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.COM EXCLUSIVES
Visit Billboard corm to
explore the Decade in
Music charts, listen to all of
the charting songs and
albumns and watch stars like
Adam Lambert, Alicia Keys
and Ozzy Osbourne reveal
their favarite music of the
year and decade.
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NEW YEAR'S EVE LIVE
Carmen Electra will heat up
the Las Vegas Strip as host
of “Billboard’s New Year’s
EvelLive,”airing at 11 p.m
ET Dec. 31on Fox. Electra
will celebrate the biggest
night of the year with Sean
Kingston, Kris Allen, Altison
Iraheta and many others.

MUSIC AND MONEY
Join members of the
music, legal and financial
communities March 4 at
the St. Regis in New York
to explore challenges and
key opportunitles shaping
the future of the music
business. More: blllbaard

LATIN MUSIC

The Biltboard Latin Music
Conference & Awards will
take place April 26-29 in
Puerto Rico at the Conrad
San Juan, Condado Plaza.
Don't miss the most
important Latin muslc
industry event. More: bill
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«NOMINATED FOR 16 GRAMMY® AWARDS INCLUDING
ALBUM OF THE YEAR — | AM...SASHA FIERCE
RECORD OF THE YEAR — HALO
SONG OF THE YEAR — SINGLE LADIES (PUT A RING ON IT)

*FIVE #1 HITS — SINGLE LADIES (PUT A RING ON IT), §
IF | WERE A BOY, DIVA, HALO & SWEET DREAMS

2.5 MILLION ALBUMS, 7 MILLION DIGITAL SINGLES &
4.5 MILLION RINGTONES SOLD SO FAR

* SINGLE LADIES (PUT A RING ON IT) VIDEO HAS BEEN
STREAMED OVER 100 MiLLION TIMES ON YOUTUBE

*|F | WERE A BOY — THE LONGEST #1 RUN IN THE
HISTORY OF THE BILLBOARD iLIKE CHART™

« ONLY PERFORMER IN BILLBOARD'S 51-YEAR HISTORY J
T0 TOP THE CHARTS 10 WEEKS OR MORE AS A GROUP | '
OR SOLO ARTIST.

* ONLY FEMALE PERFORMER TO HAVE 14 TOP TEN RECORDS
ON HOT 100 CHART THIS DECADE

* BILLBOARD'S WOMAN OF THE YEAR.
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What The Oughts Wrought By Bill Werde

Somewhere between John Mayer doing
his best Ron Popeil to sell Vevo to the
gathered A-list industiy crowd and
Queen Rania of Jordan cxplaining how
Vevo was going to change the plight of
Africa's undereducated children, it was
impossible not to reflect on the decade
that's coming to a close

Vevo, of course, 1 the new service that
promises to aggregate all licensed music
video content into one spot and then
monetize the expected scale with ads.
The Dec. 8 launch party in downtown
Manhatian was to say the

ness were looking at a wildly popular,
online consumer behavior and destina-
tion-—today, music video consumption
and YouTube—and trying to figure out
how to control 1t

This decade—all that history will say it
ended up meaning for the music busi-
ness—actually started in June 1999
‘That, of course, is when the original Nap-
ster launched.

[t's amazing how little changed in the
dynamic between record lubels and dig-
ital ¢ and for so long, as the

least, with executives flying in from alt
over the worldand a who's who of artists
ranging from Bone to Lady Gaga.
“Thisis how it used to be all the time!”
exclaimed more than one parlygoer, sur-
veying the extensive, attenlive wuitstaff

'00s unfolded. | recently reread the first

Despite the
stumbles out

1ces they’ve been willing to license have
yet to show much profit, with many of
the most current efforts (iLike, imeem,
Lalaj getting sold in a vecent flurry atal-
leged fire sale prices. IU's almost as if the
music business gods wanted to book-
end the decade and send a reminder,
Sorry, guys, you're not quite there yet.
Was it a good decade? it was great for
music, which is everywhere now. Peaple
take it with them on their phones and in
their sneakers; they hear 1t during movies
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Doug Morris said—the subtext was not.
The night's most articulate moment of
clarity came from Marizh Carey, who
took the stage and said. “We want to
slowly but surely salvage something that
used to be amazing "

Salvage.

And then we all went home, opened
up a browser and couldn’t get Vevo to
work until well into the next day, and
then only spottily.

“This is how it used to be.” Were peo-
ple referring to the outsized nature of
the party? Or the notion thatin 2009, as
in 2000, the top executives in the busi-

ON THE COVER
Call it a Rorschach
of sorts. Do your
eyes naturally jump
to the more opti-

consumer MP3 players Indie labels
were embracing digital distribution be-
cause they felt it would “even the play-
ing field."-And maior-label executives,
speaking on condition of anonymity, ad-
dressed the need for control. * (Fwe have
the right kind of technology and agree-
ments, we can have a system where it's
clear what is authorized, and can be
played or recorded,” one of them said.

Let's be honest Those beliefs really
didn’t start to change until two or three
years ago, and only then after years of
relentless, unmerciful drops in CD pur-
chases, not to mention bottom lines

In the last couple of years, the labels
have finally become more flexible in li-
censing their music o services and let-
ting go of copyright protection. [t hasn't
saved the business, at least not yet. But
t's letting music companes focus their

nally, finally catch the descent of CD
sales Atlastthere will bea new baseline
for the size of the business. a new solid
floor. albeit 2 much lower one to buld
upon. Which is why, despite Vevo stum-
bling out of the gate, I'm heartened by
the attempt to build Whether it's Vevo,
or the labels investing in MySpace or
Apple snapping up Lala—these are ag-
gressive new strategies for monetizing
content They show big thinking and a
partnership approach with technology
companies. It gives me hope that maybe,
just maybe, the labels and publishers re-
ally have learned from the last 10 years.

The business we're all left with is much
smaller, But its also populated with sur-
vivors. Its far more nimble, and hungry
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The top 10 music biz stories Free streaming-music services Taylor Swift, our artist of The top 10 strategies music South Korea implements
of the year still seek business model the year merchants deployed in 2009 ‘three strikes’ anti-piracy law
10 Lo 26 40

RISTMASYV

Retailers Say Holiday Sales Are Holding Up Better Than Expected BY ED CHRISTMAN

MUSIC RETAILERS SAY THEY REMAIN
in good cheer about the year-end holiday sell-
ing season.

Whileit's too early to tell whether music mer-
chandisers will have a merry Chiistmas, some
say that sales during the first two weeks of the
holiday selling season aze beating expectations,
if not last year's com parable-store sales.

While U.S. album sales are down 13.6% dur-
ing the last two weeks from the corresponding
period a year earlier, according to Nielsen Sound.-
Scan. music relailers say they'rc cautiously up-
beat about business.

The holiday selling season 1s “pretty good, and
we think it will get better as it goes on,” one re-
tail chain execitive says. “The final weeks are
looking good. The Susan Boyle thing her debut
album, *| Dreamed a Dream”] is phenomenal.
Plus, you have another breakout in Andrea Bo-
celli ["My Christmas’|, whose sales arc taking
off, and a decent amount of new releases.
Whereas last year you virtually had nothing—
cverything they promised never muterialized.”

The release schedule 1s not only strong. but
cuts across a wide swath of consumers. Older
shoppers are snapping up Boyle and Bocelli,
young kids are going for Justin Bieber's ‘My
World* and the two “Glee: The Music” sound-
tracks. and a broad segment of consumers are
drawn to recent releases by stars like 50 Cent,
Carrie Underwood and Taylor Swift. whose deluse
version of “Fearless” 15 generating brisk sales

“You have a lot of different kinds of musicap-
pealing toa lot of different people,” the retail ex-
ecutive says. “The only thing missing is a
strong-selling hit rock record. Bus with all the
other genres. we may not need one this year.”

Newbury Conics CEO Mike Dreesc says the
holiday season has been good foi his chain sa
far, During Thanksgiving week and the first week
of December, Newbury's comparable-store sales
wete down 6% but profits were up 5% from the
same period last year, When the company’s Web
site sales are added, profits were up 10% from a
year earlier. Dreese says.

Although Newbury's music sales were down
6% from a year earlier, profits were up 25%.
thanks to sales of higher-margin used CDs.
“What's not to like?” Dreese asks.

Super D co-owner Bruce Ogilvie says sales feel
better this year than last. *We are up 45% this

YEAR-END DOUBLE ISSUE

year from Novemler through this week. but last
November we {ook a lot of returns,” he reports

Sales are up for the company’s direct-to-con-
sumer operations. as well as for its indie store
clients, which usually see an uptick in Chuist-
mas-refated foot traffic later than chain stores.

“They must be feeling something because or-
ders from them just went up,” Ogulvie says of
the indies.

Another wholesaling executive says his firm is
secing strong catalog reorders for video and music,
which 15 good news if it sells, and not so good 1f
Chnstmas tirns out hike last year, when returns
left merchants with coal in their stockings.

Meanwhile, digital track sales during the fivst
two weeks of the holiday selling season totaled
38.5 mullien, down 0.7% from a year earher, while
digital atbum sales reached 3 3 million. up 2%,
according to Nielsen SoundScan During
Thanksgiving week, album sales jumped 34%
over the priar vreek, while digital track and digstal
album sales both inched up only 4% from the
prior week But the lackluster digital sales weren't
.- amajor concern because they don't usually kick
in until after Christmas. when consumers who
received iPods hit iTunes.

‘ Merchants agree that the twin engines lead-
ing this year's holiday selling season could
be Boyle's and Bocelli's breakout albums,

nﬂ‘ NG | which have already surpassed sales of 1 mil-

7 lion units each in the United States, accord-
- AA -l. a& .é! ing to SoundScan

“We were out of Boyle yesterday but got an-
other 1,200 11 today,” Ogilvie says. “This may e
BORD a title that the indies scoffed at but are finding
out they can’tignore itand they may need to stock
it They are ordering it but are saying, "Keep it
on the down-low. Consumers are breaking down
the door because they want the title.”

Ogilvie says that with things starting well, i
fust might continue through the season. While
online retulers capture a lot of busi®ess 11 the
early partof the selling season, theve is a big shift
to brick-and-mortar stores beginning about a
week before Christmas, he says.

“While the holiday selling season used to break
open on about Dec. 12 or Dec. 13, now it doesm't
break until Dec, 21,” Ogilvie says. “That's when
brick-and-mortar goes crazy.” .

Additional reporting by Cortney Harding.

www.billboard.biz 7
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IN THE NEWS

STORIE
OF THE

Developments That Will Have A
Profound impact On What The Biz
Looks Like In 2010 By Billboard Staff

That's the ticket: Live Nation
president/CEO MICHAEL RAPINO (left)
and Ticketmaster Entertainment CE:

IRVING AZOFF

TICKETMASTER-LIVE NATION
MERGER PACT

Just as the nation’s largest concert promoter and ticketing
gompany had begun making competitive inroads onto each
other’s turf, Live Nation and Ticketraster Entertainment
signed a merger agreement in February that sent a shud-
der through the live entertainment business,

Inaddition to dominating their respective core markets,
both companies boast a formidable stable of acts. Live Na-
tion has long-term multirights deals with Madonna, U2,
Jay-Z, Shakira and other superstars. The Front Line divi-
sion of Ticketmaster Entertainment has ties with some 200
clients, including such heavyweights as the Eagles, Aero-
smith, Jimmy Buffett, Kid Rock and John Mayer. The com-
bined entity would also control a huge customer database.
The marketing efficiencies would be enormous, as would
the value to sponsors.

The U.S, Department of Justice is expected to conclude
an antitrust probe of the proposed merger in early 2010.
The union of Live Nation and Ticketmaster is about con-
tent, live and otherwise, and the ability to market and sell
it, before, during and after a concert. The combined en-
tity would be able to tap into—or control—revenue from
ticketing, merchandising, sponsorships, e-commerce and
recorded music. Pass or fail, this deal heralds the future
of music.

8  BILLBOARD

ERRA FIRMA

AILS TO
RESTRUCTURE
EMI DEBT
Terra Figna was on a tightrope all
year ag 't grappled with the £2.7
billion {$4.5 billion) 1n debt it took.
on-to kcquireEM | Group. Terra
Firma's lender Citigroup report-
edly rejected the private-equity
firm’s offer to imject £1 billion
($1 7 billion) into EMI in an appar-
ent bid to get the bank to forgive
the same amount of debt. Now the
two sides’ talks will likely center
on a debt-for-equity swap by Citi-
group. The outcome of this latest
marneuver could be that Terra
Firma will have to share ownership
of EM1 with the bank—or perhaps
be forced out altogether.

MUSIE SALES
PLUNGE AGAIN

The plungé #zccorded-music sales
that began in 2881 showed nosign
f abating tn 2809. Through the
-k ending Mov. 29, U.S. sales of
altiimmas track-equivalent sets
(where 10 digital tracks equal an
album) were down 8.7%. accelerat-
ing from a decline of 7.3% during
the same period in 2008. CD sales

TAYLOR SWIFT,
JUGGERNAUT

Fueled by rugaway sales of her
album *Fearless” Taylor Swift's star
exploded into a tupernova, lending
a much-needed commercial boast
to eounti music. She was every-
where, performing on “Saturday
Night Live” tn January, hosting
“SNL" in November, portraying a
murdered teen on CBS' “CS1," ap-
peating on “The Oprah Winfrey
Show" twice, shooting a tongue-in-
cheek rap video with T-Pain and
cleaning up at the Country Music
Assn. Awards. Perhaps the mosl re-
markable aspect of Swift's ubiquity:
She never lost her head i the glare
of the media spotlight, even after
Kanye West disrupted her accept-
ance speech for best female video at
the MTV Video Music Awards.

ISHERS’

After the U.S. Copyitight Royalty Board
vss{md its final rufing in January on
nishmechanical oyalty rates, the Na-

T%’}E-NGE'H EN

MILEY CYRUS
EMBRACES
PAPERLESS

TICKETING

Miley Cyrus” 2007-08 Best of Both
Worlds tour provided many consumers
wth a bitter intzeduction to secondary
vendors, who scooped up tickets and
sold them at huge markups. So 1t was
big news when Cyrus
struck back atresellers
by embracing paper-
less ticketing for her
U S. {zll tour this year.
AC/DC, Tom Waits,
Bruge Springsteen and
Joh Mae: arcamong
the other acts thathave
sold paperless tickets
through Ticketmaster. But Cyrus' 2009
tour was the first by an arena-level tour-
ing artist to use paperless for all ticket
sales. While secondary vendors pre-
dicted chaos, Ticketmaster says the sales
cameofl withouta hitch.

VEVO
LAUNCHES
eady a pionecflithe monetization
g‘}nlmamn ¥ic pideos. Universal
Music Group bruke new ground by
heading the Dec 8 launch of

tional Mtasic #ub Y Assn. capi-
talized on the leverage it gained from
the inclusion of a 1.5% late fee on tardy

g\'o— ~a label-owned and -operated
Wl formuisic” pawered by YouTube.

19.5%, from
a drop of 19% a year earlier. Mean-
while, growth in digital track sales
slowed sharply te 9.7% through
Nov. 29, down from 28.3% a year
earlier. Lower growth rates are
inevitable as the digital market
expands, but the depth of the
slowdown adds to the industry’s
already deepening worries over
falling sales

APPLEBUYS

Angmusic-refuted acquisition by

pr e and itk | Tunes store would
B Lo But the company's
WSS SEqi i 0n of Lala was
particularly intriguing. What does
the largest U.S. music retailer,
which dominates the market for
purchased song downloads. want
with a company mostly known for
streaming music? The deal may
point to Apple's interest in
“cloud”-based applications that
enable users to access music and
other entertainment content from
any device. And that, in turn,
provides yet more evidence that
the future of Apple's lucrative iPod
product line will be firmly roated
in Web-cgnnected devices like the
i’hone and the 1Pod Touch—and
that the days of download-based
players like the iPod Nano are
numbered.

royals Underasettl

The difference between Vevo and pre-

with the RIAA, which had appealed
the fee, the major labels agreed to de-
liver publishers a windfall of more
than $264 million in mechanical roy-
alty payments comprising pending
and unmatched royalty money. They
also agreed to stop withholding song
royalties on an album when the roy-
alty split for a single song is the sub-
ject of a Jispule among sengwiiters
or when there’s a dispute involving
CD mechanicals for thar album

MICHAEL
JACKSON

SALES FRENZY
Michael Jagkson's June 25 death set
offone gfthe biggest sales explosions
ever sgen for an artist’s catalog As
Sony serambled to meet demand for
prodict, U.S. sales of the late artist’s
solo albums totaled 422,000 units in
the week of his death, surging from
10,000 unitsin the prior week, accord-
ing to Nielsen SoundScan. In the fol-
lowing week. sales of hus solo titles hit
794,000 units, benefiting from a full
sever! days of sales and replenished
supplies. From hs death through the
week ending Nov, 29. fackson’s U S.
sales totaled 7 million albums, 10.2
million track downloads and 1.3 mil-
lion DVDs, skyrocketing from year-to-
dute sales before his death of 300,000
albums. 1.2 mullion track downloads
and 70,000 DVDs.

vious efforts to generate revenue from
videos is that stakcholders Umiversal
and Sony Music Entertainment—with
EMI Music licensing its content but
not taking an cquity stake in the ven-
ture—wall coniirol ad sales and content
By hostingall of the content in one spot
and syndicating it to others, Vevo will
create a scarcity of inventory, with the
hope of creating higher per-impression
ad rates and broader sponsorshipy
branding oppettunities

NEWMU C
INsF TIVES

Guogl¢ yartnered with MySpace
and Lals to embed free, fa)l-track
Mreaming in music- agd artist-
based sedfgh resulis, #ich also
point users toBandoR, imeem and
Rhapsody for more information.
Facebook tapped Lala for a music-
gifting program, allowing mem-
Dbers to buy a 10-cent permanent
stream or an 89-cent digital rights
management-free download for
their friends. Apple's acquisition
of Lala will pose a short-term
challenge to these services, but
with the recording industry keen
on encouraging the development
of non-Apple music services, expect
to see Google and Facebook pro-
vide their users with other music
discovery options.

YEAR-END DOUBLE ISSUE
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Free Streaming Gained Users, But Revenue
Remains Elusive By Antony Bruno

IN 20089, MUSIC FANS FINALLY
began to accept the concept of access-
ing music as a service over buying it
asa product.

While subscription-based services
like Rhapsody and Napstet continued
their struggle to acquire and retain cus-
tomers, ad-supparted rivalslike Euro
pean sensation Spotify; MySpace Music
and even iimeem saw finpressive gains
inusageand traffic. Spoufy racked up
& million users across Europe smce its
October 2008 launch, while imeem
claimed 20 million visitors per month.

Butwith this surge in activity comes
an inevitable reckoning over the un-
derlying business model that will rad-
ically alter the direction of these
services in the year ahead. Because
while much of this rising imterest in
streaming vs. owning music is due fo
increased broadband Internet pene-
tration and the availability of portable
devices like the iPhone that can stream
music rather than store i\, the real
dniver 1s the price—free

And therein lies the problem. Ad-
supported services can't earn enough
from advertising to cover their licens-
ing fees. just ask imeem. which ended
theyear being acqlired by MySpace for
a song, despite decent user numbers
and moderately successful ad sales

Meanwhile, record labels are un-
willing to lower their rates to accom-
modate ad-supported services. It's not
just because they fear free music will
mean fewer sales. butalso because the
revenue per user gained from ad-sup-
portedservices s less than the revenue
per user gained from subscription
services 1 direct sales

“1 don't think therc’s cnough value
in that business for anybody,” says
David Ring, executive VP of business
development and business affairs for
Universal Music Group's (UMG) eLabs
division, about the ad-supported model
onitsown Instead, he says labels ure
more interested in converting free
users into paid users, either by up-

TOP FIV
DIGIT;
STORI
OF

selling them to a monthly subscrip-
tion or getting them to buy additional
products and scivices, using the free
stream s a customer acquisition tool.

“We're always trying to drive upsell
10 transactions, upsell to bundles and
purchase,” he says. "But we definitely
are not looking at the hope and the
prayer that giving away free streaming
will somehow magically converi people
into buyers. We have to strike the righit
balance berween giving the right serv-
ice toa customer, eaming the nghtcom-
pensation to us and our artists, and then
upse!l customers on other products.”

Easier said than done. Offering free
music certainly has the potential to in-
spire sales, but labels want it offercd in
away thatdoesn't substitute other sales
in the process. Suppose an ad-supported
service converts 20% of 1ts user base to
3 $18 monthly subscription. [t would
take 1 million free users to acquire
200,000 subscribers, wha would then
bring in an anuual value of $24 million.

Butaccording to one label executive
who asked to remain anonymous,
those same 200,000 users today would
represent a ballpark retail value of $50
million per year, based on the assump-
tion that they represent the more ac-
tive music consumer,

“The frce proposition can't be so
compelling that people stop paying
for music,” the label execulive says
“Even with the best-case scenario,
the*freemium’ business model does

not work.

So, expect tosee the musicindustry
increase its efforts to make paid serv-
ices more compelling than free ones.
The high rates chiarged today for ad-
supported musicare designed tomake
1t less compelling lor the service
provider. Labels also are now releasing
less of their catalog to predominantly
ad-supported services and ate experi-
menting with “window" strategies
where tlie ad-supporled sites get new
releases later than Lhe paid sites

“If you want to give away something

1 Apple buys Lala. 2 Spotlfy becomes a

L streaming music sensatlon In Europe.
3 online video service Vevo launches.
MySpace acquires imeem and iLlke.

S webcasters, SoundExchange reach roy-

alty settlement.
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b "
Istands in the stream: MySpace
Music (top) and Rhapsoay

for free, you're massively restricted with
thekind of content you have accessto,”
says David Hyman, CEO of MOG,
which scrapped plans for an ad-sup-
ported streaming service in favor of one
carrying a $5 monthly fee. “Some of
the labels won't do ad-supported music
anymoreatall, You're going tostartsee-
ing that coming into play when some
of the existing services are going up for
renewals on their contracts.”

Critics say these measures will only
drive fans lured to ad-supportcd serv-
ices from peer-to-peer sites back to
their pirate habits. Rob Wells, senior
VP of digital at Universal Music Group
Intel national, estimates that as many
25 60% of Spotify users ate former P2P
users—in Sweden, it's closer to 80%—
suggesting Spotify replaces P2P us the
music discovery taol of choce

But if P2P users mdeed buy more
music than the average music con-
sumer—a theory that remans u point
of heated debate—that only further il-

fall in line with what ad-supported
services can earn from today's adver-
tising rates. [f the free, ad-supported
streamingmodel existed in avacuum,
they'd have a point.

However, labels arc at the same time.
eyeinga future where service providers
{such as for the Internet and mobile
phones) will add the cost of a monthly
or yearly subscription fee into that of
their services and devices. Lowering
their rates to aid free ad-supported
services that bring in far less revere
would hurt those chances.

“1 want to make sure [ don't screw
up my future opportunity around in-
teresting new models because 1 put free
in competition with those new mod-
cls,” the anonymous label exec says.

11's the difference between collect-
ing a small amount of money from a
small grou)s of music fans that previ-
ously spent a lot of money on music
versus collecting a small amount of
money from a large group of people
that previously spent on average very
litille money an music.

“Let’s say therearc 70 million broad-
band homes inthe U.S.,” UMG's Ring
explamns. “If every single one is paying
for a music service irrespective of how
much they re using i, you can imagine
the average revenue per those house-
holds for every month deesn’t need ro
beas high asif you on1ly had 500,000 0f
the biggest music users m the country
signed up toa different service.

And since neither ad-supported nor
subscription-based services genetate
any meaningful revenue for labels
today, the industry is content to risk
losing  few underperforming part-
ners in hopes of gaining more lucra-
tive anes in the future.

Iv's for this reason that Spotify has
not yet launched in the United States,
and why when it does it wall ook much
different from the service made pop-
ular overseas. 11's why MySpace Music
president Courtney Holt says he’s con-
sidering selling digital downloads di-
rectly rather than relying on affiliate
deals with iTunes and Amazon and
why he'll add ticketing and merch sales
programs next year to further help
monetize the service (not to mention
the rumors that M;Space may intro-
duce a subscription tier as well.)

"We're evaluating different busi-
nesses,” Holt suys. “We were never
building a business that was 100% de-
pendent on advertising We're look-
ing at diversified revenue strecams with
ad-supported streaming at its core.”

Just as subscription services like
Rhapsady and Napster gave away two-
week free trials to potential customers

lustrates the danger of sub
sales with free streaming,

Others counter thut the $50 million
in annual retail revenue cited as the
current customer value bar 1s destined
to fall as CD sales continue their slide,
and that labels should proactively
lower their expectations asa resull to

consider year the s
try gave ad-supporled music services
trial period of their own. Next year. that
trial ends. How digital music fans react
will be a story worth following,
Additional reporting by juliana
Koranteng and Andre Paine in Londar

Key Streaming
Music Services
And Their Offerings

OFFER: Free, unlimited on-
demand streaming of music and
videos. Links to iTunes and Ama-
zon to purchase tracks Music
video hub.

AVAILABILITY: United States,
United Kingdom, Australia
USERS/TRAFFIC: Doesn't dis-
close numbers

MODEL: Ad-supported, supple-
mented by sales of digital down-
loads and, soon, concert tickets
and merch

OFFER: Free, unlimited on-
demand streaming of music. Links.
to 7digital to purchase tracks Mo-
bile access from iPhone and An-
droid apps.

AVAILABILITY: United Kingdormn,
Sweden, Norway, Finland, France,
Spain

USERS/TRAFFIC: 6 million
combined

MODEL: Ad-supported, supple-
mented by sales of digital down-
loads and converting users to a
$15-per-month subscription tier,
which offers mobile access and
better-quality files.

OFFER: Free, unlimited on-
demand streaming of music and
videos. Users upload tracks to the
catalog. Links to purchase via
iTunes, Amazon and its Shocap-
powered store. Mobile access via
iPhone and Android apps.
AVAILABILITY: More than 20
countries across North America, Eu-
rope and Asia
USERS/TRAFFIC: Claims more
than 20 million visitors per month
MODEL: Ad-supported, supple-
mented by sales of digital down-
loads and convertinguserstoamul-
titiered subscription premium
service. —AB
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to these five independent pioneers on their Grammy nominations.

NEKO CASE Middle Cyclone : Best Contemporary Folk Album & Best Recording Package

JOEHENRY Producer of : Best Jazz Instrumental Album Allen Toussaint - The Bright Mississippi &
Best Traditional Blues Album Ramblin‘ Jack Elfiott - A Stranger Here

RAMBLIN' JACK ELLIOTT A Stranger Here : Best Traditional Biues Album

ANTI-

www.anti.com
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Artists Reap Big Revenue From More Engaging
App Experience By Antony Bruno

TWO YEARS SINCE “BuyUa
Drank {Shawty Snappin’)” was the top-
selling mastertone of 2007, R&R artist/
producer T-Pain is rocking the mobile
world again, this time with the i "hone
app “l Am T-Pain *

Theapplets users record karaoke ver-
sions of s songs or sing over any other
songstored in their iPhone, using Auto-
Tune software. As of the weekend after
Thanksgiving, the $3 appsold more than
600,000 copies since its Sept. & debut,
making it the top-ranking paid music
app in Apple’s App Store and the 12th-
ighest-grossing among all apps Ac-
cording to Jeff Smith, CEO of iPhone
developer Smule (which made the app),
the average user has launched 1t 17 times.
singe purchaseand spends 90 minutes
using it; in total, users have created more
than 10.4 million recordings.

And most exciting te the music 1n-
dustry. users bought more than
200,000 karaoke versions of lhe 10T
Pain songs made available for 99 cents,
sold from within the app itself.

The success of | “Am I-Pain” illus-
trates the potential for iPhone apps to
become a revenue-generating platform
in their own right and not just the pro-
motional gimmick labels have posi-
tioned them to date. In the past year,
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dozens of artists flooded the App Store
with free apps primanly consisting of
nothing more than a few photos, the
odd video, a listing of tour dates, Twit-

Five Innovative,
Music-Focused
iPhone App
Developers

SMULE

Founded by two professional musi-
cians (one getting his PhD in music
at Stanford and another a member
of the Stanford music faculty),
Smule specializes in apps that et
users create music. Since the com-
pany was founded in June 2008, it
hascreated only seven apps, three of
which were No. 1 sellers, including

i Am T-Pain.”
What Smule lacks in volume it
makes upfori . The com-

ter and news updates and perhaps a
song snippet or two.

In June, Apple introduced a software

update that for the first time allowed

up to five months to develop. It in-
sists on retaining creative control
and works exclusively on a revenue-
share basis

TAPULOUS
Tapulous created the “Guitar Hero”
of iPhone apps, “Tap Tap Revenge.”
The music rhythm game is the most
Popular music game in the iPhone
App Store and Isnow inits third iter-
ation, “Tap Tap Revenge 3" The
newest version allows users to buy
and downioad new tracks for the
game ala “Rock Band.”

The company also makes artist-
branded versions of the games and
has done so for the likes of Nine Inch

developers to sell content from ditectly
within their apps. Previously, develop-
ers had to either give away upgrades
oraskusers o buy and download a new
version of thewr program. While the
new capability opened the door to using
apps to sell music, there’s a hitch.

Apple won't let artisis sell music
through their apps; they have to link
to iTunes. But if the music somehow
becomes a function of the app itself
and only usable from within the app,
those rules no lenger apply. For in-
stance, iPhone users whoown T-Pam’s
“Buy U a Drank” must pay another 99
cents o download the kuraoke version
of the song for the game.

“We've opened up a new category of
musicsales,” Smule’s Smith says. “11's
self-contained. You have to buy this
music in the context of he application.
1Ps walled offand protected. Now, we're
notcannibzlizing sales, but [creating|
asource of new revenue growth.”

T-Pain is not alone. Lady Gaga's
“i0K1" karaoke app costs $3 to down-
load and offers extra tracks for 99 cents
each. Tapulous, developer of the pap-
ular “Tap Tap Revenge 3," sells track
packs from popular artists from
within the app. According to Tapulous
head of business development Tim
O’Brien, mere than 750,000 trucks
have been bought since the game was
released Scpt. 25

According to Jive VP of mobile mar-
keting, sales and business develop-
ment Sean Rosenberg, these new
capabilities expand the iPhone plat-
form from a disposable product built
around recycled functionality and con-
tentinto a service model The label is
planning to launch several artist-
branded versions of the “Open Mic”
Karaoke game—developed in conjunc-
tion with developer Rain—as well as
artist-branded versions of “Tap Tap Re-

EPICTILT

The mabile offshoot of casual game
developer Jirbo, EpicTilt has fast be-
comea go-todeveloper for labelsand
artists looking for a fast iPhone app.

venge” competitor “TapStar” from
EpicTilt in the coming months

What's more, it's cheaper. While
hinng a developer to create an artist-
branded app can run anywhere from
$20,000 to $100,000, developers like
Tapulous and Smule operate exclu-
sively on a revenue-sharing model.
Money doest change hands upfront
They simply split the revenue gained
from the sale of the gameand the sale
of any in-gane centent. after Apple
takes 1is 30% cut of both

You guys can go out and spend
$50.000to build an app and hope that
1 gels into the top 100. or you could
come to me and spend those dollars
across my platformand | will guaran-
tee you 10-20 millian eyeballs,
O'Brien says. “Many artist apps don't
make il into the top 100. I've not re-
leased a game yet that hasn't."

But it won't be as simple as just of-
fering fans token content To drive in-
app sales, labels and artists will have to
developinnovative products that let the
fan be part of the process in some way.

“The key to moving content inside
the applicatior is allowing users to per-
sonalize that content in creative ways
and share 1t,” Smith says. “The days
of purely passive entertainment are
numbered 1t's no longer about buy-
1ng the CD and stuffing it in your car.
It’s about getting closer to the artist
and understanding their personality
and embracing their music *

That may be difficult for a music
industry still focused on control or
arlists concerned about the integrity
of their creative vision. But if they're
to participate in the $2.4 billion-per-
year app economy. as estimated by
mobile advertising firm AdMob,
rather than just giving away what
amounls to digilal schwag, it's a con-
cession they’ll have to make.

Soulja Boy Tell'em jumped on-
board first, letting fans manipulate
three of his songs by playing with
eight sounds and adding up to
seven extra samples to the mix. In

m
sions of existing games for artists, re-
sultingin such titles as “Be Like Lady
Gaga,” Soulja Boy Telfem's “Kiss Me
Through the Phone and Asher Roth's
“Do Something Crazy””

In July,itlaunched “TapStar,”acom-
‘petitor to “Tap Tap Revenge 3” that

features downloadable content from

, 50 Cent unveiled his
own “Romplir” app, and other art-
ists are expected to follow.

MELODEO

Orlglnally formed to power the
back-end platform for mobile music
stores, Melodeo now uses its stream-
ing music technology to Power sev-
erali iPhone apps. Such

ing artist-branded versions as well.

MODERATI

Nails, weezer, D:
Coldplay, Lady Gaga and Metallica
Tapulous clalms various versions of
the game reside on more than 18 mil-
t d plans

pany aims to make each artist app
2 unique creation, which can take

yond the iPhone to Android and
BlackBerry devices in the year ahead.

Oneof ringt -
gators, Moderati changed tack hard
with the decline in ringtones and
upsurge in iPhone apps. In July, it
introduced “Rompls” a music remix
app designed for artists who want
to resell it as a branded application.

acts as Usher and the Presidents of
the United States of America tapped
the company to create apps that
randomly stream songs from their
catalog as a sort of Personalized
radio application.

Other apps include “Name That
Guitar Riff” and “Kids Song Kwiz
Game,” whichis sort of a“Name That
Tune” for children's music.  —A8

ILLUSTRATION BY RAYMOND BIESINGER



www.americanradiohistory.com

NPAUSE

Despite Buzzy Titles, Music Gam
Sales Plummet By Antonhy Bruno

WHAT A DIFFERENCE A YEAR MAKES.

The music-game category raked in $1 4 bil-
lion 1n revenue last year, according to Wedbush
Morgan Securities analyst Michael Pachter,
driven largely by sales of “Rock Band 2" and
BGuitar Hero World Tour.” By the time 2009
comes toa close, Pachter expects the category
to make half that—$700 million—despite such
high-profile releases this fall as “The Beatles
Rock Band,” "Guitar Hero 5,” "D| Hero” and
“Band liero.” not to mention “Guitar Hero®
Van Halen,” which is due Dec_ 22

Accordingto data from NP D Group, sales of
these games haven't et expectalions. The Bea-
tles game, while selling a respectable 800.000
units of its various versions o fax, misscd the
1 million analysts expected in just the first
month after its Sept. 9 debut. “Guitar Hero 5"
sold 500,000 units in its first month, compared
with the 1.4 million “Guitar Hero 111" moved
two years ago in its first month.

And "D| Hero,” the game that was meant to
expand the category into the p-hop genre,
moved 123,000 units in the first few days after
its late-October on-sale, and analysts at Cowen

& Co. slashed their sales forecast for the game
from 1.6 million this year to 660.000.

So what happened to this once-promising
category, which so many in the music indus-
try looked to for much-needed revenue? Ac-
cording to Pachter, the answer is. Too many
games with too much music in too short a time.

“[Game] publishers have probably done
themselves a disservice by giving us way too
mmch value for our money with cach of these
games,” he says. u just get way too much
content. The installed base has a lot of music
and they don't really need a lot more. [t's sort
of like buying more books when you have a
stack of baoks left to read You just don't.”

Pachter points to the disappointing sales of

‘The Beatles: Rock Band" as proof of this theory.

There 1sn't a game that we would expect to

tmote widespread appeal than that,” he

nd yet with the installed base of music

game owners at around 20 million, 1t boggles

the mind that only 800,000 bought ‘Beatles
Rock Band.

But this doesn't mean the music-game cat-
egaryis aquickly fading fad with no future. No

The New Force in
Music Rights Management

oneexpected the same level of record-breaking
sales achieved last year, and Pachrer expects
the category will level off at about $500 million-
$600 mullion per year, which he calls a “nice,
healthy” genre on par with the “Call of Duty”
action-game franchise That doesn't take into
account the revenue earned from in-game
music sales, which “Rock Band” and "Guitar
FHero” have yet to report.

To re-create the hlockbuster sales of last year
the category needs a ngw innovation. One 1dea
Dahni Harnson—the son of the Beatles’ George
farrison who warked closely on the develop-
ment of “ Beatles: Rock Band"—told the Chicago
Tribune he is working with Harmonix to cre-
ate a version of “Rock Band” with new con-
trollers that could actually help teach gamers
to play guitar rather than just simalating the
expericnce. Such new motion-capture devices
as Microsoft's Project Natal may also play a role
in evolving the gameplay.

Until these innovations come to fruition,
though, the m and videogame industries
will have to live with a music-game market that
has fallen back to earth.

Hand inhand with the decline of music-based
game sales is asoftening of the impact those
games have on digital downloads.

A sampling of the songs included on
soundtracks to“Guitar Hero 5 “Band Hero”
and“DJ Hero" shows nosignificant increases
in track sales as a result of their nclusion In
eachrespective game, according to Nielsen
SoundScan data.

The game with the most impact on sales
was "Brutal Legend”—which isn't a music
simulation game but an action/adventure
titfe with a strong heavy metal theme and
soundirack. But while songs from acts like
Motérhead and Judas Priest saw sales spikes
ashigh as 700%, the volumes were too low
to make much of a real impact—in many
cases from single-digit or double-digit
weekly sales to low triple-digit sales. —AB

RIGHTS MANAGEMENT
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The Country Superstar Talks About Writing Her Name In
The Record Books, Life On The Road—And Gives A Sneak
Peek At Her Next Album By Bill Werde

TO SAY TAYLOR SWIFT had are-
markabie year would be a comic
understatement. ' She sold more
albums than any artist not named
Michael Jackson. Her first headlin-
ing tour, Fearless 2009, sold out
every show within minutes. She be-
came the youngest woman to win
the Country Music Assn.’s enter-
tainer of the year award, and she
set seemingly every chart record
that exists. (For more on that, see
page 48) But most important, she
proved herself a graceful, timeless
celebrity, handling hosting duties
on “Saturday Night Live” and a ram-
paging Kanye West at the MTV
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Video Music Awards with equal
aplomb. We caught up with her on
the phone from London to discuss
ber exhilarating last 12 months

Have you spent much time reflect-
ing on your growth in the past year?
1 doalotof reflecting. I'll be driving
down the streets T used to drive down
in Nashville and my song will come
on the radio or 1'l pass my high
school and something will remind
we of how my life was beforg all of
these crazy dreams started coming
trie. We wished for this, my parents
and I, every single day without actu-
ally believing it would come true.

You've set a ton of records this year
and won a slew of awards. I'd like
to run down a couple. You became
the youngest person to win the en-
tertainer of the year award at the
Country Music Assn. Awards.

T"dhave to say that was the most mind-
blowing experience, hearing myname

called and winning that award. That
is an award [ had placed in an unat-
tainable spot in my head. To be the
youngest to win it makes me love
country music even more for being
50 open-minded.

And you spent more weeks on the
Billboard 200 than any other artist
this decade.

1ts really hard for me towrap my mind
around that onte. In a business where
longevity is what you aim forand hope
for and strive for, having myalbum on
the charts that long just absolutely
floors me. That is such « long time.
That’s another ane of those times
where I've gotten a phone call and |
really had to ask the person several
times if they were serious and if they
had really checked the math

You were the 12th person in 35
years of “Saturday Night Live” to
hostand perform, and the first fe-
male country star in 20 yearstodo
so, the last being Dolly Parton.
Hosting “Saturday Night Live” was the
best week of my life. | starled as a the-
ater kid, so “SNL” has been up on a
pedestal for me and I've always won-
deved what it wotild De like to uctually
experience it You don’t even notice
you'reso husy that you have to eat while
walking to your next meeting I was at
30 Rockat 7a.m uniil 1 or 2 at mght
alotof times. | didn't want to leave.

1 was definitely stepping out of my
comfort zone in terms af how people
have scen me in the past. To see the
reviews come m and them being pos-
itive and the ratings come in and the
fans were so wonderful and made a
point to watch, it made me so thank-
ful and so happy.

Do you have a single favorite mo-
ment from the past year?

The high moment of this year was my
Fearless tour. Every night of that tour
feltlike a celebration. | never expected
itto be as successful as it was.

And what about a low point?
[Pauses] I've had a few days—and
everyone has them—where you feel
humiliated or you're shocked by some-
thing or something knocks you down
afew pegs. Butin those moments L've
been very quick to realize and remind
myselfthat there are people out there
withyeal problems. To get hung upon
any bad moment that happened this

year would be unfair ta all the good
moments |'ve had this year.

Are there careers that came before
you that you tried to learn from?
When | was growing up I didn’t
watch much kid television. When [
was 10 1 watched a special on Faith
1111l and how she went to Nashvilie
and made it in country music |
watched how Garth Brooks kept hig
ticket prices low. | watched how Sha-
nia Twain was able to be a Ii{end of
different genres |justlove what | get
to do so much that there’s never a
moment of my day when I'm not
thinking about u certain aspect of 1t,
and there’s never a point when | feel
Tike 1 know all [ need to know about
the music industry.

Have you had time to write amid
all this craziness?

I actually am lves| writing on the road
I only have Lime to write the songs that
hit me the hardest. Those are songs
like “Fafteen™—that's one I wrote on
the road. It hits me and [ needed to
write it so | found nme to write it,
whetherit's 15 minutes belween meet-
and-greets or at 4 a.m. [f they haunt
me throughout my meet-and-greets
and interviews, and all I'm playing in
my head is this song, then | know I've
got something.

T'm well into writing my next
album | think my biggest goal for
this next record is to write in reai time
as | always have. 1 want to continue
to write about things that I'm going
through My first record was my diary
from my carly teens. My next was my
diary from 16 to 18, My biggest hope
for this next record is that the feel-
ings I'm feel ing right now will be ac-
curately portrayed.

Sowhat's left for you now? Will we
see an album next year?

My next goals are to continue on with
the Fearless tour. ['d love to be able
to perforn on the Grammys again
They gave me a unique opportumty
last year to perform a song | hadn’t
even released as a single. Obviously
t'll be making my third record. I'll be
taking time ro make it everything ['ve
got dreamed up in my head so far. |
like to have about two years between
records—so possibly next year.

For the full version of this QwA, go to
Billboard.com.

1 hope for my next record that
tl_m feelings Pm feeling now

be accurately portrayed.

YEAR-END DOUBLE ISSUE
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Jason Mraz
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ASCAP Members' inclusion is based on Billbeard Year-End and Decade-End Sangwriter charts: Top 10 Hot 100, Top 10 Pop 100, Top 10 | lot R&B/Hip-top. Tep 10 I 1ot Country. Top § Haot Lati
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BRANDING

Creative Collaborations Between Br.

THE POTENTIAL SYNERGIES
between consumer brands and the
‘music industry have never heen more
important to explore. With total ad
spending down 15% in the first half
of 2009 compared with the first half
of 2008 and ad spending on music
down 16% in the same period. it
miakes sense that an increasing num-
ber of marketers and musicians are
interested in essentially doubling
their promotional weight, both on-
and offline Here are thiee cam-
pargns whose clever creative strate-
gies huve boosted the profiles of hoth
the brands and artists

“The biggest trend was the

ands And Musicians By Eleftheria Parpis

|

COKE GETS HAPPY

For Coca-Cola, happiness 1s a five-note
branding mnemonic turned into a
song heard around the world. The ef-
fort.  collaboration with Atlantic
Records for the soft drink’s "Open
Happiness” campuign from Wicden
+Kennedy, stars a genre-bending mix
ofartists. Cee-Lo Green, Fall Out Boy's
Patrick Stump, Panic! at the Disco’s
Brendon Urie, Gym Class Heroes’
Travis McCoy and Janelle Monde. Pro-
ducer Butch Walker and Green co-
wrote the nearly [ tiack

4 _—

Ad it up' CEE-LO GREEN for Coke;
Estelle for Crystal Light; U2 for
BlackBerry (from feft)

in 31 markets, with spots including
eight customized versions with tocal
artists (such as Leehom Wang in China,
whose version reached No. 1on the Top
100 chart of search engine Baidu.com)
1n July. a music video—as stylistically
fanciful as Coke’s animated “Happ1-
ness Factory” spots—premiered on
MTV. And the song 1s keeping its buzz
ot So far, it has inspired maore than
100 4 versions on You-

released in March (the mnemonic was
written by music and sound design
agency | fuman) through MySpace—
where it's been streamed more than
700,000 hmes—and iTunes, where it
reached No. 27 on the retailer’s pop
chartn the United States.

‘The song was used in ads that aned

Tube, and this winter 1t will be heard at
various venes during the Olympics 1n
Vancouver.

According to Camille Hackriey, sen-
ior VP of brand parmerships and com-
mercial licensing at Atlantic, the
collaboration—orchestrated by com-
panies including Brand Asset Group

our industry

r.and beyond that

%/l

ing of original music by brands, be it the
Kanye West 25th-anniversary Air Jor-
dan deat or the Estelle Crystal
Light deal. More and more

brands are not necessarily only

looking to license music but

looking to collaborate with
artists to make original music.”
—Doug Scott, president of Ogilvy
Entertainment

“Artists are being discovered
and In turn working with
brands through social net-
working. Bands are also be-

30-second spot.”
~—Mike Boris, senior VP/executive music
producer at McCann Erickson

“The most notable branding initiative in the
music space has been APPle’s non-use of
cool songs in their TV ads—notable because
ApPle’s use of such songs was the talk of
the town in the ad-music continuum for the
last few years and no brands have success-
fuily filled that vacuum. Appie has recently
used underscores with voice-overs to sell
their iPhones and iPhone apps, utilizing
music that’s unique in its overuse of an
acoustic guitar and glockenspiel instrumen-

ell before they
getalabel deal Ifaband hasan on-
line following of a few hundred
thousand fans, it is like a focus
9roup. With the whole music busi-
ness changing, artists are looking at

ESTELLE

18 BILLBOARD

tal sound that many In my field
would complain is ‘the Apple sound’ that
other clients requested a bunch this past
year for their own underscores.”

—Josh Rabinowitz, senior VP/director of
music at Grey Worldwide

—|

and Crush Music Media Manage-
ment—is helping to keep the artists
top of mind us they each prep upcom-
ing releases

FROMANAD. .
ALBUM?

Atlantic Records artist Estelle had a
very good night at the Grammy
Awards in February. Not only did a
Crystat Light spot launch during the
show with an upbeat song she wrote
and sang—one of two spots featur-
ing the song in a campaign from
Ogilvy & Mather—but she later won
her first Grammy for the song “Amer-
ican Boy.” (Crystal Light owner Kraft
Faods was no doubt pleased as well.)

In the spot, Estelle belted out the
upbeat “Star,” which she wrote for the
powdered diink mix The commer-
cial included a URL where visitors
could download free copies of a full-
length version of the song. Within the
first week, the song was downloaded
20,000 times, according o Ogilyy En-
\ertainment president Doug Scott A
month later, it was put up for sale at
online retailers including iTunes and
Amazon. Ten months after its debut,
Atlantic says the brand-inspired song
is being considered for inclusion on
Estelle’s next release, which 1s ex-
pected 1n m1d-2010.

The campaign, Atlantic's Hackney
says, “was another platform to help
build [Estelle] and her brand. We col-
laborated and got a fantastic song out
of it . . And you never kniow. we may

. TO AN

HARMONY

make itinto asingle We're still hav-
ing those discussions

U2 LOVES BLACKBERRY

In an eyebiow-raising switch of
brand partners, U2 linked with Rlck-
Berry to help promoteits 2009 album,
“No Linc on the Horizon,” five years
after starving in an Apple xd and be-
coming the first band to gel its own
branded iPod. BlackBerry's cam-
paign, which touts the message
“BlackBerry loves U2,” included ex-
clusive spousership of the band’s
360° tour and a 60-sccond spot from
Arc that launched in July.

Timed to the album’s release and
the towr'skickoff, the commercial fea-
tured a live performance of the band
in a shower of glittery sparks playing
“1'll Go Crazy If [ Don't Go Crazy
Tonight.” In the fal, the deal’s most
innovative element was introduced.
a BlackBerry app that includes songs,
videos, pictures, a link to the U2 mo-
bile store and & news feed that sends
users updates every time a band mem-
bei posts to the U2 blog.

A soon-to-be-activated social-
networking feature will allow con-
certgoers to mark their seats on a
map of each venue and locate and
communicate with other fans at the
shows “We're reinventing the
album experience for the digital
age,” said Jeff McDowell, VP of
global aliances st BlackBerry maker
Research in Motion, at the time of
the app’s release.

TOP FIVE 1 wrigley's suspends, then terminates, en-

dorsement deal with Chris Brown after he's

charged with assaulting Rihanna. 2 Pearl
Jam stars In Target ad to promote new album
“Backspacer.”
ad campalgn. 4 pharrell and Cornerstone
launch new agency. § Canadlan songwriter
Dave Carroll rips United Alrlines In a music
video that 9oes viral.

U2 appears In BlackBerry

YEAR-END DOUBLE ISSUE
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<ew aLaum inetutes TRY SLEEPING
WITH A BROKEN HEART,
EMPIRE STATE OF MIND
(PART II) BROKEN DOWN,
PUT IT IN A LOVE SONG

| (feat BEYONCE)

wd DOESN’T MEAN
o ANYTHING

—

ALBUM EVERYWHERE
DECEMBER 15th

CONGRATULATIONS TO BILLBOARD’S
R&B /7 HIP HOP ARTIST OF THE DECADE!
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The fixer:
JASON
ALDEAN

Nashville’s Broken Bow Beats
The Indie Country Odds By Cortney Harding

MUCH LIKE BECOMING a Mafiadon, find-
ing yourself at the top of Billboard’s Top Inde-
pendent Labels list can be a double-edged
sword Ononehand. it means alabel has made
it, stayed the competition and sold records in
an ever-dechning business.

On the other hand, just as many Mafia dons
end up at the bottom of the | ludson, so do la-
bels that have topped this chart in recent years.
Indeed, both Artemis, which reigned supreme
for two years, and TVT, which held the top spot
for five. have since closed up shop

Broken Bow, which tops the list in 2009 (as
well as the Top Independent lmprinis tally},
not only faces the challenges of being an indie
Iabel, butalso being an indie country labcl—a
breed not known for longevity. The streets of
Nashville are littered with the remains of folded
labels, including Equity and Category S, but
Broken Bow has ptoved its staying power. The
label first appeared on Ihe Top Independent
Labels list in 2006, hung on in 2007 and came
back this year, Broken Bow's superstar artist,
jason Aldean, didn’t release an alburm in 2008.
Other artists signed to Broken Bow include
Dean Brody, Blake Wise and Krisia Marie.

Much of Broken Bow's most recent success
15 due to Aldean, who 15 also No. 1 on the Top
Independent Artists list His album “Wide
Open,” which was released in April, has sold
813,000 copics in the United States, accord-
ing to Niclsen SoundScan. The hard-rocking

first single, “She’s Country,” topped Bill-
bourd’s Hot Country Songs chart, despite
sounding more like an AC/DC track than a
honky-tonk number, and has sold 1 million
downloads. Additionally, the single “Big
Green Tractor” has sold 939,000 downloads,
while “Hicktown” has shifted 403,000

Aldean was literally on his way out the coun-
try music door when Broken Bow picked him
up “i'd had a bunch of deals fall through and
was gelting ready to leave Nashville when some
folks from Broken Bow came to one of my last
shows.” Aldean says. “! pretty much had my
bags packed when they called and signed me.”

Although he wasn't terribly familiar with
Broken Bow before he joined the roster, he's
been pleased with its management style. “Other
Tabels want to steer the ship and Lhey let me do
what | want.” Aldean says. “They have a very
good team, and [ have no complaints.”

That team includes label GM im Yerger,
who credits Broken Bow's independent spirit
and commercial success to founder and fun-

OP
NDIES sets In auctio
ORIES the independent 0
OF '0Q ©:Pands physica

While It Remains To Be Seen If Others Can Replicate
Broken Bow’s Success, Here Are Five Of Its Most
Effective Strategies

DON’T TRY TO REMAKE YOUR

ARTISTS Jason Aldean says his fa-

vorite thing about Broken Bow is that
he was never asked to change, and tabel
GM Jim Yerger agrees that giving an artist
freedom should be a top priority. “We
never change an act or their sound,” he
says “People are really drawn to Jason be-
cause he’s a quality guy and they can tell
he's sincere and genuine.”

LEARN FROM YQUR MISTAKES,

AND MAKE SURE YOU HAVE

PLENTY OF CASH ON HAND
WHILE YOU’RE LEARNING Yerger says
the label had been around for four years
before it signed breakout artist Craig Mor-
gan. “We kept orinding at it, and we were
able to keep going because we had money
and tenacity,” he says. “There was never a
Point where we were trying to do it on a
shoestring and a prayer”

SEIZE DIGITAL OPPORTUNITIES,

EVEN WHEN OTHERS IN YOUR

MARKETS ARE SLOW TO DO SO
“When the album came out, we did all the
traditional stuff, but we were also very ag-
gressive in terms of digital and mobile,”
says Bob Morelll, president of RED, the
label’s distributor. “We went to ITunes with
sessions and deluxe versions, and we went
to mobile carriers to position the tracks.
‘We wound up with ‘Big Green Tractor’ as
the No. 1ringtone, the first time ever for a

der Benny Brown, who started the fabel in
1999. “Benny lives in Northern California, and
he's always been a country music fanatic,” he
says. "He started out trying to introduce Cal-
ifornia artists to Nushville, but quickly ran into
alot of politics and had labels turn him down.
Fle decided at that point te start his own ven-
ture " Brown funded the label himself using
proceeds from his investments in real estate
and auto dealerships

But all the moncy in the world can’t guaran-
tee an attist will break at radio, still the top
measure of success in the country world. Bro-
ken Bow has managed to beat the odds for u
number of reasons, 1including ignoring the
usual arhist promotion hierarchy and not being
afraid to shop a unique track.

Scott Mahalick, PD at KUPL Portland, Orc.,
and-director of FM programming for Alpha
Broadcasting, says Broken Bow made Aldean
a priorily even when former labelmate Craig
Morgan had amore established career. “In ather

country act, and we did it because we tar-
geted Jason’s younger audience.”

Morelli adds that RED focused on con-
necting directiy with consumers. “We have
$0,000 people on our in-house country e-
mail promotion list, and we reached out to
them,” he says. “This isn’t something that’s
typical in the country market. But we were
doing everything, like loading his songs
onto online jukeboxes and really getting
targeted with our [search engine optimiza-
tion] and online ads.”

NO MATTER HOW MUCH

OFFBEAT PROMOTION YOU DO,

RADIO IS STILL KING—AND
CONFIDENCE MATTERS TO THE KING
“They are the little label that runs a compet-
itive, full-scale Promotion operation,” says
Scott Mahalick, PD at KUPL Portland, Ore.,
and director of FM programming for Alpha
Broadcasting. “They feel and act and, in
some cases, beat the bigger labels. | think
the proof on breaking through is in the hits.
They have a mega-star in the making and
know how to use him."

DON'T BE AFRAID TO EMPHASIZE

THAT YOUR ARTIST IS A STAND-

UP GUY, LITERALLY “One other
promotion we're dolng with Jason involves
sendlng life-size stand-up cutouts to re-
tail,” Morelll says, “We're planning on plac-
ing 2,000 more around the country. They
are pretty hard to miss * —CH

words. no seniarity list.” Mahahck says. “They
seem torun like & non-union shop. They show-
cased him in Vegas at the [Academy of Coun-
try M sic| Awards on Freemont Street and made
sure all the radio guys were VIPs at his big stage
performance. We were standing with regular
people with real and excited reactions from
everyone that was there. They brought hum to
dinner and a visit, not to play ot promote. [t was
real bonding and relationship-building.

Bill Hagy, OM/PD at WXBQ Bristol, Va.,
credits Broken Bow’s timing “I'm sure Bro-
ken Bow saw an oppo1 tunity and was commit-
ted to pushing songs like ‘Hicktown’ and
‘Johnny Cash’ because there was nothing else
like the sonnd of these songs. The label, A&R,
artist management and whocver the other play-
ers arc had their crystal ball on full magnifica-
tion. Add to this the label efforts to keep Aldean
‘radio-friendly.’ To wit, Jason Aldean has not
gotten too big for his britches to date.”

Yerger says at this point, he’s not sure wlether
Broken Bow represents  new trend in the coun-
try market. “We're not paying attention to other
labels at this point,” hie says. "1 think the higgest

rend you're going to see is artists coming off’
major-label deals and starting thetr own labels,
But I've seen enough labels come and go to know
1 can't really predict anything.

Additional reporting by Ken Tucker.
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On June 25, 2009
our hearts were broken.

October 28, 2009 the movie
Michael Jackson’s This Is It
opened, and the world

felt his love.

Long live The King of Pop.

-,

Photography by Kevin Mazur
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Music Publishers Seek Compensation For Bundled Lyrics
in Music Downloads By Ed Christman

WHEN APPLE UNVEILED ITS
new “iTures | P” format in Septem-
bel, label lauded the ini-

and ] don'texpect it tobe an unreason-
able amount,” the head of a leading.
music publisher says,

tuative because they hape the inclusion
of artwork and other digital extras may
helpspur album sales.

Music publishing executives like
iTunes LP too, but for a different
reason. They see it as a way to fulfill a
long-cherished goal: to generate in-
cremental revenue from the inclusion
of lyrics with album and single-track
downloads (Billboard, July 22, 2006).

“Idon'tknow what the amount will
be but there should he an additional
royalty on top of the currenl royalty

echumg 2 sentiment that's common
among other top publishing execs
Collecting a royalty when lyrics are
included in mysic downloads sounds
like a straightforward proposition. But
itwould representa fundamental shift
from how publishers have historically
treated the inclusion of printed lyrics
in physical albums, where they have
typically allowed labels to include the
words to their songs in CD booklets
without additional charge If music
publishers succeed 1n getting royal-

ties when their lyrics are included witl
digital track and album downlaads, it
raises the possibility that they It seek
the same compensation for printed
Iyrics that accompany CDs

“The way it has been handled in the
past on physical albums may be dif-
ferent than the way it will be handled
in the future,” an indic publishing ex-
ecutive.says.

The publishing industry's cfforts ti
secure royalties in these cases is part
of a broader camnpaign that pld(ed up

(NMPA) has sent cease-and-desist no-
tices to hundreds of Web sites posting
lynics without permission. Butin Au-
gust, peermusic, Warner/Chappell
and Bug Music filed copyright in-
fringement suits against Web site op-
erutors that posted lyrics without
permission (Billboard.biz, Aug. 24),
tmarking an escalation in the indus-
try’s efforts tosecure proper compen-
sation for lyrics.
Lyric search engines and other
third-party sites seeking permission
to reproduce lyncs typically go through
Sony subsi te of Lyric-

directly or through the labels, the way
ithandles payments for pass-through
mechanical rights on iTunes digital
downloads.

Sorne music publishers hope to col-
lect réyalty payments from iTunes and
other prospective online retailers n-
terested 1 selling music downloads
with lyrics That’s because such an
arrangement would finally provide
publishers with a way to audst digital
sales, something they've long soughl
But if neither Gracenote nor the
NMPA reaches adeal with Apple, then
i would have to rely on la-

Find, both of which licenses lyrics
from

bels to distribute whatever royalties
le agrees to pay for lyrics.

Some publishing sources suggest
that Gracenote could become the ve-
hicle supplying iTunes with the abil-
ity to include lyrics in a download
Gracenote VP of business develop-
ment Ross Blanchard says the com-
pany isn't working with iTunes on the
lyrical component of iTunes LP. but
adds, “There is a role for us to play in
this. We could make life casier forall
involved.”

An iTunes spokesman declined to
comment. Sources say that so far la-
bels have been approaching music
publishers on an album-by-album
basis to secure permission to include
Iyrics with iFunes LP downloads

Another publishing source suggests
that iTunes may be trying to cuta deal
with the NMPA on including lyrics
with downloads. NMPA president
David [sraelite wasn't immediztely
available for comment.

iTunes lists 24 1. titles, ranging from
calalogalbutns to new releases. The LP
listings for the Doors’ self-titled debut
album, the Grateful Dead's “American
Beauty,” Paramore’s “Brand New Eyes™
and john Mayer's “Battle Studtes” ex-
plicitly mention that lyrics are included
with the download.

While some publishing execulives
are adamant that they should be paid
royalties for lytics that areincluded in
downloads. they aren't sure whether
thelabels or iTunes should have t¢ pay

i X

steam in 2009 to use

of song lyrics. In recent years, the
National Music Publishers’ Assn.

them. Major-lal say that
{Tunes would be doing the paying, ei-
ther to GraceNote or to the publishers

A senior executive at an indie pub-
lisher says, "Our ultimate goal is to get
paid a rate, a penny rate, and we would
be supplied that data directly through
to us or our agent.”

How much revenue is at stake? " If
iTunes starts delivering lyrics with
everysong, then there might be a great
business there,” an executive with a
major publisher says.

A top official at an indie publisher
qualifies that expectation. “Will 1t be
a huge business> No. But it could be
a meaningful business.

FIVE
ISHING
IES

OF’

1 ublishers reach settlement
with labels over payment of
pending and unmatched roy-
alties. & Digital services begin
Paying retroactive royalties
for interactive streams and
subscription downloads.
Copyright Royalty Board is-
sues-final determination on
mechanical royalties. 4 im-
agem Music Group acquires
the Rodgers & Hammersteln
song catalog. Unliversal
Music Publishing Group be-
comes worldwide administra-
tor for the Warner 8ros. Enter-
tainment music catalog.

about how easily and quickly things can be b

produc-  and

I you own

Bright ldeas For Publishers
In The Coming Year

“We need to make song | #
licensing easier. That is sort

of anumbrella statement in [ i

that it covers everything
from having a meaningful
commerciat dialogue with
media users to having discussions with soci-

done has accelerated. Music publishing is
the song-licensing business, and we have to
make it easier.”

tion of music. While that may sound fike an en-

dorsement for publishers to become record la-

bels, itis—but not as we know the labels today.
429

masters, do the publishing
and run management, that's
a 360 deat, although we

be-

—David Johnson,
Warner/Chappell Music

EO,

“A good idea for the new
year is for music publishers
to go back to their roots to >
the early 1900s when they
actually produced and ¥i-
censed music versus what
they do now, which s just licensing music. Back

Leon and signed a band [called] the Features,
where we made videos and helped with tour
supPortand did 2 ot of other things. Most pisb-
fishers are notinvolved inthe next step of man-
utacturing, marketing and promoting records.
But with digital distribution, we service music to
over 60 different retail outlets now.”

—John Rudolph, CEO, Bug Music

eties around the world and n
our shop about business procedures. The

then, th
piano rolis. Or they would commission com-

“Music could start doing their own
360 deals. We already are investing more in

dorit
cause we dor’t know that
world, Artist development involves more rights
today i i i

of expertise. Sofor an artist like LaLa, we signed
her to an exclusive Publishing deal and paired
her with producer Laney Stewart and are pay-
ing for them to record five or six tracks, and we
are paying for radio Promotion. She doesn't
hs yet in-
vestments to make before that deal is signed
‘We may do a whole album for her.”

te

world is changing rapidly due to

works.

—Kathy P 00 of the

andthe resultls that everyone*
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The Top 10 Strategies Music Merchants Used To
Move Product In ’09 By Ed Christman

RANS WORLD EXPERIMENTS WITH
PRICING
While other retailers have toyed with lower CD
prices, none have gone as far as Trans World En-
fertainment did in 2009. Trans World, the largest
of the remaiving traditional music retail chains
i the United States, persuaded Universal Music
Group, Sony Music Entertainment and EM|
Music, as well as alarge number of indie labels.
to parficipate in a test to price all CDs in ceitain
stores al $9 99. By November, the cham had ex-
panded the experiment to. 118 stores m about 30
markets, securing wholesale pricing of about
$6.50-$7.50 per CD.

After earlier stages of the trial demonstrated
that the lower prices helped boost sales, the ma-
jors countered with concerns that it may be sim-
ply detracting sales from other merchants. So

the latest phase of Trans World's pricing inltfa-
tive is to exarmine whether the $9.99 price point
generates cnough incremental sales for it 1o be
profitable for the labels without canmbalizing
sales clsewhere.

As Trans World flirted with lower pricing, it
protected its bottom line by closing about 125
stores and resisted drawing heavily from its $150
million revolving credit facility.

he $9.99 experiment was quite impres-

You can walk into their store and see a state-
ment being made with straight, clear market-
ing. I's the kind of experiment that this
industry needs to engage in.”

ITUNES OFFERS VARIABLE PRICING
As the world's dominant music merchant,

Simply the Best (Buy):
CHICKENFOOT

Apple’s iTunes store {inally relented to calls from
‘maior labels to implement variable pricing on
digital track downloads, charging $1.29 for hit
songs and elther 69 or 99 cenls on.gther sacks.
While the $1.29 price point has vielded Tewer
unit sales for hit titles, il has helped increass
overall music revenue at iTunes The repncing
also demonstrated that consumers who dids’t
buy catalog tracks at 99 cents don't way

for 69 cents erther. “It showed that flcxibility on
pricing was good for them and it % good for
us.” asenior distribution executi ttook
somc heat off the debate on how they sell songs 1

AMAZON POSTS DAILY DEALS

Although it remains far behind market leader
iTunes, Amazon's MP3 store continued to pick
up market share thanks to initiatives like its “deal

5" specials. While the promotion began
running in 2008 to keep customexs refuraing on
a regular basis, it began having a real sales im-
pactthis year After Amazon featured Chrisette
Michele's album “Epiphan $2.99 MP3 deal
of the day, the set dehuted at No. 1 i the Bill-
board 200 for the week ending May 111 Sinfiliyd
Third Eye Blind's "Ursa Major” debuted o1 thet
album chart at No. 3 for the week Aug
23 after Amazon featured 1t 8§§3.99 1
of the day.

RECORD STORE DAY EXPANDS

Music Monitor Network. the Assn of Indepen-
dent Media Stores und the Coulition of Inde-
pendent Music Stores built upon the success
of Record Store Day—music retailing’s best
new 1dea of 2008—by expanding it nto inter-

CONGRATULATIONS TO OUR
GRANMMY NOMINEES

BLACK EYED PEAS:
Record of the Year - "l Gotta Feeling”
Album of the Year - The E.N.D.

Best Pop Performance By A Duo Or Group
With Vocals - "l Gotta Feeling”

Best Pop Vocal Album - The E.N.D.
Best Dance Recording -"Boom Boom Pow”

JOHN LEGEND:

Best Male Pop Vocal Performance - "This Time"

P
Album of the Year - | am... Sasha Fierce

Best Contemporary R&B Album - | am... Sasha Fierce

(Toby Gad - "If | Were A Boy”)

cherry lane
music publishing
company inc.

SHREK THE MUSICAL:

Best Musical Show Album
(DreamWorks Theatricais)

TWILIGHT:

Best Compilation Soundtrack Album For Motion Picture,
Television, Or Other Visual Media
(Summit Entertainment)

THE DEREK TRUCKS BAND:

Best Contemporary Blues Album - Already Free
(Warren Haynes - “Back Where | Started”)

Create. We’ll handle the rest.
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TOP FIVE 1circuitcity

its closes allits

RETAIL stores. 2 apple's iTunes store rolis out variable pricing. 3 Sony
ST°R|ES Muslc reprices front-line and catalog titles under [ts Accel pro-

F’09 o™ 4 aniance

Chapter 11

closes

a
5 virgin

| national markets and becoming more aggres-
sive in securing attention-grabbing « xclugives.
Labels and other supplicrs rallicd 4o support
the effort with 82 exclusive titles” including
Wilco's “Ashes of American Fiags™ DVD. which
debuted at No. 1 on Billboardl/Top Music ¥ideo
Sales chart for the week ening April 19. Music
Monitor Network estimated that particrputmy
tetailers posted average sales gains of 209%over
last year's event.

NEWBURY COMICS GOES SOCIAL
“The potential promotionial power of anline plat-
forms finally kicked in this year for Newbury
Comics, a leading innovator among music retail
chains. By exploiting its Facebook page. Twitter
feed, Website and e-mail list, “we can really move
the needle on 3 given day,” CEO Mtke Dreese
says. Forexample. on Nov. 11, the chain alerted
its customers through its e-mailucwslettec Lhal
it would hold a four-hour sale un used CDs the
following day in all stores. Tha, on the day of
the sale, Newbury posted wordf the event on
its Facebook page and Twitter fogdl Fhe iicreased
foottraffic from the flash sale enabled NewbBhry
10 post a 342% surge in used CD revenue and
and 3 26% jump in the chain’s overall profit for
that day compared with the same day a year ear-
lier, he reports.

HASTINGS FOCUSES ON VALUE
As labels kept cutting wholesalgipn ices on cata-
log titles this year. the gap beiween new catalog
titles and used product has garrowed. present-
ing a challenge for Hastings Entertainment.
where used titles account forg5¢. f Inugs
. versus the single-digilperceniage of sales
ically account for at Wost other chaing

CHRISTINA
AGUILERA

tion of why distribution executives consistently
rate the chain as ane of the best-run in the busi-
ness “They are smart; they pay greatatiention to
detall,” one distribution head says. “The

tinue to play with just the right price message.

VERIZON STAYS RELEVANT
Apple’s 1Phone has revolutionized the mobile
music market (see story, pags. 12 avepshadow-
ing nearly anything else occurr the US.
mobile music sector. But while AT&T retang ex-
clusive U S. rights to the 1Phone, Verizon Wire-
less remains an impor tant force in mobilegnusic,
with distribution executives deerming 'J‘AE mation's
largest wireless carrier as the best in

“Everyone is selling ringtones, but tféy arc sell-
ing tracks and bundles,” an executive'says. “They
are head and shoulders above the other carriers.”

TARGET SNARES KEY EXCLUSIVES
Target is hardly new to music exclusives, hav-
ing had exclusive dibs on such releases as
Christina Aguilera’s “Keeps Gettin' Better: A
Decade of Hits” and lohn Legend’s “Live From
Philadelphia.” as well as various deluxe ver-
sions of other albums. But 2009 marked the
year that Target finally staked a.claim for itself’
as a genuine contender for high-profile exclu-
sives, landing I’rince’s three-disc set "Lotus
Flow3r," which has soid 397.000 uni, ard
Pearl Jam's “Backspacer,” which 125 rackédup
sales 0f 384,000 units, according to SoundScan
The chain also opened a spcial section on
iTunes. where it sells exclusivéreleases.

ALLIANCE STAYS DEFENSIVE
Distribution company Alliance Entertainment
draws praise in the industry foy taking a defen:
sive approach toits busijess whichhagenabled
it to stay alive. [n May, it completed a prepack-
aged Chapter 11 that removed some $800 mil-
lion in debt from its balance sheet and made
creditor Citigroup its new owner. Now that Al-
Hunce has addressed its financial chullenges, a
senior distribution executive says it has once
again become aggressive in working with the
miajors on promotions and in ef/loring nt &

tail and supply-chain models:

BEST BUY SCORES WITH
CHICKENFOOT

Athe beginning of the dew iy Best Buy
launched its 0w n Redhine Entertainment indie
label, The imprint eventuallybecame the yi-
cle through which the big-borchaigi¥fased
some of its retail exclusives But in 2009, Best
Buy executive Gary Arnold, who started Red-
line, signed the supergroup Chickenfoot to the
label, with the intention of distributing the
group’s music ircugh other retail outlets as
well. Featuting ‘an Halen singer Ssiamy
Hagar and bassist Michael Anthony, guitarist
Joe Sutriani and Red 11o2Chili Peppers drurs
mei Chad Smith. Chickenfrn's self-titled debut
album has sold 372,000 units in the United
States, according fo Nielten SoundScan. ki
June, Satriani tole lillhoar##hat *Gary and Bést
Buy showed trus commitiignt to gettingighe
music to as man# peopie as possil

Wiy fiogardilyiz;

“MUSIC IS THE
UNIVERSAL LANGUAGE
AND WE SPOKE FLUENTI

e __ad

“This AFE tour was incredible. | got to see things I've never
seen before; meet and connect with so many interesting,
fun, amazing people; eat new foods; perform for thousands;
gain new fans; and best of all, | got to play MUSIC every day.
How awesome it was to bring aloha to the lives of the troops
who are working so far away from home. It made me so
happy to see the young American kids and teens rocking
out to the music alongside Okinawan or Japanese natives.
Music is the universal language. It knows no boundaries in
age, color, or gender. It almost brought a tear to my eye to
realize that what | was playing and singing was bringing
people together. What an honor. | can't wait to do it again.”
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AUNIQUE WORLDWIDE MUITIMEDIA BELIVERY SYSTEM

WIGH QBALITY MUZTIMEDIA WITR DIRECT BOWNLOAD

APPLICATION FOR CELL-PHONES. COMPATIBLE WITH

ANY MULTIMEDIA DIGITAL PLAYER AND ALL TYPES OF
COMPUTER SYSTEMS.

e

NINI NO BLESS = DENIS LE PAGE
:muu‘gmm Hilii B Bless ' " g gw o é‘:
vaisle €3 ‘e é s \S’V Y
oa Qf‘}e w2 Bal

World renowned, million seller top ten
Billboard, for 5 years with 3 times #1
This recording artist returns with
new tranny music since Lime,

Contact us for records,
4 Goncerts and other activities.
11115, Hamon, Montreal
Quebec, Canada AG Resords

Vogue, Katmandu fame, releasing *;3’;" g:f Bl
1 . ol.

no less than two albums ayear, 214) 3310030 Fax

a feat never seen since the 60’s. 514) 296.1039 Cell.

Original tranny, disco galore!
Playing in top clubs world wide
and available at all AMAZON,
ITUNES and all other major sites.

ac.records@hotmail.com
denis-lepage@hotmail.com

Distributed exclusively In Canada by
Indiepool
Indiepoct.com/acnnoo2

In a jam;: JAMMIE THOMAS-
RASSET (left) with her
Tawyer BRIAN TODER;
opposite page: Swedish
judge TOMAS NORSTROM

LAYING

DOWN

The Five Legal Cases That Defined. The Year

In Music By Ben Sheffner

ALMOST A DECADE AFTER the major labels launched their legal assault on Napster, coutts
are still writing the Tules of the road for the music business’ digital furure. Companies can't set out
to build a business based on their users infringement of copyright, caurts had alrcady ruled. But
the precise meaning of that dictate remains in doubl. What steps must sites take to combat infringe-
ment? What are the propet penalties for those who infringe? This year, courts inched toward res-
olution of these questions, giving labels, publishers and antists a bit more certainty us they decide

We apologize for the misprint on the MGM MIRAGE ™ Entertainment
congratulatory ad for Madonna ang Guy Oseary.
MGEM MIRAGE Entertainmient recognizes and congratulates

Guy Oseary for winning Top Manager.

whom to work with and whom to sue.
of the business.

UMG RECORDINGS V. VEOH
NETWORKS

In September, a federal judge in Los Angeles
ruled decisively aguinst Universal Music Group
in thelabel's copyright sutt agains| video-sharing
site Veoh.com. UMG had argued to the court
that Veoh was hable for copyright infringement
by encouragmg users to upload videos, which
Veoh translated into the proper format, organ-
ized and categorized, then ultimately streamed
to millions of web surfers-—all without paying
copyright owners. But the court heid that Veoh
qualified for a “safe harbor™ under the 1998 big-
ital Millennium Copyright Act. because the site
followed a policy of promptly taking down videos
upon notification from UMG and kicking “re-
peat infringers” off the site.

28  BILLBOARD

Below are 2009's fop-fiveases that will shape the future

In the pre-lnternet viorld, the burden was al-
ways on the distributor to obtain proper licenses.
before exploiting a copyrighted work. But the
ruling in the Veoh suit deal: a significant blow
tocopyright owners’ efforts to mamtuin torafcasl
trol. Under the court's interpretation of the
DMCA. a Web-based company can enlist its users
to upload unlicensed works, and 1t's up to the
copyright owner to issue takedown notices—

multiple hmes. Ilupheld ]
the decision represents a major shift in povie
from copytight owners toward online com/{s
nies that rely on user-generated content.

CAPITOL RECORDS V. THOMAS-
RASSET; SONY BMG MUSIC
ENTERTAINMENT V. TENENBAUM

YEAR-END DOUBLE ISSUE"
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Of the more than 17.000 indi-
viduals the major lalels tar-
geted for downloading and
“sharing” songs through peer-
to-peer networks, only Jam-
mic Thomas-Rasset and Joel
“Tenenbaum fought all the way
to trial. Théy.both lost badly.
A Minneapolis jury socked
Thomas-Rasset with a whop-
ping $1.9 miltion verdict for
infringing 24 songs. and 4 Boston jury ordercd
Tenenbaum 1o pay $675,000 after he admitted
o infringing 30 works.

The labels announced in late 2008 that they
would stop initiating new suits against individ-
ual file sharers, so more such trials seem unlikely.
But the enormous size of these verdicts could
haye 2 lasting impact on all copyright owners who
litigate or even threaten lawsuits The awards are

under seri ly exces-

slve isbingue or both cases, the cowrt could

5 cop;
right infiingement And there are lots of other
Pirate Bay wannabes ready to step into the now-
convicted defendants’ shoes.

BRIDGEPORT MUSIC V. UMG
RECORDINGS

Ifanyone still doubts that recording arlists must
obtain proper licenses before incorporating sam-
ples of others’ works into songs, the U.S. Court
of Appeals for the Sixth Circuit cleared up that
confusion Nov. 4. That's when the court issued
a decision upholding a jury verdict of $88.980
against Umiversal for sampling George Clin-
ton's lyric *Bow wow wow, yippie yo, yippie yea”
and the word “Jog” from “Atormic Dog” m a 1998
song called “D.0.G. 1n Me" by R&B group Pub-
lic Announcemenl.

Universal had contended that the sampling
of the famous musical phrase was a fair use for
whichalicense or payment wasn't required. Bur
the jury didn't buy that argument, and thegourt
of appeals held that the jury’s vesl - * was “not

t damages.

“The $ixth Circuit's ruling—not

Since such a detggininatior would deprive copy-
Tight owners ufia powerful defensive tactic, it
sould ikelyggizke the enforcement of then tights
more: ce&‘pﬂaltd and more expensie. Depend-

op fpost-trial dap-
gﬁ\k labels’ victories against Thomas-Russet
SRS Id prove Pyrrhic

SWEDEN VS. THE PIRATE BAY

Itwasn't your average legal proceeding—it was
pant trial, part spectacle. And the case against
theoperators of the Pirate Bay, the world's most
popular access point to the BitTorrent file-
sharlng network, was odd to U.S. legal ab-
servers for another reason: It combined a
criminal case brought by the government of
Sweden with a civil copyright action pressed
by mzfor record labels, movie studios and game
publishers. But the end result was familiar to
those who had witnessed similar fights in the
United States against piracy facilitators like
Napster. Grokster, Aimster, TorrentSpy and
Usenet.com: a verdlct for the plaintiffs and
harsh punishment—a year in prison and an
award of $3.5 million in damagmemmfin thafou
individual defendants.

But as with the earlier victories, the prgftical
importofthecase is harder to pin dowg fos, it's
anather clear staternent that facilitatisg,of piracy
is illegal. But the Pirate Bay's servers hiveial-
ready migrated several times to other countries
users can easily migrate to other similar siteg
and appeals will drag on for Wikcx The case j#
stark reminder that even big l=x.1 Wictorses 07

to mention more than 500 sumilar sampling law-
suits filed by Bridgeport—séhds a clear miessage
toartists and labels: 1f you want to sample;

gel a license. And don't expect the fair #sc de-
fense to protect you.

ARISTA RECORDS V. USENET.COM
n 2005, copyright awners achieved ane of their
mostsiguificant legal victories, when the Supreme
Court held in MGM v. Grokster that peer-to-peer
infringement facilitators could be held liable for
“inducing” their users toinfrnge Butthe Grokster
deaision din't wipe out piracy, and its strong en-
dorsement of the inducement doctrine hasn'tre-
sulted in a slew of subscquent court victories for
labels and studios Nonetheless, a federal court’s
June 30 decision in Arsta Records v. Usenet.com
was another setback for sites that seek to build a
business based on users copyrightiniringement
Among the factors the court cited as support-
ing habilily were Usenet's over whelming use of
the service for infringement, the fact that the site
advertised he avaitability of infringing works and
the technical assistance it provided to users seek-
ing pirated material. The cougtaiso neted that
Usenet could have, but refusedito, employ filters
toblock downloads ofmﬁmgi:j:atcnnl. Though
Usenet may he a relatively smalland obscure cor-
nerofthe Internet, the ruling fuld stiff pressure
other questionably legal online services to 'dke
concrete steps to combat user piracy. And the
court’s opinion will be cited for years to come by
copyright owners secking to stftcown mogaifis-
ible, and harmful, piracy-facilnating sites. -

WANTED

World’s Best Songwriters
Musicians

We are Looking for New
. “Top 10”
“Hit Pop Songs
with Music”

Fo y@) Womem

Contact:
George LaMoureaux
E-Mail:
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160 SHOWS, 2 MILLION TICKETS SOLD

24/02/09 NICE PALAIS NIKAIA
26/02/09 ANTWERP SPORTPALEIS
28/02/09 ROTTERDAM AHOY
01/03/09 ROTTERUAM ABOY
05/03/09 REGENSBERG DONAU ARENA
06/03/09 FRIEDRICHSHAFEN MESSEHALLE
08/03/09 OBERHAUSEN KOENIG-PILSNER ARENA
09/03/09 PARIS ONMISPORT / BERCY ARENA.
12/03/09 MANNHEIM SAP ARENA
14/03/09 STUTTGART SCHLEYERHALLE
17/03/09 LEIPZIG ARENA
18/03/09 BERLIN 02 ARENA
21/03/09 GENEVA ARENA
22/03/09 ZURICH HALLESTADION
24/03/09 BUDAPEST PAPP LASLO SPORTARENA
5/03/09 VIENNA STADHALLE
27/03/09 FRANKFURT PESTHALLE
28/03/09 NURNBERG ARENA NURNBERGER
0/03/09 COLOGNE LANXESS ARENA
01/04/09 HAMBURG COLORLINE ARENA
02/04/09 HAMBURG COLORLINE ARENA
04/04/09 HANNOVER TUI ARENA
06/04/09 MUNICH OLYMPIAHALLE
07/04/09 MUNICH OLYMPIAHALLE
08/04/09 DORTMUND WESTFALENHALLE
11/04/09 GLASGOW SECC ARENA
12/04/09 GLASGOW S8ECC ARENA
13/04/09 ABERDEEN AECC ARENA
16/04/09 BIRMINGHAM N1A
17/04/09 BIRMINGHAM NIA
19/04/09 DUBLIN THE 02
20/04/09 DUBLIN THE 02
22/04/09 BELFAST ODYSSEY ARENA
23/04/09 BELFAST ODYSSEY ARENA
25/04/09 MANCHESTER MEN ARENA
26/04/09 MANCHESTER MEN ARENA
28/04/09 NEWCASTLE METRO RADIO ARENA
29/04/03 LIVERPOOL ECHO ARENA
01/05/09 LONDON THE 02 ARENA
02/05/09 LONDON THE 02 ARENA
04/05/09 LONDON THE 02 ARENA
22/05/09 PERTH BURSWOOD DOME
23/05/09 PERTH BURSWOOD DOME
26/05/09 ADELAIDE ENTERTAINMENT CENTRE
27/05/09 ADELAIDE ENTERTAINMENT CENTRE
30/05/09 MELBOURNE ROD LAVER ARENA
31/05/09 MELBOURNE ROD LAVER ARENA
03/06/09 NEWCASTLE ENTERTAINMENT CENTRE
04/06/09 NEWCASTLE ENTERTAINMENT CENTRE
06/06/09 SYDNEY ENTERTAINMENT CENTRE
07/06/09 SYDNEY ENTERTAINMENT CENTRE
09/06/09 SYDNEY ENTERTAINMENT CENTRE
10/06/09 SYONEY ENTERTAINMENT CENTRE
12/06/09 BRISBANE ENTERTAINMENT CENTRE
13/06/03 BRISBANE ENTERTAINMENT CENTRE
15/06/03 BRISBANE ENTERTAINMENT CENTRE
16/06/09 BRISBANE ENTERTAINMENT CENTRE
18/06/09 MELBOURNE ROD LAVER ARENA
20/06/09 MELBODRNE ROD LAVER ARENA
21/06/09 MELBOURNE ROD LAVER ARENA
23/06/09 MELBOURNE ROD LAVER ARENA
24/06/09 MELBOURNE ROD LAVER ARENA
26/06/09 BYDNEY ENTERTAINMENT CENTRE
27/06/09 BYDNEY ENTERTAINMENT CENTRE
29/06/09 BYDNEY ENTERTAINMENT CENTRE
30/06/09 BYDNEY ENTERTAINMENT CENTRE
03/07/09 NEWCASTLE ENTERTAINMENT CENTRE
04/07/09 NEWCASTLE ENTERTAINMENT CENTRE
14/07/09 MELBOURNE ROD LAVER ARENA
15/07/09 MELBODRNE ROD LAVER ARENA
17/07/09 BYDNEY ENTERTAINMENT CENTRE
18/07/09 BYDNEY ENTERTAINMENT CENTRE
20/07/09 BRISBANE ENTERTAINMENT CENTRE
22/07/09 BRIGBANE ENTERTAINMENT CENTRE
23/07/09 BRISBANE ENTERTAINMENT CENTRE

25/07/09 BRISBANE ENTERTAINMENT CENTRE
26/07/09 BRISBANE ENTERTAINMENT CENTRE
29/07/09 MELBOURNE ROD LAVER ARENA
30/07/09 MELBOURNE ROD LAVER ARENA
01/08/09 MELBOURNE ROD LAVER ARENA
02/08/09 MELBOURNE ROD LAVER ARENA
04/08/09 ADELAIDE ENTERTAINMENT CENTRE
05/08/09 ADELAIDE ENTERTAINMENT CENTRE
07/08/09 PERTH BURSWOOD DOME
08/08/09 PERTH BURSWOOD DOME
10/09/09 ADELAIDE ENTERTAINMENT CENTRE
11/09/09 ADELAIDE ENTERTAINMENT CENTRE
13/09/09 MELBOURNE ROD LAVER ARENA
14/09/09 MELBOURNE ROD LAVER ARENA

16/09/09 CANBERRA AUSTRALIAN INDOOR STADIDM
17/09/09 CANBERRA AUSTRALIAN INDOGR STADIUM

19/09/09 MELBOURNE ROD LAVER ARENA
20/09/09 MELBOURANE ROD LAVER ARENA
22/09/09 WOLLONGONG ENTERTAINMENT CENTRE
23/09/09 WOLLONGONG ENTERTAINMENT CENTRE
25/09/09 BRISBANE ENTERTAINMENT CENTRE
26/09/03 BRISBANE ENTERTAINMENT CENTRE
28/09/09 SYDNEY ACER ARENA
29/09/09 SYDNEY ACER ARENA
15/09/09 SEATLE KEY ARENA
17/09/08 BAN JOSE HP PAVILLON
18/09/09 LOS ANGELES STAPLES CENTRE
20/09/09 PHOENIX JOBING.COM ARENA
23/09/09 DALLAS AMERICAN AIRLINES CENTRE
24/09/09 HOUSTON TOYOTA CENTRE
26/09/09 CHICAGO ALLSTATE ARENA
28/09/09 FAIRFAX PATRIOT CENTRE
10/09/09 TORONTO AIR CANADA CENTRE
02/10/09 BOSTON TD CENTRE
03/10/09 PHILADELPHIA WACHOYIA CENTRE
05/10/09 NEW YORK MADISON SQUARE GARDEN
14/10/09 DUBLIN THE 02
15/10/09 DUBLIN THE 02
17/10/09 BELPAST ODYSSEY ARENA
18/10/09 BELFAST ODYSSEY ARENA
20/10/09 GLABGOW SECC
21/10/09 GLASGOW SECC
23/10/09 MANCHESTER MEN ARENA
24/10/09 MANCKESTER MEN ARENA
25/10/09 MANCHESTER MEN ARENA
27/10/09 LIVERPOOL ECHO ARENA
28/10/09 SHEFFIELD ARENA
30/10/09 BIRMINGHAM NIA
31/10/09 BIRMINGHAM NIA
02/11/09 NEWCASTLE METRO RADIO ARENA
03/11/09 NOTTINGHAM TRENT FM ARENA
05/11/09 ANTWERP SPORTPALEIS
07/11/09 COPENHAGEN THE FORUM
09/11/09 OSLG THE SPEKTRUM
10/11/09 STOCKHOLM THE GLOBE
12/11709 HELSINKI HARTWELL ARENA
19/11/09 PRAGUE 02 ARENA
20/11/09 FRANKFURT FESTHALLE
22/11/09 MDNICH OLYMPIABALLE
23/11/09 FREIBOURG ROTHAUS ARENA
25/11/09 STUTTGART BCHLEYERHALLE
26/11/09 ERFURT MESSEHALLE
28/11/09 DUSSELDORF IS5 DOME
30/11/09 OBERHUASEN KOPI ARENA
02/12/09 ZURICH HALLENSTADION
03/12/09 ZURICH HALLENSTADION
05/12/09 LUXEMBOURG ROCKHAL
06/12/09 ROTTERDAM THE AHOY
08/12/09 LONDON THE 02 ARENA
10/12/09 LONDON THE 02 ARENA
12/12/09 BREMEN AWD DOME
13/12/09 DORTMUND WESTFALENHALLE
15/12/09 GENEVA ARENA
17/12/09 VIENNA STADHALLE
19/12/09 STUTTGART SCHLEYERHALLE
20/12/09 HANNOVER AWD ARENA

P'nk and Roger, congratulations on a sensational world tour.
Bill, Nick, Richard and all the team, thank you.
Can't wait for the stadium shows in 2010.

Barrie, Jenny, Doris and all at Marshall Arts

*Australia and New Zealand promoted by Michael Coppel

Phota Kevin Mazur

Mershetd Aves [t

International Agency & Concert Presentations
Unit 6, Utopia Village, 7 Chalcot Road, London, England, NW1 8LH
X -

Tel: +44 207 586 3831 - E
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How Soundtracks Can Resonate Without Being
Part Of A Franchise By Ann Donahue

IN 2009, THE SECRET TO SELLING A
soundtrack was simple: Be 1Hannah Montana
be a vampire, or be Michacl Jackson

I'he soundtrack to “Hannah Montana: The
Mevie” (Disney) finishes !1e year at No. 1 on Bill-
board's Soundtracks chart, with 1.7 milfion copies
sold in 2009, according to Nielsen SoundScan. I e
“Twilight” soundtrack from Atlantic finishes sec-
ond, with 1.2million, and *Michael Jackson's This

of it on the year-end tally, it's not based on a pre-
existing franchise that gives it an automatic boost
in awareness at retail. And while “Glee” does cx-
traordinarily well in the demographic of women
aged 18-34, according to analysis by Nielsen, it
isn'tquite a ratings barn-hurner. The show aver-
ages around 7 million viewers each week, which
puts it out of the top 25 of all shows on TV.

The conceitof (he program means the sound-

IsI¥on outthetop 000,
But if the Disney mach niefundead/pop 1con
career pathsaren’t open toyou, it's valuable to logk
atthe soundtracks to Fox's “Glee” und Fox Search-
light's “(500) Days of Summier” for instruction on
how to get film and TV music to resonate with pay-
ingcustomers. In both cases. Lheir usage of music
was more than a place-filler—it was emotionally
resonant to the story—and the projects were wril-
ten from the ground up with music in mind.
“Glee: The Music—Vol 1" comes in at No 8
this year, with 341,000 copies seld 1t's notable
for two reasons: Uplike most of the titles ahead

track isn't traditional; “Glee” focuses on a high
school glee club, and the songs on the soundirack

are versions of hits sung by the
actors on the show.

“1 feel like there’s some-
thing about ‘Glee’ that con-
nects in a different way.” says
Adam Anders, the show's
music producer. *Our goal
with ‘Glee’1s tonot do karaoke
and have all these sound like
pop hits with jazz hands all
over it. ‘Glee” has heart, and
thesongsare used ina way that
people just want to go buy it.

And unlike many projects where the songs
are placed in a ush as the release date nears, An-
ders says “Glee” creator Ryan Murphy comes up
with alist of songs he'd like to use in each episode
at the script stage.

On the film side, Fox Searchlight's “(500) Days
of Summer” went through a similar crealive
process. The movie earned §32 mullion at the
box office, according to BoxOfficeMojo.com, a
perfectly respectable number for an independ-
ent film. its spundtrack sold 97,000 copies in
2009, placingit at No. 21 on Billboard's year-end

TOP FIVE 1 Hannah Montana” and “Twllight" franchlses continue to
FILM/TV dominate soundtrack sales. 2 “Glee" shows unprecedented
STORIES cooperation between a TV network and a record label. 3

OF *0Q9 “Michacl Jackson's This Is t” earns $72 mllilon at domestlc box

office, becoming top-grossing concert film of all time.

‘Amer-

Ican Idol” remalns most-watched TV show, averaging 25 million
per week. B The 2009 Grammy Awards’ viewership totals 19.1
million, up 10% from previous year.

Screen gems: ‘Glee' (top) and
“Hannah Montana: The Movie’

soundtrack chart, the sound-
track to “Transformers: Re-
venge of the Fallen.” which
was 2009's biggest box-office
grasser, sold 198,000 and
ended upat No. 11.

'{500) Days of Summer”
screenwriters Scott Neu-
stadter and Michael I
‘Weber took the unorthodox
step of including sugges-
tions for songs to use in the
movie n the script before
they had a deal for the film to be made That's
generally considered an industry no-no since
it creates something of an obligation to get
those songs cleared before the movie 1s put
into production

But for Neustadter and Weber, the songs they
picked stuck, including the Smiths’ “Please,
Please, Please Let Me Get What | Wanl,” which
has a crucial role in the storyline,

Finally, there's anolher trend frem the 2009
soundtrack chart: Make your own movie or TV
show. The deluxe version of Fabolous’ * Loso’s
Way” inciudes a bonus DVD with a 30-minute
‘movic starring the rapper: it earns a No. 9 spot
on the year-end soundtrack chart with 278.000
copies sold.

AdultSwim's animated series “Metalocalypse

1bout the fictional metal band Dethklok that
nevertheless getsall the credit for the music in the

110, L, “De:

thAlbum I1,” ta land at No. 20. The show was cre-
ated by Brendon Small and Tormy Blacha; $mall
writes and sings the musie for the show. S

Arbitron’s New Ratings Service Shakes
Up The Airwaves By Paul Heine

A GIZMO NOBIGGER THAN A
cell phone changed what consumers
heard on the airwaves this year.
Arbitron’s Portable Peaple Meter
ratings service—based on adevice that
detects inaudible codes embedded in
radio broadcasts—expanded to an-
other 19 U S. markets in 2009. Now
programmersin 33 of llie topy S0 mar-
kets have access to faster, morc accu-
rate data about how Lheir audiences
use radio. Arbitren plans o sign on
16 more markets next year.
The PPM 1s sigmificanily affecting

music progratming-—which, in .
is yielding mixed resuls for labels and
artists. Arbitron’s old pencil-und-paper

longer are watching their ratings slip.
“The most genenc, cume-fiiendlysta
lionsare rising, while the stations based
on loyal fans arc falling,” veteran triple
Aprogrammer-tumed-consultant Chris
Mays says. “This 1s bad news for inter-
esting, diverse radio programming.”
Evel! before the number of PPM
markets expanded. a 2008 study
of eight major marketscon-
ducted by Annapolis.
Md -based research
firm Research Director
idenufied Ihe formats
most negatively affected
by the initial transition to the
tneter, Smooth jazz. at one time
a vibrant upper-demo format. lost

diary system tallied onl s
that listeners remembered to witte
down. Butsince the PPM detects even
so-called “drive-by listening,” mass-
appeal for mats where large numbers
of listeners tune in for brief periods of
time-—such as mainstream top 40,
adult top40 and classic rock—are now
accurnlanng higher ratings. On the
flip side, formats that rely on small but
dedicated audiences that stay tuned in

24 6% of | ,whilead [t R&B
declined by 17.2%, mainstream
R&B/hip-hop 14.4%., classical 10.7%
and Spanish 10.3%. Mainstreain top
40, by contiast, saw a 5.3% gain.
spurring broadcast chains to flip sta-
tions with low ratings to the format.
Already on a ratings hot streak, top
40 picked up new outlets in five metered
markets this year: New York, Los Ange-
les, Dallas, Detroit and Baltimore. And

TOP FIVE | U.S. radio ad revenue plunges 21% In first nine months of 2009, according to

DIO the Radio advertising Bureau. 2 Arbltron expands Portable People Meter rat-

STORIES ing service to 19 more U.S, markets. 3 Judiclary committees of the House and

[ Q@ Serate pass Performance Rights Act. 4 0avid Rehr abruptly resigns as president/

CEO of the Natlonal Assn. of Broadcasters, replaced by former U.S. Sen. Gor-

don smith, $ Apple adds FM tuner to IPod Nano.
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four of those launches were in markets
thatalready had top 40 stations, Labels
say the new top 40s are lielping them

sounds like Lady Gaga and Lady Gaga
has worked for you,” Davis says, “the
risk factor is lower.”

pac
songs cross over from mainstream
R&B/hip-hopand thythmic outlets, and
helping spur sales

Fred Jacobs, presidentof rock
radio consultancy Jacobs
Media, says the PPM
initially spurs greater
experimentation as
programmiers try to de-
termine “what ends up
printingin P'M.” But since
electronic measurement also
enables stations to better spot
‘which songs tngger tune-outs. some
‘programmers claim the system has pre-
cisely the opposite effect—in fact, they

C debatcs persist over
whether the new ratings system un-
dercounts minorities and whether
sotue listeners had tended to overstate
listening 1n the diary by “voting for”
their favorite stations

In Pittsburgh, mainstream R&B/hip-
hop WAMO had scored a sith-place
5.2%shareof listeners aged 12-plus in
the market's final diary survey. But in
September, the livst month of conmer-
cialized PPM ratings, the station man-
aged only halfthatshare—2.6.%—and
plummeted to 16th place WAMO has
since been sokl to a Chrnistian broad-
caster, leaving Pittsburgh without an
Afiican American-targeted radio out-
let. ile, the Baltimare station

sa topro-
gram new music from unproven acts
“Everybody s 2 lot more cautious,”
says Patrick Davis, D at Clear Chan-
nel mainstream top 40 KI1KS (Kiss)
«and adult top 40 KDMX (Mix) in Dal-
las. “The penalty for playing the wrong
new music is imsediate and power-
ful Whenl h over to your

most negatively affected by the method-
ology change was Radio One's main-
stream R&B/hip-hop WERQ, which
gave up its first-place spring firush to
land in fifth in September.

Still, notallurban and Hispanic out-
lets have taken a hit In Miami. most
such: ither climbed in the rat-

‘competition or even a flanker station,
you have to wait for that radio station
to make a mistake to get them back.”

As a result. Davls says. songs are
1aking longer to develop—especially
ones by newer acts. And sound-alikes
have a better shot at airplay than acts
with adistinctive style. “1f something

ings o1 stayed steady after converting
10 the new system in June. In Denver,
the two top Spanish stations improved
ther positions in the city's first PPM
ratings in September. Clearly, any long-
range effects of switching to the serv-
ice will depend on the demographics
of individual radio markets. .

YEAR-END DOUBLE ISSUE
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SUMMIT ENTERTAINMENT WISHES TO THANKTHEARTISTS, PRODUCERS,

MUSICIANS, ENGINEERS, CHOP SHOP RECORDS, ATLANTIC RECORDS

AND THE ENTIRE MUSIC COMMUNITY FOR ITS SUPPORT IN MAKING
THE TWILIGHT SOUNDTRACK A CREATIVE AND CRITICAL SUCCESS.
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OFF THE
RAILS

Economy, Immigration Raids Cripple
Latin Music Marketplace By Leila Cobo

THIS FALL, GEORGE LOPEZ
became the first Latin comedian to
host his own late-night talk show
on an English-language channel.
Last summer, the Spanish-peppered
“Inthe Heights,” with its merengue/
salsa/bachata score, won a Tony
Award for best musical. And cur-
rently, Shakira, a Colombian, is No.
31 on the Billboard 200 with the
album “She Wolf.”

And yet, despite the mainstream af-
tentior,, Latin music, which a mere
three years ago stood as 2 lone exam-
ple of success amid declining music
sales, is now enduring its worst down-
turn in recent memory. Asaresult, la-
belsand artists are struggling to adapt
to.a new marketplace where CD sales
areno longer the measure of success,
revenue-sharing deals are the norm,
and every penny counts.

For the week ending Nov. 22, sales
of Latin music albums in the United
States stood at 14 7 million units, ac-
cording to Nielsen SoundScan, a pre-
apiwus 35% decline compared with
the same period the year before. Even
taking inta account the expected up-
coming surge of holiday sales, w'sun-
likely thatwill compensate for the loss
which is markedly higher than the
21% decline of Latin music sales
posted for year-end 2008 compared
with year-end 2007

Even more alarming thun the
numbers is the fact that the sales
drop accelerated as the year pro-
gressed. For first-quarter 2009, sales
were down 31.3% compared with the
same time the year before. accord-
ing to Nielsen SoundScan By
mudyear. they were down 33% and
by the last week of September, they
dipped yet again, by 35%

Infact, Latin's decline outpaces that
of the market as a whole, just as the
genre's growth in 2005 and 2006 went
against the general market's decline

The reasons for the drop-off cited

by numerous executives mimuc the
challenges facing the markct as a
whole, but their effect is magnified
inaLatin marketplace that often lives
parallel to the mainstream. Many re-
tailers report that sales of all Latin
product—including books and other
non-music-related merchandise—

have suffered. Recause so many
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Latins work in constuclion and serv-
ice industries, they may be dispropor-
tionately affected by the economic
downturn and also by harsher anti-
immigration policies.

“Our biggest account 1s Wal-Mart
and when | speak with Wal-Mat
they say there aren’t as many peo-
ple coming into the stores,” says
Johnuy Phillips, VP of indie distrib-
utor Select-O-Hits.

More than the economy, raids
aimed atillegal immigrants have been
“fatal” for business, the di-

come alive.

According to Nielsen SoundScan,
for the week ending Nov. 22. sales of
Latin digital albums stood at 615,000
units, a neghgible rise over the 554,000
reported this time last year. Although

that number represents 4.1% of totul
Latin albums sold—an increase over
the 2.5% digital album sales repre-
sented in 2008—it's still a far cry from
the 15% that digital album sales rep-
resent in the overall album market.
And of course, it nowhere near offscts
the decline in physical sales.

Stili, Fonavisa/Disa president Gus-
tavo Lopez says. “ We are really focus-
ing on the online marketing arena.
‘We've been very aggressive about get-
ting artists online. getting therr sites
up and building and guiding what
they're doing.”

Although 1t's hard to quantify the
effectiveness of these efforts, digital
sales, including riobile, now account
for 20% of Disa and Fonovisa's net
billing, up from just 59 last year, and
Lopez estimales that percentage will

grow {0 30% in 2010,

Andwhile music sales decline, there
have heen signs of stability and even
growth, particularly in these cases
where the focus has shifted from
merely moving CDs to a more holis-
ticapproach that ranges from 360 deals
to revenue sharing. These approaches
encourage labels 1o not only invest,
but to also go out on a limb in search
of opportunities.

“Being an indie. and one with 14
people working in the office, allows us
to switch lanes when needed without
0o much treuble,” says Tomas Cook-
man, president/CEQ of Nacional
Records, which has grown its busimess
everyyeat since ils inception in 2004,
“Whereas we love 10 go for sales, we
try to take an overall approach ta gr‘n
erating revenues.”

Inadire year for the Latin music busmess, severalsuc-

THE PUERTO RICO
CONNECTION

When Ednita Nazario de-
buted at No. 1 with her
album “Soy” in November,

0% of hersales

tector of one Los Angeles-based Latin
retailer says. “Ninety percent of our
business came from immigrants.
That's gone now.”

In addition, retuil closures are dou:
Lly impactful for a consumer base
thatatill overwhelmingly purchases
physical product “The Hispanic dis-
tribution network has broken down
completely,” says Marti Cuevas, GM
of indie Premium Latin. This fall, for
example, [&N Distribution. which
fed produci to dozens of small motm-
and-pop stores. shutdown, effectively
severing 2 crucial link between con-
sumers and their product

But "because [ lispanic people don't
use digital the same way mainstream
does,” there are still “a lot” of small
stores selling Latin music. according
to Cuevas. “Many of them don't have
computers We're still dealing with 2
lot of new immigrants, and yes, they
can afford to buy 4 CD.

Premium, whose roster imcludes
top-selling act Aventura, is address-
ing the mom-and-pop issue by grab-
bing the bull by the horns. Beginming
in late November, the label began to
sell to these small accounts directly,
offering the same prices it does mass
merchants. Even if the accounts are
simall, Cuevas says. a sale is stili a sale.

Phillips hus also seen Select-O Hits'
Latin business grow from 15% of its
total business in 2008 to 30% this
year—not with Lig-selling releases,
but with what be calls “niche” titles
that may sell 10,000-20.000 units. "And
if we have five of those, we suddenly
have 100,000 copies,” he says

Beyond overcoming the lack of re-
tail outlets, another challenge for Latin
labels is revving up a digital market-
place that has consistently refused ta

buckedthetrend fin-
genuiity, marketing and simply good music. The follow-
ing are five case studies and strategies that Vielded
sales of revenue.

AVENTURA
The top-selling
Latin album of the
Year is Aventura’s
*The Last” (Premium
Latin) at 211,000 |1
copies, according
to Nielsen SoundScan. Bullding on the group’s al-
ready massive following, Premium invested heavily
in a three-week TV spot campaign on the Univision
network and nine in-stores throughout the country.
Those were accompanied by heavy promotion in-

came from Puerto Rico.
Small, manageable and en-
thralled with music, Puerto
Rico is still a place to break
artists and to focus market-
ing dollars for maximum success. Such was the strat-
29y taken bY indie Top Spot with Luis Enriques come-
“Ciclos,” bef “Our
ground zero was Puerto Rico. That's where we were
going toPut our money” says Jeff Young, President/CEQ
of Venetian Marketing Group, who worked “Ciclos.”

PRICING, LEVERAGE AND
CROSS-MARKETING

its 25th

yand usedthe
occasion tosmartly market and position catalog and ey

cluding radio buys in each city and were a
success, with 2,000 units sold at the in-store in the
Bronx, Aventura’s home turf. Beyond the record sales,
Premium has a percentage of Aventura’s ancillary rev-
enue and all the 9roup’s s50ngs are signed to Pre-
mium’s I akey factorin

its marketing investment.

TITO ‘EL BAMBINO’
Formerly signed to EMI
Latin, the artist went
with indie Venemusic for
his album “El Patron"
and broke ground with
the single "El Amor.” The
track became a hit at
multiple formats thanks
to remixes with Jenni
Rivera (for regionaf Mex-
ican) and India (for tropical), in addluon toapop ver-

dafocus
on retail space. “We focused on hit Product [for the
anniversary) and it was a great strategy because we
locked up space with retailers and used our TV cam-
Paigns,” president Gustavo Lopez says. “And we max-
imized the Fonovisa brand. Everything was tied to-
gether.” As a result, veterans like Los Tigres del Norte
and such newcomers as Larry Hernandez got space,
Positioning and, more importantly, a sales boost.

STAND BY YOUR ACT

LuisFonsi's “Palabras del Si- '
lencio” ended the year as
the third-top-seiling Latin L

album despite having been
released 18 months ago.
Fonsi debuted with a bang
in August 2008 and Univer-

sion. But the real success, di-

rector Jorge Pino says, was in
A&R and marketing partnership between the label—
which has invested steadily in “El Patrén” since its.

April release—and the artist, who h:
Patrén” has now been released throughout Latin
America, and a Tito single wifl be featured on an up-
coming Venevision soap opera.

sal Musle Latino has stood INSI
bytimsince, working three

aclose US.tour “Pal-
abras” last summer that mposltloned an artist who al-
ready TV

i d. “El fol “Ou I
toPresent Luis Fonsias the mostimportant songwmer of
acts,” U

Walter Kolm says. =ie
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SYNCHS
CROSSOVER

Latin Publishers Broaden Horizons With
Mainstream Placements By Leila Cobo

IN THE LATIN WORLD, MUSIC
publishers have long concentrated on
Spanish-language media for synchs.
But at a time when any form of rev-
enue is crucial, they're increasingly
eyeing the better-paying mainsiream
‘market for opportunities

The trick is getting niche repertotre
noticed in an extremely crowded mar-
ketplace “It's incredibly competitive,”
says Karima Torres, who. as creative
director of filmand TV for peermusic,
is one of few Latin execu-

prime-time TV shows—for its mostly
Latin alternative music roster. In the
past year, Nacional's music has been
heard in programs like “Ugly Betly”
and “Fntourage.” The trick, he says, 15
making sure that the film and TV com-
munities are aware of Latin repettoire
through aggressive servicing.
Cookman has a competitive advan-
tage in that his label's artists are also
signed to his publishing company, Can-
ciones Nacional, which lets him be

tves whose main focus is finding
placements for Lalin repertoire in the
mainstream market

Tortes says placements have grown
exponentially since she started her job
four years ago {recent ones include
Plastilina Mosh on NEC's “Chuck”
and Juanes on Fox’s “Glee”), but not
without a focused “marketing strat-
egy” to geton music supervisors’ radar.

While peer's back catalog, which in-
cludes many mamboand bolerostan-
dards. is i constantdemand. getting
new materal onto prime-time TV or
intoa film is far more challenging.

“Themusical tastes that the film and
TV community have here are not al-
ways in synch with what is popula in
major Latin markets across the U S.
and Latin America,” says Tomas Cook-
man, president/CEO of indie Nacional
Records, which has found synch op-
portunities—trom videogames to

agilein pricinglicenses

“We are not afraid to say ‘yes toa
Jow-fee usage, as in many cases it has
come back to pay high dividends
through future synchs, key promo-
tional usages that generated massive
promotion and other win-win situa-
tions,” Cookman says.

Recently. he was approached by
ESPN Deportes for the use of some
tracks in a soccer-related promotion
tied into the 2010 World Cup. Cook-
raan proposed providing all the music
on the program through a blanket li-
cense and making itan ESPN De-
portes/Nacional Records music
project. Now, he says, “there s revenue
being generated, there 15 a promotional
value as every track and artist gets on-
screen credit during soccer's crazy
time, and ESPN has a program fall of
kick-ass songs. We are always open to
turn things like this around quickly.”

Finding creative uses for the music.

Rock ‘My Party”: The
cast of ‘Chuck', inset:
PLASTILINA MOSH

both in Enghsh and Spanish, is every
publisher's dream. in 2008, Sony/ATV
Music Publishing Latin America part-
nered with Sony Pictures for several
advertising campaigns and a concert
series for lifestyle brand Paco Rabanne.

"We licensed the use of our songs
for the commercials and we took care
ofall aspects of the concerttour,” says
Jorge Mejia. VP of Sony/ATV Music
Publishing Latin America and U.S
Latin, which is Billboard's No. 1 Hot
Latin Songs Publishing Corporation
for 2009. Mejia, who is restructuring
his synch department. has seen that
part of the business grow between
300% and 400% in the past five years
“That's the kind of business we're
gong after next year.”

But during an economic crunch
time, publishers also have to be cre-
ative in walking that fine line between
pricing and promaotion.

“You have to establish a win-win
partuership,” says Olga Cardona, di-
rector of administration and market-
ing for Universal Music Latin America
Soifin the pastan adveitiser was will-
ing to pa six figures for a big cam-
paign. Cardona will work with available

Superstars Not
Essential For
Effective Latin
Sponsorship Deals

When it comes to putting facesto a
(brand) name, the biggest Latin acts
have historically had first dibs on
sponsorships and endorsements.
After all, conventional wisdom
would dictate that a sponsor would
want to support an act with the
widest ossible audience.

image. “They were able toinvite a lot
of their key clients in the U.S. for
Colombian exports to Fonseca's con-
certs and have a bit of Colombia in
therr city,” Jaramillo says.

Alex Lopez Negrete, president/
CEO of marketing agency Lopez
Negrete Communicatians, says cost
isn't the main factor insome brands’
decisions to partner with acts that
don't have a huge audience. For Dr
Pepper’s “Vida a la 23" campaign,
the soda brand wanted to target
billingual, bicultural Latinos aged 13-
24 with eclectic musical tastes. He
worked with producer Andres Levin
and alternative artist Cucu Dia-
mantes on an originat Spanglish

Butinayear oftighter
budgets, and as marketers seek to
creatively target niches of Latin con-
sumers, up-and-coming acts have
benefited from everything fromtour
support to image campaigns that
draw likeness and appearance fees
as well as expasure.

Examples in 2009 included
Western Union's support of Colom-
bian singer/songwriter Fonseca’s
U.S. tour; Tommy Torres as one of
the faces of Banana Republic's
sPring and summer campaigns; and
Fanny Lu's spokeswoman duties for
Caress. Other recent deals have
landed Luis Fonsi's face on millions
of Pepsi botties in Puerto Rico (jast
year) and Tito “El Bambino': pro-

song for the “LALALA
Life,” that was used in TV and radio
spots. A dedicated Web site also of-
fered remixes and ringtones, and Dr
Pepper shot a music video from
which the commerciai was cut.
“TV used to dominate,” Lopez
Negrete says. "Now you have digi-
tal involved very much front and
center. What | see brands being in-
terested inis, ‘How can | sew thisto-
gether better and have music play
amare central role in all the chan-
neis? ¥ With developing artists,
“you can cut multiplatform deals
with them a lot easier,” he adds.
Partnering with an artist who has
vet to attain superstar status also
lets the brand get its own image

moting Colgate i cam-
Paign that wrapped in APril.

“There is a little bit of an oPpor-
tunity for smaller acts because a
company can say, ‘They hit my de-
mographic. They are not going to
cost me that much money. Ill get
full return on investment, and it
waorks, ” says Eventus Marketing’s
Pedro Bonilla, who put together
Fonseca’s Western Union sponsor-
ship while he was an agent at
William Morris.

Crucial to sealing the deal were
thetiming and markets of Fonseca’s
tour, which coincided with a key pe-
riod for money transfers to Latin
America: Mother’s Day. The sponsor-
ship was a cash deal that also in-
volved a bus with awraparound ad,
as well as backstage passes and
meet-and-greets with Fonseca for
fans, manager Felipe Jaramillo says.
Thetour's other presenting sponsor
was Colombia Es Pasion, a govern-

ac
by the artist’s. In the case of Torres’
ads and in-store images at Banana
Republic, “the consumer doesn't
come in with a preconceived notion
of who Tommy Torres is.” says Jeff
Daniel, president/CEQ of Rock River
Music, which commissioned and ag-
grecated original songs from the
artists used in the campaign. But
“they can say, 'Banana Republic is
authentic’ ” Including an emerging
Latin artist also allowed the cloth-
ing retailer to cover its bases ina
broad range of genres, witha theme
of musical discovery.

S0 when major acts hit the road
againin 2010, will sponsors still sup-
Port newer faces? “It is going to take
a Iittle while for companies to pay
top dollar for the Manés of the world
and the Juaneses,” Bonilla says. "My
hope is that big companies will see
that there is a significant value in
developing acts if they hit the cor-

budgets for. say, regional
The fact is, Cardona says, "album
sales will goup or down, but the synch
business will always leave dividends,
whether with new releases or with
back catalog.” "

TOP FIVE 1 uss. Latin album sales plummet 35%. 2 Opposition by minority radio to
LATIN Arbitron’s Portable people Meter sparks an FCC Inqulry and Univision Radlo’s
STORIES '¢!u5! to encode its signal for the PPM in three markets. 3 Apple launches
OF ’QQ 'Tunes nMexico. 4 suanes performs Paz Sin Fronteras concert In Cuba. S swine

flu causes cancert cancellations in Latin America.
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ment campaign
the country and Improve its global

rect and the right
targets.” —Ayala Ben-Yehuda

i Get on the bus:.
¥ Fonseca’s
sponsored ride
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Sothebys

INTERNATIONAL REALTY

SELECTED PROPERTIES Local Experts Worldwide

PARK SQUARE WEST: London, UK RARE 8.5 ACRE ESTATE WITH PRIVATE BEACH: Tiburon, CA. MONTECITO ITALIAN VILLA ESTATE: Montecito. CA
Within Regent's Park itself, this property has been Main home. beach house, caretakers home, pool house 1920 vintage Italian villa graces 7+ acres with panoramic
extensively refurbished to provide contemporary fiving, $37,000,000 WEB- 0084 124 cean views, tennis court, pool and pool house. $29,000,000
whilst retaining wonderful period features. £9.750,000 Missy Echeverria 415.716.7340 WEB. 0113171 Harry Kolb 805.452.2500

WEB: 0121619 Peter Bevan 44 20.7495.9586 San Francisco Brokerage Montectto Coast Village Road Brokeroge

London Brokerage

EXQUISITE, VERY PRIVATE ON RESERVE: Sagaponack, NY.  RESTORED GW SMITH HOME: Montecito, CA. BEAUTIFUL PENTHOUSE: San Francisco, CA
Magnificent 1.5+ acres with sophisticated 8,600+ sq. ft. Beautiful period fixtures, wrought-iron details, hand-hewn  Exquisite Penthouse: 360 degree views, entire 2|t floor, OId
traditional overlooking vast farm reserves 7 bedrooms,  beams. |st floor master, 5 bedrooms, gardens. poal. World charm, soaring cellings, 2 terraces. 2 car parking in
pool, pool house. breathiaking views. $12,000,000 $11,350,000 WEB: 0112987 garage. $4.500,000 WEB: 0084529°

WEB. 0035246 Beate Maore 631.537.6000 Ext. 7316 Harry Kolb 805.452.2500 Mark Lennson 415.901.1785

Bridgehamptan Brokerage Montecito Caost Village Road Brokerage Son Franasca Brokerage

R 2 WP

1
HUGE OCEAN VIEWS: Montecito, CA LOFT CONDOMINIUM IN CHELSEA: Manhattan, NY. CLASSIC URBAN LIVING: Hollywood. CA
Three bedroom, three bath home on 9% acre with grassy  Mint, new, open condo loft with 9422 sq ft. high ceilings,  24hr valet parking, security and rooftop sundeck. Several
back yard and lovely setting. $2.700.000 large bathroom, beautifully appointed kitchen, 3 large wonderful floorpians and views to choose from.
WEB 0113177 Maureen McDermut 805.570.5545 windows facing north with open city views. Full service with wwwitheloftsathollywoodandvine com
Montecit Coast Village Road Brokerage gym and spectacular roof deck. $1.199,000 WEB: 0016665 $399.000-$859,000 WEB: 0306098 Patrick Moya
Margaret Juvelier 212.606.7668 East Side Manhattan Brokerage 310.888.3729 Sunset Strip Brokerage i
sothebyshomes.com

ARTFULLY UNITING EXTRAORDINARY PROPERTIES WITH EXTRAORDINARY LIVES
USE THE WEB NUMBERS PROVIDED TO FIND QUT MORE INFORMATION ON A PROPERTY THROUGH OUR WEBSITE

©2009 NRT LLC. Satheby’s International Realy.Inc. is Owned and Operated by NRT, LLC. Sotheby's Incernational Realty® i a registered tradsmark. “in Provencal Alps used with permission.
Satheby's International Realty does not guarantee the accuracy of square footage, ot size ar other nformation concerning the property proyided bﬁg seler or obined from public records o other sources.
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Sothebys

INTERNATIONAL REALTY

MAGNIFICENT OCEAN VIEW ESTATE: Montedito, CA.
Montecito’s premiere ocean view property on prestigious
Picacho Lane Guest house, staff quarters, and tennis court
521,500,000 WEB: 0631576

Frank Abatemarco, justin Nigro 805.450.7477

Montecito Upper Village Brokerage

HEDGE ROW CONTEMPORARY: Montecio, CA

Stunning designer remodeled singie story contemporary.
3.100¢ sq. . 4 bedrooms, 3.5 baths. pool, large patios.
Montecito Union School District. $3.450,000 WEB. 0113110
Joy Bean 805.895.1422 Santa Barbara Brokerage

-

RARE ROOFTOP PENTHOQUSE LOFT: San Francisco. CA CHARMING DOWNTOWN COTTAGE: Santa Barbara, CA.

Panorami views of San Francisco atop one of SFs most
conversian loft buildings Stunning design, 13+

foo cailings, 2 car parking, apprx 1.200 sq. f. view pentroom.

Combine with PH3 for a 2900 sq. f. residence. $815.000

WEB 008453 | Rob Levy 415.385.801 | San Francisco Brokerage

LOS ANGELES

Local Experts Worldwide

EXQUISI'TE VINEYARD ESTATE: Sonoma County, CA.
Approx. 185 acres in the Mayacamas Mouncains with
premium vineyards, custom luxury home, pool, guest
house and views. Price Upon Request. WEB: 0084393 Sheri
Morgensen. fessica Wynne 707,431.0777

San Froncisco Brokerage

RITZ CARLTON RESIDENCES: New York, NY.

Light fillad 4-bedroom, 4-bath atop one of Manhattan's best
addresses. 5-star service, security, and jaw dropping views
of the Statue of Liberty and New York Harbor,

$3.335,000 WEB: 0134949 Robin Stein Jeremy Stein
212.431.2446 Downtown Manhattan Brokerage

Charming downtown bungalow style condo offering 2

bedroorns, 2 baths, updated kitchen & baths Close proximity

to shops & downtown activity. Peabody School District.
$729,000 WEB: 0113142 jennifer Crader 805.451 5484
Montecito Coast Village Road Brokerage

GRAND HACIENDA SANCTUARY: Montecito, CA

Grand hacienda estate evoking old world Spanish charm and
elegance with modern day amenities.
wwwililacdrivemontecito.com. $12,500,000 WEB: 8113131
Jennifer Berger 805.45 1 5484

Montecito Coast Village Road Brokerage

UNPARALLELED LIFESTYLE AWAITS: Santa Monica, CA.
Highly coveted condo with ocean views. Expansive rooms
no common walls. gourmet kitchen, and fireplaces. Bulding
has 24hr security, gym, rooftop pool and sundeck Close

to all. $3.195,000 WEB: 0342502 Susan Montgomery
310.255.5441 Pacific Palisades Brokerage

CHARMING DOWNTOWN END UNIT: Santa Barbara, CA
Built in 2008, this charming |-bedroom, 1.5-bath end unit
has a stylish interior with beautiful kitchen & great fiving
space. [ car garage. $679.000 WEB- 0113155

Jennifer Crader 805.451.5484

‘Montecito Coast Village Road Brokerage

sothebyshomes.com

1 9200 SUNSET BLVD. SUITE 200, LOS ANGELES, CA 90069 NEW YORK | 38 EAST 65T STREET. NEW YORK, NY 10065

USE THEWEB NUMBERS PROVIDED TO FIND GUT MORE INFORMATION ON A PROPERTY THROUGH OUR WEBSITE
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OPPORTUNITIES

ISoo-Mee Park and Mark Sutherlan

AS ASYMBOL OF THE CHANGING
digntal landscape in South Korea, one
recen! developmenl spoke volumes.

In May, the country was finally re-
moved from the Office of the U.S
Trade Representative’s piracy watch
list for the first time in 20 years. That
followed the National Assembly’s April
approval of the world's first "three
strikes™type law aimed at curbing on-
line copynght infringement The
amendment to Korea's existing Copy-
right Act took effect July 23.

That this former pirate’s paradise
should beat the likes of France, the
Umited Kingdomand New Zealand to
the anti-piracy punch seems remark-
able enough. But interested overseas
observers also claim the legislation is
already making an impact.

“Over thelast few years, the Korean
‘marketlooked like a basket case,” [FPI
president/CEO John Kennedy says.

“There was a danger of the music mar-
ket completely disappearing. Physical
sales were evaporating and the digital
market was as close to 100% piracy as
you can get.

But [FP] figures show digital rev-
enue rose to 49 million won ($42.5
million} in the first half of 2009, up
32% over the same period the year be-
fore. while physical sales rose 5% to
40.8 millionwon {$35.4 million) The
[FPI credits this growth to the educa-
tional effect of publicity surrounding
the immiment new law and says pre-
liminary figures show 1t has acceler-
ated since the introduction of the three
strikes policy, with digital revenue up
53% for the year through Sepl. 30

Local executives are less convinced
the three strikes lawis directly respon-
sible, mstead crediting earlier govern-
ment anti-piracy measures. Indeed,
the IFPI’s own figures show the re-

Tswedish court sentences Pirate Bay co-founders
L toone-year all terms atter finding them guiity of
copyright Infringement.
Council validates revised version of “three
strikes”-style anti-piracy law.

French Constitutional

Japan avertakes

the United States as the world’s biggest music

market, according to the IFPI.

UK. Competi-

tion Commission makes provisional ruling that
the propased Live Nation-Ticketmaster merger
will hinder competition in the ticketing market.
5 HMV partners with venue operator MAMA
Group to operate MUK, venues.

vival actually started in 2008, when
recorded-music sales totaled $140.6
million, up 16% over 2007. But re-
search from the government’s Min-
istry of Culture, Sports and Tourism
{MCST)—whose copyright enforce-
ment division is responsible for en-
forcing the new law—shows the
changing attitude toward piracy.

A September survey found 45% of
thosewho admutted previously using
illegal sites had reduced theii visits to
such sites since the mtroduction of
the new law, while 21% said they had
since tried legal sites.

Onthe face of it, the Korean system
seems similar to those proposed in
other countries. Rights holders who
discover infringing material send a
notice to the MCST, which checks the
claim and passes it to the offender’s
Internet service provider {ISP), which
notifies the offender

Official figures haven't been re-
leased, but [FP’1 Asia regional director
May-Seey Leong says she understands
that around 500 first warnings have
been sent since July 23, all recipients
of which have complied with the order
to remove infringing material

“We have not issued any warnings
yet,” says Sandy Monteira, senior VP
of the Assn. of Southeast Asian Na-
tions for Universal Music Group In-
ternational. “The implementation of
the three strikes policy was basicallya
psychological closing of the neton die-
hard subscribers to illegal services.”

While the law proved controversial
when first proposed, post-ntrodiction
it seems to have avoided the widespread
appesition from the public and ISPs
that similar legislation has received
elsewhere. Many credit this to a per-
ceived emphasis on targeting offend-
1ng sites rather than mdividual users.

Individuals can face measures in-
cluding restriction of Internet access if
they ignore the first two warnings, white
offending sites—whether open peer-to-

month for unlimited downloads. In
October, the MCST officially desig-
nated Soribada a “clean site,” free
from copyright infringement.

“The stricter enforcement of re-
sponsibilities on operators of Websites
has forced them to either convert thewr
businesses to legal services or shut
down,” says Monteiro, who says the
number of services going legit “has
forced alarge portion of their users to
follow sunt ”

Other government anti-piracy
measures include the MCST's intro-
duction of the Illegal Copyrights Ob-
struction Program monitoring system
in March, when all download sites
were also required to install filtering.
devices to trace unlicensed files.

No Korean §SPs would comment,
bt one executive at 3 download site
who asked to remain anonymous says
the various initiatives have “created a
very rigid environment on the Inter-
net” that could confuse the public

“It's like building a roof on top of a
roof,” he adds of the three strikes law,
“It was redundant.”

Surprisingly, none of the executives
Jobbying for similur schemes in France
and New Zcaland that Billboard spoke
to had been monitoring the Korean sit-
wation, but Geoff Taylor, chief execu-
tiveof U.K. labels group BP1, saysit has
important lessons for other markets

peer (727} fil the grow-
ing Korean phenomenon of invite-only
“cyber lockers"—can be summarily shut
down on the thid waming.

“We are putting more h

*Graduated-resp: o
thei own are not the answer,” he says.
“But with education and a graduated
response, you will steer people toward

{his law as an opportunity to encour-
age more [download] services to legal-
ize and educate the public about
intellectual property,” says Kim Kyung-
Nam, an officer at the MCST’s copy-
right enforcement divisian.

That policy seems to be succeed-
ing, with many formerly illegal sites
converted to legit operations. Sorib-
ada, once Korea’s most notorious P2P
file-sharing network, now operates
as a legal subscription service, with
users paying 7,000 won (S6) per

legal ser daccelerate the growth
of the digital market.”

And Kennedy says sustained suc-
cess in Korea can't fail to influence
other territories. “This is anarea where
nobexly wanted to go it alone,” he says.
“If [governments| can see it's some-
thing that's been embraced in differ-
ent places, it makes it easier for them
to convince consumers that this is the
right thing to do.” -

Additional reporting by Tom Ferguson
1t London

A Status Report On Other ‘Three Strikes’ Legislative Efforts

UNITED KINGDOM
The Digital Economy Bill
published Nov. 20 would,

Taylor, chief executive of
UK labels group BPL.

NEW ZEALAND
A revised version of the
Copyright Act's contro-

response measures. The
government wants any In-
ternet service withdrawal

ifadopted,obligeInternet  FRANCE versial Section 92A—  to be based on ISP/rights

service providers (ISP) to  The “three strikes” Cre-  introducing graduated-  holder consensus. Both par-

send warning letters to  ation and Internet Bill P is i

subscribers suspected of ~ gained par awaiting yin-  the system’s

online piracy. ltalso con-  approval in September troduction but could be-  progress for six months

tains provisionfortougher  but hasn't yet been im-  come law by mid-2010.  before further talks. 1
including tem- ‘While the in- = _ _ =

porary i issi TAIWAN Reporting by John Fergu-

Although May's general that will oversee the Tai Aucidand, New Zea-

election could stail the bill's
progress, “we hope it will
bein force in the second
half of 2010” says Geoff

scheme isn't operational,
Insiders expect warning
letters to be issued in
early 2010.

passed Nov. 17, specified
takedown procedures for
unauthorized files, but not
the promised graduated-

land;: Tom Fergusonini.on-
don; Aymeric Pichevin in
Paris; and Thibauit Warth
in Taipei, Taiwan.

ILLUSTRATION BY WESLEY BEDROSIAN
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JACKSON
REACTION

How The O2 Coped With Losing Michael's 50 Gigs
BY MARK SUTHERLAND

LONDON—Visitors to the O2 are left
inlitde doubt as to its achievements.
The 02 Arena’s recent Billboard
Touring Award for top arena is proudly
displayed in the lobby of venue opera
to7 AEG Europe’s offices, while cubi-

many memorable nig
opened june 24, 2007. There's a photo
of Ben Jovi onstage on opening might.
There's a plaque commemdrating
Prince’s 21-night stint in 2007

But something is missing, By now,
the memorabilia shguld have been
joined by something o mark Michael
ackson's record-breaking run of 50
shows. By rights, he should be 27 gigs
in: the residency half-done, but his
comeback complete.

The glory of what could have been

perishedalongside Jackson on June 25.
It also made for the toughest period in
the 02’5 hitherto charmed life—and ru-
ined vacation plans for thousands of
fans around the world. including AEG
Europe senior executive director/gen-
eral counsel Sarah McGuigan, on hol-
iday in Itiza when the news broke,

“I thought my hugband was joking
when hetold me,” she says. *It was an
absolute tragedy on a human level.

It had fairly serious consequences
onabusiness level too. McGuugan de-
clines to estimatc the venuc's lost rev-
enue but, even for a building as heavily
booked as the 02 (it put on 179 shows
this year, notincluding the Jackson can-
cellations), 50 extra “dark” mghts could
‘have proved a body blow. Especially with
Dars, restaurants and nightclubs in the

7D

PARTNERS:

Louic

02 complex
traffic for income

McGuigan flew back the next day
and, while the Los Angeles office dealt
with the fallout surrounding Jacksor’s
death, joined president/CEQ David
Campbell and seniot executive.direc-
tor/finance director Alex Hill in form-
ing a contingency plan. “We very
quickly became realistic,” she says.
“Peoplc can't just drop in and play a
building on this scale.”

Instead, AEG togk steps to diversify
its business. With many fans making
pilgrimages to the site, 1t staged
“Michael Jackson: The Official Exhi-
bition” and promoted other attractions,
from its 2,350-capacity Indigo2 venue
to roller discos.

The arena itself looked beyond

lying on the arena’s foot

£ .
(ectio 1 ,/(*(*////7

("/(Jom nlerlaia inen!

Humphrey, Richard A. Vana, Alan Jdones & Lillian Smith

hael Jackson
{958 2009

Got to be there. Jackson fans created a shrine to the dead singer outside
the 02 on Juty 13, the scheduled first night of his run at the venue.

music: Of the 14 dates rebooked so far,
half feature non-music events, rang-
ing from comedy (Michael Mcintyre}
tosports (England netball, supercross
motorcycle racing) and other enter-
tamment (“Walking With Dinosaurs,”
“Ben Hus Live™)

McGuigan says this diversification
will continue. aithough music remains
the venue's No. I prionity, Sure, one
needn’t worry about an animatronic
Triceratops dying just before a run of
shows, but 02 officials rematn com-
mutted to residencies by flesh-and-
blood musicians. This year, the
not-notorously-reliable Britney Spears
did eight shows, while Bon Jovi's June
2010 run is currently at 10 and nising.

Describing the Jackson experienceas
“absohately unique.” McGuigan says the
02 wouldn't pass on booking an artist
with health or other issues for alengthy
stint, as long as "we had confidence in
them the way we did with Jacksor

“If we had concerns, we wouldn't
do the deal,” she says. “But Jon Bon
Jovi looks pretty healthy to me.

& BSE Recording Ar

istARIKA KANE

)

Hi‘t Single “BCUZILUV U”Availabh

WW.08IRECORDINGS.6

The health of the wider U.K. live
scene seerns more open todebate. Some
touring exccs privately grumble about
money being drairied from smaller ven-
ues by the boom in arena/stadium gigs,
Dutothers maintain the levels of the live
business operate in relative isolation

People who got refunds for Michael
Jackson tickets didn't think, ‘Great, £75
[$125] to spend on other gigs, " says
Matt Woolliscroft, a promoter with
Manchester, England-based SJM.
“They probably [spent it on] a meal ot
put it towards the holida

Meanwhile, back at the 02, the staff.
is plotting a way to top the jackson res-
idency that never was. “Can anything
surpass that?” McGuigan ponders “1
doubt it. But there are other acts out
there that could put on a huge num-
Der of nights in this butlding. We just
hope we can get them here.”

Andyou can bet AEG is saving some
wall spac g

Additional reporting by Richard
Smirke in Manchester, England.

DECEMBER 19, 2009 |
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MUSIC BUSINESS IN THE DIGITAL AGE

COLDPLAY'S VIVA LA VIDA TOUR
traversed the globe during 2009. But one of its
most memorable dates was an unlikely one:
The band’s rain-seaked, first-ever show in Abu
Dhabi. which—alongside fellow United Arab
Emirate {UAE) Dubai—has rapidly established
itself live market for world-class acts.

“We've had many great crowds on this tour,
and even ona dry and regular day, this lot would
be amongst the top ones,” Coldplay said on its
official blog.

March's 15,000-selloutontdoor show it the UAE
capital was staged by Live Nation and local pro-
moter Flash. Flash managing divector John Lick-
rish says 1t illustrated that “not only can we briny
the artists in, there’s also a really strong fan ba

In the past two years, Abu Dhabi has hosted
shows by George Michael, Bon Jowi, Shakira, An-
drea Bocelli, Christina Aguilera, Beyoncé and Aero-
smith, Rihanna performs there New Year's Eve

While the 1FP1 doesn't track UAE market data,
executives report growing live and pub-

Peter Gelb
General Manager
The Metropolitan Opera

Jeffrey Hayzlett
Chief Marketing Officer
Eastman Kodak Company

Gain knowledge and find solufions to
do music business in the digital age

long-term effects of Dubat's well-
publicized current econemic
problems remain hard to predict

Dubal, the UAE's most popu-
lous emirate he Middle Ea
live business hub. AEG Live
launched there in February 2008,
when Live Nation took a 65% stake
in Dubai-based Mirage Promotions.

“Legal infrastructures and purposeful venues
need to improve, but the UAE can only get bet-
ter as a [rouring] destination,” AEG Live Middle
East managing director Thomas Ovesen says

The UAE has a reputation for big live paydays,
but Lickrish says that “some of the figures thrown
at me [by artists] can be a bit crazy, we just can't
dajit.

Thosc fees reflecta location thatcan take sev-
cral days outof a schedule, but Flash is working
with promoters to create a “viable touring cir-
cuit” linked with South Africa, Australia or Asia.

Dubai-based promoter Alan Davis says the
live business has “grown massively” in five
years—assisted by government initiatives, often
including tax-free status—despite local idiosyn-
crasies including a large walk-up audience, a lack
of suitable locul support acts and cultural differ-
ences that require sensitivity.

Davis, who produced Robbie Williams’ 23,000
capucity 2006 show at Dubaf's Nad Al Sheba race-
course, says he'll shortly launch a new promation
company with undisclosed international partners.

While the live sector has been largely unaf-

Access to:

Learn from industry experts on key issues, including:
Takeaways from current digital services deals

 Lessons from other content industries
Monetising the live experience
Making the most out of mobile applications

Acquire concrete skills in digital marketing &
business through an extensive training program

Meet 15 hot start-ups that will bring
exciting new solutions to your business

MIDEMNET

1S Now FREE FOR
MIDEM PARTICIPANTS
REGISTER EARLY AND SAVE!

MIDEM: 24 - 27 January 2010
MidemNet: 23 - 27 January 2010
Cannes, France

(X Resaipem
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The UAE Emerges-As A Mu5|c Power
By Andre Paige and Lizette Van Hecke

YDOSUF

Eastern promise: An October Beyoncé concert at
Ferrari World on Abu Dhabi's Yas Island

fected by the global financial crisis, Hussain
“Spek” Yoosuf, managing director of UAE-based
publisher Fairwood Arabia, says that an adver-
tising downturn in the first half of 2009 hit his
synch business.

$till. Yoosuf says he’s encouraged by the pos-
itive mood at Dubaf’s first music conference,
Dubai SoundCity. The event, held Nav. 5-
attended by 130 industry professionals; speak-
ers ncluded veteran Australian promoter Micha
Chugg and Radiohead manager Brian Message.

The UAF 1s also emerging as a legitimate
recotded-music market. Sony Music setupare-
gional headquarters in Dubai in May, while EMI
Arabia (Warner Music’s licensee) has been in
Dubar for 15 years, and Universal licenses to
local fabel Music Master.

M1 has enjoyed local success with Lebanese-
Canadianartist Karl Wolf. Adrian Cheesley, EM1
president of the rest of world { Pacific. South
America, the Middle Fast and Africa), puts UAE
sales of Wolf's 2007 album. "Bite the Bul-

let,” at 10.000 copies—a major
amount for the territory. He cites
Coldplay, Williams, Norah jones
and Michael Bublé as other acts

with strong UAE sales.
“It's the main market in the re-
gion for physical sales,” Cheesley
says, adding that sales have “held
largely thanks to the sixstore Vir-

gin Megastores Middle East chain.

Megastores president Nisreen Shocair says
the stores sold 1 mullion CDs in 2008, with reper-
toire traditionally “skewed more jtoward] inter-
national,” although local acts’ sales are now
climbing. "The Arabic consumer,” she says, “is
beginning to love its own culture

V Star plans a digital service *

1y soon,” she

adds. It would join Nokia Music Store. Getmo

Arabia and telco lav's download service.
While copyright law 15 1n place, the UAE
doesn’t have any collechng societies, some-
thing EMI and the [FPI are loblying the gov-
ernment to rectify. “[f [performance right]
income started being generated—particularly
in Dubai—it would be strong.” Cheesley says.

noting the UAE’s many top 40 radio stations

As for publishers, Yoosuf says, “our hope is

tohave alicensing structure in the form ofa UAE
society—sooner or later.”

And Dawis expresses optimism about the mar-

ket's future. “The bigges! promoters in the world

are here now,” he says. “That's proof that there’s
a market here—and [ can see it getting blgger
and bigger.

YEAR-END DOUBLE ISSUE
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NBC has some of the best-known brands in prime time.
But these days prime time is practically any time and on any screen.

It's Vivi Zigler's job to build new media business models
that make real money — and sense.

Zigler is just one of the media mavens you'll meet at the
Up Next at CES: Creativity,Content and Cash sessions at the
2010 International CES® in Las Vegas, January 7-10.

Co-sponsored by
the Consumer Electronics Association
and the Nielsen Company

=t " CESweb.org/register
Register now for the International CES and

admission to Up Next at CES is FREE. Enter
S e G priority code UPN by 5 p.m. EST January 2
reosuces v 68 CEAL, and we'll waive the $100 registration fee.

Vivi Zigler

President
NBC Universal Digital Entertainment
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Madonna, | = !

Thank you for the ride
| of a lifetime.

1 am so proud of you.
Congratulations on
an amazing tour
and all its success!

Love,
Guy Oseary .
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* % Kk k
“AN AWE-INSPIRING TESTAMENT TO THE POWER OF HUMAN IMAGINATION"

% K Kk k
“A THRILLING RIDE! FULL OF SUSPENSE, ROMANCE,
DRAMA, EXCITEMENT, AND JOY!”

1. 8.8.8.8 ¢
“A STORY OF STUNNING CREATIVE POWER”
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“AN INSTANT CLASSIC...
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THE SONGWRITERS
The story of unstoppable creative genius. Featuring a soundtrack of over 1.3 million songs.
Playing now in theaters, video games, and stadiums, online, and on radios and televisions everywhere!

STOPPABLE GREATIVE POWER OF
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“STARRING:

THE INCREDIBLE ROSTER OF EMI MUSIC PUBLISHING SONGWRITERS

whose commitment and creative efforts drive the iIndustry. and to whom we owe our success in 2009.

MUSIC PUBLISHING .
WHERE SONGS LIVE ’
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THE UNSTOPPABLE
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ASWIFT
ASCENT

Taylor Swift Is Top Pop Artist Of The Year; The Black Eyed
Peas Top Pop Group By Keith Caulfield

2009 WAS THE YEAR OF TAYLOR SWIFT.

During the past 12 months, she transitioned from
a breakthrough country artist inte a genuine pop
star, and now the Big Machine singer/songwriter
takes the crown as Billboard’s top artist of the year.

Swft, who made her Billboard churts debut in
July 2006, is the first solo female or country act to
earn the top artist fille since 1997. That was when
LeAnn Rimes, then herself a young country
crossover star, took hoie the honor.

Billboard's year-end music recaps are
based on chart performance during the chart
year that began with last year's Dec. 6 issue
and ended with the Nov. 28, 2009. issue.
The year-end Top Artist category ranks the
best-performing acts of the year derived
from activity on two charts: the Billboard
200 albums tally and the Billboard Hot 100
singles list.

Swift's second album, “Fearless,” re-
leased in late 2008, finishes the year n the
top slot on the year-cnd Top Billboard 200
Albums tally. while her self-titled debut is
No. 24. At press time, “Fearless,” which
opened at No. 1 on the Billboard 200 with
sales of 392,000 copies. according to
Nielsen SoundScan, has yet to leave the
top 25 on the chart after more than a year
on the list

On the Hot 100 Songs roundup, Swift
notches three singles: “Love Story™ (No.
5}, “You Belong With Me” (No. 11) and
“White tlorse” (No. 76}, In all. the teenager
charted 17 Hot 100 hits throughout the
year on the weekly Billboard Hot 100. all of which
helped propel her to No. 1 on the Top Artists year-
end recap.

The No. 2 artist of the yeat is someone who fa-

{No. 82). Meanwhile, her album “l Am . Sasha
Frerce” finishes in the runner-up slot on the year-
end Top Billboard 200 Albums tally behind Swift.

Completing the one-two-three punch of ladies
atop the Top Artists recap, Lady Guga holds down
the No. 3 slot and at the same time becomes the
year's top new artist

Gaga's debut album, “The Fame” (Streamline/
KonLive/Cherrytree/Interscope}, is No. § on the Top

Boom boom pow: THE BLACK EYED PEAS are
the year's top group, with five Hot 100 hits.

Billboard 200 Albums recap while the dance/pop
star captures four slots on the 1ot 100 Songs

the first single from the group’s album “The
E.N.D.” (Interscope/IGA), which ends the year
at No. 10 on the Billboard 200 Albums tally
Plus, the Peas’ anthemic “I Gotta Feeling,”
which spent 14 weeks atop the Hot 100, is No.
4 on the year-end Hot 100 Songs roundup.

Thus, Lady Gaga and the Peas tie up the top
four positions on the year-end Hot 100 Songs
recap. It's the first time in the 51-year history of
the Hot 100 that two acts captured four
of the top five slots on the year-end Hot
100 Songs chart

The combined punch of the Peas’ two
smash singles along with the firepower
of “The E.N.D.” on the Billboard 200
places the quartet at No. 4 on the year-
end Top Artists ranking—and also makes
the the top duo/group of the year.

The year's top male urtist is Kanye
West, who 15 also No. 6 on the overall
Top Artists recap, just behind singerfac-
tress Miley Cyrus. West nets five singles
on the year-end Hot 100 Songs tally, with
the highest being “IHeartless™ ai No. 9.
Coming in 2t Nos. 7-10 on the year-end
“Top Artists roundup are Britney Spears,
T.1., Nickelback and Pink

We'd be remiss if we failed to men-
tion te enormous achievements of the
late Michael fackson on the year-end
charts this year. He places four albums
on the Top Comprehensive Albums
recap. “Number Otes” (No. 4), "Thriller”
(No. 16), “The Essential Michael Jack-
son” (No. 22) and “This Is It” (No. 45)

On the year-end Top Pop Catalog Albums
roundup, he claims five of the top s1x titles with
“Number Ones” leading the pack at No. 1. In

g mously shared the stage with Swift earlier thisyear  roundup: “Poker Face™ {No. 2), “Just Dance” (No. 3, turn, Jackson can be found atop the year-end Top
» atthe MTV Video Music Awards . no.notKanye featuring ColbyQ’Donis), *LoveGame” (No.35)and ~ Comprehensive Albums Artists tally as well as
! West—Beyoneé. Paparazzi” {No. 53). Gaga 1s the firstartisttoearn  the Pop Catalog Artists list. In addition to that,
3 Coming in high on Billboard’s year-end recaps  two out of the top three songs of the year since 2004,  because of his tremendous performance on the

must be old hat for the Music World/Columbia
artist. wha's no stranger to seeing her name at No.
1. Two years ugo, her “Irreplaceable” single fin
ished atop the year-end Hot 100 Songs recap and,
as pait of Destiny's Child, she’s earned the top
artist of the year honor twice (in 2000 and 2001).

when Usher reigned at Nos. 1 and 2 with “Yeah!”
and “Burn,” respectively.

This year's No 1 title on the Hot 100 Songs
recap is the Black Eyed Peas’ "Boom Boom
Pow.” which
lodged 12

Top [nternet Albums and Top Digital Albums
tallies through the year, he's the No. 1 artist on
the Top Internet Albums Artists and Digital Al-
bums Artists recaps. C

Love story; TAYLOR
SWIFT Is the first solo
female or country act to
earn the top artist title In
more than 20 years.

ARTIST: U2 ® TOTAL GRoss: $311.6 million
® NO.OF SHOWS: 44 BSELLOUTS: 44 #TOTAL
ATTENDANCE: 3.1 million

Compiled from Biilboard Boxscores dated
Dec. 6, 2008, through Nov. 21, 2009.

Beyoncé's inescapable "Single Ladies (Puta
Ring on [t)" is No. 8 on the year-end Hot 100 Songs
roundup, while she also earns another four en-
tries on the list with “Halo” (No. 24), “If | Were a
Boy” {No. 48). “Sweet Dreams” (No. 66) and *Diva™

straight weeks
atop the weekly
FHat 100 list ear-
lier thig year.
The tune was

2
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Soldfiers of fortuhel U2
performs Sept. 12 at
Chicago’s Soldler Field.

IN PERHAPS THE MOST
challenging environment the live en-
tertainment industry has ever faced,
the global concert business managed
to put up record numbers in 2609, a
remarkable testament to the resiliency
ofthe business and the enduring pop-
ularity of live mu:

Global data reported to Billboard
Boxscore from Dec. 6, 2008, through
Nov. 21, 2009, shows an indust
that is up significantly at its best
and flat at worst. And, at a time
when economies are in turmoil, {lat
is the new up

it was a year in which UZ and
Madenna dominated Billboard
end taliy of Top 25 Tours (see page
122} with Bruce Springsteen & the
Street Band, AC/DC and Pink round-
ingout the top five. Elsewhere, Kenny
Chesney staged rhe top country tour
of the year, Tina Turner was the top-
grossing R&B/hip-hop artist on the
road. and Vincente Fernandez was the
leading live 1atin act, according to the
year-end Boxscore recaps.

Looking at the overall strength of
the live business, Creative Artists
Agency managing director Rob Light

SO  BILLBOARD

THEGREAT
ESCAPE

Global Live Business Sets Records In Tough Econom
By Ray WaddeH

suggests several aspects that helped.
Ie cites entertainment’s role in cul-
ture when times arg hard, the devel-
opment of new touring talent, prudent
kaging, strategic routing and the
growth of festivals as key factors in the
year. “When you string al} that to-
gether, it was an OK year. It was sur-
prisingly healthy in light of the
worldwide economy,” he says.
The financial endurance of live
entertainment indeed seems 1o give
credence to the old mantra that enter-

tainment is recession-proof. William
Motris Endeavor Entertainment
(WMEE) contemporary music head
Marc Geiger says several “macro
forces influenced the year, anong
them the role of “escapist” entertain-
ment in difficult times

More specifically. the industry has
become better at managing and pric-
ing inventory, Geiger believes.

“It's about getting the price to the
market, whach is really what hus held
the concert industry back t0 a certain

exten!,” he says. “Il was somewhat
greed-based, because nobody wanted
to drop that back price. They said they
were losing money as opposed to get-
ting extra people in there. There is a
market for the high end and there's a
market for the back end. So if you start
to tune to the market, you should be
able to fill up the a plane better.”
The shift of the music business
economy from a recorded-music base
to a live-music base also continues.
“It's pretty clear that the dollars [con-

sumers] used to spend on recorded
music have shifled to live music,” says
BiJl Zysblat, partner in music business
management firm/tour producer RZO
Productions. *W hat 15 remarkable is
that, considering the general econom-
ics of the world this pastyear. especially
the ever-climbing unemployment
numbers, that any measure of atten-
dance could grow.”

Worldwide, arecord $4.4 billion in
box-office revenue was reported to Box-
score, an 11.7% increase over last year
and the second consecutive year of
double-digit growth. Better yet, an at-
tendance of 73 million represents a
12.6% increase over 2008, an impor-
tant trend for a sector of the busmes:
that's now considered the most un-
porlant for the majority of artists.

For North America, the news isn't
as positive, but sull far from the
downer many in the media {but not
Billboard) had forecast. The $2.8 bil-
lion in box office is down 2% and Lhe
50 million in paid attendance 1s down
1.7%, but these numbers were gener-
ated from a 9% decrease in the num-
ber of shows reported

continued on >>p52
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YEAR
TOURING

from >>p50 The decrease in the
number of shows can mean many
things, but surely among them are a
niore selechve talent-buying posture
among promoters, more packaging of
artists and more strategic touring-
which for many may mean sitting the
year out

Packaging has gotten much strong-
er, much smarter over the last couple
ofycars," Light says. "l also think onc
teason there are fewer shows 1s that
everybody—agents, managers and
promoters—is
smarter. And in

billion-$8 billion, and it's possible that
those unreported shows reflect where
had the higgest impact.
whole lot of things that
aren’t repoited, so [Boxscore num-
bers] could be somewhat misleading,”
WMEE worldwide head of music Petet
Grosslight sa; air budgets were
down, symphony and perfarming arts
budgets were down, the casinos
weren't buying there for a while
When the crisis hit in the fall, there
were certain types of buyers that were
shell-shocked.
Even so. for

a tough econ Average imany, a more

otny, that sort of

telling and

vetorylupwhere gross and postiveindicator
you go around is a show-by-
the country or attendance

show analysis

the world a sec per show are of the year

ond time didn't

Werldwide av-

happenas much up, in North erage grossand

1 think people

attendance per

were smar AIMErica and L0000
enough to say, WorldWlde 11.3%and 11.8%,
.

Maybe there

isn't a second

play. Let's skip it. And thatintelligence
helps the original grosses, because
you're not diluting the market, and
probably cuts into why shows are down
alittle bit and attendance is up "

Such unreported events as casinos.
private dates, fairs festivals, clubs,
ess-than-successful shows and inter-
national dates hoost the overall con-
cerl business ta an estimated $7

respectively In

average per-show gross and attendance

are up 7.6% and 8%, respectively.
Most would agree that the overall
objective 15 to g1ow the audience.
and on a per-shaw basis. that goal
was accomplished in 2009 This
marks the first time that attendance
has outpaced dollars across the board
inmore than a decade—Dbasically the
continued on >>p54

Chart-toppers:
Among the acts with
the top 15 highest-
grossingtours of the
year are (clockwise
from tap) PINK.
KENNY CHESNEY
and TINA TURNER.
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post-consolidation
cra of the towing industry, Typically,
gross vs. attendance comparisons
have reflected higher Licket prices
and lower per-show attendance, but
2009 was a year of pricing promo-
tions, discounts and conservative
pricing in general. Gross ticket
prices were shghtly down this
year on average, again surely
partly reflective of large-scale
discounting

The reason more peeple
went to shows is because [the
concert industry] 1s starting to
price and market concerts like
other products not just like con-
i We're deal

from >p!

inventory better. We're talk
ing now ahout filling up
the stadium for the
baseball game and
notignoring that
there are bleacher
seats and bieacher
pricing, group
les and [promo-
tions] and differ-
ent programs.
AEG Live CEO
Randy Phillips
believes there ha:
en aprice correc-
tion of sorts, largely in
reaction to tough-to-move lawn
and arena bowl seats. “The spi-

N
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Pl I

raling lickel price inflation has defi-
nitely autpaced norual cost-of-hving
increases,” he says. “While there is
perceived value and a strong marke
for the best 10% of the house, there
has been a serous devaluation of, at
least, 30% of our available inventory,
especially inthe sheds where

the number is far

greater, My guess i

h

pacing per-show
grosses.”

In general,
ticket-pricing has
become more

savvy and flexible, Light believes
We're much more aware of hicket
pricing and flexing the pricing in
houses to being very adaptive,” he
says “The homogenized ticketing of
the tour for years, where you sort of

91 BRITNEY
SPEARS’ Circus tour
stopped at the
Prudential Center

in Newark, N.J.,
March 13,

pick ageneric price and that was the
price of the tour, that's gone away to
where you might charge one price in
the majors and less in the secondar-
ies and tertiaries. That, added to how
you scale the housc in terms of seat

level, capacity level, all add up toa bet-
ter year-end result.

But ifattendance is up fora change,
“that doesn't necessarily portend a
trend,” says Phillips, who ponts out
that the concert business is still at the
mercy of which acts are touring in a
given year

“The concert business 1s cyclical,
not a hockey stick, which is why it is
so difficult for a public company to
continuously show year-to-year
growth,” Phillips says. “One conld
argue that last year saw enormously
successful worldwide tours by Britney
Spears, U2, Madonn, etc. However,
we still do not know whal arlists and
how many will fill those shoes next
year or achieve the same level of atten-
dance and gross dollars.”

To look at the global numbers only
intermsof U.S. dollars wouldn't pro-
vide the full picture, Zysblat advises

“One year ago, €100 of foreign box
office was $127. Today €100 of foreign
boxefficeis $148," he says. “So, if your
foreign box office per-ticket sold has
remained constant in dollars, at least
with respect to curas, prices have gone
up on average 16.5%, based on last
year's rate of exchange, or 14.1%,
based on the current rate. Either way.
asigniflicant incre:

Which, of course, speaks positively
to the (act that attendance numbers
held up globally. “To a Eurapean, a
euro is still « euro,” Zysblat says.
for them to pay more euros for the av-
erage ticket than a year ago and con-
tinue to increase their aitendance at
events speaks volumes for the fulure
of live touring,

Live Nation, the world’s largest
promaoter, had a strong year in terms

continued on >>pS6

Vintage rock, fresh
pop: BRUCE
SPRINGSTEEN duets
with LITTLE STEVEN;
left: ADAM LAMBERT
ioins the American
Idols Live tour.
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from >>p54  of gross and atien-
dance. The promoter reported $2.5
billion in gross and 41 million in at-
tendance from 9,085 shows this year.
Even with all the discounts, that's a
25% increase in gross and a 19% in-
crease in aitendance, despilea 1.6%
decrease in shows. lHaving U2 and
Madonna on the road in the same
year obviously provides a big boost
to gross and atlendance, but i ap-
pears the Live Nation strategy of ag-
gressive discounting during the
summer also helped. particularly as
it relates to attendance.

Considering that Live Nation
launched a ticketing company in
2009 and operated under the heavy
scrutiny brought on by the company’s
proposed merger with Ticketmaster
Entertainment, company execs main-
tained focus on their core business,
Live Nation executives didn’t respond
to interview requests going inlo the
end of the year, but earlier Live Na-
tien music CEO Jason Garner told
Billbeard that the pricrities for 2009
were finding the right shows and
then addressing what he called an in-
dustrywide issue of 40% of ticket in-
ventory going unsold.

“Going inta the year we sat down

56 BILLBOARD

‘There is a new wave,
a next generation of bands,
that is really starting
to sell hard tickets.’

—ROB LIGHT, CREATIVE ARTISTS AGENCY

and said, ‘We need to book a good
lineup,’ * Garner said *Once we knew
we had a good lineup. then we knew
the challenge in this economy would
be how ta sell a lot of a lot of tickets,
how to motivate fans.”

Atone point, Garner told Billboard
that the promotions had saved fans
$10million and boosted incremental
altendance by some 600,000 tickets.
The industry reception was mixed
Some praised the aggressive discount-
ing strategy for hoos!ing attendance
and drawing attention to concerts,
while others used terms like “fire sale”
and “lue light specials.”

Some see good and bad pounts to the
price prometions. “There are pros and
cons that came out of last summer, and
1fwe pick the best of it, 1t can be help-
ful, and we've gotto getnd of the worst
ofit,* Light says “The real key is to re-

ward the fan who is [buying] carly, who
15 proactive and truly a fan.”

AEG Live, adistant second to Live
Nation, reported $888 million from
2,531 shows.with 12.8 million atten-
dance, compared with $1 billion in
gross, 14.5 mullion in attendance and
2,324 shows last year. That's a 12%
decrease in gross and a 9% increase
in shaws.

“Since AEG |ive is prvately held,
we do notengage in a maiket-share
competition or measurement of sue-
cess.” Phillips says. “Our only con-
sideratign is owr net profit, or
EBITDA (earnings before interest,
taxes, depreciation and amortiza-
tion], calculation.”

For AFG, tours like Spears, Turner
and “American ldol” drew fans, as
did festivals like Coachella, Stage-
coach and Jazzfest. But much of the

attention on AEG Live in 2009 cen-
tered on the death of Michael Jack-
son and the cancellation of what
would have been an AEG-promoted
50-show run at London’s O2 Arena

Even with the dip in numbers re-
ported, “2009 was our touring units’
most profitable year 1 our 10-year
history,” Phillips says. “Tt was clearly
2 case of less being more_ |lopefully.
2010 will be as good or better. ARG
Live, obviously. has great expecta-
tions for Bon jovi, Taylor Swift and
the Black Eyed Peas, amongst others
next year. Hovrever, it is hard to pre-
dict whether we can Surpass the num-
bers tabulated in 2009.”

Maijor indies also reported in-
creases m gross box-office reports,
including Chicago’s Jam Productions
({578 million in 2009, $53 million in
2008) and Austin’s C3 Presents (360
million 1n 2009, $50 million last
year). Also strong were international
independents like Time 4 Fun in Sao
Paulo, Brazil ($151 million in gross);
MCD in Dublin ($122 million); and
Australia’s Michael Coppel Presents
($103 million)

lighl says he's encouraged by the
new emerging talent and a bevy of.
healthy industry trends. “What | am

excited about on the positive side 1s
the big packages. the great shows con-
tinue td do great. The event shows
continue to do great. Comedy 1s
stronger than ever,” he says. “And
there 15 a new wave, a next generation
of bands, that 1s really starting to sell
hard tickets.”

For his part, WMEE's Grosslight
says that his instincts tell him 2010
will be similar to this year for the con-
cert business. “Unemployment is still
kind of creeping up; maybe we'll see
the bottom at the end of this yeat and
carly next year,” he says. *When un-
employment starts to go down, that's
when youll see a tremendous rebound
in general actvity.

Overall, 2009 may be remembered
for what didn’t happen: disaster.

“I've been through a lot of reces-
sions in my career, and frankly none
of them had any impact on our busi-
ness.” Grosslight says “The old adage
that the entertainment business 1s
recession-proofhad always proved to
Dbe true. But we hadn't seen anything
of thig magnitude. Given the experi-
ence of this year, I don't think that
there isa reason nat to be optimistic
about next year. The fear seems Lo be
out of peaple’s vernacular,

YEAR-END DOUBLE ISSUE
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KY & SWEET—

AND SOLD OUT

After Global Sweep, Madonna Is The
Top Solo Touring Artist In Chart History By Ray Waddell

It was sticky and sweet, wildly ambitious and massively successful. 9 Madonna’s 2008-09 Sticky & Sweet tour—her
fourth under the direction of Live Nation’s Global Touring division and her first under a 10-year multirights deal
with Live Nation—Dbroke records around the globe. 4 But long before the tour ever struck its first pose on Aug. 23,
2008, in Cardiff, Wales, work had begun to bring Madonna’s touring dreams to fruition. 9 When Madonna’s camp
announced the artist’s plans for the global Sticky & Sweet tour in May 2008, much of the focus was on cither the
artist’s new deal with Live Nation or skepticism about the large number of stadiums she would play.
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TOURING

Madonna's man-

from >>p57
ager, Guy Oseary, says the touring
strategy “pust feltlike the right thing
to do Thankfully, it all worked out
[t was a success [t was fun. It was
rewarding The numbers don't lie, as
they say.

Ah. the numbers. Some $408
million in ticket gross, 3.5 millien
10 altendance and 85 shows later.
Madonna new owns the record for
the top-grossing tour ever by a solo
artist, according lo Billboard Box-
scare. Sticky & Sweet also is the
second-highest-grossing tour of all
time after the Rolling Stones’
Bigger Bang run in 2005-07
(although U2’s 360° tour 15
closing in)

Who couldl doubl the power
of Madonna now?

“There is absolulely no
question that the stature and
positioning and iconic view of
Madonna hasn't diminished
whatsoever over the 25 years
of ner career,” says Arthur
Fogel, chairman of Live Nation
Global Touring and producer of
Madonna's last four tours. “In fact,
it's quite the opposite. She's bigger
now than she's ever been. That's an
amazing position to be in, and a
credit to her and her career.”

Theariginal lour included about 55
shows, and the plan was to do Europe
outdpors, a combination of stadiums
and arenas in North America, then
Mexaco and South America outdoors.
Right off the bat, the large numbet of
outdoor stadiums booked around the
world attracted altention. Surely

60  BILLBOARD

Madonna's stature us one of the most
popular artists in: the world was se-
cure, but stadiums represented a huge
tisk m terms of production andimage.
It was a bit ambitious, but 1t was
something | believed in and pushed
for,” Fogel says. “On the tou: before
this we had done some outdow shows
in Europe muxed in, and T think she
teally enjoyed playing outdoors to the
bigcrowds. Soas long as the belief was
there that we would do the business.
certainly the interest was there for her
to play more outdoors.”
The rouling was, of course. strate-

rewarding. The

as they say’
—GUY OSEARY,
MADONNA’S MANAGER

gic, particularly in booking North
American stadiums “Certainly lhere
were markets where she either had
uever been or hadn't been in years,
Fogel says. “or example. in her career
she had never played Vancouver. | re-
ally felt we could go in there the first
time in and play a stadwums, 25 years
into an amazing career. We ended up
doing 53.000 people,

In the end, Madorma only booked
five North Ametican stadium shows-
Vancouver. |louston, Miami, San
Diego and Los Angeles—but they at-

t was a success.
It was fun. It was

tracted the lion's share of attention
when the tour was rolled out.

“There were the skeptics,” Fogel
says, “and they clearly don't think these
things through and don't really tmder-
stand them_ | guess that's why they sit
on the sidelines and armdliuir quur-
terback and I make the decisions, or
atleast provide the counsel o the artist
and the manager.”

‘The decision toextend (he tour with
27 more international shows, mostly
in sludiums, in 2009 was *really sim-
ple.” according to Fogel “There were
aiotof places that we could play, most
of which she had never played
before,” he says. “1 think she
was so enjoying this show and
this groupof performers that it
came together pretty easily.”

Suchdiscussions have come
up on past tours, Fogel says,
“but for whatever reason it just
never came to pass. On this
one il came up again, and |
could just tell there was a real
interest there in keeping 1t
going, even though there was
along break hetween the end of South
Americaand the start of Europe this
year. And almost three-quarters of the
dates were at places she'd never
layed before

Breaking new ground is a key take-
away from Sticky & Sweet

"“People get to see one aspect of it,
they get the report that says, *$408 mil-
lion, second-highest-grossing tour of
all time, but they don't see (he realty,
which 15 the best part,” Oseary says.

“We went to places we don't normally
£0. we connected with people we don't

normally connect with, we saw coun-
tries we don’t normally get Lo see and
performed in amazing places. That ex-
petience is priceless. Will we ever get
tosee this in the same way? No. It was
4 motnent m time.

Tn retxospect. the overall Sticky &
Sweet sirategy was dead on. T look
backon it. and | can’t think of anything
that was a huge mustake,” Fogel says.
The same could be said for the end re-
sulten all four tours Live Nation and
Fogel have produced for Madonna.
Sheis the third-highest-grossing artist
of the past decade, with mare than
$800 million in grosses and 6.4 mil-
Lion in attendance to 248 shows. No
soloartisthas achieved better touring
success this decade than Madonna.

“All the decisions and big-picture
strategy played out perfectly,” Fogel
says. " The first tour we did with her
was i 2001, so really in nine years
we've done four tours, which i pretty
amazing 1n and of itself. But when
you think about 1t, 1n the previous 13
years, she only did two tours, 1993
and around 87 or '89. Two tours in
1301 14 years, and then four in eight
Itall played out very micely to deliver
these resulls.”

The success of Sticky & Sweet—
and indeed, Madonna’s touring mo-
mentum in general— 'ultimately is
agreateredil to her,” Fagel says, and
he cites other contributing factors,
including Madonna’s development
as a live performer.

“She was always a great performer,
but aver the last 10 years or so she’s
really come into her own in terms of
the type of  continued on >>p62
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Who’s Who On
Sticky & Sweet

GUITAR: Madonna, Alexander
Kolpakov, Vadim Kolpakov and
Monte Pittman

KEYBOARDS: Kevin Antunes and
Ric’key Pageot
PROGRAMMING: Kevin Antunes
BACKING VOCALS: Kiley Dean,
Arkady Gips, Alexander Koi-
pakov, Vadim Kolpakov, Monte
Pittrman and Nicki Richards
DRUMS: Brian Frasier-Moore
VIOLIN: Arkady Gips

PIANO: Ric’key Pageot
ACCORDION: Ric’key Pageot
COWRELL: Monte Pittman
TOUR D: Eric Jao

DANCERS: Vadim Kolpakov,
Leroy Barnes, Sofia Voutella,
Jason Boyd, Emilie Capel,
william Charlemoine, Paul Kirk-
land, Jennifer Kita, Kento Mori,
Yaman Okur, Charles Park IV,
Valeree Pohl, Anthony Rue Jr,
Nilaya Savnis, Jason Young, Riki
Onodera and Yuki Yoshida
LIVE NATION GLOBAL TOURING
TOUR DIRECTOR: Tres Thomas
DIRECTOR OF PRODUCTION:
Chris Lamb

ARTIST TOUR MANAGER:
Frankie Enfield

ENTOURAGE TOUR MANAGER:
Jason Milner

SHOW DESIGNER: Jamie King
MUSICAL DIRECTOR:

Kevin Antunes

SHOW DIRECTOR:

Mike Morobitto

VIDEO DIRECTOR:

Christian Lamb

LIGHTING DIRECTOR: Mac Mosier
STAGE MANAGER: Jerry Vierna
SOUND ENGINEER: Tim Colvard
MONITORENGINEER: Matt Napier
SOUND CREW CHIEF: Mark Braich
LIVE NATION MERCHANDISE:
John Spink

PRODUCTION DESIGN/ENGINEER-
ING: John McGraw for Plain View
STAGE FABRICATION/DESIGN"
James "Winky" Fairorth for Tait
Towers

SOUND: 8th Day Sound,

Tom Arko

LIGHTING: PRG Lighting,

Curry Grant

VIDEO: Nocturne, Paul Becker
LASERS: Light Wave, George
Dodsworth

MOTOR CONTROLS: Cyber Hoist,
Mare Vanderwel

STAGING: All Access (United
States), ESS Staging (Europe)
COACHES (U.S.): Pioneer
(performers), Hemphill (crew)

YEAR-END DOUBLE ISSUE
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STICKY & SWEET & SOLD OUT

MOST SUCCESSFUL TOUR BY A SOLO ARTIST IN HISTORY
32 COUNTRIES, 85 CONCERTS, 3.5 MILLION FANS
2009 BILLBOARD WINNER -TOP TOUR & TOP DRAW
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THE STICKY & SWEET PERFORMERS, TOUR STAFF AND CREW. PRODUCED AND PROMOTED WORLDWIDE BY LIVE NATION
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Dulcet duct: MADONNA
and PHARRELL during the
Sticky & Sweet tour's Nov,
26,2008, stop at Dolphin
Stadium In Miami.

from >>p60 productiens and
performance level that's being deliv-
ered,” Fogel says. | think that's ob-
vious to anyboedy who's seen her
petform over the last four tours.”

Another factor is the maturation
of the global touring marketplace,
the development of new live enler-
tainment markets and that an artist
of Madonna's stature is playing those
territories. “When you look af the
tour this past summer, it's interest-
ing that Bulgaria, Romania, | fungary,
Estonia and on and on have become
the solid markets that they are,” Fogel
says. “That provides great satisfac-
tion for meand | certainly think that
it does fot her, in terms of the many
fans in those territories getting the
opportunity after all these years to
experience lier show.”

For all its media attention, Live Na-
tion’s long-term deal with Madonna
didn't have a huge impact on Sticky
& Sweet, Fogel says, as Global Tour-
ing has always thought long term
when it comes to Madonna. “One of
the important aspects to what | do is
thinking ahead,” he says “[t’s about
the tour at the moment and what's
best, but also I never want to stop
thinking about what the next tour will
le and the ongoing development of
an artiston a global basis. What you
do this time impacts next time

So what about net time? “[t's al-
ways an interesting exercise, think-
ing about next time, whenever that
might be. what should be done. how
to come at 1t in terms of teriitories.
venues, etc.,” Fogel muses. “There
are some obvious things that jump
out as to what can be next time.”

Such as> Fogel reels it off. “She
hasn’t played Australia, New
Zealand for many. many years. We
didn't play Japan or any of Southeast
Asia on this tour. And those are cei-
tainly territories that | feel we could
do next time and probably will. Be-
yond that, it's a question of what
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THE LONG
GOODBYE

Warner Bros. Relationship
With Madonna Endures By Ray Waddell

kind of time we have and what kind
of show she’s thinking about When
you think about where she has po-
sitioned herself as a touring act on
a global basis, there are so many op-
portunities still to go out and do ex-
citing things.”

Regarding the deal with Live Na-
tion, Oseary says, “We've always had
an amazing relationship with Live
Nation, which was one of the reasons
wemage the deal. We never feel pres-
sured to do anything They are not
1ust people we work with or our part-
ners on the records—they are our
friends It doesn't feel like ‘us and
them,' it just feels hke ‘us. and where
it makes seuse, we do things. The re-
lationship is so good they can call me
lomorrow and say they want to do
anything, and vie're open to doing it,
whetler they don thave the tights or
ihey do have the rights.”

Oseary agrees with Fogel that the,

long-term deal didn't have a direct

impact on Sticky & Sweet, and zll/

the synergies in merchandis-
ing, branding, licensing and
recording are “the future, the §
next level. That's when we start
incorporating our albums 1nto
things. We have yet (0 scratch the
surface on what the future hoids.
Madenna is an artist that wants to
reach the most people she can and
doitin very creative ways, and we're
all ears On that, we're sitting @1 the.
table with Live Nation together and
we re listening.”

As for the next step, *1 really have
1o idea. We got off tour 1ot 0 long
age, we're taking a breath, then we're
going to start meeting with people
and hearing ideas.” Oscary says. “The
only thing Madonna and I have asked
for is 10 not be limited—meaning, [
want to hear everything and any-
thing. We re open to anything. The
goal is lo reach as many people as
possible—that's the prerequisite.
We're aiming high.”

When news came in fall 2007 that
Madonna would leave her only
label home at Warner Bros. Rec-
ords for a multirights deal with Live
Nation reportedly worth $120 mii-
lion, it heralded the end of one of
the most productive label/artist
collaborations ever.

Warner Bros. Records chair-
man/CEO Tom Whalley was a
junior A&R person at Warner
when Madonna joined the W8
family, and he played what he
calls a “minor role” in her sign-
ing ta Seymour Stein’s Sire im-
print in 1983. Whalley recalls the
first time he was around her at
an industry party.

“To see her drive to meet peo-
ple. to know who people were,
how these people were going to
mean something to her and her
career, you just knew that there
was nothing that was going to get
in her way,” Whalley says. "She
was going to take all of her natu-
raltalent and combine that with a
drive to succeed, and that combi-
nation was going to work for her in
a big way. The initial impression:
"Wow, thisis a force” *

Video presence:

Warner Bros. plans a
DVD release next year;
of performances fram,
MADONNA'S Stickyg | |

Sweet tour. {

The Madonna/Warner partnership
was more than Productive, yielding
11 studio albums, six compilations,
three soundtracks, two live sets and
three remix releases—as well as more
than 50 Biliboard Hot 100 hitsand a
record-setting 40 No. 1 hits on the
Hot Dance Club Play chart.

Madonna's album sales total 75
million in the United States and
200 million abroad, according to
Warner, with 26.5 million U.S. at-
bums sold in the Nielsen Sound-
Scanera.

Helping drive the hits in the
early days was the growth of MTv
and music videos as an art form.

“Madonna was at the forefront
of the explosion of music and
video,” Whalley says. “She was a
naturat at It, This was also the be-
ginnings of artists finding other
ways to express themselves, to
challenge the marketplace, chal-
lenge the public who listened to or
bought music. She was at the fore-
front of this.”

Whalley calls Madonna “the Quin-
tessential Warner Bros,” artist. “She
had a really strong vision, she had
an incredibly strong point of view
about what she wanted to say,” he
says. “In my view, it was really the
perfect marriage of a record com-

pany’s philosophy and culture
meeting up with an artist's philoso-
phy and culture. It created some-
thing that was incredibly dynarnic.”
Warner released the “Celebra-
tion” compilation after Madonna's
2008-09 Sticky & Sweet tour and
will follow with a DVD from the tour.
Madonna's “Confessions” DVD from
that 2006 tour sold more than1mil-
lian copies, according to Whalley.
“Certainly for her this market is
strong and we're expecting [the
new DVD] to do really well,” he
adds. “There Is certainly an appetite
from her audience for these live
DVDs or anything visual from her”
‘Whalley notes that the parting
with Madonna is bittersweet.
“Having that long of a career is
phenomenal, and | look at all the
great work that was done in collab-
oration between Warner Bros. and
Madonna,” he says. “So yes, itis bit-
tersweet We always wish her the
best and we will continue to do things
with her because we have her cata-
log. Over time, there will be plenty
of things to collaborate on between
‘Warner Bros. and Madonna, so
we’re not completely out of busi-
ness with her. Any opportunity that
comes up where we can wark to-
gether we look forward to.” -
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Madonna’s Record-Setting Run

Beginning with her self-titled 1983 debut album, Madonna has charted 20 albums in the top
20 of the Billboard 200. Eighteen of those went top 10

For the recap below of Madonna’s top albums on the Billboard 200, her titles are or-
dered by peak position on the taily. If more than one title peaked at the same position, ties
were broken by the number of weeks spent at the peak and then by the number of weeks
on the chart

When Madonna first debuted on the Billboard Hot 100 on Oct. 29, 1983, with “Holiday, " iit-
tie did anyone know she would 9o on to earn a record 37 top 10 singles. (Well, save for maybe
Madonna herseif.) In second place on the ail-time list of most top 10 hits is the Beatles, who
have notched 34 top 10 singles in the Hot 100’s 51-year history.

All told, Madonna has tallied 12 No. Is. On our exclusive recap of Madonna's top 50 Hot 100
hits, her first No. 1, “Like a Virgin." [eads the list. The 1984 single spent six weeks atop the tally,
butitisn't her longest-running chart-topper. That honor goes to 1995's “Take a Bow,” which
logged seven weeks at No. 1, but is found at No. 4 on her career recap (Her No. 1s can be found
on the roundup at Nos. 1-11and 22.)

Madonna’s top 50 Hot 100 hits list (see page 68) is based on actual performance on the
weekly Hot 100 chart. Songs are ranked based on an inverse point system, with weeks at
No.1earning the greatest value and weeks at No 100 earning the least

All told, she has earned 55 Hot 100 entries, the most recent being the title track from her
latest hits collection, “Celebration,” which reached No. 71in August. The tune also became
her 40th No. 1on our Hot Dance Club Songs chart, extending her lead as the artist with the
most toppers on that list. Madonna also has racked up a staggering 48 tracks on the Hot
100 that have charted within the top 40, the most of any female artist, and fourth overall
behind Elvis Presley (80), Elton John (57) and the Beatles (50). -

madonna

Rank  Title Peak Position Debut Date  Label

1"Like a Prayer” 1 (six weeks)  April 8,1989  Sire/Warner Bros.

2 “True Blue" 1 (five) July 19,1986 Sire/Warner Bros.

3 “Llke a Virgin” 1 (three) Dec.1,1984  Sire/Warner Bros!

4 “Music” 1 Oct. 7,2000  Maverick/Warner Bros.

5 “Confessions on a Dance 1 Dec. 3.2005  Warner Bros.
Floor”

6 “Hard Candy” 1 May 17,2008 Warner Bros.

7 “American Life” 1 May 10,2003 Warner Bros.

8 “I'm Breathless” 2 (three) June 9,1990  Sire/Warner Bros.

9 “The Immaculate Collection” 2 (two) Dec.1,1990 __gire/WamnerBros. ____]

10 “Ray of Light” 2 (two) March 21,1998 Maverick/Warner Bros.

1 “Evita” (Soundtrack) 2 (two) Nov. 30,1996 Warner Bros.

12 “Erotica” 2 Nov.7,1992  Maverick/Sire/Wamer Bros.

T3 Bedtime Stories” 3 Nov. 12,1994 Maverick/Sire/Warner Bros.

4 “Something to Remember” & Nov. 25,1995  Maverick/Warner Bros.

15 “Who's That Girl" 7 Au9. 15,1987  Sire/Warner Bros.
(Soundtrack)

16 “GHV2: Greatest Hits 7 Dec.1,2001  Maverick/Warner Bros.
Volume 2"

17 “Celebration” 2 Oct. 17,2009 Warner Bros,

18 “Madonna” 8 Sept. 3,1983  Sire/Warner Bros.

19 “You Can Dance” 14 Dec.5,1987  Sire/Warner Bros.

20“The € jons Tour” 15 Feb. 17,2007  Warner Bros.

WWW americantr.
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Everything nice: Madonna's Sticky
& Sweet tour visited the Charles
Ehrmann-Nikaia Stadium in Nice,
France, Aug. 26.

INTO THE
GROOVE

How Madonna’s Team Took Her Vision On The Road
By Ray Waddell

MADONNA’'S VISION FOR HER
global Sticky & Sweet tour came to
Live Nation in April 2008, four months
before the two-year global run opened
in Cardiff, wales.

“The concept always starts with
Madonna and Jarme King, her long-
time show designer, ' says Tres Thom-
as, senior VP of operations for Live
Nation Global Touring.

Madonna's manager, Guy Oseary,
describes the working relationship
of the superstar and her creative

ol laborator.

“Jamie King and Madonna get m
a room, they brainstorm, they go
through songs. thal's where it be-
gins.” Oseary says. “Then they bring
in the creative collahorators to work
on different videos and work with dif-
ferent designers and her styhist Ati-
anne [Phillips] to come up with
different looks for cach phase of the
show. It's very much like a musical,
more so than just a rock'n"1ol] per-
formance. From beginning to end
there are a lot of theatrics and strong
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yisual aspects. 'm lucky, | get to see
every show, and every show | see
something different.

“They come up with concepts for
the show, which is always heavy on
dance and ideas that Madonna wants
Lo try thai are usually either product-
ot tour-specific.” Thomas continues.
“That concepl is given over to [di-
rector of production] Chris Lamb.

New Channel
Launched With
Sticky & Sweet Show

Before the new muitiplatform
movie channel EP{X premiered in
late Octobet, executives at the
channel wanted te faunch it with
an iconic event that would "set the

and Chris' task is to make thase
dreams come into toward

marks, into her shows, it takes a
while to put that into physical man-
ifestation,” he says “The concept of
how to get the physicality of that into
an ongoing show 1s always a chal-
lenge for Chris, Mac Mosier the light-
ing director and all the other
members of the creative team.”

Part of the challenge is to not only
creale a new and exciting show, but
to break it down and set it up in mar-
kets all over the world. And every
audience, no matter where they are,
gets the complete Madonna experi-
ence. “There is no ‘B’ show. Every
market gets the full-on Madonna
production.” Thomas says. "It's a
challenge to produce a show that's
consistent in every market around
the world

As the producer of Madonna's tours,
Live Nation's scope of responsibility
extends beyond routing the tour, cut-
ting the building deals and promoting
the shows.

“When it's a produced tour, we have
preferred vendors she’s warked with
tiroughoul the years. Wetry tojustlet
the sound, light and video company
that best represents, with their state-
of-the-art equipment, the show Lhat
was designed by Madonna and Jamie
King," Thomas says “That all falls into
our realm, the womb to the tomb. and
it's really a parmership.”

Most of the production team mem-
bers are veterans of several Madonna
tours “Everyone rises to the chal-
lenge and wants to come back,
Thomas says “Ifyou asked them that
question toward the end of the tour,
they'd wonder why they did it. She
demands a lot. but there's a lot of con-
sistency in thetop players around her
touring business because she is the
premier female artist in the world.
There are a lat of good people that
worked on this tour and a lot of good
people have given theyr ail to make it
as as ithas been, and she

reality Ihal we can put on the road
and do three-and-a-half shows u
week on average

Madonna always sets gut to break
new ground in terms of production
and presentation, Thomas says. “To
get the music and dance and video,
all of the elements that are her trade-

bar for what we betieve our brand
should be,” EPIX president/CEC
Mark Greenberg says.

One of the first musical artists
that naturally came to mind was
Madonna, then in the midst of her
global Sticky & Sweet tour.

"We feel that Madonna was a
greatway [tolaunch]lbecause she
cuts across so many different gen-
erations,” Greenberg says “There
aren’t many artists who do that "

EPIX—a joint venture among
Paramount Pictures, MGM and Li-
onsgate—offers premier and clas-

recognizes that.”

Live Nation's massive global foot-
print, witha local presengein virtually
every market Madenina plays, creates
asystem that allows local support for
each show. "It's really unique in as
much as the platform for Live Nation
is as such that Global Touring atlows

sicmovie and entertainment events
on cable TV, the Internet and mo-
bile phones.

EPIX worked with Live Nation

us to concentrate on touring produc
tion and the elements of putfing the
show on sale, renting the venues, etc.,
while our local partners coordinate
marketing and handle all the local lo
gistics.” Thomas says. “| wouldn'tven-
ture to say what the best caterer is
Washington, D.C.; ['d leave that to
Mike Burgess in our Live Nation Wash-
ington office Frankly, it's a pretty seam-
less operalion these days.”

Sticky & Sweet, particularly in North
America, shifted flawlessly from are.
nas to stadiums. The total touring stafl’
for the stadium shows, not counting
Tocal lubor and including bus and truck
drivers, topped outatabout 176, with
55 trucks of production.

“We've all gotten good at this. the
people that have been 1 the stadium
business along time. That goes from
promoters, riggers, sound crews.
truck drivers,” Thomas says. *] have
to say it takes a little while to get into
a rhythm, but ance you get into a
rhythm 1t goes pretty flawlessly—
when you start getting the load-outs
down to six hours of production in-
stead of eight and your load-ins [are
18 hours instead of 22

The professionalism of the Ma-
donna touring teams starts with the
artist. “It sounds a bit biased, but !
have to say she is a consummate
professional: she shows up for every
rebearsal,” Thomas says. “There's
np such thing as skipping sound
check. Every little thing she tries ta
make better fiom show to show. Be-
cause of that level of concentration
she gives to her art and perform
ance, it causes all of the band, crew
and staffto keep that level also. The
result is a great show, a profession-
ally run show and a professionally
produted show.

Madonna's long-term multirights
deal with Live Nation has little impact
on the nuts and bolts of running the
tour, according to Thomas. “It was
business as usual, as far as tourmg is
concerned,” he says. *The other ele-
ments on the broader concept of the
long-term deal urc other divisions,
and there is a lot of interaction within
those revenue sireams and market
opportunities, but for us it’s a tour
and we do what we always do.”

be able to allow [Madonna) and
other artists to reach their audiences
from our platform, whether it’s
through TV or on-demand or on our

andMadonna's team
to finalize the deal, and the result
was atwo-hour Madonna concert,

site,” says,
noting that EPIX plans to feature
other concerts in the coming year.

culled from p es at Buen-
08 Aires’ River Plate Stadium, that
premiered on EPIX Oct. 30. The
event will play on EPIX's cable
channel multiple times and Is also
available through its on-demand
feature or online at EPIXhd.com.

“It'sa great opportunity for usto

declined to disclose
specific financial details of the
Madonna deal but says that EPIX
“paid her appropriately for a Ma-
donna concert.” He adds that the
network is exploring the possibil-
ity of working with Madonna on fu-
ture projects.  —Mitchell Peters
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Dear Madonna,

You are AMAZING. A BEAUTIFUL STRANGER, BURNING UP
the airwaves. OVER AND OVER, hit after hit...

Now some people have labeled you a BRD El%l., always
CAUSING A GOMMOTION, but we think you lead|by .

example that this life is a GBLEBMTMN What's V\Lrong
with a little HANKY PANKY anyway?

DON'T STOP making music, touring, inspiring
the next generation of musicians.

Now TAKIS A BOW, enjoy
your moment, and pleasg

allow us to say.

Thank you!

Your friends at
Upstaging
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Madonna

on her Sticky & Sweet tour

Phota’ Christian Lamb

WWW american

TOURING

Rank Title

1 "Like a Virgin”

2 “Vogue"

3 “Crazy for You™

4 “Take a Bow”

5 “Justity My Tove"

6 “Like a Prayer”

7 “Papa Don't Preach”

8 “Live to Tell”

9 Music”

10 “Open Your Heart"

1 “Who's That Girl"

12 “Materlal Girl”

3“1l Remember"
(from “With Honors"}

14 “Causing a Commotlon”

B Express Yourselt"

16 “True Blue”

17 “Cherish”

18 “La Isla Bonita”

19 “Secref

20 “4 Minutes™

21 “Angel™

22 “This Used to Be My Playground"”
(from "A League of Their Own")

23 “Dress You Up"

24 “Lucky Star”

25 “Frozen”

26 “Don't Tell Me”

27 “Borderline”

28 “You'll See”

29 “Keep It Together”

30 “Deeper and Deeper"

BiErotica”

32 “Ray of Light”

BZ™Dle Another Day"

34 “Hung Up”

35 “Rescue Me"

36 "Hanky Panky"

37 "Holiday”

38-“Don't Cry for Me Argentina”
(from “Evita™)

39.“0h Father”

40 “Rain”

#1“The Power of Good-Bye”

42 “You Must Love Me”
(from “Evita"™)

43 “Beautiful Stranger”

44 “What It Feels Like for a Girl"
45 “American Pie"

46 “Me Against the Music"**

47 "Human Nature”

48 “Bad Girl”

49 “American Life”

50 "Bedtime Story”

featuring Justin Timberlake & Timbaland
Britney Spears featuring Madonna
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Label

Sire/Warner Bros.
Sire/Warner Bros.
Geffen/Warner Bros.
Maverick/Sire/Warner Bros.
Sire/Warner Bros.
Slre/Warner Bros.
sire/Warner Bros.
Sire/Warner Bros.
Maverick/Warner Bros.
Sire/Warner Bros
Sire/Warner Bros,
Sire/Warner Bros,
Maverick/Sire/Warner Bros.

Sire/Warner Bros,
Sire/Warner Bros.
sire/Warner Bros.
Sire/Warner Bros.
Sire/Warner Bros.
Maverick/Sire/Warner Bros.
Warner Bros.

Sire/Warner Bros.
Sire/Warner Bros.

Sire/Warner Bros,
Sire/Warner Bros.
Maverick/Warner Bros.
Maverick/Warner Bros.
Sire/Warner Bros.
Maverick/Warner Bros.
sire/Warner Bros,
Maverick/Sire/Warner Bros.
Maverick/Sire/Warner Bros.
Maverick/Warner Bros.
Warner Bros,

Warner Bros.

Sire/Warner Bros.
Sire/Warner Bros.
Sire/London-Sire

Warner Bros.

Size/Warner Bros.
Maverick/Sire/Warner Bros.
Maverick/warner Bros.
Warner Bros.

Maverick/Warner Bros.
Maverick/Warner Bros.
Maverick/Warner Bros.
Jive/Zomba
MaverickSire/Warner Bros.
Maverick/Sire/Warner Bros.
Maverick/Warner Bros.
Maverick/Sire/Warner Bros.

Debut Date
March 18, 1989
April 14,1990
MarcR 21885
Dec. 17,1994

Nov. 17, 1990
March 18, 1989
June 28, IS
April 12, 1986
Aug. 122000 ]
Dec. 6, 1986

July 1, I

Feb. 9, 1985

April 2, 1994

Sept. 12,1987
June 3, 1981
Oct. 4,1986
Aug. 19, 1989
March 21, 1987
Oct. 8,194
April 5, 2008
April 27,1985
July 4,1992

Aug. 17, 1985
Aug. 25, 1984
March 21, 1998
Dec. 9, 2000
March 10, 1984
Dec. 9, 1995

Feb. 3,1990

Dec. 5,1992

Oct. 17, 1994

July 11,1998

Oct. 19, 2002
Oct. 5, 2005
March 2, 1991
June 30, 1990
oct. 201965

Feb. 22,1997

Nov. 11, 1989
July 24,1993
Oct. 17, 1998
Nov. 16, 1996

June 12,1999% ]
May 5, 2001

Feb. 19, 2000
Oct. 25, 2003
June 24,199,

Feb. 20,1993
April. 5 3003
April 22,1995

YEAR-END DOUBLE ISSUE
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14, “Can't Live Without You * That
earns Wilson No. 1 kudos on the Hot
Adult R&B Artists tally and No. 22
on the Top R&B/Mip-1lop Albums
recap for “Uncle Charlie” (P Music/
Jive/]LG) Gimuwine, meanwhile,
sang his way to No. 10 an the Hot
Adult R&B Songs recap with “lasl
Chance.” Inboth cases, these R&B
stalwarts, along wilh Maxwell,
showed that old schoal can still
be cool school
‘Thanks to his pairing with T-Pain
on the ubiquitous crossover hit
“Blame It,” Foxx's third studio album,
“Intuition” (Jf{RMG). was propelled to

SHAKING

ITUP

R&B/Hip-Hop Charts Resound
With Change By Gail Mitchell

Songs recap, and Hilson with Lil
Wayne on “Turnin’ Me On,” which
lands at No. 7 on that same chart

Speaking of Hilson. the singer/
songwriter is one of the top new
arlisls to emerge this year on the
R&B/hip-hop front. In addition to
her duet with Lil Wayne, she ranks
at No. 11 on the year-end 110t R&B/
Hip-tlep Songs chart with “Knock
You Down” featurig West and Ne-
Yo. It debut album, the prophetic
“In a Perfect World . . .” (Mosley/
Zoned4/Interscope), ends up at No
15 on the Top R&B/Hip-Hop Al
bums tally.

YOU JUST NEED three words to
sum up R&B/hip-hop in 2009: W hat
a year. While 2008's major year-end
kudos were shared by Lil Wayne, Chris
Brown and Alicia Keys, this yearis dra-
matically different.

On several levels, these last 12
months constitute one of the most for-
tune-changing years in recent mem-
ory. Reviewing Billhoard's year-end
R&B/hip-hop and rap charts, you'll see
severa] patterns

Yes, it was the year of Beyoncé and
Jay-Z. But it was also the year of the
major comeback (Whitney Houston,
Eminem, Maxwell), the year of the
R&B veteran (Charlie Wilson. Gin-
uwine), the year of the newcomer
(Drake, Keri lHilson) and the year of
the assist {Jamie Foxx with T-Pain,
Mario with Gueei Mane and Sean Gar-
rett, Hilson with Lil Wayne).

Beyond the charts, others will re-
member 2009 as the year of the fall
from grace (Brown. Kanye West). And,
sadly, 1t was also the year of the un-
timely loss {Michiael Jackson)

Leading the Top R&B/1 lip-1 lop Al-
bums chart this year 15 Beyoncé with
“LAm . .. Sasha Fierce” (Music
World/Columbia/Sony Music). Bill-
boeard’s 2009 Woman of the Year
notches arguably the best year yet of
her career. as she also sashays to the
head of the Top R&B/Hip-Hop
Album Artisis tally on the hit-filled
heels of her third solo album. The
singer places Lhree singles on the
year-end Hot R&B/Hip-Hop Songs
chart: “Single Ladies (Pul a Ring on
It)” at No. 6, "Ego” at No 14 and
“Diva” at No. 22.

Among Beyoucé's additional
“Fierce” year-¢nd accolades are No. |
on the Top R&B/ I lip-top Artists-
Female recap, No. 1 on the Top

TOP R&B/HIP-HOP

TOUR OF ’09

ARTIST: Tina Turner @ TOTAL GROSS: $86.4
million B NO. OF SHOWS: 59 ¥ SELLOUTS: 47
W TOTAL ATTENDANCE: 822,083

Compiied from Billboard Boxscores dated
Dec. 6, 2008, through Nov. 21, 2009.

No. 2 on the Top R&B/Hip-Hop Al-
bums chart. As a result, Foxx also
scores at No. 1 on the Top
REB/lip-Hop Artists-Male
recap and Hot R&B/Hip-
|{op Songs. Also notching
hits through memorable
assists this year were
Mario with *Break Up” fea-
turing Mane and Garrett,
which holds down Ne. 3
on the Hot R&B/1 fip-Hop

By far, the performer generating
the most buzz this year is Young
Money artist Drake, whose mixtape
spun off the major hit “Best | Ever
Had” as well as a signing frenzy
that ultimately landed him at Uni-
versal Motown. As a result, the
artist/actor wraps 2009 at the top
of both Hot Rap Songs and Tep
New R&B/Hip-Hop Artists, while
building anticipation for his 2010
debut album. .

RE&B/HIp-1iop Album Artists tally and
No. 2 on the Top Billboard 200 Albums
recap, just behind Taylor Swit

Meanwhile, Jay-Z, who ranks at No
8 on the Top R&B/Hip-lop Artists
chart, proves he’s still got the chops
on “The Blueprint 3° (Roc Nation).
The album's sales have been fueled
Dby the huts “Run This Town" featur-
ing Ribanna and West and current
ctossover anthem * Empire State of
Mind" featuring Keys “Blueprint”
{imishes the year at No. 12 on the year-
end Billboard 200 tally.

Rounding out the top 10 ufter
Beyoncé on the Top R&B/ Hip-Hop
Artists chart—which combines
album sales data from the Billloard
200 und airplay data from the Bill-
board Hot 100—are Foxx, West, Ne-
Yo, Maxwell, Drake, Keyshia Cole, T:1.
and the-Dream

Maxwell, logether wilh Houston
and Eminem, compiise 2009's tri-
umvirate of major R&B/hp-hop come-
backs All three land n the top 15 of’
thisyear's Top R&B/ Hip-t lop Atbums
tally: Maxwell at No. 6 with “BLACK-
summers'night” (Columbia/Sohy
Music), Emmem at No. 7 with “Re-
lapse” (Web/Shady /Aftermath/Inter-
scope/IGA} and Houston at No. 9 with
“I Look to You” (Arista/RMG)

Two R&B veterans make a strong
showing on the year-end recaps:
Charlie Wilson, former frontman
of the '80s group the Gap Band,
and Ginuwine, who first hit
Lhe R&B charts in 1996
with “Pony.” Wilson. who
perches atop the Hot Adult
R&B Songs year-end chart
with “There Goes My
Baby.” also racked
up a second song
on that listal No.

A different beat:
Newcomer KERI
HILSON and
comeback star
MAXWELL heated
up the R&B charts.

o
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SUPERSTAR TAYLOR SWIFT.
while sweeping the year-end pop
charts, 13 orice again country’s queen,

She finishes 2009 the same way
she ended 2008: at No. 1 on the year-
end Top Country Artists recap. Swift.
whoalso ranks atop the Top Country
Artists-Ferale chart from combined
slbum sales and singles airplay for
the second straight year. 15 No. 1 on
the Top Country Album Arhists tally.
Her November 2008 relcase, “Fear-
less” {Big Machine), is the No. 1 title
on this year's Top Country Albumns
chart, while her self titled 2006 debut
is No. 6 on that list.

Swift is No. 5 on the Hot Country
Songs Artists recap. and she’s the top
female on that chart. She placed two
songs, ‘You Belong With Me” and
*White Horse,” on the flot Country
Songs tally. She's also No. 1 on the year-

YEAR-END DOUBLE ISSUE

end recaps of Hot Country Songwril-
ers and Hot 100 Songwriters.

All in all, an impressive run for
someene who just turned 20.

Rascal Flatts comes in at No. 1 on
the Top Country Artists-Duo/Group
recap, a year-end chatt it previously
lead in 2007. The group’s strong year
found 1t finishing at No. 2 on the Tep
Country Artists and Top Country
Album Artists recaps. behind Swifi.
The trio of Gary LeVox, joe Don Rooney
and Jay DeMarcus placed two Lyric
Street albums in the upper echelon of
the Top Country Albums list: “Unstop-
pable” finishes at No. 4, and “Greatest
Hits Volume I” lands at No. 11,

The group is second to only Keith
Urban on the Hot Country Songs
Artist recap. [t places twe songs,
“Summer Nights” {No. 20} and “Here
Comes Goodbye” {No. 34), on the i lot

W
TAYLORTOPS

COUNTRY
RECAP

Rascal Flatts Is Top Group; Justin Moore
Takes Top New Artist Crown By Ken Tucker

Country Songs year-end tally.

lady Antebellum, the hot tiio com-
prising Hillary Scott, Charles Kelley
and Dave Haywood, dominates the
Hot Country Songs recap, placing “1
Run to You’ at No. 1 for the year. The
group’s most recent hit, “Need You
Now,” also lands in the top 50 for the
year (No. 48). lIts self-titled Capitol
Nashville debut finishes the year at
No. 9 on the Top Couniry Albums
recap. and the trio 15 among the top
five in the Top Country Artists-
Duo/Group category.

It was alsoa good year for the Zac
Brawn Band, which places ' The
Foundation” (Roas /Bigger Picture/
Home Grown/Atlantic/AG) at No 2
on the Top Country Albums recap.
The Georgia group finished at No. 3
on Top Country Album Artists be-
hind $wift und Rascal Flatts, and 115

Repeat victory:
TAYLOR SWIFT tops
the country charts
for the second
consecutive year.

single “Whatever 1t Is” is the No. 2
Hot Country Songs litle for the year.
The group takes the No. 4 slot on the
Hlot Country Songs Artists recap
Lady Antebellum and the Zac
Brown Band aren't the only relative
newcomers occupying the upper re-
gion of the Hot Country Songs tally.
Randy Houser’s “Boots On” {Univer-
sal South} and Darius Rucker’s “It
Won't Be Like This for Long” {Capi-
tol Nashville) finish at Nos. 3and 4,
respectively. (Rucker also placed “Al-
right” at No. 8, making him the only
artist with two rankings in the top

he ‘ -
COUNTRY

TOP COUNTRY
TOUR OF '09

ARTIST:Kenny Chesney ®
TOTAL GRrOSS: $71 million
® NO. OF SHows: 52 ®

SELLOUTS: 36 ® TOTAL
ATTENDANCE: 1 million
Compiled from Biiiboard
Boxscores dated Dec. 6,
2008, through Nov. 27,
2008.

ville) is No 5 on the Top Country Al-
bums chart. The pair ranks at No. 4
on the Top Country Album Artists
chartand at No. 3 on the recap for Top
Country Attists-Duo/Group.

The Top New Country Artists
crown belongs to Arkansas native
Justin Moore, whose breakthrough
hit, “Small Town USA" (Valory), fin-
ished the year at No 11 on the Ilot
Country Songs recap His self-titled
debut squeezed in at No. 48 on the
lop Country Albumms tally.

Meanwhile, a quartet (Gloriana),
a1rio (Love and Theft), a solo male
artist {David Nail) and a duo (joey +
Rory} round out the top five positions
on the Top New Country Artists tally.,

Capitol Nashville is the Top Coun-
try Imprint for the second straight
year thanks to the sules and aitplay
success of Lady Antebellum, Rucker,
Urban. Bentley and Trace Adkins
Big Machine, which is home to
Swift, clocks in at No. 2 in the cate-
gary. When it comes to airplay, no
one tops Capitol Nashville, which
repeats at No. 1 on Hot Country
Songs Imprints and overtakes Anista
Nashville on the Hot Country Songs
Labels chart.

Strictly on the sules side, Sony

10.) Country’s “Mr. Consistency,”
George Strait, places *River of Love”
(MCA Nashville} at No. §

Thanks to strong sales and awrplay,
Keith Urban is No. 1 on the Top Coun-
try Artists-Male recap, fimshing ahead
of Capitol Nashville Tsbelmates Rucker
at No. 2 and Dierks Bentley at No. 8.
Urban alse rules the Hot Country
Songs Artists tally. thanks to three ti-
tles on the Hot Country Sangs chart
“Sweet Thing” {No. 9), “Only You Can
Love Me This Way" {No. 19) and “Kiss
4 Girl” (No. 25) all rank within the top
25 for the year.

Urban's “Defying Gravity” (Capi-
tol Nushville) is the No. 10 title on the
Top Country Albums chart for 2009,
and the Australian also finishes the
year at No. 10 on the Top Country
Album Artists recap.

jennifer Nettles and Kristian Bush,
aka Sugailand, rank at No. 5 on the
Top Country Artists fally, based on it
play and sales. The duo turned in an-
other solid performance in 2009. Its
release "Love on the Inside” (Mer-
cury/Universal Music Group Nash-

Music Nashville—h tatop sellers
Carrie Underwood, Kenny Chesney,
Brad Paisley, Alan Jackson and Mi-
randa Lambert, among others—
reigns on Top Country Album Labels,
taking the crown from last year's win-
ne1, Universal Music Group Nashville.

Swift's sales dominance helped
propel Big Machine to the peak of
the Top Country Album Imprints
chart, iU's the first win in the cate-
gory for the 5-year-old label Capi-
tol Nashville places sccond
Meanwhile, Universal is once again
No. 1 on the Top Country Album
Distributors recap

For the second straight year, Frank
Rogers, who works with Paisley and
Rucker. is No. 1 on the | tot Country
Producers recap. Dann Huff {Rascal
Flatts, Keith Urban) finishes at No.
2 in the category.

While Swift tops the Hot Country
Songwriters tally, jackson, Brett
James. Chris DuBois, Wyatt Durrette
and Zac Brown round gut the top five.
(Co-writers Durrette and Brown
share fifth place.)

www.biliboard.blz 71
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WAVE

THENEW

Young, Urban Acts Rise On Latin Charts

By Leila Cobo

SALES OF LATIN MUSIC MAY HAVE
plummeted in the past year, but a new genera-
lion of Latin music buyers knows what it likes
to hear, buy and see. With Bronx-based bachata
act Aventura leading the way, young, urban-
leaning acts dominate (he year-end Latin charts,
with releases from five such acts among the top
10 best-selling Latin albums of the year.
Aventura's success wasa rare example of win-
win-win. The group started the year on a high
note with five sold-out shows at the Colisea de
Puerto Rico josé Miguel Agrelot. then went on
to release “The Last” (Premium Latin/Sony
Music Latin), which is now No. | on the year-end
Top Latin Albums recap. Aventura is also No. 1
on the Top Latin Album Artists tally. Also at the
topis the reggactén duo Wisin & Yandel, whose
album “La Revolucion” (Machete/UMLE) is No.
2on the Top Latn Albums chart. The pait come
inatNo 3on the Top Latin Album Artists chart,
behind veteran Vicente Ferndndez at No 2
Laoking at radio airplay, Aventura’s "Por Un
Segundo” lands at No 3 on the Hot Latin Songs
recap. behind mega-hit “El Amor” by Tito “El
Bambino,” another young, urban artist At No

On high: CASTING CROWNS ruled
the Christian charts this year.

REIGN ON

1i5“Te Presuma” by Banda Fl Recodo, a veteran
regional Mexican act. The group’s chart-topping
achievement on the Hot Latin Songs
ranity for a regional Mexican track

Independent Latin labels this year showed
therr clout, including Premium {Aventura’s long-
time label}, Siente (Tito Bl Bambina's label), Bal-
boa (home to Joan Sebastian) and upstarts like
Top Spot {Luis Enrique’s label). But the domi-
nant force remains Umiversal Music Latin En-
tertainment, which has become the biggest, most
powerful Latin label in the market

Universal is No. 1 on the Top Latin Albums
Dhstributor recap, at « time when it’s increas-
ingly distributing Universal-owned productonly,
asopposed to the many indie labels it had under
1ts umbrella mn the past. UMLE is also No. 1 on
the Top Latin Album Labels chart, with a stag-
gering 207 charting titles compared with 73 for
runner-up Sony Music Latin. Never before in
Billboard's year-end charts has a single label so
fully dominated the marketplace

Universal's clout was expected, given its size
following its acquisition of Univision Music
Group last year, But Universal’s fully owned la-

Casting Crowns Leads Christian Recaps
For Third Year By Deborah Evans Price

Casting Crowns continued to dominate the
Christian music community in 2009, placing
No.1on the Top Christian Album Artists list
for the third consecutive year. The band's new
studio album, “Until the Whole World Hears”

72 BILLBOARD

(Beach 5treet/Reunion), was released Nov. 17,
and even though the new product wasn't avail-
able until late in the fourth Quarter, Casting

[ Latinwms 009.

bels and imprints have also led the
charge on every single year-end
chart, a testament to UMLE's ob-
jective of focusing labels by genre:

At No. 1 on the Hot Latin Pop
Songs Labels recap is Universal
Music Latino, UMLE's pop label,
with 25 charting titles. Amang the
label's mostconsistent hitmakers
is Luis Fonsi, who, with three
charting tracks, ranks at No. 1 on
the 1ot Latin Pop Songs Artists
recap. Fonsi's “Palabras del Silen-
cio” {Universal Music Latino), re-
leased last year, has continued to
sell unabated. 1t ends the year at
Ne. 3 on the Top Latin Albums
chart, behind only Aventura's “The Last” and
Wisin & Yandel's * La Revolucion.”

UMLE’s regional Mexican labels, Disa and
Fonovisa, dominated the imprint charts. Fono-
wvisa 15 No. 1 on the Top Latin Albumn [mprints
recap with Disa at No. 2. Conversely, Disa is No
1 on the Ilot Latin Songs Imprints chart, with
Fonovisaat No. 2. Fonovisa is home to Banda E1
Recodo and El Trono de Mexico. The latter is a

strength of the band’s Previous releases.

The Georgia-based wWorship group first burst
on the scene with its 2003 self-titled debut,
powered by such hits as "if We Are the Body,”
“Voice of Truth” and "Who Am 1.” It followed
with 200s's "Lifesong” and 2007's “The Altar
and the Door,” and the act has also released
three live projects and a Christmas collection,
2008's “Peace on Earth.” The strength of its five
show and the band'’s interactive Web site (lead
singer Mark Hall is a witty Twitter enthusiast)
help keep Christian consumers engaged and
nurture the Casting Crowns phenomenon.

TOP LATIN
TOUR
OF’09

ARTIST: Vincente
Fernandez®
TOTAL GROS!

$17.4 million®

NO. OF SHOWS: 25

& sELLOUTS: 10 ®
TOTAL

ATTENDANCE:
181,260

Complled from
Billboard Boxscores
dated Dec. 6, 2008,

through Nov. 21,

2008,

veteran act that has taken flight
this year with major mobile and
digital sales success in the
United States and Central
America. The group comes in
atNo. 4 on the Top Latin Album
Artists chartwith eight albums,
including "Almas Gemelas”
(Fonovisa/UMLE), which ranks
at No. 6 on Top Latin Albums.

In the publishing arena.
Sony/ATV Music comes in at
No. 1 an the Bot Latin Publish-
ing Corporations chart, with 48
charting titles, including Fonsts
hits. [ndie publisher Arpa Mu
sical tops the Hot Latin Publish-
ers chart with 22 titles. Of those, 20 were penned
by Espinoza Paz, who is No. 1 on the Hot Latin
Songwriters chart

Mexico's Armando Avila lands at No 1on the
Hot Latin Producers chart, thanks to his work
with multiple artists. Deftly blending Mexican
and pop sensibilities. Avila has captured tradi-
tion and the future, two drivers of Latin music
and taste. -

200 and spawned the hits “Get Up” and God in
Me " “The Sound” takes the No. 1spot on Top
Gospel Alburns. Marvin Sapp, who claimed the
top spot last year, is No 2 on the Top Gospel
Album Artists tally and his aloum “Thirsty” (Ver-
ity/JLG) remained a strong seller this year, com-
ing in at No. 3 on the Top GosPel Alburms tally.

BeBe & CeCe Winans are No. 3on Top GosPel
Album Artists. After years of solo success, the
brother/sister duo reunited this year for a new
album, "still,” which the duo’s B&C label re-
leased in October, with Malaco distributing. The
project debuted at No. 1 on the Top Gospel Al-

Th y of music the Chris-
tlan/gospet umbrella is reflected in the year-
endtally, as the highest ranking acts on the Top
Christian Album Artists chart includes the soul-
ful sounds of Mary Mary (at Ne. 2), well-known
worship leader Chris Tomlin (No. 3) and hard
rock band Red (No. 10).

Rock music earns a substantial place on
2009 year-end lists. In addition to Red, rocker
Jeremy Camp earned a slot at No. 7 on Top
Christian Album Artists this year. Georgia rock
act Third Day, which was Inducted into the Geor-
gia Music Hall of Fame in September, is No. 5.
Perennial favorites Michael W. Smith and Mer-
cyMe rank Nos. 4 and 9, respectively.

Mary Mary is No. 101 the Top Gospel Atbum

andfi the vear atNo. 4 onthe
year-end Top Gospel Albums tally. Tony Award
winner Heather Headley also makes her bow
onthis year’s Top Gospel Album Artists recap at
No. 7 thanks to her EMI Gospel release “Audi-
ence of One.”

Provident-Integrity—home to Casting
Crowns, Third Day, Tenth Avenue North, Red
and other top-seiling acts—earns the pole po-
sition on Top Christian Album Labeis. On the
gospel side, Jive Label Group s No. Ton the Top
Gospel Album Labels chart, followed by Sony,
then EMI Gospel

The multitalented Donatd Lawrence is No.1
on Hot Gospel Producers, followed by Warryn
“Baby Dubb” Campbell. Veteran producer

Artists recap. The sisters’ stellar year has been
fueled by the strength of their latest aibum, “The
Sound” (My Block/Columbia/Sony Music). The

Crowns still reigned at retail the
chart year, based on the continued sales

Albums chart, came in at No. 7 on the Billboard

arn: psPot onthe year-
endtally of Hot Christian Producers, followed by
Ed Cash. Noted mainstream rock producer
Howard Benson is No. 5on that list, propelled by
his work with Skiliet and Third Day. .

YEAR-END DOUBLE |SSUE
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BILLBOARD’S ANNUAL YEAR
inMusic special issue offers a dizzy-
ingarray of more than 250 charts in
our print pages with close te 400
nankings available at Billboard biz,
including deeper lists for some charts
cluded on these pages.

Jjoining the printed lineup in 2009
are sirplay rankings for Christian
Songs, Hertage Rock, Active Rock
and Triple A as well as sales tallies
for Comprehensive Albums and
Bluegrass Albums

Also added to the menu are pub-
lishing, writerand producer recaps
for Gospe) and a top artists ranking
for Master Ringtones.

Those additions provide chart-
topping achievements this year for
acts including Michuel Jackson,
Tenth Averiwe North, Shinedown,
Mudvayne, Snow Patrol, Steve Mar-
fin. James L. Moss and T}

Exclusive to Billboard biz are a host

YEAR-END DOUBLE ISSUE

of charts including Christian AC,
Christian CHR. Tastemakers, Hot
Videoclips and Top Music Videos.

As before, each of the year-end
music tallies in this section represent
aggregated numbers for each artist,
title and music company from the
weekly charts on which they appeared.

Most of those numbers are based
on data from Nielsen Entertain-
roent. with sales of physical and dig-
ital product compiled by Nielsen
SoundScan and radio airplay and
digital streams measured by Nielsen
BDS. The Master Ringtones cate-
gory is based on sales tiacked by
Nielsen RingScan

The entire Billboard charts de-
partment has a hand in compiling
the Year in Music lists At the cen-
ter of this effort is associate director
of charts Raphael George, with charts
production manager Michael Cusson
and associate production managet

Once and current
king: MICHAEL
JACKSON'S

catalog
dominated 2008.

HOW WE
CHART
THEYEAR

Annual Billboard Recaps Track Top Artists And
Titles Of 2009 By Silvio Pietroluongo

Alex Vitoulis each playing key roles.
Boxscore chatt manage: Bob Allen
compiles the touring charts, (See
“As Turnstiles Spin,” page 138.)

The rankings for BDS- and
SoundScan-based music chaits re-
flect airplay or sales during the
weeks that titles appeared on a rel-
evant chart during the tracking pe-
riod. This includes activity during
unpublished weeks for (hose lists
that print every other week. The
2009 music chart year began wilth
last year's Dec. 6 1ssue and ended
with the one dated Nov. 28, 2009,

Sales or airplay registered before
orafter atitle’s chart run aren't con-
sidercd in these standings. That de-
tail. and the December-November
time period. account for some of the
differences between: these lists and
the calendar-year recaps that are
compiled independently by either
SoundScan or BDS.

Artist, imprint, labet and distrib-
utor categories for all genres reflect
accumulated chart performance for
all titles on the pertinent chart.

The umbrella “label” categories
refer to the distributing labels
and/er promotion labels listed on
our weekly charts. If only one label
appears on achart listing, that cam-
pany counts as both “imprint” and
“label” for that title.

Rankings for the following airplay
categories are based on accumulated
BDS-monitored plays for each week
a songappeared on the chart: Main-
stream Top 40, Rhyihmic, Alterna-
tive, Active Rock. Heritage Rock,
Tiiple A, Aduit Contemporary, Adult
Tap 40, Dance, Mainstream R&B,
Adult R&B, Gospel and Smooth fazz.

Similarly, Hot 100 Airplay, Rap,
Hot Country Songs, Chiistian Songs
and Lot Latin Songs (and the four re-
lated Latin-format airplay charts) are
determincd by adding up the total
number of gross audience impres-
stons, as determined by BDS by cross-
referencing the exact ime of airplay
with Arbitron Listener data for each
week’a track charted.

The Billboard Hot 100 and Ilot
RE&B/Hip-Hop Songs categorics te-
flect accumulated radio and sales
pomts, based specifically on BDS and
Nielsen SoundScan, respectively. For
the Hot 100, points from streamed
music on AOI and Yahoo also shape
the standings.

For the “top” country and
R&B/hip-hop categories that com-
bine data from atbum charts and
singles charts, formulas have heen
weighted so that the sales units tal-
lied on the Billboard 200, Tep Coun-
try Albums and Top R&B/H1p-Hop
Albums, respectively, have parity
with the specific chart points that
consiruct each week’s Hot 100, Hot
Country Songs and !lot R&B/!1ip-
Hop Songs.

The Dance Club Play rankings are
based on an inverse point system,
with titles collecting points based
on rank for each week they were on
the chart.

The publishing categories reflect
accumulated points for all charted
songs on the applicable weekly
charts. Ifa song is held by more than
one publisher, pomts are divided
equally umong those companies

In the Publishing Corporation
category, parent companies receive
100% of the points from publishers
1 which they own at least 50% eq-
uity and 25% of the points compiled
by publishers that they administer
but den’t own.

Accorpanyng label listings on
the top artists rankings are limited
to the label each artist is signed to.
An artist’s title count will still in-
cludeall charting efforts, even those
recorded on other labels
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TOP ARTISTS
Pos. ARTIST (o Chartad! Titles) imprnt A atel
[N TAYLOR SWIFT (17) Big

& W ow

FTgow ~

aR

SIS B

&

5

NN

)

8

Machine
BEYONCE (9) Music World/
Coumiya

LADY GAGA (7} Streamiine/
KonLiveACherytree/interscope
THE BLACK EYED PEAS (5)
Interscope

MILEY CYRUS (17) Hollywood
KANYE WEST (14) Roc-A-
Fella/Def Jam/IDIMG
BRITNEY SPEARS (9)
Ive/iG

T.1. (9) Grand Hustie/Atlantic
NICKELBACK (5) Roadrunner
PINK (5) taFace/ILG

KINGS OF LEON (4}

KATY PERRY (5) Capito/
FLO RIDA (6) Poe
Boy/atlantc

KELLY CLARKSON (<)
1%/RCA/RMG

JASON MRAZ (5) Atiantic
THE FRAY (6} £piC

NE-YO (8) Def Jam/IDIMG
LIL WAYNE (25) Cash
Money/Universal Motown
RASCAL FLATTS (10) Lyric
Street

ZAC BROWN BAND (6)
Roar/Home Grown/Bigger
Picture/Atiantic

PITBULL (4) Mr. 305/FPoio
Grounds/}/RMG

RIMANNA (7) SRP/Def
Jam/IDIMG

JAMIE FOXX (5) J/RMG
EMINEM (8) Wety/Shac/
AftermatiVinterscope

THE ALL-AMERICAN
REJECTS (3)
Doghouse/DGC/Interscope

26

33

o
8

a

o
8

S
5

&

S
&

&
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s
&

s
&
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&
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2
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TAYLOR SWIFT

DRAKE (9) Young
Money/Cash Money/
Unmversal Motown

AKON (5) Konvict/Upfront/
SRCAURiversal Motown
JAY-Z (8) Roc Nation

KERI HILSON ()
Mostey/Zone 4/interscope
SHINEDOWN (<) Atiantic
SOULJA BOY TELLEM (5)
ColiPark/interscape
KEITH URBAN (8) Capitol
Nashwilie

DAVID COOK (4}
I9/RCA/RMG

T-PAIN (14) Konvict/
Noppy Boy/Jive/itG
CARRIE UNDERWOOD (5}
19/Ansta Nashville

JASON ALDEAN (4}
Broken Bow

DAUGHTRY (53 19/RCA/RMG
GREEN DAY (4) Reprise
LADY ANTEBELLUM (4}
Capitot Nashvilie
SUGARLAND (6

Mercury Nashvilie

DARIUS RUCKER (5) Capito!
Nashville

KID CUDI (4) Fool's Gold/
GOQD./Universal Motoven
KENNY CHESNEY (7) BNA
COLDPLAY (4) Capito/
30M!3 (3) Photo Finush
JONAS BROTHERS (12)
Hollywood

JEREMIH (3) Mick
Schuttz/Def Jarm/iDIMG
TOBY KEITH (7) Shaw Dog
Nashville

MARIAH CAREY (6)
Islancl/iDIMG

MAXWELL (3) Columbia

Top Artists —
Duo/Group
Pos ARTIST.

£l THE BLACK EYED PEAS (5)
Interscope

NICKELBACK () Roadrunner
KINGS OF LEON (&) RCA/RMG
THE FRAY (6) £pic

RASCAL FLATTS (10) L7

an e

-

ZAC BROWN BAND (6) Roar/
Home Grown/Bigger Picture/
Atlantic

THE ALL-AMERICAN REJECTS
(3) Doghouse/DGC/Inte
SHINEDOWN (4)
DAUGHTRY (5) /5
GREEN DAY (

~

oo

teprise

Top Artists — Female
Pos ARTIST

El TAYLOR SWIFT (17) &
BEYONCE (9) Music 1

N

w

LADY GAGA

ontive/Cherrytre 3
MILEY CYRUS (

BRITNEY SPEARS (9)

PINK (5) LaFace/JLG

KATY PERRY (2

KELLY CLARKSON () 19/

EIVIE N

©

RIHANNA (7)
DIMG
KERIHILSON (<)

3

Top Artists — Male

Pos ARTIST.
Il KANYE WEST (74) Roc-A
T1.48) Grano e
FLO RIDA (6)

JASON MRAZ (5)

NE-YO (&) Def Ja

LIL WAYNE (.

Universal Mot

PITBULL (4) M- 3

> u b wN

~

JAMIE FOXX (5) J/RM
EMINEM (8}
Aftermath/Interscope
DRAKE (

oney/U

© o

3

ney/Ca

Top New Artists
Pos. ARTIST
[l LADY GAGA ¢

~

w

KERIHILSON (-
i/ Interscope
KID CUDI (4

>

/Univ
JEREMIH (.
Jarn/iDIMG
JAY SEAN (2)

«

L3

DEM) LOVATO ¢
JASON DERULO (1) 2

~

©

a

OWL CITY (3) Universal
Republi
KEVIN RUDOLF (3) Cast

Money/t

Top Imprints
Pos IMPRINT ¢
EN ATLANTIC (75)

e ND 0 A wN

3

COLUMBIA (78,
DEF JAM (57)

BIG MACHINE (77)
INTERSCOPE ¢
RCA (39)

JIVE (38)
CAPITOL NASHVILLE (37)
HOLLYWOOD (40)
MUSIC WORLD (70,

Top Labels
Pos LABEL ¢
n INTERSCOPE GEFFEN

P

£

©®

A&M (718)

SONY MUSIC (771)
ATLANTIC GROUP (85)
ISLAND DEF JAM MUSIC
GROUP (86)

RCA MUSIC GROUP (
UNIVERSAL MOTOWN
REPUBLIC GROUP (85}
JIVE LABEL GROUP (67
WARNER BROS, (5!
ROADRUNNER (32
SONY MUSIC NASHVILLE (57

KANYE WEST

Top Billboard
200 Artists
Pos. ARTIST

B} TAYLOR SWIFT (3) Big Machine
MILEY CYRUS (6) Hollywood
BEYONCE (2) Music World/
Columbia/Sony Music
NICKELBACK (1) Roadrunner
RASCAL FLATTS (3) Ly
BRITNEY SPEARS (3) Jve
KANYE WEST (

Def Jam/IDIMG

LADY GAGA (
K

w N

Stree

Ne o

EMINEM () Web/Shack/
Aftermath

THE BLACK EYED PEAS (
inte

KINGS OF LEON ¢
JAY-Z (2) Roc Nat
JONAS BROTHERS (&
Holtywood

DAVID COOK (1) 19/
ZAC BROWN BAND (3) Ro

©

3

RCA/RMG

=)

£

Atlantic/?

SUGARLAND
Nashville

17 PINK (1) LaFe
JAMIE FOXX
19 vz
DAUGHTRY G
CARRIE UNDERWOOD (2

3

&

NN
ER-]

22 KEYSHIA COLE

[ Fren/IGA

continued on >>p76
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CMA Entertainer of the Year
CMA Album‘éﬁ*Y&ar - FEARLESS
CMA Female Vocahst df the Year

CMA Video of the Year - “Love Story”
AMA Artist of the Year
iMAfop/Rock Favorite Female Artist

] f:"AMA Cnuntry Favcrnte Female Artist

. AMA Country Fave.q‘ite Album - FEARLESS

AMA Contemporarglnspi’ratlonal - Favorite Artist = - *
ACM Album F the Year - FEARLESS i ©
ACM Chrystal Mllestone‘Awa’rd

CMT Video uf the Year - “Lave Story”

CMT Female ﬂﬂeo qf the Year - “Love Story”

VMA Best Female \_Ii‘deg “You Belong With Me” gy

Not-to mention,
Coolest Charitable Spokesperson of the Year.

in light of Taylor's accomplishments, =
we felt she deserved one more award. igisvﬁ W

Congratulations, Taylor, on being recognized not only for your music, but for the difference

you've made in the lives of teenagers through your partnership with the Best Buy® @15™ program. at15.com
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CHARTS ™

from >>p74 PAPER TRAIL 7/-Grand
23 DAVEMATTHEWS BAND (2) Hustle/Atlantic/AG
s/RCA/RMG 27 LEARN TO LIVE Darius
24 MAXWELL (1) Columbia/’ Rucker-Cap tol Nashville
Sony Music 28 WESING WE DANCE. WE
25 GREEN DAY (2) Reprise/Werner STEAL THINGS. Jason Mraz
Atlantic/AG

29 1 LOOK TO YOU Whitney
Houstan-Arista/RMG

30 HIGH SCHOOL MUSICAL 3:
SENIOR YEAR Soundtrack-Walt

. Disney

Top Billboard BLACK ICE AC/DC-Columbia/

200 Albums Sony Music

Pos TITCE Arts.imormt/Label 32 NOW 31 Various Artists-EMi/

1 FEARLESS Tavior Swifr Universal/Zomba/Sony Music
Big Machine ALL | EVER WANTED Kally

2 1AM..SASHA FIERCE Clarkson-5/19/RCA/Sony Music

5, A deeper versi of
7 Je e AN,

u

o
&

3eyonce-Music World/ 34 THE TIME OF OUR LIVES (EP)
Columbia/Seny Music Miley Cyrus-Hollywood
3 DARKHORSE 3§ THE FRAY The Fray-Epic/
Nickaiback-Roadrunner Sony Music
4 TWILIGHT 36 WIDE OPEN Jason Aldean-
Soundtrack-Summit/Chop Broken Bow
Shop/Atiantic/aG 37 LEAVE THIS TOWN
S HANNAHMONTANA THE Daughtry-19/RCA/RMG MILEY CYRUS 25 Hannah M
MOVIE Sounotrack-Walt Disney 38 NOW 30 Various Artists: -
€ CIRCUS Britney Spears-Jive/ILG Universal/EMI/Sony Music/ 40 LADY ANTEBELLUM Lady Underwood-19/Arista Nashville/ Decaydance/Fueled By Ramen/
7 808S & HEARTBREAK Zamba/UMe Antebellum-Capitol Nashville SMN Island/IDJMG
Kanye West-Roc-A-Fefla/Def 39 VIVALA VIDA ORDEATHAND 41 THE PROMISE // Divo-SYCO/ 61 DEATHMAGNETIC 82 AMERICAN SATURDAY NIGHT
Jam/IDIMG ALL HiS FRIENDS Columbia/Sony Music Metallica-Warner Bras. Brad Parsiey-Arista Nashvilie/SMN
B THE FAME (ady Gaga Coldpiay-Capitol 42 FREEDOM Akon-Konvict/ 62 19 Adele=XL/Columbia/Sony 83 LOVEIS THE ANSWER Barbra
Strearriline/KonLive/Cherrytree/ Wpfront/SRC/Universal Music Streisand-Columbia/Seny Music
Interscope/IGA Motown/UMRG 63 YEAR OF THE GENTLEMAN 84 WOW HITS 2009: 30 OF THE
9 RELAPSE 43 MICHAEL JACKSON’S THISIS Ne-Yo-Def Jam/IDIMG YEAR'S TOP CHRISTIAN
Eminem-Web/Shady/Aftermath/ IT(SOUNDTRACK) Michae! 64 HANNAHMONTANA 3 ARTISTS AND HITS Various
Interscope/IGA Jackson-MJJ/Epic/Sony Music Soundtrack-Wait Disney Artists-EMI CMG/Provident-
10 THE EN.D. The Black Fyed 44 DAY & AGE 7he Kilérs-Islanc/ 65 THAT LONESOME SONG Jamey Integrity/Word-Curb
Peas-Interscope/IGA IDIME Johnson-Mercury 85 LOTUS FLOW3R/MPLSOUND/
1 ONLY BY THE NIGHT Kings OF 45 ROCK NROLL JESUS ic/ Nashville/UMGN ELIX3R Prince/Bria Valente-NPG
Leon-RCA/RMG Rack-Top Dog/Atlantic/AG 66 SWAN SONGS Hollywood 86 EVOLVER John Legend-

G0.0.D/Columbia/Sony Music
THR33 RINGZ 7-Fain-Konvict,
Nappy Boy/Jive/ILG

46 MAMMA MIA! Sou ch- ctone/IGA
GREATEST HITS Il kenny
Chesney-BNA/SMN

5

THE BLUEPRINT 3.3

7-Roc Nation/AG

DAVID COOK David

@
b4
@
g

Decca
47 DEFYING GRAVITY ieifh)

@

Cook-19/RCA/RMG Urban-Capitol Nashville 68 IN A PERFECT WORLD.., 88 CHICKENFOOT
14 THE FOUNDATION 48 CRAZY LOVE Michae! Kers Hilson-Mosley/Zone Chickenfoot-Redline
Zac Brown Buble-143/Reprise/Warner 4/Interscope/IGA 89 LUCKY OLD SUN Kenny
Band-Roar/Bigger Bros 69 WHEN THE WORLD COMES Chesney-Blue Chair/BNA/SMN
ure/Home 49 THA CARTER Il Lil Wayne-Cash DOWN 7he All-American 90 BACKSPACER Fear/
Grown/Atlantic/AG Money/Universal Motown/ Rejects-Doghouse/DGC/ Janr-Monkeywrench

15 NOW 29 Various Artists
Unwversal/EMI/Sony
Music/JLG/UMe

16 FUNHOUSE Pink-LaFace/ILG

17 INTUITION Uarmie Fosx-J/RMG

18 NOLINE ON THE HORIZON
U2-Island/Interscopa/I1G A

12 UNSTOPPABLE Rascal
Flotts-Lyric Street

20 A DIFFERENT ME Keysiva

Cole-Imani/Geffen/IGA

BIG WHISKEY AND THE

GROOGRUX KING Dave

Matthews Banc-Bama

N

BLACKSUMMERS'NIGHT
Maxwell-Columbia/Sony Music
3 LOVE ON THE INSIDE
Sugarland-Mercury
Nashville/UMGN
TAYLORSWIFT Tayfor Swift-B
Machin

21ST CENTURY BREAKDOWN
Green Day-Reprise/Warnher
Bros.

N
M

N

N
¥

N
&
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UMRG
THEATER OF THE MIND
Eudacris-DTP/Def Jam/IDJMG
ONE OF THE BOYS K2ty
Perry-Capitel
GREATEST HITS VOLUME 1
Rascal Flatts-Lyric Slreet
THE SOUND OF MADNESS
Shinedown-Atlantic/AG
LINES, VINES AND TRYING
TIMES Jonas Brothers-
Hollywond
CHINESE DEMOCRACY Guns N
Roses-Black Frog/Geffen/IGA
AND WINTER CAME... £nya-
Reprise/Warner Bros
WORKING ON A DREAM Bruce
Springsteen-Columbia/Sony
lusic
SCARS & SOUVENIRS 7heory
OF A Deadman-604/
Roadrunner
DAVID ARCHULETA Davic/
Archuleta-19/hve/JLG
CARNWAL RIDE Carrie

o

N
i

N
o

N

@

R
@

S
&

o
B

®
3

Interscope/IGA

GOOD GIRL GONE BAD

Rihanna-SRP/Def Jam/IDIMG
LOVE /S MONEY 7he-Dream-
Radio Killa/Def Jam/iDJMG

THE POINT OF IT ALL Anthony
Hamilton-Mister's Music/So So
Def/iLG

PLAY ON Carrie Undeswaod
9/arista Nashville/SMN

THE TWILIGHT SAGA® NEW
MODN Soundtrack-Summt/
Chop Shop/Atlantic/AG

SOUL Sea/-143/Warner Bros.
BREAKOUT #iley Cyrus-Hollywood
A UTTLE BIT LONGER Jonas
Brothers-Hollywaod

TWANG George Strait-MCA

NastvillgAMGN

JOY TO THE WORLD Faith

Hill-Warner Bros. (Nashville) WRN

DEEPER THAN RAP Rick 7oss
Maybach/Slip-N-Slide/Def

Jam/IDUMG

FOLIE A DEUX Fa// Out Boy-

QUIET NIGHTS Diana

Krali-Verve/VG

92 TROUBADOUR Gedrge
Strart-MCA Nastwille/UMGN

93 SLUMDOG MILLIONAIRE
Sounditrack-Interscope/|GA

94 DA REALIST Plies-Big
Gates/Slip-N-Shide/Atiantic/AG

95 GOOD TIME Alan Jackson
Anista Nashvilie/SMN

96 EPIPHANY Chrisette Michele-
Def Jarn/IDIMG

97 ONMYRADIO Musig Souichilc:
Atlantic/AG

98 THE LASTKISS Jadakiss-Ruff

Ryders/D-Bloek/Roc-A-Fella/

Def Jam/IDJMG

ISOULJABOYTELLEM Sou/a

Boy Teltem-ColliPark/

Interscape/IGA

100READY Trey Songz-Sang Book,

Atlantic/AG

]

"3
8

continued on >>p78
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101 MEMOIRS OF AN IMPERFECT

ANGEL Mariah Carey-lslend/
DIMG

102 SPIRIT L e0na Lew:s-SYCO/
J/RMG

103 JENNIFER HUDSON ennifer
Hudson-Anista/RMG

104 TAKE IT TO THE LIMIT Hindler-
Unwersal Republic/UMRG

105 CRADLESONG Rob Thomas-
Embiem/Atiantic/AG

106 TOGETHER THROUGH LIFE
Bob Dyian-Columbia/Sony

107 BREAKTHROUGH Colbre

108 WANT 304/3-Photo F
109 HERE WE GO AGAIN Derm
Hollywoor
10 CHRISTMAS DUETS £/y
Presiey-RCA Nashwille/SMN
M THE SOUND Mory Mary-My
Block/Columbia/Sony Music
INCANTO Ancires
Bocell
13 BRAND NEW EYES
amore d By Ramen/AG
MY CHRISTMAS Andirea
KEEP ON LOVING YOU
Reba-Starstruck/Valory
ALL HOPE IS GONE
Shoknot-Roadrunner
ORACULAR SPECTACULAR
MGMT-Colurnbia/Sony Music

DEAR AGONY Bresking

r/Decca

H

&

&

ne
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Benjamin-Hollywood

119 OCEAN EYES Ow/ City-
Universal Republic/UMRG

120 LOSO’S WAY (SOUNDTRACK)
Fabolous-Desert Storm/Def
Jam/IDJMG

321 SOUTHERN VOICE T/
McGraw-Curb

122 SAVING ABEL Saving Abel
Skidaco/Virg n/Capitc

123 INDESTRUCTIBLE Disturbed-
Reprise/Warner Bros.

124 THE RESISTANCE Muse
Hellum-3/Warner Bros

125 UNCLE CHARLLIE Charlie
Witson-P MusicAlive/ULG

126 TESTIMONY: VOL. 2, LOVE &
POLITICS /ndlia.Arie-Soulbird/
Universal Republic/UMRG

127 FEEL THAT FIRE Dierks
Bentley-Capitol Nashwvilie

128 THE RECESSION Young
Jeezy-CTE/Def Jam/IDIMG

129 YO-YO MA & FRIENDS: SONGS
OF JOY & PEACE Yo-Yo Ma-
Sony Classical/Sony Masterworks

130 DAUGHTRY Daughtry-13/RCA/
RMG

131 RAISING SAND Robert Plant/
Alison Krauss-Rounder

132 THAT OON'T MAKE ME A BAD
GUY Toby Keith-Show Dog
Nashvile

133 DON'T FORGET Derni Lovato-
Hollywood

134 INCREDIBAD 7he Lonel,

isiand-Universal Republic/

UMRG

135 JEREMIH Jeremin-Mick
Schultz/Def Jam/IDJMG

136 BLACK GIVES WAY TO BLUE
Alice in Chains-Virgin/Capitol

137 SO FAR GONE (EP)
Drake-Yound Money/Cash
Money/Universal Motown/
UMRG

138 LITTLE BIT OF EVERYTHING
Bitly Currington-Mercury.
Nashville/UMGN

139 A NEW HALLELUJAH pichae!
W Smith-Reunion

140 WILCO (THE ALBUM)
Wiico-Nonesuch/Warner Bros.

141 PEACE ON EARTH Casting
Crowns-Beach %treet/Reunion/
Sony Music

142 FEARLESS Jazmine Sullivan-
J/RMG

143 HELLO LOVE Chris Tomlin
Sixsteps/Sparrow

144 RO.OT.S. (ROUTE OF
OVERCOMING THE STRUGGLE)
Flo Rida-Poe Boy/Atlantic/AG

145 APPEAL TO REASON Rise
Against-DGC/Interscope/IGA

146 WHAT A NIGHT! A CHRISTMAS
ALBUM Harry Connick. Jr-
Columbia/Sony Music

147 KIDZ BOP 1 Kidlz Bop Kids-
Razor & Tie

148 17'S NOT ME, IT'S YOU Lily
Alfen-Capitol

149 UNIVERSAL MIND CONTROL
Cormmion-G.QOD./Geffen/IGA

150 FOREVER IN A DAY DAY26-Bad
Boy/AG

151 REVELATION 7hirdf Day-Essential

152 KELLIE PICKLER Kellie Pickier-

9/BNA/SMN

153 ROCKFERRY Duffy-Mercury/
IDIMG

154 FINDING BEAUTY IN NEGATIVE
SPACES Seether-Wind-up

155 A SWINGIN' CHRISTMAS 7ony/
Bennett Featuring The Count
Basie Big Band-RPM/
Columbia/Sony Music

156 AWAKE
Skillet-Ardent/INO/Atlantic/AG

157 MAN ON THE MOON: THE END
OF DAY Kid Cuchi-Drearm On/
GOOD/Universal Motown/UMRG

158 THE ESSENTIAL NOW THAT'S
WHAT | CALL CHRISTMAS

Various Artists-Universal/
EMI/Sony Music/UMe

159 MY LOVE: ESSENTIAL
COLLECTION Ce/ine Dion-
Columbia/Sony Music

160 THE LAST Aventura-Premium
Latin/Sony Music Latin

161 LIVE ON THE INSIDE
Sugarlana-tercury Nashville/
UMGN

162 35 BIGGEST HITS Toby Keith
Shew Dog Nashvifis/UMe

163 LIFE STARTS NOW Three Days
Grace-Jve/ILG

164 NOTHING BUT THE BEST /ank
Sinatra-Reprise/ Warner Bro:

165 GRAMMY NOMINEES 2009
Various Artists-Grammy/Rhino

166 ALL WRAPPED UP! (EP)
Various Artists-Hollywood

167 3 DOORS DOWN 3 Doors
Down-Universal Republic/
UMRG

168 KEEPS GETTIN' BETTER: A
DECADE OF HITS Christns
Aguitera-RCA/RMG

169 SONIC BOOM Kiss-Kiss

170 REVOLUTION Miranda
Lambert-Columbia
(Nashville)/SMN

171 IF ON A WINTER'S NIGHT...
Sting-Cherrytree/DG/Umiversal
Classics Group

172 AMERICAN RIDE Toby
Keith-Show Dog Nashville

173 HUMAN Brandly-Knockout/
E1/Epic/Sony Music

174 TRANSFORMERS: REVENGE
OF THE FALLEN: THE ALBUM
Soundirack-Reprise/Warmer Bros,

175 THE NEW GAME
Mudvayne-Epic/Sony Music

176 ISOLATED INCIDENT Dare
Cook-Comedy Centra

177 WOLFGANG AMADEUS
PHOENIX Phoenix-Loyaute/
Glassnote

continued on >>pB0

THEYEAR
IN MUSIC—
ONLINE

Critics—And Readers—
Choose Best Albums
Of 2009

With more than 250 charts that track the best-selling
albums and most-piayed singles of 2009 and 11 charts
that analyze the concert industry, the printed ver-
sion of Billboard’s Yearin Music provides an in-depth
look at the state of the business.

But Billboard.com and Billboard.biz provide even
more extensive year-end coverage

On Billboard.com, a perennial favorite, the Critic’s
Choice poll, will present top 10 lists compiled from
the votes of Billboard’s worldwide team of writers

and editors. But this year, we also turned to the
real exp you. Compiling votes itted on-
line, Billboard.com presents the Readers’ 20 Best
Albums of the Year.

In addition, the Year in Music coverage on Bill-
board com will include versions of our charts of
the year's top Hot 100 Songs, Billboard 200 Al-
bums, artists and tours, supplemented with video.
You'll also find a gallery of photos of the year.

on Billboard.biz, the Year in Music package will
include an extended version of our print stories,
the 10 Biggest Business Stories of 2009 and exclu-
sive content like the 10 most popular stories on
Billboard.biz this year.

Billboard.biz will offer nearly 400 charts, in-
cluding many exciusive to the Web. Deeper vear-
end recaps appear on Billboard.biz for categories
including Top Billboard 200 Artists, Top Compre-
hensive Albums, Top Independent Albums and
Top Internet Albums.

Deeper charts appear online for such genres as
R&B, country, Latin, regional Mexican, tropical,
dance, Christian and 9ospel, classical and jazz.
Exclusive to Billboard.com are 18 additional top
genre year-end chart:
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178 SWOON Siiversun Pickuos
dangerbird

179 #1S ... AND THEN SOME Brooks
& Dunn-Arista Nashville/SMN

180 YOUR SONGS Harry Connick,
Jr-Columbia/Sony Music

181 FULL CIRCLE Creed-Wind-up

182 NOW 32 Various Artists-EMI/
Universal/Zomba/Sony Music

183 GLEE: SEASON ONE' THE
MUSIC VOLUME 1Souncitrack
20th Century-Fox TV/Columbia,
Sony Music

184 HIT MAN: DAVID FOSTER &
FRIENDS Daviol Foster-143/
Reprise/Warner Bros

185 HOT AUGUST NIGHT/NYC Ve
Diamond-Columbia/Legacy/
Sony Music

186 DOLL DOMINATION 7he
Pussycat Dolls-interscope/IGA

187 KISS AND TELL Selenz Gomez &

he Scene-Hollywood
188 CAMP ROCK Soundirack-Walt

189 THE CIRCLE Bon Jovi-Island/
IDIMG

190 FANTASY RIDE
Ciara-LaFace/)LG

191 UGK 4 LIFE

/UK

1921T'S BLITZ! Yeah Yeah Yeahs-
Dress Up/DGC/Interscope/IGA
193 SPEAKING LOUDER THAN
SEFORE Jeremy Camp-BEC
194 METAMORPHOSIS Papa
Ro: “/Interscope/IGA
195 X: TEN Tace Adkins- Capito

196 FAR Regina Spektor-Sire/
Warner Bros,

197 CAGE THE ELEPHANT Cage

198 THE GREATEST SONGS OF THE
EIGHTIES Barry Manilon,

199 LA REVOLUCION Wisin &

te/UMLE

200 SOUNDS OF THE UNIVERSE
Dex

Yandel-WY/

Mute;

DUO/GROUP

T morttabel
K] NICKELBACK (1) Roadrunner
RASCAL FLATTS (3) Lyric Street
THE BLACK EYED PEAS (1)
Interscope/iIGA

KINGS OF LEON (1) RCA/RMG
JONAS BROTHERS (6)
Hoffywood

ZAC BROWN BAND
Roar/Bigger Picture/Home.
Grown/Atiantic/AG
SUGARLAND (3) Mercury
Nashvilie/UMGN

U2 (3} tsland/interscope/iIGA
DAUGHTRY (2) 19/RCA/RMG
DAVE MATTHEWS BAND (2)
Bama Rags/RCA/RMG

Y

o a

rY

~

3o w

op Billboard 200
Artists — Female

Pos.ARTIST (o Charicd Ties) rioent/Label
N TAYLOR SWIFT (3) Big Machine
MILEY CYRUS (6) Hollywood
BEYONCE (2) Music
Worid/Columbia/Sony Music
BRITNEY SPEARS {3) Jive/ ULG
LADY GAGA (1) Srreamiine/.
Kontve/Cherrytree/interscope/

Y

@ »

PINK (D LaFace/NLG

CARRIE UNDERWOOD (2) 719/
Arista Nashville/SMN

KEYSHIA COLE (2) /mani/
Geffen/IG:

WHITNEY HOUSTON (1) Arista/
RMG

KELLY CLARKSON (1) 5/19/
RCA/Sony Music

~ o

©

©

3

Top Billboard 200
Artists — Male

Pos ARTIST( z

I KANYE WEST (7) Roc-A-
Fella/Def Jarn/IDIMG
EMINEM (1) Web/Shady/
Aftermath/interscope/iGA
JAY-Z (2) Roc Nation/AG
DAVID COOK ) 19/RCA/RMG
JAMIE FOXX (1) J/RMG
MAXWELL (1) Columbia/Sony

avsw N

~

T () Grand Hustie/Atlantic/AG
KENNY CHESNEY (5) BNA/SMN
JASON MRAZ (2) Atlantic/AG
DARIUS RUCKER (1) Capito/
Nashville

Zea

v
NICKELBACK
£

Top Billboard 200
Imprints

PO IMPRINT (No Chartec Ttes)

[l coLuMmBiA (66)
ATLANTIC (49}

BIG MACHINE (4)
INTERSCOPE (43)

'WALT DISNEY (77
HOLLYWOOD (24)

RCA (20)

DEF JAM (24)

REPRISE (31}
CAPITOLNASHVILLE (74)

Co N AW N

3

Tog Billboard 200
Labels

Pos LABEL (o
Kl soNy Music (1,2)

ATLANTIC GROUP (54)
INTERSCOPE GEFFEN A&M (61)
RCA MUSIC GROUP (28)
ISLAND DEF JAM MUSIC
GROUP (45)

WARNER BROS. (75)

JIVE LABEL GROUP (32)
UNIVERSAL MOTOWN
REPUBLIC GROUP (44)

BiG MACHINE (4)

SONY MUSIC NASHVILLE (22)

ND wawwN

3

3w

Top Billboard 200
Distributors

Pos DISTRIBUTOR (Vo e T

) uNIVERSAL (339

SONY MUSIC (254)

WEA (205)
INDEPENDENTS (474)
EMM (742)

N

oo w

Comprehensive
AI um Artists
Pos. ARTIST (Ma Charted Tiskes) imprnt/Label
[ MICHAEL JACKSON (17) ML/
Epic/Sony Music
TAYLOR SWIFT (3) 8ig Machine
MILEY CYRUS (4) Holfywood
NICKELBACK (2) Roadrunner
BEYONCE (2) Music Worid/
Columbia/Sony Music
THE BEATLES (18) Appie/Capitol
RASCAL FLATTS (3) Lyric Streel
BRITNEY SPEARS (2) Jve/ LG
KANYE WEST (2) Roc-A-Fella/
Def JamAIDIMG.
LADY GAGA (1) Streamline/
Kont jve/Cherrytree/interscope/
1GA

P S I S

3

Tog Comprehensive

Albums

Pos TITLE At meret/.

KD FEARLESS Tayior Swift-Big
Machine

2 1AM..SASHA FIERCE
Beyonce-Music World/
Columbia/Sony Music

3 DARK HORSE
Nickelback-Roadrunner

4 NUMBER ONES Michas!
Jackson-MJJ/Epic/Sony Music

5 TWILIGHT
Soundtrack-Surmir
Shop/Atlantic/AG

6 HANNAHMONTANA: THE
MOVIE Soundltrack-Walt Disnay

7 CIRCUS Britney Spears-Jive/JLG

8 808S & HEARTBREAK Kanye
West-Roc-A-Fella/Def Jam/
IDIMG

/Chop

3

5

&

H

&

&

S

3

B

N
3

N

N
N

~
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~
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o
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@
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@
8

>
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2
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THE FAME Lacly Gaga-
Streamline/KonLive/Cherrytree,
Interscope/IGA

RELAPSE Eminem-Web/Shady
Aftermath/Interscope/IGA
THEEN.D. The Black Eyed
Peas-Interscope/IGA

ONLY BY THE NIGHT Kings OF
Leon-RCA/RMG

THE BLUEPRINT 3 Jay-Z-Roc
Nation/AG

DAVID COOK David Cook-19,
REA/RMG

THE FOUNDATION Zac Brown
Band-Roar/Bigger Picture/
Heme Grown/Atlantic/AG
THRILLER Michae! Jackson-
Epic/Legacy/Sony Music
NOW 29 Vorious Artists
Universal/EMI/Sony Music/

FUNHOUSE Pink-LaFace/JLG
INTUITION Jamie Foxx-J/RMG
NO LINE ON THE HORIZON
U2-Island/Interscope/IGA
UNSTOPPABLE Rascal
Flatts-Lync Street

THE ESSENTIAL MICHAEL
JACKSON Michael Jacksan
Epic/Legacy/Sony Music

A DIFFERENT ME Keyshia
Cole-Imani/Geffen/IGA

BIG WHISKEY AND THE
GROOGRUX KING Dave
Matthews Band-Bama Rags/
RCA/RMG
BLACKSUMMERS'NIGHT
Maxweli-Columbia/Sony Music
1.OVE ON THE INSIDE
Sugarisna-Mercury Nashville/
UMGN

TAYLOR SWIFT Taylor Swift-Big
Maghine

21ST CENTURY BREAKDOWN
Green Day-Reprise/Warner
Bros

LEARN TO LIVE Dars
Rucker-Capitol Nashville
PAPER TRAIL 7./ -Grand Hustle/
Atlantic/AG

NOEL Josh Groban-143/
Reprise/Warner 8ros.

WE SING. WE DANCE. WE
STEAL THINGS, Jason Mraz-
Atlantic/AG

1LOOK TO YOU Whitney
Houston-Arista/RMG

NOW 31 Various Artists-EMI/
Universal/Zomba/Sany Music
HIGH SCHOOL MUSICAL 3:
SENIOR YEAR Sourgtrack

Walt Disney
BLACK ICE AC/DC
Sony Mustc

ALL 1 EVER WANTED Ke/fy
Clarkson-5/19/RCA/Sony Music
THE TIME OF OUR LIVES (EP)
Mitey Cyrus-Hollywood

WIDE OPEN Jason Aldean
Broken Bow

THE FRAY The Fray
LEAVE THIS TOWN Daughtry
19/RCA/RMG

NOW 30

Solumbiay

pic/Sony
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fi/Sony Music/

DY ANTEBELLUM Lacly
petum-Capit iile
JEPROMISE / Divo-SYCO/
IAEL JACKSDN'S THIS IS
SOUNDTRACK) Michae!
Music
FREEOOM Akon-Konvict/

¥IVA LA VIDA OR DEATH AND
LHIS FRIENDS Colcolay
i

[
BOCK N ROLL JESUS 4G

IMMA MIAL
Whcrrock-Decca

Wdeepes version of this
2t appears on billboard.biz

pIndependent
m Artists

o e
ON ALDEAN (2) Broken

ICKENFOOT (1) Recliine
RLJAM (1) M

RINCE (1)

INNHEIM STEAMROLLER (%)

9 PHOENIX (2) Loyaute/Glassnote
10 FLEET FOXES (2) Sub Pop

big.

oft
1 biliboard.biz

Top Independent
Albums

Pos, TTLE A -mprn,
[l WIDE OPEN Jason Aldean
Broken Bow

LDTUS FLOW3R/MPLSOUND/
ELIX3R Prince/Brie Valente-NPG
CHICKENFOOT Chickenfoot:
Redline

BACKSPACER Pear/ Jom-
Monkeywrench

SONIC BOOM Kiss-Kiss
SWOON Silversun Pickups-
dangerbird

ISOLATEO INCIDENT Dene
Cook-Comedy Central
WOLFGANG AMADEUS
PHOENIX Phoenix-Loyaute/
Glassnote

WE STARTED NOTHING 7he
Ting Tings-Columbia

GOSSIP IN THE GRAIN Ray
LaMontagre-RCA

FLEET FOXES Fleet Foxes-Sub
Bop

NOTHING PERSONAL A/ Time
Low-Hopeless

CAGE THE ELEPHANT Cage
The Elephant-DSP/ve
WINTER WONDERLAND

N

w

IS

o w

~

3

©

3

"

@

S

DOUBLE ISSUE

Various EMI Special
Markets/Starbucks

@

3

1

B

N
S

NNN
HRR

JASON ALDEAN

MIDDLE CYCLONE Neko Case-
Anti-/Epitagh

THE ULTIMATE HITS Garth
Brooks-Pear|

HOMESICK 4 Day To
Remember-Victory
INNOCENCE & INSTINCT
Red-Essential
CHRISTMASVILLE Mannheim
Steamrolier-American
Gramaphione

STILL BeBe & CeCe Winans:
B&C/Malaco

VECKATIMEST Grizzly Bear-Werp
REVELATION Journey-Nomota
VAMPIRE WEEKEND Vampire
Weekend-XL/Beggars Group
LONG ROAD OUT OF EDEN
Eagles-ERC

FOR EMMA, FOREVER AGO
Bon Wer- Jagjaguwar

Top Independent

Al

um Imprints

Pos. IMPRINT (13 (7
[} BROKEN BOW (5)

~

N X

NPG (1)
REDLINE (/)
MONKEYWRENCH (1)
COMEDY CENTRAL (9)
SUBPOP (5)

VICTORY (9.

AMERICAN GRAMAPHONE (3)
ANTI- (9)
JAGJAGUWAR (5)

NEKO CASE

Top Independent
Album Labels
Pos.LABEL (v Chartec Ties)

£l BROKEN BOW (5)
EPITAPH {77)
STARBUCKS (77

ETzp

NPG (1)

REDLINE ()
MONKEYWRENCH (1)
SUB POP (7)

COMEDY CENTRAL (/0)
ATO(12)

IR RRVEY W B QY

8

Top Internet

Album Artists

Pos ARTIST (e

[l MICHAEL JACKSON (12) ML/
Epic/Sony Music

THE BEATLES (76} Apple/Capitol
TAYLOR SWIFT (1) Big Machine
DAVE MATTHEWS BAND (2)
Bama Rags/RCA/RMG
ILDIVO (2) SYCO/Columbra/
Sony Music

a2 wN

»

U2 (2 islanc/interscope/IGA
DAVID COOK (1) 19/RCA/RMG
BOB DYLAN (2) Columbia/
Sony Music

ANDREA BOCELLI (2)
Sugar/Decca

omNo

=

Top Internet Albums

Pos TLE Artst impert/Labet
I FEARLESS Tayior Swift-Big
Macl;ne

THRILLER Michas! Jackson
Epic/Legacy/Sony Music
TWILIGHT Soundtrack
Summit/Chop Shop/Atlantic/AG
BIG WHISKEY AND THE
GROOGRUX KING Dave Matthews
Band-Bama Rags/RCA/RMG
AND WINTER CAME... £nya
Repirise/Warner Bros,

OFF THE WALL Michael Jackson
Epic/Legacy/Sony Music

~

“

IS

@

o

~

@

5

3

o

=

@

biz i

To|
Al

THE PROMISE // Drvo-SYCO/
olumbia/Sony Music

NO LINE ON THE HORIZON

U2-Island/Interscope/IGA

DAVID COOK David! Cook-19/

RCA/RMG

BAD Michael Jackson-Epic/

Legacy/Sony Music

PLAYING FOR CHANGE:

SONGS AROUND THE WORLD

Various Artists-Hear

THE BEATLES IN STERED 7he

Beatles-Apple/Capitol

DARK HORSE fVickelback

Roadrunner

NUMBER ONES

Jac n-MJJ/Eprc/

WORKING ON A DREAM £7c

1gsteen-Calumbia/Seny Music

: on billboard.biz

Iinternet
um Imprints

Pos IMPRINT
[} cDLUMBIA (3

~

oA w

To|
Al

EPIC (22)
REPRISE (20)
APPLE (17)
LEGACY (72

Internet
um Labels

Pos.LagEL .
8 soNY MusIC (64

2

" s oW

WARNER BROS. (35)
ATLANTIC GROUP ¢
RCA MUSIC GROUP (14)
CAPITOL (26)

www.blilboard.biz
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THE BLACK EYED PEAS

Top Digital
Album’Artists

Pos AT

Bl MICHAEL JACKSON (12) pM/l/
Epic/Sony Music

KINGS OF LEON (1) RCA/RMG
TAYLOR SWIFT (2) Big Machine

“w N

@

THE BLUEPRINT 3 Jay-2-Roc
Nation/AG

BIG WHISKEY AND THE
GROOGRUX KING Dave Matthews
Band-Bama Rags/RCA/RMG
THE EN.D. The Black Eved
Peas-interscope/iGA

@

~

4 LADY GAGA (1) Streamiine/ 8 8085 & HEARTBREAK Kanye
KonLve/Cherryt WVesi-R Fella/Def Jarn/I
DJMG
5 JAY-Z (1) Roc Nation/AG 9 RELAPSE
6 DAVE MATTHEWS BAND (1) Erninem-Web/Shady/Afterrmath/
Barna Rags/RCA/RMG Interscope/IGA
7 KANYE WEST (2) Roc-A 10 CIRCUS Britney Spears-Jive/ILG
Felta/Def Jam/IDIMG 1 THE ESSENTIAL MICHAEL
8 THEBLACKEYED PEAS () JACKSON Michael Jackson
Interscope/IGA Epic/Legacy/Seny Music
9 U2 tsland/interscope/IGA 12 NO LINE ON THE HORIZON
10 EMINEM (1) Web/Shady,” U2-Island/Intersgope/IGA
Aftermath/interscope/IGA 13 THE FRAY The Fray-Epic/Sony
Music
@ chart ic l‘;IIlhuam biz UEDARKHORSE
Nicketback-Roadrunner
15 21ST CENTURY BREAKDOWN

Top D|g|ta| Albums
Pos TITLE At -mprm.
E twiLiGHT
Soundtrack-Sumn
Shop/Atlantic/AG
ONLY BY THE NiGHT Kings OF
Leon-RCA/RMG

FEARLESS Tayior Swift-Big
Machine

THE FAME Lady Gaga:

t/Chop

~

o

IS

Streamline/KonLive/Cherrytres;

Interscope/IGA

82 BILLBOARD

Green Day-Reprise/\Warner
Bros

OCEAN EYES Ow/ City-
Universal Republic/UMRG

DAY & AGE The Killers-
Istand/IDIMG

HANNAH MONTANA: THE
MOVIE Soundrack-wWalt Disney
ALL1 EVER WANTED Kelly
Clarkson-$/19/RCA/Sony Music
1 AM _SASHA FIERCE
Beyonce-Music World/
Columbia/Sony Music

21 SLUMDOG MILLIONAIRE

&

5

3

3

N
3

Sountrack-Interscope/|IGA
LEAVE THIS TOWN Daughtry-
19/RCA/RMG

VIVA LA VIDA OR DEATH AND
ALL HIS FRIENDS Co/dfoiay
Capitol

THE TWILIGHT SAGA: NEW
MOON Sounditrack-Surnmit/
Chop Shop/Atlantic/AG
INCREDIBAD The Lonely Island-
Universal Republic/UMRG

~
i

nN
o

9
2

N
®

iy Adec
 blltboard.biz

Top DI?Ital Album
Imprints

Pos. IMPRINT (o Charted Ttk

Kl ATLANTIC 27)
INTERSCOPE (25)

RCA (7))

EPIC (24)

COLUMBIA (29)

~

w AW

Top Digital
AlbumLabels

Pos LABEL (Na Chonadi Tites)

El sonyMusic se)

2 INTERSCOPE GEFFEN AZM

w

ATLANTIC GROUP (32)
RCA MUSIC GROUP (76)
ISLAND DEF JAM MUSIC
GROUP (23)

w A

Hot Digital

Songs Artists

Pos. ARTIST (i

B LADY GAGA (8) Streamiine/
Konl ive/Cherrytree/interscope
THE BLACK EYED PEAS (5)
Interscope

BEYONCE (7) Music World/'
Columbia

TAYLOR SWIFT (76) 8ig Machine
MILEY CYRUS () Wait Disney
MICHAEL JACKSON (25) £pic/
Legacy

KANYE WEST (74) Roc-A-Fella/
Def Jam/IDIMG

BRITNEY SPEARS (5) Jive/JLG
FLORIOA (7) Poe Boy/Atiantic
KATY PERRY (5) Capitol

T (8) Grand Hustie/Atiantic
PINK (&) LaFace/ILG

LIL WAYNE (23) Cash Money/
Universal Motown

PITBULL (4) Mr. 305/Poio
Grounds/ A/RMG

KELLY CLARKSON (3} 19/RCA/
RMG

RIHANNA (5) SRE/Def Jam/IDUMG.
KINGS OF LEON (2) RCA/RMG
THE ALL-AMERICAN REJECTS
() Doghouse/DGC/Interscope
THE FRAY (5) £pic

JASON MRAZ (3) Atlantic/RRP
AKON (6) Kanvict/Upfront/
SRC/Universal Motown
30HI3(2) Photo Finish/Atiantc/RRP.
SOULJABOY TELLEM ()
CoffiPark/interscope

DRAKE (3) Young Money/Cash

~

w

@ oo

~

GRS gew

B8 ®8<%8 & =
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NN
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Money/Universal Motown
25 SEAN KINGSTON (3) Belugs
Heights/Epic

n of this

tappears on billboard.biz

Hot Digital Songs

Pos. TITLE At IrpriLael

[l BOOM BOOM POW The Black

Eyed Peas-will..am/Interscope

POKER FACE Ladly Gaga

Streamline/KonLive/Cherrytree

Interscope

JUST DANCE Lacly Gag

Featuring Colby O'Donis-

Streamline/KonLive/Interscope

RIGHT ROUND Fio Rida-Poe

Boy/Atlantic

1GOTTA FEELING The Black

Eyed Pess-Interscope

SINGLE LADIES (PUT A RING

ON IT) Beyonce-Music World/

Columbia

GIVES YOU HELL 7he Al

Arnerican Rejects-Doghouse/

DGC/Interscope

LOVE STORY Taylor Swift

Big Machine

HEARTLESS Kanye West

Roc-A-Fella/Def Jam/IDIMG

M YOURS Jason

Mraz-Atlantic/RRP

THE CLIMB Miley Cyrus

Walt Disney/Hollywood

PARTY INTHE US.A. Miley

Cyrus-Hollywood

USE SOMEBODY Kings Of

Leon-RCA/RMG

14 DON'T TRUST ME Z0H!3
Photo Finish/Atlantic/RRP

15 YOU FOUND ME The Fray-Epic

16 DEAD AND GONE 7/ Featuring
Justin Timberiake-Grand
Hustle/Atlanttic

17 CIRCUS Britney Spears-Jive/ILG

18 KISS ME THRU THE PHONE

Soula Boy Tell ‘e Featuring

~

™

IN

w

L3

~

®

©

3

s

@

19 DOWN Jay Sean Featuring Lil
Wayne-Cash Money/Universal
Republic

20 | KNOW YOU WANT ME (CALLE
OCHO) Pitbui-Ultra

21 FIRE BURNING Sean Kingston-
Beluga Heights/Epic

22 LET T ROCK Kevin Rudolf

Featurng Lit Wayne-Cash

Money/Universal Republic

MY LIFE WOULD SUCK

WITHOUT YOU Kelly

Clarkson-19/RCA/RMG

HOT N COLD Katy Perry-Capitol

YOU BELONG WITH ME Tay/ior

Swift-Big Machine

HALO Beyonce-Music

World/Columbia

27 DAY “N'NITE Kid Cudi-Fool's
&0ld/G.0.0.D./Universal
Motown

28 LIVE YOUR LIFE T/ Featuring

Rihanna-Def Jam/Grand

Hustle/IDUMG/Atlantic

WHATCHA SAY Jason DeRulo-

N
u

Y
%R

B
3

YEAR-END DOUBLE ISSUE
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Beluga Heights/Warner Bros

30 KNOCK YOU DOWN Keri Hilson
Featuring Kanye West & Ne-
Yo-Mosley/Zone 4/Interscope

01 BLAME [T Jarie Foxx Featuring
TPain-J/RMG

R RUNTHIS TOWN Jay-Z, Rihanna
&Kanye West-Roc Nation

B SECOND CHANCE
Shinedown-Atlantic

34 CRACK A BOTTLE Eminerm. Dr
Dred 50 Cent-Shady/
Aftermath/Interscope

B WOMANIZER Britney Spears:

% LOVEGAME Lol Gaca
Streamine/Kank ive/Cherrytree/
Interscope

7 LOVE LOCKDOWN Kanye
West-Roc-A-Fella/Def Jam/
DMG

3% BEST [ EVERHAD Drake-Young

sh Money/Universal
Motown

% 600D GIRLS GO BAD Cobra
Starship Featuring Leighton
Meester-Decaydance/Fueled
By Ramen/Atlantic/RRP

40 [HATE THIS PART The PussyCat
Doiis-Interscope

@ FIREFLIES Ow/ City-Universal
Republic

@ NEW DIVIDE Linkin Park-
Machine Shop/Warner Bros.

& WAKING UP IN VEGAS Koty
Perry-Capitol

4 SOBER Pink-LaFace/ILEG

& BEAUTIFUL Aton Featuring
Colby O'Donis & Kardipal
Offishail-Konviet/Uptront/SRC/
Universal Motown

4 IF | WERE A BOY Beyonce-
Music World/Columbia

41 1LOVE COLLEGE Asher K0th-
SchoolBoy/Loud/SRC/Universal
Motown

4 OBSESSED Mariah Carey-
Island/IDJMG

4 50 WHAT Pink-LaFace/ILG

% GOTTA BE SOMEBODY
Nickelback-Roadrunner/RRP

#deeper
8 Chort appears on " Silbonrdbiz

Hot Digital Songs
Imprints

Pos IMPRINT (2 Chorted )

EB ATLANTIC (23)

EPIC (34)

JIVE (78)

MUSIC WORLD (7)

DEF JAM (24)

§ag ° cocpor versiono
chart appears on billboard biz

~

@ s w

Hot Digital Songs
Labels

Pos, LABEL (o Crortect Tites)
[l INTERSCOPE (58)
ATLANTIC (34)

ISLAND OEF JAM MUSIC
GROUP (39)

COLUMBIA ()

JIVE LABEL GROUP (23)

w o

LN

A deeper version of thi
Wi coropears on Bllisoara.biz

Hot Master
Ringtones Artists

Pos. ARTIST (va Chrted Ttes) imprnt Label

Hot Master
Ringtones
P08, TITLE Artist -impnnt/Label

¥ KISS ME THRU THE PHONE
Soulja Boy Tell em Featuring
Sammie-ColliPark/Interscope
BLAME IT Jarmie Foxx Featuring
T-Pain-J/RMG

DEAD AND GONE 7/ Featuring
Justin Timberiake-Grand
Hustle/Atlantic

HEARTLESS Kanye West-Roc-
A-Fella/Def Jam/IDIMG

BOOM BOOM POW 7he Biack
Eyed Peas-will i.am/Interscope
DAY 'N* NITE Kid Cucti-Fool's
Gold/G.00 D./Universal
Motown

ALL SUMMER LONG Kict Rock-
Top Dog/Atiantic

BIRTHDAY SEX Jererni-Mick
Schuitz/Def Jam/IDIMG
WHATEVER YOU LIKE 7/
Grand Hustle/Atlantic

10 RIGHT ROUND Flo Rida-Poe
Boy/Atlantic

CHICKEN FRIED Zac Brown
Band-Home Grewn/Attantic/
Bigger Picture

BiG GREEN TRACTOR Jason

N
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Bl 1 (7 Grand Hi
SOULJA BOY TELL'EM (4)
CoitiPark/Interscope

THE BLACK EYED PEAS (3)
Interscope

KANYE WEST (7) Roc-A-Fella/
Def Jam/DIMG

BEYONCE (5) Music World/
Columbia

ZAC BROWN BAND (3) Home
Grown/Atlantic/Bigger Picture
LADY GAGA (5) Streamiine/
KonlLive/Cherrytree/Interscope
JEREMIH (2 Mick Schuitz/Def
Jam/IDIMG

JASON ALDEAN (2) Broken Bow,
MICHAEL JACKSON (12) MA)/Epic
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bl A deeper version of this
& chart appears on billboare.biz

T

Bow

POKER FACE Lacly Gage-

Streamiine/KonLive/Cherrytree/

Interscope

BEST | EVER HAD Drake-Young

Money/Cash Money/Universal

Motown

TURNIN ME ON Ker: Hifson

Featuring Lil Weyne-Mosley/

Zone 4/Interscope

16 LOVE STORY Tayior Swift-Big

Machine

KNOCK YOU DOWN Ker/ Hilson

Feaiuring Kanye West & Ne-

Yo-Mosley/Zone 4/ititerscope

18 GIVES YOU HELL The Al

American Refects-Doghouse/

DGC/interscope

JUST DANCE Ladly Gaga

Featuring Colby O'Donis-

Streamline/KonLive/Cherrytree/

Interscope

1 GOTTA FEELING 7he Black

Eyed Peas-Interscope

1'M YOURS Jason Mraz-Atlantic/

RRP

22 TURN MY SWAG ON Souja Boy

Teitern-ColliPark/Interscope

LIVE YOUR LIFE 7. Featurng

Rihanna-Def Jam/Grand Hustle/

IDJMG/Atlantic

OBSESSED Mariah

Carey-island/IDIMG

25 YOU'RE A JERK New oy
Shotty/Asylum/Warner Bras,

@

B

@

3

@

N
S

N

N
&

Y
4

biz 4 decser versionot this
Z chiart appears on billbeard biz

LADY GAGA

HOT 100 ARTISTS

PoL ARTIST Vo Charted Ttes) imorry/Latel

[l LADY GAGA (7
Streamnine/KonLive/Cherrytr
ee/interscope

THE BLACK EYED PEAS (4)
interscope

BEYONCE (7) Music
World/Columbia

TAYLOR SWIFY (1) 8ig
Machine

KANYE WEST (13) Roc A-

~

“

&

@

T\, (8) Grand Hustle/Atiantic
BRITNEY SPEARS (6)
ve/iG

MILEY CYRUS (71) Holly

~

JASON MRAZ (3)
Atlaptic/RRP
DRAKE (8) Young
Money/Cash Money/Universal
Motown
LIL WAYNE (22) Cash Money/
Universal Matown
18 RIHANNA (5) SRP/Def

G

3

/DM
20 KINGS OF LEON (3)
RCA/RMG
THE ALL-AMERICAN
REJECTS (2)
Doghouse/DGCAnterscope
22 KERIHILSON (3)

-]

@

FLO RIDA (5) Poe
Boy/Atlantic

10 KATY PERRY (<) Capito!
PINK (4) LaFace//LG
PITBULL (3) Mr. 305/Pojo
Grounds/4/RMG

NE-YO (7) Def Jam/IDJMG
KELLY CLARKSON (3)
19/RCA/RMG

THE FRAY (5) Eoic

&=

I

23 SOULJA BOY TELL'EM (4)
ColhiPark/Interscope

24 AKON (4) Konvict/Upfront/
SRC/Universal Motown

25 T-PAIN (02) Konvict/Nappy
Boy/Jive/#LG

b per varsion of this
1Z :h-n appears on
billboard biz
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FLORIOA 'I
Hot 100 Songs

[EX BOOMBOOM POW The Black
Eyed Peas-will Lam/interscape
POKER FACE Lacly Gaga-
Streamline/KonLive/Cherrytree/
interscope

JUST DANCE Laly Gaga
Featuring Colby O Donis
Streamiine/KonLive/Cherrytree/
Interscope

1| GOTTA FEELING 7he Black
Eyed Peas-Interscope.

LOVE STORY Tay/or Swift-iig
Machine/Universal Repubhic
RIGHT ROUND /0 Rigia-Po
Boy/Atlantic

"M YOURS Jason Mraz-Atlantic/
RRP

SINGLE LADIES (PUT ARING
ON IT) Beyonce-Music World/
Columbia

HEARTLESS Kanye West-Roc-
A-Fella/Def Jam/IDIMG

GIVES YOU HELL 77e A/
American Rejects-Doghouse/
DGC/Interscope

YOU BELONG WITH ME Taylor
Swift-Big Machine/Universal
Republic

DEAD AND GONE 7. Featuring
Justin Timberiake-Grand
Hustle/Atlantic

YOU FOUND ME The Fray-Epic
USE SOMEBODY Kings OF
Leon-RCA/RMG

KNOCK YOU DOWN Ker Hilson
Featuring Kenye West & Ne-
Yo-Mosley/Zone 4/Interscope
BLAME (T Jamve Foxx Featuring
T-Pain-J/RMG

{KNOW YOU WANT ME (CALLE
OCHO) Pitbuil-Ultra

LIVE YOUR LIFE 7. Featuring
Rihanna-Def Jarn/Grand
Hustle/IDIMG/Atiantic
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KISS ME THRU THE PHONE

Soulja Boy Tell ‘em Featuring

Sammie-ColliPark/interscope

20 DOWN Jay Sean Featuring Lif

Wayne-Cash Money/Universal

Republic

THE CLIMB Miley Cyrus-Walt

Disney/Hollyweod

22 BEST | EVER HAD Drake-Young
Money/Cash Money/Universal
Motown

23 MY LIFE WOULD SUCK

WITHOUT YOU Kefly

Clarkson-19/RCA/RMG

-]

FEATS AND
SHARES

24

25
26

N
8

28

29

o
&

°

A Detailed Look At
The Year In Charts

350t o chart data rom 1sue cates Dec & 2098 to Nov 28,2008

EMH 2009 THE

wies  1.0%
6% gl

2009 Hot
Digital Songs,

Top Label Chart Share o
{Percentage) o

BILLBOARD 200

Top Distribution
Corporations

Chart Share

HALO Beyonce -Music World/
Columbia

HOT N COLD Katy Perry-Capitol
SECOND CHANCE Shinedown -
Atlantic

CIRCUS Britney Spears-Jive/JLG
DAY N’ NITE Kidf Cudii-Fool's
Gold/G.0.0 D/Universal Motown
PARTY INTHE U.S.A Mijey
Cyrus-Hollywood

DON'T TRUST ME 30H(3-Phota
Finish/Atlantic/RRP

RUNTHIS TOWN Jay-Z Rihanna
& Kanye West-Roc Nation

“Relapse”
“Circus™
“No Line On The Horizon™

“Live Your Life”

“Live Your Life” |
“Live Your Lite™
“Live Your Life” [}
“Live Your Life” |

>

IS
3

3

@
8

2009 The
Eminem, 1GA, 6/6/09
Britney Spears, JLG, 12/20/08
U2, 164, 3/11/09
R T G Beyonice, Sony Music, 12/6/08 482,000

2009 Hot 100 Airplay, log five Audience Weeks (Ttle/Artist/Label/Chart Bate/Audience)

LET IT ROCK Kevin Rucolf
Featuring Lil Wayne-Cash
Maney/Universal Republic
FIRE BURNING Sean Kingston-
Beluga Heights/Epic
WHATCHA SAY Jason LieRulo-
Beluga Heights/Warner Bros.
LOVEGAME Lady Gaga-
Streamline/KonLive/Cherrytree/
Interscope

WAKING UP IN VEGAS Katy
Perry-Capitol

BIRTHDAY SEX Jeremih-Mick
Schultz/Def Jam/IDIMG
SOBER Pink-taFace/JLG
WOMANIZER Britney
Spears-Jive/ILG

WHATEVER YOU LIKE
74-Grand Hustle/Atlantic
OBSESSED Wariah Carey
Island/IDJMG

MAD Ne-Yo-Def Jam/IDJMG
GOOD GIRLS GO BAD Cobra
Starshiv Featuring Leightan
Meester-Decaydance/

Fueled By Ramen/Atiantic/
RRP

LOVE LOCKDOWN Karye
West-Roc-A-Fella/Def Jam/
1D4MG

SO WHAT Pink-LaFace/JLG
HOTEL ROOM SERVICE Pithuii-
Mr. 305/Palo Grounds/J/RMG
CRACK A BOTTLE Eminem, Dr
Dre & 50 Cent-Shady/
Aftermath/Interscope

IF | WERE A BOY Beyonce-
Music Worid/Cotumbia

TURNIN ME ON Kers Hilson
Featuring Lil Wayne-Mosley/
Zone 4/Interscops

I HATE THIS PART The Pussycat
Dalfs-Interscope

Rl —

R Eminem, Dr. Dre & S0 Cent, Interscope. 2/21/09

WTROEUEM Lady Gaga featuring Colby 0'Donis, tnterscope, 110/09
418,000
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Iboard 200, Top five Sates Weeks Tite/Arist/Label/Chart Date/Sales)

GOTTA BE SOMEBODY
Nickelback-Roadrunner/RRP
PLEASE DON'T LEAVE ME
Pink-LaFace/JLG

PAPARAZZ! Lady Gaga-
Streamline/KonLive/Cherrytree/
Interscope

BEAUTIFUL Akon Featuring
Colby O'Donis & Karanal
Offishali-Konvict/Upfront/SRC/
Universal Motown

VIVA LA VIDA Coido/ay-Capitol
RIGHT NOW (NA NA NA) Akon
Kenvict/Upfront/SRE/Universal
Motown

BATTLEFIELD Jordin Sparks-19/
Jive/ILG

SUGAR Flo Rida Featuring
Wynter-Poe Boy/Atlantic

MISS INDEPENDENT Ne-Yo-Def
Jam/IDIMG

FIREFLIES Ow/ City-Universal
Repubic

NEW DIVIDE Linkin Park-
Machine Shop/warner Bros.
EMPIRE STATE OF MIND Jay-7 +
Aficia Keys-Roc Nation

NO SURPRISE
Davightry-19/RCA/RMG

SHE WOLF Shakira-Sony Music
Latin/Epic

BREAK UP Mario Featuring
Bucci Mane & Sean
Garrett-J/RMG

SWEET DREAMS Bayonce-
Music World/Columbia

EVERY GIRL Young Money-
Yaung Money/Cash Money/
Unwversal Motown

FALLIN FOR YOU Colbie
Caitfat-Universal Republic
UNTOUCHED The Veronicas
EngineRoom/Sire/

419,000



www.americanradiohistory.com

Warner Bros,
IF TODAY WAS YOUR LAST DAY
Nicketback-Roadrunner/RRE
THROW I IN THE BAG
Fabolous Featuring The-
Dream-Desert Storm/Def
Jam/IDIMG
LOVE DRUNK Boys L ke Girls-
Columbia
1LOVE COLLEGE Asher Rorf-
SchoolBoy/Loud/SRC/Universal
Motown
IF U SEEK AMY Britney Soears-
Jve/ILG
BIG GREEN TRACTOR Jason
Aldean-Broken Bow
WHITE HORSE Tay/or Swift-Big
Machine
DISTURBIA Rihanna-SRP/Def
Jam/IDIMG
21GUNS Green Day-Reprise
TURN MY SWAG ON Sou)a Boy
Telfern-ColliPark/Interscope
ROCKIN' THAT THANG e~
Dream-Radio Killa/Def Jam/
IDIMG
CHICKEN FRIED Zac Brown
Band-Home Grown/Atlantic/
Bigger Picture
DIVA Beyonce-Music World/
Columbia
REPLAY {ysz-Time Is Money/
Beluga Heights/Reprise
THEN Brad Paisley-Arista
Nashville
HER DIAMONDS Rob
Thomas-Emblem/atlantic
HOW DO YOU SLEEP? Jesse
McCartney Featuring
Ludacris-Hollywood
3 Britney Spears-Jive/JLG
FOREVER Drake Featuring
Kanye West, Lil Wayne &
Eminem-Harvey Mason/Zone
4/Streamline/Interscope
ONE TIME Justin Bieber—
5land/IDJMG
1 RUN TO YOU Lagy
Antebellum-Capital Nashyille
) DO NOT HOOK UP Kelly
Clarkson-19/RCA/RMG
GREEN LIGHT John Legend
Featuring Andire 3000~
GOOD./Calumbia
PEOPLE ARE CRAZY 5illy
Currington-Mercury Nashville
WHATEVER T IS Zac Brown
Band-Home Grown/Atiantic/
Bigger Picture
ALREADY GONE Keily
Clarkson-19/RCA/RMG
GOODBYE Kristinia DeBarge-
SodaPop/Island/IDIMG
97 SAY HEY (I LOVE YOU) Michae!
Franti & Spearhead Featuring
Cherine Andersan-Boo Boo
Wax/Ant-/Universal Repubhic
POP CHAMPAGNE Jim Jones &
Ron Browz Fealuring Juelz
Santana-Ether Boy/Universa
Motown/Columbia/El
99 PRETTY WINGS
Maxwell-Columbia
100NEVER SAY NEVER 7he
Fray-Ep
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YEAR-END DOUBLE ISSUE

1. “POKER FACE,”
LADY GAGA
(Streamline/ Konlive/
Cherrytree/interscope)
2.“HOTN COLD,”
KATY PERRY (Capitol}

GUETTA FEATURING
AKON (Gum/Virgin)
4.%1 GOTTA FEELING
THE BLACK EYED PEAS
(Interscope)

S. “INFINITY 2008,
‘GURU JOSH PROJECT
(BigCityBeats/Intergalatic)

SINGLES %
COMPANY 2008
UMGI
SONY BMG
EMI
WARNER
Music

OTHERS

Hot 100 Artists —
Duo/Group

POS. ARTIST (No, Chiarteet Titles) frmvonntLabel

BN THE BLACKEYED PEAS (4)

int

THE FRAY (5) Epic

KINGS OF LEON (3) RG4/RMG
THE ALL-AMERICAN REECTS
(2) Doghouse/DGC/interscope
SHINEDOWN (3) Atiantic
NICKELBACK (4
Roadrunner/RRP

ZAC BROWN BAND (3) Home
Grown/Atlantic/Bigger Picture
30H13 (2) Photo
Finish/Atantic/RRP

LADY ANTEBELLUM (3) Capito/
Nashville

THE PUSSYCAT DOLLS (4)
Interscope

2w

> n

~

o

®

3

Hot 100 Artists —
Female

Fos ARTIST. e Porrtsbe

Il LADY GAGA (6) Streamime/
KonLwve/Cherrytree/interscope
BEYONCE (7) Music World/
Columbia

TAYLOR SWIFT (1) Big Machine
BRITNEY SPEARS (6) Jive/ULG
MILEY CYRUS (1) Hollywood
KATY PERRY (<) Capjtol

PINK (4) LaFace/ULG

KELLY CLARKSON (%) 19/RCA/
RMG

RIHANNA (5) SRE/DeF Jarm/IDIMG
KERIHILSON (3) Mos/ey/Zone 4/
Interscope

NP M e n w

)

Hot 100 Artists —

Male

P ARTIST (o Crateo Ty mpmi /Ll

Bl KANYEWEST (13) Roc-A-Fells/
Def Jam/IDJMG

2 T.1.(8) Grand Hustle/Atlantic

3 FLORIDA (5) Poe Boy/Atlantic

4 PITBULL (3) M7 305/Polo
Grounds/l/RMG

5 NE-YO (7 Def Jarm/IDIMG

& JASONMRAZ (5) Atlantic/RRP

7 DRAKE (8) Young Money/Cash
Money/Universal Motown

B LIL WAYNE (22) Cash Money/
Universal Motown

9 SOULJABOY TELL'EM ()
ColliPark/interscope

10 AKON (4} Konvict/Upfront/.

SRC/Universal Motown

Hot 100 Imprints
Pos IMPRINT (1 oo T
Bl amLanTic 26)
2 DEFJAM(27)
3 MUSIC WORLD (7

4 BIG MACHINE (73}

5 CASH MONEY (74)

6 JIVE(22)

7 RCA (79)

8 CAPITOL NASHVILLE (77)
9 INTERSCOPE (9

1019 (30)

Hot 100 Labels

Pos. LABEL (. e/ it

R INTERSCOPE (56)

2 ATLANTIC (401

3 ISLAND DEF JAM MUSIC
GROUP (47)

4 RCAMUSIC GROUP (39)

5 COLUMBIA (47)

6 JIVE LABEL GROUP (Z9)

7 UNIVERSAL REPUBLIC (/8)

8 ROADRUNNER PROMOTIONS
8

9 UNIVERSAL MOTOWN (20)

10 CAPITOL (22

e of this
biz 1 billboard.brz

Hot 100 Producers
PO PRODUCER (o et T

KT NADIR “REDONE” KHAYAT
2 DR.LUKE ()

3 JAMES "JIM JONSIN®
SCHEFFER (5)

MAX MARTIN (5)

KANYE WEST (&)
WILLLAM (4)

ROB CAVALLO (i
NATHAN CHAPMAN (
TAYLOR SWIFY (i

MARTIN TEREFE (4]

LI SN

3
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Hot 100 Airplay

Pos TITLE Artst-morii/Label

[l LOVE STORY Tayior Switt-8ig
Machine/Universal Repubiic
YOU BELONG WITH ME Tayior
Swift-Big Machine/Unversal
Republic

M YOURS iason Mraz- Atlantic/RRP
KNOCK YOU DOWN Kert Hilson
Featuring Kanye West & Ne-

~

& w

3

&

3

RIGHT ROUND Flo Rigia-Poe
Boy/Atlantic

USE SOMEBODY Kings Of
Leoan-RCA/RMG

KiSS ME THRU THE PHONE
Soulja Boy Tell 'em Featuring
Sammie-ColliPark/Interscope
GIVES YOU HELL 7he 4/-
American Rejects-Doghouse/
DGC/Interscope

36

37
38

o

9

Carey-lsland/IDIMG
LOVEGAME Lacy
Gaga-Streamline/Kontive/Cher
rytree/interscone

SOBER Pink-LaFace/JLG
BREAK UP tario Featuring
Gucci Mane & Sean
Garrett-J/RMG

PLEASE DON'T LEAVE ME
Pink-LaFace/ILG

Yo-Mosley/Zone 4/Interscope 2 DOWN Jay Sean Featuring Lil 40 CIRCUS Hritney Spears-Jive/

§ BOOMBOOM POW The Black Wayne-Cash Money/Universal NI
Eved Peas-will.am/Interscope Republic 41 EVERY GIRL Young Money-

6 JUST DANCE Ladly Gaga 22 DAY “N'NITE Kidd Cuci-Fool's Young Money/Cash Money/
Featuring Colby O'Donis Gold/G.C.O.D./Unversal Motown Universal Motown
Streamline/KonLive/Cherrytres/ 23 MAD Ne-Yo-Def Jam/IDJMG 42 LETIT ROCK Kewn Rudolf
Interscope 24 MY LIFE WOULD SUCK Featuring Lil Wayne-Cash

7 BLAMEIT Jarie Foxx Featuring WITHOUT YOU Kelly Maney/Universal Republic
T-Pain-J/RMG Clarkson-19/RCA/RMG 43 HOTEL RDOM SERVICE Pitbuj-

8 |GOTTA FEELING 7he Black 25 HALO Beyonce-Music Mr. 305/Polo Grounds/J/RMG
Eyed Peas-Interscope World/Columbia 44 FIRE BURNING Sean

9 POKER FACE L0y Gaga- 26 SECOND CHANCE Kingston-Beluga Heights/Epic
Streamline/KonLive/Cherrytree/ Shinedown-Atlantic 45 WOMANIZER 8ritney
Interscope 27 BIRTHDAY SEX Jeremih-Mick Spesrs-Jive/ILG

10 LIVE YOURLIFE T Featuring Schultz/Def Jam/IDIMG 46 SO WHAT Fink-LaFace/ILG
Rihanna-Def Jam/Grand 28 HOT N COLD Katy Perry-Capitol 47 WHATCHA SAY Jason DeRulo-
Hustle/IDIMG/Atlantic 29 RUNTHIS TOWN Jay-Z, Rifarina Beluga | leights/Warner Bro:

11 SINGLE LADIES (PUT A RING & Kanye West-Roc Nation 48 THROW IT IN THE BAG
ONIT) Beyonce-Music World/ 30 WHATEVER YOU LIKE Fabolous Featuring The-
Columbia T+ -Grand Hustle/Atlantic Dream-Desert Storm/Def

12 DEAD AND GONE 7./ Festung 31 THE CLIMB Mitey Cyrus-Walt Jam/IDIMG
Justn Disry oad 49 ROCKIN’ THAT THANG 7he~
Hustie/Atlantic 32 MISS INDEPENDENT Ne-vo-Def Dream-Radio Kilta/Def Jam/|

13 BEST | EVER HAD Drake-Young Jarn/IDIMG IDIMG
Maney/Cash Money/Universal 33 TURNIN ME ON Keri Hilsor S0 DON'T TRUST ME 3OH/3-Photo
Motown Featuring Lil v Fini /RRP

14 HEARTLESS Kanye West-Roc- Zone 4/interscope
A-Fella/Def Jam/IDJMG 34 WAKING UPIN VEGAS Katy eeper ofthis

- chart appears on billboard.biz

1§ YOU FOUND ME The Fray-Epic Perry-Capitol

16 |KNOW YOU WANT ME(CALLE 35 OBSESSED Mariah

OCHO) Pitbuli-Ultra
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Top R&B/Hip-Ho
Arﬁsts P

Pow ARTIST (1o Crarted Tites) mrmt L.t
[l BEYONCE (70) Music

Top R&B/Hip-Hop
Artists — Duo/Group
Pos. ARTIST (M Chartec! Tittes) mpnnt L abel
Kl MARY MARY (3) My Block/

World/Columbia Columbia
2 JAMIE FOXX (6) J/RMG 2 THEBLACK EYED PEAS (2
3 KEYSHIA COLE (9) Interscope
Imanj/Geffen/interscope 3 YOUNG MONEY () Young
4 MAXWELL (4) Columbia Money/Cash Money/Universal
5 KANYEWEST (75) Roc-A- Motown/UMRG
Fella/Def Jam/IDIMG 4 DAY26 (4) Bad/ Boy
6 NE-YO (1]} Def Jam/IDIMG 5 UGK (2) Tril/ UGK/ive/ILG
7 T (4) Grand Hustle/Atiantic
8 JAY-Z (JO) Roc Naton
9 THE-DREAM (3) Radio Killa/ R&B/Hip-| HOP
Def Jam/IDIMG Ar ists — Female
10 DRAKE (71) Young Money/Cash  Pos ARTIST (o Cravtedt Tites)mornip el
Money/Universal Motown/UMRG [l BEVONCE (10) Music Woric/
N KERIHILSON (8) Mosiey/Zone Columbie
4/interscope 2 KEYSHIA COLE (9)
12 MUSIQ SOULCHILD (53 Atlantic Imani/Geffen/interscope
13 Lit WAYNE (24) Cash Money/ 3 KERIHILSON (8) Mosley/Zone
Universal Motown/UMRG 4/interscope
14 T-PAIN (76) 4 JUDSON ()
Boyive/dLG 5 JAZMINE SULLIVAN (6) J/RMG
15 ANTHONY HAMILTON (3) & CHRISETTE MICHELE (4) Def
Mister's Music/So $o DetULG Jam/IDIMG
16 JENNIFER HUDSON () 7 WHITNEY HOUSTON (4)
Arista/RMG Arista/RMG
17 JAZMINE SULLIVAN (6) //RMG 8 MARIAH CAREY (9)
18 TREY SONGZ (10) Song Istanc/IDIMG
Book/Atlantic 9 RIHANNA (8) SRE/
19 PLIES (71) Big Gates/Sho-N- Def Jam/IDIMG
Stide/Atiantic 10 LETOYA (4) Caprtol
20 CHARLIE WILSON () P Music/
JivefItG )
21 USHER (6) LaFace/ULG ) R&B/Hip-Hop
22 LUDACRIS (1)) DTF/Def Artists — Male
Jam/IDIMG Pos ARTIST (No Charted k) mom /.
23 CHRISETTE MICHELE (4) Def El JAMIE FOXX (8) J/RMG
S/ IDIMG 2 MAXWELL (4) Columbia
24 WHITNEY HOUSTON () 3 KANYE WEST (15) Roc-A-
Arista/RMG Fella/Def Jam/IDIMG
25 PLEASURE P (6) Atlantic 4 NE-YO (71) Def Jam/IDJMG
S Td.(14) Grand Hustle/Atiantic
b]z SCPTIC A P 6 JAY-Z (10) Roc Nation
58 chartappearsonblllboardbiz 5 e DREAM (9) Ratlio K/
Def Jam/IDJMG
8 DRAKE (1) Young Money/Cash
Top New R&B/ Money/Universal Motown/UMRG
Hip-Hop Artists 9 MUSIG SOULCHILD (5) Atfantic
Pos. ARTIST (o Charted Tites) imprni/Labet 10 LiL WAYNE (24) Cash Money/

ER DRAKE (71) Young Money/Cash
Money/Universal
Motown/UMRG

KERIHILSON (8) Mosley/Zone
4/interscope

PLEASURE P (6) Atlantic
JEREMIH (<) Mick Schultz/Def
Jamy/IDIMG

KON (4) Up&Up/Universal
Republic/UMRG

YOUNG MONEY (3) Young
oney/Cash Money/Universal
Magown/UMRG

DORROUGH (3) NGenlus/E1
KID CUDI () Dream On/
G.0.0.D/Universal Motown/
UMRG

LAURA IZIBOR (3) Atlantic
YUNG LA, (3) Grand
Hustle/Interscope

~

A w

@«

3

® N

3w

Universal Motown/UMRG

Top R&B/Hip-Hop
Imprints

Pos IMPRINT (10 Crorted Tiies)

Ell oEF JAM (9D

ATLANTIC (36)

Je2

COLUMBIA (30

MUSIC WORLD {74
ARISTA (9]

UNIVERSAL MOTOWN (49)
GRAND HUSTLE (/5)
GEFFEN (25)

JIVE (32)

Ve No N AN

3

YEAR-END DOUBLE ISSUE
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Top R&B/Hip-Hop
Lagels

Pos. LABEL (
[} ISLAND DEF JAM MUSIC
GROUP (706)

ATLANTIC GROUP (74
SONY MUSIC (55)
INTERSCOPE GEFFEN
A&M (69)

RCA MUSIC GROUP (37)
UNIVERSAL MOTOWN
REPUBLIC GROUP (58)
JIVE LABEL GROUP (52)
WARNER BROS. (42)
CAPITOL (23

Ei(4])

A

o

R

EMINEM

YEAR-ENO DOUBLE ISSUE

KEYSHIA COLE

Top R&B/Hip-Hop
Album Artists

Pos. ARTIST (o Crevtect Tiies)

© W N @ wmaw N
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BEYONCE (2) Music Worlc/
Columbia/Sony Music

KEYSHIA COLE (7) imani/
Geffen/IGA

JAMIE FOXX (1) J/RMG

JAY-Z (3) Roc Nation/AG
KANYE WEST (2) Roc-A-
Fella/Def Jam/iDIMG
MAXWELL (1) Columbra,

Sony Music

EMINEM () Web/Shady/
Aftermath/interscope/IGA
ANTHONY HAMILTON (7
Mister's Music/So So Def/ULG
WHITNEY HOUSTON (7
Arista/RMG

LUDACRIS (2) DT/ Def
Jern/IDIMG

T.\. (4) Grand Hustle/Atlantic/AG
THE-DREAM (2) Radio Killa/Def
Jam/IDIMG

PLIES (3) Big Gates/Stio-N-
Shde/Atlantic/AG

RICK ROSS (2) Maybach/Shp-N-
Slice/Def JamADIMG

MUSIQ SOULCHILD (2) Atiantic/AG
KERI HILSON (7) Mosley/Zone
4/interscope/IGA

THE BLACK EYED PEAS (1)
interscope/IGA

LIL WAYNE (2) Cash Money/
Unwersal Motown/UMRG
JADAKISS (1) Ruff Ryders/[
Block/Roc-A-Felia/Def
Jem/IDIMG

CHRISETTE MICHELE (1) Def
Jam/IDIMG

NE-YO (1) Def Jam/IDIMG
CHARLIE WILSON (1)

P Musicive/ILG

AKON (1) Konvict/Upfront/SRC/
Universal Motown/UMRG
T-PAIN (0) Konvict/Nappy Boy/

JivefILG
25 TREY SONGZ (1) Song Book/
Ablantic/AG

biz

A deeper versi

ion of th
chart 3pp: 7 billboard.biz

Tog R&B/Hip-Hop
Albums

Pos TITLE Artst o/ Labe
[l | AM.. SASHA FIERCE Bevonce
Musie World/Columibia/

Sony Music

INTUITION Jamie Foxic-J/RMG
A DIFFERENT ME Keyshia
Cole-Imani/Geffen/IGA

4 THE BLUEPRINT 3 Jay-Z-Roc
Nation/AG

8085 & HEARTBREAK Kanye
West-Rac-A-Fella/Def Jam/
IDIMG
BLACKSUMMERS'NIGHT
Maxwell-Columbia/Sony Music
RELAPSE Eminern-Wels/Sha
Aftermath/Interscope/IGA
THE POINT OF IT ALL Anthony
Harifton-Mister’s Music/S6 So
Def/ILG

1LOOK TO YOU Whitney
Houston-Arsta/RMG
THEATER OF THE MIND
Ludacris-DTP/Def Jam/IDIMG
PAPER TRAIL 7/-Grand
Hustle/Atlantic/AG

LOVE V/S MONEY The-Dream:
Radiio Killa/Def Jam/IDJMG

DA REALIST Phes-Big
Gates/Slip-N-Slide/Atlantic/AG
DEEPER THAN RAP Ricic Ross-
Maybach/Slip-N-Slide/Def
Jam/IDIMG

IN A PERFECT WORLD. . Keri
Hilson-Mosley/Zone 4/

pe/IGA
ONMYRADIO /

Y

@«

@

~

©

3

5

&

32

@

&

1sicy Soulehilch
Allantic/AG

<

@

@

N
3

N

N
N

N
b

N
X

NN
8%

@
&

“

“
X

“
&

w
IS

@
8

@
&

o
4

THE E.N.D, 7he Black Eyed
Peas-Interscope/IGA

THE LAST KISS Jadakiss-Ruff
Kyders/D-Block/Roc-A-

Fella,
EPIPHANY Chr
M

ichele-Det Jam/IDIMG
YEAR OF THE GENTLEMAN Ve
Yo-Def Jam/IDJMG

THA CARTER Ill L Wayne-Cash
Money/Universal Matown/UMRG
UNCLE CHARLIE Charfie
Wilson-P Music/Jive/JLG
FREEDOM Akon-Konvict/
Upfront/SRC/Universal
Motown/UMRG

THR33 RINGZ 7-Pain-Konvict
Nappy Boy/Iive/ILG

READY 7rey Songz-Song Book/
Atlantic/AG

FEARLESS Jazmine Sulivar-/RMG
JENNIFER HUDSON Jenrifer
Hudson-Arista/RMG

SOUL Sea/-143/Warner Bros
LOTUS FLOW3R/MPLSOUND/
ELIX3R Prince/Bria Valente-NPG
LOSO’'S WAY (SOUNDTRACK)
Fabolous-Desert Storm/Def
Jam/IDJMG

EVOLVER John Legend-GOOD/
Columbia/Sony Musie
TESTIMONY: VOL. 2, LOVE &
POLITICS india. Arie-Soulbird/
Universal Republic/UMRG

THE SOUND #ary Mery-My
Block/Coiumbia/Sony Music
THE RECESSION Young
Jeezy-CTE/Def Jam/IDIMG
ISOULJABOYTELLEM Soufja Boy
Teilem-ColliPark/Interscope/IGA
JEREMIH Jeremih-Mick Schultz/
Def Jam/IDJMG

UGK 4 LIFE UGK-Trill/UGH
Jive/ILG

FOREVER IN A DAY DAY26-Bad
Boy/AG

UNIVERSAL MIND CONTROL

Co 0.0.0 /Geffen/IGA
40 HUMAN Brandy-Knockout/
EV/Epic/Sony Music

SO FAR GONE (EP) Drake
Young Money/Cash Money/
Universal Motown/UMRG
EMERITUS S
ot/Rap-A-Lot 4 Life/Asylum
AVANT Avant-Capitol
MEMOIRS OF AN IMPERFECT
ANGEL Mariah Carey-island/
IDIMG
GOOD GIRL GONE BAD
Riharna-SRP/Def Jam/IDIMG
THE REBIRTH Bobby V-8
Kolla Dre
MICHAEL JACKSON'S THIS IS
(T (SOUNDTRACK) Michae
i/Ep
(GET AROUND ¥ v
/UMRG
THE WAY | SEE IT Raphae/
Seadiq-Columbia/Sony Music
SOMETHING ELSE Robir
Thicke~Star Trak/interscope/
A
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Top R&B/Hip-Hop
Album Imprints
Pos IMPRINT i3 )

KN DEFJAM (38)
ATLANTIC (24)
COLUMBIA (27,

16

INTERSCOPE (13)

MUSIC WORLD (4.
ARISTA (3
GEFFEN (
UNIVERSAL MOTOWN (2
ROC-A-FELLA(5)

N

LIS S P

3
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CHARTS

Top R&B/Hip-Hop
Album Labels
Pos.LABEL (> Crusd Ttes

I 1SLAND DEF JAM MUSIC
GROUP (46)

SONY MUSIC (30)
ATLANTIC GROUP (25)
INTERSCOPE GEFFEN
ABM (22)

RCA MUSIC GROUP (8)
JIVE LABEL GROUP (75)
UNIVERSAL MOTOWN
REPUBLIC GROUP (24)
WARNER BROS. (70)
ASYLUM (/0)

CAPITOL (9)

RPN

Nou

Bow

Top R&B/Hip-Hop
Album Distributors
Pos.DISTRIBUTOR (1 s

[ UNIVERSAL (736)

SONY MUSIC (59

WEA (60)

INDEPENDENTS (773)

EMM (27}

~

oo

Hot R&B/Hi
Songs Artists
Pos ARTIST (e Criiec

Bl BEYONCE () Music World/
Columbia

NE-YO (J0) Def Jam/IDIMG
DRAKE (10) Young Money/Cash
Monay/Universal Motown/
UMRE

MAXWELL (3) Cc

TI.(10) Grand Hustle/Atiantic
JAMIE FOXX (5) J/RMG
KEYSHIA COLE (7)
imani/Geffen/interscope
KERIHILSON (7) Mosley/Zone
4interscope

THE-DREAM (7) Radio Kila/Def

Hop

o

N Y

©  w

3

MUSIQ SOULCHILD (3) Atlantic
T-PAIN (75) Konvict/Nappy
Boylive/ILG

USHER (5) LaFace/ILG
JENNIFER KUDSON (2)
Ansta/RMG

JAZMINE SULLIVAN (5) J/RMG
LIL WAYNE (22) Cash Money/

&R

z

Universal Motown/UMRG
TREY SONGZ (9)

Song Book/Atlantic
PLEASURE P (5) Atlantic
KANYE WEST (73) Roc-A-
Fella/Def Jam/IDIMG
SOULJABOY TELLEM (5)
ColliPark/interscope
CHARLIE WILSON (3)

P Music/live/ILG

JEREMIH (3) Mick Schuitz/Def
Jem/DIMG

GINUWINE (2) Notifi/Asylum/
Wearner Bros.

23 YOUNG MONEY (2) Young
Money/Cash Money/Universal
Motown/UMRG

PLIES (8) 8ig Gates/
Slip-N-Slide/Atlantic

GUCC) MANE (12) Mizay/

So fcey/Warner Bros.

biz
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A deeper version of this
chart appears an blllboard.biz

Hot R&B/Hip-Hop

Songs

Pos. TITLE At rroeint/Labl

R BLAME IT Jamie Foxx Featuring
T-Pain-J/RMG

2 PRETTYWINGS Maxwel-Columbia

BREAK UP Mario Featuring Guect

Mane & Sean Garrett- YRMG

BEST | EVER HAD Drake-Younig

Money/Cash Money/Universal

Motown/UMRE

ROCKIN’ THAT THANG 7he

Dream-Radio Killa/Def

Jam/IDJMG

SINGLE LADIES (PUT A RING

ON IT) Beyonce-Music World/

Columbia

TURNIN ME ON Kery Hilson

Featuring Lif Wayne-Masley/

Zone 4/Interscope

SHE GOT HER OWN Ne-v

Featuring Jamie Foxx &

Fabolous-Def Jam/IDIMG

SOBEAUTIFUL Musiq Soulchiid-

Atlntlc

LAST CHANCE Ginuwine-

Notifi/Asylum/Warner Bros

KNOCK YOU DOWN Kers Hifson

™

IS

-

~

©

©

3

JENNIFER
HUDSON

®

w

S

R

S

&

@

9
3

=

N
i

N
b4

9
¥

N
b4

Featuring Kanye West & Ne-
Yo-Mosley/Zone 4/Interscope
EVERY GIRL young Money-
Young Money/Cash Money/
Universal Motown/UMRG

GOD IN ME Mary Mary Featuring
Kierra "Kiki" Sheard-My Block/
Columbia

EGO Beyonce-Music World/
Columbia

MAD Ne-Yo-Def Jam/IDIMG

IF THIS ISN'T LOVE Jennifer
Hudson-Arista/RMG

LIVE YOUR LIFE 7L Featuring
Rihanna~Def Jam/Grand
Hustie/IDUIMG/Atlantic
SUCCESSFUL Drake Featuring
TreysSongz & Lil Wayna-Young
Money/Cash Money/Universal
Motown/UMRG

ON THE OCEAN KUon-tip&Up/
Deh Tyme/Universal Republic/
UMRG

BIRTHDAY SEX Jeremih-Mick
Schultz/Def Jam/IDJMG
TRUST Keyshia Cole Duet With
Monrca-inoam/Geffen/Interscope
DIVA Beyonce-Music Werld/
Columbia

MISS INDEPENDENT fe-vo-Def
Jam/IDIMG

AIN'T | Yung LA Featuring
Young Dr6 & T/ -Grand Hustle/
Interscope

BOYFRIEND #2 Pleasure P-
Atlantic

THERE GOES MY BABY C/iarfe
Wilson-P Music/dive/JLG

I NEED A GIRL Trey Songz-Song
Book/Atlantic

IFULEAVE Musig Soulchild
Featuring Mary J. Blige-Atlantic
SPOTLIGHT Jennifer
Hudson-Arista/RMG

30

32

34

35

w
4

w
N

@
s

w
@

»
°

S

»
[

»
&

I'S
&

DEAD AND GONE 7/ Featunng
Justin Timberlake-Grand
Hustle/Atiantic

CHOPPED ‘N’ SKREWED 7-Pain
Featuring Ludacris-Kanvict/
Nappy Bov/live/JLG

TRADING PLACES
Usher-LaFace/ILG

JUST LIKE ME Jamie Foxx
Featuring T1-J/RMG

KISS ME THRU THE PHONE
Soutia Bay Tell ‘em Featurng
Sammie-ColliPark/interscope
YOU COMPLETE ME Keyshia
Cofe-Imany/Geffen/Interscope
POP CHAMPAGNE Jim Jones &
Ron Browz Featuring Juelz
Santana-Ether Boy/Universal
Motown/Columbia/El

WASTED Guces Mane Featuring
Pifes Or OJ Da Juicermnan-Mizay/
So lcey/Warner Bros.

THROW IT IN THE BAG Fabo/ous
Featuring The-Dream-Desert
Storm/Def Jam/IDIMG
HEARTLESS Kanye West-Rac-
A-Fella/Def Jam/IDIMG

COOL Anthony Hamilton
Featuring David Banner-Mister's
Music/So So Def/JLG

HERE | STAND
Usher-LaFace/JLG

WETTER (CALLING YOU
DADDY) Twista Featuring Erika
Shevon-Get Money Gang/Capitol
GREEN LIGHT Johy Legend
Featuring Andre 3000-
GOLD//Columbia

EPIPHANY (M LEAVING)
Chrisette Michele-Def Jam/
IDJMG

PLAYA CARDZ RIGHT Keyshia
Cole Featuring 2Pac-bmaru/
mani/Geffen/Interscope

46 RUN THIS TOWN Jay-Z, Rihanna
& Kanye West-Roe Nation

47 UNDER Pleasure P-Atlantic

48 ICE CREAM PAINT JOB

~NGenius/El

49 BAD HABITS Maxwel/-Columibia

50 TURN MY SWAG ON Soulja 8oy
Teltem-ColliPark/Interscope

A decper version of this
chart appears o billboard biz

1. “THE FAME,
LADY GAGA
(Streamline/Konlive/
Cherrytree/Interscope)
2. "ONLY BY THE NIGHT,
KINGS OF LEON
(Hand Me Down/RCA)
3. “FUNHOUSE," PINK
(LaFace/JLG)
4.“1AM .. .SASHA
FIERCE,” BEYONCE,
(Music World/Columbia)
5. “NO LINE ON THE
HORIZON," U2 (Mercury)

ALBUMS %
2008

azs

LCOMPANY

UMGI

SONY BMG

WARNER
Music

202
33
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Hot R&B/Hip-Hop
Songs Imprints

Pos MPRINT (o ot T

Il DEF 1AM (53)

2 507

ATLANTIC (72)

MUSIC WORLD (10)
COLUMBIA ()

GRAND HUSTLE (10)
UNIVERSAL MOTOWN (27)
JIVE (27)

ARISTA (6)

LAFACE (7)

© @ uwe o Ao

Bl

Hot R&B/Hip-Hop
Songs Labels

Pos LagEL

1 1SLAND DEF JAM MUSIC
GROUP (60)

ATLANTIC (46)
INTERSCOPE (47)
COLUMBIA (75)

RCA MUSIC GROUP (23}
UNIVERSAL MOTOWN
REPUBLIC GROUP (34)
JIVE LABEL GROUP (54)
CAPITOL (74)
WARNERBROS (75)

10 E1(i6)

I R I

w oo N

Hot R&B/Hip-Hop
Songs Producers
Pas PRODUCER
n CHRISTOPHER “TRICKY"
STEWART (75,

TERIUS “THE-DREAM"

NASH (74)

STARGATE (6)

POLOW DA DON (70}
CHRISTOPHER “DEEP"
HENDERSON (7)

MICHAEL "BOI-IDA”

SAMUELS

NE-YO (7)

JAMES “JIM JONSIN“
SCHEFFER (7

T-PAIN (6)

10 SEAN “THE PEN"” GARRETT (5)

biz h

o new o~

5 e

of th
n billboard.biz

Hot Mainstream
R&B/Hip-Hop Artists

[ BEYONCE (& Music Worio/

2 DRAKE (8} Young Money/Cash
Money/Universal Motown/UMRG

3 NE-YO (8) Def Jam/IDIMG

4 T (7) Grand Hustle/Atlantic

5 THE-DREAM (7) Raclo Killa/Daf
Jsm/IDIMG

6 KERIHILSON (6) Mosley/Zone
4/interscope

7 JAMIE FOXX (5) J/RMG

8 PLEASURE P (3) Atlantic

9 KEYSHIA COLE (5)
imany/Geffen/interscope

10 TREY SONGZ (&) Song

YEAR-END DOUBLE ISSUE

Hot Mainstream

R&B/Hip-Hop Songs

Pos TITLE Avts o Lot

BB BLAME IT Jamie Fasx Featuring
T-Pain-J/RMG

2 BREAK UP Mario Featurng
Gueci Mane & Sean Garrett-J/

«

ROCKIN' THAT THANG 7he-
Dream-Radio Killa/Def Jam/
IDIMG

TURNIN ME ON Keri Hils0n
Featuring Lil Wayne-Mosley/
Zone 4/Interscope

BEST | EVER HAD Drake-Young
Money/Cash Money/Universal
Motown/UMRG

PRETTY WINGS Maxwved-Columbia
EVERY GIRL Young Money-
Youing Money/Cash Money/
Universal Motown/UMRG
KNOCK YOU DOWN Keri Hilson
Featuring Kanye West & Ne-
Yo-Mosley/Zone 4/Interscope
SINGLE LADIES (PUT A RING
ONIT) Beyonce-Music
world/Columbia

IS

@«

<o

®

©

CHARLIE
WILSON

10 BIRTHDAY SEX Jeram:h-Mick

®

@

13

S

@

20

Schultz/Def Jam/IDIMG
SUCCESSFUL Drake Featuring
Trey Songz & L Wayne-Yolng
Money/Cash Money/Universal
Motown/UMRG

EGO Beyonce-Music world/
Columnbia

SHE GOT HER OWN Ne-vo
Featuring Jamie Foxx &
Fabolous-Def Jam/IDIMG
TRUST Keysiua Cole Duet With
Monica-Imani/Geffen/Interscope
BOYFRIEND #2 Pleasure
P-Atlantic

DEAD AND GONE 71, Featuring
Justin Timberizke-Grand
Hustle/Aflantic

DIVA Beyonce-Music World/
Columbia

MAD Ne-Yo-Ref Jam/IDUMG
KISS ME THRU THE PHONE
Soulja Boy Tell ‘em Featuring
Sammie-ColhPark/Interscope
LIVE YOUR LIFE 7, Featuring
Rihanna-Def Jam/Grand
Hustle/IDJMG/Atlantic

N

WETTER (CALLING YOU
DADDY) Twista Featuring Erika
Shevon-Get Money Gang/
Capitol

UNDER Pleasure p-Atlantic
AINT I Yung LA, Featuring
Young Dro & 7./ -Grand Hustle/
interscope

) NEED A GIRL Trey Songz-Song
Book/Atiantic

WASTED Gucci Mane Featuring
Plies Or O Da Juiceman
Mizay/So Icey/Warner Bros.

biz
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A decper version of this
chart appears on billboard.biz

Hot Mainstream
R&B/Hip-Hop
Imprints

Pos. IMPRINT (¢

[l DEF JAM (58)

2 JGD

MUS{C WORLD (6)
ATLANTIC (9)
GRAND HUSTLE (6)

v 8w

-

5y 4 -
CHARTS

Hot Mainstream

R&B/Hip-Hop Labels

Pos LABEL (o Chared Ties)

n ISLAND DEF JAM MUSIC
GROUP (42)

2 ATLANTIC (29)

3 INTERSCOPE (28)

4 COLUMBIA (76)

5 RCA MUSIC GROUP (76)

A deeper versian of
chart appears on billboard.biz

biz

Hot Adult R&B
Artists

Pos ARTIST (0 ave

[ CHARLIE WILSON (2)

P Musiclive/ILG

MUSIQ SOULCHILD (3) Atiantic
MAXWELL (2) Columbia
JENNIFER HUDSON (3)
Ansta/RMG

ANTHONY HAMILTON (2)
Mister's Music/So So DefOLG
KYON (2} Up&ip/liniversal
Republic/UMRG

USHER (3) { aFace/JLG
JAZMINE SULLIVAN () J/RMC
CHRISETTE MICHELE (2) Def
Jam/iDJMC

AVANT (2) Capitol

PeN ®m w AwN

3

Hot Adult R&B Songs

Pos TTLE 41

B THERE GOES MY BABY Cha)
Wilson-P Music/Jive/JLG

2 ONTHE OCEAN KUon-Up&ip/
Deh T c/
IMRE

3 PRETTY WINGS /2 a

SOBEAUTIFUL

Musiq Soulchilc-Atlant

HERE | STAND Usher-La

IF THIS ISN'T LOVE U

Hudson-Arista/RM

(FULEAVE /

ing Mary

THE POINT OF IT ALL.

H Mister’s Music/SoSo

Def/ILG

FROM MY HEART TO YOURS

Laura [zibor-Atiantic

LAST CHANCE Ginuwine-Not

Asylum/Warner Bros.

THE SWEETEST LOVE /o

Thicke-Star Trak/Interscope

CHOCOLATE HIGH /ndi

Featuring Musiq Soulch

ersal

)

IS

@ o

~

51q Soulchild

Atlantic

®

©

s

5

Soulbird/U
UMRG
€OOL Anthony Hamilton
Featuring David Banner-Miste,
Music/So Sa Def/ILG

14 CAN'T LIVE WITHOUT YOU
LG

harlie Witson-P Music/

15 NEVER GIVE YOU UP Raph
a P ———
] nbia

18 BAD HABITS Maxive

17 WHENIT HURTS Avant-Cap

EPIPHANY (I'M LEAVING)

Chrisette Michele-Def Jam/

DJMG continued on >>p30

nbia

&
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[EL

from >>p8g
19 SPOTLIGHT Je:

20 NOTHING LEFT TO SAY Mint
Conditior
21 ILOOK TO YOU Whr:

22 HEAVEN SENT Keysh,
Cole-Imani/Geff er
23 BLAME ITONME C.

24 YOU'RE THE ONLY ONE

25 GOD IN ME

biz

1 billboard.biz

Hot Adult R&B
Imprints

Pos, IMPRINT

El ATLANTIC

2 COLUMBIA

3 ARISTA(

4 JIVE(
5 )

Hot Adult R&B
Labels
pos LaBEL

&R JIVE LABEL GROUP
RCA MUSIC GROUP (76
COLUMBIA

ATLANTIC
UNIVERSAL MOTOWN
REPUBLIC GROUP (;

biz .

~

aa e

billboard.biz

Hot Rap
Songs Artists
S

2 DRAKE

w

KANYE WEST (

IS

SOULJA BOY TELL'EM

»

YOUNG MONEY

@

PITBULL

~

LIL WAYNE

FLORIDA (
AY-Z
THE BLACK EYED PEAS ¢

X

90 BILLBOARD |

HOT RAP SONGS

Pos TITLE arrist Import/Latet

£ BESTIEVER HAD
Drake-Young Money/Cash
Money/Universat
Motown/UMRG

DEAD AND GONE 7.
Featunng Justin
Timberiake-Grand
Hustle/Atlantic

LIVE YOUR LIFE 7/ Featuring
Rihanna-Def Jam/Grand

~

“

3

Fabolous Featunng The-
Dream-Desert Storm/Oef
Jam/iDIMG

SUCCESSFUL Drake Featuring
Trey Songz & Lil Wayne-Young
Money/Cash Money/Universat

Hustie/(D.
HEARTLESS Kanye West-Roc-
A-Fella/Def Jam/IDIMG
EVERY GIRL Young Money-
Young Money/Cash Money/
Universal Motown/UMRG

KISS ME THRU THE PHONE
Soulya Boy Tell ‘em Featuring
Sammie-ColliPark/interscope
WHATEVER YOU LIKE
T1~Grand Hustle/Atiantic

RUN THIS TOWN Jay-Z.
Rihanna & Kanye West-Roc
Nation

THROW IT IN THE BAG

a

~

©

©

3

3

@

ONE MORE DRINK Ludacris
Co-Starring T-Pain-DTP/Def
Jam/IDIMG.

IKNOW YOU WANT ME
{CALLE OCHO) Aitbul-Uitra
RIGHT ROUND Fio Rida-

Matown/UMRG Poe Boy/Atlantic

BOOM BOOM POW 20 TURN MY SWAG ON ¢

The Black Eyed Peas- Boy Tellem-
wilt.amdinterscope CoiiiPark/interscope

POP CHAMPAGNE Jim Jones 21 FOREVER Drake Featuring
& Ron Browz Featuring Juelz Kanye West. Lil Wayne &

v Ether Boy/Universal Eminem-Harvey Masor/Zone
Motown/Ci 'Koch 4 ne
WETTER (CALLING YOU 22 WASTED Guccr Mane
DADDY) Twista Featuring Featuring Pires Or OJ Da
Ertka Shevon-Get Money Jifigeman-Mizay/So
Gang/Capital IceyfWarner Bros
ICE CREAM PAINT JOB 23 HOTEL ROOM SERVICE

Dorrough-NGenius/E1

AIN'T I Yung LA Featurng
Young Dro & T1.-Grand Hustle/
Interscope

MRS. OFFICER Lif Wayne
Featuring Babby Valentind &
Kickd Kidd-Cash Money/
Universal Motown/UMRG

~
b

Pitbuti-Mr. 305/Polo
Grounds/A/RMG

YOU'RE A JERK New Boyz-
Shotty/Asylum/warner Bros,
ALWAYS STRAPPED £irciman
Featuring Lil Wayne-Cash
Money/Universal
Motown/UMRG

Hot Rar) .
Songs Imprints
Pos. MPRINT

B GRAND HUSTLE (4,

DEF JAM (77,
UNIVERSAL MOTOWN (7:
CASH MONEY (10
COLLIPARK (3)

~

“ e

Hot RaE

Songs Labels

pon LazEL

B} ATLANTIC 203
UNIVERSAL MOTOWN
REPUBLIC GROUP (1)
ISLAND DEF JAM
MUSIC GROUP {73)
INTERSCOPE (7.

~

"

IS

1 biliboard.biz

b

Hot Rhythmic Artists
:‘IA:ETONCE

N

T o
THE BLACK EYED PEAS

o

IS

LADY GAGA (6)

o

KANYE WEST

>

NE-YO
PITBULL
e
DRAKE (6) ¥
g
FLO RIDA
KERIHILSON (<) i

-

3o

Hot Rhythmic Songs
PO TITLE
&l BESTIEVERHAD D

BLAMEIT.

KNOCK YOU DOWN #e/

~

-

DEAD AND GONE

BOOM BOOM POW

»

DAY ‘N’ NITE Kicf

Y

3/

HEARTLESS X

~

KISS ME THRU THE PHONE

©

BIRTHDAY SEX. mih-Mi
Schultz/Def Jam,
LIVEYOURLIFE 7./ 7
Rihanna-Det Jam/Gr:

5

YEAR-END DOUBLE ISSUE
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1l 1KNOW YOU WANT ME (CALLE
OCHO) Pitbuii-Ultra
12 DOWN Jay Sean Featuring Lif
Wayne-Cash Money/Universal
Republic
MAD Ne-Yo-Def Jam/IDJMG
OBSESSED Mariah
Carey-Isiand/IDJMG
B RIGHT ROUND Fio Rida-Poe
Boy/Atiantic
JUST DANCE L adly Gaga
Featuring Colby QDonis-
Streamline/KonLive/Cherrytree/
Interscope
TURNIN ME ON Keri Hilson
L Wayne Mosley/
Zone 4/Interscope
RUN THIS TOWN Jay-Z. Rihanna
& Kanye West-Roc Nation
HOTEL ROOM SERVICE
Pitbull-Mr. 305/Polo
Grounds/Jl/RMG
0 1 GOTTA FEELING 7he Black
Eved Peas~Interscope
EVERY GIRL Young Money-
Young Money/Cash Money/
Universal Motown
SINGLE LADIES (PUT A RING
ON IT) Beyonce-Music World/
Columbia
POKER FACE L ady Gage
Streamiine/KonLive/Cherrytree/
De
8E ON YOU Flp Ricla Featuring
Ne-Yo-Poe Boy/Atlantic
35 THROW IT IN THE BAG Fabolous
Featuring The-Dream-Desert
Storm/Def Jam/IDIMG

=

[

b

tappears on biltboard.biz

Hot Rhythmic
Imprints

PosIMPRINT (o, Gt
BN DEF JAM (26)

2 CASHMONEY (i2)
3 GRANDHUSTLE (5)
4 I

5 MUSIC WORLD (6)

Hot Rhythmic Labels

POs.LABEL (e Crivted i

[l INTERSCOPE (29)

2 ISLAND DEF JAM MUSIC
GROUP (33)

3 ATLANTIC (23)

4 UNIVERSAL MOTOWN (17

5 RCA MUSIC GROUP (14)

L

n billboard.biz

Top Country Artists
Pos. ARTIST

KN TAYLOR SWIFT (%) Big Machine
RASCAL FLATTS (1D

Lyric Street

ZAC BROWN BAND (7
Roar/Home Grown/

Bigger Picture/Atlantic
KEITH URBAN (3)

Capito! Nashville
SUGARLAND (6) Mercury
DARIUS RUCKER (5,

Capitol Nashville

KENNY CHESNEY (73 8N4
GEORGE STRAIT (3)

MCA Nashvilie

TOBY KEITH (9)

Show Dog Nashvitie

~

w

IS

>

© N

©

s

5

@

=

15

@

&

&
3

L'}

22

23

JASON ALDEAN (5)
Broken Bow

CARRIE UNOERWOOD (72)
18/Arista/Arists Nashville
LADY ANTEBELLUM (5)
Capitol Nashville

BRAD PAISLEY (9)
Arista Nashville

DIERKS BENTLEY (5)
Capitol Nashville
TIMMCGRAW (10} Curb
BILLY CURRINGTONM(4)

ALAN JACKSON (6)

Arista Nashville

BLAKE SHELTON (4)
Warner Bros./WRN

REBA MCENTIRE (6)
Starstruck/Valory
MONTGOMERY GENTRY (6)
Columbia

BROOKS & DUNN (/)

Arista Neshville

TRACE ADKINS (7)

Caitol Nashville

RANDY HOUSER (4)
Universal South

JAMEY JOHNSON (4) Mercury
RODNEY ATKINS (4) Curb

A deeper version of th

g c ars on biiiboard.biz

YEAR-END DOUBLE ISSUE

Top New Country
Artists

Pos ARTIST ¢ "

KN JUSTIN MOORE (5) Vaory

2 GLORIANA (3) Emblerm/
Reprise/Warner Bros/WRN
LOVE AND THEFT (2)
Carolwood/Lyric Street
DAVID NAIL (2) MCA Nashiill
JOEY + RORY (2) Vanguardy
Sugar Hifl/Wefk

TRAILER CHOIR og
Nashville

COLT FORD (3) Average Joe
DEAN BRODY (2) Broken Bow
BOMSHEL (3) Curty

JESSICA HARP (1) Warner
Bros /WRN

w

>

oo~

RASCALFLATTS

To,

JUSTIN MOORE!

Country

Artists — Duo/Group
s ARTIST
n RASCAL FLATTS (71) [y

2

aw

@«

>

~

3

©

3

To|

Street
ZACBROWN BAND (.
Roar/Home Grown/Bigger
Picture/Atiantic
SUGARLAND (3) Mercury
LADY ANTEBELLUM (5) Caprio/
Nashville

MONTGOMERY GENTRY
Columbis

BROOKS & DUNN 2
Nashville

GLORIANA (3) £m)

‘arner Bros\

ELI YOUNG BAND (/)

R sal South
LOVE AND THEFT (2)
Carotwood/Lyric Stree

THE LOST TRAILERS (1) 8N4

Country

Artists — Female
Pos ARTIST.
[l TAYLOR SWIFT (9) Big Machune

2

w

LN

® N

w©

CARRIE UNDERWOOD (/2)

S/ AristasArista Nashville

REBA MCENTIRE (6)
Starstruck/Valory

KELLIE PICKLER (2) 19/BN4
MIRANDA LAMBERT (5)
Columb,

MARTINA MCBRIDE (4) 2CA
FAITHHILL (7) Warner Bros/WRN
LEE ANN WOMACK (/) M
Nashvitle

JULIANNE HOUGH (3) tMercury
ALISON KRAUSS (1) Rounder
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Top Country
Artists — Male

Pos. ARTIST ¢ i
I} KEITHURBAN (3)

Capitol Nashville

DARIUS RUCKER (5)
Capitol Nashville

KENNY CHESNEY (7) BNA
GEORGE STRAIT (&) MCA
Nashuitle

TOBY KEITH (%)

Show Dog Nashville
JASON ALDEAN (5)
Broken Bow

BRAD PAISLEY (9)

Arista Nashvile

DIERKS BENTLEY (6

N

s

o

o

TIMMCGRAW (/0) Curb
BILLY CURRINGTON (4)
Mercury

3w

Top Country Imprints

Pos. MPRINT
[ CAPITOL NASHVILLE (43
BIG MACHINE (77

ARISTA NASHVILLE (78
MERCURY (20

LYRIC STREET {20)

MCA NASHVILLE (25)

~

on s ow

92  BILLBOARD

©® N

BNA (18)

CURB (28)

RCA (25)

WARNER BROS. (34)

Top Country Labels
Do LABEL (46 oo i
n SONY MUSIC NASHVILLE (94)

Ry

ENIEN

Boa~

To|

CAPITOL NASHVILLE (43)
UNIVERSAL MUSIC GROUP
NASHVILLE (50)

BIG MACH!INE (78)

LYRIC STREET (26)
WARNER REPRISE
NASHVILLE (35
ATLANTIC GROUP (8)
CURB (28)

BROKEN BOW (12)

SHOW DOG NASHVILLE (/)

Country

Album Artists

Pos, ARTIST

[l TAYLOR SWIFT (3) Big Machine

PRy

IN

n

~ @

o

RASCAL FLATTS (3) Lyric Street
ZAC BROWN BAND ()
Roar/Bigger Picture/Home
Grown/Atlantic/AG
SUGARLAND (3} Mercury/UMGN.
CARRIE UNDERWOOD (2) 19/
Arista Nashville/SM
KENNY CHESNEY (<) BNA/SMN
GEORGE STRAIT () MCA
Nashville/UMG

DARIUS RUCKER (7} Capito!

%acerowneanp

3o

@ ®Bu@ 5

&

23

25

tbiz

JASON ALDEAN (2) Broken Bow
KEITH URBAN (3) Capitol
Nasivifle

LADY ANTEBELLUM (1) Capriol
Nashville

TOBY KEITH (3 Show Dog
Nashvifle

TIMMCGRAW (6) Curb
BRAD PAISLEY (0 Arssta
Nashwilie/SMN

JAMEY JOHNSON ()
Mercuny/UMGN

FAITHHILL (2) Warner Bros,/
WRN

ALAN JACKSON () Arsta
Nast 5

DIERKS BENTLEY () Capito/
Nashville

ELVIS PRESLEY (3)
RCA/Legacy/Sony Music
REBA MCENTIRE (3)
Starstruck/Valory

TRACE ADKINS (2) Caprtol

MIRANDA LAMBERT (2)
Columbia/SMN

BILLY CURRINGTON (1)
Mereury/UMGN

BROOKS & DUNN (3) Arista
Nashwilie/SMN

JULIANNE HOUGH (2) Mercury
Nashvilie/UMGN

on billboard.biz

Top Country Albums

Pos. TITLE /st mprit/Labes
£ FEARLESS Taylor Swift-Big
Machine

2 THE FOUNDATION Zac Brown

Band-Roar/Bigger Prcture/
Horne Grown/Atlantic/AG
3 HANNAH MONTANA: THE

MOVIE Soundtrack-Walt Disney

4 UNSTOPPABLE Rascal
Flatts-Lyrig Street

5 LOVE ON THE INSIDE
Bugarland-Mercury/UMGN

& TAYLORSWIFT Tayior Swift-Big

Machine

7 LEARN TO LIVE Darws
Rucker-Capitol Nashvilie

8 WIDE OPEN Jason
Aldean-Broien Bow

9 LADY ANTEBELLUM Ladly
Antebelium-Lapitol Nashvilie

10 DEFYING GRAVITY Keit/i
Urban-Capitol Nashville

1l GREATEST HITS VOLUME 1
Rascal Flatts-Lyric Street

12 CARNIVAL RIDE Carre
Underwood-19/Arista
Nashville/SMN

13 THAT LONESOME SONG Jamey

Johnson-Mercury/UMGN
14 GREATEST HITS Il Kenny
Chesney-BNA/SMN

15 PLAY ON Carrie Underwood-19/

Arista Nashville/SMN
16 TWANG George Strart-MCA
Nashville/UMGN
17 JOY TO THE WORLD Faith
Hifi-Warner Bros./WRN

@

LUCKY OLD SUN Kenny
Chesney-Blue Chair/BNA/SMN
AMERICAN SATURDAY NIGHT

SMN

20 TROUBADOUR George

Strsit-MCA Nashville/UMGN
GOOD TIME A/an Jackson-
Anista Nashville/SMN

YEAR-END DOUBLE ISSUE
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2 CHRISTMAS DUETS Evis
Fresley-RCA/SMN
11 LTTLEBIT OF EVERYTHING
Bily Currington-Mercury/UMGN
1 KEEP ON LOVING YOU Reba-
Starstrucky/ Vaiory
3 THAT DON'T MAKE ME A BAD
GUY Toby Keith-Show Dog
Nashille
# FEEL THAT FIRE Dierks
Bentfey-Capitol Nashville
2 SOUTHERN VOICE Tirm
MeGraw-Curb
% RAISING SAND Robert Plant
Alison Krauss-Rounder
B KELLIE PICKLER ellie Prckier
T/BNA/SMN
% X: TEN Trace Acikins-Capital
D 358IGGEST HITS Toby Keith-
Show Dog Nashville/UMe
R LIVEON THE INSIDE
Sugarianci-Mercury/UMGH
I STARTIN' FIRES Slake
Shelton-Warner Bros /WRN
3 NOW THAT'S WHAT | CALL
COUNTRY Various Artists-
Lapitol Nashville/Sony Music/
Universal/UMGN
B REVOLUTION Mrrands
Lambert-Columbia/SMN
% AMERICAN RIDE Toby
#erh-Show Dag Nashville
B LAY Bracf Pais/ey-Arista
Bashvile/SMN
A #15.. ANO THEN SOME 5r00ks
&0unn-Arista Nashville/SMN
B THELIFE OF A SONG Joey +
Rory-Vanguard/Sugar Hill/Welk
@ GREATEST HITS: LIMITED
EDITION Tim McGraw-Curt
i CAROLINA Eric Church-Capitol

NOW THAT'S WHAT | CALL.
COUNTRY VOL. 2 Various
SAstc-EM1/Universal /Sony Music

YAREND DOUBLE ISSUE

&
&

THE JULIANNE HOUGH
HOLIDAY COLLECTION (EP)
Julianne Hough-NBC/Unyversal
Special Markets/UMe

44 SHINE Martina McBride-
RCA/SMN

45 GLORIANA Gloriana-Emblen/
Reprise/Warner Bros,/WRN

46 THE ULTIMATE HITS Garth
Brooks-pear|

47 ANYTHING GOES Rancly
Houser-Unersal South

48 JUSTIN MOORE Justin
Moore-Valory

49 GREATEST HITS 3 Tim McGraw-
Curb

50 CRAZY EX-GIRLFRIEND
Miranda Lambert-Columbia/
SMR

tbiz

A decper versiol

n
chart appears o1 billboard.biz

Top Country
Album Imprints
PO IMPRINT (e Chreee i

KB BIG MACHINE (5)
CAPITOL NASHVILLE (78)
MERCURY (7)

ARISTA NASHVILLE (13
LYRIC STREET (5)
WALT DISNEY (2)

MCA NASHVILLE (1)
WARNER BROS. (14)
CURB (13)

BNA (7)

© o N AW

3

Top Country
Album Labels
Pos LABEL (4 Crort T
n SONY MUSIC NASHVILLE (37)
2 BIG MACHINE (5)

CAPITOL NASHVILLE (/&)
UNIVERSAL MUSIC
NASHVILLE GROUP (22)
LYRIC STREET (&)

ATLANTIC GROUP (2)
WARNER REPRISE
NASHVILLE (/35

WALT DISNEY (7)

CURB (72)

BROKEN BOW (5)

o

N

oo

Top Country Album
Distributors

Pos DISTRIBUTOR (1 Chrtcl Ties

[l UNIVERSAL (654

2 SONY MUSIC (51

3 EMM(29)

4 WEA (43)

5 (NDEPENDENTS (48)

NBC SOUNDS OF THE SEASON:

Hot Countr

Songs Artists

Pos ARTIST (N Chortec ke imprni/Lseel

|8 KEITH URBAN (5) Capitof
Nashvifle

2 RASCAL FLATTS (8) Lyric
Street

3 TOBY KEITH (6) Show Dog
Nashville

4 ZAC BROWN BAND (4)

Roat/Home Grown/Bigger

Picture/Atlantic

5 TAYLORSWIFT (6) Big Machine

6 DIERKS BENTLEY (3) Capitol
Nashvilie

7 DARIUS RUCKER (4) Capitol
Nashvitle

8 BRAD PAISLEY (5) Arista
Nashville

9 JASON ALDEAN (%) Broken
Bow

10 GEORGE STRAIT (4) MCA
Nashvile

M LADY ANTEBELLUM (4) Capito/

Nesthvilie

12 KENNY CHESNEY (3) BNA

13 BILLY CURRINGTON (3)

Mercury

BLAKE SHELTON (3) Warner

Bros,/WRN

SUGARLAND (3) Mercury

18 TIMMCGRAW (4) Curb

17 MONTGOMERY GENTRY (4}
Colurnbia

18 CARRIE UNDERWOOD (/0)
19/Ansta Nashyitle

19 RANDY HOUSER (3) Universa/
South

20 REBAMCENTIRE (3)
Starstruck/Valory

21 RODNEY ATKINS (3) Curb

22 ALAN JACKSON (3) Arista
Nashville

23 BROOKS & DUNN (4) Arista
Nashville

24 JAKE OWEN (2) RCA

25 JUSTIN MOORE (%) Valory

X

@

Hot Country Songs

Pos TITLE Artst -monrit/Label
K1 1RUNTO YOU Lady

N

«

a

B

3 e @ ~ @

& I

&

& 9

@

N
3

Antebelium-Capitol Nashville
WHATEVER IT IS Zac Brown
Band-Home Grown/Atlantic/
Bigger Picture

BOOTS ON Randy Houser-
Universal South

IT WON'T BE LIKE THIS FOR
LONG Darius Rucker-Capitol
Nashvllie

RIVER OF LOVE George
Strait-MCA Nashville
SIDEWAYS Dierks
Bentley-Capitol Nashville

21 LIVING FOR THE NIGHT George
Strait-MCA Nashville

2 AMERICAN RIDE Toby

Keith-5how Dog Nashville

P'LL JUST HOLD ON Blake

Shelton-Warner Bros,/WRN

WELCOME TO THE FUTURE

Brad Paisley-Arista Nashville

KISS A GIRL ie/th

Urban-Capitol Nashville

DON'T THINK | CAN'T LOVE

YOU Jake Owen-RCA

WHITE HORSE Tay/or Swift-Big

Machirie

1 TOLD YOU SO Carrie

Underwood Featuring Randly

Travis-19/Arista Nashville

29 TOES Zac Brown Band-Horrie

N

N
R

N
1S

N
&

N
1

N
M

N
-3

PEOPLE ARE CRAZY 8iffy
Currington-Mereury

ALRIGHT D Capitol
Nashville 30
SWEET THING Keith

Urban-Capitol Nashville
BIG GREEN TRACTOR Jason
Aldean-Broken Bow
SMALL TOWN USA Justin
Moore-Valory
GETTIN' YOU HOME (THE
BLACK DRESS SONG) Chris
Young-RCA
YOU BELONG WITH ME Tay/or
Swift-Big Machine
SHE'S COUNTRY Usson
Altean-Broken Bow
THEN Brad Paisley-Arista

ville
COWGIRLS DON'T CRY Bro0ks
& Dunn Featuring Reba
McEntire-Arista Nashville
IT'S AMERICA Rodney
Atkins-Curb
GOD LOVE HER Toby
Keith-Show Dog Nashville
ONLY YOU CAN LOVE ME THIS
WAY Keith Urban-Capito
Nashville
SUMMER NIGHTS Rascal
Flatts-Lyric Street

£

ic/Bigger Picture

DOWN THE ROAD Kenry

Chesney With Mac

McAnally-Blue Chair/BNA

FEEL THAT FIRE Dierks

Bentley-Capitol Nashville

OUT LAST NIGHT Kenny

Chesney-BNA

IT HAPPENS

Sugarlana-Mercury

34 HERE COMES GOODBYE Rasca/

Flatts-Lyric Street

SHE WOULDN'T BE GONE &iske

Shelton-Warner Bros /WRN

RUNAWAY Love And

Theft-Carolwood

BEST DAYS OF YOUR LIFE

Kellie Pickler-19/BNA

38 SOUNDS LIKE LIFETO ME
Darry! Worley-Stroudavanous

39 LOVE YOUR LOVE THE MOST
Enc Church-Capitol Nashville

40 ONE IN EVERY CROWD

Montgomery Gentry-Columbia

DO | Luke Bryan-Capitol

Nashy lie

NOTHIN' TO DIE FOR Tirn

McGraw-Curb

DON'T Billy Currington-Mercury

"M ALIVE Kenny Chesney With

Dave Matthews-BNA

COWBOY CASANOVA Corrie

Inderwood-19/Arista Nashville

COUNTRY BOY 4/an

Jackson-Arista Nashyille

47 BAREFOOT AND CRAZY Jack
Ingram-~Big Machine

48 NEED YOU NOW Lady
Antebellum-Capitol Nashville

w o w
]

@
&

& 8

w
4

5
9

& 2a

&

49 RED LIGHT David Nail-MCA

Nashville
50 BONFIRE Crarg Morgan-BNA

Hot Country
Songs Imprints

Pos IMPRINT ¢
[l CAPITOL NASHVILLE (25)

© e ND NS w

~

ARISTA NASHVILLE (/5)
MCA NASHVILLE ()
MERCURY (73)

BIG MACHINE (72)

BNA (77)

RCA (1)

CURB (75)

LYRIC STREET (74)

0 SHOW DOG NASHVILLE (9)
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Hot Country
Songs Labels
Pos.LABEL (0 Caried T

E capiToL NASHVILLE (25
ARISTA NASHVILLE (25)
BNA (74)

MCA NASHVILLE (/4
MERCURY (13)

BIG MACHINE (75)

RCA (12)

CURB(76)

LYRIC STREET (76)
WARNER REPRISE
NASHVILLE (22

e N0 s W

3

Hot Country
Producers

Pos PRODUCER T
Il FRANK ROGERS (/6)
DANN HUFF (26)
TORY KEITH (7)
MARK BRIGHT (78)
KEITH STEGALL (8)
MICHAEL KNOX (4
TONY BROWN (77}
JEREMY STOVER (7)
SCOTT HENDRICKS (4)
BRETT BEAVERS (4)

I RIS R

3

Top Bluegrass Artists
Pos ARTIST (e

KD STEVE MARTIN () 40 Share/
Rounder

STEVE IVEY (5) iMl/Madacy
Special Products/Madacy
BILL & GLORIA GAITHER (2)
Gaither Music Group

OLD CROW MEDICINE SHOW
D Nettwerk

PATTY LOVELESS (1)

Saguaro Roao

~

w

»

"

6 DAILEY & VINCENT (3) Roundler

94 BILLBOARD

~

CHARLIE HADEN (1) Decca
RICKY SKAGGS (2) Skaggs Family
RHONDA VINCENT (2) Rounder
THE ISAACS () Gaither Music

Bow

Top Bluegrass
Algums

Pos TITLE Artat rnpr/ ot
[l THECROW. NEW SONGS FOR
THE FIVE-STRING BANJO
Steve Martin-a0 Share/Rounder
TENNESSEE PUSHER O/ Crow
Medicine Shew-Nettwerk
BILL GAITHER PRESENTS:
COUNTRY BLUEGRASS
HOMECOMING VOLUME ONE
Bill & Gloria Garther With Their
Homecoming Friends-Gaither
Music Group
BILL GAITHER PRESENTS:
COUNTRY BLUEGRASS
HOMECOMING VOLUME TWO
Bill & Gloria Gaither With Theur
Homecoming Friends-Gaither
Music Groug
MOUNTAIN SOUL Il Patty
Loveless-Saguaro Road
ULTIMATE BLUEGRASS Steve
ivey-IMI/Madacy Special
Products/Madacy
7 FAMILY & FRIENDS —
RAMBLING BOY Charie
Haden-Decca
BROTHERS FROMDIFFERENT
MOTHERS Darley & Vincent-Raunder
BEST OF BLUEGRASS Steve
vey-IM)/Madacy Special
Products/Madacy
10 THE ISAACS ... NATURALLY: AN
ALMOST A CAPPELLA
COLLECTION 7he /saacs-
Gaither Music Group

N

«

»

»

o

©

STEVE MARTIN

T 25BEST: BLUEGRASS

FAVORITES Steve fvey-IMI/

Madacy Special Products/

Madacy

CELTIC HYMNS Steve ivey-

Madacy Special Praducts/

Madfacy

DESTINATION LIFE Rhonda

vincent-Reunder

BEST OF BLUEGRASS Steve

Ivey-IMI/Madacy Special

Products/Madacy

15 SONG UP IN HER HEAD Saraf)
Jarosz-Sugar Hill/welk

53

&

=

Top Bluegrass
imprints

Pos IMPRINT (4 Crorted!

Kl 40SHARE (D)
GAITHER MUSIC GROUP
RDUNDER (72)
NETTWERK (2)
MADACY SPECIAL PRODUCTS
&)

~

w s ow

Top Bluegrass Labels
Pos LABEL (0 Crirtea

[l ROUNDER (74)

2 MADACY (8)

GAITHER MUSIC GROUP (3)
NETTWERK (2)

SAGUARO ROAD (1)

w oo

Top Bluegrass
Distributors

Pos. DISTRIBUTOR (4

K} INDEPENDENTS (47)
2 UNIVERSAL (75)
EMM (8)

SONY MUSIC (2)
WEA (3)

w s

Hot 100 Songwrlters

Pos SONGWRITER (1 Chartet
Ell TAYLOR SWIFT (75)

STEFANI GABRIELLA “LADY
GAGA" GERMANOTTA (7)
NADIR “REDONE” KHAYAT (&)
DWAYNE “LIL WAYNE”
CARTER (25)

LUKASZ GOTTWALD (/)
JASON MRAZ (%)

KARL “MAX” SANDBERG
MARTIN ()

TERIUS “THE-DREAM” NASH
12)

ALIAUNE "AKON” THIAM (5)
KANYE WEST (16)

~

A w

-

£

~

3

8o

boiz A i hiveara

Hot 100 Publishers
Pos. PUBLISHER (v C1
I EMi APRIL MUSIC, INC.,

ASCAP (129)
WARNER-TAMERLANE
PUBLISHING CORP.BMI (95
EMi BLACKWOOD MUSIC
INCBMI (90)

WB MUSIC CORP, ASCAP (63)
UNIVERSAL MUSIC
CORPORATION,ASCAP (65
SONY/ATY SONGS LLC,

BMI (47)

SONY/ATV TUNES LLC,
ASCAP (39)

SONY/ATY TREE PUBLISHING
COMPANY,BMI (37)
UNIVERSAL MUSIC - MGB
SONGS,ASCAP (74)
GOOEYED,ASCAP (3)
TAYLOR SWIFT MUSIC,BMI (13)
SONGS OF UNIVERSAL,

INC ,BMI (55)

KOBALT MUSIC PUBLISHING
AMERICA, INC,ASCAP (27)
YOUNG MONEY PUBLISHING
INC..BMI (24)

MARATONE AB,5TIM 73)

KASZ MONEY

PUBLISHING, ASCAP (70}

N

o

@ >

£y

~

®

©

3

I~

@

2

R

THE-DREAM

17 REDONE PRODUCTIONS
LLC.BMI(5)

18 BUG MUSIC, INC,BMI (24)

19 BYEFALL PRODUCTIONS

INC,ASCAP (5]
20 SMELLS LIKE PHYS ED,ASCAP
2 on of this
.biz cf on billboard,biz

Hot 100 Publishing
Corporations

Pos, PUBLISHING CORPORATION (s i
E¥ eMIMUSIC (223)

SONY/ATV MUSIC (151
UNIVERSAL MUSIC (750)
WARNER/CHAPPELL MUSIC
a6s)

KOBALT MUSIC (58)

BUG MUSIC (57)
CHRYSALIS MUSIC (76)
CHERRY LANE MUSIC (77)
STAGE THREE MUSIC (75)
KASZ MONEY PUBLISHING (1))

Y

@ N w

=

Hot R&B/Hip-Hop

Songwriters

Pos SONGWRITER s

n TERIUS "THE-DREAM”

NASH (72

DWAYNE “LIL WAYNE”

CARTER (Z5)

SHAFFER “NE-YO” SMITH (15)

CHRISTOPHER A.

“TRICKY” STEWART (/)

HOD DAVID (3)

MUSZE (3)

CLIFFORD JOSEPH “T.L"

HARRIS, JR. (9)

BEYONCE KNOWLES (6)

AUBREY “DRAKE"”

GRAHAM (12)

TIOMIKKEL STORLEER
ERIKSEN (7)

TI0 TOR ERIK HERMANSEN (7)

N

& w

oo
~aa

©

on of this
1 billboard.biz

biz ¢
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ENTERTAINER

* Just completed worldwide tour: -
] UNITED STATES * CANADA » ENGLAND
IRELAND # SCOTLAND » DENMARK
SWEDEN * FINLAND » NORWAY

+
Yol <28

-
? ™
+

* T Consecutive USO Tours 20032

ENTREPRENEUR

~

—~ +

‘THAT DON'T S8
MAKE ME A BAD GUY

T
UNEQUALRED 7 %
* 17 #1 Hits 2000 2000 Y Q‘“

% NSAT (NASHVILLE SONGWRITER'S ASSOCIATMIERI:QBPNA.) :

Songwriter/Artist of the Decaﬁvky‘?gﬁr_‘d'\_‘

OCTOBER 2009 -

» Over 65 Million Spins ano counrinig

* Billboard #1 Country Artist of the ;
2000-2009 i

« Billboard #1 Country Songwfiter |
of the Decade 2000-2009 :
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Hot R&B/Hip-Hop

Publishers

Pos.PUBLISHER (o Chartec Ties)

K EMI APRIL MUSIC, INC,,

ASCAP (12))

WARNER-TAMERLANE

PUBLISHING CORP.BMI (38)

UNIVERSAL MUSIC

CORPORATION,ASCAP (59}

EMI BLACKWOOD MUSIC

INC.BMI (£7)

WB MUSIC CORP,ASCAP (63)

SONGS OF UNIVERSAL,

INC..BMI (47)

UNIVERSAL MUSIC - Z

SONGS.BMI (39)

SONY/ATV TUNES LLC,

ASCAP (79)

YOUNG MONEY PUBLISHING

NC.BMI (26)

10 2082 MUSIC
PUSLISHING,ASCAP (/)

11 UNIVERSAL MUSIC - Z TUNES
LLC.ASCAP (29)

12 JOHN RIFF,BMI (1)

13 PEN IN THE GROUND
PUBLISHING,ASCAP (74)

14 UNIVERSAL MUSIC - MGB
SONGS,ASCAP (10)

15 EMI MUSIC PUBLISHING
LTD ,PRS (70,

16 B-DAY PUBLISHING,ASCAP (5)

TI7 MUSZEWELL,ASCAP (35

T17 BENAMI MUSIC,ASCAP (3)

19 CROWN CLUB
PUBLISHING,BM (9)

20 LIVE WRITE LLC,BMI (12)

~

«

>

L

~

©

B [ deeper ver: 1t
iz ) billboard blz

Hot R&B/Hip-Hop
Publishing
Corporations

Pos PUBLISHING CORPORATION (M Criared
Il EMI MUsiC (98)

2 UNIVERSAL MUSIC (/75)

3 WARNER/CHAPPELL MUSIC
49

SONY/ATV MUSIC (85)
PEERMUSIC (19)

s

ESPINOZA PAZ

& CHRYSALIS MUSIC (74)

7 BUG MUSIC (35)

& YOUNGMONEY MUSIC (26)

9 2082 MUSIC PUBLISHING (/2)
10 JOHN RIFF MUSIC (7)

Hot Country
Songwriters
Pos SONGWRITER (o, e
Bl TAYLOR SWIFT (7)

2 BRETT JAMES (9)
ALAN JACKSON (3}
4 CHRIS DUBOIS (5)
TS5 WYATT DURRETTE (4)
T5 ZACBROWN (4)
T7 MONTY POWELL (3)
T7 KEITH URBAN (3

9 ASHLEY GORLEY (7
10 DIERKS BENTLEY (3)

“

1 billboard.biz

ALAN JACKSON

Hot Country

Publishers

Pos. PUBLISHER (o Crted

EB SONY/ATV TREE PUBLISHING

COMPANY,BMI (35)

EMI APRIL MUSIC, INC.,

ASCAP (19

EMI BLACKWOOD MUSIC

INC.BMI (32)

HOUSE OF SEA GAYLE

MUSICASCAP (4)

WARNER-TAMERLANE

PUBLISHING CORP.BMI (27)

SONY/ATV ACUFF ROSE

MUSIC,BMi (7)

TAYLOR SWIFT MUSIC,BMI (7

SOMETIMES YOU WIN

MUSIC,ASCAP (1)

BEGINNER,ASCAP (1)

0 BIG LOUD BUCKS,BMI (77)

ICG.BMI (7)

T12 BRETT JAMES CORNELIUS
MUSICASCAP (8)

T12 STAGE THREE SONGS,ASCAP
@)

14 | WANT TO HOLD YOUR
SONGS,BMI (2

15 SONY/ATV CROSS KEYS MUSIC
PUBLISHING,ASCAP (15}

T16 ANGELIKA MUSIC,BMI (<)

T16 WEIMERHOUND MUSIC,8MI (4)

18 NEW SEA GAYLE
MUSIC,ASCAP (6)

19 TRI-ANGELS MUSIC,ASCAP (3)

20 CROSSTOWN UPTOWN
MUSICASCAP (8)

biz

n

“

N

@«

£y

@

ion of this
n billpoard.biz

Hot Country
Publishing
Corporations

Pos PUBLISHING CORPORATION (6 O
] SONY/ATYV MUSIC (56)
2 EMIMUSIC (62)
UNIVERSAL MUSIC 58)
WARNER/CHAPPELL
MUSIC (53)

BUG MUSIC (29)

STAGE THREE MUSIC (77)

»w

o«

7 SEA GAYLE MUSIC (1)
8 BIGLOUD BUCKS (25)
9 WORDS & MUSIC (75)
10 BEGINNER MUSIC ()

Hot Latin
Songwriters

Pos SONGWRITER (o Chrtc 15

n ISIDRO CHAVEZ “ESPINOZA
PAZ" ESPINOZA (10)
HORACIO PALENCIA
CISNEROS (4

JOAN SEBASTIAN (5)
ANTHONY “ROMEO"
SANTOS (3)

HUSSEIN BARRERA (1)
JOAN M. ORTIZ (1)
WILFRAN CASTILLO UTRIA (3)
RICARDO ARJONA (3)
CLAUDIA BRANT (4)

LUIS FONS| ()

n

A

© o Na o

3

28 A deeper version of this
biz on billboard.biz

Hot Latin Publishers
Pos. PUBLISHER (i -

[l ARPA MUSICAL, LLC,BMI (22)
2 SONY/ATV DISCOS MUSIC
PUBLISHING LLCASCAP (/9)
PREMIUM LATIN
PUBLISHING,ASCAP (5)
TITO EL PATRON
PUBLISHING,ASCAP (2)

EM! BLACKWOOD MUSIC
INC.BMI (76)

MAXIMO AGUIRRE MUSIC
PUBLISHING,ASCAP (7)

W8 MUSIC CORP.ASCAP (20)
RCP PUBLISHING, ASCAP (2)
WARNER-TAMERLANE
PUBLISHING CORP.BMI (17}
UNIVERSAL MUSICA,
INC,ASCAP (7)

SER-CA MUSIC
PUBLISHING,BMI (5)
PACIFIC LATIN COPYRIGHT
INC.ASCAP (5)
UNIVERSAL-MUSICA UNICA

w

IS

«

>

~

®

©

3

I}

&

PUBLISHING,BMI (8)

EMI APRIL MUSIC, INC ,ASCAP
18

UNIVERSAL MUSIC - MGB
SONGS,ASCAP (9)

AGUILA RAID,SESAC (2)
LGA MUSIC PUBLISHING,BMI
RIO MUSICAL.BMI (1)

LOS CANGRIS
PUBLISHING,ASCAP (4}

20 JULIANTLA MUSICALASCAP

H

@

-

lolz Aeccre

onbillboard. biz

Hot Latin Publishing
Corporations

Pos. PUBLISHING CORPORATION (v

[ SONY/ATV MUSIC (48)

EMI MUSIC (61

UNIVERS AL MUSIC (42
WARNER/CHAPPELL

MUSIC (39)

ARPA MUSIC (22)

TITO EL PATRON MUSIC (2
PEERMUSIC (4}

CRISMA MUSIC (2)
WESTWOOD PUBLISHING S.A
DE CV.MUSIC (3

NAYO INTERNATIONAL
PUBLISHING MUSIC (3}

FETY

PRI

3

Hot Christian
Songwriters

Pos. SONGWRITER (V. risct

ED JASON INGRAM (76)
JEREMY CAMP (2)
JENNIE LEE RIDDLE (1)
BRANDON HEATH (4)
SAM MIZELL (70)
FRANCESCA BATTISTELLI (2
BROOKE FRASER ()
MAC POWELL (2)
MATTHEW WEST (5)
TI0 PHILLIP LARUE (2)
TIOMIKE DONEHEY (2)

PND O s wN

©

iz Ad=enor version ot uhis
HZ et appears on biflboard biz

YEAR-END DOUBLE SSUE
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Hot Christian
Publishers

Pos PUBLISHER
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EMI CHRISTIAN MUSIC
GROUP.ASCAP (35

WB MUSIC CORP,ASCAP (23)
HILLSONG
PUBLISHING,ASCAP (9)
WORD MUSIC, LLC,ASCAP (22)
CONSUMING FIRE
MUSIC.ASCAP (2
SIMPLEVILLE MUSIC,
INC.ASCAP (/5)

SIMPLE TENSE SONGS,ASCAP
()

THIRSTY MOON RIVER
PUBLISHING,ASCAP (&
PEERTUNES LTD,SESAC (77
STOLEN PRIDE MUSIC,ASCAP

GRANGE HILL MUSIC,SESAC

INTEGRITY'S HOSANNA!
MUSIC,ASCAP (13)
WINDSOR WAY MUSIC,SESAC
<o)

INTEGRITY’S PRAISE!
MUSIC,BM! (4
WORSHIPTOGETHER.COM
SONGS,ASCAP (14)
WYZELL MUSIC, ASCAP
SITKA 6 MUSIC,ASCAP (2)
GATEWAY CREATE
PUBLISHING,BMI (2.
SIXSTEPSMUSIC,ASCAP (/1)
JENNIE LEE RIDDLE,BMI (7

Lr4 on billboard.biz

VICENTE
FERNANDEZ

Hot Christian
Publishing
Corporations

Pos. PUBLISHING CORPORATION (

B} EMIMUSIC (82)

2 WARNER/CHAPPELL
MUSIC 740)

PEERMUSIC (/5)
SONY/ATY MUSIC (14)
WORD MUSIC (38)
UNIVERSAL MUSIC (3))
SIMPLEVILLE MUSIC (75)
CONSUMING FIRE MUSIC (2)
STOLEN PRIDE MUSIC (3)
WET AS A FISH MUSIC (2)

CeNomA w

5

Hot Gospel
Songwriters

Pos SONGWRITER

Bl JAMES L MOSS (4)
DONALD LAWRENCE (3)
DEON KIPPING (7)
ANTHONY BROWN ¢
SMOKIE NORFUL (7)
KURTCARR (1)

DONNIE MCCLURKIN ()
E ESTEE BULLOCK (2
NATE MCNAIR (1)

BEBE WINANS (2

biz %

© O N AW N

3

Hot Gospel
Publishers

Pos. PUBLISHER ¢

EJ MILLENNI-ERA MUSIC,ASCAP3)

N

FIYA PUBLISHING,ASCAP (2
3 AJAMAR,ASCAP (1)
UNIVERSAL MUSIC - Z
SONGS,BMI (9}

IS

>

FEE B Zgovaw

3

7.

DONMAC MUSIC.EBMI (1)
EMTRO MUSIC
PUBLISHING,SESAC (3

LI BULL MUSIC,ASCAP (2)
NAYMAC,BMI (1)

EVERGREEN COPYRIGHTS,BMI (2)
QW PUBLISHING,BMI (3)
ABOVE STANDARD
PUBLISHING,ASCAP (2)
SHYTRO MUSIC
PUBLISHING,ASCAP (

EMI APRIL MUSIC, INCASCAP (7)
GRAND MAESTRO MUSIC,BMI (2)
KERRY DOUGLAS
PUBLISHING,ASCAP (/.

LILLY MACK MUSIC,BMI (2)
BONDED MUSIC,BMI (2)

T18 MEADOWGREEN MUSIC

COMPANY,ASCAP (1)

T8 NORFUL MUSIC

PUBLISHING,ASCAP (1)

20 KCARTUNES MUSIC,BMI (1)

biz

on ¢
1 billboard.biz

Hot Gospel
Publishing
Corporations
Pos PUBLISHING CORPORATION
B EMmiMusic 77)

CE NGO swN

5

UNIVERSAL MUSIC (77)

QW PUBLISHING MUSIC (5)
LILLY MACK MUSIC (2)
NORFUL MUSIC PUBLISHING (1)
KCARTUNES MUSIC ()

WET INK RED MUSIC (4)

216 MUSIC (7)

THAT'S PLUM’S SONG

MUSIC (3)

IT'S TEA TYME MUSIC (2)

AVENTURA

TOP LATIN
ALBUM
Pou. ARTIST s Cruet Teess npes /Lt
[N AVENTURA (2) Premium
Latiny/Sony Music Latin
VICENTE FERNANDEZ (4)
Sony Music Latin
WISIN & YANDEL () Wv/
Machete/UMLE
EL TRONO DE MEXICO (8)
Fonovisa/UMLE
MARCO ANTONIO SOLIS (3)
Fonovisa/UMLE
RICARDO ARJONA (2)
Warner Latina
ESPINOZA PAZ (3)
ASL/Disa/
UMLE
FLEX (2) EM! Televisa
LUIS FONSI (1) Universal
Music LatinofUMLE
DADDY YANKEE (1) £/
Cartel/Machete/UMLE
T LOS INQUIETOS DEL NORTE
(2) Eagle Music/Sente/
Universal Music Latino/UMLE
12 DINESTY (D
Wy Machete/UMLE

N

w

'S

«

L3

~

w

1

Top Latin Albums
Pos TITLE:
Kl THE LAST Aventura-Premiumn

n

w

IS

n

Latin/Sony Music Latin
LA REVOLUCION Wisin &
WY/Machete/UMLE
PALABRAS DEL SILENCIO Lu/
Fonsi-Universal Musit Latine/
UMLE
PRIMERA FILA Vicente
Fernandez-Sony Music Latin
TALENTO DE BARRIO
(SOUNDTRACK) Dadidly
Yankee-E| Cartel/Machete/
UMLE

ALMAS GEMELAS £/ Trono De.

z

£

S

@&

Rr 3

NN
s "

N
bl

5 = 3

=

13 LA ARROLLADORA BANDA

EL LIMON (3) Drsa/UMLE
TITO "EL BAMBINO™ (1)
Siente/UMLE

MARISELA (2) 1M

BANDA EL RECODO (2)
Fonovisa/UMLE

LOS TIGRES DEL NORTE (3)
Fonovisa/UMLE

PATRULLA 81 (3) Disa/UMLE
ENRIGUE IGLESIAS (1)
Universal Music L atino/UMLE
DON OMAR (2)
Machete/UMLE

MANA (1) Warner Latina

EL CHAPO DE SINALOA (1)
Disy/Univision/UMLE

) Drsa/UMLE

PANCHO BARRAZA (1)
Mysart/Balboa

LOS TEMERARIOS (5) Disa/
UMLE

LOS DAREYES DE LA SIERRA
(4) Disa/UMLE

bz Adeseer version ot this
-OIZ chart appears on
blilboard,biz

Mexico-Fanavisa/UMLE
PARA SIEMPRE Vicente
Fernandez-Sony Music Latin
WISIN Y YANDEL PRESENTAN
LAMENTE MAESTRA D0 Nest,
WY/Machete/UMLE

5T0 PISO Ricardo

Arjon Varner Latina

EL PATRON 7it0
Bambino”-Siente/UMLE

NO MOLESTAR /arca An
Solis-Fonovisa/UMLE

95/08 Enrique lolesias
Universal Music Latino/UMLE
KINGS OF BACHATA: SOLD
OUT AT MADISON SQUARE

~

®

©
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GARDEN Ayentura-Discos 605/
Premium Latin/Norte/Sony
Music Latin
IDON Don Omar-Machete/UMLE

5 ARDE EL CIELO Mana-Warner
Latina

¥ TE PRESUMO Bancia £/
Recodo-Fonovisa/UMLE

P TEQUIERO Flex-EMI Televisa

) ELCANTA AUTOR DEL
PUEBLO Espinoza
Poz-ASL/Disa/UMLE

B LA BORRACHERA Los Inquietos
DelNorte-Eagle Music/Siente/
Universai Music Latino/UMLE

2 QUIEREME MAS Patrulla 81
Disa/UMLE

2 YO NO CANTO, PERO LO
INTENTAMOS Espinozs Paz-
ASL/Disa/UMLE

2 LA EVOLUCION ROMANTIC
STYLE Flex-EM Televisa

B MAS ADELANTE Lo Arrofiadora
Banda £ Limon-Disa/UMLE

4 LASROMANTICAS DE PANCHO
BARRAZA VOL Il Pancho
Barraza-Musart/Balboa

B SUPER 1S Various Artists-
Universal Music Latino/UMLE

% 20 EXITOS INMORTALES

1 UNANOCHE EN MADRID:
MARCO ANTONIO SOLIS EN
VIVO Marca Antonio Solis-

Fone /UMLE

1 16 NARCO CORRIDOS £ 317y
Hernandez-Mendieta/Fanavisa/

# NECESITO DE Tl Vicente
Fernandez-Sony Music Latin

1 TE AMO Makano-Panama/
Macteie AUMLE

7 LACLIKA: EDICION ESPECIAL
LosInquietos Del Norte-Eagle
Music/Siente/Universal Mu

NDA EL RECODO

EAREND DOUBLE ISSUE

«
&

a

2
i

43

49

WISIN VS. YANDEL: LOS
EXTRATERRESTRES Wisin &
Yandei-Machete/UMLE
SINFRENOS L2 Quinta
Estacion-Sony Music Latin

LA GRANJA Los Tigres De/
Norte-Fonovisa/UMLE
CICLOS Luss Enrique-Top Stop
JENNI Jenni Rivera-Ayana/
Fonovisa/UMLE

LA VIDA...ES UN RATICO
Juanes-Universal Music Latino/
UMLE

VAMONOS PA'LRIO L05
Pikacientes De Caborca-Norte/
Sony Music Latin

GRANCITY POP Pauiina
Rubio-Universal Music
Latino/UMLE

DE NOCHE: CLASICOS AMI
MANERA... Alejandro
Fernandez-Discos 605/Sony
Music Latin

NOW LATING 4 Varous
Artists-EMI/Universal/Sony
Music Latin

LA HISTORIA £/
Chapo-Disa/Univision/UMLE
CANTOS Y ALABANZAS
Mariach: Hermanos
Bargias-Discos Barajas/Vina
DESDE LA PATRIA: EN VIVO £/
Trono De Mexico-Fonovisa/UMLE
Y QUE QUEDE CLARO L2
Arroliadora Banda £l
Limon-Disa/Unvision/UMI £
Mi PLAN Netly Furtado-Nelstar/
Universal Music Latino/UMLE
RADIO EXITOS: EL DISCO DEL
ANO Various Artists-Disa/UMLE
NECESITO MAS DETI
Duelo-Fonovisa/UMLE

LOS DE ATRAS VIENEN
CONMIGO Calle 73-Norte/Sony
Music Latin

50 SITUTE VAS Tierra
Cali-Venernusic/Universal Music
Latino/UMLE

()

A deeper v

chart appears on billboard.biz

Top Latin

Algum Imprints
Pos IMPRINT (1, it s

El FoNOVISA (77

DISA (71)

UNIVERSAL MUSIC LATINO
32) )

SONY MUSIC LATIN (26)
MACHETE (25)
PREMIUM LATIN (2)
WARNER LATINA (%)
EMI TELEVISA (12)
DISCOS 605 (/&)

10 NORTE (77)

w N

NI SIS

Top Latin

Album Labels

Pos LABEL

Il UNIVERSAL MUSIC LATIN
ENTERTAINMENT (207

2 SONY MUSIC LATIN (73)

3 WARNER LATINA (9)

4 EMITELEVISA (76)

S BALBOA (7)

6 IM(2)

7 TOPSTOP(

8 VINA(D

9 THREE SOUND (2.

0 ARC (1)

Top Latin Album
Distributors

pos DISTRIBUTOR!

El UNIVERSAL (209)

2 SONY MUSIC (74)

3 INDEPENDENTS (55)

4 WEA (10)
5 EMM(i5)

Hot Latin

Songs Artists

Pos. ARTIST (iNe: Charted Titles) Imornty/Label

B Luis Fonsi (3
Universal Music L atino

2 AVENTURA (3) Premum Latin

3 LA ARROLLADORA BANDA
EL LIMON (3) Disa

4 TITO “EL BAMBING” (2) Siente

S BANDA ELRECODO (3)
Fonovisa

6 WISIN& YANDEL (4) Wy/Machete

7 ESPINOZA PAZ (2) Disa/ASL

8 VICENTE FERNANDEZ (4)
Seny Music Latin

9 GRUPO MONTEZ DE
DURANGO (2) Disa

10 RICARDO ARJONA (%)
Warper tLating

1 LA QUINTA ESTACION (2)
Sony Music Latin

12 LOS DAREYES DE
LA SIERRA () Disa

13 ALACRANES MUSICAL (2)
Aguila/Fonovisa/Musivisa

14 PAULINA RUBIO (2) Unjversal
Music Latino

15 FANNY LU (2) Universal
Music Latino

16 EL TRONO DE MEXICO (2)
Fonovisa/Musivisa

17 SHAKIRA (1)
Music Latn

18 ENRIGUE IGLESIAS (/.
Universal Music Latino

19 REIK (2) Sony Music Latin

20 MAKANO (2) Panama/Machete

21 ELCHAPO DE
SINALOA (3) Disa

22 DON OMAR (4) Machete

23 RKM & KEN-Y (2) /

24 PITRULL (2) Uttra

CHARTS

AR

25 INTOCABLE (3) £/ Televisa

is
1 billboard.biz

b1z -

Hot Latin Songs
PosTITLE A
B TE PRESUMO Banda £/
Recodo-Fonovisa
2 EL AMOR 710 &/
s “Siente
3 POR UN SEGUNDO
Aventura-Prermium Latin
YA ES MUY TARDE L&
Arrolladora Banda £/
Limon-Disa/ASL
S NOME DOY POR VENCIDO Luis
Fansi-Univarsal Music Lating
LO INTENTAMOS Espinoza
Paz-Disa/ASL
AGUIESTOY YO Lujs Fons/
Universal Music Latino
ESPERO Grupo Montez De
Durango-Disa
LOBA Shakira-Epic/
Sony Music Latin
10 LLORO POR TIEnrgue
glesias réal Music La
1 CAUSA Y EFECTO Paulina
Rubio-Universal Mus
12 ELULTIMO BESO Vicent
Fernandez-Sony Music Latin
13 TUNO ERES PARA MI Fanr
u-Universai Music Latino
ME ESTAS TENTANDO Vs

IS

>

~

@

H

sndlel Featunng Nesty
Machete
MANOS AL AIRE Nelly Furtado
N el M i
16 TE REGALO AMORES RKM &
en-v-Pina/Machete
QUE TE QUERIA L
Estacion-Sony M

=

S

At
atin
CINCO MINUTOS Glori

niversal Music Lating

@
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CHARTS ~

@

TE IRA MEJOR SIN Ml Joan

Sebastian-Musart/Balboa

| KNOW YOU WANT ME (CALLE

OCHO} Pitbufi-Ultra

SUFRE Los Dareyes De La

Sterra-Disa

QUIEREME MAS Patruifa 81-Disa

23 COMPRENDEME German

Montero-Fonovisa/Musivisa

EL KATCH £/ Compa Chuy-Sony

Music Latin

ABUSADORA Wisin &

Yandel-WY/Machete

FUE SU AMOR Alacranas

Musical-Agulla/Fonovisa/Musivisa

TE AMO Mzkano-Panama/

Machete

COMO UN TATUAJE K-Paz De

La Sierra-Disa

29 ALMAS GEMELAS £/ frono De

Mexico-Fonovisa/Musivisa

MALDITO LICOR £/ Chapo de

Sinaloa-Disa

YO NO SE MANANA Luis
ringue-Top St

INOLVIDABLE Reik-Sony Music

Latin

NO ME DEJES DE AMAR L2

Apuesta-Serca

ALL UP 2 YOU dventura

Featuring Akon & Wisin &

Yandel-Premium Lati

EL OTRO Palomo-Disa

DAME TU AMOR Alacranes

Musical-Aguila/Fonovisa/Musivisa
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8
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7 DIME SI TE VAS CON EL
Flex-EMI Televisa

38 Y QUE QUEDE CLARO L5
Arrolladora Banda Ef
Limon-Disa

39 RECUERDAME La Quinta
Estacion-Sony Music Latin

40 COMO DUELE Ricardo

Arjona-Warner Latina

SU VENENO Aventura-Premium

Latin

EL MECHON Bandls M5-ASL

SIN TI...SIN Mi Ricardo

Arjona-Warmer Latina

44 QUIEN ES USTED? Sergio Vega-

Disa

EL CULPABLE SOV YO Cristian

Castro-Universal Music Latino

NO MOLESTAR Marco Antonio

Solis-Fonovisa

VIRTUAL DIVA Don

Ormar-Machete

48 MICAMA HUELE A TI 7it0 &/

Bambino” Featuring Zion &

Lennox-Siente

ESCLAVO DE SUS BESOS David/

Bisbel-Vale/Universal Music

Latino

QUE TENGO QUE HACER

Daddy Yankee-E| Cartel

biz
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Y
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&
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A decper version of this
chart appears on billboard.biz

Hot Latin Songs
Imprints
Pos, MPRINT (15
1 pisa o
FONOVISA (36)

UNIVERSAL MUSIC LATINO (/)
SONY MUSIC LATIN (56)
WARNER LATINA (/7)
PREMIUM LATIN (2)

SIENTE (2)

(=)

~

NA o aw

RICARDO ARJONA

100 BILLBOARD

8 EMITELEVISA (9)
9 WY
10 ASL (4)

Hot Latin Songs
Labels

Pos. LABEL (Vo ),
[ UNIVERSAL MUSIC LATINO (21}
SONY MUSIC LATIN 744)

DISA (20)

FONOVISA (2))

MACHETE (77)

ASL (75)

MUSIVISA (15)

WARNER LATINA (77)
PREMIUM LATIN (5)

SIENTE (3)

Ve NduE W

3

Hot Latin Producers
Pos. PRODUCER

[l ARMANDO AVILA (3)

2 FERNANDO CAMACHO (£)
CACHORRO LOPEZ (5)
TITO EL BAMBINO ()
TOMMY TORRES (5)

JOSE LUIS TERRAZAS (2)
PEDRO AVILA (2)
ALEJANDRO GARZA (1)
ARTURO TORRES (2)
JOAN SEBASTIAN (4)

&z

Top Latin Pop
Album Artists

Pos ARTIST (Mo, Chrted Tites) manni/Label

Bl RICARDO ARJONA (2) Warner
Lating

LUIS FONSI () Universal Music
Latino/UMLE

MARISELA (2) /1

ENRIQUE IGLESIAS (7)
Universal Music Latino/UMLE
MANA (1) Warner Latina
ALEJANDRO FERNANDEZ'(2)
Discos 605/Sony Music Latin
LA QUINTA ESTACION (7) Sony

© o ND A

3

A deeper version of this
hart appears on billbeard.biz

~

A w

@

LUIS FONS|

Music Latin

JUANES (7) Universal Music

Latino/UMLE

PAULINA RUBIO (1) Unrverssl

Music Latino/UMLE

10 REIK (£ Day I/Norte/Sony Must
Latin

®

©

Tog Latin Pop
Albums

POSTITLE At - o/

[l PALABRAS DEL SILENCIOL
Fonsi-Universal Music Latinc
UMLE

5TO PISO Ricardlo Arjona-
‘Wwarner Latina

95/08 Enrique Iglesias-
Universal Music Latino/UMLE
ARDE EL CIELO Mans-Wain
Latina

SUPER1'$ Various Artists-
Universal Mus ¢ Latino/UMLE
20 EXITOS INMORTALES
Marisela-IM

SIN FRENOS Lo Quints
Estacion-Sony Music Latin
LA VIDA. . S UN RATICO
Juanes-Universal Music
Latino/UMLE

DE NOCHE. CLASICOS A MI
MANERA .. A i
Fernandez-Discos 605/Sony
Music Latin

NOW LATINO 4 Various
Artists-EMI/Universal/Sony
Music Latin

B3 oo

~

w

a

«

@

~

o

©
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of thi
1 blltboard.biz

Top Latin Pop
Album Imprints

Pos MpRINT

n UNIVERSAL MUSIC LATINO
WARNER LATINA (77}
DISCOS 605 (71)

SONY MUSIC LATIN (7],
M@

~

" s

YEAR-END DOUBLE ISSUF
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Tog Latin Pop Album
Labels

Pos.LABEL (Vo
B umLe s

SONY MUSIC LATIN (3))
WARNER LATINA (77)
M (2)

EMI TELEVISA ()

~

n s

Hot Latin Pop

Songs Artlsts

Pos ARTIST 0 Chrtee Tt

K LUS FONSI (3) Universal
Music Latino

2 REIK (3) Sony Music Latin

3 AVENTURA (6) Premwm Latin

4 LAQUINTA ESTACION (2)
Sony Music Latin

102

BILLBOARD

@

~

© o

3

RICARDO ARJONA (2)
Warner Latina

ENRIQUE IGLESIAS (2)
universal Music L atino
PAULINA RUBIO (2) Unyversal
Music Latino

TITO "EL BAMBINO" (2) Siente
FANNY LU (2) Universal Music
Latino

SHAKIRA (2) Epic/Sony
Music Latin

Hot Latin Pop Songs

PO TITLE At

—

[l AQUIESTOY YO t s

2

Fonsi-Universai Mustc Latino
INOLVIDABLE Reik-Sony

Music Latin

w

IS

n

£y

~

3

©

» :-Augnkﬂ

NO ME DOY POR VENCIDO Luss
Fonsi-Universal Music Latino
LLORO POR Tl £nrique
Iglessas-Universal Musit Latino
CAUSA Y EFECTO Pau/ing
Rubio-Universal Music Lating
EL AMOR Tito &/

Bambino -Siente

&

X

@

&

3

3

25

biz

Trevi-Universal Music Latino
MANOS AL AIRE Nelly Furtado-
Nelstar/Universal Music Latino
COMO DUELE Ricardo
Arjona-Warner Latina
RECUERDAME (5 Quinta
Estacion-Sony Music Latin

SIN TI.SIN Mi Ricardo
Arjona-Warner Latina

IKNOW YOU WANT ME (CALLE
OCHO) Pitbul-Ultra

FUI Reik-Sony Music Latin

EL CULPABLE SOY YO Cristian
Castro-Universal Music Latino
ASIFUE Playa Limbo-Sony
Music Latin

TEREGALO AMORES RKM &
Ken-¥-Pina/Machete

TE AMO Alexander Acha-
Warner Latina

ADIOS Jesse & Joy-

Warner Latina

CUANDO TUS 0JOS ME MIRAN
Franco De Vita-Sony Music Latin
YO NO SE MANANA Luls
Enrique-Top Stop

\ deeper version o
hars appears on bill card.biz

Hot Lattln Pop Songs

QUE TE QUERIA L2 Quinta ImQ”n

Estacion-Sony Music Latn Pos IMPRINT (1o (1

LOBA P K u MUsIC
Music Latin LATINO (23)

POR UN SEGUNDO 2 SONY MUSICLATIN (5
Aventura-Premium Latin 3 WARNER LATINA (25)
TU NO ERES PARA MI Fanny 4 PREMIUM LATIN (&)
Lu-Universal Musig Latino 5 SIENTE (%)

SINO TE HUBIERAS IDO
Mana-Warner Latina
CINCQ MINUTOS

Hot Latin Pop Songs
abels

Pos LABEL (0 Crartet Tk
[l UNIVERSAL MUSIC LATINO
(25)

SONY MUSIC LATIN (38)
WARNER LATINA (23)
PREMIUM LATIN (5)
MACHETE (14)

PSRN

Top Regional
Mexican Album
Artists

Pos ARTIST ¢

] VICENTE FERNANDEZ (3)
Sony Musc Latin

EL TRONO DE MEXICO (4)
Fonovisa/UMLE

MARCO ANTONIO SOLIS (35}
Fonovisa/UMLE

ESPINOZA PAZ (2)
ASL/Disa/UMLE

LA ARROLLADORA BANDA EL
LIMON (& Drsa/UMLE

LOS TIGRES DELNORTE (%)
Fonovisa/UMLE

LOS INQUIETOS DEL NORTE
(2) Eagle Music/
Siente/Universal Music
Latino/UMLE

8 PATRULLA 81(3) Disa/UMLE
BANDA EL RECODO (2)
Fonovisa/UMLE

LARRY HERNANDEZ (1)
Mendheta/Fonovisa/UMLE

~

™

IS

@«

@

~

©

=

YEAR-END DOUBLE 155U



www.americanradiohistory.com

HITS, AWARDS & ACCOLADES.

OUR SONGWRITERS ON AN INCREDIBLE 2009.
Sl (Let’s do it again next year.)

VB

2T BRANT ANGELA HUNTE -4

ATH AVENLIE NORTH y ; b bt 7 {8 , '
~ = EFL - ’ : ! ] TANMY ROGERS
#..

b

CARY BARLOWE

YOU BELONG WITH ME” - Taylor Swift #1 “LAST CHANCE" - Ginuwine

“CITY ON OUR KNEES" — tobyMac #1 THINK FREE - Ben Allison #1
| ] “IRUNTO YOU" - Lady Antebelium #1

"SWEET DREAMS" - Beyonce #1

“CHECK MY BRAIN" - Alice in Chains #1 ONE FOOT

"DAME TU AMOR" — Alacranes Musical #1
“NEED YOU NOW" - Lady Antebellum #1 "

“WOMANIZER" - Britney Spears #1 #1 “SWEET THING" - Keith Urban #1
"CINCO MINUTOS" - Gloria Trevi
“MALA" - Yolandita Monge “FUI" - Reik “E Palomo “ARISE” - Avalon
a “KISS A GIRL" - Keith Urban
“WHITE HORSE" — Taylor Swift “EMPIRE STATE OF MIND" - Jay-Z & Alicia Keys #1

S E S A C NASHYILLE LOS ANGELES = NEW YORK ATLANTA | MIAMI [LONDON =WWW.SESAC.COM
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Top Regional

Mexican Albums

Pos. TITLE Artrs? imprint/Label

[l ALMAS GEMELAS £/ Trone De
Mexico-Fonovisa/UMLE

Top Regional
Mexican Album
Imprints

Pos.IMPRINT (5 Crartect Tites)
[ FoNOViSA (49

2 PARA SIEMPRE Vicente 2 DISA(3)
Fernandez-Sony Music Latin 3 SONYMUSICLATIN (8)
3 PRIMERA FILA Vicente 4 ASL(9)
Fernandez-Sony Music Latin 5 MUSART (5)
4 NOMOLESTAR Marco Antonio
Solis-Fonovisa/UMLE =
5 YONO CANTO, PERO LO Top Regional
INTENTAMOS Espinoza Mexican Album
Paz-ASL/Disa/UMLE Labels
6 QUIEREME MAS Patrulia
81-Disa/UMLE
7 ELCANTA AUTOR DEL 2 SONY MUSIC LATIN (13)
PUEBLO Espinoza 3 BALBOA (5
Paz-ASL/Disa/UMLE 4 VINA ()
8 LABORRACHERA Losinquictos 5 PLATINO (2)
Dei Norte-Eagle
Music/Siente/Universal Music q
Latino/UMLE Hot Regional
9 MASADELANTE (o arolacors  IIEXICAN SONgS
Bands £l Limon-Disa/UMLE Artists
10 TE PRESUMO Banda £/ Pos, ARTIST (o Charted ity morr v/
Recodo-Fonovisa/UMLE [l LA ARROLLADORA BANDA
ELLIMON (3) Disa
iz 5 g SANDAELRECODO(O)
Fonovisa
3 GRUPO MONTEZ DE
DURANGO (3) Disa

N

ESPINOZA PAZ (2) Disa/ASL
LOS DAREYES DE L'A SIERRA
&0 Disa

«

GILBERTO SANTA ROSA

EL TRONO DE MEXICO

*

ALACRANES MUSICAL (2)
Aguita/Fonovisa/Musivisa
VICENTE FERNANDEZ ()
Sony Music Latin

EL TRONO DE MEXICO (5)
Fonovisa/Musnisa

EL CHAPO DE

SINALOA (3) Disa
PATRULLA 81(2) Disa

~

3

©

s

Hot Regional

Mexican Songs

O ——

n TE PRESUMO Bands £/ Recodo-
Fonovisa

ESPERO Grupo Mantez De

Burango-Disa

YA ES MUY TARDE L2

Arrolladora Banda EI

Limon-Disa/ASL

LO INTENTAMOS £spinoza

Paz-Disa/ASL

QUIEREME MAS Pairulla 81-Disa

EL ULTIMO BESQ Vicente

Fernancdez-Sony Music Latin

FUE SU AMOR Alacranes

Musical-Aguila/Forovisa/Musiy

ALMAS GEMELAS £/ Trono De

Mexico-Fonovisa/Musivisa

COMPRENDEME German

Montero-Fonavisa/Musivisa

EL KATCH £/ Comaoa Chuy-Sony

Music Latin

COMO UN TATUAJE K-Paz De

La Sierra-Disa

SUFRE Los Dareyes Dela

Sierra-Disa

~

™
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o
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MALDITO LICOR &/ Chapo de
Sinaloa-Disa

EL MECHON B2nda MS-ASL
NO ME DEJES DE AMAR L2
Apueste-Serca

¥ QUE GUEDE CLARO £
Arrofiadora Banda £l
Limon-Disa

DAME TU AMOR Alacranes
Musical-Aguila/Fonavisa/Musivisa
TE IRA MEJOR SIN M1 Joan
Sebastian-Musart/Balboa

EL OTRO Palormo-Disa
DEJAME VACIO £/ Potro De
Sinsioa-Fonovisa/Musivisa
QUIEN ES USTED? Sergio
Vega-Disa

OJALA Pesado-ASL

SE FUE MI AMOR Los Tucanes
De Tyuana-Fonovisa/Musivisa
FUEGO EN TU PIEL Los Primos
De Durango-ASL

25 EL PROXIMO VIERNES
Espinoza Paz-Disa/ASL

biz :,

@ ®
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1biliboard.biz

Hot'Regional
Mexican Songs
Imprints

Pos. HPRINT

Il Disa 40

FONOVISA (51

SONY MUSIC LATIN (75)
ASL (71

SERCA (5)

N

v e w

Hot Regional
Mexican Songs
Labels

Pos LABEL (1

B oisacze

MUSIVISA (27)

ASL (26)

FONOVISA (37}

SONY MUSIC LATIN (79)

~

v oW

To

Album

Pos. ARTIST ¢

Kl AVENTURA (2) Premium

Muste Latin

GILBERTO SANTA ROSA (%)

Sony Music Latin

LUIS ENRIGUE (1) Top Stop

HECTOR ACOSTA (3

DA M Venemusic/Universal

Music Latina/UMLE

XTREME (D) Machete/UMLE

OLGA TANON (3) ZMG/Sony
fusic Latin

VICTOR MANUELLE (3)

Kiyavi/Sony Music Latin

BUENA VISTA SOCIAL CLUB

Wortd Circuit/Nonesuch/

Warner Bros.

TITE CURET ALONSO (/)

TITO NIEVES (1} Machete/UMLE

Tropical
rtists

N

™

IS

«

o

~

®

©

s
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Top Tropical Albums
Pos TITLE Artist Amprint/Label

Bl THE LAST Aventure-Premiurn
Latin/Sony Music Latin

KINGS OF BACHATA. SOLD
OUT AT MADISON SQUARE
GARDEN Aventura-Discos

Hot Tropical Songs
Pos TTLE Artst-menni/Label

[l PORUN SEGUNDO
Aventura-Premium Latin
LLEGO EL AMOR Gilberto
Rosa-Sony Music Latin

YO NO SE MANANA L uis

N

o

605/Premium Lat que-Top Stop
Music Latin 4 MEESTAS TENTANDO wisin &
3 CICLOS Lusis Enrique-Top $top Yandel Featuring Nesty-WY/
4 ELCABALLERO DE LA SALSA Machete
Gilberta Santa Rosa-Discos S EL AMOR Tito ‘5 Bambino ™~
605/Day 1/Sony Music Latin Siente
§ CHAPTERDOS 6 AGUEL LUGAR Adolescent’s
Xtreme-Machete/UMLE Orquesta-Korta/Venemusic
& 40BACHATAS PODEROSAS 7 ABUSADORA Wisin &
Various Artists-Mock & Yandel-WY/Machete
Roll/Sony Music Latin 8 HAGAMOSLO AUNQUE DUELA
7 BACHATAHITS 2009: THE #1 Marlon-Machete
HITS SERIES Various Artists-J& 9 MARIALOLA Grugo
N/Sony Music Latin Mania-\WW/New
8 UNANAVIDAD CONGILBERTO 10 TE REGALO AMORES RKM&

Gilberto Santa Rosa Day
1/Norte/Sony Music Latin
BACHATA ROMANTICA: 'S
Various Artists-Machete/UMLE
BACHATA # I'S: VOL. 2 Various
Artists-Machete/UMLE

©

3

ersion of thi

bl 42 is
\} shart appears on billboard.biz

g Tropical
mprlnts

eos IMPRINT 16

[ PREMIUM LATIN (3}

MACHETE (72)

DISCOS 605 (8)

NORTE (9)

JEN ()

Tropical
Album Labels
o LABEL (86t e Ty
n SONY MUSIC LATIN (42)
UNIVERSAL MUSIC LATIN
ENTERTAINMENT (25)
TOP STOP (7)
WARNER BROS. (1)
EMUSICA (5)

Hot Tropical

Songs Artists

FosARTIST

[l AVENTURA (5) Premium Latin

2 WISIN & YANDEL (&) WY/
Machete

GILBERTO SANTAROSA (6)

Sony Music Latin

LUIS ENRIQUE (2) Top Stop

TITO “EL BAMBINO" (3) Srente

DON OMAR (4) Machete

HECTOR ACOQSTA (2) DAM/

ADOLESCENT'S ORQUESTA
nemusic

(4) Korta,

3 MAKANO (2) Panama/Mamey
10 FLEX (2) Y

YEAR-END DOUBLE ISSUE

Ken-Y-Pina/Machete

SI TU TE VAS Rey Ruiz-G&A/
Sony Music Latin

VIRTUAL DIVA Dor Omar-Machete
LOBA Shakira-Epic/Sony Music
Latin

R

DADDY YANKEE

z

@

&

3

@

N

N
o

N
4

N
bd

CON QUE 0JOS Hector
Acosta-DAM.,/Venemusic
QUEDE SOLO EN LA POBREZA
Kiko Roorriguez-Peria/Venernusic
ALLUP 2 YOU Aventura
Featuring Akon & Wisin &
Yande/-Rremiurn Latin

QUIEN DE LOS DOS Jerry
Rivera-Platinum Melodies
SUVENENO Aventura-Premium
Latin

ME PUEDO MATAR Eachata
Heightz-Nu Life

TU PRIMERA VEZ Hector
Acosta-D.A M /Venemusic
SEXY ROBOTICA Don
Omar-Machete

MANOS AL AIRE Neily
Furtado-Neistar/Universal
Music Latino

CUANTO DUELE Cor/os ¥
Alejandra-UML

TE AMO
Makano-Panama/Machete
DIME SI TE VAS CON EL
Flex-EMI Televisa

A deeper versia

bi of
MOIZ chart appears on billboard.blz

Hot Tropical

Songs Imprints

Pos INPRINT (46 ot 15

n SONY MUSIC LATIN (79
PREMIUM LATIN (&)

MACHETE (71)

UNIVERSAL MUSIC LATINO (75)
WY (3)

N

LA

Hot Tropical

Songs Labels

Pos.LABEL (v e i)

B} MACHETE 21y

SONY MUSIC LATIN (57
UNIVERSAL MUSIC LATINO (79)
VENEMUSIC (9)

PREMIUM LATIN (9)

N

@ o

Top Latin Rhythm

“Album Artists

Pos ARTIST (0 Chs

[EJ WisIN & YANDEL (3)
WY/Machete/UMLE

2 FLEX(2) EM Televisa

3 DADDY YANKEE (1) £/
Cartel/Machete/UMLE

CHARTS

4 DJNESTY (D W/
Machete/UMLE
TITO “EL BAMBINO” (1)

@

DON OMAR (1) Machete/UMLE
MAKANO (1) Panama/
Machete/UMLE

RKM & KEN-Y (1) Pina/
Machete/UMLE

CALLE 13 () Norte/

Sony Music Latin

10 ALEXIS & FIDO (2)

Sony Music Latin

~ @

©

Top L.

Rhythm AIbums

PoS.TITLE Arost imprnt/Laoel

BB LA REVOLUCION Wisin g

Yeondel-WY/Machete/UMLE

2 TALENTO DE BARRIO

(SOUNDTRACK) Dadidly

Yankee-E| Cartel/

Machete/UMLE

WISIN Y YANDEL PRESENTAN

LAMENTE MAESTRA U

Nesty-WY/Machete/UMLE

EL PATRON Tito “£/

Bambino“-Siente/UMLE

IDON Don Omar-

Machete/UMLE

TE QUIERO Flex-EMi Televisa

LA EVOLUCION ROMANTIC

STYLE Flex-EM| Televisa

TE AMO Makano-Panama/

Machete/UMLE

WISIN VS. YANDEL: LOS

EXTRATERRESTRES /isin &
Machete/UMLE

THE ROYALTY/LA REALEZA

RKM & Ken-Y-Pina/

Machete/UMLE

biz ¢
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Top Latin Rhythm
Album Imprints
Pos IMPRINT(

El MACHETE (28)

2 WY (4

EMITELEVISA (2)
SIENTE (2)

EL CARTEL (7)

P

Top Latin Rhythm
Album Labels

Pos Lase,

B} UMLE (34
EMITELEVISA ¢

SONY MUSIC LATIN (¢
BLACK PEARL (1)
OUTHERE (7

N

© s w

www.billboard.biz 105
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CHARTS

Hot Latin Rhythm
Songs Artists
Pos ARTIST (Vo Chartec Tk
Kl WiSIN & YANDEL (4)
Wy/Machete
2 AVENTURA (3) Premium Latin
3 TITO"EL BAMBING” (4) Siente
4 DONOMAR (5) Machete
5 DADDY YANKEE (4) & Carte/
6 RKM&KEN-Y () Pina/Machete
7 MAKANQ (2) Panama/Machete
8 PITBULL (5) M 305/Poio
Grounds/J/RMG
9 ALEXIS &FIDO
{3) Sony Music Latin
10 VY QUEEN (1) Drama/Machete

Hot Latin
Rhythm Songs
pos T "
B ME ESTAS TENTANDO Wisin &
Yande! Featuring Nesty-WY/
2 ELAMOR Tito £/
Bambino -Siente
3 POR UN SEGUNDO
Aventura-Prerourn Latift
4 VIRTUALDIVA Don
s TEAMO
skano-Par lachete
& TEREGALO AMORES RiM&
ina, het
7 QUE TENGO QUE HACER

addy Yenkee-E| Cartel
8 | KNOW YOU WANT ME (CALLE
QCHO) Pitt

9 ABUSADORA Wisin
Yandel-WY/Mac
16 DIME

1 0JOS QUENO VEN Alexis &
iclo-Sony M
12 ALLUP2YOU A
Featuring Akon
18 MICAMA HUELE A T 7itc
3 Ziof
¢
14 POR AMAR A CIEGAS
15 SEXYROBOTICA [
Omar-Machete
5 CUERPO SENSUAL RKM & Kenr
Y-Pina/Machete
7 DIME SI TE VAS CON EL
Flex-EM| Televisa
TUTE IMAGINAS De La
Ghetto-Fight Kiub
Nation/Premiurn Latin
19 NOME DOY POR VENCIDO LU
Fonsi-Universal Music Latina
20 LOBA Shakira-Epic/Sony
Music Latin
21 DEJAME ENTRAR
Makano-Panama/Machete
22 MANOS AL AIRE Nelly Furtaco
Nelstar/Universal Music Latino
23 LLAMADO DE EMERGENCIA
Daddy Yankee-E| Cartel
24 EL RITMO NO PERDONA
(PRENDE) Dagidy Yanke

5

106 BILLBOARD

DAVID GUETTA

25 TU NO ERES PARA MI Fansy
Lu-Universal Music Latino

biz biflboard.biz

Hot Latin Rhythm
Songs Imprints

Pos WMPRINT (1 Crartes i)

B wyin

MACHETE (72

PREMIUM LATIN (4}
SONY MUSIC LATIN (167
SIENTE {4}

~

@b

Hot Latin Rhythm
Songs Labels

Pos LABEL (" e

El MACHETE (25

2 PREMIUM LATIN (6)
UNIVERSAL MUSIC LATINO (/&)
SONY MUSIC LATIN (20}
SIENTE (8)

@b

Hot Dance Club
Play Artists

P08 ARTST ¢

[l BEYONCE (8 Music worldf

~

LADY GAGA (3) Stréamiins
<ontive/Cher

SOLANGE (3) Mus

THE PUSSYCAT DOLLS (3

Interscope

KRISTINE W (3) Fly Agair

PET SHOP BOYS (
Astralwerks/Capito!

MARIAH CAREY (3
sland/iDIMG
MADONNA (2) Warne

THE KILLERS (2) isianc/IDJMG
LILY ALLEN (2) Capitol

«

IS

o o

~

sew

biz n billboard biz

Hot Dance Club

Play Songs
Pos.TITLE Arts 4
Kl WHEN LOVE TAKES OVER Christopher-Blueplate 19 T.O.NY. Sorange-Music Wor
David Guetta Featuring Kelly 10 HUSH HUSH 7he Pussycat Dolls Geffen/Interscope Hot Dance Club
d k cole 20 BODY ROCK Oceana-Silver Play imprints
Capitol Scherzinger-Interscope Label/Tommy Boy Pos. IMPRINT (Ao Chartedt
2 WAKING UP IN VEGAS Katy TN BOOM Anulie-Hear/CMG 21 BOTTLE POP The Pussycat Doils [l MUSIC WORLD (9)
Perry-Capital T1t SWEET DREAMS Beyonce: Featuring Snooo Dogg- 2 ISLAND (2}
3 BEAUTIFUL U R Deborah Music World/Colurnbia Interscope 3 INTERSCOPE (7)
Cox-DECO/Image 18 SHE WOLF Shakirs Bony Music 22 BAD, BADBOY The Perry Twins 4 ASTRALWERKS (&)
4 THE FEARLily Allen-Capitol Latin/Epic Featuning Niki Haris-Perry Twins § CAPITOL (7)
5 GIVEYOUEVERYTHING£rka 14 RELEASE ME Agnes-King lsland 23 AWAY Enrique glesias Featurng
Jayne-El Rocky Star/NFM Sean Garrett-Interscope Jbiz rore) o
& SEXY BITCH David Guetta 15 I'M NOT GETTING ENOUGH 24 DIVA Beyonce-Music World/
Featuring Akon-Gum/ Ono-Mind Train/Twisted Colurnbia
Astralwerks/Capitol 16 POKER FACE Lady Gaga- 25 MILLION DOLLAR BILL Whitney
7 1HATE THIS PART The Pussycat Streamiine/KonLive/ Houston-Atista/RMG
Dofls-Interscope Cherrytree/Interscope
8 LOVE ETC. Pet Shop 17 CELEBRATION s s
Astralwerks/Capitol Madonna-warner Bros. 'PE P bllssare bl
9 EVERYBODY SHAKE IT Ra/o/ 18 SPACEMAN The Killers-Island,
Rosario Featuring Shawn IDJMG

ND DOUBLE I55Uf
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Hot Dance Club

Play Labels

02 LABEL (N Charted Ties

F) INTERSCOPE (24)

2 CAPITOL (76)

3 ISLAND DEF JAM MUSIC
GROUP (7.4}

4 COLUMBIA (/)

5 JIVE LABEL GROUP (9)

Hot Dance

Airplay Artists

o ARTST (s Chirtecs T ot Loe!

n LADY GAGA (<) Streamline/
KonLive/Cherrytree/interscope
KIMSOZZI (2) Ultra

DAVID GUETTA (3) Gum/
Astralwerks/Capirol
ANNAGRACE (2) Robbins

THE BLACK EYED PEAS (3)

-

GURU JOSH PROJECT (1) Ultra
BEYONCE (3) Music World/'

o ;

BRITNEY SPEARS (4) Jive/ /LG
MADONNA (2) Warner Bros.
PINK (3) LaFace/ULG

R

Hot Dance Airplay

Pos TITLE Artst rpr/Lsbe

[ FEEL YOUR LOVE Kim Sozzi-Ultra
POKER FACE L acly Gaga-
Streamiine/KonLive/
Cherrytree/Interscope

3 WHEN LOVE TAKES OVER

~

Kaskaoe Featuring Tamara-Ultra
23 BEHIND Flanders-Ultra
24 ME AND MYSELF BenD.J
Featuring Sushy-Nervous
25 BOOMBOOM POW 7hé
Eyed Peas-will i.am/Interscope

.biz

Wblllboard.biz

Hot Dance
Airplay Imprints
Pos MPRINT (15 Chated 1)

EX uLTRA 21)

ROBBINS (72
NERVOUS (70)
CAPITOL (4)
INTERSCOPE (5)

~

s

Hot Dance
Airplay Labels
Pos LABEL (40 Crirter o)
B uLtra @3
INTERSCOPE (73)
ROBBINS (12}
NERVOUS (70
CAPITOL (6)

~

n s ow

Top Dance/

Electronic Album
rtists

o ARTIST (v it 7

) LADY GAGA (1) Streamiine/
Kondive/Cherrytree/

Dan

Rowlend-Gumy/Astralwerks/Capitol

LET THE FEELINGS GO

AnnaGrace-Robbins.

INFINITY 2008 Guru Josh

Project-Ultra

IMAGINATION Jes-Ultra

EVERY WORD £rcola Featuring

Danielfa-Nervous

DAY ‘N’ NITE Kid Cudi-Fool's

Gold/G.OQD/Un

Motown

THE FEAR Lily Alien-Capitol

EVACUATE THE DANCEFLOOR

Cascada-Robbins

MILES AWAY Madonna

Warner Bros,

JUST DANCE Lady Gaga

Featuring Colby £ 'Donis

Streamline/KanLive/Cherrytree/
nterscope

| REMEMBER deadmaus +

Kaskacie-Maubtrap/

AnD Press/Ultra

MEDICINE Kim Leoni-Robbins

1GOTTA FEELING The Black

Eyed Peas-Interscope

IHATE THIS PART 7he Pussycat

Dalts-Interscope

77 ONLY ONE Chris Lake-Nervous

18 THE SOUND OF MISSING YOU

Ameersh-Robbins

19 SOBER Pink-LaFace/ULG

20 ANOTHER DAY Sophia

May-Nervous

{F YOU KNEW Chris Lake

Feal

N

ersa

3w

Nastala-Nervous

22 ANGEL ON MY SHOULDER

. YEAR-END DOUBLE ISSUE

2 30HI3(2) Photo Finish

KIM s0ZZI

3 OWL CITY (3) Universal
Republic/UMRG
D.J SKRIBBLE (5)

IS

@«

DEPECHE MODE (7)
Mute/Virgin/Capitol

IMOGEN HEAP (1)
Megaphonic/RCA/RI

LMFAO (1) Party Rock/william/
Cherrytrae/interscope/IGA
BEYONCE (7) Music
World/Columbia/Seey Music
JASON NEVINS (2} Ultra

TONY OKUNGBOWA (/)
ThriveDance/Thrive

s

~

3

S w

Top Dance/

Electronic Albums

Pos. TITLE At -Impnt/Loss

[ THE FAME L ady Gaga-
Streamliine/KonLive/Cherrytree/
interscope/IGA

2 SLUMDOG MILLIONAIRE

DEPECHE MODE

(EP) Beyonce-Music World/
Columbia/Sony Music.

TOTAL DANCE 2008 7ony
Okungbowe-ThnveDance/Thrive
METRO STATION /etro

Ir op

3 WANTIOHI3-Photo Firush

4 OCEANEYES Ow/City-
Universal Republic/UMRG

5 SOUNDS OF THE UNIVERSE
Depeche Mode Mute/
Virgin/Capitol

6 TOTAL CLUBHITS 20
Skribble-ThriveDance/ Thrive

7 ELLIPSE /mogen
Heap-Megaphonic/RCA/RMG

8 PARTY ROCK LAMFAO-Party Rock/
williarmyCherrytree/Interscope/IGA

9 ABOVE AND BEYONCE: VIDEO
COLLECTION 8 DANCE MIXES

5

@

s

3

Red Ink/Celumbia
SANTOGOLD Santogolc-L izard
King/Downtown
JASON NEVINS PRESENTS:
ULTRAOANCE10 Jason
Nevins-Ultra
KALA M/ A -XL/Interscope/IGA
NOW THAT'S WHAT | CALL
CLUB HITS Various Artrsts-EM)
Universal/Sony Music
TOTAL CLUB HITS 3 0
Skribble-ThriveDancey Thrige
WAIT FOR ME Moby-Liitle
Idiot/Mute

8 INVADERS MUST DIE 7/
Prodigy-Take Me To The
Hospital/Cosking Vinyl

19 ONE LOVE David

Guetta-Gum/Astralwerks

JUSTOANCE Varrous

Artists-Ultra/island/IDIMG

YES Pet Shop Boys-Astralwerks

22 GOOD GIRL GONE BAD: THE

REMIXES Rihanna-SRP/Def

Jam/IDJMG

ULTRA.DANCE 09 Variou:

Artists-Ultra

RADIO RETALIATION Thievery

Corporation-ESL

TOTAL CLUB HITS 1

Skribble-TrriveDance/Thrive

N
3

N

N
bd

N
X

N~
b

Top Dance/
Electronic
Album Imprints
Pos. MPRINTC

K INTERSCOPE (5)
CHERRYTREE (3)
KONLIVE (7
STREAMLINE (7
PHOTO FINISH (2)

biz

~

@ e

on o
1 blllboard.biz

Top Dance/
Electronic

Album Labels

Pos.LABEL ¢

Bl INTERSCOPE GEFFEN A&M (5)
PHOTO FINISH (2,

THRIVE (9)

UNIVERSAL MOTOWN
REPUBLIC GROUP (4

ULTRA (22)

s wN

@

Top Dance/
Electronic Album
Distributors

Pos DISTAIBUTOR

[l UNIVERSAL
INDEPENDENTS (96)
EMM (20)

SONY MUSIC (&)

WEA (

~

@AW

www.biliboard.bi2 107
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CHARTS

Top Christian
Album Artists

Pos. ARTIST (o Charted Tites) imonni/Label
I CASTING CROWNS (3) Beach
Street/Reunion/Provident-
Integnity

MARY MARY () My
Block/Integrity/Columbia/
Provident-integrity

CHRIS TOMLIN (2)
Sixsteps/Sparrow/EMI CMG
MICHAEL W. SMITH (1)
Reunion/Provident-integfity
THIRD DAY (2)

~

“

IS

«

NEW SURRENDER Anberfin-
Universal Republic/EMI CMG
WITHROOTS ABOVE AND
BRANCHES BELOW 7he Devi/
Wears Prada-Ferret/Word-Curb
KARI JOBE Kar' Jobe-Integrity/
Provident-Integrity

CHURCH MUSIC David Crowder
Band-Sixsteps/Sparrow/EMI
MG
UNITED:{A_CROSS//THE_EARTH]:
TEAR...Hilsong-Hiisong/
Inbegrity/Providertt-Integrity

23 WOW HITS 2010 Varous

@

N
1

8

N
R

ty
SKILLET (3) Ardent/INO/
Atlantic/Provident-integrity
JEREMY CAMP (7) BEC/EHM!
MG

HILLSONG (5) Hillsong/
Integrity/Pravident-integrity
MERCYME (2) iINO/Provident-
Integrity

RED (2) Essential/Provident-
Integrity

£

~

Y

©

]

Top Christian Albums
[ —
Bl wow HITS 2009 Various
Artists-EMI CMG/Provident-
Integnty/Word-Curb
THE SOUND Mary Mary-My
Block/Integrity/Columbia/Provi
dent-Integrity
ANEW HALLELUJAH Michae/
W Sruth- Reunion/Provident
integrity
HELLO LOVE Chris Tomiin
Sixsteps/Sparrow/EMI CMG
PEACE ON EARTH Costing
Crowns-Beach Street/Reunion/
Provident-Integrity
REVELATION 7hird Day-
Essential/Provident-Integrity
SPEAKING LOUDER THAN
BEFORE Jeremy Camp-BEC/
EMI CMG
AWAKE Skifjet-Ardent/

~

w

»

@

@

~

o

Provident-Integrity
INNOCENCE & INSTINCT
Rea-Essentiai/Provident
ntegrity

OVER AND UNDERNEATH
Tenth Avenue North-Reunion/
Provident-Integrity

MY PAPER HEART Francesca
Battstelii-Fervent/Word-Curb
WHAT IF WE Grandon Heath
Monomode/Reunian/
Provident-Integrity

10 MercyMe-INS/
Provident-Integrity

THE PRIESTS The Priests-RCA
Vietor/Provident-Integrity

CITY OF BLACK & WRITE Mat
Kearney-Aware/Columbia/Inpo
P/EMICMG

THE CHRISTMAS COLLECTION
Amy Grant-Amy Grant
Productions/Sparrow/EMI CMG
THE POWER OF ONE israe/
Houghton-integnity/Provident
Integnity

©

3

i

w

S

@

&

3

1D8  BILLBOARD

urb,
Integrity/EMI CMG

AUDIENCE OF ONE Heather
Headley-EM Gospel/EMI CMG
THE ALTAR AND THE DOOR
Casting Crowns-Beach
Street/Reunion/Provident-
Integrity

biz

N
X

»
®

A deeper version of this
hart appears on billboard.biz

Top Christian
Album Imprints

Pos.IMPRINT (10 Chortest Titks)

EX REUNION (10)

~

SPARROW (27)
ESSENTIAL (9)
INTEGRITY ()
INO (207

BEC (1)
FERVENT (71)

N s

8 GAITHER MUSIC GROUP (25)
9 PROVIDENT-INTEGRITY (3)
10 SIXSTEPS (70)

Top Christian

Album Labels
Pos.LaBEL (o Chots T266)

n PROVIDENT-INTEGRITY (62)
EMI CHRISTIAN MUSIC GROLP
(120)

WORD-CURB (439}
AMERICAN GRAMAPHONE (7)
INFINITY (1)

LuCID (2)

MQRMON TABERNACLE
CHOIR (3)

“TIME LIFE (5

COMPASS (7)

MADACY (%)

@ NewnEuw N

3w

Top Christian
Album Distributors
o5, DISTRIBUTOR (Vo Charte )

I sonNY MusIC (59

2 EMM (i14)

WEA (47)
INDEPENDENTS (38)
UNIVERSAL (6}

n s w

Hot Christian

Songs Artists

Pos ARTIST

n TENTH AVENUE NORTH {2)
Ret, G

2 CHRIS TOMLIN (&)
Sixsteps/Sparrow/EM CMG

3 MATTHEW WEST ()
Sparrow/EMI CMG

4 JEREMY CAMP (4) BEC/
Tooth & Nail

5 BRANDONHEATH (3
Monomode/Reunion/PLG

& THIRD DAY (2) Essential/PLG

7 PHILLIPS, CRAIG & DEAN (2)
iNO

8 FRANCESCA BATTISTELLI (4)
Fervent/Word-Curb

8 JONNY DIAZ (1) INO

10 TOBYMAC (2) ForeFront/EM!
CMG

Hot Christian Songs

Pos. TITLE Artist -mpdnk/Label

[N THE MOTIONS #atthew
West-Sparrow/EMI CMG

2 BY YOUR SIDE 7enth Avenue
North-Reunion/PLG

3 REVELATION SONG Phiiios,
Craig & Dean-INO

4 THERE WILL BE A DAY Jeremy
Camp-BEC/Tooth & Nail

5 | WILLRISE Chris Tomfin-
Sixsteps/Sparrow/EMI CMG

& MORE BEAUTIFUL YOU Jonny
Diaz-INO

7 LEADMETOTHECROSS Cfris 10
And Conrad-VSR

8 WAIT AND SEE Brandon Heath- 11
Monomode/Reunion/PLG

9 BORN AGAIN Third Day 12

Featuring Lacey
Mosley-Essential/PLG

FREE TO BE ME Francesca
Battstelii-Fervent/Word-Curb
IN THE HANDS OF GOD
Newsboys-Inpop

FINALLY HOME MercyMe-INO

MARY MARY

YEAR-END DOUBLE ISSUE
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13 HOLD MY HEART 7enth Avenue
North-Reunion/PLG

14 REVELATION Third
Day-Essential/PLG

15 CITY ON OUR KNEES tobyMac-
ForeFront/EMI CMG

16 LAY 'EMDOWN Needtobreathe
Atlantic/Word-Curb

7 GIVE ME YOUREYES Srandon
Heatf-Monomode/Reunion/PLG

18 THE LOST GET FOUND Britt
Nicofe-Sparrow/EMI CMG

19 LOSE MY SOUL tobyMac
Featuring Kirk Franidin &
Mandisa-ForeFront/EMI CMG

20 PERFECT PEOPLE Natalie
Grant-Curb

21 CLOSER TO LOVE Mat Kearney
Aware/Columbia/Inpop

22 THE WORDS | WOULD SAY
Sidewalk Prophets-Fervent/
Word-Curb

23 UNTIL THE WHOLE WORLD
HEARS Casting Crowns-Beach
Street/Reunion/PLG

24 YOU FOUND ME Big Dacdly
Weave-Fervent/Word-Curb

25 FORGIVEN AND LOVED Jimmy
Needham-Inpop

biz :

on of this
) billboard.biz

Hot Christian
Songs Imprints
o MBRINT (1 e

I sparrOW (53)

INO (23)

REUNION (718
ESSENTIAL (7))
FERVENT (74)

BEC (i4)
INPOP (7)
CURB (74)

@ w e w

" YEAR-END DOUBLE ISSUE

9 FOREFRONT(3)
10 WORD-CURB (70)

Hot Christian Songs
Labels
Pos LABEL (o Gt )

n PROVIDENT LABEL GROUP (30)
2 EMICHRISTIAN MUSIC GROUP
40y

INO (303

WORD-CURB (30}

TOOTH & NAIL (77

INPOP (8}

CURB (77)

VSR (1)

INTEGRITY (2)

BRASH (4)

o N A w

3

Hot Christian
Producers

Pos. PRODUCER (140

EJ BROWN BANNISTER (76)
ED CASH (73)

AN ESKELIN (12)

DAN MUCKALA (5)
HOWARD BENSON (4)
BERNIE HERMS (6)
STEPHEN B. WILSON (2)
JASON INGRAM (741
CHRIS STEVENS (7)
RUSTY VARENKAMP (1)

biz 5

BN AW

3

n of this
s on billboard.biz

Top Gospel

Album Artists

Pos. ARTIST (v Crarted e ot L abel

KB MARY MARY (1) My Block/
Columbiia/Sony Music

2 MARVIN SAPP (D) Verity/ULG

3 BEBE & CECE WINANS (1)

B&C/Malaco

HEZEKIAH WALKER & LFC (1)
Verity/iLG

ISRAEL HOUGHTON (2)
Integrity/Columbia/Sony Music
DONNIE MCCLURKIN ()
VeritwILG

HEATHER HEADLEY () £A/
Gosp

DONALD LAWRENCE () Quiet
Watern/VerttyILG

LECRAE () Reachyinfinity
SHEKINAH GLORY MINISTRY
) Kipgdom

IS

@«

£y

~

3

3 e

Top Gospel Albums
Pos. TITLE Artist Hmprinty/L abel

Il THE SOUND Mary Mary-My
Block/Columbia/Sony Music
WOW GOSPEL 2009 Various
Artists-Word-Curb/EMI CMG/
Venty/ILG

THIRSTY Marvin Sapp-Verity/ILG
STILL BeRe & CeCe
Winans-B&C/Malaco

SOULED OUT Hezekiah Walker
&LFC-Venty/JLG

THE POWER OF ONE /s
Houghton-integrity/Colurbia/
Sony Music

WE ALL ARE ONE (LIVE IN
DETROIT) Donnie McClurkin-
Verity/JLG

8 AUDIENCE OF ONE Heathier
Headley-EMI Gospel

THE LAW OF CONFESSION,
PART | Donald Lawrence &
Co.-Quiet Water/Verity/JLG
REBEL ecrae-Reach/infiniy
WOW GOSPEL ESSENTIALS:
ALL-TIME FAVORITE SONGS
Various Attists-Word-
Curb/Venty/EMICMG

THE TRANSFORMATION James
Fortune & FivA-Blacksmoke/

N

w

a

«

s

~

°

=3

&

HEZEKIAH WALKER

WorldWide

135 LOVE UNSTOPPABLE Fred
Hammond-F Hammond/
Verity/JLG

14 POUR MY LOVE ON YOU

Juanita Bynum-Flow

LIVE Smokie Norful-TreMyles/

EMI Gospel

VOICES: THE ULTIMATE

GOSPEL COLLECTION Various

Artists-BET/Sony BMG Custom

Marketing Group/Time Life

17 GOTTAHAVE GOSPEL! 6
Various Artists-Integrity/
Zomba/Columbia/Sony Music

18 JUST THE BEGINNING Kurt Carr
& The Kurt Carr
Singers -KCG/ILG

19 CRY YOUR LAST TEAR Bishop
Paul $. Morton Presents The
FGBCFMC-Tehillah/Light

20 WOW GOSPEL 2008 Various

Artists-Word-Curb/EM|

CMG/Verty/ILG

CRYSTAL AIKIN Crystal

Alkin-BET/Venty/JLG

22 STANDOUT 7ye Tribbett &
G.A -Columbia/Sony Music

23 THEFIGHT OF MY LIFE Kirk
Frankiin-Fo Yo Soul/Gospo
Centrie/JLG

24 REVEALED Dertrick
Haddon-Tyscot/Verity/JLG

25 HOW I GOT OVER Vickie

estiny Joy,

@

&

L

To| .
Album Imprints

Gospel
Pos. IMPRINT (7o) Chartedt Tities)
B verity o7y

2 COLUMBIA (10)
3 MYBLOCK ()

THo .

CHARTS

EMI GOSPEL (8)

B&C (1)

INTEGRITY (7))
WORD-CLREB (4)
BLACKSMOKE ()

REACH (%)

EMI CHRISTIAN MUSIC GROUP
3

@@ N w s

3

Top Gospel
Album Labels
Pos LABEL (0 O )

0 JVELABEL GROUP (25)
SONY MUSIC (19)

EMI GOSPEL (75)
WORLDWIDE ¢4)
MALACO (3)

LIGHT (&)
KINGDOM (4)

TIME LIFE (6)
INFINITY (2}

EMI CHRISTIAN MUSIC
GROUP (1)

[CI IR S PN

3

Top Gospel
Album Distributors
Pos DISTRIBUTOR (4o et e

[l soNyMusic (50)
INDEPENDENTS (107)

EMM (76)

WEA (13)

UNIVERSAL (7

~N

W s w

Hot Gospel

Songs Artists

Pos ARTIST i

n HEZEKIAH WALLKER & LFC (7,
Verity/JL

2 JAMES FORTUNE&FIYA (2)
Bl Worldwide

3 MARY MARY (3) My
Columbia

4 MARVIN SAPP (3) Verity LG

§ DONALD LAWRENCE (7) Quiet
WaterVerity/ LG

6 SMOKIE NORFUL. (3)
TreMyles/EM| Gospel!

7 MAURETTE BROWN-CLARK (7)
AIR Gospel/Malaco

8 KURT CARR & THE KURT CARR
SINGERS (1) KCGALG

9 KIERRA SHEARD (2)

10 BEBE & CECE WINANS (

Hot Gospel Songs

Pos.TTLE

KB SOULED OUT Hezekiah Walker
&LFC-Venty/JLG

2 BACKIIEDEN Do,
& Co -Quiet Water/Verty/JLG

3 PRAISE HIM IN ADVANCE
Marvin Sapp-Venty/JLG

4 GOD IN ME Mary Mary Featuring
Kierra “KiKi" Shear
Block/Columbia

S ITAIN'T OVER (UNTIL GOD
SAYS IT'S OVER) Maurette
Brown-Clark-AIR Gospel/
Malaco continued on >>p110

www.biliboard.biz 109
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from >>p109

ITRUST YOU James Fortune &

FivA-Blacksmoke/\WorldWide

JUSTIFIED Smokie

Nortul-TreMyles/EM| Gospel

PEACE AND FAVOR REST ON

US Kurt Carr & The Kurt Carr

Singets-KCG/ILG

WAIT ON THE LORD Denrie

McClurkin Featuring Karen

Clari-Sheard-Verity/JLG

| WOULDN'T KNOW YOU
james Fortune & FIYA Featuring

Keith “Wonderboy " Johnsan &

Nakitta Fox-Blacksmoke/

WorldWide

CLOSE TO YOU e

inans-B&C/Malaco
GET UP Mary Mary-My

COVER ME 21:03 With Fred
Hammond, Smokie Norful & J
MOss-PAJAM/Gospt

PRAISE HIMNOW K

Sheard-EM| Gospel

GOD IS ABLE Joe Leavel/& St

Stephen Temple Choir-Emtra
50

THEY THAT WAIT Frec!
Hammond Featurng John P
Kee-F Hammond/Verty/LG

LEAD ME JESUS Greg O'Guin &

iPraize-Pendulum

1LIET MY HANDS Arkansas
Gospel Mass Choir-T/Emtro

Gospel

ALL I NEED 8rian Courtney
Wilson-Spwit Rising/Music
world

JUST WANNA SAY /srael
Houghton-Integrity

MY NAME IS VICTORY Jonathen

Neison Featuring Purpose-
Integrity

NOBATTLE, NO BLESSING

Shari Addison-BET/Verity/JLG:

RESTORED ./ Moss-PAJAM/

Gospo Centric/ILG

N
X

Featuring Smokie Norful-EMI
Gospel
LORD PREPARE ME 7he West

N
b4

Angeles COGIC Mass Choir EMI

Gospel

biz

Hot Gospel
Songs Imprints
[—

B) VERITY (75)
BLACKSMOKE (/
MY BLOCK (2

EMI GOSPEL (4)
AIRGOSPEL (7,
EMTRO GOSPEL (
INTEGRITY (3
TREMYLES (7)
KCG (5

QUIET WATER (3}

© e N s e N

3

Hot Gospel
Songs Labels
Pos. LABEL(

[N JIVE LABEL GROUP (20)
EMI GOSPEL (7)
WORLDWIDE (5
MALACO (5)
COLUMBIA (3)
EMTRO GOSPEL (6)
INTEGRITY (2}
PENDULUM (3)
TYSCOT (4)

MUSIC WORLD (2)

O m N s W

3

Hot Gospel
Producers
Pos PRODUCER 2
n DONALD.LAWRENCE (6)
2 WARRYN “BABY DUBB”
CAMPBELL (<)

RENEE FLEMING

JESUS IS LOVE Heather Headley

"billboard.biz

THE PRIESTS

AARON W. LINDSEY (3)
ASAPH ALEXANDER WARD (2)
PAJAM (2)

KEITH THOMAS (3)

KURT CARR (1)

DANIEL WEATHERSPOON (4)
JAMES FORTUNE (2)

TROY SNEED (5)

biz

Ve N s w

E

1biliboard.biz

Top Traditional
Classical Artists
Pos. ARTIST (1. e rmomniLa
[l THE PRIESTS (1) RCA Victor/
Saay Music
2 LUCIANO PAVAROTTI {4)
Decca/Universal Ciassics Group
PLACIDO DOMINGO (3) DG/
Universal Classics Group
ANDRE RIEU (7) Andire Rieu/
LG
THE CISTERCIAN MONKS OF
STIFT HEILIGENKREUZ (1)
Decca/Upiversal Classics Group
ACADEMY OF SAINT MARTIN
INTHE FIELDS (2) Sony
Classical/Sony Masterworks
JOSHUA BELL (3) Sony
Classical/Sony Masterworks
LANG LANG (3) DG/Universal
Classics Group
RENEE FLEMING (2)
Decca/Universat Classics Group
ANNE-SOPHIE MUTTER (2)
DG/Universal Ciassics Group

w

IS

@

>

~

®

©

3

Top Traditionai
Classical Albums

PosTITLE 4
Ell THE PRIESTS 7he Priests-RCA
Vigtor/Sony Music
2 THE DUETS Lucians Favarotti-
Decca/Unversal Classics Group
AMORE INFINITO: SONGS
INSPIRED .. Placidlo Domingo-
DG/Universal Classics Group
CHANT: MUSIC FOR THE SOUL
The Cistercian Monks OF Stift
Heifigenkreyz-Decca/Universal
Classigs Group
5 VIVALDI: THE FOUR SEASONS
Joshua BellyAcademy OF St
Martun in The Fields-Sony
Classical/Sony Masterworks
BACH: CONCERTOS /2
Fischer/Academy Of St Martin in
The Fields-Decca/Universal
Classics Group
LIVE IN VIENNA Ancire
Rieu-Denon/SLG
GREATEST HITS Andre
Rieu-Denon/SLG
CHOPIN: THE PIANO
CONCERTOS Lang Lang/Vienna
Philharmonic Orchestra
(Mehta)-DG/Universal Classics
Group
10 ACHRISTMAS FESTIVAL John
Rutter/The Cambridge
ngers/Farnham Youth
Choir/Royal Phitharmonic
Orchestra-Collegium
THE SOLOIST
Soundtrack-DG/Universal
Classics Group
THE MELODY OF RHYTHM:
TRIPLE CONCERTO & MUSIC
FOR TRIO Bela Fleck/Zakir
Hussair/Edgar Meyer & the
Detroit Symphony Orchestra

IS

>

~

3

©

&

(Statkin)-E1
18 FOURLAST SONGS/STRAUSS -
SONGS & ARIAS Rence
Fleming/Munchner
Orchestra
(Thielernanny-Desca/Universal
Classics Group
14 INPRINCIPIO Arvo Part-ECM
New Senes/ECM/Universal
Classics Group
SOUVENIRS Anna
Netrebko-DG/Universal Classics
Graup

@

Top Traditional
Classical imprints
s MPRINT (o it i)

R RCAVICTOR (1)

DECCA (24)

DEUTSCHE
GRAMMOPHONE (32)
SONY CLASSICAL (8)
DENON (5)

PRy

S

Top Traditional
Classical Labels
Pos.LAGL(
n UNIVERSAL CLASSICS
GROUP (64)

SONY MUSIC ()

SONY MASTERWORKS (76)
SAVOY LABEL GROUP (5)
BLUE NOTE LABEL GROUP (.

2
3
4
B

Top Classical
Crossover Artists.
Pos. ARTIST (13 i

B oivom

5¥C0, Cotumbia/Sony Mu:
ANDREA BOCELLI (5
Sugar/Decca

~


www.americanradiohistory.com

3 YO-YOMA () Sony
Classical/Sony Masterworks
STING )
Cherrytree/DG/Universal
Classics Group

SARAH BRIGHTMAN ()
Manhattan/BLG.

PAUL POTTS (2
SYCO/Columbia/Sony Music
DAVID GARRETT (7)
Decca/Universal Classics Group
MORMON TABERNACLE CHOIR
(5) Mormon Tabernacte CF
ORCHESTRA AT TEMPLE
SQUARE
Tabernacie Choir

JOSH GROBAN (1)

IS

«

formon

3

Top Classical
Crossover Albums
Pos T/
[l THE PROMISE // D
Columbia/Sony &
INCANTO Anc e
Sugar/Decca
3 MY CHRISTMAS /
Bocelfi-Sugar/Decca
4 YO-YO MA & FRIENDS; SONGS
OF JOY & PEACE Yo
Ma-Sony Clas: /Sony
Masterworks
IF ON A WINTER’S NIGHT...
Sting-Cherrytree/DG/Universal
Classics Group
A WINTER SYMPHONY Saray
Brghrman-Manhattan/BLG
THE BEST OF ANDREA
BOCELLL: VIVERE Andrea
Bocefi-Sugar/Decca/Un versal
Classics Group
PASSIONE Pau/
Potts-SYCO/Columbia/Sony
Music
DAVID GARRETT David
Garrett-Decta/Universal
Classics Group
COME, THOU FOUNT OF
EVERY BLESSING AMERICAN
FOLK HYMNS & SPIRITUALS
Mormon Tabernacle Choir/
Orchestra At Temple Square
(Wilberg)-Mormon Tabernacle
Choir
VIVERE: LIVE IN TUSCANY
Andrea Boceli-Sugar/Decca/
Universal Classics Group
PRAISE TO THE MAN: SONGS
HONORING THE PROPHET
JOSEPH Mormon Tabernacle
Choin/Orchestra At Temple
Square (Wilberg)-Mormon
Tabernacle Chor
SYMPHONY Sarah Brightman-
Manhattan/BLG
SYMPHONY: LIVE IN VIENNA
Sarah
Brightman-Manhattan/BLG
AWAKE LIVE Josh Groban-143/
Reprise/Warner Bros,

o

~

Y

©

3

o

=

YEAR-END DOUBLE ISSUE

Top Classical
Crossover Imprints
Pos IMPRINT (o, e

Il SUGAR (5>

~

w N

COLUMBIA (<)

SYCO (4)

SONY CLASSICAL (8)
MANHATTAN (3)

Top Classical
Crossover Labels
Pos.LABEL .

¥ soNy Music (@)

Y

DECCA (6)
SONY MASTERWORKS (/1)
UNIVERSAL CLASSICS
GROUP (10)

BLUE NOTE LABEL GROUP (5)

Top Traditional
Jazz Artists

Pos ARTIST(

[El MICHAEL BUBLE (2,

~

N

@«

@

~

©

3

143/Reprise/Warner Bros.
HARRY CONNICK, JR
DIANA KRALL (2) Verve,
FRANK SINATRA (6) Fra
Sinatra Enterprises/Reprise
TONY BENNETT (4)
RAM/Columbia/Sony Music
BARBRA STREISAND (7)
Coturniya/Sony Music

MELODY GARDOT (3) Verve/VG

NAT KING COLE (2) Capitol
THE COUNT BASIE BIG BAND
(1) RPM/Colurmnbia/Sony Music
NATALIE COLE (2)
OMiAtco/Rhino

Top Traditional
Jazz Albums

Pos THTLE WL

&l CRAZY LOVE Michae! Buble-

N

«

-

«

®

~

©

3

43/Reprise/Warner Bros.
QUIET NIGHTS Diana Krall
Verve/NG

WHAT ANIGHT! A CHRISTMAS
ALBUM Harry Connick,
Jr-Columbia/Sony Music
ASWINGIN' CHRISTMAS 7oy
Bennett Featuring The Count
Basie 8ig Band-RPM/Columbia/
Sony Music

YOUR SONGS Harry Connick,
Jr-Columisia/Sony Music
LOVE IS THE ANSWER Barbra
Streisand-Columbia/Sony
Music

SEDUCTION: SINATRA SINGS
OF LOVE Frank Sinatra-Frank
Sinatra Enterprises/Reprise
MICHAEL BUBLE MEETS
MADISON SQUARE GARDEN
Michaet Buble-143/
Reprise/Warner Bros.

NBC SOUNDS OF THE SEASON®

THE NAT KING COLE HOLIDAY
COLLECTION (EP) Nat King
Cole-NBC/EMI Special Markets
MY ONE AND ONLY THRILL
Melody Gardlot-Verve/VG

12z

@

LIVE AT THE MEADOWLANDS
Frank Sinatra-Frank Sinatra
Enterprises/Concord

STILL UNFORGETTABLE
Natahe Cofe~DMI/Atco/Rhino
BARE BONES Madieieine

Peyroux-Rounder

14 TWO MEN WITH THE BLUES
Witkhe Nelson Wynton
Marsals-BiL BLG

15 ITALIA Chris Bott-Columnbia/

Sony Music

Ibiz billboard biz

Top Traditiopal Jazz
Album Imprints

P MPRINT

B coLumela ()

2 VERVE(9)

3 REPRISE (4)

4 143 (3)
5 FRANK SINATRA
ENTERPRISES (5)

biz %

Top Traditional Jazz
Album Labels

P LAEL(

KR soNy Music 1)

WARNER BROS. (8)

VERVE GROUP (9)
CONCORD (27)

REPRISE (/

iz

~

@ s w

billboard.biz

Top Contemporary
Jazz Artists
Fos ARTIST "
Bl CHRIS BOTTI (1) Cotumbia/Sony
BONEY JAMES (1) Concord
KENNY G (3)
Starbucks/Concord
ESPERANZA SPALDING (7
Heads Up

VANESSA WILLIAMS (7)
Concord

FOURPLAY (7) Heads Up
BERNIE WILLIAMS (1)
Reform/Rack Ridge

BELA FLECK & THE
FLECKTONES (1) Roundier
DAVE KOZ (1) Capitol

GEORGE BENSON (7)
Monster/Concord

P

-

«

N o

o

3o

www.bliboard.biz 11
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TOP
CONTEMPORARY
JAZZ ALBUMS

Foa TTLE Arte -Freet /L st
Kl CHRIS BOTTE IN BOSTON Chris

Botti-Columina/Sony Music
SEND ONE YOUR LOVE
Boney James-Concord
RHYTHM & ROMANCE
Kenny G-Starbucks/Concord
ESPERANZA Esperanza
Spaiding-Heads Up
THE REAL THING Vanessa
Wiliams~Concord
ENERGY Fourpiay-Heads Up
MOVING FORWARD Bernie
Wilhams-Reform/Rock Ridge
JINGLE ALL THE WAY
Bela Fleck & The
Flecktones-Rounder
GREATEST HITS
Dave Koz-Capitol
SONGS AND STORIES George
Benson-Monster/Concord
MODERN ART The Rippingtons
Featuning Russ Freeman-~
Peak/Concord
REBOUND Wayman

st Rendezvous
RIVER: THE JONILETTERS
Herbie Hancock-Verve/VG
CHRISTMAS A/ Jarreau-Rhino
NEw BEGINNINGS
Sia Johnson-whde-A-Wake

Top Contemporary
Jazz Album Imprints
Pos PRI,
H coLumBiA

HEADS UP

CONCORD

PEAK (

STARBUCKS

biz + billboard.biz

Top Contemporar
Jazz Album Labe
pos Lase
1 CONCORD (¢

SONY MUSIC

HEADS UP (

SHANACHIE (13

VERVE GROUP

biz blllboard.blz

Hot Smooth
Jazz Artists
pos arisT

1 BONEY JAMES

2 EUGE GROOVE(

3 WALTER BEASLEY
4 DAVE KOZ

112 8ILLBOARD

CHRIS BOTT

JACKIEM JOYNER ¢
RICHARD ELLIOT
OLISILK opin 'n
MICHAEL LINGTON

TIMBOWMAN
A
10 WARREN HILL

Hot Smooth

Jazz Songs

PosTITLE

Kl STEADY AS SHE GOES W

2 'MWAITING FOR YOU
RELIGIFY £uge
CHILL OR BE CHILLED
MOVE ON UP
7 i
STOP, LOOK, LISTEN (TO YOUR
HEART) 5.
James( d
SWEET SUNDAYS 7

LA DOLCE VITA Wa

YOU AND | &

LET'S GETONIT /<
Va S
FORTUNE TELLER

wwWw_americanradiohistorv com

GO FORIT e

BADA BING !

teff Golub-Capitol

TALK OF THE TOWN Diarrer
Rahn-NuGroc

WHO WILL COMFORT ME

oy Garts

biz 1 billboard biz

Hot Smooth
Jazz Imprints
Pos IMPRINT
Bl HEADS UP
TRIPPIN ‘N’ RHYTHM
CONCORD (2
PEAK (74)
ARTISTRY (4

Hot Smooth

Jazz Labels

Pos.LAgEL

Bl CONCORD MUSIC GROUP (24)
CAPITOL (9,
HEADS UP (14,
TRIPPIN ‘"N’ RHYTHM (/)
ARTISTRY (4)

YEAR-END DOUBLE ISSUE



www.americanradiohistory.com

Top Pop

Catalog Artists

Pos, ARTIST (Mo Charted Titleg) imonniy/Labe!

[0 MICHAEL JACKSON (1)

MUY/ Epic/Sony Music

THE BEATLES (76) Apple/Capitol
JOSHGROBAN (2)
143/Reprise/Warner Bros.
MICHAEL BUBLE (4) /43/
Reprise/Warner Bros.
TRANS-SIBERIAN ORCHESTRA
(3 Lava/AG

ABBA (3) Folar/Polydor/UMe
JOURNEY (2)
Columbiaslegacy/Sony Music
JACKSON 5/THE JACKSONS
(5) Motown/LiMe

GUNS N' ROSES (2) Geffen/IGA
BOB MARLEY AND THE
WAILERS (1) Tuff Gong/
Island/UMe

S

5w

Top Pop
Catalog Albums
Pos TITLE Artec
Il NUMBER ONES Michae!
Jackson-MJJ/Epic/Sony Music
THRILLER Michael Jackson-
Epic/Legacy/Sony Music

THE ESSENTIAL MICHAEL
JACKSON Michael Jackson
Epic/Legacy/Sony Music
NOEL Josh Groban-143/
Reprise/Warner Bros.

OFF THE WALL Michae/
Jacksan-Epic/Legacy/Sony

e

~

N

usic

>

L}

THE LOST CHRISTMAS EVE
Trans-Siberian Orchestra-
Lava/AG

IT'S TIME Michael Buble-143/
Reprise/Warner Bros.

SGT. PEPPER’S LONELY
HEARTS CLUB BAND The
Beatles-Apple/Capitol

JERSEY BOYS Original
Broadway Cast
Recording-Rhino

GREATEST HITS 7Tom Petty And
The Heartbreakers-Gelfen/UMe

MICHAEL JACKSON

N
5

N
&

N
®

N
&

S Adeeper versian of thi
biz : appears on billboard bix

Top Pop
Catalog Imprints
Pos IMPRINT (1 Chirted Tes)

K epic 25)

LEGACY (21)

APPLE (/6)

M (4)

REPRISE (1)

~

0 s w

bz 52

on of th
on billboard biz

Top Pop Hot Alternative
Catalog Labels ongs

Pos LABEL (o Cruvi 1)

n SONY MUSIC (57)
CAPITOL (353)
WARNER BROS. (24)
UNIVERSAL MUSIC

Pos.TITLE o
B} USE SOMEBODY Kings OF
Leon-RCA/RMG

FEEL GOOD DRAG
Anberlin-Universal Republic

w N
~

IS

BAD Michae/ prc/
Legacy/Sony Music
JOURNEY’S GREATEST HITS
Journey-Columbia/Legacy/Sony
Mu

GOLD — GREATEST HITS
ABBA-Polar/Poiydor/UMe
GREATEST HITS Guns V
Rases-Geffen/IGA

LEGEND: THE BEST OF BOB
MARLEY AND THE WAILERS
Bob Martey And The Wailers-
Tuff Gong/Island/UMe
DANGEROQUS Michae/ Jackson
Epic/Legacy/Sony Music

ALL THE RIGHT REASONS
Nickelback-Roadrunner
CHRONICLE THE 20 GREATEST
HITS Creedence Clearwater
Revival-Fantasy/Concord
SOME HEARTS Carrie
Underwood-19/Arista
Nashwille/SMN

BACK IN BLACK AC/DC-Epic/
Legacy/Sony Music

ABBEY ROAD 7he Geatles
Apple/Capitol

RIOT! Paramore-Fueled By
Ramen/AG

THE ULTIMATE COLLECTION
Jackson 5-Motown/UMe
ENJOY THE RIDE
Sugariand-Mercury
Nashville/UMGN

WICKED Original Broadway
Cast Recording-Decca
Broadway/Decca

-

©

3

S

&

B

@

8

YEAR-END DOUBLE ISSUE

PANIC SWITCH Silversun
Pickups-dangerbird

ENT “5)
ATLANTIC GROUP (23)

4 SEXON FIRE Kings OF

Leon-RCA/RMG

Top Pop Catalog § SECONDCHANCE

Distributors Shinedown-Atlantic

Pos. DISTRIBUTOR (1 (e 6 NEW DIVIDE Linkin Park-

KN soNY Music (90 Machine Shop/Warner Bros.

2 WEA(58) 7 AIN'TNO REST FOR THE

3 UNIVERSAL (84) WICKED Cage The

4 EMM(50) Elephant-DSP/ive/ILG

5 INDEPENDENTS (27) 8 LOVEHURTS
Incubus-Immortal/Epic

. 9 1DON'T CARE Apocalyptica

Hot Alternative Featuring Adam Gontier-20-

Artists 20live/ILG

Pos. ARTIST (N0, Chrtec T 10 KIDS MGMT-Columbia

Kl KINGS OF LEON {S)RCA/RMG L
SHINEDOWN (3) Atfantic
RISE AGAINST (2)

AUDIENCE OF ONE Rise
Againsi-DGC/Interscope
SOMETIME AROUND

~

“
B

DGC/interscope MIDNIGHT 7he Airbore Toxic
4 ANBERLIN (2) Universal Event-Majordomo/Shaut!

Republic Factory/Island/IDIMG
s SILVERSUN PICKUPS (2) 13 SAVIOR Rise

angerbird Against-DGC/Interscope

6 INCUBUS (2) immortal/Epic 14 KNOW YOUR ENEMY Green
7 GREENDAY (3) Reprise Day-Reprise
8 CAGE THE ELEPHANT (2) 15 LIFELINE Papa

DSPLve/ILG Roach-DGC/Interscope

THE OFFSPRING (3) Columbia 16 UPRISING use-Hefium.
SEETHER () Wind-up 3/Warner Bros

YOU'RE GONNA GO FAR, KID
The Offspring-Columbia

NO YOU GIRLS Franz
Ferdinand-Domno/Epic
NOTION Kings OF
Leon-RCA/RMG

e
& I

3

20 JARS Chevelle-Epic

1 DECODE Pargmore-Fueled By
Ramen/Chop Shop/RRP

22 BREAKDOWN Seether-Wind

N

23 21GUNS Green Day-Reprise

24 CARELESS WHISPER
Seether-Wind-up

25 THE FIXER Pear/
Jam-Monkeywrench

biz :

Hot Alternative
Imprints

 billboard biz

Pos. IMPRINT (463

3 ATLANTIC (10)
4 REPRISE (7)
S5 COLUMBIA (6)

» billboard biz

Hot Alternative
Lab

Pos. LABEL (Vo Chirtect Tes)
1 INTERSCOPE (223
RCA MUSIC GROUP (7)
EPIC (10)

CAPITOL (75)

JIVE LABEL GROUP (6)

biz :

~

@ s

 billboard biz

Hot Herita

Rock Artists

Pos ARTIST 0

KB SHINEDOWN (3) Atlantic

2 NICKELBACK (4)
Roadrunner/RRP

3 THEORY OF A DEADMAN (4)
604/Roadrunner/RRP

4 METALLICA (4) Warner Bros.

S AC/DC (4) Columbia

6 DISTURBED (3) Reprise

7 SAVING ABEL (2)
Skiddco/Virgin/Caprtol

8 SEETHER (2) Wino-up

9 LINKIN PARK (1) Machine
Shop/Warner Bros.

10 PAPAROACH (1)

Hot Heritage

Rock Songs

PosTinLE st

[l SECOND CHANCE
Shinedown-Atiantic

2 SOMETHING IN YOURMOUTH
Nickelback-Roadrunnear/RRP

3 SOUND OF MADNESS
Shinedown-Atlantic

4 NEW DIVIDE (inkin Park-
Machine Shop/Warner Bros

$ LIFELINE Papa Roach-DGC/
nterscope

6 HATEMY LIFE Theory OF A
Deadman-604/Roadrunner/RRP

7 BURN IT TO THE GROUND
Nicketback-Roadrunner/RRP

B CYANIDE Metalica-
Warner Bros,

9 CHAMPAGNE Cavo-Rep:

10 BAD GIRLFRIEND 7hecry OFA

eadman-604/Roadrunner/RRP

continued an >>p114

www.biliboard.blz 13
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From >>pN3

1 WHISKEY HANGOVER
Godsmack-Universal Republic
INDESTRUCTIBLE
Disturbed-Reprise

IDON'T CARE Apocalyptica
Featuring Adam Gontier-20
204ive/ILG

ROCK N ROLLTRAIN
AC/DC-Columbiz
BREAKDOWN Seether-wind
wp

DO WHAT YOU DO

q

&

=

£l

CHECK MY BRAIN Alice in
ChainsVirgin/Capitol

DROWNING (FACE DOWN)
P

5

&

Saving Abel-Skiddco,
apitc
| GET OFF Halestorm-Atlantic

3

20 KNOW YOUR ENEMY Green
rise

21 BROTHER pe

22 BIG JACK A ~-Columbia

N
o

OH YEAH Chickenfoet-Rediine
OVERCOME Creed-Wind-up
18 DAYS Saving

Abei-Ski o/ Virgin/ itol

biz :

NN
[

on billboard.biz

Hot Heritage
Rock Imprints
Pos. MPRINT.

Ell ROADRUNNER
ATLANTIC (4)

3 REPRISE (8)

4 WIND-UP (3

5 WARNERBROS.

~

biz :

on o
" billboard.biz

114 BILLBOARD

Hot Heritage
Rock Labels

fos.
o

FAPNE*IN

bz 2.

tage,

hortod Tes)
ROADRUNNER PROMOTIONS
az)

ATLANTIC (72}

REPRISE (8)

WARNER BROS. (9)

CAPITOL (8)

billboard.biz

Hot Active

Rock Artists

Pos ARTIST

n SHINEDOWN () Atlantic

2
3

4
5
8
7

© o

0

MUDVAYNE () £
NICKELBACK ()
Rosorunner/RR

DISTURBED (2) Reprise
METALLICA (4) Warner 5705
SLIPKNOT (<) Roadrunner/RRP
THEORY OF A DEAOMAN (%)
804/Roadrunner/RRP.
SEETHER (2) Wind-up

SAVING ABEL (3)
Skiddeo/Virgin/Capito!

CAVO (2) Reprise

Hot Active
Rock Songs
Pos. TTLE 4

I 5o wHAT YoU DO

3

“ighvayne-Epic
SOUND OF MADNESS
Shinedown-Atlantic
SECOND CHANCE
Shinedown-Atlantic
CHAMPAGNE Cavo-Reprise
DEAD MEMORIES

3

~

3o

&

@

i & & =&

3 B

N

Y

»

N
¥

»
b4

iz

SHINEDOWN

LIFELINE Papa
Roach-DGC/Interscope

NEW DIVIDE Linkin Park-
Machine Shop/Warner Bros.
WHISKEY HANGOVER
Godsmack-Universal Republic
THE NIGHT Disturbed-Reprise
SOMETHING IN YOUR MOUTH
Nickelback-Roadrunner/RRP
YOU'RE GOING DOWN Sick
Puppies-RMR/Virgin/Capitol
JARS Chevelle-Epic
INDESTRUCTIBLE
Disturbed-Reprise

HATE MY LIFE Theory Of A
Deadman-6Q4/Roadrunner/RRP
BREAKDOWN Seether-\Wind
up

BURN IT TO THE GROUND
Nickelback-Roadrunner/RRP
CYANIDE Metallica-Warner
Bros.

Hot Active,
Rock Imprints
Pos IMPRINT 0 Chortec i)
Kl ROADRUNNER (74)
REPRISE (9)
ATLANTIC (5)

EPIC (4)

VIRGIN (9)

biz &

~

@ s w

Hot Active
Rock Labels
Pos. LABEL (Vo Charted! Titkes)
[} ROADRUNNER
PROMOTIONS (74)
ATLANTIC (/0)
CAPITOL (76)
INTERSCDPE (21)
REPRISE (/0)

biz &

bW

sion of this
< on billboard.biz

Hot Triple A Artists

Pos. ARTIST (Mo, Charted Titkes) impnnt/Labe!

Kl SNOW PATROL (3) Polydor/
Fiction/Geffen/Interscope

2 U2(3) island/interscope

3 KIiNGS OF LEON (3) RCA/RMG

4 COLDPLAY (3) Copitol

5 DAVEMATTHEWS BAND ()
Bama Rags/RCA/RMG

6 JAMES MORRISON (2) Folydor/

Interscope

7 THEFRAY (2) £prc

8 DEATH CABFOR CUTIE (<)
Atlantic

9 ERICHUTCHINSON (2) Let’s
Break/Warner Bros.

10 GREEN DAY (2) Reprise

Hot Triple A Songs

Pos, TITLE Artst-imprnt/Label

1 USE SOMEBODY Kings Of
Leon-RCA/RMG

2 CRACK THE SHUTTERS Snow

Patrol-Polydor/Fiction/Geffen/

IGET OFF lantic
37 STITCHES Drowning Foo
Eleven Seven

TWO WEEKS A/l That Remains
Prosthetic/Razor & Tie
IDON'T CARE Apocalvptica
Featuring Adam Gontier-20-
20/ve/ILG

CHECK MY BRAIN Aice in
Chains-Virgin/Capitel

1 WILL NOT BOW Bresing
Benjamin-Hollywood
DROWNING (FACE DOWN)
Saving Abel-Skiddcoe/
Virgin/Capito

SCREAM Avenged
Sevenfolg-Hopeless/Warner
Bros.

1 billboard.biz

o

3 NOTHING EVER HURT LIKE
YOU James Morrison
Polydor/Interscope

4 YOU FOUND ME The Fray-Epic

5 FUNNY THE WAY {T1S Dave
Matthews Band-Bama
Rags/RCA/RMG

6 LIFE IN TECHNICOLOR Il
Coldplay-Capital

~ FUGITIVE David Gray-Mercer
Street/Downtown

& MAGNIFICENT
U2-island/Interscope

9 YOU ARE THE BEST THING Ray

LaMontagne-RCA/RED

0 CLOSER TO LOVE Mat
Kearney Aware/Columbia

1 21 GUNS Green Day-Reprise

2 YOU NEVER KNOW
wilco-Nonesuch/Warner Bros,

13 MAYBE ingrid Michzeison-Cabin

H

&

&

S

®

@

®
3

L3

~
R

N
b

N~
®

N
b

24/Original Signal/Universal
Motown

PLL GO CRAZY IF IDON'T GO
CRAZY TONIGHT L2 |
sland/Interscope

WHY t AM Dave Matthews
Band-Bama Rags/RCA/RMG
ROCK & ROLL Eric Hutchinson
Let's Break/Warner Bros
FALLIN' FOR YOU Colbie
Caillat-Universal Republic
WORKING ON A DREAM &ruce
Soringstegn-Columbia

THE FIXER Pear!
Jam-Monkeywrerich
AIRSTREAM ORIVER
Gomez-ATO/RED

LITTLE BRIBES Death Cab For
Cutie-Barsuk/Atlantic
LOVERS IN JAPAN
Coldplay-Capitol

DON'T WANNA CRY Pere
Yorn-Columbia

WE LETHER DOWN Chris
Jsaak-Wicked Game/Reprise
OK, IT'S ALRIGHT WITH ME
Eric Hutchinson-Let's
Break/Warner Bros.

B A deeper version of th
biz

chart appears on bllibeard.biz

‘Hot Triple A Imprints

POS.MPRINT (1 G

[ 1 NG

2

3
4
5

biz ¢

ISLAND (6)
ATLANTIC (7))
POLYDOR (5)
COLUMBIA (8)

1 biltboard.biz

KINGS OF LEON

YEAR-END DOUBLE I55UE
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Hot Triple A Labels
FosLaGEL

¥ INTERSCDPE (74}

2 COLUMBIA (12)

3 RCA MUSIC GROUP (8)

4 CAPITOL (9)

5 ATLANTIC (/1)

Q} blllboard biz

Hot Mainstream

Top 40 Artists

s ARTST

[ LADY GAGA (5)
Streamiine/Kontive/Cherrytres/
Interscope

THE BLACK EYED PEAS (3}
Interscope

BEYONCE (<) Music
Worid/Columbia

BRITNEY SPEARS (5) Jive/ /LG
TAYLOR SWIFT (4) Big
Machine/Universal Republic
PINK 74) LaFace/ILG

KELLY CLARKSON (-

o o

~ o

KATY PERRY (4) Capito/
TI1.¢3) Grand Hustle/Atlantic
KANYE WEST (7) Roc-A-

Felia/Def Jam/IDIM

RS

Hot Mainstream
Top 40 Songs
Pos.TITLE.

[l GIVES YOU HELL 7#e 4

2 JUST DANCE Lacly Gaga
2att g
Donis-Slreamline/KonLive/

YEAR-END DOUBLE ISSUE
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©
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@
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®

@

N

N

Cherrytree/interscope

| GOTTA FEELING The Black

Eyed Peas-Interscope

POKER FACE Lacy

Gaga-Streamline/KonLi

Cherrytree/interscope

YOU BELONG WITH ME

Taylor Swift-Big

Machine/Universal Republic

BOOM BOOM POW The Black

Eved Peas-william/Interscope

RIGHT ROUND /o Rida-Poe.

Boy/Atlantic

LOVE STORY Taylor Swift-Big

Machine/Universal Republic

MY LIFE WOULD SUCK

WITHOUT YOU ielly

Clarkson-19/RCA/RMG

YOU FOUND ME The Fray-Epic

USE SOMEBODY Kings OF

Lean-RCA/RMG

WAKING UP IN VEGAS

Katy Perry-Capitol

CIRCUS Britney Spears-

Jive/ILG

DOWN ay Sean Featuring Lil

Wayne-Cash Money/

Unversal Republic

LIVE YOUR LIFE 7. Featuring

Rihanna-Def Jam/Grand

Hustle/IDIMG/Atlantic

DON'T TRUST ME 304/3-Photo
f/Atlantic/RRP

SOBER Pink-LaFace/ILG

HALO Beyonce-Music

World/Columbia

SINGLE LADIES (PUT A RING

ON IT) Beyonce-Must

World/Columbia

SECOND CHANCE

Atlantic

KNOCK YOU DOWN Ker/ Hilso

Featuring Kanye West & Ne

Shinedow

Mostey/Zone 4/In
22 LOVEGAME Lady
Gaga-Streamline/Kon Cher

rytree/Interscope
DEAD AND GONE
Justin Timberiake-Grand

N
b

eaturing

24 HEARTLESS Kanye West-Ro
A-Fella/Def Jam/IDIMG

25 PARTY IN THE US.A, Miley
Cyrus-Hollywood

. " of this
-bIZ ; on billboard.biz

Hot Mainstream
Top 40 Imprints
Pos IMPRINT 70

B JvEa

ATLANTIC (9}

MUSIC WORLD (<)
RCA (8]

DEF JAM (13)

~
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on biliboard.biz

Hot Mainstream
Top 40 Labels

Pos LABEL (10 Chart

[ INTERSCOPE ¢

JIVE LABEL GROUP (17
RCA MUSIC GROUP 77.3)
UNIVERSAL REPUBLIC (74
ISLAND DEF JAM MUSIC
GROUP (20}

biz

~

R ow

n bliloard biz

Hot Adult

Top 40 Artists

Pos, ARTISTG

I PINK (3) LaFace/ LG

THE FRAY (2) £p/

NICKELBACK (3

Roadrunner/RRP

KATY PERRY (3) Caprtol

DAUGHTRY (3) 19/RCA/RMG

KELLY CLARKSON (5)

19/RCA/RMG

TAYLOR SWIFT (3) Big
Tachine/Universal Republic

DAVID COOK (2) 19/RCA/RMG

w N

N o

®

9 ROBTHOMAS (2)
10 THE ALL-AMERICAN REJECTS

Hot Adult

Top 40 Songs

Pos. TITLE. I°

[l You FOUND ME

NO SURPRISE

Daughtry-19/RCA/RMG

USE SOMEBODY Kings OF

4 PLEASE DON'T LEAVE ME

Pink-LaFace/JLG

GOTTA BE SOMEBODY
ack-Roadrunner/

GIVES YOU HELL 7/

n Rejects-Doghouse/

N

«

n

3

Ame

HER DIAMONDS Rob
Thomas-Emblern/Atiant
SOBER Pink-LaFace/LG
SECOND CHANCE

~

© o

continued on >>p116
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from >>p11S

10 MY LIFE WOULD SUCK
WITHOUT YOU Kelly
Clarkson-19/RCA/RMG.

LOVE STORY Taylor Swift-Big
Machine/Universal Republic
HOT N COLD Katy Perry-Capitol
IF TODAY WAS YOUR LAST DAY
Nickelback-Roadrunner/RRP
FALLIN' FOR YOU Colbie
Caillat-Universal Republic
YOU BELONG WITH ME Tay/or
Swift-Big Machine/Universal
Republic

COME BACK TO ME Davic/
ok-19/RCA/RMG

I'MYOURS Jason
Mraz-Atiantic/RR

LIGHT ON 03

SHATTERED (TURN THE CAR
AROUND) QA R.-Everfine/
Atiantic/RRP

NOTMEANT TOBE Thicory OF A

&S

H

&

&

3

®

3

S

Deadrman-604/Roadrunns
NEVER SAY NEVER
ay-Epic

13

N
I

WAKING UP IN VEGAS Kz
IGOTTA FEELING 7he Bla

SO WHAT /2

»
b4

9
2

M6 BILLBOARD

3

JASON MRAZ,
25 WHAT ABOUT NOW Hot Adult X
Daughtry-RCA/RMG Contemporary Artists
Pos. ARTIST (A Chated T imprnt Lot

big A dccper version Kl TAYLOR SWIFT (2) 8ig
bi Ilh d.bi:
& " Machine/Universal Republic
2 JASONMRAZ (2) Atlantic/RRP
3 LEONA LEWIS (2} SYCO//RMG

Hot Adult

Top 40 Imprints THE FRAY
Pos. MPRINT

B rcaas

2 ATLANTIC(9)

3 LAFACE 3)

4 CAPITOL(7)

5 ROADRUNNER (6)

biz billboard.biz
Hot Adult

Top 40 Labels

Pos LABEL(

Il RCA MUSIC GROUP (75
ROADRUNNER PROMOTIONS
a2

INTERSCOPE (24)
UNIVERSAL REPUBLIC (/2
ATLANTIC (/1)

~

@ 8w

1 billboard.biz

DAUGHTRY (3) 19/RCA/RMG
COLDPLAY (1) Capitol

DAVID COOK (3) 19/RCA/RMG
MILEY CYRUS () Wolt
Disney/Hollywgad

THE FRAY (2 Epic

GAVIN ROSSDALE (1)
interscope

NATASHA BEDINGFIELD (1)
Phonogenic/Epic

e No e

©

3

Hot Adult
Contemporary Songs
Pos. TITLE Artrst -tmpnrt/Labed
Il I'M YOURS Jason
Mraz-Atlantic/RRP
LDVE STORY Taylor Swift-Big
Machine/Universal Republic
BETTER IN TIME Leona
Lewis-SYCO/J/RMS
WHAT ABDUT NOW
Daughtry-RCA/RMG
VIVA LAVIDA Coldplay-Capitol
THE CLIMB Mifey Cyrus-Walt
Disney/Hollywood
YOU FOUND ME The Fray-Epic
LOVE REMAINS THE SAME
Gavin Rossdale-Interscope
THE TIME OF MY LIFE David/
Cook-19/RCA/RMG
POCKETFUL OF SUNSHINE
Natasha
Bediingfield-Phonogenic/Epic
COME ON GET HIGHER Matt
Nathanson-Vanguard/Capitol
HER DIAMONDS Rob
Thomas-Emblem/Atlantic
CRUSH Davidl
Archuleta-19/Jive/JLG
YOU BELONG WITH ME Tayior
Swift-Big Machine/Universal
Republic
BLEEDING LOVE /cona
Lewis-SYCO//RMG
16 IF YOU DON'T KNOW ME BY
NOW Seal-143/Wamer Bros
17 HOT NCOLD Katy Perry-Capitol

~

w

IS

@ o

@~

©

3

N

@

=

@

18 PLEASE DON'T LEAVE ME
Pink-LaFace/JLG

18 1,2,3, 4 Plan White
Ts-Hollywood

20 FALLIN’ FOR YOU Colbie
Caliat-Universal Republic

21 JUST GO Lionel
Richie-Island/IDIMG

22 NO SURPRISE
Daughtry-19/RCA/RMG

23 LOVE SONG Sara Bareilles-Epic

24 LIGHT ON David
Cook-19/RCA/RMG

25 HAVEN'T MET YOU YET Michae!
Buble-143/Reprise

Hot Adu
Contemporary
Imprints
PosIMPRINT (1 Charte i)
H rca @

ATLANTIC (5)

BIG MACHINE (2)
CAPITOL (4)

EPIC (3)

M

@B

Hot Adult
Contemporary Labels
Pos LABEL (Vo Cre

EJ RCA MUSIC GROUP (76)
CAPITOL (8)

UNIVERSAL REPUBLIC (7)
ROADRUNNER

PROMOTIONS (6)

EPIC (5)

b wn

«

d - A deeper verslon of this
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i FIRSTENTERTAINMENT
o CREDITUNION

An Alternative Way to Banky,

Everyone welcome!

e <TG,

“No, seriously,

~Imat |

First Entertainment. ,
Yeah, | know

it's Saturday.”

So there | was - 9:20 am, relaxing on the

patio, enjoying the free gourmet coffee, g
being way too productive via the free

WiFi, when it dawned on me ... I'm ot my

credit union. AND, it’s Saturday morning!

E

First Entertainment Credit Union is proud to
announce the opening of our newest branch
located at 4067 Laurel Canyon Blvd. neor
Ventura Blvd. in Studio City. Our members are all
folks just like you — entertainment industry people
with, you know ... important stuff to do. Stop by
soon - the jova’s on us, the patio is always open,

and full-service banking convenience surrounds you.

We now have 9 convenient locations in the
Greater LA area to serve you. All branches are
open Monday - Thursday 8:30 am to 5:00 pm ond
Friday 8:30 om to 6:00 pm ond online 24/7. Plus,
our Studio City Branch is also open on Saturday
9:00 am to 2:00 pm. We hope to see you soon.

e

}f you're reading this ad, you're eligible to join. - 888.800.3328 , www.firstent.org
S
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CELTIC WOMAN

Top World Top World Album
Album Imprints Distributors
o MPRINT (i st i Pos. DISTRIBUTOR 16,
N CELTIC THUNDER (4) 1 UNIVERSAL @77 405863

Top World,

Album Artists

pos ATISTC

n CELTIC THUNDER (4. ftic
CELTIC WOMAN (2)
Manhattan/BLG
RODRIGO Y GABRIELA (2)
Rubyworks/ATO
LOREENA MCKENNITT (2)
Quinlan Road/Ve
BELA FLECK (1) o
CARLA BRUNI (7} T& N6/
nawe/Downtown
BUENA VISTASOCIAL CLUB {;
World Circtnt/Nonesuch/
Warner Bros.
THE BABY EINSTEIN MUSIC
BOX ORCHESTRA (7} Walt
Disney
THE HIGH KINGS (2)

DANIEL O’'DONNELL (5) DPT

Top World Albums

Pos. TILE At -

Kl PLAYING FOR CHANGE:
SONGS AROUND THE WORLD
Various Artists-Hear
THE GREATEST JOURNEY.
ESSENTIAL COLLECTION
Ceitic Woman-Manhattan/BLG
ACT TWO Celtic Thunder-Celtic
Thunder/Decca

N8 BILLBOARD

M Ro
Gabriela-Rubyworks/ATO
CELTIC THUNDER Celtic
Thunder-Celtic Thunder/Decca
TAKE ME HOME Céftic
Thunder-Cettic Thunder/Decca
A CELTIC FAMILY CHRISTMAS
(EP) Celtic Woman Featuring
The High Kings-Manhattan/BLG
AMIDWINTER NIGHT’S DREAM
Loreena McKennitt-Quinlan
Road/VeG
T1S THE SEASON: CELTIC
CHRISTMAS Various
Artists-Compass
LIVE IN JAPAN Rodirigo ¥
Gabriefa-ATO
PARIS MAGNIFIQUE Various
Artists-EMI Special
larkats/Starbucks
THROW DOWN YOUR HEART
Befa Fleck-Rounder
WORLD {5 AFRICA Variol
Artigts-Universal Speci
Markets/Starbucks

.. COMME $) DE RIEN N'ETAIT

Carls Bruni-Teorema/
e/Downtoy

BUENA VISTA SOCIAL CLUB AT

CARNEGIE HALL Buena Vista

Socisl Club-world Circuit/

Nonesuch/Warner Bro

MANHATTAN (4)
HEAR 1)
RUBYWORKS (1
QUINLAN ROAD (2)

Top World
Album Labels
Pos LABEL (10

Bl oecca

BLUE NOTE LABEL GROUP ()

HEAR (1)
ATO (2)
VERVE GROUP (3

INDEPENDENTS (72) 376695
EMM (4) 167567

WEA (6) 41683

SONY MUSIC (3) 5877

Top Soundtrack

ums

Pos TITLE Arcst mony
Bl twiliGHT

Sounditrack-Summit/Criop
Shop/Atlantic/AG

HANNAH MONTANA: THE
MOVIE Sounoitrack-Walt Dr
HIGH SCHOOL MUSICAL 3:
SENIOR YEAR Soundirack-Wal
Disney

MICHAEL JACKSON'S THIS IS
IT Michael Jackson-MJJ/
Epic/Sony Music

MAMMA MIA!
Soundtrack-Decca

HANNAH MONTANA 3
Soundtrack-Walt Disney

THE TWILIGHT SAGA: NEW
MOON Soundt ummit/
Chop Shop/Atlantic/AG
SLUMDOG MILLIONAIRE
Soundtrack-Interscope/IGA
LOSO'S WAY (FABOLOUS)
Fabolows-Desert Storm/Def
Jam/IDIMG

A CHARLIE BROWN
CHRISTMAS (VINCE GUARALD!
TRIO) Vince Guaralo
Trio-Fantasy/Concord
TRANSFORMERS: REVENGE
OF THE FALLEN: THE ALBUM
Soundtrack-Reprise/Warner
Bros.

CAMP ROCK Sounditrack-Walt
Disnes

TWILIGHT: THE SCORE
(CARTER BURWELL)
Soundirack-Summit/Chog

Shop/Atlantic/AG

GLEE: SEASON ONE: THE
MUSIC VOLUME 1
Soundtrack-20th Century Fox
TV/Columbia/Sony Music
THE 3D CONCERT
EXPERIENCE (JONAS
BROTHERS) Jonas
Brothers-Hollywood
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THE TOP 25 BOXSCORES OF 2009 LIST
doesn't include the sort of cye-popping ex-
tended runs of years past by the likes of Prince
or Spice Girls or, regrettably, Michael jack-
son (which would have extended into 2010
had his planned shows at London’s O2 Arena
come off).

This year, top engagements are mosily about
U2and Madonna, who between them account
for 16 of the top 25 Boxscores. Mixed in are fes-
tvals and such superstars us Bruce Springsteen,
Biliy Joel and Elton john, along with a shining
hooking amid a remarkable year for Pink and
the return of Luis Miguel to the top 25

The Top 25 Boxscores chart recognizes the
top-grossing single engagements for the chart
year, campiled from Boxscore data reported for
the Billboard issues dated from Dec. 6, 2008,
through Nov. 21. 2009

Mostly, this year's chart is about U2. with
the band’s 360° tour wning 10 of the top 25
spots, including the top-grossing date of the
year in Dublin. U2’s July 24-27 stop at Croke
Park drew 243,198 to hree sellouts, taking in
$28.8 million

“U2 playing at Croke Park in Dublin isa na-
tionaf event—in fact, an international event,
asthere were also a significant number of peo-
ple who came from around the world to expe-
rience U2 performing in their hometown and
country,” says Arthur Fogel, chairman of Live
Nation Global Touring. producer of the 360°
four, “These were great shows and a brilliant
expenence for all.”

Other big gigs for U2 on the 2009 leg of its
360° tour were the Stade de France in Paiis

YEAR-END DOUBLE ISSUE

U2, Madonna, Springsteen Dominate Year’s Top
25 Boxscores By Ray Waddell

{520 9 milhon), Wembley Stadium in London
($20.7 million), Camp Nou in Barcelona {$19.8
million) and Giants Stadium in East Ruther-
ford, N.J. {316.1 million).

Live Nation Global Touring also produced
Madonna's Sticky & Sweet tour. which chimed
in with six top 25 dates, all international and
mostly from the 2009 leg: Buenos Aires ($18.3
million): Sao Paulo, Brazil {$15.5 miliion): Tel
Aviv, Istael ($14.7 million); Goteborg, Sweden
(814.6 million); Helsmki (§12.1 mullion): and
Santiago. Chile ($11.4 million)

Fogel says South Amenica in particular was
“over-the-top amazing” for Madonna. “She

hadn't been there in 17 years, 5o il was
Madonna-mania,” he says
One of the only shows comparable to U2 in
Dublin is Bruce in Jersey. Bruce Springsteen
& the E Street Band bud Giants Stadiuma fond
farewell to the tune of $22.6 million during five
shows that drew 260,668. Springsteen also has
the distinction of being the only attraction in
the top 25 with a top ticker price of less than
$100. In acknowledging the closing of Giants
Stadium, Springstecn penncd “Wrecking Ball”
and debuted it in East Rutherford.
One of the things that we were most proud
of for Giants was the use of our [video] screens,”

-YEA
TOURING

Full circte: U2 racked up 10 of the top 25
Boxscore engagements of the year, including

Pl dates an
shows at Dubtin’s Croke Park.

longtime Springsteen manager Jon Landau
says “They were the biggest and clearest ever
used and truly made every seat in the house a
goodone The performances were all scorchers
and a great way to say goodbye to a building
that we hud played 24 times.”

The lengthiest engugement among the
highest-grossing Boxscores was Luis Miguel's
25 shows at the Auditorie Nacional in Mex-
ico City that grossed $11.6 million and drew
185.978 in January-March. The shows were
promoted by Showtime, aud these extended
runs have become a biannual event for Miguel
in Mexico City.

“Luis Miguel is a remarkable artist with an
incredibly loyal audience,” says Peter Gross-
light, partner/head of music for William Mot-
¥is Endeavar Entertainment “He 15 certainly
the leader in the Latin music field in terms of
audience and longevity.”

Another extended run came from Pink, with
17 shows at Rod Laver Arena in Melbourne,
Austrahia Those shows, which took place from
May through August, were promoted by
Michael Coppel Presents and drew 214,956.

The second-highest-grossing engagement of
2009 was the sixth annual Oxegen Fest july 10-
121 Punchestown Racecourse in Naas, [reland.
Produced by independent Dublin promoter
Denis Desmond, director of MCD, Oxegen fea-
tured Kings of Leon, Snow Patrol, Blur and the
Killers as headliners. “We pride ourselves on
getting the bestlineups We have a great, appre-
ciative audience, and being named a finalist 1s
a huge credit to all the staff involved in the or-
gamization of the festival,” Desmond says.

Further down the listare the Goldenvoice/AEG
Live-produced Coachella Music & Aris Festival
in Indio, Calif. {Paul McCartney, the Cure, My
Bloody Valentine), which reported a gross of
$15.3 miltion; C3 Presents’ Lollapalooza 1n
Chicago {the Killers, Jane's Add ction, Lou Reed),
with a $14 million gross: and the Austin City
Limits Music Festival (Kings of | eon, Dave
Matihews Band, Pearl Jam), which pulled im
$13.5 million. AEG Live's other festivals—Mile
High in Denver, Rothbury in Michigan and All
Points West in New Jersey—didn’t crack the top
25. AEG also co-produces the New Otleans Jazz
& Ileritage Festival, which drew an estimated
400.000 aggregate attendance butdoesn't make
its numbers public.

Notably absent from this year's Top Bax-
scores chart is the Bonnaroo Music & Arts Fes-
tival tn Manchester, Tenn., which has been a
fixture among the top grosses since its incep-
tion in 2002 Bonnaroc producers A.C. Enter-
tainment and Superfly Presents opted not to
report their numbers to Boxscore this year;
Billboard estimates the event drew about
80,000 and grossed between $17 million and
$18 million, which would have ranked Bon-
naroo in the top 10 for all grosses had it re-
potted its numbers

Live Nation promoted 18 of the top 25 shows
of the year. Sixteen of the top 25 were interna-
tional stops, uicluding seven of the Lop 10. The
cutoff point to crack the top 25 this year was
$11 4 million, compared with $9.4 mllion last
year. Twenty-two of the top 25 Boxscores were
outdoor events

www.blliboard.biz 119
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Yo
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S [ TOURING
W, | —
e COMPLED 7RO BOYSCORES
TOP 25 o 3 500
GROSS SALES/ ARTIST(S) Attendance,
Ve s o sromoters

$28,815352 U2, GLASVEGAS, DAMIEN DEMPSEY, KAISER CHIEFS & OTHERS

R
Croke Park. pubin 243198 .
Simon  Spera e ; Live Nation Global Touring, MCD

$22,723108 OXEGEN

Punchastown Racacourse, Nass. 211,
Tretang, July 102, 2009 e

$22,570,336 BRUCE SPRINGSTEEN & THE E STREET BAND
Py

Giants Stacum, Exst Susherions, 260,888 27035
R R RS, 2008 Live Nation

GIANTS STADIUM

$20,902.760 U2, KAISER CHIEFS

5 T e BE34%, | Brmor Ecacion e Rt Parce
$20,6B0,460 U2, ELBOW, GLASVEGAS, THE HOURS

GESEE, omviey st London ls4244 Live Nation Global Touring
$19,825,497 U2, SNOW PATROL
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$18,274,292 MADONNA PAUL OAKENFOLD
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517,234,669  PINK, FAKER, EVERMORE

SO30587926 J Michael Coppel Presents
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Soldier Field, Chicago 135,872 n | Touring
Soldier Falc Chk 135, Live Nation Glokial Touring

$13.503,345 AUSTIN CITY LIMITS MUSIC FESTIVAL

2iker Park, Austin, 195.000 o
2ker Paric s 0 €3 Presents

s12.850778 Y2, SNOW PATROL

Giliotte Stadium, Faxboro, Mass. 138,805 e
Sept, 26-9), 2009 i Live Nation Global Touring
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St Figid, Elushing. WY,
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s West/AEG L

$12,700,784 U2, SNOW PATROL, THE HOURS
v gladon Makumis Zagreh 124,01 Live Nation Giobal Touring
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800 COBB GAELLERIA PARKWAY R N e i o b
ATLANTA. GA 30339 sy
RO e
WWW.COBRENTRGYCENTRE.COA e —

$11,385499  MADONNA
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“Thank you to .
the promoters.” Thanksttfu my
” . agent for
Thank you tu o i getting me this
the artists. sweet gig!"”

A special thanks to the people who helped us stand head and
shoulders above all the other venues in Northern California.
We wish you the best for the New Year.

HP Pavilion at San Jose. Northern California’s Premiere Sports and Entertainment Venue.

ARENA For availability call 408.999.5843, fax 408.999.5797 or visit hppavilion.com ANTG (ﬁﬁ] PGVIIIOH
ARENA ~=

AT $AN 1OSE
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With 50,000 partying
fans and merch e e

. TOP 25 aePORTED EC 4 200
flying off the shelf, -
A TOTALGROSS  Totx Anendance Total Capacity No. of Shows Na. of Sellouts
who can think emommo 2
o 3,07M.290 307,290 44 s
about payroll? cmzomass MADONNA
187,993 287,993 45 45
BRUCE SPRINGSTEEN & THE E STREET BAND
$156,340,910
AC/DC
$135,282.350
1,583,143 1,623,565 7% 52
5 sw02e78.27 .

PINK
ANDRE RIEV
$95,854,338
834,992 106,935 nz |
BRITNEY SPEARS
94,813,948
1097229 1102478 70 &1
BILLY JOEL & ELTON JOHN
$90,218,314
9,423 720193 32 n
INA
saear2137  INATURNER
822,083 840,934 s9 s
COLDPLAY
10/ $84,369,360 ol
1199862 1,328,324 3 n
METALLICA
$76,613.910 ETALLIC
120,917 1142.295 &6 47
JONAS BROTHERS
12 $73,293,001
1,089,453 115,087 62 a2
KENNY CHESN
13 $70,299,050 ey
1034021 1084832 52 5
FLEETWOOD MAC =
14 62,590,677
640,201 748539 sq 9
BEYONCE
15 57,138,765
597,093 67 2
CELINE DION
16! 56,984,471
526438 530341 33 b
We’re always thinking about payroll, = sssasarzg | ILDIO
Mt 649,748 720922 103 36
24/7 so you don’t have to.
DAVE MATTHEWS BAND
18| 552338154
997158 1103.884 58 23
NICKELBACK
19] S48.908.542
1.046.973 1133220 70 42
We Pay. You Rol
DEPECHE MODE
20 545658648
690,036 770425 n 0

TRANS-SIBERIAN ORCHESTRA
21 $42.862.677

- T 1,010,067 1127063 109 43

JIUB S 7AK of PAYROLL SERVICES 22 sizzonsoz  PASCALFLATTS
768,152 800,791 S a0
Sales@CapsUniversalPayroll.com TR
23 $39.314.413 < -
! 947033 6
West Midwest East 228 e
(310) 280-0755 (847) 480-7366 (212) 925-1415 24 s35736803  CRADPAISLEY
541228 s03.870 3 39
www CapsUniversalPayroll:com 25 33650567 PAUL McCARTNEY
275256 201174 10
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WINDSOR FAMILY CREDIT UNION

CENTRE

OOWECU cenrtre

Multiple configurations for seating
from 1,500 to 6,900

Ability to host all types of concerts,
theatre shows, and family shows

302,000 square feet of facility space
6.l million audience in one hour drive

For booking inquiries contact
Trent Merritt

519-974-7979 ext. 460l
tmerritt@wfcu-centre.com

s

L
wfcu-centre.com g0BARY
SPEC

8787 McHugh Street | Windsor, Ontario | N8S OAl

Back in black: After
an eight-year
Absence, AC/DC's
return to the stage
drew 1.6 million fans
and grossed $135.3
million this year.

KE"

The Top Tours Of 2009 Filled Seats, Spanned
Generations By Ray Waddell

AYEAR AGO, MANY WERE PREDICTING
adewnturn—if not disaster—for the touring -
dustry in 2009 based on a gloomy economic fore-
cast, particularly in North America.

Alook at the top tours of this year shows that
there were plenty of acts that people wanted to
see. A dozen of the top 25 tours topped ! milfion
in attendance, and Madonna and U2 reported
2.1 mullion and 3 million tickets sold, respec-
tively, The numbers are based on data reported
to Billboard Boxscore in the issues dated Dec. 6,
2008, through Nov, 21, 2009.

Int terms of gross, five tours exceeded $100
million at the be and 18 were at $50 mil-
lion-plus. Leading evetyone is U2 with its
groundbreaking 360° tour, which reported a stag-
gering $311.6 million in gross and 3 million in
attendance from 44 sellouts. And that's just the
firstleg U2's strategy of boosting capacities by
staging a first-ever mobile 360-degrec configu-
ration clearly paid off. The band averaged more
than $7 million in gross and attendance of nearly
70,000 per show, surcly the highest averages ever
reported to Billboard Boxgcore.

Not only is the production fiscally sound, 1t's
also a crowd-pleaser. Word-of-mouth is driv-
ing ticket sales well into 2010, “Basically, 80%
of next year’s tour 1s on sale and it’s unbeliev-
able,” says Arthur Fogel, chairman of Live Na-
tion Global Touring, producer of the 360° tour.

With around 50 stadium shows scheduled for
next year, compated with 44 in 2009, U2isona
pace to top $600 million total, which will make
it the highest-grossing tous surpassing the

124 | BILLROARD

Rolling Stones’ Bigger Bang tour of 2005-07.
Anather Fogel-produced outing, the second
leg of Madonna’s Sticky & Sweet tour, finished
second for the year, coming in at $222 million,
to thé top-grossing solo tour ever.
Madenna's numbers are also among the high-
est per-show averages ever, taking in an average
$4.8 million in sales and 47,565 n attendance
per show, despite the fact that several arena shows
were added to the mix 1n North America
Bruce Springsteen continued his marathon
with his € Street Band in 2009, morphing the
Magic tour into the Working on a Dream tour
without missing a beat. Springsteen’s take for
the year was $156.3 million from 72 shows and
attendance of 1.7 mullion. The total take for the
two tours, since October 2007, is $388 million
and 4.1 million in attendance from 171 shows.
Among them. the closings of Giants Stadm
in East Rutherford, N.J , and the Spectrum in
Philadelphia and stunning renditions of full
albumns athus concerts near the end of the tour.
AC/DC’s return to the roa.l after an eight
year absence continued in 2009. with the Aussie
rock act grossing $135.3 million with atten-
dance of 1.6 million in an international run that
included stadiums and arenas. “More than any
band of that era I think they're ageless.” says
Rob Light, managing partner and head of the
music department at Creative Arlists Agency,
which books AC/DC. “And worldwide. there
isn'ta territory they didn't do great in.
If there’s a surprise arnong the upper eche
lon of tours in 2009, it continued on >>pl26
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Alabama's larges! vanue, the Birmingham-Jeflerson Convention Comg lex Arena, recentty compieted
major acoustic upgrades that will dromatically change your next event experience, Plus, you'll find a

d and areo. Big nome tours such os the Jonas Brothers, Tayior Swift, ihe
Eogles. Mitey Cyrus ond more have atready hit the stage, playing lo sold-out crowds. Combine that
with events llke the Davls Cup First Round Tle, and the BJCC Arena has seen recard attendance

numbers in recent manths. If's @ don't-miss stap an your next tour.
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from >>p124  would have to be Pink, who put
up superstar numbers on an international scale.
Pink's $102.9 million gross and 1.5 million-in
attendance is enough to rank her fifth among
all tours and puts the artist on the map as one
of the top earners in the world.

“She is the artist that comes along every
decade and shines above all others as a new
and unique talent that is traly pait of the few
real superstars of our busiess,” says Bairie
Marshall, whose Marshall Arts promoted many
of [ink’s shows. “She engages n audience
with that special rapport that few can achieve.”

Dutchviolinistjcomposer André Rieu staged
the sixth top-selling tour of ycar, playing 112
shows to 834,992 fans for a gross of $95.8 mil-
lion “Andre has paved the way for the revival of
cross-ovel classical music that we have seen the
last few years.” says Roel van Veggel, CFO/ con-
cert tpur director of André Rieu Productions.

When Britney Spears teed up her Circus
tour with AEG Live, the jury was still out as
to whether her comeback would amount to
sohid ticket sales.
Not now. “People
didn't know what to
expectand it did in
credibly well,” says
Peter Grosslight,
William Merris En-
deavor Fntertain-
ment  (WMEE)
worldwide head of
music. “The show
was terrific. It was
very entertaining "

Coldplay’s second year of touring in support
of the band’s “Viva la Vida or Death and All His
Friends” album was strong, grossing more
than S84 million with worldwide attendance of
1.2 million “Coldplay’s dedication to touring
North America, coupled with an amazing record.
certainly factored greatly into their success,” says
Marty Diamond, the band’s agent for Nerth
America at Paradigm.

Inducted into the Rock and Roll Hall of Fame
this year. Metallica further laid claim as the titan
of hard rock, putting up huge numbers globally
in 2009. “Not only was this year’s Metallica tour
atreat for longhime fans, it was also great to see
S0 many young faces in the crowd,” says Adam
Kornfeld, Metallica's longtime North American
agentai Ariists Group International. “Their fan
base 15 actually still growing

Jonas Brothers proved that their career is still
on the upswing. reporting $73.3 miliion and
more than 1 million in attendance from 62
shows. This is the band’s second straight ap-
pearance in the top 25. “This year was about

TOP

TAL GENRE
GROSS Act
ROCK/PO|
$311,637,730 -y
u
COUNTRY
$70,999,090 !
Kenny Chesney
RE&B/HIP-HOP
586,372,137 "
Tina Turner
LATIN

$17,412,493
Vicente Fernandaz

Pink’s tour puts
her on the map
as one of the
top-grossing

ve artists

Jomas Brothers making the leap of playing in
the round to deliver as many seats us possible,
selling 97%-98% of every seat available, keep-
ing the ticket price under $90 and going to work
cveryday,” says Brad Wavra, VP of Live Natton,
which promoted the group's tour.

Country superstar Kenny Chesney managed
his seventh consecutive year with more than 1
amullion in attendance. as his Sun City Carmval
tour drew 1,034,021 and grossed $71 million
“Kenny just keeps on doing what he does and
the fans keep coming,” says promoter Louis
Messina, president of TMG/AEG Live.

Seventies hitmaker Fleetwood Mac returied
to the road in 2009 and quietly put up big num-
Dbers, grossing $62.6 milhon and selling 640,201
tickets to 59 shows.

And it was another year, another top-ranked
tour from Dave Matthews Band, which in 2009
had the added juice of touring on a new record
“Big Whiskey & the GrooGrux King.” DMB
grossed $52 million and drew almost 1 million
in attendance. “This year is another example of
how they arc one of
the true great career
bands,” says Chip
Hooper, the group's
agent at Paradigm

Lil Wayne 15 the
only hip-hop artistin
the top 25, but he
made a real commit-
ment to touring in
2009 with an ambi-
tious slale. "We
wanted to go outand
prove that Wayne was a real headline arena
artist,” said Shawn Gee, producer/business
manager for Lil Wayne’s tour, in an earljer Bill-
board interview

‘The best news here: There'sa real infuston of
new headliners into touring's elite. A shiftin the
trend toward veterans 1s cvident, with two of the
top 25 tours by acts that broke in the '60s, four
from the '70s, five n the 80s and four from the
*90s. Spears, Coldplay and Brad Paisley (No 24
onthe recap) all released debut albums i 1999
but they're really development stories of this
decade, along with fellow Top 25 Tour acts Jonas
Brothers, [I Divo, Lil Wayne, Rascal Flatts, Pink
and Nickethack. For a music business that many
feel bas struggled inthe artist development arena,
this is encouraging news for the future.

‘There 15 a new wave of bands, that is really
starting to sell hard tickets,” CAA’s Light says.
“There is a great next generation of music com-
g and kids want to go And that 1s happening
while the perennial headliners have not gone
away, so that's good news for the industry.” -

world.

RANKED BY GROSS
COMPILED FROM BOXSCORES
REPORTED DEC_&, 2008,
THROUGH NOY. 2), 2008

Total Total No. ot No. ot
Attendance  Capacity Sellouts

Shows
307290 3071290 44 “
1034021 1084832 52 3%
822083 840,934 s a7
181260 23 10
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WE START. PERFORMING . -
' LONG BEFORE SHOWTIME.

THE VERIZON WIRELESS ARENA HAS BECOME A BRIGHT SPOT ON
THE ENTERTAINMENT HORIZON. AUDIENCES FIND THE VERIZON
WIRELESS ARENA TO BE THE PERFECT VENUE FOR CONCERTS, SPORT-
ING EVENTS AND SHOWS. AS A RESULT, WE'VE SHINED WITH A TOP 5
RANKING IN THE AMERICAS FROM A LEADING INDUSTRY MAGAZINE,
FOR ARENAS OF 15,000 OR LESS SEATS. THEY ALSO RANKED US WITHIN

THE TOP 10 IN THE WORLD. VERIZON WIRELESS ARENA, NEW

veri ONwireless HAMPSHIRE'S PREMIER SPORTS AND ENTERTAINMENT FACILITY IS

CONVENIENTLY LOCATED IN MANCHESTER. HALFWAY BETWEEN
BOSTON, MASSACHUSETTS AND PORTLAND, MAINE. MAKE PLANS

TO CALL BEFORE TUNING UP FOR YOUR NEXT CONCERT SEASON.
555 Em Street,
Manchester, NH 03101
603-644-5000
vefizonwirelessarena.com
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LONDON
CALLING

Q2 Arena Breaks MSG's Eight-Year Streak Atop
Large-Venue Chart By Mitchell Peters

WITH THE HELP OF A RAFT OF TOP-TIER
touring acts—Britney Spears, AC/DC, Pink,
Green Day. Taylor Swft. Tina Turner, Metallica,
Jonas Brothers, Billy Joel & Elton John, Beyoncé,
Kings of Leon and tleetwond Mac, smong oth-
ers-—lhe international arcna business remained
stable in 2009

“Overall. considering all of the economic 1s-
sues, the arena side of the business—when you
consider the touring element and family show
business—held its own,” says John Page, COO
of the facility management firm Global Spec-
trum, which oversees 88 venues.

Billboard's year-end touring recaps are com-
piled from Boxscare data collected from Dec. 6,
2008, through Nov. 21, 2009.

Inachange from past years, the O2 Arena in
London nabs the No. | positior: from New York's"
Madison Square Garden as top-grossing arena
in the world on the Top 10 Venues chart for
burldings with a capacity of 15,001 or more.
(The Garden had been the highest-grossing
arena for exght consecutive years.)

“This year has been 4 memorable year for
the 02,” AEG Europe president/CEQ David
Camipbell says. “There were many musical
highlights in 2009.

With concerts by world-class acts like John,

Turner, Spears, Madonna, Beyoncé, Kings of
Leon, the Killers, Miley Cyrus and Paul Me-
Cartney, among many others, the 02 reported
$138.8 miilion in grosses and drew 2,433,497
concerigoers to 192 shows. (All Boxscorc fig-
ures are in U S. dollars.)

Although the veat was filled with many high-
lights, Campbell expresses sorrow over the
death of Michael jackson, who was scheduled
to perform an unprecedented number of con-
certs al the 23,000 capacity venue. “The film
“I'uis s It has shown the world just how great
s dates at the 02 were going to be, and it is
tragic that they were never to be seen by the
public,” he says.

Looking ahead to 2010, the OZ already has
60confirmed dates from such acts as Jeff Beck
& Eric Claptorni. Whitney Houston, Leona
Lewis and Bon Jovi, according to Campbell
As it did in 2009, the arena will continue to
pursue musical productions and will host its
first opera, "Carmen.

The runnerup to the 02 is the Garden, which
grossed $72.9 million and drew more than 1 mil-
lion people to 83 shows. Sold-out concerts at the
20.000-plus-capacity arena 1n 2009 included
Swift, Spears, Bruce Springsteen, the Killers,
Green Day, Metallica, Beyoncé, Pink. Rascal

Wortd class: London’s
02 Arena achieved
<chart-topping status
after hosting Madonna,
Beyoncé, Paul
McCartney and others.

Flatts, the Dead, Kiss and Kings of Leon

Among the Garden's other highlights were
the April opening of Dave Matthews Band’s
recent tour, Jay-Z’s sold-out Sept. 11 benefit
peiformance in support of the New York Po-
lice and Fire Widows' and Children’s Benefit
Fund and the two-night benefit concert for the
25th anniversary of the Rock and Roll Hall of
Fame, according to MSG Entertainment COO
Melissa Ormond

“2009 proved to be a strong year for concerts
and special events at Madison Square Garden in
spite of the economy,” Ormond says. “Fromrock
to pop to country, the biggest names 1n music
made the Garden a stop on their tour.”

fn Australia, Pink set a new record at Mel-
bourne’s Rob Laver Arena, selling out 17 con-
certs. Other acts that helped the 16,820 capacity
venue place third on the year-end list were Joel,
Spears, Alicia Keys, ~ continued on >>p130
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TOTAL FACILITY, City Totat Total No. of 6. of TOTAL FACILITY, City Total Total No. of No.of
GROSS Verue Crcly Attendance  Capacity Shows Seliouts GROSS Venue Capachy Attendance  Capacity  Shows seliouts

02 ARENA, LONDON GIANTS STADIUM, EAST RUTHERFORD, N-J.

8. $138.793.407 W $51,266.584
23,000 2433097 2974592 w2z 20 79,645 692638 740585 17 1
MADISON SQUARE GARDEN, NEW YORK FORO 5OL, MEXICO CITY

W $72858,695 W B $39.057.517
20,697 102,217 pRELAL a3 35 55000 743,536 772,249 5 ®
ROD LAVER ARENA, MELBOURNE, AUSTRALIA CROKE PARK, DUBLIN

3 $60,521,756 W $36186.695
16.820 769430 912823 84 » 62,500 3286 321186 . .
ACER ARENA, SYDNEY ULLEVI STADION, GOTEBORG, SWEDEN

53,629,822 W $30,013,430 -
21000 s22114 565289 ] n 58000 205574 295574 s s
AIR CANADA CENTRE, TORONTO AMSTERDAM ARENA, AMSTERDAM

W 46674227 Al 327021845 A
19.800 634525 72630 56 L] 55,000 231909 232007 5 3
STAPLES CENTER, LOS ANGELES STADE DE FRANCE, PARIS

B, $45986.647 M $26.565.262
20.000 748.496 817.530 64 8 77.000 251,549 251,549 3 3
SPORTPALEIS, ANTWERF, BELGIUM ESTADIO RIVER PLATE, BUENOS AIRES

# s$42.850678 & 52591099
20.000 760.81% 809,217 58 0 76.687 500,865 644,576 0 4
BELL CENTRE, MONTREAL STADIO SAN SIRO, MILAN

W 542284942 ‘r $24.903,146 Al
242 a15.914 724,086 82 5 85,700 6608 2743 ) 3
AMERICAN AIRLINES CENTER, GILLETTE STADIUM, FOXBORO, MASS.

W $37.260772 n— W s2am0021

¥ 20021 593.548 8B48.480 0 68.000 248.702 248,702 4 4
ST. PETE TIMES FORUM, TAMPA, FLA. WEMBLEY STADIUM, LONDON

W $33,740.935 10| $20,680,860
21500 571356 776679 %0 B 80,000 164,244 164,244 2 2
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TALENT UP TO ELEVEN

READY TO TAKE IT UP A NOTCH? CONNECT WITH THE
NEXT GENERATION DF ENTERTAINMENT LEADERS.
At Belmant University, we take preparing students for the real world to
the extreme. Recognizing more than 30 years of successful graduates,
Rolling Stone and Time magazines have hoth ranked Belmont as having
one of the “Tap Music Business Schaals” in the United States.
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DESTINATION.

Recently ranked No. 3 among the strongest U.S. metro
economies by Business Week, Oklahoma City is on the
move and at the center of its renaissance is Ford

Center - where major imrovements are currently
underway. New amemties and upgrades are designed to
elevaté the experience for you - our clients, as well as
the more than one million fans who create memories
each year at Ford Center. Add the support of our
dedicated staff, and our flexible seating options
(from 4,000 to 19,000}, and you see - booking

Ford Center in Oklahoma City is a must!

N

FORD CENTER
CEMED ax M5 wansasio faciiry

405.602.8700 | WWW.OKFORDCENTER.COM | 100 WEST RENO | OKLAHOMA CITY 73102

DAVID A, STRAZ, JR. CENTER
FOR THE PERFORMING ARTS

FOLLOW THE STARS
T0 THE HEART OF FLORIDA!

heY!
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from >>p128
Kyle Minogue.

The arena reported $60.5 million in grosses
for 84 shows that attracted nearly 770,000
congertgoers.

Brian Morris, CEO of Melbourne and
Olympic Parks Trust, which manages the Rod
Laver Arena, says the building honored Pink’s
sellouts by painting a pillar in her dressing
room hot pink and erecting a plaque in her
honor. “While she loved the pink dressing room
it was the cheesecake that really impressed her
the most, baked especially for her by our chef.”
Morris says.

Proving that the Australian market steadily
produces significant arena touring dollars, Syd-
ney’s Acer Arena comes in at No 4 on the top
arena tally. reporting $53.6 mmllion in grosses
from 73 events that drew 622,114 concertgoers

Tim Worton, group director of arenas at AEG

Coldplaj, Andre Rieu and

Dolls Down Under;
Sydney’s Acer Arena
ranks No. 4 on therecap
of venues with 15,000~
pius capacity thanks to
multiple-night bookings
by acts including THE
PUSSYCAT DOLLS

Odgen, which oversees the Acer, notes that
multiple-night engagements by Simon & Gar-
funkel (three shows), Minogue (three). Joel
{two), Beyoncé (two), Pink {two), Rieu (twoj
Nickelback (two), the Pussycat Dolls (two} and
the Black Eyed Peas (two) rounded out a busy
year for the venuc.

Back 1n North Amernica, Toronto's Awr Canada
Centre rang up $46.7 million in grosses and
more than 634,000 in attendance from 56 re-
ported shows The number was enough to po-
sition the facility fifth on the year-end list.
Patti-Anne Tarlton, VP of live entertainment
at Maple Leaf Sports and Entertainment, says
2009 had “something for everyone.”

‘The Staples Center in Los A« geles earncd the
ranking of No. 6 arena of the year. The 20,000-
capacity venue reported nearly $46 million in
grosses for 64 shows that attracted more than
748,000 concertgoers continued on >>p132

CompLED PRON BOYSFORLS
B8R0 i
TOTAL FACILITY, City rota) Tatal Ne. of No. of
GROSS e Capacity Attendance  Capacity Shows. Sellouts
COMCAST CENTER, MANSFIELD, MASS.
$20,788.049
18.800 wom2  senaw 30 2
SUSGUEHANNA BANK CENTER, CAMDEN, N.J.
$15,919,558
25,000 420.561 618,360 44 5
Alicia Keys, Harry Connick, Jr., Blue Man Group, Sting, Juanes, Michas! Buble, DTE ENERGY MUSIC CENTER, CLARKSTON, MICH.
Monty Python's Spamalot, Oisney’s The Lion King, Jerry Seinfeld, Wicked, Chris Rock, JEZZIEE . — D e —3 =
3 i
L swwaw;h %?:ar;'(;lm F‘?Il: Tcgp Bg?::é G,'s"’,;;“ (;’,"IJ' Rg’r’l:e flenng sisq05250  MERRIWEATHER POST PAVILION, COLUMBIA, MD.
e e L 3 15,000 06849 429781 39 n
Morsani Hall 2610 Seats « Ferguson Hall 1.042 Sears * Jaet Theater 268
TECO Soas + Stemberg Playhouse 130 $16,461,699 CYNTHIA WOODS MITCHELL PAVILION, THE WOODLANDS, TEXAS
15,802 316,922 377,438 24 9
« 3 million adults within 60-minute drive sta2aaisz | O-SON AMPHITHEATRE, TORONTO
d 16:000
» State-of-the-art 5-theater entertainment complex s o 2
« Experienced in-house staff, including production, sis902230  non ATJONES BEACH ATHEATERAWANTAGHAN.Y.
el SO ; y ' . 26
ticketing and marketing with media buyers I 52
$13.585,670 THE GORGE, GEORGE, WASH.
cal for avais: Judy Joseph = 813.222.1009 - 20,000 63055 2oems s
Bl o SUPERPAGES.COM CENTER, DALLAS
$13,55,651

20077 325,756 433559 El 2

©Our Morsani Hall has been ranked (for 5,000 seats and under) |
#3in the worid in Billboard's Decade End Charts.

The Tampa Bsy Portorming Arts Genter Is now the Straz Ganter.

| AW straz
CENTER
spazcenTEn.one

HOLLYWOOD BOWL, LOS ANGELES

10] $15.056,491
i 17954

147862 160,295 n a
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No matter how big your stage show, you'll find one of our three arenas measures up to
your needs. Our staff of experienced professionals will make sure you have what you need,
when you need it. Because delivering a killer performance is not just your goal, it's ours, too

- FREFDON HALL: SROADBENT ARENA-LOUISVILLE HREFA
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Pluck of the Iris|

'he ©2in Dublin ranks No. 1
onthe year-end recap of venues with a
capacity between 10,001 and 15,000.

02 Dublin, Radio City And Caesars Palace Are
Tops In Their Class By Mitchell Peters

THE 2009 CONCERT SEASON PROVED
to be a steady year for midsize venues across
the globe. The halls continued to fill dates
with u variety of entertainment including top-
name touring acts, family shows and other
creative bookings

In addition to the Top 10 Venues recaps of
15,001-plus capicity arenas, amphitheaters and
stadiums, Billboard’s Year in Music & Touring
includes charts ranking smaller facilities m
multiple categoiies.

The O2 in Dublin takes the Na 1 slot ¢n the
'op 10 Venues tally for buildings with capaci-
ties between 10,001 and 15.000. Radio City
Music Hall in New Yo'k again capturcs the No,
1 ranking on the Top 10 Venues recap foi fa-
cilities with capacities hetween 5.001 and
10.000. The Colosseum at Caesars Palace in
Las Vegas retains 1ts No. | position on the Top
10 Venues chart for buildings with capacities
0f'5,000 seats and fewer.

Along with the top 10 charts ranking stadi-

134  BILLBOARD

ums, arenas and sheds, these three charts are
based on Billboard Boxscore grosses compiled
lhetween Dec 6, 2008, and Nov. 21, 2009,

02 Dublin/Live Nation Ireland CEO Mike
Adamson says part of the venue's succesg in
2009 stems from its new amphitheater design
The venue reopened last Decembe! after being
closed for 14 months for rebuilding

“Our goa! was to enhance the concertgoing
experience via mimimum seat-to-stage distances
for all with superb auditorium acoustic quali-
ties.” Adamson says

Ile notes thai concerts by Pink, Snow Pa
trol, Tina Turner, Kings of Leon, Beyoncé.
Coldplay, Lionel Richie, the Killers, Bob Dylan,
AC/DC, Andrea Bocelli, Green Day. Fleetwood
Mac, Paul McCartney and Miley Cyrus helped
drive business at the O2 during the period.

The 14.000-seat facility grossed $32.2 mil
lion and drew nearly 423,600 concertgoers to
48 shows.

The Brishane continued on >>p136

CAPACIES
5,001 70 10,000

TOTAL
GROSS

1 $93672,627

B 544,862,245

$32,217.048

529,617,801

B s2amo27e

W $18.891.866

¥ $18,035973

i $15.968150

W s1e.777620

10 $14.455.210

CAPACITIES
5,000 OR LESS

TOTAL
GROSS

¥ 384721296
$28.712.983
519,554,915
812,449,315
$12,428,550

$11,690,863

B 811616276

B sn.402963
$10.865.802
10, $9.781.592

TOP 10 v % 3.

&.2008
2009
FACILITY, City Total Total No. ot No. of
Venue Capactty Attendance  Capaclty Shows sellouts.
RADIO CITY MUSIC HALL, NEW YORK
501 1344407 1,624,233 mn 94

RADIO CiTY MUSIC HALL

AUDITORIO NACIONAL, MEXICO CITY

9.683 1367280 2,335,601 242

THE WAMU THEATER AT MADISON SGUARE GARDEN, NEW YORK
5610 287,225 699.823 15

MOHEGAN SUN ARENA, UNCASVILLE, CONN.
10,000

498,663 574,964 7 20

NOKIA THEATRE L.A. LIVE, LOS ANGELES

o) 376.590 447.627 85 b 1]
GIBSON AMPHITHEATRE, UNIVERSAL CITY, CALIF.

6.089 207134 336,769 60 15
FORUM, COPENHAGEN

8,500 176012 229.995 as 1

HEINEKEN MUSIC HALL, AMSTERDAM

5500 206189 312759 62 1

ODYSSEY ARENA, BELFAST, NORTHERN IRELAND
10,000

3707 325818 52 24

CREDICARD HALL, SAC PAULO, BRAZIL

7500 315,543 526784 27 2
XED BY GROSS.
COMPRED FROM BOXSCORES
TOP 10 o
THROUGH NOV. 7, 2009
FACILITY, Clty rotal Total No.of No of
Venue Capacity Attandancs  Capacity Shows Seliouts.

THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS

4000 625.047 736134 194 6
FOX THEATRE, ATLANTA

4500 sea553 33127 252 2
BEACON THEATRE, NEW YORK

2500 269592 309.334 us a5
THE JOINT, HARD ROCK HOTEL, LAS VEGAS

4000 139.860 165.422 &7 34

BOB CARR PERFORMING ARTS CENTRE, ORLANDO, FLA.

e 242,067 390765 w2 3
ORPHEUM THEATRE, MINNEAPOLIS
2618 1791357 204177 02 as

TAMPA BAY PERFORMING ARTS CENTER, TAMPA, FLA.

Aoy 22331 55,245 140 3
CHICAGO THEATRE, CHICAGO

3604 195,250 256694 7 27
RUTH ECKERD HALL, CLEARWATER, FLA.

A 224227 348376 3 26
TEATRO ABRIL, SAQ PAULO, BRAZIL

1550 226.269 447,636 292 o

YEAR-END DOUBLE ISSUE
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TOURING

Entertamient Centre in
Australia trails behind the O2. reporting
$24.5 million in grosses for 29 shows. Rank-
ing third is the 13.000-capacity National In-
door Arena in Birmingham. U K., which
grossed $15.4 million from 28 events that
drew 234.021 concertgoers

At Radio City Music Hall, two sellouts by
Leonard Cohen. performances by Dora the Ex-
plorer, Flight of the Conchords and the widely
touted political speaker series the Minds That
Move the World
helped the 5,901-
capacity venue ring
up $93.7 million
and draw more than
1.3 mitlion people to

from >>p134

Radio City Music
Hall continued to
draw special

A Simply divine: BETTE
MIDLER’S residency at

the Colosseum at Caesars.
Palace contributed'to the
venue's $84.7 million in

ticket sales for 2009,

Y

based on additional demand,” Ormond says
citing such successful WaMu shows as Kathy
Griffin and Van Morrison.

112009, with the help of residency stars Cher
and Bette Midler, the Colosseum at Caesars
Palace rang up $84.7 railtion and drew more
than 625,000 fans 10 194 shows. Other artists
who contributed to that number include Jerry
Seinfeld and Elton Jehn, whose “The Red
Piano” residency drew t a close with the [inal
22 engagements in February and Aprit

At No. 2 behind
the Colosseum is
the Fox Theatre in
Atlanta, which re-
ported a gross of
$28.7 million from

273 tsd 352 sh that
oo €Vents including (7 S0 T
“Radio City's di- the Ma“dela Day n 2009.

verse event book-
ings continued to
contiibute (o a suc-
cessful year,” MSG Entertainment COO
Melissa Ormond says. “Radio City continued
to attiact special events featuring the lnggest
names 1n music. including the Davd Lynch
Benefit Conceltand the Mandela Day Concert.”

The runnet-up to Radio Cily is Mexico
City’s Auditorio Nacional, which reported
$44 8 million in grosses from 242 perform-
ances in 2009 Venue COO | uis Carlos Romo
says the past 12 manths have been the most
successful period since the venue reopened
18 years ago.

MSG Entertainment's WaMu Theater at
Madison Square Garden in New York placed
third in the year-end tally for venues with ca-
pacities between 5,001 and 10.000, earning
$32.2 million from 151 events that drew
487,225 people to the 5.610-capacity building.

“In the current economic environment, pro-
moters tend to seek out venue sizes such as the
WaMu Theatre or Radio City where they have
a greater opportunity to sell outand add shows

136
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Concert.

Ranking third on
the Top 10 Venues
tallysof buildings
with capacities of 5,800 or less is New York's
Beacon Theatre. The 2,900-capacity venue ex-
perienced a “huge year.” according to Ormond,
who gites sellouts by Paul Simon te help re-
open the venue after 2 seven-month restpra-
tion as a major highligh.

“The momentum continued with the All-
man Brothers Band igniting the Beacon with
15 sold-out shows in celebration of their 40th
anniversary,” she says

“A primary focus for the Beacon this year
was to leverage [MSG Enterlainment’s| unique
partnerships and assets within the MSG fam-
ily to attract bookings. promote shows and ul-
timately offer a one-of-a-kind experience to
artists playing our legendary venue by garner-
ing national television programming attention
and serve as a platforim for artists to reach their
fans,” Ormand says

Other noteworthy highlights at the Beacon
included concerts by Dave Matthews Band,
Steely Dan and john Mayer, Ormond says.

TOP 25

15

20

]

22

|23

N

4

25

TOTAL GROSS

$2,478,367.550

$887,797,420

$151,926,381

$122,850,638

$103,485,678

$77,940,01

$77.043125

$70,153,646

568,322,329

$59,622.981

51,265,998

$50,800,606

$33.584,243

$30,412153

$28,673,891

$27163.968

$25.828,637

$25.118,951

$24.477.944

$24,266.449

$23,757.268

$19,951.783

$18,954,326

$16.258.601

$15,827.778

PROMOTER Total

Total Attendance Capacity
LIVE NATION

40.958,293 48,618,778
AEG LIVE

12781673 14,512,046

T4F-TIME FOR FUN

2,984,500 4.581567
McD
1642.794 1761212

MICHAEL COPPEL PRESENTS

1276595 1507.502
JAM PRODUCTIONS
1456161 1.659.564

GILLETT ENTERTAINMENT GROUP

1415608 1691,650
OCESA/CIE-MEXICO
652,577 2169843

EVENPRO/WATER BROTHER

1.343,418 1613794
C3 PRESENTS

1331068 1810346
3A ENTERTAINMENT

1,047,988 V47,495

FRONTIER TOURING CO.

796,782 834,917
DOCTOR MUSIC
329.427 360366

NEDERLANDER CONCERTS

580363 737,955
FRANK PRODUCTIONS
501515 716,432

GERARD DROUOT PRODUCTIONS

242088 242185
OUTBACK CONCERTS

577851 757,536
LM.P.

632,308 888880
ANDREW HEWITT €O.
284136 307228
AIKEN PROMOTIONS

304,899 308,775

BEAVER PRODUCTIONS
334908 365,830

CHUGG ENTERTAINMENT

189,655 203.852
BILL SILVA PRESENTS
232,924 250,197

KNITTING FACTORY ENTERTAINMENT

541824 849703

METROPOLITAN TALENT PRESENTS

275558 483543

RANKED BY GROSS.
COMPILED FROM BOXSGORES
REPORTED DEC. &, 2008,
THROUGH NV 71, 2009

No. of Shows No of Seflouts
9,085 2686
2531 a67
1044 %
s02 149
258
647 194
726 107
162 ”
325 14
954 192
v 102
153 .
7 3
243 P
30 : 0
3
120 54
2 128
24 L
53 51
3 a7
0 2
as 1
580 64
162 33
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Frank would have been delighted for us,
we're sure.

In the past 10 years, we've been one of the top
10 music venues and this summer saw us rock

with sell-out shows from Oasis, Take That and U2.

With capacities ranging from 12,500 to 73,000
we're set fair to make 2010 another good year.

Alex Luff +44 (0)29 2082 2467
aluff@millenniumstadium.com

10

MILLENNIUM STADIUM

ANNIVERSARY
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TURNSTILES
SPIN

How Billboard Boxscore Charts The Live Scene By Bob Allen

TOURING HAS PROVED TO BE A ROBUST
part of the world of entertainment, with con-
cert grosses growing from $1.7 billion in 2000
to the unprecedented $4.4 lhon-plus in world-
wide ticket sales this year. Billboard's weekly
Boxscore charts provide a snapshot of the ins
and outs und highs and lows of this business
called touring

The year 2009 was highlighted by two major
success stori€s: U2's massive 360° tour that
sold put stadiums on two continents and
ended the year as Billboard’s highest-grossing
tour, and Madonna's Sticky & Sweet tour that
sohdified her claim as the top sclo tourin;
artist in Billboard Boxscore history. With the

lm'mer nights:
KENNY

CHESNEY is
among the
superstars.

whase summer
stadium shows &
bring a spike in (&

Boxscore A

reports.
138 BILLBOARD

touring charts in this Year in Music issue. we
profile those touring artists. venues and con-
cert promoters that have made major success
on the road a reality.

The Year in Music touring charts are based on.
box-office totals reported during the 2009 chart
year, which began with the Dec. 6, 2008, issue
and ended with the Nov. 21, 2009, issue. The
Boxscores that were reported during that span
make up the data from which we produce onr
year-end charts. The touring charts, ranked by
gross, are based on licket sales from venues
throughout the wozld.

Boxscore data 1s reported to Billboard from
a variety of sources. Concert promoters pro-

vide the bulk of the box-office stats, but'many
venues report their own totals. Reports are also
received from artist representatives, manage-
ment or booking agents. Included in this issue
are charts ranking the top tours of the year, top
|iromoters, top Boxscores (individual concert
engagements), top festivals and top venues in
six categories based on size and type. Concert
acts include bands, sola smgers and vocal

every concert that was reported during the seven-
day reporting period prior to the day it goes on-
line. Reparted concerts will chart the week they're
reported and remain on the site until the chart
is refreshed the following week. The Billboard biz
chartvaries in length from week to week depend-
ing on how many concerls were reported.

Traditionally fewer concerts occur 1n the
winter months than during the busy summer
season with stadiums and amphitheaters in
full swing, and the Biliboard biz chart reflects
that. In the winter, concert activity can be slow,
yet during the summer—with superstars like
Bruce Springsteen, AC/DC, Kenny Chesney
and Paul McCartney filling stadiums as they
did this year—1eporting can increase dramat-
ically. There were several times during the
summer when more than 500 concerts were
reported 1n one week.

Finally, there’s the Top Tours chart on our
consumer Web site, Billboard.com. This chart
is different from the other two that are com
piled from Boxscore data. It's also updated
every week, but instead of listing each concert
that was reported, it compiles all the shows for
each tour and ranks the artists themselves, not
the individual concerts. This chart is based
only on what was reported during the previ-
ous week. It's nota running total of the year's

groups, rappers, choral
comedians and performance artists.

Billboard ranks the top-grossing tours, ven-
es and promoters twice per yeat, for the Year
In Music issue and also during the summer for
the mudyear touring recaps. But Boxscore eov-
erage is ongoing throughout the year. Boxscore
charts are compiled on a weekly basis and ap-
pear on three platforms. The traditional Box-
score chart appears each week in the printed
copy of Billboard ranking the week’s 35 top-
grossing concerts. But separate Boxscore charts
are produced and posted each week on Bill-
board’s Web sites.

The Boxscore chart on Billboard biz includes

TOP 10

GROSS SALES/ FESTIVAL
Veruse, Location, Datets)

$22,723108 OXEGEN

{EEDAGED | Punchestomn Rececourse, Nass,
Ireland, July 10-12. 2609

$15,3268.863
302 Emeke Roio Flsd. Indle. Cait

p-grossing tours buta of what
was reported during a particular week. The
Top Tours chart ranks the week's top 10 artists
by reporied tours and lists cach individual
venue that was reported for those 10 tours.

All Boxscores that are reported to Billboard
are counted when we compile the year-end and
midyear rankings, regardless of whether tliey
charted in the magazine or were included in one
of the 10 Hot Tours on Billboard.com. The printed
chareonly lists the 35 top-grossing concerts each
week, s0 most of the reported concert Boxscores
never appear in the magazine, but they're all
counted when compiling the touring charts for
the Year in Music 1ssue,

RANKED BY GROSS
COMPILED FROM BOKSCORES
REPORTED DEC. 6, 2004,
THROLGH NOV 21 2005

Promaterts)

;w2 o omeo

COACHELLA VALLEY MUSIC AND ARTS FESTIVAL

Galdenvoice/AEG Live

B

$14,082.461 LOLLAPALOOZA
XEATS Guant park chicogo 225,000 €3 Presents
$13,503.345 AUSTIN CITY LIMITS MUSIC FESTIVAL
Pty Zn park, Austin 195000 €3 Presents
$6,20314  QUILMES ROCK

N o Qb ooV St Pt 170,939

i s Sied e 10938 TF-Time For Fun
$6.051804 STAGECOACH FESTIVAL
pe) e i AN A28 Goldenvolce/AEG Live
$4,202,546  WIRELESS FESTIVAL
b e vk Assonn 57,00 Live Nation-Usc
$4035,652 SASGUATCH MUSIC FESTIVAL
RS0 e Corgs. George, Wash, 71184 75006 e Live Nation
31851604 CAPITAL JAZZ FEST
S e v s B WA

o (1706810  BAMBOOZLE FESTIVAL
EPFEAY i st st sutnetord. 33350 Live Nation

YEAR-END DOUBLE I$$UE
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TOP DUO / GROUP OF THE DECADE

Feels like yesterday we all crawled off the Curb, jumped onto the Long Road as the Dark Horse, and began this incredible journey moving
from country to country, State to state...and then continent to continent. You guys said from day one you were doing this for Al The Right
Reasons...and you never strayed...not once...always keeping the Sifver Side Up until the sifver became multi-platinum! We can't tell you
how proud we are of you receiving Biflboard's Top Duo/ Group Of The Decade Award...and more importantly...to be part of the family!

photo credit; Stephanie Alexander wvvw.amerimrgdgstorv.com
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Call it the decade of our discontent. We analyze what happened, aggregate
insights from top decision-makers and showcase the charts that detail what the
music industry has learned from a 10-year term in the school of hard knocks.

ILLUSTRATION BY ALEX NABAUM www.billboard.biz 141
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BUSINESS TRENDS

FUTURE SHOCK

New Digital Platforms Left The Recording
Industry Playing Catch-Up By Ed Christman

Asthe millennium began, record labels saw the Internetin a very clear
way: It was a medium that would allow word-of-mouth about music to
spreud even faster and generate a new outlet for artist compensation.

When the labels planned their digital future, it was based on the
idea that customers would buy music downloads from an online
store and then pass on their new favorite songs to their friends for
a predetermined number of plays. Once those plays timed out, there
would be an embedded link to buy the song.

Companies like InterTrust, Microsoft and AT&T Lab's a2b Music
huddled with labels to talk about how music would be sold over the
Internet. They envisioned an environment where customers going
toonline stores would purchase music encrypted with digital rights
management to enable this controlled super distribution. In their
vision, music would be sold from secure encrypted downloads that
would ensure that labels were compensated for music.

If only it turned out that simple.

Near the end of 1998, the music industry created the Secure Dig-
ital Music Initiative, which had the goal of ensuring that digital music
players and devices would only play encrypted, legally authorized
music and that all players come equipped for interoperability, no
matter the codec used for music files.

Despite the best intentions—and hundreds of deals and startups
founded to build the infrastructure to sell digital downloads—the
online industry didn’t progress in a rational way. With piracy ram-
pant and no controls in place, the industry was forced to constantly
maneuver to put the MP3 genie back in the bottle and maintain the
often-cited “perceived value of music.”
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Ata time when the industry would have loved
to play offense and embrace new technology
and its revenue streans, j| found itself perpet-
ually on the defense, aitempting to control dis-
tribution through its own infrastructure and
restrictive licensing policies

The majors began their digital efforts with the
goal of building and owning an infrastructure that
could enable high-volume file downloading and
streaming in a secure, competitive environment

“that would have supported great innovation,” an
executive from a technology company 1nvolved in
th “Instead, the ici

arly

two years.” a former company executive says
“There were early notions that if you had the
right infrastructure. you could control the des-
tiny of music distribution on the net.” says Larry
Miller, who headed AT&T Lab's a2b Music,

The first company to coax the majors to di-
rectly license large amounts of music to outsiders
was Apple, through its newly launched 1Tunes
Music Store in 2003, With the immediately suc-
cessful launch of the online store. all other ef-
forts to monetize music on the Internet instantly
became outdated, and it opened up 2 floodgate
of ne the part of the majors, which

{rybecomes an armed campto the point where it
igation is now a revenue hne for most owners of
8 lp y

And 1t soon became apparent that the cost of
buwlding thiskind of infrastructure made theen-
tire vision unwieldy. “It's easy to place MP3s up
onthe Web,” one major-label execiitive says. “But
when you have to encode every song file with
metadata and then ensure everyone gets paid
their share. it takes hundreds of people with com-
puters to try and manage that data, which is a
very time-consuming and costly process

Besides the cost, there was the issue of contral,
which ultimately would stifle the creativity of small
groups of outside entrepreneurs looking to de-
velop digital initiatives for music. The problem
was that the majors initially wouldn't license music
toanyone other than each other. Since they weren't
licensing musicto hardly anyone, the majorshad
to show music was available for sale onthe Inter-
net to gain the government’s and the judicial sys-
tem's support on copyright issues.

This led to fledgling stopgap measures that
seemingly never stoad a chance of resonating
with the public as the ease and speed of piracy
continued unabated. So even though Sony opened
4 download store from 2000 to 2002. "probably
less than 100 people bought dewnloads in those

began licensing music 1o other services with var-
10us business models.

Today, ut the end of the decade, the music 1n-
dustry has finally evolved to what its critics were
clamering for at its beginning. All four majors selt
music inan unrestricied MP3 forinatand they've
licensed music to many different kinds of digital
service providers, which have various business
models, including ones that involve free music.

“[The labels] thought that they would have the
Web site and codec that would be the place and
way to buy music because the market share of
the two majors would lure consumers to the site
and its Iraffic would force the other majors and
indie labels to play ball.” another executive in-
volved m the early days of building the digital
music marketplace says. "1 told them., ‘You are
crazy. You car't edntrol the Internet,

Instead of controlling the Internet. the ma-
jors lost control of music, a former major-label
president says "They always thought they could
win back control with a magic formula.” he says.
“In the meantrme, a whole generation of poten-
tial buyers were lost to them when they alien-
ated that group of young music lovers, who
thought taking music off the internet was the
same as taking information off the Internetand
therefore not stealing.”

The big Apple: iTunes

T ER

and STEVE JOBS

ND DOUBLE IS5
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TO ALL OUR PROMOTERS, AGENTS AND MANAGERS. THANK YOU FOR A GREAT DECADE.
LOOKING FORWARD TO WORKING TOGETHER FOR THE YEARS TO COME

South Florida's Ultimate Waterfront Sports & Entertainment Showplace.
For booking informition contact Jarred Diamond (786) 777-1467 fax (786) 777-1600 or e-mail Jjdiamond@heat.com.
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THE Mg IC INDUSTRY
CONSOLIDATES

A wave of comsolidation during the past decade turned the
inusic industry into a wild frontier. On virtually all fronts—

financial situation once again sparked speculation that WMG,
which tricd to acquire EMI carlicr in the decade, may try again

mcluding recorded music, live t and
reling—compantes big and small merged 1n an effort to
gain any kind of¢ompetitive advantage 1n an increasingly
fraught markeiplace.

Faced with plunging recorded-music sales, the major labels

in the g years.

The sharp decline in music sales also triggered a shakeout
in music retailing, with Tower Records, Virgin Megastore and
Circuit City all closing and Trans World Entertainmentacquir-
ing Disc Jockey, and Musicland
c i

began g into . merct agen-
cies and promotion, driven by a search for new revenue, not
Just economies of scale and higher inarket share. Universal
Music Group took its firsl foray into management with its 2007
acquisition of Sanctuary Group. which also gave 1t the Bravado
merchandise company. Warner Music Group created a joint
venture with Viglator Management in 2007 and in 2009 un-
veiled new artisi services and touring/merchandise divisions
in Central Europe. Labels and publishers also used acquisi-
tions to beef up their core businesses as well, such as when
WMG bought Rykedisc in 2006 and Universal Music Publhish-
ing Group acquired BMG Music Publishing in 2007

The decade started with five major labels, ended with four and
could soon bedown to thee. Sony Music and BMG Music merged
12004 and Bettelsmann sold Sony its 50% stuke in the joint ven-
tuse four years later. As 2009 comes to 1 close, EMI's precatious

Bgiﬁ TICKET

At th 04 the decade, a concert ticket was a piece of
paper sold at agdere. over the phone, online or at the box of-
fice that admiffid fans into the venue. Ten years later, no
smber aspect of'the concert business is the focus of so much
atteftigne®/hile tickets are still sold through the same chan-
nels, the transaction and all things atiached to it have en-
dured a sea change

Gone are the days of the 10 a.m. Saturday morning on-
sale for all tickets to an event. By the time tickets for hot
shews go on sale to the general public, there are often few
left to buy on the primary market because they're only
made available afte1 various presales orchestrated through
fan clubs, sponsors or VIP programs. On many tours now,
presales are, for all practical purposes. the de facto pub-
lic on-sale

The emergence of an online secondary
market generated controversy butit's
clear 1t meets a demand in the
market Consumers
have shown they
want to purchase

OLUTION
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ptthrough the more buoyant artist man-
agement and live promotion sectors. [rving Azoff's Front Line
Management. acquired by Ticketmaster in 2008, was a leading
investor in smaller management companies during the latter
haif of the decade. Clear Channel's SFX Entertainment sub-
suliary, a leading consolldator of promoters, continued its ac-
quisitive ways after being spun offin 2005 as Live Nation, picking
up merch firm Signatures and music e-commerce company
Musictoday. With merchandising added 10 its menu of ticket-
ing, promotion and sponsorship services, | ive Nation was alile
to strike multirights contracts with such acts as Madonna, Nick-
elback, Shakira and Jay-Z

As the decade closes, regulators are mulling whether to ap
prove the proposed merger of Live Nation and Ticketmaster, With
a decision expected in early 2010, the face of the music industry
could soon change yet agam ~Glenn Peoples

tickets on their own schedules, and many of them are will-
ing to pay premium prices
A month before Ticketmaster and Live Nation announced
their plans to merge, the latter had launched its own ticket-
ing company. While generating revenue by selling its own
tickets played a role, the primary reason Live Nation wanted
to control its ticketing was to manage the fan connection and
the treasure trove of data 1t holds. Knowing who buys each
ticket, what they’re willing to pay and haw to contact them is
the dream of any promoter or music marketer. This informa-
tion provides targeted marketing opportunities for future
shows and products and directs consumers to promoter, venue
or ticketing company Web sites. Indeed, Titketmaster has
evolved to'hecome a full-service marketing company that not
only sells tickets bul alse boosts sales of tickets and other prod-
ucts. During the past decade, the ticket-
buying transaction became a sales
channel to sell upgrades and
bundled packages that can in-
clude music, merch, fan cJub
memberships or amenities
and an ever-growing menu
of products. The ticketing
market will continue to
evolve, with pricing be-
coming more strategic
and more dynamic
-Ray Waddell

Paper chase: Tangible
tickets could become
athing of the past.

THE DEATH OF RETAIL

BY RUSS SOLOMON, FOUNDER OF TOWER RECORDS AND
OWNER OF INDIE STORE RS IN SACRAMENTO, CALIF.

Tthink{music retail] died, but maybe it will come back te hife.

It's really a sad eommentary on the ovevall attitude of the ma-
jors as a group: Some of them are better than others They
have turned their back on [physical| retail and think that dig-
ital will save them They took away ull the resources from
them to concentiate on digital, especially at the top level of
the music companies

We drove the kids out of the record stores [at the begin-
ning of the decade] when we cut out the single—something
they could afford. [f you don't capture the young. you don't
haveany future. Lose the kids, you lost the war. Find the kids
and give them something to hold in their hands, and you have
areal future.

Now jf they're listening to music, it's digitally, but 1 don't
think kids have the enthusiasm for mus:c that they used to
have. Today music is not important to the kids The industry
has to figure out how to get the kids to [understand] that itis
more than a sound—it's an object and {ashion. Old people
still buy CDs but they are going to die off. The only way to
grow is to give kids music that they can hold in their hands,
You need a tangible product for them to buy.

If you really want to look at the future of music retail, lack
at Hastings Entertainment. They are a ook dealer; they sell
videos. magazines, electronics, music and used preduct forall
categories all under one roof. Also you have to ook at the indie
stores, which are different in that they go for niche marketing,
Those guys are concenirating on music and on used product
which I don't think builds new business, but those stores stay
alive because they are into music and capture collectors They
exist and flourish for themselves as busmesses, but there 1s
no foundation to build that sector because there is no suppar
for them from the industry. —As told to Ed Christman

Aisle agony: Physical retail suffered with the
advent of digital music.

YEAR-END DOUBLE ISSUE
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3 - SOPHIE ELLIS BEXTOR « LOVIN' EACH DAY [AS IF IT'S YOUR LAST) - RONAN KEATING « / CAN'T DENY IT - ROD STEWART

MUSIC GETS THE BEST OF ME

MURDER ON THE DANCEFLOOR - SOPHIE ELLIS-BEXTOR » YOU GET WHAT YOU GIVE - NEW RADICALS ¢ INNER SMILE - TEXAS

Tim McDaniel & McDaniel Entertainment
would like to congratulate our client producer/songwriter

Gregg Alexander

ek wWRol
Decace& 60 M BBC Presents, The People’s Chart:
*es 75 Most Heard/Recordings in Britain
of the Last 75 Years

BBC Radio countet down the 75 most-heard recordings in Britain

over the last 75 years. The list was compiled by the PPL, which
licenses recarcied music in England, and 1akes into account not
only radio play but also perormances of records in public places
such as pubs. restaurants, retail shops, jukeboxes, efc.

1. PROCOL BARUM A WHITER SHADE OF PALE, 1967

’ 2. QUEEN BOHEMIAN RHAPSODY, 1975

NEW RADICALS 5. Tk EveRLY SROTNERS AL | HAVE 70 0015 OREAM 1050

4. WET WET WET LOVE IS ALL ARGUND, 1994
YOU G E T WH AT YOU G ] VE 5. BRYAN ADAMS (EVERYTHING | DO} DO IT FOR YOU, 1991

6. RDBBIE WILLIAMS ANGELS, 1997

7. ELVIS PRESLEY ALL SHOOK UP, 1857

3

#38 Most played song on British Radio and Public e ot A O B2

Performance of Last 75 years [#10 Rock n'Rolll 10. BING CRUSBY WHITE CHAISTMAS, 1942
. | e 11. THE SEATLES HELLO GOODBYE. 1967
#2  Most played Song Pan European Radio jEoplET e
Year End Chart 1999/2000* 14 ALL SAINTS PURE SHORE:

HORES, 2000
15. CRISTIAND SPILLER FT SOPHIE ELLIS BEXTOR

#87 Top Licensed Song in EMI Music Publishing’s 16 ROBBIE WiLLIAMS ROCK &, 2000
o . 17. WHITNEY HOUSTON | WILL ALWAYS LOVE YOU, 1992
[multi-million song deep catatog! history** 18. GEORGE HARRISON MY SWEET LORD, 1971
19. THE ROLUING 5TONES HONKY TONK WOMEN, 1969
20 SINEAD O'CONNOR NOTHING COMPARES 2 U, 1960

21. TME VERVE BITTER SWEET SYMPHONY, 1997
22. NATALIE IMBRUGLIA TORN. 1987

23 ELTON JOHN & KIKi DEE DON'T GO BREAKING MY HEART. 1976
24 TREX HOT LOVE 1971

25. MADONNA YOGUE. 1990

28 STARDUST MUSIC 250UNDS BETTER WITH YOU, 1998

S A N T A N A. G o a8 27. OORIS DAY WHATEVER WiLL BE WILL BE (QUE SERA, SERA), 1956
28. AL MARTINO HERE IN MY HEART, 1952

S rammy W|nn|ng 29 PAUL ANKA DIANA, 1957

THE GA ME OF L 0 VE 30. BING CROSEY SANTA CLAUS IS COMING TO TOWN, 1943
31, FREOA PAYNE BAND OF GOLO 1970
52 J0H LENNON IWAGINE, 1671

CANDI STATON YOUNG HEARTS HUN FREE. 1976
BM! and ASCAP Song Of The Year 4. GLENN MILLER I8 THE MOGD, 1

H 35. ELTON JOHN SACRIFICE S ﬂEALING HANDS 1890
~ maost performed on US radio AT e e SV ATV T

8

Mwmmwmﬁﬁﬁ oga
#8 (tied| highest charting Hot Adult Top 40 Hit of (32, NEW RADICALS YOU GET WHAT YOUGIVE 1999 )
Al Time*** [#1 for thirteen weeks! 40, oW TRAYOLTA & OLVIA WEWTON J0KN FOURE THE ONE THET | WA, 1975

41, DAVID WHITFIELD CARA MiA 1954
. 42. THE ARCHIES SUGAR SUGAR. 1963
. In a family of a dozen top 15 UK and/or 43, ELVIS PRESLEY IT'S NOW OR NEVER. 1960

o i Ll 44 CLIFF RICHARD THE YOLING ONES; 1962
pan eurapean hit singles driving over 25 milllo‘n 25. HUMAN LEAGUE DON'T YOU WANT ME, 1961
album sales and over 70 Recorded cuts including 46. JUDY GARLANU THE TROLLEY SONG. 1944

K . 47. SLIM WHITMAN ROSE MARIE, 1855
Tina Turner, Rivers Cuomo / Weezer, Rod Stewart, o ceuine pion vk Twics, 1994

R 5 : H 48. MACY GRAY / TRY, 1989

Texas, Enrlqu.e lglesias, Ronan Keating, Michelle M e T
Branch, Sophie Ellis Bextor, Jon Foreman / 51. THE BEATLES FROM ME TO YOU, 1963

1 . 52. BAND AID DO THEY KNOW I1'S CHAISTMAS, 1984
Switchfoot, Hall And Oates featuring Todd LES BROWN AND HIS QREHESTRA SENTIMENTAL JOURNEY,1944
Rundgren, etc.

HARRY BELAFONTE MARY'S BOY CHILD, 1957

CHER SHOOP SHOOP SONG (IT'S IN HIS KISS). 1991
ROBBIE WILLIAMS STAONG, 1999
Looking forward to another decade of
ment, Jrits

tlmeless music

FRANKIE LAINE § BELIEVE, 1953
GERRY & THE PACEMAKERS YOU'LL NEVER WiLK ALONE, 1963
OUTKAST HEY va, 2003

TONY CHRISTIE (15 THIS THE WAY TO) AMARILLO. 1971

SHADOWS WONDERFUL LAND. 1962

BARRY WHITE YOU RE THE FIRST, THE LAST, MY EVERYTHING. 1974
EAST 37 STAY ANOTHER DAY, 1994

NU DOUBT DON'T SPEAK, 1997

BEE GEES STAYIN' ALIVE. 1977

SEAN “PUFFY COMBS fLL 8 MISSING YOU. 1987

TOM JONES GREEN GREEN GRASS OF HOME, 1966

THE REAL THING YOU TO ME ARE EVERYTHING, 1976

JOHN TRAVOLTA & OLI¥1A NEWTON JOHN SUMMER NIGHTS, 1878

71 ELLA FITZGERALD /7'S ONLY A PAPER MOON, 1945

72. WINGS MULL OF KINTYRE, 1977

73. EDDIE CALVERT OH MEIN PAPA 1954

74. THE POLICE EVERY BREATH YOU TAKE, 1983

75. SNAP AHYTHM IS 4 DANCER, 1892

32BAFBEIVBBLUEHLR

“Fono Magazing yoar-end 3 January 2000 now publisnsd by siaga xoe musc ~**Joa Wviburn Presents Bilboard Top Adu Sengs 1961 — 2006 /00 Mom... Thars lar tha photos

LIFE IS A ROLLERCOASTER - RONAN KEATING « THE GAME OF LOVE - SANTANA FEATURING MICHELLE BRANCH

wWwWwW americanradiohistorv com

J01X38 SIT13 3IHAOS - NOA FINVYHI LNOM [ * 313N - €0, NOZIYOH FHL NO + H01X38 ST 3IHAOS - GTHOM dN GIXIW * INILYIX NYNOY - 00 IM NIHM L1 34071


www.americanradiohistory.com

BUSINESS TRENDS

c
MMING
KS OUT

While mustcal variety shows have a long history
on TV—*Americapi Bandstand” debuted in 1952
and “Soul Train¥premiered in 1971—the addi-
tion oté seapetitive element to the proceedings
attracted a tidal wave of viewers for U.S. versions
of U K. shows ke “American Idol” and *Danc-
ing With the Stars.” Amid the distractions of
hundreds of cable and satellite networks, the In.
ternetand movies on demand, that kind of emo-

tional investment in a got-to-see-it-live TV show
means bigaudiences—and, for the music indus-
try, an outlet to generate sales

In eight seasons, “American Idol" has churned
out eighl contestants who have had albums cor-
tified platinum by the R1AA: Kelly Clarkson,
Ruben Studdard, Clay Aiken, Carric Underwood,
Chris Daughtry, Fantasia, Taylor Hicks and David
Cook After *Idol” teamed with iTunes in its sev-

Small screen, big dreams: SUSAN BOYLE; KELLY CLARKSON; 'American Idol’ contestants
performing a Black Eyed Peas medley during the 2009 season finale (from left)

enth season to offer studio versions of the songs
performed during the compettion, the singles
‘market took off—atd now iTunes sells perform-
ance videos as well. But it’s not just the “Idol”
contestants that benefit from the show’s sales
boost, it's also the original writers and perform-
ers of the works.

Reality music TV programming now stands
at a crossreads. Since 2006, average viewer-

ship for “American Idol" has fallen from 30.6
million to 25.1 million, according to Nielsen.
More important, wheie did most Americans
first see Susan Boyle, the out-of-nowhere attist
who went ox to have the best single sales week
of 2009? Sure, it was from a clip of her per-
formance on music reality show *Britain's
Got Talent.” But 1t was disseminated globally
by YouTube. —Ann Donahue

SELLING OUT’ BECOMES
‘BUYING IN’

BY JON COHEN, CO-CEO OF CORNERSTONE

¥ |-n we started fir the "90s, it was stul considered sacrilegious
“ibands to wotk with brands. There were very few deals and
verylittlgdicertsing,

| think electronic music paved the way for artists and brands
to work together in a ot of respects, too. The genre is very
friendly toward synchs and brings an energy that works in a ot
of advernsing. Most electronic artists are producers and DJs
and can adapt o1 create music that fits a specific need. I also
think it was a genre in its early days that did not get as much
support from radig and MTV and needed an opportunity to ex-
pose its music.

Such games as “Grand Theft Auto” 1n 1997 and big sports
franchises like Electronic Arts were alsa crucial in getting artists.
comfortable with licensing, The people who were more daring
and willing to license tracks started with lifestyle deals. It was
revolutionary when Sprite came to us and wanted to build their
brand around hip-hop. Unfortunately, they abandoned the di-
rection and have not stuck with music.

A great modern example is Mountain Dew's Green Label
Sound, which is now abou! toenter 1ts third year and has planted
the seeds for some amazing careers. Nike has used people’s
passion for music to encourage more exercise and create new
ways to interact with their products while offering artists some
great partnerships at the same time.

Overall, there 13 much more of an openness from artists
when it comes to branding. 1icensing and brand partner-
ships huve [become| part of 1he marketing mix alongside radio
promotion, press and other things.

——As told to Cortney Harding
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MUS SVIDEOS
MIGRATE ONLINE

BY TOM FRESTON, PRINCIPAL AT FIREFLY 3; FORMER
CEO OF MTV NETWORKS AND VIACOM

It seamid sort of a fait accompli
fromthe beginning that music
videos would migiate online
Rather than wait foi your favorite
music video to air, why not go on-
line and get it immediately and
watch it repeatedly?

In the late '80s, we came to the re-
alization that for MTV to grow its rat-
ings it had to move beyond music
videos, which we feared could become
acommeodity. We saw the falloffin TV
viewing for music videos No matter
how yo.. mixed or matched them or
how many countdowns you did, it was
hard to build an audience beyond that
true, hard music core.

In the early days, music videos
were basically made avaitable for free
in exchaiige for the promotional value
[the labels] felt they would get from
airing them on 'I'V. For a long period
of time in the '80s and '90s when
there was a mass cable audience,
there were counlless stories about
artists sellingjust tons of records of
the back of videos.

As the leturng began to diminish,

Screen savers: As TV moved away from music
video programming, the Internet picked up
the pace

and as MTV and others began to program less of thein, 1 think
music videos for a while were looked al as some sor1 of vanity

expense. Gradually, the labels began
to extract hicenses for them [rom the
Yahoos of the world. That amount of
money began lo increase to the point
where they could actually cover the
costs of the music videos and makea
profit to boot. So they went from being
a promolion medium Lo being con-
tent in and of themselves. Now they
are sold and monetized You can buy
them on 1Tunes

Itusedtobe MTV and VH1 and a
handful of radio stations [were what]
really drove [music promotion|. They
had mass audiences of active music
consumers. Peaple would sit back
and have music videos played for
them. They didn't control what they
saw, but they would see things they
may not have chosen themselves.

The online experience is very dif
ferent. You are looking generally for
something you know or already heard
of. There's a lot less surprise involved.
You're less likely to stumble aver
something. That put a whole differ-
ent wrench mnto the standard music
Dbusiness promotional maclune

—As told to Antony Bruno
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-ongratulations

Including the GSMG>-managed
Atlantic City Boardwalk Hall
&

DCU Center Arena

And we didn’t do too badly, either!

ar Féna IS
e 1o
Looking forward to entertaining West Michigan
into the next decade and beyond!

JOIN VAN ANDEL ARENA’'S GROWING LIST OF SOLD OUT ACTS

FOR BOOKING INFORMATION CALL RICHARD MACKEIGAN
AT 616 742-6600 OR EMAIL RMACKEIGAN@SMGGR.COM

| ' Van Andel .

WEST MICHIGAN'S
ENTERTAINMENT DESTINATION
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INDIE LABELS
STRIKE BACK

Asihe Inferet broke down batriers tomarket entry, the past decade was
qé of unprecedented opportunitics for independent artists and labels.

e playing field® more level for indie labels during the past
défade,” Sub P 0 {onnder Jonsthan Ponernan says. “This is mostly
bec. i 1f ha lets like radio

and retail space. The dominant retailer nowis iTunes, and while they have
ways of making things prominent, they don't have the same pay-to-play
model that brick-and-mortar retailers had "

1Tunes purent Apple also offered select artists a much valued pro-
motignal platform through its ads for iPods and 1Macs. It was part of
the burgeoning market for Indie-music synchs 1n TV ads and prime-
time shows, many of which sought hip—and low-cost—sounds to hook
young viewers. Licensingand social media gave birth to indie stars like
Ingrid Michaclson, who landed an Old Navy ad after she was discov-
ered an MySpace. Michaclson went on to sell 286,000 copies of her
debut album, “Girls & Boys," according to Nielsen SoundScan.

The indie boom didn't just benefit newcomers. Superstars like Ra-
diohead, the Eagles and Garth Brooks all left major labels and found
new ways to release their music. Radiohead posted its “In Rainbows"
album online with a “name your ewn price” concept, before distrib-
uting physical copies through ATO and RED Brooks and the Eagles
released music exclusively through Wal-Mart. Even Pearl Jam struck
a partnership with Target to put out “Backspacer,” its first album in
the United States not on a major label.

The numbers reflect lfiese new opportunities. When major-owned

indie distributors are factored in, the indhe sector’s U.S. market shure
dimbed from 16.3% 10 2000 to 23.4% in 2009.

Decoding the
multirights deal:
RAMORE

—Cortney Harding

Sweater sweetheart:
INGRID MICHAELSON

EMERGENCE OF THE
MULTIRIGHTS DEAL

By JOHN JANICK, PRESIDENT OF FUELED BY
RAMEN/CO PRE%IDENT OF ELEKTRA

e multirights deal, overall, has been good for the industry.
It'shéenthe way ['ve always run my label. When we started Fu-
eled by Ramen, the only way we could get stuff to fans was by
mail order, so it made sense for us to buy a printing press and
get into doing merch. It all happened naturally, and when you
do it the ight way, synergies emerge

You can get more floor space in 2 given retal outlel because
youcan sell a package that combines merch and an album. You
can sce that a band is playing in Chicago and starting to get
radio play, soyou can push more albums to stores there and do
‘more marketing, You can keep a band on the road for a long
time, like we did with Paramore, and build their career, because
you're not only concerned with selling albums.

T always say I'll do pretty much anything for my artists, be-
cause I've invested so much—I don't think we're taking money
from artists 1 anything, ths type of deal allows you to keepa
closer watch on the eyand b o
ferent things and be creative

Other companes say things like, “We're not in the ticket busi-
ness,” which T think is shnrtsxyxled That said, some labels are
definitely notprepared deals Butwhen you have
4 strong mfrastructure, like we do at Warner, and can be in the
ticket business, the merch business, the publishing business,
then d e for your artists. Ther. 't
all in silos anymore. The Iabel has put more on the line and in-
vested more, and they have a bigger incentive to really work on
building a career. Of course, not every mullirights deal includes
all rights. There are plenty that are just merch or publishing or
touring or fan clubs or any combination of those.

For a long time, everyone was so used to just making money
from album sales, and now there is no way 1o just sit back and
collect revenue—you have to go outand earn it.

—As told to Cortney Harding

This is vbwously the decade where Wall Street imvestors
discovered thie music publishing business. When Evan
Meadow and ¥ weret#ying to scll Windswept on behalf of
Fuji TV to EMLin 1999, we talked to a bunch of banks and
private equity firms. But no ane could understand the pub-
lishing business, even though the [David] Bowie bonds
were happening and the rating agencies were starting to
pay attention to music. No one would loan against music
publishing, unless it was part of a bigger company.

In 2001, the Chrysalis Group did a securitization and
that was the first time that an outside third-party bank,
the Royul Bank of Scotland, came in and set up financ-
ing on music publishing. It was a pretty big deal, and with
that there started to be data that other investors could
look at.

[Songwriters] Lieber & Stoller owned Trio Music and
Quartet Music and sold them to Windswept [and [tochu]
in 2003, and that attracted some interest from private eq-
wity. But one of the big catalysts was the 2003 acquisition
of the Warner Music Group. of which music publishing
was a major piece, from Time Warner by an investor group.
All of the big banks showed up to provide debt financing
for the big equity firms who said. “Look at this business,
we like if, and this is why.” When that happened, the debt
side of the strect and other private equity firms started
sniffing around music publishing. The year [2006] closed
with BMG Music Publishing up for sale, and zlthough it
was sold to Universal Music Publishing, that deal attracted
meore interested financial investers to the music publish-
ing sector due to its size

Eventually, i ies began to
that music publishing income performed on a stable trajec-
tory of income, which they could understand

—As told to Ed Christman &
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Gﬂ WHERE THEY GO!

#9 BILLBOARD TOP DECADE RANKING

WORLDWIDE BY GROSS
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Call Brian Ohl
519-667-5700
99 Dundas Street
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Top Decision-Makers In The Music Biz Reflect On A Troubled Decade

We asked the foilowing
executives to share their
thoughts on the '00s.

MARTINBANDIER
Chairman/CEQ, Sony/ATV
Music Publishing

LYOR COHEN
Chairman/CEQ of
recorded musicfor the
Americas and the UK.,
Warner Music Group

ROGER FAXON
Chairman/CEQ, EMI Music
Publishing

JULIE
GREENWALD
Chairman/COO, Atlantic
Records

DAVE HANSEN
GM, Epitaph

DAVID JOHNSON
Chairman/CEO,
Warner/Chappell Music

MATHEW KNOWLES
President/CEO, Music
World Entertainment

DEBRA LEE
Chairman/CEQ, BET

ELIO LEONI-SCET!
CEO, EMI Music

LUKE LEWIS
Chairman, Universal Music
Nashville

JESUS LOPEZ
Chairman/CEO, Universal
Music Latin America and
Iberian Peninsula
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KEVINLYMAN,_ _
President, 4fini Productions;
founder, Vans Warped tour

MICHAEL NASH
Executive VP of digital
strategy and business
development, Warner
Music Group

ALIPARTOVI
Senior VP of business
development, MySpace;
former CEQ, iLike

BIG JONPLATT
President of West Coast
Creative, EMI Music
Publishing

MICHAEL RAPINO
President/CEO, Live Nation

DAVID RENZER
Chairman/CEO, Universal
Music Publishing Group

IAN RQGERS
CEO, Topspin Media

JOHN RUDOLPH
CEO, Bug Music

ROB STRINGER
Chatrman, Epic/Columbs
Label Group

JIMURIE
President/CEO, Universal
Music Group Distribution

TIM WESTERGREN
Founder/chief strategy
officer, Pandora

INIGO ZABALA
President, Warner Music
Latin America

— SIGNSOFTROUBLE

RUDOLPH: I thinkin the 1990s
when the record companies
started seiling to big-box stores
and they started using music

FAXON: | did have concerns
about the industry back [in
2000], particularly that the
recorded-music side of the

asthe loss leader, that was the
start of the devaluing of music.
Indie stores got annihilated.
The Industry saw what was
happening, but got stuck on
selling tathe big stores. The la-
bels weren't making anymore
money with the sale pricing,
butthey ing attenti

an-
ticipating or dealing with the
changes that were occurring. |
have to say that | didn’t think

STRINGER: The mythology in
the industry was that it would
never end. And | think the warn-
ing signs were there. CD con-
sumption had started to peak,
and digital piracy was starting
torise. It’s a gargantuan indus-
try, the recording industry, and

there would be as
of a decline in the recorded-
music industry as there has
been, but equally | wasn't as
imis as | should have

to the value of the infrastruc-
ture and the long tail that
record stores provided. This
decade was the further devalu-
ing of music

beenabout the growthof other
revenues, particularly as they
affect the music publishing
business.

per-
sontosay,"Well actually, guess
what? It's going tobe five times
smaller in 10-15 years.” There
were only $0 many times Peo-
ple would buy the catalog of
records they already bought
and only so many times kids
would be told they couldnt
download

‘There were only so many times
people would buy the catalog of
records they already bought and
only so many times kids would be
told they couldn’t download.’

—ROB STRINGER

URIE: | thought that the CD would go down pretty much as it had, but thought it would level off
In the latter part of the decade. | thought that digital and subscription would be much more vi-
brant than it is now. Most of all, | thought that we would be better at marketing and finding ways to
product. I h I that the promise of the Internet and its No. 1benefit tothe
i i d not di Ithought we would be betterin using Internet mar-

keting to get people to be willing to pay for music by now.

‘] was incredulous that so many were in
denial about the future. | caught a lot of
shit from my music industry friends for
the release of Gnutella, but for me it was
simply unlocking the inevitable.’
—|AN ROGERS

HANSEN: With fite sharing and
the early stages of digital music,it
seemed fike something was about
to happen. But we weren't there
scratching our heads and hung up
onpiracy. We were thinking about
how to create more word-of-
mouth and awareness for music
and our artists. We didn't ¥
f disrupt- w
opportunities.

ROGERS: (t was alreadtt clear music was about to undergo
“the great unbundling” and the business wouid move from
$17 discs at Best Buy to singles online, but the industry was
still denying it and looking for a way to make CD sales last
forever. Personally, | was incredulous that so many were in
denial about the future. | caught a lot of shit from my music
industry friends for the release of Gutella, but for me it
was simply unlocking the inevitable. | was naive—while it was
those of us whi Id y see the

't capabl

trajectory,
ing themselves.

aw plenty
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We have to be able to fight against the pres-

ROGERS: Countless dall compa- change the focus back to artist development,

i ( istin whicl Every theboxisn't  suretot: ick. Real artists take time,
ogy Platforms (Windows Media/Janus, MusicNet, intertrust), con- going tosell 500,000 or amilion. doptthemind-  they and water. For me, that's my biggest need: to
sumer services (Yahoo, Real, ices (iRiver, S: set: i forartists begin  stay with a project for as long as necessary. Maybe it takes until
Creative, SanDi i i dd the second orthird versus th this i yPU

which couldn't c

value chain and restrictions and unfavorable licensing terms by
anindustry terrified of the inevitable unbundllng These wasted

doll black marks on music*: industry, and
now il inthe more thaneverasen-
trepreneurs and investors alike find other i b it

with their time and money.

't thr
the wall and hope it sticks. We have to be more selective.

The primary thing missing from this cecade, which

on baby acts.

Are we creating enough superstars that the listeners

isthe Warner signature, is artist

‘It was bad for
anyone who can’t
drive, since | hear

that’s the next.thing
to go for major-label
presidents—
their chauffeurs.’

—KEVIN LYMAN

COHEN: People in charge of
the music business were com-
pletely out of pasition and flat-
footed, not progressive enough,
norhad the relationship with the
fans to recognize the opportu-
nities of the digitai era. i believe
there’sasmall segment of peo-
ple who want to dedicate their
lives to breaching and tricking
the system by stealing, But the
majority of consumers want
ease, access and an affordable
price. | think we focused ontoo
many defensive measures.

LYMAN: It was [a good

the long: befief of

Ithink that was a huge void in our industry, when they were try-
ingto defend very heavy infrastructures and thus the inven-
tion of quick facts and in-a-hurry results versus incubation
and artist development.

Artist development has to be a part of our business
again in a major way, We have to make new stars. We can’t
continue to think we're going to find the next guy who's going

hen g the next guy who's
goingto give us one or two albums. We have to get back into
building careers again.

LEWIS: ing’s become 1o dquestion.
But on the other hand, | don't see it going away. Maybe it gets
maller. i t:
35 iti parti

i *70s. AZR

that. So maybe it all gets small again. | can't say it’s particularty
rosy but if you keep your head down and you're smart about
the business, there is a business. There are opportunities for
d i fortunate:

Peopl

COHEN: Inmany ways, we're back to the beautiful era where
people in our Industry are back to the basics and not fixated
on all the trappIngs—the limousines and tie private planes
and aII of that stuff—but on the music and about arts

decade] for
alized thatthere is a way to be
in music and make a living by
working hard, keeping your
overhead low and embracing
technology. it was bad for any-
one who can't drive, since lhear
that's the next thing to go for
major-label presidents—their
chauffeurs. They have to let
them go since they have got-
ten rid of all the young talent
that could help them sell
records.

‘People in charge of the music
business were completely out
of position and flat-footed,
not progressive enough, nor
had the relationship with
the fans to recognize the
opportunities of the
digital era.’

—LYOR COHEN

152 BILLBOARD ILLUSTRATIONS BY PETER ARKLE

ith the artist,
and not just waiting for the artist to send their masters in. |
think that thei

behatior and got back to what was missing.

wil to?lsit the way

and broken today? Is “American Idol” and that style of artist put-
ting pressure on the music indusiry to createa hit out of the box?
A itin new ways. While
various subgenres are doing OK, it doesn't feel like we are creat-
ing as many global superstars today.

Music has not Prospered because record labels
didr’t spend any money on artist devefopment or market-
ing—and when they did spend money on marketing, it was
only for platinum artists. They didn't spend the time and en-
erdy to foster a new wave of talent.

LETS GET SMALL

NOw:

STRINGER: i of way.Ithink ity now, and
the selectivity about how we really do the right things properly,
is far more exciting than it was 10 years ago. | honestiy believe
that. And if we have to go back to the size the industry was in
1972011962, that's absolutely fine. 1 don't think it’s a coincidence
that'so much of the creativity camé out of when we were smaller.
It was less People thinking more deeply. Why wouldn’t we go
back to that model and build back up from that again?

The iPod/iTunes
the face of the music business. It was 5o successful because it

iTunes is a big story because they y it
nght. At: inni b2
t :“Whatwould  peopl ith a viable alternative. Instead, iTunes
music?” Andthean-  h: i iness’ most d i

y you
swer was, "l want to have all my music available, | want to have
itinaway that doesn’t require a big piece of equibment for me
tolistentoit, | want it to be single d not albums, etc.”

The iPhone will turn out to be another monu-
point for the industry. It's the first successful mobile

Appleis very good at that: They ask consumers,"What woutd
ydu like?.” and they go in the back room and develop stuff to
answer that request. It's not imposed consumption, and the
music business needs to think more like that.”

The iPod ailows people to have their

computer. That opens up, in the case of radio and the whole dig-
ital delivery of music, to get truly ubiguitous.

The first half of the decade was all about “I" and “my”"

with them. Everyone is listening to music more than they
were because they have access to it all the time. It's part of
their entire life now.

(iPod, MySp: hatf has b by
thing . Twitter and iLike). Ipodanleunes
delivered the winni P e for indivi

tion, and MySpace delivered the best platform for individual
self-expression

—ELIO LEONI-SCETI
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#1 MOVIE #1 ALBUM

Over $250 million worldwide in theatrical box office

THE HIGHEST GROSSING CONCERT FILM OF ALL TIME
MICHAEL JACKSON’S

THIS IS IT,

INCLUDES
THE PREVIOUSLY
UNRELEASED RECORDING

“THISISIT”
WRITTEN BY MICHAEL JACKSON AND PAUL ANKA
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CONSUMER IS KING

‘If the consumer wants their music delivered a particular way, then the consumer has, in thi
the ability to achieve that ... Technology has empowered

—ROGER FAXON

age,
the consumer to make those choices.’

but fromareal

maximiz-

FAXON: If the consumer wants their music delivered a particu-  RAPINO: LEON!-SCET!: We should engage with consumers on more
lar way, then the consumer has, in this age, the ability to achieve  was freed from the livi te d availabl £h just froma

that. A: you have i work

the consumer wants, not just what you want to give them. Inthe  PARTOVI: With Facebook, MySpace and Twitter all increas-  ing that relationship, because in the long term that’s where the
old world there i there-  ingly op bothontheWeb  value is created. In our industry, there is artistic innovation, and

fore the consumer had less choice and Iessabllltyto decidehow
and what they wanted, and how to get what they wanted and
what it was that they wanted. Technology has empowered the
consumer to make those choices.

WHAT DIGITAL

STRINGER: It was quite a fragmented period for music. |
think the digital explosion is Partly for that. There
are a thousand artists, a thousand Pieces of music that peo-
Ple Pick up on, but it doesn't necessarily focus on a core. Pm
not saving that'sabad thing, by the way; I'm just saying that's

how people consume.

—DAVE HANSEN

HANSEN: Social networking
has changed how everyone is
living lives, from kids w senior
citizens. For

LOPEZ: Now with the ar~
rival of the Internet as part
of the distribution chain,

it creates the biggest 0pp0r~
tunity to talk about music. It's
afundamental way to get con-
nected with people on mussic.
It's changed the game in a
great way.

matindustry.
are in the middle of that
change, We have to react
faster so we dom’t end up
late. as happened to us in
the last decade.

and mobile, having your friends “Present” in some form W||I

the artists are doing a great job. But we also need innovation in

eventually become the norm for digital content
And this has even bigger ramifications for content “creation,”
because every consumer has become a content creator—if we're
not writing our own blogs or recording our oWn songs, we're
commenting on other people’s creations.

At the tail end of [the decade], all of the sudden there
is a youth movement. which is pretty and Pmnot

the way
be much more in response to consumer needs than it has been
in the past.

We saw and are seeing a transition with music. A

Just talking about Taylor Swift. There’s a ton of really Young
talented people where country isn't stigmatized for them. For
the first time in years, I've seen a ton of young singer/song-
writers, | think it has a lot to do with the fact that young peo-
ple have really diverse tastes now.

We were surprised by the resilience of hip-hop in
the U.s. marketplace, with Eminem still selling millions of
records. 50Cent lot of d Jay-
Z back on top. And we are surprised by the resilience of U2,

It was a great decade for Southern hip-hop. That was
really great to see, because it was probably a good 18-month to
two-year period where they carried the culture on their back.
You have like a Taylor Swift or Carrie Underwood being em-
braced in the pop world, where they’re not just country artists
anymore. And the same for Kanye West, to not just being
looked at as a rapper. They're just music stars now.

d chg of pop, hip-hop, R&B and even
fartists i

together.

We lost two big icons: James Brown and Michael Jackson.
Both losses are evidence of how important music is to our world.
Then there’s the fact that hip-hop is still alive, Ten years agoa lot of
peoplewould have bet, Ithink, that it wouldn't be around. And it il
be around for atong time to come.

HE™

—DEBRA LEE

EYEING NEW OPPORTUNITIES

JOHNSON: Very the by st for

D: Vll be sad if all peopie want to talk about is the

the music nclustry i o think globally hina. Even
inthe height of the compact disc boom neither record companies

ing of the music o how the industry is dying.
There’s been so much great music during what’s been acrazy

nor allfrom
that country. But now, both businesses make more money from
mainland China than they ever did atthe height of the €D boom.
There is an expanding worldwide customer base and yes, they

are consuming music in a different way.

RUDOLPH: The biggest op-
portunity or need is the right

ZABALA: New technologies

have made it possible for music

sizing of the cost i
of the business. When things

how this has changed the ways

arefat,

inwhich music,

fixing the cost side because the
overall value chain is working.
Now, things are bad so we can
fix it and get back to a healthy
place again.

providing access to different
channels. | see this of course as
a great challenge as well as a
grand opportunity for the
music industr)

state of and change. It’s a tough time, but it’s
notthe end, it's not doomsday. It's just change. And with this
severe change, we're all learning how to do business differ-
ently, for example, like expanded rights deals with artists and
growing companies in other ways.

fIt’s a tough time, but
it’s not the end, it’s not
doomsday. It’s just change.
And with this severe change,
we're all leaming how to do
business differently.’

~JULIE GREENWALD

PARTOV): For the next few years, there's still enormous oppor-
tunity in making content creation and consumption a truly so-
cial experience, where your friends are “there” for everything
you read, write, hear or watch and where great content spreads
virally aster than ever. The race is far from over. Facebook, My-
Space and Twitter have shown how great the consumer demand
i, but there is a fong way to go to fully satisfy it.

NASH: With digital, the biggest area of opportunity is to prop-
erly capture the creation of value around music content that's

inthi digital Clearly the prod-
uct P enturyi i P
all Socl i
canconnectto i i our are build-

ing out this channel is the greatest area of opportunity.

Interviews by Antony Bruno, Ed Christman, Cortney Hardind.
Lowrs Hau, Gail Mitchell, Mitchell Peters, Mark Sutheriand and
Ray Waddefl
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What a year!

»SEX #1 International Hit Singles
on multiple charts

«#1 Bulboard 200 album, “I am...
Sasha Fierce”

»#1 Billboard R&B/Hip Hop album

* Most Hot 100 Singles of the Decade
by a Female
Solange
* Most Cumulative Weeks at #1 ] o 4 ;
A critically acclaimed creative
ofithelPecadeld6lweeks force, Solange remains true
to herself and loved by her ¢
fans. “Sol-Angel & The Hadle¥
St. Dreams” spawned three i
. consecutive #1 dance hit singles ‘
+ Top Music Award Winning Her style, her music, her artistry \

» Top Grossing Tour of 2009,
“TAm...”

Artist of 2009 R were celebrated in 2009. Solange |
will be the voice of 2010.

Top Music Video Award .
¢ Top Music Video Awar Michelle Williams

Winner of 2009
Making headlines as she
*#1 Record-Breaking Box & +
Office Film, “Obsessed” crossed-over to the stage

in London’s West End.
The award-winnin
music artist became the
first African American
to play Roxie Hart in the

» Top Female Artist of the
Decade

»Hot 100 Airplay Artist of the § L \ /4 theatrical production
Decade % " of “Chicago.” Michelle
is coming home to
+Top Overall R&B/Hip Hop Broadway in 2010

At Brian Courtney Wilson

Upon releasing his
debut album
“Just Love” Brian
Courtney Wilson
started a movement.
The album entered

+Top Female R&B / Hip Hop
Artist

+Top R&B / Hip Hop Album
+Top R&B / Hip Hop Songs Artist

the Billboard Gospel /
+Top Mainstream R&B Artist B A Chart at #2 and remains in the
Y. Top 10. Brian is the ONLY new
+Top Hot Dance Club Artist 14 i artist that held two Top 20 singles

on the Billboard Hot Gospel Chart.
ﬂllll “le bﬂS‘ ~ ' Trin-i-tee 5:7
H BRI The Grammy nominated, Stellar
rs ye 0 Comet Award and Dove Award winning

group has become the best selling
trio in gospel music's history.
This vear, Trin-i-tee 5:7 released
their premiere collection of
holiday classics with “Love *
. "%, Peace * Joy at Christmas” that

1 will ertainly become an
evergreen favorite.

v americanradiohistorv com
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Eminem, Beyoncé Grab Top Spots On
Decade-End Charts By Keith Caulfield

New millennial
stars: EMINEM and
BEYONCE

Eminem earns Billboard’s artist of the
decade title. fittingly just slightly more
than 10 years after he made fus Bill-
board ftot 100 debut.

The decade-end artist recap ranks
the best-performing acts of the past
10 years (from Dec 4, 1999, to Nov.
28 2009) based on activity on two
charts' the Billboard 200 albums list
and the Billhoard tlot 100 songs tally.

The hip-hop king first graced the
Hot 00 chart Feb. 27, 1999, with “My
Name Is,” then racked up anotler 27
entries from 2000 onward. On the Bill-
board 200, all five of his sets released
in the decade reached No 1. Addition-
ally. his debutalbum, “The Shm Shady
LP,” debuted and peaked at No. 2 in
the spring of 1999, bul continued to
chart 1n 2000

Eminem 15 also the top male artist
ofthe decade, The female honor goes
to Beyoncé, while the top duo/group
is Nickelback

Beyoncé's solo career hegan in the
"00s, notchmg 23 Hot 100 singles and
five No. 1s. On the Billboard 200, she’s
racked sixentries, including 1hree stu-
dio efforts that all went to No. 1
As for Nickelback. its entire | lot

156  BILLBOARD

100 history 15 contained in the "00s
and it started off well with its first
No. 1, “How You Remind Me ” Tlie
rock act has since earned five more
top 10 singles. The group’s lust
four albums reached the top 10
on the Billhoard 200, including

the No. 1 set "All the Right Rea-

sans,” which spent 156 weeks
on the list.

While Eminem is the decade’s
top artist. he was never the top
performer for any single year
as repoited in Billboard's an-
nuat Year in Music issue. In
2000 and 2001, Destiny’s
Child netted the prize, fol-
lowed by Nelly m "02, 50 Cent
in"03and 05, Usher in 04,

Chris Brown in '06 and
08, Akon in '07 and Tay-
lov Swift in "09.

Eminem helped
kick off the decade
with a bang, as his
second set, “The
Marshall Mathers
LP," was one of five
albums in 2000 to
scllatleast 1 million

copies 1n one week. On the Billboard
200 dated June 16, 2000, it opened at
No. 1 with 1.8 mullion. just a week
after Brimey Spears’ “Oops! . . .1 Did
1t Again” debuted at No. 1 with 1.3
mitlion and twa months after "N Sync
set the one-week Nielsen SoundScan
sales high of 2 4 million with *Na
Strings Attached ” *Strings,"” the pop
quintet’s second album, tops the
decade-end Billboard 200 albums
tally, ahead of Usher's " Confessions”
{No.2)and Eminem’s “The Eminem
Show™ {No 3).

All tald, of the 20 biggest one-week
sales frames for an album in Seund-
Scan’s 18-and-a-half-year hustory, 14
of thern were in the 2000s. On the flip
side, of those 14 weeks, only three of
them came in the last half of the
decade. thanks to the debut weeks of
50 Cent's “The Massacre” (2005, 1 1
million), Kanye West's “Graduation”
(2007, 957.000) and Lil Wayne's “Tha
Carter 111" (2008, 1 million)

So what happened in the late "00s>
The collision of supernova-bright pop
stars in the carly 2000s with the lim-
ited availability of commercial singles
yielded tremendous album sales
achievements and Billboard 200 tri-
umphs. However, by the middle of the
decade, those wild and crazy days were
mostly a thing of the past. thanks to
the single biggest thing to change the
‘music industryand Billboard's charts
1 2000s: the Internet.

Once consumers populaiized file-
sharing services and utihzed digital
retailers like Apple’s iTunes store,
the Billboard 200 started to reflect
many musig buyers’ desire for sin-
gle-song purchases instead of a full
album (or even more worrisome, no
purchase at all}

[n the first half of the 2000s, the
No. 1 albumon the Billboard 200, on
average. sold 399,947 copies in a
week. On the Hot 100 Singles Sales
chart—which tracked physical sin-
gles—the average at No. 1 was Just

43,895 Move forward to the sec-

ond half of the decade. and the
No. 1on the Billboard 200 av-
eraged 286,540, while the No
1 on Hot Digital Songs aver-
aged 154,445

Digital retailers provided a

joltof energy to the charts atter
SoundScan began mcluding
download sales in its 1ullies
i1 2003 By that point, phys-

- ical singles were essentially
absent from the market. so
theavailability of individual

song downloads juiced the
sales/airplay hybrid ot 100
chart In turn, the 51-year-old
list transformed from a ranking
of efficially promoted singles to an
all-encompassing, anything-goes tally
where numerots songs from one act
could all chart concurrently.
Case in point: The young, digitally

oriented fans of 15-year-old singer
Justin Bieber recently drove all seven
of the songs on his debut CD, “My
World," onto the Hot 100, even though
not all of them were being officially
promoted to radio stations o retailers
as "singles.

Speaking of dizzying digitally driven
feats, the reigning best-selling digital
song of all time, Flo Rida’s “Low” (5 2
million and counting), is anythingbut
“low” on the decade-end Hot 100 songs
recap, as 1t's ranked No_ 3.

Ahead of it at No. 2 is Usher’s in-
escapable 2004 single “Yeah!.” while
Mariah Carey’s “We Belong Together”
tops the decade-end list.

Ushen takes the ttle of the Top ot
100 Artist of the Decade, which can’t
be much of a surprise considering
his stranglehold on the tally from
2001 through 2008. In that time, he
racked up 13 consecutive top 20 sin-
gles. with seven of them reaching No.
1. And, those seven chart-toppers col-
lectively spent 41 weeks at No. 1—
the most weeks atop the list for any
act in the decade.

With Carey’s crowning of the
decade-end Hot 100 songs list with
“We Belong Together,” she now owns
the most popular songs of the 90s and.
the '00s, as her duet with Boyz 1] Men,
“One Sweet Day,” was No. 1 on the
'90s-end recap

“We Belong Together” spent 14
weeks at No | on the Hot 100 chart
during the decade. tying the Black Eyed
Peas' *1 Gotta Feeling” for the most
weeks atop the list in that span. The
PPeas’ anthem isat No 5 on the decade-
end Hot 100 Songs retrospective, one
step below the due/group of the
decade. Nickelback, with "How You
Remind Me "

Coilectively, the top nine fimishers
on the Hot 100 Songs.recap spent 90
cumulative weeks at No. 1, thanks 1n
part to the one-twd punch of “To-
gether” und “Feeling.” The highest-
ranked non-Ne. 1 song on the Hot
100 songs review is at No. 10: “Apol
ogize” by Timbaland featuring
OneRepublic. The song peakedat No.
2 for a month. but due in part to 1ts
lengthy 47-week chart run, 1t ranks
higher on the Hot 100 Sengs recap
than many No | hits. “Apologize” not
only lingered for nearly ayear on the
tiot 100, but it spent 25 weeks in the
top 10—the most of any single inthe
past decade.

On the Hot 100 Songwriters
decade-end tally, Timbaland finis'es
atop the list, couriesy of the perform-
ance of the 63 charted hits he wrote
or co-wrate in the decude. Directly
below Timbaland at No. 2 on the list
(viewable in full at Billboard biz) s
Phatrell Williams, one-half of the pro-
duction duo the Neptunes. On the
Hot 100 Preducers recap, the Nep-
tunes come out on top while Timba-
land is at No_ 2.

YEAR-END DOUBLE ISSUE
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Top R&B/Hip-Hop
Artists

Rank  Artist

M ALICIAKEYS
JAY-Z

USHER
R.KELLY
MARY J. BLIGE
BEYONCE
LUDACRIS

T

KEYSHIA COLE
LIL WAYNE

I NI SRR

3

Top R&B/Hip-Hop
Algums

Pos. TITLE Arrist -mprint/Label
i DR. DRE — 200177 Dre -
Aftermath/Interscope
THE MARSHALL MATHERS LP
Eminem-Web/Aftermath/
Interscope
..AND THEN THERE WAS X
DMX-Ruff Ryders/Def Jafn/
IDJMG
COUNTRY GRAMMAR Nelly—
Fo' Reel/Universal/UMRG
TP-2.COMR. Kelly- Jive/Zormba
THE EMANCIPATION OF MIMI
Mariah Carey-Istand/IDIMG
THE EMINEM SHOW Ernen -
Web/Aftermath/Interscope
CONFESSIONS Usher-
_aFace/Zomba
GETRICH ORDIE TRYIN' 50 Cent-
Shady/Aftermath/interscope
THE MASSACRE 50 Cent-
Shadly/Aftermath/
Interscope/IGA
UNLEASH THE DRAGON Sisgo-
Dragon/Def Soul/IDJMG
SONGS IN A MINOR
Alicia Keys-)/RMG
THE BREAKTHROUGH Mary .
Biige-Matnarch/Geffen/IGA
VOL 3. LIFE AND TIMES OF §
CARTER Joy-Z-Roc-A-Fella/Def

“

s

>«

®

©

B

=

S

YEAR-END DOUBLE ISSUE

MARY J. BUGE
Jam/IDIMG T-Pain-J/RMG
15 STANKONIA 6 LET ME LOVE YOU Mario-3rdl
Dutiast-LaFace/7omba Street/J/RMG
16 WHO IS JILL SCOTT? WORDS 7 HEAVEN SENT Keyshia Cole-
AND SOUNDS YOL. 1./ Scott- Imani/Geffen/Interscope
Hidden Beach/Epic 8 WHEN | SEE U Fantasia—J/RMG
17 RULE 3:36 Js Rule-The Inc / 9 IFIAIN'T GOT YOU Alicia Keys-
Def Jam/IDJMG J/RMG
18 B'DAY Beyonce-Columbia/ 10 LIKE YOU'LL NEVER SEE ME
Sony Music AGAIN Alicia Keys-MBK/J/RMG
19 HOTSHOT Shaggy-MCA 1 NO ONE Alicia Keys-MBK/
20 THE DYNASTY ROCLA J/RMG
FAMILIA (2000 — ) Jay-Z- 12 LET'S GETMARRIED Jagged
Roc-A-Fetla/Def Jam/iDIMG Edge-50 SoDet/Columbia
13 DROP IT LIKE IT'S HOT Snoop
. Dogg Featuring Pharrell-
Hot R&B/Hip-Hop Dogaystyle/Geffen/Interscope
Songs 14 | REMEMBER Keyshia
Pos. TITLE Aot mpnnizLaoet Cole-Imani/Geffen/Interscope
W BE WITHOUT YOU Mary /. 15 FOOLISH Ashanti-The Inc./Def
Bige-Geffen/Interscope Jam/IDIMG
2 WEBELONG TOGETHER Mariah 16 SINGLE LADIES (PUT A RING
Carey-Istand/IDJMG ON IT) Beyonce-Music World/
3 PRETTY WINGS Maxwel- Columbia
Columbia 17 TEACHME Musig Soufchild-Atantic
4 LOST WITHOUT U Robin 18 YEAH! Usher Featuring 41l Jon &
Thicke-Star Trak/Interscope Ludiacris-LaFace/Zomba
5 BLAME IT Janue Foxx Featuring 19 UGOT IT BAD Usher-Arista

ALICIA ASCENDANT

With seven No. Is an Hot R&B/Hip-
Hop Songs and four consecutive
chart-toppers on Top R&B/KIp-
Hop Albums, Alicia Keys walks off
as Blilboard's-Top R&B/Hip-Hop
Artist of the decade.

The singer’s 200} debut album,
"Songs in A Minor” relgned aver
Top R&B/Hip-Hop Albums for six
weeks and launched a pair
of top 10 singles, inclug-
ing the multiformat
smash “Fallin’" Keys
followed "Songs in
A Minor” with “The
Diary of AliciaKeys"

(2003, “Un-

plugged” (2005) and

“As | Am" (2007). With

the exception of her third offer-
ing, each set ranks in the top 40
ofthe decade's Top R&B/HIp-Hop
Albums. On Hot R&B/Hip-Hop
Songs, Keys'No. 1singles have led
for 41 chart weeks, more than any
other artist, Among them, “No
One” and “Like You'll Never See
Me Again” comblned for 17 con-
secutlve weeks at No. 1.

Keys’ dominance reflects the
broader picture of the era’s top-
ranked acts. Straight-ahead R&B
artists like Keys, Beyoncé and Ne-
Yo fare betterthanrap acts on the
all-encompassing top artist rank-
ing, despite being responsibie for

=

N

0 UNTIL THE END OF TIME Justin
Timberlake Duet With Beyonce-
Jive/Zomba

Top County Artists
Rank Artist

B TOBYKEITH

KENNY CHESNEY

TIM MCGRAW
RASCAL FLATTS
‘GEORGE STRAIT
ALAN JACKSON
KEITH URBAN

BRAD PAISLEY

DIXIE CHICKS

10 CARRIE UNDERWOOD

N

CeNe®»aw

KEYS

fewes than half of the decade's top
50R&B/hip-hop albums. R&B acts
account for 31of the decade's top
SO artists, white rap acts, led by Jay-
2 at No. 2, round out the remain-
ing slots. R&B's grip of the Top
Artists list is buoyed by its greater
appeal at adult R&E and main-
stream R&B/hip-hop radio stations.
Due to broader airplay
acrossmultiple formats
of radio, R&B songs
generally enjoy 2
longer life span and
are more successful
onthe chart.

Since 2000, norap
song has spent more
than nine weeks at No.1or
more than 56 chart weeks onthe
Hot R&B/Hip-Hop Songs chart.
Meanwhile, R&B singles have tai-
lied nine leaders with at least 10
weeks at No.1and eight songs that
spent at least 60 weeks on the
chart. During the decade, "Be
Without You” by Mary J. Blige es-
tablished the record for the most

weeks at No. 1since 1958 (15).

All Is not lost for rap. Of the
aforementioned Top R&B/HIp-
Hop Albums, rap holds seven of
the top 10 positions. Jay-Z is the
genre’s Top Album Artist of the
decade with 10Na. Ts, the most for
anyartist, —Raphael George

Top Country Albums
Pos TTLE Akt ImprnLabet

M 5OME HEARTS

Carrie Underwood-19/
Ansta/Anista
Nashville/RMG

O BROTHER,

WHERE ART THOU?
Soundtrack-Lost
Highway,/
Mercury/UMGN

FLY Dixie Ciucks
Monument/Sony Music
HOME Dixie Chicks-
Monument/Columbia/
Sony Music

BREATHE Fath Hilj-

N

“w

IS

@

HOW WE TALLY THEDECADE-

END MUSICCHARTS

Most of the decade-end music charts in this sec-
tion represent aggregated sales or radio airplay
(audience impressions or total plays) for each
artist and title from the weekly charts on which
they appeared from the start of the 2000 chart
year (Dec. 4, 1999) through the end of the 2009
chartyear (Nov. 28, 2009).

The sales totals are based on data compiled by
Nielsen SoundScan, with radio airplay measured
by Nielsen BDS. Sales or auplay registered be-
fore or after a title’s chart run aren’t considered
1n the Billboard decade-end standings. That de-
tail accounts for some of the differences between

these hsts and the decade-end recaps that are
compiled independently by exther SoundScan or
BDS. The SoundScan ranking of the best-selling
albums of the decade appears on page 174.
Because of changes in Billboard chart method-
ology during the decade, some rankings are based
on a pownt system. instead of aggregated sales or
airplay compiled during a chart run Al recaps
for the Billboard Hot 100, R&B Songs and Coun-
iry Songs utilize an inverse point systemn, with
weeks at No. | earniny the greatest value and
weeks at the lower end of the chait earning the
least. This explains wiy some songs might be

ranked in a different order from how they appear
in their corresponding year-cnd rankings.

The top artists of the decade category is based
on a formula blending sales point totals from the
Billboard 200 recap and recap points from the
Hot 100. The top artists category for Latin, coun-
try and R&B were determined by employing an
inverse paint system based on an artist's weekly
ranking on each format's respective albums and
songs charts. —Keith Caulfield

‘b—i; com

Deeper versions of all decade-end
charts appear on billboard.com and
billboard.blz.
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Consistent with the genre’s entire
commercial history, the decade in
country music largely revolved
around male artists, led by Toby
Keith, who finlshes the 2000s as
Billboard’s top country artist and
ranks asthe genre's top songwriter
of the past 10 years.

Kelth is also No. 1 on the Top
Country Albums Artists tally and
is the runner-up on the Hot Coun-
try Songs Artists list. both view-
able at Billooard.biz. He has three
songs inside the top 20 of the
Country Songs roundup and
three titles on the Top
Country Albums tally.

Keith Urban regis-
ters the decade’s top
song with “Some-
body Like You,” which
ruled Hot Country
Songs for six weeks in
2002 Kenny Chesney fin-
1shes as the Top Country Songs
Artist, with 46 charting titles in the
past 10 years.

Although femate artists gained
atremendous amount of ground
at country radio during the '90s,
the ladies didn't sustain that Pres-
ence during the '00s. Had It not
been for the influence of *Amerl-
can Idol” victor Carrle Under-
wood, female artists (and female
groups) on Billboard's decade-
end lists would mostly be con-
fined to the nine female sets that
Populate the top 20 on Top Coun-
try Albums, where Underwood's
“Some Hearts” leads.

Warner Bros./WRN

& UP! Shania Twain-
Mercury/UMGN

7 MEAND MY GANG fiascal
Flatts-Lync Street/Hollywood

8 FEELS LIKE TODAY Rascal
Flatts-Lyric Street/Hollywood

9 TAYLOR SWIFT 7ayior Swift-
Big Machine

10 FEARLESS Tayier Swift-
Big Machine

11 HERE FOR THE PARTY
Gretchen Wilson-Epic/SMN

12 SHOCK'N YALL Toby
Keith-DreamWorks/UMGN

13 UNLEASHED 7oby Keith-
DreamWorks/Interscope

14 WHEN THE SUN GOES DOWN
Kenny Chesney-BNA/SMN

15 LIVE LIKE YOU WERE DYING
i McGraw-Curb

16 GREATEST HITS Shania Twain-
Mercury/UMGN

17 ELVIS: 30 #1HITS Evis Pres/ey-
RCA/RMG

18 DRIVE Aian Jackson-Arista
Nashwile/SMN
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And within the top 20 of the
Hot Country Songs recap, Un-
derwood's "Before He Cheats™
(No. 14) is the only track by a fe-
male artist.

However, by 2007, the arrival
of Taylor Swift sianificantly ele-
vated the female category onthe
country charts, where she places
two titles Inside the top 20 on the
Country Aloums it

The Country Albums scorecard
for the 10-year period underlines
the artistturnover durlng the dec-
ade. The top 10 0f the Top Counttry
Albums list is dominated by acts
that are currently inactive on the
weekly Country Songs chart, In-

cluding the Dixie Chicks,

who were the target of a
country radio boycott
early in the decade
,:}- after lead singer Na-
talfe Maines publicly
criticlzed President
George W, Bush,

Country radio also
had a well-documented
struggle with attempts to har-
ness the runaway popularity of the

“O Brother, Where Art Thou?
soundtrack, which finishes at No, 2
on the Top Country Albums list.
Country radio programmers hes-
itantly~and ultimately awk-
wardly—took 25 weeks to drag the
album’s radio single, “l Am a Man
of Constant Sorrow,” to a No. 35
Peak on Hot Country Songs. Yet
duringits 104 weekson Top Coun-
try Albums, the soundtrack moved
more than 6 million copres and has
amassed total sales exceeding 7.5
million, according to Nielsen
SoundSean, —Wade Jessen

18 GREATESTHITS
Tim McGraw-Curb

20 GREATEST HITS 2 Toby Kelri
Dreamwaorks/UMGN

Hot Country Songs
Pos TILE A1

. SOMEBODY LIKE YOU Kesth
tirban-Capitol Nashville

19 SOMETHIN' Mark Wilis—
Mercury

IT°S FIVE O’CLOCK
SOMEWHERE 4/2n Jackson &
Smmy Buffett-Ansta Nashville
HOW DO YOQU LIKE ME NOW?!
Toby Keith-DreamwWarks

THE GOOD STUFF Kenny
LChesney-BNA

AIN'T NOTHING ‘BOUT YOU
Brooks & Dunn-Anista Nashyille
LIVE LIKE YOU WERE DYING
Tim McGraw-Curb

THAT'S WHAT | LOVE ABOUT
SUNDAY Craig Morgan

Broken Bow

cort/Labe
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AS GOOD AS | ONCE WAS Toby

Keith-DreamWorks

GOOD MORNING BEAUTIFUL

Stave Holy-Curb

IF YOU'RE GOING THROUGH

HELL (BEFORE THE DEVIL

EVEN KNOWS) Rodney

Aticins-Curty

BEER FOR MY HORSES 70y

Keith Duet With Wille

Nelson-DreamWorks

THESE DAYS Rascal Flatts-

Lyric Street

BEFORE HE CHEATS

Carrie Underwood-Ansta/

Arista Nashvilie

THE BEST OAY George Strair-

MCA Nashvilie

MY BEST FRIEND

Tirn MeGrav,-Curb

WATCHING YOU

Rodney Atkins-Curb

WHAT ABOUT NOW

Lonestar-BNA

I'M ALREADY THERE

Lonestar-BNA

20 MY NEXT THIRTY YEARS
Tim McGraw-Curb
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Hot 100 Artists
Rank Artist

W usHER

2 BEYONCE

3 ALICIA KEYS

4 RIHANNA

5 NELLY

6 50 CENT

7 THE BLACK EYED PEAS
8 DESTINY'S CHILD

9 KELLY CLARKSON
10 KANYE WEST

Hot 100 Songs

Pos. THTLE Artst-mprnt/L e

M WE BELONG TOGETHER Mariah
Carey-Island/IDJMG

2 YEAH! Usher Featuring Lil Jon&
Lugecris-LaFace/Zomba

3 LOW Fio Rida Featuring T-Pain-
Poe Boy/Atlantic

4 HOW YOU REMIND ME
Nickelback-Roadrunner/(DJMG

5 |GOTTA FEELING The Black
Eved Peas-Interscope

6 NO ONE Alicia Keys-MBK//RMG

7 BOOMBOOM POW The Black
Eyed Peas—will Lam/Interscope

8 LETME LOVE YOU Mario-3rdl
Street/J/RMG

9 GOLD DIGGER Kanye West
Featuring Jamie Foxx-Roc-A-
Fella/Def Jam/IDJMS

10 APOLOGIZE Timbaland
Featuring OneRepublic-Mosley/
Blackgrourid/Interscope

11 DILEMMA Nely Featuring Kelly
Rowland-Fo Reel/Universal/UMRG

12 FAMILY AFFAIR Mary /.
Blige-MCA

12 BIG GIRLS DON'T CRY Fergre-
will .am/A&M/Interscope

14 MARIAMARIA Sanfana Featuring
The Product GEB-Arista

15 UGOT ITBAD Usher-Arista
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CARRIE UNDERWOOD

WHATEVER YOU LIKE 7./
Grand Hustie/Atlantic
BLEEDING LOVE Leona Lewis-
SYCO//RMG

INDEPENDENT WOMEN PART |
Destiny's Child-Columbia
FOOLISH Ashanti-The Inc./Oef
Jam/IDIMG

HEY YAl OutKast-
LaFace/Zomba

BURN Usher-LaFace/Zomba
THE WAY YOU MOVE OutKas!
Featuring Sleedy Brown-
LaFace/Zomba

CRANK THAT (SOULJA BOY)
Soupa Boy Tellern-ColiPark/
interscape

IN DA CLUB 50 Cent-Shady/
Aftermath/interscope
IRRERLACEABLE

Beyonce Columbig

HANGING BY A MOMENT
Lifehouse-DreamWaorks
BREATHE Faith Hill-\Warner
Bros. (Nashville)/Warner
Bros/WRN

LOSE YOURSELF Erriiner-
Shady/Interscope

FALLIN' A/l Keys-)

M REAL Jennifer Lopez
Featuring Ja Rule-Epic
GOODIES Ciara Featuring Petey
Pabio-Sho'Nuft/Music Line/
LaFace/Zomba

HOT N HERRE Nelly-Fo Regl/
Uriiversal/UMRG

SMOOTH Santana Featurng
Rob Thomas-Arista

RUN (Tt Chris Brown
Jive/Zomba

JUST DANCE Lacy Gaga
Featuring Colby O'Donis-
Streamiine/KonLive/Cherrytree/
Interscope

MY BOO Usher And Alicia Kes-
LaFace/Zomba

MARIAH CAREY

»

»

>
s

37 LIVE YOURLIFE 7. Featuring

Rinanna-Def Jam/

Grand Hustle/IDIMG/

Atlantic

BABY BOY Beyorice Featurng
Sean Peul-Caltmbia
LOLLIPOP Lil Wayne Festuring
Static Major-Cash Money/
Universal Motown

CRAZY IN LOVE Beyonce
Featuring Jay-Z-Columbia
HOLLABACK GIRL Gwen
Stefani-Interscidoe

POKER FACE Lacly Gaga-
Streamline/Konkive/
Cherrytree/Interscope

YEAR-END DOUBLE ISSUE
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KRYPTONITE 3 Door
Down-Republic/Universal
PROMISCUOUS Nelly Furtado
Featuring Timbaland-
Mostey/Geffen

LEAN BACK 7arror Squad-SRC/
Universal/UMRG

WITH ARMS WIDE OPEN
Creed-wind-up

SINCE U BEEN GONE Ke/ly
Clarkson-RCA/RMG

DROP IT LIKE IT'S HOT Snoop
Dogg Featuring Pharrel
Dogaystyle/Geffen

VIVA LA VIDA Coldplay-Capitol
GET BUSY Sean Fau
VR/Atlantic

IF | AIN'T GOT YOU

Alicia Keys-J/RMG

CANDY SHOP 50 Cent
Featuring Ollivia-Shady/
Aftermath/Interscope

THE WAY | ARE Tirmbaland
Featuring Keri Hilson-Mosley/
Blackground/Interscope
IKNEW | LOVED YOU Savage
Garden-Columbia
EVERYTHING YOU WANT
Vertical Horizon-RCA

BAD DAY Danvel Powter
Warrier Bros.

UMBRELLA Riharna Featunng
Jay-Z-SRP/Def Jam/IDIMG
HOW TO SAVE A LIFE

1 The Fray-Epic

: 1,2 STEP Ciara Featuring Missy

§ Eliott-Sho'Nuff/Music

; Line/LaFace/Zomba
]
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SEXYBACK Justin Timberlshe-
Jive/Zomba

M YOURS Jason Mraz-Atlantic/RRP

1 AIN'TIT FUNNY Jennifer Lopez SNOo N
Featuring Ja Rule-Epic boce
TEMPERATURE Sear Paul-VP/
Atlantic

g

2

-

www.billboard.biz
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THANKS

FOR KEEPING DC
MONUMENTAL

RANKED #9 INTHE WORLD
FORTOP GROSSING VENUES
FORTHE DECADE.

verizon cCenter

N

‘e
FOR BOOKING INFORMATION:

WWWVERIZONCENTERCOM - DAVID TOUHEY « DTOUHEY@WASHSPORTS.COM
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DISTURBIA Rihanna-SRP/Def

ALL FOR YOU Usnet-Virgin/Capitol
IKISSED A GIRL Katy Perry
to

UNWELL matchbox twenty

HERE WITHOUT YOU 3 Door:

Down-Republic/Uiversal/UMRG

HOT N COLD Katy Perry-Capitol

GET LOW LitJon & The East Sicle
vz Featurng Ying Yang

BUY U A DRANK (SHAWTY
SNAPPIN’} T-Fain Featuring
Yung Joc-Kanvict/Nappy Boy/

RIGHT THURR

Chingy-DTP/Cap

LOVE STORY Tayior Swift-Big
Machine/U al Repub
IGNITION R, Kelly-Jive

| WANNA KNOW /oe-Jive
SMACK THAT Akon Featuring
Eminem-Kenvict/Upfront/SRC/
Universal Motown

LOVE SONG Sars Barellles-Epic
BENT matchbox twenty-Lava/

BUBBLY Colbie Carlfat-Universal

RIGHT ROUND /o Rida-Poe

IT WASN'T ME Shagay
ALWAYS ON TIME .z Rule

COMPLICATED Avril L avigne-Aiista
MY HUMPS The Black Eyed
Peas-A&M/Interscope
LOVE INTHIS CLUB Usher
Featuring Young Jeezy
YOU'RE BEAUTIFUL Jarme:
Custard/Atlantie
STAND UP Ludacris Peaturing
Shawnna-DT h,
MG
CHECK ON IT Beyonc
PHOTOGRAPH Nickelback

Roadrunner/iDJMG

U REMIND ME Usher-Arista
STRONGER Kanye West-Roc-A
Fella/Def Jar G

SO WHAT 7

KISS KISS Chris Brown
Featuring T-Pain-Jive/Zomba
GIRLFRIEND Avril Lavigne

LET ME BLOW YA MIND £ve

Ryders/Interscope

WORK IT Missy “Misdemeanor
Ethiott-The Gold Mind/Elekira/
HEY THERE DELILAH Plain
White T's-Fearless/Hollywood
TRY AGAIN Aaliyah
Blackground/Virgin/Camitol
SINGLE LADIES (PUT A RING
ONIT)

yonce-Music World,
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Top Artists

Of The Decade
Rank Artist

W EMINEM

USHER

3 NELLY

4 BEYONCE

5 ALICIAKEYS
6 SOCENT
7
8
9

N

NICKELBACK
BRITNEY SPEARS
DESTINY’S CHILD
10 JAY-Z
11 MARIAH CAREY
12 THE BLACK EYED PEAS
13 PINK
KELLY CLARKSON
KANYE WEST
LUDACRIS
RIHANNA
CREED
LINKIN PARK
CHRISTINA AGUILERA

NBBFIFH R

Top Artists Of The
Decade — Female
Rank Artist

W BEYONCE

ALICIA KEYS

BRITNEY SPEARS
MARIAH CAREY

PINK

N

@ how

Top Artists Of The
Decade —
Duo/Group

Rank  Artist

B NICKELBACK

2 DESTINY'SCHILD

THE BLACK EYED PEAS
CREED

LINKIN PARK

08w

Top Artists Of The
Decade — Male
Rank Artist

W EMINEM

2 USHER

NELLY

50 CENT

JAY-Z

o aon

EMINEM

Top Latin Artists

Rank

Artist

[l MARCO ANTONIO SOLIS

© B ND A owN

]

JUANES

VICENTE FERNANDEZ
CONJUNTO PRIMAVERA
DADDY YANKEE
WISIN & YANDEL
ENRIGUE IGLESIAS
SHAKIRA

INTOCABLE

MANA

Hot Latin Songs

Pos.TITLE 225 .
M A PURO DOLOR Son By Four-

~

u

IS

o

>

~

Sony Discos
TE QUIEROD Flex-EM! Televisa
LA TORTURA Shakira Featuring
Alejandro Sanz-Epic/Sony
Music Latin

NO ME DOY POR VENCIDO Luss
Fonsi-Universal Music Latino
ME ENAMORA Juanes

Universal Music Latine

MI CORAZONCITO Aventuras
Premiurm Latin

ALIADO DEL TIEMPO Mariano
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Barba-Three Sound

ELLA Y YO Ayentura Featuring
Don Omar-Prernium Latin
51NO TE HUBIERAS IDO
Mana-Warner Latina
ABRAZAME MUY FUERTE Juan
Gapriel-Ariola/BMG Latin
MAYOR QUE YO Baby Rarks.
Dadily Yankee. Tonny Tun Tun,
Wisin, Yandlel & Hector-Mas
Flow/Machete

PAM PAM Wisin & Yandiel-Machete
LLORO PORTI Ensique foles/as-
Universal Music Latino

Y TU TE VAS Chayanne:

Sony Discos

SUERTE [WHENEVER,
WHEREVER] Shalkira-Epic/
Sony Discos

LA CAMISA NEGRA Juanes-
Surco/Universal Music Latine:
RAKATA Wisin & Yandel-Mas
Flow/Maghete

ROMPE Dadly Yankee-E!
Cartel/Interscope

DOWN RKM & Ken-Y-Pina/
Universal Music Lating

TU RECUERDO Ricky Martin
Featuring La Mari De Chambag
¥ Tommy Torres-Norte/Sony
Music

Top Latin Albums
Pos TiTLE orvt/isbel
[l BARRIO FINO Daddy Yankee-E
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Cartet/VI/Machete

FIJACION ORAL: VOL. 1
Shakira-Epic/Sony Music
BARRIO FINO: EN DIRECTO
Daddy YankeeE| Carte
Interscope/IGA

MI SANGRE Juangs-Surco/
Universal Music Latino

AMAR ES COMBATIR Mang
Warher Latina

UNDIA NORMAL
Surco/Universal Music Latino
PA'L MUNDO Wisin & Yandel-
Machete

KING OF KINGS Don Oma
Machete/UMLE

CELESTIAL RBD-EM| Televisa/
Capital

PARA SIEMPRE Vicente
Fernandez-Sany Music Latin
REBELDE RBD-EM| Televisa
WISIN VS, YANDEL: LOS
EXTRATERRESTRES Wisin &
Yandei-Machete/UMLE
MIREFLEJO Christing Aguiera
RCA/BMG Latin

NUESTRO AMOR RED-EM|
Televisa

DESDE UN PRINCIPIO — FROM
THE BEGINNING Marc Anthony
RMM/Sony Dis¢os

LIBRE Marc Anthony-Columbia/
Sony Discos

SONBY FOUR Son 8y Four-
Sony Discos

REVOLUCION DE AMOR /2
Warner Latina

PAULINA Pauling Rubio-
Universal Music Latino

YEAR-END DOUBLE ISSUE
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ALBUMS BOOST SOLIS

Veteran singer/songwriter Marco Antonio
Solfs rounds out the decade as Blllboard's
top Latin artist, an achievement earned
‘by his combined performance on the Top
Latin Albums and Hot Latin Songs charts
during the past 10 years.
while his 20 hit singles on the Latin
Songs chart during the decade were im-
oresslve, Solis’ steady success on the Latin
Albums chart reaily pushed him to the
toP. Since 2000, he’s earned elght
No. 1 albums, tying Los Temer-
arios for the most leaders in
that span.
Strangely enough, while
Solis was a mainstay on the
weekly Latin Albums chart
wlth numerous releases,
none of them rank within the
top 10 on the decade-end
Latin Albums recap. That reglon
of the tally paints a different, much
younger picture.
Latin pop songstress Shakira, for exam-
ple, began her ascent to superstar-
dom at the turn of the decade and
Is the only female to rank In the top
10 0n the top artists recap (No. 8).
Her smash single “La Tortura”
with Alefandro Sanz spent a
record 25 weeks at the
summit of Hot Latin

20 LAMEJOR...

Antonio Soljs

Artists
Rank  Artist

2 INCUBUS

4 STAIND

Warner Bros
2 IN THE END Linkin
Park Warner Bros

he White Stripes
Third Man/v2

Interscope/Epic

6 ALL MY LIFE

Foo Fighters-
Roswell/RCA/RMG
7 BLURRY
Puddie QF Mudod-

Flawless/Geffen/
Interscope

8 FAINT Linkin Park-

Warner Bros.

YEAR-END DOUBLE ISSUE

COLECCION Marco

~Fonovisa/UMLE

Hot
Alternative 12

1 LINKIN PARK
3 FOO FIGHTERS'

$ RED HOT CHILI PEPPERS

Rank Titie Artist imprint/Labe)
1 HEADSTRONG 7rapt-

3 SEVEN NATION ARMY

4 HOW YOU REMIND ME
Nickeiback-Roadrunner
§ LIKE A STONE Audiosieve-  §

Songs In 2005, good enough to garner
the No. 3 position on the Hot Latin Songs
decade-end rankings.

The youth explosion was also felt
thanks to the emergence of the reg-
gaetn movement In the early 2000s.
Billboard created the Latln Rhythm chart
n 2005 and It became home to such
now-household names as Daddy Yankee,
Wisin & Yandel and Don Omar.

Four of the top 10 Latin Albums of
the decade are credited to thyth-
mic artists, most notably Daddy
Yankee's "Barrio Fino" and
“Barrlo Fino: En Directo,"
which finish at Nos. 1and 3,
5 respectively. Addltionally,
¥ Daddy Yankee tops the dec-
ade’s Latin Albums Artists fist,

viewable at Billboard.biz.
Regardless of age, love still pre-
valls on the Latin charts. This is evidenced
by the surprising top two tities on the Hot
Latin Songs decade-end taly. No. 2 on
the list is rapper Flex's breakout single
from 2008, “Te Quiera,” which spent 20
weeks at the summit. And the No. Ttitle on
the Hot Latln Songs decade recap be-
longs to pop group Son by Four, with its
crossover hit “A Pure Dolor." The song
spent 20 weeks at the top of Hot Latin
Songs In 2000. —Rauly Ramirez

(I HATE) EVERYTHING ABOUT
YOU Three Days
Grace-Jive/Zomba

NO ONE KNOWS Gueens

Of The Stone Age-Interscope
WiSH YOU WERE HERE
incubus-Immartal/Epic

SEND THE PAIN BELOW
Chevelle-Epic

THE PRETENDER Fo0 Fighters-
Roswell/RCA/RMG

S0 FAR AWAY Staind-Flip/
Elektra/EEG

NUMB Linkin Park-\Warner Bros.
DRIVE incubus-Immortal/Epic
HEMORRHAGE (IN MY HANDS)
Fuel-550 Music/Epic

&

®

&

16

I

Hot Alternative 18 FEEL GOOD INC Goril/az-
Songs Parlophone/Capitol
Pos TITLE At -mpriLabet 18 THE RED Chevelle-Epic

20 THE MIDDLE Jimmy Eat

Worid-Dreamworks

Hot Rock Artists
Rank  Artist

M LINKIN PARK

STAIND

FOO FIGHTERS
INCUBUS
NICKELBACK

ENIY

Hot Rock Songs

Pos TITLE Artst-moni/Lebel

[l HOW YOU REMIND ME
Nickelback-Roadrunner/
IDJMG

IN THE END Linkin Park-
Warner Bros.

KRYPTONITE 3 Doors Down

~
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April 26-29, 2010 « Conrad San Juan © COﬁdado Plaza

StateFarm
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LATINMUSC

Take part in the biggest and best celebration of Latin Music uniting
pawer players from around the globe including: artists, agents, producers,
promoters, record label execs, publicists, brand marketing execs,
managers, media, advertising execs. and many morell

FEATURING:
Educational Panel Discussions
The Billboard Superstar Q&A
Showcases With Up-And-Coming Artists
Networking Events
The Billboard Bash
PLUS.
The Billboard Latin Music Awards
Produced & Broadcast Live by Telemundo

Reglst.er Today!
Bil'lbbardLathonference com
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LINKIN
PARK
ON TOP

Linkin Park’s trademark anthemic
hooks came to represent a core
sound in rock music in the 2000,
50 it's no surprise the band ranks
asthe top act of the decade on Bill-
board's Rock Songs and Alterna-
tive Songs decade-end tallles.
The group's "In the End” places
at No. 2 on the Rock and Alterna-

tury Breakdown” this year.

U2 was Inducted Into the Rock
and Roll Hall of Fame In 2005 and
remained a Blllboard chart force
for athird decade. The band upped
its totai to seven career No. 1s on
the Blllboard 200 with “No Line on
the Horlzon" In March.

Notably, the decade sported a
near-monopoly of bands occupy-
ing the summit on Alternative
Songs. While 19 No. 1s belonged to
solo acts Inthe '90s, only two such
tracks reigned In the ‘00s: "Hero"
by Chad Kroeger featurlng Josey

tivedecade-e, harts.  Scott pective in-
On the former survey~which , of Nickelback and
encapsulatesairplay from AL

aitemative, mainstream
rock and trigle A
radio stations—Nick-
elback’s "How You
Remind Me"” clalms
top song honors.
On the latter chart,
Trapt's “Headstrong”
stands tallest

Among all acts, Linkin Park col-
lected the most Alternative No 1s—
eight—during the decade.

On Malnstream Rack Songs
Artlsts, viewable at Billboard.biz,
Nickelback is the decade's top act.
“KryPtonite” by 3 Doors Down is
the chart's top song of the decade.

After establishingitself as one of
the alternative format’s corner-
stones In the '90s, Green Day en-
ioyed its first trip to the summit of
the Billboard 200 with “American
Idiot” in 2004. The group returned
to the penthouse with "21st Cen-

KRO|
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“\ sallva) In 2002 and “E-

Pro” by Beck In 2005.
Toward the end of
.\ the decade, Kings of
’ Leon soared to wide-
" spread success witha
v traditional, straight-
" ahead rock apRroach,
as “"Use Somebody” top-
ped multiple rock and pop air-
play charts, The track is the No. 1
song on the Billboard biz-exclusive
Tripie A decade-end tally.

Coldplay Is the decade’s top
Triple A act. with its seminal “Viva
La Vida" having become the first
s0ng to tap each of the Billboard
Hot 100, Adult Contemporary,
Aduit Top 40, Alternative and
Triple A lists.

Just before the decade’s clos-
ing, Billboard recognized the
softer side of rock with the launch
of the Folk Albums chart in the
Dec. Sissue. —Gary Trust

Republic/Universal

BLURRY Pudole OF Mudd-
Flawless/Geffen/Interscope
HEMORRHAGE (IN MY HANDS)
Fuel-550 Music/Epic

IT'S BEEN AWHILE Staind-Flip/
Elektra/EEG

HEADSTRONG 772pt-\Warner Bros
LIKE A STONE Audfios/ave
Interscape/Epic

LOSER 3 Doors Down:
Republic/Universal

ALL MY LIFE Foo Fighters
Roswell/RCA/RMG

WHEN I’'MGONE 3 Doors
Down-Republic/Universal/UMRG
SO FAR AWAY Stairic/
Elektra/EEG

FAINT Linkin Park-Wamer Bros
BOULEVARD OF BROKEN
DREAMS Green Day-Reprise
8Y THE WAY Red Hot Chil
Peppers-Warner Bros.

WISH YOU WERE HERE
tncubus-Immortal/Epic

LAST RESORT Paoa Roach-
Dreamworks

WASTING MY TIME Defauii-
THE RED Chevelle-Epic

ORIVE incubus-Immortal

'N SYNC

T?’F Billboard 200
Artists

Rank  Artist
B eMINEM
BRITNEY SPEARS
TOBY KEITH
NELLY
LINKIN PARK
TIM MCGRAW
JAY-Z
KENNY CHESNEY
NICKELBACK
CREED

Tog Billboard 200
Albums

Fos TITLE 2 e
[ NOSTRINGS ATTACHED #/
Sync-Jive/Zomba
CONFESSIONS Ushe,
LaFace/Zomba
THE EMINEM SHOW Erminem-
eb/Aftermath/Interscope
COME AWAY WITH ME Norah
Jones-Blue Note
HUMAN CLAY Creed-Wind-up
OOPS!..I DID IT AGAIN Britney
Spears- Jive/Zomba
THE MARSHALL MATHERS LP
Erminem-Web/Aftermath/
Interscope
17he Beaties-Apple/Capitol
SUPERNATURAL

Santana-Ansta

COUNTRY GRAMMAR /ve/ly

Fo' Reel/Universal/UMRG

[HYBRID THEORY] Linian

Park-Warner Eros,

GET RICH OR DIE TRYIN' 50 Cent-
dy/Aftermath/Interscope

ALL THE RIGHT REASONS

Nickelback-Roadrunner

SOME HEARTS Carrie

Underwood-19/Anista/Arista

Nashville/RMG

HOTSHOT Shaggy-MCA

A DAY WITHOUT RAIN

Enya-Reprise/Warner Bros.

DR. DRE — 20010 Dre

Aftermath/Interscope

CHOCOLATE STARFISH AND

THE HOT DOG FLAVORED

WATER Limp Bizkit:

Flip/Interscope

FALLEN Evanescence-Wind-up

0 BROTHER, WHERE ART

THOU? Sounditrack-L

Highway/Meraury/IDIME

LET GO Avri/ Lavigne-

Arista/RMG

WEATHERED Creed-Wind-up

CHRISTINA AGUILERA

Christina Aguilera-RCA

NELLYVILLE Ne/iy-Fo Reel

Universal/UMRG

FLY Dixre Chicks-Monurnent,

Sony Music

ALLTHE WAY..A DECADE OF

SONG Celine Dion-550 Music/Epic

THE EMANCIPATION OF MIMI

Mariah Garey-Istand/IDIMG

HOME Dixie Chicks-Monument/

Columbia/Sony Music

BREAKAWAY Kelly Clarison-S/

19/RCA/RMG

AMERICAN IDIOT Green Day-

Repr'se/Warner Bros.

BREATHE Faith Hill-Warner

Bros. (Nashville)/ WRN

SONGS IN AMINOR

Alicia Keyi-J/RMG

SPEAKERBOXXX/THE LOVE

BELOW Outkast-

LaFace/Zomba

BLACK & BLUE Sackstrest

Boys-live/Zomba

UP! Shansa Tiv

UMGHN

METEORA Lirein Parfe-\Warner Bros,

THE MASSACRE 50 Cent-

Shady/Aftermath/Interscope/IGA

MISSUNDAZTOOD Pink-Arista

THE WRITING'S ON THE WALL

Destiny's Chrid-Columbia/

Sony Music

ENCORE Eminem-Shady/

Aftermath/Interscope

BREAK THE CYCLE Staind-Flip/

Elektra/EEG

CELEBRITY 7 Sync-

Jive/Zomba

CLOSER Jos/ Groban-143,

Reprise/Warner Bros,

HIGH SCHOOL MUSICAL

Sounditrack-Walt Disney

MILLENNIUM Backstreet

Boys-Jive/Zomba

THE BETTER LIFE 3 Doors [
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Republic/Universai/UMRG
SILVER SIDE UP Nickelback-
Roadrunner/|DJMG

DAUGHTRY Daughiry-19/RCA/RMG

8 MILE Sounditrack-Shady/
Interscope

ME AND MY GANG Rascal
Fiatts-Lyric Street/Hollywood
NOW § Various Artists-Sony
Music/Zomba/Universal/EMy/
Sony Music

FEELS LIKE TODAY Rascal
Flatts-Lync Street/Hollywood
TAYLOR SWIFT Tay/or Swift
Big Machine

AND THEN THERE WAS X
DMX-Ruff Ryders/Def
Jam/IDJMG

THE DIARY OF ALICIAKEYS
Aficia Keys-J/RMG
FEARLESS Tay/or Suift-

Big Machine

HERE FOR THE PARTY
Gretchen Wijson-Epic
(Nashvilled/SMN

FEELS LIKE HOME Nora/
Jones-Blue Note
DANGEROUSLY INLOVE
Beyonce-Columbia/Sony Mus|
FUTURESEX/LOVESOUNDS
lustin Timberlake-Jive/Zomba
UNLEASHED Toby Keith-
DreamWorks (Nashville)/
Interscope

FROM ALL OF YOUR FRIENDS AT
UNIVERSAL MUSIC PUBLISHING GROUP PUBLISHING GROUP

N
3N ¥ 3 g

¥

2

®
8

62 UNLEASH THE DRAGON

66 SHOCK'N Y'ALL Toby Kenth

o

SONGS ABOUT JANE Maroon twenty-Lava/ Atiantic/AG
5-Octone/)/RMG 86 PAIN IS LOVE Ja Rule-The
SURVIVOR Destiny's Child inc./Def Jam/IDJMG
Columbia/Sany Music 87 JLO. er Lopez

WHEN THE SUN GOES DOWN- Epic/Sony Mu:

Kenny Chesney-BNA/SMN 88 ARUSH OF BLOOD TO THE
LOVE. ANGEL. MUSIC. BABY. HEAD Colciplay-Capital
Gwen Stefani-Interscope/IGA 89 JUSTIFIED Justin Timberlake
NOEL Josh Groban-143/ Jive/Zomba
Reprise/Warner Bros 90 THE VERY BEST OF SHERYL
LIVE LIKE YOU WERE DYING CROW Shery! Crow-AgM/
Tim McGraw-Curb Interscope/IGA
STANKONIA OutKasi-LaFace/ 91 COME CLEAN Fud

Zomba Mudicl-Flawless/Geffen/
AS | AM Alicia Keys-MBK/J/RMG Interscope

STRIPPED Christina 92 GREATESTHITS S
Aguitera-RCA/RMG Mercury/UMGN

THE DUTCHESS Fergre- 93 ELVIS 30 #1HITS Eivis Pre
willi.am/AM/Interscope/IGA RCA/RMG

DEVIL WITHOUT ACAUSE i 94 TP-2.COM R Kelly
Rock-Top Dog/Lava/ Jive/Zomba

Atlantic/AG 95 GREATEST HITS 7im McG
METAMORPHOSIS Hilary Curb

Duff-Buena Vista/Hollywood 96 EVERYDAY Dave Matthews

.BABY ONE MORE TIME Band-RCA
Britney Spears-Jive/ Zomba NO ANGEL Digo—

©
S

Sisqo-Dragon/Def Soul/IDIMG UM

67 MONKEY BUSINESS 7he Black
Eyed Peas-A&M/ Interscope/IGA

68 ALL THAT YOU CAN'T LEAVE

64 BRITNEY Britney Spears—

65 COCKY Kid Rock-Lava/AG

GREATEST HITS Lenny Kravitz- 98 GREATESTHITS2 T
Virgin/Capitol oby Keith-DreamwWorks
JOSH GROBAN Jos (Nashville)/UMGN
143/Reprise/ 99 NO SHOES, NO SHIRT, NO
Warner Bras. PROBLEMS Kenny Chesney

HANNAH MONTANA BNA/SMN
Sounditrack-Watt Disnay 106DRIVE Alan Ja:

85 MAD SEASON malchbox Nashvillg/SMN

UNIVERSAL
N PeA

UNIVERSAL MUSIC

wwwhillboard biz | 163
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101 ASHANTI Ashanti-The Inc./
Def Jam/iDIMG

102 HIGH SCHOOL MUSICAL 2
Sounditrack-Walt Disney

103 THA CARTER il L/ Wayne
Cash Maney/Universal
Motown/UMRG

104 COYOTE UGLY
Souncitrack-Curb

108 GREATEST HITS Guns V' Roses
Geffen/Interscope

106 LONG ROAD OUT OF EDEN
Eagles-ERC

107 BE HERE #eith Urban-Capitol.
Nashville

108 ESCAPE Enrigue [glesias-
Interscope

109 LOVERS ROCK Sade-Epic

110 AWAY FROM THE SUN 3 Do0rs
Dovsn-Republic/Un versal/UMRG

M NOW 8 Varous Artists-EMI/
Universal/Sony Music/
Zomba/Capitol

112 HANNAH MONTANA 2
{SOUNDTRACK)/MEETMILEY
CYRUS Miley Cyrus-Hollywood/
Walt Disney

113 NOW 6 Various Artists-Sony
Music/Zomba/Unversal/EMI/Epic

114 LAUNDRY SERVICE Shalra-
Epic/Sony Mus

164  BILLBOARD

115 WORD OF MOUF Luclacrs-
DTR/Def Jam South/IDJMG

116 B'DAY Beyonce-Columbia/
Sony Music

N7 NOW 7 Various Artists-EMI/
Universal/Sony Music/Zomba/
Capitol

118 SIGNIFICANT OTHER Limp
Bizkit-FIip/Interscope

119 GENIUS LOVES COMPANY
Ray Charles-Hear/Concord

120 RULE 3:36 Jz Rule-The Inc,/Def
Jam/IDIMG

121 ROOM FOR SQUARES John
Mayer-Aware/Columbia/
Sony Music

122 INFEST Papa Roach-
Dreamworks/Interscope

123 TOXICITY System OF A Down
American/Columbra/Sony Music

124 HOW TO DISMANTLE AN
ATOMIC BOMB, U2- Interscope

125 ROCK N ROLL JESUS /ic/
Rock-Top Dag/Atlantic/AG

126 THE YOUNG AND THE
HOPELESS Good' Charlotte-
Daylight/Epic/Sony Music

127 TIM MCGRAW AND THE
DANCEHALL DOCTORS 7im
McGraw-Curb

128 NOW 17 Various Artists-EMI/

Universal/Sony Music/Zomba/
Capitol

129 ON HOW LIFE IS
Macy Gray-Epic

130 X&Y Coldplay-Capital

131 HOT FUSS The Killers-Islanc/
IDIMG

132 CARNIVAL RIDE
Tarrie Underwood-19/Anista
Nashville/SMN

133 DESTINY FULFILLED Destiny's
Chitd-Columbia/Sony Music

134 SUIT Nelly-Derrty/
Fo' Reel/UMRG

135 THE BREAKTHROUGH Mary J/

COLDPLAY

144 KONVICTED Akon-Konvict/
Upfront/SRC/Universal
Motown/LMRG

145 ANEW DAY HAS COME Celine:
Dion-Epic/Sony Music

146 NOW 14 Various Artrsts-
Columbia/Universal/EM|/Zomba/
Sony Music

147 ISSUES Korn-Immortal/Epic

148 AUTOBIOGRAPHY Ashice
Simpsen-Geffen/interscope

149 UNDER MY SKIN Avri/ Lavigne-
RCA/RMG

150 PCD The Pussycat Dolis-A&M/
Interscope/IGA

151 JACKPOT Chingy-DTP/Capitol

152 SCARECROW Garth Brooks-
Capitol Nashville

153 IN THIS SKIN Uessica Simpson-
Columbia/Sony Music

154 MINUTES TO MIDNIGHT Linkin
Park-Machine Shop/Warner Bros.

155 THE COLLEGE DROPOUT
Kanye West-Roc-A-Fella/Def
Jam/IDIMG

156 LATE REGISTRATION Kanye
West-Roc-A-Fella/Def
Jam/IDIMG

157 THE LONG ROAD Nickelback-
Roadrunner/IDJMG

158 COME ON OVER Shansa Twain-
Mercury Nashville/UMGN

159 MUSIC Madonna-Maverick/
Warner Bros

160 ELEPHUNK 7he Black Eyed

Bhige-Matriarch, N/l

136 THE BLACK ALBUM Jay-Z-Roc-
A-Fella/Def Jam/IDIMG

137 SATELLITE PO.O -Arantic/AG

138 CALIFORNICATION Red Hot
Chili Peppers-\Warner Bros

139 THE ROAD AND THE RADIO
Kenny Chesney-BNA/SMN

140 WHO LET THE DOGS QUT Bah2
Men-$-Curve/Artemnis

141 ALL FOR YOU
Janet-Virg n/Capitol

142 BRAND NEW DAY Sting-A&M/
Interscope

143 IN THE ZONE Briney Spears-
Jive/Zomba

ope
161 CURTAIN CALL: THE HITS

Interscope

167 BACK FOR THE FIRST TIME
Ludacris-DTP/Def Jam South/
IDIMG

168 VIVA LA VIDA OR DEATH AND
ALL HIS FRIENDS Coloiplay—
Capitol

169 CHOCOLATE FACTORY 7.
Kelly-Jive/Zomba

170 MEASURE OF A MAN Clay
Aiken-RCA/RMG

171 AUDIOSLAVE Audiosiave-
Interscope/Epic/Sony Music

172 NOW 4 Various Artists-EMI/
Sony Music/Zomba/UMRG

173 BACK TO BEDLAM James
Blunt-Custard/Atlantic/AG

174 EXTREME BEHAVIOR
Hinder-Universal Republic/
UMRE

175 ITHAD TO BE YOU ...
THE GREAT AMERICAN
SONGBOOK Rodf Stewart
J/RMG

176 GOODIES Crara-Sho Muff/Music
Line/LaFace/Zombi

177 HEAVIER THINGS John Maver-
Aware/Columbia/Sany Music

178 | AM._.SASHA FIERCE
Beyonce-Music
World/Columbia/Sony Music

179 CRY Faith Hill-Warner Bros
(Nashille)/ WRN

180 NOW 20 Various Artists-Sony
Music/Zomba/EMI/UMe

181 AALIYAH Aaliyah-Blackground

182 GOOD GIRL GONE BAD

Rihai RP/Def Jam/IDSMG

Emin ath/Inter
scope/IGA

162 HORSE OF A DIFFERENT
COLOR £ig & Rich-Warner Bros.
Nashville)/ WRN

163 50 NUMBER ONES George
Strait-MCA Nashville/UMGN

164 NOW 16 Various
Agtists-Universal/EMI/Sony
Music/Zomba/UMe

165 VOL. 3... LIFE AND TIMES OF §.
CARTER Jzy-7-Roc-A-Fella/Def
Jam/IDIMG

166 ROCK STEADY /o Doubt-

183 DUTTY ROCK Sean Paul-VF/
Atlantie/AG

184 AARON’S PARTY (COME GET
IT) Aaron Carter-Jive/Zomba

185 ENJOY THE RIDE Sugariand-
Mercury Nashville/UMGN

186 CHICKEN"N"BEER Luoizcris:
DTR/Def Jam South/IDIMG

187 FROM UNDER THE CORK TREE
Fall Out Boy-Fueled By
Ramen/Island/IDJMG

188 IN BETWEEN DREAMS Jack
Johnson-Jack Johnson/

YEA

ND DOUBLE 1SSUE
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Tor SINGLES SALES ARTIST,

HOT DANCE SINGLES SALES ARTIST,
Hor DANCE CLUB PLAY ARTIST,
HOT DANCE AIRPLAY ARTIST,

HoT DANCE SINGLES ARTIST,

Hor DaNCE CLUR PLAY SONG “HUNG Up”
of THE DECADE

MADONNA

¥ 4
‘ymutlﬂ'

.l

4

% t_.

Top Por Grour,
TOP MAINSTREAM ROCK SONGS ARTIST,
TOP ADULT TOP 40 ARTIST
of THE DECADE

TOP ROCK ALBUM ARTIST,
TOP ROCK ALBUM - “DARK HORSE”,
TOP ALTERNATIVE ARTIST,
TOP ALTERNATIVE ALRUM ARTIST
of THE YEAR

NICKELBACK

We salute all of our
, writers and artists

“é‘ A i} every day, every year \
Q&\ “& & every decade... )

TOP POP CATALOG ARTIST
of THE. DECADE

Tor CATALOG ARTIST,
TOP R&B CATALOG ALBUM “#1's",

TOr CATALOG ALBUM “#1's
of THE YEAR

MICHAEL JACKSON

Top R&B HIP HOP SONGWRITER
of THE YEAR

THE DREAM

www americanradiohistorv com
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R. KELLY

189 THIS IS ME..THEN .

190 BEG FOR MERCY G (
191 DARK HORSE Wicke/b

192 NOW 9

193 THE LEGEND OF JOHNNY
CASH Johnny Cash-Leda

194 MY NAME IS JOE ce-
195 THE BEAUTIFUL LETDOWN

196 AFFIRMATION

197 THE SICKNESS O o

198 BEWARE OF DOG £/ 80

199 AS TIME GOES BY . THE GREAT
AMERICAN SONGBOOK VOL. Il

200 GREATEST HITS VOLUME Il
AND SOME OTHER STUFF 4

166  BILLBOARD

R&B/Hip-Hop
Songwriters
il ROBERTKELLY

R&B/Hip-Hop
Producers
[ THE NEPTUNES

Country Producers
B DANN HUFF

Country Songwriters
M ToBY KEITH

Hot 100 Producer

B THE NEPTUNES

Hot 100 Songwriter
‘l TIMOTHY V. “TIMBALAND”
MOSLEY

Latin Songwriters
. MARCO ANTONIO SOLIS

Latin Producers
W RUDY PEREZ

DECADE-END TOP 25

-

20

22

23

24

25

TOTAL GROSS

$869,471.325

$844,157.925

$801.299.671

$688,136.476

$603,804,670

$536,593,262

$505,447,901

$477.931.760

$419,481.741

$418,421.266

$361.851.102

$347,640.386

$303,950,209

$292,201.481

$271,904,093

$264.810,659

$257,319.809

$238,756.522

$233.773,789

$227.568.718

$222.256153

$216,229,560

$215,367.754

$212,012,527

$203,605,519

ACT

Total Attendance Total Capacity
THE ROLLING STONES

8.236.586 B.441850
uz2

9.869.953 9.869,853
MADONNA

6387124 6.407.071
BRUCE SPRINGSTEEN

2,605,238 9.082.507
ELTON JORN

5.789.833 272,508
CELINE DION

4.099.963 4.206.893
DAVE MATTHEWS BAND

1.230,696 ™.986.800
KENNY CHESNEY

9.210.288 9903.894
BON JovI

5,384,747 5.439.262
BILLY JOEL

4141287 417982
THE POLICE

3327061 3.357.428
EAGLES

3107832 3,220,764
TIM McGRAW

5201501 6.023,753
AEROSMITH

4,646,827 5,599,522
TOBY KEITH

635,046 7496.072
NEIL DIAMOND

3.845.603 3875.238
CHER

3,402,569 3728520
PAUL MCCARTNEY

1870278 1.903.963
ROD STEWART

3.022.292 3548275
METALLICA

3,561,445 156,853
RASCAL FLATTS

4514202 4832935
BRITNEY SPEARS

3.704.826 3829001
JIMMY BUFFETT

3,927,053 3,985,061
TINA TURNER

3205895 3.345219

TRANS-SIBERIAN ORCHESTRA

5,045,297 568279

N, of Shows

196

168

RANKE!

0 BY GROSS.

COMPILED FROM BOXSCORES
REPORTED DEC. 11999,
THRGUGH NOV. 21, 2009,

No. of Sellauts

174

s

6

148

106

YEAR-END DOUBLE ISSUE
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Gillett Entertainment Group’s passion
for music put us on the map.

10 Years of'entertainment

A very special thank you to all the artists,
agents, partners and fans who have made us
the #4 building in the world.

Centre N
GILLETT |3
Bell Centre - Montreal - operated by Gillett Entertainment Group :‘{‘ﬁ*ﬁ};‘ll@

www americanradiohistorv com
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DAVE MATTHEWS

Rolling Stones, U2, Dave Matthews
Band Are Touring Titans Of The 2000s
By Ray Waddell

A LOOK AT THE TOP TOURS,
cancerts and venues of the past
decade may yield few surprises, but
it does herald what could be perceived
as a gradual passing of the torch.

When 1t comes to the highest-
grossing touring ucts since 2000, it
should surprise no one that the
Rolling Stones top the list, as they
have any list related to hox-office suc-
cess since Michae! Cohl began pro-
ducing their tours 1n 1989

Buf the title of the biggest ticket
seller on the planet for the decade
goes (o Dave Matthews Band, which
moved 11,230,696 lickets to 547

shows, according to Billboard Box-
score. No other band topped 16 mil-
lion in attendance, though U2 came
close. What makes DMB's ncket-sell-
ing prowess even more remarkable
is that it grew without the bencfit of
international touring, tapping almost
exclusively inte North American
ticket buyers Save for country acts,
uearly all the top-selling artists of the
past decade toured overseas markets,
many of them playing stadiums
across Europe and elsewhere.

For the first decade of the new mil-
lennium, the Stones reported grosses

totaling $870  continued on >>p170

168

BILLBOARD

DECADE-END TOP 25

18

20

il

23

25

GROSS SALES/
$38,684,050
TS
$33,829,250
(DEATI5D

$28,815,352
$u073805

$22,723,108
©szmasan
SIVATI0R

$22,570,336
s

$22,090.582

$22,052,026
(F0SNEN 36273

21,163,695
(sTen

$20,902.760
€502,
347503

$20,680,860
Bl

$20,179,520

(E0TOD00) 228

$19,825,497
)

$19,286,000
(203653410 pesce)

$139.215,942
$8950'34950

$18,538,724
AHOTE) s
46773050
$18,274,292
16357860 pescon)
pEEESE
518,231,213
250051500
$70/3S00
$12,583.211
)
o

$12.234,669

72153 Austra
$17182,324

5000)

SIS
$17,059.900
5244 S0/32950/
$20950

$16,767.987
$16.633.870
£000/330Y/
sa950

$16,507.855
$350/360

RepOR 3
THAGUGH NGV, 21, 2000

ARTIST(S) Attendance, ¢
Verue, Lacation, Date(s)

Promater(s)

BRUCE SPRINGSTEEN & THE E STREET BAND
New dorsey Sports & Exposition Authorty

Rutherford,
SR E AN Fese Pesdowiands sport: Comp
SPICE GIRLS

02 Arema. London 256,64 =
Ol T8 in 5 J007 S AEG Live, §.4M. Concert

U2, GLASVEGAS, DAMIEN DEMPSEY, KAISER CHIEFS & OTHERS

Oublin 243198
Sirslyn e frree se

CELINE DION

Bel Contre, Montreal
Aug 15-5ept |, 2008

OXEGEN

Liva Nation Global Touring, MCD

Cancerts West/AEG Live

Punchestown Racecourse. Naar, lreland, 211,182
vy 10412, 2608

BRUCE SPRINGSTEEN & THE E STREET BAND
Glants Stadium, East Rutherford. Nd. 260,868 7
Sept 30-Oct. 3. 2008 owi s

MADONNA

Wembley Arecu, Londan
Rigvg, s

Live Natlon

808 Tha Next Adventure
PRINCE

©2 Atopa. Londan
Aug.1-Sept’ 21, 2007

U2, THE RADJATORS, THE THRILLS, THE BRAVERY & OTHERS

381527 Concerts West, Marshall Arts, AEG Live/London

Groke Pack. Dublin 246,743 o
o B 248, The Next Adventurs, Solo Entertainment, MCD
U2, KAISER CHIEFS

tode De France. Paris Live Nation Global Touring, Gerard Dravot

mes Productions, Live Nation Fra

038 7565
U2, ELBOW, GLASVEGAS, THE HOURS

Wembley Stadium, London 164244

Aug tals 2608
DOWNLOAD FESTIVAL
Bonington Park, Castle Doningeon, England 70,000

Live Nation Global Touring

Live Nation-LK.

U2, SNOW PATROL

Camp Nou, Barceiona
Jina 30ty 2. 2009

LUIS MIGUEL

Audiorio Nacional, Mexico Cty
Jan, 18-Feb. 27, 2006

Live Nation Global Touring. Doctor Music, Live
Nation Spain

Showtime de Mexico

B

BILLY JOEL i

dlison Sauare Garden, New York
S S e

U2, KANYE WEST

Teistrs Stadium, Syney
Nov, 1013, 2006

226,038 Live Nation

206,568 The Next Adventure, Michael Coppe! Prasents

MADONNA, PAUL OAKENFOLD

Estadio Rivay Plate, Buenos Alres. 26! - o Tng-TaE
Dec 48, 3008, 5693 Live Nation Global Touring. T4F-Time For Fun

BARBRA STREISAND

MGM Grand Garden, Las Vegas
Osc. 31, 1959. Jan. 1. 7000

MADONNA, BOB SINCLAR

Stago D France, paris
2042, 3

PINK, FAKER, EVERMORE

Rod Laver Arora, Melboure. Australia
May 30°Au9. 20, 2009

RED HOT CHILI PEPPERS, JAMES BROWN

15842 in-house

13863

Live Natlon Global Touring

14956 Michael Cappel Presents

B P ————
BONNARCO MUSIC FESTIVAL
anv-l Site. Manchester, Tenn. a0, Superfly Productions, AC. Entertainment

iine 1215, 908 o
BONNAROO MUSIC FESTIVAL

Festival Site, Manchester, Tann.
June 14-17, 7007

BON JOVI, MY CHEMICAL ROMANCE, BIG & RICH & OTHERS
138,322

80,000 SuPerfly Productions. A.C. Entertainment

Prudential Center. Newark. N.J.
Ock. 25-Nav. 10, 2007

MADONNA

Madison Square Garden. New York
Juna 28 July 15, 2006

AEG Live

“Ehe Noxt Adventure
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YO_UR il;! E;T AT THE SHORE
e

Thanks
to all
the fans,
artists and

r promoters
vears 4 » who made
=31 : Boardwalk
L ““ Hall the
Top Grossing
Mid-size
Venue
“e Worldwide
- for the

‘:3&73 Decade!

Aﬂel'

For booking

information,
contact

. Greg Tesone

s 609.348.7061 or

gtesone@accenter.com

SMe>

Worldwide Enzertainment and
Conventian venue Management

-
i alwayx turned on _u
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from >>p168  million to Billboard Boxscore,
from 264 shows that moved 8 2 million fick-
ets The bulk of this touring came from the
band's 2005-07 Bigger Bang tour, which re-
mains the top-grossing tour of all time.

But nurrowing the gap, and poised to one
day take over the mantle of biggest band in the
world, is U2, which reported more than $844
million from 288 shaws {all sellouts) and nearly
10 millien in attendance And, if all goes to
plan, U2's current 360° tour will also assume
supremacy as the highest-grossing tour ever.

Madonna is the third and final member of
the decade’s $800
million club with
3801 million in
grosses, as well us 6.4
mollion in attendance
from 248 shows
Mote than half of
thisdollar total came
from Madonna's
2008-09 Sticky &
Sweet tour. the big-
gestever from a solo
artist

Thetop 25 list con-
tains familiar veter-
ans who emerged decades ago, including
Bruce Springstecn ($688 million). Elion John
($603.8 million). Bon jovi {$419 million), Billy
Joel (5418 mullion). the Eagles ($348 million)
Aerosmith ($347 million). Neil Diamond (5265
million), Cher ($257 million). Paul McCari-
ney (238 million), Rod Stewart {$234 mil-
lion), Metalhca (8227 million), Jimmy Bufteti
(215 million) and Tina Turner ($212 miltion)

Country has been develaping arena-level
acts more consistently in recent years, and
1t shows in the top touring carners of the
decade. Kenny Chesney ($478 million and
the most shows of any act at 622), Tim Mc-

Nearly all the
top-selling
artists of the
past decade
toured overseas
markets.

Graw {$304 miltion}, Toby Keith ($272 mil-
lion) and Rascal Flatts ($222 million) all
make the list, and all offer conservative
ticket prices.

Youth isn't well-served in the top 25, with
Rascal Flatts and Britney Spears the only rel-
ative newcomers on the list Two acts made it
on the strength of one tour: the Police for its
2007-08 reunion tour {$362 million) and Ce-
line Dion ($537 million), who toured only once
butraked in nearly $400 million from her res-
idency at the Colosseum at Caesars Palace in
L.as Vegas. The Stones owned the highest per-
show average at
$3,293,451, followed
closely by Madonna
at $3,231.047,

SUPER GIGS
The highest-grossing
engagement of the
decade will never be
topped at the venue
atwhich ithappened.
Bruce Springsieen
&the E Street Band"
record-shattering 10
sellouts at Giants
Stadium 1n East Rutherford. N.J.. in the
summer of 2003 was an unquahified mon-
ster and remains the highest-grossing Boxs-
core of all time at $38.7 million {even with
a'top ticket of $75). Springsteen shows up
again at Giants Stadium in the top 25 Boxs-
cores of the decade with this year’s venue-
closing run that took in $22.6 million from
five shows.

Extended runs rule the day and were a
trend of the past 10 years Among them are
21 sellouts by Prince at the O2 in London
in 2007 {$22 miliion), 17 sellouts by the
Spice Girls al tThe  continued on >>p172

SPICE GIRLS

b RANKED BY GROSS.
O ey
15,001 OR MORE [remoRTEDDEC T 10t

TOTAL FACILITY, City Total Total No.of No. of
GROSS Verwe Caacity Attendance  Capacity Shows Sellouts
\ MADISON SQUARE GARDEN, NEW YORK
5776.865.085
20697 11,297,409 13,641,824 880 349
AIR CANADA CENTRE, TORONTO
B 5376456556
19,800 6,086,092 6,948,353 562 272
WACHOVIA CENTER, PHILADELPHIA
8 s3s7,932.898
000 7,028,598 2.751,015 682 252
& BELL CENTRE, MONTREAL
$332,476,112
2242 5250545 7090820 894 167
STAPLES CENTER, LOS ANGELES
" 32148248
20,000 4.324.729 4.895.481 378 145
1ZOD CENTER, EAST RUTHERFORD, N.J.
B s303.276.866
21000 7,057,029 10,482,390 802 16
M TD GARDEN, BOSTON
$287,677.780
19,600 4,594,459 5.726.035 403 19
i PALACE OF AUBURN HILLS, AUBURN HILLS, MICH,
$274.184.398
20653 77032 10.577.924 Ba4 164
i VERIZON CENTER, WASHINGTON, D.C.
$260.356,303
20,000 4155773 5.756.827 a4z 137
10 PHILIPS ARENA. ATLANTA
$259.620.395
20919 6177601 B.620.589 65 152
<, RANKED Y
s, PECADEEND By et
$oori0,000 irov R B 100,
TOTAL FACILITY, City Total Totat to. of Na. of
‘GROSS Venue ity Attendance  Capacity Show: Seliouts.
RADIO CITY MUSIC HALL, NEW YORK ..
$804.224,70
501 13483051 15252408 2601 454
AUDITORIO NACIONAL, MEXICO CITY
£334,461,748
9683 10,425,996 15.846.650 1.699 a3
GIBSON AMPHITHEATRE, UNIVERSAL CITY, CALIF.
$229576.3%6
6,089 4,163,581 4.787255 922 253
THE WAMU THEATER AT MADISON SQUARE GARDEN, NEW YORK
$188,850,538
5610 3,598,304 4,949,864 979 168
| MOHEGAN SUN ARENA, UNCASVILLE, CONN.
109,596,984
10,000 1931004 2175.880 292 88
SCOTTISH EXHIBITION 8 CONFERENCE CENTRE, GLASGOW, SCOTLAND
$74,68,011
9.600 1.201.468 1238739 155 ™
NOKIA THEATRE, GRAND PRAIRIE, TEXAS
$73,337.244
6313 1,606,748 2,008,443 544 &3
NOK!A THEATRE L.A. LIVE, LOS ANGELES
$63,552,070
7100 885.519 1.042,635 188 n
ODYSSEY ARENA, BELFAST, NORTHERN IRELAND
$61,011,160
10,000 965,919 992674 138 o1
SOVEREIGN BANK ARENA, TRENTON, N.J.
$49,349.288

2500 1997.365 3.569.952 596 56
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y oo cncss
(L EEE CoMPILED o BOXSEORES
— ApE ]
10,001-15,000 THROUGH NOV., 21, 2009,
TOTAL FACILITY, City Tatal Total N No. of
GROSS Venue Capacky Attendance  Capacity Sellouts
ATLANTIC CITY BOARDWALK HALL, ATLANTIC CITY, N\L
$149,876,617
VAN ANDEL ARENA, GRAND RAPIDS, MICH.
$126,524.794
12,864 3,462,621 5,234,591 618 81
BRISBANE ENTERTAINMENT CENTRE, BRISBANE, AUSTRALIA
$125,319.330
13500 1.631,082 18730 29 28
SAN DIEGO SPORTS ARENA, SAN DIEGO
$119.982,487
15,000 3,494.388 5.825.863 640 68
WEMBLEY ARENA, LONDON
$119,595,668
12530 1,436,646 1,488,872 15 73
DCU CENTER, WORCESTER, MASS,
$100,390,634
15000 2,886,995 4,978,740 549 n
MANDALAY EAY EVENTS CENTER, LAS VEGAS
$90,597.661
12,200 10851 1207241 160 50
MGM GRAND GARDEN, LAS VEGAS
$89,259,758
JOHN LABAYT CENTRE, LONDON, ONTARIO
$64,256,640
10,500 2,053,602 2770469 482 93
10 LG ARENA, BIRMINGHAM, ENGLAND
$81,578.017
. P P
oo PRl el
5.000 OR LESS TOP 10 o WOV, 21, 2009
TOTAL FACILITY, City rotal Total No. of No. of
GROSS e Capacity Attendance Capacity Shows Sellouts
THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS
$669,772,093
4.000 474011 4,955,442 1237 882
FOX THEATRE, ATLANTA
$275.189,718
4600 6,196,966 702,874 2593
TAMPA BAY PERFORMING ARTS CENTER, TAMPA, FLA.
$163,492,718
2,610 364,501 4,116,706 1,676 150
TEMPLE HOYNE BUELL THEATRE, DENVER
$136,429,922
2830 2,839,307 3.979.821 1,396 p -
FOX THEATRE, DETROIT
$130,235,283
4,800 3,315,703 $213,375 1179 126
BEACON THEATRE, NEW YORK
$100,751,750
2,900 1,803,281 2,050,946 nz 312

$84,322.206

$84,004,732

$74,994,453

10 s7093150

CAPITAL ONE BANK THEATRE AT WESTBURY, WESTBURY, NY.
2742 24m927 2986325 1219
RUTH ECKERD HALL, CLEARWATER, FLA.

274 19870 2525479 1290

ROSEMONT THEATRE, ROSEMONT, ILL.

4.300 1814.682 2638372 699
MURAT THEATRE, INDIANAPOLIS
2476 1810,212 2.892.200 1153
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THE FOX
ROCKS
ATLANTA

AND THE WORLD!

THE #1 NON-RESIDENCY VENUE WORLDWIDE
FOR THE DECADE (5,000 SEATS OR LESS)

- BILLBOARD MAGAZINE

« TOP MARKET: 5.5 MM =
® 4,674 SEATS =

® 300,000 PATRONS =
INE-CLUB
VICE

o
ot priana SN .

FOR BOOKING INFORMATION CONTACT: Allan C, Vella
General Manager, Fox Theatre | 4048612104 | sllanvella@foxtheatre.org
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from >>p170  02in 2007 ($34 mil-
tion). 12 sellouts by joel at Madison
Square Garden in New York in 2006
($19.2 million), eight sellouts by
Madonna at Wembley Arena in Lon-
don in 2006 ($22 million), exght sell-
outs by Dion at the Bell Centre in
Montreal in 2008 ($23 million) and
30 shows by Luis Miguel at Audito-
1io Nacional in Mexico City in 2006
($19.3 miltion)

The Bonnarco Music & Arts Fes-
tival cracked the top 25 twice for its
2007 ($16.8 million) and 2008 (317
million) events. Bonnaroo would've
made 1t a third time had organizers
repoited their estimated $17 million-
$18 million gross for 2009.

Seventeen of the top 25 Boxs-
cores are from markets autside the
United States, which speaks to ex-
change rates, the growing interna-
tional appeal of superstar artists
and the maturation of the interna-
tional touring market.

Madison Square Garden is the
highest-grossingarena in the world
for the decade, with $777 million in
box office from 880 shows. All of the
top 10 arenas are in North America,
For midsize arenas in the 10,000- to
15,000-capacity range, the Atlantic
City (N ].) Boardwalk l1all was tops,

172 BILLBOARD

DECADE-END

with $150 muliion in hox office Nine

TOP 10
of the top 10 amphitheaters are Live
Nation sheds (the exception being
. TOTAL
the DTE Energy Center near De- DRSS
troit), with the Comcast Center in
Mansfield, Mass., comingoutontop | |
201,773,929
with $207 million in gross. DTE, e
however, kngwn for its price promo-
tions and full schedule of events. W
$109,074,935

had the top attendance of any shed
at more than 10 million, as well as
the most shows at 691.

Thanks in part to Springsteen, Gi-
ants Stadium was the top-grossing
stadium for concerts in the decade.

@ 395,984,493

But six of the top 10 stadiums are in- $89,579.540
ternational, reflecting a '00s trend of
artists playing arenas in North Amer-
ica and stadiums abroad $82,810.466
On the strength of residencies
from the likes of Dion and John, the
Colosseum at Caesars Palace is far $82,71,266
and away the decade’s highest-grass-
ing venue among those with cupuc-
1ties of 5.000 or less Not taking $79.692,870
residencies in account. Atlanta's Fox
Theatre did best, with $275 nillien
in the past 10 years. Radio City $73.851,299
Music Hall in New Yoik rode its
Christmas Spectacular to the top of
the pile for 5,000- to 10,000-seat ver- $68,054,01)
ues at $804 millien, even more than
sistegvenue the Garden, .
10 67721501
DECADE-END
TOP 10
TOTAL
GROSS
$207.547,67

$180,363.907

$177.817.886

$171.002.123

$140,698,582

124,717,068

12,377,916

$120,965,375

$119,703,971

$111,185,069

FACILITY, City Total Total
Vero Cagacity Attendance Capacity

GIANTS STADIUM, EAST RUTHERFORD, N.J.

79646 8385271 6.498,802
FOROD $OL, MEXICO CITY

55,000 2785464 3,008,795
AMSTERDAM ARENA, AMSTERDAM

55,000 366,987 snan
STADE DE FRANCE, PARIS

77.000 960,357 979,198

CROKE PARK. DUBLIN

82,300

HERSHEYPARK STADIUM, HERSHEY, PA.

30000 1725535 2254065
TWICKENHAM STADIUM, LONDON
50200 647461 666.210
GILLETTE STADIUM, FOXBORO, MASS.
68,000 ssana 524720
RELIANT STADIUM, HOUSTON
69,500 27363 372212
TOKYO DOME, TOKYO
55,700 590,490 500,099
FACILITY, City Tatal Total

<o Atterdtance  Capacity
COMCAST CENTER, MANSFIELD, MASS.
19:500 4.665.421 621967

SUSQUEHANNA BANK CENTER, CAMDEN, N.J.

25,000 4842342 2.269,01

NIKON AT JONES BEACH THEATER, WANTAGH, NY.
14,000

3,671,984 4,896,144

DTE ENERGY MUSIC CENTER, CLARKSTON, MICH,

15274 8,080,990 10,436,030
PNC BANK ARTS CENTER, HOLMDEL, N.J.
17000 3516225 5,802,070

VERIZON WIRELESS MUSIC CENTER, NOBLESVILLE. IND.

18,000 3.977197 6142,038

NISSAN PAVILION AT STONE RIDGE, BRISTOW, VA,

22,500 3421219 som.ze
GREEK THEATRE, LOS ANGELES
6162 2309629 2,780,207

RANKED BY GROSS
COMEILED FROM BOXSCORES
REPORTED DEC 1 1999,
THRGUGH MOV 71,2008
No of Na of
Shows Seliauts.
136 5
64 1
20 2
= 10
10 10
143 2
= 0
s w
53 8
16 i
RANKED BY GROSS.
COMPILED FROM BOXSCORES
REPORTED DEC 1t 1995
THROUGH NOV 23, 2008.
No of
Shows Sellouts
326
as6 7
363 a3
691 190
350 29
294 a7
229 3
513 143

CYNTHIA WOODS MITCHELL PAVILION, THE WOODLANDS, TEXAS

15.802 3580524 5,051,692

FIRST MIDWEST BANK AMPHITHEATRE, TINLEY PARK, ILL.

28,000 3168287 5.000408

33 6

195 24
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RELIANT STADIUM | RELIANT ARENA | ReLNT CENTER | HOUSTON, TEXAS

Eddie Levert
Ze x Kanye Wes Out Boy
g Stones » Taking Back Sunday
Girls/Hannah Montana
s x Keith Sweat » My Chemical Romance
Pretty Ricky » Hinder » TH@ KIllers « Marilyn Manson » Katt Williams
Avril Lavigne Foo Figh S x Backstreet Boys « Pussycat S
Alejandro Sanz x Chri Castro » Warped Tour » Joan Sebastian
Chayanne » No Doubt » *NS » Linkin Park « Limp Bizkit
New Found Glory » Goo arl * Marco Antonio Solis » The Wiggles
Pepe Aguilar merican Idol

Scorpions *

Yeah, we’ve sold a ticket or two.

Actually more like 25 million. mﬁ

Twenty-five million. That's right. That's how many péople have come to Reliant =
Park in five short years. Here, your band has two fine options: Reliant Stadium ‘ﬁehantPark
with 125,000 square feet and room for 71,500 concert goers. Or

www.ReliantPark.com

Booking Information - Jeff Gaines at

Reliant Arena with 25,000 square feet and a seating capacity for up 832.667.1771 or fax 832.667.1769.
to 8,500. Both venues can be configured to fit your event's needs, our

marshalling area is the largest in Houston, we have 26,000 parking spaces, @
with a seasoned staff that gets rave reviews and plenty of encores. If you want

big ticket sales and a worry-free gig, play Reliant Park.

AR 5MG Managed Faciitty
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SOUNDSCAN CHARTS

After a decade of unprecedented sales growth in the '90s, the
recording industry entered the new millennium with the wind at
its back, only to flounder as new digital technologies disrupted
traditional business models. By Ed Christman

'00 01 "0 03 04 05 06 0, 08
NO. OF ALBUMS NO.DFALBLKS g
As overall album saies plunged during the decade, the number of titles that could  REACHING 500,000 REACHING TM

generate blockbuster unit sales of 2 million fell sharply fram 32 in 2000 to just
four In 2008, with only two titles reaching that sales milestone through the first 11
months of 2009. Tellingly, the number of albums to generate sales of S00,000in
2008 was far short of the number of titles that sold T mullion in 2001

igita Tracks
T bistal Aoums

20%

5 /,:\\ o
) A / / l‘-_ \ ’|0tﬁ|.

(Year-on-year percentage change)
The first halfof the decade was marked by gut-wrenching

25 _wolatility. R&B sales in particular drapped sharply early.on,
then rebounded with the rest of the market before tumbling
again Lati i the most violent ions, with

EY hartists as Shakira, Ji d Daddy Yankee hel

spur robust growth before sales began falting sharply in 2
Figures for 2009 show year-to-date changes for the week
ended Ndv. 29 compared with the same period last year.

% 0 02 03 04 (-] 06 0 08 9

174 BILLBOARD

0 L] ] Ll "

I warner Music Group

I universal Music Group
0 sony Music Entertainment
1 ByG Entertainment

I e vusic

B indies

Sony merged with (and
eventually took over)
BMG, but that didn’t stop
Universal Music Group
from a dominant U.S.
market position. Aithough
this chart shows a decline
for the indies, that sector
would have grown from
16.3% in 2000 t0 23.4%
today if major-affiliated
indies were included. The
2000 chart shows U.S.
album sales, while the
chart for 2009 Includes
track-equivalent album
sales, where 10 digital
tracks equal an alburm.

- 65.8M

~50.0M
68.9%

'09 = 1
29 ; -!
HO.OFMLBUNS g T
REACHING 2M

5.5M

-

The sales story of the decade centered on the accelerating plunge
in CD sales and the rapid growth In sales of digitat tracks, with
most of the latter dominated by just one retailer—Apple’s iTunes
store. The much slower growth In sales of digital albums
demonstrated that the digltal market's primary appeal for
consumers is the ability to cherry-pick tracks.

YEAR-END DOUBLE ISSUE
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Chain stores and independent.

retallers were under attack
from mass merchants led by
Wal-Mart. Nontraditional
retailers saw thelr share of sales
surge, thanks mostly to digital
and anline CD vendors.

YEAR-END DOUBLE iSSUE

SOUNDSCAN

TOP ARTIST
BY ALBUM SALES
OF THE DECADE

RANK ARTIST ALBUM SALES
1] Eminem 32,241,000
2 The Beatles 30,182,000
3 Tim McGraw 24,769,000
4 Toby Keith 24,465,000
5 Britney Spears 22,969,000
6 Kenny Chesney 22,034,000
7 Linkin Park 21,421,000
8 Nelly 21,232,000
9 Creed 20,594,000
10 Jay-Z 20,424,000
n Nicketback 19,817,000
12 Rascal Fiatts 19,408,000
13 Josh Groban 19,348,000
14 Alan Jackson 18,857,000
15 °’N Sync 18,303,000
16 Dixie Chicks 18,178,000
17 Johnny_c;sh 18,143,000
18 Kid Rock 17,614,000
19 Metallica 17,403,000
20 Celine Dion 17,363,000
21 George Strait 17,275,000
22 Michael Jackson 17,261,000
23 Norah Jones 17,087,000
24 u2 16,817,000
25 Elvis Presley 16,486,000
26 Usher 16,329,000
27 Dave Matthews Band 16,025,000
28 AC/DC 15,935,000
29 50 Cent 15,868,000
30 Alicia Keys 15,561,000
3 Rod Stewart 15,514,000
32 Santana 14,975,000
33 Destiny’s Child 14,378,000
34 Coldplay 14,604,000
35 Mariah Carey 14,341,000
36 Pink Fioyd 14,164,000
37 Shania Twain 13,850,000
38 Ludacris 13,442,000
39 Enya 13,422,000
40 Green Day 13,363,000
a1 Andrea Bocelli 13,353,000
42 QutKast 13,277,000
43 R. Kelly 13,234,000
44 Faith Hill 12,899,000
45 Mary J. Blige 12,614,000
46 3 Doors Down 12,551,000
47 Christina Aguilera 12,380,000
48 Limp Bizkit 12,378,000
49 Bon Jovi 12,578,000
50 Frank Sinatra 12,221,000

SOURCE: Nicisen SaundScan for the perlod of Janusry 2000 through the.
wesh enchng Nov 29. 7009

n

SOUNDSCAN TOP ALBUMS OF DECADE

RAKK ARTIST TIE LAEL SAES
1 THE BEATLES 12 Apple/Capitol 11,515,000
13 “RSYNC. “No Strings Attached” Jive/Tomha 1,112,000
3 NORAH JONES “lome Away With Me” Blue Note 10,557,000
4 EMINEM “The Marshall Mathers 1P Web/Aftermath/Interscope 10,208,000
5 EMINEM “The Eminemn Show™ Web/Aftermath/Interscope 9,806,000
] USHER “Confessions™ LaFace/Tomha 9,719,000
7 LINKIN PARK “Hybrid Theory” Watner Bros. 9,676,000
8 CREED “Human Clay” Wind-up 9.492,000
9 BRITNEY SPEARS “Qops! . . . | Did i Again” Jive/Tomba 9,185,000
0 NELLY “Country Grammar” Fo’ Reel/Universal/UMRG

n 50 CENT ““Get Rich or Die Tryin’ * Shady/Attermath/ Interscope 7,906,000
n SOUNDTRACK “0 Brother, Where Art Thou?”  Last Highway/Mercury/DIMG 7.517,000
B EVANESCENCE “fallen” Wind-up 7,318,000
) NICKELBACK “All the Right Reasons™ Roadrunner 7,264,000
15 SANTANA “Supernatural” Arista 6,953,000
18 ENVA “A Day Without Rain” Reprise/Warner Bros. 6,926,000
n CARRIE UNDERWOOD “Some Hearts” 19/Arista/Arista Nashville/RMG 6,876,000
8 SHAGGY “Holshot” M 6,800,000
19 AVRIL LAVIGNE “Let60” Arista/RMG_ 6,732,000
0 LIMP BIZKIT “Chocolate Starfish and Flip/Interscope 6,703,000

the Hot Beg Ftavored Water”

il NELLY “Nellyville® Fo Reel/Universal/ UMRG 6,458,000
n CREED “Weathered” Wind-up 6,380,000

B ALICIA KEYS “Songs in A Minor” J/RHG 6,210,000

u KELLY CLARKSON “Breakaway” S/19/RCA/RMG 6,109,000

5 TiM HeGRAW “Greatest Hits™ Corb 6,020,000

% DIXIE CHICKS “Home” Monument/Columbia/Soy Music 6,007,000

) MARIAH CAREY “The Emancipation of Mimi” Island/IDJHG 5,922,000

i) GREEN DAY “American Idiot” Reprise/Warner Bros. 5,911,000

bl JOSH GROBAN “Closer” 143/Reprise/Warnef Bros. 5,792,000

30 LINKIN PARK “Meteora™ Warner Bros. 5,732,000

3 OUTKAST “Speakerhoxxx/The Love Below” LaFace/Tomba 5,674,000

n DIXIE CHICKS “Ay” Monument/Sony Music 5,640,000

3 STAIND “Break the Cycle” Flip/Elektra/EEG 5,593.0 00

3 3DOORS DOWN “The Better Life” Republic/Universal/UMRG 5,563,000

3 NICKELBACK “Silver Site Up” Roadrunner/IDJMG 5.446,000

3% PINK “Missundazstood” Arista 5,441,000

3 BACKSTREET B0YS “Black & Blue” JivefZTomba 5,414,000

3 DR. DRE “Dr. Dre—2001” Aftermath/Interscope 5.404,000

3 SHANIA TWAIN “Up?” Mercury/UMGK 5,396,000

40 50 CENT “The Massacre” ShadylM}ermalh/ Interscone/iGA 5,217,000

1 _EMINEN “Encore” Shady/Aftermat/Interscope. 556,000

a2 RASCAL FLATIS “Feels Like Today” Lyric Street/Hollywood 5152,000

3 FAITH HILL “Breathe” Warner Bros. (Nashville)/WRN 5,083,000

M KID ROCK. “Cocky” Lava/AG 5,072,000

) JOSH GROBAN “Josh Groban” 143/Reprise/Warner Bros. 15.047,000
L] CELINE DION “All the Way . . . & Decade of Song” 550 Music/Epic 4,997,000

a7 "HSYNC “ il Jive/Tomba 4,903,000

43 SOUNDTRACK “High School Musical” Walt Disney 4,849,000

4 RASCALFLATES “Me and My Gang” Lyric Street/Hollywood 4,802,000

50 YARIOUS ARTISTS “Now 5” Sony Music/Zomba/ Universal/ 4,789,000

EMi/Sony Husic

SOURGE Miison SounScan for e BSfod of January 2000 Uvough the wee encing Nov 29, 2008

www.blliboard.biz 175
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

WELCOME BACK

‘NOW' HEAR THIS

STAY TUNED

CHART
BEAT

>>Desplte ity status a1 3 modern-
eraholiday standard, “Last
Christmas,” originall
wha

Hot 100 until this
waek. Thanks to 8 cover by the
“Glee cast, the song marks its
25th anniversary with @ bow at
No. 63. Two years go, Taylor
Swift's version reached No. 28 on
Hot Country Song:

>>Christian crossover artist
Plumb Posts her first No. 10n Hot
Dance Club Songs. as “Hang On™
rises 2-1. The singer says, * *Hang
©n’ was written about finding
hope when you feel nopeless.
Far It to be No. 1 Is not just a
fantastic feeling, It's Incredibly
satlstylng knowing | gave my
fans what they wanted.

3d Chart

every week at
billboard.com/chartbeat,

Susan Boyle and Andrea Bocelll
team up for a second week to rule the
top twa slots, respectively, on the
Billboard 200 as the former’s “1
Dreamed a Dream” retains the top slot
with 527,000 sold {down only 25%).
while the iatter's “My Christmas” shifts
428,000 (up 97%)

Since Nielsen SoundScan began

tracking sales in 1991, “Dream’
becomes only the 16th album to sell
more than 500.000 n each of its first
twoweeks, and the first to do so since
50 Cent’s “The Massacre” in 2005 {1.1
million in its debut frame, followed by
771,000 in week No. 2).

And, with only a 25% declme in sales
in its second week, “Dieam” has the
smallest sophomore-fiame erosion for
4 No. 1-debuting album (released ona

Monday ot Tuesday) since Barry
Manilow's "Greatest Songs of the
Fifties” dropped just 9% in its second
week after bowing at No. 1 with
157,000. "Fifties” was

helped i its second

stanza. as that was the

week ending Feb. 12, s0

it included valentine's

Day shopping.

So, now after j
weeks of releast
is the 10th-biggest-selling
album of the year with 1.2
nullion copics sold

For Boyle, het “Dream” is chasing
after Taylor Swift’s “Fearless” (2.5
million sold this year) for the title of
2009’s best-selling atbum.

With four sales weeks left in the
SoundScan tracking year, and with
industry sources suggesting “Dream”
will sell another 600,000 copies next
week, Boyle may overtuke Swift's sales
figure by year's end

This wouldn't be the first time a
surprise fourth-quarter release 1alhies
to overtake the assumed top seller of
the year.

1n2007. Josh Groban’s “Nael” was
released 12 vieeks before the end of
the year and blew through 3.7 million
in that span of time. Two weeks
before the year was over, 1t had over-
taken the soundtrack to “High Schoo!

Billbeard

Boyle Sets Swift Course In Year-End Charge

Musical 2" (3 million) to become the
year's best seller.
Two years ago this week, in the
frame that ended Dec. 9. 2007, *Noel”
moved 582,000 copies
and then scored 669,000
and 757,000 sianzas in
the two successive weeks,
respectively. All told,
“Noel" earned four weeks
of at least a halEmillion
in sales,

“Noel” is still selling
strongly, more than two
years after its release.

This week, i's No. 14 on the Billboard
200 with 63,000 (up 43%).

MIDDLE AGES: Andrea Bocelli's
“My Christmas® album surpasses 1
million in total sales in its fifth week
{1.1 million) and becomes his best-
selling set since the release of “Amore”
in 2006 {1.7 million).

Conventional wisdom indicates that
with Christmas approaching, sales for
"My Christmas” should increasc as we
inch closet to Dec. 25. Thus, “My
Christrmas” has a chance of approaching
the tota) sales racked up by Bocell's
two best-sclling sets: 1997's “Romanza”
(4.2 million) and 1999's “Sogno”
(2.5 million)

Seeing Bocelli and Susan Boyle at
the top of the Billboard 200 with such

Market WatCh . wey nationa music saies ropon

Fox wesk eeding Dac & 2009 Figues et
CamBiad oM g Rl ample o et v ol rck.
S epons okt snd e B

Year-To-Date Album

bigsales figutes perbaps pornts to how
the charis illustrate a divide among
young and oider consumers.

Boyle, 48, and Bocelli, 51, both likely
attract much of their core audience
from older fans—those who are still
fond of the album configuration

Conversely, the biggest-selling digital
song from Boyle this week is the set's
title track (17,000}, and Bocelli's best
is “What Child 1s This” {No. 63 on Hot
Digital Songs, with 20,000)

But I'm not quite sure it's as clear
cut as saying older people buy albums
und young people don't.

With Boyle, there's something that
is resonating with consumers on a
pure emotional level They see a part
of themselves in the rags-to-riches
story of a middle-aged woman that
stared down Simon Cowell in front
of millions, surpnsing the world with
her unexpected singing ability. I1er
fans are invested in Boyle's stary, and
they want a tangible piece of this
cultural moment.

AND TO ALL - . . While this is the
final printed issue of Billboard for 2009,
don't fret—the charts department never
sleeps Our entire menu of charts will
continue 10 be available weekly on
Billboard.com and Billboard biz

Until we see you again in 2010,
happy holidays!

Sales By Store Type
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1o date becomes her second top 10 on
Hot Country Songs. Up 1.2 million im-
pressions, “White Liar” steps 11-10 in
its 16th chart week—that's lightning
speed compared with her prior top 10,
& Lead,” which needed 28 weeks to crack that

RCA 341905 117 98) Shine

4 :nmmswum, Easy Doest 1
4 0w KEMWEHESNE | Legoas

[« = meca e, o—

] T A e P

o owg WEUENELSON T o Classe 1

o () OGS S s 010 g e S

ot s o | M AUt To Come Afive 1

For chart reprints call 646.654 4633

www americanradiohistorv com

part of the chart n July 2008. That song peaked at No. 7 on the
Aug, 16, 2008, tally. Although her overall reception at country
radio has been mixed, her retuil track record is more consis-
tent. Each of her three studio sets has opened at No. | on Top
Country Albums, inchuding her latest, “Revolution,” which de-
buted atop the Oct. 17 chart — Wade Jessen
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NEW NO. 1s FOR KELLY, HOUSTON

Veteran attists celebrate No. 1s on Top R&B/Hip-Hop Albums
and Adult R&B this week. R Kelly earns his 11th chart-topper on
“Top R&B/Hip-llop Albums as “Untitled” shifts 114,000 units
With the exception of his debut album, “Boru Into the 9¢'s.
1992, each of Kelly's studio albums have reached the top rung
“Untitled” also lands at No 4 on the Billboard 200, his 11th top

five on that list.

Whitney Houston leads Aduit R&B for the first time in sx years
as “Million Dollar Bill" inckes 2-1. The track is Houston’s second
single from °I Look to You” and her first No. 1 since "One of
Those Duys” in 2003. Her new album's title song peaked at No. 2
m October. “Million” interrupts Maxwell's Na. 1 streak after 11
weeks, the longest for a male since 2007.

—Raphac! George
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JUANES: STAR OF THE DECADE

Colombian pop star Juzmes finishes the ‘00s as Latin music's breakout
star. Alter releasing his debut album, “Fijate Bien,” 1o moderate success
1n 2001, his following three sets spent many weeks atop Top Latin Albums
and Top Latin Pop Albums, On Hot Latin Songs, he posted six No. 1s.
including “Me Enamora,” which spent 20 weeks at the tap. Duc to these
feats, he's the only artist to rank within the top five on the Decade-End
Latin Albums, Songs and Artists recaps (see page 160). —Rauly Ramirez
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MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/]serrette@billboard.com

HELP WANTED

Chair/Producing Artistic Director

The University of Miami (FL), College of Arts and Sciences, seeks an ac-
complished individual who will serve as Chair of the Department of Theatre
Arts and Producing Artistic Director of the Jerry Herman Ring Theatre. The
Chair is the primary academic and administrative officer-of the Department,
overseeing 19 faculty and over 250 BA and BFA majors. The Producing
Artistic Director is responsibie for the operation of a theatre with a 70-year
history in the greater Miami community. Additional information about the
Department of Theatre Arts may be found at www.miami.edu/tha.

Requirements include the appropriate terminal degree (PhD or MFA) with
significant professional theatre and university administrative experience,
preferably in a conservatory-style training environment,.as well as a creative
and/or publication record appropriate to appointment as a tenured professor.
Candidates should possess demonstrated leadership abilities that include
the successful implementation of ideas; consensus team-building: highly
effective communication skills; management expertise; and experience in
both professional and academic theatre. The candidate must have fund-rais-
ing experience and a record of building internat and external relationships.

Please direct inquiries, nominations and applications to: Dr. Perri Lee
Roberts, Chair, Theatre Arts Chair Search Committee, University of Miami,
College of Arts and Sciences, P.O. Box 248004, Coral Gables, FL
33124-4620 or via e-mail to: theatreartschair@as.miami.edu. Application
materials requested: A cover letter, including the.applicant’s administrative
philosophy; current curriculum vitae, and names, addresses & contact infor-
mation of five professional and/or academic references. The Search
Committee will begin reviewing materials immediately. Applications and
nominations will be given full consideration until the position is filled The
projected start date is June 1, 2010.

The University of Miami is an Equal Opportunity, Affirmative Action Em-
ployer. Women and minorities are particularly encouraged to apply.

ALL US TODAY AND ASK ABOUT THE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR NEW ADVERTISERS!

1-800-223-7524 or jserrette(dbillboard.com
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tangerineMASTERING.com

Grammy winning CD mastering
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MUSIC
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BUY DIRECT AND SAVE!
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are siashing ours. CD's LP's. Books,
Gassates as low as 50 cents. Your choice

DUPLICATIO
REPLICATION

(CB/IVD «T-SHRTS/ APPAREL - STICKERS/POSTERS

WD EATEC
AL SKFS NS ITERUTN PR CRTTALELARBS (O

SERVICES

roTige most extensive listings avaiable
For free catalog call (608) 890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.
£.0.Box A Trenton, N.J. 08691-0020
emall: SCorpiomus @aoi.com

PRESS
G. (212) 677-5324

BILLBOARD CLASSIFIEDS
www.billboard.com
for more info calt. 800-223-7524

www americanradiohistorv com



www.americanradiohistory.com

NEW RELEASES

. SONGS FOR SALE

Y pum
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COUNTRY OR HIP-HOP SONG? M ISS A N

Check out a poem called “IT USED TO BE MADE IN AMERICA” HSSU E
See it online at www.itusedtobemadeinamerica com - To talk to the

author and make an offer, call Robert Barrows at R.M. Barrows

Advertising, 650-344-1951 - www.barrows.com Billb er
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To Order Back Issues
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BACKSTAGE
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Worldwide Distributors of Licensed:
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Check out our website catalog:

www.backstage-fashion.com
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BERLE ADAMS
Mercury Records

reckless abandon, theatrics
n

co-founder/talent
agent Berle Adams.
92, Sept. 1in Los
Angeles Adams
signed the Who
and Neal Diamond,
booked road dates | %
for Glenn Miller
and helped build
Louis jordan’s ca-
reer. He was among the founders of
Mexcury Radio and Television. which
became Mercury Records.

ADAMS (right)

DEE ANTHONY

Artist manager Dee Anthony, 83,
Oct. 25 1n Connecticut He shep-
herded the careers of Peter Framp-
ton, Tony Bennett and Peter Allen
By emphasizing the importance of’
live performance, he helped bring
U.K rock acts hke Traffic and
jethro Tull to prominence in the
United Srates.

RON ASHETON

Guitarist Ron Asheton, 60, Jan. 6 in
Ann Arbor, Mich. Asheton and his
drummer brother Scott formed the
Stooges with Iggy Pop in Ann Arbor
in 1967 The band stood out for its
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Mercury man: BERLE

and ling style, a clear
precursor for punk and alter-
native rock.

BARRY BECKETT
Keyboardist/producer Barry
Beckett, 66, June 10 in Hen-
dersonville, Tenn. A member
of the celebrated Muscle
Shoals Rhythm Section, Beck-
ett played on tracks by Aretha
Franklin, Wilson Pickett and many
others Asa producer or co-producer.
he manned the boards for many
prominent rock und country artists,
from Bob Dylan to Kenny Chesney.

JAY BENNETT
Multi-instrumentalist Jay Bennett, 45,
May 241 Utbana, Tll. Bennett was
best-known for his work with Wilco,
with whom he wrote and recorded on
albums including “Being There,”
“Summerteeth” and *Yankee Hotel
Foxtrot " Healso released four albums
of his own this decade.

FREDDY BIENSTOCK

Music publisher Freddy Bienstock, 86,
Sept 20in New York. Bienstack, who
served on the National Music Publish-
ers’ Assn.'s board of directors for

RUTH BOWEN
Booking agent Ruth Bowen,
84, Apnl 21in New York. Dur-
ing her more than five dec-
adesin the business, Bowen
represented such jazz and
REB luminaries as Dinah
Washington, Ray Charles and
Aretha Franklin. She founded
Queen Booking in 1959,

" eventually renaming it the
Bowen Agency.

MORIAM

Billboard|

nearly 20 years, founded Carlin Music
in 1966 by acquiring the Belinda Music
catalogand built it intoa portfolio with
more than 100,000 songs.

JOE BOYLAND

Artist manager Joe Boyland, 61,
March 17 in Nashville. For 13 years
he was a partner in Legend Artist
Management. which managed Bad
Company, Nazareth and B.). Thomas
Boyland also co-managed Lynyrd
Skynyrd, orgallizing the band’s first
reunion tour More recently, he
founded Big Street Entertainment,

SAM BUTERA

Saxophonist Sam Butera, 81, June 3
in Las Vegas. Butera played with such
Jazz greats as Ella Fitzgerald and Louie
Bellson. Bul he was most notable for
leading lLouis Prima’s band the Wit-
nesses. who captivated Las Vegas au-
diences with their loud, rambunctious
jazz style. from 1954 t0 1975.

JiM CARROLL

Punk poet Jim Carroll, 60, Sept. 11
i New Yotk. A teenage poetry
prodigy and the author of “The Bas-
ketball Diaries,” 2 1978 memoir
about growing up in New York, he
later formed the |im Carroll Band,
whose 1980 debut album, “Catholic
Boy,” included the punk anthem
“People Who Died.”

CHRIS CONNOR

Jazz singer Chris Connor, 81, Aug. 29
in Toms River, N.J. Connor first came
to prominence with the orchestras of
Claude Thomhill and Stan Kenton and.
recorded the hits “All About Ronie,”
“Trust in Me” 2nd “I Miss You So."

PIERRE COSSETTE

Manager/talent agent/record executive/
TV producer Picrre Cossette. 85, Sept.
26 in St. Anicet, Quebec. In 1971, he
brought the Grammy Awards to TV. For
the next 35 years he personally over-
saw the production of the show, as it
grewintoa massively prominentevent

JIMDICKINSON

Record producer/session musician
Jim Dickinson, 67, Aug. 15 in Mem-
phis. Dickinson played on recordings
by the Rolling Stones, Arctha Frank-
lin and Sam & Dave, among others.

Sonawriters Hall of Fame inductee
Ellie Graenwich, 68, Aug. 26 in New
York. Working in the Brlll Buikling
and with Phil Spector, Greenwich
and her husband, Jeff Barry, wrote
several signature hits of the ‘605,
including "Be My Baby,” "Da Doo
RonRon-"“Chapel of Love." "Lead-,
erofthe Pack.” “Hanky Panky” and
“Do Wah Diddy.” She also played
akey role inthe early career oi

Starting in the mid-'70s. he made his
mark producing numerous acts,
among them Big Star, Ry Cooder and
the Replacements

HAL GABA

Concord Music Group chairmanjco-
owmer Hal Gaba, 63, March 9 in Los An-
geles. Concord released music by such
legends as Ray Charles and Frank Sira-
tra. In 2003, Concord and Starbucks
aided Charles in releasing “Genrus
Loves Company,” his multi-Grammy-
winning final recording, The two com-
panies went on o launch Hear Music.
Gabaalso served as co-chairman of Vil-
lage Roadshow Pictures and CEO of
ACT 11} Communications.

VERN GOSDIN
Country singer Vern Gosdin, 74, April
28in Nashville. Nicknamed “the Voice”
for his expressive baritone, Gosdin
charted 41 solo singles between 1976
and 1993. His No. 1 country songs in-
clude ] Can Tell by the Way You Dance,”
Set’Fm Up Joe” and *I'in Still Crazy.”

BOB GREENBERG

Record executive Bob Greenberg, 75,
Sept. 11 in West Hills, Calif. Greenberg's
career spanned more than 50 years, at
several labels. Eastern, Warner Bros.,
Atlanticand United Artists. 11 1980, he
co-founded Mirage Records. Acts he
worked with include Led Zeppelin, the
Rolling Stones, AC/DC, Aretha Frank-
lin, ABBA and Bette Midle

JEFF HANSON
Singer/songwriter Jeff Hanson, 31
June 5 in St. Paul, Minn. Hanson
recorded three albums for the Kill Rock
Stars label, earning critical acclaim for
his haunting compositions and
hushed, expressive smging.

ISRAEL HOROWITZ

Classical music producer and longtime
Rillboard editor/columnist Israel
Horowitz, 92, Dec. 26 1n Closter. N.|

He gave Decca Records a footing in the
classical field and produced hundreds
of recordings, ncludingalbums by An-
drés Segovia and Leopold Stokowski.
He worked at Billboard from 1948 to
1956, then returned in 1973.

LUX INTERIOR

Cramps frontman Lux Interior, 60,
teb.4in Glendale, Calif. The Cramps
formed in 1976 and released 14 al-
bums in thelr career. Such bands as
the White Stripes. Peail Jam and the
Jon Spencer Blues Explosion have
credited therr rockabilly-infused punk
sound as an influence.

URIEL JONES
Drumnier Uriel Jones, 74, March 24
in Dearborn, Mich Jones wasa mem.-
ber of Motown Records’ legendary
Furk Brothers studio band. He played
on classic hits like "Ain't Too Proud to
Beg.” “The Tracks of My Tears” and
Marvin Gaye's I Heard It Through
the Grapevine.”

Unparalleled superstar performer Michael
Jackson, 50, June 25 InLos Angeles. Initialty
captivating pop audiences with the Jackson
5, Jacksan matured into a perfarmer of elec-
tric charisma and unprecedented crossover
appeal. Signed to Motown in 1968, the Jack-
san § quickly scored several No, 1 pop and
R&B hits,and Jackson's distinctive voice and
darking made him the group’s focal point.
In the late '70s, teaming up with producer
Quincy Jones, he came Into his own as a cre-
ative farce; by 1982's “Thriller,” his sales and
visibility left his pop contemporaries in the
dust. While he never agaln approached that
album's stratospheric numbers, Jackson con-
tinued to top atbum chartsinto the ‘90s, and
his warldwide popularity never abated.

YEAR-END DOUBLE ISSUE
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g rels founder Allen Kiein, 77, July 4 In New York. Klein,

~ whose hugely inﬂuenmgl career inthe music business spanned more than 50
years, broke into the industry by aggressively auditing record labels on b

half of recarding artists who weren't being paid praper royalties. Known ror

ruthless buslness practices that sometimes put him at odds with artists, he
went on to manage such heavyweight acts as Sam Cooke, the Beatles and
the Rolling Stones.

BOB KEANE

Label owner Bob Keane, 87, Nov. 28 in
Los Angeles. Best-known for discov-
ering and signing Ritchie Valens to
Del-Fi Records, Keane also co-founded
Keen Records, which released Sam
Cooke's No. 1 hit “You Send Me ” He
later sigried the Bobby Fuller Four to
his Mustang imprint, scoringa top 10
hitwith "1 Fought the Law.

MICHAEL KLENFNER

Record man Michael Klenfner 62, july
14 1n New York. Klenfner woiked for
several record labels. including Colum-
bia, Arista and Atlantic, where he
helped break AC/DC in the United
States. He then worked as a consult-
ant, doing radio promotion and advis-
ing such clients as Madison Square
Garden and MTV.

ERICH KUNZEL

Conductor Erich Kunzel. 74, Scpt 1in
Swan's Island, Maine. In 1965, Kunzel
joitied the Cincinmati Symphony Or-
chestra as an associate conductor and
conducted his first "8 O'Clock Pops”
concert e spent 44 years with the or-
chestra, achievingaccolades viorldwide.

GARY KURFIRST

Ar-'stmanager Gary Kurfirst, 61, Jan
131n the Bahamas. Kurfirst began his
career in 1967, opening New York's
Village Theater tle went on to man-
age seme of the leading lights of New
York's new wave scene, including
Blondie, the Ramones and notably
Talking | eads, with whom he delved
it film production in the '80s

SEAN LaROCHE

Concert industry veteran Sean La-
Roche, 71, in Ocala. Fla. in the early
"70s, after getting his start as Roger
Miller's road manager. LaRoche joined
B Premier Talent, booking acts like Led
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Zeppelin and the Who. In 1994, he
‘helped form the booking firm Diake
&TaRoche

WILLIAM D. LITTLEFORD
Longtime Billboard GM William D
Littleford, 94, May 14 1n Princeton,
N.J. Littleford, whose grandfather
Willlam H Donaldson founded the
magazine in 1894, was GM of Bill-
board from 1943 until 1958, when he
lecame president/CEQ. He held those
positions until 1985, when he became
chairman emeritus

ALAN LIVINGSTON

Labe} executive Alan Livingston, 94,
March 13 in Beverly Hills, Calif. Asan
A&R execunwve for Capitol Records,
Livingston signed Frank Sinatra to a
record deal 1n 1953, marking the start
of the singer's commercial comeback.

A decade later, as label president, Liv-
tngston signed the Beatles.

AL MARTINO
Singer Al Martino, 82, Oct. 13in Spring-
field, Pa. The Italian-American crooner
had a run of chart singles in the early
“50s, but rock'n'roll's appearance stalled
his career. He caught fire againin 1963
and continued to hit the pop charts
through the *70s, when he also ap-
peared in the " Godfather” movies

RALPH MERCADO

RMM Records founder executive
Ralph Mercado, 67, March 10in Hack-
ensack, N ). A pivotal force in extend-
ing tropical music’s reach warldwide,
he was seen as the Berry Gordy of
salsa. Marc Anthony, La India and Tito
Nieves are three international stars
whose careers he launched on RMM.

ALVIN ‘SKIP’ MILLER

Record executive Alvin *Skip” Miller,
62, Sept. 4 m Los Angeles. He spent
17 years at Motown, advancing to pres-
1dent and working with such icons as
Smokey Robinson, Stevie Wonder and
Diana Ross. In 1988, Miller became
RCA serior VP of black. jazz and pro-
gressive music

REINHARD MOHN

Bertelsmann chief executive Reinhurd
Mahn, 88, Oct. 3 in Guetersloh, Ger-
many. During a career that lasted more
than six decades, Mohn transformed
BMG's purent company from a Ger-
man printer and book publisher into
agiganticinternational enterprise. In
thelate ‘505, he oversaw Bertelsmann’s
entry into the music business

DAVID ‘FATHEAD’ NEWMAN

Jazz saxophomist/flunst David “Fat-
head” Newman, 75, Jan. 20 1n upstate
New York. His 12-year stint as tenor

Blues singer Koko Tayler,
80, June 3in Chicago. In
1962, Taylor signed to
Chess Records, where her
1965 hit “Wang Dang Doo-
dle” eventually became her
signature song. Shemoved
to Alligator Records in 1975,
Of her nine albums there,
eight were nominated for
Grammys.

sax soloistin Ray Charles's band led to
callaborations with B.B. King, Aretha
Franklin, Joe Cocker and Exic Clapton.
From 1980 to 2008, he released several
mainstream jazz albums.

BILLY POWELL

Lynyrd Skynyrd keyboardist Billy
Powell, 56. Jan. 28 in Orange Park,
Fla. Powell's fluid prano runs spiced
such archetypal '70s Southern rock
songs as "Freebird,” “Call Me the
Breeze” and "Sweet Home Al-
abama.” Upon re-forming i 1987,
Skynyid re-established itself as a
solid concert draw.

BILLY LEE RILEY

Rockabilly singer Billy Lee Riley, 75,
Aug. 2 in jonesboro, Ark. Riley
recorded memorable rockabilly sides
for Sam Phillips Sun Records label,
including “Red Hot” and “Flying
Saucer Rock and Roll."

AARON SCHROEDER
Songwriter/publisher/record pro-
ducer Auron Schroeder, 83, Dec 2
in Englewood, N ). Schroeder wrote
more than 2,000 songs and appears
as composer, lyricist and/for pro-

Guitar/recording Innovator Les Paul,
94,Aug.12in White Plains. NY. A pio-
neer in electric guitar sounds. respon-
sible for developmqand iending his
name ta what any gqnsider rock-
‘nyrollitygetfigivesnstrument, Paul's

/;ue{r spanned from the jazz age

through the new millennium. His early
innovations in the development of the
solid-body guitar would become the
template for Gibson's best-selling
electric, the iconic Les Paul model, in-
troduced in 1952. An inveterate tin-
kerer who harbored aninterest In elec-
tronics and ampilfication since his.
youth, Paul is also resPonsible for
major develoPments in multitrack
recording, Quitar effects and the me-
chanics of soundin general.

diicer of more than 1,500 record-
ings His gold and platinum musi-
cal successes include 17 songs
recorded by Elvis Presley, five of
which reached No. |

SHELBY SINGLETON

Praducer/label executive Shelby Sin-
gleton, 77, Oct. 7 in Nashville. Start-
ing in the late '50s, Singleton spent
nearly a decade at Mercury Records
and its sister label Smash, where he
signed or produced artists like Brook
Benton. I esley Gore and Jerry Lee
Lewis. Hewent on to produce Jeannie
C. Riley's No. 1 hit “Harper Valiey
P TA." and to purchase Sun Records

LEE SOLTERS

Publicity agent Lee Solters, 89, May 18
in West Hollywood, Calif. Solters' ca-
reer in public relations spanned 70
yeats, during which he promoted hun-
dreds of theater productions and
celelrity chents from Mae West, Stan
Getz and Frank Sinatra to Dolly Par
ton, the Eagles and Led Zeppelin

MERCEDES SOSA

Argentine singer Mercedes Sosa, 74,
Oct. 4 in Buenos Aires. During some
ofthe continent’s most tusbulentand
dictatorship-wracked years. millions
of Latin Americans turned to her sig-
nature contralto voice, social messages
and interpretations of many of the
most powerful 1ssue-Oriented songs
in the Spanish language.

MARY TRAVERS

vollcsinger Mary Travers. 72, Sept. 16
in Danbury, Conn As a member of
Peter, Paul & Mary, Travers played a
key role in bringing the '60s folk re-
wival to mainstream audiences with
hits like “If | Had a Hammer" and
“Leaving on a Jet Planc.

DAVID ‘POP” WINANS SR.
Gospelsinger and patriarch David "Pop”
Winans $r.. 74. April 8 in Nashville.
Winans saw his children, some of
whom healso managed. record numer-
ous gospel hits. 1111989, Davidand his
wife, Delores, garnered a Grammy nom-
ation for their own debut album,
“Mom & Pap Winans.”
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DAVE MATTHEWS BAND JAY-Z ANSWER THE CALL JOHN MAYER
LIVE FROM THE BEACON THEATRE  LIVE FROM MADISON SQUARE GARDEN LIVE FROM THE BEACON THEATRE
JUNE 1, 2009 SEPTEMBER 11, 2009 NOVEMBER 17, 2009
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8 GRAMMY NOMINATIONS - Album of the Year (FEARLESS), Record of the Year (“You Belong With Me”),

Song of the Year (“You B‘eloﬁg With Me”), Best Country Album (FEARLESS), Best Country Song (“White

Horse”), Best Country Female Performance (“White Horse”), Best Pop Female Performance (“You Belong
With Me”), Best Pop Collaboration with Vocals (“Breathe” feat. Colbie Caillat)

5 CMA AWARDS ° Entertainer of the Year, Female Vocalist, Album, Video, International Award
5 AMA AWARDS - Artist of the Year, Female (Country), Country Album, Female (Pop/Rock), AC Artist
2 ACM AWARDS * Album of the Year, Crystal Milestone Award
2 CMT AWARDS - Video of the Year, Female Video
MTV VMA AWARD - Best Female Video
SOLD OUT NORTH AMERICAN TOUR ° Initial dates on 2010 FEARLESS Tour sell out

#1 ALBUM OF THE YEAR ALL GENRES
FEARLESS Featuring the #1 hits “Love Story”, “White Horse” and “You Belong With Me”

Thank Yov For An Unforgpﬁab.’c Year!
-Taylor:Swift.com | BigMachineRecords.com gg”%ﬁ’&-
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