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Let us guide you to the perfect auto buying experience. 

{t 3.99°/o APR* New and Used 
C Directions from A to B: 

II 1. Start with a great auto loan with RATES AS LOW AS 3.99% APR. 

2. Head straight to AUTOLAND to help you find the perfect new or used vehicle. 

3. Consider ARMSTRONG INSURANCE for the best coverage at the lowest rate. 

~ 4. Get GAP COVERAGE so you don't owe on a car that is totalled or stolen. 

~ 5. Add MECHANICAL BREAKDOWN PROTECTION to extend your warranty. 

II 6. YOU HAVE ARRIVED. Don't wait, offer ends July 31, 2010. 

,h For more information about any of our auto products and 
~ services, call 888.800.3328 or visit www.firstent.org. 

-== FIRSTENTERTAINMENT 
• - CREDITUNION 

An Alternative Way to Bank~ 

0 APR NW'luo F\!rcertog,e Rote 3 99':lli APR is the ore&e-rred rote for MW ood u5o!C "fflicles up 10 60 months OIi o monthly po'p'O•ent of oppror:,motely S l6 42 per Sl.000 bon-~. AU loans sub;ect to credo! opprO'-'Ol, odditiona rates and tefms rnoyopPfr, colt for details ROies and terms Subject to chonge-
w,thoui nohce. Amoul'T ftnonced moy not ~d M-.e MSRP or 110% of the h,gh Kelley Blue Boole NADA volue for new [100':% for uscd'I, illdud,ng ioit, license ond Mechoruco! 8,-eol!down Ptot«hori Offt'f' expwes: July 31, '2010 

If you're reading this ad, you're eligible to ioin. 
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THE BILLBOARD 200 42 JACK JOHNSON / 
IOTHl:SEA 

TOP POP CATALOG 44 THE ROLLIND STONES / 
[XILCON•\AJtJ ST 

TOP DIGITAL 44 JACK JOHNSON / 
tO THE SEA 

TOP INTERNET 44 JACK JOHNSON / 
TOTIIC SEA 

HEATSEEKERS ALBUMS 45 INFANT SORROW I 
Gtl H"lTO lit: Blil:fK OJrmlFAtK 

TOP COUNTRY 49 LADY ANTEBELLUM / 
tl[tO 'VOONO\\' 

TOP BLUEGRASS 49 CHERRYHOLMES I 
Ct£f!RVHCUfS r,r OCA-MOII 11-ftAOS 

TOP R&B/HIP..HOP 50 USHER/ 
RA'VtlOOY P.-VM()tlD 

TOP CHRISTIAN 52 MERCYME I 
THE CittHOUS PAA. UWEINl:LL 

TOP GOSPEL 52 MAIMN SAPP/ 
IICRC IAM 

TOP DANCE/ELECTRONIC 53 LADY GAGA / 
1Ht FM.1E 

TOP TRADITIONAL JAZZ 53 MICHAEL BUBLE / 

"""'""' 
TOP CONTEMPORARY JAZZ 53 fflOMRONE SHORTY I 

BPCt;ATl'.M!l 

TOP TRADITIONAL CLASSICAL 53 ZUILL BAILEY 
BACXTO CtUOSUITtS 

TOP CLASSICAL CROSSOVER 53 
THE CANAOIAN TENORS / 
THE ~rtoliJWl TWORS 

TOP WORLD 53 SOUNDTRACK / 
USTCII UPI THC OfflCW. "2(110 ff"A WCJILO aJP ALB 

TOP LATIN 54 MARC ANTHONY/ 
ICOOOS 

ARTIST I TITLE 

KATY PERRY FEATURING SNOOP OOGG / 
CAUFOfUM GIJILS 

@SONGS • 
, =-··• ... m1 . : ·: .. _. . I 

.. m ... •··• m MAINSTREAM TOP 40 

ADULT CONTEMPORARY ·• · ·•··· 1: 1 
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. . . . : 
mu 

·· · I I 
HOT COUNTRY SONGS 

MAINSTREAM R&B/HIP..HOP 5 

RHYTHMIC 0 

ADULT R&B 5 

HOT RAP SONGS 0 

HOT R&B/HIP..HOP SONGS 

CHRISTIAN SONGS 2 

HOT CHRISTIAN AC SONGS 2 

CHRISTIAN CHR 52 

HOT GOSPEL SONGS 2 

HOT DANCE CLUB SONGS 3 

HOT DANCE AIRPLAY 53 

SMOOTH JAZZ SONGS 3 

HOT LATIN SONGS 4 

HOT MASTER RINGTONES 2 

TOP INDEPENDENT ALBUMS 

USHER FEATURING WILLI.AM / 
CMG 

KATY PERRY FEATURING SNOOP DOGG I 
0-UF-OfltJIAG~LS 

NICKI MINIJ / 
'fCll.l\lD\lf. 

KESHA / 
!OLl!UI\II ISlll'IJIUG 
UDY ANTEBELLUM / 
llfEDV(lJNO\\' 

THE SCRIPT I 

""""'""" THREE DAYS GRACE / 
THE GOOOUFf. 

THE DIRTY HEADS FEATURING ROME I 
1.AYWlOOA'H 

JACK JOHNSON / 
YOU.AllD'(IJI.R HENIT 

MIRANDA LAMBERT/ 
!HE HOOSE™, BW r.f: 

ALICIA KEYS / 
UIH .. ll<"A&l.[ 111 P.fA 

USHER FEATURING WILLI.AM I 
OMO 

ALICIA KEYS I 
Ul'-TfttlKASL[ '1,!AfA 

DRAKE / 
<MR 

ALICIA KEYS I 
U1'-lttfll(A81,[ 'I.I RE.A 

TOBYMAC / 
GElB,,lCti UP 

MERCYME I 
M.L.Cfe1liATJON __ 

NEWSBOYS I 
900tll\6Afl 

MARVIN SAPP I 
!HE BES! INi.11: 

CHRISTINA AGUILERA I 
fiOI M~Lf lONOHl 

DAVID GUmA & CHRIS WILLIS / 
GETTIII O\'B\VW 

BERNIE WILLIAMS FEATURING DAVE KOZ / 
Rm,'IO« OTOIIO 

ENRIQUE IGlESIAS Fl JUAN LUIS GUERRA I 
ClWlJCI Ml:aw.llflO 

B.O.B FEATURING HAYLEY WILLIAMS I 
Afl.Pl.At.lS 

ARTIST I TITLE 
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UPFRONT 
5 ANTICIPATING APPLE 10 Latin 

Choices loom as labels 11 On The Road 
await word on 12 Digital Entertainment 
streaming service. 13 Q&A: Martin 

7 Publishers Place Kierszenbaum 
8 Global 

FEATURES 
C011 C ') 

14 REBEL WITHOUT A PAUSE can you ever 
have too much pub licity? On t he heels of a banned 
video and a controversial New York Times interview, 
art-pop star M.1.A. is about to find out. 

18 TRY AGAIN More than a decade after she took 
music by storm w it h her debut album. Macy Gray 
returns wit h new management, a new label and a new, 
DIY at t itude. 

20 HOW TO GET AHEAD WITH ADVERTISING 
W hen new wave pioneers Devo decided to launch a 
comeback, t hey hired renowned ad agency Mother t o 
reintroduce t heir brand to t he masses. 

SPEC,A ... "'EATURE 

GENERATIONS OF SONG The songwriters 
Hal l of Fame inducts legends, looks to future. 

:MUSIC 
TRIPLE THREAT 
Sw edish pop star 
Rob yn p repares an 
ambit ious release 
schedule. 

IN EVERY 
ISSUE 

4 Opinion 
40 Market place 
41 Over The Counter 
41 Market Watch 

34 Global Pulse 4 2 Charts 
35 6 Questions: Jason 

Hammel 
36 Review s 
38 Happening Now 

57 Execut ive Turntable, 
Backbeat, Inside Track 

ON THE COVER: M.I.A. photograph by 
Caroli nc De Grcef for Standard magazine 

Il•]l'J I~ ;i U-•J\~ 
On ne 
.COM EXCLUSIVES 

Join Billboard and Adweek 
June 15-16 in New York at 
the Music & Advertising 
Conference to hear 
keynotes from Kid Rock and 
Devo. More info and a full 
schedule are available at 
musicandadvertising.com. 

MOBILE 
ENTERTAINMENT LIVE 
Join Billboard Oct. 5 in San 
Francisco for the Music App 
Summit, where key players 
in mobile music will discuss 
new apps and ideas. Plus, the 
inaugural Billboard Music 
App Awards. More: mobile
entertainmentlivefall.com. 

It was country music week 
for Billboard, so we've put 
together a list of the top 25 
country artists of the last 2S 
years. Billboard is also 
down south in Tennessee 
capturing Bonnaroo June 
10·14. Check it all out at 
billboard.com. 
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EDITORIALS I COMMENTARY !..LETTERS 

360 Deals For Fans 
Ad Agencies Provide Lessons On Connecting With Consumers 

BY ADAM BLUMENTHAL 

Technology and innovation have forever 
altered the relationship that consumers 
have with content and have red uced the 
con trol that the music industry wields 
over how music is heard and bought. 

With such easy access to immeasura
ble volumes of music on line, consumers 
place less value on the traditional recorded
music product than they used to. It may 
not seem fun now, but th is perspective 
will change. While new ways to access and 
experience content are the causes of the 
industry's woes, they also present lucra
tive opportunities. 

Record labels have huge catalogs of 

timeless recordings and continue to pro
duce new material beloved by music fans 
worldwide. They just need to present their 
music differently. So how to start? 

Two years ago, after spending many 
years as a digital strategist and producer 
a t ad agenc ies working w i th global 
brands, I s tarted designing new digital 
entertainment products with labels and 
artist managers. 

At great ad agencies, a research and de
velopment spiri t flows relentlessl y. 
They're on fire with great, smart ideas 

and they manage the development 
process well: research, analyze, brain
storm, des ign, test, build, launch, repeat. 
But I'm not seeing much of the R&D spirit 
in the music industry. Let's light that fire. 

When digital and onl ine media 
emerged as a primary communications 
channel and Fragmented the entertain
men t market , advert ising st rateg ists 
redoubled their efforts to identify con
s umers most likely to b uy their prod
ucts. We learned who they are, where 
th ey spend their time and what t hey 
like. The new-media world necessitated 
a new connection strategy. Adve rtisers 
s tarted having conversations with con
s umer s and built experiences that 
bridged the n u merous media channels 
where consumers spent their time. 

Fostering conversations reflects the 
participatory nature of the new-media en
vironment. The experiences are multi
media, multichannel, often entertaining 
encounters where the value, in part, is in 

the good feeling consumers get from en
gaging with the experience-even if it's 
a well-disguised ad. 

In order to create new val ue around 
music products, we need product innova
tion- new ways to experience m usic that 

FOR T HE RECORD 
• A sto ry i n the June 12 issue 

misstated that Eric Church ls 23. 
He ls 33. 
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• •• Offer 
consumers 
newwaysto 
interact with 

the music they 
love, and 

they'll have a 
new reason to 

pay for it. 
fi.illill the media consumption expectations 
ofa 21st-century consumer. First, master 
the social Web. If you wanttocatch up with 
all the customers who stopped buying your 
stuff, half a billion people are on Facebook, 
and one in five is playing games there. 
About 70 million people per month
mostly adults- play the game" farm ville." 
J 'd love to show you how many would play 
a game called "Margaritaville ." 

Next, start a conversation with your au
dience. In the music bus iness, 360 deals 
refer to single companies consolidating 
services and getting a piece of every slice 
ofartist revenue. In advertising, the 360-

degree concept describes the multichan
nel communications ecosystem where 
you connect with your audience. The idea 
is to start a conversation with the con-

sumer i n any one channel and continue 
it across all the channels where the con

sumer encounters your product. Then 
move from having a conversation with a 
consumer to building a relationship. 

A 360 deal for consumers is the expe
rience th rough which you cultivate the re
lationship and into which you integrate 
new types of products, like music video
games or online virtual concerts. 

Fans love the richness of these kinds of 
multidimensional encounters. An e-mail 
to fans sends them to a website promot
ing a new album. The site hosts a fee-based 
online game designed around the album. 
The game connects to the band's Face
book page, where visitors can enter a con
test to win concert tickets and where a 
sense of community is fostered. Market
ing messages and calls to action are seam
lessly integrated into the experience. 

Offer consumers new ways to interact 
with the music they love, and they'll have 
a new reason to pay for i t. This is where 
i t gets lucrative: New product types cre
ate new bus iness models and bri ng new 
revenue sources. Use the new product to 
drive attention to your existing products. 
Identify your most loyal fans and create 
a fulfilling s ubscri ption offering. And 

bring in the brands. 
If you can corral a bunch of your fans to

gether (whether on tour or onl ine), there 
are brand marketers who want to be there 
too. If done well, fans don't mind because 
marketers target those who are predisposed 
to like, say, Chevrolet, and because fans are 
winning cool prizes. ("Find the golden ticket 
in the game, and you could win a brand
new car 1") C hevy's getting the benefit of 
millions of consumers spending hours of 
time within this co-branded m ultichannel 
experience. And for you, the benefits are 
many, including the brand's contribution 
to your R&D and new product launch. 

Remember, you have what we all want: 
awesome entertainment, great talent and 
decades' worth of con tent. Develop a 360 
relationship with consumers and p ut a 
new music product at thecenterofit. Give 
consumers n ew ways to in tcract with the 
music they love, and you give them a new 
reason to buy. 

Adam Blume11tlia/. isfounder/ CEO of 
Curious Sense, a digital product design 
studio that produces games and apps 
111ith. entertainment companies. 
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Tl-tE 
LATEST 

NEWS 
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>>>'GLEE' 
SCORES 
HIGHEST
RATED NEW 
SERIES FINALE 
Fox's "Glee" finale 
finished strong June 
8, against stiff 
competition from the 
NBA Finals. The first• 
season "Glee" finale 
drew 10.9 million 
viewers and a 4.6 
preliminary rating in 
adults 18·49. That 
gave "Glee" the 
biggest rating for a 
new series finale this 
season and marked 
the show's best 
numbers without an 
"American Idol" 
lead-in. 

>>>METAL 
GOES TO THE 
MOVIES 
Speed metal's "Big 
Four" will be heading 
to international 
movie screens when 
the bands-Metallica, 
Slayer, Megadeth and 
Anthrax-all perform 
on the same bill for 
the first time. The 
June 22 stop of the 
Sonisphere Festival in 
Sofia, Bulgaria, will 
be beamed via 
satellite in HD to 
cinemas. The four 
groups are sharing 
the bill for seven 
shows on the 
Soni sphere touring 
festival. A list of 
participating theaters 
is available at 
TheBigFourLive.com, 
where fans can also 
view a trailer for the 
broadcast. 

>>>ADA 
PICKS UP 
NETTWERK 
Nettwerk Records 
has departed from 
Sony and inked a new 
agreement with the 
Alternative 
Distribution Alliance. 
Under the 
agreement, ADA will 
handle the U.S. 
physical and digital 
distribution of 
current and 
upcoming Nettwerk 
releases, including 
albums from the 
Weepies, Great Lake 
Swimmers and BT, as 
well as Nettwerk's 
catalog, which 
includes Skinny 
Puppy, Tiesto, Be 
Good Tanyas and 
Hope Sandoval. 

• 81 II 
MIXTAPE MARKETING BALKAN BEAT BOX TOURING TREMORS HERE AND NOW ZEF SIDE BEAT BOY 
Imation enlists artists Romanian dance scene Concerns emerge about Live concert streams Martin Klerszenbaum 

for TDK campaign scores European hits soft U.S. ticket sales proliferate onllne on running Cherrytree 

IH(dli·!I BY ANTONY BRUNO 

ANTICIPATING APPLE 
track and playlist sharing. 

But in the end, licensing isn't 
the primary holdup for Apple. 
Instead, it's the technological 
and philosophical hurdle to 
move from a closed iTunes 
ecosystem to an open cloud
based one. Given growing con
sumer interest in over-the-air 
music streaming through 
smart phones like the iPhone, 
it's important for Apple to find 
a way to update iTunes' down
load-based approach. 

Choices Loom As Labels Await Word On Streaming Service 
Sweet new iPhone, Steve Jobs. 
Now where's that streaming 
music service? 

More than six months after 
Apple acquired La1a.com, some 
industry observers expected the 
Apple CEO to use h is June 7 
keynote address at the com
pany's Worldwide Developers 
Conference to lay out the com
pany's plan for a Lala-powered 
cloud-based music service. 

Apple's May 31 shutdown of 
the Lala site fueled such spec
ulation, but in reality there was 
little chance of that happening. 
Multiple industry sources con
firm that Apple still has yet to 
present further details for a 
cloud-based service to the la
bels beyond a preliminary plan 
it shared in January. That plan 
outlined a locker-based service 
of some sort that would allow 
iTunes users to stream tracks 
they've purchased from any de
vice rather than requiring them 
to transfer files from one gadget 
to another. 

Labels love the idea, saying 
that doing away with the need 
to physically move music files 
could not only make downloads 
more compelling, but also serve 
as a bridge to lead digital music 
fans to a potentially more lurrd
ti ve jukebox-in-the-sky sub
scription model. 

"Offering the cloud/locker 
proposition to enable access to 
a collection from multiple de
vices is a logical point of en try," 

a senior digital music executive 
at a major label says. 

Apple's entry into the cloud 
music scene would undoubt
edly have immediate ramifica
tions on the rest of the market. 
Former eMusic CEO David 

Pakman, a partner at venture 
capital firm Venrock, says the 
l icensing costs that cloud-based 
services must pay are so high 
that they'll have Ii ttle left over 
to compete with Apple's mar
keting muscle. 

"Apple doesn't care about 
making money from the busi
ness because they make money 
on i Pods and other stuff," he 
says. "'Apple coming in just ac-

celerates the demise of the 
s tand-alones." 

But potential rivals seem 
less concerned. 

" If Apple does a subscrip• 
tion service, it would proba
bly validate the market and 
my valuation would probably 
go up," says David Hyman, 
CEO ofMOG, which launched 
its MOG All Access subscrip• 
lion service in December. " I 

What's next: Apple 
CEO STEVE JOBS 

unveils the new 
iPhone June 7 at 

the Apple 
Worldwide 
Developers 

Conference. 

would have to imagine a lot 
of competitors would sud
denly feel compelled to have 
a great service." 

The shape of a potential Apple 
cloud-based service ,viii deter• 
mine whether it will have to 
strike new licensing deals with 
labels beyond what it already has 
in place at iTuncs and Lala. 

On the most basic level, 
label sources say that no new 
licensing would be needed for 
a cloud-based service i f all 
Apple wants to do is allow 
users to upload music they've 
purchased from iTunes to a 
cloud-based locker, where they 
could then stream i t to any 
Web-connected device. 

But this would place too 
much of a burden on cus
tomers, and Apple probably 
wouldn't be interested in host
ing the 10 billion-plus songs 
downloaded from iTunes that 
would be required under this 
scenar io. An alternative is a 
service that simply matches 
songs owned by the user 
against an online database that 
streams songs from a server 
rather than requiring users to 
upload the track. 

A service that matches the 
metadata of user-owned files to 
a cloud-based database and then 
streams them will prompt la
bels and publishers to demand 
new licensing, industry sources 
say. Also sure to spark licensing 
negotiations will be any kind of 
service that alters stored files to 
optimize their streaming to 
multiple devices, caching and 
making mult iple copies of a 

Apple's previous struggles 
with cloud-based initiatives 
suggest it will be more delib
erate in launching a new one. 
The company's bug-riddled 
2008 launch of its subscrip
tion-based MobileMe suite of 
cloud-based e-mail and calen
dar services prompted Jobs to 
concede in a widely leaked in
ternal e-mail that "we have 
more to learn about Internet 
services• and that "'MobileMe 
could have been delayed with
out consequence.· 

When Apple fina lly does 
unveil its cloud-based music 
strategy, it won't be out of a 
need to compete with MOG, 
Spotify or Rdio (Billboard, 
June 12) . It will be for the 
same reasons Apple has got
ten in to any other content-re
lated business- to enhance 
the value and utility of its de
vices and, more recently, to 
compete with Google. 

"The reason why Apple in 
partiatlar, and Google to area
sonable degree, are going to be 
the key drivers of[cloud music 
servicesJ is because it's going 
to enhance an on-device expe
rience," Forrester Research an
alyst Mark Mulligan says. 
"Ultimately, that's the only rea
son Apple has ever been in the 
digital music business." 
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>>>'GIVE' LOGO 
GETS MAKEOVER 
The National Assn. of 
Recording Merchandisers 
and the RIAA have 
freshened up the "Give the 
Gift of Music" logo and are 
encouraging their member 
companies, artists and 
managers to use it in 
advertising and other 
promotional initiatives for 
this year's holiday season. 
The industry has used the 
"Give the Gift of Music" 
campaign for the past 30 
years. The logo-a music 
note embedded in a gift 
ribbon-was reimagined 
through an industry-wide 
design competition. 
Richard Jennings, VP of 
WEA!s communication and 
design group, submitted 
the winning design. 

>>>JUDGE TO 
COKE: CREDIT 
WORLD CUP 
SONGWRITER 
Coca-Cola is required to 
credit the songwriter who 
wrote the Spanish
language version of its 
World Cup campaign 
song, "Wavin' Flag," 
according to a preliminary 
injunction granted in part 
by U.S. District Judge 
Michael Moore. The 
company-in advertising, 
selling, distributing or 
otherwise disseminating 
the song "Wavin' Flag 
(Coca-Cola Spanish 
Celebration Mix)," 
performed by K'Naan and 
David Bisbal-must credit 
Spanish songwriter Rafael 
"Rafa" Vergara whenever 
his Spanish-language 
lyrics are used. The 
original English composer 
of the song is also to be 
credited. 

>>>LILITH FAIR, 
WNBATEAMUP 
The 2010 Lilith Fair and 
the WNBA have partnered 
to provide special ticket 
promotions, appearances 
and community 
activations. The tour will 
feature Sheryl Crow, 
Indigo Girls, Queen 
Latifah, Mary J . Blige, Kelly 
Clarkson and Martina 
McBride, among others. 
Lilith Fair takes place June 
27-Aug. 16 and will visit 10 
WNBA markets. 

Compiled by Chris M. 
Walsh. Reporting by Ed 
Christman, Leila Cobo, 
Cortney Harding, James 
Hibberd, Connor 
McKnight and Andre 
Paine. 
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Line Of Fire 
Israeli Raid On Gaza-Bound Flotilla 
Draws Mixed Artist Reaction 
When the Pixies canceled their first-ever 
performance in Israel just three days 
before a scheduled June9gig in Tel Aviv, 
the veteran indie rock band became the 
latest in a string of acts to call off shows 
in the Jewish state. 

The Pixies' decision came a week after 
an Israeli commando raid on a Gaza
bound aid notilla left nine activists dead 
and turned up the volume of interna
tional criticism of Israel's treatment of 
Palestinians in Gaza and the West Bank. 
U. K. acts the Klaxons and Gorillaz Sound 
System also called off gigs after the raid, 
while Elvis Costello and Gil Scot-Heron 
announced before the incident that they 
wouldn't play scheduled shows in Israel. 

The Palestinian Campaign for the 
Academic and Cultural Boycott of Is
rael- which since 2004 has called on 
artists, musicians. writers and scholars 
not to play or study in Israel-secs the 
recent spate of concert cancellations as 
the result of efforts to raise in tern a tional 
awareness of the Palestinian cause, ac
cording to founding member Omar 
Barghouti, a choreographer and human 
rights activist. 

"The net result is raising awareness 

and exposing Israel for what 
it is: a colonial and apa rtheid 
state." Barghouti said inane
mail interview from Jeru
salem. "The 'brand' Israel has 
suffered as a consequence of 
ongoing campaigns of this 
sort, leading many artists to 
turn down lucrative offers to 
play lsrael." 

Still, many top musicians 
have continued to perform in 
Israel. Last summer, Madonna 
and the Black Eyed Peas both played to 
sold-out stadiums. This year. upcoming 
gigs by Je ff Beck and Elton John remain 
on the calendar. Beck, John and their 
representatives declined to comment 
for this article. In a statement on his 
website. John said that music "builds 
bridges between people and I will con
tinue to play conce rts anywhere in the 
world where I can encourage that unity." 

Some of the artists who've canceled 
gigs have refrained from explicitly con
demning Israeli policies, with the Pix
ies saying in a statement that "events 
beyond all our control have conspired 
against i,s: while Costello observed on 
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Head on: JOEY SANTIAGO ( left) 
and BLACK FRANCIS of the 
Pixies; inset: a protest in Dublin 
against Israeli raid on flotilla. 

h is webs i te that 
"there are occasions 
when merely having 
your name added to 
a concert schedule 
may be interpreted 

as a political act." Costello and the Pix• 
ics declined to comment for this article. 

Cliff Chenfeld, the pol itically active 
co-founder of Razor & Tie Records, says 
he sees a level of hypocrisy in artists 
who've canceled concerts in Israel. not
ing that some have performed in coun
tries with oppressive. non-democratic 
governments. One of the artists he 
works wi th at Razor & Tie, Suzanne 
Vega, performed in Israel last year and 
plans to return this summer. 

"When an artist like Elvis Costello
who people perceive to be a thought
ful. focused person-does that, it has 
a lot of consequences." Chenfcld says. 

Remix, Remodel 
Imation Enlists Nas, The 
Strokes, The Walkmen 
For TDK Campaign 

Nas, the Strokes and the Walkmen are 
compiling streamable online mix
tapes for a TDK campaign being 
prepared by data-storage products 
company Imation and branding 
agency Cornerstone. 

Best-known as a maker of blank 
cassettes, Japanese electronics com
pany TDK licensed use of its name in 
2007 to Imation. Imation, which has 
since redubbed the brand "TDK Life 
on Record," has exclusive rights to 
use the name to market audio and 
recordable media products, like 
headphones, blank CDs and DVDs, 
and USB flash drives. 

Nas, the Strokes and the Walkmen 
will be the first acts to be featured at 
lmation"s soon-to-be-launched TDKhifi 
.com website, part of a campaign that 
will celebrate the art of the mix
tape before lmation"s expected 
rollout later this year of new TDK 
products. The campaign WIii be 
centered on documentary-style 
videos of the featured artists, who 
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will discuss memories associated 
with making mixtapes. 

"The conversations about the 
tapes go beyond the music and 
cover old girlfriends .and road trips 
and all the other sorts of things you 
associate with mixtapes," says Jeff 
Tammes, senior VP of strategic mar-

mixtape will include M.C. Shan"s "The 
Bridge," LL Cool J 's "I Need a Beat" 
and Queen's "We Will Rock You." 

The campaign wlll also Include 
print, digital and some outdoor ad
vertising, as wel l as two live events 
later in the year. Additionally, TDKhifi 
.com will feature a blog and space 

for visitors to leave com
ments and share stories 
about their own mixtape 
experiences. 

f H E ".T AO'-E5 •• T H E W ~I K l\1Er~ H 

"We found that there 
was a great emotional 
connection to the brand 
among our target audience 
of young urban males," 
says Tren Blankenship, 
global brand manager for 

Cassette playa: Nason I mat ion's 
forthcoming TDKhifi.com site. 

ketlng and creative for Cornerstone. 
" I think music fans will get excited 
about it ." 

The website will a lso feature streams 
of mixtapes created by the artists, 
which are meant to be re-creations of 
mixes they might have made In their 
younger years. For example, Nas' 

TDK Life on Record. "This 
is an audience that loves to 
manipulate music and make 

mixes, and we took direction from the 
creativity and tried to bring it to the de
velopment of the products." 

Imation knew it had to reach out to 
music fans and brought in Corner
stone to help spread the word. The 
biggest challenge Cornerstone faced 
was that the new products TDK Life 

"He has a responsibili ty to at least be 
able to understand this issue a nd a r
ti culate his position. 1 think these 
artists have some responsibility to say 
what it is specifically that they think is 
so offensive that is going on." 

Aryeh Mekel, deputy director general 
of cultural affairs for the state oflsrael. 
says that "art and culture should go be
yond politics; that is the whole point of 
what they do-to unite people through 
their artistry and not to divide people 
even further." 

But Barghouti says he rejects argu
men ts that music transcends politics. 

"Elton John was on the wrong side of 
history during the South Africa cultural 
boycott when he put interest over prin• 
ciples and played Sun City when hardly 
any self-respecting artist would do the 
same," he says. "He is choosing to do 
the same with Is rael." 

on Record was developing 
won't be announced untll the 
fall. So the branding agency 
decided to focus first on rein

troducing the TDK name to con
sumers and cap italizing on the sense 
of nostalgia and positivity that sur
rounded their mix memories. 

"We want to remind people of 
the role TDK played in their lives," 
Tammes says. "It was always such a 
natural part of the audio experience 
for so many people, and they have 
fond memories of the labor that went 
into making the perfect mixtape. We 
want to remind older consumers of 
that and also introduce the brand to 
younger consumers." 

Nas says he "jumped at the oppor
tunity" to make a mixtape for the 
campaign because making music 
mixes was central to the upbringing of 
music fans of his generation. 

"I never made a tape for nobody 
e lse 'cause I couldn't let it out my 
hands," he says. "But what I did was 
have a tape for me and my crew. We 
had the big radio and as we walked 
through different blocks in the proj
ects we would time it so that certain 
songs would be on by the time we 
walked through 10th Street or 12th 
Street. You got to have theme music, 
you know what I'm saying?" 
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NASHVILLE CATS 
Key Themes From The Inaugural Billboard Country Music Summit 

With more than 400 registrants and packed sessions, the first Billboard Country Music Summit at Nashville's Hermitage 

Hotel generated high energy and spirited discussions. The summit, presented June 7-8 in association with the Country Music 

Assn., featured keynote interviews with country superstars Martina McBride and Tim McGraw, as well as artists and top ex

ecutives from every facet of the industry sharing their candid takes on how to move the country music business forward. 

THE PERILOUS STATE OF CD 
SALES 
Country music remafos more reliant 
on CD sales than the overall U.S. 
recorded-mus ic ma rkct. So Ander
son Merchandisers CEO Charlie An
de rson immediately grabbed the 
at tention of the record-label panel 
when he predicted that the record
ing ind us try will implode in th ree 
years if something isn't done to pre
vent a collapse of the CD. Even with 
a Ax, he sees the CD lasting only s ix 
more years . 

Warner Music Nashvi lle presi
d ent/CEO John Esposito cited 
Warner's $6 ''S ix Pak" CD con
cept, which debuted in March 
with Blake Shelton's six-track 
" Hi llbilly Bone· release, as an ex
ample of how labels can innovate 
and experiment. But Big Machine 
president Scott Borchetta said 
he's worried about low-priced al
bums. "\Ve can't su rv ivc at a $6 
CD," he said . 

LEERINESS ABOUT 
MULTIRIGHTS DEALS 
"Everybody up here hates the word 
'360,' • TKO Management president 
T.K. Kimbrell sa id on the manager 
panel. "lt's just one of those th ings we 
have to deal with_. 

Vector Management president Ken 
Levitan was even more blunt. "When 
you look a t the dollars and cents, [an 
artist) may do all the work and get ab
solutely nothing," he said. "If you 
don't put in a safety net, your artist 
will get screwed." 

When asked iflabels should get a 
piece of touring revenue, artist Gary 
Allan had a quick response. "No, I feel 
like they screwed up their end of the 
business and that's not our fault," he 
said. "I make money touring. They 
make money selling CDs." 

UNLOADING ON LABELS 
Dave Snowden, CEO of Louisville
based Triangle Talent, said labels were 
the "biggest problem in country music 

today," citing their "lack of promo
tion, the lack of new ideas and inno
vative ideas." But Greg Oswald, 
co-head of country music at William 
Morris EndeavoT Entertainment, 
strongly d isagreed. "If you look at the 
artists that are going to make you the 
most money this year," Oswald said, 
"you will see that all of them started 
and probably still have a record com• 
pany attached to them.• 

Snowden responded by saying, "I 
don't want them to go away. I want 
them to get their act together.· 

NECK·DEEP IN NEW MEDIA 
Virtually every artist, manager and 
label executive spoke of the impor· 
tanceof maxim iz ing opportunities in 
new media. CMT VP of music and 
strategy Jay Fran k predicted that a 
steady flow of new content debvered 
directly to fans can help shore up the 
country music business in the short 
term. Because the Internet has short-
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hile music publishers scrambled 
to land songs in h igh -profile 

placements around televised cov
erage of the FIFA World Cup in 

South Africa, \Varner/Chappell Music's Non-
Stop Music division has picked up a nice bit 
of business by providing theme music and 
other musical cues for ESPN's broadcast of 
the tournament. 

We could be 
'heroes': THE 
PARLOTQNES t 
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Music City mavens: Participating in a.Billboard Count ry Music Summit panel 
about record labels were (from left) BLAKE SHELTON, Warner Music Nashville 
CEO JOHN ESPOSITO, Anderson Merchandisers CEO CHARLIE ANDERSON, 
Big Machine CEO SCOTT BORCHETTA and CMT senior VP JAY FRANK. 

said, failure to do so will prompt fans 
to move on to other artists. Levitan also 
stressed the importance of embracing 
direct-to-fan in itiatives. "You have to 
do it," he said. "Now fans expect it." 

RADIO PLAYLISTS ARE TOO 
TIGHT 
McGraw said during his keynote in
terview that radio play lists are so lim
ited that sometimes even artists with 
successful tours aren't getting radio 
play. He added that artists shouldn't 
feel like they have to cheapen them
selves to get on the radio. And while 
acknowledging that "radio is fantas
tic to me," McGraw said he'd l ike to 
sec more local control over playl is ts. 

TOURING 'STRONGER THAN 
EV ER' 
Despite the recent cancellation of four 
shows on the inaugural CountryThrow
down tour, the overall health of country 
touring remains enviable. "I guarantee 
you every format of music would trade 
places with us right now," Creative 
Artists Agency agent John Huie said. 

"The country music business is as 
strong as it's ever been." Live Nation 
country music president Brian O'Con-
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nell said on the touring panel. • Right 
now, in 2010, I couldn't be any hap
pier with the way things are going." 

IMPORTANCE OF ARTIST 
DEVELOPMENT 
While Snowden said ticket sales at 
major state fairs are up this year, he 
expressed concern that limited label 
support could keep today's midlevel 
h eadliners from becoming tomor
row's stars. Booking agent Curt Mot
ley, who heads the Paradigm Agency's 
Nashville office, said all parties should 
work harder on developing those acts. 
"It's the guy who sells 2,000 or 3,000 
[tickets per show) that's really the only 
guy that has a chance to sell 10,000," 
he said. 'The guy who sells 1,000 
doesn't have it.· 

Similarly, Sony/ATV Music Publish
ing Nashville president/CEOTroyTom
linson warned during the publ ishers 
round table that "ifwe don't invest in 
new writers, if we don't invest in new 
artists, we can kiss it goodbye." 

For complere coverage, includi,ig the 
five best lines heard al the Billboard 
Country Music Summit, go to 
billboard.biz/countrysummit. 

orchestra, which were provided to ES PN execu
tives so they could ensure the music was what 
they were expecting. 

This year marks the second consen,tive World 
Cup that Non-Stop Music has worked ,vith ESPN, 
having also provided production music for ESPN 
during the 2006 tournament in Germany. 

Scoring Goals 

Once the network approved the pieces, Non
Stop recorded the music in Salt Lake City using 
a 65-piece orchestra. On some pieces, the com
pany overdubbed a recording of a choir in New 
York comprising South Africans and immigrants 
from the country. 

"While we have done jobs of this magnitude 
in the past," Maher says, "this ranks among 
the biggest." 

"They called us because they knew that the 
sound they were looking for was one we were 
familiar with," Non-Stop Music senior music 
producer Judd Maher says. 

Warner /Chappell acquired Salt Lake City
based Non-Stop Music in 2007 with an eye on 
expanding its presence in the market for pro
duction music. In March, the publisher doubled 
the size of its production music library with its 
acquisition of Groove Addicts Production Music 
Library of Los Angeles and Carlin Recorded 
Music Library in London. Both are being exclu
s ively marketed and licensed by Non-Stop. 

At the time of the deal, Warner/Chappell 
chairman/CEO Dave Johnson said in a stale· 
ment that the additions to its production music 
holdings "further expand our global presence in 
a fast-growing, high-margin segment of the music 
publishing business." 

Non-Stop's compositions have been heard in 
the trailers and soundtracks of such movies as 
"Pirates of the Caribbean," "Shrek 3," "TheSimp· 

Warner/Chappell, EMI Compose Music For World Cup 

sons· and "Transformers,· among others. The 
company, which was founded in 1981, has built 
a library of more than 35,000 pieces of music. 
Non-Stop has a stable of musicians it draws upon 
to compose original film scores, music for film 
trailers, TV theme songs, theme music for cor
porate films and commercial jingles. 

ESPN coordinating director of music Claude 
Mitchell says the network approached Non-Stop 
in August 2009 about coming up with music for 
the 2010 World Cup. 

Non-Stop was paid a flat fee for i ts services. 
ESPN will own the publishing rights to the com
positions and the masters oftbe recorded music, 
while composer Lisle Moore retains the writer's 
share of the publishing. 

In total, Non-Stop created about 25 minutes 
of music, which is heard during the opening and 
closing segments of the broadcast, as segues for 
commercials, during ES PN promos and as back
ground music for human interest stories. 

"[ESPN] wanted tomakesurethatthehostcoun
"Generall y, our p rocess is to 

work with the composer and come 
up with a briefbased on the ideas 
behind the [onscreen graphics] . .. 

Publishers 
Place

1 

try's musical sound was present in 
conjunction with the traditional 
sport orchestral sound in a hybrid," 
Maher says. "We created 20 differ
ent variations on the themes in dif. 
ferent styles of m usic." 

and what we feel musically might 
work for the event," Mitchell says. 
"We pull together some examples, 
which sometimes might even in
clude music examples, to help 
drive the creative.· 

After Moore composed the 
music, Non-Stop pu t together a 
synthesizer mockupofthe pieces 
prior to recording them with a real 

The World Cup offered m usic publishers 
other opportunities to sell made-to-order com
positions beyond just production music. One 
example: The EMI Creative division of EMI 
Music Publishing Germany delivered the song 
"Come Back As Heroes" to Munich creative 
agency Neverest for use as the theme song of 
German broadcaster AR D's World Cup cov
erage. EM I Creative provides customized 
music for ad agencies, consumer bran ds and 
other clients. 

Recorded by South African power-pop quar
tet the Parlotones and Wiitten by British song
wri tcrs Charlie Grant and Pete Woodroffe, 
"Come Back As Heroes" appeared in ARD pro
mos leading up to the tournament and is being 
featured in the network's World Cup telecasts. 
Grant and Woodroffe co-wrote Simply Red's 
"Not So Over You" and Rooster's 2004 U.K. hit, 
"Come Get Some." 

b"lz For 24/7 publishing news and analysis~ see 
• blllboard.blz/publlshlng. 
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..,,, NZ ROYALTY 
DISPUTE SETTLED 
An independent New 
Zealand copyright tribunal 
has raised radio royalty 
rates, resolving a long• 
running dispute between 
commercial broadcasters 
and labels ewer royalties. 
The retroactive decision 
increased the royalty rate 
for the period between New. 
1, 2007, and Oct. 31, 2008, 
to 2.6% of a music station's 
annual gross revenue, from 
the previous rate of 1.75%. 
The tribunal also raised the 
rate to 3% for the period 
between New. 1, 2008, and 
June 30, 2014. Although the 
increase falls short of the 
6% rate that neighboring 
rights society Phono
graphic Perfonnances New 
Zealand had originally 
sought, PPNZ managing 
director Kristin Bowman 
says she's pleased with the 
outcome. The Radio Broad· 
casters Assn., which 
represents the major 
commercial broadcasters, 
was unavailable for 
comment. 

> >MIDEM'S 
LEGUERN 
STEPPING DOWN 
Dominique Leguern says 
she will step down as 
director of MIDEM after its 
2011 event. Leguern was 
appointed director of the 
Cannes-based industry 
conference/trade fair in 
2000, also overseeing 
MidemNet, the digital• 
focused sibling of the main 
music conference. The 2011 
edition is set to run Jan. 23· 
26, with MidemNet due to 
begin Jan. 22. Leguern will 
assist trade show organizer 
Reed MIDEM with the 
searchforhersuccesso~ 
according to a statement 
from the company. 

> "NEW BOARD 
FORMMF 
The U.K. Music Managers 
Forum has elected a new 
board and appointed 
Brian Message, co· 
manager of Radiohead 
and British pop artist Kate 
Nash, as chairman. Newly 
elected MMF board 
members also include Paul 
Burger, Ian McAndrew, 
Erik Nielsen, Tim Clark, 
Gary McLarnan, Scott 
Rodger, Carol Crabtree 
and Adam Tudhope. Jon 
Webster remains MMF 
CEO while Charlie Came 
continues as CFO. 

Reporting by John 
Ferguson and Richard 
Smirke. 

Parlez-vous Anglais? THE DO, REVOLVER, J IL 15 LUCKY and COCOON 
------ (from left) 

Speaking In Tongues 
French Acts Find Success At Home Singing In English 

PARIS-A newwaveofFrench Many credit the Frenched-
pop/rock acts is finding do- ucat ion system's i ncreased 
mestic success----<lespite sing- emphasis on teaching Engl ish 
ing in English. in recent years for boosting 

Strict French radio quotas re- young people's command o f 
quire at least 40% of all music the language. 
played to be French-language. "Now French artists really 
But despite such restrictions. can wri te and sing in English 
local acts performing in Eng- -and French A& R [execu-
lish have increasingly been lives] can hear it," says Em-
breaking through. manuel de Burete l, CEO of 

The trend first gathered mo- indie label Because, home to 
mentum in 2007 with English- English-language buzz acts 
language debut albums by pop Charlotte Gainsbourg and 
duo AaRON and alternative the Plast iscines. 
act Cocoon. Three English- Others say that access to 
language acts-power-pop quota-free online music has 
band Pony Pony Run Run, helped foster the emergence of 
rock vocalist lzia and folk-pop English-language acts. 
act Yodelice- won all three "Thanks to the Internet, our 
·newcomer" categories a t in- generation has grown up ]is-
dustry awards Les Yicto ires de tening to much more music 
la Musique in March. than previous ones-espe-

ii1i❖Mb BY RICHARD SMIRKE I 

CLIP JOINT 
Video-Commissioning Site 
Connects Labels And Video 
Directors 
LONDON- A new video-commissioning website is p laying 
matchmake r for labels and filmmakers in an attempt to stream· 
line the way promo videos ge t made. 

London-based Radar Music Videos charges directors a £3.99 
($5.99) monthly fee to access briefs detailing what an artist or 
label is looklng for and to submit pitch treatments. Radar says it has 
around 800 registered label/artist users, who pay £19.99 ($29.99) 
to post briefs for viewing by 2,800 filmmakers globally. 

.... · • ·· ...-~-

DD 

Radar CEO Caroline Bottom· 
ley b ills the site as "a nice, easy, 
cheap solution to a couple of cen· 
tral issues: how to get a music 
video made and how to use it to 
promote yourself." 

Bottomley says 140 videos 
have been produced through the 

service since its March 2008 launch-mainly for indie acts, 
although Mercury/Universal has successfully sourced videos 
for its artists Just Jack and Alan Pownall. 

Sony Music U.K. head of video Mike O'Keefe isn't convinced. 
Although praising the concept behind Radar Mus ic, he says the 
site is "a bit of a lottery," consisting of mainly "low-budget 
versions of bigger-budget things." However, O'Keefe says he 
would conslder using the service If he sees "some qua lity 
work consistently coming out of it." 

Billboard ana lyzes three videos produced through the site. 
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dally English-language mu-
sic," says vocalist Jil Bensenior 
offolk-rock act )ii ls Lucky. The 
band's label, Roy Music, says 
its March 2009 self-titled debut 
album has sold 17,000 copies 
domestically. 

The radio quota does mean. 
however. that local English-Ian-
guage artists have to compete 
with big-name international 
acts for airplay, says Bernard 
Chereze, programming direc-
tor at publ ic radio network 
France lnter. 

"The competition's very in-
tense for English-language 
[acts)." he says, noting that do-
mestic artists now account for 
20% oflnter's English-language 
airplay, whereas such plays 
rarely occurred before 2007. 

Cocoon's debu t album, "My 

:';' iJJ i ,. 
--1€-~. 1, ·::;j1 

__ , ~; ij ,; ' ' : 
- . ... --
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THE 'NAME' INDIE 
ARTIST 
Artist: The Holloways 
Track: "Jukebox Sunshine" 
(Madfish/Snapper Music/the 
Orchard) 
Director: Lucy Needs 
Budget: £1,400 ($2,000) 
Snapper Muslc senior de
signer Scott Robinson says 
"Jukebox Sunshine," the lead 
single from the Holloways' 
200 9 sophomore album, "No 
Smoke, No Mirrors,'' required 
a promo with Immediate Im
pact that would reignite on· 

Friends All Died in a Plane 
Crash" (Sober & Gentle). has 
sold 150,000 units in France, ac-
cording to the group's label. Bu t 
Sober & Gentle managing di -
rector Stephane Gille says the 
act took almost a year to crack 
radio. Consequently, he says, 
the duo in itially focused on live 
shows and online activity. 

"They've been very involved 
in creating a fan base through 
social networks," he adds. "It's 
like they had a Mac Book stuck 
to their hands.· 

EM I France, meanwhile, 
opted to build bu22 around 
its '60s-influenced pop-rock 
trio Revolver by having it play 
for staffers at magazines and 
advertising agencies, along-
side a heavy gigging sched-
ule, before taking the act to 

formats in September 2009, 
It picked up TV plays on 
MTV2 and 4Music, plus 
more than 30,000 com
bined hits on YouTube, My· 
Space and the video chan
nel of NME.com. "A lot of 
people are still inte rested in 
that video," says Robinson, 
who credits it with "keeping 
the album and track alive." 

THE MAJOR-LABEL 
ARTIST 
Artist: Just Jack 
Track: "The Day I Died" 
(Mercury) 
Director: Rob Fairhurst 
Budget: Less than £3,000 
($4,350) 
When Mercury Records video 
commissio ner Dan Curwln 
wanted a low-budget, online
only video for U.K. electronlca 

line buzz for the U.K. pop/ artist Just Jack, he turned to 
rock outfit, which had scored 
two U.K. top 40 s!ngles in 
2006. Robinson submitted a 
"relatively open brief" to Ra
dar. Lucy Needs-one of 10 
"good p itches" Robinson 
says he received- del ivered 
a live performance video with 
a romance subplot. Serviced 
to U.K. digital and b roadcast 

radio in s pring 2009. 
EMI says Revolver's June 

2009 debut album, "Music for 
a While," has sold 75,000 units. 
French label Wagram reports 
similar sales fo r Pony Pony 
Run Run's "You Need Pony 
Pony Run Run" and says "A 
Mouthful" by pop-rock band 
the Do and "Artificial Animals 
Riding on Neverland" by 
AaRONhavesold 150,000and 
300,000. respectively. 

Singing in English helped 
French rock band Phoenix 
break through in the United 
States, where i t has sold 
428,000 copies of its album 
"Wolfgang Amadeus Phoenix" 
(Glassno te). according to 
Nielsen SoundScan. 

Several newer English-lan
guage acts also have overseas as
pirations. with Cocoon joining 
Phoenix on the bill at this year's 
Coachella Festival. Revolver 
played five U.K. shows a round 
the May17releascof"Musicfor 

Radar. "There's some really 
g reat talent out there these 
days,'' he says, "and when you 
don't have enough money to 
go to established music video 
directors, you can go to Radar." 
For "The Day I Died,'' Curwin 
wanted a promo with a "dark 
narrat ive" to complement a 
higher-budget broadcast 
video starring actor James 
Nesbitt. Fairhurst"s pitch pro 
duced an interactive p romo 
split into 60-second segments, 
allowing viewers to dictate the 
plot progression. Last August, 
it rolled out across digital plat
forms including YouTube and 
the artist 's MySpace and 
Facebook pages and gener• 
ated approximately 90,000 
hits, according to Me rcury. 

THE UNKNOWN BAND 
Artist: Airship 
Track: "Algebra" (Love & 

Disaster) 
Director: Gary Dumbill 
Budget: £500 ($720) 
Manchester, England-based 
indie Love & Disaster d idn't 
have much cash for a video 
for the debut single by U.K. 
a lt-rock band Airship . But 
after posting a Radar brief, 
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a While."while Jil Is Lucky 
played three London dates 
in May and June. 

Wagram CEO Stephan 
Bourdoiseau says negoti
ations over a U.S. release 
for Pony Pony Run Run 
are well advanced. Band 
s inger Gaetan Rechin Le 
Ky-Huong is confident of 
building an overseas fan 
base, as "most ofour early 
listeners on MySpace were 
not from France." but 
from the United Sta tes 
and Germany. 

Sober & Gentle's Gille 
says international touring 
wi ll set up Cocoon's 
highly anticipated second 
album this fall. I l's a long 
way, he reflects, from the 
ac t 's early encounters 
with French radio. "When 
we arrived with our record 
in Engl ish," he recalls, 
"they looked at us as if we 
were space a liens." 

label founder Dan Par
rott received 20 pitches 
before commissioning 
British filmmaker Gary 
Dumbill's treatment, fea
turing an animated love 
story between robots . 
Radar, Parrott says, of
fers a "highly valuable 
service" enabling Indies 
to "make great videos on 
a low budget." Since 
going live April 1, the 
promo has attracted 
around 10,000 hits 
through YouTube and 
the band's MySpace and 
Facebook accounts, Par
rott says. He adds that it 
a lso boosted Airship 's 
profile through exposure 
on music video platform 
MUZU.TV and through 
the In-store p laylist of 
U.K. clothing chain Top 
Shop. 

IH!•lft·il BY GARY SMITH J 

BUCHAREST 
BEAT 
Romanian Dance Scene 
Breaks Out Across Europe 

Never mind Ibiza-Romania is emerging as a new center for Eu
rope's dance scene. 

In the last 18 months, numerous hits have been exported from 
the Balkans into Western Europe. Romanian duo Edward Maya 
and Vika Jigulina hit the top 10 of Billboard's European Hot 100 
Singles chart twice this year with "Stereo Love" and "This Is My 
Life" (Spinnin' Records). 

"Stereo Love" even cracked the notoriously Europhobic U.K. 
singles chart, peaking at No. 4and selling 101,000 units, accord
ing to the Official Charts Co. Another Romanian dance star, Inna, 
also hit the U.K. top 10 in March with "Hot" (3 Beat/All Around 
the World/Universal), selling 193,000. 

Such success represents the international blossoming of an 
underground scene that took root after the fall of President Nico
lac Ceausescu's Communist regime in 1989. 

"For many locals, dubbing equals freedom," saysCosmin Duru, 
manager of Bucharest-based clubbing website Nights.ro. 

The country is also home to an Ibiza-style summer dance scene 
centered on the Mam.tia holiday resort, which attracts A-list DJs 
to its numerous clubs. British house DJ Steve Lawler describes 
the crowds there as "fantastic." 

"You have two scenes, one very commercial and one very un
derground, but they co-exist happily and feed into each other," 
Lawler says. 

Romania's January 2007 entry into the European Union was 
another turnin g point for the country's dance scene, according 
to Marius Mates, CEO of Bucharest-based Premium Manage
ment, which reps Romanian dance artists Claudia Pavel, Ben tu 
de Soli and David Deejay. 

"Local writers and producers had the chance to travel abroad 
and were exposed to higher production standards," says Mates, 
who also owns dub chain Bamboo. "Doing business is m uch sim
pler being part of the EU." 

Meanwhile, Western companies like the United Kingdom's 
Ministry of Sound and All Around the World and the Netherlands' 
Spinnin' compete to license hits that emerge on Romanian labels 
like Mayavin, Roton and Cat Music/ 
Media Services. 

Still , it's a long process from Roman
ian club play to Western charts, accord
ing to Scott Simons, A&R manager and 
head of international at MoS in London. 

Records fust pick up play in Roman
ian resorts, before crossing over to 
Greece, Turkey, Egypt and Southern Eu
rope club play, he says. 

"Nine to 12 months after being re-
leased in Romania," Simons adds, "they 
end up charting in the U .I<. and [Ger
many, Switzerland and Austria) be
cause everyone who went on holiday 
to (Romania) knows th em really well." 

Accordingly, MoS will release "One" 
by Anya featuring )ayko in the United 
Kingdom at the end of summer, follow
ing its Romanian release in February on 
Cat Music/Media Services. Other releases 
being prepped as Europe's summer holi
day season gets underway in-
clude Pavel's " Don't Miss c~~~~1 
Missing You" (Cat 
Music/Media Services), de Soli's "Pearls of 
Summer" (Camper Music) and "So Bizarre" 
(Spinnin') by David Deejay featuring Oony. 

"Th is will be the year Roman ian 
dance goes totally mainstream," van 
der Zwan says. 
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CONGRATULATIONS TO 
STEPHEN KELLOGG & THE SIXERS, 

ARMED FORCES ENTERTAINMENT'S 
ENTERTAINERS OF THE YEAR . 

-:- .. ~----- -= 

YOU l)ON'T 11Al7E TO 
ll1~All A UNll~(Hl~I '1'0 GO AHOlTJ~ 

'I11Il~ C~AI .. I .. 01~ l)IJ'l'Y. 
Whether it's an adrenaline pumping rock anthem or hilarious 
punch line, Armed Forces Entertainment performers bring a 

morale boosting touch of home to our troops serving overseas. 
Of the 102 tours that entertained more than 400,000 personnel 
last year, each act was extraordinary. But one in particular went 
beyond the call of duty. In recognition of their two tours, which 

included Europe, the Mediterranean and Southwest Asia, 
we salute Stephen Kellogg & The Sixers, 

Armed Forces Entertainment's Entertainers of the Year. 
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Notes 
ForVotes 
Colombia's Presidential Campaign 
Draws Heavy Artist Participation 

Presiden tial campaigns are 
known for attaching them
selves to popular songs and 
prominent arti s ts . But in 
Colombia, the opposite has 
occurred, as emerging artists 
and even h itmakers actively 
seek ou t ca nd id ates and 
donate music to 

and social responsibility, goes 
hand in hand with the candi
da te 's social-networking 
appeal. Mock us' Facebook 
page has more than 550,000 
likes , wh ile h is party's page 
has close to 800,000 likes, re
ma rkable tallies in a country 

of 40 m illion. 
h elp ge t them 
elected. 

Music perme
ates th e ca m
paigns of front
runner Juan 
Manuel Santos 
of the National 
Unity Social Par
ty (Partido de la 

Latin 
Notas 

Still, the out
pouring of mu
sic "completely 
bowled us over, 
because there 
wa s so much 

LEILA 
COBO 

U) and forme r Bogota mayor 
Antanas Mockus of the Green 
Party, with both candidates fea
turing free download able 
songs, ringtones and video 
links on their official websites 
and YouTube, Facebook and 
Twitter accoun ts. 

The use of m usic in Mockus' 
green campaign, whose main 
themes are an ti-corruption 

coming at us 
and from every 
genre imagina
ble," campaign 

manager Astrid Alvarez says. 
Since campaigning started 

in March, Alvarez says Mockus 
has received more than 1,000 
original songs, many accom
panied by original videos. 
Mockus' official cam paign s ite 
features 22 of those songs, in
cluding "Antanas Lleg6" (An

tanas Arrived), written by MIi 
Santos, a Colombian living in 

I 
"'i \ ,' , : .., 

: ~•:•~ =~ .,r 
~ Santos for presideriF. - J 

JORGE CELE06N .,. 

Germany who performs the 
t rop ical- flavored indie-pop 
track w ith German singer 
Nica Tea. 

Santos wrote the track "out 
of frustration from being far 
from my country and unable 
to do anything," he says, 
speaking by phone from Ger
m any_ He penned the track on 
a Friday, and the following day 
shot the video with Tea and the 
help offriends. They put it up 
in YouTube, and before the 
day was over, had more than 
17,000 views. 

Two days later, Mockus' 
campaign called and asked for 
permission to use the song as 
its official theme. As with all 
tracks Mockus uses, the cam
paign obtained a gratis license 
to use the song in multiple 
ways, including in a TV ad that 
has helped put Mil Santos' 
m usic on the m ap. 

Santos' music offering is 
more modest but still substan
t ial. H is website has a cam
paign song available as a free 
foll-track download in eight 
different versions, as well as 
a ringtone in 11 styles, rang
ing from Andean to electronic. 

The site also features ring
tones derived from original 
songs penned by salsa vio
linist Alfredo de la Fe and 
vallenato star Jorge Cele• 
don, one of Colombia's most 
popular artists . Celed6n's 
track, t itled "Santos P res i
dente," is a tribute to the can
d idate that has received 
airplay and has multiple 
videos on YouTube. It's also 
available on the Santos site 
as a free full-track download 
and ringtonc. 

As the two candidates pre
p are for a runoff election on 
June 20, Celed6n has penned 

a new campaign song for 
Santos, and Mockus' cam
paign is in the process of se
lecting a new, more uptc mpo 
track from its roster of en
tries_ Also, more th an 120 
artists have offered to play 
for free at Mockus events 
around the count ry on the 
day of the runoff. 

While it's difficult to gauge 
what impact the music has 
on voters, the outpouring of 
original compositions does 
point toward the galvan izing 
effect these campaigns a nd 
their messages are having on 
the public. 

"Our big message is about 
community participation," Al
varez says. "This is an example 
of publicity created by people 
motivated by a ca use." 

b 
For 24/7 Latin news iz and analysis, see 

• billboard.biz/latin. 

I 
ocal acts have historically ac
counted for about 80% of music 
sales in Spain, according to IFPI. 
But due to unusually heavy con-

Think local 
tracks from the album. Sony also gave 
away T-shirts and tickets to a private 
show by the band, which it recorded 
and streamed on Tuenti. 

- sumer use of peer-to-peer 
networks and declining 

label investment in local talent, domes
tic acts now account for only about 
half of sales, the labels group says. 

Sony Music is betting it can boost 

Sony Music Partners With Spanish Social 
Network To Promote Domestic Acts 

feature links to buy digital tracks di
rectly !Tom Sony, Spain's biggest music 
label by physical market share, accord-

What clinched the deal was Tuenti's 
young user base, its ability to host ex
clusive events and behind-the-scenes 

Sony is focusing on local artists at 
Tuenti because "it's easier for us and 
more interesting [forTuenti] to build an 
excluslve event for El Canto del Loco 
than to do something with Christina 
Aguilera, who has 26 exclusives with dif-

sales of domestic releases in Spain by ing to labels group Promusicae. footage by Spanish artists and to use ferent partners wondwide," Batbat says. 
engaging with young music fans on 
social network Tuenti. The 3-year-old 
Spanish site is the country's second
most-visited social network, with 8.3 
million unique visitors in April, up4O% 
from the same time last year. Market 
leader Facebook had 13.6 million 
unique visitors in Spain during April, 
up 116% from a year earlier. 

In a deal announced in May, Sony has 
agreed to provide Tuenti with 35 hours 
of music videos that will be featured 
on channels devoted to 50 Spanish and 
international artists. The site will also 

Getting social: Tuenti managing 
director KORO CASTELLANO LASA 
and Sony Music Spain president 
CARLOS LOPEZ (seated from left); 
standing, from left: Tuenti media 
product manager ADAM NEFF, 
Pignolse singer/guitarist ALVARO 
BENITO, Sony Music Spain music 
division director JOSE MARIA 
BARBAT and Pignoise drummer 
HECTOR POLO and bassist PABLO 
ALONSO. 
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The artist offering is expected to 
grow, as will exclusive content for 
Tuenti fans, Tuentl head of communi
cations lcaro Moya no says. 

"Our users see a lot of video- 5 mil
lion videos a day," Moyano says. "So for 
us it's a natural evolution to have profes
sional, trusted and verified content." 

its artist channels to promote merch, 
Sony Music Spain music division di
rector Jose Maria Barbat says. 

Sony's first major promo project on 
Tuenti was a monthlong campaign for 
Pignoise's new album "Ario Zero," dur
ing which Tuenti users could listen to 
exclusive prerele.ase streams of seven 

A June 1 IDC Research study show
ed that nearly 96% of music acquired 
online in Spain is pirated. But Barbat 
says the Tuenti partnership will help 
raise the profile of Sony artists to a 
point where their ancillary income from 
tours and merch will be more valuable 
to the label. He notes that the label has 
been signing Spanish artists to multi
rights deals for seven years. 

"We have some important devel
oped acts like Pereza in which we 
participate in all their activities," he 
adds. " Pereza is a p latinum-selling 
act In albums, but this year it'll have 
one of the biggest rock tours. We Just 
signed a bank sponsorship. Eighty 
percent of the profit we make on a 
group like Pereza is made from atyp
ical revenue." -Ayala Ben-Yehuda 

All the great Latin music coverage 
. corn you'Ve come to expect from 

Blllboard- ln Spanish. Go to 
blllboardenespanol.com. 

l:N 
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CAMILA, PAZ CO· 
HEADLINE IN CHICAGO 
In a rare pairing of Latin pop and 
regional Mexican acts, camilaand 
Espinoza Paz will co-headline 
Chicago's Aragon Ballroom 
Aug. 14. AEG Live VP of Latin 
talent Rebeca Leon says the 
show came about as she was 
routing both tours and found 
that both acts wanted to play 
the market on the same date. 
The twin bill made sense be
cause Camila and Paz share a 
young audience that listens to 
both genres, Leon says. 

CODIGO REISSUES 
BLA DES-COLON 
A LBUM 'SIEM BRA' 
Codigo Music has released a 
remastered special edition of 
the album "Siembra," the sem
inal 1978 salsa collaboration be
tween Ruben Blades and Willie 
Colon. "Slembra" contains such 
classics as "Plastico" and 
"Pedro Navaja," as well as 
bonus tracks, alternate versions 
and a remix of the title track. 
The special edition includes a 
24-page booklet with photo
graphs and liner notes !Tom for
mer Los Angeles Times Latin 
music reporter Agustin Gurza 
and sound engineer Jon Fausty. 
Codigo has also released 
"Slembra Live," a 1980 record
Ing by Colon and Blades and 
their bands at the Capitol The
ater in Passaic, N.J., with liner 
notes from noted Latin music 
journalist Ernesto Lechner. 
Codigo bought the Fania 
Records catalog In Aprll 20O9 
and has been releasing compi
lations under the Fania name. 

AMANDA MARTINEZ TO 
PLAY WORLD CUP GIGS 
Independent canadian singer/ 
songwriter Amanda Martinez 
will perform "Suerios Posi
bles," her bilingual World Cup 
song, at FIFA fan stages at the 
World Cup in South Africa. 
Martinez, who ls half-Mexican 
and half-South AfTican, is pay
ing for the trip herself and was 
booked to perform for a small 
honorarium by the Canadian 
embassy in South Africa. Mar
t inez's gigs will take place June 
11-13 outside the match venues 
in Newtown's Mary Fitzgerald 
Square, Sandton's lnnesFree 
Park and Soweto's Elkah Sta
dium, where spectators can 
watch the games for free on 
big screens . 

- Ayala Ben-Yehuda 
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During the last two years, May and June have 
been filled with trepidation about ticket sales . 
Mostofitwas related to the economy, but some 
of it was due to other issues like ticket prices 
and the sheer number of acts on tour. 

This year, th ings look even dicier. In addi
tion to the postponement of Christ ina Aguil

era' s summer tour and scattered show 
cancellations by t he Eagles and Country 
Throwdown tour, not to mention disappoint
ing early sales for the Lilith Fair trek, enough 
people have told us that sales are off that there 
must be something to it. 

The jury is obviously still out, and average 
attendance figures reported to Billboard Box
score so far this year are down only slightly 
from a year earlier. But it looks as though over
all 2010 grosses and attendance totals will have 
a difficult time matching last year's heights. 

In 2009. ticket sales for many tours were well 
under way before the summer of economic dis
con tent fully came to bear. This year, the econ

operators ·'arc telling me that their box office 
gets calls all the time asking when will they 
have the discounts." 

Similarly, Arfa says discounting in recent 
years "has led consumers to hold onto their 
money and wai t for those discounts to occur 
again, so there's less of a rush to buy." But he 
adds that a lot of shows that are soft now will 
end up fine. 

Of course, some tours are doing quite well. 
Even with Bo no"s recovery from back sur
gery delaying U2's tour, the band's 360° trek 
still appears headed toward reaching the h igh
est gross ever. Meanwhile, Lady Gaga and 
Justin Biebe r are on fire, country is killing 
it, and other tours ranging from Roger W a• 
ters to James Taylor/ Carole King to Muse 
are doing bang-up business. For Live Nation, 
Garner says sales so far are on a "similar" 
track as last year. 

AEG Live CEO Randy Phillips says AEG 
Live's sales have been "been fairly solid" so far 

omy and heavy touring traffic 
remain challenges, accompanied 
by consumer ill will directed to
ward the concert business, stem
ming from heightened public 
awareness about ticketing busi
ness practices in the wake of the 
Live Nation-Tickehnaster merger. 

OnThe 
this year. "Our Bon Jovi, Black 

Eyed Peas, Justin Bieber, A licia 
Keyes and Taylor Swift tours 
have sold a11 avai lable inventory 
to date and the second legs, 
where applicable, are also doing 
well," Phillips says. 

"There's some panic out there 
on the streets," says veteran agent 
Dennis Arfa , whose Ar tists 
Group International books such acts as Rod 
Stewart, Billy Joel and Metallica. "You see 
a lot of soft shows, and until these really come 
through it makes people nervous." 

Among executives not part of the Live Na
tion family, there's concern that the promo
tion giant's strategies to boost sales may not 
be good for the overall business. 

Live Nation Entertainment's massive "no 
service fee" promotion in June- which saves 
fans as much as $12-$13 off an average ticket 
price and addresses general consumer discon
tent with add-on fees- will surely provide a 
big boost. The promotion follows last sum
mer's heavy discounting, including Live Na
tion's "No Service Fee Wednesdays." 

Live Nation CEO of global music Jason Gar
ner says last summer's promotional efforts 
moved 800,000 incremental tickets, address
ing an industry-wide problem of unsold in
ventory. But many peop le in the touring 
industry think fans were waiting for similar 
discounts this year, which appears to be con
tribut ing to soft early sales. 

Vans Warped/Mayhem/Country Throw
down prod ucer Kevi n Lyman says venue 

But Phillips acknowledges 
that there has been ·a l ittle soft
ness" in the company's regional 
o ffice business for one-off 

shows. "One of the biggest issues we find with 
the amphitheater season is the compression 
of a year's worth of programming into five 
months invariably leads to the cannibal iza
t ion of 'softer ticket' shows competing in a 
saturated marketplace for the same con
sumers," Phillips says. "This is not a 2010 
phenomena, but a perennial problem for the 
live touring in dustry." 

There is indeed a heck of a lot out there for 
live music fans to choose from. ·'It's very hard 
to distinguish yoursel f in a summer that has 
80 shows come to town," Arfa says. "Even 
though the music isn't all the same, every
body's competing for the same dollar." 

Worth noting: This time last year there was 
a lot of doom-and-gloom talk as well, though 
not in om pages. Despite last year's tough econ
omy, average per-show gross and attendance 
in North America were up 7.6% and 8%, re
spec tively, according to Boxscore- the firs t 
time average attendance outpaced gross in 
more than a decade. 

b
. For 24/7 touring news 
IZ and analysts, su 

• b illboard.biz/touring. 
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GROSS/ 
TICKET ffilCE(S) 

$5,271,620 
(£3.428 . ..150) 
$103.76/$ 76 88 

$4 ,809 ,510 
(£3,168.594) 
$75.13 

$3,416,790 
(6.222.835 (t:!,Y;:!~) 
$274 54/$82 36 

$3,0 57,250 
(£2)16.-160) 
$108.34/$ 72 23 

$2,719,623 
P4.50 

$2,586,220 
(£1.775.615) 
$138.37/$65 54 

ARTIST(S) 
Venue,Oate 

WHITNEY HOUSTON 

Attendance 
Cao.=,cify Promoter 

02 Arena. Lo ndon. April 25· 26, 28 !f-;,~~hree ~riows. Marshall A rts 

THE BLACK EYED PEAS 
0 2 Arena, Lo ndon, May 5,-6, 27•28 ~h~!;!.~[ov AEG Live U.K. 

AEROSMITH 
Estadlo Palestra Italia, SAo 
Paulo , 8 razll, May 29 

LADY GAGA 

02 A rena, London , May 30•31 

32,112 
35.904 

34,159 34.176 two 
s'"iows one sel lout 

T4F-Tim e For Fun 

Live Nat ion U.K. 

PEARL JAM, BAND OF HORSES, THE BLACK KEYS 

MICHAEL BUBLE 

02 A rena, London, May 15·16 

EDNITA NAZARIO 

36,830 
two sellouts 

31,633 31,796 two 
shows o ne sel lout 

Live Nation 

Live Nation U.K. 

$2,324,098 
$q5/$45 ~~~.s~~~r0P~l~~.o MR~~oj.~ato 

$2,316,586 
( £1.608,7~0) 
$10034/$8601 

$2,161,304 
$89.50/$59 50/ 
$39.50 

ROD STEWART 
Manchester Evening News A rena, 24,234 
Manchester, Eng land, May 26-27 two sellouts 

GLEE 

WESTLIFE 

A EG Live U.K. 

Live Nation, MSG Entertainment 

$1,988,780 
(£1.338.230) 
$60.19/$52 01 02 Arena, London, May 12·14 J1,~1 l ntee shows Live Nation U.K. 

$1,905,80 0 
(£1,288,479) 
$66.!'.!6/$56.95 

RIHANNA 
02 A rena, London, May 10 · 11 

ALICIA KEYS $1,850,460 
(£1282.166) 
$fi4 95/$5701 0 2 Are na, London, May 25-26 32,333 32.396 two AEG Liv& U.K. 

snaws on~ s@'flout 

GLEE 

$1,607,960 GUNS N ' ROSES 

i~~t~o~es) ~~~iTrg,a e~:~n,eg~~h RJ0 
de 

23,720 
four S@'IIOUIS 

20,609 
3S.ooo 

$1,574,240 JAMES TAYLOR & CAROLE KING 

i;~~i~;> A ir Canada Centre, Toronto, May 28 ~!i~~ 
$1,S69,840 GUNS N ' ROSES 
{4.4ffi02l'Laossoes} Est.,dlo Monum ent;,] , Lim;,, Peru, 22,089 
$600/$50 March 2S 29.900 

JULIE ANDREWS $1,485,040 
(El.008.021) 
$J3Q_83/S.66 24 0 2 A rena, London, May 8 

$1,474,710 SIMPLY RED 

13,865 
14,02.d 

<783.n9.70CJ pesos) Mo vl~tar A r&na, Sanllago, Chllo 27,853 
$84.74/$24.48 April 28· 29 31,460 two shows. 

s1•41o,sso ~ i ·i·l·iiif&·i·i 
~\6?~~~f13 02 Arena, Condon, May 29 !~r,~? 

ERIC CLAPTON & STEVE WINWOOD 

Uve Nation 

T4 F-Time For Fun 

Live Nat ion 

T4F•Time For Fun 

Raymond Gubbay, A EG Live U.K., Marshall Arts 

T4F•Tim e For Fun 

A EG Live U.K. 

$1,468,610 
(El.024.540) 
$1218-'/$53 75 }1.tt3two shows 3A Entertainment 

$1,428,500 
(£987.015} 
$72 S28% 

$1,352,334 
$156/$24 

PAUL WELLER 
Royal A lbert Hall, London, 
May 24· 28 

GUNS N' ROSES 
E.stad io 0 limp ico Ata hualpa, 
Quito , Ecuador, A p ri t 1 

Ti.!e~~it.Jl-S 3A Entortalnment 

$1,211,623 
P9 

PEARL JAM, BAND OF HORSES 

TD Garden, Boston, May 17 

$1,158,990 A EROS MITH 

i~~~~) ~~~:/!;ci,1 [~iJ~~~g~i5gins, 

l~n~~O Live Nation 

18,639 
51.200 

T4F-Tlme Fo r Fun 

$1,135,70 5 
$200/S3S 

KISS 108 CONCERT: KE$HA, BOYS LIKE GIRLS & OTHERS 

$1,124,862 
$39.50 

Comcast Center, Mansfield, 
Mass., May 2,2 

19,674 
19,932 Ll¥e Nation 

JOAN SEBASTIAN, ALEJANDRO FERNANDEZ, MARCO ANTONIO solfs 
A merican A lrllnes Center, Dallas., 10,720 
May 30 sellout Live Nation 

s1.01a,9ss ~ D·5;J·Hi91dcf:ft·!¥14it-ti!·1i 
!3

79
50

5
'
0
5
1
1;5/

3
-
950 

Palace of Auburn HIiis, Auburn 14,238 
,11 • ,11 • • HIiis, Mich .. May 27 sellout 

Live Nat ion, Palace Spo rt s & Entertainment 

$1,036,809 
$350/S30S0 

$1,004,955 
$275/$65 

$992,621 
$275/$45 

$974 ,800 
$7~S.40.50 

$973,475 
$85/$55/$35 

$973,359 
$8250/S28 

$948,329 
$85/$46.50 

$944,072 
P6 

JAMES TAYLOR & CAROLE KING 
HP Pavilion, San Jose, Calif., 
May 11 

JAMES TAYLOR & CAROLE KING 
Ar&na al GwlnMtt Cent&r, 
Duluth, Ga .. Jun& 3 

JAMES TAYLOR & CAROLE KING 

Another Planet Entertainment 

Beaver Prod uct ions 

Live Nation, in-ho use 

93.3 MMR' B"Q: ALICE IN CHAINS, STONE TEMPLE PILOTS & OTHERS 
Susquehanna Bank Center, 
Camd&n, N.J., May 2 3 

23,525 
25.415 Live Nation 

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES 
American A irlines Center, Dallas, 14,798 
May 15 15,288 Live Nation, ln· house 

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES 

Live Nation 

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES 
Allstate Arena, Rosemont , 111., 14,216 
May 18 sellout Llvto Nation 

PEARL JAM, BAND OF HORSES 
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Online Video Sites 
Embrace Live 
Concert Streams 

The visceral experience of at
tending a concert can never 
be fully replicated onl ine. But 
live music-that's live as in 
happening r ight now-is 
making its way to the Inter
net with increasing frequency, 
bringing with it new opportu
ni ties for fans, artists and 
rights-holders al ike. 

A rash of online outlets 
have begun dabbling in host
ing l ive video streams of 
music concerts. YouTube has 
done so with U2, Al icia Keys 
and, most recently, with per
formances b y the Dave 
Matthews Band, Norah Jones 
and other acts at this year's 
Bonnaroo festival. MTV h as 
ai red l ive perfo rmances by 
such acts as the Gorillaz , 
Honor Society and Just Kail . 
Vevo, which featured a l ive 
s tream in May of a concert by 
the National, just completed 
a live webcast of the FIFA 
World Cup Kick-Off Celebra
tion Concert June 10 in South 
Africa. And live video sites like 

Ustream, Justin.tv, Livestream 
and Big Live have formed to 
make a real business out of 
h osting live streams. 

At firs t glance, i t seems 
like a counterintui tive effort. 
The Internet, after all , is a 
bastion of on-demand access 
to entertainment content, 
challenging the appoin t
ment-based n ature of tradi
tional TV viewing. So why 
br ing tha t same appo int 
men I-based model to an on
demand format like the Web? 

According to Vevo CEO 
Rio Caraeff, the answer is 
simple: money. Vevo's model 
is bui l t around crea t ing 
scarcity and selling advertis
ing against that. The first step 
was to create one point o f ac
cess for any music videos on 
the Web, allowing Vevo to be 
the sole entity sell ing ads 
around th em . 

Live even ts are even more 
scarce, which Caraeff says 
opens the door to different 
types of advertising oppor tu
nities, like movie trailer pre
mieres. These ads cost more 
than other Vevo ads, as the 
sponsor is able to place adver-

PEDAL POWER 
Many people recharge their mobile phone batteries through 
car chargers. What if you could do the same thing while rid• 
Ing your bike? Nokla has developed a Bicycle Charger Klt 
that harnesses the power generated from pedaling a bike 
to charge a phone. The phone dock rests on the bike's han
dlebars and is powered by a generator placed against the 
front wheel. Cyclists would need to pedal about six miles 
per hour for 10 minutes to generate enough charge for 28 min-

12 I BILLBOARD 

The kit is initially target
ing consumers in emerg· 
lng-rnarket economies. 

There aren't any details on 
when the product will be avail• 

able in the United States. -AB 
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ti sing in the promotional run
up to the event, around the live 
event i tself and on the 
archived footage made avail
able to stream after the event. 
And there's already huge de
mand from consumer brands 
keen on reaching the online 
video audience. 

"A lot of the sponsors we're 
working with today are asking 
us for more l ive events," 
Caraeff says. "Did I think we 
would be doing th is live event 
strategy so soon) Not exactly. 
I thought we'd be getting into 
this at the end of our first year, 
not in the first one or two q uar
ters of our business. So it's 
someth ing we've moved up in 
our road map because we see 
incredib le demand from the 
advertising marketplace for 
rnore events. •J 

Augmenting this scarc ity 
benefit is the issue of aud ience 
engagement. Streaming mu
sic is by and large a passive ac
tivity, which is why video bas 
emerged as the go-to model 
for ad-suppor ted music on
l ine. Watch ing a video pro
vides more opportunities for 
interacting with an audience 
than an audio stream. 

Live-streaming services 
like Ustream and the just
launched Big Live are adding 
interactive features like chat 
and sharing to their sites. Big 
Live is a social networking 
site that streams live music 
performances, mostly by 
und iscovered acts, as a sort 
of icebreaker to stimulate dis
cussion. Once logged on , 
users can see what concer ts 
their friends are wa tching 
and choose to join the stream, 
allowing both private and 
public chats a long the way 
that the founders hope will 
keep them watch ing the en-

W ide awake in America: U2 
performs at the Rose Bowl In 

an October 2009 concert 
webcast live by YouTube. 

tire set . Ustream integrates 
Twitte r feeds and Facebook 
updates on its si te for much 
the same purpose. 

An enga ged viewer is a 
valuable viewer, and savvy on
line services can sell ads 
around these users, which it 
then shares with the artists 
involved. Ustream shares all 
ad revenue with artists 50/50. 
Vevo also provides participat
ing artists with a share of the 
sponsorship dollars above 
and beyond the s imple per
stream royal ties. 

The downside, however, is 
cos t. It's far more expensive 
to stream a live video to 10,000 
simultaneous viewers than 
it i s to stream an archived 
video to 100,000 viewers ac
cessing it at different times. 
These costs can vary widely 
based on how each service 
manages its bandwidth costs, 
the quality of the stream pro
vided, server maintenance and 
otl1er factors. 

Ultimately, the success of 
this effort depends on the eye
balls i t can generate. Vevo 
won't disclose how many view
ers its live events have gar
nered, but YouTube estimated 
more than 10 million tuned in 
to i ts U2 concert last year. 
When Shakira premiered her 
video "Give It Up to Me" on 
Ustream last November, the 
company says it drew about 
94,000 viewers. 

Considering that these 
numbers are generated at no 
additional cost to the artist, it's 
easy to see the upside. 

bi 
For 24/7 digital news z and analysis, see 

• billboard.biz/digital. 

131TS & 131~11:FS 
GAMES, MUSIC APPS 
TOPS AMONG 
MOBILE APP USERS 
In fourth-quarter 2009, 21% 
of U.S. wireless users owned 
a smart phone, up from 19% 
in the prior quarter and up 
from 14% at the end of 2008, 
according to Nielsen's on· 
going App Playbook study, 
which surveys more than 
4,200 U.S. mobile app 
downloaders. The average 
number of apps per user 
varied by device. iPhone 
users had an average of 37, 
BlackBerry users 10, An· 
droid users 22 and Windows 
Mobile users 13. As for what 
kind of apps they're down
loading, 65% had selected 
games and 46% chose mu· 
sic apps. Pandora was the 
most popular mus ic app 
across all p latforms. 

NETWORKED AUDIO 
DEV ICE SALES W ILL 
GROW 
ABI Research predicts the 

home stere o from another 
source. That includes Wi· Fi 
bridges that link a computer 
to a stereo or Internet radio 
devices that stream music 
directly from cloud-based 
services. ABI says sales of 
these devices will grow at a 
compound annual rate of 
32% from 2009 to 2015. 

YOUTUBE V IDS RACK 
HALF THEIR V IEWS 
IN FIRST SIX DAYS 
Videos on You Tube get half 
of the ir views in the first six 
days after being posted to 
the site, according to Web 
video metrics service Tube· 
Mogul. After 20 days, 
videos will have received 
75% of their total views. By 
way of comparison, videos 
in 2008 didn't generate 
50% of their total views until 
14 days after being posted 
and didn't reach 75% of 
total views unti l 44 days, 
indicating a narrowing win· 
dew of opportunity to gen· 

networked audio devices erate traffic from YouTube 
business will exceed $10 bil· videos. TubeMogul says the 
lioninsalesby2015, upfrom results point to a need to 
$1.3 billion in 2009. The post more videos to You· 
company defines networked Tube more frequent ly to 
audio devices as anything benefit from the viral pro· 
that can stream music to a motional platform. 
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TITLE 
~Wtl.ARTIST 

BW AIRPLANES 
.. a.a.a FEAlURIOO HA'rUY YillUU.fS 

OMG 
UHR FUTURltlG !JJ1LUA11 

CALIFORNIA GURLS 
KATY PEARY f£ATURltffi SHOOP OOGG 

NOT AFRAID 
Et.tra.1 

FIND YOUR LOVE 
DR>U<E 

37 ~~~~£':",~,~"NOW 

UN-THINKABLE (l'M READY) 
AUCIA KEYS 

12 gY,~R 

YOUR LOVE IS MY DRUG 

"'"' 
16 ~~'-!:!BOY 

SMILE 

Travf.e McCoYs debut single. "Billionaire," 
rides a 52% gain to move 31-17 In Its 

second week on the chart. A former No. 1 
on Heatseeker$ Songs, "Bllllonalre,"' which 

features Bruno Mar~ moves Into the top 
10 on the Billboard Hot 100, cruising 11-5. 

UIICUKAAC1<ER 

14 ~~:&,~,~ .. A~" MJIIAJ 

18 ~• SOUL SISTER 

LOSE MY M IND 
voutm JEEZ'!' 1£ATlJAltffi PUES 

14 ~.m:1:r:,;g~~0
M~"' 

RIDE 
CURA FEATIJfUIIG WOACRIS 

BILLIONAIRE 
1RA\11E MCCOY F£ATURIIIG BRUH() MAR$ 

PRAY FOR YOU 
JAROfl Arm ltlE LOllG ROAD TO LO\'E 

UNDO IT 
CARJUE LJJDERWOOD 

THIS AFTERNOON 
wom.aACK 
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HERRYTREE 

~i 

Martin 
Kiersz 
Tb.e reford executive and Lady 
Gaga collaborator talks about 
signing Die Antwoord and his 
label's aesthetic. 

l ou've ever sung along with Lady Gaga's "Eh, Eh (Nothing Else I Can Say)"-and you know 
you have- you've unknowingly given a shout-out to Cherrytree Records honcho Martin Kier
szenbaum, aka the "Cherry Cherry Boom Boom" that Gaga mentions at the end of the song. 

Kierszenbaum, 43, signed Gaga to his Cherrytree Records imprint, which is part of Inter
scope, and co-wrote four tracks on her album, including "Eh, Eh." The multitalented execu
tive has as many job titles (Cherrytree founder/president, lnterscope Geffen A&M president 
of International operations and lnterscope Records president of pop and rock A&R) as he has 
continents he's called home (born and raised in Argentina, he then moved to Europe and is 
now based in Los Angeles). 

In his spare time, Kierszenbaum hosts a morning show on CherrytreeRadio.com and writes 
songs. In addition to collaborating with Gaga, he has also written songs for t.A.T.u. and is 
currently working with the Veronicas and Natalia Kills. He has a publishing deal with Uni
versal Music Publlshlng Group. 

While Kierszenbaum has signed several international acts, he says his main goal is to 
sign artists who push limits and could take pop music in new directions. He recently 
signed South African art-rap sensation Die Antwoord, and this summer will oversee two 
releases from Swedish pop diva Robyn (see story, page 33). He spoke to Billboard about 
his early musical influences, his online community and his relationship with lnterscope 
chief J immy lovine. 

How did you find Die Antwoord 
and convince the act to Join the 

Cherr ytree fami ly? 
We spend so much timeonline, in• 
teracting with people, and that's 
how we originally discovered Die 
Antwoord. l flipped out when l first 
saw it because it really has the 
Cherrytree aesthetic, meaning it's 
something that could eventually 
reach the mainstream, but right 
now is slightly left of center. Our 
goal is always to take someth ing 
that's a little to the left of the dial 
and bring it to the mainstream 
without diluting it. I think Die 
Antwoord fits really well in the fam• 
ily at Cherrytree, because all of our 
artists are pushing the boundaries 
of what is conventionally thought 
of as pop music. 

We met them pretty early on and 
establ ished a relationsh ip and 
came to the conclusion tha t we 
could work well together. There 
was a ve ry competitive situation 
and there was a lot of in terest in 
them, but I think the reason they 
came to us is because they liked 
our approach and thought we could 

do good things together, not be
ca use we came out on top in some 
sort of bidding war. 

Do you have a multlrlghts deal 
wit h Die Antwoord, or with any 
of your other artists? 
With Die Antwoord, we're getting 
involved in different facets of their 
career where we can bring value. 
In tcrmsofotherartists, wedo the 
same thing, but it's always based 
on where we feel we can be of the 
most assistance. For instance, if a 
band comes to me with a giant live 
following, I'm not going to ask 
them fora piece of the touring un
less I think I can help it grow sub
stantially. I want to build long-term 
relationships with a r tists, and 
that's impossible to do in a situa
tion they th ink is unfair. 

Looking at your rost er and 
aesthetic, which Is very perform
ance-oriented and boundary
pushing, were you the world 's 
biggest David Bowie fan as a kid? 
[Laughs] Well. I' m not that old; 
Bowie started a bit before my time. 

But yes, l was ara admirer of what 
David Bowie did, a bsolutely. The 
primary thing that I am interested 
in, though. is what art ists l ike 
Bowie were doing-they weren't 
just recording artists or songwrit
ers, they were conceptual artists. 
Hew as a visual a-rtist, ina way, giv• 
ing you a full picture of his art. I 
think that's sta rti ng to make a 
comeback-ifs acceptable and at
tractive for musicians to have a 
multifaceted approach. I loved 
Grace Jones and Kate Bush and 
Peter Gabriel and Prince, and all 
those people really pushed the en
velope when it came to the defini 
tion of pop music. 

Your roster Is also very Interna
tional-you have South Africa 
and Germany and Sweden all 
represented, among others. Do 
you think the fact you've lived 
all over the world is a big part 
of that? 

I think having a lo t of international 
experience is an asset, bu t I don't 
th ink it's the reason I sign bands 
from all over. We cast a very wide 

net when we are looking for bands 
and so we're maybe a ble to find 
more needles in the haystack. But 
the fact that J lived in so many 
places and have language skills 
definitely helped me in the biz. I 
got a job in the international de
partment at Warner after working 
in the mailroom at PolyGram in 
part because I was multili ngual 
and had lived on three continents. 
I'm used to other cultures and if I 
hear about some kid doing amaz
ing things in a basement in Hun
gary, I can go track him down and 
not be intimidated. But I'm not 
looking for in ternational acts just 
to sign international acts. 

Another way you're reaching 
out worldwide is through the 
Cherrytree Records website, 
which does a great deal to de
fine the label's Identity. 
There are two big reasons I want 
to create a destination at Cherry
treeRecords.com. The first is that 
I want to have a safe haven for 
artists to come and express them
selves and have a pl atform to 

launch. And the second is that I 
want to have a direct connection 
with the audience. I want to be 
able to cha t with them and learn 
from them-I want to know what 
they wan t to consume and what 
they want to absorb and get input 
from them on the music we're put
ting out. 

I equate the site to a big veg
e table co-op. where you can just 
come and hang out and share your 
opinion. J wan t an exchange of 
ideas and dialogue. But the thing 
I'm most excited about now is 
CherrytreeRadio.com. I spend a 
lot of time programming the sta
tion and we don't just play Cher
rytree artists, we play all sorts of 
stuff that falls under the "pop 
alternative" umbrella. We have 
Robyn do a punk show; we have a 
morning show, which I host with 
some other people tha t work at 
Cherrytree. And we have a 
function where you can chat with 
both the D) and other people who 
are listening, too. 

Your boss at lnterscope, Jimmy 
lovine, is known for being an 
opinionated fellow. When you 
g uys disagree, what d o you 
clash about? 
That's easy- one of the things that 
makes Jimmy so good at his job is 
not only h is knowledge ofbusiness 
but also his knowledge of music. 
And we get in some intense discus
sions about mixes and artists, but 
Jimmy is definitely open to hear
ing all sides of an issue. And we 
have gotten in some nerdy rock ar
guments, for sure-we had th is 
long one about Bruce Springsteen's 
"Tunnel of Love," about which 
songs were the best for covers, 
which were the best in terms of 
recording and which were the best 
overall. It was pretty great. 

David Bowie was a visual artist. I think that's starting 
to make a comeback-it's acceptable and attractive 

for musicians to have a multifaceted approach. 
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DURING "SPACE," THE dreamy future-shock ballad that closes her up
coming third album, M.I.A. repeatedly coos, " My lines are down/You 

can't call me," over a gently percolating beat that sounds like a Sega 

Genesis practicing its pillow talk. It's just one of the many observations 

on our data-drenched Infotainment Age that crop up throughout 

"/V\ /\ Y /\," a stunning, more-or-less self-titled effort from the 34-

year-old Sri Lankan native born Maya Arulpragasam. • Yet in a tele

phone interview with Billboard last week, the lyric is taking on another, 

more literal meaning, as M.I.A. travels on a Eurostar train from Brussels 
to London during a hectic round of European promotion. Namely, her 

cell phone keeps dropping our call whenever her train enters a tunnel. 0 
A . M . O.A . M . D.A . 
M . • .A . M . • .A . M . 

• .A . M . • .A . M . • ·v · o ·rAJ ·v · • · lAl 
D ·rAJ ·v · D ·rAJ ·v · D 

• • . f7\J ·v · 
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When the line goes dead for the fourth time-hey, it's Eu
rope; there are lots of tunnels- it's tempting to wonder ifM. l.A. 
has perhaps hung up on purpose. After all, she'd just been asked 
aboutthe massive attention paid to journalist Lynn Hirschberg's 
less-than-fawning cover profile ofher in the New York Times 
Magazine last month, and M. I.A.'s subsequent responses. 

Maybe she's tired of d iscussing the story's focus on her sup• 
posed radical chic: a comfortable, even posh personal life al
legedly at odds with her firebrand art and politics. Maybe she's 
fed up with talking about why she tweeted Hirsch berg's cell 
phone number, or later posted a covert recordi ng of oneofher 
and Hirschberg's conversations. Maybe she's sick of the term 

"Trufflegate" (so coined after Hirschberg made hay out ofM. I.A 
ordering truf!le-oil-flavored French fries) and figures that sim
ply avoiding the topic m ight help it d ie a speedy death. 

Fact is, M.I.A. is forthright in addressing last week's media 
cause celcbre. Does she regret doing the Times story> 

"Not really,• she replies. •1 k ind of knew what it was going 

to be. 
" I said, 'Fuck the New York Times,'" she continues, refer

ring to a series of tweets earlier this year in which she objected 
to the newspaper's coverage of the conflict in Sri Lanka between 
Sinhalese and Tamil factions. (Although M.1.A.'s mother moved 
herself and her children to London when M.1.A. was young, 
the artist's father remained in war-torn Sri Lanka, taking part 
in various Tamil opposition efforts.) "Of course they weren't 
going to be like, 'Hi! How you doing? We love you!' " 

Whatever else i t demonstrated, the Truffie Kerfuffie made it 
clear that at some point between the 2007 release ofhersecond 
album, "Kala," and approximately two weeks ago, M.1.A. un
derwent an unl ikely transformation from underground phe

nom to Very Big Deal. 
"She's trying to do politics and she's trying to do art," Los 

Angeles Times pop critic Ann Powers says. "And she doesn't 
want to compromise or keep silent. That worked for the Clash, 
but that was a certain time and a certain place. And it partly 
worked for them because they were a band, and we're used to 
seeing guys be confrontational. I fit works for her, J think she's 
even more important than we thought." 

"I always forget that she has this sort of celebrity side to her,• 

says Rusko, one ofM.I.A.'s principal collaborators on her new 
album. "On a Tuesday night me and pongtime M.1.A. producer] 
Switch can go down and lurk around at[Los Angeles nightspot] 
Cinespace, and it's pretty chill. Maya can't do that-she's in 
that next realm now." 

The shift is one she's still coming to grips with. "It's weird 
that I can make a joke and it becomes so controversial and peo
ple want to write about it." she says over the mu med squawk 
of a Eurostar conductor's announcement. "Some th ing I say 
really flippantly gets this full-on rampage of stuff happening. 
It's amazing to me that people will do that." 

M.I.A. has always had a high p ress profile, but in the past 
most of the attention was focused on her music, which be
tween "Kala" and her 2005 debut, "Arular, • has notched com
bined sales of more than 719,000 albums, accord.ing to Nielsen 
SoundScan; " Paper Planes," her breakthrough single off" Kala,· 
reached No. 4 on the Billboard Hot 100, earned a 2009 Grammy 
Award nomination for record of the year and has sold 3 mil
lion copies. "In one way it's not their fault that they don't have 
music to write about," she says of the countless pop-culh1re 
pundits who've weighed in on Truffle gate, "because I haven't 
put a record out." 

Until now, that is: Due July 13 in the United States on the 
singer's own N .E.E.T. Recordings imprint through ln terscope, 

"/\/\ /\ Y /\" is sure to s teer at least part of the conversation re
garding M.I.A. back to her music. It's at once her most acces• 
sible and most experimental album, as defined by the sweet 
syn th-pop melodies of "XX.XO" as by the juddering electro
punk beats of"Born Free." In "Tell Me Why," over a sample of 
a record ing by the Alabama Sacred Harp Singers, M.I.A. flexes 
a disarmingly plaintive singing voice, while "S teppin Up" finds 
her warning all comers, "I run this fucking club." 

" I was happy being the re tarded cousin of rap," she says. 
"Now J'm the retarded cousin of singing." 

" If you're an M.I.A. fan and you buy a new M.I.A. record," 
Rusko says, "you want to hear something you've never heard 
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before. This record gives you that." 
Work on the 12-track set took place mostly in Los Angeles, 

where M.I.A. settled in early 2009 with her fiance, Ben Bronf
man (son of Warner Music Group CEO Edgar Bronfman Jr.) 
and their young ch ild Ikhyd. Her collaborators included many 
of the musicians M.I.A. has been partnering with for years, 
such as Diplo, Switch and Blaqstarr; Rusko, the latest addition 
to the crew, is signed to Diplo's label Mad Decent. 

"We really don't have any kind of formula," Switch says. "All 
the records come around by watching something on You Tube 
and an idea comes, or by going out to the clubs or someth ing. 
We basically just mess around till something makes us excited 
enough for her to jump on the mic. We'll have her nm on the 
track for 10 or 15 minutes, then 1 '11 come and edit the bits and 
bobs she likes together. Then we'll flip it, reverse it, turn it back
ward and build a song from there." 

·'Maya is very careful about who she works with," says Mark 
Williams, who signed M.I.A. to Interscope and worked in an 

A&Rcapacityon both "Kala" and "/\/\/\ Y /\." (Williams is no 
longer with the label, hut Interscope Geffen A&M Records 
chairman Jimmy Iovine asked him to assist M.J.A. on the new 
album.) "There's a comfort zone and a familiarity in the cre
ative experience that she gets from working with Diplo and 
Switch. Even though there have been documented tens·ions at 
times" -Diplo, a former b-0yfriend, made several seemingly 
critical remarks about M. l.A. in the New York Times Magazine 

piece-"all sides agree that it's productive. They know where 
she's a t, but at the same time they push each other.• 

"Kala" contained one track produced byTimbaland, and given 
her cool-kid cachet and the mainstream exposure she earned 
performing alongside Jay-Z, Kanye West, Lil Wayne and T.I. at 
the 2009 Grammy Awards, it seems reasonable to assume that 
M.l.A. could've landed collaborations with anynumherofhigh

profile beatrnakers for "/\/\/\ Y /\ ." The very prospect e licits 
a sigh audible from Europe. 

"I d idn't want my work to be like a bar graph of, 'How many 
new producers can she afford?'" M.I.A. says. "That's not how 
I measured it." Retaining a connection to her first two albums 
was more important." If you have all three, then it makes sense 
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that they came from the same person. And I didn't want it to 
be like, 'Then she met blah-blah!' " 

In any event, she adds, "the song that everybody liked off 
' Kala' ["Paper Planes") wasn't made by one of those producers. 
So I don't know why we're constantly second-guessing that, be
cause it's unpred ictable- especially with me. You have to be 
honest with your art and then hope for the best. I can have any 
producer on my album that's from that world, but it doesn't re
ally mean anything. You're just going to get a diluted version 
ofme." 

"f\l\ /\ Y /\" certainly doesn't deliver a diluted version of 
M.I.A.; if anything, it emphasizes the contradictions at the heart 
of who she is, with lush love songs jostling against scrappy po· 

·SHE'S A clNt1t1ve1ts1AL A1tt1st ,,es 
ANI SHE ALWAYS HAS IME!KNE. SWNHIErst~ 

SIMETHING IT " · 
-DYANA KASS, INTERSCOPE ~--,·.,....-;a--c-=-·~~ 

l itical rants. M. I.A. says she's not sure it's her responsibility as 
an artist to resolve those paradoxes. "That's what I was trying 
to work out: whether the future is something you level out or 
if you describe the extremes more." 

As she was writing and recording, "it really seemed like my 
world was getting smaller and closing in around me at the 
same time that things were changing so fast. I couldn't keep 
up with it. I twas the best year for me because my son was born 
and the worst year for me seeing so many Tamil people being 
killed. And then it was the best year for me because I found 
someone to settle down with, then the worst year because I 
couldn't leave [due to visa restrictions) and my mum couldn't 
come and see me. My album came out like that because that's 
how it was." 

lnterscope executive VP of mar:keting and publicity Dennis 
Dennehy says the label sees no problem working with that com
plicated message. "The biggest artists in music are never not 
provocative," he says. "It's who she is, and it's what makes her 
appealing. It's what draws you in ." 

"She's a controversial artist, and she always has been," sen
ior director of marketing Dyana Kass adds. "That's nothing 
new. When she does something it makes noise.· With regard 
to the New York Times fallout, "people are paying attention to 
her who might not have been already." Kass continues. "That 
is what it is." 

Dennehy calls"/\/\/\ Y /\" a "classic case of artist develop
ment, where she's buil t an audience over time that's now ready 
for that record where an artist really captures a moment." XL 
Recordings chief Richard Russel[, who oversees M. I .A.'s re
leases in the United Kingdom, agrees: "If you listen to her three 
albums, she's gotten better with every record." 

Better or not, there's no doubting that the new set is poised 
to make a bigger impact out of the gate than "Kala" did. "The 
anticipation is through the roof," says M.1 .A. 's publicist, Jen
nie Boddy, who's now managing her client's career as well. 
•whether they agree or disagree with what she says, people are 
interested. It's an exciting moment." 

According to Kass, Interscope's rollout "is about trying to 
figure out who tha t consumer is and where they live and breathe. 
We're really trying to drill down into what the picture of her au
dience is and make sure that everything we do feels authentic 
to her.· Kass says all of M .I.A.'s original fans- "the t&stemaker 
community, the world-music enthusiasts, the fashionistas"
have stuck with her, but that the success of"Paper Planes" "ob
viously opened her up toa much larger audience. So it's a matter 
of making sure we're covering that base while also making sure 
the new consumer is aware of the campaign." 

The label made its first move in April at Coachella, where a 
blimp circled the sky above the festival's grounds announcing 
the upcoming release. "That seemed like a good place to start," 
Kass says, "with a n ice cross-section of her audience." Then 
M.I.A. premiered on her website the video for "Born Free," an 
exceedingly violent nine-minute short film directed by Romain 
Gavras, the son of director Costa-Gavras. The video, banned 
from YouTube, "did exactly what it was meant to do: Get out 
there and get people talking,• Kass says. 

In yet another s ign of the incongruity that defines"/\/\/\ 
Y /\ ," the video for "XXXO" was recently shot by Hype 
Williams, the rap-video auteur behind such high-gloss clips 
as Will Smith's "Gettin' Jiggy Wit It" and the Notorious B.I.G.'s 
"Mo Money Mo Problems." "When I was like, 'I want Hype 
to shoot the video,' everybody was like, 'No way- he's a night• 
mare!'" M.l.A says. "But he was amazing to work with." She 
adds that "it was interesting to take someone like Hype and 
mash him up with my aesthet ic, just because it's so far re
moved. Sometimes when you do that you get some interest-

ing shit, and I think the ·xxxo• video is going to be the per
fect balance of both worlds." 

A Jay-Z remix of "XXXO" is also nearing completion, an 
element Kass says the label plans to "go everywhere" with 
prior to the album's release date. (She expects the video to 
premiere on a yet-to-be-determined outlet toward the end of 
June.) Additionally, M. l.A. is scheduled to appear July 13 on 
"late Show With David letter man" and July 14on "Late Night 
With Jimmy Fallon." 

In the retail space,"/\/\/\ Y /\·will arrive in the 12-song 
standard edition as well as in a deluxe package with a lenticu 
lar cover and four extra tracks, including a Blaqstarr-produced 
slow jam called "Caps lock" that Mark Williams says "shows 
off an entirely differen t side of Maya.• 

Although the placement of"Paper Planes" in a trailer for the 
Seth Rogen comedy "Pineapple Express" fueled much of that 
song's success, Boddy says licensing doesn't occupy a signifi
cant portion of Maya's focus. "She considers things depending 
on whether or not they fi t within her moral-scape and her aes
thetic," the manager says. " 'Paper Planes' was only in the trailer; 
it wasn't in the movie. She'd want to see the scene, to see ifher 
song fit in context. If the other party is open to doing some
thing that's not status quo, then she's open to it. But it has to 
be a discussion." 

M. I.A. says touring will play a more prominent role in the 
"/\/\ /\ Y /\" campaign than it has for previous albums. "Th is 
time around I'm slightly more prepared," she says. "It just 
seems more solid. Last time, because I had visa issues, I did
n't prepare myself enough, because I was like, 'Oh, I'm never 
going to get it anyway.' And then suddenly it came around and 
I was like, 'Shit!' Making all my visuals an d animating stuff 
without sleeping for days-I felt like I was at college trying to 
get my shit in and the deadline was tomorrow." 

She'll debut her new live show at a pair offestivals presented 
by L.A.-based Hard Events: Hard LA on July 17 and Hard NYC 
on July 24. "I've been trying to book her for one of my shows 
since I started doing this," Hard chief Gary Richards says. "She's 
definitely at the center of what's cool in our universe." Both 
concerts will also feature performances by two acts signed to 
N.E.E.T.: young Baltimore MC Rye Rye and New York noise
pop duo Sleigh Bells. 

M.I.A. is also scheduled to play England's Big Chill and Un
derage festivals this summer, while an extensive North Amer
ican tour is tentatively set to launch in September. According 
toXlmanagingdi rector Ben Beardsworth, "Conventional dates 
in the U.K. will be a big part of driving record sales in the lat
ter part of the year." 

M.l.A. has plans to expand N.E.E.T. as well, from a record 
label into what she describes as "a creative collective• complete 
with photographers and visual artists. Following Sleigh Bells' 
"Treats." which was released May 11. in a jointventure between 
M.I.A.'s label and Q Prime's Mom+ Pop Music, N.E.E.T. will 
issue Rye Rye's debut, "Go! Pop! Bang!," later this year through 
Jnterscope. "M. l.A. was there with me everyday from when J 
started recording my album to when I finished," Rye Rye says. 
"She was pregnant then, bu teach day she'd come to the studio 
to lay the d irection and add sounds into songs." 

If all of that seems like an overflowing workload, M.I.A. doesn't 
disagree. "It is difficult to juggle everything," she admits, her 
train approaching the Channel Tunnel. "But luckily we have 
the Internet, and I can stay connected and on top ofit." 

"She knows all of this is a massive undertaking, but this is 
who she's chosen to be," Boddy says. "It's just part of her 
makeup." The manager laughs. "Who's the hardest-working 
person in show business> James Brown> Well, Maya might be 
gunning for his title." 
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BACK TO SQUARE ONE. 
That's where Macy Gray found herself when she began record
ing her new album, "The Sellout." 

It was 2009, 10 years since the release of the soul singer's 
multiplatinum, Grammy Award-winning Epic Records debut, 
"On How l ife Is." Both the album and its runaway lead single. 
"I Try," ascended to No. 1. But Gray's career stalled with her 
subsequent Epic projects, 2001's "The Id" and 2003's "The Trou
ble With Being Myself" "Big," her 2007 album on Will.i.am's 
Ge/fen-distributed imprint, failed to catch on as well. 

So Cray came up with a new game plan. Maybe she'd do 
what everyone else was doing: simply h ire the hottest pro
ducers and songwriters du jour. However, an eye-opening 
jolt of reality set in when no one returned her ca\1s. 

"Having left the label, I was in a situation where I had to start 
all over again," Cray says from her home in Los Angeles." I was 
on my own again; back to being a new artist. After getting to a 
place in mycareerwhere I'd tried everything that was asked of 
me, itwasveryliberating.• 

Gray's newfound freedom-paying for her own 
studio time through a dirt-cheap deal with a studio 
owner in Tarzana, Calif, and handpicking a select 
group of musicians. co-writers and producers- en
ergized her to re-establish herself in the marketplace, 
do ing music her way_ Her finished project, the 
tongue-in-cheek-titled "The Sellout," arrives June 22 
on Concord Records and is being hailed as a return 
to form. 

Lead single "Beauty in the World" is No. 2for a sec
ond week on Billboard's 
Hot Dance Club Songs 
chart With notable spins 
at such adul t top 40 s ta
tions as KVLY McAllen, 
Texas, and KWYE Fresno, 
Calif., as well as SiriusXM 
channel the Pulse, the 
song debuts at No_ 40 on 
the Adult Top 40chartas it 
bubbles under the Adult 
Contemporary and Triple 
A tallies. The song's video, directed by Tom Petty's daughter 
Adria, is in rotation at VHl. It was also picked up as the end
titlesong for the recently released feature film "Killers" starring 
Katherine Heigl and Ash ton Kutcher. ·'Kissed lt," the next sin
gle from "The Sellout," serves as the theme music for cable net
work Bravo's new promotional campaign, "Summer by Bravo." 

Beyond the early buzz and high-profile synch placements. 
however, a lingering question still hangs in the air: Can a 
qui rky 42-ycar-old artist regain a foothold in today's youth
centric music world? 

In Gray's case, it means playing up her strengths as a unique 
vocalist and compe\1ing lyricist while bearing in mind some 
key realities of the contemporary music scene. Chief among 
them is the simple fact that pop radio has changed. 

"Short of Gwen Stefani and Madonna, there aren't too many 
40-ycar-old artists-men, women, black or white-getting played 
on pop radio," says Merck Mercuriadis, who co-manages Gray 
with fellow industry veteran Michele Anthony. "Most artists 
would like to be a Madonna or Elton John with 25- to 30-year 
runs at pop radio. But that's changed. The focus there is 18-21, 
so you have to be innovative. And you need great advocates who 
can communicate and strategize on your behalf_" 

The foundation for Gray's return was laid 16 months ago, 
when the singer's agent at Creative Artists Agency, JennaAd.Jer, 
asked former Elton John and A.xi Rose manager Mercuriadis 
to meet Gray, who was previously managed by Violator Man
agement CEO Chris Lighty. After listening to demos of songs 
the singer/songwriter had recorded, Mercuriadis contacted for
mer Sony executive Anthony to join him as Gray's co-manager. 
The new association marked a reunion for the singer and An
thony: The latter was at Sony when ex-Epic president Polly An
thony signed Gray to her first deal. 

The new management team's goal, Anthony says, was to re
connect with her core fan base and create new fans by focus
ing on her ski\1s as a singer and songwriter. 

"Despite her earlier success, she's still not given enough 
credit for the talented songwriter she is," Anthony says of the 
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former University of Southern Californ ia screenwriting stu
den t. "This album verifies that." 

Mercuriadis adds, "She's one of the industry's most under
rated lyricists:' I try to walk away and I stumble'-very few peo
ple can express love in those terms. Now she has come up with 
a record that shows this life evolution from her big success to 
comingoutatthe otherendasa40-year-old who still has some
thing to say that's emotionally compell ing and relatable. • 

With the help of Gray's publisher, Universal Music Publish
ing Group, Mercuriadis and Anthony put the frrst step of their 
strategy into motion: introducing a broad audience to Gray's 
new music through synch opportunities. The first placement 
occurred last December. before GTay had a label home for the 
album, when "CSI: Miami" used uptempoalbum track "lately" 
in an episode. 

"The blogosphere was going crazy," UM PG director of A&R 
and music for film Joe Maggini says. (He's also Cray's product 
manager.) "That was our first clue that people wanted to hear 
new Macy Gray music." 

More Than A Decade 
After She Took Music 
By Storm With Her 
Debut Album, Macy 

Gray Returns With New 
Management, A New Label 
And A New, DIV Attitude 

BY GAIL MITCHELL 
Since then- working in tandem with Concord music licens

ing executive John Baldi- several other high-profile synch place
ments have been secured- In addition to its use in the "Killers" 
film, uplifting single "Beauty in the World" was played during 
the season-and series-ending final episode of" Ugly Betty." An
other ABC series," Private Practice,· used" Beauty" for its sea
son finale. A major coup was securing • Kissed It," a sassy ode 
to good sex and the project's next single, as the theme for Bravo's 
15-week "Summer by Bravo" promotional campaign_ Premier
ing May 24and running until Sept. 19, the promotion features 
the network's various stars (including Kathy Griffin and Rachael 
Zoe) and is also appearing in movie theaters. 

"The uses we've seen aren't small background, end-of
show montages,• Maggini says. "'We can only pitch as good 
as the songs we have. and Macy has written a strong, 1 i fc-a f. 
firming record." 

Unlike last album "Big," Gray describes "The Sellout" as very 
raw. "There were things we were .going to do but couldn't be
cause l didn't have a label behind me at the time," Gray says. 
"But I like that it's not completely polished and tweaked. 

"·1 don't regret 'Big.'• she continues. "I worked with great 
people like Will.i.am, whom I've known for years, and Justin 
Timberlake. But fans can always tell when an album is coming 
from the heart. They connect with it emotionally; it makes them 

dance or go have sex. However, there were people working on 
' Big' that I didn't know were working on it, and I had never 
worked like that. I know my music and myselfbetter than any
one. If my name is on it, it should come from me_" 

Co-written and executive-produced by Gray, "The Sellout" 
was mixed by Grammy Award winner Manny Marroquin (Lady 
Gaga. Jay-Z. Kanye West). The singer worked with a host of 
young producers, including Kaz James & the Brothers Rise, 
Kannon "Caviar" Cross & Gory "Oz" Simon and Phillip White. 
Featuring guest collaborations with Bobby Brown, Velvet Re
volver and Gray's own Moonslice Records artist Romika, the 
album captures what made Cray a breakout star 10 years ago: 
a diverse mix of music that defies categorization, as does her 
distinctive rasp. 

But Gray still had another hurdle to overcome, which she 
blogged about recently on the Huffington Post musical age 
discrimination. "We went to some majors, and they all told me 
·no,'" Gray recalls. "They said I was too old." At one point she 
considered putting out several EPs independently. Then she 

met with Concord executives. "and we just clicked.· 
Concord CEO Gene Rumsey c ites the label's 

success with Ray Charles' "Genius loves Com
pany• album as he recalls the decision to work 
with Gray. Like Charles, she was a prime example 
of a talented artist who'd enjoyed major success 
but for whatever reason had grown disconnected 
from her fan base. 

"Macy's new songs are beautiful and more ma
ture now, without losing the hipness factor," Rum
sey says. "However. we want artists who are in 

business with themselves 
before they get in bus i
ness with us. who know 
who they are and have 
management whose vi+ 
sion and relationships 
bring added value to 
the table." 

Outside the Un ited 
States, "The Sellout" 
will be released June 21 
in the Uni ted Kingdom 

by Island Records and internationally by Universal Music 
Group. Prior to Island, Gray's U.K. releases were handed 
by Sony. Lau nched at the beginning of May. the U.K. cam
paign is also focused on reco nnecting Gray with "fans who 
bought the first album and have since tailed off," Island 
Records U. K. GM Jon Turner says. Gray will perform shows 
at London's 500-capacity Leicester Square Theatre begin
ning July 13 and make two major daytime TV appearances, 
includ ing "GMTV" on ITVl. 

"We're building a nicely phased-out campaign,"Turner says. 
"It's not all front-loaded. Her U.K. fan base is larger than the 
12,000 total sales of her last album here suggests." 

While tour plans are still being discussed, Gray has been 
very visible domestically as well. She's helming "Diary of a 
Sellout," a You Tube video series countdown to the album's re
lease. Concunently, the singer has launched the Beauty Shot 
sweepstakes, a Twitter contest in which users are being asked 
to tweet photos of what " Beauty in the World" means to them. 
The winner will receive $1,000 and the opportunity for his or 
her image to become the official cover of Gray's "Beauty in 
the World" remix e-sing]e released on iTunes later this sum
mer. Performances at South by Southwest and on "The Tonight 
Show With Jay Leno" are being fo\1owed by upcoming guest 
stints on "The View," "Good Morning America" and "Late 
Night With Jimmy Fa\1on." 

Between the synch licensing, live performances and other 
routes, there are plenty of opportunities for Gray to engage core 
and new fans beyond exposure on pop radio, Mcrcuriadis says_ 

"Jfit happens, it's cream on the cake," he adds. "But that's 
not the way we're focusing our strategy. What we're doing 
means a lot of hard work on everyone's part; all staying on 
the same plan as we move from A to B, then C to D and so 
forth. With each of those increments comes more wins ex
ponentially-and the chance to give Macy the success she so 
richly deserves." 

Addi-tional reporting by Richard Smirke in London. 
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Worst Slipknot audit ion. 
Ever: GERALD CASALE, 

BOB CASALE, JOSH 
FREESE, BOB 

MOTHERSBAUGH and 
MARK MOTHERSBAUGH 

(from left) 

TO GET 
AHEAD WITH 
ADVERTISING 

WHEN NEW WAVE PIONEERS DEYO DECIDED TO LAUNCH 
A COMEBACK, THEY HIRED RENOWNED AD AGENCY MOTHER 
TO REINTRODUCE THEIR BRAND TO THE MASSES 
BY EVIE NAGY I PHOTOGRAPH BY JOSHUA DALSIMER 

On May 18. Devo Inc. held a l ive streaming press conference 
to announce the results of its months-long Song Study, an 
on line survey to rank the general public's preference of 16 
tracks it previewed for them. "As COO of Devo Inc.," grey
suited executive Greg Sch oll said , "it is an honor and a priv
ilege to share this special moment with all of you." 

A newcameraangle revealed that "all of you" consisted of a pho
tographer, an elderly woman in a tracksuit, a groping couple and 
a dude standi ng at the back with a bead, cruiser. Scholl directed 
their attention toa monitor where "representatives from our mu
sical division," Gerald Casale and M.ark Mothersbaugh, would an
alyze 'the data that would determine the 12 songs and song order 
of Devo's new commercial album." "The resul ts," Mothersbaugh 
said, •are right here on the back of th is stuffed wallaby." 

While the presentation was an absurd parody of corporate 
communications stagecraft, the announced methods and re
sults were real: The 12 songs that earned the most votes are 
now the confirmed track list of"Something for Everybody," the 
first s tudio album in 20 years for the art rock iconoclasts, due 
) unc 1.5 on Warner Bros. 

The album's title is far more than a catchphrase-it's the 
core philosophy of the band's sardonic-yet-dead-serious cam
paign, developed with the advertising agency Mother, to rein
troduce i ts sensibility and m us ic to the masses. The Song Study 
was only one crowd-sourced element of the effort; other online 
surveys included a Color Study that ultimately changed Devo·s 
iconic red "energy dome· hats to blue, simply because more 
people preferred i t. 

"Devo already did the alternative-world, hermetically sealed, 
alien, we-don't-care-about-anyth irng weirdos, and we did that 
quite well," says Casale, who originally formed Devo with Moth
crsbaugh in 1974 in Akron, Ohio, as a visual and pe rformance 
art collective. "But now, Devo is normal. Now we're the house 
band on the Titanic, and the Titanic is all of us." 

Certainly, current culh1ral sensibilities are more attuned to 
the pos t-modern theater that Devo built around new wave hits 
like 1980's "Whip It," which peaked at No. 14 on the Billboard 
Hot 100, and its deliberately robot ic 1977 cover of the Roll ing 
Stones' "(I Can't Get No) Satisfaction." Devo recorded six al
bums with Warner Bros., including the platinum-certified "Free
dom of Choice· in 1980, but the Label dropped the band after 
the limited success ofl 984's "Shout.· It released two more al
bums on Enigma, 1988's "Total Devo" and 1990's "Smooth Noo
dle Maps." before two decades of on-again, off.again touring 
and collaboration that, due largely to Mothersbaugh's disen
chantment with the record business, failed to yield any album
length work. 

"Devo was always a collaboration, so when Mark wasn't in
terested in collaborating, then it was like only hal f of Devo," 
Casale says. 

But Mothersbaugh came around once the music industry 
proved itself open to experimentation. ·1 kind of wish the melt
down of the record companies had happened when we did Devo 
the first ti me around," he says. 

When they agreed to re-s ign with Warner Bros. for th is 
comeback, Casale and Mothersbaugh decided an ad agency 
shoald lead the marketing effort, while the label focused on 
radio. The approach has little precedent in the industry, where 
labels typically oversee creative elements and media place
ment of promotion. 

"Big ar tists haven't done these typesofin it iatives before, pro
motionally speaking," says Josh Rabinowitz, senior VP/direc· 
tor of music at Grey Group, a previous Billboard contributor 
who frequently writes about music and advertising. "It is quite 
unique at this stage in the development-or should I say de
evolution-ofthe music industry, and a very smart thing todo." 
The most comparable recent example is a campaign that Bar
tle Bogle Hegarty spearheaded for Oasis' 2008 album "Dig Out 
Your Soul," where the band taught songs from the record to 
New York subway musicians. 

"An ad agency's agenda is getting things in front of people 
that they might miss. They have to sell one car out of 50 that 
are coming out that season, and the re's no room for failure," 
Mothersbaugh says. "Record companies have this whole other 
trajectory. They shoot all this stuff against the wall to see what 
sticks, and if they get one success out ofa hundred bands, they 
high-five each other. But this is our only album, so we said, 
'What can we do to s tack the deck in our favor?' " 

The band took pitches from several agencies. including 
Mother, whose clients include Target, Dell and the Virgin 
Free Fest, and Wieden+Kennedy, which is now using a concept 
that Devo h1med down for the Diesel clothing brand. Ofall the 
ideas, Casale says, "Mother's pitch was just superior in every 
way. They nailed it. " 

"The big idea beh ind this campaign is 'Test to learn.'" says 
Mother New York art director Bill Moulton, who oversees a vir
htal Mother Los Angeles operation that launched with the Devo 
effort. "The band has always had this philosophy of de-evolu
tion, that society is regressing, and this prophecy has pretty 
much come true in their minds. So now that the world is de
volved. let's just embrace it- let's enter the mainstream. 

"Their brief to us was, 'How do we appeal toas many people 
as possible?,' and our instinct was, 'Let's just test everything, 
as you would any other product entering the marketplace, and 
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be unapologetic about it.' " 

In addition to the on line surveys and in-house focus groups 
on everything from the songs to the al bum title and artwork, 
"Devo Inc.," which consists of the band, Mother and Warner 
Bros., has adopted ultra-corporate aesthetics to push the mes
sage, "creatively and somewhat ironically," as Casale says. COO 
Greg Scholl, a friend of the band who is actually president of 
local media platforms at NBC Universal, sends out regular e
mail and video "communiques· in place of press releases; the 
logo in all related visuals is an image of two white, male, suit
jacketed arms shaking hands. Certain presentations, such as 
Devo's focus group panel a t the South by Southwest Interac

tive conference in March, are led by "Jacob," Devo lnc.'s Swedish, 
mustachioed, mildly disheveled "focus group facilitator and 
research analyst." Jacob is played by Mother New York art di
rector Gabriel Blido, who is in fact an expert on product test
ing. "He's not necessarily a character, and he's not necessarily 
real," Moulton says. 

"It's kind of the opposite ofa reality show," says Paul Malm 
stri:im, executive creative director/partner at Mother New York. 
"A reality show looks real, but you know it's scripted. This looks 
fake, but everything is real. We're doing everything we say we're 
doing. That's what's fu n abou t it. Do they really bel ieve this, or 
are they just fucking with us~ It's a game, really." What instantly 
sold Casale and Mothersbaugh on the agency was t he fact that 
Mother so readi ly appreciated this interplay. " Devo at our best 
is people going, 'ls that real or not?' • Mothersbaugh says. ''It's 
a little bit Andy Kaufman." 

The approach naturally forced Warner to adjust its mind frame 
regarding the practical elemcntsofan album release. Accordi ng 
to Warner Bros. senior VP ofnew media Jeremy Welt, early con
versations were less about an album and more "about Devo and 
what they believed in, how they wanted to make a statement and 
come back." Such questions as when the first song would come 
out were unanswerable, because "the focus group wasn't done 
yet,"Weltsays. "Fresh" became the de factofirstsingleafterDevo 
played it at the Vancouver Olympics in February, bu t could only 
be confirmed forrelease after the Song Study wrapped last month. 
"Other partners would say, 'Movie companies need the CD six 
months in advance,' and we're like, 'We don't know what's on it 

yet!' "Welt says. "\Y/e don't even know what color Devo's going 
to use for their hats." 

What ultimately eased Warner's mind were the results. Welt 
says the first survey, the Color Study, attracted 100,000 votes, 
spreadingonline because respondents could share their results 
on Facebook and Twitter. "It worked on two levels," Welt says. 
"One, we were actually getting all this real information about 
what people wanted. Two, it sent a signal like, 'Whoa, Devo 
wants everyone's opinion about everything!' It started to cre
ate a buzz that we could see on biogs and in the site stats." 

Welt says that Deva's tour last year also helped, since it proved 
that "these guys could still play. It sounded as fresh and ener
getic as ever. It sounded contemporary again." 

All the tracks on • Something for Everybody" were written 
within the past two years, and they carry Devo's unmistakable 
hybrid of synth-and-guitar jo lts, hyper-catchy riffs and wink
ing commentary. The major updates are in the production, 
which, fitting the theme, Casale and Mothersbaugh opened up 
to real collaboration for the first time. 

"\Vhen we used to do records all those years ago, we were 
very protective and always fea ring nobody understood what we 
were trying to do," Mothersbaugh says. "Now we realize, peo
ple do have a better idea of what we were talking about- they 
have references now. And there's a lot Devo stands to benefit 
from the added brainpower of people who are better sound mix
ers than us." Primarily produced by Greg Kurstin (the Bird & 
the Bee), the album also includes contributions from John Hill 
and Santi "Santigold" White, John King of the Dust Brothers 
and the Teddy bears. The band still includes Casale and Moth
ersbaugh's brothers, both named Bob, and has added dmm
mer Josh Freese (Nine Inch Nails, Weezer). 

Casale says that the Song Study results and the band's pref
erences among the 16 candidate songs overlapped "about 
88%." The biggest disappointment, he says, is that the one 
ballad, "No Place Like Home," d idn't make the cut. "It was 
kind of sad," he says.· I thought if anything, Devo, being 'ma-
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Are we De , not fans? 
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No. 78 on the Bi llboard 200. 1990: "Smooth Noodle Maps" becomes 
last Devo album for 19 years. 

1980: Commercial breakthrough "Free
dom of Choice" includes Devo's highest· 
charting single, ''Whip It," which hit No. l4 
on the BIiiboard Hot 100 and No. 8 on 

1996: Band performs at Lollapalooza. 

2007: Devo releases first new single In 17 
years, "Watch Us Work It," which Is fea
tured in a commercial for Dell. 

Hot Dance Club Songs. 
1973: Performs as Sextet Dew at the Kent 
State Performing Arts Festival. The lineup 1981: "New Traditionalists" is packaged 
of Gerald Casale, Mark Mothersbaugh, with 7-inchsinglefeaturing cover of Allen 2009: Devo performs vo : Are We Not 

Men? A: We Are Devo!" in its entirety at 
All Tomorrow's Parties Festival. 

Bob Casale, Bob Lewis, Fred Weber and Toussaint's "Working in the Coal Mine."The 
Rod Reisman only performed once. songbecornesahitwhenitappearsonthe 

soundtrack to animated film "Heavy Metal." 
1978: Warner Bros. releases Devo's 2010: Devo set to release "Something 

for Everybody," first a lbum since 1990. 
-£N 

Brian Eno-produced debut, "Q: Are We 1984: "Shout," Devo's last (untll now) 
Not Men? A: We Are Devo!"; peaks at a lbum with Warner Bros., is released. 

ture' now, would be allowed to take off 
the tongue-in -cheek pose and do a re
ally sad power ballad." 

- -··----- ··-
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Mother's involvement w ith Devo 

"started because of the opportunity we 
saw to do groundbreaking work" and 
that the agency-produced creative "was 

made with drastically less budget than 
a typical advcrtisingclientwould spend." 

Despite the grass-roots success of the 

Internet campaign, Devo, as a fringe 
band with a long commercial absence, 
faces long odds in turn ing curiosity into 
sales. I t will still employ such old-school 
promotion as a summer tour that in
cludes a stop at Lollapalooza in August, 
and as pre-M1V pioneers of music video, 
isworkingonclips for"Fresh" and "What 
We Do.• "Fresh" has also be,en added to 

- ~ 
Rabinowitz guesses that "th is isn't a 

business transaction for big revenue but 
one of excellent marquee value for the 
agency, maybe even a laborof\ove. There's 
a huge 'barterability' potential involved 
when Devo is your client. Uber-creative 
currency is likely in full effect-which at 

times is much more valuable than dollars." 

Everything's bigger: A billboard for the new 
Devo album In Waco, Texas. 

alternative radio, including KROQ Los 
Angeles, KVGS Las Vegas and WWCD Columbus, Ohio. 

The final push surrounding the release is a more traditional 
poster campaign with the slogan "This Is Something for Every
body," which features diverse types of people interacting with 
bl ue energy domes of sizes ranging from 1 inch to 3 yards in 
diameter. "They'll be eating it, licking it, climbing on it," Malm
strom Sa)'S, The centerpiece is a single billboard, erected in May 
in Waco, Texas. 

"We can easily appeal to people in L.A. and New York, but 
the challenge is appealing to people in middle America," Moul
ton says. ·'I went to Waco and got feedback from the commu
nity," which he calls "mixed." In all the visuals, the domes are 
constmcted from a mint-scented gelatin- a consistency deter
mined, naturally, by an extensive Touch Study that tested par
ticipants' responses to various textures. 

As for whether hiring an ad agency could catch on for other 
artists, Warner Bros. senior VP of strategic initiatives David 
Marcus says i t's viable in "th e right situation-where tl1e label 
is building a brand and has the opportunity to participate in all 
the commercial revenue streams from that brand. It's proba
bly not ideal for simply selling records. Devo was not an album 
marketing plan; it was a plan to reintroduce the Devo brand to 
the public and make the brand current and not nostalgic.· 

The financial feasibiljty is also dependent on the right part
nersmp. While neither Warner nor Mother will disclose the cost 
of the agency portion of the campaign, Malmstrom says that 

Casale and Mothersbaugh believe that the campaign's suc
cess will be determined less by album sales than by opportu
nities to extend the Devo message to other venues, which could 
include films, stage productions and 1V. "Even with Warner, 
par t of them signing us is to become partners in other ven
tures,· Mothersbaugh says. (Casale also notes that one factor 
in Warner's interest is i ts ownership ofDevo's back catalog.)" I 
wish they'd said that to me 35 years ago." 

"We always wanted to have a cable program," Casale says, 
"like 'The Church of De-Evolution.' Kind of in line with 'The 
Onion' and Stephen Colbert." (In fact, the new album will stream 
exclusively for one week on ColbertNation.com.) Devo has been 
documenting every step of the process on film to neate a real
ity show pilot, and talks are under way with networks. lfnoth
ing else, the show will at least exist online. 

"There are so many areas I've gotten to work in where I didn't 
get to put the Devo slant on it," says Mothersbaugh, who fre
quently composes music for film and TV and has even con
sulted on theme parks. "The potential ofDevo is so much bigger 
than what we were allowed to do. I hope I live to do work in 
mediums that haven't even been invented yet.• 

Devo ,md Mo1/1er Los Angeles will be keynote speakers at 
Billboard's Music~ Advertising Conference, to be held ju.no 15-
16 in New York. For more details and to register, go to 
musicandaavertising.com. 
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June 15-16, 2010 • Edisor1 Ballroom • NYC 
Join Billboard and Adwee k at the 2nd annual Music & Advertising Confe rence to gain access to the thought leaders 
driving today's most successful music campaigns for major brands. 

KEYNOTE SPEAKERS: 
KID ROCK 
Hear from this rock'n'roll 
icon as he speaks about 
his successful brand 
relationship with Jim 
Beam, his next album, 
and a career marked 
by bold artistry. 

DEYO & Ad Agency MOTHER LA 
Discuss Their Multilayered Collaboration 

SPEAKERS: 
GERALD CASA LE, Devo 
JACOB, Research Consultant, Mother LA 
MARK MOTHERSBAUGH, Devo 
BILL MOULTON, Creat ive Director, Mother LA 
JEREMY WELT, SVP, New Media, Warner Bros. Records 

CALLIN 6 ALL ARTISTS 
Register today for a chance to be spotlighted by 
Billboard AND have your music heard by the key 
influencers placing music in advertising, including: 

CASSANDRA 
ANDERSON 

Creativ,e Director 
DOB New York 

TOM EATON 
VP o f Mus.ic fo r 

Adve-rtismg 
UMPG 

SPENCER BAIM YIPEI CHEN JOSEPHSON MARTY COOKE WALT CONNELLY 
Founder Heaod ot Marketing Portner Chie! Executive Cre-:iti~ O.rcctor 

Virtue w otid'wlde & Ucensing Creative Officer JWT 
Gla.ss:no te Recof'dS SSK 

JORDAN KURLAND MICHAEL LEE MARC LUCAS JOSH RABINOWITZ 
Owner Executive Chief Creiltlve Offi<:t!r SVP/Olrector or ML.Jslc 

Zeitgeist Artist Creative Obector Kltshonbaum Bo nd Grey Group 
Managomont. LTO EURO RSCG Now Yo ri( Seneca l + Partners 

PLUS ... Many other power players behind major brands such as: 

• AMERICAN EXPRESS • GUCCI • MASERATI 

• BUDWEISER • HSBC MICROSOFT 

• CITIBANK • HUMMER NIKE 

I CONVERSE • JOHNSON & JOHNSON NOKIA 

• COTTON • JPMORGAN REEBOK 

• DIET PEPSI • LEXUS VIRGIN MOBILE 

For More Details About This Unique Opportunity, Contact: 
Lisa Kast ner • LKastner@Billboard.com • 646.654.4643 

LAST CHANCE TO REGISTER! MusicAndAdvertising.com 

OFFICIAL COCKTAIL 
SPONSOR: 

GUVEM 

* 

Registrat ion: Lisa Kastner LKastner@Billboard.com 646.654.4643 • Custom Sponsorships: Kim Griffiths Kim.Grif fiths@Billboard.com 646.654.4718 

CONFERENCE SPONSORS: 
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The morale you raise the most may just be your own. 
Experience the greatest audience in the world on a USO Celebrity Tour. Call Bernie Rone at 703-908-6480. 
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The Songwriters Hall ot· Fame, 
hiclrwill old-""its 41st annual 
indu tion ceremony June 17 

·n N · w York, is building 
mo:rqentum. Hs board of 

trustees i s well on the way to 
est blishing a physical 

museu:yi beyond its online 
colledion, which features 
m f re tjhan 10,000 pages of 
conten~ on songwriters, at 

songwrc · tershalloffame.org. 

ILLUSTRATION BY TAYLOR CALLERY 

"Our plans for a museum are moving along," says SHOF 
chairman Hal David, the legendary songwriter who wrote so 
many classic tunes wi th Burt Bacharach. "We are a growing 
organization, and our dinner really turns out the industry.• 

One thing that helps the SHOF keep moving forward, ac
cording to president Linda Moran, " is planting a lot of seeds 
that will grow and get cultivated this year and then the next." 

For example, last year, the SH OF arranged to have in
ductees and honorees interviewed on Sirius Satellite Radio. 
This yea r, Sir ius will air a pop-up channel for 48 hours sur
rounding the June 17 dinner, which will feature program
mi ng to complemen t the even t. "This establ is he d a 
partnership and relationsh ip with Sirius," which is a big 
supporter of the SHOF, she says. 

Also, the show keeps "getting more people who want to do 

TV deals or put together a CD" related to it, Moran says. "A 
lot of work needs to be done" before that can happen. 

ln addition to the honorees and inductees noted here, at 
press time, the SHOF announced that Hal Leonard Corp. 
chairman/CEO Keith Mardak will receive the Abe Olman 
Publisher Award. Presenters and performers will include 
Kim Carnes, Judy Collins, Bruce Hornsby, Billy Joel, Diana 
Krall, k.d. Jang, John Mayer, Br ian Stokes Mitchell, Anto
nio "L.A." Reid , Raphael Saadiq, Paul Shaffer, Dionne War
wick, Elizabeth Withers and Nikki Yanofsky. 

The SHOF has also seen attendance pick up at related 
even ts like workshops, showcases and open-mic nights. "With 
all of our activities, it's amazing how much gets accomplished 
by our staff and our board," David says. "We have a small but 
great staff." continued on >>p.26 
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HERE'S A LOOK AT 
THIS YEAR'S 
HONOREES 
HOWIE RICHMOND HITMAKER 
AWARD: PHIL RAMONE 
Phil Ramone, who will rece ive the award named after one of 
the SHOF's founders, is a noted producer who has worked 

with countless sta rs 
includ ing Bono, 
Frank Sinatra, Ray 
Charles, Natalie Cole, 
Bob Dylan, Aretha 
Franklin, Paul Mc· 
Cartney, Etta James. 
Quincy Jones, B.B. 
King, Stevie Wonder, 
Madonna, Sting, 
Bruce Springsteen 
and James Taylor. 
Along the way, he 
has won 14 Grammy 
Awards and an 
Emmy. After gradu• 

a ting from Juilliard, he established an independent record
ing studio, A&R Recording, where he quickly gained a 
reputation as a sk ill ful sound engineer and innovat ive 
music producer. He was involved in many of the indus
try's technologica l deve lopments, including producing 
o ne of the earliest albums released on CD, Billy Joel's 
"52nd Street." Ramone also introduced 4-track recorders, 
optical surround sound and digital recording techniques. 
The Howie Richmond Award is presented each year to indi
viduals who have been responsible for a substantial num
ber of hit songs during an extended period of time. 

JOHNNY MERCER AWARD: 
PHIL COLLINS 
The Johnny Mercer Award is bestowed upon a previously in
ducted songwriter who has a history of outstanding work. 

While Phil Collins 
s tarted out behind 
the drum set of Gen
esis in 1970, he first 
appeared in the 
limelight in the mid
'70s, when he took 
over as lead vocalist 
for the progressive 
rock act after then
frontman Peter 
Gabriel left. He re
ceived even more 
recognition as a top
selling solo artist in 
the mid-'80s. Collins 

h it the peak of the charts with Genesis in 1986 with "Invis
ible Touch," which remains the band's only Billboard Hot 
100 No. 1 single. Collins also achieved two No. 1 albums 
and seven No. 1 h its as a solo ar tist between 1984 and 
1989, including his most successful song, "Another Day 
in Paradise," which earned him the 1991 Grammy Award 
for record of the year and the No. 86 spot on the Bill
b oard Hot 100 All -Time Top Songs list . Between his solo 
e ffor ts and his work with Genesis, Collins has scored 
21 top 40 hits on the Billboard Hot 100, and with Gen• 
esis has 17 more. 
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HAL DAVID STARLIGHT AWARD: 
TAYLOR SWIFT 
At just 20 years old, country sensation Taylor Swift is known 
just as much for her songwriting ability as for her vocals. At 

14, she became the 
youngest s taff song
writer ever hired by 
the Sony/ATV Tree 
publishing house. In 
2007, Swift was 
awarded the song
wr iter /artis t of the 
year honor by the 
Nashville Songwri t
ers Assn. Interna
t ional, making her 
the youngest artist to 
win the award. She 
was named Billboard's 
top country artist 

and h ot country songwriter of 2008, and at the 2009 
Grammy Awards, Swift nabbed the album an d country 
album of the year t roph ies for her sophomore set, "Fear
less," for which she wrote every song. Most rece ntly, h er 
tune "love Story" won song of the year at the 58th annual 
BM l Pop Music Awards. At the SHOF inductees' dinner, 
Swift will receive the Hal David Starlight Award. Named 
in honor of the SHOF chairman, the award recognizes 
gifted songwriters who are at the apex of their careers and 
making a signi fi cant impact on the music indus try wi th 
o riginal songs. 

TOWERING SONG AWARD: 
'BRIDGE OVER TROUBLED WATER' 
Paul Simon wrote 'Bridge Over Troubled Water" in 1969 and 
recorded it with Art Garfunkel for their J 970 album of the 

same name, which 
would be the duo's 
last together. The 
song reached No. 1 
on the Billboard 100 
in 1970, where it 
stayed for six weeks; 
it topped the AC 
chart as wel l. 
"Bridge Over Trou
bled Water" experi
enced a chart revival 
th e following year 
when a gospel -in 
spired ve r sio n 
recorded by Aretha 

Franklin brought it to the No. 1 R&B spot and No. 6 on the 
Hot 100, earning Franklin a Grammy for best female R&B 
vocal performance a t the 1972 awards. The song has been 
recorded more than 300 ti mes during its 40-year history, 
with well-known versions popularized by Elvis, Johnny 
Cash, Clay Aiken, Josh Groban, Andrea Bocell i, David 
Foster and Mary J. Blige. The Towering Song Award is 
presented each year to the creators of an individual 
song that has uniquely influenced pop culture. 

THE INDUCTEES 
TOM ADAIR & MATT DENNIS:This pair s tarted 
collaborating when both were songwriters for the Dick 
Haymes radio programs in the late '40s. Dennis was a 
singer/pianist/ bandleader/arranger, while Adair started 

out writing lyrics before bringing his music writing capa
bility in to h is career later on. Before his stint at the Haymes 
rad io show, Dennis (who died in 2002) wrote songs for the 
Tommy Dorsey Band, including "Everyth ing Happens to 
Me" and "let's Get Away From lt," both sung by Frank Sina
tra. After his time with the Haymes program, Adair (who 
died in 1988) and his wife, Frances Jeffords, wrote songs 
and teleplays for "The Mickey Mouse Club," "Zorro," Dis
neyland and several Disney film features. His later career 
concentrated on sc ripts, co-writ ing for TV comedies that 
included "My Th ree Sons," "I Dream of Jeannie," "Gomer 
Pyle," "The Munsters" and "F Troop," according to a biog
raphy on a fan website for "The Original Mickey Mouse 
Club Show." 

LEONARD COHEN· RecipientoftheGrammy Life
time Achievement Award earlier this year and inductee in to 
the Canadian Music and Canadian Songwriters Hall of Fame, 

Canadian singer/ 
songwriter, poet and 
novelis t Leonard 
Cohen has earned 
mass ive praise dur
ing his five-decade 
career for his lyrical 
profundi ty and the 
breadth of his di
verse catalog. Pub
lishing his first book 
of poetry in 1956 and 
his First novel seven 
years later, Cohen 
became recognized 
as a musician with 

the release of his i967 debut album, ''Songs of Leonard 
Cohen." He is perhaps best-known for h is 1984 song "Hal
lelujah," released on his seventh studio album, "Various Po
sitions." Though the song achieved modest initial success 
it has since been revived through numerous covers by well
known artists, the most famous perhaps being a version 
recorded in 1994 by the late Jeff Buckley. "Hallelujah" has 
become one of the most popular songs in Cohen's catalog, 
recorded by more tha n 200 artists in a dozen languages. 

JACKIE DeSHANNON: whileJackieDeShannon 
has been a solo artist since the late 'S0s who scored the hit sin
gles "What the World Needs Now Is Love" and "Put a Little Love 

in Your Heart" in the 
'60s and even 
opened for the Beat
les on their first U.S. 
tour, she's ju st as 
well-known as a top 
songwriter. Among 
the hit songs she ei
ther penned or co
wrote are the 
Searchers' "When 
You Walk in the 
Room," Kirn Carnes' 
"Bette Davis Eyes," 
Brenda Lee's "Oum 
Dum," the Flee t

woods' "(He's) The Great Imposter" and Marianne Faithfull's 
"Come and Stay With Me." Between her songwriting and her 
own prolific recordings from the late '50s through the '70s, she 
was practically an early rock'n'roll renaissance gal, making her 
mark in rockabilly, the girl-group sound, folk and folk-rock, and 
the British Invasion, and was one of the first singer/songwrit
ers to chart during the rock'n'roll era. continued on >>p.28 
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EARTH, WIND & FIRE: The members ofRock and 
Roll Hall of Fame inductee Earth, Wind & Fire-Maurice White, 
Philip Bailey, Verdine White, Larry Dunn and Al McKay-have 
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MAURICE WHITe & 
PHILIP AILEY , . 

won seven Grammys 
s ince the release of 
their first alb um in 
1971, almost 40 years 
ago. With seven sin
gles reaching the top 
10 of the Billboard Hot 
100, the group is prob
ably best-known for its 
1978 hit ·September," 
which peaked at No. 8, 
and "Sing a Song," 
which topped out at 
No. 5. The band wasn't 
afraid to break down 
genre boundaries, in 

corporating R&B, d isco, fun k, soul and rock elements into its 
music. The result of its musical explorations was five multi
platinum albums, according to the RIAA. Earth, Wind & Fire's 
most recent s tudio album, 2005's "Illumination," included col
laborations with Will.i.am, Kelly Rowland and Kenny G. 

DAVID FOSTER: Having played a major role in the ca
reers of such superstars as Celine Dion, Michael Bub le and Josh 
Groban, producer/composer/songwriter David Foster got h is 
start as keyboardist for the pop group Skylark in the early '70s. 
He has scored numerous songwriting hits throughout his ca
reer, including the Billboard Hot 100 No. 1 "St. Elmo's Fire (Man 
in Motion)," co-written with John Parr, and the Academy Award-

nomina ted " I Have 
Nothing," co-writte n 
wi th h is then-wife 
Lin da Thompson and 
sung by Whi tney Hous
ton in "The Bodyguard." 
Foster also penned "The 
Power of the Dream," 
the official theme song 
for the 1996 Summer 
Olympics in Atlanta. He 
recently worked on the 
in ternational debut 
alb um of up-and-com
ing a rtist Cha rice. 

JOHNNY MANDEL: Johnny Mandel's most
recognized work may be "Suicide Is Painless," the theme from 
the movie "M*A*S*H" and the subsequent TV series. But he 
has been composing and arranging s ince the '50s with b ig band 
greats like Count Basic. Jimmy Dorsey and Artie Dorsey. A stu
den t of Juilliard, Mandel also worked with the likes of Frank 
Sinatra, Peggy Lee and Anita O'Day as well as branching out 
into film music, where he was the composer for more th an 25 
movies, according to FilmReference.com. The song "The 
Shadow of Your Smile," co-written wi th Paul Francis Webster, 
won the Academy Award for best song (from "The Sandpiper") 
and the song of the year Grammy in 1965. He has also won the 
Grammy for best instrumental arrangement accompanying 
vocal(s) three times, starting in 1981 with Quincy Jones' "Velas.• 
More recently, Mandel arran ged Tony Bennett's "The Art of 
Romance" an d Barbra Streisan d's "Love Is the Answer.• 

BOB MARLEY: In addi tion to being the world's first reg
gae superstar, the late Bob Marley is one oft he greatest songwrit
ers of all time. In the late '60s and early 70s, he garnered industry 

attention by having his 
songs turned into hits 
when others covered 
them, including "Stir It 
Up" (recorded by Johnny 
Nash) and " I Shot the 
Sheriff" (a hit for Eric 
Clapton) . Several ver
sions of Marley & the 
Wa ilers ' diamon d 
certified posth umous 
collection "Legend: The 
Best of Bob Marley," 
originally released in 
1984, have remained a 
fixture on Billboard's 

Top Pop Catalog chart, and the BBC chose one of Marley's sem
inal tunes, "One Love," as its song of the century. In 2005, his 
song "No Woman, No Cry" was added to the Recording Acad
emy's Grammy Hall of Fame; it was foUowed this year by the in 
duction of his album "Catch a Fire." 

LAURA NYRO: The songs of influen tial singer/song
wr iter Laura Nyro, who died in 1997, have been covered hun
dreds of times, yielding a number of major hits, including the 
Fifth Dimension's version of "Wedding Bell Blues"; Blood, 
Sweat&Tears' take on "And When I Die"; and Three Dog Night's 
rendition of "Eli's Comin'." An interesting array of acts cov
ered her songs, from Frank Sinatra and continued on »p.30 
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Chet Atk ins to Barbra Stre isand and Swing Out Sister. As a 
composer. she incorporated clements of folk, soul, gospel. show 

tu nes and the girl
group sound. Jn many 
ways, she bridged the 
gap from girl groups to 
eccen tric singer/song
writers. Her record ings 
often featured off-kilter 
arrangements wi th 
phenomenal vocals, 
long before Kate Bush 
tread that musical path. 
Also. well before ·cover 
song" albums like David 
Bowie's "Pin-Ups" and 
John Lennon's "Shaved 
Fish" became fashion

able, Nyro put out "Gonna Take a Miracle," an album of cov
ers on which she was backed by LaBelle, with production by 
Gamble & Huff. 

SUNNY SKYLAR: Before he died in 2009 at the age of 
95. Sunny Skylar wrote 300-plus songs in his day. in cluding 
"Don't Wait Too Long," recorded by Frank Sinatra, an d "(It's) 
Gotta Be This or That," recorded by Ella Fitzgerald. But he was 
probably most well-known for adding his own English lyrics or 
doing translations for songs written in other languages, includ
ing "Besame Mucha," "Love Me With All Your Heart," "You're 
Breaking My Heart" and "Amor Amor Amor." Skylar, who also 
wrote prolifically for films and TV, began his career as a singer 
appearing with big bands fronted by such bandleaders as Ben 

Bernie, Paul Whiteman, Abe Lyman a nd Vincent Lopez. He 
also appeared in n ightclubs an d played the Las Vegas Strip. 

JESSE STONE: Jesse Stone played m usic for nearly 30 
years before he helped invent rock'n'roll. Stone recorded "Star
vation Blues· for Okah Records in 1927 and played jazz, swing 

a nd with big bands, be
fore turning to R&B and 
the blues. A renowned 
p iano player, he was a 
songwriter/arranger for 
Jimmy Dorsey and 
Chick Webb, among 
others, wri ting "Idaho," 
"Cole Slaw" and "Smack 
Dab in the Middle." In 
1949, h e went to At
lantic Records as an 
arranger and writer. 
Among the class ics he 
wrote- some under 
the pseudonym Charles 

Calhoun-are "Shake, Rattle and Roll," "Money Honey," "Don't 
Let Go," "Flip, Flop and Fly" and "Your Cash Ain't Nothin' but 
Trash." Stone also rehearsed Atlantic's early vocal groups. Stone, 
who died in l 999 at age 98, "did more to develop the basic rock
'n' roll sound than anybody else. although you hear a lot about 
Bill Haley and Elvis Presley," Atlantic co-founder Ahmet Erte
gun once said. 

Additio,ial reporting by Melanie Bertoldi, Eri,i Clwda,iie/, 
Co,mor McKnight and Ilya Skrip11ikov. 

Four aspiring songwriters and one quartet are the recipi

ents of the annual Abe Olman Scholarship, named for the 

late writer/publisher who co-founded the Songwriters Hall 

of Fame. 
W ith funding from Olman's famlly, the scholarships are 

presented to flve young songwriters, with one chosen each 

year by ASCAP, BMI, SESAC, the Songwriters Guild of 

America and the SHOF. This year's recipients are Gabriella 

Caspi (SHOF); Comic Book Heroes, the quartet formed by 

Ned Goldman, Steve Kosciusko, Collin MacGregor and 
Steve Kowalski (SESAC); Rebecca Jordan (ASCAP); Keli 

Price (BMI); and Chris Tedesco (SGA). 

In addition, the Holly Prize- a new scholarship endowed 

by Songmasters, a coalition of entertainment and mar
keting executives formed as a tribute to SHOF inductee 
Buddy Holly-has been presented to singer/songwriter 
Laura Warshaurer. 

Also, at a June 8 showcase at the Bitter End In New York, 
the SHOF released volume eight of its compilation series 
"Best of the Songwriters Hall of Fame New Writers Show
case." The album includes a song by each of the Abe Olman 
Scholarship winners, as well as by SHOF members who 
were chosen from showcases from the previous year. 

The other writers and artists featured on this year's com
pilation are Sarah Solovay, Nick Howard, Robbie GIii, Julius 
C, Abby Bernstein, Israel Gripka, Falu, the duo of Annie 
Calder and John Munnelly, Amy Lennard and the duo Sell
ersWray, comprising Paul Wray and Craig Sellers. 
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THE SIIMMER 2008 TOUR 
11 MAY FREDERICTON PLAYHOUSE 
12 MAY HALIFAX REBECCA COHN AUDITORIUM 
13 MAY HALIFAX REBECCA COHN AUDITORIUM 
15 MAY HALIFAX REBECCA COHN IUOITORIUM 
16 MAY HALIFAX REBECCA COHN AUDITORIUM 
17 MIY HALIFAX REBECCA COHN AUDITORIUM 
18 MAY CHARLOTTETOWN CONFEDERATION CENTRE 
20 MAY GLACE BAY SIVOY THUTRE 
21 MAY GLACE BAY SAVOY THEATRE 
23 MAY MONCTON CAPITill THUTRE 
25 MAY ST. JOHN'S HOLY HEIRTTHEATRE 
26 MAY ST. JOHN'S HOLY HEIRTTHEATRE 
27 MAY ST. JOHN'S HOLY HURTTHEATRE 
30 MAY AGUENAY AUDITORIUM DUFOUR 
31 MAY AGUENAY AUDITORIUM DUFOUR 
02 JUN KITCHENER CENTRE IN THE SQUIRE 
03 JUN HAMILTON HAMILTON PLACE THEATRE 
04JUN HAMILTON HAMILTON PLACETHEATRE 
06 JUN TORONTO SONY CENTRE FOR THE PERFORMING ARTS 
07 JUN TORONTO SONY CENTRE FOR THE PERFORMING ARTS 
08 JUN TORONTO SONY CENTRE FOR THE PERFORMING ARTS 
09 JUN TORONTO SONY CENTRE FOR THE PERFORMING ARTS 
13 JUN DUBLINIMMA/ROYAL KDSPITAL KILMAINHAM 
U JUN DUBLIN IMMA/ROYAL HOSPITAL KILMAINHAM 
15 JUN DUBLIN IMMA/RDYAL HOSPITAL KILMIINHIM 
17 JUN MANCHESTER OPERA HOUSE 
18 JUN MANCHESTER OPERA HOUSE 
19 JUN MANCHESTER OPERA HOUSE 
20 JUN MANCHESTER OPERA HOUS[ 
23 JUN MONTREAL JAZZ FESTIVAL/ PLACE DES ARTS 
24 JUN MONTREAL JAZZ FESTIVAL/ PLACE OES ARTS 
25 JUN MONTREAL JAZZ FESTIVAL/ PLACE DES ARTS 
29 JUN GLASTONBURY FESTIVAL 
01 JUL OSLO BISLETT STADIUM 
03 JUL HELSINCBORC SOFIERO SLOTT 
05 JUL COPENHAGEN ROSENBORG CASTLE 
06 JUL ARHUUS RAADHUS PARKEN 
08 JUL MONTREUX JAZZ FESTIVAL 
09 JUL LYON FESTIVAL OEFOURVIERES 
10 JUL BRUGES MINNEWATER PARK/CACTUS 
12 JUL AMSTERDAM WESTERPARK 
16 JUL EOINBURGH CASTLE 
17 JUL LONDON THE 02ARENA 
19 JUL LISBON PASSEIO MIRITIMO 
20 JUL BENICASSIM FIB HEINEKEN FESTIVAL 
22 JUL NICE JAZZ FESTIVAL 
25 JUL LORRACH STIMMEN OER WILT 
27 JUL WCCA SUMMER FESTIVAL 
28 JUL ROME AUDITORIUM PARCO DEW MUSICA 
30 JUL ATHENS TERRA VIBE 
03 AUG LEDBURVBIG CKILL FESTIVAL 
THE fill 2008 TOUR 
21 SEP BUCHAREST ARCUL OE TRIUMF 
24 SEP VIENNA KDNZERTHAUS 
25 SEP VIENNA KONZERTHIUS 
27 SEP PRAG HC SPARTA 
29 SEP WROCLAW HAU WOOWA 
01 OCT WARSAW TORWAR 
04 OCT BERLIN 02 WORLD 
06 OCT MUNICH OLYMPIAKALU 

LEONARD COHEN 
WORLD TOUR 
2008 EXTENDED 

www.AEGlive.co.uk / Ticketmaster 08444 775 775 
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10 OCT HELSINKI HARTWALLIRENA 
12 OCT GOTHENBURG SCANDINAVIUM 
15 OCT STOCKHOLM GLOBEN 
17 OCT COPENHAGEN FORUM 
19 DCT BRUSSELS FOREST NITIONAL 
20 OCT BRUSSELS FOREST NATIONAL 
23 OCT MILAN TEATRO DECLI IRCIMBOLDI 
25 OCT ZURICH HALLENSTADION 
27 OCT GENEVA ARENA GENEVA 
29 OCT FRANKFURT FESTHAll[ 
31 OCT HAMBURG COLOR LINE ARENA 
02 NOV OBERHAUSEN KNIG·PILSENER·ARENA 
03 NOV ROTTERDAM AHAY 
05 NOV GLASGOW CLYDEAUDITORIUM 
06 NOV GLASGOW CLYDEAUDITORIUM 
08 NOV CARDIFF ARENI 
11 NOV BOURNEMOUTH SIC 
13 NOV LONDON 02 ARENA 
U NOV LONDON 021RENA 
17 NOV LONDON ROYAL ALBERT Hill 
18 NOV LONDON ROYAL ALBERT HALL 
22 NOV BIRMINGHAM NEC 
24 NOV PARIS OLYMPIA 
25 NOV PIRIS OLYMPII 
26 NOV PARIS OLYMPIA 
28 NOV BRIGHTON CENTRE 
30 NOV MANCHESTER MENA ARENA 
THE PACIFIC TOUR 2009 
20 JAN WELLINGTON TSB BANKARENA 
22 JAN AUCKLAND VECTOR ARENI 
U JAN YARRA VALLEY ROCH FORDS WINES 
26 JAN ADELAIDE UCONFIELO WINERY 
28 JAN SYDNEY ENTERTAINMENT CENTRE 
29 JAN SYONEY ENTERTAINMENT CENTRE 
31 JAN HUNTER VALL£Y BIMBADGEN ESTATE 
01 FEB BOWRALCENTENNIAL VINEYARDS 
03 FEB BRISBANE BRISBANE ENTERTAINMENT CENTRE 
D5 FEB MELBOURN[ ROD LAVER ARENA 
07 FEB SWAN VALLEY SANDILFORD WINES 
10 FEB MELBOURNE ROD LAVER ARENA 
THE NORTH AMERICAN TOUR 2009 
19 FEB NEW YORKTHE BEACON 
01 APR AUSTIN THE LONG CENTER 
02 APR AUSTIN THE LONG CENTER 
03 APR GRANO PRAIRIE NOKIA THEATRE 
05 APR PHOENIX DODGETHEATER 
07APR SAN DIEGO COPLEY SYMPHONY HALL 
10 APR LOS ANGELES NOKIA THEATRE LA LIVE 
11 APR LOS ANGELES NOKIA THEATRE LA LIVE 
13-APR OAKLAND PARAMOUNT THEATRE 
1HPR OIKLANO PARAMOUNT THEATRE 
15 APR OAKLAND PARAMOUNT THEATRE 
17 IPR INOIO COACHELLA FESTIVAL 
19 APR VANCOUVER GENERAL MOTORS PLACE 
21 APR VICTORIA SIVE-ON·FOODS MEMORIAL CENTRE 
23 APR SEITTLE WAMU THEATER 
25 APR EDMONTON REXALL PLACE 
26 APR CALGARY JACK SINGER HAU 
28 APR SASKATOON CREDIT UNION CENTRE 
30 APR WINNIPEG MTS CENTRE 
03 MAY MINNEAPOLIS ORPHEUM THEATRE 

WORLD 
TOUR 
2009 
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05 MAY CHICAGO CHICAGO THEATRE 
06 MAY CHICAGO CHICAGO THEATRE 
09 MAY DETROIT FOX THEITRE·DETROIT 
11 MAY COLOMBIA MERRIWEATHER POST PAVILION 
12 MIY PHILAOHPHIUCADEMY OF MUSIC 
14 MAY WATERBURY PALACE THEATER 
16 MIY NEW YORK RADIO CITY MUSIC Hill 
17 MAY NEW YORK RADIO CITY MUSIC HALL 
19 MIY HAMILTON COPPS COLISEUM 
21 MAY QUEBEC CITY PAVILLION DE LAJEUNESSE 
22 MIY KINGSTON K·ROCK CENTREIRENA 
24 MIY LONDON JOHN LABATT CENTRE 
25 MAY OTTAWA NATIONALIRTS CENTRE SOUTHAM HALL 
26 MIY OTTAWA NATIONALIRTS CENTRE SOUTHAM HALL 
29 MAY BOSTON WING THUTRE 
30 MIY BOSTON WING TNUTRE 
04 JUN DENVER RED ROCKS AMPHITEATRE 
THE SUMMER 2009 TOUR IN EUROPE 
01 JUL KOLN/COLOGNE LANXESS ARENA 
02 JUL BERLIN 02 
04 JUL ANTWERP SPORT PALAIS 
06 JUL NANTES IENITH 
07 JUL PARIS B[RCY 
09 JUL TOULOUSE ZENITH 
11 JUL WEYBRIDGE MERCEDES BENZ WORLD 
U JUL LIVERPOOL ARENA 
16 JUL LANGESUND LANGESUND FESTIVAL 
17 JUL MOLD! JAZZ FESTIVAL 
19 JUL DUBLIN 02 
20 JUL DUBLIN 02 
22 JUL DUBLIN 02 
23 JUL DUBLIN 02 
26 JUL BELFAST ODYSSEY 
30 JUL LISBDIATUNTICO ARENA 
31 JUL LtON LtONIRENA 
03 AUG VENICE SAN MIRCO 
05 AUG ISTANBUL HARBIYE OPEN AIR THEATRE 
06 AUG ISTANBUL HARBIYE OPEN AIR THEATRE 
II AUG PALMA DE MILLORCA PALMAIRENA 
13 AUC VICO FESTIVAL CISTRWIS 
15 AUG GIRONAFESTIVAL CAP ROIG 
16 AUG COLMAR FOIRE AUX YINS OE COLMAR FESTIVAL 
18 AUG Vl[NNE THUTRE ANTIQUE 
20 AUG HIMES ARENA 
22 AUG MONTE CARLO SPORTING CLUB MONTE-CARLO 
23 AUG MONTE CARLO SPORTING CLUB MONTE·CARLO 
26 AUG WIESEN WIESEN FESTIVAL 
28 AUG BRATISLAVA INCHEBO EXPO ARENA 
29 AUG PRA&IIE 02 ARENA 
31 AUG BUDAPEST ARENA 
02 SEP BEU:RADE BELCRIDE ARENI 
04 SEP BUCHAREST STADIUM YOUTH IOLANDI BALAS SOTER 
12 SEP MADRID PALACIO DE LOS DEPORTES 
13 SEP GRANADA COLISSWM 
15 SEP ZARAGOZA PIBELLO PRINCIPAL FELIPE 
17 SEP VIZKAYI BIZKAII ARENA 
21 SEP BARCELONA PALAU ST JORDI 
24 SEP TEL AVIV RAMAT GIN STADIUM 
THE FALL 2009 TOUR IN USA 
17 OCT FF LAUDER DAL[ BANI ATLANTIC CENTER 
19 OCT TAMPA BAY PERFORMING ARTS CENTER 

I WORLD 
1 
TOUR~ . . ~ 2010 . d 
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200CT 
220CT 
230CT 
250CT 
270CT 
290CT 
01 NOV 
03NOV 
05NOV 

ATLANTA FOX THEATRE 
PHILADHPHIA TH[ TOWER THEATER 
NEW YORK CITY MADISON SQUARE GARDEN 
CLEVELAND ALLEN THEATRE 
COLUMBUS PALACE THEATRE 
CHICAGO ROSEMONT THEATRE 
ASHEVILLE THOMAS WOLFE AUDITORIUM 
OURHAM PERFORMING ARTS CENTER 
NASHVILU TENNESSEE PERFORMING ARTS 
CENTER ANDREW JACKSON HALL 

07 NOV STLOUIS FOXTHEATRE 
09 NOV KANSAS CITYTKE MIOLANO BYIMC 
12 NOV LAS VEGAS COLOSSEUM IT CAESARS PALACE 
13 NOV SAN JOSE HP PAVILION AT SAN JOSE 
2010 TOUR 
25 JUL ZAGREB ARENA 
27 JUL SAUBURG ARENA 
28 JUL CAil STADTHALU 
31 JUL SLIGO LISSADEll HOUSE 
01 IUG SLIGO LISSAOELL HOUSE 
04 AUG MALMO ARENA 
06 IUG OSLO SPEKTRUM 
08 AUG STOCKHOLM GLOBE 
10 AUG HELSINKI HARTWELL ARENA 
12AUG GOTHENBURG SCANDANAVIUM 
U AUG ODENS! ENGEN. FRUENS BOC! 
18 AUG BERLIN WALDBUKNE 
20 AUG CENT ST PETERS PLEIN 
21 AUG CENT ST PETERS PlEIN 
22 AUG GENT ST PETERS PLEIN 
01 SEP FLORENCE SANTA CROCE 
03 SEP WIESBAOEN BOWLING GREEN 
05 SEP ST MARGARETKEN ROMERSTEINBRUCH 

(RO MIN'S QUARRY) 
08SEP 
15SEP 
17SEP 
19SEP 
21 SEP 
23SEP 
25SEP 
27SEP 
29SEP 
010CT 
OOCT 
070CT 
120CT 
130CT 
290CT 
310CT 
03NOV 
06NOV 
08NOV 
12 NOV 
15 NOV 
18 NOV 
20 NOV 
24NOV 
27NOV 

BASEL ST JIKOBSHALLE 
CAENZENITH 
CRENOB LE PALA IS DES SPORTES 
STRASBOURG ZENITH 
MARSElllE LE DOME 
TOURS LE GRAND KALL 
Lill[ ZENITH 
HANNOVER ARENA 
DORTMUND WESTFALENHAllE 
STUTTGART SCKLEYERHALLE 
KATOWICE SPODEN 
MOSCOW KREMLIN PILA CE 
LJUBLJANA ARENA STOZICE 
BRATISLAVA INCHEBO EXPO ARENA 
AUCKLAND VECTOR 
WELLINGTON TSB ARENA 
CHRISTCHURCH WESTPAC ARENA 
BRISBANE SEC ENTERTAINMENT CENTRE 
SYDNEY ACER ARENA 
M[l80URNE ROD LAVER ARENA 
HOBART DERWENT ENTERTIINMENT CENTRE 
IDELAIOE AEC ENTERTAINMENT CENTRE 
VICTORII HINGING ROCK 
PERTH MEMBERS EQUITY 
PHNOM PENH OLYMPIC STADIUM 

SONGWRITERS' HALL OF FAME, YOU MEAN YOU'RE NOT IN IT? WHAT TOOK THEM SD LONG? 
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The Music App Summit 
Oct 5, 2010 • San Francisco 
Join Billboard and the key players revolutionizing mobile music 
apps for today's leading smartphone platforms to network and 
discuss new applications, ideas and technologies that will drive 
your business forward. 

THE EVENT FEATURES: 
• Keynote Q&As with Music and Technology Power Players 

• Educational and Interactive Panel Sessions 

• An Exhibit Area Showcasing New, Hot Mobile Music 
Content, Services & Technology Start-Ups 

~ • Networking Opportunities 
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The only awards reception solely focused on 

mobile music applications! Categories include: 

Best Artist-Based App 
Best Music Service App 
Best Music Engagement App 
Best Music Creation App 
Best Branded App 

SUBMISSIONS OPEN NOW! 
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• READ ALL ABOUT IT 
Newsboys return with 

new lead singer 

SHINE ON 
lndle rockers Stars 
go the DIV route 

CHECK MATE 
Jason Hammel on 

his act's covers album 

GREEK CHORUS 
Russell Brand brings 
back Aldous Snow 

BE HAPPY 
Roe Nation singles out 

Alexls Jordan 

Robyn seems to have a pretty 
harsh message for anyone lis
tening: • Don't Fucking Tell 
Me What to Do." 

But the hard-hitting techno 
track- which opens the Swed
ish elect ro-pop star's fifth 
album, "Body Talk Pt.!"
isn't aimed at her label part
ners or the media. Rather, its 
target is closer to home. 

" I wrote that song after 
being on tour for a long 
time," Robyn says. • It's di
rected at myself, for putting 
too much work on me. I 
brought i t on myself." 

But Robyn (born Robin 
Carlsson) has only succeeded 
in increasing her workload. 
The eight-track "Body Talk Pt. 
1 "-due June 15 in the United 

States on Cherrytree/Inter
scope and a day earlier in the 
United Kingdom and Europe 
on her own label, Konichiwa, 
licensed to EM! in Scandi
navia and Universal else
where-is actually the fi rst of 
three albums she plans to re
lease in 2010. "Body Talk Pt. 
2" will follow Aug. 2 in the 
United Kingdom, with a U.S. 
release to be confirmed. By 
year's end there will be a thi rd 
album that will feature new 
tracks as well as hits from the 
previous two releases. 

" ! loved the idea," says Mar
tin Kierszenbaum, chairman 
of Cherrytree Records, pres i
dent of A&R for pop/rock at 
lnterscope Records and head 
of international operations at 

Interscope Geffen A&M. "It 
provides music in the way the 
modern audience is asking 
for it: swifter, more current 
and in shorter volume." 

"The challenge is that it's ob
viously not the normal release 
pattern," Universal Music U.K. 
director of international mar
keting Chris Dwyer says. "But 
it's a way for Robyn to contin
ually talk to her fans.• 

The conven tion-fiou ti ng 
plan fi ts perfectly with 
Robyn's quirky resume. She 
firs t found U.S. teen-pop 
success as a 16-year-old with 
the Max Martin-produced 
h i ts "Do You Know (What It 
Takes)" and "Show Me 
Love," which both peaked at 
No. 7 on the Billboard Hot 

100. The tracks appeared on 
her 1997 debut, "Robyn ls 
Here" (RCA), which has sold 
922,000 U.S. copies, accord
ing to Nielsen SoundScan. 
But whi le she made two 
mo re Sweden-only albums, 
i t wasn't un t il she set up 
Konichiwa in 2004 that she 
managed to reboot her ca
reer internationally. 

She sought out like-minded 
songwri ting collaborators (in
cluding fellow Swedes the 
Knife and Klas Ahlund ofTed
dybears) and took charge of all 
her visuals, from sleeve art
work to videos. The strategy 
worked: She scored a U. K. No. 
1 in 2007 with the euphoric 
dance-pop of "With Every 
Heartbeat'' (Konichiwa/Cher-

rytree/lnterscope), from her 
self.ti tied fourth album, which 
has sold 242,000 U.K. copies, 
accord ing to the Official 
Charts Co., and 33,000 in the 
United States, according to 
Sound Scan. Extensive touring 
followed, which in tum led to 
the "Body Talk" campaign's 
unusual structure. 

"It was wonderful," she 
says, •but I didn't have any 
time to be in the studio. I felt 
very frustrated at the end of 
the tour, but I also felt like I 
didn't want to be in the studio 
for two years making 15 songs 
for a whole album." 

In July 2009 she and Ah
Jund began writing in his 
Stocl<l10lm studio. She also 
vis ited Oslo to work with 

Royksopp on the club-serv
ice d track "None of Dem," 
and, when the deadline came 
for de l ivering the album, 
Robyn simply sent off the 
eigh t tracks that had been 
completed. 

One of those, the cheeky 
robe-e lectro of "Fembot," 
has already gone top 10 in 
Sweden a nd Norway. The of
ficial lead track, however, is 
sumn1ery dance h1ne "' Danc
ing on My Own." Set for re
lease as a U.K. single June 
13, it has already been A
listed at national top 40 net
work BBC Radio 1, while 
stateside it climbs 25-18 on 
Billboard's Hot Dance Club 
Songs chart. 

Cherrytree serviced the track 
to noncommercial radio in 
mid-May, with initial support 
from stations including KNHC 
Seattle, an early adopter offel
low Cherrytree acts Lady Gaga 
and La Roux. 

"We're go ing to build the 
cultural context be fore we 
get to mainstream," Kier
szenbaum says. "We will 
grow it organically and incre
mentally as with Gaga and 
La Roux." 

Touring will follow, inter
spersed with sessions for "Pt. 

2"- Robyn has already re
corded with Snoop Dogg. She 
will play Chicago's Pitchfork 
Festival July 16 and appear on 
•~te Show With David Letter
man" July 19, with further U.S. 
dates being booked by Pinna
cle Entertainment. 

But, for all the live activity
and the closing Swedish folk 
ballad "Jag Vet en De jlig 
Rosa" -Robyn says "Body Talk 
Pt. 1" remains primarily "a 
record about the dancefloor." 

"It's a really important 
place for my generation," she 
says. "It's the new church. It's 
where people go to experi
ence something bigger than 
themselves." 
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>>>'RECOVERY' 
LEAKS TWO 
WEEKS EARLY 
Eminem"s upcoming 
"Recovery" album 
appeared o nline J une 7, 
a long with a full track 
listing, two weeks 
before its June 22 
release date. The leak 
occurred less than a 
week after the online 
debut of the a lbum's 
second single, an 
unexpected 
collaboration with Pink 
called "Won't Back 
Down." Eminem 
debuted the official 
video to first single "Not 
Afraid" June 6. 

>»BROWN 
DENIED U.K. VISA, 
POSTPONES TOUR 
R&B s inge r Chris Brown 
has postponed his tour in 
Britain after being 
denied a visa to enter the 
country in a decision 
linked to his sentence for 
assaulting former 
girlfriend Rihanna 16 
months ago. The 21-year
old, whose hits include 
"Run It!" and "Kiss Kiss," 
was sentenced in August 
2009 to five years' 
probation and ordered to 
perform 180 days of 
community service and 
to attend domestic 
abuse counseling. The 
tour was to have started 
June 9 in Glasgow, 
Scotland, followed by 
gigs in Birmingham, 
Manchester and London. 

»>NEON INDIAN 
SIGNS TO FADER 
Chillwave artist Neon 
Indian (aka Alan 
Palomo) has inked a d eal 
with Fader Label. The 
eventual home of the 
artist was the subject of 
speculation following a 
series of breakout South 
by Southwest 
performances, with 
rumors of a bidding war. 
Fader Label, which is 
part of music branding 
agency Cornerstone, has 
also released Matt & Kim, 
Editors and Saul 
Williams. Under the deal 
Neon Indian will first 
rerelease his debut 
album, "Psychic 
Chasms,'' June 8 
digitally in collaboration 
with his own Static 
Tongues label. The 
album was first released 
on indie label Lefse 
Records last October. 

Reporting by Mariel 
Concepcion, Cortney 
Harding and the 
Associated Press. 
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Third-l'rontman's a 
charm: NEWSBOYS, 
with MICHAEL TAIT 

(third from left) 

Start Spreading 
The News 
Newsboys Reborn With New Lead Singer 

To intrnduce Newsboys fans to "Born Again," 
the first album with Michael Tait as lead vo
calist, In pop Records is offering consumers 
a deal that would be cheap at twice the price. 
Fans who purchased a five-song EP on the 
Winter Jam tour or the band's current trek 
will receive the balance of the 12-song album 
free when it drops July 13. 

Though new to the Newsboys, Tait , who 
took over lead vocalist duties in 2009 when 
longtime frontman Peter Furler retired, was 
already well-known to Christian mus ic fans 
from his early days as part of pioneering rap/ 
rock trio dcTalk. After the group disbanded 
in 2000, he then fronted his own band, Tait, 
before the Newsboys recruited h im. 

Since spring 2009, Tait has performed 
nearly 200 shows with the band, which in 
cludes drummer Duncan Ph illips, gui tarist 
Jody Davis and keyboardist Jeff Frankenstein. 
Tait was also instrumental in co-writing most 
of the new songs for "Born Again," which is 
the Newsboys' 15th s tudio album. 

Tait credi ts the Newsboys' longtime man• 
ager Wes Campbell with the idea of introduc
ing the new music with the EP. "Ifs like, 'Hey, 
you invest in this and give us a chance to show 
you these songs, and after it comes out, get 
i t for free.' It's great," he says. 

The tactic seems to be working. The title 
track/lead s ingle has been No. 1 on Billboard's 
Christian CHR chart for TK weeks and has 
sold nearly 12,000 copies on iTunes during 
the first two weeks of release. 

On May 30, the band kicked off i ts s um
mer tour, which will include headlining such 
major Christian music festivals as Spi rit West 
Coast, Sonfest, Atlanta Fest and Creation 
2010. On the Win ter Jam tour and the upcom
ing dates a 13-member street team works each 
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show, touting availabili ty of the EP and up
coming album. 

"There is a ton of signage, including semi
trucks that featu re the artwork," lnpop GM 
Andrew Patton says of exposing the new 
album at shows. "We've got people walking 
through the crowds promoting it, so it's 
pretty intense at every show. Everybody 
knows it's coming." 

According to Patton, the label will also re
lease a deluxe digital edition on iTunes that 
will include the "Born Again" video and fou r 
exclusive tracks. 

Patton is also working on reassuring long
time fans who might be skeptical of the new 
frontman. "Pete r will always be a fundamen
tal part of what that legacy of the Newsboys 
has been," Patton says. "He and Tait are dif
feren t in their singing styles. It really was an 
opportunity for the Newsboys to say, ' How 
do we reinvent ourselves in a fresh way that's 
relevant to the marketplace that will allow us 
to keep rolling for the next decade?' I think 
they've done that." 

This isn't the fi rst time the vete ran ba nd 
has reinvented i tself. The Newsboys formed 
in Australia in the mid-'80s with John James 
as the original lead vocalist. When he exi ted 
in 1997, Furler stepped from behind the 
drums to front the band. Campbell, who has 
managed the Newsboys for more than two 
decades, feels the transition with Tait has 
been a smooth one, comparing it to a ship 
that has changed captains. 

"The Newsboys, for us, is a vision and a 
dream," Campbell says. " It has never been 
b uil t around one person. It hasn't been built 
around a particular personality. When some
one's li fe takes a different direction , some
one e lse is able to step in." 

l!MM(I BY JASON LIPSHUT~ 

GHOST 
WORLD 
Stars Launch New 
Label For Fifth 
Release 

During a brief Canadian tour 
last month , dramatic indie
rock act Stars performed the 
enti rety of"The Five Ghosts," 
the band's fifth studio album 
due June 22, before any of its 
fans had heard a note of it. 
Singer/guitarist Amy Millan 
says that despite the promise 
of hearing an hour of un• 
known mus ic, fans flocked to 
the sold-out shows and greeted 
the new material with fervor. 

"We were a l ittle nervous 
abou t doing it beforehand," 
Millan says, "but seeing how 
much faith our fans had in 
our music made us feel very 
successful." 

The Montreal band hopes 
the success of the forward
thinking tour will translate to 
the release of "Ghosts," which 
the band decided to issue on its 
new imprin t, So~ Revolution, 

in conjunction with Vagrant 
Records. While Millan recog
nizes the uncertainty involved 
with forming a label, she says 
the band "never wants to play 
it safe, and this was a necessary 
risk to take." 

For the follow-up to 2007's 
" In Our Bedroom After the 
\Var." the group was moved by 
the death of singer /songwriter 
Torquil Campbell's father and 
the birth of Campbell's first 
child to write new material. Mil
l an, keyboardist Chr is Sel ig
man, bassist Evan Cranleyand 
drummer Pat McGee joined 
Campbell in Vancouver last 
spring to sketch ou t the songs 
as a cohesive unit, a rare 
process for the five-piece. 

Stars began r ecordin g 
"Ghosts" in Montreal last sum
mer with producer Tom McFall, 
who worked with the band on 
200S's "Set Yourself On Fire." 
With slender, pop-leaning 
tracks l ike "Wasted Dayligh t" 
and "We Don't \Vant Your 

EDITED BY TOM FERGUSON 

>>>DANCE ON 
After a four-week run atop Bill
board's European Hot 100 sin
gles chart, Belgian dance artist/ 
producer Stromae is looking to 
conquer the United Kingdom 
with "Alors on Danse" (Mosaert/ 
Universal). 

Paul Van Haver), published 
g lobally by Mosaert/Because, 
had written material for 
several French artists-most 
notably rapper Kery James
before launching his own re
cording career. After posting 
several videos on the Internet 

Tiedu 
STROMAE 

providing "tuto
rials" on how to 
write and produce 
dance t racks, using 
his own songs as 
examples, Stro
mae signed a li-

Island Records is finalizing 
a summer U.K. release for the 
catchy single, which has 
topped charts across Conti
nental Europe since the end 
of February, including France, 
Germany, Ita ly and the 
Netherlands, with Universal 
reporting sales of more than 
700,000 units. 

The 25-year-old artist (born 

censing deal for 
his own Mosaert 
label with Univer
sa I Music France's 
Vertigo/Mercury 
arm in December 

2009. The first release, in 
late February, was "Alors 
on Danse.1' 

The track is one of 11 on 
debut a lbum "Cheese," set for 
a Continental European release 
June 21. "His productions are 
so effective, people tend to for
get his songs are In French," 
Universal Music France inter
national exploitation manager 
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Body," the album recalls the ac
cessibilityof"Fire" while main
taining a more relaxed tone 
than "Bedroom.· 

• 'Set Yourself On Fire' was 
our breakth rough, and there 
was this sense of expectation 
for ' Bedroom,' " Millan says. 
"Some people loved it and some 
didn't, but that pressure came 
and went, and for this album 
we were able to start fresh." 

After self-releasing the "Sad 
Robot" EP in 2008, the band de
cided to issue its next fol l-length 
independently and left longtime 
label Arts & Crafts last spring. 
Following a meeting with Va
grant last November, the band 
turned over the marketing reins 
to the established label. 

Although Vagrant will li
cense "Ghosts" around the 

David Weiszfeld says. "He's 
breaking the language barrier 
everywhere." 

Welszfeld says a U.S re
lease date for the single is 
being finalized with Universal 
Republic. -Marc Maes 

>>>COSTNER 
RETURNS 
When Canadian audiences 
turn out to see Kevin Costner 
this summer, it won't be at their 
local multiplex. Instead, they'll 
be turning out for a country
rock performer who's already 
a European chart act. 

Costner and his band Mod
ern West will play eight cana
dian shows July 17-Aug. 8, 
booked by the Agency Group. 
They follow a 28-<late European 
tour Costner completed in 
March, supporting sophomore 
album "Turn It On" (earMusic/ 
Edel). Edel CEO Michael Haen
tjes recalls that live, Costner 
"slmply bowled over hls audi
ences because-apart from his 
voice-onstage he's able to 
present this incredible personal 
charisma that's already made 
him a legend in film." 

The album was issued In 
late February In Germany, 
Switzerland and Austria and 

world except in Canada, Millan 
says the formation of Soft Rev
olution le ts the band "have a 
home for all of our music, so 
that we'll eventually be able to 
control all of our masters." 

Vagran t pla ns to ta rge t 
various demographics for the 
promotion o f the a lbum. 
"Ghosts" will premiere June 16 
on NP R's" First Listen,'' while 
different tracks have debuted 
on music blogs like Pitchfork 
and Stereogum. 

"The fan base has grown a 
little older, but we're still reach
ing out to younger indie fans at 
popular biogs in order to cover 
all of our bases." Vagrant GM 
Dan Gill says. 

Stars a lso performed lead 
single "Fixed" last month on 
"Late Night With Jimmy Fa!-

made the top 30 in all three 
markets. It's the follow-up to 
"Untold Truths" (Universa l 
Republic/Kevin's Music), which 
peaked at No. 61 on Billboard's 
Top Country Albums chart in 
February 2009. 

Costner originally assem
b led the six-piece band in 
2005 along with two mem
bers of Roving Boy, a band 
he'd played in during the mid
'80s just as his acting career 
took off. 

EarMusic/Edel issued the 
new a lbum May 3 In the 
United Kingdom; it's seek
ing a U.S. partner for a North 
American release. 

The group's songs are pub
lished by Padaro Music/Teddy 
Morgan Music/Park Chisolm 
Music. - Wolfgang Spahr 

>>>SHADOW 
PLAY 
Some 20 years after its debut 
set, "A Catholic Education" 
(Fire Records), Scott ish me
lodic alt-rock act Teenage 
Fanclub has just issued its 10th 
album, "Shadows." 

The set, which appeared May 
31 In Europe, Australasia and 
Japan and June 8 ln North 
America, recalls the classic 

Ion," and Vagrant is pushing 
the song to noncommercial 
and triple A radio. Meanwhile, 
documentary-style webisodes 
detailing the making of the 
album have appeared on the 
band's s ite, which Millan says 
"have been a fun way of intro
ducing snippets of the album 
before it comes out.· 

Stars will wrap up a brief 
U.S. tour before playing back• 
to-back release parties June 22· 
23 at the Troubadour in Los 
Angeles. It has been a hectic 
few months for the band, but 
Millan says that the act's label 
situation has provided a valu
able learning experience. 

·'Jt'sa new world out there in 
the music industry," she says, 
"and it's interesting to have that 
independence." 

sound of fifth set "Grand Prix" 
(Creation), which made the U.K. 
top 10 in 1995. It appears on the 
band's own PeMa label every
where except Japan (Hostess) 
and North America (Merge). 

"Merge has been very good 
for us in the U.S.," singer/ 
guitarist Norman Blake says. 
"They're very sympathetic to 
what we do and know how to 
market us to college stations." 

While Blake says self
releasing means decisions get 
made a lot quicker, he admits 
a lack of label support means 
touring-with dates booked 
by High Road Touring (United 
States) and X-Ray Touring (rest 
of world)-needs to be done 
"as frugally as possible." 

The band plays European 
shows throughout the sum
mer, with U.S. dates due in the 
fall. Having recently relocated 
to Ontario, Canada, Blake's 
especially excited about the 
stateside g igs. "It'll be a new 
experiencet he says, ufor me 

not to be jetlagged." 
Teenage Fanclub is published 

by PeMa Songs/Domino Pub
lishing everywhere except in 
Australia, where It's handled 
by Mushroom Publishing. 

- Steve Adams 

Husband-and-wife indle rock duo Jason Hammel and Kori Gardner, better-known as Mates 
of State, are taking a break from their original output to release "Crushes: The Covers Mix
tape" June 15 on Barsuk. The album, recorded at their home in Stratford, Conn., includes 
the band's take on songs by Girls, Belle & Sebastian, Tom Waits, Nick Cave and Fleetwood 
Mac. Before they hit the road for the Crushes tour, beginning on the record's street date in 
Northampton, Mass., Hammel spoke to Billboard about creating the album, the stigma of 
doing covers and touring with their two young daughters. 

1 Why did you decide to do a covers 
album, and how did you choose the songs 
to remake? 

We're obviously big music fan s, and ofte n 
we'd hear a song and say we totally need to 
cover that and somehow be a part of that song. 
We've been talking about it for years and kept 
an ongoing list. Finally we said, "OK, we don't 
have e nough Mates mater ial yet fo r a new 
album, but we want to play and record, so 
let's do it" It was harder than I thought to 
choose-we both really had to be into the 
song, and we both have our own personal 
taste. Once we agreed on a certain number, 
we started arranging. Sometimes we would 
do the song justice, and sometimes it just 
sounded awful. 

2 What songs d id you consider t hat 
didn't make t he cut ? 
We tried to do "Throw It All Away" by Gene
sis, because i t's a song we always do at our 
friends' karaoke parties, but it just sounded 
awful. We also wanted to do a song by the An• 
niversary, who are friends of ours from 
Lawrence [Kan.], and I think that didn't work 
out because it brought up all these memories 
of bad blood, even though it was a long time 
ago_ In general we tried to do songs that are 
really g reat, and sometimes with classic 
songs, you just can't improve upon them. 

3 Obviously no t al l the songs were 
originally written as duets, or with typical 
instrumentation. What was one of your 
biggest Interpretation challenges? 

I think the weirdest one was the Fleetwood 
Mac song ["Second Hand News"). We 
started the song with like a stoner reggae 
beat, and we thought, ·'This is either really 
terr ible or really good .· Also, I th ink it 
might be the first Fleetwood Mac song a lot 
of people ever heard, as the first song on 
"Rumours." So we thought people might 
hate th is one, but decided we didn't care. 
Tf people have to be stoned to en joy this 
one, so be it. 

4 You're offe ring the album for sale on 
your website for $ 5, How did you keep 
costs down? 
We recorded it ourselves at home, so that 
helped a lot. But we had Peter Katis , who 

recorded our las t album, mix it, so we 
knew it would sound good. Also, any· 
rime someone says they're doing a cov
ers album, people are like, "Wah wah." 
So we though t, "Let's try to keep the 
price down." People think if you do a 
covers album it means you 're not in
spired todo your own music, and it was 
almost the opposite. We just wanted 
people to have it. Maybe offering it re• 
ally cheap is the way to get them to say, 
"Eh, I'll give it a shot, even though I hate 
covers albums as a rule.· 

5 You have two young children 
together, and you're going out on 
tour next month. Do you bring them 
with you? 

They both come-Maggie is 5, so she's 
just one of the bros now, she gets her 
own bunk and it's pretty easy to hang 

out with her. June is 2, so she has to have 
change every three minutes. One of the ways 
we deal with that is by having a bus_ lfwe 
were in vans, it's kind of a nightmare for a 
kid to be driving for five or six hours in a car. 
So we just kind of bit the bullet-obviously 
it costs more to have a bus, but it helps keep 
everyone sane, including the kids. 

6 Are you a lso writing original material 
for a later release? 
We have about 10 or 11 new songs written , 
and we have spent a bunch of time recording 
too. So I'd saywe'reabout70% donewith the 
next Mates album_ We'll do this tour, and then 
come back at the end of July and finish up 
that record, and it will probably come out in 
the new year. 
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NAS & DAMIAN 'JR. 
GONG' MARLEY 
Distant Relatives 

Producers: Nasir Jones, 

Damian "J, Gong" Marley, 

Stephen Marley 

Universal Republic 

Release Date: May 18 

It's tempting to focus primarily 

on the messages of the collab· 
orative debut between rapper 

Nas and reggae royalty Damian 

"Jr. Gong" Marley. "Distant Rel

atives" centers on Africa as the 
origin of and link among civi

lizat ions and the struggles of 

those who live on the continent 
or descended from it. The lyrics 

are alternately t houghtful and 

well-worn. with only moderate 

provocation. But t he t hemes 

are communicated best through 
the music, a dynamic hy

b rid of the genres each 

ar t ist has mastered coupled 

with African- and African

American-derived rhythms. On 

the t rack "As We Enter," Nas 

unnecessary appearances, but 

musically t he project impres

sively meets its goal of cultural 
connection.-EN 

REFLECTION 
ETERNAL 
Revolutions Per Minute 

Producer: Hi-Tek 

Blacksmith/Warner Bros. 
Release Date: May 18 

Brooklyn rapper Talib Kweli and 

Cincinnati producer Hi-Tel<, who 

comprise the hip-hop duo Re

flection Eternal. have sporadi

cally collaborated since t heir 

2000 debut album, "Train of 
Thought." But despite their no

table work apart, Kweli and Hi

Tek are at their best when work

ing together. The pair's latest 

collaboration, "Revolutions Per 

Minute," tackles heavy concepts 
and finds Kweli at his most po

litical on the track "Ballad of the 

Black Gold," where he raps over 

Hi-Tek's militant beats, " Drill, 

baby, drill, while they make our 
soldiers kill." There are some 

and Marley seamlessly but d is- moments when the mood light-

t inct ly trade rhymes like "I got 

the guns;· "I got the ganja" over 

blends of African, funk and hip

hop beats. Heavy reggae and 

jazz dominate "Nah Mean," 
while "Count Your Blessings" 

is a t hankful jam t hat somer

saults from R&B to rap to disco. 

Children's gospel choirs and 

Joss Stone make somewhat 

ens, usually for romantic fare 

like the funky Estelle-assisted 

song "Midnight Hour." But these 

tracks display neither Kweli 's 
lyrical precision nor Hi-Tek's ad· 

venturous sounds. The set also 

falls short of its opening prom

ise to engineer a "shift in t he 

paradigm of hip-hop." Yet w ith 

song-stealing verses from 

CRYSTAL CASTLES 
Crystal Castles 

Producer: Ethan Kath 

Fiction Records 

Release Date: May 25 
Electronic duo Crystal Castles gen

erally operates in two distinct modes-its songs are 

either angry dancefloor scorchers built around video

game blips or expansive shoegaze numbers that sail off 

upon waves of synth lines. Although the group's 2008 
self-titled debut was furiously innovative in quick 

doses, its ideas tended to burn out during overlong 

songs or curious track sequences. Two years and an 

overabundance of hype later, producer Ethan Kath and 

singer Alice Glass return with another self-titled set 

that corrects all of their debut's miscues and remains 

eye-popping from beginning to end. The breathless 
movement of the track "Baptism" is preceded by the bru

tal stomp "Doe Deer," while the album reaches a midway 

peak with the chopped vocals of "Empathy" leading Into 

the blissed-out "Suffocation." Kath's fearless production 

provides the creative catalyst for Glass, who moves 

beyond hellcat screaming and glides sensitively through 
tracks like "Celestica." Very little of "Crystal Castles" 

doesn't work, resulting in one of the most accomplished 

electronic albums in recent memory.-JL 
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rappers-of- the-moment Jay 

Electronica and J. Cole on the 

standout t rack "Just Begun," 

the promise may hold t rue 
in t ime.-DC 

Imm 
TRACEY THORN 
Love and Its Opposite 

Producers: Tracey Thorn, 

Ewan Pearson 

Merge Records 

Release Date: May 18 

Everything but the Gir l's Tracey 

Thorn has a voice t hat is lush 
and haunting, while also under

stated and relatable. It's such a 
touch ing inst rument that it 

barely needs accompaniment. 

Thorn's th ird solo album, " Love 

and Its Opposite," honors her 

vocals w ith arrangements that 

are beautifully minimalist. The 
10 tracks are meditations on 

the many phases and life 

stages of love and lovers, be

ginning with wistful stunner 

"Oh, the Divorces!" On t he 

track, Thorn reflects o n the re
lationships collapsing around 

her and how t hey reflect upon 

her own. A married woman 

looks elsewhere for int imacy 

on t he poignant "Singles Bar," 
while "Hormones" p layfully 

muses on anxiety and unpre

dict ability. And album closer 

"Swimming" is a gorgeous, 

dreamy and hopeful lament 

about t he end of an affair. 

Throughout, rest rained lines of 

guitar, synt h and strings con
struct sultry noir beats and 

f lowing harmonies t hat nimbly 

support Thorn's narrat ives. 

Everything but the Girl fans 

might miss the duo's dancey 

leanings, but Thorn proves that 

HERBIE HANCOCK 
The Imagine Project 
Producers: Larry Klein, 

Herbie Hancock 

Hancock Records 

Release Date: June 22 

Whether Herbie Hancock's newest 

release, "The Imagine Project," wins the album of the year 
Grammy Award in 2011 (he received the honor in 2008 

for "River: The Joni Letters"), it's certainly eligible for 

some sort of frequent-flier miles prize. Traveling to multi

ple countries, Hancock and co-producer Larry Klein as

sembled an international array of talent to make an obvi

ous but not overbearing statement about unity and world 

peace. Pink, Seal, India.Arie and Jeff Beck help turn John 
Lennon"s " Imagine" into a rich, Caribbean-flavored chor

ale, while Los Lobos and Canadian rapper K'Naan join 

Malian Tuareg troupe Tinariwen on a trancey coupling 

of the latter's "Tamatant Tllay" with Bob Marley's "Ex

odus." And Derek Trucks trades licks with Hancock, 

while Susan Tedeschi sings a gritty, gospellzed take on 
Joe Cocker's "Space Captain." Other key contributions 

come from Dave Matthews (the Beatles' "Tomorrow 

Never Knows" ) and James Morrison (Sam Cooke's "A 

Change Is Gonna Come"). Amid all th is, Hancock holds 

his own as a visionary and pianist, playing just enough 

to be present but also serving as a gracious host to his 
distinguished guests.-GG 

ground's "White Light/White 

Heat'' on the single "Drunk Girls." 

The cut- a prime example of 

LCD's patented disco-punk
funk-also features the group's 

characteristic tongue-in-cheek 

humor, comparing "drunk boys" 

to pedophiles. In contrast to this 

party cheer is the defiant "You 
Wanted a Hit," a lengthy multi· 

sings, "You wanted a hit, but 

that's not what we do." -IS 

nm 
THE BLACK KEYS 
Brothers 

Producers: The Black Key,s, 

Danger Mouse 

Nonesuch Records 

Release Date: May 78 

her voice is enough to tran- layered jam on w hich Murphy It takes a tight musical alliance 
scend genre preferences.-EN 

LCD SOUNDSYSTEM 
This Is Happening 

Producer: James Murphy 

DFA/Virgin 

Release Date: May 18 

LCD Soundsystem principal 

James Murphy is at his cynical 

best on t he act's t h ird album, 
"This Is Happening." Backed by 

colorful elect ronic textures, in

fectious basslinesand futuristic 

rock melodies, the singer/pro

ducer conveys the hard truths 

of life over nine tracks. Murphy 

opens the 60-minute set with 
subdued vocals and sparse 

backup on "Dance Yrself Clean," 

singing about exclusion and fake 

friends-but three minutes in the 

song explodes with a thumping 

beat and boisterous drums. 
Never shy to borrow material, 

he evokes the call-and-response 

style of the Ve lvet Under-

MARINA &THE 
DIAMONDS 
The Family Jewels 

Producers: various 

Chop Shop/Atlantic Records 

Release Date: May 25 

Some pop singers have plenty of attitude but lack the 

pipes to back it up. Not so with British singer Marina 

Diamandis, who performs under the moniker Marina & the 
Diamonds. On her debut album, ''The Family Jewels," 

Diamandis backs up her bark with a promising bite. The 

cabaret-flavored song "Hermit the Frog" finds the Welsh 

singer delivering sharp lyrics ("They call him Hermit the 

Frog/He's looking for a dog/Did you find your bitch in 

me?") with the vocal strength and confidence of Annie 
Lennox. From the romping track " Girls" to the orchestral 

pop of album closer "Numb," Diamandis knows no bounds. 

And that means no one is safe, whether it1s an insecure 

lover In need of tough love ("I Am Not a Robot"), the In

crowd ( on the creepy "The Outsider,'' she warns: "Don't get 

on my bad side/I can work a gun") or the singer herself. 
And the synth-heavy standout "Oh No!" finds a success

obsessed Diamandis singing, "TV taught me how to 

feel/Now real life has no appeal."-LF 
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to forge a complete rock sound nessed into the lilting piano bal-
w ithout f ull band support. In lad "Say You'll Go." Throughout 
that sense, singer/guitarist Dan t he set , sweeping and pranc-
Auerbach and d rum mer Pat ing strings add beauty and drama 
Carney, who make u p t he to a vibrant storyline that centers 
b lues- rock duo the B lack on love. "You melt my wings 
Keys, are true soul brothers. En- and call it fun," Moniie sings in 
t irely p roduced by t he Black a heartbroken Brit ish accent on 
Keys (except for t he Danger the pulsating "Faster." Manip-
Mouse-helmed song "Tighten ulat ing her voice as much as 
Up"), t he pair's latest album, she does her sound, Mo nae 
"Brothers," lures w ith its spooky w idens the cast of characters 
throwback sound, preternatu- and pushes along t he self-
ral grooves and dark b luesy explorative narrative. ''The Arch-
jams. The 15-song set opens on Android" could be t he stuff of 
a sunny note w ith the gospel· stage o r screen, 3-D w ithout 
tinged track "Everlasting Light," the annoying g lasses.-DC 
which boasts a charming vin-

tmml tage cackle and tuneful verses. 
The acid-blues follow-up "Next JAMIE LIDELL 
Girl" touches on bitter romance Compass 

with the sage lyrics, "Well, the Producers: various 
look of the cake/It ain't always Warp Records 
t he taste" and the caustic cou- Release Date: May 18 
plet, "My next girl/She'll be British retro-soul crooner Jamie 
nothing like my ex-girl." "Broth- Udell's four th album, "Com-
ers" bursts with gr it ty garage pass," t akes listeners down an 
sou l, resonating w it h ret ro electro-funk path blazed by its 
grooves l ike "Tighten Up," fair share of rock collaborators. 
c reeping w ith Screamin' Jay The set heralds the return of 
Hawkins eeriness o n t he re· frequent Udell cohorts Feist 
verb-dr iven blues ballad "Ten and Chilly Gonzales, along with 
Cent Pistol" and oozing old support from W ilco's Pat San-

school from start to finish.-CM sone and additional produc-

mm tion provided by Beck and Griz· 
zly Bear 's Chris Tay lor. Udell's 

JANELLE MONAE glitchy beat.box evolves into a 
The ArchAndroid pulsing ind ust rial grind on 
Producers: Nate Wonder, opening track"Completely Ex· 
Chuck Lightning posed." "Enough's Enough" re-
Wonda/and Arts Society/ calls the uptempo grooves of 
Bad Boy Recordings Sly & the Family Stone, and the 
Release Date: May 18 singer's lilting tenor soars above 
As her cyborg alter-ego Cindi a bloated bass line o n the 
Mayweather, eccentric 24-year- supremely funky t rack "The 
old singer Janelle Moniie em- Ring." Beck's heady DIY pro-
barks o n a sprawling journey duction approach is felt on the 
of futurist ic pop marked with song "Big Drift," which features 
the wonderment of a Pi xar epic backing vocals by Feist. Even 
on her latest album, ''The Arch- as his piecework band stretches 
Android." With a vast array of the sound in unexpected direc-
musical styles. Monae and her tions, Lide II-like a peculiar cross 
band echo the pop-funk of of Prince and Otis Redding-
Michael Jackson ("Locked In· remains confidently true to his 
side") and Prince (on t he Of soul v ision, creating a tense 
Mo ntreal-assisted "Make t he musical discourse that wrings 
Bus"). Even the timelessness of raw emotion from each eclec-
Debussy's "Clair de Lune" is fi- tic track.-CM 
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MIKE POSNER 
Cooler Than Me (2:48) 
Producers: Michael Posner, 
Gigamesh 
Writers: M. Posner, E Holljes 
Publishers: North Greenway 
Productions/Sony/ATV 
Tunes/Eric Hollies Music 
(ASCAP) 

J/RMG 
Mike Posner's well-received 
mixtapes "A Matter of Time" 
and "One Foot Out the Door" 
featured "Cooler Than Me," but 
a remix by Gigamesh is now the 
Detroit newcomer's first chart· 
ing single and t op 40 hit. The 
breezy g uitar r iffs on an earlier 
version of t he song have been 
scrapped for a smart, two-step 
product ion that sounds one 
part "Sunglasses at Night " and 
another part Chromeo. Lyri
cally, Posner t akes a st ab at 
t hose who hide their insecuri
ties behind swagger: "You got 
designer shades just to hide 
your face," he croons in a 
g ravely tenor, "and you wear 
'em around like you're coo ler 
t han me." The mix dr ips with 
danceable '80s synths that 

frame his slick vocal, which in
c ludes a memorable falsetto 
to close the bridge. Expect t he 
buzz surround ing "Cooler 
Than Me" to increase as Pos
ner p lays this summer's Vans 
Warped tour.-MM 

TINO COURY 
Diary (3:25) 
Producers: Tino CourY, 
Alex Cantrall 

Writers: T. CourY, A. Cantrall, 
c. Myers 
Publisher: Eleventh 
Publishing/BMG 
Eleventh Records 
The chorus of independent 
pop artist nno Coury's first sin
g le, "Diary," admittedly resem
bles t hat of several Lady Gaga 
hits- especially w hen Coury 
sings "D·d·diary" over disco 
synths. The song's lyrics are 
more pessimistic t han Gaga's, 
thoug h, and more in line with 
fellow dance/pop art ist Taio 
Cruz's recent No. 1 hit, "Break 
Your Heart." "My heart is bleed· 
ing/Paper cut from reading, 
reading," t he Pittsburgh-born 
singer/songwriter laments over 
a staccato self -production. 
"Page one says t hat you're 
fallin' in and out of love/Page 
two say s all t hem things I do 
just ain 't enough." Despite its 
themes of betrayal, d issatisfac
t ion and letdown for its lead 
singer, the song's sticking point 
is an irresist ibly buoyant beat 
that should keep listeners tun
ed in and dancing.-MB 

•UiiiMQ 
CALI SWAG DISTRICT 
Teach Me How to Dougie 
(3:59) 
Producer: Ebony "Star" 
West 
Writers: various 
Publishers: various 
Capitol/Checkmate Music 
Group 
"Teach Me How t o Do ug ie," 
t he first single from hip-hop 
group Cali Swag Dist r ict, 

MILEY CYRUS 
Can't Be Tamed (2:48) 
Producers: various 
Writers: various 
Publishers: various 
Hollywood 

Miley Cyrus kept controversy at a safe distance from her 
music in the past, but on "Can't Be Tamed," the 17-year-old 
officially declares herself a wild child and absolves herself of 
tween role-model responsibilities ("If there was a question 
about my intentions, I'll tell ya/I'm not here to sell ya"). The 
under-three-minute track revs up with piercing synths that 
scream "edgy,'' while Cyrus shouts, " I can't be tamed! I can't 
be changed!" over a gratirng death-march of a chorus. The 
angst could be construed :as forced-not to mention ques· 
t ionable, since Cyrus' big 2009 hits, "Party In the U.S.A." and 
"The Climb,'' were full of tizzy poptimism and hum-along 
melodies. But Cyrus knows how to proffer her sass. When 
she sneers, "I'm not a fake. it,s in my DNA," in pre-emptive 

retaliation against her criti cs, she does it with the profes
sionalism of a Disney-groomed star.-MH 

KANYE WEST FEATURING DWELE 
Power (4:50) 

Producer: not listed 
Writer: not listed 
Publisher: not listed 
Roe-a-Fella/Island Def Jam/lDJMG 
Kanye West followed the warm, synth·laden hip-hop of 
"Graduation" with the introspective, Auto-Tuned R&B 
of " 808s & Heartbreak," making it difficult to predict 
the direction of upcoming album "Good Ass Job." With 
its stunning mix of rock-leaning production, memorable 

rhymes and unadulterated attitude, new single "Power" 
is a pissed-off shot of adrenaline that plays upon all of 
the controversial rapper's strengths. Rhyming over a 
soulful vocal harmony and an abrasive sample of King 
Crimson's " 21st Century Schizoid Man,'' West dismisses 
his doubters, takes a shot at " Saturday Night live" and 
shrugs off his recent hiatus from hip-hop. " I just need
ed time alone, with my own thoughts/Got treasures In 
my mind but couldn't open up my own vaults,'' he raps. 
If this explosive single is any indication, "Good Ass Job" 
will likely find the rapper hungry to return to the top of 
the charts.-JL 

seeks to pick up where dance gender attit udes, however, 
craze-star t ers like the New 
Boyz' "You're a Jerk" and 
Soulia Boy Tel l'Em's "Crank 
That" left off. Over a metro
nom ic, cowbell - bol stered 
beat, t he crew t rades verses 

tag-team style, bragging about 
their "Dougie" dance and the 
special t reatment it earns t hem 
from women. ("All my bitches 
love me," one member raps on 
the chorus.) Despite it s t ired 

"Teach Me How to Dougie" has 
spread through the blogos· 
phere and garnered substan
t ial radio play. The actual dance, 
which involves casual shoulder 
leans and elbow twists (a lazy 

man's version of the snap 
dance), might leave something 
to be desired, but the track's 
catchy, refreshingly simple 
hook make it a no-brainer for 
repeat p lay.-MB 
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Man Of 
Infant 
Sorrow 
Russell Brand Plays A 
Rock Star Onscreen 
And On Record 

Infant Sorrow seems to have it all: 
a char ismat ic, good-looking fron t
man; several talented and well
known musicians; an extensive. 
major-label-funded marketing cam
paign; and a No. 1 debut on Bill
board's Heatseekers Albums chart. 
There's only one wrinkle: Infant Sor
row isn't a real band. 

Infant Sorrow's debut album, "Get 
Him to the Greek," is in fact the sound
track to the film of the same name. 
And star Russell Brand, who plays 
hard-partying rocker Aldous Snow, 
s ings all the tracks on the record. The 
songs were written and recorded by a 
number of high-profile British rock
ers, including Carl Baral of the Lib
ertines and Jarvis Cocker. While 
snippets of several songs do appear in 
the film, fans who want to hear full 

versions can pick up the album, which 
has sold 3.500 copies, according to 
Nielsen SoundScan. 

"Russell and the film company felt 
very strongly about doing something 
like this as opposed to a traditional 
soundtrack," says Kim Garner, senior 
VP of marketing and artist develop
ment a t Universa l Republic. "We 
wanted to release it like we would an 
actual rock band's album." 

Of course, the album's sales were 
assisted by the fact that the film did 
well, opening al No. 2 and grossing 
$17.5 million, according to BoxOffice
Mojo.com. But Universal Republic 
didn't want to solely rely on the film 
to drive publicity. 

"We curated a piece with the film 
company about the mus ic and the 
movie, and that will run on the HD 
wall in Best Buy stores through June," 
Gamer says. "We also shot a proper 
music video, which Russell directed, 
and that premiered on Vevo. Russell 

and Jonah [Hill, who co-stars in the 
movie) also made celebrity playlists 
foriTunes, which 'helped us get great 
placement there." 

Universal Republ ic also produced 
special content fo~ Record Store Day 
and commissioned a Union Jack 
Fender gui tar like the one Brand's 
character uses in the film as a prize 
for a label-run contest in alt-weeklies 
around the country. The ftlm was also 
screened for retailers. 

"We took the music for this film 
very seriously," Brand says. ''We got 
brilliant writers and tried to make it 
as authentic as poss ible. We wanted 

songs that were quality and quirky
like a rock version of Flight of the 
Conchords." 

"Get Him to the Greek" certainly 
does have plenty of"are they kidding?" 
moments , including a song called 
"F.O.H.," written by Cocker, that de
scribes the joys of committing a par
ticular sex act while high on heroin. 
The single, ·say Yes," also encourages 
rampant drug consumption. 

"When I think about my models 
for the Aldous character, I think about 
hedonistic late-'60s stars like Iggy 
Pop, Robert Plant, (David) Bowie and 
(Mick] Jagger," Brand says. "These 

were guys who just didn't care." 
Despite the album's debut success, 

Brand says he probably won't quit act
ing to front Infant Sorrow full time. 
The band did play a Los Angeles set 
recently, with members taking turns 
at the mic and Brand stepping in for 
two songs. Gamer says special appear
ances, such as performances at award 
shows, migh t be possible in the fu
ture. But for now, Brand says he is 
sticking to acting. Unless .. 

" If it becomes a Billboard No. 1 
album," he says, "I would throw my
self into a musical career with bare
assed ambition." 

FIVE AND 10 
With a 16-9 jump on the Billboard Hot 100 for "Rock That Body," the Black Eyed Peas' CD, "The 
E.N.D." ( ln terscope), becomes the first album in two decades by a duo or group to yield five top 
10s on the s urvey. 1 No album by a d uo or group has sported as many Hot 100 top 10s since Milli 
Vanilli's "Girl You Know It' s True" in 1989-90. When the pair's "All or Nothing" reached the chart's 
top tier in February 1990, its debut album became the third set within four months to produce 
five top 1Os, joining efforts by Bon Jovi and New Kids on the Block. "J The Black Eyed Peas' "Boom 
Boom Pow" vaulted 39-1 in the April 18, 2009, issue, eventually spending 12 weeks at No. 1. "I 
Gotta Feeling" debuted at No. 2 on the June 27, 2009, chart and spent 14 weeks at the summit. 
"Meet Me Ha lfway" rose 17-9 and peaked at No. 7 in October, while "Imma Be" surged 11-4 in 
Februaiy before spending two weeks a t No. 1 in March. 1 "The E.N.D." concurrently celebrates 
a year's residency on the Billboard 200, rebounding 22-17. The set has sold 2.6 million copies, 
according to Nielsen SoundScan. - Gary Trust 

THE BLACK EYED PEAS, "THE E.N.D." MILLI VANILLI, "GIRL YOU KNOW IT'S TRUE" BON JOVI, " NEW JERSEY" NEW KIDS ON THE BLOCK, "HANGIN' TOUGH" 
TITlE PfAK POSITION PEAK DAIE 

"Boom Boom Pow" 1 (12 we.ks) 4/18/09 
"I Gotta Feeling" IQ4l 
"Meet Me Halfway" 
"lmma Be" I (l) 

"Rock That Body" 
• ~k as er Jur'lt! 19 <:hart. 
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7/11/09 
IV7/09 
l/6/10 

6/19/10' 

nm PEAK POSITION PfAK DATE 

"Girl You Know It's True" l 4/JJ.89 
"Ba!2Y Don't ForQet !::!Y Number" 1 Q Wfft) 1/JJ.89 
"Girl I'm Gonna Miss You" 1m 9@89 
"Blame It on the Rain" 1m 11@89 

"All or Nothing" 1/14/'JIJ 

mLE PEAK POSfllON PEAK DATE TITLE PIAK PO~TION PEAK DATI 

"Bad Medicine" l(l weeks) 1!/19/88 "Please Don' t Go Glrl" 10 10/8/88 
"Born to Be My Baby" l 1i]§l89 "You Got It (The Right Stuffl" l l/lU89 
"I'll Be There for You" l ffi 5/llf.89 "I'll Be Loving You (Foreverl" 1(1 week) 6/17/89 
"Lal£ Your Hands on Me" 7{1_9/89 "Hangin' Tough" 1m 9/9/89 
"Living in Sin'1 11/16/89 "Cover Girl" l 11/4/89 
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Commanding 
Attention 
Stargate Protege 
Alexis Jordan Scores 
First No. 1 

"This opportunity will only come 
once in my l ife," 18-year-old Alexis 
Jordan sings on her debut single, 
"Happiness." After hitting No. 1 on 
Billboard's Dance Airplay chart, the 
song marks its fourth week in that 
list's top 10. It also bullets at No. 9 on 
Hot Dance Club Songs. 

Since showcasing her command
ing voice on "America's Got Talent" 
at age 14, Jordan has made the most 
of her time in the spotlight. Signed 
to Star Roe/Roe Nation/Columbia
the label partnership between pop 
producertearn Stargate (Rihanna, Be
yonce) and Jay-Z-the newcomer is 
recording her debut album. 

Six months after reaching the 
semifina ls on "Talent," Jordan 
s tarted making YouTube videos 
in which she added her vocals to 
var ious pop songs. including Be
yonce's "lrreplaceable• and Ri
hanna's "Take a Bow." The videos 
caught the a ttention of Norwegian 
duo Stargate, which had produced 
many of the s ingles Jordan was 
remixing. After meeting wi th 
Stargate's Tor Erik Hermansen 
and Mikkel S. Eriksen in fall 2008, 
Jordan signed to Sta r Roe. 

r 
, 

Opportunity 
knocks: 
ALEXIS 
JORDAN 

• 

Singing since she was 2. the South 
Carolina native had performed the 
national anthem at professional 
baseball games before covering 
Whitney Houston on "Talent," 
where she impressed producer 
Simon Cowell. "Simon came up to 
me and told me that I was an amaz
ing singer." Jordan says. "I was so 
shocked that l broke down crying." 

" I had an immedjate connection 
with [Stargate], and not just because 
I had already performed their songs 
on YouTube." Jordan says. The singer 
has been recording her debut album 
during the past year in New York, with 
Stargate involved in a majority of the 
songs. Although the still-untitled disc 
isn't finished, Star Roe released the 
empowering dance single "Happi
ness" in the spring to give Jordan's 
profile an early boost. 

to hear it as soon as possible." ing a second single, "Good Girl." 
While a release date for her album 
hasn't yet been announced, Jordan 
will be highly visible this fall as a 
featured face in the digital "look
book" for Rocawear, the fashion line 
co-created by Jay-Z. 

"I believe in momentum and spon
taneity," Hermansen says. He and 
Eriksen co-produced "Happiness" 
with Deadmau5. 'When you have a 
single th is special, you want the world 

Jordan performed at Kif S-FM 
Los Angeles' Wang{) Tango concert 
May 15 and debuted the playful 
video for "Happiness" last month. 
The singer is performing at select 
dates th is summer and also ready-

WORK OF 
MOUTH 
Naturally 7 already has quite a viral buzz going. 
The a cappella septet's self·branded ' 'vocal play" 
technique-their voices also double as would-be 
band instruments-has garnered more than 3.9 
mflllon YouTube views for the "Live fn Paris Sub
way" clip. Currently opening for Michael Buble on 
his Crazy Love world tour (and making a separate 
stop June 12 at the 32nd annual Playboy Jazz Fes
tival in Los Angeles), the Bronx outfit will also re
lease its first U.S. album in July, "Vocal Play: A 
Work of Mouth" (Hidden Beach Recordings). 

Every sound heard on the a lbum is made by a 
human voice. Incorporating R&B/hip-hop, gospel 
and rock, the set features originals written by 
the group plus a revamped cover of the Dinah 
Washington song "Relax Max" with Buble. 

"Everybody has a unique sound; that's the beau
tiful thing with the human voice," group musical 
director/ baritone/rapper Roger Thomas says. He 
and brother Warren-a tenor whose voice also 
"plays" percussion, guitar and clarinet- began 
singing a cappella in church. The pair eventually 
teamed with five other a cappella-lovfng singers 
in 1999: Rod Eldridge (tenor, DJ scratching, trum
pet), Jamal Reed (tenor, electric guitar), "Hops" 

Hutton (bass), Garfield Buckley (tenor, harmon
ica) and Dwight Stewart (baritone). 

Inspired by Take 6, Bobby McFerrin, Al Jarreau 
and Doug E. Fresh, Naturally 7 won several local 
and national a cappella competitions before hiring 
an agent. Booked on a series of college tours av
eraging 230-240 shows per year, the group came 
to the attention of a Swiss label. 

Recalling the initial reaction to the group whfle 
first touring overseas with Buble in 2008, Thomas 
says, "Seeing seven black guys walk onstage
considering what Michael's audiences look lik.e
they had no clue what we were going to do. Then 
they're hearing Instruments but only seeing us 
with seven mies to our mouths. And you see 
they're wondering, 'OK, where are the instru-

ments?' But by the third song, you seethe trans
formation; that they understood we were singing 
as instruments." 

Initially signed to recording deals overseas, Nat
urally 7 has released several albums there, includ
ing 2009's "Wall of Sound" and "Ready fl Fly." The 
latter album features the song the group performs 
fn its YouTube subway video, "Feel It (In the Afr 
Tonight)." On tour with Buble through March 2011, 
Naturally 7 took time out to produce and perform 
with Ludacris on the title track of Quincy Jones' 
upcoming album, "Q: Soul Bossa Nostra." 

"People are already imitating us on YouTube," 
Thomas says as the act prepares for Its U.S. debut 
"Just like with rap fn the early '80s, I think the cli
mate is right for what we're doing." - Gail Mitchell 

COFFIN BREAK 
Lamb of God just won the battle for 
metal supremacy. 

After a band has been around tor 
a certain number of years, released 
a decent number of albums and 
amassed a dedicated fan base, a 
greatest-hits compilation would be 
the next logical step. However, rather 
than just release a few discs to com
memorate its 15th anniversary, Lamb 
of God has given its tans a vast array 
of options billed as the Hourglass 
collections. And for its most raven
ous fans, the band conceived quite 
possibly the most metal thing ever
a personalized coffin. 

When asked what could be more 
metal than a coffin, drummer Chris 
Adler replies, "It's up there, that's 
for sure. We tried to figure out how 
to have ft smoking. But [ research 
and development) turned that 
down. We also tried to put wheels 
and a jet engine on it, but Boeing 
would not cut us a deal." 

All kidding aside, Adler says it was 
Important for the band to release 
something that was creative; not "a 
catalog piece that fans could put to
gether themselves using MS Paint and 
Roxie ." And while the personalized 
coffins don't come cheap-the fu ll 
package, including the greatest-hits 
albums, the band's catalog on vinyl 
and USB drives, a 144-page book, a 
flag and a guitar, among other items, 
retails for $1,000-less expensive op
t ions are available. 

"There are seven configurations 
total," Epic marketing manager Jason 
Lekberg says. Starting at $24.99, 
those include two single discs; a 
three-disc set comprising both discs 
and a third one of rarities; a set of a l I 
six of the band's albums on 180-gram 
vinyl; a set of all six albums on USB 
drives enclosed in a package that 
looks like a cigarette case; a deluxe 
set featuring a ll of the aforemen
t ioned items; and the super-deluxe 
coffin pack. All configurations were 
released June 1. The three-CD set de
buts this week at No. 114 on the Bfll
board 200 with 4,000 sold, accord
ing to Nielsen SoundScan. 

"As with many metal bands, this is a 
band with a dedicated base," Lekberg 
says. "After all, like Rob Zombie said, 
no one was ever Into Slayer for that 
one summer." - Cortney Harding 
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SWEET "16 

U2'S S IXTH NO. 1 

>>With "Tried & True" becoming 
h is fifth top 10 on the Billboard 
200 as it debuts at No. 9, Clay 
Aiken passes Kelly Clarkson for 
most top 10s on the tally by an 
"American Idol" graduate. Carrie 
Underwood ranks third among 
the Fox TV series' former finalists 
with three top 10 albums, 
followed by Daughtry's Chris 
Daughtry, Kellie Pickler, Jordin 
Sparks and Ruben Studdard, 
each with two top 10s. 

>>Phil Collins graces the Adult 
Contemporary chart for the f irst 
time since 2005, as "Going 
Back" bows at No. 26. (View the 
list in full at billboard.biz/ 
charts.) Mark ing his 32nd entry 
on the survey, it's t he title cut 
from Collins' eighth studio 
album, which features covers of 
pop and soul classics. 

C Rerid C hrirt Beat 
every week at 
billboard.com/chartbcat. 

Billboard. 

Jack'sBackAtNo. l;DigitalSongSalesWarm Up 
Jack Johnson claims his third No. 1 
album on the Billboard 200 as "To the 
Sea• debuts atop the tally with 243,000 
copies sold, acco rd ing to Nie lsen 
Sound Scan. 

The album breaks an eight-week
long streak of No. ls selling less than 
200,000-and five of those weeks were 
sub-100,000 frames. 

While the 243,000 start is lower than 
the 375,000 that greeted Johnson's last 
studio album, 2008's "Sleep Th rough 
the Sta tic ," any number north of 
200,000 this year has to be a sight for 
sore eyes. 

Overall, "Sea" owns the sixth-best 
sales week of the year and the fifth
highest debut frame. Sade's "Soldier 

ofLove" has the year's best week, when 
it arrived at No. l w ith 502,000. 

Can Drake's "Thank Me Later" 
(June 15) or Eminem's "Recovery" 
(June 22) surpass Sad e's entrance> 
Those are the next likely candidates 
for a strong bow, as the big guns that 
dropped Ju ne 8 ("The 
Twilight Saga: Eclipse," 
"Glee: The Mus ic: Jour
ney to Regionals" and 
Christina Agullera 's 
"Bionic") aren't likely to 
blow the roof off the 
chart. Industry prog· 
nos t icators say th .at 
"Ecli pse" will be No. 1 
with 150,000-160,000. 
Expect "Glee" to finish second with 
somewhere in the range of 130,000-
140,000, while Aguilera's "Bionic" will 
come in third w ith 1 J.0,000· 120,000. 

DIGITAL DUDE: Downloads made up 
114,000 of Jack Johnson' s first 
week- nearly half of the overall figure 
for ''To the Sea.• In terms of download 
units, i t's the biggest week for an 
album since the week e nding Jan. 3 l, 
when the digital-exclusive charity com• 
pilat ion "Hope for Haiti Now" sold 
143,000 downloads in i ts second week 
of release. 

Seeing a Johnson alb um enter with 
a hefty download s hare isn't new. 

2008's "Sleep Through the Static" 
bounded in at No. 1 on the Billboard 
200 wi th an overall count of 375,000 
while downloads accounted for 139,000 
of that total. At the time, the haul was 
the biggest sales week for a digital set 
since Nielsen Sound Scan began track

ing download sales. 
"To the Sea" also helps 

perk up the overall al
bum market. Last week 
5.2 miJ]jon albums were 
sold- up 4% from the 
woefully low 4.9 million 
the week previous. 

Pr ior to "Sleep," John
son also h it No. 1 with 
his 2006 soundtrack to 

"Curious George," selling 163,000. 
Overall, "To the Sea" is Johnson's 

fifth to p 10 album. He previously 
reached the region w ith 2005's "In Be· 
tween Dreams" (No. 2) and 2003's "On 
and On" (No. 3). 

HOT TRACKS: Katy Perry's "Ca]jfor
nia Gurls" (featuring Snoop Dogg) 
not only rises to No. 1 on the Billboard 
Hot l 00 (see Between the Bullets, page 
46) but also sells an impressive 318,000 
downloads (up 18%). 

It's the only song to grow to m ore 
than 300,000 sold in a nonholiday week 
since Nielsen SoundScan began track
ing download sales in 2003. 

The song premiered with 294,000 a 
month ago, shifted 231,000 in its sec• 
ond week and then sold 269,000 in its 
th ird fram e. 

Also, i t's just the third time this cal· 
endar year that a song has sold more 
than 300,000. So far in 2010, only Tay
lor Swift's "Today Was a Fairytale" 
(325,000) and Eminem's "Not Afraid" 
(379,000) earned better weeks, and 
both were debut frames. 

In total, there have been only 29 in • 
stances where a song scanned more 
than 300,000- and 18 of those oc
curred in post-Christmas frames. 

The top 200 best-selling digital songs 
(visible on SoundScan's website) sold 
a combined 6.3 million last week- the 
biggest haul the top 200 has seen since 
the week ending Feb. 21 (6.4million) . 

Sales were lifted, in part, by not only 
Pe rry, but also new dig ital a r rivals 
from Drake (No. 8, 1.28,000), Talo 
Cruz (No. 13, 83,000) and a pairofT.I. 
tracks (Nos. 22 and 23; 62,000 and 
60,000, respectively) . 

Better still, Billboard. biz reported 
June 9 that for the fi rst time since the 
week end ing March 14, year-to-date 
track sales are larger than last year's 
corresponding period. For the week 
ending June 6, year-to-date track down
loads totaled 510.6 million- up 0.2% 
from the 509.6 m illion un its in the 
same period last year. 

IVlaI·1cet '"' at<:h A Weekly National Music Sales Report 
r(J(W't!O!!kendlng ..IJ~6. 2010.. r~areroon~. 
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concertSl)t(ial 
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The ~nger's $1.99 
ilunes-exdusivt EP 
Sl)orts four songs 
and ads as a 
preview at his new 
studio set, due 
Sepll In the 
Unlted States. The 
EP bows wilh S,000 
downloads and 
enters Top Digltli 
Albums al No. 11. 

ml 
The band <elebrated 
ih 151h l'ilf of 
reconling wilb an 
array of release!, 
lnduding Ibis lrip~ 
album anthology 
(see story, page 39). 
Below lhe lhresbotd 
ol lhe chart are 
d~tillaHons ol the 
compilalion, a5ix
lP boxed :sel and 
an liber deluxe 
pacbgetllatcomes 
wilh a guitar. 
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On the m of her 
"Bionic" release, 
an Amazon MP3 
store dally d,al on 
this hils package 
enables ns re-entry 
wilhaS9% 
increase. Her new 
album slHJuld make 
a top three debu1 
on the Billboanl 
200 next week. 
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dl1<ount rollback 
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41 GARTH BROOKS 
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Kings of Leon's " Only by the Night" achiem 1atalog status th~ 
week illld bows al No. 4 on lop Pop Catalog Albums (5,000 sold; 
up lfSs than 1%). lbe set, released ill Septembtr 2008, te<hnkally 
reached lhe catalog threshold lwo months ago, but !11Ke It sold 
enough to remain In the top 100 on the weekly BiUboanl 200, it 
continued to dlart as a •ument" title. 
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Tried & True 

s • 
Sex And The City 2 

30 . 
Treats 55 

Skelelons 50 

lntmite Arms 31 

• TOP INTERNET'" 

; ii ~· 
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ll 
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7 

ti 

~ ,j 
:;i;! g;a ARTIST 
51: :t:! IP.tPRltfl / OISTRIBUTIIIG LABEL 

.;I 
TIiie :1 ~ 

To The Sea 

Tried & True 

ROlllllG STOIIES/IWIVEAS>t AEPUetlC Ol030'/UMA~::,
O

n Main SI. 21 

SOUNDTRACK Glee: The Music, Volume 3: Showstoppers 
20Hl CEtffURY FOX TV/COLIJMBIA 7061 l fSOHY I.IUSIC 

I CAROLE KING & JAMES TAYLOR Loe J\I The Troubadoor • 
HEAR 320&3 ® 

16 z BETTYE LAVETTE lnlerprela1Ions: The Bnflsh Rock Songbook ?9 • 
ANTI- 81029/EPITAPH 

2 STONE TEMPLE PILOTS Slone Temple Pilots 16 • 
AnA:NTIC5 19419'/AC 

2 KEITH JARRETT I CHARLIE HADEN Jasmine 172 • 
ECM 1)14231/UNIYERSAL ClASS,CS GROUP 

A Promlse To Burn 132 

# ts ... And Then Some 41 

Stral,ihl To DVD 153 

lconos 25 

The Age Of Miracles _ 
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14 

111 
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19 
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ti 
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7 
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10 

11 

12 

13 

14 

15 

r.co~ 
10 

2 14 IESHA {KEl,OSASE/RC<VRMG) 
' ALEJANDRO 

l Q UDY GAGA jSTREil.rollftlE/,(O>llfVE/CIIERRYlREE/lNTERS.COPE) 

CALIFORNIA GURLS 
KATY PERRY FUT\JRING SMOOP OOGG {CAPITOl) 

NOT AFRAID 
EMINEM WEBISHI\OY A.FTERMA ITTE.RSCOP 

20 2 • ~,:~ ;:~~~Q~~l~~H MQtlEYA,tll\lEA$Al 1.tQTQWtrif 

ROCK THAT BODY 

10 

13 

17 

18 

12 

15 

THE IIIU.CK EYED P£AS (INTEASCOPE) 

73 POKER FACE 
UDY GAGA jSTREAMLlPJ£Jli'OOLfVE/W£RR'fTREE/1PmA5COPf) 

BAD ROMANCE 
UDY GAGA jSTRE AMLtPlE/ll'OtllfVE/CIIE RRYTREE/lPmRSCOPEl 

19 HEY, SOUL SISTER 
TRAIN (COlUMBIA} I RUDE BOY 16 IUHAHNA [SRPl•Ef JA/MDJ!t.1Gf 

AIRPLANES 
1.0.1 FEAT RIii HAYLEY W1WA"1 AEBELA ' ol.t40H ll£ ATLMnl 

52 I GOTTA FEELING 
THE IIIUCK mo Pf:AS (lr4TEASCOPE} 

47 PAPARAZZI 

The week's mo&t-&treamed songs on Yahoo! Music, 

,l,ATIST {11.tPRINT/LABEt) 

10 ,.._,-..L~Q~~!.!1!!~!!J:~/!lR~!!~!!.l~!!!R!!.!U!!!!,f .!!,,t!..!!!!!.l!lRE.S8~El,!l!l!OC='G=.i.m,=Sl.:!!J==...1 

12 ::~~,~~:!.~ ~:.T IERCURY~0l'1G 

10 :~~N~ r,~~EF m"IDmG 

OMG 
USHER FEATURING Will.UM (LAFACE/JLG) 

tiESHA (KEl.i 0S,a),8E/RC.VRMG} 

lO' !~~~~~l~~GENIC/EPIC) 

ALEJANDRO 
IAOY GAliA {STR!AMLillE/K0llLIYE/CHERRYTREE/llllERSC0fE) 
CALIFORNIA GURLS 
KATY PERRY F£ARJRING SNOOf' DOGD (CAPtlOL) 

CAN'T BE TAMED 
" llEY CYRUS (HOLLYt.'000) 

14 IN MY HEAD 
JASON DERllLO jllEU,GJi H.EIGHTS/W,l,RPlER BROS.} 

- I FIND YOUR LOVE 
Ott.Hf VOUtlG l.!ONEY/CASH MOIIEY tUVERSo)J. MOTOWN 

- 1 ROCK THAT BODY 
THE Bl.ACK EYED PEAS (INTt:RSCOPEj 

',bi~ 
§ii= TITLE 

LABEl/D~TRIBUTING Lo).8El (PR NCIP,l,L PERFORMER} 

- I 360' AT THE ROSE BOWL 
IS NTERSCOP \lNIYERSAL MUSIC & IDEO Dl&T. U2 

LIVE AT MADISON SQUARE GARDEN 
ISUHMJMUJNJVEJISAl MUSIC & VIDEO 01ST. !BOIi J0\11} 

CELINE: TAKING CHANCES WORLD TOUR: THE CONCERT 
CQWMWA/SOIIY MUstC CELINE D10tf 

CELINE: THROUGH THE EYES OF THE WORLD 
CDWIIIIIAJSONY lilUSIC lCELINE mor, 
ONE NIGtlT ONLY: AT THE VILLAGE VANGUARD: SEPTEMBER 26, 2009 
CDWIIIIUA/SONY MUSIC 18'\,RBRA STREISANOl 

92 LIVE IN BUCHAREST: THE DANGEROUS TOUR 
EPIC/SONY MUSIC V10[0 fMICtlAEl JACKSOM 

311 NUMBER ONES 
MJ.1/U'IC MUSIC VIDEO/SONY IIIUSIC Vl>EO IMICHAEl JACKSOttl 

THE GOSPEL MUSIC OF THE STATLER BROTHERS: VOLUME TWO 
GAITHUIJEMM MUstC VIDEO (!!!E SlATlEft BROTHERS! 

THE GOSPEL MUSIC OF THE STATLER BROTHERS: VOLUME ONE 
GAITHUIJUIIM MUstC VlbtO (THE STATlEA BROTHERSi 

GET YOUR BUZZ ON: LIVE 
DC3 MEDIA GROUP /CIICl<EtlFOOn 

- 9 l'M FREE 
SPRING HOllSE/E"111 IIUSIC 'UIDEO tlYHOA RAtlOl£1 

11 32 FUNHOUSE TOUR: LIVE IN AUSTRALIA 
LAFACEJJIVEJIONY MUSIC Vl>EO P!llK 

10 91 NO BULL: LIVE FflOM THE PLAZA DE T0ROS LAS VEIITAS: MADRID, SPAIN 
COWIIIIUM.EGACY/SONY MUSIC VIDEO fACIDC\ 

13 27 AN EVENING WITH IL DIVO: LIVE IN BARCELONA 
SYCO/COWM81~S.OHY MUSIC VIDEO ,1L OIVO} 

14 28 I AM ... YOURS: AN INTIMATE PERFORMANCE AT WYNN LAS VEGAS 
MUSIC WORLDJCOlUMIWSONY MUSIC VIDEO f8.EYONCE} 

Data for week of J UNE 19, 2010 
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SoundScan 

,,! HEATSEEKERS ALBUMS': 

Billl»ar•t 

L.W:L loHUM8£R J01$JfU8U~,!'M,<J.a _________________ .,,..'! 

Get Him To The Greek (Soundtrack) 

Good Old War 

Up From Below The ro<k band 
makes Hs St<ond 

Bride Screamed Murder appearance on the 

The Hope Division • <hart wtth Its third 
album, following 

See You On The Moon the No. Il peak of 

Crystal Castles 
Hs ZOOS sophomore 
se~ "Comes Ftom 

Wake Up The Nation the Heart.• 

Habits J El 
Bigger And Blackerer The trio perlormed 

BRANTLEY GILBERT 
4.VERAGE JOE'S 215 j14.961 

THE EXPENDABLES 
STOOPID -0062' (11.98) 

KAREN ELSON 
TttlRO MA)l •93•/):L ( IB B) 

JULION ALVAREZ Y SU NORTENO BANDA 
ASL/DlSA 721~tl1,i\JIJJLE IG.98 

CRASH KINGS 
CUSTARO/UNIYE"RSAL MOTOWtl 0129~ ,UMRG (12.98) 

Halfway To Heaven 

DIE! 

Prove It 

The Ghost Who Walks 

Ni Lo lntentes 

Crash Kings 

You I Wind Land And Sea 

Paper Tongues 

Welder 

26 0~~ATio~~c':~S::o~,~~:,1/COlUMBIA m.,,1 Almost Everything I Wish I'd Said The Last Time I Saw You Conditions• on both "Lale Night 
With Jimmy Fallon" 

MATT KENNON 
8AMAJM,i QIQQ2 {13,98) 
LEE DEWYZE 
19 DIC1TAL EX {9.BI!) 

CRYSTAL BOWERSOX 
19 PIGfTAL EX {9 '81 

CHERRYHOLMES 
Sl<ACGS FAMILY 902021 12.9B 

Matt Kennon 

American Idol Season 9 Favorite Performances • 
American Idol Season 9 Favorite Performances 

Lungs 

Slumberland 

Tho Famlly Jewels 

One esklmO 

Baekatown 

Nikki 

Miike Snow 

Picturesque 

Love And Its Oppos ite 

Gorllla Manor 

Cherryholmes IV: Common Threads 

and the "MTV Howie 
Awards P,ost Parly" 
during the tliKking 
week, helping the 
set's re-entry with 
a 73% gain. 

~ 
The album's ~My 
Heart ~ Yours• was 
beard it last week's 
wedding :spe<ial of 
the VHl sllow 
"Tough Lowe," 
prompting a 116% 
Jump for lhe seL 

38 41 

.., 48 ., 43 

.. 21 

90 13 

BORN RUFFIANS 
WARP 194 • 1 ~d l8 

BAND OF SKULLS 
SJ-iANCRJ-LA 1011)27• 9.118 

V.V. BROWN 
CAPITOL 881-35 (12.98) 

17 : ! i;,~~-~ ,~~,~~ MANS 
SHAMAN'S HARVEST 
SttAMAlfS HARVEST 40672fJRIB4.l (9.98) 

THE TALLEST MAN ON EARTH 
OEAO OCEANS fl•O• j14.9Bj 

TRAILER CHOIR 
5.HOW DOG·UNIYERSAL 025 7 .98 

MOE. 
FATBOY 6666 ue 
SIDEWALK PROPHETS 
ffRVErf1/ II/ORD-CURB e,879-00/NAANER RROS. (9.98j 

THE MORNING BENDERS 
+ 1 SEil)• /ROUGH TRAOE 14.96 

ZUILL BAILEY 
TELI\RC 31978fCOtlCORD 17 98 

RICK PINO 
RAE RAl:N 36657 12.98 

DAMIEN JURADO 
SECRETLY C.WAOl,1,/f 192" (I" 98) 

WILL YOUNG 
19/JIYE 732t!3/JLC (8.Bt!) 

/ HEATSEEKERS SONGS~ 
/1 I 

REGIONAL HEATSEEKERS #1 ALBUMS 

( s) 
6 

7 

e 

9 

1 0 

LOVE LIKE CRAZY 
LEE BRICE CURB 

TEACH ME HOW TO DOUGIE 
CALI SWAG DISTRICT !CAPITOL) 

KEEP ON LOVIN' YOU 
STEEL MAGNOLIA (BIG MACHINE) 

SHARK IN THE WATER 
V.'L IRDWN (UffiOq 

HOLD YOU (HOLD YUH) 
Gl'PTIAN (YP) 

ANIMAL 
NEON TREES (FolERCURY/IOJfJIG 

LAYMEOOWN 
THE DIRTY HEADi FEATURING ROME (EXECUTIVE) 

YOU'RE THE ONE 
DINfDRIA (SO SO OEF/l!ALACO) 

143 

,Ill !AOTOI/ 

8088Y BAACICINS FtATURiNG RAY J (TYCOOfl STATtJS/tl!OVERSAL REPUB-LIC) 

NINA BONITA 
CHIND l' NlCHD (MACHETE/UNIVE.MAL MUSIC LATIIIO) 

IYIYI 
CODY $1MP$0N FEJTUAING FLO RIDl {An ANTIC) 

ALL OR NOTHING 
THEORY Of A DUDMAN (604/ROAORUNIIERJRRPI 

NIGHTMARE 
All'ENGlO U ll'Uif(IU) {IIOPELESS/VIAAtiER BROS l 

OUR GOD 
CHRIS TOMLlf (SiXSTEP$.ISPARAOW/EMI CMG} 

22 23 14 !,\tv~~mi~o~tJ~,?iN 
DIME QUE ME QUIERES 
BANDA EL RECODO (FOtlOVISA) 

OPPOSITE OF ADULTS 
CHIDDY &:ANG (VIA.GI N/CAPITOL) 

WAY OUT HERE 
JOSH THOMPSON (COLUMBIA {NiP.SHV1LLf)I 

Dress To Kill 
2Cents 

She's Like Texas 
Josh Abbott Band 

SOUTH CENTRAL 

Chase Coy, "Picturesque" 

Good Old War 
Good Old War 

See You On The Moon 
Tift Merritt 

SOUTH ATLANTIC 

The 19-year-old singer/songwriter makes his first Billboard chart 
appearance as his major-label debut album bows at No. 22 on 

Heatseekers Albums. Eighty-eight percent of Its first-week safes 

were downloads; collectively, the set's tracks sold 10,000 copies 

last week. 

Up From Below 
Edward Sharpe & The 

Magnetic Zeros 

Good Old War 
Good Old War 

MID-ATLANTIC 

Say It 

Baby Dar ling Doll Face Honey 

Travelling Like The Light 

To Plant A Seed 

Shine 

The WIid Hunt 

Ott The HIiibiiiy Hook (EP) 

Shasm Hi1s: Volume One 

These Simple Truths 

Big Echo 

Bach: Cello Suites 

The Nar row Road 

Saint Bartlett 

l eave Righi Now 

.. ·- ---, 
1 Stick To Your Guns 

Tha Hope DMsJon 

2 
EdwardSharpe&ToeM~Zeroes 
U1> From BeJow 

a Crystal Castles 
Cryslal Castles 

• The Expendables 
Prove It 

• Infant Sorrow 
Get Him To The Greek (Soundt1tJck) 

II MelVins 
Bride Screamed Murder 

7 The Temper Trap 
Conditions 

8 Paul Weller 
Wake Up The Nation 

• MiikeSnow 
MiikeSnow 

1C Good Old War 
_ ' Good Old War 

Necro 
DIEi 

8 ::ta~-~ 5r~r::e~eek (Soundtrack) 

• :;,:,"! ~= & ToeMai,,elicZeroes 

9 ~!c!o!~ 6~;0~uns 

8 ~:b~I~ Trees 

7 We Came As Romans 
To PhmtA Seed 

a Melvlns 
en·de $(;reamed Murder 

Mindi Abair 
In H;.F; Sler6o 

Data for week of JUNE 19, 2010 I For chart reprints call 646.654.4633 Go to www.billboard.b iz for complete chart data 45 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

Billbcoor1t 

@ THE BILLBOARD HOT 100" 

4 

ID 
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SALES DATA 
COfAPILEO BY 

11id'.',L0 11 

~oLndSc.m 

..... t;:: ;i: =~· TITLE Artist !L j J ~i I!' PRODUCER (SOtlGWRITE.R) IPA.PRINT I PROMOTIOII LABEL 

WINNER Jamie Foxx Featuring Justin Tlmberlake & T .I. 
J.TIMB£Rlo\KE,R.Kf40X {J.TIMBERLAKE.FlTADROSS.,JJAt llTLEROY lt.C.J.HAARIS, JR.) 0 JJRMG C 
CRAZV TOWN Jason Aldean 
M..KNOX {ft(;LAWS0f4,8J Or4ES) @ BROKUl SOW 

38 30 

61 65 

62 60 SHE WON'T BE LONELY LONG Clay Walker 
K.STEGAll jD,JOHNSOrf,P.O'OONtmL,G GRIFFIN! 0 Ct.JAB 

511 51 50 GIMMIE THAT GIRL Joe Nichols 

BREAK YOUR HEART Taio Cruz Featuring Ludacris 
l time in eight weeks 5 

(158 milloon in audi-
65 61 

P.l,YJRlGIH {R,AKUfS,D OAVlOSOPl,8 11"-'l'SUP} 0 SHOW OOG•UIITVERS.i.t 

GETT IN' OVER YOU David Guetta & Chris Willis Featuring Fergie & LMFAO 
D.·G<.OlUC.Stlffi!i.\tcJ.~T(Jl:'3.-Q.ffi'-.fl[J fO).J.C-~Ul.UU Fm.T(J![R.S l{('f.lOAlrti.SH~SOO.SIMlOO 0 ~,s~ll,l.l'•Imr.mr-:t. 

HELLO GOOD MORNING Dlddy • Dirty Money Featuring T.I. 

28 

57 

58 

34 

60 

8 

• 8 

12 

5 4 

16 21 

14 

10 

11 

TCRUZ F T.SFo1\ITtt T.CRUl F.T SMITH C.BRIOOES MERCURY IOJPAG 

ALEJANDRO Lady Gaga 
REDONE L4.DV GAG4. tl.KHAYAT S.G.GE.RMD..tlOTTA STREAMUtl 01«.IVE/CHERRYlAE tHE~SCOPE 

NOTHIN' ON YOU B.o.B Featuring Bruno Mars • 
THE St.lEE11.»G10tlS {B.ltSIMIAONS /t B.MAR.Sft.4WREtlCE,A.LEVIIIE) (I©() RESEUI.OpgciRJ.tlO liUSlLEJATU.tlTIC 

ROCK THAT BODY The Black Eyed Peas 
i!'.l/ITT",A,~tlll.ld'Jl,_..;Hl'FUID;(W.1WA:l.ltil.PH,;,.J.lj;,N;1,~JfA;l~Jl0',.(1~1tL't:HTJ,.W/41l!'"i.JM~.'5l!)IJVt9N%ffO..ca'.) ..At @ A"'~Q)ff 

BULLETPROOF La Roux 
RU.tlGP,U.111,E.JACKS0rf jE JA.CKS(»l,8.l.Uf(,MAIOf 00:Q BJG LIFE;,,OL'fflOR/CHERRYlREE./ltHE"RSCOPE 

NOT AFRAID Emlnem 
80!· 10,), (IA,M,1,ll!ERS.l E,RESTO.t.1 Sil.MUELS,J EV.UIS M,8l!RNETTE) I!) WEB/SIIAOY/AFltRMATHJUHERSCOPE 

HEY, SOUL SISTER Train fJ 
),U EREFE ESPIOtlAGE G,1//ATTnlBERG (P.MONMlAN E wm ,I, BJORKLUPlO) © COLUMBIA 

15 20 FINO YOUR LOVE Drake 13 I KWESTJ BHASl<EA (A.GAAHAM l(WESTE WlSOtlfREYNCt.OSj @ YOLir«i MilllEV(CASH ).!Ot{EYAJWVERSAL MOTOWtl ~ 

14 

111 

17 

18 

20 

21 

22 

14 13 

12 12 

13 10 

17 15 

31 40 

19 17 

22 19 

18 

23 23 22 

24 21 18 

211 25 59 ·-• 27 24 

• 36 34 

fl 29 27 

G 28 4t 

S[ 33 28 

32 32 25 

37 39 

56 64 

~v7!L~V.~A~~Al~~:LUM (D.ttAW/000,C.lffLLEY,H.SC0TT,J.KEAA) @ CAfltT;~~rS:\llnt~~~~~~ IJ 
l MIS~,':.~ ~ra:~:•::~~~.;!,."'._"tY~,~ 15 

YOUNG FOREVER Jay-Z + Mr. Hudson 
a K.Yl£$T ft.I.GOLD f.M.ERTUlS L8.fRNARO S.C.CARTER l:,'lffST) 00 ROC NATIOtl 10 

RUDE BOY Rlhanna 
STARGATE R $WIRE (M.$.ERIKS[tjJ.E.HERMAHSEN E.nUll,Pl .RfOl)IC'K R.SWIRE R.faHY) (!) $.RP/OEF JAWIOJMG 

IN MY HEAD Jason Derulo • 
J,R ROTEM (J,OESROl.'lE °'UX J R ROTEM C KEt lYI (:) BHUG.r. IIEIGltTS/W.I.RtlER 8 ROS, 

COOLER THAN ME Mike Posner 
M POSNER {M POSNER E.HOl LJESl @ J/RMG 19 

BREAKEVEN The Script • 12 
o.o·ooNJGllJE ~\,SlftHAllJi.ALWPTOM.SJi.KIAlER (O.D'OOIIOIJll.lf..M.S>IEEHAN.J,J RJ,MJ>TCfj S.A.KJPIIUI) 6) PHONJGOIIU[l'C 

OVER Drake 
001-IOA .KHAAL10 A.CRAH.AM M.SAA1UELS N.BROtlGERS @ vou iG t.lOtlEYJCASH MOtlEY/UtuVEASAL l,IJQTOWtl 

CAN'T BE TAMED Miley Cyrus 
ROCK MAflA (M.D.tt.CYRUS,A.ARtillATO T.JAMES1t.l.POMP£TZKl1P.NZA) G) HOLL'fflOOO 

TELEPHONE Lady Gaga Featuring Beyonce 
11.J:rll<IICS. MJfe~~ GDfAl'.U.~Dff M.1rn:~ t.C:WIFI UlWfQ.N ~IICl,\lS @O ,S'W;~tCIAAIT-!:'lfR~l!selim'HSCC:ff 

MY CHICK BAD Ludacrls Featuring Nickl Minaj 
THE LEGENOliRY TR.l.:<STER {C.BRIOGES O,T tJ,),R,I.J S.llfWLEYO.Oil,VIOSON} @ OTPIQEF JAMIJOJP.tG 

UNDO IT Carrie Underwood 
M BRIGl«T C UNOERl//000 K OIOGUol.ROI M FREOERlKSHl l lAiRO 19/11.RISTA N,!,SIIVlllE 

DYNAMITE Taio Cruz 
OR LUKE B.BLANCO (l.GOTTWALO K S.MAATIN B LEV1t4 B MCKEE T CRUZ) @ MERCURYIIDJMG 

HAVEN'T MET YOU YET Michael Buble 
'S.ROCK A.FOSTER ,UHAtlG IUUBLE I• REPRISE 

MY FIRST KISS 30H!3 Featuring KeSha 
nR. LU~! U t ,r«:o ILCOHWALO B.l[WI SJDml!PI 11.MDml G PHOIO FINISH,llRP 
UN-THINKABLE (l'M READY) Alicia Keys 
ot.K[YS K.BROTHE"RS)l.$.HE-SIB (A.KEYS ,I, QRPJiAM K.BRQfHERS JR. rf SHEBIBf G) M.Bl(IJIRP.lG 

IMPOSSIBLE Shontelle 
ARrnHOR (A.BIRGISSON I.WROLl)SEfl} 0 SRP/$.RC/UrHVERSo\L M010Wtl 

THE HOUSE THAT BUILT ME Miranda Lambert 
f,LIODELL 11,WRUCKE (f,OOUGLl).S A,Slfl),I.ISI.IN! I!) (;OLUP.IBIA (rfl).SIIYllLE) 

TIK TOK KeSha 
OR LUKE B.BLM«:O (K SE8ERTL.GOTTWI\LO B LEVIN) © KEMOSABE/RCI\IRP.l-6 

ALL I 00 IS WIN OJ Khaled Feat. T•Pain, Ludacris, Snoop Dogg & Rick Ross 
OJ WiST'll..W DJ KtW.fD jKI.OiHM.ED.C.BRIOOES W.R06fRl'S llf.t..BR~JR. HWN,.JMCllllm LMClLfl.:S) 6) 1,1,f. Hf BESlrEI • 

RIDIN' SOLO Jason Derulo 
J .R.RQTEroll (J.OESRQLLEAUX J.R.RQlEMt 0 BELL QA HEIQHl$1WARNER BROS· 

14 

11 

25 

26 

• 24 

27 

28 

28 

33 

33 

311 26 23 ~ii~~i ; l~~~K
1
.~IDERSQN C·C,BAlT!Y.U.8AlTEY,J.BIE8ER t.1.PAt.~c?~~.~:R~~to~ ~L~~~:;~:ic ~. lS 

311 34 33 

37 30 35 

em m 41 46 

40 35 29 

40 42 

42 42 43 

I MADE IT (CASH MONEY HEROES) Kevin Rudott Feat. Birdman, Jay Sean, & Lil Wayne 
,: RUl)OLf (K RU!)Qlf,IKASll[R O CAAffR 8 WILUAMSJ so.NJ SKALUR R l.AAO'IJ) (:) CASH MOU~YNlt\'tRSAL R£PUllllC 

:!~.~~~.~~.~.:=,.,m.s.G.GERtm om, 00 STREAMLitlE/KOt<LIYE/CHERRYTR~~l.~~~.~ • 
GOT YOUR BACK T.I. Featuring Keri Hilson 
OJ TOOMP (C J,HI\RRIS. JR,,il, OAVIS.t.rfAStt) 0 GRAIIO HUSTLE/i\TLANTIC 

THIS AFTERNOON Nickelback 
R.J LA,lGE tllCKELBACK J MDI jNICKELBACK R.J l "-tlGE C KROEGER! @ ftOADRUlltlERfRRP 

WHATAYA WANT FROM ME Adam Lambert 
M Ml).Rntl SHEll BACI< (PHU( K.S.MARTlff SHELLBACK} @ 19/RCo/flMG 

IF WE EVER MEET AGAIN Timbaland Featuring Katy Perry 
J .BEA112 TIMBALI.IID fJ.BEAtG l.Y.MQSLfYM.BUSBEE) 0 ,.,OSlEY/BLACKQRQUtlO(ltnERSCQf>E 

~~Ug.,r;:~ti S~E~t~%~e",s A.PUJEOAJOOMEZ SFERGUSON,OOUETT,,FRIE~~:ER~lack ~r.~~-~~:,,~ Iii 
A!\ 45 47 .,~ PRAY FOR YOU Jaron And The Long Road To Love 
'iii" W. J.LOWENST[ IN (J .LOWEtl5TE1H J .8R£1lTLllfGER) G) JAROFll\'000/UfllVERSAL REPlBUC/BIG MACHUIE 

A - YEAH YA KNOW (TAKERS) T.I. 
W° OJ TOOMP.Lll' C (C J,H"-RRlS JR, A OJ.VIS C OU11il>JI G) GRl).110 HUSTL£jol,TLANTIC 

4B 39 32 :f !~~~'l,\~L~IM tWADAMS .-.PrllDA..J.COW:ZS.fERGUSOtU.11AAll1S,J.1/!Nffl. Of OOEA T.BRW:~~:~E~~ E$efl~:S:I'~ fl 
53 58 

47 49 ~ 

52 55 

49 46 45 

e 55 62 -112 50 38 

59 57 

69 8-0 

70 82 

WATER Brad Paisley 
f.ROGERS fEI.PA1SLEYC.OUSOtS K LOVELACE} (D ARISTA N,1,SHVlLLE 

LOSE MY MIND Young Jeezy Featuring Plies 
ORUUMA BOY jJ W JnlKINS C.GHOLSON A.W"-~INGTOfl) 6)0 CT£JO£F JAM/IDJ,AG 

RAIN IS A GOOD THING Luke Bryan 
J .$TEVEtl$ jL.BRY,m O.DAVID§QN\ y} (APITQL NASH\IILLE 

HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
THE Rl,.tufERS RICO LOVE jRICO LOIJE A.HA.RR1J,JA.CKSON \J.RAVMQrm IIJ} @ LAFACE/JLG 

LOVER, LOVER Jerrod Niemann 
0.8RAtr{l).R0,J.tllEMA14N {O PRITZKER) @ SEA GAVlE/Q.RISlA NASHVI LLE 

YOUR LOVE Nicki Minaj 
A..W.l.tr.JEL j01 MARAJ A W"-tlSEl D.FREEMAN J P:IIUGHES} © YOUffG MOPlEYJCol,Slt !J.OIIEY/UPllYERS"-l !J.OTOWtl 

BABY Justin Bieber Featuring Ludacris 
CSTFIIARlltUSH (ltlASH C.A.STIWI\RT J.BEBER C.Allll>\111 CBRIOGES) @ SCHOOL80YA\l).'t?o10l'l0 BAAUtUstA!jD{IO.A~ 

' THERE GOES MY BABY Usher 
1 JIM JOtlSUl RICO LOVE (RICO LOVE J.G.SCHEfFEft F ROMANO O MORRIS) 6) LAFACE/JLG 

SOMEBODY TO LOVE Justin Bieber 
STEREQT'i'PE§ {J.YIPd .REEVES R.RQFrllULU;S H.BRIQHTJ.BIEBER) @ §tHQOL8QY{MYMQl!D BRAYN/l§L,l,,IID@Jr.iD 

I LIKE IT Enrique Iglesias Featuring Pltbull 
ftEOONE {NJ<Mol.YAT.E.IOLES1AS,l~ICHIE,A.C.PEREZ) G) UNIVERSAL REptJBUC 

46 1 Go to www.billboard.biz for complete chart data 
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efKe, up 6%) and 
tor a second Ume 
While falling 1-2. 

Mars joins 8.o.8 with 
two trad!s apiece in 
the top 10 (WhUe 
Wil.lam charts solo 
al No. 2 and with the 
Black Eyed Pss al 
No. 9). lb~ trade 
Slll!ltS 8-A on Hot 
Digital Songs with 
m,ooo downloads 
sokl (up 59%). 

As the singer's 
"Rokstarr" arrives 
01t the Bi I Ibo.rd 200 
al No. 8 (24,000 
111111), two tram 
from h~ ~ebut Stl 
enter this l~t. led by 
the follow-up radio 
~ngle 10 lhtN0. 1 
"Break Your He.rt," 
Wltkhmoves8l,OOO 
download.s (No. U oa 
Hot Digibl Songs~ 

Upping its total to 
59 Hot 100 entJies 
with th~ cover and 
tour othen (Nos. 19, 
81, 9l and 95), the 
troupe now lraih 
only the Beatles 01 
titles) for most 
among non-solo 
acts in the dlill's 
history, Notably, the 
Slffl'/ sports songs 
titled "Callf01nia 
Guth" and "Good 
Vibralions"-and 
neither are Beil<h 
Boys remakes. 

67 72 

68 63 

113 60 53 

• 77 87 

G 99 -

..... 8-0 95 

87 63 54 

88 71 67 

•ANJA RICO LOVEJ.N.HILLS.M .I.RAJ CA ,C.J.H.i.RRIS, JR. (I) 8AO BOY11rnERSCOPE 

I NEVER TOLD YOU Colble Calllat 
K.CAILLAT C.CAtl lAT.KJ>400UAROl,J.REEVES © 1,,tllVERSA.L REPUBLIC 

THE MAN I WANT TO BE Chris Young 
J.STROUO (!.JAMES,1.NICHOLS) 0 R(;A NASHVILLE 

LOVE LIKE CRAZY Lee Brice 
0 ..JOHIIS().tl (O...IOHtlSON.1.JAMES) @ CURS 

YOU AND YOUR HEART Jack Johnson 
R CARRMIU,J ,JOlltlSOtl,M,POOLEWSKJ,Z Glll,A,TOPOL (J J0Ht4S0ll) @ BRUSIIHRE/UtllVERSl\l REPUSUC 

FREE Zac Brown Band 
K,STEGALU BROWPl (Z BROWrfl 0 tlOME GROWNJ"-RANTlC/BIGGER PICTURE 

LIL FREAK Usher Featur ing Nicki Minaj 
E.WILLIAMS,POLO'N DA OOtl {JJ0tjES,E.Ylll.LIM1S,E.DEAri,U.RA'l'MotlO IY,O.lMARAJ,S.H.MORRIS) 0 lAFACE/..1.G 

l "M BACK T.I. 
TRACKSLAVERZ fC .J .HAA.RtS, JR.,0 .RAtlDALL,0.0UIICAtf) @ GRAll:D HUSllE{ATLArfTIC : 

~ m GOOD VIBRATIONS Glee Cast 
\i6if u tmERS.P.A.STROMJtMURPHY (D.HARTh1.u.l,t.l.Wlttl.JI.ERG,D.WAtt..B.ERG.SPICE) © 20TH CENTURY F-0:X lV/COWMBtA 

70 20 100 " POKER FACE Gloe Cast 
A.AtlOER.S,P.ASTROM,R.Ml..RPHY jS.G.GERJ.4ANOTTAJI KHAYAT) G 20TH CEN'Tl!RY FOX TYJCOLUMBtA 

78 85 RIDE Clara Featuring Ludacrls 
C STEWART,T.NASII jC.Pll,l;RRIS,Wl).SJt.C."-.STEWA.RT,C BRIDGES) G l"-f"-CE/..A.G 

72 24 - BEAUTIFUL DAY Lee DeWyze 
R MltlOR,8.GllOER;!.41),11 (A CL"-YTON,TIIE EOGE,eorm.L.MULl Etl , JR.) 0 19/R.CA/RMG 

NEIGHBORS KNOW MY NAME Trey Songz 
T.TAnOR,P.ttA'!'ES,J MCGEE Jl!lEVERSOtt ,T.TAnOR.P:HAVESf 6) SONGBOOJ<f,\TLMUIC 75 66 

74 64 56 BEAMER, BENZ, OR BENTLEY Lloyd Banks Featuring Juelz Santana 
PRIJ.4E (C.l LOVD,l.JAMES,t.1.FORtlO} 0 G UNIT 

DEJA VU 30Hl3 
G.KURSllN,JOH!.S (S.FOREMA.N,H.MOTTE,G.KURST1tl) f:) PHOTO FINISH/AnANTlC/RRP 

7tl 44 -
HALLELUJAH Lee DeWyze 
R MltlOR,8.GILOERM.AII (L.COHEff) 0 19 

WRONG BABY WRONG Martina McBride 
D Ht.FOI.MC-BRIOE fS .B.lllES,R.E.ORRALL.8.WARREN,B.WARREH) G RC,\ tlASfMLLE 82 83 

78 73 70 I GOTTA GET TO YOU George Strait 
TBROWrt,G,STRAIT (J LAlfOERO"-lE,J RITCltEY.8.LA.RSEff) G PJ CA. N,';SHl/lLl E 

ANOTHER ONE BITES THE DUST Glee Cast 
A .i.tlOERS,P.l.STROM,R MURPKY (J OEACOtl) 0 2OTlt CENTURY f.OX TYJCOlUMBIA 

80 66 -
FALLING SLOWLY Leo DeWyze & Crystal Bowersox 
R.t.11NORB.Gll OERMAtl GJWlSARO,.M.IRGlOVA ti> 19 

91 - TEACH ME HOW TO DOUGIE Cali Swag District 
C.FO'lilER,E.WEST (C.FOWLER.C.GLEE,C.CHILDS,E.WESl) fD CAPITOL 

UNSTOPPABLE Rascal Flatts 
D.HUFF,RASCAL RATTS (J,OEMAACUS,IUltlDSEY.J.lSLATER.) © LYRIC STREET • 

82 74 71 

PRETTY GOOD AT DRINKIN' BEER Billy Currington 
C.CHAU8ERLAIN.8.CLRRIUG1()N (l.JOIJES( © 11ERC~RY NlS>Mll E 

I KEEP ON LOVING YOU Reba 
R.M.CENTIRE,1.BROW~l (R.OUtlU,T.M.CBRIOEj 0 STo\RSTRUCK/Vol.LOR.Y 

SEX ROOM Ludacris Featuring Trey Songz 
K.i.JUN (C SRIOGES,HIEVERSOrf,T,SC.U.ES,l.TAYLOR,KJ OHNSON! @ OTP/ DEF J.l.!J.IIOJMG 

THE ONLY EXCEPTION Paramore 
R.CAV."-l lO,PARAMORE jH.Y/tt.UAMS,J.FARRO) 0 FUELED SY RAMEN/ATLANTIC/ftRP 

TEU ME SOMETHING GOOD Glee Cast 
,1,,.Atl•ERS,P.ASTROM,R.MUAPHY (S.H.MORRIS} ti) 20TH CENTI...RV FOX TIJ/COLUMBIA -79 69 SOLO lyaz 
J.RROTCM (lS.LI'MS,,Ul'UAOOO.J.OCSII.Oll[Ml~JWIAISCNJJAO(SOfUAJIOln2 e mt: JS ~~.,OCW$,\ H[(;KrS•ffPPJSE 

89 76 68 KEEP ON LOVIN' YOU Steel Magnolia 
D.HUFF C-STAPLHOtl,T.WILLMOtl G) 81G MACHltlE 

EVERYTHING TO ME Monica 
M.ELLIOTT,LAr,l8 (l,tELLIOTT,CUM8.J.SULLIVAt4,f.BASKETT,C.MCOOIIAlO,J.O.WlLLl.Alr,lS) 0 J/RMG " 

90 84 76 

l'M IN Keith Urban 
0 IIU.FFK URiMf (R.FOSTER.G PJIOOLE!$1).II) G CAPITOl tl,l;SlfVILlE 

GLITTER IN THE AIR Pink ' 
8,M.4.Ntl (P!tlK.U IANN) 0 L,l,fl\CE/JlG 

LOSER Glee Cast 
A .\tlDERS,P.ASTROM.R MURPHY (B.HA.tlSEN,C.STEPttEtlSOtll @ 20TH CENTURY F-OX TV/COLUMBIA 

LITTLE WHITE CHURCH Little Big Town 
\\'.KIUCPA1JIICl(,UTllf81G TOl,l,'H I): FAIACHI.O'llt:IRl:PATRICl(,K.SCKAll'Wlll,PS\'tUl,J.YlfSTBROOKI 0 CAPITCl.NA5H"1UE 

IT'S A MAN'S, MAN'S MAN'S WORLD Glee Cast 
A.Atl•ERS.P.ASTROM.R.MLRPHY (J.BFlOWlt BJ lEWSOME) G) 20TH CENTt.-RY fOX TVICOtUMBIA 

DIRTY PICTURE Talc Cruz Featuring Ke$ha 
T.CRUZ .lSMJTH .CRUZ f.T SMITli 0 A1ERCURY/10JMG 

SHARK IN THE WATER V.V. Brown 
T.TYSP£R,MACK (IIACK,llYSPE.R) 0 CA.PITOL 

HOLD YOU (HOLD YUH) Gyptian 
FIRE PETER jW.EDWARDS.R JOHtlSOtj) 000 VP 

99 83 74 ROGER THAT Young Money 
PIIEtlOM @,C.\RTER,J SOSWEll,0 ,FRMO<llN,O f MARAJ,ll,STEVrnsor9 © CASH MOIIEY/U!llVERSAl llOTOWlf 

ANIMAL Neon Trees 
T PAGtlOlTA (T.6 LENtU.PAGtlOlTA.8 CAMPBELL) 00 MERCURY/10JMG 
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PERRY SPEEDS TO HOT 100 SUMMIT 
Katy Perry logs her second Billboard Hot 100 No. 1, following "I Kissed a Girl" in 

2008, as "California Gurls," featuring Snoop Dogg. rises 2-1 in its fourth week on the 

chart. The song is the quickest Capito] Records single to sprint lo the lop since Bob

bie Gentry"s "Ode to Billie Joe" likewise reached No. 1 in four weeks on the Aug. 26, 

1967, chart. Perry's hit crowns the survey thanks in part to its sum of 318,000 down

loads sold (up 18%) in the chart's tracking week, according to Nielsen SoundScan. 

The cut leads Hot Digital Songs for a third week. On Hot 100 Airplay, "California 

Gurls" jumps J0-6 (89.2 million in audience, up 25%, according to Nielsen BOS). - Gary Trust 

Data for week of JUNE 19, 2010 
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AIRPLAY 
r,10lllTOREO BY 

SALES DATA 
COMPILED BV 

~~i_c~I.'~·~, 
BDS 

1,id,cn 
SourdSt.:tr 

' HOT 100 AIRPLAY'" 

~~ as TITLE 11111 
i!; ~; ;! m '" Plllr/1/PROMOTION U8EL) 

,0 1 10 , ~:~FEAT. WILL.I.AM fl.UACEIJLG) 

0 15 BREAK YOUR HEART 
TAIO CRUZ FUT. LUDACRIS (tJERCURYllDJIJG~ 

3 16 NOTHIN' ON YOU 
1.(111 FEAtMJNOMIS~ro<",WH)HJSllfl,).lUl!!_l9 

0 AIRPLANES 
8.o.& fQttw.EYWIWAMS~ll)IJJSTl.6'~ 

0 10 YOUR LOVE IS MY DRUG 
Kl.SHA (KEMOS,1,BE/RC,IJRMG) • 10 CALIFORNIA GURLS 
kATY Pf:RJIY FEAT. SNOOP D066 jCAPtTOL! 

ALEJANDRO 
LADY GAGA (SJPU,UUt4E.«!N.F.«HERR'!'TRfE/lfTERSOJf:t) 

8 27 HEY, SOUL SISTER 
TRAIN (COlUMBIAJ 

8 17 RUDE BOY 
RIHANNA (SAP/DEF J,1;11,VIOJMG) 

10 36 NEED YOU NOW 
LADY ANll&lLLUM (Cl).PITOL NASlt\lllLEfCAPITOLj • 15 FINO YOUR LOVE 
IWWl~~MOEY,(:,IS-IMCt£VArl.Ef&J..J.taTCrM! 

12 11 21 IN MY HEAD 
JASON DEfWLO {BEU.JOA HEICHTSNIAR.NEA BROS.) 

CD 14 10 UN-THINKABLE (l'M READY) 
ALICIA KEYS (Po'IBl(JJIRIJO) 

14 13 13 OVER 
OIW(E ~ t4Gl!OIEY/CASH P,IJF£1'1UtJ"81SA1. F.IJTO'I\!!,! 

111 12 rn BREAKEVEN 
THE SCRIPT (PttONOGENIC/tPIC) 

e 25 BILLIONAIRE 
111JMlfiU«FW,IRJl0'1.lJ,S[1'\t~JJi.~~aB)iflWQRII') 

CD 17 BULLETPROOF 
LA ROUX jBIG llfEIPOLYOOR/CHEAAYTREE/lNlERSCOPt) 

e 19 25 
HAVEN'T MET YOU YET 
MICHAEL I UILE , 143/REM ISE! 

19 16 13 MY CHICK BAD 
LUOACll.iS FUT. NW IIINAJ (DTP/OEf JAl.t/1.0JMO) 

20 20 26 TELEPHONE 
UillYCASARAT.EIE'l'llK! jfilF{NALllK!WJJ£.Q-l:AA.'f!Jl$Jif.RS,,."Oit) 

23 ROCK THAT BODY 
TH( BUCK EYED Pf.tS jltffERSCOPE! 

22 18 12 YOUNG FOREVER 
JAY-Z -t- MiR, HUDSON (ROC ff./lTION! 

G 24 THE HOUSE THAT BUILT ME 
lrlllRAMDA L.APMIERT (COLUMBIA jN.I.SINILLEj! 

24 22 WHATAYA WANT FROM ME 
l9 ADAII I.AMBERT ~19/RC,VRMGJ 

25 21 i HEY DADDY (DADDY'S HOME) 20 USHER FEAT. PllES (U.Fal.CE/JLGJ 

©HOT DIGITAL SONGS'" 

ii t.l: S! TITLE 
~, 3! ARTIST (IMPRlrn/PROM.OTlON tABEL) 

Ii! 
~ 

0 CALIFORNIA GURLS 
KATY PlRRY rut. SNOOP OOGG CAPITOL 

0 AIRPLANES 
lOJffAl IINflEY WllllMS~[).1(.GAA.-.ill-l.t,1LE.Afl.NffiC) 

3 10 OMG 
USHE.R FEAT. Wll L.U.t,I (L,IHCE/JlGJ 

0 BILLIONAIRE 
flltlllttrRJl.llUleMm~»JEl'ltw.l,'Hlfl..Dfl'i~fl!J'I 

NOT AFRAID 
EMINEM (WU/SHADY/ARERMATHJUITERSCOPE) • 17 YOUR LOVE IS MY DRUG 
Kf$ttA jKf MOSABE/flCA/RMG) 

0 14 • ROCK THAT BODY 6 TH( BU.CK EYED PEAS {ltHERSCoPf) • - 1 MISS ME 
IJW!M llY.\\'fll l,'ittNi,10~/it:mU,~~I• 

8 10 ALEJANDRO 
I..ADYGAGA(:SfflEAt.UE,t((l~OEffMllllfflmro:ff) 

10 13 BULLETPROOF 
U. ROUX (BIG I.JffAlruOOI\ICKAAYlREE.VfTERSCOPE) • 10 15 
BREAK YOUR HEART 
TAIO CRUZ FLU. LUIIACRIS jMERCURY/1.0JMO) 

12 11 21 YOUNG FOREVER 
.M.Y•Z-+ MR. HUOSIIN tRDC NATION) 

• - 1 DYNAMITE 
TAIO CRUZ /M£RCURV/IOJJ.1GI 

14 15 35 HEY, SOUL SISTER D 
TRAIN !C-OLUMB-1.1.) 

CD 26 COOLER THAN ME 
MIKE POSNER (JIRMG) 

CD 17 FINO YOUR LOVE 
IIIAX.E ('W'(ll.N3 1AO>E'l'.JCASl-l/l,QEY~ PAOTIJl"-0 

17 13 CAN"T BE TAMED 
MILEY CY'flUS jHOl L't'WOOO) 

CD 21 MY FIRST KISS 
J tlH!l FEAT. l<ESHA (PHOTO FWISH,IRRP) 

19 16 18 :i~~~;~~O~AlUll!t) • 
20 18 UNDO IT 

CARRIE UNDER" 1000 (1"9(ARISrA lfASHVILLE) 

21 19 11 EENIE MEENIE • °' SWil tllNGIITTlN I JUSTIN IIIUER iEELI..Gl< IW fTS,mc} 

G - 1 YEAH YA KNOW (TAKERS) I 
T.I. (GRAtlO HUSTLE/ATLANTIC) 

G - 1 GOT YOUR BACK 
T.I. FEAT. KERI HILSON (GRAND I-IJSTlE/ATlAflTIC) 

e 47 10 RIOIN' SOLO 
.M.SON DEllt.lLO (SELUGA HE1GHTSfflAJU4ER BROS.J 

211 22 IMPOSSIBLE 
SHONJEllt {SI\P/SRC/UNIYERSAL MOTOWFf) 

11111 
-~ ~~ ~a TITLE 

~; IJ ARTIST (IMPRltlT/PROMOTI-Olf LABEL) 

~ 30 THERE GOES MY BABY 
USHER jl il.FACE/JlOf 

G 29 CRAZVTOWN 
.IASOM UDlH jBROKlFI BOW) 

~ 43 COOLER THAN ME 
MIKE POSNER {J/A.MG) 

~ 35 WATER 
WO PAISlfY {l).RISTA N.I.SIMLLE} 

D 34 LOSE MY MINO 
YOUNG JEEZV FEAT. PllES tClE£2Ef JM1/IDJMG) 

G 38 SHE WONT BE LONELY LONG 
CUY WALKER (CURS! 

32 27 13 THE MAN I WANT TO BE 
CHRIS YOUNG (RCA rUs.HYll LE) 

G 41 RAIN IS A GOOD THING 
LUKE BRYAM jCo\MTOL NASH\11.LLEl 

40 ALL I 00 IS WIN 
W I HALlO jWE THE B-ESTJE 1 ! 

36 31 32 TIK TOK 
KUIIA (KEMOSABEJRCA/flMG! 

38 36 32 BAO ROMANCE 
1 LADY GIIGA jSffiE.l)/4ltID'IOJllM.tllERRYTRWflTERSC{fl§ 

37 26 13 I GOTTA GET TO YOU 
GEORGE STRAIT (M.CA NASHVILLE! 

~ 45 15 NEIGHBORS KNOW MY NAME 
TREY SOHGZ ~SotlGBOOfl:fATlArnlCl 

38 37 13 GIMMIE THAT GIRL 
JOE NICHOLS jSHO'II 000-UrtMRSAL} 

~ 49 UNDO IT 
CARRIE UNDERWOOD (1'9(AIUSTA IIASJNILLE! 

4 1 33 23 IMMA BE 
THl I U.CK EYED PEAS {!tmRSCOPi:j • 50 4 IMPOSSIBLE 
StlONTlLLE i§RP/SRC/UNIYtRSAL MOTOWtlj 

G 62 YOUR LOVE 
t.lQ0...._. (!!!!!46._0IE"OCI.Slt!r,OEY.UN:FISALM:lTCUil~ 

44 46 52 I GOTT A FEELING 
THf. BL.ACK EYED PEAS {ltHE'RSCOPEJ 

G 52 I KEEP ON LOVING YOU 
RElA ,sTARSTRUCIC,NALORn 

lG 51 THIS AFTERNOON 
NIClllilACK (AOA.ORLtlflER/R.R~ 

47 47 16 EVERYTHING TO ME 
MONICA {JIRMG) 

48 46 14 LIL FREAK 
USHER FEAT. NICIJ MINA.I jLAFACE/JLG) 

G 55 LOVER, LOVER 
JERROD NIEMANN 1SEA GJ\VL(JARISTA H.I.Sl!Vlllil 

~ 63 l'M IN 
KEITH URBAN CAPITOL NAs.H\llllE 

• • t;: :i! TITLE . Ii ~; II ARTIST (l&.1PR1tnJAA0Mono11 tABEL) § 
A 33 l1 IF WE EVER MEET AGAIN 
W nfl8ltMII FW. WY fEMt /.m..Ff3.XX!iROIN!1M'":PSoo:t) 

27 23 42 ~~v~':n~~M ~~~ot IIASHVIUE~ 
1 
II 

28 29 18 

29 27 28 

C 40 14 

G 41 35 

32 24 15 

33 35 20 

34 30 26 

G 37 

G 42 

37 25 17 

G 45 52 

38 34 32 

G 43 

4 1 39 13 

42 36 22 

• - 1 

44 

4S 12 

441 31 

47 46 31 

cm - 1 

~ 51 

tlO 46 25 

I MADE IT (CASH MONEY HEROES) -I 
KEVIN FIUOOLF (CASH J.iOPlE'f/1Jt41\/ERSAI. REPUBLICf 

TELEPHONE 
IAIJl'~Rli ll10U ~talMO'E!R'{JJIEE'ffitR9JPQ 

ALL I DO IS WIN 
DJ KHAU:0 (WE TIIE BEST/E1) 

TIK TOK 
KESHA ()(EMDSABEJRCA/RMG) 

MY CHICK BAO 
WIIACRIS FEAT. NICKI MINA.I (DTP/[].EF JAl\,VIDJ ).!G) 

BABY I 
J:£TINIIOOl fUl.UIIACfllS~lfll"~OO!AAN"WK.IOJG 

! ~so~!Fl~L; ~B~LUGA HEIGHTWWJ~RriER BROS.) • 
PRAY FOR YOU 
JRNM) Il:IOlll,!QlllllUMVll)l'MlJil.tt.fF$lfS>..lw!G~ 

THIS AFTERNOON 
NICtlB.BACI {ROl\ORutlNER/RAP) 

RUDE BOY 
RJtWfN.t (SRP/DEF JIIJ A/10JMG) 

: .~~~r:;,~~~:~/l~SSCOPEI , II 

~~=::f~lM.tff1'R'l'Tff&Mll1Stm) • 
HOUSE THAT BUILT ME 
MIRANDA W18EJIT jCOLUIJB.tA (IIASKVILLE)) 

OVER 
DIW<E i;-.ru«; UCfiE'VA;ASH J.!tr4EY,U.MJ~S/d. .. ,OTU,\T4 

BREA KEVEN 
TllE SCRIPT (Plf01'0GW1CJEPfC) 

GOOD VIBRATIONS 
GlfE CAST (20Tlt CEtllURY F-OX TY/COLUMBIA) 

POKER FACE I 
lil.l!l'A\TFW.IIMMAlD2!1.~C8ffl.RfffiXT\IOJ.11.1Wi) 

BEAUTIFUL DAY 
LIE OEWYZE (19/RCAJRMGJ 

WINNER 
JAMIE fOX)( FtAT. J USllN TIMBE.RI.AKE & T .L (J/RMO 

HAVEN'T MET YOU YET 
MICHAEL 8UBLl (143/REPAISE} 

DEJA VU 
3()11!3 {PHOTO FUIISti/J\T~AJHICJRRP} 

LOVER, LOVER 
JERROD NIEMA NN (SEA Gl\VLE/AAISTA NASHVILLE) 

IMMA BE 
TllE II.ACK mo PEIIS (IFITERSCOPE) 

• 

• 

D 

Data for week of JUNE 19 2010 I For chart reprints all 646-654-4633 

SALES DATA 
CDrilPILEO BY 

Billbeartl~ 
DIGITAL 

!~i.~l.~~!~ 
SoundSc.an 

© IROCK..__ 

I :;:I =! TITLE 
:51 i& AIITI T (ll..PRINT/PROMOTIOl4 LABEL) 

Ii! 
~ 

22 HEY, SOUL SISTER 
TRAIN COLl.MRU 

11 THIS AFTERNOON 
NICkfLU.Ctl. ROADRUNtlER/RRP 

22 BREAKEVEN 
THE SCRIPT {PHONOOENIC/EPIC 

BEAUTIFUL DAY 
LEE OEWYZE {19JRCAJRJ.!G 

YOU AND YOUR HEART 
JACK JOHNSON {BRUSHFIAE/UNIY~RSAL REPUBLIC) 

3 HALLELUJAH 
LEE DEWYZl {19) 

FALLING SLOWLY 
LEE OEWYZE Ii CRYSTAl BOWERSOX HI 

22 SMILE • UHClE KRACKER TOP OOGJATLAtHIC 

11 13 I NEVER TOLD YOU 
COUIIE CAILL.AT l\. 111\/ERSA.L REPUBLIC) 

10 22 
ALL THE RIGHT MOVES 
OHEREPllBUC. {lt.10SLEV/U.ITERSCOPE) 

16 I UPRISING 22 : MUSE (HEL1UM•3/WAANER B-ROS.) 

18 22 FIREFLIES 
IJM. CITY Ut41\/EASA.l AEPUBUC 

D 

17 THE ONLY EXCEPTION 
PWJIORE !FUEi.ED av RAMEII/ATLAtHIC/flRP 

- 1 CARAVAN 
IIUSH AlffiiEM/ATlAffllC\ 

15 15 22 DON'T STOP BELIEVIN' 
JOIJRI\EY (COLUMBIAA.EG"CY) 

·0 R&B/HIP·HOP~ 

§ 

2 10 USHER FEAT. WILLI.All ~AfACE/JLOj 

NOT AFRAID 
EMlNEII (\\'EB./SHAOY/.i.FTERPA.J\TH!INTERSCOPEJ 

- 1 MISS ME 
OIWCfFUl.tJlV.\li'!11£~~~~1J(ff'f\f.,tR).IJ.Y}t{P,'M\II'~ 

19 YOUNG FOREVER 
JAY-I + MR. HUDSON (ROC FfAllON) 

FINO YOUR LOVE 
IIRW{«ltJGMH'(,OISIPAO'Et.'UMRSl4.UJ10'1,N1Lt,!l!G) 

19 ~~:::.;,~ ~~-~ • 
YEAH VA KNOW (TAKERS) 
l.l. (GRAND HUSnE/Alllf/TICI 

- 1 GOT YOUR BACK 
T.I. FEAT. KERI HJLSON (GRAtlO HUSTLEJATL.AtnlC) 

16 
ALL I DO IS WIN 
OJ XJtALEO (i'IE Tt£ BES1/E1 t 

15 MY CHICK BAO 
WDACRJS Ff.At NI~ MllliU OTP/OEF JAM/IOJMG 

12 17 RUDE BOY 
RIHANNA (SRPIDEF JMNIDJMG) 

13 10 I OVER I l l _ OIW!{'!W,G~OOIFAO'U:UJl.{RSM.J.t:ITUHm.t,!RG) _ 

14 WINNER 
JAMIE FOXIC RAl JUSTIN TtMBlRLAKI: I T ,I, J/RMGf 

111 12 IMMA BE • THE BU.CIC EYED Pf.AS (I.NTEASCOPE) 

© ·COMEDY-=--

:; t::3 TITLE 
::5• == .AIITtST (IMPRttlTi\ASEL• i 

1 22 , ll~M~~.'!?.!~"-lll'J!l<U'# I •J 
1 ~:~~0~~~1jl.~~~A~ R~P~~;~RG) 

1 
1 ~~~T ~JFl:':k ;~RSAL REPUBLJC/UJ.IRG) 

22 ~l~N: Y ~~~DS UNlYERSAL SEPUBllC/UMRG 

14 (: !. ~u?~;t,':..t DJNDT NlCI PlNE6ROYE 

15 ~? .. ~~~ ~ U lllEGSOY 

22 J .. Z IN MY PANTS 
THE LONELY IS.UNO (UNlYERSAl REPU8LICJUMRGj 

GOING UP 
INFANT SORROW jUllVERSAL REPUBLIC/llMM) 

THE CLAP 
INFANT SORROW l,lll\lERSAL REPUBLIC/UMRG 

10coUNTR-V--

~= S! TITLE ! s sz ARTIST (IMPRINrtJ>Ro .. 10T1o t1 LABE.l> i 
UNDO IT 
CARRIE UNDERWOOD 19/AAISTl). /l,l,fml.lE 

2 22 NEED YOU NOW II UOY AHTEIELLUM CAPITOL NASHVILLE 

15 PRAY FOR YOU 
.11.DllflTHEUl&IWTO!JJE.~l,'IIXO'JJi~mtll.!D!tl«!!} 

12 HOUSE THAT BUILT ME 
IIIRANDA L.A~IBE:fl1 COLUMBIA 

LOVER, LOVER 
JlRROO NIEMANN SEI\ GAYlE/ARl$TA IIA$ttYILLE 

11 SMILE • UNCLE KMCKUI P OOOi'ATl.Atffic.111GGER PfCTURE 

21 AMERICAN HONEY 
UOY ANTEHU.UM CAPITOL flASIIYllLE 

14 RAIN IS A GOOD THING 
WKE I RYAN C,t,P1TOL !lASHVllt E 

10 WATER 
I RAO PAISLEY ARISTA tlASHVlllE 

- 1 PRETTY GOOD AT DRINKIN" BEER 
I ILLY ClllWNGTO:N ).!ERCLAV 

11 11 LOVE LIKE CRAZV 
LEE BRICE {CURB) 

13 FREE 

14 12 20 TAYl OII sw1n am M.I.CHllfE 

15 14 12 SHE WON'T BE LONELY LONG 
CLAY WALKER (ClfflB) 

©LAT-IN''--

3 

I 

9 

10 

1 1 

12 

13 

14 

111 

:.!ij §3 TITLE 
:5• •· ARllST llMPRIHTfPAOMOTION lAIIEL) 

W/1¥.A W/1¥.A (THIS Tl!E FOR Afl11CA) 
-FIAi H 'lAlt 

22 
I KNOW YOU WANT ME (CALLE OCHO) 
P11BULL ULTRil. 

12 GITANA 
SH•IJRA E~ CJSONY MUSIC LATlt4 

22 HIPS DON'T LIE 
$HWRA FEAT, WYtLEf ..IEJIN ~'SON lr,\.1SC lffl>l) 

22 LOBA 
$HAl:IRA (EPIC/SONY MUSIC LAnt4) 

17 Ml NINA BONITA 
CHIMO Y NACHO jMACt£Th\JN\ERSAL PA.!SIC LATU~ I STANO BY ME 16 , PflllCt ROYCE (TOP STOP} 

CUANOO ME ENAMORO 
!IMl llll!lASl!ll..lllNUIIIXlllll A!IS!aWC Uffi~ 

22 HEROE 
UIRIQUf. lGlESIAS UlfRSCOP(ll,NV'ERs,it IAUSIC LAU 

10 22 DILE AL AMOR 

11 22 OIMELO 
OIRIWE16Wi1AS 

13 22 SUERTE 
SHAKIRA (EPlCJSONV MUSIC LATU4 

14 BACHATA EN FUKUOKA 
JUAN UJIS GUIMA Y .WO CAPfTOL LATIN) 

25 
AMARTE A LA ANTIGUA 
PEOM ffRNAWDEZ FONOYISA 

20 22 LIVIN' LA VIDA LOCA 
RICO ltARTUf (CUCOLl!MBIAJSOr-tV MUSIC LATLN) 

~• t::3 TITLE 
; J == ARTIST (IMPRINT/LABEL) 

THE BEST IN ME 
IWIVIN $APP VERITY JLG 

22 ~~.~.:.~~YMAC GOT!! 

22 ~°!.~~'~'~,!._E.,.. .. ,.,.,,. <JJJ, 

22 ~.~~:.~o~~L~ AVE MADE IT 

LIFE 

21 111AN COURTNEY WILSON 1¥91'1i.t.!USK: 11 

MOVING FORWARD 
ISRAU HOUGliTOW 1rnEGRJTY/COLUJ.!BIJ\ 

11 ~;!Y";;; ~:~s ,~~ .~}~, 
22 ~ ; .~~~ ETW~~?i~&C/1,AC<CO} 

22 ~~.!!!~1.!',Tm i WIP.«Nl"1liTY/1' 

22 ~~i.E,)~ !!!l~H~CO M ENT 

13 ~~~T~~~~:.~HOfl 
17 E,~.:!, A."/.!: 

12 22 SHACKLES (PRAISE YOU) 
IIARY MARY C2/COLtlM..SlA 

"10 

10 22 GOO FAVORED ME (PART 11) 
ttEZEIOAN WALlER & LFC jvtRnYJILG) 

Ii! 
IS 

D 

~ 
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• • • 7 

B 

l.A ROUX (BIG l!F£/POLY'OORIC!IERRYTREEJltH£RSCOPE} 

10 25 IN MY HEAD 
JASON OEAULO BELUGA HEIGHTS/WARNER BROS. 

I( 15 10 BILLIONAIRE 
W'il'lfrAII 1W IINJlll JWtS /PJPf"I M!'D£Ul1W,'0£.~nm,v lm!EltWIP' 

12 10 16 

CD 13 13 

14 12 26 

• 14 7 ROCK THAT BODY 
TIit 8lACI: EYED PUS (lfill:R S.~OP~! 

18 16 ' NEED YOU NOW 
20 LADY ,AJITUELLU~1 Cil.PITOL rtl\Sl!VlllEICAPlTOL 

It 19 
IMPOSSIBLE 

CD 17 14 

19 18 27 
WW&IGl.f!Al.ll'101Ct /Smt"..Alill.JNE, ~!f/MTUISCOK • 24 COOLER THAN ME 
IIIIIE POSliEII (llRMlll 

ti 23 CAN'T BE TAMED 
IIIUY CYRUS (HOLLYYIOOD) 

G 22 HAVEN'T MET YOU YET 
MICHAEL IUILI (14;!ffi;EPR1Sfl 

G 27 SOMEBODY TO LOVE 
JUSTIN 8EIER (SCI-KIOLBOYlflAYl.t{N) BR,Wt41R~DJMG) 

e 25 THIS AFTERNOON 
IHCKELIAOC AOADRUNtlE.RIRRP • 28 12 IF WE EVER MEET AGAIN 

G 29 

'Z7 21 12 
§EAII Klll§J:1~ & ~~ TIN BJEBEII jBtl~~A HEl,ttl~i~A~) 

34 RIDIN' SOLO 
mo, OERULO i8EWGI IIEIGIITS/WIRNER BRQl,l 
NOT AFRAID 
UUWE .. ~£8/SHA.OY/A.FTERPJ.\TH/lrfTERSCOPEl 

36 I LIKE IT 
ENfHO.UE IGLEW.& FUT. PITBULL (UIUVERS.\L REPU8l1C! 

31 26 19 NATURALLY 
SB.ENil. GOMEZ & THE SCENE HOLLYWOOD 

35 WE'LL BE A DREAM 
WE TIIE KINGS FU.t OEMI LOVATO (~-~)&!AVE) 

31 I HEART HEART HEARTBREAK 7 ~ ! QY§; ~IKE §IRLI (,g~~M~IAj 

37 GETTIN' OVER YOU 
OAVIJ um, & tiAI 

THE ONLY EXCEPTION 
PAP.AMORE m.!{lE!2 i YAAMEt4£ATLMHICffiRPl 

FIND YOUR LOVE ...... OUf{G MOIIEY/CASll l.lOtlEY l!'-'ERSAl MOTOWtl 

SAY AAH 
TREY SONGZ FUt FABOLOUS (SONGBOOl</ATLMHIC) 

38 32 20 BEDROCK 

Kt$ha btcome5 the fifth femal• artist since Ille beginning ol 2000, and 
tbt third in the lall two 1ea~, lo earn al least two No. Is from a debu1 
album on Mainstream Top 40, as "Your lo11t Is My Drug" ills l-1. 

Ke$ha spent men wetks atop HI• mart beginning In Febraar1 
with '1iK ToK," her illtodu<torv slnglt from "Animal." (follow-up 
"Blah Blah Blah," featuring JOH!l, ptalced at No. 11 in Nillth.) 

Ou~tila Aguilera collecled two llailstream Top 40 No. ls fiom ber 
selt-lltlecl debut album in 1999-2000, and Avril IJvigne notched three 
from "lei 6o" In 2002-0l. Katy Perry sent two l!a<ls to lbe top 110111 
"Oneollhe ~ • In 
2008-09 and Lad1 
<;aga logged tour 
lead!~ last year fiom 
"lhefame.• 

"Animal" has spent 
its first Zl weets ii the 
Billboard 200'1 lop 25 
(HI~ weell rebownding 
17-10), with sale5 ol 
750,000 copies, 
ac<ording to N~lsen 
SoundS<an. 

a~ _1ADULli~~lllllll!!l!l!!l
• 4• coNTEMPORARY 

=.:: 5! TITLE 
~I I! ARTIST (IMPRJtlT / PROlilOTION LASEl) 

1 21 NEED YOU NOW 

23 

3 35 KRlY CUlflKSON (19/RC,VRMG} 

0 36 SMILE 
UNCLE KfUClER jTQP DQQ£ATLArnl'l 

II 40 HAVEN'T MET YOU VET 
MljiHAll l!JBLE f14~1!!:f PRl~EI 

II FALLIN' FOR YOU 

0 
44 

~~m~E~Af''.'::•'\:::B\IGI 231 ROIi ! OMAS fJIB A.1}.A • 16 LIVE LIKE WE'RE DYING 
KRIS ALI.Pl (19(Jl~i[:B,Gl 

9 47 YOU BELONG WITH ME 
TAY\.01\ sw1n (!!:IG MA~Hlfl EIYNIYERSAL :REPUBUCI 

10 10 52 NO SURPRISE 

CD 12 12 

12 11 23 
J!JHN MAYHI j~Qb! U§!ol.l 

CD 13 15 LIFE AFTER YOU 
DJl!.§HTRY (1~/R~-"~''WJ 

e 14 13 BREAKEVEN 
TtlE M;AIPT lf!tQNQ!:j~Nl~i'.sPl~l 

111 15 21 FIFTEEN 
TAYLOR SWIFT (SIG MACHltU/UNfYERSAL ~EP1..18l1C} 

CD 16 11 HALFWAY GONE 
l lFI.HOUSE jGEFFE!:!,lltHERSCOPE) 

18 LOVING YOU IS EASY 
~AA.tH M,U,HUN (ARISTA/RM~! 

111 17 18 NEVER GONNA BE ALONE 
lilCltELBA~ jR~AOR!JNIIER/RRP) 

e 19 ALL THE RIGHT MOVES 
~ ERffl!BU~ {MQS~f'.mtHfRS~QPD • 20 14 WHEN I LOOK AT YOU 
f!l!Ln , 1aui (l!Ql~!UH 

G ' BAD ROMANCE 21 
L!QI ~! Gi!!!sQ!i!L!tu2llL!WSill~mfl~~.,W:~BSfmf 

G 22 I NEVER TOLD YOU 
COLBIE CAIi.LAT l],!tl!Y,f;RSil.i R, PuaLlt} 

I[ 25 FEARLESS LOVE 
MEllSSA ETHEAIO~E (ISL.i.tlDi'IOJM~l 

e 
I 

0 
2 

• 4 

• • 7 

• 

24 19 EMPIR£ STATE OF MIIID (PART 11) BROKEN DOWN 
AUCIA l(EYS (P.t~Jffi:MO} 

27 LEAVE RIGHT NOW 
WIU. YOUNG 119/JJVE/JLGI 

l ADULTil.TOP..140-

:.;Sli TITLE 
:ia 18 ARTIST (lMPRltfT I PROMOTIOtl L~6El) 

1 39 BREAKEVEN 
H 

""NEED YOU NOW 22 UDY ANTUIELWM (CAPITQL tlA$1iVILLE{CAP1TQL] 

! WHATAVA WANT FROM ME 23~ AOAM LAMBERT j 19Jl\£A/RMGf 

42 ~J,J• c~~~e'i, SISTER 

12 THIS AFTERNOON 
NICKELBACK (ROAORUtmERfRRPJ 

18 I NEVER TOLD YOU 
COlBU &AILI.AT (UNtVERS.\L REPY8,LIC/ 

30 ' ~:.~~~;~ .;.~.~ 

33 ~:~~~;: .. ~1~ilsi~1~EiYET 
0 11 HALF OF MY HEART 

JOHN . ,AYlR COLUABJA) 

• 14 

CD 15 

CALIFORNIA GURLS 
KATY f>f:RRY FUl S.NOOP DOGO APITOL 

e l J 14 
JASON D"ULD {SELUGA HEIGHTSN/,.IIER BROS.) 

13 12 13 ~t}~~.~~p~!~!.~.? e 17 IF IT'S LOVE 

• 17 

CD 
e: • 

16 

18 

19 

20 

21 

28 

26 

15"--"""""""""""',.."'-"'""",..,""'"""'"""""'""""""" 
GLITTER IN THE AIR 
NNK {UFACEIJLO) 

SARA 8AREllltS EPIC 

48 1 Go to www.billboard.biz for complete chart data 

Billbear•t 

A l 7 LAY ME DOWN 
V.. TIIE DIRTY tlliOS FEAl ROME (01ECUl ll.1':l 

• II 

II 

7 

0 
0 12 

• 11 13 

12 10 

13 11 

14 15 

111 14 

19 20 

22 

21 

a,_ 25 

e 24 

• 27 

e 28 

• 31 

G 30 

t, 29 

30 2, 

• 32 

G 34 

33 

e 42 

m 38 

G 40 

G Jo 

G 41 

G 39 

40 37 

43 

e 44 

45 

e • 411 4o 

48 1901 
PH0Eh1X (!OYAUlEl!JEOIGlol.SSNOTEl 

44 UPRISING ..,,, ELI\JM--3 'I\RtlEA BROS 

51 SAVIOR 
RISI. AGAINST DGC IHTEA SCOPE 

IN ONE EAR 
~ ETHE EUPfWIT (D~P/Jl~ L~:H 

12 THIS ISWAR 
THIRTY IHil!NDi Tg IIURI (IMMQRtAL!YlR!iltrfllj.A.PITQLl 

LET ME HEAR YOU SCREAM 
QZD'. t!§:§91,!j!NE j{PI~ I 

42 ( :~,~~~~t=~Ql~~
1
WANT YOO TOI I WOO YOO TO 

17 

22 

27 

10 

CRVIN' LIKE A BITCH! 
GOIISMAC~ (UNIYERS,l,L REPUBLIC! 

RESISTANCE 
r-t!Jst (HELIUM-3~ARflER BROS ! 
YOUR DECISION 

ANIMAL 
NEON TREES (IAERCURVJIOJMP) 

STUPID GIRL (ONLY IN HOLLYWOOD) 
UVIN0 Al!I. fSKIOOCOMACltllCAPHQLl 

S.KRlET (AROEml!l,1!)1.l!TlAtfTI~) 

BAD COMPANY 
fl\lf flN!iER l!EATtl E'.\IN!i:H (PRQ~Pt!i:T e.11RK) I AMONGST THE WAVES 3 , e~BL 12!1 !!rHl:li!S~~B~u,m 
ALL NIGHT LONG 

: i :=il~:~1H~!B~IB iBil l 

14 KANDI 
ONE EU:JMO jSHMlGRI.V.l 

I SHOULD HAVE KNOWN IT 
TOM PETTY ANOTIIE IIEARTBREAKl:RS (~EPA1SE\ 

HERE WE ARE JUGGERNAUT 
!i:t!HEEO ANO ~BRIA (!i:2~1!M~IA.f 

HOME 
~~m!J:at";l/!em,!!!!!if!~R~\'~~lrl' 1!:iPl!~£:1AfRlll!jl 

Glassnole Re<ords band Phoenix becomn riJ 
the filll act signed to an independent 
labello log two Alternati11t top 10s ' e- -
si111Ultaneously. !he French quartet eams · , 
the honor as "Lisztomanla" rises 11-9. . ' 
The group's former two--• Mo. I, 
"1901," remains ia Ille lop 10 al No. J. • 

AIRPLAY 
MONITORED BY 

nic.:+,en 
BDS 

• ~ _LTERNA1ilVE-

d ~111 ;~ TITLE ~- •= AIITIST (IMPRltlf f PROMOTION LABEL! 

LAY ME DOWN 

THE GOOD LIFE 16
1 

lllREE DAYS §M CE (JIVf{JLG) 

19 THE ROYAL WE 

B 7 25 

7 48 

B 

13 15 ~~~~~;, ~!:,~-~!THE SKY 

15 23 ~';",~;,!'. ~~~~~~T,~%~L'5SNOTE/COLUMBl<i 
THE CROW AND THE BUTTERFLY 18 $Hlt,'EDQ\\i1t {AnMmC) 

16 YOU AND YOUR HEART 
JACK JOHll$011 (BRUSHFIREIUNIYER$AL REPyBUC) 

NEl/TRON STAR COLLISION (LOVE IS FOREVER) 19 3 ~ MUSE (SUMMIT/CHOP SHQP/A&f/WliRtl(R BROS.I 

17 11 
DIAMOND EVES 

22 1 I r:;zi:;~;~~~~~ ANARCHIST 

20 l 8 r.~~N ~:~~<C~L~:,?,, 
YEAH YEAH YEAH 
NEW POUTlCS (Rt,\IRMGJ 

NIGHTMARE 
AVEN6EO SEVENFOLD fHQPELES$1WAIU4ER BROS.t 

• RIPl!Er~.-... 

B 

7 

B 

30 DAVE MA f.WS BJIMO 8 MA 

33 ~~.~~~,!~~""" 
NEW MORNING 
ALPHA R!.V (fLVEMiQLLV\1/QQDJ 10 14 

12 

13 

14 

15 

111 

17 

PLUNDERED MY SOUL 

CD 22 3 ~~,L_;.,~,~~ .. ~~ART 

14 16 ~.':."!.G.f:·.:~.~y 19 

• 20 
STOP FOR A MINUTE 

• 21 

22 19 16 
NORAH J°"ES(OLUEtlQTUCAPITQl) 

2 1 KING OF ANYTHING 
. SM1A 8AR8LJ.ES. {H'ICf 

25 6 s_:,vE M:;, ~AN FRANCISCO 

211 26 TIGHTEN UP 

THE ' '-'"' "" l"i"'lf f"W'""'' BR OS. I 
Data for week of JUNE 19, 2010 
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MOtllTOREO BY 

niel"en 
BDS 

SALES DATA 
COlel PILED BY 

nidst:n 
SoundScan 

f HOT COUNTRY SONGS'" 

Billbear1t 

Artist " IMPRltlT & HUMBER/ PROMOTION LABEL e 
28 David Nall 

FllOOHt (K CIIESNEV.S C,1,Al,SOE) @ MC,1, tfASHYltlE 

27 G 32 A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) Bucky Covington 
1.1 i\,MIUER.O OllYER !L.IIENGBER.T SIIEPllERO SJ WILLIAMS] §'.! LYRIC STREET 

HARD HAT AND A HAMMER Alan Jackson e l0 WATER Brad Paisley 
'-'-'F.R,,,O,,,GE"'RS=B·""""'"""""=C.OU=BO""IS""K""l "OVc,.Elsc•"'c,..._ __________ ,.. '"''""'""ST"' "'"""'"'HVl"'l""lE--' ~nger's 58th loP 10 

extends lter record 
~ 29 31 

K.STEG4.ll {!\.JACKSON! ~ ARISTA tl l\SHYll l E 1 
29 

29 

30 

31 

30 

33 

3' 

31 

36 

37 

38 

311 .. 
37 

38 

'2 .. 

4 2 1 _._ 
8 

• 11 

8 

11 14 

12 12 

13 13 

16 20 

15 

• 16 16 

• 20 21 

• 17 17 

• 19 19 

18 15 16 

• 21 22 

f!_ 23 24 

22 23 

24 25 

25 26 

26 27 

0 
e 

4 .--
8 7 -
7 10 

0 13 11 

8 

10 10 

• 12 

12 11 

13 4 -

• 16 20 

111 14 14 

18 15 13 

17 17 1S 

• 20 19 

19 16 12 

20 19 21 

24 16 

22 21 23 

23 22 25 

e 30 29 

e 31 30 

THE MAN I WANT TO BE Chris Young 
J.STROUO (8.JAMES lNICHOt.S) (l) RCA 

SHE WON'T BE LONELY LONG Clay Walker 
K.Sll:GALL jD.JOHNSOrf1P.0'00tm~L..L,G.GRIFf"IN) © CURB 

I GOTTA GET TO YOU George Strait 
TBROWtl Ci.STRAIT (J.LAI..OE:RD~ll:1J.RllCHEY,B.LAR$,Etl) @ PJCA NASHl/lLLE 

RAIN IS A GOOD TH ING Luke Bryan 
J,STEVENS fl. 8-RYAll 0,0;1,VIDSOf() @ C,1,PITOL mSHVILLE 

GIMMIE THAT GIRL Joe Nichols 
\ M,'IIRIGltT {R.4.KllfS,D IJAVIOSOll8 llAYSLIPI (!) SHOW OOG•UIITVERS,1,L 

UNDO IT Carrie Underwood 
M.BR.IGHT C.lltlOERWOOO K.OWGUAROI M.FREOERIKSEt4 LHIAO • 19/,1,AIST,1, NI.SI-MLLE 

I KEEP ON LOVING YOU Reba 
R.MCENTI.RE T.eROWU (R.oy,m U.tC8R1DE) @ STARSTRUCl</)'"LQRY 

WRONG BABY WRONG Martina McBride 
O.Hl!Ff,1.U.1CSRIOE {S.B.ltlES,R.E.ORRALL,B.W"RREN,B.!I/AR.REII) © RCA 

l'M IN Keith Urban 
D.H FFK RUil A F TEA MIOD MAN APIT NA !ML E 

FREE 
K.STEGALL Z BAOWtl Z.BROWH 

PRAY FOR YOU 
COMHTY J.LOWUJSTEIN J.BR.ENTUt«iER 

ALL ABOUT TONIGHT 
S.HEtlORICI<§ (R.AKHlS B.HAYSUP.0.0AYIOSOl4f 

EVERY DOG HAS ITS DAY 
T.KEffH T.l<EJTH 8.PIIISOH,J.V/APU:S) 

LITTLE WHITE CHURCH 
· -.:- ·~ 

SMILE 
R CAV"'LLO (P.I.Slt4.FER,8 OALY,J IIJ.ROl tlG ,J 80SQ 

WORK HARD, PLAY HARDER 
G WllSOtl J,RICll,8 CIIMlCEY G WILSOfU RIClt,V,MCGHiE 

THIS AIN'T NOTHIN' 
P.O'flOtmELL C.MORG,Q,tl C OUSOIS K.K.PttLUPS 

ALLOVER ME 
F.ROGERS BJ-I" llP.0.0AYIDSOII R.Al<ltlS 

GET OFF ON THE PAIN 
M.'llfUG.HTG.AlLAN O.OROM"tl B.LUTH.ER B.J"M.ES J .WEAVER 

UP ON THE RIDGE 
J.R.STfWI\RT (A.PETRAGLIA,O.SE.NTLEYI 

Jerrod Niemann 
@ SEA G4.YLE}ARl$TA NASHVILLE 

Lee Brice 
(!) CURS 

Zac Brown Band 
HOME GAOi/ ATLANHC/BIGGER PICTURE 

Jaron And The Long Road To Love 
JARONWOODIUNIVERSAL REPUBUC/BIG MACHUIE 

Blake Shelton 
@ REPRISE{VIMrf 

Toby Keith 
(i) SHOW OOG-UIIIVERSo\L 

Llttle Big Town 
~PIT fiA. VI 

Gretchen Wilson 
REOIIECKfC05 

Craig Morgan 
• BflA 

tor most lop l0s 
amon<J solo lemale 
artists in the 66-
year history ol Hot 

G 38 50 

JT/l 31 35 

• 36 46 

Country Songs 
(Dolly Parton ~ 
se<ond willl 55) and 

G 32 30 

G 33 33 

gives her back-to-
back top 10s !or the 

10 limtime since 
2005. Reba led lbe 

11 l~t lor four wetis 

G) 34 36 

G 35 34 

G_ 37 41 

1~ 

in JanuatV wilh 
" Consider He 

13 Gone." 

G 41 44 

42 39 

1, 

15 m 
Quartet a:<hleves 

16 Its highest rank in 

G 39 46 

G 47 49 

G 40 37 

17 more than three 

yea!\, as SOll<J 
15 crosm Airpower 

19 
thresbokl (lop 20 
ranks in spins and 

20 a11dience, with 
increases in both). 

G 43 38 

G 46 43 

G.. 44 40 

1)_ 4s 42 

21 It's the group's 49 47 

22 
best chart place-

ment since " Good 
23 As Gone" peaked 

at No. 18 in 
2, 

January 2001. 

G 46 45 

G 54 -
48 50 53 

OUR KIND OF LOVE Lady Antebellum 
P.WORLEY,t.ADY ~IITEBELLUM (O.HAVWOOO,C.KELLEY,H.SCOTI.SUSBE~ G) CAPITOL tll\SJ-WltLE 

ROLL WITH IT Easton Corbin 
C.CHAMB.ERLAttl jTUNE,D.lEE,J.PAAKl 0 MERCUO' 

PRETTY GOOD AT DRINK IN' BEER Billy Currington 
C.CH,1,IAB-ERLA!tl B.CURRINGTOrt {!.JO"ES} @ MERCURY 

WAY OUT HERE Josh Tho mpson 
.. u::imx p .THOMPSON C .8UTHA.R0 .D.L.tillURPHY) ~ COLIJJ.i81A 

FARMER'S DAUGHTER Rodney Atkins 
T.HEYnTT R 4-Til'ltfS ~• GREEtU,W,YSllRR 4-KlrfS} (!) CURB 

GROOVY LITTLE SUMMER SONG James Otto 
J OTTO PWORLEY IJ.OTT0,,1, MlOERSOtf C CHM.ill-ERLAltl! ~ WARtlER BROS JWMN 

GIDDY ON UP Laura Bell Bundy 
M SHIMSHACK (L B.e.ur«wJ. COHEtl U.SHlMSHACKl i: MERCURY 

WHILE YOU'RE STILL YOUNG Montgomery Gentry 
M.KNOX (J.COLLIIIS,T.l.t.ARTltl,W.tAOBLEY! @ COLU!BIA 

TELL ME Jake Owen 
J.RllCl-iEY jJ.O'IIErt,D.POVTttRESS,J.RITCHEY! @ RC" 

MAKIN' ME FALL IN LOVE AGAIN Kellie Pickler 
C.utU)$,EY (K.ROCHl:LlEiJ.l SLATtR,$.Sl EVENS! © 19/BNA 

THIS AIN'T NO LOVE SONG Trace Adkins 
1.UOlOX (T.LAIIE1MAACEL~-LEEJ m SHOW OOG-Ufll'~ERSAl 

IF I DIE YOUNG The Band Per ry 
PWORLEY (?i;,PERRYl ~ REPUBLIC tll\SH\lll LE 

THE WORLD IS OURS TONIGHT Gloriana 
I 1.1.SERLETlC (M.SERLETIC L.AOBBINS J.CATES) ~ El.1BLEMNJARNER BROS./BIGGER MCTURE ~ 

POUND SIGN (#?* I) Kevin Fowler 
O.l.MURPHY ,o L MURPHYiJ COLlltlS T MARTIN! @ LYRIC STREET 

SUNSHINE (EVERYBODY NEEDS A LITTLE) Steve Azar 
$.AlAR J.IIEIBANK (S.AZOR J.YOtlllGj ~ RlDE 

CHILLIN' Blalno Larsen 
J.RITCHEV jB.LAASEN,E.t.1.HlLL P.O'DOtUJELLj © lREEOOUSE 

AIN'T MUCH LEFT OF LOVIN' YOU Randy Montana 
J.JOYCE £A.MOllT,l.rf4.,J.RAGSOALEt @ MERCURY 

w SUMMER THING Troy Olsen 
T.<X.SEtl jT,OLSEtl .B,ll;l,YSllRJ,YEARYl 0 EMI tlASHYIUE 

GUINEVERE Eli Young Band 
M WRUCKE jS CARUSOEJA.ELI J YOUlfGl !:,2 UtllVERSAL SOUTIVREPUBLIC tfl\SUYll LE 

HOW I GOT TO BE THIS WAY Justin Moore 
J STOVER IJ.S STOYER J.MOORE R.AUHlERFORO} ~ VALORY 

HERE COMES SUMMER LoCash Cowboys 
@ STROUOAVARIOUS 

Trailer Choir 
SHO'iN OOC·WllVERSA.L 50 

(i)TOP BLUEGRASS ALBUMS~ 

Tit le ~ :;:: ! :!! ARTIST 
5; ~! II IUPRH-rr & tmMBER , ms1Rr11,urnm L/IBH (PAtCE) 

T itle ,.:: 
i!!S 

;:13 
5!i-, 

ARTIST Tille i ~ IMPRINT & tlUMBER I OlSTRIBUTlrfG L~tl-El 

Need You Now fJ TIM MCGRAW Southern Voice • 0 CHERRYHOLMES Cllcn)Wmes 111 CO'rrnoo Threads 
CURS 79152 (18,98.L " FAMI Y t 

The Foundation fJ sw•.1011 , DIXIE CHICKS l'la)llitTho\llly6"'0fThoClldeCllid<s 21J 2 16 CAROLINA CHOCOLATE DROPS Gortuinc Negro Jig 
OOJ.M~tffilC-'61')3!s:t.'l'l.t9:~!J NONESUCH 516995/WARtiER BROS. 

!Ill Revolution • 28 25 24 BLAKE SHELTON HIiibiiiy Bone (EP) 3 18 DAILEY & VINCENT llallay & Vr<:"'1SlnglheSlaller81tlhalS 
COLUl.1BIA 4~eS4/$JAN (12.'98) REFffSE~WfitERBOOS.5?2&12.o\\tm1e.ooi CR4.Cl<IA BAFFIEL 61C64GM.l«R 

CARRIE UNDERWOOD • G SOUNDTRACK • TRAMPLED BY TURTLES Pa.lamina 
19/AR!Sl,1, tlASHl/lLLE .C9923/StAll (13 98) Play On 35 36 WALT DIStlEY{l03101 {18.98) Hanniti Montana: The McNle BA.tUOOAO 07• 

ni TAYLOR SWIFT Fearless m . 33 31 JUSTIN MOORE Justin Moore DIERKS BENTLEY Up On The Ridge 
BIG MACHINE 02(10 (18 98) ft) CAPITOL NASHVI.LLE 8MIO 

&j WVNONNA to.,lliol.Albb(u-w,,ia, 4S 43 8 39 THEISAACS The lsa,,;s ... Nalulilfy: An Al!rosl A Ca1¢1a Coleclon 
C!WlEIBNffl.i'9183EXctfl3~tW, C;"ITHER 4Sil 14 

BROOKS & DUNN #1s ... And Then Some My Best Days 7 KELLER & THE KEELS Thief 
t!AStU~U1fffl2'2,S,.tl (l-3.Bf!) KW 1139/SCI FIDELITY 

LUKE BRYAN STEVE MARTIN The Crow: New Songs For The f,<>Si!irJ 8a'jo Doln' My Thing 33 26 22 Country Music 68 CAPITOL IIASHVILLE 65e-33 (18.BI!) SH,),tlGRI-LA 613280JROU~ DER j 17,98. 409iAAf;61C6Wifl00tl!ER 

I ZAC BROWN BAl«l Pass The Jar; Live G) 34 34 ERIC CHURCH Caro lina' 12 DAILEY & VINCENT Singing from The Heart ~ 9XlllifiXO:WORIM:t:2'll'MG'IZ,i,~~@ CAP'ITOL lfl\SHYILLE 2081,0' 12.!lB ROl!tlOER 610610 fKJEMI CMG 

SOUNDTRACK Crazy Heart G 42 41 TOBY KEITH American Ride DAILEY & VINCENT Brothers From Different Mothers 
FOX/FOX SEII.RCHLl{,Hl 6184/NEW WEST (17.98) SHOW OOG-UtUVERS;l,L Ol7 j11U8J ROWlOER 6Hl617 

JASON ALDEAN 
Wide Open , • MARY CHAPIN CARPEN!ER 

BAOKEll 8-0'117637 (18 98) 38 29 27 20E 43 1133/YI.OUNOER j 1'!.91!t The Age 01 Miracles 

LADY ANTEBELLUM • G VARIOUS ARTISTS 
CAF,lOL tlASHVILLE 03206 (12.BII) 

l ady Antebellum 36 38 EtJr,J,'6S,t56ii1!$:t,'VMS:-(18.SII 
rQ/lMs\\liall Cll! CotnyVol.2 

HANK Ill Rebel With In 38 37 40 JOSH THOMPSON Way Out Here CURB 19rn1- (18.98) C0Ll.t.181A 56858JSM,l (9.981 

CHERRY ON TOP BRAD PAISLEY G GEORGE STRAIT • ilJU;:,'"lo.WiSI-Mll£ 4~,'tj {13Be) 
Ame,lcan S.IUrday Night 44 42 

MCA IIASHYlLLE 013173•,uum, j 13,98l 
Twang 

COLT FORD t=~~~--•P•-~ American VI: Aini No G"""' AVEflACE JOE'S 216 (14.98) Chicken & Biscuits 40 38 32 
Grammy Award-nominated 

CHRIS YOUNG G JOE NICHOLS 
RCA 22818/SJ.IH (10.98) 

The Man I Want To Be 43 35 SHOW OOG-UIUVERSAL 012989 (13.98l Old Things New 15 family b luegrass group Cherry-
EASTON CORBIN Easton Corbin 42 41 33 ~ MATT KENNON Matt Kennon 19 holmes lands i ts second No. 1 MERCURY 013644/UMGtl (HI 981 BAl.!AJAll 01002 113.98·1 

JOSH TURNER Haywire G 46 47 KELLIE PICKLER Kellie Pickler bow on Top B luegrass Albums: 
MCA tlJ;SKVILLE 013363/UIAGlf (13,98) 19/BN" 2281 1/SMtl (11.98) ® 
LAURA BELL BUNDY fl MERLE HAGGAR D " Cherryholmes IV: Common 

Achin' And Shakin' 44 <10 37 I Am Whal I Am 11 MERCURY 0J39&81U~IGN (11 98) HAG/VAtlGUARO 78035".M'E°l l< ~17.98j 
Thread s" opens w ith more 

KENNY CHESNEY Greatest H Its II 48 27 17 :~H~~~~ (~ lhtGa¢1.m:!ll"tS.&ttffi:\tl.rrelto 17 BIIA 65555/SMN fl 1.98) than 1,000 copies, according to 
ALAN JACKSON Freight Train 48 28 16 :~.~~-:~I~ lilll,j:,lll.otalheSOf!ol8;\liu1,0. 11 Nielsen SoundScan. The new ti t l e is the group's fourth ARISTA NASHVILLE 62560/SUN (11.98) 

GARY ALLAN CH ELY WRIGHT straight top five start, led by "Gherryholmes" (No. 3 , 2005) and MC,ii""3f,UE(l133ti,:?AiU(N{10.90') Get Off On The Pain 47 39 39 FNXJID lm'\Wll.Ml i'SOOl,\'18..1( (17.98'j Lifted Ott Tho Ground 32 

~ REBA Keep On Loving You • e MARTINA MCBRIDE followed by "Cherryholmes II: Black and White" (two weeks 47 46 RC.\ 3-419{1/SMN (17 9.8) Shine . St¥ISTllJ0( ),t,;)1C0~ (18.00, (t) 
at No. 1, 2007) and "Cherryholmes III: Don't Believe" (No. 3 , KEITH URBAN Defying Grav ity • e 52 51 DAVID NAIL I'm About To Come AJlve 19 C,.PrTOl JIA.SHVILLE 35751 • ( 18 98) tO t~01100lU.t0l 10 2008). The band will be featured June 15 on Great American 

RASCAL FLATTS • ~ CRAIG MORGAN 
LVRIC STIIEET 0026(14 (18lJ8) 

Unstoppable 51 50 
Blfl\ S3e08JSIJN (12.96) 

Thafs Why 
Country's "On th e Streets" program. -\Vade Jessen 

Data for week of J UNE 19, 2010 I For char t reprints ca ll 646.654.4633 Go to www.b illboard.b i z for complete chart data I 49 
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NAS & DAMIAN MARLEY 
OSlWl'RUMSfsml't-Olltiffi.W..Uff.f:SifQEltMR~ 

26 ~~~J,';.~!~~EOOM MBK/J 4&!71'/AMG 

13 ;,i:,';l.~f,~:~EX<S DIP,1lEf JAM 014030'11DJ"0 

fJ 

• 

12 18 

9 10 

!.e
1
~~~1~ A.m'l/£R5"".l\tOTOlhl012737J\IIARG . 

ERYKAH BADU 
&.uertDJt IWITOOrotil'IQIIU)U,.Ell5,IJ.1,tJ,""'J0ll!lU",\,lli.:; 

l l 28 :~~~~!!!EF JI\P.t 013736/IOJMG • 
10 18 ~0~~ DFLIM EPIC 63933'/SOt4YMUSIC • 10 

11 

12 

I JANELLE MDNAE n 
3 ntE~IMO\WMEIIJ«l.e,i,()FJJf5l22S&V.wMRBfl1JS. 

14 12 ~~~~.<;!NB H0398/RMG • 
TONI BRAXTON 
PULSE. ATLA!HIC 520269/AO@ 18 13 

15 13 ~!~!'~R~l~~>6IJLG 

17 40 J~,;';0~~~0~~,.,mc '""'"G 

18 S5 ~~~!:OIOO'l'/"1ERl"'111111B\SCOl'EOl2"3""" 

19 39 ~~~tEl'tllNT3ROC ijATIOll'2085'"/AGr,J 

20 17 1 .. ~ ~ ~l~UND A1LAIHIC5227831AG 

26 38 ~~~~~{#fl.O.Oltl'AW,lt~IIIJfiS,\t.lAl@ 

""!• 24 39 DRAKE 
... WFiHl:NIE11'l.AGYOlii'U$111tJI01J',UFSl.im)'.'11~0~ 

16 -2111 21 

117 27 

2111 29 

~ PS\,-111t EUO®MlHS1276&'AWffftl!R'.}S. 

LEELA JAMES 
IIY SOUL STAX 3 16~ 1/CONCOFID 

VARIOUS ARTISTS 
l'H.lltlll.:!!iiT•1Blstli"M.SC!lfil[P,IWJl!TICIJa.PmfrB.~.OS 

SBALL & MJG 
TEN TOES DOWN 'GRAtlO HUSRE 5126/EI 

DJ HOLIDAY + GUCCI MANE 
8U'"""'"'111< 1~7 "CKSOOI-OASfll''52!1ro\Wffilll 

• 

34 48 

28 

~~~,!~tl{Jtl oo.uuev. 89141.,'00l#MUSIC® • 
BONE THUGS-N-HARMONY 
lHS:DIEWOftl.DSBIEMY AS\-W.HIEPfN52044SW.WBI 

40 

41 

42 

48 

" ... 
441 

31 25 

36 33 

32 9 

35 26 

37 26 

33 

19 

44 37 

41 30 

38 29 

40 14 

42 36 

43 

45 49 

46 57 

47 30 

51 10 

ROBIN THICKE 

RATED R; REMIXUJ SRP/OEF JAM 01075/IDJl!G 

CORINNE BAILEY RAE 
THE SEA CAPITOi.. 09378 

MARIAH CAREY 
18111\S OF AN IMF'fflHCT IINGB.ISJW 013226"-,IDJ 

MELANIE FIONA 
ntE BAIDOE SFIC/UtMRSAL MOTOWN 01J IS{I/UMRC 

JANET 
MUMIIEJI ONES Atp.t (HJ612J\lklE 

RAHEEM DEVAUGHN 
TttE LOW & WAR IIA$'TEAPEACE I Z28/JIVE 5$959/Jl.G 

BEBE & CECE WINANS 
STU B&C 3II05JM.i.LACO 

CYPRESS HILL 
RISE UP PRIORflY 26.tSI/CA.PfTOL 

~!.~:?~1~N!:[1~~~BA 28617/S0IIY MUSIC • 

CHRISETTE MICHELE 
utPIWIY DEF J.U,1 0127tl)'flDJMC@ 

50 CENT 
8ERlfllS8.Uffl!UTOOD('1fT8'4,'JilrJl~0IZJ33',r..A 

E-40 
REVENUE R£TRIEVI~ tMY SHIFT 1-61/f (N ff GRIN'} 01 

S3 27 ~wr1~!'a~~~ 31136/lLG 

~ -;i ~~EAETRIEVIN";NIGHTSltfTIOW<NTIEGAII003 n 

-IC I liilhf SCARFACE 
a:.:, I I•• 1111 OOPfMAN MUSIC FACEMOB 9-4565 

"B.o.B Presenls: The Advenlures of Bobby 
Ray" ~•es Hon Top R&B/Hip-Hop 
Albums and daims a foorth wtek at No. 1 
oo Top RapAlbums wllll46% of llsl0,000 
units 1hls w"k powettd by dlgllill relillleis. 
The sel ~ the Greatest Gainer on lop Digilill 
Albums (6-S). 

ti> MAINSTREAM 
4 R&B/HIP-HOP" f RHYTHMIC'" 

TITLE 
ARTIST QMPRINT/ PROMOTION LA.BEU 

UN-THINKABLE (l'M READY) 
A I I P.( P 

DIWI {'tOOtlG UIJIEY,t1191 PAOIE(,\ltu.{JISI.L MOTO\\t41.Jl.~OO) 

1l ;,~!~1::~l~1~•JctEIDEU ~WOJ'lG) 
FIND YOUR LOVE 
.... I 

WOACIUS Ft.Al. NICK, MINAJ {OTP{OEF JAM/\DJMO) 

17 ~~~.1~~~.~~CK.(;IW<o ,mw,n.~111C) 

r:"1 THERE GOES MY BABY 14 17 I USHER fl 4fACE/Jl G) 

l3 !:1~ C~A~f~SllE/ATlArnlCj 

10 20 ~.~0~;~1~0~~~,.~~~co, 
SEX ROOM 
WDACRJS FUT. TREY SONGZ (DlP/Ilff JAM/IOJMGj 

15 

18 11 18 ~~•~~:~:,~,~~,?,~,.~c~ NAME 

Ill RIDE 
• 22 CIARA F!Al LUDACRIS /lmCEIJLG) 

• 
23 HELLO GOOD MORNING 

21 

22 

I 5 

27 

2S 

Cl 
m 
31 

32 

33 

34 

35 

~361 

DIDDY • OIRlY MOHEY FEAl l.l. {B,\D BOVJltflERSCOPE) 

l7 11 :~ ~.!.~~ED PW (llllfRSCOPE} 

SHE GOT IT MADE 
20 ;;::::=-'P:,,Us,Elc.1J(Be,IG,_,G,:,'1,sE,,_Sl,,,Sl,,:IP:e•ll:e•S,,LIOesE/c,,n.""'•NTI'-""'Cic.... __ _ 

SUPER HIGH 25 RICK R(l$S RAl. NE•YO i,.,;N,Qi'SLIP-fi-51.trE,m J~M,1DJ\,G} 

19 10 ~i.~ !o~EJl~~J 1'01<E'(IIJNIVERSAl '10lD'nl.'U'IRG} 

29 s I :ru~~F~i~0111cA JSLIP•tHt10EfCAMTOU 

21 10 ~~:-::~,~~~~ s~-~.!%Nu;.~EY 

31 ,rs IN THE MORN IN 
fU)ll111 THl?f FEAt P,QOP 0000 j5TAR JRAK/lfflEA.SCQPfj 

WE GOT HOOD LOVE 
IUA\'J.BUIU!A'.I.IIIEV-ZI1i,m1001a1m1mll:lC(l'fil 

.,._ :i 1,_ '11 

17 FISTFUL OF TEARS 
MAXWELL jCOLUIABU) 

NEW 

IIEW 

SHOW OUT 
ROSCOE OIISH (MMIJ\1USIC LltlE/ZONE 4AtnERSCOPEJ 

BITTERSWEET 
FANTASIA ll/!OAO) 
IN LOVE WIT YO BOOTY 
JOHN I LU /ALLASQUTVS1J1'@JLGt 
SHUTTER BUGG 
BIG B0I FUT. cum (DEF JliM/IOJMG) 

l'M SINGLE 

LYR JENIINGS E9JSSWtlGSIAS.'rtll).\iWJ.R,.ER Po\19C GRll. 

MAKE UP BAG 
THE-ORE.AM FEIIT. l.l. RADIO IOLLA/OEf JI\MAOJMG 

LAST SONG 

JOliN BROWll (MQP1-illllt11UNIVERSAL A.EptJBLlCJllFlllRC,1 

BRING IT BACK 
IIIALL & MJG FEAT. YOtlfG EIRO {GR.r.JJO HUSTlE/E1 I 

BETWEEN ntE 13ULLl:TS 

lO JAMIE FOXX FEAT JUSTIN TIIIIERLAIE & T .I. jJIRMG) 

UN-THINKABLE (l'M READY) 
AllCIA KEY$ jMBK/ J/RMG) 

HELLO GOOD MORNING 
OIOOY • DIRTY MONEY FEAT. 1,1, (BAD BOY/1NTERSCOP£1 

17 ~?.,u+NM~. ~u~:~~~CRN<JIO"! 

9 ~~~a~:.s~l~~; JAMES jll~SHTOWftfUPSTAIRS! 

3 1 ~:~:~g~~~~lOBAA!Jty1$lM9JOJ\!O) 

20 ~.~.ri..~:1E,;1;!!!N~ 
LOSE MY MIND 
Y(JYNG JEEZY FEAT. PUE§ (CTE(Off JAklllOJM.G) 

143 
808B'V IIRAC:t:l~FEAI PIN Jmtor;IIS'IA.lUSlltMRS.u.MI\B..IC\ 

ALL I DO IS WIN 

QUIET WEEK IN R&B LIST'S TOP 10 
. . :i 
')~~ 

, ~ -~-

,' .. ·~ ~ . ·~ .•. 
. . ' ; : 

With no new albums debuting and no titles gaining more than 

5%, the top t 0ofthe Top R&B/Hip-Hop Albums chart is kind 

of quiet. Usher's "Raymond v Raymond" is anchored a t No. 1 

with 35,000 for the second consecutive week; it's the seventh 

week the album has ruled the chart since its April debut. The 

Black Eyed Peas are still moving unilS after a year on the chart 

and 49 weeks in the top 10 as "The E.N.D." shifts 17,000, ac

cording to Nielsen SoundScan. Overall the album has sold 2.5 

million copies. '. ·. ~ ':'J. WAYNE Lil Wayne's "Rebirth" (up 2%) jogs 12-7 and returns to the 

top 10 after three weeks while Erykah Badu's "New Amerykah" steps 9-8 (up less tl1an 1%). Ri

hanna moves 11-9 (but down 2%). Alicia Keys (iNo. 5), Ludacris (No. 6) and Sade (No. 10) all re

tain their positions from last week. -Raphael George 

50 1 Go to www.billboard.biz for complete chart data 

19 

29 
'""==-~---------

WHY WOULD YOU STAY? 
KEM {llt41\1'ERS-"l MOTOl/iN.i,Jl.lRGt 

17 11 NOTHING 
JAHET (SO SO OEF/t.lAlACO) 

16 14 :.~~~.,g~)~~ JOE KEO'" 

SKIES WIDE OPEN 
BRIAN CULBERTSON FUT. AVANT ORP RYE 

WE GOT HOOD LOVE 
MiUIY ,I. BUl2™1 lJIEY SON6ZVMt'RLf.i!Oi'Glff£tut~ 

TELL ME YOU LOVE ME 
LEELA JAhtfS {STA.'>!/CMG) 

ALL I EVER THINK ABOUT 
CHRISETTt MICHUf DEF J.\IA OJMG 

WE BOTH GROWN 
WILLIE CUYTON FEAT. Dll'VE HOlllSTER -c&c 
YOU"RE THE ONE 

:;111 Iii TITLE 
:ii •i ARTIST (11.lP!=ltrn J PROMOTION LA.B.Et,1 

1 14 ll~E(~ ti~IEYP§ltl.~l('lUMey,tP.fCJT(llll(J1 
~ NOTH IN' ON YOU 

2 
20 &0.IIFW. IIIIUNOMARS EIIELROCICICRll/Wll!Sl\fJ.liFt 

16 ~~C~~/&1KKl~K~•~NAJ 01P/DEF J> OJ'1G 

11 LOSE MY MIND 
YOUNG JtElY FEAT. Pl.Its jCTf/OEF JA.M/IOJt.lG) 

AIRPLANES 
8.0JI rut HA'tUYWII.J.JNA !'Rff£l.Jil'.X'r,1CIWll Hl6TI..Ei'A1t.AlffiC! 

14 ~~A~~~el!~~~JEt) 

1, 4 11 :~~~~~FfY,9JMJ~,tm'J 
2t SAY SOMETHING 

TIMIALANO FEAt DIW:E IDSLEYifl..i.cKmOUt.09iTERfC0 

g 13 ::r.~.~~~STL m,NTIC 
HELLO GOOD MORNING 10 

12 

18 

16 

OIDDY • DIRTY 11.0NlY FEAT. 1.1. 8,1,D SOYIIHTERSCOPE 

SEX ROOM 
LUDACRIS FEAT. TREY SONGZ (OTP(OEF JAM/lOJMOJ 

• BEAMER, BENZ, OR BENTLEY 
l S LLOYD HNt:S FtAl JUt:U S.ANTANA (0 UNIT) 

TEACH ME HOW TO DOUGIE 
CN..I SWAG DISTRICT CAPITOL 

SUPER HIGH 
RICI: ROSS flAl NHO (Ml,'®ICl\'51.P-f"9..0f,{JfF JM\OJ~tGj 

13 32 ~,!;~~,:~~:~;.,,.11_,,tr,., _ _,,,. 
15 30 ~~~~~-UWMl 1.SH'11J\l'l,UIM!lS'll.<010/nl 

NOT AFRAID 
EMJNEM /E81SHADV AFTEFIMAT tnEASCOPE 

10 ~~-~:;:,;~~S: MONEVJUNIYEA5'L '1010Wll 

BILLIONAIRE 
lMl'IMXffl'Mll!MMWOOffi'll(rillt(N.™O:,fl,,EIB)IJfFN.1fll1liP) 

15 YOUNG FOREVER 

Data for week of JUNE 19, 2010 
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AIRPI.AY 
MOtllTOREO BY 

!~i_l'.l.~<;!~ 
BDS 

SALES OATA 
COl.1PILED BY 

nidst:n 
SoundSt:an 

Drake 
© 'tOlNi MOrtE'l'iCI.SI-I POE't)UtWERSM. MOTOhl~UMRO 

Drake 
© V(l)tG&Y.t{~MO'•EY/_l,ltMRSld.t.lOTO'lhlU.f\Cl 

Usher Featuring wllU.am 

Young Jeezy Fealu~ng Plies 
@0 CTEJ'DEF J~M/1DJMG 

Ludacrls Featuring Nickl Mlnaj 
THE LEGEN•.i.RY TR.i.>:STER {C,BRIOGES,0,T,MJ.RAJ.S LINOlEY,0,0"-VlOSOtl) @ OTP/DEF JAU/IOJMG 

NEIGHBORS KNOW MY NAME Trey Songz 
Tl1WLOR,P.HAYES,J.MCGEE T.NEVERSOtU.lAYLOR,P.HA'l'ES @ SOflGBOOK/+\lLJ.tmc 

EVERYTHING TO ME Monica 
i1 ElUOTT.lAMB P.HtllOll.C.lAMB,J.SUl l fVW.F.BASl<ETT.C.MCOOPMLO.J.O.'llllllAMS CD .J/RMG 

ALL I DO IS WIN DJ Khaled Featuring T-Pain, l.JJdacris, Snoop Dogg & Rick Ross 
DJt~IOWlD,'C.Mmi.l..EOC.BFJcas,Y1.FllfRTS1lt.Cflfll'.)l.n.JS.F1.l~IU.lll.lttS 0 'l'lt:ffE£Sl,E1 

RUDE BOY Rlhanna 
STARGATEJtSWIRE M..S.ERl~SEN,T.E.HBU.IM.SEN.E..DEMU,I.RIODICIC,R.SWIRE,R.F 0 SAP/DEF J..U.\i\OJt.10 

NOTHIN' ON YOU 

Ludacris Featuring Trey Songz 
1(,l,JUN C,aRIDGES,T,NE\/tRS.or,,TsCALES,T,TA't\OR,K.JOIINSO © OTP/ OEF J~l.t/lOJMG 

LIL FREAK Usher Featuring Nicki Minaj 
E.VIILUAMS,POLO'N 0A 0014 J..JOIIES,t'.1,1/1LU;t.MS,EJ~.iW.U.R4.Yro10t,IO 11/,0.1.MAIW,s.H.MORRIS @ l.Afil.CE/JLG 

YOU'RE THE ONE Dondria 
J.OUPRl,B PA.COX J ,OUPRl,B M.CO © SO SO OEHMALACO 

HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
THE RutlNER.S.R.ICO LOYE RICO LO\'£,A.HARR.,J.JACKSllJI.U.R.AVMONO I (l) LAFACE/JLC 

RIDE 
t.STEWol.Rf,l".NAS.H C.P.11AARl$,T.FfliSH.C.A.STE'NAAT,C.BRIOGES 

HELLO GOOD MORNING 
()ArtJA RICO LOVE.f.fl.HJLLS,1.1.ARAlCol..C.J.HA.RRlS, JR. 

SUPER HIGH 

Nicki Minaj 
(i) VOUOC. tAOr,EY/CASH MOIIE'l',\INl\/9IS"'1. "'()TO'lo'4\.IARO 

Dlddy - Dirty Money Featuring T.I. 
(!) BAO BOY/lrnE .. MCOPE 

C.l:El'ffHffl.llJ{ ~'FQIER1SIJJ.»Sffi.MflOWlJSCJtSS4TI1.E..DltfDI 
Rick Ross Featuring Ne•Yo 

@O ~j.SIJ;WEJ JU•Hl.113 

• 

10 

2 

12 

14 

• 
16 

25 

Call Swag
0
D!~)~~ 26 

The Black Eyed Peas Iii 12 
=P""'""'""e~'"''11J'=""'"'C:'c''""'~~"'"""="'"''='J001.="'""='"''"°='"')(JWl="""'''-"...,.=a.a,,,Rill\='-''"'"'"'""'IBl\="[E.l="!l"'---,-'0'-'tmR=scm=,_. 

~~c~~~:0u~~u~?:~cowrnsrn1uJ01A Mary J. B:~:AiRf~~:EiFi:Vf,i;:~;Jl,~ 21 

~~!.~.~!,~E~!~; ASlilllGTON,B.GREftl,C.SPAAKS,R.HOllHS 0 BIG GATES/SllP-11-SlllE/Al;}~.~ 30 
Uoyd Banks Featuring Juclz s:n~~~J 11 

Young Money 
0 CASH MOIIEY,\lll'Vf:R$.i.L t.lQTQY;W,,JURG 

Toni Braxton 
01.K Of TlfE KtllGUTY,'RIT1.ZJt,MASON JR II J MASOtl, JR VI.FELDER tt,s.RIGIIT (!) ATLAtmc 

I AM Mary J. Blige 
STM~Gm M,J,BLIGE.M,S ERIKSEN,U KRUAtlSEN,JAUSTm,E OEJ,.t,i,),le © rMT~lW:IWEFFEIWITERSCOf'E 

SAY SOMETHING Timbaland Featuring Drake 
lltJBiU..00.JROC V.MOSLOO.W.RMOH.A..GAAHi\M,t.CLAYTORJ.MAl.lT @ ~tOSlEYiSLACXGROOm,WTERSC<PE 

IT"S IN THE MORNING Robin Thicke Featuring Snoop Dogg 
l.RILEV.lHICi':E (R.TH1CKE.,T.RILEV.C.C.8R.OAOUS JR.,J.MATHtS.J.JACKSOU) CD STAR TR.Al{JltHE.MCOPE 

AIN'T LEAVIN WITHOUT YOU 
klNCf£ 1.EtE.~$.lllitU.t,WUSCIIITIRJ.BPmOO.SE.~tOliU,MlM>.sruxnrt 

STEADY MOBBrN' 
KAPlE D CARTER.O.J0HNSOF4,R.OAvtS @ CASH M())JEYl1Jtll\l(R$1il. PA0l"OW'4/\!~!RG 

SPONSOR Teairra Marl Featuring Gucci Mane & Soulja Boy Tell'em 
E.lFt.'5,IJIOC J.PHR.LJPS JIEl SOO,e L0\1S,B.r4!HAMU~.R.OA\IIS,O.'IIA © FO' REEL/AS'l'I.U\\iWAAHER BROS. 

IT KILLS ME Melanie Fiona 
J.FUU)(,A 114.Rml A MARTm.R llTTLEJOlltl, JR ,L.CARR,E.SHULMAN @ SRC/tWIVERSAL PA-OTOWt«JMRG 

SEX THERAPY Robin Thicke 
Pll.CYNCLI\OOHOTSAl.(l :nm.Ew.tU.KltESfOl'NOON.H.WEMR.S.OOTTlDJ.W0:,1/i (l) SWfl'AAKWTmsctff 

PRETTY WINGS Maxwell 
(i@ COt.UMBIA 

Roscoe Dash 
0 MPAVMVSIC LtrtE/lOJIE -t,11rnERSCOPE 

Lyfe Jennings 
JESUS S'111"0S/ASVLLMJWAlmER MUSIC OROUP 

SAY AAH Trey Songz Featuring Fabo1ous 
Y.'l'Ot.M'.O.COllf\.1.,1.TA'l'tCft RJLFEREBEE, JR .• T.NEVERSCH.tSGALE$.Nl .'lliUJ<ER.O.C~ELL 00 sormB('(lK'ATU.tmc 

CLOSER Corinne BaUey Rae 

MISS ME 
8'J.IW,.~113 (M~ASl>.11J..W.9lEB8D0016\0ID(UU:iD.IJJ~JSO,'l 

PRETTY BOY SWAG 
YOUNG SHAY.G51<tDMURPH O.WAY.O.BYRO,J.MUR 

HOLD YOU (HOLD YUH) 
flRE PETER I.EDwaos.R..JOHtlSOtl 

LOVE ALL OVER ME 
J .DUPRl,&.rol.COX J .OUPRl,&.M.COlf,C.JOJ-mSOtl 

ALREADY TAKEN 
POLOW 04 OON J.JOIIES.E.OU" T.r4f\1£RSON.A.JACKSON 

(!)C.fiMOL 

Trina Featuring Monica 
@ SLIP-tl-SLIOEIC4.PfTOL 

Drake Featuring UI Wayne 
0 )W~ PUO"O\:ii'«JEY,\1'11004, ~,H1.MlS 

So ulja Boy Telrcm 
© COtUPARK/INTERSCOPE 

Gyptian 
u'l00 VP 

Monica 
@ J/RMG 

Trey Songz 
@ $0t(G800KJ4ll4.tmc 

Rahe-em Devaughn 
@ JIYE/JLG 

LIi Wayne 
@ CASH MONEY/U.JllVEASAl ,,orowrw.MRG 

John Blu 
© ALLABOUTUSJ.jjYE/JlG 
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Up 6 mllUon, the 
tltlt leaps to 51.J 
million istener 
impressioo~ 
according to Nlelstn 
BOS, lbe first song 
to pass tiff 50 
millio1 audience 
plaleausilce 
Beyo11<e's "Single 
ladies (Put a Ring 
on It)" on the Jan. 
l, 2009, chart 

wave of I~ millon 
impressioos into 
the top 20. lb~ 
single is ber filSI 
visit to this portion 
of the chart since 
"When I Set You,'' 
which made ii to 
the top for eight 
weeks in 2007. 

m 
!be rapper scor.s 
double debuts on 
R&8/Hip-ffop Digital 
Songs at Nos. 8 and 
9 with nm-week 
totals of 62,000 and 
60,000 dcW11loads, 
r.spe<tively, 
according to Nlelstn 
Soundl<an 

1%il:11•%•1 
Adress/gcspel 51M 
debuts al Nos. 96 
and 100 with singles 
homlhln'l albllll 
"The Master Plan," 
which dimbs ll-8 as 
tbe (ireattsl Gainer 
on Top6ospel 
Albums, ~P 82%. 

ID 

81 80 -70 

93 e~ 

Viv ian Green 
@ El 

T. I. Featuring Kerl Hilson 
DJ TOOM.P C.J.HARRIS, JR..,11.OAVIS,l..NASH 0 GRANO I-IUSTlE/ATUrmc 

BET I B.o.B Featuring T.I. & Playboy Tre 
IO,J1"Wt ASIMM0tl$,JR.C.J.HARF11$ • ..fl . .C.MONTG0MERYll,J.MQ.l.l.U:li,JA. (!) ~illlOHJ$1Lf/ATtNm; 

SKIES WIDE OPEN Brion Culbertson Featuring Avanl 
B.CULBERTSON,RRIOEO\Jf &.C\JLBERfS.OFU.11.AVANl,R.RIOEOUT (!) GRPMRYE 

BABVF ATH ER Sode 
(!) CPIC/COLUMll14. 

FALLIN' 
KAri E,A.FLOYD D.JOHIISorl ,A.FLOYD,K.MICHEl l E,8.HutL,rf.M WALDE 

SHUT IT DOWN Drake Featuring The~Dream 
tlSHEB8.0lolJEU A.CRAHll:M.N.ffBIS.S.BM'l,lltNASH YOUIIG tM».iEVJCAStt MMY/\JPUI/ERSAL MOlOWN1UMRG 

ROCK VA BODY Dallas Blocker 
BE4.t4l rt KOR/lSRUD O.JOl11(SOH,KR0Y @ BlOCKERBOY/SYDEOt$HJTF 

TEST DRIVE Kellh Sweal Featuring Joe 
Tt1E PlATINUM BR01HERS,l.AU$Tttl A GlBBS,M.CHESSEA.L .i.usrnt,0.8ROW!f (l) KEOAlt 

LAST SONG Recognllion 
L.ClOPTOII P.HJ.YES l CLOPTOtl P.tl4.YES,R,DAVIS,J RANKlr{,11 MCKEE JR © R & R/CAPITOL 

MS. CHOCOLATE Lil Jon Featuring R. Kelly & Mario 
ORUMI.IA 00\'JSl.llrn JRSIIIT!l.C.GHOLSDrl.R.mLY.CJ(Hll')VJlOl.l.lfS 0 8ME,IJIMR!W. REPIJBLIC,IJl,IRG 

I :m~! Te~~L~M<t A~~fl~M~Ol }]RTER,M SAMUELS Bi
rd

m;~:~~!~,:~it~;E~~l !o~~:~~i~: 
LIGHT UP Drake Featuring Jay•Z 

DADDY STROKE 

IA t{E'I' rl:VER Al M 1 Nl'l MR 

Jay-Z + Mr. Hudson 
00 ROC ruTlON 

Lloyd Featuring Mystlkal 
YOUHG-GOLDlEnOHE 4flNTERS-COPE 

Ne-Yo 
@ DEF JAMJIOJMG 

Sade 
@ CP1C/COLUMBl4. 

Fat Joe Featuring Jeezy 
@ TERROR SQUAD/E 1 

Juvenile 
@ UTP/t:1 

Mlshon Featuring Roscoe Dash 
• C,.~f(SN:i\'lt.r~"t 

Ledlsl 
@ 1/ERVE r-ooECASTMIM. 

Tamela Mann 
@ TILLVMAtlN 

Donell Jones 
CMHMr,1AN 

Dorrough 
tlGENIUS,IEI 

rilftJlOCERS.STUNT H oonER B.J4.Cl<SOH, l.JACl<SO>l.C.HIC:l·UCIU!ERT U.ROGERS 
The Party Boyz 

@ HITZ COMt.111TEE.iflATTERY 

THE MASTER PLAN 
M.BUllER (T.f.llAtlN,M.8\JTLER) 

Tamela Mann 
0 TILLYMAtjN 

LUDACRIS NOTCHES 26th TOP 10 
Ludacris extends his lead for the most top 10s by a rapper on Hot R&B/Hip

Hop Songs as "All I Do Is Win" by DJ !<haled, where he is featured, vaults 13-

10. The song is Luda's 26th appearance in the region, widening the distance be
tween second-place holder Jay-Z (who has 23) and third-placed Lil Wayne (19). 

"Win" is Ludacris' third top 10 of the year following his lead roles on "How Low" 

and "My Chick Bad." 

Ludacris also holds the longest active streak for yearly top 10s among all 

artists, with 11 consecutive years with al least one top 10 s ince 2000. -Raphael George 

Go to www.b illboard.biz for complete chart data 1 51 
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II CHRISTIAN GOSPEL Billbear• ~ ~:~;~:1~"' :~~~:;::: 

2010 

1f • cHRIST.IANISONGS'ili 

OUR GOO 
CHRIS l(IMLIN SIXSTEPSISP"-RR.O'll/EMI t MG 

BEFORE THE MORNING 
JOSH WILSON SP.)..RROl/1/EMI CMG 

WHAT FAITH CAN 00 
I UTLESS BECITOOTH & tlAIL 

FORGIVEN 
SANCTUS llfAL SPAARO'N/tMI CMG 

HEALING BEGINS 
mmt AvtNUE. NORnl REWlOlf/PlO 

BETTER THAN A HALLELUJAH 
AMY GRANT ArGf GRttNl AAOOUCTIQrlSJSPARROW/EMI CMG 

BEAUTIFUL, BEAUTIFUL 
FRANCE.SCA BATTIS TEW FERVENT /VIORO·CI..RB 

HOLD US TOGETHER 
MATT IWIER ESSENTlo\l.lPLG 

HEALING HANO OF GOO 
JE.RUlY CAMP BECITOOTII & tUill 

IF WE'VE EVER NEEDED YOU 
CASTING CROWMS REUU10N.lPLG 

BORN AGAIN 
p 

UNTIL THE WHOLE WORLD HEARS 
CAS1'1NG CROWNS BEACH SfREETJREUWON/PtG 

MORE LIKE FALLING IN LOVE 
Jil.S.ON GRAY C:ENTfUCm' 

LOVE HAS COME 
MA.RX stHULn WORO•CURS 

GOO GAVE ME YOU 
CIAVE BARNES RAZOR & TIE 
BLINK 
MVIVE ESSEtHIAL/PlG 

MY HELP COMES FROM THE LORD 
THE .,usE.UM BEc.,100TH & HAIL 

16 ~~~~VTHING FALLS 

FIGHT ANOTHER DAV 
AODIS(IN ROAD INO 

COME AS YOU ARE 
POCKET FULL Of ROCKS MYRRHN/ORD•CURB 

POWER OF YOUR NAME 
LINCOLN BREW'11R FEAT. DARLENE ZSCHECH ltllEGR.ITY 

FOR LOVE OF YOU 
AUDRlY AS.SAD SPARROW/EM! CUG 

YOURS TO TAKE 
JIMMY NEEDHAM ltlP P 

LEAD ME 
SANC1US REAL SS'AR.RO'N/f;MI CMG 

UNDONE 
ffH 62 

NO MATTER WHAT 
IEJIRI ROBERTS RE1Jtll0 tl/PLU 

YOU'RE THE ONE 
CHRIS ANO CEINIW> VSR 

STARRY NIGHT 
CHRIS AUGUST FERYEtiT ORD•CUR8 

SOME KIND OF LOVE 
PHl STACEY RHrnlOWPLG 

AWAKE ANO ALIVE 
Sl(lllET AAOEtH tlO 

GREAT ARE YOU LORD 
PHLLIPS CRAIO & DEAN 1rrn 

YOU CAN HAVE ME 
SlllfWALIC PREIPHOS F£RVENT/WORO-CURB 

YOUR LOVE IS A SONG 
SWITCHFOOT LOWERCASE PEOP\.E/CREOEIHIAVEMI CMG 

WHAT A SAVIOR 
CATALYST MUSIC PROJECT FEI\T, LAURA STORY 1110 

OH, HAPPINESS 
CIAVID CROWDER W O SIXSTE P SPARROW: Ml CMG 

ALREADY HOME 
THOUWO FOOT KRUTCH TOOTH & NAIL 

HERE IN THIS MOMENT 
8E.tlltH SHAE. SHAE SHOC 

CASTAWAY 
CHASEN INO 

WAITING ROOM 
JONNY DIAZ IND 

SOMETHING HOLY 
STB.LAR tiART INO 

GREATNESS OF OUR GOO 
NATALIE GRANT CURB 

ANCHOR 
SATI:WTE.S & SIAbtS 1//0 AO·Cll~B 

48- 7 4 ~~~E~~~TH A N~IL 
. . • , REDISCOVER YOU G> ' STARFIELO $-PAARQWlfMI ~11.lG 

IIO 50 17 !~!~~~~UL HISTORY 

WHh 8.8 million i!lldlence inpiei!lons at an 
but ~x of th, 96 stations monitored by 
Nielsen BOS for lh, <hart, lobyMa< em h~ 
third No. 1, and lis second straigh~ oo 
OulsllM Song~ He pievloo!ly spent the last 
of 14 wetks al lh, sanmtt wilb "Ci!y on Our 
Knees» on the Feb. 6 chart. 

J 

ii 

2 

• 
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• 
• ., 
• 
• 

;!il 5~ ARTIST Ii ~- ·= TITLE IMPRllll g r..,_MSfR / DlS1RIBU111lG I.ABEL fl 
MERCVME 
llli&!Vl:IIWLUMVlllllll-13' P~l-E-{f.Jl't 

SKILLET 
Al'.'AKEAROOO'Ml'.),l,ffl_Mllx: ~'f'AOVOOff-MEGFlnY 

TENTH AVENUE NORTH • 
ntEUSKTME!TS MCWIII.P8.llC 1014t1'11:lJVWIT.fflEf,Jm 

TOBVMAC 
TOfilGt\1 FOREFROrfT ij,,:m/tMI CMG@ 

~JJ:.~.~g,,w~sFIUIJ<\11•"'"'',..~.., • 
SARA GROVES 
Al&l.ESANOSQl«iS S:006tm 4n2flR0\1CUIMITTGJIY 

VARIOUS ARTISTS 
WOWWOOSl-9> R.G,9,1 CM3 B8700QM\'.IOClR8 

FLYLEAF 
MEMENTO MORI A&M/OCTOIIE 013Sl2/EMI CMG 

AMY GRANT 
S(Kli1mll'.MIITHEJOlil1Jlfi1JlfTFIXtC!QtS.9Jfti!M':,W9'Qt~ 

FRANCESCA BATTISTELLI 
WY PIIPU\ HEART FER\IEllf 1187378/WORO•CURB 

NEEOTOBREATHE 
THE OUTS:lll[RS ATU rmc 519702·,'V/ORO•CURB 

PASSION 
f'IIISSll)N;_~WUENING SO:SfilS,1~~51'1:IAl,_Cf.!G 

THE CANADIAN TENORS 

SONGS 4 WORSHIP $0 INTEGRITY 24702/TIUE UFE 

KUTLESS 
ff IS WEll 8.EC 7174/EMI CMG 

SWITCHFOOT 
ll!tJJlll,IRl;J,1lf !0,11:Jt,1Sflt-JU,rum;.,Jt~W."Uil~@ 

THE STATLER BROTHERS 
TiiE GDSPB. MUSIC: VOi.i.iE TWO GNTl-£'R 607J.O.I CMG 

THE STATLER BROTHERS 
1Hf GOSPEL t.lJSIC: VOLIME ONE G~ER 6004i0.il CMG 

SANCTUS REAL 
PIECES OF ii. fl(Al. t\EA.f\T SP,J,RROW 6506/1:MI CUG 

• LYNDA RANDLE 
WOMAN Afl'fft OOD'S OWNHfNIT 

MATT MAHER 
AUYE AGAIN ESSENTUiL 10006if'RCMDENT-ltlTEGAJTY 

DAVID CROWDER BAND 
CHURCH Mll~C SIXSTEP PARROW 61 l ! IEMI CMG 
ELVIS PRESLEY 
~MMKCl'&fflRSCtNli MTQI.IMrrlt<ID.G<:W6'423 

MANOISA 
fRlECIOM SPARROW 6779/EIAJ CMG 

MATTHEW WEST 
SOMETltlNG TO SAY SPAAAOW 4520,1'1:MI CMG 

RED 
lltW!ICE & 1~11;1' ES9JffllJ. I0063fro.teXT.fl1RfflV ft 

FIREFLIGHT 
FtR nm, \Mil WMfU::kIR 10009,m:MJelT,.flT[GfllTY 

THOUSAND FOOT KRUTCH 
wa..cor,1: TO THE WSQU(RADf TOOlk & ~ L .fi'&1'E),I ct AG 

MERCVME 
10 1110 4626/PROYIDENT•INTEGRITY ® 

DAVE BARNES 
v.lLO'wt \WftWtv.n.tsET~'ttl Tl!: ID~MtOOIIIEfllTV 

DEMON HUNTER 
11\E VilORUJ IS A nt(JflN souo STAlE 63e7/Er.t cr..•G @ 

BRITT NICOLE 
THE LOST GET FOOND SPARROW 2358/tMI CMG 

THE LETTER BLACK 
HANGIIG ON l'r A THflEAOTOOTII & rmL 5813,0,1 CIAG 

SIDEWALK PROPHETS 
TttESl SIMPLE TRllTHS FEJM:tlT e:B?t!OM\'Cf\0-CURB 

RICK PINO 
THI: NARROW ROAD FIRE RAUf 36657 

GAITHER VOCAL BAND 
REUNITED GAITHER 60H tAI CMG 

VARIOUS ARTISTS 
UMil'S~TIWMl:tlmFf.,~.S'ISW(W..6Ctt815(AA'l'Ot. 

POINT OF GRACE 
NO CHilNGlf' US W0Atl•(:tJR8 t11379?4 

HILLSONG 
1Hf VERY 81:SJ OF l«.I.SONG LM ~ ro 26:BM:Fd Ct"3 

ANTHONY EVANS 
.. ,,s(ilJISIII "'~"" 
MAT KEARNEY 
aTYMUCll&WlfltA'llAllf.mit.ftA,'1PCl'1-$9110AG 

GAITHER VOCAL BAND 
BffiEJI DAY GAOHER 6031/E.MI CPAG 

Karen Clatk·Shea1d claims her fl~ solo lop 10 
on IIQt Gospel Songs sinre the chart laundled 
in ZOOS, as "Prayed Up" !1!9)! 1\-10 in ib 19th 
dart week. She most oontly acipeared in the 
tally's UPJ)ef lewl as Ille teabred atlisl on 
Oonlie NcOurllin's "Walt on the lo1d," which 
Slopped al No. l in August 2009. 
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t;ill il!li TITLE 
51 11 ARTIST I.UPRlrfT / PROMOTION LO.BEL 

18 ALL OF CREATION 

14 TOB\'MAC FOAEFRONT/EMI CMG 

13 OUR GOO 
CttNS TOMUN SfXSTEPSISS'ARRO'N/'EMI CMG 

22 BEFORE THE MORNING 
JOSH WILSON SPARROI///EMJ CMG 

37 WHAT FAITH CAN 00 
IUTl.ESS BECITOOTH &- NAIL 

13 HEALING BEGINS 
TENl'tl AvtNUE NORTH REUtflON/PlG 

12 BEAUTIFUL, BEAUTIFUL 
FRANCESCA BAIDSTElll FERVENTNIORD·Cl..RB 

17 HOLD US TOGETHER 
IIATI MAHER ESSENTIAL/PLG 

22 HEALING HANO OF GOO 
JEREMY CAMP BECITOOTH & tlML 

IF WE'VE EVER NEEDED YOU 
CASTING CROWNS REUNION/Pt.G 

FORGIVEN 
SANCTUS REAL $PARROW/EM! CMG 

MORE LIKE FALLING IN LOVE 
JASON GRAY CUITRICl'TY 

LOVE HAS COME 
MARK SCHULTZ WORO-CUR8 

41 UNTIL THE WHOLE WORLD HEARS 

AMY GRANT ,J,),f'fGR411T PROOUCTIOtl~ RROW,9,t CMG 

BORN AGAIN .. IN p 

GOO GAVE ME YOU 
DAVI: BARMES R~20R & TIE 

fg ? ~ REVIVE ES SW11Al/PLG 
_2_j BLINK 

10 YOURS TO TAKE 
JIMMY NEEDHAM ltlPOP 

MY HELP COMES FROM THE LORD 
THE IMUSWM BEC/TOOTll & N"-IL 

GREAT ARE YOU LORD 
PHILUPS CRAIG & DEAN IND 

FIGHT ANOTHER DAV 
ADDISON ROAEI INO 

LIVE LIKE WE'RE DYING 
IRIS Al.LE.JI 19/Jfl/E/JLG 

e. 30 NO MATTER WHAT 
IE.Ml R08E.Rl$ REUllOll/f'ILG 

fl 27 YOU CAN HAVE ME 
$1)E\llilU PROPHETS F~RvtffT/WORO•CURB 

1f -1.CHRISTilANLCHR'~ 

ii :;111 il!~ TITLE 
~- I! ARTIST LUPRltfl / PROMOTlotl LABEL 

0 16 BORN AGAIN 

TOBYl,U.C F~EFROJlf/'Ell l CPJJG 

GOO GAVE ME YOU 
DAVE IIAJlliU Ro\ZOR & TIE 

AWAKE ANO ALIVE 
SIIUET AROENT/UlO 

ALREADY HOME 
THOUSAND FOOT KRUTCH TOOTH & ~AIL 

LEAD ME 

12 BEAUTIFUL, BEAUTIFUL 
f'RAHCESCA BAIDSTELLI FERVENT/WORO·Cl.RB 

16 ALL OF CREATION 
IIERtYMI: IHO 
FIGHT ANOTHER DAV 
ADDISON ROAEI !NO 

11 BLINK 
REVIVE ESSEtfTIAl/PLG 

9 ANCHOR 
SATEWTf:S & SIRbtS WOAD-CLAS 

AVALANCHE 
MANAIUT BEC/TOOTH & HAIL 

22 SOMETHING BEAUTIFUL 
tlEEDTOIIRE.ATHE Afl AtmC 

MY HELP COMES FROM THE LORD 
THE MUSEUM BEC/TOOTII & N"-ll. 

12 LIVE LIFE LOUD 
HAWK KELSON BECITOOTII & tlAJL 

11 THE ONE (l'M FIGHTING FOR) 
ARTICLE ONE INPOP 

20 REDISCOVER YOU 
STARFIHD SPARROW Ml CMG 

YOURS TO TAKE 
Jli!IIY Nll:OHAM l}lf.'OP 

SALT ANO THE LIGHT 
sen BY RAVENS TOOTH & NAIL 

THERAPY 
RfllENT ti JIVE/JI.G 

HANGING ON BY A THREAD 
THE LETTER BlACI m orn & Jl"-IL 

18 WALLS 
MANIC ORJVE WHlPLASH I NEW CREATION 7 ~ l.EEIJIN.O RElllllOtl/PLG 

! 
1 13 . " 

20 VARIOUS ARTISTS 
wr:NGOSfB.20Hl111{f10.aJff!.,9,ICMlwur.'62442/l.G 

6 JUANITA BYNUM 
MORE PASSION FLOW B158 

36 BEBE & CECE WINANS 
Sllll B&C J 11115/MAI.ACO 

9 80 HEZEKIAH WALKER & LFC 
SOUL.ED Out VERITY 23487/JLG 

11 9 KAREN CLARK·SHEARO 

16 31 
THE MASTE.fl PLAN l lLl.YMANll 1 

10 37 FRED HAMMOND 
LOVE UNSTOPflABLE F Hol.lAUOtlOMRITY 43341fJLG 

• VARIOUS ARTISTS 
COO>BA>11iR$lMFffSSITtSWlllOl8w.iOOi!B418'1i\1BS 

10 53 BRIAN COURTNEY WILSON 

DE&am.lWlDm ,NLltl'm.r.':l\~t.t\U~IGlilfflil.6 

53 WILLIAM MCDOWELL 
ASWlWORSt\lP; I.IVEE1 5103 

71 VARIOUS ARTISTS 
WC'IN OOSfB. 2009 WCR0.Ulfl:l.9.1 CMlw:m' 416751.LG 

41 J MOSS 
JUST JAMES PAJAM,'UOSFO CBlTRIC.i\'ERllY 47910.IJI.G 

25 63 ISRAEL HOUGHTON 
Ttf: POWER Cf Otl: ltlTEm/JYJC:Ol.W&.4 C?!i&~'Sllth' t.lSC 

41 VICKIE WINANS 
HOW I GOT OVER oesrnw JOY 612il 

1,~ ,.1HOT ... GO~ 
ll SONGS 

,.111 
i!III 

~= iilii TITLE 111 ARllST OAJ>RINT I PA0110Tl0tt LABEL 

0 1 25 THE BEST IN ME 
MARVIN SAP VERITY LG 

2 51 THEY THAT WAIT 
mED HAWIOMO FEAt JOHN P. Hl fllAF°"'trnlMUflYf,lG 

21 I WANT TO SAY THANK YOU 
USAP111GllRXIKSFULRm:ALPRUIH0009fJ'll4F.1t!BAK}QJ( 

45 GOO FAVORED ME 
HE'mWIWAUIR & lfCfW. MARVIN WP a DJADGERS\Uffi"J..6 

30 RESTING ON HIS PROMISE 
WIIITHFU. PfWSf. Ftll J.J. HilRSTOII NtelCE OOS'tLUCHI' 

48 RAIN ON US 
UM EST PUGH EPMJBLACKSMOl<E/NORLDWIDE 

32 GRACE 
llllf &- CECE WIN.ANS B&CJMAL.i\CO 

61 ALL I NEED 
IRIAN COURTNEY WILSON SPIRIT RISING/MUSIC WQRlO 

33 GOOD NEWS 
VANESSA lllL ARMSTRONG El.ti GOSPEL 

19 PRAYED UP 
KAREN CURl<-$HEAJID l<AREW 

26 ENCORE 
JAMES FORTUNE & FIYA BLACKSMOl(E/WORLD'ft'IOE 

13 21 THE LIFTER 

15 

14 12 13 HE WANTS IT ALL 
FOREWEJI J ONUi EMI GOSPEL 

14 JOY OF THE LORD 
TAMELA Mil.NN TILlYMANtl 

12 I CHOOSE TO WORSHIP 
WUS MORGAN BOW TIE 

18 LIVING ON THE TOP 
DEWAYNE WOODS OtJIET 1/IATEAfVERITY JlG 

CHAMPION 
DARWIN ff088-S LIAISOtl RECOROS!lYSCOT Mo\00 OEl 

13 1rs ALRIGHT 
JHf BROWN BO'f'Z EVOLVEIBLACKSt.10f<E/WORLOWIOE 

12 FAVOR 
St!IRLEY CAESAR SH1J•BEl/UGH1' 

12 HE'S STILL WORKING ON ME 
ELAINE NORWOOD HIGtl..Y FAVORED 

6 I OARE YOU 
ISAlAH D. TltO~lAS &, ELEMENTS Of PRAISE GLOB,J,L 

11 HE CAN (WORK IT OUT) 
YOUTH FOR CHRIST EMTRO GOSPEL 

THE GREAT I AM (LIVE) 
EARNEST PUGH SLACKSMOKE/WORlOWlOE 

STILL HERE 
fR:AVIS GREENE PE.tlOULUt! 
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AIRPLAY 
r.tONITORED BY 

n_i_~l-~11 
BDS Billbctar«t 

i-:;: 5~ TITLE ~- Ii ARTIST IMPRltH I PROt•OTION LABEL 

NOT MYSELF TONIGHT 
H I 

BEAUTY IN THE WORLD 
MACY &RAY COtlCORDJCMG 

PRETTY MESS 
Eftlk.l JAYNE RM 

OMG 
USHlR FEAT. \Ill.LI.AM U,FACE/JLG 

ALEJANDRO 
LADY GAGA SlREl\fl.RDEJKCff.lYf/CHERRYnltlJltllERSCcPf 

6 7 ROCK THAT BODY 
THE 8UCK EYED PEAS IIITERSCOPE 

GETTIN' OVER YOU 
OOIIGtlTtllaRSM!BftURDlilJBOG.11.~'i:~ 

COMMANDER 
KELLY R0\111.AN.O FUT, DAVID GUlTTA UflllJERSAl MOTOWN 

9 HAPPINESS 
ALEXIS JORDAN STARROC/ROC lfATION/COLUPA.SIA 

KEEP FAITH 
flRWlll I BIIISTON VS.XHI 11:IIO fW. lrED RICCIO MrB.8.t CHLO 

DIRTY TALK 
WYNTER GOROON ! JG BEATJ.\TLA.NTIC 

12 11 11 IMMABE 
TltE IUCK EYED PEAS IIITERSCOPE 

13 16 IF YOU WANNA FLY 
VERONICA MVA 

14 12 14 DUST IN GRAVITY 
OELERtutll FE.Ill. KREESHA TUANIR NEHWERK 

111 10 RIGHT HERE RIGHT NOW 
BWOLOLLIPOP 

111 18 12 SOMETHING LI KE A PARTY 
SCHOOL GYN.S lfCREOIB.LE./ISLAtlD~OJlllO 

17 19 14 FREEZE 
BIMBO JONES SILVER L,t,BEL/TOIAMY BOY 

25 DANCING ON MV OWN 
ROIMI CHERRYTREEJUHERSCOPE 

26 SHARK IN THE WATER 
V,V, IIIUlWN C,1,PITOL 

20 14 12 NASTY BOY 
, 1PSTA PROVOCATIVE 

2 1 21 14 TAKE CONTROL 
J UL!SSA ntoz C,1,RRILl O 

22 22 12 RISE! 
VERNE.SSA MITCHEL! co,mNUOUS COOL 

23 24 12 WAVES OF CHANGE 
SM1.AN11U JAilES OM • 3S 

. ALIVE 

30 $.ARIAH SARIJ\H 

•
TOP DANCE/ 
ELECTRONIC ALBUMS~ 

i-: fi! ARTIST " ~I II TITLE lMPfl:IUT t, tlUMBEA I OISTAISUTl!tG LABEL ~ 
84 Ill LADY GAGA e] 

11f!lll™~UE~:·1tQ;'£1. 

28 !:'~~~~?~.,,_,,~"""""'""""""'""' • 
LCD SOUNDSVSTEM 
THIS IS HAlfflflNG DfAMRGm 09903AJCA.Pil0L 

47 OWL CITY • OCEAN EYES UtllVERSAL REPUBLIC OU141~/UMRG 

LA ROUX I 37 
~U.FWXSSlllfQMXROIEmYmfElfTERSC(J1:01W·.Q 

II 2 
: ~D~~!'r.~ED SRP/OEF JAM 0Hl75JIDJMG 

7 6 CRYSTAL CASTLES 
tffl'ml.US!Wftll,JIOO(ff,GtlS~~0~74UWiG. 

41 DAVID GUETTA 
ONE LOVE GIJM 86847°/A.STRAtWERKS 

11 19 DJ ENFERNO 
ULTRA IJANCE II ULTRA 2J 17 

FLYING LOTUS 
COSMOGIWIMA WAR.P 195• 

20 38 
1 ~l~~K! a!~o~:OWff 7001!~· 

12 48 LMFAO 
PMTY!IJXIWO'f©:,V.U.IJN,O-E!Uh1ll:i.Of:i:R.TiCF!:01r.«2,'GI, 

10 21 DJ POET NAME LIFE 
TOTAL ewe HITS 4 HlRM 90825,ll{)JMG 

14 13 VARIOUS ARTISTS 
ULTRA.WU:KENIJ 6 ULTRI\ 2432 

22 17 DJ SKRIBBLE 
lllFIIN:m.soot.GllalWDltntfllTMIR1'1TYOill-:,.{ !Oml)J6 

111 19 37 VARIOUS ARTISTS 
MIWrnG"SWHATICMJ.CU.ltmat\N\eit.W.~$;1'1t.lJ>C 

BEVONCE 
WUlliUJl:tllll(lJ.HDI Utflllllt.UIJ.IIU~91lCUlftRtt@ 

DEADMAUS 
FOR LACK Of A BETTER NAME lt,•AU5TRAP 21741\,LTRli 

7 ·~~!:~yr:~~!~~!m 
20 17 KASKADE 

DYNASTY ULTR,I, 2422 

MASSIVE ATTACK 
HR l60WO V1RG1" 09-466*/CA.f'fTOL 

IMOGEN HEAP 

24 23 11 HEAO FIRST MUTE 9442• 

211 25 31 VARIOUS ARTISTS 
ICM'nwll..WIU!lalll~Dl'.JJ,'E'9.lfMl.fllm3JL'l'll& 

§ :;: =~TITLE s I B ARTIST IMPRINT I PROtAOTION LABEL 

4 RICH (FAKE IT TIL YOU MAKE IT) 
LOL1NE 'APITQL 

9 SHINE 
BLACK GOLD REO Bl.LL 

311 BEL IEVE IN YOU 
HANNAH StlOWOOG 

FREAK 
EiTRll FUl IWDNAL OFFISl1AL.l HJfAE SCI 001./il.ll.lMl: 

6 IF TH IS IS LOVE 
LE.AH DRISCOLL SEMI ROBERT 

9 PICK ME UP 
EMILIA DE PORET SOLM,nlC 

32 28 I IN MV HEAD l: JASON DERULO S.EL!,!~A HEIQHT~IAIUlER 8RQ~. 

33 29 6 EMORIO 
sERGiO MENDES COIICORO 

34 l ON TIME 32 12 ~ DISCO 81SClJTS FEAT. TlFtlACE fJM1f;M Rl;G$,'SCI Rnart'I' 

311 38 

STONE8RIDGE 3 OAYHNE tU,F1TH 

KILLING TIME 
INFECTEO MUSHROOM FUT. PEJIIIY FARRELL HOl.f.-MEG,1, 

ROCKSTAR 101 
A.lli.MtltA SA.P Ef JAMIi •c 
B LACKOUT IN WONDERLAND 

W.IE IEBOT DA MAN 

OOH OOH OOH 
J,ASON ANTONE CHICKIE 

2 ~ TINO couin ElE\lt:tlTII 
I DIARY 

2 CLAP YOUR HANDS 
Sh\ Jll/£/JLG I BIG LOVE 4 ~ SUZANNE PALMER STAR 69 

WILL YOU BE THERE? 
ANDY BELL MUTE 

11 RUDE BOY 
A.lliAIUU. SA.Pl!?EF JAA1110.JMB 

DEEP DOWN 
JOSli 6ABRIEL PflESfNTS WINTtR II.LS NAPITH 

16 PYRAMID 
CHANCE FEAT. IYAZ 143/REPRISE 

MEMORIES 
DAVIO WETTA FEAl IIJD CUDI Gl!t!!ASTR,1,lWERKS,'C,1,PfTC(. 

FIRE WITH FIRE 
SCISSOR Slm RS [}OWHTOWtl 

.. (~ HOT DANCE 
4 - AIRPLAY" 

t;:=E! TITLE 
~I IB ARTIST IMPRINT, PROMOTION LABEL 

GETTIN' OVER YOU 

WJY GASA STREAPAl.ltlfJl(Ct«.IVt'CtERRYIREEM'fTERSCOPE. 

I CMG 
G USHER FEAT. lli'IU.LAM LAFACE/JLG 

lO ~D~;.~~,?vA \ ~~EJIGUUNA CAT ULTRA 

JUST LET GO 
REINA ROBBINS 

YOUR LOVE IS MV DRUG 
KESHA KEMOS.\BE/RC,\/RMG 

HAPPINESS 
AlEXIS JOROAN STAAROCIROC llATIOrt/CDLl.lMSJA 

] 

B.o.B FUt liKt'l.lYWI.LW~S Pf8EUIOCKi1JIAI.OHJ~MUtnt 

CALIFORNIA GURLS 
KATY PERRY FEAT, SNOOP D000 Cil.PITOL 

NATURALLY 
SELUIA GOMEZ 3 TllE SCM HOLLYWOOD 

17 ~.~~~ ?~~r,g~1~~eG~ASSNOTE/COLUlt™' 
ROCK THAT BODY 
TliE BLAU EYED PEAS UITERSCOPE 

NEVER FORGET YOU 
MANIACALII FE.AT. UU. RED STICK/STRICTLY RtiYTH/1.1 

BETTER THAN HER 
~tATISSE JIVE/JLG 

15 ~:~:~~!~,~N VINYL 

al DYNASTY 
KASKAOE FUT, HALEY ULTRA 

3 ~-~~~.:ANNA FLY 

I SUDDENLY 3 81 NETTWERK 

FOREVER AND A DAV 
FRACiliU ULTRA 

WON'T GO QUIETLY 
EXAMPLE 0,1,TA 

HIGHER STATE 
UILfY FUT. JODIE CONIIOfl. OIGJTRA)(.X/IIEXT PL.4TEAU 

I KEEP UP 2 HYPER CRUSH UtJI\IERSAL MOTOWf4 

RESTLESSNESS 
BASTIEN LAVAL FUt LAYU ROBBINS 

GIRL l'M TRVIN' 
J IIWIL ULTRA 

Data for week of J UN E 19, 2010 I For chart reprints call 64 6.654.4633 

AIRPLAY 
t.lOtllTOR!D BY 

nielsen 
BDS 

Si\LES DA.TA 
COMPILED BY 

nidsl'n 
SoundScan 

JAZZ/. 
CLASSICAL 

ClifOP TRADITIONAL 
~AZZ1 ALBUMS 

n 

• 
II 

10 

111 

II 

8 

7 

• 13 

14 

111 

Ii 
0 
0 

3 

0 
II 

• 11 

• 13 

1111 ~E ARTIST • 
·I! TITLE U.IPRIN'T & tlUlt,1BER I OISTRiBUTltlG LABEL ~ 

1 35 II ~ ~ ,~~e!~TJ-i;,"Rlljffi W • J 
KEITH JARRETT/CHARLIE HADEN 2 i JASMINE ECIAfll42ll.UWERS-U. CLASSICS GROUP 

38 ~!R~~N~ S~~~M~IIA~~22t •~0NY MUSIC 

NIKKI YANOFSKY 
NIKKJ DECCA 014138 

58 ~y~~::!~oyo~,~~~~'~"" 012,W NC 

14 32 !'.'~N~O~:,~;r:~.~S HEIN!,. 

REGINA CARTER 
Rt:Vl:RSE THREAD EI 20'!10 

FRAl«:ISAl8Elll SNATIWAIITOOIO CAll.00 .Q!III 
QICCNi'I.ITEJll:FfflLRW;t:~S'~ll~txtt{R) 

I0 63 DIANA KRALL 
QUIET NIGHTS VERVE 01243.3/VO :ffl' 
PEGGY LEE 
CIMMNMWW:stllEMS!'EIJJtMIJl\fIB?I~~ 

s1 I~ ,:.~;:~:;~""""""''"""''"'"® 
STACEY KENT 
fUCONTE-M()I._ ToiErfJllLUE ~0TE DIGIT.\L E)(JllLG 

S 1 ~ :: : s.i,;~~~~:;CH LESSONS ASA 2S40 

19 34 ~~~~~~:~~)!,~~~SOIIYMIJSIC • 

12 

11 

14 

161 PRESERVATION HALL Jf>ZZ BAND 
PRESERVATJON PRESERVATIOtl HALL {11" 

NOW IS THE TIME ltEAOS UP 32029/CONCORO 

JONATHAN BUTLER 
SO STRONG MACt. A\fEtj!Jf 5143/RENDEZVOUS 

12 K IRK WHALUM 
?II Dl.lmllllilll1-UBl 1Jli:w.Ella1.li6l[~ltCULEOO.;S 

MINDI ABAIR 
IN HI-A STEREO HEADS l,P 31 e 7/ CO.NCORD 

CHRIS BOTTI 
atflS BOm ~ BOSTON COI.U.fllA ~S~h' t4jgC® 

SERGIO MENDES 
~ TEIIIPO BRASIL: REMIU D CONCORD 3'20SI 

BOBBY MCFERRIN 
VOCAIUURIES EMARCY 014036/0ECCA 

GROVER WASHINGTON, JR. 
GROVER LIV£ G•IAil.11 548751\.IGllffi,l,R 

17 GALACTIC 
YA-KA-MAY ANTI- 87002•l EPfT,1,PH 

37 KENNY G 
SUPERlirTSSOHUlBCCl!SlTh1MlflmllGGFO.IP4625.? 

ABRAHAM INC. 
TWEET ,~·en TABLE POUrWING 01)1 

70 BONEY JAMES 
SEND ONE YOUR LOVE COtlCOR.O .3081!>@ 

L::i ::ilil TITL E 
i:51 Ii!! ARTIST IPaeRIPIT I PROMOTION LABEL ) 

1 29 II RITMO DE OTONO 
IIBWIE WUMS M IWft 11:0Z FlRJRM.'ROCKRCKI: 

19 BOSSA BLUE 
CHRIS STANDRING lftTIM,l,lE \118E 

28 TAKE ME THERE 
JACKIEIII JOYNf.R ARTISTRY 

16 CHRISTIANE 
NU WUN ARnSTRV 

32 GO 
BRIAN CUL8UlTSON ORP/VERYE 

19 WHAT CHA GONNA DO FOR ME 
O..RREN RAliN FEAT. WAYMAN TISDALE llUGRQOVE 

10 1S GOOD DAV 
PUEA WHITE PEAJ</CMG 

11 WILL'S CHIU 
DAVID BENOIT IIEAOS lW 

32 TILL YOU COME TO ME 
SP91CER IIAY YOt4AS lt,IEDl~ OtlCORD JAZZ/CMG 

13 BE B EAUTIFUL 
Mlll>I AIAIR COtlCOROICMG 

21 BROTHER EARL 
PAUL BROWN + MARC AMTOINE PEAK/C.t.lG 

19 10 MAKE ROOM FOR ME 
JONATHAN BUTLER RENOEZI/OUS 

32 SUNDAY MORNING 
f UGE GROOVE SHil.11"-CHIE 

It 18 8 FUN IN THE SUN 
STEVE Olfl/£R SOk! • 15 10 MR. MILLER 
BRIAN I R0"'8lRG o.RTISTRY 

4 5 16 ~~~::s ~ts~~ ::o~:OUNT.\IN S03594 1 

8 

111 

VUNDI 
CHONM: NOC'TURNES EM! CLASSICS 6-4588/BLt 

NEW YORK POLYPHONY 
TUDOR cm AVTE 2186 

B . FLECK/Z. HUSSAIN/ E. MEYER 
TIIE MELODY OF RHYTliJIII E1 2024 

28 ~.~!'o~~:;~~i15'825/RMG 

9 3 

CAMERON CARPENTER 
CMilfl'.IN IMI; M mmt: DWI TEI..AAt 31~ffiCOfiD 

CANADIAN BRASS 
RIJIS&Sll!IFU:GUIMU,llfflS&.WITElllfiD~l~007.!82 

LIBERA 
PUCE EMI Ct.ASSICS '26-0f/M.G 

CHICAGO SlMPIIONY ORalJtHIC.IGO SlMPIIONY CHORUS 
lllHLfR: 2 CSO RESOUUO 901!114 

&Tl!fl!,\1!llSIIIWlOClllR-RA!lijl\lFIIMQICII 
IAO BOYS 0G 014107/UIIIIJt:RS.l.l CUSSICS GROUP 

HARMONIE ENSEMBLE/ NEW VOl!K (RICHMAN) 
6ERSffWIN; BY &ROFE IUJtMorm, t.tutm1 907492 

LI SEREN~Sl'IA'ADRIAN CIIINIIE/t BIRC!I~~ WHELAN 
~IV"-LDI: THE FJIENCli CONNECTIOM Q.\ltE 2178 

Ci) TOP~CLASSICAL;~
CROSSOVER ALBUMS 

Ii 

r!J 
PROVENANCE INIIOVA 776 

M. PATTON \\!Tlf ORCH. ALNIIIONICA A. TOSCANINI 
MONDO CANE IPECil.C 119 

24 MOIII.ON Tlll!!INACI.E C!dWRCII. /J TEMl'lE S0lJARE 
liEAVENSON& MORP.lCf,I TABERtU.ClE QOR 5035926 

36 JOSHUA BELL 
~ ltONE'MlMfllllmIDN ll.A$tii 52716S[J'lfl\.\5SMJI~ 

8 53 DAVID GARRETT 
Dllwt GAlfffl OO:CA<n2872itw.9?SAL a.Asses fll[U> • 6S SARAH BRIGHTMAN 
SYMPHOtN: ~E II VtEIIU w.tffi'TTAll 21681,itl.C@ 

II 13 S. TAHK~N FEAT. AUCKLAll0 PHILHARMONA 0ROI. 
U'lntEOfX.li.'1FHM':lw.$1Flllmll!mtr'~l.i$@ 

II 32 STING • f!IIHWIUS U..Otm~O~~•V'N!l&LDA.~G1.tl.P@ 

10 10 1S THE IRISH TENORS 
IRELAND R.\ZOR 3 TIE e30l!I! 

31 . MY CHRISTMA.S SUGAR 013437/DECCA (+) 
1 ANDREA BOCELLI fJ 

14 THE IRISH TENORS 
TliE VERY BEST Of TltE fRISH TENORS El 2.300 

19 TIM E FOR THREE 
3 FERVOO TRAVRERS El 2635 

56 SOUNDTRACK 
Alltas I OEMOl'iS mWSSOJ. SZ!:l&'S{!PII' 141STB!l,'f\Jlt:$ 

58 PAUL POTTS 
PAS:SlONE SV'CO./COLUMSJA 47439/'SOflY ML~ C 

2 19 SONGS FROM THE HUfll M.AtlHJ\TT,t,tl S1!3li;!U!L~ ~ • 17 CELTIC THUNDER 
!!J ENTBIUlNMENT! s;;l\11~ ]!!tll'.ER Q1m4.r.f~ 

0 13 THE CHIEfTAINS FEAl\JRING RY coooeR 
$AN H.TRICIO HEAR ~1~21[!;Q~QRO 

II 39 RODRIGO V GABRIELA 
~1;11 RUSYVIORl<S ootio•/,t,TO ®: 

8 GOTAN PROJECT 
Til.NGO 3.0 IV;!, B;!,ST;l,f ,ee.·m 

47 CELTIC THUNDER 
i lAKE ME HOME CELTIC THUNDER 01MB7l•ECCA 

0 10 12 SOUNDTRACK 
IIJ OF flS.NII: WB.CO~lE Hl'.ltilE 8.EVA I £){ 

II 9 55 VARIOUS ARTISTS 

10 11 
lNE A UTTLE... HAWAIAN !ffiE MQ~ IN .APPLE: ~1~~ 

re1 11111111 ANUHEA ANUHU Qt4EHloWAll.l,N 2Q0;1 

12 KEOLA BEAMER & RAIATEA 
llllAlllAl'&&IWiUfA5T~~O.llt,W.tJ.rffl..E 

13 12 26 FELA 
THE BEST Of THE BUCK fflESUlfT IAffili.FCRCE 6tSOZ C:;!2 

13 20 KOLOHE KAI 
THIS IS TllEUH GO ,l,LOH,1, 101 1 

ANGELIQUE K IDJO 
OYO RAZOR Z. TIE 1:13062 

Go to www.b illboard.biz for complete chart data 53 
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2 

s 

7 

8 

t- .5~i TITLE 51 ;z ARTIST (l~!PAUH I PROMOTlotl LAS.El) 

CUANOO ME ENAMORO 
f1FIDJfG.nwFUlJUUIWl$caRM!lN\t~W..stlJITI' 

BACHATA EN FUKUOKA 
JUAM LUlS GUERRA Y 4-tO CAPITOL LATUf 

20 ~:~~ N~£~1'J!""f/UNIVERSAL UUSIC LATIIIO) 

DIME QUE ME OUIERES 
BANDA l:L RECOOO (f(»lOVISA) 

AL MENOS 
U ORIGINAL !IAmt EL LIMON {fOtlOVISA) 

LA PEINADA 
CffUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE (OfSil. 

GITANA 
SHAKIRA EP1C/Sa.lV ~,US1C Lo.Tm 

TE PIOO PERDON 
TITO ~u IAMSIIIO" SIENTE 

0 ANDO BIEN PEOO 
• BANDA LO& Af.COOITOS OISA 

~ 11 19 COMANOOS DEL M.P. 
Wf VOZ DE MAll>D .(UEG) 

~ 16 l'i!;'l'T,l'lli Y COMO ES EL 1 
W __ .,1utnml.i.1111,o,1·• .::•::"~•.:.'"=.!'.!:l'°!:"l.illil:so1::NVi.1..::r.1Ul!l§~'l.a"~nll!t11..I _,J 
12 10 16 

26 

EL ENAMORADO 
LO$ TITANES DE DUR.I.Nt,O (OISA) 

NO PUEDO VOLVER 
INTOCAllLE (CAPITOi. 1,.il.TIN) 

DILE AL AMOR 
AVOOURA NtEMIUM Ulm 

GUAPA 
DIEGO TORIIES flJWVERS..,),l 1.tUSIC LAWlO 

y TU 
JULIOII ALVAREZ Y SU NORTE.ND BANDA (DlSiVASL) 

G 2s 
AMARTE A LA ANTIGUA 
PEDRO FERNANDEZ {FONOIJISA• 

27 12 LOCO 
JOWELi. & RANDY (WYIM;l,CIIETEAlll~ RS.11.. MUSIC LAllfro) G 

G 33 

G 28 

LA MARIA 
JULION ALVAR!l OISMASLI 
TU BOCA 
CHAYANNf. SOtlY t.tUSIC LATIN 

30 

35 
DYUNO Y LENNY (SO}IY MUSlC l ATlrf) 

30 l3 :t~a~ V~NE~A~~SONY MUSIC LATINI 

EN PREPARACION 34 

45 

GERARDO ORTIZ {SOtlY IA'USIC UTIN) 

l YO TE QUISE AMAR 
5 D.IIRfflS DE U SIERRA (DIS"-) 

OMG 
USHER FUT. Will.I.AM l o\FI\CE JLG 

AYER LA VI 
ANGEL & ICHRl2 (MACHElE,i\ltll\l'ERSAL MUSIC UTUIO} 

EL ALAMO 
LOS CUAUS DE SINALOA (SONY MUSIC LAnll) 

LA VIDA ES AS! 
WY QUEEN (l.tACHETE/\Jll\ltRSAL uus1c Lil.TINO) 

ALEJATE DE Ml 
CAMILA (SONY MUSIC LAtlll) 

47 10 ~~~ ~o~tuP.cE,;~"l 
BREAK YOUR HEART 41 
TAIO CRUZ FUil. LUDACRIS MERCURY/ID.IMG 

WAKA WAKA (THIS TIME FOR AFRICA) 
SHAKIRA FUT. FRlSHLYGRQUND (EPIC/SOt(Y P.IUSIC L,l,TIN) 

ME HACE TANTO BIEN 
ALUANDRO FUINOOEZ Utll\lERS,1,l Ml.SIC L.I.Tlt{O 

RUDE BOY 
RIHANNA SRP/OEF JAMIIDJMG 

EJYique Iglesias notches h~ 15th No.1 oo E 
laUn Pop Aiplay as "Cuando Me Enamoro" 
steps 2-1, exlending his ~ad for most 
chart-loppe1$ in the list's 16·1tar history. . • 
(Shakira~ ntxt, with 12.J Iglesias tirsl . 
mched !ht summit with debul single "Si 
Tu Te Vas" in the Jan. 20, 1996, hsue. 

Billbear1L 

• .-= 53 ARTIST 
iii 51 !U! TITLE """'"' I OISllUBUIING "BEt) 

MARC ANTHONY 
ICONOS SOIIY ~USIC LATIN 61~02 

PEDRO FERNANDEZ 
MWl.1'.Al.lMJ'IIUfO)(;l.4~~10:bU.lE 

NI HOY NI MANANA DEL 6S924/SOtlY PAUSIC Loi.TIN 

! 
J 

0 52 !~~/~e:eM LATitl 201!00/SOHY r.J.SIC LATlff [2) 

7 

8 

8 

10 

11 

12 

13 

14 

111 

111 

17 

& ~U~~iL ~~R~E~;O~O/SOIIY MUSIC LATIN 

ll ;~:i:AIIARS'ltlVMLSIC LAllrlS9'81 

11 ;u~ .. !~.~::.o,:,~!10~ ,
1~~,,_,.u 

JUAN GABRIEL 
JUAN GAllltlEL FOtlOV!SA 35451.tJUf.!LE 

11 VOZ OE MANOO 
CON LA W EYA RDERACION 01S1' 72 I S53/UMLE 

1 CONJUNTO PRIMAVERA 2 EMPAU TUS COS.AS f otlOVISA 354401/\IMLE 

TITO "EL BAMBINO" 
10 65 e. PATROH smnE 65:3883/llMlE 

12 15 ~~!;!~~B~E SON'I MUSIC LATIII 61972 
CHINO Y NACHO 14 Ml NINI B(Nft[A &.1ACHE1E (J 141"2./UMLE 

13 10 ~~~~~:,~~.~,.~;,,~~,~.~~"~~ 
15 WISIN & VANDEL 

LA RE'IIIQLUCION 1/M/M.I.CHElE 0129671\JIALE (i) 

TIERRA CALI 
wus:ro~itPBA..rolfflBSlil4.GCLATl'«lf63173.tilt.E 

JUUON ALVAREZ Y SU NORTENO BANDA 
Ml lD INTENTES ASllDISA 7215511\,MLE 

U GIU.N SEMOfll FO!!OVISA 3543118/Ur.lLE 

DUELO 
SOUMEMTf TU fOt(OVISA 354471/UJ.l t.E 

VARIOUS ARTISTS 
UtitfSJl&li$:QJII IDSEX!lDSOflMJ8'1tlfi:MCP~~m.W!.E 

BANDA LOS RECODITOS 
ANDO 819' PUlO OISA 721423/UMLE 

30 13 

26 23 

lllE C!IISTAmFEAlUIING RYCOOOER 
• SAN PATRICIO It l,RJ021 CONCO~D 

JOWELL & RANDY 
R IIOIIIINTD WYJMACHHE 014355/UMLE 

27 

30 

31 

32 

LOS INOUIETOS DEL NORTE 
Ft8REAO lit ROtMH'IICAS CATAPl!tT OIGJTAL fl( 

LOS INVASORES OE NUEVO LEON 
Df.JAU LlfVAll SERCA 6908 
ESPINOZA PAZ 
'l'0 NO PEFl0 lD tlTBITAMOS ASI.06A :rmwu @ 

SELENA 
LA LEYU{DA (Ml LATltl 07508/CI\PITOL LATIN 

26 S ~~:~~El~~stJ\fBl!l,LM.$1.lfflOtilill..ME{,+) 

27 I PRINCE ROYCE 14 
PRIHCE ROYCE T~ STOP 30020/SOtfY MUSIC LATIN 

• 

• 
J 

EL GRAN COMBO OE PUERTO RICO I 29 ,o SIN SALSA NO ""y PA.FWSO SOfft' MUOC; LATltf607Sil 

LARRY HERNANDEZ 31 29j EN1NOm:m£tl.lJtCANt.lBaTAifCNMSAS.JIX6llt.t..E E!) 

20 l !:t~~FA~~7 ... ~~: 30021/SOtl'I' Ml.SIC I.A.Tit{ 

28 27 ;,~~lfu SOIIY '1U~C LATil .... 91 

34 31 ;,'.rI~~~~.,2;.,:~!1
,~~'"' 

EL COMPA SACRA: EL ULTIMO RAZO 38 32 
SE AUIOROTO a HR116UERO SOtl'f tAUSIC LA1lf 64831 

42 36 

G 42 

41 63 !-0 EXJTOSINMORTALESIPl 6614 

45 37 12 ~,?,~ ~~;; ro°!~.~,e,~~ 
VARIOUS ARTISTS 46 38 UTIN URBAN KINGZ 2 MACHETE 01•2S-41UMLE 

47 40 18 ~?o~ ~~~~~.~1~;~~E0~01~J:TE 

46 45 INTOCABLE 
SUPUI l'S CAPITOL LATIN 40363 

52 37 ~~'~' ~.~~,i~ """'°'"' 
LOS PLAYER'S 110 43 
Ml RAZON OE VMR ~l l!S;!,RT •3C5/BALBOA 

I 

Banda t i Recodo reaches the summit of Id 
Regional Mexlcan Airplay for a nlnlh lime 
as "Dime Que Me Ouleres" skips 3-1. The 
track h the group's ninlh No. 1 and third 
conse<ulive chart-lopper, a strealc last ~ • 
accompl~hed bV Vkenle Fmandtz, wilh 
four, la 2007-2009. 

54 1 Go to www.billboard.biz for c omplete chart data 

11 

12 

13 

11 

12 

20 

LARRYMAN1A MEN01£TAJFONOVISA 570052/\JPAlE 

GERARDO ORTIZ 
NI HOY NI r.wwtl OR 68924/SONV MUSIC LATltl 

EL TRONO OE MEXICO 
1UERO DECIRTE QUE TE AMO FCN:M$A ~OWML~ 

JUAN GABRIEL 
JI.WI GABRIEL fOtlO'JISA S54S14/UJ.1LE 

VOZOE MANOO 
COit LA NUEVA FEEllRACION OISA 7215S1'UMLE 

CONJUNTO PRIMAVERA 
EMif'ACA TUS COSAS fOIIOVISA 354401 IUMLE 

IO ~?~c!!~~l~;;.,~;,a~>~5!~~~ 
TIERRA CALI 
NM.DITOANDfl\,S'£VJ.SCUA~PI..GCUT.>.0€£!rJ31.1,\.E 

JUUON ALVAREZ Y SU NORTENO BA~ 
NI LO IITEJITES ASLIDISA 121551/UMLE 

17 13 :ez:,~!~:,~~::,f COOOER 

LOS INQUIETOS DEL NORTE 
FEIRERO U R0l1ANTICAS CATAP\.ILT DIGITAL f;X 

LOS INVASORES OE NUEVO LEON 

• 

'Allllt'J,l(ltl,P&IOLOMBfTs.DISD3A7)ll;5WALE@ • 
SELENA 
LA LEYENQA EMI LATIN 07508/CAPITOL LATitl 

AVENTURA ~ 
THE U$1 PFIEMltJM LATOl 2QBOOtSOf./Y UtJS,C LA.TIN 

14 PRINCE ROYCE 
PRINCE ROYCE TOP STOP J00201S0HY MU§!_C LA.TIii 

10 ~ .~~ ~~!~, ~~::.t':f.~1':!T.~ 
TITO NIEVES 
ENTRE f.tiMIUA ZMG 30021/SOtfV MUSIC LATIN 

VARIOUS ARTISTS 

45 
~:~~~UUJWl'l•IET90lle~OPIVIAU9CLATitl 

13 18 y~~~.::.~. ~~~lf 9~~51SONVMUSIClATill 

11 54 =~:!;~';:,!~119:"1~-111! 
16 60 I ~~~~~~: v~~!~I~m@«r.ugcunu , 
16 69 ~~~~~~~!::.~~!.'"""~"'® 
17 50 VARIOUS ARTISTS 

:ll~TU~llll'Uzrulf,IOC(IAA.Lmmsi:nc(/,l,i9CUU 

20 VARIOUS ARTISTS 
JIWI.SPB'JUMUlllMYla-Ql!tll~l>i&FllL~\'K,:SW'a 

14 15 ~~~A~s.:~~~~~PAAOL<T11 

19 HECTOR LAVOE 

2 

4 

s 

0 
7 

• 
0 
10 

14 

1S 

111 

2 

4 

s 

ti 

7 

8 

II 

10 

11 

12 

13 

111 

17 

AlRPLAY 
MONITOAEO BY 

nidsl:'11 
BDS 

SALES DIITA 
torllPILEO BY 

11i( • .+,1..:n 
SoundScan 

17 DEJA.RTE DE AMAR SOtff MUSIC LATIN 59S81 

lS :;;.~!;!P~S~B~E SONYMLSIC LATll/61912 

27 ;!!.~I~ SOtlV MCSIC LAIIII , .. .,, 

10 ~.~~;~~g~~N~,;R::,~~~'"''°"' 
63 : : ,~~~::., .... ,,. ,.,, 

50 ~::~'i!!.~';.';,~'1i\ESlM,,CUOO.,,,,!IU • 
IO ~~~~t D~~o~:~~SIC LATIN 51312 

13 93 ~~~urM•S"-14/SCLAlNO,U,lE® 0 

10 26 !!"iu~N~~~~,!~~~--\tU 
JENCARLOS 

OISTINTO UIIIVERSA.L MUSIC LATINO 01"252/UMlE 

12 ~1~/~!ru~vE.:t~,~~~'""" 
17 34 ;~r.!::,.~!.6!'~\-.00S9~"'2i10NPWOLN1l 

MARISELA 16 41 20 EX1TOS INMORTALES V<N.. 2 111 661:, 

KANY GARCIA 
80UTO OE ENTIUIDA SONY A1USIC LI\TIII 47341) 

TRIO LOS ANDINO$ 
DE PUERTO RJCO A MEXICO LA f.lUSIC 874-4 

15 VARIOUS ARTISTS 
8U!llf.RIUJ.ll#LIS£Kl.l\llllClt\1™J./Jl.5tLl1IOOM21f.iEXJME 

18 15 ! ,':u~.~su~,~~~~USIC l'TINO D/3950/UMLE 

:.; i3 ARTIST 
:5• .i TITI.E jU,IPRIFn J OISTRE&UTitlG l ABEL) 

B'ioAOOY YANKEE 
f&!tl ~11P¥:l El Cf:RIR.8003Mi0t0::l:M-JC L611tj 

65 TITO "EL BAMBINO' 0 
.~• ... lui'AwTR,.QN-.§ .. IE .. YiuE_.§5,..,..,se ... w ... 1 .. 1, .. , -----

CHINO Y NACHO 
"11.NINA_IONffA_M~Cl::IElf Oll,UU\)MtE 

54 ~=U~O~ ~~,?..~H~TE 012967/UMLE (+) 

JOWELL & RANDY 
EL MQMOO'Q WY/MACHETE Q1•3.!Jfu'UMLE 

VARIOUS ARTISTS 
LATIN URW I INGZ 2 MACHETE P14254/UMlE 

lO :~~U&c!,~~-~ll!IMACHETE 014057/llMlE@ 

11 ~,:,:.g,~o~.!.'!.T~~IY<'!'ilfl[01<1a,•1Aif 
27 COSCULLUELA 

8.iJIHJWVR'Mfllffl.SAfW'UlfflM§tltffilm'.N 

11 14 OYLANO Y LENNY 
MY \\'QALp SotlY Mlis.JC LA.Tltl 61371 

10 10 ~m""n'·"""'""""'"'"' """'"' 
14 29 ~~~~~l\l<l,\lE!lnl~Ml§illhlAl/9W1tl 

13 ll ~~~~~:..~ l~~H7:~014D'4/\JMLE 

17 29 ic~~E~•=~~§IAIIIOlpl!&\MI 

16 ss J ~~~n?H~f~?U§Z,,JMIE 
MAKANO 20 29 

1 6 SUe(R HITS {IP) MACHETE :t61)()36!\fMLE 

15 S ~Lt.l~~~~!;lRUSil:f26® 

A!\ BABY BOY 
W 18 2 WM£+l1St1EfBTWf{ER$lJ...t.lJOCU11tl®mtttU re• ~1:a~m IICIAANTikSID&CWOCYTitl6ZS17 

LA FACTORIA 
20 19 5 OUIPHRA PAll""'.'"11" 'IPl't"tl 

INDIA EDGES ESTEFAN WITH FIFTH NO. 1 
India debuts atop Tropical Albums with her latest set, "Unica," which 
sells more than 3,000 copies. This is her third No. 1 entry on the list, fol

lowing 2002's "Latin Songbird," which spent 16 weeks at the top, and 

2006's "Soy Diferente." "Unica" is her fifth No. 1 overall on the list, pass• 

ing Gloria Estefan for most chart-toppers by a female in the chart's 25· 
year hi;tory. On Top Latin Albums, the set bows at No. 4, matching her 

previous best opening with 1997's "Sobre cl Fucgo." -Rauly Rarn.irez 

Data for week of JUNE 19, 2010 
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QJAPAN 
ALBUMS 

,,111 
i!E; §! ~!:;~~~)SOUMOSCAN JAPAN/ JUNE l, 2010 

NEW:~~ O+DVD LTD EDITION UHl'JERSAL 

2 LARRY CARLTON & TAK MATSUMOTO N ;j TAKE YOUR PICK VERMllltOff 

3 LAOV GAGA 
THE FAME MOHSTER fLTD Ullllotll UNIVERSAL 

4 JACK JOHNSON 
TOH SEA l!:ID HI) IJU.ISl-m.W~~SIL REPt8JC 

5 NEW SENI 
l~UOX UrHVHtSAL 

11 FUNKY MONKEY BABYS 
FUNKY IM)NKfY B,UYS BEST DRE.OA 

7 21 KE$HA 
ANIMAL K(M.OSASEJRCA 

11 N~ 
THE BLUE HEARTS 
All TI~tE Sl116W • SUPER Pftr::MIUM IIEST TRl+J.I 

9 NEW GO!GO! 7188 
GOl!GO!GO!GO!t VICTOR 

10 HIOEAKI TOKUNAGA 
VOUUSl 4 (LTD romON)I UIIFVEASAL 

I FRANCE 
ALBUMS 

.,Ill §i i!E; {SNEMFOP/TITE-UVE) JUNE I , 2010 

LES PRETRES 
SPIRITUS OEJ TF1 MUSIQUE 

2 MUSE 
THE RESISTANCE l\&EIHELIUM JN/ARIIER 

3 SEXION DASSAULT 
LUOlE DES POlfTS VlfAUX JIVE 

4 121 ZAZ 
l.Al PUVOtl 

5 THE BLACK EYED PEAS 
Ttt.E E.N.D ltHERSCOPE 

11 I DAVID GUETTA 10 ~ ONE LOVt GUft.WIRGlN 

7 CHRISTOPHE MAE 
OM TRACE LA ROUTE 1//,l,A.tlER 

8 11 BEN L'ONCLE SOUL 
8EH L'DNCLE liDUL l.!OTOWtl 

9 KATIE MELUA 
THE HDUSE DRAMJ\TICO 

10 I I LAOV GAGA 
TIIE WE SJFW/UtUJJHJ,E'tHERIIVTffcMBISCIH 

I 1TALY 
ALBUMS 

wlll §i ~- {NIELSEN) JUNE l, 2010 

LIGABUE 
ARRMOUICI. IIIOSTRO! WAAIIEA 8ROS, 

~ MARCO CARTA 2 NEW IL CUORE MUCVE ATUrmc 

3 NEW MINA 
CARAMELLA POU 

4 N~ 
CESARE CREMONINI 
1999 · 2010 THE GRUTEST tlTS WARllER BROS. 

5 BIAGIO ANTONACCI 
INASPffiAT,. IRIS 

11 ZERO RENATO 
Zl:RDNOVVOUfl PfliESENTI TATTTCA 

7 THE ROLLING STONES 
mucw~IISTREfljlfMAffl/fD'JMllltSST(.fESro.nKfl 

8 PIEADAVIDE CARONE 
UNA CANZONE POP COLUMBIA 

9 EMM.A 
OllRf: t,Jl!\fERSJtl 

10 ACfDC 
IRON MAN 2 {SOUlvDTflACKI COLl.,MBfA 

+ swEDEN 

2 

3 

4 

5 

SINGLES 

;! {GLF) JUNE <fi, 2010 

41 ~.~r~~J-¥.\'.NDRUJ USFOIUNIYERSAL 

A LORS ON DANSE 
SlRCMAE VERTIGO IOSQ.ERT 

2 :D~;~~~A}.
0
~.~ru JIGUUNA MAY,WIN 

101 ~~~W LIOOHEART ~ ====~-----
ALE JAN ORO 
lAIPI' G1iGASTJEllm ti.10;W.E:OtlHMllF.tm11SCOp£ 

* UNITED KINGDOM 
A LBUMS 

,,Ill ~Ill f'T HE OFFICIAL ~; ::i~ Uk CHARTS CO,) JUNE &, 2010 ~so 

2 

NEW f:f.t~ s~f~:: ~ :E/UNIVERSAL REPUBLIC 

I MICHAEL BUBLE 2 : CRAZY LOV114Ml EPJllSE 

3 GLEE CAST 
GLEE: VOL 3: SHOWSTOPPEJIS COLUMBIA 

4 PENDULUM 
IMMERSl(Nt WARt,IER BROS. 

5 ALICIA KEYS 
THE El~EJIT OF FREEDOM M~!(JJ 

11 :;] LADYGAGA __!_, THEfMIESTJIEN.IU~1'lNJJtom::flYUl££,fflBISCu"f'E 

7 4 KATIE MELUA 
THE HOUSE ORA.M.t.flCO 

8 7 PLAN B 
~ THE DEFAMATION OF STRICKLAND BAIIKS 679 

9 NEW RAF SQUAORONAIRES 
IN THE MOOD DECCA 

10 10 FLORENCE + THE MACHINE 
LUNG& ISi.ANO 

OcANADA 
ALBUMS 

,.:ii 5$ i!E; ~so (NIB.$EII 811$.ISOUIIDSCAM) JUNE 11, 2010 

1 NEW JACK JOHNSON 
TO TitE SEA BRUSIIFIREi\Jtl lVEASi\L 

2 SOUNDTRACK 
wt '111 :t !i8."Vmffel ;flt C&l:E\'~ li:WIN~i:M W.&: 

3 NEW TAIO CRUZ 
ROKS'TARR-4lll & BRO,l,171/MAJEACU\'r'AN~SJIL 

4 JUSTIN BIEBER 
lltWOltb2.0!tf.ro..~Fl.,~B9rwJlltlAIIMl,PJ:RSAJ. 

5 DANIEL DESNOYERS 
SUYME.R SESSIOII 10 D-NOY/OE.P 

11 I LAOV GAGA 
6 ~ THffllllfSWMKOJJM.M;C."fAAll!l!i,t'iTl~•Jntlri,IJ. 

7 WILLIAM DESLAURIERS 
PIED A mw. UN PRODUCTIONS J 

8 LAOV ANTEBELLUM 
NEED YOU NOW CAPITOL NI\SltVlllE/EMI 

9 LAOV GAGA 
Tlf '9U"STR:.lMJ£IDtJ.W!:R!l'fll,EEfiT!:sxft'~ 

10 I THE BLACK EYED PEAS 
8 THE E.N.O. l tlTERSCOf>E/UNIVERSAL 

D SPAIN 
ALBUMS 

w::l §i ~- (P'ROMUSIC"l/MEDIJ.) JUNE I, 7010 

1 NEW ANDREAS CALAMARO 
ON TIIE ROCIC DAO 

2 I MARC ANTHONY 1 ~ ICONO$ SOU¥ Mt.SIC 

3 CHAYANNE 
NO HA¥ IIIIPOS.tBlES SO!N lllUSIC 

4 JUSTIN BIEBER 
Ml' WORLDS SCHOOl.80'r'1RA'l1.1Jtm IIAM.!f61SLAHO 

5 SOUNDTRACK 
PHIKEAS I, FERI EMI 

8 30 DANIEL OIGES 
OANIEL Dl6ES ORO 

7 ALEJANDRO SANZ 
PAIWSO EXPRESS DAO 

8 DIRE STRAITS 
ALCHEMY UtltvERSAL 

9 NEW LOLITA 
OE lCUlJ. A LOU VALE 

10 ESTOPA 
I AJUi'IVEIIS,.RIVM S0tft MUSIC 

l) IRELAND 
SINGLES 

--= ~M !J: 5i (IRMA/CHART TRACK) JUNE 4, 201G 

l ~~~:~;.,of~~lf:A JIGUUNA MAYl,Ylfi 
, SATELLITE 

2 NEW lfNA MEYER--U.HDRUT USFOJUIHVERS,I.L 

3 

4 

AU NIGHT LONG 
Al.EXJMORA B.URKf V 

HEY, SOUL SISTER 
TRAIN C LUIASIA 

5 NEW CAN'T BE TAMED 
MYl.EY CYRUS HOLLYWOOD 

A LBUMS 

GLEE CAST 
6l£E; VOL J; &HOWSTffEAS COLUMBIA 

2 LADY GAGA 
• H.»t:MfiW~SlUUilOOlOfJll'l'iJll.fiEl:DH 

3 J] MUMFORD & SONS _!__, SIGH NO ltlORE ISL.UlO 

4 JUSTIN BIEBER 
MY WORLDS 5CttQCILBO'fiRM,lltl0 BAMJl(j\$.JitjD 

5 FLORENCE + THE MACHINE 
WWliSISlANO 

Data for week of JUNE 19, 2010 I For chart reprints call 646.654.4633 

- GERMANY 
--------------

ALBUMS 

,,111 ~111 
i!E; ::i~ (MEOIA CONTfiOL) JUNt S, 1-010 ~so 

LENA MEYER-LANORUT 
MY CASSffiE IPl.AYER USfO/UNIVERSAL 

2 UNHEILIG 
GROSSE. FREIH En ltHE-RSTAAlfANSATIO}l 

3 DIE FANTASTISCHEN VIER 
RIER OICH IMMIER MOCH FIINTA SIE SOtN MUStC 

4 J ~:,i~ si?~ ~i~:EAfNIVERSAL REPUBLIC 

5 KATIE MELUA 
TllE HOUSE DflAAIAllCOISKIJ/tlV FISH 

11 ~ SIOO 
S.1110 MTV UNP1..U6GED LIVE UNIVERSAL 

7 THE ROLLING STONES 
EXUDIIM.UIISTP&T!RDM$T&!fOl9J.IJ,GSTOII~~ 

8 71 REINHARD MEV 
.. MAIRE6EII CQ.PITDL 

9 AC/DC 
IRON MAN 2 !SDUNOTMCkj COLUMBIA 

10 11 LADY GAGA 
THE FN.!E Slil&MLM,tn~UJtOfM'r'l'IIEtmRSO:IPE 

7'AUSTRALIA 
ALBUMS 

,.Ill §i i!E; {ARIA) JUNE s, 7010 

GLEE CAST 
GLU ; VOL 3; SttOWSTOPPERS COlUMBIA 

2 USHER 
RAYMOND V RAYMOND JIVE/JLG 

3 JUSTIN BIE BER 
MY WOii.OS SCHOIX.80'V1RQ.'IMOtID 8RAI.Jtt~SI..At0 

4 PENDULUM 
IMMitRSION 1//.AA.IIER BROS. 

5 K .D. LANG 
FIUOU.ECTNJN tlONESUCH 

11 d AC/DC 
IRON MAN 2 !SOUNOTRACKj COI.UMBIA 

7 LADY GAGA 
111:FMEMJIIUI!I SlJII.IM!,l())ntl],lQflvrffilf:'.llr~ 

8 10 FLORENCE + THE MACHINE 
LUNGS ISLAtID 

9 TAME IMPALA 
IKHERSPUKEA MOO 

10 11 ANGUS & J ULIA STONE 
DOWN THE WKY CAfflOL 

<:) BRAZIL 
ALBUMS 

w::l §i ~- (APIDJIIIUSEN) JUNE 4, 2010 

JUSTIN BIE BER 
PofY V.lR.D :z.o SCH}l).9'J(1R4..~"3tlOIJVJJt'1SLNO 

LUAN SANTANA 2 UJAN SANTAN,- -AO VIVO SOl\1 LIVAE 

3 3 ZEZE 01 CAMARGO & LUClANO 
DOUBL£ FACE SONV MUSIC 

4 111 
SANDY 
MANUSCRITO UfHV£ASAL 

5 NEW IVETE SANGALO 
DUflOS Utlt\lERSJJ.. 

11 PADRE FABIO OE MELO 
IWMINAR SOt.~ LIYRE 

7 REGIS DANESE 
0 MB.HOR OE REGIS DANESE SOM LI\IAE 

8 MARIA GADU 
MARIA GADU SOM LIVRE 

9 ROBERTO CARLOS 
EMOCOES SE.fl'ITAIIW.S SONY 11,1USiC 

10 15 VARIOUS ARTISTS 
PAOMESSAS - 'VQL.7 SOtA LIYAe 

4) FLANDERS 

2 

3 

4 

5 

2 

3 

4 

II 

SINGLES 

§ ! {ULTRATOPJ6FIC) 

ME ANO MY GUITAR 
TOM DICE SOIi 1C ;1,NGft 
ALORS ONI DANSE 
STAOIU.l VEA11GO/MOSAEAT 

DOS CERVEZAS 
TOIII WAES LC 

SATELLITE 

JUNE&, 2{110 

LENA ME'l'ER-Ull>RUT USfO!UtllVEltSAL 

ALBUMS 

I TOM DICE 
6 TEAIIIIROPS SONIC ANGEL 

THE BASEBALLS 
STRlll WARIIER BROS. 

G_j AC/DC 
~ IROtf IAAN 2 (S:OUNDTRACI.) COl.lJ,.,fllA 

FAITHLESS 
THE DANCE r•A.TEiS TUNES 

Tl ESTO 
THE BEST OF SL Q.CK HOLE 

I 

EUROPEAN 
HOT 100 SINGLES 

wlll ~; ;1· (e5 61.0IAL MEOIA/BIUIOARO) JUNE t, 2010 

18 SATELI.ITE 
LE)l.11 MIEYER•I.A)IDftUl USFOI\IIIIVEA SAL 

2 ALORS ON DANSE 
&TROMAE \IERTIGO/MOSAERT 

3 57 GETTIN' OVER YOU 
DAVID t uen A 6 CHRIS W1WS CUMNIRCIN 

4 21 BREAK YOUR HEART 
TAIO CRUZ ISLAND 

5 WAVIN' FLAG 
K'NUN AM.tfOCTOltE/llfTERSCOPE 

11 41 ALLEZ OLA OLE 
JESSY MATAIIOR WAGRAM 

7 NOTHIN' ON VOU 
i.0.8 FT 8FIUNO lilARS ATLMHJC 

8 I BABY 4 : J.fflil• IIRFtWnltlll rn+ocooi''FkWiJDBIWfi'SIJW 

8 12 WAKA WAKA (11·0S TIME FOR AFRICA) 
SMAKN, n. RIBl!lY'6ROOtl) EPK',,'&INPd.JSK: lAlN 

10 6 STEREO LOVE 
aw1t1•Ft-111Jlft»IJI.Xj(l,S1£,1{"'1,l,l(Ullll(IOll) 

11 TELEPHONE 
wr&o.rr IMID:~J.lMlt:>m~ 

12 17 RIOIN SOLO 
J4SON DERI.I.D BE:l.UGA HEIGHTS/WARIER 8RO$. 

13 HEV, SOUL SISTER 
TRAIN COLUMBIJ\ 

14 22 VEM OANCAR KUOURO 
LUCENZO J 816 ALI AIAPLil.'r' 

15 20 GEBOREN UM ZU LEBEN 
UNIIEIUG IIITERST-'R/FANSATlotl 

111 DIRTEE CISCO 
DIZZEE RASCAL OlRTEE SHJlK 

17 14 IF WE EVER MEET AGAIN 
1MW.NeftlAT'ttmfl'1Mml.PiU~t.~ 

18 16 NOT AFRAID 
EMINOII $HA0YfAF1ERMATH,il tnERSC0Pf 

19 13 MEMORIES 
D•VID 6UETTA FT. IID CUDI GUl,WIAGllf 

EURO DIGITAL 
SONGS SPOTLIGHT 

2 

3 

4 

5 

8 

GREECE 

SATEUITE 
LHIA r.lt"YEIHANIIRUT umvEASAL 

J ALORS ON OANSE 
l STRDMAE WE ARE IAUSIC 

ALLEZ OLA OLE 
msv MATAOOII WAGRAM 

OPA 
GIORGIO$ AW IOS & FRIENDS UNIVERSAL 

SAN ERTHI I MERA 
STAVDITO Fl NI AIIAMOU l<OOlf!EUS.'SOfN MUSIC 

6 !1~?.i~ SPICY EfFECT/UNIY~SAl 

PLEASE DON'T B REAK MY HEART 
IW.OMOIRA FT. FATMJM SCOOP HUVEII 7 NEW 

10 MPORO Kl EGO 
GDIW THROUGH rt NEBMA l!)l lVERSAL 

Marco Carta grabs ht third top 
five set on the Italy Albums char! 
with "II C10rt Nuove," !ht tally's 
highest new enlly. 

~ NEW ZEALAND 
A LBUMS 

ii §i (CAPIF> JUNE fl, 201{1 

2 

3 

4 

5 

2 

3 

4 

5 

AIRPLANES 
e.o.a FT. HAYLEY WtlllAMS ATLAtmc 

TAKES ME HIGHER 
J. WUJ'4M$ FEAT. IJANE Fll,lilSU: UfGALfi','.W,0. 

GETTIN' OVER YOU 
OJ.VID GUETlA & Cll llS WILLIS GUtWRGIN 

CALIFORNIA GURLS 
KATY PERRY FT. SNDDP DOG CAPITOL 

OMG 
USHER Ft WJLLI.AMI UFACEJJLG 

NJ t:iH~ ~ ~R~~~~E/UNNEASAL REPUBLIC 

2 ~~:~sB~~~ICN>BIW..NQAHO 

J LADY ANTEBELLUM 
1 IIEEO 'l'OU NOW CAPITOL 

15 : ~~~of:~JOWSTOPPEIIS COU.tABfA 

3 1 PENDULUM 
IMMERSION WARNER BROS. 

EURO n,d,Cll 

DIGITAL SONGS/,~':'"' 

"w ~w 

j!;\i ;iii 
1 NEW 

2 

3 

4 _3.J 
5 NEW 

11 

7 

8 

9 

10 11 

11 20 

12 12 

13 10 

14 NEW 

15 NEW 

(NlUSEN SOUNO"AN 
INTtNIATIONAL) JUNE It, 2010 

GETTIN' OVER VOU 
MroGLUlU ClffS'llWS Ft FB161tl Ulll06t.Mi.19J 

SATEUITE 
LENA MEYER-LANDRUT lilUVEASAL 

WAVIN' FLAG 
k'NAAN A&M/OCTOtlE 

NOTHIN' ON YOU 
lO.in llllllll{l lWISFl:1£00-'.X CIWJHIJSlLUll»lf~ 

GLOW 
MAOCON BONtllER/BOtlNIER AMJGO 

NOT AFRAID 
HIINEM WEBISHI\OY/A.flERIAATH..itnERSC.OPE 

RIOIN' SOLO 
JI\SON OEIUO BELOOI\ ltOOlflS,,WARtlER BROS. 

STEREO LOVE 
EDWARD MAYA & WlkA JIGUUNA CI\T 

OIRTEE DISCO 
DlmE RASCAL DfRTEE STANK 

OMG 
USHER Ft WILLI.AM l,IHCEJJtG 

TRY SLEE.PING WITH A BROKEN HEART 
ALICIA ICEYS IABX/J 

CANOY 
AG6RO S•NTOS Fl I JIIBEFILY WYATT MERCURY 

HEV, SOUL SISTER 
TRAIN COLUMBIA 

CAN'T BE TAMED 
MLEY CYRUS ltOLLYWOOO 

WAKA WAKA (THIS TIME FOR AFRICA) 
SIIAJ(I\A Ft FftESHLY6ROONO EP1C 

EUROPEAN 
ALBUMS 

~i §i (IS GLOW. lil:Dli\i'llUBOARD) JUNE 9.2010 

1 NEW JACK JOHNSON 
TO THE SEA BRUSHHAEIUHIVERS.\l REPUBLIC 

2 KATIE MELUA 
THE HOUSE OAAt.1ATJCO 

3 AC/DC 
IRON MO 2 (SOIJNDTRJIC9 COLUASIA 

4 LADY GAGA 
TII FAME~E.tllllM<tl-£AA't'TIR1lfTEllSUJ'E 

5 THE ROLLING STONES 
EXU ON MAIN STREET ~MASTERED) POLYOOA 

8 LENA MEVER-LANORUT 
MY CASSEm PlAYlR USFOl\ltllVERSl\t 

7 MICHAEL BUBLE 
Cfl.llZV LIM: 1.f.3fAE'3'AISE 

a THE BLACK EYED PEAS 
THt E.N.D nnmcon 

9 10 MUSE 
THE RESISTANCE A&E/1-EUUM 3/WAfltlER 

10 21 UNHEILIG 
CROSSE FREIHEIT ltlTEASTAR/FAIISATIM 

11 13 DIE FANTASTISCHEN VIER 
FUEii DICH JMMER NOCII FMTA $IE SOFN IJJ.,, SIC 

12 12 DAVID GUETTA 
IJNE LOVf GUft.WIRGltl 

13 11 GLEE CAST 
6'LEE: VOl 3: SIIOWSTDPPER$ COLUtASIA 

14 15 ALICIA KEYS 
THE ELEMENT Of FREEOOM BMK.IJ 

15 PENDULUM 
IIMomtSION WARNER B.ROS. 

EUROPEAN :';~ .... 
AIRPLAY 

Ji §! JUNEI, :mo 
HEV, SOUL SISTER 
TMIN COlUMBIA 

2 IF WE EVER MEET AGAIN 
TN3UIIDR UTVPlRFl'fIDiE11...WGAOLl'mrMOrE 

3 NOTHIN' ON YOU 
l QJfTRlll)lrlNISA£BELMCt1JWllH:Sn.£,W»nC 

4 IN MY HEAD 
JASON DEAl.l.D BELUGA HBGHTS,,WARIIEA. BROS. 

5 CALIFORNIA GURLS 
ICATY PEflflY FT. SNDOP DOG CAPITOL 

11 BREAK YOUR HEART 
T.1110 CRUZ ISLArW 

7 FIREFLIES 
OWL CJTY UU!\IEAS ,U. REPUBLIC 

8 11 TE AMO . RIHANNA SAP/DEF JAM 

9 13 ALEJANDRO 
UDYWA~UE.tO'JUIEiOIRIM!lfE.4N!BlSClff 

10 14 ~ BS6~!0 PLAN B 

11 ALL THE RIGHT MOVES 
ONEflEP\IILIC MOSLE'l'/UITERSCOPE 

-::-::I OMG 12 22. USHER Ft WILLI.AM LAFACE/JLG 

13 TELEPHONE 
l171'GU'.ol.Fl.-e'1UICISD;f.l.lUEllflNt(lt!AA'f11&.1l15SX« 

1 4 12 r ~~~~c~~A~l,~n~~L\'OOA 

1 5 10 :~,_~:A ~~:/DEF JAM 
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Q 
(U SfRADETi jl..m'el5a1P,bic -l.t38~,1&'.AP)IJ 

41 
URE FW OUETIQU1EAAN{HIAp!ilP,W.c.h:. il.SCAP) 

~" 
R 
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UtllO IT (tame-0:.e Ml1Slc. 6t,VSJ'611~ ltit~~ Mll9C 
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¾Fodd11P,\rii;:,SMVol.rl!tu~ .8\1~sal JAE.it· 
Ot:mis. ll11H;,nPtro¥!1e:lr,\ld'tle Phm,9\10.AMPM.. 
CS9 Hlll02S 

UNSTOPPM&.E ~11.1\tleet'til-S'IIIQCIJnl'.lMIY. 
St,W~em.~ SM~fl,let,\tx:,ASCAAfSMS,. 
O.flQl{rgi!hll{ M~ ff,'11\k 'tookd~f\mfa:os, 
Br,1,/S".;l~ Q-1! Mu!.ic Mr.fir.I, SMO, N,F'Ml. HlOO 82 

l.lHHINKABU {lM REMrf) (Ullbw Plml.l:lalS, 
ASCN'ILMll<t. r.tfiiC.h'IC.. 4SC»'Af.t.Yi'!teUC.. ~.l'T~ 
PW!mhJOcs~Oli\Jbrey&-~!Wn. BtA/EIA8Lld(#l".M 
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RECORD COMPANIES: Rhino Ent ertainment names Kenny 
Nemes senior VP of marketing. He was VP. 

Island Def Jam Music Group promotes Allison Schlueter to 
VP of digital marketing. She was senior director. 

Sony Music Nashville promotes Laura McKinley to associate 
director of marketing and artist development. She was manager. 

Show Dog-Universal promotes Natalie Moore to director 
of artist development and creative services. She was manager. 

PUBLISHING: Warner/Chap pell Music promotes BJ Hill to 
senior director of A&R for Warner/Chappell Nashville. He 
was director. 

The Harry Fox Agency appoints Fred Beteille senior 
director of st rategic techno logy. He was director of business 
affairs and licensing technology. 

DISTRIBUTION: Fat Beats Dist ribution names Eric Bayruns 
GM. He was international and national sales manager. 

TOURING: Talent agency Monterey lntemational names John 
Gabrysiak director of market ing and sponsorships. He was a 
sponsorship tour director at Mosaic Experiential Marketing. 

Palace Sports & Entertainment in Detroit- which oversees 
the Palace, DTE Energy Music Theatre and the Meadow Brook 
Music Festival-names Pete Skorlch executive VP of broad
casting/brand marketing. He retains previous responsibilities 
as executive VP of broadcasting/multimedia. 

MEDIA: Spanish Broadcasting System appoint s Deborah 
Powell national sales manager for Mega TV and Juan Fina 
national sales manager for SBS Miami. They were account 

executives. 

RELATED FIELDS: Licensingconsultlng company RlghtsFlow 
names Isaac Gabri el director of technology. He was data 
warehouse administrator at HealthFlrst. 

-Edited by Mitchell Peters 

SWITCHFOOT SET FOR SIXTH ANNUAL BRO·AM 
Timmy Curran, Dynamite Walls, Jon Foreman & friends, 
OK Go, Chr is Shi0ett & the Dead Peasants, the Almost, 
Kate Voegele and Young the Giant have been tapped to per
form at Switchfoot's sixth annual Bro-Am benefit concert/ 
surf contest, to be held June 26 at Moonlight Beach in 
Encinitas, Calif. 

Presented by Hurley, the event will be free to the public 
and is designed to raise money for the San Diego and Ocean
side, Calif., chapters ofStandUp for Kids, a nonprofit group 
that assi sts homeless youth. Funds will be rai sed through 
sign-up fees to the surf contest, a private auction on June 25, 
sponsors, merchandise and ticket sales from an after-party 
at San Diego's Belly Up Tavern. 

"For a lot of these kids. their homelessness is not a choice; 
it's something that's been thn1st upon them," says Switch

foot lead si nger Jon Foreman, whose band i son the road sup
porting i ts latest album, " Hello Hurricane." "[Stand Up for 
Kids] does an incredible job of partnering wi th these kids and 
giving them no excuses, essentially saying, 'You can do it.' " 

Last year, Bro-Am raised $100,000 for StandUp for Kids 
and drew more than 7,000 people. Since its inception in 2005, 

the event has raised nearly $300,000 for San Diego-based 
children's charities. - MitclieU Peters 

The seventh annual VHl 
Hip Hop Honors, which took 
place June 3 at New York's 

Hammerstein Ballroom, paid respect to Dirty 
South lc-gcnds 2 Live Crew, J Prince, T1mbaland, 

Master P and Organized Noize Catching up a fter the 
event (from left) are honorees Jermaine Dupri, 2 Live 

Crew's Luther "Luke" Campbell and Organi:zed Noize's 
Rico Wade. PHOfO KEVIN MAZUR/WIREIM/1.GE 

INTERNATIONAL MUSIC SUMMIT 
The international dance music community 
convened May 26p28 in Ibiza, Spain, ror the third 
annual International Music Summit to attend 
showcases, workshcps and networking sessions, 
Honored at the event was Cream's James Barton, 
who won the Pioneer Award for outstanding 
dedication to dance music. PHOTOS· MAT PLAYfORD 

LEFT: IMS co-founders Pete Tong (left) and 
Ben Turner (right) Hank one of the summit's 
keynote speakers, DJ/producer David Guetta. 

BELOW: One of the featured panels was "USA 
Today: Boom Boom Now," which focused on 
recent developments in the U.S. dance market. 
Sitt ing on the panel ( from left) were W illiam 
Morris Endeavor Entertainment agent sam 
Kirby, producer Arthur Baker; Atlantic Records 
A&R representative Travis Hayden; KCRW Los 
Angeles music director/"Morning Becomes 
Eclectic"' host Jason Bentley; DJ/producer 
Tommie Sunshine: Prohibition U.K.'s CaroHne 
Prothero, artist manager for David Guetta: and 
Ultra Records president Patrick Moxey, 

O'CONNOR'S ONE HOT SUMMER 
For Chicago singer Nora O'Connor, the 
summer of 2010 is shaping up to be the 
highest-profile of her career. 

After a year of occasional dates and 
TV performances with Neko case (along
side her regular harmonizer Kelly Hogan) 
and a one-off reunion show with her for
mer alt -country compatriots the Blacks, 
O'Connor will spend the summer on the 
road in North America and Europe with 

Jakob Dylan as part of his Three Legs 
band while getting ready for the release 
of Mavis Staples' Jeff Tweedy-produced 
solo album on which her and Hogan's 
vocals play a prominent role. 

For O'Connor, it's an exciting return 
to music after a hiatus to raise sons 
James, 4 , and Archie, 2. The Chicago 
native has served as the secret vocal 
weapon behind acts like Case, John Wes-

ley Harding, Archer Prewitt and the Alu
minum Group. She spent five years tour
ing and recording as part of Andrew 
Bird's Bowl of Fire and was the other non
Canadian (besides Case) to appear on 
the first three New Pornographers al
bums. Solo album "Til the Dawn" came 
out in 2004 on Bloodshot Records. 

Now, O'Connor's work with Staples 
is sure to eam her even greater renown. 
O'Connor and Hogan performed with 
Staples once-at a 2002 benefit con
cert-but hadn't heard from her until she 
was asked to the sessions. " I was blown 
away that she actually wanted me and 
Kelly," O'Connor says. " She and her sis
ter, Yvonne, were there the whole t ime. 
We were scared, but she took that away 
and treated us as part of the family." 

O'Connor Is busy with other projects at 

home in Chicago, but if Staples calls for 
some gigs, she's ready. " I would really 
loveto,"shesays, "and reallyhopetosing 
some of those songs again." 
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LEFT: Sharing a tender moment be.fore the 
event are Van Toffler. president of MTV 
Networks MustC and Logo Groups, and 
Bad Boy Entertainment Group Worldwide 
rounder/CEO Sean "Dlddy" Combs 

BELOW: Hanging out on the red carpet 
(from left) are Bad Boy Entertainment 
Group Worldwide founder/CEO Sean 

... " Olddy" Combs; Viacom p resident/ 
CEO Ph i lippe P. Daum.an; ftlm director 
Brett Ratner; Dauman's wife, Debbie 
Oauman. actor/singer Tyrese Gibson 
and MTV Net works. chairman/CEO 
Judy McGrath 

··~ 
.:· -
\\ .:i......,. . 
:: -.... . .. ~ .· 

On June 4 the Recording 
Academy's Florida Chapter, along 

with its Producers and Engineers W ing, 
p resented "Grammy GPS: A Roadmap for Today's 

Music Biz" at the Gibson Miami Showroom. Billboard 
executive director of Latin content and programming Le ila 

Cobo interviewed producer/musician Nile Rodgers, who regaled 
the audience with anecdotes about Madonna, Lady Gaga and the 

transformation of David Bowm's " Let's Dance .. from folk song to avant
garde dance track. PHOTO JOt-N PARRA/WlREIMAGE 
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Comedian 
Russell Brand rc1nv1goratcd 

his music career during a May 24 party at 
the Roxy in Los Angeles. Brand is the trontman 

for faux rock band Infant Sorrow. which 1s featured in his 
ne,.v film "Get Him to t he Greek" and also resPonsible for the 

soundtrack, which Universal Rcpubhc Records released June l (sec 
story, page 38). From left: Producer Judd Apatow, Universal Republic 
president/CEO Monte Lipman and senior VP of marketing and artist 

development Kim Garner and B rand. PHOTO: KELLY r OGEL 

Veteran music publisher Rolf 
Budde "vas honored June 3 with 
the Order of Merit of the Federal 
Republic of Germany, t he count ry's 
1ighest civil honor. Budde. the 
owner of publishing company Rolf 
Budde Mus.ikvcrlag, received the 
honor for 111s engagement m 
German and international music 
b usiness and his involvement in 
various cultural projects 
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The European No.1 Single 
SATELLITE 

Europe Loves You, 

The rest just haven't met you yet! 

I 
I 

II / 

Congrat1.,1lations on your impressivetViCtO_.fY, 
we look forward to accompanying you on this excifing journey. 

"" \\ UNIVERSAL 
...__,:,, 

} All t he best from your friends. 

• BFIAINPOOL 
WE I.OVE 
MUSIC -.. Das Erste® 

SONG CONTEST 
O SLO 2 010 

We salute LENA, 
winner of the 

Eurovision Song Contest 
2010 in Oslo -

Europe's most important 
music competition. 

The Highly Anticipated Debut Album 
MY CASSETTE PLAYER 
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