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The WrongApproach 
Arizona's Immigration Law Will Harm The State's Latin Music Market 

BY GUSTAVO LOPEZ 

I grew up in Los Angeles and am no 
stranger to racial discrimination. I am not 
from Mexico, El Salvador, Guatemala or 
Costa Rica. I am not from Chile, Cuba, 
the Dominican Republic, Peru or Spain. 

But I am Latino, a proud son of 
Puerto Rico. 

And although I am not "illegal," I have 
felt the slights and stigmas from many an• 
glcs. Latinos-like other immigrants
arc routinely treated in ways that would 
surprise those who aren't Latino. 

Yet we have fotmd ways to look away 
and focus on raising our families without 
ever letting go of the essence of our cul• 
ture. Every culture has a sol id musical 
foundation and following, and none is 
stronger than for Latinos. 

Many Americans of all backgrounds 
love Latin music, from Ritchie Valens to 
Santana, from Los Tigres del Norte to 
Enrique Iglesias. We are an essential part 
ofbeing American. The thought that my 
skin color, language or even the music that 
I listen to can now be scrutinized and 
could call into question my Americanness 
or right to go about my everyday life is, 
well, un-American. 

The impact of the new Arizona law on 
Latin music in that state and throughout 
our country will be significant. In recent 
years we have seen a number of great re
gional Mexican bands and artists get their 
break in Arizona, in cluding El Tigrillo 

BILLBOARD.BIZ POLL 

• • The thought that 
even the music I 
listen to can now 

be scrutinized 
and could call 

into question my 
A1nericanness 

is un-A1nerican. 

Palma, Alegres de la Sierra and Los Pika
dientes de Caborca. 

The new Arizona law could harm all 
those who have been part of the state's 
Latin music business or enjoy its unique 
sound. For >•ears, Arizona was one of the 
fastest-growing Latino markets. Yet im 
migration sweeps by local law enforce
mentofficia ls targeting Latinos have hurt 
attendance at live shows and dances. That 
has undercut music sales and limited the 
reach ofma11y talented artists. 

Mexican mus ic combined with Amer
ica's melting pot has been critical in the 
creation of the new musical movements 
that we export throughout Mexico, Latin 
America and Spain. Music crosses cul
tural boundaries and helps bring people 
together-construc~ve and positive events 
that are stymied if concerts and promo
tional events are canceled. 

There is no doubt immigration reform 
is necessary. 1 urge politicians to take all 
aspects ofimmigration seriously and work 
togethcrto fix the problem. Butthcy must 
do so without jeopardizing the creativity 
that has made the American music scene 
what it is today- a rich, diverse landscape 
that has benefited people from all across 
the country and around the globe. 

Gustavo Lopez is presidmt of Fonovisa 
and Disa., the two leaditig regional 
Mexican labels iri the U11ited States, 
They are part of Universal Music Latiri 
Enterta.in.ment. 

1=1:1:lll3AC:I< 
When do you expect Apple to launch a c loud-based music service? 
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>>>EMI 
KEEPING 
BEATLES OFF 
ITUNES, SAYS 
McCARTNEY 
According to Paul 
McCartney, EMI 
Music is the reason 
there isn't any 
Beatles music for 
sale on iTunes. " It 's 
been business 
hassles, not with us, 
or iTunes," he told 
BBC Newsbeat. " It's 
the people in the 
middle, the record 
label. There have 
been all sorts of 
reasons why they 
don't want to do it." 
EMI responded: 
" Discussions are 
ongoing. We would 
love to see the 
Beatles' music 
available for sale 
digitally." 

>>>SWIFT, 
REDONE 
AMONGBMI 
HONOREES 
Redone won his first 
songwriter of the 
year award and 
Taylor Swift's "Love 
Story" claimed song 
of the year at the 
58th annual BMI Pop 
Music Awards May 18 
in Los Angeles. Also 
honored during the 
ceremony were BMI 
Icon John Fogerty 
and publisher of the 
year Warner
Tamerlane 
Publishing. Serving 
as hosts were BMI 
president/CEO Del 
Bryant and VP/GM 
of Los Angeles 
Barbara Cane. 

>>>GOOGLE 
REVEALS NEW 
WEB STORE 
DETAILS 
Add another 
application store to 
the mix-this time 
for Web apps rather 
than mobile apps. At 
its 1/0 developer 
conference this 
week, Google 
revealed details for 
the Chrome Web 
Store, designed to 
make available free 
and paid Web apps 
that have the 
capabil ity of running 
on all Web browsers. 
The store will be 
open to users and 
developers later 
this year. 

EARTH LINK 
Vice, Intel launch global 

branding campaign 

• TEST FOR 'ECHO' 
The Echo Nest licenses 

music for Its APls 

LOS SUNS 
Pltbull, Rivera, others 
cancel Arizona shows 

Priced to move: The Best Buy store in New York's Union Square ( right ); albums that are part of 
Universal's Velocity pricing test include titles by Rihanna, Clay Aiken, Godsmack and Keane. 

lil=Uiil BY ED CHRISTMAN I 

LET'S GET SMALL 
Despite Lower CD Pricing, Big Boxes 

Continue To Pull Back From Music 

The flurry of recent label initia- 27). Releases benefiting from The chain carries about3.000 
tives to reduce CD pricing was lower Velocity pricing include music titles in its smaller stores 
the talk of this month"s National such titles as Rihanna's ·Rated and as many as 5,000 in i ts 
Assn. of Recording Merchan- R: RemLxed," Godsmack's "The larger locations- SKU tallies 
disers annual convention in Oracle," Clay Aiken's "Tried and that could fall to about 2,600 
Chicago. But anotherround of True" and Keane's " Night and 3,000, respectively. The 
aggress ive moves by b ig-box Train." In addition. all four ma- chain is testing five prototypes. 
merchants to scale back floor jors-incl uding Warner Mus ic or music display formats, and 
space or prime display areas de- Group. which isn't participat- is expected to begin rolling out 
voted to music suggests that the ing in the Trans World pricing changes in its music depart-
price cuts m ay be too late to test- have been steadily reduc- ment "any day n ow" in 300-
boost physical music sales. ing wholesale prices on catalog store phases, sources say. 

During the NARM conven- titles in the last year. Wal mart doesn't disclose in-
tion May 14-17, music retailers But while the labels have ventory numbers for competi-
and wholesalers once again be- demonstra ted an increasing tive reasons. "The growing 
seeched record labels in private willingness to reduce CD popularity of music d igital 
meetings for lower pr ices to prices, such action hasn"tdone downloads continues to impact 
stem plunging CD sales an d anything to stop leading big- assortment and space of phys-
reinvigorate store traffic. Many box merchants from scaling ical CDs for all retailers," a Wal-
cited the example of Trans back the presence of music in mart representative says. 
World Entertainment, the par- their stores. As recently as two years ago, 
entof l'YE, Coconuts and other Walmart is preparing to re- Best Buy stores carried 6,000-
retail chains, which secured duce the average number of ti- 20,000 SK Us, with an average 
wholesale price cuts from indie ties it carries in most of its of 14,000. That's fallen to a 
distributors and three of the stores by 25%-30% to make range today of 1,500-10,000 ti-
four majors to price all CDs at more room for DVDs. label and tlcs. with most stores carrying 
$9.99 in 119 of its stores. distribution sources say. But be- on average 5,000 titles. 

Partly inspired by the Trans cause only a small number of In addi tion to the music 
World pricing experiment, Uni- titles typically accounts for the downsizing, label executives say 
versal Music Group unveiled in majority of sales at large music they're more disturbed by the 
March its Velocity pricing tes t, retailers, Walmart has been in- dramatically reduced profile of 
which reduced wholesale pric- sisting to label executives that Best Buy·s music offering. CDs 
ing on new releases by s tar it expects to mainta in 92% of are now buried in the back of the 
artists to enable retail pricing of its music sales despite tha t s tores and music departments 
$9.99 or less (Billboard, March space reduction. have reduced space for coveted 

II 
COME TOGETHER 

Artists Join to assist 
Nashville flood relief 

P2P REVIEW 
Exclusive Q&A with 

LimeWlre CEO Searle 

"facings" displays where the ally if it can't sell 500 copies in 
front cover of a CD is visible. its first week. Instead, such ti-

Best Buy is reducing "Pow- tles have to be pitched to Best 
crwall" facings. which display Buy's regional purchasers. 
new and hit titles, by about50% Target no longer highlights 
in underperforming music de- specific music titles in its Sun-
partments and by about 30% in day circulars or in end caps un-
stronger ones. with music titles less first-week U.S. sales are 
being replaced by iTunes and projected at 15,000 and 10,000, 
Napstcrgiflcards, labcl and dis- respectively, sources say. Most 
tribution sources say. That roll- Target stores carry 750-1,000 t i.-
out began earlier this month tles. While its larger stores carry 
and is expected to be completed about 2,000 titles, that total is 
by the end of June. The com- expected to drop to about 1,200. 
pany is also telling label exec u- sources say. 
lives that it plans to further Representatives at Best Buy 
overhaul its entertainment sec- and Target couldn't be reached 
tion later this year. for comment. 

ln another move, labels say Some label executives now 
Best Buy is managing its inven- acknowledge that the majors 
tory more closely, ordering embraced lower CD pricing 
fewer copies of specific al- too cautiously. 
bums-so much so. executives "Had we reacted to retail's 
grumble , tha t many new request for lower prices three 
albums released on a given years ago, merchants would 
Tuesday a re out of stock by s ti ll be doing space reduc-
Thursday. While the chain can lions," a major-label head of 
replenish sold-out titles quickly, sales says. "But we might have 
the new orde rs arc often too been able to keep some of our 
small to last for long. Finally, titles in stores by showing that 
sources say, Best Buy will no they sell better at the lower 
longer carry a new title nation- price points.· 
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>>>SPONSORS 
ONBOARDFOR 
BLACK EYED 
PEAS TOUR 
Avon Products is now 
the official fragrance 
and cosmetic sponsor of 
the Black Eyed Peas' 
2010 the E.N.D. world 
tour. The Avon 
sponsorship comes after 
a partnership w ith BEP 
member Fergie on a 
fragrance called 
Outspoken. Also, Fergie 
and BEP frontman 
Wil l.i.am will create an 
exclusive track for the 
Avon Outspoken 
campaign. Tour 
sponsorships with 
BlackBerry and Bacardi 
were already in place. 

>>>FREE 
SPOTIFYAPP 
GOES LIVE AT 
NOKIA STORE 
The Spotify mobile app is 
now available for free at 
the Nokia Ovi Store. It 
can be used on severa l of 
Nokia's handsets across 
Europe, where the 
service is available. 
Nokia offers its own 
music service, Comes 
With Music, but company 
officials say they want to 
offer customers a wide 
range of choices and 
apparently aren' t 
concerned with the 
competitive threat an 
on-demand streaming 
option may present to its 
download model. While 
the Spotify app is free, 
users must pay a monthly 
subscription fee via its 
premium tier to access 
the service's catalog. 

>>>MSPOT 
TURNS TO THE 
CLOUDS 
Mobile music company 
mSpot has launched a 
new service, also called 
mSpot, that offers 
instant access to users' 
music collection from 
their mobile phones. 
The service includes a 
smart- phone app, 
initially available only 
for Android devices, and 
an online server to 
which users can upload 
music that the app can 
then access. Users can 
upload 2 GB for free, 10 
GB for $3 per month and 
20 GB for $5 per month. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Connor 
McKnight and Gail 
Mitchell. 

I iHtiMG' BY CORTNEY HARDING I 

WORLD BEAT 
Intel And Vice Launch 
A Global Campaign 
To Unite Art And 
Technology 

Musicians working with brands is now 
an established practice, but a new ini
tiative from Intel and Vice aims to take 
the trend to a global level. On May 17 
the technology company and the 
media agency announced the launch 
of the Creators Project, a multiyear, 
multidiscipline, multicountry cam
paign to expose new artists and facil
itate collaborations-as well as build 
In tel's consumer brand recognition . 

The online component of the proj
ect has already launched, with a web
site (thecrcatorsprojcct.com) hosting 
a series of video djscussions with acts 
Richie Hawtin, Diplo and Phoenix, as 
well as innovators in art, design, film 
and architecture. The site will eventu
ally host 84 videos, one for each of the 
"creators" chosen from seven countries. 

In addition to the Web component, 
Vice and Intel will host a summer se
ries of Creators Conferences in five 
cities: New York, London, Sao Paulo, 
Seoul and Beijing. The conferences in
clude concerts , art exhibits, movie 
screenings and panels. The first event, 
which is June 26 at New York's Milk 
Studios, will feature performances by 
In terpol, Sleigh Bells and Gang Gang 
Dance, among others. 

Alan Palomo, who performs as 
Neon Indian, says he wants to use the 
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Today's Creators Ule-,up 
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connections he makes to bring new, 
interactive elements to his live show. 
"There arc all sorts of possibil ities," 
he says. "I've been thinking about 
doing something where I take a series 
of theremins and rig it so they could 
read data and then convert it to MIDI 
da ta, or maybe something with 
biofeedback loops . .. if the timing 
works out, it would be amazing." 

For Intel, the chance to act as a pa· 
tron of the arts is a nice perk, but the 
opportunity to grow its consumer 
brand in emerging markets was what 
sealed the deal. "Millennials. who this 
campaign reaches, don't want to be 

Upc0011ng Events 
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--
shouted at," chief marketing officer 
Deborah Conrad says. "They wan t 
something authentic and generated by 
word-of-mouth ." 

Conrad adds that Intel has hired peo
ple to work full time on the project. 
"We've made investments in people 
and time," she says. "It's not just a fi. 
nancial commitmen t for us. lt's much 
richer than that ." 

That level of commitment is nec
essary, given the global scope of the 
campaign. ·we had to start some
where, and we already had relation
ships in llrazil and the U.K., and the 
People's Re public of China is really 

Intel Inside: 
Homepage of 
the Creators 
Project; NEON 
INDIAN (inset) 

the future," Vice 
founder Shane 
Smith says. Con
rad adds that 

South Korea was chosen because it 
was a hotbed of mobile consumption 
and its music is breaking beyond its 

borders into Asia. 
"If you looked at a heat map, some 

of these areas, like Korea and Brazil 
and Japan, are just on fire in terms of 
the adoption of the personal computer 
by consumers," Con rad says. "So it 
made sense for us to start there and 
then go forward." 

Smith describes the project as "the 
mos t ambitious experiential thing 
we've done so far." 

"We had this idea before we even 
ta lked to Intel," he says. "We would 
dream about the coolest Wng we could 
do ifwe didn't have any resource con• 
straints, and I have to say, this comes 
close to it. " 

To fi11d out more about Vice's 
experiential i1iitiatives, register for 
Billboard's Music<'( Advertisi11g 
Conference June 15 in New York and 
hear from Spe,,cer Baim, whofound~d 
Vice's bra11di11g agency, Virtue. For 
more details, go to billboardevents.com. 

emy of Country Music. She released her 
10th studio album, "Shine," last year. 

KID ROCK TO BE KEYNOTE Q&A AT 
BILLBOARD/ ADWEEK MUSIC & 
ADVERTISING CONFERENCE 

MARTINA McBRIDE ANNOUNCED 
AS KEYNOTE Q&A AT BILLBOARD 
COUNTRY MUSIC SUMMIT 
Chart-topping RCA recording artist Martina McBride 
will be the June 7 keynote Q&A at the inaugural Bill
board Country Music Summit in Nashville. Billboard 
senior chart manager Wade Jessen will conduct the 
Q&A session. 

The summit, launched this year in association 
with the Country Music Assn., will take place 
June 7-8 at the historic Hermitage Hotel and 
will gather today's top country music execu
tives and artists to network and discuss all as
pects of the country music business. Tim Mc
Graw has already been announced as the June 
8 superstar Q&A with Ray Waddell, Billboard 
executive director of content and programming 
for touring and live entertainment (Billboard, 
April 24). 

A Grand Ole Opry member since 1995, Mc
Bride has charted 50 singles on Billboard's Hot 
Country Songs chart, including five No. ls and 19 
top 10s. She has charted 13 releases on Top Coun
try Albums, including eight platinum titles and 
four No. ls. McBride has won numerous top fe
male vocalist awards from the CMA and the Acad-
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Featuring two days of panel sessions, 
round-table discussions and keynote In

terviews, the summit will break down the most chal
lenging issues and promising opportunities in record
ing, radio, touring, publishing, sponsorships, digital/ 
mobile and other areas. The program will include the 
most influential executives and artists in the genre 
and will kick off the activities leading up to the an
nual CMA Music Festival, which will take place June 
10-13 in Nashville. 

For more details, go to countrymusicsummit.com, 

Kid Rock wlll discuss working with brands during a 
June 15 keynote at the Billboard/Adweek Music & Ad
vertising conference in New York. 

The annual conference, to be held June 15-16 at the 
Edison Ballroom, will focus on the lucrative and cre
ative nexus between music and branding: what deals 
are working, how to get music into brand campaigns, 
who the leading players are and more. 

In an onstage Q&A with Billboard editorial direc
tor Bill Werde, Rock will talk about his brand rela

tionship with tour sponsor Jim Beam, which is 
also helping market his forthcoming album with 
exclusive downloads of his music. He wlll also 
discuss his 20-year recording career. Rock's al
bums have sold more than 22 million units in the 
United States, powered by such hit singles as 
"Only God Knows Why," "Picture" (featuring Sh
eryl Crow) and "All Summer Long." 

Registration for last year's Inaugural Muslc 
& Advertising conference sold out. This 
year's event features executives and agen
cies representing such leading consumer 
brands as Apple, Nike, Electronic Arts, Coca
Cola, Target, ESPN, NASCAR, Honda, Land 
Rover and LG. 

For more Information and to register, go to 
musicandadvertising.com. 
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IE[dit·!I BY ANTONY BRUNO I 

Outsourcing Innovation 
The Echo Nest Begins To Incorporate Licensed Music Into Its APls 

When the Echo Nes t was 
p reparing to launch in 2008, 
the company needed to make 
a decision: Would it use its 
n1usic recommendation, inte
gration and remixing platform 
to launch its own music serv
ice, or just license the technol
ogy to other developers) 

Figuring they were better at 
collecting and analyzing data 
than creating user inter faces, 
the founders chose the latter. 

"Rather than creating one 
killer app," CEO Jim Lucchese 
says, "we want to power the 
next 100 killer apps." 

How the Echo Nest does this 
offers a useful lesson as the 
recording industry continues 
to search for ways to fully capi
talize on the 1 nternet as a plat
form of music d istribution and 
discovery. The company lets 
noncommercial developers tap 
into i ts p latform for free 
through its application pro
gram ming interfaces, or A Pis 
- lines of code that let develop
e rs integrate elements of its 
Web-based service into their 
own services. Google, for exam
ple, makes a free Google Maps 
AP! that developers can use to 
incorporate location data into 
their services. Apple's API lets 
developers create iPhone apps. 

Where it's at: The Music Explorer FX tool, created through an Echo Nest API, recommends that 
Beck fans should check out acts like Modest Mouse, the White Stripes, Badly Drawn Boy, the 
Flaming Lips, Kristoffer Ragnstam a nd They Might Be Giants. 

The Echo Nest makes money 
by licensing its technology
which analyzes music files and 
provides information on beat, 
tempo, key and other attributes 
- to commercial services. So 
far, its AP ls have been used to 
create recommendation en
gines for S potify, M OG and 
Thum play, as well as power 
more than 75 other music apps. 

While developers can use 
readily available A Pis to create 
new apps, they don't have the 
same easy access to licensed 

DRIVERS 
WELCOME 

music. Getting them that ac
cess, Lucchese says, will be vital 
to hasten the development of 
new digital music services. 

"The current problem in the 
music space is that someone 
with a great idea and a great app 
has to hire one ofth ree law firms 
togoofTanddodealswith busi
ness affairs with fourmajorsand 
three aggregators," Lucchese 
says. "The power of third-party 
developer communi ties has 
been locked out of music largely 
because of the righ ts issues." 

The Echo Nest is trying to 
simplify this process by addfog 
licensed music to its AP ls. Ear
lier th is month, the company 
struck an important deal with 
Dada Entertainment to give de
velopers using Echo Nest A Pis 
access to Dada's Play.me music 
service. Play.me, which has li
censing agreements with Sony 

Hard core audiophiles think 
nothing of spending thousands 
of dollars on high-end speakers. So why not offer them 
something Just as hlgh-end for private listening? Enter the 
Ultimate Ears 18 Pro Custom Monitors. The company, 
recent ly acquired by Logitech, says its p remium ear
buds feature six sound drivers-two each for bass, mid 
and treble levels. Most high-end earbuds have half as 
many drivers. 

The ea rbuds cost $1,350 and are available In red, gray, 
purple and two shades of blue. - AB 

Music Ente rta inment, EM I 
Music and the Orchard, pro
vides users five hours o f on
demand free, ad-supported 
streaming per week before ask
ing them to sign u p for an ad
free subscription service. 

That means developers using 
Echo Nest APls will be able to 
incorporate licensed music into 
their apps without having to 
reach deals with labels individ
ually. To illustrate the potential 
of the Dada deal, the Echo Nest 
showcased an artist discovery 
tool called Music Explorer FX 
at Music Hack Day May 15-16 
in San Francisco. The tool. 
which was developed by 
Chicago technology consulting 
firm CityTech , uses an Echo 
Nest AP! to provide music rec
ommendations with full- track 
streams from Play.me. 

But that's just the first step. 
Lucchese is also negotiating 
with labels directly to build 
AP ls that blend their content 
with Echo Nest's technology. 
Under one deal being worked 
out, labels would provide music 
for an API that developers 
could use to build interactive 
videogames lilce "Guitar Hero." 
A prospective API with another 
label could be used for a music 
recommendation engine that 
creates a graph of sorts depict
ing songs and artists s im ilar to 
those entered by a user. A th ird 
API would help users create 
music and video mash-ups. 

Bundling music rights into 
an A Pl would bean efficient way 
to crowd-source the develop
ment of digital music services. 
But doing so requires rights 
holders ceding some control 
over how their music is used . 

That can lead to unintended 
applications. Developers believe 
serendipity can be fruitful-ac
ciden tal projects can often be 
more valuable and ground
breaking than the ones they 
were actually working on. But 
copyrigh towners arc usually in
timidated by the risk of unin• 
tended use of their content. 
After all, Napster was an ,min
tended consequence of allow
ing users to ri p M P3s from CDs. 

But the Echo Nest under
stood that its core competency 
was collecting data rather than 
building customer-facing serv
ices. Similarly.record labels and 
publishers should recognize 
that their expertise lies in creat
ing music and that they should 
allow app developers to find new 
ways to monetize it. 

Music-app developers are invited 
to submit a,, e,itry for Billboard's 
inaugural Music App Awa.rds, 
which wi.U be handed out this 
fall at the Mobile E'11tertaimnent 
Live! Conference. For more 
details, go to mobile 
entertain.mentlivefall.com. 

bi 
For 24/7 d igital news z and analysis, see 

• billboard.biz/ d igital. 

BITS & l:UU I: FS 
KONAMI LAUNCHES 
DDRCONTEST 
Vldeogame g iant Konaml 
has launched a "Dance
DanceRevolution" contest in 
which fans compete for 
prizes by submitting a video 
of a fitness-based routine. 
Each routine will be posted 
on its webslte for review by 
fans. Contestants must make 
a vide o up to 60 seconds 
long using one of the songs 
from a track list compiled 
from "DanceDanceRevolu
tion Hottest Party" games. 
Winners will get a one-year 
me mbe rship to Bally Total 
Fitness, a Nintendo Wii and 
other prizes. 

KIDZ BOP GETS ITS 
OWNWII GAME 
Razor & Tie Entertainment 
has jumped into the dance 
videogame craze with "Kidz 
Bop Dance Party! The Video 
Game." Co-developed by 

D3Publisherforthe Nintendo 
W ii, the game features 24 
Kldz Bop versions of dance 
hits like Lady Gaga's "Pa
parazzi," Pink's "Get the Party 
Started" and Michael Jack
son's ' 'Thriller." It's scheduled 
to be released Sept. 21. 

SESAC PARTNERS 
WITH TUNESAT 
SESAC has tapped music 
monitoring service TuneSat 
to help it detect when songs 
administered by the per
forming rlghts organization 
are used in various TV and 
cable shows. TuneSat moni
tors 110 national broadcast 
and cable networks using 
audio fingerprinting. SESAC 
says the cue sheets designed 
to inform when music is used 
are often inaccurate. The 
TuneSat deal is designed to 
identify the missed tracks so 
performers are properly 
compensated. 
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Desert Winds 
Arizona's Immigration Law Triggers 
Scattered Concert Cancellations 

The fear and anger stirred by Arizona's new im
migration enforcement law are beginning to 
take a toll on concerts in the state, particularly 
on events featuring regional Mexican artists. 

Hip-hop acts Pitbull and Cypress Hill have 
canceled upcoming shows in Arizona to protest 
the new law, which will take effect July 29. The 
law will require local authorities to determine 
a person's immigration status ifhe or she is 
suspected of being undocumented. 

Banda star Jenni Rivera and reggaet6n chart
toppers Wisin & Yandel are skipping the state 
on their AEG Live-promoted summer tours, 
while regional Mexican music acts Conj unto 
Primavera and Espinoza Paz have canceled their 
previously announced concerts in Phoen ix. 

A source a t Live Nation says he isn't aware 
of any artists who have backed out of concerts 
that the company is promoting in the state. Live 

Nation's summer schedule includes a July 18 

Taking a stand: 
JENN I RIV ERA; 
PIT BULL 5' S ll 1 

concert by ranchera icon 
Vicen te Fernandez at the U.S. 
Airways Center in Phoenix. 

But the situation has been developing quickly 
s ince last week, when Pi tbull's cancellation of 
his May 31 concert at Phoenix's Celebrity The
atre represented the first such move by an artist 
on tour with AEG Live. 

"My personal belief is that the law, which is 
misguided and poor!)• written, is unconstitu
tional and will not survive the multiple legal chal
lenges being filed ," AEC Live president/CEO 
Randy Phillips says. "Until that time, however, 
the economic impact on the state from losing 
even a couple of tours might be enough for the 
legi s lature and the governor to realize that 
the re is still a political concept called the 
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tyranny of the majority which is just as dan
gerous to our democracy as illegal immigra
tion, maybe more so." 

AEG Live VP of La tin talent Rebeca Leon, 

who oversees the routing of tours by Pitbull, 
Wisin & Yandel, Rivera and Paz, sa)'S playing a 
show in Arizona and not taking a position on 
the law would be tantamount to saying that it's 
not important to them. 

"What [the artists] don't want to do is not ad

dress it," Leon says. "The fact that it's a big deal 
has forced them to take a stand.• 

Concerts in Arizona grossed $35.2 million in 
2009, d rawing 617,673 people to 116 shows re
ported to Billboard Boxscore, down from 2008's 
$39.9 mill ion gross and attendance of729,789 
at 146 shows. While the controversy over the 
immigration law has only affected a handful of 
concerts so far, the situation is more precarious 

for the regional Mexican industry.as its fans are 
particularly vulnerable to the new law. 

Regional Mexican KCMTTucson, Ariz.,can
celed its annual Tusa festival before tickets were 

scheduled to go on sale. The June 6 show was 
to have featured some of the genre's biggest 
names, including La Arrolladora Banda el 
Limon, Banda MS, K-Paz de la Sierra and Jul ion 
Alvarez. The station is trying to rebook the artists 
for its annual anniversary concert in the fall. 

"Some of the events that we have s ponsored 
here or presented just over the last couple of 
weekends have been very light," KCMT gen

eral sales manager Tara Hungate says. "We d id 
n't want to take the risk of having it not work 
out for our [sponsors]. Would we able to sell 
tickets between now and the beginning of June? 
I don't know." 

Hungate says she believes the new law is hav
ing a chilling effect on regional Mexican music 
fans. "People are scared," she says. "Whethe r 
they're legal or not, they don't want to jeopard-

ize their paperwork. The tendency is, ' I am 
notgoing togoout because I don't want 

to have one beer and get stopped.' " 
Conj unto Primavera canceled its 

June 19 show at Phoenix's Dodge 
Theatre "out of respect for our fans 
who live in Arizona," t he band's 
manager Jesus Guillen says . 

The veteran act released a state
ment calling the immigration law 

racist. Lazaro Megret, president of El 
Paso, Texas-based Latino Events, says tick

ets had been selling well for the band's show, a 
double bill with Los Rieleros de! Norte. 

Pitbull, Cypress Hill, Rivera and Wisin & Yan
del couldn't be immediately reached for com 
ment. Pit bull spoke out on the issue on his 
Faccbook page when he announced the cancel
lation of his Phoenix show. 

"How is the country we enjoy and love bcuz 
ofits human rights, freedom, opportunity and 
that has been built by immigrants, now start 2 
deny them??" he wrote. •1t is contradicting 2 
everything the USA stands 4." 

Additional reporting by Leila Cobo and 

Mitchel/ Peters. 

BOXS_CORE Conc.erLGrosses 
GROSS/ ARTIST(S) Attendance 

~it:y TICKET PRIC E(S) Venue, Date Promoter 

ROD STEWART $1,930,938 
(t:1 527.520) 
1,·1779/$8.S 8' 02, Dublin, May 11-12 l~~~~louts Alke-n Promotions, AEG live 

$1,14 2,669 IZ.S1Ji•J;lft11119441114t9tii4;Mdi•J;Jt·iit· 
l,69.50/$59.50/ 
$25 ~:lf2rt.\1l' Center, Newark, N,J,, ~:~~~ioul!'; The Messina Group/ AEG L ive 

s1.113,s29w IZ·ti!•l;lt.111MW4111111Ut3till3;13!·ldt·!~t-
!~i-501is9 SO/ ~~~u.,;r~~

1
\1.1m, Uniondale, ~~~8s!1louls The Messina Group/ AEG Live 

$1,436,784 
1250.50/$59 50 

$1,254,565 
$725/$'75/$%/ 
$40 

$1,024,223 
$59 50/$4%0/ 
$2$ 

$847,010 
$350/$35 

$846,111 
$59.50/$4Q 50/ 
$25 

$799,097 
169/$49 

$755,475 
i,59.S-0/U9 50/ 
$25 

$752,303 
$59 50/$4050/ 
l,25 

$738,280 
$5950/$4'150/ 
$25 

$723,922 
$6q/$49 

$636,150 
$66.50/$4650 

$610,668 
$59 50/$49 50/ 
$25 

$554,742 
$250/$'75/$' 25/ 
$~5 

$434,316 
(f.443,77S 
ise n/$4• 

JAY-Z, YOUNG JEEZY, TREY SONGZ 
Staples Center, Los Angeles, 
March 26 live Nation 

WANGO TANGO: USHER, LUDACRIS, AKON, JUSTIN BIEBER & OTHERS 
StaplH Center, LO$ An9el<!'$, 
MaylS 

14,463 
14,861 

CHELSEA HANDLER, JOSH WOLF 
Radio City Music Hall, New Yor1c:, 17,953 
May 15--16 lhrf'le sehouLS 

Goldenvoice/AE:G live 

MSG l:ntertainment, live Nat ion 

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA 
Rupp Arena, Lexington, Ky., 
April 29 

BARRY MANILOW 

VAN MORRISON 

The Messina Group/ AEG L ive 

Live Nation, In- house 

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA 

~'f~n.~M~~V, Center, St. ~aul, !!,i~1 The Messina Group/AEG Live 

IA=t·i·Jif!#M:t•S~l•i•liit•l;ti¥ 
Na~ionwide Arena, Columbus, 12,298 
Ohio, May 6 t.! 808 Live Nation, In-house 

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA 
Colonial Ute Arena, Columbia, 
S.C., April 30 The Messina Group/AEG live 

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA 

RBC Cente,-, Raleig h, N.C., May 1 ~~(I~~ The Messina Group/AEG live 

lt-ti!•l;lft11ii341Mli4t33M3;13!·ldt·itt-
~!1l~ ~i:rJJi Aren;,, Oes Moines, !!ii~i The Messina Group/AEG live 

PEARL JAM, BAND OF HORSES 
Sprint Center, t<ansH City, Mo., 
May3 

11,138 
sellout 

PEARL JAM, BAND OF HORSES 

Scottrade Center, St. Louis, May 4 !~d~S 

live Nation, Mammoth 

live Nation, in •house 

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA 

i wireless Center, Moline, Ill., May 8 !~d~tl 

BARRY MANILOW 
Paris Theatre at Paris U s Vegas, 
Las Vegas, April 2· 4, 9· 11 

liiiii·M·f1•t·iii4 
~~r}paleis, Antwerp, Belgium, 

DROPKICK MURPHYS 
House of Blues, Boston, 
March 12•17 

14,613 
l.611 M"..,f"<'I shows 

MUSE, SILVERSUN PICKUPS 

The Messina Group/ AEG live 

House of Blues 

r 
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Pass The Jar 
Artists Spring Into Action To Raise Funds 
For Nashville Flood Relief 

Music and musicians are woven tightly in to the 
fabric of Nashville and Middle Tennessee. So it 
shouldn't have surprised anyone when artis ts 
were highlyvisiblein the days following the dev
astating floods that hammered the region dur
ing the first weekend in May. 

Preoccupied by the huge oil spill in the Gulf 
of Mexico and the failed Times Square car bomb
ing, much of the national media gave the Ten
nessee flood scant attention at first. But that 
changed when Kenny Chesney got in touch 

Christian music stars kicked in within days of 
the floods. Other more ambitious events soon 
followed, l ike GAC's "Music City Keep On 
Playin' • from the Ryman Auditorium May 16, 
with such stars as Keith Urban, Martina 
McBride, Keb' Mo', Brad Paisley, Lady An
te bellum, Dierks Bentley and Rodney Atkins. 

Previously scheduled events became flood ben
efits. including Jerry Seinfeld's May 14 perform
ance at the Tennessee Performing Arts Center; 
the Listen ing Room Cafc'sannual Writer's Block 

trek- including Montgomery Gent ry, Jack 
Ingram. Eric Church and Eli Young Band
will donate net proceeds from merchandise 
sales at select shows. with CNN's Anderson Cooper a 

couple of days after the rains sub
sided. Chesney's televised phone 
interview with Cooper played a big 
role in finally generating the kind 
of news coverage befitting a large
scale d isaster where Mother Na
ture trea ted citizens , stars and 
local treasmes with equal disdain. 

OnThe 
Road 

Party with Jeffrey Steele, Trent 
Tomlinson and others May 16; and 
local radio station WBUZ'sannual 
Hootenanny with Three Days 
Grace, Halestorm and 3 Doors 
Down May 21. 

One of the most quickly assembled and star
power-laden benefits is Nash,oUe Rising, which 
will take place at the Bridgestone Arena. It will 
be presented byTMG/AEG Live (under Nashville
based VP Ali Harnell}. Live Nation and Nashville
based independen t Outback Concerts. 
Ticketrnaster, merchandiser Bravado, the arena 
and the promoters are waiving their fees and 
"playing nice," according to Essig. Nashville is a town that takes 

care of its own and artists with in 
and well beyond the country music community 
immediately began taking part in benefits and 
telethons large and small. 

Perhaps the largest is the June 22 Nash,olle 
Rising: A Benefit Concert for Flood Recovery. 
which is being organized by Tim McGraw. Faith 
Hill and Coran Capshaw at Red Light Manage
ment and booked by Rod Essig at Creative 
Artists Agency. 

But charity events have run the gamut. Local 
media-driven telethons featuring country and 

While Nashville stars have garnered most 
of the national media attention after the re
cent flood, it's the city's working musicians 
who have been among the hardest hit. 

The Nashville Musicians Assn., American 
Federation of Musicians Local 257, has cre
ated the Nashville Musicians Flood Relief 
Fund to help musicians replace lost instru
ments, Local 257 president Dave Pomeroy 
says. "This is designed to help musicians re
cover their means of livelihood-their tools." 

About $2S,000 has been raised thus far, 
Pomeroy says, most ly from out-of-state 
donations and locales as far away as Swe
den and Norway. The organization has also 
received offers of assistance from numer
ous companies that can donate equipment 
and instruments. "Part of our job is trying 
to connect the dots and get these offers 
of equipment and gear and instruments 
to the people who need them most," 
Pomeroy says. 

The Recording Academy has stepped in 
to help through its philanthropic arm Musi
Cares, which has established a Nashville 
Flood Relief Fund to provide financia l as
sistance to those in the Nashville music 
community hurt by the flood. 

The fund is attracting support from some 
prominent quarters. Marty Stuart, a long
time supporter of MuslCares, wlll donate 
the proceeds from his ninth annual Late 
Night Jam to the flood relief fund. The June 

Taylor Swift donated her earn
ings from one of her June 1-2 
shows at the Verizon Center in 
Washington, D.C., for flood relief. 
"She committed a half-million do!-

Jars, but it's going to be much more than that," 
says Swi~ promoter Louis Messina, presiden t 
ofTMG/AEG Live. "And we're donating our pro
moter profit, which is a nice li ttle chunk." 

This summer's Country Throwdown, the 
first country tour from Vans Warped tour 
founder 4fini Productions. will donate a por
tion of ticket sales to volunteer organiza tion 
Hands on Nashville, which will use the money 
to help rebuild infras tructure in the c.ity. Jn ad
dition, a number of acts on the amphitheater 

"This event is a reflection of the spirit ofMusic 
City: says Capshaw, who manages McGraw and 
Hill. "I've been t-rulymoved by the efforts of the 
music community asa whole to take care of their 
friends, neighbors and fellow Tennesseans. Tim 
and Faith are proud to be part of that community 
and part of creating this special evening." 

Essig says that he and Capshaw first talked 
about organ izing a benefit on May 3. the morn
ing following the weekend nooding. The bulk 
ofthe lineup came together within eight hours. 
A lot of offices were closed and transportation 

IB•i'Uiit\il BY GLENN PEOPLES I 

Helping Hands 
Charity Efforts Kick In To Assist Nashville Musicians In Need 

9 concert at the Ryman Auditorium will lea- ville fund is Music Rising, a campaign co
ture Keith Urban, Connie Smith, Dallas Fra- founded in 2005 by U2's the Edge, producer 
zier, Cowboy Jack, Ronnie Milsap and oth- Bob Ezrin and Gibson Guitar CEO Henry 
ers. During the past eight years, the Late 
Night Jam has raised more than $150,000 
for MusiCares. 

Pledging $250,000 to the Musi Cares Nash-

Juszkiewicz to assist Gulf Coast region mu
sicians in the aftermath of Hurricane Katrina. 
Music Rising's donation will go toward re
pairing or replacing damaged Inst ruments. 

At the Mercy Lounge, 
one of Nashville's most 
popular venues, a May 21 
tribute to Alex Chilton, 
the Big Star leader who 
died In March, was 
turned into a benefit for 
MusiCares. Big Star 
member Jody Stephens, 
Mitch Easter, Brendan 
Benson, My Morning 
Jacket's Carl Broemel 
and the db's' Chris 
Stamey were among the 
artists who were sched
uled to perform. Rhino 
Records donated Big 
Star boxed sets and lim
ited edition 7-inch sin
gles for a silent auction 

was compromised, but phones 
were functional and Essig got 
to work. 

"By Tuesday night it was on 
go." he says. "l t's a credit to the 
managers. They went right to 
their clients, and came back, 
'Bang, we're in, we're in, we're 
in.' The flood was affecting 
everyone, including the guys I 
was talking to. Several of these 
acts were dea ling with their 
own noodingissues." He adds 
that Hill and McGraw were in

volved "every step of the way.· 
Among the other acts on the growing bill are 

McBride. Swift, Montgomery Gentry. Carrie Un
derwood, Brooks & Dunn, Luke Bryan, Miley 
Cyrus, Amy Grant, Miranda Lambert , Lynyrd 
Skynyrd, LeAnn Rimes, Michael W. Smith, ZZ 
Top, Trace Adkins and Blake Shelton. 

"This [event! is just another example of 
Nashville working together." says Brian O'Con
nell, president of live Nation's country music di
vision. "I've got a cool gig in a great town." 

Ticket prices range from $25 to $75, and they 
sold out to the general public within 12 minutes 
of going on sale May 14, although auctions on 
select seats and VT P packages a-re s till ava ilable. 
The gross on the general -public tickets alone is 
about $1.5 million. Nashville Rising will bene
fit the Community Foundation, which provides 
philanthropic services that enhance the Middle 
Tennessee area (CFMT.org). 

Additional reporting by Mitchell Peters. 

bi 
For 2~d7 touring news z and analysts, s~ 

• billboard.biz/touring. 

at the event. 
Also coming to the assistance of local 

musicians is the Grand Ole Opry's 45-year
old Opry Trust Fund, which has long helped 
those current ly or formerly active in the 
country music industry who are experienc
ing economic hardship. Since the flood, fund 
donors have been ab le to designate their 
donations for flood victims. 

The Opry Trust Fund typically provides 
funds to pay for medical bills and living 
expenses, but an Opry representative says 
funds are now more likely to be used to 
help people rebuild homes damaged by 
the flood. 

Although flood waters subsided in just a 
few days, work to help Nashville's musicians 
will cont inue throughout the year. Local 
257's Pomeroy expects member requests 
for help to continue for many months. 

"This is such an overwhelming situation, 
and the damage is just now able to be meas
ured," he says. "Every day we hear about 
something new we d idn't know about that's 
almost always bad news." 

To make a donation to the MusiCares 
Nashville Flood Relief Fund, go to musicares 
.com or text "music" to 20222 to make a $5 
contribution. (It will be added to your phone 
bl/I.) To apply for assistance, contact the 
south regional office of the Recording 
Academy and MusiCares at 877-626-2748. 
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Runaway 
Love 
Latin America's Embrace Of Justin 
Bieber Reflects Web's Power 

Earlie r this year, before a sin
gle Justin Bieber album had 
been released in Latin Amer
ica, the now-16-year-old star 
from Ontario was already an 
Internet sensation south of 
the border. 

Web's tremendous- and often 
untapped poten tial- for de
veloping acts in the region. 

" I reme m
ber ge tti ng a 
call from Is
land Def Jam 

Latin 
Notas 

"Bieber is real proof that the 
way kids are listening tom usic 
these days is different from 

live years ago or 
maybe even two 
or three yea rs 
ago," Carrilho 
says, noting 
that Bieber was 
a Latin Ameri
can phenome
non not only 
before the 
album's release 

saying Brazil 
was the No. 2 
coun try after 
the U.S. with 
YouTube h i ts 
for Justin Bieb
er," says Gabriela Carrllho, 
VP of international market
ing fo r Unive rsal Mus ic 
Latin America. 

By now, it's clear that Bieber
mania knows no boundaries in 
terms oflanguage or ethnicity. 
But in Latin America, Bieber's 
rise has been swift and uni
formly region-wide despite the 
fact that he hasyettosct foot in 
any Latin country and has done 
only one interview (for Brazil
ian magazine Epoca), outside 
of greetings for TV. 

The success highlights the 

but also before the label did 
any radio promotion. 

As of May 14, [l ieber's 
album "My Worlds"- an in
ternational release that com
bines "My World" and "My 
World 2.0"- was the top
selling album in Mexico and 
Colombia and No. 2 in ll razil, 
Argentina and Venezuela. 
The feat is remarkable be
cause "My Worlds" was only 
released March 22. And with 
the excep tion of Mexico, 
which released ''My World" 
earlier this year, this is the first 

Since joining BMI in 1997, Delia Orjuela has expanded the per
forming rights society's roster of Latin composers to encom
pass a broader range of genres and styles. Orjuela's signings 
included Arpa Musical, which Billboard named hot Latin songs 
publisher of the year in April. Recently promoted to VP of 
writer/ publisher relations for Latin music, Orjuela oversees 
BM l's Latin department and continues to look for new oppor
tunities for its affiliated songwriters. 

W hat's your biggest chal· 
lenge with this promotion? 
Things have changed since I 
started at BM I. It's not that 
the industry isn't aware of the 
songwriter, but now, more 
than ever, there's a focus on 
how important the song
writer is for what happens 
with our business. Everything 
s tarts with a song. 

How have things changed? 
Publishing deals arc differ
ent. There has been a growth 
in indie publishers, in all gen
res . There are more per-song 
deals as opposed to signing 
writers to exclusive songwrit• 
ing deals. Songwriters are 
more out there themselves 
trying to place their songs and 
looking for more collabora-
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and only Bieber a lbum to 
come out in Latin America. 

Other teen ac ts, most re
cently Jonas Brothers and 
Selena Gomez, have also de
veloped avid fans in the re
gion. But thei r rise was more 
gradual an d benefited from 
exposure on their Disney 
shows and vis i ts to Latin 
American countries. Even pop 
superstars like Lady Gaga 

tions. Writers that were ex
clusive to a genre are looking 
into collaborating with other 
genres. Wr ite rs are working 
together more but at the same 
time it's more compe titive. 

Have you seen a decline In 
song placements? 

It's always been di fficult to 
submit songs to specific 
a rtists, bu t it's becoming 
more and more competitive. 
There aren't as many albums. 
And a lot of these artists now 
are songwriters. 

What trends do you see In 
performance revenue? 
Because there are more re
gional Mexican radio stations 
[in the United States], there's 
more movement there and 
there are more new songs 
played on regional Mexican 
stations than on pop stations, 
for example. This has always 
been the case, but the trend 
is more obvious now as more 
stat ions have changed their 
format to regional Mexican. 

and the Black Eyed Peas 
have visited the region. 

"You can tell it's a very real 
and very organic kind of de
mand: says Jesus Lara, sen
ior VP of music, programming 
and talent relations for MTV 
Latin America and MTV Tr3s. 

At MTV Latin America, 
Bieber's ·Baby" is No. 1 on the 
channel's 'Los iO Mas Pega
dos" (Top Ten Requests), a po-

Overall, revenue is 
r ising because there 
a rc more Spanish
language radio sta
tions than before. 

What's happening 
w ith reggaet6n? 
Those artists that 
have stayed relcvan t 
d o wel l. In terna
tionally, reggaet6n is 
a genre that still gets 
money from Asia. 

What cha llenges 
a re specific to 
Latin music? 
There are so many songwrit
ers and it's frustrating that 
there aren't more places they 
can go to with their mus ic. 
We're not a label, we're not a 
manager. I feel that for a lot of 
the new talent, it's a lot harder. 
It takes a lot more to get that 
new artist to be out there. We 
try to create opportunities. We 

sition it's maintained for 11 
consecutive weeks except in 
Mexico, where it's been No. 1 
for five weeks. Bicber's videos 
are also among the most 
streamed on the channel's 
website, something that usu
ally takes more than a few 
months to accomplish. 

Bieber's runaway popu
larity may have also bene
fited from a vo id in the 
Latin market for a solo male 
teen heartthrob. 

That potential has also 
been evident in Argentina, a 
country that in the past 
decade has aggressively de
veloped teen acts on TV and 
then online. 

"Once they finish watch
ing the TV show, they're anx
ious for more and they 
actively search and interact 
on the Web," says Floren• 
cla Mauro, a music pro
ducer for Argentine channel 
Telefe Internacional. 

"With shows l ike 'High 
School Musical' or Argen tina's 
'Teenangels,' young fans con
stantly look for images they 
can identify with," Mauro 
adds. "That's how they find 
and al most instantaneously 
idolize a young man that they 
themselves describe on so
cial sites as 'beautiful, tender 
and perfect.' • 

bi 
For 24/ 7 Latin news 

. Z and analysls, see 
blllboard.blz/ latln, 

re fer artists to shows, we 
showcase them, we feature 
them on our website. We're 
also working to have all our in
formation available, in Span
ish, on the BM l site. We want 
to increase our market share 
and continue growing and 
have our ears and eyes open to 
find the next big a rtist. -LC 

EN ESPANOL: All the great Latin music coverage 
.corn you"ve come to expect from BIiiboard-in Spanish. 

Go t o billboardenespanol.com. 

VIVES TO RELEASE 
DELUXE EDITION OF 
'CLASICOS' 
Colombian star Carlos Vives, 
whose 2009 a lbum "Clasicos 
de Provincia II" sold more 
than 300,000 copies as a re
tail exclusive through Colom
bia's Almacenes Exito depart
ment store chain, will release 
a deluxe edition of the album 
in his home market. The pack· 
age contains a book with 
lyrics to the a lbum's 15 songs 
as well as photographs the 
singe r/songwriter took in his 
home town of Santa Marta. 
Vives, his mother and his new 
single, "Sin Tl," were recently 
feature d in an Exitos TV com
mercial as part of a Mother's 
Day campaign. 

REGISTRATION BEGINS 
FOR LATIN MIXX 
CONFERENCE 
Registration is open for the 
fifth annual Latin Mixx Confer· 
ence & Awards, taking place 
July 20-22 at the Times Cen· 
ter In New York. The Latin DJ 
conference begins with a 
turntablist and artist showcase 
and includes panels on video 
direction, branding yourself as 
a DJ and women in the Latin 
music Industry. The conference 
w ill also feature a sneaker 
exhibition, fashion show and 
the Latin Mixx Awards, which 
honor DJs in club, re mix, on
line radio and other categories. 
For more information and to 
register, go to latlnmixx.com. 

BATANGA.COM 
RELEASES FREE APP 
Pioneering Latin online radio 
p latform Batanga.com has 
re leased a free app for the 
iPhone and iPod Touch. The 
app contains the same func
t ions as the Batanga website
including pre programmed 
streaming radio channels in 
such genres as bachata and 
rock en Espanol- as well as 
the ability to create personal
ized stations from a selection 
of more than 100,000 songs. 
As with the online version of 
Batanga, the app recognizes 
personal preferences for 
songs and artists based on 
user history and bookmark· 
ing. Users can buy songs and 
share t heir playlis ts with 
friends on Facebook, Twitter 
and e-mail. 

- Ayala Ben-Yehuda 
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SPECIAL FE ~ 

BOB MERCER'S 
SUCCESS WITH 
'NOW THAT'S 
WHAT I CALL 
MUSIC!' CAPPED 
A RICH CAREER 

BY THOM DUFFY 

If you signed an artist who could 
put out three albums per year, Bob 

Mercer once said, and none of 
those albums sold less than 1 

million, "you'd have the best artist 
in the world." • "Now That's What I 

Call Music! ," the hit compilation 
concept that Mercer brought from 
the United Kingdom to the United 

States, was for many years the 
guaranteed platinum "artist" that 

Mercer described in a 2008 New 
York Times interview. • The "Now" 

series had been a success in the 
United Kingdom for 15 years

built on marketing principles 
Mercer established at EMI there
when he launched the series' first 

U.S. title in October 1998. 
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Since then, "Now" titles have sold more than 76 million U.S. 
copies, according to Nielsen Sound Scan. EM! estimates global 
salcsof"Now• albums at 200 million. EMT and "American Idol" 
creator Simon Fuller last year announced development of a TV 
show based on the series. 

A British music business veteran, Mercer managed the 
"Now" brand throughou t its U.S. h istory, building on a ca
reer whose highlights included signing the Sex Pistols, 
Queen and Kate Bush; starting Jimmy Buffett's record label; 
and befriending John Lennon (see story, page 16). 

Mercer, 65, died May 5 in Los Angeles after a brief fight 
with lung cancer. He's survived by his wife of 31 years, 
Margie; his son, Jackson, .in executive at Concord Records; 
and his brother, Mick. 

ln recent years, "Now•has been a jointventureofEMI, Sony 
Music and Universal Music Group. "Managing a partnership 
of Sony, Universal and EM I is akin to herding cats," Mercer 
quipped to Billboard in 2009. 

Many of the executives with whom Mercer worked dur
ing the past four decades fondly recall their friend. 

"He was an incredibly un ique individual who led life his way: 
recalls Ron Werre, EM ! Music North America COO and EMI 
Music president of music services. "What a character. Witty, dev
ilishly charming. He made an indelible im pression on me. 

Marketing maxim: 'Sell 
more. Spend less Have 

lunch; BOB MERCER said. 

"Very few people have used the term 'analytical' to describe 
Bob." Werre adds, "but he had a greatwayoflooking atthe big 
picture. Ge tting the three major labels on the same page was 
one of the toughest jobs you can imagine, but he had the vision 
and credibility and knowledge to pull it off.· 

Jerry Cohen, CFO of the "Now" joint venture, says Mercer 
"took this brand to another level. Even with the decline of the 
physical CD market. ("Now· is also sold via iTunes and has a 
download store on Amazon.J In the last three to four years, it 
was Bob's vision to expand that brand with country, a Christ
mas range, '80s Jhitsj, Latino. 

"Bob always had a quote for any situation," Cohen re
members. "He paraphrased John Maynard Keynes . Bob 
would say, 'Sell more. Spend less . Have lunch.' And that 
was all you needed to know." 

Universal Music Enterprises marketing VP Jeff Moskow 
worked alongside Mercer for years on the" Now" series. "I was 
thinking today about the raucous party they will have in heaven: 
John Lennon, George Harrison, Keith Moon, John Bonham, 
John Entwistle, Marc Bolan, Freddie Mercury, Bob Marley
and Bob Mercer. He knew them all. I was also thinking how 
blessed we all were to know this man." 

"Now" marketing and business development VP Laura 
Rutherford was with Mercer's family when he died at the 
Cedars-Sinai Medical Center. "In my life, I've never seen such 
an outpouring of emotion from people," she says. "He was 
just such a wonderful person in so many ways. He was a men
tor and second dad to so many friends in the industry and 
outside the indus try, including me." 

Mercer began his music business career at EMI U.K. in 
the early '70s . He was recruited from General Foods for his 
consumer-goods marketing expertise, former EMI World
wide senior VP Rupert Perry recalls. 

• It wasn't about having musical knowledge or anything like 
that," Perry says. "But he very quickly adapted and realized the 
importance of the relationships with continued on »p16 
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" In EMI, which was completely rule-driven, he broke 
every rule there was in backing people who he believed 
were good and talented, no matter how young or weird. 
You can't really ask for a better boss than that." 

The tales about Mercer flow freely from his friends 
and colleagues- about the scheme to release doves and 
butterflies at a free Queen concert in Hyde Park in Sep
tember 1976, until the butterflies died prior to takeoff; 
about his penchant for quoting Mark Twain, Shake
speare or Bob Dylan; about h is teaching his young staff 
to appreciate Puligny-Montrachet wine. 

"He taught us all how to take a proper lunch, that's 
for sure,"' Munns remetnbers. 

Berg adds: "He had fantastic charisma, a great 
marketing brain . Arti sts loved h im, and he will be 
sadly missed." 

An open door: BOB MERCER, then senior VP at Universal Music Enterprises, 
celebrated a sales success in 2005 for the Temptations. From left: Mercer, 
the Temptations' OTIS WILLIAMS, UME president BRUCE RESNIKOFF and 
Temptations manager/former Motown executive SHELLY BERGER. 

Jimmy Buffett recalls how he and Mercer launched 
Margaritaville Records in 1992 in Nashville. "It al
ways seemed kind of interesting and odd to us that 
there was so much other music in Nashville than 
country, and no one seemed to get that. I had a d i f

from »p14 artists. Kate Bush. Queen ... And what sometimes 
gets overlooked is his involvement with John Lennon. Mercer had a 
very good and strong working relationship with Lennon." 

Former EM I Music vice chairman David Munns also recalls the 
value of the expertise offered by Mercer, who had earned a busi
ness degree in statistics from the University of Manchester. "He 
b rought some basic skills to the business .. . He was [also] qu ite 
happy to let young, inexperienced people have their way. His an
swer was always, 'Give it a whirl-try it.' When the Pistols came 
along, and some of the more controversial stuff at the time, he was 
not phased by i t." 

ferent perspective and Bob shared that as well. We were continually 
bucking the system." 

At Margari taville, Mercer signed Todd Snider, the Iguanas and 
the female Cajun group Evangeline . "He found this song ["Wild 
One"] and we recorded i t with Evangeline and MCA refused to put 
it ou t," Buffett says. "It turned out to be Faith Hill's first really big 
hit. Bob and I were like, 'We told you so.' [MCA was] scrambling 
to put it out and we sa id, 'Boys, it's too late.' I always trust my in
stincts and so did Bob." 

Ames, who was given a <:areer break by Mercer at EM I U. K., h ired 
him in turn in October 1997 

However, Mercer's bosses 
at EM I felt d ifferen tly. As the 
Sex Pistols unleashed the 
fury of punk on Britain, crit
ical publicity over the band's 
single "Anarchy in the U.K." 
led EM! to dro p the band
over Mercer's objections. 

CHARTING 'NOW' 
as VP of PolyGram's TV di
vision, PolyMcd ia TV. In 
1999, a fter Universal ac
quired PolyGram, Mercer 
became senior VP of UTV 
Records. While at UTV, Mer
cer built the heritage artist 
label New Door. Among h is 
signings was Nanci Griffith . "The only reason he le ft 

as managing director of EM I 
in the early '80s was that he 
was s till pissed off with the 
Thorn EMI main board 
making him drop the Sex 
Pistols" years earlier, recalls 
Universal Mus ic Enter
prises U.K. president Brian 
Berg, who worked und er 
Mercer a t EM) U.K. 

"After the sacking of the 
Pis to ls, the EM I 
board insisted they 
be kept aware of any 
'controversial' new 
signings." former 
EMI U.K. head of 
press Brian Southall 
remembers. "Bob took 
great joy in telling the 
EM 1 main board mem
bers that we had 
signed ano ther punk 

Launched in the United States 
in October 1998, the compila-
tion series "Now That's What I 
Call Music!" has become arguably 
the most successful branded 
compilation franchise in Bill
board chart history. 

All 33 editions of the ma in 
"Now" pop-hits series have 
reached the top 10 on the Bill-
board 200, and 14 hit No. 1. More 
than SO "Now"-branded albums 
have been released In the United 
States, including the 33 pop ti-
ties. They include sets devoted 
to holiday fare, country tunes 
and da nee hits. 

band and 'They're not as badly behaved as the Sex Pis tols but the 
lead s inger is gay-is that OK?'• The overtly poli tical Tom Robin
son Band scored three h it singles and a No. 3 album in the United 
Kingdom during 1977 and 1978. 

Kate Bush, another of Mercer's signings at EMI U.K., posted an ap
preciation on her website: "It's thanks to Bob that I've been able to 
spend my life making music. He signed me to EMI when I was 16 and 
was like fam ily to me. Bob, thank you so much for making my dream 
come trne. The world won't be the same without you." 

Mercer also had an eye for executive talent. Executives he originally 
h ired include Berg; Munns; Roger Ames, who headed EMJ Music North 
America until he became CEO of international operations for Live Na
tion Entertainment last year; former BMC chairman John Preston; 
and former BPI chairman Peter Jamieson. 

"Bob hired me out of the inter-
national division of EM I into the 
A&R department," Ames recalls. 
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.biz Addit ional tributes to Bob 
Mercer are a~llable at 
billboard.biz/bobmercer. 

Collectively, the "Now" line 
has sold 76 million albums in 
the United States, according 
to Nielsen SoundScan. The top 
seller is 2000's " Now 5 ," with 
hits from Backstreet Boys, 
Britney Spears, Destiny 's Child 
and others. It has sold 4.8 mil -
lion copies. 

The " Now" Christmas titles 
have been notably successful, as 
the five releases-three main en
tries, a best-of and a country-
themed set-have moved 6 .4 mil
lion copies in the United States, 
according to SoundScan. 

-Keith Caulfield 

ing strategies for the back catalog. 

"He was this extraordinary 
man ,vho cared about music, 
and that's so ha rd to find 
these days," Griffith says. 
'There are great people in the 
music business, and there 
arc heroes. He was a hero. 
It's so sad that Bob's not with 
us anymor e, because t he 
music industry has gone 
through this severe change 

over the yea rs with 
the digital era. And 
Bob transcende d 
that. It was about 
the music, always, 
for him." 

l ong before the 
U.S. success of the 
"Now" series, while 
Mercer was at EM I 
U.K. in the '70s, he 
pioneered TV market-

"At the t ime, it broke aJI the established 'norms'" of marketing 
for catalog repertoire, former BPI chief Peter Jamieson recalls. 

Jamieson remembers taking that marketing formula to his new 
post as managing director o f EMI New Zealand in 1978, then to 
EM I Australia in I 980. "When I returned to the U. K. in I 983 as 
EM I U .K. managing director, we again used the same formula and 
principles to combine with Virg in [Records] and create the 'Now' 
series [in Br ita in]. 

• It's wonderful that, many years later, Bob became the father of the 
'Now' expansion to the U .S.-which he held until his death," Jamieson 
adds . "He was my original inspiration for ... that style of marketing, 
which led to the establishment of the most famous marketing brand 
in the historyofour industry." 

Additional reporti11g by Torn f'ergusOll, Catherine Applefeld Olson and 
Andre Paine. 

1 =I•J =t 

OCT. 17, 1944 
Born in Preston, 

Lancashire, 
England. 

1970S 
Hired at EMI from 

General Foods. 
Rises to managing 

director. Signs 
Queen, Kate Bush, 

the Sex Pistols, 
Marc Bolan, Olivia 

Newton-John and others. Forms a close 
working relationship with John Lennon. 

1980S 
Works for EMI Films, leaving to become an 
artist manage r, briefly represe nting Paul 

McCartney. Becomes a partner in the artist 
management and audio/video company Tango, 

whose clients Included Roger Waters. 

1992 
Ope ns the Nashville office of J immy Buffett's 

Margaritavllle Records. 

1997 
Named VP of PolyGram's TV division, 

PolyMedia TV, and works to bring "Now That's 
What I Call Music!" to the United State s as a 
joint venture between EMI and PolyGram. 

1998 
Launches the first U.S. title in the "Now" series. 

1999 
Named senior VP of UTV Records after Universal 
Music Group acquires PolyGram. Along with EMI, 
which owns the "Now" brand, the Joint venture 

now includes Sony Music and Universal. 

2000 
"Now 4" debuts in July at No. 1 on the 

Billboard 200, d isplacing Eminem, and makes 
history a s the first nonsoundtrack 

compilation to top the chart. 

2001 
Releases the "Pure Jazz" compilation on 

Verve/UTV the day after the debut of the PBS 
series "Ken Burns Jazz"-a lthough Sony Legacy 

has a deal to market Burns-related t itles. 

2005 
Signs Nanci Griffith to his heritage artist label, 

New Door, through Unive rsa l Music 
Enterprises, adding to a roster that would 

event ually Include Tea rs for Fears, the 
Te mptations and Smokey Robinson. 

2009 
Discusses EMI announcement that "Now That's 
What I Cail Music!" Is being developed as a TV 
show by "American Idol" creator Simon Fuller 

and 19 Entertainment, which has obtained g lobal 
TV rights to a property based on the series. 

MAYS, 2010 
Dies in Los Angeles after 

a brief fight with lung cancer. 

Compiled by Thom Duffy. 
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Music will miss you. 

Bob Mercer 
1944-2010 

BONY MUSIC 
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LIMEWIRE 
CEO 

Georg 
Despite losi- t in court, the 
peer-to-pe texecutive says he 
still wants o work with labels. 

O May 12, the same day that Lime Wire CEO George Searle turned 46, a federal judge found 

the peer-to-peer (P2P) file-sharing service and founder/ chairman Marl< Gorton l iable for 
copyright Infringement (BIiiboard, May 22). 

" It kind of felt like my first birthday, the way I came Into this world-getting slapped," 
Searle quips. 

Searle i sn't the kind of person one would expect to see leading a legally challenged P2P 
network. Before joining LimeWire in 2007, he was CEO of Mediaguide, an airplay monitor
Ing service Jointly owned by ASCAP and marketing company ConneXus. Searle co-founded 
ConneXus, where he developed a service that enabled consumers to use their mobile phones 
to Identify and purchase songs played on the radio. 

Since taking the helm at UmeWlre, Searle has been working to strike licensing deals with 

the music industry to turn one of the most popular sources of pirated music into a legit
imate music service. But this mont h's ruling has put that effort in jeopardy. In finding 
LlmeWlre liable for copyright Infringement, U.S. District Court Judge Kimba Wood cited 
evidence presented by the labels t hat the company was aware that It s users were down
loading copyright-protected content and that It even used Google AdWords to reach 
consumers entering search terms like " replacement Nap ster," "Napster MP3" and "MP3 

free download." 

In his first interview since the ruling, Searle speaks exclusively with Billboard about his 
reaction to the case and L ime Wire's ongoing efforts to work with the recording Industry. 

Given the history of litigation 
against P2P services, the ruling 
couldn't have come as a surprise. 

It surprised m e a little that it hap
pened so quickly. We expected the 
judge would call a conference be
fore deciding. The court had a lot of 
evidence to sort through. The diffi
culty it faced was trying to assess 
Lime Wire's intent after all these 
years. ParadoxicalJy, t.he very thing 
Lime Wire has done to respect copy• 

righ ts and work wlth the industry 
were the things the court construed 
as an intent to infringe. 

Like what? 
The (LimeWirej Store, settlement 
documents, plans that were never 
put in place because the company 
realized they were wrong, filters that 
were built but never pulin place be
cause the necessary industry coop
eration wasn 't there . Rut beyond 
that, the evidence supporting the 
court's decision comes down to a 
qu ickly scuttled Ad Words program 
and the words of a former COO who 
settled with the RT AA. Unfortu
nately, the court accepted the p lain
tiff's construction of those facts. 

Can you explain the AdWords 
program? 
As context, I've been at lirneWire 

for three years and all of this pre• 

ceded me. The Ad Words campaign 
was independently created and im 
plemented b~r a Lime W ire intern. 
Lime Wire management did not au• 
thori2e the bidding and terminated 

the campaign once they lea med of 
it. The ads mentioned m usic files. 
but also many other file types that 
lime Wire is useful for. And at the 
time, Lim eWire had mixes o f 
music authorized to share. But let 
m e be clear. __ Lime Wire did not 

and does not seek to attract copy
righ t infringers. 

Rather than address each point 
of evidence 1 let's foc;us on the 
most important ones-that more 

than 98% of files requested on 
UmeWire infringe on copyrights. 
Lime Wire considers this an open 
issue still in litigation. I can' t say 
that l agree with any of the expert 
reports tha t were submitted. What
ever the numbers of files author• 
ized for sharing versus those that 
are not , Lime Wire does no t know 
those numbers. lt did not in 2000 
and it does not now. LimeWire's 
searching and sharing functions are 
en tirely decentralized. After down
loading and installing Lime Wire on 
their computers, we currently have 
no visibility into what. types o f con• 

tent users seek, send and receive 
with the software. 

But lf I were to download Lime• 
Wire today, I cou ld u se It to 
download unlicensed music. The 
ruting indicates that LimeWlre 
should do more to prevent that. 

That's a good point. In assessing 
that Lirne:Wirc had the intent to in
duce infringement . . _ the court in• 
el uded the failu r e to include 
m andatory conten t filters. The 
judge was very critical on this point. 
TI1ere are a few problems with this. 
Generally, as a tech nologis t, I'm 
concerned this can lead to laws re
quiring providers of software to put 
fi lters in p lace and act ively police 
their users to avoid infrit1gernent. 
More specifically to !her] opinion, 
the Grokstcr jrulingj did not come 
oul un til 2005, and it was a t that 
point the techno logical limitations 
and rules of conduct were estab
lished. In this case, i11e judge holds 
Lime Wire of2003 to a standard laid 
out in 2005. It's hard to successfully 
manage that 

In any event, Lim eWire has tried 
earnestly, aggressively and contin
uously to work with the music in
dustry. The company did develop a 
hash fi lter to wor k in cooperation 
with r ig h ts ho lde rs [where] the 

rights holders would provide the 
hashes for the filter to work. Unfor. 
tunatel)', the rights holders Lime
Wire went to would not provide the 
hashes, and as such it was never 
taken out of beta. Lim e Wire repre• 

sentatives have m et wi th con tent 
holders a hundred times to discuss 
this issue. Unfortunately, ifs never 
come to fn lition. 

Then what 's your pitch to the 
music industry? 

We're trying to convince i11em that 
there's an opportunity. There·s the 
law,and then there's business. P2P 
is no longer a legal issue. It's not 
even a technology issue. Ifs a so
cial issue, and it's definitely a busi
ness issue. With respect to th e 
lawsui t and th is approach to the 
pro blem. there are no win ne rs. 
This is no t go ing to resolve any of 
the industry's problem s. It will do 
nothing to reduce overall peer-to
peer use. 1t does absolutely noi11-
ing to help the m us ic consumer. 
And most importantly, it doesn't 
do anything to put. m oney into the 
pockets of artists and songwriters 
and publishers. 

Explain the rol e you'd like 
Lime W ire to play. 
l've been in meetings where l ask 

a music executive in all earnestness, 
"! low can I best help you? · The 
knee-jerk response is, .. Shut down 
Lime Wire." It.provides for an inter• 
esting d iscussion, because what's 

going to happen if we do that.? We're 
building a revolutionary music serv
ice and we'd like to launch it smack 
dab on top of the P2P network. It's 
got to be a better alternative. 

Our model for this is tha t i t 
would have unlim ited digita l 
rights management-free down• 
loading and streaming. An elegan t 
media player with access to m il• 
lions of songs o n-dem and synched 
to iTunes and other p layers so that 
when you plug in your device, your 
music is just there. Complete and 
instant access to you r e ntire li
b rary i'.lCross your desktop and de
vices and the cloud. Su bscribable 

charts a nd feeds and p laylist.s. Ro
bust discovery features. Recom
mendations. Cu rated con tent. 
Dynamically created playlists. All 
the things you can't get from P2 P, 
and we've got a credi ble plan to 
make that work. 

So the P2P network Is the free 
t ier that attracts use rs to this 

new service? 
lf we·ve lea med anytJ1ing from other 

P 2P companies that have trie d 
something similar. we·ve learned 
you have to presen•e the cort expe
rience. There are few in the world 
that are able to distribute a desktop 
application as widely and quickly 
and successfully as Lime Wire . 
We're completely redesigning the 
entire P2P experience to promote 
and sell the music service in con• 
textually relevant ways. So lwej es
tablish multiple triggers to illustrate 
and h ighlight the value and features 
of the service in organic and intu
itive ways. It's a great pla tform to 
educ.ate and inform. 

For a longer version oftHis 
interview, inctiiding Searl.e's 
observations on cloud-based access 
and Lime Wire's pay 5ervicer, go to 

billboard.biz/digittil. 

rrhere'sthelaw,and then there's business. P2Pisno 
longer a legal issue. It's not even a technology issue. It's 

a social issue, and it's definitely a business issue. 
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The Most 
Anticipated 

Hip-Hop 
Album In Years 
Comes From A 

23-Year-Old Singing, 
Acting, Half-Jewish 

Canadian Who Some 
Are Touting In 

The Same Breath As 
Biggie And Lil Wayne. 

Can Aubrey Drake 
Graham Withstand 

His Own Hype? 

By Mariel Concepcion 

-
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my Saturday afternoon in May, thou
nose-ringed, suburban teens are 
into the Meadowlands Sports Com
st Rutherford, N.J., to catch their fa. 
o, dance, punk and emo-dance-punk 

e two-day Bamboozle Festival. • While 
-aged chaperones waited patiently in the 

"parents" tent, barely clothed diehards bounced 
from stage to stage, panting at the sight of 
Ke$ha, Matt & Kim, MGMT, OK Go and head
liners Weezer and Paramore, among others. 

But one oft.he night's unexpectedly large 
turnouts was for 23-year-old hip-hop sensa
tion Drake, whose highly anticipated debut 
albu m, "'Thank Me Late r," w ill be re leased 
June 15 on AspirefYoung Money/Cash Mo ney 
with distribution through Universal Motown. 

Backed by a five-piece band and DJ. and 
d ressed in all black, Drake took the stage a li t
tle before 9 p.m.-20 minutes late due to a bad 
case of allergies-and commanded the atten
tion of even those tailgating in the parking lot. 

It was Dra ke's mentor and label head, Lil 
Wayne, who encouraged him to perform at 
d iverse and ambitious events like Bamboo
zle. "When I do Ho use of Blues in Chicago 
o r LA., they scream ,'" Drake says. "But w hen 
you do these fes tivals, they'll stand there and 
stare at you and judge you. But there's a part 

of them that's liste11ing." 
Born Aubrey Drake Graham in Toronto, 

Drake got his showbiz start playing Jimmy 
Brooks . the whec-khair•bound former bas
ketball p layer on the Canadian teen drama 
"' Degrassi: The Next Generation.'' Just a few 
mixtapes and an EP later, Drizzy, as he's 
known, has emerged as the most revered new 
MC in years. As hip-hop continues to drift 
further away from rap's basic elements and 
seeks to re-energize and expand its fan base 
with a new, hybrid sound that blends rap, 
R&B, dance, even alt.rock- witness the sue• 
cess of B.o.B, Kid Cudi and progenitors Kanye 
West a nd OutKast-this half-singing, half
rapping, half-Jewish, hal f-black former actor 
and current. heartthrob is helping change the 
face of the genre firsthand. 

SHORT 2006: Drake releases 2007: Drake releases June 2008: After Feb. 13 , 2009: April 2009: Drake R&B/Hlp·Hop Songs 

BUT 
his first mixtape, "Room his second m lxtape, hearing his music, LIi Drake releases his third reSeasesthe" Best I Ever chart and holds there 
for Improvement." The "Comeback Season," Wayne calls Drake and mixtape1 " So Far Gone," Had" single, produced for seven weeks. 

SWEET DJ Smallz-flosted album which spawns the single asks him to fly to Hous• which was available as byBoi·1da. 
-the teen actor's first "Replacement Girl," fea~ ton. Drake stays on the a free download on his June 29, 2009: 
official attempt at mu· luring Trey Songz. The road with him for a blog, October's Very June 27, 2009: Following a heated 

The Key Moments sic-features guest ap- video to the track was week-and-a-half, con- Own. The tape featured After nine weeks of bidding war, Drake 
In Drake's Career, pearances from Trey featured as BET's "New nectlng on a " musical Lll Wayne, Bun B, Trey steadily c limbing the signs to LIi Wayne's 
From First Mixtape Songz, Lupo Fiasco and Joint of Day" on April lcvol beyond what any• Songz, Omarion and chart, "Best I Ever Had" Young Money label and 
To Debut Album theClipse. 30,2007. one expected." Lloyd. tops Billboard's t-lot eventually becomes 
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Indeed, Drake d id his thing that muggy 
night. After sho u ting out We.ezy, dropping a 
few F-bombs to the New York Police Depart• 

m entand telling fans his doctor advised h im 
not to perform-"Motherfucker. you crazy? 
l'mheretosee my familyl"-he ran through 
songs like "'Forever," "Every Girl." "Bedrock," 
"'Successfu l," "Over" and "'Best I Ever Had." 
"'Best I Ever Had," off his star-minting 2009 

mh:tape, "So Far Gone," reached No. 1 on Rill
board's I lot R&B/l lip-llop Songs chart and 
peaked at No. 2 o n the BiUboard Ho t 100, sell
ing 1.8 million downloads . according to 
Nielsen SoundScan. "So Far Gone," which 
was r eleased as an official a lbum wi th lim
ited tracks last year, has moved 458,000copies. 

During his performance, Drake dedicated 
his singing-which he thought was a "mis
take" when he o riginally released "'So Far 
Gone"- to the ladies, who he says e ncour• 

aged h im to hire a vocal coach this past year. 
And taking cues from sexified R&B perform
ers like Us her and Trey Songz, he d id an air
hum ping dance that had the: girls googly-eyed. 
He danced ,Vlth a you ng lady in cutoff shorts 
and a bikini top to Alicia Keys' "Un-Think• 
able (r'm Ready), .. which he co•wrote, and 
kissed her on both cheeks and forehead be
fore she dropped to the ground in shock. 

"People who love rap love his rhymes, CS· 

pecially passive rap fans , who are mostly 
women," WQHT (Hot97) New York PD Ebro 

Darden says, adding that all of Drake's offi
cially released singles-with the exception 
of his lattst, "Find Yo ur Love"-have been 
top five research pe rformers o n the R&B/hip• 
hop station. ''They love the melodies and hon• 

esty in his music. He's flossy yet vulnerable, 
clever with his word selections, and at the 
same time, you can easily understand h is 
punch lines." 

At the end o f h is set, Drake as ked that the 
st.age lights shine on the crowd .... see you 

wi th the Giorgio Armani shirt, like it's 
2002." he called out to one fan. "I see you 
with the bikini, like wt-'rc in Acapulco. I see 
you over there with t he headband , just like 
m y pub lic ist we ars , " h e said as fans 

screa med in excite ment. 
"I want the type of show that doesn't feel 

like I'm out of place. And really. that n ight 
d idn't feel like I was an outcas t," Drake says. 
"'It was really important for me becau se, like 
Wayne said, l felt like they were listenin g, 
and they were screaming and they were ex
cited. But most important were the faces that 
I could tell had never even heard of me or 
seen my face before, yet they were still listen· 
ing. It was a g reat feeling." 

In the face ofa crum bling busin ess, it 
makes sense to go after as wide a.n audience 
as you can. l rs part of Drake's master plan to 
not only engage his hardcore hip-hop fan base 
with his natural rap s kills, but also to pu ll in 
new fans w ho are now, thanks to s hows like 
Bamboozle, paying attention. 

School's out: DRAKE and cast members from 'Degrass!: The Next Generation.' 

'"Thank Me Later" will feature production 
from West, No I.D .. Boi-l da, Noah •40• She
bib, Tim baland, Swizz Beatz and Francis & 
the Lights frontman Francis Farewell Star• 
lite-whose band opened up for Drake on his 

Ca mpus Consciousness/Away From Home 
college tour alongside Canadian rapper K

OS. Collaborators on the set include West. 
Wayne, Alicia Keys, Nicki Minaj, Jay-Z, the
Dream and T.I. 

Firstsin gle "Over• pea ked a t No. 3 on Rill
board's Rap chart. No. 4 on Hot R&0/llip
llop Songs and No. 14 on the! lot 100. Second 
single "'Find Your Love" was recently released 
alo ngside: an accompanying video shot in Ja.• 
maica by director Anthony Mandler and star• 

ring dancehall a rtist Mavado. 
Other tracks inclnde "Shut IL Down," an 

empowerment song for the ladies; the intro 

'l'M YOUNG. 
l'M 23. 

I KNOW I 
HAVE A LOT 

OF GROWING 
UP TO DO.' 

-DRAKE 

,.Fireworks"'; .. The Resistance"; and the leaked 
track "Miss Me." featuring Lil Wayne, which 
Al Branch, GM of H ip-Hop Since 1978-
Drake's management company- assures will 
be the next single. ("Wayne s ho t his part [of 

the videoJ and Drake's shooting his in a cou
ple of weeks," he says.) 

While Drake's getting co-signs from the 
likes of Jay-Z, sharing verses with Em inem 
and being romanticall)' linked to Rihanna, 

h's his wholesome, unassuming and almost 
average depiction oflife through m usic that 
already has him touted as the next big thing: 
even be fore releasing an offic.ial album. he'd 
garnered two Grammy Awa.rd nominations 
and two Juno Awards. Drake is often men• 

tioned in the same category as the company 
he now keeps. 

The accolades flatter Drake, but he still 
feels he isn' t quite the re- yet. "That's the 
most flattering thing in the world bu t at the 
same time, rea l, legendary status can't be die• 

tated by the people who are still here witness
ing i t," he says. "Legendary s ta tus is when 
the next generation comes up. The kids that 
are 15 right now and wiU be going to college 
in five or s ix years- i f they say, ··vo, I remem• 
ber when Drake cam e to this school. That's 
one of the most legendary shows ever,' that's 
when you're a legend. J' m young. I'm 23 . 
This is too soon. I really want to grow and be 
that guy.'" 

While Drake has scores of supporters, he 
also has nonbelievers- naysayers who ques• 

tion b is talent and criticize everything from 
his singing to his vidcos--c:spcciallythe West• 
d i rected " Best I Ever Had" clip. But Drake 
isn't phased by them. "When people really 
listen to the album, I think they'll say, 'There's 
some really interesting songs on here. really 
interesting lyr ics, really in teresting layers,' '" 
he says. " It's ver>r re flective, very persona.I, 
but at the same time, it's fun. It's about my 
induction into the rap game, into Hollywood, 
having famous people that are friends with 
me. It's all very overwhelming." 

EM I West Coas t creative president/head 
of urban ""Big" Jon Platt signed Drake to a 
publishing deal in June 2009- in the artist's 
dressing room at the BET Awards. "I went to 
see him in Toronto well before everything re
ally exploded." P latt says a bout snatching 
Drake before anyone else did_ "We just hung 
out all day and had a g reat conversation. I 

knew then that he was the real deal.'" 
For Robert Gibbs, Drake·, music agent at 

International Creative Management, Drake's 
appeal makes booking him for shows that 
much easie r. After his Away From Home 
tour, Drake will go on a club/festival/rad io 
tour and then head to Europe in July where 
he will support jay-Zona couple of U.K. 
stops as well as p lay the W ireless Festival 
with him. Afterward. Drake will hit Toronto 
for Caribbea n music fes tival Caribana. He 
is also negotiating a fall tour, which AT&T 
will sponsor. 

In addition, Drake has been reading movie 
scripts, altho ugh he's turned down a mnn
be r o f roles already. Da na Sims, Drake's mo
tion picture talent agent a t ICM, says, " Until 

the album is out, [Drake will] be pu tting the 
acting on hold:' 

To promote the new album, Drake will 

make appearances o n late-night TV shows. 
an iPad g iveaway prom otion is in the works, 

and an MTV documentary wi ll p remiere on 
th e music chann el t he week of June 20. 
Drake also says that as soon as "Thank Me 
Later" is released , he will start working on 
a follow-up-a move t hat Bra nc.h encou r
ages, stat ing he'd li ke for Drake to release 

another album less than a year later, "" like 
Justin Bieber did ... 

Al though this is only his first album, 
Drake understands that h is swift ascension 
from u ndergrou nd m ixtape rapper to the 
next Biggie/Lil Wayne/insert-legend-here 
m eans that. listeners are expecting not. just 
quality, but greatness. 

"I know I have a lot of growing up to do, 
bu t I guess unfortunately, people won't judge 
me as if this is my first a lbum or m y first year 
in the game,'" he says. "This is a crucial mo
m ent for me. lt actually feels like my last 
album. no t my first. J'll be working hard to 
make s ure you remember it. I'll be in your 
city, per forming all the songs, and hopefully 
looking at. you in your eyes and letting you 
know it's rea l out here, man. J'm ready." •• •· 

part of the Universal Sept. 15, 2009: Dec. 2, 2009: live performance of March 4 , 2010: April 18, 2010: video to his second sin-
Motown family. Drake rereleases h1s Drake ls nominated for 11Forevet'"alongsldecol- Drake premieres his Drake takes home two gle, " Find Your Love," 

1150 Far Gone'' m ixtapc two Grammy Awards- laborators Lil Wayne s ingle "Over" on a Tor• Juno Awards, including on October's Very Own 

July 2, 2009: Drake as an official EP. The best rap solo perform- andEminem. onto radio station. The one of the night's most and MTV. 
premieres the video to alb1.a11 features most of ance and best rap song- track, off his upcoming sought after honors: 

" Best t Ever Had," di· the original songs from for "Best I Ever Had." Feb. 8, 2010: Drake debut album, HThank best new artist. June 15, 2010 : 
rected by another men· the mlxtape, Including announces his first Me Later," Is produced Drake will release his 
tor, Kanye West. 0 Be-st I Ever Had" and Jan. 31, 2010: North American solo byBol·lda, May 11, 20 10: hotly anticipated first 

11SUccessful,"fcaturing Oralee c loses the Gram,,, trek, which ran from Drakcp,crnietvsthcAn• album, "Thank Me Later." 
TreySongz. mys show with the first April 6 through May 8. thony Mandle,.helmed -MC 
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"Alright, so listen, man. I don't know what's quite going 
on . .. it was just alright for me. It didn't really take off, 
ever, and it started kind of rough. I don't know." 

Randy Jadcson said this on the May 11 episode 
of""American Idol," after Michael Lynche-the 
hulking, 26-year-old singer known as "' Big 
Mike" -performed a serviceable but charm-de
void take on Mic.had Jackson's ""Will You Be 
There." (Voters sent Lynche packing a day later.) 
He couJd've been referring to an y recent nigh t 

of"Americ.an Idol," tJ1ough-or its en tire nm 
this year. 

Si.nee its Jan. 12 premiere on fox. the ninth 
season of"Idol" bas been plagued with chatter 
abou t the show's decline. The pool of contest• 
an ts was widely considered to be the weakest in 
the show's vaunted history, with tJ,e top 10 final
ists, who will perfonn togetheron this summer's 
American Idol Live! tour, comprising a bizarre 
rnixof pop/R&B singers witl, identity crises and 
guitar-strumming "'street busker'" types, as Simon 
Cowell likes to ca ll them. The remaining two 

hopefuls-Lee De Wyze and Crystal Bowersox
are both of the latter strain, and one will emerge 
as the wirmer on the May 26 season finale. 

h1re, amid an overall decline in network view
ership, a cast in disarray and a worrisome drop 
in its own ratin gs. Though still the top-rated 

show on TV through May 9, • Idol"" viewership 
has slip ped to an average of 24.S million per 
night, according to Nie lse n, with 11.8 m illion 
o f those viewers between the ages of 18 and 49 . 

Tha t's an approximate 20% decline from the 
show's highest average of 30.6 million view
ers (16.3 million aged 18-49) in 2006--theyear 
that Ta>rlor Hicks won or, as most see it. Chris 
Daughtry didn' t. 

In addition, "'Idol" was beaten in the ratings 

for the first time in six years on Feb. 17, when 
N BC-s Wimer Ol)'mpi.cs broadcast attracted al
most 12 million more viewers, and has since 
been topped a few times by the current season 
of ABC's .. Dancin g With tl1e Stars. '' 

The ratings slide began in 2006- by com
parison, Fox's overall prim e•time viewers hip 
from 2006 through 2009 fell only 8.25%, ac
cording to Nielsen-but more troubling is the 
lack of a late -season ratings bounce this year. 
The MayS episode drew just 17.5 m illion view• 
ers, the lowest ratin g for a Tuesday perform

ar1ce night since the summer of 2002. The May 
17 lop-three performance night fared slightly 
better, with 18.3 million viewers, but deo-e:ascd 
one-tenth o f a point to a 6.6 rating among 

adults 18-49. 

All this downward m omentum could ha,1e 

an adverse affec.t on 19 Recordin gs and Sony, 
wh ich together sign the most valued "Idol" con
testants to record deals and release their music. 
lf19 an d Sony s tick to the rele.a.se sch edu le for 
" Idol" winncrS of past yea rs, fans can expect to 
hear a debut single from the champio n, an d 

perhaps the runner-up, by October, followed by 
an album release later in the fourth quarter. 

Ever since Kelly Clarkson was crowned its 
inaugu ral charnpion in 2002, "'Idol" has be:cn 
a sig nificant d1iver of a lbum and single sales 

for Son y. According to Nielsen SoundScan, con
testants have sold an astounding 126.S million 
combined albums, singles and download tracks, 
b ut no winner or finalist since 2005 victor Car
rie Underwood has come close: to her wallop
ing num bers. (The countr y artist's album sales 

total 11.6 million.) While2006 fourth-place An
isher Chris Daughtry" s band Daughtry has sold 
5.7 million albums, subsequent winners Jordin 
Sparks and David Cook have each sold 1.3 mil
lion; runners-u p Ad am Lambert and David 
Archuleta have sold 747,000 and 970,000, re-

spectively; and last year's victor Kris Allen has 

sold 310,000. Both Bowersoxand DeWy,:e hew 
closer to Allen than other recent "Idol"' success 
s tories, in that they don't appear to have the out• 
sized pcrsonas or ambition required of most 
stars who captivate .arena-sized crowds. 

"'Every season i s d iffer ent ," RCA Music 

Group exec.utive VP/GM Tom Corson says. 
"'Yes, some seasons are a little stronger than 
others. One season you have Taylor I licks, the 
next you h ave Carrie Underwood . We: often 
don't kn ow until six to nine month s down the 

road how the contestants will resonate." 
"'The talent isn't much worse than before," 

says Richard Rushfield, the former Los An
geles Times "Idol'' maven who now biogs 
about the show for the Daily Beast ... But what 

you don't have is a. breakout sensation that 

rises above the pack, the way Adam Lambert 
did last year, the way David Archuleta and 
David Cook did the year before. the way Car
r ie Underwood or Chris Daughtry did. Those 
people didn't necessarily win, b ut they gave 
t heir seasons a great s tory." 

AVERAGE 'IDOL' TOTAL VIEWERSHIP 
The fractured chemistry among the judges 

has also dominated water-cooler talk. Paula 
Abdul-the show's centripetal force of schmaltz. 
and drama-left the show, ostensibly replaced 
by Ellen DeGeneres. Moreover, two days before 
the season premiere. Cowell annou uced he'd 
be leaving "'Idol" after the conclusion of season 
nine, and many onlookers have observed that 
he has appeared disinterested t his year, even 
bored. (Cowell stands to make millions more 
next fall when "The X Factor," the fork-tongued 
U .K. counterpart to " Idol" that he exec.utivc 
produces, hits U.S. shores on Fox.) 

This is also translating to less viewer partic
i pation-a factor of \'ital impor tance to a show SWONS(2006) llASOH 1 0008) IIASON8 (l009) 

~Everyone is trying, but it's just not.connect
ing,'" says Maura Johnston , w ho writes about 
"Idol" for Fan cast.com. "And Simon Cowell is 
so linked with the whole franchise. He is 'Amer• 
ican Idol; more than (host Ryan] Seacrest, more 
than an yone. The fact that he's leaving, I thin k, 

has affected the perception of the show.· 
As the curtain falls on the show's ninth )'ear 

this week, "ldor finds itself a t a critical junc• 
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that depends on crowd-sourcing lo choose 6 9 79 000 
America's next pop i,1ar. During the May 19 re-
su lts show, Seacrest announced that the top 

three contestants had received a total of 47 mil-
lion votes, down from 88 million at the same 
point last season. Websites that cover "'ldor-

from its official Internet presence at Ameri-
can Idol.com to vote forecas ter Dial Idol and 
biogs like Vote for the Worst, Rickey.org and 
MfsBigBlog.c.om-have seen their cumulative 
unique visits per month drop 45% since 2007, 
according to comScore. 

lWlll5(2006J 
"D.Juthtry• 
IIIIIGIIIIII 

TOP 'IDOL' ARTISTS 
The best•selling debut albums by "American Idol" 

contestants, 2005·09. 

SIASIJN6(l007) 
"JoolilSpn" 
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IL\SOjlJ(lOOI) 
" l)o,~(oot" 

DAIIOCOOII 

SEASlllll(l009J 
'''Fo,Yrlll'Eriterbinrnent" 
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STILL NO.1 
All hand-wringing aside," Idol" is still No. 1 
in the ratings and still commands the h igh
est ad rate of any program, which Fox exec
utives pointed out during the network's May 
16 upfront presentation in New York. "We're 

aware the show is off about 9% this year, but 
in comparison to other shows that's actually 
pretty good," Fox entertainment cha irman 
Pete r Rice said. The network also announced 
that i t wou ld trim the show's eli mination 

episodes down to 30 minutes for season I 0. 
"The audience wants us to tighten up the re
sults show and they want more perform
ances, so that's what we'll give them next 
year," Rice said. 

"Idol'' also continues to provide a powerful 
sales boost to artists who appear on t.he show. 

Sean "Diddy" Combs performed· Hello 
Good Morning," his current single with Dirty 
Money, on the March 31 results show a day 
after the track's digital release . It subse
quently sold 81,000 downloads, according to 

Nielsen SoundScan, to debut at No. 34 on the 
Billboard I lot 100. Shania l\vain's "Greatest 
Hits" set retu rned to the Billboard 200 with 
7,000 copies. according to SoundScan (a 
251% increase), after she mentored country 
week. When Harry Connick Jr. served as men• 
tor during frank Sinatra week, sales of h is 

"Your Songs" album jumped 531% lo re-enter 
the Billboard 200 at No. 58, while Sinatra's 
hits compilations ,,·Nothing but the Best" and 
"'Classic Sinatra '" r e-entered a t Nos. 129 and 
194, respecth•ely (up 81 % and 43%). 

Season-eight runner•up Lambert mentored 
the contestants during Elvis Presley week, and 

as a result he earned his first top 10 hit on the 
Hot 100. Performed on the April 14 results 
show, Lambe rt's "Whataya Want From Me" 

doubled its download sales the fol lowing week 
to 108,000, according to SoundScan, enough 
for it to cam the week's Dig ital Gainer award 

and move 29-8 on the Hot Digi tal Songs chart. 
Lambert's stint was also not,able in that it 

was the first. time an "ldor' contestant returned 
to the show as a mentor. The choice of Lam
bert suggests that "'Idol" now treats its more 

successful runners-up with as much or more 
deference as its winners. 

"'(There's aJ pcrctption of winning not really 
being important," Fancast's Johnston says. "The 
whole m essage of having Adam Lambert be tl1e 

first. contestant to come back and be a mentor 
was sort of curious. It's like, 'Well. is the goal 
winning, or is it just making a splash on TV?' ' 

TALENT SCOUT 
If the goal has changed. it shouldn't come as 
m ucl1 of a shock. After all, the average person 
could be forgiven for not remembering that 
Hicks, Sparks and even Aller1 were "Idol" win
ners. That seems to have permeated the attitude 
oft.his season·s contestants; Bowersox told re
porters two weeks ago that she and her com peti

tors were "all winners:· and Lynche said his 
mission was only to make t:ht top three. The the
ory that winning "'Idol .. isn't evef)1.hing- p ut 
into focus by Hicks victory in 2006 and sharp
ened by Lambert's loss to Allen last year- may 
have lowered the bar all around. 

•we thought we would kill ' Idol," but it's 

killing itself," says Dave Dell.a Tena. creator of 
Vote for the Worst. Della Terza says he's tl1ink

ing of shuttering the website because covering 
"Idol .. has become"'a chore .. and, ironically, he 

says the contestants are too bad. "You need to 
have great contestants on the show in order for 
us to work, so that people get angry w hen their 

favorites are voted off firs t;+ he says. Vote for 
the Worst. has seen its traffic drop from 248,000 
unique visitors in April 2009 to 135,000 last 
month, according to comScore. 

Rickey Yaneza ofRickey.org, however, coun
ters that the Tun Urbans, Andrew Garcias and 
Lacey Browns of this ye:ar a re hardly different 
from the Ace Youngs, Me.gan Joys and Kevin Co

vaises of seasons past. "'There are haters every 

year," he says, "but I've had people say that tJ1ey 
love the singers on the show. They like the idea 
that so many people are playing the guitar." 

Indeed. the prcsenc.e of so many guitars on
stage- which was introduced in season seven, 
when "Idol" started allowing contestants to 
play instruments-has a lso s hifted the prior
ities of the show, which now often touts be
coming an "'artist,n not becoming an "idol," as 
the u ltimate goal. It's a small but significant 
difference in word choice, as the latter beck
ons a broader fan base and the more t radi• 
lional, glory-note-belting kind of pop star that 

the show once championed. 
"It's interesting that the advent of letting 

[the contestants] use instruments has pro• 
duceda crowd that is kind of cooler, but much 
less mass appeal.oriented, which is exactly 
what 'Idol' was invented to circumvent," tl1e 
Daily lleast's Rushfield says. •Witl1out i.nslru

ments, you wouldn't have had David Cook, 
Kris Allen, Jason Castro, Brooke W hite, Crys, 

tal Bowersox and Lee DeWyze." 
''The people who made the top three- Crys• 

Lal, Lee and Casey ()amesJ-they're all sort of 
in tlie same folk/rock genre, whicl1 can't really 
be by m istake," says Anoop Desa i, who fin& 
ished sixth last season and recently se lf. released 
his de but album, .,All ls Fair_ .. "But will the 

music that people voted through on the show 
be pop music on the radio? It seems like there 

Falling ' Idol'? The 2010 Judges, 
soon to be m inus SIMON 
COWELL (far right); Inset: 
ninth-season finalists LEE 
De WYZE and CRYSTAL 
BOWERSOX 

shouldn't be an)' disconnect, but 
as we all know, that isn't necessar• 
ily the case.·· 

THE 'S' FACTOR 
"'Idol,'" of course, will start all 

over again next year with a new 
batch of contestants and the opportunity to 
find another future s tar. But it will have to 
do so without Cowell, who is the only real 
gamc-c.banger in a franchise with so man)' 
moving parts. "We have to find a judge to re• 

place Sim on who provides both musical cred
ibility and incredible entertainment value," 
Rice said at the Fox upfront. "There is no big
ger question for the summer." 

It will also have to contend w ith ;,The X 

Factor" and compete for the loya lties of Son}', 

which signed a six-year deal with Cowell in 
January that will allow it to release the music 
of"X Factor" winners in the United States. 
Cowell's own label, Syc:o Music, wHJ be the 
partner as a lways. 

""S imon is bringing the next most power
ful m usic show in the world to Fox," music 

executive Charlie Walk says, "and I'd bet on 
Simon any day. H e knows exactly what he 
is doing ." 

Replacing Cowell poses a tremendous chal
lenge for 19 and Fox, especially when every
one seems to have an opinion on who should 
gel the job. Such famous "Idol" fans as l toward 

Stern, Perez Hilto n and producer Steve Lilly
white have all publicly lobbied for U,e gig, while 

others, like Ell.on John, are rumored to have 
turned it down. No matter the choice, season 
10 of"ldol" stands to be scrutinized more than 

any s how in recent tListory. 
''When you have a mature format, by def• 

inition you're probably going to lose a little 
bit every year, .. RCA's Corson says. HBut. it's 

still the No. I -rated television show. So they're 
doing OK if you ask me." 
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THE 2010 SOUTH AFRICA WORLD CUP, WHICH KICKS OFF 
JUNE 11, OFFERS FANS MORE THAN JUST THE GREATEST 
SPORTING EVENT IN THE UNIVERSE-IT ALSO AFFORDS THE 
GLOBAL MUSIC INDUSTRY AN OPPORTUNITY TO SHOWCASE 
ITS STARS AND PARTNER WITH TOP BRANDS, AND ALLOWS 
THE HOST NATION THE CHANCE TO PROMOTE ITS OWN 
WORLD-CLASS MUSICIANS AND VENUES 
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THE REAL 
THING 

HOW A SONG ABOUT SOMALIAN FREEDOM FIGHTERS BECAME 
COCA·COLA'S WORLD CUP SOUNDTRACK-AND LAUNCHED 
K'NAAN TO GLOBAL STARDOM BY DAVID J. PRINCE 

The song that's destined to be forever associated with the 2010 World Cup 
came to its creator in a split second in the summer of 2007. • Somali-born 
rapper K'Naan was taking a break from recording his debut album at Sony 
Studios in New York. The melody came to him suddenly as he walked 
through the damp streets after a rain shower, making him dash back to the 
studio and abandon the track he had been working on, in favor of what 
would become "Wavin' Flag." • "I was kind of in a frenzy," recalls K'Naan 
(pronounced KAY-non), back in New York for a round of promotion. "It 
was one of those songs that overtakes and consumes you." 

Indeed, from that moment.on, "Wavin' Flag' has had a life of 
its own. It first appeared 011 his febmary 2008 debut, "Trouba
dour· (A&M/Octone). Peaking at No. 99 on die Billboard I lot 100 
in March 2009, "Flag" has now sold 155,000 U.S. copies, while 
"'Troubadour" ha..,;; moved 7(:J,000, according to Nielsen Sound Scan. 

TI1e song also made K'Na~rn a household name in his adopted 
country of Canada, where it 
peaked at No. 2 on Billboard's 
cauadian Hot 100 in Febnlary, 
propelling his artist and song
writer of the year wins at April's 
Juno Awards . K'Naan, along 
with Drake, Justin Bieber and 
Nikki Yanofsky, closed tha t 
show with a rousing perform• 
a nee of the song, wh ich was 
rerecorded with an all-star cast 
under the name Young Artists 
for I Jaiti. The charity version 
debuted at No. 1 on the Cana
dian Hot 100 in March. 

Selected by Coca-Cola as the centerpiece ofits $300 million 
campaign forthe 2010 FIFA World Cup, the rerecorded "Coca
Cola Celebration Mix" of"Wavin' flag· will soundtrack all of 
the company's World Cup-related TV commercials through
out the world and be featured prominently on the months
long globa l FIFA World Cup Trophy Tour. 

The new version will be re
leased as a single in 150 coun
tries. It's available in 12 different 
duet versions-recorded with 
local stars and targeted at Spain/ 
Latin America, France, Greece, 
Brazil, Thailand, South Africa, 
the Middle East, Indonesia, 
Nigeria, China and Japan-and 
have been rolling out globally 
since the start of the )·ear. In the 
United States, a .,Wavin' Flag" 
remix and video featuring David 
Guetta and Will.i.am was un
veiled at the end of April as an 
MTV 360 premiere. For the bi), 
lions of soccer fans who will be 
gripped by the tournament, fa
miliarity with the song and its 
creator is inevitable. 

All of that, however, is about 
to look like very small pot~toes 
indeed.111is summer, "Wavin' 
Flag• will be taken lo a whole 
new level. as K'Naa.n embarks 
on the final stage of a tw·o•year 
pla n tha t gives the artist and 
h is m usic unprecedented 
global exposure. -JAMES DIENER, A&M/ OCTONE 

"'We wanted a song that em• 
bodied our campaign,'" says Em
manuel Seuge, O:>ca-Cola group 
directorofworldwidesportsand 
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entertainment marketing. "It needed to be upbeat, it needed to 
be uplifting, i t needed to be an invitation for people to celebrate." 

In tnlth, the original version of"Wavin' Flag" seems like a 
curious choice for a celebration. K'Naan (born Keinan Abdi 
Warsame) spent his formative years in Somalia. and at age 13 
be got a seat on the last commercial flight to leave the country 
before the civil war began. 

While the refrain and melody give "Wavin' Flag" its U2,like, 
anthemic quality, lyrically it's a personal song about his early 
life in Somalia and the flags he saw flying as he left. 

Nonetheless, )oe 8elliotti. then-VP of entertainment strat
egy at Brand Asset Group. whid1 specializes in matching music 
with corporations, pitched the song to Coca-Cola in Fe:bntary 
2009 with dram atic results. "We felJ in love with K'Naan and 

his story," Seuge says. 
A hastily arranged trip to see K'Naan perform at South by 

Southwest in March followed, with discussions between the 
rapper and his team scheduled for the next day. 

"What attracted K'Naan to the project was we weren't look
ing to !just.] lic:ensea song from him, .. says Belliotti, who joined 
Coca-Cola in Janual)' as director of entertainment marketing. 
"We were really trying to create something bigger where he could 
be involved lhroughout the process-the release, promotion, 
live events. the Trophy Tour, the whole World Cup experience:." 

While Coke and A&M/Octone declined lo discuss financial 
details, K'Naan likely garnered $1 mi.Ilion-plus in combined cash 
and promotional dollars committed. ln addition to paying an 
overall project license fee to use the master recording- proba
bly deeply discounted from the standard per-usage fees-and a 
similarly negotiated deal with co-publishers A&M/Octone and 
Sony/ATV, tJ1e project included payments to K'Naan for nearly 
nine months of personal appearances. As K'Naa11 is in a 360deal 
with Universal, the label is a beneficiary of ea.ch revenue stream. 

"l don't U1ink the Coke relationship wiU terminate follow
ing the World Cup: A&M/Octone Records preside nt/CEO 
James Diener says. "They are invested in K'Naan for the du
ration of his career ... 

K"Naan was the main attraction at many dates on the Trophy 
Tour-performing in Vietnam, Peru. Mexico. Italy, the United 
Kingdom, France, Russia, Japan, Canada and at the May 2 fi. 
nale at the University of Houston- while his music featured 
heavily e\'erywhere on the 84-count:ry itinerary. 

For its part, Coca-Cola loved the song but noted that lyrical ref
erences to .. a violent prone. poor people zone" and people '"strug-
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gling, fighting to eat" didn't fit U1e 
campaign's themes. 

e11ough to attract people to the proj• 
ect_ Al was perfect for tl1at." 

'"The crucial moment in the dis
cussion came when K'iNaa.n said, 
' I can take that song, refashion 
some of the lyrics and give you an 
exc.lusive version,· .. Diener says. 
"Tharsanattempton K'Naan·s part 

to revitalize the song in the spirit 
of U1e World Cup." 

"'I saw it as an opportunity to 
reach more people, .. K'Naan says. 

In Uie United States, A&M/Oc
tone plans to promote "Wavin' Flaf 
at Latin (the Bisbal version) and 
main stream radio formats (the 
Guetta remix), starting in mid-June. 
"Troubadour" is being rereleased 
in a deluxe World Cup edition witl1 
the new duets . mixc-s and videos 
added. K'Naan is currently booking 

The real thing; K'NAAN performing at a stop on the 
FIFA World Cup Trophy Tourj inset: the Celebration 
mix of his hit 'Wavin' Flag.' 

a headlining U.S. tour for the fall, 
with additional singles from ;'Troubadour" likely to follow. ''I do11'twork for Coke or anything; what r do is my music. This 

was a really great opportunity for them to use my song, with
out compromising my integrity as a musician. This is what 1 
write. these are the songs I m ake. I'm happy about it." 

And reaching more people seems guaranteed thanks to the 
intematio11al versions that will ensure the song makes a globa l 
impact beyond even Coca-Cola's marketing efforts. 

l n Spain and Latin America. tlie track features Latin s uper
star David Bisbal, who has sold 4.5 m illion albums worldwide, 
according to Universal. Universal Music Spain released the 
new version of"Wavin' Flag'" April l S, but isn't actively promot• 
ing the song until the cam paign for Bisbal's latest single, "Sin 
Mirar Atras" (Vale/Universal), is over. 

Universal will release "Troubadour" June I in Spain. Vale 
Music marketing director Domingo Garcia says the Bisbal con
nection will help get the record heard, predicting .. Wavin' Flag" 
could be a No. l song. "This will carry a lot of prestige. as Bis
bal has probably been the second-biggest Spanish act in the 
world after Alejandro Sanz in the past decade," Garcia says. 
"The fact it's at least halfin Spanish helps a great deal. Duets 
reach a wider audience, and as this one is Coca-Cola's official 
World Cup song, the audience is ,rirtually guaranteed.'" 

Tu Japan, K'Naan hooks up with local pop star Al, with the 
new version reach ing No. 33 on Billboard's Japan Hot JOO chart_ 
"Troubadour"' came out in Japan last June, but has attracted min
imal interest to date-something cxcc.s now expect to change. 

"No one knows K'Naan in Japan,'' says Kimitaka Kato, man
agingdirectorofintem at:ional at Un iversal Music Japan. "ln order 
to break him here we need the participation of a credible (apan
ese singer who is good enough to sing with him and popular 

But if a wider international audience for the artist seems 
guaranteed, Seuge is looking for the advertising campaign it
self to influence- the wa~· brands and artists work together in 
the fuh1re. He says, '"I'd like to d1ange the way we work with 
the music industry, in a trne, collaborative way, trying to rein
vent the way brands ca11 be a key player." 

And, certainly. this could prove to be a rare instance ofa cam
paign breaking an artist simultaneously around the world. Di
ener hails the Coca-Cola team as "very shrewd." adding: "Even 
though he's there promoting their brand, they're really trying to 
prove that this kind ofbranding-especially \\~th the rightamount 
of time to set it up--c.an be very powerful for his career.·' 

"lfthis project can be a legacy about how we work with and 
engage the music industry in our projects in a different way,~ 
Seuge says, '"'that would be a great success metric ... 

And if it seems a long way from a song about Somalian free
dom fighters to talk of a major brand's "success metric.,'" well, 
K'Naan-who will perform "Wavin' Flag" at flFA's June 10 
World Cup Kick-Off Celebration Concert at Soweto's Orlando 
Stadium-believes the power of his music will win out. 

K'Naan says, "I find it exciting that ["Wavin' Flag" is] melod, 
ically acceptable in so many cultures, that. it agrees with peo
ple·s spirits in so many different p laces. 

"'That's what I Jove about m usic, that it can be so much more 
vast tl1an speeches or factual tilings;'' he adds. "A suit may not fit 
the sam e people in different places, but this feeling does.·• ••• 

Additional reporting by Hoivel/ L/eivellyn in Madrid and Rob 
Sch,vartz in Tokyo_ 

EAT MY GOAL! 
THREE OTHER MUSIC- INSPIRED 
WORLD CUP AD CAMPAIGNS 

VODACOM 
Agency: Draftrcb, Johannesburg 
Song: "Show Dem (Make the Circle Bigger)" (Feel Good 
Muslc/Electromode Music), JR featuring HHP 
Publisher: Sony/ATV Music Publishing South Africa 

Launched April 17, the South African TV campaign for 
mobile telephone operator Vodacom encourages cell 
phone users to back the national soccer team through 
supportive SMS texts, soundtracked by hip-hop artist 
JR's song, taken from his November 2009 album, 

"ColourFULL." Vodacom managing executive of mar
keting Enzo Scarcella says the ads kick-started a cam
paign Including billboards and "Hashmob" activations 
"so we can, as the song says, 'show dem' the country's 
behind them." - Diane Coetzer 

• 

PEPSICO INTERNATIONAL 
Agency: CLM 88D0, Paris 
Song: "Oh Africa" (Universal), Akonfeaturing Keri Hil

son and the Soweto Gospel Choir 
Publishers: EMI Music Publ ishing, Universal Music 
Publishing 
Pepsi commissioned "Oh Africa," co-written by Rock 
City and producer Prettiboifresh, as a World Cup
themed piece of music, PepsiCo International director 

of sports and entertainment Ellen Healy says, "but we 
also wanted something you could hear on the radio_" It 
soundtracks an ad featuring soccer superstars Kaka, 
Lionel Messi and Didier Orogba and is currently airing 
in Europe, Latin America, the Middle East and Asia. The 
track is available on iTunes and Nokia"s Comes W ith 

Music. -Ann Donahue 

PUMA 
Agency: Syrup, New York 
song: "Going On" (Downtown/AUantic), Gnar1s Barkley 
Publishers: Chrysalis Music, MCA Music Publishing, 

Warner/Chappell Music 
This song from Gnarls Barkley's 2008 album, "The 
Odd Couple," was picked for the sportswear giant's 
World Cup campaign, Syrup chief creati ve officer 

Jakob Oaschek says, because it "has a drive and en
ergy that makes you feel you're part of a journey big
ger than yourself-what the World Cup Is all about." 

The minute-long TV ad, featuring Puma-sponsored 
soccer p layers Samuel Eto'o (Cameroon), Emmanuel 
Eboue and Gervinho (both Ivory Coast), rolled out 
March 23 in Continental Europe. -Wolfgang Spahr 
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MONEY FOR 
NOTHING? 

chairman of publisher's associ
ation the National Organizatio n 
for Reproduction Rights in Music 
in Southern Africa . ..,.here seems 

to be a n 1sh to find and feature 
South African music in radio and 
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TV programs who. under normal circumstances, would not u ti• 
lize music ... 

Mabunda a lso points to a likely increase in performance 
rig hts royalties for local musicians, with the South African 

Broadcasting Corp. pledging to play 100% South African and 
African music for three months beginning May 1 across all of 
its 18 stations. SABC's usual voluntary quotas stipulate between 
45% and 70% local content. depending on the type of service. 

THE SOUTH AFRICAN BIZ EXPECTED THE FIRST WORLD CUP ON AFRICAN SOIL 
TO BE A MATCH WINNER FOR LOCAL ARTISTS. BUT NOW, BESET BV 
ORGANIZATIONAL DIFFICULTIES, IT FEARS AN OWN GOAL BV DIANE COETZER But despite the inOux of global superstars for the official 

events, t.he touring sector isn't anticipating any such boost. John 
Langford, COO of Cape Town-based Live Nation partner Big 
Concerts, says it.sonly music show of note d uring the period is 
tlie FIFA-endorsed July 9 "Celebrate Africa: The Grand Finale" 
show at Johannesburg's Coca-Cola Dome, featuring Italian tenor 
Andrea Bocelli with special guest Bryan Adam s, Langford says 

his compan y was approached by "over 40 artists, from small to 
superstar'' asking for bookings during the World Cup period, 
but took a strategic: decision to onl)1 t.ake on "risk-frtt gigs." 

The com•ersation on popular Johannesburg talk s tation Talk 
Radio 702 is- as ilhas been every day since New Year's Day
all aboul soccer. 

Today, alongside the ongoing debate about the World Cup 
p rospects for Bafana Bafana (aka the South African national 

soccer team), the topic is the local fans' favorite instrument.
the vuvuzela-and the impact it migh t have on the enjoyment 
o f the thousands of international visitors expected for the June 
11-July 11 FIFA World Cup. 

The vuvuzela is the beloved plastic trumpetofSou thAfrican 

soccer fans that. to those unfamiliar with it s channs, sounds 
remarkably like a stricken elephant. While some of702's callers 
insist it blends perfectly with the fans' singing, others denounce 
iL One simply demands: "Is this the musical legacy we want 
visitors to leave our country with? .. 

Vuvuzelas aside, that question has huge resonance for the local 

music business. As soon as South Africa was named as this year's 
World Cup host in 2004, "2010" became a byword for business 
opportunities among labcls, artists, managers and publishers. 

But since late 2009, the gloss has been wearing off. First, news 
began surfacing of slow match-ticket sales and sluggish i ntema• 

tional vishornumbers. Global audit and advisol'}•finn CrantThoni• 
ton now puts the figure at 373,000, down from l'IFA's original 
estimateofS00,000. The apparent nonappearance oftl1e 150 mil
lion rand ($20 million) originally allocattd by national govern
ment to the Department of Arts and Culture (DAC) for 2010 projects 
led to local protests (Billboard, Jan. 23). And in March, the Cre• 
ative Workers Union of South Afiica lambasted FIFA and its pro
ducer, Los Angeles-based Control Room, for a lack oflocal artists 
at the star-studded Jwie 10 Kick-Off Celebration Concert at Soweto·, 
Orlando Sudium. The stark realitysecrns to be that finding music 
blL,;;iness traction amid the soccer isn't going to be easy. 

Tiie May addition ofFreshlyground, Hugh Masekela, Mzansi 
Youth Choir and Grammy Award-winn ing Soweto Gospel C hoir 
to tl1e Kick-Off Concert lineup already featuring local heroes BLK 
J KS, the Padotones and Vu,i Malilascla placatc,J many local protests, 
alU1ough CWUSA president Mabutl,o Sithole still isn't happy. 

"We still want to know which South African artists will be in 
the prime-time slot at the show," he says. ~This is a once-in•a• 
lifetime d1ance for South African artists to make themselves 
known to U1e world-and we hope they are given the chance: 

CWUSA is also a memberoftl1c Music Industry Feder.lion of 
South Africa. It was through MIFSA tha t Sony Music Entertain
m ent. Africa managing director Kei th Lister produced a national 
2010 musk strategy and proposed a program of 1,000 live per• 
formancesduring the tournament, to be funded withDAC money. 

MIFSA says the DAC approved funding in principle but 
didn't follow through with the cash. Rumors abound about 
what happened to it but no o ne seems to be able to confirm 
it., Lister declined to comment., while t.he DAC didn't return 

requests for comment. 

One tl1ing is certain: The MIFSA program will not be hap
pening at the World Cup, leaving those South Africar1 artists 
not involved in the official events to fend for themselves. 

.. You only have onetime when so many intemationaJ visitors 
are here," veteran South Afric.an pop m usician Sipho "'Hotstix'' 
Mabuse says." for the DAC to simply say U1e money for those 

grass-roots live shows has disappeared is just not good enough." 
But others remain optimistic that the glare of tlie global spot

light will still illuminate South Africa's burgeoning music scene. 
Opera singer Siphiwo Ntshebewill perform in fron t of a likely 
TV audience of close to 3 billion when he s ings at the June 11 

open ing ceremony in Soccer City in Soweto, ahead of the launch 
of his debut, Sony-released popera album. 

"This is what the World Cup is meant to do-give ama.2ing 

South African talent the chance to lau nch an international ca
reer, .. says Lebohang Morake, co-executive creative producer 

of the opening and closing ceremonies. w ho also produced 
three tracks on Ntshebe's debut. 

There are others too. Sevi Spanoudi, manager of Freshly·
ground-thc Afropop combo th.at teamed with Shakira for the 
official World Cup song and will also appear at U,e Kick-Off 
Concert- calls the concert the biggest stage the band can ever 

perform on. She intends to use the gig to secure a U.S. book
ing agent ahead of an American push later tl1is year. 

Many advertisers and broadcasters are also looking to local 
acts to soundtrack their campaigns. Sony/ATV Music Publish
ing South Africa managing director Jay Savage says the com

pany secured its biggest synch licensing fee from mobile 
operator Vodacom to use hip-hop artist) R's "Show Dem (Make 
the Circle Bigger)· (Feel Good Music/Electromode), featuring 
H HP. in a TV/radio campaign supporting Bafana Bafana. 

;'We arc seeing more demand and increased usage o f our 

songs in various areas like com mercials, .. says Arnold Mabunda, 

LOCAL HEROES 

"'We think visitors and South Africans will spend their money 
on soccer, not shows, .. he says. 

That leaves many acts hoping for slots at corporate hospital
ii.)• shows and 1: JFA's free Fan Fests, which are local government
funded. But, while such gigs ma)' help grass-roots bands boost 
their careers in South Africa, it's the offic.ia.1 events that are the 
ultimate p rize in terms oflaundiing international c.arecrs. 

Organizers a re gl\'ing little else away about the lineup for 

the opening and closing ceremonies-although Freshlyground 
and Shakira will perform U1e official World Cup song "Waka 
Waka iThis Time for Africa)" before the final July 11- but U1e 
ce remonies' music s upervisor Motlokoc Phatudi-Mphah.lelc 
says music will take center stage at both. 

"We have one chance to show how versatile African musk 
and dance is, and we intend to make it spectacular, .. he says. 
"It's the lifeblood of this country and the lasting impression we 
want to leave the world with." 

Whether it will drown o ut the sound of the VU\1uzelas, how-
ever, remains to be seen . 

THREE HOT SOUTH AFRICAN ACTS SEEK POST-WORLD CUP 
INTERNATIONAL SUCCESS 

THE PARLOTONES 
Base: Johannesburg 
Current release: hStardust Galaxies" 
album (Sovereign Entertainment) 
Booking agent Sovereign Entcrtain
men~ .Johannesburg (south Africa); Real 
Artist Group, Benin (Germany, Switzer• 
land, Austria); Primary Talent, London 
(United Kingdom, rest of Europe} 
Sovereign Entertainment owner- and 
band manager- Raphael Domalik 
promises " an incredible performance 
that will put the Par1otones on the radar 

globally" when the power-pop quar
tet plays the June 10 Kick-Off Celebra· 
tion Concert The band's fourth album, 

" Stardust Galaxies.'' has sold 65,000 
units since its October 2009 release, 
according to Sovereign, and German 

TV channel ARD has picked a new 
song, "Come Back As Heroes," as Its 
FIFA Wortd Cup anthem. Domalik says 
he's targeting 2011 for a U.S. push. 

LIRA 
Base: Johannesburg 
Current release: j'Llve in Concert: A 
Celebration" DVD/CD (SME Africa) 
Booking agent: Jazzworx, Johannes
burg (global) 
Afro-soul vocalist L ira's collaboration 
with Brazilian singer Claudia Leite on 
Sony's official World Cup album has "sig
nificantly opened up communication for 
us with Sony operations worldwide," Lira 

manager/ producer Robin Kohl says. 

Lira's=ber2009 llve DVD has sold 
43,000 units domestically, accOldlng to 
SME Africa, with Its companion CD sel~ 
ing 21,000. Sony/ ATV recently signed 
Liraglobally,and Kohl says she'll be writ
ing with stablemates including Johnta 

Austin (Mar1ah Carey, Mary J. BIige) 
ahead of a 
planned U.S. 
pushdringfirsl· 

quarter 2011. 

FRESHLVGROUND 
Base: Cape Town 
Current release: '"Radio Africa11 album 
(SMEAfrlca) 
Booking agent: Freshlyground Man
agement, Cape Town (worldwide out
side Europe); Griot, Stolpe, Germany 
(Europe) 
Its Shakira collaboration on ofHclal 
Wor1d Cup song "Waka Waka (This 
Time for Africa)"- plus a criticalty ac
claimed fourth album, "Radio Africa," 
released domestically May 3-could 
bring Freshlyground long-awaited in· 
ternatlonal recognition. Band manager 
Sevi Spanoudi hopes performances at 

the Kick-Off Concert and the July 11 dos· 
ing ceremonies will put Freshlyground 
"on the global stage, next to other plo· 
neers who have crossed over barriers 
of language, genre and geographical 
borders, like Manu Chao, Amadou & 

Mariam-even Shakira." -DC 
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ESCAPE 
TOAFRICA 

THE WORLD CUP IS BRINGING SOME OF THE PLANET'S BIGGEST MUSIC 
STARS TO SOUTH AFRICA. BUT WILL IT MAKE THE COUNTRY A LONG•TERM 
TOURING HOT SPOT? BY RAV WADDELL AND DIANE COETZER 

If the World Cup is the greatest sporting show on earth, then FI FA's accompanying Kick-Off 
Celebration Concert is certainly one of the biggest gigs ever seen on the African continent. 
• "ln terms of scale, fit' s! definitely up there with the 46664concert," says John McDermott, 
Johannes burg branch m anager for Gearhouse, the Kick-Off concert's even t equipment rental 
company. The Nelson Mandela-hosted 46664 charity concert was held at Cape Town's 18,000-
capacity Green Point Stadium in 2003, starring Queen, U2 and Beyonce . • Produced by Los 
Angeles-based Control Room in conjunction with Johan nesburg-based promoter Showtime 
Entertainmen t, the June 10 show at the newly renovated , 40,000-capacity Orlando Stadium 
in Soweto brings the likes of Shakira, Alicia Keys, the Black Eyed Peas, Juanes and John Leg
end to South Afr ica to appear alongside African talent including Am adou & Mariam (Mali), 
Angelique Kidjo (Benin) and local rock heroes the Parlotones. 

Other international stars are expected at the opening i'.lnd 
dos ing cere mo nies, held in Soweto's 93,000-capac.ity Soc• 

cer City stadium, while Andrea Bocelli and Bryan Adams 
headline a FIFA-endorsed "Celebrate Africa, the Grand Fi
na.le'" con cert at the 19,000-capacity Johan nesburg Coca• 
Cola Dorne July 9. 

With tJ1e opening and dosing ceremonies- which precede 
the first and fina l soccer matches- likely to attract a TV au
dience running into billions, and the Kick-Off concert being 
broadcast live by the South African Broadcast Corp. and up 
to 200 international networks, the eyes of the world will be 
focused on the region like never before. 

Adams is staying on after his World Cup gig to play th ree 
arena shows. But the question for the local touring biz is: 
Will other international stars come back and play once the 
TV cameras have gone home? 

Some already see signs that the South African touring busi
ness is picking up. John Langford, COO of Big Concerts, Live 
Nation 's exclusive partner in South Africa, says touring has 
increased significantly this year, with the Cape Town-based 
company notching its busiest March ever. 

"'We pretty rnuc.h sold out the three Sirs," Langford says of 
Sir Elton John, Sir CliffRichard and Sir Torn Jones. who each 
played a selection of theaters, arenas and outdoor shows, with 
attendances ranging from around 4,000 to more than 12,000. 

Langford says ini tial sales for i ts "Celebrate Africa'' show 
have been brisk, adding, "There's definitely more money in 
the marktt following the global slump and the weakening o f 
the rand over the past two years." 

There's a lso a host of event-hungl'y new s tadium s includ
ing Nelson Ma ndela Bay Stadium (Port Elizabeth, capacity: 
48,000), Mbombela Stadium (Nelspruit, 44,000), Peter Mok
aba Stadium (Polokwane, 45,000) and the Moses Mabhida 
Stadium (Durban, 70,000). 

This bu ilding prog ram is backed up by multibillion-rand in• 
frastructuredevelopments ind udingan upgrade of South Africa's 
airports, roads and rail system and a massive boost to tourism 
infrastructure, with 30 new hotels in Johannesburg alone. 

These improvem ents should make touring South Africa 
less daunting. But will that be enough to tempt international 
artis ts to a m arket where Kelly Clarkson and Ne-Yo- w ho 
played the Coca-Cola Dome in March and May, respectively
are the only big-name U.S. stars to visit so far this year? 

AEG Live CEO and Lionel Rich ie's manager Randy Phillips 
does see potential for growth. AEG doesn't have a South 

African office, a lt.hough it has co-promoted there, while Richie 
played four South African arena/stadium dates in Novem
ber 2009. 

"'Lionel completed a very successful tour,·· Ph illips says, 
"'so the addition of more sophisticated venues should help 
create new economics for international touring artists that 
will make South Africa a must-play in ;my world tour.· 

Others aren·1 so sure. Neil Warnock. managing director 
of London-based booking agency the Agency Group, has 
booked Deep Purple d.nd Uriah Heep for three South Africa 
g igs in May and June bu t warns im proved infrastructure 

will not be enough to cha nge the cou ntry's status as a .. mi
nority play.· 

"There's a r elatively small number of people !in South 
Africa\ actually interested in international music, so the flow 
is fa irly limited," Warnock adds. "'By having better buildings, 
I'm not necessarily sure it wi ll encourage more artists to play 
there or increase the business." 

Local execs hope the high-profile World Cup events m ight 
grow the appetite for international repertoire, which d id ac
count for 55% of So uth African physical saks by value in 
2009, according to IFPI. But there's nothing anyone can do 
about Sou th Africa's geographical challenge. 

"'South Africa's positioning makes it a s tretch for most 
touring acts, who usually only stop over on the way to Aus
tralia for a m aximum two or three shows," Showtime Enter
tainment di rector Tony Feldman says. ""We also don't have 
neighboring territories that can support our market." 

But New Yor k-based booking agent Jeremiah "Ice" Younossi, 
a partner in A-List Talent Agency, which brought 50 Cent to 
South Africa for two arena dates in May 2008. believes the 
World Cup could spur more activity, if agents and managers 
are willing to "'compromise on fees and play all three major 
cities- Johannesburg, D urban and Cape Town_ .. 

Feldman says artist fees are o n par with other mar kets, 
but warns Sou th Africa \vill ul timately remain "'a supply•and
de mand m arket.,. 

.. When you can't count on significant CD sales during a 
tour here," he sa}'S, "'or easily m ove to another territory to do 
additional s hows, then even something as big as the World 
Cup won't make a difference.• 

BUILDING FROM 
THE BACK 
THREE NEW/ REFURBISHED 
VENUES AIM TO BE PART 
OF SOUTH AFRICA'S 
WORLD CUP LEGACY 

CAPE TOWN STADIUM 
Location: Cape Town 
Capacity: 70,000 
Owner: City of Cape Town (local authority) 
Newly built on the site previously occupied by regular 
concert venue Green Point Stadium, cape Town Stadium 
was concetved as a multipurpose venue, says Purshoth 
Chetty, CEO of venue operator SAIL Stadefrance. Located 
near the V&A Waterfront leisure/residential complex, the 
stadium's acoustics, seating and facilit ies are geared to· 
ward music shows as well as sports. While its primary Post

Wand CUp use will beas a soccerstadOJm, Chettysays, "We 

aim to attract as many music shows as po~ble after 2010." 

SOCCER CITY 
Locat ion: Soweto, Johannesburg 

Capacity: 93,000 
Owner: City o f Johannesburg (local a uthority) 
The reconstructed FNB Stadium (formerly an 80,000· 
capacity building) wlll be the national soccer team's 
home after the World Cup. But venue operator Stadium 
Management South Africa director Barry Pollen says its 

facilities-including coveredVIPparking, function suites 
and an extensive media center-also make the complex 
suitable for multiple events, Including concerts. A glimpse 
of that wlll come when Soccer City hosts the June 11 
opening and July 11 closing ceremonies, w ith interna
tional and local musicians taking center stage. 

THE ALEX 
Location: Johannesburg 
Capacity: 536 seated, 1,300 standing 
Owner: 206 Productions 
Johannesburg promoter 206 Productions relaunched 
the former Alexander Theatre as live music venue 

the Alex May 7. Alan Freeman, co-owner of 206, hopes 
the revamp's timing and Its location In the recently re
furbished Braamfontein precinct will attract music

minded soccer fans keen to experience alternative 
South African music in a "safe'' setting. "We have 

800 parking bays, security and a really amazing p lace 
to come and see music," he says. June shows Include 
"Zef"-scene rapper Jack Parow and electronlca out
fit Die Heuwels Fantasties, with Freeman also look· 
ing to book international acts. -DC 
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Q&A b Ra Waddell 

KEVIN 
WALL 

THE CONTROL ROOM CEO AND LIVE 8 PRODUCER ON BEING THE MAN 
CHARGED WITH DELIVERING THE CURTAIN-RAISING CONCERT FOR THE 
2010 FIFA WORLD CUP TO A GLOBAL AUDIENCE 

As founder of Live Earth and producer of Live 8, Bob Dylan's 30th-anniversary concert and many other 
mega-events, World Cup Kick-Off Celebration Concert executive producer Kevin Wall knows the drill, And 
it's a pretty intense one. • Calling from South Africa just four weeks out, Wall is in the thick of ramping 
up the biggest concert the continent has ever seen and serving it to a worldwide audience. "We're definitely 
out at the end of the diving board, man, getting ready to jump," he says. "Hopefully, there's great water in 
that pool." • Wall is fow1der/CEO of Control Room, which produces and distributes live music concerts 
across multiple media platforms, from TV to cell phones. His company is producing the June 10 Kick-Off 
concert in association with leading Johannesburg-based promoter Showtime Entertainment. • A three
hour live show, the event at Soweto's 40,000-capacity Orlando Stadium will feature such international stars 
as Shakira, Alicia Keys, the Black Eyed Peas, Juanes and John Legend alongside a broad swath of African 
talent ranging from veteran jazz trumpeter Hugh Masekela to Somali-bom rapper K'Naan and local alt
rock stars the Parlotones. • Some 200 TV networks across the globe will air the show, themed "This Is 
Africa," live to hundreds of millions of music and soccer fans, while online broadcast partner Vevo will 
add another layer of exposure. • Here, Wall gives Billboard the view from the end of that diving board. 

What does executive-producing an event llke thtsentall? 
Starting frorn scratch, creating the visual idea itself, then ne
gotiating w ith the stadium, then [producing] a three-hour show. 
Figu r ing out all the tec.h11ical faci lities. We have a team that's 
been out talking to all t11e networks wit11 FIFA. putting all t11ose 
deals together on top of the World Cup, which most of these 
networks have already licensed. 

We have a separate team, including !producer} Lily Sobhani, 
that's doing the stage production, (lighting directorJ Patrick 

Woodruff, (u,ntrol Room pres-
ident and co-executive pro
ducer] Aaron Grosky putting 
all of that togct11er to create a 
three-hour live event using a 
music concert as the thread. 

We also put together the fi. 
nancial structure. We took on 
the task of do ing all the spon• 
sorship deals, the ticket sales, 
(coordinating( all the (TVI ne t.• 
works around the world, and 
getting that to meet a budget. 

What's the ballpark budget 
tor the entlr• event? 
A little south of$20 million. 

And how is it funded? 
Mainly by sponsorships and 
the networks. It is a sizable 
budget, but these a re very ex
pensive things to do, and we·ve 
been blessed tliat some incred· 

iblc artists are coming down here for expenses. We're also put• 
ting together a sizable donation for 20 Centres for 2010, the of
ficial charity for FIFA, which bui lds soccer pi tches and 
community centers in the most disadvantaged parts of Africa. 

How do you view complaints by the Creative Wortcers 

Union of South Attic.a that the concert doesn't feature 

enough African art1sts? 

This is simplynotthecase- thelineup is heavi ly biased toward 
South African and African m u
sicians. Ju fac t , 70% of the 
artists performing are African. 
Since our !May 4] announce• 
mentofthe remaining African 
and South African artis ts on 
the bill, this controversy has 
died down considerably. 

Going in, wa1 that 70% t he 
metric you wanted to hit? 

Yes, it was. TI1e World Cup is on 
for 31 days; what you're going to 
see when you turn it on around 
the world is two grcatteams play
ing eac.h other on a green pitch. 
But. you're not. really going to 
knowyou·Te in Africa. 

This show (will bave J a 
blend that will work on televi
sion around t he world, but at 
the same time magn ify the 
culture, the co lors a nd the 
music of Africa. 

WORLD CUP 
SOUTH AFRICA 

2010 

How tnterested were International acts In taking part? 
The Black Eyed Peas, John Legend. Alicia Keys, Shak ira 
pretty much came on day one. Shakira went out of her way 
to do a song ('Wa ka Waka (Th is Time for Africa)"I, work

ing wilh local act FreshJyground, which has become the 
song of the World Cup, being played around the world, used 
in network promos, etc. She totaJly got it. Will.i.am person
ally took the call when I called them and said, "Wr. want to 
do it- we'll move anything out of the way." Africa is im• 
port.a nt to him, the causes are important to him. Then Ali

cia has ber chari ty, Make a Child Ali1•e. That operates out 
of South Africa, so that was a 110-brainr.r-she reaUy wanted 
to do it. And John Legend has been doing stuff on and off 
for FIFA. He came down to South Africa eight or nine 
months ago, and [managerJ Gary Cers h said, "We want to 
do th is. We can 't t urn it down.· 

Are production capabllities In South Africa up to par for 

whait you want to do? 
Yes. ·we're b ringin g in very little equipment. About 9S% of 

what we're doing is with local vendors and local workers . I 
hadn't really thought [before! about bow many people we see 
on the road who come from South Africa. It turns out it's 
been a big feeder market for years-there are a lot of sound 
techn icians, lighting technicians, people from the film busi• 
ness that work here. We're very light in terms of the people 
we're actnally bringi11g into the marketplace. FIFA is bui ld 
ing massive global infrastructure here to satellite this stuff 
and fiber•Optic it all over the world, and we're hopping on 
the back of that. 

Could the Wotld Cup-and thi, event-help open up south 
Africa for international touring'> 

More international acts come into the market already than I would 
have thought-the biggestdiallenge to the markt.'1: is just how far 
it is to the next stop. People have to come in from Europe or Aus• 
traUa. so it's a really long hop.and that.makes it challenging botli 
tjme-wise and money-wise. 

But the stadiums and the infrastructure because of the World 
Cup are famastic, and I t11ink Jlocal promoters] Big Concerts 
and Showtime arc starting to see forward bookings from 2011 
and 2012 more than they've ever seen before. 

What's the key to bringing such an event to the world in 
a way that captures exactly what it's llke? 

Think big. We're not afraid of jthc] risk of failure standing in 
the way of success- we move through it. The events I've been 
lucky to be part of are not for the weak at heart. Being a p ro
moter or producer in general is not for the weak of heart, and 
this certainly takes il to another level. 

www.billboard.biz 
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Get On Your 
(Soccer) Boots 
HOW U2 PAIRED WITH ESPN AND THE SOWETO 
GOSPEL CHOIR FOR A HIGH-PROFILE 
WORLD CUP COLLABORATION BY ANN DONAHUE 

After teaming with ESPN for nificent," "Beautiful Day," fact, ratings for the tourna

its coverage of the 2006 "Desire," "Where the Streets ment have been respectable 
FIFA World Cup In Germany, Have No Name," "Unknown in recent years. In 1994, when 
Bono pulled aside ESPN Caller"and"OutofControl." the flnal was p layed In Los 
senior director of sports The Soweto Gospel Choir Angeles, 14.5 m illion people 
marketing Seth Ader and also recorded versions watched the match,accord-
said, " This is just a warm-up 
ror the one that really mat

ters: South Afrlca.11 

In 2006, U2 llcensed songs 
and concert footage to the 
network for use in market ing 

and programming. Four years 

on, It's forged an even more 
ambitious two•pronged pro• 

motional deal for the 2010 
tournament. 

Ader and the band se· 
lected songs from the group's 
catalog f·or the "One Game 
Changes Everything" series 
of ads, written by New York 
ad agency Wieden+Kennedy, 

promoting the network's 
tournament coverage. 

" We wanted that big, 
global, anthemlc stadium 
sound," Ader says, "and 
Africa has a very meaning• 

ful place in the band's hearts 
and minds." 

Shown on all ESPN chan· 
nels, the first ad- which 
started airing in January
featured "City of Blinding 

Lights." Download sales for 
"City" spiked In January to 
about 2,000 per week, up 
from nearly 1,000 per week 

in December 2009, before 
leveling off at slightly more 

than 1,000 per week, ac
cording to Nielsen Sound· 

of "Get On Your Boots," 

'"Magnificent," "Where the 
Streets Have No Name" and 
"Amazing Grace," In sync 
w ith U2's performances of 

those songs at its October 
2009 Rose Bowl concert in 
Pasadena, Calif. Footage of 
the gig will be spliced with 
the choir performing in 
Soweto and Johannesburg, 

with the resu l t ing music 
videos inserted into ESPN's 
World Cup coverage. ESPN's 
executive producer for the 
tournament. Jed Drake, says 

discussions are under way 
to bring songs and v ideos 
to retail. 

ESPN brokered the deal 
with U2 manager Paul Mc
Guinness, founder of Dublin· 
based Principle Manage• 

ment. ESPN declined to 
reveal financial details of the 
deal while U2's publisher, 
Universal Music Publishing 
Group, declined to com
ment. McGuinness couldn't 

be reached for comment, al
though when talking about 
the 2006 deal to the New 
York Times1 he said the 

band's compensation was 
''nothing extraordinary, but 
we did get paid." 

ESPN WIii be hoping to 

ing to N ielsen. For Paris 1998, 

8.6 million tuned In. In 2002 
-when the final was In Tokyo 
andltalredat 7 a.m.ET-just 
2.6 million watched, but 

ratings rebounded with the 
2006 final in Berlin, with 
11.9 million. 

Elsewhere In the world, 
South African music is in de
mand for synchs since broad

casters want to add instant 
local f lavor to their coverage. 
In the United Kingdom, 
commerclal broadcaster ITV 
is using Afro-folk musician 

vusi Mahlasela's "When You 
Come Back" for its main 
World Cup theme song, and 
Sony U.K. will release a 
compllatlon of the singer's 
work after the tournament 
to capitalize on the ex
pected interest. 

"Not only Is this song 
getting a new audience," 
Sony Music Entertainment 
Africa label manager Lance 
McCormack says, "but, 

together with his perform· 
ance at the Klck·Off Con· 
cert, It means he now has 
a wide audience primed 

for the release of a new 

studio album." 

Addltlonal reporting by 
Scan. Total scans for the cash in on soccer's increased Diane Coetzer In Johannes· 
track stand at 331,000. profile, post-David Beckham, burg and Mark Sutherland 

Other ads feature " Mag- in the United States but, in in London. 

New Dimensions 
AS THE WORLD CUP DRIVES GLOBAL SALES OF 3-D 
SETS, WHAT OPPORTUNITIES AWAIT THE MUSIC BIZ? 
BY ANTONY BRUNO 

Past World Cu ps have helped drive adoption 

of1V technology from color 1Vs Uu ough to 
J-1D sets. lluttllisyear, the talk is allabout3-D. 

World Cup organizer Fl FA has a deal w ith 
consumer electron ic.s giant Sony to capture 
3-D footage al five of the 10 World Cup ,•en• 

ues, with u pto 25 m atches in total to be broad
cast in 3-D. 

The only problem will be finding peo ple 
who can watch the games that ,vay. At press 
time, only three countries have deals to broad
cast the 3 -D gam es : ES PN in the U n ited 

States, Sogecable in Spain a nd SBS in Korea. 
l n the United States, the firs t 3-D TV sets 

went on sale March 10, with a Panasonic SO
inch plasma unit reta iling for $2,900 . (The 
price included a Blu-ray player and sup port• 

ing 3-D glasses.) It sold out wi thin its fi rst. 
week of availability, with further ord ers now 
being taken. Samsun g also launched its firs t 
m odel in Mard1, while Sony says it will in
troducea3-D verSion ofits Bravia line in Ju ne. 

Research fi rm iSu ppli expects global 3,D 

TV shipmen ts to reach 4 .2 m illion th is year 

and grow to 12.9 m illion by 2011. Tiie World 
C up is one factor that analysts expect to drive 
that growth. Others includ e the release of 
h igh-profile 3-D movies like "'Avatar'" and 
"'Alice in Wo nderland." 

Broadcasters are also s lowly getting into 
the game. ln addition to ES PN, Discovery 
Communicat ions, Sony and IMAX recently 
formed a joint venture to launch a 3-D chan
nel by 20ll, wh ile sate llite broad caster Di
recTV' s N3- D channel will feature con ten t 

from CBS, Fox Sports and H D Net. In the 
United Kingdom, Sky1V-which has staged 
success ful 3-D tria l sports broadcasts in 
pubs-will launch its 3-D channel late r this 
year. Sky doesn't have broadcast rights for 
the World Cup. 

The video for Shakira and Freshlyground's 
official World Cup song, "Waka Waka !This 
Time for Africa),'" is available in 3-D. but it 
will likely be a while b-tforc music broadcast• 
ers like MlV em brace the technology. Speak-

Two's Company 
CAN SONY BREAK THE MOLD FOR WORLD CUP 
PRODUCTS BY TEAMING AFRICAN ARTISTS WITH 
INTERNATIONAL STARS? BY MARK SUTHERLAND 

People have four years to prepare for each 

World Cup. Players arrive in peak physi· 
cal condition. Host nations undergo huge 
stadlum•buildlng programs. Fans make 
travel plans to cross continents and sup• 
port their team. 

So how come the official Wortd Cup 

album usually looks like it was thrown 
togetherlO minutes before kickoff? 

Soccer doesn't lie: 
SliAKIRAand 
FRESIILYGROUND 

Entertainment- which, through Sony Corp., 

has the exclusive right to produce official 
World Cup music products for the 2010 and 

2014 tournaments-decided 
things would change. 

"We wanted to take a 
different approach," 

SME manager of 
global marketing 
Dusko Justlc says. 
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ing on a recent Rapid TV News round table, 
MTV International VP ofbroadcasttcchnol
ogy Maria Ryan sa id the network had dis• 
cussed broadcasting some of its events in 
3·0, but conduded that the feeling was that 
"fina.ndally it just didn'tmake sense, and the 
market wasn't there to broadcast it to ... 

The best opportunity for the music indus• 
try may be adapting the hom e DVD market 
for 3-D concen fi lm s- the likes of"Jonas 
Brothers: The 3-D experience· and" U2 JD" 
have already made waves at the box office. 
But bringing that experience into the living 
roo m has proved d if ficult. Watching 3-D 
movies on a standard TV set with m ulticol• 

"Instead of Just putting together catalog 
songs1 we said, 'There's an amazing 
sound coming out of Africa-let's try to 
utilize t he talent they have.' " 

And so, "Listen Up! The Official 2010 FIFA 
World Cup Album," due May 31 lnternatlon
ally through Sony and a day later In the 
United States on Epic, features a host of col
laborat ions between rising South African 

acts and established Western stars. 
Shakira pairs with Afro-pop act Freshly• 

ground for the vibrant Official World Cup 
Song, "Waka Waka (This Time for Africa)"; 
R. Kelly joins the Soweto Spiritual Singers 
for the contemplative Official Anthem, "Sign 

of a Victory''; and Pitbull, Dario G and kwaito 
act TKZee team for the danced-up Otnclal 
Mascot Song, "Game On." Other featured 
artists Include Wyclef Jean, John Legend 
and Nneka. 

A serious overuse of the word "official" 

aside, it's a vast improvement on previous 
efforts, none of which caught the imagina-

tion of the U.S. public. The top seller state· 
side is 1998's "Music of the World Cup: 
Allez! Ola! Olel" (Sony), which has sold 
16,000 copies, according to Nielsen 
SoundScan. That record featured the only 
official tournament song to appear on the 

BIiiboard Hot 100: Ricky Martin's No. 4S hit, 
"The Cup of Life." It sold 228,000 physical 

copies at the time and has since moved 
125,000 downloads of versions in various 
languages, according to SoundScan. 

Epic Is targeting nontraditional outlets 
like sports equipment stores to sell the album 

, -dB3D: A scene from 
Jor_as Brothers: The 30 

<:'.ancert Experience.' 

orcd glasses makes for a le-ss detailed expe• 
rie:uce, although the new in-home 3-D sys• 
tems are designed to retain the HD q uality 
of the image and color. 

However, it wil l likely be at least five years 
before 3-D technology makes headway into 
mainstTeam living rooms. There isn't yet a 
broadcasting standard, while the equipment 
is expensive and suffers from lack o f stan
dardization. And then there's the open-ended 

question of whether consumers other Lhan 
h igh-tech hobb)1sts will accept donning a spe• 
cia l pair of glasses to view the content. By the 
time the next World Cup rolls around in 2014, 
the p icture should be m uch dearer. 

tlonally, Sony will target soccer hot spots In 
Latin America, Asia and Europe v ia synch 
deals with major broadcasters. The official 
song and anthem will also feature promi· 

nently in the globally televised opening and 
closing ceremonies. 

But not everyone Is happy about African 
acts sharing billing on the official tracks: Lee 
Hirsch,director of the Emmy Award-winning 

South African musicdOC\Jmentary"Amandla! 
A Revolution in Four Part Harmony," de· 
scribes the move as "an Insult to every South 
African music glant.u However, Pltbull says 
the collaborative approach "is m utually ben

eficial as far as helping artists gettheirnames 
known," while Sony points to the South 
African release of a companion album, uHello 
Africa,'' featuring 60 African artists. 

Earl Joseph, guitarist with South African 
funk outfit UJU, which appears on both al
bums and released its debut album, "Free" 

(SME Africa). in April, describes it as "the 
kind of sampling platform few bands get on 
so early In their recording careers." Others 
hope that " listen Up!" could boost their ca· 
reers stateside, where Epic GM Adam Gran· 
ite betieves the 2010a1bum is strong enough 

to even overcome America"s notorious aver· 
sion to soccer. 

"The diversity of the album allows us to 
target a very broad base of consumers," 

Granite says. "With that and professional 
soccer's growth here, we're hopeful we can 
grow sales. If the U.S. were to beat England, 

the country would be very excited." 

and cross-marketing it at onli ne stores like Additional reporting by Leif a Cobo in Miami 
Amazon that also sell soccer gear. lnterna- and Diane Coetzerin Johannesburg. 

Who Needs WORLD CUP 
SOUTH AFRICA 

2010 

avid Beckham? 
UMBRO TAPS KASABIAN TO LAUNCH ENGLAND'S NEW 
'AWAY' JERSEY BY RICHARD SMIRKE 

It's a hot February night in 
Paris as singer Tom Meighan 

leads U .K. alt-rock band 
Kasabian back ons tage al a 
supercharged Ol)'mpia The• 
a ter for an encore. 

Bu t when the frontman ap
pears, the previously ecstatic 
Parisian crowd s t.arts booing, 
as they realize Meighan is 
wearing England's iconic red 
socce r jersey-inspired by 
the shirts worn when the 
country won the World Cup 

in 1966. 
Despite having some of 

soccer' s most marketable 
names-David Beckham, 
Wayne Rooney, Steven Ger• 

rard- at. its disposal, this is 
how Manchester, England· 
based. Nike-owned spor ts· 
wear company U rnbrochose 
to launch Eng la nd's new 

"away" strip for the World 
Cup. Umbro had previously 
worked with the band when 
it supplied product for a foot
ball-themed viral promo for 
Kasabian's 2009 "Underdog" 
(Columbia/Sony) single, and 
approached it again as it 
planned ways of generating 
interest in the change str ip, 
(The latest wh ite .. ho m e'" 
strip was launched by p lay
ers at England's March 28, 
2009, match against Slovenia 
at Wembley Stadium.} 

Umbro hasn't yet revealed 
sales for the away strip, which 
retails at £49.99 ($72.74). But 
replica shirt sales are big busi
ness, particularly in a World 
Cup year. At the last tourna• 

Jersey boy: 
Kasabian's TOM 
MEIGHAN 

ment in 2006, Umbro says the 
away jersey was its biggest 
seller of all time, boosting 
home sales by 78.2%. 

"II was a perfect collabora
tion,~ Urn bro chief market• 
ing officer Trevor Cairns says. 
"This was an away shirt and 
there wasn 't an away game 
coming up in England's 
schedule. We thought about 
other people who drive fan 
fever abroad. Kasabian hap• 
pened to be touring in Paris
and Lhe rest is history." 

Both Umbro and Sony 
refuse to disclose the finan• 
cfal terms of the deal. while 
the band' s man agement, 

London-based the Family 
1:n tertainment, didn't return 
repeated requests for com
ment. But i t's dear that if 
Kasabian is helping to, in 

Cairns' words, "push aware
ness of the shirt beyond tsoc
cerj and into a much broader 
audience" (England players 
have been used in later mar• 
keting activity for the shirt), 

then the deal is a lso takh1g 
Kasabian to places alt-rock
ers usually can't reach. 

Photos o f Meighan on 
stage in Par is are being used 
in an extensive U .K. billboard 
and print ad campaign while 
video footage from the gig 
was serviced across digital 
platforms , including t he 
Umbro and Kasabian web• 
sites; spor t, lifesty le and 
music sites; and the official 
Facebook profiles of24 Eng
lish p layers , including 
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Rooney and Gerrard. 
Sony will look to leverage 

th is during t he tournament 
when it launches a "World 
Cup Edition" boxed set of the 
band's three albums . accord
ing to Sony Music Entertain• 
ment U .K. sen ior marketing 
manager Lee Jenson. Jenson 
hopes to use footage of the 
Paris gig in the boxed set's 
TV marketing campaign. The 
three albums- 2004's "Kasa• 
bian, ., 20061s "Empire" a nd 

2009's "West Ryder Pauper 
Lunatic Asylum"-have to
gether sold more t han 2 . 3 
million copies in the United 
Kingdom, according to the 

Official Charts Co. 
Snowy Everitt, a director at 

Lond on•based marketing 
agency Esp ionage, which 
specializes in pairing brands 

with music, hails the Um bro 
marketing as "a really well
thought-oul campaign.· 
Evc.-ritt spe:cula.te:s that while 
Kasabian and Sony would trd· 

ditio nal1y receive a suitable 
fee for such a deal, "m oney 
may not have been the moti· 
vating factor" in this case, 
given the band's well-known 
enthusiasm for socce r, the 
limited use o f the band's ma
teria I and the .,incredibly 
valuable" exposure involved. 

"lt"s going 10 reach a lot of 
fans and give them a good 
promotional channel, '' she 
says . .. It gets them to a main

stream audience at no cost to 
their promotional cam
paign." 

,i:j -'· -. 
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Billbcrorat 

CELEBRATING THE 
HOTTEST RISING TALENT 
IN THE MUSIC BUSINESS 

This elite list recognizes a dynamic group 
of successful and influential young executives 

across the music industry landscape. 

Are you OR do you know someone 
who is driving the business forward? 

SUBMIT YOUR 
NOMINATIONS TODAY! 
www.Billboard.biz/30under30 

DEADLINE: 
JUNE 11, 2 010 

THE U.S. MIGHT NOT EVEN REALIZE THERE'S A GAME ON, 
BUT FOR THE REST OF THE GLOBE'S MUSIC BUSINESSES, 
THE WORLD CUP PRESENTS A MASSIVE CHALLENGE. 
HERE'S HOW EXECUTIVES IN THREE KEY SOCCER· 
OBSESSED MARKETS HOPE TO WITHSTAND 30 DAYS OF 
WORLD CUP FEVER 

'A real double 
whammy': . 
Summer and the 
World Cup may ~ Y · ~ 
keep shoppers 
away from • 
retailers llke HMV. · 

1 

A 

.... t.: •• .,. 

For many, it's a perfect combination: a long, 

ho t summer and an ext.ended Wor ld Cup run 
by England. 

But for U.K. music m e:n:hants, that could rep
resent "'a real double whammy,"' market-leader 
HMV's head of music Mel Armstrong says, as 

consumer foe.us moves away from retailers and 
sales fall off. 

During England·s 2006 World Cup involve
ment,alburn sales dropped: in the week ofits July 
1 quarter-final defeat, theyfcl..l to 2.5 million units, 
compared with 2.9 million in the comparable week 
in 2005, according to the Officia l Charts Co. 

This summer, there·s a tailing-off of heavy
weight releases in the four weeks following Katie 
Melua·s "The House" (Orarnatito) and the "Sex 
and the City 2" sow 1dtrack (Sony) due May 24. 

Nonetheless, HMV's June in-store promotion 
"Match Fit" will push "lad rock" acts like Oasis 
and Kasabian plus soccer-themed compilations, 
while an ahernative campaign, "There Arc Other 
Ways to Score"-cente.red on "Sex and tl1e City" 
product-will target what Annstrong calls Ndis
atTected customers that won't be in the least bit 
interested in the event. .. 

On the Live scene, Richard Maides, operations 
director a t venu e operator Academy Music 
Group, says. "We work with promoters to avoid 

key World Cup dates, in case it compromises 
sales. But. June and July are festival season, so 
we're quiet indoors anyway." - Tom Ftrguson 

ARGENTINA 
Du ring the World Cup, the Argentine music i n
dustry is no d ifferent from the rest of the nation: 
Everything stops for soccer. 

With the country "focused on the results of each 
game, .. Sony Mu sic Sur president Damian Amato 

says, "it's very difficult to concentrate on major 
marketing campaigns during that. month ... While 
Sony will be promoting its official World Cup 
albwn, he adds, "we ahnosthave no local releases." 

From a marketing viewpoint, Warner Music 
Argentina marketing/A&R director manager 
Diego Villanueva says, "'it would be an error to try 
to compete with the World Cup because the at• 
ten ti on of all m edia will be soccer-related. Our re
lease schedu le is near nil, with the exception of 

Andres Calam aro's new album slated for Ju ne 1." 

At leading independen t distributor Ois
tribuidora Be lgrano Norte, purd1asing manager 
Juan Carlos Orlando confirms that in World Cup 
years, "'sales dimin ish because everybody is only 
thinking about the games." 

Although few major a r tists play concerts in 
Argentina during tl1e World Cup- par ticularly 
when the home co untry is playi ng-Calamaro 
will perfonn at the 7,000-<apadty Luna Parkarena 
o n the evening o f the opening game (Ju ne 11). 

Another Warner act., veteran Uruguayan rock 
band cl Cuarteto de Nos. plays the same venue 
Jw1e 19, when matches could be shown on a giant 
screen. - Marcelo Ftmrnnde:z-Bitar 

GERMANY 
German football fans tend 10 exude quiet confi
dence at World Cup time- the cow1tr)'S won tl1e 
trophy three times- and German execs st--em sim
ilarly sanguine about this sununer's sales prospects. 

Sony Mus ic Germany Switzerland Austria 

CEO Edgar Berger acknowledges that sales 
slumped in 2006 when Germany staged the 
World Cup, but he doesn't expect a repeat this 
year-a view shared by other label execs. 

"The euphoria seen in 2006 will not be re• 
peated in 2010,' he says, "as the matches are tak
ing place too far away." 

As elsewhere, summer's a quiet time for SU· 

perstar releases, bu t Berge r insists Sony hasn·t 
allowed the World Cu p to influence its re.lease 
schedule, wh ich in cludes June albu ms by Ozzy 
Osborne and Sarah Md..ac.hlan. 

Most retail sources are alsoconfidentsales will 
avoid a major slump tl1is year, as tnairb.es are being 
broadcast in the evening or late afternoon. Still, 
Cologne,based Frank Schickel, music buyer for the 
128--strong Saturn national chain of co11sumerelec
t:ron ics/home entertain ment stores, admits he's 

resigned to a slight dip. "'Whenever Germany's 
playing."' he says, "tlli.ngs go quiet iltall retail stores." 

Like Europe's other key markets, summer is 
festival time in Gennany, so the live concert scene 
tends to quiet down. But. promoters a re particu
larly careful with their scheduling during the 
World Cup. 

"The Germans a rc mad about [socccrj," says 
Berlin-based Peter Schwenkow, CEO of promoter 

DEAG Music, "so we did everything we could to 
avoid schedulin g concerts which clash with the 
World Cup.·· - \Volfgang Spahr 
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CALM DOWN 
The Young Veins aren't 

panicking anymore 

GROWING UP 
Tom Gabel on life as 
a grown-up anarchist 

BREAKOUT BUZZ 
Sleigh Bells chime in 
with N.E.E.T debut 

SHARP TURN 
Edward Sharpe comes 

up from below 

THE NEXT PHASE 
Grace Potter & the 

Nocturnals light the way 

ll!'lmll BY LEILA COBO j 

BIGIN 
JAPAN 
Juan Luis Guerra Takes Bachata 
Around The World 

At first glance, the Japancsc island city of Fukuoka, said to be 
the country's oldest city, is an unlikely hotbed for bachata- tra• 
ditional, romantic dance musk from the Dominican Republic. 

Out last year, after a 22-hour flight, Juan Luis Guerra found 
himself performing for an all-Japanese audience who danced 
and sang along, their voites breaking with emotion to the beat 
of a genre whose rales of heartbreak and lost love have earned it 
the moniker m\lsica de amargue (bitterness music). 

Guerra, a veteran star with 10 studio recordings, countless 
awards and more than 20 million albums sold, was so moved by 
the exper ience tha t he wrote a song a bout it, "Bachata e n 
Fukuoka," the first single from his upcom ing album .. Son
deguerra," is a lilting, whims ical gem, not so much an homage 
to the city as it is a cross-cultural love story with music as the 
unifying element. 

"Anyone would be impressed to see Japanese dancing bachata," 
Guerra says. "They dance bachata and rnereugue just like us." 

The composer /arranger- who refom1ulated the breadth and 
scopeofbachata and merengue, transfonni ngthem into sophis
ticated, yet commercial art forms-has long expanded the con
fines of tropical music. Guerra- a tall, thin man of few words 
who explodes with emotion on~1agc- seems the antithesis of 
the tropical star. But no other contempor.uy artist has been able 
to export a regional, tropical genre with the same degree of mass 
success and critical acclaim . 

Now, wi th .. Sondeguerra,'" his label wants to capitalize on his 
international potential. Tiie set, Guerra's second for Capitol Latin 
(formerly EM I Latin) after s pending his carter with in die Karen 
Records, will be the fi rst album to be conceived, marketed and 
released under the newly restructured label. 

Capitol Latin will be aided by U.S. sister labels Blue Note and 
Christian Music Group (Guerra released one Christian album, 
2004's "'Para Ti") to help push Guerra in the world and Christ
ian music markets, respectively. 

.. The biggest d ifference is setup," Capitol Latin senior VP 
Diana Rodriguez says. •we have brought things to the table that 
[Guerra's team I hadn't had before." Those include a partnership 
to sell Guerra merchandise via his website, major sponsorship 
deals and unprtce<lented inte:rnationaJ promotion. 

.. Sondeguerra" will be simultaneously released in the United 
States, Spain and Latin America, and in AugustitwiU be released 
in the Netherlands, France, ltaly and Japan-where it will be 
timed with an encore visit. Guerra will aJso give a performance 
in China at the Shanghai Fair. 

Stateside, campaigns with Walmarl and AT&T have sup
ported the single, which entered Billboard's Jiot Latin Songs 
chart April 24 at No. SO and rises to No. 6 this week. Walmart 
released the track April 6 as a commercial, physical s ingle, with 
a previous Guerra single, .. Como TU," as a B-side on the vinyl 
version, marking the first time Walmart. has released a physi
caJ Latin single. 

The track will appear in an AT&TlV arid radio campaign that 
will run on Spanish-language networks through the album's 
release, promoting the new Motorola Backflip phone. The TV 
ad, shot at the same time as the song's video, features a female 
fan stumbling upon Guerra at the beach during the video shoot 
and sending her incredulous friends pictures of herself with 
Guerra via her cell phone, with "Bachata en Fukuoka" playing 
in the background . 

Promotion will be different in Spain,a market.where Guerra's 
last.album, "La Llavede Mi O,raz6n," sold dose to 100,000 copies, 
according to his label. There, with initial major support from 
radio network Cadena Dial, the first single will be the more ro-

mantle .. Bendici6n," which, according to Rodriguez, is more apt 
for U,e marketplace. 

The choice of two singles illustrates how deep "Sondeguerra"' 
is. Ostensibly a bachata and merengue albwn, it also includes 
"'Lola's Ma mbo," an instrumental big band track featuring trum
peter Chris Rotti; '"La Calle," a rock-edged cut featuring Juanes; 
and .. Caribbean Blues;· an English-language song that. in 
Guerra's words, .. is a dream with Lhe Beatles.~ 

.. Sondeguerra" also features salsa, regg.ae and Cuban son, 
some ofit laced strongly with rock guitars, most of it palatable 
to the pop ea r. Several tracks carry a su btle, yet clear social mes
sage, a Guerra staple. On t he album he tackles issues of immi
gration and social responsibility but with trademark h umor and 
without preachiness. 

..I play bachata and merengue,'" Guerra says simply. "I feel 
bachata as ifit were mine. Of course, there are many bachata 
acts who came before me, but my bachata is specifically mine, 
wiU1 metaphors and R&B inlluencesar1d other elements. That's 
what I do." 
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>>>EAGLES, MUSE, 
PHISH TOP AUSTIN 
CITY LIMITS LINEUP 
The Eagles, Muse, Phi sh, 
the Strokes and M.I.A. 
will lead the bill at the 
ninth annual Austin City 
limits Music Festival, to 
be held Oct. 8-9 at Zilker 
Park in Austin. The 
F laming Lips, LCD 
Soundsystem, Spoon, 
Vampire Weekend, 
Norah Jones, Band of 
Horses, Monster of Folk, 
DeadmauS, Sonic Youth, 
Gogol Bordello, the 
National and Robert Earl 
Keen are among the 130 
acts that will play the 
festival. Broken Bells, the 
Temper Trap, Girls and 
Miike Snow will make 
their ACL debut this year. 
Single-dale tickets are 
currently on sale, and a 
limited number of three
day VIP passes and travel 
packages are still 
available. 

»>JAZZ PIANIST 
HANK JONES DEAD 
AT 91 
Jazz pianist/composer 
Hank Jones, whose 70-
year career included a 
stint as Ella Fitzgerald's 
pianist and Marilyn 
Monroe's accompanist 
when she sang "Happy 
Birthday" to President 
John F. Kennedy, died 
May 16 at a New York 
hospital after a brief 
illness, according to his 
manager, Jean-Pierre 
Leduc. He was 91. Jones 
won a Grammy lifetime 
achievement award last 
year and received the 
National Medal of Arts 
from President George 
W. Bush in 2008. 

>>>SCORSESE'S 
HARRISON DOC 
NEARLY DONE 
Martin Scorsese swept 
into the Cap d'Antibes 
Beach Hotel down the 
coast from Cannes May 
15 with George Harrison's 
widow, Olivia. The two 
have been collaborating 
on a documentary about 
the famous songwriter 
for the past three years 
and are finally nearing 
the end the road. Titled 
" Living in the Material 
World: George Harrison," 
the documentary will 
take on the Beatles 
guitarist's life before, 
during and after his time 
in the group. 

Reporting by Jay A. 
Fernandez, Mitchell 
Peters and the 
Associated Press. 

Calm, cool, collected: THE YOUNG VEINS 

ROCI< BY JASOi'I L IPSHUTZ 

wald of Phantom Planet. The band was advised to hold 
off on releasing the album until after the fourth qua r
ter, although Ross says the ,i.•ait ,.,.gave me and Jon time 
to write a lot of new material." 

With songs like "Cape Town" and ""Dangerous Blues" 
touching u pon garage rock, psychedelia and Beach 
Boys•esque harmonies, .. Take a Vacation!" revisits the 
exploratory yet accessible songwriting Ross tinkered 
with on "Pretty. Odd.· The Young Veins· sound im
pressed One Haven founder/CEO Michael Caplan, 
and Lhe band signed to the label last March. 

BACK TO THE START 

Although Caplan originaUy ass urned that the Young 
Veins would sig11 to a major label before pursuing 
them, he believes the indie model works in their favor. 
"Aside from blowing something out al top 40, we can 
have a microscopic attention to detail that lets us reach 
out to Panic! fans while also appealing to a broader au
dience," Caplan says. 

Two Stars Begin Anew With The Young Veins The label is approaching .. Take a Vacation!" as a 

debut record from a promotiona l standpoint. The 
Young Veins introduced themselves to U.S. audiences 
with a show at South by Southwest in March and .a 
subsequent spring tour with Foxy Shazam. 

Ryan Ross may be the singer of a new band on an indie 
labt!, but the 23-year-old is hardly a music indusi.ry 
neophyte. The leader of five-piece rock outfit the Young 
Veins still spends a lot of time fielding questions about 
his former band, Panic! at the Disco, altJ1ough he ad
mits it's an understandable circumsta.1H:e. 

"I've talked a good amount .about Panic!, but that's 
because there hadn't been much else going on with 
us until now, .. says Ross, whose new group with Panic! 
guitarist Jon Walker will release its debut.album, .. Take 
a Vacation!," June 8 on One Haven Music. "llopefully 
once people hear the album and see us perform, those 
questions will sort of die down." 

""A Fever You Can't Sweat Out." to platinum sales 
in 2006. After follow-up "Pretty. Odd." debuted at 
No. 2 on the Billboard 200 in 2008 and the band 
wrapped up a world tour, Ross realized t he group 
would never be the best outlet for his offbeat song• 
writing style. 

"I just couldn't keep on trying to please people. It was 
hindering my creative: output. and I had to be hone-st 
with myself," Ross says. Once he and Walker amicably 
split from the band last July, they mo\'ed to California 
and immediately began writing songs together. 

Lead single ''Change" was made available on the 
band's MySpace page, and leading up to the album 
release, One Haven will launch a radio campaign . 
Meanwhile, Panic! fans will be targeted with a pre• 
order campaign on the website of the band, which 
still includes frontman Brendon Urie and drummer 
Spencer SmitJ1. 

As the ma in songwTiter and guitarist of Las: Vegas 
pop-rock act Panic!, Ross guided its debut album, 

After recruiting bassist Andy Soukal, keyboardist 
Nic.k White and drummer Nic.k Murray. the Young 
Veins recorded last summer in Los Angeles wi th 
"Pretty. Odd." producer Rob Mathes and Alex Green• 

Following a performance at Bonnaroo, the Young 
Veins will embark on a lengthy sutnmer U.S. tour 
alongside Rooney. As Ross gears up for the album re• 
lease and tour, he says he's found peace with h is new 
creative freedom. "l forgot that being in a band was: 
this much fun," he says. 

Eight years after Tom Gabel and Against Me! exploded out of Florida with "Rein
venting Axl Rose," a blistering roc.k record that lived up to the exclamation point 

at the end of their name, they're back with their second major-label re lease, 
" White Crosses," out June 8 on Wamer. Gabel still sings about politics and want
Ing to smash things, but he's moved to more Incisive, specific critiques and a big
ger, more polished sound that still kicks hard. 

1 Each of your albums has had a 

very specif i c feel. What is the mood 
and feel of this o ne? 
I guess overall it's a pretty reflective 
rec.ord. I feeJ like I've spent a lot of time 
thinking about growing up i11 Florida, 
trying to draw from the past to make 
senseofU1e future. I grew upin Naples, 
whic h is southwest Florida, and I 
moved to Gainesville when I was 18. 
Florida's an interesting state because 
it's so diverse-it is someplace that peo• 
pie think ofas where people go to re• 
tire, but ir s also a very culturally diverse 
st.ate. The southern part is very "'M iami 
Vic.e, .. but the northern part of the state 
is the South, it's Georgia, Alabama. 

2 You' ve gone through several 
lineup changes. Who are your 

bandmates on this record? 

On this record ifs myself, James Bow
man, Andrew Seward and newdn.nnmer 
George Rebelo. Over the years the band 
has gone through some lineup changes. 
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r always thought it was important to view 
a band U1atway, as a living, breathing or· 
ganism as opposed to a structure. Your 
natural inclination is to follow what in
spires you, which is the opposite of what 
a band is-a band is a very confined thing. 
I think ifs fm1 having the option of peo· 
pie coming and going. 

3 Where does t he t itle track, 
"Whit e Crosses/ ' come from? 
When I wTote the song I was living in 
St. Augustine, which is a really small 
coastal town. Around the corner from 
ou r house was a church, which had 
these 4,000 white crosses outside. H's 
ca lied the Graveyard of the Innocents
the)' have a billboard-and it's supposed 
to represent all the abortions Lhat hap
pen in America every year. It was a real 
eyesore to have to see that every day and 
the urge to smash all those crosses was 
overwhelming, but instead I chose to 
write a song to voice my opposition. 

When it comes down to it, when peo-

pk say that you're getting older, your 
politics arc getting softer. it's boring 
to hear that.. I'm just not interested in 
that si mplistic thing anymore-the 
idea that if you use the word "revolu
tion- in a song, it's political. 

4 You have a song that r e fer

e nces former Secretary of De
fense Robert McNamara. lt1 s not 

the first t ime you1ve referenced 
a political figure. 
That was probably the last song written 
for the record. I wrote it while I was driv• 
ing out to Califon1ia., and I just kind of 
lost my mind for a couple of days. Mc· 
Namara had just died and he seemed 
like a tragic figure in a lot of ways. 

He seemed ha unted by decisions 
he made in his life and s pent the last 
half of his life trying to make up for 
that, trying to make sense of that. I 
don't know ifhe ever did or if any of 
that empathy is desuved. He cer• 
ta in ly was respons ib le fo r 
sendi ng a lo t of peop le to 
their deaths . 

5 Another album track l s 
called '1 1 Was a Teenage 

that idea s i nce 
"Baby, Pm an An

archist" on your 
2002 debut, but 
can you elabo
rate on it ? 

I feel like that 
song is going to 

be misinterpreted by a lot of people. 
I d idn't write that song tryi ng to say 
that at the ripe old age of29 I've be
come conservative, not. at.all. But the 
poJitics of anarchism- i t was a com· 
munity that was offering to embrace 
you if you were a free-thinking indi· 
vidual. But what was supposed to be 
a very anti-authorit:arian scene wound 
up with people who beco me th e ir 
own bosses. 

We're into freedom of expression as 
long as it falls into line of what a punk 
band should be and sound like: You can 
be an anarchist as long as you subscribe 
to these guidelines, 1hese lifestyles. Ifs 
not really freedom for everyone, just 
for the people who are talking the loud• 
est or who know how to push their pol
itics tJ1e best.. I'm just interested in true 
autonomous thought. 

6 Does punk rock sti ll mean 
something to you? 

Whether I like i t or not, punk 
rock is an undeniable part of 
my life. I've been listening 

,- since l was 13 years old; it's 
had a definite influence in 

my life. I'm not interested in 
a rguing, ··what does punk 

m ean?" or "'Is punk 
dead' " I feel like 

the older you get, 
t he more simple 
life becomes, and 
so metimes you 
jus t. ca re about 

having a place for 
your next meal, .... . 
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THE BUJ..B(>ABD l=tl:\fl l:\f\f ~ 
Al_l~lJIVIS 
m:ml 
JUAN GABRIEL 
Juan Gabriel 
Producer: Juan Gabriel 

Fonovisa 
Release Date: May 4 

Renowned Mexican song • 
smi th J uan Gabriel plays it 
safe, if beauti fully, on his first 
a lbum in seven years. His 

self- titled mariachi set
which includes touches of 
accord ion-d riven nortei"lo 
and grupero - contain songs 
Gabriel has recorded for the 
first tim e ( havin g w r itten 

them long ago for o t her 

singers who made them fa· 
mous) as well as new t racks 
he w rote for this album . In 

addit ion to fi rst sing le .. C.Por 
oue Me Haces Llorar?,'' a 
'50s-style ballad in a mari

achi arrangement. gems in· 
elude the rollicking, string

laden "El Consentido," w hich 
evokes the ensemble of folk
loric dancers in f lowing 

dresses that Gabriel tours 
w ith. That artist's salt-o f-the· 
earth delivery well-suits the 

m aterial, which esc hews the 

usua l cowboy legends in 
favor o f f irst-person tales of 

heartbreak. Anyone w ho's 
seen Gabriel perform live re
cently will hear a marked d if
f e rence between his rasp y 

voice an d the m ilky -smooth 

vocal production on the 
album. Nex t single oug ht to 
be ·'Gracias al Amor," an oldie 
tha t st raddles pop and re 

gional Mexican fo rmat s, to 

appeal to his widest possible 
aud ience.-ABY 

ti9;4ilti5 
MERCYME 
The Generous Mr. Lovewell 
Producers: Dan Muckala, 
Brown Banmster 
/NO/Columbia 
Rele ase Date: May 4 

Fro m the buoyant opener 

"This Life" to the brief but elo
quent c loser " This So Called 
Love," Mercy Me's sixth studio 
a lbum, ··T he Generous Mr. 

Lovewell," is a beautifully ex

ecuted set that celebrat es 
how the power o f l ove can 

change the w orld . Mr. L ove 

well is a f ictitious character 

( insp ired by the Beat les' ''Sgt_ 

Pepper's Lonely Hearts Club 
Band" a I bum) w ho "wakes up 
every day the same/Believing 

he 's gonna make a change/ 

N ever wonders if but when." 

Musically, t he t itle track is a 

breei:y Fab Four-esque num
ber, and it l yrica lly anchors 

the album's central theme of 
making a d ifference through 

acts of love and kindness. The 

edgy "Move" acknowledges 
l ife's obstacles, but looks 

GODSMACK 
The Oracle 
Producers: Svlty Erna, Dave 

Fortman 
Universal Republic 
Release Date: May 4 

A pause has certainly refreshed the members o f 

Godsmack, who've been on a recording hiatus since 

2006's sonically adventurous " IV." But the New 

England headbangers have retu rned with a sinewy, 

muscular set t hat harks back to their 1998 debut. 
Despite Its back-cover p ronouncement that "the old 

me is dead and gone," "The Oracle" boasts a p leas

ingly v intage sound that opens w it h the punchy 

rhyt hm and g rooving r iff s of the song "Cry in' Like a 

Bi tch" and works t hrough the tau t arrangements o f 

t racks like "War and Peace," "Good Day to D ie " and 

the galloping " Forever Shamed." And with a t it le like 
" Love•Hat e•Sex•Pain," it 's evident t hat frontman Sully 

Erna remains all about t he angst . Those seeking a 

change-up can check out "Devil's Swing," t hree-and

a-half minutes o f metallic funk with a harmon ica 

b reak, w hile the album-dosing t ltle t rack Is an epic 

instrumental wit h a cinematic soundscape. While 

"The Oracle" is certainly f ami liar, it still sounds f resh 

enough and well worth the wait for fans w ho prefer 

t heir Godsmack served up straight .-GG 

CLAY AIKEN 
Tr ied & True 
Producer: Alex Christensen 

Decca 
Release Date: June 1 

Following a series of so-so soft· 

rock efforts, season-two "Ameri· 

can Idol" runner-up Clay A iken looks back t o the 

music of t he 'SOs and '60s on " Tried & True," a big 

band-sty le collaboration with German producer Alex 

Christensen, whose extremely varied resume includes 

work with Paul Anka, Sarah Brightman and Right Said 
Fred. Given the cabaret-ready character ot Aiken"s 
vo ice1 t he change in direction suits the singer. Where 

he used to sound like an oldster att empting to crash 

the top 40, here A iken's vocals exude a relaxed vibe 

that seemingly reflects his recent stint on Broadway 

In "Spamalot!" That even goes tor a surprising ly 

authori tative version o f "Mack the Knif e/' w here Alken 

summons a swagger he never previously displayed. 

Other songs on the 11-t rack set include " Moon River" 

(with a t asty acoustic-guitar solo by Vince Gill), a 
jazzy t ake on Conway Twitty's " It's O nly Make 

Believe" and "Unchained Melody,'' which gets the full 

Hollywood-orchestra treatment .-MW 

ahead to brighter days. And 
t he anthemic lead single, 

"All o f Creation," is a h it at 

Chr istian radio. where Mer

cy Me has been spearhead
ing promotions that reward 

l isteners w ho demonstrate 

t he album's t heme. Music 
w i th a message has never 

sounded lovelier.-DEP 

mm 
THE NEW 
PORNOGRAPHERS 
Together 
Producers: The New 

Pornograchers, Phif 
Palazzolo 
Matador Records 
Release Date: May 4 

Canadian lnd ie rock t itans the 

New Pornographers have a l

ways managed to stan d out 

among their contemporaries 

up north. The band's f i fth 
album, ··Together," is no d if

fe rent. The fresher feel on the 

Vancouver group's new set 

could partially be at tributed 

to frontman Carl Newman's 

EDITED BY MITCHELL PETE.RS 
(ALBUMS) ANO MONICA 
HERRERA (SINGLES) 

CONTR18UTORS: Ayala Ben
Yehuda. Melanie Bertold1, Erin 
Clendaniel, Gary Gratt, Deborah 
Evans Price, llya Skripnikov, 
Mikael Wood 

openness t o collaborating 

with h is peers. Brooklyn

based artist Annie Cla rk ( be t

t er-known as St . Vincent) 

lends gu itar t o t he down
tempo "My Shepherd," o n 

whic h the Pornographers' 

Neko Case straightforwardly 
admits, " If I'm h onest, you 

come to m ind/But baby I'm 
no t .'' O kkervil River's Will 

Sheff sings on the poppy 
opener, "Moves," and the Dap~ 

Kings (the backing band for 
so u l singer Sharon Jones) 

sp r inkle a touch of funk 

throughout "Together," most 

notably on "Daug hters of Sor· 
row." Bu t the raucous gui tars 

and thundering drums of lead 
sing le " Your Hands (Togeth

er)'' d isplay the New Pornog

raphers' ability to do just f ine 

on their own.-EC 

THE HOLD STEADY 
Heaven Is Whenever 

Producer. Dean Baltulonis 
Vagrant Records 

Release D ate: May 4 

AU albums commercllllly llva1lable 
in the United States are elig ib fe. 
Se-nd album review cop~s to 
Mitchen Peters at Bilfboard, 5055 
Wdshire Blvd., Seventh Floor. Los 
Angeles, CA 90036 .and singles 
review copies to Monie& He,refa 
at Sillboord, 770 Broadway, 
Seventh Fioor. New York. N.Y. 
10003. o r to the writers in the 
appropriate bureaus. 

Brooklyn- based band t he 
Hold Steady explores what 
happens when the party ends 
on fi f t h album " Heaven Is 

W henever.'' The depart ure 

earlier this year of keyboardist 

Franz N icolay means less 

Springsteen- like keyboard 
emb el l is hm en t s, but t he 

group 's Everyman stature re

mains intact t hanks to vocal

ist/guitarist Craig Fin n 's 

straightforward lyricism and 
lead guitarist Tad Kubler's sig• 
na ture swells. Mellow tunes 

like opening track "The Sweet 

Part o f the City" and "We Can 
GetTogether• bring out Finn's 
inner Counting Crows. And 

themes o f nosta lg ia and in 

trospection are more aggres

sively covered in singalongs 

like " Rock Pro b lems" and 

"The Weekenders," A swelter

ing guitar solo. t hrobbing 

bassline and steady kick drum 

on the la tter track sets up 

Finn's nar~tion o f an at tempt 

at rekindled passion. Despite 

the loss of Nicolay, the rock· 
'n'roll band soldiers on. Finn 

puts i t best on a lbum closer 

"A Slight D iscomfort," where 

he sings, "We've seen sca t 

t ered actio n and we mostly 

came out unscathed."-MB 

GOGOL BORDELLO 
Trans•Con tinen tal Hustle 

Producer: Rick Rubin 

Columbia Records 
Release Date: Apr/I 27 
W ith the help of heavyweight 
p roducer Rick Rub in, Gogo l 

Bordello 's major-label debut, 

"Trans-Continental Hustle ," 

maintains t he band's ethno• 

clash dance party reputation, 
bu t with less punk attit u d e 

and a more mainstream 

songwrit ing approach. Wild , 

passionate opener " Pala 

Tute"- a gypsy folk tune 
t ranslated into English-tea· 
tu res galloping acoustic gui

ta rs among fiery accordion 

and f iddle ru ns, but d isplays 

a cont rolled energy that di f· 
fe rs f rom the group's u sua l 

unb r idled madness. The a l

bum takes a b reather on 

"Sun Is on My Side," where 

frontman Eugene HOt z's 

coarse vocals are count ered 

by graceful acoustic guitar 

and sighing accordion. ''lm

m igraniada ( We Comin' 

Rougher)" is reminiscent o f 

Gogol Bordello's f amil iar 

punk edge, but con ta ins a 

lig h ter acoustic sound that 

replaces the dist o r tion found 

o n t he band's 2007 album, 
··super Taranta!" Even so, the 

song rages with slamming 

drums. thrashing g uitars and 

fiddle r i ffs worthy o f Slayer. 

But Rubin ensures that the 

sounds b lend well together 
in a tight arrangement.-/$ 

DEFTONES 
Diamon d Eyes 

Pro ducer: Nick Raskulinecz 
Recrise/Warner Bros. Records 
Release Date: May 4 

Through the decades, music fans 

have witnessed how the loss of a key band member 

can lead to a g roup's demise. The Deftones have 

p roved just t he opposite. Following a 2008 car acci

dent that left bassist Chi Cheng with a debil itating 
brain Injury, t he Sacramento, Calif., hard rock act 

recruited new bassist Sergio Vega and wrote its sixth 

studio album, " Diamond Eyes." The set is full of t he 

Def tones' usual energy and showcases singer Chino 

Moreno's knack fo r alternating between screams and 

sweet vocal delivery over heavy, comp lex guitar work. 

Accompanied by laid-back rifts and electronic loops 
on the song " Beauty School/' he croons, " I see your 

face and I know I'm alive." The less de licate track 

" Rocket Skates" features aggressive, distorted guit ars 

t hat highlight Moreno's repeated screams o f •~guns, 

razors, knives." The set's t i tle track- w hich Inc ludes 

the l ine " Time w ill see us realign"- reminds fans that 

the Deftones defini tely miss Cheng 's p resence, but 

the group is still ded icated t o rocking ou t until his 

hoped-for return.-EC 
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mm BY CORTNEY HARDING J 

Rjng, 
Ring 
Sleigh Bells Explode 
Out Of Brooklyn 

If an a ir traffic controller at London's 
Heathrow airport had been a little less 
diligent, Sleigh Bells' success s tory 
would've been over before it started. 

"We almost crash landed i11 I.on• 
don." guitarist/ programmer Derek 
MilJcr recalls from the safe confines 
of h is hotel room in Amsterdam. "We 
were o n the plane w ith the Fiery Fur• 
naces, all of us ta I.king about how weird 
it would be for it to end this way." 

Luckily, Sleigh Bells avoided trig 
ger ing a day of mou rning in Brooklyn 
and landed safely, set to conquer Eu• 
rope in much the same way it has tri• 

umphed states ide in the last 10 
months. After generating enough 
buzz to power a s mall cit~r, the band's 
debut album, °'Treats," lands at No. 39 
on ll1e Billboard 200wi th 12,000 copies 

sold- not too shabby for a digital-only 
release (May 11) from a band tha t 
barely existed a year ago. The album's 

physical release is June 1. 
Par t o fSlc.igh BtlJs' success is d ue 

to the fact that the band stayed out of 
the spotligh t while the hype rose 

around it. After posting som e demos 
otlline, blogs began to pick up on the 
band. Then it became the toast of the 
CMJ New Music Marathon las t fall. 
But rather than jumping in everyone's 
faces, MiJler and his bandmat.e, singer 
Alexis Krauss, adopted a cautious ap
proach, playing select shows and 

WHERE THE BOYS ARE 

heading to the studio in January to 
record "'Treats." 

The pair worked on the colltction 
ofl l lo-fi noise-pop ;ams up until the 

last second. "'They finished it on Sa t.• 
urdaynight !May 81, and that Monday 
we got i t to iTu ncs to post," says 
Midiacl Goldstone, head of the band's 
la be l, Mom + Pop Reco rds . "We 

weren't interested ill doing long lead 
stuff and preorders. We just wanted 
to finish tl1e album , get it out there and 

let the m usic speak for itself.• 
If the mu sic speaks for itself, it's 

fur ther amplified by the support of 
some well-known voices . Whi le 

both Joe Ion as and Jessica Alba have 
tweete d a bout Sleigh Bells, its 
biggest s upporter has been M .I.A., 
who joined the band ot1stage a few 
weeks ago at a sma ll show in Brook
lyn ' s Greenpoint section. An early 
fan, M.I.A. m entored and signed 
the band to her N.E.E.T. Records im-

The revolving door atop Billboard's Mainstream Top 40 radio airplay chart ushers in another 
rookie male artist, as Ta io Cruz rises 3-1. with his introductory track, "B reak Your Heart," featur
ing Ludacris . .- Cruz commands the list a week after B.o.B reigned with his debut single, "Nothin' 
on You." While eight male newcomers ruled between the chart's 1992 inception and 2008, Cruz 
is the fifth male to lead since October, when jay Sean reached the summit with "Down." Jason 
Deri.ilo and lyaz followed Sean to No. 1 last year . .- WHTG Monmouth, N.J., PD/music director 
Matt Knight cites an "abundance of good songs by male artists. 2009 saw Lady Gaga, Katy Perry, 
Ke$ha and the resurgence of Britney Spears. Now there's a great selection of male artists, such 
as Cruz, Usher and B.o.B." 1 With 10,709 plays logged in the chart's tracking week, according to 
Nielsen BOS, "Break Your Heart" is the most-played title in a week by a male singer in the Main
s tream Top 40 survey's 17-year his tory. - Gary 1i·ust 

CROWNING GLORY 
Thirteen lead male soloists have crowned Mainstream Top 40 with their first charted tit les. 

DATE REACHED NO. 1 TITLE ARTIST IABEL 
5/29/720=-:10,_ ______ '...,'Bccr.=e=cacck ..-'Y-"o-"u'-r ..cHc-ec-=a..crt,_" _____ ..cTa°'l"'o~C"'r'-:uc.czc.cfc=e.=a-"tu""r-=inc"g'-=L"'u'°d'°ac"'r"ise-_____ ~ -"ID"JM"-G 
5/22/2010 "Nothin' on You" B.o.B featuring Bruno Mars Atlantk 

12/ 26/ 2009 " Re la " lyaz Ae¢se 
11/28 / 2009 " Whatcha Say" Jason DerOlo Vla111e1 Sros. 

---io?17/2009 "Down" ~ Sean featuring Lil Wayne Unlve11alRep!M< 
2/1§!2008 "~ Flo Rida Atlanlk 
3/25/2006 "So Sick" Ne-Yo ~ 
12/10/2005 " Ru n It!" Chris Brown Zomba 
1/22/2005 " I Don't Want to Be" Gavin DeGraw 11116 
10/9/1999 "Mambo No. 5 (A Little Bit Of . .. )" Lou Bega ACA 
5/2W1999 "Livin' la Vida Loca" Ricky Martin Cl 
1/30/1999 "Save Tonight" Eagle Eye Cherry l'iO-Wor'I 
12/5/1998 "Lullaby" Shawn Mullins Columbia 

38 I BILLBOARD I MAY 29, 2010 

prinl along with Morn+ Pop. 
The deal is similar to those signed 

by man y hip-hop artists, in w hich a 
well-known rapper wiH lend his or her 
name and reputation to a p roject by 
giving it a personal stamp of approval. 
"M.I.A. has been very involved with 
the baud from au artistic standpoi11l, 
rea lly acting as a mentor to them," 

Goldstone says. ·Morn+ Pop does all 
the marketing, promotion and logis
tics. We are the record label, and M. I.A. 
is the conscience." 

While "Treats" is a solid album gar• 
nering rave reviews- including a best 
new m usic nod from Pitchfork
Sleigh Bells' strongest selling poin t is 
its live show. After playing a handful 
of New York dates around the album's 
release, including an opening slot for 
Yea sayer and a sold•out show at the 
Ridgewood Masonic Temple in Bush
wick, the band will spend the early part 
oft.he summer on the road in Europe 
before comin g back to the United 
States for a headlining tour. 

As for the fates that have befallen 
other heavily hyped bands (e.g., Black 
Kids), Miller is sanguine. "'l ca1ftcon
trol it," he says. "'I think we made a 
good record, and good m usic stic;.ks 

a round. lt's not ' Pet Sounds' or any• 
thing, but 1 think it will have some 
staying power.'" 
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lirn;'!I BY DAVID J. PRINCE 

Force Field 
Edward Sharpe & The Magnetic Zeros Become Hot Touring Act 

After commanding the recent attention of a mas
sive crowd at the Coad1dla festival in Indio, Cali[
whid1 included power couple Jay-Zand Bcyonce-a 
band of merry pranksters called Edward Sharpe & 
the Magnetic. Zeros is becoming one oft.he hottest 
touring acts of summer 2010. And that has helped 
propel tl1e Los Angeles group's Communi ty M usic 
& Fairfax Record ings dtbut album, "'Up From 
Above:," into the Billboard 200 for the first time 
since its release last July. To date, it has sold 80,000 

copies, according to Nielsen Sound Scan. 
And just who are Edward Sharpe & the Mag

netic Zeros? Sharpe is the alter ego of fonncr AJex
isonfireand Im a Robot singer Alex Ebert. And the 
Magnetic Zeros are his ex-g irlfriend Jade Castri• 

nos and a loose-knit bunc.h of eight musicians who 
at first glance could easily be m istaken as home
less. More important is how the band's folk-rock 

revival sound is quickly selJing o ut dates on its 
May 1-Aug. 9 summer to ur, including New Yo rk 
shows in July at We bster Hall and the Beach a t 
Governor's Island. On the horizon: gigs at Bon• 
naroo, the Telluride Bluegrass Festival, the New

port Folk Festival and Lollapalooza. 
"The live shows are catapults for us,·· Ebert says 

from his Silver Lake home ... The word-of-mouth 
from people enjoying our live shows and the sold
out g igs are getting us to the p lace where music 

can put food on our tables." 
Driving the band's popularity i s an eminentl y 

enj oyable al bum full of ins tantl y h ummable 
songs-in particular the whistle- and washboard
drenched "'Hom e,'" which has so far reached No. 

16 on Billboard's Trip le A chart. The band's songs 
have also been heard on TV shows like "Gossip 
Girl." " Chuck" and "Ugly Betty:· 

SAY GRACE 

The act began gigging around L.A. in April 2009 
and hit the road that August as a headliner. A sur

prise booking on "'late Show With David lettennan .. 
at ilie time the albwn was released last May forced 
Heather Kolker, the group's agen t at Paradigm, to 
rou te a tour around that appearance. Support slots 
for a 10..piece band were nearly impossible to find. 
So instead , Kolker booked rooms small enough to 
fill th rough word-of.mouth buta.lsowithstages large 
enough to accommodate all lhe players.like Schuba's 
in Chicago and New York's Mercury Lounge. 

"It was a combination of seeing 10 people on
stage and then hearing the songs," Kol ker says, 
~which aream azinglycat.chy, feel-good. hippie pop 

songs. And word started spreading." 
The group's manager Bryan Ling agrees. "The 

people who caught on to th.is band firs t have been 
our best marketers and promoters ... 

Ebert and com pany are already looking beyond 
the summer tour season. In addition to writing 

and recording songs for a follow-up al bum, the 
ban d hopes to s tage a rcviv.al-style tent tou r: a 
traveling extravaganza complete with a partici
patory experience. 

1··1 have a very sort of fuzzy, utopian idea of a fu. 
ture." fbert says. "Out I keep my mind on that and 
my eyes on my feet for the next step." 

" Tiny Light,'J the sensuous first sin
gle from Grace Potter & the Noctur· 
nals' self·t~led third album, rises three 
slots this week t o No. 22 on Bill

board's Triple A radio airplay chart 
The song's luminous chorus and tight 
pop-rock sound showcase the band's 
expansive new dynamic on Its latest 
full-length, due June 8 on Ragged 
Company/Hollywood Records. 

though Potter believes her solo disc 
will eventually be released, she says 
she found herself being drawn back 
to the newly energized band. 

ways growing pains, but we Imme
diately created more dimension 
and personality.'' 

Nocturnals" features a mix of b luesy 
rock Jams and thoughtful pop songs 
that Hollywood Records plans to 
h ighlight in its promotional cam

paign. The band wi ll perform a vari· 
ety of new songs next month on 
HGood Morning America," "The 
Tonight Show With Jay Leno" and 
''Jimmy Kimmel Livel " Acoustic per
fom,ancesof d ifferent album tracks 

will al so be released on the band's 
You Tube page prior to street date. 

Following the success of 2007's 
" This Is Somewhere," the Vermont· 
based band saw the departure of 
bassist Bryan Dondero in earty 2009 
and entered a state of f lux. 

" I was bad at being a leader, and 
nobody was sure who was making 

the decisions," vocalist/guitarist 
Potter says. 

During t he downtime, Potter re

corded a solo album in Los Angeles 
w ith T-Bone Burnett. Instead of re

leasing It, however, Potter turned her 
attention back to the Nocturnals 
after Inviting bassist Catherine Pop· 
per and rhythm guitarist Benny 
Yurcoto join her,guit.arist Scott Tour

ne t and drummer Matthew Burr. Al· 

" I rea lized that I needed to take 
charge," Potter says. " There are al-

Recorded last fall with Mark Bat· 

son (Dave Matthews Band, India.Arie, 
Emlnem), " Grace Potter and the 

" 'Tiny Light' Is the single, but we're 
positioning this as a full album worth 
experiencing," Hollywood Records 
senior VP of marketing Ken Bunt says. 

After previous TV placements on 
" Grey"s Anatomy" and "One Tree 
Hill," the group has landed another 
licensing deal. New song "Hot Sum

mer Nights" will be featured during 
ESPN's Major League Baseball cov

erage In June, whlle other tracks will 
appear In ads for ABC Family and E! 

Entertainment. The act will begin a 
North America trek May 27, includ
ing five appearances on the Lilith 

Fair tour. -Jason Lfpshutz 

Buoyed by a series of sunset shows 
cleverly reflecting the title of its Re

union/Provident sophomore se~ ''The 
Light Meets the Dark," Tenth Avenue 
North debuts at No. 1 on Billboard's 
Top Christian Albums chart and at No. 

15 on the Billboard 200. Lead single 
" Healing Begins" jumps 16·10 with a 
bullet on the Christian AC chart. 

Taking place In SeatUe; Los Ange
les; Phoenix; New York; Tampa, Fla.; 
Orlando, Fla.; and the band's home

town of West Palm Beach, Fla., the 
concerts " were a huge d river, with 
20% or the attendees buy Ing the new 
record at the shows," Provident Label 
Group senior VP of marketing and 
sales Ben Howard says. He adds that 
another major driver was iTunes, 

which featured the album in a count
down during the four weeks leading 
up to the May 11 street date. 

The act began promoting "The Light 
Meets the Dark" last fall, documenting 
the making ofthealbumonitswebsite. 

" We gradually built up to the new 
record by posting 10 d ifferent chap· 
ters, g iving fans an inside look at the 
band, the making of the record and the 
stories behind the songs," Howard says. 

Extensive touring created more 
awareness. In addlUon to partnering 
with Christian radio to promote the 
sunset shows, band members Mike 
Done hey, Jeff Owen and Jason Jami

son performed for more than 400,000 
on the multi-artist Winter Jam tour and 
recently completed a trek on Casting 
Crowns' Until the Whole World Hears 
tour: The group headlined its own tour 
last fall and will headline again after 

several summer fest ival dates. 
" It seems like our songs are a refuge 

lrom the storm for a lot or people In pain 
and going through tough times," lead 
vocalist/principal songwriter Done hey 

says. "But another thing we noticed in 

our live shows is thatalrnostall our songs 
on the last record were mk:Jtempo. Re
allzlng we needed some rod<ers, we did 
a cou pie more upbeat songs on 'The 
Light Meets the Dark' .. 

Tenth Avenue North!s 2008 debut, 

" Over and Underneath," won the 
Gospel Music Assn.'s 2009 best new 
artist Dove Award and the top spot 
on Billboard's year-end 2009 Christ

ian Songs Artist s chart. The album fin
ished the year at No. 10 on Billboard's 
Top Christ ian Albums tally. At last 

mont h's Doves, the group 's hit, "By 
Your Side," won song of the year. It 
p laced at No. 3 on Billboard's overall 

decade ranking of the top Christian 
songs. - Deborah Evans Price 
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MARKETPLACE 
For ad placement in p r int and on line call Jeff Serrette 800·223-7524/jserretteig bi llboard.com 

HELP WANTED 
Music Attorney 

The Los Angeles office of Greenberg Traurig, a firm w ith sub-

stantial music practice, seeks a Music Associate. Position 

requires 3-10 years of extensive music experience. Individuals 

must have stel lar academic credentials from top-ranked law 

school and relevant experience with a top law firm or enter· 
tainment corporation. Please submit resumes to 

lacareeli_@gtlaw.com. 

Music Paralegal 
Greenberg Traurig in Santa Monica seeks a Music Paralegal with 5+ 
years of Music Publishing experience, including: publishing catalogs, 

publishing and master clearance, fee negotiation and preparation 
and review of licenses. Knowledge of songwriter and sub-publishing 
agreements, and an understanding of copyright laws with emphasis 

on termination issues, is reQuired. Experience w ith p roducer and 
m ixer agreements important. Please submit resume to 

LAResumes@gt~ . 

WANTED TO BUY 

BUYING RECORD a CD COLLEC'IIONS 

PRIVATE COLLECTIONS· RADIO STATIONS• 

DJ RECORD POOLS 

21ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: Nlea021centur,muelc.com 

John M. Jabra, Pra•ldent 

LISTENING STATIONS 
Visit www.songlift.com 
Music to lift your spirit 

By running it consistently-consecutive weeks-for 

impact1! Rarely does a prospective customer reply to an 

ad the very first time it appears. When that customer is 

ready to buy. Remember, the very week he or she is ready 
your advertisement should be in POSITION. 

Stay ALIVE and SATISFIED with an 

ACTIVE CLASSIFIED!! 

TOLL FREE 

800-233-7524 or 646-654-4697 
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DUPLICATION/ 
REPLICATION 

CO· DVD· PRINTING· PACKAGING 

~~ll!~! fL~ 
Alf) ~ 
1000 1000 
RETAIL RETAIL 
READY READY 
C:c>S DVDS 
ONLY ONLY 
$870! $990! 

TOLL FREE 1 ·800·880·0073 
WWW.CRYSTALCLEARCOS.COM 

REAL ESTATE 

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE ... 

BE CREATIVE • KNOW YOUR OPTIONS 
ADVERTISE WISELY 

Billlloard JEFF SERRETTE SENIOR ACCOUNT MANAGER 

PHONE: 646-654·~97/8110·223-7524/FAX: 64H54-8066 EMAIL: JSERRETTE@BILLBOARO.COM 

CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER 

FOR NEW ADVERTISERS! 

1-800-223-7524 or 

jserrette@billboard.com 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

REMEMBERED 

GOAL! 

DION'S DOUl~I.I: 

>>Jackson Browne spent a week 
atop lho Blllbo,,rd 200 with "Hold 
Out" in the S.ept.13, 1980. issue. 
Until this wook, thM ranking 
represented his sole f rame t allied 
,'ltop .,ny BIiiboard c:h1ut. This 
issue, Browne doubles his t ime 
logged In c harge of a Blllbo,,rd 
survey, as " Love Is Strange." a 
duot album with David Llndloy, 
bows at No . 1 on Top Fo lk Albums. 

>>Wit h f ive debut s for a third 
c:onsocutlvo wook, tho "Gloo" 
cast has charted 48 titles on the 
Billboard Hot 100. Among non• 

solo acts. the ensemble boasts 
tho fifth-most appoa,ancos In the, 
list's 52-year history, The o nly 
g roups with moro c h,'trt visits Mo 

the Beatles (71), the Rolling 
Stonos (S7), tho Beach Boys (SS) 
and the Tempt ations (53). 

Billboar1t 

Bieber's 60K Comes Close To Record Low At No. 1 
So, do we call up Oprah Winfrey to 
thank her for booking Justin Bieber 
on her May 11 talk show? 

Bieber's "My World 2.0" returns to 
No. 1 on the llillboard 200 wi th just 
slightly more than 60,000 copies sold , 
a ccording to Nielsen Sound Sc.au, 
marking the seco nd-lowest week at 
No. 1 since SoundSc.a n's sales infor
mation began powe rin g the Billboard 
200 in May 1991. 

Without Bieber's high-profile ap
pearance on "Oprah," " My World 2.0" 
likely wouldn't have had a modest 6% 
decrease in this post-Mother's Day 
sales week (overall album sales drop
ped by 12%) and probably would 've 

sold less than 60,000. Had that hap
pened, i t would'\'e been the lowest
selling week. 

The record low came in Janwiry 2007, 

Ian, Ozzy Osbourne, the-Dream. 
Dierks Bentley a nd o thers. (Can 
someone tell me why o ne of these 

cou ldn't have come out May 11 so we 
wouldn' t be having this when the "Dreamgirls" 

soundtrack spent its sec
ond of two weeks in the 
penthouse with a shade 
more than 60,000 sold. 

OverThe 
Counter 

entire "near-record low" 
conversation?) 

Next week's Billboard 
200 No. I looks to be the 
"Glee: Showstoppers" TV 
soundtrack. The set is on 
course, according to in• 
dustry sources, to sell 
85,000-110,000 copies. 

"My Worl d 2.0" and 
• Drearngirls" are both 
stated to have sold 60,000 
in print because we m ust 
round SoundScan's sales 
figures to the nearest. thou

KEITH LD ~ 

"~"~ 

sand. I lowever, "My World" sold more 
than "Drearngirls,'' but not by much. 

BIG DEAL: We're nol going to pretend 
thatJustin Bieber,s near-miss isn't sig• 
nificant. l tis. But we shouldn't focus too 
much on this one particular statistic. 

Yes, it's interc~1.ing. There's no doubt 
about that. But really, all it does is re• 
mind us that a weak release schedule 
co m bin ed with t he general lack of 
strength in the album market can lead 
to some dreary resul ts. 

Will the volum e at No. I get better? 
Su re. At least in the short term. 

June is looking pretty amazing since 
it's stuffed full of new albums from 
Eminem, Jack Johnson , Drake , 
Miley Cyrus, Christina Aguilera, 
Rick Ross, Game, Sarah McLach-

Aiming for a big re
entryon the list is the Rolling Stones' 
NExile on Main Street." The set, reissued 
May 18 with additional t racks, will be 
the most visible result of our m.led1ange 
last Decem ber to the Billboard 200. It 
could sell 70,000-80,000 copies in its 
first week. 

We revised the charting rules for 
the tally so that it now indudes both 
catalog a nd cu rrent titles on the list, 
clearing the way for the Stones' pos
sible No. 2 re-en try next issue. 

OH, THE IRONY: Isn't it ironic that 
such a lackluster week on the Billboard 
200 occurred at the same time as the 
National Assn. of Recording Merchan
disers' annual convention? 

The conference took place May 15-
17 at the Hilton Chicago, and while 

the No. 1 album's not-so-sizzling sales 
was a topic of some conversations, it 
wasn't necessar ily top ofmiud. 

Popular topics in casual discussions 
ranged from the contj11uingsuccessof 
diretMo-tonsumer album paclcages and 
interesting new concert ticket/album 
bundle schemes to the continu ing 
growth of social networking to seH and 
promote a lbums and YouTube star 
Greyson Chance"s curiously fast rise 
to fame. 

2EXPLAIN: 4Troops' self-titled album 
debuts on the Bill board 200 at No. 36 
wi1h 13,000sold. according to Nielsen 
SoundScan. Notice that on the chart 
itself, the title carries the Hcatscekcr 
Graduate distinction. That means it 
was on the Heatseekers Albums tally 
last week and because i t arrives in the 
top 100 on the big chart this week. it 
graduates from the former list. 

However, i n las t week's issue, 
4Troops wasn't on the Heatseekers Al• 
bums chart. 

After SoundS can reprocessed its 
charts 0 11 May 13. 4Troops' al burn en
tered at No. 11 wit!, 2.000 copies. But 
the page on which the Heatseekers Al• 
bums chart appeared hadaJreadygone 

to press. 
Those 2,000 in sales were shipped 

and reported the week prior to the 
album's May 11 release date. 

IVlarlcet \Natc:h A Weekly National Music Sales Report 
Fot-..t1QkW"tdln9M~ l!,,.20l0. F1gaJIQ'.wo ,o.vidQd. 
Qi:,n'c,lli,;l from~l'MtO'lil~d•tlMl i.c,:,,• ;w'(l t...:k 
MIIK~T$~oil0.;;tl(l~l;ltf 

nielsen 
SoundS<.an Weekly Unit Sales Year-To-Date 

DlGIT,U Dl(dTJl 
mllMI AlBJm• l lt,\(IG ~09 2010 (MING! 

TlllsW..k 

wlW..k 

Cllang, 

5,328,000 1,506,000 22,283,000 OVERALL UNIT SALES 

l~ls W..k la,t V..1 

Cllang, 

6,071,000 1,529,000 21,9•5.000 

·12.2% -1.5% 1.5% 

5,828,000 1,330,000 20,861,000 

-8.6% 13.2% 6.8% 
•0~1UII album~ .,,. also COU'1ted wtttl111 bbllrl ~lu.. 

Weekly Album Sales (Mi llion Un its) 

30 

2Sr--+-~-~--+----,r-+--+-+--+--1 

20 - 2010 

o~---------------~ J F M A M J J A S O N D J 

Albums 127,913,000 115,107.000 -10.0% 

lltgitall10<ks 445,343,000 444,271,000 ·0.2% 

SlortSintlti 580,000 759,000 30.9% , .... 573,836,000 560,137,000 -2.4% 

Albums •ITU' 172.447,300 159,534.100 -7.5% 
'I~ track e<i""111ff« albuff'o Ml," (TU.) w,tJ, 10 tn,ck d0'..,.,10.tds ~c:,uiv<,~n,, 
to ~nlb-Jm~ 

ALBUM SALES 

'09 ,., _______ _,J,,,2"-'7.,,,9'-',njJ:s,:l,-lo"'nJ,. 

'10 115.1 million 

SALES BY ALBUM FORMAT 
CD 

Digit~ 
'/kl~ 
otho, 

100,012,000 83,01• .ooo -11.0% 

26.990,000 

883,000 

27.000 

31.077.000 15.1% 

1.003,000 13.6% 

15,000 ·44.4% 

~09 2010 (MING! 

YEAR·TO·DATE SALES BY ALBUM CATEGORY 

<u1ltl11 69,426,000 64.305.000 -7.4% 

C.1>111!1 513,486.000 50.802,000 -13.1% 

O..pui.1111 42,477,000 38,577,000 ·9.2% 

CURRENT ALBUM SALES 

•09 _________ 6,.,,9..:• ....,..,1..,11..,10,.,n.,.. 

'10 -------64.3 million" 

CATALOG ALBUM SALES 

•09.._====='"'""'a .... ..,..m ... 1 ... 11~10~n-
' 10 50,8 mllllon' 

~ fl S.tll.m d!'..l:M\ count, u ~ r,ant onl~ u111, wlt!lln tho l'Vs;t IS m,:,r,tt" ol at\ 
11bum·, r,;,~( 12 mon.tt,s; for ~i;;:;,:~ .-id ~:z 11,lbt.linl;). m1a, ltl;iot , i.r In ttlil 
cop i..- or 1h11 &llboMd 200, IIO'"""-'=", , _ 1, curnmt. Titlu OidM cl\Ml ts 
mord'rf. -u.t.110i;, Dg,.ipc...aYloQ K 11, 11.lb:i;at or ut.alog for tltlQ,, 011~ mCJN- ltl.an 
]Qf'r>Ol"IJ"t<. 

Go to www.billboard .biz for complete chart data I 41 
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5 4 8 m ~A~~:~:-8 '~-~~!! )l.','t.. >,~l\ft1•0'A.,A .. ,A •1 •AA My World 2.0 1 -
~ LADY ANTEB ELLUM Need You Now fJ I 2 2 CAPl.}jlt lllASHVUEUre-1 l,S~R 

- 1 :~~0~_A;:_~ NAL High Violet 3 

' 5 I~ AC/DC Iron Man 2 (SOUndtraeK) • COll.iliBIA W952" rs~~ MUSIC (11 98 CO.OVDI ® 

m u THE DEAD WEATHER St!a Of Cowards I • lHIRD II.Al .!24031'/WARr,IUI BMS. f1!.98j 

, -

0lfl CAROLE KING & JAMES TAYLOR Live At The Troubadour • IIUR 3€t!-3 lli.98 Cl> O\'D1@ 

USHER = 10 • _I'll lAFAtetJNf 61$-SVJlG 1Ut1 
Raymo nd V Raymond t 

lllu CHARICE Charic.e • UJ,'REPMISE $1951&'W.lRPlUI 8110$. 11.98J@ 

I --E GODSMACK The Oracle 1 Uli'/£RSAt fllt>tJBUrC Olf.2'38,'tJ~~G ft 98i@ 

lllu AS I LAY DYING """ WeTAtet.ADE 14901 (1~.98 Powerless Rise 11 

11 11 LADY GAGA The h me II I Slfl£A11-Hll:/K'J K1.l~~lwltRRY1flHJINIERSUlf>1: 0 1 IF.-l"/1;~ 11;t~1 

7 - COURT YARD HOUNDS Court Yard Hounds 1 
COlllWBI~ ¼!44 IJSOM'f MUSIC (11.98) 

B .O.B B.o.B Pre.s.onts: The Adventures or Bobby Ray I = 12 I IIEBEtJll)Cll/GIIArll) t11,1&·~~ATU.IITIC 5 I 8fMUIMi [1~ 98),@ I 

16 9 VARIOUS ARTI STS NOW 33 a ~K"'l:!ASAU'Hl.i£0f« MUSIC DHU,'tAl'ilCI! (18 98 

lllu TENTH AVENUE NORTH TM Light MMIS The Dark • IIEUfl!(m 101•,4rwIr.-Ml),1,,Cj11,9~I 

24 14 KESHA Anlmal I lfMO"IE/ACA d2nt.Jl!.WG 11.98 

28 " 
JUSTIN BIEBER My World (EP) • I SC1<{1t'l.80Y/AA.Y"'10M) BAAUII/ISlA.MO O I 37tMOJIII!. j~.9"I -= • - DEFTONES Diamond Eyes • llf~ 51J922/WAl\\1£A8$10S. 18.94 

27 16 THE BLACK EYED PEAS The E.N.O. El I l!ITU!Sc,Qf>!: Dl281?'~G4 !11.9"1 

21 13 ZAC BROWN BAND The Foundation El • 110,,A-'lllGGl't PICl\JAl~0M[ GR0\111\'IA.llNfft 51Mll/A.6 ll3-.981 

23 18 MIRANDA LAMBERT RevoltJdon • I li0ll.i.WBIA NA.SIMI.Lr! '468§f.'6WI 12 W 

9 - TONI BRAXTON Pulse • ATLlllttl, ~:z.:1,9/AG 11 Li!)@ = 3 - MERCYME The Generous Mr. lovewell • ~0.'COlll\18hl.770B!'SOMYML1S'C '13.98 

• 7 15 22 MICHAEL BUBLE Cra:i:y Love Ul/RtpRl$E$J013ll'f/AIIPlEq8;io$ (18,UJ@ - KEANE N ight Tre,in I • CluARYIRHJIWfEJ!$CON eu201/lG.A t9.98J = 22 21 I! LADY GAGA The Fame Monsler (EP) • I Slfl~lltlll!:/~Ot.JllVE/OHEARVTSIEE!IMlfASODPf 013UZ•,~• UG~I 

111'11 MEAT LOAF Hang Cool Tedoy 8 ear ~ r, 
1001> & PflOOD 617'16DJR<IMJAIJMMER (18.98) 

25 3 BULLET FOR MY VALENTINE Feve, a Jm&3K7" l l 6..il81 
LUDACRIS = 33 20 l)TP,'OEfJ,l,Ml1•030'/10-J\IG(13981 s ame OI The sexes t 

35 26 TAYLOR SWIFT Fearless Iii I 61GMAC,i!l>if~00 {18il1@ = CARRIE UNDERWOOD Play Oa r • 30 25 lt.'ARISTA KASW.-A.U 11'9-WS.\lri (13.981 I 

31 19 MONICA Still Standing • z 
J •0398.IRMG{11911) 

m u WE ARE THE FALLEN Tear The World Oown I • UK~U~SAt A1N8l!C 01US,JltJ1,1-~G (UI) 

'8 32 RIHANNA Rated R • • SAP/OH JAM Oll13MD.lli:G 11:UllI 
MIRA.NOA COSGROVE = 32 ' COlL.',16I1\ 3104915011V MUSIC 896 Spa,u Fly L! 

1 ~ - 4TROOPS 4TROOPS ,e 
I yj~-V1A.i,S•~~Yl'ORIU1&•ill ''i! 

" 31 ALICIA KEYS The Element Of Freedom ·t W6,W i lli71•/AMG (13981 

37 46 TRAIN Save Pde, San Franc lseo 17 li0UIA8IA.OTT36.'~QMYMUlilC (I? $e• 

111ft SLEIGH B ELLS Tree.is • U.E.l. DIGITAi. tx,'MO:\I ., POP ffi.98) 

20 7 IE MELISSA ETHERIDGE Fearless Love 1 ~LJ,110 OHc-:!MOJll<l f9.9t1 

29 24 Iii: SADE Soktler Ot Love • t fl<'.(;UW'/$0!0'1,illAIC j l !~I 

39 ,o NICKELBACK Dark Horse fJ I RO,,DAU~EAl18D28i18.9l 

19 10 ! ~ ~~~v~!~~ !'GOLUl.'-.:IIA 676811SOtN ".u~ tii'~~he Music-., The Power Of M e,donne, (EP) ( 1 

""" 17 - ZAC BROWN BAND Pass Th& Jar: Live From th& Fabulous fo,c Theat&r In Atlanla 17 50V'™~Rtl yqOIJND/A11,A.!n:(; 5U72~AG j~ 58 C(} 0'11()1 ffi 

53 38 LIL WAYNE Rebirth 1e I CA.SH "'°~Y/UM--,;RS~l MOT<IWIII llll137/UWFI.G ! 13.9!1 

m u JACKSON BROWNE DAVID LINDLEY LOW! IS Strang~ .. IIISll)(-5,11I jZ.tit1 = 40 30 MARVIN SAPP H ere I Am I I \<EflffV~11HIJLG (l1.11I 

14 - BONE THUGS-N-HARMONY 
MiVLtJW/REPA.iSi ~10O5/WAltN[R ~C<S.. {18.SI-J 

UNIS: The World's Enemy 1C 

13 - TRINA Amaz.1n· 11 f.L9-11-SLl.'.IE32&61 (1t.9.BI .. .!!. SOUNDTRACK Glee: Season One: The Mus ic VOiume 1 • • ~ l H COlUIV ~x T~'C(ILUl.':ilA Af09¢.'SOflV 1.'JSIC r11.H1 -

The ll•ve,r•~d 
utit,fllillarto 
f,1115 of '"lbe Op rail 
Wlllh!'/ Sltow," g,t 
• boosl hom a hall· 
how on ovo,st 
... 1.111t 1119-
Vl>ked 1 ... cl,buls 
wlll1'3,000. 

r.1ow111gu,, 
bond's pertormanc, 
ol "S.plemr" 
Hayl!on 
"Amerkan Idol.'' l s 
pa1ental1MJ11 
garne~ Is be~ 
..iesn,.-..11, 
w"is-9,000-
wl!l a gain ol ll'II. 

m 
We'rt 111lessln9111at 
the al!MJ11's second 
stJaighlMly 
g,aio (up 8%) , .. kl 
be owed lo bull 
gained hom lhe 
hiH1op Eog's May 
!perlOll\lnceoo 
NIC's "Saturday 
N~bllivt." 

m 
"Ameriunklof" 
<i>mpilatiomwerr 
, .. rt, offerings ap 
unlil 1001, wllen 
the ine loot a 
breai lor two"°" 
11 rtlumed lo 2009 
wlh a Walm,rt• 
mill<ivttll~.111is 
, .. ~svmlo, 
(6,000) tmi~bte 
toalll)llysjcat 
r<lal,rs,asl's 
onlylllll1eCD 
conft,il>lllMI. 

The S<I , .. , 6,000 
copies wltl an !0% 
jump i1 oveoll 
..ies- and,lll% 
gal, • c1o .. ~ads 
-after ltwas lbe 
Amuon Mil state's 
daily deal May 14 
for$3.99. s.c .... 
II ~ps 1,10111• 104) 
100,ltalso 
11/~0lt< II011111, 
H .. llftie~ AJIM!ms 
chart. 
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THE BILLBOARD 200 ARTIST INDEX 
8RQtcrll8D.l.$ .. .. UST::itlCCIIIIII . .. "' OlR0UCS 
IIROOUS:X:W.SCUl . . 88 C~GE Hf R f.PK.WT ... klP.AlflAOilSGAIJ'J[ . 36 JASOtlOCl!fJLO . •. . 

4TA1J()P$ ·" 8(11iETI-100$.it, IWLI.IONV 
6ROoti5&0Ulm "' C(Ut(Clol.LAJ. "" CCllRT YNIOHUWDS . 12 ntf.lJRJYHEADS ... 

ERYYJiHflitOO ... 55 G1JITH 8ROCIKS "' WJIV'CH.Afltj -CRffllF,MC( WMIIU,TEA o..JHCUlltY .. wca 
811AU &14.1~ ... . 62 48 

3""' .., ARTIST Title Hi -~ ;g IMPFlltH & IIIJ~9ER . ~STRIBU'TltG I.ASEL Il'R CEI 

~ DAUGHTRY Leave This Town • I ~ 44 .. ~~A' i'•-4.ll'.1 I ,o,_..,. 

42 17 JIMMY BUFFETT Encore!. 1 IA-'JL80,,T21N0:(1C.98) 

18 - THE NEW PORNOGRAPHERS 
.... ~~~0011.int• f14i18t Tog&lhBr II - BOONOOX Sooth 01 Hell I .. P{,'l'(.H~ATHl~ H 0I Iii-Wit 

45 11 ERYKAH BAOU NEW AMERYKAH: Parl Two: RettJrn Ot The Ankh 4 (;(JNlROt ~RU!CWL'fllVUISM. MOTO-.?l 01.:n•i\JvAr; f13.S6f 

S1 37 TREY SONGZ Re.ady • I S(WJ 80QKJATLAUT'C s1i79•11\G ria Wi 

SOUNDTRACK Glee: Season One: The MuSic Volume 2 = 51.1 50 1(JTHCEMTUR'I FOX TVftOLtJMIJA. 611~)'$(1t.'!'ML'S(: 11 5'1 • • 
n •• JAY•Z The Blueprint 3 • 1 

AOC MlfQfj 52Wi6'fAG 118..981@ 

47 .. 1• LADY ANTEBELLUM L.acfy Antebellum • 4 (:APITOl NA£H~LU Ol1()6 j12 W.I 

""" 52 34 SOUNDTRACK Cr~zy Hean 11 f.(JKof.OXSU,ll(l-l.lGH161UJl>;£W WUl 11.911 

61 63 SKILLET Awate I MIDErll/lN0/"1l.A.l(TIC51ffl711,G ltl.98t ,. - 8BALL & MJG Ten Toes Down • GR.\~D H~~U ~11Et,1f1 1198) 

SUSAN BOYLE = 3a 4a S'f«IIC-0LUM81AHB29,'S0,/YltJSIC-f11.98f I Dreamed A Dream a , .. 27 MGMT Congratulat ion£ I I COtUPARIA 4533~•/SOfl'I' MUSIC IH.9:8f 

73 .. EMINEM Rela.i:,se t WUl,'$HAOV/AP:eR.\IA.'111,,ltlTtR6'0Pl0!lSl>)'/IG,A(1U8J 

6' 70 JAHEIM Another Round I AIUMTIC- l221U/AG 11.9& 

87 .. MARY J . BLIGE STRONGER WithEaeh Tear 2 Ml\,AIARC2tlGEFftN 0137:l2•1GA l1l~I = 84 66 YOUNG MONEY We Are Yoong Money • CA&H WOMev,'1,11I~eASAl .VOlOWM fl31WUMR0 13.st 

41 - JOSH RITTER 
PYll!EAS Ofl!" fH.98) So Runs The World Aw~y ft 

SI.I 57 JASON ALOEAN Wide Open • • SIIOll,\l 80W 7U7 (18 9.8• 

26 - THE HOL D STEADY 
VAGIIAU 5'83" 1H8 Heaven Is: Whenever • 

56 61 AOAM LAMBERT For Your Entertainment I 1a/JIU.~a01ilL.WG(13.S8, - JENNIFER KNAPP L&tling Go 1ll IJRAYlJ\16081fTHIRMIGERS{1298) = 1, 67 SELENA GOMEZ & THE SCENE Kiss And Tell • • 1Hlt.LVWOOD~Q2131 U.98i@ 

113 100 THE SCRIPT The Script .. 
Ptl~QGU,IIC.'t:~ 331.50/Sl.llfr MUSIC ll?.981 = 56 86 PINK Funho use • z 
l,W ,Cf 36T5oil'JLG ru 9.Bf - SOUNDTRACK American Idol: Season 9 ff 19/flCA713h/ll1,1G(11.98; 

67 " ' 
GORILLAZ Plastic Beach 

1 
I 

'l'IRI.IN 275el71(:Af~IT0t. l18.9t1@ 

63 45 LAURA BELL BUNDY Achin' And Shakin' • .\IER~tlffY 1O5HVll~E O I l'oi-th'UM(,N fl 1 981 

7Q 60 LUKE BRYAN Do in' My Thing • GAPITOl NASH~LU M-IJ3 J18..9!1 

"' ., ' 
BROKEN BELLS Broken Bells 1 C0I.UMtlA 5586,~•/SOfl'I' WUSIC fU.9:81 

57 36 WILLIE NELSON Country Musk: • ~AP.t,sR&--\,•il32~(1.'ROUtl!IE:R{11S8j 

95 84 JASON DERULO Jason Derulo II MtL'G.I, Ha&Hl& l19&n,l\'l~H..,EA 8MO$, 1 o.sa 

ro 52 SLASH Slash I OIK f'.J,~'O 3UJJ {17 98) 

76 56 JIMI HENDRIX Valleys OI Neptune 4 tXPEAIEK(;f HEPQR'X.>\Ui,4CV &40!,i•~O,N VUSIC [II ~ I 

75 59 SOUNDT RACK Alvin And The Chipmunks: The Squet11kqvel • • fOX sn,WAHL\10 f18.98> 

65 47 COLT FORD Chleken & Biscuits • A'l'[Rltlll: JOE'S 118 ru ~, 

34 - BROKEN SOCIAL SCENE Forgtveness Rock Record " Mil!. &CP.AlfS ~4• p6.9!1 
SHE & HIM = 81 71 ME~G[ S5a4" fl~.88f Vo lume Two I 

6' S3 ALAN JACKSON Freight Train 1 AAISTA MA.91Vlllf i2~60.'Sl.'\I f1' 98f 

6IJ 29 DADDY YANKEE Mund lal • 'LCJ,Alli&QD3n!SO'<YMUSICU.Tltrf1UI) 

7' 76 TOBYMAC Tonigllt I fOfl[fAONT 26371 /13.981 ® 

96 '' 
KINGS OF LEON 

Only By The Night.I• .! RtA.nti,.n;.'AG 1398J 

e MUMFORD & SONS Sigh No More 94 . , , G.!lll.~11,0(lf ~~ R-OAOOWMLA~S--.OH 12.St 

"' 1, EASTON CORBIN Easton Co, bin 11 MERCURY NASHVl!.L[ 0J,Mt4/UMGM (1Q SBt 

71 39 SHARON J ONES & THE DAP•KINGS I Leamed The Hard Way 11 QAPTl):ltl DIil" (li98) 

PARAMORE = 106 127 CUEU!l 8YP.AME1l §1U~Q•/,t;. i 18.S!1 Brand New Eyes • I 

111 BS MUSE The R~slstaoc & I tlEUUW-3 s2u30•1VIARNER BROS. 11 ! 981 ® - BRUNO MARS 1r s Better 11 You Don'I Understand (EP) • E~{nRA OIG!TAI. EX 13--ni 

104 91 ~· SHINEOOWN 
The Sound Of Me.does!. • .! AIU.Ml!C-!112U,IAG (18.StJ 
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JAV•l. . . ..• S8 IIJOCl.01 .. 

KlOZilOPKIDS 

,16 V,0UM1£6HWWI 2 ~9. 
2!i t.ADYG,I,~ 11.26 
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101 101 87 BREAKING BENJAMIN Dear Agony •• 1!0.LY\111000 OC?398• /18.sti ~ 
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107 74 CYPRESS HILL Rise Up II f'flK!RllY1'MS ll"CAPllOL(1898J 

102 90 78 CHRIS YOUNG The Man I Want To Bo 11 
RCAIIAS.riVILlf?28tM;MN UOW; 

157 159 MILEY CYRUS The Time Of Our Lives (EP) • I HOU'l'WOOD (047111 0: f10.98} 

e, 124 101 DRAKE So Far Gone (EP} • ,'(Juti6 MOlll~lt.\&1tl MOflEY/Ult'rtRSAL lbJIO',ljN Dl l-4~"1.JVR& f9 98 
1153 152 114 VARIOUS ARTISTS RadiO Disney Jams 12 • The ad's "''MT O~MfY 0D52l2 f1S 88f 

104 99 83 OWL C ITY Ocean Eye& • I ~Ii 'lfRSAl R(P\18UC 013UI ',\.IVRG 110.88 

1oe 80 82 JOHN MAYER Battle Studies ~ • I (;0.,l,/.W8h\ .»081'1$1).11V MU51C f13 98l 

1oe 91 99 COLBIE CAILLAT Bre-t1kthrough • 1 ~W.N1R&AL ll{PIJQUC 0131,._/IJIOHO (13.98)® 

C TAPROOT = Ill \tlCTOffi'f.Glf1.U8 
Plead The fifth ,. 

C 125 109 :J~: 6~!~}l~ ,/ ::~~ ~}1~:~~6E~! 98 ~e~ d: The Best Of Bob Marley And The Wallen. • M 

C: J.42 110 
KID CUDI Man On The Moon; The End Ot Day • OR!:AW (lt,,'(;.0.0.0-lUlf.M:MAL IJ.-OlDWN DIJ.IU ' r\.l',jR(; 1l..9-8 @ 

"" 110 62 28 MARY CHAPIN CARPENTER TM Ago OI Mit.\CIM • ZOf "11133.f!IOIJ.IIDER 1198 

· 11111~ 154 114 t3S ' 
TIM MCGRAW Southern Vo ic e- • (:UJ!!J9 \Ul1!.Ut 

<0ntin11<S lo find GIii MELANIE FIONA 
new tans: lite song ~IUl\l"1-;RSl,L MOTCtWN 013 ISQ.l\,MP.{, l10 ~ I 

The Bridge 

rises1Hhn Mal11· e 160 128 KIDZ BOP KIDS Kldz 8 op 17 1Z 
"""'11op.U, RlllORlT1E8nl' (1898) 

<lmbs.0-!5 .. Hol 157 83 116 REBA Keep On Loving You • £tAR&IRuca ~IQO.,>jM.(111.Y f18.98) @ 

100 A1111lay and was em THE EXPENDABLES Prove It ~eard OIABC's Sl"OoPIO 0OQ• f11 98f 

"Dandog Wltll tht GIii FLORENCE + THE MACHINE Lungs 
Stan"llll.,.k. t!NIVEltSAl ~el'l!~I(, OUH0.11.,NRG fl;J..W;t 

Thotu11~- e 159 lAS ' 
SOUNDTRACK Twil ight 
~l,l\lll/CHO!l' SMOPb\T\A>jllC 61 ~91-3-'IAG [ll.9111@ 

111 110 115 MICHAEL JACKSON Number Ones f IJ 11 
V..Ut'l;PIC ta~Q&rliOIIV MU61' 11'.98 

0 128 9, PHOENIX Wolfgang Amadeus Phoenix 17 lO'r'AUI( 010~•,'Gl.ASSIIOU fH_9!1 

JOURNEY = 113 121 112 
tou-.e1• i u93 H3.S8, ~ 

Journey's Greatest Hits [• 11 

,nl,n ll'ilh, li% 
181 133 - JUAN GABRIEL Joan G.abrlal 

incttasei. f0UO--,SA~51,t<1NLE(l198} 

182 88 - FLYING LOTUS Cosmogramma 
YI.A!'IP 115' (1~ itJ 

ml 183 153 141 THREE DAYS GRACE Li1e Starts Now JM ~&/AG H3.S&1 

114 98 51 JAKOB DYLAN Women + Country 1Z 
(;Ol,L-.81• .g:51.f/60MY MU61C. ti I ~Hi 

115 77 94 JOSH TURNER Haywire I WCA MSll"1LU 01336lill:MGV l1l.9t1 

Nontr,dl~n,I sales 184 126 181 ' 
MICHAEL BUBLE Call Ma l ttesponslblo 
1•3,'RR'f!ISf 10031:J,-..,·.yi~fR BROS. [18 181 

oftheCDlhrou!lll e GUCCI MANE 
Sdlolaslk's lea<ller 171 f31 IOIJ 8f:ll(;K S(l~An!"ASYI.UM S~~0•"11•Af1N£f:l ilf\(IS. pt.Ht The State Vs, Aadric Davis 

~-Ill 
MATT KENNON Matt Kennon 111 
8UIAJ.W01D0? 1398 

117 89 9:; rn KENNY CHESNEY Greatest Hits 11 ~~ 9U.f,~5SiS.'1'N(11.98j 

11• <9 - IE MINUS THE BEAR 
O.v•GElt81!10 ou· IS.&8 

OMNI .. 
G-111°111 SARA GROVES Flrallias And songs 1• 5PO-"~MIO'COlUM81•"47tl/Sl).VVli'JSIC (f198 

utalogllm G 164 157 GUNS N' ROSES Greatest Hits 
propdltdllle '.iHfUl 001714.f1lTlRSCCI?£ 11.98) 

a~UM"Ssale!III 1117 131 111 BROOKS & DUNN # 1 S ••• And Then SOm t!I 
A'l'IISTAMAS'\Vlllf 49922/Sl.'Mf' ,l-98f 

rmntweelf~T~s 
188 158 \,t9 FIVE FINGER DEATH PUNCH War Is The A.ns:we-r l<sue, tllrnl sens f'flOSfl'.CIPA.AKMIIDfl ' \l3.98Jffi 

(,000 with 50% 188 92 3, DROWNING POOL 

11'1•- ls•illlh 
(l[Yf~~VEl'l'740(1J..981@ 

120 102 58 ICI SEVEN OUST Cold Day Memory 1Z 
~ ROS!ILG.!-2lUZ,ASVWL\ 18.98(:~ 

MICHAEL JACKSON 
sb>lghlWeelfly 170 138 156 

MJ,.l'EPIC15067','$0th'MJ51Cf179flt 
Mlchao-I Jack.Son's This Is It (Soundtraek} 

C Ul9 130 6 LA ROUX La Roux "' 81G .irf 'P00001t.·c~RR'fT~( 'll;~(AUc-={ C 133&9' ·IGA 10.&8 
p in. 171 10, - NIKKI YANOFSKY 

OfCCA Ol t lll j9 

122 103 81 BLAKE SHELTON Hillb illy Bona (EP) I ReP~,W,IJU(~R Dlt-06 1NAMM,~fl ~,~0/1\'Mtl tB S8t = 123 117 97 VAMPIRE WEEKEND Contra 1 l(l. ~7g• 14.W: := 
124 93 105 DARIUS RUCKER Leam To Live • I UPITOl AiASI-Nllf 85f« (1(1 98 

G 136 55 THE DIRTY HEA.DS Ari'; Port In A StOfm I • D'FCJP~'l M!nil(; GROOP 1~•3113.$?1 

GARY ALLAN = 12& 115 113 
MC,ANASll'IILL1Dll3&2,LL..-.~ 10...ge 

Get Off On The Pain s 
127 127 73 COHEEO ANO CAMBRIA Year Of The Black Rainbow I I COll, .. 61• 51095'/$0tllYMU51C (11 98)@ 

C I.IS 144 LIFEHOUSE Smoke & Mirro rs • GEFHll0137Wl6• (1~981 

CASTING CROWNS = 128 69 so ICACI-I STlleEllR:£1.1111~ 101l5.'SONY MUSIC fH.9t1 
Until The Whole World Hears • • 

e 16S 163 MICHAEL JACKSON 

Elli (PtC.UGJiC'f i-428?fSONV MUSIC f19.981 

0 185 183 AC/DC 
The !Clb· (Pl(;,'l(G•CY W01'16()llY V.U61C- (11 91) @ 

infffVttgry reissue 174 122 119 VARIOUS ARTISTS 
ftG'EMI CMG SUWi\'Yl,OfUl.(;Lf:IB 17 .W:1 

olthtbaofss,1-
MICHAEL BOLTON 

boa,tlogk .. kU 17S 166 - UNIVERSAL M,Ol,OWN l1•10M.,'.IAG l 13S81 

"Breaking the lilW" G 188 160 THEORY OF A DEAOMAN 
- brings the Ille "l'6180~'ROJ,[)RU~-"ER !la-98 @ 

ORIGINAL BROADWAY CAST RECORDING bi<k onto Ille di art 177 154 168 OfCCADRQAO',i'AV0016Bl/0€CCA l18.9&J 
wlh (,000 SGlcl (up GIii ORIGINAL BROADWAY CAST RECORDING 
l,811%). ~HIN073271 (18.981 

179 168 164 THIRTY SECONDS TO MARS 
IMMORTAl/Y'IHilll 6~111 'J(;APITOL j!Ut1 

130 134 118 SOUNDTRACK The Twilight Saga: Naw Moon • 1 
SUMMITl(;-lO, Sl'-0~1,l,TV,NHC Sl94n•/~G (18.98) 

C 148 126 TIMBALAND Tlmbaland Presents Shock Value 11 II • M051U"latM:KGROOlro/lli'lElt5,COli"E 11364~•/IOA [13.98) 

0- EI EMILY OSMENT Alt The Right Wrongs (EP) 11l 
WIIIO-lP 131~ (• .98 

133 .. ,,,. I BRAD PAISLEY American SahJrday Night 
11 a • ~IS1AP,,,,StMtUt7JS2/S.'A'lf1J98 

C J.46 1,t8 CAGE THE ELEPHANT Cage The Elephant 17 Dsf> t 'M!B'/.1'11:111:981 

OJ HOLIDAY + GUCCI MANE Burrrprinl (2) HD I I-

""' 135 90 
1617 fltlillCK SOW.ll/ASYlUM .!>231l90.'W~Atll'I 11-~0S. (13.981 11 

G II El 
JUDAS PRIEST British StM I • a, 
(;otl,;.IA81/\,\eti,M:V 6ij7H,'60,N l.'WC i 1$, U Cb ~bl @ 

137 1 .. 3 1.12 ~. TAYLOR SWIFT TaylQr Swift II I il&M~!l\10?9012 18.98 ffi 

Ill 
191J 10a 54 PEGGY LEE 

(Ml SPfCIM. MAA.(flS 3-1359 Ell.'STAA8UCKS (1B8t 

181 60 - NONPOINT 
954 0D7!'!10CKU SClfflCE VElf1UAES [\3 WI 

182 167 161 BEYONCE 
Mi,16,!1;, W[)RlQ"WWl.'~U. IQ4W,'$0fh' WUSIC 111 98t 

1113 120 136 AMY GRANT 

The 1""2on HPl 
A-.YGR.vfl !>IIODIJCHOM UU31$!>.ISIROW {17.SgJ 

CIII BON JOVI 
store's Hay 1l daly AIIERC.URY»8QH/UM{(t.98j 

deal .. tilt set f0< 185 151 194 ABBA 
$l.99h~1111m P(tLYOOM .S17Ml1/UW 1u.n 12.98t 

wtll. 60% ..... u C 180 t43 MGMT 
COI.UMal.11 1951t•/~Of(V MUSIC (9.981 

gain to nearly 
187 140 138 KEITH URBAN 

(,000-1~ se<Olld• CAPITOL ~~H--,LU 35151 ' j 18.5e! 

1311 46 44 TENTH AVENUE NORTH Over And Underneath • /IEL,IIDfil 10126/Y.lJn"MLSX: j 11.St1 = 138 118 133 DANNY GOKEY My 8es1 Days • 19,IA«;A NA$i!Ulll-l iOU'liMN II $4 

be<lsallswetlyet ,. 17S 172 BOB SEGER & THE SILVER BULLET BAND 
CAPltOt30U.4'f1U8t 

1• 132 140 RASCAL FLATTS 
l'ffilC STRfEl 0D26'M f18.88j 

140 100 107 
VARIOUS ARTISTS 

W0WHits2Q10 • a 'M'Ofl'!I C[.glillf'flOV.Ollll IPn°~l.fUlY 1UH•l:W(M6 !11.981 0 196 151 THE XX 
YQijKG H,IRK~ tsq• j l4 ~ t 

o 111!111" :~K~ D~~:OJ~[ll98t ® ThO Clrcle • 1 ii 181 163 171 MAXWELL 
(:OlUMIIU. U ltZ'SG!,!Y 1.'!JSIC !11.Hf@ 

0 186 170 ROBIN THICKE Sele' Therap'f: The Sessk>n I '1~TRWINT(RSC(l~01l7U·,-.o• U,91t 
GARTH BROOKS 
'EAAL 2 IJ (25.9~ CD DVOI ® 

143 139 123 VARIOUS ARTISTS NOW 3:2 I Ullo\/NfV(ASAl.tl0 ... 8A :>!641/S.OKY Mtr.:l.C (1 B.!11-J 

"" e 1•9 1•7 
CREEDENCE CLEARWATER REVIVAL Chronlcie The 20 Greates1 Hits l!J • f~NnSY 2 ' /COIC(,l)f;i0r,191 12 ~ I 

SICK PUPPIES 
Theioctbaod's .iW'l.,'il~llr 2"-Jlit-Ami)L (1U81 

utalog of albtlms 1114 129 - FRANK SINATRA 

w,slfllsuedllll AEPAISE 438652/W,'»IMR 8RiOS f1t.98) 

0111 SAGE FRANCIS U(F)o , j4I SJRAMi E u, ... OUSfAllll• ,,o, I '/tF'llA.PH l16.n1 wtti, and eadl GIii PINK FLOYD 
l'IARWST Ml~S 11163./CAPfT(IL (18 S~ 10.98J 

1 ... 82 " 
14 7 123 184 ' 
1 ... 109 12 1 

1411 86 6• 
I 150 137 77 

PEGGYUE 180 
Uffi40USf. 128 
Ul.WAYt4[ ..... 45., 197 
WMCRfS • ..... ... .22 

B!XIWJILCYA>IJ 
Tit: WALE RS .. ... . 1C. 

w.).1A'8.L 1il 
Jt) OUAA\"l:R . 1G(i 

HOLE Nobody's Daughter 
Clt'€Rll'f ~OAf\'iR!lo':EAC!.);IY O I tU2•~0JIJ(; f9.9t1 

MICHAEL BUBLE tt' s Tlmo 14J.11EPAISf •3946.IW•AMElla.tOO. t1898l~ 

VARIOUS ARTISTS wow Gospel 2Q1 o WOfll CL.lfl81tMI CM&h'UIITY'2~42f.t.G (14.!itJ 

NATALIE MERCHANT Leave Your Sleep 
t!G CITY SISTHIS.,.IOt•U,UCI-I H~4"11AAIIER RR<lS. (2• .get 

JEFF BECK Emotion & Com motJon ATC(l~236954'Rl".'41)(1$981 

'Mli\UE WRCHAlff 149 llftlf.W .IOSHtlll lEft .&9 
J<llRC't\lf .. ?3, POF':1'0CFIAPHERS .5l BRAD PAISl fY .. 1JJ lAF:OtD: .. ., .121 
ll'.,IAT. . ... 6t IM tn:n.BJ.CI( . . . t2 PAR,IJCIR( 97 DJ.RIUS RUCKER . . .. 1U 
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l«JtiiC.11 J2 

112 
• . . . • 1'95 

oo~m ....... 1a1 Ptt ::Em 
tWI.V ():Sl,,fllt , 1J2 Pt)O( HIDtl 

..:JTU'r'CJIUE IM C7NLOOV 1~ PrM( T6 SAOE .,1 
tr,IJUfCJID&s::tlS. 9-1 
tr&JSE . s,g; 

UlilNtJ S~PP . , •.. . •7 
T~~JM'44 t'i'M ltASCALiuns ... 1n ~: = &.lME.sii.V~~!. 
WICKEO 177 lil&Ji... .. . .. . . . 157 91Jllff8Mltl . 1118 

llU lltCGRAI\' .. 154 THE NATl:itU.l ... ., 
·" 

RIHMJX,\ .3-' StlJElllUST . . .. . 12(1 
l«,l,T LON . • Z7 WILLIE !4Et Slll'• . SttH HM ..... 89 

11 = II 7 .. 
sports, hand,,. ol 

188 ,a - HARRY CONNICK, JR. 
,dd1t~aauraa, G0tUtAIU.d22B'ISOftvWUSlt Ill.Wit 

Tlispartl<ularsel Ill LIL WAYNE 

(upl~%)wsilso 
C.loSM WONEYl\.lllll~(ASAJ. MOTOWN 111en·1111,1;u, (13.S8J 

C 199 186 
MOTLEY CRUE 

sale-¢c«r,t MOllfV 311¢•,tLfVEM &EVEN (13 ~8} ® 

u 
11 -

W~mart;nd 0111 ,, LEO ZEPPELIN 

advtrlised lols SYl·A.'!l SONG11ll4&' 1ATLu Tit 11Ul1$ 

<i:<U~r- for $9. 200 156 - MICHAEL BUBLE 
1431R[XIISf•U7ttWA-;tllfRBROS. (1U8i 

lllmSHtLWII 
SM00:00~,l '" 100 '.!:1• A~:ni~t Pt i M 

GW.: THE MUSC. 1Hf l Hl:-01\'VOf AOt.Ul~\AN _, 

~ ~~ w,ooux:.43 RDBJITtten. : . . 
17& U Ri.: WIEWIOOO .31 

'°""""'' lf!M0:$1NAJH,1, 

"""' ,.,... 
SUr..HIICLlS 
fA'fl.(]RSWfl 

.. . 193 
.. 184 ,, .. 

.. . 39 
J0.137 

Cl-l~>J<S;THe 
Sll.lEAKQIJU 116 

AMCRICAPJ 011.. SU.OOtJ 
11 __ • ..n 

CIIA.lVffENll &D 
GLEI; susat/ Otl[ THC 

lolJSlC. VOLtJrAE 1 . . SO 
Glll: SU.Sot/ OHL THE 
IIJSlC VOUIUE 2 , 57 

142 lfflH ~ Ml 1$7 
m 1UJKT ..... J6() THIJITYSlCll'•DS 
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~ I' MOOtl .13'1 THREE OA'l'S GRA-tE 1tia 

1"1-1U)Ot 101 
TfNTH AV'F~ f tlQRTH 

15.138 

TIMBALN4O . . .m 
TOIMMC. .. .92 
fRlillf . 38 
ffi~SQtJ~ 58 
TRt•A . .49 
JOSH l ~ lti! , . 115 

USHFR 7 

N ikki 

The Essential Michael Jackson 

WOW Worship (Purple) 

One World One Love 

Scars & Souvenirs 

Wicked 

Jorsay Boys 

This Is Wat 

Come Rain Or Come Shine 

Mirach~· 

I Am ••• Sasha Fierce 

Somewhere Down The Road 

Gold - Greatest Hits 

Oracular Spectacular 

Oetying Gravity 

Greate&.:t Hits 

Unstoppable • 
xx 14 

BLACKsumme-rs 'night • 
The Ultimate Hits Iii 

Trl-Potar 

Nothing But The Best 

Your Songs 

Tha Carter Ill 

Greala.stHilS 

Mothen1,hip 

Michael Buble • •1 

11.AOl;)Dl:Sllt:'f JM4Sl2 . 
., . , 15.l IHEKK 190 

WfM GOSP£t .n10 . • 14& 
WrNJHllS21'.110 .. .. 1<40 
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ARTIST 
!MPRIPI'" & NU\j8£R C ST~UT-~G LABEL :P'~ICf! 

THE NATIONAL 

AS I LAY DYING 
MHAt6LAOE l•S,01 13 91 

BULLET FOR MY VALENTINE 
JNE 1t, S8) 

H!ghV•Dlet 

Pol'leflessRise 

ftVtt 

Treats 

JACKSON BROWNE DAVID LINDLEY 
iriSIDE~111 24.9& 

l oYe Is Stra11ge 

TRINA 
Sli'-«•SLl0(32k1 (1898 

J IMMY BUFFETT 
MU80AT 2120 0: U.98J 

THE NEW PORNOGRAPHERS 
MATA~ 891• 1491 

BOONOOX 
~Y~O~A'""IIC -4-401 f13 99 

SOUNDTRACK 
FOX fOX SUflClt.JGHT &1U r~ Wl"ST 17 

8BALL & MJG 
GRANO ~JSJl£ 5128t1 '17.91 

JOSH RITTER 
P"f'JHEAS OOI ' 14H 

JASON ALDEAN 
BROW BOW 7!31 18.98J 

THE HOLD STEADY 
't'A6''1An 59.J' 13-981 

JENNIFER KNAPP 
GRAYl ~ $081 THIR~ER$ 119B 

SLASH 
DIK.HAYil31U3 179! 

COLT FORD 
A\'ER/i~ ro!:'5 216 H.98 

BROKEN SOCIAL SCENE 
Allf6 l CIIAFIS 06-4• I~ 98 

GREAT'!ST 
GAINER 

Amazln' 

Encores 

Together 

Soulh 01 Hel 

Crazy Heart 

Ten Toes DO'A'-lt 

So Fluns Tne World Away 

Wilie Open • 
He~11en Is wtienever 

Letbng Go 

Slash 

Chickl:n & 8-iSOUits 

forgtveness Rock Recotd 

Vol001e Two 

SHARON JONES & THE DAP..KINGS 
DAPTDrlEtl19• (15.ttJ 

TAPROOT Pfead The Fifth 
V'tTOllY566 i .UII 

PHOENIX Wotrgz.ng Amadeus Phoenix 
I.O"f,1.1,nee,~· GIASSNOU: 11,98 

MATT KENNON Man Kffinon 
lliM"-JAM tl1002 139!1 

MINUS THE BEAR OMNI 
OAl'IGfRSIRD' 0'2" fl5 981 

THE DIRTY HEADS 
E~CIIJ<\'[ MUSIC GROUP ma 13 9t 

CAGE THE ELEPHANT 
OSP 49654" Jl\t 13 ii8 

SAGE FRANCIS 
ST"IIA'tGF UIAOI.PS. A~II• t1011• fP!lli\1111 16 ~ 

THE EXPENDABLES 
STOOPIO ~• 11 9&1 

FLYING LOTUS 
WARP fSS" 15981 

con1,a 

'411'1 fort rr, A. Storm 

Ci1g8 T~ Elephant 

ll{F)e 

Pro•,e It 

Cosmogramma 

FIVE FINGER DEATH PUNCH Waf Is The Answer 
P:t06P(Cf AI.W< S.0100• 1U2 ffi 

DROWNING POOL Dro"A11ling Pool 
EI.EVOI SfVEN 7•1). f1U8 @ 

PEGGY LEE Come Ri;in Or C1)me Shine 
EMI SHClAL ,VAR1(0S 31359 E:t STARBUCKS fll W;t 
NON POINT Mlrac!e 
~ M7 ROC-J:FT st1ENCE v~NTUFlF6 13 981 

THE XX 
Y()IJ.IIG "'UR~S450' fl• 9Bt 

MOTLEY CRUE 
MOTL£Y Jao•, ELEVrn &.~'EN (1J 981 I:+-) 

PEARL JAM 
M0t.t£VW!=IWCH 9214 • U.tt 

VARIOUS ARTISTS 
FEARLES$ lai1U fU.9B) 

MERLE HAGGARD 
H"-~''11.1'4$\MHO ?&(l3~• W(ll( j 11-~J 

JONSI 

"' 
Gre,attsl Hits 

8."lckspacer • 

Punk Goes Class.it Rock 

I Am What I Am 

Go 

GOGOL BORDELLO Tti!11$·Contif1Brrlal Hustle 
All£'11Clll'l-4S~• i12.sa1 

CHELY WRIGHT lifted Olt Tile G,ounll 
PoU!lEO RED VAWGW,FlO 7B081 WH t: H U 

CARIBOU Swim 
MER!i-f 348" fH.91) 

JUANITA BYNUM More Pass.ion 
FLOW815al15~1 

JIMMY BUFFETT Bllllel Ho1et 
MA11.80,.'t 2121 un 
PHOSPHORESCENT Heres lo Takjng It Easv 
oug OCEANS (125· l1 U!J 

SILVERSUN PICKUPS Swoon 
OANG£11SIRD o:w fl5 ~ I 

BEBE & cece WINANS S1JII 
U.ta11b.MA,AC.0 1, 99 

ASHLYNE HUFF A.sl)lyne HI.Jlt (EP) 
LIOLl:l OIGITAL MEOUI 850 EX f6.98t 

BeN>llooalba1 1banne,w!<ioo tbeBllboardlOO and IN 
lopDlgitalAtumrn liltbalid's•HlghYiold" debuls,t ~ •• ~ 
llos.!011dl, "li1«!Ml1, lbullJUmsoldSl,OOQcapi<s, T-:3 i 
oca,rding to Niels,, 5o4Jn&in-its b6I sales,,.,.....,, 
Ille act's last ,ftort, 100r1 "1<1,r," debuted ,nd peat..r 
II No. 61 on the Blllboonl lOO. flfty•eighl Pt«tnt ol llr< • • 
new ilbu11.'s ales were downlolds.. 
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S"1E50AU, 
COl1PlLEOia-Y 

~~~~~ 
~und.Scan 

Ci) TOP DIGITAL'" 

4 

7 

~= S! ARTIST 
~- -~ !MPRllfl' INSTRl61J'f'"~G LABEL 

THE NATIONAL 

"· Sea 01 Co-,.,ards S 

;~~G1i1~~~;~;s rreais 39 

:[·e9C!c11. G;tA.~o !~T~l~~sAt;}i,~ :e:aventures Ot Bobby Ray 13 
AS I LAY DYING 
MCTALW.O! 

Powe,ress Rise 10 

NIOflt l tiln 25 

The Fame 11 

Cha.ri&e 

The Ui,11 Meets The Dari< 

Toe Oracle 

Need You-Now 

Raymond V Raymond 7 

It's Setter tt You Don'1 Understand (EP} 99 

D1an,oa11 Eyes 18 

~~~t~~DTl-l~ A~ ~t u.rn,rm SiuhNp,More 94 

t~~~l·~=~~G~~pp lettlflg Go 73 

CAROLE KING & JAMES TAYLOR Lh'e Al llMl nllttlainlr 6 • HfAR ffi 

!~!o~EW PORNOGRAPHERS Together 531 
~~~oG~~:~!l -s-o!lv 1,1usic The Script 75 

SOUNDTRACK Glee. TheMuslc., ThePowerO!Mac:lonna{EP") 43 10TH Cf)lfllftV FO'I: rv COILIPA~ A SON¥ MUSIC 

:; 81~~~:~Ull~~M~ GROWN All.ArfrlC AS The Follfl<lation 20 • 
THE BLACK EYED PEAS 

Ci) TOP INTERNET" 

nll ~:i 53 ARTIST 
~ ~- -~ 1t.tPJt11, OISfAIBLITING ~MIEL 

CAROLE KING & JAMES TAYLOR 
H-AH an?J3,~ 

Hi,ghVio!et 3 

Powt1Iess Rise 

Sea 01 Cowards 

SCtlOOLIIO'/"IA'fM~O BRAJN'SUltm 0137·9' 10-JMG My World {EP) 17 

~~~-~: 1~~2MENT All The Rigll!Wtoags {EP) 132 

~!';E~~N BROWNE DAVID LINDLEY LCM;! Is Strange 46 

~~:~~!r:,11KS e-t~11 4TROOPS 36 

~~!~Ts~~~~~~:os Coor! Yard Hounds 12 

BOONOOX 
PSYCHOPATI-IIC U01 

~GAiit~:~ E~$~~~~~HNJ n04. 'A'AR~ER $110$ l e2.ve Your leep 149 

~\~~3;;~~~~ CARPENTER The Age Of IA11acles 110 

GODSMACK 
UlllVUIS/il REPUBUC O,•lJt> Ull'IG@ 

MEAT LOAF 
lOUb t P.IOIXI 817180 AOAORU~tl[ft 

~ 40 

The Tom lel'lrer Collecllon 

Hea:.,,en ls Whenever 71 

Ut1e-11 011 The Ground 

EXCLUSIVE CHARTS 
FROM BILLBOARD 

r.:\ 11LIKE LIBRARIES: 
•\!.) MOST ADDE • .,. • , ' 

l.L~si! TITLE ~=:_~~~~ !. 11! AR115T (IMPRINT lAtlflt w&el'S com~ ~ Like COfl'I 

t 2 l m ?=flATI.IAIIIG WILLI.MIi lAfA~E LG1 

2 1 2 NOT AFRAID 
E•NE• Lwt:B'Sl'"-A[N " fltR»ATit lll"fflSCOPf) 

3 3 7 ALEJANDRO 
L&.D"ftl"GA fSIR:AM~lt.£ K{IM.N( CfltRRYfH! t ltiTfllSCOl'E 

4 5 11 YOUR LOVE IS MY DRUG 
KU HA IICfMOSJiBE.RC"-RVG 

a . 1 CALIFORNIA GURLS 
KAlY PERR'l"fU.TllRIIIQ:HOOP DOGO /C.AP?""Ol) 

• 4 13 RUDE BOY 
lllllANiMA fS.flPO[lJA.-V ll>JMS 

7 7 29 BAD ROMANCE 
U.OY G~G.li fSlRfAMllt.1: KOt.11.Nf. C.KfflRVTRfl ltlTER:SCOPE 

8 • 16 HEY, SOUL SISTER 
TRi\JN COtUf,11)"' 

• 11 70 POKER FACE 
U.bY &AGA rSTM.Ulllt. f KOt..M. Cl!UIRYlRU, ltll[FISCOPEJ 

10 ' 16 IN MY HEAD 
JASON DERUlO f8EllJ.3" HEl!i1TS,'WilRNER e~os 

11 10 16 TELEPHONE 
L&.D"fijAG,t, flA.I URINO Bll"Otl;E. 1$11U:li~ll t,E ll0M.1Yf QIEFIR'tl RU 1)11UISCOPE"1 

12 " 44 PAPARAZZI 
U.D"f &AGA fSTRU,l.lllt.t KOM.M. Cllff!RYlRll ltlTERSC-OPE 

13 9 29 TIK TOK 
kESffA l(OIOSJillf IIC"-RWG 

14 13 16 NEED YOU NOW 
LAD"f AIITEfilWM tCAPllOL NAS.~vtl.E 

1a 19 8 YOUNG FOREVER 
JAY•l t MR. HUbSOII iFIOC MATIO!Y1 

1 12 

2 ' 7 
B.IUfUIURJNG IIIUIIOMMS RHIElRDC~'OqA.~0 HIJSTLf.ATLA"ITIC 

3 3 9 BREAK YOUR HEART 
l Al(I C""Z FIATURIK(lUJDA(JII$ (l•ERCUR'1 ll)JMGI 

4 ' 7 RUDE BOY 
MIANIA fs.lP DH JA~, ll>JMGt 

a s 7 BREAK EVEN 
Tl!E S~PT l'Pt-:mo&.f/ilC.EP CI 

• 11 IN MY HEAD 
JAUIM DEl!UlO lBElU-3A Hf1iHTS.'Wil.~r4ER Bfl0$ I 

1 • SAY AAH 
TREY SOlll'i2 f UJURING fAbOlOUS !S.1«b llOOt: AR AtfllCJ 

TELEPHONE • • 12 '--D"f (IA[l,I, FU.TUNMQ BE"Y-OIICl (STUAWLI~":. iOl!it.l"'l.OiEflRYlRU llm:~SCOPEJ 

• 9 11 LIVE LIKE WE'RE DYING 
llllaALUN 19.JIVl:, JL&I 

10 10 12 IMMA BE 
TIii 8utll. UUI PW INiOISC-OPE 

11 11 11 BEDROCK 
YOUtJO MON~Y FU.TUA1116 U.OVO \CASH MOICfV IJ~I\VIS/il IAOTO'N~t 

12 ,, 44 YOU BELONG WITH M E 
t"YLOlt,WIFl 816 WA.Ci-ru!E 

NOT MYSELF TONIGHT 13 13 CMRISTlltA AOOILW ;RCA fl~3J 

TIK TOK 14 14 23 llUHA ll([IIOS/iatll~A.R'IIGJ 

15 15 OMG 
UIHH fUTURIN6 M U.U M (L MAC-tA ~) 

l~TOPMUSIC 
'O'VIDEO'SALES .biz 

3i ii TITLE 
LlBEL OISTRIBUTlt.-3 LAB£, 1-'l ~CIPAL Pi<lflrlMERi 

CELINE: TAKING CHANCES WORUl TOUR: THE CONCERT 
00UJM51A/l(llfYlaJ81t Hit.• t(lr• 

2 . 1 CELINE: THROUGH THE eves OF THE WORLD 
C0WMB4IJSOIIY MUSIC Cfil«E DIO~J 

3 . LIVE AT MADISON SQUARE GARDEN 1 
1SLAIIDNMEIUNIVEIIS",L MUSIC l YI Oto jBON .to~~! 

4 I 2 OIIE NIGHT ONLY: AT THE VILIAGE VANGUARD: SEPTEMBER 26, 2009 
C(IUJMIIA,,'SOIIY MIAIC 8AHSIIA Sl R€1Slolll) 

a 2 2 GET YOUR BUZZ ON: LIVE 
OCl IUOU. ~i.. \<:HICl(Et;fDOTI 

a . LIVE AT THE 9 :30 I 
WEATHEJIMltKlaR ClUTt'-t 

7 89 LIVE IN BUCHAREST: THE DANGEROUS TOUR 
EPICJS(lll"t Nt!SIC- 'llbEO i.WICH.AEL JACH,OU 

• • JO NUM BER ONES 
MJJ,'EIIC MUSIC Vlllf.O!SCIIIY MUSIC VIO[O lMlt"tAfl l.LtKS0)11 

• 4 85 SCENES YOU KNOW BY HEART: THE DVD 
W.ll.ttl.V JIMMY &IFfHT 

10 1S 29 FUN HOUSE TOUR: LIVE IN AUSTRALIA 
I..AfAtl,'JJVfJS.QlfYNtlSIC'l'ID£0 jPlll(t 

11 9 88 NO Bl.l.L: LNE FROM TI-IE PlAZA OE TOROS US VENTAS: MADRIO, SPAltl 
COlJJMII.VU:GACYISOMY MUSIC Vlllf.0 IAC DC 

12 7 16 SONGS RIOtil THE HEART: UYE fflll,1 POWERSCOlffl HOUSE MID GNIDENS 
MIMKIITT.lll/tMM MU:51(: VHlEO CELtlC WOMA/t 

13 10 i , AN EVENING WITH IL OIVO: LIVE IN BARCELONA 
SYCM:OWIIUA,"SOMY MU.SIC ~ 0((1 (ll DIVOj 

14 12 25 I AM ... YOURS: AN llmMATt PERFORMANCE AT WYNN LAS VEGAS 
MU:51C. WORLll/tOU.ll1utAlS.OMY MUSI& Vl>EO MYOllC{ 

CMT INVITATION ONLY: REBA 1& 8 14 CMl/iliUliTRLICl:!VAll.lRl' (REBA) 

Dat a for week of MAY 29, 20 10 
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La Roux 

All The Right Wrongs (EP} 

Prove It 

Lung• 

Nikki 

Up From Bek>w 

Here's To Taking It Ea$y 

Habits 

Ashly,,e Hun (EP} 

Gorilla Manor 

Conditions 

Grey Oceans 

Where Did The Night Fall 

Rago 

Backatown 

SIDEWALK PROPHETS 
ftFIV('H Wl)Sl0-CUR9 '81900. WAIUIEFI 811-0S (U8i 

HOLY FUCK 
vO!JrlGTUR..(S U7• 14.tl! 

wooos 
WODC-.SIST ~o• (13 S8J 

Patchwork River 

ThHO Simple Truths 

Utrin 

At Echo Lake 

Dyn3.6ty 
1 .. on1edb<f0ff he 
gailed fiHnt IS I 

loi>tl!!e, lilallst 
011tltisw,ar's 
"A111<riCJn Idol," 
111,setb<Wlwil 
sl~blly more Ill!• 
1,000 <oole5"d • 
1!0%g~n. 

CAI LEY & VI NC ENT 
c,l;lt;K~}I 8;1.!IR£t e.1°'-'0.ill)JIJM'll 111 $Rf Dalley & Vincent Sing The Stader Brothers 

Hallway To Heaven 

Bach: Motets 

Pardon Me 

The Wild Hunt 

Wekler 

One esklmO 

Paper Tongues 

MISERY INOEX 
RELAPSf7001" '1U&J 

LOS AMOS 
VENH•U.SIC U'IIVEflS/lt MUSIC l "Tl>:0 6~3760\1'.llf j t • Si 00'0','0J (+) 

GREG LASWELL 
'/A."IGUAR079911"'N[LK 17.98 

WE CAME AS ROMANS 
EDI/Al VlS.[JN 17$ (1.3.981 

OUR LAST NIGHT 

CAROLINA CHOCOLATE DROPS 
llOflfSUClt ~Hi995WARt;Eil 8ROS 15.9-8 

THE HEAVY 
COUNWI D28* f1• 9t1 

WADE BOWEN 
SMtrH SOll.!MA..13~ [17 ga GO O\'C-1 $ 

REGIONAL HEATSEEKERS #1 ALBUMS 

Matt Kennon 
Matt Kennon 

SOUTH CENTRAL 

... 

All The Right Wrongs (EP) 
Emily Osment 

Matt Kennon 
Matt Kennon 

SOUTH ATLANTIC 

Mike Posner, "Cooler Than Me" 
Congratulations to 22-year-old producer/singer Posner, who not 
only graduated from Duke University this month but ls also seal· 
ing Heatseekers Songs (2-1) and the Billboard Hot 100 (64-54) 

w ith his first chart h it. His debut full-length on J Records is due 

this summer. 

Here's To Taking It Easy 
Phosphorescent 

MID-ATLANTIC 

Heirs To Thievery 

Los Ct&adOt~ De-I HYPHY (Jal-Fl) 

1 

a 

I• 
4 

I• 

• 
17 

Take A. Bow 

To Plant A Seed 

We Will All Evolve 

Genuine Negro Jig 

The Hoose That Dirt Built 

Live- Al Bi lty Bob's Texas 

. _,. .. . . 
A5hlyne Huff 
4shlm•Hwf(EP) 

Emily Osment 
All Tho Right Wro,,irg.s (EP) 

Menl<ennon 
MattK8tlflOft 

La Roux 
L,Rou>< 

Nikki Yanofsky 
M'ldd 

Florence + The Machine 

'""" Murder By Death 
Good MOr'l'lir'lg. Magpie 

a Lee Dewyz.e -11 Local Natl'tles 
GorllraManor 

~ 
EdwanlSha,pe& Theu,g,etie,.,_ 
UpFromSe.low 

l~-1•1"'lr• I 
1 The Expendables -· a La Roux 

L,Rou>< 

I• Florence+ The Machine 
Lung, 

4 
Edwanl Sha,pe& The Uag,etic,.,_ 
UpFrom8eJocw 

1, CocoRoslc 
G.rd-)'OCIYM 

• The Temper Trap 
Condmotts 

Ii Nikki Yanofsky 
Nil/Xi ---

• Kaskade 
o,rn,.,, 

1, Emily Osment 
AJI Tho Right Wn;i,ngo.s (EP) 

~ 
NeonTree.s 
Habits 

Data for week of MAY 29, 2010 1 For chart reprints call 64 6.654.4633 Go to www.b illboard.biz for complete chart data I 45 
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10 7 6 

• 12 10 

12 10 

13 13 

14 15 11 

• lT 14 

16 19 n 
17 14 13 

• 22 28 

e 23 29 

e 34 

21 9 -

22 1& 1S 

Gal e 36 62 

25 21 19 

G 28 30 

27 20 17 .. 24 18 

e 30 32 

C 33 36 

31 ,. 20 

32 21 22 

33 2, 21 

34 31 ,, 
G .. " 
36 29 23 

37 32 24 

38 31 26 

C " 37 

e <3 39 

41 ,, J8 

42 " JS 

43 31 27 

44 31 -

46 41 34 

e 53 IS 

47 " 31 

CD 14 51 

.., ,~ 40 

50 .. " • SI 71 

~ 51 48 

63 39 33 

64 8S 

AIRf'UY Sill.ES llllTA 
PAOtllTORffl 8Y COl,lf'ILEO 6V 

B•111L- -r-' 111elsen mcl_sen 
lJall 1 • ~ BDS SO\lndSc:Dn 

• 1 

Eminem 
WEB,~;IJJl'AFTfllMA lNHltS(;OP{ 

Lady Gaga 
UOO!\f: LADY GA'3A UHA'l'AT S.G.GflUIANl>TTA STR[UALIN[ XONU\IE 'C~RYTRE[ lNlfllSC!Wf 

RUDE BOY Rihanna 
$YAC!Gllff fl SIA· A~ /M.$ EHIK.$~1'< t( ~£R\IA~W• ~ Of"li"'11" AlhOICK 11.S'#JI~~ R fl:llt!' 0 511;~ DH JAM,li)JM5, 

~ -~!~f~~~~~!'rS[\l~A~TEt'8ER3 .MOtlAH/t/1 E.LIIID .B.ORKl.U~"J1 COl~~a:: fl 

Aller a oae~weel: 
resi,l~ ,0119 
r,rums lo the top 
~ot "'d ,.,..n,, 
~rpi,yg,merlag 
(uP U.! mllon 
llstenerl~presslons) 
lorlllelll1hstralghl 
we!t, tile longest 
Ureakbya~ole
~d lla<t5'ice l.1.'s 
"tl\le Your lift" In 
Novtmllffl008 . 

Jay·Z + Mr. Hud5-0n 
00 Al>C ~ATIOh' 

Lady Antabellum 
@ C,"1101 tJA$1tV'1..LEC.LPll0l 

11 

II z El 

l([ll'V m ~,. HE! 1a;~~~c:1~ • 
Song is lhe 14th lit~ 
lo start Its Hol 100 
ell.art ile al No. I. Ludacris Featuring Nicki Minaj 

Tlll1'11AJ S LltJDlE'f.0 OA\'IOSO, OTP OH J,I.',( ll}J~,6 

Drake 
ACl)-1011,,UHAMJO 111,GllAkAV, V $AJ.1IJl;I 5.N IIFI0,1Gt%1 0 vou•~ .V(lt.<V'(;,l,Slt M0J.1V l,IN~FM$Al J.U.,11)¥1~' 

11 
!ii ol lhe 11 pr~r 

~o-~a!E~~lttlll FfiAWl'tnN UlNER 11.0llOIIOOHUl».Sifl:EIWI JIWill'tON Ull'IER !!!.':!~~ • 
,. No. I entries II.ave 

NlleHlud,!R~nil 
12 UeploNo. tln a 

OR l UK£ .SC.AtlCO K.SEBf:RTLGOTnY,Ul 8.LE\lltl lo:EMOSo\BE. RCA RMG 

HAVEN"T MET YOU YET Michael Buble 
IIFI KIAi $TEFl4.CH4.'t M l( @ 14 'IIEPfll 

IMMA BE The Black Eyed Peas 
(.liol-:!ffiWU.IAIII 'J,lh\16,U'lll':U..UICWEZSF.lltiUWll.~lloli~S.l.VJIIEl,DFOOER,l!R:lllfi'Dl:,llilDHUR 6) IKlEJl!iOCF[ 

WHATAYA WANT FROM ME Adi!!m Lambert 
Ir,' lr,'J,RT'•tslffllBJ,CJI: P'~ K. S.M"-'ITIN.SHEllBol.~K 19.RCA RJ.•() 

WINNER 

HEY DADDY (DA.DOY'S HOME) Usher Featuring Plies 
lt-l£ 111JN~A5 ll,CO LO\'i ILCO LO'l'E.A .._,,R'I J.#,USON IJ IIA'f.VOtlO IV G LMACE JLS 

BABY Ju$1ln Blobor Featuring Ludaerls 
C.SlfYWtl,UASH fTMASKC.A.SITWil.FIT,J.Blf@E"C.lr,'IUNl,Cs:t06fS 0 SCliOOl.00','RA'N.O~D l!Rlr,J~ 1SI.A't0-1D.ms 

IF WE EVER MEET AGAIN Timtn;l~nd F~TI,Jring K~ty Perry 
J.eum lllol.$A.Llit~ J.&AN U.MOSLEV: .81JSBEE 0 MOSLEY BLM:KSFIDU: .. D lITT{IISCOPf 

AU I DO IS WIN OJ Khaled Feat. T-Pain. Ludacris, Snoop Oogg & Rick Ross 
[l.)w.lST'I \ll.ll}Jmllll}1l:t,O>¥JEO,CBROOU'llRMaffSI.CCBIICV,OIJS.ifl, l.P,IR,JI/OllJW.-.S,.l.J,IOIUICS'l @ 'II~ MBIS1E1 

I GOTTA FEELING The Black Eyed Peas 
O.-SUtTTAj.Rl[SltR[R (W.A0AP.tS,U,ltUA,J.S0Mtz,S.HRGUGCl'l,D.Gl.4TTA.fJlfSHlllili @ INTCIISOOPi 

NATURALLY SelenB- Gomez & The Scene 
URlr,'JffD T.JAMES (A.AII\IATO UIWES O l(Afl;ROGLU tlOLLY\l'OOD 

AMERICAN HONEY Lady Ant~ollum 
,wOALEY,LA(W ~tffEBHLUM 1$ Sff\•~t.S,C IUlol.C!tG'Nt'.111 lt'.OSf'l't 0 C,.?ITOt. flil.$1-1\'ll\f 

LOSE MY MINO Voung Jeezy Featuring Pllcti 
OFIUlr,'VA BOY (J.W.J[t;l(lh'S,C.6.tl0L$0N,.R VIASl11r4GTON @0 CT( OU Jol\l ll>JMG-

GIMMIE THAT GIRL Joe Nichols 
M VIRl6.•tr IR MINS D 0~1/IOSmu t'A'fSLIPj G SMYI 0013-llNIVERSAl 

THIS AFTERNOON Nlckelback 
II J l-Al\tiE_NIC.,:fL8AtK,, lr,'JI 1C.:,:Et8ACK,M..1 l-1111$~ <; Kll9EGEFI I!) RQ.Al)KtJNIJEII llilP 

subse((ll<rrtweek. 
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37 

31 

Ill 1 

29 

ZS 

35 

" ,, 

lltlstlislinglorttit 
b>cthasbeffl 
ad)ulted du< lo 
~belrequ,51, 
cemo,lng E~ln,m. 
lllrnnlon With 
!!,rapper l!lli Ille 
dominariloneat 
radt01 norlsl 
availab~ di9itally 
, i. c,rt~ 

llleh het5""J1tti 
U~~bl tad~5'ig~ 
lo ~acb 1h, lop 10. 
lllelaslfema~ 
artisllolluncha 
carttrllasmililr 
fashion was Monka, 
who~,. ~aced lier 
lnl 5Mtlchar!ng 
~gusalsd 
wocalislintl1eupi,er 
liet(l!!S-99). 

Singer lmschart 
wllb blslltsl 
£ng11stt-~1111uage 
Ul~5'ice "O.You 
ll!ow?(lhePmg 
Po119Soo;J" 
(JNkechl No. II In 
June 1007. 
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II 

57 " .. 
G 59 58 J 

159 51 43 

em IJ 

• 62 59 

a 55 " G 65 68 

e 61 68 oJ 

G 1, 78 - 63 56 r[J 

G 15 89 

G 71 72 

... 56 so r 

G 69 " El 
71 68 60 

12 16 - I':! 

• 95 -

74 so 42 :11 

• 78 74 ·-IJ 

G 16 16 

G 11 77 

711 10 67 

., 68 S7 iC •• C D 
G 88 95 

... 72 69 t: 
0 &7 82 -"' 13 ... 
117 " 88 -81 80 

om 
110 63 86 

0 ,. 79 

0 91 - ~ 

em 
114 ,0 ., (1 

"" 19 63 

116 65 81 .I 

117 8' 65 

011 C . 
100 98 91 Iii 

' PYRAMID 

Artist 
IMPRINT PROVOT!ON lAtlfl 

Charlco Featuring lyaz 
O.f-OSTEA,J IOSTCA tl lr,'..)TlNO[R,l At/CUISON,J-PfRSSQN,D.SCOTT E.SV[tlS~N.J.ALl(hAS 0 UlA[PAISE 

NOT MYSELF TONIGHT Christin.a Aguilera 
POI..O'IJ OA C.ON 1.1.JOIIES E.OEA .. J.l.POIRV:G.G.CltllTIS SR_ 0 RCo\RIIG 

RAIN IS A GOOD THING Luke Bryan 
J.ST(i\'£>."$ tL 8ffYAN,0.l)A'll0SON 8 t APliOLIU.S.~V'tl.E 

NEIGHBORS KNOW MY NAME Trey SOngz 
T.TAV1.IY-I P:liAY[S,J.I.IC:.EE fT.>.f\'{RSl).'(,T.TAl'LQR,P,liAV[SI 0 S.ONI! 800k ATUITTIC 

ONE ()lee CHt 
A.AMJEAS P.ASTlmUI.Ml.lAPl<Y '80110 THE EDGE 112 0 20TH CENTIJt'f f Oll TV COI.U\1811\ 

l"M BACK T.I. 
TFlo\CKSlAY{lll lC.IIIAFUtS JFI 0RAt.11Al-l O,.OUtltA~ G GIIAK:I ftUSnE Alt.Atmc 

AIN'T BACK YET Kenny Chesney 
e_r:,tj>,'l.tj K.. H{~N[V ,l"c.WlSflllAt. .ll'IUP!(l~S ~ G\ B•IA 

I NEVER TOLD YOU Colbie Cai11at 
K.CJilLLAT C.CA\LU'iK.OIOGW.'ilD! J.Rt:E\IES m UUIVE~AI. IIB'U!ll!t 

THERE GOES MY BABY Usher 
Jl~l .. i)f4SJN Ric,() LO\IF RIOO 10~ J G.$.(:H(FF[K f~(IMA/400 .VORIHS €) li\FAC,:f JIG 

WATER 8rad Paisley 
F.ROSERS- (8.P"1SLEYC.DIJB.IJIS K.lO\'[U.Cf It\ ARISTA W.Sl!'ilLE 

ROGER THAT Young Money 
PH!~OVi II) CARTI:RJ 605\V'fll.D fR/,ll~llll D l ~AJV<J 1,1 STOVISOtl e CASK MOcllEY IJl'llVERSAt MOTO'lr~ 

L.OVER, LOVER Jerrod Nie-mann 
081lAl1'.AR:IJNlflr,'A)Jh'r0"RrfJJ({C! @) SU GA'fl f AMIS IA IU.S.'IVUE 

KEEP ON LOVIN' YOU Steel Magno lia 
D.HUFf iC-STAPlETOW 1.W'ILLMOII @ 616 MACll!''IE 

EVERYTHING TO ME Monica 
M ftUOTTU.1.18 fM ElLIOTTC.lol,118.J SUUJ l'Atl FBAS~ETTC V(:D~ol.l..O JO Wlllh\'IISI G J.fi:VG 

SHE WON'T BE LONELY LONG ClayWalke-r 
K.STEGA...l f0.JOlir4SON,P:O·DOtl~hl.(HiFllrflNJ @ CUFIB 

UNSTOPPABLE Rasc:;al Flatts 
0.HUA'RASCAL fLATTS 'J.OEMMICIJS H.LIMlSEV .lSLATER G L'li!ICSTIIEET I 
TOTAL ECLIPSE OF THE HEART Glee Cast Featuring Jonathan Groff 
A AI\OeRS,P:ASfllOPAll Mu;IPl"f rJ sn1t:'11AK1 G X)1H (;(tllil!Y ~Oi IV~-G\.l):lll~IA 

UNDO IT Cairle Underwood 
M.81L$1-tT IC.IJ!ID(lt'Wl"l:'ltl K.D.QGW.Rlll 1i,JFl[l)[k:1(S£N l.LAIHD 0 19 AIIISTA ILIISMVI..I.E 

SAY SOMETHING Timbaland Feal\.Jring Drake 
TI1r,'8AtA~O...!f:IOC fTJJ.V.OSlfY. .li'ARVOlllA..GAAHAt.1.T.ct.ltl'J'O~,J)tAJ'..,,...... r.i, MC&.EV 81.J,CKGilCO~U NTERSCIJff. 

DROP THE WORLD Lil Wayne Featuring Eminem 
t •C,..W~1flf (W$8tlitfl 1{1c,Jl,U..IY.,)(ltllAOIIII IMT!t;-,\ l.t~!$T~ti1.~·ILIJ.Gltttl.l~ @>Cl.:3~~..,,1~~\ w,ir,:;.,." I 

THE BOY IS MINE Glee Cast 
• ..-=•~p,IS!ll:tj MIJlfH'P,11W'A'l(IOIU.D.lllrul JEF:(k!:tll.JEU:UtlJIU:'.'.AD.LAo.rm11.1&tu1 ~ MIIWllllffRDIN'O".AlMll 

CRAZV TOWN Jillson Aldean 
,.. -:i.o'("' c1J11'l'S0t1.s..1.:mm G tlROl(Eh' BOIY 

I GOTTA GET TO YOU George Strait 
T RRO'IJIIG STRAIT 'lA.UIJi'IDAJ..£ J Fl!lCHfV$ l MIV,~i E') 1r,1CA IU.S-"\"1.LE 

HELL ON THE HEART 
@ CAP~~~~~~~ I J.J(l'fC[ LClfJR&H O.R Tl~.J.SPa.L\IA~ 

HIGHWAY 20 RIDE Zac Brown Band 
K STEGiU. l 8110'Ao,.. fl B'IOIYN W,Oll'IRCTTE G lfOME '3ROVm ATlArHIC. ll't.3l3ER P1CTll'IE 

LADY IS A TRAMP Glee Casi 
A A~lRS P.AST!l'{)M $1 Ml)fff'N'f Ill $10fi:3ERS "'" @ 70TH tENllJRY f OX TV COl.11V$1A 

l 'M SINGLE LIi Wayne 
N.SIE818 O.CMH(fl,~.St!EBIB 4:) Cl.511 Ml\'Cf'f UWVERSAl MOT~•~ 

GETTIN' OVER YOU David Guetta & Chris Willis Featuring Fergie & LMFAO 
Diunu~-.O:J•-•AfT(IJllbl0'-1.GiKfU.C. ... 'UNJUl{f(l\~'l(I- Q\11H(l:0.19'JU(/9J.11 © 00\11.111.11.lllm.Qf111l 

BACKWOODS Justin Moore 
J STOVUI J.MOOAE J PAUL .. JS STOVER & v.11ur1v 
HELLO GOOD MORNING Diddy • Dirty Money Feal\.Jring T.I. 
OA~Jlt !AICO LO\IE F.N.HlllS M.ARAICA C.JJIARillS 11l 0 8Nl SDV ltlla!S'::OPE 

BLAH BLAH BLAH Ke$ha Featuring 30Hl3 
aw~:;o IK 5E&l;Rl llli\'IN If !ilTCK 5 FO'lfMA~l GI KEVO$Aaf.f\ti\.ll-WG 

WRONG BABY WRONG Martlna McBride 
0.HUl'F,J.tMCflft)E fS.8-.lUS,A.E.ORJIA.U,.8.W'AIIFl[N,8-.WAFIIIE..II 0 RCAIIAStlW.LE 

STEADY MOBBIN' Young Money Featuring Ou-c:;c:;i Mane 
KA/IE O.CARTER O.,'OHNSO~ R.OA\'IS GI CASli MO .. ev UWVERSAt MOllJIA'~ 

I LIKE IT Enrique Iglesias Featuring Pitbu11 
Fle()l),ljE IN.IOIA'fAl,E «s~ES.,.$..1.,JitCllll(,A C.PfMHI 0 UUIVEJ\SIIJ. lltftU9UC 

A L ITTLE MORE COUNTRY THAN THAT Easton Corbin 
C.CltJiMBERUJrl fD.i>Ol'lHRE.Ss,.q.L.fE[k.,W.\'M-IHLE 0 ~\ER.CUR'!' IIAS!i'o'LLE 

RIDE Ciara Featuring Ludac:;ris 
C S"I'l,'l<R·,rnl\&I rc .,.KA.Rll~.Ttlo\SK.CJ. SlEVIARl.C. BRl[t.,'IE51 0 LAFAC-E..U 

LOVE LIKE CRAZY Lee Bric& 
0 JOtlNSON OJOl-' .. s.QN,f Jil.llEO G C\1119 

ROSE'S TURN Glee Cast 
A.AMlERS,P:AS1113MJ I.MUflPttY /J.ST't'M:,S.S-at.Otf£MJ @ 20TH -CO/Tllf\V fOX TV COLU!IIBtA 

t KEEP ON LOVING YOU Reba 
R.MC(" .. nRE T:5ll0Wll R.OU~N T.MC,BIUll{j G STA~lll"JCK 'VA.ll);l'f 

l 'M AWESOME Spou 
SPOSE tR P£re11s1 0 UHIVER.$.IJ. M!"UilltC 

TODAY WAS A FAIRYTALE Taylor Swltt 
N.Cl"APMA ... lSWlFT IT.S'Wln1 0 B- ~ .WACttlNE \JHIVERSM llu'U.:ll!C 

GYPSY Shakira 
$ J1!pjlro,(F10QJ.A{.;1)51JjJtll)l~IJlt(;JTOI IX$1.$ , ¥0.IJl»ill'(U;!{!f;'tCb1l.P'i!~l.fl(lj{Jl$.l,ljlClllrJ it. ~-YJ,$CIJ.1" 

SOMEBODY TO LOVE Ju&tln Biob~r 
Slff!EOT'IPfS (J.'flP,4>1EEVf'S,11 IIOlllA-US,H $:IIIGIU,J 8lf8F.M1 0 SCo-100t80V R.l.'l'IA0t.~ 8 RA\lt(l& Allll (IJlr,'J 

FISTFUL OF TEARS Maxwell 
H.OA~.o\lUS..ZE (MIJSZE.ft (;AVID e> tOLU\16til 

ALL I EYER WANTED Kelty Clarkson 
l 8 \11,rll;J.tll[LLO.S.Wl<TTtAS (5 WArE~S.l 8iol.'~CA.ri1ELLO.D o\'1Ar40JIJ (!) 19.Rto\R:IIG 
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PRAY FOR YOU Jaron And The Long Road To Love 

" 
PERRY'S 'CALIFORNIA' HEATS UP 

tOJ.IITTY fJ lOIV'fN5rE1N.J 6REt/Tltlll3ER i!l JA'IIOIIIJOOO \INIVERSAl llt:PUBLIC 6113 MAtHI~~ 

LIL FREAK Usher Featuring Nickl Min.a] 
C.WIW"-"S,POI.Q.W DA OQtl (J.JOtltS,E.WILW.Wi,LDEAII.U.RA'tMOIIO l<i;O.T.WP.AJ.$.WONDUI @ LilfAa; JLG 

LIVE LIKE WE'RE DYING Kris Allen 
S.KIPl,t:R.,A.FRAl,'.PTOII S.A.KIPIIIER,A.,FRAMPT<H'l,O.O'D~OGJIUE,M,S,rlEEHA"I @ 19 3'-VE JLG 

IMPOSSIBLE Shonlelle 
A.Rn OR ~ 81RAISSDU VJROlDSEN 511P 5.<IC. Lr.llVfAS.,,l MOTO'IJh' 

THE MAN I WANT TO SE Chris Young 
J.sllllUO (8,JAPAES.T.t, tHlllS @ RCA hll.SK\'!Ll( 

SOLO tya.z 
JIIJI.OIE\l(T&l.!W'&)(..IJllB,~ll):.0Jll£S~WH!C.J.IWIRl'ilNJ~saf.J.AMIE~ 6) -iYf:ISIIO'£t'!EW:,A~6Ha.llll'!ml 

COOLER THAN ME Mike Posner 
1,1 PDStlEM ( 1,1 POSllflt.f 1-iJi._~~S 0 J.R~,e. 

BEAMER, BENZ, OR BENTLEY Uoyd Banks Featuring Juelz Santana 

Katy Perry nearly makes it successive weeks for No. l debuts on tl1e Billboard 
I lot 100 as "Califomia Gurls." featuring Snoop Dogg, opens in tl1e runner-up 
slot. "Gurls" shifts 294,000 downloads in its first week, according to Nielsen 
Sou nd Scan, more than enough to send it to the top of the Hot Digital Songs tal

ly. On the Hot JOO Airplay ch~ the track opens at No. 31, the highest debut on 

that list in more than two years. with 33.5 million listener impressions, accord· 
ing to Nielsen BDS. Last week"s chart-topping Hot 100 entry, Erninern's "Not 
Afraid," dips 1-6 as sales slip by 47% to 202,000. - Si/vi.o Pietrohwngo 

._,..,_~~- PAllr,'l (C.1.t0Y0,LJA'o1ES,M.f-Oflll01 0 G UliJT 
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BREAK EVEN 
THE ac;IIIPT (PH()rj0H~IC,£~(: 

NEED YOU NOW 
LA01 .t.NTll:QlUM /CAPITOL llASli'.-1.lE Cl.PIT L 

NATURALLY 
JIELalA G0ME2 I, THE icaiE H()t.LVW()()D 

YOUNG FOREVER 
JAY-l +- MR. HUOSON 'ROC NATION 

BULLETPROOF 
IA ROiif IS LIFE. l'OLVDIJ!'I CHERIIYT'IEE.,•HER5,Cl)f'f 

CARRY OUT 
hll.lWOFUT Jll:UtftilMffUJJf,lfm£1'tt,Cl"f',1~'.mC"lITTl:'.l!o,f) 
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NOT MYSELF TONIGHT 
CHAISTIIM.IIGUILDIA j__Rt:A R!i~J 

CALIFORNIA GURLS 

M1Ctv.U.IW8Ll U.3,A[PRISE 

IMPOSSIBLE 
SHOHTUU S'IP SRC,.U~IYUISJ,l MOTO'N~ 

HALFWAY GONE 
LIFtHOUiE IGtH-0 IICTERSCOPE 

SOLO 
JYU ffi.W( IS Mll'lfV~[UJGA II( ~HTS REPR;s( 

THIS AFTERNOON 
NiCULUCl lltJAC'IU.,1ER RRPI 

BEDROCK 
'tOLNIMOlll:'rfWuarD/G,l,S'l ll<NfYU'•l'IUISAl..WOTINl~.11 

IF WE EVER MEET AGAIN 
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SAY AAH 
TIIEY IONQZ flAl. FAIMll0UI fSDflG 8JOl'i ATLAtnu; 

WINNER 
JAMI( Ftro: JUT. JUS1lN TIMUIIL.t.~E IT J. (J R~G 
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COOLER THAN ME 
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EVERYBODY IN LOVE .., sa 2 
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the Script r,writtS hktorv on tk, A&lll Top ,o chart, wtiere 
'"8reatew1" co11pletes a r«ord-setUng 36-weet journev to No. I 
(!•IJ. lbe IOOI deiMlted ,1 tll< li~'s mhor spot, No. 40, oo tlle 
Sepl l~ 2009, N~. 

Ille t10<l's ~•HY ,scent lo Ille loP bes~ S.ow Palrol's 35-wed 
mard1 to lhe s.immlt with '"Cbdg Cilrs," whkh reactied No. 1 in 
Ftbruary2001. 

A110119 Adul Top 40 reporltrs, WRYE Albany, N.Y., first 
pla'(!d "Breaten:n," a«ordlng lo Klelstn BDS, followe4 bl( 
WKRQ Cin<lnnall. Epk Records 1t11ior VP ol promollOI Ja«tuellne 
Samn savs lh,t lhe ~Itel stallol1 ·11,1-oul lold us lhal 
'Breateven' was a No.1 re<ord ltefor, w, wut for airplay. 
Radio's passion for the band nnet waveted. To sav we are 
ib1llled k an underslatem,ol." 

Wllbltsc011mand 
ol ldul loo 40, lbt 
lcllpt lops Its stcond 
U.t Billboanl chart. 
'"Breatew•" ltd 
Kealse,ters Songs for 
fOIII Wffis btgia,lng 
ill Jalllli,Y. 
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CARRIED AWAY 
With the fewest chart weeks o f 

any top 20 title on Hot Country 

Songs, "Undo 11." the third single 

from Carrie Underwood·s "Play 
On" album, gains 3.S miUio n lis• 

tener impressions (up 40%) and 
vaults 23-19 in its fiftl1 week. Its 

increased radio play and a May 7 video prem iere on CMT help 
to nearly double its digital sales 1•olume (23,000, up 97%, ac

cording to Nielsen Sow1dSc:m), lifting the song 22·9 on Com1• 

try Digital Songs (see page 47). The song registers the biggest 
spike on the country digital scorecard and helps tJ,e song fly 
9S-73 on the Billboard Hot 100. - Wade Jessen 
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GUCCI MANE 
•swnS.MJl:QIMSl)IIEKl~i~ 

• 
• 

~=~:rfr:IW!R:i'llfi'",wmm: II 

~=f~EM,ISt\lQU)(OOJ\&J;1'182,»r(~ . 

~~:~NGHTOOU,.,BA8'>4'"1UMUSC • 
CORINNE BAILEY RAE 
n • SU CAPITl)l. 09371 

RAHEEM DEVAUGHN 
THE u;m & WAR MQTllll'ElltE 1~1R, .. \'{ SS9~$, JLG 

METH/GHOST/RAE 
W\l,MUUCRE 11\1-TAl'jG DEF JA~ 0i!t61• IDJMG 

B EBE & CECE WINANS 
&TILL B&C 31 \05 ~AL,\tO 

~!:,!~HAM c.=~B.19..A-'f0013nfi•t3J\16 • 

E-40 
l'IQIEM..l r1m11c-.DAv»1nw..i.wo:. TIE GRr..oo· 
WALE 
llTTllffi0110Ef1Clf AWOO l'"EftStOFE 013229" 1GA 

~~:'~~~~'ilm~t1n,J·•:;i.©,,_. 

~~~!~~~N~~I:tz1:8j 2n1n.om MUSIC • 
E-40 
NMN.lllfflllM!t;MltlfJSHlfT~Oll~~t,D 

CHRISETTE MICHELE 
(Pl'11AtfY DErJA.'4012797 IDJ~6$ 

BIRDMAN 
ffiaWSCASi&OEYU.MltSllllit:iro,,,wO,:)."(QUflG 

JANET 

lll Wijlle's "r11 Sllglo," lrol1 his 2009 "No 
CeiliQ!lS" 111Jtipe, ands the top debut II 
No. 15°" RIII/HICl•Hop 0~ltat Soogs (Sff 
pg. 4n, selllg 11,000 dowatoods, a<c0111119 
to H""'° 5ooJndSc"1. 111, lll~ also bows at 
No. 82 on the IIGl 100, piing i.n 51 Iola! 
C.Ueft"ippg;IIKes. 
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I #1 • • 
1\'"1. '.i-' •.,'., .. . • . , _ ,.lj, ._ JJ! 

13 Tl> OU JA.\I tOJ~S 

• 1 13 

• 5 16 
IJ$t!EllfL'1. MIClllaW FACE JLG 

7 ' 15 NEIGHBORS KNOW MY NAME 
lll£YSCIIGZ $-OflGII-O(IK Al'tAPll!C 

• 16 EVERYTHING TO ME 

SUPER HIGH 
IIICl:IAOSBFUJ. NL-'t'O ~.l:tf!Al;1t$U~Slt:lFtl=~JA~'(\pll 

ALWAYS 
TfttlM ru.T. MONICA SuP.PrStl[l[ APIT L 

IMMA LOVE YOU RIGHT 
JO"N B WN MOPHILLIII' l,Jlll'o'U'IS..Al l'IEPVIILI UM113 

TEACH ME HOW TO DOUGIE 
1:All l\WMI DLSTIIICT CAP1101 

•1 • • • 
l\'11(6 . ' .:_ ·,i,._ • ;_· l;,t •..,:• , 

OMG 
USl«A FUT. WILLJ.Ail ur,t,C( JLG 

RUDE BOY 
AIIIANIIA Sllll DEF .A~ lOJMG 

MY CHICK BAD 
LUDM:1111 RAT. Nl(a:I IIIKA.I fDTP DEF JA~ IOJMG 

BREAK YOUR HEART 
TAKI Ill FU.t UJOACNS /MUI RV J ~ 

OVER 
DRAK( 'f1J0"'3 MO.IIEV 'CASH ~.JtU ~N~SJ,. MOlO'Ml 

IN MY HEAD 
WCIN DIEAULO 111:l U61i HE1Gld$. WAH~ER $R-0S 

24 
~:tl/J~Z~OI. FU(ILOU:S SO,llG 8 I( il.llol.'iTIC 

A IRPLANES 
l.O.I fW IW.IVWUIIMS ff' .. BH.IHJCXm\'() tum£~RH'1l:t 

WINNER 
.._ F !UT. U TIN IIMREALAU $ I .I. ~ k\lll 

16 j~IIIO[!F[AIUlllUli 

Al l I DO IS W IN 
QIIMEDIWT-M LMM.111UfC00CjiWIWQ 

16 ~.;::.~::ll MIII.U l AH;Cf AG 

LOVE KING 
llll,.DRlAM RADIO lllLLA OH JAlf. IOJMG 

ALRIGHT 
,i11uu Ml'I J0S POLO ORo;mos "J. 'RMI> 

GETTIN' OVER YOU 
IIAVID GUlTTA ,I CHlll5 WllllB 18,J\1 "-SfiAl~R($.{J.f'.10l1 

SOLO 
l'fAZ I~ IS W-atlEV 11ElUG,l HEl&illS,Ai?~S[ 

143 
I088V W CIIN$ (lYtOOI'< STA"1JSI 

UNI MOTOWN DOUBLES DOWN 
Universal Motown toasts No. ls on both Adult R&B and 

Mainstream R&B/Hip-Hop this week. On the fomwr air

play list, Erykah Badu's "Window Seaf (2-1) halts Monica's 

four-week nm at. the top to become Badu's third chart
topperand firstsincelyrone" reigned for five weeks in 1997. 

At Mainslream R&B/Hip-Hop, Drake notches his third 
No. 1 as a lead artist and fifth overall as "Over .. supplants 

Rihanna's "Rude Boy" atop the pole. Since lopping the 
chart with "Best I fa"'r Had" last July, Drake is only two sin

gles away from matching ltis Yow1g Money label chief Lil 
Wa)11e, with seven, for the most No. l s by a rapper in the 

chart's history. Meanwhile, two new tracks crack the top 10: Young Jeezy's "Lose My Mind" rises 
11-9 for his n inlJ1 top 10, and Tl.'s "I'm Back" goes 12-10 for his 20th top 10. - Raphael George 
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iUltflUY SALES DJIJA 
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SOS SoundScain 
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1AM 
Ill.RY ,_ 11.JSE (J.'.1,1R/A~CII GfffH, ltjlf'll$1;01'1! 

I DON'T CARE 
IINIWI D~AUG" N !Jl'l'tJLG> 

' WHY WOULD YOU STAY . 

ALL I EVER THINK ABOUT 
HfUSEffl MICHW O(f JA.'tl IOJM 

THE BEST IN ME 
IMFMN SAH' MATf -'.G 

TEST DRIVE 
1~11118\WUT FUT.JOE £0-AR 

WHAT'S NOT TO LOVE 
Dwtl.E lkl€1 

GOOD LOVE 
1MRY J. 8U!i~ fIAT, TJ. IMArRIAf\Ct\ GfifFEill IITEIISCOPEI 

BUSY 
LYFlJlKNINl,iS IJE l,l{iSWN $-A Yl~"WliR~ERflll. S 

19 ::~~~o~:,sE SCENARIO 

10 

1l 

7 

3 

21 

19 

1 ,umu 'IMPIU~ · PR!,WOTIC,,C LA8H1 

NOTHIN' ON YOU 
I.OIIQTfllllDMNIS- lml!>:¥.:AIJCl-lt:i 

OVER 
llflaE IYOUtlS MC,,CE'Y CA.ShMO~V Utitl/l:RS/ll l.':l!Cl'.m 

MY CHICK BAD 
WDACAIS FU.T. MICIO IIIW !l)TP- nu JAl'A IOJM& 

SAY SOMETHING 
TIMIIMAMOFlAI.OMKI llSLEYBtAOOIIOI.KltlilfflSC.CF'E 

LOSE MV MINO 
Y(U,1114, JEEN FUT. PLIEi CTE Mf JA-\1 l(lJV61 

ALL I DO IS WIN 
DJ l)Wl)IUZJfllll.UllClll511Xf'-&FIC(fm5(1Ell£~1 

l'M BACK 
1,1, 16'1!\.~0 HIJSTLE ATLA.,TIC 

BEAMER, BENZ, OR BENTLEY 
LU)YllBANIIFUl . JUELZUlfTAMll '3.JWI 

ROGER THAT 
Y-OUHG ~Nl'I' fCASti Ml»IE'f IINl~RSAL MOTOJA'~J 

AIRPLANES 
i.OIM !ilUYWUMJ 41,\'m; 

BEDROCK 
'l'OUll6....,rolll.M~WCl'£f\.ll\'IJISlil.W(f'(MM\,W.:.J 

n 21 

STEADY MOBBIN' 
lWIGIKll[YfWGIOOMlf:~lf'.ll'rl.lMJ9l~ll\lll~i 

HOW LOW 
WDACRIS TP'OEF JAMW W;i 

HELLO GOOD MORNING 
DIDD'r. DIRTY MONlY ~T. T.I. (Bol.'.'.l BOV lrl1£RSC-0Pf.t 

SEX ROOM 
WOM:IIIS Ft.AT. TM.Y SONGZ 0---, DEF .. AM. lOJMG 

SUPER HIGH 
RICIAOii,FW NE-'IQ!\'Mllo\CI\.Sl.~"9J0Ulffl'IV l)JV6) 

SHE GOT IT MADE 
PU(S (ltlG GAT[S sup.,i.jiJ{)f ARAt.'n<:j 

YOUNG FOREVER 
JA'f·l + MFlltOOSOII IX: No\TIOt.' 

33 !1! .:~ .. ~p~~ '"'"' ""~"""" ""· 
TEACH ME HOW TO DOUGIE 
CAll SW.IG Cl$TlliCT CAPITOL 

NOT AFRAID 
ENIIIE• LWUI 'S~JiDY A'"lfR~imt !NTERS<:OPE 

YOUR LOVE 
•S.\10f£t'CASK~1JM1$1.u;110W 

BACK TO THE CRIB 
.IOQZSMlr»ii,RAT.Cll'ISIRD'lill ~JN41DJ 

LEMONADE 
OIJCQIIAAII; (1017 61110); SIJU.\J ASVtUV'YlltR~ER 8R-IIS.J 

BRING IT BACK 
HALL I l&JG fEAt. Y()UNG ORO JGHAtriO ffUSfLE..'E 11 
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Billbear•t 

ft\ HOT· R&B/HIP·HOP,SONGS';~ 

Artist 
IWP~INT P~OllOT'ON LAB(L 

Alicia f<cys 
M6KJ~MG 

Drake 
G 'roU''3MCt,f','~,WOt,f','\.lllr.V!S,.. "'3JtfM''1.NRO 

MY CHICK BAD LUdac.fis Featuring Nlekl Mina) 
fl'i: UUIIOAAYlflAl:$TE!l C,$R106E!ioO.H'ARlo. S UNl)Uvt!a(IA\!0$0!1 €I (IYP DH JAW lt\JLIG 

NOTHIN' ON YOU B.o.B Featuring Bruno Mars 
T~ESlilEW.l3TOIIS RSUIMOUS.J'IAMA/1 PU,'A"l611CE.AlM 00 ltEBB..POCr,1JUollDHUS11.£Afllt1TlC. 

RUDE BOY Alhanna 
STAAOAlE.IU,,.-.lllE .S.(Ait!SC.ll,T.Ul£JIVJ,!1S(.ll,(D(ANJ,UUl)()(;(jl,SWl,IEJI.IUIN1 0 W.OEf .Al( 11>.!MG 

NEIGHBORS KNOW MY NAME Trey Songz 
lTAYlOR.,JIJtA'fES.J .\ICGEE T.N£\IERSOUTAvtOR..~HAYESJ 0 SOt;G 80:IK mA:mc 

LIL FREAK Ur.her Featuring Ni,cki Minaj 
f Wl-UNiS,Plll4VI t.'A 0~ fJJ0l(S,E.W.WAWS,E-0£1Ue.U ~~"M(ltl:l l\',O, lM.VW,S WOt,OBII i) LAt~ct AG 

THERE GOES MY BABY Usher 
JIM JOl'.S!N,A CO LO~f (A.tO LOVf..J-~_SC"IEHEFIJRONA10,D.V.00FU$J 0 LAfA{;E JLG 

HEY DADDY (DADDY'S HOME) Usher Fe"'turing Plie$ 
ll-l!l R"Jf4'1t% RIGO LD\'E R CO ll)\'E A l'-ARIU JACKSl}ll U MY/tl(ltlD IV, 4!) LAFAt:E JLl3 

LOSE MY MINO Young Jeezy Featuring Plier. 
llllU~~A tlOY .wJn<1t.s,c Gl'-0\.$-~.A WA$1f.llG1o,,1 0 0 Cf( DEF JAV lt\JMG 

FISTFUL OF TEARS Ma)l'Well 
llltA\110,MlJSll fMJS,U.H.DAV'D 0 COI.UMBIA 

l 'M BACK T.I. 
lllJ,C"o;SLA'fERl (CJ HA9RIS.,.JR ,O.RAND/,LLD.DUW;,J.llf (!) ',lR,\/jO HUSlLE.ATL"-IITIC 

DJ KhalBd F-earuing T-Paln, L..udai;tlS. Snoop Dogg & Ridi Ross 
llJ~Allt'-WfD .wolt,t((l,Ufl~~u:c~1t.Tmwi,uu.ll6.l,.N,;}U ~ 0 •'f'&t:B!S'M-1 
FINO YOUR LOVE Drake 

0 YCUG INJEYCASi!MOllllYUI\ERSH.. .woro.n.t11i1RG 

IM MA BE The Bladt Eyed Peas 
K.tWIIIS,\YWNJI ~,O,.VSAN.an.!'30WZ.S.'fflSU5tfl.JJWfl.iJWfm.Dltffl\lliflfJILQ:P.,001fl'l1 E) MUl5C(f[ 

WINDOW SEAT Erykah BadU 
f. 8-Abl.l J P(IV&(" !f SA:iU,J Pl)¥$(RI 0 CQNTROt 1,-$1~1,1) l,l'(l'f£RSAI MOll)W>. IJIARG 

YOU'RE THE ONE Oondrla 
J OUffil,8 111 co~ J.D~III.UtCDX1 @ S.O SD DEF VALA.CO 

OMG Usher Fearuring will.i.am 
APAS FAR 

ROGER THAT Young Money 
PHb(M 10.00TER,J.B00,1,'EU.,D.ffiA~KUP,lO.TNAR.IJ/,tSTE~t.11$Ctlt 0 CASt!MCr.EYU'IM:RSAL t,i.0J0N'(lJ._1~G 

BEAMER, BENZ, OR BENTLEY Lloyd Banks Featuring Jue-lz Santana 
PRll,lf lCll.OVD.l.JAt,IES,M.FOANO @ G u,m 
FINDING MY WAY BACK Jahe-im 
t 8J.R'AS.C ftA:iOINS 11 8ARIAS.C lfJ.66 115.Wl,lOUlEL.C CH,1,.lil8£11S,.Ot0"3LA1'11i 0 o\TL,l,.'HIC 

I AM Mary J. BIige 
STAPt,11.J"[ fM.J.l!l.G[,M.S.fflKS£..11,T.E.ltf~I.WI.J.A!.ISTJl.f.llfAN.M.l!Efrff @ VAl.il~Clf-'G!FfDI tllERSC(IP[ 

SAY SOMETHING Timbaland Featuring Drake-
Tlf,£.N..u;o,.noc l"T.\•MO&f'(J.tWIVCfl GAA'IAM.T.03lll)NJ .. WJI.T 8 MOS\f'iUCK6AOl.lt01NTERSroflE 

SEX ROOM Ludaetis Featuring Trey Songz 
KAJUli' (C 811::lGEUt.1\'fltSl)\l_fSCALEs.t lA't\.l)A,K.l!IHt~O~J 0 OIP DH JAW lt\JLIG 

SEX THERAPY Robin Thicke 
/ICIDNCIAOO'IJi)TSUi IRTliC!UttAl!JxtlS~\\9lP$.OOTn.lfl..lQ:.IX;K.W£,(!t0i 0 sr._::i~ta:kSOCP{ 

BITTERSWEET Fantasia 
C li'AlllilOfN C IIARlilON.C.KELLY1 4!> JflMl3 

SPONSOR Toatrra Marl Foaturlng Gucci Mane & Soulja Boy Toll'em 
U EWtS.tROC PIIIJ,l~S.H N(~$0'4.Ltf.Ws.6.MIJHliVMAOJl.0A'IIS.0 w«r 0 ~O' ~f{lJAS'fl.l.llrl'IJAilt,EM e-iios 
AIN'T LEAVIN WITHOUT YOU Ja.helm 
IWGll QSlEJ.M.ts..',l6!W.SfOOJlll.l!U.WWOJS.CMEU~J.l'JIIJ,UllD.$.llfM,Kftl~ 0 11lNITC 
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HANDS TIED Toni Bratton 
OAr. Of TtlE ililGIH\l,',lJUZ.H.IIASOfl, JR. N.J.MASOt.>. JR...W.fELO[R,tURIG}IT 0 o\TLll.1TIC 

HELLO GOOD MORNING Oid(fy - Dirty Money Featuring TJ. 
DAPlJA 11.,CO llWE.f.trf)IILLS,lrURi\JC1\.C.J.HARR S. JR. 0 8J.D 60'f,'¥.ITERSCOPE 

SHE GOT IT MADE Plie;r. 
C SJ'NlKS.K(IECflGrS fA L WASHl/fJTOII SGltEEN.(;.SFA~ .11 Hat.MES E) 811', 6AT~SLIM~SllllE ATLA1mc 

WHY WOULD YOU STAY Kem 
KEM,A.Rln!OUT K.(l\lt'OIS1 U~MRSJ.t MOT()l.wt.. UNRG 

RIDE Ciere Fearuring Ludac,is 
C.STEWART,TJIA.SH CP.iiMIRIS..U.ASH,C.A.STEWAAT,C.SIIIOG[S) €) LAf.U:E JLG 

CLOSER Corinne Bailey Rae 
5 8110\W'(C,B IIAE jC B Rlll:1 & CAPITOL 

STEADY MOBBIN' Young Money Featuring Gucci Mane 
U t.C ((I.CA.'ilT[A,O.JOICIIS.Of•,R.OJiYIS1 0 CASK -.10,,CE'f 1,t'(fVERSAL MOTOWN. l,lfARG 

HOLD YOU (HOLD YUH) Gypt ian 
hl!E Pmll. (W.ED'A'AR'.JS.R.JOt,~SOfli €10 VP 

BAD HABITS Maicwell 
I< 0,l,Vl0,MU$1t (l-1 OA\'10,lrlJS.tf e) cr..UM81A 
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SUPER HIGH Rick Ross Featuring Ne-Yo 
C.t!lfl;rtEAO.mi :AC(SITSJJ.OiGftW.Rl':IWO:O'WMOO~ll.!:DII.M.STMS) ~w;,.11-9.&oo~ .. m 
IT KILLS ME Metenie Fiona 
J.fEN!ll,A.MMfT !I fA.MA.11TIN,llUTTllJOI'~. JR .. U:ARR,E.&'tUL~At/1 8 SRC ij!-ilin:RSJol MOTOWI\ IIMRG 

LOVE KING The.Dream 
1.MAStl..t 0-S 0A I.HtESfflO {I NA,SM,c; lolCKINIIE't'I 0 0 RA()II) «IU J. OH JAW lt\Jl1G • 
IT'S IN THE MORNIN Robin Thicke Featuring Snoop Oogg 
lP:ILfY,TH.Cl([ (R.T1tlC~£.tR.11.£v.c.C.BilOMILIS JR.,: t.lAT!t!S,J.JACKSOo.llJ @ st~ Tllol1 1lEP:SC0:0( 

WE GOT HOOD LOVE Me.ry J. Blige Featuring Trey Songz 
8 lol GOU. OfJ.N (\I.J JJLl6f.8.M COX,I J,1J5llltK Ii J OU.tJf 4!> MAT~A.RtH.'OEffEN~TERSCOf'E 

44 

BRING IT BACK SBall & MJG Featuring Young Dro 
t.tt1T1 lol 6000WIN,P St.lllH,t.MOORE.0 ~.J,RT 0 GII.Lt;:;1 f!US.Tl.E t 1 

~~:~c~:ll'SES,lMLUAWS,C_fl'(IENlfOUII.E.SAat.ER,H.SHOCKlEE1 00 OTP DEf~~~~~~~ • 2 

B EAUTI FU L Vivian Green 

JanmaoCUlberuoo 
shioes wlll ~, tint 
d!!lulonlllkdlart 
sincel0061111e 
alsopostq 11,, 
higl!Ml!blloHk 
fourappearancesoo 
AclJIR&a(llo.!2). 

TITLE 
PftOIIJC:Eit "'°"61M'k1U. 

ALWAYS 
IM~IINl P>IO'-IDTilNA.~~ I 

Ttlna Featuring Monica 
81G$ D.tm 8 M STEAL t,;G,08.AKtfl.J8UR«E.C ~"-W8 0 S~IP-..'H ,UOE.(;Afllll)l 

4 MY TOWN (PLAY BALL) 
80\·10A B.'AI ll J.MS,A.GMHAM,D.CMUVl,M.SAMUELS 

Blrdman Featuring Drake & UI Wayne 
0 C.A.S~ t,l,Otff'f\lNNERSA.l. I.IOTOW?4 \IMR:l 

.Y• 

IN THE MORNING 

Janel 
SO S:IOEF'M,1,J.CO 

Mary J. BIige Featuring T.I. 
0 l\A1HIAIICH.GfffE"INlfl!SCOPe 

Trevis Porter 
fl()jllER t-:IUSE 

Marvin Sapp 
$8 \IERfTYJHi 

0 VAt.1000,P!IOH BUR O.t.lJoPlZOOR,J.80'(lJ,'fflAAlc.UI 
Urban Mystic Featut1ng MOMA 

" '°" 
JA.'(ES ll IIICt,OUS 

Sode 
[PIC.COI.UV:IIA. 

John Blu 
@J.Ll~l)Jl'US...-\'{JLG 

Lyte Jennings 
0 JESUS SWlWlS J.S't\.U~ W,Ul!l(R BROS. 

Trey Songz 
K AT l\f f 

LAST SONG Recognition 
l CLl)->TOll P.t1A.VES (LCL~TON P.kA'rES R OAWS J IU,P.ll(IN li.llCKEt: • .ii J 8 R & Fl ,CIIJIITO!. 

FALLIN' K Michelle 
l,;,IJIEAFI.OVO DJ01'MSOf4 AR 0rO MIC.IEUE8H!A.LNMWJ.L0f'I 0 tllf1COVVJTTEEJ"\EJL6 

SPEEDIN' 
~ ~1,1$(; t,t. CL.lff(.~C{le.F $1,I.Alltitll,C.H.UPl,O.,S'Wl(Wlll'(C!iol~.S 

Omarion 
S SlRV'JIIIDlU~'C.LMl)I. 

AYYO 
flJl!J.iE ,CIJl /IU!ALLIM A.llARTIIJ.8A8ALDU O.LE~ A..ll)JSSANT 

Melanle Fiona 
€) SRC\IPIIIIERSA... MDTOWThJMR3 

BEAT IT UP 
! AlLEN 8'1'0U~S.lALLEIJ,K t;YIAJ 

The,.Oream 
IIA(), :I !Cl~L,\, {l!f J.tlil IOJVG 

TELL ME YOU LOVE ME Leela James 
AVNn GB/00: ll\\1llJA.MS .Jl,VES fAMARlllfG.8A~BlltWlltlAVS .JAMfS OLOJDEIW S""AXC"3 

Dallas Bloc:ker 
BLOCKER8'[J'f SVOEC!St'-'lf 

Koith Sweat f.eaturing Joe 
T!IE PLA.111'. JM 81t:OTH(RS,L.AI/Sllll fA.GIB.SS,M {:H[SS!.'1.L.AIJSTlll',!l.flROIA'~ 0 11.E!!Alt: 

MS. CHOCOLATE Lil Jon Fearuring R. Kelty & Mario 
ORJ~WA 8D'f .SMrfrl /J.ltS'illl't C.GHOt.SOt• II.MILLY .KEll'f.WJtD!.MES 6ME UlHWISAL R~!!LIC LNA:l 

MAYBE Rocko 
NOT LIS1Ul NOT LISTEO A-1 ROC~V IIOAU UH JAM r.lJV~ 

ALL I EVER THINK ABOUT 
ALLSTAA .:.G,00{).{IN , . A~P!fU lB[M.,J MAll:.!S0!-1 

Chrlsotte M~hefo 
Off JIIM'i3JV~ 

Drake- Featuring The-Ore-am 
l'OIJIIG MOtlEY CAS~ llOtlE'f\lNIIIERSJ.. »OTOWN \IMAG 

Soulja Boy Tell'em 
i.orusHO 

OJ Holiday + Gucci Mane Featuring Trey Songz 
OFII.NMA SOY R.DAVIS CJUIOLSOIJ.,T.tffVERSOt. 0 ,on 8RICX S'CIUAO AS'fl.UW. Wllfm(A llROS 

WINNER Jamie- Foxx Featuring Justin Timberlake & T .I. 
J.TIM8URA~E R,1(.110'11 llt.13-ElllAKf.ll T"lJROS5.J.FAU"ITLERD'f ti CJ IIAR'IIS. J'I 1 0 l.Rt.lJ 

BODY YA DJ Orama & Faboloos 
S0.IIAll-!l J.O.J,C<SOW- 0£~111 STOfmsu,eu F,\,Wl~V 

I THINK I LOVE HER Greg Street Featuring Gucci Mane 
NOl usm, 11.0A'l'JS @ fA.IIATIC.'lP.Al>-A-HllllCS 

WHAT'S NOT TO LOVE Owele-
M CITY tPA fl0RE5 E) JIT E1 

KICKIN ANO SCREAMIN Marques Houston 
E CRAW'OIO C Sf(li({S E.CIIAYIFQRO 1.1 HO\ISTON C sro«es 0 lll,tSICWORKS.TIJ G 

YOU BELONG TO ME Trey Songz 
tlA't\.lJfl J.t.lC,SEE .I\E'r'fRstlN T.l'AVlOR J.V,t;GEE T,SCALES stlllG 5:KIK ULANl!C 

WHO OAT J. Cole 
J.CDlf APAll'IIPlO JCOlf 8E~AV IIA . .tFATTO,.IIPS'IOlm AOC ll'"loTIOtlCat.UV.tllA 

SORRY A"" APOLOGY RydazNAUs: 
G r4cstEOl8LE OU .!AM.',IJ~ 

Eric Roberw n 
0 BlUE ERRD SOUi. 

Lil Wayne 
G CASll llOrlE'f\lPllllERSAl VOf 01Vl'l\lMR3 

Janot 
fl.J[fl(jtlS jJ..JACKS01',,fi..JER!(IPlS,T.W~lPIC.~S.t.1~SH!LOtt1 0 AtV UWE 

I FEEL GOOD Mary J_ Blige 
STAll:lATE Nf-YO ~ .sMntt .U.f!IIKSEh U.HEAVAtlSEN 0 MURIARCl-l GEF-l'fN. lNTEIISCOPI: 

SKIES WIDE OPEN Brian Culbertson Featuring Avant 
8.CUL8£RIS-OP,l,ll ~EOIJT 8 CIJ\.$fRfWN,t.1 A\'APil,R ltlOEOut Gllf' \1.fl~t 

A STAR IS BORN Jay-Z + J. Cole 
l<.Wf.ST.NO I.D. ($.C.C.t'RUA,K.\lt'lST,£.WLSQ,ll,J.Cl)1.£,W..J0A:IAl'.,A.GOODMA~.G.111£00AaJ 0 Roe 1'11lT101-, 

MASERATI Fat Pimp 

N THE 13ULLETS 

@ OEFVIBE 

Kirk Franklin P1os:en1s Artists: United f.Or Haiti 
(j@ fO VO 6-0Ul GO.SPO C[NHIIC.JlG 

Lloyd Featuring Mystlkal 
'f01t'(G-S:OI.Dl[,100E C. lt(T(ltSCOPf 

Busta Rhymes Featuring Swizz Bealz 
RFllOOUINNERSol.. VOTOWN'UMRJ 
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PRETTY WINGS Maxwell 

a 
'STEP UP' CHART DANCE CONTINUES 

ll.DA\!ID,MIJSl:£ fMOA\'10,lol.JSlEJ 00 COOJMBIA 

TEACH ME HOW TO DOUGIE Call Swag 0 jstrlet 
C.FOwtER.E.W'ESl (C.fOwtER,C &I.EE • .C.Ct:l.OS.E.WESTt E) CAPITOL 

I INVENTED SEX Trey Songz Featuring Drake 
lOS. 11ALIVSl~O (C MCK1rmtv,ISCA • .tS,l.NEvt:~SOIJ,A ijil.ulAt,l,j 00 SOt,;13 flOOK. ol.lL,\,.'ITU;. 

SHOW OUT Roscoe Dash 
KE (J.L.JOtlN$0Pl,K Cf!Ot.DU 0 MMI Ml.IS t UN['20t.i 4 tlllEA$CO@[ 

I DON'T CARE Raheem OeVe.ughn 
STEREOTYf'ES)IE•YO fS,SMITH,J.YIP,JJiEEV!S,R.R:IMUWS-i (i) JIVE JLli-

YOUR LOVE Nicki Minaj 
A,WJ.IISf( (0 1M~WAt;$ELl).fffE(ll-'1'1,JPHJSH(S) YDIII~ V.Qll{Vt,ASll ,WG'4'f 1,1t,Vl;RS,.L t.Q11JW!,11Jl'A~G 

(HAHA) SLOW DOWN Fat Joa FMturlng JMzy 
S..OEVll LE IJ,A.CJ.UEGEta.J.W,J(tiKlt.'S,UIOL!(01 0 TERROR SOJll'.l 'fl 

IMMA LOVE YOU RIGHT John Brown ------.:11 8 '3P:EEN,l.ITT (l,U •MltlEl,SJIILt.. BRO\'IN1 & MOPl-ll.UN J,iNERSAI. RE?U.!ILIC<UMRG 

Data for week of MAY 29, 2010 1 For chart reprints call 646.654.4633 

41 

Ill 

Trey Songz' "Already Taken· - the first single from Atlantic's upcoming "Step 
Up 30" so,mdtrack-debuts al No. 66 on !-lot R&l3/ llip-llop Songs. It's the 

10th single from the movie franchise's th ree soundtracks to chart. However, 
this is the sec.ond cut that hasn't appeared on a previously released album. Mis• 

sy Elliott's "Ching-a-Ling; an original track from "Step Up 2: n,e Streets," de
buted in 2008. Three of the soundtracks' five top 10s have been by Atlantic 
artists: Songz ("CanI Help but Wait" from "Trey Day"), Flo Rida ("tow·· from 

"Mail on Sunday") and Sean Paul ("Give It Up to Me" from ··The Trin ity"). - Raphael George 

Go to www.billboard.biz for complete chart data I 51 
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WHAT FAITH CAN DO 
KIJTUSS lif,C 'fOOlh & N,l,li. 

BEFORE THE MORNING 
J HWI N PAAR IJ Ml ~I 

FORGIVEN 
&ANtftJS IU.1.lSPARIIOW nu c~~ 
HEALING HAND OF GOD 
Jl:lllMY ,;AW 9EC/ f001l1 & I.All 

THERE IS A WAY 
MlWW(IRt0$0M lli~Of' 

SOMETHING BEAUTIFUL 
llll:DTOIIIUiTM[ AJl APifl 'W D· FIB 

BETTER THAN A HALLELUJAH 
NAYt"fWIJJIMGW/TlffD£'!06~/fMCM3 

HOLD US TOGETHER 
Mfll"I MAHER [5Ullf1At. "1.G 

BEAUTIFUL, BEAUTIFUL 
RWICLSCA IATJISTl1.U FUIVENT W-Of.tD,tuR8 

UNTIL THE WHOLE WORLD HEARS 
CA$TINO tNl\fllS &l;C,.._. STREfl REl.l:M101' PLG 

MORE LIKE FALLING IN LOVE 
JQ(INtiNYCENT1Lt1rv 
IF WE'VE EVER NEEDED YOU 
CAS.TOIIJ CMIWS REIJlllON.PlG 

LOVE HAS COME 
MARll'ICHULTlWDffO•CURB 

CAN ANYBODY HEAR ME 
M(lltUIITH Mlllft~WS 11\0RD-tl.MlB 

BORN AGAIN 
IW.\ll'SMJ'fS~PGP 

SAVE A PLACE FOR ME 
MAmllWW~ SPARROW E~ C:lil'3 

EVERYTHING FALLS 
fU. 1110 

BLINK 
Rf\llYl fSSeNTIIU. FLG 

MV HELP COMES FROM THE LORD 
lllE MIJIIUII SEC, TOOTH S lv" ll 

YOURS TO TAKE 
JIMMY IIUDtlAM INPOP 

GOD GAVE ME YOU 
IM.Y[ URN[S WOft & TIE 

POWER OF YOUR NAME 
UIICOLII IIRetl'iM FIAl". IWILINl U(:KECH INltGRlfY 

FIGHT ANOTHER DAY 
AOOI OIIMIAb l 

FOR LOVE OF YOU 
Al,llRlY ASUO SPNlR[)'llJ EMI CM!i 

YOU'RE THE ONE 
CIMI$ ,um C(INRAO\IS.q 

AWAKE AND ALIVE 
SKILLlTAROEt(TltcO 

SOME KIND OF LOVE 
PIILSlACfVRfUQ'.INPlG 

LOVE NEVER FAILS 
RRANDOII IIEATI'1 M().~0~100f IIEUWl)ll 11'1 6 

STAND FOR YOU 
JOIINVOU.Z!IIO 

ALREADY HOME 
TltOllSAMD f QOT KRVll.11 TOOTH 6 No\"\. 

NEW CREATION 
l..W..ANO R(l.l!'IIOtlPLG 

YOU CAN HAVE ME 
SIIXW'AUl" PROPIIETS FSIYOIT'NOilO·CUR8 

LEAD ME 
SANCTtlS ~ULSPARROW EMI CV~ 

18 : T~L~; : 11$~~:~C~ FUT. LAUIIA lTOflY IIJO 

GREAT ARE YOU LORD 
PIIU.ll'S. CRAIG I- OUN IIJO 

HERE IN THIS MOMENT 
8E-CKAH BIIAE SHAE SHl)C 

YOUR LOVE IS A SONG 
SWITCllf00T ~l),l,'tqCA$( fl'(Of'1.((:REl)f:!'ITI.-.L EMI CM$ 

STARRY NIGHT 
CIMIS &UGUST F{ilV'£NT WDAO•CIJRB 

AVALANCHE 
MAMAFUT 8fC"TOOTIC g. NAJL 

ANCHOR 
iAHLUIU Ii l,IREIQ WOlltl•C:uFIJ 

BEAUTIFUL HISTORY 
PWMB OOAII 

YOU HOLD ME NOW 
lltJKIITPIERAETil"lKAIIOr 
CASTAWAY 
CHAiEMINO 

WliU,OOOcooies!Okl,1"1thA"'1ueNorli ~----~ 
nob Ille ad's lint leader and lllggd llelseo 
loun<ISGl1 Wffl on lop CMstlao Allio~~ as 
"ll1eljgllll1eelsllleD111"t.ll<esllleltollllol 
Del<ialNo.1.UplS,,000 inpies,loM(l0%~ 
leadslngle •11eatingB,gils" lslll,61!alest 
lialner,nd n«st4-IO on CMstlanSoogs. 
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KUTLESS 
IT 1$ WEll 8EC 7174 "EMI (:MG 

THE CANADIAN TENORS 
TtttCA IA~TEHORS DECCA 013509 

NEEDTOBREATHE 
T'li(O SIDULS AnA~T-"5197,02• 'A' RD " 

fllUIMlfllOM MIPOP t52S.E.Wi C.WG 

JEREMY CAMP 
PUKING lOi.J~ TlWI lllF<IRC Mt 6,IJll'Ull CM3 .. 8 2 GATEWAY WORSHIP 
MlfOIEISm~u11Mainviro10:flllO'ili!!N1,P,1(a!ITY 

• 33 12 GUY PENROD 
lflEATME DEEP SERVANT GAITnt:11 6M EMI CM& 

44 36 36 SELAH 
YOI.I DEL.NU! ME CURll 791UWORD-CUilll 

• '1 15 GAITHER VOCAL BAND 
IQJlA..2!!IjA~U ... .. 23 PHIL WICKHAM 
tlEA\ltN I UMJH INO 3900 PflO\ll~'H- ''ill:GlmY ., 50 10 NEWWORLDSON 

JASON CRABB 
JASCII 88 41TMfR 1H CMI ~• 

4 9 flE·Uill\Y JOSH WILSON 
Ufl IS 11.)l A SJWISHOT s>AJIRO'N ~9M.EM CMG 

50 AMIITIIY 

Willl1No. 4l!lartonllle-n<t-llased 
CMstlan!ongs, Pomlfjj(ofRocks-lls 
hlgt,est bow 11111111 II~ arol Ille I01I n,w mtr, 
wllll ''urne As Ytu lie' (4TI,OOO lmpruslons). 
H's Ille l«OINI single m Uinl albom ''llolt 
!llan NoM.' lead slngl, "Alr,e' pmed al 
llo. U on Clntian Songs 11st _,, 

52 I Go to www.blllboard.bi2 for complete chart data 

• 
• • 3• ., 27 

• 8 25 

• 20 

e 16 10 

" 17 ,. 10 38 

• 18 ,. 11 33 ,. 13 18 

20 

19 

FORGIVEN 
SANCTIJS AW. SPARROW Eln C.WG 

THERE IS A WAY 
NEWWOWll(IJt ~POP 

SOMETHING BEAUTIFUL 
NEEbTOUIUTlll AT!AlffiC WOJIO•CURB 

HEALING BEGINS 
TENTH A\l"E""E IIDRTII RH.It JI~ 'fl!> 

HOLD US TOGETHER 
lllTT IWIER f$$ENIIA!. ft~G 

MORE LIKE FALLING IN LOVE 
JAlON Glt.l.Y C:EI-ITAICITV 

UNTIL THE WHOLE WORLD HEARS 
t ASTINe CMIWNI BU,CH STllffJ REl.ltllOt., PL13 

BEAUTIFUL, BEAUTIFUL 
FMlll;:UCA BAm l,ULU fEflVOJI w~n. U119 

SAFE 
PIii. w,:11.t.M FE.lil t.I.In MJUAIIIO INO 

CAN ANYBODY HEAR ME 
llllN 0ITTt NilDAEWS WO~.C.U'IS 

LOVE HAS COME 
IWIK Wtl.U? W$/J.(;Ullfi 

BETTER THAN A HALLELUJAH 
ANY (lfUMT .-.'111 _r.RA!l'T PIICOUCTIQt6"SililAIIO'A'tVl CMG 

IF WE'VE EVER NEEDED YOU 
t ASTIJflll C~WNS lt{lt!UOI-. PlG 

WALK ON THE WATER 
BIIITT !aQOlE $FAAIIO'NiMICM6-

SAVE A PLACE FOR ME 
*TTHEW WUT SPAIUIOW'fi.,1 CMG 

1f • cHRISTIAN .CHRillli. 

i i §:1 Sli T ITLE 
11: Al'ITllT lli'iJR: t.T Pll~OTll>'4 i..118~~ 

1 13 BORN AGAIN 

• • 
GET BACK UP 2 11 
TOIYII\AC Fo.:IEfR:lf(T EMI CMG 

" 
ALREADY HOME 
THOUSAND fOOT ~RUJal TOOTIS g. tlAJL 

4 13 AWAKE AND ALIVE 
-U IW l 1,qorn1 I'll) 

12 GOD GAVE ME YOU 
bAV'l l.t.ANH Ao\ZOR .i TIE 

• 5 19 SOMETHING B EAUTIFUL 
MEEDTOIIIU.Tlll An All'nC ., 1 8 LEAD M E 
i AIII.IU5 l'IEAl ~~AflllQW (k'J C-,'tlG 

0 10 HEALING BEGINS 
l(NTli All(JaJE MOllTII RfJIJIO.~ ;,LG 

• 8 15 WALLS 
l'MIICOIUV't 'A'lf:f'LA5\I 

e 12 BEAUTIFUL, BEAUTIFUL 
fflAll(;UCA IIAllll,TELU fEFlVEIJT W0$10-GUll8 ,, 11 13 ALL OF CREATION 
ltlACYl!'l~ O 

e 13 8 BUNK 
ftfYlft ESSENlW.'f'L& 

,a 9 17 REDISCOVER YOU 
STUfl.l.OSP-ARROW CMI Cli!~ 

14 14 24 WALK ON THE WATER 
BIIITT IC-OLE SPARRO'N EMI CM& • 15 THE ONE (l'M FIGHTING FOR) 
ARTICL~OMf. llif'oP 

ANCHOR 18 6 .SAJH UfU Ii Slfl(NS WOi!O-WRB ,., 17 9 
LIVE LIFE LOUD 
HAW( IIELSOII IIH: 'JOOTH & No\ t 

CD 19 • FIGHT ANOTHER DAY 
ADOLiOII R(laO t"'t 

CD 12 CASTAWAY 
CII.UUI ltl:l 

EVERYTHING FALLS ao 16 10 
fU INO 

STAY W ITH ME .. 21 1 URL(I\INIIRL Ffll°V(Wl'WOlltl•CVR8-

G 17 2 AVALANCHE 
IMIIAFEST 9CC TOO"'"Jt It >;AIL -20 17 HEALING HAND OF GOO 
JEREMY CAMP SEC 'TOOTH & NAIL 

23 , MY HELP COMES FROM THE LORD 
l'HE aaJSEUM ere TOOTH 4, NAil 

28 YOURS TO TAKE 
JIMMY MU.OHAM ltlPOP 

(t) TOP GOSP-. EL 
ALBUMS'' 
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~I ii ~T~T~~~ "II J t,JM8fti ' 01$TR1a.,JIIIJ~ LA.all I; 
MARVIN SAPP 
lt[Af. Ml\'E S315 G 

VARIOUS ARTISTS 
'R1"GOosPaalO'A1lff~l1':lfMO.IS\ttcl'i~\J.G 

JUANITA BYNUM 
MORf. ,-_Ultllf fll)'N 816-8 

BEBE & CECE WINANS 
STlll8&C 31105MAUICO 

KAREN CLARK·SHEARD 
ALL III OIIE )(AR~ ~,-~s, EMI GOSl'Et 

7 6 t.~f.~~~,1~ .~~. :.:ii~ .. 
FRED HAMMOND 
LOV~ UMJTOP1'1181.E F tt/11.IMl)c'(O 'r'[;l'IIJV lJH1 JLG 

BAIA.N COURTNEY WIL SON 
M T l.0¥l SPlf:111 RIS.~G 06U,1USIC \'1011\0 

EARNEST PUGH 
1.M: RAINCII USC?M,B~AlKC.!071)\'ilOJUIWOf 

TAMELA MANN 
TIIE MASTOI Pl.AN 1'.lY~J,tJli' 813~ 

DONNIE MCCLURKIN 
l'UYLLil 'lfMrtflfGAt:r!,1'Cl$n MU~ 

BI SHOP PAUL $ .. MORTON 
MEMOIUIBLE IM)NENJ1 Tfl,,OI_UH 72WLl~·!T 

VARIOUS ARTISTS 
IHIOOIVU. IIIKC:IL6Ml:Nn1~lOQ.ASSSJi'B.CW1~ 

KIRK WHALUM 
tw~XI.K!?Ot.lP.l ll)t!JIND,Uil(1Jl,9i.ff.1:::181C.\'ll 

WILLIAM MCDOWELL 
ASWlWCIRSltll":llVH1 ~103 

DONALD LAWRENCE & CO. 
llllUWOfO)llfUlllN, Flllfl(JJn'ill,IJUl"~Orrvn,i~ 

VARIOUS ARTISTS 
'WJtl~lillOl'A'OOl).CUkBtMO.G\EIWT't4lfu'IS\l.G 

$HO BARAKA 
LIONS I LIAR$ IIUC>i 8146 

VICKIE WINANS 
IIOW 1601 0'ffll 0($fltl1 Jl)V e1io 

ISRAEL HOUGHTON 
TltU OWUIIWtN.tllt 'f!ll.426!(; tf 

LUCINDA MOORE 
BLWEII Bl'OUN & GMII n'SCOT 98-41~'TASEIS 

J MOSS 
JU5T JAM6'PI\JAUG061'0C1tJflllC\lfff'N -419'' 0.\J!G 

SHEKINAH GLORY MINISTRY 
MIOT<f~r.l.OIIIYMllllTJn'ffl'..OC4rAffin@ 

BYRON CAGE 
Ft\rnt'l.l tOla.lM GQ6P.OCEffilll~-\"ERITV-4~A.0 

THE BROOKLYN TABERNACLE CHOIR 
talA!f "IIIJR M~I NTHf11'f'i'{(l1UW.U.$n'!ii.lvt lffit 

1.~ • HOT-GOS~E 
• 4• s0NGS'' 

i i §I iii TITLE I 1UHIS:l IMPRIIJT Pf((}W!lllOtl L"8(L 

THE BEST IN ME 
lllllftllJf PPP \'[R -t •• G 

THEY THAT WAIT 48 f1'ED IWlllll)ND FUT. JO+. '- IW. FkAA9AOM).~f.RT1.Jl.G 

45 RAIN ON US 
EARNm NICI! EPM BLACKSMOKE wo;eLOWIOE 

GOD FAVORED ME 
HElD1Nn ,·11t.1lfl&Ll'l:fU1. IINl\lll-Wl'lOl lttliEIIIYEfllfY.l6 

27 RESTING ON HIS PROMISE 
't'OIIMUl l'RA!il f£AI. U ~IOll:UDEI'~ 600/ll:L;U6KI 

29 GRACE 
BUE & CEtE WlWS B&C, ~\Al.ACO 

I WANT TO SAY THANK YOU 
IJSAfWJ,EIJIOCIQfflil, ~fRliJIIOOOSllQl',l:M~ 

ENCORE 
JAMES f O.TUlll 6 f lYA 8LACKS.ll0Ki,'WOR.UIWIOE 

All I NEED 
BRU.H COIJJITIIEY WllSOM :i-PIRIT RISltll: MltSIC 'WOAlO 

GOOD NEWS 
\IANESM BELL AIIMmlOMO Eltl 6-0SPEL 

16 PRAYED UP 
KAll:Eiil CUAlc..SIIWltD .(AR(W 

HE WANTS 1T ALL 
f()Rfn:IIIJOfl[S fMli.lDSPfi 

THE LIFTER 
tu, WI,_. tH)~,AVl 5HAll,!,C;HI~ 

JOY OF THE LORD 
TIM(U .._IIN T!LlYMAWI 

LIVING ON THE TOP 
D(WAYW~ WOOOl OUIE"l WAT"EA YEIUTY JLG 

THERE IS A KING IN YOU 16 DOIIM.0 U.WREIICl& C(I. QU':fJ WAlfll ~t'.RITv JL6. 

CHAMPION 
IMIIWIN HOBIIS llAISON RE<:OROS:TYS-COT 1M"'JO OEI 

I CHOOSE TO WORSHIP 
WU& MOflG.ul IIOW TIE 

HE'S STILL WORKING ON ME 
ELUME IIORWOOO Hl$.~LY FA\'Od!EO 

IT'S ALRIGHT 10 TIIE BAOWM BO'rl fWIL\'l lk.AC,:SMOKfr'Wl),IL0\V10E 

FAVOR 
iKIRlEY (:AfSAR SHlHIEUIGlfl 

ARE YOU LISTENING 
llllffllltlllPID!ffljjffi$'1$.ntlKfllW!IR!-t~:U.W<la!IIOOJ.& 

THE GREAT I AM CLIVE) 
EARN[Sl,Uf,lt BUICKSWOKt'W'ORlDMOE 

HE CAN (WORK IT OUT) 
YOOQI fOfl CIMJST EMTR) '50s.1'El 

I OARE YOU 
ISAWI 0. l'MOMAl .I CU..,.-JS Of' P""-ISE GLOU.l 
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,t.lAPLA'f SAlfSOATA AIRPL,\'f SA.U:SOATA JAZZ/. 
Mo11,01ttt:11Y COMPllffl tv MomroRtosv couP!l «i ev CLASSICAL 
!"e"!e~ !!1.e\~ Bi"IIL--11.-1 ru~ 11'':!'!"'! 
BOS SoundScan lJall 1 • ~, BOS Sound Sain 

I FREEZE 
BIMBl)J(JNU, Sll\'E!t L"5fVT0MV.Y !WV 
BEAUTY IN THE WORLD 
W.CY GRAY c~cc,;io cv:. 
SOMETHING LIKE A PARTY 
SCHOOLGYIIU Nc.'IEOIBlE 15LAII010N'3 

GETTIN' OVER YOU 
lltillletalllCJN•UIU:fOOllt.MilOIJ.N'I..~~ 

RUDE BOY 
RIHAi.lA SIIP OH U,ll lOJMG 

1 TAKE CONTROL 
JUUSii\ 'ff.I.OZ tAR<tlLLO 

PRETTY MESS 
HIIO.JAYlll R~I 

RISE! 
V[RNUSA MITCIIELL ,COlffillUDJS ODOL 

1 VIDEO PHONE 
B£Y(INt;E FU.1. Ullrt' t!IIGI, lil~IC WOIILO -COIJJ~lBIA 

PYRAMID 
CIWIIC( ~U T. l'l'A2 1 '3.'Rf:>RISE 

1 13 

NOT MYSELF TONIGHT 
CHRJSTIIIUGIJIL[M RCA Fli,16 
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RECORD COMPANIES: Concord Music Group names Jason 
Feinberg VP of direct to consumer marketing. He was pres
ident of onllne marketing and promotion company On Tar
get Media Group. 

Epitaph Records appoints Roger Dorresteijn managing 

director and MJ de W inter director of operations of Epitaph 
Europe. Dorresteljn was GM and de Winter logistics man
ager at Epitaph Europe. 

Sony Music Enterta1nment's Commercial Music Group 
names Sheldra Khahaifa senior VP of finance. She was VP of 
finance and operations at Sony Music's global digital busi

ness and U.S. sales division. 

PUBLISHING: Kobalt Music Group In Berlin names Marcus 

Gums VP of synchronization for Germany, Switzerland and 
Austria. He was creative manager at Universal Music Pub
lishing In Berlin. 

TOURING: HMV promotes Gary W arren to managing direc
tor of content and talent at live venue operator Mama Group. 
He was commercial director. 

DIGITAL: Music video and entertainment service Veve 
names Holly Schomann VP of programming and arti st re
lations. She managed talent and label relations at Si rius 
XM Satellite Radio. 

MEDIA: Spanish Broadcasting System-owned Mega TV ap

points Jose R. Perez VP of programming and camllo Bemal 
manager of affiliate relations. Perez was senior VP of enter
tainment and programming developmental Univision Net .. 
work, and Bernal managed sales and business development 

for Worldvibe Entertainment Group. 

RELATED FI ELDS: SESAC names Tim Fink VP of 
writer/ publisher relations. He was associate VP. 

Veteran publicist Yvette Noel .. Schure establishes her own 

publicity firm, Schure Media, with Beyonce as its first client 
She was senior VP of media at Columbia Records/Sony Music. 

MVD Entertainment Group promotes Chris Callahan to 
sales manager. He was International sales and llcenslng 
representative. 

- Edited by Mitchell Peters 

VEGA PRODUCTIONS GIVING $25,000 IN 
GRANTS TO MINNESOTA SCHOOLS 
Owatonna, Minn.•based non profit Vega Productio ns has pulled 

in $25.000 from the sale of its 2009 album, "Minnesota Bea• 
t ie Project , Vol. I .. (which features 16 Beatles songs covered 
by Minnesota artists), and plans to d isperse the money in 
grants to disadvantaged m usic and art programs throughout 
the state. 

Vega has pa rtnered with the Minnesota Music Educators 
Assn. and Art Educators of Minnesota to help distribu te the 
funds. Schools can apply for g ran ts by down loading an appli
cation at mmea.org and aem-mn.org. Submissions are due 
June 30, and up to 40 grants will be a,varded in September. 

"The music grants will be anywhere from $500 to $2,000, 
and the art grants will beanisvhere from $250 to $750," Vega 
president/executive director Mark Gehri ng says. "We'll try to 
span the entire state and give preference to tJ1e schools that 
are in the greatest amount of need." - MitchtU Pertrs 

The National Assn. of Recording Merchandisers· annual 
c:onvenhon. held May 15-17 at the Chicago Hilton, marked 
a few firsts for the high-powered gathering. An'l-Ong them 
was the ,naugurlll NARM MUSIC: Law 2010: Ctouds, JSPs 
and Royalty Challenges event, a legal ed uc:Z1t1on confer· 
ence that was held se-oarately from the regular conven
tion NAAM revealed the new lmeup of its board of direc
tol'S during the long weekend. which unoffietal1y kid:ed off 
with the May 14-15 Music Business c,.-ash Course that was 
de-cheated to the 1nd1e SPctor. PHOTOS \It,, V(~SA.~IMAC,[.N(l 

O ~~~: ~a~;~~':'~~~:t~d~~~~~b~~s.ner 
Among the honorees was soogwrIt In9 tMm Leiber & Stoll@-r. 
who receNed the Outstandll'l9 Achievement Award for Mus1Clll 
Cotlaborabon. From ~fl Univel'Slll Musr<: C.-oup Orstribut10n 
pr~1dent/CEO Jim Urie, (winne< o f the President'-31 Award for 
Sustained Executrve Achievement). NARM president Jim 
Oonio, Jeny Leibef, Cyndi Ulluper (rec,pient of the Oiairman's 
Award for Sustained CreatNe Achievement ), Taylor Swfft 
(artist of the year) , Meliss.a Ethenclge (Harry Chapin Memonal 
Hum('lnitan.cin AwMd honorf>e), Tommy Boy EntPrtli1nmE"nt 
~ inder Tom Silverman (lndepf>fldent Spirit Award) (kneel• 
1ng). Mike stoller and Rachele Friedman. NARM cha1nnan 
and J&R Music WorJd co·Ovmer. 

e ~ t~~~~e~:~~:~:~~~o '~5f~~~t~~::.cs as 
mobile music apps and management solutions fCY ,ssues relat
ed to d,gital loyalties Panell-sts toel\Jded ( from left) Tunewiki 
CEO Larry Goldberg, Moblle Roadie founder/CEO Michael 
Schneider, Unwer=;al Music Group OistnbuOOn VP of tec.hnlC3I 
prod\Jc t df>vf>fopmPnt Tony Huktor, Venzon W1relPss group 
manag,er of d igital med in busJne~s dE'VE'lofJment Tom 
Constabile, Atlantic Aecordc; sentor director of ,c:reativP nnd 
technology Eric- Snowden, Harry Fox Agency senior director 
of strategic technology Fred Betellle and Mike Ellas, d1rector 
ot Ak:atel-Locenl's emerg1ng lechnotogy and media d1v1s1on. 

NARM 1otroduced two new panel-sat this year·s convent1•n. 
"Metal Meet-Up: The Current State of the Metal Mal1<et:.Place
Md "Urban M~t-Up: Wh.lt 'c; New, \.Vhnt'c; NPxtN examinPd 
the state of each genre and looked a t tactics for survMng 
themlirkPt 

e ~~t;~ Mo;k~p;::!.a~~:it~~~~ ~~~~~;f~;~!~~~~~~~ 
Records senior director of field marketing Austin Ste phen_,, 
Meta.l1ns1der.ne,t editor/the Syndicate metal radro mzirket1n9 
manager Bram Teltelman. Relapse Records director of sales 
Pat Egan EMI Label Servi<::es/Caroline Distribut1or1 senior 
coord,nator of customer marketing Sarah Wefald· Metal 
Blade Aecords cha,rman/CEO Bri,in Sia~. who moderated; 
a,n,c:l Strong Man<'!gem,ent's Vaughn Lewis. 

0 ~~t~:~~~~~~!f~P~~r~~d/~~J'c~~~;: ~!;~:ri~~el 
founder/ CEO Ranadeb Choudhury. Mus1c Expenence 
owner De-dry Jones.. All Angles pr1nc1pa\ Eugen• Luckett; 
Stzin-Clob Entertainme,H president Ray Arce neaux, who 
moderated, WPWX Chicago music director B arbara 
McDowell; l=ontana Oistributton p re-sident Ron Spaulding 
and Fal<eShoreOr,vecom founder Andrew Barber, 

ZAC BROWN COOKING UP A FOLLOW-UP 
The "meat and potatoes" of Zac produced by the "Foundation" team 

Brown Band's second album is f in 
ished, according to guitarist/key
boardist Coy Bowles, meaning fans of 
the Georg ia sextet- which won this 
year's Grammy Award for best new 
artist- won't have to wait much longer 

for the follow-up to 2008's double· 
platinum " The Foundation." 

"I would say 85% of the album Is al
ready cut," Bowles says. " Zac's done 

his vocals. I think he's got to go back 
and do some guitar and things of that 

nature. I don't want to put any dates out 
there, but I think it's set to come out In 
the fall." 

Bowles says the album-tentatively 

t it led "Get What You Give" and co-

of Brown and Keith Stegall-"steps in a 
di rection of maturity witho ut going 
over people's heads. It's just been sea~ 
so ned a little bit- it's still t he sam e 
wine, just a couple of years o lder and it 
tastes a little sweeter." 

The group has already released aver

sion of one of the new songs, •·colder 
Weather," on Its new live a lbum "Pass 
the Jar." Bowles says there were ap

proximately 50 songs to review to make 
the album, and he's particularly excited 

about their diversity. "We still lean to· 
ward a Southern rock/country kind of beaten path and get Into a kind of Jam 
thing, but there's definitely radio- band world. So I think it 's going to be 
friendly stuff and still kind of an island, really representative of where we are 

beachy v ibe, and then we go off the right now." 
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The 14th annual SESAC New Yori< Music Awards, 
held May 12 at Manhattan's IAC Building, was a 
night to remember for Nate "Danja" Hills.. Not 

only did he win the songwriter of the year award, 
he took home the song of the year accolade (for 
"Knock You Down," recorded by Kerl HIison and 
featuring Ne-Yo and Kanye West) at the BIiiboard
sponsored event, and his Danjahandz Muzlk pub· 
lishing company was named publisher of the year. 
Kasseem "Swizz Beatz" Dean also was recog

nized with the Inspiration Award for his humana 
ltarlan endeavors, speclflcally the charity song 
"Stranded (Haiti Mon Amour)" that he co
wrote/co-produced with U2's Bono to raise 

money for Haitian earthquake victims. 
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June 15-16, 2010 • • NYC 
Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to gain access to the thought leaders 
dr iving today's most successful music campaigns for major brands. 

PROGRAM HIGHLIGHTS 

KEYNOTE: KID ROCK 
Hear from this rock'n'roll icon as he speaks about his 
successful brand relationship with Jim Beam, his next 
album, and a career marked by bold artistry. 
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