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New York 33, N. Y. 
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SINGING AND INSTRUMENTAL STARS 
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SYRACUSE HOTEL, Syracuse, N. Y. 
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Band Bonanza for Theaters 
Convict 6 in Film 
Shakedown Trial; 
Sentence This Wk. 

NEW YORK, Dec. 25.-The six mem- 
bers of the former Al Capone gang in 
Chicago and a Newark union business 
agent were found guilty Wednesday (22) 
of aiding Willie Bioff and George Browne 
(already convicted of gouging) to extort 
more than $1,000,000 from the film in- 
dustry, by a jury of nine women and 
three men in Federal Court here. The 
trial last 11 weeks. In all 43 witnesses 
were heard for the prosecution; 37 for 
the defense. 

The seven men will be sentenced De- 
cember 30. Maximum penalties are 10 
years and $10,000 fines. They are: Phil 
D'Andrea, Francis Maritote, Paul de 
Lucia, Charles Gioe, Louis Campagna, 
John Roselli, all of the Chicago mob, 
and Louis Kaufman, Newark IATSE of- 
ficfal. Two others-Ralph Pierce, Chi- 
cago lawyer, and Frank Nitti, notorious 
Chicago hoodlum-were named n the 
original indictment, but the case against 
Pierce was dismissed after a few days 
and Nitti committed suicide to avoid 
arrest. 

Special Assistant District Attorney 
Boris Kostelanetz asked that bail be de- 
nied, but Judge John Bright ruled other - 
(See Convict Shakedowners on page 16) 

Smokers on Spree 
Again as "Union" 

Proves Abortion 

PHILADELPHIA, Dec. 25.-The inde- 
pendent union of strippers and smoker 
girls, which proved a sobering influence 
to that sub -basement phase of the 
amusement industry for the past year or 
so, has fallen apart. While most of the 
gals carried AGVA cards, they ganged 
together for a union all of their own 
more than a year ago, when local police 
turned up in great numbers as uninvited 
visitors at their spectacles at the most 
inopportune moment. Figuring there is 
safety in numbers, in union there Is 
strength, united we stand-and all the 
other weather-beaten slogans that excite 
to trade unionism-the gals had rallied 
'round the union flag waved by one of 
the local bookers who enjoyed a most 
lucrative business in such agenting. 

Male emsees who specialize in smoker 
and stag stands were also members of 
this incognito union which at one time 
applied to the Four A's for a charter- 
but in vain. Main purpose of the union 
was to keep the strip and smoker phase 
on a respectable basis. Wage scales were 
(See SMOKERS ON SPREE on page 16) 

Congress Adjourns Sans Action 
On Show Tax Measure But May 
Decide in Jan.; FCC Probe "Quiet" 

WASHINGTON, Dec. 25.-Congress ad- 
journed this week for its Christmas re- 
cess and held over until 1944 several 
measures of considerable importance to 
the amusement business. 

The controversial Revenue Bill was or- 
dered to remain on the Senate calendar 
until January 10. The bill, which pro- 
vides the basis for taxes, will determine 
the amount to be applied to theater ad- 
missions as well as the amount that will 
be added to a customer's night club 
check. 

The Senate Finance Committee, which 
acted to lower nitery taxes from the 30 
per cent approved by the House to 20 per 
cent, Tuesday (21) reported the Revenue 
Bill to the Senate. Now actively on the 
calendar, the measure will come up for a 
vote soon after Congress returns from 

Juggler Boh Ripa 
Dies in S. Pacific 

NEW YORK, Dec. 25.-Another "Foot- 
light Front" casualty in the death of 
Bob Ripa in a plane crash somewhere in 
the South Pacific. Ripa, who had been 
entertaining troop installations in Aus- 
tralia and the South Pacific islands for 
USO -Camp Shows since last December, 
was being returned home. Unit No. 28, 
of which he had recently been a member, 
was also being returned, but by separate 
means of transportation. Camp Shows 
had received no detailed account of the 
accident, but Ripa Is reported as the only 
casualty. 

Ripa, long recognized as a top -bracket 
performer in vaude houses in this coun- 
try, was born in Denmark in 1913 and 
appeared there with his mother and 
father in a juggling act before becoming 
a naturalized citizen here. He made his 
home in Buffalo. His wife is Hazel 
(Fuende) Ripa and they have a four- 
year -old son. 

Lawrence Phillips, executive director 
of Camp Shows, Inc., has notified the 
Ripa family of the tragedy. 

Its holiday recess. Conferees will be ap- 
pointed-if the bill is passed-to iron 
out differences between the House and 
Senate versions, and then when finally 
adopted by both houses, the measure will 
go to the White House, 

Reports gathered this week indicating 
that the White House may veto the 
measure because of two reasons: (1) The 
bill now provides for only $2,275,600,000 
additional revenue, whereas the Treasury 
asked for $10,500,000,000; and (2) broad 
changes in the renegotiation law are 
thought to be contrary to Administration 
principles. 

The Lea Committee investigating the 
Federal Communications Commission has 
adjourned its hearings until after the 
holidays, leaving FCC temporarily with- 
out being investigated. It's the first 
quiet period the agency has enjoyed for 
nearly a year. 

Action on the White -Wheeler Bill to 
amend the FCC Act of 1934 is expected 
shortly after the first of the year when 
Senator White and Senator Wheeler are 
expected to introduce newly drafted leg- 
islation regulating FCC's powers over 
boardcasting. Hearings ended last week, 
and Senator Wheeler promised a report 
within six weeks. The report is expected 
to be in the form of a bill. 

Para, Strand, Cap, Roxy Do 
10 Million $ Band Biz; Use 
38 Orks, 5 More Than Once 

NEW YORK, Dec. 25.-Many stories 
have been written this past year point- 
ing up the trend toward increased use 
of bands for first -run picture houses, 
but more graphic than any story is the 
one told in dollars and cents. The year 

'43 brought almost $10,- 
000,000 to the four thea- 
ters here using bands on 
the stage. 

The Roxy and Capitol 
literally hopped on the 
band wagon and while 
neither played a full year 
with band policy-the 
Capitol using music mak- 
ers only 35 weeks and 

the Rosy exactly half the time (26 weeks) 
-they ran virtually neck -and -neck, each 
closing its books with about $2,100,000 
brought in by bands on stage. 

Strand played bands the full 62 weeks 
and grossed about $200,000 more than 
either the Roxy or the Cap. Paramount, 
bellwether house in the field, topped 
the Strand, its closest and oldest rival, 
by well over a $1,000,000. 

Repeat Dates for Best Draws 
In a few isolated instances bands were 

a secondary or rather a supplementary 
draw, but if there is any doubt that the 
theater ops tried to place all their eggs 
in the band basket, the competitive bid- 
ding for baton wavers should prove the 

clincher. 
The fact is that only 38 orks played 

the combined 165 weeks, and each theater 
called on at least one maestro for a re- 
peat date. Jimmy Dorsey, who opened 
at the Roxy Wednesday (22) played the 
house for four weeks in May; Tommy 
Tucker also played a repeat for the house. 
Benny Goodman got the Paramount off 
to its 1943 start, checked out after four 
weeks and returned in August for six 
more, and Sammy Kaye played seven 
weeks last January and February and 
came back for five in October and No- 
vember. Dorsey played the Strand as 
well as the Roxy, and Bobby Sherwood 
showed up at the Roxy after a previous 
week at the Paramount. 

During Kaye's first stay the Strand 
changed films, keeping the stageshow 
more or less intact, and the Paramount 
did the same with Woody Herman dur- 
ing his six -week stretch that ended 
Tuesday (21). 

BC, Kaye, Spitalny, JD Toppers 
Goodman knocked off the top indi- 

vidual gross, totaling $758,000 for his 10 
weeks at the Par; Sammy Kaye attracted 
$521,300 to the Strand during his 12 
weeks there; Phil Spitalny did $512,000 
in eight weeks at the Cap; and Jimmy 
Dorsey will have accounted for about 
$510,000 when his next week's total at 
(See FOUR N. Y, THEATERS on page 12) 

LTSO "Earthquakers" Back After 
8 -Mo., 50,000 -Mile Global Trek, 
200 -Plus Shows ---- and 'Scares' 

NEW YORK, Dec. 25. -"The Earth - 
quakers," so christened by a North Afri- 
can bombardment group by whom they 
were adopted, or otherwise USO -Camp 
Shows' overseas unit No, 53, returned to 
New York (19) after an eight -month off- 
shore entertainment stint which took 
them around the world via Australia, 
New Zealand, India, Middle East and 
North Africa to land home at Miami. 
Unit, headed by Myles Bell and Nan Be- 
dini, is the first combo to include 
femmes in a 'round -the -globe span. 
Other members of the troupe comprised 
Gertrude Briefer, acro -tap dancer; Dick 
Good, comic; Violet Carlson, singer; 
Dixie Duncan, singer; Birdie Dean, acro 
dancer, and Jack Fiedel, pianist and ac- 
cordionist. They traveled over 50,000 
miles. 

Bell, who looked fit after the lengthy 
jaunt, said that all he wanted was "a 
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little rest and a chance to get his teeth 
fixed" before going to bat again for CSI. 

Most of the trip was uneventful, ex- 
cept for a quota of heat and dirt, but the 
unit came in for not a few moments of 
excitement. In Africa they sat out a 
night bombing raid in a slit trench "with 
the eggs breaking too close for comfort." 

"I was scared" said Bell, "and I don't 
mean maybe." 

Another time, in a B-25, the pilot 
couldn't make the landing gear lock and 
it looked like a crash sit-down. However, 
the latter did a few flips and wriggles 
and finally managed to shake the wheels 
into position. During one week the 
troupe played two shows a day at the 
Miramar Theater in Tripoli. The house 
was blown off the map a week after they 
left. 

Bell is particularly proud of the fact 
that the unit was the first to play the 
Libyan Desert and at Pantelleria. Latter 
date was kept only two or three days 
after the invasion of Sicily. The Libyan 
trek was the toughest as the troupe had 
to play to distributed fighter groups and 
keep up with them on the road. The 
gals had to wash their clothes in tin hats. 

There is no question, Bell said, that 
the boys like live shows better than pix 
and that they want more. Also he stated 
that "a star is just another guy to them." 
They want a good show and know it 
when they see it. 

On the lighter side, Bell told how the 
boys in Africa have become top traders. 
Natives don't want money, but will swap 
for anything like soap, cigarettes or tea. 
Chickens and eggs are usual native 
tender. Some of our lads slipped over a 
(See USO "Earthquakers" on page 18) 
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CIO "Johnny" Founders in Phila. 
--- Labor Lacked Showbiz Savvy 

PHILADELPHIA, Dec. 25.-Use of the 
legitimate stage as a mouth -piece for 
labor propaganda proved a mighty costly 
experiment to the CIO with the folding of 
Marching With Johnny at the Erlanger 
Theater here tonight (25). Labor show 
was skedded to open in New York next 
week, and since opening here on December 
13, was in the throes of continual re- 
hearsals and revisions. Even had the 
benefit of generally generous notices from 
the local critics, remembering that the 
Newspaper Guild also helped to make up 
the show chest, with a reported $100,000 
sunk into the show and with more than 
half of it coming from the CIO treasury. 

It was generally agreed that the show 
had some chance for survival on the 
strength of the music and dances, and 
local critics were genuinely warm to the 
talents of the cast headed by Beatrice 
Kay and Philip Loeb. However, the 
sketches, which were the vehicle for the 
labor propaganda, gave the show its "kiss 
of death." Those close to the project 
blamed too many labor "cooks," with no 
appreciation to things theatrical, for the 
fold -up. Attempts to rewrite the skits, 
it was said, and perhaps inject a bit of 
satire to make the alleged comedy more 
pointed, was nixed by the council of labor 
chiefs bank -rolling the show. Taking a 
"holler than thou" attitude when labor 
or a union was to be mentioned in front 
of the footlights killed all chances of the 
sketches being good theater, with the re- 
sult that it killed off the chances of the 
entire show itself. 

Members of the cast were plenty down- 
hearted, what with a Christmas night 
closing and everybody pitching in nobly 
to try to get the show in shape. Cast felt 
Johnny had a chance, and put in long and 
tiring rehearsals without a whimper. But 
trying to battle down the labor "angels" 
was too much. Notice of folding was not 
given to the cast until after the perform- 
ance on Monday night (20), posting a let- 
ter from Philip Murray, CIO chief, on the 
back -stage bulletin board, carrying the 
usual soft-soap about the "noble experi- 
ment" and hoping that some time soon 
the show would be rewritten, recast and 
revived. But what burned 'em up more 
than anything else was the fact that 
Murray's letter was dated the previous 
Friday (17) and the cast had to wait until 

LES BROWN 

"Dough to Dough" 

IT'S a band's ambition to play the Palladium 
in Los Angeles, the Blackhawk in Chicago, 

New York's Hotel Astor Roof, and the Meadow - 
brook at Cedar Crove, N. J., at some time or 
other. Les Brown and his band played all four 
in one year and thereby hung up a record 

which may never be dupli- 
cated. 

It wasn't always like that, 
however. Brown's first ag- 
gregation, the Blue Devils, 
came fresh out of Duke Uni- 
versity to flop - but flat. 
After that he did arranging 
and saxed it on his own, then 
began to build a new band 
in 1938. 

"That summer was the low spot in my life," 
he says. "I arranged, led, played the horns 
until I was blue in the face-and still laid an 

egg." 
The turning point came in the winter of 

1940 with a booking at Mike Todd's theater - 
cafe in Chicago. The sked was for four weeks; 
they stayed four months. Empty stomachs, 
disillusionment and tough breaks were in the 
discard; reviewers described Les and his band - 
boys as one of the guttiest, most spirited dance 
crews in the business. 

"The Band of Renown" has been a top rater 
ever since, with bookings at swank citadels 
of swing from Boston to Miami and New York 
to the Coast. Its Okeh recordings are hot 
favorites with juke box fans the country over. 
Brown's plattering of "Joltin' Joe DiMaggio" 
sold more than 50,000 copies the day of its 
release. 

If it hadn't been for sax craving, Les might 
still be a big dough man in his dad's bakery 
at Reinerton, Pa. He's plenty in the dough 
right now-but it's the kind you put in the 
bank and not in the oven, 

late Monday night to find out about it, 
altho a few had an inkling that something 
was in the wind when Monday rehearsals 
were called off. 

Kids in chorus were most bitter about 
a December 20 notice when decision to 

close was obviously made as early as De- 
cember 17. Girls, figuring on coming into 
New York the following week, had been 
spending their last pennies for yule gifts, 
and some had to go back and cash in the 
merchandise. 

Beatrice Kay, who canceled a theater 
tour to take the starring role in the revue, 
is making good most of her checked thea- 
ter dates, taking in the RKO houses in 
Boston, Albany, Cleveland and Columbus. 
In fact, Miss Kay shapes up as the only 

one really cashing in on the show. As 
soon as word of closing got around, she 
received offers from New York producers 
to go into their shows, with a heavy nibble 
coming in from Hollywood. Has also been 
inked in for the January 6 week at Loew's 
State, New York, despite the fact that she 
played the opposition Roxy Theater just 
before going Into the CIO show. New 
radio network show, which Miss Kay had 
to check out of because of Marching With. 
Johnny, is also expected to be revived. 

/` 

NDBARDIE 
TOO LATE FOR BONDBARDMENT NUMBER 
BUT NOT TOO LATE TO HELP UNCLE SAM 
These show-business personalities and organizations purchased War Bonds with money they 

would have spent for Holiday Greetings advertisements in lust week's issue of The Billboard 
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ACKERMAN, ALBERT 
ACME SALES CO. 

COMMORATA, FRANK 
FIGUEROA, PEDRO 
LEVINE, DOROTHY 
PHERRIBO, JOSEPH 

AMENDOLA, FRANK 
ARNELL, AMY 
ARREN & BRODERICK 
ASOTSKY, MAX 
ATER, HARRY E. 
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BABB, WILBUR FORREST 
BAKER, BELLE 
BAKER UNITED ATTRACTIONS 

BAKER, TOM L. 
BAKERMAN, CELIA 
BAMMEL, CLIFFORD B. 
BARTHA, ALEX 
BENNAR, B. W. 
BILLBOARD PUBLISHING CO. 

CHASINS, GLADYS 
BLAINE, DOROTHY 
BOSSART, JAMES C. 
BRADLEY, CHARLES B. 
BRATTSTROM, ERIK G. 
BROADCAST MUSIC, INC. 
BRODBECK, FRED 
BROUGHTON JR., LEON J. 
BROWN, CLYDE E. 
BROWN, EARLE A. 
BULLMAN, WILLIAM J. 
BULLVER, RICHARD J. 
BURKE, A. PERCY 

CACCAMISE, SCI. 
CAREY, THOMAS JOSEPH 
CARROLL, EDWARD B. J. 

CARSON, SAMUEL T. 
CARTER, LLOYD D. 
CASNOFF, EDWARD 
CHESTER, ROBERT T. 
CLARK, PEARL 
CLINTON, CHARLES L 
COOGAN, VAL D. 
COOK, JOE L. 
CORWIN, SHERRILL 
CRAWN, MATTHEW R. 
CREAMER, JOHN 
CROWLEY, JOHN J. 

CSIDA, CAROL & ETHEL 
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DAYFOTIS, JOHN P. 
DE CLERCQ, ALPHONSE 
DEMKO, MARY & MIKE 
DENNISON, GEORGE M. 
DE ROSE, ALBERT 
DROLLINCER, C. L. 
DUNCAN SISTERS 

E 
EVANS, MARVIN L. 
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FOX, MORRIS 
FRANCIS, HELENE 
FUNCHESS, WILMER W. 
FUSSNER, WILL 

G 
GAGNON, J. FRED 
GAMSA, SENIA 
GARMAN, D. H. 
CLASS, NAHAN R. 
GLICKMAN, OSCAR 
GOFF, JOHN JAMES 
GOLDSTEIN, LEON 
GREENE, F. W. 
GREGORY, JOHN E. 
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HAMILTON, JOHN W, 
HAWKINS, WADE I, 
HAYES, HELEN 
HAZY, JEANETT 
HEALEY, EUNICE 
HELLER, HARRY 
HELLER, HENRY 
HENLEY, JOHN R. 
HINKLE, MRS. REBEKAH B. 
HOMES, PROF. I. B. 
HUGHES, JANE L. 
HUGHES, MARLEA B. 
HUNTING, HARRY E. G 

ETHEL D. 
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INGE, ADELE 

JARUS, STANLEY J. 
JAYDEE THE GREAT 
JOHNSON, ERNEST 

ROSENTHAL, HERBERT I. 

MYERS, L. CLAUDE 
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NATHANSON, MANNY 
NEASE, PERRY 
NOEL, HENRI 
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OSIER, LEON I. 

P 
PACK, MURIEL F. 
PERRI, JAMES F. 
PIAZZA, BEN 
POLGAAR, CHARLES P. 
PORTER, OLIN J. 

R 
RAYMOND, MRS. WALTER 
RIEGGER, ARNOLD 
RITCHISON, GEORGE 
ROSEN, MAURICE 
ROSS, J. KING 
ROTOLO, CHARLES 

S 
SAGER, FRANK 
SCHAUB, ARMAND J. 

SCHAUB, MAXINE 
SCOTT, CLENNAN S. 
SHEAN, FRANK D. 
SIMPSON, ELMER B. 
SONCTEX MUSIC CO. 

SCHNEIDER, JOHN 
SONNENBERG, C. A. 
SOUTHERN SISTERS 
STARKEY, WILLIAM 
STEWART, GLENN R. 
STRONG, FRANCIS 
SWEENEY, DANIEL S. 

T 
THOMAS, PEGGY 
TINKHAM, KENNETH O. 
TUCKER SISTERS 
TURCOTTE, JOHN B. 
TURK, PHILIP 

V 
VAN FATTEN.JOYCE 
VENDING PRODUCTS CO. 

GOLDSTEIN. ERNEST 
VERTAN, GEORGE F. 
VERNON, C. A. 

J' 
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WALKER, MRS. SALLIE 

HUGHES 
WAPLES, BUD 
WASSON, HAL 
WEAVER, DAVID W. 
WEGENER, MRS. TERESA 

VEHLE 
WEINBERG, HARRY 
WERDIN, EARL E. 

WIEBEN JR., OTTO F. 
WMCA, RADIO STATION 
WOOLLEY'S ROLLER RINK 
WOR, RADIO STATION 
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FEINSTEIN, HERMAN M. 
FERN. PEARL AND EDDIE 
FLOURNOY, WILL 

K 
KEMMY, JOHN & EVA 
KETTLE, MRS. VERA H. 
KEY, JACK H. 
KING, G. NORMAN 
KNUDSON, KARL A. 
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LA CHAPPELL, BEN 
LAMB, EUGENE L. 
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LEMOINE, JOHN C. 
LICATA BROS. TRIO 
LINDEMANN, WILLIAM F. 
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MADDISH, FRANK W. 
MAIN, WALTER L 
MAISON, GIL 
MATTER, FLOYD R. 

McCOSKER, ALFRED J. 

McDOWELL, FLOYD C. 
McGINNIS. ROY 
MOLINA, CARLOS 
MOORE, TINSLEY C. 
MUSIC CORPORATION 

OF AMERICA 
HACKETT, HAROLD L. 
LYNN, RUSS 
McHUGH JR., H. BART 
MOSS, HARRY ZEMPEL, LAWRENCE 



January 1, 1944 S The Billboard 

BUY WAR BONDS 

BACK THE ATTACK 

YOURS 

fOR VICTORY 

THERE ARE 

32 
STARS IN THE 

ICE FOWLS 

SERVICE FLAG 

* 
EDDIE 

SHIPSTAD 

ROY 

SHIPSTAD 

OSCAR 

JOHNSON 

GENERAL NEWS 

gitipsta?s an?ldKttSOVL 
Present 

Los Angeles 
Chicago 
St. Louis 
Toronto 

trÜ 72atio iat Institution" 

1943-1944 TOUR 

Montreal 
New Haven 

Boston 
Buffalo 

Cleveland 
New York 
Philadelphia 
Pittsburgh 

Radio, Records "Help Make 
Life Bearable" in U. S. Army 
Outposts; Sell - Ent't Booms 

By CASKIE STINNETT 

WASHINGTON, Dec. 25.-Altho letters 
from home remain the foremost need of 
American servicemen on lonely outposts, 
radio programs, theatricals and popular 
records help to make life bearable despite 
isolation, according to an Office of War 
Information report compiled from data 
obtained from returning officers and men 
and from official sources in war and navy 
departments. 

Outpost men get radio entertainment 
in abundance, says the report, even in 
African jungles. Recordings of favorite 
radio programs are made each week and 
flown to all parts of world for rebroad- 
cast at the sanl.e hour one week later. 
Army is operating the most extensive 
series of radio programs in the world. 

BOLTON HOTEL SYSTEM 
operating 

HOTEL OLMSTED 
Cleveland, Ohio 

Frank Walker, Mgr. 
ALL ROOMS WITH BATH 

Home of Tony Pastor 
and his Orchestra in Cleveland 

We Always Have Rooms 

KNOX HOTEL 
122 Heiman Street San Antonio, Texas 

Opposite Southern Pacific Depot. 
Healy Mattress in Every Room. 

Phone 6.32192 Owner: MAX DAVIS 

Next to being entertained, servicemen 
in outposts like to entertain themselves, 
returning officers reported. Amateur 
shows, some bordering on professional 
standards, are being produced in in- 
creasing numbers under direction of fa- 
mous actors in civilian life. Both army 
and navy have officers, former directors 
or producer who make the rounds of 
outposts and help men put on their own 
shows. Outposts of less than 100 men 
usually make few attempts to stage 
shows as audiences are too small. 

In bush country of Northern Australia, 
outpost men recently put on a perform- 
ance of Three Men on a Horse. It had 
quite a run in other smaller outposts in 
the vicinity. Brother Rat played to 
packed houses in an outpost at New 
Caledonia. Cast included both army and 
navy personnel. In jungles of New 
Guinea, men put on what they call a 
"50-50" show because the cast included 
25 Americans and 25 Australians. At 
Espiritu Santo, men of army and navy 
staged a band competition and drew au- 
diences of 5.000. 

Stages are usually leveled ground at 
foot of an incline and auditoriums are 
spaces hacked out of jungles. Some ad- 
vanced recreation centers have frame- 
work structures, sometimes covered by 
canvas. 

Where outposts are too small or too 
remote to put on own shows, army or- 
ganized a number of special service units 
designed to take entertainment to small 
isolated spots. These cons'st of 105 men 
and 9 officers, with a captain in charge. 
Each unit is equipped with 11 vehicles. 

CafeGamblingBan 
Held Invasion of 
Property Rights 

NEW ORLEANS, Dec. 25.-Affirming a 
lower court, the Louisiana Supreme Court 
refused a group of residents of Jefferson 
Parish (county), adjoining New Orleans, 
a petition to restrain the Club For- 
est, a suburban nitery, from op- 
erating gambling in conjunction with 
its operations. The lower court judge 
refused to issue the restraining order 
without a hearing but did offer to cite 
the operators of the nitery to show cause 
why they should not be closed by a per- 
manent injunction. 

"It appears to us," the opinion handed 
down by Associate Justice Wynne G. 
Rogers said, "that the statutory provision 
under review permits an unnecessary in- 
vasion of property rights and is there- 
fore an unreasonable exercise of police 
power. It places restriction upon the 
use of property which, altho it be only 
temporary in character, may cause irre- 
parable injury without effecting propor- 
tionate ends conductive to the public 
welfare." 

In addition to day and night short-wave 
broadcasts from U. S. and BBC, Ameri- 
can troops in isolated spots can now tune 
in on scores of long and medium -wave 
stationed scattered over the world. Army 
(See Radio, Records Help on page 17) 

'Oklahoma' (Guild) 
Wins From 'In Old 
Oklahoma' (Repub.) 

NEW YORK, Dec. 25.-The "unfair 
competition" suit brought by the Theater 
Guild, Oscar Hammerstein II and lchard 
Rodgers, producers, author and composer 
of the current hit Oklahoma, against 
Republic Pictures Corporation for alleged 
unlawful use of the title Oklahoma in 
their picture In Old Oklahoma was dis- 
missed and settled in papers filed Thurs- 
day (23) in Federal Court. The order 
was signed by Judge Samuel Mandel- 
baum. 

Under the terms, Republic agrees not 
to permit its film or any reissues of any 
other picture based on this film to be 
distributed or exhibited after January 1, 
1945, and also agrees not to use any 
other titles with the word Oklahoma in 

(See Okla. (Guild) Wins on page 17) 

ICE SHOWS ON TOUR 
Carnival on Ice (Netherland Plaza Hotel) Cincinnati. 
Franey's, Dorothy, Ice Time (Adolphus Hotel) 

Dallas. 
Henle, Sonja, Hollywood Ice Revue (Stadi"m) 

Chi, Dec. 24 -Jan. 15. 
Holiday On Ice (Glacier Garden) San Dit go, 

Calif., Dec. 25 -Jan. 15. 
Ice-Capades of 1944 (Boston Garden) Boston, 

Dec. 25 -Jan. 12. 
Ice Follies (Arena) Phila, Dec. 25 -Jan. 22. 
Lamb -Yocum Ice Parade (Ben Franklin Hotel) 

Phila. 
Lewis, Dorothy, Ice Show (William Penn Ho- 

tel) Pittsburgh 13 -Jan. 1. 
Stars on Ice (Sonja Heide as Arthur Wirtz) 

(Center Theater) NYC. 

STOCK TICKETS 
One Roll $ .76 
Five Rolls 8.00 
Ten Rolls 5.00 
Fifty Rolls 17.00 
100 Rolls 90.00 
ROLLS 2,000 EACH. 

Double Coupons. 
Double Price. 

N. 0. 0. D. Orders. 
Size: Single Tkt.i1t2". 

Thanks to all 
OUR CUSTOMERS 

For the Business Placed With Us 
This Past 'Year. 

THE TOLEDO TICKET CO, 

Toledo (Ticket City) 2, Ohio 

SPECIAL PRINTED 
Cash with Order. Prices: 

2,000 .... t 4.29 
4,000 .... 4.83 8,000.... 6.87 
8,00e 6.91 

10,000 .... 7.15 
30,000 .... 10.45 
60,000 .... 13.76 

100,000 .... 22.00 
500,000 .... 88.00 

1,000,000 ....170.50 
Double coupons. Double prices. 
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NSC CHAMP FREE -TIME LOADER 
Safety Pitch Rates Time 

From Minute Jingles to 
Coast -to -Coast Series 

Big -Time Commercials Donate Announcements to "Cause" 

By FRANK GILL 

NEW YORK, Dec. 25.-Despite the fact 
that air time on both nets and Indies is 
at a premium today, some public service 
organizations have managed to climb on 
to and stick with the ether. In most 
cases this is achieved because the con- 

cern h a s professional 
stuff to offer stations. 
Thus broadcasters lose 
nothing by airing such 
programs while, at the 
same time, they do a 
public service-and often 
get a local sponsor as 
well. 

Ordinarily free -time 
loading by PS outfits oc- 

curs only when the group's message 
is something more than just a plug 
that get by because of the cause it her- 
alds. National organizations such as Red 
Cross, Community Fund, March of Dimes 
still contrive to get a free air ride but 
only for a short time at the zenith of 
their campaigns. 

One concrete example of the outfit 
which cadges time year after year is the 
National Safety Council, a Coast -to - 
Coast accident -prevention group with 
headquarters in Chicago and a complex 
charter -member set-up thruout the rest 
of the country. From the time of its in- 
ception in 1913 as an aid to industry in 
reducing accidents in plants, until the 
war, it progressed along fairly conserva- 
tive lines, depending on brochures, pam- 
phlets, press blurbs, posters and cartoons 

Special Net Set 
For Bear -Redskin 
Wilson Broadcast 

First of Kind in 5 Years 

NEW YORK, Dec. 25.. Stanley Boyn- 
ton Company, of Detroit, nee Aircasters, 
put together a 61 -station network to 
air the pro football finals from Wrigley 
Field tomorrow (26). Air rights of 
game, between Chi Bears and Washing- 
ton Redskins, went to Wilson Sporting 
Goods Company, for about $25,000, but 
no network would play hob with its 
commercial sked to clear time for the 
game. 

So Elmer Leyden, czar of pro football, 
asked Boynton to tackle the job of lin- 
ing up an indie net. Boynton, whose 
Aircasters agency worked similar hook- 
ups for Father Coughlin, delivered the 
stations and facilities in four days. 

Hook-up provides coverage in 61 major 
markets, ergo a national blanket, and 
uses best available station in each town. 
Thus some of the stations are Indies, 
others are net affiliates. 

Trick in the operation was first to 
clear station time, then to clear tele- 
phone lines. Since program stacks up as 
a two-hour broadcast and lines and time 
are strictly at a premium, the accom- 
plishment is nothing short of magic. 

Last time so extensive an indie net was 
created was back in the days of the 1938 
presidential election, when a variety of 
political organizations was buying time 
and telephone lines and setting up nets. 
But even. then the longest hook-up was 
for. 30 minutes. This show is skedded 
from 3 to 5 p.m. Harry Wismer, Blue 
web sportscaster, is doing the pay -by- 
play. 

to hypo public savvy on accidents and 
keeping safe. 

FDR Proclamation 
However, by August, 1941, NSC fully 

realized its potentialities as a national 
life and man -power saver in wartime and 
managed to get from the White House a 
proclamation, signed by FDR, calling up- 
on it to lead a concerted and intensified 
campaign against accidents as a war ef- 
fort impediment. To effect this national- 
ly, the Council's publicity possibilities 
were expanded and radio came into the 
picture. Dan Thompson, of NBC's flack 
department in Chicago, was engaged as 
radio chief of the Public Information 
Department, headed by a former news - 
hawk, Paul Jones. 

In the quarter century between the 
NBC's burgeoning on the industrial scene 
and the FDR go-ahead, it expanded to 
cover all safety angles. While industry 
continued as the main target of its as- 
sault, the NSC had branched out into 
home, farm, traffic safety and school, and 
college safety education, thereby broad- 
ening its message to cover every phase 
of living from crib to crypt. 

With Thompson's arrival at the Coun- 
cil the accent switched noticeably to 
radio. 

Local Sponsorship 
Since NSC is a non-profit, non-com- 

mercial accident - preventing fiackery 
plant, airings are not sponsored with 
official blessing, altho individual stations 
find sponsors for safety shots. Peddling 
of programs is handled cagily. After 
scripts have been worked out by Thomp- 
son and aids, with the blessing of Jones 
and bigshots, Thompson puts a hard- 
hitting sales promotion thru the mail 
explaining to program directors why NSC 
material should be used. Replies to 
blurbs from percolators bring material 
from Council. Thus the safety message, 
with appropriate local touches, gets its 
air innings from Pawtucket to Palo Alto 
and back. Only material sent out broad- 
side are spot announcements, and not a 
few stations use them on participation 
and public service programs. Special 
spots are sent to 580 women editors of 
stations as well as to 237 farm air edi- 
tors. All farm safety material is pre- 
sented in co-operation with the Depart- 
ment of Agriculture and is cleared thru 
the department before dispatch. All 
this material gets a pro going over by 
Thompson and is accurately timed before 
being sent out, 

Net Plugs, Too 
In addition to this mass of material, 

NSC has contrived at odd times in the 
past 14 months to squeeze In a brief 
plug on a number of top net shows, in- 
cluding Fibber McGee and Molly and 
The Lone Ranger. These spot shots give 
impetus to the message Council is sell- 
ing-safety. 

One reason for the big response to 
NSC air material is the fact that its 
subject matter is of interest in every 
community. It is a natural for free plugs 
wherever possible. But in addition, stuff 
sent out is good, pro writing, non-com- 
mercial in every respect and pitched to 
public interest, convenience and safety. 
NSC salaries permit of top men to han- 
dle this type of radio work. 

Thus stations find they have some- 
thing they can use in a pinch and the 
NSC gets the breaks, and proves the con- 
tention of certain experienced station 
and net execs who maintain that NSC 
is a most expert and efficient free loader 
of free time. 

Time on the Cuff ----a la Safety Council 
Program. 

Dramas in 
Series of 10. 

Time Segment Pitch. Stations. 
1 minute Safe winter 280 

driving. (in. 30 States) 
Series carried thru 1942-'43 winter season and highlighted causes of 
traffic accidents. Stations asked for e.t.'s of programs for local use. 

Weekly drama 15 minutes 
series running 
80 weeks. 

Industrial 
accidents. 

90 on 
Blue web. 

Produced in New York under Stuart Buchanan, Blue script editor. 
Council shared production costs. Talent obtained at scale. Net and 
affiliates gave cuffo time. Series from June, 1942 -November, 1943, was 
titled Men, Machines and Victory. 

Dramas in 1 minute Farm accident 
Series of 10. causes. 

This series on disks ran thru spring of 1943. 

Five Safety Jingles 1 minute Home, traffic, 
set to music. railroad crossing 

accidents. 
These e.t.'s consist of five 1 -minute shots to a side, broken down into 
48 seconds music and 12 secs of spiel. Local combos-Dinning Sisters 
and Four Vagabonds-were used to harmonize jingles with local plugger 
Ford Pearson to deliver commercial. 

177 stations. 

368 stations. 

Musical 15 minutes All types 146 stations. 
transcriptions of safety. 
for weekly 
airings. 

The series, consisting of 13 minutes of music, including theme, and 90 
seconds blurb. Platters are delivered in script form with music chosen 
from any of the five transcription services stations designate. 

Series of 5 minutes All types 180 stations. 
13 music and of safety. 
spiel disks. 

These are made available to stations under title Five Minutes With Jack 
Baker (Baker and the Cadets) and consist of 41/2 minutes of script and 
30 seconds safety plug. NSC pays talent and platter costs. 

Series of 1 minute Winter driving. In preparation. 
10 Talks. 

Series of talks will highlight Happy Jack Turner (WMAQ). 

War Drama 15 minutes Accidents in 67 stations 
series, war production. on Blue. 

This series is a successor to Men, Machines and Victory. Is produced 
by Buchanan in New York and is being done in strictly commercial style 
with safety slant kept to succinct 90 -second spiel. Subject is fight of 
Europe's underground for freedom and airing is titled Out of the Shadow. 

Central HS Rates 
WCCO Radio News 
Handling Award 

Plenty Student Interest 
MINNEAPOLIS, Dec. 25. - Annual 

WCCO-CBS award to the Minnesota high 
school newspaper making the most ef- 
fective presentation of radio news this 
year went to The Times of St. Paul Cen- 
tral High School. 

The award was first established In 
1940, and this year's victory by Central 
High was its second consecutive. Judges 
were Fred Kildaux, director of National 
Scholastic Press Association, and Toni 
Barnhart, professor of journalism at the 
University of Minnesota. 

Award was a set of books for the school 
journalism library to be selected by the 
paper's staff. Max Karl, WCCO educa- 
tional director, made presentation at an- 
nual meeting of Minnesota High School 
Press Association, with Jeanne St. Onge, 
Times editor, accepting. 

"The whole tone of the paper has im- 
proved since we entered this competi- 
tion," said Olive Allen, staff adviser of 
the Central Times. "It has had an in- 
vigorating effect on the radio column 
and also has resulted in better writing 
and better editing thruout the paper." 

With newsprint curtailing space for 
radio news, high school publications are 
becoming more and more important for 
flacks. Stations are building up high 
school paper syndicates so that clips will 
continue to come in. Philadelphia's 
KYW for instance uses a high school 
pitch (The Billboard, November 13) as 
do most of the other Philly stations. 

Gillis to NBC Chi Music 
FORT WORTH, Dec. 25.-Don Gillis, 

former director of the Texas Christian 
University's Horned Frog Band, has gone 

Spielers Slip 
So Stations 
Lose Dough 

CHICAGO, Dec. 25.-Some of the local 
radio stations are losing money because 
of having to pay clients rebates on an- 
nouncements that announcers miss, ac- 
cording to talk around the studios. Con- 
siderable trouble along this line is said 
to have been experienced of late. 

With ace announcers being drafted 
into the armed services and various other 
branches of war work, it has become 
necessary to replace them with a lot of 
boys without high pressure experience. 
Some of them are. working out well; 
others not so good. 

"These boys," said a local studio exec, 
"are enamored of the fact that they are 
now on the big time and, swelled with 
their own importance, they get careless. 
They forget to make some of the an- 
nouncements that are on the sked, and 
stations must pay for the announcements 
omitted. If the professional critics of 
the radio business take a hand in the 
matter these boys who forget will be 
given short shrift" 

Short changing in past has been a 
small station gimmick and a number of 
suits have reached the courts involving 
station ope who billed and never deliv- 
ered full quota of plugs. Only the war- 
time emergency has brought about a 
condition where the "control sheet" is so 
badly checked that an announcer by 
himself can by-pass a skedded ad. 

Agencies state that they know they're 
being gypped a little-but state that it 
would cost them more to have hundreds 
of stations they buy checked locally all 
the time-and so they continue to trust 
"sworn statements" on the number of 
spots for which they bill their clients. 

to Chicago to join NBC staff as music 
production director. He will build and 
produce musical radio shows. 


