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OPINION 

A DECADE 
IN RELIEF 

What The Oughts Wrought By Bill Werde 

Somewhere between oho May doing 
his best Ron Popeil to sell Vevo ro the 
gathered A-li st industry crowd and 
Queen Rania of Jordan explaining how 
Vevo was going to change the plight of 
Africa's undereducated children, it was 
impossible not to reflect on the decade 
that's coming to a close. 

Vevo, of course, is the new service that 
promises to aggregate all licensed music 
video content into one spot and then 
monetize the expected scale with ads. 
The Dec. 8 launch party in downtown 
Manhattan was extravagant to say the 
least, with executives flying in from all 

over the world and a who's who of artists 
ranging from Bono to Lady Gaga. 

"This is how it used to beall the time!" 
exclaimed more than one partygoen sur- 
veying the extensive, attentive waitstaff 
toting hors d'oeuvres and premixed 
drinks for a f e w hundred. I t was as if 
Vevo wanted to remind the business of 
hour for it could be-or how fun it will 
be if Vevo succeeds in its mission. 

But if the mood in the room was oh- 
so-cautiously optimistic-.Vevo is the 
chance for Me music industry to stoi, 
playing defense," Vevo chief architect 
Doug Morris said-the subtextwas not. 
The night's most articulate moment of 
clarity came from Mariah Carey, who 
took the stage and said, .We want to 
slowly but surely salvage something that 
used to be amazing.° 

Salvage. 
And then we all went home, opened 

up a browser and couldn't get Woo to 
work until well into the next day, and 
then only spottily. 

'This is how Bused to be." Were peo- 
ple referring to the outsized nature of 
the party? 01 the notionthat in 2009, as 

in 2000, the top executives in the hour. 

ON THE COVER 
Call it a Rorschach 
of sorts. Do your 
eyes naturallyjump 
to the more opti- 
mistic arrow (and 
view of the decade) 
in the center, or fix- 

ate on the two red 
ones heading south? Here's what's not 
up for interpretation, Starting in the bot- 
tom right is our Nolartist of the decade, 
Eminern. Head left to No. 9, Destiny's 
Child; hop back right to No.10. Jay.: 
and keep on counting down until you get 
to No. 75, Staind, in the top left. Sorry 
about the bar code, Alicia! 

ness were looking at a wildly popular, 
online consumer behavior and destina- 
tion-today, music video consumption 
and YouTube-and trying to figure out 
how to control it? 

This decade-all that history will say it 
ended up meaning for the music busi- 
ness-actually started in / ono 1999. 
That, afcourse, is when the original Nap- 
ster launched. 

It's amazing how little changed in the 
dynamic between record labels and dig- 
ital companies, and for so long, as the 
'000 unfolded. I recently reread the first 

Despite the 
stumbles out 
of the gate, 

I'm heartened 
by Vevo. 

article I wrote about the MP3, in !arm- 
ory 1999. The RIAA was suing to pre- 
vent the release of one of the first 
consumer MP3 players. Indie labels 
were embracing digital distribution be- 

cause they felt it would "even the play- 
ing field." And majonlabel executives, 
speaking on condition of anonymity, ad- 

dressed the need for control..lf we have 
the right kind of technology and agree- 
ments, we can have a system where it's 
clear what is authorized, and can be 
played or recorded," one of them said. 

Let's be honest: Those beliefs really 
didn't start to change until two or three 
years ago, and only then after years of 
relentless, unmerciful drops in CD pur- 
chases, not to mention bottom lines. 

In the last couple of years, the labels 
have finally become more flexible in li- 

censing their music to services and let. 
Ong go of copyright protection. It hasn't 
saved the business, at least not yet. But 
if s lotting music companies focus their 
energy and resources on trying to cre- 
ate new, workable models. 

The labels still have a long may to go. 
With the exception of iTunes, the sero . 

ices they've been willing to license have 
yet to show much profit, with many of 
the most current efforts (Hike, imeem, 
Lola) getting sold in a recent flurry at al 
leged fire sale prices. It's almost as if the 
music business gods wanted to book- 
end the decade and send a reminder: 
Sorry guys, you're not quite there yet. 

Was it a good decade? It was great for 
music, which is everywhere now. People 

take it with them on their phones and M 

their sneakers; they hear it during movies 
and TV shows and commercials; they 
make it for cheap and can distribute it to 

tens of millions for free. None of that ex- 

isted on Dec. 31, 1999. Nor did the ca- 

reers of suchbold new talents as Beyoncé, 
Eminem, M.I.A., Alicia Keys, Justin 11m- 

berlake, the Yeah Yeah Yeahs, Ka nye 
West, Lady Gaga, Taylor Swift, Coldplay, 

Susan Boyle ...I could keep going. 
But was it a good decade for the busi- 

ness? It was brutal, with creative com- 
panies and individuals lost to falling 
profits. But I think that the recorded . 
music sector has weathered the worst 
and is about to come out the other side. 

Sometime in the next six to 12 months, 
the growth curve of digital music will fi- 
nally,finally catch the descent of CD 

sales. At last there will be a new baseline 
for the size of the business, a new solid 
floor, albeit a much lower one to build 
upon. Which is why, despite Vevo stum- 
bling out of the gate. I'm heartened by 

the attempt to build. Whether it's Vevo, 

or the labels investing in MySpace or 
Apple snapping up Lala-these are ag. 
gressive new strategies fm rnonetizing 
content. They show big thinking and a 

partnership approach with technology 
companies. It gives me hope that maybe, 
just maybe, the labels and publishers re- 

ally have learned from the last 10 years. 
The business we're all left with is much 

smaller, BM it's also populated with sur- 
vivors. It's far more nimble, and hungry 
to experiment with new revenue streams. 

So bring on Vevo and the next 10 
Vevos. (Preferably most of the next 10 

will actually work at launch.) I look at 
the front cover ofthis issue and the first 
thing I see is a giant arrow poiMing up. 
How about you? 
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IN THE NEWS 

The top 10 yob biz stories 
the 

MUSIC RET 
in good cheer 

ing se 

While its too early to tell whether music men 

chandisers will have a merry Christmas, some 

say that sales during the first two weeks of the 

holiday selling season are beating expectations, 
ifnotlast year's comparablestore sales. 

While U.S. album sales am down 13.6 %dur - 
ing the last two weeks from the corresponding 
periods year earlier, according to Nielsen Sound - 

Scan, music erailers say they're cautiously up. 

beat about business. 
The holiday selling season is "pretty good, and 

we think it will get better as it goes on," one re- 

tail chain executive says. "The final weeks are 

looking good. The Susan Boyle thing [her debut 

album, 'I Dreamed a Dream"' is phenomenal. 
Plus, you have another breakout in Andrea Bo- 

velli j"My Christmas "J, whose sales are taking 
off, and a decent amount of new releases. 
Whereas last year you virtually had nothing- 
everything they promised never materialized." 

The release schedule is not only strong, but 
cuts across a wide swath of consumers. Older 
shoppers are snapping up Boyle and Bocelli. 
young kids are going for Justin Bieber's "My 
World" and the two "Glee: The Music" sound. 

tracks, and a broad segment of consumers are 

drawn to recent releases by stars like 50 Cent. 

Carrie Underwood and Taylor Swift, whose deluxe 

version of "Fe arless" is generating brisk sales. "Youhave 
a lot ofdifferentldnds of music a p- 

pealing to alotofdilf rent people," the retail ex. 

ecutive says. "The only thing missing is a 

strong selling hit rock record. But with all the 

other genres, we may not need one this year." 

Newbury Comics CEO Mike Oreese says the 
holiday season has been good for his chain so 

fat During Th anksgiving week and the first week 

of December, Newbury's comparable -store sales 

were down 6% but profits were up 5% from the 
same When the company's Web 

sitesales are added, profits were up 10% from a 

year earlier, Dreese says. 

Although Newbury's music sales were down 

6% from a year earlier, profits were up 25 %, 

thanks to sales of higher- margin used CDs. 

'What's not to like ?" Dreese asks. 

Super Cleo- miler Bmce Ogilvie says sales feel 

better this year than last. "We are up 45% this 

8 

DIGITAL 
Free 

ill seek Ib úsi business model 
es 

10 

THE BILLBOARD 08A 
Taylor Swift, our artist of 

the year 
14 

RETAIL GLOBAL 
The top 10 strategies music South Korea implements 
merchants deployed in 2009 'three strikes' anb- piracy law 

26 40 

CHRISTMASVIGIL 
Retailers Say Holiday Sales Are Holding Up Better Than Expected BY ED CHRISTMAN 

AILERS SAY THEY REMAIN 
about the year -end holiday sell. 

year from November through this week, but last 
November we took a lot of returns." he reports. 

Sales are up for the company's direcr'to -con- 

r operations, as well as for its indie store 
clients, which usually see an uptick in Christ- 
mas-related foot traffic later than chain stores. 

must be feeling something because or. 

ders from them just went up," Ogilvie says of 
the indies 

Another wholesaling executive says his firm is 

Being strongratalog reorders forvideo and music, 
which is good news if it sells, and not so good if 
Christmas turns out like last year, when returns 

left merchants with coal in their stockings. 
Meanwhile, digital track sales during the first 

two weeks of the holiday selling season totaled 
38.5 million, down 0.7 %from a year earlier, while 
digital album sales reached 3.3 million, up 2 %, 

according to Nielsen SoundScan. During 
Thanksgiving week, album sales jumped 34% 

over the prior week, while digital track and digital 
album sales both inched up only 4% from the 

prior week. Butthelacklusterdigitalsales weren't 
major concern because they don't usually kick 

in until after Christmas, when consumers who 

received ipods hit iTunes. 
Merchants agree that the twin engines lead- 

ing this year's holiday selling season could 
be Boyle's and Bocellï s breakout albums. 
which have already surpassed sales of 3 mil- 
lion each in the United States, accord- 
ing to SoundScan. 

"We were out of Boyle yesterday but got an- 

other 1.200 in today." Ogilvie says. "This maybe 
a title that the indies scoffed at but are finding 
out they writ ignore it and they may need to stock 
it. They are ordering it but are saying, 'Keep it 
on the dowri.low :Consumers are breaking down 
the door because they want the title." 

Ogilvie says that with things starting well, it 
just might continue through the season While 

online retailers capture a lot of business in the 
early part of theselling season, there is a big shift 
to brick- and -mortar stores beginning about a 

week before Christmas, he says. 

"While the holiday selling season used to break 

open on about Dec 12 or Dec. 13, now it doe 

break until Dec. 21," Ogilvie says. "That's when 

brick- and -mortar goes crazy." ". ". 

Additional reporting it Cortney Harding. 
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TOP1O 
STORIES 
OFTHE 
YEAR 
Developments That Will Have A 
Profound Impact On What The Biz 
Looks Like In 2010 By Billboard Staff 

That's the ticket: Live Nation 
president /CEO MICHAEL RAPINO (left) 

and Ticketmaster Entertainment CEO 
IRVING AZOFF 

TICK 
TR STER -LIVE NATION 

g 

PAC 
st as the nation's largest concert promoter and ticketing 
mpany had begun making competitive inroads onto each 
her's turf, Live Nation and Ticketmaster Entertainment 

ned a merger agreement in February that sent a shud- 
r through the live entertainment business. 
In addition to dominating their respective core markets, 

both companies boast a formidable stable of acts. Live Na- 
tion has long -term multirights deals with Madonna, U2, 
Jay -Z, Shakira and other superstars. The Front Line divi- 
sion of Ticketmaster Entertainment has ties with some 200 
clients, including such heavyweights as the Eagles, Aero- 
smith, Jimmy Buffett, Kid Rock and John Mayer. The com- 
bined entity would also control a huge customer database. 
The marketing efficiencies would be enormous, as would 
the value to sponsors. 

The U.S. Department of Justice is expected to conclude 
an antitrust probe of the proposed merger in early 2010. 
The union of Live Nation and Ticketmaster is about con- 
tent, live and otherwise, and the ability to market and sell 
it, before, during and after a concert. The combined en- 
tity would be able to tap into -or control- revenue from 
ticketing, merchandising, sponsorships, e- commerce and 
recorded music. Pass or fail, this deal heralds the future 
of music. 

TERRA FIRMA 
FAILS TO 
RESTRUCTURE 
EMI DEBT 
rra hum, o +as on a tightrope all 

grappled with th 02.7 
11 (94.5billion) debt t k 

acquire on to EM I Group. 7 
I slender Ci ['group report- 
edly rejected the private- equity 
firm's offer to inject /1 billion 
(01.7 billion) into EMI in an appar- 
ent bid to get the bank to forgive 
the same amount of debt. Now the 
w sides' talks will likely center 
ye debt -for- equity swap byCitir group. The outcome of this latest 

maneuver could be that Terra 
Firma will have to share ownership 
of EMI with the bank eor perhaps 
be forced out altogether. 

RECORDED - 
MUSIC SALES 
PLUNGE AGAIN 

I he plunge in recorded'music sales 
That began In 2001 showed no sign 
of ab oling in 2009. Through the 
..ycendingkv. 29, U.S sales of 

ck equivalen sets 
(where 30 digital tracks equal an 
album/ were down 8.7 %. accelerat. 
ing from a decline of 7.3% during 
the same period in 2008. CD sales 
plummeted 19.5 %, worsening from 
a drop of 19% a year earlier. Mean- 
while, growth in digital track sales 
slowed sharply to 9.7% through 
Nov. 29, down from 28.3% a year 
earlier. Lower growth rates are 
inevitable as the digital market 
expands, but the depth of the 
slowdown adds to the industry's 
already deepening worries over 
falling sales. 

A UYS 

Anj si ted acquisition by 
and ff Tunes store would 

big news. But the company's 
'December cgmsttion of Lala was 

particularn intriguing What does 
the large, U.S. music retailer, 
which dominates the market for 
purchased song downloads, want 
with a company mostly known for 
,beaming music? The deal may 
point to Apple's interest in 
°cloud" -based applications that 
enable users to access music and 
other entertainment content from 
any device. And that, in turn, 
provides yet more evidence that 
the future of Apple's lucrative iPod 
product line will be firmly rooted 
in Web- connected devices like the 
iPhone and the iPod Touch -and 
that the days of download -based 
players like the iPod Nano are 
numbered. 

TAYLOR SWIFT, 
MEDIA 
JUGGERNAUT 
Fueled by runaway sales of her 
album "Fearless," Taylor Swift's star 
.II dsd into a supernova, lending 

h d d commercial boost 
country to nmsic. She 

where, pc forming on Saturday 
Night Live" In January, hosting 
°SNL" in November, portraying a 

murdered teen on CBS' "CSI," ap- 
pearing on "The Oprah Winfrey 
Show. Twice, shooting atonguein- 
cheek rap video with 7-Pain and 
cleaning up at the Country Music 
Assn. Awards. Perhaps the most re- 
markable aspect of Swift's ubiquity. 
She never lost her head in the glare 
of the media spotlight. even after 
Kanye West disrupted her accept- 
ance speech for best female video at 

the MTV Video Music Awards. 

LATE FEES 

PUBLISHERS' 
HAND 
After L S Copy,rigM Roy' Ity Board 

[sued its fin,d uljahg in January on 
new echan calydyalty rates, the Na- 

tional Music Publishers' Assn. capi- 
talized onthe leverage it gained from 
the inclusion ofa 11 %latefee on tardy 
royalty payments. Under a settlement 
with the RIAA, which had appealed 
the fee, the major labels agreed to de- 
liver publishers a windfall of more 
than 1264 million in mechanical roy- 

alty payments comprising pending 
and unmatched royalty money. They 
also agreed to stop withholding song 
royalties on an album when the cry - 
ale split fora single song is the sub- 
ject of a dispute among songwriters 
or when there's a dispute involving 
CD mechanicals for that album. 

Ä C AL RENZY 
Michael) June 25 d h set 
offone e biggest 1 explosions 

for an artists catalog. As 

Sony ambled to meet demand for 
pr , U.S. sales of the late artist's 
solo albums totaled 422,000 units in 
the week of his death, surging from 
10.000 units in the prior week, accord- 
ing to Nielsen SoundScan. In the fol- 

lowing week, sales of his solo titles hit 
794,000 units, benefiting from a full 
seven days of sales and replenished 
supplies. From his deaththrough the 
week ending Nov. 29, Jacksone U.S. 
sales totaled 7 million albums, 10.2 
million track downloads and 1.3 mil - 
lion DVDS, skyrocketing from yeanto- 
date sales before his death of300,000 
albums, 1.2 million track downloads 
and 70,000 DVDS. 

MILEY CYRUS 
EMBRACES 
PAPERLESS 
TICKETING 
Miley Cyrus' 2007 -08 Best of Both 

orldstour.pro manyconsumers 
bitter ction to secondary 

e p d up tickets and 
sold them at huge markups. So it was 

big news when Cyrus 
struck back at resellers 
by embracing paper- 
less ticketing for her 
U.S. fall tour this year. 

AC /DC, Tom Waits, 
Bruce Springsteen and 

lohn Mayerare among 
the other acts that have 
sold paperless tickets 
through Trckelmaster. But Cyrus' 2009 
tour was the first by an arena-level tour- 
ing artist to use paperless for all ticket 
sales. While secondary vendors pre - 
dictedrhaos .ficknmastersaysthesales 
carne off without hitch. 

VEVO 
LAUNCHES 
Al Aireads l he monetization 
of online music videos, Universal 
M usC Group broke new ground by 

spearheading the Dec. 8launch of 
Vevo -a la bel -owned and operated 
" Huluformrsio' poweredbyYuuTube. 
The difference between Vevo and pre - 

us efforts to generate revenue from 
videos is that stakeholders Universal 
and Sony Music Entertainment -with 
FMI Music licensing its content but 
not taking an equity stake in the ven- 
tuve- willcontroladsalesandcontent. 
Byhosting all ofthe content in one spot 

and syndicating it to others. Vevn will 

create a scarcity of inventory. with the 
hope ofcreating higher per -impression 
ad rates and broader sponsorship/ 
branding opportunities. 

ogle. t d with 
eLa li embed free, 

m 

pace 
track 

sed se es Its ch also 
int users imeern and 

Rhapsody for more information. 
Facebook tapped Lala fora music - 

gifting program, allowing mem- 
bers to buy a 10 -cent permanent 
stream or an 89 -cent digital rights 

nagementfree download for 
their friends. Apple's acquisition 
of Lala will pose a short -term 
challenge to these services, but 
with the recording industry keen 
on encouraging the development 
of non-Apple music services, expect 

wsee Google and Facebook pro- 
de their users with other music 

discovery options. 
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DIGITAL 

SWIMMING 
UPSTREAM 

Free Streaming Gained Users, But Revenue 
Remains Elusive By Antony Bruno 

IN 2009, MUSIC FANS FINALLY 
began to accept the concept of access- 
ing music as a service over buying it 

a s a product. 
While subscription- based services 

like Rhapsody and Napster continued 
their struggler° acquire and retain cus 
tourers, ad- supported rivals like Eurm 
peon sensation Spotify, MySpace Music 

and even imeem saw impressive gains 
in usage and traffic. Spotify racked up 
fedlion users across Europe since its 
October 2008 launch, while imeem 
claimed 20 million visitors per month. 

But with this surge in activity comes 
an inevitable reckoning over the un- 
derlying business model that will rad- 
ically alter the direction of these 
services in the year ahead. Because 
while much of this rising interest in 

streaming vs. owning music is due to 

increased broadband Internet pene- 
tration and the availability of portable 
devices like the iPhone that can stream 
music rather than store it, the real 
driver is the price -free. 

And therein lies the problem. Ad. 

supported services can't earn enough 
from advertising to cover their licens- 
ing fees. lust ask imeem, which ended 
the year being acquired by MySpace for 
a song, despite decent user numbers 
and moderately successful ad sales. 

Meanwhile, record labels are un- 
willing to lower their rates to accom- 
modate adsupported services. It's not 
just because they fear free music will 

an fewer sales, but also because the 
revenue peruser gained from ad -sup- 
ported services is less than the revenue 
per user gained from subscription 

or dire sales services 
don't think there's enough value 

in that business for anybody," says 
David Ring, executive VP of business 
development and business affairs for 
Universal Music Group's (UMG) crabs 
division, about the ad- supported model 
on its own. Instead, he says labels are 
more interested in converting free 
users into paid users, either by up- 

selling them to a monthly subscrip- 
tion or getting them to buy additional 
products and services, using the free 
stream as a customer acquisition tool. 

"We're always trying to drive upsell 

to transactions, upsell to bundles and 
purchase," he says. "But we definitely 
are not looking at the hope and the 
prayer that giving away free streaming 
will somehow magically convert people 
into buyers. We have to strike the right 
balance between giving the right serv. 
ice to a customer, earning the right com- 
pensation to us and our artists, and then 
upset( customers on other products." 

Easier said than done. Offering free 
music certainly has the potential to in- 

spire sales. but labels want it offered in 
a way that doesn't substitute other sales 
in the process. Suppose an adsupponed 
service ovens 20%of its user base to 

a $10 monthly subscription. It would 
take 1 million free users to acquire 
200,000 subscribers, who would then 
bring in an annual value of$24 million. 

But according to one label executive 
who asked to remain anonymous, 
those same 200,000 users today would 
represents ballpark retail value of $50 
million per year, based on the assump- 
tion that they represent the more ac- 

V- Thesfree proposition cant be so 
compelling that people stop paying 
for music," the label executive says. 
"Even with the best -case scenario, 
the ̀ freemium' business model does 
not work." 

So, expectto see the music industry 
increase its efforts to make paidserv' 
ices more compelling than free ones. 
The high rates charged today for ad. 
supported music are designed to make 
it less compelling for the service 
provider. Labels also are now releasing 
less of their catalog to predominantly 
ad'supported services and are experi- 
menting with -window" strategies 
where the ad- supported sites get new 
releases later than the paid sites. 

"If you want to give away something 

TOP FIVE 1 Apple buys Lela. 2 Spotify becomes a 

DIGITAL treaming music sensation In Europe. 

STORIES Online video service Vevo launches. 

OF 'O9 4 MySpace acquires imeem and ILlke, 
SW ebcasters, SoundExchange reach roy- 
alty settlement. 

-- Air 141 
Islands in the stream: MySpace 
Music (top) and Rhapsody 

fort ,yovre massivelyresnlced with 

the lend ofcontent you have access to; 
says David Hyman, CEO of MOG, 
which scrapped plans for an ad -sup- 
ported streaming service in favor of one 
carrying a $5 monthly fee. "Some of 
the labels won't do ad- supported music 
anymore at all. You're going to start see- 

ing that coming into play when some 
of the toasting services are going up for 
renewals on their contracts." 

Critics say these measures will only 
drive fans lured to ad- supportedserv- 

es from peer -to -peer sites back to 

their pirate habits. Rob Wells, senior 
VP of digital at Universal Music Group 
International, estimates that as many 
as h0% of Spotify users are former P2P 

users-in Sweden s closer to80%- 
suggesting Spotify replaces P2P as the 
musk discovery tool of choice. .. 

But if P2P users indeed buy more 
music than the average music con. 
surner-a theory that remains a point 
of heated debate -that only further il. 

lustrares the danger of substituting 
sales with free streaming. 

Others counter that the $S0 million 
in annual retail revenue cited as the 
current customer value bar is destined 
to fall as CD sales continue their slide, 
and that labels should proactively 
lower their expectations as a result to 

fall in line with what ad- supported 
services can m from today's adver- 

tising rates. If the free, ad-supported 
streaming model existed in a vacuum, 
they'd have a point. 

However, labels are at the same time 
eyeing a future where service providers 
(such as for the Internet and mobile 
phones) will add the cost of a monthly 
or yearly subscription fee into that of 
their services and devices. Lowering 
their rates to aid free ad- supported 
services that bring in far less revenue 
would hurt those chances. 

"I want to make sure l don't screw 
up my future opportunity around in- 

teresting new models because I put free 

in competition with those new mod- 
els the anonymous label exec says. 

It's the difference between collect- 
ing a small amount of money from a 

mall group of music fans that previ- 
ously spent a lot of money on music 
versus collecting a small amount of 
money from a large group of people 
that previously spent on average very 
little money on music. 

"Let's say there are 70 million broad - 

band homes in the U.S.," UMG's Ring 

explains. "If every single one is paying 
for a music service irrespective of how 
much they're using it, you can imagine 
the average revenue per those house- 
holds for every month doesn't need to 

be as high as if you onlyhad 500,000 of 
the biggest music users in the country 
signed up to a different service." 

And since neither ad- supported nor 
subscription -based services generate 
any meaningful revenue for labels 
today, the industry is content to risk 
losing a f underperforming part - 

s 

in hopes of gaining more lucra- 
tive ones in the future. 

It's for this reason that Spotify has 
not per launched in the United States, 
and why when it does it will look much 
different from the service made pop- 
ular overseas. it's why MySpace Music 
president Courtney Holt says he's con- 
sidering selling digital downloads di- 
rectly rather than relying on affiliate 
deals with iTUnes and Amazon and 
why hell add ticketing and merch sales 
programs next year to further help 
monetize the service Mot to mention 
the rumors that MySpace may intro- 
duce a subscription tier as well.) 

"We're evaluating different busi- 
nesses," Holt says. "We were never 
building business that was 100% de- 

pendent on advertising. We're look- 

ing at diversified revenue streams with 

ad- supported streaming at its core." 

just as subscription services like 
Rhapsody and Napster gave away two - 

week free trials to potential customers, 
consider 2009 the year the music indus- 

try gave ad- supported music services a 

trial period oftheir own. Next year. that 
trial ends. How digital music fans react 
will be a storyworth following. -... 

Additonal reporting by Juliana 
Koranteng and Andre Paine in London. 

TUNES 

Key Streaming 
Music Services 
And Their Offerings 

OFFER: Free, unlimited on- 
demand streaming of music and 

videos. Links to iTUnes and Ama- 
zon to purchase tracks. Music 

video hub. 
AVAILABILITY: United States, 
United Kingdom, Australia 
USERS/TRAFFIC: Doesn't dis - 
close numbers 
MODEL: Ad- supported, supple- 
mented by sales of digital down- 
loads and, soon. concert tickets 
and march. 

1 
S POT If,' 
OFFER: Free, unlimited on- 
demand streaming of music. Links 
to 7digitalto purchase tracks. Mo- 

bile access from 'Phone and An- 
droid apes. 
AVAILABILITY: United Kingdom, 
Sweden, Norway, Finland, France, 
Spain 
USERS /TRAFFIC: 6 million 
combined 
MODEL: Ad- supported, supple - 

ented by sales of digital down- 
loads and converting users to a 

$15- per -month subscription tier, 

which offers mobile access and 
better -quality files. 

OFFER: Free, unlimited on- 
demand streaming of music and 
videos. Users upload tracks to the 
catalog. Links to purchase via 
iTUnes. Amazon and its Snocap- 
powered store. Mobile access via 
i phone and Android apps. 
AVAILABILITY: More than 20 
countries across North America, Eu- 

rope and Asia 
USERS/TRAFFIC: Claims more 
than 20 million visitors per month 
MODEL: Ad- supported. supple - 

ented by sales of digital down - 

loadsand converting users to a mul- 

ritiered subscription premium 
service. -AB 
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to these five independent pioneers on their Grammy nominations. 

NEKO CASE Middle Cyclone: Best Contemporary Folk Album & Best Recording Package 

BOOKER T. Potato Hole : Best Pop Instrumental Album & Best Rock Instrumental 'Warped Sister' 

MAVIS STAPLES Live: Hope At The Hideout: Best Contemporary Blues Album 

JOE HENRY Producer of: Best Jazz Instrumental Album Allen Toussaint - The Bright Mississippi & 

Best Traditional Blues Album Ramblin' Jack Elliott - A Stranger Here 

HAMBLIN' JACK ELLIOTT A Stranger Here: Best Traditional Blues Album 

ANTI 
www.anti.com 
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ii Illir r/T developersto sell content from direly 'venge" competitor "TapStar "from 

INSATIABLE 
APP -ETITE 
Artists Reap Big Revenue From More Engaging 
App Experience By Antony Bruno 

TWO YEARS SINCE "Buy U a 

Drank iShawty Snappin)" was the top - 
seBingmastertonc of2007, R &B artist/ 
producerTPain is rocking the mobile 
world again, this time with the iPhone 
app "I Am T- Pain." 

The app lets users recordkaraoke ver- 

nsofhis songs or sing overanyother 
songstoredinthrir Phone,usingAutm 
Tune software. As of the weekend after 
Thanksgiving the $3 app sold moretlan 
600,000 copies since its Sept. i debut 
maldng it the top -ranking paid music 
app in Apples App Store and the 12th. 
highest -grossing among all apps. Ac- 

cording to Ieff Smith, CEO of iPhone 
developer Smile (which made the app), 
theaverageuser has launched itl7times 

ncepurchaseand spends 90 minutes 
nsingitintotal, users haveaeatd more 
than 10.4 million recordings. 

And most exciting to the music in- 
dustry, users bought more than 
200,000 karaoke versions of the 10 T- 

Pain songs made available for 99 cents, 
sold from within the app itself. 

The success of I "Am T -Pain" illus 
traces the potential for iPhone apps to 
become a revenue -generating platform 
in their own right and not just the pro- 
motional gimmick labels have posi- 
tioned them to date. In the past year, 

dozens of artists flooded the App Store ter and news updates and perhaps 
with free apps primarily consisting of song snippet or two. 
othing more than a few photos, the In June, Apple introduced a software 

odd. video, a listing of tour dates, Twin update that for the first time allowed 

within their apps. Previously. develop- 
ers had to either give away upgrades 
or ask users to buy and download a new 

r n of their program. While the 
new capability opened the door rousing 
apps to sell music, there's a hitch. 

Apple won't let artists sell music 
through their apps, they have to link 
to [Tunes. But if the music somehow 
becomes a function of the app itself 
and only usable from within the app, 
those rules no longer apply. For in- 
stance, iPhone users who own T -Pair s 

"Buy U a Drank" must pay another 99 
cents to download the karaoke version 
of the song for the game. 

"W eve opened up a new category of 
music sales: Smulés Smith says. "It's 
self-contained. You have to buy this 
music in the context of the application. 
Ifs walled off and proteaed. Now were 
not cannibalizing sales, but [creating] ase of new revenue growth. - 

T-Pain t alone. Lady Gagá s 

"iOKï karaokeapp costs $3 to down- 
load and offers extra tracks for 99cents 
eado. Tapodous, developer of the pop- 
ular "Tap Tap Revenge 3," sells track 
packs from popular artists from 
'thin the app. According to Tapulous 

head of business development Tim 
O'Brien, more than 750,000 tracks 
have been bought since the game was 
released Sept. 25. 

According to Jive VP ofmobile mar- 
keting, sales and business develop - 

ant Sean Rosenberg, these new 
capabilities expand the iPhone plat- 
form from a disposable product built 
around recyded functionality and con- 
tent into a service model. The label is 

planning to launch several artist. 
branded versions of the "Open Mic" 

karaoke game-developed in conj unc 
lion with developer Rain -as well as 
artist- brandedversionsof"T pTapRe- 

EpicTilt in the coming months. 
What's more, it's cheaper. While 

hiring a developer to create an artist. 
branded app can run anywhere from 
$20,000 to $100,000, developers like 
Tapulous and Smile operate exclu- 
sively on a revenue -sharing model. 
Money doesn't change hands upfront. 
They simply split the revenue gained 
from the sale of the game and the sale 
of any in -game content, after Apple 
takes its 30% cut of both. 

"You guys can go out and spend 
$ 50,000 to build an app and hope that 
it gets into the top 100, or you could 

me to me and spend those dollars 
across myplatform and I will guaran- 
tee you 10 -20 million eyeballs," 
O'Brien says. "Many artist apps don't 
make it into the top 100. I've not re. 
leased a game yet that hasn't." 

But it won't be as simple as just of. 

faring fans token content. To drive ire 
app sales, labels and artists will have to 
develop innovative produces that let the 
fan be part ofthe process in someway. 

"The key to moving content inside 
the appliation is allowing users to per- 
sonalize that content in creative ways 
and share it," Smith says. "The days 
of purely passive entertainment are 
numbered. It's no longer about buy- 
ing the CD and stuffing it in your car. 

Ifs about getting closer to the artist 
and understanding their personality 
and embracing their music." 

That may be difficult for a musi 
industry still focused on control or 
artists concerned about the integrity 
of their creative vision. But ifthey'i 
to participate in the $2.4 billion -per 
year app economy, as estimated b 

mobile advertising firm Ad Mob, 
rather than just giving away what 
amounts to digital schwag, it's a con 
cession they'll have to make. . 

AT YOUR 
SERVICE 
Five Innovative, 
Music -Focused 
iPhone App 
Developers 

SMULE 
Founded by two professional musi- 
cians (one getting his PhD in music 
at Stanford and another a member 
of she Stanford music faculty), 
Smile specializes in apps that let 
users create music. Since the com- 
pany was founded in June 2008, it 

has created only seven apps, three of 
which were No.1 sellers, including 
"1 Am T- Pain." 

What Smule lacks in volume it 
makes up for in creativity. The com- 
pany alms to make each artist app 
a unique creation, which can take 

up to five months to develop. It in- 

sists on retaining creative control 
and works exclusively on a revenue- 
share basis. 

TAPULOUS 
Tapulous created the "Gultar Nero" 
of !Phone apps, "Tap Tap Revenge:' 
The music rhythm game Is the most 
popular musc game in the iPhone 
App Store and is now in is third iter- 
ation, "Tap Tap Revenge 3." The 
newest version allows users to buy 
and download new tracks for the 
game a la "Rock Band." 

The company also makes artist- 
branded versions of the games and 
has done so for the likes of Nine Inch 
Nails, Weezer, Dave Matthews Band, 
Coldplay, Lady Gaga and Metallica. 
Tapulous claims various versions of 
the game reside on more than 18 mil- 

lion devices and plans to expand be- 
yond the iPhone to Android and 
BlackBeny devices in the yearahead. 

EPICTILT 
The mobile offshoot of casual game 
developer Jirbo,EpicTilt has fast be- 
cornea go-to developer for labels and 
artists looking fora fast iphOne app. 
Thecompanycreatescusiomized ver- 

s of existing games for artists, re- 
suiting insuch titles as "Be Like Lady 
Gaga," Soulja Boy Tell'em's "Kiss Me 

Through the Phone" and Asher Roth's 
"Do Something Crazy." 

lnJUlyi launched 'TapStar'acom- 
petitor to 'Tap Tap Revenge 3" that 
features downloudable content from 
Sony Music Entertainment, and is plan- 
ing artist- branded versions as well. 

MODERATI 
One of the original ringtoneaggre- 
gators, Moderati changed tack hard 
with the decline in ringtones and 
upsurge in iPhone apps. In July, it 

introduced "Romplr," a music remix 
app designed for artists who want 
to resell it as a branded application. 

Soulja Boy Tell'em jumped on- 
board first, letting fans manipulate 
three of his songs by playing with 
eight sounds and adding up to 
seven extra samples to the mix. In 

November, 50 Cent unveiled his 
own "Romplr" app, and other art- 
ists are expected to follow. 

MELODEO 
Originally formed to power the 
back -end platform for mobile music 
stores, Melodeo now uses its stream- 
ing music technology to power sev- 
eral innovative iPhone apps. Such 
acts as Usher and the Presidents of 
the United States of America tapped 
the company to create apps that 
randomly stream songs from their 
catalog as a sort of personalized 
radio application. 

Other apes include "Name That 
Guitar Riff" and "Kids Song Kwiz 
Game," which is sort of a "Name That 
Tune" for children's music. -AB 

www.americanradiohistory.com

www.americanradiohistory.com


ON PAUSE 
Despite Buzzy Titles, Music Gaming 
Sales Plummet By Antony Bruno 

WHAT A DIFFERENCE A YEAR MAKES. 
The music -game category raked in $1.4 bil- 

lion in revenue lastyear, according to Wedbush 
Morgan Securities analyst Michael Pachter, 
driven largely by sales of "Rock Band 2" and 
'Guitar Hero World Tour." By the time 2009 

comes to a close, Pachter expects the category 
to make half that -5700 million- despite such 
high.profile releases this fall as "The Beatles: 

Rock Band." "Guitar Hero 5," "Dl Hero" and 
"Band Hero," not to mention "Guitar Hero: 

Van Halen," which is due Dec. 22. 

According to data from NPD Group, sales of 
these games haven't met expectations. The Bea- 

tles game, while selling a respectable 800,000 
units of its various versionsSo far, missed the 
t million analysts expected in just the first 
month after its Sept. 9 debut. "Guitar Hero S' 

sold 500,000 units in its first month, compared 
with the 1.4 million "Guitar Hero III" moved 
two years ago in its first month. 

And "DJ Hero,' ehe game that was meant to 

expand the category into the hip -hop genre, 
itsoved 123,000 units in the first few days after 
late -October on -sale, and analysts at Cowen 

& Co. slashed their sales forecast for the game 
from 1.6 million this year to 600,000. 

So what happened to this once -promising 
category, which so many in the music indus. 
try looked to for much -needed revenue? Ac. 

cording to Pachter, the answer is: Too many 
games with too much music in too short a time. 

"[Game] publishers have probably done 
themselves a disservice by giving or way too 
much value for our money with each of these 
games," he says. "You just get way too much 
content. The installed base has a lot of music 
and they don't really need a lot more. Ifs sort 
of like buying more books when you have a 

stack of books left to read. You just don't " 

Pachter points to the disappointing sales of 
"The Beatles: Rock Band" as proofofthis theory. 

"There isn't a game that we would expect to 

have more widespread appeal than that," he 
says. "And yet with the installed base of music 
game owners at around 20 million, it boggles 
the mind that only 800,000 bought 'Beatles: 
Rock Band: " 

But this doesn't mean the music.game cat- 
egory is a quickly fading fad with no future. No 

e expected the same level of record- breaking 
sales achieved last year, and Pachter expects 
the category will level off at about 8500 million- 
$600 million per year, which he calls a "nice. 
healthy" genre on par with the "Call of Duty" 
action-game franchise. That doesnt take into 
account the earned from mgam 

Hero"sales, which" Rock Band" and "Guitar 
have yet to report. 

To re- create the blockbuster sales of last year, 
the category needs anew innovation. One idea: 
Dahni Harrison -the son ofthe Beatles' George 
Harrison who worked closely on the develop- 
ment of "Beatles: Rock Band" -told the Chicago 
Tribune he is working with Harmonix to cre- 
ate a version of "Rock Band" with new con- 
trollers that could actually help teach garners 
to play guitar rather than just simulating the 
experience. Such new motion -capture devices 
as Microsoft's Project Natal may also playa role 
in evolving the gameplay. 

Until these innovations come to fruition, 
though, the music and videogame industries 
will have to live with a music -game market that 
has fallen back to earth. 

Hand in hand with the decline of musk -based 
game sales is a softening of the impact those 
games have on digital downloads. 

A sampling of the songs included on 
soundtrackstoGuitar Hero S," "Band Hero" 
and "OJ Hero"shows no significant increases 
in track sales as a result of their inclusion in 

each respective game, according to Nielsen 
Soundscan data. 

The game with the most impact on sales 
was "Brutal Legend" -which isn'ta music 
simulation game but an action /adventure 
title with a strong heavy metal theme and 
soundtrack. But while songs from acts like 

Motörhead and Judas Priest saw sales spikes 
as high as 700 %, the volumes were too low 

to make much of a real impact -in many 
cases from ingle -digit or double -digit 
weekly sales to low triple -digit sales. -AB 
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. - . 
THE BILLBOARD Q&A 

TAYLOR 
SWIFT 

called and winning that award. That 
i n award I had Maced in an unat- 
tainable spot in my head. To be the 
youngest to win it makes me love 
country music even more for being 
so open.minded. 

And you spent more weeks on the 
Billboard 200 than any other artist 
this decade. 
Ifs really hardfor me to wrap mymind 
around that one. In a business where 
longevity is what you aim for and hope 
for and strivefor, having my album on 
the charts that long just absolutely 
floors ale. That is such a long time. 
That's another one of those times 
where I've gotten a phone call and I 

really had to ask the person several 
times if they were serious and if they 
had really checked the math. 

year would be unfair to all the good 

moments I've had this year. 

Are there careers that came before 
you that you tried to learn from? 
When I was growing up I didn't 
watch much kid television. When I 

was 10 I watched a special on Faith 
Hill and how she went to Nashville 
and made it in country musi c. I 

watched how Garth Brooks kept his 
ticket prices low. 1 watched how Ma- 
nia Twain was able to be a blend of 
different genres. I justlove what I get 

to do so much that there's never a 

moment of my day when I'm not 
thinking about a certain aspect of it, 
and there's never a point when I feel 

like I know all I need to know about 
the music industry. 

Have you had time to write amid 
You were the 12th person In 35 all this craziness? 
years of "Saturday Night live" to I actually ambest writing on the road. 
host and perform, and the first fe- I only have timetowritethe songsthat 
male country star in 20 years to do hit me the hardest. Those are songs 
so, the last being Dolly Parton. like 'Fifteen"-thafis one I wrote on 
Hosting "Saturday Night Live" was the the road. It hits me and I needed to 
best week of mylife. I started as a the. write it so I found time to write it, 
ater kid, so "SNL" has been up on a whether it's 15 minutesbetween meet- 
pedestal for me and I've always won. and-greets or at 4 a.m. If they haunt 
dered what it would be like to actually me throughout my meet-and.greets 
experience it You don't even notice and interviews, and all I'm playing in 
you'resobusythatyouhaveto eat while my head is this song, then I know I've 
walking to your next meeting.] was at got something. 
30 Rock at 7 a.m. until 1 or 2 at night I'm well into writing my next 

a lot of times. I didn't want to leave. album. I think my biggest goal for 
I was definitely stepping out of my this next recordis to write in real time 

comfort zone in terms of how people as I always have. I want to continue 
have seen me in the past. To see the to write about things that I'm going 
reviews come in and them being pos- through. My firstrecord was my diary 
itive and the ratings come in and the frompay early teens. Mynext was my 
fans were so wonderful and made a diary from 16 to 18. My biggest hope 
point to watch, it made me so thank- for this next record is that the feel- 
ful and on happy. ings I'm feeling right now will be ac- 

curately portrayed. 
Do you have a single favorite mo- 
ment from the past year? So what's left for you now? Will we 
The high moment of this year was my see an album nest year' 

The Country Superstar Talks About Writing Her Name In Fearless tour. Every night of that tour My next goals are to continue on with 
feltlike a celebration. I never expected the Fearless tour. I'd love to be able The Record Books, Life On The Road-And Gives A Sneak ittob as successful as it was. to perform on the Grammys again. 

Peek At Her Next Album By Bill Werde They gave me a unique opportunity 
And what about a low point? last year to perform a song I hadn't 
[Pauses] I've had a few days-and even released as a single. Obviously 

Video Music Awards with equal You've set a ton of records this year everyone has them-where you feel fill be making my third record. I'll be 
aplomb. We caught an with her on and won a slew of awards. I'd like humiliated or you're shockedbysome. taking time to make it everything I've 
the phone from London to discuss to run down a couple. You became thing or something knocks youdown got dreamed up in my head so far. I 
her exhilarating last 12 months, the youngest person to win the en- a few pegs. Butin those moments I've liketo have about two years between 

tertainer of the year award at the beenvery quick to realizeand remind records-so possibly next year. 
Country Music Attn. Awards. myself that there are peopleout there 
rdhave to say that was themost mind- wiatealproblems. Toget hung up on For the full version of this Qe¿A, go to 
blowing experience, hearing rnyname any bad moment that happened this B inboard fem. 

TO SAY TAYLOR SWIFT had a re- 
markable year would be a comic 
understatement. She sold more 
albums than any artist not named 
Michael Jackson. Her first headlin- 
ing tour, Fearless 2009, sold out 
every show within minutes. She be- 
came the youngest woman to win 
the Country Music Assn.'s enter- 
tainer of the year award, and she 
set seemingly every chart record 
that exists. (For more on that, see 
page 40.) But most important, she 
proved herself a graceful, timeless 
celebrity, handling hosting duties 
on "Saturday Night Live" and a ram- 
paging Kanye West at the MTV 

Have you spent much time reflect- 
ing on your growth in the past year? 
I do a lot of reflecting. I'll be driving 
down the streets I used to drive down 
in Nashville and my song will come 
on the radio or I'll pass my high 
school and something will remind 
me of how my life was before all of 
these crazy dreams started coming 
true. We wished for this, my parents 
and I, every single day without actu- 
ally believing it would come true. 

I hope for my next record that 
the feelings I'm feeling now 
will be accurately portrayed. 

14 YEAR-END DOUBLE ISSUE 
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Many looks, many talents only one Madonna! 
We thank our "lucky star" she's part of our family. We Crea ie 

Congratulations from all your friends atASCAP! ; ä,=SCAP 
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on a Decade of ToppjjigtheCharts! 

ASCAP Members' inclusion i5 based on Billboard Year -End and Decade -End Songwriter charts: Top 10 Hot 100, Top 10 Pop 100, Top 10 Hot B &B /Hip -Hop, Top 10 Hot Country, Top 5 Hot Lati 

or ül position on Hot Christian, Hot Christian AC, or Hot Gospel Songwriter charts. Also includes 01 position on Producer Charts, if member also meets the songwriter criteria. www.americanradiohistory.com
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SWEET HARMONY 
Creative Collaborations Between Brands And Musicians By Eleftheria Parpis 

THE POTENTIAL SYNERGIES 
between consumer brands and the 
music industry have never been more 
important to explore. With total ad 
spending down 15 %in the first half 
of 2009 compared with the first half 
of 2008 and ad spending on music 
down 16% in the same period, it 
makes sense that an increasing num- 
ber of marketers and musicians are 
interested in essentially doubling 
their promotional weight, both on- 
and of5ine. Here are three cam- 
paigns whose clever creative strate- 
gies have boosted the profiles of both 
the brands and artists. 

COKE GETS HAPPY 
For Coca -Cola. happiness isa five -note 
branding mnemonic turned into a 
song heard around the world. The ef- 
fort, a collaboration with Atlantic 
Records for the soft drink's "Open 
Happiness" campaign from Wieden 

+ Kennedy, stars a genre -bending mix 
of artists: Cee-Lo Green, Fall Out Boy's 
Patrick Stump, Panic! at the Disco's 
Brendon Urie, Gym Class Heroes' 
Travis McCoy and Janelle Monk. Pro. 
ducer Butch Walker and Green co- 
wrote the nearly four-minute track 
releasedin March (the mnemonic was 
written by music and sound design 
agency Human) through MySpace- 
where it's been streamed more than 
700,000 times -and iTunes, where it 
reached No. 27 on the retailer's pop 
chart in the United States. 

The song was used in ads that aired 

Ad it up: CEE -LO GREEN for Coke; 
Estelle for Crystal Light; U2 for 
BlackBerry (from left) 

in 31 markets, with spots including 
eight customized versions with local 
artists such as Leehom Wang in China, 
whose version reached No.1 on the Top 
100 chart of search engine Baidu.com). 
In July, a music video -as stylistically 
fanciful as Coke's animated "Happi- 
ness Factory" spots -premiered on 
MTV. And the song is keeping its buzz 
on: So far, it has inspired more than 
100 user -generated versions on You - 
Tube, and this winter it will be heard at 
various venues during theOlympirsin 
Van 

According to Camille Hackney, sen- 
ior VP ofbrand partnerships and com- 
mercial licensing at Atlantic, the 
collaboration -orchestrated by com- 
panies including Brand Asset Group 

MUSIC BRANDING 
TRENDS IN '09 

"The biggest trend was the commission- 
ing of original music by brands, be It the 

Kenya West 25th -anniversary Air Jor- 
dan deal or the Estelle Crystal 
Light deal. More and more 

brands am not necessarily only 
looking to license music but 

looking to collaborate with 
artists to make original music." 

-Doug Scott, president of Ogilvy 
Entertainment 

"Artists are being discovered 
and in turn working with 
brands through social net- 
working. Bands are also be- 

coming popular well before they 
get a label deal. If a band hasanon- 
line following of a few hundred 
thousand fans, it is like a focus 
group. With the whole music busi- 
ness changing, artists am looking at 

our industry more than ever, and beyond that 
30- second spot." 

-Mike Boris, senior VP /executive music 
producer at McCann Erickson 

"The most notable branding initiative in the 
music space has been Apple's non -use of 
cool songs in their TV ads- notable because 
Apple's use of such songs was the talk of 
the town in the ad -music continuum for the 
last few years and no brands have success- 
fully filled that vacuum. Apple has recently 
used underscores with voice -overs to sell 
their iPhones and iPhone apps, utilizing 
music that's unique in Its overuse of an 
acoustic guitar and glockenspiel instrumen- 
tal combo -a sound that many in my field 
would complain is 'the Apple sound' that 
other clients requested a bunch this past 
year for their own underscores." 

-Josh Rabinowitz, senior VP /director of 
musk at Grey Worldwide 

and Crush Music Media Manage - 
ment-is helping o keep the artists 
top of mind as they each prep upcom- 
ing releases. 

FROM AN AD ... TO AN 
ALBUM? 
Atlantic Records artist Estelle had a 

very good night at the Grammy 
Awards in February. Not only did a 

Crystal Light spot launch during the 
show with an upbeat sang she wrote 
and sang -one of two spots featur- 
ing the song in a campaign from 
Ogilvy & Mather -but she later won 
her first Grammy for the song "Amer - 

an Boy." (Crystal Light owner Kraft 
Foods was no doubt pleased as well.) 

In the spot, Estelle belted out the 
upbeat "Star," which she wrote for the 
powdered drink mix. The commer- 
cial included a URL where visitors 

uldd I df p' f f II- 

length version of the song. Within the 
first week, the song was downloaded 
20,000 times, according to Ogilvy En- 
tertainment president Doug Scott. A 
month later, it was put up for sale at 
online retailers including iTunes and 
Amazon. Ten months after its debut, 
Atlantic says the brand -inspired song 
is being considered for inclusion on 
Estelle's next release, which is ex- 
pected in mid -2010. 

The campaign, Atlantic's Hackney 
says, "was another platform to help 
build [Estelle( and her brand. We col - 

laborated and got a fantastic song out 
of it... And younever know, we may 

make it into a single. We're still hav- 
ing those discussions." 

U2 LOVES BLACKBERRY 
In an eyebrow -raising switch of 
brand partners, U2 linked with Black- 
Berry to help promote its 2009 album, 
"No Line on the Horizon," five years 
after starring in an Apple ad and be- 
coming the first band to get its own 
branded i Pod. Black Berry's cam- 
paign, which touts the message 
" BlackBerry loves U2," included ex- 
clusive sponsorship of the band's 
360° tour and a 60- second spot from 
Arc that launched in July. 

Timed to the album's release and 
the tour's kickoff, the commercial fea. 
tared a live performance of the band 

a shower of glittery sparks playing in 
l'll Go Crazy If I Don't Go Crazy 
Tonight." In the fall, the deals most 

v f I t traduced: 
a elackeerryapp that includes songs, 
videos, pictures, a link to the 132 mo- 
bile store and a news feed that sends 
users updates every time a band mem- 
ber posts to the U2 blog. 

A soon- to -be- activated social - 
networking feature will allow con- 
certgoers to mark their seats on a 

map of each venue and locate and 
commnicate with other fans at the 
shows We're reinventing the 
album experience for the digital 
age," said Jeff McDowell, VP of 
global alliances at BlackBerry maker 
Research in Motion, at the time of 
the app's release. 

TOP FIVE 1 Wrigley's suspends, then terminates, e- 
BRANDING dorsement deal with Chris Brown after he's 

STORIES charged with assaulting Rihanna. 2 Pearl 

OF'09 Jam stars In Targeted to promote new album 
"Backspacer. "3 U2 appears in BlackBerry 
ad campaign. 4 Pharrell and Cornerstone 
launch new agency. S Canadian songwriter 
Dave Carroll rips United Airlines in a music 
video that goes viral. 
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NEW ALBUM includes TRY SLEEPING 

OF reeclem 

WITH A BROKEN HEART, 
EMPIRE STATE OF MIND 

(PART II) BROKEN DOWN, 
PUT IT IN A LOVE SONG 

(feat. BEYONCÉ) 
and DOESN'T MEAN 

ANYTHING 

ALBUM EVERYWHERE 
DECEMBER 15th 

CONGRATULATIONS TO BILLBOARD'S 
R&B / HIP HOP ARTIST OF THE DECADE! 

FROM YOUR J RECORDS FAMILY 
www.aliciakeys.com 10.11VEL<n..icmlp ..,,ndnrs,.,39.,..1;,411.mw.,. 
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I - INDIES 

The fixer: 
JASON 
ALDEAN 

AO 
Nashville's Broken Bow Beats 
The Indie Country Odds By Cortney Harding 

MUCH LIKE BECOMING a Mafia don, find- 
ing yourself at the top of Billboard's Top Inde- 
pendent Labels list can be a double -edged 
word. On one hand, it means a label has made 

it, slayed the competition and sold records w 
an ver- declining business. 

On the other hand, just as many Mafia dons 
end up at the bottom of the Hudson, so do la- 

bels that have topped this chart in recent years. 
Indeed, both Artemis, which reigned supreme 
for two years, and TVT, which held the top spot 
for five, have since closed up shop. 

Broken Bow, which tops the list in 2009 (as 
well as the Top Independent Imprints tally), 
not only faces the challenges of being an indie 
label, but also being an indie country label -a 
breed not known for longevity. The streets of 
Nashville are littered with the remains of folded 
labels, including Equity and Category I, but 
Broken Bow has proved its staying power. The 
label first appeared on the Top Independent 
Labels list in 2006, hung on in 2007 and came 
back this year; Broken Bow's superstar artist, 
Jason Aldean, didn't release an album in 2008. 
Other artists signed to Broken Bow include 
Dean Brody, Blake Wise and Krista Marie. 

Much of Broken Bow's most recent success 
is due to Aldean, who is also No.1 on the Top 
Independent Artists list. His album "Wide 
Open," which was released in April, has sold 
813,000 copies in the United States. accord- 
Mg to Nielsen SoundScan. The hard -rocking 

first single, "She's Country," topped Bill- 
board's Hot Country Songs chart, despite 
sounding more like an AC /DC track than a 

honky -tonk number, and has sold 1 million 
downloads. Additionally, the single "Big 
Green Tractor" has sold 939,000 downloads, 
while 'Hicktown" has shifted 403,000. 

Aldean was literally on his way out the coun- 
try music door when Broken Bow picked him 
up. "I'd had a bunch of deals fall through and 
was getting ready to leave Nashville when some 
folks from Broken Bow came to one of my last 
shows." Aldean says. "I pretty much had my 
bags packed when they called and signed me." 

Although he wasn't terribly familiar with 
Broken Bow before he joined the roster, he's 
been pleased with its management style. "Other 
labels want to steer the ship and they let me do 
what I want," Aldean says. "They have a very 
good team, and I have mplaints.' 

That team includes label GM Jim Verger, 
who credits Broken Bow's independent spirit 
and commercial success to founder and fun- 

BREAKING AND :. 
While It Remains To Be Seen If Others Can Replicate 

Broken Bow's Success, Here Are Five Of Its Most 
Effective Strategies 

DON'T TRY TO REMAKE YOUR 
ARTISTS Jason Aldean says his fa- 
vorite thing about Broken Bow is that 

he was never asked to change, and label 
GM Jim Verger agrees that giving an artist 
freedom should be a top priority. "We 
never change an act or their sound," he 
says. "People are really drawn to Jason be- 

se her a quality guy and they can tell 
he's sincere and genuine." 

2 LEARN FROM YOUR MISTAKES, 
AND MAKE SURE YOU HAVE 
PLENTY OF CASH ON HAND 

WHILE YOU'RE LEARNING Verger says 
the label had been around for tour years 
before it signed breakout artist Craig Mor- 
gan. "We kept grinding at it, and we were 
able to keep going because we had money 
and tenacity," he says. "There was never a 

point where we were trying to do it on a 

shoestring and a prayer!' 

SEIZE DIGITAL OPPORTUNITIES, 
EVEN WHEN OTHERS IN YOUR 
MARKETS ARE SLOW TO DO SO 

"When the album came out, we did all the 
traditional stuff, but we were also very ag- 
gressive in terms of digital and mobile," 
says Bob Morelli, president of RED, the 
label's distributor. "We went to iTUnee with 
sessions and deluxe versions, and we went 
to mobile carriers to position the tracks. 
We wound up with 'Big Green Tractor' as 

the No.1 ringtone, the first time ever for a 

der Benny Brown, who starred the label in 
1999. "Benny lives in Northern California, and 
he s always been a country music fanatic," he 
says. "He started out trying to introduce Cal- 
ifornia artists to Nashville, but quickly ran into 
a lot of politics and had labels turn him down. 
He decided at that point to start his own ven- 
ture." Brown funded the label himself using 
proceeds from his' vestments in real estate 
and auto dealerships. 

But all the money in the world can't guaran- 
tee an artist will break at radio, still the top 
measure of success in the country world. Bro. 
ken Bow has managed to beat the odds for a 

number of reasons, including ignoring the 
usual artist promotion hierarchy and not being 
afraid to shop a unique track. 

Scott Mahalick, PD at KUPL Portland, Ore., 
and-director of FM programming for Alpha 
Broadcasting, says Broken Bow made Aldean 
e priority even when fogner labelmate Craig 
Morgan had a more established career. "In other 

TOP FIVE -WideawakeEntertainmentacquiresDeathRowRecords'as- 

INDIES sets in auction. 2 Sony Music makes strategic investment in 

STORIES the Independent Online Distribution Alliance. 3 The Orchard 
OF sock expands physical distribution business; CEO Greg Scholl de- 

parts. 4 Touch and Go shutters distribution, continues label 
as catalog -only imprint. 5 Danger Mouse releases new album 
with Sparklehorse as a blank CD -R after legal dispute with EMI. 

country act, and we did it because we tar- 
geted-Jason's younger audience." 

Morelli adds that RED focused on con- 
necting directly with consumers. "We have 
50,000 people on our in -house country e- 

mall promotion list, and we reached out to 
them," he says. "This isn't something that's 
typical in the country market. But we were 
doing everything, like loading his songs 
onto online jukeboxes and really getting 
targeted with our [search engine optimiza- 
tion] and online ads" 

I NO MATTER HOW MUCH 
OFFBEAT PROMOTION YOU DO, 
RADIO IN STILL KING -AND 

CONFIDENCE MATTERS TO THE KING 
"They are the little label that runs a compet- 
itive, full -scale promotion operation," says 

Scott Mahalick, PD at KUPL Portland, Ore., 
and director of FM programming for Alpha 
Broadcasting. "They feel and act and, in 

some cases, beat the bigger labels. I think 
the proof on breaking through is in the hits. 
They have a mega -star in the making and 
know how to use him." 

DON'T BEAFRAID TO EMPHASIZE 
THAT YOUR ARTIST IS A STAND- 
UP GUY, LITERALLY "One other 

promotion we're doing with Jason involves 
sending life -size stand -up cutouts to re- 
tail," Morelli says. "We're planning on plac- 
ing 2,000 more around the country. They 
are pretty hard to miss" -CH 

words, no seniority list," Mahalick says. "They 
seem to run like à nonunion shop. They show- 
cased him in Vegas at the [Academy of Coun- 
try Music[ Awards on Freemont Street and made 
sure all the radio guys were VIPs at his big stage 
performance. We were standing with regular 
people with real and excited reactions from 
everyone that was there. They brought him to 

dinner and a visit, not to play or promote. It was 

real bonding and relationship -building." 
Bill Hagy, OM/ PD at WXBQ Bristol, Va., 

credits Broken Bow's timing. "I'm sure Bro. 
ken Bow saw an opportunity and was commit. 
ted to pushing songs like 'Hicktowo and 
'Johnny Cash' because there was nothing else 
like the sound of these songs. The label, A &R, 

artist management and whoever the other play- 
ers are had their crystal ball on full magnifica- 
tion. Add to this the label efforts to keep Aldean 
'radio- friendly.' To wit, Jason Aldean has not 
gotten too big for his britches to date 

Verger says at this point, his not sure whether 
Broken Bow represents a new trend in the coun- 
try market. "We're not paying attention to other 
labels at this point," he says. "I think thebiggest 
trend you're going to see is artists coming off 
major -label deals and starting their own labels. 
But I've seen enough labels come and go to know 
I cant really predict anything." 

Additional reporting by Ken Tacker. 

00 YEAREND DOUBLE ISSUE 
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THIS YEAR WOMEN ROCKED OUR WORLD! 

A You've got got it all. Talent, beauty and vision. Borm 
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PAID BY 
THE WORD 
Music Publishers Seek Compensation For Bundled Lyrics 
In Music Downloads By Ed Christman 

WHEN APPLE UNVEILED ITS 
w "iTunes LP" format in Septem- 

ber , label executives applauded the Mi. 

native because they hope the indusion 
ofartwark and other digital extras may 
help spur album sales. 

Music publishing executives like 
Mines LP too, but for a different 
mason. They see it as a way to fulfill a 

long- cherished goal: to generate in- 
mental revenue from the inclusion 

of lyrics with album and single -track 
downloads (Billboard, !lily 22, 2006). 

"I don t know what the amount will 
be but there should be an additional 
royalty on top of the current royalty 

and l don't expect it robe anunreason- 
able amount." the head of a leading 
independent music publisher says, 
echoing a sentiment that's common 
among other top publishing execs. 

Collecting a royalty when lyrics are 
included in music downloads sounds 
like a straightforward proposition. But 
it would represent a fundamental shift 
from how publishers have historically 
treated the inclusion of printed lyrics 
M physical albums, where they have 
typically allowed labels to include the 
woods to their songs in CD booklets 
without additional charge. If music 
publishers succeed in getting royal- 

AGENDA 
ITEMS 
Bright Ideas For Publishers 
In The Coming Year 

We need to make song 
licensing easier. That is sort 
of an umbrella statement in 

that it covers everything 
from having a meaningful 
commercial dialogue with 
media users to having discussions with soci- 
eties around the world and conversations in 

r shop about business procedures. The 
world is changing rapidly due to technology 
and the result Is that everyone's expectations 

ties when their lyrics are included with 
digital track and album downloads, it 
raises the possibility that they'll seek 
the same compensation for printed 
lyrics that accompany CDs. 

"The way it has been handled in the 
past on physical albums may be dif- 
ferent than the way it will be handled 
in the future, " an indie publishing ex- 

e cutive.says. 
The publishing industry's efforts to 

secure royalties in these cases is part 
ofa broader campaign that picked up 
steam in 2009 to monetize online use 
of song lyrics. In recent years, the 
National Music Publishers' Assn. 

about how easily and quickly things can be 
done has accelerated. Music publishing is 
the song -licensing business, and we have to 
make it easier." 

-David Johnson, chairman /CEO, 
Wamerr /Chappell Music 

"A good idea for the new 
year is for music publishers 
to go back to their roots to 
the early 1900s when they 
actually produced and li- 
censed music versus what 
they do now, which is just licensing music. each 
then, they y produced the music and licensed 'Rfor 

piano rolls. Or they would commission com- 
posers to create musical works and then go out 
and hire orchestras to perform it. Today, we need 

N MPA) has sent cease -and -desist no- 
cer to hundreds of Web sitespostlng 

Beres without permission. But in Au- 

gust, peermusìc, Warner /Chappell 
and Bug Music filed copyright in- 
fringement suits against Web site op- 
erators that posted lyrics without 
permission (Blllboard.bir, Aug. 24), 
marking an escalation in the indus- 
try's efforts to secure proper compen- 
sation for lyrics. 

Lyric search engines and other 
third -party sites seeking permission 
toreproducelyric typically go through 
Sony subsidiary Gracenote or Lyric - 

Find, both of which licenses lyrics 
from publishing companies. 

Some publishing sources suggest 
that Gracenote could become the ve- 

hicle supplying iTunes with the abil- 
ity to include lyrics in a download. 
Cracenote VP of business develop - 
nr of Ross Blanchard says the com- 
pany is working with iffines on the 
lyrical component of iTunes LP, but 
adds, "There is a role for us to play in 
this. We could make life easier for all 

involved." " 
An iTunes spokesman declined to 

comment. Sources say that so far la- 

bels have been approaching music 
publishers on an album- by.album 
basis to secure permission to include 
lyrics with iTunes LP downloads. 

Another publishing source suggests 
that iTunes may be trying to cut a deal 
with the NMPA on including lyrics 
with downloads. NMPA president 
David Israelite wasn't immediately 
available for comment. 

iTunes lists 24 LP titles, ranging from 
catalog albums to new releases. The LP 

listings for the Doors' self- tided debut 
album. the Grateful Dead's "American 
Beauty," Paramore's "Brand New Eyes" 

and John Mayer's "Battle Studies" ex- 
plicitly mention that lyrics are included 
with the download. 

While some publishing executives 
are adamant that they should be paid 
royalties for lyrics that are included in 
downloads, they aren't sure whether 
the labels or iTunes should have to pay 
them. Major -label executives say that 
iTunes would be doing the paying, ei- 

ther to GraceNote or to the publishers 

to be more involved in the creation and produc- 
tion of music. While that may sound like an en- 
dorsement for publishers 5e become record la- 

bels, it is -but not as we know the labels today. 
We started the 429 Records label with Kings of 
Leon and signed a band [called] the Features, 
where we made videos and helped with tour 
support and did e lot of other things. Most pub- 
lishers are not involved in the vent step of man- 
ufacturing, marketing and promoting records. 
But with digital distribution, we service music to 
over 60 different retail outlets now." 

-John Rudolph, CEO, Bug Music 

"Music publishers could start doing their own 
360 deals. We already are investing more in 

masters, have signed some artist and songwdt- 
ersfor management, and we have paid for video 

directly or through the labels, the way 
it handles payments for pass- through 
mechanical rights on iTunes digital 
downloads. 

Some music publishers hope to col 
lectroyalty payments from iTunes and 
other prospective online retailers in- 

terested in selling musk downloads 
with lyrics. That's because such an 
arrangement would finally provide 
publishers with a way to audit digital 
sales, something they've long sought. 
But if neither Gracenote our the 
NMPA reaches a deal with Apple, then 
publishers would have to rely on la- 

bels to distribute whatever royalties 
Apple agrees to pay for lyrics. 

A senior executive at an indie pub- 
lisher says, "Our ultimate goal is to get 

paid a rate, a penny rate, and we would 
be supplied that data directly through 
to us or our agent." 

How much revenue is at stake? "If 
iTunes starts delivering lyrics with 
every song, then there might be a great 
business there." an executive with a 

major publisher says. 

A top official at an indie publisher 
qualifies that expectation: Will it be 
a huge business? No. But it could be 
a meaningful business. 

TOP FIVE 
PUBLISHING 
STORIES 
OF'09 
i Publishers reach settlement 
with labels over payment of 
pending and unmatched roy- 
elties.2 Digital services begin 
paying retroactive royalties 
for interactive streams and 
subscription downloads. 3 
Copyright Royalty Board is- 
sues final determination on 
mechanical royalties. 4lm- 
a9em Music Group acquires 
the Rodgers & Hammerstein 
song catalog. 5 Universal 
Music Publishing Group be- 
comes worldwide administra- 
tor for the Warner Bros. Enter- 
tainment music catalog. 

and promotion. Ifyou own 
masters, do the p 

and urn management, that's 
a 360 deal, although we 
don't do any merch stuff be- 
cause we don't know that 
world.Artistdevelopment involves more rights 
today than in the past and it requires mom areas 
of expertise. Soforan artist like Laca,we signed 
her to an exclusive publishing deal and paired 
her with producer Laney Stewart and are pay - 
ingforthem to record five or six tracks,and we 
are paying for radio promotion. She doesn't 
have a label deal yet so there could be other in- 

vestments to make before that deal is signed. 
We may do a whole album for her." 

-Kathy Spanberger, president /COO of the 
Anglo-American region, peermusìc 

ILLUSI PATION BY KEITH NEGLEY 
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"IT'S THE GRAMMYS® TRICK!" 

LMFAO 

-73410-9ek 
Grammy® -Nominated 

Best Electronic /Dance Album 

LMFAONEWS.COM 
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STAYI N' 
ALIVE 

The Top 10 Strategies Music Merchants Used To 
Move Product In '09 By Ed Christman 

IANS WORLD EXPERIMENTS WITH 
ICING 

I other retailers have toyed with lower CD 
none have gone as far as Trans World En- 

tertainment did in 2009. Trans World, the largest 

of the remaining traditional music retail chains 
in the United States. persuaded Universal Music 

Group. Sony Music Entertainment and EMI 
Music, as well as a large number ofindie labels, 

to participate in a test to price all CDs in certain 
stores at 59.99. By November, the chain had ex- 

panded the experiment to 118 stores in about 30 

markets, securing wholesale pricing of about 
56.5047.50 per CD. 

After earlier stages of the Mal demonstrated 
that the lower prices helped boost sales, the ma- 

jors countered with concerns that it may be sim- 
ply detracting sales from other merchants. to 

the latest phase of Trans World pricing iMtia- 
tive is to examine whether the $9.99 priee point 
generates enough incremental sales for t to be 

profitable for the labels without cannibalizing 
sales elsewhere. 

As Trans World flirted with lower pricing, it 
protected its bottom line by dosing about 125 

stores andresisted drawing heavily from its $150 

million revolving credit facility. 
'The 59.99 experiment was quite impres- 

sive,' Newbury Cornice CEO Mike Dreese says. 

You can walk into their store and see a state. 

ment being made with straight, clear market- 
ing. It's the kind of experiment that this 
industry needs to engage in." 

(TUNES OFFERS VARIABLE PRICING 
As the world's dominant music merchant, 

Siesplyythe Best (Buy): 

CHICNENFOOT 

Apple's [Tunes storefnalb rlented to calls from 
major labels to implement variable pricing on 
digital t k downloads, charging $1.29 for hit 
songs and either 690e99 cents on other tracks 

While the $1.29 price point has yielded fewer 
unit sales for hit titles. it ha4helpcd increase 

overall music revenue at iTitnes.'Ihe repricing 
also demonstrated that consumers who didn't 
buy catalog nooks at 99 cents don't want them 
for 69 cents either. "It showed that Flexibility on 
pricing was good for them and it was good for 

us, or distribution executive says. "It took 
some heat off the debates on howthey sell songs." 

AMAZON POSTS DAILY DEALS 
Although it remains far behind market leader 
iTunes, Amazons MP3 store continued to pick 
up market share thanks to initiatives like its °deal 

ofthe d t J.pecia Is. While he mornotion began 

runningin2008 t keep g on 

a regular basis, t beg having a real sales - 

pact this year. After Amazon featured C hrr ette 

Michele's album "Epiphany" as a 6299 MP deal 

of the day, the set debuted at No 1 on the trill 
board 200 for the week ending May I0. Similarly, 

Third Eye Blind's "Ursa Major" debuted on the 

album chart at No. 3 for the week ending Aug. 
23 after Amazon featured It as a $3.99 M P3 deal 

of the day. 

RECORD STORE DAY EXPANDS 
Music Monitor Network, the Assn. ofIndepen- 
dent Media Stores and the Coalition of Inde- 
pendent Music Stores built upon the success 

of Record Store Day -music retailing's best 
new ideá of 2008 -by expanding it into inter- 

CONGRATULATIONS TO OUR 
GRAMMY NOMINEES 

BLACK EYED PEAS: 
Record of the Year - "I Gotta Feeling" 

Album of the Year - The E.N.D. 
Best Pop Performance By A Duo Or Group 

With Vocals - "I Gotta Feeling" 
Best Pop Vocal Album - The E.N.D. 

Best Dance Recording "Boom Boom Pow" 

JOHN LEGEND: 
Best Male Pop Vocal Performance - "This Time" 

BEYONCÉ: 
Album of the Year - 1 am... Sasha Fierce 

Best Contemporary R &B Album - 1 am... Sasha Fierce 
(Toby Gad - "If I Were A Boy ") 

SHREK THE MUSICAL: 
Best Musical Show Album 
(Dream Works Theatricals) 

TWILIGHT: 
Best Compilation Soundtrack Album For Motion Picture, 

Television, Or Other Visual Media 
(Summit Entertainment) 

THE DEREK TRUCKS BAND: 
Best Contemporary Blues Album - Already Free 

(Warren Haynes - "Back Where I Started ") 

cherry lane 
music publishing Create. We'll handle the rest. 
company, inc. 
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 TOP FIV 
RETAI 

STORIE 
OF '0 

1 Circuit City liquidates its operations, closes all its remaining 
stores.2 Apple's iTunes store rolls out variable pricing. 3Sony 
Music reprices front -line and catalog titles under its Accel pro- 
gram. 4 Alliance Entertainment successfully completes a' 
prepackaged Chapter 11 bankruptcy reorganization. 5 Virgin 
Megastores closes remaining U.S. locations. 

national markets and becoming more aggres- 

sive in securing attention-grabbing exclusives. 

Labels and other suppliers rallied to support 
the effort with 82 exclusive titles, including 
Wilco's "Ashes of American Flags' DAD, which 

debutedat No.1 on Billboard's Top Music Video 

Sales chartfor the week ending April 19. Music 

Monitor Networkestimatedthatparticipanng 
ctailers postedaverage sales gains of20 %over 

list year's even 

NEWBURY COMICS GOES SOCIAL 
The potential promotionalpower ofordlne plat- 

Ti rats finally kicked in this year for Newbury 

s, a leading innovator among music re tail 
`loins. Byexploiting its Facebook page. Twitter 
tied, Websireande- manlier, "wecan reallymove 

rile needle on a given day, CEO Mike Dreese 

islys. For example. on Nov. l f, the chain alerted 
i . customers through its e-mail newsletter Thai 

it would hold a four -hour sale on used CDs the 

following day in all stores. Then. oe the day of 
the sale, Newbury posted word of t he even) on 

its Facebookpageand'roitter feed.The increased 

foot traffic from the Flash sale enabled Newbury 

to post a 342% surge in used CD revenue and 

and a 26 % jump ul the chains overall profit for 
that daycompared with the suCte day a year ear- 

lier, he reports. 

HASTINGS FOCUSES ON VALUE 
As labels kept cutting wholesale prices on cat. 
log tides this year. the gap between new alalog 

tides and used product has narroased. pres 

Mg a challenge for Hastings entertainment, 
whereused dies account fig 10 %- 211 %nfrnusio 
sales us the single digitper. rags of sales 

they typically account for at most oduei chains. 

Inrespoose, Hastings lowered its alreadyat 

five prices on used CD titles, the late 
' 

- 

t- 4 .... 'a. 
ChRC, 

FG. 

'éoror oro 

'-' Kiting the 
Target: 

CHRISTINA 
AGUILERA 

Tian of why distribution exe n 
nsistenrly rate the chain as one of the besamncinthe busi- 

ness. "They are smart; theypaygreat attention te 

detail," one distribution head says. They Con- 

tinue to play with just the right price message.' 

VERIZON STAYS RELEVANT 
Apple's iPhone has revolutionized the mobile 
music market (see story, page 12), overshadow. 
Mg nearly anything else occurring in the U.3'. 

mobile music sector. But while AT &T retains ex. 

elusive U.S. rights to the iPhone, Verizon W re- 

less remainsan important fort mobilem 
with distribution executives deeming the nation's 

largest wireless carrier as the best i n scldn g music. 

"Everyone is selling ringtopes, but they are sell - 

ing tracks and bundles, "anexecufive says -"They 
are head and shoulders above the oriro' r cahiers." 

TARGET SNARES KEY EXCLUSIVES 
Target is hardly new to music exclusives, hav- 
ing had exclusive dibs on such releases as 

Christina Aguilera s "Keeps Gettio Better: A 

Decade of Hits" and John Legend's "Live From 
Philadelphia," as well as various deluxe ver- 
sions of other albums. But 2009 marked the 
year that Target finally staked a claim for itself 
as a genuine contender for high -profile exclu- 
sives, landing Prince's three -disc set "I otu: 
P lowly," which has sold 397.000 units, and 
Pearl jams "Backspacer." which has racked up 

sales of 384,000units, according to Son ndSczn- 

The chain also opened a special sect's on on 
iTunes, where it sells exclusive relcaHia. 

ALLIANCE STAYS DEFENS I V E 

Distribution company Alliance Entertainment 
draws praise in the industry for taking a defen- 
sive approach to its business, whichhas enabled 
it to stay alive. In May, it completed a prepack- 
aged Chapter 11 that removed some 8000 mil 
lion in debt from its balance sheet and made 

creditor Citigroup its new owner. Now that Al. 
Hance has addressed its financial challenges. a 

senior distribution executive says it has once 
again become aggressive working with thy. 

majors on promotions and ú exploring now rc 
lail and supply -chain models. 

BEST BUY SCORES WITH 
CHICKENFOOT 
At the beginning of the decade. Best Buy 
launched its own Redline Entertainment indie 
label The imprint eventually became the vehi- 

cle through which the big -box chain -released 
some of its retail exclusives. But in 2009, Best 
Buy executive Gary Arnold, who started Red- 

line, signed the supergroup Chickenfoot to the 

label, with the intention of distributing the 

group's music through other retail outlets , 
well Featuring ex -Van Halen singer Samo 

Hagar and bassist Michael Anthony, guitarist 
Joe Satriani and Red I lot Chili Peppers drurm 
mer Chad Smìrh. Ch Ickenfoors self -titled debut 

album has sold 172.(100 units In the United 
States, according to Nielsen Soundscan. In 
line, Satrlani told Billboard that 'Cat l and Fes, 

Buy showed true corn miunerrt to getting the 
music to as many people a. possible" -, 

www.billboard.biz 27 

"MIJSN; IS 111E 
UNIVERSAL LANGUAGE 

AND WE SPOKE FLUENTLY." 

This AFE tour was incredible. I got to see things I've never 
seen before; meet and connect with so many interesting, 

fun, amazing people; eat new foods; perform for thousands; 

gain new fans; and best of all, I got to play MUSIC every day. 

How awesome it was to bring aloha to the lives of the troops 
who are working so far away from home. It made me so 
happy to see the young American kids and teens rocking 
out to the music alongside Okinawan or Japanese natives. 
Music is the universal language. It knows no boundaries in 

3 . age, color, or gender. It almost brought a tear to my eye to 
realize that what I was playing and singing was bringing 

I, people ti t l,Q,_, d ra -",Ec't 4f :.,q' r 9 n,a 't stty - Hawaiian -born singer /songwrterAnuhea on her flog 

FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR - 

ARMEDFORCESENTERTAINMENT.COM. 
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digi-cards 
R UNIQUE WORIOWIDE MULTIMEDIA DELIVERY 

NIGH QUALITY MULTIMEDIA WITH DIRECT DOWNLOAD 
APPLICATION FOR CELL- PHONES. COMPATIBLE WITH 
ANY MULTIMEDIA DIGITAL PLAYER AND ALL TYPES OF 

COMPUTER SYSTEMS. 

www atuifolIAM . lf sIc:coriÌ 
OVyIW OIG1f;ÇAROS ÇOM : :... 

NINI NO BLESS = DENIS LE PAGE 
N'Tnná;Lytrss MAL Miiw i M 

V.I.. 1 
_ E 

.-...,ß Ill id, 
World renowned, million seller top ten 
Billboard, for 5 years with 3 times #1 

This recording artist returns with 
new tranny music since Lime, 
Vogue, Katmandu fame, releasing 
no less than two albums a year, 
a feat never seen since the 60's. 
Original tranny, disco galore! 
Playing in top clubs world wide 
and available at all AMAZON, t Dlstnhmea expApsiÓÓin caned. by 

iTUNES and all other major sites. 'r depnol..nn,i.neoóz 

Contact us for records, 
concede and other activities. 

11115, Maroon, Montreal 
Quebec, Canada 

c Records 3A2 
(5141331.1039 Tel. ^ 
(514) 331.0030 Fax 
(514) 296.1039 Cell. 

ecords ®hotmail.com 
denis- lepage@hotmail.com 

MGMQMIRAGE 
ENTERTAINMENT 

We apologize for the misprint on the MGM MIRAGE' Enterlainment 

congratulatory ad for Madonna and Guy Oseary. 

MGM MIRAGE Entertainment recognizes and congratulates 

Guy Oseary for winning Top Manager 

Ina jam: JAMMIE THOMAS - 
RASSET (left) with her 
lawyer BRIAN TODER; 
opposite page: Swedish 
judge TOMAS NORSTROM 

LAYING 
DOWN 
THE LAW 
The Five Legal Cases That Defined -The Year 
In Music By Ben Sheffner 

ALMOST A DECADE AFTER the major labels launched their legal assault on Napster, courts 
re still writing the rules of the road for the music business' digital future. Companies can't set out 

to build a business based on their users' infringement of copyright, courts had already ruled. But 

the precise meaning ofthat dictate remains in doubt. What steps must sites take to combat infringe- 
ment? What are the proper penalties for those who infringe? This year, courts inched toward res- 

olution of these questions, giving labels, publishers and artists a bit more certainty as they decide 

whom to work with and whom to sue. Below are 2009's top five cases that will shape the future 
of the business. 

UMG RECORDINGS V. VEOH 
NETWORKS 
In September, a federal judge in Los Angeles 
ruled decisively against Universal Music Group 
in the label's copyright suit against video- sharing 

site Veoh.com. UMG had argued to the court 
that Veoh was liable for crgyright infringement 
by encouraging users to upload videos, which 
Veoh translated into the proper format, organ- 
ized and categorized, then ultimately streamed 
to millions of web surfers -all without paying 
copyright owners. But the court held that Veoh 

qualified fora "safe harbor" under the 1998 Dig- 

ital Millennium Copyright Act, because the site 

followed a policy of promptly taking down videos 
upon notification from UMG and kicking 're- 
peat infringers off the site. 

In the pre- Internet world, the burden was al- 

ways on the distributor to obtain proper licenses 
before exploiting a copyrighted work. But the 

ruling in the Veoh suit dealt a significant blow 
to copyright owners efforts to maintain total con- 

trol. Under the court's interpretation of the 

DMCA, a Web.based company can enlist its users 

to upload unlicensed works, and it's up to the 

copyright owner to issue takedown notices- 
sometimes multiple times. If upheld on appeal, 

the decision represents a major shift in power 
from copyright owners toward online compa- 
nies that rely on usengenerated content. 

CAPITOL RECORDS V. THOMAS - 
RASSET; SONY BMG MUSIC 
ENTERTAINMENT V. TENENBAUM 

28 YEAR -END DOUBLE ISSUE 
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Of the more than 17,000 indi- 
viduals the major labels tar- 

geted for downloading and 
"sharing" songs through peer - 

to -peer networks, only lam - 

mie Thomas- Rasset and Joel 

Tenenbaum fought all the may 

to trial. Thdy.both lost badly. 

A Minneapolis jury socked 
Thomas- Rasset with a whop- 
ping 81.9 million verdict for 

infringing 24 songs, and a Boston jury ordered 
Tenenbaum to pay $675,000 after he admitted 

to infringing 30 works. 

The labels announced in late 2008 that they 

would stop initiating new suits against individ- 
ual file sharers, so more such trials seem unlikely. 

But the enormous size of these verdicts could 

haver lasting impact on all copyright owners who 

litigate or even threaten lawsuits. The awards are 

under s us snack as unconstitutionally races - 

ve e or both cases, the court could 
soled step of ruling that the 

copyright statutory damages. 

inarionwould deprive copy - 

powerful defensive tactic, it 
the enforcement of their rights 

rated and more expensive. Depend. 

outcome of past -trial motions and ap- 

the labels' victories against Thomas- Rasset 

old prove Pyrrhic. 

unP 
stitution 

Since such ac 

right owners 

mg 

SWEDEN VS. THE PIRATE BAY 
It wasetyour average legal proceeding -it was 

part trial, pan spectacle. And the case against 

the opera tors of the Pirate Bay, the world's most 
popular access point to the BitTorrent file. 
sharing network, was odd to U.S. legal ob. 

servers for another reason: It combined a 

criminal case brought by the government of 
Sweden with a civil copyright action pressed 

by major record labels, movie studios and game 

publishers. But the end result was familiar to 

those who had witnessed similar fights in the 

United States against piracy facilitators like 
Napster, Grokster, Aimster, TorrentSpy and 
Usenetcom: a verdict for the plaintiffs and 

harsh punishment -a year in prison and an 

ward of S3.5 million in damages -for the four 
individual defendants. 

But as with the earlier victories. the practical 

importof the case is harder to pin down. Yes, it's 

anatherclearstatementthat facilitation of piracy 

is illegal. But the Pirate Bay's servers have al- 

ready migrated several times to other countries, 

users il easily migrate to other ar sires, 

and appeals will dragon for years. The case is a 

stark reminder that even big legal victories don't 

sarily translate into big reductions in copy- 

right infringement. And there a, lots of other 
Pirate Bay w orbes ready to step into the now. 

convicted defendants' shoes. 

BRIDGEPORT MUSIC V. UMG 
RECORDINGS 
If anyone still doubts that recording artists must 
obtain proper licenses before incorporating sam- 
ples of others' works into songs, the U.S. Court 

of Appeals for the Sixth Circuit cleared up that 
confusion Nov. 4. That's when the court issued 

a decision upholding a jury verdict of 588,980 
against Universal for sampling George Clin- 
tons lyric "Bow wow wow, yippie yo, yippie yea" 

and the word "dog" from "Atomic Dog' in a 1998 

song called "D.O.G. in Me' by B &B group Pub. 

lic Announcement. 
Universal had contended that the sampling 

of the famous musical phrase was a fair use for 

which a license or payment wasn't required. f m 

the jury didn't buy that argument. and theconnro 

of appeals held that the jury: verdict was -not 
unreasonable.' The Sixth Circuit's ruling- or . 

to mention more than 500 similar sampling Izrr 

suits filedby Bridgeport -sends a, learmessage 

to artists and labels: If you want to sample, first 
get a license. And don't expect the fair use de. 

fen se to protect you. 

ARISTA RECORDS V. USENET.COM 
In 2005, copyright owners achieved one of their 
most significant legal victories, when the Supreme 

Court held in MGM v. Grokster that peer -to-peer 

infringement facilitators could be held liable for 
"inducing" theirusers to infringe. But the Grokster 

decision didotwipe out piracy, and its strong en- 

dorsement ofthe inducement doctrine hasn't re- 

sulted in a slew of subsequent court victories for 

labels and studios. Nonetheless, a federal court's 
June 30 decision in Arista Records v. Usenetcom 
was another setback for sites that seek to build a 

business based on users' copyright infringement. 
Among the factors the court cited as support 

ing liability were Usenet's overwhelming use of 
the service for infringement. the fact that the site 

advertised the availability of infringing works and 

the technical assistance itprooded to users seek. 

ing pirated material. The court also noted tha 

Usenet could have, butrefused to. on ploy lìhor, 
toblockdowrdoadsofinfringingmatcrial .Though 
Usenet may be a relatively small and obscure coo - 

erafthe Internet. the ruling could still pressure 
other questionably legal online services to take 

concrete steps to combat user pie, v. And the 
mart's opinion will be cited for years to come by 

mpyrightowners seeking to shutdroo more rio- 
Ible, and harmful, piracy- facilitating sites. 

WANTED 
World's Best Songwriters 

& Musicians 

We are Looking for New 
"Top 10" 

"Hit Pop Songs 
with Music" 

aafOinealler 
Contact: 

George LaMoureaux 
E -Mail: 

george@worldsbestsongwriters.com 
caw w. worldsbestsongwriters.com 

yÇ 20119, world's Best Snngu rilers and \Iusieians. All rights reserved. 
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160 SHOWS, 2 MILLION TICKETS SOLD 
24/02/09 NICE PALAIS NIKAIA 

26/02/09 ANTWERP SPORTPALEIS 
28/02/09 ROTTERDAM AHOY 
01/03/09 ROTTERDAM AHOY 

05/03/09 REGENSBERG DONAU ARENA 
06/03/09 FRIEDRICHSHAFEN MESSEHALLE 

08/03/09 OBERHAUSEN KOENIG-PILSNER ARENA 
09/03/09 PARIS 0NMINP0RT / EERCY ARENA 

12/03/09 MANNHEIM SAP ARENA 
14/03/09 STUTTGART SCHLEVERHALLE 

17/03/09 LEIPZIG ARENA 
18/03/09 BERLIN 02 ARENA 
21/03/09 GENEVA ARENA 

22/03/09 ZURICH HALLESTADION 
24/03/09 BUDAPEST PAPP LASLO SPORTARENA 

25 /03/09 VIENNA STARHALLE 
27/03/09 FRANKFURT FESTHALLE 

28/03/09 NORNBERG ARENA NURNBERGER 
30/03/09 COLOGNE LANXESS ARENA 

01/04/09 HAMBURG COLORLINE ARENA 
02/04/09 HAMBURG COLORLINE ARENA 

04/04/09 HANNOVER TUI ARENA 
06/04/09 MUNICH OLYMPIAHALLE 
07/04/09 MUNICH OLYMPIAHALLE 

08/04/09 DORTMUND WESTFALENHALLE 
11/04/09 GLASGOW SECC ARENA 
12/04/09 GLASGOW SECC ARENA 
13/04/09 ABERDEEN AECC ARENA 

16/04/09 BIRMINGHAM NIA 
17/04/09 BIRMINGHAM NIA 

19/04/09 DUBLIN THE 02 
20/04/09 DUBLIN THE 02 

22/04/09 BELFAST ODYSSEY ARENA 
23/04/09 BELFAST ODYSSEY ARENA 
25/04/09 MANCHESTER MEN ARENA 
26/04/09 MANCHESTER MEN ARENA 

28/04/09 NEWCASTLE METRO RADIO ARENA 
29/04/09 LIVERPOOL ECHO ARENA 
01/05/09 LONDON THE 02 ARENA 
02 /05/09 LONDON THE 02 ARENA 
04/05/09 LONDON THE 02 ARENA 

22/05/09 PERTH BURSWOOD DOME 
23/05/09 PERTH BURSWOOD DOME 

26/05/09 ADELAIDE ENTERTAINMENT CENTRE 
27/05/09 ADELAIDE ENTERTAINMENT CENTRE 

30/05/09 MELBOURNE ROD LAVER ARENA 
11 /05/09 MELBOURNE ROD LAVER ARENA 

03/06/09 NEWCASTLE ENTERTAINMENT CENTRE 
04/06/09 NEWCASTLE ENTERTAINMENT CENTRE 

06 /06/09 SYDNEY ENTERTAINMENT CENTRE 
07/06/09 SYDNEY ENTERTAINMENT CENTRE 
09/06/09 SYDNEY ENTERTAINMENT CENTRE 
10/06/09 SYDNEY ENTERTAINMENT CENTRE 

12/06/09 BRISBANE ENTERTAINMENT CENTRE 
13/06/09 BRISBANE ENTERTAINMENT CENTRE 
15/06/09 BRISBANE ENTERTAINMENT CENTRE 
16/06/09 BRISBANE ENTERTAINMENT CENTRE 

18/06/09 MELBOURNE ROD LAVER ARENA 
20/06/09 MELBOURNE ROO LAVER ARENA 
21/06/09 MELBOURNE ROO LAVER ARENA 
23/06/09 MELBOURNE ROD LAVER ARENA 
24/06/09 MELBOURNE ROD LAVER ARENA 

26 /06/09 SYDNEY ENTERTAINMENT CENTRE 
27/06/09 SYDNEY ENTERTAINMENT CENTRE 
29/06/09 SYDNEY ENTERTAINMENT CENTRE 
30 /06/09 SYDNEY ENTERTAINMENT CENTRE 

03 /07/09 NEWCASTLE ENTERTAINMENT CENTRE 
04/07/09 NEWCASTLE ENTERTAINMENT CENTRE 

14/07/09 MELBOURNE ROD LAVER ARENA 
15/07/09 MELBOURNE ROD LAVER ARENA 

17/07/09 SYDNEY ENTERTAINMENT CENTRE 
18/07/09 SYDNEY ENTERTAINMENT CENTRE 

20/07/09 BRISBANE ENTERTAINMENT CENTRE 
22/07/09 BRISBANE ENTERTAINMENT CENTRE 

23 /07/09 BRISBANE ENTERTAINMENT CENTRE 

25/07/09 BRISBANE ENTERTAINMENT CENTRE 
26/07/09 BRISBANE ENTERTAINMENT CENTRE 

29/07/09 MELBOURNE ROD LAVER ARENA 
30/07/09 MELBOURNE ROD LAVER ARENA 
01/08/09 MELBOURNE ROD LAVER ARENA 
02/08/09 MELBOURNE ROD LAVER ARENA 

04/08/09 ADELAIDE ENTERTAINMENT CENTRE 
05/08/09 ADELAIDE ENTERTAINMENT CENTRE 

07/08/09 PERTH BURSWOOD DOME 
08/08/09 PERTH BURSWOOD DOME 

10/09/09 ADELAIDE ENTERTAINMENT CENTRE 
11/09/09 ADELAIDE ENTERTAINMENT CENTRE 

13/09/09 MELBOURNE ROD LAVER ARENA 
14/09/09 MELBOURNE ROD LAVER ARENA 

16/09/09 CANBERRA AUSTRALIAN INDOOR STADIUM 
17/09/09 CANBERRA AUSTRALIAN INDOOR STADIUM 

19/09/09 MELBOURNE ROD LAVER ARENA 
20/09/09 MELBOURNE ROD LAVER ARENA 

22/09/09 WOLLONGONG ENTERTAINMENT CENTRE 
23/09/09 WOLLONGONG ENTERTAINMENT CENTRE 

25/09/09 BRISBANE ENTERTAINMENT CENTRE 
26/09/09 BRISBANE ENTERTAINMENT CENTRE 

28/09/09 SYDNEY ACRE ARENA 
29/09/09 SYDNEY ACER ARENA 
15/09/09 BEATLE KEY ARENA 

17/09/09 SAN 308E HP PAVILLON 
18/09/09 LOS ANGELES STAPLES CENTRE 
20/09/09 PHOENIX IOBING.COM ARENA 

23/09/09 DALLAS AMERICAN AIRLINES CENTRE 
24/09/09 HOUSTON TOYOTA CENTRE 
26/09/09 CHICAGO ALLSTATE ARENA 
28/09/09 FAIRFAX PATRIOT CENTRE 

30/09/09 TORONTO AIR CANADA CENTRE 
02/10/09 BOSTON TD CENTRE 

03/10/09 PHILADELPHIA WACHOVIA CENTRE 
05/10/09 NEW YORK MADISON SQUARE GARDEN 

14/10/09 DUBLIN THE 02 
15/10/09 DUBLIN THE 02 

17/10/09 BELFAST ODYSSEY ARENA 
18/10/09 BELFAST ODYSSEY ARENA 

20/10/09 GLASGOW SECC 
21/10/09 GLASGOW SECC 

23/10/09 MANCHESTER MEN ARENA 
24/10/09 MANCHESTER MEN ARENA 
25/10/09 MANCHESTER MEN ARENA 

27 /10/09 LIVERPOOL ECHO ARENA 
28/10/09 SHEFFIELD ARENA 
30/10/09 BIRMINGHAM NIA 
-31/10/09 BIRMINGHAM NIA 

02/11/09 NEWCASTLE METRO RADIO ARENA 
03/11/09 NOTTINGHAM TRENT FM ARENA 

05/11/09 ANTWERP SPORTPALEIS 
07/11/09 COPENHAGEN THE FORUM 

09/11/09 OSLO THE SPEKTRUM 
- 10/11/09 STOCKHOLM THE GLOBE 
12/11/09 HELSINKI HARTWELL ARENA 

19/11/09 PRAGUE 02 ARENA 
20/11/09 FRANKFURT FESTHALLE 
22/11/09 MUNICH OLYMPIAHALLE 

23/11/09 FREIBOURG ROTHAUS ARENA 
25/11/09 STUTTGART SCHLETERHALLE 

26/11/09 ERFURTMESSEHALLE 
28/11/09 DUSSELDORF INS DOME 

30/11/09 OBERHAASEN KOPI ARENA 
02/12/09 ZURICH HALLENSTADION 
03/12/09 ZURICH HALLENSTADION 
05/12/09 LUXEMBOURG ROCKNAL 
06/12/09 ROTTERDAM THE AHOY 
08/12/09 LONDON THE 02 ARENA 
10/12/09 LONDON THE 02 ARENA 

12/12/09 BREMEN AWD DOME 
13/12/09 DORTMUND WESTFALENHALLE 

15/12/09 GENEVA ARENA 
17/12/09 VIENNA STADHALLE 

19/12/09 STUTTGART SCHLETERHALLE 
20/12/09 HANNOVER AWD ARENA 

P!nk and Roger, congratulations on a sensational world tour. 
Bill, Nick, Richard and all the team, thank you. 

Can't wait for the stadium shows in 2010. 

Barrie, Jenny, Doris and all at Marshall Arts 

'Australia and New Zealand promoted by Michael Coppel 
Photo. Kevin Mazur 

Alas-144a kits Ltd 
International Agency Q Concert Presentations 

Unit 6, Umpia village, 7 Chalcot Road London Eaglaad N W 18LH 

Tel. +44 207 58E 3831 E -mail. IDIONmarshallartscouk Webwwwmarshall- artscom 
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SING ITLI CE 
YOU MEAN IT 
How Soundtracks Can Resonate Without Being 
Part Of A Franchise By Ann Donahue 

IN 2009, THE SECRET TO SELLING A 
soundtrack was simple: Be Hannah Montana, 
be a vampire, or be Michael Jackson. 

The soundtrack to "Hannah Montana: The 
Movie" (Disney) finishes the year at No. l on Bilh 
board's Soundtracks chap, with 1.7 million copies 
sold in 2009, according to Nielsen SoundScan. The 
"Twilight soundtrack from Atlantic finishes sec 
ond,with 12million,and "Michaeljackson's This 
Is It' on Epic rounds outthetopthreewith 965,000. 

But if the Disney machine /undead /pop icon 
career paths aren't open to you, its valuable to look 

at the soundtracks to Fox's "Glee'and Fox Search- 
lighrs "(500) Days of Summer" for instruction on 
how to get film andTV music to resonate with pay- 
ing customers. In both cases, their usage of music 
was more than a place -filler -it was emotionally 
resonant to the story-and the projects were writ. 
ten from the ground up with music in mind. 

"Glee: The Music -Vol. Is comes in at No. 8 

this year with 341,000 copies sold. Its notable 
for two reasons: Unlike most of the titles ahead 

of it on the yearend tally, it's not based on a pre - 
xisting franchise that gives it an automatic boost 

in ss at retail. And while "Glee' does ex- 

traordinarily well in the demographic of women 
aged 18 -34, according to analysis by Nielsen, it 
isn't quite a ratings bamburner. The show aver 
ages around 7 million viewers each week, which 
puts it out of the top 25 of all shows on TV. 

The conceit of the program means the sound- 
track isn't traditional; "Glee" focuses on a high 
school glee club, and the songs on the soundtrack 

ns ofhits sung by the 

actors on the show. 
"I feel like there's some- 

thing about 'Glee that con - 
ect d'ff tw y" y 

Adam Anders, the show's 
music producer. "Our goal 
with 'Glee' is ton. dokaraoke 
and have all these sound like 
pop hits with jazz hands all 
over 't. 'Glee' has heart, and 

Screen gems: 'Glee'(top)end 
Hannah Montana: The Movie' 

people just want to go buy it." 
And unlike many projects where the songs 

are placed in a rush as the release date nears. An- 
dens says "Glee" creator Ryan Murphy comer up 
with a list of songs he d like to use in each episode 
at the script stage. 

On the film side, Fox Searchlight's "(5001 Days 
of Summer" went through a similar creative 
process. The m ned $32 million at the 
box office, according to BoxOfhceMojo.com, a 

perfectly respectable number for an independ- 
ent film. Its soundtrack sold 97,000 copies in 
2009, placing it at Na 21 on Billboard's year -end 

TOP FIVE 1 "Hannah Montana" and "Twilight" franchises continue to 
FILM/TV dominate soundtrack sales. 2 "Glee" shows unprecedented 

STORIES cooperation between a TV network and e record label. 3 
OF 'O9 "Michael Jackson's This Is It" earns $72 million at domestic box 

office, becoming top -grossing concert film of all time. 4 "Amer- 
loan Idol" remains most -watched TV show, averaging 25 million 
per week. SS The 2009 Grammy Awards' viewership totals 19.1 

million, up 10% from previous year. 

METER 
MADE 

Arbitron's New Ratin 
Up The Airwaves By 

A GIZMO NO BIGGER THAN A 
cell phone changed what consumers 
heard on the airwaves this year. 

Arbitron s Portable People Meter 
ratings service -based on a device that 
detects inaudible codes embedded ìn 
radio broadcasts- expanded to an- 
other 19 U.S. markets in 2009. Now 
programmers in 33 of the top 50 mar- 
kets have access to faster, more accu' 
rate day about how their audiences 

e radio. Arbinon plans to sign on 
16 more markets next Jr., 

The PPM is signifrun:ll affecting 

gs Service Shakes 
Paul Heine 

sic programming -which, in turn, 
is yielding mixed results for labels and 
artists. Athitmns old pencihand -paper 
diary system tallied only those stations 
that listeners remembered to write 
down. But since the PPM detects even 

-called "drive-by listening," mass - 
appeal formats where large numbers 
of listeners tune in for brief periods of 
time -such as mainstream top 40. 
adult top 40 and classic rock -are now 
accumulating higher ratings. On the 
flip side, formats that rely on small but 
dedicated audiences that stay tuned in 

longer are watching their ratings slip. 
'The mostgeneric. come- friendly sta- 

tioi rising, whilethe stations based 
on loyal fans are falling," veteran triple 
A progra mmertumedconsultant Chris 
Mays says. '"Phis is bad news for inter- 
esting, diverse radio programming." 

Even before the numberofPPM 
markets expanded, a 2008 study 

of eight major markets con- 
ducted by Annapolis, 
Md.-based research 
firm Research Director 
identified the formats 
most negatively affected 
by the initial transition to 

meter. Smooth Jazz, atone ri 
a vibrant upperdemo format, lost 
24.6 %ofìts audience, while adult R &R 

declined by 17.2 %, mainstream 
R&B /hip -hop 14.4 %, classical 10.7% 
and Spanish 103%. Mainstream top 
40, by contrast. saw a 5.3% gain, 
spurring broadcast chains to flip sta- 

tions with low ratings to the format. 
Already on a ratings het sneak, top 

40 picked up new outlets in five metered 
markets this year New York, LosAnge. 
les, Dallas, Detroit and Baltimore. And 

soundtrack chart, the sound. 
track to 'Transformers: Re. 

venge of the Fallen," which 
was 2009's biggest box -office 
grosser, sold 198,000 and 
ended up at No. 11. 

"(500) Days of Summer" 
screenwriters Scott Neu 
stadter and r Michael H. 
Weber took the unorthodox 
step of including sugges- 
tions for songs to use in the 
movie in the script before 

they had a deal for the film to be made. That's 
generally considered an industry no -no since 
it creates something of an obligation to get 
those songs cleared before the movie is put 
into production. 

But for Neustadter and Weber, the songs they 
picked stuck including the Smiths' °Please, 
Please, Please Let Me Get What I Want." which 
has a crucial role in the storyline. 

Finally, there's another trend from the 2009 
undtack chart Make your own movie or TV 

show. The deluxe version of Fabolous' "Loses 
Way" includes a bonus DVD with a 30.minute 
movie starring the rapper; it earns a No. 9 spot 
on the year -end soundtrack chart with 278,000 
copies sold. 

Adult Swim's animated series"Metalocalypse" 
-about the fictional metal band Dethklok that 
nevertheless gets all the credit for the music in the 
show-sold 110,000 copies ofitssoundhack, "De. 

tivllbum II," to land at Na 20. The show was ere. 
atedby Brendon Small andTommy Blacha; Small 
wntcs and sings the music for the show. 

four of those launches were in markets 
that already had top 40 stations. Labels 

say the new top 40s are helping them 
expose artists, accelerating the pace that 
songs cross over from mainstream 
R &B /hip -hop and rhythmic oudets.and 

helping spur sales 
Fred Jacobs, preeidentofrock 

radio consultancy Jacobs 
Media, says the PPM 
initially spurs greater 
experimentation as 
programmers try to de. 

termine "what ends up 
printing in PPM." Butsince 

electronic measurement also 
nobles stations to better spot 

hich songs nigger tuneouts, some 
programmers daim the system has pm- 
isely the opposite effect -in fact, they 

say, it makes them more reluctant to pro. 

gram new music from unproven acts. 
"Everybody is a lot more cautious," 

says Penick Davis, PD at Clear Chan. 
nel mainstream top 40 KH KS (Kiss) 
and adult top 40 KDMX (Mix) in Dal. 
la s. "The penalty for playing the wrong 
new music is immediate and power- 
ful. When [listeners] switch over to your 
competition or even a flanker station, 
you have to wait for that radio station 
to make a mistake to get them back." 

Asa result, Davis says, songs are 
taking longer to develop -- especially 
ones by newer acts. And sound- alikes 
have a better shot at airplay than acts 
with a distinctive style." If something 

TOP FIVE 1 U.S. radio ad revenue plunges 21% in first nine months of 2009, according to 
RADIO the Radio Advertising Bureau. ZArbltron expands Portable People Meter rat - 

STORIES ing service te lo mare U.S. markets. 3 Judiciary committees of the House and 

OF '09 Senate pass Performance Rights Act.4 David Rehr abruptly resigns as president/ 
CEO of the National Assn. of Broadcasters, replaced by former U.S. Sen. Gor- 
don Smith. 5 Apple adds FM tuner to IPed Nano. 

sounds like Lady Gaga and Lady Gaga 
has worked for you," Davis says, "the 
risk factor is lower." 

Contentions debates persist over 
whether the new ratings system un- 
dercounts minorities and whether 
some listeners had tended to overstate 
listening in the diary by "voting for" 
their favorite stations. 

In Pittsburgh, mainstream R&B /hip. 
hop WAMO had scored a sixth -place 
5.2% share oflisteners aged 12.plus in 
the market's final diary survey. But in 
September. the first month of commer. 
cialized PPM ratings, the station man. 
aged only half that share -2.0.% --and 
plummeted to 16th place. WAMO has 

since been sold to a Christian broad. 
raster, leaving Pittsburgh without an 
African Americatargeted radio out- 
let. Meanwhile. the Baltimore station 
most negatively affected by the method- 
stogy change was Radio Ones main- 
stream R &B /hip -hop WERQ, which 
gave up its first-place spring finish to 
land in fifth in September. 

Still, not all urban and Hispanic out- 
lets have taken a hit In Miami, most 
such statons either climbed in the rat- 
ings or stayed steady after converting 
to the new system in June. In Denver; 
the two top Spanish stations improved 
their positions in the city's first PPM 
ratings in September. Clea rly a ny long - 
range effects of switching to the treu 
one will depend on the demographics 
of individual radio markets. 
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1W0 GRAMMY NOMINATIONS 

INCLUDING 
SOUNDTRACK 
OF THE YEAR AND 
PARAMORE "DECOD 
MUSE 

PARAMORE 

THE BLACK GHOSTS; 

LINKIN PARK' 

MUTEMATH 
z 

PERRY FARRELO 

COLLECTIVE SU'L 

BLUE FOUND$FION 

ROB PATTINION 

IRON & WINE 

CARTER BURWELL 

SUMMIT ENTERTAINMENT WISHES TO THANKTHE ARTISTS, PRODUCERS, 
MUSICIANS, ENGINEERS, CHOP SHOP RECORDS, ATLANTIC RECORDS 
AND THE ENTIRE MUSIC COMMUNITY FOR ITS SUPPORT IN MAKING 

THE TWILIGHT SOUNDTRACK A CREATIVE AND CRITICAL SUCCESS. 
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#1 RHYTHMIC 
20.1% Market Share 

#1 ALTERNATIVE 
13.3% Market Share 

#1 TRIPLE A 
15% Market Share 

Based on !atlas Airplay Ch 

'Sint inception f monitored airp 

009 lnterscop Records. All rights -serve 
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15% 
TOP 40 ARTIST OF THE YEAR 

LADY GAGA 
Four #1's - Most ever by a Debut Top 40 Artist 

#1 TOP 40 SONG OF THE YEAR 
THE ALL -AMERICAN REJECTS; 

"Gives You Hell" 
#2 Lady Gaga "Just Dance" 
#3 Lady Gaga "Poker Face" 3L yG g »\ "Boom Black Eyed Peas Boom Boom Pow 

"Crack The Shutters" 
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OFFTHE 
RAILS 
Economy, Immigration Raids Cripple 
Latin Music Marketplace By Leila Cobo 

THIS FALL, GEORGE LOPEZ 
became the first Latin comedian to 
host his own late -night talk show 
on an English -language channel. 
Last summer, the Spanish -peppered 
In the Heights, "with its merengue/ 
salsa / bachata score, won a Tony 
Award for best musical. And cur- 
rently, Shakira, a Colombian, is No. 
31 on the Billboard 200 with the 
album 'She Wolf" 

And yet, despite the mainstream at- 
tention, Latin music, which a mere 
three years ago stood as a lone exam- 
ple of success amid declining music 
sales, is now enduring its worst down- 
turn in recent memory. As a result, la- 
bels and artists are struggling to adapt 
to a new marketplace where CD sales 
are no longer the measure of success. 
revenue-sharing deals are the norm, 
and every penny counts. 

For the week ending Nov. 22, sales 
of Latin music albums in the United 
States stood at 14.7 million units, ac- 
cording to Nielsen SoundScan, a pre, 
tipitous 35% decline compared with 
the same period the year before. Even 
taking into account the expected up- 
coming surge of holiday sales, it's un- 
likely that will compensate for the loss, 
which is markedly higher than the 
21% decline of Latin music sales 
posted for year-end 2008 compared 
with yearend 2007. 

Even more alarming than the 
numbers is the fact that the sales 
drop accelerated as the year pro- 
gressed. For first-quarter 2009, sales 
were down 31.3% compared with the 

me time the year before, accord- 
ing to Nielsen Sound Sc an. By 

midyear, they were down 33% and 
by the last week of September, they 
dipped yet again. by 35 %. 

In fact, Latins decline outpaces that 
of the market as a whole, just as the 
genre's growth in 2005 and 2006 went 
against the general market's decline. 

The reasons for the drop -off cited 
by numerous executives mimic the 
challenges facing the market as a 
whole, but their effect is magnified 
in a Latin marketplace that often hoes 
parallel to the mainstream. Many re- 
tailers report that sales of all Latin 
product -including books and other 

related merchandise- 
have suffered. Because an many 

Latins work in construction and serv- 
ice industries, they maybe dispropor- 
tionately affected by the economic 
downturn and also by harsher anti- 
immigration policies. 

"Our biggest account is Wal -Mart 
and when I speak with Wal -Mart 
they say there aren't as many peo- 
ple coming into the stores," says 
Johnny Phillips, VP ofindie distrib- 
utor Select -O -Hits. 

More than the economy, raids 
aimed at illegal immigrants have been 
fatal" for business, the managing di- 

or of one Los Angeles -based Latin 
retailer says. "Ninety percent of our 
business came from immigrants. 
That's gone now." 

In addition, retail closures are dou- 
bly impactful for a consumer base 
that still overwhelmingly purchases 
physical product. "The Hispanic dis- 
tribution network has broken down 
completely," says Marti Cuevas, GM 
ofindie Premium Latin. This fall, for 

ample, IfoN Distribution, which 
fed product to dozens of small mom - 
and -pop stores, shutdown, effectively 
severing a crucial hnk between con- 
sumers and their product. 

But 'because Hispanic people don't 
use digital the same way mainstream 
does," there are still "a lot" dome!! ! 
stores selling Latin music, according 
to Cuevas. "Many of them don't have 
omputers. We're still dealing with a 

lot of new immigrants. and yes, they 
ca n afford to buy a CD," 

Premium, whose roster includes 
top -selling act Aventura, is address- 
ing the mom -and -pop issue by grab - 
bing the bull by the horns. Beginning 
ie late November, the label began to 
sell to these small accounts directly, 
offering the same prices it does mass 
merchants. Even if the accounts are 

s 

mall, Cuevas says. a sale is still a sale. 
Phillips hasalsoseen Select -O -Hits 

Latin business grow from 15% of its 
total business in 2008 to 30% this 
year -not with big -selling releases, 
but with what he calls "niche" titles 
thatmay sell 10,000-20,000units. "And 
if we have five of those, we suddenly 
have 100.000 copies," he says. 

Beyond overcoming the lack of re- 
tail outlets. another challenge for Latin 
labels is revving up a digital market- 
place that has consistently refused to 

come alive. 
According to Nielsen SoundScan, 

for the week ending Nov. 22. sales of 
Latin digital albums stood at 615,000 
units, a negligible rise over the 554,000 
reported this time last year. Although 

that number represents 4.1% of total 
Latin albums sold-an increase over 
the 2.5% digital album sales repre- 
sented in 2008 -it's still a far cry from 
the 15% that digital album sales rep- 

ent in the overall album market. 
And of course, it nowhere near offsets 
the decline in physical sales. 

Still, Fonovisa /Disa president Gus- 
tavo Lopez says, "We are really focus- 
ing on the online marketing arena. 
We've been very aggressive about get- 
ting artists online, getting their sites 
up and building and guiding what 
they're doing." 

Although it's hard to quantify the 
effectiveness of these efforts, digital 
sales, including mobile, now account 
for 20 96-of Disa and Fonovisá s net 
billing, up from just S% last year. and 
Lopez estimates that percentage will 

WORK IT OUT 
Ina dim year for the Latin music business, several suc- 
cess stories bucked the trend with a combinationof in- 
genuity, marketing and simply good music. The follow- 
ing are five case studies and strategies that yielded 
sales or revenue. 

AVENTURA 
The top- selling 
Latin album of the 
year is Aventura's 
'T elast"(Fremium 
Latin) at 211,000 
copies, according 
to Nielsen SoundScan. Building on the group's al- 
ready massive following, Premium invested heavily 
in a three -week TV spot campaign on the Univision 
network and nine In- stores throughout the country. 
Those were accompanied by heavy promotion in- 
cluding radio buys in each city and were a resounding 

with 2,000 units sold at the in -store in the 
Bronx, 
success, 

home turf. Beyond the record sales, 
Premium has a percentage of Aventura's ancillary rev- 
enue and all the group's songs are signed to Pre - 

m's publishing company, a key factor in recouping 
Rs marketing investment. 

TITO 'EL BAMBINO' 
Formerly signed to EMI 

Latin, the artist went 
with indie Venemusic for 
his album "El Petrdn" 
and broke ground with 
the single "El Amor" The 
track became a hit at 
multiple formats thanks 
to re with Jenni 

Rivera (for regional Mex- 
an) and India (for tropical), in addition to a pop ver- 

sion. But the real success, Venemusic managing di- 
rector Jorge Pino says, was In establishing a close 
ASO and marketing partnership between the label - 
which has invested steadily in "El Parrdtt" since its 
April release -and the artist, who has also invested. "El 
Patrón" has now been released throughout Latin 
America, and a Tito single will be featured on an up- 
coming Venevision soap One.. 

grow to 30% in 2010. 
And while music sales decline, there 

have been signs of stability and even 
growth, particularly in those cases 
where the focus has shifted from 
merely moving CDs to a more hogs- 
tic approachthat ranges from360deals 
to revenue sharing. These approaches 
encourage labels to not only invest, 
but to also go out on a limb in search 
of opportunities. 

"Being an indie, and one with 14 

people working in the office, allows us 
to switch lanes when needed without 
too much trouble," says Tomas Cook - 

n, president /CEO of Nacional 
Records, which has grown its business 
every year since its inception in 2004. 
"Whereas we love to go for sales, we 
try to take an overall approach to gen- 
erating revenues. .... 

THE PUERTO RICO 
CONNECTION 
When Ednita Nazario de- 
buted at No. 1 with her 
album "Soy" in November, 
more than 90 %of her sales 

me from Puerto Rico. 
Small, manageable and en- 
thralled with music, Puerto 
Rico isstilla place to break 
artists and to focus market- 
ing dollars for maximum success. Such was the strat- 
egy taken byindie Top Spot with Luis Enrique 's come- 
back album, " Ciclos," before brea king it nationally. "Our 
ground zero was Puerto Rico. That's where we were 
going to put our money," says Jeff Young, president/CEO 
of Venetian Marketing Group, who worked " Ciclos." 

PRICING, LEVERAGE AND 
CROSS -MARKETING 
Fonovisa celebrated its2Sth anniversary and used the 
occasiontosmartly market and position rata log and key 
front- -line releases with aggressive pricing and a focus 
on retail space. "We focused on hit product [tor the 
anniversary] and it was a great strategy because we 
locked up space with retailers and used our TV cam- 
paigns," president Gustavo Lopez says. "And we max- 
imized the Fonovisa brand. Everything was tied to- 
gether." As a result, veterans like Los Tigres del Norte 
and such newcomers as Larry Hernandez got space, 
positioning and, more importantly, a sales boost. 

STAND BY YOUR ACT 
Luis Fonsïs"Palabras del Si- 

lencio" ended the year as 
the third- top -selling Latin 
album despite having been 
released 18 months ago. 
Fonsi debuted with a bang 
in August 2008 and Univer- 
sal Music Latino has stood 
by him since, working three 
hitsingles indifferent formats to radio, supporting his first 

extensive U.N. tour and releasing a deluxe edition of "Pal- 
abras" last summer that repositioned an artist who al- 
ready had multiple award nominations, T V performances 
anda strong onlinefollowing . "Oar objective was always 
to present Luis Fonsi as the most i mportant songwriter of 
new generation of acts," Universal Music Latino president 

Walter Kolm says. -LC 
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Rock 'My Party': The 
cast of' Chock'; inset: 

PLASTILINA MOSH 

SYNCHS 
CROSSOVER 
Latin Publishers Broaden Horizons With 
Mainstream Placements By Leila Cobo 

IN THE LATIN WORLD, MUSIC 
publishers have long concentrated on 
Spanish -language media for synchs. 

But at a time when any form of rev- 
enue is 

eyeing the better- paying mainstream 

market for opportunities. 
The trick is getting niche repertoire 

noticed than extremely crowded mar- 
ketplace . "It's incredibly competitive," 
says Karima Torres, who, as creative 
director of film and TV for peermusic, 
is e of few ratio publishing execu- 

tives whose main focus is finding 
placements for Latin repertoire in the 

mainstream market. 

Torres says placements have grown 
exponentially since she started her job 

four years ago (recent ones include 
Plastilina Mosh on NBC's "Chuck" 
and /times on Fox's "Glee"), but not 

without a focused "marketing strat- 
egy" to get on music supervisors' cedar. 

While peer's back catalog, which in- 
cludes many mambo and bolero stan- 
dards, is in constant demand, getting 
new material onto prime.time TV or 
into a film is far more challenging. 

'The musical tastes that the film and 

TV community have here are not al- 

ways in synch with what is popular in 
major Latin markets across the U.S. 
and Latin America, says Tomas Cook- 

man, president /CEO ofindie Nacional 

Records, which has found synch op- 
portunities -from videogames to 

prime -time TV shows -for its mostly 
Latin alternative music roster. In the 

past year, Nacionafs music has been 

heard in programs like "Ugly Betty" 
and "Entourage." The trick, he says, is 

waling sure that the film and TV com- 

munities are aware of Latin repertoire 
through aggressive servicing. 

Cookman has a competitive advan- 

tage in that his label's artists are also 
signed to his publishing company, Can- 

es Nacional. which less him be 

agile in granting and pricing licenses. 
"We are not afraid to say 'yes' to a 

low -fee usage, as in many cases it has 

come back to pay high dividends 
through future synchs, key promo- 
tional usages that generated massive 
promotion and other win -win situa- 
tions," says. 

Recently, he was approached by 
ESPN Deportes for the use of some 
tracks in a soccer- related promotion 
tied into the 2010 World Cup. Cook - 

an proposed providing all the music 
on the program through a blanket li- 
cense and making it an ESPN De- 

portes / Nacional Records music 
project Now, he says, "there is revenue 

being generated, there is a promotional 
value as every track and artist gets on- 

screen credit during soccer's crazy 
time, and ESPN has a program full of 
kidoass songs. We are always open to 

turn things like this around quickly." 
Finding creative uses for the music, 

both in English and Spanish, is every 

publisher's dream. In 2008, Sony /ATV 
Music Publishing Latin America part- 
nered with Sony Pictures for several 

advertising campaigns and a concert 
series m brand Pa Rabanne. 

We licensed the use of our songs 

for the commercials and we took care 

of all aspects of the concerttoue, "says 
Jorge Mejia, VP of Sony /ATV Music 
Publishing Latin America and U.S. 

Latin, which is Billboard's No. 1 Hot 
Latin Songs Publishing Corporation 
for 2009. Mejia, who is restructuring 
his synch department, has seen that 
part of the business grow between 
300% and R00% in the past five years. 
"That's the kind of business we're 
going after next year." 

But during an economic crunch 
time, publishers also have to be cre- 

ative in walking that fine line between 
pricing and promotion. 

"You have to establish a win -win 
partnership," says Olga Cardona, di- 
rector of administration and market- 
ing for Universal Music Latin America. 
So if in the past an advertiser was will- 
ing to Of six figures for a big cam- 
paign, Cardona will work with available 

budgets for, say, regional campaigns. 
The fact is, Cardona says, "album 

sales will go up or down, but the synch 
business will always leave dividends, 
whether with new releases or with 
back catalog" .. 

TOP FIVE 1 U.S. Latin album sales plummet 35%. 2 Opposition by minority radio to 

LATIN Arbitron's Portable People Meter sparks an FCC inquiry and Univislon Radio's 

STORIES refusal to encode its signal for the PPM in three markets. 3 Apple launches 

OF son 
!Tunes in Mexico.4 Juanes performs Paz Sin Fronteras concert In Cuba. S Swine 
flu causes concert cancellations in Latin America. 

Superstars Not 
Essential For 
Effective Latin 
Sponsorship Deals 

When it comes to putting faces to a 

(brand) name, the biggest Latin acts 

have historically had first dibs on 
sponsorships and endorsements. 
Aker all, conventional wisdom 
would dictate that a sponsor would 
want to support an act with the 
widest possible audience. 

But in a year of tighter marketing 
budgets, and as marketers seek to 
creatively target niches of Latin con- 
sumers, up- and -coming acts have 
benefited from everything from tour 
support to image campaigns that 
draw likeness and appearance fees 
as well as exposure. 

Examples in 2009 included 
Western Union's support of Colom- 
bian singer /songwriter Fonseca's 
U.S. tour; Tommy Torres as one of 
the faces of Banana Republic's 
spring and summer campaigns; and 
Farm La's spokeswoman duties for 
Caress. Other recent deals have 
landed Luis Fonsi's face on millions 
of Pepsi bottles in Puerto Rico(last 
year) and Tito "El Bambino" pro- 
moting Colgate in a two -year cam- 
paign that wrapped in April. 

"There is a little bit of an oppor- 
tunity for smaller acts because a 

company can say, They hit my de- 
mographic. They are not going to 
cost me that much money. I'll get 
full return on investment, and it 
works; "says Eventos Marketing's 
Pedro Bonilla, who put together 
Fonseca's Western Union sponsor- 
ship while he was an agent at 
William Morris. 

Crucial to sealing the deal were 
the timing and markets of Fonseca's 
tour, which coincided with a key pe- 
riod for money transfers to Latin 
America: Mother's Day. The sponsor- 
ship was a cash deal that also in- 
volved a bus with a wraparound ad, 

as well as backstage passes and 
meet -and -greets with Fonseca for 
fans, manager Fel ipe Jaramillo says. 

The tour's other presenting sponsor 
was Colombia Es Peskin, a govern- 
ment campaign to prenote trade for 
the country and improve its global 

image.'They were ableto invite a lot 
of their key clients in the U.S for 
Colombian exports to Fonseca's con- 

certs and have a bit of Colombia in 

their cit" Jaramillo says. 

Alen Lopez Negrete, president/ 
CEO of marketing agency Lopez 
Negrete communications, says cost 
isn't the main factor in some brands' 

decisions to partner with acts that 
don't have a huge audience. For Dr 
Pepper's "Vida a la 23" campaign. 
the soda brand wanted to target 
bilingual, bicultural Latinos aged l3- 
24 with eclectic musical tastes. He 

worked with producer Andres Levin 

and alternative artist Cucu Dia- 
mantes on an original Spanglish 
song for the campaign, "LA LA LA 
Life," that was used in TV and radio 
spots. A dedicated Web site also of- 
fered remixes and tiegtones, and Dr 
Pepper shot a music video from 
which the commercial was cut. 

"TV used to dominate," Lopez 
Negrete says. "Now you have digi- 
tal involved very much front and 
center. What I see brands being in- 
terested In is, 'Bow can I sew this to- 
nether better and have music play 
a central role in all the chan- 
nels?' re W With developing artists, 
"you can cut multiplatform deals 
with them a lot easier;" he adds. 

Partnering with an artist who has 

yet to attain superstar status also 
lets the brand get its own image 

mss without being overshadowed 
by the artist's. In the case of Torres' 
ads and in -store images at Banana 
Republic, "the consumer doesn't 

me in with a preconceived notion 
of who Tommy Torres is," says Jeff 
Daniel, president/CEO of Rock River 
Music, which commissioned and ag- 
gregated original songs from the 
artists used in the campaign. But 
"they can say, 'Banana Republic is 

authentic. "Including an emerging 
Latin artist also allowed the cloth- 
ing retailer to cover its bases in a 

broad range of genres, with a theme 
of musical discovery. 

So when major ants hit the road 
again in 2010, will sponsors still sup- 
port newer faces ? "It Booing to take 
a little while for companies to pay 
top dol lar for the Mends of the world 
and theJuanesen," Bonilla says. "My 
hope is that big companies will see 

that there is a significant value in 
developing acts if they hit the cor- 
rect demographics and the right 
targets." -Ayala Ben- yehuda 
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Sotheby's 
INTERNATIONAL REALTY 

SELECTED PROPERTIES Local Experts Worldwide 

PARK SQUARE WEST: London, UK. 
Within Regent's Park itself this property has been 
extensively refurbished to provide contemporary living 
whilst retaining wonderful period features. 09,750.000 
WEB:0121619 Peter Bevan 44.20.7495.9586 
London Brokerage 

RARE 8.5 ACRE ESTATEWITHPRWATE BEACH Tbuat CA MONTECITO ITALIAN VILLA ESTATE: Montecito, CA. 
Main home, beach house, caretakers home, pool house. 1920'e vintage Italian villa graces 7± acres with panoramic 
$37,000,000 WEB: 0084124 ocean views, tennis court, pool and pool house. $29,000.000 

Missy Echeverria 415.716.7340 WEB:0113171 Harry Kolb 805.452.2500 
San Francisco Brokerage Montecito CoastVillage Rood Brokerage 

EXQUISITE, VERY PRIVATE ON RESERVE: Sagaponack, NY RESTORED GW SMITH HOME: Montecito, CA. BEAUTIFUL PENTHOUSE: San Francisco CA. 
Magnificent 1.5 ±acres with sophisticated 8,600± sq. k. Beautiful period fixtures, wrought -iron details, hand -hewn Exquisite Penthouse:360 degree views, entire 21st floor, Old 

vaditional overlooking vast farm reserves. 7 bedrooms. beams, 1st floor master. 5 bedrooms, gardens, pool. World charm, soaring ceilings. 2 terraces, 2 car parking in 

pool, pool house, breathtaking views. $12000,000 $11,350,000 WEB:0112987 garage. $4,500,000 WEB: 0084529' 
WEB:0035246 Beate Moore 631.537.6000 Ea. 7316 Harry Kolb 805.452.2500 Mark Levinson 415.901.1785 
Bridgehampton Brokerage Montecito Coast Village Road Brokerage San Francisco Brokerage 

o 

HUGE OCEAN VIEWS: Montecito. CA. 
Three bedroom, three bath home on .9± acre with grassy 
back yard and lovely setting. $2700,000 
WEB: 0113177 Maureen McDermut 805.570.5545 
Montecito Coast Village Road Brokerage 

r 
LOFT CONDOMINIUM IN CHELSEA: Manhattan, NY. CLASSIC URBAN LIVING: Hollywood, CA. 
Mint, new open condo loft with 942± sq. ft, high ceilings. 24hr valet parking security and rooftop sundeck. Several 

large bathroom. beautifully appointed kitchen, 3 large wonderful floorplans and views to choose from. 

windows facing north with open city views. Full service with www .theloftsathollywoodandvine.com 
gym and spectacular roof deck. $1.199,000 WEB: 0016665 $399.000 -$859,000 WEB: 0306098 Patrick Moya 

Margaret Juvelier 212.606.7668 East Side Manhattan Brokerage 310.888.3729 Sunset Strip Brokerage 

sothebyshomes.com 
ARTFULLY UNITING EXTRAORDINARY PROPERTIES WITH EXTRAORDINARY LIVES 

OUR WEBSITE USE THE WEB NUMBERS 

®oovvk ttc.ceth Rcnrienu olTRaiecee 

OUT 

eoeedaand cace.medoe.Ivc WC. toMhe,, tereee alnealn.regpuned trademark, Provencal Alps used .,m permission. 
Sotheby, International Racy dace guarantee the accuracy al wuare loougeto,sue orother,nlonauonconcerning the property provided by Me seller or obtained from public records or other sources. 

www.americanradiohistory.com

www.americanradiohistory.com


SELECTED PROPERTIES 

Sotheby's 
INTERNATIONAL REALTY 

Local Experts Worldwide 

MAGNIFICENT OCEAN VIEW ESTATE: Montecito CA. 
Montedtos premiere orean view property on prestigious 
Racho lane. Guest house, staff quarters, and tennis court. 
$21.500,000 WEB: 0631576 
Frank Abatemarco,Justin Nigro 805.450.7477 

Montecito Upper Village Brokerage 

EXQUISITE VINEYARD ESTATE: Sonoma County, CA. 
Approx. 185 acres in the Mayaomas Mount% ins with 
premium vineyards. custom luxury home, pool, guest `. 

house and views. Price Upon Request. WEB: 0084393 Sheri 
Morgensen,Jessica Wynne 707.431.0777 
San Francisco Brokerage 

GRAND HACIENDA SANCTUARY: Montecito, CA. 
Grand hacienda estate evoking old world Spanish charm and 
elegance with modern day amenities. 
www.lilacdrivemontecito.com, $12.500,000 WEB:0113131 
Jennifer Berger,805.451.5484 
Montecito Coast Village Road Brokerage 

HEDGEROW CONTEMPORARY: Montecito, CA. RITZ CARLTON RESIDENCES: New York, NY. UNPARALLELED LIFESTYLE AWAITS: Santa Monica, CA. 
Stumigdesigner remodeled single story contemporary. Light filled 4- bedroom. 4 -bath atop one of Manhattan's best Highly coveted condo with ocean views. Expansive rooms, 
3.1003 sq. f.,4 bedrooms. 3.5 baths, pool, large patios. addresses. 5 -star service. security, and jaw dropping views no walls, gourmet kitchen, and fireplaces. Building 
Montano Union School District. $3,450,000 WEB, 0113110 of the Statue of Liberty and NewYork Harbor, has 24hcommon ecurity, gym, rooftop pool and sundeck. Close 

Jay Been 805.895.1422 Santa Barbara Brokerage $3335.000 WEB:0134949 Robin Stein Jeremy Stein to all. $3,195,000 WEB, 0342502 Susan Montgomery 
212.431.2446 Downtown Manhattan Brokerage 310.255.5441 Pacific Palisades Brokerage 

RARE ROOFTOP PENTHOUSE LOFT: San Francisco, CA. CHARMING DOWNTOWN COTTAGE: Santa Barbara, CA. CHARMING DOWNTOWN END UNIT: Santa Barbara, CA. 
Panoramic views of San Francisco atop one of SFs mow Charming downtown bungalow style condo offering 2 Built in 2008. this charming I- bedroom, 1.5 -bath end unit 
renowned conversion loft buildings. Stunning design, 13+ bedrooms, 2 baths, updated kitchen & baths. Close proximity has a stylish interior with beautiful kitchen & great living 
foot cálings, 2 or parking, apprx 1,200 sq. fr., view pent room. to shops & downtown activity. Peabody School District. space. 1-car garage. $679.000 WEB: 01 13155 
Combine with PH3 for a 1900 sq. fn. residence. $815.000 $729,000 WEB:0113142 Jennifer Cruder 805.451.5484 Jennifer Cuder 805.451.5484 
WEB:008453 I Rob Levy 415.385.8011 Son Francisco Brokerage Montecito Coast Village Road Brokerage Montecito CoastVillage Road Brokerage 

sothebyshomes.com 
LOS ANGELES 1 9200 SUNSET BLVD. SUITE 200, LOS ANGELES, CA 90069 NEWYORK 138 EAST 61ST STREET, NEW YORK, NY 10065 

USE THE WEB NUMBERS PROVIDED TO FINO OUT MORE INFORMATION ON A PROPERTY THROUGH OUR WEBSITE 
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KOREA 
OPPORTUNITIES 

s 'Thréé Strikes' La'. 

AS A SYMBOL OFTHE CHANGING 
digital landscape in South Korea, one 

r 

ecent development spoke volumes. 
In May the country was finally re- 

moved from the Office of the U.S 
Trade Representative's piracy watch 
list for the firer time in 20 years. That 
followed the National Assembly's April 
approval of the world's first "three 
strikes' -type law aimed at curbing on 
line copyright infringement. The 
amendment to Korea's existing Copy- 
right At took effect July 23. 

That this former pirate's paradise 
should beat the likes of France, the 
United Kingdom and New Zealand to 
the anti-piracy punch seems remark- 
able enough. But interested overseas 
observers also daim the legislation is 

already making an impact. 
"Overthr last few years, the Korean 

market lookedlike a basket case," IFPI 
preoident /CEO John Kennedy says. 

ëd Mùsic 81z?`, 

"There was a danger of the mu sic mar- 
ketcomple tely disappearing. Physical 
sales were evaporating and the digital 
market was as dose to 100% piracy as 

you can get" 
But IFPI figures' show digital rev- 

enu to 49 million won ($42.5 

million) in the first half of 2009, up 
32% ove the same period the year be- 

fore, while physical sales rose 5% to 
40.8 million won ($35.4 million(. The 
I FPI credits this growth to the educa- 
tional effect of publicity surrounding 
the imminent new law and says pre- 
liminary figures show it has acceler- 
ated since the introduction of the three 
strikes policy, with digital revenue up 
53% for the year through Sept. 30. 

Local executives are less convinced 
the three strikes law is directly respon- 
sible, instead crediting earlier govern- 
ment anti -piracy measures. Indeed, 
the IFPI's own figures show the re- 

TOP FIVE 7swedish court sentences Plate Bay co- founders 

GLOBAL to one- yearjall terms after finding them guilty of 

STORIES copyright infringement. 2French Constitutional 

OF'09 Councg validates revised version of "three 
strikes" -style anti -piracy law.3 Japan overtakes 
the United States as the world's biggest music 
market, according to the I FPI.4 U.K. Competi- 
tion Commission makes provisional ruling that 
the proposed Live Nation- Ticketmaster merger 
will hinder competition in the ticketing market. 
5 HMV partners with venue operator MAMA 
Group to operate It U.K. venues. 

vival actually started in 2008, when 
corded -music sales totaled $140.6 

million, up 16% over 2007. But re- 
arch from the government's Min- 

istry of Culture. Sports and Tourism 
(MCST) -whose copyright enforce- 
ment division is responsible for en- 
forcing the new law -shows the 
changing attitude toward piracy. 

A September survey found 45% of 
thosewho admitted previously using 
illegal sites had reduced their visits to 
such sites since the introduction of 
the new law, while 21% said they had 
since tried legal sires. 

On the faceofit, the Korean system 
seems similar to those proposed in 
other countries. Rights holders who 
discover infringing material send a 

notice to the MCST, which checks the 
claim and passes it to the offender's 
Internet service provider (ISP), which 
notifies the offender. 

Official figures haven't been re. 
leased, but IFPI Asia regional director 
May -Seey Leong says she understands 
that around 500 first warnings have 
been sent since July 23, all recipients 
of which have complied with the order 
to remove infringing material. 

"We have not issued any warnings 
yet." says Sandy Monteiro, senior VP 

of the Assn. of Southeast Asian Na- 

tions for Universal Music Group In. 
tematioaal. "The implementation of 
the three stokes policy was basically a 

psychological dosing ofthe net on die- 

hard subscribers to illegal services." 
While the law proved controversial 

when firstproposed,post- introduction 
it seems to have avoided the widespread 
opposition from the public and ISPs 
that similar legislation has received 
elsewhere. Many credit this to a per- 
ceived emphasis on targeting offend- 
ing sites rather than individual users 

Individuals can face measures in 
dudmg restriction ofintemetaccess if 
they tgnorethefirsttwowarnmgs, while 
offending saes -whether open peer -to- 

peer (PCP) file-sharing sites or the grow- 

ing Korean phenomenon ofinvite -only 

"cyber lockers° -can be summarily shut 
down on the third warning. 

"We are putting more emphasis on 
this law as an opportunity to encom. 
age more [download) services to legal- 

ize and educate the public about 
intellectual property," says Kim Kyung- 

Nam, an officer at the MCST's copy- 

right enforcement division. 
That policy seems to be succeed- 

ing, with many formerly illegal sites 
converted to legit operations. Sorib. 
ado, once Korea's most notorious P2P 
file- sharing network, now operates 
as a legal subscription service, with 
users paying 7,000 won (SO) per 

month for unlimited downloads. In 

October, the MCST officially desig- 
nated Soribada a "clean site," free 
from copyright infringement. 

The stricter enforcement of re- 

sponsibilities on operators of Web sites 
has forced them to either convert their 
businesses to legal services or shut 
down," says Monteiro, who says the 

umber of services going legit "has 
forced a large portion of their users to 

follow suit" 
Other government anti piracy 

measures include the MCST's intro- 
duction ofthe Illegal Copyrights Ob- 

struction Program monitoring system 
in March, when all download sites 
were also required to install filtering 
devices to trace unlicensed files. 

No Korean IS Ps would comment, 
but one executive at a download site 
who asked to remain anonymous says 

the various initiatives have "created a 

very rigid environment on the Inter. 
net" that could confuse the public. 

"It's like building a roof on top of a 

roof,' he adds of the three strikes law. 

"It was redundant." 
Surprisingly, none ofthe executives 

lobbying for similar schemes in France 

and New Zealand that Billboard spoke 
to had been monitoring the Korean sit- 

uation, but Geoff Taylor chief execu- 

tive ofU K labels group BPI says it has 
important for other markets. 

"Graduated -response measures on 
their own are not the answer," he says. 
"But with education and a graduated 
response, you will steer people toward 
legal services and accelerate the growth 
of the digital market." 

And Kennedy says sustained suc- 
cess in Korea can't fail to influence 
other territories. 'Ibis is an area where 
nobody wanted to go it alone,' he says. 
Of [gooernment,I can see ifs some- 
thing that's been embraced in differ- 
ent places. it makes it easier for them 
to convince consumers that this is the 
right thing to do." 

Additional repártingby Tom Ferguson 

in London. 

WI In HSS 
A Status Report On Other 'Three Strikes' Legislative Efforts 

UNITED KINGDOM Taylor, chief executive of NEW ZEALAND response measures. The 

The Digital Economy Blll U.K. labels group BPI. A revised version of the government wants any In- 

published Nov. 20 would, Copyright Act's contro- ferret service withdrawal 

gadopted,obligelreemet FRANCE ve rs i al Section 92A- to be based on ISP /rights 
service providers (ISP) to The "three strikes" Cre- introducing graduated- holdernensensus.Bonr pa, 
send warning letters to ation and Internet Bill response measures -is ties haeeagreedto observe 

subscribers suspected of gained parliamentary awaiting Parliamentary in- the takedown system's 
online piracy. It also con- approval in September troduction but could be- progress for six months 
ains provision fortougher but hasn't yet been im- come law by mid -2010. beforefurther talks. - 
measures, including tem- plemented. While the in- 
poary acmuntsuspensier. dependent commission TAIWAN 
Although May's general that will oversee the Taiwan'snewcopyrknhtlaw, 

electionmuldsallthe bill's scheme isn't operational, passed Nov. 17, specified 
progress, "we hope it will insiders expect warning takedown procedures for 
be in force in the second letters to be issued in unauthorized files, but not 

half of 2010," says Geoff early 2010. the promised graduated- 

Reporting by John Fereu- 
soninAueklano;NewZ 
arto; TomFerguson in L orr- 

don; Aymeric Pichevin in 

Paris; and Thibaoe Worth 
in Taipei, Taiwan. 
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JACKSON 
REACTION 

How The 02 Coped With Losing Michael's 50 Gigs 
BY MARK SUTHERLAND 

LONDON-Visitors to the 02 are left 

ro little doubt as to its achievements. 
The 02 Arena's recent Billboard 

Touring Award for top arena is proudly 

displayed in the lobby of venue opera - 
tor AEG Europe's offices, while cubi- 

de walls sport mementoes from the 
many memorable nights there since it 
opened June 24, 2007. There's aphoro 
ofBon Jovi onstage on opening night. 
Theresa plaque commemdrating 
Princes 21night stint in 2007. 

But something is missing. By now, 

,he memorabilia should have been 
joined by something to mark Michael 
Jackson's record- breaking run of 50 

shows. By rights, he should be 27 gigs 
in: the residency half -done, but his 

c 

omeback complete. 
The glory of what could have been 

perished alongside Jackson on June 25. 

It also made for the toughest period in 
the O2's hitherto charmed hf ndm- 
ined vacation plans for thousands of 
fans around the world, induding AEG 

Europe senior executive director /gen. 
eral counsel Sarah McGuigan, on hoi- 

iday in Ibiza when the news broke. 
°I thought my husband was joking 

when he told me," she says. "It was an 

absolute tragedy on a human level." 
It had fairly serious consequences 
cla business level too. McGuigan de- 

ine to thevenue's lost rev. 
enue but seven fora building as heavily 

booked as the 02 (it put on 179 shows 
this yea, not indudingtheJacksoncan- 
cellatlons ), 50 extra "dark" nights could 
have proved a body blow. Especially with 
bars. restaurants and nightclubs in the 

02 complex relying on the arena's foot 
traffic for 

McGuigan flew back the next day 
and, while the Los Angeles office dealt 
with the fallout surrounding Jackson's 
death, joined president /CEO David 
Campbell and senior executiyo.direc- 
tor/finance directory Alex Hill in form. 
ing a contingency plan. "We very 
quickly became realistic," she says. 
"People can't just drop in and play a 

building on this scale." 
Instead, AEG took steps to diversify 

is business. With many fans making 
pilgrimages to the site, it staged 
"Michael Jackson: The Official Exhi- 
bition" and promoted other atttaáions, 
horn its 2,350-capacity Indigo2 venue 
to roller discos. 

The arena itself looked beyond 

Got to be there: Jackson fans created 
the 02 on July13, the scheduled first 

music: Of the 14 dates rebooked so far, 
half feature non -music events, rang- 
ing from comedy (Michael McIntyre) 
to sports (England netball, supercross 
motorcycle racing) and other enter- 
tainment ( "Walking With Dinosaurs," 
"Ben Hur Live "). 

McGuigan says this diversification 
will continue, although music 
the venues No. I priority. Sure, one 
needn't worry about an animatronic 
Triceratops dying just before a mn of 
shows, but 02 officials remain com- 
mitted to residencies by flesh -and- 
blood musicians. This year, the 
not.notoriously-reliable Briroey Spears 
did eight shows, while Bon Jovï s June 
2010 run is currently at 10 and rising. 

Describingthelackson experience as 

"absolutelyunique," McGuigan says the 
02 wouldn't pass on booking an artist 
with health or other issues for a lengthy 
stint, as long as "we had confidence in - 

them the way we did with Jackson." 
"Ifwe had concerns, we wouldn't 

do the deal," she says. "But Jon Bon 
Jovi looks pretty healthy to me." 

a shrine to the dead singer outside 
night of his our at the venue. 

The health of the wider U.K. live 
scene seems more open to debate. Some 
touring execs privately grumble about 
moneybeingdrained from smallervem 
uesbytheboom in arena /stadium gigs, 

but others maintain the levels ofthe hve 

business operate in relative isolation. 
"People who gat refunds for Michael 

Jackson tickets didn't think, 'Great,,,C75 

[$1251 to spend on other gigs; "says 
Matt Woolliscroft, a promoter with 
Manchester, England -based SJM. 
"They probably [spent it on] a meal or 
put it towards the holiday." 

Meanwhile, back at the 02, the staff 
is plotting a way to top the Jackson res- 
idency that never was. "Can anything 
surpass that ?" McGuigan ponders. "1 

doubt it. But there are other acts out 
there that could put on a huge num- 
ber of nights in this building. We just 
hope we can get them here." 

And you can bet AEG is saving some 

wall space. just in case. "... 

Additional reporting by Richard 
Smirks in Manchester, England. 
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Speaking at MidemNet 2010 

Peter Gelb 
General Manager 

The Metropolitan Opera 

Jeffrey Hayaiett 
Chief Marketing Officer 
Eastman Kodak Company 

Owen Van Natta 
CEO 

Myspace 

Gain knowledge and find solutions to 
do music business in the digital age 

Access to: 

The MidemNet conferenc, 
Learn from industry experts on key issues, including: 

Takeaways from current digital services deals 

Lessons from other content industries 

= Monetising the live experience 

Making the most out of mobile applications 

The MidemNet Academy 
a Acquire concrete skills in digital marketing & 

business through an extensive training program 

he MidemNet Lab 

Meet 15 hot start-ups that will bring 
exciting new solutions to your business 

C' Reed MIDEM 

MIDEMNET 

IS NOW FREE FOR 

MIDEM PARTICIPANTS 

REGISTER EARLY AND SAVE! 

MIDEM 24- 27 January 2010 
MidemNet: 23 - 22 January 2010 

Cannes, France 

In Kick. 

Ä 
Eastern promise: An October Beyond concert ar 

Ferrari world on Abu Dhabï s Vas Island. 

BIAN 
The UAE Emerges As A Music Power 
By Andre Paine and Lizette Van Hecke 

COLDPLAV'S VIVA LA VIDA TOUR 
traversed the globe during 2009. But one of its 
naost arable dates was an unlikely one: 
The b nd's rain -soaked, firsoever show in Abu 
Dhabi, which -alongside fellow United Arab 
Emirate (UAE) Dubai -has rapidly established 
itself as a live market for world -class acts. 

'We've had many great crowds on this tour, 
and even on a dry and regular day, this lot would 
be amongst the top ones," Coldplay said on its 

official blog. 
March's I5,000-sellout outdoor show in the UAE 

capital was staged by Live Nation and local pro- 

moter Flash. Flash managing director John Lick. 
fish says it illustrated that "not only can we bring 
the artists in, there s also a really strong f base." 

In the past two years, Abu Dhabi has hosted 
shows by George Michael, Bon Jovi, Shakira, An- 
drea Bocelh, Christina Agudera, Beyoncé and Aero 
smith. Rihanna performs there New Year's Eve. 

While the (FPl doesn't trade UAE market data, 

executives report growing live and pub- 
lishing businesses -although the 
long -term effects of Dubaï s well - 
publiciaed current economic 
problem remain hard to predict. 

Dubai the tliAE's most popu- 
lous emirate, is the Middle East's 

live business hub. AEG Live 
launched there in February 200E, 

when Live Nation took a 65% stake 
in Dubai -based Mirage Promotions. 

"Legal infrastructures and purposeful venues 

need to improve, but the UAE can only get bet- 

ter as a ]touring] destination," AEG Live Middle 
East managing director Thomas Ovesen says. 

The GAO has a reputation for big live paydays, 

but Lickrish says that "some ofthe figures thrown 
at me by artists) can be a bit crazy: we just can't 
do it." 

Those fees ccfecta location that can take sev- 

eral days our oft schedule, but Flash is working 
with promoters to create a "viable touring cir- 
cuit" linked with South Africa. Australia or Asia. 

Dubai -based promoter Alan Davis says the 
live business has "grown massively" in five 
years -assisted by government initiatives. often 
including tax -free status -despite local idiosyn- 
crasies including a large walkup audience, a lark 
of suitable local support acts and cultural differ - 
ences that require sensitivity. 

Davis,who produced Robbie Williams 23,000- 

capacity 2000 show at Dubaï s Nad Al Sheba race- 

course, says hell shortly launch a new promotion 
company with undisclosed international partners. 

While the live sector has been largely unaf 

fected by the global financial crisis, Hussain 
"S pelt' Yoosuf managing director of UAE -based 

publisher Fairwood Arabia, says that an adver- 
tising downturn in the first half of 2009 hit his 
synch business. 

Still, Yoosuf says he's encouraged by the pos- 

itive mood at Dubaï s first music conference, 
Dubai SoundCity. The event, held Nov. 5 -7, was 

attended by 130 industry professionals; speak. 

s induded veteran Australian promoter Michael 
Chugg and Radiohead manager Brian Message. 

The UAE is also emerging as a legitimate 
corded -music market. Sony Music set up a re- 

gional headquarters in Dubai in May, while EMI 
Arabia (Warner Music's licensee) has been in 
Dubai for 15 years, and Universal licenses to 

local label Music Master. 

EMI has enjoyed local success with Lebanese - 

Canadian artist Earl Wolf. Adrian Cheesley, EMI 
president ofthe rest of world (Asia Pacific, South 
America, the Middle East and Africa), puts UAE 

sales of Wolf s 2007 album, "Bite the Bul- 
let," at 10,000 copies -a major 

amount for the territory. He cites 

Coldplay. Williams, Noah Jones 

and Michael Ruble as other acts 

with strong UAE sales. 

"Ifs the main market in there, 
ginn for physical sales," Cheesley 

says, adding that sales have `held 
up" largely thanks to the six- storeVir- 

gin Megastores Middle East chain. 
Megastores president Nisreen Shocair says 

the stores sold 1 million CDs in 2008, with reper- 

toire traditionally "skewed more !toward! inter. 
national," although local acts' sales are now 
climbing. "The Arabic consumer," she says, "is 
beginning to love its own culture." 

V Star plans a digital service "very soon: she 

adds. It would join Nokia Music Store, Getmo 
Arabia and teleo Etisalet's download service. 

While copyright law is in place, the UAE 
doesn't have any collecting societies, some. 
tiring EMI and the IFPI are lobbying the gnu 
moment en rectify. "If[perfor right] 

income started being generated-particularly 
in Dubai -it would be strong," Cheesley says, 

noting the UAE's many top 40 radio stations. 
As for publishers, Yoosuf says, "our hope is 

to have a licensing structure in the form of UAE 

so ciety- or later." 
And trans iexpresses optimism about the mar- 

kets Feture,'The biggest promoters in the world 
are been now," he says. "That's proof that there's 
a market here -and I can see it getting bigger 
and bigger." ".,. 
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NBC has some of the best -known brands in prime time. 
But these days prime time is practically any time and on any screen. 

It's Vivi Zigler's job to build new media business models 
that make real money - and sense. 

Zigler is just one of the media mavens you'll meet at the 
Up Next at CES: Creativity,Content and Cash sessions at the 

2010 International CES ®in Las Vegas, January 7 -10. 

Co- sponsored by 
the Consumer Electronics Association 
and the Nielsen Company 

CESweb.org/register 
Register now for the International CES and 
admission to Up Next at CES is FREE. Enter 
priority code UPN by 5 p.m. EST January 2 

and we'll waive the $100 registration fee. 

Vivi Zigler 
President 

NBC Universal Digital Entertainment 
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Thank you for the ride x;. 

of a lifetime. 
I am so proud of you. 
Congratulations on 

an amazing tour 
and all its success! 

Love, 
Guy Oseary 
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* * * * * 
"AN AWE- INSPIRING TESTAMENT TO THE POWER OF HUMAN IMAGINATION" 

* * * * * 
"A THRILLING RIDE! FULL OF SUSPENSE, ROMANCE, 

DRAMA, EXCITEMENT, AND JOY!" 

* * * ** 
"A STORY OF STUNNING CREATIVE POWER" 
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100 YEPR 

LIFETMEMEg 

"A MUSICAL TOUR -DE- FORCE!" 

(48WINNER9 

"AN INSTANT CLASSIC... 
...THRILLING AND EMOTIONALLY CHARGED" 
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MUSIC PUBLISHING 

THE SONGWRITERS 

The story of unstoppable creative genius. Featuring a soundtrack of over 1.3 million songs. 
Playing now in theaters, video games, and stadiums, online, and on radios and televisions everywhere! 

THE UNSTOPPABLE 
CREATIVE POWER OF 

rHE IN RITS SNG 
varsHiw 

EMI 

STARRING: 

THE INCREDIBLE ROSTER OF EMI MUSIC PUBLISHING SONGWRITERS 
whose commitment and creative efforts drive the industry, and to whom we owe our success in 2009. 

WHERE SONGS LIVE 
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AN EPIC STORY Of CREATIVE POWER 100 YEARS IN THE MAKING P1000CE0 AROUNU THE 

IN EVERY GENRE AND EVEHV STYLE FOR EVEHV USAGE ORIGINAL SOUNDTRACK 0f 1.3 MIFF 

MP I APPROPRIATE FOR MUSIC PROFESSIONALS 

All material may be highly suitable for creative usage 
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EMI :'UST PUBLISHING PNESENTS'THE SONG..BITEHS' 

GLOBE By THE WBBLB's GREATEST CREATIVE TALENT gum EHTOAOROINAOV MUSIC 
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POP 

A SWIFT 
ASCENT 

Taylor Swift Is Top Pop Artist Of The Year; The Black Eyed 
Peas Top Pop Group By Keith Caulfield 

2009 WAS THE YEAR OF TAYLOR SWIFT. 
During thepast 12 months, she transitionedfrom 

a breakthrough country artist into a genuine pop 
star, and now the Big Machine singer/songwriter 
takes the crown as Billboard's top artist of the year. 

Swift, who made her Billboard charts debut M 

July 2006, is the first solo female or country act to 
earn the top artist title since 1997. That was when 
LeAnn Rimes then herself a young country 
crossover star, took home the honor. 

Billboard's year-end musk recaps are 
basedonchartperformanceduringthechart 
year that began withlast year's Dec.6 issue 
and ended with the Nov. 28, 2009, issue. 
The yearend Top Arnst category ranks the 
best-performing acts of the year derived 
from activity on two charts: the Billboard 
200 albums tallyand the Billboard Hot 100 
singles list. 

Swift's second album, "Fearless," re- 
leased in late 2008, finishes the year in the 
top slot on the yea,end Top Billboard 200 
Albums tally, while her self-titled debut is 
No. 24. At press time, "Fearless," which 
opened at No. 1 on the Billboard 200 with 
sales of 592,000 copies, according to 
Nielsen SoundScan, has 001 10 leave the 
top 25 on the chart after more than a year 
on the list. 

On the Hot 100 Songs roundup, Swift 
notches three singles: "Love Story" (No. 
5). "You Belong With Me" (No. 11) and 
"White Horse" (No.76). In all. the teenager 
charted 17 Hot 100 hits throughout the 
year o u t he weekly Billboard Hot 100, all of which 
helped propel her to No. 1 on the Top Artists year- 
end recap. 

The No. 2 artist of the year is someone who fa- 

mously shared the stage with Swift earlier this year 
at the MTV Video MusicAwards ... no, not Kanye 
West-Beyonce. 

Corning in high on Billboard's year-end recaps 
must be old hat for the Music World/Columbia 
artist, who's no stranger to seeing her name at No. 

1, Two years ago, her "Irreplaceable" single fie. 
shed atop the year-end Hot 100 Songs recap and, 

as part of Destiny's Child, she's earned the too 

(No. 82). Meanwhile, her album "I Am ... Sasha 
Fierce" finishes in the runner-up 1101 00 the year. 
end Top Billboard 200 Albums tally behind Swift. 

Completing the one-two-three punch of ladies 
atop the Top Artists recap, Lady Gaga holds down 
the No. 3 slot and at the same time becomes the 
year's top new artist. 

Gagas debut album, "The Fame" (Streamline/ 
KonLive)Cherrytree/Inte.cope),is No.8 onthe Top 

the first single from the group's album "The 
E.N.D." (Interscope/IGA), which ends the year 
at No. 10 on the Billboard 200 Albums tally. 
Plus, the Peas' anthemic "I Gotta Feeling," 
which spent 14 weeks atop the Hot 100, is No. 
4 on the year-end Hot 100 Songs roundup. 

Thus, Lady Gaga and the Peas tie up the top 
four positions on the year-end Hot 100 Songs 
recap. It's the first time in the 51-year history of 

the Hot 100 that two acts captured four 
of the top five slots on the year-end Hot 
100 Songs chart. 

The combined punch of the Peas' two 
smash singles along with the firepower 
of "The 0.N.D." on the Billboard 200 
places the quartet at No. 4 on the yea, 
end Top Artists ranking-and also makes 
them the top duo/group of the year. 

The year's top male artist is Kanye 
West, who is also No. 6 on the overall 
Top Artists recap, just behind singer/ac- 
tress Miley Cyrus. West nets five singles 
on the yearend Hot 100 Songs tally, with 
the highest being "Heartless" at No. 9. 

Coming in at Nos. 7-10 on the year-end 
Top Artists roundup are Britney Spears, 
Th. Nickelback and Pink. 

We'd be remiss if we failed to men- 
tion to enormous achievements of the 
late Michael Jackson on the yearend 
charts this year. He places four albums 
on the Top Comprehensive Albums 
recap: "Number Ones" (No. 4), "Thriller" 
(No. 16), "The Essential Michael Jack. 

son" (No. 22) and "This Is It" (No. 45). 
On the year-end Top Pop Catalog Albums 

roundup, he daims five of the top six titles with 
"Number Ones" leading the pack at No. 1. In 
turn, Jackson can be found atop the yearend Top 
Comprehensive Albums Artists tally as well as 
the Pop Catalog Artists list. In addition to that, 
because of his tremendous performance on the 
Top Internet Albums and Top Digital Albums 
tallies through the year, hes the No. 1 artist on 
the Top Internet Albums Artists and Digital Al- 

bums Artists recaps. 

Boom boom pow: THE BLACK EYED PEAS are 
the year's top group, with five Hot 100 hits. 

Billboard 200 Albums recap while the dance/pop 
star captures four slots on the Hot 100 Songs 
roundup: "Poker Eàce" (No.2), "just Dance" (No.3, 
featuring Colby O'Donis),"LoveGame (No. 35) and 
"Paparazzi" (No. 53). Gaga is the first artist to earn 
two out of the top three songs ofthe year since 2004. 
when Usher reigned at Nos. 1 and 2 with "Yeah!" 

and "Bum." respectively. 
This year's No. 1 title on the Hot 100 Songs 

recap is the Black Eyed Peas' "Boom Boom 
Pow," which 

artist of the year honor twice (in 2000 and 2001). 
Beyonces inescapable "Single Ladies (Polo 

Ring on It)" is 80.8 00 the year-end Hot 100 Songs 
roundup, while she also earns another four en- 
tries on the list with "Halo" (No. 24), "If I Web a 

Boy" (No. 48). :Sweet Dreanls" (No. 661 and "Diva" 

lodged 12 

straight weeks 
atop the weekly 
Hot 100 list ear 
lier this year. 
The tune was 

TOP ARTIST: U2 TOTAL GROSS: $311.6 million 

ROCK/ NO.OFSHOWS: 44 SELLOUTS:44 TOTAL 
AcTrENDANCE: 3.1 million 

POP TOUR Deothp6.112e oftsom Billboard Boxscores dated 
OF '09 , through Nov. 21, 2009. 

Love story: TAYLOR 
SWIFT is the first solo 
female or country act to 
earn the top artist title in 
more than 20 years. 
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TOURING 

fers of forttifiei U2 
performs Sept 12 at 
Chicago's Soldier Field. 

IN PERHAPS THE MOST 
challenging environment the live en- 
tertainment industry has ever faced, 

the global concert business managed 
to put up record numbers in 2009, a 

markable testament to the resiliency 
of the business and the enduring pop- 

ularity oflive music. 
Global data reported to Billboard 

Boxscore from Dec. G. 2008, through 
Nov. 21, 2009. shows an industry 
that is up significantly at its best 
and Octet t. And, at a time at 

when economies sare in turmoil, flat 
is the new up. 

It was a year in which U2 and 
Madonna dominated Billboard's year- 

end tally of Top 25 Tours (see page 
122), with Bruce Springsteen &the E 

Street Band, AC /DC and Pink round. 
ing out the top five. Elsewhere, Kenny 
Chesney staged the lop country tour 
of the year. Tina 'Berner was the top - 
grossing R &B /hip -hop artist on the 
road, and Vincente Fernandez was the 

leading live Latin act, according to the 
year -end Boxscore recaps. 

Looking at the overall strength of 
the live business, Creative Artists 
Agency managing director Rob Light 

THEGREAT 
ESCAPE 

Global Live Business Sets Records In Tough Economy 
By Ray Waddell 

suggests several aspects that helped. 

He cites entertainment's role in cul- 
ture when times are hard, the devel- 
opment of new touring talent, prudent 
packaging, strategic routing and the 
growth of festivals as key factors in the 
year. 'When you string all that to. 
gether, it was an OK year. It was sun 
prisingly healthy in light of the 
worldwide economy,' he says. 

The financial endurance of live 
entertainment indeed seems to give 
crdence to the old mantra that enter. 

tainment is recession -proof. William 
Morris Endeavor Entertainment 
(WMEE) contemporary music head 
Marc Geiger says several' macro" 
forces influenced the year, ong 
them the role of "escapist' entertain- 
ment in difficult times. 

More specifically, the industry has 

become better at managing and prix 
ing inventory, Geiger believes. 

"Ifs about getting the price to the 

market, which is really what has held 
the concert industry back to a certain 

extent" he says. "It was somewhat 
greed-based, because nobody wanted 

to drop that back price. They said they 

were losing money as opposed to get- 
ting extra people in there. There is a 

market for the high end and there's a 

market for the back end. So if you start 
to tune to the market, you should be 

able to fill up the airplane better." 
The shift of the music business 

economy from a recorded -music base 

to a live.music base also continues. 
"Ifs pretty dearthatthe dollars (con- 

ersj used to spend on recorded 
sic haveshifted to livemusic," says 

Bill Zysblat. partner in music business 

management firm /tour producer RZO 

Productions. "What is remarkable is 

that, considering the general econorm 

cs of the world this past year, especially 

the ever -climbing unemployment 
numbers. that any measure of anen. 

dance could grow." 
Worldwide, a record 84.4 billion in 

box -office revenue was reported to Box. 

an 11.7%increaseover last year 

and the second consecutive year of 

double -digit growth. Better yet, an an 

tendance of 73 million represents a 

12.6% increase over 2008, an impor- 
tant trend fora sector of the business 
that's now considered the most im- 
portant for the majority of artists. 

For North America, the news isn't 
as positive, but still far from the 
downer many in the media (but not 
Billboard) had forecast. The 82.8 bit. 
lion in box office is down 2% and the 
50 million in paid attendance is down 
1.7 %, but these numbers were gener- 

ated from a 9% decrease in the num- 
ber of shows reported. 

continued on »p52 

50 YEAR-END DOUBLE ISSUE 

www.americanradiohistory.com

www.americanradiohistory.com


MAC Presents Team / Australia / November, 2009 

MAC PRESENTS 
Thank you to our clients and partners for 

making 2009 our best year yet. 
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TOURING 
from > Ps0 The decrease in the 

umber of shows can mean many 
things, but surely among them are a 

more selective talent-buying posture 
among promoters, more packaging of 
artists and more strategic touring - 
which for many may mean sitting the 
year out. 

"Packaging has gotten much strong- 
er, much smarter over the last couple 
of years," Light says. "I also think one 
reason there are fewer shows is that 
everybody-agents, managers and 
pro 
smarter. And in 
a tough econ- 
omy, that son of 
victory lap where 

you go around 
the country or 
the world a sec- 

ond time didn't 
happen asmuch. 
I think people 

enough to say, 

there 
isn't a second 
play. Let's skipit. And that intelligence 
helps the original grosses. because 
you're not diluting the market, and 
probably cuts into why shows are down 
a little bit and attendance is up." 

Such unreported events as casinos, 
private dates, fairs. festivals. clubs, 
less-than-successful shows and inter- 
national dates boost the overall con- 
cert business to an estimated 57 

billion -S8 billion, and it's possible that 
those unreported shows reflect where 
the economy had the biggest impact. 

"There are a whole lot of things that 
aren't reported, an [ Boxscore num- 
bers] could be somewhat misleading," 
WMEE worldwide headnfmusic Peter 
Grosslight says. "Fair budgets were 
down, symphony and performing arts 
budgets were down, the casinos 
weren't buying there for a while. 
When the crisis hit in the fall, there 
were certain types of buyers that were 

shell- shocked." 
Even so, for 

many, a more 
telling and 
positive indicator 

is a show -by- 
show analysis 
of the year. 
Worldwide ay. 
'rage gross and 

sendance 
per 

how are up 
irl %and11.8%, 

respectively. In 
NorthAmerica, 

average penshow gross and attendance 
ar e up 7.b% and 8 %, respectively. 

Most would agree that the overall 
objective is to grow the audience, 
and on a per -show basis, that goal 
w mplished in 2009. This 
marks the first time that attendance 
has outpaced dollars across the board 
in mare than a decade -basically the 

continued on »osa 

Average 
gross and 

attendance 
per show are 
up, in North 
America and 
worldwide. 

Chart- toppers: 
Among the acts with 

the top 15 highest - 
grossing tours of the 
near are (clockwise 

from top) PINK, 
KENNY CHESNE 

and TINA TURNER. 
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TOURING 

911: BRITNEY 
SPEARS' Circus tour 

stopped at the 
Prudential Center 

in Newark, NJ., 
March 13. 

from »p52 post-consolidatmn 
era ofthe touring industry. Typically, 
gross vs. attendance comparisons 
have reflected higher Peke: prices 
and lower per-show attendance, but 
2009 was a year of pricing promo. 
lions, discounts and conservative 
pricing in general. Gross ticket 
pric s were slightly down this 
year on average, again surely 
partly reflective of large-scale 
disc unting. 

'The reason more people 
wen to shows is because [the 
concert industry] is starting to 

prie and market concerts like 
oche products. notjust like con- 

cen.,"Geiger says. 'We're deal- , 

ing with excess. unsold 
inve tor/ better We'retalk- 
ing ow about filling up 
the radium for the 
base all game and 
not ignoring that 
then are bleacher 

seats mdbleacher 
prie ng, group 
salesand [promo- 

tions] and differ. 
ent rograms." 

A G Live CEO 

Ran y Phillips 
believes there has 

been a pricecorrec- 
tion f sorts, largely in 
react' on to tough-to.move lawn 
and rena bowl seats. "The spi- 

rahng ticket price inflation has defi- 
nitely outpaced normal cost-of-living 
increases,' he says. "While there is 

perceived value and a strong market 
for the best 10% of the house, there 
has been a serious devaluation of, at 
least, 30% of our available inventory, 

especially in the sheds where 
the number is far 

greater. My guess 
this is one of the 
reasons attendance 

seems to be out- 
pacing penshow 
grosses." 

In general, 
ticket-pricing has 
become more 

savvy and flexible. Light believes. pick a generic price and that was the 
"We're much more aware of ticket price of the tour, that's gone away to 

pricing and flexing the pricing in where you might charge one price in 
houses to being very adaptive," he the majors and less in the secondar. 
says. "The homogenized ticketing of reread tertiaries. That, added to how 
the tour for years, where you sort of you scale the house in terms of seat 

level, capacity level, all add up tor bet- 

ter yearend result." 
But if attendance is up for a change, 

"that doesn't necessarily portend a 

trend," says Phillips, who points out 

that the concert business is roll at the 

mercy of which acts are touring in a 

given year. 

"The concert business is cyclical, 
not a hockey stick, which is why it is 

so difficult for a public company to 

continuously show year-to-year 
growth," Phillips says. "One could 
argue that last year saw enormously 
successfulworldwidetoursby Britney 
Spears, U2, Madonna, etc. However, 

we still do not know what artists and 

how many will fill those shoes next 
year or achieve the same level °fatten, 
dance and gross dollars.' 

To look at the global numbers only 
in terms of U.S. dollars wouldn't pro, 
ride the bill picture, Zysblat advises. 

°One year ago, 100 of foreign box 

office was $127. Today100 of foreign 
box office is S148,'ffie says. "So, if your 
foreign box office per.ficket sold has 

remained constant in dollars, at least 

with respecttoeuros, prices have gone 

up on average 16.5%, based on last 
year's rate of exchange, or 14.1%, 
based on the current rate. Either way, 

a significant increase." 
Which, ofcourse, speakspositively 

to the fact that attendance numbers 
held up globally. "To a European, a 

euro is still a euro," Zysblat says. "So, 

for them to pay moreeuros for the av- 

erage ticket than a year ago and con- 

tinue to increase their attendance at 

events speaks volumes for the future 
of live touring." 

Live Nation, the world's largest 
promoter. had a strong year in terms 

cootiooed on >,56 

Vintage rock, fresh 
pop: BRUCE 

SPRINGSTEEN duets 
with LITTLE STEVEN; 
left: ADAM LAMBERT 

joins the American 
Idols Live tour. 
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The Best 
of the 

The Arena 
at Gwinnett Center 

AEG Live 

AEG Midwest 

AEG -TMG 

AEG Touring 

Beaver Productions 

Cardenas Marketing Group 

Concerts West 

Feld Entertainment 

Frank Productions 

Goldenvoice LLC 

HIT Entertainment 

Live Nation 

NYK Concerts 

Outback 

Police Productions 

Premier Productions 

Premier Speakers Bureau 

Ralph Hauser Productions 

Rival Entertainment 

Star 94 

VEE Corporation 

White Stallion Productions 

The Arena at Gwinnett Center 
would like to thank the promoters 
who helped us make 2009 a 
memorable year! 

For booking info, please contact 
Dan Markham at 770.813.7557. 
www.gwinnettcenter.com 
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excited about on the positive side I 

thebig packages. the great shows con 

[roue tò do great. The event show 
continue to do great. Comedy i 

stronger than ever." he says, "Am 

there is anew wave, a next generatim 
of bands, that is really starting to se] 

hard tickets." 
For his part, W MEE's Grossligh 

says that his instincts tell him 2011 

will be similar to this year for the con 
cert business. °Unemployment is stil 

kind of creeping up; maybe we'll se 

the bottom at the end of this year any 

early next year." he says. "When un 
employment starts to go down, that' 
when you'll see a tremendous rebounl 
in general activity." 

Overall, 2009 may be rememberel 
for what didn't happen: disaster. 

"I've been through a lot of reces 
sions in my career, and frankly non 
of them had any impact on our busi 
ness," Grossligh[ says. "The old adag . 

that the entertainment business i 

recession-proofhad always proved[ 
be true, But we hadn't seen anything 

of this magnitude. Given the experi 
ence of this year, I don't think tha 
there is a reason not to be optimists 
about next year. The fear seems to b. 

out of people' s vernacular." 

TOURING 

..l 
dr :rv. 

Hot ticker. LI 

performs at the 
Coachella Valley Mncir g 

Arts Festival April 15 pt 
the Emprr9 Polo Clu h .n 
Ind.o. Calif. 

from rsp54 of gross and atten' 
dance. The promoter reported $2.5 

billion in gross and 41 million in at. 
tendancefrom 9,085 shows this year 
Even with all the discounts, that's a 

25% increase in gross and a 19% M. 

crease in attendance, despite a 1.6% 

decrease in shows. Having U2 and 
Madonna on the road in the same 
year obviously provides a big boost 
to gross and attendance. but it ap- 
pears the Live Nation strategy of ag- 

gressive discounting during the 
summer also helped. particularly as 
it relates to attendaa 

e Considering that Live Nation 
launched a ticketing company in 
2009 and operated under the heavy 
scrutiny brought on by the company's 
proposed merger with Ticketmaster 
Entertainment, company execs main- 
tained focus on their core business. 
Live Nation executives didn't respond 
to interview requests going into the 
end of the year, but earlier Live Na- 

tion music CEO Jason Garner told 
Billboard that the priorities for 2009 
were finding the right shows and 
then addressing what he called an in- 
dustrywide issue of 40% of ticket in- 
ventory going unsold. 

`Going into the year we sat down 

'There is a new wave, 
a next generation of bands, 

that is really starting 
to sell hard tickets.' 

-ROB LIGHT, CREATIVE ARTISTS AGENCY 

and said, 'We need to book a good 
lineup; "Garner said. "Once we knew 
we had a good lineup, then we knew 
the challenge in this economy would 
be how to sell a lot of a lot of tickets, 
how to motivate fans." 

At one point, Garner told Billboard 
that the promotions had saved fans 

$10 million andboosted incremental 
attendance by some 600,000 tickets. 
The industry reception was mixed. 
Some praised the aggressive discount- 
ing strategy for boosting attendance 
and drawing attention to concerts, 
while others used terms like "fire sale" 

and 'blue light specials." 
Some see good and had points to the 

price promotions. "Thereare pro and 
cons that anoeout oflast summer, and 
if we pick the best of it, it can be help- 
ful, and wé ve got to get rid of the worst 

ofit," Light says. "The realkey is to re- 

ward the fan who is [buying] early, who 

is proactive and truly a fan. 
AEG Live, a distant second to Live 

Nation, reported 8888 million from 
2,531 shows with 12.8 million atten- 
dance, compared with $1 billion in 
gross, 14.5 million in attendance and 
2,324 shows last year. That's a 12% 
decrease in gross and a 9% increase 
in shows. 

"Since AEG Live is privately held, 
we do not engage in a market -share 
competition or measurement of suc. 
cess," Phillips says. "Our only con. 
sideration is our net profit, or 
EBITDA [earnings before interest, 
taxes, depreciation and amortiza- 
tion], calculation." 

For AEG, tours like Spears, Turner 
and °American Idol" drew fans, as 

did festivals like Coachella, Stage- 
coach and Jazzfest. But much of the 

attention on AEG Live in 2009 cen- 

tered on the death of Michael Jack- 

son and the cancellation of what 
would have been an AEG- promoted 
50 -show run at London's 02 Arena. 

Even with the dip in numbers re- 

ported, "2009 was our touring units' 
most profitable year in our 10-year 
history," Phillips says. "It was clearly 
a e of less being more. Hopefully, 
2010 will be as good or better. AEG 

Live, obviously, has great expecta- 
tions for Bon loom, Taylor Swift and 
the Black Eyed Peas, amongst others, 
next year. However, it is hard to pre- 
dict whether we can surpass the num. 
bers tabulated in 2009." 

Major Indies also reported in- 
creases in gross box -office reports, 
including Chicago's Jam Producions 
($78 million in 2009, $53 million in 
2004and Austin's C3 Presents (860 
millioh in 2009, $50 million last 
year). Also strong were international 
independents like Time 4 Fun in Sao 

Paulo, Brazil (5151 million in gross); 
MCD in Dublin (8122 million); and 
Australia's Michael Coppel Presents 
(8103 million). 

Light says he's encouraged by the 
new emerging talent and a bevy of 
healthy industry trends. "What I am 

56 YEAR-END DOUBLE ISSUE 
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Oueen Madge 
MADONNA at the 02 
Arena In London July 4.. 

STICKY& SWEFT 
AND SOLD OUT 

After Global Sweep, Madonna Is The 
Top Solo Touring Artist In Chart History By Ray Waddell 

It was sticky and sweet, wildly ambitious and massively successful. I Madonna's 2008 -09 Sticky & Sweet tour -her 
fourth under the direction of Live Nation's Global Touring division and her first under a 10 -year multirights deal 
with Live Nation -broke records around the globe. 4 But long before the tour ever struck its first pose on Aug. 23, 
2008, in Cardiff, Wales, work had begun to bring Madonna's touring dreams to fruition. I When Madonna's camp 
announced the artist's plans for the global Sticky & Sweet tour in May 2008, much of the focus was on either the 
artist's new deal with Live Nation or skepticism about the large number of stadiums she would play. 
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from »01 Madonna's man- 
ager, Guy Oseary, says the touring 
strategy -just felt like the right thing 
to do. Thankfully. it all worked out. 
It was a success. It was fun. It was 

warding. The numbers don't lie, as 

they say. 
Ah, the numbers. Some $408 

million in ticket gross, 3.5 million 
n attendance and 85 shows later, 
Madonna now owns the record for 
the top.grossing tour ever by a solo 
artist, according to Billboard Box - 

e. Sticky & Sweet also is the 
ond- highest -grossing tour of all 

time after the Rolling Stones' 
Bigger Bang run in 200507 
(although U2's 360" tour is 
closing in). 

Who could doubt the power 
of Madonna now? 

'There is absolutely no 
question that the stature and 
positioning and iconic view of 
Madonna hasn't diminished 
whatsoever over the 25 years 
of her career," says Arthur 
Fogel, chairman of Live Nation 
Global Touring and producer of 
Madonna's last four tours. in fact, 
ifs quite the opposite. She's bigger 
now than she's ever been. That's an 
amazing position to be in. and a 

credit to her and her career." 
The original tourindudedabout 55 

shows, and the plan was to do Europe 
outdoors. a combination of stadiums 
and arenas in North America. then 
Mexicoand South America outdoors. 
Right off the bat, the large number of 
outdoor stadiums booked aroundthe 
world attracted attention. Surely 

Madonna's stature as one of the most tracted the lion's share of attention 
popular artists in the world was se- when the tour was rolled out. 
cure, but stadiums representeda huge "There were the skeptics," Fogel 
risk interms ofproduction andimage. says, "andthey dearly dorít think these 

"It was a bit ambitious, but it was things throughanddorit really under- 
something I believed in and pushed stand them.' guess that's why they sit 
for," Fogel says. "On the tour before on the sidelines and armchair quar. 
this we had done some outdoor shows terback and I make the decisions, or 
in Europe mixed in, and I think she at least providethecounseltotheamst 
really enjoyed playing outdoors to the and the manager." 
big crowds. Soas long as thebeliefwas Thededsion toextendthe tour with 
there that we would do the business. 27 more international shows, wordy 
certainly the interest was there for her in stadiums, in 2009 was "really sim, 
to play more outdoors." pie," according to Fogel. "There'were 

The routing was, of course. share- a lot of places that we could play, most 
of which she had never played 
before," he says. "I think she 
was no enjoying this show and 
this group ofperformers that it 
ca me together pretty easily." 

Such discussions have come 
upon past roots, Fogel says. 
"but for whatever reason it just 
never to pass. On this 
one it came up again, and I 

-GUY OSEARY, would just ell there was a real 

MADONNA'S MANAGER interest There in keeping it 
going, even though there was 

gic, particularly in booking North along break between the endofSouth 
American stadiums. "Certainly there America and the start of Europe this 
were markets where she either had year. And almost three-quarters ofthe 
never been or hadn't been in years," dates were at places she'd never 
Fogel says. "For example, in her career played before" 
she had never played Vancouver. I re- Breaking new ground is a key take. 
ally felt we could go in there the first way from Sticky & Sweet. 
time in and playa stadium, 25 years 

a 

"People get to see one aspect of it, 
into an amazing career. We ended up they get the reportthat says,'$408mi1- 
doing 53,000 people." lion, second.highest- grossing tour of 

In the end, Madonna only booked all time, but theydodtsee the reality. 
five North American sradiumshows- which is the best part: Oseary says. 
Vancouver, Houston, Miami, San "We went to places we don't normally 
Diego and Los Angeles -but they at- go,weconnected with peoplewedorit 

'It was a success. 
It was fun. It was 
rewarding. The 

numbers don't lie, 
as they say.' 

normally connect with, we saw coun- 
tries we don't normally get to see and 
performed in amazing places. That ex- 

perience is priceless. Will we ever get 

to see this in the same way? No. It was 
a rent in time." 

In retrospect, the overall Sticky & 
Sweet strategy was dead on. "I look 
backonit, and 1 can't think ofanything 
that was a huge mistake," Fogel says. 

The same could be said fortheend re- 

sult on all four tours Live Nation and 
Fogel have produced for Madonna. 
She is the third- highest -grossing artist 
of the past decade. with more than 
8800 million in grosses and 6.4 mil- 
lion in attendance to 248 shows. No 

solo artist has achieved better touring 
success this decade than Madonna. ll the decisions and big -picture 
strategy played out perfectly," Fogel 
says. "The first tour we did with her 
was in 2001, so really in nine years 
we've done four tours, which is pretty 
amazing in and of itself. But when 
u y think about it, in the previous 13 

years, she only did two tours. 1993 
and around '87 or '89. Two tours in 
13 or 14 years, and then four in eight. 
It all played out very nicely to deliver 
these results." 

The success of Sticky & Sweet - 
and indeed, Madonna's touring mo- 
m in general -"ultimately is 
a great credit to her,' Fogel says, and 
he cites other contributing factors, 
including Madonna'. development 
a s a live performer. 

"She was always a great performer, 
but over the last 10 years or so she's 
really come into her own in terms of 
the type of conunueaen »p62 
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Rainbow bright 
MADONNA durlrg 

he opening night 
of her Sticky 8 

Sweet tour July 4 at 
London's 02 Arena. 

Who's Who On 
Sticky & Sweet 
GUITAR: Madonna, Alexander 
Kolpakov, Vadim Kolpakov and 
Monte Pittman 
KEYBOARDS: Kevin Antunes and 
Rickey Pageot 
PROGRAMMING: Kevin Antunes 

A 
VOCALS: Kiley Dean, 

Arkady Gips, Alexander Kol- 
pakov, Vadim Kolpakov, Monte 
Pittman and Nicki Richards 
DRUMS: Brian Frasier -Moore 
V IOUN: Arkady Gips 
PIANO: Rickey Pageot 
ACCORDION: Ric'key Pageot 
COWBELL Monte Pittman 
TOUR DJ: Ede Jao 
DANCERS: Vadim Kolpakna, 
Leroy Barnes, Sofia Voutella, 
Jas n Boyd, Emilie Capel, 
William Chariee,aira, Paul Kirk' 
lard. Jennifer Kita, Kento Mori, 
Yemen Okur, Charles Park IV, 

Valeree Pohl, Anthony Rue Jr., 
Nilaya Savnis, Jason Young, Riki 
Onodera and Yuki Yoshida 

LIVE NATION GLOBAL TOURING 
TOUR DIRECTOR: Tres Thomas 

DIRECTOR OF PRODUCTION: 
Chris Lamb 
ARTIST TOUR MANAGER: 
Frankie Enfield 
ENTOURAGE TOUR MANAGER: 
Jason Milner 
SHOW DESIGNER: Jamie King 
MUSICAL DIRECTOR: 
Kevin Antunes 
SHOW DIRECTOR: 
Mike Morobitto 
VIDEO DIRECTOR: 
Christian Lamb 
LIGHTING DIRECTOR: Mac Mosier 

sTAGE NAGER: Jerry Vierna 
SOUND ENGINEER: Tim Colvard 

MONITOR ENGINEER: Matt Napier 
SOUND CREW CHIEF: Mark Brnich 
LIVE NATION MERCHANDISE: 
John Spink 

l 

ESIGN /ENGINEER- 
INS: JohnMcGraw for Plain View 

STAGE FABRICATION /DESIGN: 
James "W inky" Fairorth for Tait 
Towers 
soUND: 8th Day Sound, 
Tom Arko 
LIGHTING: PRG Lighting, 
Curry Grant 
viDEO: Nocturne, Paul Becker 

LASERS: Light Wave, George 
Dodsworth 

OTOR CONTROLS: Cyber Hoist, 
Marc Vanderwel 
STAGING: All Access (United 
States), EMS Staging (Europe) 

COACHES (U.S.): Pioneer 
(performers), Hemphill (crew) 
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MADONNA 
STICKY & SWEET & SOLD OUT 

MOST SUCCESSFUL TOUR BY A SOLO ARTIST IN HISTORY 

32 COUNTRIES, 85 CONCERTS, 3.5 MILLION FANS 

2009 BILLBOARD WINNER - TOP TOUR & TOP DRAW 

:r;;.E . 
t .ek: 

SPECIAL THANKS TO: GUY OSEARY, SARA ZAMBRENO, WWW.LIVENATION.COM 

THE STICKY & SWEET PERFORMERS, TOUR STAFF AND CREW. PRODUCED AND PROMOTED WORLDWIDE BY LIVE NATION 
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Dulcet duet: MADONNA 
and PHARRELL during the 
Sticky &Sweet tour's Nov. 
26, 2008, stop at Dolphin 
Stadium in Miami. 

from »pe0 productions and 
performance level that's being deliv- 
ered," Fogel says. "1 think that's ob- 
vious to anybody who's seen her 
perform over the last four tours." 

Another actor is the maturation 
of the global touring marketplace. 
the development of new live enter- 
tainment markets and that an artist 
of Madonna's stature is playing those 
territories. 'When you look at the 
tour this past summer, it's interest- 
ing that Bulgaria, Romania, Hungary. 
Estonia and on and on have become 
the solid markets that they are." Fogel 

says. "That provides great satisfac- 
tion for me and I certainly think that 
it does for her, in terms of the many 
fans in those territories getting the 
opportunity after all these years to 
experience her stow." 

For all its media attention, Live Na. 
Govt long -term deal with Madonna 
didn't have a huge impact on Sticky 
& Sweet, Fogel says, as Global Tour- 
ing has always thought long term 
when it comes to Madonna. "One of 
the important aspects to what I do is 
thinking ahead, " he says. "It's about 
the tour at the moment and what's 
best, but also I never want to stop 
thinking about what the next tour will 
be and the ongoing development of 
an artist on a global basis. What you 
do this time impacts next time.' 

So what about next time? "It's al- 

ways an interesting exercise. think- 
ing about next time, whenever that 
might be, what should be done, how 
to come at it in terms of territories, 
venues, etc.," Fogel muses. "There 
are e obvious things that jump 
out as to what can be next time." 

Such as? Fogel reels it off. "She 
hasn't played Australia, New 
Zealand for many, many years. We 
didn't play Japan or any of Southeast 
Asia on this tour. And those are cer- 
tainly territories that l feel we could 
do next time and probably will. Be- 

yond that, it's a question of what 

kind of time we have and what kind 
of show she's thinking about. When 
you think about where she has po' 
sitioned herself as a touring act on 
a global basis, there are to many op- 

portunities still to go out and do ex- 
citing things.' 

Regarding the deal with Live Na- 
tion, Oseary says, "We've always had 
an zing relationship with Live 
Nation, which was one of die reasons 
we made the deal. We never feelpres- 
ured to do anything. They are not 

Mat people we work with or our part. 
ners on the records -they are our 
friends. It doesn't feel like 'us and 
them; it jest feels like 'us; and where 
it makes sense, we do things. The re- 

lationship is so good they can call we 
tomorrow and say they want to do 
anything, and we're open to doing it, 
whether they don't have the rights or 
they do have the rights," 

Oseary agrees with Fogel that the, 
longterm deal didn't have a direct' 
impact on Sticky & Sweet, and all 
the synergies in merchandis- 
ing, branding, licensing and 
recording are "the future, the 
next level. That's when we start 
incorporating our albums into 
things. We have yet to scratch the 
surface on what the future holds. 
Madonna is an artist that wants to 
reach the most people she can and 
do it in very creative ways, and we're 
all ears. On that, were sitting it the 
table with Live Nation together and 
we're listening." 

As for the next step, "I really have 
no idea. We got off tour not so long 
ago. we're taking a breath, then we're 
going to start meeting with people 
and hearing ideas," OSeary says. "The 
only thing Madonna and l have asked 
for is to not be limited- meaning. I 

want to hear everything and any- 
thing. We're open to anything. The 
goal is to reach as many people as 

possible- that's the prerequisite. 
Were aiming high." -... 

THE LONG 
GOODBYE 
Warner Bros. Relationship 
With Madonna Endures By Ray Waddell 

When news came in fa112007 that 
Madonna would leave her only 
label home at Warner Bros. Rec- 
ords fora multirights deal with Live 
Nation reportedly worth $120 mil- 
lion, it heralded the end of one of 
the most productive label /artist 
collaborations ever. 

Warner Bros. Records chair - 
an /CEO Tom Whalley was 

junior A &R person at Waner 
when Madonna joined the WB 
family, and he played what he 
calls a "minor role" in her sign- 
ing to Seymour Stein's Sire im- 
print in 1983. Whalley recalls the 
first time he was around her at 
an industry party. 

"To see her drive to meet peo- 
ple, to know who people were, 
how these people were going to 
mean something to her and her 
career, you just knew that there 
was nothing that was going to get 
in her way," Whalley says. "She 
was going to take all of her natu- 
ral talent and combine that with a 

drive to succeed, and that combi- 
nation was going to work for her in 
a big way. The initial Impression: 
'Wow, this Is a force.' " 

Video presence: 
Warner Bros. plans a 
DVD release next year, 
of performances DONNA'S 
MADONNA'S esc 

IMg 

Sweet tour. 

The Madonna/ W arner partnersh ip 

was mom than productive, yielding 
11 studio albums, six compilations, 
threesoundtracks,two livesets and 
three remix releases -as wel I as more 
than 50 Billboard Hot100 hits and a 

cord -setting 40 No.1 hits on the 
Hot Dance Club Play chart 

Madonna's album sales total 75 
million in the United States and 
200 million abroad, according to 
Warner, with 26.5 million U.S. al- 
bums sold in the Nielsen Sound - 
Scan era. 

Helping delve the hits in the 
early days was the growth of MTV 
and music videos as an art form. 

"Madonna was at the forefront 
of the explosion of music and 
video," Whalley says. "She was a 

natural at it. This was also the be- 
ginnings of artists finding other 
ways to express themselves, to 
challenge the marketplace, chal- 
lenge the public who listened to or 
bought music. She was at the fore- 
front of this." 

Whalley calls Madonna "the gain- 
[essential Warner Bros." artist "She 
had a really strong vision, she had 
an credibly strong point of view 
about what she wanted to say" he 

says. "In my view, it was really the 
perfect marriage of a record com- 

pang's philosophy and Culture 
meeting up with an artist's philoso- 
phy and culture. It created some- 
thing that was incredibly dynamic." 

Warner released the "Celebra- 
tion" compilation after Madonna's 
2008 -09 Sticky & Sweet tour and 
will follow with a DOD from the tour. 

Madonna's "Confessions" DOD from 
that 2006 tour sold more than t mil- 
lion copies, according to Whalley. 
"Certainly for her this market is 

strong and we're expecting [Me 
new DVD] to do really well," he 

adds.'There is certainly an appetite 
from her audience for these live 
DVDS or anything visual from her." 

Whalley notes that the parting 
with Madonna is bittersweet. 

"Having that long of a career is 

phenomenal, and I look at all the 
great work that was done in collab- 
oration between Warner Bros. and 
Madonna," he says. "SO yes, it is bit- 
tersweet. We always wish her the 
best and we will continue to do things 
with her because we have her cata- 
log. Over time, there win be plenty 

of things to co I laborate on between 
Warner Bros. and Madonna, 50 

were not completely out of bush 
with her. Any opportunity that 

comes up where we can work to- 
gether we look forward to." 
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CONGRATULATE 
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AND HER TOUR MANAGE 

GUY OS 
FOR WINNING 

TOP TOUR AND TOP 

MGM GRAND 
LAE VEGAS 

3799 Las Vegas Boulevard South, Las Vegas, NV 89109 
702.891.1111 I Mgmgrand.Com 

MANDALAY BAY 

3950 Las Vegas Boulevard South, Las Vegas, NV 89119 
702.632.7777 Mandaleybay.Com 
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Great performances. 
On and off the stage. 
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Madonna's Record- Setting Run 

Beginning with her self -titled 1983 debut album, Madonna has charted 20 albums in the top 
20 of the Billboard 200. Eighteen of those went top 10. 

For the recap below of Madonna's top albums on the Billboard 200, her titles are or- 
dered by peak position on the tally. If more than one title peaked at the same position, ties 
were broken by the number of weeks spent at the peak and then by the number of weeks 
on the chart. 

When Madonna first debuted on the Billboard Hot 100 on Oct. 29,1983, with "Holiday," lit- 
tle did anyone know she would go on to earn a record 37 top 10 singles. (Well, save for maybe 
Madonna herself.) In second place on the all -time list of most top 10 hits is the Beatles, who 
have notched 34 top 10 singles In the Hot 100's 51 -year history. 

All told, Madonna has tallied 12 No. 15.On our exclusive recap of Madonna's top SO Hot 100 
hits, her first No.1, "Like a Virgin," leads the list. The 1984 single spent six weeks atop the tally, 
but it isn't her longest- running chart- topper. That honor goes to 1995's "Take a Bow," which 
logged seven weeks at No.1, but is found at No. 4 on her career recap. (Her No. (s can be found 
on the roundup at Nos.1 -ltand 22.) 

Madonna's top 50 Hot 100 hits list (see page 68) is based on actual performance on the 
weekly Hot 100 chart. Songs are ranked based on an inverse point system, with weeks at 
No.l earning the greatest value and weeks at No.100 earning the least. 

All told, she has earned 55 Hot 100 entries, the most recent being the title track from her 
latest hits collection, "Celebration," which reached No. 71 in August. The tune also became 
her 40th No.1 on our Hot Dance Club Songs chart, extending her lead as the artist with the 
most toppers on that list Madonna also has racked up a staggering 48 tracks on the Hot 
100 that have charted within the top 40, the most of any female artist, and fourth overall 
behind Elvis Presley (80), Elton John (57) and the Beatles (50). .... 

Rank Title Peak Position Debut Date Label 
( "Like a Prayer" 1 (six weeks) Apol 8,1989 Sire/Warner Bros. 
2 "True Blue" 1 (five) July 19, 1986 Sire /Warner Bros. 
3 "Like a Virgin" 1 (three) Dec.1,1984 Slre/Warner Bros. 
4 "Music" 1 Oct. 7, 2000 Maverick /Warner Bros. 
5 "Confessions on a Dance 1 Dec. 3. 2005 Warner Bros. 

Floor" 

6 "Hard Candy" 1 May 17, 2008 Warner Bros. 
7 "American Life" 1 May 10, 2003 Warner Bros. 

8 "I'm Breathless" 2 (three) June 9, 1990 Sire /Warner Bros. 
9 "The Immaculate Collection" 2 (two) Dec.1,1990 Sire/Warner Bros. 
10 "Ray of Light" 2 (two) March 21, 1998 Maverick /Warner Bros. 
11 " Evita" (Soundtrack) 2 (two) Nov. 30, 1996 Warner Bros. 
12 "Erotica" 2 Nov. 7, 1992 Maverick /Sire /Warner Bros. 
13 "Bedtime Stories" 3 Nov. 12,1994 Maverick/Sfre/Wamer Bros. 
14 "Something to Remember" 6 Nov. 25, 1995 Maverick /Warner Bros. 
15 "Who's That Girl" 7 Aug.15,1987 Sire /Warner Bros. 

(Soundtrack) 

16 "GHV2: Greatest Hits Dec. 1, 2001 Maverick /Warner Bros. 
Volume 2" 

17 "Celebration" 7 

18 "Madonna" 8 

19 "You Can Dance" 14 

20 "The Confessions Tour" 15 

001.17, 2009 Warner Bros. 
Sept. 3, 1983 Sire /Warner Bros. 

Dec. 5,1987 Sire/Warner Bros. 
Feb. 17, 2007 Warner Bros. 
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Everything nice: Madonna's Sticky 
& Sweet tour visited the Charles 

Ehrmann-Nikaia Stadium in Nice, 
France, Aug. 26. 

INTOTHE 
GROO 
How Madonna's Team Took Her Vision On The Road 
By Ray Waddell 

MADONNA'S VISION FOR HER 
global Sticky & Sweet tour carne to 
live Nation in April 2008, four months 
before the two-year global run opened 
in Cardiff. Wales. 

"The concept always starts with 
Madonna and Jamie King, her long- 
time show designer," says Tres Thom- 
as, senior, VP of operations for Live 
Nation Global Touring. 

Madonna's manager. Guy Oseary, 
describes the working relationship 
of the superstar and her creative 
collaborator. 

"Jamie King and Madonna get in 
a room, they bra i nstorm, they go 
through songs. that's where il be- 
gins," Oseary says. "Then they bring 
in the creative collaborators to work 
on differentvideos and work with dif- 
ferent designers and her stylist Ari- 
anne [Phillips] to come up with 
different looks for each phase of the 
show. It's very much like a musical, 
more so than Mat a rock'n'roll per- 
formance. From beginning to end, 
there area lot of theatrics and strong 

visual aspects. I'm lucky, I get to 
very show, and every show I see 

omething different. 
"They come up with concepts for 

the show, which is always heavy on 
ance and ideas that Madonna wants 

o try that are usually either product- 
r tour-specific." Thomas continues. 
That concept is given over to [di- 
ector of production] Chris Lamb, 

PICKED 
MADONNA 
New Channel 
Launched With 
Sticky & Sweet Show 
Before the new multiplatform 
movie channel EPIX premiered in 
late October, executives at the 
channel wanted to launch it with 
an iconic event that would "set the 

and Chris' task is to make those 
dreams come into something toward 
reality that we can put on the road 
and do three e.a nd-a -half shows a 

week on average." 
Madonna always sets out to break 

new ground in terms of production 
and presentation, Thomas says. "To 

get the music add dance and video, 
all of the elements that are her trade- 

bar for what we believe our brand 
should be," EPIX president/CEO 
Mark Greenberg says. 

One of the first musical artists 
that naturally came to mind was 
Madonna, then in the midst of her 
global Sticky & Sweet tour. 

"We feel that Madonna was a 

great wag [to launch] because she 
cuts across so many different gen- 
erations," Greenberg says. "There 
aren't many artists who do that." 

EPIX-a joint venture among 
Paramount Pictures, MGM and Li- 
onsgate-offers premier and clas- 

marks, into her shows, it takes a 

while to put that into physical man. 
Ifestation," he says. "The concept of 
how to get the physicality of that into 
an ongoing show is always a chat- 
lengefor Chris, Mac Mosier the light- 
ing director and all the other 
members of the creative team." 

Part of the challenge is to not only 
create a new and exciting show, but 
to break it down and set it up in mar. 
kets all over the world. And every 
audience, no matter where they are. 
gets the complete Madonna experi 
ence. "There is no 'B' show. Every 
Market gets the full-on Madonna 
production,' Thomas says. Mt's a 

challenge to produce a show that's 
consistent in every market around 
the world." 

As the producer of Madonna's tours, 
Live Nation's scope of responsibility 
extends beyond routing the tour, cut- 

ting the building deals and promoting 
the shows. 

'When it's a produced tour, we have 

preferred vendors she's worked with 
throughout the years. We try to just let 
the sound, light and video company 
that best represents, with their state- 

of-the-art equipment, the show that 
was designed by Madonna and Jamie 
King," Thomas says. "That all falls into 
our realm, the womb to thetomb, and 

really a partnership." 
Most of the production team mem- 

bers are veterans of several Madonna 
tours...Everyone rises to the chal- 
lenge and wants to corne back.' 
Thomas says."If you asked them that 
question toward the end of the tour, 
they'd wonder why they did it. She 

demands a lot, but there's a lot of con- 

sistency in the top players around her 
touring business because she is the 
premier female artist in the world. 
There are a lot of good people that 
worked on this tour and a lot of good 
people have given their all to make it 
as successful as it has been, and she 
recognizes that." 

Live Nation's massive global foot. 
print, with a local presence in virtually 
every market Madonna plays, creates 
a system that allows local support for 
each show. "Ifs really unique in as 

much as the platform for Live Nation 
is as such that Global Touring allows 

sic movie and entertainment events 
on cable TV, the Internet and mo- 

. bile phones. 
EPIX worked with Live Nation 

andrdonna's management team 
to finalize the deal, and the result 
was a two-hour Madonna concert, 
culled from performances at Buen- 
os Aires' River Plate Stadium, that 
premiered on EPIX Oct. 30. The 
event will play on EPIX's cable 
channel multiple times and is also 
available through its on-demand 
feature or online at EPIXhd.com. 

"It's a great opportunity for us to 

Otto concentrate on touring produc. 

lion and the elements of putting the 

show on sale, renting the venues, etc., 

while our local partners coordinate 
marketing and handle all the local lo 
gisfics," Thomas says. "Iwouldn'tven. 
lure to say what the best caterer is M 

Washington, D.C.; I'd leave that to 

MikeBurgessin our Live Nation Wash. 

ington office. FranIdy, it's a pretty seam 

less operation these days." 

Sticky &Sweet, particularly in North 

America, shifted flawlessly from are- 

nas to stadiums. The total touring staff 

for the stadium shows, not counting 
locallabor and indudingbus and truck 

drivers, topped out at about 170, with 
SI trucks of production. 

"We've all gotten good at this, the 

people that have been in the stadium 
business a long time. That goes from 
promoters. riggers, sound crews, 
truck drivers,. Thomas says.'l have 

to say it takes a little while to get into 
a rhythm, but once you get into 
rhythm it goes pretty flawlessly- 
when you start getting the load-outs 
down to six hours of production in- 
stead of eight and your loadins [are] 

18 hours instead of 22." 
The professionalism of the Ma. 

donna touring teams starts with the 

artist. "It sounds a bit biased, but I 

have to say she is a consummate 
professional; she shows up for every 

rehearsal," Thomas says. "There's 
no such thing as skipping sound 
check. Every little thing she tries to 

make better from show to show. Be- 

cause of that level of concentration 
she gives to her art and perform' 
ance, it causes all of the band, crew 
and staff to keep that level also. The 
result is a great show, a profession- 
ally run show and a professionally 
produced show." 

Madonna's long-term multirights 
deal with Live Nation has little impact 
on the nuts and bolts of running the 

tour, according to Thomas. "It was 

business as usual, as far as touring is 

concerned," he says. "The other ele- 

ments on the broader concept of the 

bog-term deal are other divisions, 
and Morris a lot of interaction within 
those revenue streams and market 
opportunities, but for us it's a tour 
and we do what we always do." 

be able to allow [Madonna] and 
other artist.° reach their audiences 
from our platform, whether it's 
throughTV or on-demand oron our 
broadband site," Greenberg says, 
noting that EPIX plans to feature 
other concerts in the coming year. 

Greenberg declined to disclose 
specific financial details of the 
Madonna deal but says that EPIX 

"paid her appropriately for a Ma- 

donna concert." He adds that the 
network is exploring the possibil- 
ity of working with Madonna on fu- 

ture projects. -Mitchell Peters 
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Dear Madonna, 

You are f91,42Zni6". A BEAUTIFUL STRANGER, BURNING UP 
the airwaves. OVER AND OVER, hit after hit... 

Now some people have labeled you a BRD G/ L, always 
COUSIflG A COIL MOTIOO, but we think you lead by 

example that this life is a CELEBRATION. What's rong 

with a little HANKY PANKY anyway? 

BON'TSTOP making music, touring, inspiring 
the next generation of musicians. 

Now TAKE A BOW, enjoy 
your moment, and pleas 
allow us to say, 
Thank you! 

Your friends at 
Upstaging 
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We Take H BOW TO You 
CONORNTOTNTION5 

DDNNH 

Lo-st CCtL Ca-ez_k. 
PREVOST 

w w w. p i o n e e r c o a c h. c o m 

PRG congratulates 

Madonna 
on her Sticky & Sweet tour 

Rank Title 

1 "Like a Virgin" 
2 "Vogue" 

3 "Crazy for You" 

4 "Take a Bow" 
5 "Justify My Love" 

6 "Like a Prayer" 

7 "Papa Don't Preach" 

8 "Live to Tell" 

9 "Music' 
10 "Open Your Heart" 

11 "Who's That Girl" 
12 "Material Girl" 

13 "1'11 Remember" 
(from "With Honors ") 

14 "Causing a Commotion" Sire /Warner Bros. 

15 "Express Yourself' Sire/Warner Bros. 

16 "True Blue" Sire /Warner Bros. 

17 "Cherish" Sire/Warner Bros. 

18 "La Isla Bonita" Sire /Warner Bros. 

19 "Secret" Maverick/Sire /Warner Bros. 

20 "4 Minutes" Warner Bros. 

21 "Angel" Sire/Warner Bros. 

22 "This Used to Be My Playground" Sire /Warner Bros. 
(from "A League of Their Own ") 

23 "Dress You Up" Sire/Warner Bros. 

Label 

Sire/Warner Bros. 

Sire /Warner Bros. 

Geffen/Warner Bros. 

Maverick /Sire /Warner Bros. 

Sire/Warner Bros. 

Sire /Warner Bros. 

Sire/Warner Bros. 

Sire /Warner Bros. 

Maverick/Warner Bros. 

Sire /Warner Bros. 

Sire/Warner Bros. 

Sire /Warner Bros. 

Maverick /Sire/Warner Bros. 

24 "Lucky Star" 

25 'Frozen" 
26 "Don't Tell Me" 

27 "Borderline" 
28 "you'll See" 

29 "Keep It Together" 
30 "Deeper and Deeper" 

31 "Erotica" 
32 "Ray of Light" 

33 "Die Another Day" 
34 "Hung Up" 

$5 "Rescue Me" 

36 "Hanky Panky" 

Sire /Warner Bros. 

Maverick/Warner Bros. 

Maverick /Warner Bros. 

Sire/Warner Bros. 

Maverick /Warner Bros. 

Sire/Warner Bros. 

Maverick /Sire /Warner Bros. 

Maverick/Sire/Warner Bros. 

Maverick /Warner Bros. 

Warner Bros. 

Warner Bros. 

Sire/Warner Bros. 

Sire /Warner Bros. 

37 "Holiday" Sire /London -Sire 

38 "Don't Cry for Me Argentina" Warner Bros. 
(from "Evita ") 

$9 "Oh Father" Sire/Warner Bros. 

40 "Rain" Maverick /Sire /Warner Bros. 

41 "The Power of Good -Bye" Maverick/Warner Bros. 

42 "you Must Love Me" Warner Bros. 
(from "Evita ") 

43 "Beautiful Stranger" Maverick/Warner Bros. 

44 "What It Feels Like fora Girl" Maverick /Warner Bros. 

45 "American Pie" Maverick/Warner Bros. 

46 "Me Against the Music " Jive /Zomba 
47 "Human Nature" Maverick/Sire/Warner Bros. 

48 "Bad Girl" Maverick /Sire /Warner Bros. 

49 "American Life " Maverick/Warner Bros. 

SO "Bedtime Story" Maverick /Sire /Warner Bros. 

featuring Justin Timberlake S. Trmbaland 
Britney Spears featuring Madonna 

Debut Date 

March 18, 1989 

April 14, 1990 

March 2,1980 
Doc.)], 1994 

Nov. 17, 1990 

March 18, 1989 

June 28,1986 

April 12, 1986 

Aug.12, 2000 
Dec. 6, 1986 

July 11,1987 

Feb. 9,1985 

April 2,1994 

Sept. 12, 1987 

June 3,1989 

Oct. 4,1986 
Aug.19,19e9 
March 21,1987 

Oct. 8,1994 
April 5, 2008 
April 27,1985 
July 4, 1992 

Aug.17,19e5 
Aug. 25,1984 

March 21,1998 

Dec. 9,2000 
March 10,1984 

Dec. 9, 1995 

Feb. 3,1990 
Dec. 5,1992 

Oí1.17,1992 

July 11, 1998 

Oct. 19, 2002 
Oct. 5, 2005 

March 2, 1991 

June 30,1990 
Oct 29, 1983 

Feb. 22,1997 

Nov.11,1989 
July 24, 1993 

Oct.17,1998 
Nov.16,1996 

June 12,1999 -.j 

May 5, 2001 

Feb.19, 2000 'j 
Oct. 25, 2003 

June 24,1995 
Feb. 20,1993 

April, 5, 2003 
April 22,1995 
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SHAKING 
IT UP 
R &B /Hip -Hop Charts Resound 
With Change By Gail Mitchell 

YOU JUST NEED three words to 

m up R &B /hip -hop in 2009: What 
a year. While 2008's major year -end 
kudos were shared by LA Wayne, Chris 
Brown and Alicia Keys, this year is dra- 
matically different. 

On several levels, these last 12 

months constitute one of the most for- 
rune'ohungcog years in recent mem- 
ory. Reviewing Billboard's year -end 
R &B /hip -hop and rap charts, you'll see 
several patterns. 

Yes, it was the year of Beyoncé and 
jay -Z. But it was also the year of the 
major comeback (Whitney Houston, 
Eminent. Maxwell(. the year of the 
B&B veteran (Charlie Wilson, Gin- 
uwine), the year of the newcomer - 

(Drake, Keri Hilson( and the year of 
the assist (Jamie Foxx with T -Pain, 
Man with Gucci Man and Sean Gar- 
rett, Nilson with Lil Wayne). 

Beyond the charts, others will re- 
member 2009 as the year of the fall 
fromgrace (Brown, Kanye West). And, 
sadly, it was also the year of the un- 
timely loss (Michael Jackson(. 

Leading the Top R &B /Hip -Hop Al- 

bums chars this year is Beyoncé with 
"I Am... Sachs Fierce" (Music 
World /Columbia /Sony Music(. Bill- 

board's 2009 Woman of the Year 
notches arguably the best year yet of 
her career, as she also sashays to the 
head of the Top R &B /Hip -Hop 
Album Artists tally on the hit -filled 
heels of her third solo album. The 
singer places three singles on the 
yearend Hot R &B /Hip -Hop Songs 
chart: "Single Ladies (Put a Ring on 
It)" at No. 6, "Ego" at No. 14 and 
"Diva" at No. 22. 

Among Beyoncé's additional 
"Fierce" year -end accolades are No. 1 

on the Top R &B /Hip -Hop Artists - 
Female recap, No. 1 on the Top 

R &B /Hip.HopAlbum Artists tallyand 
No.2 on the Top Billboard 200 Albums 

r 
ecap, just behind Taylor Swift. 

Meanwhile,Jay- Z,whoranks at No. 
8 on the Top R &B /Hip -Hop Artists 
chart, proves he's still got the chops 
on "The Blueprint 3" (Roc Nation). 
The album's sales have been fueled 
by the hits "Run This Town" featur- 
ing Rihanna and West and current 

anthem "Empire State of 
Mind" featuring Keys. "Blueprint" 
finishes the year at No. 12ontheyear - 
end Billboard 200 tally. 

Rounding out the top 10 after 
Beyoncé on the Top R &B /Hip.Hnp 
Artists chart -which combines 
album sales data from the Billboard 
200 and airplay data from the Bill. 
board Hot 100 -are Foxx, West. Ne 

Yo, Maxwell, Drake, Keyshia Cole, TI. 
and the -Dream. 

Maxwell, together with Houston 
and Eminem, comprise 2009's tri. 

virateof major R &B /hip -hop come- 
backs. All three land in the top 15 of 
this year's Top R &B/ Hip -Hop Albums 
tally: Maxwell at No. 6 with "BLACK. 
surnmrs'night" (Columbia /Sony, 
Music), Eminern at No.7 with "Re- 
lapse" (Web /Shady /Aftermath /Inter 
scope /IGA) and Houstonat No.9 with 
"I Look to You" (Arista /RMG(. 

Two R &B veterans make a strong 
showing on the year -end recaps: 
Charlie Wilson, former frontman 
ofthe '80s group the Gap Band, 
and Ginuwine. who first hit 
the B&B charts in 1996 
with "Pony." Wilson, who 
perches atop the Hot Adult 
R &B Songs year-end chart 
with "There Goes My 

Baby," also racked 
up a second song 
on that list at No. 

14, "Can't Live Without You." That 
earns Wilson No. l kudos on the Hot 
Adult R&D Artists tally and No. 22 

on the Top R &B /Hip -Hop Albums 
recap for "Uncle Charlie" (P Music/ 
Jive /JLG). Ginuwine, meanwhile, 
s ang his way to No. 10 on the Hot 

Adult R &B Songs recap with "Last 
Chance." In both cases, these RAB 

stalwarts, along with Maxwell, 
showed that old school can still 
be cool school. 

Thanks to his pairing with T -Pain 

on the ubiquitous crossover hit 
"Blame It," Foxx's third studio album. 
"Intuition" (J /RMG(, was propelledto 
No. 2 on the Top R &B /Hip -Hop Al- 

bums chart Asa result, Foxx also 
scores at No. 1 on the Top 

R &B /Hip -Hop Artists -Male 

recap 
and Hot R &B /Hip- 

Hop Songs. Also notching 
hits through memorable 

fists this year were 
Manowith "Break Up" fea- 

turing Mane and Garrett, 
which holds down No. 3 

onthe Hot R &B /Hip -Hop 

Songs recap, and Hilson with Lil 

Wayne on "Turnin Me On," which 
lands at No. 7 on that same chart. 

Speaking of Hilson, the singer/ 
songwriter is one of the top new 
artists to emerge this year on the 
R &B /hip -hop front. In addition to 

her duet with LA Wayne, she ranks 
at No. 11 on the year -end Hot B&B/ 

Hip -Hop Songs chart with °Knock 
You Down" featuring West and Ne- 

Yo. Her debut album, the prophetic 
"In a Perfect World ..." (Mosley/ 
Zone4 /Interscope(, ends up at No 

15 on the Top B&B /Hip -Hop Al- 

bums tally. 
By far, the performer generating 

the most buzz this year is Young 
Money artist Drake, whose mixtape 
spun off the major hit "Best I Ever 
Had" as well as a signing frenzy 
that ultimately landed him at Uni- 
versal Motown. Asa result, the 
artist /actor wraps 2009 at the top 
of both Hot Rap Songs and Top 
New R &B /Hip -Hop Artists, while 
building anticipation for his 2010 
debut album. ... 

A different beat: 
Newcomer KERI 

HILSON and 
comeback star 

MAXWELL heated 
up the R &B charts. 

TOP R &B /HIP -HOP 
TOUR OF'09 
ARTIST: Tina Turner TOTALGROSS: $86.4 
million NO.OF SHOWS: 59 SELLOUTS: 47 

TOTAL ATTENDANCE: 822,083 
Compiled from Billboard Boxscores dated 
Dec. 6, 2008, through Nov. 21, 2009. 
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TAYLOR TOPS 
COUNTRY 
RECAPS 

Rascal Flatts Is Top Group; Justin Moore 
Takes Top New Artist Crown By Ken Tucker 

SUPERSTAR TAYLOR SWIFT, 
while sweeping the year -end pop 
charts, is once again country's queen. 

She finishes 2009 the same way 
she ended 2008: at No.1 on the year- 

' end Top Country Artists recap. Swift, 
whoalso ranks atop the Top Country 
ArtistsFemale chart from combined 
album sales and singles airplay for 
the second straight year, is No. 1 on 
the Top Country Album Artists tally. 
Her November 2008 release, "Fear- 
less° (Big Machine), is the No.1 title 
on this year's Top Country Albums 
chart, while her self-titled 2006 debut 
is No. 6 on that list. 

Swift is No. 5 on the Hot Country 
Songs Artists recap, and she's the top 
female on that chart. She placed two 

:songs, 'You Belong With Me" and 
"White Horse," on the Hot Country 

tally She' s also No.1 onthe year- 

.., END DOABLE ISSUE 

end recaps of Hot Country Songwrit- 
ers and Hot 100 Songwriters. 

All in all, an impressive run for 
someone who just turned 20. 

Rascal Flans comes in at No. 1 on 
the Top Country Artists -Duo /Group 
recap, a year -end chart it previously 
lead in 2007. The group's strong year 
found it finishing at No. 2 on the Top 
Country Artists and Top Country 
Album Artists recaps, behind Swift. 
The 410 of Gary Le Vox, Joe Don Rooney 
and Jay DeMarcus placed two Lyric 
Street albums in the upper echelon of 
the TopCoun ry Albums list: "Unstop- 
pable" finishes at No. 4, and "Greatest 
Hits Volume I" lands at No. 11. 

The group is second to only Keith 
Urban on the Hot Country Songs 
Artist recap. It places two songs, 
"Summer Nights" (No. 20) and "Here 
Comes Goodbye" (No. 34), on the Hot 

Country Songs year -end tally. 
Lady Antebellum, the hot trio com' 

prising Hillary Scott, Charles Kelley 
and Dave Haywood, dominates the 
Hot Country Songs recap, placing "I 
Run to You" at No. 1 for the year. The 
group's most recent hit, °Need You 
Now," also lands in the top 50 for the 
year (No. 48). Its self -titled Capitol 
Nashville debut finishes the year at 
No. 9 on the Top Country Albums 
recap, and the trio is among the top 
One in the Top Country Artists - 

Duo /Group category. 
It was also a good year for the Zac 

Brown Band, which places "The 
Foundation" (Roar /Bigger Picture/ 
Home Grown /Atlantic /AG) at No. 2 

on the Top Country Albums recap. 
The Georgia group finished at No. 3 

on Top Country Album Artists be- 
hind Swift and Rascal Flans. and its 

Repeat victory: 
TAYLOR SWIFT tops 

the country charts 
for the second 

consecutive year. 

r "Whatever It Is" is the No. 2 

Hot Country Songs title for the year. 
The group takes the No. 4 slot on the 
Hot Country Songs Artists recap. 

Lady Antebellum and the Zac 
Brown Band aren't the only relative 
newcomers occupying the upper re- 
gion of the Hot Country Songs tally. 
Randy Houser's "Boots On" (Univer- 
sal South) and Darius Ruckeí s "It 
Wont Be Like This for Long" (Capi- 
tol Nashville) finish at Not 3 and 4, 
respectively. (Rucker also placed "Al- 
right" at No. 8, making him the only 
artist with two rankings in the top 
10.) Country's "Mr. Consistency," 
George Strait, places "River of Love" 
(MCA Nashville) at No. 5. 

Thanks to strong sales andairplay, 
Keith Urban is No. 1 on the Top Coun- 
try Artists -Male recap, finishing ahead 
of Capitol Nashvillelabelmates Rucker 
at No. 2 and Dierks Bentley at No. 8. 

Urban also rules the Hot Country 
Songs Artists tally, thanks to three ti- 
tles on the Hot Country Songs chart: 
"Sweet Thing" (No.9), "Only You Can 
Love Me This Way" (No. 19) and "Kiss 
a Girl" (Nr.25) allrank within the top 
25 for the year. 

Urban's "Defying Gravity" (Capi- 
tol Nashville) is the No. 10 title on the 
Top Country Albums chart for 2009, 
and the Australian also finishes the 
year at No. 10 on the Top Country 
Album Artists recap. 

Jennifer Nettles and Kristian Bush, 
aka Sugarland, rank at No. 5 on the 
Top Country Artists tally, based on air- 
play and sales. The duo turned in an- 
other solid performance in 2009. Its 
release "Love on the Inside" (Mer- 
cury/Universal Music Group Nash- 

COUNTRY 

TOP COUNTRY 
TOUR OF '09 
ARTIST: Kenny Chesney 
TOTAL GROSS: $71 million 

NO. OF SNOWS: 52 
SELLOUTS: 36 TOTAL 
ATTENDANCE: 1 million 
Compiled from Billboard 
Boxscores dated Dec. 6, 
2008, through Nov. 27, 
2009. 

ville) is No. 5 on the Top Country Al- 

bums chart. The pair ranks at No. 4 
on the Top Country Album Artists 
chart and at No. 3 on the recap for Top 
Country Artists -Duo /Group. 

The Top New Country Artists 
crown belongs to Arkansas native 
Justin Moore, whose breakthrough 
hit, "Small Town USA" (Valory), fin. 
lobed the year at No. 11 on the Hot 
Country Songs recap. His self- titled 
debut squeezed in at No. 48 on the 
Top Country Albums tally. 

Meanwhile, a quartet (Gloriana), 
a trio (Love and Theft), a solo male 
artist (David Nail) and a duo (Joey* 
Rory) round out the top five positions 
on the Top NewCountry Artists tally. 

Capitol Nashville is the Top Coun- 
try Imprint for the second straight 
year thanks to the sales and airplay 
success of lady Antebellum, Rucker. 
Urban, Bentley and Trace Adkins. 
Big Machine, which is home to 
Swift, clocks in at No. 2 in the cate- 
gory. When it comes to airplay, no 
one tops Capitol Nashville, which 
repeats at No. 1 on Hot Country 
Songs Imprints and overtakes Arista 
Nashville on the Hot Country Songs 
Labels chart. 

Strictly on the sales side, Sony 
Music Nashville -home to top sellers 
Carrie Underwood. Kenny Chesney, 
Brad Paisley, Alan Jackson and Mi- 
randa Lambert, among others - 
reigns on Top Country Album Labels, 
taking the crown from last year's win- 
ner, Universal MusicGroup Nashville. 

Swift's sales dominance helped 
propel Big Machine to the peak of 
the Top Country Album Imprints 
chart; it's the first win in the cate- 
gory for the 5.year -old label. Capi- 
tol Nashville places second. 
Meanwhile, Universal is once again 
No. 1 on the Top Country Album 
Distributors recap. 

For the second straight year, Frank 
Rogers, who works with Paisley and 
Rucker, is No. 1 on the Hot Country 
Producers recap. Dann Huff (Rascal 
Flatts, Keith Urban) finishes at No. 
2 in the category. 

While Swift tops the Hot Country 
Songwriters tally, Jackson, Brett 
James, Chris DuBois, Wyatt Durrette 
and Zac Brown round out the top five. 
(Co- writers Dur tte and Brown 
hare fifth place.) 

re 
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THE NEW 
WAVE 
Young, Urban Acts Rise On Latin Charts 
By Leila Cobo 

SALES OF LATIN MUSIC MAY HAVE 
plummeted in the past year, buta new genera- 
tion of Latin music buyers knows what it likes 
to hear, buy and see. With Bronx -based bachata 
act Aventura leading the way, young, urban. 
leaning acts dominate the yearend Latin charts, 

with releases from five such acts among the top 
10 bestselling Latin albums of the year. 

Avenu ri s success was a rare example of win. 
n. The group started the year on a high 

note with five sold.out shows at the Coliseo de 
Puerto Rico José Miguel Agrelot then went on 
to release 'The Last" (Premium Latin /Sony 
Music Latin), which is now No.1 on the year -end 
Top Latin Albums recap. Aventura is also No.1 
on the Top Latin Album Arlìsts tally. Also at the 
top is the reggaetón duo Wi sin & Yandel, whose 
album "La Revolution" (Machete /UMLE) is No. 

2 on the Top Latin Albums chart. The pair come 
in at No. 3 on the Top Latin Album Art sts chart, 
behind veteran Vicente Fernandez at No 2. 

Looking at radio airplay, Avenmra's "Par Un 
Segundo" lands at No. 3 on the Hot Latin Songs 

recap. behind mega -hit "El Amor" by Tito "El 
Bambino.' another young, urban artist. At No. 

1 is "Te Presumo' by Banda El Recodo, a veteran 
regional Mexican act. The groups chart- topping 
achievement on the Hot Latin Songs tally is a 

r 

arity for a regional Mexican track, 
Independent Latin labels this year showed 

their dour, including Premium (Aventura's long- 
time label), Siente (Tito El Bambino's label), Bal- 

boa (home to loan Sebastian) and upstarts like 
Top Spot (Luis Enrique s label). But the domi- 
nant force remains Universal Music Latin En- 

tertainment, which has become the biggest, most 
powerful Latin label in the market. 

Universal is No. 1 on the Top Latin Albums 
Distributor recap, at a time when it's increas- 
ingly distributing Universal -owned product only, 

as opposed to the many indie labels it had under 
its umbrella in the past. UMLE is also No, t on 
the Top Latin Album Labels chart, with a stag- 

gering 207 charting titles compared with 73 for 
runner.up Sony -Music Latin. Never before in 
Billboard's year -end charts has a single label an 

fully dominated the marketplace. 
Universal's clout was expected, given its size 

following its acquisition of Univisi on Music 
Group last year. But Universal's fully owned la. 

On high: CASTING CROWNS ruled ° 
the Christian charts this year. 

REIGN ON 
Casting Crowns Leads Christian Recaps 
For Third Year By Deborah Evans Price 

Casting Crowns continued to dominate the (Beach Street/Reunion), was released Nov.17, 
Christian music community In 2009, placing and even though the new product wasn't avail- 
No.1 on the Top Christian Album Artists list able until late in the fourth quarter, Casting 
for the third consecutive yearThe band'snew Crowns still reigned at retail throughout the 
studio album, "Until the Whole World Hears" chart year, based on the continued sales 

<lion: 

RA led 
,Lagkl2009. 

bels and imprints have also led the 
charge on every single year -end 
chart, a testament to UMLE's ob- 

jectiveoffocusing labels by genre. 

At No. I on the Hot Latin Pop 

Songs Labels recap is Universal 
Music Latino, UMLE's pop label, 
with 25 charting titles. Among the 

label's most consistent hitmakers 
is Luis Fons i, who, with three 
charting tracks, ranks at No. l on 
the Hot Latin Pop Songs Artists 
recap. Fonsïs 'Palabras del Silen- 

o' (Universal Music Latino), re- 

leased last year, has continued to 

sell unabated. It ends the year at 
No. 3 on the Top Latin Albums 

TOP LATIN 
TOUR 
OF'09 

ARTIST: Vincente 
Fernández 
TOTAL GROSS: 

$17.4 million 
NO.OF SHOWS: 25 

SELLOUTS:10 
TOTAL 

ATTENDANCE: 
181,260 

Compiled from 
Billboard Boxscores 
dated Dec. 6, 2008, 

through Noe. 27, 
2009. 

chan, behind only Aventuri s "The Last" and 

Wisin & Yandel's "La Revolution." 
UMLE's regional Mexican labels, Disa and 

Fonovisa, dominated the imprint charts. Form- 

visa is No. 1 on the Top Latin Album Imprints 
recap with Dina at No. 2. Conversely, Disa is No. 
I on the Hot Latin Songs Imprints chart, with 
Fonovisa at No. 2. Fonovisa is home to Banda El 

Recodo and El Trono de Mexico. The latter is a 

strength of the band's previous releases. 
The Georgia -based worship group first burst 

on the scene with its 2003 self -titled debut, 
powered by such hits as "If We Are the Bodo" 
"Voice of Truth" and "Who Am 1." It followed 
with 2005's "Lifelong" and 2007's "The Altar 
and the Door," and the act has also released 
three live projects and a Christmas collection, 
2008's "Peace on Earth." The strength of Its live 

show and the band's interactive Web site dead 
singer Mark Hall is a witty Twitter enthusiast) 
help keep Christian consumers engaged and 
nurture the Casting Crowns phenomenon. 

The diversity of music underneath the Chris- 

tian /gospel umbrella Is reflected in the year- 
end tally, as the highest ranking acts on the Top 

Christian Album Artists chart includes the soul- 
ful sounds of Mary Mary (at No.2), well -known 
worship leader Chris Tomlin (NO. 3) and hard 

r 

ock band Red (No.10). 
Rock music earns a substantial place on 

2009's year -end lists. In addition to Red, rocker 
Jeremy Camp earned a slot at No. 7 on Top 
Christian Album Artists this year. Georgia rock 
act Third Day, whkh was inducted into the Geor- 

gia Music Hall of Fame in September, is No. 5. 

Perennial favorites Michael W. Smith and Mer- 
cyMe rank Nos. 4 and 9, respectively, 

Mary Mary is Nml on the Top Gospel Album 
Artists recap. The sisters' stellar year has been 
fueled by the strength of their latest albu m,'The 
Sound" (My Block/Columbia /Sony Music). The 

collection debuted atop Billboard's Top Gospel 

Albums chart, came in at No 7 on the Billboard 

veteran act that has taken flight 
this year with major mobile and 

digital sales success in the 
United States and Central 
America. The group comes in 

at No. 4 on the Top Latin Album 
Artists chart with eight albums, 
including " Almas Gemelas" 
(Fonovisa /UMLE), which ranks 

at No, 6 on Top Latin Albums. 

In the publishing arena, 
Sony /ATV Music comes in at 

No.1 on the Hot Latin Publish- 
ing Corporations chart, with 48 

charting titles, including Fonsts 
hits. Indie publisher Arpa Mu- 

sicaltops the Hot Latin Publish- 
ers chart with 22 titles.Ofthose, 20 were penned 

by Espinoza Paz, who is No. 1 on the Hot Latin 

Songwriters chart. 
Mexico's Armando Avila lands at No 1 on the 

Hot Latin Producers chart, thanks to his work 

with multiple artists. Deftly blending Mexican 
and pop sensibilities, Avila has captured tradi- 
tion and the future, two drivers of Latin music 
and taste. " -,. 

200 and spawned the hits "Get Up" and God in 

Me." "The Sound" takes the No.1 spot on Top 
Gospel Albums. Marvin Sapp, who claimed the 
top spot last year, is No. 2 on the Top Gospel 
Album Artists tally,'and his album "Thirsty" (Ver - 

ity/JLG) remained a strong seller this year, com- 
ing in at No. 3 on the Top Gospel Albums tally. 

BaBe& Cace Winans are No.3 on Top Gospel 
Album Artists. After years of solo success, the 
brother /sister duo reunited this year fora new 
album, "Still," which the duo's B &C label re- 
leased in October, with Ma laco distri buting. The 

project debuted at No.1 on the Top Gospel Al- 
bums chart and finishes the year at No.4 on the 
year -end Top Gospel Albums tally. Tony Award 
winner Heather Headley also makes her bow 
on this year's Top Gospel Album Artists recap at 
No. 7 thanks to her EMI Gospel release "Audi- 
ence of One." 

Provident- Integrity -home to Casting 
Crowns, Third Day, Tenth Avenue North, Red 

and other top- selling acts -earns the pole po- 
sition on Top Christian Album Labels. On the 

gospel side, Jive Label Group is No.l On the Top 

Gospel Album Labels chart, followed by Sony, 

then EMI Gospel. 
The multitalented Donald Lawrence is No.1 

on Hot Gospel Producers, followed by Warryn 

"Baby Dubb" Campbell. Veteran producer 
Brown Bannister earns the top spot on the year- 

end tally of Hot Christian Producers, followed by 

Ed Cash. Noted mainstream rock producer 
Howard Benson is No. S on that list, propelled by 

his work with Skillet and Third Day. 
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An 
Titl 

BILLBOARD'S ANNUAL YEAR 
Ilosic special issue offers a dizzy- 

ray of more than 250 charts in 
riot pages with close to 400 

t,nkings available at Billboard.biz, 
,Inding deeper lists for some charts 

eluded on these pages. 

loirdngtheprinted lineup in 2009 

splay rankings for Christian 
s, Heritage Rock. Active Rock 

iiple A as well as sales tallies 
omprehensice Albums and 

ass Albums. 

w added to the menu are pub. 
tg, writer and producer recaps 

aspel and a top artists ranking 
aster Ringtone . 

$hose additions provide chart - 
ng achievements this year for 
Including Michael Jackson, 
I Avenue North, Shinedown, 

sync, Snow Patrol, Steve Mar - 

unes L. Moss and T I. 
insive to BWboard.biz area host 

1 Once and current 
king: MICHAEL 

JACKSON'S 
catalog 

dominated 2009. 

SOW WE 
HART 

IHEYEAR 
nual Billboard Recaps Track Top Artists And 
es Of 2009 By Silvio Pietroluongo 

D DOUBLE ISSUE 

of charts including Christian AC, 
Christian CHR. Tastemakers, Hot 
Videoclips and Top Music Videos. 

As before. each of the year -end 
music rallies in this section represent 
aggregated numbers for each artist, 
title and music company from the 
weekly charts onwhichthey appeared. 

Most of those numbers are based 

on data from Nielsen Entertain- 
ment, with sales of physical and dig- 
ital product compiled by Nielsen 
SoundScan and radio airplay and 

digital streams measured by Nielsen 

BDS. The Master Ringtones cate- 
gory is based on sales tracked by 

Nielsen RingScan. 
The entire Billboard charts de- 

partment has a hand in compiling 
the Year in Music lists. At the cen- 

ter of this effort is associate director 
ofcharts Raphael George, with charts 

production manager Michael Casson 
and associate production manager 

Alex Vitoulis each playing key roles. 
Boxscore chart manager Bob Allen 
compiles the touring charts. (See 

"As Turnstiles Spin," page 138.} 

The rankings for BDS- and 
SoundScan -based music charts re- 

flect airplay or sales during the 
weeks that titles appeared on a rel- 
evant chart during the tracking pe' 
rind. This includes acridity during 
unpublished weeks for those lists 
that print every other week. The 
2009 music chart year began with 
last year's Dec. S issue and ended 
with the one dated Nov. 28. 2009. 

Sales or airplay registeredbefore 
or aftera title's chart run aren't con- 

sidered in these standings. That de- 

tail, and the December- November 
time period, account for some of the 

differences between these lists and 

the calendar -year recaps that are 
compiled independently by either 
SoundScan or BDS. 

Artist, imprint, label and disuib. 
utor categories for all genres reflect 
accumulated chart performance for 
all titles on the pertinent chart. 

The umbrella "label" categories 
refer to the distributing labels 
and /or promotion labels listed on 
our weekly charts. If only one label 
appears on a chart listing, that com- 
pany counts as both "imprint" and 
"label" for that title. 

Rankings for the following airplay 
categories are basedonaccumulaled 
BDS- monitored plays for each wc l 

a song appeared on the chart: Mo 

stream Top 40, Rhythmic, Altenta- 
veActive Rock, Heritage Rock, 

Triple A, Adult Contemporary, Adult 
Top 40. Dance, Mainstream RAB, 
Adult Mil, Gospel and Smooth 

-- Bjmilarly, Hot 100 Airplay. Rap. 
Hot Country'Songs, Christian Songs 
and Hot Latin Songs (and the four re- 

lated Latin- format airplay charts (are 

determined by adding up the Iv: :: 
number of gross audience imps" 

as determined by ROS by Co-,, 

referencing the exa ttime ofatrpl., 
with Arbitron listener data for ea, 

week's track charted. 
The Billboard Hot 100 and I I,.: 

R &B /Hip -Hop Songs categories r, 

Hect accumulated radio and s:,1 . 
points. based specifically on BDS ,o 

Nielsen SoundScan. respectively. l 
the Hot 100, points from streamed 
music on AOL and Yahooalso shape 
the standings. 

For the "top" country and 
R &B /hip -hop categories that com- 
bine data from album charts and 
singles charts, formulas have be.' 
weighted so that the sales units 
lied on the Billboard 200, Top Coo 
try Albums and Top R &B /Hip -II 
Albums, respectively, have pa r,ty 
with the specific chart points that 
construct each week's Hot 100, Hot 
Country Songs and Hot RAB/Hip- 
Hop Songs. 

The Dance Club Play rankings are 

based on an inverse point system. 
with titles collecting points ba,,. 
on rank for each week they wen, or. 
the chart. 

The publishing categories reflect 
accumulated points for all charted 
songs on the applicable weekly 
charts. Ifa song is held by more Mir 
one publisher, points are divid,.. 
equally among those companies. 

In the Publishing Corporal: oe 

category, parent companies recc0s. 

100% of the points from publishers 
in which they own at least 50% eq- 

uity and 25% of the points compiled 
by publishers that they adminostc r 
but don't own. 

Accompanying label listings nu 
the top artists rankings are limited 
to the label each artist is signed to. 

An artist's title count will still in- 
clude all charting efforts, even those 
recorded on other labels. ".,. 
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TOP ARTISTS 

0 TAYLOR SWIFT 07) Big 
Machine 

2 BEYONCE (9) Music World/ 
Co umbia 

3 LADY GAGA (7) Streamline/ 
KonL ce Cherry roe /lnterscope 

4 THE BLACK EYED PEAS (5) 
lnterscope 

5 MILEY CYRUS 07) Hollywood 
KANYE WEST (14) Roc A 
Fella /DefJam/IDJMG 

7 BRITNEY SPEARS (9) 
Jive /JLG 

B T.I. (9) Grand Hustle /Atlantic 
9 NICKELBACK(5) Roadrunner 

10 PINK (5) LaFace/LG 
0 KINGS OF LEON N) 

RCA/RMG 
12 KATY PERRY (5) Capitol 
13 FLORIDA(6)Poe 

Boy /Atlantic 
14 KELLY CLARKSON (4) 

19 /RCA /RMG 
15 JASON MRAZ(5)Atlantic 
16 THE FRAY (6) Epic 
17 NE-TO (8) DefJam /IDJMG 
18 LIL WAYNE (25) Cash 

Money /Universal Motown 
19 RASCAL FLATTS (10) Lyric 

Street 
20 ZAC BROWN BAND (6) 

Roar/Home Grown /Bigger 
Plcture/Allanbc 

21 PITBULL (4) Mr 305 /Polo 
Grounds /J /RMG 

22 RIHANNA(2)5RP /Det 
Jam/IDJMG 

23 JAMIE FOXX (5)J /RMG 
24 EMINEM (8) Web/Shady/ 

Aftermeth/lnterscope 

25 THE ALL- AMERICAN 
REJECTS (3) 
Doghouse /DGC /lntersrope 

26 DRAKE (9) Young 7. 

Money /Cash Money /'" 
Universal Motown 

27 AKON (5) Konvlc(/Upfron 
SRC/Universal Motown 

28 JAY -Z (8) Roc Nation 
29 KERI HILSON (4) 

Mosley /Zone 4 /lnterscope 
30 SHINEDOWN (4)Atlantic 
31 SOULJA BOY TELL'EM (5) 

ColliPark /lnterscope 
32 KEITH URBAN (8) Capitol 

Nashville 
33 DAVID COOK (4) 

19 /RCA/RMG 
34 T -PAIN (14) Konvict/ 

Nappy BOy /Jive /JLG 
35 CARRIE UNDERWOOD (9) 

I9 /Arista Nashville 
36 JASONALDEAN(4) 

Broken Bow 
37 DAUGHTRY (5) I9 /RCA/RMG 
30 GREEN DAY(4)Reprise 
39 LADY ANTEBELLUM (4) 

Capitol Nashville 
40 SUGARLAND (6) 

Mercury Nashville 
41 DARIUS RUCKER (5) Capi 

Nashville 

42 KID CUDI (4) Fool's Gold/ 
GOOD /Universal Motown. 

43 KENNY CHESNEY(7)8NA 
44 COLDPLAV (4) Capitol 
45 301.13 (3) Photo Finish 
46 JONAS BROTHERS (72) 

Hollywood 
47 JEREMIH (3)Mick 

Schultz/Def Jam /IDJMG 
48 TOBY KEITH (7) Show Dog 

Nashville 
49 MARIAH CAREY (6) 

Island /IDJMG 
SO MAXWELL(3) Columbia 

Top Artists - 
Duo /Group 

In THE BLACK EYED PEAS 

lnterscope 
2 NICKELBACK (5)ROadronn... 
3 KINGS OF LEON (4)RCA/ROS 

4 THE FRAY (6)60 /C 

5 RASCAL FLATTS (10) Lyric 
Street 

6 ZAC BROWN BAND(6) Roar/ 
Home Grown /Bigger Picture/ 
Atlantic 

7 THE ALL -AMERICAN REJECTS 

(3) Doghouse /DGC % nterscope 
8 SHINEDOWN (4)Allantc 
9 DAUGHTRY (5)19 /RCA/RMG 

10 GREEN DAY (41 Ren- /e 

9 OWL CITY 

10 KEVIN RUDOLF 3) Cash 
Republic 

Top Imprints 

ATLANTIC (75) 
2 COLUMBIA (78) 
3 DEF JAM (98 
4 BIG MACHINE (l7) 
5 INTERSCOPE (52) 

6 RCA (39) 

7 JIVE (28) 
6 CAPITOL NASHVILLE (38 
9 HOLLYWOOD (40) 

10 MUSIC WORLD (10) 

Top Artists - Female Top Labels 

O TAYLOR SWIFT (17) Big Machine 

2 BEYONCE (9) Music World/ 
Columbia 

3 LADY GAGA (7) Streamline/ 
KonL,/Cherrytree /lnterscope 

4 MILEY CYRUS (17) Hollywood 
5 BRITNEY SPEARS (9) Jwe/JLG 
6 PINK (5)Lanace /JLG 
7 KATY PERRY (5) Capitol 
8 KELLY CLARKSON (4) I9 /RCA/ 

RMG 

9 RIHANNA(7)SRP /Def Jam/ 
IDJMG 

10 KERI HILSON (4) Mosley /Zone 
4 /lnterscope 

Top Artists - Male 
P., APTIST 

O KANYE WEST (14) Roc-A- 
OafJam/IDJMG 

2 T.I. .0) GrandHUstle/A(laildc 
3 FLO RIDA (6) Poe Boy /Atlantic 
4 JASON MRAZ(5)At/antic 
5 NE -TO (8) Def Jam/IDJMG 
6 LIL WAYNE (25) Cash Money/ 

Universal Motown 
7 PITBULL (4) Mr 305/Polo 

Grounds/J /RMG 
e JAMIE FOXX(5) J /RMG 
9 EMINEM Web/Shady/ 

10 DRAKE Young Money /Cash 
/UnwersalMotown 

Top New Artists 

Q LADY GAGA 'I Streamline/ 
Kom .,tree /lnterscope 

2 DRAKE .rng Money /Cash 
ial Motown 

3 KERI HILSON /4)MOSley/Zone 

4 KID CUDI Dream ON 
..rsal Motown 

5 JEREMIH Mick Schultz/0°f 

6 JAY SEAN Cash Money/ 

7 DEMI LOVATO (8) Ho ywood 
8 JASON DERULO (i) Beluga 

Height. /Warner Bros 

Q IN ERSCOPE GEFFEN 

A &M (118) 

2 SONY MUSIC (171) 

3 ATLANTIC GROUP (98) 
4 ISLAND DEF JAM MUSIC 

GROUP (86) 
5 RCA MUSIC GROUP (67) 
6 UNIVERSAL MOTOWN 

REPUBLIC GROUP (83) 
7 JIVE LABEL GROUP (60 
8 WARNER BROS. (95) 
9 ROADRUNNER(32) 

10 SONY MUSIC NASHVILLE (50 

KANYE WEST 

Top Billboard 
200 Artists 

O TAYLOR SWIFT (3) Big Machine 

2 MILEY CYRUS (6)Hollywood 
3 BEVONCE (2) Music World/ 

Columbia/SOny MOSÍC 

4 NICKELBACK a/Roadrunner 
5 RASCAL FLATTS (3)Lync Street 
6 BRITNEY SPEARS (3)i /JLG 
7 KANYE WEST ' Roc -A- Fella/ 

8 LADS GAGA i. eamline/ 
ierrybee /lnterscope/ 

9 EMINEM'i wab/s ydy/ 
". IntescppeAG4 

10 THE BLACK EYED PEAS (i) 

11 KINGS OF LEON G)RCA/RMG 
12 JAY -Z RocNation /AG 
13 JONAS BROTHERS (6) 

14 DAVID COOK (I)19 /RCA/RMG 
15 ZAC BROWN BAND (3) Roar/ 

Bigger Picture/Home Grown/ 

16 SUGARLAND (3)Mercury 

17 PINK . Face/JLG 

18 JAMIE FOXX (1)J /FMG 
19 U2 .28// /nterscope / /0A 
.20 DAUGHTRY (2)19 /RCA/RMG 
21 CARRIE UNDERWOOD (2) 

Nashville /SMN 
22 KEYSHIA COLE (2) 

Imani /Geffen /IGA 
continued on ',on 
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CMA Entertainer of the Year 

CMA Album of the Year - FEARLESS 

CMA Female Vocalist of the Year 

CMA Video of the Year - "Love Story" 

AMA Artist of the Year 

AMA Pop /Rock Favorite Female Artist 

AMA Country Favorite Female Artist 

AMA Country Favorite Album - FEARLESS 

AMA Contemporary /Inspirational - Favorite Artist 

ACM Album of the Year - FEARLESS 

ACM Chrystal Milestone Award 

CMT Video of the Year - "Love Story" 

CMT Female Video of the Year - "Love Story" 

VMA Best Female Video - "You Belong With Me" 

Not to mention, 
Coolest Charitable Spokesperson of the Year. 

In light of Taylor's accomplishments, 
we felt she deserved one more award. 

Congratulations, Taylor, on being recognized not only for your music, but for the difference 

you've made in the lives of teenagers through your partnership with the Best Buy° @15' program. atl5.com 
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from »PT4 
23 DAVE MATTHEWS BAND (2) 

Hama N.:: .1 RUG 

24 MAXWELL .irrn0,2/ 

25 GREEN DAY ,,nnse/Warner 

biz :`ra,r PP..,Pn61Il6aa,d.61. 

Top Billboard 
200 Albums 

OTFEARLESS . SwrR- 

2 I AM...SASHA FIERCE 
, world/ 

Calumbia/Sony Music 

3 DARK HORSE 

4 TWILIGHT 
.mit/Chop 

5 HANNAH MONTANA: THE 
MOVIE `>oundtrack -Walt Disney 

6 CIRCUSAntney Spears-Jive/AG 
T 8085 6 HEARTBREAK 

rot- Roc -A -Fella /Def 
rnG 

e THE FAME Lady Gaga- 
ow/KonLive/Cherrytree/ 
ne/IGA 

9 RELAPSE 

dy/Aftermath/ 

lo THEEN.D. Eyed 

11 ONLY BY THE NIGHT 

12 THE BLUEPRINT 3 Jay- 

13 DAVID COOK ,,vo 
- i,CA /RMG 

14 THE FOUNDATION 

Band- Roar /Bigger 
Picture/Home 
Grown /Atlantic /AG 

15 NOW 29 Venous Art isis- 
Unwersal /EMI /Sony 

Music /JLG /UMe 
16 FUNHOUSE P,nk- LaFace /JLG 
17 INTUITION Jamie Foxx -J /RMG 

18 NO LINE ON THE HORIZON 
1/2- Island /Interscope /fGA 

19 UNSTOPPABLE Rascal 
Flatts -Lyric Street 

20 A DIFFERENT ME Keyshia 

Cole -Omani /Geffen /IGA 
21 BIG WHISKEY AND THE 

GROOGRUX KING Dave 
Matthews Hand Bama 
Ra9s /RCA /RMG 

22 BLACKSUMMERS'NIGHT 
Maxwell -Columbia /Sony Music 

23 LOVE ON THE INSIDE 

Sugarland- Mercury 

Nashville /UMGN 
24 TAYLOR SWIFT Taylor SSofI SIg 

Machine 

25 215T CENTURY BREAKDOWN 
Green Day -Reprise /Warner 
Bros. 

26 PAPER TRAIL ! .land 

27 LEARNTOLIVE 
Rucker -Capito, N,. _ 

28 WE SING. WE DANCE. WE 
STEAL THINGS. Jason Mraz- 
Atlantic /AG 

29 I LOOK TO YOU Whllney 
Houston -Ansta /RMG 

30 HIGH SCHOOL MUSICAL 3: 
SENIOR YEAR Soundtrack -Walt 
Disney 

31 BLACKICEAC /DC- Columbia/ 
Sony Music 

32 NOW 31 Uanous Artists -EMI/ 
Universal /Zomba /Sony Music 

33 ALL I EVER WANTED Kelly 

Clarkson- S /19 /RCA/Sony Music 
34 THE TIME OF OUR LIVES (EP) 

Miley Cyrus -Hollywood 
35 THE FRAY The Fray -Epic/ 

Sony Music 

36 WIDE OPEN Jason Aldean- 
Broken Bow 

37 LEAVE THIS TOWN 
Daughtry- 19 /RCA/RMG 

38 NOW 30VanouSArbsts- 
Universel /EMI/Sony Music/ 
ZOITba/UMO 

39 VIVA LA VIDA OR DEATH AND 
ALL HIS FRIENDS 

Co /dplayCapitol 

40 LADY ANTEBELLUM Cady Underwood -19 /Arista Nashville/ 
Antebellum -Capitol Nashville SMN 

41 THE PROMISEI /Dvo -SYCO/ 61 DEATH MAGNETIC 
Columbia/Sony Music Metallica- Warner Bros. 

42 FREEDOMAkon- KOnvict/ 62 19Adele -XL /Columbia /Sony 
Upfront /SRC /Universal 
Motown /UMRG 

43 MICHAELJACKSON'S THIS IS 

IT (SOUNDTRACK) Mechael 

Jackson-MA/Epic/Sony Music 
44 DAVE AGE The /Offers -Island/ 

IDJMG 

45 ROCK N ROLL JESUS Kid 
Rock -Top Dog/Atlantic /AG 

46 MAMMA MIA! Soundtrack - 
Decca 

47 DEFYING GRAVITY Keith 
Urban -Capitol Nashville 

48 CRAZY LOVE Michael 

Bub /e- 143 /Reprise/ Warner 
Bros. 

49 THACARTER III Lil Wayne -Cash 
Money /Universal Motown/ 
UMRG 

50 THEATER OF THE MIND 

:'todacnS -DTP /Def Jam /IDJMG 
51 ONE OF THE BOYS Katy 

Perry- Capitol 
52 GREATEST HITS VOLUME 1 

Rascal Flatts -Cyric Street 
53 THE SOUND OF MADNESS 

Shinedown- Atlantic /AG 
54 LINES, VINES AND TRYING 

TIMES Jonas Brothers - 
Hollywood 

55 CHINESE DEMOCRACY Guns N' 
Roses -Black Frog /Geffen/IGA 

56 AND WINTER CAME...Enya- 
Reprìse/Warner Bros. 

57 WORKING ON A DREAM Bruce 
Springs teen -Columbia/Sony 
Music 

58 SCARS B SOUVENIRS Theory 
Of A beadman -6042 
Roadrunner 

59 DAVID ARCHULETA David 
Archuleta- 19 /Jsve /JLG 

60 CARNIVAL RIDE Carrie BEYONC 

Music 

63 YEAR OF THE GENTLEMAN 
Ne -Yo -Del JaIT 

64 HANNAH MONTANA 3 

Soundtrack -\1.:'ß.f 

65 THAT LONESOME SONG Jamey 

66 SWAN SONGS,IOIIywood 
ISM /Ottone /IGA 

67 GREATEST HITS II Kenny 

68 INA PERFECT WORLD... 
i,/Zone 

69 WHEN THE WORLD COMES 
DOWN O 

.... use /DGC/ 
. Ooe /IGA 

70 GOOD GIRL GONE BAD 
R hanna -SRP /Def Jam /IDJMG 

71 LOVE V/S MONEY rhe-Drcarn- 
Radio Killa /Def Jam /IDJMG 

72 THE POINT OF IT ALL Anthony 
Hamilton -Mster's Musc /SO So 

Def /JLG 

73 PLAY ON Carne Underwood - 
19 /Arista Nashville /SMN 

74 THE TWILIGHT SAGA: NEW 
MOON Soundtrack- Summst/ 
Chop Shop /Atlantic /AG 

75 SOUL SeaI- 143 /Warner Bros 

26 BIkEAKOUTMrteyCyros- Hollywood 

77 A LITTLE BIT LONGER Jonas 

Brothers -Hollywood 
TB TWANG George Strait-MCA 

Nashville /UMGN 
79 JOYTOTHEWORLDFa4h 

Hoff-Warner Bros. (Nashvil le)/ W RN 

BO DEEPER THAN RAP Rick Ross - 
Maybach /Sllp-N -Slide /Def 
Jam /IDJMG 

81 FOLIE A DEUX Fall Out Boy- 

82 A MERICAN SATURDAY NIGHT 

83 LOVE IS THE ANSWER 

84 WOW HITS 2009. 30 OF THE 

YEAR'S TOP CHRISTIAN 

ARTISTS AND HITS ..:...,. 
Arnsrs -E" . 0,Clent- 

85 LOTUS FLOW3R /MPLSOUND/ 
ELIX3R" e -NPG 

86 EVOLVER.. 
G.O.O.DCOlumbehony Music 

87 THR33RINGZ T- Pam- KOnwct/ 

Na ppv Boy /Jive /JLG 
88 CHICKENFOOT 

ol- Redline 

89 LUCKY OLD SUN Kenny 
OUR Chae /BNA /SMN 

90 BACKSPACER Pear/ 

Monkeywrench 
91 QUIET NIGHTS Diana 

Kral/- Verve/VG 

92 TROUBADOUR George 
Stralt-MCA Nashville /UMGN 

93 SLUMDOG MILLIONAIRE 

Soundtrack- Interscope /IGA 
94 DA REALIST Pies -Big 

Gates /Slip- N -SIKle /Atlantic /AG 
95 GOOD TIME Alan Jackson - 

Arista Nashville /SMN 
96 EPIPHANY Chnsette MiChele- 

Def Jam /IDJMG 
97 ONMYRADIOMUS0OSOU /Child- 

Allantic /AG 
98 THE LAST KISS JadakisS -Ruff 

Ryders /D -Block /Roc -A- Fella/ 
Def Jam/IDJMG 

99 ISOULJABOYTELLEM Soulja 
Boy Tell'em- ColsPark/ 
Interscope /IGA 

100 READY Trey Songz -Song Book/ 
Atlantic /AG 

continued on»pm 
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COLUMBIA RECORDS CONGRATULATES 

MAXWELL 6 GRAMMY NOMINATIONS 
ng Of The Year: PRETTY WINGS 

,st Male Pop Vocal Performance: LOVE YOU 

:st Pop Instrumental Performance: PHOENIX RISE 

'st Male R &B Vocal Performance: PRETTY WINGS 

st R &B Song: PRETTY WINGS 

st R &B Album: BLACKSUMMERS'NIGHT 
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CHARTS 

101 MEMOIRS OF AN IMPERFECT 

ANGEL Mariah Carey -Island/ 
DJMG 

102 SPIRIT Leona Lewis -SVCO/ 
J /RMG 

103 JENNIFER HUDSON Jennie' 
iudson- Arista /RMG 

104 TAKE IT TO THE LIMIT 0,7000- 

105 CRADLESONG ,,,b Thomas- 

106TOGETHER THROUGH LIFE 

107 BREAK THROUGH , Olbre 

t pubkc/ 

109 WANT - - 

109 HERE WE GO AGAIN i. 

110 CHRISTMAS DUETS 

Ill THE SOUND -My 

mbia /Sony Music 
112 INCANTO Andrea 

'gar / Decca 
113 BRAND NEW EYES 

114 MY CHRISTMAS 

115 KEEP ON LOVING YOU 

116 ALL HOPE IS GONE 

117 ORACULAR SPECTACULAR 

- ny MUST 

118 DEAR AGONY 

Ben ,n- Hollywood 
119 OCEAN EYES Owl Cry - 

Universal Republic /UMRG 
120 LOSO'S WAY (SOUNDTRACK) 

Fabolous- Desert Storm /Def 
Jam /IDJMG 

121 SOUTHERN VOICE Tim 

McGraw -Curb 
122 SAVING ABEL SawngAbel- 

SklddcO /Virgin /Capitol 
123 INDESTRUCTIBLE Disturbed - 

Repnse /Warner Bros. 

124 THE RESISTANCE Muse- 
urn-3/Warner Bros. 

125 UNCLE CHARLIE Charlie 
Wilson -P Music /Jive /JLG 

126 TESTIMONY: VOL.2, LOVE 8 
POLITICS mcha.Arie- SOulbrrd/ 
Universal Republic /UMRG 

127 FEEL THAT FIRE Dierks - 

Bentley -Capitol Nashville 
128 THE RECESSION Young 

J001C C E /DOf Jam 
129 YO-YO MA & FRIENDS: SONGS 

OF JOYS PEACE YO?, 

Sony Classical /Sony Masterworks 

130 DAUGHTRY Daughtry-19 /RCA/ 
RMG 

131 RAISING SAND RObert0lant/ 
Alison Krauss- ROUnder 

132 THAT DON'T MAKE ME A BAD 
GUY Toby Keith -Show Dog 
Nashville 

133 DON'T FORGET Demi Lovato- 
Hollywood 

134 INCREDIBAD The Lonely 
lsland-Uniyersal Republic/ 

UMW. 
135 JEREMIA ernih -Mick 

136 BLACK GIVES WAY TO BLUE 

137 SO FAR GONE (EP) 
Drake -HOUng Money /Cash 
Money/Universal Motown/ 

11:G 

138 LITTLE BIT OF EVERYTHING 
Billy Cary,. yaa-Ma,ury 

139A NEW HALLELUJAH'4iChoe? 

140 W ILCO (THE ALBUM) 
.._h /Warner Bros. 

141 PEACE ON EARTH Casting 
Street/Reunion/ 

42 FEARLESS- 000,77Sui'. - 

143 HELLO LOVE Ch7S Tor. 

,,Sparrow 
144 R.O.O.T.S. (ROUTE OF 

OVERCOMING THE STRUGGLE) 
-POD BOy /Acida. 

145 APPEAL TO REASON,, 
nterscoi 

146 WHAT A NIGHT! A CHRISTMAS 
ALBUM rvel, Jr. 

147 KI DZ BOP 15 -.: IM Boo Kids- 

149 IT'S NOT ME, IT'S TOUCH, 
Allen -Capitol 

149 UNIVERSAL MIND CONTROL 
Common-G G O.O.D /GO ferVIGA 

150 FOREVER IN A DAY DAY26 -13 ad 

Boy /AG 
151 REVELATION ThiNDay- Essential 

152 KELLIE PICKLER Kellie Pickler- 
19 /BNA /SMN 

153 ROCKFERRV Duffy-Mercury/ 
IDJMG 

154 FINDING BEAUTY IN NEGATIVE 
SPACES Seethe'- Wind -up 

155 A SW INGIN' CHRISTMAS Tony 

Bennett Featuring The Count 
Basle Big Band -RPM/ 
fnlumhra %Sony Music 

156 AWAKE 
INO /Atlantic /AG 

157 MAN ON THE MOON: THE END. 

158 THE ESSENTIAL NOW THAT'S 
WHAT I CALL CHRISTMAS 

THEYEAR 
IN MUSIC- 
ONLINE 
Critics -And Readers - 
Choose Best Albums 
Of 2009 
With more than 250 charts that track the best- selling 
albums and most -played singles of 2009 and 11 charts 
that analyze the concert industry, the printed ver- 
sion of Billboard's Year in Music provides an in -depth 
look at the state of the business. 

But Billboard.com and Billboard.biz provide even 
more extensive year -end coverage. 

On Billboard.com, a perennial favorite, the Critic's 
Choice poll, will present top 10 lists compiled from 
the votes of Billboard's worldwide team of writers 

Various Artists- Universal/ 
EMI /Sony MuSiC /UMe 

159 MY LOVE: ESSENTIAL 

COLLECTION Celme Dron- 
Columba /Sony Music 

160 THE LAST AVentura- Premium 
Latin /Sony Music Latin 

161 LIVE ON THE INSIDE 
Sugar/and-Mercury Nashville/ 
AMON 

162 35 BIGGEST HITS Toby Keith - 
Show Dog Nashville/UMe 

163 LIFE STARTS NOW Three Days 

Grace-Jive/AG 
164 NOTHING BUT THE BEST Frank 

rralra- Reprise /Warner Bros. 
165 GRAMMY NOMINEES 2009 

.in us Arhsls- Grammy /Rhino 
166 ALL WRAPPED UPI (EP) 

nsts- Hollywood 

167 3 DOORS DOWN 3Doors 
r -., v-Unwersal Republ,C/ 
UMRG 

166 KEEPS GETTIN' BETTER: A 
DECADE OF HITS Cnnshna 
Aguilera- RCA /RMG 

169 SONIC BOOM Kiss -Kiss 
170 REVOLUTION Miranda 

Lambert- Columbia 
(Nashville) /SMN 

171 IF ON A WINTER'S NIGHT... 

Sting- Cherrytree /DG /Unrversal 
Classics Group 

172 AMERICAN RIDE Toby 

Keith -Show Dog Nashville 

173 HUMAN Brandy -Knockout 
El /Epic /Sony Music 

174 TRANSFORMERS: REVENGE 
OF THE FALLEN: THE ALBUM 
Soundtrack-Reprise/Warner Bros. 

175 THE NEW GAME 
Mudveyne- Epic /Sony Music 

176 ISOLATED INCIDENT Dane 

Cook -Comedy Central 
177 WOLFGANG AMADEUS 

PHOENIX Phoenix- LOyaute/ 
Glassnote 

continued on »p90 

and editors. But this year, we also turned to the 
real experts -you. Compiling votes submitted on- 
line, Billboard.com presents the Readers' 20 Best 
Albums of the Year. 

In addition, the Year in Music coverage on Bill - 

board.com will include versions of our charts of 
the year's top Hot 100 Songs, Billboard 200 Al- 
bums, artists and tours, supplemented with video. 
You'll also find a gallery of photos of the year 

On Billboard.biz, the Year in Music package will 
include an extended version of our print stories, 
the 10 Biggest Business Stories of 2009 and exclu- 
sive content like the 10 most popular stories on 
Billboard.biz this year. 

Billboard.biz will offer nearly 400 charts, in- 
cluding many exclusive to the Web. Deeper year- 
end recaps appear on Billboard.biz for categories 
including Top Billboard 200 Artists, Top Compre- 
hensive Albums, Top Independent Albums and 
Top Internet Albums. 

Deeper charts appear online for such genres as 

RUB, country, Latin, regional Mexican, tropical, 
dance, Christian and gospel, classical and jazz. 
Exclusive to Billboard.com are 18 additional top 
genre year -end charts. .... 
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YEAR 
CHARTS 

from »PT8 
178 SWOON Savers0K Pickups - 

deegerbnd 
179 R1S... AND THEN SOME Brooks 

& Dunn -Arista Nashville /SMN 
180 YOUR SONGS Harry Connick. 

r- Columba /Sony Music 

181 FULL CIRCLE Creed -Wind -up 
182 NOW 32 Verrous Artists-EMI / 

Unversol /Zomba /Sony Music 
183 GLEE: SEASON ONE: THE 

MUSIC VOLUME 1 Soundtrack- 
20th Century Fox T V /Columbia/ 
Sony Music 

184 HIT MAN: DAVID FOSTER 8 
FRIENDS David Foster -143/ 
Reprise /Warner Bros. 

185 HOT AUGUST NIGHT /NYC Neil 
anEia /Le9aCy/ 

186 DOLL DOMINATION The 

cope /IGA 
187 KISS AND TELL';elena comer 

ood 

188 CAMP ROCK idtrack -Walt 
Disney 

189 THE CIRCLE _)i.n lour- Island/ 
IDJMG 

ISO FANTASY RIDE 

Cara- LaFace /JLG 

191 1.100 4 LIFE 

UGH -Trill /UGK /Jive /JLG 
192 IT'S BLITZ! Yeah Yeah Peale - 

Dress Up /DGC /Interscope /IGA 
193 SPEAKING LOUDER THAN 

BEFORE Jeremy Came -BEC 

194 METAMORPHOSIS Papa 

.-'r- DGC /Interscope /IGA 
198 Y: TEN 'race Adkins- CapitoI 

197 CAGE THE ELEPHANT 'age 

198 THE GREATEST SONGS OF THE 

EIGHTIESI 

199 LA REVOLDOON 

200 SOONDS OF THE UNIVERSE 

TOP -99erieri88 iRV8V/M/R8INi8i- 
DUO/GROUP 

Q NICKELBACK (I) Roadrunner 
2 RASCAL FLATTS (3) Lyric Street 
3 THE BLACK EYED PEAS /1) 

Interscope /IGA 
KINGS OF LEON (I) RCA/RelG 

5 JONAS BROTHERS (6) 
Hollywood 

6 ZAC BROWN BAND (3) 
ROar /0i99er Picture /Home 
G /own/Arlanhc %4G 

7 SUGARLAND (3) McTcury 
Nashville /UMGN 

8 U2 (r)ISland /Interscope /IGA 
9 DAUGHTRY (2)19 /RCA /RMG 

10 DAVE MATTHEWS BAND (2) 
Barra Rees/RCA/RMG 

Top Billboard 200 
Artists - Female 

r TAYLOR SWIFT (3) Big Machine 

2 MILEY CYRUS(6 /Hollywood 
3 BEYONCE(2)MUSiC 

World/Colombia/SOny MUSK 

4 BRITNEY SPEARS(3)Jive./LG 
5 LADY GAGA (7/Streamline 

KonL1 /Chenytree/Interscope/ 
IGA 

8 PINK(/)LaFace /JLG 
7 CARRIE UNDERWOOD (2) 19/ 

Arista Nashwlle/SMN 
8 KEYSHIACOLE (2)lmanr/ 

Geffen /IGA 
9 WHITNEY HOUSTON (OArista/ 

RMG 

10 KELLY CLARKSON (7) S/79/ 

Top Billboard 200 
Artists - Male 

Q KANYE WEST .mac -A -r 

Fella/De - 14G 

2 EMINEM Wob /Shady/ 
Aftermatf /Interscope /IGA 

3 JAY -Z I)i Roc Nation/AG 
4 DAVID COOK (1)19 /RCA/RING 
5 JAMIE FOXX (1)J /RMG 
8 MAXWELL(I)Columbia/SOny 

Mosre 

7 TI.(1)Grand HUStle/Atlantrc/AG 
8 KENNY CHESNEY (3) BNA/SMN 

9 JASON MRAZ (2) Atlantic/AG 
10 DARIUS RUCKER (I) Capitol 

Nashville 

NICKELBACK 

Top Billboard 200 
Imprints 

Q COLUMBIA 
2 ATLANTIC 
3 BIG MACHINE 

INTERSCOPE 

5 WALT DISNEY (17) 

6 HOLLYWOOD (24) 
7 RCA (20) 

8 DEF JAM (29) 
9 REPRISE GU) 

10 CAPITOL NASHVILLE (i4) 

Top Billboard 200 
Labels 

n Q SONY MUSIC (92) 
2 ATLANTIC GROUP (64) 
3 INTERSCOPE GEFFEN ABM (67) 

4 RCA MUSIC GROUP (20) 
5 ISLAND DEF JAM MUSIC 

GROUP (45) 
6 WARNER BROS.(75) 
7 JIVE LABEL GROUP (32) 
8 UNIVERSAL MOTOWN 

REPUBLIC GROUP (44) 
9 BIG MACHINE (4) 

10 SONY MUSIC NASHVILLE (2," 

Top Billboard 200 
Distributors 

O UNIVERSAL t.5.59) 

2 SONY MUSIC (254) 
3 W EA (205) 
4 INDEPENDENTS (434) 
S EMM (792) 

Top Comprehensive 
Album Artists 
99779767.07792779099,97777. 

Ill MICHAEL JACKSON (17) MJJ/ 
Epic/Sony Music 

2 TAYLOR SWIFT (3) Big Machine 
3 MILEY CYRUS (4)Hollywood 
4 NICKELBACK(2) Roadrunner 
5 BEYONCE (2) MUSIC Wood/ 

Columbia /Sony Music 

6 THE BEATLES (18) AROle/Capitol 
7 RASCAL FLATTS (3) Lyric Street 
8 BRITNEY SPEARS (2) Ji /JLG 
9 KANYE WEST (2) Roc -A- Fella. 

Dei Jam /IDJMG 
10 LADY GAGA rI) Streamline/ 

tree /terseo: 

Top Comprehensive 
Albums 
Pos PP, 

FEARLESS Big 
Maci:x-.r 

2 I AM...SASHA FIERCE 
Beyonce -MUS c :. 

Columbia /Sony Music 
3 DARK HORSE 

:'Nback- Roadrunner 
4 NUMBER ONES Mrchni 

.un -MJJ /Epic /Son. K 

5 TWILIGHT 
Soundtrack -Summit /Coop 
Shop /Atlantic /AG 

6 HANNAH MONTANA: THE 

MOVIE Soundtrack -w,: 
7 CIRCUSBntney Spears :.., 
B 80858 HEARTBREAK Kanye 

West-ROCA- Fella /Def Jam/ 
IDJMG 

9 THE FAME Lady Gaga - 
Streaml Ine/KOnLive/Cherrytree/ 

IMersSOpe /IGA 
10 RELAPSE Eminem- Web/Shady/ 

Aftermat1VIeterscope /IGA 
11 THE E.N.D. The Black Eyed 

yeas -I nterscoDe /IGA 
12 ONLY BY THE NIGHT Kings 01 

Leon -RCA /RMG 

13 THE BLUEPRINT 3Jay -Z -ROC 

Nation /AG 
14 DAVID COOK bawd Cook-I9/ 

RCA /RMG 

15 THE FOUNDATION Zac Brown 
and- Roar /Bigger Picture/ 

,,,own/Atlantic/AG 
16 THRILLER MicheelJackson- 

iacy /Sony Music 

17 NOW 29'a1 11,9116ts- 
:'EMI /Sony Music/ 

18 FUNHOUSEPink- LaFace /JLG 
19 INTUITION Jamie Foxx -J /RMG 

20 NO LINE ON THE HORIZON 
U2- Island /Interscope /IGA 

21 UNSTOPPABLE Rascal 
Flans -Lyric Street 

22 THE ESSENTIAL MICHAEL 

JACKSON Michael Jacks on- 
Er rLegaey /Sony Music 

23 A DIFFERENT ME Keys/we 

aril /Geffen /IGA 
24 BIG WHISKEY AND THE 

5000060E KING Dave 

.': Band- Berne Rags/ 

25 BLACKSUMMERS'NIGHT 
'. oiiimUa iSOny Music 

26 LOVE ON THE INSIDE 

27 TAYLOR SWIFT Taylo/SPIrt -Big 
Machine 

28 215T CENTURY BREAKDOWN 
Green Day- Reprise /Warner 
Bros. 

29 LEARN TO LIVE Darius 

Rucker -Capitol Nashville 
30 PAPER TRAIL TI. -Grand Hustle/ 

Atlantic /AG 
31 NOEL Josh Groben -143/ 

Reprise /Warner Bros. 

32 WE SING. WE DANCE. WE 

STEAL THINGS. Jason Otee' 
Atlantic /AG 

33 I LOOK TO YOU Whitney 
Houston -Aosta /RMG 

34 NOW 31 Various Artists -EMI/ 
Universal /Zomba /Sony Music 

35 HIGH SCHOOL MUSICAL 3: 

SENIOR YEAR Soundtrack - 
Walt Disney 

36 BLACK ICE AC /DC- Columbia/ 
Sony Music 

37 ALL I EVER WANTED Kelly 
Clarkson- S /19 /RCA/SOny Music 

36 THE TIME OF OUR LIVES (EP) 
Miley Cy /uS -HOIIo WOOD 

39 WIDE OPEN Jason Aldean- 
Broken Bow 

40 THE FRAY The Fray -Epic /Sony 
Music 

41 LEAVE THIS TOWN Dau9htry- 
,RCA /RMG 

92 NOW 30 Various Artists- 
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w of. ndy 

Nashville 

",SEllprvo-SYCO/ 

rrv'S THIS IS 

ael 

Music 

9 PHOENIX (2)Loyaufe /G1as 
10 FLEET FOXES (2) Sub Pop 

.biz hillboartl.biz 

Top Independent 
Albums 

WIDE OPEN ,..rinldean- 
Broken -- 

'EATHAND 2 LOTUS FLOw3R: -Mo[ SOUND/ 

ELIX3R -. -NPG 

3 CHICKENFOOT loof- 
4 A ROLL JESUS 0:0 Redline 

,,q/Atlantic /AG 4 BACKSPACER Pearl Jam - 

elCr/lers- Island/ Monkeywrench 
5 SONIC BOOM Krss -O:SS 

6 SWOONSrlversun Pickups - 
dengerbed 

7 ISOLATED INCIDENT Dane 

Cook -Comedy Central 
8 WOLFGANG AMADEUS 

PHOENIX Phoenix- LOyaute/ 
Glasnote 

9 WE STARTED NOTHING The 

Tng Tngs- Columbia 
10 GOSSIP IN THE GRAIN Ray 

LaMOntagne -RCA 
11 FLEET FOXES Fleet Foxes -Sub 

Pop 

12 NOTHING PERSONAL All Time 

Low -Hopeless 
STEAMROLLER(3) 13 CAGE THE ELEPHANT Cage V: AM 

14 WINTER WONDERLAND 
gtrbrd 1 -. - . ::ulu -EMI SpeOlal 

F-0ecra 

'ao' .pendent 
,rtlSts 

,ken 

Central 

15 MIDDLE CYCLONE/Veep 

Anti-/Epitaph 
16 THE ULTIMATE HITS ES-t> 

Brooks -Pearl 
17 HOMESICKA Day'o 

Remember -Victor; 
16 INNOCENCE & INSTINCT 

Red -Essential 
19 CHRISTMASVILLEMannhe,m 

Steamroller -Amen can 
Gramophone 

20 STILL BeBe 6 CeCe Wrnans- 

B&C /MaIRCO 

21 VECKATIMESTGrizzIVBear -Warp 

22 REVELATION Journey- Nomota 
23 VAMPIRE WEEKEND Vampire 

Weekend -XL /Beggars Group 
24 LONG ROAD OUT OF EDEN 

Eagles -EEC 

25 FOR EMMA, FOREVER AGO 

Bon Ivey- Jappguwar 

YF$ coat ppea.z o eillbaartl.bis 

Top Independent 
Album Imprints 

BROKEN BOW (5) 

2 NPG (I) 

3 REDLINE()) 
4 MONKEYWRENCH(I) 
5 COMEDY CENTRAL(9) 
6 SUB POP(5) 
J VICTORY (9) 

6 AMERICAN GRAMAPHONE (3) 
9 ANTI -(9) 

10 JAGJAGUWAR (5) 

Top epbeend 
Album 

Ind Lals ent 

Poz LABEL 

BROKEN BOW (5) 
2 EPITAPH (17) 

3 STARBUCKS (17) 

4 E1(25 
5 NPG()) 
6 REDLINE (1) 

7 MONKEYWRENCH (1) 

6 SUB POP (71 

9 COMEDY CENTRAL CO) 

10 ATO r' 

Top Internet 
Album Artists 

MICHAEL JACKSON 

2 THE BEATLES (16) 

3 TAYLOR SWIFT (DR 
4 DAVE MATTHEWS BAND 

Barra Rags/RCA/R, 
S ILDIVO(2)SYCO /Co.. 

Sony MUSIC 

6 ENYA (1) Repnse/Wrner Bros. 
7 U2 (2) Island/MterSCOpe /IGA 
8 DAVID COOK (1)19/RCA/RMG 

9 BOB DYLAN (2) Columbia/ 
Sony MusiC 

10 ANDREA BOCELLI S' 
Suga /Decca 

Top Internet Albums 

Q FEARLESS TaylorSwiT -Big 
Machine 

2 THRILLER Michael Jackson- 
Epic /Legacy /Sony MUSIC 

3 TWILIGHTSOUndtraCk- 
Summ.VChop Shop /Atlantic /AG 

4 BIG WHISKEY ANDTHE 
GROOGRUX KING Dae Matthews 
Band -Boma Rags/RCA/RMG 

5 AND WINTER CAME...Fepr- 
Reprlse /Ws, 

6 OFF THEWALI. 
EPIC/I.Pna, 

2 THE PROMISE'., 'LO/ 

8 NO LINE ON THE HORIZON 

. uc /IGA 
9 DAVID COOKDawd Cook -19/ 

10 BAD' Epic/ 
Lega 

11 PLAYING FOR CHANGE: 

SONGS AROUND THE WORLD 

V Tou5 Artists -Hear 
12 THE BEATLES IN STEREO The 

Beatles -Apple /Capitol 
13 DARK HORSE Nrckelback- 

Roadrunner 
14 NUMBER ONES Michael 

Jackson-NUJ/4, ' '. '-Co Music 

IS WORKING ON A DREAM ' +mce 

Springstenn -CO /Music 

.biz 

Top Internet 
Album Imprints 

O COLUMBIA 
2 EPIC 

3 REPRISE 

4 APPLE 

5 LEGACY 

Top Internet 
Album Labels 

Q SONY MUSIC (64) 
2 WARNER BROS.(35) 
3 ATLANTIC GROUP (22) 
4 RCA MUSIC GROUP (14) 

5 CAPITOL(26) 

DECEMBER 19, 2009 
1 www.blllbRard.blz 61 
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Top Digital 
Album Artists 

ID MICHAEL JACKSON )MJJ/ 

EP /Sony 
2 KINGS OF LEON (D RCA/RMG 
3 TAYLOR SWIFT (2) BIg Machine 

4 LADY GAGA (I) Streamline/ 
KonLrre/Cherrytree/OterscoPe/ 
IGA 

5 JAY-Z (I) Roc Nahon/AG 
6 DAVE MATTHEWS BAND (I) 

Bama Rags/RCA/RMG 

7 KANTE WEST (2) ROC -A- 

Fella/DelJam/IDJMG 
e THE BLACK EYED PEAS (7) 

Inlerscope / /GA 

9 U2 vand/nterscope //GA 
10 (MINER (I) Web/Shady/ 

, , /nlerscope /IGA 

.biz pwa. eilibaar4.blz 

Top Digital Albums 

WILIGHT 

2 ONLY BY T HE NIGHT Kings Of 

3 3EARLE55 3wift -0 /3 

4 THE FAME. (ìaga- 
Streamnne /KonLive /Cherrytree/ 
Intets0Ope /IGA 

5 THE BLUEPRINT 3 Jay -Z -Roc 
Nation /AG 

6 BIG WHISKEY AND THE 

GROOGRUX KING Dave Matthews 
Band -Gama Rags/RCA/RING 

T THE E.N.D. The Black Eyed 
Peas- Interscope /IGA 

8 80858 HEARTBREAK Kanye 
West -ROCH- Fella /Def Jam /1 

DJMG 

9 RELAPSE 

Emmem- Web /Shady /AN /, r 
Interscope /IGA 

10 CIRCUS BritneySpears -Jive /JLG 

11 THE ESSENTIAL MICHAEL 
JACKSON Michaelackson- 
Epic /Legacy /Sony Music 

12 NO LINE ON THE HORIZON 

U2- ISland/IntersCOpe /IGA 
13 THE FRAY The Fray- Epic /Sony 

Music 
14 DARK HORSE 

Mc/re/back-Roadrunner 
15 21ST CENTURY BREAKDOWN 

Green Day -Repris n 

Bros 

16 OCEAN EYES Owl Cdy- 
Universal RepubliC/UMRG 

17 DAY 8 AGE The Killers - 
Island /IDJMG 

18 HANNAH MONTANA: THE 

MOVIE Soundtrack -Walt Disney 

19 ALL I EVER WANTED Kelly 
Clarkson-S/19/RCA/Sony MUSc 

20 I AM...SASHA FIERCE 
Beyonce -MUSIC World/ 
Columbia /Sony Mu51c 

21 SLUMDOG MILLIONAIRE 

Soundtrack -I nterscope /I GA 

22 LEAVE THIS TOWN ['aughtry- 
19 / RCA/RMG 

23 VIVA LA VIDA OR DEATH AND 

ALL HIS FRIENDS Coldplay- 
Capilol 

24 THE TWILIGHT SAGA: NEW 
BOON Soundtrack- Summit/ 

ShOp /Allanl,C/AG 
25 N C R EDI B AD The Lonely Island- 

, -.sal Republic /UMRG 

.biz ,anapPear.onM11b044.b1a 

Top Digital Album 
Imprints 

ATLANTIC (27) 
INTERSCOPE (25) 

3 RCA OD 

4 EPIC(24) 
5 COLUMBIA (29) 

Top Digital 
Album Labels 

n B SONY MUSIC (56) 
2 INTERSCOPE GEFFEN ARM 

(32) 

3 ATLANTIC GROUP (32) 
4 RCA MUSIC GR0UP (IS) 

5 ISLAND DEF JAM MUSIC 

GROUP (23) 

Hot Digital 
Songs Artis g ts 

10 LADY GAGA (6) Streamline/ 
KonLive /Cherrytree / /nterscape 

2 THE BLACK EYED PEAS (5) 

In terscope 
3 BEYONCE (7) MUSIC World/ 

Columbia 
4 TAYLOR SWIFT (76)819 Machine 

5 MILEY CYRUS (9) Walt Disney 

6 MICHAEL JACKSON (25) EpSc/ 

Legacy 
7 KANTE WEST(T4)ROC -A- Fella/ 

DelJaro/IDJMG 
8 BRITNEY SPEARS (5)Ji /JLG 
9 FLO RIDA (7) Poe Boy /Atlantic 
10 KATY PERRY (5) Capitol 
11 T.I. (8) Grand Husde/Atlantic 
12 PINK (4) L2Face/LG 

13 LIL WAYNE(23)Cash Money/ 
Universal Motown 

14 PITBULL (4) Mc 305/Aolo 
Grounds/J /RMG 

15 KELLY CLARKSON (3)19/RCA/ 
RMG 

16 RIHAMVA (5) SRP/DefJam/CUMG 

17 A.IGS OF LEON (2) RCA/RMG 
18 THE ALL- AMERICAN REJECTS 

(I) DKOVKUSe/DGC /lnterscope 
19 THE FRAY(5)EPrc 
20 JASON MRAZ (3) Atlantrc/RRP 
21 AKON (6) Konvret /Upfront/ 

SRC /Universal Motown 
22 30HI3(2)Phot0FABBry/At/88Lr/RRP 

23 S0UL/A B0Y TELL'EM (8) 
ColliParA/lnterscope 

24 DRAKE (3) Young Money /Cash 

Money /Universal Motown 
25 SEAN KINGSTON (3) Beluga 

Heights /Epc 

.biz 

Hot Digital Songs 

ID BOOM BOOM POW" !ack 
Eyed Pte. oPe 

2 POKER FACE .- 

',earno, Iw: LLerrytree/ 

3 JUST DANCE /. ady Gaga 

1:ve /Inlerscope 
4 RIGHT ROUND /!oRida -Poe 

Boy /Atta 
5 !GOTTA FEELING The Black 

6 SINGLE LADIES (PUT A RING 

ON IT), Music World/ 

T GIVES YOU HELL The All- 

:.-Doghouse/ 

8 LOVE STORY - .,,/or Sw/ /f- 
Big M.0 l'..., 

9 HEARTLESSGanye West - 
Roc-A- Fella /Def Jarr/IDJMG 

10 I'M YOURS Jason 

Mraz- Atlantic /RRP 
R THE CLIMB MIeyCyrus- 

Walt Disney /Hollywood 
12 PARTY IN THE U.S.A. Miley 

Cyrus -Hollywood 
13 USE SOMEBODY Kings Of 

Leon- RCA/RING 

14 DON'T TRUST ME3OH13- 

Photo Finish /AUantic /RRP 
15 YOU FOUND ME The Fray -Epic 
16 DEAD AND GONE T/ Featuring 

Justin Timberlake -Grand 
Hustle /Atlantic 

17 CIRCUS Britney Spears- Jive /JLG 

18 KISS ME THRU THE PHONE 

Sousa Boy Tell'' Am Featuring 
Sammse- ColliPark /Interscope 

19 DOWN Sean Featuring Lil 
Wayne -Cash Money /Universal 
Republic 

20 I KNOW YOU WANT ME (CALLE 

OCHO) At bull-Ultra 
21 FIRE BURNING Sean Kingston - 

Beluga Heights /Epic 
22 LET IT ROCK Key,' Rudolf 

Featuring GI Wayne -Cash 
Money / Umversal Republic 

23 MY LIFE WOULD SUCK 

WITHOUT YOU KeIIy 
Clarkson -19 /RCA /RMG 

24 HOT N COLD Katy Parry -Capitol 
25 YOU BELONG WITH ME Taylor 

Swift-Uso Machine 

26 HALO BeyOnce -MUSIC 

World /Columbia 
27 DAY 'N'NITEKki Codi- Fool's 

Gold /G OO.D /Universal 
Motown 

28 LIVE YOUR LIFE TI F taring 
Rihanoa -Del Jam /Grand 
Husl le /IDJMG /At Idnt iC 

29 WHATCHA SAY Jason DeRUln- 
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R KNOCK YOU DOWN Ken HiISOn 

- 
-.r nlanye West &Ne - 

. ,me 4 /Interscope 
R BLAME IT 'r Foes Featurng 

R RUN THIS TOWN Jay -Z Rrhanna 
Roc Nation 

R SECOND CHANCE 

antic 

R CRACK A BOTTLE Eminem, Or 
nr- Shady/ 

oath /interscooe 
B WOMANIZER Botney 5pears- 

9 LOVEGAME Lady Gaga- 
. mine /Konbee /Cherrytree/ 

P LOVE LOCKDOW N Kanye 

sl- Roc -A- Fella /Def Jam/ 

9 BEST! EVER HAD Drake -Young 
,'Cash Money /Universal 

19 GOOD GIRLS GO BAD Cobra 
ip Fealunn9Lerghton 

..er- Decaydance /FUelel 
nen/AtIantic /RRP 

b 1 HATE THIS PART The Pussycat 
Cope 

11 FIREFLIES Ow /City- Universal 

U NEW DIVIDE Lrnlnn Park- 
... 

0 WAKING UP IN VEGAS Katy 

41 BEAUTIFAL'...un Featuring 
t Kardrnal 

t, Snot /SRC/ 

W 1E1 wERE A BOY , once- 
rntata 

491 LOVE COLLEGE Asher Ron, 
, I.ud/SRC/Universal 

R OBSESSED Marrah Carey - 
.,iIDJMG 

49 SO WHAT PInk -La Face /J L6 

90 GOTTA BE SOMEBODY 
roadrunner /RRP 

ears onblllbondbiz 

Hot Digital Songs 
Imprints 

0 ATLANTIC 
2 EPIC I:: -: 

3 JIVE (a), 
4 MUSIC WORLD (3) 

5 DEF JAM (24) 

.biz PPea Onblllba.e.bl, 

Hot Digital Songs 
Labels 

ll' INTERSCOPE '.8) 
2 ATLANTIC 
3 ISLAND DEE JAM MUSIC 

GROUP i, t 
4 COLUMBIA (44) 

5 JIVE LABEL GROUP (23) 

.biz PPaasonbinbozm.elz 

Hot Master 
Ringtones Artists 

l0 T.I.(7)C-,.. Lstle/Atlantic 
2 SOULJA BOY TELL'EM (4) 

ColliPark//nfersPOOP 
3 THE BLACK EYED PEAS (3) 

Interscope 
KANVE WEST (7)ROCA- Fella/ 
RefJam/IDJMG 

5 BEVONCE(5)MUSrc World/ 
Columbia 

6 ZAC BROWN BAND (3)HOme 
Grown/Allanlrc /Bigger Picture 

e LADY GAGA (5) Streamline/ 
KonC/ve/Cherrylree/lntersPdpe 

8 JEREMIH (2) Mick Schultz/Del 
000/IDJMG 

9 JASON ALDEAN (2)Broken Bow 
10 MICHAELJACKSONO2)MJUEprc 

cha PPa rzpnplllboerdblz 

Hot Master 
Ringtones 

nvnVlxe 
IO KISS ME THRU THE PHONE 

Soulta Boy Tell 'em Featuring 
Sammie- COIIiPark /Interscope 

2 BLAME IT Jamie FOxx Featuring 
T- Pain -J/RMG 

3 DEAD AND GONE TI Featuring 
Justin Timberlake -Grand 
Hustle /Atlantic 

4 HEARTLESS Kanye NW -Roc- 
A- Fella /Def Jam /IDJMG 

5 BOOM BOOM POW The Black 
Eyed Peas- willAam/Interscope 

6 DAY IV KITE Kid CUdl -FOORs 

Gold /G O.O.D /Universal 
Motown 

7 ALL SUMMER LONG Kid Rock - 
TOp Dog /Atlantic 

8 BIRTHDAY SEXJeremih -Mick 
Schultz /Def Jam /IDJMG 

9 WHATEVER YOU LIKE TI- 
Grand Hustle /Atlantic 

10 RIGHT ROUND Flo Rrda -Poe 
Boy /Atlantic 

D CHICKEN FRIED Zac Brown 
Band -Home Grown /Atlantic/ 
Bigger Picture 

12 BIG GREEN TRACTORJason 
Aldean- Broken Bow 

13 POKER FACE Lady Gage - 

Streamline /KOnLive /Cherrytree/ 
Interscope 

14 BEST I EVER HAD Drake -Young 
Money /Cash Money /Universal 
Motown 

15 TURNIN ME ON Ken Hilson 

Featuring Col Wayne -Mosley/ 
Zone 4 /Interscope 

16 LOVE STORY Tay /or Swift-Big' 
Machine 

17 KNOCK YOU DOWN Keri Hrlson 
Featuring Kanye West & Ne- 
Yo-MOSIey /ZOne4 /InterS0Ope 

18 GIVES YOU HELL TheA/I- 

AmerIcan Rejects- Doghouse/ 
DGC /Interscope 

19 JUST DANCE Lady Gaga 

Featuring Colby O'Donis- 
Streamllne /KOnLive /Cherrytree/ 
Interscope 

20 I GOTTA FEELING The Black 
Eyed Peas- Interscope 

21 I'M YOURS Jason Mraz- Atlantic/ 
RRP 

22 TURN MY SWAG ON Soulja Boy 

Tel /em -CCIfi Park/I nterscope 
23 LIVE YOUR LIFE TI. Featuring 

Rihanna -Def Jam /Grand Hustle/ 
I0.1M6/Atlantic 

24 OBSESSED Manah 

Carey- Island /IDJMG 
25 YOU'RE A JERK New Bey, 

Shotty /ASylum/Warner Bros. 

HOT 100 ARTISTS 

l0 LADY GAGA (7) 16 JASON MRAZ(3) 
Streamline /KOnLwe/Cherrylr Allannc /RRP 
ee /Interscope iT DRAKE (8) Young 

2 THE BLACK EYED PEAS (4) Money /Cash Money /Universal 
Interscope Motown 

3 BEPONCE(7)Music 18 LIL WAYNE(22)Cash Money/ 
World /Columbia Universal Motown 

4 TAYLOR SWIFT (14) Big 19 RIHANNA (5) SRP/Def 
Machine Jam / ID)MG 

5 KANVE WEST (73) Roc -A- 20 KINGS OF LEON (3) 
Fella/ RCA/RMG 
Bet Jam /IDJMG 21 THE ALL- AMERICAN 

(8)Grand Hustle /Atlantic REJECTS (2) 

T BRITNEY SPEARS (E) Doghouse /DGC /Interscope 
Jive /JLG 22 KERI NILSON (3) 

B MILEY CYRUS(II) Hollywood Mosley/2one4 /Intersoope 
9 FLO RIDA (5) Poe 23 SOULJA BOY TELL'EM (4) 

Boy /Atlantic ColllPark /Interscope 
10 KATY PERRY (4) Capitol 24 AKON (4) 'Convict/Upfront/ 
11 PINK (4) LaFace/JLG SRC /Universal Motown 
12 PITBULL (3)Mr 305 /Polo 25 T -PAIN (72) Konvlct/Nappy 

Grounds/) /RMG Boy /Jive /JLG 

13 NE -YO (J) OefJm /IDJMG 
14 KELLY CLARKSON(3) biz Atleeper version of this 

79 /RCA/RMG LJI elabo é.OII 
nn 

15 THE FRAY (5) Epic 
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FLO RIDA 

Hot 100 Songs 

2,5 BOOM BOOM POW The Black 
,m/ Interscope 

2 POKERF /CF :!vGaga- 
,e /Cberrytree/ 

3 JUST DANCE Lady Gaga 

I Colby O'DOnis- 
'ae /KOnLrve /Cberrytree/ 

4 I GOTTA FEELING The Black 
Eyed Peas- Interscope 

5 LOVE STORY Taylor Swift-Big 
Machine /Universal Republic 

6 RIGHT ROUND F/o PK /a -Poe 
Boy /Atlantic 

7 I'M YOURS Jason Mraz- Atlantic/ 
RRP 

8 SINGLE LADIES (PUT A RING 

ON IT) Beyonce- MUSIC World/ 
Columba 

9 HEARTLESS Kanye West -Roc- 
A- Fella /Del Jam /IDJMG 

10 GIVES YOU HELL The All" 
American Re,ects- Doghouse/ 
DGC /Interscope 

11 YOU BELONG WITH ME Taylor 

Swdt -Bag Machine /Universal 
Republic 

12 DEAD AND GONE TI Featuring 
Justin Tanbark, ke-G rand 

Hustle /Atlantic 
13 YOU FOUND ME The Fray -Epic 
14 USE SOMEBODY Kings Of 

Leon -RCA /RMG 
15 KNOCK YOU DOWN Keri Nilson 

Fealunng Kanye West B Ne- 
ney /Zone 4 /Interscope 

16 BLAMEITJamr, ! aturrng 
T- Pain -1 /RMC 

17 I KNOW YOU WANT ME ( CALLE 
OCHO)Plbu: 

18 LIVE YOUR LIFE .:ring 

84 BILLBOARD 

19 KISS ME THRU THE PHONE 
,,, rn Featunng 
.niPark /Interscope 

20 DOWN Sean Featuring Lil 
,Money/Universal 

21 THE CLIMB Miley Cyrus -Walt 
Disney /Hollywood 

22 BEST I EVER HAD Drake -young 
Money /Cash Money/Osseo-Sal 
Motown 

23 MY LIFE WOULD SUCK 
WITHOUT YOU 

Clarkson -MG 

24 HALO 

Columbia 

25 HOT N COLD Katy Perry- Capitol 
26 SECOND CHANCE Shinedown- 

Atlantic 
27 CIRCUS Britney Spears -Jive /JLG 
28 DAY 'N' NITS KidCudi -F000s 

Gold/G.00D /Universal Motown 
29 PARTY IN THE U.S.A. Miley 

Cyrus -HOI Iywh00 

30 DON'T TRUST ME 30,113 -Photo 
Finish /Atlantic /RRP 

31 RUN THIS TOWN Jay-Z Rihanna 
B Kanye West -Roc Nation 

FEATS AND 
SHARES 
A Detailed Look At 
The Year In Charts 

Lnn 2009 THE 
BILLBOARD 200 
Top Distribution 

Corporations 
Chart Share 

Indies 7.0% 

"Relapse' 

"Circus' 

"No Line On The Horizon" 

"I Am...Sasha Fierce" 

'(he Blueprint 3" 

32 LET IT ROCK Kevin Rudolf 
Featuring LAWayne-Cash 
Money /Universal Republic 

33 FIRE BURNING Sean Ih090Con- 

Beluga HeipMS/Ep,c 

34 WHATCHA SAY Jason DeRU/O- 

Veluga Heights/Warner Bros. 

35 LOVEGAME lady Gaga - 

Streamline/KOnLive /Cberrytree/ 
Interscope 

36 WAKING UP IN VEGAS Katy 
Perry- Capitol 

37 BIRTHDAY SEX Jeremih -Mick 
Schultz /Del Jam /IDO MG 

38 SOBER Pink- LaFace/JLG 
39 WOMANIZER Britney 

S0ears- Jlve /JL6 
40 WHATEVER YOU LIKE 

TT -Grand Hustle /Atlantic 
41 OBSESSED Ma0ah Carey - 

sland /IDJMG 
42 MAO Ne -yo -Def Jam /IDJMG 

43 GOOD GIRLS GO BAD Cobra 

S tarship Featuring Leighton 
Meester- Decaydance/ 
Fueled By Ramen/Atlantic/ 
RRP 

44 LOVE LOCKDOWN Kanye 
West- Roc -A- Fella /Def Jam/ 
IDJMG 

45 50 WHAT Rnk- LaFace/JLG 
46 HOTEL ROOM SERVICE Pitbull- 

Mr. 305 /Polo GIOUnds /J /RMG 
47 CRACK A BOTTLE Eminem, Dr 

Dreg 50 Cent -Shady/ 
AnermatNlnlno 

48IFI WERE ABOY ore - 
Moor Worlds : 

49 TURNIN ME ON .nn 

50 I HATE THIS PART The Pussycat 
D olls -Interscope 

51 GOTTA BE SOMEBODY 
Ni6ke /back- Roadrunner /RAP 

52 PLEASE DON'T LEAVE ME 

Pink- LaFace /JLG 

53 PAPARAZZI Lady Gaga - 
Srreamllne /KonLlve /Cberrytree/ 
Inter scope 

54 BEAUTIFULAkon Featuring 
Colby 0 "Donis B Kardinal 
Offrshall- KOnv,ct /u plront /SOC/ 
Universal Motown 

55 VIVA LA VIDA Colt/play- Capitol 
56 RIGHT NOW (NA NA NA)A Ron- 

Corm ict 'Upfront/SRC /Universal 
Motown 

57 BATTLEFIELDJOrdin Sparks -19/ 

J iveOLG 

58 SUGAR Flo Rida Featuring 
Wynter -Poe Boy /Atlantic 

59 MISS INDEPENDENT e -YO -Def 
Jam /IDJMG 

60 FIREFLIES Owl City- Unwersal 
Republic 

61 NEW DIVIDE Linkrn Park - 
rlachlne Shop/Warner Bros, 

62 EMPIRE STATE OF MIND Jay -Z+ 
4lcra Keys -Roc Nation 

63 NO SURPRISE 

D IOC /y -19 /RCA /RMG 
64 SHE WOLF S"rkrra -Sony Music 

in /Er, 
65 BREAKUP' eaunng 

Gucci M,- .rn 

66 SWEET DREAMS Beyonce- 
Moo .i .. ambia 

67 EVERY GIRL mgMoney- 
ung M.,a ash Money/ 

Unwersal Motown 
68 FALLIN' FOR YOU Colbre 

Ca, lat- Universal Republic 
69 UNTOUCHED The Veronrcas- 

EngmeROOrn /Sire/ 

2009 The Billboard 200, Top Five Sales Weeks (Tm2 /AnlstlObel /Chad0ate /Sales) 

Eminent IGA, 6/6/09 

Britney Spears, JLG,13 /20/03 

Ut, 102, 3/31/09 

Revolve, tone Music, 12/6/08 

lay -2, AG, 9/26/09, 

2009 Hot 100 Airplay, Top 

"Live Your Life" 

"Live Your Life" 

"Live Your life" 

"Live Your Vile" 

"Live Your Life" 

"Right Round' 

"Boom Boom Pow' 

"Right Round` 

"lust Dance' 

'(rack A Bottle' 

/08 

HUNG/ 12120/08 

101MG/Atlantic, It/31/08 

2009 Hot Digital 

608,000 
505,000 

484,000 
482,000 
476,000 

Alden. Reeks Qine/AnBI /NbWUart Date/Audience 

Songs, Top 

Flo Rida, Atlanti(, 2/28/09 

The Black Eyed Peas, Interscope, 4/I009 

Flo Rida, Atlantic, 3/7/09 

Lady Gaga featuring Colby o'DenE, Interscope, N0 /09 

Emblem, Dr. Dre 850 Cent, Interscope, 2/21/09 

165,788,700 
162,204,300 
161,888,200 

d. 152,545,400 
150,698,600 

ve Sales Weeks (I ide /AdisVla)el /(hall Date /Sales) 

636,000 
465,000 

460,000 
419,000 
418,000 

2009 Hot 
Digital Songs, 
Top Label (hall Shale 

(Percentage) 
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Warner Eros. 
70 IF TODAY WAS YOUR LAST DAY 

Nitkelback- Roadrunn /RRP 
71 THROW IT IN THE BAG 

Fabulous Featuring The - 

Dream- Desert Storm/Def 
Jam / IDJMG 

72 LOVE DRUNK Boys Like Girls- 

Columba 
n I LOVE COLLEGEASher Roth- 

School Boy /Loud/SRC/Universal 
Motown 

74 IF U SEEK AMY Bntney5pears- 
ave /JLG 

75 BIG GREEN TRACTOR Jason 
A/dean- Broken Bow 

76 WHITE HORSE Taylor Swift -Big 
Machine 

77 DISTURBIA Rihanna -SRP /Def 
Jam /IDJMG 

78 21 GUNS Green Day- Reprise 
79 TURN MY SWAG ON Soulla Boy 

Tell'em- COIIiPark /Interscope 
80 ROCKIN' THAT THANG7,- 

Dream -Radio Killa /Def Jam/ 
IDJMG 

81 CHICKEN FRIED Zac Brown 
Band -Home Grown /Atlantic/ 
Bigger Picture 

82 DIVA Beyonce -Music World/ 
Columbia 

83 REPLAY lyaz -Time Is Money/ 
Beluga Heights/Reprise 

84 THEN Brad Paisley- Arista 
Nashville 

05 HER DIAMONDS Rob 
Thomas -Emblem /Atlantic 

86 HOW DO YOU SLEEP ?Jesse 
MkCarorey Featuring 
Ludacds- Hollywood 

87 3 Bntney Spears- Jive /JLG 
88 FOREVER Drake Featuring 

Kanye West. Lil Wayne 8 

Emrnem- Harvey Mason/Zone 
4 /Streamline /Interscope 

89 ONE TIME Aden Bieber - 
Island /IDJMG 

90 I RUN TO YOU Lady 
Antebellum -Capitol Nashville 

91 1130 NOT HOOK UP Kelly 
Clarkson -19 /RCA /RMG 

92 GREEN LIGHTJohn Legend 
Featuring Andre 3000 - 
G0.0.O /Columbia 

93 PEOPLE ARE CRAZY Billy 
Curnngton- Mercury Nashodle 

94 WHATEVER IT ISZac Brown 
Band -Home Grown /Atlantic/ 
Bigger Picture 

95 ALREADY GONE Kelly 

C /arkson- 19 /RCA/RMG 
M GOODBYE Knstinra DeBarge- 

SodaPop /ISland/IDJMG 

97 SAY HEY (I LOVE YOU) Michael 
r nt,B Spearhead Featuring 
Cherme Anderson -Boo Boo 
Wax /Anti /Universal Republic 

98 POP CHAMPAGNE- en/Jones8 
Ron Brow, Featuring Juelz 
Santana -Ether Boy /Universal 
MOIOwn/COlurnblay/E1 

99 PRETTY WINGS 
well -Columbia 

190NEVER SAY NEVER The 

ay -Epic 

EUROPE'S 
TOP SINGLES 

OF 2009 
LADY GAGA 

(Streamline/ Kohl ive/ 
Cherrytree /Interscope) 

2. "HOT N COLD," 
KATY PERRY (Capitol) 

3. "SEXY CHICK," DAVID 
GUETTA FEATURING 
AKON (Gum /Virgin) 

4. "I GOTTA FEELING," 
THE BLACK EYED PEAS 

(Inter000pe) 

5. "INFINITY 2008," 
GURU JOSH PROJECT 

( CityBeats(Inter(alatic) 

EUROPEAN 
CHART SHARE 

COMPANY 2008 

ONO 

SONY 8MO 

EMI 

WARNER 
MUSIC 

OTHERS so 

40.1 

225 

13.1 

17.6 

2009 

92.2 

21.6 

16.6 

11.1 

Hot 100 Artists - 
Duo /Group 
Pos-VRIST. Cher,. 

Q THE BLACK EYED PEAS 

Interscope 
2 THE FRAY( 
3 KINGS OF LEON PMG 

4 THE ALLAMERICAN REJECTS 

5 SHINEDOWN 
6 NICKELBACK 

Real 
7 ZAC BROWN BAND 

Finish% tlanbc/RRP 
9 LADY ANTEBELLUM (3) Capitol 

Nashville 
10 THE PUSSYCAT DOLLS (4) 

Interscope 

Hot 100 Artists - 
Female 

l0 LADY GAGA 6)Streamlme/ 

2 BEYONCE Music World/ 

3 TAYLOR SWIFT (14)Big Mac/ 
4 BRITNEY SPEARS (6) Jive/'.. 
5 MILEV CYRUS(II) Hollywood 

6 KATY PERRY (4) Capitol 
7 PINK (4) LaFace /LG 

8 KELLY CLARKSON (3)19 /RCA/ 
RING 

9 RIHANNA (5)ORO be Jam/IDAMO 

10 KERI HILSON (3) Mosley/Zone 4/ 
Interscope 

CHARTS 

Hot 100 Artists - 
Male 

v m.,.. 
O KANYE WEST (13) Roc- A- Fe /la/ 

DefJam/IDJMG 
2 T.I. (8) Orand Hustle /Atlantic 
3 FLO RIDA (5) Poe Boy /Atlantic 
4 PITBULL (3)(4, 305 /Polo 

Grounds/) /RMG 
5 NE -VO (7)DePJam4DJMG 

6 JASON MRAZ (3)Atlantic/RRP 
7 DRAKE (8) Young Money/Cash 

Money /Universal Motown 
9 LIL WAYNE (22) /.ran Money/ 

9 5OULJA 000 TELL'EM 

10 AKON (4) Konvrct/Upfront/ 
SRC/Universal Motown 

Hot 100 Imprints 

ö O ATLANTIC (26) 
2 DEF JAM (27) 

3 MUSIC WORLD (7) 
4 BIG MACHINE 03) 
5 CASH MONEY (14) 

6 JIVE (22) 
7 RCA (19) 

8 CAPITOL NASHVILLE (17) 

9 INTERSCOPE (9) 
10 19 (30) 

Hot 100 Labels 
Vos LABEL iNo flolf4Pars 

O INTERSCOPE (56) 
2 ATLANTIC(40) 
3 ISLAND DEF JAM MUSIC 

GROUP (4)9 

4 RCA MUSIC GROUP (39) 
5 COLUMBIA (43) 
6 JIVE LABEL GROUP (29) 
7 UNIVERSAL REPUBLIC (/B) 
8 ROADRUNNER PROMOTIONS 

(IB) 

9 UNIVERSAL MOTOWN 20) 
10 CAPITOL (22) 

.bÍ2 "na =PP =4r :aéiñl,o.m.EIe 

Hot 100 Producers 

O NADIR "REDONE" KHANAT (ï) 
2 DR. LUKE (9) 
3 JAMES "JIM JONSIN" 

SCHEFFER (5) 
4 MAX MARTIN (6) 
5 KANYE WEST (8) 
6 WILLIAM (4) 
7 ROB CAVALLO (12) 

8 NATHAN CHAPMAN(13) 
8 TAYLOR SWIFT (73) 

10 MARTIN TEREFE(4) 
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Hot 100 Airplay 

El LOVE STORY Taylor Swift -Ag 
Machine /Universal Republic 

2 YOU BELONG WITH ME Taylor 

Swift -BIg Machine /Universal 
Republic 

S IMYOURSJasonMraz- A[HVCJRRP 

4 KNOCK YOU DOWN Ken ,h/son 
Featunng Kanye West & Ne- 
Yo- Mosley /Zone 4 /Interscope 

5 BOOM BOOM POW The Black 
Eyed PUBS-eau rem /Interscope 

6 JUST DANCE Lady Gaga 
Pea turmg Colby O'Don,s- 
Streamline /KonLwe /Cherrytree/ 
Interscope 

7 BLAME IT Jamie Foxx Featuring 
T- Pam-J /RMG 

8 I GOTTA FEELING The Black 
Eyed Peas- Interscope 

9 POKER FACE Lady Gaga - 
Slreamline /KOnLwe /Cherrytree/ 
Interscope 

10 LIVE YOUR LIFE TI Featuring 
Rrhanna -Def Jam /Grand 
Hustle/ID/MG/Atlantic 

11 SINGLE LADIES (PUT A RING 
ON IT) Beyonce-Music World/ 
Columba 

12 DEAD AND GONE Ft Featuring 
Justin 7,,mber /eke -Grand 
Hustle /Atlantic 

13 BEST I EVER HAD Drake -Young 
Money /Cash Money /Universal 
Motown 

14 HEARTLESS Kanye West -Roc- 
A -Fella /Def Jam /IDJMG 

15 YOU FOUND ME The Fray -Epic 
16 I KNOW YOU WANT ME (CALLE 

OCHO) Pltbull -Ultra 

17 RIGHT ROUND Flo Rida -Poe 
Boy/Atlantic 

18 USE SOMEBODY Kings 0f 
Leon- RCA /RMG 

19 KISS ME THRU THE PHONE 

SOulla Boy Tell' um Featuring 
Sammie- ColI.Park/InterSCOpe 

20 GIVES YOU HELL The All- 
.°°oncan an Re/ects- Doghouse/ 
'GC /Interscope 

21 DOWN Jay Sean Featuring Gil 

.. ne -Cash Money /Universal JLG 

41 EVERY GIRL Young Money- 
22 DAY'N'NITE Kid CUdi- Fo01's ,1 Young Money /Cash Money/ 

771D /Universal Motown ` UnitersalMOtown 
23 MAD -.. -n-Del Jam /IDJMG 

24 MY LIFE WOULD SUCK 
WITHOUT YOU Kelly 

on- 19 /RCA/RMG 
25 HALO Beyonce -Music 

World /Columbia 
26 SECOND CHANCE 

Shlnedown- Atlantic 
27 BIRTHDAY SEX Jeremih -Mick 

Schultz /Def Jam /IDJMG 
28 HOT N COLD Katy Perry- Capitol 
29 RUN THIS TOWN Jay -Z Rihañna 

& Kanye West -Roc Nation 
30 WHATEVER YOU LIKE 

Tl -Grand Hustle /Atlantic 
31 THE CLIMBM,Iey Cyrus -Walt 

Deney/H011ywood 
32 MISS INDEPENDENT Ne -Yo -Def 

Jam /IDJMG 

33 TURNIN ME ON .son. 

Carey -Island /IDJMG 
36 LOVEGAME Lady 

Gaga -Streamline /KonLive /Cher 
rytree /Interscope 

37 SOBER Pink- LaFace /JLG 
38 BREAK UPMano Featuring 

Gucci Mane Sean 
Garrett -J /RMG 

39 PLEASE DON'T LEAVE ME 

Pink -LaFace /JLG 
40 CIRCUS Britney Spears -Jive/ 

Zone 4 /Ink.' 
34 WAKING UP IN VEGAS; 

Perry-Catir 
35 OBSESSED:' 

42 LET IT ROCK Kevin Rudolf 
Featuring Lil Wayne -Cash 
Money /Universal Republic 

43 HOTEL ROOM SERVICE Pitbull- 
Mr. 305 /Polo Grounds /J /RMG 

44 FIRE BURNING Sean 
Kingston- Beluga Heights /Epic 

45 WOMANIZER Britney 
Spears -JIve /JLG 

46 SO WHATPink- LaFace /JLG 

47 WHATCHA SAY Jason DeRUlo- 

Beluga Heights /Warner Bros. 

48 THROW IT IN THE BAG 
Fabulous Featuring The - 

Dream- Desert Storm /Def 
Jam /IDJMG 

49 ROCKIN' THAT THANG The - 

Dream -Radio Kllla /Def Jam /I 
IDJMG 

50 DON'T TRUST ME 30H)3-Photo 
Finish /Atlantic /RRP 

.biz pna ppe rson6116oatlbiz 

Top R &B /Hip -Hop 
Artists 

O BEYONCE (l0) Music 
World /Columba 

2 JAMIE FOXX (6)J/RMG 
3 KEYSHIA COLE(9) 

Imam /Gefen/lnterscooe 
MAXWELL (4) Columbia 

5 KANTE WEST (15) Roc -A- 

Fella/DefJam/IDJMG 
8 NE-YO (11) DelJaMIDJMG 
7 T.1.04) Grand HUStle/Atlantic 

8 JAY- 200)Roc Nation 
9 THE -DREAM (9) Radio Kille/ 

De /JaMIDJMG 
10 DRAKE 00 Young Money /Cash 

Money/Universal Motown/UMRG 

11 KERI HILSON (B) Mosley /Zone 
4 /Interscope 

12 MUSIO SOULCHILD (5)At /ant:. 

13 LIL WAYNE (24) Cash Money/ 
Universal Motown/UMRG 

M T -PAIN 06) K vict/NapOy 
Boy /Jive/JLG 

15 ANTHONY HAMILTON (3) 
Mister's Music/So So Def /JLG 

16 JENNIFER HUDSON (4) 
Arista /RMG 

17 JAZMINE SULLIVAN (6).(RMG 
18 TREY SONGZ(/0) Song 

Book/Atlantic 
19 PLIES (T) 0,0 Gates/Shp-Al- 

Slide/Atlantic 
20 CHARLIE WILSON (4 )/,' Music/ 

Jive/JOG 

21 USHER (6)LaF /JLG 
22 LUDACRIS 07) DTP/Def 

Jam/IDJMG 
23 CHRISETTE MICHELE (4) Def 

Jam /IDJMG 
24 WHITNEY HOUSTON (4) 

Arista/RMG 
25 PLEASURE P(6)Atlantic 

biz _ ppo.,,: o0 =rd.bi. 

Top New R &B/ 
Hip -Hop Artists 

PosARTIST 

O DRAKE (IIJ Young Money /Cash 
Money/Universal 
MOlown/UMRG 

2 KERI HILSON (8) Mosley/Zone 
4 /Interscope 

3 PLEASURE P (6)Atlantic 
4 JEREMIH (4) Mick Schult /De/ 

Jam/IDJMG 
5 K'JON (4) UF&UO/Universal 

Republic/UMRG 
6 YOUNG MONEY(3) Young 

Money/Cash Money /Universal 
l own/UMRG 

7 DORROUGH (3) NGenius/El 
B KID CUDI(3)Dream On/ 

GOO D /Universal Motown/ 
UMRG 

9 LAURA IZIBOR (3) Atlantic 
10 YUNG L.A. (3) Grand 

Hustle/IntersCOpe 

Top R &B /Hip -Hop 
Artists - Duo /Group 

O MARY MARY (3) My Block/ 

2 THE BLACK EYED PEAS (2) 

3 YOUNG MONEY. .rng 

.rsh Matey / Unversal 
/000 

4 DAY26 -)Bdd Boy 
5 UGH '0IWGK/Jtve /JLG 

Top R &B /Hip -Hop 
Artists - Female 
Pos.,77151- Owl 

O BEVONCE (10) MOSc W0,10/ 

2 KEVSHIA COLE i) 

3 KERI HILSOry ?OSley /Zone 
4 /inters< 

4 JENNIFERHUDSON(4)Aneld'Rh/G 

5 JAZMINE SULLIVAN (6)-1/RING 
8 CHRISETTE MICHELE (4) Def 

Jam /IDJMG 
T WHITNEY HOUSTON (4) 

A/Ista/RMG 
9 MARIAN CAREY (9) 

Island /IDJMG 
9 RIHANNA(8)SRP/ 

10 LETONA 

Top R &B /Hip -Hop 
Artists - Male 

l0 JAMIE FOXX 'RING 

2 MAXWELL .mole 
3 KANTE WEST Rog -A- . MG 

4 NE -YO .. l,n /IDJMG 
5 T.1..(141UranO HUStlee /Atlanl,C 
6 JAYS (10) Roc Nation 
7 THE -DREAM (9) Radio Killa/ 

Jam/IDJMG 
8 DRAKE 00 Young Money/Cash 

Money /Universal Motown/UMRG 
9 MUSIO SOULCHILD (5)Atlanbc 

10 LIL WAYNE (24) Cash Money/ 
Universal Motown/UMRG 

Top R &B /Hip -Hop 
Imprints 

O DEF JAM (90 
2 ATLANTIC (36) 
3 J (22) 
4 COLUMBIA(30) 
5 MUSIC WORLD (IA) 

6 ARISTA (9) 
7 UNIVERSAL MOTOWN (49) 
8 GRAND HUSTLE (75) 

9 GEFFEN (25) 
10 JIVE (34) 
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Top 
el 

R 
s 
&B /Hip -Hop 

Pof LABEL 

Q ISLAND DE F JAM MUSIC 

GROUP 

2 ATLANTIC GROUP (74) 
3 SONY MUSIC (SS) 
4 INTERSCOPE GEFFEN 

PAM (59) 
5 RCA MUSIC GROUP (37) 

6 UNIVERSAL MOTOWN 
REPUBLIC GROUP (58) 

7 JIVE LABEL GROUP (52) 

6 WARNER BROS., 42) 

9 CAPITOL (23) 
10 El (4I) 

KEYSHIA COLE 

Top R &B /Hip -Hop 
Album Artists 

n BEVONCE .,sic Word/ 
Husk 

2 NEVSICIA COLE (1) Imani/ 

3 JAMIE FOX %II)J /RMG 
4 JAY- Z(3)Roc Nahon /AG 
5 KANYE WEST (2)ROC-A- 

.:>iJJam/IDJMG 
6 MAXWELL (000lumba/ 

7 EMINEM (7)Web/Shady/ 
ARermafh /nferscope/I GA 

8 ANTHONY HAMILTON (I) 
Misters Music/So So De OW 

9 WHITNEY HOUSTON (1) 

Ansta/RMG 
10 LUDACRIS(2)DTP /Def 

Jam /IDJMG 
11 T.I. (4) Grand Hustle/Atlantic/AG 
12 THE -DREAM (2) Radio Kt/la/Del 

Jam /IDJMG 
13 PLIES (3) Big GatesSlip -N- 

SlIde/AlHntie/AG 
14 RICK ROSS (2) Maybach/Slip -N- 

Slitle /Def Jam / IDJMG 

15 MUSIOSOULCHILD(2)AIHM.ç/AG 
16 KERI HILSON (I) Mosley/Zone 

4 /Interscope /GA 
17 THE BLACK EYED PEAS (I) 

Inters0000 /IGA 
18 LIL WAYNE (2) Cash Money/ 

Un1versal MOIOwn/UMRG 
19 JADAKISS (1) Ruff Ryders/D- 

Block/Roc- A- Fella/Del 
Jam /IDJMG 

20 CHRISETTE MICHELE (I) Del 
Jam /IDJMG 

21 NE -YO (I) DefJam/IDJMG 
22 CHARLIE WILSON (I) 

PMUsic/Ji /JCG 
23 AKON (I)KOnvict /Upfront /SRC/ 

Universal Motown /UMRG 
24 T-PAIN KOnvicl/Nappy BOY/ 

'ive /JLG 
25 TREY SONGZ O) Song Book/ 

.biz billboarO.biz 

Top R &B /Hip -Hop 
Albums 

IO I AM..SASHA FIERCE Beyonce- 
,,,mbia/ 

2 INTUITION Jamie Fox x -J /RMG 
3 A DIFFERENT ME Key0hla 

- and /Geffen /IGA 
4 THE BLUEPRINT 3Jay-Z -dos 

Nation /AG 
5 8OSSA HEARTBREAK Kanye 

West- Roc -A- Fella /Def Jam/ 
IDJMG 

6 BLACKSUMMERS'NIGHT 
Maxwell-Columbia/Sony Musk 

7 RELAPSE Eminem- Web)Shady/ 
Aftermath /Interscope /IGA 

8 THE POINT OF IT ALL Anthony 
Hamilton- Mister's Musc /SO So 

Def /JLG 
9 I LOOK TO YOU Whitney 

Houston- Arista/RMO 
10 THEATER OF THE MIND 

Ludacris- DTP /Def Jam /IDJMG 

11 PAPER TRAIL TI. -Grand 

Hustle /Atlantic /AG 
12 LOVE V/S MONEY The- Dream- 

Radio Killa /Def Jam /IDJMG 

13 DA REALIST Ries-Big 
Gates /Slip -N -Slitle /Atlantic /AG 

14 DEEPER THAN RAPR,ck Ross - 
Maybach /Slip -N -Slitle /Def 
Jam/IDJMG 

15 IN A PERFECT WORLD... Ken 
HIISO0- MOSey /Zone 4/ 
Interscope /IGA 

16 ONMVRADIOMUSIgSOulChilo'- 
Atlantic/AG 

iT THE E.N.D. 1 n Black eyed 
7000- Intersl nco /IGA 

lI THE LAST KISS ,I.Ikiss -Ruff 

19 EPIPHANY 

MG 
20 YEAR OF THE GENTLEMANNe- 

Yo -Uci Jar. -. l'JMta 

21 THA CARTER III LIl Wayne -Cash 

Money /Universal Motown /UMRG 

22 UNCLE CHARLIECharlre 
Wilson -P Music/Jive/AG 

23 FREEDOMAk0n- 0000ICt/ 
Upfront /SRC /Universal 
Motown /UMRG 

24 THR33RINGZT- Pain- K000lCl/ 
Nappy Boy/Jive/AG 

25 READYTreySOngz -Song Book/ 
Atlantic/AG 

26 FEARLESSS110l0eSWbvan-J/RMG 

27 JENNIFER HUDSON Jennifer 
Hudson -Arista /RMG 

28 SOUL Seal- 143/Warner Bros, 
29 LOTUS FLOW3R/MPLSOUND/ 

ELIX3R Prince /Brea Valente -NPG 
30 LOSO'S WAY (SOUNDTRACK) 

Fa00lous- Desert Storm/Def 
Jam /IDJMG 

31 EVOLVERJOOm l ana, n -C OODI 

32 TESTIMONY. VOL 2. LOVE& 
POLITICS _ 

33 THE SOUND Mary Mary -MU 

Block /Columbia /50ny Music 
34 THE RECESSION Young 

Jeezy -CTE /Def Jam /IDJMG 

35 ISOUUABOYTELLEM 504.4á Boy 
Tell 'em- CollPark /Interscope /IGA 

36 JEREMIH Jeremlh -Mick Schultz/ 
Def Jom /IDJMG 

37 UGK 4 LIFE UGC- Trill /UGK/ 
Jive /JLG 

38 FOREVER INA DAY D4/26 -Bed 
Boy /AG 

39 UNIVERSAL MIND CONTROL 

Cr. i 0/00ffen /IGA 
40 HUMAN ly- Knockout/ 

EI /Ls, (y Music 

41 SO FAR GONE (EP) Drake - 
Voung Money /Cash Money/ 
Universal Motown /UMRG 

42 EMERITUS SCarface- Rap -A- 
Lot /Rap-A -Lot 4 Life /Asylum 

43 AVANT Avant- Capitol 
44 MEMOIRS OF AN IMPERFECT 

ANGEL Manah Carey -Island/ 
IDJMG 

45 GOOD GIRL GONE BAD 
Rihanna-5RP /Del Jam /IDJMG 

46 THE REBIRTH Bobby V -Blu 
Kolla Dreams 

47 MICHAEL JACKSON'S THIS IS 

IT (SOUNDTRACK) Michael 
Jackson -MA/Epic /Sony Music 

48 I GET AROUND K:bn- Up&U0/ 
000111aí Republic /UMRG 

49 THE WAY I SEE IT Raphael 
5aad1V- Columbia /Sony MUSIC 

50 SOMETHING ELSE Rob, 
(,cne -Star Trak /Interscope/ 

-biz 'iia t PP ,i bblbor.4.bir 

Top R &B /Hip -Hop 
Album Imprints 
Pox IMPRINT 

Q DEF JAM 

2 ATLANTIC 
3 COLUMBIA ill) 
4 J (S) 

S INTERSCOPE 03) 
6 MUSIC WORLD (4) 
7 ARISTA (3) 
8 GEFFEN (g) 
9 UNIVERSAL MOTOWN (22) 

10 ROC -A -FELLA (5) 

www.americanradiohistory.com
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CHARTS 

Top B /Hp 
Album 

R & 
Labei Ts-Hop 

ISLAND ISLAND DEF JAM MUSIC 

GROUP (46) 
2 SONY MUSIC (30) 
3 ATLANTIC GROUP (28) 

4 INTERSCOPE GEFFEN 

ASH (22) 
5 RCA MUSIC GROUP KW 

6 JIVE LABEL GROUP (W) 
7 UNIVERSAL MOTOWN 

REPUBLIC GROUP (24) 
8 WARNER BROS. 00) 
9 ASYLUM 

10 CAPITOL 

Top R &B /Hip -Hop 
Album Distributors 
pmoisnamyrop 

U UNIVERSAL 

2 SONY MUSIC JL 

3 WEA(6i 
4 INDEPENDENTS ( /73) 

5 EMM (27) 

Hot R&B/Hip-Hop 
Songs Artists 

O BEYONCE (8) Music World/ 

2 NE-YO 'O) DelJam/IDJMG 
3 DRAKE .Ol Young Money /Cash 

4 MAXWELL rumba 
5 TI. .,.rle/A(IanPC 

6 JAMIE FOX% -.,VRMG 
7 KEYSHIA COLE( 

ren /lnterscOpe 
8 KERIHILSON(7)Mosley /Zone 

9 THE -DREAM (7) Radio Killa/Del 

10 

'aG 

MUSIO SOULCHILD (3) Atlantic 
II T- PAIN' rr /NaPPY 

12 USHER . -a Face /JLG 
13 JENNIFER HUDSON (3) 

14 JAZMINE SULLIVAN ,MG 
15 LIL WAYNE (22), -/ 

Universal Motown /UMRG 
16 TREYSONGZ (9) 

Song Book/Atlantic 
17 PLEASURE P (5) At /an//o 
18 CARVE WEST ( /3) ROC-A- 

Fella /Def JarrODJMG 
19 SOULJA BOYTELL'EM (6) 

COUPark/ln(erscope 
20 CHARLIE WILSON (3) 

PMU51c /JwP/JLG 
21 JEREMIH (3) Mrck 5chulrz /Def 

Jem/IDJMG 
22 GINUWINE S25 

23 YOUNG MONEY 

Motown/UMW., 
24 PLIES (8) 8,g Gates/ 

Slip -N- Slide /AlldnfIC 
25 GUCCI MANE (/2) Mizay/ 

So lcey/Waroer EkOS. 

.biz .."6a PP "r,PnBlll6aa 4.61. 

Hot R &B /Hip -Hop 
Songs 

El BLAME IT Jamie Foxx Featurng 
IPain -J /RMG 

2 PRETTYWINGSMaxwee- Coumbia 

3 BREAK UP Marro F turrng Gucci 
.ane & Sean Garret( -J /RMG 

4 BEST 1 EVER HAD Drake -Young 
r Money /Universal 

NRG 
5 ROCKIN' THAT THANG Th< 

6 SINGLE LADIES (PUT A RING 

ONIT)Geyonce -Music Wor /U/ 
Columbia 

7 TURNIN ME ON Reo Hrlson 

Fea(uring Lr/ Wayne -Mosley/ 
Zone 4 /Interscope 

8 SHE GOT HER OWN N2-117 

Featuring Jamie Foxx& '\ 18 

F000IOAs -Def Jam /IDJMG 

9 SOBEAUTIFUL M/S/O SOUKS, /d- 
Ada ntic 

10 LAST CHANCEGrnuwrne- 
Nobfi /Asylum /Warner Bros. 

11 KNOCK YOU DOWN Kew/ (Own 

12 

13 

14 

15 

16 

17 

/9 

20 

21 

2z 

23 

24 

25 

26 

27 

28 

29 

Featuring Kanye West B Ne- 
'o- Mosley /Zone 4 /Interscope 
EVERY GIRL Young Money- 
Young Money /Cash Money/ 

versa/ Motown/UMIr: 
GOD IN ME Mary Mor. 

mbia 

EGO Beyorice-Music World; 
Columbia 
MAD Ne -YO -Def Jam /IDJMG 

IF THIS ISN'T LOVE Jennifer 

Rudson -AOSta /RMG 

LIVE YOUR LIFE TI. Featunnrr 35 

Rihanna -Def Jam /Grand 
Hustle /IDJMG /Atlantic 36 

SUCCESSFUL Drake Featuring 
beOeSOngz & Lrl Wayne -Young 
money/Cash Money /U,uversal 
Motown/UMRG 37 

ON THE OCEAN KOOn -UP&ll D/ 
Den Tyme /Universal Republic/ 
UMRG 
BIRTHOAV SEX Jeremrh -Mick 
Scnullz /Def Jam /IDJMG 

TRUST Keyshra Cole Duet WO 
monnca-imani/Geffen/Interscope 
DIVA Beyonce -MUSC World/ 40 
Columbia 
MISS INDEPENDENT AM-Yo -Def 
Jam /IDJMG 41 

AIN'T I Yung L A. Featuring 
Young Drs &il -Grand Hustle/ 42 

Interscope 
BOYFRIEND 712 Pleasure P- 
Atlanlic 43 
THERE GOES MV BABY Char/re 
144/50P EP Music /Jive /JLG 
1 NEED A GIRL 02y Songz- Song 44 

Book/Atlantic 
IFULEAVE Nusrq Soulchrld 

rJ Bhge- Atlantic 45 

SPOTLIGHT.' conifer 
H.r.. RMG 

30 

31 

32 

33 

34 

DEAD AND GONE TI Featuring 
Justin nrnberlá/e -Grand 
Hustle /Atlantic 
CHOPPED 'N' SKRE W ED T -Pain 

TRADING PLACES 

JUST LIKE ME 

KISS ME TORO THE PHONE 

YOU COMPLETE ME 

POP CHAMPAGNE 

WASTED ./lane Featuring 

38 THROW IT IN THE BAG: aholO, 

39 HEARTLESS -.rve We. --PO.- 

COOL ".:: 

r 

ny Hamilton 

gOdvrd Banner- Misteri 
,O So Def /JLG 

HERE I STAND 

ace /JLG 
WETTER (CALLING YOU 
DADDY) ',viva Fed(unng Enka 

-Gel Money Gang/Capil: 
GREEN LIGHT John Legend 
Featuring Andre 3000 - 
G O.O.D. /Columbia 
EPIPHANY (I'M LEAVING) 
Ch risette Michele -Def Jam/ 
IDJMG 

PLAYA CARDZ RIGHT KeyShla 

Cole Featuring ?Pan-Amati/ 
Imani /Geffen /Interscope 

46 RUN THIS TOWN Jay, Rihanna 

& Kanye West- Roc Nation 
47 UNDERP /easure P- Atlantic 
48 ICE CREAM PAINT JOB 

(r..... ,,/n- NGenius /EI 
49 BAD HABITS Maxwe / /- Columbia 
50 TURN MY SWAG ONSOOI/a Boy 

re /C,n -Coll, Park /Interscope 

.bit is,t aPPea,ro mlmeaU.N. 

EUROPE'S T 
ALBUMS OF20 

LADY GAGA 
(Stream) ne /Konlive/ 

Cherrytree /Interscope) 

2. "ONLY BY THE NIGHT," 
KINGS OF LEON 

(Hand Me Down /RCA) 

3. "FUNHOUSE," PINK 
(LaFace /JLG) 

4. "1 AM... SASHA 
FIERCE," BEYONCE, 

(Music World/Columbia) 

5. "NO LINE ON THE 
HORIZON," U2 (Mercury) 

EUROPEAN 
CHART SHARE 

COMPANY 2008 2009 

UMGI 47.5 35.0 

SONY BIG 20.2 30.8 

WARNER 133 165 
MUSIC 

EMI 13.1 12.1 

OTHERS 5.9 5.8 
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Hot R &B /Hip -Hop 
Songs Imprints 

IDEF JAM (53) 

nu e 

J (/7) 

ATLANTIC (12) 

MUSIC WORLD (IO) 
COLUMBIA (9) 
GRAND HUSTLE (IO) 
UNIVERSAL MOTOWN (27) 
JIVE (2J) 
ARISTA (6) 

0 LAFACE(7) 

Hot R&B/Hip-Hop 
Songs Labels 

Q ISLAND DEE JAM MUSIC 

GROUP (60) 
2 ATLANTIC (46) 
3 INTERSCOPE (47) 

4 COLUMBIA (25) 
5 RCA MUSIC GROUP (23) 
6 UNIVERSAL MOTOWN - 

REPUBLIC GROUP (34) 
7 JIVE LABEL GROUP (34) 
8 CAPITOL 04) 
9 WARNER BROS. (5) 

10 El (16) 

Hot R&B/Hip-Hop 
Songs Producers 

A CHRISTOPHER "TRICKY" 
STEWART (15) 

2 TERIUS "THE- DREAM" 
NASH (14) 

3 STARGATE (6) 
4 POLOW DA DON (I0) 
5 CHRISTOPHER "DEEP" 

HENDERSON (I) 
6 MICHAEL "BOI -IDA" 

SAMUELS (2) 

7 NE -VO (7) 

8 JAMES "JIM JONSIN" 
SCHEFFER (7) 

9 T -PAIN (6) 
10 SEAN 'THE PEN" GARRETT (5) 

.biz ,t PPear,e blKraara.óir 

Hot Mainstream 
R &B /Hip -Hop Artists 

2 DRAKE :ngmo y/Casn 
Money r..,,,,sal Motown/UMRG 

3 NE -YO (B)Defam /IDJMG 
4 T.I. (7) Grand Hustle /Atlantic 
5 THE -DREAM (7) Radio Killa/Def 

Jam/IDJMG 
8 KERI HILSON (6) Mosley/Zone 

4 /Interscope 
7 JAMIE FOX% (5)2 /RMG 
e PLEASURE P(3) Atlantic 
9 KEYSHIA COLE (3) 

Alan, /Gelfen/ nterscope 
10 TREY S0NGZ (6) Song 

Book/Atlantic 

Hot Mainstream 
R &B /Hip -Hop Songs 

Q BLAME 174800e Foxx Featuring 
T- Pain- J /RMGy. 

2 BREAK UPMano Featuring 
Gucci Mane & Sean Garrett -J/ 
RMG 

3 ROCKIN' THAT THANG The - 
Dream -Radio KIIIa /Def Jam/ 
IDJMG 

4 TURNIN ME ON Ken Hilson 
Featuring Lil Wayne- Mosey/ 
Zone 4 /Interscope 

5 BEST 1 EVER HAD Drake -Young 
Money /Cash Money /Universal 
Motown /UMRG 

6 PRETTYWINGSMaasee- Colirrbia 
7 EVERY GIRL Young MOney- 

Young Money /Cash Money/ 
Universal Motown /UMRG 

e KNOCK YOU DOWN Keri Hì /son F tunngKanyeWest&Ne- 
Yo- MOSley /Zone 4 /Interscope 

B SINGLE LADIES (PUT A RING 
ON IT)BeyOnce -MUSIC 

World /Columbia 

10 BIRTHDAY SEX eremih -Mick 
Schultz /Def Jam /IDJMG 

11 SUCCESSFUL Drake p turing 
Trey Songz& Lil Wayne -Young 
Money /Cash Money /Universal 
Motown/UMRG 

12 EGO Be)once -MUSIC World/ 
Columbia 

13 SHE GOT HER OWN Ne -Yo 
Fea0f0ng Jamie Faux& 
Fab0 IOUs -Def Jam/ID/MG 

14 TRUST Keyshia COlébuet With 
Monica -Imam /GefteMnterscope 

15 BOYFRIEND R2 Pleasure 
P- Atlantic 

16 DEAD AND GONE r / .Featuring 
Justin Timberlake -Grand 
Hustle /Atlantic 

17 DIVA Beyonce-Music World/ 
Columbia 

18 MAD Ne -YO -Def Jam/IDJRTG 
19 KISS ME THRU THE PHONE 

500000y Tell 'ern Featuring 
Sammie- ColJ,Park /Interscope 

20 LIVE YOUR LIFE TI Featuring 
Rrhanna -Def Jam /Grand 
Hustle /IDJMG /Atlantic 

21 WETTER (CALLING YOU 
DADDY) Nast aFeaturing Erika 
Shevon -Get Money Gang/ 
Capitol 

22 UNDER Pleasure P- Atlantic 
23 AIN'T! Yung L.A. Featuring 

Young Oro &T. /. -Grand Hustle/ 
Interscope 

24 I NEED A GIRL Trey SOngz -Song 
Book/Atlantic 

25 WASTED Gucci Mane Featuring 
Plies Or OJ Da Jurceman- 
Minay /SO ICey /Warner Bros. 

ñxrtapversonDlllboara.6lz 

Hot Mainstream 
R &B /Hip -Hop 
Imprints 
rtecmmimma SGT. LGst 

DEF JAM (39) 
2 J(13) 
3 MUSIC WORLD (6) 
4 ATLANTIC (9) 
5 GRAND HUSTLE (6) 

CHARTS 

Hot Mainstream 
R &B /Hip -Hop Labels 

l0 ISLAND DEF JAM MUSIC 

GROUP (42) 
2 ATLANTIC (29) 
3 INTERSCOPE (28) 
4 COLUMBIA (16) 

5 RCA MUSIC GROUP 06) 

.biz "I,ataPPe.r 6illhoa.a.6i. 

Hot Adult R &B 
Artists 

Q CHARLIE WILSON 
PMusic /Jn 

2 MUSIO SOULCHILD (3) Atlantic 
3 MAXWELL(2)Columbra 
4 JENNIFER HUDSON (3) 

Ansta/RMG 

5 ANTHONY HAMILTON (2) 
Mister's Musrc/Sn So Def /JLG 

6 K'JON (2) U0&UO /Universal 
Republ,4UMRG 

7 USHER(3)LaFace/J8G 
6 JAZMINE SULLIVAN (4)J /RMG 
9 CHRISETTE MICHELE (2) Def 

JaMIDJMG 
10 AVANT(2) 500,10/ 

Hot Adult R &B Songs 
imnN eu 

THERE GOES MV BABY Charlie 
Wilson -P Music /Jive /JLG 

2 ON THE OCEAN K:bn- UE&Up/ 
Deh Tyme /Universal Republic/ 
UMRG 

S PRETTY1NINGSM804e9- Cdumba 
4 SOBEAUTIFUL 

Musg Soulcnr /d- Atlantic 
5 HEREI STAND Usher- LaFace /JLG 
6 IF THIS ISN'T LOVE Jennrler 

Hudson- AristaMH, 
T IFULEAVE Mi.. . -: add 

Featunn9 M,i: a Atlantic 
8 THE POINT OF IT ALL Anthony 

9 FROM MY HEART TO YOURS 

Laura /,trot -if 
10 LAST CHANCE 

11 THE SWEETEST LOVE:Mbrn 

12 CHOCOLATE HIGH ,Arte 

public/ 

13 COOL Anthony Harm/ton 
.--ng Dand Banner- Mister's 

so 5o Dei /JLG 
14 CAN'T LIVE WITHOUT YOU 

rr .ire Wilson-P Musk /Jive /JLG 
15 NEVER GIVE YOU UP Raphael 

Saadio Featuring Stewe Wonder 
B CJ- Columbia 

16 BAD HABITS Maxwell- Columbia 
17 WHEN IT HURTSAVant- Capitol 
IS EPIPHANY (I'M LEAVING) 

Chnsette Michele -Del Jam/ 
IDJMG continued on »990 
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5' / _ P 8 11 

CHARTS 

20 NOTHING LEFT TO SAY 

21 I LOOK TO YOU 

22 HEAVEN SENT 

BLAME 23 IT ON ME 

24 YOU'RE THE ONLY ONE 

25 GOD IN ME 

.biz 

Hot Adult R &B 
Imprints 
Par IMPRINT 

p ATLANTIC.. 
2 COLUMBIA 

4 JIVE %B 

5 J:In; 

Hot Adult R &B 
Labels 
Pos LAPEL 

JIVE LABEL GROUP ri 

2 RCA MUSIC GROUP I6, 

3 COLUMBIA;::. 
4 ATLANTIC -. 

5 UNIVERSAL MOTOWN 
REPUBLIC GROUP 

Hot Rap 
Songs Artists 

T.I. trand HUStle/Atlannc 
2 DRAKE _ 5) YOUn0MOney/ 

v l/n.versal Motown/ 

3 KANYE WEST .')ROC -A- Fella/ 

4 SOULJA BOY TELLER l3) 

5 YOUNG MONEY 
ry /Universal 

6 PITBULL t05/Polo 

T LIL WAYNE 'aste Money/ 
versur Or/UMRG 

8 FLORIDA L4IPoe Boy /Atlantic 
9 JAY-2 (,S) Roc Nalinn 

10 THE BLACK EYED PEAS r,., 

90 BILLBOARD 

RAP SONGS 

B EST I EVER HAD 

Drake -Young Money /Cash 
Money /Universal 
Motown /UMRG 

2 DEAD AND GONE TI 
Featuring Justin 
Timberlake -Grantl 
H ustle /Atlantic 

3 LIVE YOUR LIFE TI Featuring 
Rihanna -Def Jam /Grand 
Hustle /IDJMG /Atlantic 

4 HEARTLESS Kanye West -Roc- 
A -Fella /Def Jam /IDJMG 

5 EVERY GIRL Young Money- 
Young Money /Cash Money/ 
Universal Motown /UMRG 

6 KISS ME THRU THE PHONE 

5oulja Boy Tea em Featuring 
S ammie- Col(Park /Interscope 

7 WHATEVER YOU LIKE 
TWGrantl Hustle /Atlantic 

8 RUN THIS TOWNJay -Z 
Rihanna & Kanye West -Roc 
Nation 

9 THROW IT IN THE BAG 

Fabulous Featuring The- 

Dream- Desert Storm /Def 
Jam /IDJMG 

10 SUCCESSFUL Drake Featuring 
Trey Song, r4 Lil Wayne -Young 
Money /Cash Money /Universal 

11 BOOM BOOM POW 

12 POPCHAMPAGNEJirnJOnes 
&r<`4- ,vL Featuring JUel2 

San, ur Ether Boy /Universal 
Motown/Columba/Koch 

13 WETTER (CALLING YOU 
DADDY) Twista Featuring 
Enka Shevon -Get Money 
Geng / Capitol 

14 ICE CREAM PAINTJOB 
Dorrough- NGenws /E1 

15 AIN'T l Yung L,A. Featuring 
Young Dro & TI -Grand Hustle/ 
Interscope 

16 MRS. OFFICER LiI Wayne 

Featuring Bobby Valentino & 

Kidd Braid-Cash Money/ 
Universal Motown /UMRG 

17 ONE MORE DRINK Ludacris 

Co-Starring 7-Palo-OTT/Der 
Jam /IDJMG 

19 I KNOW YOU WANT ME 

(CALLE OCHO) Pitbull -Ultra 
19 RIGHT ROUND Flo Sida- 

Poe 501/Atlantlo 
20 TURN MY SWAG ON 5oulja 

Boy T Itarn- 
CollPark /Interscope 

21 FOREVER Drake Featuring 
Kanye West, Lil Wayne 

Eminem- Harvey Mason /Zone 
4 /5treamllne /Interscope 

22 WASTED Gucci Mane 

Featuring Plies Or OJ Da 

Jiriceman- Mizay /So 
Ceÿ/Wamer Bros. 

23 HOTEL ROOM SERVICE 

Pitbull -Mr. 305 /Polo 
Grounds /J /RMG 

24 YOU'RE A JERK New Boy, 
Shotty /Asylum /Warner Bros. 

25 ALWAYS STRAPPED Birdman 
Featuring Lil Wayne -Cash 

Money /Universal 
Motown/U MRG 

Hot Rap 
Songs Imprints 

Q GRAND HUSTLE 

2 DEF JAM Or) 
3 UNIVERSAL MOTOWN IIS, 

4 CASH MONEY (10) 

5 COLLIPARK (ï) 

Hot Rap 
Songs Labels 

ATLANTIC ;20; 
2 UNIVERSAL MOTOWN 

REPUBLIC GROUP trut 
3 ISLAND DEF JAM 

MUSIC GROUP C8 

4 INTERSCOPE (1 /) 
5 El I ± +ï 

. biz °I,nlnoPea..rnelll6oa.a.6,r 

Hot Rhythmic Artists 

Q BEYONCE ,. Won,, 

3 THE BLACK EYED PEAS, I) 
Werra 

Clietrytree/Interscolue 
5 KANYE WEST (IO)ROO -A- 

tam /IDJMG 
6 NE -VO Del Jam /IDJMG 
T PITBULL I B) Mr 305 /Polo 

8 DRAKE '.il Young Money /Cash 
i rsal Motown 

9 FLO RIDA 14) Poe Boy /Atlantic 
10 KERI HILSON (4) Mosley /Zone 

Hot Rhythmic Songs 

O BEST I EVER HAD 

Money /Universal Motown 
2 BLAME IT JameFOxx Featurng 

T- Pern -J /RMG 
3 KNOCK YOU DOWN Ken Nilson 

Featuring Kanye West 8 Net 
Yo-Mosley/Zone 4 /Interscope 

4 DEAD AND GONE TI Featuring 

Justin Timberlake -Grand 
Hustle /AtlantlC 

5 BOOM BOOM POW Me Black 
Eyed Peas -wall am /Interscope 

6 DAV'N'NITE Kid Codl- Fool's 

Gold /GOO.D /Unwersal 
Motown 

7 HEARTLESS Kanye West -Roc- 

=eOa/Der Jam /IDJMG 

8 KISS METHRU THE PHONE 

' 
oy Tell'em Featuring 
- COIIiPark /Interscope 

9 BIRTHDAY SEX Jeremrb -Mick 

iu to t Def Jam /IDJMG 
10 LIVE YOUR LIFE TIFeatunng 

ttrhanna.-Def Jam /Grand 
Hustle /IDJMG /AtIantic 
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0 I KNOW YOU WANT ME ( CALLE 
OCH01 P,1000 -Ultra 
DOWN Jay Sean Featuring L,1 

Wayne -Cash Money /Universal 
Republic 

MAD Ne-To-Def Jam /IDJMG 
OBSESSED Marian 
Carey -Island /IDJMG 
RIGHT ROUND Flo Rlda -Poe 
BoylAhantic 

I6 JUST DANCE Lady Gaga 
Featwing Colby O'DOnis- 
Streamlme /KonLÍ Ve /Cherrytree/ 
Interscope 

TURNIN ME ON Ken Hilson 
,..long Lil Wayne- Mosley/ 

a/Interscope 

le RUN THIS TOWN Jay -Z Rrhanna 
--ye West -ROC Nation 

IS HOTEL ROOM SERVICE 
915 /P010 

20 GOTTA FEELING The Black 
rscope 

21 EVERY GIRL Young Money 
/Cash Money/ 

SINGLE LADIES (PUT A RING 
ON IT)Beyonce -Music World/ 
Columbia 

23 POKER FACELady Gaga - 
S[reamline /KOnLIYe /Cherrytree/ 
InterscoGe 

N BE ON YOU Flo Rna Featuring 

25 THROW IT IN THE BAG Fabulous 

UelJam/IDJMG 

.bIZ 
<m 

taPPearsanblllboaraAlz 

Hot Rhythmic 
Imprints 

Q DEF JAM.J 
2 CASH MONEY (72) 

3 GRAND HUSTLE (5) 
4 J(9) 
5 MUSIC WORLD (6) 

Hot Rhythmic Labels 

O INTERSCOPE (29) 
2 ISLAND DEF JAM MUSIC 

GROUP (33) 
3 ATLANTIC (23) 

UNIVERSAL MOTOWN (17) 

5 RCA MUSIC GROUP (74) 

w= = on billboartl.blz 

Top Country Artists 
Ras MPS,. Charted 1,esPrnonn.a0, 
Q, TAYLOR SWIFT (9) Big Machine 
2 RASCAL FLATTS (11) 

Lyric Street 
3 ZAC BROWN BAND (7) 

Coar /Home Grown/ 
8,gger Picture /Atlanhc 

4 KEITH URBAN(8) 
Capitol Nashville 

5 SUGARLAND (6) Mercury 
6 DARIUS RUCKER(5) 

Capitol Nashville 
7 KENNY CHESNEY(7)BNA 
B GEORGE STRAIT) 

MCA Nashville 
9 TOBY KEITH(9) 

Show Dog Nashville 

10 JASONALDEAN(5) 
Broken Bow 

11 CARRIE UNDERWOOD 92) 
I9 /Arista /Arta Nashville 

12 LADY ANTEBELLUM (5) 
Capitol Nashville 

13 BRAD PAISLEY (9) 
Arista Nashvi //e 

14 DIERKS BENTLEY (6) 
Capitol Nashville 

15 TIM MCGRAW (l0) Curb 
16 BILLY CURRINGTON.(4) 

17 ALAN JACKSON (6) 

18 BLAKE SHELTON(a) 
W raer Ni, - !ßN 

19 REBA MCENTIRE(6) 
St ONa%ory 

20 MONTGOMERY GENTRY (6) 

21 BROOKS 6 DUNN (]) 

22 TRACE ADKINS %) 

Capitol N,. 
23 RANDY HOUSER 747 

Universal 
24 JAMEY JOHNSON (4) Mercury 
25 RODNEY ATKINS (4) Curh : na pRaa.:o,bulboara.ba 

Top New Country 

Ras. ARTIST 

Q JUSTIN MOORE 

2 GLORIANA m/' 
WOW 

3 LOVE AND THEFT 

4 DAVID NAIL Vashvlle 
5 JOEY U RORY '.guard/ 

6 TRAILER CHOIR .now Dog 
Nashville 

T COLT FORD (3) Average Joe's 
8 DEAN BRODY (2) Broken Bow 

9 BOMSHEL(3)Curb 
10 JESSICA HARP (I) Warnre 

Bros /WRN 

Top Country 
Artists - Duo /Group 

fl RASCAL FLATTS 7777 ;. yrïc 
Street 

2 ZAC BROWN BAND()) 

3 SUGARLAND -uy 
4 LADY ANTEBELLUM ' 6) Capitol 

5 MONTGOMERY GENTRY (6) 
Columba 

6 BROOKS DUNN - .Arista 
NashwIle 

7 GLORIANA (3)Emblem/ 
Reor hi-are/aria " Puis AAIRN 

9 ELI YOUNG BAND 

th 

9 LOVE AND THEFT 
CarOlw0O0 /Ly, 

10 THE LOST TRAILERS +) RNA 

Top Cn 
Artists 

ou try - Female 
Pas 

Q TAYLOR SWIFT .1 Machin 
2 CARRIE UNDERWOOD (12) 

19 /Arc0 '., Nashaale 

3 REBA MCENTIRE (6) 
Starstruc0C gory 

4 KELLIE FICKLER (3)19 /BNA 
5 MIRANDA LAMBERT (5) 

Columbia 
6 MARTINA MCBRIDE (4) RCA 

7 FAITH HILL(0)Warner BrosoWRN 
8 LEE ANN WOMACK(4) MCA 

Nashville 
9 JULIANNE HOUGH (3) mercury 

10 ALISON KRAUSS0) Rounder 
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CHARTS 

Top Country 
Artists - Male 

ll KEITH URBAN 

2 DARIUS RUCKER 

3 KENNY CHESNEY 

4 GEORGE STRAIT 

5 TOBY KEITH 

6 JASON ALDEAN 

I BRAD PAISLEY II 

8 DIERKS BENTLEY 16) 

9 TIM MCGRAW 

10 BILLY CURRINGTON!t 

Top Country Imprints 
Pos IMPRINT 

Q CAPITOL NASHVILLE (43) 

2 BIG MACHINE ) 
3 ARISTA NASHVILLE (28) 

4 MERCURY(20) 
5 LYRIC STREET (20) 

6 MCA NASHVILLE (207 

7 RNA (18) 

8 CURB (28) 
9 RCA(25) 

10 WARNER BROS. (34) 

Top Country Labels 

f SONY MUSIC NASHVILLE (94) 

2 CAPITOL NASHVILLE (43) 
3 UNIVERSAL MUSIC GROUP 

NASHVILLE (50) 
4 BIG MACHINE (IV) 

5 LYRIC STREET (26) 
6 WARNER REPRISE 

NASHVILLE (35) 
7 ATLANTIC GROUP (8) 
8 CURB (28) 

9 BROKEN BOW (:2) 

10 SHOW DOG NASHVILLE (74 

Top Country 
Album Artists 

El TAYLOR SWIFT -hine 

2 RASCAL FLATTS = street 
3 ZAC BROWN BAND 

4 SUGARLAND wry/800N 
5 CARRIEUNDERWOOD(2)l9/ 

6 KENNY CHESNEY (4) BNA/SMN 
7 GEORGE STRAIT 4)MCA 

8 DARIUS BUCKER II 020101 

9 JASON ALDEAN . - vroken Bow 
10 KEITH URBAN .,n,tol 

Nashville 
11 LADY ANTEBELLUM (I)Cap/to/ 

Nashule 
12 TOBY KEITH (3) Snow Dog 

Nashville 
13 TIM MCGRAW (6) Curb 
14 BRAD PAISLEY (4) Arista 

Nashville /5MN 
15 JAMEY JOHNSON(/) 

Mercury /UMGN 
16 FAITH HILL (2) Warner Bros/ 

WRN 

17 ALAN JACKSON (4) Arrsla 
Nashville /5MN 

18 DIERKS BENTLEY (3) Capitol 
Nashville 

19 ELVIS PRESLEY (3) 
RCA/LegaCy /Sony Music 

20 REBA MCENTIRE (3) 
' ruck/VOIOry 

21 TRACE ADKINS (2) Capilol 

22 MIRANDA LAMBERT (2) 
.,m0./5/4N 

23 BILLY CURRINGTON(7) 

24 BROOKS 8 DUNN (3) Ansfa 

25 JULIANNE HOUGH r2) Mercury 

.biz Anart pp rson b,llbeara.blz 

Top Country Albums 

l0 FEARLESS l.V AI 5,1e! 
Machine 

2 THE FOUNDATION Zac Brown 
Band- Roar /Bigger Pcture/ 
Home GrowniAll2MiC/AG 

3 HANNAH MONTANA: THE 

MOVIE Soundtrack -Wall Disney 
4 UNSTOPPABLE Rascal 

Plata -Lyric Street 
5 LOVE ON THE INSIDE 

Sugarland- Mercury /UMGN 

6 TAYLOR SWIFT Taylor SWÍÍI -Big 
Machine 

T LEARNTO LIVE Danus 
Rucker-Capitol Nashville 

8 WIDE OPEN Jason 
Aldean- Broken Bow 

9 LADY ANTEBELLUM Lady 
Antebellum- Capitpl Nashville 

10 DEFYING GRAVITY Keith 

Urban -Capitol Nashville 
11 GREATEST HITS VOLUME l 

12 CARNIVAL RIDE 

Nashville. >MI 
13 THAT LONESOME SONG_: 

Johnson -Mercury/V MG , 

14 GREATEST HITS II Kenny 

Chesney- BNA /SMN 

15 PLAY ON Carne Underwood --l'. . 

Arista Nashville /SMN 

16 TWANG GeorgeSI,I,l -MCA 

Nashville /UM, 
17 JOY TO THE WORLD 

18 LUCKY OLD SUN Kenny 

,nr /BNA /SMN 
19 AMERICAN SATURDAY NIGHT 

Nashville/ 

20 TROUBADOUR sorge 
le /UMGN 

21 GOOD TIME .ackson- 
IN 
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CHRISTMAS DUETS Elri= 
Pres 

LITTLE BIT OF EVERYTHING 

KEEP ON LOVING YOU Reba - 
Starstruck /Valory 
THAT DON'T MAKE ME A BAD 
GUY Toby Keith -Show Dog 
Nashville 

FEEL THAT FIRE Dierks 
Bentley -Capitol Nashville 
SOUTHERN VOICE Tim 

McGraw -Curb 

RAISING SAND Robert Plant/ 
Alison Krauss- Rounder 
NELLIE PICKLER Kelle Pick /er- 
19 /13NA /SMN 

X: TEN Trace Adkins -Capitol 
Nashville 

15 BIGGEST HITS TobyKeith- 
Shor; Dog Nashville /UMe 
LIVE ON THE INSIDE 

Sugarlano- Mercury /UMGN 

ARTIN' FIRES RInke 

THAT'S WHAT I CALL 

of Nashwlle /Sony Music. 
!rsal /UMGN 

LOTION Miranda 

t- Columbia /SMN 
RICAN RIDE Toby 

1 -Show Dog Nashville 

I Brad Paisley -Anste 
Ile /SMN 

_AND THEN SOME Brooks 
Arista Nashville /SMN 

UFE OF A SONG Joey+ 
Vanguard /Sugar Hill/Welk 
TEST HITS) LIMITED 

Tan McGraw -Curb 
OLINA Eric Church -Capitol 

hville 

MAPS WHAT] CALL 
TRY V0L.2 VarIous 

-EMi /Universal/Sony MusIc 

YEAR 
&ARTS 

43 NBC SOUNDS. OF THE SEASON: 
THE JULIANNE HOUGH 
HOLIDAY COLLECTION (EP) 

inne r vcrsal 

44 SHINEMaranaMrBnde- 
/'SMN 

45 GLORIANAG / orfana- Emblem/ 
Reorlse/Warner Bros /WRN 

46 THE ULTIMATE HITS Garth 
Brooks -Pearl 

47 ANYTHING GOES Randy 
Houser -Universal South 

48 JUSTIN MOORE Jost,' 
Moore -Valory 

09 GREATEST HITS 3 Tim McGraw - 
Curb 

50 CRAZY EX- GIRLFRIEND 
. L Nsert- Columbia/ 

SMN 

.bizAM1art appears on billboartl. biz 

Top Country 
Imprints 

Pos 

El BIG MACHINE (5) 
2 CAPITOL NASHVILLE (18) 

3 MERCURY(]) 
4 ARISTA NASHVILLE 03) 
5 LYRIC STREET (6) 
e WALT DISNEY (2) 
7 MCA NASHVILLE (II) 
8 WARNER BR0S. 04) 
9 CURB (13) 

10 BNA (]) 

Top Country 
Album Labels 

Q SONY MUSIC NASHVILLE (31) 

2 BIG MACHINE (5) 
3 CAPITOL NASHVILLE( I8) 
4 UNIVERSAL MUSIC 

NASHVILLE GROUP (22) 
5 LYRIC STREET (6) 
6 ATLANTIC GROUP (3) 
7 WARNER REPRISE 

NASHVILLE (I3) 
8 WALT DISNEY (r) 
9 CURB (12) 

10 BROKEN ROW (5) 

Top Coun Album 
ributors 

try 

Q UNIVERSAL (64) 
ra 

/ 

2 S0NY MUSIC (5/) 
3 EMM (29) 

4 WEA(43) 
5 INDEPENDENTS (48) 

Hot Country 
Songs Artists 

m Vxa f KEITH URBAN (5) Capitol 
Nashville 

2 RASCAL FLATTS (8) Lyric 
Street 

3 TOBY KEITH (6) Show Dog 
Nashville 

4 ZAC BR0WN BAND (4) 
Roar /Home Grown /Bigger 
Picture/Atlantic 

5 TAYLOR SWIFT(6)Big Machine 
6 DIERKS BENTLEY (3) Capitol 

Nashville 
7 DARIUS RUCKER (4) Cameos 

Nashville 
8 BRAD PAISLEY (S) Arista 

Nashville 
B JASON ALDEAN (3) Broken 

Bow 
10 GEORGE STRAIT 14) MCA 

Nashville 

11 LADY ANTEBELLUM (4) Capitol 
Nashville 

12 KENNY CHESNEY (3) BNA 
13 BILLY CURRINGTON (3) 

Mercury 
14 BLAKE SHELTON (3) Warner 

Bros/WRN 
15 SUGARLAND (3) Mercury 
16 TIM MCGRAW (4)Curb 
IT MONTGOMERY GENTRY (4) 

Columbia 
18 CARRIE UNDERWOOD (IO) 

19 /Arista Nashville 
19 RANDY HOUSER (3) Universal 

South 
20 REBA MCENTIRE (3) 

Starstruck/V lory 
21 RODNEY ATKINS (3) Curb 
22 ALAN JACKSON (3) Arista 

Nashville 
23 BROOKS 8 DUNN (4) Arista 

Nashville 
24 JAKE 0WEN (2)RCA 
25 JUSTIN MOORE (3) Valory 

Hot Country Songs 

O I RUN TO Y0U Lady 
Antebellum Capitol Nashville 

2 WHATEVER IT ISZac Brown 
Band -Home Grown / Atlantic/ 
Bigger Picture 

3 BOOTS ON Randy HouSer- 
UniversalSouth 

4 IT WON'T BE LIKE THIS FOR 
LONG Darius Rucker -Capitol 
Nashville 

5 RIVER OF LOVE George 
Strait -MCA Nashville 

6 SIDEWAYS Dierks 

Bentley -Capitol Nashville 
7 PEOPLE ARE CRAZY Billy 

Curangton- Mercury 
8 ALRIGHTDanus Rucker- Capitol 

Nashville 
SWEET THING Keith 

Urban -Capitol Nashville 
BIG GREEN TRACTOR Jason 
Aldean- Broken Bow 
SMALL TOWN USA Justin 
Moore-\ alory 

12 GETTIN' YOU HOME (THE 
BLACK DRESS SONG) Chris 
Young -RCA 

13 YOU BELONG WITH ME Taylor 

Swift-Ds Machine 
14 SHE'S COUNTRYJason 

Aldean -Broken Bow 
THEN Brad Paisley- Arista` 
Nashwlle 

16 COWGIRLS DON'T CRY Brooks 
& Dunn Featuring Reba 
McEntire -Arista Nashville 

17 IT'S AMERICA Rodney 
Atkins -Curs 

18 GOD LOVE HER Toby 

Keith -Show Dog Nashville 
19 ONLY YOU CAN LOVE ME THIS 

WAY Keith Urban -Capitol 
Nashville 
SUMMER NIGHTS Rascal 
Fleas -Lyric Street 

9 

10 

11 

15 

20 

_ND DOUBLE ISSUE 

21 LIVING FOR THE NIGHT George 
Strait -MCA Nashville 

22 AMERICAN RIDE Toby 

Keith -Show Dog Nashville 
23 I'LL JUST HOLD ON Blake 

Shelton- Warner Bros /WRN 
24 WELCOME TO THE FUTURE 

Brad Paisley- Arista Nashville 
25 KISS A GIRL Keith 

Urban -Capitol Nashville 
26 DON'T THINK I CAN'T LOVE 

YOU Jake Owen -RCA 
27 WHITE HORSE Taylor Swift-84g 

Machine 
28 I TOLD YOU SO Carrie 

Underwood Featuring Randy 
Taws -19 /Arista Nashville 

29 T0ES lac Brown Band -Home 
Grown /Atlantic /Bigger Picture 

30 DOWN THE ROAD Kenny 
Chesney With Mac 
MCAnally -Blue Chair /BNA 

31 FEEL THAT FIRE Dierks 
Bentley -Capitol Nashville 

32 OUT LAST NIGHT Kenny 
Chesney -RNA 

33 IT HAPPENS 

Sugar/and- Mercury 
34 HERE COMES GOODBYE Rascal 

Rails-Lyric Street 
35 SHE WOULDN'T BE GONE Blake 

Shelton- Warner Bros / W R N 

36 RUNAWAY Love And 
Theft- Carolwood 

37 BEST DAYS OF YOUR LIFE 
Kellre Pickier -19 /BNA 

38 SOUNDS LIKE LIFE TO ME 

Darryl Worley- Stroudavarious 
39 LOVE YOUR LOVE THE MOST 

Eric Church- Capitol Nashville 
40 ONE IN EVERY CROWD 

Montgomery Gentry -Columbia 
41 DOI Luke Bryan -Capitol 

Nashwlle 

42 NOTHIN' TO DIE FOR ten 
McGraw -Curb 

43 DON'T Billy Curnngton- Mercury 
44 I'M ALIVE Kenny Chesney With 

Dave Matthews -RNA 
45 COWBOY CASANOVA Came 

Underwood -19 /Arista Nashville 
46 COUNTRY BOYAIan 

Jackson -Arista Nashville 
47 BAREFOOT AND CRAZY lack 

Ingram -Big Machine 
48 NEED YOU NOW Lady 

Antebellum -Capitol Nashville 
49 RED LIGHT David Nail -MCA 

Nashville 
50 BONFIRE Craig Morgan -8NA 

Hot Country 
Songs Imprints 

U CAPITOL NASHVILLE (25) 
2 ARISTA NASHVILLE (IS) 
3 MCA NASHVILLE (14) 
4 MERCURY (I3) 
5 BIG MACHINE (12) 

6 RNA (I1) 

7 RCA (11) 

8 CURB OS) 

9 LYRIC STREET (i4) 
10 SHOW DOG NASHVILLE 
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Hot Country 
Songs Labels 
roaLAIrEldo c.d./Tad, 
IO CAPITOL NASHVILLE (25) 
2 ARISTA NASHVILLE (25) 
3 RNA (14) 

4 MCA NASHVILLE( (4) 

5 MERCURY 05) 
6 BIG MACHINE (12) 

RCA (12) 

6 CURB( (G) 

9 LYRIC STREET 06) 
10 WARNER REPRISE 

NASHVILLE 

Hot Country 
Producers 
Pos PRODUCER rM1, 

ID FRANK ROGERS (16) 

DANN HUFF íl3 
TOBY KEITH (7) 

MARK BRIGHT (18) 

KEITH STEGALL (8) 
MICHAEL KNOX (4) 
TONY BROWN (n) 
JEREMY STOVER (7) 

SCOTT HENDRICKS (4) 

BRETT BEAVERS (4) 

Top Bluegrass Artists 

y Y STEVE MARTIN 140 Share/ 

2 SI EVE IVEY(5)1M %Madacy 
',,OIKt0 /Madacy 

3 BILLA GLORIA GAITHER (2) 

4 OLD CROW MEDICINE SHOW 

5 PATTY LOVELESS 0) 
Saguaro Road 

6 DAILEV 8 VINCENT (3) Pound, 

7 CHARLIE HADEN 0) Deceu 

8 RICKY SKAGGS (2)5kaggs Famry 
9 RHONDA VINCENT(2)ROUnder 

10 THE ISAACS (1) Gaither Musk 

Group 

Top Bluegrass 
Albums 
roarisLE 

0 THE CROW: NEW SONGS FOR 

THE FIVE -STRING BANJO 

Steve Mar:,,.. -nder 
2 TENNESSEE PUSHER ii:,Y Crow 

Medicine Show- Nettwerk 
3 BILL GAITHER PRESENTS: 

COUNTRY BLUEGRASS 
HOMECOMING VOLUME ONE 
8/04 Gloria Gaither With Their 
Homecoming Friends -Gaither 
Music Group 

4 BILL GAITHER PRESENTS: 

COUNTRY BLUEGRASS 

HOMECOMING VOLUME TWO 
8111g Gloria Gaither With This - 

HomecomingFriends-Gap 
Music Group 

S MOUNTAIN SOUL II Patty 
Loveless -Saguaro Road 

6 ULTIMATE BLUEGRASS Steve 

9 

10 

FAMILY B FRIENDS - 
RAMBLING BOY hhrhe 

BROTHERS FROM DIFFERENT 

MOTHERS );,.IryO Vncent- Rountler 
BEST OF BLUEGRASS Steve 

. idacy Special 
Pr,. nodacy 
THE ISAACS... NATURALLY: AN 
ALMOST A CAPPELLA 
COLLECTION saacs- 

11 25 BEST: BLUEGRASS 

FAVORITES Steve Ivey -IMO/ 

Madacy Special Products/ 
Madacy 

12 CELTIC HYMNS Steve Ivey - 
Madacy Special Products/ 
Madacy 

13 DESTINATION LIFE Rhonda 

Vincent-Rounder 
14 BEST OF BLUEGRASS Steve 

lvey-I MI /Madacy Special 
Products /Madacy 

15 SONG UP IN HER HEAD Sarah 

Jaro52 -Sugar Hill /Welk 

Top Bluegrass 
Imprints 

n 

Q 40 SHARE (1) 

2 GAITHER MUSIC GROUP (3) 
3 ROUNDER (2) 
4 NETTWERK(2) 
5 MADACV SPECIAL PRODUCTS 

Top Bluegrass Labels 

O ROUNDER C.4) 

2 MADACV (y) 
3 GAITHER MUSIC GROUP (3) 
4 NETTWERK(2) 
5 SAGUARO ROAD (I) 

Top Bluegrass 
Distributors 

O INDEPENDENTS (47) 

2 UNIVERSAL (75) 

3 EMM (8) 
4 SONY MUSIC (2) 

5 WEA(3) 

Hot 100 Songwriters 
scorovvorroaido f TAYLOR SWIFT (15)C5í 

2 STEFANO GABRIELLA "LADY 

GAGA" GERMANOTTA (7) 

3 NADIR "REDONE" KHAVAT 

4 DWAYNE "LIL WAYNE" 
CARTER (25) 

5 LUKASZ GOTTWALD (70 

6 JASON MRAZ(3) 
7 KARL "MAX "SANDBERG 

MARTIN (9) 
8 TERIUS "THE-DREAM" NASH 

(72) 

9 ALIAUNE "AKON" THIAM (5) 
10 KANYE WEST 06) 

biz 61116Aara.l,l. 

Hot 100 Publishers 

Q EMI APRIL MUSIC, INC., 

ASCAP (129) 

2 WARNER -TAMERLANE 
PUBLISHING CORP.,BMI (95) 

3 EMI BLACKWOOD MUSIC 

INC.,BMI (90) 
4 WB MUSIC CORP.,ASCAP (63) 

5 UNIVERSAL MUSIC 

CORPORATION,ASCAP (65) 
6 SONY /ATV SONGS LLC, 

BMI (47) 

T SONY /ATV TUNES LLC, 

ASCAP (39) 

6 SONY /ATV TREE PUBLISHING 

COMPANV,BMI (31) 

9 UNIVERSAL MUSIC - MGB 

SONGS,ASCAP (14) 

10 GOO EVED,ASCAP (3) 

11 TAYLOR SWIFT MUSIC,BMI(13) 

12 SONGS OF UNIVERSAL, 

INC.,BMI (55) 
13 KOBALT MUSIC PUBLISHING 

AMERICA, INC.,ASCAP (27) 
14 YOUNG MONEY PUBLISHING 

INC.,BMI (24) 
15 MARATONE AB,STIM (9) 
16 KASZ MONEY 

PUBLISHING,ASCAP 00) 

17 REDONE PRODUCTIONS 

LLC,BMI (52 

18 BUG MUSIC, INC.,BMI (24) 

19 BYEFALL PRODUCTIONS 
INC,ASCAP (5) 

20 SMELLS LIKE PHYS ED,ASCAP (2) 

.biz p.,,. eillnoara.el: 

Hot 100 Publishing 
Corporations 

Q EMI MUSIC (223) 
2 SONY /ATV MUSIC (GO 

3 UNIVERSAL MUSIC (190) 

4 WARNER/CHAPPELL MUSIC 

(165) 

5 KOBALT MUSIC (58) 
B BUG MUSIC (57) 

T CHRYSALIS MUSIC(76) 

8 CHERRY LANE MUSIC( (I) 
9 STAGE THREE MUSIC (7.5) 

l0 KASZ MONEY PUBLISHING (111 

Hot R &B /Hip -Hop 
Songwriters 
PassSONGWPITEP SAD [Dan, PEE, 

Q TERIUS "THE- DREAM" 
NASH (l8) 

2 DWAYNE "LIL WAYNE" 
CARTER (26) 

3 SHAFFER "NE -YO" SMITH (15) 

4 CHRISTOPHER A. 

"TRICKY" STEWART ((4) 

75 HOD DAVID (3) 
T5 MUSZE(3) 

T CLIFFORD JOSEPH "T.I)' 

HARRIS, JR. (9) 
8 BEYONCE KNOWLES (6) 
9 AUBREY "DRAKE" 

GRAHAM ((2) 
n o MIOKEL STORLEER 

ERIKSEN (7) 

710TOR ERIK HERMANSEN (7) 

5an aPPea. ao ññitioa.a.óm 
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J NTERTAINER 
* Just completed worldwide tour: 

UNITED STATES * CANADA * ENGLAND 
IRELAND * SCOTLAND * DENMARK 
SWEDEN * FINLAND * NORWAY 

* 7 Consecutive USO Tours 2003 -20 

N'TREPRENELTR 

THAT DON'T 

HAKE ME A BAD GUY 

tw!t. 

UNE QUALE L 
* 17 #1 Hits 2000 -2009 

Songwriter/Artist of the Decade Aw a rd 
OCTOBER 2009 

* 3 time BMI Country Songwriter OF THE YE 

* OVer 65 Million Spins AND COUNTING 

* Billboard #1 Country Artist of the 
2000-2009 

* Billboard #1 Country Songwriter 
of the Decade 2000-2009 

0ONG-RATT:LAU' 

SriZ' . . 

wWW-SHOWDOGNASHVILLE COM' r.b 
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CHARTS 

Hot R &B /Hip -Hop 
Publishers 

Q EMI APRIL MUSIC, INC., 
ASCAP (721) 

2 WARNER - TAMERLANE 
PUBLISHING CORP.,BMI (88) 

3 UNIVERSAL MUSIC 
CORPORATION,ASCAP (69) 

4 EMI BLACKWOOD MUSIC 

INC.,BMI (87) 

5 WB MUSIC CORP.,ASCAP (63) 
6 SONGS OF UNIVERSAL, 

INC.,BMI (47) 

7 UNIVERSAL MUSIC -Z 
SONGS,BMI (39) 

8 SONY /ATV TUNES LLC, 

ASCAP (29) 
9 YOUNG MONEY PUBLISHING 

INC.,BMI (26) 
10 2082 MUSIC 

PUBLISHING,ASCAP (78) 

11 UNIVERSAL MUSIC- Z TUNES 
LLC.,ASCAP (29) 

12 JOHN RIFF,BMI (7) 

13 PEN IN THE GROUND 
PUBLISHING,ASCAP (14) 

14 UNIVERSAL MUSIC - MGD 

SONGS,ASCAP (70) 

15 EMI MUSIC PUBLISHING 

LTD.,PRS (10) 

16 13-DAY PUBLISHING,ASCAP (6) 
T) MUSZEWELL,ASCAP (3) 
117 BENAMI MUSIC,ASCAP (3) 
19 CROWN CLUB 

PUBLISHING,BMI (9) 
20 LIVE WRITE LLC,BMI (72) 

.biz paa. b,llboab.bla 

Hot R &B /Hip -Hop 
Publishing 
Corporations 
NNELIBLWINGCC.PORPTION 38 cn8,8E3 rceU 

ID EMI MUSIC (798) 

2 UNIVERSAL MUSIC (175) 

3 WARNER /CHAPPELL MUSIC 

(749) 

4 SONY /ATV MUSIC (88) 
3 PEERMUSIC (19) 

6 CHRYSALIS MUSIC 04) 
7 BUG MUSIC (35) 

B YOUNG MONEY MUSIC (26) 
9 2082 MUSIC PUBLISHING (18) fi SONY /ATV TREE PUBLISHING 

10 JOHN RIFF MUSIC (!) COMPANY,BMI (35) 
2 EMI APRIL MUSIC, INC., 

ASCAP (19) 

3 EMI BLACKWOOD MUSIC 

INC.,BMI (32) 

4 HOUSE OF SEA GAYLE 
MUSIC,ASCAP (4) 

5 WARNER -TAMERLANE 
PUBLISHING CORP.,BMI (27) 

6 SONY /ATV ACUFF ROSE 

MUSIC,BMI (7) 

7 TAYLOR SWIFT MUSIC,BMI (7) 

8 SOMETIMES YOU WIN 
MUSIC,ASCAP (]) 

9 BEGINNER,ASCAP (0 
10 BIG LOUD BUCKS,BMI 07) 
11 ICG,BMI (7) 

112 BRETT JAMES CORNELIUS 
MUSIC,ASCAP (8) 

T2 STAGE THREE SONGS,ASCAP 

(8) 
14 I WANT TO HOLD YOUR 

SONGS,BMI (2) 
15 SONY /ATV CROSS KEYS MUSIC 

PUBLISHING,ASCAP (73) 

T6 ANGELIKA MUSIC,BMI (4) 
T6 WEIMERHOUND MUSIC,BMI (4) 

18 NEW SEA GAYLE 

MUSIC,ASCAP (6) 
19 TRI- ANGELS MUSIC,ASCAP (3) 
20 CROSSTOWN UPTOWN 

MUSIC,ASCAP (8) 

Hot Country 
Publishers 

Hot Country 
Songwriters 

0 TAYLOR SWIFT (7) 

2 BRETT JAMES (9) 
3 ALAN JACKSON (3) 
4 CHRIS DUBOIS (5) 

TO WYATT DURRETTE (4) 
T5 ZAC BROWN (4) 

17 MONTY POWELL (3) 
17 KEITH URBAN (3) 

9 ASHLEY GORLEY (7) 
10 DIERKS BENTLEY (3) 

rna ar. t7 $ilmó;m.m: 

ceanappearapnblllpoardbiz 

Hot Country 
Publishing 
Corporations 

ao rted roes) 

SONY /ATV MUSIC (56) 
2 EMI MUSIC (62) 
3 UNIVERSAL MUSIC (58) 
4 WARNER /CHAPPELL 

MUSIC (53) 
5 BUG MUSIC (29) 
6 STAGE THREE MUSIC 07) 

2 SEA GAYLE MUSIC (14) 

8 BIG LOUD BUCKS (25) 
9 WORDS8 MUSIC (15) 

10 BEGINNER MUSIC (i) 

Hot Latin 
Songwriters 

IO ISIDRO CHAVEZ "ESPINOZA 

PAZ" ESPINOZA (JO) 

2 HORACIO PALENCIA 

CISNEROS (4) 
3 JOAN SEBASTIAN(5) 
4 ANTHONY "ROMEO" 

SANTOS (3) 
5 HUSSEIN BARRERA (I) 

6 JOAN M. ORTIZ (1) 

2 WILFRAN CASTILLO UTRIA (3) 

8 RICARDO ARJONA (3) 
9 CLAUDIA BRANT(4) 

10 LUIS EONS? (4) 

Hot Latin Publishers 

U ARPA MUSICAL, LLC,BMI (22) 

2 SONY /ATV DISCOS MUSIC 
PUBLISHING LLC,ASCAP (19) 

3 PREMIUM LATIN 

PUBLISHING,ASCAP (5) 
4 TITO EL PATRON 

PUBLISHING,ASCAP (2) 
5 EMI BLACKWOOD MUSIC 

INC.,BMI (76) 

6 MA %IMO AGUIRRE MUSIC 

PUBLISHING,ASCAP (7) 

7 WB MUSIC CORP,ASCAP (20) 
8 RCP PUBLISHING,ASCAP (2) 
9 WARNER - TAMERLANE 

PUBLISHING CORP.,BMI ((7) 
10 UNIVERSAL MUSICA, 

INC.,ASCAP (7) 
11 SER -CA MUSIC 

PUBLISHING,BMI (5) 
12 PACIFIC LATIN COPYRIGHT 

INC.,ASCAP (5) 

13 UNIVERSAL -MUSICA UNICA 

PUBLISHING,BMI (8) 
14 EMI APRIL MUSIC, INC.,ASCAP 

(78) 

15 UNIVERSAL MUSIC - MGB 

SONGS,ASCAP (9) 
16 AGUILA RAID,SESAC (2) 

17 LGA MUSIC PUBLISHING,BMI (2) 

18 RIO MUSICAL,BMI (7) 

19 LOS CANGRIS 

PUBLISHING,ASCAP (4) 
20 JULIANTLAMUSICAL,ASCAP(2) 

.biz pPaarsc brllboarábrz 

Hot Latin Publishing 
Corporations 

ID SONY /ATV MUSICN. 

2 EMI MUSIC (61) 

3 UNIVERSAL MUSIC (42) 
4 WARNER /CHAPPELL 

MUSIC (39) 
5 ARPA MUSIC (22). 
6 TITO EL PATRON MUSIC (2) 

7 PEERMUSIC (4) 

8 CRISMA MUSIC (2) 

9 WESTWOOD PUBLISHINGS.A 

DE C.V. MUSIC (3) 

10 NAYO INTERNATIONAL 
PUBLISHING MUSIC (i) 

Hot Christian 
Songwriters 

El JASON INGRAM (76) 

2 JEREMY CAMP (2) 
3 JENNIE LEE RIDDLE (I) 
4 BRANDON HEATH (4) 
5 SAM MIZELL (7O) 

6 FRANCESCA BATTISTELLI (3) 

7 BROOKE FRASER(3) 
8 MAC POWELL (2) 

9 MATTHEW WEST (5) 
110 PHILLIP LARUE (2) 
TO MIKE DONEHEY (2) 

41) cirattappearaonblllbwrdbh 

www.americanradiohistory.com

www.americanradiohistory.com


 

üssen McGovern 

Pm McGraw SOPOISOP 

4 

funerley L000 er 

AS CURB RECORDS APPROACHES 
THE END OF OUR 5TH DECADE, WE THANK 
RADIO AND OUR ARTISTS & EMPLOYEES 

FOR OVER 300 #1 RECORDS. 
14fistyüayv 

Yütkams, nett= MVP. 
.010. 

To . Mad By.. 

r,................... 

NI For The Loy, 01 St be ele..1110.1 
1 P.m .1 Christ 

WO Saw. ..... 
Alwyn, wale ISminVC.M1 ..m.. .......... 1..... 

14;17erTZlier """ 7.17"Cto 1= Mx. Horne 

7;=1,4, 1.6.11.1. 
SG. b.. 

1 Cm Only.p. L737/...... 

Onvn,raternade art. (M) My.. 
.1.1111. ins .11.01.111. Mt 

.00o 
At 

O 's 4' a r i 
IM I I WITIt e a laryaVern POI Carson lops Han. OWN From..., 1.0118010.1. 

1.111010/.. 
DMVOin20170 MM. 1.1. My 111.011../.1 S. 

'il'27.1oh'eT:re'C'enple.l. sa OM PIOVIantic.n1Gurb) 
Mr. Allslrise emb.r. bert. M beass 11.0r4.71... Lo2.= PM 1......./as 

f;ligEriF7r- 11.........5.... 1.100V 
kynle Spcum isbe Sen.....1 

MOM ...am .. 
Lme Me Fork.. 

S6 MM. 1.re ...ant Osmosis 
17m *Mr 

.111.1.01111 
Set =0.11.11. 

up*On'titiountp 
"rasr"$1.191.m. 11.... 1....1. O. Mma IM Cram 

Sna 1MM OrM Need RM. altl"'ng In'ite'"Wirgyük.ü071 /11.1.1.11. S.. Jopsys, Me New Let. 11... lb ibert ' P.M. Or .p.a 

..... V..=... ,.. 
9.1.Grave 

,,,,,,, .............. NINO; ...... Aygryüll1,17me 
TO Sheppard 

1 Mad be. Every. 1.117:Svis Men.. 110dy =Tr' 
ehe,...,, 11.0..,..,./.1,v0111e/..r.......1) ,N.,/guezr 

ke 1,1 On DB P.M Um' Me Again Mrs.. SA WM. Axls s Psi' M.. ...sou 1...ore Obou Me lb 1111.1711...... 

M..0,.... 
Bal= Aryan üüortl/Curty ,,,,,,p L.. 

,., 
PlinOsoley Locke 

Pa Shop,. Ow Pm. 1.1""Zu'r'"' 
1.0U. Love hie 

.11s. owes trt I 1 I '14on e r "" 
rylortITurbl 

SM. 
".""'/Imbinams'" m Smell tom SM.. XIV 'Imr4Lodyky Nab' naffed.' 

8000,100. .0010) Mmq . MM... 
Es Os, P lam Osman," 

beaM171...'" 111... Is Me RIOT Earth RM..) 1.11.1.1.1 
f 111;71 I y 

wynsons 
Som MY De 

Om 1.,11.7011:11,041 Big Doi ISM ....... lb ..... 
r Sice ......1 5 V Bow P., PooPpes Leann Homes 17G NePpla 0101,11.170. (fend ..... ban ine .. Bems So. Bles:e Boxyü Rosa FIVO-0 

.011114171)6,. 
M... 1...... 

ánsk I Peon 
M'rraes:=''''' 

"1.7:12s" '''' Sm. MM.. R.. 
Meautl.1.1.1. So.rlere r.." .01.......1.. Blue 

'Tür;/y MVP. NM Slow O. ........111. 1/....... 
Xeser*:t.r....71....7 

Wh,7"'"Tbe rn GIIISSGIOWS 

qtrO.IdeZerven:/.01 NIA P.,,:=Back V Mn No..... 
"Vo.r= 
42.71=61. '71Se.T. WI m 

......) ... 0...1.11 .1 

=ritriemP 11...... Mom '''=1::g'':'"""' 7.11.e. 
Spam e or...rt. ..... Brealbe Vow Yam MY.... F=rocr: '.10. . Mi.e. 

........,), 
Ma bum me .........1 

Ps . PPespone 
...Y. e Hon. Me liknker Mt On... GIZMO. ... Me 

BroYen ü Eleautnyl Wilaüll 'Vs. rm Leal VA tie Yoe Noth.B.Love M.S. Se... 
MM.. 1.11.1.8 Me 011.1% 0».M ARAI 

b. Osmntl in Deth... 
MM. Ma One... Sir,,,iütail 

-",:wr" 
rilTrrtnet.1 M.. Los Gmossoss1 In lay Am Osamsses Ps. e Simms {ft. .0,1.3 e DayS 

Pain trIMate 

4,:ree lollessina Good Allornlay Bea. 
Going B. fflortl/Cuity 

PO 0 10.0.1nS 01.1. ./ .1kGrtele 
"r.:...;.1.- ,urr-,..., wo.o.co., 

SIM PoO 
Ass. ..... 

M.. GOICOnprnatiOn "a= 
"A .:Ire IT e; 

ri '67e7InoRimes 

UM.. Ind/4...., 
temt:ITZVer .'"TT" 

Canrae,Moonlight 

Can( By Really 00ne ..... Omy Men Don1Cry 
beds 

11..... 

'11.'s= sprattION 

Mene011. SMALA.. 
Teo Me Vy2 Igne ..... 7.4.F.... 

/.../...1. sIde. 
J... .......011.1ne Mor.... T"/=ms Jr 

WM 0....... T.""11."'".....tl 'CLAM JO 001.01. PeOny &Veers 
1.01.011.0. you ........... 

Change Of Heart ....... Ms.. CM "SITseeppa"" n/ 

in.... b... ... 
be 1111.111171. 138861408 You 1.1 Up My. ossos AssIthso Roo .. Pasm ...ANC filaZzliTYpül (Cam SAM Eby, tom m m.o... ..... "r=.1WI'' 
1004../dru.) 

.7.7.. T"eTtttar'" 
..........) 

AA v. IV. I.Vmayl 1,2311./. Mesta 
Me Pr. One 

ummum "/.= nf'te'C'" Wan. ,,,... 
Ments....) ..e.F.:1= is:77.r 45,11rzer MIS bone 

.......... ......,,,,,.., 

°""3"' ............. h... Lephvb .1...... 1.......... 
'V.V. ........71.171 

Om likarpsr 111=1:11.2. 

CASA.. ve Wm lee 11.0001 
"Idstsk e Loup 

Press. S. 

'rvz=7;." He s Flayü And I al Blue 

' rscrr ' "Tpesen 

Ro se amgd , 
..... 

".1.my 

re ' O: sm s J 
ARAS.» Zr,,, 

tnmebt U1t.1en Cosses ...t .1. LASA 

e Oa, OM." Leff..., ityono Boom AO...) NI Wale Wonder 
DonnyOsmoin0 

t 
Se e p es .1.0. .61 '=".., n=ss in MoLfeyy And The Damenall 

bstreley Los ke Memb 1 ..... rob 

Ilank WoRlms Jr. 

or 
Aft 

Sammy NOS, Pr' 

T( *414 
11101eaus &offices 

lby 

ip 

Ditty 

,.1111 

LA, 

Cu. 
mmman44 curb.c 

www.americanradiohistory.com

www.americanradiohistory.com


YEAR 
CHARTS 

Hot Christian 
Publishers 
Pos 

0 EMI CHRISTIAN MUSIC 
GROUP,ASCAP (35) 

2 WB MUSIC CORP.,ASCAP (23) 
3 HILLSONG 

PUBLISHING,ASCAP (9) 
4 WORD MUSIC, LLC,ASCAP (22) 
5 CONSUMING FIRE 

MUSIC,ASCAP (2) 

6 SIMPLEVILLE MUSIC, 
INC.,ASCAP (15) 

7 SIMPLE TENSE SONGS,ASCAP 

((4) 
8 THIRSTY MOON RIVER 

PUBLISHING,ASCAP (8) 
9 PEERTUNES LTD,SESAC(II) 

10 STOLEN PRIDE MUSIC,ASCAP 
(3) 

11 GRANGE HILL MUSIC,SESAC 
(IT 

12 INTEGRITY'S HOSANNA! 
MUSIC.ASCAP (13) 

13 WINDSOR WAY MUSIC,SESAC 
(10) 

14 INTEGRITY'S PRAISE! 

MUSIC,BMI (4) 

15 WORSHIPTOGETHER.COM 

SONGS,ASCAP (14) 

16 WYZELL MUSIC,ASCAP (7) 
17 SITKA 6 MUSIC,ASCAP (2) 
18 GATEWAY CREATE 

PUBLISHING,BMI (2) 
19 SIXSTEPSMUSIC,ASCAP(II) 
20 JENNIE LEE RIDDLE,BMI (I) 

A Peeper version of 
cna PPaaraonB1116uara.blz 

Hot Christian 
Publishin9 
Corporations 

5 DONMAC MUSIC,BMI (7) 

6 EMTRO MUSIC 

PUBLISHING,SESAC (3) 
8 rra u"rem r,rAeo 7 LIL' BULL MUSIC,ASCAP (2) 

O EMI MUSIC (82)T 

ro 

8 NAYMAC,BMI (7) 

2 WARNER/CHAPPELL 9 EVERGREEN COPYRIGHTS,BMI (2) 
MUSIC (40) 10 O W PUBLISHING,BMI (3) 

3 PEERMUSIC((3) 11 ABOVE STANDARD 
4 SONY /ATV MUSIC (14) PUBLISHING,ASCAP (2) 
5 WORD MUSIC (38) 12 SITYTRO MUSIC 
6 UNIVERSAL MUSIC (37) PUBLISHING,ASCAP() 
T SIMPLEVILLE MUSIC (75) 13 EMI APRIL MUSIC,INC.,ASCAP(7) 
8 CONSUMING FIRE MUSIC (2) 14 GRAND MAESTRO MUSIC,BMI (2) 
9 STOLEN PRIDE MUSIC (3) 15 KERRY DOUGLAS 
10 WET AS A FISH MUSIC (2) PUBLISHING,ASCAP (1) 

16 LILLY MACK MUSIC,BMI (2) 
17 BONDED MUSIC,BMI (2) 
T18 MEADOWGREEN MUSIC 

Songwriters COMPANY,ASCAP (1) 

718 NORFUL MUSIC 
PUBLISHING,ASCAP (I 

20 KCARTUNES MUSIC,BMI " 

Hot Gospel 

Q JAMES L. MOSS (41 

2 DONALD LAWRENCE! 7) 

3 DEON KIPPING (p 
4 ANTHONY BROWN (7) 

5 SMOKIE NORFUL (II 

6 KURT CARR (7) 

7 DONNIE MCCLURKIN(7) 
8 E. ESTEE BULLOCK (2) 
9 NATE MCNAIR(I) 

10 BERE WINANS(2) 

.biz 

Hot Gospel 
Publishers 

IO MILLENNI -ERA MUSIC,ASCAP(3) 

2 FIYA PUBLISHING,ASCAP (2) 
3 AJAMAR,ASCAP(I) 

4 UNIVERSAL MUSIC -Z 
SONGS, DMI (9) 

.biz eilleoara.biz 

Hot Gospel 
Publishin9 
Corporations 

O EMI MUSIC (17) 

nory ow c rz 

2 UNIVERSAL MUSIC (I7) 
3 OW PUBLISHING MUSIC (37 

4 LILLY MACK MUSIC (2) 
5 NORFUL MUSIC PUBLISHING (! 

6 KCARTUNES MUSIC( I) 
7 WET INK RED MUSIC (4) 
8 216 MUSIC (1I 

9 THAT'S PLUM'S SONG 
MUSIC (3) 

10 IS TEA TVME MUSIC (2) 

TOP LAN 
ALBUM 

TI 
ARTISTS 

IO AVENTURA (2) Pre nivm 
Cal, Sony Music Lau; 

2 VICENTE FERNANDEZ (4) 
Sony Music Latin 

3 WISIN & YANDEL (3) WY/ 
Machete /UMLE 

4 EL TRONO DE MEDICO (V) 
Fonovisa /UMLE 

5 MARCO ANTONIO SOLIS(3) 
Fonovisa /UMLE 

6 RICARDO ARJONA (2) 
Warner Latna 

7 ESPINOZA PAZ (8) 
ASL/Disa/ 
UMLE 

8 FLEX (2)EM17elevlsa 

9 LUIS FONSI (I) Universa; 
Music Latlno/UMLE 

10 DADDY YANKEE (I) El 

Cartel/Machete/UMLE 
11 LOS INQUIETOS DEL NORTE 

(2) Eagle Music /Siente/ 
Universal Music Latino /UMLE 

12 DJNESTYO) 
Vil) WY/Machefe/UMLE 

Top Latin Albums 

THE LAST AvenEtra- Premium 
Latin /Sony Music Latin 

2 LA REVOLUCION 8/4,,8 
Merck ole /UMLE 

3 PALABRAS DELSILENCIO bps 
Fons r Music Latino/ U 

UMI.F 

4 PRIMERAFILA (,,cane 
Fernar.; Music Lahn 

5 TALENTODE BARRIO 
(SOUNDTRACK)Daddy 
Yankee -El Cartel /Machete/ 

UMLE 

6 ALMAS GEMELAS EI Trono De 

13 LA ARROLLADORA BANDA 
EL LIMON (-V asa/UMLE 

14 TITO "EL BAMBINO 5) 
tiente/UMLE 

15 MARISELA (2) IM 
16 BANDA EL RECODO (2) 

F visa /UNCE 
17 LOS TIGRES DEL NORTE (3) 

Fonovisa /UMLE 
18 PATRULLA 61(3) 075a /UMLE 
19 ENRIQUE IGLESIAS (1) 

UnNersal MUSic Latina /UMLE 
20 DON OMAR(2) 

Machete /UMLE 
21 MANA (1) Warner Latina 
22 EL CHAPO DE SINALOA( I) 

04'a/Univls,oc/UMLE 
(I Dsa/UMLE 

23 PANCHO BARRAZA(7) 
Musart /Balboa 

24 LOS TEMERARIOS (5) Disa/ 
UMLE 

25 LOS DAREYES DE LA SIERRA 
(4) Orsa /UMLE 

biz 
bi116oardAizsan 

15G 

o- Fonovisa/UMLE 
7 PARA SIEMPRE Virente 

B WISINYYANDELPRESENTAN 
LA ENTE MAESTRA DJNesty- 

'-ILE 

9 570 PISO 

10 EL PATRON 

11 NO MOLESTAR" torio 

12 95/08 

13 KINGS OF BACHATA: SOLD 
OUT AT MADISON SQUARE 
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ARDEN Aventura- DisCOS 605/ 
m Lar n/Norte /Sony 

c Latin 
ION Don Omar- Machete/UMLE 

RDE EL CIELO Mana -Warner 

E PRESUMO Banda El 

=creo -Fonovisa /UMLE 
EOUIERO Flex -EMI Televisa 

L CANTA AUTOR DEL 

UEBLOESprn020 

az "ASL/Disa /UMLE 
E BORRACHERA Los Inquietos 

el Norte -Eagle Music /Siente/ 
, anal Musk Latino /UMLE 
UIEREME MAS Patrulla 81- 

Sa /UMLE 

D NO CANTO, PERO LO 

ITENTAMOS Espinoza Paz - 

SL /Disa /UMLE 
AEVOLUCION ROMANTIC 
IVLE Flex -EMI Televisa 

AS ADELANTE La Arrolladora 
anda El Limon- Disa /UMLE 
IS ROMANTICAS DE PANCHO 

ABRAZA VOL. II Pancho 
r a- Musart /Balboa 

JPERI'S UariousArbsts- 
sal Music Latino /UMLE 

) EXITOS INMORTALES 

arisela -IM 

P NA NOCHE EN MADRID: 
ARCO ANTONIO SOLIS EN 

IVO Marco Antonio Solis - 
n reno /UMLE 

I5 NARCO CORRIDOS Larry 
.ancrez- Mendieta /Fonovisa/ 

N.L- 

N NECESITO DE TI Vicente 
n aw -Sony Music Latin 

B TE AMO Makano- Panama/ 

LA CONA: EDICION ESPECIAL 

-Susie 

al Music 

BANDA EL RECODO 

32 WISIN VS. YANDEL: LOS 

EXTRATERRESTRES Wisin 

Yandel- Machete /UMLE 
33 SIN FRENOS La OUinta 

ESTOC 0n -Sony Music Latir 

34 LA GRANJA Los Tigres DCi 

Norte- FonovisO /UMLE 
35 CICLOS LUis Enrique -Top Stop 
36 JENNI Len. Rivera- Ayana/ 

Fonovisa /UMLE 
37 LA VIDA... ES UN RATICO 

Juanes -Universal Music Latino/ 
UMLE 

38 VAMONOS PAL RIO Los 
Pikadrenles De Cdbarca- Norte/ 
Sony Music Latin 

39 GRAN CITY POP Paulina 

Rubro -Universal Music 
Latino /UMLE 

40 DE NOCHE: CLASICOS A MI 

MANERA... Alejandro 
Fernandez -Discos 605 /Sony 
Music Latin 

41 NOW LATINO 4 Various 

Artists -EMI /Universal /Sony 
Music Latin 

42 LA HISTORIA E/ 

Chapo -Disa /Univision /UMLE 
43 CANTOS Y ALABANZAS 

Manachi Hermanos 
BargAs- Discos Barajas /Vina 

44 DESDE LA PATRIA: EN VIVO El 

r no DeMea,c0- Fonovisa /UMLE 
45 Y OUE COEDS CLARO La 

r.olladora Banda El 

Limon- Disa /Univision /UM L E 

47 RADIO EXITOS'. EL DISCO DEL 

ANO U.. 

49 NECESITO MAS DE Ti 

Due'o-I 
49 LOS DE AT RAS VIENEN 

CONMIGO "c/SOny 

50 SI TU TE VAS Terra 
Cati Venemusic /Universal Music 
Latino /UMLE 

.biz Pear,r Silieoara.hir 

Top Latin 
Album Imprints 

Q FONOVISA (J]) 
2 DISA(JU 
3 UNIVERSAL MUSIC LATINO 

(32) 
4 SONY MUSIC LATIN (26) 

5 MACHETE(25) 
6 PREMIUM LATIN (2) 

7 WARNER LATINA(9) 
8 EMITELEVISA(12) 
9 DISCOS 605 (18) 

10 NORTE (17) 

Top Latin 
Album Labels 

l0 UNIVERSAL MUSIC LATIN 

ENTERTAINMENT 
2 SONY MUSIC LATIN 

3 WARNER LATINA (9) 

4 EMITELEVISA 06) 
5 BALBOA (7) 

6 IM (2) 
7 TOP STOP (I) 
8 VINA (3) 
9 THREE SOUND,.' 

Top Latin Album 
Distributors 

Q UNIVERSAL 
2 SONY MUSIC 

3 INDEPENDENTS (55) 

4 WEA.. 
5 EMM 

Hot Latin 
Songs Artists 

li LUIS FONSI (3) 
Universal MUSac Latino 

2 AVENTURA (3) Premium Latin 

3 LA ARROLLADORA BANDA 
EL LIMON (3) Ola 

4 TITO "EL BAMBINO" (2)S,ente 
5 BANDA EL RECODO (3) 

Fonovisa 

6 WISINBYANDEL(4)WY /Machete 
7 ESPINOZA PAZ(2)Drsa /ASE 
B VICENTE FERNANDEZ (4) 

Sony Musk Latin 
9 GRUPO MONTEZ DE 

DURANGO (2) Drsa 

LO RICARDO ARJONA (3) 
',Warner Latina 

11 LA QUINTA ESTACION (2) 
SOME MSO,C Latin 

12 LOS DAREYES DE 

LA SIERRA (4)Orsa 

13 ALACRANES MUSICAL (2) 
la /Fonovisa /hlusnasa 

14 PAULINA RUBIO (2) Unrve0.: 
sac Latino 

15 FANNY LU (2) Universal 
Music Latino 

1fi EL TRONO DE MEXICO (2) 
Fonov,sa/MUS/vise 

17 SHAKIRA(I) 00,0 /S0ny 
Music Latin 

10 ENRIQUE IGLESIAS (0 
Universal Musac Latino - 19 REIK(2)SOny MUS,CLahn 

20 MAKANO (2) Panama/Machete 

21 EL CHAPO DE 

SINALOA (3) D,sa 

22 DON OMAR (4) Machete 
23 ROMO KEN -Y (2) Pana/Machete 

24 PITBULL(21 Ultra 

CHARTS 

25 INTOCABLE (3) EMI Televisa 

.biz 6illaoara.6i. 

Hot Latin Songs 

U TE PRESUMO Banda El 

Recodo- Conovisa 

2 EL AMOR Tito 'El 

Bambino"- Siente 
3 POR UN SEGUNDO 

Aventura- Premium Latin 
4 YA ES MUY TARDE La 

Arrolladora Banda El 

Limon -Disa /ASL 
5 NO ME DOY POR VENCIDOLuis 

Fonsh Universal Music Latino 

6 LO INTENTAMOS Espinoza 
Paz -Disa /ASL 

7 AQUI ESTOY YO au, Airway 

Universal Muir Latino 
8 ESPERO .;:, Monte/De 

9 LOBA FPMC/ 

10 LLORO POR Ti Lnnoue 

11 CAUSA VEFECTO .,.a 
._atino 

12 EL 111:11110 BESO 

Fernandez-SC' Latin 
13 TU NO ERES PARA MI fanny 

Tv- Universal Music Latino 
14 ME ESTAS TENTANDOWrsanB 

Yandel Fea(0000 NRUIE-WO/ 

Machete 

15 MANOS AL AIRE NeIIy Fur tado- 
Nelslar /Universal Music Latino 

16 TE REGALO AMORES RAM 
Ken-Y -Pina /Machete 

17 GIVE TE QUERIA La Quanta 

Es(aC,on -Sony Music Latin 

16 CINCO MINUTOS Gorra 
Treva- Universal Music Latino 

AR END DOUBLE ISSUE www.billboard. biz 99 
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lIT 

19 TE IRA MEJOR SIN MI Joan 
Sebastian -M usarl/Balboa 

20 I KNOW YOU WANT ME (CALLE 
OCHO)Pitbull -Ulta 

21 SUFRE Los Dareyes De La 
Sierra -Dina 

22 ODIEREME MAS Patrulla 8t -Disa 
23 COMPRENDEME German 

Montero- FOnovisa/Musl V lsa 

24 EL KATCH E / Comps Chuy -Sony 
Music Latin 

25 ABUSADORA Winn 
Yande / -WV /Machete 

26 FUE SU AMOR Alacranes 

Mus /ca/- Aada/FOnov.sa/Musvisa 
27 TEAMOMakano- Panama/ 

Machete 
28 COMO UN TATUAJE K-Paz De 

La Sierra -Disa 
29 ALMAS GEMELAS E/ Trono De 

Mexico- FOnovÍSa/MUSIVSa 

30 MALDITO LICOR El Chap° de 
Sinaloa -Disa 

31 YO NOSE MANANALUis 
Enrique -Top Stop 

32 INOLVIDABLE Reik -Sony Music 
Latin 

33 NO ME DEJES DE AMAR La 

Apuesta -Seres 
34 ALL UP 2 YOU Aventura 

Featuring Akon & Wit/n & 

Mande /- Premium Latin 
35 ELOTROPa lomo -Disa 
36 DAME TUAMORAIacranes 

Musoal- Aguda/FOnovisa/Masinsa 

37 DIME SI TE VAS CON EL 

Flex -EMI Televisa 
39 VOUE QUEDE CLARO La 

Arrolladora Banda El 
Limon -Disa 

39 RECUERDAME La Ouinta 
Estacion -Sony Music Latin 

40 COMO DUELE Ricardo 
Arjona- Warner Latina 

41 SU VENENO Aventura- Premium 
Latin 

42 ELMECHON Banda MS -ASL 
43 SINTI...SIN MI Ricardo 

A lona- Warner Latina 
44 QUIEN ES USTED?SergioVega- 

Disa 

45 EL CULPABLE SOY YO Crispan 
Castro- Universal Music Latino 

46 NO MOLESTAR Marco Antonio 
Solis -FOnoviSU 

47 VIRTUAL DIVA Don 
Omar -Machete 

48 MI CANA HUELE ATI Tito "El 
Bambino" Featuring Zion & 

Lennox -Sente 
49 ESCLAVO DE SUS BESOS David 

Bisba /- Vale/Universal Music 
Latino 

50 QUE TENGO OUE HACER 
Daddy Yankee -El Cartel 

chart ppearzonblllbaad- 

Hot Latin Songs 
Imprints 
Pos IMPRINT 

IO DISA 

2 FONOVISA 
3 UNIVERSAL MUSIC LATINO (18) 

4 SONY MUSIC LATIN (36) 
5 WARNER LATINA 07) 
6 PREMIUM LATIN (4) 
7 SIENTE (2) 

8 EMITELEVISA(9) 
9 WV (A) 

10 ASL .J 

Hot Latin Songs 
Labels 

f UNIVERSAL MUSIC LATINO (21) 

2 SONY MUSIC LATIN (44) 
3 DISA (20) 

4 FONOVISA (21) 

5 MACHETE 07) 
6 ASL (l5) 
7 MUSIVISA (IS) 
B WARNER LATINA (I7) 

9 PREMIUM LATIN (5) 
10 SIENTE (2) 

Hot Latin Producers 
Pos PRODUCERS,. C/ssrscs2,,, 

O ARMANDO AVILA (8) 
2 FERNANDO CAMACHO (6) 
3 CACHORRO LOPEZ (5) 
4 TITO EL BAMBINO (1) 

5 TOMMY TORRES (8) 
6 JOSE LUIS TERRAZAS (2) 
T PEDRO AVILA (2) 
8 ALEJANDRO GARZA (1) 

9 ARTURO TORRES (2) 
10 JOAN SEBASTIAN (4) 

.biz chart apps,.,. billboartl.blz 

Top Latin Pop 
Album Artists 

O RICARDO ARJONA /War.=r, 

2 LUIS EONS! (0 Universal Music 
Latino /UMLE 

3 MARISELA(2) /M 
4 ENRIQUE IGLESIAS (t) 

Universal Music Lahno /UMLE 
5 MANA (I)Warner Latina 
6 ALEJANDRO FERNANDEZ'(2) 

DISCOS 605 /Sony Musk Cann 

7 LA QUINTA ESTACION (I) Sony 

8 USASES /.versal Music 

9 PAULINA RUBIO (V Universal 
NLE 

10 REIK -.i..1orfa /Sonyal 

Top Latin Pop 
Albums 

Q PALABRAS DEL SILENCIOLC 
Fonsr-Un, - ... Latino/ 
UMLE 

2 STO PISO R /cardo A /ona- 
WarnerLebna 

3 95/O8£nrrpuelg/esras- 
Universal Music Latino /UMLE 

4 ARDE EL CIELO Mana-Warner 

Latina 
5 SUPER I'Sanous Artists - 

Universal Music Latino /UMLE 
6 20 EXITOS INMORTALES 

Marisela-11,1 

7 SIN FRENOS La Quinta 
EstaC/on -Sony Music Latin 

8 LA VIDA... ES UN RATICO 

Juanes- universal Music 

Latino /UMLE 
9 DE NOCHE: CLÁSICOS AMI 

MAN ERA... Ale/andro 
Fernandez -Discos 605 /Sony 
Music Latin 

10 NOW LATINO 4 Van0u5 
Assts- EMI /Universal /Sony 

.biz ,raPPaa.epnólllbaa4N 

Top Latin Pop 
Album Imprints 
Paz IMPRINT,NChatea,,,) 

n UNIVERSAL MUSIC LATINO 

2 WARNER LATINA (Il) 
3 DISCOS 605 (/5 

4 SONY MUSIC LATIN (11) 

5 IM (2) 
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1 
CHARTS 

Top Latin Pop Album 
Labels 
Pos LABEL 

n UMLE 

2 SONY MUSIC LATIN ; 
3 WARNER LATINA (it) 
4 IM (2) 

5 EMI TELEVISA:9) 

Hot Latin Pop 
Songs Artists 

Q LUIS FONSI (S) Universal 
Music Latino 

2 REIK(3)Sony Music Latin 
3 AVENTURA (6) Premium Latin 
4 LA °UINTA ESTACION (2) 

Sony Music Latin 

5 RICARDO ARJONA(3) 
Warner Latina 

6 ENRIQUE IGLESIAS (2) 

Universal Music Latino 
7 PAULINA RUBIO (2) Universal 

Music Latino 
6 TITO "EL BAMBINO "(2)Siente 
9 FANNY LU(2)Universal Music 

Latino 
10 SHAKIRA (2)Eoic /Sony 

Hot Latin Pop Songs 

AOUI ESTOY TO Luis 
ln c r.., Mosm Latino 

2 INOLVIDABLE Hek -Sony 
Music Latin 

3 NO ME DOY POR VENCIDO Luis 
Fonsillniversel MVSit Latino 

4 LLORO PORTI Enrique 

19tesiias- Universal Music Latino 
5 CAUSA EFECTO camina 

Rubio-Universal Music Latino 
6 EL AMOR Tao El 

Bambino " -Siente 
7 QUE TE QUERIA La Quinto 

Estacien -Sony Music Latin 
8 LOBA Shaklra- Epic/SOny 

Music Latin 
9 POR UN SEGUNDO 

Aventura -premium Latin 
10 TUNO ERES PARA MI Fanny 

LuslJniversal Music Latino 
11 SI NOTE HUBIERAS IDO 

Mana -Warner Latina 
12 CINCO MINUTOS Gloria 

T 
- 

um sal MUSIC Latino 
13 MANOS Al AIRE Belly Furtado- 

. orsal Music Latino 
la COMO DUELE Rrcardo 

'.,- Warner Latina 
15 RECUERDAME La Ouinfa 

Lstacion -Sony Music Latin 

16 SIN TI...SIN MI Ricardo 
Arjona-Warner Latina 

17 I KNOW YOU WANT ME (CALLE 
OCHO) AMER-Ultra 

19 FUI Reik -Sony Music Latin 
19 EL CULPABLE SOY YO Cristian 

Castro- Universal Music Latino 
20 ASI FUE Playa Limbo -Sony 

Music Latin 
21 TE REGALO AMORES HEMS. 

Ken -Y- Pina /Machete 
22 TE AMO Alexander Atha- 

Warner Latina 
23 ADIOS Jesse & Joy- 

Warner Latina 
24 CUANDO TUS OJOS ME MIRAN 

Franco De Vita -Sony Music Latin 
25 YO NO SEMANANA Luis 

cr ovo-TOp Stop 

.biz 6IB6aar4.6I. 

Hot Latin Pop Songs 
Imprints 

0 UNIVERSAL MUSIC 
LATINO 

2 SONY MUSIC LATIN (31) 

3 WARNER LATINA (23) 
4 PREMIUM LATIN(8) 
5 SIENTE(2) 

Hot Latin Pop Songs 
Labels 

UNIVERSAL MUSIC LATINO 
(25) 

2 SONY MUSIC LATIN (38) 

3 WARNER LATINA (23) 
4 PREMIUM LATIN (8) 
5 MACHETE (l4> 

Top Regional 
Mexican Album 
Artists 

VICENTE FERNANDEZ(3) 
Soy Music Latin 

2 EL TRONO DE MEXICO (4) 
Fonovúa /UMLE 

3 MARCO ANTONIO SOLIS (3) 
Fonovisa /UMLE 

4 ESPINOZA PAZ (2) 
ASL/Disa /UMLE 

5 LA ARROLLADORA BANDA EL 

LIMON (3) Disa /UMLE 
6 LOS TIGRES DEL NORTE (3) 

FO50esa/UMLE 
7 LOS INQUIETOS DEL NORTE 

(2) Ea9le Music/ 
ente /Universal Music 

inVMLE 
8 PATRULLA 61 . UMLE 

9 BANDA EL RECODO 

10 LARRY HERNANDEZ 

YEAR-END DOUBLE ISSE 
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HITS, AWARDS & ACCOLADES. 

CONGRATULATIONS TO OUR SONGWRITERS ON AN INCREDIBLE 2009. 

(Let's do it again next year.) 

NATE "DANIA" HILLS 
BRYAM MICHAEL COX JESUS NAVARRO 

HILLARY SCOTT COLIN BROOKS 
TAMMY ROOERS 

PLUMB WALTER US/ISLET 

NOEL SCNAIRIS MIGO EL AMt EL ROMERO 
BEN ALLISON 

OU BELONG WITH ME" -Taylor Swift#1 "NO ME DOY POR VENCIDO" - Luis Fossi #1 "LAST CHANCE" - Ginuwine 
THESTEELORIVERS -TheSteeldrivers "CITY ON OUR KNEES"- tobyMac#1 " SOBER " -Pink THINK FREE - Ben Allison #1 

"AQUÍ ESTOY YO" - Luis Fonsi feat 'c > "!r 'A -"l Shajris & David Bishal #1 "I RUN TO YOU" - Lady Antebellum #1 
"VIRTUAL DIVA" - Don Omar #1 "SWEET DREAMS" - Beyonce #1 IEME YOU EYES" - Brandon Heath #1 

'CHECK MY BRAIN " -Alice in Chains #1 ONE FOOT IN THE ETHEIï #1 

DAME TU AMOR"-'Alacranes Musical #1 "KNOCK YOU DOWN" - Ken Nilson feat. Kanye West &Ne -Yo #1 
"NEED YOU NOW " -Lady Antebellum #1 "LOOKING FOR PARADISE" - AleÍandro Sanz teat Alicia Keys #1 

"WOMANIZER" - Britney Spears #1 iT AS SHE GOES" - Walter Beask' "" "SWEET THING" -Keith Urban #1 

"MILLION DOLLAR BILL" - Whitney Housto "CINCOMINUTOS " -GloriaTrevi 
"MALA "- YolanditaMonge "'OLD MY HEART'" -Tenth Avenue "FUI" - Reik !;D " -Paio+ "ARISE " - Avalon 

"AMÉ° - El Chapo de Sinaloa "KISS A GIRL" - Keith Urban "_I! ROSAS ,GUETES " - Paulina Rubio 
"WHITE HORSE" - Taylor Swift NGON" - Plumb "EMPIRE STATE OF MIND" - Jay -Z& Alicia Keys #1 

AHORA QUÉ ? " - Los ft,.,, 

slElslelc NASHVILLE LOS ANGELES NEW YORK ATLANTA MIAMI LONDON WWW.SESAC.COM 
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CHARTS 

Top Regional 
Mexican Albums 

n ALMAS GEMELAS E1 Trono De 

Mexico- FOnovisa /UMLE 
2 PARA SIEMPRE NCente 

Fernandez -Sony Music Latin 
3 PRIMERA FILA VCente 

Fernandez-Sony Music Latin 
4 NO MOLESTAR Marro Anton , 

Solis -FOn 
- 

"it - 

5 YO NO CANTO. PERO LO 

Paz- ASL /Disa /DOLE 
6 DUIEREME MAS Patrulla 

67-Don /I irol F 

7 EL CARTA AUTOR DEL 
PUEBLO 

B LABORRACHER nquieto 

9 MAS ADELANTE La Arrollado, 
Banda El L unun -Disc /UMLE 

10 TE PRESUMO Banda El 

Fecvdo- FOnov.sa /UML E 

.biz cnatappearsonb+llbeartl.b+ 

Top Regional 
Mexican Album 
Imprints 

IO FONOVISA (4ti) 
2 DISA,o, 
3 SONY MUSIC LATIN itt 
4 ASL9) 
5 MUSART ISJ 

Top Regional 
Mexican Album 
Labels 

Q UMLE (Lao 

2 SONY MUSIC LATIN (1sJ 

3 BALBOA (S) 

4 VINAI) 
5 PLATING (') 

Hot Regional 
Mexican Songs 
Artists 

LASARROLLADORA BANDA 
EL LIMON 

2 BANDA EL RECODO 

3 GRUPO MONTEZ DE 

DURANGO r) Disa 

4 ESPINOZA PAZ -.. 

5 LOS DAREYES DE LA SIERRA 

6 ALACRANES MUSICAL 

VICENTE FERNANDEZ, 

8 EL TRONO DE MEXICO 

9 EL CHAPO DE 

Hot Regional 
Mexican Songs 

O TE PRESUMO Banda El Recod 
on 

U ESPERO Grupo Monten De 

Durango -Disa 
3 YA ES MUY TARDE La 

Arrolladora Banda El 

Llmon -Disa /ASL 
4 LO INTENTAMOS Espinoza 

Paz -Disa /ASL 
5 OUIEREME MAS Patrulla BI -Disa 

6 EL ULTIMO BESOVCnnte 
Fernandez Music Laren 

7 FUE SU AMOR AIacìanes 
,Musiosl- Aguila/FOnovisa /MU.. 

8 ALMAS GEMELAS El r no 
Mex+co-FOnovisa/Musivisa 

9 COMPRENDEME German 

Montero -EOnOV598 /MU5ivisa 
10 ELKATCH El Comma Chuy -Sony 

Music Latin 

11 COMO UN TATUAJE K-Pez De 

La Serra -Disa 
12 SUFRE LOS Da reyes De La 

Sierra-Pisa 

13 MALDITO LICOR!: 

15 NO ME DEJES DE AMAR:,' 

16 Y OUE QUEDE CLARO i1 

17 DAME TU AMOR -anes 

18 TE IRA MEJOR SIN MI Joan r -1 -r .s00 /Balboa 
19 EL OTRO no -Disa 
20 DÉJAME VACIO El Potro De 

_.ISa /MUSIRISO 

21 ODIEN ES USTED? Sergio 

22 OJALAPesado -ASL 
23 SE FUE MI AMOR Los Tucanes 

De Tijuana- FOnovlsa /Musivisa 
24 FUEGO ENTUPIEL LOS Prmr;. 

De Durango -ASL 
25 EL PROXIMO VIERNES 

Espinoza Paz -Disa /ASL 

.biz narc appears on0111EOarE.0IS 

Hot Regional 
Mexican Songs 
Imprints 

IO DISA; -7i; 

2 FONOVISA (51) 

3 SONY MUSIC LATIN I a 

5 SERLA C -J 

v11 
Hot Regional 
Mexican Songs 
Labels 

Q [RSA 

2 MUSIVISA 

4 FONOVISAii 
5 SONY MUSIC LATIN ¡A 

Top Tropical 
Album Artists 

10 AVENTURA 

2 GILBERTO SANTA ROSA 

3 LUIS ENRIQUE 

4 HECTOR AGOSTA 

5 XTREME 

6 OLGA TANON 

MUSIC L.w 

T VICTOR MANUELLE 
Koyatz/Sony 

8 BUENA VISTA SOCIAL CLUB 

.. rcurt /Nones uch/ 

9 TITE CURET ALONSO (1) Eanai 
Emus +ca 

10 TITO NIEVES Ra Machefe//MLE 

www.americanradiohistory.com
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Top Tropical Albums 
wnt/Le. 

0 THE LAST Aventura -Premium 
Latin /Sony Music Latin 

2 KINGS OF BACHATA: SOLD 

OUT AT MADISON SQUARE 

GARDEN Aventura- Discos 

605 /Premium Latin /Norte /Sony 
Music Latin 

3 CICLOS Luis Enrique -Top Stop 
4 EL CABALLERO DE LA SALSA 

Gilberto Santa Rosa- Discos 
605 /Day 1 /Sony Music Latin 

5 CHAPTER DOB 

Xtreme- Machete /UMLE 
6 40 BACHATAS PODEROSAS 

Various Artists -Mock A 

Roll /Sony Music Latin 
7 BACHATAHITS 2009: THE R1 

HITS SERIES Various Artists -J 
N /Sony Music Latin 

8 UNA NAVIDAD CON GILBERTO 

Gilberto Santa Rosa -Day 
1 /Norte/Sony Music Latin 

9 BACHATA ROMANTICA: 1'3 

Various Artists- Machete /UMLE 
10 BACHATA A VS: VOL. 2 Various 

Artists -Machete/ UMLE 

® cM1artappearsonblllbwrdbiz 

Top Tropical 
Album Imprints 

Q PREMIUM LATIN (3) 

2 MACHETE ((2) 

3 DISCOS 605 (8) 
4 NORTE(9) 
5 JUN(6) 

Top Tropical 
Album Labels 

O SONY MUSIC LATIN i02 
2 UNIVERSAL MUSIC LATIN 

ENTERTAINMENT (25) 
3 TOP STOP (i) 

4 WARNER BROS. (I) 

5 EMUSICA(5) 

Hot Tropical 
Songs Artists 

AVENTURA (5) Premium Latin 

2 WISIN A YANDEL(4) WY/ 

3 GILBERTO SANTA ROSA(6) 

4 LUIS ENRIOUE(2) Top Stop 
5 TITO "EL BAMBINO° (3) Siente 
6 DON OM AR(4) Machete 

I HECTOR ACOSTA (2)D A M/ 

B ADOLESCENT'S ORQUESTA 

9 MAKANO ¿ ((ii any., 

10 FLEX (1) EMI Televisa 

Hot Tropical Songs 14 

- minnuizbell 

0 POR UN SEGUNDO 15 

Aventura -Premium Latin i 

2 LLEGO EL AMOR Gilberto 98/ta 16 

Rosa -Sony Music Latin 

3 YO NO SEMANANA Luis 
Enrique -Top Stop 17 

4 ME ESTAS TENTANDO Wisin & 

Vandal Featuring Nesty -WY/ 18 

Machete 
5 EL AMOR Tito "El Bambino " - 19 

Siente 
6 AQUELLUGARAd0/escenr's 20 

Orquesta- Korta/Venemusic 
7 ABUSADORA Wising 21 

Yandel -WY /Machete 
8 HAGAMOSLO AUNQUE DUELA 22 

Marlon- Machete 
9 MARIALOLA Grupo 

Mania -WW /New 23 

10 TE REGALO AMORES ROMO 
Ken -Y- Pina /Machete 24 

11 SI TU TE VAS Rey/Pt./O.-GSA/ 

Sony MUSIC Latin 25 

12 VIRTUAL DNA Lin Ornar-Mac hete 
13 LOBA Shakira -Epic/Sony Music 

Latin 

CON OUE OJOS 

QUEDE SOLO EN LA POBREZA 
Kiko Rod emusc 
ALL UP2 YOU F tong Akonü W.s.ne 
Yandel- Rremium Latin 
QUIEN DE LOS DOS Jerry 
Rivera -Platinum Melodies 
SU VENENOAventura- Premium 
Latin 

ME PUEDO MATARBachata 
Heightz -Nu Life 
TU PRIMERA VEZ Hector 
Acosta- DA.M,/Venemusic 
SEXY ROBOTICA Don 
Omar - Machete 

MANOS AL AIRE Nally 
Furtad0- Nelstar /Universal 
M:.- 

CUANTO DUELE Carlos Y 

TE AMO 
.- Panama /Machete 

DIME SI TE VAS CON EL 

Flex -EMI Televisa 

chart apvears on blllrboartlAlz 

Hot Tropical 
Songs Imprints 

Q SONY MUSIC LATIN (iO) 
2 PREMIUM LATIN (8) 
3 MACHETE (II) 
4 UNIVERSAL MUSIC LATINO OS) 

5 WY (X 

Hot Tropical 
Songs Labels 

O MACHETE (20 
2 SONY MUSIC LATIN (37) 

3 UNIVERSAL MUSIC LATINO (19) 

4 VENEMUSIC (91 

5 PREMIUM LATIN 

Top Latin Rhythm 
Album Artists 

WISINSVANDEL ;I 

2 FLEX 

3 DADDY YANKEE l I 

MLE 

CHARTS 

4 DJNESTY(I)WY/ 
Machete /UMLE 

5 TITO .EL BAMBINO" (0 
Siente/VMLE 

6 DON OMAR(I)Machete/UMLE 
7 MAKANO(I)Panama/ 

Machet %UMLE 
6 RUM 6 KEN -Y (i) Pena/ 

MacsEte/UMLE 
9 CALLE 13(7)Norte/ 

Sony Music Latin 
10 ALEXIS b FIDO(2) 

Sony Music Latin 

Top Latin 
Rhythm Albums 

LA REVOLUCION Wisin 
Yandel - W Y/M achete /U M L E 

2 TALENTO DE BARRIO 
(SOUNDTRACK) Daddy 
Yankee -El Cartel/ 
Machete /UMLE 

3 WISIN YYANDEL PRESENTAN 

LA MENTE MAESTRA Q/ 
NeOty -W V /Machete /UMLE 

4 EL PATRON Tito "El 

Bambino "- Siente /UMLE 
5 IDON Don Omar - 

Machete /UMLE 
e TE QUIERO Flex -EMI Televisa 
T LA EVOLUCION ROMANTIC 

STYLE Flex -EMI Televise 

B TE AMO Makano- Panama/ 
Machete/UMLE 

9 WISIN VS.YANDEL: LOS 

EXTRATERRESTRES Wisin & 

van el- Machete /UMLE 
10 THE ROYALTY /LA REALEZA 

Ken-Y.-Pina/ 

.:-re /UMLE 

.L7i2 .Qnart,eP,a, o élone,rtl.m: 

Top Latin Rhythm 
Album Imprints 

O 
YMIMPRINT 

MACHETE ,._8... 
2 WY 

MI TELEVISA (2) 

5 EL CARTEL:i) 

Top Latin Rhythm 
Album Labels 

Q 
ed v 

UMLE(34) 
e 

2 EMI TELEVISA (4/ 
3 SONY MUSIC LATIN (6) 
4 BLACK PEARL (I) 
5 OUT HERE (0 
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CHARTS 

Hot Latin Rhythm 
Songs Artists 

Q WISINBYANDEL: - 

WY /Machete 
2 AVENTURA (3) Premmm Latin 
3 TITO "EL BAMBINO° (4) Siente 

4 DON OMAR Machete 

5 DADDY YANKEE (4)El Carte/ 
6 RKM 6 KEN -Y rd) P/ha /Machete 
7 MAKANO .nand /Machete 
0 PITBULL ''' 305/Polo 

9 ALEXIS B FIDO 

10 IVY QUEEN ,;/, ,a /Macheln 

Hot Latin 
Rhythm Songs 

U MU ESTAS TENTANDO Woink 

2 EL AMOR 

3 TOR UN SEGUNDO 

Avente, 

4 VIRTUAL DIVA. 

Omar -Machete 
5 TE AMO 

Makano- Panama /Machete 
6 TE REGALO AMORES RKMB 

Ken -Y -Pina /Machete 
7 DUE TENGO QUE HACER 

Daddy Yankee -El Cartel 
B I KNOW YOU WANT ME (CALLE 

OCHO) P409//-Ultra 
ABUSADORA 919.98 
Yandel- W%Macnete 

10 DIME Ny Oueen- Drama/ 
Machete 

R OJOS (SUE NO VEN AIexic& 
Fdo -Sony Music Latin 

12 ALL UP 2 YOUAcentura 
Featuring Akon 8 Wse, 
Mandel- Premium Latin 

13 MI CAMA HUELE A TI T5to "El 

Bambino "Featuring 2/on 8 
Lennox -Siente 

14 POR AMAR ACIEGAS 
Arcangel -Mas Flow /Machete 

15 SEXY ROBOTICA Don 
Omar- Machete 

16 CUERPO SENSUAL ROMO Ken- 

/ -Pina /Machete 
17 DIME SITE VAS CON EL 

Flex -EMI Televisa 
19 TU TE IMAGINAS De La 

Ghetto -Fight Klub 
Nation /Premium Latin 

19 NO ME DOY POR VENCIDO Luis 
Fons,Universal MUSIC Latin° 

20 LOBA Shakira- Epic /Sony 
Music Labn 

21 DEJAME ENTRAR 
Makano- Panama/Machete 

22 MANOS AL AIRE Ne / /yFUrtado- 
Nelstar/Unwersal Music Latino 

23 LLAMADO DE EMERGENCIA 
Daddy Yankee -El Cartel 

24 EL RITMO NO PERDONA 

(PRENDE) Daddy yankee -El 

Cartel 

25 TU NO EITES PARA MI 

biz 15.oartl biz 

Hot Latin Rhythm 
Songs Imprints 

U WV(4) 
2 MACHETE (12) 

3 PREMIUM LATIN (4) 
4 SONY MUSIC LATIN (16) 

5 SIENTE'6, 

Hot Latin Rhythm 
Songs Labels 

MACHETE (28) 

2 PREMIUM LATIN (6) 

3 UNIVERSAL MUSIC LATINO ( 78) 

4 SONY MUSIC LATIN (20) 
5 SIENTE (8) 

Hot Dance Club 
Play Artists 

p BEYONCE 

2 LADY GAGA Pamkne/ 

3 SOLANGE 
Wbrltl% 

4 THE PUSSYCAT DOLLS U), 

Interscope 
_ 5 KRISTINE W (3) Fly Agam 

6 PET SHOP BOYS (3) 
Asha /werks/Cap/lol 

7 MARIAN CAREY (3) 
Island /IDJMG 

8 MADONNA (2) Warner Bros. 

9 THE KILLERS (2) /stand /IDJMG 
10 LILY ALLEN (2) Cap,to/ 

=,7,74sonb111b4aN.blz 

Hot Dance Club 
Play Songs 

Q WHEN LOVE TAKES OVER 

Dav /d Guelta Featuring Kelly 
Rowland- Gum /ASlralweiks/ 
Capn°I 

2 WAKING UP IN VEGAS Katy 

Perry- Capitol 
3 BEAUTIFUL UR Deborah 

Cox-DECO/Image 
4 THE FEAR LA/YA //en- Capitol 
6 GIVE YOU EVERYTHING Erika 

Jayne -El - 

6 SEXY BITCHDavld Guee/a 
Featuring Akon -Gum/ 
Asiralwerk5 /Cap /tol 

7 I HATE THIS PART The Pussycat 

Dolls -Interscope 
8 LOVE ETC./IV Shop 

Boys- Asiralwerk5 /Capitol 
9 EVERYBODY SHAKE IT Ralph/ 

Rosario Featuring Shawn 

Chns/opher- Blueplate 19 T.O.N.Y. m -Music World/ 
10 HUSH HUSH The Pussycat Dolls Gell, 

Fea(urirg.A000le 20 BODY ROCK it na- Silver 

5cheezinger- Inerscope Lab, Noy 

TU BOOMArbu /ie- Hear /CMG 21 BOTTLE POP rlie Pussycat Dolls 
Ill SWEET DREAMS Beyonce- ks Daggs 

Music World /Columbia 
13 SHE WOLF Shak /ra -Sony Music - 22 BAD, BAD BOY The Perry Twins 

LatIn /Epic ,FFLc"a"tErs, N Hans-Perry Twins 

wB 14 RELEASE ME Agnes-King Island 23 VAYEnnoue /gles/as Featuring 

Rocky Star /NFM 
15 I'M NOT GETTING ENOUGH 

Ono -Mind Train /Twisted 
18 POKER FACE Lady Gaga - 

Streamllne /KonLive/ 
Cnerrytree / Interscope 

17 CELEBRATION 
Madonna- Warner Bros. 

15 SPACEMAN The Ki //eis- Island/ 
IDJMG 

Sean Garrett -Interscope 
24 DIVABeyonce -Music World/ 

Columbia 
25 MILLION DOLLAR BILL Whitney 

Houston- Arista /RMG 

.Iz cAnartappearsonblllboaztl.biz 

Hot Dance Club 
Play Imprints 
Pos.IMPRINT6,5 2,122 
El MUSIC WORLD (9) 
2 ISLAND (9) 
3 INTERSCOPE (7) 

4 ASTRALWERKS (6) 
5 CAPITOL(7) 

<M1an aPPears on bllNfoar4Alz 
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Hot Dance Club 
Play Labels 

INTERSCOPE (24) 
2 CAPITOL (IG) 

l ISLAND DEF JAM MUSIC 

GROUP (14) 

4 COLUMBIA (74) 

5 JIVE LABEL GROUP (9) 

Hot Dance 
Airplay Artists 

LADY GAGA (4) Streamline/ 
Konave/Cherrytree /Interscope 

2 KIM SOZZI (2) Ultra 

3 DAVID GUETTA(3)Gum/ 
Astralwerks Capitol 

4 ANNAGRACE(2)RObbns 
5 THE BLACK EYED PEAS (3) 

Interscope 
6 GURU JOSH PROJECT (I) Ultra 
7 BEYONCE(3)MUVC World/ 

Columbia 
B BRITNEY SPEARS .:1 Jwe/JLG 
9 MADONNA Bros. 

10 PINK (41, 

Hot Dance Airplay 

(O FEELVOUR LOVEK/m Suce, -Ultra 
2 POKER FACELady Gaga - 

5treamline/KOn Live/ 
Cherrytree /Interscope 

3 WHEN LOVE TAKES OVER 
()awl FeatunngKelty 

ROWlarid -GuVVAsI,4sserks/CapitoI 
4 LET THE FEELINGS GO 

AnnaGrace- Robbins 
6 INFINITY 2009 Guru Josh 

Proved -Ultra 
6 IMAGINATION/es-Ultra 
T EVERY WORD Ercola Featuring 

Damella- Nervous 
B DAV'N'NITEKrd Cud/ -Fools 

Gold /(: t C) IJ /Universal 

9 THE FEAR LI,AIIen- Capitol 
10 EVACUATE THE DANCEFLOOR 

Cas(.:. 1- obins 
11 MILES AWAY Madonna- 

Warner Bros. 

12 JUST DANCE Lady Gaga 
Featymc, ColbyODOnls- 

ntrnLNe /Cherrytree/ 

13 REMEMBER deadmau5 + 

[rap/ 

14 MEDICINE 11 m Leoni -Robbins 
E I GOTTA FEELING The Black 

Eyed Peas -Interscope 
N !HATE THIS PART The PVSSyC t 

Do //s- Interscope 

17 ONLY ONE Ch., I ake- Nervrr.. 
18 THE SOUND OF MISSI NGYOU 

Ameerah -Rm 

19 SOBERP,nk - I.. 
20 ANOTHER DAY 

May -Nerva,. 
21 IF YOU KNEW ,._..c 

22 ANGEL ON MY SHOULDER 

Kaskade Featuring Tamara -Ultra 
23 BEHIND Flanders -Ultra 
24 ME AND MYSELF Ben2/J 

Featuring Sushy- Nervous 
25 BOOM BOOM POW The HIV/ 

Eyed Peas- will.i.am /Intersce 

.biz appear,a NBBOL2.55 

Hot Dance 
Airplay Imprints 

Q ULTRA 
2 ROBBINS 

3 NERVOUS 

4 CAPITOL (4) 

5 INTERSCOPE (5) 

Hot Dance 
Airplay Labels 

Ii ULTRA (23) 

2 INTERSCOPE (73) 

3 ROBBINS02) 
4 NERVOUS (/O) 

5 CAPITOL (6) 

Top Dance/ 
Electronic Album 
Artists 
Par...-115,A1 Cnamealmtabd 
IO LADY GAGA (I) Streamline/ 

KOnLive /Cherrytree/ 
Interscope /IGA 

2 30HI3 (2) Photo Finish 

3 OWL CITY versal 

4 DJSKRIBBLE 
mrpeai . 

5 DEPECHE MODE 0) 

6 IMOGEN HEAP r. 

Megadhm 'c. A /RMG 
e LMFAO(I)Perry ROCk/wrrlsam/ 

Cherrytree / Interscope /IGA 
8 BEYONCE (/)Musk 

World /Columbia /Soay Music 
9 JASON NEVINS (2) Ultra 

10 TONY OKUNGBOWA (I) 
mnceoance/rhrlve 

Top Dance/ 
Electronic Albums 

IO THE FAME Lady Gaga - 
Streamline /KOnLiue /Cherrytme/ 
Interscope /IGA 

2 SLUMDOG MILLIONAIRE 

Soundtrack- Interscope /IGA 
3 WANT30M3 -Photo Finish 

4 OCEAN EYES Owl City- 
Universal Republic/UMRG 

5 SOUNDS OF THE UNIVERSE 

De000Te Mode -Mute/ 
Virgin /Capitol 

6 TOTAL CLUB HITS 2 DJ 
Skribble- ThriveDance /Thrive 

T ELLIPSE Imagea 

Heap -Megaphonic /RCA/RMG 
e PARTYROCKLMFAO- Party ROCW 

william /CMVrytree/Intersoope/1GA 

9 ABOVE AND BEYONCE: VIDEO 
COLLECTION & DANCE MIXES 

(EP)Beyonce -Music Wo, Id/ 
Columbia /Sony Music 

10 TOTAL DANCE 2009 Tony 

Okungbowa- ThriveDance /Thrive 
T METRO STATION Metro 

Station -Red Ink/Columbia 
12 SANTOGOLD Santogold- Lizard 

King /Downtown 
13 JASON NEVINS PRESENTS: 

ULTRA DANCE 10 Jason 
Nevins -Ultra 

14 -. KALA M I A. -XL /I nterscupe /IGA 
15 NOW THAT'S WHAT I CALL 

CLUB HITS VariousArtists -EM I/ 
Universal /Sony Musk 

16 TOTAL CLUB HITS 3OJ 
SWibble. ThriveDance /Thruu 

17 WAIT FOR MEMOby- Little 
Idiot /Mute 

18 INVADERS MUST DIE The 

Prodigy -Take Me To The 

Hospital /Cooking Vinyl 
M ONE LOVE Dam/ 

Guetta- Gum /Astralwerks 
20 JUSTDANCE Various 

Artists- Ultra /Island /IDJMG 
21 YES Pet Shop Boys- Astralwerks 
22 GOOD GIRL GONE BAD: THE 

REMIXES R /Tanna- SRP /Def 
Jam /IDJMG 

23 ULTRA.DANCE 09 Various 

Ultra 

24 RADIO RETALIATION Mew, 

25 10,, CLUB HITS 

Top Dance/ 
Electronic 
Album Imprints 

IO INTERSCOPE t» 
2 CHERRYTREE(3/ 
3 KONLIVE(8 

3 STREAMLINE 

5 PHOTOFINISH 

.biz "',,.,tapo ail1ae181.bl. 

Top Dance/ 
Electronic 
Album Labels 
Pox charted 

IO INTERSCOPE GEFFEN A&M (5) 
2 PHOTO FINISH (2) 

3 THRIVE (8) 
4 UNIVERSAL MOTOWN 

REPUBLIC GROUP (4) 
5 ULTRA (22) 

Top Dance/ 
Electronic Album 
Distributors 

ID UNIVERSAL (IS) 
2 INDEPENDENTS (96) 
3 EMM (20) 
4 SONY MUSIC (8) 

5 WEB (6) 
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i 

CHARTS 

Top Christian 
Album Artists 

In CASTING CROWNS (3) Beach 

Sheet/Reunlon/Provident- 
IntegrRy 

2 MARY MARY (DM, 
BlodWmtegdty /Colombia/ 
Provdent- Integrty 

3 CHRIS TOMLIN (2) 
Sixsleps/Sparro /EMI CMG 

4 MICHAEL W. SMITH (1) 

Reunion/Provident- Integrity 
5 THIRD DAY (2) 

Essenhal/Provident- Integrity 

6 SKILLET (3)Ardent/IN0/ 
Atlantic /ProwdenFlnte9rry 

7 JEREMY CAMP (1) BEC /EMI 
CMG 

8 HILLSONG (5)Hihson9/ 
Integey /Prov dent lntegey 

9 MERCYME(2)INO/Prowdent- 
Integet, 

10 RED(2)Essenl,a%Prov,denl- 
Integety 

Top Christian Albums 

Q WOW HITS 2009 L. i.rrus 
,. owtlent- 

2 THE SOUND ".,,,Mary -My 
,.< olumbla/Prow 

3 ANEW HALLELUJAH Michael 
lent- 

4 HELLO LOVE n- 

5 PEACE ON EARTH rang 
Crowns-Beach Streel /Reunion/ 
Providort-Integnty 

6 REVELATION TnlydDay- 

EssentÍal /Pr000ent- Integrity 
7 SPEAKING LOUDER THAN 

BEFORE Jeremy Camp -BE C/ 
EMI CMG 

8 AWAKE Swier- Ardent/ 
INO /Ananuc/ 
Provident -Integrty 

9 INNOCENCE INSTINCT 

Red- Essential /Prowdent- 
Inte9rity 

10 OVER AND UNDERNEATH 
Tenth Avenue North -Reunion/ 
(SUIS 0entInlegcty 

11 MY PAPER HEART Francesca 

BO I,sre/9- Fervent/Word -Curb 
12 WHAT IF WE Brandon Healh- 

Monomode / Reunion/ 
Prowdent- Integssy 

13 10MercyMe -INO/ 
Prowtlenl- Inte9rly 

14 THE PRIESTS The Priests -RCA 
Victor /Prowdent -Int i 

15 CITY OF BLACK & WHITE t' 
Kearrey-Awan 
e /EMI CMG 

15 THE CHRISTMAS COLLECTION 
Amy Grant -Amy Grant 
Productions /Sparrow /EMI CMG 

17 THE POWER OF ONE Israel 

HOU9h10e-Integnly/PrOwdenl- 
Integrlty 

18 NEW SURRENDER Anberher 
Universal Republlc/EMI CMG 

19 WITH ROOTS ABOVE AND 
BRANCHES BELOW The Devil 

Wears Prada- Ferret /Word -Curb 
20 KART JOBE Kan Jobe- Integrity/ 

Provident -Integrty 
21 CHURCH MUSIC David Crowder 

Band- S.steps /Sparrow /EM 
CMG 

22 UNNED:[A- O(O55//TRE_EARTH0, 
TEAH.JSUO rg-HIISOn9/ 

Inteyrty/Pr04Klent-Nleg-Iry 

23 WOW HITS 2010 VarwuS 

Artists -Word- Curb /Prowdent- 
Inte9rity /EMI CMG 

24 AUDIENCE OF ONE Heather 
Headley -EMI Gospel /EMI CMG 

25 THE ALTAR AND THE DOOR 

cbart.PnnVef .blllbaartl.biz 

Top Christian 
Album Imprints 

O REUNION 
2 SPARROW 

3 ESSENTIAL 

4 r 
5 INOE.. .. 

6 BEC 3) 

7 FERVENT (n) 

8 GAITHER MUSIC GROUP (25) 

9 PROVIDENT -INTEGRITY (3) 
10 SorSTEPS(10) 

Top Christian 
Album Labels 

0 PROVIDENT -INTEGRITY (62) 

2 EMI CHRISTIAN MUSIC GROUP 

(120) 

3 WORD -CURB (49) 
4 AMERICAN GRAMAPHONE (I) 

5 INFINITY (7) 

6 LUCID(2) 
7 MORMON TABERNACLE 

CHOIR (3) 
8 TIME LIFE (3) 

9 COMPASS,- 
lO MADACY:: 

Top Christian 
Album Distributors 

SONY MUSIC (59) 
aw 

2 EMM(l14) 
3 WEA(47) 
4 INDEPENDENTS (38) 
5 UNIVERSAL . 

Hot Christian 
Songs Artists 

0 TENTH AVENUE NORTH (2) 
Reunion /PLG 

2 CHRIS TOMLIN(4) 
5ixs501/Sperro ' /EMI CMG 

3 MATTHEW WEST(1) 
Sparrow /EMI CMG 

4 JEREMY CAMP (4)000/ 
Tooth &Alai( 

5 BRANDON HEATH (3) 
Monomode/ReuldOn/PLG 

6 THIRD DAY(21E538,68l/PLG 
7 PHILLIPS, CRAIG &DEAN (2) 

(NO 
8 FRANCESCA BATTISTELLI (4) 

Fervent/Word -CVrb 

9 JONNY DIAZ (1) INO 

10 TOBYMAC(2)FOreFront /EMI 
CMG 

Hot Christian Songs 

fij THE MOTIONS Matthew 

West -Sparrow /EMI CMG 

2 BY YOUR SIDE Tenth Avenue 
North- Reunion /PLG 

3 REVELATION SONG Phillips, 

Craig& Dean -INO 
4 THERE WILL BE A DAY Jeremy 

Camp- BEC /TOOIh & Nall 

5 I WILL RISE Ches Tome, 
Sixsteps/Sparrow/EMI CMG 

6 MORE BEAUTIFUL YOUJOnny 

Dráz -ISO 
e LEAD ME TO THE CROSS Chris 

And Conrad -PUR 

8 WAIT AND SEE Brandon Heath - 
MOnOmOde /Reunion /PLG 

9 BORN AGAINThIrdDay 

Featuring l ace, 
Mosley-Essential/FIG 

10 FREE TO BE ME Francesca 

Balhslelh- Fervent /Word -Curb 

11 IN THE HANDS OF GOD 
Newsboys -InpoP 

12 FINALLY HOME Mercynle-INO 

MARY MARY 
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13 HOLD MY HEART Tentff,enue 
North -Reu nlon/PLG 

14 REVELATION Third 

Day- Essenbai /PLG 

15 CITY ON OUR KNEES IObyMec- 
ForeFront /EMI CMG 

16 LAY'EM DOWN IVeedlobrealhe- 

AbantK'/Wad -Curb 

D GIVE ME YOUR EYESRrantlon 
Heath -Mona" PLG 

18 THE LOST GET FOUND 

19 LOSE MY SOUL .i.. 

MI CMG 

20 PERFECT PEOPLE '.ufat., 

21 CLOSER TO LOVE Mat Kearney 
Aware /Coln m bla /Inpop 

22 THE WORDS I WOULD SAY 

&dewalk Prophets- Fervent/ 
Word -Curb 

23 UNTIL THE WHOLE WORLD 
HEARS Casting Crowns-Heart 
Street /Reunion /PLG 

24 YOU FOUND ME Brg Dadrl, 
Weave- Fervent/Wowr. 

25 FORGIVEN AND LOVED 

Needham -Inpop 

.biz °n,,, nnPea,.o éñiéoam.biz 

Hot Christian 
Songs Imprints 

Q SPARROW (33) 

IRO (23) 

REUNION (18) 

ESSENTIAL CD 
FERVENT 04) 
BEC ': 

INPOP 

CURB 

9 FOREFRONT (IT) 

10 WORD -CURB (101 

Hot Christian Songs 
Labels 

III PROVIDENT LABEL GROUP (30) 
2 EMI CHRISTIAN MUSIC GROUP 

(40) 
3 150 (30) 

4 WORD- CURB(30) 
5 TOOTH &NAIL (]) 

6 INPOP (8) 
T CURB CO 

B VSR iI! 
9 INTEGRITY (9) 

10 BRASH -`i 

Hot Christian 
Producers 

O BROWN BANNISTER (16) 

ED CASH (13) 

IAN ESKELIN (12) 

DAN MUCKALA (5) 

HOWARD BENSON (4) 

BERNIE HERMS (6) 
STEPHEN B. WILSON (2) 

JASON INGRAM (14) 

CHRIS STEVENS (7) 

RUSTY VARENKAMP(II) 

.biz - PP nr. bllbna,ab. 

Top Gospel 
Album Artists 
POSARTIST 

Q MARY MARY My Block/ 
Colurni..i n-y MUSIC 

2 MARVIN SAPP(1) Verity/AG 
3 MBE & CECE WINANS (i) 

B&C/Malaco 
4 HEZEKIAH WALKER & LFC (1) 

Verity/AG 
5 ISRAEL HOUGHTON (2) 

Integrity /COlumbia/SOny Mune 
5 DONNIE MCCLURKIN (4) 

Verity/AG 
T HEATHER HEADLEY (/) EMI 

Gospel 

8 DONALD LAWRENCE (i) Quiet 
Water/Verity/AG 

9 LECRAE CI) Reach4nfir/Mc 
10 SHEKINAH GLORY MINISTRY 

(2) Kingdom 

Top Gospel Albums 

Q THE SOUND Mary Mary- My 
Block/Columbia/Sony Music 

2 WOW GOSPEL 2009 V O0us 

Artists -Word- Curb /EMI CMG/ 
Verity /JLG 

3 THIRSTY Marvinsape -Verity /JLG 
4 STILL BeBe& CeCe 

Winans- B&C /Malaco 
5 SOULED OUT Hezekah Walker 

& LFC -Verity /JLG 
6 THE POWER OF ONE Israel 

Houghton -Integnty /Colo mbla/ 

7 WE ALLAREONE(LIVEIN 
DETROIT). imMCClurkin- 

8 AUDIENCE OF ONE Heather 
Headley -EMI Gospel 

9 THE LAW OF CONFESSION, 
PART I Donal,: Lawrence 
Co. -Quiet Water/Venty /JLG 

10 REBEL Lecrae- Reach /Intinity 
11 WOW GOSPEL ESSENTIALS: 

ALL -TIME FAVORITE SONGS 
Various Artists -WOrd- 
Curb /Verity /EMI CMG 

12 THE TRANSFORMATION James 

HEZEKIAH WALKER 

WarldWide 
13 LOVE UNSTOPPABLE Fred 

Hammond -F Hammond/ 
Verity /JLG 

14 POUR MY LOVE ON YOU 

Juanita Bynum -Flow 
15 LIVE Smoke Nod ul- TreMyles/ 

EMI Gospel 

16 VOICES: THE ULTIMATE 

GOSPEL COLLECTION Various 
Artists- BET/SOny BMG Custom 
Marketing Group /Time Lite 

17 GOTTA HAVE GOSPELIR 
Various Artists- Intege ty/ 
Zomba /Columbia /Sony Music 

19 JUST THE BEGINNING Kurt Carr 
B The Kurt Carr 
Singers -KCG /JLG 

19 CRY YOUR LAST TEAR Bishop 
Paul B. Morton Presents The 

FGBCFMC- Teblllah/Lght 
50 WOW GOSPEL 2008 Various 

Arhsts -Word- Curb /EM 
CMG/Venly /JLG 

21 CRYSTAL AIKIN Crystal 
Mon -BE T /Verity /JLG 

22 STAND OUT Tye Tribbett 
G.A.- Columbia/Sony Music 

23 THE FIGHT OF MY LIFE Kirk 
Franklin -FO VO 5001 /GOSEO 

Cenlnc /JLG 
24 REVEALED Deitricck 

Haddon- Tyscot /Verity /JEG 

25 HOW I GOT OVER Vickie 
Winans -Destroy Joy 

chart aOesars on bitlboare.bis 

Top Gospel 
Album Imprints 

IO VERITY (27 ) 
rar 

2 COLUMBIA dO) 
3 MY BLOCK tI) 

4 EMI GOSPEL (8) 
5 BBC 0) 
6 INTEGRITY (IV 

7 WORD- CURB(4) 
8 BLACKSMOKE(4) 
9 REACH (3) 

10 EMI CHRISTIAN MUSIC GROUP 

ßJ 

Top Gospel 
Album Labels 

El JIVE LABEL GROUP , ,) 

2 SONY MUSIC (19) 

3 EMI GOSPEL(15) 
4 WORLDWIDE (4) 
5 MALACO (3) 
6 LIGHT (6) 
7 KINGDOM (4) 
8 TIME LIFE (6) 
9 INFINITY (2) 

10 EMI CHRISTIAN MUSIC 

GROUP (7) 

Top Gospel 
Album Distributors 

O SONY MUSIC r 

2 INDEPENDENTS 

3 EMM (I6) 
4 WEA(13) 
5 UNIVERSAL(!) 

Hot Gospel 
Songs Artists 

Q HEZEKIAH WALKERB LFC (I) 

panty /ICU 
2 JAMES FORTUNE &FIYA(2) 

Blayksmoke/WOr/dWde 
3 MARY MARY (31 My Block/ 

Columba 
4 MARVIN SAPP ry /JEG 
5 DONALD LAWRENCE( I) Ouret 

Water/Vera, 
6 SMOKIENORFUL 

TreMyles/EM;. 
7 MAURETTE BROWN-CLARK (I) 

AIR GOSpeF''.. 

9 KURT CARR B THE KURT CARR 

SINGERS (I) KCG /JLG 
9 KIERRA SHEARD (2) EMI 

Gospel 
10 BEBE &CECE WINANS (2) 

BBC/ alaco 

Hot Gospel Songs 

Q SOULED OUT Hezekrah Walker 
8 LFC- Verityr' 

2 BACK II EDEN 

3 PRAISE HIM IN ADVANCE 

4 GOD IN ME Mary Mary Feetur. 
KIerra "K,5(, Sheard -My 
Block/Columbia 

5 IT AIN'T OVER (UNTIL GOD 

SAYS IT'S OVER) Maurette 
Brown- Clark -AIR Gospel/ 
Malawi continued an pl 
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CHARTS 

from 550109 
6 I TRUST YOU James Fortune 

FIYA -Blacksmoke /World Wide 
T JUSTIFIED Smoke 

Nor /uI- TreMyles /EMI Gospel 
8 PEACE AND FAVOR REST ON 

US Kurt Carr& The Kur/ Carr 
Singers- KCG /JLG 

9 WAIT ON THE LORD Donnie 
',fraud, ,e Featuring Karen 
Clark- Sheard- Verily /JLG 

10 1 WOULDN'T KNOW YOU 

James Fortune & FIFA Featurin.r 
Keith "WOnderboy "Johnson & 

Nakrtta Fox -Blacksmoke/ 
World Wide 

E CLOSE TO YOU Bebe& CeCe 

Winans- BaC /Malaco 
12 GET UP Mary Mary -My 

Block /Columbia 

13 COVER 14E2103 With Fred 

Hammond. Smokie Norf /I AJ 
Moss -PAJAM /Gospo 
Centnc /JLG 

14 PRAISE HIM NOW KIP /ra 
Shea/Tr-EMI Gospel 

15 GOD IS ABLE Joe LeavellA Sf 
Stephen Temple Choir -Emtr0 
Gospel 

16 THEY THAT WAIT Fred 
Hammond Featuring John P 

Kee -F Hammond /Verity /JLG 
17 LEAD ME JESUS Greg O'Qum & 

Pendulum 

16 LIFT MY HANDS Arkansas 
Mass Choir- T /Emiro 

19 ALLI NEED boon Courtney 
r.. in -Spina lr. ". Music 

World 
20 JUST WANNA SAY c/ 

21 MY NAME IS VICTORY Jonathan 

22 NO BATTLE, NO BLESSING 

Shari Ad..r.rr -11I I'V/uty /JLG 
23 RESTOREDJMOSS- PAJAM/ 

24 JESUS IS LOVE 'eather Headley 

25 LORD PREPARE ME the West 

Angeles COG/C. Mass Choir -EMI 
Gospel 

.biz °óanaPPaa,zenél lee 4.ó1z 

Hot Gospel 
Songs Imprints 

El VERITY f7). 

2 BLACKSMOKE.'ï' 
3 MY BLOCK (2) 
4 EMI GOSPEL (4) 

5 AIR GOSPEL(7) 

6 EMTRO GOSPEL (5) 

7 INTEGRITY (3) 
e TREMYLES (7) 

9 KCG (1) 

10 QUIET WATER (3) 

Hot Gospel 
Songs Labels 

El JIVE LABEL GROUP (20) 
2 EMI GOSPEL (7) 

3 WORLDWIDE (5) 
4 MALACO 

5 COLUMBIA 
6 EMTRO GOSPEL ".1) 

7 INTEGRITY 

8 PENDULUM 

9 TYSCOT r.: 

10 MUSIC WORLD ). 

Hot Gospel 
Producers 

Q DONALD.LAW RENCE (6) 

2 WARRYN "BABY DUBS" 
CAMPBELL 

3 AARON W. LINDSEY(5) 
4 GRAPH ALEXANDER WARD (2) 

6 PAJAM (2) 
6 KEITH THOMAS(3) 
7 KURT CARR (D 

8 DANIEL WEATHERSPOON (4) 
9 JAMES FORTUNE (2) 

10 TROY SNEED(5) 

.biz charcappaarzonbinóa.a.61z 

Top Traditional 
Classical Artists 

Q THE PRIESTS - i.. A Odor/ 
Sorry OU/C 

2 LUCIANO PAVAROTTI (4) 
Decca/Unrn res GrouP 

3 PLACIDO DOM INGO (3)DG/ 

4 ANDRERIEU rire Rieu/ 

5 THE CISTERCIAN MONKS OF 
STIFT HEILIGENKREUZ 

6 ACADEMY OF SAINT MARTIN 

IN THE FIELDS . 

Clu y M.»ter works 
7 JOSHUA BELL (3) Sony 

Clu.' ,ny Masterworks 
8 LANG LANG <>OG/Universal 

9 RENEE FLEMING (2) 

Decca/V/rversal Classics Group 
10 ANNE -SOPHIE MUTTER (2) 

DG/UniversalClassics Group 

Top Traditional 
Classical Albums 

THE PRIESTS 'he POeSIS-RCA 

Victor r, Mus1C 

2 THE DUETS Luciano PavarOtl 
Decca /Universal ClaSSiCS Group 

3 AMORE INFINITO: SONGS 
INSPIRED... Plac/do Dom/ngo- 
DG /Universal Class CS Group 

4 CHANT: MUSIC FOR THE SOUL 
The Cistercian Monks Of Stilt 
Heiligenkreuz -Decca /Universal 
Classics Group 

5 V I VALDI: THE FOUR SEASONS 

Joshua Bell /Academy Of 51. 

Martin In The Fields-Sony 
Classical /Sony Masterworks 

B BACH: CONCERTOS Juba 

F,scher /Academy Of St Marlin In 

The F/e /dS-Deeca /Universal 
Classics GrOUR 

7 LIVE IN VIENNA Andre 
Rieu- Denon /SLG 

8 GREATEST HITSAndre 
Rieu- Denon/SLG 

9 CHOPIN: THE PIANO 

CONCERTOS Lang Lang/Vienna 
Philharmonic Orchestra 
(Mehfa)- DG /UniverShc Classics 

Group 

10 A CHRISTMAS FESTIVAL John 
Rulfenhe Cambridge 

'Segers/Farnham Youth 

Choir /Royal Phrlhermonrr 

Orchestra- C011egium 

R THE SOLOIST 

Soundtrack- DG /Unnm 
Classics Group 

12 THE MELODY OF RHYTHM: 

TRIPLE CONCERTO & MUSIC 

FOR TRIO Bela Fleck /Zakrr 
Hussain/Edgar Meyer A the 
Derrort Symphony Orchestra 

(8latkin) -E1 

13 FOUR LAST SONGS /STRAUSS: 

SONGS & ARIAS Renee 

Fleming/MUnchner 
PhilhamWmker Orchestra 
(Thelemann)- Decca /Uniyersal 

Classics Group 
14 IN PRINCIPIO Arvo Part -ECM 

New Series /ECM /Universal 

Classics Grr,.io 

15 SOUVENIRS : a 

Neueier versa!Classics 

Top Traditional 
Classical Imprints 

Q RCA VICTOR (II) 

2 DECCA (24) 

3 DEUTSCHE 

GRAMMOPHONE (32) 

4 SONY CLASSICAL (8) 
5 DEMON (5) 

Top Traditional 
Classical Labels 

Oau0u rmrtermts) 

El UNIVERSAL CLASSICS 
GROUP (64) 

2 SONY MUSIC0) 
3 SONY MASTERWORKS 06) 
4 SAVOY LABEL GROUP (S) 

5 BLUE NOTE LABEL GROUP nr) 

Top Classical 
Crossover Artists 

IO ILDIVO 

www.americanradiohistory.com

www.americanradiohistory.com


E YO -VO MA (7) Sony 
Classical/Sony Masterworks 

4 STING (1) 

Cherryt /DG/Universal 
Class/CS Group 

5 SARAH BRIGHTMAN (3) 

Manhattan /BLG 
6 PAUL POTTS (2) 

SYCO /Columba/Sony Music 

2 DAVID GARRETT a) 
Dacca/Universal Classics Group 

E MORMON TABERNACLE CHOIR 

(5) Mormon Tabernacle Choir 

8 ORCHESTRA AT TEMPLE 

SQUARE (S) Mormon 
Tabernacle Choir 

10 JOSH GROBAN Il) 
143 /Reprised rrer Bros. 

Top Classical 
Crossover Albums 

Q THE PROMISE / /Dwo -SYCO/ 
Columba /Sony Music - 

2 INCANTO Andrea Bocelr- 
Sugar /Decca 

3 MY CHRISTMAS Andrea 
VocellI- Sugar /Decca 

4 YO -VO MA & FRIENDS: SONGS 

OF JOY & PEACE Yo-Yo 

Ma -Sony Classical /Sony 
Masterworks 

5 IF ON A WINTER'S NIGHT... 

Stine-Cherrytree /DG /Universal 
Classics Group 

6 A WINTER SYMPHONY Sarah 

Brightman- Manhattan /BLG 
7 THE BEST OF ANDREA 

BOCELLI: VIVERE Andrea 
Bocele- Sugar /Decca /Universal 
Classics Group 

8 PASSIONE Paul 

Potts -S VCO /Columbia/SOny 
Music 

9 DAVID GARRETTDa /ic/ 
Garrett- Dacca/Universal 
Classics Group 

10 COME, THOU FOUNT OF 
EVERY BLESSING: AMERICAN 
FOLK HYMNS & SPIRITUALS 
Mormon Tabernacle Choir/ 
Orchestra Al Temple Square 
(Wlberg)- Mormon Tabernacle 
Choir 

R VIVERE LIVE IN TUSCANY 
Andrea Bocelli- Sugar /Decca/ 
Universal Classics Group 

12 PRAISE TO THE MAN: SONGS 

HONORING THE PROPHET 

JOSEPH Mormon Tabernacle 

Choi /Orchestra At Temple 

Square (VV//berg) -Mormon 
Tabernacle Choir 

13 SYMPHONY Sarah Brightman - 
anhattan /BLG 

la SYMPHONY: LIVE IN VIENNA 
.ran 
nghtman- Manhattan /BLG 

15 AWAKE LIVE Josh Groben -143/ 
tip. Warner Bros. 

Top Classical 
Crossover Imprints 

O SUGAR (5) 
2 COLUMBIA NJ 
2 SVCO (4) 
4 SONY CLASSICAL(8) 
5 MANHATTAN (3) 

Top Classical 
Crossover Labels 

ID 5ONV MUSIC (f) 
2 DECCA(6) 
3 5ONV MASTERWORKS (17) 

4 UNIVERSAL CLASSICS 
GROUP (10) 

5 BLUE NOTE LABEL GROUP (6) 

Top Traditional 
Jazz Artists 

li MICHAEL BUGLE 
143 /Reprise /Warnei -- 

2 HARRY CONNICK, JR. 

Columbia/Sony Musk 
3 DIANA KRALL (2) Verve/V( 

4 FRANK SINATRA (6) Frank 
Sinatra Enlerprises/Reprise 

5 TONY BENNETT(4) 
RPM / Columbia/Sony Music 

6 BARBRA STREISAND (I) 
Columbia/Sony Music 

e MELODY GARDOT (3) Verve/VG 

6 NAT KING COLE (2) Capitol 
9 THE COUNT BASIE BIG BAND 

(l) RPM / Columbia/Sony Musk 
10 NATALIE COLE (2) 

DMI /Aldo /Rhino 

Top Traditional 
Jazz Albums 

mp vubei 

In CRAZY LOVE MIchaelBUble- 
143 /Repr,se/Warner Bros. 

2 QUIET NIGHTS Dona Kral/- 
Verve/VG 

3 WHAT A NIGHT/ A CHRISTMAS 
ALBUM Harry Connick. 
Jr- Columbia/Sony Music 

4 ASWINGIN' CHRISTMAS Tory 

Bennett F rung The Count 
Basie Bg Bard- RPM /Cdu mbia/ 
Sony Music 

5 YOUR SONGS Harry Connick, 
Jr- Columbia /Sony Music 

6 LOVE IS THE ANSWER Barba 
Streisand- Columbia /Sony 
Music 

e SEDUCTION: SINATRA SINGS 
OF LOVE Frank S,nar -.. kr :na 
Sinatra Entero,.... - 

8 MICHAEL RUBLE MEETS 

MADISON SQUARE GARDEN 

9 NBC SOUNDS OF THE SEASON: 
THE NAT KING COLE HOLIDAY 
COLLECTION (EP) NU : 

Cole- NBC /EMI Special Markets 
10 MV ONE AND ONLY THRILL 

Melody Gardot- Verve /VG 

R LIVE AT THE MEADOWLANDS 
Franks, ro/ro- crank Sinatra 
Enterprises /Concord' 

12 STILL UNFORGETTABLE 
Natalie Cole -DMI /Atco /Rhino 

13 BARE BONES Madeleine 
Peyrou,- Rounder 

4 TWO MEN WITH THE BLUES 
Willie Nelson Wynton 
Marsalis -Blue 5010 /BLG 

5 ITALIA Chns Both- Cblumbia/ 
Sony Music 

. mart apaaarsonblll0oaO.bl 

Top Traditional Jazz 
Album Imprints 

ID COLUMBIA (9)aß 
2 VERVE(9) 
3 REPRISE(4) 

MICHAEL 
RUBLE 

4 144 

5 FRANK SINATRA 

ENTERPRISES (5) 

.lin chan FPaar:otilimo..e.bb 

Top Traditional Jazz 
Album Labels 

N SONY MUSIC (IV 

2 WARNER BROS. (8) 
3 VERVE GROUP (9) 

4 CONCORD()]) 
REPRISE (I) 

- chart aapears oc billhoa,a biz 

Top Contemporary 
Jazz Artists 

O CHRIS BOTTI ..inbia /Sony 
Music 

2 BONET JAMES (1) Concord 
3 KENNY G(3) 

Starbucks/Concord 
4 ESPERANZA SPALDING (]V 

Heads UP 
5 VANESSA WILLIAMS (i) 

Concord 
6 FOURPLAY(f) Heads Up 

7 BERNIE WILLIAMS(7) 
Reform /Rock Ridge 

3 BELA FLECK OTHE 
FLECKTONES (V Rounder 

9 DAVE KOZ (I) Caodol 
10 GEORGE BENSON (1) 

Monster/Concord 
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TOP 
CONTEMPORARY 
JAZZ ALBUMS 

CHRIS BOTTI: IN BOSTON Chos 

3ottl- Columbia /Sony Music 

2 SEND ONE YOUR LOVE 

Bone, James- Concord 
3 RHYTHM ROMANCE 

Kenny G- Starbucks /Concord 
4 ESPERANZAESperanza 

Spalding -Heads Up 

5 THE REAL THING Vanessa 

Williams -Concord 
6 ENERGYFOUrplay -Heads Up 

7 MOVING FORWARD Bernie 

Williams- Reform /Rock Ridge 
B JINGLE ALL THE WAY 

Bela Fleck& The 

Flecktones- Rounder 
9 GREATEST HITS 

Dave Fez- Capitol 
10 SONGS AND STORIES George 

Benson -Monster /Concord 
11 MODERN ART The Rippingtons 

Featuring RussF man - 
Peak/Concord 

12 REBOUND Wayman 

Tisdale- Rendezvous 

13 RIVER: THE JONI LETTERS 

Herbie Hancock- Verve /VG 
14 CHRISTMASAIJarreau -Rhino 
15 NEW BEGINNINGS 

Ski Johnson -Wide -A -Wake 

.biz mart aDPears on MIIleaN.biz 

Top Contemporary 
Jazz Album Imprints 

fi COLUMBIA I, 

2 HEADS UP (16) 

3 CONCORD (4) 

4 PEAK (9) 

5 STARRUCKS (2) 

.biz 

Top Contemr 
Jazz Album 

p 
Laobelary s 

Q CONCORD (20) 

2 SONY MUSIC (2) 
3 HEADS UP 09) 
4 SHANACHIE (13) 

5 VERVE GROUP(5) 

t,a PP a.. 0 61116Pa.4.Pla 

Hot Smooth 
Jazz Artists 

O BONEY JAMES (3) 

Concord /CMG 
2 EUGE GROOVE (3) Narada 

Jazz/Capifol 
3 WALTER BEASLEY (1) Heads Up 

4 DAVE KOZ (3) Capitol 

5 JACKIEM JOYNER /)Artistry 
6 RICHARD ELLIOT(?)Arristry 
e OLI SILK n'Rhythm 

8 MICHAEL LINGTON :2) 

ucii'...: 
9 TIM BOWMAN (. '1 :0010'0' 

Rhythm 
10 WARREN HILL, evolution /E7 

Hot Smooth 
Jazz Songs 

IO STEADY AS SHE GOES Walter 
Beasley -Heads Up 

2 I'M WAITING FOR YOU Jackiem 
Joyner-Artistry 

3 RELIGIFY£uge Groove- Narada 
Jazz /Capitol 

4 CHILL OR BE CHILLED Oh 

Silk- Trippin 'n' Rhythm 
5 MOVE ON UP Richard 

E11iot- Artistry 
6 STOP, LOOK, LISTEN (TO YOUR 

HEART) Bony 
James -Concord /CMG 

7 SWEET SUNDAYS gm 
Bowman- Tnppin O. Rhythm 

6 LA DOLCE VITA Warren 
Hill -Evolution /EI 

9 YOU AND I Michael 

Lington- NUGroove 

10 LET'S GET ON IT Kim 
Waters- Shanechie 

11 FORTUNE TELLER 

Fourplav -Heads Uo 

12 GO FOR IT Bernre 

Williams- Reform /Rock Ridge 

13 BADA BING Dave Kw Featunny 
Jet t Golub- Capitol 

14 TALK OF THE TOWN Darren 
Rahn -Nu Groove 

15 WHO WILL COMFORT ME 

Melody Gardot -Verve 

.4é.rt:wslon éñitié;.e.m: 

Hot Smooth 
Jazz Imprints 
Pos.IMPPINT6, Charted 

Q HEADS UP (14) 

2 TRIPPIN 'N' RHYTHM (7) 

3 CONCORp,(9) 
4 PEAK (14) 

5 ARTISTRY (4) 

Hot Smooth 
Jazz Labels 

Ii CONCORD MUSIC GROUP (24) 
2 CAPITOL(9) 
3 HEADS UP (14) 

4 TRIPPIN 'N' RHYTHM (7) 
5 ARTISTRY(4) 
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Top Pop 
Catalog Artists 

i 
D MICHAEL JACKSON (13) 

MJJ/Eoic/SOnyMusic 
3 THE BEATLES(16)Apple/Cap/tot 

3 JOSH GROBAN (2) 
743/Repose/Warner Bros. 

4 MICHAEL RUBLE (4)143/ 
Repose/Warner Bros. 

5 TRANS -SIBERIAN ORCHESTRA 

(3) Lava/AG 

6 AMA (3) Pola /PolydO /UMe 
7 JOURNEY(2) 

Columb,a/LegaCy /Sony M.. 
8 JACKSON 5/THE JACKSONS 

(5)Metown/UMe 
9 GUNS N. ROSES (2) Geffen /IVA 

10 BOB MARLEY AND THE 

WAILERS (I) Tuf(GOng/ 

Top Pop 
Catalog Albums 

D NUMBER ONES 

Jackson -,' 
2 THRILLER 

F 

3 THE ESSENTIAL MICHAEL 

JACKSON Mime.,1,550on- 
Epic /Legacy/Sony Music 

4 NOEL Josh Groban -143/ 
Reprise/Warner Bros. 

5 OFF THE WALL Michael 
Jackson -Epic /Legacy /Sony 
Music 

6 BAD Wheel Jackson -Epic/ 
Legacy /Sony MUSic 

T JOURNEY'S GREATEST HITS 
Journey -Columbia /Legacy /Sony 
Music 

6 GOLD - GREATEST HITS 

ABBA -Polar /POlydor /UMe 

9 GREATEST HITS Guns N' 

Roses- Geffen /IGA 
10 LEGEND: THE BEST OF BOB 

MARLEY AND THE WAILERS 

Bob Marley And The Walers - 
Tuff Gong/ISland/UMe 

11 DANGEROUS Wheel JoCL' 

Epic /Legacy /Sony Musìc 

12 ALL THE RIGHT REASONS 
Nickelback- Roadrunner 

13 CHRONICLE THE 20 GREATEST 

HITS Creedence Clearwater 
Revival -Fantasy /Concord 

14 SOME HEARTS Carrie 

Underwood -I9 /Arista 
Nashvllle/SMN 

IS BACK IN BLACK AC /DC -Epic/ 
Legacy /Sony Music 

16 ABBEY ROAD The Beatles- 
Apple /Capitol 

17 RIOT! Paramore -Fueled By 

Ramen /AG 

N THE ULTIMATE COLLECTION 

Jackson S- Motown /UMe 
19 ENJOY THE RIDE 

Sugarland -Mercury 
Nash, :Ile /UMON 

20 WICKED Origme, Broadway 
Cast Recording -Dacca 
Broadway /Dacca 

21 THE LOST CHRISTMAS EVE 

nansSibedan Orchestra - 
Lava/AG 

22 IT'S TIME fiche, BUble -143/ 
Reprise /Warner Bros. 

23 SGT. PEPPER'S LONELY T. 

HEARTS CLUB BAND The 

Beatles -Apple /Capitol 
24 JERSEY BOYS Original 

Broadway Cast 
Recording -Rhino 

25 GREATEST HITS Tom Petty And 
The Heartbreakers- Geffen /UMe 

.blz,Aha[ pp rsonbillbozru6ir 

Top Pop 
Catalog Imprints 

Q EPIC (25) 

2 LEGACY (21) 

3 APPLE (16) 

4 MJJ (4) 
5 REPRISE (il) 

.biz .."nzHappe.,. _, bRlbpar4.bl. 

Top Pop 
Catalog Labels 
Po. LABEL /no 0,1P0 

SONY MUSIC (57) 

2 CAPITOL(33) 
3 WARNER BROS. (24) 

4 UNIVERSAL MUSIC 
ENTERPRISES (45) 
ATLANTIC GROUP (13) 

Top Pop Catalog 
Distributors 

Q SONY MUSIC (97) 

e WEA(58) 
3 UNIVERSAL (.'S: 

4 EMM(50) 
5 INDEPENDENTS 

Hot Alternative 
Artists 

Q KINGS OF LEON 

2 SHINEDOWN 
3 RISE AGAINST 

DGC /lute's, 
4 ANBERLIN ial 

5 SILVERSUN PICKUPS (2) 

6 INCUBUS, I) Immortal /Epic 
7 GREEN DAY (3) Reprise 

8 CAGE THE ELEPHANT(2) 
DSP /Jlve/AG 

9 THE OFFSPRING (3) Columbia 
10 SEETHER(2) Wind -up 

Hot Alternative 
Songs 

0 USE SOMEBODY 0f 
Leon- RCA /RMG 

2 FEEL GOOD DRAG 

Anberlin- Universal RepubtiC 

3 PANIC SWITCH SIIUersun 

Pickups- dangerbird 
4 SEX ON FIRE Kings Of 

eon- RCA /RMG 

5 SECOND CHANCE 

6 NEW DIVIDE 

l AIN T NO REST FOR THE 

WICKED 

5 LOVE HURTS 

9 DON'T CARE -poca yooca 
Oonner -20- 

10 KIDS umbia 
11 AUDIENCE OF ONER,se 

Against -UGC /Interscope 
12 SOMETIME AROUND 

MIDNIGHT Toe Airborne Toxic 

Even) -Majordomo /Snouts. 

Factory /Island /IDJMG 
13 SAVIOR Rise 

Aga,nsl- DGC /Interscope 
14 KNOW YOUR ENEMY Green 

Day- Repose 
15 LIFELINE Papa 

Roach- DGC /Interscope 
16 UPRISING Muse- Helium- 

3 /Warner Bros. 

17 YOU'RE GONNA GO FAR, KID 
The Offspring -Columbia 

18 NO YOU GIRLS Franz 

Ferainand- Domino /Eplp 
19 NOTION Kings Of 

Leon -RCA /RMG 

20 JARS LRve - -E P,c 

21 DECODE Paramore -Fueled By 

Ramen /Chop Shop /RRP 

22 BREAKDOWN Seether -Wintl- 
up 

23 21 GUNS Green Day- Reprise 

24 CARELESS WHISPER 

Seether- Wlnd -up 
25 THE FIXER Pearl 

Jam- MOnkeywrench 

ñaN.PP.,r.,néñm>=am.bl: 

Hot Alternative 
Imprints 

Q DGC (2).a,ie 
mms 

2 RCA (7) 

3 ATLANTIC CO) 

4 REPRISE O 

5 COLUMBIA (6) 

.biz 

Hot Alternative 
Labels 
Por.LABEL (No Chart e 17. 
Q INTERSCOPE(22) 
2 RCA MUSIC GROUP (7) 
3 EPIC (10) 

4 CAPITOL (IS) 

5 JIVE LABEL GROUP (6) 

Hot Heritage 
Rock Artists 

SHINEDOWN (3)AllanhC 
2 NICKELBACK(4) 

Roadrunner /RRP 

3 THEORY OF ADEADMAN(4) 
604/Roadrunner/PPP 

4 METALLICA (4) Warner Bros. 

5 AC /DC (4)Columba 
6 DISTURBED(3)Reonse 
T SAVING ABEL (2) 

dco/Vrgr/CapROI 
e SEETHER (2)WInd -Up 

9 LINKIN PARK(I)Machine 
-P/Worner Bros 

10 PAPA ROACH ^` 

Hot Heritage 
Rock Songs 

SECOND CHANCE 

Shinedown- Atlantic 
2 SOMETHING IN YOUR MOUTH 

Nickelback- Roadrunner /RRP 
3 SOUND OF MADNESS 

Shinedown -Atlantic 
4 NEW DIVIDE t inkin Park - 

Machine ShOR/Warner Bros. 
5 LIFELINE Papa Roach -DOC/ 

Interscope 
8 HATE MY LIFE Theory Of 

00000an- 604 /Roadrunner /RRP 

e BURN IT TO THE GROUND 
Nickelback- Roadrunner /RRP 

8 CYANIDE Metallica- 
Warner Bros. 

9 CHAMPAGNE Cav0-Repr,se 
10 BAD GIRLFRIEND Thoonr, OfA 

Deadman- 604 /ROu, ESP 

continued -E114 
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11 WHISKEY HANGOVER 

12 INDESTRUCTIBLE 
Disturbed- Reprise 

13 I DON'T CAREApocalypu 
',Adam Gonfler -20- 

IIG 
14 ROCK ROLL TRAIN 

olumbia 
15 BREAKDOWN Seether -Wind- 

16 DO WHAT YOU DO 

18 DROWNING (FACE DOWN) 

20 KNOW YOUR ENEMY Green 

21 BROTHER 

22 BIG JACK Columbia 

23 0H YEAH toot- Redline 

24 OVERCOME 1- WlOd -up 
25 18 DAYS ).. 

Abel -Skidorn/ Virgin /Capitol 

Aban Per 
renten of tbis 

appears an b1116oaM.Mz 

Hot Heritage 
Rock Imprints 

U ROADRUNNER (12) 

2 ATLANTIC (4) 
3 REPRISE (8) 
4 WIND -UP(3) 
5 WARNER BROS. - l 

.biz mnhoara.blz 

Hot Heritage 
Rock Labels 

0 ROADRUNNER PROMOTIONS 
02) 

2 ATLANTIC (12) 

3 REPRISE(8) 
4 WARNER BROS. (9) 
5 CAPITOL(3) 

biz billboartl.blz 

Hot Active 
Rock Artists 
Pos ARTIST 

lf] SHINEDOWN 
2 MUDVAYNE 

3 NICKELBACK 
Roadrun, 

4 DISTURBED .. 

3 METALLICA ee Bros. 

7 THEORY OF ADEADMAN 4) 

604 /Roadrunner, .- 

9 SAVING ABEL 

Hot Active 
Rock Songs 

1a DO WHAT YOU DO 

Mudvayne -Epic 
2 SOUND OF MADNESS 

SI000SUwn- Atlantic 
3 SECOND CHANCE 

SI1,nedown- Atlantic 
4 CHAMPAGNE Cavo- Reprise 

5 DEAD MEMORIES 

5 /rpkn01- ROadrunner/RRP 

6 LIFELINE Papa 
Roach -DGC /Interlope 

7 NEW DIVIDE Orkin Park- 
Machne Shop /Warner Bros. 

WHISKEY HANGOVER 
Godsmack- Universal Republic 
THE NIGHT Disturbed- Reprise 

10 SOMETHING IN YOUR MOUTH 

Nickelback- Roadrunner /RRP 
11 YOU'RE GOING DOWNSicE 

puppies- RM R /Vrtgin /Capitol 
12 JARS Chevelle -EPIC 

13 INDESTRUCTIBLE 
Disturbed- Reprise 

14 HATE MY LIFE Theory OfA 
Deadman- 604 /Roadrunner /RRP 

15 BREAKDOWNSeether -Wind- 

JP 
16 BURN IT TO THE GROUND 

cxelback- Roadrunner /RRP 
17 CYANIDE Metalhca- Warner 

Bros 

IB I GET OFF Halesrorm- Atlantic 
19 37 STITCHES Drowning Roo, 

Eleven tiwen 
20 TWO WEEKS All That RemaIns- 

8 

9 

21 IDON'T CARE +ralyphca 

22 CHECK MY BRAIN AhceIn 

23 I WILL NOT BOW 8,2RIOn9 
pod 

24 DROWNING (FACE DOWN) 
.furl- Skiddco/ 

25 SCREAM ".<)ed 

- apeleas /Warner 

.biz Pnaro>ppeanonbnlbo.ra.m: 

Hot Active 
Rock Imprints 

U ROADRUNNER (14) 

2 REPRISE(9) 
3 ATLANTIC(5) 
4 EPIC(4) 
5 VIRGIN(9) 

.biz :ialappearsonblllboatl.blz 

Hot Active 
Rock Labels 

D ROADRUNNER 
PROMOTIONS ((4) 

2 ATLANTIC (IO) 

3 CAPITOL (C) 
4 INTERSCOPE (20 
5 REPRISE (IO) 

® zka=ragrson blllboard.blz 

Hot Triple A Artists 
Pos.ARTIST (No OW. 
O SNOW PATROL (3) Porydor/ 

Fiction /GeYen/Interscope 
2 U2(3) /s /and//nterscope 
3 KINGS OF LEON (3)RCA/RMG 
4 COLDPLAY (3) Capitol 
5 DAVE MATTHEWS BAND (3) 

Barra Rags/RCA/RMG 
6 JAMES MORRISON (2) Polydar/ 

Interscope 
7 THE FRAY(2)Eolc 
8 DEATH CAB FOR CUTIE (4) 

Atlantic 
9 ERIC HUTCHINSON (2) Let's 

Break/Warner Bros. 
10 GREEN DAY 

Hot Triple A Songs 

O USE SOMEBODY Kings Of 
Leon -RCA /RMG 

2 CRACK THE SHUTTERS Snow 

Pat rol- POlydor/ Fiction /Geffen/ 
Interscope 

3 NOTHING EVER HURT LIKE 

YOU James Morrison - 
Polydor /Interscope 

4 YOU FOUND ME the Fray -Epic 
5 FUNNY THE WAY IT IS Dave 

Matthews Band -Boma 
Rags /RCA/RMG 

6 LIFE IN TECHNICOLOR II 

2 FUGITIVE <I Gray -Mercer 

B MAGNIFICENT 
U2 -Is0 ',cope 

9 YOU ARE THE BEST THING Ray 

A /RED 
10 CLOSER TO LOVE Mat 

9earr,- 
11 21 GUNS Green Day -Repose 
12 YOU NEVER KNOW 

WiICe- NonesucD/Warner Bras. 

13 MAYBE Ingrid Michaelson -Cabin 

24 /01ginal Signal /Universal 

Motown 

14 I'LL GO CRAZY IF I DON'T GO 

CRAZY TONIGHT U2 -I 

stand /Interscope 
16 WHY I AM Dave Matthews 

Band -Berne Rags/RCA /RMG 

16 ROCK AROLL EOcHUtch,nson- 
Let's Breek/Warner Bros, 

17 FALLIN' FOR YOU ColUIe 

Caillat- Universal Republic 

18 WORKING ON A DREAM Bruce 

Springsteen- Columbia 
15 THE FIXER Pearl 

Jam- MOOkeUwrench 

20 AIRSTREAM DRIVER 

Gomez-MO/RED 
21 LITTLE BRIBES Death Cab For 

Cube- Barsuk /Atlantic 
22 LOVERS IN JAPAN 

COldolay- Capitol 
23 DON'T WANNA CRY Pete 

Yorn- Columbia 
24 WE LET HER DOWN Chris 

lsaak- Wicked Game /Repose 
25 OK, IT'S ALRIGHT WITH ME 

Eric Hutchinson -Let's 
Break/Warner Bros. 

Rtleepereersìonoftbis en epceers anblllbwrdblz 

Hot Triple A Imprints 

ORCA(8) 
wdn 

2 ISLAND (6) 
3 ATLANTIC(]) 
4 POLYDOR(5) 
5 COLUMBIA(6) 

biz nillboarE.blz 
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Hot Triple A Labels 

Q INTERSCOPE (14) 

2 COLUMBIA (72) 

I RCA MUSIC GR0UP (8) 
4 CAPITOL (9) 

5 ATLANTIC(/I) 

.biz ` aHaPPear,o el6etl.bl. 

Hot Mainstream 
Top 40 Artists 

LADY GAGA 

tree/ 

3 THE BLACK EYED PEAS 

3 BEYONCE ,1) Music 
n,a 

4 BRITNEY SPEARS (5). five/AG 
5 TAYLOR SWIFT I, Brg 

6 PINK 

e KELLY CLARKSON (3) 

8 KATY PERRY (4) Capitol 

9 T.I. IV,sfle /Atlantic 
10 KANVF WEST 

Hot Mainstream Mainstream 
Top 40 Songs 

0 GIVES YOU HELL - neAl /- 

DPr o. Do, _ cope 
2 JUST DANCE Lady Gaga 

Featuring Colby 
O- DOnrs- Streamline /KOnLIve/ 

Cherrytree /Interscope 
3 I GOTTA FEELING The Black 

E dPeas- Interscope 
4 POKER FACE Lady 

Gaga- Streamline /KOnLwk. 
Cherrytree /Interscope 

5 YOU BELONG WITH ME 

Taylor Swift -Big 
Machine / Universal Republic 

6 BOOM BOOM POW The Black 
Eyed Peas-mil. am /Interscope 

T RIGHT ROUND Flo Rrda -Poe 
Boy/At anbc 

8 LOVE STORY Taylor Swig -Big 
Machine /Universal Republic 

9 MY LIFE WOULD SUCK 

WITHOUT YOU Kelly 

Clarkson -19 /RCA /RMG 
10 YOU FOUND ME The Frey -Epic 
11 USE SOMEBODY Kings Of 

Leon -RCA /RMG 

12 WAKING UP IN VEGAS 

Katy Peny- Capitol 
13 CIRCUS Barney Spears- 

Jlve /JLG 

14 DOWN Jay Sean Featuring Lil 
Wayne -Cash Money/ 
Universal Republic 

15 LIVE YOUR LIFE rl. Featuring 
Rihanna -Dal Jam /Grand 
Hustle /I DJOG /Atlantic 

16 DON'T TRUST ME 30/4,3 -Photo 
Finish / Atlantic /RRP 

17 SOBER P,nk- LaFace /JLG 

18 HALO Beyonce -Music 
World /Columbia 

19 SINGLE LADIES (PUT A RING 

ON IT) Beyonce -Music 
World/Columbia 

20 SECOND CHANCE 

Shrnedown -Atlantic 
21 KNOCK YOU DOWNK0- 

FeatunngKanye WOO, : 

1 

CHARTS 

YO- Mosley /Zone 4 /Interscope 
22 LOVEGAME Lady 

Gaga -Streamline /KOnL ive /Cher 

23 DEAD AND GONE Il. Featuring 
iberlake- Grand 
dnUt 

34 HEARTLESS Kanye Wes( -ROC- 

Def Jam/IDJMG 
as PARTY IN THE U.S.A. Miley 

-Hollywood 

.biz appea onblllbaartl.L,e 

Hot Mainstream 
Top 40 Imprints 

Q JIVE (IJ 
2 ATLANTIC "' 
3 MUSIC WORLD (4) 

4 RCA (8) 

S REF JAM 03) 

chart appears on blllbpardblz 

Hot Mainstream 
Top 40 Labels 

Q INTERSC0PE (25) 
2 JIVE LABEL GROUP (I]) 
3 RCA MUSIC GROUP (13) 

4 UNIVERSAL REPUBLIC (14) 

5 ISLAND DEF JAM MUSIC 
GROUP (20) 

.biz ,e,r,t",mú`éó:m.bla 

Hot Adult 
Top 40 Artists 

Q PINK 

2 THE FRAY 

3 NICKELBACK 

4 KATY PERRY ,pao/ 

5 DAUGHTRY . RCA/RMG 

6 KELLY CLARKS0N (3) 

7 TAYLOR SWIFT (3)Brg 
Mnoh,ne /Universal Republic 

S DAVID COOK (2) 19 /RCA/RMG 

10 THE ALL -AMERICAN REJECTS 

Hot Adult 
Top 40 Songs 

PozTITLE 

Q YOU FOUND ME 

2 NO SURPRISE 

3 USE SOMEBODY I 

lee' -I 

4 PLEASE DON'T LEAVE ME 

5 GOTTA BE SOMEBODY 
. ...bonne, /RRP 

6 GIVES YOU HELL "eAll- 
mghouse/ 

7 HER DIAMONDS Rob 

Emblem /Atlantic 
8 SOBER l'mk- LaFece /JLG 
9 SECOND CHANCE 

Sh,nedown -At lent,c 

tontinuetl on >,116 
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10 MY LIFE WOULD SUCK 

WITHOUT YOU Kelly 

Clarkson -19 /RCA /RMG 
Il LOVE STORY Tylo(Swrft -Big 

Machine / Umversal Republic 

12 HOT N COLD Katy Play- Capitol 
13 IF TODAY WAS YOUR LAST DAY 

N,Ckelback- Roadrunner /RRP 

14 FALLIN' FOR YOUCOIbie 
fa -r /at- Universal Republic 

15 YOU BELONG WITH ME Taylor 

Macn.ne /Universal 

16 COME BACK TO ME David 
:MG 

17 I'M YOURS 

18 LIGHT ON 

19 SHATTERED (TURN THE CAR 
AROUND) OA R -Everfins/ 
Abarau 

20 NOT MEANT TO BE theory O!A 
Deadman- 604 /Roadrunner /RRP 

21 NEVER SAY NEVER The 

Fray -Epic 
22 WAKING UP IN VEGAS Katy 

Perry- Capitol 
23 !GOTTA FEELING The Black 

E dPeas- Interscope 
24 SO WHAT Polk -LaFace /JLG 

25 WHAT ABOUT NOW 
Daughtry- RCA /RMG 

chaeeperverslonb'1r 
art rs on boaq:blz 

Hot Adult 
Top 40 Imprints 

Q RCA (/3) oruv 

2 ATLANTIC (9) 
3 LAFACE (3) 

4 CAPITOL (J) 
5 ROADRUNNER (6) 

clM1artappearsanblllbp1q.blz 

Hot Adult 
Top 40 Labels 

0 RCA MUSIC GROUP as) 
2 ROADRUNNER PROMOTIONS 

(l2) 
3 INTERSCOPE (24) 

4 UNIVERSAL REPUBLIC (72) 

5 ATLANTIC (ii) 

A deeper version of thin 
chart appears on eillboara.blz 

4 D A U G H T R V (3) 19/RCA/RMG 
S COLDPLAY(7) Capitol 
6 DAVID COOK (3) 19/RCA/RM6 

t MILEV CYRUS(/)Walt 
Disney /H011yooH 

8 THE FRAY (2) Epic 
9 GAVINROSSDALE(7) 

Interscope 
10 NATASHA BEDINGFIELD 

Hot Adult 
Contemporary Songs 
PeN7TNEANTN-ImprIntN,N1 

n I'M YOURS Jason 
Mraz- AUanbc /RRP 

2 LOVE STORY Taylor Swift -Big 
Machine /Universal Republic 

3 BETTER IN TIME Leona 

Lewis- SVCO /J /RMG 
4 WHAT ABOUT NOW 

Daughtry- RCA/RMG 
5 VIVA LA VIDA COldplay- Capitol 
8 THECLIMBMileyCyrus -Walt 

Disney /Hollywood 
R YOU FOUND ME The Fray -Epic 
8 LOVE REMAINS THE SAME 

Gavin Rossdate- Interscope 
9 THETIME OF MY LIFE David 

Cook -19 /RCA 
10 POCKETFUL OF SUNSHINE 

2/Epic 
11 COME ON Una HIGHER Mate 

,g..arH /Capitol 
r, 12 HER DIAMONDS Rob 

Thomas-Emblem /Atlantic 
13 CRUSH David 

Archuleta -I9 4Jive /JLG 
14 YOU BELONG WITH ME Taylor 

Swift -Big Machine /Universal 
Republic 

1S BLEEDING LOVE Leona 
si(CO /J /RMG 

16 IF YOU DON'T KNOW ME BY 

NOW i-1 'Warner Bros 
17 HOT N COLD I(aty Perry- Capitol 

JASON MRAZ 

Hot Adult 
Contemporary Artists 

El TAYLOR SWIFT OS, 
Machine/Universa /RCS 

2 JASON MRAZ. 
3 LEONA LEWIS 

18 PLEASE DON'T LEAVE ME 

nrk- LaFUCe /JLG 
19 1, 2, 3,4 Plain White 

T's- Hollywood 
20 FALLILA' FOR YOU Colbie 

6,i /01- Universal Republic 
21 JUST GO bone/ 

ilrchie-I Stand /IDJMG 
22 NO SURPRISE 

Daugh try-19/RCA/RMG 
23 LOVE SONG Sara Baredles -Epic 
24 LIGHT ON David 

Cook -19 /RCA /RMG 
25 HAVEN'T MET YOU YET Michael 

8uhle- 143 /Reprise 

.biz pear, 6mmara.blz 

Hot Adult 
Contemporary 
Imprints 

Q RCA (o) 
2 ATLANTIC 
3 BIG MACHINE 
4 CAPITOL (4) 
5 EPIC (3) 

®rna appearaanbnlboalB.el: 

Hot Adult 
Contemporary Labels 

fl RCA MUSIC GROUP 90) 

2 CAPITOL (8) 
3 UNIVERSAL REPUBLIC (7) 
4 ROADRUNNER 

PROMOTIONS (6) 
5 EPIC ( ) 
411,=== of uria 

blllboaq.blz 
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"No, seriously, 
I'm at 

First Entertainment. I 
Yeah, I know 1 

it's Saturday." 
So there I was - 9:20 am, relaxing on the 

patio, enjoying the free gourmet coffee, 

being way too productive via the free 

WiFi, when it dawned on me ... I'm at my 

credit union. AND, it's Saturday morning! 

FIRST 'TERTAINIVIENT 
UNION 

An Alternative Way to Book 

Everyone welcome! 

First Entertainment Credit Union is proud to 

announce the opening of our newest branch 

located at 4067 Laurel Canyon Blvd. near 

Ventura Blvd. in Studio City. Our members are all 

folks just like you - entertainment industry people 

with, you know... important stuff to do. Stop by 

soon - the java's on us, the patio is always open, 

and full-service banking convenience surrounds you. 

We now have 9 convenient locations in the 

Greater LA area to serve you. All branches are 

open Monday -Thursday 8:30 am to 5:00 pm and 

Friday 8:30 am to 6:00 pm and online 24/7. Plus, 

our Studio City Branch is also open on Saturday 

9:00 am to 2:00 pm. We hope to see you soon 

If you're reading this ad, you're eligible to join. 888.800.3328 www.firstent.org 
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Top World 
Album Imprints 
POS 

ö CELTIC THUNDER 

2 MANHATTAN 
3 HEAR)) 
4 RUBVWORKS;! 
5 OUINLAN ROAD 

Top World 
Album Labels 

DECCA(4) 
nJ 

2 BLUE NOTE LABEL GROUP (4) 

3 HEAR 0) 
4 ATO (2) 

5 VERVE GROUP (.3) 

Top World 
Album Artists 

III CELTIC THUNDER (4) Celfrc 
Thunder/Dacca 

2 CELTIC WOMAN (2) 
Manhattan /BLG 

3 RODRIGO Y GABRIELA (2) 
Rubyworks/ATO 

4 LOREENAMCKENNITT (2) 
oumlan Road/Ve /VG 

5 BELA FLECK (1) Rounder 
6 CARLA BRUNI (1) Trnrrma/ 

we /Downtown 
7 BUENA VISTA SOCIAL CLUB (1) 

B THE BABY EINSTEIN MUSIC 
OX ORCHESTRA (Í) Walt 

9 THE HIGH KINGS (2) 

10 DANIEL O'DONNELL I DPTV 

Top World Albums 

O PLAYING FOR CHANGE: 

SONGS AROUND THE WORLD 
Var10us Artists -Hear 

2 THE GREATEST JOURNEY: 

ESSENTIAL COLLECTION 
Ce /tic Woman- Manhattan /BLG 

3 ACT TWO Celtic Thunder -CeInC 

Thunder /Decca 

4 11:11 RodngoY 
Gabne /a- RUbyworks /ATO 

5 CELTIC THUNDER Celtic 

Thunder -Celtic Thunder / Decca 
e TAKE ME HOMECe1hc 

Thunder -Celtic Thunder / Decca 
7 A CELTIC PAMILY CHRISTMAS 

(EP) Celtic Woman Featuring 
The High .nos- Manhattan /BLG 

8 A MIDWINTER NIGHT'S DREAM 
LOreena MCKennIN-Ou.nlan 
Road /VG 

9 TIS THE SEASON: CELTIC 

CHRISTMAS Varous 

Artists- Compass 
10 LIVE IN JAPANROdngo0 

Gabrela-ATO 
11 PARIS MAGNIFIOUE Various 

ArMsts -EMI Special 

Markets /Starbucks 
12 THROW DOWN YOUR HEART 

Rounder 
13 WOULD IS AFRICA Various 

14 COMME SIDERIENN'ETAIT 

15 BUENA VISTA SOCIAL CLUB AT 

CARNEGIE HALL /TT 
Soto, Club -World Cncult /' 
NOnesuch /Warner Bros. 

ROBERT PATTIN SON and 
KRISTEN Sit WART 
Ina sell fry,' 'Twilight' 

Top World Album 
Distributors 

El UNIVERSAL .:2586., 

2 INDEPENDENTS :2)31, 
3 EMM (4) - 

4 WEA (6) 41683 

5 SONY MUSIC (3) 5877 

Top Soundtrack 
Albums 

Q TWILIGHT 

2 HANNAH MONTANA: THE 

MOVIE 

3 HIGH SCHOOL MUSICAL' 3'. 

SENIOR YEAR 

4 MICHAEL JACKSON'S THIS IS 

IT .nrMJJ/ 
Euc .. r Musc. 

5 MAMMA MAI 
Soundtrack -Decca 

6 HANNAH MONTANA 3 

Soundtrack -Walt Disney 

7 THE TWILIGHT SAGA: NEW 
MOON 5oundlrack- Summit/ 
Chop Shop /Atlantic /AG 

8 SLUMDOG MILLIONAIRE 
undtrack- IntersCOpe /IGA 

9 LOSO'S WAY (FABOLOUS) 

10 A CHARLA BROWN 
CHRISTMAS ( VINCE GUARALDI 

TRIO) ..'NCO Guar,!.! 

11 TRANSFORMERS: REVENGE 

OF THE FALLEN: THE ALBUM 

Soundtrack -Repose; warner 
Bros. 

12 CAMP ROCK Soundtrack -Wall 
Disney 

13 TWILIGHT:THE SCORE 

(CARTER BURWELL) 

14 GLEE SEASON ONE: THE 

MUSIC VOLUME 1 

-'- Century Fox 

l 1Y Mus 'c 
15 THE 3D CONCERT 

EXPERIENCE (JONAS 

BROTHERS) 

8r0thers -I. !.I 
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THE TOP 25 BOXSCORES OF 2009 LIST 
doesn't include the sort of eye -popping ex- 

tended runs of years past by the likes of Prince 
or Spice Girls or, regrettably, Michael Jack - 

on (which would have extended into 2010 
had his planned shows at London's 02 Arena 
come off). 

This year, top engagements are mostly about 
02 and Madonna, who between them account 
for 16 of the top 25 Boxscores. Mixed in are fes- 

tivals and such superstars as Bmce Springsteen, 
Billy Joel and Elton John, along with a shining 
booking amid a remarkable year for Pink and 
the return of Luis Miguel to the top 25. 

The Top 25 Boxscores chart recognizes the 
top -grossing single engagements for the chart 
year, compiled from Boxscore data reported for 
the Billboard issues dated from Dec 6, 2008, 
through Nov. 21, 2009. 

Mostly, this year's chart is about U2, with 
the band's 360° tour owning 10 of the top 25 

spots, including the lop-grossing date of the 
year in Dublin. U2's July 24 -27 stop at Croke 
Park. drew 243,198 to three sellouts, taking in 

8281 million. 
'U2 playing at Croke Park in Dublin is a na- 

tional event -in fact, an international event, 
as there were also a significant number ofpeo- 
ple who came from around the world to expe- 

rience U2 performing in their hometown and 
country," says Arthur Fogel, chairman of Live 

Nation Global Touring, producer of the 360° 

tour. "These were great shows and a brilliant 
experience for all.' 

Other big gigs for U2 on the 2009 leg of its 
160° tour were the Stade de France in Paris 

U2, Madonna, Springsteen Dominate Year's Top 
25 Boxscores By Ray Waddell 

($20.9 million), Wembley Stadium in London 
(820.7 million), Camp Noy in Barcelona ($19.8 
million) and Giants Stadium in East Ruther- 
ford, N.J. ($16.1 million). 

Live Nation Global Touring also produced 
Madonna's Sticky & Sweet tour, which chimed 
in with six top 25 dates, all international and 
mostly from the 2009 leg: Buenos Aires ($18.3 
million); Sao Paulo, Brazil ($15.5 million); Tel 

Aviv, Israel ($14.7 million[; Goteborg, Sweden 
(814.6 million); Helsinki (812.1 million[; and 
Santiago, Chile ($11.4 million[. 

Fogel says South America in particular was 
over -the -top amazing" for Madonna. "She 

hadn't been there in 17 years, so it was 
Madonna'mania," he says. 

One of the only shows comparable to U2 in 
Dublin is Bruce in Jersey. Bruce Springsteen 
& the E Street Band bid Giants Stadium a fond 
farewell to the tune of 822.6 million during five 

shows that drew 260,668. Springsteen also has 
the distinction of being the only attraction in 
the top 25 with a top ticket price of less than 
5100. In acknowledging the closing of Giants 
Stadium, Springsteen penned "Wrecking Ball" 

and debuted it in East Rutherford. 
"One of the things that we were most proud 

of for Giants was the use of our [video[ screens," 

TOURING 

Full circle: U2 racked up 10 of the top 25 
Boxscore engagements of the year, including 
multiple stadium dates and homecoming 
shows at Dublin's Croke Park. 

longtime Springsteen manager Ion Landau 
says. "They were the biggest and clearest ever 
used and truly made every seat in the house 
good one. The performances were all scorchers 
and a great way to say goodbye to a building 
that we had played 24 times." 

The lengthiest engagement among the 
highest -grossing Boxscores was Luis Miguel's 
25 shows at the Auditorio Nacional in Mex- 

ico City that grossed $11.6 million and drew 
185,978 in January- March. The shows mete 
promoted by Showtime, and these extended 
runs have become a biannual event for Miguel 
in Mexico City. 

"Luis Miguel is a remarkable artist with an 
incredibly loyal audience," says Peter Gro 
light, partner /head of music for William Mor' 
ris Endeavor Entertainment "He is certainly 
the leader in the Latin music field in terms of 
audience and longevity." 

Another extended run came from Pink, with 
17 shows at Rod Laver Arena in Melbourne, 
Australia. Those shows, which took place from 
May through August, were promoted by 
Michael Coppel Presents and drew 214,956. 

The second- highest- grossingengagementof 
2009 was the sixth annual Oxegen Fest July 10- 

12 at Punchestown Racecourse in Naas, Ireland. 
Produced by independent Dublin promoter 
Denis Desmond, director ofMCD, Oxegenfea- 
tured Kings of Leon, Snow Panol, Blur and the 
/Oilers as headliners. "We pride ourselves on 
getting the best lineups. We have a great, appre- 
ciative audience, and being named a finalist is 

a huge credit to all the staff involved in the or. 
ganization of the festival; Desmond says. 

Further down the list are the Goldenvoice /AEG 

Live -produced Coachella Music & Arts Festival 
in Indio, Calif. (Paul McCartney, the Cure, My 

Bloody Valentine), which reported a gross of 
815.3 million; C3 Presents' Lollapalooza in 
Chicago (the Killers, lane's Addiction, Lou Reed[, 

with a $14 million gross; and the Austin City 
Limits Music Festival (Kings of Leon, Dave 
Matthews Band, Pearl Jam), which pulled in 
113.5 million. AEG Livé s other festivals -Mile 
High in Denver, Rothbury in Michigan and All 

Points West in New Jersey -didn't crack the top 
25. AEG also co- produces the New Orleans Jazz 

&.Heritage Festival, which drew an estimated 
400,000 aggregate attendance but doesn't make 
its numbers public. 

Notably absent from this year's Top Box- 
es chan is the Bonnaroo Music & Arts Fes - 

rival in Manchester, Tenn., which has been a 

fixture among the top grosses since its incep- 
tion in 2002. Bonnaroo producers A.C. Enter- 
tainment and Superfy Presents opted not to 
report their numbers to Boxscore this year; 
Billboard estimates the event drew about 
80,000 and grossed between 817 million and 
$18 million, which would have ranked Bon. 

in the top 10 for all grosses had it re- 
ported its numbers. 

Live Nation promoted 18 of the top 25 shows 
of the year. Sixteen of the top 25 were interna- 
tional stops, including seven of the top 10. The 
cutoff point to crack the top 25 this year was 
111.4 million, compared with $9.4 million last 
year. Twenty'two of the top 25 Boxscores were 
outdoor events. .... 
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COBB ENERGY 
PERFORMING ARTS CENTRE 

ATLANTA, GEORGIA 

ATLANTA'S 2,750 .SLAF VENUE FOR 
CONCERTS, COMEDY & CORPORATE EVENTS 

FOR EVENT BOOKING INFORMATION 
CALL 770-916-2800 

OR EMAIL INFOOCOBBENERGYCENTRE.COM 

2800 COBB GALLERIA PARKWAY 
ATLANTA, GA 30339 

WWW.COBBENERGYCENTRECOM 

TOURING 

TOP 25 
PANNED BY GPO, 

COMPILED 1,0m BO,SCOR, 

$213,81S,SS2 
1 (E20258,345, 

5.2,10,/$1.10IS 

S22,723,108 
2 

8,3245/.01, 

3 $22,570.336 

U2, GLASVEGAS, DAMIEN DEMPSEY, KAISER CHIEFS 8 OTHERS 

iiTyl.f-Srt 1;1'47'09 

OXEGEN 

rgIZTVIMV."-. '" mc. 

BRUCE SPRINGSTEEN & THEE STREET BAND 

%Tnt'V"«'.Z-Zrrng'.9 LKe 

Mk manor RAM UMW MANN GIANTS STADIUM 

820?02760 $2, KAISER CHIEFS 

tV11% '2M9e Pa'5 
TAF li:gurZITAVisr==ance 

$20,680,860 U2, ELBOW, GLASVEGAS, THE HOURS 

L1V¢ Istat1011Global Touring I'vvsmtrn -""" "4 
$19.825,497 U2, SNOW PATROL 

2L'ZiLIT,TSFC.1 

SI8,279292 MADONNA, PAUL OAKENFOLD 

, SV,T577.eá ZöV"''" 
:JINX, FAKER, EVERMORE 

7m=rrtaMitr21:Mos 
$1632,860 U2, MUSE 27aIS='' 'Tan' 
$15,962,185 mADONNA, PAUL OAKENFOLD 

li:7FNuantion Global TourIn9,1,1P-iime 

Michael Coppel Presents 

DI0414743546It°440. '" 011 64, 651 Global Touring, 7.4F-Time 

ne e63 COACHELLA VALLEY MUSIC AND ARTS FESTIVAL 

471VIng'CT 
U2, SNOW PATROL 

MADONNA, PAUL OAKENFOLD 

MADONNA, PAUL OAKENFOLD 

C% 
LOLLAPALOOZA 

rZ.Vnocor9° 

16 !7:!r48. U2, SNOW PATROL 

=i1V7:009c"'' 135,2 

AUSTIN CITY LIMITS MUSIC FESTIVAL 
17 $13.5.7,345 

Kri!'f."Zbór' ?s,000 

$12.859,778 U2, SNOW PATROL , 
612,775,662 PAUL McCARTNEY 

Sal 

20 $12'7"'"4 82. SNOW PATROL, THE HOURS 

21 
$12.73,998 U2 

17.148455 MADONNA, PAUL OAKENFOLD 
85,354 

23 BILLY JOEL ELTON JOHN $11.853,455. 

LIVO NatiOnelOISTI ISDLIt1119 

C3 Presents 

Llve Nation Global Touring 

C3 Presents 

Live Nation Global Touring 

..,ovnLcerts West/PEG Live, Marshall AftS 

Lilt° Nat,. GlObal IsOltt1119 

Lrve Nation GI., ToLir,n9, Molo 

Live Nation 

$11,613.724 LUIS MIGUEL 

$11,185.499 MADONNA 
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"Thank you to 
the artists." 

"Thanks to my 
agent for 

getting me this 
sweet gig!" 

A special thanks to the people who helped us stand head and 
shoulders above all the other venues in Northern California. 
We wish you the best for the New Year. 

HP Pavilion at San Jose. Northern California's Premiere Sports and Entertainment Venue. 
ARENA For availability call 408.999.5843, fax 408.999.5797 or visit hppavilion.com ANTG 
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With 50,000 partying 
fans and merch 

flying off the shelf, 
who can think 
about payroll? 

We're always thinking about payroll, 
24/7 so you don't have to. 

We Pay. You Ron. 

C PS 
IMUM=1 

1176 STAR Of vnraousrmcm 

Sales.CapsUniversalPayroll.com 

West Midwest East 
(310) 280-0755 (847) 480-7366 (212) 925-1415 

www.CapsUniversalPayroll.com 

COMPILESr=4'8(TaS?C'O'Sr5 

TOTAL GROSS 

II 45311,637,730 
.071.290 Il MADONNA 

2.167,993 2.187,93 46 

BRUCE SPRINGSTEEN & THE E STREET BAND 

1,736,926 1,050,109 72 

AC/DC 
4 $135.287,350 

1,583143 

3.071.290 

$102,878,271 PINK 
1.550.026 

1,623,566 

ANDRE RIEU 

034,992 

$04.813.998 
BRITNEY SPEARS 

1,097 229 

1,106,935 

1,102,478 

BILLY JOEL 8 ELTON JOHN 
$90,218,314 

719,423 720,193 

TINA 
9 $86,372,137 

TURNER 

822,063 

10 $84,369,360 
COLDPLAY 

1.199,862 

11 $76.613,910 
METALLICA 

1.120,917 

J 
12 573,293,001 

JONAS BROTHERS 

1.089,453 

13 870.999,050 
KENNY CHESNEY 

1.034,021 

14 $02,590,677 
FLEETWOOD MAC 

sae 201 

15 $57,138,765 
BP/ONCE 

16 856.989,471 

17 $53.4$4,139 

18 $52,338,154 

19 549,908,542 

20 845,658,698 

$42,862,677 

$42.288,302 

IS$39,314,413 

$35.736,683 

$33,650,567 

122 BILLBOARD 

697,093 

CELINE DION 

526,438 

IL DITO 

649.748 720.922 

DAVE MATTHEWS BAND 

997158 1103 884 

NICKELBACK 

1.046,973 

DEPECHE MODE 

690,936 

131 

IPINK 

69 

TRANS-SIBERIAN ORCHESTRA 

RASCAL FLATTE 

768,152 

LIL WAYNE 

728,655 

BRAD PAISLEY 

641,228 

PAUL McCARTNEY 

275.256 
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*WFCU 
WINDSOR FAMILY CREDIT UNION 

CENTRE 

Multiple configurations for seating 
from 1,500 to 6,900 
Ability to host all types of concerts, 
theatre shows, and family shows 
302,000 square feet of facility space 
6.1 million audience in one hour drive 

For booking inquiries contact 
Trent Merritt 

519-974-7979 ext. 4601 
tmerritt @wfcu -centre.com 

wfcu-centre.com GISPEAC?Ro m 

8787 McHugh Street I Windsor, Ontario I N8S OAI 

TOURING 

Back in black: ear 
an eight -y-year 

absence, AC/DC's 
return to the stage 

drew 1.6 million fans 
and grossed $135.3 

million this year. 

TICKETS 
The Top Tours Of 2009 Filled Seats, Spanned 
Generations By Ray Waddell 

A YEAR AGO, MANY WERE PREDICTING 
a downturn -if not disaster -for the touring in- 
dustry in 2009 based on a gloomy economic fore. 

cast, particularly in North America. 

A look at the top tours of this year shows that 
there were plenty of acts that people wanted to 
see. Adozen of the top 25 tours topped 1 million 
in attendance, and Madonna and U2 reported 

2.1 million and 3 million tickets sold, respec- 

tively. The numbers are based on data reported 
to Billboard Boxscore in the issues dated Dec. 6, 

2008, through Nov. 21. 2009. 

In terms of gross, five tours exceeded 5100 
million at the box office, and 18 were at $50 mil. 
lion -plus. Leading everyone is U2 with its 
groundbreaking 360°tour, which reported a stag. 

gering $311.6 million in gross and 3 million in 
attendance from44 sellouts. And that's just the 
first leg. U2's strategy of boosting capacities by 

staging a first -ever mobile 360 -degree configu. 
ration clearly paid off. The band averaged more 
than $ 7 million in gross and attendance of nearly 

70,000 per show, surely the highest averages ever 

reported to Billboard Bocore. 
Not only is the production fiscally sound, it's 

also a crowd- pleaser. Word-of-mouth is driv- 
ing ticket sales well into 2010. "Basically, 80% 
of next year's tour is on sale and it's unbeliev- 
able,. says Arthur Fogel, chairman of Live Na- 

tion Global Touring producer of the 360. tour. 
With around 50 stadium shows scheduled for 

next year, compared with 44 in 2009,112 is on a 

pace no tap $600 million total, which will make 
t the highest -grossing tour ever, surpassing the 

Rolling Stones' Bigger Bang tour of 2005.07. 

Another Fogel- produced outing, the second 

leg of Madonna's Sticky & Sweet tour, finished 
second for the year, coming in at $222 million. 
on her way to thè top -grossing solo tour ever. 

Madonna's numbers are also among the high. 

est per -show averages ever, liking in an average 

$4.8 million in sales and 47,565 in attendance 
per show, despite the fact that several arena shows 

we re added to the mix in North America. 
Bruce Springsteen continued his marathon 

with his E Street Band in 2009, morphing the 

Magic tour into the Working on a Dream tour 

without missing a beat. Springsteen's take for 

the year was $156.3 million from 72 shows and 

attendance of 1.7 million. The total take for the 

two tours, since October 2007, is 5388 million 
and 4.1 million in attendance from 171 shows. 

Among them: the closings of Giants Stadium 

M East Rutherford, N.¡., and the Spectrum in 

Philadelphia and stunning renditions of full 

albums at his concerts near the end of the tout 
AC /DC's return to the road after an eight. 

year absence continued in 2009, with the Aussie 

rock act grossing $135.3 million with attem 

dance of 1.6 million in an international run that 

included stadiums and arenas. "More than any 

band of that era 1 think they're ageless," says 

Rob Light, managing partner and head of the 

sic department at Creative Artists Agenry, 

which books AC /DC. "And worldwide, there 

isn't a territory they didn't do great in." 
If there's a surprise among the upper eche 

Ion of Coors in 2009, it continued on >arias 
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-D 
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***** 
IMPROVED 

LISTENING 
EXPERIENCE 

ITS THE BEST NEW SOUND "CRISP. P DLISHED "THEY'VE CLEARLY 
COMING OUT OF THE SOUTH" PURE. AN INSTANT HIT." REINVENTED THEMSELVES" 

` 

Alabama's largest venue, the Birmingham-Jefferson Convent= Complex Arena, recently completed 
major acoustic upgrades that will dramatically change your next event experience. Plus, you'll find o 

renovated concourse and backstage area. Big name tours such as the Janos Brothers, Taylor Swift, the 

Eagles. Miley Cyrus and more have already MI the stage, playing to soldout crowds. Combine that 
with events like the Davis Cup First Round Tie, and the BJCC Arena has seen record attendance 

. numbers in recent months, lys a don'SmIss stop on your next tour. 
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Charleston, West Viminla tops the charts for low -cost, 

second -tier cities in the USA! Charleston Chile Center remains 

the state's N1 entertainment venue. 

Charleston 
Civic Center 

¡onnrobenson®charle.nonvrvciviccentercam 

304.345.1500 
cbarlaalpnxreNìccenrar.cem charlesNan.eam 

COMP 
Agents, A. I 

RECTOR V OF MUSIC INDUSTRY CONTACTS: 
Managers, Tour Managers, Radio Stations, Sites and more 

Musician's Guide 
1V TOURING & PROMOTION 

More than 6.000 updated comari: Its everything the working musitlar 
needs to hoop gigs and promote. Md, unlike annual directodes, 
the MUSICIANS GUIDE to Touring and promoting is updated every 
six months. The newly released Fall...ter2010 edition Includes: 

ASR directory to major and Independent labels 
Showcase contacts at music conferences 
Directory of agents, attorneys, and managers 
Comprehenshe city -by -city listings W clubs, radio slattons, record stores, and loca. 
SPECIAL FEATURES:HowPhish Lot its Groove Rach -And Slatted Its Own Lab 
Plus: Falling Into Place, ATO Record's Latest Releases. 

Order online now www .orderbillboard.com /directorie 
or - 800.562 -2206 (U.S.) or BIBTIBM45a2 
or by mail: Billboard Directories, P.O. Box MI SISS, North Hollywood CA 91615 

TOURING 

from "Wad would have to be Pink, who put 
up superstar numbers on an international scale. 
Pink's 8102,9 million gross and 1.5 million-in 
attendance is enough to rank her fifth among 
all tours and puts the artist on the map as one 
of the top earners in the world. 

"She is the artist that comes along every 
decade and shines above all others as a new 
and unique talent that is truly part of the few 
real superstars of our business," says Barrie 
Marshall, whose Marshall Arts promoted many 
of Pink's shows. "She engages an audience 
with that special rapport that few can achieve." 

Dutchviolinist /composer Andre Rieu staged 
the sixth top -selling tour of year, playing 112 
shows to 834,992 fans fora gross of 895.8 mil- 
lion. "Andre has paved the way for the revival of 
cross.over music that we have seen the 
last few years." says Roel van Veggel, CFO/ con- 
cert tour director of Andre Rieu Productions. 

When Britney Spears teed up her Circus 
our with AEG Live, the jury was still out as 

Co whether her comeback would amount to 
solid ticket sales. 
Not now. "People 
didn't know what to 
expect and it did in' 
credibly well," says 
Teter Grosslight, 
William Morris Em 
dea or Entertain- 
ment (WMEE) 
worldwide head of 
music. "The show 
was sterrific. It was 
very entertaining." 

Coldplaÿs second year of touring in support 
of the band's "Viva la Vida or Death and All His 
Friends" album was strong, grossing more 
than 884 million with worldwide attendance of 
1.2 million. "Coldplay's dedication to touring 
North America, coupled with an amazing record, 
certainly factored greatly into their success; says 
Marty Diamond, the band's agent for North 
America at Paradigm. 

Inducted into the Rock and Roll Hall of Fame 
this year Metallica further laid claim as the titan 
of hard rock, putting up huge numbers globally 
in 2009. "Not only was this year's Metallica tour 
a treat for longtime fans, it was also great to see 
so many young faces in the crowd," says Adam 
Komfeld, Metallica's longtime North American 
agentat Artists Group International. "Their fan 
base is actually still growing." 

Jonas Brothers proved that their career is still 
on the upswing, reporting 873.3 million and 
more than 1 million in attendance from 62 
shows. This is the band's second straight ap- 
pearance in the top 25. 'This year was about 

Pink's t 
her on t 
as one 
top -gr 
live a 

in the 

Jonas Brothers making the leap of playing in 

the round to deliver as many seats as possible, 
selling 97 % -98% of every seat available, keep- 
ing the ticket price under $90 and going to work 

everyday," says Brad Wavra, VP of Live Nation, 
which promoted the group's tour. 

Country superstar Kenny Chesney managed 
his seventh consecutive year with more than 1 

million in attendance, as his Sun City Carnival 
tour drew 1,034,021 and grossed $71 million. 
"Kenny just keeps on doing what he does and 
the fans keep coming," says promoter Louis 
Messina, president ofTMG /AEG Live. 

Seventies hitmaker Fleetwood Mac returned 
to the road in 2009 and quietly put up big num- 
bers, grossing 862.6 million and selling 640,201 
tickets to 59 shows. 

And it was another year, another top- ranked 
tour from Dave Matthews Band, which in 2009 
had the added juice of touring on a new record, 
°Big Whiskey & the GrooGrux King." DMB 
grossed 852 million and drew almost 1 million 
in attendance. "This year is another example of 

how they are one of 
the true great career 
bands," says Chip 
Hooper, the group's 
agent at Paradigm. 

LA Wayne is the 
only hip -hop artist in 
the top 25. but he 
made a real commit- 
ment to touring in 
2009 with an ambi- 
tious slate. "We 
wanted to go out and 

prove that Wayne was a real headline arena 
artist," said Shawn Gee, producer /business 
manager for Lil Wayne's tour, in an earlier Bill- 

board interview. 
The bestnews here: There's a real infusion of 

new headliners into touring's elite. A shift in the 
trend toward veterans %evident, with two ofthe 
top 25 more by acts that broke in the '60s, four 
from the '70s, five in +e '80s and from from the 
'90s. Spears, Coldplay and Brad Paisley (1,1% 24 

on the recap) allreleased debut albums in 1999, 
but they're really development stories of this 
decade, along with fellow Top 25 Tour acts Jonas 
Brothers, Il Divo, Lil Wayne, Rascal Flaton, Pink 
and Nickelback. For a music business that many 
feel has struggled in the artist development arena, 
this is encouraging news for the future, 

"There is a new wave of bands, that is really 
starting to sell hard tickets," CAA's Light says. 
"There is a great next generation of music com- 
ing and kids want to go. And that is happening 
while the perennial headliners have not gone 
away, so that's good news for the industry. " ".,. 

our puts 
he map 
of the 
ossing 
rtists 
world. 

AEI 
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GENRE 
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p$17,412,493 
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1.034.031 1.084.832 52 
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WE START. PERFORMING 
LONG BEFORE SHOWTIME. 

veri onwireless 

555 Elm Street, 

Manchester, NH 03101 

603- 644 -5000 

verizonwire lessarena.com 

THE VERIZON WIRELESS ARENA HAS BECOME A BRIGHT SPOT ON 

THE ENTERTAINMENT HORIZON. AUDIENCES FIND THE VERIZON 

WIRELESS ARENA TO BE THE PERFECT VENUE FOR CONCERTS, SPORT- 

ING EVENTS AND SHOWS. AS A RESULT, WE'VE SHINED WITH A TOP 5 

RANKING IN THE AMERICAS FROM A LEADING INDUSTRY MAGAZINE, 

FOR ARENAS OF 15.000 OR LESS SEATS. THEY ALSO RANKED US WITHIN 

THE TOP 10 IN THE WORLD. VERIZON WIRELESS ARENA, NEW 

HAMPSHIRE'S PREMIER SPORTS AND ENTERTAINMENT FACILITY IS 

CONVENIENTLY LOCATED IN MANCHESTER HALFWAY BETWEEN 

BOSTON, MASSACHUSETTS AND PORTLAND. MAINE. MAKE PLANS 

TO CALL BEFORE TUNING UP FOR YOUR NEXT CONCERT SEASON. 
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TOURING 

CALLIÑG 
02 Arena Breaks MSG's Eight -Year Streak Atop 
Large -Venue Chart By Mitchell Peters 

WITH THE HELP OF A RAFT OF TOP -TIER 
touring acts- Britney Spears, AC /DC, Pink, 
Green Day, Taylor Swift, Tina Turner, Metallica, 
Jonas Brothers, Billy Joel& Elton John, Beyoncé, 

Kings of Leon and Fleetwood Mac, among oth- 
rs- theinternationalarena business remained 

stable in 2009. 
'Overall. considering all of the economic is. 

sues, the arena side ofthe business -when you 
mnWder the touring element and family show 
business -held its own," says John Page, COO 
of the facility management firm Global Spec- 
trum, which oversees 88 venues. 

Billboard's yearend touring recaps are com- 
piled from Boxscore data collected from Dec. 6. 

2008, through Nov. 21. 2009. 
Ina change from past years, the 02 Arena in 

London nabs the No.1 position from New York's' 
Madison Square Garden as top -grossing arena 
in the world on the Top 10 Venues chart for 
buildings with a capacity of 15,001 or more. 
(The Garden had been the highest -grossing 
are na for eight consecutive years.) 

This year has been a memorable year for 

the 02," AEG Europe president /CEO David 
Campbell says. "There were many musical 
highlights in 2009." 

With concerts by world -class acts like John. 

Turner, Spears, Madonna, Beyoncé, Kings of 
Leon, the Killers, Miley Cyrus and Paul Mc- 

Cartney, among many others, the 02 reported 
$138.8 million in grosses and drew 2,433,497 
concertgoers to 192 shows. All Boxscore fig- 

ures n U.S. dollars.) 
Although the year was filled with many high- 

lights, Campbell expresses sorrow over the 
death of Michael Jackson, who was scheduled 
to perform an unprecedented number ofcon- 
certs at the 23,000.capacity venue. °The film 
'This Is It' has shown the world just how great 
his dates at the 02 were going to be, and it is 

tragic that they were never to be seen by the 
public," he says. 

Looking ahead to 2010, the 02 already has 
60 confirmed dates from such acts as Jeff Beck 

& Eric Claptoiì, Whitney Houston, Leona 
Lewis and Bon Jovi cording to Campbell. 
As it did in 2009, the arena will continue to 
pursue musical productions and will host its 
first opera, "Carmen." 

The runner -up to the 02 is the Garden, which 
grossed 872.9 million and drew more than 1 mil- 

lion people to 83 shows. Sold.out concerts at the 
20,000.plus- capacity arena in 2009 included 
Swift, Spears, Bruce Springsteen. the Killers, 
C reen Day, Metallica, Beyoncé. Pink. Ramat 

CAPACDMS 
15.001 OR NORE TOP 10 

RANKED M G0055. 

TOTAL 
GROSS oq 

QILOIY,ryCity 

1 $138,)93,40) 
02 ARENA, LONDON 

23,000 2.433,497 2,92,92 

2 5)2,858,696 
MADISON SQUARE GARDEN, NEW YORK 

1,022 217 1.130.131 

3 $60.521756 
ROD LAVER ARENA, MELBOURNE, AUSTRALIA 

' 16E20 769.434 

4 553,629,822 
ACER ARENA, SYDNEY 

21.000 622,114 

5 $46,674,227 
AIR CANADA CENTRE, TORONTO 

19.800 634,525 

6 $45,986,647 
STAPLES CENTER, LOS ANGELES 

20.000 748.496 

912,823 

665.269 

726,310 

817,530 

7 $42,8$0,678 
0PO 

oTPALEIS, ANTWERP, BELGIUM 

760,819 809,217 

8 $42,284,942 
BELL CENTRE, MONTREAL 

615,914 724.0e6 

9 $37,260.772 
AMERICAN AIRLINES DALLAS 

10 533,740,93E 
St PETE TIMES FORUM, TAMPA, FLA.. 

a)9 

192 

64 

82 

90 

10 

10 

World class: London's 
02 Arena achieved 
chart-top ping status 
after hosting Madonna, . 

Beyond, Paul 
McCartney and others. 

Flans, the Dead, Kiss and Kings of Leon. 

Among the Gardens other highlights were 
the April opening of Dave Matthews Band's 
recent tour, Jay -Z's sold -out Sept. 11 benefit 
performance in support of the New York Po- 
lice and Fire Widows' and Children's Benefit 
Fund and the two -night benefit concert for the 
25th anniversary of the Rock and Roll Hall of 
Fame, according to MSG Entertainment COO 
Melissa Ormond. 

"2009 proved to be a strong year for concerts 
and special events at Madison Square Garden in 

spite of the economy," Ormond says. "Fromrock 
to pop to country, the biggest names in music 
made the Garden a stop on their tour." 

In Australia, Pink seta new record at Mel- 

bourne's Rob laver Arena, selling out 17 con. 

certs. Other acts that helped the 16,820- capacity 

venue place third on the yeanendlist were Joel. 

Spears. Alicia Keys, continued on »P130 

TOP 10 

1 

FACILITY, City 
GROSS Anenao« capacny 

$51,266,584 
GIANTS STADIUM, EAST RUTHERFORD, N.J. 

79,696 692.638 740,585 

2 $39,057,517 

3 $36,186,695 

4 E30,013,430 

$27,021,845 

, $26,565,262 

$2S,910,991 

.$24,903,146 

u4,110,121 

IFE20,680,860 

FORO SOL, MEXICO CITY 

55.000 743.536 772,9 

CROKE PARK, DUBLIN 

82,300 321.186 321,186 

ULLEVI STADION, GOTEBORG, SWEDEN 

58.000 295,574 295.574 

AMSTERDAM ARENA, AMSTERDAM 

55.000 231.909 

STADE DE FRANCE, PARIS 

770,70 

ESTADIO RIVER PLATE, BUENOS 

STA s)c 

STADIO SAN SIRO, MILAN 

STAD 266.688 274,338 

GILLETTE 

STADIUM, FOXBORO, 

702 246.702 

WEMBLEY STADIUM, LONDON 

4 4 

111111.1 
17 TO 

7M1111111. 
15 9 
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BELMONT 
UNIVERSITY; 

TALENT UP TO ELEVEÑ 
READY TO TAKE IT UP A NOTCH? CONNECT WITH THE 
NEXT GENERATION OF ENTERTAINMENT LEADERS. 

At Belmont University, we take preparing students for the real world to 

the extreme. Recognizing more than 30 years of successful graduates, 
Rolling Stone and Time magazines have both ranked Belmont as having 

one of the "Top Music Business Schools" in the United States. 

615.460.6272 www.BELMONT.edu 
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DESTINATION. 
Recently ranked No. 3 among the strongest U.S. metro 
economies by Business Week, Oklahoma City is on the 
move and at the center of its renaissance is Ford 
Center - where major imrovements are currently 
underway. New amenities and upgrades are designed to 
elevate the experience for you - our clients, as well as 

the more than one million fans who create memories 
each year at Ford Center. Add the support of our 
dedicated staff, and our flexible seating options 
(from 4,000 to 19,000), and you see - booking 
Fard Center in Oklahoma City is a must! 

FOROGE/N'TER 
®^ sx Kru.1a Baunurr 

401.602.0700 I 
Www.ONFOROCrNTER.COM 

I 
100 WEST RENO 

I 
OKLAHOMA CITY 73102 

DAVID A. STRAZ, JR. CENTER 
FOR THE PERFORMING ARTS 

FOLLOW THE STARS 

TO THE HEART OF FLORIDA! 

Alicia Keys, Harry Connick, Jr., Blue Man Group, Sting, Juanes, Michael Ruble, 

Monty Python's Spamaiot, Disney's The Lion King, Jerry Seinfeld, Wicked, Chris Rock, 

Jon Stewart, Josh Groban,The Four BKchin' Babes, Gilberto Gil, Renée Fleming, 

Soweto Gospel Choir, Jersey Boys, Disney's Mary noggins 

Morssni .112 6105410 Ferguson Hall ! w1 seats Jaeb',Teeter rose.. 
7E00 Theater 250 sea, Shimtun Playhouse IA Sr. 

3 million adults within 60- minute drive 

State -of- the -art 5- theater entertainment complex 

Experienced in -house staff, including production, 

ticketing and marketing with media buyers 

Call tor avails. Judy Joseph R 813.222.1009 
Ch00 out our specs at sha ¢mle[eyrrelromnensnlgirecnni..Mml 

Out Monsoni Hall has been ranked (for 5,000 seats and under) 

R3 in the world in Billboard's Decade End Chans. 
STRAZ 

CENTER 

A 

¡Tì! d a_1: iP51'll 
TOURING 

ham »P12e Coldplay, Andre Rieu and 
Kylie Minogue. 

The arena reported 060.5 million in grosses 
for 84 shows that attracted nearly 770.000 
concertgoers. 

Brian Morris, CEO of Melbourne and 
Olympic Parks Trust, which manages the Rod 
Laver Arena. says the building honored Pink's 
sellouts by painting a pillar in her dressing 
room hot pink and erecting a plaque in her 
honor. "While she loved the pink dressing room 

it was the cheesecake that really impressed her 
the most. baked especially for her by our chef, 
Morris says: 

Proving that the Australian market steadily 
produces significantarena touring dollars. Syd- 

neÿ s Acer Arena comes in at No. 4 on the top 

arena tally. reporting $53.6 million in grosses 
from 73 events that drew 622,114 concertgoers. 

Tim Worton, group director of arenas at AEG 

Dolls Down Under: 
Sydney's Acer Arena 
ranks No.4 on therecap 11 

of venues With 15,000% 
plus capacity thanks to 
multiple -night bookings 
by acts including THE 
PUSSYCAT DOLLS. 

Odgen, which oversees the Acer, notes that 

multiple -night engagements by Simon & Gar. 

funkel (three shows), Minogue (three), Joel 

(two), Beyoncé (two), Pink (two), Rieu (two), 
Nickelback (two), the Pussycat Dolls (two) and 

the Black Eyed Peas (two) rounded out a busy 

year for the venue. 

Back in North America, Torontti s Air Canada 

Centre rang up 046.7 million in grosses and 

more than 634,000 in attendance from 56 re. 

ported shows. The number was enough to po. 

sition the facility fifth on the year -end list. 
Patti -Anne Tarlton, VP of live entertainment 
at Maple Leaf Sports and Entertainment, says 

2009 had "something for everyone." 
The Staples Center in Los Angeles earned the 

ranking of No. 6 arena of the year. The 20,000 - 

capacity venue reported nearly $46 million w 
grosses for 64 shows that attracted more than 
748,000 concertgoers. continued on» p132 

RANKED BY GPOSS 

TOTAL FACILITY, City 

520,708,049 

I$15,919,558 

I$15,274,617 

, 315.103,230 

$14,461,699 

o $14,244,182 

S13,902,230 

® 513,585,970 

.S13,155,651 

11 
S13,066,491 

19.900 

OM AST CENTER, MANSFIELD, MASS. 

g 30 

SU SOOEHANNA BANK CAMDEN, N.J. 

DYE ENERGY MUSIC CENTER, TON, MICH. 

MERRIWEATHER POST PAVILION, MD. 

16.802 

CYNTHIA WOODS THE WOODLANDS, TEXAS 

MOLSON AMPHITHEATRE, TORONTO 

16.000 280,059 031,603 26 

NIKON AT JONES BEACH THEATER, WARTAGH, N.Y. 

10,000 278.199 067.676 .26 

THE GORGE, GEORGE, WASH. 

290 886 

SUPERPAGES.COM 

sss 

HOLLYWOOD BOWL, LOS ANGELES 

160,295 17,954 laTes, 
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No matter how big your stage show, you'll find one of our three arenas measures up to 
your needs. Our staff of experienced professionals will make sure you have what you need, 
when you need it. Because delivering a killer performance is not just your goal, it's ours, too. 

CÇ 9PEN NC zo1O 

FREEDOM HALL. BROADBENT ARENA LOUISVILLE ARENA 
W W W.KYEXPO.ORG 

I -800-6 I 8-5 1 5 1 
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Pluck of the Irish: The 02 in Dublin ranks No,1' 
on the year-end recap of venues with e 
capacity between 10,001and 15,000. 

MIDSIZE 
GIANTS 

opt. TOP 10 "m=lm:,"ss7g. 

TOTAL 
GROSS 

Total 
Attendance Calm., 

RADIO CITY MUSIC HALL, NEW YORK 

5,901 1,344.407 1.624,233 273 

2 $44,863,245 

3 832,217,048 

4 829,617,601 

5 821,110,276 

6 $113,89 866 1, 

518,035.973 

I514.777.620 

94 

RADIO CITY MUSIC HALL 

AUDITORIO NACIONAL, MEXICO CITY 

9,683 1,367,3' .2 
THE WAMU THEATER AT MADISON SQUARE GARDEN, NEW YORK 

487,225 699,823 151 

MOHEGAN SUN ARENA, UNCASVILLE, CONN. 

496,663 574,964 76 20 

NOKIA THEATRE L.A. LIVE, LOS ANGELES 

7,100 376.590 447,627 65 31 

GIBSON AMPHITHEATRE, UNIVERSAL CITY, CALIF. 

6,089 2.67.134 336,769 60 16 

FORUM, COPENHAGEN 

6.500 176,019 229,995 45 

HEINEKEN MUSIC HALL, AMSTERDAM 

266.169 312,759 62 33 

ODYSSEY ARENA, BELFAST, NORTHERN IRELAND 

1,000 311707 325,818 

7C:0DICAPD HALL, SAO PAULO, BRAZIL 
561 GM. 7,1 

52 

127 
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02 Dublin, Radio City And Caesars Palace Are TGVOAS'S 

Tops In Their Class By Mitchell Peters 

THE 2009 CONCERT SEASON PROVED 
to be a steady year for midsize venues across 
the globe. The halls continued to fill dates 
with a variety of entertainment including top- 
name touring acts, family shows and other 
creative bookings. 

In addition to the Top 10 Venues recaps of 
15,001-plus capacity arenas, amphitheaters and 
stadiums. Billboard's Year in Music &Touring 
includes charts ranking smaller facilities in 
multiple categories. 

The 02 M Dublin takes the No .1 slot on the 

Top 10 Venues tally for buildings with capaci- 
ties between 10.001 and 15,000. Radio City 
Music Hall in New York again captures the No 

1 ranking on the Top 10 Venues recap for fa- 
cilities with capacities between 5,001 and 
10,000. The Colosseum at Caesars Palace in 

Las Vegas retains its No.1 position on the Top 
10 Venues chart for buildings with capacities 
of 5.000 seats and fewer. 

Along with the top 10 charts ranking stadi. 

ums, arenas and sheds, these three charts are 

based on Billboard Boxscore grosses compiled 
between Dec. & 2000 and Nov. 21, 2009. 

02 Dublin/Live Nation Ireland CEO Mike 
Adamson says part of the venue's succesg in 
2009 stems from its new amphitheater design. 

The venue reopened last December after being 
closed for 14 months for rebuilding. 

"Our goal was to enhance the concertgoing 
experiencevia minimum seat-to-stage distances 

for all with superb auditorium acoustic quali- 
ties." Adamson says. 

He notes that concerts by Pink, Snow Pa- 

trol, Tina Turner, Kings of Leon, Beyoncé, 
Coldplay. Lionel Richie, the Killers, Bob Dylan, 

AC/DC, Andrea Bocelli, Green Day, Fleetwood 

Mac, Paul McCartneyand Miley Cyrus helped 
drive business at the 02 during the period. 

The 14,000-seat facility grossed 432.2 mil- 
lion and. drew nearly 423,600 concertgoers to 

08 shows. 
The Brisbane continued on 008136 

1 $84,721,296 
THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 

4,000 625,047 736134 194 

FOX THEATRE. ATLANTA 

564,653 1,133.127 252 

BEACON THEATRE, NEW YORK 

2 9,592 309,334 113 

HARD ROCK HOTEL, LAS VEGAS 

139,860 165,422 67 34 

I511,690,863 

$11,816.276 

BOB CARR PERFORMING ARTS CENTRE, ORLANDO, FLA. 

.2,516 242.067 390,765 162 

ORPHEUM THEATRE, MINNEAPOLIS 

2,6. 179,137 204,177 82 

TAMPA BAY PERFORMING ARTS CENTER, TAMPA, FLA. 

2,610 223.314 366,5 140 

$11,402,963 CHI 
3,604 195,250 

CAGO THEATRE, CHICAGO 

.6,94 76 

510,055.002 
13174 H ECKERD HALL, 

$9.781,592 
226,269 447,636 

TEATRO ABRIL, SAO PAULO, BRAZIL 

173 

292 
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TOURING 

Simply divine: BETTE 
MIDLER'S residency at 

the Colosseum at Caesars 
Palace contributed to the 

venue's $84.7 million in 
ticket sales for 2009. 

from sep134 Entertainment Centre in 
Australia trails behind the 02, reporting 
$24.5 million in grosses for 29 shows. Rank- 
ing third is the 13,000- capacity National In.: 
door Arena in Birmingham, U.K., which 
grossed $15.4 million from 28 events that. 
drew 234,021 concertgoers. 

At Radio City Music Hall, two sellouts by 
Leonard Cohen, performances by Dora the Ex- 

plorer, Flight of the Conchords and the widely 
touted political speaker writ., the Minds That 
Move the World 
helped the 5,901- 
capacity venue ring 
up $93.7 million 
and draw more than 
1.3 million people to 

273 events during 
the 2009 chart year 

'Radio City's di- 
verse event book- 
ings continued to 
contribute to a suc- 
cessful year," MSG Entertainment COO 
Melissa Ormond says. "Radio City continued 
to attract special events featuring the biggest 
names in music, Including the David Lynch 
Benefit Concert and the Mandela Day Concert" 

The runner -up to Radio City is Mexico 
City's Auditorio Nacional, which reported 
844.8 million in grosses from 242 perform 
ances in 2003. Venue COO Luis Carlos Romo 
says the past 12 months have been the most 
successful period since the venue reopened 
18 years ago. 

MSG Entertainment's WaMu Theater at 
Madison Square Garden in New York placed 

third in the year-end tally for venues with ca- 

pacities between 5,001 and 10,000, earning 
812.2 million from 151 events that drew 
487.225 people to the 5,610- capacity building. 

'In the current economic environment, pro- 
moters tend to seek out venue sizes such as the 
WaMU Theatre or Radio City where they have 
a greater opportunity to sell out and add shows 

Radio Ci 
Hall cont 

draw s 
events i 
the Man 

Con 

TOP 25 
RANKED BY .055, 

POPTED DEC. 6.2008. 
ROUGH MOV.21.2004 

2 

AL GROSS PROMOTER 

swe,367,ss0 
LIVE NATION 

40,958,293 

AEG LIVE 

12,781,673 

T4F -TIME FOR FUN 

2.954,500 

MCD 

1,642,794 

$88],]97,420 

3 $151,528,351 

4 $122,858,638 

$ $103,485,678 

6 $77,940,o11 

7 $77,043,125 

$70,153,646 

$68,322,329 I 
based on additional demand.' Ormond says, 

citing such successful WaMu shows as Kathy $59,622981 
Grin and Van Morrison. 

In 2009, with-the help of residency stars Cher 
and Bette Midler, the Colosseum at Caesars 11 $51,265.996 

Palace rang up $84.7 million and drew more 
than 625,000 fans to 194 shows. Other artists 

12 
who contributed to that number include Jerry, 
Se infeld and Elton Jóhn, whose "The Red 
Piano" residency drew to a close with the final 
22 engagements in February and April. 

At No. 2es 
111 

the Colosseum 
the Fox Theatre in 
Atlanta, which re- 
ported a gross of ' $28.673.891 

820.7 million from 
252 shows that 
thew 564,400 fans 
in 2009. 

Ranking third on 

the Top 10 Venues 
tallrof is buildings 

with capacities 055,000 or less is New York's 
Beacon Theatre. The 2,900.capacity venue ex- 

perienced a "huge year," according to Ormond, 
who cites sellouts by Paul Simon to help re, 19 
open the venue after a seven -month restera 
lion as a major highlight. 

°The momentum continued with the All- 20 $24.266,449 
an Brothers Band igniting the Beacon with 

15 sold -out shows in celebration of their 40th 
anniversary,' she says. 

"A primary focus for the Beacon this year 
was to leverage MSG Entertainment's] unique 
partnerships and assets within the MSG tam. 
ily to attract bookings, promote shows and ul- 
timately offer a oneof -a -kind experience to 

artists playing our legendary venue by gamer - 

ingnational television programming attention 
and serve as a platform for artists to reach their 
fans," Ormond says. 

Other noteworthy highlights at the Beacon 
included concerts by Dave Matthews Band. 
Steely Dan and Jon Mayer, Ormond says..... 

ty Music 
inued to 
pecial 

ncluding 
dela Day 
cert. 

$50,800,606 

84 43 

$30,412,153 

$27,163,968 

$25.828,637 

$25,118,951 

$24,477,944 

21 

23 

$23,757,268 

19,951,783 

$16,258,601 

25 $1s,e27,778 

9,085 2,686 

2.531 867 

4,501,567 1.044 

1761.212 

MICHAEL COPPEL PRESENTS 

1,276,595 1.507,502 

JAM PRODUCTIONS 

1.456,61 1,659,564 

GILLETT ENTERTAINMENT GROUP 

1,415.688 1691,650 

OCESA /CIEMEXICO 

1,652,577 

E /WATER BROTHER 

Cr PRESENTS 

E 

3A ENTERTAINMENT 

1,047,988 1.147,495 

FRONTIER TOURING CO. 

796,782 834.917 

DOCTOR MUSIC 

360 366 329,427 

NEDERLANDER CONCERTS 

602 109 

258 

647 194 

726 107 

162 

192 

102 

580,383 737.955 

FRANK 

GERARD DROUOT PRODUCTIONS 

242,85 242,85 

OUTBACK CONCERTS 
757536 

577,851 

632,308 

ANDREW HEWITT CO. 

284.135 307,228 

AIKEN PROMOTIONS 

304,899 305,775 

BEAVER 

eeo 

CHUGS ENTERTAINMENT 

189.655 203.852 

BILL SILVA PRESENTS 

232.924 258.197 

KNITTING FACTORY ENTERTAINMENT 

541,824 649.703 

METROPOLITAN TALENT PRESENTS 

275,558 063,543 

888,880 

90 

190 
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IT WAS 
A V CRY.. 
GOOD 
YEAR. 

Frank would have been delighted for us, 
we're sure. 

In the past 10 years, we've been one of the top 
10 music venues and this summer saw us rock 
with sell -out shows from Oasis, Take That and U2. 

With capacities ranging from 12,500 to 73,000 
we're set fair to make 2010 another good year. 

Alex Luff +44 (0)29 2082 2467 
aluff @millenniumstadium.com 

.n.v.mruenniuì nstadium.corn 
MILLENNIUM STADIUM 
ANNIVERSARY 
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TOURING 

AS 
TURNSTILES 
SPIN 
How Billboard Boxscore Charts The Live Scene By Bob Allen 

TOURING HAS PROVED TORE A ROBUST 
part of the world of entertainment, with con- 

cert grosses growing from $1.7 billion in 2000 

to the unprecedented $4.4 billion-plus in world- 
wide ticket sales this year. Billboard's weekly 
Boxscore charts provide a snapshot of the ins 
and outs and highs and lows of this business 
called touring. 

The year 2009 was highlighted by two major 
success stories: 112's massive 360° tour that 
sold out stadiums on two continents and 
ended the year as Billboard's highest -grossing 
tour, and Madonna's Sticky & Sweet tour that 
solidified her claim as the top solo touring. 
artist in Billboard Boxscore history. With the 

touring charts in this Year in Music issue, we 

profile those touring artists, venues and con- 
cert promoters that have made major success 

on the road a reality. 
The Year in Music touring charts are based on 

box -office totals reported during the 2009 chart 
year, which began with the Dec. 6, 2008, issue 

and ended with the Nov. 21, 2009, issue. The 
Boxscores that were reported during that span 
make up the data from which we produce our 
year -end charts. The touring charts, ranked by 
gross, are based on ticket sales from venues 
throughout the world. 

Boxscore data is reported to Billboard from 
a variety of sources. Concert promoters pro- 

nights: 
KENNY 
CHESNEY Os 

among the 
superstars 
whose summer 
stadium shows 
bring a spike in 
BOxarnre 
reports. 

vide the bulk of the box -office stats, but many 
venues report their own totals. Reports are also 
received from artist representatives, manage- 
ment or booking agents. Included in this issue 
are charts ranking the top tours of the year. top 
promoters, top Boxscores (individual concert 
engagements), top festivals and top venues in 
six categories based on size and type. Concert 
acts include bands, solo singers and vocal 
groups, rappers, orchestras. choral ensembles, 
co medians and performance artists. 

Billboard ranks the top-grossing tours, ven- 

ues and promoters twice per year, for the Year 

in Music issue and also during the summer for 
the midyear touring recaps. But Boxscore cov- 

erage is ongoing throughout the year. Boxscore 

charts are compiled on a weekly basis and ap- 

pear on three platforms. The traditional Box- 

score chart appears each week in the printed 
copy of Billboard ranking the week's 35 top - 
grossing concerts. But separate Boxscore charts 

are produced and posted each week on Bill- 
board's Web sites. 

The Boxscore chart nn Billboard.biz includes 

every concert that was reported during the seven - 

day reporting period prior to the day it goes on- 

hne. Reported concerts will chart the week they're 

reported and remain on the site until the chart 

is refreshed the following week. The Billboard.biz 

chart varies in length from week to week depend - 

ing on how many concerts were reported. 
Traditionally fewer concerts occur in the 

winter months than during the busy summer 
season with stadiums and amphitheaters in 

full swing, and the Billboard.biz chart reflects 
that. In the winter, concert activity can be slow, 

yet during the summer -with superstars like 
Bruce Springsteen, AC /DC, Kenny Chesney 
and Paul McCartney filling stadiums as they 

did this year -reporting can increase dramas 
ically. There were several times during the 
summer when more than Soo concerts were 
reported in one week. 

Finally, there's the Top Tours chart on our 
consumer Web site, Billboard.com. This chart 
is different from the other two that are corn. 

piled from Boxscore data. It's also updated 
every week, but instead of listing each concert 

that was reported. it compiles all the shows for 
each tour and ranks the artists themselves, not 
the individual concerts. This chart is based 

only on what was reported during the previ. 
ous week. It's not a running total of the year's 

top -grossing tours but a representation of what 

was reported during a particular week. The 

Top Tours chart ranks the week's top 10 artists 

by reported tours and lists each individual 
venue that was reported for those 10 tours. 

All Boxscores that are reported to Billboard 
ar anted when we compile the year-end and 

midyear rankings, regardless of whether they 

charted in the magazine or were included in one 

ofthe 10 Hot Tours on Billboard.com. The printed 

chart only lists the 35 top -grossing concerts each 

week, no most ofthe reported concert Boxscores 

never appear in the magazine. but they're all 

counted when compiling the touring charts for 

the Year in Mneir issue_ 
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II 

The 
2009 

Billb.arel. 
EVENTS 

Brought Together 
The Best In 

The Business 

Thanks For A Great Year! See You In 2010... BillboardEvents.com 
Mood 
MUSIC& Billboard. 
möney LATIN FILMvTVMUSIC 

CONFERENCE 
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TOP DUO / C:MOUP O,,: THE DECADE 
'Feels Cike yesterday we aftcrawfed off the Curb, jumped onto the Long Road as the 'Dark.7forse, and began this incredi6Ce journey moving 

from country to country, State to state...andthen continent to continent. 'You guys said-from day one you were doing this forAh -The ftht 
Rgasons...andyou never strayed... not once...always kgeping the Silver Side `Up until the silver became multi platinum! We cant tell you 

how proud we are of you receiving Billboards 'Top Duo/ Group Of The Decade Award-and more importantly... to 6e part of the family! 

photo credit: Stephanie Alexander EG 4 
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Call it the decade of our discontent. We analyze what happened, aggregate 
insights from top decision-makers and showcase the charts that detail what the 

music industry has learned from a 10-year term in the school of hard knocks. 

ILLUSTRATION BY ALEX NABAUM www.billboard.bix 141 
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BUSINESS TRENDS 

FUTURE SHOCK 
New Digital Platforms Left The Recording 
Industry Playing Catch -Up By Ed Christman 

As the millennium began, record labels saw the Internet in a very clear 
way: It was a medium that would allow word -of -mouth about music to 
spread even faster and generate a new outlet for artist compensation. 

When the labels planned their digital future, it was based on the 
idea that customers would buy music downloads from an online 
store and then pass on their new favorite songs to their friends for 
a predetermined number of plays. Once those plays timed out, there 
would be an embedded link to buy the song. 

Companies like InterTrust, Microsoft and AT &T Lab's a2b Music 
huddled with labels to talk about how music would be sold over the 
Internet. They envisioned an environment where customers going 
to online stores would purchase music encrypted with digital rights 
management to enable this controlled super distribution. In their 
vision, music would be sold from secure encrypted downloads that 
would ensure that labels were compensated for music. 

If only it turned out that simple. 
Near the end of 1998, the music industry created the Secure Dig- 

ital Music Initiative, which had the goal of ensuring that digital music 
players and devices would only play encrypted, legally authorized 
music and that all players come equipped for interoperability, no 
matter the codec used for music files. 

Despite the best intentions -and hundreds of deals and startups 
founded to build the infrastructure to sell digital downloads -the 
online industry didn't progress in a rational way. With piracy ram- 
pant and no controls in place, the industry was forced to constantly 
maneuver to put the MP3 genie back in the bottle and maintain the 
often -cited "perceived value of music." 

At a time when the industry would have loved 

to play offense and embrace new technology 

and its revenue streams, it found itself perpet- 
ually on the defense, attempting to control dis- 

tribution through its own infrastructure and 
restrictive licensing policies. 

The majors began their digital efforts with the 

goal ofbuddingandowningan infrastructure that 

could enable high- volume file downloading and 

streaming in a secure, competitive environment 
"drat would have supported great innovation," an 

executive from a technology company involved in 

these earlyefforts says. "Instead,the music indus- 

try becomes an awned camp tothe pointwhere hb 

igation is now a revenue line for most owners of 
large master holders and publishing companies." 

And it soon became apparent that the cost of 
building this kind of infrastructure made the en- 

tire vision unwieldy. it's easy to place MP3s up 

on the Web," one major -label executive says. "But 

when you have to encode every song file with 
metadata and then ensure everyone gets paid 

their share, Makes hundreds of people with com- 

puters to try and manage that data, which issa 

very lime- consuming and costly process." 
Besides the cost, there was the issue ofcontrol, 

which ultimately would stifle the creativiry of small 

groups of outside entrepreneurs looking to de- 

velop digital initiatives for music. The problem 

was thatthe majors initiallywouidn'tlicense music 
to anyone other than each other. Since they weren't 

licensing music to hardly anyone, the majors had 

to show music was available for sale on the Inter- 

net to gain the government's and the judicial sys- 

tem's support on copyright issues. 

This led to fledgling stopgap measures that 
seemingly never stood a chance of resonating 
with the public as the ease and speed of piracy 

continuedunabated. So even though Sony opened 

a download store born 2000 to 2002, "probably 
less than 100 people bought downloads in those 

two years; a former company executive says. 

"There were early notions that if you had the 

right infrastructure, you could control the des- 

tiny of music distribution on the net," says Larry 

Miller, who headed AT &T Lab's a2b Music. 

The first company to coax the majors to dì. 

redly license large amounts of mus is to outsiders 

was Apple, through its newly launched iTunes 

Music Store in 2003. With the immediately sue. 

cessfitl launch of the online store, all other of 
forts to monetize music on the Internet instantly 

became outdated, and it opened up a floodgate 

of new thinking on the part of the majors, which 

began licensing music to other services with vat 
ious business models. 

Today, at the end of the decade, the music in- 

dustry has finally evolved to what its critics were 

clamoring for atits beginning. All fourmajorssell 
music irr an restricted M Pt format and they've 

licensedmusic to many different kinds of digital 
service providers, which have various business 

models, including ones that involve free music. 

"[The labels] thought that they would have the 

Web site and codec that would be the place and 

way to buy music because the market share o 

the two majors would lure consumers to the site 

and its traffic would force the other majors and 

indie labels to play ball; another executive in 

volved in the early days of building the digital 
music marketplace says. "I told them, 'You are 

crazy. You can't còntrol the Internet.' " 

Instead of controlling the Internet, the ma 

jors lost control of music, a former major-labe 

president says. 'They always thought they could 

win back control with a magic formula," he says 

'In the meantime, a whole generation ofpoten 

tial buyers were lost to them when they alien 
aced that group of young music lovers, wh 

thought taking music off the Internet was the 

same as taking information off the l nternet and 

therefore not stealing? 

The big Apple: iTunes 
atti STEVE JOBS 

¡Tunes 

142 YEAR -END DOUBLE ISSUE 
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TO ALL OUR PROMOTERS, AGENTS AND MANAGERS. THANK YOU FOR A GREAT DECADE. 

LOOKING FORWARD TO WORKING TOGETHER FOR THE YEARS TO COME 

South Florida's Ultimate Waterfront Sports & Entertainment Showplace. 
For booking information contact Jarred Diamond (786) 777-1467 fax (786) 777-1600 or e-mail .idiamondia heat.com. 
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u 
BUSINESS TREND.; 

THE MUSIC INDUSTRY 
CONSOLIDATES 
A w of cons ° lidat n during the past decade turned the 
in mitt industry into a wild frontier. On virtually all fronts- 
Mc] uding recorded music, publishing, live entertainment and 
retailing - co mpar ea big and small merged in an effort to 
gain any kind of advantage in an increasingly 
fraught marketplace. 

Faced with plunging recorded -music sales, the major labels 
began diversifying into management, merchandising, agem 
cies and promotion, driven by a search for new revenue, not 
just economies of scale and higher market share. Universal 
Music Group took its first foray into management with its 2007 
acquisition of Sanctuary Group, which also gave it the Bravado 
merchandise company. Warner Music Group created a joint 
venture with Violator Management in 2007 and in 2009 un. 
veiled new artist services and touring /merchandise divisions 
in Central Europe. Labels and publishers also used acquisi- 
tions to beef up their core businesses as well, such as when 
WMG bought Rykodisc in 2006 and Universal Music Publish- 
ing Group acquired BMG Music Publishing in 2007. 

The decade started with five major labels, ended with four and 
couldsoonbe down to three. Sony Music and BMG Music merged 
in 2004 and Bertelsmann sold Sony its S0% stake in thejointven- 
ture four years later. As 2009 comes to a dose, EMI's precarious 

TH 
ÓF7HE TICKËTN 
At the sthe decade, a concert ticket watt piece of 
paper .sold at aì Gore, over the phone, onlineop at thebox of- 
fice rial admitted fana into the venue. Ten years later, no 
other a s peel of the concert business is the focus of so much 
attention. While tickets are still sold through the same chan- 
nels, the la nsoction and all things attached to it have en- 
dured a sea change. 

Gone are the days of the 10 a.m. Saturday morning on- 
sale for all tickets to an event. By the time tickets for hot 
shows goon sale to the general public, there are often few 
left to buy on the primary market because they're only 
made available after various presales orchestrated through 
fan clubs, sponsors or VIP programs. On many tours now, 
presales are, for all practical purposes, the de facto pub- 
lic sale. 

The emergence of an online secondary 
market generated controversy but it's 
clear it meets a demand in the 
market. Consumers 
have shown they 
want to purchase 

financial situation once again sparked speculation that WMG, 
which tried to acquire EMI earlier in the decade, may try again 
in the coming years. 

The sharp decline in music sales also triggered a shakeout 
in c retailing, with Tower Records, Virgin Megastore and 
Circuit City all closing and Trans World Entertainment acquir- 
ing Disc Jockey, Wherehouse Entertainment and Musicland. 
Consolidation also swept through the morebuoyantartist man- 
agement and live promotion sectors. irving.Aaoff's Front Line 
Management, acquired by Ticketmaster in 2008, was a leading 
investor in smaller management companies during the latter 
half of the decade. Clear Channel's SFX Entertainment sub- 
sidiary, a leading consolidator of promoters, continued its ac- 

quisitive ways after being spun offin 2005 as Live Nation. picking 
up merch firm Signatures and music r-commerce company _ 

Musictoday. With merchandising added to its menu of fiche, 
Mg, promotion and sponsorship services, Live Nation was able 
to strike multinghts contracts with such acts as Madonna, Nick. 

elback, Shakira and Jay -Z. 
As the decade closes, regulators are mulling whether to ap- 

prove the proposed merger of Live Nation and Ticketmaster. With 

a decision expected in early 2010, the face of the music industry 
could soon change yet again. -Glenn Peoples 

tickets on their own schedules, and many of them are will- 
ing to pay premium prices. 

A month before Ticketmaster and Live Nation announced 
their plans to merge, the latter had launched its own ticket- 
ing company. While generating revenue by selling its own 
tickets played a role, the primary reason Live Nation wanted 
to control its ticketing was to manage the fan connection and 
the treasure trove of data it holds. Knowing who buys each 
ticket, what they're willing to pay and how to contact them is 

the dream of any promoter or music marketer. This informa- 
tion provides targeted marketing opportunities for future 
shows and products and directs consumers to promoter, venue 
or ticketing company Web sites. Indeed, Ticketmaster has 
evolved taikecome a full -service marketing company that not 
only sells ti' bets but also boosts sales of tickets and other prod- 

ucts. During the past decade, the ticket - 

buying transaction became a sales 
channel to sell upgrades and 

bundled packages that can in- 
clude music, march, fan dub 
memberships or amenities 
andan ever -growing menu 
of products. The ticketing 
market will continue 
evolve with pricing be- 

ing more strategic 
and more dynamic. 

-Ray Waddell 

Paper chase: Tangible 
tickets could become 

a thing of the past. 

THE DEATH OF RETAIL 
BP RUSS SOLOMON, FOUNDER OF TOWER RECORDS AND 

OWNER OF INDIE STORE RS IN SACRAMENTO, CALIF. 

!think ¡music retail] died, but maybe it will come back to life. 

It's really a sad commentary on the overall attitude of the ma- 

jors as a group, Some of them are better than others. They 
have turned their back on [physical] retail and think that dig- 
ital will save them. They took away all the resources from 
them to concentrate on digital, especially at the top level of 
the music compare 

s We drove the kids out of the record stores lat the begin- 
ning of the decade] when we cut out the single- something 
they could afford. If you don't capture the young, you don't 
have any future. Lose the kids, you lost the war. Find the kids 
and give them something to hold in their hands, and you have 
a real futu 

Now ìf they're listening to music, it's digitally, but I don't 
think kids have the enthusiasm for music that they used to 

have. Today music is not important to the kids. The industry 
has to figure out how to get the kids to ]understand] that it is 

more than a sound -it's an object and fashion. Old people 
still buy CDs but they are going to die off. The only way to 

grow is to give kids music that they can hold in their hands. 
You need a tangible product for them to buy. 

If you really want to look at the future of music retail, look 

at Hastings Entertainment. They area book dealer: they sell 
videos, magazines, electronics, music and used product for all 

categories all under one roof. Also you have to look at the indie 
stores, which are different in that they go for niche marketing. 
Those guys are concentrating on music and on used product, 
which I don't think builds new business, but those stores stay 

alive because they are into music and capture collectors. They 
exist and flourish for themselves as businesses, but there is 

no foundation to build that sector because there is no support 
for them from the industry. -As told to Ed Christman 

Aisle agony: Physical retail suffered with the 
advent of oigital music. 

www.americanradiohistory.com

www.americanradiohistory.com


MURDER ON THE DANCEFLOOR - SOPHIE ELLIS- BEXTOR YOU GET WHAT YOU GIVE - NEW RADICALS INNER SMILE - TEXAS 

Tim McDaniel & McDaniel Entertainment 
would like to congratulate our client producer /songwriter 

Decade Eo dzcack .. 

2000 
NEW RADICALS' 
YOU GET WHAT YOU GIVE 
$f38 Most played song on British Radio and Public 

Performance of Last 75 years (1110 Rock'n'RotU 

#2 Most played song Pan European Radio 
Year End Chart 1999/2000. 

#87 Top Licensed Song in EMI Music Publishing's 
Imulti- million song deep catalog) history" 

2005 
SANTANA's Grammy® winning 

THE GAME OF LOVE 
BMI and ASCAP Song Of The Year 
- most performed on US radio 

#8 (tied) highest charting Hot Adult Top 40 Hit of 

All Time*". (#1 for thirteen weeks) 

... In a family of a dozen top 15 UK and /or 
pan european hit singles driving over 25 million 
album sales and over 70 Recorded cuts including 
Tina Turner, Rivers Cuomo / Weezer, Rod Stewart, 
Texas, Enrique Iglesias, Ronan Keating, Michelle 
Branch, Sophie Ellis Bextor, Jon Foreman / 
Switchfoot, Hall And Oates featuring Todd 
Rundgren, etc. 

2010 
Looking fo ward to another decade of 
business, semi -retirement 
timeless music 

oeic 
BBC Present a People's Chart: 
75 Most Hear ecordings in Britain 
of the Last 75 ears 
BBC Radio teamed down the 75 mou.heard recordings in Britain 
over the last 75 years. me list wes compiled by the PPL, which 
lcenses recorded music In England, and takes Into ecwunt not 
only radio play but also performances of records in public places 
such as pubs, restaurants, retail shops, jukeboxes, etc. 

3. OMEN BOHEMIAN RIMPSOOS.1975 
Pat 

3. THE EVERLY BROTHERS ALL I HAVE TO DO IS DREAM 1955 
4. WET WET WET 

5. BRYAN ADAMS (EVER.,NINGIoo;°DOIT FOR Yal.,99, 
6 ROBBIE WILLIAMS ANGELS. 1.7 
7 . ELVIS PRESLEY ALL SHOOK LIMY. 9 

8. ABBA DANCING QUEEN, 1976 
9 PERRY CONC. MAGIC 

1a 10. BING mossy CHRISTMAS, 942 
11. THE BEATLES uOGOmaYE 1987 
12. ROD STEWART MAGGIE MA,, 1971 

13. THE BEATLES GET SACK 1989 
la au saitms PURE SHORES woo 
15. CRISTIANO SPILL. FT SOPHIE ELLIS-5EXTOR 

16 ROBBIE WILLIAMS 10D. DJ. 2000 
17. WHITNEY HOUSTON I MU T1sí o 

u , 9z 
15. GEORGE HARRISON NW 

21. THE VERVE BIT. R 

SWEET 7 

NOTHING 
19. THE ROLLING STONES 

SWEET 

33 ELTON JOHN & 

ro 
'TGOBREAKGMYHE HEART. 1976 

25 

_; IR ESOM.SETTERWITHYOU... 25. 

27. DORIS.). INHATE.R WILL RE KILL BE KEE SERA. SERA, 1956 

CROSBY 

28. AL MARTINO HERE IN MY NEAF, 1952 

PAUL ANNA DIANA. 
30. BING SANTA CLAUS MOONING TO rOWN 1543 
31 FREDA PAYNE BAND OF GB D..,976 
32. JOHN LENNON IMAGINE. 

H YOIMG HEARTS FUN EFEE. 1976 
GLENN MILLER IN THE MOOD. Ian 

35 ELTON JOHN SACRIFICENEALING HANDS, 1990 
88. TEUS SAY MAT YOU WAN, 1997 

Nnpl Ene05 
3 

NEW OU GET WHAT DE ctls 
40. JOHN TRAVOLTA OLIVIA NEWTON JOHN WIFE THE ONE 70-417I WENT 1978 

1.30 

41. DAVID WHITFIELD CARA ANA. 1954 

42. THE ARCHIES SUGAR SUGAR IRE 
43. ELVIS PRESLEY IT'S NOW OR 

LUNG ONES N1982 TA. CLIFF RICHARD NIE 
45. HUMAN 

ND TaTG 1 NE TROLLEY SO 19.1 48. JUDY 

47. SLIM WHITMAN FP3SE MARIE. 1955 

49. MACY 

50. NILSSON 

GRAY I TRY. 1999 

1972 

51. THE BEATIES FROM ME TO MA 1983 
52. BANG AID DO THEY KNOW ITS CHRISTMAS, It. 
53. LES BROWN AND HIS ORCHESTRA TAL JO1mNEY.1944 
54. HARRY BELAFONTE Eno. 1 7 

55. CHER SNOOP SONG (ITS IN HIS x'SS/ 1991 
56. ROBBIE Hs STRONG. 1999 

THE PACEMAKERS ERSYOU'LNEVERWALKALONE, 1953 
2003 

WONDERFUL 

57. BILLY JOEL 

55 FRANNIE 

80. OUTHAST 

61 TONY orcc agaroIEMEFILLG1971 
smoows 

63 BARRY WHITE YOU'RE THE FIRST. THE LAST, MY EVERYTHING, 1974 
54 EAST 17 STAY ANOTHER DAMS. 
85. ND DOUBT DONTSPEAN. 1.7 
66 BEE GEES STAY.. ALP.. e MISSING YOU. EV 
e, TOM JONES GREEN GREEN BASS OF NOME. 1966 

THE REAL THING YOU TO ME ARE EVERYTHING. 1978 
'3 JOHN TRAVOLTA &OLIVIA NEWTON JOHN 

NINIGHTS. 
.9 a 

A MOO, ISS 
72 WINGS MULL OF KINTYRE( ISM 

EDDIE CALVERT ON MEIN PAPA. 19. 
74. THE POLICE EVERY BREATH YOU TAKE, 19113 

SNAP RHYTHM. A DANCER. 1992 

LIFE IS A ROLLERCOASTER - RONAN KEATING THE GAME OF LOVE - SANTANA FEATURING MICHELLE BRANCH 
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and as MTV and others began to program less of them, l think 
music videos for a while were looked at as some sort of vanity 

expense: Gradually, the labels began 
to extract licenses for them from the 

Yahoos of the world. That amount of 
money began to increase to the point 
where they could actually cover the 

costs of the music videos and makea 
profit to boot. So they went from being 

a promotion medium to being con. 

tent in and of themselves. Now they 

te sold and monetized. You can buy 

hem on iTunes. 
It used to be MTV and VH1 and a 

handful of radio 
a 

r ns [we what[ 
really drove [music promotion]. They 

had mass audiences of active music 

consumers. People would sit back 
and have music videos played for 
them. They didn't control what they 

saw, but they would see things they 

may not have chosen themselves. 
The online experience is very dif- 

ferent. You are looking generally for 
something you know or already heard 

of There's a lot less surprise involved. 

You're less likely to stumble over 

something. That pot a whole differ- 
ent wrench into the standard music j 

business promotional machine. 
-AS told to Antony Bruno 

o' V 

BUSINESS TRENDS 

REALITY MUSIC 

BREAKS ÓÚT G 
While musical. a riery shows have along history 
on TV- "Anna um Bandstand" debuted in 1952 

and Soul Train" premiered in 1971 -the addi- 
tion òfagempetltive element to the proceedings 
attracted a tidal wave of viewers for U.S. versions 

of U.K. shows like "American Idol" and "Danc- 
ing With the Stars." Amid the distractions of 
hundreds of cable and satellite networks, the Im, 
rerner and movies on demand, that kind of emo- 

tional investment in a got -to- see -it -live TV show 
ans big audiences -and, for the music indus- 

try, an outlet to generate sales. 

In eight seasons, "American Idol" has churned 
out eight contestants who have had albums cer- 

tified platinum by the RIRA: Kelly Clarkson, 
Ruben Stoddard, Clay Aiken, Came Underwood, 
Chris Daughtryfantasia, Taylor Hicks and David 

Cook. After "Idol" teamed with iTUnes in its sev. 

`SELLING OUT' BECOMES 
`BUYING IN' 
BY JON COHEN, CO -CEO OF CORNERSTONE 

When we started in the '90s, it was still considered sacrilegious 
for bands to work with brands. There were very few deals and 
very little licensing. 

1 think electronic music paved the way for artists and brands 
to work together in a lot of respects, too. The genre is very 
friendly toward synchs and brings an energy that works in a lot 
of advertising. Most electronic artists are producers and DJs 

and can adapt or create music that fits a specific need. I also 
think it was a genre in its early days that did not get as much 
support from radio and MTV and needed un opportunity to ex- 
pose its music 

Such games as "Grand Theft Auto" in 1997 and big sports 
franchises like Electronic Arts were also crucial in getting artists 
comfortable with licensing. The people who were more daring 
and willing to license tracks started with lifestyle deals. It was 

revolutionary when Sprite came toos and wanted to build their 
brand around hip -hop. Unfortunately, they abandoned the di- 
rection and have not stuck with music. 

A great modern example is Mountain Dew's Green label 
Sound, which is now about to enter its thirdyear and has planted 
the seeds for some amazing careers. Nike has used people's 
passion for music to encourage more and create new 
ways to interact with their products while offering artists some 
great partnerships at the same time. 

Overall, there is much more of an openness from artists 
when it comes to branding. Licensing and brand partner. 
ships have [become] pan of the marketing mix alongside radio 
promotion, press and other things. 

-AS told to Cortney Harding 

Small screen, big dreams: SUSAN BOYLE; KELLY CLARKSON;'American Idol' eontestant 
performing a Black Eyed Peas medley during Me 2009 season finale (from left) 

enth season to offer studio versions of the songs 

performed during the competition, the singles 
market took off-and now iTunes sells perform- 
Mice videos as well. But ifs not just the "Idol" 
contestants that benefit from the show sales 

boost, s also the original writers and perform 
er s of the works. 

Reality music TV programming now stands 
at a crossroads. Since 2006, average viewer. 

MUSIC IATE ONLINE 
BY TOM FRESTON, PRINCIPAL AT FIREFLY 3; FORMER 
CEO OF MTV NETWORKS AND VIACOM 

It seemed sort of a fait accompl 
from the beginning that music 
videos would ro-igrate online. 
Rather than wait for your favorite 
music video to air, why not go on- 
line and get it immediately and 
watch it repedtedly? 

In the late 'SOs, we came to the re- 
alization that for MTV to grow its rat- 
ings it had to move beyond music 
videos, which we feared could become 
commodity. We saw the .falloff in TV 

viewing for music videos. No matter 
how you mixed or matched them or 

how many countdowns you did, it was 

hard to build an audience beyond that 
true, hard music core. 

In the early days, music videos 
were basically made available for free 
in exchange for the promotional value 
[the labels[ felt they would get from 
airing them on TV. Fora long period 
of time in the '80s and '90s when 
there was a mass cable audience, 
[here were countless stories about 

Screen savers: As TV moved away from music 
artists selling just tons of records off older programming, the Internet picked on 
the back of videos. the pace. 

As the returns began to diminish, 

ship for "American Idol" has fallen from 30.6 

million to 25.1 million, according to Nielsen. 
More important, where did most Americans 
first see Susan Boyle, the out-of-nowhere artist 
who went to have the best single sales week 
of 2009? Sure, it was from a clip of her per. 
fox reality show "Britain's 
Got Talen 

on 
But in was disseminated globally 

by YouTube. -Ann Donahue 

r am Min OWE NOINSo 
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ongratulations 
to he To r 

Including the <S -'0-managed 
Atlantic City Boardwalk Hall 

DCU Center Arena 

And we didn't do too badly, either! 

Looking forward to entertaining West Michigan 
into the next decade and beyond! 

JOIN VAN ANDEL ARENA'S GROWING LIST OF SOLD OUT ACTS 
FOR BOOKING INFORMATION CALL RICHARD MACKEIGAN 

AT 616 742 -6600 OR EMAIL RI 
!II - , 

W W W.VANANDELARENA.COM 
I \ 

Van Andel ARENA 
WEST MICHIGAN'S 

ENTERTAINMENT DESTINATION 
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- . - BUSINESS TRENDS 

INDIE !OWLS 
STRIK ACK 
As Me lnlernetbrokedownbarriers tomarket entry,the past decade was 
on e ofunpremdented opportunities for independent artists and labels. 

"The playing field became more level for indie labels during the past 
decade." Sub Pop co-founder Jonathan Poneman says. "This is mostly 
because there is not such a stranglehold on promotional outlets hke radio 
andrelil space. The dominant retailernow is iT wand while they have 
ways of making things prominent, they don't have the same pay -to -play 

model that brick- and -mortar retailers had." 
iTnnes parent Apple also offered select artists a much valued pro- 

motional platform through its ads for iPods and iMacs. It was part of 
the burgeoning market for indie -music epochs in TV ads and prime - 

timeshows, many ofwhich sought hip -and low-cost -sounds to hook 
young viewers. Licensing and social media gave birth to indie stars like 
Ingrid Michaelson, who landed an Old Navy ad after she was discov, 
Bred on MySpace. Michaelson went on to sell 286,000 copies of her 
debut album, "Girls & Boys," according to Nielsen SoundScan. 

The indie boom didn't just benefit newcomers. Superstars like Ra- 

diohead, the Eagles and Garth Brooks all left major labels and found 
new ways to release their music. Radiohead posted its "In Rainbows" 
album online with a "name your own price" concept, before distrib- 
uting physical copies through ATO and RED. Brooks and the Eagles 
released music exclusively through Wal -Mart. Even Pearl Jam stuck 
a partnership with Target to put out "Backspacer, its first album in 
the United States not on a major label. 

The numbers reflect these new opportunities. When major -owned 
indir distributors are factored in, the indie sector's U.S. market share 
climbed from 16.1% in 2000 to 23.4 % 'in 2009. -Cortney Harding 

coding the 
De Itirights deal: 
PARAMORE 

Sweater sweetheart, 
INGRID MICHAELSON 

MÚLTIRiGHTS DÉÁL 
BY JOHN JANICK, PRESIDENT OF FUELED BY 
RAMEN /CO- PRESIDENT OF ELEKTRA 

III frights deal. overall, has been good for the industry. 
lien un the way l'ce always run my label. When we started Fu- 

eled by Ramen. the only way we could get stuff to fans was by 

mail order, so it made sense for us to buy a printing press and 
get into doing merch. It all happened naturally, and when you 
do it the right way, synergies emerge. 

You Cap get more floor space in a given retail outlet because 
you can sell a package that combines merch and an album. You 
can e that a band is playing in Chicago and starring to get 
radio play, no your.. push more albums to stores there and do 
mor marketing. Tou can keep a band on the road fora long 
Dee like we did "with Paramore, and build their career, because 

you not only concerned with selling albums. 
I always say I'll do pretty much anything for my artists. s. be- 
seI've invested so much -I don't think w re taking money 

from artists.. If anything. this type of deal allows you to keep a 

closer watch on the moneand be incentivized to monetize dif- 
Ferrol things and be creative. 

Other companies say things like, "Wi rent in the ticket husi- 
ness;" which I think is shortsighted. That said, some labels are 
defmitelynotpreparedrodomultirightsde otc. Butwhen you have 

a strong infrastmcture, like we do at Warner, and can be in the 
ticket business, the merch business, the publishing business, 
then you are doing a service for your artists. Their concems a1Fn t 

all in silos anymore. The label has put more on the tine and in- 
vested more, and they have a bigger incentive to really work on 
building a career. Of course, not every multirights deal includes 
all rights. There are plenty that are just merch or publishing or 
touring or fan clubs or any combination of those. 

For a long rime, everyone was so used to just malting money 
from album sales, and now there is no way to just sit back and 
collect revenue -you have to go out and earn it. 

-As told to Cortney Harding 

INVESTORS DISCOVER 
PUBLISHING CATALOGS 
BY JOHN RUDOLPH, CEO OF BUG MUSIC 

This is o 'ously the dec e where Wall Street investors 
diocovere usic dishing business. When Evan 
Meadow an ng to sell Windswept on behalf of 
Fuji TV to EMI in 1999, we talked to a bunch of banks and 
private equity firms. But no nne could understand the pub- 
lishing business, even though the [David[ Bowie bonds 
were happening and the rating agencies were starting to 

pay attention to music. No one would loan against music 
publishing, unless it was part ofa bigger company. 

In 2001, the Chrysalis Group did a securitization and 
that was the first time that an outside third -party bank, 
the Royal Bank of Scotland, came in and set up financ- 
ing on 

s 

is publishing. Itw a pretty big deal, and with 
that there started to be data that other investors could 
look at. 

[Songwriters[ Lieber & Stoller owned Trio Music and 
Quartet Music and sold them to Windswept [and Itochu[ 
in 2003, and that attracted some interest from private eq- 

uity. But one of the big catalysts was the 2003 acquisition 
of the Warner Music Group, of which music publishing 
was a major piece, from Time Warner by an investor group. 
All of the big banks showed up to provide debt financing 
for the big equity Arms who said, "Look at this business, 
we like it, and this is why.' When that happened, the debt 
side of the street and other private equity firms started 
sniffing around music publishing. The year [2006[ closed 
with BMG Music Publishing up for sale, and although it 

vvas sold to Universal Music Publishing, that deal attracted 
more interested financial investors to the music publish. 
ing sector due to its size. 

Eventually, investment companies began to understand 
that music publishing income performed on a stable trajeo 
tory of income, which they could understand. 

-As told to Ed Christman 
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COMMENTARY 

Top Decision -Makers In The Music Biz Reflect On A Troubled Decade 

We asked the following 
executives to share their 
thoughts on the '00s. 

MARPINBhingDIER 
Chairman/CEO, Sony /ATV 
Music Publishing 

Y KEVIN LYMAN 
President, 4fini Productions; 
founder, Vans Warped tour 

MICHAEL NASH 
Executive VP of digital 
strategy and business 
development, Warner 
Music Group 

LYOR COHEN 
Chairman/CEO of ALI PARTOVI 
recorded music for the Senior VP of business 

Americas and the U.K., development,MySpace; 
Warner Music Group former CEO, iLike 

iti ROGER FAXON BIG JON PLATT 
Chairman/CEO, O,EMI Music President of West Coast 

Publishing - Creative, EMI Music 

Publishing 

Alk. 
JULIE 
GREENWALD MICHAEL RAPINO 
Chairman /COO, Atlantic President/CEO, Live Nation 

Records 

DAVID RENZER 
DAVE HANSEN Chairman /CEO, Universal 
GM, Epitaph Music Publishing Group 

Kill 
DAVID JOHNSON 

IAN ROGERS 
Warner /Chappell Music CEO, Topspin Media 

ill MATHEW KNOWLES 
President/CEO, Music JOHN RUDOLPH 
World Entertainment CEO, Bug Music 

inROB STRINGER 
DEBRA LEES Chairman, Epic/Columbia 
Chairman /CEO, BET Label Group 

1111 

ELIO LEONI-SCETI JIM URIE 
CEO, EMI Music Music GrVCDistri 

Distribution Music Group Distribution 

LUKE LEWIS TIM WESTERGREN 
Chairman, Universal Music Founder /chief strategy 
Nashville officer, Pandora 

JESUS LOPEZ INIGO ZABALA 
Chairman /CEO, Universal President, Warner Music 

Music Latin America and Latin America 
Iberian Peninsula 

SIGNS OF TROUBLE 
RUDOLPH:I think in the 1990s 
when the record companies 
started selling to big-boo stores 

and they started using music 
as the loss leader, that was the 

start of the devaluing of music. 

Indie stores got annihilated. 
The industry saw what was 

happening, but got stuck on 

selling to the big stores. The la- 

bels weren't making anymore 
money with the sale pricing, 
but they were paying attention 
to the value of the infrastruc- 
ture and the long tail that 

cord stores provided. This 

decade was thefurtherdevalu- 
ing of music. 

FAXON: I did have concerns 

about the industry back [in 
2000], particularly that the 
recorded-music side of the 
business was not effectively an- 

ticipating or dealing with the 
changes that were occurring. I 

have to say that I didn't think 
them would be as prolonged 
of a decline in the recorded- 
music industry as there has 

been, but equally I wasn't as 

optimistic as I should have 
been about the growth of other 
revenues, particularly as they 
affect the music publishing 
business. 

STRINGER: The mythology in 

the Industry was that it would 
neverend.Andlthinkthe warn- 

Mg signs were there. CD con- 

sumption had started to peak, 

and digital piracy was starting 
to rise. It's a gargantuan indus- 

m y the recording industry, and 

no onewantsto be thefirst per- 

son tosay "WellacWally, guess 

what? ITS going to befive times 
smaller in 10 -1S years." There 

were only so many times peo- 

ple would buy the catalog of 
records they already bought 
and only so many times kids 

would be told they couldn't 
download. 

'There were only so many times 
people would buy the catalog of 
records they already bought and 
only so many times kids would be 

told they couldn't download.' 
-ROB STRINGER -- 

URIE: I thought that the CD would go down pretty much as it had, but thought it would level off 

in the latter part of the decade. I thought that digital and subscription would be much more vi. 

b ra ntthan it is now. Most of a I I, I thou ght that we would be better at marketing and finding ways to 

monetize the product. I have always said thatthe promise of the Internet and its No.l benefitto the 

music business is marketing, and not distribution. I thought we would be better in using Internet mar- 

keting to get people to be willing to pay for music by now. 

'I was incredulous that so many were in 
denial about the future. I caught a lot of 
shit from my music industry friends for 

the release of Gnutella, but for me it was 
simply unlocking the inevitable.' 

-IAN ROGERS 

ROGERS: It was already clear music was about to undergo 
"the great unbundling" and the business would move from 
$Tl discs at Best Buy to singles online, but the industry was 

still denying it and looking fora way to make CD sales last 

forever. Personally, I was incredulous that so many were in 

denial about the future.I caught a lot of shit from my music 

industry friends for the release of Gnutella, but for me it 
was Imply unlocking the inevitable. I was naive while it was 

obvious to those of us who could clearly seethe technology 
trajectory, incumbent businesses aren't capable of disrppt- 
ìngthemselves. 

HANSEN: With file sharing and 

the early stages of digital music, it 

seemed like something was about 

to happen. But we weren't there . 

scratching our heads and hung up 

onpiracy.We were thinking about 

how to create more word-of- 

mouth and awareness for music 

and our artists We didn't haw any 

answers then but we saw plenty of 

opportunities. 
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MISSTEPS 
ROGERS: Countless dollars were spent as technology compa- 
nies tried to assist In the inevitable unbundling, building technol- 
ogy platforms (Windows Media/Janus, MusicNet, Intertrust),con- 
sumer ws (Yahoo, Real, imeem) and devices (Ricoh Samsung, 
Creative, SanDisk) which couldn't compete due toe disintegrated 
value chain and restrictions and unfavorable licensing terms by 
an industry terrified of the inevitable unbundling. These wasted 
dollars are black marks on music's reputation as an industry, and 
now investment in the space is more challenged than ever as en- 
trepreneurs and investors alike find other industries to innovate 
with their time and money. 

NOW: 

'It was bad for 
anyone who can't 
drive, since I hear 

that's the next thing 
to go for major -label 

presidents - 
their chauffeurs.' 

-KEVIN LYMAN 

COHEN: People in charge of 
the music business wem com- 
pletely out of position and flat- 
footed, not progressive enough, 

norhadthe relationship with the 
fans to recognize the opportu- 
nities of the digital era. I believe 
there's a small segment of peo- 
ple who want to dedicate their 
lives to breaching and tricking 
the system by stealing. But the 
majority of consumers want 
ease, access and an affordable 
price. I think we focused on too 
many defensive measures. 

LYMAN: It was fa good 
decade] for those who have re- 

alized that there is a way to be 
in music and make a living by 
working hard, keeping your 
overhead low and embracing 
technology. It was bad for any- 
one who can't drive, since I hear 

that's the next thing to go for 
major -label presidents -their 
chauffeurs. They have to let 
them go since they have got- 
ten rid of all the young talent 
that could help them sell 
records. 

'People in charge of the music 
business were completely out 

of position and flat -footed, 
not progressive enough, nor 

had the relationship with 
the fans to recognize the 

opportunities of the 
digital era.' 
-LYOR COHEN 

Change the focus back to artist development, 
which was missing in this decade. Every album out of the box isn't 
going to sell 500,000 or a million. We have to adopt the mind- 
get whore we embraceavd spend approprkatelyforartisfs, begin 
operating like the independents and don'tthrowsomething on 
the wall and hope it sticks. We have to be more selective. 

The primary thing missing from this decade, which 
is the Warner signat ure, is artist development the incubation, 
thelong -ferm belief and support of artists over the long term. 
I think that was a huge void in our industry, when they were try- 
ing to defend very heavy infrastructures and thus the inven- 
tion of quick facts and in -a -hurry results versus incubation 
and artist development. 

Artist development has to be a part of our business 
again ken a major way. We have to make new stars. We can't 
continue to think we're going to find the next guy who's going 
to give us one or two albums, then go onto the next guy who's 
going to give us one or two albums. We have to get back into 
building careers again. 

We have to be able to fight against the pres- 

ure ty turn and produce something quick Real artists take time, 

they need sunlight and water. Forme, that's my biggest need: to 

stay with a project for as long as necessary. Maybe it takes until 

the second or third album versus the pressure this industry puts 

on baby acts. 

Are we creating enough superstars that the listeners 

will have loyalty to? Is ita question of the way that music is marketed 
and broken today? Is "American Idol" and that style of artist put- 
ting pressure on the music industry to create hit out of the box? 
Music is more diverse and people are finding it in new ways. While 
various subgenres are doing OK, it doesn't feel like we are <reat- 
Ing as many global superstars today. 

RANDIER: Music has not prospered because record labels 
didn't spend any money on artist development or market- 
ing-and when they did spend money on marketing, it was 

only for platinum artists. They didn't spend the time and en- 
ergy to foster a new wave of talent. 

LET'S GET SMALL 
LEWIS: Everything's become mew challenging, no question. 
But on the other hand, !don't see R going away. Maybe it gets 
smaller It's notlikethe musk business wasn't small when Ittarted 
35 years ago, much smaller than it is now, particvlady in Nashville. 
There were little outposts here back in the '70s. There were MR 
outposts maybe with a pmnnotiois staff, and not much more than 
that. so maybe It all gets small again, I can't say its particularly 
rosy but if you keep your head down and you're smart about 
the business, there is a business. There are opportunities for 
people who are smart and aggressive and fortunate. 

COHEN: In many ways, we're back to the beautiful era where 
people in our industry are back to the basics and not fixated 
on all the trappings -the limousines and the private planes 
and all of that stuff -but on the music and about artists: engag- 
ingtheartistand having intimate relationships with the artist, 
and not just waiting for the artist to send their masters in. I 

think that we tore down the infrastructure and the highfalutin 
behavior and got back to what was missing. 

STRINGER:In a strange sort of way, Ithink the creativity now, and 

the selectivity about how we really do the right things properly, 
is far more exciting than it was 10 years ago. I honestly believe 
that. And if we have to go back to the size the industry was in 

1972or1962,that's absolutely fine. I don'tthink it's a coincidence 
that so much of the creativity came-out of when we were smaller. 

It was less people thinking mom deeply. Why wouldn't we go 
back to that model and build back up from that again? 

THE IMPACT.OF `_ ; 
ti pLE 

LEON I- SCETI: The iPod/i Tunes phenomenon transformed 
the face of the music business. It was so successful because if 
was a response to a question asked to consumers:'NJhat would 
you like to do when you are experiencing music? " And the an- 

s, "I want to have all my music available, I want to have 

R Ina way that doesn't require a big piece of equipment for me 
to listen to it, I want it to be single tracks and not albums, etc." 
Apple is very good at that: They ask consumers, "What would 
you like ?," and they go in the back room and develop stuff to 
answer that request. It's not imposed consumption, and the 
music business needs to think more like that" 

The ipod allows people to have their collection 
with them. Everyone is listening to music more than they 
were because they have access to it all the time. It's part of 
their entire life now. 

-' Tunes is a big story because they were the only ones to get it 
right At the beginning of the decade you would have thought more 
people would have come up with a viable altematkve. Instead, Tures 
has became ubìquffous and the business' most dominant retailer. 

The iPhone will turn out tobe another monu- 
mental pivot point for the industry It's the first successful mobile 
computer. That opens up, in the case of radio and the whole dig- 
ital delivery of music, to get truly ubiquitous. 

The first half of the decade was all about "I" and "my" 
(iPod, Myspace); the second half has been about making every- 
thing more social ( Fdcebook , Twitter and LLike).iPod andiTUnes 
delivered the winning experience for individual music consump- 
tion, and Myspace delivered the best platform for individual 
self -expression. 

'Apple is very good at that: They ask consumers, "What would 
you like ?" . 

-ELIO LEONI -SCETI 
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CONSUMER IS KING 
If the consumer wants their music delivered a particular way, then the consumer has, in this age, 
the ability to achieve that ... Technology has empowered the consumer to make those choices.' 

-ROGER FAXON 

FAXON: If the consumer wants their music delivered a particu- 
lar way, then the consumer has in this age, the ability to achieve 
that. As an industry and company you have to be focused on what 
the consumer wants, not just what you want to give them. In the 
old world there was a limited pathway to the consumers, so there- 
fore the consumer had less choice and less ability to decide how 
and what they wanted, and how to get what they wanted and 
what it was that they wanted. Technology has empowered the 
consumer to make those choices. 

WHAT DIGITAL 
WROUGHT 

STRINGER: It was quite a fragmented period for music. I 

think the digital explosion is partly responsible for that There 
are a thousand artists, a thousand pieces of music that peo- 
ple pick up on, but it doesn't necessarily focus on a core. I'm 

not saying tharsa bad thing, by the way; I'm just saying that's 
how people consume. 

Social netwoMang has 
changed how everyone is 

living lives. it's a fundamental 
way to get connected with 

people on music.' 
-DAVE HANSEN 

HANSEN: Social networking 
has changed how everyone is 

living lives, from kids to senior 
citizens. For marketers like me, 

it creates the biggest oppor- 
tunity to talk about music. It's 

a fundamental way to get con - 
nected with people on music. 

It's changed the game In a 

great way. 

LOPEZ: Now with the ar- 
eal of the Internet as part- 

of the distribution chain, 
we're becoming a multifor- 
mat industry, Right now we 
are in the middle of that 
change. We have to react 
Oster so we don't end up 
late, as happened to us In 

the last decade. 

RAPINO: This was a great decade for the music consume, as si 

c was freed from the Ilei ng room stereo and available everywhere. 

PARTOVI: With Facebook, MySpace and Twitter all increas- 
ingly opening access to people's social graphs, both on the Web 
and mobile, having your friends "present" in some form will 
eventually become the norm for digital content consumption. 
And this has even bigger ramifications for content "creation," 
because every consumer has become a content creator -if we're 
not writing our own blogs or recording our own songs, we're 
commenting on other people's creations. _ 

At the tail end of [the decade], all of the sudden there 
is a youth movement, which is pretty encouraging, and I'm not 
just talking about Taylor Swift. There's a ton of really young 
talented people where country isn't stigmatized for them. For 
the first time In years, rve seen a ton of young singer /song- 
writers. !think it has a lot to do with the fact that young peo- 
ple have really diverse tastes now. 

REN ZER: We were surprised by the resilience of hip -hop in 

the U.S. marketplace, with Eminem still selling millions of 
records worldwide, SO Cent still selling a lot of records and Jay - 
Z back on top. And we are surprised by the resilience of U2. 

It was a great decade for Southern hip -hop. That was 
really great to see, because it was probably a good 113-month to 
two -year period where they carried the culture on their back. 
You have like a Taylor Swift or Carrie Underwood being em- 
braced in the pop world, where they're notiust country artists 
anymore. And the same for Kanye West, to not just being 
looked at as a rapper. They're just music stars now. 

LEONI- SCETI: We should engage with consumers on more 

fronts -not just from a contractual perspective, but from a real 

operational perspective. We should work with artists at maximiz- 
ing that relationship, because in the long term that's where the 

value is created. In our industry, there is artistic innovation, and 

the artists are doing a great job. But we also need Innovation in 

the way that music is delivered to consumers. The product should 

be much more in response to consumer needs than it has been 

in the past. 

We saw and are seeing a transition with music. A 

more eclectic and changing array of pop, hip -hop, ROB and even 

country; more cross -pollination of artists collaborating together. 

We lost two big icons: James Brown and Michael Jackson. 

Both losses are evidence of how important music is to our world. 

Then there'sthefactthat hip -hop is still alive. Ten years ago a lot of 

people would have bet I thin k that it wouldn't be around. And it will 

be around fora long time to come. 

THEN I NOW: 

-DEBRA LEE 

EYEING NEW OPPORTUNRIES 
JOHNSON: Very broadly speaking, the biggest opportunity for 
the music industry is to think globally. Take mainland China. Even 

in the height of the compact disc boom neither record companies 
nor sic publishing companies enjoyed any revenue at all from 
that country. But now, both businesses make more money from 
mainland China than they ever did at the height of the CO boom. 
There is an expanding worldwide customer base and yes, they 
are consuming music in a different way. 

RUDOLPH: The biggest op- 
portunity or need is the right 
zing of the cost infrastructure 

of the business. When things 
are fat, no one concentrates on 

fixing the cost side because the 
overall value chain is working. 
Now, things are bad so we can 

he it and get back to a healthy 

Place again. 

ZABALA: New technologies 
have made it possible for music 

to reach a bigger audience and 
how this has changed the ways 
in which consumers buy music, 
providing access to different 
channels. I see this of course as 

a great challenge as well as a 

grand opportunity for the 
music industry. 

GREENWALD: I'll be sad if all people want to talk about is the 
crumbling of the music business and how the industry is dying. 
There's been so much great music during what's been a crazy 
state of transformation and change. It's a tough time, but it's 
not the end, it's not doomsday. It's just change. And with this 
severe change, we're all learning how to do business differ- 
ently, for example, like expanded rights deals with artists and 
growing companies in other ways. 

It's a tough time, but 
it's not the end, it's not 

doomsday. It's just change. 
And with this severe change, 
we're all learning how to do 

business differently.' 
-JULIE GREENWALD 

PARTOV I: For the next few years, there's still enormous oppor- 
tunity in making content creation and consumption a truly so- 

cial experience, where your friends are "there" for everything 
you read, write, hear or watch and where great content spreads 

virally faster than ever. The race is far from over. Facebook, My- 

Space and Twitter have shown how great the consumer demand 
is, but there is a long way to go to fully satisfy it 

NASH: With digital, the biggest area of opportunity is to prop- 

erly capture the creation of value around music content that's 
happening in this connected digital ecosystem. Clearly the prod- 
uct model born of a previous century is not allowing us to capture 
all the value around our content So changing our biz model so we 

can connect to the business drivers of our partners that are build- 

ing out this channel is the greatest area of opportunity. 

interviews by Antony Bruno, Ed Christman, Cortney Harding, 
Louis Hau, Gail Milchelf, Mitchell Peters, Mark Sutherland and 

Ray Waddell. 
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another 
day at 

Music .World 
ntertamment 

SIX #1 International Hit Singles 
on multiple charts 

#1 Billboard 200 album, "I am... 
Sasha Fierce" 

#1 Billboard R &B/ Hip Hop album 

Most Hot 100 Singles of the Decade 
by a Female 

Most Cumulative Weeks at 
of the Decade, 36 weeks 

Top Grossing Tour of 2009, 
"I Am..." 

Top Music Award Winning 
Artist of 2009 

Top Music Video Award 
Winner of 2009 

#1 Record -Breaking Box 
Office Film, "Obsessed" 

Top Female Artist of the 
Decade 

Hot 100 Airplay Artist of the 
Decade 

Top Overall R &B /Hip Hop 
Artist 

Top Female R &B / Hip Hop 
Artist 

Top R &B / Hip Hop Album 

Top R &B / Hip Hop Songs Artist 

Top Mainstream R &B Artist 

Top Hot Dance Club Artist 

and the best 
is yet to come. 

Solange 
A critically acclaimed creative 
force, Solange remains true 
to herself and loved by her 
fans. "Sol -Angel & The Hadle 
St. Dreams" spawned three 
consecutive #1 dance hit singles. 
Her style, her music, her artistry 
were celebrated in 2009. Solange 
will bathe voice of 2010. 

Making headlines as she 
crossed -over to the stage 
in London's West End. 
The award -winning 
music artist became the 
first African American 
to play Roxie Hart in the 
theatrical production 
of "Chicago." Michelle 
is coming home to 
Broadway in 2010. 

Brian 

I 

Upon releasing his 
debut album 
"Just Love" Brian 
Courtney Wilson 
started a movement. 
The album entered j 
the Billboard Gospel / 
Chart at #2 and remains in the 
Top 10. Brian is the ONLY new 
artist that held two Top 20 singles 
on the Billboard Hot Gospel Chart. 

The Grammy nominated, Stellar 
Award and Dove Award winning 
group has become the best selling 
trio in gospel music's history. 
This year, Trin -i -tee 5:7 released 
their premiere collection of 
holiday classics with "Love * 
Peace Joy at Christmas" that 
will ertainly become an 
evergreen favorite. 
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Eminem, Beyoncé Grab Top Spots On 
Decade -End Charts By Keith Caulfield 

New millennial 
stars: EMINEM and 
BEVONCÉ 

Eminem earns Billboard's artist ofthe 
decade title, fittingly just slightly more 

than 10 years after he made his Bill- 

board Hot 100 debut. 
The decade -end artist recap ranks 

the best -performing acts of the past 

10 years (from Dec. 4, 1999, to Nov. 

28, 2009) based on activity on two 
charts: the Billboard 200 albums list 
and the Billboard Hot 100 songs tally. 

The hip'hop king first graced the 

Hot 100chart Feb.27,1999, with "My 
Name Is," then racked up another 27 

entries from 2000 onward. On the Bill- 

board 200, all five of his sets released 

in the decade leached No. 1. Addition- 
ally, his debut album, 'The Slim Shady 

LP," debuted and peaked at No. 2 in 
the spring of 1999, but continued to 

chart in 2000. 

Emblem is also the top male artist 
of the decade. The female honor goes 

to Beyoncé, while the top duo /group 
is Nickelback. 

Beyoncé's solo career began in the 

'OOs, notching 23 Hot 100 singles and 
five No. ls. On the Billboard 200, she's 

racked an entries, induding three stu- 

dio efforts that all went to No. 1. 

As for Nickelback, Its entire Hot 

100 history is contained in the '00s 
and it started off well with its first 
No. 1, "How You Remind Me." The 
rock act has since earned five more 
top 10 singles. The group's last 
four albums reached the top 10 

on the Billboard 200. including 
the No. 1 set 'All the Right Rea. 

which spent 156 weeks 
on the list. 

While Eminem is the decade's 

top artist, he was never the top 

performer for any single year 

as reported in Billboard's an- 

nual Year in Music issue. In 
2000 and 2001, Destiny's 
Child netted the prize, fol- 
lowedby Nellyin '02,50 Cent 

in '03 and 'OS, Usher in '04, / 

Chris Brown in '06 and 

'08, Akon in '07 and Tay- 

lor Swift in '09. 

Eminem helped 
kick off the decade 
with a bang, as his , 

second set, "The 
Marshall Mashers 
LP," was one of five 
albums in 2000 to 

sdl at least 1 million 

copies in one week. On the Billboard 
200 dated June 10, 2000, it opened at 

No. 1 with 1.8 million, juste week 

after Britney Spears' "Oops! ... I Did 
It Again" debuted at No. 1 with 1,3 

million and two months after 'N Sync 

set the one -week Nielsen SoundSoan 

sales high of 2.4 million with "No 
Strings Attached." "Strings," the pop 
quintet's second album, tops the 
decade'end Billboard 200 albums 
tally, ahead of Usher's "Confessions" 
(No.2) and Eminem's "The Eminem 

Show" (No. 3). 

All told, ofthe 20 biggest one -week 

sales frames for an album in Sound- 

Scan's 18- and -a- halfyear history, 14 

ofthem were in the 2000s. On the flip 
side, of those l4 weeks, only three of 
them came in the last half of the 
decade, thanks to the debut weeks of 
50 Cent's "The Massacre" (2005, 1.1 

million), Kanye West's "Graduation" 
(2007, 957,000) and Ld Wayne's "Tha 

Carter III" (2008,1 million). 
So what happened in the late '00s? 

The collision of supernova -bright pop 

stars in the early 2000s with the lim- 
ited availability ofcommercial singles 

yielded tremendous album sales 
achievements and Billboard 200 tri- 
umphs. However, by the middle ofthe 
decade, those wild and crazy days were 

mostly a thing of the past. thanks to 

the single biggest thing to change the 

music industry and Billboard's charts 
in 2000s: the Internet. 

Once consumers popularized file. 
sharing services and utilized digital 
retailers like Apple's iTunes store, 

the Billboard 200 started to reflect 
many music buyers desire for sin- 
gle -song purchases instead of a full 
album (or re worrisome, no 

purchase at all). 
In the first half of the 2000s, the 

No.1 album on the Billboard 200, on 

average, sold 399,947 copies in a 

week. On the Hot 100 Singles Sales 

chart -which tracked physical sin- 
gles -the average at No.1 was just 

43,895. Move forward to the sec- 

ond half of the decade, and the 
No. l on the Billboard 200 av- 

eraged 286,540, while the No. 

1 on Hot Digital Songa aver- 

aged 154,445. 

Digital retailers provided a 

jolt of energy to the charts after 

SoundScan began including 
download sales in its tallies 
in 2003. By that point, phys- 
ical singles were essentially 

s 

absent from the market, an 

the availability of individual 
Ong downloads juiced the 

sales /airplay hybrid Hot 100 

chart. In turn, the 51- year -old 

list transformed from a ranking 
of officially promoted singles to an 

all-encompassing, anything'goes tally 

where numerous songs from ope act 

could all chart concurrently. 
Case In point: The young, digitally 

oriented fans of 15- yeanold singer 
Justin Bieber recently drove all seven 

of the songs on his debut CD, "My 
World," onto the Hot 100, even though 

not all of them were being officially 
promoted to radio stations or retailers 

as "singles." 
Speaking of dizzying digitally driven 

feats, the reigning best- selling digital 
song of all time, Flo Rida's "Low" (5.2 

million and counting(, is anything but 
'low" on the decade-end Hot 100 songs 

r 

ecap, as it's ranked No. 3. 

Ahead of it at No. 2 is Usher's in. 
escapable 2004 single "Yeah!," while 
Mariah Caret's "We Belong Together" 

tops the decade -end list. 
Usher takes the title of the Top Hot 

100 Artist of the Decade, which can't 
be much of a surprise considering 
his stranglehold on the tally from 
2001 through 2008. In that time, he 

racked up 13 consecutive top 20 sin- 

gles, with seven of them reaching No. 

1. And, those seven chart-topperscol- 
lectively spent 41 weeks at No. 1- 
the most weeks atop the hst for any 

actin the decade. 

With Caret's crowning of the 
decade.end Hot 100 songs Est with 
"We Belong Together," shenow owns 

themost popular songs ofthe'90s and 

the '00s, as her duet with Boyz II Men, 

"One Sweet Day," was No. 1 on the 
'90s -end recap. 

"We Belong Together" spent 14 

weeks at No. 1 on the Hot 100 chart 
during the decade, tyingthe Black Eyed 

Peas' "I Gotta Feeling" for the most 
weeks atop the list in that span. The 

Peas' anthem is at No. S on the decade- 

end Hot 100 Songs retrospective, one 

step below the duo /group of the 
decade. Nickelback, with "How You 

Remind Me." 
Collectively, the top nine finishers 

on the Hot 100 Songs.recap spent 90 

cumulative weeks at No. 1. thanks in 

part to the one -two punch of "To- 

gether" and "Feeling." The highest - 
ranked non -No. 1 song on the Hot 

100 songs review is at No.10: "Apol- 

ogize" by Timbaland featuring 
OneRepublic. The song peaked at No. 

2 fora month, but due in part to its 

lengthy 47 -week chart run, it ranks 
higher on the Hot 100 Songs recap 

than many No. l hits. "Apologize" not 

only lingered for nearly ayear on the 

Hot 100, but it spent 25 weeks in the 

top 10-the most of any single in the 

past decade. 

On the Hot 100 Songwriters 
decade -end tally, Timbaland finishes 
atop the list, courtesy of the perform- 

ance of the 63 charted hits he wrote 

or co-wrote in the decade. Directly 
below Timbaland at No. 2 on the list 

(viewable in full at Billboard.biz) is 

PharrellWilliams, one-half ofthe pro. 

duction duo the Neptunes. On the 

Hot 100 Producers recap, the Nep 
tunes come out on top while Tlmba' ? 

land is at No. 2. 
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Top R &B /Hip -Hop 
Artists 
Rank Artist 

ALICIA KEYS 

JAY-Z 

USHER 

R. KELLY 

MARY J. ELIGE 
BEYONCE 

LUDACRIS 

KEYSHIA COLE 
LIL WAYNE 

Top R &B /Hip -Hop 
Albums 

DR. DREG e 2001 Dr Dre- 
Aftermath/Inlerscope 

2 THE MARSHALL MATHERS LP 

Emnem- Web /Aftermath/ 
Interscope 

3 ...AND THEN THERE WAS 
DMX -Ruff Ryders /Def Jam/ 
-IDJMG 

4 COUNTRY GRAMMAR Nelly- 
iVUMRG 

5 TP- 2.COM... - :y -Jive /Zomba 
6 THE EMANCIPATION OF MIMI 

V:- grey- Island /IDJMG 

7 THE EMINEM SHOW Emrnem- 

Web / Aftermath /Interscope 
8 CONFESSIONS Usher - 

LaFace /Zomba 
9 GETRICHORDIETRYRYSOCent- 

Stady /Aherrnath/Intersoope 
10 THE MASSACRE 50 Cent - 

Shady/Aftermath/ 
Inlerscope /IGA 

E UNLEASH THE DRAGON S /sgo- 
Dragon /Def Soul /IDJMG 

12 SONGS IN A MINOR 
ALUe Key, J /RMG 

13 THE BREAKTHROUGH MaryJ 
Bhge- Matriarch /Geffen /IGA 

14 VOL 3... LIFE AND TIMES OF S. 

CARTER Jay -Z- Roc -A -FeI le /Def 

Jam /IDJMG 

15 STANKONIA 
OutKast- LaFace /Zomba 

16 WHO IS JILL SCOTT? WORDS 
AND SOUNDS VOL. 1J// Scot/- 
Malden Beach /Epic 

17 RULE3:36Ja Rule -The Inc/ 
Def Jam /IDJMG 

19 B'DAY Beyonce- Columbia/ 
Sony Music 

19 HOTSHOT Shaggy -MCA 

20 THE DYNASTY ROC LA 

FAMILIA (2000- )ay-Z- 
Roc-A- Fella /Def Jam /IDJMG 

Hot R &B /Hip -Hop 
Songs 

E BE WITHOUT YOUMaryJ 
Blige- Geffen /Interscope 

2 WE BELONG TOGETHER Manah 
Carey -Island /IDJMG 

3 PRETTY WINGS Maxwell- 
Columbia 

4 LOST WITHOUT UF 
,lc/re-StarTi 

5 BLAME IT - 

MARY J. ELIGE 

T- Pam -J /RMG 
6 LET ME LOVE YOU Mo -,o -3rd 

Street /J /RMG 
7 HEAVEN SENT Keys/.aColo- 

an Geffen /Interscope 
8 WHEN I SEE U Fanasia -J /RMG 
9 IF I AIN'T GOT YOU Ahcie Keys - 

J /RMG 
10 LIKE YOU'LL NEVER SEE ME 

AGAIN Alicia Keys -MBK /J /RMG 

11 NO ONEA /icia Keys -MBK/ 
J/RMG 

12 LET'S GET MARRIED Jagged 
Edge -Se SODei /Columbia 

13 DROP IT LIKE IT'S HOT Snoop 

Dogg Featuring Pharrell- 
Doggystyle /Geffen /Interscope 

14 I REMEMBER Keysha 
Cole -Imam /Geffen /Interscope 

15 FOOLISH Ashanti -The Inc /Ref 
Jam /IDJMG 

16 SINGLE LADIES (PUT A RING 

ON IT)Y,' once -Music World/ 
Colu 

17 TEACHME :SCilthrld- Aibntic 
18 YEAH' .'tart, L,Jor, 

19 UGOTIT BAD 

ALICIA ASCENDANT 
With seven No.15 on Hot R8 B /Hip- 
Hop Songs and four consecutive 
chart- toppers on Top R&B /Hip- 
Hop Albums, Alicia Keys walks off 
as Billboard's-Top R &B /Hip -Hop 
Artist of the decade. 

The singer's 2001 debut album, 
"Songs in A Minor," reigned over 
Top R &8 /Hip -Hop Albums for six 
weeks and launched a pair 
of top 10 singles, includ- 
ing the multiformat 
smash "Faille'." Keys 

followed "Songs in 

A Minor" with "The 
Diary of Alicia Keys" 

(2003), "Un- 
plugged" (2005) and 
"As I Am" (2007). With 
the exception of her third offer- 
ing, each set ranks in the top 40 
of the decade's Top RBB /Hip -Hop 
Albums. On Hot RBB /Hip -Hop 
Songs, Keys' No.1 singles have led 
for Al c hart weeks, more than any 
other artist. Among them, "No 
One" and "Like You'll Never See 

Me Again" combined for 17 con- 
secutive weeks at No.l. 

Keys' dominance reflects the 
broader picture of the era's top - 

ranked acts. Straight -ahead RAS 

artists like Keys, Reyonce and Ne- 
Yo fare better than rap acts on the 
all- encompassing top artist rank- 
Mg, despite being responsible for 

fewerthan half of the decade's top 
50 R &B /hip -hop albums. R &B acts 
account for 3l of the decade's top 
50 artists, while apacts, led byJay- 
Z at No. 2, round out the remain- 
ing slots. (M8's grip of the Top 
Artists list is buoyed by its greater 
appeal at adult R8B and main- 
streamR&B/hip- hop radio stations. 

Due to broader airplay 
across multiple formats 

of radio, RSe songs 
generally enjoy a 

longer life span and 
are more successful 
on the chart 
Since2000,no rap 

song has spent more 
than nine weeks at Soler 

more than 5G chart weeks on the 
Hot RAe /Hip -Hop Songs chart. 
Meanwhile, RAR singles have tal- 
lied nine leaders with at least 10 

weeks at No. l a nd eight songs that 

spent at least 60 weeks on the 
chart. During the decade, "Be 
Without You" by Mary J. Bilge es- 

tablished the record for the most 
weeks at No. (since195e (15). 

All is not lost for rap. Of the 
aforementioned Top R &B /Hip- 
Hop Albums, rap holds seven of 
the top 10 positions. Jay -Z is the 

genre's Top Album Artist of the 
decade with 10 No. Is, the most for 
any artist -Raphael George 

20 UNTIL THE END OF TIME Justin 
rmberlake Duel With Heyonce- 
Je /Zomba 

Top County Artists 
Rank Artist 

TOBY KEITH 

2 KENNY CHESNEY 
3 TIM MCGRAW 

4 RASCAL FLATTS 
5 GEORGE STRAIT 
6 ALAN JACKSON 
7 KEITH URBAN 

8 BRAD PAISLEY 

9 DIXIE CHICKS 

10 CARRIE UNDERWOOD 

Top Country Albums 
Pos 

SOME HEARTS 

2 0BROTHER, 
WHERE ART THOU, 

3 FLY Dx,.. 

HOME ,1ChrcNS- 

M .. .. olumbla/ 

5 BREATHE T 

HOW WE TALLY THE DECADE - 
END MUSIC CHARTS 
Most of the decade -end music charts in this sec- 

tion represent aggregated sales or radio airplay 
(audience impressions es total plays) for each 
artist and title from the weekly charts on which 
they appeared from the start of the 2000 chart 
year (Dec. 4, 1999) through the end of the 2009 
chart year (Nov. 28, 2009). 

The sales totals are based on data compiled by 
Nielsen SoundScan, with radio airplay measured 
by Nielsen BDS. Sales or airplay registered be- 

fore or after a titles chart run aren't considered 
in the Billboard decade -end standings. That de- 
tail accounts for some of the differences between 

these lists and the decade -end recaps that are 
compiled independently by either SoundScan or 
BDS. The SoundScan ranking of the best-selling 
albums of the decade appears on page 174. 

Because of changes in Billboard chart method- 
ology during the decade. some rankings are based 

on a point system, instead of aggregated sales or 
airplay compiled during a chart run. All recaps 
for the Billboard Hot 100, DAB Songs and Coun- 
try Songs utilize an inverse point system, with 
weeks at No. I earning the greatest value and 
weeks at the lower end of the chart earning the 
least. This explains why some songs might be 

ranked in a different order from how they appear 
in their corresponding yearend rankings. 

The top artists of the decade category is based 
on a formula blending sales point totals from the 
Billboard 200 recap and recap points from the 
Hot 100. The top artists category for Latin, coun- 
try and R &D were determined by employing an 
inverse point system based on an artist's weekly 
ranking on each format's respective albums and 
songs charts. -Keith Caulfield 
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CHARTS 

MEN AT 
WORK 
Consistent with the genre's entire 
commercial history, the decade in 

country music largely revolved 
around male artists, led by Toby 
Keith, who finishes the 2000s as 

Billboard's top country artist and 
ranks as the genre's top songwriter 
of the past 10 years. 

Keith Is also No.1 on the Top 
Country Albums Artists tally and 
is the runner -upon the Hot Coun- 
try Songs Artists list, both view- 
able at Billboard.biz. He has three 
songs inside the top 20 of the 
Country Songs roundup and 
three titles on the Top 
Country Albums tally. 

Keith Urban regis- 
ters the decade's top 
song with "Some- ¿. 

body UkeYOu, "which 
ruled Hot Country 
Songs for six weeks In 

2002. Kenny Chesney fin- 
Ishes as the Top Country Songs 
Artist, with *charting titles in the 
pest10 years. 

Although female artists gained 
a tremendous amount of ground 
at country radio during the '90s, 
the ladiesdidn't sustain that pres- 

ce during the 'ODs. Had It not 
been for the Influence of "Ameri- 
can Idol" victor Carrie Under- 
wood, female artists (and female 
groups) on Billboard's decade - 
end lists would mostly be con - 
fined to the nine female sets that 
populate the [opal on Top Coun- 
try Albums, where Underwood's 
"Some Hearts" leads. 

And within the top 20 of the 
Hot Country Songs recap, Un- 
derwood's "Before He Cheats" 
(No.14) is the only track by a fe- 
male artist. 

However, by 2007, the arrival 
of Taylor Swift significantly ele- 
vated the female category on the 
country charts, where she places 
two titles Inside the top 20 on the 
Country Albums list. 

The Country Albums scorecard 
for the 10 -year period underlines 
the artist turnover during the dec- 
ade. The top l O of the Top Country 
Albums list is dominated by acts 
that are currently inactive on the 
weekly Country Songs chart, In- 

cluding the Dixie Chicks, 
who were the target of a 

country radio boycott 
early in the decade 
after lead singer Na- 
talie Maines publicly 
criticized President 
George W. Bush. 

Country radio also 
had a well -documented 

struggle with attempts to har- 
ness the runaway popularity of the 
0 Brother, Where Art Thou ?" 
soundtrack, which finishes at No. 2 

on the Top Country Albums list. 
Country radio programmers hes- 
itantly -and ultimately awk- 
wardly -took 25 weeks to drag the 
album's radio single, "I Am a Man 

of Constant Sorrow," to a No.35 
peak on Hot Country Songs. Vet 

during its 104 weeks on Top Coun- 

try Albums, the soundtrack moved 
more than 6 million copies and has 

amassed total sales exceeding 7.0 

million, according to Nielsen 
SoundScan. -WadeJessen 

RN 

uPr 

7 ME AND MY GANG',scal 

FEELS LIKE TODAY 

9 TAYLOR SWIFT 

Big Machine 

10 FEARLESS -. 

Big Mac.,'.ir 

11 HERE FOR THE PARTY 

12 SHOCK'N Y'ALL -oby 

Keith -D 

13 UNLEASHED 

14 WHEN THE SUN GOES DOWN 

15 LIVE LIKE YOU WERE DYING 
Tim McGraw -Curb 

18 GREATEST HITS Shama Nisi n- 
Mercury /UMGN 

17 ELVIS: 30 R1 HIT5 Elves Presley - 
ecu VEIL 

18 DRIVE Alan Jackson -Aista 
Nashville /sNIN 

19 GREATEST HITS 

20 GREATEST HITS 2 Toby Kean- 

Hot Country Songs 

In SOMEBODY LIKE YOU Keith 

Urban -Cap,m Nashville 
2 19 SOMETHIN' Mark Wills - 

Mercury 
3 IT'S FIVE O'CLOCK 

SOM E W HERE A/an Jackson 8 
Jimmy Buffett -AnSta Nashville 

4 HOW DO YOU LIKE ME NOW ?! 

Toby Ke,lh -Dream WOrkS 

5 THE GOOD STUFF Kenny 

AIN'T NOTHING 'BOUT YOU 
r nsta Nashville 

7 LIVE LIKE YOU WERE DYING 

8 THAT'S WHAT I LOVE ABOUT 

SUNDAY :ram Morgan- 

9 AS GOOD AS I ONCE WASTOb 

Keith -DrealWorks 
10 GOOD MORNING BEAUTIFUL 

Steve Holy-Curb 
11 IF YOU'RE GOING THROUGH 

HELL (BEFORE THE DEVIL 

EVEN KNOWS) ' .:ney 

12 BEER FOR Me HORSES Tabu' 

13 THESE DAYS .fts- 

14 BEFORE HE CHEATS 

15 THE BEST DAY ',tram 

16 MY BEST FRIEND 

17 WATCHING YOU 

.urn 

18 WHAT ABOUT NOW 

19 I'M ALREADY THERE 

20 MY NEXT THIRTY YEARS 

Hot 100 Artists 
Rank Artist 

USHER 

2 BEVONCE 

3 ALICIA KEYS 

4 RIHANNA 
5 NELLY 

6 50 CENT 
7 THE BLACK EYED PEAS 

8 DESTINY'S CHILD 

9 KELLY CLARKSON 

10 KANYE WEST 

Hot 100 Songs 
Pos ATLE 

WE BELONG TOGETHER 

2 YEAH, t r,n9/-N15 
Lua. ice /Zomba 

3 LOW ureng T -Pa,n- 

4 HOW YOU REMIND ME 

5 IGOT TA FEELING '.B /eck 

6 NO ONF ''HK/J /RMG 
7 BOOMBOOM POW "e B lack 

cope 
e LET ME LOVE YOU ''o -3rd 

Street /J /D' 
9 GOLD DIGGER.., West 

Fealunng Jamie Foxx- Roc -A- 
Felle /Def Jam /IDJMG 

10 APOLOGIZE T,mbaland 

Featuring Oneoepublic- Mosley/ 
Black9round /Interscope 

11 DILEMMA Ne31,ealurmgAWN 

Rowland-Fo Reel/Unrversa VUM RG 

12 FAMILY AFFAIR Mary/. 
Woe -MCA 

13 BIG GIRLS DON'T CRY Fergle- 
am/AuM /Interscope 

14 MARIAMARIA Santana Featuring 
The Product GOB- Arista 

15 U GOT IT BAD Usher -ArSta 

18 WHATEVER YOU LIKE TI- 
Grand Hustle /Atlantic 

17 BLEEDING LOVE Leona Lewls- 

SYCO /J /RMG 
18 INDEPENDENT WOMEN PART I 

Destiny's Chi /tl- Columbia 
19 FOOLISHAShanfe -The Inc /Del 

Jam / IDJMG 

20 HEY VAI OulKast- 
L aFace /Zomba 

21 BURN Usher-La; ace/Zomba 
22 THE WAY YOU MOVE OulKast 

Featuring Sleepy Brown- 

23 CRANK THAT (SOULJA BOY) 

Interscope 
24 IN DACLUB5OCenI-Snacy/ 

Aftermath /Interscope 
25 IRREPLACEABLE 

Beyonce- Columbia 
28 HANGING BY A MOMENT 

27 BREATHE 

27 LOSE YOURSELF -.,.- 

29 FALLILA' . Keys -J 
30 I'M REAL ter Lopez 

31 GOODIES Gara Featuring Peley 
,.-Svc hvlf /Music Ll ne/ 
ace /Zomba 

32 HOT INHERRENeIIy -Fri Reel 

Universal /UMRG 

33 SMOOTH Santana Featuring 
Rob Thomas- Arista 

34 RON III Chris Bye Eco- 

J oe Zomba 

35 JUST DANCE Lady Gaga 

,aturing Colby O'Oas- 
Streamline /KOnL we /Cherrytree/ 
Interscope 

36 MV BOO Usher And Alicia heyS- 

LaFace/Zomba 

CARRIE UNDERWOOD 

MARIAH CAREY 

37 LIVE YOUR LIFE T /.Featuring 
R,Ma a -het Jain/ 
( /,.end CMG/ 

38 38 BABYBOY: ce Featuring 

39 LOLLIPOP ,Featurereg 
Money /. 

40 CRAZY IN LOVE !tyonCe 
Featuring_,.. - olumbla 

41 HOLLABACK GIRL Gwen 
Stefan, -I nIerSCOpe 

42 POKER FACE Lady Ga2a - 

5leeamline /DOnLl00/ 
Chelrytree /le1015COpe 
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THANKS 
FOR KEEPING DC 
MONUMENTAL 

RANKED #9 IN THE WORLD 
FORTOP GROSSING VENUES 

FORTHE DECADE. 

43 KRYPTONITE 3 Gee/. 
. ytmc /Universal 

44 PROMISCUOUSNe / /yFurtado 
FTmba/and- 

45 LEAN BACK Terror Squad -SRC/ 
Uri versal/UMRG 

46 WITH ARMS WIDE OPEN 
Creed- Wrnd -up 

47 SINCE U BEEN GONE Kelly 

C / /arkson- RCA /RMG 
48 DROP IT LIKE IT'S HOT Snoop 

Jogg Featuring Pharrell- 
Doggystyle /Geffen 

49 VIVA LA VIDA CO /delay- Capitol 
50 GET BUSY Sean Paul - 

VP /Atlantic 
51 IF I AIN'T GOT YOU 

Alicia Keys -J /RMG 
52 CANDY SHOP SO Cent 

Featuring Olivia -Shady/ 
Aftermath/InterscoD0 

53 THE WAY I ARE Tirebaland 
eatunng Ken h'. /Son -Mosley/ 

Bleskground /Interscope 
54 I KNEW I LOVED YOU Savage 

es/den-Columbia 
55 EVERYTHING YOU WANT 

Vertical 
56 BAD DAY Daniel POwter- 

57 UMBRELLA Rihanna Featuring 
Jay- Z- SRP /Oet Jam/10.01G 

58 HOW TO SAVE A LIFE 

',Fray-Epic 
59 1, 2 STEP Cons Featuring Missy 

r tt -Sh N fl/ usrc 

60 SEXYBACK ImbeNake- 

OURs :.- A[NrMVRRP 

62 AIN'T IT FUNNY iender LOPez 

63 TEMPERATURE: 

verimn Center 

I f I{r í 
SNOOP 
DOGG 

DECEMBER 193, 2009 I wWw.billbOardbiz 159 

I , 

a`< 

a4 a 

4f ^ T 
Éi 

11 i' , t59-,-a---ii 
FOR BOOKING INFORMAnON. 

/WVERIZONCENTER.COM DAVIDTOUHEY DTOUHEY@WASHSPORTSI.OM 

www.americanradiohistory.com

www.americanradiohistory.com
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64 DISTURBIA Rihanne -SRP /Def 
Jam /IDJMG 

65 ALL FOR YOU/anet- Vigin/Caanol 
66 I KISSED A GIRL Katy Perry- 

Capitol 

67 UNWELL matchbox twenty- 
Atlantic 

68 HERE WITHOUT YOU 3DOOrs 

Doon- Republic/Universal /UMRC 
69 HOT N COLO Katy Perry- Capito 
70 GET LOW ne. The East Sde 

71 BUY U A DRANK (SHAWTY 

SNAPPIN') 

72 RIGHT THURR 
i101 

73 LOVE STORY j,. .or Swift -Big 
ul RepubIiC 

74 IGNITION - Jive 
75 WANNA KNOW Joe -Jive 
76 SMACK THAT '.:.on Featuring 

.,,n, ,/Upfront /SRC/ 
Motown 

77 LOVE SONG Sara Bareitles -Epic 
18 BENT rnotrhbOx twenty -Lava/ 

79 BUBBLY C010e Calllat- Universal 
Republic 

80 RIGHT ROUND Flo Rida -Ppe 

81 IT WASN'T ME Shaggy 
I Rcardo "RrkROk- 

82 ALWAYS ON TIMERS Rule 

4,hanfi -The Inc /Def 

83 COMPLICATED ,YCSO R- Arista 

84 MY HUMPS' iìlack Eyed 

85 LOVE IN THIS CLUB Usher 
I Young Jeezy- 
mba 

86 YOU'RE BEAUTIFULJames 
antic 

87 STANDUP 'is Featuring 
Jam South/ 

68 CHECK ONIT , once 
,g-COlumbia 

89 PHOTOGRAPH kelbafk- 

90 U REMIND ME ,er -Arista 
91 STRONGER West- Roc -A- 

INA 

92 O WHAT ,,Face /JLG 

9 3 KISS KISS 

Jive/Zomba 
94 GIRLFRIEND 040000- 

95 LET ME BLOWYA MIND Eve 

l Gwen Stefan, -Rolf 
,Zerscope 

96 WORK IT Missy "Misdemeanor' 
-T Gold Mind /Elektra/ 

97 HEY THERE DELILAH Plain 
,. . Fearless /Hollywood 

98 TRY AGAIN AaCyah- 
.. ,..:.;rid/ V irgin/Capilol 

99 SINGLE LADIES (PUT A RING 

ON IT).S -CRTce -Music World/ 
Col mbe 

Top Artists 
Of The Decade 
Rank Artist 

EMINEM 

2 USHER 

3 NELLY 

4 BEVONCE 

5 ALICIA KEYS 

6 50 CENT 

7 NICKELHACK 
8 BRITNEV SPEARS 

9 DESTINY'S CHILD 

10 JAY-2 
11 MARIAH CAREY 
12 THE BLACK EYED PEAS 
13 PINK 

14 KELLY CLARKSON 

15 KANYE WEST 
16 LUDACRIS 

17 RIHANNA 
18 CREED 

19 LINKIN PARK 

20 CHRISTINAAGUILERA 

Top Artists Of The 
Decade - Female 
Rank .- Artist 

BEVONCE 

2 ALICIA KEYS 

3 BRITNEV SPEARS 

4 MARIAH CAREY 
5 PINK 

Top Artists Of The 
Decade - 
Duo /Group 
Rank Artist 

NICKELBACK 
2 DESTINY'S CHILD 

3 THE BLACK EYED PEAS 

4 CREED 

5 EINKIN PARK 

Top Artists Of The 
Decade - Male 
Rank Artist 

EMINEM 

2 USHER 

3 NELLY 

4 SO CENT 

5 JAY -2 

Top Latin Artists 
Rank Artist 

MARCO ANTONIO SOLIS 

2 JUANES 
3 VICENTE FERNANDEZ 

4 CONJUNTO PRIMAVERA 

5 DADDY YANKEE 

6 WISIN &YANDEL 
7 ENRIQUE IGLESIAS 

8 SHAKIRA 
9 INTOCABLE 

10 MANA 

Hot Latin Songs 

A PURO DOLOR ByFOUr- 

Sony Discos 

2 T$QUIERO Flex-EMI Televisa 

3 LATORTURAShakira Featuring 
Alejandro Sanz- Epic /Sony 
Music Latin 

4 NOME DOY POR VENCIDO Cu. 
Fonsi-Universal Music Latino 

5 MEENAMORAJUanes- 
Universal Music Latino 

6 MI CORAZONCITOAVentura: 
Premium Latin 

7 ALIADO DEL TIEMPO Mariano 

Barba -Three Sound 

8 ELLA YYOAventura Featuring 
Don Omar -Premium Latin 

9 SI NOTE HUBIERAS IDO 

Mana -Werner Latina 
10 ABRAZAME MUM FUERTE Juan 

Gabriel -Anota /BMG Latin 
11 MAYOR OUE YOB", Ranks. 

Daddy Yankee, T ny Tun Tun, 

W.n, Wanda, B Hector -Mas 

FIOw /Machete 
12 PAM PAM Wrsine Y del- Machete 

13 LLORO POR TI Enrique 10175,as- 

Universal Music Latino 

14 Y TU TE VAS ChaYanne- 

Sony Discos 

15 SUERTE [WHENEVER, 
WHEREVER] Shakrra -Epic/ 
Sony Discos 

16 LA CAMISA NEGRA Juanes- 

SurCO /Universal Music LOFTY 

17 RAKATA Wsrn 8 Yandel -Ma5 

Flow /Machete 
18 ROMPE Daddy Yankee -El 

Cartel /Interscope 
19 DOWN RKMB Ken -Y -Pina/ 

Universal Music Latino 

20 TU RECUERDO Ricky Martin 

Fr La Mali De Chambao 
l- .Orre3 -Norte /Sony 

Top Latin Albums 

2 FIJACION ORAL: VOL 1 

3 BARRIO FINO: EN DIRECTO 

Daddy Yankee-El c .i.... 
Interscope/IGA 

4 MI SANGRE JUanes -Surco/ 
Universal Music Latino 

5 AMAR ES COMBATIR Mane- 

Warner Latina 

8 UNDIANORMALJUanes- 
Surco /Universal Music Latino 

7 PAT MUNDO Wsln 8 Yandel- 

Machete 
8 KING OF KINGS Don Omar -VI/ 

Machete /UMLE 

9 CELESTIAL RBD -EMI Televisa/ 

Capitol 
10 PARA SIEMPRE Vicente 

Fernandez -Sony Music Latin 

11 REBELDERBD -EMI Televisa 

12 WISIN VS. YANDEL: LOS 

EXTRATERRESTRES .1 . tl 

13 MI REFLEJO A }oilers 

14 NUESTRO AMOR RED-EMI 

15 DESDE UN PRINCIPIO - FROM 

THE BEGINNING Marc Anlhony- 
RMM /Sony Discos 

16 LIBRE MarcAnthony- Columbia/ 

Sony Discos 
17 SON BY FOUR Son By Four - 

Sony Discos 

18 REVOLUCION DE AMOR Mana - 

Warner Latina 
19 PAULINAPauanaRUbio- 

Universal Music Latino 
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ALBUMS BOOST SOLÍS 
Veteran singer /songwriter Marco Antonio 
Solis rounds out the decade as Billboard's 
top Latin artist, an achievement earned 
by his combined performance on the Top 
Latin Albums and Hot Latin Songs charts 
during the past 10 years. 

While his 20 hit singles on the Latin 
Songs chart during the decade were im- 
presslve, Solis' steady success on the Latin 
Albums chart really pushed him to the 
top. Since 2000, he's earned eight 
No.1 albums, tying Los Temer- 
arlos for the most leaders in 

that span. 
Strangely enough, while 

Solis was a mainstay on the 
weekly Latin Albums chart 
with numerous releases, 
none of them rank within the 
top 10 on the decade -end 
Latin Albums recap. That region 
of the tally paints a different, much 
younger picture. 

Latin pop songstress Shakira, for exam- 
ple, began her ascent to superstar - 
dom at the turn of the decade and 

Is the only female to rank in the top 
10 on the top artists recap (No.8). 
Her smash single "La Tortura" 

with Alejandro Sane spent a 

record 25 weeks at the 
summit of Hot Latin 

Songs in 2005, good enough to garner 
the No.3 position on the Hot Latin Songs 
decade -end rankings. 

The youth explosion was also felt 
thanks to the emergence of the reg - 
gaetdn movement In the early 2000s. 
Billboard created the Latin Rhythm chart 
in 2005 and it became home to such 
now-household names as Daddy Yankee, 
Wisin & Yandel and Don Omar. 

Four of the top 10 Latin Albums of 
the decade are credited to rhyth- 

cartists, most notably Daddy 
Yankee's "Barrio Fino" and 
"Barrio Fino: En Directo," 
which finish at Nos. 1 and 3, 

respectively. Additionally, 
n) Daddy Yankee tops the dec- 

ade's Latin Albums Artists list, 
viewable at Billboard.biz. 

Regardless of age, love still pre- 
vails on the Latin charts. This is evidenced 
by the surprising top two titles on the Hot 
Latin Songs decade -end tally. No. 2 on 
the list is rapper Flex's breakout single 
from 2008, "Te Ouiero," which spent 20 
weeks at the summit. And the No.1 title on 
the Hot Latin Songs decade recap be- 
longs to pop group Son by Four, with its 
crossover hit "A Puro Dolor." The song 
spent 20 weeks at the top of Hot Latin 
Songs in 2000. -Raub Ramirez 

20 LAMEJOR... 
COLECCION Marco 

Antonio SOlis 

-Fonovisa /OMLE 

Hot 
Alternative 
Artists 
Rank Artist 
1 LINKIN PARK 
2 INCUBUS 

3 FOO FIGHTERS 

4 STAIN° 
5 RED HOT CHILI PEPPERS 

Hot Alternative 
Songs 

1 

Rank Title 
HEADSTRONG 

2 IN E END "km 

SEVEN NATION ARMY 

DADDY 
ANKER - 

9 (I HATE) EVERYTHING ABOUT 

10 NO ONE KNOWS Queens 

=tone Age- Interscope 
11 WISH YOU WERE HERE 

-., mortal /Epic 
12 SEND THE PAIN BELOW 

Epic 

13 THE PRETENDER FOO Frghters- 

14 SO FAR AWAY ,n4 -0110/ 
Elektra 

15 NUMB 'rVarner Bros. 
16 DRIVE LtIortaVEDIc 

l7 HEMORRHAGE (IN MY HANDS) 
Fuel -5', = 

16 FEEL GOOD INC collez- 
r., 

19 THE RED - Epic 
"/i abel 20 THE MIDDLE co Eat 

4 HOW YOU REMIND ME 

5 LIKE STONE OSrave- 

Intp 

6 ALL MY LIFE 

F< 
A /RMG 

> BLURRY 
Pu00.e orMOdo- 
Flawless /Geffen/ 

Interscope 
8 FAINT Linkrn Park - 

Warner Bros. 

Hot Rock Artists 
Rank Artist 

LINKIN PARK 
2 STAIND 
3 FOO FIGHTERS 
4 INCUBUS 

NICKELBACH 

Hot Rock Songs 
Pos TITLE 

HOW YOU REMIND ME 
,i ner/ 

2 IN THE END "ark - 
Warnei 

3 KRYPTONITE ',nown- 
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Aprii 26 -29, 2010 Conrad San Juan Condado Plaza 

OSttateFarm 
PRESENTS 

21ST ANNUAL 

Billboard. 
LATIN I SIÇ 

t/se Lnrovn `Puerto, Rica 
Take part in the biggest and best celebration of Latin Music uniting 

power players from around the globe including: artists, agents, producers, 
promoters, record label execs, publicists, brand marketing execs, 

managers, media, advertising execs, and many more!! 

FEATURING: 
Educational Panel Discussions 
The Billboard Superstar O &A 

Showcases With Up- And -Coming Artists 
Networking Events 
The Billboard Bash 

PLUS... 
The Billboard Latin Music Awards 

Produced & Broadcast Live by Telemando 

Register Today! 
BillboardLatinConference.com 

REGISTRATION: Lisa Kastner 646.54 4643 LKastner;á13i111)oard.ceni 
SPONSORSHIPS: Cebele Marquez 646.654.4648 CMarquez010:Ilboard.corn 

TOURISM 
CO vi FANY 
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I. _ 11 

CHARTS 

'N SYNC Santana- Arista 
10 COUNTRY GRAMMAR /Wl/y- 

Fa Reel /Universal /UMRG 
11 [HYBRID THEORY] L,nk,n 

Park -learner Bros_ 
12 GET RICH ORDIETRYIN'5OCent- 

.. rmath/Inlerscope 

13 ALL THE RIGHT REASONS 

k- ROaONnner 

14 SOME HEARTS Came 
.,r0 -19 /An Sta/As:sta 

RMG 

IS HOTSHOT Shaggy-MCA 
16 A DAY WITHOUT RAIN 

-. ,rse /Warner Bros 

17 DR. DRE- 20010rDre- 
Aftermath /Interscope 

18 CHOCOLATE STARFISH AND 

THE HOT DOG FLAVORED 
WATER Limp are, 
Flipentersmpe 

19 FALLEN Esanescence- Wand -up 
20 O BROTHER, WHERE ART 

THOU) Soundtrack -LOSt 

Highway /Mercury /IDJMG 

21 LET GOAvnlLawgne- 
Ansla/RMG 

22 WEATHERED -,=ed- Wind -up 
23 CHRISTINA AGUILERA 

RCA 

24 NELLVVILLE , -FO' Reel/ 

EINKIN 
PARK 
ON TOP 
Linkin Park's trademark anthemlc 
hooks came to represent a core 
sound in rock music in the 20005, 
so it's no surprise the band ranks 
as the top act of the decade on Bill- 
board's Rock Songs and Alterna- 
tive Songs decade -end tallies. 

The group's "In the End" places 
at No 2 on the Rock and Alterna - 
five decade- encompassing charts. 
On the former survey -which 
encapsulates airplay from 
akenative, mainstream 
rock and triple A 
radio stations -Nick- 
elback's "How You 

Remind Me" claims 
top song honors. 
On the latter chart, 
Trapt's "Headstrong" KRO 

stands tallest. 
Among all acts, Linkin Park col - 

lected the most Alternative No.ls- 
eight- during the decade. 

On Mainstream Rock Songs 
Artists, viewable at Blllboard.biz, 
Nickelbank is the decade's top act. 
"Kryptonite" by 3 Doors Down is 

the chart's top song of the decade. 
Aker establishing itself as one of 

the alternative format's corner- 
stones in the '90s, Green Day en- 
joyed its first trip to the summit of 
the Billboard 200 with "American 
Idiot' in 2004.Thn group returned 
to the penthouse with "21st Can- 

fury Breakdown" this year. 
U2 was Inducted into the Rock 

and Roll Hall of Fame in 2005 a 
remained a Billboard chart f. 
tea third decade. The bandu. 
Its total to seven career No.15 1R'' 
the Billboard 200 with "No Line on 
the Horizon" in March. 

Notably, the decade sported a 

near-monopoly of bands occupy- 
ing the summit on Alternative 
Songs. While19 No. 1s belonged to 
solo acts In the '90s, only two such 
tracks reigned in the '00E "Hero" 
by Chad Kroeger featuring Josey 
Scott (the respective frontmen, in- 

cidentally, of Nickelback and 
Saliva) in 2002 and "E- 

Pro" by Beck in 2005. 
Toward the end of 

the decade. Kings of 
Leon soared to wide- 

i spread success with 
t Il traditional, straight- 

.- ahead rock approach, 
as "Use Somebody "top - 

ped multiple rock and pop air- 
play charts. The track is the No.1 
song on the Billboard.biz- exclusive 
Triple A decade -end tally. 

Coldplay is the decade's top 
Triple A act, with its seminal "Viva 
La Vida" having become the first 
song to top each of the Billboard 
Hot 100, Adult Contemporary, 
Adult Top 40, Alternative and 
Triple A lists. 

Just before the decade's clos- 
ing, Billboard recognized the 
softer side of rock with the launch 
of the Folk Albums chart in the 
Dec. 5 issue. -Gary Trust 

Rrl sal 

4 BLURRY ',t!eO/MUdd- 

5 HEMORRHAGE <IN MY HANDS) 
Fuel -550 MOO _. 

6 IT'S BEEN AWHILE Staind -Flip/ 
Elektra /EEG 

7 HEADSTRONG Trapt- Wainer Bros. 

8 LIKE A STONEAochos/ave- 
Interscope /Epic 

9 LOSER 3DOOrsDOwn- 
R ePelic/Unwersal 

10 ALL MY LIFE FOOFighters- 
I...,,vell /RCA/RMG 

11 WHEN I'M GONE 3 Doors 
Down -Republic /Un :verseVU' 

12 SO FARA)«AYSIa,nd -Flip/ 
Elektra /EEG 

13 FAINT Linkin Park -Warner Bros. 

14 BOULEVARD OF BROKEN 
DREAMS Green Day -Reprise 

15 BY THE WAY Red HOt Coil, 

Peppers- Warner Bros. 

16 WISH YOU WERE HERE 

Incubus -Immortal /Epic 
17 LAST RESORT Papa ROach- 

DreamWOrks 

18 WASTING MY TIMEDefault -TVT 
19 THE RED Cheve /le -Epic 
20 DRIVE /ncu0us- Immortal /Epic 

Top Billboard 200 
Artists 
Rank Artist 

EMINEM 

2 BRITREY SPEARS 

3 TOBY KEITH 

4 NELLY 

5 LINKIN PARK 
6 TIM MCGRAW 

7 JAY -Z 

8 KENNY CHESNEY 
9 NICKELBACK 
10 CREED 

Top Billboard 200 
Albums 

NO STRINGS ATTACHED 'N 

Sync -J.,.. 

2 CONFESSIONS Usher - 
LeFace/Zomba 

3 THE EMINEM SHOW Eminen:- 
vV b /Aftermath /Interscope 

4 COME AWAY WITH ME Woran 

Jones -Blue Note 
5 HUMAN CLAY Creed- Wind -uo 

6 OOPS! .1 DID IT AGAIN Bntney 
Spears- Jive /Zomba 

7 THE MARSHALL MATHERS LP 

Emrnem- Web /Aftermath/ 
Interscope 

8 1 The Bear /es- Apple /Capital 
9 SUPERNATURAL 

25 FLY 010nument/ 

26 ALL THEWAV..A DECADEOF 

SONG - -550 MUSic /Epic 
27 THE EMANCIPATION OF MIMI 

,.,rf /IOJMG 
28 HOME ..s- Monument/ 

29 BREAKAWAY . Ctarkcnn -S/ 

30 AMERICAN IDIOT 

31 BREATHE 

32 SONGS IN A MINOR 

33 SPEAKERBOXXX /THE LOVE 
BELOW .h,b 

t 
34 BLACK & BLUE Backstreet 

35 UP! . ., Twain- Mercury/ 

36 METEORALrniePark- Warneroros 

37 THE MASSACRE50CenI- 
math /Interscope /IGA 

38 M!SSUNDAZTOODRnk- Arista 
39 THE WRITING'S ON THE WALL 

ßr2 Ch,ld- Columbia/ 
Sony Music 

40 ENCORE Emrnem- Shady/ 
After math/Inter scope 

41 BREAK THE CYCLE Slalnd -Fhp/ 
Elektra /EEG 

42 CELEBRITY' NSync- 
ve /Zomba 

43 CLOSER Josh Groben T43/ 
Reor:se /Warner Bros. 

44 HIGH SCHOOL MUSICAL 

Soundtrack -Walt Disney 

45 MILLENNIUM Backstreet 
Boys- Jive /Zomba 

46 THE BETTER LIFE +Dora, r Jo,vr 
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Republlc/Universal /UMRG 
47 SILVER SIDE UP Nrckelback- 

Roedrunner /IDJMG 
48 DAUGHTRYLYU9hfry- 19/RGyRMG 

49 8 MILE Soundtrack -Shady/ 
Interscope 

50 ME AND MY GANG Rascal 
Fleas -Lyric Street/Hollywood 

51 NOW 5 VanousAr SeS -Sony 
Music/Zomba/Universal /EMI/ 
Sony MOSic 

52 FEELS LIKE TODAY Rascal 
Flans -Loco Street/Hollywood 

53 TAYLOR SWIFT Taylor Swell 

Machine 

54 ...AND THEN THERE WAS X 

DMX -Ruff Rytlers /DN 
Jam/IDJMG 

55 THE DIARY OF ALICIA KEYS 

Akcra Keys -J /RMG 
56 FEARLESS Tay/y, o 

U M Mac hne 
51 HERE FOR THE PARTY 

Gretchen Wrlson -Epc 
Nashville) /SON 

58 FEELS LINE HOME Noran 

Jones -Blue Note 
59 DANGEROUSLY IN LOVE 

B eyonce- COlumbla /Sony Music 62 UNLEASH THE DRAGON 
60 FUTURESEX/LOVESOUNDS Sisge- Dragon /Def Soul / IDJMG 

.. - 'Í^`bMlake -Jrve /Zomba 63 8701 Usher -Arista 
61 UNLEASHED Toby K7,M- 64 BRITNEYBntney Spears- 

, (Nashvale)/ Jive /Zomba 
1.. 65 COCKY KrdRock- Lava /AG 

69 SONGS ABOUT JANE Maroon 

rnt.oJSOny MOc 
11 WHEN THE SUN GOES DOWN 

Chesney- BNA/SMN 
72 LOVE. ANGEL MUSIC. BABY. 

.refani- Interscope /IGA 

74 LIVE LIKE YOU WERE DYING 

15 STANKONIAOutKast-LaFace/ 

16 AS I AMAIrcra Keys -MBK/J /RMG 
71 STRIPPED Chrrstrna 

.r- RCA /RMG 
78 THE DUTCHESSFerg,e- 

..i rr/A8M /Interscope /IGA 
79 DEVIL WITHOUT A CAUSE Kid 

rock -To0 DOB/Lava/ 
atlantic /AG 

80 METAMORPHOSIS Wary 
Duff-Buena V sta /Hollywood 

81 ...BABY ONE MORE TIME 
Bnmey Spears- Jve/ Zomba 

62 GREATEST HITS Lenny Kravaz- 
V ;rain /Cap IaI 

66 SHOCK'NV'ALL Toby Kean- 83 JOSH GROBAN Jost. 
DreamWorks(Nashville) /UMGN Groban- 143 /Repose/ 

67 MONKEY BUSINESS The Black Warner Bros 
Eyed Peas -AAM/ Interscope /IGA 84 HANNAH MONTANA 

68 ALL THAT YOU CAN'T LEAVE Soundtrack -Wall D'sney 
BEHIND 02- Interscope 65 MAD SEASON matchbox 

twe r/- Lava /Atlantic /AG 
86 PAIN IS LOS/EA Rule -The 

IMG 

88 A RUSH OF BLOOD TO THE 
HEAD 

89 JUSTIFIED 

J.. 
90 THE VERY BEST OF SHERYL 

CROW 

91 COME CLEAN .. Ire Of 
,..... Fi .... -+Iren/ 

Interscope 
92 GREATEST HITS Shama Twain - 

Mercui'y /UMGN 

93 ELV1S:3041HITSElvisPresley- 

94 TP -2.COM 

95 GREATEST HITS 'ff., McGraw - 
Curb 

96 EVERYDAY Dave Matthews 
Band -RCA 

97 NO ANGEL ado-Arista 
98 GREATEST HITS2T 

000 Ke,M- DreamWorks 
(Nashville) /UMGN 

99 NO SHOES, NO SHIRT, NO 

PROBLEMS KennyChesney- 
BNA /SMN 

100 DRIVE Alan Jackson -Arista 
Nashville /SMN 

CONGRATULATIONS TO 

NO. 1 TOP PRODÙ 
nr- "OT LATIN cn^ 

FROM ALL OF YOUR FRIENDS AT 

UNIVERSAL MUSIC PUBLISHING GROUP 

C 
UNIVERSAL 

UNIVERSAL MUSIC 
PUBLISHING GROUP 
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101 ASHANTI 

102 HIGH SCHOOL MUSICAL 2 

103 THA CARTER III 

LINING 

104 COYOTE UGLY 

105 GREATEST HITS GUns N' Roses - 

106 LONG ROAD OUT OF EDEN 

10>BE HERE . c,ioi[ol 
Nashville 

108 ESCAPE Ennque /gleses- 
Interscope 

109 LOVERS ROCK Sade -Epic 
110 AWAY FROM THE SUN 3Doors 

Down- Republic /Unrversal/UMRG 

111 NOW 8 arrows Artsts -EMI/ 
Univesal /Sony Music/ 
Zomba /Capitol 

112 HANNAH MONTANA 2 

(SOUNDTRACK) /MEET MILEY 
CYRUS Miley Cyrus -Hollywood/ 
Walt Disney 

R3 NOW SVerous Adrsts -Sony 

Music /ZOmba/Unwer541 /EMI /Epic 
114 LAUNDRY SERVICE Snakira- 

115 WORD OFMOUFLodacns- 
DTP /Def Jam South /IDJMG 

116 B'DAYBeyonce- Columbia/ 
Sony Music 

117 NOW 7 Venous Artrsls -EMI/ 
Universal /Sony Musrc /Zomba/ 
Cap: fol 

116 SIGNIFICANT OTHER Limp 
Bizkrt- Flip /Interscope 

119 GENIUS LOVES COMPANY 

Ray Char /es-Hear /Concord 
120 RULE 3:36 Je Rule-The Inc 

Jam /IDJMG 
121 ROOM FOR SOUARESJOhn. 

Mayer -Aware /Columbia/ 
Sony Music 

122 INFEST Papa Roach - 

DreamWOrkS /Inter5COpe 
123 TOXICITY System Ofa DOwn- 

Amerrcan /Columbre /Sony Muss 
124 HOW TO DISMANTLE AN 

ATOMIC BOMB 1/2- Interscope 
125 ROCK N ROLL JESUS Kid 

Rock -Top Dog /Atlantic /AG 
126 THE YOUNG AND THE 

HOPELESS Good Charlotte- 
Daylrght /Epic /Sony Music 

127 TIM MCGRAW ANO THE 

DANCEHALL DOCTORS Tim 

McGraw -Curb 
128 NOW 17 Vanous Artists -EMI/ 

Universal /Sony Music /Zomba/ 
Capitol 

129 ON HOW LIFE IS 

Macy Gray -Epic 
130 X6Y Coldp /ay- Capitol 

131 HOT FUSS The Ki/ /ers -Island/ 
INNIS 

132 CARNIVAL RIDE 

Come Underwood -19 /Arista 
Nashville /SMN 

133 DESTINY FULFILLED D8010101 

Child -Columbia /Sony Music 
134 SUIT Nelry- Derrty/ 

Po Reel /UMRG 

135 THE BREAKTHROUGH Mary i. 

Blrge- Ma triarch /Geffen /IGA 
136 THE BLACK ALBUM Jay- Z -000- 

A -Fella /Def Jam /IDJMG 

137 SATELLITE POD- ANantrc /AG 

138 CALIFORNICATION Red Hot 

000 Peppers- Warner Bros. 

139 THE ROAD AND THE RADIO 
Kenny Chesney -BNA /SMN 

140 WHO LET THE DOGS OUT Baha 
Men- S-Curve /Artemis 

141 ALL FOR YOU 

Janet -Vrgin /Capitol 
142 BRAND NEW DAY Sting -A &M/ 

Interscope 
143 IN THE ZONE Britney Spears - 

Jive /Zomba 

144 CONSIC T - 

Uphor rrversal 

ov 

145 A NEW DAY HAS COME Cehne 

Dion -E 

146N0W14.. 
umbi;r; U:svu-w:; LMI /Zomba/ 

Sony Music 

147 ISSUES Kom- Immortal /Epic 
148 AUTOBIOGRAPHY Ash /ee 

Simpson- Gee en /I ntP150000 

149 UNDER MY SKIN Avol Lawgne- 
RCA/RMG 

150 PCD The Pussycat Dolls -AGM/ 
Interscope/IGA 

151 JACKPOT Clingy -DTP /Capitol 
152 SCARECROW Garth BrookS- 

Caoifol Nashville 

153 IN THIS SKIN Jessica Srmpson- 
COIUmb,a/SOny MUSIC 

154 MINUTESTO MIDNIGHT LInkin 
Park -Machine Shop/Warner Bros. 

155 THE COLLEGE DROPOUT 
Kanye west -Roc-A -Fella /Def 
Jam/IDJMG 

156 LATE REGISTRATION Kanye 

west- Roc -A -Fella /Def 
Jam /IDJMG 

157 THE LONG ROAD Nrckelback- 
Roadrunner /IDJMG 

158 COME ON OVER Shama Twair-- 

Mertury Nashville /UMGN 
159 MUSIC Madonna- Maverick/ 

Warner Bms 

160 ELEPHUNK " 
161 CURTAIN CALL: THE HITS 

Eminem-SOady /Allermath /Iute 
ope /IGA 

152 NORSE OF A DIFFERENT 

O9LOR 8:04 Rich- Warner 01:: 

(Nashville) /WRN 
163 50 NUMBER ONES'- rrisge 

-,CAN,, :' GN 

169 NOW 16 ya..r.. 

165 VOL. 3... LIFE AND TIMES OF S. 

CARTER Jay.Z- Rot -A' Fei1aDel 
Jam /IDJMG 

166 ROCK STEADY No Doubt- 

167 BACK FOR THE FIRST TIME 

Ludacris- DTP /Def Jam South/ 
IDJMG 

168 VIVA LA VIDA OR DEATH AND 

ALL HIS FRIENDS Coldplay- 

169 CHOCOLATE FACTORY R 

170 MEASURE OF A MAN. 0 

171 AUDIOSL AVE - 

172 NOW 4 

173 BACK TO BEDLAM James 
B /lint- Custard /Atlantic /AG 

174 EXTREME BEHAVIOR 

Hinder -Universal Republrt/ 
AMOS 

175 ITNAD TO BE YOU... 
THE GREAT AMERICAN 
SONGBOOK Rod Stewart- 
J /RMG 

176 GOODIES Ciare-Shó Nuff/ MUSIC 

L ne /La0ace /Zomba 
177 HEAVIER THINGSOhn Mayer- 

Aare /Columbia /Sony MUSIC 

178 I AM...SASHA FIERCE 
Music 

m,',./Sony MUSIC 

179 CRY :.. Hiff- Warner Bros. 

180 N0W 20 i n..snr.. s's -Sony 

181 AALIYAN ,ourld 
182 GOOD GIRL GONE BAD 

,RP/Del Jam /IDJMG 

183 DOTTY ROCK. Sean 041,1 -VP/ 

184 AARON'S PARTY (COME GET 

IT) "nba 
18S ENJOY THE RIDE .I, 
186 CHICKEN'N'BEER: 

187 FROM UNDER THE CORK TREE 

188 IN BETWEEN DREAMS 
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TOP SINGLES SALES ARTIST, 

HOT DANCE SINGLES SALES ARTIST, 

HOT DANCE CLUB PLAY ARTIST, 

HOT DANCE AIRPLAY ARTIST, 

HOT DANCE SINGLES ARTIST, 

HOT DANCE CLUB PLAY SONG "HUNG L N" 

of THE DECADE 

MADONNA 

r i 

1 é` 

TOP POP GROUP , 

TOP MAINSTREAM ROCK SONGS AR ST, 

TOP ADULT TOP 40 ARTIST 

of THE DECADE 

TOP ROCK ALBUM ARTIST, 

L TOP ROCK ALBUM - "DARK HORSE ", 

TOP ALTERNATIVE ARTIST, 

TOP ALTERNATIVE ALBUM ARTIST 

of THE YEAR 

NICKELBACK 

We salute all of our 
writers and artists 

every day, every year 
every decade... 

TOP R &B HIP HOP SONGWRITER 

of THE YEAR 

TOP POP CATALOG ARTIST 

of THE. DECADE 

TOP CATALOG ARTIST, 
TOP R &B CATALOG ALBUM "Ers", 

TOP CATALOG ALBUM " #1's" 
of THE YEAR 

THE DREAM MICHAEL JACKSON 
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CHARTS 

Brushfire/Universal Republic/ 
UNIRG 

189 THIS IS ME...THEN Jennifer 
Lopez -Er./So, MOCO 

190 BEG FOR MERCY G Una 
uniyinterscope 

191 DARK HORSE Mc kelbac, 
Roadrunner 

192 NOW 9 Val,ous 

Un.versal/EMI/Zomba/Sony 
Music/UNIRG 

193 THE LEGEND OF JOHNNY 
CASH JOhnny Cash-Legacy/ 
Columbia (SHSflCOIR)/Ameesan/ 

194 MY NAME IS JOE kie-J! vn/Zorric 
195 THE BEAUTIFUL LETDOWN 

Sus MhtuumsKuribm/SOny 
Mumc 

196 AFFIRMATION Savage GardP, 
Columbia/Sony 

197 THE SICKNESS t' 
Glant/Warncr Br 

198 BEWARE OF DOG 

Wow-. 

199 AS TIME GOES BY ... THE GREAT 

AMERICAN SONGBOOK VOL. II 
Rod Semvart-J/RR 

200 GREATEST HITS VOLUME II 

AND SOME OTHER STUFF Ala, 

R&B/Hip-Hop 
Songwriters 

ROBERT KELLY 

R&B/Hip-Hop 
Producers 

THE NEPTUNES 

Country Producers 
DANN HUFF 

Country Songwriters 
TOBY KEITH 

Hot 100 Producer 
THE NEPTUNES 

Hot 100 Songwriter 
TIMOTHY V aTIMBALAND" 
MOSLEY 

Latin Songwriters 
MARCO ANTONIO SOLIS 

Latin Producers 
RUDY PEREZ 

DECADE-END TOP 25 

TOTAL GROSS -ffalTPItendence 

8869,471,32S 

2 $844,157,925 

3 $801,269,611 

4 $688,136,476 

5 $603,804,670 

6 $518593,262 

7 $505,447,901 

8 $477,931.760 

9 $419,4311.741 

10 $419,421,266 

11 $361,851J02 

12 $347,640J86 

13 $303,950,209 

14 $202,201,481 

15 $271,904,093 

16 $264,1310,659 

17 $257,319,809 

18 $238.7SS.S22 

19 $233,773,789 

20 $227,568,718 

21 $222,256,153 

22 $216,228.560 

23 $215.367,754 

24 $212,012,627 

25 $203,605.519 

THE ROLLING STONES 

8,236.586 

U2 

9,869,953 

MADONNA 

6.387,120 

BRUCE SPRINGSTEEN 

8,605,238 

ELTON JOHN 

5,789E35 

CELINE DION 

4,099.963 

DAVE MATTHEWS BAND 

11.230.696 

KENNY CHESNEY 

9,210,288 

BON JOVI 

5,384,747 

BILLY JOEL 

4,141E87 

THE POLICE 

3,327,161 

EAGLES 

3,107,832 

TIM McGRAW 

5,203,501 

AEROSMITH 

TOBY KEITH 

6,355,046 

NEIL DIAMOND 

3.845,603 

CHER 

3E02,569 

PAUL McCARTNEY 

ROD STEWART 

3,022,292 

METALLICA 

3,581E45 

RASCAL FLATTS 

0,51E282 

BRITNEY SPEARS 

3,704,826 

JIMMY BUFFETT 

3.927.053 

TINA TURNER 

3,205,895 3305,219 

TRANS-SIBERIAN ORCHESTRA 

249 224 

241 213 

100 154 

240 170 

380 175 

320 61 

542 200 

288 244 

383 171 

106 85 

281 146 

187 93 

401 270 

255 158 

196 131 

168 106 

728 309 
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Gillett Entertainment Group's passion 
for music put us on the map. 

10 Years of entertainment 
A very special thank you to all the artists, 

agents, partners and fans who have made us 
the #4 building in the world. 

Centre 

Bell Bell Centre - Montreal - operated by Gillett Entertainment Group Okanifi 

www.americanradiohistory.com
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CHARTS 

Rolling Stones, U2, Dave 
Band Are Touring Titans 
By Ray Waddell 

A LOOK AT THE TOP TOURS, 
concerts and venues of the past 
decade may yield few surprises, but 
il does herald what could be perceived 

as a gradual passing of Me torch. 
When it corn es to the highest. 

grossing touring acts since 2000. it 
should surprise no one that the 
Rolling Stones top the list, as they 
have any list related to box-office suc- 

cess since Michael Cohl began pro. 
dyeing their tours in 1989. 

But the title of the biggest ticket 
seller on the planet for the decade 
goes lo Dave Matthews Band, which 
moved 11.230,696 tickets 10 147 

Matthews 
Of The 2000s 

shows, according to Billboard Box- 
score. No other band topped 10 mil- 
lion in attendance, though U2 came 
close. What makes DMB's ticket-sell- 
ing prowess even more remarkable 
is that it grew without the benefit of 
international touring, tapping almost 
exclusively into North American 
ticket buyers. Save for country acts, 
nearly all the top-selling artists of the 
past decade muredoverseas markets. 

any of them playing stadiums 
across Europe and elsewhere. 

For the first decade of the new mil- 
lennium. the Stones reported grosses 
wtaling S870 Continued on 000170 

DECADE-ORD TOP 23 

GROSS SALES/ ARTIST(S) 

838684,0S0 BRUCE SPRINGSTEEN & THE E STREET BAND 

2 
0 SPICE GIRLS 

aAimrt-P2no2%,,,, AEG Live. S.J.M. Concerts 

S20,131S,352 02, GLASVEGAS, DAMIEN DEMPSEY, KAISER CHIEFS 8, OTHERS 

SZVA'Zoln Live Hai. Global Touring. MCD 

521.135.338 CELINE DION 

OXEGEN 

BRUCE SPRINGSTEEN A THE E STREET BAND 

3 

5 !''T!" 

6 
520.570.330 

7 
$22,090,882 MADONNA 

PRINCE 

2:7E4',-.7113o7 

8 S22,052,026 

S21,163,e90 

$20.902,76 0 
10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

MCD 

Live Nation 

The Next Adventure 

Concerts West, Marshall Arts. AEG Live/London 

U2, THE RADIATORS, THE THRILLS, THE BRAVERY 8, OTHERS 

.Vnt'2M.S4V 2.16..703 The Next Adventure, Solo Entertainment, MCD 

02, KAISER CHIEFS 

106.544 

020,000,000 U2, ELBOW, GLASVEGAS, THE HOURS 

WrMs,Slitusr' L"°`'n 
?sc 2.7.7 

DOWNLOAD FESTIVAL 

.7=neiVg, 'ng'nd 

SISG2S,407 02. SNOW PATROL 

irc'Yearlig 
SIBREIB,o00 LUIS MIGUEL 

tnr-ro',ViVZ"'" C" 

BILLY JOEL 

U2, KANTE WEST 

Wrfon,r80""" 
$18.274,292 MADONNA, PAUL OAKENFOLD 

510215.040 

818538:y2A 

, 

010.231.21s 

817,585,2n 

S17834,67 

512187.324 

512,058,800 

516:633,870 

$16.507,8SS 

F,VVrigr"'"°"' 
BARBRA STREISAND 

U171301Wijóóó"" 
MADONNA, BOB SINCLAR 

PINK, FAKER, EVERMORE 

'inirurg'2Or9""' 
RED HOT CHILI PEPPERS, JAMES BROWN 

ZZZ'A.LiOrgin 358.000 

BONNAROO MUSIC FESTIVAL 

263,693, 

BONNAROO MUSIC FESTIVAL 

i=lobal Touring, Doctor BAY, Live 

ShowUrne de Mexico 

Live Nation 

The Next adventure. mono. Coppel Presents 

sonerny oroaccbons. A, Entertainment 

Superrly Productions. A.C. Entertainment 

BON JOVI, MV CHEMICAL ROMANCE, BIG B RICHE OTHERS 

rígiTI.TónoNorr'''' 
MADONNA 

ilgTé Mae' "`" The Next Adventure 
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YOUR BÉST S6.nl A r THF SHONF. 

Thanks 

to all 

the fans, 

artists and 

promoters 

who made 

Boardwalk 

Hall the 

Top Grossing 

Mid -size 

Venue 

Worldwide 

for the 

Decade! 

For booking 
information, 

contact 
Greg Tesone 

609.348.7061 or 
gtesone @accenter. com 

Wye.. Venue Managernent 

www.americanradiohistory.com
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CHARTS 

from »p168 million to Billboard Boxscore, 
from 264 shows that moved 8.2 million tick- 
ets. The bulk of this touring came from the 
band's 2005 -07 Bigger Bang tour, which re- 
mains the top -grossing tour of all time. 

But narrowing the gap, and poised to one 
day take over the rum leofbiggestbandin the 
world, is 112, which reported more than $844 
million from 288 shows (all sellouts) and nearly 
10 million in attendance. And, if all goes to 
plan, U2's current 360° tour will also assume 
supremacy as the highest- grossing tour ever. 

Madonna is the third and final member of 
the decade's 5800 
million club with 
5801 million in 
grosses, asweB as 6.4 Nearly all the 
million 4shows. attendance 
from 248 s top- selling from 
More than half of artists of the this dollar total came 

Gram (8304 million), Toby Keith ($272 mil- 
lion) and Rascal Flatts ($222 million) all 
make the list, and all offer conservative 
ticket prices. 

Youth fro t well -served in the top 25, with 
Rascal Flans and Britney Spears the only rel- 
ative newcomers on the list. Two acts made it 
on the strength of one tour: the Police for its 
200708 reunion tour (8362 million) and Ce. 
line Dion ($537 million), who toured only once 
but raked in nearly 8400 million from her res- 
idency at the Colosseum at Caesars Palace in 
Las Vegas. The Stones ownedthe highest per - 

show average at 
83,293,451, followed 
closely by Madonna 
01 83,231,047. 

from Madonna's past decade 
2008 -09 Sticky & 

Sweet tour, the big toured overseas 
gest ever from a solo markets. artist. 

The top 25 list con cord -shattering 10 

tains familiar veter- sellouts at Giants 
s who emerged decade, ago. including Stadium in East Rutherford, N.J., in the 

Bruce Springsteen (5688 million). Elton John r of 2003 was an unqualified moo- 
($ 603.8 million), Bon Joni (5419 million). Billy ster and remains the highest'grossingBoas- 
Joel ($418 million). the Eagles ($348million) a, -cote of all time at $38.7 million (even with 
Aerosmith (8347 million). Neil Diamond (5265 atop ticket of $75). Springsteen shows up 
million), Cher ($257 million). Paul McCart- again at Giants Stadium in the tap 25 Boxs. 
ney (5238 million). Rod Stewart ($234 mil- sores of the decade with this years venue. 
lion), Metallica (5227 million). Jimmy Buffett closing run that took in $22.6 million from 
(8211 millioniand Tina Turner (5212 minion). Pave shows. 

Country has been developing arena -level Extended runs rule the day and were a 

acts more consistently in recent years, and trend of the past 10 years. Among them are 
it shows in the top touring earners of the 21 sellouts by Prince at the 02 in London 
decade: Kenny Chesney ($478 million and in 2007 ($22 million), 17 sellouts by the 
themn.I shows of any act at 622), Tim Mc. Spice Girls at the continued on> P172 

SUPER GIGS 
Thehighest- grossing 
engagement of the 
decade will never be 
topped at the venue 
at which it happened. 
Bruce Springsteen 

& the E Sheet Band's 

OR MORE 

DECADE -END 
TOP 10 

2 

3 

4 

6 

8 

9 

10 

TOTAL FACILITY, Ci[y 

MADISON SQUARE GARDEN, NEW YORK 
$776,865,086 

20,697 11,297 409 13,641,824 880 349 

AIR CANADA CENTRE, TORONTO 
$376,456,556 

19,800 6.086,092 6,948,353 562 

WACHOVIA CENTER, PHILADELPHIA 
8357,932.898 

21 000 7 026 590 9 751 0 682 252 

BELL CENTRE, MONTREAL 
4332,476,112 

21.242 6.238,545 7,090,820 894 167 

STAPLES CENTER, LOS ANGELES 
$312,148.246 

20,000 4.324,725 4895.481 178 145 

IZOD CENTER, EAST RUTHERFORD, N.J. 
$303,276.866 

21.000 7,05,029 10,482390 802 

TD GARDEN, BOSTON 
$28),6)),)80 

15,600 4,594,459 5,726035 40 

3 

175 

PALACE OF AUBURN HILLS, AUBURN HILLS, MICH.,' 
20,684 7721,032 10,577.924 844 164 

$274284,398 

VERIZON CENTER, WASHINGTON, D.C. 
$260.356,393 

20,000 4 155 773 5.756 827 442 

PHILIPS ARENA, ATLANTA 
5259,628,395 

20,919 6,177.601 8.629,589 695 152 

DECADE -END 
CAPACiTIES TOP 10 

Wnav. 

GRO55 
FACILITI, City 

RADIO CITY MUSIC HALL, NEW YORK 
$804,234,170 

5.901 13,403,031 15,252,408 454 

5334461,74B 
AUDITORIO NACIONAL, MEXICO CITY 

9,683 10 425.996 15,846,650 1,699 

29,5)6,336 
GIBSON AMPHITHEATRE, UNIVERSAL CITY, CALIF. 

3 52 
6,089 4.163,581 4,787,255 922 253 

4 $188,850,538 

5 $109,596,984 

6 $74,168,011 

7 $73,337,244 

$63,552,070 8 

THE WAMU THEATER AT MADISON SQUARE GARDEN, NEW YORK 

5,610 3.598,304 4,949,864 

MOHEGAN SUN ARENA, UNCASVILLE, CONN. 

979 168 

10,000 1.931.004 2,175.880 292 88 

SCOTTISH EXHIBITIONS CONFERENCE CENTRE, GLASGOW, SCOTLAND 

9,600 1.201,468 1,238.739 155 

NOKIA THEATRE, GRAND PRAIRIE, TEXAS 

1,606,748 2.008,43 544 

NOKIA THEATRE L.A. LIVE, LOS ANGELES 

7,100 885,519 1,042.635 .8 

75 

ODYSSEY ARENA, BELFAST, NORTHERN IRELAND 
61,011,160 

10,000 965.919 992.674 138 

10 SOVEREIGN BANK ARENA, TRENTON, N.J. 
$49,349,288 

8500 1,997.365 3.569,952 596 
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aóva" .i?xP 

DECADE -END 
559561715.5 
18,88115,889 TOP 10 

GOTAL FACILITY, City 

2 

3 

4 

5 

$149,876,617 

$126,524,794 

$125,319,330 

$119,982487 

$119,595,668 

ATLANTIC CITY BOARDWALK HALL, ATLANTIC CITY, N.J. 

13000 11590,053 2.630.911 284 

VAN ANDEL ARENA, GRAND RAPIDS, MICH. 

12.864 3.462.621 5.234591 618 

BRISBANE ENTERTAINMENT CENTRE, BRISBANE, AUSTRALIA 

13,500 4031,082 1,817.310 219 

SAN DIEGO SPORTS ARENA, SAN DIEGO 

15,000 3,494,388 

WEMBLEY ARENA, LONDON 

12.530 1 456 646 

6 8100,390,634 
DCU CENTER, WORCESTER, MASS 

15.000 2,809,095 

7 $90,597,661 

9 $89,259,758 

9 $84,256,640 

10 881,578,017 

5,825,863 540 

1.488 872 

4,078,740 549 

so 

28 

68 

MANDALAY BAY EVENTS CENTER, LAS VEGAS 

12,200 1,085,171 1,207,241 

MGM GRAND GARDEN, LAS VEGAS 

14,500 699,970 710.648 

JOHN LABATT CENTRE, LONDON, ONTARIO 

59 

10,500 2,053,602 2,770469 482 

LG ARENA, BIRMINGHAM, ENGLAND 

12.500 1,354,514 1,403,896 66 

DECADE -END 

5,988091.655 TOP 10 

TOTAL 
GROSS aseacewYíatry nnaa,« Pa1v s,ows sanoac 

1 $669,772093 

2 $275,189,718 

3 $163,492,718 

4 $136,429,922 

6 $130,235,283 

6 s100,751,750 

7 $84,322,206 

6 $84.004,732 

9 $74.994,453 

10 $71,093,150 

THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 

4,000 4740,111 4.955.442 1,237 

FOX THEATRE, ATLANTA 

4,600 6196,966 11,702074 2.593 

882 

TAMPA BAY PERFORMING ARTS CENTER, TAMPA, FLA. 

2,610 3164 501 4,116,706 1,676 150 

TEMPLE HOYNE BUELL THEATRE, DENVER 

2,830 2.839.307 

FOX THEATRE, DETROIT 

4,000 3,315 703 

BEACON THEATRE, NEW YORK 

2 900 1 803 281 

3.979.821 1 596 

5,215,575 

2,050.946 

1179 126 

CAPITAL ONE BANK THEATRE AT WESTBURV, WESTBURY, N.Y. 

2,742 2,140,927 2,986,325 1.219 163 

RUTH ECKERD HALL, CLEARWATER, FLA. 

2,174 5019710 2,525,479 1.291 

ROSEMONT THEATRE, ROSEMONT, ILL. 

4,300 1.814682 2,638,372 699 

MURAT THEATRE, INDIANAPOLIS 

2,476 1 810 212 2.892,200 1153 

THE FOX 
ROCKS 

ATLANTA 
THE H1 NON -RESIDENCY VENUE WORLDWIDE 

FOR THE DECADE (5,000 SEATS OR LESS) 

- BILLBOARD MAGAZINE 

TOP MARKET: 5.5 MM 

4.674 SEATS 

300.000 PATRONS 
IN E.CLUB 

FULL SERVICE MARKETING 
AND GROUP SALES 

ON ATLANTA'S 
MIDTOWN MILE 

\iT')ii 
r - 

FOR BOOKING INFORMATION CONTACT: Allan C. Vella 

General Manager, Fox Theatre I 404.881 -2104 I ailan.vella @foxtheatre.org 

www.americanradiohistory.com

www.americanradiohistory.com
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hum » orTo 02 in 2007 (854 o il- 
lion), 12 sellouts by Joel at Madison 
Square Garden in New York in 2006 
(819.2 million), eight sellouts by 
Madonna at Wembley Arena in Lon- 
don in 2006 ($22 million). eight sell- 
outs by Dion at the Bell Centre in 
Montreal in 2008 ($23 million) and 
30 shows by Luis Miguel at Audito- 
rio Nacional in Mexico City in 2006 
(819.3 million. 

The Bonnaroo Music & Arts Fes- 
tival cracked the top 25 twice for its 
2007 ($16.8 million) and 2008 (817 
million) events. Bonnaroo would've 
made it a third time had organizers 
reported their estimated 817 million - 

$18 million gross for 2009. 
Seventeen of the top 25 Boxs 

cors are from markets outside the 
United Stares, which speaks to ex 
change rates, the growing interna- 
tional appeal of superstar artists 
and the maturation of the interna 
tional louring market. 

Madison Square Garden is the 
highest -grossing arena in the world 
for the decade, with 8777 million in 
box office from 880 shows. All of the 
top 10arenas are in North America. 
For midsize arenas in the 10,000 -to 
15,000- capacity range, the Atlantic 
City (N.l.) Boardwalk Hall was tops, 

with 8150 million in box office. Nine 
of the top 10 amphitheaters are Live 
Nation sheds (the exception being 
the DTE Energy Center near De- 
troit), with the Comcast Center in 
Mansfield, Mass., coming out on top 
with $207 million in gross. DTE, 
however, known for its price promo- 
tions and full schedule of events, 
had the top attendance of any shed 
at more than 10 million, as well as 
the most shows at 691. 

Thanks in panto Springsteen, Gi- 
ants Stadium was the top -grossing 
stadium for concerts in the decade. 
But six of the top 10 stadiums are in. 
ternational. reflecting a '00s trend of 
artists playing arenas in North Amer- 
ica and stadiums abroad. 

On the strength of residencies 
from the likes of Dion and John, the 
Colosseum at Caesars Palace is far 
and away the decade's highest -gros 
ing venue among those with cape. 
hies of 5.000 or less. Not taking 
residencies in account, Atlanta's Fox 
Theatre did best. with $275 million 
in the past to years. Radio City 
Music Hall in New York rode its 
Christmas Spectacular to the top of 
the pile for 5,000. to 10,000 -seat ven- 
ues at $804 million, even more than 
sisteb enue the Garden. .... 

DECADE -E 

FA ÇILITV, City 
n,rPaw cepecty 

$291,113,929 
GIANTS STADIUM, EAST RUTHERFORD, N.J. 

79.646 5,185.271 6,098,802 1 

2 $109.074,935 
FORO SOL, MEXICO CITY 

55,000 2785,764 3,006,795 

3 $95,984,493 
AMSTERDAM ARENA, AMSTERDAM 

55,000 966.987 971,211 

4 $89,579,540 
STADE DE FRANCE, PARIS 

77,000 960,367 979,198 o 

5 $82,610,466 
CROKE PARK, DUBLIN 

82,300 782,081 782,081 0 o 

HERSHEYPARK STADIUM, HERSHEY PA. 
6 $82,711,266 

30,000 1,726,535 2,250,065 

TWICKENHAM STADIUM, LONDON 
7 $29,692,870 

647,461 666.210 

GILLETTE STADIUM, FOXBORO, MASS 
8 $73,851,299 

68.000 894,114 924,720 le o 

RELIANT STADIUM, HOUSTON 
9 $68,054,olt 

2,711,163 3.172,212 

TOKYO DOME, TOKYO 
1D 567,721,501 

55,700 590.498 600,099 

DECADE -END 0 BY PO 

00 

FAuClcanzcYrcvCity 
GROSS 

1 5207,547,167 
COMCAST CENTER, MANSFIELD, MASS. 

19,900 4,666,421 6,219,671 326 65 

2 $180,363,907 
SUSGUEHANNA BANK CENTER, CAMDEN, N.J. 

25.000 9042,942 7,269,101 456 

3 $177,817,986 
NIKON AT JONES BEACH THEATER, WANTAGH, N.Y. 

14,000 3.671.984 0,8963.1 363 

4 8171,002,123 
DTE ENERGY MUSIC CENTER, CLARKSTON, MICH. 

15.274 8,080,990 10936,030 691 190 

5 8140,699,582 
PNC BANK ARTS CENTER, HOLMDEL, N.J. 

19000 3,516.225 5,802.070 350 

6 5124,717,068 
VERIZON WIRELESS MUSIC CENTER, NOBLESVILLE, IND. 

18.000 3,977,197 6,142,038 294 

NISSAN PAVILION AT STONE RIDGE, BRISTOW, VA. 
7 $121,377,916 

22,500 3,1,219 5,017.218 229 

8 $120,965,375 
GREEK THEATRE, LOS ANGELES 

6152 2.309,629 2,790,297 513 109 

CYNTHIA WOODS MITCHELL PAVILION, THE WOODLANDS, TEXAS 
9 S119,703,971 

15.802 3,500,524 5,051,692 338 

10 $111,185,069 
FIRST MIDWEST BANK AMPHITHEATRE, TINLEY PARK, ILL. 

28,000 3366.237 5080;308 195 
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RELIANT STADIUM I RELIANT ARENA I RELIANT (ENTER I HOUSTON, TEXAS 

T 

Inc ixies * Green Day * Scorpions * Gerald & Eddie Levert 

Slipknot * Frankie Beverly & Maze * Kanye West * Fall Out Boy 

Patti LaBelle * Slayer * The Rolling Stones * Taking Back Sunday 

Metallica * The Cheetah Girls /Hannah Montana 
Don Omar * The All- American Rejects * Keith Sweat * My Chemical Romance 

Pretty Ricky * Hinder * The Killers * Marilyn Manson * Katt Williams 

Avril Lavigne * Foo Fighters * Backstreet Boys * Pussycat Dolls 
Alejandro Sanz * Christian Castro * Warped Tour * Joan Sebastian 

Chayanne * No Doubt * *NSYNC * Linkin Park * Limp Bizkit 

New Found Glory * Good Charlotte * Marco Antonio Solis * The Wiggles 

Pepe Aguilar * American Idol 

Yeah, we've sold a ticket or two. 
Actually more like 25 million. 
Twenty -five million. That's right. That's how many people have come to Reliant 

Park in five short years. Here, your band has two fine options: Reliant Stadium 

with 125,000 square feet and room for 71,500 concert goers. Or 
Reliant Arena with 25,000 square feet and a seating capacity for up 
to 8,500. Both venues can be configured to fit your event's needs, our 
marshalling area is the largest in Houston, we have 26,000 parking spaces, 
with a seasoned staff that gets rave reviews and plenty of encores. If you want 
big ticket sales and a worry-free gig, play Reliant Park 

Reliant Park 
www.ReliantPark.com 

Booking Information - Jeff Gaines at 

832.667.1771 or fax 832.667.1769. 

An SM6 Managed faallfy 
www.americanradiohistory.com
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SOUNDSCAN CHARTS 

After a decade of unprecedented sales growth in the '90s, the 
recording industry entered the new millennium with the wind at 
its back, only to flounder as new digital technologies disrupted 
traditional business models. By Ed Christman 

202 

187 

161 

l l I 
65 69 

JI 
48 

1 1 ï : 
'00 '01 '02 '05 

cSCARCER 
As overall album sales plunged during the decade, the number of titles that could 
generate blockbuster unit sales of 2 million fell sharply from 32 in 2000 to just 
four in 2008, with only two titles reaching that sales milestone through the first 11 

months of 2009. Tellingly, the number of albums to generate sales of 500.000 in 
2008 was far short of the number of titles that sold 1 million in 2001. 

20% 

IS 

134 

14.4% 
161% 

9.8% 

16.1% 
26.800% 

16.3% 

'00 

'09 
11/29 YTD 

'06 '07 '08 '09 
gin rro 

NO.0tALBUMS ND.OE ALBUMS 

01911164IM 005011141M 

Digital Rads 

1 Digital Albums M 

(Ds 

No. Of ALBUMS 

REACHING 500,000 

Total 

Latin 

11111 

R &B 

Country 

Alternative 

10 

IS 

20 

(Year -on -year percentage change) 
The first half of the decade was marked by gut- wrenching 

-25 volatility: Reg sales in particular dropped sharply earlyon, 
then rebounded with the rest of the market before tumbling 
again. Latin experienced the most violent fluctuations, with 

30 such artists as Shakira, Juanes and Daddy Yankee helping 
spur robust growth before sales began falling sharply in 2007. 
Figures for 2009 show year -to -date changes for the week 

35 

ended Nov.29 compared with the same period last year. 

'00 '01 '02 '03 '04 '05 '07 '0B 9 

Warne Music Group 

Universal Music Group 

II Sony Music Entertainment 

BM Entertainment 

EMI Music 

Hies 

DISTRIBUTOR 

MARKET SHARE 
Sony t mrargedowkiitth 

(and 
BMG, but that didn't stop 
Universal Music Group 
from a dominant U.S. 
market position. Although 
this chart showsa decline 
for the indios, that sector 
would have grown from 
16.3% in 2000 to 23.4% 
today if major -affiliated 
Indies were included. The 
2000 chart shows U.S. 
album sales. while the 
chart for 2009 includes 
track- equivalent album 
sales, where 10 digital 
tracks equal an album. 

RECORDED -MUSIC UNIT SALES 

BY CONFIGURATION 
The sales story of the decade centered on the accelerating plunge 

in CD sales and the rapid growth in sales of digital tracks, with 
most of the latter dominated by lust one retailer -Apple's iTunes 

store. The much slower growth in sales of digital albums 
demonstrated that the digital market's primary appeal for 

consumers is the ability to cherry-pick tracks. 
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'01 

04 

'09 
11/29 YTO 

At BEIM SALES BY 

STORE TYPE 
Chain stores and independent 
retailers were under attack 
from mass merchants led by 
Wal -Mart. Nontraditional 
retailers saw their share of sales :1 

surge, thanks mostly to digital 
and online CD vendors. 

SOUNDSCAN 
TOP ARTIST 

BY ALBUM SALES 
OF THE DECADE 

RANK ARTIST ALBUM SALES 

Eminem 32,241,000 

2 The Beatles 30,182,000 

3 Tine McGraw 24,769,000 
4 Toby Keith 24,469,000 
5 Britney Spears 22,969,000 
6 Kenny Chesney 22,034,000 
7 Lipkin Park 21,421,000 

8 Nelly 21,232,000 
9 Creed 20,594,000 
10 Jay -Z 20,424,000 
11 Nickelback 19,817,000 

12 Rascal Flatts 19,408,000 
13 Josh Groben 19,348,000 
14 Alan Jackson 18,857,000 

15 'N Sync 18,303,000 

16 Dixie Chicks 18,178,000 

17 Johnny Cash 18,143,000 

18 Kid Rock 17,614,000 

19 Metallica 17,403,000 

20 Celine Dion 17,363,000 
21 George Strait 17,275,000 

,2 Michael Jackson 17,261,000 

., Norah Jones 17,087,000 

U2 16,817,000 

.3 Elvis Presley 16,486,000 
Usher 16,329,000 

Dave Matthews Band 16,025,000 
'8 AC /DC 15,935,000 

50 Cent 15,868,000 

Alicia Keys 15,561,000 

Rod Stewart 15,511,000 

Santana - 14,975,000 
Destiny's Child 14,878,000 

Coldplay 14,604,000 
Mariah Carey 14,341,000 

'S Pink Floyd 14,164,000 

'7 Shania Twain 13,850,000 
'e Ludacris 13,442,000 
79 Enya 13,422,000 

Green Day 13,363,000 
Andrea Bocelli 13,353,000 

OutKast 13,277,000 
R. Kelly 13,234,000 

44 Faith Hill 12,899,000 
45 Mary J. Blìge 12,614,000 

46 3 Doors Down 12,551,000 

47 Christina Aguilera 12,380,000 
48 Limp Bizkit 12,378,000 
49 Bon Jovi 12,378,000 

50 Frank Sinatra 12,221,000 

Rini F112,94 

SOUNDSCAN TOP ALBUMS OF DECADE 
RANK ARTIST 

THE BEATLES 

'NMI( 
KOREA IONES 

EMDEN 

EMDEN 

USHER 

LINNIN PARK 

(REED 

BRITNEY SPEARS 

0 NELLY 

1 50 (ENT 

2 SOUNDTRACK 

3 EVANESCENCE 

d NICKELBACK 

S SANTANA 

6 ENYA 

1 CARRIE UNDERWOOD 

B SHAGGY 

9 AVAIL IAVIGNE 

0 LIMP BIZKIT 

I NELLY 

12 (REED 

23 ALICIAKEYS 

24 KELLY CLARKSON 

TITLE LABEL SALES 

"Na Strings Attached" 

"Came Away With Me" 

"The Marshall Mathes LP" 

"The Eminem Shaw" 

"Confession" 

"Hybrid Theory" 

"Human Chy" 

"OOps!...I Did It Again" 

"(Wintry Grammar" 

"Gel Rich or Die Tryin' " 

"0 Brother, Where Ad Thou ?" 

"Fallen" 

"All the Right Reasons" 

"Supernatural" 

"A Day Without Rain" 

"Some Hearts" 

"HOlshnl" 

"Let Go" 

"Chocolate Starl6h and 

the Hot Dog Flavored Wales" 

"Nellyville" 

"Weathered" 

"Songs in A Minor" 

"Breakaway" 

Apple /Capitol 

Jive/Zomba 

Blue Note 

Weh /Aflermalh /Intenmpe 

Weh /Aflennalh /Intenmpe 

LaFaca /Zomba 

Warner Bros. 

Wind -up 

Jive/Zomba 

Fo' Reel /Univerml /UMRG 

Shady /AHermalh /Inlersrope 

Lost Highway /Mercury /ID1MG 

Wild -up 

Roadrunner 

Arista 

Reprise/Warner Bros. 

19 /Arista /Arista Nashville /RMG 

MCA 

Arista /RMG 

Flip /Intersmpe 

Fo' Reel /Universal /UMRE 

Wind -up 

J /RMG 

S /19 /R(A/RM6 

J.000 
11,112,000 

10,557,000 
10,208,000 
9,806,000 
9,719,000 
9,676,000 
9,492,000 
9,185,000 

8,462,000 
7,906,000 
7,517,000 
7,318,000 
7,264,000 
6,953,000 
6,926,000 
6,876,000 
6,800,000 
6,732,000 
6,703,000 

6,458,000 
6,380,000 
6,210,000 
6,109,000 

25 TIM McGRAW "Greatest Hits" Curb 6,020,000 
26 DIXIE (HICKS "Home" Monument /Columbia /Sony Mud( 6,007,000 
27 MARIAN (AREY "The Emancipation of Mimi" Island /IDJMG 5,922,000 
18 GREEN DAY "American Idiot" Reprise /Warner Bros. 5,911,000 
29 JOSH GROBAN "(loser" 143 /Reprise/Warner Bros. 5,792,000 
30 LINKIN PARK "Meteors" Warner Bros. 5,732,000 
31 OUTKAST "Speakemoxnx /The Love Below" JaFeIe /Zomba 5,674,000 
32 DIXIE CHICKS "Fly" Monument /Sony Music 5,640,000 
33 STAINS "Bleak the (yole" Flip /Elektra /EEG 5,593,000 
IA 3DOORS DOWN "The Better Ale" RepubBC /Universal/UMRG 5,563,000 
35 NICKELBACK "Sliver Side Up" Roadrunner /IIIMG 5,446,000 
36 PINK "M!ssundaaolood" Arista 5,441,000 
37 BACKSTREET BOYS "BlackA Blue" live /Zomba 5,414,000 
38 DR. ORE "Dr. Dre- 2001" Aftermath /Inlerscope 5,404,000 
39 SHANIAIWAIN "Up!" Menpry /UMGN 5,396,000 
40 50 CENT "The Massacre" Shady /AHmmalh /Intenmpe /IGA 5,217,000 
41 AMINEN "Encore" Shady /Aftermath /Intersmpe 5,156,000 
42 RASCAL FLATIS "Feels like Today" Lyric Street /Hollywood 5,152,000 
43 FAITH HILL "Breathe" Warner Bros. (Nashville)/WAH 5,083,000 
44 AID ROCK "(ulke" Lava /AG 5,072,000 
45 JOSH GROBAN "Josh Groben" 143 /Reprise/Warner Bros. 5,047,000 
46 CELINE DION "Al the Way... A Decade of Song" 550 Music /Epic 4,997,000 
Ut 'NSYN( "Celebrity" Jive/Zomba 4,903,000 
48 SOUNDTRACK "High School Musical" Walt Disney 4,849,000 
49 RASCAL FIAITS "Me and My Gang" Lyric Sheet/Hollywood 4,802,000 
Se VARIOUS ARTISTS "Now 5" Sony Music/Zomba /Universal/ 4,789,000 

EMI /Sony Musk 
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WELCOME BACK 

Hop Songs. 
s serviced to 

Dec. 8 and i 

from the group's 
dio album in nine 

`NOW' HEAR THIS 

Boyle Sets Swift Course In Year -End Charge 
Susan Boyle and Andrea Bocelli 
team up fora second week to rule the 
top two slots, respectively, on the 
Billboard 200 as the formels "I 
Dreamed a Dream" retains the top slot 
with 527.000 sold (down only 25 %), 
while the latter's "My Christmas" shifts 
428,000 (up 97 %). 

Since Nielsen SoundScan began 

weeks. following Ja 
WIdean's ''Sig Green 
in September. "Need 
the fiNllsong byagr 
decade to command 
at least four frames. 

STAY TUNED 

om where 
week's BM 

old while 

When bows. 

CHART 
13EA1' 

modern- 
e. holiday stendard,,ast 
Christmas,' originally released by 
Wham In1S86, had not appeared 
on the BIllimard 

.ermNa week. Thanks to a 

"Gle,cast, the song marks Its 
25th anniversary with a home 
No.63.Two years ego Taylor 
Swift's version reached No.26 on 
Not Country Songs. 

kaChristran crossover artist 
Plumb posts her first No.1 on Not 
Dance Club Songs, as "Hang On" 
rises 24. The singer sal,. 'Nana 
OM was written about finding 
hope when 
MN It to be Nwulis not lava 
fantastic feeling. It's Incredibly 
satisfying knowing I save my 
lens what they wan., 

Read Chart Peet 

bwboard om7menbeae. 

tracking sales in 1991, "Dream" 
becomes only the 16th album to sell 
more than 500,000 in each of its first 

50 
weeks, and the first to do an since 
Cent's "The Massacre" in 2005 (1.1 

million in its debut frame, followedby 
771,000 in week No. 2). 

And. with only a 25% decline in sales 
in its second week. "Dream' has the 
smallest sophomore.frame erosion for 
a No. l'debuting album (released on a 

Monday or.Tuesdaq) since Barry 
Mani low's "Greatest Songs of the 
Fifties" dropped just 9% in its second 
week after bowing at No. 1 with. 
157,000. "Fifties" was 
helped in its second 
stanza, as that was the 
week ending Feb. 12, so 
it included Valentine's 
Day shopping. 

So, now after just two 
weeks of release, "Dream" 
is the 10th- biggest- selling 
album ofthe year with 1.2 
million copies sold. 

For Boyle, her "Dream" is chasing 
after Taylor Swift's "Fearless" (2.5 
million sold this year) for the title of 
2009's best -selling album. 

With four sales weeks left in the 
SoundScan tracking year, and with 
industry sources suggesting "Dream" 
will sell another 600,000 copies next 
week, Boyle may overtake Swift's sales 
figure by year's end. 

This wouldn't be the first time a 

surprise fourth- quarter release rallies 
to overtake the assumed top seller of 
the year. 

In 2007, Josh Groban's "Noel' was 
released 12 weeks before the end of 
the year and blew through 3.7 million 
in that span of time. Two weeks 
before the year was over, it had over- 
taken the soundtrack to "High School 

Musical 2" (3 million) to become the 
year's best seller. 

Two years ago this week, in the 
frame that ended Dec. 9, 2007, "Noel" 

moved 582,000 copies 
and then scored 669,000 
and 757,000 stanzas in 
the two successive weeks, 
respectively. All told, 
"Noel" earned four weeks 
of at least a half-million 

n sales. 
'Noel" is still selling 

strongly, m re than two 
years sfrae its release. 

This week, it's No. 14 on the Billboard 
200 with 63,000 (up 43 %). 

MIDDLE AGES: Andrea Boeelli's 
"My Christmas' album surpasses 1 

million in total sales in its fifth week 
(1.1 million) and becomes his best- 
selling set since the release of "Amore" 
in 2006 (1.7 million). 

Conventional wisdom indicates that 
with Christmas approaching, sales for 
"My Christmas" should increase as we 
inch closer to Dec. 25. Thus. "My 
Christmas" has a chance of approaching 
the total sales racked up by Bocellï s 

twobest- selling sets: 1997'e "Rom 
(4.2 million) and 1999's " Sogno" 
(2.5 million). 

Seeing BoceW and Susan Boyle at 
the top of the Billboard 200 with such 

Niai ke` Watch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
MilEMEMEM 

this Week 10.144,0001,554,00018,753,000 
last Met 10.727.000 1,754,000 19,791,000 

[hang 

DislAceeklaallter 11,318,000 1,526,000 18,718,000 

Change -10.4% TS% 0.2% 

Weekly Album Sales (mkor, UOIIM 
30 

25 

20 - 2009 

the charts illustrate a divide among 
young and older consumers. 

Boyle, 48. and Bocelli, 51, both likely 
attract much of their core audience 
from older fans -those who are still 
fond of the album configuration. 

Conversely, the biggest -selling dogiral 
song from Boyle this week is the set's 
title track (17,000). and Bocellï s best 
is "What Child Is This" (No.63 on Hot 
Digital Songs, with 20,000). 

But I'm not quite sure it's as clear 
cut as saying older people huy albums 
and young people don't. 

With Boyle, there's something that 
is mating with consumers on a 

pure emotional level. They see a part 
of themselves in the rags.to- riches 
story of a middle -aged woman that 
stared down Simon Cowell in front 
of millions, surprising the world with 
her unexpected singing ability. Her 
fans are invested in Boyle s story, and 
they want a tangible piece of this 
cultural moment. 

AND TO ALL ... While this is the 
final printed issue of Billboard for 2009, 
don't fret-the charts department never 
sleeps. Our entire menu of charts will 
continue to be available weekly on 
Biliboard.com and Billboard.biz. 

Until we see you again in 2010, 
happy holidays! 

2009 2008 N6F 

OVERALL UNIT SALES 

Albums 381,286,000 330,361,000 -134 °% 

Digital lurks 981,701,000 1,075,379.000 05% 
Store Singles 552,000 1,667000 7.49.6 

Total 1,364,539,000 1,407,407,000 3.196 

Iban sync 419,456,100 437,898,900 -8.7% 

ALBUM SALES 

Year -To -Date Album 
Sales By Store Type 
150 million units 

120 

90 

60 

SALES BY ALBUM FORMAT 30 

ID 319,038,000 257,631.000 -19.2% 

atcal 60,453,000 70,457,000 165% 

Vinyl 1,674,000 2,240,000 33.8% o 

Met 123,000 53,000 -56.9% 

niclscn 
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With one week left until the dose of the calendar year (according to Billboard chart dates), it 

appears that )ay -Z and Alicia Keys' "Empire State of Mind" will be the 129th and final song to 

top the Billboard Hot lip this decade. Since a high of 253 No. Is in the '70s, the decade tally 

of No. is has steadily declined There were 231 songs that ruled the list in the '80s, and 140 

limbed to the top in the '90s. The period from the chart's launch in August 1918 to 1969 pro- 

duced 227 No. Is. The drastic dip in No. is the past two decades can be tied to the increased 

accuracy of the Hot 100, courtesy of Nielsen.based monitored airplay and point-of- purchase 

sales dad, which has formed the basis of the chart since 1991. -Silvio Pietroluongo 
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Veteran artists celebrate No. ls on Top R&B/Hip-Hop Albums 

and Adult R&B this week. R. Kelly earns his 11th chart-topper on 
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JUAN ES: STAR OF THE DECADE 
Colombian pop stir ¡020má finishes the '00s as tarin musics breakout 

tar. After releasing his debut album, " Fíjate Bien," to moderate success 

in 2001, his following three sets spent many weeks atop Top latin Albums 

and Top latin Pop Albums. On Hot latin Songs, he posted no No. 1s, 

including "Me Enamora," which spent 20 weeks at the top. Due to these 

feats, he's the only artist to rank within the top five on the DeladeEnd 

law Albums, Songs and Artists recaps (see page 160). -Faulk Ramirez 

Data for week of DECEMBER 19, 2009 

www.americanradiohistory.com

www.americanradiohistory.com


A 

-ITtterZer: 
,e,,,eeeeeee :,,,Neonetee 

e eeuee, 

; 5M17,4555505415515552 

8545:.o.1515515 

D 

eecee 

L 

'oVale"Irereo` 

..""` 

104551K FOI 5155" 

LOVE LAE 55.75 :5.1,5,541%7500Kal., 

c.,:ZZAZ 

R 
LOVE MESON Eery* RED LK 

1.15 KW 5155N5115 BM.; 

:=T"'m 
ewe!: 

.f..;=`;',"="1. 
`11'11191'.11 

eLe, 1:11,1=1,c,414118 

315.15W MINE, 

'41.111.1111 

PLe ...,`'ée=1"= ',twee. 
5.,5,5?..11.2.5 ASCAPOen5315555 ;11.;55.1.m x051.775 55;55.515151151,111,551145111.5.5555 ; ..55155e 

. 
IN u510 TM OFT ,ee rearep Mee Er la5155.15,..F5,..5247.....53t5: .. 1.40 

s 
lii CO51515540110 , 55. YOB.. sgri 

5 05,511.143 

85.1,15.115.115[055 

=',1Z.X,rO.,1froper Lop.e 

555115151.5 !CC 5,5, 5.5 

F 

FEW 126 

mews., 
515551555 4.021111454.1101 

5i511501,15/155, . 5.15551.0 ISC;54543.55. 

1555 ;4145155a Ascseeteeemeee 
101111451 .550 555.1.5555 564.1555.=t15., 

GIMPAIE 

C.0 XUBLIUS, LNI OP Tr, PK 

11;XN memos 

,ReeeeAseree , 

H 

5114551 

MIX maw wows, srkw, 

Data for week of DECEMBER 19, 2009 For chart reprints call 646.654.4623 

K 

::VV,,Pc*" 

N 
o,.,00ppo. 

SE HE 1550.5 n5 5.5.5,05,155 

eeeeo....:',eeeheee eveeeem 

.= 
wee 

eee,, 
ste"Ele'."1:4"'ff:oseetale. 

o NeTel7 '»er:ete.. 

Boors. Am* 

011551,/1 85511.15156;013.5.0 Wu. 405115 

WX51 MI5 ,555,5p 

mo51 LW; 5, ,5.,,Uvult5.5= 

eee, 
W., WS 

wx 

4111111N 

Z,TIZ`eee Car., 

Go to www.billboard.biz for complete chart data 189 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARKETPLACE 
For ad placement in print and online call Jeff Serrette 800- 223 -7524 /jserretteLDtbillboard.com 

HELP WANTED 

Chair /Producing Artistic Director 
The University of Miami (FL), College of Arts and Sciences, seeks an ac- 
complished individual who will serve as Chair of the Department of Theatre 
Arts and Producing Artistic Director of the Jerry Herman Ring Theatre. The 
Chair is the primary academic and administrative officer of the Department, 
overseeing 19 faculty and over 250 BA and BFA majors. The Producing 

Artistic Director is responsible for the operation of a theatre with a 70 -year 
history in the greater Miami community. Additional information about the 
Department of Theatre Arts may be found at www.miami.edu /tha. 

Requirements include the appropriate terminal degree (PhD or MFA) with 
significant professional theatre and university administrative experience, 
preferably in a conservatory -style training environment, as well as-a creative 
and /or publication record appropriate to appointment as a tenured professor. 
Candidates should possess demonstrated leadership abilities that include 
the successful implementation of ideas; -consensus team -building; highly 
effective communication skills; management expertise; and experience in 

both professional and academic theatre. The candidate must have fund -rais- 
ing experience and a record of building internáf,and external relationships. 

Please direct inquiries, nominations and applications to: Dr. Perri Lee 
Roberts, Chair, Theatre Arts Chair Search Committee, University of Miami, 
College of Arts and Sciences, P.O. Box 248004, Coral Gables, FL 

33124 -4620 or via e -mail to: theatreartschairáas.miami.edu. Application 
materials requested: A cover letter, including the applicant's administrative 
philosophy; current curriculum vitae, and names, addresses & contact infor- 
mation of five professional and /or academic references. The Search 

Committee will begin reviewing materials immediately. Applications and 
nominations will be given full consideration until the position is filled. The 
projected start date is June 1, 2010. 

The University of Miami is an Equal Opportunity, Affirmative Action Em- 
ployer. Women and minorities are particularly encouraged to apply 

CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS' 

1- 800 - 223 -7524 or jserretteldbillboard.com 
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REAL ESTATE 

healed 1500 square fad goroge. Mask, wile, 3 oddaawl 
.ttenant 2 offices, uo:age room, mud room, 2 great room, 2 d'eroq roam; 

ful kitchen, large stone wrapped wood.bamrg li,epbce, and shelrered decks 

incredible sweeping views of set rounAmg mountains. Radiant in-floor heat throughout. 

Room rejuvenate aed growl waling m n0002 8 price. Call 970-985-3342 

MAKE MONEY WHILE YOU SLEEP! 

Brand New 24 HOUR sta sic,' 
FACILITY. One how from Tel 

Colorado. Near rho regional olrpon 

Montrose. This Is a lolly paved and 
soaped properly with three buildings 

46 rental units- Completed in January 
2009. Price may be negotiable. For more 

mformonon call 970985 -3342. 

MASTERING 
tangerineMASTERING.DOm 

Grammy winning CD mastering 

REISSUES & RESTORATION 

201 -865 -1000 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
Mule other people are raising their prices. we 

are slashing ours CO's. LP's, Books, 

Cassettes as low as 50 ants. Your choice 

tmmtrt mast aware Wens available. 

Fer Ree catalog all (609) 8906000. 

Fax (609)890-0247 or write 

Scorpio Music, Inc. 
p.O.BOx A Trenton, N.J. 08691 -0020 

¢mall: seerpiomasPeoi.cnm 

DUPLICATION/ 
REPLICATION 

CR/D11 1-SNIPS/APPAREL S11CkE15/141SIERS 

CRPSUILÇLEqR y® 

ReAnv WHITE 
ONLY ONLY 
$9999! $99! 

-nmN a 3!01MIM1a4we 

PNIRESeiC d!'N67BIPTD411 Y,tRWITUfWB7tI0M 

SERVICES 

PRESS 
G. (212) 677-5324 

BILLBOARD CLASSIFIEDS 
www:billboard.eom 

for more info call: 800- 223 -7524 
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T- SHIRTS 

NEW RELEASES 

Dedicated to our men and . 
women serving overseas 

Featuring: President Ob 

By Songwriter Luis Ramos 

For album purchase: 
www.hilltoprecords.com, 

Ili Album Code: PTBA- 

SONGS FOR SALE 

LOOKING FOR LYRICS FOR A GREAT 

COUNTRY OR HIP -HOP SONG? 

Check out a poem called "IT USED TO BE MADE IN AMERICA" 

See it online at www.itusedtobemadeinamerica.com - To talk to the 

author and make an offer, call Robert Barrows at R.M. Barrows 

Advertising, 650- 344 -1951 - www.barrows.eom 

HAPPY HOLIDAYS 
TO ALL MY BILLBOARD 

CLASSIFIED SUPPORTERS!!! 

I LOOK FORWARD TO SERVICING 
YOU GUYS IN 2010 

YOU'RE THE GREATEST 

FF SERRETTE - 1 -800- 223 -7524 

REPLICATION 

VINYL PRESSING 

CD ROM SERVICES 

DVD SERVICES 

FOR SALE 

PROMOTION & 
MARKETING SERVICES 

MUSIC DISTRIBUTORS 

AUCTIONS 

RECORDING STUDIOS 

REAL ESTATE 

INVESTORS WANTED 

STORES FOR SALE 

EQUIPMENT FOR SALE 

STORE SUPPLIES 

FIXTURES 

CD STORAGE 

CABINETS 

DISPLAY UNITS 

PUBLICITY PHOTOS 

INTERN ET/WEBSITE 
SERVICES 

BUSINESS SERVICES 

USIC INSTRUCTION 

BUSINESS 
OPPORTUNITIES 

COMPUTER /SOFTWARE 

MUSIC MERCHANDISE 

T- SHIRTS 

EMPLOYMENT SERVICES 

PROFESSIONAL 
SERVICES 

DJ SERVICES 

FINANCIAL SERVICES 

LEGAL SERVICES 

ROYALTY AUDITING 

TAX PREPARATION 

BANKRUPTCY SALE 

COLLECTABLE 

PUBLICATIONS 

TALENT 

SONGWRITERS 

SONGS FOR SALE 

DEALERS WANTED 

RETAILERS WANTED 

WANTED TO BUY 

CONCERT INFO 

For print and online contact left Serrette: 800-223-7524 or iser` 

NOTICES / 
ANNOUNCEMEN 

VIDEO 

MUSIC VIDEO 

POSITION WANTED 

LISTENING STATIONS 

FOR LEASE 

DISTRIBUTION 

NEEDED 

EDUCATION 
OPPORTUNITY 

HELP WANTED 

MASTERING 

AUDIO SUPPLIES 

ROYALTY PAYMENT 

PRINTING 

MUSIC PRODUCTION 

METAMUSIC 

STAGE HYPNOTIST 

CD FAIRS & FESTIVALS 

MUSIC WEBSITES 

NEW PRODUCTS 

DOMAIN NAMES 

VENUES 

Bulb Jrd 

To Order Back Iss 
Online, Go T 

billboardco:n /b 

BACKITAGE 
FASHION 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 

or call for a free price list/flyer (dealers. only): 

800 -644 -ROCK 
(outside the U.S. - 928 -443 -0100) 

WANTED TO BUY 

BUYING RECORD & CD COLLECTIONS 
PRIVATE COLLECTIONS -RADIO STATIONS - 

DJ RECORD POOLS 

21ST CENTURY MUSIC 
TOLL FREE 1- 800 -846 -9501 

E -MAIL: sales@21centurymusic.com 
John M. Jabra, President 
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IN 
MEMORIAM 

BERLE ADAMS 
Mercury Records 
co- founder /talent 
agent Berle Adams. 
92, Sept. 1 in Los 
Angeles. Adams 
signed the Who 
and Neil Diamond, 
booked road dates 

Billbóard reckless abandon, theatrics nearly 20 years, founded carlin Music 
and pummeling style, a clear 
precursor for punk and alter- 
native rock. 

BARRY BECKETT 
Keyboardist /producer Barry 
Becken, 66, June 10 in Hen- 
dersoxwilie, Tenn. A member 

for Glenn Miller " " 
- - of the celebrated Muscle 

and helped build MHqury man: BERLE 
Shoals Rhythm Section,Beck- Aeczia/ ighU 

Louis Jordan's ca- ett played on tracks by Aretha 
reer. He was among the founders of Franklin, Wilson Pickett and many 
Mercury Radio and Television, which others. As a producer or co- producer, 
became Mercury Records. he manned the boards for many 

prominent rock and country artists, 
DEE ANTHONY from Bob Dylan to Kenny Chesney. 
Artist manager Dee Anthony, 83, 
Oct. 25 in Connecticut. He shep- JAY BENNETT 
herded the careers of Peter Framp- Multi -instrumentalist Jay Bennett, 45, 
on. Tony Bennett and Peter Allen. May 2 rn Urbana, Ill. Bennett was 

By emphasizing the importance of best-known for his work with Wilco, 
live performance, he helped bring with whom he Wrote andrecorded on 
U.K. rock acts like Traffic and albums including "Being There," 
Jethro Tull to prominence in the "Summerteeth" and "Yankee Hotel 
United States. Foxtrot. "Heals° released four albums 

of his own this decade. 
RON ASHETON 
Guitarist Ron Asheton, 60, Jan. 6 in 
Ann Arbor, Mich. Asheton and his 
drummer brother Scott formed the 
Stooges with Iggy Pop in Ann Arbor 
in 1967. The band stood out for its 

FREDDY BIENSTOCK 
Musicpublisher Freddy Bienstock, 86, 

Sept. 20 in New York: Bienstock, who 
served on the National Music Publish- 
ers' Assn.'s board of directors for 

RUTH BOWEN 
Booking agent Ruth Bowen, 
84, Apr1121 i n New York. Dur- 
ing her more than five dec- 
ades in the business, Bowen 
represented such jazz and 
Rae luminaries as Dinah 
Washington RayCharlesand 
Aretha Franklin.5hefounded 
Ocean Booking in 1959, 
eventually renaming it the 
Bowen Agency. 

in 1966 by acquiring the Belinda Music 
catalog and built it into a portfolio with 
more than 100,000 songs. 

JOE BOYLAND 
Artist manager Joe Boyland, 61, 
March 17 in Nashville. For 13 years 
he was a partner in Legend Artist 
Management, which managed Bad 
Company, Nazareth and B.J. Thomas. 
Boyland also co- managed Lynyrd 
Skynyrd, organizing the band's first 
reunion tour. More recently, he 
founded Big Street Entertainment. 

SAM BUTERA 
Saxophonist Sam Butera, 81, June 3 

in Las Vegas. Butera played with such 
jazz greats as Ella Fitzgeraldand Louie 
Bellson. But he was most notable for 
leading Louis Prima's band the Wit- 

, who captivated Las Vegas au- 
dienceswiththeirloud, rambunctious 
are style, from 1954 to 1975. 

JIM CARROLL 
Punk poet Jim Carroll, 60. Sept. 11 

in New York. A teenage poetry 
prodigy and the author of "The Bas- 
ketball Diaries," a 1978 memoir 
about growing up in New York, he 
later formed the Jim Carroll Band, 
whose 1980 debut album, "Catholic 
Boy," çpcluded the punk anthem 
"People Who Died." 

CHRIS CONNOR 
Jazz singer Chris Connor, 81, Aug. 29 
in Toms River, N.J. Connor first came 
to prominence with the orchestras of 
Claude Thornhill and Stan Kenton and 

"corded 
the hits "All About Ronnie," 

"Trust in Me.hnd "I Miss You So." 

PIERRE COSSETTE 
Manager /talentagent /record executive/ 
TV producer Pierre Cossette, 85, Sept. 
26 in St. Anicet, Quebec.-In 1971, he 
brought the Grammy AwardstoTV. For 

Me neat 35 years, he personally over- 
saw the production of the show, as it 

grew into a massively prominent event. 

JIM DICKINSON 
Record producer /session musician 
Jim Dickinson, 67, Aug. 15 in Mero. 
phis. Dickinson played on recordings 
by the Rolling Stones, Aretha Frank- 
lin and Sam h Dave, among others. 

E GREENWICH 
S riters Hall of Fame inductee 
Rifle Greenwich, 68, Aug. 26 in New 
York. Working in the Brill Building 
and with Phil Spector, Greenwich 
and her husband, Jeff Barry, wrote 
several signature hits of the '60s, 
eluding "Be My Baby, "Da Doo 

Ron Ron, "Chapel of Love, " "Lead - 
erofthePack, "'Hanky Panky"and 
"Do Wah Diddy." She also played 

e key role in the early 
Diam.nd. h 

Starting in the mid -'705. he made his 
mark producing numerous acts, 
among them Big Star, Ry Cooder and 
the Replacements. 

HAL GABA 
Concord Music Group chairman /co- 
wnerHal Gaba, 63, March 9 in Los Am 

geles.Concordreleased musicby such 
legends as Ray Charles and Frank Sina- 
tra. In 2003, Concord and Starbocks 
aided Charles in releasing "Genius 
Loves Company," his mulri'Grammy- 

nning Snalrecording. The two com- 
panics went on to launch Hear Music. 
GabaalsoservedascoohairmanofVil' 
lage Roadshow Pictures and CEO of 
ACT III Communications. 

VERN GOSDIN 
Country singer Vem Gosdin, 74, April 
28in Nashville. Nidmamed "the Voice" 

for his expressive baritone, Gosdin 
charted 41 solo singles between 1976 
and 1993. His No. 1 country songs in- 

dude"I Can Tell by the WayYou Dance," 
"Set 'Em Up Joe" and "I'm Still Crary." 

BOB GREENBERG 
Record executive Bob Greenberg, 75, 
Sept 11 in WestHills,Cabf.Greenberg s 

career spanned more than 50 years, at 
several labels: Eastem, Wamer Bros., 
Atlantic and United Artists. In 1980, he 
co- founded Mirage Records. Acts he 
workedwith indude Led Zeppelin, the 
Rolling Stones, AC /DC, Aretha Fank- 
tin, ABRA and Bette Midler. 

JEFF HANSON 
Singer /songwriter Jeff Hanson, 31, 

June 5 in St. Paul, Minn. Hanson 
recorded t reealbums for the Kill Rock 
Stars label, earning criticalacclaimfor 
his haunting compositions and 
hushed, expressive singing. 

ISRAEL HOROWITZ 
Classicalmusicproducerandlong time 
Billboard editor /columnist Israel 
Horowitz, 92, Dec. 26 in Closter, N.J. 
He gave Decca Records ofooting inthe 
classical field and produced hundreds 
of recordings, including albums by An- 

drée Segovia and Leopold Stokowski. 
He worked at Billboard from 1948 to 
1956, then returned in 1973. 

LUX INTERIOR 
Cramps frontman Lux Interior, 60, 
Feb.4 in Glendale, Calif. The Cramps 
formed in 1976 and released 14 al- 

bums in their career. Such bands as 
the White Stripes, Pearl Jam and the 
Jon Spencer Blues Explosion have 
credited theirrockabifly- infusedpunk 
sound as an influence. 

URIEL JONES 
Drummer Uriel Jones, 74, March 24 

in Dearborn, Mich. Jones 
ber of Motown Records' legendary 
Funk Brothers studio band. He played 
on classic hits like "Ain't Too Proud to 

Beg," "The Tracks of My Tears" and 
Marvin Gayé s "I Heard It Through 
the Grapevine." 

Unparalleled superstar performer Michael 
Jackson, 50, June 25 in Los Angeles. Initially 
captivating pop audiences with theJackson 
S, Jackson matured into a performer of elec- 
tric charisma and unprecedented crossover 
appeal, Signed to Metewn in 196e she Jank» 
oroS quickly scored several No.1 pop and 
06e hits, and Jackson's distinctive voice and 
clan -mg made him the group's focal point 
In the late '70s, teaming up with producer 
Ouincy Jones, he came into his own asacre- 
ative force; by 1982's "Thriller," his sales and 
visibility left his pop contemporaries in the 
dust. While he never again approached that 
album's stratospheric numbers,Jackson con- 
tinued to top album charts into the '905, and 
his worldwide popularity never abated. 

192 YEAR -END DOUBLE ISSUE 
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MIR 
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ABKCO Music & Records founder Allen Klein, 77, July 4ìn New York. Klein. 

whose hugely influential career in the music business spanned more than 50 

years, broke into the industry by aggressively auditing record labels on be- 

half of recording artists Who weren't being paid proper royalties. Known for 

ruthless business practices that sometimes put him at odds with artists, he 

went on to manage such heavyweight acts as Sam Cooke, the Beatles and 

the Rolling Stones. 

BOB KEANE 
Label owner Bob Keane, 87, Nov. 28 in 

Los Angeles. Best -known for discov- 

ering and signing Ritchie Valens to 

Del -Fi Records. Keane also co- founded 
Keen Records, which released Sam 
Cooké s No. 1 hit "You Send Me." He 

later signed the Bobby Fuller Four to 

his Mustang imprint, scoring a top 10 

hit with "I Fought the Law." 

MICHAEL KLENFNER 
Record man Michael Klenfner, 62, Judy 

14 in New York. Klenfner worked for 

several record labels, including Colum- 
bia, Arista and Atlantic, where he 
helped break AC /DC in the United 
States. He then worked as a consult- 
ant, doing radio promotion and advis- 

ing such clients as Madison Square 
Garden and MTV 

ERICH KUNZEL 
Conductor Erich Kunzel. 74, Sept 1 in 

Swan's Island. Maine. In 1965, Kunzel 

joined the Cincinnati Symphony Or- 

chestra as an associate conductor and 

conducted his first "8 O'Clock Pops" 

concert. He spent 44 years with the or- 

chesta.achieving accolades worldwide. 

GARY KURFIRST 
Artist manager Gary Kurfirst 61, Jan. 

13 in the Bahamas. Kurfirst began his 

career in 1967, opening New York's 

Village Theater. He went on to man. 
age some of the leading lights of New 

York's new wave scene, including 
Blondie, the Ramones and notably 
Talking Heads, with whom he delved 
into film production in the '80s. 

SEAN LaROCHE 
Concert industry veteran Sean La- 

Roche, 71, in Ocala, Fla. In the early 

'70s, after getting his start as Roger 

Miller's road manager, LaRoche joined 

Premier Talent, booking acts like Led 

Zeppelin and the Who. In 1994 he 

helped form the booking firm Drake 
&LaRoche. 

WILLIAM D. LITTLEFORD 
Longtime Billboard GM William D. 

Littleford, 94, May 14 in Princeton, 
N.J. Littleford, whose grandfather 
William H. Donaldson founded the 
magazine in 1894, was GM of Bill- 

board from 1943 umil 1958, when he 
became president /CEO. He held those 
positions until 1985, when he became 

chairman emeritus. 

ALAN LIVINGSTON 
Label executive Alan Livingston, 91, 

March 13 in Beverly Hills, Calif. As an 

A &R executive for Capitol Records, 
Livingston signed Frank Sinatra to a 

record deal in 1953, marking the start 
of the singer's commercial comeback. 

A decade later, as label president 
ingston signed the Beatles. 

AL MARTINO 
Singer AlMartino,82,Oct 13inSpnng- 
field, Pa. The Italian-American crooner 
had a con of chart singles ht the early 
'50s, but rock'n roll's appearance stalled 

his career. He caught fire again in 1963 

and continued to hit the pop charts 
through the'70s, when he also ap- 
peared in the "Godfather' movies. 

RALPH MERCADO 
RMM Records founder executive 
Ralph Mercado, 67, March loin Hack - 

sack,N.J.A pivotal force inextend- 
ing tropical mus i é s reach worldwide, 
he was seen as the Berry Gordy of 
salsa. Marc Anthony, la IndiaandTim 
Nieves are three international stars 
whose careers he launched on RMM. 

ALVIN 'SKIP' MILLER 
Record executive Alvin "Skip" Miller, 

62, Sept 4 in Los Angeles. He spent 
17 years at Motown, advancing Copres- 
ident and working with such icons as 

S mokey Robinson, Stevie Wonder and 

Diana Ross. In 1988, Miller became 
RCA seniorVP of black, jazz and pro - 
gressrvemusrc. 

REINHARD MOHN 
Bertelsmann chief executive Reinhard 
Mohn, 88, Oct. 3 in Guetersloh, Ger- 

many. During a career thatlasted more 

than six decades, Mohn transformed 
BMG's parent company from a Ger- 

man printer and book publisher into 
a gigantic international enterprise. In 
the late '50s, he oversaw Bertelsmann's 

entry into the music business. 

DAVID 'FATHEAD' NEWMAN 
Jazz axophonist /flutist David 'Fat- 
head"NNewman, 75, Jan. 20 in upstate 
New York. His 12.year stint as tenor 

KO TAYLOR 
Blues singer Koko Taylor, 

BO, June 3 in Chicago. In 

1962, Taylor signed to 
Chess Records, where her 

1965hR'Wang Rang OOO- 

die" eventually became her 

signature song. She moved 

to Alligator Records in 1975. 

Of her nine albums there, 

eight were nominated for 

Grammys. 

sax soloist in Ray Charles's band led to 

collaborations with B.B. King, Aretha 
Franklin,JneCockez and Eric Clapton. 
From 1980 to 2018, he released several 
mainstream jazz albums. 

BILLY POWELL . 

Lynyrd Skynyrd keyboardist Billy 
Powell, 56, Jan. 28 in Orange Park, 
Fla. Powell's Fluid piano runs spiced 
such archetypal '70s Southern rock 
songs as "Freebird," "Call Me the 
Breeze" and "Sweet Home Al- 

dbama." Upon re- forming in 1987, 

Skÿriÿrd re- established itself as a 

solid concert draw. 

BILLY LEE RILEY 
Rockabilly,singer Billy Lee Riley. 75, 

Aug. 2 in Jonesboro, Ark. Riley 
recorded memorable rockabilly sides 
for Sam Phillips' Sun Records label, 
including "Red Hot" and "Flying 
Saucer Rock and Roll." 

AARON SCHROEDER 
Songwriter /publisher /record pro- 
ducer Aaron Schroeder, 83, Dec. 2 

in Englewood, N.J. Schroeder wrote 
more than 2,000 songs and appears 
as composer, lyricist and /or pro- 

PAUL 
Guitar /recording innovator Les Paul, 

94, Aug,12 in White Plains, N.Y.A pio- 

neer in electric guitar sounds, respon- 

sible for developin%and lending his 

me to Mist Many consider rock - 
íJí .Wlif 9ive5nshument, Paul's { erer spanned from the jazz age / through the new millennium. His early 

ovations in the development of the 
solid -body guitar would become the 
template for Gibson's best -selling 
electric, the iconic Les Paul model, In- 

troduced in 1952. An inveterate tin- 
kerer who harbored an interest in elec- 

tronics and amplification since his 

youth, Paul Is also responsible for 
major developments in multitrack 
recording, guitar effects and the me- 

chanics of sound In general. 

ducer of more than 1.500 record 
ings. His gold and platinum musi 
cal successes include 17 song 
recorded by Elvis Presley, five o 

which reached No. 1. 

SHELBY SINGLETON 
Producer /label executive Shelby Sin- 
gleton, 77, Oct. 7 in Nashville. Start- 

ing in the late 'S0s, Singleton spent 
nearly a decade at Mercury Records 
and its sister label Smash, where he 
signed or produced amsts like Brook 

Benton, Lesley Gore and Jerry Lee 

Lewis. He went onto produce Jeannie 
C. Riley's No. 1 hit "Harper Valley 
P.T.A." and to purchase Sun Records. 

LEE SOLTERS 
Publicity agent Lee Sobers, 89, May 18 

in West Hollywood, Calif. Sobers' ca- 

reer in public relations spanned 70 

years, during which he promoted bun. 
beds of theater productions and 
celebrity clients from Mae West, Stan 
Getz and Frank Sinatra to Dolly Par- 

ton, the Eagles and Led Zeppelin. 

MERCEDES SOSA 
Argentine singer Mercedes Sosa, 74, 

Oct 4 in Buenos Aires. During some 
of the continent's most turbulent and 

dictatorship.wracked years, millions 
of Latin Americans turned to her sig- 

conkaltovoice,sodaimessages name 
and interpretations of many of the 
most powerful issue -oriented songs 
in the Spanish language. 

MARY TRAVERS 
Folk singer Mary Travers, 72, Sept. 16 

in Danbury, Conn. As a member of 
Peter, Paul & Mary, Travers played a 

key role in bringing the '60s folk re- 

vival to mainstream audiences with 
hits like "If I Had a Hammer" and 
"Leaving on a Jet Plane." 

DAVID 'POP' WINANS SR. 
Gospel singer and patriarch David "Pop" 

Winans Sr.. 74, April in Nashville. 
Winans saw his children, some of 
whom he also managed, record numer- 

nusgospel hits. In 1989, David and his 
wife, Delores, gamered a Grammy nom - 

nation for their own debut album, 
'Mom b Pop Winans." 
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A FUSE TELEVISION EVENT 

DAVE MATTHEWS BAND JAY -Z ANSWER THE CALL JOHN MAYER 
LIVE FROM THE BEACON THEATRE 

JUNE 1, 2009 
LIVE FROM MADISON SQUARE GARDEN 

SEPTEMBER 11, 2009 

#1SOUNDSCAN DEBUTS 

JIIVISG. + 
ENTERTAINMENT 

wwwlusety 

LIVE FROM THE BEACON THEATRE 
NOVEMBER 17, 2009 
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2009 BIL 

8 GRAMMY NOMINATIONS bum of the Year (FEARLESS), Record of the Year ( "You Belong With Me "), 
Song of the Year ( "You Belong With Me "), Best Country Album (FEARLESS), Best Country Song ( "White 
Horse"), Best Country Female Performance ( "White Horse "), Best Pop Female Performance ( "You Belong 

With Me "), Best Pop Collaboration with Vocals ("Breathe" feat. Colbie Caillat) 

5 CMA AWARDS Entertainer of the Year, Female Vocalist, Album, Video, International Award 

5 AMA AWARDS Artist of the Year, Female (Country), Country Album, Female (Pop /Rock), AC Artist 

2 ACM AWARDS Album of the Year, Crystal Milestone Award 

2 CMT AWARDS Video of the Year, Female Video 

MTV VMA AWARD Best Female Video 

SOLD OUT NORTH AMERICAN TOUR Initial dates on 2010 FEARLESS Tour sell out 

#1 ALBUM OF THE YEAR ALL GENRES 
FEARLESS Featuring the #1 hits "Love Story ", "White Horse" and "You Belong With Me" 

TaylorSwift.com BigMachineRecords.com 
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