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EDITORIALS I COMMENTARY !..LETTERS 

The New Enemy 
Opponents Of Copyright Protection Are Pursuing A Self-Serving Agenda 

BY DAVID ISRAELITE 

Duri11g the Natio11al Assn. of Music Pub
lishers' annual meeting on jime 16, NM PA 
presidmt/CEO David Israelite delivered 
a key11ote address warning agai11st organ
izatio11s pursuing an anti -copyright 
agrnda. The following is an edited trari
script of his remarks. 

I want to talk to you about our future 
challenges. Despite our legal victories 
against parties who make unauthorized 
use of our intellectual property, our copy
rights are under attack like never before. 
Look at th e tradi tional gro u ps wi t h 
whom we have conflict- record labels, 
d igital media com panies, mob ile carri
ers, broadcasters, mot ion pictu re stu
d ios. These are parties who largely are 

respectful of copyrigh ts. Many of them 
are in the business of copyright. And 
most of these struggles have to do with 
rates : How much are they going to pay 
for the use of a songwri ters' work) 

Bu t th ere is a growing e nemy that 
does not have respec t for copyright a t 
a ll. And this is a very d ifferent enemy. 

When the U.S. Government Account

ability Office released a study in April 
on the econom ic im pact of intellectual 
property pi racy, the Electron ic Frontier 
Foundation, Pub lic Knowledge, the 
Consumer Electronics Assn. and the 
Com puter and Communications Indus
try Assn. took out a full-page ad in news
papers a round Washington, D.C. 
"Content indust ry p iracy cla ims a rc 
bogus," the ad read. "For years, claims 
of huge losses from dig ital piracy have 
been used to justify harsh restrictions 
on innovators and consumers . . . They 
have harmed our competitiveness, ham
pered legi ti mate businesses and im
peded innovation." 

Who are these four groups and why 
would they take ou t full-page ads to 
suggest the ri diculous- that theft of 
intellectual property isn't really bad? 
T he answer is, thi s is the new face of 
our enemy. 

These four groups have an extrem
ist, radical anti-copyright agenda. They 
all have an economic interes t in the 
theft of our music o r paying little to 
nothi ng for it. (And] they a rc in tellcc-

FOR THE RECORD 
• A story i n the June 19 Issue 

should have noted that New s

boys' song " Born Ag ain" had 
spent five weeks atop Billboard 's 

Christian CHR chart. This week, 

It Is again at No. 1. 
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Straight talk: DAVID 
ISRAELITE addresses the 
NMPA's annual gathering 
June 16 in New York. 

• • They all have an economic 
interest in the theft of our music 
or paying little to nothing for it 
and are intellectually dishonest 

in ho,v they approach these fights. 

tually dishones t in how they approach 
these fights. 

What I mean when I say that they are 
intellectually dishonest is these compa
nies make money off our copyrights. But 
ins tead of just coming out and saying 
that, they try to disguise themselves as 
something different. They talk about the 
"Consumer Elec tronics Assn." as i f 
somehow they are working in the inter
ests of the consumer. But the reality is 
that when it comes lo issues involving 
their t rademarks, their patents, their 
trade secret s, they couldn' t care less 
about the consumer interests. And when 
it comes to issues like interoperability 
of their devices, do they take a consumer 
approach? Of course not. 

I have put together a top 10 lis t of the 
positions taken by t hese groups that I 
will define as their extremist , radical 

anti-copyright agenda. 
No. 10 : They support changing the law 
to reduce d amages fo r co pyrigh t 
infringement. 

No. 9 : They support the elimination of 
statu tory da mages for secondary copy
right infringement. 
No. 8: They favor rolling back copyright 
extension: i;n some cases, radically. 
No. 7: They favor the elimination of the 

songwriter and publisher rights for server, 
cache and buffer copies. 
No. 6: They oppose efforts to obtain the 
identities ofindivid uals engaged in mas
sive copyright infringement. 
No. 6: They support extreme ve rsions of 
orphan works legislation. 
No. 4 : They have filed legal b riefs sup
por ting an ti-copyrigh t positions of 
Grokster, Napster, LimeWire, Cablevi
sion, Google, YouTube and Verizon. 
No. 3: They oppose graduated-response 
protection for copyright owners. 
No. 2 : They oppose treaties that s upport 
copyright enforcement like the Anti

Counterfeiting Trade Agreement. 
No. 1: They actually argue that illegal peer
to-pcer file-sharing traffic helps the econ
omy and doesn't hurt songwriters. 
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>>>BEST BUY 
RESULTS 
DISAPPOINT 
Best Buy reported 
lower-than
expected sales and 
profits, hurt by the 
rising costs of 
expanding its 
business and weaker 
consumer demand. 
The company 
posted weak sales in 
its videogame, 
music and movie 
categories during its 
fiscal first quarter. 
Analysts also 
focused on a 12.3% 
rise in selling, 
general and 
administrative costs, 
adding pressure to 
margins as the 
company wages a 
fierce price war 
against larger 
retailers Walmart 
and Amazon. 

>>>RADIO 
REVENUE 
POISED FOR 
REBOUND 
Radio station 
revenue is poised for 
a 6.4% rebound this 
year after recession
induced losses in 
2009, according to 
the latest 
projections from 
SNL Kagan. It's 
predicted that radio 
station ad revenue 
w ill recover to $17.1 
billion in 2010, the 
highest annual 
increase since 2003. 
Last year, radio 
station ad revenue 
dropped 17.7% to 
$16 billion. 

>>>AOL TO 
SELL BEBO 
AOL will sell its 
social networking 
site Bebo to private 
investment firm 
Criterion Capital 
Partners for an 
undisclosed sum, as 
it tries to restructure 
its business and deal 
w ith declining 
revenue. In April, 
AOL said it planned 
to either sell or close 
Bebo, which it 
bought more than 
two years ago for 
$850 million. The 
Wall Street Journal 
previously reported 
that the Bebo sale 
would probably be 
at a " small fraction" 
of what AOL 
originally paid. 

BACK IN PLAY 
New music-game titles 

spark buzz at E3 

1#1!-lit·il BY PATRICIA MESCHINO 

BEATS N' BRANDS 
Music & Advertising 

Conference highlights 

I WILL NOT GO QUIETLY 
Satire vs. parody: 

The legal difference 

GIMME INDIE ROCK 
Genre maintains 

album-oriented focus 

MERGER MANIA 
A chat with Evercore's 

Jonathan Knee 

GANGSTA'S PARADISE 
Jamaican Musicians 
Rally To Support 
Alleged Drug Kingpin 
'Dudus' Coke 

To the U.S. government, Christopher 
"Dud us• Coke is Jamaica's Al Capone. 
But for many Jamaicans, he's more like 
Robin Hood-and he's also a player in 
the local music bus iness. 

After the U.S. government issued an 
extradition order for Coke on Aug. 2S, 
2009, over alleged drugs and arms traf• 
flcking offenses committed i n the 
United States, a number of reggae 
artists headed into recording s tudios to 
voice their opinions on the n1an known 
in Kingston as "the President." 
Foremost among them was 
veteran roots reggae singer 
Bun ny Wailer, whose 
"Don't Touch the Pres i• 
dent" portrays Coke as a 
benevolent • Robin Hood 
from the neighborhood." 

"Dud us is a man of peace 
who makes sure people in his 
Tivol i Gardens community don't 
commit crimes," says Wailer, a found
ing member of the Wailers alongside 
Bob Marley. 

Among Kings tonians, stories 
abound of how Coke has funded chil• 
dren's education, pa id for senior citi
zens' medication and reduced crime 
levels. But that's in stark contrast with 
Coke's image as leader ofa gang widely 
blamed for more than 1,400 murders. 
Coke is the current leaderofKingston's 
notorious Shower Posse, co-founded 
by his late father, Lester "Lloyd" Coke. 

The Jamaican government declared 
a state of emergency in the capital city 
May 23 as police fought gun battles with 
Coke supporters who oppose his extra• 
dition to the United States (sec story, 
page 6). The subsequent violence has 
reportedly led to the deaths of more than 
70 civilians as police and army units 

continue their hunt 
for the alleged drug 

kingpin. 
His music business 

connections involve his 
Tivoli-based company, Prcsi• 

den tial Click, whose offices have now 
been converted into a police post by the 
authorities. lt stages two major annual 
concerts: August's charity show Cham• 
pions in Action and the free pre-Christ• 
mas extravaganza \Vest Kingston 
Jamboree. Both events have featured 
some of the biggest names in reggae and 
dancehall including Shaggy, Beenie Man, 
Elephant Man, Queen I frica and Tarrus 
Riley. Their future is now uncertain. 

The most recent West Kingston 
Jamb oree, held Dec.7. 2009, at Tivoli 
Gardens' community center, was no• 
table for the public ending of a feud 
between dancehall supersta rs Vybz 
Kartel and Mavado. In front of several 
thousand cheering fans, the pa ir cm• 
braced and performed songs together. 
By brokering their appearance, Coke 
ended a longstanding musical war 

fou ght initially through the artists' 
ultra-violent song l yr ics, before 
spilling over into intermittent skir• 
mishes between their rival fan bases. 

"Getting warring gangs in Jamaica to 
sign peace treaties is something Dud us 
did regular ly," Mavado's manager Ju• 
lian Jones-Griffith says, "so Mavado and 
Kartel looked at it like, 'Ifhe can stop 
men out there from killing each other, 
then what is our lyrical feud to squash?'" 

Through the years, Coke has been 
name-checked in several dancehall 
songs- not surprising, given popu
lar music's tradition of romanticizing 
outlaws, from "Stagger Lee" to the 
Mexican drug lords extolled in mod
ern-day narcocorridos. 

Two of the songs that have mentioned 
Coke were Wayne Marshall's "It's Evi
dent," which revels in "rolling high like 
the President" and Soltex 3000's "Killa 
Walk Prezzi Bounce." Both were initially 
issued in 2006on Greensleeves Records' 
"Red bull & Guinness" compilation. 

Others have taken a more tongue-in
ch eek approach. "Which Dudus," the 

title track to the album released in Jan
uary on Boardhouse Records by Twin 
of Twins' (brother s Patrick and Pau l 
Gaynor), asks, "How dem go look for 
Dud us and dem nah find bin Laden?" 

Current circumstances have revived 
at tention for "Which Dudus," with 
plays on Jamaican commercial sta
tions including Hitz 92 FM, IRIE FM 
and ZIP FM. "It's just social commen
tary, about the respect he commands 
from people," Patr ick Gaynor says. 
" It's not political." 

Wailer claims he recorded "Don't 
Touch the President" as a message for 
Jamaicans, not for commercial pur
poses. But the song, which was re
leased digitally in October 2009 
through his Solomonic label, is widely 
available a t online stores, including 
iTunes. No airplay monitoring data ex
ists for Jamaica, but the song has been 
picking up airplay during the state of 
emergency on stations like IRIE FM 
and Roots FM. 

The reggae vete ran add s that 
he wrote the continuedon»p6 
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>>>WYLDE 
LAUNCHING 
BLACK LABEL 
BERZERKUS TOUR 
Metal guitarist Zakk 
Wylde will launch the 
Black Label Berzerkus 
tour this fall, headlined 
by Wylde's Black Label 
Society. The two-month 
North American tour will 
feature Clutch, Children 
of Bod om and 2Cents, 
with the first t wo bands 
sharing the main support 
slot. AEG Live, Live 
Nation and independent 
companies will promote 
dates on the tour, booked 
by Tim Borror at the 
Agency Group. The trek 
begins Sept. 21 at the 
Roseland Theater in 
Portland, Ore. 

>> > ATTENDANCE 
DOWN AT ROCK 
IN RIO MADRID 
Attendance at this year's 
five-day Rock in Rio 
Madrid festival fell to 
2S0,000 from the 
290,000 who attended 
the five shows at the 
2008 festival. (The event 
wasn't staged in 2009.) 
Rock in Rio founder/ 
director Roberto Medina 
blamed the drop in 
numbers on bad weather 
on June 11 and the 
general economic 
problems in Spain. 
Medina confirmed that 
Rock in Rio, which 
launched in Rio de 
Janeiro 25 years ago, will 
return to the Brazilian 
city next year. 

>>>COLDPLAY 
OKs'GLEE' 
As Fox's "Glee" became 
a breakout hit, many 
bands lined up to have 
their music performed by 
the William McKinley 
High kids. But not every 
act was interested
Bryan Adams and 
Cold play are two talents 
that said no. But "Glee" 
writer/producer Ryan 
Murphy told the 
Hollywood Reporter that 
not only has Coldplay 
changed its mind, the 
band's entire catalog has 
been made available to 
the show. 

Compiled by Chris M. 
Walsh. Reporting by 
Matthew Be/Joni, Kaitlin 
Knoll, Howell Llewellyn, 
Ray Waddell and Reuters. 
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song-its prescient lyrics warn 
of civil unres t in western 
Kingston-because he knew 
"what would result from mov
ing him away from h is people; 
they haven 't even touched the 
President and yet so many peo
ple have died." 

cusslons. A 6 p.m.-6 a.m. pearances there provide a 
curfew forced the re 
scheduling or postpone
ment of evening events, 
notably former Jamaican 
Prime Minister Edward 
Seaga's 80th-blrthday 
party at the capital's his 
toric Devon House, which 
had been due to feature 
performances by veteran 
soca band Byron Lee's 
Dragonalres and dancehall 
artist Mavado. 

springboard for upcoming 
artists, but they have been 
canceled during the state 
of emergency. 

International coverage of the 
bloodshed has brought gloomy 
predictions from Jamaica's gov
ernment ofhundreds of millions 
of tourism dollars being lost as 
visitors stay away. But some local 
industry observers believe it may 
also be a watershed moment in 
the evolution of dance hall , which 
has been widely criticized for its 
violent lyrics. 

BETTER 
MUST COME 

The clampdown has also 
taken a to ll on Kingston 
recording studios. Down
town Kingston's Tuff Gong 
Studios, for example (part 
of the Bob Marley Jamaica 
Group of Cos.) has can
cele d e vening sessions 
until the state of emer
gency is lifted. 

Kingston-based sound 
system Swatch Interna
tional has organized Passa 
Passa each Wednesday 
night in Kingston's Tivo li 
Gardens since 2003. With 
up to 30,000 people at
tending monthly, Swatch 
International manager 
Dylan Powe says that Passa 
Passa "provides exposure 
to a wide spe ctrum of local 
patrons, fore igners and 
radio people who want to 
hear what's played In the 
street." Through the years, 
such exposure helped 
break major local names 
from U-Roy to Shabba 
Ranks and Super Cat, as 
well as newer danceha ll 
artists like Serani and Erup. 

How Jamaica's Music Biz Is Coping 
With State Of Emergency 

"The unrest may cause a shift 
in lyrical content, forcing artists 
to look deeper at the messages 
they send," says Dylan Powe, a for
mer A&R representative at At
lan tic/Big Beat Records. Powe 
signed reggae acts Inner Circle 
and the late Garnet Silk to the label 
in the early '90s and is currently 
the manager of Kingston-based 
Swatch International sound sys
tem (known as Swash Interna
tional outside Jammca). 

Despite short-term disrup
t ion, local executives be
lieve Jamaica's mus ic in 
dustry can escape long-term 
damage from Kingston' s 
civil unrest. 

"The disturbances caused 
a knee-jerk effect Initially, 
but it represented less than 
one square mile in Kingston," 
says Jon Baker, founder 
of now-defunct U.K./U.5.
based hip-hop label Gee 
Street Records. 

dlos- recent ly used by 
Amy Wlnehouse and Drake 
- in San San, some 25 miles 
east of Kingston. He's so 
confident the industry will 
rebound that he's pressing 
ahead with plans to open a 
Kingston studio within a 
matter of weeks, catering 
to local acts. 

"Some of our workers 
live in the affected Inner
city communities," the stu
dios' operations manager 
Lorna Wainwright says, 
"and we are concerned 
about their welfare, so we 
send everyone home early." 

With an end to the state 
of emergency approach
ing, Gee Street' s Baker 
remains optimistic about 
the local music industry's 
prospects. 

Despite his pro-Coke stance, 
Wailer concurs. "It' s the uplift
ing messages heard in roots reg
gae that put Jamaica on the map," 
he says, "so our artists need to get 
back to that.· Baker owns GeeJam Stu-

However, the govern
ment's May 23 d eclaration 
of a monthlong state of 
emergency fo r Kingston 
did have Immediate reper-

Traditionally, Kingston 
hosts numerous free open
a ir dances, like Dutty 
Fridaze or Passa Passa , 
featuring the island's top 
sound systems on blocked
off city streets. Guest ap-

"Unfortunate ly," he says, 
"Jamaica had to go through 
that experience to address 
our problems. But the coun
try"s future wlll be better 
because of It." - PM 

•l@Mi BY ANTONY BRUNO I 

Pressing 
Reset 
Innovative Technologies 
Renew Hope For Music-Game 
Sales Rebound 

Wherever one turned at the 2010 Electronic Entertmn
ment Expo videogame convention in Los Angeles, there 
was a sense that music games are far from dead. 

Buoyed by new motion-based controllers and a fresh 
approach toward exploring the genre's potential to teach 
users how to play actual instruments, 
game makers used E3 to unveil a host 
of new music titles. Activision an
nounced "Guitar Hero: Warriors of 
Rock" and " DJ Hero 2." From MTV 
Games and Harrnonix came "Rock Band 
3" and new franchise "Dance Central." Kon
ami and its developer partners unveiled "De
f)am Rapstar," "Glee: Karaoke Revolution," 
"DanceMastcrs" and a new ''Dance Dance Rev
olution." Sony Computer Entertainment offered 
"SingStar Dance," while Uhisoft introduced "Just 
Dance 2" and a currently untitled dance and music 
game based on Michael Jackson's catalog. 

And those are just the big players. Smaller publish
ers entering the space include Conspiracy Games' 
"Rock of the Dead," developed in conjunction with 
Rob Zombie; Seven45 Studios' "PowerGig: Rise of the 
SixString"; and Zivix's casual "Jam Party" alongside 
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the more guitar-intensive ·'HeroMaker." 
All these games license music, and mostly original 

masters, meaning a resurgence in the music-game 
genre would provide a welcome revenue boost to la
bels, publishers and artists. 

After 2-009 U.S. music-game revenue plummeted by 
about 50% from the previous year's record-setting lev
els, according to NPD Group, developers would be for
given for backing away from the ca tegory. But 
innovations in game hardware have created exciting 
new opportunities. 

The biggest development is motion-based gaming. 
Microsoft made the biggest leap with Kinect, a mo
tion-capture controller that can read 48 human joint 
movemen ts, allowing gamers to use their en tire bod
ies as controllers. Not surprisingly, it's inspired a le
gion of new dance-based videogames, including 
"Dance Central," "DanceMasters• and the Jackson 
game. Sony meanwhile introduced Move, which uses 
a pair of handheld Wii-like controllers and supports 
"SingStar Dance" and the Jackson title. 

"This additional functionality is designed to make 
the world of games more accessible to the nongamer, 
and for us that's a huge opportunity," MTV Games 

senior VP of electronic games and music Paul De
Gooyer says. "Think about the appeal of music vs. 
hardcore gamers. It's huge. All you need is this add
on device and it opens up a whole new world." 

The growing number of dance-focused games al
lows new licensing opportunities for music other than 
the rock-heavy soundtracks of the guitar-based titles. 
Yet those rock-focused games are also rolling out new 
capabilities. fn addition to more real istic graphics and 
an offstage story line, "Rock Band 3" featmes a signif
icant instructional element. New controllers from Mad 
Catzand guitar maker Fender (a fully functional Stra
tocaster with real strings and pickups) are paired with 
a new "Pro" mode with the intent of teaching users 
how to play. 

Also making a splash this year was 3-D gaming, which, 
while not as inunediate an opporhmity for music games 
as the motion-based platforms, still opens more doors 
to the genre. Nintendo's 3DS portable device is aglasses
free offering, and among the games that will be avml
able at launch is "DJ Hero 2." Sony's 3-D upgrade is a 
sign of the longer-term opportunity, but requires gamers 
to buy 3-D TVs. A third of the respondents in a Con
sumer Electronics Assn. survey who cited interest in 3-

D gaming are casual gamers. 
Music soundtracks traditionally have been used 

to create a more immersive experience to draw play
ers into the game's environment. But with advances 
in motion-capture and 3-D, technologies are now 

being applied to create a more immersive expe-
rience to draw the gamer into the environ

ment of the music. 

Two can play: WILLI.AM and USHER 
perform during the E3 convention at 

Actlvlsion's preview party at the Staples 
Center in Los Angeles. 
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Ain't braggin' if 
you back it up:_ 
KID ROCK during 
his keynote 
interview with 
Billboard editorial 
director Bl!-L 
WERDE; inset: 
Electronic Arts' 
STEVE SC, NUR. 

BBANDING 

traffic to the artist's websi te. 
They also urged caution when 

considering offering free synch 
licenses on their music, saying 
that while they can be helpful, 
artists should try to avoid them, 
or at least ensure they receive 
credit in the ad for the song. 
"Just don't give it out for free, 
try to get something for it ," 
Music Dealers co-founder/pres
ident Eric Sheinkop said. 

LIMIT WHAT YOU 
SEND TO MUSIC 
SUPERV ISORS 

BRAND AND DELIVER 
Artists should carefully filter 
the tracks they want to submit 

and cons ider the specific types 
of brands they want to work 
with, according to Rachel Jones, 
manager of advertising and 
publishing a t Zync. Artists 
should also submit alternate 
versions of t racks, including 
instrumentals and shorterver
sions of songs, and use meta
data to tag tunes. 

Takeaways From The Second Annual Billboard/Adweek 
Music & Advertising Conference 

Billboard's second annual Music & Advertising conference drew a packed house June 15-16 at New 
York's Edison Ballroom, where top executives from the recording industry and the ad world dis
cussed branding and licensing opportunities. Also on hand to talk about their marketing part
nerships were stars like Kid Rock, Devo and Ryan Leslie. Some highlights from the conference: 

ARTIST-BRAND DEALS 
SHOULD FEEL NATURAL 
Keynote speaker Kid Rock's suc
cess in landing smart branding 
deals illustrates the importance 
of matching the right a1tist with 
the right brand. The chart-top
ping hell-raiser, who has a part
nership with Jim Beam as well 

as his own beer company, 
American Badass Beer, said he 
only endorses "things that I re
ally believe in and that are re
ally dose to my heart.· 

BE STRATEGIC W ITH 
FREE MUSIC 
Executives participating on a 

SpoofOr 
Consequences 
Video Makers Ignore Distinction Between 
Parody And Satire At Their Own Peril 

1 n this election year, more and more candidates, political activists 
and amateur pundits are making their arguments through 
music- music composed by someone else. 

These people claim their unauthorized use of copyrighted 
music is protected by fair use and the First Amendment. But 
they're quickly learning that popular views of what constitutes 
a permissible parody of a song is one thing-and what the courts 
consider a protected fair use is quite another. 

The most prominent politician to learn that lesson this year is 
Chuck De Vore. A conservative Republican member of the Cal
ifornia State Assembly, De Vore ran in this month's GOP Senate 
primary in California for the chance to take on Democratic in
cumbent Barbara Boxer in November. 

panel about using song place
ments in ads to dr ive music 
sales advised artists to be selec
tive when offering fans free 
track downloads of their music. 
Rather th an simply posting a 
free song on iTunes, they 
should consider partnering 
with a brand that can help drive 

DON'T WRITE ABOUT 
MOPS, CARS OR SODA 
Unless clients ask for a track 
about their products, steer dear 
of overt product placements in 
songs. Steve Schnur, worldwide 
executive of music and market
ing at Electronic Arts, said that 
many mus icians send him 

The heart of the matter: DON HENLEY and CHUCK 
DeVORE (inset) 

ment. De Vore defended the videos on the grounds of 
fair use, claiming that his songs parodied Henley, who has 
long been associated with liberal causes and who had donated 
$9,000 to Boxer's previous campaigns. 

But DeVore's proclamations of parody ran headfirst into the 
actual fair use doctrine, as laid down by the U.S. 

Eager to a ttract attention to his underfunded 
campaign, De Vore and his staff created what they 
called two "parody" videos. They took instrumen
tal karaoke tracks of Don Henley's hits "The Boys 
of Summer" and "All She Wants to Do Is Dance" 
and recorded new vcrs ions-"The Hope of No-

Legal 
Matters 

Supreme Court. In i ts famous 1994 decision in 
Campbell v. Acuff-Rose Music, the court held that 
2 Live Crew's version of Roy Orblson's "Oh, 
Pretty Woman" was a parody and could indeed be 
a fair use. In so doing, the court was careful to dis• 
tingu ish between a parody, which is l ikely to be 
fair use, from a "satire," which is not. vember" and "All She Wants to Do ls Tax"-with 

lyrics that mocked Boxer and President Barack 
Obama. In DeVore's version, the lyric, "They're 
pickin' up the prisoners and puttin' 'em in a pen/ 

BEN 
SHEFFNER 

And all she wants to do is dance, dance," became "They're pickin' 
up the taxpayers and puttin' 'cm in a jam/And all she wants to 
do is tax, tax." 

Henley, along with songwriters Mike Campbell ("Summer") 
and Danny Kortchmar (" Dance"), sued for copyright infringe-
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"For the purposes of copyright law, the nub of 
the definitions, and the heart of any parodist's 
claim to quote from existing material, is the use 

of a prior author's composition to create a new one that, at least 
in part, comments on that author's works," the court ruled. 

The h igh court thus determined that if those comments have 
"no critical bearing on the substance or style of the original 
composition, which the alleged infringer merely uses to get 

tracks about scoring tackles or 
running a ball down a field 
when he really wants more uni
versal songs about triumph or 
overcoming obstacles. Young 
& Rubicam executive music 
producer Eric David Johnson 
advised artists to stay true to 
their own visions and not worry 
about how something will fit in 
an ad. "Do your own th ing," 
Johnson sa id. "It'll And its way 
out if it's good." 

TAKE CREATIVE RISKS 
Devo members Mark Mothers
baugh and Gerald Casale and 
Bill Moulton, creative d irector 
at New York ad agency Mother, 
explained in a deadpan keynote 
presentation how they part
nered to market Devo's new 
album, "Something for Every
body." The campaign created a 
mul tilayered collaboration that 
included everything from song 
surveys to focus groups on 
color. The band also announced 
it would live-stream the new 
album to a room full of cats, 
which attracted more media at· 
tention than a trad itional 
stream would have. 

Electronic Arts' Schnur added 
that many of the artists he has 
worked with at EA will record 
songs in Simlish, the language 
of the "Sims" game series, which 

can often lead to wide exposure 
among "Sims" players. He noted 
that Brooklyn indie rockers Matt 
& Kim recorded a Simlish ver
sion of their track • Daylight," 
which wound up getting lots of 
attention and bci ng synched in 
a Bacardi ad. 

THINK BEYOND THE 
SYNCH 
Some artists have been able to 
create a s teady s tream of in
come by composing original 
music for brands. Kaplan 
Thaler Group music producer 
Michael Freeman advised song
writers to anticipate a good deal 
ofback-and-forth before a client 
is satisfied with the final prod
uct. " Don't be offended by re
visions," he said. 

Some think it's only a mat
ter of time before songs spedf
ically created for ad campaigns 
start crossing over. Grey Group 
senior VP/director of music 
Josh Rabinowitz predicted that 
within the next year, there will 
be a No. 1 song on the Billboard 
Hot 1.00 that was written specif
ically for an ad campaign . .. .. 

Registration is no1v open for 
BiUboard and Adweek's next 
Music Gi Advertising Co,iference, 
set for Sept. 15-16 in Chicago, al 
musicamtadvertisi ng.com. 

attention or to avoid the drudgery in working up something 
fresh, the claim to fairness in borrowing from another's work 
diminishes accordingly (ifit does not van ish)." 

Put simply: A parody comments on the work itself: a satire uses 
the work to comment on something else. 

And so, just two days after De Vore finished in third place in 
his primary race, a federal judge granted summary judgment 
for Henley on his copyright claims, leaving the jury to deter

mine whether DeVore's in fringement was willful and 
how much he will pay in damages. 

The lesson from the De Vore case-that calling 
something a parody doesn't make it so- was appar
ently lost on the producers of a popular You Tube 
video known as "\Ve Con the World.• Based on 
the 1985 charity single "\Ve Are the World" writ-

ten by Lionel Richie and Michael Jackson, "Con" 
mocks the mission of the ill-fated flotilla that was 

confronted b y the Israeli Navy as it sailed toward Gaza: 
"We'll make the world/Abandon reason/We'll make them all 
believe that the Hamas/Is Momma Teresa." 

After YouTube pulled the "Con" video following a clajm by 
publisher \Varner/Chappell Music, the pro-lsrael and conser
vative blogosphere erupted in outrage, insisting it was a parody 
and a noninfringing fair use. They even charged that You Tube 
and Warner/Chappell were motivated by anti-Israel bias. 

Nonsense. "Con," just like DeVore's videos, is a satire, 
which used "\Ve Are the World" to make its point about the 
Gaza flot illa organizers. If producers of videos l ike these 
don't learn the difference, they're going to find themselves 
at the losing end of some very un pleasant lawsuits . 

Ben Sheffner is a copyright attorney w/10 has represwted movie 
studios, TV networks a11a record labels. Sheffi,er works as an 
altomey in the NBC Universal Television Group, which is 20% 

owned by Vivrndi, the parent of Universal Music Group. He is 
the author of the Copyrights Ii/. Campaigns blog (copyrightsand 
campaigns. blogspot.com) . 
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As Seen On TV 
Razor & Tie Benefits From Direct-Response TV Marketing 

As music space becomes scarce at physical re
tail, Razor & Tie keeps seeing opportunities to 
sell CDs on TV. 

The label's rock hits compilation, "The Edge," 
debuted at No. 4 on the Billboa rd 200 in the 
April 3 issue with salesof53.000 units. accord
ing to Nielsen Sound Scan. Of that total, Razor 
& Tie says nearly 50,000 was for the three-disc 
version of the set advertised through an aggres
sive direct TV marketing campaign. (The set is 
also sold as a two-disc collection at re tail.) 

Operators are standing by: TV ad for 
CD compilation 'The Edge'; inset: 
Razor & Tie's CLIFF CHEN FELD 

According to Sound Scan, sales for 
"The Edge" through June 6 totaled 
89,000, with 58,000 coming from non
traditional outlets-nearly all of which 
came from direct TV sales, accorcling to Razor 
& Tie co-founder/co-CEO Cliff Chenfeld. 

Chenfeld says TV sales for its lucrative Kidz 
Bop franchise arc growing too. Through June 
6, " Kidz Bop 17." released Jan. 26. generated 
sales of212,000 units, according to SoundScan. 
Of that amount, Chenfeld says TV sales have 
totaled 14,000 units, up from 10,500 for "Kidz 
Bop 16" (total sales: 223,000) and 8,500 for "Kidz 
Bop 15" (260,000) . 

Razor & Tie is the recording 
ind ustry's leading advocate of 

tracted by low advertising rates, which gener
ally cost on ly about 20%-40% of what stations 
typically charged for TV ad spots. 

But following a wave of s tore closures and the 
contraction of music space at stores still carry
ing music. TV campaigns today are increasingly 
generating their sales direct from consumers. 

"In 2003, people seeing spots on television 
would have gone to the stores," Chenfeld says. 
"But now people are not just assuming that if 
they see it on TV. then they can get it at reta il. 

The option of going to a store 
is not as easy as it used to be.• 

The growing direct-response 
sales "means I can get more 
revenue to spend on more 
media to create more impres
sions at retail," Chenfcld says. 
"!fa label spends $100,000 on 
TV advertising for an album 
and gets back $75,000 through 
direct response sales, then its 
ability to push sales at iTunes 
and other retailers comes at a 
cheaper price.• 

Razor & Tie created its own 
in-house media-buying clivision 
in 1997. Since then. other la
bels began hiring the com
pany to help run their TV 
advertising campaigns. 

While it uses a fulf1llmen t 
house with a telemarketi ng staff 

that handles phone calls and takes 
orders, Razor & Tie is a top client that gets 
very competitive rates for those services, Chen
feld says. 

Recently, Razor & Tie has handled direct re
sponse campaigns for its distributor Sony Music 
Entertainment, which used the ,-trategy for Sade 
and Michael Jackson t itles, Chenfeld says. 
Even when it lists a toll-free number, most di-

Retall 
Track 

ree l-response orders are now 
placed through Razor & Tie's web
site, MusicSpace.com. 

using dfrect TV marketing to sell 
single or double albums. Time
Life sells plenty of music through 
TV, but it mainly focuses on in
formercials that sell mu! ti disc 
collections of CDs, DVDs and 
other merchandise. 

ED CHRISTMAN 
While direct-response mar

keters are the beneficiaries of the 
CD's lost stature at retail, Chen
feld wonders if some label execu• 
tives are also helping the format's 
declining fortunes. 

When Razor & Tie first em
braced the strategy in 1990. most TV advertising 
was aimed at generating sales directly from con
sumers th rough a toll -free 800 number. In the 
early '90s, traditional music retailers wouldn't 
support music sold directly to consumers because 
they feared it would cannibalize their sales. But 
as music marketers proved that such commer
cials could, in fact, drive sales of related titles at 
retailers, those merchants softened their stance. 
As time went by, the implicit aim of direct re
sponse advertising was to drive sales at retail. 

Billboard estimates that from the mid-'90s 
through the middle of this decade, direct-response 
TV campaigns typically accounted for only about 
5%-J 5% of an advertised title's sales, with the 
overwhelming majority generated through 
stores. All of the major labels jumped on the di
rect-response TV advertising bandwagon, at-

"People are closing out the CD 
thing way too soon,· he says. 

"Some don't want to be perceived as living in the 
past. They feel they have to show that they are 
living in the future so they will be received bet
ter by investors and media." 

But embracing digital sales doesn't necessar
ily have to conflict ,vith the goal of taking advan
tage of every revenue stream, including the CD, 
he says. 

"I don't wantto sound like I am the champion 
of the horse and buggy when the trains are com
ing into town,· Chenfeld says. " But after seeing 
how Susan Boyle, Justin Bieber and even Kidz 
Bop sales are, the idea that the CD is almost over 
sounds nuts to me. You can embrace the future 
without having to say the CD is over." 

bl•z For 24/7 retail news and analysis, see 
• blllboard.blz/retall. 
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Collect Them All 
As Broader Biz Shifts To Tracks, lndie-Rock Album Sales Show Resilience 

Some of 201 O's biggest in die 
rock releases are proving that 
free promotional downloads 
and digital track sales don't nec
essarily cannibalize album sales. 

According to Nielsen Sound
Scan, album sales duri ng the 
final week of May hit their low
est weekly level since 1994 (the 
earliest year for which weekly 
industry-wide SoundScan sales 
data is available) and possibly 
s ince the early '70s (Billboard 
.biz, June 4). And only 22 al
btrms topped U.S. salesofl mil
lion units in 2009, down from 
88 in 2000, according to Sound
Scan, as single-track downloads, 
digital piracy and on line video 
have changed the definition of 
a blockbuster release. 

While not generating block
buster-level sales, some of the 
year's most anticipated indie
rock al bum releases have 

Meanwhile, Band of Horses' 
"Infinite Arms" (Brown/Fat 
Possum/Columbia), re leased 
May 18, sold 73,000 units in its 
first three weeks, according to 
SoundScan. Of those sa les, 
39% were digital al b ums, a 
strong tally given the breadth 
of its physical distribution. Co-
1 umbia was able to secure 
strong support from two CD 
stalwarts, Starbucks and Ama
zon, as well as iTunesand eMu
sic, says Steve Kennedy, VP 
o f digital and mobile sales at 
Columbia/Epic Label Group. 

Like many indie rock suc
cesses, the strong early sales 
for"High Violet" and "Infinite 
Arms" a re the result of steady 
artist development, years of 
touring, support from impor
tant online tastemakers and
perhaps surpr isingly- free 
M P3s and other digital con tent. 

The National shown surpris
ing resilience in 
the face of these 
trends . For in-

Digital 
Domain 

released a free 
down load of the 
new album's first 
single, • Blood
buzz Ohio," near-
1 y two months 
prior to the al 
bum 's release. 
Fans could also 
stream the entire 

stance, the Na· 
tional's fi fth 
a lbum, "H igh 
Viole t" (4AD), 
debuted at No. 3 
on the Billboard 
200 in the May 

GLENN 
PEOPLES 

29 issue with sales of 51,000 
units, according to SoundScan. 
During the first four wee.ks of 
release, the album sold 97,000 
units- SO% of them in digital 
format, 44% on CD and 7% on 
vinyl, according to Sound Scan. 

The h igh proportion of dig
ital sales for "High Viole t" 
wasn' t the result of thin phys
ical d istribution. "It's pretty 
m uch everywhere," Beggars 
Group USA national sales di
rector Rusty Clarke says, add
ing that Target is carrying the 
band for the first time and is 
doing "pre tty well" with the 
new album. 

38 SPECIAL 

album before street date at the 
New York Ti mes a nd NPR 
websites and could watch a 
concert by the band webcast 
live on Vevo. 

Similarly, Ban d of Horses 
gave away a free MP3 download 
of the song • Laredo" prior to 
the release of"! nfinite Arms," 
generating a similar level of on
line buzz. "These guys are an 
album-based band; Kennedy 
says. "You don't find as many 
album-based bands out there 
today in a ' tracks' world." 

Because indie rock fans 
flock to the album format, la
bels can be less concerned 

Here's a new twist on earbuds: 
The teknines 9 mm earphones, 
created by new audio acces
sories company Munit io, are 
shaped like bullet casings. The 
18-karat-gold-plated, copper-alloy housings contain 
speaker drivers with earth neodymium magnets that the 
company claims provide superfor dynamic range. And de
spite their small size, Munitio says the teknines can pro
duce accurate bass without distortion. 

The teknines won't come cheaply. The first run will be 
limited to SOO numbered pairs and retail for $250 apiece 
beginning In late June. Keep an eye out for a titanium 
version of the teknines in August. - GP 
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The album 'Infinite Arms' by BAND OF HORSES sold 73,000 
units In its first three weeks, of which 39% were d igital a lbums. 

about unin tended conse
quences of abundant promo
tional material. Year to date, 
only about 99,000 ind ividual 
tracks have been purchased 
from "High Violet," according 
to SoundScan . That yields 
about a 1-to•l ratio ofalbum
to-track sales- unusually low, 
even with the free availabil ity 
of the album's first s ingle. 

Other high-profile indie rock 
releases s uch as the Hold 
Steady's "Heaven Is Whenever" 
(Vagrant), the Dead Weather"s 
''Sea of Cowards" (Thi rd Man/ 
Warner Bros.) and the Black 
Keys• "Brothers" (Nonesuch) 
h ave each sold about twice as 
many albums as in dividual 
tracks since their respective re
leases in early to mid-May. 

Mainst ream hits in other 
genres tend to lean more heav
ily toward single track sales. 
B.o.B's "The Adventures of 
Bobby Ray" (Atlantic) has sold 
about 19 times as many single 
tracks as albums since its re
lease in late April, while Traln's 
"Save Me San Francisco" (Co
lumbia), which came out in Oc
tober, has sold 12 times as 
many tracks as it has albums, 
accord ing to SoundScan. 

Not even the huge supply of 
free tracks available at music 
biogs has turned indie rock fans 
into predominantly single-track 
buyers. Free MP3 downloads 
and videos dominate indie
rock-leaning biogs ranging 
from Stereogum to Gorilla vs. 
Bear, while such sites as Elbe 

.ws and the Hype Machine ag
grega te the music pos ted a t 
music biogs and serve them 
one track ata time. At Facebook 
and Twitter, frie nds tend to 
share single songs, not albums. 

Perhaps over time indie rock 
could become more of a single
song-based genre. Artists like 
Wavves and Neon Indian now 
release free tracks on Mountain 
Dew's Green Label Sound site, 
while label-blog hybrid RCRD 
LBL releases tracks instead of 
full albums. 

But Clarke believes Beggars 
and its fans will rema in fo . 
cused on the album . "Our A&R 
doesn't look to put out singles 
or albums th at have just one 
great song on them," she says. 
•-we're much more interested 
in putting out stuff we believe 
is consistent ly great.· 

That sentiment is echoed by 
Anya Grundmann, executive 
pro d ucer of NPR Music. 
Through features like its Exch1• 
sive First Listen series and in 
timate artist profiles, NPR has 
been instrumental in raising 
the profile of many indie rock 
artists in recent years. And in 
line with the buying patterns of 
indie rock fans, NP R's coverage 
goes deeper than a single song. 

"We care abou t artis ts," 
Grundmann says. "Not only the 
message of their words but 
what they're trying to do with 
their art." 

bi 
For 24/ 7 digital news z and analysis, see 

• billboard.biz/digital. 
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TEENS WATCH THE 
MOST MOBILE V IDEO 
Moblle customers ages 12-
17 watched an average of 
seven hours and 13 minutes 
of mobile video per month 
during the first quarter, the 
most of any age group, ac· 
cording to Nielsen's Three 
Screen Report. Internet 
users ages 18-24 spent the 
most time watching video 
on the Internet-an aver
age of five hours and 33 
minutes per month, the re
port says. Internet users In 
both age groups lagged 
behind those ages 3S· 49 in 
total time spent per month 
on the Web through a com· 
puter. The older Web surf
ers spent 32 hours and 23 
minutes per month at a 
computer. 

PRETTY LIGHTS 
STARTS LABEL 
Up-and-coming electronic 
artist Pretty Lights (aka 
Derek Vincent Smith) has a 
new take on an o ld model: 
He gives away downloads of 
his recordings at his website 
to help sell concert tickets 

(though donations are ac
cepted). Now, through his 
Pretty Lights Music label, 
Smith Is also releasing the 
music of like-minded artists. 
The imprint's first release is 
Michal Menert's "Dreaming 
of a Bigger Life," a 16-song 
album of sample-driven 
electronic music. The down
load is available at Pretty
LightsMusic.net. 

BUYWIDGET 
ENABLES WEBSITES 
TO SELL MUSIC 
Fortynine Group has unveil· 
ed the BuyWidget, a free ap
plication that allows the 
owner of any website or blog 
to embed a music-down
load-selling widget. It's com· 
patible with HTML and works 
on the Word Press, Typepad 
and Blogg er platforms. The 
widget d isplays album art 
and streams 30-second clips 
of each song on the playllst. 
When a consumer purchas
es a track or album down
load from BuyWidget 's cat· 
alog of 8 million tracks, the 
owner earns 7% of the song's 
retail price. 
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With its 3·1 ascension, .. CalWomia Gurls" 
becomes the second No. 1 for both Katy Perry 
and Snoop Dogg. Previousty. they each hit the 

top with their first charted rlngtone: "I Kis.sed a 
Glrl" and "I wanna Love You," respe,c;tlvely. 

"California Gurls" posts a 45% gain in its move 
to the top, the largest Increase on the chart. 
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- - - -.• John Fogeny Named BMI Icon at 
58th Annual BM I Pop MusiC 
Awards 
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Secure mobile access to royalty and catalog information for 
BMI songwriters, composers and music publishers. 

Comprehensive career infonnation and music business resources for music professionals. 

Another first in technology from the company that launched 
the first music business website, BMl.com®, 

the pioneering social site for songwriters, Songwriter101.com®, 
and the world's leading audio recognition technology, BlueArrow®. 

And BMI led the way in licensing digital distributors of music 
with the first Internet license, the first mobile device license, 

and today more digital licensees than any other copyright organization. 

Music. Technology. Leadership. 
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COP EN HAGEN-Labels and digital services in Denmark say 
performing rights society KODA's stance on d igital royalty rates 
could th reaten the developmcntofthe country's digital market. 

KODA is embroiled in a rate dis pute with leading Danish tele
com TDC over its unlimited music download service TDC Play. 
The company has referred the case to Denmark's Copyright Li
cense Tribunal, after negotiations failed to produce a new deal 
(Billboard.biz, April 28). 

KODA's rates have already deterred Swedish streaming serv
ice Spotify from offering its service in Denmark, where a Spotify 
spokesman says the costs involved "do not allow our model to 
launch and operate." 

According to Steve Purdham. CEO of U.K.-based stream
ing service We 7, Spotify's reluctance to enter the Danish mar
ke t underl ines how th e " inconsistencies and unreal istic 
demands of many collect ion societies and publishers across 
Europe [presen t] a real risk to legal digital services." We7 op· 
erates only in the United Kingdom, but Purdham says it's look
ing into other markets. 

KODA charges a minimum 0.82 kroner (13 cents) per down
load, compared with around 4 pence (6 cents) that the United 
Kingdom's PRS for Music charges; its minimum per-stream 
charge is O.lOkroner (1.6 cents),compared with PRS' 0.085 pence 
(0.12 cents) . 

KODA deputy managing director Martin Gormsen says the 
presence of24 digital m usic services in Denmark proves its rates 
aren't a barrier for new onl ine services. 

Although the KODA board includes top officials of the 
Danish Music Publishers' Assn., even some music pub
lishers privately oppose the society's stance, according 
to a London-based senior executive at a major music 
publishing company. But under KODA's bylaws, the 
society's members, which include 34,500 Danish song-

IMOMMQ•~itii BY RAY WADDELL J 
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KODA 
BREAKERS 

Danish Collecting Society Clashes With 
Labels, Digital Services Over Rates 

writers, composers and publishers, aren't allowed to strike sepa
rate deals regarding use of their copyrights. 

T DC pa.id KODA 46 million kroner ($7.5 million) in lump sums 
between Play's April 1, 2008, launch and March 31, when the con
tract expired, Gormsen says. While not reveal ing exact figures, 
Gormsen insists KODA offered to accept "a significantly lower" 
deal than the 2008-2010 total, but claims TDC's latest offer was 
"more than 50% less than for the first two years." The tribunal 

decision is expected in the fall. 
TDC's consumer services d ivision, TDC Privat, bundles Play 

with broadband and mobile subscriptions. To date, it says 200 
million t racks have been downloaded from a 6 million-song 
catalog, which includes repertoire from all four majors. Since 
they con tain digital rights management restrictions, the down
loaded tracks become unplayable when a subscription expires. 

According to TDC Privat CEO Jesper Theill Erikse n, "Nearly 
all parties-and consumers-are pleased with the results" to date. 
He insists that even if the tribunal decision goes against TDC, 
the company has "a long-term strategy" for Play. 

T DC Group says it had 1.5 million broadband customers in 
2009, up 15% from 2008. A basic broadband package {every sub
scription includes access to Play) costs around l99kroner ($32.78) 
monthly. According to IFPI figures, subscriptions accounted for 
34% of Denmark's 139.6 million kroner ($22.7 million) d igital 
market in 2009. 

TDC has the support oflocal labels, after IFPI Denmark filed 
an intervention document with the tribunal April 7. According to 
the labels group's chairman Henrik Daldorph, KODA's tariffs 
could damage "one of the most important music services on the 
Danish market." while also discouraging new services. 

Daldorph says I FPI's member companies recently renewed 
their two-year TDC deals at a 25% lower rate, while TDC in turn 
lowered the number of registered Play users required to trigger 
additional revenue. Neither side would give exact figures, but 

Denmark's Musician's Union recently published estimates 
suggesting labels received a total oflOO million kroner ($16.3 
million) during the initial two-year period. 

How high is too high? 
(from left) KODA's 

MARTIN GORMSEN, TDC's 
JESPER THEILL ERIKSEN 

and I FPI Denmark's 
HENRIK DALDORPH 

In the meantime, music services across Europe still face 
inconsistency over the rates charged for music. 

"Knowing who and what to pay," Purdham says, "is 
a nightmare." 

The Great Protector fessional touring network in 
North America, forming rela
tlonshlps and fostering the 
careers of creative, risk-tak
ing promoters like Bill Gra
ham in San Francisco, Larry 
Magid in Philadelphia and 
Don Law in Boston. "Instead 
of going to the older promot
ers who were promoting 
Frank Sinatra or Vic Damone, 
for example, what Frank did 
was develop new, young 
guys," Skydel told Billboard. 

U2, Tom Petty & the Heart
breakers, Led Zeppelin, the 
J . Geils Band, Grand Funk 
Railroad, Van Halen and oth
ers joined what became the 
most impressive roster in 
the genre. 

improved the artists' dea Is, 
but they improved the work
Ing conditions for young 
bands and he lped steer the 
business to the best promot
ers and the best venues." 

Booking Agent Barbara Skydel Helped Shape The Concert Biz 

During the course of her trail
blazing career, booking agent 
Barbara Skydel worked with 
some of the biggest touring 
acts, including Tom Petty & 

the Heartbreakers, Bruce 
Springsteen, U2, the Who and 
Led Zeppelin. 

Skydel, who died June 10 in 
New York from ovarian cancer 
(her family declined to dis
close her age), was a pioneer 
on two fronts. Not only did she 
play a role in shaping the con
temporary concert business 
alongside Premier Talent pres
ident Frank Barsalona, she 
also was the first woman to 
rise to the executive ranks at a 
major booking agency when 
she became VP at Premier in 
1977 and partner in 1985. 

"Barbara Skydel was ab
solutely an Industry leader," 
says Jon Landau, longtime 
manager of Springsteen, an 
early Premier client. "Start
ing in the late '60s, when 
there were hardly any woman 
agents, she created a smart, 
forceful and dynamic style 

and quickly became the 
backbone of Frank Barsa
lona's Premier Talent." 

U2 manager Paul McGuin
ness says Skydel booked all 
of U2's North American 
shows from 1979 to 1992. 
"She taught me the concert 
business," he says. "From the 
Mudd Club to Yankee Sta
dium, from the Country Club 
in Reseda [Calif.] to the L.A. 
Olympic Coliseum, she and I 
plotted every U2 show." 

ICM contemporary music 
head Marsha Vlasic says Sky
del, the late Premier VP Jane 
Geraghty and herself were 
among the few female agents 
in the ' 70s. "Barbara was a 
passionate and determined 
agent for her clients, to whom 
she dedicated her Ille and 
who in return were so loyal to 
her," Vlasic says. "Barbara will 
be, and already is, an inspira
tion for all young women who 
share her passion.'t 

Skydel joined Premier In 
1968 as Barsalona's assistant. 
By 1969, she was an agent, re-
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ceiving her trial by fire on a 
West Coast run by Led Zep
pelin. "That was quite a thing 
for a young kid," she recalled 
in a 2007 BIiiboard interview. 
" I don't even think I told my 
father where I was going or 
what I was doing, because he 
never really understood what 
the hell I did." 

Premier Talent played a 
key role in developing a pro-

Most of the biggest names 
in '70s and '80s rock gravi
tated to Premier. Springsteen, 

'Smart, 
forceful and 

dynamic': 
BARBARA 

SKYOEL 
circa 1971. 

By the mid·'80s, Skydel 
was a partner and Premier 
was a juggernaut with lever
age and influence in the in
dustry. "She was the second
most-powerful music agent 
in the world [after Barsalona] 
for well over a decade," 
Artists Group International 
president Dennis Arla says. 

When Barsalona was nam
ed Legend of Live at the 2007 
Billboard Touring Awards, 
Skydel credited him with giv
ing her a shot when women In 
the business of rock'n'roll 
were scarce. "He was so a 
head of his time as far as rec
ognizing a woman," she said. 
"I listened in on every phone 
call; I was in every single 
meeting with him. His in
tegrity was probably one of 
the most important lessons 
for any young kid to absorb." 

Barsalona and Skydel were 
"the great agent team of the 
'70s, '80s and early '90s," 
Landau says. "They not only 

The touring industry chang
ed in the '90s as the world's 
biggest acts began cutting na
tiona l touring deals, McGuin
ness says. "After that we didn't 
have an agent and dealt di
rectly with [promoter] Arthur 
Fogel, which was very tough 
on Barbara, Frank and [former 
U2 agent] Ian [Flooks]." 

When Premier was acquired 
by the William Morris Agency 
in 2002, Barsalona largely re
tired from the business. Sky
del was named senior VP 
within the WMA music division 
in New York and remained with 
the firm through its merger 
with Endeavor in 2009. 

Skydel was fiercely protec
tive of her artist clients and 
was referred to as "the great 
protector" by Landau. "Under
neath her tough, competitive 
and sometimes sarcastic self
did she ever have a mouth on 
her-Barbara was a warm and 
lovable person," he says. "But 
watch out if you ever crossed 
one of her artists." 
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BOXSCORE Concert Grosses 

I 
Manchester United I 
Bonnaroo Looks Ahead value" and secs room for growth at that lofty I 
With More Capital price point. The Bonnaroo team is looking for I 
Improvements, Premium ways to tum the Total Access area into a "mini-
Packages resort," with long-term plans possibly includ- I 

ing the construction of permanent cabins in 
With another successful event in the books, 
the producers of the Bonnaroo Music & Arts 
Festival in Manchester, Tenn., continue to work 
at improving the experience for fans, broad

the area, "but right now the buses are a great I 
solution for us as we continue to develop that • 
area," he says. 

7 The Total Access area, along with the instal-
enfog the Bonnaroo brand pro
file and creating new revenue 
streams in a challenging l ive OnThe 

Road 

lation of electrical power and the 

main stage, are examples of how I· 
Bonnaroo is able to invest in 

event environment. 
Beyond making the main stage 

a permanent structure for the first 
time this year, much ofBonnaroo 
2010's efforts we re aimed at of-
fering a premium experience
at a price-for fans who wanted 
an immcrsive event but didn't 
necessarily want to rough it. 

This year's Tent City program offered a "sa
fari style" tent set up by the Bonnaroo team, 
with cots and bedding, and sold out 100 tents, 
which went for $750 each plus the cost of tick
ets. (Each tent had l\vo cots.) 

An even cooler experience, in more ways 
than one, was the Total Access program, in 
which fans got picked up at the airport, stayed 
on-site in a luxury slide-out tour bus with Wi
Fi and satellite TV, and got three catered meals 

RAY 
WADDELL 

more permanent infrastructure 
since the producers purchased 
the land on which th e festival 
takes place for about $8.7 mil
lion in 2007. Mayers says the loan 
taken out for the purchase will 
be paid off by 2012. 

Capital improvements, bal
anced against cash flow and budgets, are geared 
to provide revenue, reduce expenses and im
prove the experience for fans and artists. A per
manent stage, for example, greatly reduces the 
festival's annual stagehand bill and allows the 
Bonnaroo site to host other events. 

"The show's always going to have a lot of 
costs to stand behind," Mayers says. "But 
we're goi ng to be able to control those ex
penses by making these investments and also 
by doing other events on the property so we 

• . .._· - -- - ·, ca?npr6ck:"Aeriaf shot"i · ~ft->- _ of Bonnaroo 2010; 

can pro-rate those expenses over 
multiple events." 

·( - ~ - - . inset: tent city o n the 
,I · - ,. - ,_ fest ival grounds. 

Mayers believes the Bonnaroo site 
could host artist-curated events and 
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even nonmusical events like motor
cycle or RV rallies. But while there's 
been talk of the site hosting other 
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per day and a golf cart with a ded
icated driver. The buses were 
parked in a shaded area some 15 
degrees coole r than most living 
quarters at Bonnaroo and included 
premium viewing of the main-stage 
concerts. Bonnaroo doubled the num-
ber ofTotal Access packages it offered this year 
to 20, leasing the buses from Pioneer Coach 
in Nashville. 

Even at 518,500 for a party of eight, the pro
gram sold out, which "way exceeded our expec
tations," says Jonat han Mayers, president of 
Bonnaroo co-producer Superfly Presents and 
one of the founders of the festival, which just 
completed its ninth run. 

"We're definitely always looking at how we 
can increase per head spending across the 
b oard, and organically i t's been by providing 
new services to offer," Mayers says. "Everyone 
can do Bonnaroo in a different way. Some peo
ple want to do it in a tent, some people want to 
do it in a tour bus, and we' re going to provide 
different options." 

Mayers says Total Access is "a pretty good 

low co-producer AC Entertainment, 
headed by president Ashley Capps, 
still have yet to announce anything. 

Why the delay? "Some ofit is be
cause we've been ve ry focused on 
making sure Bonnaroo is success
ful a n d on s trong foo ting, a nd 
whi le doing that putting in the 

capital improvements that will 
allow us to grow," Mayers says. 
"We're only nine years in, and 
we're really proud of where we 

are. We're going to do it wh en 
it's right for us." 
Mayers describes the live Bonnaroo 

event as a "filter to discover music or comedy 
or film," and that concept is being extended to 
Bonnaroo.com. This year, the site provided 
YouTube with live webcasts offestival perform
ances through a sponsorship with Ford Motor. 

The idea is to make Bonnaroo.com a 365-day 
music destination and have it serve as a "mar
keting solution" for bands and brands, as well 
as the event itself. Attendance th is year totaled 
more than 75,000, the highest tally since 2007, 
when Tool , Widespread Panic and the re
united Police topped the bill. 

"You always try to grow your business and cre
ate new revenue,• Mayers says, "and hopefully 
provide new services at the same time." 

b
. For 24/7 touring news 
IZ and analysis, see 

• b illbo a rd .biz/ to urin g . 
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GROSS/ ARTIST( S) Attendance 
capac,ty TICKET PRICE(S) Venue, Date Promoter 

$4 ,708,080 
(£3,246.952) 
$113 63/$97.66 

$3,726,157 
l,74.75/559.75/ 
$34.75 

$2,797,350 
l,ll9.50/S99-50/ 
$59.75/$49.75 

$2,497,690 
i$1.647)29Canaden) 
$84 45/$33.02 

$1,824 ,743 
$69.5CV$59,-0/ 
l,25 

$1,691,915 

ROD STEWART 
02 A rena, London, May 29, 
June 1, 3 

4 4,171 
th,~~ selb.J~ A EG Live U.K. 

TAYLOR SWIFT, JUSTIN BIEBER, KELLIE PICKLER, GLORIANA 
GIiiette Stad iu m, Foxboro, Mass., 56,868 
June 5 sellout 

Kraft Entertainment, The Messina Group/AEG 
Live 

ROCK ON THE RANGE: GODSMACK, THREE DAYS GRACE & OTHERS 
Columbus Crew Stadium, 
Columbus, Ohlo, May 22-23 

61,172 AEG Live, Right Ar m Ent&rtalnment, Cr&W 
65.0CXJ two shows Stadium 

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA 
A ir Canada Ce" t re, Toronto, 
May 21-22 ~_?,;~~~outs The Messina Group/ 4EG Live 

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA 
V&rlzon Cent&r, W M hlngton, 
D.C., Jun& 1-2 

BON JOVI, FUEL 

f.?;,2?,t"" The Messina Group/ 4EG Live 

:~;}q~JS5/ ~:.:s~it~fk Stad ium, Hershey, ;;1(!~6 Live Nation, Concerts West/AEG Live 

s1.s44,s~ 14•I4G4i-ild•l•t4St·!Atiiil;l4i•t·Siid;i-!4444iitl4;8#-i=ti4•i-!4i• 
$45/$35/$25 g~:,rtt-fo~~~r~;' Park, Kansas ~;{(~~O AEG Live, Entereom 

$1,290,296 

:~t50/$4g.!',Q/ TQYOIO Center, H0<.1>ton, May 25·26 t~o~~~OYts 
TAYLOR SWIFT, KELLIE PICKLER, GLORIANA 

$1,118,670 
(6.744.065 ,<rc,ne,) 

$21' 81/$73.81 

$994 ,664 
$89.5o/$4:, 

$983,573 
($',064.876A.E.::raiari) 
$94 97/569.78 

$941,424 
$60/$66 

$934,979 

TIESTO, AVICII 
Pa rken Stadion, Copenhagen, 
May 29 

13,417 
20,000 

AC/DC, SHAMAN'S HARVEST 
Sprint Center, Kan$as City, Mo., 
A pril l\ 

JOHN MAYER, ORIANTHI 
Ro d Laver A rena, Melbourne, 
Australia, May 3 

11,611 
12.0 81 

PEARL JAM, BAND OF HORSES 

XL Centet", Hartford, Conn., May 15 ~=li~[2 

ROBERTO CARLOS 
(Z'?(l;r=t;rtJAo-~ b tadlo Monumenta,l, Lima,, Peru, 11,796 
$145.1 27.99 May 4 15.SOO 

The Messina Gro up/A EG L ive 

Muslkfo renlng en TP 

AEG Live 

Chugg EntertaJnm&nt 

Live Nation 

T4F•Time For Fun 

$915,977 NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES 
(~Jf.6~) Pengrowth Saddledome, 
$84 A:1/$46 Q2 Calg a,ry, A lb erta, May 31 

$910,300 
$175/$20 

MAXWELL, JILL SCOTT, GUY TORRY 

Unite d Center, Chic.ago, May 25 10,8 75 
sellout 

Live Nation 

Live Nation 

S88S,125 
$68/$38 

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES 
a w &st c enter, Omaha, N&b., 
May 25 

15,766 
15,880 

live Nation, in- house 

$873,206 TAYLOR SWIFT, KELLIE PICKLER, GLORIANA 
iS::::Js~3'1) ~gotlabank ?tac&, Ottawa, May l~ri~? 
$871,641 
$79 50/$50.50/ 
$3950 

CONAN O'BRIEN, REGGIE WATTS 
Radio City Music Hall, New York, 11,876 
June 1~2 two sellouts 

The He5,5ina Group/ AEG Live 

Meh o po lltan Talent Presents, MSG 
Entertainment 

$861,188 
$75,1$46.50 

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES 
Bradley Center, Milwaukee, 
May 21 

13,900 
15,02'5 Live Nation 

$836,793 
(SBJB."\SOGwrl,n) 
$80 97/$3763 

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES 

Live Nation 

$825,634 ERIC CLAPTON & STEVE WINWOOD 
i;~~~~$oi,to7 ~~t,sna, Birmingham, England, ~3~ 3A Entertainment 

$792,620 
$125/$30 

EARTHDAY BIRTHDAY: KORN, PAPA ROACH, SEVENDUST & OTHERS 

$768,279 
t!.9).\,~A.Ji,l'ral.:n) 
l,SA 21/$68.76 

$764,786 
t69/$29 

F lo rid a Citrus Bowl Stadium, 
O rlan do, Fla., May 1 

16 ,74 6 
20,000 

WINTER SOUND SYSTEM 

: ~~;a~ra~rJt~~nfj Melbourne, ~f~19 
14i·!;ilt-,:N:t-!~i·i·liit•l;?1¥ 

Verizon W lreleu Mu.sic Cente r, 24,212 
Noblesvme, Ind., May 7 s~llout 

Claar Channel Broadcasting 

Future Entertainment 

Live Nation 

s124,oo~ i~lt3'438:£·S3M:i;Ji·!'Jl:t&:i4~81'!?11~11ill:13·1·h9~41t3141J441¥ 
$8S/$35 lnTrust Bank Arena, W ichita, 11,421 

$717,175 
$73/$33 

$715,668 
$69 

Kan., May 14 1 s.n 1 

14i·i·iil'!tN:t-!:l•i·liit•l·?i¥ 
Jiffy Lube L ive, Bristow, Va., 13,706 
May 13 23.385 

PEARL JAM, BAND OF HORSES 
Q uicken Loan.s Arell3, Cleveland, 10,706 
May 9 10 .926 

Live Nation, in~house 

Live Nation 

live Nation, in-ho use 

$693,677 
$63.50/$43.50 

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES 

Farg odome, Fargo, N.D., May 27 !~{!~~ live Nation, in• OOuse 

$691,602 RUSSELL PETERS 
(i76'9386 AJWalif'I} Rod Laver A rEma, Mo lbo urne, 
$68.24/$60,06 Australia, M,W 14 Ad rian Bohm Presents 

$673,063 GAD ELMALEH 

i~~~it;~,) Bell Centre, Mo nt real, May 27-28 i.1jjf two snows Evenko, Productions J 

$653,30-;-111@·!;i!·!~l·it·13i·lW31M•t·1:l:,,a.,aw 
1i57/S32.25 ~~~=~.a~~. ~a": 1~enter, ?8,:M,4 Uve Nation 

$6 24,4S3 
l,79-50/$39.50 

$608,454 
$201 50/$101 S(V 
li61.S0/$41.SO 

GLEE 
Rosemont Theat re, Rosemont , 
111., May 25· 26 

8,89 5 
two sell0t..1ts 

MAXWELL, JILL SCOTT, GUY TORRY 
Pa lac.e of Auburn Hills, Auburn 
Hills, Mich., May 22 

8 ,386 
10.617 

CAROLE KING & JAMES TAYLOR 
4,542 
s~IIOU! 

2,707 
3,100 

Live Nation 

Live Nation, Palace Spo rts & Entertainme nt 

Ned erlandttt Concert s 

Evttnpro/Water Bro thttr 
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Join Together 
Warner Brings Three Singer/Songwriters 
Together For An Album And Tour 

Earlier this year, Warner Music 
Nashville tried out a new pack• 
aging concept that it called a 
"Six Pak" -a six-track mini 
album by country star Blake 
Shelton that re-

lamizar, Bmke and Ubago will 
continue to have separate 
recording and management 
as solo artists and will presum

ab I y resume solo recording 

tailed for $6. 
Now, sibling 

imprint Warner 
Music Latin is 
attempting a 
novel concept of 
its own; assem• 

bling three ofits 
artists to record 
an album of new 

Latin 
Notas 

in the future. 
Warner's Mexi• 
can booking 
and manage· 
mentcompany, 
Get-In, is slated 

to begin book
ing the tour in 
the fall. 

LEILA 
COBO 

material and signing them all 
to a multi rights deal as a trio. 

Titled "Alex, Jorge y Lena," 

the album will feature singer/ 
songwriters Alex Ubago, 
Jorge Vi ll amizar and 
Lena Burke performing to
gether as a trio, with each 
of them composing four of 
the album's 12 songs. 

The set is slated for release 
Aug. 24 in Spain, Latin Amer

ica and the United States, with 
a first single going to radio at 
the end of June. 

Warner has also signed the 

trio to a 360 deal that includes 
touri ng, me rchandising and 
sponsorships, even though Vil-

;'lt1s a very 

or iginal idea 
within the Latin marketplace," 
says Gabriela Martinez, 
Warner VP of marketing for 
Latin America. "Hereyouhave 
a more interesting angle to ex· 
ploit, both in the creative and 
marketing process." 

Although all three artists 
enjoy wide critical acclaim, 
their individual sales and 
touring careers- with the ex
ception of Ubago, who's a 
major star in Spain-have 

been modest. 
In the United S tates, 

Burke's only solo a lbum, 

''Lena," has sold 6,000 copies 
since its 2005 release, accord
ing to Nielsen SoundScan,de-

HATTRICK 
Disa Scores With Pesado Live Album 
'Desde La Cantina' 

Pilo's Bar, located in a squat 
concrete building on a nonde
script corner in the Monterrey 
suburb of Guadalupe, doesn't 
look like it would spawn one 
of the fastest-selling a lbums 
in Mexico in recent memory, 

But it was in that 65-year
o ld cantina that beloved 
norteliogroup Pesado record
ed its hit live CD/DVD, "Desde 
la Cantina" (From the Cantina) 
on Disa Records. 

A collection of classic, ac
cordion-driven ballads re
leased In November, "Desde 
la Cantina" has been certified 
triple-platinum by Mexican 
trade group Amprofon for 
sales ol 180,000 copies. 

A second volume of "Des
de la Cantlna," released June 
1 in Mexico and also recorded 
at Pilo 's, debuted at No. 4 on 

the Mexican album chart. And 
with the success of the first 
two '"Cantina" sets, plans are 
In the works for a third vol
ume, according to Disa pres
ident Domingo Chavez. 

What clicked with "Desde 
la Cantina" was Its simple, 
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spite a Latin Grammy Award 
nomi nation. Villam izar's self. 
t itled debut has sold 1,000 
copies since its 2008 release, 

according to SoundScan, al
though h is former group , 
Bacilos, sold much more. 
Warner should be able to gen
erate greater sales and tour• 
i ng revenue from the album 
and the trio's joint region· 
wide tour than it would if each 
performer went out on his or 
her own. 

The triple-threat concept, 
however, wasn't conceived by 
the label in a brainstorming 
session-th e ar tists them
selves came up with the idea. 

"Lena and I had been writ• 
ingand some interesting stuff 
came out," says Villamizar, a 
well-regarded songwriter who 
co-wrote Luis Enrique's 2009 

hit "Yo No Se Marlana" with 
Jorge Luis Plloto. 

Villamizar and Burke toyed 
wi th the notion of recording 
an album of duets, but decided 
that was overdone. Instead, 
they asked a third artist to join 
them- labelmate Ubago, who 

was friends with Villamizar. 
•we got together in Miami 

at the end oflastycar, and each 

retro concept, says Chavez, 
whose family founded Disa 
more than 30 years ago. (Uni
versal Music Group acquired 
the label in 2008.) 

Pesado, which had spent 
most of its career on Warner, 
had long wanted to record 
cover songs in a cantina, Cha
vez says. So when the band 
came to Disa, the legendary 
A&R man helped recruit more 
than a dozen old-school sing
ers, such as Lalo Mora and 

In harmony {from left): 
ALEX UBAGO, JORGE 
VILLAMIZARand LENA 
BURKE 

of us brought a couple of 
songs," Ubago says. "Then, we 
all sat down to write together." 

The group took a couple of 
songs to Warner, and the label 

greenllghted the project. Per• 
haps the trio's greatest artistic 
accomplishment is that it pro-

Lorenzo de Monteclaro, to join 
the band on individual songs. 

Disa paid for a camera crew 
to record the show, which was 
performed inside the bar in 
front of a wall of framed photos 
of earlier troubadours. The 
footage a lso captured an au
dience of regular fol ks in cow
boy hats drinking beer as 
though nothing special was 
going on. Pesado "even looked 
for small, antique accordions 
of the type that were played 
80 years ago," Chavez says. 

The band also benefited 
from local and national Tele
visa broadcasts of the first 
" Cantina" concert, as well as 
a deal with Wal mart and HEB 
stores that played the DVD 
on screens set up at their en
trances. {The retai lers will 
repeat the practice for the 
second volume.) The label is 

duces a unique sound of its 
own, wh ile retaining each per
former's individuality. 

"lt will be a great experi• 
ment," Martinez says. 

b 
For 24/7 Latin news 

. jz and analysis, see_ 
blllboard.blz/laton. 

cable TV subsidiary Cable
vision to re-air the first con
cert, Universal Music Mexico 
& Central America president 
Victor Gonzalez says. 

Stateside, the second vol
ume was released June 15 in 
time for Father's Day; single 
"Quiero Que Sepas" is No. 24 
on Billboard's Regional Mexi
can Songs chart. Fonovisa/ 
Disa president Gustavo Lopez 
says word-of-mouth from 
Mexico drove U.S. sales of 
the first set, which has sold 
38,000 copies, according to 
Nielsen SoundScan. 

"This type of music ap
pealed to older people, but [the 

artists] crossed over and l/01.lng 
people liked It too," Chavez 
says of the runaway sales in 
Mexico of "Desde la Cantina." 
"Adults and young people 
bought it, and I think that's why 

a lso negotiating a pay-per- itwassosuccessful." 
view deal with Televisa's -Ayala Ben-Yehuda 

EN ESPAf-lOL: All the great Latin music coverage 
.com you"ve come to expect from Billboard-In Spanish. 

Go to billboardenespanol.com. 

l:N , 
PERSONAL O FFERS 
UNLIMITED MOBILE 
MUSIC PLAN 

--
Argentine wireless operator 
Personal has begun offering an 
unlimited one-year music plan 
on Its Android-enabled Mo
torola Quench phones. Accord
ing to Personal's website, the 
phone is offered at 849 pesos 
($217) with a one-year 99-peso 
($25) service plan. The plan in
cludes unlimited downloads 
from the Personal Musica store, 
which offers content from the 
four majors and some indies. 

SHAKIRA T-SHIRTS TO 
A ID SOUTH AFRICAN 
SCHOOLS 
Shakira's Barefoot Foundation 
has linked up with Spanish 
clothing retailer Mango and 
UNICEF to sell a T-shirt line 
benefiting educational causes 
in South Africa. The "Waka 
Waka" and "This Time for 
Africa"-emblazoned shirts, in
spired by the title of 5hakira's 
FIFA World Cup song, will ben
efit such institutions as the 
South Africa East Observatory 
School, which serves children 
orphaned by war and AIDS. 

The shirts, which are available 
In two designs each for men 
and women, will be sold in all 
1,431 Mango stores worldwide 
and at MangoShop.com dur
ing the tournament. 

LATIN ACADEMY EYES 
SHOWCASE 
EXPANSION 
The Latin Recording Academy 
will bring its singer/songwriter 
showcase series to Spain, Ar
gentina and Mexico by the end 
of the year, according to the or
ganization's president, Gabriel 
Abaroa. The series kicked off at 
Los Angeles' Grammy Museum 
last fall with intimate concerts 
by the likes of Kevin Johansen 
and Marta Gomez. A second 
round of showcases was held 
this month in Miami featuring 
Aleks Syntek, Debi Nova and 
Yamandu Costa. While the 
artists and venues have yet to 
be chosen, Abaroa says the idea 
Is to expose the songwriters to 
new potential collaborators. "If 
we do something in Spain, we 
are planning to fly our people 

from the West Coast to Spain," 
he says. "And if we bring peo
ple from Spain, we will fly them 
to Argentina and so on." 

- Ayala Ben-Yehuda 
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Knee 
Tlie- investment vet casts a 
critical eye on music industry 
efforts to generate sustainable 
profit growth. 

As media industry pundits follow Terra Firma's struggles with EMI and t rack the post-merger 
Integration of Live Nation and Tlcketmaster, they could draw a few lessons from a contrar
ian book that was published last fall. 

Media deals tend to get graded on the size of the company they create or the revenue 
.synergies they're expected to generate. But in " Curse of the Mogul: What's Wrong With the 
World's Leading Media Companies" (Portfolio), authors Jonathan Knee, Bruce. c. Greenwald 
and Ava Seave instead focus on how media mergers strengthen-or, more often, weaken
the companies' advantages over their peers. It's In those competitive advantages, they 
argue, that value is won or lost. 

Since 2000, according to the book, the largest media companies have written down $200 
billion in assets. "These write-downs," the authors write, "represent the real destruction of 
value from relentlessly overpaying for acquisitions, 'strategic' investments and contracts 
for content and talent." 

A senior managing director at Evercore Partners and an adjunct professor of finance and 
economics at Columbia Business School in New York, Knee has extensive experience in 
media dealmaking. Asan investment banker at Morgan Stanley and later Goldman Sachs, he 
was involved in the $2.8 billion sale of Nielsen Media to former Billboard parent VNU in 1999, 
the $1.4 billion sale of Cowles Media to McClatchy in 1997 and other major transactions. 

In an interview with Billboard, Knee di scusses the economic challenges facing the 
music Industry. 

One chapter In the book Is ti· 
tied "The Internet Is Not Your 

Friend." That conflicts w ith the 
assumption that the Web should 
be a boon for media companies 
by reducing the cost of distri
bution to nearly zero. 
There were certainly a lot of people 
in the music industry who were say
ing that JO yea rs ago. and maybe 
even five years ago. But you'd be 
hard-pressed to find anybody in the 
music industry saying that now, be
cause what competitive advantage 
is about is barrier to entry. Where 
you were once the only person who 
could afford the scale necessary to 
engage in the activity, now the room 
is filled with people who can do it. 

Will the Tlcketmaster-Llve Na
tion merger create a long-term, 
sustainable advantage? 

Wiser people should never have let 
the indust ry develop in the way 
where they needed to do this merg
er. There was one company, Live Na
tion, that controlled the venues and 
had huge market share in venues. 
And there was another company, 

Ticketrnaster, that had h uge share 
in ticketing. They both had very 
strong market positions. Foolishly, 
rather than figuring out a mutually 
beneficial arrangement between 
them, they did what moguls fre
quently do, which is flex their mus
cles and create a new competitor. 
So Live Nation said, "To hell with 
you, we're going to start a compet
ing ticketing agency for our own 
venues."That's not efficient. That's 
not creating value for shareholders. 

The irony here is that there never 
needed to have been a deal or a 
merger or a Justice Department [re
view] if the two parties had agreed 
to a sensible deal on ticketing. One 
of the real morals of[ "Curse of the 
Mogul"] is that being a big-shot 
mogul and telling everybody else to 
screw off is not a good strategy. Co
operation-legal cooperation-is a 
good strategy for creating value. 

Are there cost synergies In the 
Tlcketmaster-Llve Nation merger? 
They have a duplicative ticketing 
structure, wh ich should never have 
been built in the first place. Those 

are real synergies. In industry ra
tionalization deals, there are real 
cost savings. But the vast majority 
of deals in the media business have 
not been synergistic because 
they're not deals where people are 
in the same industry. They're deals 
where somebody in one industry 
is bored with it and wants to get in 
a n entirely new one. That's what 
AOL-Time Warner was. That's 
what Viacom-CBS was. When you 
see people buy things in totally new 
industries, you should be very sus
picious when they start talking 
about cost savings and synergies 
because synergies come from du
plicative activities. 

You mentioned rormer Disney 
CEO Michael Elsner in your book 
as an example of a "good" media 
mogul. Some of t hat success 
came from licensing. Is there a 
parallel In music since llcenslng 
and sponsorships are becoming 
more Important ? 

The reality is you're talking about 
individual artists. That's the nature 
of the business. lnclividual artists 

are and will always be very well
represented to ensure that any po
tential revenue streams from their 
content accrue to them. It's certainly 
go ing to be important for music 
companies to be smart and creative 
on the marketing side to ensure they 
do the best job exploiting all the po
tential licensed revenue streams. 
Their abil ity to attract artists will be 
a function of proving they can do 
that better and provide them with a 
better bottom line by using them as 
their marketing agent. 

[But) the idea that that's going to 
make it a great business is unreal
istic because the abili ty to do that 
effectively is not a sustainable com
petitive advantage. The artists are 
the ones who have the real asset and 
will ensure they keep the bulk of the 
spoils for themselves. 

So free agency reduces t he 
chance of extraordinary profits? 
The artists move. What's the bar
rier to entry, other than a relation
ship with somebody else? That's 
not susta inable. Media consump
tion cont inues to grow, so there's 

obviously a demand, although how 
it's going to be monetized is still a 
big question. 

Increased competition and a 
greater array of products are always 
great for consumers. That's what the 
demand curve tells you- if the price 
is lower, people will consume more. 
The idea, however, that it's good for 
the producers is totally misguided. 

So who are the w inners in the 
media industry? 
All of the businesses are going to 
be under more pressure than be
fore. And on a relative basis the con
tent business will be the worst, the 
aggregation business will continue 
to be better, and the ones that will 
be most resilient will be the ones 
that have focus and that have scale 
and reach, whether that's geogra
phy or a special interest. 

The cable systems are the ones 
that, longer te rm, have great re
sil iency. Regardless of what hap
pens, people want to have all of this 
exciting, low-pr iced content 
beamed as fast as possible into their 
home. Whetherthatcomesoveran 
aggregated cable channel or a dis
aggregated series of broadband 
clips of video, the pipes will always 
get paid. 

We have EMI the publisher, EMI 
the record label and parties that 
are reportedly interested in both. 
Do you have an opinion on who 
would be a good suitor? 
In general, the publishing assets 
are a scale business. Any of the ex
isting, large music publishers are 
going to be interested in [EMT). But 
there really are no scale benefits 
from being in the Uabe!J part of the 
business. The business ofbreaking 
new acts is a very hard business and 
not one that somebody is going to 
pay you a lot of money for the right 
to engage in. 

The conten t business will be the worst, the aggregation 
business will continue to be better , and the cable systems 

are the ones that, longer term, have great resiliency. 
JUNE 26, 2010 I www.billboard.biz I 15 
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On March 5, 2009, when music legend 
Michael Jackson announced that he would 

perform a run of SO concer ts at London's 02 
Arena in a comeback tour called This Is It, 

the media largely greeted the news with 
skepticism and derision. • The Guardian 

wrote that a quickly erected stage at t he press 
conference "served only to heighten 

Jackson's physical weirdness- the sunken 
cheeks, the upturned nose, the 

overpronounced chin cleft." The Telegraph 
described his behavior as "bizarre," and so 

many rumors circulated about his ill health 
that the tour's promoter, AEG, was forced to 

issue a statement that Jackson had 
undergone a battery of tests to prove he was 

in condition to play the dates. 

How Michael Jackson's Tragic Death Gave Fans 
The Opportunity To Embrace His Music, And 
Legacy, All Over Again BY CORTNEY HARDING 

Fo11owing h is acquittal in 2005 on charges of sexual abuse, 
Jackson had spent much ofhis time in seclusion-at his Nev
erland Ranch in Santa Barbara, Calif.; in Bahrain; in Ireland; 
in Las Vegas- emerging only, it seemed, to fend off finan
cial ruin, either through illl-fated recording projects or em
barrassing public divestituTes. Many saw the concerts as little 
more than a desperate, money-raising gambit. 

Despi te his ability to sell ou t 50 arena dates, the King of 
Pop was seen , even by some of his supporters, as little more 
than a hallowed oldies act, a performer whose heyday, al
beit phenomenal, was more than two decades in the past. 
To his detractors, though, Jackson was even less than that: 
either a laughingstock-"Wacko Jacko"-or worse: a freak, 
a deviant, a pariah. 

Flash forward 15 months, and Jackson's image in the public 
consciousness has undergone a dramatic revision. In the days, 
weeks and months following his death on June 25, 2009, from 
drug-related cardiac arrest, a popular reclaiming of Jackson as 
a beloved, once-in-a-lifetime musical genius took hold. While 
cable-news pundits endlessly pored over the tawdry circum-

stances of h is de
mise, millions offans 
new and old simply 
shrugged their shoul
ders and happily popped 
in their "Thriller" CDs. 

In July, Jackson rega ined h is 
spot at the top of the Billboard sales 
charts, moving 422,000 units in the week after his death 
alone- to date, the Jackson catalog has sold 9 million copies 
in the year since he passed, according to Nielsen Sound Scan. 
Spontaneously, kids from Bed-S tuy to Beijing were seen sport
ing bootleg "Thrille r" T-sh irts and blaring "Billie Jean" as i f 
it were 1983 and Reagan was in the White House. 

In the fall, the film of Jackson's rehearsals for the mocked 
This ls It tour became the h ighest-grossing concert movie of 
all time, earning $72 million at the U.S. box office, accord
ing to BoxOfficeMojo.com. (The soundtrack to "This Is It," 
Sony Music's only release of new Jackson material since h is 
death, has sold 1.6 million copies.) 
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In March, the Jackson estate, led by co-executors John Branca 
and John McClain, signed a 10-album, $250 million deal with 
Sony that will include the release of a collection of previously 
unreleased tracks, set for November, as well as repackages of 
Jackson's 1.979 solo breakthrough, "Offthe \Vall ," and his 1987 
album, "Bad." One month later, Cirque du Soleil, which had 
created the Beatles' show" Love" to great acclaim, announced 
it would produce both a touring and permanent show based 
on Jackson's music. 

The African-American community, too, has re-embraced 
Jackson, whose skin bleaching, sexual ambiguity and crossover 
dreams had alienated some of his staunches t supporters: Just 
last week, when Harlem's prestigious Schomburg Center for 
Research held a symposium on Jackson titled "After the Dance: 
Conversations on Michael Jackson's Black America," the as
sembled scholars and writers declared the space a "Wacko 
Jacko-free zone." 

And, of course, artists from all musical backgrounds have 
paid genuine and loving tribute to Jackson, from Will.Lam 
posting a video on his blog thanking Jackson for his music, 
to John Mayer, who told People magazine, "\Ve don' t have to 
reconcile the Michael Jackson we love with another Michael 
Jackson. ln a way, he has returned to pristine condition in 
death. We can be free now for the rest of our lives to love the 
Michael Jackson we used to love." 

So how did Jackson's complicated legacy become, to quote 
Mayer, pristine? When both fans and experts discuss the trou
bled last decade of Jackson's life, it's now in softer terms, with 
the artist portrayed less as an agent of his own demise than 
as a victim of a colluding set of circumstances-abusive fam-

ily, circumspect entourage, incomprehensible pressures of 
fame- that would have felled anyone, no less a fragile man
child like Jackson. 

Not wanting to speak ill of the dead is a human and rational 
desirc---0nce someone is gone, he or she is unable to defend 
him-or herself. But the changed tone of the conversation sur
rounding Jackson has done more than just remedy some of 
the damage inflicted by his years of weird-to-aberrant behav
ior; it has also created a series of enormous business oppor• 
tunities for his estate, opportunities that in all likelihood 
wouldn't have emerged had Jackson lived. 

THE K IDS ARE ALRIGHT 
That the public's perception of Jackson has changed in a 

profound and positive way isn't just a casual, anecdotal 
opinion. According to Brand Asset Consulting's quarterly 
survey of more than 16,000 Americans, after his death, Jack
son's relevance increased 125%, and his es teem increased 
32% from the previous quarter the survey was adminis
tered, prior to his passing. Jackson's brand asset rank also 
doubled from quarter to quarter, rising from 314 out of 
2,519 brands to 165 out of2,577 brands. 

While there were a number of explanations offered for the 
shift, a few stand out and were mentioned several times by 
experts interviewed for this story. 

The success of the film "This Is II" helped drive the brand 
forward by presenting Jackson not as a bizarre and spectral 
recluse, but as a talented artist, dancer and even a workaholic. 

Closer to home, the sightofl 1-ycar-old Paris eulogizing her 
father at the memorial service--") just wanted to say ever since 
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I was born, Daddy has been the best father you could ever imag
ine," she said simply- helped to humanize Jackson and to 
counter the perception ofhim as a neglectful, unfit parent. 

Prior to his death, only a handful of people had ever seen 
Jackson's three children-Paris, now 12; Prince, 13; and 
Blanket, 8-and they were best-known for being covered 
when they were outside (or, at one point, dangled off a bal
cony). But now here were these grieving children who ap• 
peared polite, pleasant a nd normal. ln interviews after his 
death, insiders emphasized that Jackson's children were well 
cared for and well raised, and the video and photo evidence 
released by the family in the past year seems to bear this out. 

"Anyone who had doubts about Michael's ability as a par
ent, those were erased at the memorial," says Randy Tarabor• 
relli, a Jackson biographer who had known the star since the 
'70s. "Seeing those kids gave some people a sense that they 
had misjudged h im, that he was a good parent." 

Diane Dimond, a journalist who has covered Jackson for 
many years and who broke the story of the 1993 molesta tion 
allegations against the singer, says Jackson's family is being 
savvy about the children's exposure. "The family is smart to 
put them out there every once in a while," she says. "The Jack
sons are masters of PR, and it sends a great message to show 
the world these nice, normal kids." 

Jackson's most damning scandals centered around inap
propriate behavior with children, and thus his own seem
ingly well-adjusted offspring serve as a sharp rebuke to the 
allegations of sexual abuse that plagued Jackson for much of 
h is adult life. But the fact that Jackson was judged on h is chil
dren also speaks to a nother issue-the feminization ofJack
son, both before and after his death. 

Sarah Churchwell, author of "The Many Lives of Marilyn 
Monroe," says that as with Monroe, death rewrote Jackson's 
story. And unlike other gone-too-soon celebrities like Elvis 
Presley or James Dean, Monroe and Jackson are seen as vic
ti ms, unable to defend themselves against the publ ic's rav
enous appetite for celebrity. 

"Both Marilyn and Michael, and to a certain extent Princess 
Diana, are seen as falling prey to the manipulations of oth• 
ers," she says. "They don't really have any agency when it 
comes to the problems that ultimately led to their demise
no one wants to blame them for making bad decis ions and 
mistakes, because i t protects the mystique. People see them 
as being childlike and want to prote<.i them." 

Churchwell adds that larger power dynamics are also at play. 
"If Madonna died tomorrow, the grief would be different," she 
says. "She is a woman who is seen as being very powerful and 
in control--1;hc's not a tragic figure. lf you arc sufficiently pow
erful, the public doesn't love you in the same way." 
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BACK IN BLACK 
Of all h is troubled relationships, Jackson's most fraught might 
have been his connection with the African-American commu
nity. But no matter what opinions of him were before his pass
ing, many lapsed admirers have re-embraced Jackson. 

"There was a h uge reservoir of good will among African
Americans for Michael Jackson." says Nelson George, author 
of the recently released "Thriller: The Musical Life of Michael 
Jackson. · "Generationsofkids grew upon his mus ic, and they 
felt a powerful connection to him. l th ink a lot of people re
mained fans, even after all the controversy, but they just weren't 
open about it. His death unleashed a lot of positive energy and 
allowed people to be excited about him again." 

George says that while many African-American musicians 
always held Jackson in high regard, opin ions began to change 
around the time Jackson's face began to transform. 

"People thought that it was about self-hatred," George says. 
"In terms of other allegations, there was a belief that he was 
being railroaded by the meclia, and the bigger issue was really 
more his transformation. People felt such a powerful connec
tion to the man he'd been when he was younger and it was hard 
to see that shift." 

BET president of music programming and specials Stephen 
Hill says Jackson's death put a number of rumors to rest, and 
that was a key part of his reacceptance. "The questions about 
his skin ailment were finally answered," he says. "And people 
again focused on the fact that Michael never stopped donating 
in a b ig way to black causes.• 

Hill says his channel is planning extensive programming 
around the anniversary of Jackson's passing. BET will air a spe
cial episode of its flagship video program, "106th & Park," de
voted to playing Jackson's videos and talking to fans and 
celebrities. The channel is also considering re-airing last year's 
BET Awards and says it has "very special plans" for the 2010 
awards, wltich will air at 8 p.m. June 27. 

"Even though he was more of a tabloid figure in his later 
years, there is no denying he changed pop culture," Hill says. 
"And when he did, he brought black people along with him. 
Berry Gordy's obituary ofhim said it best- he made some mis
takes and some bad choices, but at the end of the day, he really 
changed things." 
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FUTURE REVELATIONS 
Churchwell cautions that just because people are treading lightly 
around Jackson's death in the year following h is passing does
n'tmean he'll get a fi-ee pass forever. ·"Initially.after Marilyn Mon
roe <lied, there was a sense of pity," she says. " It took time for 
Marilyn to evolve into a symbol and for her reputation to change." 

One revelation that was made in the immediatewakeof)ack
son's passing came in Ian Halperin's book, "Unmasked: The 
Final Years of Michael Jackson." Halperin says his book is gen
erally positive, and that his perception of Jackson changed 
while working on it. 

"'I started writing about Michael because of a parent who 
accused him of being inappropriate, and five years later, I 
changed my mind," he says. "He 
was a little socially inept, sure, 
and he liked to play pranks, but l 
don't think he ever touched kids 
in a perverted way." 

"Have you heard any new Elvis jokes in the past several 
years?" he asks. "If I made the joke about Mama Cass chok
ing on the ham sandwich to a younger person, they wouldn't 
get it. People don't really remember those things." 

BRANDED FOR LIFE? 
ln some respects, the public's opinion of Jackson had begun 
to shift even before his death. 

"Thriller: The Musical" premiered in London in 2006 and 
was performed in a handful of other European countries be
fore returning to the Lyric Theater in London in January 2009. 
The show received several positive reviews and was well-at
tended enough to extend its run well into 2010. 

In terest was h igh in Jackson's comeback concert series, 
and AEG felt confident enough in the public's desire to see 
the star that it booked the 02 Arena for 50 nights. (Even in 
his later years, Jackson largely maintained h is popularity 
overseas, particularly in emerging markets.) 

While the deal to create two Cirque du Soleil perform
ances using Jackson's mus ic was finalized after his death, 
Cirque CEO Daniel Lamarre says the process started before 
Jackson passed on. 

"He was a big fan and came up to our offices in Mon
treal to visit," he says. "We would still be d oing it if he was 
alive today. Now, we are constantly thinking, 'How would 
Michael have done this?' lt would have been an honor to 
work with him." 

One question that looms large for Jackson's estate, just as 
it has for the estates of Elvis Presley and John Lennon, is how 
to extend public good will and grow Jackson's legacy while 
avoiding any appearance of exploitation. (Representatives for 
Sony Music, and for Jackson's attorney, John Branca, declined 
to comment for this story.) 

Adam Hanft, a marketing and branding expert and chief 
executive at Hanft Projects in New York, says he would give 
the family and the estate a C+ grade in terms of their man
agement of the Jackson brand so far. 

"I'm not so worried about the family looking greedy, be
cause part of Michael's narrative was that he was raised by a 
father who exploited him at every turn, and it makes the pub
lic even more sympathetic," he says. 

"The one thing the)' really need to do is work on continuing 
the emotional connection with his fans," Hanf\ adds. "I looked 
at Michae!Jackson.com, and it's just a sales platform; it's an ex
ample of what not to do. There are so many outlets and social 
meclia platforms for fans to participate, and they need to em
brace some of those." 

But Tony Gumina, head of the Ray Charles Marketing 

UNMASKED 
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Group, believes the family and 
the estate have done a n excel
lent job. 

But it was a short section on 
Jackson's sexuality that ultimately 
caused some to boycott the book 
and earned Halperin a handful of 
death threats. "There were some 
legitimate claims that Jackson had 
homosexual re lat ionships with 
adult men," Halperin says. "Peo
ple went crazy when that came 
out. I doubt anyone will say any
thing derogatory about Michael 

Two-faced (from left): Nelson George's 'Thriller: 

"With all the offers that have 
come in, they have been very 
seledive and taken their time," 
he says. "The big challenge is 
always s taying true to the 
artist's wishes, and I think 
they have kept the integrity of 
the brand intact. Nothing they 
have done seems like they've 
done it just for the money. 
They've managed to strike the 
perfect balance between being 
important and being cool." 

any time soon, given how crazy 

The Musical Life of Michael Jackson' and 
Ian Halperin's 'Unmasked.' Hanft adds that it will take 

his fans went when I wrote something that, honestly, isn't even 
a bad thing." 

The impending trial ofJackson's physician, Conrad Mur
ray, on involuntary manslaugh ter charges might stir things 
up, and Taraborrelli predicts there will be "a lot of character 
assassination, which might be hard for fans to endure." But 
the fact that Jackson is often portrayed as a victim of doctors 
like Murray and not as a fully willing participan t in his drug 
addiction might be enough to shift the blame off the star. 

Interest in Jackson's quirks and proclivities will probably just 
fade over time, according to branding consultant Rob Frankel. 

a while for mainstream brands to embrace Jackson, but it 
will happen eventually. "It'll take a brand like Nike, who after 
all did stay with Tiger Woods, to cross Michael back into the 
mainstream b randing community." he says. ''It'll take some
one who is a little edgy and willing to take some heat to get 
the ball rolling." 

"The messaging has to continue to be about his musical 
genius," says Hope Boons haft, execu tive YP/G M at public 
relations and public affairs consultancy Hill & Knowlton . 
"They need to keep the brand top of mind for the public and 
keep the memory of his talent out there." 
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It may be unseemly to say, but it's sadly true: Michael Jackson might be worth more dead than 
alive. Thanks in part to a lucrative new record deal with Sony Music that extends through 2017 
and the most successful concert film of all time, Billboard estimates that M J Inc. has generated at 
least $1 billion in revenue in the year following his death. Through interviews with industry 
experts and our own number-crunching, Billboard examines the various music-based revenue 
streams that have flowed into the Jackson estate in the past 12 months. 

MUSIC SALES 
Value: $429 million 

Since his death, Jackson has sold approximately 9 million al
bums in the United States, while the Jackson 5 and the Jack
sons have sold about 800,000 units, according to Nielsen 
SoundScan. Outside the States, Jackson's album sales for the 
past year stand at around 24 million units. Based on a blended 
worldwide retail sales price of$11.62 ($12.30 per uni t less me
chanical royalties), Billboard estimates that Jackson's album 
catalog generated about $383 million in sales. 

On the digital side, Jackson's songs have generated 12.9 
m illion track downloads in the United States in the past 12 
months, according to Sound Scan. Based on those figmes, Bill• 
board estimates that the total n umber of worldwide down• 
loads is about 26.5 mjl]ion uni ts, with a value of $34 million 
(net of mechan ical royalties). 

Jackson's ringtone sales totaled 1.5 million last year in the 
States, with the bulk corning after hls death. Digital ringtones 
sales worldwide are about twice that stateside, which brings 
Jackson's global ringtone tally to 3 million. At S2 per unit, ring
tone revenue was about $5 million last year (net of mechan i
cal royalties). 

Monies generated from subscription services and digital 
performance royalties typically amount to about one-third that 
of mobile revenue, so Jackson's catalog probably generated 
about $2 million from those streams. 

U.S. d igital performance royalties represent about 13% of 
the revenue generated by single track downloads. Applying 
that rate to global track sales, Jackson's recording catalog gen
erated another $4.5 million from global digital performances. 

FILM/TV 
Value: $392 m illion 

Sony Pictures bought Jackson's rehearsal footage from A EG for 
$60 million. In retrospect, the price was something of a bargain. 
"Michael Jackson: This Is It" was released 
Oct. 28, 2009, and earned $72 m illion at the ~ 
U.S. box office, according to BoxOfficeMojo 
. com, making it the highest-grossing con• 
cert ftlm in h istory. 

Overseas, the film earned $188 m illion 
at the box office; of that, S56 million was 
tallied in Japan alone. After AEG recouped 
the company's investment of more than $35 
million in the canceled shows at London's 
02 and the film, the bulk of the theatrical 
take-court documents indicate it could be 
as high as 90%- went to Jackson's estate. 

On the home video front, the"This Is It" 
DVD has earned $43 m illion in U.S. sales, 

i 

division of Nash Information Services. Nash estimates the 
film made another S25 million in rental revenue. 

In Japan-where the film was al so sold as part of a special 
"This Is It" bundle for the PlayStation 3-DVD sales topped 
S 18 million on its first day of release; 351,000 Blu-ray copies 
have been sold, according to rankings service Oricon, adding 
about $7 million to the total. 

In terms ofJV, the industry standard is that exclusive rights 
for ad-supported TV costs J 2% of the domestic box office for 
a four-year window; this rule of thumb is in flux, however, as 
the length of exclusive windows extend and the number of 
outlets involved in the deals increase. In November 2009, Vi
acom purchased the exclusive U.S. TV rights to air "This Is 
It" on its MTV and BET family of networks- including VH 1 
and Palladia, as well as MTV and BET- for s ix years. Given 
the additional years in the contract and the film's box-office 
tally, the deal could be worth upward sof$15 million. (By con
trast, FX is reported to have paid between $25 m illion and 
$30 m illion for just the U.S. commercial TV rights to "Avatar.") 

With its family-friendly PG rating, "This Is It'' can be shown 
in all distribution med iums outside of tradi tional thcatets, 
including airplanes, cruise ships and hotel chains. Lice ns
ing fees for nontheatrical performances vary based on the 
movie and its potential reach and how long it will air after it 
debuts in theaters, bu t it's generally forecas t to be abou t 7% 
of total revenue for a film . For "This Is It," that puts the num
ber at $24 m illion. 

MUSIC PUBLISHING 
Value: $130 million 
Jackson's music publishing company, Mijac, is administered 
by Warner/Chappell. Based on a reported value for Mijac of 
at least $75 million in 2005, Billboard estimates Mijac cur
re ntly has a value of around $150 mill ion. At that value, it 
generates about $25 million per year in revenue. In the last 

12 months , according to s ources, that 
number could have doubled to as much as 
S50 million. 

with 2.7 million units sold since its Jan. 26 Blockbuster: The 'This Is It' DVD 
release.accordi ng to The-Numbers.com, a earned $43 million in U.S. sales. 

Jackson also owns half of Sony/ATV, 
formed in 1995 when Sony paid Jackson 
S90million for 50%of ATV Music Publish
ing. Barry Massarsky of Massarsky Con
sulting says that Sony/ATV is comparable 
to BMG Music Publishing two years ago 
when Univetsal Music Group acquired it 
for $2 billion. Massarsky esti mates Sony/ 
ATV is worth about 80% of BM G at the time 
of acquisition, or $1.6 billion. Jackson's 
share is h alf that, or $800 m illion. Based 
on a multiple of eight to 10 times net pub
lisher's share, Jackson's share of the com
pany's revenue is S80 million per year. 
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LICENSING/TOURING 
Value: $35 million 
Despite being canceled, the 50-showThis Is It tour at Lon
don's 02 paid b ig dividends. Revenue from tickets retained 
by fans as souvenirs and not refunded brought in an estimated 
$6.5 million, and Bravado's This Is It concer t merchandise 
brought in $5 million, both less AEG's share. 

An AEG-produced Jackson memorabilia exhibit is show
ing in Japan and has brought in another estimated $3.5 mil• 
lion to the estate. Plans call for the exhibit to head to China . 

Last August, Bravado followed its AEG/This Is it merch 
deal with a new pact with the Jackson estate that included a 
$10 million advance, sources say. 

Based on conversations with insiders, Billboard estimates 
licensing royalties and retail sales accounted for another $10 
m illion i n revenue to the Jackson estate. Actual reta il sales 
were far greater. 

This week, gaming company Ubisoft announced it will 
release a dance-oriented Jackson videogame in time for the 
holiday season. Licensing fees weren't disclosed. 

Finally, sources say there wasn't any advance on royalties 
and no guarantees paid for the estate's two-pronged deal with 
Cirque du Soleil for a tour and a Las Vegas residency, a deal 
structure in line with past Cirque tributes to the Beatles and 
Elvis Presley. After startup costs are shared by the estate and 
Cirque, revenue will come from box-office receipts and other 
ancillaries associated with the projects. 

The financial tragedy here is what might have been. Bill
board reported before Jackson's death that theO2 shows would 
gross up to $100 million and merch possibly another S15 mil
lion. Beyond that, AEG had a 36-month global touring p lan 
in place with Jackson had the nm successfolly been completed. 

RECORDING CONTRACT 
Value: $31 million 

In March, Sony Music Entertainment reached a deal with Jack
son's estate to release 10 albums of the singer's music through 
2017. The albums' content will vary- a collection of previously 
unreleased tracks is expected in November and a reissue of 
Epic's 1979 release of "Off the \Vall" is anticipated next year. 
All told, the estate is guaranteed between $200 million and 
$250 mill ion for the deal . Some of that amount was likely pa id 
in an advance. No albums have yet been released, however. If 
just one of the contract's eight years is recognized, that would 
add $31 million to the money the estate received in the last 12 
months. At the time of the deal, John Branca, who serves as 
special administrator for the estate alongside John McClain . 
said that Elvis is the model for Jackson's legacy. "To this day, 
there's interest in Elvis," he said. "And I think there will be 
enduring interest in Michael. It's our job to continue to ex
pose Michael to new generations." 

TOTAL REVENUE GENERATED 

Reporting by Ed Cliristmaii, Ami Donahue, Gail Mitchell, 
Glenn Peoples and Ray Waddell. 
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- ... flAI ca• • NO.1 ... IIMI --m After the success of their 

1 11/Ml8l l~WI>) ll 'SAY SAY SAY' duet " The Girl Is Mine," 

Paul McCartney and McCartney recruited 

Michael Jackson, Columbia Jackson for this 1983 co I-
laboration. "Paul and I 

2 l/'ill'El JO) 14 'BILLIE JEAN' shared the same idea of 

Michael Jackson, Epic how a pop song should 
work," Jackson wrote In his 1988 memoir, "Moon-

3 1\/17,1'!70 Ill\ 16 'I'll BE THERE' walk." While "Billie Jean" spent one more week at 

The Jackson 5, Motown No.1 than "Say,'' " Say" spent more weeks in the top 
10 (13 to 11), the top 20 (16 to 12) and the top40 (18 

4 4/',0/r!S?, 16) 11 ,'BEAT IT' to 17) than "Billie Jean,'' making it Jackson's all-time 
biggest hit on the Billboard charts. 

Michael Jackson, Epic 

5 Vl9/ll00 1(4) 14 'ROCK WITH YOU' 
Michael Jackson, Epic NO.7 

6 li'M9)1 l ll 

When "Man in the Mirror" 
'DANCING reached No. 1 on the Hot 

MACHINE' 100 in 1988, Jackson be· 
The Jackson 5, Motown came the first artist in the 

chart's history to pull four 

7 l!l./J\l88 IG\ 17 'MAN IN THE MIRROR'. No. 1 songs from one al-

Michael Jackson, Epic bum- in this case, "Bad." 
After Jackson's death last year, "Mirror" re-entered 

8 1/illlllO l ffi 19 'I WANT YOU BACK' the U.K. singles chart at No. 11 and peaked at No. 2. 

The Jackson 5, Motown "I wrote the music, and [Siedah Garrett] wrote the 
words,'' co-writer Glen Ballard told Billboard in 2001. 

9 4/l,/f!IO la) B 'ABC' "It only took a couple of hours to write." 

The Jackson 5, Motown 

10 VB/1,Bl l 18 'THE GIRL IS MINE' NO.11 
Michael Jackson and 

Jackson knew all about 
Paul McCartney, Epic 

growing up too fast and 

11 6ml1QIO 10\ 'THE LOVE YOU trying to preserve youth. 
B 

That's why it comes as no 
SAVE/I FOUND surprise that 1970's "The 
THATGIRL' Love You Save," by the 
The Jackson 5, Motown Jackson 5, finds him, 

along with brother Jermaine, warning a "fast'' girl to 
12 l/2l/™ 1(1) 18 'THE WAY YOU slow down atop an uptempo production. "The Jack-

MAKE ME FEEL' son 5 was the only group in history to have their first 
Michael Jackson, Epic four singles go to [No. 11," Motown founder Berry 

Gordy wrote in the introduction to "Moonwalk." "For 

13 fl/I/ml IQ) 20 'BLACK OR WHITE' Michael, it was the inspiration to break all the rest. 
Michael Jackson, Eoic And he did." 

In a career that spanned most of his 50 years, Michael Jackson be

came a mainstay on the Billboard charts. It was his dominance on 

the weekly Billboard Hot 100, however, that entered him into the 

record books: As a solo artist , 13 of his singles went to No. 1-the 

Michael 
Jackson 
One Year After ... 

most by a male artist- and an additional four songs by the Jackson 5 also topped the chart. 4J Here, Jackson's top 

SO sin gles are ranked based on a track's performance on the Hot l 00. (Nielsen Sound Scan started tabulating sales 

data for Billboard in 1991; as many Jackson songs were released before then, a measurement based on strict sales 

numbers would be incomplete.) Songs are ran ked based on an inverse point system, with weeks at No. J earn

ing the greatest value and weeks at No. 100 earning the least. 

.. .... - ... PW ca• YNi ... ... 
-- TI11l 

29 ]fll/Wl l 10 'MAMA'S PEARL' 
The Jackson 5, Motown 

30 VJ.1/1969 I IS 'SMOOTH 
CRIMINAL' 
Michael Jackson, Epic 

31 9/ll/19Sl 7 14 'HUMAN NATURE' 
Michael Jackson, Eplr 

32 9/lll19ll 7 20 'WILL YOU BE 
THERE' 

I I 
Michael Jackson. MJJ/Eolc 
Soundtrax/Epic 

33 6/17/1991 I 17 'SCREAM/ 
CHILDHOOD' 

I Michael Jackson & Janet 
Jackson, Epic 

34 6/l\llllll 10 16 'SHE'S OUT 
OF MY LIFE' 
Michael Jackson, Epic 

35 ,J/11/198ll 10 17 'OFF THE WALL' 
Michael Jackson, Epic 

36 5/':IJ(f!92 6 10 'IN THE CLOSET' 
Michael Jackson, Epic 

37 lfllmll 10 10 'SUGAR DADDY' 
The Jackson S, Motown 

381Vl61J<m 10 16 'P.Y.T. (PRETTY 
YOUNG THING)' 
Michael Jackson, Epic 

39 9/TJ~ n ll 'ANOTHER PART 
OFME' 
Michael Jackson, Epic 

40 lll6/l'ro ~ 18 'LOVELY ONE' 
The Jacksons, Epic 

NO.33 
The double A-side single 
was released as the lead 
off Jackson's 1995 set, 
"HIStory: Past, Present 
and Fut ure, Book I." 
"Scream"washisfirstduet 
with sister Janet Jackson; 
the song is an effort to retaliate against the media's 
obsession with his personal life and it resulted in a 
memorable video directed by Mark Romanek. "Child
hood" was solely written and composed by Michael. 
The single peaked at No.Son the Hot 100. 

NO. 38 
"P.Y.T. (Pretty Young 
Thing)" was released 
Sept. 19, 1983, as the 
sixth singl e from the 
"Thri ller" a lbum and 
featured Janet Jackson 
and La Toya Jackson on 
backup vocals. The single peaked at No. 10 on the 
Hot 100, becoming the sixth consecutive top 10 
song from the album. "P.Y.T." has been sampled by 

many artists, Including Monica on "All Eyez on Me" 
and Kanye West on "Good Life." 
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14 9/19/W 1(1) 14 'I JUST CAN'T STOP 
LOVING YOU' 
Michael Jackson W ith 

Sied ah Garrett, Epic 

15 r.(l,J/W;I 1a> 14 'BAD' 
Michael Jackson, Epic 

1 6 12/11/19l1 4 14 'GOT TO BE THERE' 
Michael Jackson, Motown 

17 711/fJP/l 1(1) 11 'DIRTY DIANA' 
Michael Jackson, Epic 

1 8 ll/ll/l979 1(1) 21 'DON'T STOP 'TIL 
YOU GET ENOUGH' 
Michael Jackson, Epic 

191./llf'fJ)) 2 B 'ROCKIN' ROBIN' 
Michael Jackson, Motown 

20 5/8M71 2 12 'NEVER CAN SAY 
GOODBYE' 
The Jackson 5, Motown 

21 l.1/14/l'J71 1(1) 1& 'BEN' 
Michael Jackson, Motown 

22 9/'WY> 1ro 20 'YOU ARE 
NOT ALONE' 
Michael Jackson, Epic 

23 8/411984 l 15 'STATE OF SHOCK' 
The Jacksons, Epic 

24 ')7/fl92 l 20 'REMEMBER 
THE T IME' 
Michael Jackson, Eplt' 

25 7/W,l 5 11 'WANNA BE 
STARTIN' 
SOMETHIN'' 
Michael Jackson, Epic 

26 5/Ylm'/9 1 22 'SHAKE YOUR 
BODY (DOWN TO 
THE GROUND)' 
The Jacksons, Epl<' 

27 lroNm & 21 'ENJOY YOURSELF' 
The Jacksons, Epic 

28 l/l/1984 4 14 'THRILLER' 
Michael Jackson, Epic d 

N0.15 
Although braggado
cious at first listen, Jack
son's "Bad" was actually 
inspired by a real-life 
story about a boy who 
went off to a private 
boarding school and 
was murdered out of jealousy when he returned 
back home. The track was helmed by longtime pro
ducer Quincy Jones and released as the second 
single from the "Bad" album. The song peaked at 
No. 1 on the Hot 100, staying there for two weeks. 

N0.21 
Jackson scored his first 
No. 1 pop single as a solo 
artist with this love song 
to a trained rat. The title 
track to the 1972 hit 
movie spent one week 
at No. 1 in mid-October. 

., r 

-In "The Billboard Book of Numberl Hits:• the song's 
co-writer Don Black says, "When Michael saw the 
song, he was anxious to do It. He [was] quite an 
animal lover- very sensitive. He enjoyed anything 
that crawls or flies." 

N0.28 
"Thriller" was one of seven 
top 10 singles from the 
groundbreaking album of 
the same name, now tied
according to the RIAA

with the Eagles' "Greatest 
Hits 1971-1975" as the best

~ 
selling U.S. studio album. Written by Rod Temperton 

and featuring Vincent Price's iconic cameo, Jackson's 
zombie fest peaked at No. 4 on the Hot 100. "After 'Off 
the Wall,' " producer Quincy Jones recalls, "we were 
klcklng booty and fearless; ready to do anything. It was 
a very exciting time." 

4l l/11/fl75 15 14 ' I AM LOVE 
(PARTS I & II)' 
The Jackson 5, Motown 

42 ~2612002 14 20 'BUTTERFLIES' 

43 1/f,/l'f//. 16 

44 5/ll/fJTl B 

40 12/16/NTI. 18 

46 )/14/19m 22 

4 7 9/ll/lOOI 10 

48 1)/f!/\973 28 

49 9/2'J/1984 u 

50 8/1fl(fl'I 16 

Michael Jackson, Epic 

'I WANNA 
BE WHERE 
YOU ARE' 
Michael Jackson, Motown 

'LITTLE BITTY 
PRETTY ONE' 
The Jackson 5, Motown 

12 'CORNER OF 
THE SKY' 
The Jackson 5, Motown 

16 'HEARTBREAK 
HOTEL' 
The Jacksons, Eplr 

20 'YOU ROCK MY 
WORLD' 
Michael Jackson, Epic 

B 'GETIT 
TOGETHER' 
The Jackson 5, Motown 

12 'TORTURE' 
The Jacksons, Epic 

10 'LOOKIN' 
THROUGH THE 
WINDOWS' 
The Jackson 5, Motown 

Reportin.g bl' Mariel Concepcion, Monica Herrera, Erynn 
Hill. Gail MitcheU and Santino Palazzolo. 

NOTE 

N0.43 
"1 Wanna Be Where You 
Are" was released May 2, 
1972, from the album "Got 
to Be There"; it was Jack
son's third consecutive 
top 40 pop hit in the be
ginning of his solo career 

. ,. ' 

with Motown. The single peaked at No.16 on the Hot 
100 and would become one of Jackson's most cov
ered songs, with Marvin Gaye, the Fugees and Jason 
Weaver doing their own renditions. 

N0. 46 
"Heartbreak Hotel" was 
released June 17, 1980, 
and was the second 
single off the Jacksons' 
"Triumph" album. It 
peaked at No. 22 on 
the Hot 100. "One time 
Michael called me into a Hollywood studio to play 

a solo on a song that turned out to be 'Heartbreak 
Hotel,' " says Paul Jackson Jr., his longtime gui
tarist. "I asked him what kind of solo he wanted. 
The solo I played on the record is what he sang to 
me note for note." 

Prior to the Billboard Hot l00's implementation in 1991 of enhanced radio and sales infor

mation from Nielsen BDS and Nielsen SoundScan, songs had shorter reigns at No. 1 and 

shorter chart lives. To ensure equitable representation of the biggest hi ts from Michael 

Jackson's entire recording career, earlier t ime frames were each weighted to account for the 

d i fference between turnover rates from those decades and the turnover rates that have 
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ffl~:CGr~ Lit< 
The Rest Of The World Has Loved Her 

Since The '80s. Now Kylie Minogue Is Hoping 
The Third Time's The Charm For Her U.S. Career 

ByMarkSutherland I PhotographByWilliamBaker 

IT'S A HOT, SWEATY JUNE FRIDAY NIGHT 
in New York when Kylie Minogue arrives at the Splash club, 
the first step on a yearlong journey designed to re-establish her 
as one of the world's biggest pop-dance superstars. 

Initially, she'd planned to just introduce her new single, eu• 
phoric floor-filler "All the Lovers.• Then, she decided to unveil 
a special mega mix of tracks from her 11th studio album, 
"Aphrodite," due July 6 in the United States on Astralwerks and 
a day earlier in the United Kingdom on Parlophone. 

But ultimately, being Kylie, when she found herself onstage 
surrounded by a seething, cheering mass of adoring human
ity, she just couldn't help herself. 

"I'm elevated, I have a microphone, so of course I'm going 
tosingalong." she says with a smile, still buzzing about the im
promptu performance-a far cry from her usual state-of the
art arena shows-a few days later as she sips tea from a Kylie 
Minogue cup in manager Terry Blarney's West London office. 
"Nothing can replace playing live-not just for me, but for the 
audience. It's what resonates in that country." 

That the country involved was the United States-as opposed 
to the United Kingdom, Australia, Germany or Japan-is sig
nificant. Minogue, 42, may have long had a hardcore U.S. fan 
base in gay dubs like Splash but, in truth, while the rest of the 
world has enjoyed a decades-long love affair with the diminu
tive Aussie, the U.S. pop mainstream has settled for a couple 
of one-n ight stands. 

The ftrst time, in 1988, she was a bubble-haired 20-year
old, all cheeky smiles and gauche dance moves, singing a 
production-line pop version of Gerry Coffin and Carole King's 
"The Loco-Motion." Elsewhere in the world, that was enough 
to catapult her to enduring superstardom. In the United 
States, not so much. 

By the time Minogue finally managed her second top 10 h it 
on the Billboard Hot 100 with "Can't Get You Out of My Head" 
14 years later, she'd been transformed into a sleek, sexed-up 
electro-pop diva. Not that it did her much good. While she did 
move 1.1 million U.S. copies of parent album "Fever" (Capi
tol) , according to Nielsen SoundScan, it ultimately merely 
marked the start of another eight years in the pop wilderness. 

But now, Minogue's back in America. And tmly, if ever a record 
was in the right place at the right time, it's "Aphrodite." It arrives 
just as mainstream America discovers a love of precisely the sort 
of upbeat pop-dance tunes with which Minogue made her name. 
!twill be released on the same label that broke David Guetta
another Europe-based super
star who'd never quite crossed 
over stateside. And it also 
emerges just as Minogue her
self finally decides to give the 
world's No. 1 music market her 
undivided attention. 

That process began last Oc
tober with her first U.S. tour. 
Without a current album to 
promote, she nonetheless 
played to 37,172 people at nine 
shows in six American/Cana
dian cities, for a reported gross 
of $3.1 million, according to 
Billboard Boxscore. 

"I was just getting really tired of my answers for why I'd never 
toured there," she says. ·'Something just cl icked and I thought, 
'Ifl don't do it now, I'll never do it.' " 

Unusually, America will get "Aphrodite" at the same time as 
the rest oftheworld- "Anything other than simultaneous and 
I'd have hitthe roof," she says- andAstralwerks senior VP/GM 
Glenn Mendlinger is convinced her time has finally come. 

"I'm very optimistic," Mendl inger says. "She's maintained 
a base of 40,000-60,000 people in the U.S. that know her and 
buy her music on a regular basis. Now we need to pull other 
fans back into the mix." 

Globally, Minogue has high-profile TV appearances like "Fri
day Night With Jonathan Ross" (United Kingdom) and "Ger· 
many's Next Top Model" lined up, while she will launch the 
album to the world's media with a release party in Ibiza, Spain. 
Touring-including more U.S. dates-will follow in 2011. But 
Astralwerks' U.S. launch campaign will follow the Guetta model 
rather than an international superstar template. 

That means initially targeting the fan base in the dubs- "All 
the Lovers'' is No. 31 on Billboard's Hot Dance Club Songschart
and the gay community to build buzz, before attempting to cross 
over to rhythmic and pop radio later in the summer. 

" If you study the science of rhythmic radio, tempos are get
ting faster and faster." says Nick Gatfield, EM I's president of 
new music for North America, the United Kingdom and Ire
land. "Top 40 and rhythmic rad io have come · round to her sound, 
which gives us the strongest opportunities for h er in America 
since 'Fever.' "' 

But if"Aphrodite" is beginning to sound like an album con
ceived in a focus group rather than a nightclub, rest assured, 
it isn't. Indeed, ironically enough, this was supposed to be the 
record that moved Minogue away from her natural dancenoor 
habitat to more mature territory. 

When initial sessions for the album began in April 2009, 
Minogue was paired with U.K. singer/songwriter Nerina Pal
lot. Among the first fruits was "Better Than Today." Excited by 
the live instrumentation feel and all too aware that Minogue's 
previous album, 2007's "X" (Capitol), had suffered from a se
rious case of too many chefs, Parlophone decided natural and 
grown-up could be the way to go. 

But subsequent sessions were less productive, and Pal
lot's songs were rapidly supplemented with t racks from a 
wide range of songwriters and producers, to the point where 
Minogue became "very confuse<l. • 

"I remember saying, 'Where's 
the dance tracks?' " she says now. 
"l felt like I was going down the 
same road, doing the rounds of 
all the pop dynamos but lacking 
any cohesive quality." 

Enter Minogue's "fairy god
mother,· Jake Shears. Shears 
was making the Scissor Sisters' 
"Night Work" (Down town) 
alb um with Stuart Price, whose 
work on the Killers' "Human" 
had been a touchstone for the 
early "Aphrodite" sessions. 

"In the most caring, loving, 
Gl3F [gay best friend] kind of 

way," Minogue says with a laugh, "Jake basically pestered me 
to work with Stuart.• 

Parlophone president Miles Leonard enlisted Price as exec
utive producer in December 2009 and together they set about 
retooling the record. "Better Than Today" and the Pallot-penned 
title track remain, albeit in funked-up incarnations. Shears 
teamed with U.K. dance artist Calvin Harris and Minogue to 
write the trancey "Too Much." And Price made coherent sense 
of diverse offerings from collaborators including Nervo ("Put 
Your Hands Up [ If You Feel Love]"), Keane's Tim Rice-Oxley 
("Everything Is Beautiful") and Swedjsh House Mafia ("Cupid 
Boy"), ending up with not just a duster of potential hits, but an 
album that Gatfield predicts will be among 2010's "top five 
biggest global pop records." 

Certainly, "All the Lovers" is off to a fast start, hitting No. 1 
on the U. K. radio airplay chart after four weeks. Indeed, "Lovers" 
has the aura of oneof"those" Minogue songs- theonce-every
few-years anthems, like ·Spinning Around" or "Can't Get You 
Out ofMy Head"-that come along, re-engage her original fan 
base and bring in the next generation. 

"I feel hke it's spreading joy." she says, beaming. "Which is 
the best thjng I could ever have wished for." 

Minogue may joke about her comparative veteran status
"I'm going to be putout to pasture soon"- but, in the same way 
that she was once said to have been all five of the Spice Girls at 
some point in her career, Minogue could be forgiven for look.i ng 
at some ofher current rivals for electro-pop queen bee status and 
thinking," Been there, done that, gotthe uncomfortable-looking 
latex corset.'' 

Certainly, as Miley Cyms struggles to make the transition 
from wholesome TV persona to grown-up dancefloor diva, 
she could do worse than study how Minogue graduated from 
her tomboy role on Aust ral ian soap opera "Neighbours" to 
"Better the Devil You Know" saucepot. As Christina Aguilera 
seeks out indie cred through collaborations with Le Tigre and 
Peaches, Minogue could point to her mid-'90s dalliances ,vith 
Nick Cave and the Manic Street Preachers. Even Lady Gaga's 
co-option of cutting-edge dancefloor trends into pop state• 
men ts seems to have something in common with Minogue's 
"Fever" period. 

But perhaps the main difference is, Minogue has always 
seemed at ease with herself. Even as she recovered from breast 
cancer diagnosed in 2005, she seemed to move effortlessly 
through the minefield of modern celebrity, never giving much 
away. Except when she's on stage. 

"Fame is a very weird thing and it can be confusing at times," 
she says. "The reason performing live is so addictive is that 
that's where [ fame] makes sense. People are there to see you, 
you're there to show yourself, you're all there to share an expe
rience and be in a frenzy. 

"Onstage, you don't have to deal with the real world-you 
deal with the world you've created. To have that great energy, 
nothing else can beat it. So you could call me an addict." 

And with that, there's a knock at the door to tell us our time 
is up. The schedule says she has to attend a management meet
ing, hit the studio to record ,vith rising British pop combo Hurts 
and show up at a reception forTous, the jewelry brand for which 
she is the public face. 

But in her head, she'll still be onstage at that sweaty club. 
Singing. Dancing. Being Kylie. 
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CRATE DIGGING 
Bob Desper's retro 
career resurrected 

• • 'I was 
extremely 
pregnant and 
totally on my 
own when I 
started this 
album.' 
-KELIS 

none sense, Kells is just like most work
ing mothers, trying to raise her baby while 
maintaining her career. When she does in
terviews, her son, Knight, makes noises in 
the background as she answer questions. 

But Kelis' struggle to balance her job 
and her child don't include being late for a con
ference call or ducking out early to fill in for a 
sitter. Instead, she's trying to promote an elec
tro/dance album-"Flesh Tone," out July 6 on 
Will.i.am/lnterscope Records- a task that 
stretches beyond the usual 9-5 job. 

Pop stardom has always been a young 
woman's game, and when they have children, 
they take time off or hire a pack of nann ies and 
handlers to accompany them on the road. But 
it's been four years since Kelis, who's raising 
her son on her own since splitting from rapper 
Nas, has released an album. And while she 
would've been excused if she decided to delay 
the album again, it was her bundle of joy that 
kept her on track. 

"I was actually extremely pregnant and totally 
on my own when I started this album," says Kells, 

.. 

~ m ~ 
SECRET' $ OUT SHE'S STI LL UNUSUAL SOLO DEBUT 

School of Seven Bells Cyndi Lauper comes Travle McCoy plays 
connect and desire back with the blues hooky from Gym Class 

Multltasker: 
KELIS 

MOMMY TRACKED 
Kelis And Her Label Balance Motherhood And Stardom 

who has hired help to assist with Knight while 
she does promotion and tours. "l had just gotten 
off my last label and hated the music industry. 
But a friend of mine from the U.K. was like, 'You 
should be writing.' So, I started writing and he 
started sending tracks, like the David Guetta stuff. 
and I just started falling in love with mystufl" 

Kelis also has understanding bosses-her 

label says it's willing to help her juggle her 
responsibilities. 

"Her en thusiasm and energy for working is 
elevated because it means so much more now 
that she has someone in her life to care for," ln
terscope Records marketing director Julie Hov
sepian says, adding that the label is "extra 
sensitive to her schedule and needs while doing 
album promotion. We don't expect her to drop 
everything and jump on last-m inute opporh.1-
nities, but she has been incredible about doing 
everything we have needed her to do." 

Among those promotional responsibilities 
is a limited co-headlining trek th is summer 
with Robyn called the All Hearts tour, also fea
turing Dan Black and Far East Movement. The 
tour will make only six stops-i ncluding Los 
Angeles, San Francisco, Boston and New 
York- because" Robyn had to head back over 
seas right after the tour," Hovsepian says, not 
because of Kelis' schedule. A flyaway contest 
will launch the first date of the tour, and a few 
more unannounced shows will be added since 
the New York and Los Angeles stops have sold 

out already. 
Kelis is also heavily tapping her gay fan base, 

performing at various gay dubs and events in
cluding the LA Gay Pride Event, and her in ter• 
national tourda tcs count the Glastonbury Festival 
in the United Kingdom. 

Kelis has already made a few surprise per 
formances nationally, i ncluding Miami club 

II 
LOVE AFFAIR 

Melody Gardot crosses 
over Internationally 

Liv and New York's Club 57. "We haven't 
had any issues with promoting this album 
because of the baby so far, especially when 
i t comes to the late-night appearances," 
Hovsepian says. 

The album's electro/dance/pop music- a 
new direction for Kelis' usual hip-hop-leaning 
sound- features production from Guetta, 
\Vill.i.am, Benny Benassi, DJ Ammo and Boys 
Noize. First single "Acapella" has sold 23,000 
downloads, accorrung to Nielsen SoundScan. 
It reached No. 1 on Billboard's Hot Dance Club 
Songs chart in March and peaked at No. 5 on 
Hot Dance Airplay. It also went to No. 5 on the 
Official U. K. Singles chart. 

The second single, "4 th of July," was re
leased digitally June 8. A video will premjere 
on Vevo June 16, and various song remixes 
will be released around Independence Day by 
way of widgets. 

But it's album track "Emancipate" that seems 
to sum up Kelis' new philosophy. The song, she 
says, is "about being comfortable in your own 
skin and doing what's best for you." 

JUNE 26, 2010 I www.billboard.biz I 25 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

BlJZZ 
»>COUNTRY 
SINGER/ SAUSAGE 
MAN JIMMY DEAN 
DIES 
Country music artist 
Jimmy Dean, who 
topped the charts in 
1961 with the crossover 
hit "Big Bad John" and 
later became a sausage 
entrepreneur, died June 
13 at his home in Varina , 
Va., according to the 
Henrico County Police 
Department. He was 81. 
Dean, a member of the 
Country Music Hall of 
Fame, had a string of 
hits in the '60s but was 
best-known for "Big Bad 
John," a song about a 
coal mining hero that 
topped the country and 
pop music charts in 1961 
and won a Grammy 
Award. 

>»GREEN DAY 
ROCKS TONYS, 
WINS TWO 
AWARDS 
The Tony Awards aren't 
the event where one 
expects to see punk 
rockers center stage
but then again, Green 
Day's "American Idiot" 
isn't the typical 
Broadway musical. The 
Southern California 
band rocked the stage 
at the 65th annual 
Tonys June 13 in New 
York, performing with 
the cast of its 
acclaimed "American 
Idiot" musical, which 
was nominated for 
three awards. While it 
lost the best musical 
prize to " Memphis.'' it 
took home the trophies 
for best scenic design 
and best lighting 
design. 

»>KID CUDI PLAYS 
BONNAROO 
DESPITE NEW 
YORK ARREST 
Kid Cudi arrived in 
Manchester, Tenn., late 
on the evening of June 
12 and made it onstage 
for his scheduled 2 a.m. 
slot at the Bonnaroo 
festival, despite being 
arrested in New York 
earlier in the day. 
According to the 
Associated Press, Cudi 
was arrested June 12 on 
charges of criminal 
mischief and criminal 
possession of a 
controlled substance. 
Cudi took the stage 
saying, " I really wanted 
to be here tonight." 

Reporting by Jeff Vrabel 
and Reuters. 

•9=1H~il'·UI BY DEBORAH EVANS PRICE 

The 
Comeback Kid 
A 36-Year-Old Project Takes 
On A New Life 

What began as two record nerds stumbling 
across a rare collectible has turned into a sec
ond chance at a career for singer /songwriter 
Bob Desper. 

Originally released in 1974, Desper's "New 
Sounds" is being reissued by Discourage 
Records as a limited vinyl release and as a dig
ital release, both available June 22. 

"We both came across the record within two 
weeks of one another," Discourage Records 
founder Paul Montone says, recalling how he 
and co-owner Paul Anson discovered "New 

further from the music community, and "New 
Sounds" remained his only album . 

Needless to say, he never expected to get a 
call from a label wanting to reissue his 36-year• 
old project. "I was surprised. Still am," says 
Desper, who celebrated the album's reissue 
with a show June 17 at the Woods in Portland. 

Through the years, "New Sounds" had be
come a prized collectible that some referred to 
as ··a regional holy grail. ' Anson says the mar
keting will be press-cl riven and Desper has been 
doing interviews to support the reissue. "Col
lectors are so ravenous that most anybody who 
wants it is in the know," Anson says. 

Discourage is releasing "New Sounds" in 
Sounds." "I was blown away 
by it. And of course, as two 
collectors who arc interested 
in the market, we thought, 
'Let's find more copies of this 
record.· We decided if we ever 
get a hold of Bob, we would 
talk about reissuing this 
record because it's a great 
story and a great record.· 

• • Through the 

conjunction with Desper's im• 
print, Bob Desper Music. The 
project is being distributed in 
the United States by Forced 
Exposure. "We've also been 
distributing this internation
ally," Montone says. "It's gone 
through a distributor in Spain, 
a distributor in the Nether
lands, in Scotland, and we've 
sent records to Japan." Desper's story is a unique 

one. He los t h is sight at age 
10 after an accident. His farn-
ily moved from Virginia to 

years, 'N e""r 
Sounds' 
has been 

referred to 
as a 'regional 
holy grail.' 

Anson and Montone say 
that their commercial expec• 
tationsaremodest. "\Ve've just 

about b roken even on the vinyl release," Mon
tone says. "The vinyl was released a couple of 
months ago and we did a soft release with that." 

California and finally settled in Portland, Ore., 
where he became involved in the bmgeoning 
Christian music scene. He recorded "New 
Soun ds" in one take at age 23 and began per
forming at churches, coffee shops and music 
stores. "Back then there were quite a few peo• 
plc (combining[ Christian and folk music to· 
ge ther," says Desper. who feels his guitar 
playing helped attract attention." My style was 
between classical music and folk music com· 
bined. 1 t was like a new sound." 

Though he was a rising s tar on Portland's 
music scene in the 70s, Desper got married, 
had a family and put h is musical ambitions 
aside. He injured his hand and the loss of dex• 
terity affected his guitar playing. He drified 
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Montone adds, "Our goals are very small 
in the sense that we're hoping that Bob will 
be recognized for his talent. Bob will find a 
new audience a nd the money tha t's gener
ated can be given to him so he can get back 
on h is feet and continue his pursuit as an 
artist and a musician." 

This renewed interes t in h is music has 
prompted Desper to begin writing new songs. 
He looks forward to rekindling h is career. "For 
a while I didn't have time to think about music. 
I actually gave it up ,· he says, "but now we're 
on our way again." 

lii•I3M BY JILLIAN MAPES l 

INTHE 
CARDS 
School Of Seven 
Bells Connects 
With Fans On 
Multiple Levels 

Brooklyn's School of Seven 
Bells is not only accepting the 
ethereal, even mystical label 
with which the trio is o ften 
characterized-the members 
are highlighting it b y selling 
their own tarot cards. 

The cards, which feature 
song lyrics and custom
designed symbols, are part of a 
limited-edition preorder pack
age for the band's second 
album, "Disconnect From De
sire." "Separately, we were get• 
ting into mythology, and we all 
got togethe r and started talking 
about the idea of interpreting 
songs through symbols," vocal
ist/guitarist Alejandra Deheza 
says. "Our artist meditated a lot 
on the interpretations and re• 
ally thought about the lyrics." 

Out July 13 on Vagrant, the 
album is just one example of 
the label's recent focus on pack· 

aging b undles and preorder 
sales, accord ing to president 
Jon Cohen. 

"Packaging and preorders 
are one part of our wider 
record campaigns, but they're 
becoming an increasingly im
portant part," Cohe n says. "If 
you have extra quality material 
that fans want, it's a good way 
to shift from preorders to elon
gating the record cycle, espe
cially with bands that have a 
loyal fan base. Those fans de
serve to be rewarded." 

According to Vagrant head 
of marketing Wayne Pighini, 
the label expects "Disconnect 
From Desire" to also be at the 
forefront of what he calls Va
g rant's renewed focus on li
cens ing in TV, films and 
videogames. "The only place
ment we have lined up so far 
is the band reworking the song 
' Dust Devil' for the 'Sims' 
videogame, bu t we would be 
surprised if more opportuni
ties do not come." he says. 

School of Seven Bells' past 
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>>>EMERALD 
CITY 
Having spent four months at 
No. 1 on the Netherlands' GfK 
chart with debut album "De
leted Scenes From the Cutting 
Room Floor" (Grandmono/ 
Rough Trade) following its 
Jan. 29 release, jazz/pop vo
calist Caro Emerald-born 
Caroline Esmeralda van det 
Leeuw- is eyeing interna
tional markets. 

The singer"s mix of' 40s/50s· 
style jazz and contemporary 
beats drew attention on her 
July 2009 debut single, "Back 
It Up," but broke big after her 
track "A Night Like This" was 
used for an online Martini ad 
campaign and topped the 
Dutch singles chart in Decem
ber 2009. 

The album Is a project from 
Grandmono Productions, co
owned by Dutch songwrit
ing/production team Jan van 
Wieringen and David Schreurs, 
who produced the set. The 
songs, published by Pennies 
From Heaven Music Publish-

ing, are co-written by Schreurs, 
mainly with either van Wierin· 
gen or Canadian writer Vince 
Degiorgio. The entire project 
is "self-written, self-produced, 
self-released and self-man
aged," Emerald says. "We like 
to stay on top of things.'' 

According to the label, 
"Deleted Scenes" has sold 
130,000 copies in the Neth
erlands. Emerald is booked 
by Agents After All in Bel
gium, the Netherlands and 
Luxembourg. 
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TV/film placements includes 
a prominent spot on Cartoon 
Network's Adult Swim as a 
part of an ongoing collabora
tion between Ghos tly Interna
tional, the band's former label, 
and the TV channel. Ghostly 
Inten1ational, however, con

tinues to work with the group 
- and Vagran t , which re
release d the act's debut, 
"Alpin isms," last year. 

"Ghosciy International comes 
from a different world than us, 
and a certain tastemaker audi
ence is brought by the label," 
Cohen says. "Our team is really 
working the record and the band 
continually, and Ghostly is serv
ing as a consultant." 

A new label isn't the only 

Grandmono has licensed 
the album, which will roll out 
this summer in most key Con
tinental European markets, in
cluding France, Switzerland 
(Sony Music), Germany (Uni
versal Music) and Italy (Time). 
Emerald says other overseas 
deals are being investigated. 

- Werner Schlosser 

>>>CARMEN 
BACK 
Italian singer/songwriter Car
men Consoli is on one of her 
occasional North American 
visits, playing a handful of club 
shows June 14-20 in support 
of her seventh studio a lbum, 
"Elettra," issued June 15 in the 
United States through a licens
ing deal with Wrasse Records. 

In her homeland, Consoli 
has enjoyed a string of chart
topping albums, but the 35-
year-old Sicilian has also been 
slowly building a stateside fan 
base during the past few 
years- notably including Elvis 
Costello, who enthused pub
licly about Consoli after catch
ing a 2007 show. 

The June trip Is Consoll's 
second U.S. visit this year, Uni
versal Music Italy product man-

change for the band on its soph
on1ore release. "'Disconnect 
From Desire" was written while 
the ban d toured b ehind "Al
pinisms." a freeform electronic 
album recorded before th e 
band had played live. "We had 
to rebuild a lot of the parts on 
'Alpinisms' live, but with this 
album, it was being written as 
we were touring, so we were 
writing ithowwewanted to play 
it l ive," Dehezasays. "We want
ed to keep our momentum 
going while we toured, and we 
wanted to make a record that 
sounded really great in a sound 
system in a club. Besides, it's 
hard for us to separate l ife from 
touring because we arc always 
writing m usic." 

ager Ellie Toffolo says. "She 
played In many of these ven
ues In January and sold out," 
she says. "Clearly, audiences 
over there enjoy her live show." 

Consoli is signed to Univer
sal Music Italy, and the major 
has already released the album 
in Switzerland and Germany, 
with Wrasse having licensed it 
for France. "Elettra" was re
leased in Italy last October, 
peaking at No. 2 on the FIMI 
chart, and has sold more than 
65,000 copies, according to 
the label. 

Consoli is published jointly 
by Universal Music Italy Pub
lishing and her own Narciso 
company; her Italian booking 
agent Is Rome-based On the 
Road. - Mark Worden 

>>>VIEWING 
CIRCLE 
Belgian girls choir Scala, di
rected by pianist brothers 
Steven and Stijn Kolacny, Is set 
for U.S. exposure in August 
when PBS broadcasts a con
cert by the act that was re
corded in Brug es in April. 

The 40-p lece act's latest 
album, "Circles" (Fratelli/Viva 
Nova/PIAS), was released May 

This lack of separation be
tween li fe and songwriting 
comes as n o surprise from a 
band whose three members 
also live together. Perhaps be
cause of this, School of Seven 
Bells' songwriting process has 
fallen into a natural rhythm. 
Gui tarist Benjamin Curtis, for
merly of the Secret Machlnes, 
writes the music, while Alejan
dra and twin s ister Claudia han
dle the lyrics. 

"I had come to New York to 
be a writer,· Deheza says, "but 
I had a friend say,· lf you wan t 
to make it as a writer in this 
era, the best way to go about 
that is to put it into a song.' 
And l thought, ·sure, I could 
do that.'" 

28 in Belgium and Luxem
bourg. The 13-track set follows 
the template of most of Scala's 
albums, containing choral re
workings of rock songs by the 
likes of Metallica, Oasis and U2. 

The new release also includ
ed a second disc containing 
Steven Kolacny originals. Stijn 
Kolacny says negotiations are 
underway for the album's over
seas release. "The album will be 
released in the U.S. and in Ger
many," he says. "We will put out 
different versions of the second 
CD for each territory." Those in
ternational versions will feature 
new original songs by Steven 
Kolacny with co-writers Jo 
Dawson and Vincent Neyt. 

Scala released first album 
"Scala on the Rocks" in 2002 
and has collected six gold al
bums to date (10,000 units 
shipped) in Belgium. Total 
global sales stand at 400,000, 
according to Its label. 

The act, which handles its 
own booking, has toured ex
tensively in Europe and played 
its first North American shows 
in February 2009. A major in
ternational tour begins next 
January In Belgium. 

- Marc Maes 

Best-known for her'80s-era pop hits, Cyndi Lau per veers off in a new direction with "Memphis 
Blues," out June 22 on Downtown Records. A big change after 2008's dance -oriented "Bring 
Ya to the Brink," the set features 12 classic blues covers, recorded in Memphis under Lauper's 
direction with such legends as Allen Toussaint, B.B. King and Charlie Musselwhite and veteran 
Stax Records session players including Lester Snell and Skip Pitts. Lau per spoke with Billboard 
about her vision for the a lbum, her new record deal and her recent appearance on Donald 
Trump's "Celebrity Apprentice." 

1 After all these years as a pop star, why 
did you decide to record a blues album? 
Years ago, I had a d ream that [ jazz p ianist[ 
Oscar Pe terson came to me and said, "You 
know, Cyn, I really like your version of !Mar
vin Gaye's) 'What's Goin' On' I from her 1986 
album, "Trne Colors"J . Then he just looked at 
me and said, •1 think you should do some old 
songs.and make them modern, thcway(JanisJ 
Joplin did." So for years, I've wanted to go back 
and make a blues record. 

2 What were your priorities for the 
recording process in Memphis, to create 
the record you wanted? 

It was a very b ig p riori ty that we walk in and 
play live. This album was all about the mo
ment and what happens when the groove is 
exact and the key is right. lt'slikea portal into 
another time and space-that's what music in 
its purest sense does, and it's the basis of what 
I learned all my life. 

3 After being on Epic for so many years, 
you"ve struck a deal w ith indie label Down
town. What drew you to the imprint? 
Downtown founder Josh Deutsch is a blues afi
cionado, and I also wanted to be part of some
thing new. Now I own my own music, and I say 
no more compromises ... In my life I know 
I've said all the wrong things to the right peo
ple. I spent a career doing that because I felt 

trapped- I just wanted to be free and to create. 

4 Why did you do "Celebrity Appren

tice," and what did you get out of it? 
I did it because I wanted to promote and bring 
awareness to the fact that gays and lesbians are 
still denied basic civil rights. I raised $45,000 for 
the True Colors Fund, half of which I got from 
the sales of["Celcbrity Apprentice" makeover 
subjectJ Emily West's single, "Blue Sky.· 

5 was there anything negative about 
your experience on the show? 
It was very high school, how they treated me. 
Sometimes they would all turn their backs and 
talk amongst themselves, and I was really like 
the outsider. But I'd do itagain. I just got a mes
sage that I fellow contestdnt and series winner] 
Bret [Michaels I left on my machine; he said, "l 
just wanted to tell you, you're really loved and 
I thought you were great. Rock on1" 

6 Do you have any upcoming TV or film 
plans? WIii you at least be making the TV 
rounds to promote the album? 
I'm going to try and weasel my way back onto 
"Bones." Tell them why I think they need the 
psychic to come back. I' m also going to do 
Regis and Kelly-1 've just got to take a five
minute song and cut it down to two minutes. 
That's going to be a miracle. But I can do it . 
I'm a professional. 
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SERGIO MENDES 
Bon Tempo 
Producer: Sergio Mendes 
Concord Records 

Release Date: June 7 

Summer, soccer and Sergio 

Mendes. Whethe r or not 

Mendes pla nned f o r his 

newest album, "Bon Tempo" 

(Good Time), to come out o n 
the eve o f the 2010 FIFA 

World Cup, it's an ideal t r i

fecta. On the set, the band 

leader known for his b lend of 

Brazilian bossa nova, root s 
rhythms a nd pop again 

proves to be a master of f u

sion, mixing sounds, la n

guages and notable collab

orators (including Milton 

Nascimento and Seu Jorge) 

as few can. Mendes repr ises 
some of his best-k nown 

songs, like "Ye-Me-Le," and a 

reference to his personal an

them " Mas Que Nada" pops 

m 
LEELA JAMES 
My Soul 
Producers: various 
St ax/Concord 

Release Date: May 25 

Leela J ames grabbed atten

tion with her arresting, but 

uneven 2005 debut, "A 

Change Is Gonna Come." 
And her voice-a g ritt y, soul

fully booming force of nature 

- provided that proof. On her 

2009 covers album, " Let's Do 

It Again." her striking vocals 

poured new feeling i nto 
R&B/funk songs o r iginally 

recorded by others. But it still 

left you itching for James to 

sink her t eeth into somet hing 

of her own. She does that on 

"My Soul," t he debut for her 
fit t ing new ho me, legendary 

soul label Stax. F rom her 

growling, rock-edged st ance 

on opener "I A in't New to 

Th is," James reclaims the 

up in "Emorio," the invigor- hoopla that greeted her ini
ating openi ng t rac k featur- t ial arrival. Conjuring soul sis-

ing singer Nayanna Holley 

and the freewheeling Carlin

hos Brown. A new version of 

'70s hit " Pais Tropical" (writ

ten by Jorge E!en Jo r) could 

return it to t he European dis
cos where it once ruled. Even 

when a weaker track-"Yo u 

and l"-gets so f l u ffy it's 

about t o float away, Mendes 

brings it back to st reet level 
w it h Brown's funky rap.-JCN 

ters Aretha Franklin, Betty 

Wrig ht , Mavis Staples and 

Mill ie Jackson, James puts 

her unique emot ional stamp 

on t he c hurchy "The ~act Is," 

t he smoky groove "Party All 
Night" and the emphatic "Tell 

Me You Love Me." Not every 

song is a home run, but t his 

album shows James is defi

nit e ly back on the r ight 

t rac k.-GM 

JACK JOHNSON 
To the Sea 
Producers: various 

Brushfire Records 
Release Date: June I 

The latest album from chronical

ly laid-back surf-rocker Jack Johnson, "To the Sea," 

is so down-to-earth that it could only be recorded 

using 100% solar power. A natural progression from 

2008 release "Sleep Through the Static," the new 
set features more electric guitars and a brighter, 

full-band sound while still bringing plenty of singa

long acoustic romanticism and breezy melodies. 

The song "No Good With Faces" epitomizes the 

downbeat beach balladry and straightforward 

melodic approach that best showcase Johnson's 
unaffected style. The mood picks up with the full

band jam "At or With Me," which offers a different 

brand of feel-good that conjures images of summer 

barbecues. The acoustic-driven " Turn Your Love" Is 

another Johnson standby, sweetened with back

ground "ooohs" and the soothing plink of a ukulele, 
while the title track takes a turn with keys and a 

bouncy bass groove, breaking into some surprising

ly bluesy, Hendrix-inspired guitar licks.-CM 
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HAWTHORNE 
HEIGHTS 
Skeletons 

Producer: Howard Benson 

Wind-up Records 
Release Date: June 7 

Following t he 2007 deat h of 

Hawthorne Heights guitar

ist/vocalist Casey Calver t , 

t he post-hardcore act took a 

more mainstream direction, 
applying poppier melodies 

and scream-free vocals to its 

2008 album, " Fragile Fu

ture." But after a le ngthy 

legal battle w ith Victory 

Records and subsequently 
signing to Wind-up, the band 

returns to its harder roots on 

its latest album, "Skeletons." 

Throughout t he set, lead gui

tar ist Micah Car li lends death 

growls to support t he emo

tio na l lyrics o f vocalist JT 
Woodruff. Over heavily dis

torted guitars on the t rack 

"End of the Underground," 

Carl i's roar supplements 

Woodruff's plea of "Please 

know that you're not alo ne." 
But the mood set t les with 

"Gravestones," where screams 

are replaced with the heavy 

strumming of an acoustic 

guit ar. And opening cut 
"Bring You Back" utilizes a 

fami liar touch of pop p unk 

w ith interwoven vocal melodies. 

Hawthorne Heights' red is-

covery of its heavier roots 

may be what longtime fans 

have been yearn ing for, and 

also what t he band needs to 

recover fro m past personal 
struggles.-EC 

BORN RUFFIANS 
Say It 
Producer: Rusty Santos 

Warp Records 

Release Date: June 1 

Born Ruffians reintroduced 
the forgott en concept o f 

stra ightforward, no-fuss 

indie rock with its 2008 

debut , " Red, Yellow & Blue." 

The band takes a simi lar ap

proach on it s la t est album, 
" Say lt"-but this time 

around, the m usic m ight be 

uncomp licated to a faul t. 

The opening track, " Oh 

Man," re lies on walk ing 

basslines and d rum beats 
reminiscent of t he Shins, but 

it never achieves t hat band's 

liveliness. The song tlat lines 

despite strained shouting 

from frontman Luke Lalonde. 
Elsew here, cuts like "Hig her 

& Higher" and "Nova-Leigh" 

c all to m ind Vampire Week

end, but pack less p unc h in 

t heir guitar riff s. And w hi le 

the inclusion of faint funk 
("Sole Brother") and hints of 

country t wang ("Retard Ca

nard") expands Born Ruffians' 

repertoire, t he track "Blood, 

THE-DREAM 
Love King 

Producers: various 
Radio Kil/a/Def Jam 

Release Date: June 29 
Rounding out the deceptively 

powerful trilogy that's already 

given us 2007's " Love/Hate" and last year's " Love 

vs Money," the-Dream sticks to his signature future
soul sound on "Love King," which the singer/song

writer/producer has called the final album he'll 

release as a solo artist. It that proves true, he's 

going out in style: Less sprawling but just as richly 

detailed as " Love vs Money," the 12-track set con

tains several of the-Dream's finest numbers yet, 
including " Make Up Bag,'' in which he advises deep

pocketed husbands and boyfriends on how to avoid 

the doghouse, and "Yamaha," a spirited piece of 

Prince worship clearly Inspired by " Little Red 

Corvette." Alas, " Panties to the Side" is no less 

crude than its title suggests, though the easily 
offended can always skip ahead to " February Girl,'' 

six gorgeous minutes of sweet synth-soul nothings. 

" I know this may sound stalker-ish," the-Dream 

admits In his tender choirboy tenor, "but that's 

because you are the shit."-MW 

t he Sun & Water" brings t he 

most energy to the set. It 

starts as a Strokes-esque 

garage rock jam and gives 

way to Lalonde's scat singing 

and melodies that beg lis
teners to yell along.-LF 

THE FUTUREHEADS 
The Chaos 
Producers: various 

Dovecote Records 

Release Date: June 1 

With lyr ical themes of g lobal 

economic distress and ro 

mantic bliss, B r iti sh pop

punk band t he ~utureheads 

bring a more refined sound 
to its fourth album, " The 

Chaos." But the g roup's 

punchy passion is still intact 

as it delves int o t he former 

mat ter on the t itle t rack . 

Over frantic guitar singer 

--, 

SLEIGH BELLS 
Treats 
Producer: Derek Miller 

Mom + Pop Music/N.E.E.T. 

Recordings 
Release Date: June 7 

Make no mistake: Brooklyn duo Sleigh Bells Is loud, 

raucous and unapologetic. Members Alexis Krauss 

(vocals) and Derek Miller (guitarist/programmer) 

prove it on debut album "Treats,'' from the hard-hit
ting drum machine and soaring guitar riff of opener 

"Tell 'Em" to the frantic, punk energy of "Straight 

A's." On the distortion-heavy "A/B Machines," 

Krauss' repeated vocal chant ( " Got my A machines 

on the tabl e/Got my B machines in the drawer") is 

no match for Miller's sweltering guitar, and "Crown 
on the Ground" is stomping noise-pop poised to 

define the band's sound. Elsewhere, songs like 

"Riot Rhythm" and the M.I.A.-flavored "Kids" 

(Sleigh Bells Is signed to the artist's N.E.E.T. 

Recordings) suffocate the listener with hip-shaking 

beats and buzzing distortion. But the track " Rill 
Rill" leaves room to breathe-Krauss' voice is 

unusually sweet over easygoing guitar and slow

jam snaps.-LF 
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Barry Hyde inquires , " The 

chaos is everywhere/But 

w hat 's it got to do w it h us?" 

He addresses t he quest ion 
o n album closer "Jupiter," o f 

fering in a cappella, "When 

your life f il ls you w ith de

spair/You have t o bel ieve 

that there's good o ut t here." 

Guitar imitat es t he sound o f 

an elect ric curre nt o n the 
peppy track "The Connec

tor," and Hyde brings uncon

ventio nal imagery to the 

lyrics o f "St ruck Dumb" 

("Misery is a little line of a lit

tle dash/ It 's a subtractio n 

sign/Happiness is a l ittle 
cross/So i f you're feeling 

lost/Use it to add it up"). 

" The Chaos" is most acces

sible o n the upbeat " Heart

beat Song," where over 
groovy guitar rif fs Hyd e 

sings about mismatched ro 

mance ("We're singing out 

o f tune/But I still want t o 

sing with you").-MB 

STONE TEMPLE 
PILOTS 
Stone Temple PIiots 
Producers: Stone Temple 

Pilots 

Atlantic Records 
Release Date: May 25 

The Stone Temple Pilots' 

new se lf- titled album-its 

sixth studio re lease and first 

since "Shangri-La Dee Da" in 

2001-perfectly showcases 

the veteran rock act 's bold 
musicianship and songwrit

ing know-how. The 12-song 

set d isplays a marked matu

r ity and strong sense of d i
rection f o llowing the four

piece's re- form at ion after an 
approxim ately f ive-year hia

tus. The songs " Take a Load 

Off" and "Hazy Daze" smack 

with hard-rock lickery, while 

" Cinnamon" shimmers with 

carefree '90s opt imism. And 
there's a notably Beatles-in

fluenced Britpop quality to 

tunes like "Hickory Dichoto-

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Melanie 
Bertoldi, Judy Cantor-Navas, Erin 
Clendaniel, Leila Cobo, Mariel 
Concepcion, Lindsey Fortier, 
Monica Herrera, Connor 
McKnight, Michael Menachem, 
Gail Mitchell, Deborah Evans 
Price, Mikael Wood 

my" and "Dare If You Dare." 

Bringing everything from 

Seattle grunge sounds on 

the opening track/first sin
g le "Between the Lines" to 

homesic k acoust ic balladry 

on "Maver," the sundry set 

still boast s a strong sense of 

unity. Disp laying impressive 

vocal polish from outspoken 

frontman Scot t Wei land; 
b laz ing guit ar solos over 

tight, c runch-laden instru

mentat ion; and grungy t akes 

on Lennon/McCartney m el

odicism , STP asserts its place 
am o ng seminal hard - rock 

chameleons.-CM -TAIO CRUZ 
Rokstarr 
Producers: various 

Mercury Records 

Release Date: June I 

On his second album, " Rok

starr," British pop-soul artist 

Taio Cruz croons about the 

h ig hs and lows o f love over a 
w ide var iety of electronic

influenced b eats. Cruz's 

voca l d elivery is most 

impressive on the s ingle 

"Dirty Picture" (featur i ng 

Ke$ha and Fabolous), where 
over a synt h-heavy backbeat 

he j ust ifies h is need f or 

raunchy phot os from his 

significant other. Other 

e lectronic subgenres also 

appear o n t he set, inc luding 

the house t rack "Co m e On 
Girl" (feat u r i ng Luciana) , 

which finds Cruz singing over 

a spastic synthesizer and 

·sos-sounding keyboard. But 

fear not, techno haters: Low 

key ballads " I Can Be" a nd 
slow jam "I' ll Never Love 

Aga in" showcase t he artist's 

more emotional side. And 

Cruz is most ecst atic on the 

dance t rack " Higher," which 

relies only on a simple bass 
riff, as he belts, "This groove 

has got m e way over the 

sun."-MB 

All albums commercially available 
in the United States. are eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, or to the writers in the 
appropriate bureaus. 
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NE-YO 
Beautiful Monster (4:11) 
Producers: Stargate, Sandy 
Vee 

Writers: various 

Publishers: various 

Island Def Jam/lDJMG 

Ne-Yo comes to terms w ith t he 

masochism in his relat ionship 

on his latest track, "Beautiful 
Monster." "You're a knife, sharp 

and deadly, and it's me that 

you're cutting to," he belts atop 

an intergalactic Stargate pro

duction. Unfortunately for t he 

song's protagonist, the woman 
he loves is also the woman who 

torments him: "She's a monster, 

beautiful monster/Playing w ith 

my heart. and she's p laying 

with my mind, but I don't m ind." 

"Beautiful Monster" m ay not 
boast t he profound lyricism o f 

Ne-Yo's past hits ("Do You," 

"Because of You") o r fully 

showcase his storytell ing abil

ity, but t he beat's t humping 

bassline and t he singer/song
writer's smooth voice make for 

a perfect combination on this 

summer hit in themaking.-MC 

kA❖iifoW 
TRACE ADKINS 
This Ain't No Love Song 
(3:19) 
Producer: Michael Knox 

Writers: T. Lane, Marcel, D. Lee 

Publishers: various 

Show Dog/Universal Music 

Trace Adkins· strong f irst sin

g le on the Show Dog label sig

nals a new c hapter in his ca

reer and serves as t he initial 
taste of his new album, due in 

August. Penned by Tony Lane, 

Marcel and David Lee, "This 

A in't No Love Song" describes 

a man coping wit h a relation

ship's demise. Adkins uses his 
g ift for interpreting a great lyric 

to infuse t h is b reakup t une 

with the r ight m ix of denial, 

ache, resignation and kiss-my

butt attitude that w ill sure ly 

resonate with listeners. One o f 

the industry's most underrated 
vocalists, A dk ins has always 

scored well at country rad io 

but has yet to rack up major in

dustry awards. Here's hoping 

this new deal and a fresh start 

yield even greater success for 
this talented artist.-OEP 

mm 
ALLISON IRAHETA 
FEATURING 
ORIANTHI 
Don't Waste the Pretty 
(3:30) 
Producer: Howard Benson 

Writers: various 

Publishers: various 

79/Jive 
W ith her "American ldol"- rebel 

persona and brazen, Pink

influenced vocals, Allison Ira

heta has shown the makings of 

a star since p lacing fourth in the 

show's 2009 season. The 18-

SHONTELLE 
Impossible (3:46) 
Producer: Arnthor Birgisson 

Writers: A. Birgisson, I. Wroldsen 
Publishers: Aristotracks/Kobalt Music 

Publishing/POP Songs/Waterfall 

Music (ASCAP) 

SRP/SRC/Universal Motown 

Barbadian singer Shontelle shines on " Impossible," giving 

one of the year's standout female vocal performances 
and recalling the poignancy and technical precision of 

Beyonce's "Irreplaceable." Shantelle already earned a 

top 40 entry in 2008 with "T-Shlrt,'' but this arresting 

mldtempo ballad Is now the bigger hit of the two. The 24· 

year-old's vulnerable delivery demands attention when 

she sings, " Tell t hem all I know now, shout it from the 
rooftops/Write it on the skyline/All we had is gone now," 

releasing the pain of a broken heart. A gentle piano 

melody, acoustic guitar l ine, simple drumbeat and light 

synth production support a stunning melody co-written 

by Swedish producer Arnthor Birgisson (Jennifer Lopez, 

Jessica Simpson) and Norwegian singer/songwriter Ina 
Wroldsen, who also supplies backing vocals. Nothing is 

impossible when a vocal sounds as effortless and 

anthemic as this.-MM 

JUANES 
Yerbatero (3:27) 
Producers: Steven Lipson, Juanes 
Writer: J. Aristizabal 

Publisher: Universal Music 

Publishing 

Universal Music Latino 

When he premiered new single "Yerbatero" during t he 

Wor ld Cup opening ceremonies, Juanes returned to his 
rock'n'roll roots-the guitar-driven track's twangy lines 

are as clearly identifiable as their performer is. Co· 

produced with Steven Lipson (Annie Lennox, Paul 

McCartney), " Yerbatero" is an aggressive departure 

from the more romance-laden fare of Juanes' last album, 

but it has tremendous pop appeal and a contagious, 
dance-ready beat. Here, Juanes is unapologetically 

Juanes. The song is eminently Latin in its rhythm and 

lyrics, as Juanes sings colloquially about the prowess of 

the local " yerbatero," or medicine man. Instrumentally, 

the artist returns to an earthier, albeit unabashedly 

catchy sound coupled with surprising elements: a subtle 
flute on the bridge and a Middle Eastern-inspired hook. 

While the chorus shouts may be a little t oo enthusiastic, 

"Yerbatero" is nevertheless a startling track that stands 

out from t he overproduced, overprogrammed fare that 

saturates radio today.-LC 

year-old 's first two singles were 

too deliberate and too dark, re

spect ively, to reach a broad au

d ience, but " Don 't Waste t he 

Pretty" corrects all that. The 

breezy midtempo track boasts 
a country lilt and an anthemic 

g irl-power chorus worthy of 

mass appeal. The album ver

sion of t he song underplayed 

it s rock side, but t his version 

kicks up the energy with grind

ing r iffs courtesy of singer/gui

tarist Orianthi. "Don't Waste 

t he Pretty" deserves to be
come for Iraheta w hat "Whata

ya Want From Me" was for 

Adam Lambert-a break

through record for an "Idol" 

alum with outsized talent.-MH 
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Real McCoy 
Gym Class Heroes' 
Travie McCoy Nets 
First Solo Hit With 
'Billionaire' 

Shaping up as one of 2010's hottest 
summer jams is the head-bobbing, 
reggae-in fused wish song "Bi ll ion
aire." It also marks the first top five 
solo hit for Gym Class Heroes front
man Travie McCoy. 

·r didn't want to take the typical 
braggadocious route; that's not my 
MO." McCoy says of "Billionaire." 
which is the lead s ingle from h is debut 
solo album, "Lazarus" (Nappy Boy/De
caydance/Fueled by Ramen). "We 
wanted to keep it fun and breezy as it 
poses the question, 'If you were to have 
a ridiculous amount of money, would 
you be selfish or scl Flcss?' " 

Featuring fast-rising multitalent 
Bruno Mars (who also co-wrote and 
produced the song as one-half of pro
duction duo the Smeezingtons), "Bil
lionaire• is fast closing in on the 1 
mill ion mark in digital sales. Clim b
ing to No. 4 this week on the Billboard 
Hot 100, the song holds the same po
sition on Hot Digital Songs with 
179,000 in sales (up from 177,000!ast 
week), according to Nielsen Sound
Scan. Its digital total thus far: 918,000. 

Meanwhile, "Lazarus" debuts at No. 27 
on the Billboard 200with 15,000sold. 

Fueled by Ramen president and 
Elektra co-president John Janick dis
m isses any concern abou t the 
al bum's first-week performance. 
'This isn't a week-one th ing," he says. 
"We're bu ilding th is from the ground 
up the way we've done with Gym 
Class Heroes. We're just h itting our 
stride with 'Billionaire,' which still 
has good life to it." 

"Billionaire" is one of three songs 
that were earmarked early on as s in
gles. The other two--one of which will 
be the second s ingle-are" Need You" 
and "We'll Be Alright." Both are in 
keeping with the album's fun, upbeat 
spirit. "A Kid Again," "Superbad 
(11:34)." "TheManual"and"Dr. Feel
good" arc among the album's other 
noteworthy tracks. Besides the Smeez
ingtons, "Lazarus" also features col
laborations wi th such artists and 
producers as T-Pain, Young Cash, Tim 
William, the Stereotypes, Evan "Kidd" 
Bogart and Detail. 

McCoy credits "Billionaire" and "Dr. 
Feelgood" (featuring Cee-Lo Green) 
as pivotal turning points in the album's 
sound. Going into the studio to begin 
recording the album, McCoy was any
thing but lighthearted: He and fellow 
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Summer madness: 
TRAVIE McCOY 

artist Katy Perry had recently ended 
their highly publi-cized relationship, 
and he was battling a dependence on 
prescription painkillers. 

"l wasn't really happy, and that was 
coming through in a lot of my songs," 
he recalls. "But I had to write those 
songs and get them out in order to get 
to the lane I wanted to stay in with 'Bil
lionaire' and' Dr. Feelgood.' I'm defi
nitely in a way better head space than 
when I started wri ting this record.• 

Next up on McCoy's promotional 

schedule is a June 21 guest stint on 
"Late Night With Jimmy Fallon" plus 
a series of radio shows in July. A week 
prior to that, he traveled to Europe for 
a couple of dates with Gym Class He
roes, who are demoing songs for their 
next album due next year. 

In the meantime, McCoy is plan
ning to do more Heroes writing on 
the road when he joins Rihanna on 
her hotly antici pated Last Girl on 
Earth tour. Also featuring special 
guest Ke$ha, the n ational trek kicks 
off July 2 in Auburn, Wash., and 
wraps Aug. 28 at the New York State 
Fair in Syracuse. 

"Gym Class Heroes isn't done for." 
McCoy says. "We're 12-13 demos deep 
so far, going back to the essence of 
what got us signed: four guys in a room 
jamming until magic happens. And 
so far it's happening again." 

" I'm calling it the Only Boy on Tour 
tour," McCoy says. "I 'm sure any 
young man would be excited to hang 
with these girls." 

LUCKY NO. 7 
Jewel notches another top 10 album on the Billboard 200 with 
"Sweet and Wild" opening at No. l 0 with 31,000 copies sold, ac
cording to Nielsen SoundScan. It's the singer/songwriter's sev

Top 10Gems 

Till£ 

"Sweet and W ild" 

"Perfectl)l Clear" 

enth top 10- her entire output of regular 
studio albums. (She has also issued a hol
iday set and a children's record.) 1 Her top 
10 run began with the smash album 
"Pieces ofYou," which stayed on the Bill
board 200 for 114 weeks, spending 27 of 
them in the top 10. ,r "Sweet and Wild" 
has already charted a pair of hits on the 
Hot Country Songs chart: "Stay Here For
ever" (No. 34) and "Satisfied" (No. 57 with 
a bullet). - Keith Caulfield 

DEBUT DATE DEB(ll POSITION PEIJI DATE PEAK POSITION 
6/16/2010 10 6/26/lOIO' 10' 
6/2V2008 8 6/21/2008 8 

" Goodb)le A lice in Wonder land" 5{10{1006 S@/2006 
"0304" 6/21/2003 6/]1{1003 
"Th is Wa)l" 11/1/2001 l?L]/200! 
"Si:1lrit" 11,'S/1998 l?lS[!998 
"Pieces of You" 2/17/1996 176 lN1'1l7 
• Dabu! waok 
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Waiting 
For Gardot 
Philadelphia Jazz Singer Makes 
Impressive Showing Overseas 

Melody Gardot is the latest benefici
ary of France's long love affaiI with 
American jazz. Following in the foot
steps of former French favorites li ke 
Josephine Baker, Dexter Gordon, Bud 
Powell and, more recently, Diana Krall, 
Gardot has found fame in the land of 
Brigitte Bardot. Her second album, 
"My One and Only Thrill," is now cer
tified double-platinum (200,000 units) 
in France, shipping 270,000 units since 
its March 2009 release, according to 
Universal-an impressive sum for a 
jazz album in modern times. 

"My One and OnlyTirrill" is a more 
pop-oriented follow-up, with songs 
like "Baby I'm a Fool" and "Who Will 
Comfort Me" making full useof Gar
dot's smoky voice. The album also 
features one song sung in French, 
"Les Etoiles," while a special edition 
in France features her cover of"Over 
the Rainbow" with French chanson 
veteran Eddy Mitchell. 

"The moment I got to France, I fell 
in love with it," Gardotsays. " People 
take theirtime,and it's the same with 
my mus ic. I feel I don't need to msh 
to a climax." 

Philadelphia native Gardot took up 
songwriting as a form of therapy after 
a bicycle accident kept the then-19-
year-old hospitalized for a year in 2003. 
Following her recovery, she began 
playing gigs and mixing traditional 
jazz with pop, blues and Latin influ
ences. Gardot eventually signed with 

Verve Records, releasing debut album 
"Worrisome Heart" in 2008. 

Yann Ollivier, managing director of 

Gardot's French label Universal Clas
sics & Jazz France, says Gardot's flu
ency in French helped "My One and 
Only Thrill" reach a crossover audience 
through high-profile TV appearances 
on shows like "Le Grand Journal de 
Canal +" and "Vivement Dimanche." 

Gardotalso played three sold-out nights 
at Paris Olympia in April and appeared 
at the opening ceremony of the Cannes 
Film Festival in May. 

"France gave her confidence," says 
Max Hole, executive VP of Universal 
Music Group In ternational. " lf it 
works in France, it can work anywhere 
... and it did." 

In addition to claiming i ts No. 4 
French peak, the album hit No. 1 in 

Norway and No. 2 in Sweden. It also 
broke into the top 20 in Denmark, the 
Netherlands, Spain, Switzerland, the 
United Kingdom jwhere it's sold 
J 00,000 copies, according to the Of
ficial Charts Co.), Poland, Wallonie 
and New Zealand. Sales in Scandi
navia have been further boosted by 
the airing of a Universal-produced TV 

documentary, "The Accidental Musi
cian." Un iversal is now pitching the 

documentary in o ther markets. 
Gardot has sold 100,000 copies of 

"Heart" and 117,000of"Thrill" in the 
States, according to Nielsen Sound
Scan. However, as Hole says, "We have 
done so well [internationally] that 
America suffered from her lack of avail
ability.· To compensate, Gardot just 
squeezed in an 11-date North Ameri

can tour before doing 23 European fes
tival dates this summer. 

CROSS 
COUNTRY 
" Bigger and Blackerer," indie comedian David 
Cross' first album of new material in six years, de
buted at No. 1 on Billboard's Top Heatseekers 
album chart for the week of June 12, according to 
Nielsen SoundScan. His long-awaited third re
lease on Sub Pop Records is benefiting from the 
former "Mr. Show" star's prolific last half-decade 
and an unusual CD/DVD release format. 

Cross has spent the past six years honing his 
comedic acting skills, appearing in films like "Eter
nal Sunshine of the Spotless Mind" and "Year 
One" as well as stealing scenes on Fox"s cult com
edy "Arrested Development." Last summer, the 
comedian approached Sub Pop, which has re
leased Cross' albums since 2002, and told the 
label that he had enough new material for a stand
up speclal. 

"We've always talked about doing more 
records together, and in this instance, we origi
nally talked about doing a TV special,'' Sub Pop 
head of A&R Tony Kiewel says. "Then it dawned 
on David that he had way too much material for 
an hourlong program." 

Cross and Sub Pop agreed to release a CD 
and DVD based on the material from back-to-

back shows last October at Boston's WIibur 
Theatre. Kiewel believes the joint release, which 
features lengthy takes on drugs and organized 
religion as well as the show-stopping song "The 

Sultan's Revenge," feels "more complete" than 
Cross' last album, 2OO4's "It's Not Funny." Al
though the releases share the same t itle and 
some overlapping material, the CD and DVD 
each contain bits that appear exclusively on one 
or the other. 

Because Cross is currently working in the 
United Kingdom on the upcoming TV show "The 
Increasingly Poor Decisions of Todd Margaret," 
the comedian has had limited availabllity to pro
mote "Blackerer." To offset the lack of press, Sub 

Mr. Show: 
DAVID CROSS 

Pop has spent slightly 
more on advertising in 
the United States and 
Europe compared with 
previous Cross releases. 

"So many things have 
happened for David in 
the past six years that 
this album represented 
an opportunity to blast 
things open for him, 
especially overseas," 
Kiewel says. ... Ads for " Blackerer" 
have streamed during 
episodes of "Arrested 

Development" on Hulu, while TV spots have run on 
Comedy Central and Cartoon Network's Adult 
Swim. Banner ads have also appeared on sites like 
FunnyOrDie.com and Pitchfork. 

Unlike Sub Pop's roster of indie acts including 
Wolf Parade and Beach House, Cross' comedy 
cannot find radio airplay and therefore Is tougher 
to promote. Despite the limitations, Kiewel be
lieves Sub Pop, which a lso houses comedy acts 
Flight oft he Conchords and Eugene Mirman, will 
continue releasing high-profile comedy discs. 

"There's a lot of bad comedy records out there 
... and the sales we're seeing validate the fact 
that there's still a market for good comedy,'' 
Kiewel says. - Jason Lipshutz 

HILL CLIMBING 
Can a back-in-the-day R&B vocal 
group recapture its hitmaking 
g lory? That premise will be put to 
the test June 28 when "Keith Sweat's 
Platinum House" premieres on BET's 
Centric channel. 

T he focus of t he seven 
episode reality series is Dru Hill. 
The quartet was a major chart 
force in the late '90s, thanks t o 
such No. 1 hits as "In My Bed," 
"Never Make a Promise" and 
"How Deep Is Your Love." The 
group d isbanded in 2001 to 
pursue solo careers, w ith only 
Sisq6, whose multiplatinum 
"Unleash the Dragon" CD 
featuring the hit "Thong Song," 
enjoy ing substantial success. 

Dru Hill eventually attempted to 
reunite in 2008. But the live reunion 
announcement on a Baltimore 
radio station erupted into a fight
immortalized on YouTube- when 
member Woody unexpectedly 
declared he was going to return to 
his gospel ministry. 

So it comes as no surprise 
when "P lat inum House" 
producer Sweat says viewers 
can expect "drama, drama" 
when they tune in to the show. 
The d rama, however, wil l be 
tempered by "humor, music 
and-hopefu ll y-a positive 
outcome," Sweat adds. A 
platinum-sell ing art ist in his 
own right by way of hits like "I 
Want Her" and "My Body," 
Sweat is also a record producer 
( the O'Jays, Si lk) who worked 
on Dru Hill's self-t it led debut 
album. 

"Our relationship dates back to 
the early '90s,'' says Sweat, who a lso 
hosts the syndicated radio show 
"The Keith Sweat Hotel" and "Quiet 
Storm" on WBLS New York. "These 
guys are putting their personal 
issues behind them, and we wanted 
to show fans all the effort it takes to 
come back to the top." 

Sweat, together with a trainer, 
vocal coach and licensed therapist, 
will put Dru Hill through various paces 
on "Platinum House," shot in Atlanta. 
Made up of original members Sisq6, 
Nokio and Jazz plus newcomer Tao, 
the group will release Its fourth al
bum, "lnDRUpendence Day,''through 
Kedar Entertainment. The July 27 
release features the singles "Remain 
Silent" and "Love M.0.'' 

"You' ll be hearing a sharper 
sound from Dru Hill. It's about the 
here and now, not the old stuff,'' says 
Sweat, who's back on Billboard's 
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LISTENING STATIONS 
Visit www.songlift.com 
Music to lift your spirit 
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BILLBOARD CANADIAN CORRESPONDENT 
Billboard the world's premier music publication is looking 
for a Canada-based correspondent to help d rive its cover-

age of the Canadian music industry. 

The ideal candidate will be a dig itally savvy writer and 
reporter with experience of daily or weekly business coverage 
and be able to use exceptional reporting ski lls across all 
Billboard-branded platforms. She/he will have good contacts 
within the Canadian music industry, an in-depth knowledge of 
the current music scene and the ability to offer deep analysis 
of the business. using data and insight. Please send your 
resume, some examples of your published work and three 
ideas for Canadian stories in Billboard to: Mark Sutherland, 
International Bureau Chief, at rnsuttLerland@eu.billboard.com 

ALSO HIRING: GLOBAL CORRESPONDENTS 
We are also looking for free lance correspondents in other 
international territories to help develop our coverage of t he 
global music business. Please send details of your experience, 
some examples of your published work and three Billboard 
story ideas for your territory to: Mark Sutherland, International 
Bureau Chief, at msutl'lerland@eu.billboard.com 
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COUNTIW CLUB 

FAMILY MATTEl~S 

ICE ICE BABY 

>>The "Glee" cast rewrites its 
own mark for the shortest span 
between first weeks at No. 1 wlth 
different albums in the 54·year 
history of the Billboard 200. With 
"Glee: The Music: Journey to 
Regionals," the act earns a new 
No. 1 just three weeks after its last 
set, "Volume 3: Showstoppers," 
arrived in the top spot. 

>>With the first week atop the 
Billboard 200 for the "Glee" 
cast's "Journey to Regionals," 
the Fox TV t roupe's partial
tribute to Journey (three of the 
set's six songs are Journey 
covers) equals the total weeks 
that the venerable San Francisco 
rock band has spent at No. 1. 
Among Journey's 19 chart 
entries, the act has spent one 
week at No. 1: "Escape" led the 
Sept. 12, 1981, survey. 

C Rerid Chrirt Beat 
every week at 
billboard.com/chartbcat. 

Billboard. 

Soundtracks Score; Aguilera's Not So 'Bionic' 
It was Team Jacob and Team Edward vs. 
the Glceks in the race to No. 1. on the 
Billboard 200, as the •Twil ight Saga: 
Eclipse" soundtrack went up against the 
latest installment of the "Glee" sound
track series. ·Journey to Regionals." 

Well, Gleeks rejoice ! The "Journey to 
Reg ionals" EP debuts at No. 1 with 

152,000 sold, according to Nie lsen 
SoundScan, besting the •Eclipse" album 
at No. 2 with i44,000. 

The new "Glee" set is the A fth release 
from the TV series s ince it launched a 
year ago on Fox, and the third "Glee" set 
to hit No. 1 following the "Power of 
Madonna" EP and "The Music: Volume 
3: Showstoppers." 

"Glee" and "Eclipse" debuting at Nos. 
1 and 2 marks the first time the llillboard 

200 has seen soundtrac.l<s concurren tly 
bow in the top two slots. In fact, it's only 
the second instance that two sound
tracks start in top five. The first time 
happened earlier this year on the May 8 
chart when ·Toe Power of Madonna" 
was No. 1 and "Iron Man 2" was No. 4. 

OUT OF ORDER: At press time, 
Nielsen SoundScan announced it was 
reprocessing the sales information for 
this issue's charts on June 18- the day 
after Billboard went to print. However, 
charts and stories on !lillboard.biz and 
Billboard.com were refreshed with the 
correct rankings once we received the 
new information. On next issue's 
charts, our tallies will reflect the cor
rect• last week" positions. 

SIX PAK ATTACK: As demonstrated by 
Blake Shelton's six-song "Hillb illy 
Bone" Six Pak EP, which debuted at No. 
3 on the March 20 tally, shorter albums 
are making strides on the chart. 

The new 'Glee: The Music: Journey 
to Regionals" set sports six songs (one 
is a medley) and its physical albttm car
ries a list price of$6.99. The set's digi
tal version, whlch amounted to 71 % of 
its overall first-week sales, went for $5.99 
at the iTunes store. There's no doubt 
that general "Glee" fa ndom, combined 
with a punchy, hits-fill ed track listing 

and an inexpensive price, made the EP 
irres istible to consumers. 

NOT HERSELF: Christina Aguilera 
makes a low-key entrance on the Bill
board 200 with her fourth English-lan
guage studio album, "Bionic." It starts 
a t No. 3 with 110,000 sold, accord ing 
to Nielsen SoundScan. 

at No. 23 on sales/airplay hybrid chart 
the llillboard Hot 100thanks to its hearty 
initial download sales, the song quickly 
dropped down the list. Thls week it re
enters at No. 75, thanks to, again, a surge 
in download sales. 

On the Mainstream Top 40 airplay 
chart, Agu ilera's core radio format, the 

tune stalled at No. 14and 
Her last effort, the 2006 

double-length album 
"Back to Basics," bowed at 
No. 1 with 346,000 copies 
sold. Previous to that, 
2002's "Stripped· strutted 
in at No. 2 with 330,000 
and her 1999 self-titled 
debut bounced in at No. 1 
with 253,000. 

OverThe 
Counter 

charted for only seven 
weeks. That matches the 
peak of another much
maligned Aguilera lead
off single, "Dirrty" (from 
"Stripped"). However, the 
difference wi th "Dirrty" 
is th at whi le it also 
peaked at No. 14, it re
mained on the chart for 

KEITH LD~ 

~"~"~ 

For the big-voiced diva, the so-so start 
for "llionic" can probably be attributed 
to not only the gap between releases but 
also the lukewarm reception to first sin
gle "Not MyselfTonight." 

Though the aggressive dance num
ber was paired with an eye-popping 
video, the cl ip seemed to hit all the 
wrong notes with many viewers-so 
many, in fact, that news outlets were 
reporting about how Aguilera seemed 
to be cribbing the style and imagery of 
both Madonna and Lady Gaga in the 
glossy video. 

While ·'Not Myself Tonight'' peaked 

15 weeks, indicating there was an ap
petite for the song at the format. It has 
since become a serviceable recurrent 
track at the format. 

But, as Aguilera has proved, a clunky 
first s ingle won't necessarily kill an 
album. While "Dirrty• wasn't the 
smash hitthat it could've been (despite 
its respectable chart run), Aguilera fol
lowed it with the show-stopping bal
lad " Beautiful," which spent four 
weeks at No. 1 on the Mainstream Top 
40 list. So, don't count Aguilera out 
yet-"Tonight" may lead to a much 
brighter tomorrow. 
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SoundScan Weeki Unit Sales Year-To-Date 
IIBUHI 

ThisWeell 5,4 85.000 

laslw..11 5.163.000 

<hange 6.2% 

TlisWeellla!ll!ar 6,350,000 

Olange -13.6% 

01\il!Al 
AIBUHI' 

DIGITAL 
IRAm 

1,490,000 21,600,000 

1,540,000 22,615,000 

-3.2% -4.5% 

1,385.000 21,103,000 

7.6% 2.4% 
"Olgll:.al album !oa~ are also counted wlttlm albom sa-Jes. 

Weekly Album Sales (Million Units) 
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2009 2010 CHANGE 

OVERA LL UNIT SALES 

Albums 152,989,000 136,064,000 -11 .1% 

Digital Tracks 530,730,000 532,222,000 0 .3% 

store Singles 726,000 897,000 23.6% 

TotJI 684,445,000 6 69,183,0 00 -2.2% 

A.luns,q'itA• 206,062,000 189,286,200 -8 .1% 
·~ .:ra-ck t!QUfvalent a.lbum saliE,!1 (TEA) with 10 t,ack download!! eeiulvalt!f'lt 
to or.e album i!le. 

A LBUM SALES 

•09 ________ s.,,:s_..,_,,,.,,_,""""' 
'10 ·-- - -- 136.1 mllllon· 

SALES BY ALBUM FORMAT 
(D 119,242,00 0 97,778,000 -18,0% 

Digltill 32,637,0 00 37,067,000 13.6% 

Ykt!I 1,080,000 1,201,000 11.2% 

Otllel 30,000 17,000 -43.3% 

Year-To-Date Album 
Sales By Store Type 
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stHOOLBCY/RAYMONO 8RAUtj/lSU,llO OUl'..l63/IDJM6 10.'118 @ 
My World 2.0 • 

SOUNDTRACK Glee: The Music, Volume 3: Showstoppers 
Wnt CDHURY rox TVfCO\UMBIA 70611/SCNY MUSIC 11.98 

USHER 
U.fACE/Jl\!E 61552/n.G 13.98 

CAROLE KING & JAMES TAYLOR 
HEAR J 2<1S3 113.0-8 C()Jt)VOJ@ 

ZAC BROWN BAND 

GRACE POTTER & THE NOCTURNALS 
11.AGGEO COMPA.HV 00'2831JIIOU.YWOOO 8.9B @ 

Need You Now fJ 

Up On The Ridge 

Sweet And WIid 
' ,. 

The Fame ID I 

Raymond V Raymond 

Live At The Troubadour 

The Foundation fJ 

The E.N.D. fJ 

She Won't Be Lonely Long 

NOW33 

' 

11 

a 
Revolution • I 

Anlmal 

Grace Potter & The Nocturnals 21 

B.O.B B.o.B Presents: The Adventures Of Bobby Ray 
llEOELAOCK/GRANO HUSTLE/ATLANTIC 518903/AG 13.98 @ 

CARRIE UNDERWOOD 

STREAMUIJE/KOtJU\IE/CHEMflREEAfflERSCOPE 013872•Jt6A 10 96 

SAVING ABEL 

THE ROLLING STONES 
ROLIJNG STOllES/lltll'IERSAL REPU8LJC ll141JO•JUMRG/UME 213.911 

PlayOn • 
The Fame Monster (EP) • I 

Miss America 

The Oracle 

Attack Attack! 

Lazarus 

Brothers 

21 

n 
a 

My World (EP) • I 

Shout It Out 

Iron Man 2 (Soundtrack) 

Exile On Main St. • 

• 
' 
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!~!~~3~~,~~iaeROS 13.98 White Crosses M 

31!1 26 JO !~~~71~~6
5

1398 The Element Of Freedom • I 
"r~ ~=="-----------------

~ 36 43 TRAIN 
W° C()tuM81A 0773fJSOtlY ~iUSIC 12 9a 

Save Me, San Francisco 17 

G 34 41 :~~~~1v~~)C~~t ot.UMBIA 5,4()9(1i'SON'V MUSIC 11 ar lee: Season One: The Music Volume 1 • ' 

38 28 29 ~~,~~;~,.~,~~'~'• BROS 1898 ® Crazy Love • 
38 27 34 !:~~~ ;,~1~,T,, @ Fearless II 

40 32 35 

4 1 25 11 
NICKELBACK 
1tOM>RUW1£1l61802.8 18.90 

MARC ANTHONY 
S-ONY t.lUSIC u-ni U'-02 14 90 

Dark Hors e fJ z 
lc onos 

LUDACRIS 
01PIUH JAM 014GJ0·11•JME, 13,98 Battle Of The Sexes • 

WHITECHAPEL 
t.l~?AL fl.t.AOE 1, 904• 13.98 

LEE BRICE 
cuu 711971 18.98 

A New Era Of Corruption 

Love Like Crazy 

~~~~.: .~.~;.L~~ILOTS Stone Temple PIiots 

SOUNDTRACK Glee: The Music, The Power Of Madonna (EP) 
2DTH C,ftHURY FOX TV/COLUMBIA 67fiB.1/SON'V MUSIC 8.98 

CLAY AIKEN 
OCCCA 01 l 240 9.98 

Tried & True 

I 

!~~~~"~~JCCTV~ COLUM81A 61705JSONY MUSIC 11 9~ 1~: Season One: The Mu s ic Volume 2 • I 

tmll/ERS.-.t. REPUBtlC ()13715./UIMG 13 98 
Crunk Rock LIL JON 

TAIO CRUZ 
t.lHICUfl'V 01'331MOJMB {9.118) 

Rokstarr 

A peiforma11<e on 
theCNI Music 
Awards teleast 
(June 9) pumps the 
set's 26% gain. Ille 
sllow also likely 
helps tiUes at Nos. 
18, 60 and 143. 

III 
It's the oinlll rerease 
inthoopular 
compilation brand 
todlartonthe 
Billboard 200. Ille 
highest-lilt king 
inslalllnent ~ the 
2004 edition, which 
reached N.'o. 8. 
Combined, the series 
-whkh launched in 
1998-has !Old 2 
million, aaonllng to 
Nielsen SottndS<an. 

• Considering that 
four " the band's 
songs (two in a 
medley) Wirt sting 
on last week's 
season finale of 
"Glee," il'.sno 
stnpriselhaltltis 
hltscolltdfon 
POtlRCel With a 58% 
inaease i111d ill best 
sales frame dn<e 
Ovisl= of 2009. 

m 
Ille almost unreal 
band-whidt ~ a bit 
likeSpital Tap, but 
not quite Chris 
Gaines- zips up the 
list. The act, as seen 
In the Russel Brand 
film "Gel Him lo the 
Greek," g,ains atter a 
fuU week's worth or 
sales Wtre 
rtgislered following 
the movie's June , 
bow. 

Willl neanty 5,000 
copies sold In Its 
ffm week, the act 
trumps the best 
frame orits last 
full-length, "Fun," 
whkh had Its 
highesl 111ffk 
during Clwistmas of 
2008 ((,000). 
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Vans Warped To ur 201 O Compilation 

# 1 s ... And Then Some 

Infinite Arms 

Rebirlh • 

Journey·s Greatest Hits 

Ooin' My Thing 

Champ 

Relapse 

ZAC BROWN BAND Pass The Jar: Live From the Fabulous Fox Thea1er In Atlanta 
SOUTHERtl 6ROUNO/A'JLAtmc ~23126/AS 2~.98 co,rovo @ 

- RIHANNA 
46 49 Iii 5-RP/•Ef JAM 013736/IOJMG (19 eeJ Rated R • 4 

45 42 

35 28 

BULLET FOR MY VALENTINE 
.M 63l!H• 116.981 

THE NATIONAL 
4110 3:t:OJ• 114 Slll 

Fever 

High Violet 

Court Yard Hounds 42 31 fo~~~1~t~~'~?,~~~.~ 
- ~ M~IRclA~N~D:l'A~ Cli:,O!!,S~G~Rl::OL!,V~E~ ----------------; 

37 45 COLUMBIJI 310-49/SOtJY MUSIC t8 '1181 Sparks Fly 

44 47 ERYKAH BAOU NEW AMERYKAH: Part Two: Return Of The Ankh 
co,n ROL t-Af:AQ/Ulll\'ERSAL MOI O\\'tl 01-4023"/UMRO (13.98-1 

3 

I 

I 

S7 .4S 4S ; ~~~3~ 3J•/SOflYMUS)[ (13.98) 

A!\, --=a RATATAT 
'-' IIMa_J!) XL ,«i!i• (14.90) 

Soldier Of Love • 1 

I JASON ALDEAN 
N S4 69 ll-ROK[tl SOW 76:J.7 (18 98l 

70 53 46 

59 60 

47 39 

MERCVME 
lt4QfCOLllMBIA 677-0SJSOtlY MUSIC- 113.981 

MARVIN SAPP 
V(RIT',' .53-ls.6/JL6 (11 98) 

DEFTONES 
REPRISE 5111322•/WARHER BROS. (1B-.9S.) 

LP4 

Wide Open 

The Generous Mr. Lovewell 

Here I Am 

Diamond Eyes 

• 4 

3 

I 

• 
71 

72 

73 

74 

715 

I MONICA 52 54 
J 4(]l9~ RM6 (11 98) 

63 64 TREV SONGZ 
S.otlGBOOK/AlUNIIC 51879,/AG 11B-.9ei 

LADY ANTEBELLUM 

Still Standing • I 

Ready • 3 

66 68 CAPITOL t4ASIMLLE 032<1& {12.981 Lady Antebellum 

7 8 49 40 JANELLE MONAE 
W0tJOfALAPJOJBA0 00V 612256.MIARtUR (IROS (13:981 The ArchAndroid: Surt:es II And UI 

77 

78 

711 

80 

70 80 JASON DERULO Jason Derulo 

61 66 

SE.LUGA HEIGHTS 519657{1>.+AfWER BROS 110.981 

I SKILLET 71 6, ~ ,ftom~uomwrnc 51111!/AG m .1e1 
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fOX/FOX SEARCHt'6Hl &18,4,J"NfW v,t ST fl 7.981 Crazy Heart 

57 51 ~ TONI BRAXTON Pulse 

82 30 13 ~B~~~~'l~A~c!;~rn Hi.98 Sex And The Crty 2 

• 4 
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The Blueprint 3 

Man On The Moon: The End Of Day 
DRt AM OH/6 0 0.0./Utll'IERSAL MOl OWtl 013195°/\lt.lRO 13 bl! 

100 128 • ~~~::.~~~-~:"'" "' " "·" 
Ban1e Studies • 

MUMFORD & SONS 114 93 109 GENlLUtAII Dr THE ROAD 0109•/GLAS.StlOrE 12.138 Sigh No More 

811 

811 

98 

100 

So Far Gone (EP) 
S4 98 ~~!~!ICV/CASII '10N£VI\JNl'VCRSAl. MOTOY/ll -013"S6MIRG 9 90 

55 165 
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tl £ £ T 01s· 1uo1o1 T POP 12 98 

BLITZEN TRAPPER 
SUB POP 82S• 13 98 

MUSE 
HEl lUM-3 S2113(1• NARrlER BROS 18.98 

Destroyer Of The Void 

The Resistance 

Powerless Rise 

Breakthrough • 

THE BILLBOARD 200 ARTIST INDEX TOtU BRAXTON . • . • . 80 
BFIEAKN38aljll.t.-J . 139 
LEE 8fUCE •. _ . .. • • 44 
!IAOKEIJ BELlS . 88 
BROC,:S&OUNI-I , , .52 
(;,'Alli BROOl<S 160 
ZAC8RCrl\'N&OJll. 14,60 
l UKE l!RYAtl . . . . . . • 57 
MDb\ElBUBI..E . . 38. 197 
.... IMVBUFJETT • . . . .123 
Btlll£T FOR P8'f 

TAIO CRUZ . ... . . • .. ..50 OAAKE . . • . . . • . . . . • . 95 RENEE flEAutlG . . . • . 151 GUt48 14' ROSES . . . .. 155 tllCH,',a .IA.CKSON . . . • . • AUCIA KEYS . • . • . . •• . 35 LADVGAG,', . . .. . . 11.23 

4TROOPS , , .!01 MARC IIJHHOtft 41 
ARia Pl>IK'S HAUfflED 

AOOC . . . , . . . . .31 GRAFFITI .. . . . . • . 170 
A.WIST ME! ,3,4 AS I U.Y O'Vlt~ . . . . . . . 99 
Ct-RISTitlA AGUILERA . ATTACK ATTACK! . . . . . . 26 

. . 3, 110 
CUY AIK£!4 . . . . . . . . 47 
JASOH ALOEAN. . . . . 6S 
l.W«AU.AN , ,., .• 164 

ERYl<AH 8Af.JU . . • . . 66 
8..., Of HORSES , ,54 

JEJf8ECK • , , , .. 194 
DIERKS 8E1'1Tl1Y . . . . 9 
JUSffi BIEBER • . . . . 6, 29 
nE BlACI( E'lmPEAS . . 15 
D-iE 81..M:K KEYS . . . . . 28 
MARV J. BUGE . . . . . . 109 
8UTZ£N TAAPP£R . . . . 97 
8 0.8 .... .. ....... 21 
$USAH80Ylf , , , ,119 VAUHTltlE . . .62 
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COLBIE CAil.AT .. . .100 
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EAST0!4 OORBU4 . • . ••• 87 
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ll-E [ViO WEAJHER , .122 
omort:s.. . .. . n 
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JAS01' ~ RULO .. . .. . 77 
ll£ 00.TY HEADS . • •. 175 
OJ OOLIDAY + t3JC.Cl 

MAGM:TICZEROfS . 132 GOOSMACK , , .2S JIMI HEHDRO! , . ,,163 JAY·Z , • • 9 1 
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GAffN OAY . . . . . .200 JOURNEY . . . . 56 
SARA GROVES • . . .. J 9l 
JUAN WIS GUERRA Y 440 Af..AN JACKSOtJ . . . . . 168 

l<IOOUDI ....... 92 
KIOZ BOP IOOS ... . . . 191 
CAROLE Klt'G . . . , • I 72 
l<ND:IMCJ"SOORCh\' . 14-4 
KJr«;SOf l EON , • 102 
CAROLE Klt'6 & JAMES 
TA'Vl.OR. • . • . • . • •• . 13 

KUTTCALlnJN . . . . 162 

A0AMlM!8EAT . .. 116 
MRN>JOAL.AM8ERT 18 
l.Al,N.BELL BUIM' .I IS 
LCO SOUrl)SYSTEM , f 26 
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LHHOUSE . . . . . 198 
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LL WAYNE . . . 55, H2 
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Title 

102 90 

103 

104 

1011 

108 

108 89 100 

130 -

111 86 87 

113 83 116 

4TROOPS 
SCff'V t.lASTEflWOP.kS 64&11 11.0-8 

KINGS OF LEON 
R{A l2712/RM6 13.98 

PARAMORE 
fllf LED BY RAMEN 518250"/AG 1e.ee 

CHRIS YOUNG 
Ile-A f4ASIIVI.L[ n81S!SMN 10.915 

MICHAEL JACKSON 
"IJ.l,J[PIC-gs~8/SOtJV 1.tUSIC 14.98 

JAMES TAYLOR 
WARrmt. 8ROS 78094/RHIIIO t 1 98 

JOSH TURNER 
&lC,t, HASH\'ILlE 0l J l53JUl,{6N 13 '38 

WYNONNA 
!flACl<tR 8ARAEt.19183 EX/CURB 11.98 

MARY J. BLIGE 
l,lAffJARCH/8£FFEN 013722/18A 13.98 

CHRISTINA AGUILERA 
RCA.6,!170/RMG 11.98 @ 

SOUNDTRACK 
ro:x 5??421/RtH~ 18:98 

4TROOPS 

Only By The Night 

Brand New Eyes 

The Man I Want To Be 

Number Ones 

Greatest H its 

Haywire 

Love Heals: A Tribute to Our Wounded Warriors 

STRONGER withEach Tear 

Keeps Gettln' Better: A Decade Of Hits 

Alvin And The Chipmunks: The Squeakquel 

Tha Carter Ill 

Ocean Eyes 

I 

Ill 

z 
I 

114 95 96 - •,-•~'i,,:''"!!.'~"c2'J2"~":!!~~'"=".!'!J.' ____________ T_h_e_s_o_u_n_d_o_t_M_a_d_no_s_s~ 0 119 99 LAURA BEU BUNDY Achin' And Shakin' 

1 111 78 72 For Your Entertainment 

117 87 92 Plastic Beach 

118 88 114 = =--""""'-'--"""--<=="-"--"-"'fil-_________ w_o_lf.::_ga_n...:g_Am_a_d_e_u_s_P_ho_e_n_ix_ 

a 
z 
37 

1111 108 89 

120 92 93 

121 99 118 

122 76 62 

12A 611 52 

126 118 123 

126 58 38 

$6 UfE/POLVOOIVCHERIIYfflEElltffERSCOPE Ql 333&"ft6,t, 10.98 

YOUNG MONEY 
!ASH M(JN"f:V/UmVEP.S,t,l MOIO'Nfl 0137tl5.,f\1Mfi8 13 9-8 

THE DEAD WEATHER 
111- 98 

I Dreamed A Dream El 

La Roux 12 

Wo Are Young Money • I 

Sea Of Cowards I 

Eneores 

Slash 

Tonight 

This Is Happening 

7 

a 

I 

11 

Greatest Hits II • 127 121 120 •• , ,.,.., .. ,., 11 98 
~ !1--"S~E~L~E~N~A~G~O~ M~ E=z-&- T=H= E~S~C~E~N~E:------------K-t§_§_A_nd-.-~- IJt . t 

HOLLVWOOU 00M31 HHI! a} 

129 96 94 

130 

1311 

o 158163 

G 163 -

1311 115 122 

0 136137 

141 122 132 

COLT FORD 

CAPITOL tiASHVllt,C 35751 • 18.':18 

MELISSA ETHERIDGE 
fSl .t.H0 QU02{1/I0JM.6 tl.91J 

Chicken & Biscuits 

Cage The Elephant 

Defying Gravity • 

Fearless Love 

• 
17 

SOUNDTRACK 
8t!Et.lA \'ISTA 005166.M'AU 01SNEY 18,98 

Alice In Wonder land: Almost Alice I 
NEVERMORE 
CEtllllflY '1W lA 85&1 16.98 

SOUNDTRACK 
SUhU.111 HOP SMOP All.ANTIC ~15923' AG 18.98 

THREE DAYS GRACE 
Jrvt % 256.'JLG IS.93 

SOUNDTRACK 
SUW.111'/CHOP 5.HOP/A1LAN-IC 519421 •/AG 115.93 

RASCAL FLATTS 
t.YRIC STRctT onu0t 18 981 

BREAKING BENJAMIN 
HOLLYWOOD 002398• l 8 98 (!:) 

DARIUS RUCKER 
t.4PITOL WASHVlLtE 85506 18.98 

CREEDENCE CLEARWATER REVIVAL 
f-A,IIIASY 2' OlfCORO 17.98112 98 

ORIGINAL BROADWAY CAST RECORDING 
OfCCA, SflOAJJ'ftA,Y 001682JDf:CCA. 18.91!f 

JAMEY JOHNSON 
l.lUICURY NASH\llLLE 011237'i,.JMGK 13.98 

KINGDOM OF SORROW 
11.CLJPSC 709l' 14.!18 

FIVE FINGER DE.ATH PUNCH 
PROSPCCT PMIJ: so,oo· 13.98 @ 

TENTH AVENUE NORTH 
fl.EUWON 10l U/SO,lY MUSIC 11 98 

TRINA 
SUP-14-SLIOE 32567 18 08\ 

BLAKE SHELTON 
fiEPRISEi'\\1AIINl:fl 61\0S. IIASHVllLE 52264'2/WPAN 8.90 

TAYLOR SWIFT 
-1116 M,t,CHIIIE 079012 18.98 (£, 

ROONEY 
R00f4EY 52'.:391 "/Yl.G (1<1.98) 

The Obsidian Conspiracy 

Twilight II 

Ute Starts Now 

The llYillght Saga: New Moon • 
Unstoppable • 
Dear Agony • • 

Learn To Live • I 

Chronlc le The 20 Greatest Hits El • 
Wicked • 1 

Thal Lonesome Song • 

Behind The Blackest Tears 

War Is The Answer 

The Light Meets The Dark 

Arnazin' 

HIiibiiiy Bono (EP) 

Taylor Swift El 

Eureka 

Troubadour," not 
only help the album 
of the same name 
(No. ll, [p 9%), 
but also~~ hits set 
(up 75%) and her 
cl~< "Tapestry" 
(No. 172, up 20%). 

previous entrits on 
Top Traditional 
Oas.slcat Album~ 
th~ marks her fi11t 
appearance on the 
big <harL 

11B 
Slallfng Nathatt 
L'lne and Bebe 
Neuwirth, the 
Broadwaw musi<al 
ttimaglnfng of the 
freaky famiy 
debuts with 4,000 
and ente11 lop Cast 
Albums (viewable 
at b6lboard.bl7/ 
<harts) at No. 2. 

II 
Pledge-drive 
season is in fuU 
effed on FBS 
sta~ons, and many 
l0<al btoadcaste,s 
have smened the 
group's "live in 
Hew Yor11" special, 
which featum 
tunes from tlis 
album. It's up 111%. 

!ht band profits 
(71%) fromlts 
perform11Ke at the 
Tony Awards (June 
U). SiKe SUnday 
was the fl nal day of 
the tracking weelt, 
tJped a liarger jump 
nutisslle. 

ORIGINAL BROADWAY CAST RECORDING 
D~CC.4 S.ROAD\\'AV 01428M.IECCA 18 98 

VARIOUS ARTISTS 
tMWNIV{ASAVZOt,IBA, ~8647/SON'Y MU~ C 18.92 

VAMPIRE WEEKEND 
KL. ,2g• IUII 

Title e 
Dark Hope 

The Addams Family 

NOW32 

Contra 
• 

154 117 133 

1115 143 154 

1511 81 55 

157 80 20 

1118 139 145 

GUNS N' ROSES 
GEffElll 00171lJltfflRSCOPC 16.98 Greatest Hits II I 

CHARICE 
U.l/RtPAISC 61~ 16,M'ARll( R BROS 18.'98 Charice I 

HANK Ill 
CURB 79179" 1S.91l 

DJ HOLIDAY + GUCCI MANE 
1017 BRICk SOUA.O/ASV\.lJl.1523&90!\\'.AP.NEA 11-AOS 13.98 

JIMI HENDRIX 
EKPrnlENCE HEflOfllX/LHiACV6405G· /SOtl'f P.tOSIC 11.98 

GARY ALLAN 
MC,. N,t,SHVlt.LE 013362J\/l.16t4 10 911-

Rebel Within 

Burrrprint(2) HO 

The U ltlmate Hhs llill 

WOW Hits 2010 • 

Raw And Un~Kutt 

Valleys Of Neptune 

Get Off On The Pain 

128 129 

155 149 

154 152 

1911 157 151 

1117 140 107 

1118 145 153 

1811 

TIM MCGRAW 
CURB 79152 18 tl8 

REBA 
Sl AflSTflt.lCK M-0100/VALOR'V 18 0.8 

Southern Voice • I 

Keep On Loving You e 

177 

178 

G 
0 195 

181 147 -

182 161 176 

193 141 1n 

SHE & HIM 
~!ERGf 354• (15.98) 

PEDRO FERNANDEZ 
f0110\'1Sil. 3540$5.IIJl,lLE 12 '98 

184 167 - • 1 ~.~,~~~:,~~J..~.A"" 18 98 
STRAIGHT NO CHASER 
ATC ATLAIITIC 523536/,t,Q; 18 98 

Volume TWo 

Freight Train 

Love On The Inside fJ 

Before Today 

Sex Therapy: The Session 

Tapestry 

Thriller 

History Ftom Below 

Any Port In A Storm 

Lost Boy 

The Essential Michael Jackson 

The Script 

Curtain Call: The Htts II 

Mothershlp II 

Daughtry 

Up From Below 

Amarte A La Antigua 

Nothing But The Best 

With A Twist 

~~~;,~~21so11mus,c,11981@ BLACKsummers'night • 
187 179 m SOUNDTRACK Hannah Montana: The Movie • 
186 

- WALT 0 1!.llEY 003101 Ul.9-fl 

1N 109 63 ~~~~5~1~~7~,.A~~;~~~ ~~~S)REFLECTION ETERNAL Revolutions Per Minute 

I 

11 

,f!9!,., I CASTING CROWNS • '..-! 190 166 B,[ACII STR[nf't[UUlOtl 1013~ 0NY 1,!USIC (11.!38} Until The Whole World Hears • 

190 I VARIOUS ARTISTS 159 162 WORO•Cllfl8/EMI t~1GM RIT'I 52L42/Jl6 ,~ 98 wow Gospel 201 O 

1111 1611 167 I ~~Rz& ~?!,~'~~B Kldz Bop 17 

1112 175 180 

1911 181 184 

1116 129 83 

1117 189 195 

1118 126 157 

198 113 37 

MICHAEL JACKSON 
MJJ,IEP'IC 76067' / SONY MUSIC 17.9e. 

SARA GROVES 

Michael Jackson's This Is It (Soundtrack) II 

S-l'OffGEJlf40/COUJWIJA. S,'-712/S.Dffl W 5'C- I 1.98 

JEFF BECK 
ATCO 52l!i95/RHltm 18.9e 

BOB SEGER & THE SILVER BULLET BAND 
Cil.P110l 303:W Hi.98 

Fireflies And Songs 

Emo1ion & Commotion 

Greatest Hits 

VARIOUS ARTISTS Philly Soul : The Sound 01 Philadelphia: 1967 - 1980 
SOIN UtlSIC CUSTOM MAlllC[lmS GROUP 63347 (X/S1AR8UCKS 12 118 

MICHAEL BUBLE 
1~3/REPAISE 489.t.Sl'A'.AF.tlER BAOS 18.98 ~ 

LJFEHOUSE 
8EfFEN 013?!,J/IB" 13 08 

LEELA JAMES 
SlAX 31641/COMCc.RD (18 98) 

GREEN DAY 
REPRISE UTT7•/WAANER 81'10-S (18.tl8) 

It's Time ID 

Smoke & Mirrors 

My Soul 

American Idiot llill 

tM.PHORO&SOt-15 .• 94 1111.llim'.WWW SKlllfT , . . . 78 A.I.VIN Ar() TH; 
CHIPMUHKS THE 

GLEE. THE MUSIC, lHf 
POWER OF MAOOHIIA. 

THE TWUGHl SAG,' TOKYO PCUCE.ClUB , 58 V.'C11\' G05P£l 2010 ,190 
BOO UAAlEY ANO 1l£ 
'l\'ALERS . . . . .. .. . . . 90 

MAX\\'EU.. . • . • . • • , 186 
J(JfN MAYER , , , .93 
IBAl/1: MCCOY , , •• , .27 
TIM MCGAAW . 165 
MERCVME , • , , , , .70 
MGMT ...• . . 159 
J.Af-ElLE PAOtlAE . •• . . . 76 
M(H;A . . . . . . .. . . . . 7'3 

tlUSE , . , 98 THE ADDAMS F.AJ,11LY . . 15.2 RASCAL R.ATTS .138 
PAYCHILDREN. FdVBRl)f . "1CXED . . . . . . . . . • . . 142 AATATAT . . . . . . . . . . . . 68 

, .176 --IE--• ~~A .• . : ·::·:':: 

tlAS & OAI.Vil.N ~JR. 6Qt-f3" 
IAARI.E.Y .. . •.... .33 

TI-£ tdATOJAl •• ..• 63 
tlMRPAORE , J34 
tnc:KELBACt< . • . , 40 
D'M.CITY . , ,l 13 

BRAD PAISl.EY , .85 ltE ROUJt4G STONES , 32 
PAAAM(P;f • 100 ROOtlEV , , ..• . ,ISO 
PHOErtx •• . • 118 LA ROW . • • • . • 120 
Plr« . . .. . 83 OARUS RUCKER . • .. 140 
Pl.ES . . . . . . . . • . . .. .5 
GRACE POTTER & THE 

NOCTURtlAJ.S . • . . . • . 2'J 

SADE . . . . .... . . . . . 67 
MAR\'111 SAPP . . . . . . .i1 
SAVUlG ASEL . • . . . . . 2A 
THE SCRIPl .. , . , 178 
608 SEGER & THE SIL'V!:R 
fl.I.LET BANC , . , 19:5 

~ &HIM , , . .. 161 
BLAKE SK:lIOII . . . IUI 
&lt~EOOW!f . • . . . . . . 114 
fRA.NK stJAffiA . . . . . HW 

Data for week of JUNE 26, 2010 I For chart reprints call 646.654.4633 

SlASH .• , , .t24 
st.OOH BELLS . . . 96 
STOHE T9JF\.E F1lOTS . 45 
SlPMiHTl«lOJ.liSER . . lll5 
SUGMI.AUO . . . . • . . . 169 
'OO'LORSWFJ • . .39,149 

AL.MOST 1\1.lCE , , .l33 

SOUEld<OOEL . . . . . . 11 I 
CRAZY HEART . . • •• . 79 
GLEE: SEASOll Cf.IE: THE 
MUSIC \JOI.UIAE 1 . . . . 37 

GLEE: SEASOlf (l>JE: THE 
MUSIC \/OlUME2 • . .41 

GI.ff : THE tAJSIC, 
JOORrEV TO REGIONAL$ 
1],P) . ..I 

tlEWMOOlf , , , 137 TAAfj , • , , , • 36 VAMPREWEEKEtlO . . 154 WO\'l'l"tfTS'2010 , , ,161 
(EP) . . . . . . . . . . . . . .. 

GLEE· Tl-IE MUSIC. 
TREYSOtlGZ ... 74 
TRltlA . . . . . .. . . • J.47 

'-'OWME3: lAf.lUWELI + 1-f.TEK JOSH TURNER . . . . . . 107 
SHOWSTOPPERS . . . . . 7 ARE REFLECTICtJ 

HAl&HMOt-dTAI-JA: ETERfu..t • . • . . . • 188 
DiE ~!OVIE . . . . .187 JAMES TA\1.0A. . . . . . 106 CAMIE Ur-JOEAWOOO . ..22 

SEUtlO THECrTY2 . . 8? Tl;,NIHA\&llE.t(A.Tii . 146 KEITH URBAN •. .. .131 
TWl.lGH'T .13S R061ttlHt(;KE , . . , 171 UStER 12 
THE TWIUGHT SAGA: lHRfEOil.VS GRACE , .136 
EQ.IPSE 2 TOIM.!AC • , , • , 12'5 

i'Ztll•li1-IiJMti 
tlOW32 . , . • , , . , 153 
tlOW33 .. . • , . . .. '7 
fftLlY SOI.A.: ftf SOUND 
OF PHU.OElfttlA: 
1967 • 1980 .. . . . 196 

VAl"S Yt/ARPED TOUR 2010 
COMPl.~TtOlf . • . . . . . 51 

CLAVWALl<ER • . . . . . . 16 
V.1-ITECHMEL • . . . . . . 43 
tW4KWILUA,MS UI .157 
1/MjOf#jil, •..•.. . 108 

Cli\lSYWNG , , , .104 
VOU!tGMONEY , . . 121 

Go to www.billboard.biz for complete chart data 1 35 
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(i)TOP INDEPENDENT'" 

II 62 

10 21 

11 3 

12 11 17 

13 5 

15 5 

15 10 57 

17 13 • 
15 10 

111 12 • 
20 17 61 

30 24 

31 26 24 

32 16 4 

33 20 • 
34 30 30 

G 
36 26 10 

37 34 25 

36 27 41 

311 8 

40 15 3 

ARTIST Title 

Attack Attackl 

Shout It Out 

A New Era 01 Corruplion 

Vans Warped Tour 2010 Compilation 

TOKYO POLIC E CLUB 
11011 + POP 0,15• 1298 

BULLET FOR MY VALENTIN 
JIVE 16 98 

THE NATIONAL 
4.110 JXOJ" 1• 98 

:xuss· 14.ae 
JASON ALDEAN 
R.ROKElf BOW 7637 (18.M 

SOUNDTRACK 
f-0:(J'FOK SEARCHUCHT 611!-4/fjEI/IWEST 17.98 

SOUNDTRAC K 
HBO 39192/WATERTOWEA. jt6.98l 

MUMFORD & SONS 

Champ 

Fever 

High Violet 

LP4 

Wide Open 

Cra2)' Heart 

Se, And The City 2 

Sigh No More 
G01n€1J.O.fl OF THE ROoUJ 0109~/GL.11$$.>lOTE 1VJ8 

SLEIGH BELLS Treats 
N.U.1. 010•/MOll -t POP IVJ8 

BLITZEN TRAPPER Oesuoyer Of The Vold 
SUB POP 825" 13 tl8 

AS I LAY DYING Powertess Rise 
METAL BLADE 1-4907 13.98 

PHOENIX 
LOYAUTE 01~•/GLASSrtOTE 11.98 

Wolfgang Amadeus Phoenix: 

JIMMY BUFFETT Encores 
MAllBOAT 212-0 EX 14.98 

SLASH Stash 
OIi< ttA.VO 31433A 17.98 

COLT FORD Chicken & Bise ults 
4.VERA6E JOE'S 216 14.SI! 

CAGE THE ELEPHANT Cage The Elephant 

The Obsidian Conspiracy 

Behloo The Blackest Tears 
RELAPSE 7t193• C14.98) 

FIVE FINGER DEATH PUNCH War Is The Answer 
PAOSPECT PARK !.011l0' 13.98 @ 

TRINA Amazin' 
$.l.lP•tH LlOE 325-67 HL0.11 

ROONEY Eureka 
ROOPlEY S24391A/ILG 14.98 

VAMPIRE WEEKEND Contra 

Raw And Un-Kutt 

Volume Two 

Belore Today 
•AD .3K15 • 1• 98 

THE DIRTY HEADS Any Port In A Storm 
EKECUTfVE t.1USJC GROUP 1243 13.98 

EDWARD SHARPE & THE MAGNETIC ZEROES 
COMMUrtTY/FA!RfA>I S42"NAGRANT 13.98 

Up From Below 

VARIOUS ARTISTS Philo/ Soul: The Soond 0t Plifado~ a: 1967 • 1960 
SOIIV tlUSIC CUSTOM 11ARKElltlG GROUP 63347 EX/$T,1,R8UCl<S 12.98 

8BALL & MJG Ten Toes Down 
GRAND l l.lSnE 5128/Et 17,98. 

MOTLEY CRUE Greatesr Hrts 
MOnEv 380"/ElEV[tj SEVEN (13,98 (£, 

EVES SET TO K ILL Broken Frames 
SAEAKSILENCE 193 12.98 CD/DVD @ 

SHARON JONES & THE OAP.KINGS 
0,1.PTOIIE 019' 15.M 

I Learred The Hard W3'f 

SOUNDTRACK The Ha.ngm·er 
llEWUNE 39150 1U8 

THE XX " YOUPlG lUAJ<S 450• 1 •U8 

BETTYE LAVETTE Interpretations: The British Rock Songbook 
'1.NTI• 87029/EPITAPH 16.98 

WIDESPREAD PANIC Dirty Side Down 
4.TO 217l1" 13 98 

THE YOUNG VEINS Tako A VacaUonl 

Ma_glkal Joumey: The Hits CollecUon 

:i 
~ 

• 

Backspacer • 

44 w 6 MATAD~ 6t11• 14.118 
Together 

48 31 • JOSH R ITTER So Runs The Wornl Away 
PYTHEil.S 1J;01• 1H8 

48 25 3 ALL TIME LOW 
HOPELESS HJ 15.9HO/OYO ® 

Straight To OVO 

OJ CLAY OJ Clay Presents: Book Of The Wicked: The Moo:tapc Chaplcr 1 
ltAlCHET IIOOSE 47Gtl/PSYCltOPATUIC 11.98 

DEER TICK The Black Dirt Sessions 
P,I.RTlSAN cos.• 12.98 

THE GHOST INSIDE 
MEOIA SKARE 8235-4 16.98 

DJ ENFERNO 
ULTRA 23 17 (Ill.BS) 

A deluxe rei1111e of the CUre's •Disintegration" debuts on Top 
lnlemel Albums (No. ll) iltd lllt B.illboard 200 (No. 89) with an 
overau tally of 5,000 ldd, according lo Nlefset1 SoundS<atl. TIie 
upanded new let, whkh !racks 1eparatel1 from Ill original 198'J 
relme, 1onlairu ll bonus tracks. lhe origilal album spawned four 
Billboinl Hot 100 singles-Ille moil of aoy CUN! 1et-lndlll!lng 11s 
biggest hn, " l.cl1/e Song" (No. 2). 

Returners 

Ultra Dance 11 

36 1 Go to www.b illboard.b iz for complete chart data 

SAl ES DATA 
COMPILED BY 

n id ... en 
S,oJndSc.dn 

.TOP DIGITAL'" 

111 

e 

SOUNDTRACK Glee: The Music, Volume 3: Showstoppers 
20Ttt C~TUA'f FO): TV/COU.!Mlllil. /SONY MUSIC 

DIERKS BENTLEY Up On The Ridge 
Cit.PITOL m,SH\ltLLE 

LADY GAGA The Fame 11 

Sweet And Wild 

GRACE POTTER & THE NOCnJRNALS Grace Potter & The Noctuma~ 
fV,G6EO COl!Pi\tlY /ttOlLWIOOD • 

B.O.B B.o.B Presents: The Adventures Of Bol>by Ray 
REMl ROCK{GRAtlD HUSTLE/i\iLA.NTIC /A.G ,® 
TRAVIE MCCOY Lazarus 
tl.l,PPY :B.OY/OECAYD.OiCE JftJELED BY RAMEtl 

Brothers 

Goon Affili.ated 

Attack Attack! 

The Foundation 14 

Shout It Out 30 

Need You Now 

Animal 19 

LP4 68 

A SOUNDTRACK Glee: The Music, The Power Of Madonna (EP) 
W - .. "!--'2etOT,eHcsC.s,En,cT\Je,R,_Y c,FO,,_X .c,TVe,/Ce,OL,sU,eUSe,"OJiS"'O,eFN,__,,,1'Ue,S,,_IC ______ , 

22 

24 

25 

16 

14 11 

JUSTIN BIEBER My World 2.0 
SCllOOLiOYJR.\Yr.lONO BRAUNf lSL.\NO /IOJFIIIG 

~~.~~-~~~~f ~ ICOLU~:.~ /~~":!,~,~e: The Music VOiume 1 37 

~:,ioLE KING & JAMES TAYLOR Loe Al The Troubadour 13 

USHER 
tAFACE/JIVE /JLC 

Raymond V Raymond 12 

• 

• TOP INTERNET'" 

; ii ~· 

7 

II 

Bionic 

SOUNDTRACK Glee: The Music, Journey To Regionals (EP) 
20Tlt CEtlTURY FOX TV/COLUMIIV, 72878iSOnY MUSIC 

~~~ ; ING & JAMES TAYLOR LMl Al The Trutiladour 13 

HANSON 

&RUSHFIR.E 01-4266'/UMRG 

AGAINST MEI 
SIRE 5244J8\IW.IIAF~A BROS. 

Shout It Out 30 • 
Sweet And W,ld 10 • 

To The Sea 4 • 
WMo Crosses 34 • 

SOUNDTRACK Glee: The Music, Voo,me 3: Showstoppcrs 
20TH CE:IH\IRV FOX TV/tOLl UBlil. 10011,SOHY MUSIC 

2:;.~ ~~~~v&,~:,~f i~i~,~~ Grace Potter & The Noctt.mals 20 

J~~,~~;,;!~~\/[~;~~ E~~BllC Ol-4130"/UMA~~:Eon Main Sl. 32 

DIERKS BENTLEY Up On The Ridge 

-SRIDGE tllNE 20234~ 

CLAY WALKER 
-CURS 19182 

RENEE FLEMING 
OECCA 0141e6 

THE YOUNG VEINS 

Dari< Hope 151 • 
Take A Vacarionl 

Eureka 150 

EXCLUSIVE CHARTS 
FROM BILLBOARD 
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'•'\ ILIKE PROFILES: 
\V MOST ADDED r.co~ 
ffl 

2 

3 

4 

5 

e 

7 

e 

10 

11 

12 

13 

14 

2 

3 

4 

5 

5 

7 

8 

II 

10 

11 

12 

13 

14 

15 

:;• !! TITLE 5i ls >.RnsT {JMJ>RI,mu.eEt) 

NOT AFRAID 
IN W H 

31 BAD ROMANCE 
UDY GAGA jSTAE.\MlltlE/l(OtllfVE/CHERRYlREEAtnERSCOPE) 

' ALEJANDRO 
G UDY &Ar.A jSTAEAr.illLlNE/KOtll fVE/CH~RYlREE/\MTERSCOPE) 

35 NEED YOU NOW 
UDY UITEBEUUM (CAPITOL IU,s.HYILL[I 

HATE S3X 
MAY QMNTEN EMI ltnERNAllONAl 

26 ONE TIME 
JUSTIN 818ER (RAYMOPlD 8R4.Utl,%lAND/IOJMGj 

10 13 BABY 
JUSTIN 1111:BER FEATURING WDACRlS jSCltOOLBOVIAAVIA-OIID SRI.UN.o,SL o.tlD/lOJMG) 

11 

YOUR LOVE IS MY DRUG 
t:ESHA "KEMOSA6E/RC4,/RMG) 

PRAY FOR YOU 
JiUWIN AND 1HI: LONG ROAD TO LO\IE JAROt4WOOOMll\JEftSAL A.EPUBUC/!IIG MACHINE 

83 ~~~REs~ r,~~~d.ctlrlE) 

31 ';':,~: ;.~.~\~t:. HEIGHTS,WARN£R SR0S 
AIRPLANES 
I .D.11 FEATURING HAnEY MWA~,s REBELAOCl</GAAIID HUS1Lf/4lL,1,FnlC 

14 73 POKER FACE 
UDY 6A6.A (STRE MdLtNEJl<otlUVE/Cl tERRYlREE/\tlTERSCOPE) 

16 17 ' TODAY WAS A FAIRYTALE 
TAYLOR IWln 1G MACttl* 

/RM 

20 NEED YOU NOW 
LADY AHTEIELWt.l CO.P9TOL NAStl\llllE 

OMG 
USHER FEATURING Wll Ll,AMi lAF°'CE/JLG 

16 HAVEN'T MET YOU VET 
MICHAR I UILE {143/REPRISE! 

AIRPLANES 
8.0.8 FUTU~G KAYLEY \\/llUAIIS jR.EBELROCK/GRANO HUSTlE/ATL,m11C! 

14 ALEJANDRO 
UOY GABA jSTR.EAMLitlE/1(014LIYE/CHERAYTREE/ltlTEA.SCOf>E! 

11 CALIFORNIA GURLS 
U TY PERRY FEATURIN6 SNOOP OOGG tC-'iJ>tlOLl 

10 FIND YOUR LOVE 
DRU£ jYQ\!llG MQ,l~Y(CAS,H UQIIEV/l,ltllV~RS~ MQTQYtt-l! 

24 BREAKEVEN 
THE SCRIPT {f"llONOGENIC/£PlCJ 

11 YOUNG FOREVER 
JAY·Z + MR. HUDSON {ROC tlATlOlf} 

6 11 BREAK YOUR HEART 
TAIO CRUZ FEATURIIG lUDACNS ~1ERCllRVJIDJ~1Gl 

15 ROCK THAT BODY 
THE BUCK EYED PfA.S Im EA SCOPE 

- 1 BILLIONAIRE 
TRA'lllE MCCOY FEAT. BRUND MARS NAPPY BOV/OEC4.VOAr«:E/fUElEtl av RM..sEN/R.RPj 

- 13 NOTH fN' ON YOU 
11.0.11 FUTUlllliG Bf\UNO MARS AE8ELROCIC,IGAAtiO HUSTLE/ATLANTIC 

- 14 RUDE BOY 
I\IHANMA (SRP/OEF JA'1.VIOJMG) 

- ~Oi>JsOU NDTRACi<s"~ 

§ii= 
0 -

0 - I 

3 1 4 

4 

32 

27 

21 

10 

11 28 

12 15 

• 13 84 

• 12 35 

15 15 64 

TITLE 
ARTIST {IMPRINT I OISTRIBUTltlG LABEL) 

GLEE: THE MUSIC, JOURNEY TO REGIONALS (EP) 
SOUNOTMCK 20 CErHU !JI OlUMBI SOIIY i..s!C 

THE TWILIGHT SAGA: ECLIPSE 
SOUNOTRACX (SUMMIT/CHOP SHOP/ATlAtfTIC/ 4.G) 

GLEE: THE MUSIC, VOLUME 3: SHOWSTOPPERS 
SOUNDTRACK 2'0TH: CEtHURY f()K TYJCOLUMBIA/SOHV MU.SIC 

IRON MAN 2 (AC/DC) 
SOUIIOTRACX tCOLUMSIA/SOffY MUSIC 

GLEE: SEASON ONE: THE MUSIC VOLUME 1 
SOUIIDTRAC1( 120TH CfrnuRY FOX TWCOLUMBl.11/SOtlV UUSICl 

GLEE: THE MUSIC, THE POWER OF MADONNA (EP) 
SOUNDTRACK (20111 CHl'TURY f-0)( TYICOLUMBIA/SOllV MIJ.SICl 

GLEE: SEASON ONE: THE MUSIC VOLUME 2 
SOUNDTRACK 120TH CW1URY f,01( TYICOLUMBIWSOt4V Ml.SIC) 

CRAZV HEART 
SOUNDTRACK (FOX/FOX SEARCHL/GHW4EI/I WEST) 

GET HIM TO THE GREEK (INFANT SORROW) 
SOUNDTRACK IUNIYEMAL RE.P\.ISUC/UMRGl 

SEX AND THE CITY 2 
SOUNDTRACX IHBO/WATEA.TOWERI 

ALVIN AND THE CHIPMUNKS: THE SQUEAKQUEL 
SOUIIOTflACl IFO)(/RHINOl 

ALICE IN WONDERLAND: AL MOST ALICE 
SDUNOTRACli BUErfO. vtSl 4.M'4.LT OISNEV\ 

TWILIGHT 
SOUIIOTRACJC tSUMMIT/CIIOP SltOf'/ATlAtfTICJo.GI 

THE TWILIGHT SAGA: NEW MOON 
SOUNDTRACK (SUMMITJCl10P SHOP/AnArfTIC/ 4.G) 

HANNAH MONTANA: THE MOVIE 
SOUNDTRACK (WALT OIStlEY} 

Data fo r week of JU NE 26, 2010 
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Si\LESDAT/i 
COf.lPILED BY 

nh.:lsl:n 
SoundScan 

The Obsidian Conspiracy 

Behind The Blackest Tears 

Dark Hope• 
Raw And Un-Kun 

Before Today 

History From Below 

Up From Below 

Broken Frames 

Take A Vacation I 

TIFT MERRITT 
FAtiTASY 31965/COHCORD (18.98 

SINCE OCTOBER 
TOOTH & HAIL 07925 (10.DII) 

BRANTLEY GILBERT 
AVERACE JOE'S 215 (IU6) 

THE MELVIN$ 
IPECAC 112 (16.9B) 

ONE ESKIMO 
S,HANGRl•l il. 101040• {9 9-8) 

·H18 

DJ Clay Prese<ts: Book Of The Wicked: The M'°"""" °"'Iller 1 
Warren-written 
album from the duo 
(Kelly Levesque and 
Tyler Hamiton) 
debuts wilh 2,000, 
eprod11<edby 
Humberto Galka 
and irnpported by 
a PBS cone«! Slle(lal 
airing !trough June. 

CRYSTAL CASTLES 
~ c11o••~s1-GA. G(lll ~ IJl!,E0S\Ul0lO' ill WmJli"•' (19.J)O)_ 

KAREN ELSON 

/ HEATSEEKERS SONGS" 
/1 I 

Clliii TITLE llli ARTIST (IMPRfUT f PROMOTION L.\8EL) 

LOVE LIKE CRAZY 
LU BAICE Cl.RB 

TEACH ME HOW TO DOUGIE 
U U SWAG DISTAICT !CAPfT0L) 

SHARK IN THE WATER 
V V BROWN (CAPITOL) 

WAVIN' FLAG 
k'N.UN (il.,U.tf0CT0IIE/llfTERSC0PE) 

HOLD YOU (HOLD YUH) 
GYPTIAII jYP) 

ANIMAL 
NEON TRElS jMEACURY(l0JMG) 

KEEP ON LOVIN' YOU 
STEEL MAGNOI.IA (81G MActllNEI 

10 ~!IR';;,~E~D~~~RING oo•E (EXICUTI\/E) 

143 
I OB8Y BRAUINS FlATUAING RAY J (TYCOOtl STA.TUS/UWVERSAl AEPUSLIC) 

YOU'RE THE ONE 
D°""OAIA (SO SO OEF/Ft,MLACO) 

NINA BONITA 
CHINO Y NlCHD (MACHETE/UNIVERSAL MUS-IC LATIIIO) 

ALL OR NOTHING 
THEORY OF A OEADMAII (60-4!ROAORUNIIER.IRRP) 

NIGHTMARE 
AVEIIGfD SEVlNfOlD {HOPELESSN/ARJjf R BROS.} 

OUR GOD 
CHRIS TOMLII (~:C-SlEPSISPARROWl(MI CMG! 

WHY WOULD YOU STAY? 
t:EM (UIIMRSAL t.10TOW1'l ) 

DANCE FOREVER 
AllSTAR WEUBfD (HOlLYWOOD) 

BACHATA EN FUKUOKA 
JUil.N LUIS GUUWI Y .WO (CA.PITOl LATlrf) 

WAY OUT HERE 
JOSH THOMPSON (C-OLUMBlil. (NA$HV1llf)) 

STAND BY ME 
PRlliCE ROYC-E (TOP STCW} 

GET BACK UP 
TOIIYMAC FOREFRONTl(MI CMG 

WE'LL BE A DREAM 
WE THE KINGS FEATURING DEMI LOVil.TO (S-CURvt:) 

DIME QUE ME OUIERES 
IANDA El RECOOO (f OtWVISA} 

TE PICO PERDON 
nTO ~EL fl,UlfllNO' (SIEtiTE) 

ALL OF CREATION 
M.ERC'l't.lE {ltlO/COLUMSIA) 

OPPOSITE OF ADULTS 
CHIDDY BJ.NG (VlRGIN/CAPITOL) 

The Black Dirt Sessions • 
Returners 

SUB POP 882 (13.BB) 

PAUL WELLER 
"YEP ROC 2218 (1Q.98J 

Shadows• 
Due Voci 

WE ARE THE IN CROWD 
HOPtHSS 715 (ti.98) 

JUSTIN ROBERTS 
CARPET SOUi.RE 07 PS,98} 

Habits 

Crystal Castles 

The Ghost Who Walk& 

Lungs 

Conditions 

Nikki 

Rohnert Park 

Backatown 

In Desolation 

Bach: Cello Suites 

Matt Kennon 

increase. 

REGIONAL HEATSEEKERS #1 ALBUMS 

History From Below 
Delta Spirit 

Behind The Blackest Tear 
Kingdom Of Sorrow 

SOUTH CENTRAL 

The Obsidian Conspiracy 
Nevermore 

The Obsidian Conspiracy 
Nevermore 

SOUTH ATLANTIC 

New Politics, " Yeah Yeah Yeah" 
The Denmark-born trio, now based in Brooklyn, maintains its 

bullet on the Alternative radio tally at No. 21 with its first Bill

board chart hit. The act recently wrapped a tour with the Spill 

Canvas and will release Its debut album July 13. 

The Black Dirt Sessions 
Deer Tick 

Dark Hope 
Renee Fleming 

MID-ATLANTIC 

t!l7~ ,• , • 
w . . .;, ____ .-

~Lmcs~, •. :, 
~ -.,; . . 

See You On The Moon 

Ltte/Scars/Apologles 

Halfway To Heaven 

Bride Screamed Murder 

One eskimO 

The Hope Division 

Addicts: Black Meddle Part II 

Spacebou nd (EP) 

Stand Up And Scream 

Bigger And Blackerer • 
Wake Up The Nation 

Guaranteed To Disagree (EP) 

Jungle Gym 

To Plant A Seed 

Off The Hillbilly Hook (EP) 

Lawless Darkness 

Slumberland 

Non-Stop 

Crash Kings 

Rap1ure Ruckus (EP) 

lnvtctus 

Love And 11s Opposite 

Prince Royce 

Gorilla Manor 

l':ll":l,;'jl,,., •• '•••r,w• 

1 Kutt Calhoun 
Flaw And Un-Kutt 

2 
The Ghost Inside 
Retumers 

• Trampled By Turtles 
Palomino 

Edwartl Sharpe & TheM81JletieZeroes 
4 Up From B~low .j Shaman's Harves1 

Shine 

II Kingdom Of Sorrow 
Behind The Blackest Tears 

7 The Revet-end Peyton's Big Dam Band 
The Wag&s 

8 Delta Splrn 
History From Below 

• Nevermore 
The Obsidian Conspiracy 

1(1' Stick To Your Guns 
_ The Hopo DMsJon 

Kutt Calhoun 
Rcrw And Un-Kutt 

• ~~c.':.11oo1an.•-""'"""""""' 
Vedera 

4 Slaga-s 

7 Nevermore 
The Obsidian conspiracy 

a Ellv1artl Sharpe & TheM81Jletie Zeroes 
Up From Below 

Jenny Oaks Baker 
Then Sings My Soul 

10 ~::J,~ Trees 
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A B.o .B Featuring Hayley Williams 
V ALEX 11,1, ~10.,RAlltC E 8.Rs1m1aus. JR.,URAIIKS.A.OIWIUJ>USSOLUET,lSOUWRS a>O RlBBJIOC:K.'GRAND HUSlWATUNT(; 

0 11 BILLIONAIRE Travie McCoy Featuring Bruno Mars 
, THE SIAEElJtlGTOtlS (U,1CCO't'B.Mol.AS,P.LAWRENCE.A.LE'-'11Ef 0 rtAPPY BO't'IOECAYDANOE/RJElEO BY RAMEII/RRP 

A YOUR LOVE IS MY ORUG KeSha 
V Clft lUKE,8.BLAr«;O,AA1MO jK.SE.B.ERT,P:SEBERl.J.COLEM,J,N) © l<EMOSABE;RCA/RMCI 

A ALEJANDRO Lady Gaga 
V' REOONE,LI\OV GAGI\ tl.KHAY.U.S.G.GERM,l,NOTTA ©0 STRUML!tlE/KOl«.IVE/CHERRYlAEE/ltnERSCOPE 
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0 
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11 
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13 

115 
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11 10 

16 
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12 

10 

t9 31 

14 14 

16 12 

28 36 

t7 13 

34 56 

18 t7 

fc~!~~,!~,ur~s~f,~~Jm, '·""'°"" Talo Cruz Featuri17f.;u~~;;,~~ 61 
NOT AFRAID Eminem 
SOl•1D<l. {l.t,Mol,lllERS L.E.RESTO M s.i.MUELS,J EV;l,f{S,M,BURNETTE) 0 WEB/SflAOY/AITTRMATlVltHERSCOfl'E 

ROCK THAT BODY The Black Eyed Peas 
t.~\ITtJ.\llllli'Otl»:ffi',RJ~:[W.~A:1,'tiAJN[:Uf,[llfO:l.S.Ftlg)W'I.Dff.f"llX~-.:IITA.\li\'WruW"'.$T(JIJIIJtr..Y.il.,~o.i(J.JI} @ N"'"J!(1.II{ 

FINO YOUR LOVE Drake 
K WEST,J.BHASKEA ("'.GRAHAM,K 'lits.T,E Wft..SOtl,PRrmtl.OS! @ vourro IA.OJIEY/CASH MDr(EYAJt41VEASAL MOTOWtl 

NOTHIN' ON YOU 8.o.B Featuring Bruno Mars • 
THE SllEE.11.MOTQrlS @AS/MUONS, JR.,B.MAA:S,P.t.A\\'REtlCE;..LE\flliE) 0©0 REBELROCK/GRJ.tm HUSTLE/ATUtlTIC 

HEY, SOUL SISTER Train 61 
ll .TEREFE,ESPIOtlAGE.G.1//AlltNBERG (P:lo!ONil.HAtl,E.W40,A.8JORKLUtlOj © COLUMBl"-

BULLETPRQQF La Roux 

1 ~~,~~~i;t~~~~{ M·~I\CKS0tl,B.Ur{(;Mi1.1o t 000 BIG LIFEfPOL'lt>OR/CHERRYI~ El~;n;~~~=: 0 

M POSHER (M POSNER E.HOllJES) @ J/RtAG 

NEED YOU NOW Lady Antebellum II 
P:WORLEVLl,DY ,,_IITEII-ELLUM (D,HI\YVIOOD1C KEUEV:H,SC-OTT,J,l(EARI G) Cal.PITOL N,1.Slt\fllLEICAP'10l 

YOUNG FOREVER Jay-Z + Mr. Hudson 
a K.WEST {M.GOLD,F MEATOlS,l.11-ERNARD,S.C.CARTER,K.WEST) @O ROC NATIOtl 

MY FIRST KISS 30H!3 Featuring KcSha 
t:iFt LUKE,8.BLAtlCO {L.GOTT\\'AlO,B.LEVlff,S.FOREMArUUii!OlfEj @ Pl-tOTO FltflSH/ATLAHTIC/ftAP 

RUDE BOY Rlhanna 
STAROATE,R.SWIRE (U.S.EAlli:SEtl,lE.HERMAJISEN,E.0.EAfl,IA.RIDOICK,R.SWIRE,R.FEtlTY) © SRP/OEF JAM/IOJMO 

RIOIN' SOLO Jason Oerulo 
J .R.ROTEM (J.OESROt.tEAUX,J.R.ROlEMI 0 8EU,GA HEIGHTSIW"RtlER BROS. 

IN MY HEAD Jason Oerulo • 
J.R.ROTEr11 (J.0£SROULE"UX,J.R.R01EM.,C.KELLY) @ BW,GA HEIGHTSM'"RtlER BROS. 

10 

14 

10 

11 

21 20 19 BREAKEVEN The Script 
OO'OOIIOOHIIE,M.9-!H""NJ, f"ftMM"TON S .U:li'Nt'.:R D01JOIIO!iHut..M.StfEHAllJI t1~~1Pl<ifl,5A ~JffieR (!) FHOOCY"v(WC/tl'(; • 12 

29 29 

25 25 

24 22 18 

30 28 

51 -

33 37 

28 27 27 

31 33 

30 23 23 

31 21 22 

UN-THINKABLE (l 'M READY) Alicia Keys 
A.KEVS,li: BAOHiERS,H SHE31B (A KEYS A.GRA.HAA1,K.BROTHERS, JR.,Ff.SHEBlS) @ MBK.IJ/Rt.tG 

UNDO IT Carrie Underwood 
M.BRIGITT C.UNOEM/000,K DIOGUARDI.M.FREDERJKSHl,l.lAIRD" (t) 19/ARISTA N,J,SHVILLE 

CAN'T BE TAMED Miley Cyrus 
MCK ~lAAA (M.D.H.CYAUS,A.ARt•ATO.TJAMES,M.POllPETZKI.P:NZA) @ HOl l'f"''OOO 

IMPOSSIBLE Shontelle 
A.RrnHOR A.SIRG'SSOH I.WROLDS(tj 0 SRP/SRC/UrHVERSAL -.,orowtl 

YOUR LOVE Nickl Mlnaj 
U/AIISEL jO T.MARAJ,A Wil.tlSEl O.FREE.MAN,J.P.HfJGHES} 0 YOUIIG -.1omv1c"SH MQl(EV,UNI\IERSl\l MOTOW!l 

ALL I 00 IS WIN OJ Khaled Feel. T-l'aln, Ludacris, Snoop DOllg & Rick Ross 
OIW<51Yl: OJ ~HAllll 1KMtiHAl..l:DC8fll03~SWRf'..6ERlS II.C.C.IIFll.lfflUSJR .. l.fWN.JMCk.UIIOSUACl.Lf43S'. @ W£ Ttf 8ESN:1 

HAVEN'T MET YOU YET Michael Buble 
B.ROCK jA.FOS'TER.A CIIMlG,M.BUBLEI © 143/REPRISE 
THE HOUSE THAT BUILT ME Miranda Lambert 
f.UODEU ,M.1llRUC.:E (T.OOUGL4.S,A.SHAMO.Wj) 0 COLUMBIA jrtASH\lllLE) 

TELEPHONE Lady Gaga Feat uring Beyonce 
il.JEWIICSJ.MJft-Mil.fS:G~DT!A.IUDl~ns,L!Wl(LS,LffW~bJ(fffl,\.iS! 0 0 ~Wlt£.~Dllt.M.<C'IERR'1'TIIU!lflul:sCCf( 

OVER Drake 
801- IDA,A.KHULIO (A.QRAIW.1J,1.SAIAUELS.fl .BRONOERS) 0 VOUflQ MOtlEYIC"SH MO!tEY/1.!tllYEASiU. MOTOWtl 

22 

23 

25 

26 

• 27 

• 24 

28 

14 

'1!I!\ , 5 70 I LIKE IT Enrique Iglesias Featuring Pltbull 32 W° REOONEjN.KH"VAf,E.IGt.ES!I.S,l RIW IE:,•tl;.P£8EZ) @ UtllVERSAL REPUBLJ,C '1!1!\-• NEVER SAY NEVER Justin Bieber Featuring Jaden Smith ~ 
W' ' : 

1 -'"="~"'~"~""~·~·~~~'"~Ss.•~"'~'~"~""~'"~'~"'~"~"~'"'~"'~"~'~'-SMfi!~•-"'~"~"~"~1 ~e~•~Gl()="'~""'~"'~'~"-•,,o~""'="~HS-''~"'~'"""'=~- 33 
j 

34 24 21 

315 36 34 

MY CHICK BAO Ludacrls Featuring NICKI Mlnaj 
l HE LEGEN01.RV TRi!,:CSTER jC.BR10GES OT tAal.RAJ1S.LlffOLEVD.04.V'IOSOtl) @ OTP/OEF JA.lMOJt.lG 

I ~!ADE IT (CASH MONEY HEROES) Kevin Rudolf Feat Birdman, Jay Sean, & WI Wayne 
Ii: RUDOLF(~ RUOOLF. KA SHER O CARTEfl 8 WlUAMS J SEAM J $t:,i,LLER RI.MON) Q) CASH MOtlE'l'.WVERSAL REPUBLIC 

A THIS AFTERNOON Nickelback 
~ 39 41 R.J L4.IJGE,WCKEt.BACK,J MDI (NICKELBACK R.J l il.tlGE CKROEGER! 0 ROAORUlmER/RRP 

41.1 -- FAITHFULLY Glee Cast W° A.ANOEAS,P.ASTROM,A.MUA.PHY (J.FRtGA) © 20TH CEIITURV FO:( TI/JCOLUMBIA 

TIK TOK KeSha 
DR. LUKE,B.BLAt«:O (ltSEBERT,L.GOTTWALD,8 .LEYINI © t<EMOSA8EJRCA/RP.t0 38 32 32 

41 40 IF WE EVER MEET AGAIN Timbaland Feat" rlng Katy Perry 
J .BE"IIZ,TIM8~Lal.llD fJ.SEAtU,lY MOSLEV,r,UUSBE() 0 MOSlEYJBL.I\CKGROUtlOJltHERSCOPE 

WHATAYA WANT FROM ME Adam Lambert 
M Mil.Rntl SttELLBACli: jPftU(.K S.MARTlff Sll(LLBACJ(l 0 19/RCQ/RIAG 

40 40 35 

PRAY FOR YOU Jaron And The Long Road To Love 
J LOWENSTEIN (J,lOWEtlSTEIH J,BREHllllfGER) @ J,1,ROtfflOOO/UtHVERSAL REPUBLIC/BIG MACltltlE 

43 4, 

4 2 42 42 I GOTTA FEEL!NG The Black Eyed Peas Ill 
O.GUITT,1,,f.AIESTE.RER (W.ADAMS,A.PlllEOA.J.GOME2.S.FEAGUS0tt0.GU£TT".F.RIESTERER) @ ltlTERSCOfE 

OVER THE RAINBOW Glee Cast 
1 UNOERS,P.A.STROM,R.-.IURPHY (H."RLEH.£ .V.HARBURG) 0 20TH CEIITURY FOX TV/COLUMBIA 

WAKA WAKA (THIS TIME FOR AFRICA) Shakira Feat" ring Freshlyground 
S.lMEBA:AAK RIPOllJ.HILL (S.1.tilf:BARAI< Rf'OLL.J.HILL,KOJIOIE.0B.E.li1CTOR,Z.8.JEAU OOJL) @ EPIC/SOtlY AIUSIC U.Tltl 

DYNAMITE Talo Cruz 
OR. lUKE B.BLAt{(;0 (L.G0fl'llAL01K,S.MARTlrf,8.LEVlr.,B.MCKEE11.CRtJZ) © MERCURY,'IOJt.lG 46 26 -

11 

21 

36 

37 

37 

10 

41 

43 

44 

211 

46 35 26 EENIE MEENIE Sean Kingston & Justin Bieber 
8.BlAlfCO (8.1,EVlN K.IIFfflfRSON.C.C.8ATTEY.S.U,liTTEY.J.BIE.8£R,M.P.t.lACIOS.E CLARK) @ 6£LUGal. HEIGHTSfEPIC 

SOMEBODY TO LOVE Justin Bieber 
STEREOTYPt:S (J YIP.J REEVES.A ROllllt.US.lt BRIGHT J.BIEBERl @ SCHOOLBOYfR al.VMOIIO 11-Ril.UHJlSLAtl•/TOJMG 

MISS ME Drake Featuring Lil Wayne 
8Q.1Dt\,!(MB8i6CRNW.\MSl;~.MSlt:Btl.D.<:.Y.ralDflJ¥,IIROS.DAICIVo~OS9!! §) Yl)Jf~,IIDNEYCAS11 VQte1Jt,v<..J;~L'ITD'~ 

• 15 

G 54 69 47 

46 15 - 15 

46 53 WATER Brad Paisley 
f.ROGEAS (8.PA1SLEY,C DUO.OIS,K lOYELACEf (l) 4.AISTA N"SHVltlE 46 

50 37 30 BAO ROMANCE Lady Gaga • 
REOONE,LADY GAGA (tl.KHAYAT.S.G.GE~MAtlOTTAt <DO STREAMUtlE/KO!fl.lYE/CHERA'tlREE/ltlTERSCOJ>E 

48 52 RAIN IS A GOOD THING Litke Bryan 
J .STEVrns jl.BRYArt.0.0AVlDSOt.l) @ CAPITOL N"SHVlllE 

41 

THERE GOES MY BABY Usher 
JlJA JOtl$1tl.RICO LOY£ (RICO LOV'E,J.G.SCHEFHR.f ROMIINO,O.MORRIS) (;} LAFACE/JLG 

' LOVER, LOVER Jerrod Niemann 
1 0.8RAlrfAR01J tllfMAIIN (O.PRITZKER) {;) SEA GAYLE/ARISTil. N"SHVILU 

53 59 

so 55 

52 

so 
FREE Zac Brown Band 
K,STEGALL.Z,BRO'/o'N (2 SROWtl) 0 HOME GA0Wlf/,1,TlAtlTIC/81GGER ~CTURE 

66 1W 54 

SHE WON'T BE LONELY LONG Clay Walker 
K.STEGALL (D.JOHtlSON,P.O'DOtUIEl L.G.GRIFFlN) @ CU"RB 

,e 62 55 
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She's lhe tiist 
female arl~l lo 
daim simultaneous 
Airplay and Sales 
Gainer awanls while 
residing al No. 1 
since Alida Keys, 
wilh "No One" In 
lhe Oec.1, 2007, 
issue. Downloads 
Improve 11% lo 
m,000, while 
l~tener impressions 
SlltpaSS Ille 100 
m1m011 malll 005.2 
millloo, up 18%). 

Pre-<irder placemen! 
tor lhe June 21 
release ol new 
album "llecover," 
SIIUIS dlgllal sales 
for Its leadott lraci 
(UP 11%), ii! does 
increased radio 
play, fitting the 
song ba<• into the 
lop 10 alter a one· 
wtek respite. 

II 
Bieber and co-star 
.laden Smilh coolilue 
lhe Hol 100 charting 
legacv otlhe 
"Karate Kid" mm 
franchise, joining 
ads Survivor, Peler 
Cetera, New Edition 
and Den~is 
DeYoong, who each 
hll lbe isl In the 
Ralph Ha«hlo eia. 

m 
Singer deliuts with 
litle lrack from her 
No. !-debuting 
album and re
enteis al No. 75 and 
No. 99 wilh songs 
pertorme d medley· 
styleallheMN 
Movie Awards June 
6. Collectively, the 
lhree lracks sell 
96,000 download~ 
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156 47 49 

G 57 61 :• G 64 n 
(D 61 67 

G so 65 

63 38 -

88 59 , 1 

611 63 60 

LOSE MY MINO Young Jeezy Featuring Plies 
DRUMllA 11-QY (J.VI.JEI0<111$,C.GHOLSOtl ,iJ..W"SHIJ,1GTO>Jt @0 CTEJOEF mJ/IOJMG C 
CRAZV TOWN Jason Aldean 
M,l<NOX {R,CLAWSOt4,B J Ot~ES) @ 8ROKEtl BOW 

ANY WAY YOU WANT IT/LOVIN' TOUCH IN' SOUEEZIN' Glee Cast 
,I. MlDERS.P.AST~OM,R.MURPHV (S.PERRY,H.SCHON) 0 20TH CEHTU"R'I' f-OX TY/COLUMBIA 

DON'T STOP BELIEVIN' Glee Cast • 
,I..MlDERS,P.ASTROM (S.PERRY,N.SCMON,J.CAltl) (t) 20TH CENTURY FOX lV/COtuMBtA 

LOVE LIKE CRAZV Lee Brice 
0.JOHNSON (0..JOHtlSON,1.JAIAES) (l) CURB 

HELLO GOOD MORNING Dlddy. Olny Money Featuring T.I. 
OANJ" RICO LOVEJ.N.HILLSJ.1.AIWCA.C.J.H"RRIS. JR. © BAD BOv11tnEASCOPE 

GETT IN' OVER YOU David Guena & Chris WIiiis Featuring Fergle & LMFAO 
D.tMTl~).CSMCflfU\Ufll4TOI t,.(TTl,.~IOO.J"-Still"tSC•!U.JUR!$181fRS\tt-.J(l,lll)$f!ltalS!fi~Ll(1 • '3M.I.S~!lll-.!IH$t.lITT(l 

GOT YOUR BACK T.I. Feat"rlng Kerl HIison 
DJ TOOl!P jC J l tARRIS, JR 1A.OAIAS1T,N,1.S1ij 0 GRAtlO HUSlLEf4Tlil.rnlC 

I NEVER TOLD YOU Colbie Caillat 
K,CAILLAT {C.Ci\1LlATll",DIOGU,1,ROl,J REEVES) (l) l.lPUVEASAL REPU8UC 

RIDE Ciara Featuring Ludacris 
C.STEWAAT,l.NASH jC.P.HARAIS,T.rtal.SH.C.ASTEWART,C BRIDGES) 0 LAf4.CE/JtG 

BIONIC Christina Aguilera 
J.Hlll,SWITCH fC.AGUILERA,rnll t ,D.TA'1...0RJ(.HARPER) 0 RC,l,JRMG 

BEAUTIFUL MONSTER Ne-Yo 
STARGATE jS.SMITH.M.S.EAIKSEtl, T.E.H.EAMANSEN.S.YIILKELM) (i) DEF JAl.t/iOJMG 

GIMMIE THAT GIRL Joe Nichols 
M.YIRIGHT {R.AKlll$,0.0A\ll0S0N 8.H.I\Y$llPt 0 $HOW OOG•UWVEA$Al 

THE MAN I WANT TO BE Chris Young 
J.STROUO (8.JAA1ES,lNICHOLSj 0 RCA NASHVILLE 

~ - ;, HEY Lil Jon Featuring 30Hl3 W tlOT LISTED {NOT LISTED) 0 IIME/UWVERS.4.l REPUBLIC 

71 56 38 
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73 67 63 
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e111 ·-• 11 82 
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WINNER Jamie Foxx Featur ing Justin Timberlake & T .I. 
J.TIMBERLAl<E,R.KtfOX (J.Tlt.-lBERLAKE,R.TAOROSS,J.FAlJIITLERO'I' 11,C.J HARRIS, JR.) 0 J/RMG 

SEX ROOM Ludacris Featuring Trey Songz 
l<AJUN (C.&RIOGES.T tlEVERSOrf,T.SCUES,1.TAYLOA.K JOHIISONj @ OTPJOEF J,I.M/IOJMG 1 

LIL FREAK Usher Featuring Nickl Mlnaj 
E_WILLIAMS,POl.01/1 DA DON (J .JONES,E.WllllAMS,E.DEArf,U..RAvt.llQrID IV,0.T.A1ARAJ,S.H.MORAIS) (i) LAfACE,/JLG 

TEACH ME HOW TO DOUGIE Call Swag District 
C.F01M..ER,E.WEST (C.FOWLER.C.GLEE,C.CHILOS,E.WEST) 0 CAPlTOL 

NOT MYSELF TONIGHT Christina Aguilera 
POLOW OA DOH jJ.JONES,E.OUN,J.L PERRV,G.G.CURTIS SRJ @ RCI./RMG 

TO SIR WITH LOVE Glee Cast 
A MmERS,P"STRO~!,R MURPHY (O,lllACK,r.l, lOJIOOl!j 0 ZOTII CENTURY f-OX TY/COLUMBIA 

WRONG BABY WRONG Martina McBride 
o IIUff,M t.1CSRIOE {SB lllES,R E.ORRALL,B WARREN.e 1//,1,ft REtl) 0 RC,!, mSH'VlLLE 

l 'M BACK T.I. 
TRACKSL"YERZ {C.J.HARRIS, JR.,D.RMl• il.l l,D.DUt•c.i.t•) (t) GRArrn HUSllt/ATLMnlC 

I KEEP ON LOVING YOU Reba 
RJJCENTIRE,T.BROWtl (R.OUNtt T MCBRIDE} @ STAASTRUCK/VALORY 

PRETTY GOOD AT DRINKIN' BEER BIiiy C"rrlngton 
C.CHA.t.18ERLAIN,B.CLRAIIIOTON .JONES 0 MEACl!RY NASHVILLE 

THE ONLY EXCEPTION Paramore 
R.CAV.I\LLO.PARII.MORE jH.WllllAMS J .FARROl 0 FUELEO BY Ao\MEN/ATLAHTIC/ARP 

l 'M IN Keith Urban 
O.Htff,li:.URBMf jA.FOSTER,G.!AlDOLEl.tAII) © CAPITOL NASHVILLE • 

SHARK IN THE WATER V V Brown 
TTVSPER,U SfPEHRMIPU.S11 jM SfPEIIRUIPlESII T TVSPERI @ C<~TOL 
BOHEMIAN RHAPSODY Glee Cast Featuring Jonathan Groff 
A MmERS,Pil.STRO~!.R t.lURPHY jF UERctJRV} (i) ZOTII CENTURY F-OX l\lJCOLUMBIA 

NEIGHBORS KNOW MY NAME Trey Songz 
T.T,WtOR,P.1-fAYES,J MCGEE (T.NEVEASOtl ,T.TAVlOR,f':HAVES} 0 SONGBOOl<IATLMnlC 

GLITTER IN THE AIR Pink 
U1ANtl (f>illK,B ... IANN) 0 LAFACE/JLG 

LITTLE WHITE CHURCH Llttlo Big Town 
W.KllKPATRICIC,tmlf 816 TO'A'M f! fAlflCHLO'll l<IRt;PATRIC« K-SCJW.PIMtl,PS\\f:rl,J Y/f STBROOl(J @ CJIFrOl W.SH\/1.l.f 

HALF OF MY HEART John Mayer 
U,UYER ,S.JOROAII jJJ.IAYER) @ COLUMBIA 

IF IT'S LOVE Ttaln 
G.WATTENBERG,M.TEREFE PMOflUiAN,G.WATTEIIBERG 0 COLUMBIA 

WAVIN' FLAG K'Naan 
K.s.ROTltERS 8 MARS (K W"'RSAME,11.M,1.RS,Pl,l,V/RENCErJ DIIVAL} 0 A&IAIOCTOr~mnERSCDPE I 

HOLD YOU (HOLD YUH) Gyptian 
FIRE F'fTER jW.EDW4.ROS,R JOHtfSotl) 000 VP 

BEAMER, BENZ, OR BENTLEY Lloyd Banks Featuring Juelz Santana 
PRIME (C l LOVO.L.JAA,ES,a-1 FORtlOI (l) G UNIT 

ANIMAL Neon Trees 
T.PAGIIOTTA. jl.OLENtl,T.PAGtlOTTA,B.CAMPBELLI 00 M£ACUAV/IOJMG 

I GOTTA GET TO YOU George Strait 
T.BAOWti,G.STAAIT (J..LALOEROA.LE,J.AITCHEY.B.LARSWJ 0 IACA NAStMLLE 

POKER FACE Glee Cast 
A.UlOERS.P:I.STROM,R Ul,RPHV (S.G.GERt.1AN01U,tl.KHAYAT} 0 201H com.RY FOX TYJCOLUMBIA 

116 89 76 i1'4 ~ ,7u';;IC~~Pt~:.,1~~ t~e~'1 Ste~I 8~a,?,~?i::= • 
EVERYTHING TO ME Monica 
t.1.ELLIOTT,LMl1B (M,El l lOTT,C.lM.118.J.SULLfVal.tlUASKETT,C MCDOllALO,J.0.WlLLIAMS) 0 J/RMG 

117 90 84 

SECRETS OneRepublic 
A.TEDDER (R.TEDOER) 0 MOSLEY/ltfTERSCOPE 

WOOHOO Christina Aguilera Feat ur ing Nicki Minaj 
POLOW OA OOtl jC.AGUllERA.J.JotlES.E.OEAltC.KEllY.O.U1UAAJ) @ RC,l,JRMG 

100 44 - YEAH YA KNOW (TAKERS) T.I. 
OJ TOOMP.lll' C (C.J.HAA111S, JR .• A.OAVlS.C.OlllfOl) 0 GRAIIO HUSTLE/ATLAtfTIC 

35 

57 

58 

60 

34 

60 

38 

62 

65 

66 

61 

34 

48 

10 

28 

n 

40 

74 

23 

76 

n 

79 

80 

11 

82 

13 

18 

87 

25 

19 

IO 

91 

49 

93 

10 

20 

68 

44 

98 

79 

44 

JUST FOR KICKS 
While some may ultimately remember the constant blaring of the vuvuzelas 

as the soundtrack to the 2010 FIFA World Cup in South Africa, two tracks 

from the tournament are making chart noise. The competition 's official song, 

"Waka Waka (This Time for Africa)" by Shakira featuring South African group 

Freshlyground, debuts at No. 44 with 56,000 downloads, according to Nielsen 

SoundScan. The track was performed during the Official Kick-Off Celebration 

Concert in Johannesburg, broadcast by ABC June 11, as was K'Naan's "Wavin' 

Flag." wh ich moves 26,000 and re-enters at No. 90. -Sil.vio Pietroluongo 

Data for week of JUNE 26, 2010 
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SALES DATA 
COMPILED BY 

11id,c11 
SoundSc.dn 

' HOT 100 AIRPLAY'" 

11111 
i!II 

~~ as TITLE 
;; ;1 ARTIST lMPRlrfllPROMOTJON UBEL) 

11 OMG 
USHER FEAT. Wil l.I.AM UACl:fJLG 

0 4 7 AIRPLANES 
8,(IJ rut HALO' 'WILi.WC fll!W(IDC,{;IWI) IWW.mHmg 

e CALIFORNIA GURLS 
KATY PfRJll' FEAT, SNOOP D066 jCil.PITOL) 

4 16 BREAK YOUR HEART 
TAIO CRUZ FEAT, LUDACRIS (MERCURVllDJMG! 

0 ' YOUR LOVE IS MY ORUG 11 Kl.SHA (KEMOS,1,BE/RC,IJR!i.16) 

e 19 NOTHIN' ON YOU 
8.01 FOt8flJNO M11RS ~OCl(.QW.0 ~fflC) 

10 ALEJANDRO 
LADY GAGA (STPU,MUUE.t:tN.ti.«HERR'!'TREE/lfTERSOJf:t) 

C) 11 FIND YOUR LOVE 
11\ME{Yl).f'(; l~/Cil91 M;JlfV,\JrlM)1$Al MOlO\\Nj 

II 26 HEY, SOUL SISTER 
TIWN (COLUMBI 1'} 

10 10 39 NEED YOU NOW 
LAOY ANTHlLLUM (Cil.PITOL NASlt\ltl.LEICAPITOLj • 13 11 UN-THINKABLE (l'M READY) 
ALICIA U.YS iMBKJJ/RMG! 

12 18 RUDE BOY 
NHANttA (SRP/OEF Jo\!t.1/IOJMGj 

13 12 22 IN MY HEAD 
JASON OERULO {8.ELUG.4. H£1CttTSNIARtlER BROS.) 

e 16 BILLIONAIRE 
fflf!l;)t()YFo.tM.111) .W.~L~ilJt~tflJl@B'l~liJ!tl 

111 15 20 BREAKEVEN 
THE SCRIPT {Pt10NOGENIC/£PIC) 

e 17 BULLETPROOF 
LA ROUX !BIG l lfEIPOl'r'OOIVCHERRYTA.EEJlNTERSCOPEI 

17 18 26 HAVEN'T MET YOU YET 
1 Mlct!AEL I UILf ~1-U/REPRISE! 

18 14 14 OVER 
MAKE~KiPNJE'r','C~IAOIE'r',utMRS,l.i. MOTO/h~ 

21 ROCK THAT BODY 
THE BU.Cl EYEO PEAS (IJJTERSCOPE) 

26 10 THERE GOES MY BABY 
USHER (L,\fACE/JLG) 

26 COOLER THAN ME 
Ml.:E POSNEJI WRMG) 

22 23 10 THE HOUSE THAT BUILT ME 
MIR.ANOA LAMEIERT (COLU!i.l81JI jN;l,SIIVllLE)} 

23 22 13 YOUNG FOREVER 
JAY-Z + MR, HUDSON !ROC ffATIOHt 

e 27 CRAZY TOWN 
l0 : JASON Al.DEAN (BROKEtl BOW! 

25 24 20 :!!'il":.r~ (o/,!~J.;,.~OM ME 

©HOT DIGITAL SONGS'" 

Ii! 
~ 

KATY PlRRY FIAT. SNOOP OOGG CAPITOL 

2 AIRPLANES 
8,0JfW ~'flEl Wl UIMSf8lWI00<-6AA'Utu;Jlf.1Jl.NlllC') 

3 11 OMG I USHER FEAT. Wil l.LAM (L,l,Fl\CE/JlGJ 

0 IO, :~~::~R~~»~tQI!l!lmif.\PM 

0 NOT AFRAID 
EMINB1 (WE~SHADY/ARERt.1ATH/ltITERSCOPE) 

II 16 YOUR LOVE IS MY DRUG 
Kf$ttA jKEMOSABE/RCA/RMG) 

7 11 LADYGAGA(SmWUlitOl~Of;FflVTJUIJflERSC()PEI -
ALEJANDRO I 

8 ROCK THAT BODY 
H\l lLACK EYED PEAS fltHERSCOPf) 

0 15 COOLER THAN ME 
MIKE POSNO\ (Jl'RMG) • 18 MY FIRST KISS 
301113 FUT. KESHA (PHOTO FltllSH/RRP) 

11 10 14. ~~1u;:~~=-l!ll00:0I'£) 
12 11 16 : .~~!~Fi~l~:!c~~(!:~URY/10JMG) El 

• 24 11 RIDIN' SOLO 
JASON DE.RULO (BELUGA HElGHTSMIARflER BROS.f 

14 12 22 YOUNG FOREVER 
JAH + MR. HUDSON f OC N,1,TION) 

CD - 1 NEVER SAY NEVER 
arlliHaalffAMl!Uflll~U1fW.(N)~~ 

18 14 36 HEY, SOUL SISTER D 
TRAIJI !COWMRV.) 

17 16 FIND YOUR LOVE 
tlfW!.E("Cl.tl$~Qcf'OCASltlrmet:Utro5tS41.~rnrMt.llARG) 

e - 1 FAITHFULLY 
GLU: CA$1 (20TH CEtlTURY fO:( fV/CDLUMMA) 

19 17 CAN'T BE TAMED 
MILEY CYRUS (liOl lWJOOO) 

G - 1 OVER THE RAINBOW 
GLEE CAST (20TH CEtlTURY FOX" TV/COLUMBIA) 

21 20 UNDO IT 
CARRIE UNDERWOOD (l'ilfARISTA IIASHVILLE! 

22 19 19 :i~:~~~~OfflSlWAn»m:) • 
G 25 

IMPOSSIBLE 
SHONTfllE {SRPJSRCJUNIVEflSAL ).1010\\ltf) 

e - 1 WAKA WAKA (THIS TIME FOR AFRICA) 
SHWIU. FUT. FRESHLYGROUKD (EPIC) 

G 53 I LIKE IT 
Etflrl.UE l(US~ rut Pfl'BW. flN,'USAJ. FfPl8l.C) 

11111 
-~ ~~~~ TITLE 

;; IJ ARTIST (IMPRJtll/f>Ml.1011-0ll lABEL) 

~ 29 WATER 
WO PAISLEY {ARISTA NASHVllLE) 

2 7 20 27 TELEPHONE 
U!J'fGAtiAFW:llfflNtl~Ul,1'!)Nl~OtiUMl&.4NTBlm 

G 30 7 LOSE MY MIND 
.i YOUNG JEEZl' FEAT. PllE.S jCTEll)Ef JAMJIOJt.C.Gl 

211 19 14 MY CHICK BAD 
LUDAQl.lS FEAT. NICKI MINAJ OTP/DEF J;l,MJIDJMG 

~ 33 RAIN IS A GOOD THING 
LUKE BRYAN jCil.F1TOL NASH\lll.LEI 

G 31 10 SHE WONT BE LONELY LONG 
CUY WALKER {CURBj 

I> 43 YOUR LOVE 
ta:IO M1W ~t~ OOEY/CASH MIMY,,Ut.MRSR. P4'.>TCfo\t~ 

G 34 ALL I DO IS WIN 
DJ 1:HAl!O jWE THE B.ESTJE I I 

40 UNDO IT 
CARRIE UNDD!.WOOD itlJfAA.ISTA IIAS,HVILLEj 

G 42 IMPOSSIBLE 
SltONTllll fSRP/S.RC!UNIVERSAL MOTO\\ltlj 

38 32 14 THE MAN I WANT TO BE 
CHRIS YOUN6 (RC,!i NASHVllLEl 

37 36 33 BAD ROMANCE 
IJ'1YGAGA UtlE,ill'Dta.MICHERRYJREEffilR 

--55 RIDE 
CIARA FUT. WOACRIS (LAFi\CE/JlGj 

39 35 33 TIK TOK 
KESttA (Kl:IA.OSABE/RCA/RMG! 

~ 45 10 I KEEP ON LOVING YOU 
REU. {Slil.ASTRUCKNA1.0R~ 

4 1 44 53 I GOTTA FEELING 
THE I U.CK EYED PEAS fltnERSCOPi:j • 50 l'M IN 
Klllff URBAN iCAPITOl tfASIIVltlEl 

43 39 14 GIMMIE THAT GIRL 
JOE NICHOLS iSHOl/1 OOG-UNIVERS.\L} • 58 SEX ROOM 
LUDAr.RIS: FEAT. TREY SONGZ @Tf,OEF JAU/lDJIAG) 

G 49 LOVER, LOVER 
JfRROO NlOIANII {SEA GAYLE/ARISTA NASIMLLE) 

53 
I MADE IT (CASH MONEY HEROES) 
KEVIN AUOOll (C"SH MO)lEY/tWIVERSAl REPUBLIC) 

G 62 
RIDIN' SOLO 
JASON DERULO (BfLUGit HEIGHTSl'NARtlER BROS-! 

G >I 3 SOMEBODY TO LOVE 
• IJSTltlllER~BCJ'V,f!;\"11'U06RAtJN:1..,Wl~ 

G 51 HELLO GOOD MORNING 
OlODY. DIRTY MONEY FEAT. T.I. (8;1,0 BOY/INTERSCOPE! 

~ 52 NOT AFRAID 
EMINEM WEBJSHAOY/..lflERr1iV,TH/ltHERSCOPE 

i i =:;! TITLE 
~- II ARTIST (l&.1PRltnJPMMOTIOll lABEl) 

g 
G 62 YOUR LOVE 

tDJl!IW\'t'WGl.oEYJC,l&lltl~~UMRSAl.tAOTOl,UlJ 

G 30 15 ALL I DO IS WIN 
DJ J{}IAlfO (WE THE BE ST/£1) • 

G - 1 /lN'I WAY YOO WAllrnlLO'llll TOOCIIH SQIJEEZIII 
GlfE CAST (20TH CE!(TURY FOX lVJCOLUIJJBIA) 

211 21 12 EENIE MEENIE 
RAN KIIGSTIIN &-JUSTIJI BIBIER IJfl.lJGl\ IIEKillTS,EPK:) • 

30 MISS ME 
D!WlfUillY.lffll f'i{l8Sw.te:<"A91l'l1l\lUJA:RW,A'J""{W• 

G - 7 DON'T STOP BELIEVIN' 
GLEE CAST (ZOTH CEtflURY FOX TY/COLUMBIA) • 

32 26 12 IF WE EVER MEET AGAIN I 
TIHIAI.AMDf EiG'.UTYPEflRY/.t'.l&.F(SW:-ootl>Nrl'JIS:XK) 

33 13 DYNAMITE 
TAJD CRUZ (UEACURVJIOJM(l;) 

34 27 43 NEED YOU NOW 
LADY ANTlBELUJM (CAPnOL tlA.SHVILlE) II 

311 35 10 PRAY FOR YOU 
JRNMl)"ll:IOll,!QlllllUMVll)r,IQXiUf.fF::Jl!F..Btt-!G~ 

38 36 THIS AFTERNOON 
NICm.B-AU {ROl\ORutlNER/RRP) 

37 26 19 I MADE IT (CASH MONEY HEROES) 
ICEVltl RUD CN..F (CASH MOtlEYAJtl1VERSAl REPUBLIC) 

38 29 29 TELEPHONE I 
IMW~RllllmlU!STI™llfEtm.WJiEIR{ffiffi'lffifmPQ 

G - 1 BIONIC 
CHRISJINA A6llll.HUI (RC,\/Rfo'IG) 

40 33 21 BABY ~ 
JUS'INaElllfW~~'M\'OlllaP.Vlt:Ut ~ • 40 10 HOUSE THAT BUILT ME 
MIRANDA LDIBEflT (COLUAal" (IIA.SHVIL.LE)) 

42 34 27 IN MY HEAD 
JASON OERULO (BELUG;I, IIEIGHl"SM'ARflER BROS) • 

43 31 36 TIKTOK 
KESHA O<EMOSA8E/RCA/RIAG) 

44 32 16 MY CHICK BAD 
WCIACRIS FEAT, NICKI MINA.I 1nTPmEF JA-.VIDJMG) 

G - 1 HEY 
UL J(lN FEAT. 301113 (SME/UNIVERSAL REPUBLIC) 

48 38 53 I GOTTA FEELING 
THE BU CK lvtO PEAS (lfflE.RSCOPEJ II 

4 7 37 16 RUDE BOY 
RIHAKNA (SRP/ OEF J1'M/10JMGt 

CD - 1 FREE 
UCIOWllllD(lt-'l~$JJllUlffl'il~UQ',f-tP(fJl) 

G 49 LOVER, LOVER 
JERROD NIEMANN (SEA Gl\VLE/ARIST;I, IIASHVllLE) 

tlO 42 23 BREAKEVEN 
TIIE SCRIPT (PIIOIIOGEf4CJEPfC) • 
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SALES DATA 
CDrilPILED BY 

Billbeartl ~ 
DIGITAL 

~~i.t;I.~~!~ 
So undSc.in 

©1ROCK~ ·©coUNTRv-:i-

Ii! 
~ i 

1 23 El 1 6 ARISTA HASHYILLE 

2 12 2 23 UO'f AJfTElfilUM CA.MOL flASHVltlE II 

3 23 • 3 16 
PRAY FOR YOU 
"8.llflTllEU.IWTO!JJE~,_,IIXO'J.li~mtll.!LU:t«~ 

• 4 13 HOUSE THAT BUILT ME 
MIRANDA U.~1BERT C01.\JMBIA 

FREE 
OCRMMIMl!!!!CA»'t,SOJltlflft&,ttll.N)~?C\J!f] 

23 UPRISING 10 LOVER,LOVER 

3 , ~~~=;;·:MPIBffl¾E I 
JEAAOD NIEMANN iSE 1' GAYLEfARISlA IJASI/Vll LE! 

! SMILE • 12 
I/Na.I KP.AMR [OP 000.'AJV.tfflC.'IIIOOER m;n.JRE) 

23 DON'T STOP BELIEVIN' 12 LOVE LIKE CRAZY 
OIJRKE COLU 11B1 ' LEE. IINCE CURB 

THE ONLY EXCEPTION 15 RAIN IS A GOOD THING 
PW.MORE AJELEO SY RA.MEIIIATLMHIC/FIRP UJKt BRYAN CAPITOL tt4SHVILLE 

SECRETS WATER 
~HER~B~ {MQS:!,EY£!NTERSCQPEl IRAO PAIS.LEY {AR.1STA tlASHVlllE! 

ANIMAL 22 AMERICAN HONEY 
t!U!~ I f!EH jr,mmmtaD IM~I UDY ANTEBWUM jCAPfTOL liitSHVllLE) 

23 ALL THE RIGHT MOVES 13 SHE WON'T BE LONELY LONG ~:~;~t::•:::fil CLAY WALKER CURB 

12 23 la PRETTY GOOD AT DRINKIN' BEER 
l ll Ll' CURRINGTON t !ERCUR'r' 

1 GOOD TO BE ME 14 13 23 GIMMIE THAT GIRL - ~!Ua.~ !11.!,!UI m:ie llmi!!ILS~llCl JOl NICHOLS SHOW OOG·LNIVERSAL 

1 l ~~~;DOU S Wil.RIIER BROS r 15 17 23 TOES 
JE CFJJllWAJL4tl001lG3ER FU1.ffl • lN.IIO.'NBNll 

© R&B/HIP-HOP::.- (t)LAT-IN·~ 

TITLE 

1 9 

I HIPS DON'T LIE 23 
SHAXJRA FEAT. WYCUf JUN (EPIC,,SO,h' MUSIC I.Alli) 

4 23 ;,~~~,~~ WANT ME (CALLE OCHO) El 

1d ;H~:! (EP1CISQNY MUSIC L.Atnj\ r!l 
-

1 ~~N~~l~lii~~~l MUSIC l AJINOJ 

16 Ml NINA BONITA 

16 UJOACRIS FUT. NIC1ll MINAJ DTP 

- I HEY 
U..JON FEAT. 30fll3 El IWER 

12 12 RUDE BOY 

13 13 ::12~t'=•=M~•=-l 
14 15 10 IMMA BE " El 

10 23 

14 13 BACHATA EN FUKUOKA 
JUAtl LUIS GUWM X :HP (CAPITOL LSIIW 

18 15 15 23 LIVIN' LA VIDA LOCA 
RICKY MARTIN f C2/COLtJ),!81,VSONY MUSIC lATltj) 

.(BlRAP------- .(t)1WORLD~ 

= i~ TITLE i g ::5••= AIITtST (IMPRttllAABEL} 

I 9 AIRPLANES 
'< ',0 ~ 

23 

21 • 
13 

17 
SERGIO MDfDES ELE"t::TRA HIUO 

23 LA VIE EN ROSE 
tmIF9lllWA'l'll(~ID.FfCA::11Kr.f~U.~U&U,ffll~Wl.lfl~ EDITH PIAF jEMI Cl ;l,SSICS/SLG! 

16 MY CHICK BAD 23 OUELOU'UN M'A DIT 
WOACRIS FEAT. M1~Kl Ml~ jOTPIOEF JAr!!,.!IOJl.1~! ~ARLA 8R~ti'I (IIAMIY~IHAflA lN'TEAT"TIQtlAq 

- 1 HEY 
22 

ROCKY ROAD TO DUBLIN 

10 14 9 

11 10 • 20 

14 CU.TIC TIIUtfDER CELTIC T11UtlOE ECCA 

12 23 II 22 COOLDOWN 
JAH + ALICIA U.YS AOC lfATIOti 

14 HELLO GOOD MORNING 14 OIDDY • DIRTY MONEY FEAT. tL ID 

15 23 DROP THE WORLD 19 Ul~futEMIBI .1$-11.1.MY.UtMRSAt.!t.tOTOI CllTIC WOMAN (Mlt.NHATTAWC"PnOL) 
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10 OMG 
USHER FEAT. W1LLLUI LAFACE/JLG 

AIRPLANES 
8.0.B FU.t flAYI.EY WlUll!MiS jll!EllAilC(<uftNm 1-!US l!&AI 1.Jitll(:j 

4 17 BREAK YOUR HEART 

0 
0 11 UD\' GABA. TAUMLlr K(NJ'\J£/CHEAAYTR lflERSC • 15 BULLETPROOF 

U ROUX SIG Uf£/POLYOO CHERRYTR.E 1rnERSCOPE 

a 17 NOTHIN' ON YOU 
1.0.8 FEAI. IIIUltO MARS R[IJ{lROCK/GRAtm IIUSnI/'-TLAIITIC 

11 11 BILLIONAIRE 
TIUTE'IIV/IFW.llflJllllWIS /riAPl"i&;i/0~\~!Ui('-=,q_.R.EnlYRJ.w(N"IIP'/ 

10 20 HEY, SOUL SISTER 
TRAIN {COtuMBl/ll 

11 10 26 IN MY HEAD 
JASON OERULO 8ELUGA IIEIGIITS/W,!,RNER SROS, 

12 13 14 YOUNG FOREVER 
JAY·Z + MR, HUDSON AOC tlATIOff 

CD 15 ROCK THAT BODY 
THE BUCK EYED PUS IHTERSCOPE 

14 14 27 BREAKEVEN 
THE SCRIPT PHONOCENIC/EPIC • 20 7 COOLER THAN ME 
MIKE. POSNER (J/RMGt 

111 12 ' RUDE BOY 
l J RIHANNA SRP/OEF JAM,11fJJ).!G 

17 IMPOSSIBLE 
SHCtmU.E (SRP/SRCJUtllVERS>\L MOTO'llfl) 

CD 21 CAN'T BE TAMED 
lllllEY CYRUS OLLY'NOOO 

19 18 15 I MADE IT (CASH MONEY HEROES) 
t:fVli RUDOLF CASH MOflEYJ\lFIVERS.a,,L REPUSUC 

20 16 21 NEED YOU NOW 
UO'I' AMTUJElLUM fCAPHOL Ni\SHVll LE/CAPlTOt) 

• 22 HAVEN'T MET YOU YET 
MICHAEL BUILE [143/REPRISE! 

G 28 
RIDIN' SOLO 
JASON DERULO j8E1.tfGA H:EIGHTS/WARNER BROS.) 

e 26 MY FIRST KISS 
30H!3 FEAT, USHA !PltOTO AfUSll/RRPl 

e 23 SOMEBODY TO LOVE 
JUSTIN IIUER (sa«>oLBOY1fU.'1'1'00 6RDJ.lf"5lA}l>J10JIJ/J) 

211 24 THIS AFTERNOON 
MICKELi.ACK iROADRUNtlER/ARPI 

G 25 13 IF WE EVER MEET AGAIN 
TIMIMAlll fUI. KRYPlfWn' UOSLE'l'/BlACJ<CROOtlMNTERSCOl'Fl • 30 I LIKE IT 
ENRIOUE IGltSU.S FUT. PlllUU (U!HVERS,1,l REPUt1£1 

• 29 NOT AFRAID 
UtlOEW ~ EB/SHlnVfAFTEIU.U.TH/IP.titRSCOPEl 

36 FIND YOUR LOVE 
ORAKE ('1'0Ur{G l.10JIE'l'/Cil.$.H MONE'l'/VtllYtR$AL MOlO'hNj 

G 32 WE'LL BE A DREAM 
WI THE t:JNGS: FUT, DEMI LOWATO [S-CURVE] 

Gl_ 34 GETTIN' OVER YOU 
OAVll 611fflA I CHIIS WUJS GUM/,\STRo),1.1/ifftKSfC,!JlllOL 

G 35 THE ONLY EXCEPTION 
PARAMORE jRIELEO 11,Y RAMEtUATLAtHICfRRP! 

33 33 HEART HEART HEARTBREAK 
I OY Ultf: 61fl t MBIA 

34 31 20 
NATURALLY 
SB.ENA GOMEZ & THE SCENE HOLLW/000 

EENIE MEENIE 
SEAM KIM6$TOH ~ J lNiTIN 8'EIER jBUl,GA HEl~HTS/EAg) 

KISSIN U 
MIRAIIOA COSGROVE COlUMBI"-

SAY AAH 
TfllY $0M6Z FU1 FA80LOUS (SONGBOOK/All AtHIC} 

38 HALFWAY GONE 

The first six months of the 1alendar year have p,ovldtd numerous 
re<ord·se!Ung feats on Billboard's pop and adult ai111l11 tallle~ 

On the Feb. 6 Mainst1eam Top 40 <hart, KeSha's "TiK ToK" set the 
mark lor most Wfflly plays (11,224, aaording to Hlelsen BOS) In the 
list's 11-year hislort. In the H.w<h 17 lsslle, lady Gaga and featu1td 
artist 8eyon1eas<a1dtd to the chart's summtt wilh "Telephone.• Tlle 
tract be<3lne the ~xth No. 1 for ea<h artist, matching Mariah Carey's 
mark for most leaders ii 11,e s11Vey's archives. 

lady Anlebellum's "Heed You Now" likewise establilhed a new 
weel!y11tavs rerord on Aoolt 
Top 40. The song reg~tered 
4,119 det11tions on the April 
17 chart, passing the 4,00 
plays totaltd by Hooba· 
s1ank's "The Reason" in the 
Aug. 1, 2004, issue. 

With 1l weels atop 
AlluH Contemp0rart, "Heed 
Yoa Now" stands as the 
longest-reigning song by a 
1ountry group i1 the <hart's 
49-wear history. 
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Ozzy Osbourne earns h~ third Hefitage 
Rock No. 1, as "let Ne Hear You Scream" 
1ises H H~ last (eacler, "I Don't wanna 
Stop," spent 21 weeks at No. 1 in 2007, 
marking the <hart's s11ond-longell r,ign; 
l Doors Down's "Whfn I'm 6one" rultd for 
26 wten in 2002-01. 
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THE MAN I WANT TO BE Chris Young 
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I KEEP ON LOVING YOU Reba 
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l 'M IN Keith Urban 
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LOVER, LOVER Jerrod Niemann 
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LOVE LIKE CRAZV 
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longs (36,000 G 37 
downloads). Cl 40 

G 43 

39 

41 

G 42 
An auditme 
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32 WAY OUT HERE Josh Thompson 
r.UtlOX (J.lHOMPSON,C.8Eia.THA.R0,0.L.MUR.NN! (i) COLU.m1,1, 

33 
FARMER'S DAUGHTER Rodney Atkins 
T.HEWITT,R ,mm,($ {M GREEtU.HAY$LIP,R.AKlr<SJ © CURB 

34 GROOVY LITTLE SUMMER SONG James Otto 
J.OTTO P.WORLEV (J.OTTO ,\. MlOERSOtt C.CHi'.MBERlAUl) (:) WARtlER BROS.JWM.N 

37 WHILE YOU'RE STILL YOUNG Montgomery Gentry 
M KllOX (J COLLIHS.T l.f.ol.Rntl,W MOBLEY} (!} COWMBU, 

42 MAKIN' ME FALL IN LOVE AGAIN Kellie Pickler 
C.lltlDSEY (K ROCIIEll E J T SLATER,$ STEVENS! © 19/BNA 

41 TELL ME Jake Owen 
J RITCHEY jJ 01//Ef• D.POYTHRESS J.RITCHEYI (i) RCA 

47 IF I DIE YOUNG The Band Perry 
P.WOALEY (K.PERRYf 0 REPUBLIC tl.A,SJ-1VILLE 

46 SUNSHINE (EVERYBODY NEEDS A LITTLE) Stove Azar 
S.ol.ZAR,J.UEiBANK (S.AZOR,J.YOUllG! 0 RlDE 

39 THIS AIN'T NO LOVE SONG Trace Adkins 
M.k"llOX (1".Li'.IIE111AACEL O.LEE) @ SHOW OOG•UIII\IERSAL 

40 THE WORLD IS OURS TONIGHT Gloriana 
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43 POUND SIGN {#?*I) Kevin Fowler 
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Revolution • 1 

l9/AR.1$Ti'. tlASHVlllE -49923/$1.U/ (13.91!) Play On • 
TAYLOR SWIFT rll • Fearles& 81G MACttlNE 0200 (18.B-fJ) ft) om LEE BRICE 
CURB 78977 (1!-.91!J 

Love Uke Crazy 

• BROOKS & DUNN #1s ... And Then Some ARl$Tol-NA9:-MLLE.f~;N{13JJ6') 

(D LUKE BRYAN 13 Doin' My Thing . CAPITOL tlASIIVILLE 65e.33 (18 98j • ZAC BROWN BAND 
9JIJ11-9Xlffi..N)RL>Xl:~G?T.!,1li~ Ellrot\l) 00 

Pass The Jar: Live 

11 12 JASON ALDEAN Wide Open • BROKEN 801/1 7&37 (18.13-8) 

LADY ANTEBELLUM • 14 12 11 Cia.PnOt tlASI-NILlE il32U6 (12.9.8) Lady Antebellum 

SOUNDTRACK 111 10 10 FOX/FOX SEARCHLIGHT 618•/NEW WEST ( 17 .98) Crazy Heart 

• 14 18 BRAD PAISLEY Amer'aln Saturday t>ight 
olil61•U"'SI-Ml.Lf4~'&'.tj(f3.9e) • '11:i 
EASTON CORBIN 17 17 
MERCURY 01364-4/UMGtl (HI 981 

Easton Corbin 

e 16 15 CHRIS YOUNG The Man I Want To Be 
RCA 22818JSMN (10 98) 

JOSH TURNER 18 20 Haywire UCA tlASHYILLE 013363/\!MG!f (13.98) 

20 =~i:001.,.fl."J l.Mlt<!i<AT-toClrl\loJnded-

LAURA BELL BUNDY 19 16 Achin' And Shakin' PJERCURV 013968/UMGN (11.98) 

KENNY CHESNEY 22 20 19 Greatest Hits II 
BtlA 65-5~515-MN (I 1.98) 

COLT FORD 23 15 14 Chicken & Biscuits 
"-VERA.GE JOE'S 21i (14.98) 

e 24 30 KEITH URBAN Defying Gravity • C.r.PrTOl JIA.Sl lVILLE 35751 • ( 18 98) 

e RASCAL FLATTS 25 31 Unstoppable • LVRIC STREET 0026(1.f (1898) 

Little Big Town 
© CAPITOl tUSHVlLLE 

Gretchen Wll&on 
© REOtcECK/CO::. 

Craig Morgan 
G) BffA 

Josh Turner 
G) PJCA tl,l;SWVlllE 

Lady Antebellum 
@ C,1,PITOl ~,1;S~ILLE 

Billy Currington 
• MERCURY 

Gary Allan 
M. ia.nA Wll l E 

Dierks Bentley 
© CAPITot. Nol.SIMLLE 

Alan Jack&on 
0 il.RISU nASH'l/1LU 

17 

18 

19 l 
20 j 
21 

22 

23 

24 

lmpressioos (14 
48 54 

milHon lotal, up 43 44 44 

14%) fuetsa 20-16 
44 45 45 l!ap with Airpower 

stripes (!GP 20 m. 46 49 
ranks in both p~ 
and audience, wilh 57 57 

Increases In both). G Th~ also marks the 
53 53 

artist's highest solo 48 49 50 
rank on the country 

51 52 list. 
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G 28 25 BLAKE SHELTON HIiibiiiy Bone (EP) 
REmWl\',lfltER BA.'.IS. S22642"'fAtl (B91!) 

HANK Ill u 13 CURB 79179• j18.9Bi 
Robel Within 

22 21 ~ ,~::fil!~lt~~3§?lS;!M~H ' '~·28l Get Ott On The Pain 

G TIM MCGRAW 
26 23 CURB 79152 {18.98\ Southern Voice 

G 23 22 ~ REBA Keep On Loving You 
SV-RSTRW: MD10lw.l00(165ey@ 

31 21 24 ALAN JACKSON Freight Train 
ARISTA tlASIWILLE 62f>6o; sMtl !1 1 9fJ) 

SJ 29 35 ., SOUNDTRACK Hannah Montana: The Movie 
I/I.Q.TDt:tEYllll101 j18.98} 

G TOBY KEITH 35 42 American Ride SHOW OOG-UIIMRS,1,L 02] i1B.98.t 

G DANNY GOKEY 32 32 19 CA 6055-4/SMtl 11.98 My Best Days 

30 30 33 JUSTIN MOORE Justin Moore YALOR'I' g1ao jl0.9el 

G GEORGE STRAIT 39 44 Twang 
M'A lfA~HYl~bl g1111~•& 1.t~r1 j1~.~~ 

G 37 36 ~~:~S~ C!I!!! N<1'Vlhaf>'Mlal1Ga1Coomyll>t2 

38 37 JOSH THOMPSON Way Out Here 
COLUt.1Bf,1, 56858/SPAll (9,9B} 

39 27 - =~)~;.,.,l!l!I Pla\lstlhell<ryBeslOflheDldeCHd<s 

40 34 34 ERIC CHURCH Carolina 

41 33 26 

42 36 29 

43 41 43 Old Things New 

44 40 38 u.•ut,1.,.'.{b1 trn',rit135'34~'M:. p19lJ American VI: Aint No Grave 

• 43 46 KELLIE PICKLER Kellie Pickler 
19/(IN,\ 22811/SMtl {1 1 98) ~•~ 

GRETCHEN WILSON 48 31 45 I Got Your Co'"11ly Right Here RE(»lf CK 200 (17. IMI} 

G DAVID NAIL 49 52 I'm About To Come Attve t-e~ti4SI-MU.E 011003AM311 jlO~ • MARTINA MCBRIDE 48 47 Shine 
R'A ~•12Q12M.N jll.Hl 

48 42 41 MATT KENNON Matt Kennon BAMA AM 1 1 

110 44 40 MERLE HAGGARD I Am What I Am 
HI\GIVMIGUAFIO 76035•..WEtK (17.98} 
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CHILLIN' Blaine Larsen 
J.RITCHEY jBH.RSnl E.M.Htl l P.OOOtHlELL) (;} TREEHOUSE 

AIN'T MUCH LEFT OF LOVIN' YOU Randy Montana 
J.JO'r'CE jR.MONTMU J.RAGSDAlEt © MERCl R'I' 

SUMMER THING Troy Olsen 
T.OlSfPl jl.OLSftj,8.Hol.YSLIP.J.VE.l\RY) © 0 11 rfAS..HYILtt 

SMOKE A LITTLE SMOKE Eric Church 
J JOYCE fE CUURCH1J ltVOE D Willi ii.MS) G) CAPITOL tl4.SHYIUE 

KEEP THE CHANGE Darryl Wo~ey 
J BROWtl.K,GRANTT (J BROWII.D WORLEYPO'OOIIMLL) STROUDI\VAAIOUS 

HERE COMES SUMMER LoCash Cowboys 
J STEELE (J.STERE S.MUIOR C LUCAS.P.BRUSH 0 STROUDAVARIOUS 

l'M ALL ABOUT IT Randy Houser 
~• WRlGHl,C.AllORETCH, Ill (RHOUSER,U.1.Hll l,M.O. SANDERS) © SHOW 006-UfJI\IERSAl 

ROLLIN' THROUGH THE SUNSHINE Trailor Choir 
T.KEITH j8UllER,8JG VINIIY.I.R1CH} SHO'iN OOQ.t.JllVERSAL 
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Up On The Ridge 

2 t7 CAROLINA CHOCOLATE DROPS 
NONESUCH S\699,!i/VIAIUIER BROS. 

Genuine Negro Jig 

DAILEY & VINCENT IJail:y&l'f<;en!SingTheSialler~IS 
CRtiO'iER 84.fflfL 61~ROIJ0:R 

CADILLAC SKY • OUi'.LlONE 015-07 
Leneis In The Deep 

• II TRAMPLED BY TURTLES Palomino 
BAflJODi'.O 01• 

6 1 2 CHERRVHOLMES Cherryholmes IV: Common Threads 
Sl<A£GS FAMILY 902021 

• 0 69 STEVE MARTIN 1hc erow: New Sa,gs For n-. n~ &.io I 
-409-WIE61CW•,~aR 

THEISAACS 1hc IS...:S ·- Na!u@fy: An Allmst A Caw,,la Coil,:l'on • 40 GAITHER 46-0 1-4 

KELLER & THE KEELS Thief 9 r.W I 139/SCI FIDELITY 

THE FAREWELL DRIFTERS 
HEARl SOUEEZI: 2r. 101/1HtRTY1"1GfRS 

Yellow Tag Mondays 
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2l BLUEGRASS BENTLEY 

41 
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48 
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i 

Dierks Bentley becomes the first 
current mainstream country artist 
to reach No. 1 on Top Bluegrass Al-

15 bum s, as "Up on the Ridge" racks 
up 38,000 copies, the fourth-largest 
Nielsen Sound Scan week by any ti-
tie since the chart launched in 
2002. The set flies 65-2 after an ear-

ly bow last issue on Top Country Albums and opens at No. 9 
19 

on the Billboard 200. With 8.2 million impressions at all but 
five of the 125 stations monitored for Hot Country Songs. the 

19 title track advances 25-24 and snares the week's highest start 
at No. 17 (14,000 downloads) on Country Digital Songs, view-

11 
able in foll at billboard.biz/charts. -Waae Jesse" 
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ALICIA KEYS • THE HEIUNl Of FR.f.EOOM M810J 46571*/RMG 

~'!,~~~T~!~EXES DTP/DEF JAM Ol~OS()'JlOJMO • 

LIL JON 
CAUNJ{ ROCK UNIVERSAL REPUBLIC 013715/UMAG 

~ l~~ ~ ~ .\!r4MR$il,LM010llll0127371\!IARG • 

16 56 EMINEM 
REUPSE \\t:8,'$HAOV/•\FlBUJ,ffll,itflmSCOFf 1)12863"~ 

9 29 RIHANNA 
flATED R SRP,UEF J~PJ Ol373611DJMG 

11 ERYKAH BADU 
l(W~NRIMO:wml.~:u,~.ltllWM~UUm 

10 19 SADE 
SOLOIEA OF UM EPIC 63933'/SotlV MUSIC 

14 14 MARVIN SAPP 
ltERE I AM V!RHY S.J 15-6/JLO 

12 13 MONICA 
Sll.L STANDINCi J •O398./RMG 

15 41 TREY SONGZ 
READY SONGB00KJA1"L,l.tnJC 511J794/AG 

11 JANELLE MONAE 
fflE Alt!WUIOll: OOMEIUID&lD&.IIV 5122f6\'0ffimBROS. 

13 TONI BRAXTON 
PULSE ATL.UfllC 520"269/.liG .f: 

18 18 JAHEIM 
ANOTHER ROUND ATLAtHIC 522783/AG 

17 40 JAY-Z 
THE BWEPNNT 3 ROC 14ATIO,t 52-085S'/AG ~ 

39 KID CUDI 
IWIIJIYlflllXll~C41tMD.lHBSit..\llbllO!l."b~\J,'.FG • 

20 40 
DRAKE 
$ll FU& E1 VJ.n$U('11!'f~ lt)l!Ytf.100\~,'ll~l')J 

- 1 26 MARY J . BLIGE 
stllONGOI WmDcti TUR 1.111.TfU~'GEfmf 0137'2Z,Q 

~~u:~1a~0r!!~!ruu,.001J..~j01m:-~ • 
TRINA 
AMAZIN' SllP-tl-Sl fOE 32567 

DJ HOLIDAY + GUCCI MANE 
lllllff!UKT tll1011EACKSC'JJMAS(lN~W1iflREA 

KUTT CALHOUN 
RAW ANO UH-«UJ STRAtfCE/ABC 

ROBIN THICKE 
SIXTIIEIW¥.lltSISSllNSIIJlllW;tl1ll!l"llll:0137llS~ 

49 MAXWELL 
ILAA;KSU,-ERS'Nltffl 00..UfABIA W14'2.o'SCM' l1USIC 

TAUB l<VIEU + HeTEK ARE REFlECTION ETElltW. 
f:£Yllwn:JNS P£Rla4urE I.UO<SAIJH S1Z766WM'81!POS. 

34 ~ ~ !;~~~~flC7'1)67',W<V'11SC II 
32 26 4 VARIOUS ARTISTS 

MD'Slll:1'11·tll~llst0.S1[6111Wttll'tfroJl£iWQ9..f.. 

aa 25 LEELA JAMES 
MY SOUL STAX 3164UCotlCORD 

34 27 
8BALL & MJG 
TtN TOES DOWN ORM.ID 1-lUSTtE !11211/EI - 33 10 SHARON JONES & THE OAP-KINGS 
1 l.!AIIKEO THE HARO WAY OAPTOrlE 019' -30 BONE THUGS•N•HARMONY 
I.Ni5:MwtRDSEK!MYilS)ll.JAfffflSl'~lmBl6RC6. ., 35 27 GUCCI MANE 
llHilTil'S.IWRt twffl :017ffl91JlH.SiW,152™r'-\~!PO.i -34 27 TIMBALAND 
™3IUIIDPROOrli,,,~Ot,mro:ff:Otl:tit6'1'£1. -37 20 CORINNE BAILEY RAE 
THE SEA CAPITOi. 09378 

«I 38 38 =!r .. = A/lGII.ISlMIJOIJ216",0J.,; • 

36 RIHANNA 
RATED R: REMIXED SAP/DEF JAM 01•37~/IDJt!Q 

41 15 RAHEEM DEVAUGHN 
THE LOVE & WM! MASTERPEACE 1nS1JIV£ 55959/J.G . 44 so 

e 70 26 .. 40 30 NUt.llER ONf.S A&M 0J36U ME 

48 42 37 BEBE & CECE WINANS 
STl.l B&C 31J(l5/MD.LAC0 

'" 39 31 MELANIE FIONA 
ntE BRiDOE SFIC/UtWERSAL MOTOWN 01J 1S<JIU"1RC 

48 45 58 CHRISETTE MICHELE 
U'l:PHJJfY DEf J.IIM Dl271J7JIOJMG@ .. 47 ~ REVBUAETRIEVIN': llAYSHlFTHEAWQtl lHEGRNl01 

7il E-40 

IIO 48 28 R. KELLY 
UWTIR ED JI\IE 31J36/JLG 

In 1he wake of sales SLWtoondi!l'l World Cup
themed lilies, "Troubadols'' bySomalia
born rappe1 K'Naan is the PiKesetler on Top 
R&B/ffip-Hop AJIJtms (7o-4-4, up 69%). The 
album's "Wa'/ln' flag" has Sl)aWneil SMral 
versions inspired by the toomamen~ 
induding one with L1tin singer Ila-lid Bisbal 

Billbear•t 

ti> MAINSTREAM 
4 R&B/HIP-HOP" 

FIND YOUR LOVE 
DRAKE ('rtll.N.'.i P4JUEV1tASH MOt~ANVl:RSN.. MOTCM'K\IURGJ 

14 ~;~lNG r.,Jt1EY1WH PAOtlEVAm!'RSM. F,OTIJlll<U"RGl 

THERE GOES MY BABY 
USHER (li\fACE/Jl G) 

SEX ROOM 
WDACRJS FUT, TREY SONGZ OTPIOEF JIIM/IOJUG 

CWIA FEAT. LUDACRIS {tAfACE(Jl t) 

YOUR LOVE 
IID:I 11WW ('l{)l .. fjGl,«:llEY,o.sHIActlEY,JttlWIS<\LI.WWl,«,U.!R6) 

14 ::r~ C~A~f,::,STlE/AllArlllC! 
TEACH ME HOW TO DOUGIE 
CAU SWAG lMSTfUCT jCAPlTOL} 

20 LIL FREAK 
USHER FEAT. NICKI MIN.lJ jl.AFACE/JlG! 

HELLO GOOD MORNING 
DlDDY • DIRlY MONEY Ff.Al l.l. fBD.0 BOY/ IF(l£RSC0PE} 

SUPER HIGH 
RICKNJSS Ff.Al NE-YO q.,.\W,l;CK'SLIP-ff,,SU:~,W J.lh\ID,,MG) 

SHE GOT IT MADE 
PUES (BIG Gi\lES/SllP-tl -SLIDE/ATUNllCj 

EVERYTHING TO ME 
MONICA (J/RMC) 

1rs IN THE MORNING 
ROBIII THICKE FEAl SIIOOP 0000 (STAR TRAl(JtrnERSCOPE} 

ALWAYS 
TRINA FEAT. MONICA (SllP-tl-$llDE/C.u>tTOLJ 

I BITTERSWEET 4 FH TASIA {JIFIP.tG) 

7 WE GOT HOOD LOVE 
9WIY' J. BUGE FW. TFIYSONGZ [1,WfU.rffilQ:ffEt(,Nf'ER9.,(PEJ 

12 :~~-B;ED PUS (INTERSCOPE) 
SHOW OUT 
ROSCO! DASH l~U~\MAC LIU[/lONE ,mnrnsCOPE) 

18 FISTFUL OF TEARS 
ltllXWEli jCOLUMB.i4) 

STATISTICS 
lYFE JOININGS ij£SUS Sl\ltlGS/AS'IU.M.!WAA!l:R P.t,;S,C mJUI? 
IN LOVE WIT YO BOOTY 
J(lffN I LU (ALlA80UnJS/JI\IUJlG} 

l'M SINGLE 
Lil WAYNE (CASH MONEYJU14NERSAL MOTOWtl/UMRO) 

BEAMER, BENZ, OR BENTLEY 
LLOYD &OKS FU T. J UEll SilNTANJ. (G um:n 
PRETTY BOY SWAG 
SOUUil BOYTE.Ll'EII COLLIPARK/ltlTERSCOPf 

SPONSOR 
lWIIIIMftllWL'CIIU(I Ml.1111:JfltUtll iltfl~\1Ut',Wlr.lW.m 

HARD IN DA PAINT 
Wl#.AR.OCMR.-(1017MCKSWIO,'~\VlWlffiEflOS~ 

BETWEEN ntE 13ULLl:TS 

f RHYTHMIC'" 

14 ~~c';,~~~t. ,~:~NAJ DTP/DEF m 0JIIG 

ALEJANDRO 
lADY GAG.II (STREAULltlEMOIILM!CHERRYm@ltllERSCOP§ 

10 :.~~A.:,';.,. 
28 ;:,v..,~:l~EAT. FAO0UIUS SONGSOO ATLAHT,C 

YOUR LOVE 
t.lCIJ MUW @:.UG tAOtlY/CA~ tl(:tlEY11JIIM:R$Al P,IJT(J\WJ 

NOT AFRAID 

26 :.:!o~:..::,~.?cuc, HEIGHTS/VIARIIER BROS.} 

UN-THINKABLE (l'M READY) 
Al.lCIA lEVS MBKl RMG 

ROCK THAT BODY 
THE BU.Cl EYE.D PEAS ltnERSCOP'E 

HELLO GOOD MORNING 
OIIIOY - DllTY MONEY FEAT. 1.1. (BAO BOY/1NTERSC0PEI 

18 1~,u.NM~ ~u~:;~~f.,irom 
SOMEBODY TO LOVE 
AtSTIN I IOIER {SCHOCl.BOVlflA'rMOtID BAAUtUSl,t.t.o,,JOJMG) 
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GOT YOUR BACK 
T.I. FEAT. WU Hll$0N ICFIANO HLSTLE/ATLArmci 

LOSE MY MIND 
YOUNG JE.EZY FEAT. PUE.S CTE!DEF JA.l1110JUO 

ALL I DO IS WIN 
nJ kM,lllO 1\\IE THE aEST/EI) 

11 :~ :~,~ .. , . JUSTIN TIMBERLm '1 ,r, J/SPtG 

TEACH ME HOW TO DOUGIE 
CAU SWAG DISTRICT C,t.Pltol 

RIDIN' SOLO 
JASON DERtJLO ·sELUGA. HEtGHTS/V/ARtlER BROS. 

BULLETPROOF 
U. ROUX (BIG LIFE/POL'VDOR/CHERRYTREf llNTERSCOPE) 

PLIES PLANTS FLAG AT NO. 1 
Plies earns his first No. 1 on Top R&B/ Hip-Hop Albums as 

"Goon Affiliated" debuts with 56,000 copies, accord ing to 

Nielsen SoundScan. 'The Real Testament'' (2007) and "Defin

ition of Real" (2008) bowed and peaked at No. 2 while "Da Re

al ist" (2009) did the same at No. 4. O n the Billboard 200, 

"Goon" enters at No. S, giving Plies his third top 10. However, 

it posts his lowest first-week frame. 'Testament" arrived with 
96,000, "Definition" with 215,000 and "Realist'' with 114,000. 

Lil Jon returns with his first debut in more than five years 

with his long-awaited "Crunk Rock." The often-delayed set 

enters Top R&B/Hip-Hop Albums at No. 8 and the Billboard 

200 at No. 49 with 9,000 units. His last album, 2004's "Crunk Juice," with the East Side Boyz, de

buted at Nos. 13 and 31, respectively. -Raphael George 

42 I Go to www.billboard.biz for complete chart data 

AIRPLAY 
rolOfflTOREO BY 

!~i,c.;1_~<;!~ 
BOS 

SALES OAIA 
COJ.tPILED BY 

11i_,:l_~c11 
SoundScon 

' ADULT R&B'" 

• TITLE 
ARTIST (IMPR4tm PROMOTIOPl l .\BEl) 

UN-THINKABLE (l'M READY) 
I KY 

FINDING MY WAY BACK 
WIEIM {.\llD.tntC) 

17 WINDOW SEAT 

22 
l-"'""""""'"""""""---------

30 ,...,,====~--------
16 

2o CORINN!BAILEY RA[ <C<MTOlj 

14 8 1 WHAT'S NOT To LOVE 
. DWRE (RT(E1) 

12 17 ~~7,~;ST~~:,N~,'!?,soSE 
11 18 :.~!~:~~7, 
13 20 ~~E~l~;; .. ~!~~IVEIJLG' 
15 10 ~,Bi:,_~~~~:. 
19 SKIES WIDE OPEN 

BRl"N CULBERTSON FUil ilVANT GRP/VERYE 

WE GOT HOOD LOVE 
t.WlV .L 8UGE FEAl TJIEY S:ONGZl?MIRllo.OOHOOHt!ttfilROC(ffi 

15 :.~~~.,g~)~~ JOE KEO" 

18 TELL ME YOU LOVE ME 

l S CHRISETTUICHELE OEF J.\IA DJMG 

STATISTICS 
ll'R.JENtlllG$ 91 ASrt lf.'NU-.ERMUSCGROO 

YOU'RE THE ONE 
OONORIA SO SO OfFIMALACO 

LOVE ALL OVER ME 
MONICA JIRMt 

SUPER HIGH 
RICI FlllSS FEAT. NE-YO PA.l.'IBACl'\1'51JNl,&JIJE,,1JEF J,U\llll.lPAG 

BILLIONAIRE 
MIEOJM IR!N)MVI !Wft'!Krtl~WiffiRRIDIJflW,'£1l11~ 

NOT AFRAID 
ENINE.M JEBlSIIADY/AFTERM.loTll/l tlTERSCOPE 

GOT YOUR BACK 
U FEAT, KERI HILSON GRANO HUSnE ARANTIC 

31 :~.~~~,<;~ll.1.IMl ASH MON£< M RSALl.«IWo!I 

16 1~,u.N.~ ~u~ ~;v~CRN'1ION 

16 ~;,:~;,~~t~~~; i::,!~GNU~~~ 
SHE GOT IT MADE 
PLIES jBIG GArESJ$L.IP.N•SLIOE/AlLAtlllC) 

YOONG MONEY {Cil.SH PIIONEV/UNI\IERSAL lt.,OTOWtl} 

PRETTY BOY SWAG 
SOULIA SOY TELL'f.M COLLIPA.FIKfltnEFISCOPE 

143 
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AIRPI.AY 
MOtllTOREO BY 

!~i_l'.l.~<;!~ 
BDS 

SALES OATA 
COl.1PILED BY 

nidst:n 
SoundSt:an 

LOSE MY MIND 
ORUMl.111 80V J.W.JEtlKlnS.C.GHOLSON,A W4.$Hl»GTON 

OVER 
BOl,10A,A.ltt.l.11J.. A.GR4.HAA,~l.$Al.1UElS,tl.SROIIGmS) 

SEX ROOM 

Monica 
M.ELUOTT,L,1,MB I.ULLIOlT,C.LAMB,J.SULLJVMlJ.BASKETl,C.MCOONALO,J.D.'ffll llAMS CD .J/Rt.110 

~Q~~~lSNsig~~ .• R.aA\liR~E.U 0::·:~=~nM~O~;i ... ~= • 5 

NEIGHBORS KNOW MY NAME Trey Songz 
T.14.VLOR,P.HAYES.J.MCGE.E 1.NEVERSOtl,T.Tit.YLOR,P.HAYES G) SOrfGBOOK/AlL...UnlC 

MY CHICK BAD Ludaerls Featuring Nickl MlnaJ 
THE LEGENDARY TRA)(STER c ,eRIOGES 0,T.PM,RAJ,S LINOlEY.O.OAVlOSOtl © OTP/DEF J4.IAAOJMG 

YOU'RE THE ONE Dondria 
@ S.O SO OEF/M.\l ,),CO 

Aihanna 
0 SRP/OEF JAi,\,tOJMG 

Maxwell 
0 COt.UMBIA 

Nicki Minaj 
A.WN€.B. O.T.MiWJ.A.W.IJISEL,0.fflEEMAtl,J.lffiM CD 'tOlNi MOl'tEY!CASli PKIN£Y1\JtlMRSM. MOTOM'ti\JMRO 

BITTERSWEET Fantasia 
@ J/RMG 

T.I. 
0 GRAIi() HUSTLE/ATLAtmc 

Usher Featuring Nickl Mlnaj 
t WlWIIMSJ>OlOW OA 0011 J,,OtlES,E \\'Ul.4.MS,E ~.U.RAVMOflO N',0.T,MIIR,l;J.S,11 MORRIS 0 LAF4CE/JLG 

HEY DADDY (DADDY'S HOME) Usher Featunng Plies 
THE RUtlNERS,RICO lOIJE RICO L0\1£,A,HARR,J JACKSON,U RA'Vlo!ONO I Q) L ,),FACE/JLG 

FINDING MY WAY BACK Jaheim 
I.SARtl\S.,C.HI\GGIIIS I.SARIAS.C.HAGGltlS.M.JOtlTEL,C.CHAMM:RS.J.H0,1,GLANO Q) m.ANTIC 

WINDOW SEAT Erykah Badu 
E.SADt.1,J.POYSER E.BAOU.J.POYSER (l) COWTROL FREAQ/lJNl\fERSAL M.OTOWtUt.lMA.0 

TEACH ME HOW TO DOUGIE Call Swag District 
C.fOWUA..E.WEST C.fO'lllE.R.C.GLEE.C.CHILDS.E.WEST 0 CA.MOL 

WE GOT HOOD LOVE Mary J. BIige Featuring Trey Songz 
e.ri.1.co>:.it.OEAN M.J.BLIGE,B.M.COIC J.I\USTl!f,K.4..J.OUN 0 r.lATRIAACHJGEFFEtlllttTERSCOPE 

SUPER HIGH Riek Ross Featuring Ne-Yo 
C.KEtmtlPfP.t:Uti\\'RCIIERTSl.l1"MSHI.M-ROWOSCflss.mtE.DitSl'U.tST(l( 00 ~ j.Sl.tf.UfJIMll.ll:l 

HELLO GOOD MORNING Diddy - Dirty Money Featuring T.I, 
OlirfJA (RICO LOVE,FJUIILLS,A1 il.RAIC,!, C J,ll;1,RRIS, JR,) @ 84.0 BOV/lfllERSCOPE 

WHY WOULD YOU STAY? Kem 
mm.RIDEOUT K.OVJE!JS 0 UUI\IERSAl UOTOWMiURG 
HANDS TIED 
OAK OF THE KIUGHTWRITAZ.H.Mol.SON, JR. H.J.MASOtl. JR.,W.FELOER.lUl,RIGHT 

IT'S IN THE MORNING Robin Thicke Featuring Snoop Dagg 
U tlEY.lHICKE R.THICKE,T.RILEY,C.C.BROADUS JR.,J.Mit.THIS,J.JACl<SOII (i) STAR TRi\l(JltnE.RSCOPE 

I AM Mary J, Bllgo 
STAROo\TE M.J.8l.lCE.AI.S.ERIKSEN.1.EJ,£1U,IAtlSBUN.JSTirU:.DEAN,l.t.BBlf © tfflRWlCl-\'OEFFE!WITERSCOPE 

STATISTICS Lyfo Jennings 
JESUS $WlllGS/ASYLUt.l/WI\.Rt((R ri.1us1c GROUP 

Soulia Boy Telrem 
G) COLUPARK/ltfJERSCOPE 

Gyptian 
(:)OO VP 

Drake Featur ing Lil Wayne 
0 )TJJl(i OOEYCGIWE'W'l'tOOLWKWUMIS 

Plies 
C.Sf>ARKS.l<.GEORCES (A.LWo\SHINGTON.S..G.REEN.C.SPA.Rl<S.R.HOLMESl 0 BIO GATESISUP-}1-SLIDE/ATLAtmc 

AIN'T LEAVIN WITHOUT YOU Jaheim 
kklCfEll(.1.EtE.~at,IJOO.t,WUS.CIIITIRJBP!O:J0..6H\Olil1',MlM>.S!ifllN.rt @ MlA.tJIY: 

IMMA BE The Black Eyed Peas 
)(,ttl,PAS,1/Al.l,.lN.A N.MJN16AFUEOIIJ.OO.tEl.S$Gl.9JflJ</WfUSJ.Wm.,O.FOCER,1M!l.fO(.M.CE.Wl 

CLOSER Corinne Balley Aae 
S.BRO'IJN,C.B.RAE C.8.FW • CAPfTOL 

ROGER THAT Young Money 
@ C,!,SH MOtlEYMlMRS;l,l t.tOTOWl,WMRG 

Roscoe Dash 
CD MMVMUSIC UNE/ZotiE t/lITTERSCOPE 

Trina Featur ing Monica 
'SIGG 0.LAMB 1.STERLING,0.SAKE~.J.BURKE,C.LAM8 0 SllP-tl ,SLIOE/CAPfTOL 

LOVE ALL OVER ME Monica 
J.DUPRl,B.tol.CO:( J.OUPRl,B.l.t.COX:,C.JOlirfSOtl 6) J/RMO 

SAY AAH Trey Songz Featuring Fabolous 
Y.YCNN.O.COOELL,T.TA'rt.M R.M.f81£8EE . .Jl.T.tlMRSOfll.SCM.f!i.NLW,UJ(£RD.COPEU. (DO SOt.K1!0CWAn.1Jmc 

SEX THERAPY Robin Thicke 
FWJIIOAO(Jl H()TS,IIJ;l .1HK)UCENlUJtfS,FDf,JA'OONJtWENJI.S.001TllBJ.WX:K.W. © S'MTIW'.wrtRSCtff 

SPONSOR Tealrra Marl Featuring Gucci Mane & SoulJa Boy Tell'em 
urn,s LROC J Pltll.LIPS.H NElSCfl,E L.E\\,S 8,PAJHAM).1;1,0 R.0,.VIS O.W.\ 0 FO' REa/il.S'ltllt,\,WMmER BROS, 

STEADY MOBBIN' Young Money Featur ing Gucci Mane 

BEAMER, BENZ, OR BENTLEY 
PRIM£ C.LLOYO,L.JAri.1es,M.fORtlO 

ALREADY TAKEN 
POLOW Oil. OON J.JOIIES.E.our, T.llf\1£ASON.A.JACKSON 

G) CASH MOtlEYllnll\lERSAl IA-OT0\1Jff11JMRG 

Maxwell 
00 COl.UMBIA 

Kanye West Featur ing Dwcle 
ROC-A-FEU,1,/0EF JAM/10Jt.1G 

Waka Ftocka Flame 
0 1011 BRICK SOUAOIASYLUM/VIAIU.IEA BROS. 

Uoyd Banks featuring Juolz Santana 
© Gt.1rm 

Trey Songz 
G) SOrfGBOOK/ATLo\tlTIC 

Dwele 
G) RT/El 

T.I. Featuring Keri Hilson 
@ G.Ril.llO HUSTLE/J.l LAtlTIC 

The-Dream Featuring T.I. 
0 RADIO KllL,1,/0EF J4.IA/10Jt.1G 

Data for week of JUNE 26, 2010 For chart reprints call 646.654.4633 
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among rappers, 
Ludacris adds 
another pai' to his 
mantle wllh the 
chart's top two 
airplay gainers. The 
track at No. 7 gails 
(.l mllion istener 
lmpre!Sioos, whie 
tbe title al No. 9, on 
whkh he's fealuml, 
adds H miUion. 

m 
Up 1.6 mllUoa Iii· 
tener Impressions, 
Ninaj inks her first 
top 20 lit as a lead 
artist. Ne.nwhUe, 
track downloads 
double to SS,000 
on Hot Digital 
Songs (6l-l6). 

m 
With lht se<olld 
slngle from the 
Up(Oll1ing "Libra 
Scale," !ht slnger/ 
soagwrtter posts his 
fourlh•best career 
debut, reboullding 
after the set's first 
slngle p,aked al 
No. 88 wi 1h Just two 
weeks on the chart. 

John Blu 
0 ALLA8-0UT'USfJI\IE,,' .l.G 

Ne-Yo 
DEF JAi lOJMG 

BET I B.o.B Featuring T.I. & Playboy Tre 
IO.JTWt BASltAIAOUS. JR.,C.J.HAAAtS . .Jl.,C.MOIITGOIAEAV 11,J.tACl,l.ll.EIIJR. 0 1lEBB.ltOOl(,'GRMlOH.JS'n.6'.ffl.Nlft 

BABYFATHER Sade 
H.F.4.DU.M.PE\...4-,SAOE,r.t SlE!n H.F.AOU.s.ri.mTHEI//MAlf,J,JAtjES.A.NICHOLLS G) EPIC!COLUMBU, 

BBafl & MJG Featuring Young Oro 
ram M.Gooowm.P.SJ.U1H,C.MOORE.O.HART) @ GRANO HUSTLE/El 

MAYBE Rocko 
UL tl£1l R.Htt.L, JR.,C.WlLUl,lo!S 0 A-11'1.0CK'I' ROAD/DEF JAMJIDJMG 

WHO DAT J. Cole 
J.COlE.A.PAARltlO J.Cot.E.A.8EfUAMlN.A.A.NT10ttf'.'..B.RO\\'U @ MC N,1,llOtl/COLUMBIA 

IF IT AIN'T ABOUT MONEY Fat Joe Featuring Trey Songz 
t(QT US TEO N01 LISlEO 1ERROR SOUAO/E I 

ALL I EVER THINK ABOUT Chrlsette Michele 
0 DEF J,_,,t/lOJMG 

Mary J. Blige Featuring T.I. 
G) n.1.l,1R1"-RCWGEFFEfillNTERSC0PE 

Oonell Jones 
CMUJ'tll.V,N 

Dallas Blocker 
0 BlOCKERBOY/SVOEOiSI\/TF 

K. Michelle 
l(Ar~E.U LOYD D.JOHIISOtl ,A.FLOYD,K.MICHEl l E,e.HutL,rf.M WALDE 6) Hrn COMMITTEEIJIVE/1.G 

GOD FAVORED ME Hezekiah Walker & LFC Feat. Marvin Sapp & DJ Rogers 
@ VEAITY/JLG 

Drake Featuring The-Dream 
YOUIIG tAOtlEV/CASH l.«lfo,£V1\JFUIJEASAL MOTOWtWMRG 

Rick Ross Featuring Styles P 
MA\11 <Cl"SllP,PVillOE/OH JAM/IOJltG 

Dorrough 
@ tlGEtllUSiE1 

Mary J. BIige 
0 MAlRJARCWOEFFEtMNTERSCOPE 

Drake Featuring T.I. 
0 YOl HG t.lONEY/CASH M.014EY/\.ltllVERSAL MOTOWWUMRG 

Mlshon Featuring Roscoe Dash 
Tlt:Al.08.ES.WOOI Wi\~'8:\Q.Olll$.~~tJlilW @ ~f.(571,\1,U~ 

THE MOON AND THE SKY Sade 
0 EP1C/COLUM81o\ 

Drake Featuring Jay•Z 
'1JlN3 MC:r£YiCA91 t.!CKYilNIJUISOJ. MOTCMf,\11.f\G 

Lil Jon Featuring R. Kelly & Mario 
OfltJMMA BOY.J.SMTTH (J..H.SPAITH.C.£HOl.sotl,R.K8..l'tC.KHLY.W.HotA1ES) 0 6MENtlllJERSl).l REPUBllw\J.MRG 

LAST SONG Recognition 
l.CLOPTOII.P.HAYES l.Cl0Pl 01J.P.HA'YES.R.DAVIS.J.RANK1tf.H.MCl<EE JR. @ R & R/C,t,PITOL 

PULLING ON HER HAIR Marques Hou .. on Featuring Rick Ross 
t(()T USTEO NOT LISTED MUSIC\\'ORKS/T.U.OJCAPITOL 

SET ME FREE Lloyd Featuring Mystlkal 
t(()T LISTED NOl LIS.1EO YOUNG-GOlOIE/20IIE 4/ttlTtRSCOPE 

YOU BELONG TO ME Trey Songz 
T.TAYLORJ .1.,cGEE T.llf'IERSON,T.lol.YLOR,J.U.CGEf,lSCUES 0 SOtlGBOOl':tAnit.rmc 

NO REGRETS Elisabeth Withers 
e J.EASTMOtm,E,'llfTUERS E,1/ITTHERS,e J EA.STIAOflD.£ CltAMBERS © PURPOSE/El 

DADDY STROKE The Party Boyz 
rif\,ROGERS..STUtIT N OOZIER ,J,!,CKSON.T.JJ.CKSON,C.HGH,J.G!LBERT 11,J,ROOERS 0 IUZ COIAMITTEEfB4TTERY 

I LIKE Jeremih Featuring Ludacris 
MICK SCHULTZ/DEF JAM,IIOJMG 

Erykah Badu 
CD COtlTAOL FREAQtlltllVERSAL MOTOWNJUP.IIRG 

Omarlon 
© STA.R'IIO~LOJM.USICWOPJ:'.S/CAPITOL 

CIARA RIDES INTO TOP 10 

.\i'.· 
., "*t 

- 'I I if:, ., 
~ 

Ciara logs her 12th top 10 on Hot R&B/Hip-Hop Songs as "Ride," the lead sin

gle from forthcoming album "Basic Instinct," crnises 18·9. Since notching six 

weeks at No. 1 with debut single "Goodies'' in 2004, the singer ties Beyonce for 

the most top 10s by a female in that span of time. The two artists are also tied 

for second-most chart-toppers in that period. Alicia Keys leads with seven. 

The eight-week march to the top 10 for "Ride" marks Ciara's fastest since 

"Like a Boy" required seven frames in 2007. "Ride" also vaults 18-9 on Main-

stream R&B/Hip-Hop for her 12th top 10 on thal lisl. - Raphael George 

Go to www.billboard .b iz for complete chart data I 43 
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1f • cHRIST.IANISONGS'ili 

OUR GOO 
CHRIS l(IIILIN SIXSTEPSISP"-RRO'll/EMI CMG 

BEFORE THE MORNING 
JOSH WILSON SP.)..RROl/1/EMI CMG 

HEALING BEGINS 
TENnt AVENUE NORTH RE\Jlll0t4 PLG 

WHAT FAITH CAN 00 
t:UTl fS.S BEC/TOOTH & tl-'ll 

BEAUTIFUL, BEAUTIFUL 
FRANCESCA 8ATIISTEW FERVENT /WORD-CURB 

IF WE'VE EVER NEEDED YOU 
CASTING CROWNS REUUlON/Pt.G 

HOLD US TOGETHER 
MATT IWIER ESS.fPilU,\JPLG 

BETTER THAN A HALLELUJAH 
Alof'Y GRAtlT "-MY GRANT PROD /SPARROWiEMl CMG 

HEALING HANO OF GOO 
JE.RlMY CAMP BECITOOTII & tlAll 

BORN AGAIN 
NEWSBOYS ltlPOP 

FORGIVEN 
SANCTUS REAL Sl>ARAO'N/1:MI CMG 

LOVE HAS COME 
IWll SCHULTZ WORO-CUR8 

MORE LIKE FALLING IN LOVE 
JASON W Y CENlRICtTV 

BLINK 
RlVIVE ESSOHIAUP1.G 

GOO GAVE ME YOU 
DAVE BARNES RAZOR & T1E 

MY HELP COMES FROM THE LORD 
THE MUS WM BEt/tOO-W,.l.~ i',I 

' LEAD ME 
s.uicrus REAL SPARROW/EM! C~!G 

EVERYTHING FALLS 
FtE lr.O 

YOURS TO TAKE 
JIMMY NE.EDHilM ltlPOP 

FIGHT ANOTHER DAY 
AODIS(IN ROAD IND 

COME AS YOU ARE 
POCKET FULL Of ROCKS MYRRHN/ORD-CURB 

POWER OF YOUR NAME 
LINCOLN BREW'11R FEAT. DARLENE ZSCHECH ltllEGRITY 

NO MATTER WHAT 
ICUIRJ ROBERTS REutllOWPL6 

YOU'RE THE ONE 
CHRIS AND CON'JW) VSR 

GREAT ARE YOU LORD 
PHLLlf>S CIWG & DEAN ltlO 

STARRY NIGHT 
CHRISAUGUSl FERVUHM'ORD·C-UR8 

SOME KIND OF LOVE 
PHL $TA.CU Rfl,!Nl0N/PLG 

UNDONE 
FfH 62 

AWAKE ANO ALIVE 
SKILLET AROHIT tlO 

WHAT A SAVIOR 
CATALYST MUSIC PftOJECT FEAT. I.AURA STORY mo 

SOMETHING HOLY 
$TULAR MAT IND 

HERE IN THIS MOMENT 
I E.CICAH SHAE Stt~E SHOC 

ALREADY HOME 
THOUWO FOOT KRUTCH TOOTH & NAIL 

OH, HAPPINESS 
OAVIO CROWOl:fl WO S.IXSTEPWARAOW/EMI CMO 

WAITING ROOM 
JONNY DIAZ INO 

FOR LOVE OF YOU 
AUDREY AS.SAO SPARROW/Efl.U CMG 

SPEAK TO ME 
fl911E.OY DRIVE \1/0RD·ClrRS 

NEW CREATION 

Forever Jon!! lakes Ille Hot Shot Debut nod 
on Top GoSjlel Al nns as "Gel Ready" pops 
on ill No. l with l,000 copies sold. lead 
~ngle "He wants II All" talt1 the 6reatest 
Gainer (up 28%) on Hot GoSlld Songs (14-7) 
and bullets at No. 1 on Gospel Digital Songs 
(viewable ill billboard.bil/charts). 

•
TOP CHRISTIAN 
ALBUMS'~ 

MERCYME 
tll(lllfW;ftl.lO.MU.tll43fffl'OOT-ti 

SKILLET 
AWAKE. ,WJ0fT,1t,:)tAnNITK: ~ovt't!IT-#lfEMIN 

TOBYMAC 
TOlilGttT FOREFROrll &J11/EMI CMG@ 

TENTH AVENUE NORTH 

MY PAPER HUIRT FER\IEl4T 887378,/WORO-CURB 

PASSION 
MSSION: ilWAKENINGIDBTEPS'SWIRM/17175.Qf CUG 

NEEOTOBREATHE 
THE OUTSllllRS ATLANTIC S19702~/V/ORD-CURB 

VARIOUS ARTISTS 
SONGS 4 WORSHIP 50 INTEGRITY 2H02/TIME LIFE 

KUTLESS 
fT IS WEU SEC 7174JU,11 CMG 

SANCTUS REAL 
PIECES Of A REAL HURT SPARROW 6~61EMI CMG 

MATT MAHER 
ALIVE AGAIN ESSEtlT14.l. 1~0Etrr.lfITTGAITI' 

SINCE OCTOBER 

IHE GOSPEi. MUSICS: VO..UME 'l\litl GAm£R 8l?'MM•Cf-,j 

THE LETTER BLACK 

JASON CRABB 
JASON CRABB GAITHER 1143./EMI CMG 

SIDEWALK PROPHETS 
TJIESE SIMPLE Tftt!TltS FERVEITT B87tl00M'(R).CUA8 

RED 
lltm>ICE A lliSTIICT ESraffil.J. IQ)!,3f'roltEXU'1Ef:JlfTY 

THOUSAND FOOT KRUTCH 

POINT OF GRACE 
NO C'HANGIN' US WORD-CURB 887924 

DEMON HUNTER 
ntf WL'Rl.D IS A THORN $0LHl SlAlE li3e76!1 CMG@ 

HILLSONG 

lil 
ll 

• 

With1,1Alplaysat 46ofllte58slalions ~ 
Nelsen BOS morioo for the chart, Mat 
Sdlultz lands h~ 10111 top 10 on Hol Cl1ristian ,.. 
M. wilh "Love Has Coole" (ll-10). He 
pr.vlousJy tapped the Rst when "I Am" .....!:A, 
spent the second of two weeks at the , -;;.,,,, 
summtt on the March 18, 2006, chart. 

44 I Go to www.b illboard.biz for complete chart data 

.. ~ .. HOT11.CHRISTIAN 
• it.,AC'SONGS'" 

19 

15 TOB\'MAC FOREFRONT/El.Cl CMG 

14 OUR GOO 
CttNS TOMUN SfXSTEPSISPARRO'N/'EMI CMG 

23 BEFORE THE MORNING 

14 

13 BEAUTIFUL, BEAUTIFUL 
FMNCESCA BAIBSTELLI FERVENl/V/ORO•ClffiB 

38 WHAT FAITH CAN 00 
t:IJTUSS 8ECfT00Tlf & NAil 

9 IF WE'VE EVER NEEDED YOU 
CASTING CROWNS REUNIO PlG 

18 HOLD US TOGETHER 
NATI MAHER ESSENllAL/PLG 

12 LOVE HAS COME 
IIARK SCHUUZ W0RO-CUR8 

HEALING HANO OF GOO 
JUlUW CAMP SEC/TOOTH & tU.IL 

12 11 FORGIVEN 
SANC1US REAL s.PARROW/EMI CMG 

ta 12 MORE LIKE FALLING IN LOVE 
JASON GMY CENTRICnY • 18 BLINK 
REVIVE ESSUfTIAl/PLG 

• 14 UNTIL THE WHOLE WORLD HEARS 
CASTING CROWNS B£4.CH STREETIREUNI PLG • 16 BORN AGAIN 
NEWSBO\'S l!~P 

ff 15 BETTER THAN A HALLELUJAH 
AMY GflANT AMY GRANT PFIOD.JSPAR.ROW/EMI CMG 

~ GOO GAVE ME YOU 17 S ~ DAVE IIJ.RKES Ri!.ZOR A TIE 

19 11 YOURS TO TAKE 
JIMMY NEEDHAM ltlPOP 

MY HELP COMES FROM THE LORD 
TltE MUSEUM 8EC/T00Tll & N"-IL 

21 GREAT ARE YOU LORD 
PHILUPS CRAIG & DEAN INO 

24 NO MATTER WHAT 
ICE.RIii ROIIERTS REUtll-011/PLG 

22 FIGHT ANOTHER DAY 
ADDISON ftOAD INO .. 25 YOU CAN HAVE ME 
SIOEWAll PRGPHllS FEFIV'E14l/WOFIO-CURB 

m 23 6 LIVE LIKE WE'RE DYING 
IFIIS ALLEJf 19/JIIJE/JLG 

1f -1.CHRISTilANLCHR'~ 

i i t;• 53 TITLE :5I I ! ARTIST LMPRltfl / PROMOTIOtl LABEL 

0 17 BORN AGAIN 

TOBYliU.C F~EFROJlf/tlll CPJJG 

AWAKE ANO ALIVE 
UIU ET AROENT/1tl0 

ALREADY HOME 
THOUSA.NO FOOT KRUTCH TOOTII & Jl;l,ll 

LEAD ME 
UNCTUS REAL SPARROW/EMI CMG 

GOO GAVE ME YOU 
OAVE. BJ.AKES Ail.ZOR & TIE 

HEALING BEGINS 
TENTtt AI/ENUf. NOii.TH REUfilO&(.lfllO 

CASTAWAY 
tHASEJI INO 

BEAUTIFUL, BEAUTIFUL 
f'RAHCESCA BAIBSTElll FERVENT/V/ORO·Cl.R8 

FIGHT ANOTHER DAY 
ADDISON ROAD lNO 

All OF CREATION 
fllERCYME INO 

BLINK 
REVIVE ESSEtfTIAl/PLG 

ANCHOR 
SATEWTES & SIROIS 'HOAD-CLRB 

AVALANCHE 
MANillUT SEC/TOOTH & HAIL 

MY HELP COMES FROM THE LORD 
THE MUSWM SEC/TOOTH & NAIL 

LIVE LIFE LOUD 
HAWK KELSON BEC/TOOTII & tlAIL 

THE ONE (l'M FIGHTING FOR) 
AFITIClE ONE INPOP 

CD 22 THERAPY 
REUENl t: JIVE,,:'.J.G • 27 YOUR LOVE IS A SONG 

$\1TltlfOOTl.ll'A:~EP~:::V.li8'1\A..fMCt.13 

20 20 10 YOURS TO TAKE 
JIMfllY Nll:DHAM l}lPOP 

21 
SALT ANO THE LIGHT 
sen l't RAVENS TOOTH & NAIL 

EVERYTHING FALLS 

l.EEU ND REl.ftll0WPL6 

OH, HAPPINESS 
DAVID CROWDER BAND SIXSTEPSISPARROW/EMI CMG 

54 

32 

37 

10 

18 17 -21 54 

20 19 71 .. 20 13 

22 18 15 

AIRPUY 
.. ,omTOREO BY 

SALES DATA 
COMPILED BY 

nidscn 
BDS 

!~i_t;l>~!~ 
SaundScan 

.....,, 
l.O'Uf IJNSTOPPAILE f HUUdOtlll!ll[RITY 43341/Jl G 

BRIAN COURTNEY WILSON 
JUST LOVE SP1Rn RISlflG 1166/MUSIC WORLO 

TAMELA MANN 
TJIE Mil.STER Pl.AN Tlll"°J.U tlN 8135 

BEBE & CECE WINANS 
STILL B&C 31 IOS/MUACO 

JUANITA BYNUM 

PLAYUST VERllVllEG"-CY 57643/SONY MUSIC 

JAMES FORTUNE & FIYA JAMES FORTUNE & FIYA 
Ol'COIU: BLACKSl'-OKE 3073/V/ORLDWIOE 

lM;IWNtlfUS a.ACKSMOKE ro i\\mlJWl)E 

VARIOUS ARTISTS 
M G0.1'9.MIAICtru!IRIKIIPI: t Y(fl!I ~ cmNl.~ 

FRED HAMMOND 
PUYUST VERltv/LECACY !177:31/SONY MUSIC 

WILLIAM MCDOWELL 
AS wt WORSHIP: LIVE El 5103 

DONALD LAWRENCE & CO. 
111EUWCfCOIRSSIO!l,FMTIOCfTYl.ll'fR1M-'11Y:Gll"J'.lG 

KIRK WHALUM 
f.:li'Oal.~lllllCf'CI\W,S\WO:,W~'M21!:llllOl, 

BISHOP PAUL S. MORTON 
IOJ\Ul.lWlltimfflllSltl!'f'l4JlS.Dlml1BfWJl12Zlt9'.1 

VARIOUS ARTISTS 
ntE Ctl.RCtt. CAllB) & C(UECTED LAI.IP IJJJCE 016 

VARIOUS ARTISTS 
wrH/GOSl'Et.2009'MJl0.0..rt\'911CM.'.W!M'l'4l6i'&.LO 

VARIOUS ARTISTS 
COD)IRYll&LMl"flH8IT'l.SDAOZIII0M:rll!J.M11!11'&6 

! 

1,~ ,.1HOT ... GO~ 
ll SONGS 

Ii §::l iiii TITLE 
111 ARllST OAJ>RINT I PR0110Tl0f( LABEL 

1 26 IITHE BEST IN ME 
MARVIN W f VERITY/JLG 

2 52 THEY THAT WAIT 
mED HA1,1MOIIO FEAt JOHN P. HE F IIAF°"'trnlMUITYf,lG 

22 I WANT TO SAY THANK YOU 
USAPlliGllfOJKSIUlRm:ALPRUIH0009fJ'll4F.1t!BAK}QJ( 

46 GOO FAVORED ME 
lflf»NIW'-lJClll&lFCFUtt.WMNSlff>AllJPOIIRS 'MIIT'i(lG 

49 RAIN ON US 
EJJUfEST PUGH EPM/BLA.Cll'.SMOKE/NOALOWIOE 

31 RESTING ON HIS PROMISE 
YOODIFtl. ~FE.d. U HllltSTilN e.11:£UCE 00!:ttlA.lll-lT 

14 14 HE WANTS IT ALL 
OR J ' I 

34 GOOD NEWS 
VANESSil IEl.L ARIISTRON6 EMI 'GOsPEl 

20 PRAYED UP 
UREN CLARK-SHEARD l<AREW 

62 All I NEED 
IRIAN COURTNEY WILSON SPIRIT RISING/MUSH; WORLD 

22 THE LIFTER 
TED WINN TEDOYSJAIAZJSHANACHtE 

33 GRACE 
UBE & CECE WINJ.lfS Bt.Clt.lALJ\CO 

'O 
ENCORE 
JAMES FORTUNE & FIYA BLACKSMOKE/WOALOWIOE 

20 THERE IS A KING IN YOU 
OONAlO U WRENtE & CO. OUIET WATEIVVERITY/JLG 

15 JOY OF THE LORD 
Til.MELA Mil.NN TILlYMANtl 

19 LIVING ON THE TOP 
DEWAYNE WOODS OUIET WATER/VERITY/JLG 

13 I CHOOSE TO WORSHIP 
WESS MORGAH BOW T4E 

13 FAVOR 
SttlRLEY CAESAR SH'U-BEL/UCHT 

13 HE'S STILL WORKING ON ME 
£LAINE NORWOOD HlCtl..Y fAVOFIEO 

10 CHAMPION 
DARWIN HODBS ll4.1$0tl RECORDS/lYSCOT/IMAGO DEi 

14 IT'S A LR IG HT 
THE BROWN eon EVOL\JtlBl 4.CKSMOl<E/WORLOWIOE 

THE GREAT I AM (LIVE) 
EAMESTPUGH BLACKSM.OKEIWORLOW10E 

I OARE YOU 
IS.lllAH D, Tl!OMAS & ELEMUITS Of PRAISE GLOBi\l 

e 25 STILL HERE 
TRAVIS GREENE PEJ-lOULUM 

• 23 12 HE CAN (WORK IT OUT) 
YOU1H FOR CHRlST EMTRO COSPEl 

Data for week of JUNE 26, 2010 
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AIRPLAY 
r.tONITORED BY 

SAlES DATA 
C6r.lPILEO BY 

n_i_el_se11 
BDS 

nidscn 
SouridSc.an Billbctar«t 

2 

3 

4 

6 

8 

i-:;: 5~ TITLE ~- Ii ARTIST IMPRltH I PROt• OTION LABEL 

9 7 

PRETTY MESS ~1~ " ALEJANDRO 
UIIY GAGA STFl:APAlt.61<CN..NE/CHEMYTREE,1NTERSCOPE 

OMG 
USHEft FU T. Wl.L.I.AM U.FACE/Jt.G 

COMMANDER 
KELlY ROWI.AND FEAT. DAVID GUETTA tJtilVf:RSiU. MOTOWr• 

ROCK THAT BODY 
TttE. BLACK n m PEAS llllER$COPE 

HAPPINESS 
ALEXIS JORDAN SHRROC/ROC /f.4TION.ICOLUM61A 

NOT MYSELF TONIGHT 
CHRISTINil. AGUILEM RCAAl,MG 

DIRTY TALK 
WYNTH!i GORDON 316 BEATJATLA.NTIC 

10 ~~:!!.Vc~~ o~~:..rlORLD 

GETTIN' OVER YOU 
OOIDDtm&DNWJJJUYI.Fer.l&Lllh\O(a.•,~~ 

KEEP FAITH 
Dfi£Slllf6IJIIISTI)IVS.J:HICOOl'UtllfZORIC00Jfl(aOACH!.D 

DANCING ON MY OWN 
ROBYN CltERRYTREEJltffERSCOPE 

SHARK IN THE WATER 
V W I ROWM C4PlTOL 

15 ~~~!.,1~~~~~~"7u .. ,. .mwERK 
ALIVE 
GOUlFRAPf MUTE 

l0 :~.!?c!-' ,:,:ANNA FLY 

11 ~~~~,!,,~;RE RIGHT NOW 

ROCKSTAR 101 
RIKUINA SRPIOEF JA.U/IOJtAG 

RICH (FAKE IT TIL YOU MAKE IT) 
LOLENE CAPITOL 

I BELIEVE IN YOU 
HANNAH StlOWOOG 

DEEP N LUV 
SARtAH So\81.\li,__ 

' FEELS LIKE A PRAYER 
MlCI. FEAT. DINO N~PITH 

13 ~.!tt.'o:gr.,, 
KILLING TIME 
lltFECTm IIUSHROOII FEJ.l PERRY FARRELL HOM-MEG._ 

THE MORNING AFTER 
STONDIRIDGE ol [IAYEENE NJ\PITH 

•
TOP DANCE/ 
ELECTRONIC ALBUMS~ 

CRYSTAL CASTLES 
C1l'ml!.Wll:E:liftllllk1r.Jtt.lf:S.~l40TfNMO~lU!.Ml& 

RIHANNA 
RATED ft: flU.IIXED SRPJDEF JAM 01437M DJMC. 

42 ' ~~~~~ G~~;~~AS1RAlWERKS 

VARIOUS ARTISTS 
JUST OAMCE 3 ULTRA/ISLMIO {114152/IDJMG 

MIIKE SNOW 
Mlll:E a.ow oowtnowu 10085· 

14 12 49 ~ :~{!W;.Y,\Ll»/,O;E!ifl'(lll:~.1r:Rro:H012932,Q 

DJ POET NAME LIFE 
TOTAL CUl8 HITS 4 THRIVE 9il82S/IOJMG 

MORCHEEBA 
81000 LIICE LEMONADE PIAS DIGITAL ex 

lilFMIIXIU$001lllKDmlltnll WIIJIIJE1imll!Tll~i!W211A6 

IMOGEN HEAP 
ElllPSE MEGo\PHotl1C/RCA 506C.SIRMG 

VARIOUS ARTISTS 
li<fllil ll-Wllit'RIOO.L<UltmE.'l.ll~~'i/JllM.BC 

WILLIAM CONTROL 
NOlA VICTORY 511 

THE GLITCH MOB 
DAlliK THE SEA GLASS AIR 5(1879 E)( 

VARIOUS ARTISTS 
ULTRA.WffKEND i ULTRA 2432 

26 

27 

28 

29 

30 

31 

33 

34 

311 -37 

43 

110 

t;:C =~ TITLE ~s sz ARTIST IMPRINT I PROtAon oN LABEL 

I 2 ~i~~ 'fi'~~~s ~J;r~ gwti 

3 ~~:C~:RY ELEVElfTH 

31 CLAP YOUR HANDS 
. SIA JM/JLG 

NOT SNOT 
HM 

NEW 

27 10 
- =====--------

29 

12 12 

16 13 ~~~,~~)~~.~~~'~'t"~~0~;rs' 
40 

30 7 

46 

BLACKOUT IN WONDERLAND 
JACICIE SIEBERT OAtJMAN 

DEEP DOWN 
JOSH 6AIRIEL PftESENTS WINTER U .LS tlAPITH 

OIJMY BOY 

IF THIS IS LOVE 
LEAH DRISCOLL S[Mf ROBERT 

I FEEL BETTER 
HOT CHIP ~STRALWEFIKSICAPllOL 

.. (~ HOT DANCE 
4 - AIRPLAY" 

e 

• 
10 

6 
LADY6"6A.smEIAUU3JIMOUIRYTREttm:RSCCPE 

I ALEJANDRO 

1 9 ~:~\~~:S~Y~,.,.....,.,..,,,.,_ 

14 

10 

I JUST LET GO 3 REINA ROBBINS 

NEVER FORGET YOU 
~lANIACAUI FEAl ULA RED ST1CK/STRtcnv RKVTHM 

CALIFORNIA GURLS 
KATY PE.ARV FEAT. SHOOP DOGG CAPITOL 

YOUR LOVE IS MY DRUG 
KESHA K~MOSABE/RCAJRMG 

14 ~~~~yzT~ tL~,~~RKERIF«xT MEW 

HAPPINESS 
ALEXIS JORDAN STARROC/ROC IIATIOF{/C-OLl.!MIIU, 

I AIRPLANES 3 8.0.BftAI I-IA'IUYWUIAIISREBaROC~'GfW'{)HJSltE/All.JHOC 

WON'T GO QUIETLY 
EXAMPLE DUA 

18 ;,';",;.~ ~~~~,g~;~~~O~ ASS,,01'/COLUM~A 
DYNASTY 
KASIWIE FEAT. HALEY tlllRA 

BETTER THAN HER 
J,tATISSE Jl'JE/JlG 

DIRTY TALK 
WYNTER GORDON 316 BEAT/AlLI\NTIC 

ROCK THAT BODY 
THE BLACK EYED PEAS UITERSCOPE 

16 16 ::!:~!:~o~! ~8~N VINYL 

NATURALLY 
$1:lUIA GOMEZ 6 THE SCEJIE HOLLYWOOD 

HIGHER STATE 
8.U.EY FEAT. JODIE CONNOR OlGfTA.A>:):JlltK1 PLATEAU 

KEEP UP 
HYPER CRUSH Utll\lERSAL MOTOWfl 

FOREVER AND A DAY 
FRAGMA ULTRA 

Data for week of J UNE 26, 2010 I For chart reprints call 646.654.4633 

AIRPLAY 
t.lOtllTOR!D BY 

nielsen 
BDS 

Si\LES DA.TA 
COMPILED BY 

nidsl'n 
SoundScan 

JAZZ/. 
CLASSICAL 

ClifOP TRADITIONAL 
~AZZ1 ALBUMS 

12 

1111 ~E ARTIST 
·I! TITLE lM.PRIN'T & tlU~1BER I OISTRiRUTltlG LABEL 

1 36 II :::g:,,;~e!~T~1"Rlflffi W 

12 

KEITH JARRETT/CHARLIE HADEN 
J i JASMINE EU..1 01423Jo\JN\IERSAI. CLAS9CS GROUP 

6 ~)~~,'c;'t',~R;,sKY 
39 ~~.~~N'::s~~~-~ 1~~~2; '~0NY MU~C 

59 ~.~~::!~oyo~,~~~~'~"' """'""'' 
FRAHCIS ALBERT Sll~TRI/ANTOOKl CARLOS JOBIII 
Dfo:M'lntP&IISL flill.t:!l'WPAEtm~~ 

64 ~u\~~1~,~~~~,l,,,.,,,,,@ 
33 r.t~-~o~:,~;r:~.~. ""'" ,. 

STACEY KENT 
MCONTE-,.tOI ... TOKW/BLUE tlOTE DIGITAL EX/BLG 

11 52 -~ ~!.,!=,~·-""".,."'"""•' 
13 7 I ~:~:siA~~~:;CH LESSONS A.SI 2~4 & 

10 S :~: ~~lleA~P.Wt<f1$~9~1lC~ 

13 14 35 1 :~~~:~N~~:~;:~sWJrtvt.lU$C 

14 4 :;.~:.~~.i:r.I~~ 
15 16 13 1 BRAD MEHLDAU 

tlGHW-.Y RIDUI r«:HSUCft 518655M'AR14ER BROS. 

•J 

• 

(i)TORCONTEM~ORAR~ 
JAZZJ ALBUMS 

w!i; 
ARTIST Ii §Hi TITLE IMPRIIIT ti tnJMSE'l / OlSTRIBlJTING LABEL ~ 

IIITROMBONE SHORTY 
BJ.CU.TOWN VERVE FQRECJ\§T 91,19,l)'g 

2 15 JAMIE CULLUM 
THE FUISI.IT\IEA"1: FOREC4STitECC~ 013655•NG@ 

3 SERGIO MENDES 
80M TEMPO CQIICORO 31S75 

0 64 CHRIS BOTTI 
CHltS &Om IN &OSTOII OOU!M61o\3~00tfU..'SCft.) 

5 JONATHAN BUTLER 
SO STRONG MACt. AVEtl!Jf 5143/RENDEZVOUS 

8 13 KIRKWHALUM 
Tlfafll~IITIJILMAQWJ.81.E5m.'6'1:all: 

0 13 38 KENNY G 
SUffllHITSf/JtfMISCll!STC"1r.w;mr4CGA(UP46252 

5 
JEFF LORBER FUSION 
NOW IS IHE T1ME HEAD$ lP 32029/(:QNCQRO 

• 11 GROVER WASHINGTON, JR. 
GROVER LIVE G•M-411 S487~/llGHIYEAR 

10 12 18 GALACTIC 
Yil.-KA-IUY o\NTI- 870D2•/E.PfTI.PH 

42 NAJEE 
MINO OVER NATTER IIEAOS UP 3156 

10 BOBBY MCFERRIN 
VOCABULANES E~MRCV 0140:16/0ECC~ 

BONEY JAMES 
SEND ONE YOUR LOVE COtlCOAD 30815 ® 

VANESSA WILLIAMS 
THE AEAL THINCi COtlCORD 301116 

GIL SCOTT-HERON 
l'M NEW HERE XL 411• 

Ii L::i ::ia TITLE 
~I I! ARTIST IMPRl.tn I PRot.lOTION LABEL 

30 II RITMO DE OTONO I 
8BWIE WUMS M IWft 11:0Z FlRJRM.f\OCKRCKI: 

0 4 17 J::~~~~!~.~l. • liWiil WHATCHAGONNADOFORME 
20 ...,;,_..;,_ IWfBIMIIIFbl W«vllll,lllSOM.ElllffiOCM: 

20 BOSSA BLUE 
CHII.IS &'TMDRIIIG ltTIMATE \llEIE 

10 BE BEAUTIFUL 
MIJl)I ABAIR COtlCORO/CMO 

29 
TAKE ME THERE 
JACKIEII JOYNER -'iJI.TISTRY 

10 WILL'S CHIU 
DAVIO IENOIT IIEADS IJP 

0 33 TILL YOU COME TO ME 
SPENCER DAY 'r'OtlAS MEDIA/tOffCORD JAZZ/tMG 

0 12 11 MAKE ROOM FOR ME 
JONATHAN BUTLER RENOEZ'JotlS 

CD 14 FUN IN THE SUN 
STEVE OUVER SOM 

11 16 GOOD DAY 
PETER \\'HITE PEAti:{c-.,c 

12 33 GO 
BRIAN CULBERTSON GRP/VERYE 

13 11 22 BROTHER EARL 
PAUL IROViN + MARC AKTOINE PEAK/CMG 

It 18 13 OH YEAH 
WAUER BEASlEY ltEAOS UP 

15 15 11 MR. MILLER 
BRIAN I R0"'8lRG o.RTISTRV 

5! ARTIST 
I! mu IMPRllfl & NUMBER / DISTRIBUTI!lG LABEL 

1 18 11~~,~~EJv,y;,.,,gco•m•o 
CANADIAN BRASS 2 I STARS ....... , 0PEr!IPIG 0AY 7382 I 

19 =,:,:.;g_;~~~~ 
0 

5 

12 

CAMERON CARPENTER 
CMl1(F(tN IJ\e'Tl!E~ tuD mMC.J198l'CCNiltitl® 

1] ~~~::, ~ts~ ::~~ OUNT"N S03'9" 

29 ~:~!"o:V~:i::~rri 5'825/RMG 
1 CHICAGO SYMPHONY ORCHESTRA (!WffiK) 

lS 
2 

STIIAUSS: IM SOMMERWIND CSO RESOOtlD SOJI OO 

G. llllllllJS. SOlNAR'IOOllf ~ .Of l'EleRA 
rw.AV14SKY:IITEOOOl4281.UMRSALClASSCSGQJP 

17 10 =::-~.;~:,~,.~=) 
23 36 ~~N!~,ic_~~1~:!' .. ~MRSIJ. CLASSICSGROUP 

EMERSON STRING QUARTET 22 OLO'ttll.b-llW't'OJUOOl!14111il.Mf:RSH.CWSCSGROOP 

YUNDI 
t HOPlf: NOC'TURIIES EMI CLASSICS ij,!~08/BLG 

I l lO ; ~~~.~ ~Cll•SSICS2•'7a'6LG 

• - VARIOUS ARTISTS 
W - LEOIQVMJD:IMBINJOS0'43"2.LN~SiSAl.WS9CSCHJLP 

13 

A!!. ANDRE RIEU 
V° l9 S3 GMATlST HITS OEtlON 17764/SLG@ 

Ci) TOP~CLASSICAL;~
CROSSOVER ALBUMS 

t.!i! ja ARTIST Ii 
5• !, TITL.E IMPRIIIT ti tlt:MBER / DISTRIBUTING L4BEL ~ 

• .. RENEE FLEMING J DARK NOfl oecc; Plil BS 
1 33 THE CANADIAN TENORS 

THE. CANADIAN TENORS DECC~ 1)13509 

DUE VOCI 

25 

5 

5 37 
AT/tOll''Mlltfl&I$ H 

7 MAYA BEISER 
PR(MNANCE IN!J()VA 778 

e 54 DAVID GARRETT 
11\\IO .Alffll OO:C,10'217l)Wl1lS'L tl.'SStS (>ltllf 

14 & TAN~ FEAt IIJOO.ANO PIIILHAll!OOIA O!lCH . 
lt!UtlllW~Sl;ntSJm;fffi&.!.?;!U~S.t&fr) 

66 SARAH BRIGHTMAN 
SYMPHONY; U\IE II VIBfHA tAAt~ATTAII 216811Bt.Gffi 

~ STING • g ~ f t111•NTaS--Offl:'i~O'I.N'J•t!WJ&lllJS~Gt.!lrffi 

20 TIME FOR THREE 
3 FUIWEIII' TR.tVR ERS EI 2£3~ 

15 THE IRISH TENORS 
THE. VERY eE.ST Of THE IRISH TENORS El 2300 

16 VAi DACAPO 
SONGS OF DELIGHT J,4,00 MEDIA 014003/t)ECCA 

11 32 ANDREA BOCELLI El MY CHRl$111AS SUGAR 013437/DECCA (t) 

::I ea ARTIST "' ~- I! TITLE IIJPRllfT & MJMSER / O!STRIBUTl tlG LABEL 
E 

:: aJ soUNDTRACK 
_ _ L191t11Cfll.lt1111FRMHIW~i!'f§!U 

20 CELTIC WOMAN 
SONGS FRON TIIE HEART IW HAfTAij 58-36~8lG ft) . 

18 CELTIC THUNDER 
IT'S ENTERTAINMDfll CBJK: TKH€R 013924;\l:CCA • 48 CELTIC THUNDER 
TAKE ME HOME CEtllC THUNDER 0130e1/DECCA 

5 40 RODRIGO Y GABRIELA 
11:11 RUBYWORKS 0080•/AT-0 (t) 

5 14 THE CHIEFTAINS FEAT. RY COODER 
SI.N PATRICIO HEAR 3tJ2JfCONC0R0 

7 B GOTAN PROJECT 
i Til.NGQ 3.0 IYA 8;1,ST,\f -48S•JXL 

0 56 VARIOUS ARTISTS 

0 ZOLi EP SECRETLY C.11.HADIAtl 2t7 

10 13 27 FELA 
TI-If BES1 Cf THE BUCK PRlS10ENT MffillFOOCE 61502 

11 12 KEOLA BEAMER & RAIATEA 
IECU.WJ&.&RIMlD.STAA:SCAlt~.,,WlWl llR.E 

12 13 SOUNDTRACK 
IUilC OF IRELAND: WELCQJ,lE HOJ,!E ELEVU!Otl Otl3 Cl ® 

KOLOHE KAI 
THIS IS TltE llfE GO ALOHI\ 11111 

KONONO NO. 1 
ASSUME CR-,SH POSITION CR4UMED OfSCS 60 

SALIF KEITA 
LA QIFfERDfCE EM1.RCY 01•3e6/0ECc.t. 
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.,. ~ 1111. 5~i TITLE ii 51 !Ill! ARTIST I""""' I PROMOTIOtl LASELi 

e 
3 

4 

8 

II 

10 

11 

CD 14 

12 12 17 

13 10 20 

14 13 11 

CD 16 

CD 17 

17 18 

CD 20 

18 15 

20 19 

G 21 

CUANDO ME ENAMORO 

DILE AL AMOR 
AVENT RA PRE.t.11 M lATltl 

EL ENAMORADO 
LOS TITANE.S OE OURANBO DI A 

COMANDOS DEL M.P. 

· -jiiiii~"""-"""""""'-"'"""-----
23 

24 

G 26 

G 41 

G 29 

28 27 

211 22 

31 32 

G 40 

e 36 

G 39 

G 42 

44 

38 34 

OYUNO Y LENNY tN M 

ALEJATE DE Ml 
CAMILA (SQNV MUSIC urno 

Amlora picis up its 11th top live Utle (Its 
entirt ch.t Olllpllt) on lat in Rhythm Airplay as 
"E ltalo" jumps ID-I. Chasing ill l'igldh No. I 
on !he isl, behind W!~n & Yandel's tt<otd 10 
toPP«~ Aventura extends Its mark lot the 
longest smak ol top 10s to start I ralff!. 

LATUf 

Billbear1L 

• •TOPl!'AT-INrAl!BUMS'i 

ii 

e 
3 

4 

8 

7 

8 

• 10 

11 

12 

13 

15 

18 

17 

18 

111 

22 !'~~.°u~~:~.~~~;;i 35•0Mi1LE 

LARRY HERNANDEZ 
Ufllll'MAKIA 11,,EtlDiElM-OtiOVJSA S?.QOS21Uli.,LE 

GERARDO ORTIZ 
Ml tlOY NI ~lANANA DEL 68924/SOtlY ltUSIC LAllN 

DADDY YANKEE 
MtJNDW. t:L Cll,RTEL 80031J/SQrfY MUSIC LATIN 

18 ;.!~:i.: ..... SONY MvSIC LA1"1 59881 

12 ;uiJ!~~,::,~u~~~,E~/£?.,...,,.-,,u 
INDIA 
UMIC.A TOP sror 3tl02ll(SQU'I' UUSiC LATlrl 

13 66 

10 

TITO "EL BAMBINO" 
El PATRON SIEtOE ti5388MlMLE 

JUAN GABRIEL 
JUAN C.AIIIUEL f0tlOV1$ol. 3MS1.t/UMLE 

15 10 ~~,(~~;,.~1~2,~~014!,2AJMLE 

16 11 ~?~J;!~~L~;,~,o~~IS~~:S~~~~ 
14 16 f.~!;!~~e~, SONY'1UStC lATltj 61972 

VOZ DE MANDO 11 

12 

CON LA NUEVA rtOEIIACJON OISA 721SSJ/UMLE 

CONJUNTO PRIMAVERA 
Ui!PACA rus cous f O}jOVISA. J5~~1ll/UMLE 

l TIERRA CALI 
18 10. MOOONG~ttB.t.GCJJ.~/ll.lSCI.Aif,tl~lM.E 

17 5S ~~~~~u:O:~~~~lE 01~67/UIJLE 

32 15 PRINCE ROYCE 

! 

21 22 10 Po~:}N~ TU FONOVIS,J. 35•411/UMLE 

22 20 28 ~:o~~~~TIMA: YOIWMEll 1 DSA. 726553.\JMlf 

G 23 

34 36 28 

311 37 32 

G 41 63 

37 28 

38 3B 

VARIOUS ARTISTS 
SUPEA ESTRELUS FOr«JYtSA S!i-151 IMRE 

~ ====-=====---: 

38 25 
14 

S",H P",TlUCIO ttE.i.R 31321/CONCORD 

40 35 4 !:r~rFA~~7A~~~ 3{)021/SOtlY l.lUSIC LA.Tiff 

41 39 28 ~:,~!E.;f,~,?o~f~~~~ 
42 40 32 

43 42 11 

MARCO ANTONIO SOLIS 
IMSCf.MNIQIANTOtl050.JSFCNM,l,3S421M!MlE 

ALEJANDRO FERNANDEZ 
MUIICIIAIITICO r,JE IIJNCA ... SOXYIJUSICU.Tllt£.&683 

4' 45 13 ~E~or!~R~~~O~f~!-o~s~~~! 0~ 711Jl ll E 

48 44 r;J MARISELA l!:I 2(1 £mos INIIORTALES tll 6614 

48 43 33 ~.~~!!....,.EXITIJSfOt"""-35WIUllE 

54 40 ~~!~~o~~;,f,~~9~1~,~[E 

58 28 ~ -:~~~=!i";f;!;,LI~N 

INTOCABLE 49 48 SUPEfl I'S Ctjlfl'OL LATIN 40363 

I 

Gilberto Santa Rosa !<Otes his llsl top 10 on mi 
Tropical Airplay as "Vivlr Sln Tl" jumps 11- ~ 

6. He's now one top 10 title shy ol tying 
Narc Anthony (32) lor !f<ond-mllit in the 
chart's nearty 16-year h~tory. Vktor 
Nanuelle leads the pa,k with 40 top 10s. 

46 1 Go to www.billboard.biz for complete chart data 

AlRPLAY 
MONITOAEO BY 

nidsl:'11 
BDS 

SALES DIITA 
torllPILEO BY 

11i( • .+,1..:n 
SoundScan 

a~ .1REGIONAL:~~~
• 4• MEXICAN.AIRP~ 

3 

4 

15 

8 

7 

• • 10 

CD 
12 

13 

14 

18 

3 

4 

• 

M ~ 

~~ ~~ TITLE 
~- 11 ARTIST (IMPRINT / PAOMOT10N LABEL) 

1 10 m DIME QUE ME OUIERES 
~ lANtlA tL Rf£1)b0 FQNQY1$A 

19 ~H~Y~,;'.~!~:,u "'" m ... pNALDEM§E o,s, 
22 AL MENOS 

U ORIGINAL 8ANOA EL LIMON FQNQVIS,A. 

26 !~0~~,'!:~.~"~'Eo~s? 
20 ~~:~!~~~~~OISA 
20 ;,?o~!,~~~E~ DEL M.P. 

l4 NO PUEDO VOLVER 
Uff0CA8LE CAPITOL LAntl 

15 ~e,,.~.~~;>M~X~~~~OVIW\!\SIYIS, 

14 MAS ADELANTE 
U ARRQt.LADORA IIANOA EL LIMON OfS,A 

lO 31 ~~:V:!~,~o'iz ~~,i~~P"QYISWUSrvis, 

16 12 fu?.~~~,.:;J,;.~ACES LLORAR? 

14 29 ~/ ~~.~:~~:~,~~"°'"' 
15 21 Yu,To~ ALVARflY SU NORlEllO ... OAOISAIASl 

13 34 ~~~• ;~~?s~1~s~IAS 

17 34 ~~'G"-U~J.!o~?c~u~J:.';,J!. ,.,.9v,,. 
12 14 DIME UNA Y OTRA VEZ 

ll CH",PO OE SIIW.OA ffiS;A 

18 11 ~~:~:.,~.~~;IGUA 

11 15 ~.~~~,~~?,M~s~,~,ov 
16 io\~T,~.~-~.? .~~c:~t '"' 

EN PREPARACION 
GIMROO ORTIZ DEL/SONY MI.ISlC LATltf 

15 SONRIE 
11!1$ f NBIQllf me SJQP 

12 30 STAND BY ME 
PNNCE RPYCE TOP $TOP 

2 

3 

4 

15 

8 

7 

• • 10 

~111 i;~ TITLE 
~; II ARTIST OU.PAINT J PROMOTION LABEL) 

CUANDO ME ENAMORO 

15 ?e!!,~~,! IC61Qlfl MISICl!II« 
10 BACHATA EN FUKUOKA 

JU",N LUIS §yERIIA I''° C~PITOL LATIN 

14 ~.~::.:,,, Ullpt!RS•L MUSIC \At"IQ 

22 ~H\~ ~ -~~~1~!~HETf/lf/JIYfBSAI 1/IISICLAJINQ 

29 MIENTES 
CillJU SOUY Ml! s.JC I UIN 
TU BOCA 
CH&YANKE SOW MUSIC LATIN 

10 32 ~~;~,:~.t-~~~\II" 
21 ;,~;~,~:~1,~,,,0,,_N ______ _ 

"'- 19 ~ YIAKA WAKA ITHIS TIME FOR AFIICAj I 
w __ _.lilJintJll .. ·- .. ·- '"' ... =""'"'"''"-===lfG ..... w .. • ......... s .. -"'""'"'' 
A!\ 15 ALEJATE DE Ml 
'6iJ cp 11u SQ}N MUSIC LYI" 

14 11 17 STAND BY ME 
PRINCE BQYCf TOP STOP 

• 18 
LOCO 
JOWRI & IWI.PX»:r:41:Wt!EIWINNfffiN Ml§tCIATIUP 

18 13 18 BIEN O MAL 
.,,,..uun..,.,""""''"'ffiA"''"''"'ANY=""'Ys.,,c...,,,,,AY,..n,..1 ____ _ 

A!!. 17 ELMALO 
W' AVf.NTURA PREtAIUM LATm 

• 31 ALEJANDRO 

a~ aLATl~RHYJHM 
• 4~ 1RPl:AY 

4 

:.; ;! TITLE 
,. a ! ARTIST ~IJPRINl I PROMOTION LABEL) 

m cuANDO ME ENAMORO I 
~ ElftQlliUSNIYUJMll&flllNL~llOCJi"lt) • 

22 i,; :•~,~,=~~?.ZN 
lO BREAK YOUR HEART 

W9 tAUZ UAI I IIRJtRIS MFMIIBYaP !MO 
LA VIDA ES ASI 
IYX QllffN MJ.GHFJEalWYf8SAI MIISIC I lllNO 
EL MALO 
AVEND!M PBDIUIM I BJJN 

0 11 VIVIR SIN Tl 
GIUIERTA SANJA BASA SPNY MUSIC LAUN 

• 10 

8 

7 

8 

II 

10 

CD 
12 

15 

CD 24 

251 ::~~ .. ~g~!1ti,emtrNIVERSAt tlus,c LATINO 
18 ~~!;~EIIIIIIAIAI'" 

CUANDO ME ENAMORO 

12 g~Ti,~1~PX:rn~~e~T;,~~~R 
LA VIDA ES ASI 
IVX OllffN Mr!,CHFJM I/IYEBSl+I IJ!ISIC I lTINO 

7 

• 16 10 z~~EUTWlll UMIAEACE/HG 

II 

I) 13 12 f~:r!!!!i~~!~~~O~l~\fESSI tJIISCtmro 

11 11 20 I ~A~N~ENR~~in~s~e 

12 S !:N~~SAfi~J~RR~~•~OUC~~T~~~IN 

13 13 I g~~~~~1/::;o~~JJ~1Jc~ ~l~IERAN 

14 12 15 ~;~ RAN PY WY1MACHFTMl!j[YF85AI M, SIC I mun 

15 1S 21 ::m~~~~4IOF~~!~I (i()ftUS0INMIS!CtAJti 

115 11 ME GUSTA$ TU 
41 ms A 000 [f&J YOMD RI ACtf PEARi 

GUERRA NETS FIFTH TROPICAL NO. 1 
Juan Luis Guerra & 440 open at No. 2 on Top Latin Albums and No. 
1 on Tropical Albums with new set "A Son de Guerra," securing 
Guerra h is fifth topper on the latter tally. Selling more than 8,000 
copies, the singer marks his third-best debut sales week behind 
2007's "la Llavc de Mi Corazon" {11,000) and 2004's solo effort 
"Para Ti" (10,000). The new set's lead single, "Bachata en Fukuoka," 
has already hit No. 1 on Hot Latin Songs, Latin Pop Airplay and 
Tropical Airplay. - Rauly Ramirez 

Data for week of JUNE 26, 2010 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

OJAPAN 
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BI LLB OA RD JA PAN HOT 100 

,.ill S!l fHANSHINJSOUNOSCAN JAPAN/ 
i!Ei _,. PUIIUCH) JUNE Hi , 2010 

51 VICTORY 
EXILf RttYTHM zor«: 
RING A DING DONG 2 KAELA KIMURA COLUM8V. 

3 NOT MYSELF TONIGHT 
CHRISTINA AGUll.fRA RCA 

4 76 NIRAIKANAI 
COCCO V.CTOR 

5 37 LONELY 
t.tAO A8E PONY CANYOrf 

8 3 1 
PONY TAIL TO SHUSHU 
AHHKLNO 

7 RING A DING DONG (LTD EDITION B) 
IJIELA lllt.l\lRA C0l l!M81"-

8 83( HADA KA NO TAIYOU 
IIIICDflN Kl/0-0tt 

9 73 NATSUZORA 
GALILEO 6AULP SOflY MUSIC 

10 NEW KYOTO MONOGATARI 
YUKO HARA VICTOR 

I FRANCE 
SINGLES 

wl: 
~; s=: _,. {SNE.PllFOP/TITE-UWE) JUNE 15, 2010 

ALLEZ OLA OLE 
JESSY MATADOR WAGRa!.M 

2 W.AA I FRED Ff£SOOOO Bl£U BLANC ROUGE 
FRAKCOIS lf FIWICAIS & OOUDOU Wil.RtlER 

3 BABY 
ll'IIIWfflR ~ rolOXIOl~IRUfil'(J 

4 VEM DANCAR KUDURO 
LUCENlO a &16 ALI AIRPLAY 

5 BREAK YOUR HEART 
TAIII CRUZ PAERCURY 

8 ALORS ON DANSE 
STROMAE VEffTIGOJl.!OS.l).ERT 

7 13 HVMNE FRANCE/SINGLE + DRAPEAU 
VARIOUS ARTISTS WARtlER 

8 
IF WE EVER MEET AGAIN 
lWB,W.IIJ FT. K.QV PUA'fM:a.t~ll1~ 

9 8 HOT 
INNA PHOH,1,13/AIAPU.Y/"3 SEAT BLUE/AAT'N 

10 101 
OU STYLE 
JENA LEE l !ERCURY 

I ITALY 
DIGITAL SONGS 

wl: §i ~- {NIELSEN) .IUNE 11, 2010 

WAKA WAKA (!HIS TIME FOR AFRICA) 
SHAKIRA n. FRESHLYGROUND EPIC 

2 ALORS ON DANSE 
SJROMAE VEATIC01MOSAERT 

3 20 GETTIN' OVER YOU 
O.lVIII GUEfU & CHRIS WILUS GUM/ll'IRGltf 

4 REPLAY 
IY.U TIME IS IAOtlEYJSELt.-GA HEIGHTS/REPRISE 

5 MONDO 
CESARE CREIIONINI Wil.RNER 

8 3 1 
HEY, SOUL SISTER 
TIWN CDLUMBIA 

7 FIGHT FOR THIS LOVE 
CHERYi. COLE FASCltlATIO,f/POLYOOR 

8 13 DONNA D'ONNA 
U.UR.lPMJSIII .I IJAtitU NAtill411NlJIWJ•/AJI.Atffit 

9 UN COLPO ALL' ANIMA 
UOA8UE WARtlER 

10 18 WAVIN' FLAG 
ICiN.uN A~FNOCTOlJE 

+ SWITZERLAND 

2 

3 

4 

5 

2 

3 

4 

8 

SINGLES 

;! fMEOIA CONTROL) 

WAVIN' FLAG 
K'H.U.N A&M/OClONE 

.IUNE U , 2010 

2 I 
NEW 

• NEW 

NEW 

WAKA WAKA (THIS TIME FOR AFRICA) 
SIIAIIM n. FRESHLYGROllND EPI-C 

HELELE 
\/RILE & SAFfU DUO tllVER 

SATELLITE 
LENA MEvtR-L.AHDRUT l Sf I NIVER AL 

A LORS ON DANSE 
STROMAE VERTIGO/MOSAERl 

A LBUMS 
KATIE MELUA 
THE HOUSE DAAM,\TICO 

CHRISTINA AGUILERA 
810HIC RCA 

MORCHEEBA 
8LOOO LIKE. LU10NACE PUS 

JACK JOHNSON 
TO THE $EA BRUSHFIRE 

HELENE FISCHER 
BEST DF CAPtTOL 

~ UNITED KINGDOM 
--------------

SINGLE S 

,,ill 
l!:3 §i ~1::::;;;1~~.) JUME 1:S, 2010 

SHOUT 
N, StiWTfijAENCiU.lllrtllllll(6.w.l~CtRl8'S'W 

2 NEW =~~PAM Ft WRJNTH LOt~'P$lRla>110tJE 

3 16 WAVIN' FLAG 
nAAII A&l.f/OCTOIIE 

4 GETTIN' OVER YOU 
OAijlO GUlTT.t &, CHRIS WI.LIS Gl,MNTRG114 

5 NOT AFRAID 
lMINEhl WE8,/SHA0Y/AFTER.MATH,i\JITERSCOPE 

8 I I OMG 
USHER n. WIU.W1 LAFACE/JLG 

7 RIDIN SOLO 
JA$CII O&llll 0 BELUGA HEIGHlS/W,),,R•JER BROS. 

8 I N OTHIN' ON YOU 2 ~ 8.ClBA BIU«IMMS FHEJU:J(,W~D lumE1'JLJfflt 

9 TRY SLEEPING wmt A BROKEN HEART 
ALICIA KEYS MBK/J 

10 53 3 LIONS 
0, &ADOIEL/F, SIOIOfEIVUGHTIIING SEEDS EPfC 

OcANADA 
BILLBOARD CANADIAN HOT 100 

wl: 
!; 5$ _,. (NIB.$EN 81l$.1$0UND$CAK) JUNE 26, 2010 

CALIFORNIA GURLS 
k.ATY PERRY n, SWOOP 0066 C4.PITOL/EMI 

2 AIRPLANES 
UJR NKIUTlu.wG rlU!l[W.H~OHBU.tlA'iX'fw.El 

3 OMG 
USHUt Fl WI.LUM LAFACE/JIVE/SONY MUSIC 

4 ALEJANDRO 
UIJ'l'tlt.AS'f;~JY:~JF.OiEIIMFHM!R.tl'.ffitt,~00,IJ. 

5 BREAK YOUR HEART 
TAID CR1R n. UIIIACAIS PAERCURY/UNIVE:RSAL 

8 YOUR LOVE IS MY DRUG 
US.H• KEMOSA!E.IRCA/SOIIY tAUSIC 

7 NOT AFRAID 
Mj8il\\Ul'91AD'mfTElt.wllmE~SolJ. 

8 HEY, SOUL SISTER 
TflAIN COlUMBIAJSONY MUSIC 

9 DYNAMITE 
TAID CRUZ IJERCUAY/UNI\IERS.\L 

10 I PERFECT 
I O IIEDLf.Y UNIVERSAL 

D SPAIN 
SINGLES 

wl: §i ~- (Pfl0111USIC.lEJl1EDl.l) JUNE I i, 2010 

WAJCA WAKA (TltS TIME FOR AFRICA) 
SHAKIRA FT.FRESHLY680UND EPIC 

2 :21 SICK OF LOVE 
~ ROURT RAMIREZ GL080MEO!" 

3 RUN RUN 
ESTOPA SOIIY t.tUSIC 

4 WE NO SPEAK AMERICA NO 
YOLAIID.l BE COOL &- IICUP SWEAT IT OUT! 

5 12 TIK TOK 
•UHA K[MOSA8EJRCA 

8 I GYPSY 
G : SHAKIRA EPIC 

7 STEREO LOVE 
EOWARO MAYA Ft VIU JIGUUNA ~MYAVlrl 

8 TELEPHONE 
Llmr.&R, IOXESJJE:Wi:n."'4UUIEJI~~ 

9 APPLEJACK 
TIil TRIANBLES H"LF A COW 

10 13 SEXY CHICK 
IIAIIIII GUffi.l Ft AIOII. GUM/VIRGIII 

-HUNGARY 

2 

3 

4 

5 

2 

3 

4 

II 

SINGLES 

§i (IFPI FINLAND) JUNE. 11. 201G 

SZINBAD DALA 
AKOS FEHER SOLYO~ M,1,GNEOTOtl 

AJJAJJAJ 
OUIMIIY TOM TOPIII 

TELEPHONE 
umGliiAn.lOOClSTU/tlfn...._,,tCIBVMFH~ 

s I oH AFRICA 
•n1111m1MmM.(Ml!Dll,t1'Mlll~~rm11 

3 WORDS 
CHERYL CDLE FT. WI.J.JAll1 F,I\SCltlATICN,JPOLYO()R 

ALBUMS 
MUSICAL (HUN) 
REBECCA- AIMNOOIUY-HAZASS2(1tffl LH~RS,1,1. 

AC/DC 
fl.ON M•N 2 iSOUlrl>TRACl) COi.U .. 181A. 

TABANI ISTVAN 
MENIS MEG! Utll\lERS,.l 

ZENEOVI 
IIEPO.tl.OI( KIC$llNU SONY MUSIC 

10 LADY GAGA 
WH.alf(lK HIIMJUIBSR/M.M.llW(OfFRi:Jll~ 

Data for week of J UNE 26, 2010 For chart reprints call 646.654.4633 

_ GERMANY -
--------------

SINGLES 

,.ill st= i!Ei _,. (MEOIA CONTI\OL) JUNE a, 1-010 

WAVIN' FlAG 
IC'NAAN A3 M/OCTQtjE 

2 WAJCA WAKA (THS TIME FOR AFRICA) 
SHAKIP.A n.FRESHLY6JIOUND EPiC 

3 SATELLITE 
WIA ME'fER-UIIDRUT USf-0/lltllVERSAL 

4 GEBOREN UM ZU LEBEN 
UNHEILIG ltnERSTAR/f.4.flSATIOtl 

5 11 HELELE 
VEULE. &- SJ.ffll DUO UNIYEfl:SAL 

8 BREAK YO UR HEART 
l.UO CRUZ 4TH & 8MAOWA\1SLANO 

7 STEREO LOVE 
EDWARD MAYAI FT. ttllA JIGULINJ.. Mil.VAi/iii 

8 SWEAT (A LA LA LA LA LONG) 
MEHRZAD MARASHI & MEOI.Oc« COLUMBI,),, 

9 DER HIMMEL SOLL WARTEN 
SIIJO n, ADEL TAWll UtllVERSAl 

10 10 WHATAYA WANT FROM ME 
AOA~! L.AMIDd 19JRCA 

'7' AUSTRALIA 
SINGLES 

wl: 
~; 5; _,. {ARIA) JUKE 13, 2(110 

OMG 
USHER n, WILl.U,lllll lAfACUJLG 

2 AIRPLANES 
U .B n. HAYLEY WI.I.WIS WAR1'ER 

3 CALIFORNIA GURLS 
ICATY PERRY Fl, SltOOP D06 CAPtTOL 

4 [L_ RIDINSOLO 
___!__ JASO. IIE.RULO WARNER BAOS. 

5 WE NO SPEAK AMERICANO 
YOLANDA I E CDOL a DCUP SWEAT IT OUT! 

8 GETTIN' OVER YOU 
o•w10 GUE.TIA I CHRIS WILLIS GUI.I/VIRGIN 

7 BREAK YO UR HEART 
TAAO CRUZ 4TI l & SROAOWAY/1:SlANO 

8 YOUR LOVE IS MY DRUG 
KESHA KEMOSA/RC,),, 

9 18 BILLIONAIRE 
l!Wllaffftffl.NMmM.:itl'Kl!;1111r.e.{tRJU.ID!fl'FWI~ 

10 35 LYING 
IU1Y MB\EDITH SO"Y MUSIC 

C MEXICO 
SINGLES 

wl: §i ~- (BIMU) JUIIE 11, 2<110 

THALIA 
PRIMERA FIU SONY MUSIC 

2 JUSTIN BIEBER 
MY WOFI.OS SCHOOLOOV'AA}ADtffi BRiU.J"~Sl,1,!l> 

3 CAMILA 
DEJ.lRTt IIE AMAR SONY MUSIC 

4 h PESADO 
DUDE L.l CANTU/A \/CN..2 OlS.VUIHVERS"L 

5 4 JUAN GAB RIEL 
JUAN GJJlfllEL FO,JOVISA/UfM RS.U 

8 I KALIMBA 6 : AbWIYOUNIRHOlilf:tWULA.Sti!MClS SOM'J.IJ9t 

7 LAOY GAGA 
TIIE FAAtE smr».t~E,t:D~lM.Om:rt1Rl"EtmRSOJPE 

8 10 PESAOO 
DUDE U WllNA DISAft]tllVERS,),,L 

9 77 CARTEL DE SANTA 
Slit COPA sor,v MUSIC 

10 s I LADY GAGA 
THE flalXSJIDIAJ)l,xnPlJIIE<MMVTFffitfflJISOlft 

G) WALLONIA 

2 

3 

4 

5 

2 

3 

4 

II 

17 

19 

SINGLES 

(UlTR.lTOP/6FI) JUME I&, 2-010 

WAJCA WAKA (THS TIME FOR AFRICA) 
SHAKIRA n. FAESfllYGROUMII EPIC 

ALORS ONI OANSE 
nROIU.E VER11GO MOSAEAT 

NON NON NON (ECOUTER BARBARA) 
WIE!.IAJORDAMA tlVM 

BREAK YOUR HEART 
TAJO CRUZ 4TH & 8MA0W"Y).SlAND 

ALBUMS 
KATIE MELUA 
Tl!E HOUSE ORMIATI-CO 

THE BLACK EYED P EAS 
THE E.N.D INTERSCOPE 

CHRISTOPHE MAE 
ON TRAC,E Lt ROUTE WARNf:R 

DAVID GUETTA 
ONE UJVE ~ IA,,VlRGltl 

LES PRETRES 
SPIRJTUS ()fl u rMRSAL 

EUROPEAN 
HOT 100 SINGLES 

w ~ ~; ;1· "6 6L08AL MEDIN8UIOAAD) ...... 16, 2010 

WAVIN' FLAG 
K'NAAN o!.&MfOCTOl&E/IIITERSCOPE 

2 WAKA WAKA {TI-IIS TIME FOR AFRICA) 
SHMW. FlflmHLYGf.iUtl)SCtlYMJSC ERCm::: 

3 ALORS ON OANSE 
sTROMAE VfRTIGO/~!OSAERT 

4 GETTIN' OVER YOU 
DAVID GUETTA I CHRIS WIWS; CUMNIFI.OIJl 

5 BREAK YOUR HEART 
TAJO CflUZ ISi.AND 

8 SATELLITE 
LEMA MfYEfl-LAltEIRUT USFO/tlllVERSAL 

7 ALLEZ OLA OLE 
JESSY "1ATAOOO WAGRAM 

8 
~ SHOUT 

NE, SHOUT n, DIUlE I ..MMES COROEH SYCO 

9 BABY 
J.liffill~FtllltllQli~'FkVJOe1w,niIJW 

10 10 STEREO LOVE 
EDWAIIII MAY• n. VIKA J1Gtl.lNA tAAYA\/IN 

11 NEW fi~1~ ~~~H n. U8RJNTH PARLOPHONE 

12 23 OMM & 1'£11 PRES81TM 81.fU 8lNJC AOOOE 
FRANCOIS LE Ffl•Nc•1s & DOUDOU WARtlER 

13 11 TELEPHONE 
W'fQQFTll'l'Olll5FBllllllltlPil}g,OIB!'mlz'lllIJliffl 

14 21 OMG 
USHER n, M LLl..llrl U FACEJ JLG 

15 13 HEY, SOUL SISTER 
TRAIM COLUIJ81.,),, 

18 18 NOT AFRAID 
EMIIIEM SHADY/AFTERMATH/IHTEASCOPE 

17 14 VEM DANCAR KUOURO 
LUCENZO & IIIG Al.I AlRPLAV 

18 19 MEMORIES 
DAVID GUETTA Fl llO CUDI GUINVIR{,111 

19 15 GE BOREN UM ZU LEBEN 
UNHEIUG IIITE:RSUR,'JANSAJIOIJ 

EURO DIGITAL 
SONGS SPOTLIGHT 

IRELAND 

STEREO LOVE 
EDWAAC 111AY• & WIKA .IGUUNA tAT 

~ WAVIN' FLAG 2 NE"!j ll'NUII A&-1.t/OCTONt 

3 

4 

5 

8 

OMG 
UIHEA FT. l\1LLI.AM LIFICE/JLG 

RE ~~.i;::~.~~AOY/AnERM,mlllmASCOPE 

10 ~.~-i;r~~;~v,E,~-~;'~lllS GUM/VIRGIN 
RIDIN' SOLO 
JAS(llt DEJltlO BELUO" HBOHTSN/AR"8 BROS 

7 NEW ~C~~tl<tM~~~B~A~y DRUG 

• ALEJANDRO 
a NE I.Aaf r.AGA.SlWl.ttlOllloOfll~ 

g NE~ fi~l~~~PAH n. L.l81UllTH LONOOIIJEIJI 

I AIRPLANES 10 g lUFIIWUYIIWWR~'lfi\'(JHlilf.,;Q/lllK: 

a POLAND 
SINGLES 

~i t;: (lWI.ZfX: PROOOCEIITOW 
~ ;' AUDIO VIIEO) .IUNE 11, 201G 

KATIE MELUA 
THE HOUSE ORil.MATICO 

2 -;i ANIA 
2 _ All• IIOYlE SONY MllSIC 

3 NEW ~A~~~:c:0Rw1
1
:~; 

4 SELENA GOMEZ & THE SCENE 
ICJSS I TRL ltOLLYWOOD 

II C2ESLAW SPIEWA 
POP MYSTIC PRODUCTIONS 

8 13 KOMBI 
0 llllLOSCI UNIVERSAL 

7 MACIEJ MAL£NCZUK & PAWEL KUKIZ 
SIARSI PANOWIE QI.a 

8 NJ :.Roig¥\~~~:-L.AT02010 MAGIC 

9 22 JUSTIN B IEBER 
MY WOfll..D 2.0 SCHOO..BO'iiflA'tltCl(}WJJi1SUII) 

10 AC/DC 
lflON MAit 2 (SOUNDTRACK) COLUMB-IA 

EURO ""'1'"1
' 

DIGITAL SONGS ~~::.~: .... , 

~; ~ w 

;\; 
1 NEW 

2 3 1 

3 15 

4 NEW 

5 

8 

7 10 

8 
~ 

NE~ 

9 

10 

11 

(7z""7sl 
13 13 

14 

15 NEW 

(NlUSElt SOUHOSCAN 
INTtRHTIDH•L) JUNE N , 2G10 

SHOUT 
SIIOOIRROll:UGFI W2HFWCl.llJA'iliOllillNS'i1XI 

WAVI N' FLAG 
K'NUH A& l.t/0-cTOtff 

WAKA WAJ<.A (THtS TIME FOR AFRICA) 
SHAUU. Ft FRESHLVtROONO EptC 

FRISKY 
11NIE lEIIP.lH Fl UIIRl!lfTH LONDON/EMI 

GETTIN' OVER YOU 
O.WDGl.lTillQR$WIW$FtfBl£,lfl l.JIIFMIGIM,~1(.f.l 

NOT AFRAID 
EMIHE~I WEBISHI\OY/A.flERMATH..itnERSC.OPE 

OMG 
USHEfl Fl. WlLLl,AM LAFil.CE/JlG 

ALEJANDRO 
L\O'f6116ASTllf»,UOrN.MrOfRfMJUHNTmitCf'E 

NOTHIN' ON YOU 
lOJFt IIUIO NAIIS FE!fl..fl00(.611AAC!fil5'Tl..E.lill.Nl[C 

STEREO LOVE 
Eow.-RD M•YA "VIICA JIGUUNA CAT 

RIDIN' SOLO 
JA$0N DEIU-0 BEUfG,,),, HEIGHTSMl'ARl(ER BROS. 

TE AMO 
IUHANU SRP/OtF JAi.i 

HEY, SOUL SISTER 
TRAIN COLUMBIA 

SATELLITE 
LEMA MEYER•L.ANDRUT UIIIVERSAL 

YOUR LOVE IS MY DRUG 
KESHA KE .. 10SABE/RCA 

EUROPEAN 
ALBUMS 

~i 5i {sG 6LOBN.. ME!Mfil DIWl) .lINE 15,2010 

1 NEW CHRISTINA AGUILERA 
BIONIC RCA 

2 zl KATIE MELUA 
THE HOUSE DRAr.1,1,lJCO 

3 JACK JOHNSON 
10 THE SEA BRUSHFIRE/UNfl/ERSAL REPUBLIC 

4 41 
LADY GAGA 
TIIFAME~EtD4LM:!f:/<£AA't'Tll£1lfTERSCa£ 

5 3 AC/DC 
IROlt ~UN 2 co1u .. ,e1A 

~ SOUNDTRACK 8 ·~ THE TWl 16KT SAGA: ECLIPSE ATlANTIC 

7 LENA MEYER•LANORUT 
MY CASSETTE PUYlR USFO/\.ltllVERS.i.t. 

a 121 DAVID GUETTA 
ONE LOVI OUMNIRGIIJ 

9 MICHAEL BUBLE 
CRAIY LOVE H3/RErRISE 

10 14 ALICIA KEYS 
I HE Elfll1ENT OF fREmOM MBKJJ 

11 NEW HELENE FISCHER 
BEST OF C,),,PJTOL 

12 MUSE 
THE RUISTANCE A&E/'HEUUI\\ 3/WA.RtlER 

13 8 THE BLACK EYED PEAS 
THE E.N-D UHERSCOPE 

14 5 1 
THE ROLLING STONES 
DUOMlUl$TRmlREJMSTUIEil11E~ST'4t!imYJ>=: 

15 NEW U2 
U2 36<1 AT THE ROSE I OWl (DVD) MERCURY 

EUROPEAN ;::::;~,., 
AIRPLAY 

!i §i JUNE 11, 2010 

HEY, SOUL SISTER 
TRAIN COLUMBIA 

2 CALIFORNIA GURLS 
KATY PERRY FT. SNOOP IIOG CAPITOL 

3 NOTHIN' ON YOU 
lOJF1ftlll)ll.lllSA£B8.MCtQWllH:Sn.£,W»ftC 

4 IF WE EVER MEET AGAIN 
TMWAND n UTY PlAFl't 14!..'\\~t;:N'IER&:tl'E 

5 ALEJANDRO 
WYGM;ASill(,l),UE,,tWA;,0$1MR!l!m£11$Wt 

8 FIREFLIES 
O~'l CITY !Jtjl\fERSAL REPUBLIC 

7 4 IN MY HEAO 
JASON DERWI BELUGA. ltEIGIITSMIARIIER BROS. 

8 al TE AMO 
RIHANMA SRPfDEF JAM 

9 BREAK YOUR HEART 
IAIO CRUZ ISlAf4D 

10 21 GETTIN' OVER YOU 
OA\/ID 6UETIA & CHRIS WlWS GUM.NIACIN 

1 1 17 JUNEBUG 
ROBERT FRANCIS 8,),,RCLAY 

~ OMG 
USHER Ft 'WlLLUM LAFACE/JLG 

13 29 ALL THE LOVERS 
ICYLJI: IIIIIINOGUE PARLOPJIONE 

14 11 ALL THE RIGHT MOVES 
ONER£PUBLIC MOSLEY/UITERSCOPE 

15 15 RUDE BOY 
RIHANNA SRP/DEF JAP• 
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~ ' . A.: ~ , 

Billboard ')l' f1ior c hart rncmc1yer 
Wade Jessen tees up t r c r-ext 
q uest ior' for Martina McBride 
d urir•9 t 'l'r keynote O&l\ 

Despite the to p ic of 
his p anel-' '\ot YoJr 
~ -,j ,l, , I 

Pcrtorm1rg a t trc r -ctv.·ork1rg rcccpt101, sponsored 
by ,\darns and ~cesc _LP V.'crc ( froM left; Ant hony 

K . of the Ar tt0 ony K. R,l t'd, Gwen Sebastian, Bo Bice 
,1n:J Mad onna Nash. No t p 1ct Jrcd 1s Landor '11cr.1cl. 

who also ocrfor, •1cd at lt•e reception 

More than 400 country music Influencers 
gathered at Nashvil le's h istoric Hermitage 
Hotel for the inaugural Billboard Country Music 
Summit, held in association with the Count ry 
Music Assn. The summit ignited the busiest 

culminates In the CMA Music Festival. Sponsors 
Included the CMA, I Wireless Center, Adams 
and Reese LLP, Bridgestone Arena, Loeb & 

Loeb LLP, the International Entertainment Buyers 
Assn., Lyon & Phillips PLLC and Digital Rodeo 

ABOVE: Creative Artists Agency sp onsorship agent Laura Hutfless m akes a point on 
the .. Marketing & Branding for Country Music" p anel while Greenlight Marketing & 
Media p resident Dominic Sandif er (left) and Clorox senior group manager for 
sp onsorships Crew McGowan, listen in. 

RIGHT: NowPlayingNashville.com director Jenn lier Schwartzenberg (left) and 
coordinator Erin Hornsby spoke to attendees about flood relief efforts that are 
being conducted by the Com munity Foundation of Middle Tennessee, A por tion of 
t he Country Music Summit's p roceeds w ill be donated to t he organization. 

Tim McGraw tel ls 1t like i t is 
::::LmnJ his kcyrotc O&A with 

Billboard cwcut1vc director of 
coNcnt clrd p rogr,1n1r11ng for 
tounrg at'd live crtcrta1rr1cnt 

Ray Waddell The O&,\ wc1,;. 
sporsorcd by I VVirc lcss Ccrt c r 

ABOVE: Repub lic Nashville p resident Jimmy Harnen ( left) 
and business manager Jamie Cheek. a par tner with Flood, 
Bumstead, Mccready & McCarthy, listen t o Big Kenny 
during the "Who's Gonna Fill Their Sho12s?" artist 
development p anel. 
LEFT: Manager John Peets of Q Prime Sout h (center) 
tal ks about t he development of Eric Church's career 
during the "Tod ay's Country Music Manager' ' panel while 
Vector Management president Ken Levitan (left) and 
TKO Management p resident T.K. Kimbrell look on. 
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RCA Nashville artist Jake Owen perforrned June 10 at the 
Riverfront Park Stage. Catching up after t he shQ1,v arc (from left) 
Sony Music Nashvtlle A&R executive VP Renee Bell, Morris Artists 
Management p resident Clint Higham. Owen, Morris Artists 
Management ar tist manager Brandon Gi ll and RCA Nashville VP of 
promotion Keith Gale. p,.cTo. Ro 1-..1,,si.vIL.LE 

t 

... ; . 

. .. : ~ 

C:IVIA IVI lJSIC: 
Fl:STl\fAL 

Nashville kicked open its doors this 

past week to all things country 

music. The CMA Music Festival set 

a new attendance record, selling 

out each night of its star-studded 

concerts at LP Field , which averaged 
more than 49,000 attendees per 

night. CMA Is donating half Its net 

proceeds from the event to music 

education program Keep the Music 

Playing and the other half to the 

Community Foundation of Middle 
Tennessee to assist v ictims of the 

flood that occurred in May. 

Laura B~II Bundy (left) take~ a dance lesso~'iNith 
h r f n in h n . PH T NN JCf\ES 

Blake Shelton (left) and Trace Adkins accept 
the best collaborative v ideo avJard for '"Htllbtlly 
Bone. P~(lT() .IOHN n,_1<;<;FI Ur.-t,.,r 

Prior to entering the show, Sheryl Crow 
sto p s t o chat w ith Van Toffler, p resident of 
MTV Networks Music and Logo Group. 

Lad y Antebellum won group v ideo of the year t or its crossover hit •·Need 
You Now·· Smiling for the camera on the red carpet are ( from left) Lady 

A ntcbellum's Dave Haywood. CMT president Brian Philips and Lady 
4~bcllum·s Hillary Scott and Charles Kelley Pl>lOTO R1,:_..., L 1.,:.Mo~L/'.VIRF1MAC,F 

Two of the night's big winners, Carrie Underwood (third from left) and Miranda Lambert 
(second fro m left), a rc pictured w ith Sony Music Nashville CEO Gary Overton ( left) and exit ing 
Sony Music Nashville chairman Joe Galante, Underwood won video of the year for ''Cowboy 
Casanova" and performance o f the year for "Temporary Home,"' while Lambert scored her first 
CMT Music Award for female video of the year for "White Liar " PHOTO. SO"-Y Mustc: NAstNILLE 

2 o ·1 o c: 1vrr 
A \l\f Al~ l)S 

The CMT Awards saw Carrie 
Underwood, Lady Antebellum, 

Miranda Lambert and Keith Urban 
take top nods for their musical 

contributions this year. Kid Rock, 

the show's host, kicked off the 

evening with a medley of his hits 
" Bawitdaba" and "Cowboy" and 

Waylon Jennings' "Theme From 
the Dukes of Hazard (Good or 
Boys)" that were mashed up and 

performed by an all-st ar cast of 

Nashville greats including Martina 

McBride, Trace Adkins, Zac Brown 
and Hank Williams Jr. John Mayer (left) and Keith Urban delightec country fans and females nationwide 

w ith their duet of '"Sweet Thing." PMOTO: Jot,N RUSSELL/CMT 
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NONSTOP DAILY TO SYDNEY . 
The best way to cross the Pacific is to sleep right through it. 

That's why we're the first U.S. airline to offer every BusinessElite@ 

passenger a 180° fully flat bed with direct aisle access on all of 

our nonstop flights betwe.en Los Angeles and Sydney, so you 

can rest in your suite on your way across the world. 

For more than 350 destinations worldwide, visit delta.com 
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No one will ever fill his shoes. 
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