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One Year After V -J Day: 
Whither Shoicbusiness? 

One year ago this week, Japan threw in the sponge, ending 
the most calamitous war in world history. For showbusiness, 
the past 12 months was a kind of *pre -transition period-the best 
'or worst is yet to come. 

It was a year in which the industry was taxed and axed, 
rapped and sapped. The "anti -showbiz `vigilantes' " got in their 
best licks. They always do when nations are in a state of flux- 
when showdom, for instance, is inclined to be less alert, less 
zealous' of its interests. On the other hand, showbiz should not 
give the bluenose brigade-the holier-than-thou fraternity-op- 
portunity for conditioning lawmakers toward the stifling of enter- 
tainment. Obscenity and filth do not belong in any part of the 
amusement world. 

Showbiz is well aware that it is in the midst of a vast pre - 
building era, the greatest reconversion potential it has ever 
known. During the next decade-perhaps much sooner-new 
theaters, arenas, stadiums, amusement parks, amphitheaters and 
auditoriums-with the very finest in accommodations and archi- 
tecture-will rise ovér the land. There will be big brains and 
top talent bound up in them. All over the nation, and in many 
parts of the world where spirit and physical being again go on 
the march after war's disastrous effects, the theme is "build for 
the future . . . for a better world." 

This week, on the first anniversary of Victory in Japan, 
let showbusiness decide to dedicate itself to the task of helping 
to bind the world's wounds and patch political differences. This 
showbusiness can do by a formula in entertainment superiority, 
style and design that will prove an example and an inspiration 
to the two billion people who, like it or not, happen to inherit 
this war -torn earth. 

There is money in it, too. 

THE EDITORS OF THE BILLBOARD 
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ARA offers you another perfect combination of extra -profit tunes plus extra -profit 
artists. Write for release lists of our latest recordings by such "big -name" artists 
as, PHIL HARRIS, HOAGY CARMICHAEL, LIONEL BARRYMORE, LOU BRING, 
GINNY SIMMS, ART TATUM, SMILEY BURNETTE, PAGE CAVANAUGH TRIO, 
JUDY CANOVA, EARL HINES, GEORGE JESSEL,, JAN SAVITT, CHU CHU 
MARTINEZ, THE CASS COUNTY BOYS, FERDE GROFE .... and many others. 

ARA, Inc., Dept. B, 5655 WiIshire Blvd., Los Angeles 36, Calif. 
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Cleve. Showbiz 
Cuts Up 11 Mil 
Conclave Melon 

CLEVELAND, Aug. 10. - Local 
showbiz by the end of this year will 
have pulled in its share of an esti- 
mated $11,000,000 which convention 
visitors here will have spent in ho- 
tels, theaters, niteries, etc. This fig- 
ure is a conservative prediction of 
the take when 1946, the biggest con- 
vention stanza in Cleveland's 150 - 
year history, closes. 

According to the Convention and 
Visitors' Bureau, which planned sock 
meeting biz long before the war 
ended, more than 78,000 persons 
spent 234,000 convention days in the 
city during the first half of 1946. 
Out-of-town attendance at 102 con- 
ventions in the first six months left 
an average of $780,000 monthly, or a 
total of $4,680,000 for the half -year 
period. By the end of the year the 
city will have hosted 200 conven- 
tions, drawing about 150,000 guests. 
In addition, the Mid -America Expo- 
sition, held in May, and the conven- 
tion of Jehovah's Witnesses (75,000 
delegates who spent an estimated 
$3,000,000 in a week) are helping to 
swell the annual total. 

Compared with the last peacetime 
year, 1940, when Cleveland had 153 
conventions, attended by 77,804 per- 
sons, the current 12 months looks like 
the all-time bonanza. In May, hotel 
biz here was up 28 per cent over the 
same month last year, altho the rest 
of the country showed only a 16 per 
cent rise. Hotel occupancy was 97 
per cent, as compared with the na- 
tional 93 per cent. Restaurants, cab- 
arets, theaters and merchants all re- 
ported a boom during the first half 
year. That the 1946 biz boom may 
carry over into 1947 is seen in the 
fact that already 20 major conven- 
tions have been booked for next year. 

More Imported A c t 
Use Predicted for 
Blurney's Mex Hotels 

MEXICO CITY, Aug. 10.-A. C. 
Blumenthal, who deserted New 
York's bright lights for those south - 
of -the -border, now is Mexico's big- 
gest hotel operator and is push- 
ing expansion plans at a rapid 
pace to keep up with the tourist de- 
mands in the Republic. Blumenthal 
now operates the Hotel Reforma un- 
der a new 20 -year lease, at 240,000 
pesos a year (about $50,000), and also 
bought the furnishings for another 
$250,000. 

Installation' of an ice rink to give 
an added entertainment touch to the 
present Ciro's operations in the Re- 
forma is being studied by Blumley. 

Little change in the entertainment 
policy of Ciro's is expected, as it has 
been highly successful under op's 
plans. These call for dinner -dance 
music only by Everrett Hoagland, 
alternating during evening with an- 
other Latin combination, headed by 
Ernesto Riestra. Occasionally a spe- 
cial act is brought into Ciro's, such 
as the current Jean Sablon, just up 
from Rio and due to go to New Ydrk 
soon. Cocktail bar has no entertain- 
ment, but in adjoining Champagne 
(See More Imported : Acts on page 4) 

Showbiz Tax Relief Outlook 
Seen Good for Next Congress 

WASHINGTON, Aug. 1G.-Despite 
President Truman's recent plea to 
keep 'taxes at current levels, federal 
fiscal experts here believe there is a 
good chance that Congress early next 
session will cut some of the excises 
which have hit hard at showbiz. Top- 
flight authorities are interpreting 
Truman's fiscal program as aimed 
largely to keep income and corpora- 
tion taxes at present high rates. But 
these same experts regard it as sig- 
nificant that Truman has not shown 
the slightest interest in perpetuating 
present record -high excises, includ- 
ing liquor and amusement levies. 

With the Republican party already 
calling for tax cuts and a number of 
Democrats at odds with the Presi- 
dent over continuing the present 
load, it is believed that regardless 
of which party wins the November 
elections, some levies will be lowered. 
Since excises bring in least revenue 
to government, fiscal experts figure 
that many of these will be first to be 
slashed. In addition it is pointed out 
that income and corporation taxes 
already have been cut, while most 
excises remain at wartime peak. 

Taxes Activity Continues 
Consideration of taxes will be one 

of the few legislative activities that 
will be carried on during present 
recess. Staff members of congres- 

sional tax committees already are at 
work on stop -gap bill for next year, 
as well as plans for five-year pro- 
gram previously announced. Under 
new congressional streamlining law, 
key members of tax committees 
(House Ways and Means, Senate Fi- 
nance and Joint Internal Revenue) 
are required to get together to work 
out details of legislation in order to 
eliminate bickering between the two 
houses of Congress. Such a proce- 
dure appears to be of special value 
for the next congressional session 
since there is a chance that the Re- 
publicans may win control of House, 
while Democrats are favored to re- 
main dominant in Senate. 

First meeting of the special con- 
gressional tax conference is ex- 
pected to take place late this fall in 
order to have a 1947 bill ready for 
consideration éarly in the new ses- 
sion. Make-up of the conference will 
strongly influence Congress's final 
decision on taxes. With Sen. Walter 
F. George (D., Ga.) and Rep. Harold 
Knutson (R., Minn.) almost certain 
to be selected, chance for a cut in 
showbiz taxes appears bright. George 
has long been noted as a friend of the 
business man, while Knutson is in 
favor of a flat 20 per cent slash in in- 
come taxes and a return of excise 
taxes to the pre-war level. 

A. C. Convention Hall's Take 
To Hit Over 400G This Year 

ATLANTIC CITY, Aug. 10.-Con- 
vention Hall here will gross more 
than $400,000 this year, according to 
Philip E. M. Thompson, general man- 
ager, who added that it is booked al- 
most solid until the middle of 1947, 
with nine exhibit shows skgdded for 
the first six months of next year as 
compared with six shows held dur- 
ing the same period this year. City's 
share from the Ice-Capades and mu- 
sical shows is expected to top $100,- 
000 by Labor Day. Three industrial 
shows already set are the Dairy In- 
dustries, October 21-26; National 
Metals Exposition, November 18-22, 
and the Automotive Service Indus- 
tries. December 9-13. 

While Ice-Capades was a hit, mu- 
sicals staged by Sam Grisman in the 
hall did not draw as well as ex- 
pected. Contract calls for city to get 
30 per cent of the gross after taxes 

from the ice show and 10 per cent 
from Grisman's till. However, last 
week-end Grisman did a sudden fold - 
up following the close of On the 
Town. Grisman, who leased the 3,500 - 
seat ballroom for his shows, started 
in July with operettas, but couldn't 
make them go. One reason was that 
first two shows, The Student Prince 
and The Merry Widow, were both 
played with inadequate sound facili- 
ties. This was remedied later, but 
word-of-mouth panning hit the b. o. 
badly. Up to closing night, nó one 
would admit the fold -up, and Gris - 
man even solicited the Atlantic City 
Hotel Association to guarantee him 
so many seats per night to enable 
him to go on. Offer was rejected. 
Understood that Thompson and Ez- 
ra Bell, chairman of the auditorium 
commission, are dickering for fights 
to succeed musical shows. 
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Many feel the call to come 
but few chosen vets make 
up majority of hopefuls 

NEW YORK. Aug. 10.-The season 
of high hopes and blasted ambitions 
is upon us again. The first peace- 
time summer in years brings back 
audition time and the myriad young- 
sters from all parts of the country 
who take this period-most often 
as their vacation-to try to break 
into some phase of Stem showbiz- 
legit, night club, vaude, radio or 
music. 

In pre-war years, this period meant 
a tremendous influx of anxious young 
men and women all hoping to make 
the grade. It was known as a season 
of hard work and heartaches. Dur- 
ing the war the number making the 
trek to the Stem declined quite notice- 
ably. Many young men and a num- 
ber of the women, too, were in ser- 
vice, and travel restrictions, among 
other wartime bans, pared down the 
ranks of aspirants who battled the 
tide on Broadway and elsewhere 
for a foothold in showbiz. Now, 
however, the barriers have been 
lifted and hopes run high. 

Vet Rush Ebbs 
However, a consensus of webs, per- 

colators and other showbiz centers 
reveals that while the job seekers 
have been heavy thruout most of this 
year, the summer has not seen a 
bumper crop by any means. Most 
ascribe this to the fact that the ma- 
jority of those in the 1946 rush have 
been vets, fresh out of uniform and 
intent on a fast leap to a top -money 
career. The demobilization program 
having slowed down considerably, 
the vet onsurge also has ebbed.' 

Civilians, too, are staying put thru- 
out the country, to a great extent, 
having found a good toehold around 
their localities. But there are still 
hopefuls thronging into New York 
for auditions, hoping to crack wide 
the job market despite the fact that 
many of them have either little or 
no talent, or little or no background, 
and so find themselves sunk when in 
competition for New York jobs. Most 
of them either return home or go 
elsewhere. 

Take Radio as an Example 
All four major nets agree that the 

job surge is quite heavy and has been 
for some time, but not all applicants 
are looking for work as spielers, 
thesps or canaries. Publicity jobs 
and other such work are attracting 
a large throng, and web execs are 
putting in overtime politely nixing 
most ambitions. 

At CBS, for example, the spiel 
urge is heavy, but since audition 
standards have been set very high, 
only one in 20 gets a hearing, and 
few of these survive the test. A large 
segment of the hopefuls consist of 
vets who have had some experience 
with the armed services radio sec- 
tions, and, therefore, feel they are 
qualified to do top jobs in civilian 
(See Two -Way Job Trek, page 4). 
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Two -Way Job Trek to N. Y.; 
Summer Tyro Rush Futile 

(Continued from page 3) 
life. In almost all cases the men get 
the gate. 

Foxhole Sinatras 
In the chanting section, says CBS, 

a foxhole Sinatra has little chance 
before a big-time mike. Too many 
vets come in with only the plaudits 
of their fighting buddies as a recom- 
mendation and find that that's just 
not enough to swing them into the 
big time. While the percentage of 
women is greater than that of men 
in the chirp group, nevertheless, CBS 
has discovered that the boys take a 
croon career much more seriously 
than the ferns. But, if CBS can find 
three good singers out of every 100 
applications, they're doing well, and 
only about one in every 100 turns 
up as good solo material. 

Net experience has been that the 
vets, on the whole, are brusque and 
tough in their demands for recogni- 
tion and seem to think radio is the 
path of roses to an easy life. The 
auditions answer that fast. 

NBC Job -Rush Over 
At NBC, on the other hand, the 

rush seems to have died down some- 
what. In addition, the open-door 
policy of auditions is not in vogue in 
the summer. Prior to July 1, some 
500 a month were battering down the 
doors of the web for auditions, with 
every ingenue who ever played in 
a high school drama looking for an 
opening on a top web serial and 
hundreds of pseudo-Crosbys and 
Dinah Shores chirping their lungs 
out in vain. 

The closing up-relatively speak- 
ing-of Chi radio as a ham paradise, 
led to a large influx into Radio City, 
but to little good except for a few. 
The peak came at NBC in the spring 
with 1,300 turning up in March. It 
slowed to the above -mentioned 500 
by July. Only about half of 1 per 
cent could get anywhere at this net, 
and in most cases lack of experience 
seemed to be the major obstacle. 
This net, with its special "welcome 
home" auditions for vets, was 
swamped earlier -in the year. The 
mortality rate was sky-high here, 
too. 

No Experience 
At MBS, actors and announcers 

are far in the lead of singers in 
numbers. This net, however, has 
set up a special assignment with out- 
side directors who get a chance to 
hold auditions at different times. 
Here the women are 2-1 over the men 
as aspirants, and their thoughts lie 
along thesp lines. But the same 
story of lack of experience among 
all, and war service experience which 
is just not enough with vets, proves 
true here. Those who come from 
out-of-town percolators are strong- 
ly advised to stay home and get ex- 
perience. No tremendous influx. 

At ABC a summer fall -off was 
noticed, tho many people from sta- 
tions thruout the country carne a - 
begging. The vets wanted to an- 
nounce and sing, while most of the 
gals wanted to emote before the mike. 
Percentage even considered was very 
small. 

Indie Story Same 
At the indies it was much the same 

story. WMAC closed auditions two 
months ago because the outlet sked 
was full. Prior to that, between 200 
and 250 a week were coming in, 70 
per cent of whom were inexperienced. 
WHN, on the other hand, saw a per- 
ceptible decrease with a majority 
of young men trying to get in as 
spielers later to swing to thesps, 
taking as their model Kenny (Clag- 
horn) Delmar, who followed that 
route. WNEW, which gave Dinah 

Shore her start, attracted canaries, 
but not in large crowds. Vet show- 
ing was very poor, and summer 
crowd about the same as always. 

WOR showed an appreciable slack- 
ening off, with mostly male hopefuls; 
a gal about once in three months. 
No openings and little talent. WQXR 
saw an upsurge of audition requests, 
mostly from vets or those who 
worked in camp shows. About 10 
or 12 a week, but since there are 
no openings, most of the auditions 
came to naught. This percolator, 
with its accent on longhair music, 
got heavy music audition requests; 
75 per cent of them from women, 
including a few "names" in longhair 
music who were finding the supply 
greater that the demand and so 
looked to radio to keep them going. 
Of the men aspirants, 10 per cent 
had no previous experience but 
wanted to make radio their vocation. 

The radio field, in short, dis- 
covered that frankly it had little to 
offer the auditionists (jobs being 
scarce) and that they in turn had 
little to offer radio. 

Legit 
Legit, which has no central audi- 

tion mart as in radio, is able to un- 
load a percentage of its hopefuls on 
the silo shops, and the haymow hams, 
when they return, if they can't hit 
the Stem for billings, join the throngs 
at Radio City and elsewhere, hop- 
ing to emote before mikes. How- 
ever, this year the American Theater 
Wing opened its courses in all legit 
phases to vets with pro backgrounds 
and has enrolled 400 already. Con- 
sensus is that returned men are 
taking their careers very seriously 
and are more interested in the techni- 
cal and writing side of legit than in 
thesping. 

Radio, too, in the writing and tech- 
nical end was getting a lot of atten- 
tion. A few were offered walk-on 
parts with the American Repertory 
Theater, but most of the vets were 
busy taking the whole eight -week 
course as an over-all refresher. In 
radio they work with a different 
CBS director each week and do a 
program with him. 

Other than this set-up, the thesp 
aspirants have to rely on individual 
audition calls for a break. These are 
always more than well -attended and 
the summer is not a peak period at 
any time for them. 

Music 
Music-such as ork chirpers and 

nitery thrushes-is also difficult to 
corral, as the hearings are individual 
sessions, not group calls as in radio. 
The influx has lightened considerably 
since aspirants are discovering that 
ork jots are not just luck but the re- 
sult of training and intros. So the 
summer has made little difference in 
this field. 

All in all, now that the vet wave 
has spent itself somewhat, and that 
most of the demobilized men are 
discovering that showbiz is not an 
easy road to green (back) pastures, 
the biz of job -getting is fast settling 
down to normal. Economic condi- 
tions save changed the pre-war sum- 
mer rush considerably, and this per- 
iod may in time become merely a 
memory and not an annual event. 

MORE IMPORTED ACTS 
(Continued from page 3) 

Room the quests can eat and drink 
while a fem singer entertains them 
at the piano or with traveling mike. 

Blumenthal also now operates the 
new $1,500,000 Casablanca Hotel in 
Acapulco, completed last year by an 
Oklahoma oil man, John Harden. He 
is angling for the swank Hotel De 

Vet Loans Put 
'Em in Showbiz 

NEW YORK, Aug. 10.-Showbiz 
is beginning to nibble at G.I. loans, 
which are not given out lightly. A 
fern thrush quartet and a couple of 
thesp ex-G.I.'s have succeeded in get- 
ting themselves established in the en- 
tertainment industry by means of 
loans. 

The gals-Louise Bingaman, Jane 
Thompson and Louise Mason, all ex- 
WAC, and Mitch Griffin, civilian- 
got $1,200 from the New Jersey State 
Veterans' Bureau, under the Vet- 
erans' Loan Act of 1944, which per- 
mits the State to okay loans made 
by banks to World War vets who 
want to establish or re-establish 
themselves in a business or profes- 
sion. 

Tune Tailors 
Quartet, the Tune Tailors, started 

when Miss Bingaman and Miss Mason 
met on the post at Aberdeen, Md., 
and did some chirping. for the boys. 
Both were musical pros. Later they 
were separated, but while doing their 
canary stint, they were heard by Joe 
Moss, Washington nitery owner, who 
told them to contact him after the 
war. When both girls were dis- 
charged, they looked about for two 
others to make a quartet and got Miss 
Griffin after 30 auditions. Moss, 
hearing of their search for a fourth, 
sent the civilian member. Act is 
currently at the Copa, Atlantic City. 

Further south, at Olney, Md., two 
former army sergeants-Glenn Tay- 
lor and Redge Allen-are operating 
the Olney Summer Theater for the 
first time since Pearl Harbor on a 
loan granted them under the G.I. Bill 
of Rights. They are both radio spiel- 
ers on WTOP, Washington, but 
wanted to fill in time in showbiz. 
They have a two-year lease of the 
summer theater and while not coin- 
ing a fortune are doing okay. Their 
partner is Evelyn Freyman, Wash- 
ington radio thesp and prexy of 
AFRA. 

Ore. Attorney Gen. Warns 
City To Go Slow on Tax Plan 

EUGENE, Ore., Aug. 10.-The at- 
torney general of Oregon, George 
Neuner, has advised Eugene to pro- 
ceed with caution in enacting a 3 per 
cent amusement tax with which to 
promote recreation work, but the 
city's finance committee is deter- 
mined to push the proposal thru. 
Asked for an opinion as to legality 
of the proposed tax, Neuner said he 
was "somewhat reluctant" to do so, 
but he urged that any such tax ordi- 
nance specifically exempt public edu- 
cational institutions, particularly the 
University of Oregon, which stages 
numerous concerts and athletic con- 
tests at Eugene. 

The tax, which would apply to all 
places of amusement, has been op- 
posed strongly by theater owners, 
who contend their business would be 
singled out for taxation. Proponents 
say in reality it would be a luxury 
tax, actually paid by patrons of 
amusement places. 

Las Americas in Acapulco, as well 
as others in the country, and is com- 
pleting another modern apartment 
hotel in Mexico City, the Santa Bar- 
bara. When Blumey gets all his op- 
erations going there is a good possi- 
bility that entertainment will be a 
big feature for all of them, with 
strong reliance on imported talent, 
catering to the tourist trade by mix- 
ing with the colorful Mexican sing- 
ers and dancers. 

Venezuela Showmen 
Plot Canvas Ieery 
For South America 

NEW YORK, Aug. 10. -A new 
portable ice show costing an esti- 
mated $100,000 and designed for pre- 
sentation under canvas is being 
framed here for a 40 -week tour of 
South America, beginning in Novem- 
ber. Producing group is headed by 
Samuel Bakerman, Venezuelan 
amusement park and carnival op- 
erator, and includes his partner, J. A. 
Borges Villegas. A new 40 by 60 - 
foot tank is under construction and 
contracts for generators and neces- 
sary ice -making machinery have al- 
ready been let to give this unit a 
head start among recently rumored 
simliar ventures. 

Entire unit will be housed under 
a circus top seating a minimum of 
3,000 and transported by truck. A 
tentative itinerary includes cities in 
Colombia, Chile, Peru, Argentina and 
Brazil. Bakerman estimates that the 
larger cities will be good for two to 
three week stands, particularly since 
money is plentiful now. Depending 
upon its success, the show will be 
routed via boat and train for a tour 
of Central America. 

Portable aspect will make it pos- 
sible to route the unit into virgin 
ice show territory. Equipment is 
guaranteed to maintain a satisfactory 
ice skating surface directly on the 
equator. 

Show is scheduled to go into re- 
hearsal within a month under the 
direction of Elizabeth and Fritz 
Chandler, who produced units for 
Ice Shows, Inc., and more recently, 
the current show at Iceland Restau- 
rant here. Some of the 30 performers 
needed have already been signed. 
An effort is being made to secure 
16 skating blondes for the line, altho 
the Chandlers aren't sure that they 
will be able to locate that many 
golden -haired girls who can skate 
well enough. 

Principals signed include Hal - 
quina (Lucky) Petersen, Babe Voor- 
his, Don Wussow and juveniles Patti 
and Alis Foster. At least nine others 
will be used. Show will carry its 
own ork leader and a Spanish-speak- 
ing emsee. Musicians will be re- 
cruited in South America. Entire 
show personnel will number 50. 
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FCC DUCKS CCBS-AGGIE BLAST 
Hitchhiker 

NEW YORK, Aug. 10.-When 
it was announced that County 
Fair, Borden's radio program on 
CBS, was going to fly two cows, 
tagged Elsie and Elmer, over- 
seas to start new herds for 
Greece, Carole Landis asked if 
she couldn't go along on the 
flight. When asked how she 
could justify her place on the 
plane, she answered, "I could 
feed the cows." 

Unders t a ndable 
ÇBS News Segs 
Is Murrow's Aim 

NEW YORK, Aug. 10.-Changes in 
CBS' news coverage are in the works. 
They are expected to result from ob- 
servations made by Ed Murrow, 
web's director of public affairs, dur- 
ing his recent two and one-balf 
month trek of 11,500 miles thruout 
the country. Angles which the exec 
has "rattling around" in his head are 
(1) the need for more "simplification" 
of national and international issues, 
and (2) desirability of programs mak- 
ing a greater effort to "report the 
country to itself." Apropos of sim- 
plication, Murrow stated this should 
not be constructed as an effort to talk 

Murrow Ex -Newscaster 
NEW YORK, Aug. 10.-Ed Marrow, CBS 

Director of Public Affairs, will not do a news 
series for the web but will spend all his time 
in an executive capacity. The radio man, 
whose "This Is London" and other programs 
during the war are regarded as having made 
radio history, stated this week that he "was 
thru with newscasting." He'll devote all his 
time to his executive post. 

down to listeners, but rather as an 
attempt to make more comprehensible 
the complicated domestic and in- 
ternational picture. 

CBS exec's statement that he was 
impressed with the possibilities of 
"reporting the country to itself" 
struck a responsive chord in radio 
news circles as a fresh approach. 
Murrow's idea, of course, would be 
to make the listener in South Dakota 
more familiar with New York and 
vice versa-resulting in an inter- 
sectional understanding lacking cur- 
rently. Emphasis, heretofore, it's 
pointed out, has been on ' more and 
more local and regional coverage to 
the neglect of intersectional programs. 
Murrow also added that he was im- 
pressed with the "vast sections of the 
country where people get their in- 
formation thru broadcasting"-either 
because local newspapers are late 
with the news or do not devote suf- 
ficient space to national and inter- 
national affairs. 

Stating that the web would con- 
tinue its international coverage, Mur - 
row added that the field for exchange 
programs would increase rather than 
decrease, with special emphasis being 
directed toward the level of "how 
people in other countries live" rather 
than politics, international intrigues, 
etc. Murrow, incidentally, is very 
interested in the educational aspects 
of radio and has a confab skedded 
with Bob Hudson, CBS associate 
director of education, on fall pro- 
graming. 

Rogers Ties Up 
Barn Dance Slot; 
Oct. Start at 8G 

HOLLYWOOD, Aug. 10.-Miles 
Laboratories will shell out $8,000 per 
week for the Roy Rogers show which 
bows October 5 as permanent re- 
placement for the National Barn 
Dance. Deal, as exclusively reported 
by The Billboard (July 27), was 
closed late last week between pack- 
ager Art Rush and the Wade agency. 
Western music -comedy air show will 
feature with Rogers, pic names Dale 
Evans and Gabby Hayes, and will 
include Sons of the Pioneers, Pat 
Buttram (only holdover from Barn 
Dance cast) and Country Washburn's 
ork. 

Spade Cooley was said to have 
been originally considered for the 
ork spot when package was planned. 
Show's format was set up by Don 
Quinn (Fibber McGee and Molly 
scribe), who will supervise supple- 
mentary writers. 

Alka-Seltzer's new air show will 
originate from Hollywood (due to 
pic cast), Chicago losing its last big 
nighttime show. Deal cuts one of 
radio's oldest ties, Miles's 14 -year -old 
association with Barn Dance. Under- 
stood bankroller feels NBD has out- 
lived its usefulness for his product 
by reaching same audience week 
after week. 

Miles Shifting Segs 
HOLLYWOOD, Aug. 10.-Miles 

Laboratories is seeking to strengthen 
its radio front, and having lined up the Roy Rogers show as National 
Barn Dance replacement, will now 
move Quiz Kids to a better berth. 
Airer, heretofore bucking Blondie on 
CBS, will definitely move before mid - 
September. Where it will light was 
undecided at week's end. Both ABC 
and NBC are wooing the Wade 
agency with offers, while CBS hasn't 
as yet come thru with a bid. ABC 
will dish up its Friday 8 p.m. (EST) 
slot, while NBC is said to have its 
Sunday 4 p.m. (PST) berth ready. 
Indications are Kids will move to the 
NBC slot. 

Tea for Toot 
DETROIT, Aug. 10.-WJBK 

is turning the tables on the 
long-established radio custom of 
promoting someone else's mer- 
chandise-by pushing its own 
brand of tea. Basic. idéa of ex- 
periment is that a radio station 
could promote its own brand 
name in a lharket where it has 
good coverage. 

Territory selected is the self- 
contained suburb of Ham- 
tramck, with a population of 
some 50,000. Population is pre- 
dominantly Polish, with sizable 
groups of other national origins. 
WJBK has done about the top 
job in the territory on foreign 
segs, with programs regularly 
aired in 15 languages, and so 
proved a natural entry to this 
market. 

Survey indicated that the 
suburb was a natural market 
for either tea or coffee-both 
are in heavy demand there. 
And the merchandise situation 
indicated that tea was a much 
safer bet than coffee because of 
the available supplies. Only 
promotion used for the new 
WJBK tea is over the station's 
own air. Product is being sold 
by regular retail grocery outlets 
in the territory. 

Agency Pitches 
Stress Stations 
Not Net in 1946 

NEW YORK, Aug. 10.-Agencies 
with programs on NBC will follow 
the web lead this fall and stress the 
call letters of the stations airing the 
segs on all printed promotion instead 
of the net or sponsor. Altho this will 
up headaches involved in getting pro- 
motion material to the outlets, web 
and agency execs are convinced that 
they must keep in mind that there's 
no NBC on radio dials. 

Net, sponsor and time switches this 
(See Agency Pitches on page 13) 

MBS - ABC Battle Lines Set 
For Fall Fight for Kid Ears 

NEW YORK, Aug. 10.-Battle of 
the kid strips is set to draw blood 
this fall, with both ABC and MBS 
laying plans to get the offspring and 
hold them. Mutual has an edge on 
American in the battle because its 
strip will start at 4:30 p.m. while A's 
won't get going until 5. Besides the 
half-hour edge, the Kobak web also 
will havé Superman, which is pres- 
ently leading the juve pack with a 
Hooper 3, and will take Hop Harri- 
gan from ABC. Hop presently has 
a 2.8. 

The MBS shed will start with Sea 
Hound at 4:30, which will be fol- 
lowed by a new commercial for Gen- 
eral Mills, Hop Harrigan, Superman, 
Captain Midnight and Tom Mix. 
ABC will get in the swim at 5 with 
Terry and the Pirates, and follow 
with Sky King, Jack Armstrong and 
Tennessee Jed. 

Comic Book Pitch 
Both webs realize that normal 

"block promotion" is useless with the 
kids, that publicity doesn't reach 

them and that general program pro- 
motion won't raise the Hooper tem- 
perature worth a nickel. Comic 
books have been trying to sell both 
webs on using the mags to sell the 
kid air, but promotion boys feel that 
such a move would be an admission 
that the air had to go to printed 
media to get its audience. Besides, 
as one promotion man 'pointed out, 
promotion of the kid shows in the 
ads of the sponsors of the half-pint 
cliffhangers that have appeared in 
the pulp comics hasn't done any- 
thing for the broadcasts., 

Both chains are out to design pro- 
motion that is bound to reach the 
cereal eaters and both admit that it 
means a new approach or at last a 
twist of an old one that the ether 
hasn't used in a long time. ABC's 
plans are a little further along than 
MBS's but the pressure will be on 
starting Monday (12) when the whip 
snapper, Ed Kobak, gets back to his 
desk at 1440 Broadway, where all is mutual. 

Political TNT 
In Farm Yen 

Commission no like to 
throw "Blue Book" at 50 
k.w.'s at night 

WASHINGTON Aug. ,10.-Federal 
Communications Commission is ex- 
pected to avoid involvement in a fight 
between Clear Channel Broadcasting 
Service and Agriculture Department 
on agency's , claim that more "farm 
service" programs are needed on 
clear channel night hours, FCC, it is 
learned, wants to avoid getting in the 
middle of conflict in which the com- 
missioners could be accused of trying 
to stiffen Blue Book requirements by 
telling clear channels just how many 
hours of "public service" programs 
should be put on at night. 

The FCC is not backtracking on its 
Blue Book, insiders say, but commis- 
sioners are known to recognize the 
political dynamite involved in telling 
webs to increase hours allotted for 
government farm service speakers. 

The row between Clear Channels 
and Farm Extension Service hit a 
new climax this week, with Clear 
Channel Broadcasting Service refut- 
ing a statement issued recently by 
M. L. Wilson, director of Farm Ex- 
tension Service, that rural residents 
like to hear farm service programs 
at night as well as by day. Victor A. 
Sholis, Director of CCBS, in a letter 
to Wilson, Wednesday (7), accused 
the aggie official of misinterpreting 
the Census Bureau survey and Ag- 
gie's Bureau of Agricultural Eco- 
nomics survey. Farm Extension, 
however, came right back Friday (9) 
with a retort that all it was seeking 
was "more time for educational pro- 
grams for farm people." 

Sholis, in his letter, voiced agree- 
ment with one contention made by 
Wilson that "rural listeners need bet- 
ter radio reception," but he voiced 
objection "to a misleading presenta- 
tion of survey figures to create the 
impression that farmers want to hear 
government farm officials at night. 
Clear channel boys see in Wilson's 
assertions an effort to induce FCC to 
force clear channels to handle so- 
called "public service programs" at 
night in lucrative hours when big 
web entertainment and music pro- 
grams are on the air." 

Speeches at Night 
In denouncing Wilson's claims, 

Sholis emphasized that CCBS has "no 
quarrel with persons who want to 
(See FCC Ducks Blast on page 12) 

Thomas Takes 
"Mystery" Slot and 

"Mystery" Ross's 

NEW YORK, Aug. 10.-Lowell 
Thomas's CBS West Coast airings 
will start weeks ahead of the date be- 
lieved in the trade, when he takes 
over the split web which had former- 
ly been occupied by Mystery of the 
Week for Procter & Gamble on 
August 19. Mystery moves east to 
fill slot formerly occupied for P&G 
by Lanny Ross, who is being dropped 
by the soaper. 

Exit of Ross explains why 
Thomas's appearance on CBS was 
scooped by The Daily News' Barbara 
(See Thomas Goes Mystery page 13) 
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MexicanRadio 
Expansion Set 
By Azcarraga 

Plans Include FM, Video 
MEXICO CITY, Aug. 10. -Mexico 

will have one of the most powerful 
radio stations in the world as well 
as top video and FM facilities, under 
plans of Emilio Azcarraga, top radio 
figure in the republic. Azcarraga 
is also in the market for 1,000,000 
radio receivers which he can dis- 
tribute at cheap prices to build up 
listening audience, and he has an- 
nounced an 'expansion program for 
his radio stations, which include 
XEW, XEQ and shortwave XEWW. 
XEW is the NBC outlet in Mexico 
and XEQ is booked up with CBS. 
Construction of video studios already 
is under way, with equipment on or- 
der in the U. S. FM station will be 
ready within six months. 

Station XEW now has a power of 
100,000 watts, but will begin broad- 
casting with 250,000 watts soon, Az- 
carraga said. When there are more 
receivers in Mexico, hi plans to ex- 
pand the power even more to serve 
the entire republic from this one 
key station which has a clear chan- 
nel of 900 kilocycles. Station XEQ 
now has 50,000 watts on a 940 kilo- 
cycle channel. Azcarraga hopes to 
change this station to a clear channel 
and increase its power to 100,000 
watts soon. 

Azcarraga is completing modern 
studios for XEW and these also will 
house television. When these are 
ready, XEQ will move from present 
smaller quarters to the old XEW lo- 
cation. 

Low purchasing power of many 
Mexicans, especially in rural areas, 
has prevented tens of thousands from 
having sets. Azcarraga hopes to rem- 
edy this by buying great numbers 
of sets at $5 each and distributing 
these at little or no profit. 

WNEW To Settle 
First, Then Bally 

$1,000,000 Studios 
NEW YORK, Aug. 10. -Move of 

WNEW from 501 Madison Avenue 
to new studios at 565 Fifth Avenue 
is skedded for August 23, but bally- 
hoo and housewarming won't get 
underway on a large scale until about 
one month after this date, at which 
time all operations and personnel 
are expected to be in the groove. 
New location which includes studios, 
seven in all, plus offices, will give 
the indie a total of 50,000 square feet, 
more than twice the space the sta- 
tion now occupies. Of this area, the 
station will immediately use 36,000 
square feet for AM broadcasting, 
with the remainder being held in 
reserve for FM . and television. 

Studios, designed by Fellheimer 
& Wagner at a cost of $1,000,000, 
have latest equipment and are suit- 
able for FM and tele as well as AM. 
Innovation in the whole layout is 
the employment of color in the stu- 
dios to provide a camouflage effect. 
This, claim competing station sales- 
men who have lost plenty biz to the 
Bernice Judis operation, must be to 
further confuse the sponsors, who are 
already seeing double and muttering 
by the time Miss Judis' salesmen get 
thru with them. 

Kick-off promotion, which will go 
out on letterheads and plugs via the 
station, will plug the angle that the 
new address, 565 Fifth Avenue, is 
one-half of the station's frequency, 
1130 kc. 

Changing New York Picture 
NEW YORK, Aug. 10 Proving that promotion and proper pro- 

graming can reverse seasonal trends, when normally during summer 
daytime listening to leading stations is apt to be dispersed, WEAF 
and WNEW cop their "share of audience ratings" in the morning dur- 
ing June -July. WEAF has consistently gone ahead since it was made 
autonomous by the National Broadcasting Company, and WNEW's 
"light programing" thru disk spinning is always hot weather fare. 

The eight -month picture of the five leading metropolitan stations 
unmistakably indicates present trends. 

Five -Station Share of Audience in New York 
WABO WOR WJZ WEAF WNEW 

Nov. -Dec. 22.3 19.6 16.4 12.5 11.2 
Dec. -Jan. 22.2 19.4 16.5 12.1 12.2 
Jan. -Feb. 20.9 20.6 17.1 12.2 13.1 
Feb. -Mar. 21.7 21.8 17.0 10.9 11.4 
Mar. -April 23.2 20.9 17.6 10.8 10.1 
April -May 21.3 19.5 17.5 12.5 11.2 
May -June 19.6 19.4 18.0 13.0 11.7 

June -July 18.4 19.1 17.0 13.7 13.5 

September Cutting Date for 
Der Bingle Despite Philco Rumor 
NEW YORK, Aug. 10.-Altho deal 

whereby Philco would bank roll Der 
Bingle on. an ABC .show is reported 
very hot, late news from the Coast 
indicates General Motors may al- 
ready have Crosby wrapped up for 
a transcribed program starting in the 
fall. Band is already reportedly 
being set, with wax cutting tenta- 
tively scheduled for the third week 
in September. General Motors, one 
of the front runners in the Crosby 
sweepstakes, was regarded as losing 
out to Philco recently, but there's 
nothing like the Groaner, they say, 
to get 'em out of that rigor mortis 
stage. 

Philco deal, if it jells, would have 
Bing airing from either New York, 
Chicago or Hollywood, according to 
his convenience and picture commit- 
ments. Show would be heard at the 
same time in different time zones and 

would probably be "live for the be- 
ginning, anyway," with recordings 
being used to fit in with Crosby's 
business or vacation plans. 

ABC is anxious to adjust its op- 
eration in order to nab the warbler 
and is willing to tailor schedules as 
much as possible.. Ramifications 
would involve the periods immedi- 
ately preceding and following Cros- 
by, and while a reshuffle of pro- 
graming might not be possible early 
in the fall in view of fact that many 
sponsors already have patted for 13 
weeks, a revamping could be made 
immediately after this period. 

Earlier reports on the Philco deal 
brought out the possibility of the 
sponsor making the show strictly a 
wax job and spotting it on various 
stations thruout the country, rather 
than on a web. 

Mpls. Musicians Nix St. Paul Pop 
Concert Airings Sans Extra Pay 
MINNEAPOLIS, Aug. 10. -Stan 

Hubbard, KSTP prexy, and the Min- 
neapolis musicians' union are at it 
again. As a result, the proposed St. 
Paul pop concert broadcasts which 
were skedded to start Friday (9), 
were dropped. As explained by 
Kenneth M. Hance, station vice- 
prexy, KSTP was requested to air the 
concerts,, but Minneapolis members 
who make up the majority of the 
pop ork refused to play unless paid 
extra for the broadcast. 

"We receive nothing for the broad- 
casts and they put us to a certain 
amount of expense," Hance said. "We 
are glad to make them, however, in 
order to publicize the pop events and 
give favorable publicity to St. Paul. 

One -Third Not Enough? 
"The members of the orchestra now 

get one-third of the concert gate 
receipts and the St. Paul members 
apparently are satisfied with that 
arrangement. The Minneapolis mem- 
bers thought they should get more, 
however, because of the concerts 
going on the air." 

Edward P. Ringius, secretary of 
the St. Paul musicians' union, re- 
portedly tried to convince the Minne- 
apolis musickers to continue to play 
on the same basis as before, but 
failed. There are 65 men in the pop 
ork, most of them from the Minne- 
apolis symph and many of the Min- 
neapolis residents. 

KSTP and the union have been at 
loggerheads on numerous occasions 
in the past. Latest move by union 
was interpreted as a personal slap - 

back at Hubbard, who has been a 
particular thorn in the Minneapolis 
AFM unit's side. 

Kyser Fate Awaits 
G. W. Hill; Colgate 

Offers 10-Yr. Deal 
HOLLYWOOD, Aug. 10. -Final de- 

cision by American Tobacco Com- 
pany to retain Kay Kyser's Musical 
Kollege seg beyond contractual De- 
cember 31, 1946, date, was still hang- 
ing in midair, awaiting return of 
American's George Washington Hill 
from vacation. Hill has last word 
on whether Kyser works for him 
or Colgate, altho Palmolive -Peet 
is anxious to continue the seg under 
the toothpaste banner. Situation 
takes an unusual twist, inasmuch as 
Kyser was farmed out to Colgate in 
1945 when the cigarette shortage 
forced Hill to drop seg. Contract 
with American Tobacco, however, 
runs till end of next year, and it is 
unlikely that Hill will permit Kyser 
to work out the contract for another 
sponsor. 

Deal offered by Colgate is re- 
portedly more in line with Kyser's 
personal desires, in that it would be a 
year-to-year deal, instead of present 
contract which binds Kyser for five 
years. Simmered down, either Hill 
will re -ink Kyser to new term con- 
tract before November 1 or else re- 
lease Kyser to Colgate. 

Probe CBC's 
Time Grants 
To Dailies 
Operating Deficit Revealed 
MONTREAL, Aug. 10. -Board of 

governors of CBC will prepare a re- 
port on deals whereby certain Liberal 
newspapers, supporting the Liberal 
government are given free periods 
for daily newscasts over CBC net 
stations. This was disclosed this 
week before the House of Commons 
Radio Committee, which also heard 
that the present fiscal year would 
show the CBC's first operating deficit, 
tentatively, $78,425. 

Free time question came up when 
it was revealed that The Toronto Daily 
Star, Canada's most important gov- 
ernment -supporting sheet, is given 
two daily 15 -minute newscasts. This 
free time has annual gross value of 
$42,250, borne by taxpayers. 

John Diefenbaker, opposition mem- 
ber, wanted to know why the sheet 
had been granted cuffo time. Dr. 
Augustin Frigon, CBC general mana- 
ger, had stated previously that it was 
an old agreement, honored by time, 
and that The Star's programs would 
be listed on the books as sustainers. 

Letters presented as evidence re - 
erred to arrangements whereby other 
Toronto newspapers were heard on 
the air thru private stations, and the 
question was raised whether it would 
be unfair not to allow the same facili- 
ties to The Star as enjoyed by its 
competitors. 

Dr. Frigon, in answer to question- 
ing by Diefenbaker, said the CBC 
paid the Canadian press $70,000 a 
year for its general news service and 
another $40,000 to the same service 
for news to the Sackville, N. B., in- 
ternational transmitter. Another 
$25,000 was paid for the British 
United Press service. Diefenbaker 
said this would seem to indicate 
that CBC was provided with a full 
news service and he wondered if 
the corporation was justified in giv- 
ing free time to The Star for a sup- 
plementary service. 

Dr. Frigon admitted there had been 
no demand for additional news, but 
he said he assumed a local paper 
could cover the local news more ade- 
quately. 

Diefenbaker said he wondered if 
it was proper for the CBC to give 
up gross revenue of more than $42,- 
000 yearly to Toronto people might 
have a local news service. 

Deficit was more than twice the 
estimate of Dr. Frigon, who in June 
had indicated the figure might 
amount to $35,000. New figures, still 
tentative, showed as income of $6,- 
132,264 and expenditures of $6,210,- 
689. 

Showbiz Co -Op Seg 
e 

Gets 9 Sponsors 
NEW YORK, Aug. 10. -Nine spon- 

sors, all either dining or entertain- 
ment spots, are bank -rolling WQXR's 
Cocktail Time, 5:30-6 p.m., pop tune 
seg which was recently limited to this 
type of sponsorship. James Bryan, 
who handles sales, has already lined 
up Russian Tea Room, Casino Russe, 
Theodore's, Le Ruban Bleu, Champs 
Elysee Restaurant, Park Chambers 
Hotel, Cortile Restaurant, Mario's 
Villa D'Este and the Leo Brecker 
theaters. 

Program, heard daily except Fri- 
days, debuted July 1 as a participat- 
ing show for general sponsorship. 
Decision to go after dining and show- 
biz trade exclusively was made 
August' 1. 


