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ON THE CHARTS 

PAGE ARTIST / TITLE 

THE BILLBOARD 200 58 DISTURBED/ 
INDESTRUCTIBLE 

TOP BLUEGRASS 66 DAILEY & VINCENT / 
DAILEY S VINCENT 

TOP CLASSICAL 71 NCHDENBERGHVIOLIN CONCERTOS 

TOP CLASSICAL CROSSOVER 71 
" 

'. 

AWAKE LIVIE 

! 
E 

TOP COUNTRY -- EWEL / 
PERFECTLY CLEAR 

TOP DIGITAL 72 WEEZER / 
WEEZER 

TOP ELECTRONIC 69 METRO STATION / 
METRO STATION 

TOP HEATSEEKERS 73 REBO TISDALE / 
REBOUND 

TASTEMAKERS 73 DISTURBEDL 
INDESTRUCTIBLE 

REGIONAL HEATSEEKERS 73 MID ATLANTIC: JONATHAN 

P TERSLE 

MIO ATLANTIC: JONATHAN ?ETERS 

TOP INTERNET 72 - DISTURBED / 
NDESTRUCTIBLE 

TOP JAZZ 7 
MICHAEL RUBLE / 
CALL ME IRRESPONSIBLE 

TOP CONTEMPORARY JAZZ 71 REBO 
REBOUU ND 

TISDALE 

TOP LATIN I 68 
, 

72 

LRPUTA ICENTE 
SIEMPRE 

FERNANDEZ / 

TOP POP CATALOG 
JRUNNEERES GREATEST HITS 

TOP R &B /HIP -HOP 63 

I 
USHER / 
H EHER AND 

TOP REGGAE 63 STEPHEN N MARLEY! 
MIND CONTROL 

6 SINGLES 
PAGE ARTIST /TITLE 

ADULT CONTEMPORARY 61 
SARA BAREILLES / 
LOVE SONG 

ADULT TOP 40 61 LEONA LEWES / 
BLEEDING LOVE 

HOT COUNTRY 67 CARRIE UNDERWOOD! 
LAST NAME 

HOT DANCE CLUB PLAY 69 
MOLLY / 
DISCO LIES 

HOT DANCE AIRPLAY 69 NATASHA BEDIN 
POCKETFUL OF SUNSHINE 

HOT DIGITAL SONGS 61 VVLDPLAY / 
VIVA LA VITA 

HOT 100 60 LIL WAYNE FEATURING STATIC MAJOR / 
LOLLIPOP 

HOT 100 AIRPLAY 61 
LIL WAYNE FEATURING STATIC MAJOR / 
LOLLIPOP 

HOT SINGLES SALES 62 CAMP ROCK CAST / 
WE ROCK 

HOT LATIN SONGS 68 FLEX/ 
TE GIBERS 

MODERN ROCK 61 
I WEEZER 

PORK AND BEANS 

POP 100 62 LEONA LEWIS! 
BLEEDING LOVE 

POP 100 AIRPLAY 62 LEONA LEWIS! 
BLEEDING LOVE 

HOT R &B /HIP -HOP 65 KEYSHIA COLE / 
N SENT HEAVVEE 

HOT R &B /HIP -HOP AIRPLAY 64 KEYSHIA COLE I 
HEAVVEN SEN ENT 

HOT RAP SONGS 64 LIL WAYNE FEATURING STATIC MAJOR! 
LOLLIPOP 

R &B /ADULT 64 RAHEEM DEVAUGHN / 
WOMAN 

RHYTHMIC 64 LIL WAYNE FEATURING STATIC MAJOR / 
LOLLIPOP 

THIS WEEK ON .biz 
ARTIST / TITLE 

TOP BLUES #i SONNY LANDRETH / 
FROM THE REACH 

TOP CHRISTIAN #1 
FLYLEAF / 
FLYLEAF 

TOP GOSPEL #i 
MARTIN SAPP / 
THIRSTY 

TOP INDEPENDENT #1 
JOURNEY / 
REVELanoN 

HOT RINGMASTERS #1 
LIL WAYNE FEATURING STATIC MAJOR / 
LOLLIPOP 

TOP WORLD ai 
CELTIC THUNDER! 
CELTIC THUNDER: THE SHOW 

TOP MUSIC VIDEO SALES #1 
S RUFF / 
SCENES YOU KNOW BY HEART 

HOT VIDEOCLIPS #i 
AUCIA KEYS / 
TEENAGE LOVE AFFAIR 

TOP DVD SALES #1 NATIONAL TREASURE 2: BOOK OF SECRETS 

TOP TV DVD SALES #1 DRAGON BALL Z: SEASON FIVE 

VIDEO RENTALS #1 RAMBO 

GAME RENTALS #1 5360: GRANO THEFT AUTO IV 

UPFRONT 
5 A CAGEY MATCH 

For the WWE, music 
backs the brand. 

12 Latin 
14 6 Questions: 

Steve Lewis 
15 The Indies 
17 On The Road 
18 Digital 

Entertainment 
20 Global 
22 The Publishers Place 
23 Q &A: Neil Young 

ON THE COVER: The Jonas Brothers 
photographed by Joseph Cultice. 

FEATURES 
COVER STORY 

24 THE JONAS BROTHERS 
Dominating a multimedia world. 

28 GEN N The young Latin 
demographic presents an alluring - 
but elusive- audience. 
STAKS 

31 MILT OKUN Music legend 
Milt Okun honored for a lifetime 
of vision. 
SPECIAL 

45 WHERE THE MUSIC 
BEGINS Songwriters Hall 
of Fame Awards honor the 
craft's best. 

MUSIC 
49 'WALK' HARD Post - 

Oscar win, Three 6 
Mafia stays true to its 
roots. 

51 Global Pulse 
52 Now Hear This 
53 Reviews 
55 Happening Now 

IN EVERY 
ISSUE 

4 Opinion 
57 Over The Counter 
57 Market Watch 
58 Charts 
75 Marketplace 
77 Executive Turntable, 

Backbeat, Inside 
Track 

IV1013 I I_E 

EN I ER IAINIVIIEN I 

The official mobile 
entertainment event of 
CTIA includes in -depth 
tracks on mobile music, 
video, advertising and 
social networking. 
Register at mobile - 
entertainmentlive.com. 

360 DEGREES OF BILLBOARD 

REGIONAL MEXICAN 
Billboard's Regional 
Mexican Music Summit, 
the only event dedicated 
exclusively to this genre of 
Latin music, features a 

superstar Q &A, sessions on 
industry trends, round -table 
discussions and showcases. 
bi l l boardevents.com. 

Online 
In the midst of her U.S. 

tour supporting her 
Columbia debut, "19," 
Adele visited Billboard 
headquarters to share a 

song and some stories. 
Visit billboard.com June 17 

to watch this intimate 
performance and 
interview. 

JUNE 21, 2008 www.billboard.biz 3 

www.americanradiohistory.com

www.americanradiohistory.com


OPINION EDITORIALS COMMENTARY LETTERS 

European Indifference 
Why Russia -And Dima Bilan- Scored Big At Eurovision 

BY ILYA BUTS 

On May 24, Russia won Eurovision, the 
largest musical TV contest in Europe, 
for the first time. 

Dima Bilan, one of the most success- 
ful post- Soviet pop artists of the last few 
years, has returned home victorious to 
a country that has been waiting for this 
moment since 1994. The euphoria of the 
Russian people was immense, and Bilan 
was forced to cancel several concerts in 
his homeland due to the promotional 
concerts all over Europe that are awarded 
to all Eurovision winners. 

The singer's PR agency has confidently 
started mentioning his breaking out in 
Europe, and the Russian media has gladly 
picked up this good news which, appar- 
ently, is not so far from the truth. 

Nevertheless, it's hard to say that a 

victory at Eurovision will definitely lead 
to serious success. First of all, "Old Eu- 
rope" hasn't sent any artists with inter- 
national potential for many years. Great 
Britain -the undisputed musical trend- 
setter in Europe -has placed 19th, 22nd, 
and 25th out of a possible 25 in the last 
three years of Eurovision. 

Secondly, now that more countries 
participate in the contest, the voting 
trends have changed. 

It's no secret that the Eurovision TV 
audience, deprived of the right to vote 
for the artist from its own country, votes 
first of all for artists from neighboring 
countries. No matter how good or bad 
any particular performances are, Serbia 
will always give most of its points to 
Bosnia and Herzegovina, Denmark will 
give theirs to Sweden, Cyprus will vote 
for Greece, and Ukraine for Russia. 

And not only Ukraine. Since 2000, 
seven new participants from the former 
Soviet Union have been added to the 
competition. In addition to Russia's his 
torical "neighbors" (nine out of 43 vot 

FOR THE RECORD 
In the June 7 issue, a story on 

rapper Maino incorrectly stated 
that he recorded his single "Hi 
Haters" while still under con- 
tract to Universal in 2007. Maino 
was not signed to Universal 
when the song was originally 
recorded and released it after 
signing to Atlantic. 

In the June 14 Legal Matters 
column, Kia Kamran was named 
as the attorney for Destiny 
Music. He was only authorized 
to speak on the company's be- 
half on one occasion in a letter 
to Epic. 
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ing countries) you can count on a lot of 
votes from Israel and Germany, where 
Russian -speaking communities make 
up a large part of the population. 

It's most likely no accident that the 
singer's management added not only 
Russian figure skater and Olympic 
champion Evgenie Plyushchenko to the 
performance, but also Hungarian vio- 
linist Edvin Marton. Hungary pre- 
dictably answered with many points. 

All of this, combined with uninspired, 
third -rate performances from countries 
that used to compete for first place among 
themselves, couldn't help but add to some 
people's sense of pessimism. Terry 
Wogan, the show's British TV commen- 
tator, pointed out from the beginning that 
"political" voting this year would favor 
eastern European nations. 

He ended by saying that the countries 
of Old Europe should decide whether to 
continue participating in a competition 
in which they don't have the slightest 
chance of victory. 

But it's the musical aspect of Eurovi- 
sion in the last few years, especially from 
Old Europe, that testifies to the deep cre- 
ative crisis of the show. 

Great Britain and Germany wouldn't 
likely complain about low scores and 
block voting if Amy Winehouse or Tokio 
Hotel represented them on Eurovision. 
But this doesn't happen. Most of the per- 
formers from the countries of Old Eu- 
rope are either musical /comedy 
numbers, '70s variety-show pop or '80s 
Europop. 

None of this reflects the musical 
predilections of modern listeners and 
hands over victory to the countries that 
send actual regional stars looking for 
international success, even if they are 
just second -rate American -style pop 
singers. Eurovision becomes a market- 
ing tool for them, a platform to start a 

mid -level European career. 
That's what happened with the Euro- 

vision 2005 winner, Greek singer He- 
lena Paparizou, whose albums "My 
Number One" and "The Game of Love" 
were released in several European coun- 
tries, South Africa, and Japan by Sony 
BM G, Bonnier Amigo and Gallo Record 
Co. soon after her victory. And although 
the sales of these records have not 
brought Paparizou huge chart ratings 
in Europe or the rest of the world, they 
gave her some international popularity 
and have strengthened her position as 
a star in her homeland. 

Bilan should expect nothing less, if 
not more, than that. His victory at Eu- 
rovision seems like a perfectly planned 
marketing scheme to promote "Protiv 
Pravil" ( "Against the Rules "), the album 
he is releasing June 19 in Russia, on the 
Misteriya Zvuka label. His management 
has already revealed that the album will 
be released in several European coun- 
tries by Universal. 

And, if one victory at Eurovision is not 
enough for real international success, it 
will considerably strengthen his status in 
the domestic market, where he gets paid, 
according to our sources, an average of 
25,000 -30,000 ($39,000 -$47,000) for a 

performance. A Russian artist can keep 
that up only ifhe can keep the public talk- 
ing about him, and his victory at Eurovi- 
sion will certainly do that. 

Ilya Buts is deputy editor of Billboard's 
Russian edition. 
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» >REPORT: 
BERTELSMANN 
WANTS $1.5B 
FOR SONY 
BMG STAKE 
Bertelsmann is valuing 
its stake in Sony BMG 
at $1.2 billion - 
$1.5 billion as the 
German media group 
escalates its efforts 
to pull out of its 
recorded -music joint 
venture with Sony 
Corp., the Financial 
Times reported. 
According to the 
report, the companies 
were keen to reach an 
accord this summer, 
although both parties 
have yet to reach an 
agreement on price. 

» >COURT 
ALLOWS 
PROMO CD 
SALES 
A federal court has 
permitted an eBay 
trader to continue 
selling promotional 
CDs he bought from 
music shops and 
online auctions. The 
federal District Court 
in Los Angeles on 
June 10 denied 
Universal Music 
Group's motion for 
summary judgment, 
which requested the 
court to find Troy 
Augusto liable 
for copyright 
infringement. 
UMG claimed that 
promotional CDs it 
sends to journalists 
and others remain the 
label's property and 
may not be sold. 

»>COHL OUT 
AT LIVE 
NATION? 
Industry speculation 
that Michael Cohl is 
out as chairman for 
Live Nation is 

premature, but it's 
apparent that there is 
plenty of discord atop 
the world's largest 
concert promotion 
company. Even if he 
remains in place for 
now, some sources 
indicate that Cohl's 
departure from Live 
Nation is imminent. 
Sources say Cohl and 
Live Nation CEO 
Michael Rapino differ 
on how aggressively 
to pursue acquiring 
new artist deals, as 
well as how many 
and what kinds of 
artists to sign. 

IN CONCERT 
MSG buys stake in 

Front Line 

SING ME HOME 
C M. t ,,:; .,-:Wn 

talk of move 

THE FINAL CUT 
EMI ress:, .suturing 
claims label heads 

NEXT STAGE 
A chat with _ ;age 

Three's Steve Lewis 

0 il 

FRENCH CONNECTION 
Bands 4r_,., France 

score in U.S. 

t broadcasts television shows in 130 

countries and in 20 languages. It 
averages a weekly global audience 
of 47 million viewers. It aired 

tongue -in -cheek videotaped messages 

from Hillary Clinton, John McCain and 

Barack Obama during an April broad- 
cast. It is a pop culture phenomenon. 

And yet there's something missing 
that World Wrestling Entertainment 
still yearns for: the respect of the 
recording industry. 

"One ofmy frustrations is getting the 

word out about just how much music is 

used in our product," WWE music di- 
rector Jim Johnston says. "The labels will 
stumble over themselves to get on MTV, 

but no one's watching MTV. " 

The WWE is continuing to develop 
relationships with record labels and pub- 

lishers to find outside songs to feature 
in the dozen -plus pay -per -view events it 
produces each year. Next in line for the 

WWE treatment: Shinedown, whose sin- 
gle "Devour" from its forthcoming At- 
lantic Records album "The Sound of 
Madness" will be featured during the 
WWE "Night of Champions" June 29 

pay -per -view event. 
For licensed music used in pay -per- 

view events and the occasional weekly 
broadcast, the WWE sometimes show- 
cases songs by such well -known acts as 

Kid Rock or the Red Hot Chili Peppers. 

More typically, it seeks out little -known 
bands willing to provide their music for 
free, timing the airing of a song around 
the release of a new album, according to 

WWE Music Group GM Neil Lawi, who 
listens to submissions, maintains rela- 

tionships with labels and frequently 
scouts new talent. 

That impact on sales from a WWE 
placement can be immediate, even if 
a band won't get rich from the pro- 
ceeds. For instance, the March 31 

BY KAMAU HIGH 

A CAGEY 
MATCH 
For The WWE, Music Backs The Brand 

The theme song for TRIPLE H, top left, seen taking on RANDY ORTON during 
a WWE event, is 'The Game,' a song by heavy metal act Motörhead, led by 
singer /bassist LEMMY KILMISTER, above. 

episode of "Raw" featured the song 
"Leave the Memories Alone" by vet- 

eran hard rock band Fuel as part of a 

tribute to retired wrestler Ric Flair. Paid 

U.S. downloads of the song totaled less 

than 1,000 during the two weeks be- 
fore the broadcast, but surged to nearly 
8,000 during the next two weeks, ac- 

cording to SoundScan. 
"I'm not claiming to be changing the 

face of the music industry," Lawi says. 

"However, being on our shows makes a 

significant impact in sales, creates 
awareness for bands and these songs, 
and provides a different platform for 
artists to be showcased on." 

Bill McGathy, Shinedown's manager 
and president /owner of In De Goot En- 

tertainment, says the WWE exposure 
will help the band reach its target demo- 
graphic, get out the word about its new 

single and generate multiple listener 
"impressions" that could help get the 
song played on radio. "We feel like it's a 

three -fold bonus," he says. 

Meanwhile, the WWE has established 

a sizable music business of its own. 
Theme songs for individual wrestlers 
are at the core the WWE's use of music. 
Johnston composes most ofthe entrance 
themes used in three weekly shows: "Fri- 
day Night SmackDown" on the CW Net- 

work (moving to MyNetworkTV in the 

fall), "Raw" on the USA Network and 

"Extreme Championship Wrestling" on 

the Sci Fi Channel. 
Since Nielsen SoundScan began 

tracking U.S. album sales in 1991, the 
WWE has released 17 albums that have 

sold a combined 5.9 million units. 
Many have appeared in the upper 
rungs of the Billboard 200, including 
"WWE: The Music, Vol. 8," which 
peaked at No. 24 on the album chart 
and has sold 48,000 units since its 
March release. The top seller overall? 
"WWF: The Music, Vol. 3," which has 

sold 1.2 million units in the United 
States and was released in 1998 when 
the WWE was still known as the World 
Wrestling Federation. 

There's also a new album in the 
pipeline: "WWE: Anthology II," a three - 

CD set of new Johnston music and al- 

ternate mixes of older material tentatively 

slated for release later this year or early 

next year, Billboard has learned. 
But the importance of music to the 

WWE goes beyond sales totals. Most of 
its albums are compilations of original 
songs Johnston composes to accompany 

the showy entrances that each wrestler 
makes before every match. These en- 

trance themes are instrumental in shap- 

ing the onscreen personas of star 
wrestlers and in branding the franchise. 

On occasion, the wrestlers themselves 

will enter the recording booth. Fan fa- 

vorite John Cena released an entire 
album in 2005 titled "You Can't See Me," 

which has sold 364,000 units. 
" Radio won't play our stuff because 

their reasoning is that it's promotional," 
says Johnston. "I'm like, 'Areri t singles 

a promotion for someone's album ? "' 

MOBILE: For 24/7 news and analy- 
.biz sis on your cell phone or mobile 

device, go to: mobile.billboard.biz. 
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» >PEARL JAM, 
VERIZON GO 
MOBILE 
Pearl Jam struck a deal 
with Verizon Wireless' V 
Cast service to sell select 
tracks from the authorized 
live bootlegs that will be 
available in conjunction 
with the band's current 
summer tour. This 
extension of Pearl Jam's 
long- running live bootleg 
program will result in three 
tracks from each show 
(excluding Bonnaroo) 
immediately being 
available via V Cast and 
PearlJamConcerts.com: 
one as a free mobile 
download and two others 
for purchase. All V Cast 
tracks will be "dual 
downloads," meaning once 
purchased, they are sent to 
the customer's mobile 
phone and computer. 

» >EMI DEAL 
UNLOCKS BBC 
ARCHIVE 
The BBC has handed 
EMI Music the keys to its 
treasure -filled broadcast 
vault. Through an 
agreement struck 
between EMI and 
BBC Worldwide, the 
commercial arm of the 
BBC, EMI will now have 
access to the BBC's 
archive of TV and radio 
recordings to create 
products including 
DVDs, CDs and digital 
downloads. On the flip 
side, BBC Worldwide will 
be permitted to use EMI 
artist performances to 
create new programming 
for commercial use, 
including international 
radio and TV programs. 

» >FREE MUSIC 
TO BE BUNDLED 
WITH WALKMAN 
DEVICES 
Sony has struck separate 
deals with Napster and 
7digital.com that enable 
free music to be bundled 
with certain Walkman - 
branded portable music 
devices. Thousands of 
vouchers will be placed 
inside the Walkman 
Wirefree series via the 
7digital deal, which 
consumers can use to 
download five free music 
videos. Meanwhile, a 

range of the Wirefree 
handsets will come pre - 
loaded with the Napster 
service. New Wirefree 
owners will be offered five 
free downloadable tracks 
and a free 14 -day trial of 
the Napster To Go service. 

Retailers Smarting At Wal- Mart's AC /DC Exclusive 

While Columbia Records is tap 
dancing around whether the 
next AC /DC album will come 
out exclusively at Wal -Mart, as 
the Wall Street Journal re- 
ported June 9, other mer- 
chants say they are resentful 
for being left out in the cold, 
both figuratively and literally. 

Two days after the story ap- 
peared, retailers were still try- 
ing to get information out of 
Columbia on the issue, includ- 
ing how long Wal -Mart would 
have an exclusive period to sell 
the album. 

"There is nothing to say," a 
Columbia representative tells 
Billboard. "I don't know if it's 
true, I don't know if it's not 
true. It's very premature." 

Albert Productions CEO Tim 

Prescott, whose company origi- 
nally signed AC /DC in the early 
1970s and handles its publishing 
worldwide, referred all questions 
about Wal -Mart to Columbia in 
the United States. When pressed 
on plans for how the album 
would be issued in Australia and 
New Zealand, where Sydney - 
based Albert Productions is the 
distributor, he says, "It is antici- 
pated that in Australia and New 
Zealand, the album will be avail- 
able to all retailers." 

Calls to the band's manage- 
ment firm, Prager & Fenton 
in New York, were not re- 
turned by press time. 

However, sources within 
Sony BMG confirm that Wal- 
Mart will have the new album 
as an exclusive in the United 

States, but they refuse to dis- 
close details of the deal. Ac- 

cording to the Wall Street 
Journal story, the album won't 
come out until the fall. It will 
be the first set of new AC /DC 
material since the band moved 
to Columbia from the Warner 
Music Group in 2002. Usually 
when an exclusive happens, 
the labels blame the artist man- 
agers. But according to the 
Journal, Columbia "brokered 
the pact with Wal- Mart." 

A Wal -Mart exclusive on the 
new AC /DC album "is a hor- 
rible idea," says Joe Nardone 
Jr., VP of Wilkes Barre, Pa.- 
based regional retailer Gallery 
of Sound. "Maybe it's a good 
idea for quick cash to the label 
and band's bottom line, but 

this hurts everybody else up 
and down the line." 

Michael Kurtz, who heads up 
the Music Monitor Network - 
which includes Gallery of Sound 
as a member -condemned the 
AC /DC exclusives as a bad de- 
cision in his weekly chart e -mail. 
"Putting aside the fact that stop- 
ping retailers from being able to 
compete is always a bad idea, in 
this instance there is a new dy- 
namic," he wrote. "We now have 
a record label saying to their dis- 
tribution company, 'You have no 
purpose, as we will outsource 
your skills to the largest corpo- 
rate retailer in the world.' " 

While Wal -Mart will be able 
to sell the album very nicely, 
he suggests it will hurt Sony's 
sales efforts with other retail- 

ers. Moreover, he says this type 
of deal helps shrink the ac- 
count base. 

Newbury Comics CEO Mike 
Dreese says Wal- Mart's use of 
its economic might to domi- 
nate exclusive sales of al- 
bums -which in the past few 
years have included Garth 
Brooks, the Eagles, REO 
Speedwagon and, most re- 
cently, Journey (see story, page 
56) -is beginning to look oli- 
gopolistic, if not monopolistic. 

"The question is, At what 
point does that level ofexclusiv- 
ity hurt the public ?" Dreese asks. 
"I don't know yet, but we are get- 
ting there. As a society, we want 
to see creative competition, not 
monopoly exploitation." 

Dreese says that the exclusive 
activity could attract the Federal 
Trade Commission's attention. 
"The industry has been scruti- 
nized once before because of 
[minimum-advertised-pricing 
policies]," he says. "I am sur- 
prised that events are unfold- 
ing the way they are, giving how 
the FTC's attention can be such 
an uncomfortable distraction." 

But not everybody cares 
about Wal -Mart having an 
AC /DC exclusive. One senior 
executive at a chain concentrat- 
ing on trying to diversify its 
product offering says, "Who 
cares about the music business 
anymore? If the music business 
was still important, we would 
have been on the phone already 
to complain to Sony." 

TOURING BY RAY WADDELL 

Growing Garden 
MSG, Front Line Tie -Up Eyes Touring Gains 

Madison Square Garden's ac- 
quisition of a minority equity 
interest in Front Line Manage- 
ment is primarily a reflection 
of MSG's desire to strengthen 
its music business, but the po- 
tential for significant syner- 
gies exists for both sides. 

Sources say the MSG stake 
in Front Line is relatively 
small. Irving Azoff, Front 
Line's largest shareholder, 
and MSG executives declined 
to comment for the record on 
the deal (billboard.biz, June 
11). But some of the benefits 
from the acquisition are clear. 

Cablevision -owned MSG 

has been the top -grossing 
arena in the world for several 
years running, according to 
Billboard Boxscore. In terms 
of album and ticket sales, Front 
Line, which is partially owned 

by IAC (Ticketmaster's parent 
until a planned spinoff takes 
place) and Warner Music 
Group, is easily the biggest 
management firm in the world, 
representing such major acts 
as the Eagles, Jimmy Buffett, 
Van Halen and Christina Aguil- 
era. The firm also has ties to 
other management companies 
representing more than 150 
additional artists. Coinciden- 
tally or not, Front Line also 
manages J.D. & the Straight 
Shot, a band fronted by Cable - 
vision chairman James Dolan. 

When there is a choice of 
venues in New York or other 
MSG markets for a Front Line 
act, an MSG venue would pre- 
sumably get the nod. Mean- 
while, MSG has growing media 
distribution platforms like its 
cable music network Fuse and 
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the MSG sports and entertain- 
ment channel. With TV expo- 
sure hard to come by for 
artists, MSG's ability to host 
live televised events fea- 
turing Front Line 
acts would seem 
an obvious plus 
for both sides. 

Cablevision 
moved Fuse from 
its Rainbow divi- 
sion to MSG about a 

year ago, and has just 
embarked on a $15 million re- 
branding campaign position- 
ing Fuse as the only fully ded- 
icated channel for music. The 
channel has already aired live 
performances by the Foo 
Fighters and the Cure from 
separate Garden concerts, and 
will also offer concert pro- 
gramming from the Bonnaroo 

festival. And the MSG cable 
channel, traditionally a re- 
gional sports network, is in- 
creasingly adding music from 
MSG venues to its menu. 

MSG recently added the Bea- 

con Theatre and the Chicago 
Theatre to its list of premiere 
venues. If MSG continues to 
boost its venue holdings and in- 

house productions (the com- 
pany recently announced 

an arena tour of the 
Radio City Christ- 
mas Spectacular 
and says it has 

other properties 
in the works), the 

Front Line deal 
could become more 

about touring, which for 
many acts will be the most de- 
pendable revenue stream in the 
new millennium. Adding media 
distribution of concerts on a na- 

tional level via Fuse is icing on 
the cake. 

Front Line has long held a 

close relationship with No. 2 

promoter AEG Live, though 
No. 1 Live Nation promotes 

hundreds of shows and even 
complete tours by Front Line 
Artists, including the recent 
$93 million Van Halen reunion 
tour. Live Nation has made 
huge inroads into the multi - 
rights (touring, branding, mer- 
chandising, recorded product) 
arena through massive deals 
with such acts as Madonna, U2 

and Jay -Z under the Live Na- 
tion Artists umbrella. 

Live Nation will launch its 
own ticketing company in a 

much -publicized split with 
Ticketmaster next year. There 
was talk that Live Nation was 
even in the running at one point 
to buy into Front Line, with IAC 

instead getting the nod. If Live 
Nation is one superpower in 

this music industry arms race, 

the Front Line /Azoff axis is 

surely the other. In an evolving 
music marketplace, a mega 
management firm with the 
leverage of superstar artists 
and alliances in the ticketing, 
venue, concert promotion, 
label and media worlds is a 

powerful entity, indeed. 
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SOLD OUT 
may 241s ö nay 29 o may 30 

SULLIVAN ARENA CARLSON CENTER 

fastest sell out in our history 
highest paid attendance - 16,560 

record breaking box office gross - $ 1,800,000 

fastest sell out in our history 
highest paid attendance - 6,585 

record breaking box office gross - $ 745,000 

thanks for three amazing days in may from your friends at AEG LIVE, SMG, Sullivan Arena & Carlson Center 
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CISAC 
SLAMS CHINA 
CISAC president Robin 
Gibb has called on the 
Chinese government to 
end what he says are 
copyright -law violations. 
CISAC says that although 
China amended its 
copyright law in 2001 to 
stipulate that any radio or 
TV station broadcasting a 

musical work must pay 
remuneration to copyright 
owners, this obligation has 
so far not been respected. 
The international authors' 
body says that as a result, 
copyright owners have 
lost an estimated $41 
million from unpaid 
royalties during the 
past six years. 

» >SIN 
BANDERA'S 
SCHAJRIS SIGNS 
WITH SESAC 
Noel Schajris, one -half of 
soulful Mexican pop duo 
Sin Bandera, has signed a 

deal with performance 
society SESAC for 
representation of public 
performance of his works 
in the United States and 
Puerto Rico. Shcarjis' 
catalog includes some 150 
recorded works, many 
performed by other acts. 
They will continue to be 
administered outside the 
United States and Puerto 
Rico by SACM, Mexico's 
society of authors and 
composers. Sin Bandera 
is currently playing 
its final tour. 

>>>COLDPLAY 
TOUR DELAYED 
Coldplay has been forced 
to postpone the start of 
its North American tour 
by two weeks due to 
unspecified "production 
delays, which mean that 
the show simply won't be 
ready" for its planned 
June 29 kickoff in 
Philadelphia. The itinerary 
will now begin July 14 -15 
in Los Angeles. Tickets for 
the scrapped dates will be 
valid for the new ones, but 
refunds are also available 
at points of purchase. 
For an updated itinerary, 
visit the band's Web 
site, coldplay.com. 

Compiled by Chris M. 
Walsh. Reporting by Lars 
Brandie, Susan Butler, 
Leila Cobo, Jonathan 
Cohen, Steve McClure 
and Ray Waddell. 

For 24/7 news and 
analysis on your 

IZ mobile device, go to: 
mobs le.bill board.bìz. 

.UPFLUILIT 
BY MITCHELL PETERS 

BOOKING 
BATTLES 
Mergers Reflect Growing Pressures 
On Boutique Agencies 

As more artists turn to the 
road to make up lost revenue 
from dwindling recorded - 
music sales, many boutique 
booking agencies in the tour- 
ing business are facing mount- 
ing competition for new acts 
and to keep existing ones. 

While a handful of remain- 
ing smaller booking firms have 
maintained their independ- 
ence, others in recent months 
have merged with larger agen- 
cies as a way to focus less on 
running a business and more 
on booking bands, while, in 

some cases, offering clients 
additional services. The align- 
ments also provide agents ad- 
ditional protection in a fiercely 
competitive market, some in- 
dustry observers note. 

One such company is Em- 
eryville, Calif. -based the Kork 
Agency (Atmosphere, Peach- 
es, the Gossip), which the 
Agency Group (3 Doors Down, 
the White Stripes, My Chemical 
Romance) acquired in May. Kork 

founder Christian Bernhardt - 
who brings most of his team and 

nearly 175 clients to the Agency 
Group's Los Angeles office, ef- 
fective July 1 -says that part of 
his decision to merge was based 

on a changing climate in the 
music industry. 

"With the record companies 
becoming more obsolete, it's 
important to have a bigger 
company that can go into areas 

a smaller company can't go 
into," Bernhardt says, adding 
that his 8- year -old agency had 
lost clients to larger competi- 
tors that offered representation 
in film, TV, literary and other 
services. "I think [mergers are] 
going to become a trend." 

Meanwhile, in March, 
Chicago -based the Billions 
Corp. (Arcade Fire, the New 
Pornographers, Vampire Week- 
end) acquired Seattle -based 
Aero Booking (Death Cab for 
Cutie, Postal Service, Midlake). 
Following the announcement, 
Aero founder Trey Many told 

Billboard that he "wanted to be 

part of something bigger" while 
"retaining a certain amount of 
independence." 

Although he doesn't see 
these types of mergers as a 

"snowballing trend," Billions 
president David "Boche" 
Viecelli admits that the 
value of touring has risen to 
an all -time high, which could 
result in future booking 
agency integrations. 

"A live career has always 
been an essential building 
block of an overall music ca- 
reer," Viecelli says, noting 
that Billions Corp. doesn't 
have immediate plans to ac- 
quire other firms. "But now 

icago booking agency the 
illio. f's Corp. acquired Aero 

Booking of Seattle in March. 
Aero's clients included 

141'4, Death Cab for Cutie, led by 
frontman BEN GIBBARD. 

it's even more important, be- 
cause it drives the revenue." 

During the past decade, with 
the rise in popularity of such 
groups as Arcade Fire and 
Death Cab for Cutie, major 
agencies like Creative Artists 
Agency and William Morris have 

become more interested in pur- 
suing independent bands, ac- 
cording to the Windish Agency 
(Justice, Hot Chip, Animal Col- 
lective) president Tom Windish. 

"Business is more cut- 
throat," says Windish, who has 

had numerous offers through 
the years to join larger agen- 
cies. "There's more competi- 
tion to book the next big thing, 
while also booking the current 

big thing." 
Last summer, full - 

service talent agency 
Paradigm completed 
the shift of boutique 
agencies Little Big Man 

(Coldplay, Franz Fer- 
dinand, Avril Lavigne) 
and Monterey Penin- 
sula Artists (Dave 
Matthews Band, Aero- 
smith, Toby Keith) into 
its fold. "After 14 years, 
[Little Big Man] 
would've kept growing 
and the roster 
would've gotten big- 
ger, but it didn't feel 
like that was the logi- 
cal next step for us," 
Little Big Man founder 
Marty Diamond says. 

But some boutiques are 
opting to go it alone. Robin 
Taylor, who owns Brooklyn - 
based Inland Empire Touring 
(Modest Mouse, the Shins, 
Band of Horses), has been 
courted by major agencies 
but prefers the life of an in- 
dependent agent. 

"I'm not freaked out or 
nervous that if I don't saddle 
up with somebody that 
something will happen," Tay- 
lor says. "I've never really had 
bands that left for the next 
level based on anything I 

couldn't provide for them. 
But it's crazy to see all the 
smaller agents who've gone 
that route." 

BUSINESS BY CORTNEY HARDING 

In Synch 
Narnack Records Inks Lionsgate Pact 

Lionsgate Entertainment has announced an inno- 
vative distribution and publishing agreement with 
indie label Narnack Records, Billboard has learned. 
Under the deal, which sources say is the first of its 
kind, Lionsgate will handle the physical and digital 
distribution of the Narnack catalog and will admin- 
ister the publishing rights to all of the label's new 
releases and some of its catalog. The two sides de- 
clined to disclose the financial terms of the pact. 

The agreement gives Lionsgate low -cost access to 
music produced by the Narnack roster for potential 
placement in its films and TV shows. That, in turn, 
could help uncover new audiences for Narnack acts, 
which include the Fall and reggae legend Lee 
"Scratch" Perry, as well as a host of lesser -known 
noise and indie bands. 

"This is a new type of joint venture which fosters 
a relationship between a major studio and an inde- 
pendent label, and allows each to draw from the 
other's strengths while still retaining their own au- 
tonomy," Narnack president Shahin Ewalt says. 

While acts on Narnack will be compensated for 
the placements, Lionsgate will not have to pay pub- 
lishing royalties. The studio -which counts among 
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its releases "3:10 to 
Yuma," "Why Did I 

Get Married" and the "Saw" and "Hos- 
tel" horror franchises -is also free to license 
Narnack songs to other studios. Lionsgate 
produces 30 to 34 films per year and has 14 

TV shows currently in production. It has a distribu- 
tion pact with Sony BMG's RED Distribution. 

"I'd estimate that there are more than a thousand 
placement opportunities for bands every year when 
you add up all of our films and television shows," 
Lionsgate VP of TV music and A &R Russell Ziecker 
says. "We see this deal as an opportunity to be able 
to steer an interesting catalog in there." 

In terms of the promotional benefits for the bands 
tied to each placement, Ziecker says it varies from 
outlet to outlet. "We always push for songs to be used 
as part of the promotion and to have ad cards and 
credits, but in the end, the network makes the deci- 
sion," he says. "From the film side, we see the pos- 
sibilities for doing YouTube exclusives or spinning 
off singles featuring the Narnack bands." 

Narnack acts have had a few synch deals in the 
past, but they didn't constitute a significant part of 
the label's business. "The deal benefits Narnack by 
providing more exposure to our label and artists 
through marketing and placements in Lionsgate's 
film and television productions," Ewalt says. 

An appealing aspect of the deal is that Lionsgate 
keep the Narnack catalog to itself, Ewalt says. "Our 

catalog will have Lionsgate's team tracking, moni- 
toring and placing our music worldwide in a way 
that an independent, under normal circumstances, 
would not have the capacity to facilitate to its full po- 
tential," he says. 

The first record released under the new deal will 
be Perry's upcoming album "Repentance," which is 
co- produced by Andrew W.K. and features such guest 
artists as Moby, Don Fleming and Chris Stein of 
Blondie. Other future releases include Restaurant's 
"Returns to the Tomb of Guiliano Medidici," out 
Sept. 30, and IRAN's "Same Song Over & Over," 
which will be released Oct. 28. ... 
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WEB BY ANTONY BRUNO 

Social Life 
Investors See Opportunities 
In Interactive Sites 
For Artists 

Conventional wisdom has it that digital 
music services are poor bets for venture cap- 
ital investments. 

Simply providing access to music -be it via 

download, subscription or ad- supported 
streaming -is a commodity business, the the- 
ory goes. The cost of music licensing is too 
high, the margins too 
low and the competitors 
too many and domi- 
nant. (Read: iTunes.) 

But while monetiz- 
ing online music has 
proved challenging, 
digital music services 
can still attract VC 
dollars if they focus 
instead on monetiz- 
ing fan interaction. 
However, not many 
recording artists are 
capitalizing on the 
opportunity. 

That's a shame be- 
cause musicians with 
established fan bases 
are well- suited, more so 

than actors or other 
types of celebrities with the possible exception 
of comedians, to satisfy consumer interest in 
premium celebrity content with a strong in- 

teractive component, according to Tim Chang, 
principal at VC firm Norwest Venture Part- 
ners of Palo Alto, Calif. 

"The bulk of those opportunities exist in 
music today," Chang said on a panel at Al- 

waysOri s recent On Hollywood conference in 
Los Angeles. "Musicians are best -suited for 
this because they require frequent contact with 
their fans." 

A good example of this mix of premium con- 
tent, user interaction and branded star power 
is social networking service BuzzNet, which ear- 

lier this year landed a $25 million financing 
round that included Universal Music Group as 

an investor and subsequently acquired music 
blogs Stereogum and Idolator. 

BuzzNet was able to attract that kind of in- 

vestment because of its ability to draw adver- 
tisers. Because the service has so much 
interactive content -such as reviews, user -sub- 

mitted photos and artist blogs -the gradual ad- 

dition of full -song streaming keeps users 
engaged with not only the content, but also the 
ads around it. Services structured primarily to 

let people listen to music is too much of a "lean 
back" experience" for advertisers, BuzzNet 
CEO /founder Anthony Batt says. 

But when it comes to individual artists' on- 
line initiatives, few have followed this model. 
Rapper Chamillionaire, speaking on a differ- 
ent panel at the OnHollywood conference, 
lambasted the way artists and labels do so lit- 

tle with their artist -specific Web sites, offer- 
ing only a few streaming songs and a list of 
tour dates. 

"It's just a boring page," he said. "It's a waste 

of money. That should be a social network." 
Fellow panelist Sha Money XL, founder of 

Money Management Group, pointed to the new 
thisis50.com -50 Cent's branded social net - 
work-as an example of the path ahead. Aside 
from allowing fans to interact with the artist and 
each other, it's also a distribution platform to 

release new content to his biggest fans, buy ex- 

clusive content available only to members and 
ultimately make money from ads on the site that 

CHAMILLIONAIRE, second from left, participates in a session 
about artists and Internet strategy during the OnHollywood 
conference in Los Angeles. 

someone with the stature of a 50 Cent can sell 

on his own. (This would also allow them to re- 

ceive all the profits rather than take a percent- 
age of the proceeds from another's site.) 

"You have to keep track of your fans," he 

said. "You can feed them content and make 
money from all the widgets you put on this site. 

You've got ad and sponsor downloads. You can 
sell mixtape downloads. It's immediate and it's 
direct, and you want to get to these people as 

fast as possible." 
As a result, Chang said he and other VCs arc 

seeing an increase in phone calls from artists 
and management looking for help funding new 
branded services. He says these artists want to 

leverage the Internet for creative control and 
reach their audience directly. Some are big stars 
interested in making money outside of their 
label relationships, while others are dropped 
acts who have no other outlet. 

BuzzNet's Batt says fostering interaction via 

premium content and online social- network- 
ing tools is critical to monetize fan interest - 
and to draw VC money. 

"Investors are looking for products with trac- 

tion that can be game- changers," he said. 
"Music is a wide -open field. If you think you 

can be a game- changer in music, then the cost 
of licensing is well worth it." 

According to attendees at the OnHollywood 
conference, other areas of interest to VCs 
when considering digital entertainment in- 
vestments include multiplatform services that 
manage content over the Internet and mobile 
platforms; online video services and water- 
marking and fingerprinting technologies, now 
that lock- and -key digital rights management 
is fading. -_ 
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"MAN, WE'RE DOING St)MI.I'IIING 
REALLY GOOD HERE, 

AND I'M NOT 
JUST 'l'AI.KING ABOUT 

OUR GROOVE." 

"For a North Carolina jazz band like us, traveling across the world to 

play for the servicemen and women who protect our country has pretty 

much been a life- changing experience. I mean, we're playing for our 

troops and visiting historic and far -off places we never thought 

we'd see. I think you can ask anyone from our group, the most 

meaningful part if it all has to be when we'd get in a real groove up 

01 stage and look out and see the troops letting loose and dancing. 

It was really something -it made us feel like, man we're doing 

something really good here." 

- STANLEY BAIRD - JAll ARTIST 

ARMED 
FORCES 

ENTERTAINMENT. 

WHERE STARS EARN THEIR STRIPES 

FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR. 
GO TO ARMEDFORCESENTERTAINMENT.COM. 
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LABELS BY ED CHRISTMAN and LARS BRANDLE 

REMAKE/ 
REMODEL 
EMI's Restructuring 
Enters Decisive Phase 

EMI's staggered June 11 -17 global release of Coldplay's hotly 
anticipated "Viva la Vida" may soon be known as the demarca- 
tion line between the old EMI and the new EMI. 

In the coming weeks, the troubled label's bold remake - 
abandoning the traditional label structure that has dom- 
inated the industry for decades -is expected to unfurl 
in earnest. 

With a mandate from EMI chairman Guy Hands, 
whose private equity firm Terra Firma acquired the 
major in a leveraged buyout last August, the company 
is making decisive moves toward a radically central- 
ized management structure built around function and re- 
gion, rather than by label. To execute these plans, Hands has 
assigned EMI veterans to new responsibilities, poached top- 
flight executives from rival labels and recruited fresh talent from 
outside the music business. 

As part of that process, the imminent departure of Capitol 
Music Group chairman /CEO Jason Flom and the expected re- 
assignment of Blue Note Records president Bruce Lundvall to 
new duties will allow for the dismantling of the Capitol group 
and Blue Note into one front -line label group housing multi- 

ple imprints organized around job functions. 
While the new U.S. structure has begun to take shape with 

key appointments to some executives -and winks to others, let- 
ting them know they have a place in the future -most of the 
heavy lifting, including layoffs, is expected to take place between 
now and the end of June, when Capitol Music president Lee 
Trink will leave his post. Thanks to their recent successes, Capi- 
tol Nashville and the EMI Christian Music Group are expected 
to stay relatively unscathed for the time being, sources say. 

Without separate label presidents calling the shots anymore, 
Nick Gatfield, head of A &R labels for North America and the 
United Kingdom, and Jean- Francois Cecillon, head of inter- 

national A &R labels and president of EM EA, will 
work with global marketing president Sam 

van der Feltz to set global priorities. Re- 
gional A &R and marketing heads will 
be responsible for identifying local 
goals. Sources say the heads of each 

function in each territory will have two 
reports -a straight line into the global 

head of their respective function and a dotted 
line into the territory heads. 
In the meantime, further staff cuts and an exodus of top brass 

has been under way at the company worldwide: 
The United Kingdom: Just weeks after Miles Leonard and 
Ferdy Unger - Hamilton were promoted in April to the respec- 
tive new roles as president of A &R labels, Parlophone and Vir- 
gin, Unger -Hamilton apparently walked. EMI won't comment 
on the situation. Other British -based execs to recently depart 
include EMI Music U.K. senior VP Mark Collen, EMI manag- 

ing director Terry Felgate, senior VP of international market- 
ing Mike Allen and EMI Music U.K. senior VP, commercial 
Mike McMahon. Most of those posts aren't expected to be filled. 
The new structure "will be fully up and running by the end of 
June," the company says. 
France: EMI France will cut 21 positions as it is restructured 
around three divisions: A &R, music services (including mar- 
keting, promotion and sales) and "supporting" services (includ- 
ing finances and IT). 
Italy: EMI Italy underwent a major downsizing a year ago. 
The organization, which had consisted of 90 employees, is 
now down to slightly more than 60, of which half a dozen are 

managers. Some changes are expected in the next cou- 
ple of months. 

Germany: After EMI closed its Berlin offices, Birgit 
Adels made a swift exit as CEO of EMI 
Germany /Switzerland /Austria in early May. 
Japan: EMI Music Japan president Shoji Doyama 

has left his post to join Microsoft Japan as VP in charge 
of consumer and online business effective July 1. 

Sources say a search is on for a new chief and that Doyama 
may continue in a consultancy role. 

New Zealand: Managing director Chris Caddick will leave at the 
end of this month. The company refuses to comment, but insid- 
ers say staff numbers have been halved to nine, with artist man- 
agers suggesting decisions will now be made from Sydney. ' 
Additional reporting by Leila Cobo in Miami; Christie Eliezer in 
Melbourne; Steve McClure in Tokyo; Aymeric Pichevin in Paris; 
Wolfgang Spahr in Cologne, Germany; and Mark Worden in Milan. 

s the dust settles on the hugely suc- 
cessful 37th Country Music Assn. 
(CMA) Music Festival, producers 
still must grapple with persistent 

questions about its future. 
Will acts continue to play for free? And will 

the event ever leave Nashville? 
Addressing talk that one day the CMA's an- 

nual music fest might move to another city, 
CMA CEO Tammy Genovese says "there is 
absolutely no way" that will happen. 

"There were rumors that the CMA board was 
looking to possibly move this event to another 
city- that's totally untrue because it couldn't 
happen in any other city but Nashville," CMA 
fest executive producer Tony Conway says. "A 
lot of the artists live here -you've got the bands, 
the crews, the drivers and everybody here -so 
it's not like it's a big schlep for them to come 
down here and do a 30- minute performance." 

Genovese adds that the CMA is not looking 
at putting together a "road" version of the event, 
either. "We're not in the business to promote 
and produce festivals," she says. "We do this 
because it's been a part of our culture since 
1972. We do it to promote country music." 

Which leads to a second issue: The artists 
and celebrities participating in the festival are 
not paid. The CMA donates half the net pro- 
ceeds from the event to music education on 
these artists' behalf through a partnership with 
the Nashville Alliance for Public Education 
called Keep the Music Playing. To date, CMA 
has donated more than $1 million on behalf of 
the artists who participate in the festival. 

Still, the CMA fest falls during prime tour- 
ing season for artists, and for many of them 
touring is their primary source of revenue. A 
day playing the CMA fest -now a hugely prof- 
itable event -is a day without a paycheck. 

"The way I've always looked at it, once a year 
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Here Today ... 
But Tomorrow? CMA Fest Says It's Staying In Nashville 

we as a trade organization that promotes coun- 
try music asks a number of the country music 
stars to give up a day or 30 minutes of their 
time for this event for the fans, for the charity, 
for the television special," Conway says. 

Conway, who in his other life is president 
of Nashville independent booking agency 
Buddy Lee Attractions, says the talent lineup 
came together quicker than ever this year. As 
to whether playing the festival required a 

tougher sales job, "that depends on who 
you're talking to," Conway says. 

"Let me put it this way: I have not had any- 
body we've asked to play the music festival 
tell me they wouldn't play the music festival 
unless they got their fee," Conway says. He 
cites multiple performances by such acts as 
Sara Evans and Martina McBride (11 times 

each), Brooks & Dunn (12), Diamond Rio (13), 
Alan Jackson (14) and Billy Ray Cyrus (a 
record 15 performances) as evidence that 
playing the event is its own reward. 

"They wouldn't keep doing this if they 
didn't want to do it," Conway says. "It's 
amazing the support they give, and of course 
we're not going to ask them or beg them 
every year because we know they can't." 

Genovese and Conway say they've devel- 
oped a bit of a rotation so they don't keep 
going to the well with the same major head- 
liners, and such stars as Toby Keith, Kenny 
Chesney, George Strait, Tim McGraw and 
Brooks & Dunn did sit out the 2008 event. 

"We don't want to take money out of their 
pocket because they could be touring," 
Genovese says, noting that she won't rule 

ALAN JACKSON performs at the nightly 
concert on the Vault Concert Stage LP Field 
during the CMA Music Fest. 

out that one day the CMA may compensate 
the headliners. 

"We want to be proactive and make sure 
our headliners continue to support the event, 
and what that means at the end of the day I 

don't know yet," she says. "We haven't sat 
down and strategically looked at it, but we 
will be doing that sometime and looking at 
where we're going to be in the next five years. 
Is it something that's going to happen in the 
next year or so? Probably not." 

Meanwhile, with a ticket range of $150 -$255 
for four days, country music fans continue to 
flock to the CMA festival. Daily attendance 
at this year's fest, which was held June 5 -8, 
averaged a record -high 52,000, up 9% from 
last year (billboard.biz, June 9). 

About 180 acts performed at a wide range 
of venues, including LP Field and RiverFront 
Park. Among the acts were Evans, Jackson, 
Rascal Flatts, Kellie Pickier, Jewel, Faith Hill, 
Carrie Underwood, Montgomery Gentry, Keith 
Urban, Trace Adkins, Josh Turner, Little Big 
Town, Dwight Yoakam, Kenny Rogers and Mi- 
randa Lambert. 

Sponsorships, merchandise sales and ex- 
hibit sales were all up. ABC will air a two -hour, 
prime -time special on the event Sept. 8, 
adding further juice to the CMA fest and coun- 
try music brands. 

Tickets for the 2009 edition, which will be 
held June 11 -14, went on sale during this year's 
event, and "gold circle" four -day ticket pack- 
ages sold out in a record 15 minutes. By the fes- 
tival's final day, advance sales bested sales dur- 
ing the same period in 2007, by 4.2 %. Conway 
says some 14,000 tickets to next year's event 
have already been sold without any headlin- 
ers having been announced. 
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Award Tour 
Networking Opportunities Abound When 
The Ad Industry Hands Out Prizes 

It's award season in the adver- 
tising industry and music sell- 
ers should pay attention. 

The Clio Awards went down 
in mid -May in Miami Beach at 
the new Gansevoort South 
Hotel. The Assn. of Indepen- 
dent Commercial Producers' 
AICP Show took place June 3 

at the Museum of Modern Art 
in New York. And Cannes Lions 

International Advertising Festival will be 
held June 15 -21. 

Then there are the One Show, the Art Di- 

rectors Club Awards, the Best of Brand Ac- 

tivation Awards, the Bessies, the 2008 AICE 
Awards Show, the Fab Awards, the Ibero- 
American Advertising Awards and the 
ADDY Awards. 

The first three award shows are the ones that 
I consider the most rele- 
vant to the recording in- 

dustry. Each give awards 
for music honoring such 
categories as best origi- 
nal music, best adapta- 
tion and sound design. 
The events are cool gath- 

ering places for those 
looking to sell their 
music to advertisers, of- 

fering terrific opportuni- 
ties to schmooze and 
create business bonds 
that can make or break 
your career. 

At the AICP, I was 
like a magnet for those 
that are seeking musi- 
cal work. Much of the 
publishing, licensing 
and label community at- 

tend this sumptuous af- 

fair, as do producers, 
composers and repre- 
sentatives of music pro- 
duction houses from 
around the world. The 
AICP is a great way to 
meet a variety of players 
in the collaborative ma- 
trix of advertising pro- 
duction. I happily judged the category of 
sound design, and was very pleased and in 
total agreement about the winners. 

At the 49th annual Clios (which are owned 
by Billboard parent Nielsen), attendees 
graced the trendy grounds of South Beach 
to sweat, party and honor their craft. I again 
was a judge for three music categories: orig- 
inal music, musical adaptation and sound 
design. The Clios even had a panel called 
"How the Advertising Music Business Saved 

the Music Business." Spread out over four 
days, the event is an exceptional vehicle for 

WithTh 
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the musically ambitious. 
The upcoming Cannes 

Lions festival is the crème de 
la crème. "Best use of music" 
was the only music category, 
but in terms of attendance 
(more than 10,000 paid atten- 
dees, and an additional 2,000 
plus who just come to hang) it 
is by far the biggest, grandest 
event of them all. It is a cross 

between M I DEM (coincidentally held in the 
same town) and the Oscars. The musical 
presence is truly global, and several fantas- 
tic private parties and private showcases are 
held every year. 

Seminars and workshops on the business 
happen all week as the juries deliberate on 
the best in a multitude of advertising, brand- 
ing and marketing categories including film, 

print, cyber, media, out- 
door, and others. As with 
MIDEM and the Cannes 
Film Festival, meeting, 
parties, and general 
schmoozing are in full 
effect into the wee hours. 

On June 18, my com- 
pany Grey Group is host- 
ing our second annual 
music seminar at 
Cannes Lions called 
"Talking Music With 
Tony Bennett," during 
which we'll speak with 
the legendary singer and 
his son Danny, who has 
expertly managed his fa- 

ther's career for about 30 

years. The panel will be 
moderated by Tim Mel - 
lors, the worldwide chief 
creative officer /vice 
chairman of Grey Group. 
Tony Bennett is also 
scheduled to perform an 
exclusive showcase dur- 
ing the festival. Last year's 
seminar, which featured 
John Legend and Dono- 
van, was a real crowd 
pleaser. 

As an experienced late -night schmoozer, my 

suggestion to nocturnal revelers at Cannes Lions 

is to be sure to buy a few baguette sandwiches 
and hide them in secretive, yet accessible places 
so that you can have something to eat when 
there's no food available at 3 a.m. Necessary 
sustenance to the person on the move. 

Clio honorees in music categories for 
2008 included, from top, 'Endless 
Summer' for Coca -Cola, 'Engine' for 
Nike Brand Jordan and 'Music Pieces' 
for Sony Walkman. 

Grey Group senior VP /director of music Josh 
Rabinowitz writes a biweekly column. 

For 24/7 branding news and analysis, 
.%IZ <, billboard.biz /branding 
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Café Celia 
Old Café Pilon TV Spot Leads 
To New Cruz - Themed Promo 

Around the Miami headquarters of Rowland Cof- 
fee Roasters, the parent company of Café Pilon 
and Café Bustelo, it was a piece of history that had 
acquired the air of an urban legend. 

In 1951, Pilon ran an ad on Cuban TV that fea- 
tured a jingle performed by the late salsa queen 
Celia Cruz, who was still living in Cuba at the 
time. The black- and -white spot kicked off with 

land sponsored the screening of the Cruz 
documentary "Celia the Queen" during 
the Tribeca Film Festival in New York. 
And that, in turn, led to 
another Cruz -related 
sponsorship involving 
Apple's iTunes store. 

During the festival, Pilon execu- 
tives met Orner Pardillo, Cruz's for- 
mer manager and handler of her 
estate, who told them that he had dis- 
covered an old reel of the TV spot 
several weeks earlier while sorting 
through the artist's belongings. 

That fortuitous meeting prompted Rowland to 
sign up Café Pilon as 
a presenting sponsor 
of musical "Celia: 
The Life and Music 
of Celia Cruz" during 
the start of its inter- 
national run at Mi- 
ami's Adrienne 
Arsht Center for the 
Performing Arts. 
The musical debuts 
June 18. 

Pilon seeks to 
market its Café Con 
Leche drink via pro- 

Pilon and Bustelo's canned coffee drinks. 
But the "Celia" promotion stands out for the un- 

usual speed at which it was arranged, and because 
it focuses on the music of an individ- 
ual performer, instead of a festival. 

At the center of the promotion is 
the iTunes deal, under which Pilon 
will insert a postcard in every "Celia" 
program that will encourage those 
who attend the show to visit Cafe - 
PilonLovesCelia.com, where they will 
find links to download six free tracks 
from iTunes that include Cruz songs 
as well as collaborations and tracks 

by other artists on Fania, Cruz's former label. Row- 
land licensed the songs from Emusica, which ac- 
quired the Fania catalog in 2006. 

Among the free tracks are "Ausencia," per- 
formed by Willie Colón; "Ritmo en el Corazón," 
performed by Cruz with Ray Barretto; and 
"Berimbau," performed by Cruz with Colón. 
Those who don't attend the show will be able to 
visit JavaCabana.com to purchase the tracks be- 
ginning July 1. 

"Celia really hit it big during the Fania years," 
says Souto, who personally requested tracks he 
grew up listening to, like "Besito de Coco." 

About 24,000 people are expected to attend the 
show during its three -week Miami run, according 
to Brian Feit, a marketing executive with BMF. 

In addition to the card, BMF will set up Pilon 
coffee tastings at the Arsht Center and host a red 
carpet reception on opening night. 

Oh, and that old Cruz spot from the '50s? Row- 
land will show it on a plasma screen in the Arsht 
lobby before performances of "Celia." 
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'Celia: The Life and Music of Celia Cruz' programs will include Café 
Pilon- branded postcards offering free song downloads at iTunes. 

the word "Oye" [ "hey" or "listen "] appearing on 
the screen. The word then turned into a stick fig- 
ure that danced to a bouncy melody sung by Cruz, 
who could be heard warbling the tag line, 
" Sabroso hasta el ultimo buchito." ( "Delicious 
to the last sip. ") 

While Rowland knew of the ad, no one currently 
at the company had ever seen the spot or heard 
the jingle. But that changed in April, when Row- 

motions with Cruz's music. 
"It just so happened the musical was coming 

along," Rowland VP of marketing J.P. Souto says. 
"Music is central to most people's life and we 
thought a musical promotion with Celia and Pilon 
was a no- brainer." 

The "Celia" promotion was crafted by BMF 
Media Group, which in the last year has put to- 
gether some 20 music -themed events to promote 

SOUTHERN 
HOSPITALITY 
Regional Mexican Acts 
Scoring In Atlanta 

Atlanta may be known as the hub for R &B and 
hip -hop, but regional Mexican acts are finding a 

welcoming audience there too. 
Market research firm Latin Force's Geoscape 

data shows Atlanta's Latino population grew more 
than 900% between 1990 and 2008, to make up 
nearly 10% of the city's total. The survey named 
Mexico as the dominant country of origin for Geor- 
gia's Latinos. (Charlotte, N.C., which has about 
one -third as many Latinos as Atlanta, will experi- 
ence a whopping 1,680% Latino growth from 1990 
to 2013, Geoscape projects.) 

And in its second year, Cinco de Mayo festival 
Fiesta Atlanta grew to at least 45,000 attendees 
from 30,000 last year, organizer Ralph Herrera 
of Lanza Group says. 

The free event at Centennial Olympic Park 
opened with performances by a rock and a pop 
group, as well as Cuban singer Albita. But "the 
major headliners were Mexican regional because 
that was what our market demands," Herrera says, 
citing performances by La Dinastia de Tuzantla, 
Michoacan, El Güero y Su Banda Centenario and 
Brazeros Musical de Durango. 

Herrera, a veteran of sponsorship sales at Los 
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Angeles' Fiesta 
Broadway and Mi- 
ami's Calle Ocho, 
says Fiesta Atlanta 
turned a small 
profit in its second 
year, with sponsor- 
ships "up slightly." 

Herrera is start- 
ing a similar event, 
Fiesta Georgia, in 

the Gwinnett Fiesta Atlanta. 
County suburbs 
outside Atlanta to kick off Hispanic Heritage 
Month in September. 

"These secondary markets are exploding," says 
Carlos Alvarez, central U.S. promotions rep for El 

Güero's label A.R.C. Discos. The group had played 
Atlanta two or three times in the 10 months before 
the May 4 event. "We knew the market had grown 
a lot and that it was good for our format. But not 
on the level of that day," Alvarez says. 

Atlanta and such secondary markets as Okla- 
homa City; Kansas City, Mo.; and Indianapolis are 
benefiting from a developing structure of venues 
and media outlets, particularly radio, that are 
catering to the regional Mexican audience. 

In 2003, Clear Channel launched Viva, a Latin 

L For 24/7 Latin news and analysis, 
¡ 1 see billboard.biz /latin. 
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Art imitating life has been key 
to Jenni Rivera's appeal. The 
banda diva chronicled her re- 
lationships and family drama 
on her last album for Fonovisa, 
"Mi Vida Loca," and wrote or 
co -wrote all 12 songs on her 
next album, "Jenni," set to drop 
Aug. 26. Rivera, a domestic vi- 
olence survivor, spoke to Bill- 
board before being honored 
by Los Angeles' Amanecer 
Community Counseling Ser- 
vices, which assists victims. 

How important is it for your 
fans to know what you've 
lived through? 
It's a primary part of my ca- 
reer to be able to speak to my 
fans and be open with my fans, 
to let them know that I've been 

through what 
they've been 
through and 
that I'm no 
better and no 
worse than 
they are. 

An estimated 45,000 people came out to Centennial Olympic Park for this year's 

pop station in Atlanta, and based on its success 
converted an English rock station in the market 
to regional Mexican 105.3 El Patrón (WBZY) at 
the end of 2006, general sales manager Al Vi- 
cente says. 

"There is some cannibalization, so Viva stopped 
growing as much as it was by itself, but that 
would've happened [anyway]," Vicente says. Ad 
revenue has risen, particularly from national 
brands, even as ratings have settled since El Pa- 
trón's debut, according to Vicente. 

-Ayala -Ben Yehuda 

EN ESPAÑOL: All the great Latin music coverage 
.COM you've come to expect from Billboard -in 

Spanish! Billboardenespanol.com. 

Tell me 
about your 
reality show. 

We've pitched it to a few net- 
works, but if the money's not 
right I won't do it. It's just ba- 
sically just following Jenni 
around, being not just the 
artist but the mom and the 
daughter and the sister and the 
friend and the entrepreneur 
and the businesswoman. It 
would be called "Jenni Rivera: 
My Crazy Life." 

What other business ven- 
tures do you have going? 
Besides the makeup line, the 
book should be released at the 
same time my next album will 
be released. It's an autobiog- 
raphy, "Mi Vida Loca." Besides 
that, we're in the process of de- 
veloping the fragrance and a 

future clothing line. 

What producers are you 
working with? 
I'm actually the producer. I se- 
lect my own music and my 
own songs and what type of 
arrangements I want with my 
band. I think it's really impor- 
tant for me to have total input 
on all my albums, because I 

don't think anyone knows my 
public better than I do. 

-Ayala -Ben Yehuda 
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Adiós A Mi Amante 
Jaime Velázquez 
Universal Music-Careers 

Alguien Teacer Llorar 
Luis "Louie" Padilla 
SER -CA Publishing, Inc. 

Aliado Del Tiempo (2nd Award) 
Mariano Barba 
Editora Arpa Musical 

Angelito 
Eliel Lind 
Don Omar 
Crown P. Music Publishing 
Diego VI Music Publisher 

Antes De Que Te Vayas 
Marco Antonio Solís 
peermusic Ill, Ltd. 

¡Atrévete Te Te! 
René Pérez 
Residente Music Publisher 
Warner -Tamerlane Publishing Corp. 

Bendita Tu Luz 
Sergio Vallin 
Vallincito Songs 

Besos Y Copas 
Victor Cordero Aurrecoechea (SACM) 
Cordova Publishing Company 

Chiquilla 
Luigi Giralclo 
A.B. Quintanilla III 
King of Bling Music 
Universal- Música Unica Publishing 
Warner- Tamerlane Publishing Corp. 

¿Cómo Quieres Que Te Olvide? 
Edgar Cortázar 
Mark Portmann 
Mark Portmann Music 
Warner -Tamerlane Publishing Corp. 

Como Una Mariposa 
José Maria Muneta Gómez (SGAE) 
Oscar Varela Llavona (SGAE; 
Cinco Rayas Ediciones Musicale SSL (SGAE) 

Universal Music Publishing SA (SGAE) 
Universal- Música Unica Publishing 

De Rodillas Te Pido 
José A. Sosa 
Siempre Music 

Detalles 
Nacho Hernández 
Editora Once Ríos Musical 

Detrás De La Puerta 
Agustin Cejudo 
Editora Arpa Musical 

Díganle 
Juan "Colorado" García 
Peer International Corp. 

Dime Quién Es 

Gabriel Flores 
Máximo Aguirre Music Publishing, Inc. 

El Hombre Que Más Te Amó 
Abelardo Flores 
Golden Huina Publishing Company, Inc. 

Entrégame 
Miguel Mendoza 
SER -CA Publishing, Inc. 

Eres Para Mí 
Julieta Venegas (SGAE) 
EMI -Blackwood Music, Inc. 

La Noche Perfecta 
Rafael Rubio 
Tigres Del Norte Ediciones Musicales 

La Tragedia Del Vaquero 
Teodoro Bello 
Universal- Música Unica Publishing 

Le Compré La Muerta A Mi Hijo 
Norberto Quintanilla (SACM) 
DOS Sound Music Publishing 

Me Duele Escuchar Tu Nombre 
Edgar Cortázar 
Adrián Pieragostino 
José Luis Terrazas 
APA House Of Music 
Warner- Tamerlane Publishing Corp. 

Me Encantaría 
Jesús R. Rodríguez 
Elitora Arpa Musical 

Me Quedan Todas 
Manuel Eduardo Castro (SACM) 
Máximo Aguirre Music Publishing, Inc. 

Me Voy 
Julieta Venegas (SGAE) 
EMI- Blackwood Music, Inc. 

Mi Amor Por Ti 
Alvaro Torres 
JAM Entertainment, Inc. 

<<ústavo Santaolalla 

`//tsin & ://andel 

Mil Heridas 
Espinoza Paz 
Editora Arpa Musical 

Ni Así Me Rajo 
Manuel Eduardo Castro (SACM) 
Máximo Aguirre Music Publishing, Inc. 

No Puedo Más 
Agustín Cejudo 
Editora Arpa Musical 

Noche De Entierro (Nuestro Amor) 
Víctor Cabrera "Tunes" 
Héctor Delgado "El Father" 
uan Luis Morera Luna "Wisin" 

= rancisco Saldaña "Luny" 
Llandel Veguilla Malavé "Yandel" 
Blue Kraft Music Publishing 
EMI -Blackwood Music, Inc. 
Rompediscoteca Music Publisher 
Universal- Música Unica Publishing 

Pam Pam 
Marcos Masís "Tainy" 
Juan Luis Morera Luna "Wisin" 
Llandel Veguilla Malavé "Yandel" 
Blue Kraft Music Publishing 
EMI -Blackwood Music, Inc. 
Universal- Música Unica Publishing 

Payaso Loco 
José Luis Rodríguez 

Pegao 
Juan Luis Morera Luna "Wisin" 
Ernesto Fidel Padilla "Nesty" 
Llandel Veguilla Malavé "Yandel" 
La Mente Maestra Music Publishing 
Universal- Música Unica Publishing 

Pégate 
Ricky Martin 
Dharmik Music 

Pensando En Ti 
Artemio García 
Cuauhtémoc González García 
Universal- Música Unica Publishing 

Por Ella 
Luis "Louie" Padilla 
SER -CA Publishing, Inc. 

Prohibido 
Espinoza Paz 
Editora Arpa Musical 

¿Qué Hiciste? 
Jimena Romero 
Agatulave Music Publishing 

¿Quién Me Iba A Decir? 
Kike Santander 
EMI -Blackwood Music, Inc. 
Kike Santander Music LLC 

Reencuentro 
Gerardo Franco (SACM) 
Editora Arpa Musical 

Salió El Sol 
Don Omar 
Crown P. Music Publishing 

Se Terminó El Amor 
Cuauhtémoc González García 
Monarca Musical 

"De Rodillas Te Pido" 
rosé A. Sosa 
Siempre Music 

Si Tu Amor No Vuelve 
Wilfrán Castillo (SAYCO) 
Universal- Música Unica Publishing 

Sin Ti Soy Un Loco 
Mario Quintero 
Canciones Primo Music 

Sola 
Héctor Delgado "El Father" 
Rompediscoteca Music Publisher 
Universal- Música Unica Publishing 

Te Compro 
Espinoza Paz 
Editora Arpa Musical 

Tus Palabras 
Luciano Luna Díaz 
LGA Music Publishing 

Un Idiota Como Yo 
Marco Antonio Pérez 
René Trevizo 
SER -CA Publishing, Inc. 

Voy A Llorar Por Ti 
Ramón González Mora 
Seg -Son Music, Inc. 

Y Si Volviera A Nacer 
José A. Sosa 

Cultura Urbana Publishing BMI.COM 
VIRTUALLY INDISPENSABLE 
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QUESTIONS 
with STEVE LEWIS 

As investors outside the music industry began closely eyeing publishing assets five years ago, 
music veteran Steve Lewis was forming a little publishing company with private equity backing. 

Two years later, with additional rounds of funding, London -based Stage Three Music reached 
across the Atlantic to land the largest publishing acquisition of 2005: Los Angeles -based 
Mosaic Music Publishing, a catalog that included prime titles by Aerosmith and ZZ Top, as 
well as dozens of Nashville hits. 

Since then, valuations for publishing assets have hit historical highs, feeding a frenzy of cata- 
log sales. Meanwhile, fledgling publishers like Stage Three went to work building their companies. 

Now that Stage Three is three years into its international operations, Billboard checked in 
with managing director Lewis for an update. 

® How is Stage Three doing? 
Great. Our 2007 revenues showed 21% growth 
over 2006, and NPS [net publishers share, or 
the amount publishers retain after paying 
songwriters and other rights holders] showed 
15% growth- without acquisitions and with- 
out the effect of acquisitions. I'm very confi- 
dent that 2008 will show 6% further growth in 
revenues and at least 5% growth in NPS. 

Q Sources estimate that you paid in the 
range of $50 million for Mosaic with an 
NPS of about $3.5 million. That should 
make Stage Three's current NPS nearly 

double that amount, right? 
We're privately funded, and all I can say is NPS 
is a commercially sensitive issue. 

! To what do you attribute your recent 
growth? 
We just did our job as music publishers. We 
had a very good year in Nashville in 2006, 
and the income flowed through to 2007. Last 
year we more than tripled the number of 
country music cuts we secured for our writ- 
ers- revenue that we'll see in 2008 or 2009. 
We grew A &R with bands like Mattafix and 
the Decemberists. We've had a number of 

songs in the videogames "Guitar Hero," 
"Singstar" and "Rock Band," and there is a 
dedicated Aerosmith "Guitar Hero" game to 
be released imminently. 

0 You've been one of the initial bidders 
for some significant publishing catalogs in 
the last couple of years, but you haven't ac- 
quired any in a while. Why not? 
There have been several catalogs we've 
looked at, signed a [nondisclosure agree- 

ment], looked at the books and made offers. 
On some, I've recommended we not go back 
into another round of bidding because oth- 
ers have bid so high. For other catalogs, we 
haven't wanted to bid for numerous reasons, 
like the quality of the copyrights. My board 
supports this. We believe there's going to be 
a correction in the market [pulling prices 
down]. It's much better to keep our powder 
dry -to hold back and keep something in re- 
serve-so when the correction comes about, 
we won't be hampered by catalogs that we've 
overpaid for. 

What size catalogs are you willing to 
buy? 
My investors would probably do an eight- or 
nine -figure deal. 

How do you ensure that you have a 

stable asset base for your company? 
In our writer agreements, I always look for a 

long retention period [of the copyright] -I 
don't want to rent songs for a short period of 
time. I also look for what I believe are accept- 
able margins -the compensation we're al- 
lowed to keep for the job we do. For example, 
I won't pay a new band 80% of mechanicals. 
That's a superstar royalty. ..._ 

MADDEN 

YEARS 

Join Billboard as we celebrate the MUSIC of MADDEN NFL 

This special 20th anniversary feature will: 

. Highlight the impact that this game has had on the music 
industry through its soundtracks 

. Profile key artists whose music has helped to make this 
franchise so successful 

. Spotlight the past, present and future of this top selling game 

Don't miss this opportunity to congratulate Madden NFL on the BIG 20! 

issue Date: Ml 19 / Ad Close: time 23 ! Art Die: June 30 

To advertise, please contact: Aki Kaneko 323.525.2299 akaneko @billboard.com B 
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Sneaker Pimps 
Converse Recruits Indie Artists 
For Centennial Campaign 

Spend any time at a rock club with a high stage and you'll proba- 
bly find yourself at eye level with a pair of Chuck Taylors. The 
iconic sneaker has been the unofficial footwear of the cool crowd 
for decades, and as its parent Converse celebrates its centennial, 
the company has decided to make some of those 
hipsters a part of its new ad campaign. In addition 
to featuring major acts like N *E *R D, such indie 
newcomers as U.K. dance -rock band Does It Of- 
fend You, Yeah ?, Deerhunter's Bradford Cox, 

Yacht's Jona Bechtolt, the Fiery Furnaces' 
Eleanor Friedberger and Kid Sister are all in- 
cluded in the promotion. 

"Converse are really the ultimate rock accessory," 
says Jon Cohen, co- founder of marketing firm Cor- 

nerstone, which curated the talent and coordinated 
the photo shoot for the campaign. "We came at it from the per- 
spective of really celebrating the fact that the two things most 
artists really need are their guitars and their Chucks." 

The campaign already received advance buzz when it was an- 

nounced that a song, co- written by Pharrell, the Strokes' Ju- 
lian Casablancas and indie it -girl Santogold would be released 

online and used in ads as part of 
the promotion. The print ads 
have recently begun appearing 
in magazines and will run, ac- 

cording to Converse chief marketing officer Geoff Cottrill, at 

least through the end of the year. 
"The artists will not be I D'd in the print ads," Cottrill says. "But 

a big part of the goal of the campaign is to introduce consumers 
to these new acts. So to that end, we have created a Web site where 
consumers can scroll over the ad and find out who each artist is, 

listen to clips of their music and be redirected to their Web site." 
"As a brand, we stand for optimistic rebellion," 

Cottrill continues. "This is about us celebrating our 
heritage and our role as a brand in helping to be a 

catalyst for creativity." 
As for the bands included in the ads, what do they 

hope to gain from the new Converse campaign? 
"We certainly hope that people see the ad and 

make a connection," says Startime International 
founder Isaac Green, who is working with indie 
act Does It Offend You, Yeah? "But they are also 
getting played on [Los Angeles rock station] KROQ 

right now, and there are all sorts of ways people can find out 
about them. In the end, it's hard to measure how much just the 
ad will help." 

Green adds that the band is happy with the ad and would con- 
sider working on similar ventures in the future. "There is not a 

stigma anymore when it comes to partnering with a cool band," 

The 
Indie 
CORTNEY 
HARDING 

Lii 

he says. "You have to be open to anything. And hey, the band got 

free shoes out of the deal, and that's always great." 
Mark Kates, one of the managers of MGMT, takes a similar 

view. "I don't see any drawbacks to the band being part of this 
campaign," he says. "For a long time, it wasn't cool to be in ads, 

but that time is over." 

In fact, Kates says, "For the MG MT audience, advertising 
can be a more credible medium than some of the more tradi- 
tional ones." 

In terms of how the ad might bring in new fans, he says, "There 

are always more people out there to reach, and this ad brings out 
another side of the band's personality." Still, he is unsure how 

the band will measure the success of its participation. "I don't 
think we're going to be able to leverage the ad in an overt way, be- 

cause the process from our end is much more passive. We are in 
the impressions business, and we feel like the ads make a posi- 

tive impression, especially because the other artists in the cam- 

paign are credible." 
Bechtolt, the man behind Yacht, listed his goals for the ad: "To 

expose the underground to the masses through corporate part- 
nerships and to increase awareness, also sales, also touring of- 

fers and other stuff." While all those seem attainable, his additional 

goal ofbecoming "a better basketball player through some of these 
new shoes" might be a little beyond the scope of even the savvi- 

est campaign. . 
biz For 24/7 indies news and analysis, see billboard.biz /indies. 
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Studios Let's play. 

From the funky beats of Jermaine Dupri. To the uplifting sounds of Casting Crowns. To the driving rhythms of Bruce Springsteen. 

Artists and producers are finding that Georgia has an environment that inspires. No other place offers such a unique mix of talented 

people, varied sounds. world -class infrastructure, and extraordinary history. So make it fresh. Make it original. Make it in Georgia, 

the music capital of the South. Contact the Georgia Film, Music & Digital Entertainment Office today. 

Visit georgia.org /music or call 404.962.4052 
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TOURING FOCUS: 
Mid -Year Charts & IAAM Annual Conference 

As the International Association of Assembly Managers 
gather for the IAAM's annual convention and trade 
show July 24 -29 in Anaheim, California, Billboard will 
present its special mid -year report on the touring 
industry's top venues, tours, Boxscores and promoters, 
featuring exclusive charts and analysis. This special 
report also will focus on the dynamic changes within 
the ticketing industry. 

Issue Date: July 26th 
Ad Close: June 30th 

Creative Due: July 8th 

RESERVE YOUR SPACE TODAY 

BEFORE IT 'S A SOLO OUT VENUE! 

TO ADVERTISE, CONTACT: 

Cynthia Mellow 
615.352.0265 

cmellowecomcast.net 

Lee Ann Photagto 
615.383.1573 

laphotoglo(dgmail.com 

Frederic Fenucci 
+44 207 420 6075 

f.fenuccilaeu.billboard. corn 
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OXS CO R E Concert Grosses 
GROSS/ 

i 1 - Venue, Date 
ARTIST(S) 

$6,089,353 
( 3.917.242) 
$96.38/$74.62 

$4,046,421 
( 2,697.614) 
$111/$73 50 

$3,993,759 
( 2588.043) 
$81.79 

$3,540,892 
$56.50/$51.50 

$3,350,126 
( 2.1581151 
$96,38/$5752 

$3,036,391 
$110/$77/$69/ 
$24 50 

$2,985,360 
(1.920.463) 
$9327/57773 

$2,952,905 

,_ 

$2,837,203 

$2,790,580 
5 149.5 íJ/ $ 79. SU/ 
$49.50 

$2,589,078 
$:, : 

$2,556,254 
(£1,305,910) 
$107.66/$44.04 

$2,392,643 
(1,539,172) 
$96.38/$69.95 

$1,915,767 
. ,9.19 

$1,712,693 
$77,50/$39 

$1,674,891 
(E845.828) 
$79.21/$64.36 

$1,617,157 
$145/$75/$45 

$1,313,904 
$75/538.50 

$1,235,836 
$147,50/577. 50/ 
$4750 

$1,122,831 
$99 50/555 

$1,118,178 
$149 50/57950/ 
$49.50 

$1,068,925 
$149 50179 50( 

$1,004,040 
(6512.540) 
568.56/534.28 

$948,680 
$14750/577 

$938,938 
$12'375'545.50 Mellon Arena, Pittsburgh, April 30 9.542 

sellout 

Attendance 
_ape. 0, Promoter 

Copyright 2008. Nielsen Business Media. 
Inc All nghts resered. Bonscores should 

FOR MORE BOXSCORES GO TO: 
BILLBOARD.BIZ 

BON JOVI, GIANNA NANNINI 
Olympiastadion, Munich, May 24 79,473 sout AEG Live, United Promoters 

BON JOVI, NO WAY OUT, SAVIA 
Estadio Olímpico, Barcelona, 
June 1 

46,255 
sellout 

AEG Live, Doctor Music 

BON JOVI, SKANK, ALANIS MORISSETTE,ALEJANDRO SANZ 
Rock In Rio -City of Rock, 
Lisbon, May 31 

48,831 
sellout Better World -Rock in Rio Lisbon 

SASQUATCH MUSIC FESTIVAL: R.E.M., THE CURE & OTHERS 
The Gorge, George, Wash., 
May 24 -26 

62,493 66247 th -ee Live Nation 
shows two sellouts 

BON JOVI, GIANNA NANNINI 
Veltsin Stadium, Gelsenkirchen, 38,918 
Germany, May 22 sellout AEG Live, United Promoters 

KENNY CHESNEY, BROOKS & DUNN, LEANN RIMES & OTHERS 
AT &T Park, San Francisco, June 8 34,328 

37,033 
San Francisco Giants Enterprises, the Messina 
Group /AEG Live 

BON JOVI, GIANNA NANNINI 
Commerzbank -Arena, Frankfurt, 37,187 
June 3 sellout 

',BON JOVI, GIANNA NANNINI 
Gottlieb -Daimler -Stadion, 
Stuttgart, May 29 

36,768 
ellout 

BON JOVI, GIANNA NANNINI 
Zentralstadion, Leipzig, May 25 34,0 

sellout 
84 

VAN HALEN 
American Airlines Center, Dallas, 23,949 
Jan. 26, April 24 two sellout 

CHER 
The Colosseum at Caesars Palace, 17,056 
Las Vegas, May 27 -28, 31, June 1 four sellouts 

AEG Live, United Promoters 

AEG Live, United Promoters 

AEG Live, United Promoters 

Live Nation 

Concerts West /AEG Live 

ROGER WATERS 
02 Arena, London, May 18 -19 26,0 

two shows 3A Entertainment, Live Nation -U.K. 26,000 

BON JOVI, GIANNA NANNINI 
HSH Nordbank Arena, Hamburg, 28,947 
May 28 sellout AEG Live, United Promoters 

BOYZONE, US5 
02 Arena, London, May 30 -31 27,690 3A Entertainment 28.000 two shows 

KANYE WEST, RIHANNA, N.E.R.D., LUPE FIASCO 
United Center, Chicago, May 23 -24 27,423 

two shows Live Nation 
27,741 

MARK KNOPFLER 
Royal Albert Hall, London, 
May 25 -30 

22,848 
six sellouts 

3A Entertainment, Kennedy Street 
Entertainment 

VAN HALEN 
Madison Square Garden, 
New York, May 23 

15,154 
sellout 

Live Nation 

JAMES TAYLOR 
Chastain Park Amphitheatre, 
Atlanta, May 24 -26 

18,241 
ows two 

201sello00 thuts ree Live Nation 

VAN HALEN 
Izod Center, East Rutherford, 
N.J., May 13 

12,116 
sellout Live Nation 

TOM PETTY & THE HEARTBREAKERS, STEVE WINWOOD 
Palace of Auburn Hills, Auburn 14,981 
Hills, Mich., May 31 sellout 

VAN HALEN 
Allstate Arena, Rosemont, 
May 30 

10,310 
sellout 

VAN HALEN 
Atlantic City Boardwalk Hall, 
Atlantic City, N.J., May 9 

9,931 
sellout 

Concerts West /AEG Live 

Live Nation 

Live Nation 

PAUL WELLER, LIAM GERNER, THE DRAYTONES, LITTLE BARRIE 
Hammersmith Apollo, London, 14,946 
May 21 -23 three sellouts 

VAN HALEN 
Schottenstein Center, Columbus, 9,789 
Ohio, May 7 sellout 

VAN HALEN 

$927,802 
$102.38/$81.38/ 
$70.88 

$926,598 
$147/$77/$47 

$916,388 
$9, ..`;5 

$906,913 
(E4ä).,.':,.;, 
$9720 

$893,350 
$1' ... 

$892,374 
$122/$72/$46.50 

$883,181 
$183,19, 51..91.5 

$845,129 
575/$39.50 

$822,233 
(8,533,819 pesos) 
$115 62/514 45 

$816,933 
(5814230 Canadian) 
$125.42/$50.17 

KENNY CHESNEY, LEANN RIMES 
MGM Grand Garden, Las Vegas, 10,654 
June 6 sellout 

VAN HALEN 
Scottrade Center, St. Louis, 
April 26 

9,603 

sellout 

3A Entertainment 

Live Nation 

Live Nation 

MGM Grand, the Messina Group /AEG Live 

Live Nation 

TOM PETTY & THE HEARTBREAKERS, STEVE WINWOOD 
Van Andel Arena, 

0 
Grand Rapids, 11;697 6 

Mich., May 3 Concerts West /AEG Live 

ROGER WATERS 
Echo Arena, Liverpool, England, 9,335 
May 15 _, .. 

3A Entertainment, Live Nation -U.K. 

VICENTE FERNANDEZ, PAQUITA LA DEL BARRIO 
Rabobank Arena, Bakersfield, 
Calif., May 31 

10,202 

VAN HALEN 
U.S. Bank Arena, Cincinnati, 
April 22 

9,938 

VAN HALEN 
Mandalay Bay Events Center, 
Las Vegas, April 19 

5,145 
sellout 

Ralph Hauser Promotions, Monterrey Artists 

Live Nation 

Live Nation 

KANYE WEST, RIHANNA, N.E.R.D., LUPE FIASCO 
HP Pavilion, San Jose, Calif., 
April 19 

12,402 
sellout 

EMMANUEL 
Auditorio Nacional, Mexico City, 
May 22 -23 

19,097 
two sellouts 

ALICIA KEYS, JORDIN SPARKS, NE -YO 

Bell Centre, Montreal, June 3 8,454 
eaout 

Another Planet Entertainment 

CIE 

Gillett Entertainment Group, AEG Live 
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SERIOUS STORAGE! 
!FR() N1' 

KIDS ON THE-et0C 
erform more than 4c1" 

eìr upcoming tour. 
the initial dates sold 

otcshows were added 
in Boston and other cites. 

Kids Sop 
Jonas Brothers, NKOTB Rock The Road 

Live Nation senior VP of touring Brad Wavra 
watched the Jonas Brothers blow up the 
United Kingdom before his very eyes (see 
cover story, page 24). 

It started May 26 -27 at Carling Academy in 
Glasgow, Scotland, where the group was open- 
ing for Avril Lavigne at the start of a U.K. /Eu- 
ropean tour. 

"They walked into Glasgow [May 26], first 
day of the tour, and nobody had even heard the 
music," Wavra says. "They played to blank 
stares the first two songs, and by the third song 
hands started waving, and by the end of set, I 

wouldn't say it was on fire yet, but it was good." 

Wavra says the act sold £300 ($591) worth of 
merch for the first show and there were four 
people at the back gate when the band left the 
venue. "We went in the next day, we did £1,000 

($1,970) worth of merch, the place 

was on fire from the first song, 
and there were 50 people at the 
back gate," he says. "In 24 hours, 
the word had spread among the 
kids. The day before, they had ab- 

solutely no knowledge of who 
they were and had not heard the 
music. By the next day they had 
all gone on to MySpace and 
YouTube, they had memorized 
the words, and the place went crazy. It happened 
right in front of me. It was pretty trippy." 

Calling from London, Wavra says the Jonas 
Brothers buzz is at a fever pitch in the United 
Kingdom. "They're doing like five interviews 
a day. Everybody wants them," he says. "The 
radio stations are all coming down and the 
fans are just crazy for them." 

Having produced mega tours by the likes of 
Backstreet Boys and 'N Sync when they were 

selling out stadiums and arenas, Wavra is no 

stranger to pop explosions. "I've seen it exactly 

before, and that's why I'm onboard with this," 
he says. "The difference between this thing 
and the old one [is that] these guys are real mu- 

sicians. This is something we have lived for: 

somebody who can play every instrument, 
write the songs themselves and perform them 
live, not to tracks, and not have the songs writ- 

ten for them. This is Eddie, Alex and Wolf- 
gang [Van Halen]. This is a 20 -year band." 

The Jonas Brothers are booked by David 
Zedeck at Creative Artists Agency, another 
pop superstar veteran who has orchestrated 

tours by Backstreet Boys, 'N Sync, Britney 
Spears and Janet Jackson. 

The sibling trio returns to North America 
July 4 at the Molson Amphitheatre in Toronto. 

The threesome will play amphitheaters and 

arenas throughout the summer, and it will be 

doing some serious business. 

THE OTHER KIDS: Meanwhile, it's deja vu 

all over again for Brad Wavra as he helps or- 

chestrate the upcoming New Kids on the 
Block tour. Initial on -sales for the arena 
shows, which begin in September, went up a 

month ago and virtually sold out within min- 
utes, with more shows added for markets in- 

cluding Boston, Chicago and Toronto. 
"When they first came to me and said they 

could do double Bostons, Chicagos and Toron- 

tos, I said, 'Are you guys on 
glue ?' " Live Nation's senior VP 

of touring recalls. "Who does 
doubles nowadays? We didn't en- 

vision the possibility that rolling 
into doubles could really exist in 

today's environment, especially 
for a band that hadn't been 
around in 15 years." 

NKOTB will end up with just 
over 40 shows, and Wavra thinks 

he will see a similar sales pattern across the coun- 

try." As I said to some of my guys, 'If we sell out 

Cleveland, we're selling out everywhere,' " Wavra 

says, adding that at 7,400 on the on -sale, Cleve- 

land was looking good to go clean. "This is going 

to be the sleeper tour of the fall, and then it's 

going to go worldwide. It's off the hook." 
A pre -sale forecasted the buzz around the 

tour, but Wavra and the Live Nation camp were 

cautiously optimistic that the furor would con- 

tinue. When the general on -sales began, Wavra 

saw that the demographic is broader than orig- 

inal New Kids fans. 
"What I think you have are people who were 

New Kids fans back in the day, and for many 
of them this was the first concert they ever 
went to," he explains. "Then you have the 25- 

to 30- year -old girls that knew about the Nev., 

Kids but didn't get to go see them. They're the 

ones that are saying, 'I am so going to see the 
New Kids on the Block.' " 

Road Road 
RAY 

WADDELL 

For 24/7 touring news 

biz and analysis, see 
billboard.biz /touring. 
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TRUE ARCHIVAL STORAGE FOR 1,000 CD'S IN A 2'x2' SPACE 

Unlike cheap plastic sleeves, The Jewelsleeve is sturdily 

constructed from four layers of thick, virgin vinyl. Its solid, 

reinforced seams are welded on all sides for superior strength 

and durability. It's the only sleeve on the market that stores 

every part of the original CD without risk of damage, so you 

don't have to cut, fold, or discard the artwork to store your 

CD's. Advanced scratchless, anti -static, non -stick cushions 
protect both sides of the disk. Custom index labels provide 

generous room for information. When assembled, 
the disk, label, booklet, and the tray 
card! combine to 
make one strong, 
slim, CD archive. 

The Jewelsleeve is 

simply the best 
all -in -one sleeve 
available anywhere! 

Please visit us at: 
www.jewelsleeve.com 

or call Joe at 1- 800 -863 -3312 
and ask for free sample! 

19th Annual 

Areno Management Conference 

InterContinental Kansas City 
Kansas City, MO September 13 -16, 2008 

REGIETF R 
TODAY' 

AND SAVE WITH EARLY -BIRD 
NOW THRU July 14 

PROGRAM SNEAK PEAK: 
Customer Service Disaster - Averted! 
Ice Cream Social 
AEG Panel 
Golf Tournament 
What's going on with Ticketing Now? 
Town Halls 

For more info go to: 
www.iaam.org and click on 

AMC under Meetings 

International Association of Assembly Managers, Inc. LAMIn . org 
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DIGITAL BY ANTONY BRUNO 

MP3 INDUBITABLY 
Why A New Six -Channel Digital Music Format Won't Prevail 

C C 

heard of the Dvorak key- 
board? It's an alternative to the 
standard QWERTY keyboard 
that rearranges the keys so that 
typing on it is much quicker 
and more efficient. Yet few out- 
side of hardcore computer pro- 
grammers use it because 
replacing the existing QW- 
ERTY standard would be too 
costly and difficult. 

It's for exactly this reason 
that new digital music formats 
face an uphill battle replacing 
the tried -and -true MP3. 

The Motion Pictures Ex- 
perts Group, otherwise known 
as MPEG, will meet this 
month in Germany to con- 
sider making a new digital 
audio format called MT9 an 
international standard. Devel- 
oped by a South Korean com- 
pany called Audizen, the MT9 
format -commercially known 
as Music 2.0- splits an audio 
file into six different channels, 
such as vocals, guitar, bass and 
so on. Users playing the track 
can then raise or lower the vol- 
ume on the different channels 
like a producer on a mixing 
board, to the point of isolating 
a single item. 

According to the Korea Times, 
its inventors say the new format 
will replace M P3 as the standard 

DRY DOCK 
This is certainly a new one. 
While most multiroom speaker 
systems stream music from such In- 
ternet -based sources as Rhapsody or Pandora, the 
Eos system takes a decidedly more pedestrian ap- 
proach as an MP3 -player docking system. 

iPods, Zunes, satellite radios and even a home PC 
or stereo can be plugged into the base station, which 
then streams music up to 150 feet in 2.1 stereo to the 
amplified wireless speakers. Each speaker has its 
own volume control, integrated power and plug -and- 
play setup. 

The Eos bundle ships with one base station and one 
wireless speaker for $250. Additional wireless speak- 
ers are available for $130 each. - Antony Bruno 

for all digital music. They're 
dreaming, and here's why. 

From a technical perspective, 
replacing MP3 with a new dig- 
ital music standard would be 
rather easy. Digital retailers in 
a matter of months could re- 
fresh their entire database with 
music containing the new for- 
mat -just look at how quickly 
Napster and Wal -Mart switched 
from digital rights manage- 
ment to non -DRM formats. 

But to do so, these retailers 
would need their label partners 
to provide them with music en- 
coded in the new format, mean- 
ing all the major labels and the 
host of independents would 
need to one day agree to start 
using a new technology to sell 
their music. 

Then they would need 
audio manufacturers -most 
importantly Apple -to start 
making new products that 
supported the format and its 
capabilities. The average life 
span of today's M P3 player is 
about eight to 12 months, so 
it would take time to re -seed 
the market with new devices. 

And then there's the issue 
of uncertain licensing terms. 

The MP3 format is so wide- 
spread in part because it is 
cheap and easy to license. 
That's not always the case. 
The mobile industry several 
years ago developed and 
agreed upon a standard for 
mobile DRM, called OMA 2.0, 
but the administrator set such 
unworkable licensing rates 
and terms that no mobile 
phone manufacturer would 
agree to them. 

The fact is, implementing a 

new digital music format 
would require an unprece- 
dented level of cooperation 
among the labels, digital retail- 
ers and manufacturers to im- 
plement. Sure, it's possible to 
attempt a staged rollout . . . 

where only a computer can ac- 
cess the full features of the new 
format while portable devices 
slowly caught up, but that by 
default would make it far less 
interesting to the music fan. 

"The value proposition to the 
consumer is linked to the func- 
tionality," says Napster COO 
Christopher Allen, who over- 
saw the company's format 
change to M P3. "So if I can do 
something on my PC with a 

client player but I can't do it 
on the Web or my device, 

the value to the con- 
sumer of that format is 
not as exciting as if 
there were a whole 
ecosystem that could 

take advantage of the 
new format's capabilities." 

These issues have combined 
to thwart new music formats 
in the past. In 2001 Coding 
Technologies created the 
mp3 P RO format and licensed 
it through Thompson, which 
administers the original MP3 
technology. It featured an ad- 
vanced compression system 
that allowed encoded files to 
take up half the storage space 
ofa traditional MP3, with im- 
proved sound quality to boot. 
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However, only the Thomp- 
son -owned RCA made prod- 
ucts that used it, and as such 
failed to achieve any traction. 
Thompson eventually discon- 
tinued support for it. 

Thompson tried again in 
2005 with MP3 Surround, 
which as the name states added 
a surround -sound element to 
playback on compatible de- 
vices. This one was much less 
restrictive, working with any 
surround -sound device that 
also supported the original 
MP3 format. What's more, it 
was free to any company al- 
ready licensing the original 
MP3. However, it is hardly 
widespread and remains 
largely marginalized. 

Yet despite the difficulties, 
a new digital music format is 
exactly what the music indus- 
try needs to kick -start digital 
sales. The incumbent MP3 for- 
mat doesn't offer digital retail- 
ers enough of a differentiated 
product than what fans get just 
ripping their CD. The only 
benefit to buying an MP3 on- 
line is a slightly higher -qual- 
ity file, and that has not yet 
proven enough to lure cus- 
tomers away from the CD. 

But a new digital music for- 
mat that added lyrics or video 
to each song that could be dis- 
played on a portable device or 
computer while playing could 
change things, as would one 
that added advanced Pandora - 
like tagging features making it 
easier to build custom playlists. 

What the industry should do 
is determine what kind of fea- 
tures it wants from a new 
music format, and then push 
for a standard that meets that 
need, rather than trying to 
shoehorn some new cool tech- 
nology into the existing busi- 
ness model. 

For 24/7 digital news 
.biz and analysis, see 

billbOard.biz/digital. 

131TS &I3RIE S 
ISLANDS IN THE 
STREAM 
Aggregating streamed mu- 
sic from multiple Web sites 
rather than striking label 
content deals seems to be 
the model du jour, and 
Qbox is the latest to throw 
its hat into that ring. The 
beta service streams any 
music available on Bebo, 
MySpace and YouTube 
through its own search and 
organization tool. Users 
can save songs in playlists 
or in streamed "libraries," 
as well as view the saved 
songs of others. It also 
makes music recommenda- 
tions, and will soon add a 

browser toolbar that it 
claims will convert song ti- 
tles found online into fully 
streaming music links. 

NOTHING BUT NET 
As the Net Neutrality issue 
heats up on Capitol Hill, 
several acts have joined 
forces to voice support for 
an open Internet. The Fu- 
ture of Music Coalition and 
Thirsty Ear Recordings are 
issuing a compilation al- 
bum called "Rock the Net: 
Musicians for Net Neutral- 

ity" that includes tracks 
from Wilco, Bright Eyes, 
They Might Be Giants, 
Aimee Mann, Guster and 
others. It will be released 
July 29. 

MIRACLE GROWTH 
According to a new Price - 
Waterhouse Coopers Glo- 
bal Entertainment and 
Media report, the Asian 
music market is going to 
play an increasingly impor- 
tant role in the next few 
years. By 2011, the region 
will make up 33% of the 
global music market and 
40% of all digital music 
revenue, the report says. 
Not surprisingly, digital for- 
mats will drive the growth, 
with a 30% compound an- 
nual rate compared to a 9% 
decline annually in physi- 
cal sales. 

to- 

Rapper is on 
track to hit 
No.1 on the 
Billboard 200 
albums chart 
next week 
with his new 
album "Tha 
Carter Ill." 

She has sold a 
strong 3.1 
million digital 
downloads of 
the songs and 
remixes 
associated 
with her 
current 
"Blackout" 
album. 

YAHOO! IVIUSIC J2 N 
TOP 20 STREAMS Y008 

MARIAN CAREY 
Bye Bye ISLAND 

2 LEONA LEWIS 
eve SYCO:,I 

LIL WAYNE 
-Wpop CASH MONEY/UNIVERSAL 

RIHANNA 
Take A Bow DEF JAM 

5 MADONNA 
4 Minutes WARNER BROS. 

6 USHER 
Love In This Club LaFACE 

7 JORDIN SPARKS 
No Air JIVE 

8 MARIAH CAREY 
Tauch My Body ISLAND 

9 RAY J 
Sexy Can I KOCH 

10 RIHANNA 
Don't Stop The Mus o DEF JAM 

11 SARA BAREILLES 
Love Song EPIC 

12 TAYLOR SWIFT 
Our Song BIG MACHINE 

13 DANITY KANE 
Damaged BAD BOY 

14 MARIO 
Crying Out For Me J 

15 ALICIA KEYS 
No One J 

16 CHRIS BROWN 
Willi You JIVE 

17 SCARLETT JOHANSSON 
Faumg Down ATCO RHINO 

18 BRITNEY SPEARS 
Break The Ice JIVE 

19 ONEREPUBLIC 
Stop And Stare INTERSCOPE 

20 CARRIE UNDERWOOD 
Last Name ARISTA 

2.027.583 

1,737 261 

1,989,919 

1.581,526 

1,557.289 

1,504.515 

1,461,654 

1,441,202 

1,344,274 

1,009,976 

906,790 

850.281 

825.179 

727,531 

714.540 

685.185 

644.553 

622,970 

607,381 

597,518 

The top 20 audio and video streams (combined) for 
the four weeks ending June 6. 
Source: Yahoo! Music 
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BONJOUR, 
AMERICA 
From Apple Ads To Coachella, 
French Artists Find A U.S. Audience 

PARIS -Long considered nigh -impossible to 
export, a new wave of French music is finally 
breaking on U.S. shores. 

When French -Israeli pop singer Yael Naïm's 
"New Soul" (Atlantic) hit No. 7 on the Bill- 
board Hot 100 in February, it marked the high- 
est position for a French artist in 40 
years -and also indicated a new U.S. open- 
ness to music from France. 

Through touring, synch placements and In- 
ternet savvy, other French acts are hoping to 
swiftly follow Naïm's lead. 

This year's Coachella festival (April 25 -27) 
featured 14 French artist /DJs, including lead- 
ing names like Justice, Dimitri From Paris and 
DJ Mehdi. That compares favorably with eight 
acts appearing in 2007 -itself a sizable improve- 
ment on 2006, when Daft Punk was France's 
sole representative. 

"We can now much more easily find bookers 
[ for French acts] in the U.S. than before," Paris - 
based EMI France international development di- 
rector Laurence Muller says. 

A key role in exposing local talent to U.S. au- 
diences has been the New York -based arm of the 
French Music Export Office, funded jointly by 
France's government and music industry bod- 
ies. In 2006, it brought programmers from U.S. 
festivals -including Coachella -to meet French 
industry execs in Paris. 

At its Paris headquarters, executive manager 
Sophie Mercier notes that while the U.S. mar- 
ket remains hard to crack, "now French artists 
often tour there twice in the same year, which is 

something new." 
The taste for Gallic tal- 

ent comes some 10 years 
after the "French Touch" 
scene, spearheaded by 
electronica acts Daft 
Punk and Air, briefly 
drew global attention. 

Now, says promoter 
Donna Busch at Los An- 
geles -based Golden - 
voice, "in Los Angeles, 
there's this cool French 
electronic scene that's really exploding." Busch, 
who assists with booking at Coachella, adds: 
"There's a hot scene in Paris right now, we just 
... try and stay on top of what's the new thing." 

According to Mercier, during 2007, French 
artists performed more than 1,500 U.S. concerts, 
up from 980 in 2006, while 700 French album 
productions were released in the United States, 
up from 500. 

French recordings had a remarkable year in 
2005, Mercier recalls, with sales of almost 2.8 
million albums in the United States, thanks to 
a strong release schedule that included names 
like Daft Punk and Carla Bruni. Sales fell to a 
more typical 1.5 million units in 2006, but when 
the office's 2007 album sales are calculated, she 
expects it to have been "the year French presence 
in the U.S. skyrocketed." 

Mercier says those stats will reflect "unprece- 
dented media attention for French recordings, 
"partly fueled by major synch placements. 

Most notably, Naïm's U.S. breakthrough came 
after "New Soul" was featured in a TV ad for 
Apple's MacBook Air. Indeed, her French label 
Tot ou Tard says a U.S. release had not been 
planned until that campaign came about. 

France's other 2008 U.S. TV ad stars have 
included a pair of electro acts: the Because 
label's Justice with "Genesis" (Cadillac) and 
Boxson act Prototypes with "Je Ne Te Connais 
Pas" (Mitsubishi). 

While Mercier says synch placement is the Ex- 

port Office's next priority, Paris -based specialist 
Bonus Track has already notched several U.S. 
successes since its launch in 2003. 

"Bonus Track launched [because] we real- 
ized there was a lot of interest for French songs 
in the U.S., but France had a terrible reputa- 
tion for clearing rights," co- founder Stéphanie 
Giraud says. 

Bonus Track's proactive approach has resulted 
in U.S. placements for French acts including 

LA CRÈME DE LA CRÈME Four Of The Finest French Acts Gaining Momentum 

YAEL NAÏM 
From: Paris 
Current album: "Yael Naïm" (Atlantic, 
United States; Tout ou Tard, France) 
Nielsen SoundScan sales:86,000 
U.S. booking: Partisan Arts, California 

The Paris -born, Tel 

Aviv -raised singer/ 
songwriter has sold 
more than 200,000 
copies of herself-ti- 
tled second album 
in France, according 
to Tot ou Tard. After 
her track "New 
Soul" was chosen 
for a MacBook Air 

ad, which began airing in January, it 
peaked at No. 7 on the Billboard Hot 
100 in February; the album, featuring 
percussionist David Donatien (pic- 
tured with Naïm), hit No. 50 on the 
Billboard 200 in April. Naïm begins a 

seven -date North American tour June 
20 at Philadelphia's World Café Live. 
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MANU CHAO 
From: Paris /Barcelona 
Current album: "La Radiolina" (Na- 
cional, United States; Because, 
France) 
Nielsen SoundScan sales:48,000 
U.S. booking: Partisan Arts, California 
The French -born son of exiles from 
fascist Spain, Barcelona -based Chao 
won a 2008 Billboard Latin Music 
Award for Latin rock /alternative 
album of the year with "La Ra- 
diolina" and played a sold -out 
26 -date U.S. tour last sum- 
mer, following a Coachella 
appearance. The album 
peaked at No. 71 on the 
Billboard 200 in Septem- 
ber and topped the Top 
Latin Albums chart. Chao re- 
turns to play the Outside 
Lands Festival in San Fran- 
cisco Aug. 22 and Austin City 
Limits Sept. 26. 

JUSTICE 
From: Paris 

Current album:"*" aka "Cross" (Down- 
town Records, United States; Ed 
Banger, France) 
Nielsen SoundScan sales: 65,000 
U.S. booking: Windish Agency, Chicago 
Xavier de Rosnay and Gaspart Auge 
have become one of France's premier 
electro /dance acts since forming in 

2003. A triple 2008 Grammy 
Award nominee, Justice has 

remixed Britney Spears, Justin 
Timberlake and Franz Fer- 
dinand. The album "r" (aka 
"Cross ") debuted at No. 1 

on the Top Electronic Al- 
bums chart in July. Justice 
anchored the 18 -date 
branded MySpace Music 
tour in March and will play 
Colorado's Monolith Festi- 
val Sept. 14 then headline 
San Francisco's Treasure Is- 

land Music Festival Sept. 20. 

5- ICE' 

/rock outfit OTYPES 
rench acts targeting the U.S. ma' 

Tahiti 80 and Mellow, while Giraud was involved 
in drawing Apple's attention to Naïm. 

French labels also praise the power of the U.S. 
blogosphere when it comes to spreading the word 
about their acts. 

Tot ou Tard managing director Vincent Frere- 
beau recalls, "One day- before the synch place- 
ment with Apple -the blogger Perez Hilton 
posted a link to Yael Naïm's page. She received 
70,000 visits in 48 hours." 

While the strongest U.S. album sales for the 
current wave of French acts are for Naïm and 
Justice, there's still been some room for rock. 

Along with the success of French -born Latin 
alt- rocker Manu Chao, melodic rock act Phoenix's 
latest album, "It's Never Been Like That," has 
sold 34,000 copies on Astralwerks, while metal 
band Gojira played 40 U.S. shows during 2007, 
selling 24,000 copies of current album "From 
Mars to Sirius" (Prosthetic Records), according 
to Nielsen SoundScan. 

Phoenix is one of a growing 

YELLE 
From: Saint -Brieuc, Brittany 
Current album: "Pop -Up" (Caroline 
Records / Astralwerks, United States; 
Source /EMI, France) 
Nielsen SoundScan sales:11,000 
U.S. booking: Kork Agency, California 
Combining electro -pop with 
explicit lyrics, Yelle's debut 
album, "Pop -Up," has sold 
45,000 units domestically, 
according to EMI France. A 
September 2007 digital U.S. 

release was followed by a 

physical release April 1, which 
sent "Pop -Up" to No. 8 on Billboard's 
Top Electronic Albums chart. Yelle, who 
played Coachella and will tour again in 

October, "has succeeded by sheer force 
of personality and charm," Astral - 
werks /Caroline Music senior project 
manager Nick Clift says, "despite not 
singing a word in English." 

-Andre Paine, with additional 
reporting byAymeric Pichevin 

number of French acts -in- 
cluding Naïm -to embrace 
singing in English. "A good 
song will transcend lyrics," says 
Jim Powers, owner of Chicago - 
based label Minty Fresh, "but 
[singing in English] is a smart 
move to get more exposure, es- 
pecially on radio." 

Minty Fresh's roster includes 
Tahiti 80, whose frontman 
Xavier Boyer sings in Eng- 
lish, and electro -pop trio Pro- 
totypes, which occasionally 
features English lyrics. 

Looking forward, Frere- 
beau opines that Naïm's suc- 
cess "certainly opens doors 

for future opportunities" for 
French acts. Certainly, he sug- 
gests, it could dispel any 
inferiority complex his coun- 
trymen might have when con- 
sidering the U.S. market. 
"Now," he says, "we have no 
hang- ups." . -. 
Additional reporting by Andre 
Paine in London. 
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BY STEVE McCLURE 

A Passage To India 
Music Matters Moves Spotlight Away From China 

HONG KONG -International music compa- 
nies looking to expand into Asia should tar- 
get India, rather than China, according to ex- 

ecutives at the Music Matters conference. 
And attendees at the third annual confab 

June 3 -5 were urged not to delay by Peter Muk- 
erjea, Mumbai -based chairman of music en- 
tertainment channel INX Media, speaking dur- 
ing a panel discussion about the Indian market. 

"Get on a plane and get to India quickly," 
he said. "If you look at China and miss India, 
you're missing out." 

Many Asian execs agree, saying a key fac- 
tor in India's favor is the enormous poten- 
tial for growth of visual media in a country 
where Bollywood films play a crucial role in 

disseminating music. 
"Unlike other markets, the music industry 

is not stand -alone and is inextricably linked 
with films," says Mandar Thakur, Mumbai- 
based GM of digital content aggregator 
Soundbuzz India. "Hence 
it is part of a much larger 
ecosystem" 

Thakur notes that mo- 
bile penetration in India 
hit an estimated 250 mil- 
lion subscribers as of 
February and is projected 
to hit 500 million by the 
end of 2010, when broad- 
band Internet connec- 
tions should reach 20 mil- 
lion. Thakur adds that 
with at least six major na- 

tional carriers and further 
licenses being issued, 
new mobile technologies 
and applications find their way to consumers 
very rapidly. 

"The Indian market could offer better 
growth opportunities for foreign partners," 
says Atul Churamani, VP of A &R, publishing 
and new media at Mumbai -based label 
Saregama. "Our vast English- speaking pop- 
ulation could facilitate the growth of this in- 

dustry quicker than it might in China." 
Churamani says India's copyright 

system, based on British law, is an- 
other plus point for the region, 
although U2 manager Paul 
McGuinness, a keynote speaker 
at the event, said he still holds 
out hope for Chinese copyright 
enforcement. 

"Why shouldn't China lead the world 
in terms of enforcing intellectual prop- 
erty rights ?" he asked during a press 
briefing session. 

However, less optimism surrounded the 
talk of opportunities in China, which has tra- 
ditionally received plenty of attention at 
Music Matters and from the wider interna- 
tional business community. 

"There is no business model that works in 

China," Warner Music Asia Pacific executive 
VP Calvin Wong said during the "Markets 
That Matter: China -Breaking an Artist in the 

Middle Kingdom" panel. "I want to work with 
telcos and service providers. But if they don't 
give us more of a share, I can't work in China." 

However, many Western execs remain bull- 
ish about Chinese opportunities. 

"The economy is there, but it has 

shifted, "Linkin Park manager Rob McDer- 
mott said on the same panel. "The econom- 
ics are only going to come en masse. You 

need to co -brand the experience." 

MUSIC MATTERS IN BRIEF 
The conference got off to a rocking start 

with a performance on the main stage of the 
Grand Hyatt hotel's ballroom by unsigned Chi- 

nese "human beat -box" artists Gui Jing, Jing 
Xing and Jiang Ling Hu. But its amazing, high - 
energy performance nearly didn't happen - 
Music Matters president Jasper Donat said 
the act ran into trouble at the Hong Kong - 
China border and almost wasn't allowed in. 

Chinese 'human beat -box' artists, from left, 
JING XING, GUI JING and JIANG LING HU 

Event organizer Branded says atten- 
dance was up from last year, as the total 
number of delegates, including media, 
climbed 25% to 750, while the number of 
companies in attendance rose 28% to 320. 
Sponsorship revenue increased 40 %, with 
new sponsors including Sony Ericsson and 
Singapore Stadium. 

IFPI chairman /CEO John Kennedy got 
big laughs when he told the Music Mat- 

ters wrap -up session of his dream 
about what might be on the agenda 
at Music Matters 2009, prophesiz- 
ing a keynote speech from "Presi- 
dent Obama, calling for greater 

global respect for intellectual prop- 
erty." He also quipped than Steve Jobs 

would announce "an Apple subscription, 
launched with a major advertising campaign 
around Gloria Gaynor's new recording, 'I 

Will Subscribe.' " 

Attempting to read Jobs' mind was also 

a feature of McGuinness' keynote speech. 
The U2 manager updated his MIDEM call to 
arms for Internet service provider responsi- 
bility, but also predicted: "Apple will before 
long reveal a wireless iPod that connects to 
an iTunes 'all of the music, wherever you are' 
subscription service. I would like it to suc- 
ceed, if the content is fairly paid for." 

GLOBAL BY HAZEL DAVIS 

LANG LANG, left, and MISCHA MAISKY 
performing during a streamed 

concert from the 2007 Verbier Festival. 

Click Me Amadeus 
Classical Concerts Stream Video To Reach Fans 

MANCHESTER, England- Classical festivals 
and orchestras are looking to webcasting to ex- 

pand the genre's audience for live performances. 
Helping lead the way is Medici Arts, a Paris - 

based producer /distributor of performing arts 
recordings and videos. Last year, Medici collab- 
orated with Switzerland's prestigious Verbier 
Festival, named after the ski resort where it is 

held, to stream 30 concerts online at medici.tv. 
Such A -list artists as pianist Lang Lang and vi- 

olinists Joshua Bell and Sarah Chang were 
among the featured performers. 

Medici and Verbier are renewing their part- 
nership for this year's festival, which will be 
held July 18 -Aug. 3. The 2008 online program 
will feature streaming video of 32 concerts, in- 
cluding one live stream per day. Viewers will 

9 
The number of unique visitors who 
viewed streamed performances from 
the 2007 Verbier Festival. 

be able to watch the concerts for free for about 
two months after they are posted online. Since 
June 7, the Medici site has also made an archive 
of past concerts available for download pur- 
chase for between 5 and 9 ($8 -$12) each. 

"We have very good attendances and our 
major concerts always sell out very quickly, but 
there are plenty of people who can't get tickets," 
festival managing director Kim Gaynor says. 
"This enables audiences in 173 countries to 'at- 

tend' the festival." 
According to the fest's official report, 150,000 

visitors from 173 countries watched more than 
1 million video streams last year at medici.tv. 

Gaynor says the festival doesn't make any 
profit from the deal, adding that "it doesn't cost 
us anything either." She expects the model to 

shift to a pay -per -view format in the future. But 

for now, Gaynor is happy for the festival to be 
a pioneer in what she claims could be the fu- 

ture of the classical music concert business. 
"We have had a huge amount of [coverage] 

in the international music press on account of 

being the first festival to embrace such technol- 
ogy," she says. 

Hervé Boissière, director of Medici TV and 
head of new media and DVD for Medici Arts 
International, won't disclose the exact size of 
Medici s initial investment in webcasting, but 
says it is "in excess of 500,000 [$772,000]." 

Boissière says the idea is yet to make real 
money but he is confident it will pay off long- 
term. Medici says all rights -holder payment re- 

quirements are being met through a combination 
of individual agreements and French authors 
society SACEM. 

"We are the pioneers so we are taking a big 
risk," Boissière says, "but there is money to be 
made from direct sales, sponsors, subscriptions 
and advertising, all of which we are investigat- 
ing at the moment." 

Medici has also broadcast a Berlin Philhar- 
monic concert in Moscow and the New York 

Philharmonic's widely publicized concert in 
Pyongyang, North Korea, in February. 

New York Philharmonic director of new 
media Vince Ford says the technology is a great 
way to reach new audiences. 

"It removes the mystery in terms of getting 
access to classical music," he says. "It's like any 
new product; you don't know what you don't 
know, so it's much easier to try online." 

Ford says the New York Philharmonic is still 
working on its own webcasting business model, 
with pay -per -view, subscription and advertising - 
funded models all under consideration. 

And, with classical concerts proving a big 
draw in the cinecasting business (Billboard, 
April 19), others are also investigating the pos- 
sibilities offered by the Web. The Royal Con - 
certgebouw Orchestra of Amsterdam has live 

streaming of selected concerts on its Web site 
while Dutch classical music Web site mon- 
teverdi.tv has also showcased live concerts. 

Classical insiders believe webcasting works 
particularly well for their genre. 

"Classical musicians tend not to go on world 
tours in the same way as rock musicians," Gaynor 
says. "And the experience ofbeing at a rock con- 

cert is very different from dassical music. So this 
is a great way, if nothing else, of getting people 
listening and watching again." 
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Winding Down 
Handleman 
What To Expect From The Rackjobber's Liquidation 

The industry may not harbor the same 
sentimental feelings for Handleman Co. 

as it did for Tower Records, but the news 
that the rackjobber is exiting the music 
business and probably being liquidated 
is just as momentous as the demise of 
the now- defunct retailer. At the same 
time, Handleman's expected liquidation 
probably won't be the financial disaster 
that Tower's closing turned out to be. 

On June 2, Handleman announced it 
was selling inventory and other assets re- 

lated to its U.S. Wal -Mart business to An- 
derson Merchandisers and that it had also 

agreed to sell or transition its Canadian 
operation to Anderson. The company 
tried to portray the move as marking its 

exit from the North American music busi- 
ness. But in an interview, Handleman CEO 

Al Koch said the plan is to sell off the com- 
pany's various assets and liquidate. 

Founded in 1934, Han- 

dleman is downright an- 

cient in the context of the 
music industry. Depending 
on who you listen to, it got 
its start as a drug wholesaler 

or a condom distributor that 
replenished dispensing ma- 

chines in bar restrooms. 
Either way, it's got his- 

tory. In 1958, the company 
was still called Handleman Drugs, even 
though it began selling music to accounts 
in 1953. A decade after getting into music, 

it went public. During the next 20 years, 
it diversified, adding books and maga- 
zines in 1975, home computer software in 

1983 and video in 1985. 

But in 1998, Handleman decided to con- 
centrate on music and jettisoned all its other 
product lines, even as it slashed its account 
base from more than 100 to just nine chains. 

While that strategy proved successful 
short-term, it ultimately proved to be a dis- 
aster as music sales peaked in 2000. 

By 2003, Handleman was thinking di- 
versification again when it tried to buy 
Baker & Taylor, but shareholders shot 
down the deal. In 2005 it bought REPs, a 

merchandising sales force, and video - 
game wholesaler Crave. But those moves 
were too little too late. 

Then came a $53.7 million loss for the 
fiscal year ended April 30, 2007; a $31 mil- 
lion loss in the first nine months of the cur- 
rent fiscal year; and a credit crunch from 
suppliers and the banks. It all proved too 
much for the Handleman board, which de- 
cided to pull the plug and wind down op- 
erations while the company is still capable 
of returning some capital to shareholders. 

"It's another chapter in the industry's 
history closing," Redeye co -owner Tor 
Hansen says. "It's sad." 

But the wind -down of Handleman isn't 
likely to be as ugly as the closing of Tower 
Records was. In fact, not only will all sup- 
pliers get paid, but the company expects 

to have money left over to cover em- 
ployee severance costs and distribute 
cash to shareholders. 

The company should soon release its 

year -end numbers, and if its balance 
sheet is similar to what it was at the end 
of the nine -month period when receiv- 
ables exceeded payables by $30 million, 
Handleman could pay vendors from re- 

ceivables alone. 
But that scenario is unlikely, consid- 

ering Handleman also had $116 million 
in inventory at that time. While Handle- 
man tries to manage down inventory as 

it waits for Sears /Kmart, Shopko, Pam - 

ida and Best Buy to find replacement 
suppliers, vendors will likely be paid in 

a combination of cash and returns, but 
paid they will be. Koch denies there's 
any chance that the liquidation will turn 
into a Chapter 7 or Chapter 11 bank- 

ruptcy filing. 
The U.S. portion of the 

Wal -Mart deal could real- 
ize Handleman as much as 

$34.3 million, including up 
to $21.5 million for inven- 
tory, $3.6 million for retail 
display fixtures and an- 
other $5.2 million for pick, 
pack and ship costs; ware- 
housing costs; billing; man- 

agement; and transition costs incurred 
by Handleman in connection with the 
closing. Handleman could receive another 
$4 million if it identifies, sells or transi- 
tions to Anderson any other business that 
adds value to the U.S. music transaction. 
Meanwhile, terms of the Canadian deal 
have not yet been disclosed. 

Handleman is required to use 75% of 
the cash it receives from the Wal -Mart deal 
to pay down bank debt. At last count, it 
owed $63.3 million to Silver Point Finance, 

which is secured by the company's assets. 

In order to fund that plan, Koch says the 
company will continue to shop its Crave 
and REPs, as well as other assets. 

Finally, the wind -down is expected 
to exact a heavy people toll. The com- 
pany employs about 2,300. According 
to a regulatory filing, about 240 em- 
ployees could become part of Ander- 
son in the States. The Canadian opera- 
tion employs 236, most of whom are 
also expected to be hired by Anderson. 
But 265 employees who work at head- 
quarters will likely be laid off in the next 
few weeks. 

Likewise, expect layoffs at the labels 
due to Handleman's demise. At the 
major level, the distribution compa- 
nies each serviced the account with a 

team of employees. A number of indie 
labels have reps dedicated to those 
accounts too. - 
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EMIBackOnTop 
Sony /ATV Surges To No. 2, 
Trailed By Universal, 
Warner /Chappell 

U.S. radio airplay for first- quarter 2008 lands EMI 
Music Publishing back on top of the quarterly pub- 
lisher market share chart for the first time since Uni- 
versal Music Publishing Group took 
the lead in early 2007. But the more 
dramatic shift is Sony /ATV Music Pub- 
lishing surging to the No. 2 slot for the 
first time -and behind by only 0.01% 
of the market. 

With the two publishers splitting 
the largest market shares, EMI's cur- 
rent 2L39% is just shy of Universal's 
three previous highs, which ranged 
from 23.28% to 23.51 %. Still, EMI 
beat three of its five previous No. 1 

shares, which peaked at 23.36% when the Publisher 
Airplay chart first launched in Q1 2006. 

Among the top 100 songs tracked by Nielsen BDS 
for this chart are EMI shares in Chris Brown's "With 
You," Alicia Keys' "No One," Fergie's "Clumsy," Ri- 
hanna's "Don't Stop the Music," Three Days Grace's 
"Never Too Late" and Brad Paisley's "Letter to Me." 

The Sony /ATV surge marks the greatest single - 
quarter leap since the chart's inception. The pub- 
lisher added 5.77 points to land at No. 2 with 21.38% 
of the market. The publisher has been growing 
steadily since hitting a low of 7.54% when it came 
in at No. 5 in Q1 2007. It jumped to 13.08% the fol- 
lowing quarter after its acquisition of Famous Music. 

Sony /ATV boosted its position with songs like 
Flo Rida's "Low" featuring T -Pain, Timbaland's 
"Apologize" featuring OneRepublic, Sara Bareilles' 
"Love Song," Colbie Caillat's "Bubbly" and Tay- 
lor Swift's "Teardrops on My Guitar." The publisher 
shared rights with EMI in "With You" and "Don't 
Stop the Music." 

Universal is now No. 3 with a 17.77% share. Its 
piece of the market is still significantly greater than 
its 11.5% share in Q1 2007 before its acquisition of 
BMG Music Publishing. While the cur- 
rent share is slightly less than the Q1 
2007 combined Universal -BMG share, 
it does beat all previous combined 
shares of the two companies. 

Universal songs included "Low," 
"No One," Linkin Park's "Shadow of 
the Day," Sean Kingston's "Take You 
There," Brown's "Kiss Kiss" featuring 
T -Pain and J. Holiday's "Suffocate." 

Warner /Chappell Music 
came in at No. 4 with a 

10.17% share, its lowest 
since the chart's incep- 
tion. The publisher re- 
mained at No. 2 from Q1 
2006 through Q2 2007, 
dropping to No. 3 in Q2 
2007. It recaptured the 
No. 2 spot the following 
quarter. But since reach- 
ing its all -time high of 
17.56% in Q3 last year, the 
publisher's share has been 
steadily dropping. 

The publisher's top songs 
this quarter include "Don't Stop 
the Music," "Never Too Late," 
Buckcherry's "Sorry," Mariah 
Carey's "Touch My Body" and 

Webbie, Lil' Phat & Lil Boosie's "Independent." 
S1 Songs /America breaks into the top five for the 

second consecutive quarter. Its share increased to 
3.09% from last quarter's 2.72 %. The publisher first 
hit the chart at No. 9 in Q3 2007 with 1.35 %. Songs 
on the list include Finger Eleven's "Paralyzer," 
Rascal Flatts' "Winner at a Losing Game" and 

Seether's "Fake It." 
Peermusic makes the chart for the 

first time. The publisher lands at No. 6 

with 2.51 %. Its songs include "Suffo- 
cate," "Touch My Body" and the - 
Dream's "Falsetto." 

Bug Music /Windswept Holdings is 
back on the chart after slipping off for 
the first time last quarter. The publisher 
comes in at No. 7 with 2.06% share. Its 
hits include shares in Carrie Under - 
wood's "All- American Girl," Trace Ad- 

kins' "You're Gonna Miss This" and Foo Fighters' 
"Long Road to Ruin." 

Chrysalis Music Group makes the chart for the 

Publis 
The 
hers 

Place 
SUSAN 

BUTLER 

AIRPLAY CHART 
RANN PUBLISHERNANE KSIEHSHARE 

1. EMI MUSIC PUBLISHING GROUP 

_2. SONY /ATV MUSIC PUBLISHING 

3. UNIVERSAL MUSIC PUBLISHING GROUP 

4. WARNER/CHAPPELL MUSIC 

5. S1SONGS /AMERICA 

6. PEERMUSIC 

7. BUG MUSIC /WINDSWEPT HOLDINGS 

8. CHRYSALIS MUSIC GROUP 

9. KOBALT MUSIC GROUP 

10. CHERRY LANE MUSIC PUBLISHING 

21.39% 

21.38% 

17.77% 

10.17% 

3.09% 

2.51% 

2.06% 

1.99% 

1.78% 

1.25% 

Percentage calculations based upon the overall top 100 detecting songs from 1.551 
U.S radio stations electronically monitored by Nielsen BDS 24 hours a day. seven 
days a week during the penod Jan. 1. 2008, to March 31. 2008. Publisher information 
for musical works has been identified by the Harry Foe Agency A "publisher" is 
defined as an administrator, copyright owner and /or controlling party. 

third time. At No. 8 with 1.99 %, the publisher beats 
its previous shares of 1.01% (No. 9) in Q1 2007 and 
1.67% (No. 10) in Q3 2006. The publisher holds in- 
terest in songs like "With You" and Trey Songz' 
"Can't Help but Wait." 

Kobalt Music Group stays on the chart for the 
fourth consecutive quarter, but falls to No. 9 with 
a 1.78% share. The company continues slipping 
from its all -time high of 2.13% when it first en- 

tered the chart at No. 6 in Q2 2007. Songs with 
a Kobalt interest include Pink's "Who 

Knew" and OneRepublic's "Stop 
and Stare." 

Cherry Lane Music Publish- 
ing rounds out the top 10 at 

1.25% -just as the Songwrit- 
ers Hall of Fame is honor- 
ing its founder /owner Milt 
Okun this month (see 
stories, pages 31 and 45). 
The share is shy of its 
1.41% last quarter when 
the publisher first en- 
tered the chart. The pub- 
lisher holds interests in 
Fergie's "Clumsy" and 
"Big Girls Don't Cry," 
as well as Kanye 
West's "Good Life" 

featuring T -Pain. ' 
For 24/7 publishing 

1Z news and analysis, see 
billboard.biz/publishing. 
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ARTIS1 Ne Yo 
FILMMAKE"s 

When he couldn't keep quiet 
about his distaste for the Iraq War 
any longer, this rock legend 
channeled his anger into a 
controversial album, tour and film. 

In the spring of 2006, Neil Young was just a year removed from a near -fatal aneurysm when 

he became so enraged with the war in Iraq that he quickly wrote, recorded and released 

the protest album "Living With War." Not two months after its release, Crosby, Stills, 

Nash & Young launched their Freedom of Speech tour, during which unwitting fans ex- 

pecting the band's sweeter side were greeted instead with its serrated edge. During a 

three -hour -plus concert, the band played nearly all of "Living With War" and many of the 

political anthems on which its legend was built, like "Ohio," "Military Madness" and "Find 
the Cost of Freedom." Despite CSN &Y's anti -establishment roots, the move angered 
some fans, while inspiring others. The forthcoming documentary "CSNY: Déjà Vu" charts 

that friction, portraying fans who saluted the group's efforts and those who felt be- 

trayed by them, while also introducing viewers to Iraqi War vets who are now protest- 
ing the war as musicians, politicians and social workers. Directed by Young and due in 

theaters July 25, the film blends concert and behind -the -scenes footage with short news 

features created by CNN correspondent Mike Cerre. 

One of the film's most power- 
ful scenes shows Atlanta fans 
angrily filing out of the venue, 
not before telling you to go to 
hell, and that's putting it kindly. 
When you look back on the 
tour, are there faces and mid- 
dle fingers in particular that 
stick out? 
I remember some faces. There's 
one guy I remember for sure, and 
he's not in the movie. This was a 

harrowing experience at times, and 
it's not an experience that I would 
like to repeat. I think it was a one - 
off. I think if I did this kind of thing 
for the rest of my life, I'd become 
like CNN and I don't really respect 
that very much. It's like the same 
thing on a loop. I don't see the need 
for that. I like to be a full -length 
program, not a repeating segment. 

Besides Atlanta, I know the re- 
action in Orange County [Calif.] 
was particularly bad, and even 
spurred fights. Did the negative 
reactions cause you to second - 
guess yourself at all? 
There was never any sense of giv- 

ing up or anything. We went from 
July 4 to Sept. 10 on the tour, and 
I remember feeling glad that we 
weren't playing on Sept. 11. There 
were moments throughout it 
where you just shook your head 
and said, "God, what are we 
doing ?" But the songs were there, 
the feeling was there, the audience 
was there, and we were doing it. 

Crosby, Stills & Nash play to a 

different crowd than you do as 

a solo artist. You must have also 
been aware of the fact that 
there was less preaching to the 
choir going on than there would 
have been on your own tour. 
I guess so, 'cause they've been 
pretty mellow for a long time. But 
if you look at the roots, if you look 
at the original music -"For What 
It's Worth," "Ohio," "Military Mad- 

ness," "Long Time Gone," "Déjà 
Vu" and all these songs that were 
written back then -"Immigration 
Man," "Teach Your Children" -all 
that stuff is rooted in the same 
message as this. It's just a differ- 
ent time. Of course, between then 
and now, they've been singing 
about things they've believed in, 
and a lot of love songs, a lot of 
songs that people enjoy, so it could 
become kind of like date night, 
going to see them. 

But I put out "Living With War," 
it had "Let's Impeach the Presi- 
dent" on it, and it was on all the 
networks, and so [the audience 
members] had to know something 
about it. We called the tour the 
Freedom of Speech tour. And we 
went out and did these songs. They 
had to know something was hap- 
pening. So there's still an element 
of surprise, and you saw that in At- 

lanta, but a lot of people knew what 
was going on. 

But those guys [Crosby, Stills & 

Nash] were into it 100 %. Stephen 
[Stills] does not like people to not 
like him, and I respect him for that. 
He's a very sensitive guy. He kept 
saying, "Well, it's like a political 
cartoon, you have to see it as that," 

and he was al- 
ways trying to 
soften the blow 
a little, and that's 
the way he is, 
and that's cool. But I think he was 
with us, and he believed in what 
we were doing, or he wouldn't have 
been there. And [David] Crosby and 
[Graham] Nash were right there 
from the beginning, because they 
don't care so much how the reac- 
tion's gonna be. 

Inset, frone lef 

As the film's director, did you 
draft an outline and say to your- 
self, "I want to get X, Y and Z 

in this film. I want these peo- 
ple in the film "? 
No. I met Mike Cerre, who was a 

[CNN] correspondent who had 
been to Iraq and Afghanistan five 

times. I said, "Embed in this tour 
and do what you do- travel in one 
of the buses, come with us every- 
where and do whatever you want 
to do, and cut together 10 episodes, 
like you were cutting together 
episodes for CNN or MSNBC, and 
give 'em to me, and that's it. I'm 
gonna do whatever I want with 
them. You do what you do, give 'em 
to me, and I'll do what I do." That 
was my direction. 

What do you hope to gain from 
the release of the film? 
Discussion. Debate. Open fo- 
rums. And it does do that to peo- 
ple. You'll see what happens when 
this film comes out on the Inter- 
net-you'll see people talking. It'll 
be interesting. It'll open up a 

t: STILLS. YOUNG, NASH and CROSBY 

I saw 
families 
fighting 
within 
the 
families, 
the kids 
wanting 
tostay- 
and the 
parents 
oing, 

e've got 
to et out 
of here. 
This is 
no good.' 

thing, and that's what it 

does. That's what the 
music did. That's what 
happened in the audi- 
ences. I saw families 

fighting within the families, the 
kids wanting to stay, and the par- 
ents going, "No, we've got to get 
out of here. This is no good." The 
parents dragging the kid out, and 
the kid looking back. And we're 
not talking a 10- year -old here. 
We're talking college kids being 
driven out by just straight -laced 
fathers, the classic father image, 
of strength. Not much compas- 
sion, but a lot of strength. 

Since the '06 tour, you've been 
working on your "Archives" 
project. Are you leaving poli- 
tics alone for the moment? 
I'm not really focused on music 
right now, as far as new music. I 

have a couple songs in the back 
of my head, and if they come to 

the front of my head, I'll write 
'em. But as far as my life goes, 
I'm totally focused on eliminat- 
ing roadside refueling, with a big 
car, not some little rinky -dinky 
thing that you can't get in. An 

American car that doesn't need 
oil, that doesn't need gasoline, 
that doesn't pollute and doesn't 
need gas stations. That's what I 

would like to make. We can elim- 
inate roadside refueling and we 
can change the world. That's big- 

ger than a song. 

For an expanded version 
.COm of this interview, visit 

billboard.com. 
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"Look at him!" shrieks the 11- year -old girl in the 
shocking pink tutu and stripy tights, as Joe 
Jonas executes a Marty McFly knee slide across 
London's 02 Arena stage. "He's well lush." 

For British tweens right now, "well lush" (rough trans- 
lation: "My, what an attractive young man ") is perhaps 
the ultimate compliment. Trouble is, at a time when 
much of the old British pop infrastructure ( "Top of the 
Pops," Saturday morning kids' TV, Smash Hits maga- 
zine) has been axed, there's been a distinct lack of pop 
hunks upon whom to bestow the epithet. Which is why 
much ofAvril Lavigne's crowd of 20,000 -odd primped - 
up "punk" princesses are reacting to the opening band 
like they've just taken hormones. 

Homemade banners flutter in the front rows and 
deafening high -pitched squeals fill the arena every time 
Nick, Joe or Kevin Jonas venture anywhere near the 
front of the enormous stage. 

"Mum, I need the toilet," Miss Tutu and Tights' kid 
sister demands. 

"You'll have to wait," Mum snaps, with a scary glint 
in her eye. "I'm enjoying this." 

And when you've got the Mums hooked, you're re- 
ally in business. 

"It really is a little frightening," Hollywood Records 
GM Abbey Konowitch says. "We've seen them in shows 
where they shouldn't be this good yet, where they 
shouldn't be this big yet." 

But they are. And Disney is responding. 
All the cogs of one of the world's biggest entertain- 

ment companies are operating to inundate the pop cul- 
ture scene with the Jonas Brothers' music and image. 
A multimedia attack plan has been sketched out for the 
next eight months -including everything from a new 
album to a TV movie to an international touring sched- 
ule to a theatrical -release 3 -D film. 

It's something of a 360 deal writ large, with Team 
Jonas under a separate contract with each Disney entity: 
a traditional label deal with Hollywood, and then addi- 
tional contracts with the TV, theatrical and publishing 
divisions. "The great thing about Disney is we have re- 
lationships with each of those [divisions], and they have 
relationships with each other," says Kevin Jonas Sr., the 
act's father and manager. "In every single case we found 

people that are open to the boys, recognize their talent 
and found a way to communicate with the other depart- 
ments to give the boys the best opportunity." 

The Year of Jonas has already begun: The Disney Chan- 
nel is currently running a 16- episode shortform reality 
series titled "Jonas Brothers: Living the Dream" that gives 
a glimpse of life on the road. But the promotional ma- 
chine hits top gear June 20, when the Disney Channel 
debuts TV movie "Camp Rock," starring the Jonas Broth- 
ers and featuring a breakout performance by another 
Disney talent, Demi Lovato (see story, page 27). 

But Disney isn't just debuting the rock romance on 
its cable platform. During the first weekend, the movie 
also will air on ABC, ABC Family and disney.com. (As 

a teaser, the soundtrack premiered June 14 on Radio 
Disney.) The movie will be piped into Disney theme 
parks, resorts and cruise ships. Finally, "Camp Rock" 
will debut internationally throughout the summer. 

"It's what we do," Disney Channel Worldwide presi- 
dent Gary Marsh says. "For many companies, synergy is 
a dirty word. For us, it's really about creating opportuni- 
ties for the talent and for the properties we're creating." 

While the full "Camp Rock" soundtrack -and an ex- 

panded edition with a behind- the -scenes DVD -will 
be released June 17, a single CD teaser for the grand - 
finale song, "We Rock," already is gaining traction 
through its exclusive release at Target. Containing the 
song, a preview of the movie, a ringtone and a poster, 
the disc retailed for $3.99 and sold 11,000 copies its first 
week of release. 

Walt Disney Records senior VP /GM Jim Weatherson 
says the CD single also contained an optional poll that 
purchasers could take on their computer. The results 
were surprising: More consumers between the ages of 
16 and 18 bought the disc than Disney anticipated. 

It's this older crowd -no doubt driving their little 
sisters -that are expected to throng to the Jonas Broth- 
ers' 48 -date Burnin' Up tour through North America 
this summer. Live Nation signed the band in January 
to a two -year, multimillion -dollar worldwide touring 

deal, and Live Nation VP of touring Brad Wavra says 
that based on the current pace of sales, the amphithe- 
ater /arena trek will be entirely sold out. (Two nights at 
New York's Madison Square Garden in August have al- 
ready gone clean.) 

"We're averaging well into the 12,000 -14,000 [range 
of tickets per night] right now, and this is before we see 
the debut of 'Camp Rock' and prior to the album release 
on Aug. 12," he says. 

Amid all this, the Jonas Brothers are preparing a new 
album. The group was famously dropped by Columbia 
in 2007 after its 2006 debut, "It's About Time," sold just 
65,000 copies in the United States, according to Nielsen 
SoundScan. (A Columbia representative didn't respond 
to a request to discuss the band's tenure at the label.) 

But the act's self-titled 2007 Hollywood Records debut 
was a left -field smash, connecting with the younger de- 
mographic to the tune of 1.3 million copies sold (see 
chart, page 26). On the upcoming "A Little Bit Longer," 
the band wrote its own music, under the guidance of 
Hollywood VP ofA &R Jon Lind and producer John Fields. 

The first four tracks being eyed as singles definitely 
show a progression for the band. "I think we grew up 
on the road a little bit," Joe Jonas says. "It's not like we 
were immature and now we're changing our sound or 
anything like that, but we're getting older and I think 
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THE JONAS BROTHERS "Jonas Brothers " (2007) 
TOTAL Jonas Brothers franchise sales (on Hollywood Records) 

HANNAH MONTANA SOUNDTRACK, "Hannah Montana "' (2006) 
MILEY CYRUS, "Hannah Montana 2 (Soundtrack): Meet Miley Cyrus" (2007) 

VARIOUS ARTISTS, "Disney's Karaoke Series: Hannah Montana" (2007) 
HANNAH MONTANA, "Hannah Montana 2: Non -Stop Dance Party" (2008) 

MILEY CYRUS, "Hannah Montana /Miley Cyrus: The Best of Both Worlds Concert" (2008) 
TOTAL "Hannah Montana" franchise sales 

, "High School Musical" (2006) 
"Disney's Karaoke Series: High School Musical" (2006) 

, "High School Musical: The Concert" (2007) 
, "High School Musical Hits Collection" (2007) 

"High School Musical 2" (2007) 
, "High School Musical 2: Non -Stop Dance Party" (2007) 
"Disney's Karaoke Series: High School Musical 2" (2007) 

"High School Musical Hits: Remixed" (2007) 
"High School Musical: Be Mine (EP)" (2008) 

"High School Musical" franchise sales 

THE CHEETAH GIRLS SOUNDTRACK, "The Cheetah Girls (EP)" (2003) 
SOUNDTRACK, "The Cheetah Girls: Special Edition" (2004) 

VARIOUS ARTISTS, "Disney's Karaoke Series: Cheetah Girls" (2004) 
THE CHEETAH GIRLS, "Cheetah -licious Christmas" (2005) 

SOUNDTRACK, "The Cheetah Girls 2 "' (2006) 
VARIOUS ARTISTS, "Disney's Karaoke Series: Cheetah Girls 2" (2006) 

THE CHEETAH GIRLS, "The Cheetah Girls In Concert: The Party's Just Begun Tour" (2007) 
THE CHEETAH GIRLS, "TCG" (2007) 

TOTAL "Cheetah Girls" franchise sales 
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"The excitement about our relationship with Disney Channel is being able to put the Hollywood Records talent into their program- 
ming," Hollywood Records GM Abbey Konowitch says. It's the strategy Disney employed to introduce the Jonas Brothers to the greater 
'tween world: They made their first substantial Disney Channel appearance in August 2007 as guest stars on Miley Cyrus' "Hannah 
Montana" -but not just any regular episode of "Hannah Montana " -it was the one following the debut of "High School Musical 2," 
which generated the highest ratings for a telecast in cable TV history with 10.7 million viewers. So what kind of impact does that built - 
in TV exposure have on sales? Here, Billboard looks at the sales of recent crossover acts from the Disney family. 
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we've learned more from life in the last couple of years." 

While the catchy power pop hooks remain, the Jonas 

Brothers show some daring with their songwriting and 

musicianship. Catchy lead single "Burnin' Up" is rem- 

iniscent of Maroon 5 and Justin Timberlake. It's des- 

tined to be a crowd pleaser -it's no coincidence that 
the upcoming tour takes its name from the track. 

The next single, "Love Bug," is a complete departure 
for the band. Stripped down at the beginning -and fea- 

turing an interlude with the sound of Joe tap- dancing- 
it builds to a traditional, catchy pop ending. 

"We think that the group will be big enough that we 

can get radio to react to it instantly, instead of being 
frightened to death," Hollywood Records president Bob 

Cavallo says. 
Scheduled third for release is "Shelf," which has gui- 

tar- driven undertones much like early Weezer. Finally, 

there's "A Little Bit Longer," a ballad written by Nick 

Jonas out of fear and frustration when he was diagnosed 

three years ago with Type 1 diabetes. 
"Pretty much we were writing all these songs when 

we were on tour, and we didn't have time to go into a 

studio and record," Joe says. "There's a lot of time when 

you're on the tour bus where there's a lot of waiting 
around. We have like four hours in each day where we 

could really do something." 
Thus, the majority of the album was written and 

recorded on a tour bus retrofitted as a recording studio. 
Sponsored by Gibson Guitars, the vehicle shuttled the 

trio around during its Look Me in the Eyes tour last year. 

It's additional proof of the Jonas Brothers' ability to mul- 

titask- something that will again come in handy on 
the Burning' Up tour, which will be filmed for a movie 

that will be released in theaters in 2009. 

Modeled after the hugely successful "Hannah Mon- 

tana /Miley Cyrus Best of Both Worlds Concert Tour" 

film -which earned $65.2 million at the box office, mak- 

ing it the highest -grossing concert film of all time, and 
featured a guest appearance by the Jonas Brothers -the 
band's own movie also will be shot in 3 -D and feature be- 

hind- the -scenes interstitial segments with the brothers. 
Art Repola produced the "Hannah Montana" theatri- 

cal release and is onboard again with director Bruce 

Hendricks for the Jonas Brothers feature. The movie 
will be filmed during the July 13 -14 concerts at the 
Honda Center in Anaheim, Calif., and the day- in -the- 

life features will be shot during the tour, Repola says. 

"We're going to be in rehearsals before the tour opens, 

watching and picking our camera angles based on the 

show and the choreography," he says. "We're really ex- 

cited about shooting these guys in 3 -D -they play an 

amazing show with a lot of physical stunts." 
When the tour and film are complete, the Jonas Broth- 

ers will settle down in Los Angeles to work on a scripted 

TV series -tentatively titled "J.O.N.A.S. " -that will fea- 

The Jonas Brothers 
(above in a performance 
clip from the 
appropriately named 
Disney reality series 
'Living the Dream') are 
headlining arenas and 
amphitheaters in North 
America this summer. 

Not long ago, 15-year-old Demi Lovato was sitting in a conference room on 

Disney's Burbank, Calif., lot with a dozen high -powered executives from across 

the conglomerate's divisions. 

She had submitted an audition tape, and the assembled bosses wanted 

to talk to her about auditioning for a few upcoming TV pilots. Disney Chan- 

nel Worldwide president of entertainment Gary Marsh asked on a whim: "I 

know you sing -would you mind sharing something with us ?" 

"They kind of put me on the spot," Lovato recalls. "I don't mind it. When 

people put me on the spot, it's kind of like, 'Hey, I'm not going to get nervous. 

I'm just going to do what I do.' So I did what I did." 

What she did was belt out a spot -on rendition of Christina Aguilera's "Ain't 

No Other Man." And, with that, she had the lead in the Disney Channel's sum- 

mer movie "Camp Rock." 
"Our jaws just dropped," Hollywood Records senior VP /GM Bob Cavallo says. Lovato signed a record 

deal, and her first album will drop later this year. 

Lovato's sweet show of vocal prowess as Cinderella- with -a- guitar in "Camp Rock" also led to another pro- 

fessional milestone: Now she's teaming up with her co -stars in the movie, the Jonas Brothers, on the music side 

of her career. Not only will she open for the siblings on their Burnin' Up tour this summer, but Lovato enlisted 

them in crafting her pop sound for her upcoming album, due in November, by co- producing and co- writing. 

"I'm more of a writer whose stuff wouldn't make it on a Disney album," she says, laughing. "It's too dark. My 

mom's like, 'Oh my gosh, go to therapy.' So I came to [the Jonas Brothers] like, `Ummmm ... I need help writ- 

ing catchy stuff just because, well, my target audience isn't metal music: " 

Don't rule it out just yet, Demi -if there is a sequel, "Camp Heavy Metal" does have a nice ring to it. -AD 

ture the brothers as world -beating rock stars who also 

go to high school. 
"What I learned from spending some time with them 

during 'Camp Rock' and during the shortform series 
is to let the Jonas Brothers be the Jonas Brothers," Marsh 

says. "To me, their appeal is their authenticity." 
All of this, of course, is targeted at teenage girls, and 

with that comes the merch targeting teenage girls' wal- 

lets. A cavalcade of Jonas Brothers ephemera already is 

available online and from big -box stores like Wal -Mart: 

earrings emblazoned with the name of your favorite 

Jonas, tour lanyards, Jonas Brothers- branded glow sticks, 

sweatpants and even a shirt dedicated to the youngest 
brother, 7- year -old Frankie, the "Bonus Jonas." (Frankie 

has his own band. They do house and club music. No 

kidding.) In the fall, a coffee -table book will be pub- 

lished by Disney's Hyperion Books imprint with be- 

hind- the -scenes photos from the Burnin' Up tour. 

"It's killing me, baby- killing me -trying to keep 

up with these kids," Wavra says. 

Behind the BlackBerry- busting schedule, however, 

are three young guys who seem not to need sleep or 

regular meals, but instead fuel their metabolism on a 

diet of music and promotional appearances. 
Not that they're complaining. They would never com- 

plain. They love what they do and not in a publicist - 
scripted sort of way. Nick, 15, is the de facto leader of the 

band, a musical prodigy -he's a vocalist, guitarist and 

drummer -who took turns on Broadway and recorded 

solo albums before teaming with his brothers. Joe, 18, 

is the charming spotlight hog who sings and plays key- 

boards, and 20- year -old Kevin is the chatty guitarist with 

a quick wit. But despite their different temperments and 

stages in life -and the inevitable baggage that comes 
with being related and working together -they reach a 

happy medium in their songwriting. 
"When we're writing together, we're really open to 

each other's ideas, which I think is really important 
when you're writing songs," Nick says. "No one can be 

closed- minded, because then nothing is going to work. 

For us, it's really just one of our passions. It's kind of 

our roots." 
Besides their songwriting, the Jonas Brothers take 

an active role in their online strategy. They blog almost 
daily on their MySpace page -their review of the Lon- 

don show reads: "Somehow a lot of our fans made their 

way to the front of the venue and rocked out with us 

through the entire concert. They made us feel amaz- 

ing." They also post their own quick -hit, behind -the- 

scenes videos to YouTube. (The latest shows them 
befuddled by a bidet in London. It received almost half 
a million views in three days.) 

And they seem to understand the collaborative spirit 

of the medium better than most music executives. Dur- 

ing almost every performance, they encourage their 
fans to bust out their cell phones and record videos, 

then upload it all to YouTube. 

"When it came to the live show, when we saw cam- 

eras or cell phones or camera phones, it was never any- 

thing that concerned us," manager Phil McIntyre says. 

"We really viewed it as something that was going to ex- 

pand the boys' reach." 
So, on their path to global domination, when do they 

have a chance to catch their breath? Don't worry about 

it, Kevin Jr. says. They haven't yet attained a level of 
point- and -scream fame in Europe yet, so "it is kind of 

crazy being able to go in a mall," he says with a laugh. 

They've seen "Indiana Jones and the Crystal Skull" and 
give a rave review to Shia LaBeouf. They've played a few 

rounds of golf. And they look forward to filming 
" J.O.N.A.S.," which means they'll have a regular day - 

to -day filming schedule on the Disney lot in Burbank, 

Calif. "It will be weird for us, I think, being in one place 

for many weeks," Joe says. 

"We have a slogan that we say every night: 'Living the 

dream, baby, living the dream,' " Kevin Sr. says. "We 

gather together and shout it out, as a group, because 

they get to do what very few people could even imagine 

and dream. But at the same time, we prioritize that they 

have their own time. It has to be healthy." 

(Case in point: All three Jonas brothers were the pic- 

ture of earnest, professional politeness during their 
Billboard interviews. Half an hour later, while talking 

to their father, they sounded like typical loud teenage - 

boy maniacs in the background.) 
Among the immediate family then, they've maintained 

perspective and a semblance of normalcy. But outside 

the Jonas unit, the gears of commerce grind unabated. 
"They sell. They sell magazines, they sell concert tick- 

ets, they sell albums, they sell videos, they sell merchan- 

dise," Wavra says. "Every guy on the planet wants to get 

a taste of this band." 

Additional reporting by Mark Sutherland. 
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1,54 
The Young Latín Demographic Represents An Alluring -But Elusive- Audience By Ayala Ben-Yehuda 

On a rainy February night, 20- 
year -old Elizabeth was living her 

dream. As a winner of MTV Tr3s' 
"Rock Dinner," she had her 

favorite artist, Baby Bash, over to 
her family's house in the San 
Fernando Valley for a home - 

cooked meal and a live 
performance. The college 

student and her friends 
nervously watched the rapper eat 
the beef enchiladas they'd made, 

and talked about their Mexican 
roots. (Bash: "My grandparents 
are from Zacatecas." Elizabeth: 
"Zacatecas. that's us right here 

too! ") Meanwhile, Elizabeth's 
brother Eric watched the taping 

from a couch on the other side of 
the dining room. "Do you think 

you guys could do the same 
show. but with me and 
Alicia Keys ?" he asked 
the producers nearby. 
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With a seemingly endless number of en- 
tertainment options in English, Spanish and 
Spanglish at their fingertips, U.S. Latinos - 
54% of whom, or about 25 million, are under 
the age of 30- represent a tantalizing riddle 
for the music industry. On one hand, His- 
panic buying power is expected to top $1 tril- 
lion in 2012, and since 1990 has grown more 
than twice as fast as that of consumers as a 
whole, according to a 2007 report by the Uni- 
versity of Georgia's Selig Center for Economic 
Growth. Entertainment spending by Hispan- 
ics topped $21 billion in 2006, according to 
the Bureau of Labor Statistics, an increase of 
more than 30% since 2000. 

On the other hand, it's a fragmented 
demo: Some speak English, others prefer 
Spanish. Some identify strongly with their 
Latin American roots, while others are very 
comfortable with their identities as Ameri- 
cans. With marketing budgets finite, where 
should bets be placed? 

Traditionally, for artists, the model has been 
to firmly establish a career in Spanish and 
then cross over, as Shakira, Ricky Martin and 
Enrique Iglesias have done. But with second - 
generation Latinos representing the fastest - 
growing segment of the Latino population, 

an increasing number of bilingual and bicul- 
tural acts are trying to crack the English- and 
Spanish -language markets simultaneously. 

Figuring out a young Latinos language pref- 
erence in everyday communication, not to men- 
tion music, can be tricky. According to 2008 
data from Geoscape on language use and ac- 
culturation, 42% of Hispanics younger than 
18 prefer English, about 28% are equallybilin- 
gual, and about 30% prefer Spanish. 

"It's an elusive experience, people living si- 
multaneously in two cultures," Prima J man- 
ager Jorge Hernandez says. "It's hard to grasp 
what the opportunity is and what this audience 
is seeking." 

Spanish -language entertainment outlets, not 
just bilingual acts, are struggling to find the 
right balance of English to mix in. Telemundo- 
owned bilingual TV channel mun2 commis- 
sioned a study that showed its viewers identified 
strongly with their individual countries of ori- 
gin and that the vast majority regularly listened 
to music in Spanish. Jesus Lara, senior VP of 
music and talent /artist relations for Spanish - 
language MTV Tr3s> says that in general his au- 
dience also looks to the channel "to program 
those songs in Spanish. If they want songs in 
English they can look to other outlets." 

Some of those other outlets appear to be 
radio, at least when it comes to the 12- to 17- 
year -old demo: With the exception of a small 
Latin urban format, that age group makes up 
no more than 6% of Spanish -language radio 
listenership, according to Arbitron, suggest- 
ing that those listeners are migrating to Eng- 
lish radio formats or the Internet. 

Latin pop radio network Super Estrella 
switched to a 70/30 Spanish -English format 
last summer, but among its target audience of 
18 -34 Hispanics, its ratings stayed essentially 
flat in its flagship Los Angeles market after the 
move. Worse, the station slipped from ninth 
to 11th place in the rankings, according to Ar- 
bitron's fall 2007 book. The network has since 
increased its Spanish content and seen its rat- 
ings rise as well. 

Meanwhile, Telemundo's "Mas Vale Tarde," 
a late -night talk show that targeted bilingual 
Latinos, was canceled May 2 after just a few 
months on the air. 

Beyond the rigid formats of Spanish -lan- 
guage radio and TV, the digital space offers a 
great opportunity to work bilingual acts. 

New acts, not all of them radio darlings, have 
been featured in MTV Tr3s' "Descubre y Down- 
load" program. It offers a free track download, 
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photos, video and interviews. Past artists in- 

clude Kat de Luna, the D.E.Y., Pacha Massive 
and Colby O'Donis. 

For Prima J, which was featured on the 
soundtrack to Disney Channel's "Jump In!," 
its approach to breaking has been largely 
viral -and English. "Rockstar," the group's 
song on the "Bratz" soundtrack, has garnered 
4.3 million YouTube views via Universal 
Music Group's upload alone. According to 
Nielsen SoundScan, the track sold 30,000 
ringtones and 166,000 downloads, without 
being worked at radio. (The song was used 
in episodes of "Gossip Girl" and "The Hills. ") 

In the run -up to its release, Prima J cov- 

ered Alicia Keys' "No One" in Spanglish, call- 

ing it "Nadie." The video has since become 
another online hit, with about 2 million views. 

Fittingly, Prima J is the subject of 16 on- 
line and on -air segments on mun2, in a se- 

ries about the making of its album called 
"Prima J: Inside Out." 

Still, a heated debate between new acts and 
industry veterans at the last Billboard Latin 
Music Conference showed that the jury is still 

out on the best way to reach young Latinos. 
At a panel sponsored by MTV Tr3s, pro- 

ducer and La Calle Records VP Sergio George 
insisted, "You have to break in the Latin mar- 
ket first." 

George, known as a tropical music inno- 
vator who has worked with Marc Anthony 
and Celia Cruz, counts Spanish -language 
urban bachata group Xtreme as one of his 
recent successes. 

"You gotta break Latin radio and respect 
[programmers] tastes," George advised his 
co- panelists Kat de Luna and the D.E.Y. "You 

have to adjust your music to what they are 
playing ... and you can branch out from 
there. You cannot reinvent the wheel." 

Barring that, George added, "You're not 
building a base. You're making noise." 

D.E.Y. singer Élan, whose group's debut 
album is a mix of English and Spanish, said, 
"I agree when he is talking about your foun- 
dation. But we have to think about building 
new houses ... if Univision feels they need 
a more Spanish song, we're going to cut it 

for them." But don't count on every D.E.Y. 

song being recut in Spanish, she said. "That 

is why the D.E.Y. started, so we can do [both] 

at the same time." 
Bilingual channels are betting hard they 

can provide a new platform for acts like the 
D.E.Y. that defy easy categorization. But "it 
comes back to, is radio going to really sup- 
port that ?" asks mun2 programming VP 
Flavio Morales, citing mainstream radio 
support for rapper Pitbull in big cities as a 

rare example of a big bilingual break. 
But too often with new acts, Morales adds, 

"There's no follow- through. You're solely 
depending on radio and video to do all the 
magic. What is going to be the massive 
means of communication? Is it MTV 
proper? Is it going to be radio? Is it going 
to be positioning these artists in a film? It's 
those same tools that have to be applied to 

these artists." 
Another challenge to breaking a bilin- 

gual act, Fuerte Group principal and for- 
mer Columbia Records executive Jerry Blair 

says, is poor communication within major - 
label divisions. Unless mainstream and 
Latin labels "have a vested interest together 
from a business and legal perspective," they 
aren't "setting a foundation as far as mar- 
keting and connecting all the dots." 

"There is no strategy," Blair says. "They 
do not operate with the mind -set of ... let's 
take an artist and say, 'This is a dollar. We're 
doing it together.' It's never coordinated from 
moment one with that process involved." 

Sony BMG /Day 1 Entertainment manag- 
ing director Ruben Leyva cited the bilingual 
success of "Whine Up" to show what hap- 
pens when label factions are in sync: The 
song reached No. 43 on Billboard's Hot Latin 
Songs chart, thanks to his division promot- 
ing the single. Meanwhile, "Whine Up" also 
went to No. 29 on the Billboard Hot 100, sell- 

ing 91,000 ringtones and 615,000 downloads, 
while de Luna's album sold 57,000 copies, 
according to Nielsen SoundScan. 

Leyva says talks have begun about his di- 

vision working the D.E.Y. "It's not like you 
can lump all these artists together and say 
the approach is going to be the same," he 
says. "Breaking a new act is difficult in one 
language. If you want to go out multiformat, 
it's certainly not going to make it easier. ". 

I 

PRIMA J, above.' S'rlileas':- - 

English and Spangl Versions ,f J 

its new album, while THE D.E.., 
below, mixes languages on its 

upcoming release. 

ACTS TO WATCH 
Prima J 
Mexican -American cousins Jessica and Janelle 
Martinez will release their self -titled Geffen 
debut June 17. They are recording a Spanglish 
version of the album. Prima J's management 
has trademarked the word "chilosa," a Latin 
version of girl power, to create Prima J- branded 
merchandise. Creative Artists Agency is pitch- 
ing the brand, and management says it's con- 

sidering offers for "a denim clothing line, 
cosmetics, sleepwear, fan merchandise and 
marketing campaigns with major retailers." 

With online video views galore, the girls re- 

cently performed at Los Angeles' Fiesta Broad- 
way, and are hitting Latin radio station festivals 
in Dallas and El Paso, Texas, and Fresno, Calif. 

Geffen will work Prima J's first English 
single, "Corazon (You're Not Alone)," at video 
channels, mainstream pop and urban radio. 

"Where we end up at Spanish -speaking radio 

is an aspect of this that's very important, but 
it's not our priority initially," says Geffen 
Records chairman Ron Fair, adding that duets 
with Latin artists were in the works. 

"What I learned with Christina [Aguilera] is 

that sometimes that market requires different 
repertoire ... when we get there, we may put 
a different sequence of records out." 

The D.E.Y 
Originally due last October, "The D.E.Y. Has 
Come" is set to arrive July 1 on Epic. Timba- 
land- produced single "Get the Feeling" failed 
to chart last year, but Spanglish single "Dame 
Un Momento" reached No. 20 on the Latin 
Rhythm Airplay last summer. Current single 
"Give You the World" went to No. 29 on the 
Rhythmic Top 40 chart. 

"The process of artist development these days 

and developing from a look to a sound takes 
time," Epic marketing VP Lee Stimmel says. 

The bilingual trio, of Puerto Rican, Cuban and 
African- American heritage, has a generous sprin- 

kling of Spanish on its album. Promotion in- 

dudes a 16- market radio tour that induded some 
bilingual stations. The group is pounding the 
pavement everywhere from top 40 KI I S -F M Los 

Angeles' Wango Tango concert to the Teleflora- 

sponsored NBC special on Mother's Day. 

For the bilingual aspect to work, "It can't 
be two or three guys. Like Fania [Records], 
it's got to be a big movement," rapper Yeyo 

says. "We should be able to live in the same 
space as a Ricky Martin or a Juanes." 

Monte Negro 
The strategy for breaking the Los Angeles 
modern rock quartet is to "tour their life away," 

Epic's Stimmel says. The label is providing 
tour support as the group hits the road this 
summer, from June -July dates with I Hate 
Kate and Luna Halo, to Canada's Pemberton 
festival with Coldplay and Jay -Z. 

"They are out there trying to find sponsors 
with me. It doesn't feel like I'm by myself," 
manager Gil Gastelum says of Epic's involve- 
ment, which also extends to merchandise. The 
band's bilingual digital EP "Give Me Love" has 
moved 3,000 track 
downloads since Epic 
released it Jan. 15, ac- 

cording to Nielsen 
SoundScan. The group 
is scheduled to release 
a full -length album 
in August. 

First single "Give Me Love (No Llores)" will 

be pitched to English -language radio in July, 

but the group plans to play Spanish repertoire 
for radio programmers at an Entravision Com- 

munications convention that month. 

Omar Cruz 
Under a joint venture 
with BYI Entertain- 
ment, Interscope Gef- 

fen will release rapper 
Omar Cruz's "Sign of 
the Cruz" in late third - 

quarter 2008. Street tracks have been out for a 

while, but Interscope Geffen A &M (IGA) will 

handle radio promotion for single "To the Top" 

featuring Frankie J. Marketing at clubs, stores, 
car shows and swap meets will be handled by 

BYI's own team, in much the same way as 
Latino rappers Lil Rob and Chingo Bling de- 

veloped their own regional fan bases. 
"We do the things that maybe they won't 

do or don't know how to do," Cruz says. "As 

a new artist, especially a new Latin artist on 
a major label on the urban side, you need 
that push." 

At BYI's nexus is famed tattoo artist /en- 
trepreneur Mister Cartoon, whose ventures 
also include the Joker clothing line, Rhyme 
magazine, a traveling car show, a Nike shoe 
model and his own Sidekick design. IGA's 
deal with BYI will initially focus on Cruz's 
album, but Geffen head of A &R Thom Pa- 

nunzio says it could extend to events similar 
to one held recently in Los Angeles. 

"There was tattooing, there was a car show, 

Mexican women with carts making tamales, 
and Omar performed," Panunzio says. While 
the joint venture doesn't apply to Mister Car- 

toon's existing projects, Cruz- related merchan- 
dise that Mister Cartoon would design is part 
of the deal. 

La La 
It was a lowrider- 
themed track, "La 
La La," on Casey Ro- 

mero s MySpace page 
that got her picked up 
by hip -hop KDAY Los 

Angeles two years ago. Since then, she's 
been signed for management by Priority 
Records founder Bryan Turner, who heads 
Melee Entertainment, and for publishing 
by peermusic. 

"La La La" is the theme song to MTV Tr3s' 
"Karlifornia" show; the singer is launching 
a clothing and accessories line for sale 
through her MySpace page. 

MySpace Records will promote La La's 
debut album, "Love & Respect," due Aug. 19 

on Melee via Universal's Fontana distribu- 
tion. First single "Sprung on a Thug" featur- 
ing the Game has been picked up by urban 
KPWR (Power 106) Los Angeles and rhyth- 
mic KZZA Dallas, among other stations in 
the west, where La La is touring car shows and 
rhythmic radio stations in top Latino markets. 

"We broke some number on MySpace that's 
really impressive to labels," La La says. But 

"every time I go to sit down with a label ... I 

have to tell them about the culture and why 
the music is connecting." 

La La partially financed and serviced her own 

video for her song "Homeguriz" to MTV Tr3s, 

where it hit No. I on the countdown. 
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The world's music community 

Let the music talk 
MIDEM: The world's music market 

People drive music forward. And MIDEM is about people 
- the worldwide community of professionals that create 
and use music, catch trends, offer new solutions and set 
standards in every style of music. 

Each January, 9,000 of them come together to find new 
talent and gain deals. Over four days you can meet the key 

players from around the world and let the music talk. 

'aye almost 50 %* on the regular participation 
fee for MIDEM and MidemNet Forum by registering 
now at www.midem.c 

Tel: (1) 212 284 5142 
midemusa @reedmidem.com 

* Valid for all participants without a stand for registrations made before 
15 September 2008. 

MIDEM: 18 - 21 January 2009 MidemNet Forum: 17 - 18 January 1009 Palais des Festivals, Cannes, France 

oonsor om MIDEM® is a registered trademark of Reed MIDEM -All rights reserved. 

Reed MIDEM 
A member of Reed Exhibitions 

s 
The world's music community 
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STARS SPECIAL FEATURE 

MUSIC LEGEND MILT OKUN HONORED 
FOR A LIFETIME OF VISION 

BY SUSAN BUTLER 

JUNE 21, 2008 I 
www.billboard.biz 

I 
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MILT OKUN, left, was 
pianist /arranger for singer 
HARRY BELAFONTE, as 
seen here in 1961. 

Two men stood shoulder to shoulder, singing into microphones 
hanging in a drab recording studio. One was a cute 20- something, wearing 
geeky oversized eyeglasses. The other, at 40, was dark and dashing, at times 
waving his arm about dramatically. Their eyes focused on the sheet music 
guiding their parts. Suddenly, halfway through their performance, 
American folk star John Denver and Spanish operatic tenor Plácido Domingo 
looked at each other. Smiles spread easily across their faces. Domingo threw 
his arm around Denver's shoulders, then the two men turned their faces 
back to the microphones and sang on. They knew it was working. 

Sitting in the control room was the man whose 
foresight brought Domingo and Denver together. 
On that last day of March 1981, record producer Milt 
Okun was creating another "first" in music with 
this recording. And it's this career- defining vision 
that has earned Okun this year's prestigious Abe 
Olman Publishing Award from the Songwriters Hall 
of Fame (see story, page 45). 

"When Milt suggested 'Perhaps Love' with Plá- 
cido Domingo and John Denver singing a duet, I 

was a little taken aback," says Emmy Award -win- 
ning composer Lee Holdridge, who arranged the 
song and conducted the session. "Two men 
singing a love duet ?" 

Not since Frank Sinatra and other Rat Pack croon- 
ers had any men recorded such a duet, and certainly 
no one had paired an emerging opera star with a 

folk singer. 
"In a strange way, matching that great operatic 

tenor with the beautiful, crystalline folk voice gave 
birth to that whole era that has since produced the 
Three Tenors, Josh Groban, Andrea Bocelli," 
Holdridge says. "They're all an evolution out of that 
one, simple idea to do that record." 

Domingo's album, "Perhaps Love," was the 

tenor's first crossover recording and the first of seven 
such albums produced by Okun. 

"Milton is the first person who believed that I 

could do that kind of music," Domingo says. "Ba- 
sically, he found my voice, even though operatic, 
had the elements for a sound that could fit into that 
repertoire. With the crossover recording, it made 
me known by many, many other people who came 
to the opera because of those albums. It was a very 
special time of my life." 

This time was not only important in Domingo's 
career. Okun, at 57, was at yet another turning point 
in his. 

DOMINGO HITS THE `LIST' 
After producing nearly 20 albums for Denver -and 
landing the folk singer his first record deal 13 years 
earlier with RCA Records -Okun had just been 
fired as Denver's producer by an RCA executive. 
He didn't like the latest album Okun produced, 
which included Denver's solo performance of "Per- 
haps Love." It would not be released. 

Okun had been set to produce Domingo's album 
for CBS Masterworks Records, which induded a cover 
of Denver's "Annie's continued on »p34 ó 

CONGRATULATIONS MILT 

ON YOUR OUTSTANDING 

CAREER IN MUSIC 

AND THANK YOU 

FOR YOUR CONTRIBUTION 

TO THE LEGACY OF 

ELVIS PRESLEY'S MUSIC. 

ELVIS PRESLEY ENTERPRISES, INC. 

<FPE, INC. REG WITH US PAT. & TM OFF. 
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CONG ATUTIONS ILl 
2008 SONGWRITERS HALL OF FAME 

Abe Olman Publisher Award 
For Lifetime Achievement 

Honoring Your Musical Journey 
Down Cherry Lane 

Hound Dog - 
Elvis Presley Day-0- 

Irving Burgle Stormy Monday - 
T. Bone Walker Tears On My 

Pillow -Little Anthony & The Imperials 
Turn Around -Harry Belafonte The Marvelous 

Toy-Torn Paxton Can't Help Falling In Love - 
Elvis Presley Puff the Magic Dragon- Peter, Paul & 
Mary Leaving On A Jet Plane- Peter, Paul & Mary 

Take Me Home, Country Roads -John Denver Soul Bossa 
Nova -Quincy Jones Rocky Mountain High -John Denver 

Annie's Song -John Denver Mister Magic- Grover Washington, Jr. 
Afternoon Delight -Starland Vocal Band Anarchy In The UK -Sex Pistols 

Sweet Music Man -Kenny Rogers I'm Every Woman -Chaka Khan Last Dance - 
Donna Summer Stomp -Brothers Johnson Just The Two Of Us -Bill Withers & Grover 

Washington, Jr. One Hundred Ways James Ingram Perhaps Love -John Denver & Placido 
Domingo P.Y.T. (Pretty Young Thing) -Michael Jackson "Nine " -M. Yeston Get Closer - 

Linda Ronstadt Yah Mo Be There -James Ingram Solid- Ashford & Simpson Shy Boy - 
David Lee Roth A Love Until The End Of Time -Placido Domingo & Maureen McGovern Dr. Feelgood 

Mötley Crüe From A Distance -Bette Midler "Jekyll & Hyde " -L. Bricusse & F. Wildhorn All My 
Life -K -Ci & JoJo Happy Hour Hero -moe. When You Believe -Mariah Carey & Whitney Houston "American 

Beauty " -Thomas Newman "Pokémon" Theme -J. Loeffler, J. Siegler "Gladiator " -H. Zimmer, K. Badelt, L. Gerrard 

"Shrek"-H. Gregson -Williams, J.Powell A Little Less Conversation (JXL remix) -Elvis Presley Across The Nation "RAW" 
(WWE) Theme -J. Johnston, B. Scott, P. Kennison Where Is The Love -The Black Eyed Peas "Queer Eye For The Straight Guy" 
Theme -I. Nieman, R. Wehbi Let's Get It Started -The Black Eyed Peas "The Passion Of The Christ " -J. Debney Ordinary People 

John Legend "Little Women " -J. Howland, M. Dickstein Glamorous -Fergie When You're Mad -NeYo Woman -Wolfmother Big 

Girls Don't Ciy-Fergie Need to Love You -Madi Diaz American Boy -Estelle Good Life -Kanye West What's Your Name -Usher 

Create. We'll handle the rest. 
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MILT OKUN'S production of a 1981 album by 
PLÁCIDO DOMINGO, right, gave new crossover 
power to the opera singer's career. 

from »p32 Song" with Denver on guitar. So Okun played 
"Perhaps Love" for Domingo, who loved it. Okun suggested 
the pairing. 

After completing Domingo's album, and believing very 
strongly in the music, Okun met with independent radio pro- 
moter Tony Scotti. 

" 'It's very beautiful, but there's no chance at all of this getting 
on the air,' " Okun recalls Scotti saying. " 'When the record comes 
out, call me, and I'll give you the names of some "beautiful music" 
stations that will play it. You won't get it charted, but you'll get 
some action on it.' " 

When the album was released in September 1981, Okun re- 
ceived a phone call on a Friday afternoon from the president of 
Masterworks. He said the duet was getting played every hour on 
the hour in Philadelphia by one of the five biggest stations in the 
country, Okun recalls. 

Okun went to see Scotti, who said he didn't believe it. Scotti 
called his friend, the owner of the Philadelphia station. The owner 
said that the PD had been out sick, so all the record company pro- 
moters had brought their records directly to the owner. When the 
CBS rep mentioned Domingo, the owner said his wife was in love 
with the tenor. 

But the station owner couldn't get the record player to work; 
he gave the album to the DJ to play so he could hear the music 
on the speakers, Okun says. After "Perhaps Love" hit the air- 
waves, the station's phones began ringing and never let up all 
day, he adds. 

Scotti brought his entire staff into the office for the weekend 
and used the story to promote the album to other stations, Okun 
says. The song entered the Billboard Hot 100 chart four months 
later, in January 1982. Since then, the album has sold almost 4 

million units worldwide, according to Sony BMG Masterworks, 
and is still at retailers today. 

"As an opera singer, you never think of the Billboard list," 
Domingo says. "Without any doubt, it really helped my follow- 
ing records." 

It is this kind of commitment, passion, talent and loyalty that 
transformed Okun from musician and arranger into music di- 
rector, conductor, producer and proud owner of Cherry Lane Music 
Group. Even getting fired spurred his career. 

THE TRIO YEARS 
After teaching music in the New York borough of Queens for a 

few years in the 1950s, Okun landed a gig playing piano and 
singing with the Belafonte Folk Singers. He later became the 
group's arranger and conductor. But when Harry Belafonte fired 
Okun, he found himself working in 1960 with a trio of unknown 
singers: Peter, Paul & Mary. 

The group called Okun its music director. He notated scores 

and made suggestions for the trio's vocal arrangements, Noel 
Paul Stookey recalls. It would be 1962 before the trio made the 
Hot 100. 

"We didn't discover how much help we needed until well into 
[our] second or third year with Milt," Stookey says. "He was pa- 
tient. Can you imagine three untrained singers going through 
every part that they could think of for something that Milt could 
have written -and did write -for continued on »p36 

Congratulations to Milt Okun and 
our friends at Cherry Lane 

34 I BILLBOARD 
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Dear Milt, 

Congratulations on this much deserved honor 

from the Songwriters Hall of Fame. 

From our days producing in adjacent studios at 

Mercury Records right up until today, I have been 

honored to call you friend and colleague. 
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MILT OKUN, left, helped 
make JOHN DENVER one of 
the top stars of his era. The 
pair is seen in Aspen, Colo. 

from »p34 other artists? He encouraged 
the special ingredient of the trio, which was to have 
integrity for each of our parts. It sounded like three 
people singing melody lines, only two of them 
were actually singing harmony. Milt made order 
out of chaos." 

As Okun worked with the singers during the 
next decade, he became more akin to a producer 
than a music director. 

"I was so naïve," Okun says. "I thought the guy 
with the money was the producer, so I listed my- 
self as music director and 
arranger. Then I would 
watch some guy from 
Warner Bros. walk up and 
accept awards." 

During a six -year period, 
19 of the trio's recordings 
entered the Hot 100. Five 
made the top 10: "If I Had 
a Hammer" (1962), "Puff 
(The Magic Dragon)" 
(1963), "Blowin' in the 
Wind" (1963), "Don't Think 
Twice, It's All Right" (1963) 
and "I Dig Rock and Roll 
Music" (1967). But the No. 
1 spot eluded the act, at least 
for a while. 

Okun had also been working with other folk 
groups, like the Brothers Four and the Chad 
Mitchell Trio. When Chad Mitchell decided to leave 
the group in 1965, John Denver was among those 
auditioning. He landed the gig. 

Spotting Denver's songwriting talent, Okun 
signed him to the music publishing company he'd 
started five years earlier, Cherry Lane Music Pub- 
lishing. Okun then brought one of Denver's songs 
to Peter, Paul & Mary. 

It was Denver's composition that landed the 

trio at the top of the chart. "Leaving on a Jet Plane" 
was No. 1 as 1969 came to a close. 

COUNTRY ROADS 
For Denver, it was a slow drive to the top. After beat- 
ing on practically every label's door, Okun finally 
found Denver a record deal at RCA around 1968. 
But Denver wasn't an immediate success, and folk 
groups were breaking up. 

Okun, believing his own career was over, moved 
his family to London where his daughter attended 

art school. He would occa- 
sionally return to the United 
States to record solo albums 
for some of the folk artists, 
including Denver. 

With Denver's fourth 
RCA album, "Poems, 
Prayers and Promises," he 
finally had a hit. The single 
"Take Me Home Country 
Roads" entered the Hot 100 
at No. 99 in April 1971. By 

the end of the summer, it 
reached No. 2. Okun moved 
back to the States. 

Okun doesn't recall the 
exact number of albums he 
produced for Denver, but it 

comes close to 20. They spawned 27 charting songs. 
Four made it to No. 1 on the Hot 100: "Sunshine 
on My Shoulder" (1974), "Annie's Song" (1974), 
"Thank God I'm a Country Boy" (1975) and "I'm 
Sorry"(1975). Four more made the top 10: "Take 
Me Home Country Roads" (1971), "Rocky Moun- 
tain High" (1973), "Back Home Again" (1974) and 
"Calypso" (1975). 

"Milt didn't necessarily put a lot of emphasis 
on trends," says music supervisor /executive music 
producer Joel Sill, continued on »p38 

`We didn't 
discover how 
much help we 
needed until 
well into our 

second or 
third year 
with Milt.' 

-NOEL PAUL STOOKEY OF 
PETER, PAUL & MARY 

Musician, Sfinger,A rran g er, 
Co n du c to r, Pro du ce r, ii b lis Ii e r . . 

GT 

In his more than 50 years in the business, Milt Okun has 

done it all - with style and grace. 

Here's to you, Milt. Along with your many other titles, 

we're proud to call you our client and friend. 

GreenbergTraurig 
[1750 ATTORNEYS IN 29 OFFICES* USA LAW FIRM OF THE YEAR, 2007 CHAMBERS GLOBAL AWARDSI] 

New York 
212.801.9200 

Atlanta 
678 553 2100 

Los Angeles 
310 5867700 

Las Vegas 

702.792.3773 

Zurich 
+4144 224 22 44 

Miami 
305 5790500 

www.gtlaw.com 
I u ip, of a lawyer is an important decision and should not be based solely upon advertisements. Before you deckle, ask us to send you free written information about our qualifications and our experience. Prior results do not guarantee a similar ',' Itrome. Greenberg Traurig is a service mark and trade name of Greenberg Traurig, LU' and Greenberg Traurig, P.A x2008 Greenberg Traurig, LIP. Attorneys at Law. All rights reserved. Contact: Marc Jacobson in New York at 212.8019200. *These num- b,i s are subject to fluctuation. tGreenberg Traurig was selected by Chambers and Partners as USA Law Firm of the Year, 2007. 5744 
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To Milt and Cherry Lane Music Publishing, 
thanks for 12 years of a great musical partnership. 

Programming broadcast in over 130 countries, in 23 languages 

Over six million CDs sold worldwide 

1 6 million unique web visits every month 

More than 15 million domestic viewers each week 

Thanks for your help Milt, and congratulations! 
- your friends at World Wrestling Entertainment 
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Music teacher MILT OKUN 
holds a Queens, N.Y., junior 
high classroom's rapt 
attention in 1955. 

from »p36 whose credits appear on dozens of films in- 
cluding "Forrest Gump." "He was almost counterculture. 
Strangely, he wound up setting a lot of trends." 

COMING FULL CIRCLE 
Forever the teacher, Okun in 1981 began Cherry Lane's Music 
Alive! program. Geared for fifth through 10th graders, it con- 
sists of a student magazine featuring articles on music, a CD 
of original artist recordings that provide examples of music 
described in the magazine and a teacher's guide with music 
lesson plans. 

The program now reaches more than 400,000 students 
across the United States. With some luck, it will continue 
to have the same effect that Okun had on his students more 
than 50 years ago. 

"Mr. Okun would come in with his guitar, playing folk music," 
says Florence Peterson, a Fordham University School of Law 
adjunct professor and one of Okun s former students. "He opened 
the cultural world up for us." She and her friends still recall their 
big musical productions in which everyone could participate, a 

way Okun encouraged them to aspire to greater heights. 
Okun now works with productions on a much grander scale. 
Keeping opera ever close to his heart, Okun serves as one of 

the managing directors of the Los Angeles Opera. He was also 
instrumental in helping Domingo become general director. 

"Milton's great passion is his music, and one of the things 
he loves the most is opera," Domingo says. 

Okun still misses Denver, who died in an experimental air- 
craft accident in 1997. But he laughs as he recalls taking Den- 
ver to hear Domingo perform for the first time. 

The two men sat in the fifth row, listening to Domingo's 
operatic voice resound throughout the theater. 

Suddenly, Denver began looking around, scanning the cor- 
ners of the theater and the balcony above. Okun thought, "Is 
John wondering if anyone recognizes him ?" 

"What are you looking for ?" Okun asked him. 
"Where are the speakers ?" Denver asked, looking for the 

amplification of Domingo's voice. 
"There are no speakers, John," Okun replied. "This is 

live." 

Congratulations to Milt Okun on the 
Abe Olman Publisher Award from Budde Music! 

Your partner in 
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PLACIDO DOMINGO 

Dear Milt: 

Congratulations on being honored by the Songwriters Hall of Fame with the Abe Olman Publishers 
Award. Over twenty -five years ago, our first collaboration, the album "Perhaps Love," was a defining 
moment in my career. Since then, I have been grateful to you for being a marvelous professional 
partner as well as a great friend to me personally. 

As Broad General Director of Los Angeles Opera, I am grateful to you for your leadership as 
a member of our Board of Directors and your longtime generous support for the Company as a 
member of the Domingo's Angels. We are particularly indebted to you for your incomparable work 
chairing our Board's Education Committee. Your commitment and guidance are inspiring and will 
help instill a future generation's love of music and opera. 

With my very best wishes, 

Plácido Domingo 
Eli and Edythe Broad General Director 
LA Opera 

Milt Okun and Plácido Domingo after a mid -1980s 

performance of Otello at the Metropolitan Opera. 
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Congratulations 
Milt 

for doing it 

Your Way! 
We are proud to be part of Milt Okun's Cherry Lane 

legal service providers since 1999. 

LOHNEN ABDO 
LOMMEN ABDO COLF KING STAGEBERG P.A. 

For more information about the Lommen Abdo Law Firm, 

contact Bob Donnelly at bobdonnelly @lommen.com, 212.683.8775, or 
Ken Abdo at ken @lommen.com, 612.336.9316. 

www.lommen.com 800.752.4297 

NEW YORK 
212.683.8775 

fax 212.414.0525 

MINNESOTA 
612.339.8131 

fax 612.339.8064 

WISCONSIN 
715.386.8217 

fax 715.386.8219 

Dear Milt, 

Congratulations! 
To 25 years 
of friendship. 

- Irving Burgie 

PLANTING 
S DS 

CHERRY LANE FOUNDER MILT OKUN 
REFLECTS ON A LIFE IN MUSIC 

BY TAMARA CONNIFF 

Milt Okun sits in his office, located in the front of his modest Beverly 
Hills, Calif., home. His phone rings off the hook -Cherry Lane executives, 
artists, some of his former students -calling to congratulate him on being 
honored by the Songwriters Hall of Fame. His office is decorated with var- 
ious photos -John Denver, Plácido Domingo -and books from his world 
travels. His wife, Rosemary, walks in and sits by her husband. They are 
celebrating their 50th anniversary this year. When asked the secret to a 
lifelong marriage, Rosemary replies, "Neither of us like to live the hyper 
life. The hyper life can wear you out." The two prefer to be under the radar - 
close to family and friends -far away from the spotlight. Humbled by suc- 
cess, they enjoy the life they have together and the family they have raised. 
Billboard caught up with Okun about his storied life and career. 

How do you feel about receiving the pres- 
tigious Abe Olman Publishing Award from 
the Songwriters Hall of Fame? 
When I heard about this award I started get- 
ting all these phone calls of congratulations 
from Cherry Lane employees. I e- mailed them 
back and said, "Imagine how good I could be 
if I worked more than two hours a week ?" 

[laughs] You know, conventional wisdom is 
that the founder and the originator of the com- 
pany is a genius, and when the second gener- 
ation comes to spoil it, the third generation 
kills it. This is exactly the opposite: Cherry 
Lane has blossomed under current manage- 
ment far more than when I was running it. It's 
great that an independent small company can 
still be important. 

How did you become a music teacher? 
Well before I was teaching, I was planning to be 
a concert pianist, and I got sick when I was 15. 
That was before there were antibiotics to cure 
that kidney infection. The cure was to go to bed 
for two years. I felt no pain though, but when I 

got up I couldn't play [at that level] anymore. So 
I went to a bunch of teachers to try to get it back. 
I finally found a marvelous man and I went to 
his studio and he said, "You're lucky you're not 
going to be a concert pianist, it's a very lonely 
life." He was married to a concert pianist. "You 
spend half your nights in a lonely hotel room. 
The better you are, the more people resent you. 
There are a bunch of other ways to make a liv- 
ing in music." I became a music teacher and I 

taught for five years and I really enjoyed it. One 

i 

The compositions of 
QUINCY JONES, right, 
are part of MILT OKUN'S 
Cherry Lane Music catalog. 
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summer I went out as a pianist for Harry Bela - 

fonte. He offered me a full -time job, so I quit 
teaching. 

He also fired you didn't he? 

He fired me twice. I was so dumb that I would 

have done for Harry what I eventually did for my- 

self. I was bringing in artists and writers, but he 

fired me and I started doing it on my own. So I 

went from a pianist to a teacher to an arranger to 

producer. As for my producing life, of all the suc- 

cessful producers I know, I have the widest client 
list -from the Muppets to Plácido Domingo. 

How did you meet John Denver? 
I was producing, arranging for the Chad Mitchell 

Trio. One of the dumb things I had done was to 

allow the trio to be called the Chad Mitchell Trio, 

because Chad left. I auditioned dozens of peo- 

ple, and Mike Kirkland of the Brothers Four rec- 

ommended John. He auditioned and we hired 
him, and he immediately improved the group. 
He played guitar, which none of the others did, 

and he added a light of energy. They couldn't 
keep the name so they became the Denver Boys, 

but the whole thing was over anyway. 

How did Denver get signed with RCA? 

Every label had rejected us because folk was sup- 

posedly over. I played Harry Jenkins at RCA the 

tape and he liked it. He said, "What kind of deal 

do you want ?" I hadn't been prepared, but I said, 

"I'd like a $20,000 advance." He looked at me 

and I quickly added, "That's for four albums." 
The contract came back with four albums guar- 

anteed. No one had four -album deals back then. 
John happened on his third album, speaking of 
luck. The third album had "Take Me Home Coun- 

try Road" on it. 

What's your fondest memory of Denver? 

Connecting him with Plácido Domingo. The last 

concert I heard John do before he died was out 

in Thousand Oaks [Calif.]. We drove back to- 

gether. I said, "John, I have never heard you sing 

so beautifully as you did tonight, and the audi- 

ence went nuts." He said, "I've been better lately. 

I learned from Plácido ... Listen to the way Plá- 

cido colors his words with his voice. Everything 

he sings, he uses his voice to explain the words. 

I've been getting his opera records, and I don't 
understand Italian or French, but I know exactly 

what he's singing, it's so emotional. He's so open. 

So I've been re- evaluating my singing." 

Do you have any projects in the works? 
I haven't recorded for 10 years, but I'm doing an- 

other album. It's Rosemary's idea. We had such 
a success with Domingo's crossover album. She 

said, "Why don't you do an album of all John Den- 

ver songs sung by great opera voices ?" And we're 

going to do the We Are the World" treatment 
for "Annie's Song"-they're all going to sing and 
trade lines. ° 

`Cherry Lane 
has blossomed 
under current 

management far 
more than when 
I was running it.' 

-MILT OKUN, FOUNDER OF 
CHERRY LANE MUSIC GROUP 

Is MILT OKUN showing off a dance move? No wonder HARRY BELAFONTE, his boss at 
the time (1961), looks a little skeptical. (Okun says Belafonte fired him twice.) 

Congrats Milt 
and thanks for a lifetime of 
keeping the `Music Alive'.. 
see ya at the Tennis Club for the 

soup of the day...8:30am sharp! 

Peter, Mike, Dan, Rich, Phil, 
Keith, John and Caroline 
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Milt: Thank you for the honor of your company; 
The music was as sweet as the good, red wine. 
Thanks for the company, 

And thanks for the harmony; 
I'm here to say the honor was all mine. 

Congratulations 
to Milt Okun 

on being honored 
with the Abe Olman 

Publisher Award. 

From you friends at 

IIIIIH'iFaär: 

OKUN'S 
TOP FIVE 

From all the songs Milt Okun has produced, arranged, directed. 
published and otherwise influenced throughout his career, here are the 
five he calls his favorites, and why. -Susan Butler 

`MATTHEW' 
Written and performed by John Denver. From 
the 7974 album "Back Home Again" (RCA). Pro- 
duced by Milt Okun. 

"The song is about 
John's uncle during the 
Great Depression. lt 
strikes me as a 
beautiful piece, with 
almost the impact of a 
novel about the 
period." 
`DON'T THINK TWICE, 
IT'S ALL RIGHT' 
Written by Bob Dylan. Performed by Peter, Paul 
& Mary. From the 1963 album "In the Wind" 
(Warner Bros.). Music director: Milt Okun 

"lt has harmonic 
suspensions that you 
never hear in pop 
recordings, and the 
kids didn't even know 
what they were doing!" 
`PERHAPS LOVE' 
Written by John Denver. Performed by Plácido 
Domingo and John Denver. From Domingo's 
1981 album "Perhaps Love" (CBS Masterworks). 
Produced by Milt Okun. 

"Three current opera 
stars -Rolando 

Villazón, David 
Pittsinger and Kobie 
van Rensburg- 
all said in interviews 
that they listened to 
this duet and that's 
what turned them 
into opera singers." 
`ANNIE'S SONG' 
Written and performed by John Denver. From 
the 1974 album "Back Home Again " (RCA). Pro- 
duced by Milt Okun. 

"John came in one 
night to a session and 
said, `I have a great 
new song.' He went 
to the piano and 
played it for me. 
said, `John, the first 
four measures is a 
direct steal from 
Tchaikovsky's Fifth 
Symphony, second 
movement. It's 
already been a pop 
song 50 years ago - 
"Moon Love." ' So he 
sat at the piano for 

20 minutes or 
so and fixed it 
so it didn't 
sound like 
Tchaikovsky. 
Then it was his 
idea to do a 
humming 
chorus, with him 
doing all the 
voices. I just 
love that 
record." 

MILT OKUN takes a 
turn at the conductor's 
podium at the Greek 
Theater in Los Angeles. 
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`LITTLE BRAND 
NEW BABY' 
Written and performed by Tom Pax- 
ton. Published by Cherry Lane Music 
Publishing. On the 7997 album "Goin' 
to the Zoo." 

"Tom wrote it 
when my son 
was born about 
40 years ago. lt 
has a great lyric." 
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MILT OKUN , top right, was musical director 
for hit -making folk trio PETER, PAUL & 
MARY, seen here in 1962. 

GROWING 
CH RRY 

LAN 
MILT OKUN'S PUBLISHING COMPANY 
SET THE STANDARD FOR PRINT MUSIC 

BY SUSAN BUTLER 

Not far from New York's Times Square, more than 100 people lined 
the block leading to the New York Times bookstore. The year was 1970. 

The "New York Times Great Songs of the Sixties" songbook, with songs 
arranged by Milt Okun, was about to go on sale. Il The only problem was 
that the book wasn't ready yet. The ad placed in the Times had the wrong 
publication date. The good thing was that the company clearly had a top 
seller on its hands. 

"It was major production, and it was very spe- 

cial," says Herb Nagourney, former head of the 

book publishing division of the New York Times 
Magazine. "Milt arranged the music so it was 

easy for people to play on their guitar, and it had 
the best songs of the '60s selected all in one book. 

It sold over 1 million copies for us." 
Okun's arrangements became the very foun- 

dation of Cherry Lane Music Group, founded in 

1960. He had been arranging songs for folk music 

acts in the '50s, and without thinking much about 

it, he would take his works to General Music's 
David Kapp to handle the publishing rights -at 
least until Okun's wife, Rosemary, began to ques- 

tion him. 
"Why are you giving him the publishing ?" she 

asked Okun. "Why don't we do it ?" 

Cherry Lane was continued on »p44 
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Congrats, Mit, 
on your 

Abe Olman 

Publishing Award! 

Love, 

John Legend 

Dear Milt, 
Ileartie8t Congratulation on the 

Abe Olman Publisher Award. 
From your friencs in South Africa 

David Gresham Music 
A division of 

The David Gresham Entertainment Group (Pty) Ltd 

The David Gresham Record Company (Pty) Ltd 

proudly representing 

Cherry Lane Music 

Publi8* Company Inc 
for over 16 great years! 
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Dear Milt, 
It's been our great honor to be associated 

with you and Cherry Lane Music. 

Congratulations on receiving 
the Abe Olman Publisher Award 

from the Songwriter's Hall of Fame! 

Bravo!! 

Cafe Concerto 
Music Group 

Head office: Via G.Revere 9 - 20123 Milano, Italy 
ph: (39) 0248517951 (r.a.) - 0248100509 (r.a.) - fax: (39) 0243982211 

E-mail: cafeconcerto@iol.it - Web site: www.cafeconcerto.it 

Congratulations 
from all your friends at 

CLIPP R'S 

"A marvelous singer with the best arrangements in the world 
could be destroyed by an unfeeling producer" 

Milt Okun 

Many thanks for "that" feeling 
and 

Proud to be a part of the Cherry Lane Music Family 

Pelikan 
Muzik 

www.pelikanmuzik.com 

from »p43 
formed when Rosemary's sister, Jean Dine - 
gar, left RCA Records to run the publishing 
company. By September, Okun signed Tom 
Paxton as the first writer. 

Okun met Paxton when he auditioned for 
the Chad Mitchell Trio. After a week's re- 
hearsals, it was clear that Paxton's voice just 
didn't blend with the group. But Okun liked 
a song he had written and sung during re- 
hearsals called "The Marvelous Toy." 

"Without exaggeration, I owe my career to 
this man," Paxton says. "Musicians and writers 
instinctively love him. He was always honest 
with us and supportive." 

Even though other 
writers like John Den- 
ver would join the 
Cherry Lane fold, it was 
Okun's arrangements 
that would make a mark 
in history. They forever 
changed the print music 
business when Okun 
began matching the 
arrangements in song 
portfolios to the recorded 
music on albums. 

"When the pop and 
rock scenes took off, it 
was hard to find sheet music for the songs," says 
Emmy Award -winning composer Lee Holdridge, 
who has a co- publishing deal with Cherry Lane. 
"When you finally found it, it was atrocious. The 
arrangements were nowhere near close to what 
was on the record, sometimes not even the right 
chords." 

Perhaps the turning point for Okun came 
when, while producing Denver's albums, he 
noticed the same problems with the artist's 
sheet music. 

Denver's print rights were assigned to an- 
other company, Okun says, and the songbooks 
were selling well. But then one Christmas, 
Okun took all the books with him to London 
and played the arrangements. 

He says he was "appalled ": The basslines 
were all wrong, and the arrangements were 
haphazardly put together. Denver did not re- 
sign with that publisher. 

Instead, Cherry Lane had acquired a small 

Folk singer TOM PAXTON, right, 
with MILT OKUN in 1973, was the 
first songwriter signed to Cherry 
Lane Music. 

publishing company in New York and began 
selling its own songbooks. 

"I discovered that when you do the arrange- 
ments correctly -the right chords and 
basslines -where kids can play along with 
record, you sell much more," Okun says. "My 
new little company had one salesman, and 
Warner Bros. Publications had many sales- 
men. We would sell the same songs with new 
arrangements and outsell Warner's 3- to -1." 

Okun would ultimately write arrangements 
for hundreds of songbooks. 

For the first 20 years of Cherry Lane, the 
signings were mostly a 

result of Okun's activi- 
ties as a producer. It 
functioned primarily as 
an administrator of 
copyrights. By the mid - 
'80s, however, the com- 
pany was experiencing 
growing pains. It was 
also publishing maga- 
zines and books. 

Okun called in his 
nephew, Peter Primont, 
to consult for the com- 
pany and to make some 
recommendations on 

future operations. Primont later joined the 
publisher as full -time CEO. By the mid -'90s, 
the company focused back on music publish- 
ing primarily. 

In addition to owning Denver's catalog, the 
publisher today administers songs in the Elvis 
Presley and Quincy Jones catalogs. Some of 
its top contemporary signings include co -pub- 
lishing deals with Grammy Award -winning 
writer /artist John Legend and Black Eyed Peas 
co- founder /writer /producer Will.i.am. 
Among the film music rights it administers 
are those of DreamWorks Pictures, Icon Pro- 
ductions, the Weinstein Co. and Hans Zim- 
mer's J Free Productions. 

"We shaped the company by believing that 
we have to make the songwriters' lives easy 
and create income for them," Primont says. 
"That has been the stamp that Milt put on the 
company. Next, be honest and forthcoming, 
and don't make people wait for checks." 

`Milt arranged 
the music so it 
was easy for 

people to play 
on their guitar. 

It sold over 1 

million copies.' 
-HERB N 
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WHERE THE 
MUSIC BEGINS 
Songwriters Hall Of Fame Awards Honor 
The Craft's Best BY JIM BESSMAN 

Despite the country's current 
financial woes, Songwriters Hall of 
Fame chairman /CEO Hal David is 
customarily upbeat on the eve of this 
year's annual awards dinner June 19 in 
New York. "Even in this time of 
economic problems, we're doing very 
well," David says. "We seem to have 
hit a spot in the heart of the music 
business where it considers our show 
to be something special "There are 
so many other awards and shows, 
and all are very valid and valuable," 
David adds, "but we're the one 
organization that deals with 
songwriters, and that's the 
underlying basis: There's no 
record without us. Singers don't 
have songs to sing and bands 
don't have songs to play" 

Honorees this year 
include, from left, 
LORETTA LYNN, 
JOHNNY RZEZNIK, 
PAUL ANKA and 
ANNE MURRAY. 

`a 

www.americanradiohistory.com

www.americanradiohistory.com


from »p45 
The hall's mission, then, remains the 

same: "To recognize the songwriter," David 
says, "and very often it's the unsung song- 
writer. But there's been a change to one ex- 
tent in that with the Internet, we can have 
a virtual museum that's open to everyone. 
The number of hits we get is enormous." 

_'- But Songwriters Hall of Fame president 
Linda Moran does point to one change in 
its mission statement. "Besides celebrat- 
ing and educating the public about accom- 
plished songwriters, our mission is to 
develop young writers," Moran says. She 
notes that to this end, the hall offers work- 
shops involving songwriting craft and 
music business issues, singer /songwriter 
showcases and networking sessions for de- 
veloping songwriters. "This year we're 
offering 'Mastering the Music Business 
Maze,' 'The Songwriter in the Recording 
Studio' and 'I Write the Songs' workshops, 
while continuing the Meet the Songhall 
Networking Group and Songhall New Writ- 
ers Showcase events," Moran adds. To be 
continued, too, are the Meet the Songwrit- 
ers nights starring established songwrit- 
ers like Julie Gold, the Master Class 
showcases that have featured such song - 
writing legends as Jimmy Webb and David 
himself, and the hall's new "Words About 
Music" series of conversations and music 
focusing on especially admired songwrit- 
ers, lyricists and composers, which debuted 
in February with an intimate look at Steven 
Sater and Duncan Sheik of "Spring Awak- 
ening" fame. 

Here's a look at the honorees announced 
for this year's event. 

The Abe Olman Publisher Award 

MILTON OKUN 
Milton Okun has served in numerous sectors 
of the music business, with music publishing 
among the most noteworthy (see story, page 
31). A musician, teacher, conductor, arranger, 
producer, music publisher, author and editor, 
he has worked with such legendary acts as 
Peter, Paul & Mary, John Denver, Plácido 
Domingo, Harry Belafonte, Laura Nyro and 
the Brothers Four. 

Okun founded Cherry Lane Music in 1959 
and has fashioned it into one of the world's 
leading independent music publishers. Its cur- 
rent roster includes the Black Eyed Peas, John 
Legend, Quincy Jones, Wolfmother, Ashford 
& Simpson, Hans Zimmer, Irving Burgie, 
Maury Yeston and the classic catalogs of Den- 
ver and Elvis Presley. Meanwhile, Okun 's Music 
Alive! nonprofit publication reaches more than 
400,000 students across the country. 

Towering Song 

O THE BALLGAME 
This year's award goes to baseball's unoffi- 
cial anthem, which is celebrating its cen- 
tennial year. Jack Norworth wrote the 
words in 1908, having been inspired by a 

baseball advertisement on a New York sub- 
way train car. With music from Albert Von 
Tilzer, it was first performed by Nor - 
worth's wife, Nora Bayes. (The Norworth 
and Bayes pairing was also responsible 
for hits like "Shine On, Harvest Moon. ") 

Traditionally sung during the seventh - 
inning stretch of a ballgame, the song be- 
came so popular that it provided the title 
for the 1949 baseball movie musical directed 
by Busby Berkeley and starring Frank Sina- 
tra and Gene Kelly, who sang it at the start 
of the film. 

THE SENSATIONAL BASE BALL SONG 

WCJRU_ 

TILZE 

JACK NORWORTH_ r1VSlL tjy 

ALBERT VoN R 

Crowds at the New York Polo 
Grounds would sing 'Take Me Out 

to the Ballgame' after the song 
was written in the city in 1908. 

. af;:n 
r E CAN r S "' -_ 'A.G.SPALOIRC, s BROS. .(I . I...UnaAMllg. 
C O ,EU9tATfD HA T S'' l.r ia> mi 4 uucawryç !.ltgwll -szrteetvEhxl,.a ç;.'aiaer.JCyaes:,,,...d,,,,;FySdr?.ñ,,*:''i 
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Congratulations on your induction into the Songwriters Hall of Fame! 

From all your friends at... 
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Howie Richmond 
Hitmaker Award 

ANNE MURRAY 
Anne Murray certainly deserves this 
accolade, renamed this year after 
publisher Howie Richmond, one of 
the Songwriters Hall of Fame's es- 
teemed founders. The Canadian 
songstress has delivered unforget- 
table hits to the pop, country and AC 

charts, many of them by legendary 
songwriters. 

"You Won't See Me," "Day Tripper" 
and "I'm Happy Just to Dance With 
You" all came by way of Lennon -Mc- 

Cartney. "Cotton Jenny" was penned 
ordon Lightfoot, while "Danny's 

was a Kenny Loggins copyright. 
She scored with Henry Mancini's 
"Send a 'ttle Love My Way" and John 
Stewart's "Daydream Believer," fur- 
ther demonstra g her ease with a va- 

riety of source material in befitting her 
position as a true songwriter's friend. 

ANNE MURRAY performs in 
London in 1972..She'II be honored 
for her choice of songs from an 
array of great writers. 

Johnny Mercer Award 

PAUL ANKA 
This prestigious award. which is reserved for 
a songwriter who is already a Songwriters 
Hall of Fame inductee, goes this year to Paul 
Anka -whose body of work truly meets the 
required criteria of high quality and impact 
set forth by the award's namesake. 

Among the rock era's foremost teen idols, 
Anka matured from such landmark 1950s hits 
as "Diana" and "Put Your Head on My Shoul- 
der" to continue his hit -making prowess even 
up to the present. Career landmarks have in- 
cluded his composition of the "Tonight Show" 

theme, the Frank Sinatra standard "My Way," 

'70s hits like "(You're) Having My Baby" and his 
2005 "Rock Swings" album set of contemporary 
standards. The versatile tunesmith even returned 
"Diana" to the charts as a Latin hit in 1996. 

Hal David Starlight Award 

JOHN RZEZNIK 
This award recognizes gifted young songwrit- 
ers who are making a significant impact in the 
music industry, and Goo Goo Dolls guitarist /vo- 

calist John Rzeznik perfectly fits the bill. 
His compositions have resulted in a string 

of hits for the Goo Goo Dolls (including 
"Name," "Iris," "Slide," "Black Balloon," 
"Broadway," "Here Is Gone," "Big Machine," 
"Sympathy," "Better Days," "Stay With You" 

and "Let Love In ") that became hot AC radio 
mainstays. ( "Iris" spent almost a year on Bill- 

board's airplay charts and held down the top 
spot for 18 weeks.) Currently, he is ensconced 
in the Buffalo, N.Y. -based group's studio 
preparing the follow -up to its 2006 top 10 

album "Let Love In." 
continued on »p48 
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The nation's foremost 
mechanical licensing, 

collections, and 
distribution agency 

for music publishers. 

The Harry Fox Agency, Inc. Since 1927 

Ready for the next 
generation...Now. 
Licensing solutions for 
all kinds of business - 
Even ones that haven't 
been thought of yet. 

(212) 834-0100 publisherservices@harryfox.com www.harryfox.com 

flow m ac n r 
titles %vas rart e` 

Songwr14r 

Eve, 
albi nde' m was 
the week_, 
wereb 

Billboard Research Can Answer Your Questions, Plus More: 

Complete Array of Research Packages for singles and/or albums 

from Hot 100. Billboard 200, R &B, Rap, Country, Gospel, Christian, 

Dance, Latin, Rock, Adult Contemporary, Jazz, and Classical 

Chart & Article Copies 

Chart History reports by Artist t Title I Label I Writer I Producer 

Customized Recaps and Research available 

TO ORDER CHART PACKAGES, GO TO WWW.BILLBOARD.COM /RESEARCH 

FOR CUSTOMIZED RESEARCH, CONTACT RESEARCH @BILLBOARD.COM OR 646 -654 -4633. 
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The whole world listens to your music. 

WHO IS PROTECTING YOUR RIGHTS? 

The National Music Publishers' Association. 

We are our voice. 

There is strength in numbers. 
Together we will fight to guard your 
most important asset - your songs. 
Join us in this battle. Visit our 
website or call our Washington 
headquarters (202) 742 -4375. 

National 
Music Publishers' . Association 

www.nmpa.org 

THE 4 

EW.,.REACH RECORD RETAILERS 
AT ALL LEVELS WITH THE 

INDISPENSABLE RECORD 
Q X111 RETAILING DIRECTORY 

Over 5,000 listings covering the 
entire retailing community 

Provide access to major chain 
headquarters and local outlets 

Gives you complete coverage 
of independent retailers 

PLUS KEY INFORMATION YOU 
NEED ON: Store specialization, 
executives, owners, buyers and 
planners, and address, 
phone, fax, email and web 

1/441 
ORDER YOUR COPY TODAY AT 

www.bil lboard.com /order 
An easy -to -read reference with everything you need to 
make your job easier and more profitable 

rom »p47 

THE INDUCTEES 

DESMOND CHILD: starred in 70s group 
Desmond Child & Rouge prior to focusing on 
songwriting, breaking through in 1978 with Kiss' 
atypical pop hit "I Was Made for Loving You." He 

quickly solidified his stature on the rock side of 
pop with huge hits for Bon Jovi ( "Livin' on a 

Prayer ") and Aerosmith ( "Dude Looks Like a 

Lady "). But Child has shown remarkable range, 
delivering hits for Michael Bolton ( "How Can 
We Be Lovers ") and Ricky Martin ( "Livin' la Vida 
Loca "), and songs covered by the equally var- 
ied likes of Joan Jett, LeAnn Rimes, Iggy Pop 
and Kelly Clarkson. He had his own solo hit in 

1991 with "Love on a Rooftop." 

ALBERT HAMMOND: His credits span 
both sides of the Atlantic, starting with "Gimme 
Dat Ding," his 1970 novelty hit for the Pipkins. By 

the end of the decade he had added the Hol- 
lies' "The Air That I Breathe" and Leo Sayer's 
"When I Need You" to a growing catalog that 
would be sweetened in the '80s with Starship's 
"Nothing's Gonna Stop Us Now" and the Willie 
Nelson /Julio Iglesias duet "To All the Girls I've 
Loved Before," which he co -wrote with Song- 
writers Hall of Fame chairman David. The Eng- 
lish singer /songwriter has had his own hits as 

well, most notably It Never Rains in Southern 
California," which he took to No. 5 in 1972. 

LORETTA LYN N: A beloved member of the 
Country Music Hall of Fame, thanks to songs like 
the autobiographical "Coal Miner's Daughter," 
which became the title of her written memoir 
and Academy Award -winning biopic, not to 
mention a Grammy Hall of Fame song. But her 
1970 signature hit was just one of many Lynn 
classics, among others like "You Ain't Woman 
Enough (To Take My Man)" and "Don't Come 
Home A- Drinkin' (With Lovin' on Your Mind)," 
and her many duet hits with Conway Twitty. That 
the veteran star remains relevant was certified in 

2004 when none other than the White Stripes' 
Jack White produced her acclaimed comeback 
album "Van Lear Rose." 

ALAN M EN KEN: Composer /lyricist Menken 
burst upon the scene in 1982 when he converted 
(along with late playwright /lyricist and long- 
time Menken collaborator Howard Ashman) the 
movie "Little Shop of Horrors" into an off- Broad- 
way, then Broadway musical hit. The Academy, 
Grammy and Golden Globe Award -winner has 

also collaborated with the likes of Tim Rice, 
Stephen Schwartz, David Zippel, Lynn Ahrens 
and Glenn Slater. Other Menken musical the- 
ater pieces include "God Bless You, Mr. Rose - 
water" and "A Christmas Carol," but he is best - 
known for the music for numerous Disney 
animated features, among them "The Little Mer- 
maid," "Beauty and the Beast," "Aladdin" (which 
featured the hit song "A Whole New World ") 
and "Pocahontas" ( "Colors of the Wind "). 

JOHN SEBASTIAN: Will always be known 
as the frontman of the Rock and Roll Hall of 
Fame group the Lovin' Spoonful, for which he 

penned such timeless '60s hits as "Do You Be- 

lieve in Magic," " (What a Day for A) Daydream," 
"You Didn't Have to be So Nice" and "Summer 
in the City." But he also scored a No.1 hit in 1976 

as a solo artist with "Welcome Back," the theme 
song that he wrote for the TV sitcom "Welcome 
Back Kotter." More recently he has returned to 
his roots in folk and jug band music, reuniting for 
an album collaboration with legendary blue- 
grass mandolinist -and former college class- 
mate -David Grisman. 
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ROOTS MAN UVAS 
SL 

back to basics 

HIP -HOP 

HARD TO PREDICT 

on Nostradamus 

BY GAIL MITCHELL 

`Walk' Hard 

SELF -MADE WOMAN 
Judith Owen revels 

in the DIY spirit 

Post -Oscar Win, Three 6 Mafia 
Stays True To Its Roots 

What do you do after becoming the first African -American rap 
group to win an Academy Award for best song? If you're Three 
6 Mafia, you stay focused on what brought you to the game in 

the first place: music. 
Fresh off their first European tour, Three 6 Mafia members 

Jordan "Juicy J" Houston and "DJ Paul" Beauregard are anxious 
to spread the word stateside about their latest studio album, "The 

Last 2 Walk." The Hypnotize Minds /Columbia Records project 
bows June 24. 

"We're grateful for the Oscar [ for "It's Hard Out Here for a Pimp" 

from "Hustle & Flow "]," DJ Paul says during a visit to Billboard's 

Los Angeles office. "But we polished it, put it on the shelf and went 

back to the same frame of mind we've had the last 18 years." 

"It's time for us to shake hands, throw back with the locals 

and make new friends as we promote this album," Juicy J says. 

"We had to get back to the main thing: music and our fans." 
Right now, the fan base is building around the pair's high -en- 

ergy dance single "Lolli Lolli (Pop That Body)." Featuring Pro- 

ject Pat, the song's co- producer Superpower and Hypnotize 
Minds artist Yung D, the song recently picked up adds from L.A. 

stations KDAY (urban) and KPWR (rhythmic). It's No. 50 on the 
Billboard Hot 100 this issue. 

"It's a different single for us," DJ Paul says. "But all of our sin- 

gles have been different. We put out various songs over the last 

year [including "Doe Boy Fresh," "Like Money" and recent street 
single "I'd Rather "], trying to make sure we got the right one. 
This is our fastest -growing song in Three 6 Mafia history." 

Sparking the "Lolli" momentum was the pair's guest stint on 

CBS drama series "Numb3rs." In advance of the episode, which 
aired May 9 during the spring sweeps, CBS mounted a major 
print, online and TV campaign that utilized the song. In addi- 
tion, the episode opened with Juicy J and DJ Paul (in their roles 

as hip -hop artists) performing "Lolli." Earlier that same week, 
the song was featured on MTV's "TRL" and its video premiered 
on MySpace. 

Preceding "Numb3rs" was the act's 2007 Ashton Kutcher -pro- 

duced MTV reality show, "Adventures in Hollyhood." Both mem- 
bers agree that acting is easier than appearing in a reality show. 

"It's not as easy as people think," Juicy J says. "From 6 a.m. to 

12.a.m., the cameras are right there. It's not about 'Action!' and 
then 'Cut!' But there's not a second season of ' Hollyhood' be- 

cause we wanted to get back on this music road." 
According to Columbia VP of product marketing Liz Hausle, 

targeting the group's core fans through online and viral means 
is going to be the label's major thrust. 

"There are definitely challenges in terms of marketing music 
these days," Hausle says. "But the great thing about Three 6 Mafia 

is their great cult following. It's really diverse and across the board." 

STREAK SHOOTERS 
Disturbed earns third 
straight No. 1 album 

l 

QUICK HITS 
Fleet Foxes crack top 

MD with Sub Pop debut 

A key component in this campaign is the label's deal with 
KYTE. Using a tiny phone currently available only overseas, KYTE 

is able to shoot video footage that is comparable to that of a high - 
definition camera. Through its KYTE channel (similar to YouTube), 

Three 6 Mafia documented its recent European tour for fans. 

An earlier promo sweep in March to the group's core South- 

ern markets will be followed by promotion blanketing the rest 

of the country starting the week of release into July. Promotional 
tie -ins with Boost Mobile and Virgin Mobile, a June 10 preorder 
launch with iTunes and a weekend stint on Sirius Satellite Radio's 

"Hip -Hop Nation" round out the marketing strategy. The album, 

set for release overseas at a later date, will also have a deluxe ver- 

sion in the United States that includes a bonus DVD. 

Three 6 Mafia's biggest single to date is 2005's "Stay Fly," 

which peaked at No. 9 on Hot R &B /Hip -Hop Songs and No. 13 

on the Hot 100. The hit was a spinoff from the group's 2005 

album "Most Known Unknown." Selling 1.1 million units, ac- 

cording to Nielsen SoundScan, the album ruled at No. 1 on Top 

R &B /Hip -Hop Albums and No. 3 on the Billboard 200. 

Produced primarily by Juicy J and DJ Paul, "The Last 2 Walk" 

also features guest stints by Akon, Good Charlotte, UGK and 
Lyfe Jennings, among others. The album's title is a reference to 

the group's remaining two members. 
"We're the last two dudes to walk," Juicy J says of the former six- 

member Memphis group that became an indie force in the early 

'90s. "We've managed to stay true to our plan: making good music 

and building our label /production company. We are the two peo- 

ple who saw the dream. We'll never stop doing our thing." - 

JUNE 21, 2008 
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»`LONG' AND 
LONGER -ER 
Maroon 5's latest A &M/ 
Octone album, "It Won't Be 
Soon Before Long," will be 
reissued in expanded form 
July 8. The new edition 
includes a DVD with four 
music videos and a full 
show taped last summer in 
Montreal, plus five B -sides 
tacked onto the original 
album. The group's new 
single with Rihanna, "If I 

Never See Your Face 
Again," is also included. 
"Won't Be Soon" has sold 
1.9 million copies in the 
United States, according to 
Nielsen SoundScan. 

»>NAS, NOT YET 
Nas' new album has shifted 
on the Def Jam release 
schedule yet again, this 
time moving from July 1 to 
July 15. Last month, the 
rapper dropped the disc's 
original title, "N *gger," and 
reclassified the album as an 
untitled project. Its first 
official track, "Hero," was 
produced by Polow Da 
Don. Album contributor 
Green Lantern has also 
steered a new Nas mixtape, 
"The N *gger Tape" 

»`DEEP' GROOVE 
Buddy Guy has Eric Clapton, 
Robert Randolph, Susan 

Tedeschi and Derek Trucks 
in his corner on "Skin Deep," 

his next Silvertone /Zomba 
album. Due July 22, the set 
is led by the title track, 
which features Trucks. 
Clapton appears on "Every 
Time I Sing the Blues," while 
Randolph guests on "Out in 

the Woods" and "That's My 

Home." The album is the 
follow -up to 2006's "Can't 
Quit the Blues," which 
reached No. 2 on Top 
Blues Albums. 

»RASCALS 
ONSCREEN 
Rascal Flatts will appear 
and perform in the 
upcoming Hannah Montana 
movie, which is filming in 

Tennessee. "American Idol" 
alum Bucky Covington and 
new artist Marcel, both 
labelmates with Rascal 
Flatts on Disney -owned 
Lyric Street Records, will 
also appear in the movie. 
Disney's "Hannah Montana: 
The Movie" is scheduled for 
release in 2009 and stars 
Miley Cyrus and her father, 
Billy Ray Cyrus. 

Reporting by Jonathan 
Cohen, Hillary Crosley 
and Ken Tucker. 

REGGAE BY PATRICIA MESCHINO 

Movement Of 
The People 
Inside Reggae's Roots Rock Renaissance 

A widely held perception among music 
aficionados is that quality roots reggae 
passed away with Bob Marley in 1981. 
Although no current reggae acts pos- 
sess Marley's mesmerizing stage pres- 
ence and his unparalleled appeal across 
various social, racial and religious di- 
vides, several recent releases from con- 
temporary artists are weaving new 
strands into reggae's drum- and -bass- 
dominated fabric, collectively galvaniz- 
ing a roots revival. 

Celebrated Jamaican saxo- 
phonist Dean Fraser pro- 
duced several of the finest 
CDs constituting this roots 
rock renaissance, including 
Tarrus Riley's "Parables," Duane 
Stephenson's "From August Town" 
and Lucianó s "Jah Is My Navigator," all 
VP Records releases. Fraser, who esti- 
mates he has played on more than 1,000 
albums, was for 13 years the musical 
director for Luciano, the honeyed bari- 
tone regarded in the '90s as roots reg- 
gae's strongest contender for 
post -Marley -era glory. 

However, sales of Lucianó s CDs were 
modest and the anticipated crossover 
success never materialized. 

As the increasing dominance ofcom- 
puterized dancehall beats nearly rele- 
gated authentic reggae rhythms into 
obscurity in Jamaica, Fraser says roots 
music "lost it somewhere." Yet he is con- 
fident that a new generation of artists - 
including Riley, Stephenson, Richie 

Spice, Etana and Queen Ifrika, each de- 
livering lyrics that excoriate social ills 
and extol Rastafarian principles -is ca- 

pable of restoring roots reggae to promi- 
nence within the international market. 

"We want roots reggae to regain the 
Marley -period level of appreciation," 
Fraser says. "Marley was very much 
about his musical development and 
artists like Tarrus are trying to emulate 
what happened during that time." 

Any arguments suggesting 
roots reggae's richly textured 
instrumentation and lyrical 
sincerity exclusively belong 
to a previous generation are 

immediately quelled after 
watching Riley perform with his 

10- to 15- member band, hand -picked 
by Fraser to "play our music a cut above 
how it sounds on the record." 

Riley, whose regal female tribute 
"She's Royal" was the biggest reggae 
song of 2007, is in great demand at reg- 
gae festivals throughout the United 
States and Europe, but most promoters 
are reluctant to pay for his large en- 
tourage. "I like Tarrus to be backed by a 
full ensemble, horn section, percussion- 
ists, harmonies," Fraser says, "but eco- 
nomics plays a great part in our music 
not being properly heard. A lot of artists 
are scared to say, `I am not going to per- 
form without my musicians,' because 
they don't want to risk not working. But 
it is a necessary sacrifice for the devel- 
opment of the music." 

The scant commercial radio airplay 
roots music receives presents further 
challenges in taking it beyond its core 
audience, VP /director of promo /mar- 
keting Cristy Barber says. "With dance - 
hall artists, we can go to urban radio, but 
with roots reggae, radio does not tradi- 
tionally offer them airplay," Barber says. 
"So they must come up with different 
ways of getting the music out there." 

One Jamaican act doing just that is 
six- member outfit Rootz Underground, 
whose recently released debut "Move- 
ment" (Riverstone /Mystic Urchin 
Records) provides ample reasons to get 

Rootz Underground guitarist Charles 
Lazarus says. "We created a download 
link, blasted it on our Facebook, MySpace, 
imeem, Hi5 sites and recruited friends 
who run similar sites or blogs to push 
the download. In three days we had over 
1,000 downloads, and it grows every day." 

While the band's marketing methods 
are progressive, Rootz Underground's 
authentic one -drop beats anchored in 
rumbling basslines and layered with 
crunching guitar riffs evoke the syner- 
gistic efforts of iconic roots bands like 
Inner Circle, Third World and Bob Mar- 
ley & the Wailers. That collective ap- 

excited about current reggae. The band, 
which appeared at South by Southwest 
earlier this year, has concocted several 
cyber strategies in its pursuit of a global 
audience, including online distribution 
of the "Movement Mixtape," the band's 
collaboration with Philadelphia's Solo - 
monic Sound System. 

"Basically we revoiced tracks from 
'Movement' on popular riddims in dub - 
plate style and then built them into a mix 
with other dubs from popular artists," 

proach to music -making is so far 
removed from the dominant practice 
found in Jamaican studios, where 
singers and DJs record over premade 
rhythm tracks, that at home Rootz Un- 
derground has been branded an alter- 
native band. 

Despite that moniker, "we feel blessed 
to be at the forefront of a movement of 
people who are playing instruments and 
bringing an organic sound back again," 
Lazarus says. 

JAMMYLAND Six Essential Albums Heralding Roots Rock's Resurgence 

RILEY 

Tarrus Riley, "Parables" 
(VP Records) 
Tarrus Riley's exquisite tenor and well - 
constructed lyrics; the superb musi- 
cal accompaniment by Kingston, Ja- 
maica's finest; and Dean Fraser's 
inspiring production deliver the roots 
rock revival's quintessential CD. "Para- 
bles" includes crossover hit "She's 

Royal," but the stirring Rastafarian 
tribute "Lion Paw" and the breathtak- 
ing "Africa Awaits" demonstrate the 
expanse of Riley's talents. 

Rootz Underground, 
"Movement" (Riverstone /Mystic 
Urchin Records) 
Lead singer Stephen Newland's com- 
pelling vocals offer smart, searing 
commentaries supported by intri- 
cately crafted, infinitely durable one - 
drop rhythms with subtle rock un- 
dercurrents. They could all prove 
invaluable in attracting a much -de- 
served broad -based following. 

Etana, "The Strong One" 
(VP Records) 
Etana's dynamic vocal resonance 
(think Miriam Makeba meets 
India.Arie), displayed on her hits 
"Wrong Address" and "Roots," pres- 

ent uncompromising, self- empow- 
ering messages and a welcome chal- 
lenge to the perception of reggae's 
female vocalists who rarely get to 
transcend the role of background 
singer. 

Taj Weekes & Adowa, 
"Diedem" (Jatta Music) 
St. Lucia -born singer /songwriter /gui- 
tarist Taj Weekes' enigmatic vocals 
are underscored by somber reggae 
beats and lyrics emphasizing an array 
of global calamities on this poignant 
release. 

Duane Stephenson, 
"From August Town" 
(VP Records) 
Duane Stephenson's solid introduc- 
tory effort offers beautifully nuanced 
vocals and heartfelt lyrics that con- 
vey romantic longing and the an- 

guish of ghetto realities with equal 
conviction. 

Morgan Heritage, "Mission in 
Progress" (VP Records) 
Highlighting its urban edge was a 

wise move for this Brooklyn -born 
sibling aggregation's 10th album 
and its first to top Billboard's reg- 
gae chart. The reason? "We listened 
to our children and updated our 
sound," keyboardist Una Morgan 

-PM says. 
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ROCK ROCK BY NICHOLA BROWNE 

The Future's So Bright 
Judas Priest Rolls Out 'Nostradamus' Concept Album 

"Everybody," Judas Priest vocalist Rob Halford says, "is eager to grab 

the full metal opera." 
Halford is talking about "Nostradamus" (Epic), the veteran U.K. 

metal act's 16th studio album -and its first concept work. The 

double -disc set, due internationally June 16 and one day later in 

the United States, tells the story of 16th- century prophet Michel 

de Nostredame, better -known as Nostradamus. 
Firmly targeting physical sales, the album is available in three con- 

figurations, London -based Sony BMG VP ofinternational Dave Shack 

says. "It's an amazing opus that has been a mission of love, so the 
band wanted to do something special," he says. "The band came up 
with the [marketing] ideas," he adds, "and it's Judas Priest's way of 
rewarding their fans. The sets retail at very competitive prices." 

Fans can buy the regular version of "Nostradamus" in a jewel case 

with a 20 -page artwork booklet designed in conjunction with artist 

Mark Wilkinson, who has worked on numerous Judas Priest al- 

bums. Or they can choose the "regular deluxe" version, which has 

the double -CD housed in a 48 -page hardbound book. 

A third "super deluxe" release includes a triple -album vinyl ver- 

sion of the set and an exclusive poster plus the hardbound CD/ 

booklet package. That version will be available through normal re- 

tail channels internationally, but in the States is exclusive to Best 

Buy stores. Sweetening the pot for fans, select packages will include 

a code redeemable for a free lawn ticket to see the band on this sum- 
mer's Live Nation- promoted Metal Masters tour with Heaven & Hell, 

Motörhead and Testament. 
"Judas Priest, in general, might be a little bit of a harder audience 

to reach, so you've got to go to a lot of different places. 

But a large target audience is reached through Best 

Buy," Epic VP of marketing Scott Greer says. "The 

band had their best sales there on the last record 
[2005's "Angel of Retribution "], so it made sense to 

go back there." 
"It's a sign of the times. You have to be really rig- 

orous in all aspects of the way you present some- 

thing of this size," Halford says. "The consumer, 
more than ever, has multiple choice. You really 

have to relate to the experiences that are out there 
for the listener, and that's what we're doing." 

The initial response to the band's new music 
has been "sensational," Halford adds. "When 
we recently put the 'Nostradamus' track on the 
Live Nation Web site, we had about 100,000 hits in 
a matter of two or three days." 

Roadwork forms a major part of the album's promotion. Judas 

Priest began a world tour June 3 in Finland, with European dates 

running through July 13, followed by a seven -date North American 

tour beginning July 22 in Seattle. The band then headlines the Metal 

Masters bill Aug. 6 -31. 

"Nostradamus" is the second album since Halford returned to the 

band in 2003 after doing other musical projects for 12 years. Previ- 

ous offering "Angel of Retribution" (Epic) has sold 184,000 copies in 

the States, according to Nielsen SoundScan, with Sony BMG report- 

ing global sales of 500,000. 

JUDAS 
PRIEST 

The label says the 
band's classic eighth stu- 

dio album, " Screaming for 

Vengeance" (1982) -which has been RIAA- certified double -plat- 

inum -has sold 3.1 million units worldwide. In April, it became the 

first fully downloadable album from videogame "Rock Band." 

"We've never been a band to replicate a previous success," Hal- 

ford says. "It's always a temptation for the industry, but thankfully 

we have a wonderful relationship with Sony BMG and our manage- 

ment" at London -based Trinifold. 
" 'Nostradamus' is really ambitious and more than anything shows 

the passion we have for music still," he adds. "But the music is typ- 

ical Priest. It's full of melodies and great hooks; it's not a difficult 

record to listen to." ° 

G I_()13AI_PU I_S1= 
»>SPARRO FLIES 
The emergence of Aus- 
tralian -born London resi- 
dent Sam Sparro on the U.K. 

charts represents a text- 
book artist launch for Is- 

land /Universal. 
The single "Black & Gold" 

climbed to No. 2 on the Of- 
ficial U.K. Charts Co. sales 
survey in early May, and the 

swinging soul track has sold 
260,000 copies to date, ac- 
cording to the OCC. That 
set up the May 10 top five 
U.K. debut of Sparro's self - 
titled debut album, which 
has sold 60,000. 

The retro -flavored elec- 
tro -soul of the 23- year -old 
Sydney native recalls such 
American acts as Prince, 

EDITED BY TOM FERGUSON 

Funkadelic or Cameo and 
reflects the fact that as a 

youngster, Sparro moved 
with his family to Los Ange- 
les. The vocalist, who is 

signed to EMI Music Pub- 
lishing, co -wrote "Black & 

Gold" with his co- producer 
Jesse Rogg. 

Sparro is signed world- 
wide to Island, where Lon- 
don -based U.K. product 
manager Tom March says 
the success of "Black & 

Gold" was "no surprise, 
[but] thankfully Sam deliv- 
ered a remarkable album to 
back it up." 

Island international prod- 
uct manager Emily Conway 
says the single is making 
strides in Germany, Italy 
and other territories, while 
the album is rolling out mar- 
ket by market in Europe and 

beyond to coincide with 
peak airplay or promotional 
visits. "21st Century Life" 
will be Sparro's next U.K. 
single, due July 21; he is 

playing British shows through- 
out June, booked by Coda 
Music Agency. 

-Paul Sexton 

» >INNER 
STRENGTH 
After three whirlwind years, 

releasing two U.K. chart al- 
bums- "The Music" (2002) 
and "Welcome to the North" 
(2004) through Virgin /EMI- 
and touring extensively, 
British rock quartet the Music 

was facing burnout. 
The rock'n'roll lifestyle was 

taking its toll on the quartet 
of 20- year -old former school 
friends, primarily through 
singer Rob Harvey's drug 
and alcohol addiction. But 
surviving that experience in- 
formed much of the act's 
third album, "Strength in 

Numbers," released June 16 

in the United Kingdom on 
Polydor /Universal subsidiary 
Yes Please Recordings. 

After the band's initial suc- 

cess-U.K. sales for "The 
Music" stand at 175,000, with 
the follow -up selling 90,000, 
according to the Official U.K. 

Charts Co.- Polydor senior 
A &R manager Peter Mc- 

Gaughrin says, "The pres- 
sures became immense, and 

maybe they lost their way 
slightly. [But] coming back 

with that experience and 
knowing the highs and espe- 

cially the lows, yet still hav- 
ing ambition? That's the ideal 

band to work with." 
To highlight the act's rock 

and electronic elements, Mc- 

Gaughrin teamed it with pro- 
ducers Flood (U2, Depeche 
Mode) and Paul Hartnoll 
(from U.K. dance act Orbital). 

The Music's current 18 -date 
U.K. tour, booked by the 
Agency, runs through July 5. 

Shows in Korea, Japan and 
Australia will follow. 

The band is a global sign- 
ing, but McGaughrin says Uni- 

versal's initial focus is on the 
United Kingdom, Japan and 
Australia, adding that "once 
that starts to grow, we'll look 
to other territories." The 
Music is published by EMI 

Music Publishing. 
-Steve Adams 

»ROCK ON 
There are some who wonder 
why rockabilly ever went out 
of fashion, let alone enjoyed a 

1980s revival. Now the classic 
blues /country /rock'n'roll fu- 
sion is back in the United King- 

dom, and among the leading 
pack of new talent spearhead- 
ing its reinvention is the youth- 
ful Kitty, Daisy & Lewis. 

The teenage London siblings 

have been drawing mainstream 

media attention ahead of the 
July 28 launch of their self -ti- 
tled debut album on Sunday 
Best /PIAS. 

The trio's unflinchingly vin- 
tage approach mixes 1950s 

covers with some self - 
penned gems. The album's 
lead single, a cover of Canned 

Heat's "Going Up the Coun- 
try," appears July 7 in the 
United Kingdom on vinyl, CD 

and download. International 
release plans are not yet fi- 
nalized. (Publishing is Copy- 
right Control.) 

Sunday Best product 
manager Julian Peck 
praises the trio's "striking 
persona -as a band and as 

individuals." Rather than 
spending time "experi- 
menting with their 'look' " 

or trying to impress local 
scenesters, he adds, "You'll 
find them arguing about 
the purity of their record- 
ing, the quality of their 
playing and striving to pro- 
tect their integrity." 

Coda -booked Kitty, Daisy 

& Lewis will play U.K. festi- 
vals this July, including Rise, 

Bestival and Standon Call- 
ing, followed by Belgium's 
Pukkelpop. -Hazel Davis 
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»JUDITH 
OWEN 
Contact: Blake Zidell, publicist, blake a 

blakezidell.com 
"I've noticed that very dark people are re- 
ally funny and every funny person I've met 
has their dark side," Judith Owen says. This 
is the perfect summation of the charming 
singer /songwriter, who has made an impres- 
sive career out of baring her tormented 
thoughts, then allowing herself and her au- 
dience to laugh together after each last note. 

The Welsh -born entertainer moved to 
America in the late '90s, signing initially to 
Capitol but then getting out of her deal in 

2000 when the label experienced a shake- 
up and never released her debut set. Her 
newest album, "Mopping Up Karma," re- 
leased earlier this month via her own label 
Courgette Records, was gathered from the 
remnants of that dropped album, originally 
recorded with Glen Ballard. 

It too, though, is a page torn from her own 
personal history book, a recorded diary of 
her emotional strife to overcome depres- 
sion and anxiety disorders, and come to grips 
with the suicide of her mother when Owen 
was 15 years old. "The most -used word in 

my music vocabulary is 'mother.' You can 
literally trace my mental health and cop- 
ing by listening to every CD I've made," 
Owen says. 

Altogether, she's released eight albums 
on her own, selling a combined total of 
13,000 units in the United States, according 
to Nielsen SoundScan. "My father, who 
sings opera, is the reason I sing. He gets so 

much joy from it, it was his form of escape. 
So I sing for him, I write for her." 

Being such a personal craft, Owen's 
songs have a very theatrical quality to them, 
with big arcs and intense arrangements. 
Her husky, melodramatic croon has graced 
several TV and film placements, including 
"Today" and an episode of "The Simpsons." 
While she is "proud to say, I didn't sleep my 
way onto 'The Simpsons,' " it certainly 
doesn't hurt that her inspiration, "biggest 
fan" and husband /actor /musician Harry 
Shearer is one of the animated show's long- 
standing stars. 

The pair met in Britain when Shearer was 
decked out in his full "This Is Spinal Tap" 
costume and Owen was singing a "stupid 
gig" at a hotel in 1993. The pair immedi- 
ately hit it off and Owen eventually asked 
Shearer to marry her. They now spend time 
between Los Angeles and New Orleans. 
They've whipped up several collaborations, 
including 2005's "Christmas in July" EP 

and perform such collaborations live to- 
gether. "We laugh so much together. He's 
a devout lover of music. Harry needs music 
and I need comedy." 

Owen will tour in support of "Karma" 
throughout the summer and may join en- 
during touring companion Richard Thomp- 
son on the road. She has contemplated re- 
leasing other artists' music, but concedes 
that her goal of releasing one album per 
year "has kept my hands tied." However, she 

has three projects on tap in the next year or 
so: a trio album with bassist Sean Hurley 
and drummer Dave Mattacks, a collection 
of Welsh ballads and another stint of "Christ- 
mas" shows. 
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»TIME MACHINE 
Contact: Comel, cometa gitdrecords.com 
Imagine living with your workmates at a stay -at- 
home job. For some, it'd be a nightmare, but for 
hip -hop trio Time Machine, such conditions are 
vital to its craft. MCs Biscuit and Jet Set Jay, plus 
Mekalek, lay down tracks, record other artists, 
host house parties and run their own label Glow - 
in- the -Dark out of their house in Los Angeles. 
"It's a full -time deal. All work, all play," says Bis- 

cuit, who began collaborating with Jet Set Jay 
and Mekalek in Washington, D.C., during college. 

Prior to setting up Glow -in- the -Dark, Time Ma- 

chine released the single "Reststop Sweetheart" 
via indie Landspeed. But when it came time to go 
with second single "Personal Ads," the act felt "it 
wasn't being treated as a priority" and that "if we 
wanted to do it right, we had to do it ourselves." 

Since then, Time Machine has crafted two al- 
bums and a few singles, released on its own. The 
first LP, 2004's "Slow Your Roll," was a batch of 
bouncy jams and old- school beats, "to appeal to 
the purists and the partygoers." The group spent 
time targeting college radio DJs to make the 
college charts and scored regional press. 

EDITED BY KATIE HA TY 

For the new "Life Is Expensive," released in 

late May, the group expanded its approach mu- 
sically and business -wise. The album mixes in 

more complex lyrical content, from material- 
ism to the passage of time. The group worked 
with British artist David Whittle for the stun- 
ning animated music video to single "An Un- 
fortunate Twist" and hopes to shoot clips for 
several other tracks. 

This versatility has allowed the crew to tour 
and share stages with larger and more diverse 
groups, like the Cool Kids, Giant Panda, Does It 

Offend You, Yeah? and People Under the Stairs. 
According to Biscuit, Time Machine had suc- 

cessful tours in Australia and Japan, where it 
has licensed the record to Shogun and Miclife, 
respectively. The act is also featured as part of 
this month's "Freshman Five" on mtvU. But the 
group doesn't plan on going it alone much 
longer. It hopes to find the right manager, or 
"what we like to call a superdelegate, to throw 
punches for us in licensing and finding a like - 
minded label. We've achieved so much on our 
own, and we do believe in doing it right. But 
doing right doesn't necessarily mean you're 
supposed to stay D.I.Y. forever." 

» >THE 
BROTHER KITE 
Contact: Mark Howard, markhoward a gmail.com 
The Brother Kite's first two albums, avail- 
able through micro -indie Clairecords, are 
enough to prove the group's ability to catch a 

pop hook and run with it. Washy guitars, gor- 
geous voice layering and a penchant for soar- 
ing, Beach Boys -ian crescendos dominate 
2006's "Waiting for the Time to Be Right," while 
a subtler vocal style is the theme of 2004's 
"thebrotherkite." The Brother Kite's modern 
indie -pop has plenty of timeless elements that 
would appeal to a broader audience than its 
small Northeast following. 

In other words, it's time this Providence, R.I., 

fivesome has a team. 
"We just need more opportunities to tour," 

guitarist Mark Howard says. The group has 
played stages with such acts as French Kicks, 
Frightened Rabbit and the Danielson Famile. 
"We also realize what an asset it is to have had 
a label that was OK with us doing our own thing 
without any timelines." 

The group- rounded out by principal song- 
writer Pat Boutwell, guitarist Jon Downs, 
bassist Andrea Downs and drummer Matt 
Rozzero -is in the midst of recording and pro- 
ducing its next full -length in its own studio, 
with hopes to release it through a fitting label 
deal this fall. 
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ALI3LJ IVIS 
VARIOUS ARTISTS 
Camp Rock 
Producers: various 
Walt Disney Records 
Release Date: June 17 

aAs the "High School 
Musical" troupe troops 

to the big screen, Disney 
brings forth its next potential 
franchise concept -"Camp 
Rock," a summer sojourn to a 

place where you can feel the 
beat running through your 
feet," as the cast tells us in the 
opening number, "We Rock." 
This is ostensibly a vehicle for 
the fast -rising Jonas Broth- 
ers, but 15- year -old Miley 
Cyrus -like newcomer Demi 
Lovato is in the breakout seat 
as the aspiring Mitchie Torres, 

daughter of the camp cook 
and looking for her break. Nei- 

ther Joe Jonas nor Lovato 
dominate the soundtrack, 
however, though they each 
have solo showcases as well 
as a Big Moment duet ( "This Is 

Me "). The Jonas Brothers get 
to rock out on "Play My 

Music," while the rest of the 
album is a contemporary (if 
not cutting -edge) pop smor- 
gasbord featuring techy 
dance tracks, Avril -style chick 
rock, a touch of hip -hop and 

"deep" self- affirmations. -GG 

N *E *R *D 
Seeing Sounds 
Producers: The Neptunes 
Star Trak /lnterscope 
Release Date: June 10 

laListen to the words on 
the third album by the 

Neptunes' side -project rock 
band and you'll wonder if Phar- 

rell Williams does anything but 
doubt the motives of the vari- 
ous women crowding the mar- 
gins of his adventures in club - 
land. For a less depressing 
experience, ignore the lyrics 
and direct your full attention to 
N *E*R *D's full -color beats, 
which after a dip in quality on 

2004's "Fly or Die" repay close 

examination here. Dig the way 

"Yeah You" layers a pop -soul 
saxophone lick over a funky 
jazz -rap bassline or how "Spaz" 

answers the long- burning 
question of what Stereolab 
would sound like if it were a nü- 

metal group. Thematically 
starved, "Seeing Sounds" is 

nonetheless a sonic feast. -MW 

1771 
THE OFFSPRING 
Rise and Fall, Rage and 
Grace 
Producer: Bob Rock 
Columbia 
Release Date: June 17 

aIt sounds weird to say 

about a band of brainiac 
40- somethings well into their 
second decade of work, but the 

Offspring makes an argument 
for its evolution -and, indeed, 
relevance -on this ambitious 
eighth disc, which is utterly de- 

void of pranksters, fly white 
guys or summer -barbecue an- 
thems. Sure, the snot -rocket 
punk band putting on its big - 
boy clothes thing has been 

LIL WAYNE 
Tha Carter Ill 
Producers: various 
Cash Money /Universal 
Release Date: June 10 

He's the self -proclaimed "best rap- 

per alive," has made more than 40 guest appearances 

since 1999 and has been the most hyped hip -hop artist in 

recent time. But with help from A -list guest stars (T -Pain, 

Robin Thicke) and producers (Kanye West, Swizz Beatz), 

Lil Wayne backs up the boasts on the oft- delayed "Tha 

Carter Ill." In case you were on the fence, he reminds how 

"ill" his skills are on "A Milli" ( "I'm a venereal disease /like 
a menstrual I bleed "), and he drafts fellow Carter Jay -Z to 

dismiss the haters atop piano and horns on "Mr. Carter." 

And while tracks like the played- out -themed "Got 

Money" and the elementary- sounding "La La" fall short 

of the mark, others like the "E.T. "- inspired "Phone Home" 

and "Dr. Carter," on which Wayne literally attempts to 
resuscitate hip -hop, further secure his spot in said 

genre's pantheon. -MC 

i VI 
COLDPLAY 
Viva La Vida or Death and All 
His Friends 
Producers: Brian Eno, 

Markus Drays 

Capitol 
Release Date: June 17 

They've got the commercial clout, but now they want 

the cred. On their fourth album, the members of Cold - 

play refract their gazillion- selling pop /rock through a 

more nuanced lens, drafting producers Brian Eno and 

Markus Drays to help them craft more diverse, experi- 

mental music. Radiohead they ain't; "42" sounds like 

three different songs awkwardly stitched together in 

ProTools, and often the layers of production seem to 

come at the expense of memorable melodies. Two of 

the best songs are instrumentals: opener "Life in Techni- 

color" is a propulsive heart -melter that deftly straddles 

the acoustic /electro divide, and the effects -drenched 

"Chinese Sleep Chant" finds Coldplay discovering its 

inner My Bloody Valentine. The rest is closer to the 

Coldplay we know: a competent blend of heavily 

orchestrated redemption songs ( "Viva La Vida," already 

the biggest hit of the band's career), swirly arena rock 

( "Lovers in Japan ") and life- stinks -without -you ballads 

( "Strawberry Swing ") likely to resonate despite the new 

bells and whistles. -JC 

done before, and the Offspring 
don't quite live up to the 
"American Idiot" here. Lyrically, 

Dexter Holland focuses more 
on big- ticket targets in the "shit 
is fucked up" sort of vein, and 

producer Bob Rock conjures 
standard rock crunch on tracks 
like "A Lot Like You" and the 
Snow Patrol -channeling "Fix 
You." There are potent mo- 
ments like the rise -and -fall bal- 
lad "Kristy, Are You Doing 
Okay ?" and the fierce "Noth- 
ingtown," but "Rise and Fall, 

Rage and Grace" sounds more 

like a tentative step in the Off- 
spring's new direction. -JV 

WOLF PARADE 
At Mount Zoomer 
Producer: Arlen Thompson 
Sub Pop 

Release Date: June 77 

oAlthough Wolf Parade's 

principal members have 

kept busy with various side 

projects (Sunset Rubdown, 
Handsome Furs, Swan Lake), 

it's been a few years since the 
Montreal band's last output of 
new material. But the time be- 

tween now and its 2005 Sub 

Pop debut, "Apologies to the 
Queen Mary," allowed the 
group to more fully develop its 

sound. "At Mount Zoomer" ex- 

pands upon the bits -and- 
pieces pop approach of its 

debut into a solid set of rock 
songs. Highlights include the 
shift from taut opening guitar 
lines into a woozy bridge heard 

on "Soldier's Grin," the pound- 
ing piano and keyboard -led 
breakdown of "Language 
City," the superb dark rock an- 

them "California Dreamer" and 

"Kissing the Beehive," which 
finds Wolf Parade pulling out 
all the stops for a sprawling 11- 

minute epic. -JM 

SILVER JEWS 
Lookout Mountain, 
Lookout Sea 

Producer: David Berman 
Drag City 
Release Date: June 17 

On Silver Jews' "Lookout 
Mountain, Lookout Sea" lead 

Jew David Berman channels 
his inner Shel Silverstein, serv- 

ing up a set of shiny, country - 
fried children's songs for 
adults. Berman's back from the 

brink and instead of looking in- 

ward, he spends much of these 

35 minutes proffering colorful 
moral fables that confront 
America's obsession with the 
superficial. At the center of his 

tales stand party barges, 
candy jails and "longtime guz- 
zler[s] of hydrogenated crap." 

But fanciful settings, odd pro- 
tagonists and smart-as -a -whip 
rhymes notwithstanding, there 

i 
is a wispy, twee quality to many 

of these songs, and ultimately 
the most affecting are those 
that sport the emotional and 

anthemic heft of the best Jews 
material, especially the wry yet 
achingly lonely "Suffering Juke- 

box" and the darkly dreamy 
"My Pillow Is the Threshold." A 

warm, enjoyable effort, but per- 
haps short on the Jews' best 
asset: Berman himself. -SV 

JUDAS PRIEST 
Nostradamus 
Producers: Glenn Tipton, 

K.K. Downing 
Epic 
Release Date: June 17 

The English heavy -metal 

act's second album since 

its reunion with iconic frontman 
Rob Halford is also its first con- 
cept set: a two -disc retelling of 
the life of Nostradamus, the 
16th -century French prognosti- 
cator. If that sounds like a 

thrilling way to spend an hour 
and 40 minutes, you'll proba- 
bly love the music here, which 
reflects the album's narrative 
ambition with a bigger, more 
flowery sound than on Halford's 

comeback disc, Priest's "Angel. 
of Retribution" from 2005. (Ex- 

pect acoustic guitars, strings 
and keyboards along with K.K. 

Downing and Glenn Tipton's 
usual battery of biker -bar riffs.) 

If, however, that description 
causes your eyelids to droop, 
"Nostradamus" isn't likely to 
surprise you -this is softcore for 
the hardcore.-MW 

THE NOTWIST 
The Devil, You + Me 

Producer: The Notwist 
Domino 
Release Date: June 17 al The past two decades 

have seen more than a 

few incarnations of German 
musical eclectic the Notwist. 
Its 1989 debut was driven by 
hardcore metal influences, 
making it just about the polar 
opposite of recent efforts like 

2002's "Neon Golden," a 

dreamy, Technicolor lullaby. 
"The Devil, You + Me" follows 
in that album's stunning 
panorama, combining Markus 

Archer's hushed vocals and 
haunting harmonies with a 

slowly dissolving pace that pro- 
gresses from the forward -rush- 

ing opening track "Good Lies" 

to the bare and ambling closer 

"Gone Gone Gone." Through- 
out, eerie production touches 
(metallic clinks and synth 
bleeps on "Where in This 
World ") and organic sounds 
(acoustic guitars and glocken- 
spiel on the title track) fit seam- 

lessly to form the Notwist's 
most charming and complex 
work to date.-LJW 

ANTHONY DAVID 
Acey Deucy 
Producers: various 

Soulbird Music /Universal 
Republic 
Release Date: June 17 

©This Atlanta -based sing- 
er /songwriter makes his 

I 

KATY PERRY 
One of the Boys 
Producers: various 

Capitol 
Release Date: June 77 

She name -checks Gwen Stefani in 

her press materials, and the title track here covers simi- 

lar thematic territory as No Doubt's "Just a Girl." But 

Katy Perry's true foremother is Alanis Morissette. Not 

since "Jagged Little Pill" has a debut album been so 

packed with potential hits. The 23- year -old singer /song- 

writer updates Morissette's grunge era angst with an 

energetic, more timeless teen -poppiness, still leveraging 

it with lines like, "You PMS like a bitch /I would know." 

The 12 tracks are split between smart chick radio pop 

( "Hot N' Cold "), sassy novelty tracks for that "She said 

what ?" effect ( "I Kissed a Girl," "UR So Gay ") and big, 

swaying ballads that show Perry's exciting mastery of 

melody ( "Thinking of You," "Lost "). Engineered for short 

attention spans at just 44 minutes, "One of the Boys" is 

still more than enough to make this one long, hot sum- 

mer for Perry. -KM 
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major -label debut on India.Arie's 

Soulbird Music imprint, corn - 
prising tracks from his two 
critically acclaimed independ- 
ent releases, "Three Chords & 

the Truth" and "Red Clay 
Chronicles." With blues as his 

base and guitar as his musical 
mate, David cultivates an en- 
gaging, mellow sound remi- 
niscent of the fertile '70s -but 
with a contemporary urban 
patina. His heartfelt honesty 
on such songs as "Cheatin' 
Man," "Cold Turkey" and "Red 
Clay Chronicles" evoke the 
rhythmic storytelling talent of 
Johnny "Guitar" Watson, Gil 

Scott -Heron and Bill Withers. 
Meanwhile, his husky voice 
paired with India.Arie (on the 
brand -new "Words ") and Mil- 
lie Jackson's daughter Keisha 
( "Lady ") recall the magical 
pairings of Donny Hathaway/ 
Roberta Flack and Marvin 
Gaye /Tammi Terrell. Some- 
thing special. -GM 

CHRISTIAN 
RICHIE McDONALD 
I Turn to You 
Producers: Richie 
McDonald, Frank Myers 
Loremoma Records 
Release Date: June 3 

As frontman for Lon - 
estar, Richie McDon- 

ald's distinctive voice drove 
such country and AC hits as 

"Amazed" and "I'm Already 
There." He exited the group 
last year to pursue a solo ca- 
reer and fulfills a longtime 
goal with the release of his 
first inspirational project. 
Most country artists who've 
tapped the Christian market 
have recorded familiar 
hymns and gospel stan- 
dards, but McDonald deliv- 
ers a collection of new songs 
that Christian audiences 
should eagerly embrace. He 

wrote nearly every song on 

this project. "What Would 
He Do" is a challenge to 
Christians to put their faith 
into action, while the title 
track is a powerful anthem 
that celebrates the hope 
and comfort found in a rela- 
tionship with God. McDon- 
ald should be just as suc- 
cessful in the Christian arena 
as he's long been in the 
country field. -DEP 

ORIGINAL 
BROADWAY CAST 
RECORDING 
In the Heights 
Producers: Andres Levin, 

Kurt Deutsch 
Ghostlight 
Release Date: June 3 

The last thing Broad- 
way needs is yet an- 

other revival of "Gypsy" or 
"Grease." So how refreshing 
that "In the Heights," nomi- 
nated for 13 Tony Awards, 
has potential to make the 
Great White Way appealing 
to someone besides tourists. 
Unlike last hip staging 
"Rent," "Heights" isn't beg- 
ging sympathy for slacker 
kids; instead, it is a vibrant 
cultural snapshot about a 

close -knit Latino commu- 
nity at the top of Manhattan. 
The double -CD soundtrack 
contains 23 songs written 
by Puerto Rican show lead 
Lin -Manuel Miranda, who 
conceived the story as a 

one -act in 2000 at Wes- 
leyan University. Supporting 
cast members are first -rate, 
and while the soundtrack is 

more memento than stand- 
alone collection -with high- 
lights "When the Sun Goes 
Down" and "96,000" -it's an 

exemplary, authentic spec- 
tacle of salsa, mambo and 
rap. A superlative way to live 
it again. -CT 

xRl M7X0lri aIll CM 
EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Alexandra 
Cahill, Jonathan Cohen, Mariel 
Concepcion, Hillary Crosley, Gary 
Graff, Kerri Mason, Michael 
Menachem, Jill Menze, Gail 
Mitchell, Deborah Evans Price, 
Chuck Taylor, Susan Visakowitz, 
Jeff Vrabel, Mikael Wood, Lavinia 
Jones Wright 

PICK : A new release predicted to 
hit the top half of the chart in the 

corresponding format. 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended for 
musical merit. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Jonathan Cohen and singles 
review copies to Chuck Taylor 
(both at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 

10003) or to the writers in the 
appropriate bureaus. 
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DAUGHTRY 
What About Now (4:10) 
Producer: Howard Benson 
Writers: B. Moody, 
D. Hodges, J. Hartzler 
Publisher: not listed 
19 /RCA 

Boy, this guy means 
business. Chris Daugh- 

try has scored five top 10 hits 
at top 40, rock and adult top 
40 since 2006, including two 
among the five biggest "Am- 
erican Idol" finalist hits ever 
(both Grammy Award -nomi- 
nated): "Home," with 11 No. 1 

weeks at AC, and "It's Not 
Over," with nine atop adult 
top 40. "What About Now" is 

yet another overachieving 
rock ballad with a savvy lyric 
about saving a troubled rela- 
tionship, co- written by Ben 
Moody. Daughtry's dexterous 
voice is ever recognizable, 
while production from rock 
hero Howard Benson master- 
fully blends a blast of guitars 
and percussion with a slick, 
runaway hook. "Idol" aligned 
Daughtry with the industry's 
best, but it's hard to imagine 
he wouldn't have found noto- 
riety on his own. If this keeps 
up, the association with "Al" 
will be a mere footnote. -CT 

COUNTRY 

JOSHUA STEVENS 
Rock'n'Roll and Pensacola 
(3:28) 
Producers: Joshua Stevens, 
Jimmy Metts 
Writers: J. Stevens, 
D. Couch, J. McCormick 
Publishers: Circle C, ASCAP; 
Malaco /Peer /Alternator BMI 
Robbins Nashville 

©Singer /songwriter and 
"Nashville Star" alum 

Joshua Stevens bows on 
Robbins Nashville with a song 
tailor -made for the season, 
with a breezy melody and 
picturesque lyric -with im- 
ages of hot sand, a gulf 
breeze, form -fitting concert 
T- shirt, breakfast at Denny's- 
about summer love that 
ended too soon but left 
memories that linger. Stevens 
possesses a warm, likable 
voice and infuses the song 
with considerable personal- 
ity, qualities that signal a 

bright future for this engag- 
ing young artist. -DEP 

ALICIA KEYS 

VI 
Teenage Love Affair (3:10) 
Producers: Alicia Keys, 

Jack Splash 
Writers: A. Keys, J. Splash, 
H. Lilly 
Publishers: various 
J Records 

13 
Alicia Keys reminisces 
about youth on "Teen- 

age Love Affair," her sweetest, 
breeziest song yet. The classic 
R &B cut's nostalgic bass licks 
alongside simple, crisp drums, 
accompanied by a catchy, 
honey -glazed lyric. The but - 
terflies -in -your- stomach feel- 
ing is summed up: "I love our 
secret meetings on the fifth - 
floor staircase/I'm gonna give 
you this letter of all the things 
I can't say." This third single 
from No. 1 "As I Am" demon- 
strates Keys' songwriting and 
admirable musical range, corn- 
ing off two Grammy Awards 
for "No One" and successful 
follow -up "Like You'll Never 
See Me Again." For all her de- 
signer fame, Keys again con- 
nects with the real world. -MM 

HOY STYLZ 
FEATURING 
YUNG YOC 
Lookin Boy (3:27) 
Producer: Meatball 
Writers: J. Robinson, 
G. Hodge Jr., R. Jones 
Publishers: various 
Swagg Team /Block Ent/ 
Zomba 

i 
CHRIS BROWN 
Forever (4:40) 
Producer: Polow Da Don 
Writers: C. Brown, J. Jones, 
B. Kennedy, R. Allen, A. Merritt 
Publishers: various 
Jive 
"Forever" is an apropos title for the latest from Chris 
Brown, who has proved as 2008's pop /R &B prince that he 

has talent and charm to command the charts for as long 
he chooses. His No. 9 debut on the Billboard Hot 100 last 

issue adds another jewel to his crown, alongside a career 
total of nine pop top 10s. The 19- year -old singer's latest, if 
stripped down, is really a love song but bangs with elec- 
trified production from Polow Da Don to ignite dance - 
floors. This marks the fifth single from Brown's latest mul- 
tiplatinum release, being repackaged as "Exclusive: The 

Forever Edition" -with four new songs and added DVD 

material. The song's video is a digital dream about shar- 
ing with one who makes your world stop: "I waited my 
whole life for this one night, it's gon' be me you and the 
dancefloor /Dance forever." Or at the least, to No. 1. -MM 

FOREVER 

"Lookin Boy" could just 
as well be titled "LOL." 

The song originally popped 
up on Hot Stylz's MySpace 
page and swirled around the 
Internet until it found distribu- 
tion with Block /Zomba. Load- 
ed with jokes about mothers, 
the track cruelly, comically 
digs into numerous celebrities, 
as Yung Joe raps, "No Chris 
No Chris, No Raz B lookin' 
boy," referring to former B2K 
member Raz B's allegations 
that manager Chris Stokes 
molested him. Yikes. While 
doubtful "Lookin Boy" will rise 

above radio's punchy morn- 

JORDIN SPARKS 
One Step at a Time (3:26) 
Producer: Robbie Nevil 
Writers: R. Nevil, L. Evans, 

J. Jeberg, M. Hanse 
Publisher: not listed 
Jive 
Who knew? While "American Idol" season six champ 
Jordin Sparks possesses plenty of talent, previous 
youthful finalists- Katharine McPhee a prime example - 
have been driven to record painfully mismatched mate- 
rial with disastrous results. Thanks to Jive (now Sony 
BMG) chief Barry Weiss, Sparks' debut release continues 
to emit far -reaching pop /R &B vitality. "Tattoo" was a 

mere hint of her potential, while prodigious No. 3 follow - 
up "No Air" with Chris Brown will be heard for years to 
come. "One Step at a Time" is a beautifully blended, 
soulful number percolating with optimism, produced 
and co- written by Robbie Nevil, best -known for 1986 
smash "C'est La Vie" but more recently involved with 
"High School Musical" and "Hannah Montana." Sparks 
has ignited potential to become an enduring name 
brand, propelling past the "Idol" stamp. -CT 

ing shows, it's a pop culture 
stitch, nonetheless. -HC 

ROCK 

WEEZER 
Pork and Beans (3:09) 
Producer: Jacknife Lee 

Writer: R. Cuomo 
Publisher: E.O. Smith, BMI 
DGC /lnterscope 

laModern rock quartet 
Weezer gases up the 

genre with surprising insta -hit 
"Pork and Beans," the lead sin- 
gle off its third self -titled album. 
In the Jacknife Lee -produced 
serving of power pop, frontman 
Rivers Cuomo embraces his 
inner nerd with an incisive cri- 
tique of commercial pop star - 
dom-as the Harvard grad defi- 
antly responds to label execs 
who encouraged him to use Ro- 

gaine, visit the gym and collab- 
orate with Timbaland. In a cho- 
rus that demands mass 
singalong, Cuomo insists in 

doing what he wants -while he 

ain't got nothing to prove. The 
self- deprecating rant is quickly 
paying off with a No. 1 rank at 
modern rock and Weezer's first 
appearance on the Billboard Hot 
100 since "Perfect Situation" 
reached No. 51 in 2006. -AC 

FOR THE RECORD 
The producers for "If I Never 
See Your Face" by Maroon 5 

and Rihanna are Mark En- 

dert, Mike Elizondo, Mark 
"Spike" Stent, Tricky and 
Maroon 5. 
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BY GARY GRAFF 

Weapons Of Mass 
`Destruction' 
Extensive Marketing 
Campaign Helps 
Disturbed Top 
The Billboard 200 

A strategy of hitting fans early and 
often paid off in getting Chicago head - 
bangers Disturbed their third consec- 
utive No. 1 debut on the Billboard 200. 

The successful launch of "Indestruc- 
tible," with first -week sales of 253,000 
copies, came in the wake ofa campaign 
that started rocking as far back as De- 

cember, according to Warner Bros. sen- 

ior VP of marketing Rob Gordon. 
"With a band like this that has such 

a strong fan base, you have to let 'em 
know multiple times," he says. "It 
would've been a mistake to just put a 

[single] out at radio and then drop the 
album two weeks later." 

Warner Bros. began stoking the 
market for "Indestructible," which was 

issued on the Reprise imprint, by get- 

ting its street teams moving toward 
the end of 2007, distributing stickers 
at radio station holiday concerts and 
other events. The company also part- 
nered with Hot Topic to tag Disturbed 
merchandise with an album teaser and 
later provided the clothier with a lim- 

ited- edition vinyl 7 -inch featuring two 

songs from "Indestructible." 
Shortly after the new year the com- 

pany offered a free ringtone on Dis- 

turbed's Web site, then offered a free 
track from the album, "Perfect Insan- 
ity," for new registrants at the site; the 

song subsequently spread throughout 
the Internet as those fans began dis- 

tributing it. Disturbed then caused its 

own viral stir March 10 with Opera- 
tion: MySpace, a live stream of a con- 

cert for U.S. troops in Kuwait that 
featured the first performances of 
some of the "Indestructible" material. 

Gordon says MySpace told Warn- 
ers that more than 3 million people 
visited the webcast, which subse- 
quently aired in April on FX and the 
Armed Forces Television Network. 

The announcement of this sum- 
mer's Rockstar Energy Drink Mayhem 

Festival gave the album some addi- 
tional profile and provided a platform 
for a radio and iTunes blast of the first 

single, "Inside the Fire," at the end of 

March. Warner supported Disturbed's 
spring tour of secondary markets with 
TV ads for the album. It also set up a 

pre -order program with Best Buy (for 

two free Disturbed song stems for 
"Rock Band ") and through the band's 
Web site for a CD /DVD edition of the 
album that comes with a laminate pro- 

viding access to a special area at May- 

hem tour stops. 
Just before street date, Hot Topic 

and Clear Channel held online listen- 
ing parties, streaming the entire 
album. The latter reported 12 million 
cume impressions. And Deeprock 
Drive hosted an interactive concert 
from Las Vegas that registered another 
25,000 users. 

Manager Jesse Battaglia admits 
that given heavy competition from 
new releases by Ashanti, Weezer, 
Journey and others that same week, 
"it was a little bit of a pleasant shock 
we sold the amount of units we did. 

We were all hoping, but it exceeded 
our expectations." 

Warner now has a number of ini- 

tiatives in place to maintain the mo- 

mentum, although Gordon notes, 
"The next phase is mostly all about the 
[Mayhem] tour and the next single." 
The latter hasn't been chosen yet, but 
the decision is "getting close," accord- 

ing to Battaglia, and the single should 
be out by late July. 

After Mayhem, Disturbed is plan- 
ning to tour in Europe and Australia 
before coming back to North Amer- 
ica in December, mostly likely for a 

fourth edition of its Music As a 

Weapon tour. Disturbed will also soon 
announce a collaboration with the 
"Metalocalypse" team for a four - 
episode animated Internet series that 
won't be about the band but will be 

Disturbed -"related." 

HOMETOWN HEROES 
As it prepares to celebrate its 20th birthday, vener- 

able Seattle indie label Sub Pop has a fresh hit on its 

hands with the self -titled debut from hometown 
rock outfit Fleet Foxes. The set debuted this week at 

No. 83 on the Billboard 200 with sales of 8,000 units, 

according to Nielsen SoundScan, and also opens at 

No. 5 on the Tastemakers chart, No.10 on Top Inde- 

pendent Albums and No. 29 on Top Rock Albums. 

The tally is Sub Pop's second -biggest opening - 
week sum of the year, behind only Flight of the 
Conchords' self -titled debut, which shifted 18,000 

units in late April. 
Fleet Foxes hadn't even played outside of Seattle 

until a couple of months ago. But the group has been 

quietly laying a foundation at home since 2006, when 

it began booking local shows and distributing a self - 

released, Phil Ek- produced EP that frontman Robin 

Peck -nold, now 22, and his brother would silk- screen 

in their parents' basement (Billboard, Sept. 23, 2006). 

Between then and the time Sub Pop won a label 

bidding war late last year, the band's sound morphed 

from uptempo, Love- and Beach Boys -influenced 
rock to a more folk -inflected style featuring a strong 

emphasis on Crosby, Stills & Nash -ish vocal harmonies, 

furthering Pecknold's goal for the music to become 
"more adventurous." 

In the spring, Fleet Foxes hit the road for the first 
time with Sub Pop labelmate Blitzen Trapper and 

began selling another EP, "Sun Giant," exclusively at 

shows. A run of more than 1,100 copies went clean, so 

Sub Pop moved quickly to make it available first on 

subpop.com and then at retail via Alternative Distri- 

bution Alliance. "We're over 10,000 copies on an EP 

that was just supposed to be a tour item," Sub Pop di- 

rector of radio promo /A &R Sue Busch says. 

The buzz went to another level entirely after Fleet 

Foxes' multiple performances at South by South- 

west in March, resulting in an avalanche of press at 

home (Rolling Stone, Spin) and abroad (a five -star 

lead review in the latest issue of Mojo). "We did a 

listening party on AOL, and the album was streamed 

on MySpace," Busch says. "These are usual suspects 

for some of our bigger artists, but it's especially great 

for Fleet Foxes because they're brand -new." 

Sub Pop is also enjoying an unprecedented level 

of commercial radio support for one of its baby 
bands, according to Busch. "We have an add at 

[noncommercial] WXPN [Philadelphia], and we 

have big fans already at KNDD [Seattle] and Indie 

103 [Los Angeles]," she says. "That doesn't really 

happen for us." 

A video for emphasis track "White Winter Hym- 

nal," featuring band members rendered as puppets 

and directed by Robin's brother Sean, will be com- 

pleted by the end of the month. But the main focus 

in the coming weeks will be on touring; Fleet Foxes 

just sold out two U.K. shows the week of June 9, and 

a handful of dates are already sold out for a North 

American run that begins June 26 in Seattle. 

To cement the band's place in the annals of 
Sub Pop, the label is featuring Fleet Foxes as part 

of its upcoming 20th anniversary blowout in Seat- 

tle the weekend of July 11. There are also four Au- 

gust support slots for Wilco in the Pacific North- 

west, confirmation of which rendered band 
members in disbelief. "How did we get here? Se- 

riously, what is going on ?" reads a Pecknold note 

next to those show listings on the group's My- 

Space page. -Jonathan Cohen 

RAGS TO 
RICHES 
Mexican teen soap "Lola ... Erase 

Una Vez" spawned a hit album south 

of the border last year, and after the 
show began airing stateside, it was 

only a matter of time before its 
soundtrack debuted on Billboard's 
Top Latin Albums chart. 

The show, which airs in the United 

States on Univision, stars Eiza Gon- 

zalez in a modern Cinderella story 
about an orphan who works in a rich 

household and forms a band. 
Recorded by Gonzalez under her 
TV character's name, Lola, "Erase 
Una Vez" on EMI Televisa debuted 
last week at No. 25 on the overall 
Latin album tally and No. 9 on Latin 
Pop Albums. 

The soundtrack went platinum in 

Mexico for sales of more than 
100,000 copies, according to trade 
group Amprofon. On it, Gonzalez 
sings songs by Kara DioGuardi, Mex- 

ican pop duo Jesse & Joy, Sin Ban - 

dera's Leone! Garcia and other 
artist /songwriters. 

The "Lola" project's origins are 

similar to those of pop sensation 
(and labelmate) RBD. Both were 
spawned from Argentine telenove- 
las and were adapted and recast for 
Mexican TV company Televisa by 
producer Pedro Damian. Roptus 
promotes concerts for both acts, 
which are managed by Televisa. 
They also share producers Carlos 
Lara and Armando Avila in common. 

Gonzalez will tour 28 U.S. cities 
beginning in September, Roptus 
CEO Guillermo Rosas says. "We are 

going to have a couple of charac- 
ters from the [TV] show travel with 
her and do special appearances and 

interact with her in the [live] show," 
Rosas says. Sponsorships are being 
negotiated, but "she will be associ- 

ated with a cell phone company and 

a candy company." 
Complementing her merchandis- 

ing initiatives in Mexico, a Lola - 

themed magazine will launch 
shortly in the United States. Jew- 
elry, clothing and possibly a per- 
fume will also be available for sale at 

her stateside shows, Rosas says. 

-Ayala Ben -Yehuda 

www.billboard.biz 55 

www.americanradiohistory.com

www.americanradiohistory.com


® BY ED CHRISTMAN 

What A 
Journey! 
Exclusive Deals Propel 
Classic Rockers Up 
The Charts 

It's been a long time since retail has 
rolled out the red carpet for Journey, 
but that's exactly what's happening 
in conjunction with two completely 
separate yet exdusive packages at Wal- 
Mart and Best Buy, released June 3. 

Like fellow Front Line Management 
clients the Eagles and Garth Brooks 
before them, Journey chose to bypass 
the label system and cut an exclusive 
deal with Wal -Mart to exclusively fea- 
ture a triple -disc set, "Revelation." 

The release consists of an album 
of new material, a rerecorded great- 
est -hits disc and a DVD of live per- 
formances, all for $11.88. For its June 
3 street date, it was featured in the 
June 1 and June 8 Wal -Mart circulars. 

The results have been nothing short 
of spectacular: Sources say it sold 
28,000 on street date and, according 
to Nielsen SoundScan, moved almost 
105,000 in its first week, good enough 
for a No. 5 debut on the Billboard 200. 

It's the band's highest- charting 
album and best sales week since "Trial 

by Fire" debuted and peaked at No. 3 

with 145,000 in 1996. 
Meanwhile, Sony BMG, apparently 

attempting to cash in on the Wal -Mart 
package, assembled a new CD/ DVD 
"Greatest Hits" exclusively for Best 
Buy to sell. The collection repackages 
a best -of first released in 2006 with a 

"Greatest Hits" DVD, out since 2003. 
The new version sold 21,000 copies 
and jumped 3 -1 on Billboard's Top 
Catalog Albums tally. 

Source suggests Sony was initially 
irked by the Wal -Mart package, but 

Exclusive Journe 
releases from Best Buy, left, and 

Wal -Mart sold 126,000 copies combined. 

opted to make lemons into lemonade. 
In addition to the Best Buy exclusive, 
the label put the Journey catalog on 
deal, using its usual tactic of offering 
discounts aligned with how much re- 
tail was willing to do for a promotion. 

For the week of June 3, the Jour- 
ney catalog scanned almost 35,000 
units. Moreover, sales could be fu- 
eled by a tour this summer that finds 
Journey playing alongside Heart and 
Cheap Trick. 

But if Sony BMG is no longer irked 
by the Wal -Mart exclusive, other la- 

bels are. Says one rival: "If I was Sony 
and I supported Wal -Mart the way 
they do, I would be annoyed that the 
chain is selling a rerecorded 'greatest 
hits' instead of Sony's hits package, 
especially if they don't put a sticker 
on it saying it's with a new singer 
[Arne] Pineda, who Journey discov- 

ered on YouTube]." 
The Wal -Mart package acknowl- 

edges the material has been re- 
recorded and shows a picture of the 
band with IDs for the members. So 

many Journey fans can figure it out 
for themselves. But a casual fan might 
not realize it doesn't feature the voice 
so closely identified with the band, 
that of Steve Perry. 

Still, concern is growing that Wal- 
Mart will continue to sell new ver- 
sions of "Greatest Hits" rather than 
pre- existing catalog versions. If that 
happens, "Wal -Mart is continually 
asking us for more margin with one 
hand and taking margin out of our 
pocket with the other hand," a sales 
executive complains. 

Sony declined comment on the 
subject, while Wal -Mart didn't re- 
turn calls. 

MAKIN' A MINT 
Three years after clearance delays scut- 
tled its chart chances, Mint Royale's remix 
of "Singin' in the Rain" has topped the 
U.K. singles chart -thanks to TV ratings 
champ "Britain's Got Talent." 

George Sampson, a 14- year -old break - 
dancer, recently won the ITV1 talent show 
with a performance backed by Mint 
Royale's version, which first appeared in 

a 2005 Volkswagen ad. 
The track was originally licensed from 

Faith & Hope, the indie label set up by 
the Manchester -based electronic act's 
Neil Haxton, to Sony BMG imprint Direc- 
tion. With Direction no longer active, 
the current download -only release 
switched to Sony BMG's Syco, although 
mobile rights remain with Faith & Hope. 
Syco TV co- produces "Britain's Got Tal- 
ent," and the label's president Simon 
Cowell is one of the show's judges. 

"We are absolutely de- 
lighted," Syco head of media 
Ann -Marie Thomson says. 
"With an audience of 13.5 mil- 
lion and 60% share, the song 
had a huge level of exposure." 

In the week after the May 

31 final, the track sold almost 
46,000 copies, vaulting from 
No. 28 to No.1 on the Official 
U.K. Charts Co. listing. It was 
reserviced to TV and radio 
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June 6 and is playlisted at top 40 network 
Capital and dance station Kiss 100, while 
the video has been added at video chan- 
nels the Box, the Hits and MTV Dance. 

Adam Griffin, RCA label group prod- 
uct manager, previously worked at Direc- 
tion and always believed the track could 
be a No. 1. He says a three -month delay 
in obtaining clearance from the estate of 
Gene Kelly -whose original vocals are 
featured on the track -"led to a loss of 
heat" for the 2005 release, although it 
still reached No. 20. 

Haxton didn't watch the show -"I've 
got two young kids and it was on at bath 
time," he says -and when he was told it 
had reached No. 1 on iTunes June 1, he 
thought it was "a blip." 

"The most obvious thing now would be 
to make some fantastic dance extrava- 
ganza video for the track," Haxton says, 
noting plans to repromote 2005's "See 
You in the Morning" album and 2007's 
"Pop Is ... " best of, which both feature the 
track. "We're very happy and it's looking 
like it's going to be No.1 again this week." 

Syco has also signed female string 
quartet eScala from "Britain's Got Talent" 
and is in talks with vocalists Andrew John- 
ston and Faryl Smith. The company says 
last year's winner, opera singer Paul Potts, 
has sold 3 million copies worldwide of his 
debut, "One Chance." -Andre Paine 

LAUGHING 
STOCK 
Inspired by the daytime talk show 
"Maury," where paternity tests are re- 
vealed on -air, rapper Shawty Putt's 
comical single "Dat Baby (Don't Look 
Like Me)," produced by Lil Jon, has 

caused quite a chuckle since being 
released online a few weeks back. 

With minimal promotion, the track 
from the Atlanta native's currently un- 
titled debut album entered the Bub- 
bling Under R &B /Hip -Hop Singles 
chart nine weeks ago at No. 24. It is 

currently No. 5 on the tally as well as 

No. 34 on the Rap Airplay chart. 
The accompanying video has al- 

ready garnered more than 1 million 
views on YouTube and has gotten close 
to 75,000 plays on Shawty Putt's My- 
Space page. Now, Razor & Tie and Lil 
Jon's BME Recordings label have 
jumped aboard the formerly DIY proj- 
ect and are planning to release Shawty 
Putt's album late this year. 

"We were interested in possibly 
going back and dealing with a 

smaller company for the project, 
because we knew we had specific 
ideas on how we wanted to work 
the album and single," BME co- 
owner Vince Phillips says about the 
decision to team with Razor & Tie, 
which has turned "Kidz Bop" into a 

multiplatinum franchise in recent 
years. "You 
can be more 
nimble when 
working with a 

small label. 
Plus, they had 
a very good 
reputation for 
success." 

Razor & Tie 
will be involved 

with the project creatively and with 
online, digital and mobile marketing, as 

well as an upcoming promotional tour. 
"Dat Baby" will hit all digital providers 
July 1; it will impact urban radio July 8 

and crossover stations a week later. 

BME previously released a "very hi- 
larious online video," a key driver be- 
hind the track's early popularity. "Jon 
picked it because it is catchy and funny 
and because rap's been getting a bad 
rap lately," Phillips says. "He felt music 
could use a bit of humor right now." 

And while this is a one -album, one - 
artist deal, Hoffman anticipates Razor 
& Tie and BME will collaborate on fu- 
ture projects as well. 

"It's rare and special when you have 
the chance to come into a project that 
has gotten tremendous momentum, 
building visibility and all the winning 
elements that are present with this 
one," Razor & Tie executive VP of 
legal affairs Dan Hoffman says. "So, 
our goal is going to be to work with 
Jon and the BME crew to bring this 
home to the success that we know it 
can achieve." -Marie! Concepcion 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

`COOL' YIELDS HOT 

coolest act that we've ever 
had" on "Late Show With Day 
Letterman." Viewers agreed, 
because a 29% gain yields h 

best sales week yet for a 4 -2 
jump on Top Contemporary 
Jazz and a 26 -12 move on 
Top Heatseekers. 

e 

or most No. is on the Christian 
' AC chart since the list launch 

five years ago this week as 

"Call My Name" becomes its 
seventh chart champ. Third 
Day had been tied with 
Jeremy Camp and Casting 
Crowns with six No. is apiece. 

Lil Wayne Ready For Big Start; Pop 100 Fine Tunes 
The too of the Billboard 200 rocks, as 

crunchy Disturbed lands its third No. 

1 album, but the bigger noise will come 
next week from rapper Lil Wayne. 

By all ir-dications, including Nielsen 
SoundScan's June 11 Building chart, 
Lil Waynes "Tho Carter III" will mount 
the largest sales week so far of 2008, 
with a serious shot to surpass 900,000 
units in its first week. 

HE SCORES 
Tisdale 

earns his third No. 1 on 
Top Contemporary Jazz 
Albums with his eighth release, 
"Rebound." All of his albums 
have reached the top 10 of the 
list. And on the Billboard 200, 
he shoots and scores at No. 121 

with 5,000. 

I; 

CHAR1f 
BEAT 

» "In the Heights" is exactly where 
that Broadway cast album is, as it 
debuts at No.l on Top Cast Albums, 
only the ninth CD in that chart's 
history to reach the top. "Heights" is 

new at No.82 on the Billboard 200, 
making it the third -highest -ranked 
Broadway cast album of the 
millennium, behind "Disney's The 
Little Mermaid" (No. 26) and "Monty 
Python's Spamalot" (No. 69). 

» You can bring my Belle back to 
Hot R &B /Hip -Hop Songs. Regina 
Belle, that is, who returns to the 
chart for the first time in more than 
six years with "God Is Good." 

> Fred Bronson also reports on 
Carrie Underwood's "Last" being 
first on Hot Country Songs. "Last 
Name" is the 180th No.1 for the 
"American Idol" franchise and the 
31st chart- topper for Underwood. 

Read Fred Bronson 
a every week at 

billboard.com /fred. 

The Building chart had the album's 
unweighted first -day sales from nine lead- 

ing accounts at 423,000, the largest open- 

ing sum on the Building lists since Kanye 

West's "Graduation" posted 437,000 from 

eight accounts in September. That release 
ended up selling 957,000 units in its first 
week, he largest sales frame since 2005. 

The big chart should greet another 
hefty sum the week after "Carter" bows, 

as Coldplay's "Viva la Vida" hits the 
market June 17. Retailers' pre- orders for 

"Viva" are up to 1.1 million units at press 
time; the initial shipment on "Carter" 
was 1.3 million. 

Meanwhile, Disturbed's 
"Indestructible" opens at 

253,000 copies (see story, 

page 55). Although not its 

biggest career week, that 
does top any frame posted 
by its last album, "Ten 
Thousand Fists," which 
moved 239,000 in 2005 
when it became the band's 
second album to bow at No. 1. 

the land, regardless of genre, the Pop 

100-as its name suggests- intends to 

hone in on pop fare. But, the ongoing 
boom of the digital songs market ob- 

scured the Pop 100's goal 
in recent months, as 
songs not supported by 
mainstream top 40 play 
became more prominent 
on the chart strictly on the 
muscle of digital sales. 

Effective immediately, 
most songs will not be el- 

igible to appear on the 
Pop 100 unless they 

reach a base level of 100,000 audience 
impressions from the 127 mainstream 
top 40 stations on the chart's radio panel. 

Previously, the chart had no radio audi- 
ence requirement. 

Exempt from the minimum -audience 
threshold will be any title that reaches the 
top 10 on Hot Digital Songs, as that di- 

mension of sales success indicates mass 
appeal, regardless of an artist's primary 
radio format. 

The sales stipulation would have al- 

lowed some of the better -selling "Amer- 

ican Idol" tracks that hit Hot Digital Songs 

after the week's final week to also bow on 
the Pop 100, but 15 of the 20 "Idol" tracks 
that bowed on the Pop list in the June 7 

Ove 
Co 

rThe 
unter 

GEOFF 
MAYFIELD 

POP LIFE: The ongoing growth of the dig- 

ital song market prompts the first signif- 

icant revision in chart rules for Billboard's 

Pop 100 since the list's February 2005 

launch. The new rules kick in this issue. 
Like the Billboard Hot 100, the Pop 100 

ranks songs' popularity by measuring 
both sales and radio audience. But while 
the almost 50- year -old Hot 100 monitors 
airplay from all formats tracked by Bill- 

board and sister magazine Radio & 

Records, the newer chart's radio panel is 

confined to mainstream top 40 stations. 
While the Hot 100's mission remains 

to chronicle the most popular songs in 

IVlrice[ Watch gí11 A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ALBUMS ALBUMS' 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

This Week la4ïear 

Change 

7,566,000 1,196,000 

7,237,000 1,176,000 

4.5% 1.7% 

8,752000 933,000 

-13.6% 28.2% 
'Digital album sales are also counted within album sales. 

20,108,000 

20,498,000 

-1.9% 

15,150,000 

32.7% 

Weekly Album Sales (Million Units) 
30 

25 

20 

15 

- 2008 

10 

7.6 M 
5 

2007 2008 CHANGE 

OVERALL UNIT SALES 

Albums 202,524,000 179,382,000 

Digital Tracks 370,271,000 480,886,000 

Store Singles 906,000 725,000 

Total 573,701,000 660,993,000 

Allurtsw/IFA 239,551,100 227,470,600 

-11.4% 

29.9% 

-20.0% 

15.2% 

-5.0% 
'Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

ALBUM SALES 

'07 

'08 179.4 million 

SALES BY ALBUM FORMAT 

(D 181,359,000 151,087,000 

20,567,000 27,523,000 
163,000 46,000 
435,000 726,000 

Digital 

Cassette 

O N D J Other 
o 

J F M A M J J AS 

-16.7% 

33.8% 

-71.8% 

66.9% 

issue would not have charted under the 
new rules. 

Aside from the minimum radio audi- 
ence requirement, the Pop 100's recur- 
rent rules have been adjusted. Songs will 

leave the Pop 100 after 20 chart weeks un- 

less a title remains in the top 50, while 

under the original rules, recurrent status 
happened after 30 weeks for songs ranked 
lower than No. 30. 

The sales /airplay ratio has been shifted, 

from 54/46 in favor of sales in recent 
weeks to 60/40 in favor of airplay. And, 

the component Pop 100 Airplay chart has 

been expanded from 50 titles to 75, with 
the list's expanded content available at 
billboard.biz. The 75 -title depth matches 
the depth of Hot Digital Songs. 

The implementation of the new rules 
leads to odd movement on the chart, as 

"Last Week" numbers reflect the previ- 

ous methodology. Thus, Coldplay's new 
"Viva la Vida" shows a 7 -10 backward bul- 

let, while Jordin Sparks jumps over it 9- 

8 unbulleted with the older "No Air," 

oddities caused because the bullets fac- 

tor what the songs' points would have 
been a week earlier had the new factors 

been in place. 
Complete chart rules are available from 

Pop 100 chart manager Gary Trust at 
gtrust @billboard.com. 

For week ending June 8. 2008. Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

nielsen 
SoundScan 

Distributors' Market Share: 
04/28/08 -06/01/08 

UMG Sony BMG j WMG J Indies .> EMI 

Total Albums 

Current Albums 
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2008 

o 

SALES DATA 
COMPILED BY 

nickel) 
SoundScan 

ARTIST 
IPRIN1 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

DISTURBED 
REPRISE 411132,WARNE)i i. 

VARIOUS ARTISTS 
BMG,UNIVERSALJZOMBA 08144 /CAPITOL (18.98) 

Indestructible 

NOW 28 

USHER 
aIMBA (18.98) 

Here I Stand 

WEEZER 
DGC/INTERSCOPE 011135/I5A (13.98) 

Weezer 

JOURNEY 
NOMOTA 4506 EX (14.98 CDJDVD) + Revelation 

ASHANTI 
THE INC. /UNIVERSAL MOTOWN 0113181UMRG (13.98) 

The Declaration 

SOUNDTRACK 
NEW LINE 39114 (16.98) 

JEWEL 
VALORY 0100 (18.98) 

3 DOORS DOWN 

GREATEST 
GAINER 

1ï 113.98) 

CHRIS BROWN 
JIVE I2049,ZOMBA (18.98) 16 

5 6 
LEONA LEWIS 

RMG (18 981 

12 7 8 

13 8 7 

14 11 9 

15 12 12 

16 6 4 

17 10 5 

18 14 13 

19 4 2 

® 
® 20 26 

22 13 11 

® ® 
cD22 33 

25 15 10 

27 

28 

29 

30 

31 

®MI 
18 15 

9 

19 16 

16 3 

17 18 

Sex And The City 

Perfectly Clear 

3 Doors Down 

i 

4 

Exclusive 4 

Spirit 1 

DUFFY 
ME,.JR'r 010822' /IDJMG (11.98) 

MARIAH CAREY 
ISLAND 010272' /I0JMG (13.98) 

MADONNA 
WARNER BROS. 421372 (18.98) 

TAYLOR SWIFT 
BIG MACHINE 079012 (18.98)'+', 

FRANK SINATRA 
REPRISE 438652 /WARNER BROS. (18.98) 

DEATH CAB FOR CUTIE 
BARSUK/ATLANTIC 452795 AG (18.98) 

TOBY KEITH 
SHOW DOG NASHVILLE 010334/UME (19.98) 

BUN -B 
J PRINCE /TRILL /RAP -A -LOT 4 LIFE 445884 /ASYLUM (18.98) 

VARIOUS ARTISTS 
EMLSONY BMG UNIVERSAL /20MBA 08145 /CAPITOL (18.98) 

KID ROCK 
TOP DOG/ /ATLANTIC 290556*/AG (18,98) 

JASON MRAZ 
ATLANTIC 448508/AG (18.98) 

OPETH 
ROADRUNNER 617936 (18 98) 

VARIOUS ARTISTS 
WALT DISNEY 001130 (18.98) 

NEIL DIAMOND 
COLUMBIA 15465 SONY MUSIC (15.98) 

RADIOHEAD 
CAPITOL 16425 (18.98) 

Rockferry 4 

E =MC2 

Hard Candy 1 

Swift El 

Nothing But The Best 2íi 
to 

Narrow Stairs 

35 Biggest Hits 2/ 

Il Trill 

NOW That's What I Call Classic Rock 20 

Rock N Roll Jesus 1 

We Sing. We Dance. We Steal Things. 3 

Watershed 23 

Disneymania 6: Music Stars Sing Disney... Their Way! 22 

Home Before Dark 1 

The Best Of 25 
fi 

Fight With Tools 1 

Lay It Down 9 

Carnival Ride B 1 

Julianne Hough 3 

8 FLOBOTS 
UNIVERSAL REPUBLIC 011258 /UMRG (13.98) 

AL GREEN 
BLUE NOTE 48449/BLG (18.98) 

CARRIE UNDERWOOD 
ARISTA /ARISTA NASHVILLE 11221 /RMG'SBN (18.98) 

JULIANNE HOUGH 
MERCURY NASHVILLE 01 1052 /UMGN (13.98) 

O ®O 
© ®® 
34 21 27 

O ® 
36 

37 

38 

39 

VARIOUS ARTISTS NOW 27 
SONY BMG /EMI /UNIVERSAL/ZOMBA 22781/SONY BMG STRATEGIC MARKETING GROUP (18.98) 

AIMEE MANN 
@ # % & *! Smilers 

SUPEREGO 026 (16.98) 

23 23 

24 29 

26 32 

25 22 

O 
41 

42 

43 

44 

45 

47 

O 
49 

50 

GAVIN ROSSDALE 
INTERSCOPE 0108821GA (13.98) 

JACK JOHNSON 
BRUSHFIRE 010580YUMRG (13.98) 

VARIOUS ARTISTS 
SIOEONEDUMMY 1355 (8.98) 

SOUNDTRACK 
FOX/RHINO 410236'1AG (13.98) 

SOUNDTRACK 
FOX 82986, RAZOR 8 TIE (16.98) 

Wanderlust 3 

Sleep Through The Static 
1 

Vans Warpped Tour '08 

Juno 1 

Alvin And The Chipmunks 

1 
COLBIE CAILLAT 
UNIVERSAL REPUBLIC 009219, /UMRG (10.98) 

RICK ROSS 
SLIP -N- SLIDE /DEF JAM 009536*1OJMG (13.98) 

BRET MICHAELS 
VH1 CLASSIC 00121 (14.98) 

JAMES OTTO 
RAYBAW /WARNER BROS. (NASHVILLE) 49907/WRN (13.98) 

KENNY CHESNEY 
ANA 11457/SBN (18.98) 

JONAS BROTHERS 
HOLLYWOOD 000282 (18.98) +' 

34 35 

36 30 

32 47 

Coco 5 

Trilla 

Rock My World 

Sunset Man 

Just Who I Am: Poets & Pirates 3f;1 

Jonas Brothers 

39 44 MILEY CYRUS Hannah Montana/Miley Cyrus: The Best Of Both Worlds Concert 
HOLLYWOOD 001250 /WALT DISNEY (18 -98 CD /OVO) 1 +' 

NATASHA BEDINGFIELD 
PHONOGENIC /EPIC 11748/SONY MUSIC (17.98) 

ALAN JACKSON 
ARISTA NASHVILLE 19943/SBN (18.98) 

SUGARLAND 
MERCURY NASHVILLE 007411/AMGN (13.98) 

GARTH BROOKS 
PEARL 213 (25 -98 CD /DVO) 1H 

GEORGE STRAIT 
MCA NASHVILLE 010826 /UMGN (13.98) 

JORDIN SPARKS 
18"52 ZOMRA Ill 981 

35 34 

45 56 

37 25 

47 36 

40 28 

27 19 

Pocketful Of Sunshine 

Good Time 

A reissue of the 

album last week 

with three new 

songs and a 

remix lifts the 

set by 261% with 

its best sales 

week (36,000) 

since February. 

At No. 98, 

Jeremy Camp's 

"Beyond 

Measure" shifts 

1,000 with an 

833% increase 

thanks to a $5 

sale tag at the 

influential 

Family Christian 

Stores chain. 

After having 

spent two weeks 

charting solely 

from vinyl and 

digital sales, 

the album 

debuts on (D, 

spurring a 

219% jump. 

Album from 

show, with 

a field -leading 

13 Tony Award 

nominations 

this year, starts 

with 8,000 

and a No.1 

placing on 

the Top Cast 

Albums chart. 

At No. 51, 

McEntire's duets 

set increases in 

sales by 155% 

following a 

repeat of an 

Enjoy The Ride B "Oprah "show 

dedicated to 
The Ultimate Hits © the singer and 

Troubadour 

Jordin Sparks 

this album. 

Y Y WV 3 á3 3á 3ó 

a) 1a2 123 38 

52 

54 

55 

56 

57 

58 

59 

60 

61 

62 

Q 
64 

65 

66 

67 

70 

71 

72 

73 

74 

(11) 

CD 
77 

79 

80 

O 
O 
84 

85 

86 

87 

88 

89 

O 

92 

94 

95 

O 
97 

O 
99 

100 

42 58 

62 75 

33 20 

48 43. 

44 50 

31 185' 

30 24 

61 49 

57 46 

29 37 

60 63 

63 60 

53 61 

49 40 

52 42 

68 87 

82 81 

54 54 

67 57 

55 53 

73 65 

28 104 

77 78 

89 99 

71 71 

RE-ENTRY 

65 52 

64 62 

28 

42 

81 

51 

30 

30 

Z9 

58 

8 

6 

2 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

PACE 
SETTER 

REBA MCENTIRE 
MCA NASHVILLE 008903 /UMGN (13.98) 

ó 

W áó 
cs áa 

Reba Duets 1 

o, 
3 

© 

[2 

6 

VICENTE FERNANDEZ 
SONY BMG NORTE 14602 (15 98) + Para Siempre 

MARVIN SAPP 
VERITY 09433/ZOMBA (17.98) 

DAUGHTRY 
RCA 88860/RMG (18.98) 

Thirsty 

Daughtry 

BRAD PAISLEY 
ARISTA NASHVILLE 07171 /SBN (18.98) 

5th Gear 

ALICIA KEYS 
MBK/J 11513*/RMG (18.98) 17 As I Am 

WISIN & YANDEL 
MACHETE 010293 (16.98) 01 

Wisin Vs. Yandel: Los Extraterrestres 

ONEREPUBLIC 
MOSLEY INTERSCOPE 010266iIGA (13.98) Dreaming Out Loud 

MIRANDA LAMBERT 
COLUMBIA (NASHVILLE) 78932/SBN (18.98) 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 03206 (12.98) 

LYFE JENNINGS 
COLUMBIA 07966 /SONY MUSIC (11.98) 

Crazy Ex- Girlfriend 

Lady Antebellum 

Lyfe Change 

LINKIN PARK 
MACHINE SHOP 44477` /WARNER BROS. (18.98) L +) 

LALAH HATHAWAY 
STAR 30308 /CONCORD (18.98) 

TRACE ADKINS 
CAPITOL NASHVILLE 76927 (18.98) 

Minutes To Midnight 

Self Portrait 

American Man: Greatest Hits Volume II 

KEYSHIA COLE Just Like You 
CONFIDENTIAL /IMANI /GEFFEN 009475*115A (13.98) 

DIERKS BENTLEY Greatest Hits // Every Mile A Memory 2003 -2008 
CAPITOL NASHVILLE 09070 (18.98) 

GAVIN DEGRAW 
J 06291/RMG (18.98) Gavin DeGraw 

FLYLEAF 
A8M /OCTONE 650005 /IGA (12.98)* 

EAGLES 
SRC 4500 EX (14,98) 

THE -DREAM 
RADIO KILLA /DEF JAM 009872' /IDJMG (13,98) 

RADIOHEAD 
IBA 21622*/ATO 113.981 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428' /UMRG (10.98) 

FLIGHT OF THE CONCHORDS 
P FIB' SUB POP (15.98) 

Flyleaf 

Long Road Out Of Eden 

Love /Hate 

In Rainbows 

Back To Black 

Flight Of The Conchords (Soundtrack) 

FERGIE 
WILLIAM/ABM/INTERSCOPE 007490/IGA (13.98) 

SEETHER 
WIND -UP 13127 (18.98) 

METRO STATION 
RED INK 10521 /COLUMBIA (12.98) 

The Dutchess 

Finding Beauty In Negative Spaces 

Metro Station 

NICKELBACK 
ROADRUNNER 618,700 118 981 +' 

All The Right Reasons 

HEATSEEKER 
GRADUATE 

THE TING TINGS 
COLUMBIA 28925 (12.98) 

RASCAL FLATTS 
LYRIC STREET 000384 /HOLLYWOOD (18.98) 

SARA BAREILLES 
EPIC 94821/SONY MUSIC (11.98) 

®0 ®0 ® 1 FLEET FOXES 
SUB POP 777' (13.98) 

70 64 134 CARRIE UNDERWOOD 
ARISTA /ARISTA NASHVILLE /1197,RMO (18.98) 

S8 
MICHAEL BUBLE 
143 /REPRISE 100313 /WARNER BROS (18.98) 

MI 75 82 
MAROON 5 
A&M /OCTONE 008917 /IGA (18.98) 

69 69 
MILEY CYRUS Hannah Montana 2 
HOLLYWOOD 000465 /WALT DISNEY (22.98) 

RADIOHEAD 
CAPITOL 16424* (24.98) 

ORIGINAL BROADWAY CAST RECORDING 
GHOSTLIGHT /SH -K -BOOM 84428 /RAZOR 8 TIE (21.98) 

The 

78 72 

id' 

1 

B 2 

3 

© 2 

9 

76 

0 
We Started Nothing 78 

Still Feels Good B 1 

Little Voice 7 

Best Of (2 -CD Limited Edition) 81 

In The Heights 82 

50 

Fleet Foxes 83 

Some Hearts 2 

Call Me Irresponsible 1 

It Won't Be Soon Before Long 1 

(Soundtrack) /Meet Miley Cyrus U 1 

51 38 
KEITH SWEAT 
KEIAJATCO 106556/RHINO (18.98) 

38 14 J JESSE MCCARTNEY 
HOLLYWOOD 001942 (13.98) 

ROBERT PLANT / ALISON KRAUSS 93 91 ROUNDER 619075* (18.98) 

14 117 '^ LED ZEPPELIN 
SWAN SONG 313148 /ATLANTIC (19.98) * 

74 85 
PARAMORE 
FUELED BY ARMEN 159612'/AG (13.98) 

THE RACONTEURS 
THIRD MAN 456060F/WARNER BROS (18.98) 

R.E.M. 
WARNER BROS. 418620* (18.98) C4-) 

102 95 

66 90 

88 80 

Just Me 10 

Departure 14 

Raising Sand 2 

Mothership B 7 

RIOT' 15 

Consolers Of The Lonely 

Accelerate 

76 51 

58 45 

80 79 

THE BILLBOARD 200 ARTIST INDEX BUN BHERRY 
104 

KEYSHIA COLE 65 NEILEIAMONDUGHN.125 
VICENTE .144 

3 DOORS DOWN 9 ATREYU 193 BARENANED LADIES ..169 
COUNTING CROWS ...130 DISTURBED 1 FINGER ELEVEN 172 111111/p/Mil 

10 YEARS 57 RODNEY ATKINS 140 NATASHA BEDINGFIELD ..45 
SHERYL CROW 177 THE -DREAM 70 FIVE FINGER DEATH 0 ATMOSPHERE 145 DIERKS BENTLEY 66 

COLBIECAILLAT 38 MILEY CYRUS 44,87 DUFFY 12 PUNCH 164 
98 

BRYAN ADAMS .....1E8 AUGUSTANA 190 THE BLACK KEYS ...163 MARIAN 
CARP FLEET FOXES 23 

TRACE ADKINS E4 AVENGED SEVENFOLD ..143 MARY J. BLISS 105 
MARIAN CAREY 13 0 © FLEX 128 

CLAY AIKEN 1 Q ANDREA BOCELLI ....180 
CASTING CROWNS ...136 DANITY KANE 117 EAGLES 69 FLIGHT OF THE 

ALESANA 96 0 GARTH BROOKS 48 SELTIC THUNDER ....150 DAUGHTRY 54 ESTELLE 142 CONCHORDS 73 

GARY ALLAN 1Q ERYKAH BAW 176 CHRIS BROWN 10 
STEVEN CURTIS DEATH CAB FOR CUTIE ..17 FLO27 

ASHANTI b SARA BAREILLES 80 MICHAEL BUBLE 85 
CHAPMAN 115 DEF LEPPARD 120 © FLORIDA RIDA 108 

CHERISH 191 GAVIN DEGRAW 67 FERGIE 74,198 FLYLEAF .....,....68 

58 Go to www.billboard.biz for complete chart data 

THREE DAYS GRACE 
JIVE 83504 /ZOMBA (18.98) 

ALESANA 
FEARLESS 30110 (13.98) 

10 YEARS 
UNIVERSAL REPUBLIC 010979 /UMRG (11.98) 

JEREMY CAMP 
BEC 83723 (17.98) 6 
TIM MCGRAW 
CURB 79086 EX (14.98) 

RIHANNA 
SRP DEE JAM 008968' /IDJMG (13 98) 

POO FIGHTERS 161 

GNARLS BAO 
FOXBORO HOTTUBS 154 
AL GREEN 28 
JOSH GROBAN 116, 196 

1.1111.111311111.111 
LALAH HATHAWAY 63 
JOHN HIAA 133 
JULIANNE HOUGH 30 

ENRIQUE IGLESIAS 

IRON MAIDEN 165 

ALAN JACKSON 
JAHEIM 175 
LYFE JENNINGS 61 

JEWEL 8 

JACK JOHNSON 34 

JONAS BROTHERS ... 43 

JOURNEY 5 

TOBY KEITH 

ALICIA KEYS 56 
KID ROCK 21 

THE KOOKS .....,...197 

11.111111011/111. 
LADY ANTEBELLUM 

LADYTRON 131 

MIRANDA LAMBERT 59 

One - X 

Where Myth Fades To Legend 91 

Division ii 
Beyond Measure 29 

Greatest Hits: Limited Edition 

Good Girl Gone Bad II 

2 

CYNDI LAUPER 135 JOHN MAYER 106 
LED ZEPPELIN 91 JESSE MCCARTNEY ...89 
LEONA LEWIS 11 REBA MCENTIRE 51 
LIFEHOUSE 170 11M MCGRAW ....BR. 139 
LINKIN PARK 62 METRO STATION 76 

MOMT 151 aimi BRET MICHAELS 40 
MADONNA 14 LUIS MIGUEL 127 
MANA 111 VAN MORRISON 192 
AIMEE MANN 32 JASON MRAZ 22 
MAROON 5 86 MUDCRUTCH 146 
MATCHBOX TWENTY .200 

Data for week of JUNE 21, 2008 CHARTS LEGEND on Page 72 

www.americanradiohistory.com
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AIAPLAY SALES DATA 
MONITORED EY COMPILED BY 

nielsen nielsen 
BDS 

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top sei4n0 paid down C ad compibo tom Internet Scies repots coUecte.f and prow +] by Nie:sen SoundScan. This data n used to comtre both 
The B.IE o ro'Hot 100 a-:o Poc'Cf: ADULT TOP 40 /ADULT CONTEMPORARWMODERN ROCK: 32 adult too 40 staions. 102 adu ?t contemporary stíabons a,ha modern rock stations are eeectron..z,By 000rtored 24 hopes a day . 

days a week. See Chart Lend fcr additional c .JEes and erpiaoatons. t 2008. Nt :se' 5ÿa --less Media, :no and NálSan SoundScan. the AN rights reserved. 

JUN 
SoundScan 

61, IiC)T 100 AIRPLAY. 

r3 4 3ó 
TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

t 1 12 íl LOLLIPOP 
LIL WAYNE FEAT STATIC IRRIRR 

O 
2 14 

BLEEDING LOVE 
LEONA LEWIS o, 

3 3 17 
LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY I -i : L ZOMBA) 

IUNFY JNIVLRSAL MOTOW'; 

4 4 19 

o 6 10 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19 /JIVE /ZOMBA) 

BUST IT BABY PART 2 
PLIES FEAT. NE -YO (BIG GATES SLIP -N- SLIDE /ATLANTIC) 

6 5 19 
SEXY CAN I 

RAY J 5 YUNG BERG (KNOCKOUT. DEJA 34 /KOCTAEPIC) 

TAKE A BOW 
RIHANNA (SAP /DEE JAM /IDJMG) 

7 9 

8 11 
DAMAGED 
SANITY KANE (BAD BOY /ATLANTIC) 

10 14 WHAT YOU GOT 
COLBY O'DONIS FEAT. AKON (KONLIVE'GEFFEN /INTERSCOPE) 

13 7 

11 9 22 

® 15 6 

13 12 12 

e 16 7 

15 11 17 

(I) 18 7 

® 17 7 

18 14 15 

I LUV YOUR GIRL 
THE -DREAM (RADIO KILLA /DEF JAM /IDJMG) 

LOVE SONG 
SARA BAREILLES (EPIC) 

HEAVEN SENT 
KEYSHIA COLE (IMAN/ /GEFFEN INTERSCOPE) 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS .) 

LOVE IN THIS CLUB PART II 
USHER FEAT. BEYONCE 8 LIL WAYNE (LAFACE'ZOMBA) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

TAKE YOU DOWN 
CHRIS BROWN (JIVE ZOMBA) 

BYE BYE 
MARIAN CAREY (ISLANOIDJMG) 

THE BOSS 
RICK ROSS FEAT. T -PAIN (SLIP -N -SLIDE DEF JAM IDJMG) 

25 8 
POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENIC EPICI 

20 19 16 

21 21 34 

22 20 13 

32 6 

23 13 

29 10 

SHE GOT IT 
2 PISTOLS (UNIVERSAL REPUBLIC) 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY ATLANTIC) 

I'M STILL A GUY 
BRAD PAISLEY ( ARISTA NASHVILLE) 

LEAVIN' 
JESSE MCCARTNEY (HOLLYWOOD) 

EVERY DAY 
RASCAL FLATTS (LYRIC STREET) 

LAST NAME 
CARRIE UNDERWOOD (ARISTA / ARISTA NASHVILLE) 

m 
TITLE 

7,E3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

BETTER AS A MEMORY 
KENNY CHESNEY (BNA) 

27 9 

27 22 12 

o 35 10 

IQ 33 11 

0 40 4 

39 8 

O 37 6 

33 26 16 

34 31 39 

35 30 19 

o 55 3 

37 34 21 

38 24 27 

41 10 

o 56 3 

44 5 

42 38 15 

THE WAY THAT I LOVE YOU 
ASHANTI IRE INC., UNIVERSAL MOTOVY. 

IT'S NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBLICI 

REALIZE 
COLME CAILLAI (UNIVERSAL REPUBLIC) 

FOREVER 
CHRIS BROWN (JIVE/ZOMBA) 

HOME 
BLAKE SHELTON .'- 'SHVILLEI(WRNI 

TEENAGE LOVE AFFAIR 
ALICIA KEYS,'AC- 

JUST GOT STARTED LOVIN' YOU 
JAMES OTTO (IL,- F' '. WARNER BROS. (NASHVILLE); WRNI 

APOLOGIZE 
TIMBALAND FEAT. ONEREPUBUC (MOSLEV'BLACKGRDUND INTERSCOPE 

FEELS LIKE TONIGHT 
DAUSHTRY (RCA/RMG) 

A MILLI 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

STOP AND STARE 
ONEREPUBLIC (MOSLEY/INTERSCOPEI 

WITH YOU 
CHRIS BROWN (JIVE ZOMBA) 

BACK WHEN I KNEW IT ALL 
MONTGOMERY GENTRY COLUMBIA (NASHVILLE II 

I KISSED A GIRL 
KATY PERRY (CAPITOL) 

GOOD TIME 
ALAN JACKSON ( ARISTA NASHVILLE) 

LOVE DON'T LIVE HERE 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

W 49 4 
DANGEROUS 
KAROINAL OFFISHALL FEAT. AKON (K0%1 IV( (,/FFF'! INT- PSCFR'I I 

44 42 18 

CI 48 6 
GET SILLY 
V.I.C. (YOUNG MOGUL WARNER BROS ) 

O 57 4 
GET LIKE ME 
DAVIS BANNER FEAT. CHRIS BROWN (81 G F A r E'SRr. I IMVERSAL MOTTWKI 

O 46 9 i/ JOHN MAYER (AWARE;COLI.IMUI.. 

SAY 

48 43 17 
I SAW GOD TODAY 
GEORGE STRAIT (MCA NASHVILLE) 

49 45 9 

YOU'RE GONNA MISS THIS 
TRACE ADKINS (CAPITOL NASIH, I_LI 

O 51 8 

LAST TIME 
TREY SONGS (SUNG COOK ATLANTIC( 

IN LOVE WITH A GIRL 
GAVIN DEGRAW (J. AMA) 

auntrN, 
._.a,5u..redtpC{`n1L:'E 

AIMS l'OP 40 rM 

nx x W5- TITLE 
ARTIST iIMPRINT ' PROMOTION LABE(., 

o I 1 

BLEEDING LOVE 
LEONA LEWIS 

2 2 22 
FEELS LIKE TONIGHT 

3 3 31 

o 
5 

o 
7 

O 

5 21 

4 42 

6 21 

7 17 

10 12 

9 9 35 

10 8 26 

15 

13 11 

13 12 46 

14 11 25 

o 16 15 

17 12 

18 7 

19 13 

21 11 

20 20 11 

DAUGHTHYIRCA RMGI 

WHATEVER IT TAKES 
LIFEHOUSE IGEFFEN 1N, TE 

STOP AND STARE 
ONEREPUBLIC '.I 

LOVE SONG 
SARA BAREILLES (EPIC) 

REALIZE 
COLBIE CAILLAT (UNIVERSAL RE" 

IN LOVE WITH A GIRL 
GAVIN DEGRAW (J'RMGI 

IT'S NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBLC 

SORRY 
BUCKCHERRY(ELEVEN SEVEN / ATLANTI,. 

WON'T GO HOME WITHOUT YOU 
MAROON 5 (ABM. OCTONI ':I ) 

POCKETFUL OF SUNSHINE 
NATASHA BEOINGFIELD IPHON(1GENIC LI /LI 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN 09 JIVE 

PARALYZER 
FINGER ELEVEN (WINO -UP) 

SAY 
JOHN MAYER (AWARE 'COLUMBIA) 

STAY BEAUTIFUL 
THE LAST GOODNIGHT (VIRGIN CAPITOLI 

NEW SOUL 
YAEL NAIM (TOT OU TARO;ATLANTIC) 

LOVE REMAINS THE SAME 
GAVIN ROSSDALE IINTERSCOPEI 

MERCY 
DUFFY I MERCURY, IDJMG, 

I'M YOURS 
JASON MRAZ (ATLANTIC RAP) 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE '. 1:AEA BR1 1 

31 2 
THE TIME OF MY LIFE 
OASIS COOK 119 RCA RAI, 

O 24 8 
NINE IN THE AFTERNOON 
PANIC AT THE DISCO (OECAYDANCE: FUELED BY RANI('. 

O 23 13 

o 36 2 VIVA LA VIDA 
COLDPLAY (CAPI - "I 

O 26 7 

ALL OVER YOU 
THE SPILL CANVAS ONE ELEVEN SIRE REPRI',I 

ALL SUMMER LONG 
KID ROCK (TOP DOI . 

4! 

Ltr 

LI 

(HOT DIGITAL SONGS. 
est 
eL 

o 
1,3tf, r.,5 TITLE 
á3 3ó ARTIST (MPRINT. PROMOTION LABEL) 

#15 5 
VIVA LA VIDA 

3 5 

3 2 12 

4 5 5 

COLOPLAY UA1'n 0L, 

I KISSED A GIRL 
KATY PERRY CAPITOL( 

LOLLIPOP 
LIL WAYNE FEAT. STATIC MAJOR (CASH M(4.1S UNIVERSAL MOTOWII 

TAKE A BOW 
RIHANNA ISRE: DEF JAMiIDJMGI 

o 8 16 
POCKETFUL OF SUNSHINE 
NATASHA BEOINGFIELO IPHON(II,I' LI'.I'.I 

6 7 16 
BLEEDING LOVE 
LEONA LEWIS IGVCO /J: HMG) 

o 12 7 
FOREVER 
CHRIS BROWN (JIVE; ZOMBAI 

O 15 10 
SHAKE IT 
METRO STATION (RED INK'REO'COLUMBIA) 

9 9 11 
4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS 1 

'10 4 3 

11 7 

12 10 15 

6 2 

THE TIME OF MY LIFE 
DAVID COOK 119: RCA ,'R MGJ 

LEAVIN' 
JESSE MCCARTNEY (HOLLYWOOD) 

LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE ZOMBA) 

GOT MONEY 
LIL WAYNE FEAT T -PAIN (CASH MONEY UNIVERSAL MOTOWN, 

4 17 
SEXY CAN I u 
RAY J A YUNG BERG (KNOCKOUT DEJA 34/KOCH EPIC 

WHEN I GROW UP 
THE PUSSYCAT DOLLS (INTERSCOPEI 

44 2 

13 22 
NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (JIVE /01016' 

DAMAGED 
SANITY KANE (BAD BOV'ATLANTIC) 

16 13 

18 17 9 

19 13 !! 1 PUT ON / YOUNG JEEZYFEAi KANYE WEST ¡CORPORATE T OGLaOEF JANLgJA 

Jam 22 1 BUST IT BABY PART 2 LiI PLIES FEAT. NE -YO (BIG GATES /SLIP- N- SLIDEATLANTIH. 

25 8 
HANDLEBARS 
FLOBOTS ,UNIVE HSAL REPUBLIC) 

IT'S NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

WHAT YOU GOT 
COLBY O'DONIS FEAT. AKON IKONLIVE /GEFFEN'INTERSCOP( 

23 20 7 MERCY 
DAFFY (MERCURY IDJMG) 

24 21 7 
A MILLI 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

- 1 
CREEP 
RADIOHERD (CAPITOL) 

Data for week of JUNE 21, 2008 

S x. TITLE 3 ó ARTIST (IMPRINT / PROMOTION LABEL) 

18 5 
LAST NAME 
CARRIE UNDERWOOD IARISTA;ARISTA NASHVILLE) 

28 23 
JOHN MAYER IAWAREICOLUMBIAI 

26 20 
REALIZE 
COLBIE CAILLAT (UNIVERSAL REPUBLICI 

27 10 
IN LOVE WITH A GIRL 
GAVIN DEGRAW IJ AMC) 

30 5 
IF I NEVER SEE YOUR FACE AGAIN 
MAROON 5 FEAT. RIHANNA (ABM: OCTONL 

31 23 24 
STOP AND STARE 
ONEREPUBLIC (MOSLEY;INTERSCOPE) 

o 32 6 
AMERICAN BOY 
ESTELLE FEAT. KANYE WEST (HOME SCHOOL ATI ANTIC) 

© 46 7 
CLOSER 
NE -YO (DEF JAM IDJMG) 

o 43 4 
LOLLI LOLL( (POP THAT BODY) 
THREE 6 MAFIA I HYPNO I '. 

O 1 INDESTRUCTIBLE j¡ DISTURBED (REPRISE) 

O 45 
5 

GET SILLY 
V.I.C. (YOUNG MOGUL WARNER BROO 

37 29 5 
VIOLET HILL 
COLDPLAY (CAPITOL) 

38 31 31 
LOW 
FLO RIDA FEAT. T -PAIN (POE BOY, ATLANTIC) 

39 33 3 
DANGEROUS 
KARDINAL OFFISHALL (KONLIVE /GEFFEN) 

OO41 8 
I'M YOURS 
JASON MRAZ (ATLANTIC) 

O 39 11 
ALL AROUND ME 
FLYLEAF IABM C1 'II ". 'I 

O 1 

4.3 38 8 

44 36 27 

45 24 45 

46 35 4 

60 3 

48 40 27 

55 4 

53 2 

YOU AIN'T GOT NUTHIN 
OIL WAYNE FEAT AEI SANTANA B FABOLOUB 

BYE BYE 
MARIAH CAREY (ISLAND IOJMGI 

DON'T STOP THE MUSIC 
RIHANNA ISRP DEI ;AM: 1D/MG 

APOLOGIZE 
TIMBALANO FEAT. ONEREPUBLIC 1'.OSLEV BLACHGRI'., '' 

El 

rr=RSCOtt, © 
LOVE IN THIS CLUB, PART II 
USHER FEAT. BEYONCE A LIL WAYNE IL -I :ONIBAI 

PORK AND BEANS 
WEEZER (DSC /GEFFEN INTERSCDFEI 

SEE YOU AGAIN 
MILEY CYRUS (HOLLYWOOD) 

SUMMERTIME 
NEW KIDS ON THE BLOCK IINTERSCOP( 

GET LIKE ME 
DAVID BANNER FIAT VMS BROWN 

For chart reprints call 646.654.4633 

MAN( 

.F-3 

17,6 in TITLE 
33 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND ¡DJPAG) 

51 37 11 

53 

o 
52 28 

50 37 

1 

1 

56 48 4 

57 51 31 

58 54 13 

Q 
O 56 45 

61 42 2 

Q 
63 59 12 

64 57 5 

O i HOMECOMING 
KANE WEST FEAT CHRIS MANN F(/C -A FELLA DEF I'M 11 SIC 

WITH YOU 
CHRIS BROWN 1115E ZOMBA; 

OUR SONG 
TAYLOR SWIFT 1511/ MACHINE) 

LOVE REMAINS THE SAME 
GAVIN R05SOALE IINTERSCOPEI 

7 THINGS 
MILEY CYRUS (HOLLYWOOD) 

THERE'S NOTHIN 
SEAN KINGSTON FEAT. RAN 6 JUELI SANTANA 

LOVE SONG 
SARA BAREILLES )EPIC, 

BREAK THE ICE 
BRITNEY SPEARS CI I1Á1 

MR. CARTER 
LIL WAYNE FEAT. JAY -2 'INIVPRSALMD- 

DON'T STOP BELIEVIN' 
JOURNEY 

MOVING MOUNTAINS 
USHER (L A(- 

ISLAND IN THE SUN 
WEEZER III., 1-1111 

YOU'RE GONNA MISS THIS 
TRACE ADKINS )C?'' LE. 

MOVE SHAKE DROP REMIX 
W LAI FEAT RO RIDA CABELY A PITBULL ,VII' UNIVERSAL PENH- 

O 65 19 WHATEVER IT TAKES 
LIFEHOUSE -.: '( E N INTERSCOPE 

O_ 12 
CLOCKS 

. COLDPLAY 

68 58 13 

O 1 

70 61 13 

71 68 18 

PICTURE TO BURN 
TAYLOR SWIFT 

THAT'S WHAT YOU GET 

THE BOSS 
RICK ROSS FEAT. T -PAIN ;SLIP'N -SLIDE DEF JAM IDJMG. 

ALL -AMERICAN GIRL 
CARRIE UNDERWOOD ( ARISTA ARISTA NASHVILLE) 

i COCONUT JUICE 
TYGA FEAT_ TRAVIS MCCOY IOECAYOANCE FUELED BY ',AMEN RE, 

© 5 CHECK YES JULIET (RUN BABY RUN) 
WE THE KINGS I.S- CURVE( 

74 66 2 

75 63 26 

GUNPOWDER & LEAD 
MIRANDA LAMBERT (COL, - _EII 

WON'T GO HOME WITHOUT YOU 
MAROON 5 (AHM OCTONE 

21 

C) ADULT 
CONTEMPORARY,. 

o 
o 

3 3ó 
1 22 

4 9 

3 2 45 

3 22 

fl 5 32 

6 6 24 

TITLE 
ARTIST I1EFPRINT / PROMOTION LABEL) 

5 WL1S 

LOVE SONG 
SARA BAREILLES (EPIC) sr 

BLEEDING LOVE 
LEONA LEWIS (SVCO '.15) 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

LOST 
MICHAEL BUBLE (143(REPRISE 

APOLOGIZE 
YIMBNANO FEAT ONEREPUBLIC 

TEARDROPS ON MY GUITAR 
TAYLORSWIFT 

o 7 23 
TATTOO 
JORDIN SPARKS 

6 8 50 
BIG GIRLS DON'T CRY 
FERGIE (WI -[ 

o 11 14 
SAY 
JOHN MAYER . -dI CULUMBIAI 

10 10 24 
NO ONE 
ALICIA KEYS 

41) 12 19 
IN MY ARMS 
PLUMB IC(''' 

O 13 15 
FEELS LIKE TONIGHT 
DAUGHTRY 'F. 

13 14 18 
BUSY BEING FABULOUS 
EAGLES (ER 

O 16 17 
FALLING IN LOVE AT A COFFEE SHOP 

\iíß LANDON PIGG ìi. A RMG) o 21 3 
THE TIME OF MY LIFE 
mum COOK 119 RCA RMGI 

O 18 9 
AWAKE 
JOSH GROBAN 1143 REPRISES 

FALL 
17 14 i/ KIMBERLEY LOCKE ICARO REPRISE( 

O 19 9 IN GOD'S HANDS 
NELLY FURTAOG FEAT. KEITH URBAN MSS, I V GE FEB IIIIERICOEE 

Q 24 5 
NO AIR 
JARDIN SPARKS DUET WITH CHRIS BROWN I'S "V[ .'''PARA, 

20 20 16 
FORGIVE ME 
CNOTE IJKH ENTI 

o 22 9 WHA IT TAKES 
LIFEHOUSE 

TE y7 .IT 

23 7 

® 25 5 

27 6 

25 26 11 

I THOUGHT I'D SEEN EVERYTHING 
BRYAN ADAMS (HAI,'.'- . 

AFTER ALL THESE YEARS 
JOURNEY TJOMOTAI 

REALIZE 
COLBIE CAILLAT 'LIVERSAL REF',. 

WON'T GO HOME WITHOUT YOU 
MAROON 5 ' .. 

LI 

Ll 

1*I 

L*f 

dr 

LI 

UI 

dr 

t MODERN ROCK.. 

o 
o 
o 
o 

ark TITLE 
á 3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

3 

2 5 

5 10 

6 14 

5 3 16 

6 4 10 

o 
O 
o 
11V 

wN1S 

PORK AND BEANS 
WEEDER IDGC /GEFFEN /INTERSCOPE 

HAMMERHEAD 
THE OFFSPRING 'IUN181A, 

LET IT DIE 
F00 FIGHTERS ,,OSWELL RCA HMO, 

GIVEN UP 
LINKEN PARK (WARNER BROS I 

RISE ABOVE THIS 
SEETHER (WIND UP) 

HANDLEBARS 
FLOBOTS (UNIVERSAL REPUBLIC, 

7 7 
DISCIPLINE 
NINE INCH NAILS ITHE NULL CORPORATION RESI 

8 12 

10 11 

9 6 

11 11 

12 13 16 

13 12 32 

I WILL POSSESS YOUR HEART 
DEATH CAB FOR CATIE '- 

SALUTE YOUR SOLUTION 
THE RACONTEURS (THIRD T.':.'. 0.;RNER BROS I 

VIOLET HILL 
COLDPLAY -CAPITOL I 

INSIDE THE FIRE 
DISTURBED ( REPRIS' 

IT'S NOT MY TIME 
3 DOORS GOWN (UNIVERSAL REPUBLIC' 

PSYCHO 
PUDDLE OF MUDO (FLAWLESS %GEFFEN INTERSCOPE) 

15 12 
ADDICTED 
SAVING ABEL (SKIDDCONIRGIN CAPITOLI 

15 16 36 
BELIEVE 
THE BRAVERY (ISLAND IDJMG( 

17 5 
DEVOUR 
SHINEDOWN )All ANTIC( . 19 12 
LOVE ME DEAD 
LUDO ,REDBIRD ISLAND. IDJMG, 

ST 

Lr 

1fl 

1'J 

r 

18 14 20 FALLING DOWN 
1tT ATREYU (HOLLYWOOD) 

24 6 

18 45 

20 17 

22 8 

23 14 

24 21 19 

I'M NOT OVER 
CAROLINA LIAR (ATLANTIC) 

THE PRETENDER 
FAO FIGHTERS (ROSWELL RCA 8410, 

BEAUTIFUL 
10 YEARS (UNIVERSAL REPUBLIC 

SOMEONE LIKE YOU 
SAFETYSUIT (UNIVERSAL MOTOWN) 

THE WESTERN WORLD 
PENNYWISE (MYSPACEI 

SO HAPPY 
THEORY OF A DEADMAN 1604'ROAORUNNER RR, 

j 27 10 
ALWAYS WHERE I NEED TO BE 

Ajl¡ THE KOOKS 

11 

lr 
L*r 
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TITLE 
"11 r3 á3 3ó ARTIST OMPRINT PROMOTION LABEL; 

O 10 15 

6 5 16 

7 8 19 

8 9 28 

o 
m 

11 20 

7 5 

11 6 12 

12 11 

14 7 

15 13 

16 15 

18 24 

17 19 28 

18 20 32 

m 
o 

25 22 

24 8 

21 23 33 

22 15 

Q 26 17 

24 21 32 

25 28 2(4 

26 27 30 

o 30 5 

29 13 3 

Q36 5 

31 29 17 

32 31 20 

(ID 32 26 

34 34 29 

35 11 

36 33 9 

17 2 

63 3 

37 5 

39 8 

41 40 25 

Q 43 5 

43 42 22 

Q 46 15 

Q 44 9 

m 
48 8 

53 

48 50 8 

49 41 7 

Q 60 6 

t' BLEEDING LOVE 
LEONA LEWIS (SYCO /J /RMG) 

TAKE A BOW 
l'. HAr.NA ARP /DEF JAM /IDJMG) 

LOLLIPOP 
WETT lFFF1T sTAlu 11AlUH' ..10NEY/1MNERSALMOTOWA) 

GREATEST 
GAINER /AIRPLAY 

I KISSED A GIRL 
KATY PERRY (CAPITOL) 

DAMAGED 
DANITY KANE (BAD BOY /ATLANTIC) 

LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE /ZOMBA) 

SEXY CAN I 

RAY J & YUNG BERG (KNOCKOUT /DEJA 34 /KOCH /EPIC) 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19 /JIVE/ZOMBA) 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENIC /EPIC) 

VIVA LA VIDA 
COLDPLAY (CAPITOL) 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS.) 

LEAVIN' 
JESSE MCCARTNEY (HOLLYWOOD) 

FOREVER 
CHRIS BROWN (JIVE /ZOMBA) 

SHAKE IT 
METRO STATION (RED INK/RED /COLUMBIA) 

WHAT YOU GOT 
COLBY O'DONIS FEAT. AEON (KONLIVE/GEFFEWINTERSCOPE) 

REALIZE 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

STOP AND STARE 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

ALL AROUND ME 
FLYLEAF (A &M /OCTONE / INTERSCOPE) 

BYE BYE 
MARIAN CAREY (ISLAND /IDJMG) 

LOVE SONG 
SARA BAREILLES (EPIC) 

ITS NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

IN LOVE WITH A GIRL 
GAVIN DEGRAW (J /RMG) 

SEE YOU AGAIN 
MILES CYRUS (HOLLYWOOD) 

WITH YOU 
CHRIS BROWN (JIVE /ZOMBA) 

DONT STOP THE MUSIC 
RIHANNA JMG) 

GREATEST 
GAINER DIGITAL 

WHEN I GROW UP 
THE PUSSYCAT DOLLS ^nPE 

MERCY 
OUFFY (MERCURYïIDJMG) 

THE TIME OF MY LIFE 
DAVID COOK (19 /RCA/RMG) 

SUMMERTIME 
NEW KISS ON THE BLOCK ( INTERSCOPE) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

BREAK THE ICE 
BRITNEY SPEARS (JIVE /ZOMBA) 

SAY 
JOHN MAYER (AWARE /COLUMBIA) 

SORRY 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC /RRP) 

BUST IT BABY PART 2 
PLIES FEAT. NE -TO (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

THERE'S NOTHIN 
SEAN KINGSTON F E H L NEUN & D Z ~AA (BB11GA Y 41OEPIC) 

GOT MONEY 
LIL WAYNE FEAT. T -PAIN (CASH MONEY /UNIVERSAL MOTOWN) 

7 THINGS 
MILEY CYRUS (HOLLYWOOD) 

IF I NEVER SEE YOUR FACE AGAIN 
MAROON 5 FEAT. RIHANNA (A &M /OCTONE / INTERSCOPE) 

AMERICAN BOY 
ESTELLE FEAT. KANYE WEST (HOME SCHOOL /ATLANTIC) 

WHATEVER IT TAKES 
LIFEHOUSE (GEFFEN / INTERSCOPE) 

DANGEROUS 
KARMA'. ORLSHALL FEAT AEON (KONLNE/GEFFENYNTERSCOPE) 

FEELS LIKE TONIGHT 
DAUGHTRY (RCA/RMG) 

SHE GOT IT 
2 PISTOLS FEAT. T -PAIN A TAY DIZM (UNIVERSAL REPUBLIC) 

HANDLEBARS 
FLOBOTS (UNIVERSAL REPUBLIC) 

CLOSER 
NE -TO (OFF JAM /IDJMG) 

BUZZIN' 
SHWAYZE FEAT. CISCO ADLER (SURETONE/GEFFENINTERSCOPE) 

LOVE IS GONE 
DAVID GUETTA A CHRIS WILLIS (GUM /PERFECTO /ULTRA) 

A MILLI 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

HOMECOMING 
KANYE WEST FEAT CRIS MAMA (ROC- A- FELLA/DEF JAMIOJMG) 

yW TITLE 
n3 3ó ARTIST (IMPRINT I PROMOTION LABEL) 

54 7 
GET LIKE ME 

57 

Q 52 7 

59 8 

Q 64 12 

Q 55 10 

CD 68 7 

58 65 19 

59 49 4 

2 

61 62 3 

a81 8 

63 73 17 

64 67 5 

65 56 2' 

66 78 20 

67 70 17 

112) 

4 
72 

1 

- 

94 14 

75 13 

1 

74 72 14 

91 3 

78 74 19 

77 90 10 

78 58 11 i 2 

80 88 19 

81 71 14 

o 
o 
84 

o 

o 
m 
o 
o i 
o 
a 
o 

98 2 

79 5 

96 2 

1 

- 1 

16 

- 12 

1 

5 

DAVID BANNER FRAY CLANS BROW I (A LONE FA.C.EISRCNNNYRSAL MOTOWN) 

GET SILLY 
V.I.C. (YOUNG MOGUL/WARNER EROS) 

LOLLI LOLLI (POP THAT BODY) 
RIEIWPARAT .PNIBTPATAILINGDbsi'On'OÁEA '".PS@JMBAI 

THATS WHAT YOU GET 
PARAMORE (FUELED BY RAMEN /RRP) 

YOUR LOVE IS A LIE 
SIMPLE PLAN (LAVA /ATLANTIC /RRP) 

I'M YOURS 
JASON MRAZ (ATLANTIC /RRP) 

FALL FOR YOU 
SECONDHAND SERENADE (GLASSNOTE /ILG) 

KILLA 
CHERISH FEAT. YUNG JOC (SHO'NUFF /CAPITOL) 

LOVE IN THIS CLUB PART II 
USHER FEAT. BEYONCE & LIL WAYNE (LAFACE /ZOMBA) 

LOVE REMAINS THE SAME 
GAVIN ROSSDALE (INTERSCOPE) 

ONE STEP AT A TIME 
JORDIN SPARES (19 /JIVE / ZOMBA) 

CHECK YES JULIET (RUN BABY RUN) 
WE THE KINGS (S- CURVE) 

RUN THE SHOW 
KAT DELUNA FEAT. BUSTO RHYMES (EPIC) 

MOVE SHAKE DROP 
OJ LAZ FUAT RO RIDA, CASEY A PDMAL (VP/UNIVERSAL REPUBLIC) 

MOVING MOUNTAINS 
USHER (LAFACE /ZOMBA) 

WHEN YOU LOOK ME IN THE EYES 
JONAS BROTHERS (HOLLYWOOD) 

THE BOSS 
RICK ROSS FEAT. T -PAIN (SLIP -N- SLIDE /DEF JAM /IDJMG) 

ALL SUMMER LONG 
KID ROCK (TOP DOG/ATLANTIC) 

CRY FOR YOU 
SEPTEMBER (ROBBINS) 

COCONUT JUICE 
TYGA FEAT. TRAVIS MCCOY (DECAYDANCE/FUELED BY RAMENRAP) 

BOYFRIEND /GIRLFRIEND 
C -SIDE FEAT. KEYSHIA COLE (1720 /UNIVERSAL REPUBLIC) 

YOU'RE GONNA MISS THIS 
TRACE ADKINS (CAPITOL NASHVILLE) 

IN THE AYER 
FLO RIDA FEAT. WILLIAM (POE BOY /ATLANTIC) 

PICTURE TO BURN 
TAYLOR SWIFT (BIG MACHINE) 

I LUV YOUR GIRL 
THE-OREAM (RADIO KILLA/DEF JAM /IDJMG) 

NINE IN THE AFTERNOON 
PANIC AT THE DISCO (DECAYDANCE/FUELED BY RAMEWRRP) 

BEAT IT 
FALL OI T DOY FEAT JORA MAYEA (REED BYRPMRNISLAN WZJN G) 

PARTY PEOPLE 
NELLY FEAT. FERGIE (DERRTY /UNIVERSAL MOTOWN) 

THE WAY THAT I LOVE YOU 
ASHANTI (THE INC. /UNIVERSAL MOTOWN) 

NEW SOUL 
YAEL NANA (TOT OU TARD /ATLANTIC) 

HOLLYWOOD'S NOT AMERICA 
FERRAS (CAPITOL) 

ALL OVER YOU 
THE SPILL CANVAS (ONE ELEVEN /SIRE /REPRISE) 

DISTURBIA 
RIHANNA (SRP /DEF JAM /IDJMG) 

WE MADE IT 
GUSTA RHYMES FEAT. UNKIN PARK (AFTERMATHANTERSCOPE) 

SITTIN' AT A BAR (BARTENDER SONG) 
REHAB (EPIC /UNIVERSAL REPUBLIC) 

WHOA OH! (ME VS. EVERYONE) 
FOREVER THE SICKEST KIDS (UNIVERSAL MOTOWN) 

BOTTLE IT UP 
SARA BAREILLES (EPIC) 

THUNDER 
BOYS LIKE GIRLS (COLUMBIA) 

LABELS OR LOVE 
FERGIE (WILL.I.AWA &M /INTERSCOPE) 

ELEVATOR 
FLO RIDA FEAT. TIMBALAND (POE BOY /ATLANTIC) 

SHAWTY GET LOOSE 
UL MAMA FEAT CHIVO BROWN A TOWN (EMIR{ FACES'JNE,GOMBA) 

RISE ABOVE THIS 
SEETHER (WIND -UP) 

HYPNOTIZED 
BIG GEMINII (BIG GUN /UPSTAIRS) 

GIRLS AROUND THE WORLD 
LLOYD FEAT. LIL WAYNE (THE INC /UNIVERSAL MOTOWN) 

SUPERGIRL 
SAVING JANE (ALERT /TOUCAN COVE) 

SAY YEAH 
WIZ KHALIFA (ROSTRUM /WARNER BROS.) 

LET ME THINK ABOUT IT 
GI CORK VS FUE LE EWO (LIFTEDAOG(AEìCY1;WAKM'ARIER BROS.) 

BODY ON ME 
NELLY FEAT. AKON A ASHANTI (DERRTY /UNIVERSAL MOTOWN) 

TEENAGE LOVE AFFAIR 
ALICIA KEYS (MBK/J /RMG) 

BETTER IN TIME 
LEONA LEWIS (SYCO /J /RMG) 

POP 100: The top Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen Broadcast Data Systems, and 
saes compiled by Nielsen SoundScan. See Chart Legend for rules and explanations. IC 2008. Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All 
rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES SALES: This data is used to compile both the Billboard Hot 100 and Pop 100. 
See Chart Legend for rules and explanations. Y 2008, Nielsen Business Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and 
explanations. C 2008, Promosquad and HitPredictor are trademarks of Think Fast LLC. 
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AIRPLAY 
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SALES DATA 
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5 13 

4 2 16 

5 3 15 

6 6 26 
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8 7 12 

o 9 11 
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19 6 

11 9 

16 8 

12 15 

17 11 

16 13 23 

17 18 32 

18 15 27 

AraD 21 7 

22 16 

21 14 29 

22 20 25 

O 26 12 

24 27 27 

25 23 29 

TITLE 
ARTIST rt." ?I L,1OTION !_APE;_ 

BLEEDING LOVE 
LLUNA LEWIS 

TAKE A BOW 
RIHANNA (SRP /DEF JAM /IDJMG) 

DAMAGED 
DANITY KANE (BAD BOY /ATLANTIC) 

LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE /ZOMBA) 

SEXY CAN I 

RAY J & YUNG BERG (KNOCKOUT /DEJA 34 /KOCH /EPI:. 

NO AIR 
JORDIN SPARKS OUST WITH CHATS BROWN (19/JIVEZ MBA) 

LOLLIPOP 
LIL WAYNE RAT. STATE MAJOR (CASH MONEYNNVERSAL MOIOWM 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS.) 

LEAVIN' 
JESSE MCCARTNEY (HOLLYWOOD) 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENIC /EPIC) 

I KISSED A GIRL 
KATY PERRY (CAPITOL) 

WHAT YOU GOT 
COLBY ODONIS FEAT. AEON (KONLNE/GEFFENMNTERSCOPE) 

FOREVER 
CHRIS BROWN (JIVE / ZOMBA) 

REALIZE 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

SHAKE IT 
METRO STATION (RED INK /RED /COLUMBIA) 

LOVE SONG 
SARA BAREILLES (EPIC) 

LOW 
FLO RISA FEAT. T -PAIN (POE BOY /ATLANTIC) 

STOP AND STARE 
ONEREPUBLIC (MOSLEY / INTERSCOPE) 

BYE BYE 
MARIAN CAREY (ISLAND /IDJMG) 

ALL AROUND ME 
FLYLEAF (A &M /OCTONE/INTERSCOPE) 

SEE YOU AGAIN 
MILEY CYRUS (HOLLYWOOD) 

WITH YOU 
CHRIS BROWN (JIVE / ZOMBA) 

IN LOVE WITH A GIRL 
GAVIN DEGRAW (J /RMG) 

SORRY 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC) 

DON'T STOP THE MUSIC 
RIHANNA (SRP /SEE JAM/IDJMG) 

127 mainstream top 40 stations are electronically monitored 24 
7 days a week. This data is used to compile the Pop 100 

ÚI 

L47 

L*I 

=3 á3 3ó 
TITLE 
ARTIST 

1 1 3 
WE ROCK 
r,I RAMP RUI rETEE ,NEY) 

UR SO GAY 
KATY PERRY i._. 

2 3 3 

o 

4 6 

10 

7 

9 

8 

5 

4 

3 

3 

13 27 

11 11 11 

14 

f 

17 

'8 

1 

15 10 

12 6 

18 3 

17 13 

14 48 

5 3 

1 

18 25 

21 19 

22 16 

23 20 

24 24 

3 

5 

2 

10 

35 2 

LOLLIPOP /A MILLI 
LIL WAYNE ICASH MOND' . LkSAL MOTOWN) 

THE ONLY ONE 
THE CURE (SURETONE /GEFFEN /INTERSCOPE) 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE ,'/ARNrP grin`. 

WATER CURSES 
ANIMAL COLLECTIVE (DOMINO) 

GO SPEED RACER GO 
ALI DEE AND THE DEEKOMPRESSORS IRAZOR & TIE) 

I DON'T WANT TO 00 TO SCHOOL 
THE HARES BROTHERS BANS (NICKELODEON/COLUMBIA) 

I'M LETTING GO 
FRANCESCA BATTISTELLI (FERVENT) 

DOWN 4 WHATEVA 
LONESOME THUS LADY (OHIO SOUNOLAB) 

SHINE 
ANNA NALICK (EPIC) 

HIGHWAYS OF GOLD 
JAGUAR LOVE (MATADOR/BEGGARS BANQUET) 

WE FLY 
AG (WRECKLESS ENTERTAINMENT) 

TOUCH MY BODY 
MARIAN CAREY (ISLANUIIDJMG) 

MUCH LIKE FALLING 
FLYLEAF IA&MIOCTSNEIINTERSCOPEI 

PAPER PLANES 
M.I.A. (XL /INTERSCOPE) 

WHAT TIME IS IT 
HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY) 

THAT OREEN GENTLEMAN 
PANIC AT THE DISCO (DECAYDANCE/FUELED BY RAMEN /RRP) 

POLITIK KILLS 
MANU CHAO (BECAUSE /NATIONAL) 

IT'S RIGHT HERE 
TANIKA TURNEN (KOUNTREE BOYZ) 

LITTLE BIT 
LYKKE LI (LL RECORDINGS) 

RINGER 
FOUR TET (DOMINO) 

KEEP MARCHING 
NATE JACOBS FEAT. BEAU DILLY (JANISAN) 

HEY SHAWTY 
KING B FEAT. B.S.K. (GET IT HOW U LIVE/GUACAMOLE) 

LET ME THINK ABOUT IT 
IDA CORK VS FEDDE LE GRAND (MOSHK) 

27 24 19 

28 25 17 

óid 

30 

30 5 

29 8 

CD 33 5 

Q 31 9 

35 

Q 
35 

36 

o 
38 

39 

Q 

4 

TITLE 
ARTIST 

ITS NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

BREAK THE ICE 
BRITNEY SPEARS (JIVE / ZOMBA) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

SUMMERTIME 
NEW KIDS ON THE BLOCK ( INTERSCOPE) 

THERE'S NOTHIN 
SEAN KINGSTON FEAT. BAN & AEZ SANTWA E3ELU A tBOBSBLT 

MERCY 
DUFFS (MERCURY /IDJMG) 

SAY 
JOHN MAYER (AWARE /COLUMBIA) 

7 THINGS 
MILEY CYRUS (HOLLYWOOD) 

36 e SHE GOT IT 

L41 

11 

17 

34 17 

32 22 

46 2 

37 7 

38 5 

50 2 

40 9 

WHATEVER IT TAKES 
LIFEHOUSE GEFFEN / INTERSCOPE 

FEELS LIKE TONIGHT 
DAUGHTRY RCA /RMG) 

BUST IT BABY PART 2 
PLIES FEAT. NE-TO BIG GATES/SLIP- N- SLIDE/ATLANTIC 

LOVE IS GONE 
DAVID GUETTA & CHRIS WALLS GUM/PERFECTO/ULTRA 

BUZZIN' 
SHWAYZE FER CISCO ADIBI (SUREIONDGEFFE IBIERSCOPE) 

WHEN I GROW UP 
THE PUSSYCAT DOLLS ( INTERSCOPE) 

YOUR LOVE IS A LIE 
SIMPLE PLAN (LAVA/ATLANTIC /RRP) 

42 3 
IF I NEVER SEE YOUR FACE AGAIN. 
MAROON 5 FEAT. RIHANNA (A &M/OCTONEANTERSCOPE) 

HOMECOMING 
KANYE WESTFEAL CJHM MORE (ADC- A-FELJNDEFJM4NIUMG) 

ALL SUMMER LONG 
KID ROCK (TOP DOG /ATLANTIC) 

O 45 4 
THAT'S WHAT YOU GET 
PARAMORE FUELED BY RAMEN /RRP) 

46 39 18 KILLA 
CHERISH FEAT. YUNG JOC (SHO'NUFF /CAPITOL) 

49 3 
AMERICAN BOY 
ESTELLE FEAT. KANYE WEST (HOME SCHOOL/ATLANTIC) 

48 
2 FALL FOR YOU 

SECONDHAND SERENADE (GLASSNOTE/ILG) O DANGEROUS 
KAWWL OFMRW1ffA[ AEON(KONAYif iTITERSCOPE) 

50 44 12 
RUN THE SHOW 

KAT DELUNA FEAT. BUSTO RHYMES (EPIC) 

47 4 

DATA PROVIDEO BY iN kF 

See chart legend for rules and explanations. 
Yellow indicates recently 

tested title, indicates New Release. 

ICTOR 

ARTIST,TItte `, ,(Scure) 

POP 100 AIRPLAY 
Bye Bye ISJMG(67.4) 

In Love With A Girl (66.3( 

It's Not My Time (71.0) 

Summertime (671) 

Say'' n(69.7) 

Your Love Is A Lie (67.6) 

That's What You Get FSP (67.9) 

pangerous w( (66.6) 

-' One Step At A Time cD 

Bottle It Up > s (67.7) 

',The Time Of My Life "5 (71.1) 

Thunder . ' (73.6) 

SA 
DAVID COD 
BOYS LIKE G ,- 

Chart Rank 

19 

23 

26 

29 

32 

41 

45 

49 

165.7) 53 

58 

62 

65 

Where Would We Be? rL (72.5) - 

ADULT TOP 40 

Love Remains The Same N' =,,' r (71.7) 

The Time Of My Life -i,, (70.0) 

Viva La Vida L.w' (64.1) 

Bottle It Up ' (65.8) 

In This Life (65.0) 
Your Love Is A Lie --r (69.5) 

ADULT CONTEMPORARY 
In My Arms cc', ^_ s'__ (71.4) 

In God's Hands', ERSi: - (76.3) 

Whatever It Takes GEFFEM (70.01 

On My Way Here RMG (80.2) 

MODERN ROCK 
Violet Hill LAPITDI (72.3) 

Inside The Fire REPRISE (66.21 

Always Where I Need To Be ASTBALWERKS (68.2) 

They Say,RNEASCcr (70.0) 

itr CfSLDiFL' Viva La Vida CANDI (71.5) 

17 

21 

24 

31 

40 

11 

18 

21 

29 

10 

11 

25 

28 

33 
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SALES DATA 
COMPILED BY 

nicisc11 
SoundScan 

ga TOP 

R&B/ H I P-HOP ALBUMS,. 

S'RI 
HOT SNOT 

DE BOT 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL PRICE) 

USHER 
LAFACE 23388/ZOMBA (18.98) 

ASHANTI 
THE INC.; UNIVERSAL MOTOWN 011318,UMRG (13.98) 

CHRIS BROWN 
JIVE 12049/ZOMBA (18.98) 1 

13 10 6 

13 15 

14 8 

16 11 11 

16 14 

18 12 12 

20 20 13 

BUN -B 
J PRINCE /TRILL /RAP -A -LOT 4 LIFE 445884/ASYLUM (18.98) 

MARIAH CAREY 
ISLAND 010272 /IDJMG (13.98) 

LALAH HATHAWAY 
STAT 30308 /CONCORD (18.98) 

RICK ROSS 
SLIP -N- SLIDE /DEF JAM 0095361/IDJMG (13.98) 

LYFE JENNINGS 
COLUMBIA 07966 /SONY MUSIC (11.98) 

MARVIN SAPP 
VERITY 09433 /ZOMBA (17.98) 

AL GREEN 
BLUE NOTE 48449/BLG (18.98) 

KEYSHIA COLE 
CONFIDENTIAL /IMANI /GEFFEN 0094751/IGA (13.98) 

THE -DREAM 
ADIO KILLA /DEF JAM 009872 /IDJMG (13.38) 

KEITH SWEAT 
KLIA/ATCO 106556 /RHINO (18.98) 

ALICIA KEYS 
MBK 11513'/RMG (18.98) O 

FLOBOTS 
UNIVERSAL REPUBLIC 011258 /UMRG (13.98) 

Title, 
Here I Stand 1 

The Declaration 2 

Exclusive 2 

Trill 

E =MC2 

Self Portrait 

Trilla 

Lyfe Change 

Thirsty 

Lay It Down 

Just Like You 

Love /Hate 

Just Me 

As I Am 

Fight With Tools 

43 :12 

42 35 

34 24 

41 30 

MARY J. BLIGE 
MATRIARCH /GEFFEN 010313'/IGA (13.98) O 

TRINA 
SLIP -N -SLIDE 72008 (18.98) 

RAHEEM DEVAUGHN 
JIVE 19080 /ZOMBA (17.98) 

SHAWTY LO 
D4L 331708 /ASYLUM (18.98) 

THE ROOTS 
YET JAM 011138' /I0JMG (13.98) 

JAHEIM 
DINE MILL/ATLANTIC 377532/AG (18.98) 

LEDISI 
A RVE 008909/VG (10.98) 

MINT CONDITION 
GED BIRD 3636 /IMAGE (18.98) 

PIMP C 
PRINCE /WOOD WHEEL/RAP -A -LOT 4 LIFE 461308 /RAP -A -LOT (12.98) 

ESTELLE 
'ME SCHOOL /ATLANTIC 412860/AG (13.98) 

ERYKAH BADU 
'YVERSAL MOTOWN 010800' /UMRG (13.98) 

SNOOP DOGG 
DOGGYSTYLE /GEFFEN 010835' /IGA (13.98) 

CHERISH 
SHO'NUFF 00806 /CAPITOL (18.98) 

VARIOUS ARTISTS 
10NY BMG /EMI /UNIVERSAL/ZOMBA 22781,SONY BMG STRATEGIC 

LUPE FIASCO 
'ST 8 15TH /ATLANTIC 368316'/AG (18.98) 

FLO RIDA 
OE BOY /ATLANTIC 442748/AG (18.98) 

LIL WAYNE 
,SH MONEY /UNIVERSAL MOTOWN 011033 /UMRG (13.98) 

PLIES 
GATES /SLIP -N- SLIDE /ATLANTIC 185340/AG (18.98) 

WEBBIE 
ILL/ASYLUM /ATLANTIC 427836/AG (18.98) 

ROCK() 
ICKY ROAD /ISLAND URBAN 010773'/IDJMG (11.98) 

RAY J 
.IA 34 /KNOCKOUT /EPIC 5041 /KOCH (17.98) 

AMY WINEHOUSE 
.IIVERSAL REPUBLIC 008926 /UMRG (13.98) 

DONNA SUMMER 
'RGUNDY 22992/SONY BMG (18.98) 

DANITY KANE 
AN 85V 444604/AG (18.98) 

AMY WINEHOUSE 
IIVERSAL REPUBLIC 008428' /UMRG (10.98) 

FOXY BROWN 
ACK ROSES 5030 /KOCH (17.98) 

JILL SCOTT 
ADEN BEACH 00050 (18.98) +0 

REGINA BELLE 
LNDULUM 300208500 (14.98) 

FRAYSER BOY 
PNOTIZE MINDS 3619 (16.98) 

RIHANNA 
RP /DEF JAM 008968' /I0JMG (13.98) 

JANET 
,LAND 010735' /IDJMG (13.98) O* 

TREY SONGZ 
4N0 BOOK/ATLANTIC 135740/AG (18.98) 

SCARFACE 
PRINCE /RAP -A -LOT 4 LIFE 99351 /RAP -A -LOT (12.98) 

KANYE WEST 
ROC -A- FELLA /DEF JAM 0095411/IDJMG (13.98) 

Growing Pains 

Still Da Baddest 

Love Behind The Melody 

Units In The City 

Rising Down 

The Makings Of A Man 

Lost & Found 

E -Life 

Greatest Hits 

Shine 

New Amerykah: Part One (4th World War) 

Ego Trippin 

The Truth 

MARKETING GROUP (18 98) 
NOW 27 

Lupe Fiasco's The Cool 

Mail On Sunday 

Tha Carter Ill 

The Real Testament 

Savage Life 2 

Self -Made 

All I Feel 

Frank 

Crayons 

Welcome To The Dollhouse 

Back To Black 

Brooklyn's Don Diva 

The Real Thing: Words And Sounds Vol. 3 

Love Forever Shines 

Da Key 

Good Girl Gone Bad 

Discipline 

Trey Day 

The Best Of Scarface 

Graduation 

CHRISETTE MICHELE 
DEF JAM 008774/IDJMG (10.98) 

MARIO 
3R0 STREET /J 21569/RMG (18.98) 

PROZAK 
,TRANCE 47 /RBC (18.98 CD /DVD) 0+ 

BIZZY BONE 
' I P PLATINUM 7935 (15.98) 

AY -Z 
I LLLA/DEF JAM 010229' /IDJMG (13.98) 

KIRK FRANKLIN 
I YO SOUL'GOSPO CENTRIC 16772 / ZOMBA (18 98) 

Data for week of JUNE 21, 2008 For chart reprints call 646.654.4633 

I Am 

Go 

Tales From The Sick 

A Song For You 

American Gangster 

The Fight Of My Life 
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DAY26 
I OY 444540/AG (18.98) 

ct Title 

DAY26 

CALVIN RICHARDSON 
' 9NACHIE 5773 (18 98) 

When Love Comes 

GNARLS BARKLEY 
DOWNTOWN /ATLANTIC 450236'/AG (18.98) 

The Odd Couple 

LIL MAMA 
FAMILIAR FACES /JIVE 12331/ZOMBA (17.98)0+ 

VYP: Voice Of The Young People 

.wem 

BIRDMAN 
CASH MONEY /UNIVERSAL MOTOWN 010351 /UMRG (13.98) 

5 *Stunna 

CECE WINANS 
PURESPRINGS GOSPEL 84966 /EMI GOSPEL (17 98) 

Thy Kingdom Come 

SOULJA BOY TELL'EM 
COLLIPARK/INTERSCOPE 0099621/IGA (13.98) 

souljaboytellem.com 

NE-YO 
DEF JAM 008697 /IDJMG (13 98) 

Because Of You 

TWISTA PRESENTS SPEEDKNOT MOBSTAZ 
KOCH 5586 (17.98) 

Mobstability II: Nation Bizness 

ATMOSPHERE 
RHYMESAYERS 0096' /ILG (14.98)443 

When Life Gives You Lemons, You Paint That Shit Gold 

Al 62 

86 69 

57 57.11 PRODIGY . AAO 40701 VL:1 '' 98) O 

68 65 

BRIAN CULBERTSON 
GRP 010927/VG (13 98) 

Bringing Back The Funk 

FAT JOE 
TERROR SQUAD 14619 /IMPERIAL (18 98) 

The Elephant In The Room 

JIM JONES 
KOCH 5073 117 ,al 

HARLEMs American Gangster 

65 48 

75 ,2 30 

H.N.I.C. Pt. 2 

J. HOLIDAY 
MUSIC LINE 11805' /CAPITOL (12.98) 

Back Of My Lac 

PASTOR TROY 
SICCNESS.NET 47 (17 98) 

ATL: A-Town Legend 

MJG 
REAL TALK 48 (17.98) 

MJG : Pimp Tight 

LIL SCRAPPY 
REAL TALK 49 (17.98) 

Prince Of The South 

I MARY J. BLIGE 
MATRIARCH /GEFFEN 871315 ET/IRA (12 98) 

Mary J. Blige & Friends 

VARIOUS ARTISTS 
MTS 29 /RBC (13 -98) 

H For a complete listing of the Hot R &B /Hip -Hop Albums, check out www.biliboard.com 
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64 #1 
14WKS 

STEPHEN MARLEY 
GHETTO YOUTHS /TUFF GONG /UNIVERSAL REPUBLIC 008354/UMRG 

3 
VARIOUS ARTISTS 
VP 1820''49 

Title II 
Mind Control 

Soca Gold 2008 

COLLIE BUDDZ 
COLUMBIA 78322/SONY MUSIC 

5: VARIOUS ARTISTS 
GREENSLEEVES 312 

MORGAN HERITAGE 
VI' 1779' 

37 KY -MANI MARLEY 
GHETTO YOUTHS /VOX/REALITY 40651/AAO 

CAS HALEY 
CARTEL DIGITAL EX 

9 
ELEPHANT MAN 
VP /BAD BOY 182524/AG 

4 
RICHIE SPICE 
:' 1809' 

REBEL SOULJAHZ l fl f GO ALOHA 1009 

SHAGGY 
BIG YARD 1793'/VP 

VARIOUS ARTISTS 
VP 1789'1 52 

t- 
14 RE-ENTRY 

Collie Buddz 

Ragga Ragga Ragga 20081 

Mission In Progress . 
Radio 

Cas Haley 

Let's Get Physical 

Gideon Boot . 
Nothing To Hide . 

Intoxication 

Reggae Gold 2007: Treasure Of The Caribbean 

LOS CAFRES 
LUAR 330011 /MACHETE 

REBELUTION 
HILL KID 00005 /REBELUTION 

Barrilete /Hombre Simple 

Courage To Grow 

No Place To Be 111111 MATISYAHU 
ONE HAVEN /OR /EPIC 03374/SONY MUSIC + 

ASHANTI GRABS 
Usher's "Here I Stand" has another week at 

No. 1 on Top R &B /Hip -Hop Albums while 
Ashanti inks the Hot Shot Debut at No. 2. Her 

"The Declaration" also lands at 

No. 6 on the Billboard 200, 

shifting 86,000. Her last studio 

effort, 2005's "Concrete Rose," 

also started as the R &B Al- 

bums runner-up and at No. 7 

on the big chart with 254,000 

sold the week before Christ - 

mas. Lalah Hathaway hits new 

HOT SHOT DEBUT 
benchmarks with "Self Portrait," her first top 

10, at No. 6 on R &B Albums and best launch 

on the Billboard 200 at No. 63. Of her previous 

five albums, Hathaway's 
1990 debut offered her best 
rank on either, rising to 

No. 18 on the R &B chart. 
The late Pimp C opens at 

No. 24, and Lil Wayne's 
"Tha Carter III" breaks ear- 

ly at No. 32 on street -date 

violations.- Raphael George 

Go to www.billboard.biz for complete chart data I 63 
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1011 

Q3/HIP-HOP AIRPLAY 

HEAVEN SENT 
KEYIOHA COLE IMANUGEFFEN/INTERSCOPE 

LOLLIPOP 
LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY /UNIVERSAL MOTOWN) 

BUST IT BABY PART 2 
PLIES FEAT. NE -YO (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

TAKE YOU DOWN 
CHRIS BROWN (JIVE /ZOMBA) 

I I LUV YOUR GIRL 
THE -DREAM (RADIO KILLA/DEF JAM /IDJMG) 

TEENAGE LOVE AFFAIR 
ALICIA KEYS (MBK /J /RMG) 

LOVE IN THIS CLUB PART II 
USHER FEAT. BEYONCE 8 LIL WAYNE (LAFACE/ZOMBA) 

THE WAY THAT I LOVE YOU 
ASHANTI (THE INC. /UNIVERSAL MOTOWN) 

LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE /ZOMBA) 

LAST TIME 
TREY SONGZ (SONG BOOK/ATLANTIC) 

A MILLI 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19 /JIVE / ZOMBA) 

SHE GOT IT 
2 PISTOLS (UNIVERSAL REPUBLIC) 

GET SILLY 
Y.I.C. (YOUNG MOGUL/WARNER BROS.) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

CUSTOMER 
RAHEEM DEVAUGHN (JIVE /ZOMBA) 

THE BOSS 
RICK ROSS FEAT. T -PAIN (SLIP -N- SLIDE /DEE JAM /IDJMG) 

I REMEMBER 
KEYSHIA COLE (IMANI /GEFFEN /INTERSCOPE) 

GIRLS AROUND THE WORLD 
LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN) 

LOOKIN BOY 
HOT STYLI FEAT. YUNG JOC (SWAGG TEAM /BLOCK/JIVE /ZOMBA) 

NEVER NEVER LAND 
LYFE JENNINGS (COLUMBIA) 

JUST FINE 
MARY J. BLIGE (MATRIARCH /GEFFEN /INTERSCOPE) 

SEXY CAN I 

RAY J 8 YUNG BERG (KNOCKOUT /DEJA 34 /EPIC /KOCH) 

PUT ON 
YOUNG JEEZY FEAT. KANYE WEST (CORPORATE THUGZIDEF JAM /IDJMG) 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBK/J /RMG) 
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GAME'S PAIN 
THE GAME FEAT. KEYSHIA COLE (GEFFEN / INTERSCOPE) 

WOMAN 
RAHEEM DEVAUGHN (JIVE/ZOMBA) 

NEVER 
JAHEIM (DIVINE MILL/ATLANTIC) 

NEVER WOULD HAVE MADE IT 
MARVIN SAPP (VERITY/ZOMBA) 

MUSIC FOR LOVE 
MARIO (3R1) STREET /J /RMG) 

9 
' FOOLISH 

SHAWTY LO (04L/ASYLUM) 

7 5 
NEED U BAD 
JAZMINE SULLIVAN (J/RMG) 

4 TAKE A BOW 
RIHANNA (SRP /DEF JAM /IDJMG) 

7 BYE BYE 
MARIAN CAREY (ISLAND /IDJMG) 

9 
CLOSER 
NE -TO (DEF JAM /IDJMG) 

36; SUFFOCATE 
- J. HOLIDAY (MUSIC LINE /CAPITOL) 

37 41: CRYING OUT FOR ME 
MARIO (305 STREET /J /RMG) 

38 / 16 
THE RIVER 
NOEL GOURDIN (EPIC) 

in GET LIKE ME 
DAVID BANNER FEAT. CHRIS BROWN (BIG. F.A.C.EJSRC /UNIVERSAL MOTOWN) 

2 
MOVING MOUNTAINS 
USHER (LAFACE /ZOMBA) 

6 
YOU'RE THE ONLY ONE 
ERIC BENET (FRIDAY /REPRISE /WARNER BROS.) 

tI 

ItI 

1 
MAGIC 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

3 GOT MONEY 
LIL WAYNE FEATURING T -PAIN (CASH MONEY /UNIVERSAL MOTOWN) 

44 27 WORK THAT 
MARY J. BLIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

HONEY 45 29. 
ERYKAH BADO ( UNIVERSAL MOTOWN) 

19 SOMETIMES 
ANGIE STONE (STAX/CMG) 

NO MATTER WHAT 
T.I. (GRAND HUSTLE /ATLANTIC) 

27 
FALSETTO 
THE -DREAM (RADIO KILLA /DEF JAM /IDJMG) 

STAY DOWN 49 13.. 
MARY J. BLIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

50 I'VE CHANGED 
JAHEIM FEAT. KEYSHIA COLE (DIVINE MILL/ATLANTIC) 

TITLE 
ARTIST Ph, 

LOLLIPOP 
LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY /UNIVERSAL MOTOWN) 

BUST IT BABY PART 2 
PLIES FEAT. NE -TO (6., 

_ 

-PN -SLIDE /ATLANTIC) 

THE BOSS 
RICK ROSS FEAT. T -PAIN (SLIP- N- SLIDE/DEF JAM /IDJMG) 

SHE GOT IT 
2 PISTOLS (UNIVERSAL REPUBLIC) 

A MILLI 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

GET SILLY 
V.I.C. (YOUNG MOGUUWARNER BROS.) 

GET LIKE ME 
DAVID BANNER FEAT. CHRIS BROWN (0.1.G. F.A.C.EJSRC /UNIVERSAL MOTOWN) 

DANGEROUS 
KARDINAL OFFISHALL FEAT. AKON (KONLIVE /GEFFEN / INTERSCOPE) 

GAME'S PAIN 
THE GAME FEAT. KEYSHIA COLE (GEFFEN / INTERSCOPE) 

GOT MONEY 
LIL WAYNE FEAT. T -PAIN (CASH MONEY /UNIVERSAL MOTOWN) 

PUT ON 
YOUNG JEEZY FEAT. KANTE WEST (CORPORATE THUGZ/DEF JAM /IDJMG) 

LOLLI LOLLI (POP THAT BODY) 
THREE 6 MAFIA FEAT. PROJECT PAT YOUNG D8 SUPERPOWER (HYPNOTIZE MINDS /COLUMBIA) 

LOOKIN BOY 
HOT STYLZ FEAT. YUNG JOC (SWAGG TEAM /BLOCK/JIVE/ZOMBA) 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

FOOLISH 
SHAWTY LO (D4UASYLUM) 

FINER THINGS 
DJ FELD FEL FEAT. KANTE WEST, JERMAINE OUPRI, FABOLOUS 8 NE -TO (SO SO OEF /IDJMG) 

HOMECOMING 
KANTE WEST FEAT. CHRIS MARTIN (ROC -A- FELLA /DEF JAM /IDJMG) 

INDEPENDENT 
WEBBIE FEAT. LIL' PEAT 8 LIL' BOOGIE (TRILUASYLUM /ATLANTIC) 

NO MATTER WHAT 
T.I. (GRAND HUSTLE /ATLANTIC) 

I KNOW 
JAY -2 FEAT. PHARRELL (ROC- A- FELLA/DEF JAM /IDJMG) 

LIFE OF DA PARTY 
SNOOP DOGG FEAT. TOO SHORT á MISTAN F.A.B. (DOGGYSTYLE /GEFFEN /INTERSCOPE) 

THE BUSINESS 
YUNG BERG FEAT. CASHA (YUNG BOSS /EPIC /KOCH) 

THAT'S GANGSTA 
BUN -B FEAT. SEAN KINGSTON (J PRINCE/TRILURAP -A -LOT 4 LIFE /ASYLUM) 

I LIKE THE WAY SHE DO IT 
G UNIT (G UNIT / INTERSCOPE) 

HI HATER 
MAIN (HUSTLEHARD /ATLANTIC) 
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TITLE 
ARTIST ' 'HUMOTION LABEL) 

WKS 

LOLLIPOP 
LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY /UNIVERSAL MOTOWN) 

BUST IT BABY PART 2 
PLIES FEAT. NE -TO (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

WHAT YOU GOT 
COLBY O'DONIS FEAT. AEON (KONLIVE /GEFFEN /INTERSCOPE) 

SEXY CAN I 

RAY J á YUNG BERG (KNOCKOUT /DEJA 34 /EPIC /KOCH) 

LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE /ZOMBA) 

BLEEDING LOVE 
LEONA LEWIS (SYCO /J /RMG) 

THE BOSS 
RICK ROSS FEAT. T -PAIN (SLIP- N- SLIDE/DEF JAM /IDJMG) 

GET LIKE ME 
DAVID BANNER FEAT. CHRIS BROWN (0.1.0. F.A.C.E. /SRC /UNIVERSAL MOTOWN) 

BYE BYE 
MARIAN CAREY (ISLAND /IDJMG) 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19 /JIVE / ZOMBA) 

DANGEROUS 
KARDINAL OFFISHALL FEAT. AKON (KONLIVE /GEFFEN / INTERSCOPE) 

TAKE A BOW 
RIHANNA (SRP /DEF JAM /IDJMG) 

LOVE IN THIS CLUB PART II 
USHER FEAT. BEYONCE 8 LIL WAYNE ( LAFACE/ZOMBA) 

LOLLI LOLLI (POP THAT BODY) 
THREE 6 MAFIA FEAT. PROJECT PAT, YOUNG 0 8 SUPERPOWER (HYPNOTIZE MINUm, LuLUMBr. 

I LUV YOUR GIRL 
THE -DREAM (RADIO KILLA/DEF JAM /IDJMG) 

DAMAGED 
OANITY KANE (BAD BOY /ATLANTIC) 

CLOSER 
NE -TO (DEE JAM /IDJMG) 

SHE GOT IT 
2 PISTOLS (UNIVERSAL REPUBLIC) 

et 

LI 

S 
l*J 

S7 

Á 
1 

t41 

FINER THINGS 
DJ FEW FEL FEAT. KANTE WEST, JERMAINE DUPRI, FABULOUS 8 NE -YO (50 SO DEF /IDJMG) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

FOREVER 
CHRIS BROWN (JIVE /ZOMBA) 

AMERICAN BOY 
ESTELLE FEAT. KANTE WEST (HOME SCHOOUATLANTIC) 

GOT MONEY 
LIL WAYNE FEAT. T -PAIN CASH MONEY /UNIVERSAL MOTOWN) 

THE WAY THAT I LOVE YOU 
ASHANTI (THE INC /UNIVERSAL MOTOWN) 

GET SILLY 
Y.I.C. (YOUNG MOGUUWARNER BROS.) 

Jr-. ADULT 138(13 
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TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

WOMAN 
RAHEEM DEVAUGHN (JIVE /ZOMBA) 

I REMEMBER 
KEYSHIA COLE (IMANI /GEFFEN / INTERSCOPE) 

NEVER WOULD HAVE MADE IT 
MARVIN SAPP (VERITY /ZOMBA) 

NEVER 
JAHEIM (DIVINE MILL/ATLANTIC) 

JUST FINE 
MARY J. BLISE (MATRIARCH /GEFFEN / INTERSCOPE) 

TEENAGE LOVE AFFAIR 
ALICIA KEYS (MBK/J /RMG) 

THE RIVER 
NOEL GOURDIN (EPIC) 

NEVER NEVER LAND 
LYFE JENNINGS (COLUMBIA) 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBK/J /RMG) 

HONEY 
ERYKAB BADO (UNIVERSAL MOTOWN) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

SOMETIMES 
ANGIE STONE (STAX/CMG) 

SUFFOCATE 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

YOU'RE THE ONLY ONE 
ERIC BENET (FRIDAY /REPRISE /WARNER BROS.) 

MY LOVE 
JILL SCOTT (HIDDEN BEACH) 

I'M CHEATIN' 
OWELE (RT/KOCH) 

I'VE CHANGED 
JAHEIM FEAT. KEYSHIA COLE (DIVINE MILUATLANTIC) 

LET GO 
LALAH HATHAWAY (STAX/CMG). 

SUGA SUGA SUGA 
KEITH SWEAT FEAT. PAISLEY BETTIS (KEIA/ATCO /RHINO) 

IN THE MORNING 
LEOISI (VERVE FORECASTNERVE) 

THE WAY THAT I LOVE YOU 
ASHANTI (THE INC. /UNIVERSAL MOTOWN) 

HEAVEN SENT 
KEYSHIA COLE (IMANI /GEFFEN /INTERSCOPE) 

STAY WITH ME (BY THE SEA) 
AL GREEN FEAT. JOHN LEGEND (BLUE NOTE /CAPITOL) 

FEELS GOOD 
RAHSAAN PATTERSON (ARTISTRY) 

WORDS 
ANTHONY DAVID FEAT. INDIA.ARIE (SOULBIRD /UNIVERSAL REPUBLIC) 

w HI1 PRI_DIC.1 OR 

See chart legend for rules and explanations. Yellow indicates recently tested title. 
indicates New Release. 

ARTIST/T /le PULL (Score) 

R &B /HIP -HOP AIRPLAY 

Chart Rank 

Heaven Sent INTERSCOPE (82.1) 

Take You Down ZOMBA (80.8) 

I Luv Your Girl IDJMG (80.7) 

Teenage Love Affair RAC (84.4) 

Love In This Club, Part II ZOMBA (87.2) 

Last Time ATLANTIC(86.7) 

A Milli UNIVERSAL MOTOWN (78.0) 

Get Silly WARNER BROS. (66.4) 

LDokin Boy ZOMBA (66.9) 

Put On IDJMG (73.9) 

Game's Pain INTERSCOPE (69.4) 
Music For Love RMG (81.7) 

Take A Bow IDJMG (69.0) 

Closer IDJMG (66.5) 

Wrong NOT LISTED (75.0) 

I Got My UNIVERSAL MOTOWN (76.3) 

What YOU Got INTERSCOPE (65.0) 
Don't Touch Me (Throw Da Water On 'Em) INTERSCOPE (67.8) 

RHYTHMIC AIRPLAY 
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Bye Bye IDJMG (74.31 

Take A Bow IDJMG (73.9) 

Closer IDJMG (73.1) 

Forever ZOMBA (69.2) 

Get Silly WARNER BROS. (66.7) 

9 

Dangerous INTERSCOPE (67.3) 11 

12 

Love In This Club, Part II ZOMBA (87.3) 13 

17 

21 

25 

28 

29 

33 

34 

35 

39 

Game's Pain INTERSCOPE (73.4) 

Take You Down ZOMBA (77.31 

Teenage Love Affair MG (82.2) 

A Milli UNIVERSAL MOTOWN (73.1) 

Heaven Sent INTERSCOPE(82.6) 

Put On IDJMG (73.3) 

Got My UNIVERSAL MOTOWN (75.5) 

ookin Boy ZOMBA (66.8) 

We M -Jl. ERSCOPE 

L YOUNG JEEZY FEAT KANTE WES 
STATIC MAJOR FEAT LIL 

T BUSTA RHYMES FEAT. LI 

ADULT RAB AND RHYTHMIC AIRPLAY: 72 adult RAB star ',,, a d 77 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems. 24 hours a day. 7 days a week. © 2008 
Nielsen Business Media. Inc. and Nielsen SoundScan, Inc. HOT RAP SONGS: 82 R88/Hip-Hop and 77 
rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day. 7 
days a week.. 2008 Nielsen Business Media. Inc. and Nielsen SoundScan, Inc. 
HITPREOICTOR: it, 2008. Promosquad and HitPredictor are trademarks of Think Fast LLC. 
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TITLE 
"HODUCER (SONGWRITER) 

Artist W'I. 

IMPRINT 8 NUMBER / PROMOTION LAB: 

13 
'BLAST NAME 

2y I'M STILL A GUY 
ROGERS (K.Lrr.. I." LEY,L.T. MILLER) 

2 4 EVERY DAY 
:1 HUFFR: I- (J. STEELE,A.MORENC) 

Q 6 6 
BETTER AS A MEMORY 

HESNEY (S.CARUSOE,L.G00DWAN) A HOME 
- ROWAN (M.BUBLE,A.CHANG,A.FOSTER GILLES) 

9 
BACK WHEN I KNEW IT ALL 

. CHANCEY ( G.HANNAN,P..O'DONNELL,T.WILLMON) 

5 
LOVE DON'T LIVE HERE 7 
'WORLEY,V.SHAW (D.HAYWOOD,C.KELLEY,H.SCOTT) 

8 7 3 
JUST GOT STARTED LOVIN' YOU 

.I. RICH (J. OTTO,J.FEMINO,D.V.WILLIAMS) 

0 10 12 
GOOD TIME `/ STEGALL (A.JACKSON) 

12 11 
TRYING TO STOP YOUR LEAVING 
11 BEAVERS (J.BEAVERS,B.BEAVERS,D.BENTLEY) 

."! D O D, L. L A I R D, H. LI N D S EYL*_ 

11 11 10 

14 16 

15 20 

19 

16 17 

16 1,, 14 

144' 19 22 

O 23 27 3 

@ 20 21 

W 22 23 12 

21 18 

® 24 24 

25 25 

27 34 

25 26 26 

e 29 28 

e 28 30 

o 32 33 

33 38 

3 

I SAW GOD TODAY 
I BROWN,G.STRAIT (R.CLAWSON,M.CRISWELL,W.KIRBY) 

GUNPOWDER & LEAD 
'.IO[ELL,M.WRUCKE (M.LAMBERT,H. LITTLE¡ 

PUT A GIRL IN IT 
I BROWN,R.DUNN,K.BROOKS (R.AKINS,D.DAVIDSON,B.HAYSLIP) 

I STILL MISS YOU 
I STEELE ( K.ANDERSON,T.NICHOLS,J.SELLEFS) 

ANOTHER TRY 
I ROGERS (C.STAPLETON.J.SPILLMAN) 

SHE'S A HOTTIE 
I KEITH (T.KEITH.R PINSON) 

WE WEREN T CRAZY 
AMES (J. GR. H1NLnN. 

AIR 
POWER 

ALL I WANT TO DO 

EVERY OTHER WEEKEND 

AIR 
POWER 

Carrie Underwood 
e ARISTA /ARISTA NASHVILII 

Brad Paisley 
e ARISTA NASHVILI. 

Rascal Flans 
e LYRIC STREi 

Kenny Chesney 
O B r.. 

Blake Shelton 
0 WARNER RROS. /WF 

Montgomery Gentry 
e COLUMR 

Lady Antebellum 
0 CAPITOL NASHVIL[ 

James Otto 
RAYBAW /WARNER BROS. /W, '. 

Alan Jackson 
e ARISTA NASHVIL[ 

Dierks Bentley 
0 CAPITOL NASHVIL[ 

George Strait 
Or MCA NASHVIL. 

Miranda Lambert 
CI COLUMB 

Brooks & Dunn 
Or ARISTA NASHVIL,' 

Keith Anderson 
O COLUMBC 

Josh Turner Featuring Trisha Yearwood 
e MCA NASHVIL, 

Toby Keith 
O SHOW DOG NASHVIL[ 

Josh Gracin 
CI LYRIC STREF 

Sugarland 
MERCURY 

Reba McEntire 
0 MCA NASHVIL. 

Gary Allan 
e MCA NASHVIL 

Tim McGraw; 
e cur.. 

The Lost Trailers 
0 B'. 

Jason Michael Carroll 
e ARISTA NASHVIL 

Taylor Swift 
O BIG MACHU. 

Trisha Yearwood 
e0 BIG MACHU. 

Julianne Hough 
Or MERCUE 

Jimmy Wayne 
e VALOI 

Luke Bryan 
e CAPITOL NASHVI'. 

Keith Urban 
C) CAPITOL NASHVIL 

Darius Rucker 
e CAPITOL NASHVILLE 

U.O. NETT L E S, K. B U SH, B. PI NSON ) 

LEARNING HOW TO BEND 

KRISTOFFERSON 
!MORE,T.MCGRAW,D.SMITH (A.SMITF.R. NIELSEN) 

HOLLER BACK 
BEAVERS (S.NIELSON,T.JAMES) 

I CAN SLEEP WHEN I'M DEAD 
GEHMAN (J.M.CARROLL,J. COLLINS,R.RUTHERFORD) 

SHOULD'VE SAID NO 
'. CHAPMAN (T.SWIFT) 

THIS IS ME YOU'RE TALKING TO 
FUNDIS (K.ROCHELLE,T.L.JAMES) 

THAT SONG IN MY HEAD 
MALLOY (J.COLLINS.W.MOBLEY,T.MARTIN; 

DO YOU BELIEVE ME NOW 
n. PAHANISH (J.WEST,D.PAHANISH,TJOHNSON) 

COUNTRY MAN 
OVAN. J. PMATTHEWS.G. GRIFFIN) 

GREATEST 
GAINER 

YOU LOOK GOOD IN MY SHIRT 
O.HUFF,K.UBBAN (T.MARTIN,TSHAPIRO,M.NESLER) 

DONT THINK I DON'T THINK ABOUT IT 
I ROGERS (U. RUCKER,C.MILLS) 
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Second single 

from' Living 

Hard" gets 

Airpower honors 

in 12th week. 

Lead single 

"Watching 

Airplanes" 

peaked at No. 2 

In March. 
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Hot Shot Debut 
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impressions at 
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stations. 
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TITLE 
,UNGWRITERl 

JOHNNY & JUNE 
T.BROWN (H.NEWFIELO ANT,S.SMITH) 

LIFE IN A NORTHERN TOWN 
NOT LISTED (N.LAIRO- CLOWES,G.GABRIEL) 

ALL I EVER WANTED 
M.POWELL,O.HUFF (C.WICKS,M.POWELL,A.WILSON) 

TROUBADOUR 
T. BROWN,G.STRAIT (M.HOLMES.L.SATCHER) 

RELENTLESS 
M. KNOX (J.P.WHITE,J.LEBLANC) 

Q COME ON OVER 
J.SHANKS,B.JAMES (J.SIMPSON,R.PROCTOR,V.BANKS) ® YOU CAN LET GO 
S. HENDRICKS (C.BATTEN,K.BLAZY,R.L.FEEK) 

GOOD FRIEND AND A GLASS OF WINE 
O.HUFF (L.RIMES,D. BROWN.BDALY) 

I'M DONE 
J. FLOWERS.J.D.MESSINA (J. D. MESSINA,J.FLOWERS,M.POWELL) 

40 34 32 
IF YOU DIDN'T LOVE ME 
W.KIRKPATRICK (G. LEVOX,W.MOBLEYJ.SELLERS) 

/!IL 44 46 4i PO'DONNELL,C.MORGAN (C.MORGAN,P.O'DONNELL) 
LOVE REMEMBERS 

Artist 
IMPRINT F. NUMBER / PROMOTION LA 

Heidi Newfield 
ASYLUM CL 

Sugarland Feat. Little Big Town & Jake Owen 
MERL 

Chuck Wicks 
eF 

George Stroll 
e MCA NASHV, 

Jason Aldea 
Or BROKEN B 

Jessica Simpson 
EPIC / COLUI': 

Crystal Shawanda 
O 

LeAnn Rimes 
U ASYLUM CL 

Jo Dee Messina 
OC, 

Phil Stacey 
e LYRIC STE 

Craig Morgan 
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O 55 51 
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IN COLOR Jamey Johnson 
THE KENT HARDLEY PLAYBOYS (J,JOHNSON,LT.MILLER,J.OTTO) O MERL. 

WHEN IT RAINS Eli Young Bain! 
J J. LESTER,E.HERBST (J YOUNG) Or REPUBLIC SOUTH /UNIVERSAL 501 

INVISIBLY SHAKEN Rodney Atkin, 
T. HEWITT,R.ATKINS (R.ATKINS,B.KIRSCH) O C. 

HIS KIND OF MONEY (MY KIND OF LOVE) Eric Church 
J. JOYCE (E.CHURCH,C.BEATHARD,S.MINOR) U CAPITOL NASHVr. 

CRAZY DAYS Adam Gregory 
O. ALLEN,K.FOLLESE ( A. GREGORY,L .BRICE,K.JACOBS,J.LEATHERS) NSA/MIDAS /NEW REVOLUI 

DON'T YOU KNOW YOU'RE BEAUTIFUL Kellie Pickle: 
C. LINDSEY (C.LINDSEY,A.MAYO,K.ROCHELLE) C. 

NO AIR Rissi Pelmet 
N.CHAPMAN (J E.FAUNTLEROY II,E.R.GRIGGS,H.J.MASON, JR.,S.L.RUSSELL.D.E.THOMAS) e 1 

I'LL WALK Bucky Covington 
M.A.MO L OLIVER (B.A.WILSON,L.L.FOWLER) a LYRIC STE'. 

I'M ABOUT TO COME ALIVE David Nat' 
FLIDDEL. :'.RUCKE (PMONAHAN,J. STAFFORD, S. UNDERWODD ,C.COLIN,R.HOTCHKISS,C.BENNETT) MCA NASH4', 

SOUNDS SO GOOD 
B.CANNL`. -. SHEPERD) 

BEST MISTAKE I EVER MADE 
O CHANCEY (K.FOWLER.B.POUNDS) 

LET ME LOVE YOU 
LONESTAR,J.NIEBANK (C.WISEMAND.MATKOSKY) 

VOICES 
J.STROUD (C.YOUNG,C.TOMPnr WISEMAN) 

ROCKS IN YOUR SHOES 
J STOVER (E V. 

ANYTHING GOES 
M.WRIGHT,C.ANI 

MY KIND OF BEAUTIFUL 
M.HUMMON II'. TAUN,D.SCOTT,ADRIGGS) 

Ashton Shepherd 
e MCA NASHVI 

Kevin Fowler 
0 [OE 

Lonestar 
e LONESTARI 
Chris Young 

Emily West 
Q CAPITOL NASH', I. 

Randy Houser 
e UNIVERSAL SOUTH 

One Flew South 
e DE1 

ALL SUMMER LONG Kid Rock 
KID ROCK, R. CAVALLO( R. JRITCHIE, M. SHAFER,R.VANZANTG.ROSSINOTON,E. KING .L.MARINELL.R.WACHTEL.WZEVON) TOP DOGIATL.''.- 

OUT THE WINDOW Ashley Gearin(l 
B.GALLIMORE (M. GREEN ,A.MAYO,C.LINDSEYH.LINDSEY) e C. 

LOOKIN FOR A GOOD TIME Lady Antebellum' 
V.SHAW,RWORLEY ( D. HAYWOOD ,C.KELLEY,H.SCOTT,K.FOLLESE) e CAPITOL NASHVILLE 

ARTIST/Title, LAHPL(Sc ore) 

COUNTRY 

DATA PROVIDED BY 

C e 

See chart legend for rules and explanations. Yellow indicates recently tested title, indicates New Release 

Chart Rank ARTIST/Title,: ABEL (Scort:) 

Last Name ARISTA NASHVILLE (93.9) 

Every Day LYRIC STREET (91.4) 

Better As A Memory BEM (84.8) 

Home WARMER OROS. (81.5) 

Back When I Knew It All COLUMBIA (86.2) 

Good Time ARISTA NASHVILLE (86.9) 

1 

3 

4 

5 

6 

9 

Chart Rank ARTIST/Title /LA5EU(Score) 

Trying To Stop Your Leaving CAPITOL NASHVILLE (882) 10 

12 

13 

14 

15 

17 

19 

Gunpowder & Lead COLUMBIA (81,5) 

Put A Girl In It ARISTA NASHVILLE (80.6) 

I Still Miss You COLUMBIA (75.0) 

Another Try MCA NASHVILLE (79.2) 

We Weren't Crazy LYRIC STREET (80.5) 

Every Other Weekend MCA NASHVILLE (85.3) 

Chart Rank 

Learning How To Bend MCA NASHVILLE (80.6) 

Do You Believe Me Now SALARY (81.5) 

Don't Think I Don't Think About It CAPITOL NASHVILLE (88.1) 

All I Ever Wanted RCA (76.7) 

You Can Let Go RCA (83.2) 

His Kind Of Money (My Kind Of Love) CAPTIOL NASHVILLE (88.1) 

20 

27 

30 

33 

37 

45 

Don't miss another important 

NM COUNTRY VILA' 

1),N1 
Visit www.radioandrecords.com to sign up for your free daily 
Country Radio Blast. " 

RaclioanclRec;orcls.c;om 
HOT COUNTRY SONGS: 108 country stations are electronically monitored by Nielsen Broadcast Data 
Systems, 24 hours a day, 7 days a week. Airpower awarded to songs appearing in the top 20 on both 
the BOA Airplay and Audience charts for the first time with increases in both detections and 
audience. T 2008 Nielsen Business Media, Inc. All rights reserved. 

HITPREDICTOR: 2008. Promosquad and HitPredictor are trademarks of Think Fast LLC. 

ALL CHARTS: See Chart Legend for rides and explanations. 

Data for week of JUNE 21, 2008 

BETWEEN) THE BULLETS wjessen abillboard.con 

UNDERWOOD SCORES 
Came Underwood tops Hot Country Songs 

for a sixth time, as "Last Name" gains 2.9 mil- 

lion impressions and rises 5 -1. No solo fe- 

male has scored three chart- topping singles 

from the same album since Underwood her- 

self did so with three tracks from "Some 

Hearts" (2006 -07). Before Underwood's first 

triplet of "Jesus, Take the Wheel," "Before He 

Cheats" and "Wasted," Jo Dee Messina was 

the last woman to go the distance with three 
No. is from one album. She led with three 

ANOTHER HAT TRICK 
songs from -I'm Alright" in 1998 -99: "Bye 

Bye," the title track and "Stand Beside Me." 

Rosanne Cash was the last solo female to 

send a quartet of tracks to the summit from 

the same album, with four songs from 
"King's Record Shop" in 1987 -88. Cash's 
feat has yet to be matched, but Underwood 

came as close as one could on her "Some 

Hearts" run, when third single "Don't For- 

get to Remember Me" peaked at No. 2 in 

August 2006. -Wade Jessen 

For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 67 
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Kany Garcia 
24 

SONY BMG NOR I1 

Baby Boy 
25 

Contraste 

Agarrese! 

EL POTRO DE SINALOA Los Mejores Corridos C 
L1ACHETE 4_- r .11 98) 

NOT LATIN SONGS: A panel of 109 stations (27 Latin pop, 17 tropical. 9 Latin rhythm, 56 regIonal Mexican) are electronically monitored 24 hours a day, 7 days a week. L: 2008 Nielsen Business Media, Inc. AI rights reserved. TOP LATIN ALIUMS See Charts Legend for rules and explanations. 2008. Nielsen Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved. 
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TITLE 
TODUCER (SONGWRITER) 

TE QUIERO #1 
tolMrB 

Artist 
IMPRINT / PROMOTION LABEL is 

Flex 
EMI TELL, 

SI NO TE HUBIERAS IDO 

DONDE ESTAN CORAZON 

GREATEST 
GAINER 

AMANTES ESCONDIDOS 

HASTA EL DIA DE HOY 
_ 

r.S 1ßO (G. RAMS.. 

CADA QUE... 
NOT ,I 

Dareyes De La Sierra 

GOTAS DE AGUA DULCE 
I. ARISTIZABAL) 

Belanova 
UNIVERSAL Ls' 

Juanss 
UNIVERSAL Lr 

LA DERROTA 
ASTIAN (J SEBASTIAN) 

Vicente Fernandez 
SONY BMG '1I.. 

A PUNTO DE LLORAR 
! M.X. MUNOZ.G. FLORES) 

PEGADITO 
'hARNER.L. LEVIN (T. TORRES) 

AHORA ES 
VEGUILLA MALAVE. E. F PADILLAS MARTINEZ) 

SI TU TE ATREVES 
IL'. LLANORO) 

POSE 
ire JSTEDI 

TE LLORE 

Los Rieleros Del Norte 
FONT 

Tommy Torres 
WARNER Jr, 

Wisin & Yandel 
wt. 

Luis Miguel 
WARNER LA 

Daddy Yankee 
EL Cs 

YO NO SE PERDONARTE 
CHAJRI$.C.BRANT) 

Conjunto Primaver 
FOES 

Victor Manuelle 
KIYA\( 

INOLVIDABLE 
i,i EZ ESPINOZA PAZ) 

Jenni Rivela 
FONO, 

TU ADIOS NO MATA 
MARTINEZ (O- VILLARREAL) 

PERMITAME 
. TtNO.L.VEGUILLA MALAVE,M.E.MASIS) 

SOBRE MIS PIES 
'.ACHO (I CHAVEZ ESPINOZA PAZ) 

PARA SIEMPRE 
: R. CARDENAS (J.SEBASTIAN) 

VIVE Y DEJAME VIVIR 
J107 LISTED) 

TOMAME O DEJAME 

Intocable 
EMI TEL 

Tony Dire 
WY MAC 

La Arrolladora Banda El Limon 
DISA /EOM( 

Vicente Fernandez 
SONY BMG 

Cursillos 
MUSART FBA! l' 

Banda El Recodo 
LDERON) 

POR QUIEN ME DEJAS Los Creadorez Del Pasito Duranguense De Alfredo Ramirez 
AMIREZ CORRAL DISA /EDIM01:"- 

ESTA SOLEDAD 

YA NO LLORES (LET ME LOVE YOU) 
ir AI 

This 22- year -old 

newcomer from 

Sinaloa in 

Mexico rockets 

into the top 

five on a 53% 

increase. Song 

also becomes 

his first No.1 

on Regional 

Mexican 

Airplay (4 -1). 

Latin Christian 

innovator makes 

first appearance 

on this chart 

with ballad that 

vaults 20 -13 

on Latin Pop. 
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LA IMAGEN DE MAL VERDE 
J TERRAZAS (h1 i :ANDEZ) 

SIN TU AMOR 
< O. URBINA JR. .R. 11.0 AVITIA (J. LUGARDO DEL TORO.O.SANCHEZ) 

ERES 
BAOUEIRO (J. F.FONSECA) 

AMIGA POR FAVOR 
G ULESS IG.GLOSS) 

HE VENIDO 
'.OT LISTED (NOT LISTED) 

SUFRIRAS 
C.CABRAL "JUNIOR" (J R.MARTINEZ.S.SALINAS) 

COMO YO 
L. GUERRA SEIJAS (J. L. GUERRA SEIJAS) 

ENREDAME 
F FONSECA) 

SIGUELO 
'T LISTED) 

DONDE ESTAN ESOS AMIGOS 
;NOT LISTED) 

Artist á 
IMPRINT J PROMOTION LABEL ÿ E 

Grupo Montez De Durango 
26 

Oils 

Alacranes Musical 9 

UNIVIS1Ot: 

Alejandro Fernandez 
28 

SONY BMG NORTE 

Pedro Fernandez 
25 

MACHETE 

MAC MJ 30 

Palomo 
28 

DIS: 

Juan Luis Guerra Y 440 
32 

EMI TELEVISA. 

Fonseca 
26 

EMI TELEVISA 

Wisin & Yandel 
34 

MACHETE 

El Chaval 
25 

MAS FVENEMUSIL 

PERDONO Y OLVIDO 
o EfAR IL. GARCIA) 

Pepe Aguilar 
EMI TELEVISA 

RUMBO AL SUR 
1 '_` r(; NORTE (F.VALDEZ LEAL.R. ORTEGA CONTRERAS) 

EL PRESENTE 

AMARTE 

PIENSO EN TI 

DE QUE ME PRESUMES 

Los Tigres Del Norte 
FONOVISA 

Julieta Venegas 

Abraham 

Jean Seoae(an 

Luplllo Rivera 
ASL 

NO TE VAYAS 
ALFANNO) 

Gilberto Santa Rosa 
SON, 65111 %'IRS 

AMOR DESPERDICIADO 
,T LISTED r 551151 

Frank Reyes 

SI TU TE VAS Los Temerarles 

DULCE VENENO 
D .NOT LISTE1( 

FLOR DE LAS FLORES 

Uranio Musical 
ASL 

Cardenales De Nuevo Leon Y Dinora 
AS" 

SE VA MURIENDO MI ALMA Conjunto Atardecer 
CAMPANARIO 
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49 
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WISIN & YANDEL Wisin Vs. Yandel: Los Extraterrestres 
.. - ." 16981i± 

MANA 
WARS! - "'788 

Arde EI Cielo 

ENRIQUE IGLESIAS 
UNIVERSAL U'- 

1 

95108 t21,_: 
1 

LUIS MIGUEL 
WARNER LAT'. . ;596 (18,98) 

Complices 

Te Quiero 

MARCO ANTONIO SOLIS Lit Mejor... Coleccion 

FLEX 

GREATEST 
GAINER 

TIERRA CALI Mas Alla De La Distancia 
iEIJEMUSIC 65:1429 "AL LATINO (12.98) 

JUAN GABRIEL A. ANA GABRIEL Los Gabriel...Ca,tan A Mexico 

VICENTE FERNANDEZ Historia De Un Idolo 
OCHE (15 98) 

LOS RIELEROS DEL NORTE Pos' Que No... Claro Que Si 
FONL. 
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CAMILA Todo Cambio 
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JUANES La Vida... Es Un Ratico 
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VARIOUS ARTISTS Banda #1s 

MJ 
.HETE 011151 110 981 
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Mi Sentimiento 

2 SOUNDTRACK 
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Vive Y Dejame Vivir 
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26 21 18 

27 23 23 

28 27 24 

Q 29 32 

O 40 45 

@ ® 
2 32 28 27 

3 

1 

7 

3 

33 32 26 

34 26 30 

35 24 22 

O 36 34 

® 37 37 

a® 
14 0 41 43 

15 40 30 - 

4 41 31 29 

1 42 34 36 

15 0 
19 44 

Title 
3ó IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

TONY DIZE La Melodia De La Calle 
WY 010736 /MAGNET S 

VARIOUS ARTISTS Bachata # is 
A CALLE 33005055G 11. 

LOS CUATES DE SINALOA Puros Exitos Chacas 
SONY BMG NORTE 22° 

LA APUESTA 
SERCA 

ALACRANES MUSICAL 

10 Exitos De Oro 

Ahora Y Siempre 

VARIOUS ARTISTS Norteno # 1's 
IBNOVISA3ns ; (10 98) 

K -PAZ DE LA SIERRA En Vivo Desde El Auditorio Nac 

AKWID La Novela 

LOS TIGRES DEL NORTE 
F'(NC, - 1I? 98) 

Raices 

AVENTURA K.O.B.: Live 
PREMIUL' Nv EMS NORTE (18.98 CDIDVDI + 

EL TRONO DE MEXICO Cruzando Fronteras 
DOC 8701 

LOS TUCANES DE TIJUANA 20 Aniversario 
UNIVISIP '. '5 /SG (13.98) 

MONCHY & ALEXANDRA En Vivo Desde Bellas Artes 
J & N SI.' (NY BMG NORTE (13 -98) + 

LOS BUKIS 30 Recuerdos Inolvidables 
1 =1'lOvlç;- SL.i:: 1 UG 10.98) 

BANDA PEQUENOS MUSICAL Pal Rancho Con Amor 
SA 353E6 - ; (12 -98) 

PEDRO FERNANDEZ Dime Mi Amor 

K -PAZ DE LA SIERRA Capaz De Todo Por Ti 

45 41 
VARIOUS ARTISTS 30 Corridos: Muy Perrones 

9B1 

CI 

x W<, ARTIST Title 3 r3.,á 3ó '.,.1,(.,í 8 NUMBER DISTRIBUTING LABEL (PRICE) 

49 48 
MARC ANTHONY El Cantante (Soundtrack) 
')'IV RMG NORM 

6 52 33 28 

14 53 44 31 

29 54 43 38 

1 55 42 35 

31 

io 

G 2 60 

60 56 

55 50 

57 57 

58 54 

53 59 

9 61 51 49 

12 62 

38 63 

12 64 

30 

56 52 

52 47 

54 44 

17 66 61 51 

O 68 66 

24 68 

35 33 
LA ARROLLADORA BANDA EL LIMON Y Que Quede Claro 

9 
DISA 723'. 

13 45 38 

21 0 46 - t ® 
20 48 39 40 

19 0 50 46 

17 

9 50 48 25 

VARIOUS ARTISTS 30 Barbotas Pegadizas. Lo Nuevo Y Lo Mejor 2008 
MOCK A ROLL 60302 SONY EMS NORTE 136 981 + 

GRUPO BRYNDIS 
DISA 72.:' 

La Historia 

EL TIGRILLO PALMA Fiesta Privada Con Banda 
SONY BI: (: :IE 30459 (12.98) 

DAREYES DE LA SIERRA Con Banda 

TIERRA CALI Grandes Exitos Originales 
VLNEMUSIC 6G i.' AIVERSAL LATINO (12.98) L44 

WILLY CHIRINO Palante 
EVENTOS: LATINUM 2010I/595v BMG NORTE (13.981 

38 

46 

62 55 

59 58 ® 
CO ® 

47 72 47 - 

39 73 

45 74 

25 75 

66 53 

65 62 

64 61 

DIANA REYES Grandes Exitos 

LUPILLO RIVERA Tiro De Gracia 

CAIFANES JAGUARES De Caifanes A Jaguares 
(Pri BMG 

DIANA REYES Insatisfecha 

LOS CAMINANTES La Historia... Lo Mas Chulo, Chub, Chulo 
IS 05302 (12.96e + 

CARDENALES DE NUEVO LEON 25 Aniversario: Edition Limitada 
.'U'UG (12 98) 

JOSE ALFREDO JIMENEZ Tesoros De Colecciona 30 Grandes Canciones 
,ONY BM() NORTE 06000 ' 

EL TRONO DE MEXICO Fuego Nuevo 
ssALONA 009532 II' 1 98) 

EL CHAPO DE SINALOA 15 Autenticos Exitos 
OIS 73,2 US (69AI 

28 

15 

30 

2 

2 

22 

52 

13 

21 

ALEXIS & FIDO Sobrenatural o 
11 

r' NMO NORTE D616 

LOS TUCANES DE TIJUANA La Mejor.. Coleccion: De Corridos 
..1 fION 3111101UG 110 98, 

ESPINOZA PAZ El Canta Autor Del Pueblo 
'p3 MACHETE (10.98) 

LOS HOROSCOPOS DE DURANGO 
311271/U5 (12.981 

Ayer Hoy Y Siempre C, 

GILBERTO SANTA ROSA 
NV BMG NORTE 12033 118 98) 

GRUPO MONTEZ DE DURANGO 
72.111'; 11H (12 98 

K -PAZ DE LA SIERRA 15 Autenticos Exitos 

ALEJANDRO FERNANDEZ 15 Anos De Exitos 
-COS695179+ 

VARIOUS ARTISTS 18 Exitos: Sonidero Flits Vol. 3 

FONSECA Gratitud 
r - 194 (14.98) 

LOS CUATES DE SINALOA Puras Pa Pistear 
IJY BMG NORTE 22921 (9 981 

LOS TEMERARIOS Recuerdos Del Alma 
TI G SIGMAIFONOVISA 352162/ÚG (12.98) 

CONJUNTO PRIMAVERA Que Ganas De Volver 
((N0VI5A 353487/UG (12.98) 

47 

8 

12 

12 

7 

47 

70 

44 

47 

LOS PRIMOS DE DURANGO Voy A Convencerte 4 
73002OíMACHETE 110.981 
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LATIN AIRPLAY 

PUPT. 
TITLE 
ARTIST 

SI NO TE HUBIERAS IDO 
MANA (WARNER LAI 

DONDE ESTAN CORAZON 
ENRIQUE IGLESIAS (UNIVERSAL LATINO) 

CADA QUE... 
BELANOVA(UNIVERSAL LATINO) 

TE QUIERO 
FLEX (EMI TELEVISA) 

o SI TU TE ATREVES 
LUIS MIGUEL (WARNER LATINA) 

6 

o 

o 

GOTAS DE AGUA DULCE 
JUANES (UNIVERSAL LATINO) 

PEGADITO 
TOMMY TORRES (WARNER LATINA) 

1 o ESTA SOLEDAD 
KANY GARCIA (SONY UMS NORTE) 

10 8 

11 1 

ERES 
ALEJANDRO FERNANDEZ (SONY BMG NORTE) 

ME ENAMORA 
JUANES (UNIVERSAL LATINO) 

ENREDAME 
FONSECA (EMI TELEVISA) 

12 NO PUEDO OLVIDARLA 
MARCO ANTONIO SOLIS (FONOVISA) 

20 

14 11 

AMARTE 
ABRAHAM (MACHETE) 

PERDONO Y OLVIDO 
PEPE AGUILAR (EMI TELEVISA) 

l; YO NO SE PERDONARTE 
VICTOR MANUELLE (KIYAVINM) 

TROPICAL 
y W TITLE 3 3 ARTIST PROMOTION LABEL) 

TE QUIERO 
I I I X ILMI IE. 

2 DONDE ESTAN ESOS AMIGOS 
EL CHAVAL I IY :,EMUSIC) 

3 EL PERDEDOR 
AVENTURA ( PREMIUM LATIN) 

4 YO NO SE PERDONARTE 
VICTOR MANUELLE (KIYAVINM) 

5 9 

6 

AHORA ES 
WISIN 8 YANDEL (MACHETE) 

AMOR DESPERDICIADO 
FRANK REYES (M.P /JVN /J & N) 

CONTEO REGRESIVO 
GILBERTO SANTA ROSA (SONY BMG NORTE 

8 

9 

SIN PERDON 
HECTOR ACOSTA (VENEMUSIC) 

PALANTE 
WILLY CHININO (EVENTUS /LATHIUM) 

Y QUIERO DECIRTE QUE TE AMO 
5. OLG ILA CALLE /UNIVISION) 

11 1'' 
ELLA MENEA 
U MG NORTE) ® 28 POSE 
DADDY YANKEE (EL CARTEL) 

/1) , 3 COMO YO 
ßc'7 JUAN LUIS GUERRA Y 440 (EMI TELEVISA) 

pl', NO TE VAYAS I BERTO SANTA ROSA (SONY BMG NORTE 

ti TU ME CONFUNDES 
CHARLIE CRUZ (SONY BMG NORTE) 

RlEGIONAI_ IVIEXICANro 

Is-3 á3 

1 4 

© 2 

3 1 
A PUNTO DE LLORAR 
LOS RIELEROS DEL NORTE (FONOVISA) 

TITLE 
ARTIST (IMPRINI / PROMOTION LABEL) 

AMANTES ESCONDIDOS 
GERMAN MONTERO )UNIVISION( 

HASTA EL DIA DE HOY 
DAREYES DE LA SIERRA (RISA) 

4 

5 b 

6 

7 ß 

8 

9 

10 

11 12 

LA DERROTA 
VICENTE FERNANDEZ (SONY BMG NORTE) 

INOLVIDABLE 
JENNI RIVERA (FONOVISA) 

TU ADIOS NO MATA 
INTOCABLE (EMI TELEVISA) 

SOBRE MIS PIES 
LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA) 

VIVE Y DEJAME VIVIR 
CUISILLOS (MUSART /BALBOA) 

TOMAME O DEJAME 
BANDA EL RECODO (FONOVISA) 

POR QUIEN ME DEJAS 
LOS LIFA00PF2OBPARTO°TRINIWBBE DE MINIMOMUIIl (DUAVDRA SA) 

EL VASO DERRAMA 
EL POTRO DE SINALOA (MACHETE) 

ß!4 LA IMAGEN DE MAL VERDE 
b' GRUPO MONTEZ DE DURANGO (DISH) 

13 1I 

14 

15 - 

SIN TU AMOR 
ALACRANES MUSICAL ( UNIVISION) 

TE LLORE 
CONJUNTO PRIMAVERA (FONOVISA) 

SUFRIRAS 
PALOMO (SISA) 

1 

LATIN AI_I3UMS 

POP_ 

2 1 

3 

ARTIST 
TITLE ". 

MANA 
ARDE EL CIELO ( WARNER LATINA) 

ENRIQUE IGLESIAS 
95/08 (UNIVERSAL LATINO) 

LUIS MIGUEL 
COMPLICES (WARNER LATINA) 

See chart legend for Hot Dance Clu:. Play and Hot Dance Singes Sales rules and explanations 2008, Nelsen Business Media, Inc. and Nielsen 
SoundScan, Inc. Ali rights reserved. NOT DANCE AIRPLAY: B dance stations are electronically monitored by Nielsen Broadcast Data System, 

She chart legend fcr rules and explanations. e. 2000. Nielsen Business Media, Inc. All rights reserved 

1 

o MARCO ANTONIO SOLIS 
LA MEJOR... COLECCION (FONOVISA/UG) 

5 

6 

7 

CAMILA 
TODO CAMBIO (SONY BMG NORTE) 

A.B. QUINTANILLA III PRESENTS KUMBIA ALL STARZ 
PLANETA KUMBIA (EMI TELEVISA) 

JUANES 
LA VIDA... ES UN RATICO (UNIVERSAL LATINO) A SOUNDTRACK 

- LOLA: ERASE UNA VEZ (EMI TELEVISA) 

9 

13 

14 

15 

JUAN GABRIEL & ANA GABRIEL 
LOS GABRIEL.. SIMPLEMENTE AMIGOS (DISCOS 605/SONY BMG NORTE) 

CAIFANES /JAGUARES 
DE CAIFANES AJAGUARES (SONY BMG NORTE) 

ALEJANDRO FERNANDEZ 
15 ANOS DE EXITUS (DISCOS 605 /SONY BMG NORTE) 

BELANOVA 
FANTASIA POP (UNIVERSAL LATINO) 

ANDREA BOCELLI 
LO MEJOR DE ANDREA 80CHl1 YNERE (SUGAR5ENTFAINMERSAL LATINO) 

RICARDO ARJONA 
QUIEN DIJO AYER: SPECIAL EDITION (SONY BMG NORTE) 

SIN BANDERA 
HASTA AHORA (DISCOS 605 /SONY BMG NORTE) 

TROPICAL 
c w ARTIST 

á3 TITLE (IMPRINT / DISTRIBUTING LABEL) 

1 1 

2 

3 

AVENTURA 
- RACIaXA SOLE OUT ET WM SQUARE COMB DISCOS eWdAFA LATlE vWCHORTET 

VARIOUS ARTISTS 
BACHATA # 1S (LA CALLE /UG) 

AVENTURA 
K.0.8.: LIVE (PREMIUM LATIN /SONY BMG NORTE) 

o MONCHY & ALEXANDRA 
EN VIVO DESDE BELLAS ARTES (J & N /SONY BMG NORTE) 

5 VARIOUS ARTISTS 
" 30 BADAtAS REMINDAS LO NUEVO YLO MOP NOB INDO( &RWL50M'BMG 

TITLE 
á3 3ó ARTIST IMPRINT / PROMOTION LABEL 

ElDISCO LIES 
MOBY MUTE 

SAME OLD FUCKING STORY 
CYNUI LAUPER i.l 

5 5 

4 8 

7 8 

g 10 

13 4 

6 9 

1 12 

14 9 

10 11 11 

11 2 12 

12 8 9 

17 

1E118 6 

16 10 "< 
30 4 

25 5 

24 5 

19 10 12 

26 6 

6 WILLY CHIRINO 
PAVLANTE (EVENTOS /LATINUM /SONY BMG NORTE) 

7 MARC ANTHONY 
EL CANTANTE (SOUNDTRACK) (SONY BMG NORTE) 

O 10 
GILBERTO SANTA ROSA 
CONTRASTE (SONY BMG NORTE) 

O 13 
FONSECA V GRATITUD (EMI TELEVISA) 

10 VARIOUS ARTISTS 
" 30 BACATAS PEMBTAS:tO HEVO Y LO MEJOR 2007 Wcx RAII/SDW ems TE) 

11 ï A 
YA 

EL 
ME 

CHAV 
CANSE (MAL S) ® OLGA TANON 

EXITOS EN 2 TIEMPOS (LA CALLE /UG) 

13 ,1 JUAN LUIS GUERRA Y 440 
LA LLAVE DE MI CORAZON (EMI TELEVISA) 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: CAFE CUBANO (PUTUMAYO) 

15 12 MILLY QUEZADA 
...SOLO FALTAS TU (VENEMUSIC /UNIVERSAL LATINO) 

REGIONAL IVI I_AICAN rM 

rW 
y3 

ARTIST 
TITLE (IMPRINT! DISTRIBUTING LABEL) 

1 VICENTE FERNANDEZ 
PARA SIEMPRE (SONY BMG NORTE) 

2 

3 

4 

7 

e 

TIERRA CALI 
MAS ALLA DE LA DISTANCIA (VENEMUSIC /UNIVERSAL LATINO) 

JUAN GABRIEL & ANA GABRIEL 
LOS GABRIEL...CANTAN A MEXICO (SONY MG NORTE) 

VICENTE FERNANDEZ 
HISTORIA DE UN IDOLO (DISCOS 605 /SONY BMG NORTE) 

LOS RIELEROS DEL NORTE 
POS' QUE NO... CLARO QUE SI (FONOVISA/UG) 

VARIOUS ARTISTS 
DURANGUENSE # 1'S (0159155) 

PEPE AGUILAR 
LA HISTORIA... MIS EXITOS (VENEMUSIC /UNIVERSAL LATINO) 

VARIOUS ARTISTS 
BANDA #15 (FONOVISA /UG) 

9 CUISILLOS 
VIVE Y DEJAME VIVIR (MUSART /BALBOA) 

10 

71 1) 
GRUPO MONTEZ DE DURANGO 
VIDA MAFIOSA (DISA/UG) 

12 12 
LOS CUATES DE SINALOA 

13 19 
LA APUESTA 
10 EXITOS DE ORO (SERC) 

DUELO 
HISTORIAS DE VALIENTES (UNIVISION /UG) 

PUROS EXITOS CHACAS (SONY BMG NORTE) 

e ALACRANES MUSICAL 
AHORA Y SIEMPRE (UNIVISION /UG) 

VARIOUS ARTISTS 
MORTENO # 11 (FONOVISA/UG) 

Data for week of JUNE 21, 2008 For chart reprints call 646.654.4633 

29 6 

22 10 

20 7 

36 3 

33 5 

WHAT'S DONE IS DONE 
TRACY YOUNG FEATURING CEEVOX r_, USH 

JUST DANCE 
LADY GAGA FEAT. COLBY OWNS STREAMLINEALOALNEANTERSCOPE 

TURN IT UP 
MARK PICCHIOTTI PRESENTS BASSTOY BLUEPLATE 

STAMP YOUR FEET 
DONNA SUMMER BURGUNDY 

BREAK THE ICE 
BRITNEY SPEARS JIVE/ZOMBA 

LEAVIN' 
JESSE MCCARTNEY HOLLYWOOD 

ALL I SEE 
KYLIE FEATURING MIMS ASTRALWERKS /CAPITOL 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD PHONOGENIC /EPIC 

DANCE LIKE THERE'S NO TOMORROW 
PAULA ABDUL & RANDY JACKSON DREAM MERCHANT 21 /CMG 

4 MINUTES 
MADONNA FEATURING JUSTIN TIMBERLAKE WARNER BROE. 

SHAKE IT 
ANANE RAE. TONY TOUCH & MR. VEGAS SILVER LABEL/TOMMY BOY 

STAND BY ME 
MR. TIMOTHY FEAT. INAYA DAY SILVER LABEL /TOMMY BOY 

FUNPLEX 
THE 8 -525 ASTRALWERKS /CAPITOL 

FALL 
KIMBERLEY LOCKE CURB /REPRISE 

HANDLE ME 
ROBYN KONICHIWA/CHERRYTREE /INTERSCOPE 

GREAT DJ 
THE TING TANGS COLUMBIA 

THIS IS NOT REAL LOVE 
GEORGE MICHAEL & MOTYA EPIC 

SET U FREE 
PLANET SOUL STRICTLY RHYTHM 

SPICE UP YOUR LIFE 2008 
SPICE GIRLS VIRGIN 

BLEEDING LOVE 
LEONA LEWIS SYCO /J /RMG 

ROCK WITH U 
JANET ISLAND /IDJMG 

26 

28 15 22 

.-. 
32 5 

02 14 

4 

39 4 

28 8 

27 7 

42 3 

43 3 

44 3 

47 2 

34 7 

13 

46 2 

42 31 12 

43 38 6 

TITLE 
ARTIST R.IP,"It l'unMOIION LABEL 

THE RIGHT LIFE 

PIPOCwEN 

TAKE A BOW 
FIlL -/ NT _AM /IDJMG 

RELAX, TAKE IT EASY 
MIKA CASA'. UNIVERSAL REPUBLIC 

KILL 100 
X -PRESS 2 ¢... LABEUTOMMY BOY 

WANNA BE STARTIN' SOMETHIN' 2008 
MICHAEL JACKSON WITH AEON LEGACY /EPIC 

LITTLE MISS OBSESSIVE 
ASHLEE SIMPSON WITH TOM HIGGENSON GEFTE WINTERSCOPE 

MY LIFE 
CHRIS THE GREEK PANAGHI DJG /JRA 

EVERYTHING IS BEAUTIFUL 
STATIC REVENGER FEATURING TAJ BELL D. DUB /SOLMATIC 

CRAZY 
CHANTAL CHAMANDY NINEMUSE 

CITIES IN DUST 
JUNKIE XL ARTWERK/NETTWERK 

WORK IT 
GIDEON JAMES GMC 

REACH 08 
LIL MO YIN YANG STRICTLY RHYTHM 

WE BREAK THE DAWN 
MICHELLE WILLIAMS FEAT FLO RIBA MUSIC WORLD/COLUMBIA 

LOVE REVOLUTION 
LEE GENESIS BERGER PLATTERS /MUSIC PLANT 

WORK IT 
DJ KILO CARRILLO MUSIC 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN 19 /JIVE /ZOMBA 

TOUCH MY BODY 
MARIAN CAREY ISLAND /IDJMG 

I GOT AWAY 
RANDY FREISS HMBP 

SURRENDER ME 
OE/MY HOLIDAY DANCE MUSIC PRODUCTIONS 

THE DANCE 
EVELYN *CHAMPAGNE' KING BIG DAY /JAGGO 

RIDE 
CARY BROTHERS PROCRASTINATION /BLUHAMMOCK 

GIVE PEACE A CHANCE 
ONO MIND TRAIN /TWISTED 

WHERE THE MUSIC TAKES YOU 
ARI GOLD FEATURING SASHA ALLEN GOLD 18 /CENTAUR 

ME 
TAMIA SILVER LABEUPLUS 1 /IMAGE /TOMMY BOY 

HOW MANY WORDS 
BLAKE LEWIS 19 /ARISTA/RMG 

REPEAT PERFORMANCE 
RACHEL PANAY ACT 2 

DAYLIGHT 
KELLY IOW LAND FEAT TRAVIS MCCOY MUSIC WORLD/COLUMBIA 

ARTIST 
TITLE IMPRINT S NUMBER / DISTRIBUTING LABE. 

METRO STATION 
METRO STATION RED INK 10521 /COLUMBIA. 

124 
GNARLS BARKLEY 
THE ODD COUPLE DOWNTOWN/ATLANTIC 450236'!AG 

LADYTRON 
VELOCIFERO NETTWERK 30790 

1 38 

SANTOGOLD 
SANTOGOLD LIZARD KING 70034 /DOWNTOWN 

M.I.A. 
KALB XUINTERSCOPE 009659./IGA 

HANNAH MONTANA 
HANNAH MONTANA 2: ANI -STOP DANCE PAM WALT DISNEY 001106 -E 

NINE INCH NAILS 
GHOSTS I -IV THE NULL CORPORATION 26` 

7 3 
RICHIE RICH & TREVOR SIMPSON 
ULTRAWEEKEND 4 ULTRA 1696 

VARIOUS ARTISTS 
ULTRA.DANCE 09 ULTRA 1636 

DJ SKRIBBLE 
TOTAL DANCE 2008 THRIVEOANCE 90780/THRIVE 

BENNY BENASSI 
ROCK'N'RAVE ENERGY 1695 /ULTRA 

VARIOUS ARTISTS 
HIGH SCI1001 M SICAL2 NON -STOP OWE MANY WALT DDAY0010e 

KASKADE 
STROBELITE SEDUCTION ULTRA 1715 

MOBY 
LAST NIGHT MUTE 9383' 

CRYSTAL CASTLES 
CRYSTAL CASTLES LIES 200962 /LAST GANG 

M83 
SATURDAYS =YOUTH MUTE 9384 

VARIOUS ARTISTS 
VERVE//REMIXED4 VERVE 010928NG 

ARMIN VAN BUUREN 
IMAGINE ARMADA 1666 /ULTRA 

JASON NEVINS 
11111IVEMIX PRESE NTS:ONCE MAIINNS 21HRMRWCE 9W87/TMMÆ 

CUT /// COPY 
IN GHOST COLOURS MODULAR 050 

14 10 10 

22 12 

.-16 14 8 

117 8 2 

1B 13 5 

.22 23 14 

It23 20 27 

24 21 48 

1(25 

JONATHAN PETERS 
JONARYW PETERS PRESENTS: PODIA NEW WIRK ULTRA 17W 

CASCADA 
PERFECT DAY ROBBINS 75079 

DAFT PUNK 
ALIVE 2007 VIRGIN 09841 

JUSTICE 
CROSS ED BANGER /BECAUSE 224892/VICE 

VARIOUS ARTISTS 
7 

ULTRA -TRANCE 08 ULTRA 1669 

2 3 12 

4 8 

4 2 12 

6 9 

6 5 19 

so 9 

7 

ID 19 3 

W a 18 

4 

32 

11 5 

12 10 31 

14 8 

TITLE 
ARTIST IMPRINT & NUMBER i PROMOTION LAP,. 

®POCKETFUL OF SUNSHINE 
NATASHA BEDINOFIELD Pn 

BLEEDING LOVE 
LEONA LEWIS SYCO /J /RMG 

DAMAGED 
SANITY KANE BAD BOY /ATLANTIC 

4 MINUTES 
MADONNA FEATURING JUSTIN TIMBERLAKE WARNER BROS. 

BREAK THE ICE 
BRITNEY SPEARS JIVE / ZOMBA 

I CAN'T HELP MYSELF 
BELLATRAX FEATURING SOPHIA MAY NERVOUS 

TAKE A BOW 
RIHANNA SRP /DEF JAM /IDJMG 

LET ME THINK ABOUT IT 
IDA CORR VS FEDDE LE GRAND MINISTRY OF SOUND 

AMERICAN BOY 
ESTELLE FEAT. KANYE WEST HOME SCHOOL /ATLANTIC 

NOW YOU'RE GONE 
BASSHUNTER FEAT. DJ MENTAL THEO'S BAllHEADS ULTRA 

JUST DANCE 
LADY GAVA FFAT. COLBY OWNS SIREAMUNEALONLIVEAVIERSCOPE 

ANTHEM 
FILO & PERI FEATURING ERIC LAMIERE ULTRA 

DISCO LIES 
MOBY MUTE 

Bp 13 7 
ROCK WITH U 
JANET ISLAND /IDJMG 

17 6 
CLOSER 

NE -YO DEF JAM /IDJMG 

WE BREAK THE DAWN 
MICHELLE WILLIAMS FEAT. FLO RIDA MUSIC WORLD /COLUMBIA 

NV18 5 
FIX ME 
VELVET ROBBINS 

21 4 
LEAVIN' 
JESSE MCCARTNEY HOLLYWOOD 

ID 23 3 
BACK TO ZERO 
ROBBIE RIVERA JUICY 

LIKE A STAR 
KIM SOZZI ULTRA 

'' TOGA'S MIRACLE 2008 
¢>16 

6 
FRAGMA ULTRA 

DEEP AT NIGHT 
ERCOLA VS. HEIKKI L. NERVOUS 

LOVE IN THIS CLUB 
USHER FEATURING YOUNG JEEZY LAFACE ZOMBA 

CLUB LA LA 
SIRENS NERVOUS 

SENSUAL 
PHONJAXX & COSI COSTI STARLET 
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SPAIN EMI 

SINGLES 

Hw 
ís-3 á3 (MEDIA CONTROL) 

1 1 LOVE IS YOU 

2 

3 

4 

5 

THOMAS GODOJ SONY BMG 

JUNE 10, 2008 

2 SUMMER LOVE 
MARK MEDLOCK SONY BMG 

3 
MERCY 
DUFFY ABM 

5 SO SOLL ES BLEIBEN 
ICH + ICH POLYDOR 

NEW 
BETTER IN TIME 
LEONA LEWIS SYCO 

6 
HELDEN 2008 
REVOLVERHELD SONY BMG 

4 4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

10 
FEEL THE RUSH 
SHAGGY FT. TRIX 8 FLIX MINISTRY OF SOUND 

9 3 
BRINGT IHN HEIM 
OLIVER POCHER UNIVERSAL 

10 7 
VALERIE 
MARK RONSON FT. AMY WINEHOUSE COLUMBIA 

CANADA El 

trn W 

GERMANY U N I I1_I) ICI NG DC)IVI V 
SINGLES 

á3 (THE OFFICIAL UK CHARTS CO.) 

SINGIN' IN THE RAIN '08 
MINT ROYALE SYCO 

TAKE A BOW 
RIHANNA SRP /DEF JAM 

THAT'S NOT MY NAME 
THE TING TINOS COLUMBIA 

WARWICK AVENUE 
DUFFY ABM 

1 NEW 

2 1 

3 2 

4 3 

6 

7 

8 

9 

15 

14 

4 

6 

10 5 

JUNE 8. 2008 

CLOSER 
NE -YO DEE JAM 

LOVE SONG 
SARA BAREILLES SONY BMG 

SWEET ABOUT ME 
GABRIELLA CILMI ISLAND 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

BLACK AND GOLD 
SAM SPARRO ISLAND 

HEARTBREAKER 
WILLIAM FT. CHERYL COLE INTERSCOPE 

AUSTRALIA 

Hits of the World is compiled at Billboard /London. RE =Re -Entry 

JUN 
21 

2008 

. . " OY 
-- - 

JAPAN 0 
SINGLES 

NEW 

NEW 

6 

5 

7 NEW 

8 NEW 

( SOUNDSCAN JAPAN) 

KISEKI 
TOSHINORI YONEKURA PIONEER LOG 

KISEK (FIRST LTD VERSION) 
GREEEEN UNIVERSAL 

JUNE 10. 2008 

KOI -UTA /PROGRESS (CD /DVD) 
TACKEY A TSUBASA AVER TRAR 

AISHITERU (FIRST LTD VERSION) 
SANTA SHIMIZU SONY 

NIJI 
AQUA TIMEZ EPIC 

DREAMS COME TRUE 
HEY! SAY! JUMP J -STORM 

NAMIDA O TODOKETE 
TORTOISE MATUSMOTO WARNER 

VIVID -KISSING YOU, SPARKLING...(CD /DVD) 
BOA AVER TRAX 

9 NEW 
KOI -UTA /PROGRESS 
TACKEY 8 TSUBASA AVER TRAX 

10 NEW 
YOKU ARU HANASHI - MOFUKU... (FIRST LTD) 
KOU SHIBASAKI UNIVERSAL 

FRANCE 
SINGLES 

n...1,1 

3; (SNEP /IFOP/TITE -LIVE) 

TIRED OF BEING SORRY 
ENRIQUE IGLESIAS INTERSCOPE 

MERCY 
DUFFY ABM 

O;': 12 

JUNE 10, 2008 

NO STRESS 
LAURENT WOLF FT. ERIC CARTER COLUMBIA 

C'EST CHELOU 
ZAHO CAPITOL 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

ASSIS PAR TERRE 
LOUISY JOSEPH WARNER 

DANS L'ESPACE 
BEBE LILLY HEBEN 

RUN THE SHOW 
KAT DELUNA FT. BASTA RHYMES EPIC 

LOVE IN THIS CLUB 
USHER FT. YOUNG JEZZY LAFACE /ZOMBA 

ALLO LE MONDE 
PAULINE CAPITOL 

ITALY 
DIGITAL SONGS 

2 NEW 

3 NEW 

4 2 

(FIMI /NIELSEN) 

A TE 
JOVANOTTI UNIVERSAL 

JUNE 9, 2008 

NON TI SCORDAR MAI DI ME 
GRAY FERRERI SONY OMS 

CRY 
NOVECENTO NICOLOSI 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

5 NEW 

6 NEW 

7 NEW 

8 3 

9 NEW 

10 5 

CHI (WHO) 
ARAM QUARTET SONY BMG 

PER ELISA 
ARAM QUARTET SONY BMG 

REMEDIOS 
GIUSY G. SONY IMO 

MERCY 
DUFFY ASM 

OCEANO 
ILARIA SONY BMG 

AMERICAN BOY 
ESTELLE FT. KAYNE WEST HOME SCHOOL/ATLANTIC 

SwI I zI_RLANI) + 
SINGLES 

'J3 (MEDIA CONTROL) 

1 3 
BRING EN HEI 
BASCHI UNIVERSAL 

JUNE 10, 2008 

2 2 
4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

3 LOVE IS YOU 
THOMAS GODOJ SONY BMG 

4 4 
MERCY 
DUFFY ASM 

5 5 
THIS IS THE LIFE 
AMY MACDONALD VERTIGO 

ALBUMS 

1 NEW 

2 

3 

4 

5 

NEW 

1 

3 

2 

ALANIS MORISSETTE 
FLAVORS OF ENTANGLEMENT MAVERICK 

SIDO 
ICH UND MEINE MASKE UNIVERSAL 

AMY MACDONALD 
THIS IS THE LIFE VERTIGO 

GOELAE 
TAETTOS - BEST OF BAERNDUETSCH EMI 

MADONNA 
HARD CANDY WARNER BROS. 

SINGLES 

IARIAI 

SWEET ABOUT ME 

2 3 

3 4 

4 2 

5 6 

6 5 

7 7 

8 8 

9 11 

10 10 

GABRIELLA CILMI MUSHROOM 

JUNE 8 200 

NO AIR 
JORSIN SPARKS FT. CHRIS BROWN 19 RECORDINGS /ZOMBA 

AMERICAN BOY 
ESTELLE FT. KASSE WEST HOME SCHOOL /ATLANTIC 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

TAKE A BOW 
RIHANNA SRP /DEF JAM 

LOW 
FLO RIDA FEAT. T -PAIN JIVE / ZOMBA 

PERFECT 
VANESSA AMOROSI UNIVERSAL 

DREAM CATCH ME 
NEWTON FAULKNER ICH + ICH 

LOVE IN THIS CLUB 
USHER FT. YOUNG JEZZY LAFACE /ZOMBA 

LOVE SONG 
SARA BAREILLES SONY BMG 

rnW x 
IT-3 á3 (PROMUSICAE /MEDIA) 

THE ONLY ME 
THE CURE UNIVERSAL 

1 1 

2 c 

3 

3 

6 8 

JUNE 11. 21108 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS 

BABY LET'S PLAY HOUSE 
ELVIS PRESLEY RCA 

ESTA NO SERA OTRA CANCION 
LA HABITACIO ROJA MUSHROOM PILLOW 

BE MINE 
THE CAST OF HIGH SCHOOL EMI 

MAR DE DUDAS 
FALSAMARMA BOA 

7 NEW 
DON'T STOP TILL YOU GET ENOUGH 
MICHAEL JACKSON EPIC 

THE AGE OF THE UNDERSTATEMENT 
THE LAST SHADOW PUPPETS DOMINO 

6 

9 12 
EUROPA 
MONICA NARANJO SONY BMG 

10 NEW 
ROCK WITH YOU 
MICHAEL JACKSON EPIC 

i 
1 4 

2 1 

3 2 

4 8 

1 NEW 

2 NEW 

4 2 

5 3 

(ALE) 

SUMMER WINE 
VILLE VALO /NATALIA AVELON WARNER 

JUNE II. 2008 

BACK AGAIN 
WALDO'S PEOPLE SONY BMG 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS, 

VIELA ON KESAA JALJELLA 
MAMBA WARNER BROS. 

RUN THE SHOW 
KAT DELUNA FT. BUSTA RHYMES EPIC 

OPETH 
WATERSHED ROADRUNNER 

7 

DISTURBED 
INDESTRUCTIBLE RCA 

VON HERTZEN BROTHERS 
LOVE REMAINS THE SAME DYNASTY 

JUHA VAINIO 
LEGENDAN LAULUT - 48 MESTARITEOSTA WARNER 

DUFFY 
ROCKFERRY AMA 

70 Go to www.billboard.biz for complete chart data 
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2 

3 

4 3 

5 5 

6 

7 12 

8 '3 

9 7 

I KISSED A GIRL 
KATY PERRY CAPITOL /EMI 

TAKE A BOW 
RIHANNA SRP /DEF JAM /UNIVERSAL 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS /WARNER 

BLEEDING LOVE 
LEONA LEWIS SYCO /J /BONY BMG 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD PHONOGENIC /EPIC /SONY BMG 

SHAKE IT 
METRO STATION RED INK /COLUMBIA /SONY BMG 

VIVA LA VIDA 
COLDPLAY PARLOPHONE /EMI 

DANGEROUS 
KARDINAL OFFISHALL FT. AKON KONLIVE,GEFPEN /UNIVERSAL 

NEVER TOO LATE 
HEDLEY UNIVERSAL 

10 VIOLET HILL 
COLDPLAY PARLOPHONE /EMI 

IVIEXIC.C) 

ALBUMS 

53 (BIMSA) 

1 LUIS MIGUEL 
COMPLICES WARNER BROS. 

2 3 

3 2 

4 4 

5 5 

6 8 

7 10 

8 6 

9 12 

10 11 

JUNE 11 2008 

VICENTE FERNANDEZ 
PARA SIEMPRE SONY BMG 

MANA 
ARDE EL CIELO WARNER BROS. 

MADONNA 
HARD CANDY WARNER BROS. 

TIMBIRICHE 
VIVO EN VIVO EMI TELEVISTA 

EMMANUEL 
RETRO EN VIVO UNIVERSAL 

JONAS BROTHERS 
JONAS BROTHERS UNIVERSAL 

ENRIQUE IGLESIAS 
95 -08 EXITOS DELUXE UNIVERSAL 

ZOE 
281107 EMI TELEVISTA 

JORGE MUNIZ 
SERENATA TEMI 

POLAND 

1 9 

2 1 

3 6 

4 2 

5 3 

6 7 

7 4 

9 8 

10 17 

. ALBUMS 

(ZWI.ZEK PR000CENTOW AUDIO VIDEO) JUNE 6, 2008 

VARIOUS ARTISTS 
THE BEST KIDS... EVER! POMATON 

FEEL 
FEEL GORGO 

MUZYKA FILMOWA 
39 I POL MAGIC 

MARYLA RODOWICZ 
JEST CUDNIE SONY BMG 

BLOG 27 
BEFORE I'LL DIE MAGIC 

VARIOUS ARTISTS 
MINI MINI KLUB - WESOLA ZABAWAI MAGIC 

MADONNA 
HARD CANDY WARNER BROS. 

DUFFY 
ROCKFERRY UNIVERSAL 

VARIOUS ARTISTS 
RMF FM NAJLEPSZA MUZYKA 2008 SONY BMG 

JUSTYNA STECZKOWSKA 
PUCHOWE KOLYSANKI 0,0.S 

EURO 
nick, Il 

Sound Scan 
International 

DIGITAL SONGS 

RE 

2 

1 

13 

4 

7 3 

8 5 

6 

1 O 11 

11 1E 

12 

13 

14 9 

(NIELSEN SOUNOSCAN INTERNATIONAL) JUNE 21, 2008 

SINGIN' IN THE RAIN 
MINT ROYALE FAITH A HOPE /DIRECTION /ABSOLUTE 

VIVA LA VIDA 
COLDPLAY PARLOPHONE 

TAKE A BOW 
RIHANNA SRP /DEF JAM 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

LOVE SONG 
SARA BAREILLES EPIC 

MERCY 
DUFFY ASM 

THAT'S NOT MY NAME 
THE TING TINOS COLUMBIA 

AMERICAN BOY 
ESTELLE FT. KANTE WEST HOME SCHOOL /ATLANTIC 

VIOLET HILL 
COLOPLAY PARLOPHONE 

CLOSER 
NE -YO DEF JAM 

BETTER IN TIME 
LEONA LEWIS SYCO 

WARWICK AVENUE 
DUFFY ASM 

SWEET ABOUT ME 
GABRIELLA CILMI ISLAND 

LOVE IN THIS CLUB 
USHER FT. YOUNG JEEZY LAFACE ZOMBA 

FOREVER 
CHRIS BROWN JIVE /ZOMBA 

BLACK AND GOLD 
SAM SPARRO ISLAND 

HEARTBREAKER 
WILLIAM WILL.I.AM / INTERSCOPE 

FEEL THE RUSH 
SHAGGY FT. TRIS 8 FLIX MINISTRY OF SOUND 

HELDEN 2008 
REVOLVERHELD COLUMBIA 

ALL SUMMER LONG 
KID ROCK TOP DOG /ATLANTIC 

(NIELSEN SOUNOSCAN INTERNATIONAL) JUNE 21. 2008 

,,;EW SINGIN' IN THE RAIN 
MINT ROYALE FAI rl S HOPE /DIRECTION /ABSOLUTE 

2 1 
TAKE A BOW 
RIHANNA SRP /DEF JAM 

3 2 
THAT'S NOT MY NAME 
THE TING TINOS COLUMBIA 

4 3 
FOREVER 
CHRIS BROWN JIVE /ZOMBA 

5 RE 
VIVA LA VIDA 
COLDPLAY PARLOPHONE 

6 

7 

8 

9 

5 
LOVE IN THIS CLUB 
USHER FT. YOUNG JEEZY LAFACE / ZOMBA 

NEW 
LOVE SONG 
SARA BAREILLES EPIC 

6 
HEARTBREAKER 
WILLIAM WILL. I. AM /INTERSCOPE 

7 VIOLET HILL 
COLDPLAY PARLOPHONE 

10 9 CLOSER 
NE -YO OFF JAM 

WAI_I_O N IA A 
SINGLES 

J3 

<_4, , 3 

(ULTRATOP /GFK) 

NO STRESS 
LAURENT WOLF FT. ERIC CARTER COLUMBIA 

TIRED OF BEING SORRY (LAISSE LE DEST..) 
ENRIQUE IGLESIAS FT. NADITA INTERSCOPE 

ALLO LE MONDE 
PAULINE CAPITOL 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

THIS IS THE LIFE 
AMY MACDONALD VERTIGO 

JUNE 11, 2008 

ALBUMS 

2 3 

3 1k. 

4 5 

5 11 '' 

FRANCIS CABREL 
DES ROSES ET DES ORTIES COLUMBIA 

MAXIME LE FORESTIER 
RESTONS AMANTS POLYDOR 

RADIOHEAD 
THE BEST OF PARLOPHONE 

DUFFY 
ROCKFERRY ASM 

ALANIS MORISSETTE 
FLAVORS OF ENTANGLEMENT MAVERICK 

Data for week of JUNE 21, 2008 I CHARTS LEGEND on Page 72 
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MERCY 
DUFFY ABM 

1 2 

2 1 

3 8 

4 3 

5 

6 5 

7 9 

8 NEW 

9 7 

10 6 

11 15 

12 10 

13 52 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS 

LOVE IN THIS CLUB 
USHER FT. YOUNG JEZZY LAFACE /ZOMBA 

TAKE A BOW 
RIHANNA SRP /DEF JAM 

LOVE IS YOU 
THOMAS GODOJ SONY BMG 

TIRED OF BEING SORRY 
ENRIQUE IGLESIAS INTERSCOPE 

NO STRESS 
LAURENT WOLF FT. ERIC CARTER COLUMBIA 

SINGIN' IN THE RAIN '08 
MINT ROYALE SYCO 

THAT'S NOT MY NAME 
THE TING TINOS COLUMBIA 

AMERICAN BOY 
ESTELLE FT. KAYNE WEST HOME SCHOOL /ATLANTIC 

LOVE SONG 
SARA BAREILLES EPIC 

SUMMER LOVE 
MARK MEDLOCK SONY BMG 

BETTER IN TIME 
LEONA LEWIS SACO 

14 13 
VIOLET HILL 
COLOPLAY PARLOPHONE 

15 11 WARWICK AVENUE 
DUFFY ARM 

gá3 JUNE 11, 2008 

1 1 

2 2 

3 NEW 

4 4 

5 NEW 

6 NEW 

7 3 

DUFFY 
ROCKFERRY ABM 

MADONNA 
HARD CANDY WARNER BROS. 

ALANIS MORISSETTE 
FLAVORS OF ENTANGLEMENT MAVERICK 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

8 NEW 

9 5 

10 NEW 

11 NEW 

12 7 

13 8 

14 9 

15 15 

RADIOHEAD 
THE BEST OF PARLOPHONE 

PAUL WELLER 
22 DREAMS ISLAND 

USHER 
HERE I STAND LAFACE /ZOMBA 

SIDO 
ICH UND MEINE MASKE UNIVERSAL 

NEIL DIAMOND 
HOME BEFORE DARK COLUMBIA 

MARK MEDLOCK 
CLOUD DANCER SONY BMG 

CLUESO 
SO SEHR DABEI FOUR MUSIC 

AMY MACDONALD 
THIS IS THE LIFE VERTIGO 

ICH + ICH 
VOM SELBEN STERN POLYDOR 

LEONA LEWIS 
SPIRIT SYCO 

FRANCIS CABREL 
DES ROSES ET DES ORTIES COLUMBIA 

RADIO AIRPLAY nicl+cn 
Music Control 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL JUNE 01, 2008 

MERCY 
DUFFY A8MII 
4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS 

3 3 

4 4 

5 6 

6 5 

7 7 

8 9 

9 8 

10 10 

11 11 

12 12 

14 

14 15 

15 13 

LOVE SONG 
SARA BAREILLES EPIC 

AMERICAN BOY 
ESTELLE FT. KAYNE WEST HOME SCHOOL /ATLANTIC 

VIOLET HILL 
COLDPLAY PARLOPHONE 

WITH YOU 
CHRIS BROWN JIVE / ZOMBA 

STOP AND STARE 
ONEREPUBLIC MOSLEM /INTERSCOPE 

LOVE IN THIS CLUB 
USHER FT. YOUNG JEEZY LAFACE / ZOMBA 

RUN THE SHOW 
NAT OELUNA FT. BASTA RHYMES EPIC 

BETTER IN TIME 
LEONA LEWIS SACO 

I'LL BE WAITING 
LENNY KRAVITZ VIRGIN 

TAKE A BOW 
RIHANNA SRP OLE JAM 

TOUCH MY BODY 
MARIAH CAREY ISLAND 

BUBBLY 
COLBIE CAILLOT UNIVERSAL REPUBLIC 

BLEEDING LOVE 
LEONA LEWIS SACO 

SALES DATA 
COMPILED BY 

niclsn 
SoundScan 

See Chart Legend for rules and explanations. - 2008. Nielsen Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved 

I.z-3 53 3ó 
;3 

2 2 37 

3 3 15 

4 E 38 

O 8 

O 12 8 

7 5 6 

8 8 37 

9 ' 3 

11 37 

11 4 8 

12 -0 56 

wen, 

14 14 

15 13 

16 15 

4 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

53#WKS 

w 

MICHAEL BUBLE 
CALL ME IRRESPONSIBLE 143 /REPRISE 100313 /WARNER BROS, 

CHRIS BOTTI 
ITALIA COLUMBIA 0760650NY MUSIC 

MELODY GARDOT 
WORRISOME HEART VERVE 010468NG 

DIANA KRALL 
THE VERY BEST OF DIANA KRALL VERVE 009412 VG + 

VARIOUS ARTISTS 
JAB SIGNATUIES: GREAT PERFORMANCES RV JAZZ MASTERS UNNERSA. SPECIAL MARKEIS 003307 WNTARBUCll 

VARIOUS ARTISTS 
MILES FROM INDIA: A CELEBRATION OF THE MUSIC OF MILES DAVIS FOUR QUARTERS ,:.r, 

MICHAEL BUBLE 
A TASTE OF RUBLE (EP) 1 EE'R ISE 462716 EX /WARNER BROS. 

QUEEN LATIFAH 
TRAV'LIN' LIGHT f VERVE 009203/VG 

YELLOWJACKETS FEATURING MIKE STERN 
LIFECYCLE HEADS UP 3139 

TONY BENNETT 
TONY BENNETT SINGS THE ULTIMATE AMERICAN SONGBOOK VOL. 1 RPMLEGAGV COLUMBIA 15320150NY OAG 

DIANNE REEVES 
WHEN YOU KNOW BLUE NOTE 89658/BLG 

PINK MARTINI 
HEY EUGENE! HEINZ 3' 

TAYLOR EIGSTI 
LET IT COME TO YOU CONCORD JAll 30330 /CONCORD 

BILL FRISELL 
HISTORY MYSTERY NONESUCH 435964 /WARNER BROS. 

3 
JAMES CARTER 
PRESENT TENSE EMARCY 010985 /DECCA 

4 
SIMONE 
SIMONE ON SIMONE HIGH PRIESTESS MELODIES 4494/KOCH © LIONEL LOUEKE 
KARIBU BLUE NOTE 02465 /BLG 

41) 24 1' FRANK SINATRA 
VOICE IN TIME (1939 -1952) LEGACY /COLUMBIA 96692 /SONY BMG 

CHARLES L QUR 
RABO 

HA 
DE NUKE ECM 

LOYD 
010fi63 /UNIVAERSAL 

TET 
CLASSICS GROUP 

tilir RE -ENTIT VARIOUS ARTISTS 
UMW. GRAND ANON. NONE: MASTER SOE Xi PIANO Or i,LLiy(VSC'.1ARKE15008144 ESSI I.r 

21 ft.l BRIAN BLADE FELLOWSHIP 
SEASON OF CHANGES VERVE 010696/VG 

22 21 11 
BRAD MEHLDAU TRIO 
LIVE NONESUCH 376252 /WARNER BROS. 

-w,- ART TATUM 
PIANO STARTS HERE LIVE AT THE SHRINE SONY CLASSICAL 2221850NV BMG MASTERVORK 

24 6 3 STANLEY JORDAN 
STATE OF NATURE MACK AVENUE 1040 

25 JOHN MCLAUGHLIN 
., FLOATING POINT MEDIA STARZ 11 /ABSTRACT LOGIX 

5 ARTIST 
OW ó 

2 9 

3 18 

10 4 

40 

12 39 

9 6 74 

7 

10 9 

11 13 5 

12 6 

TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

#1 
MINKS 

HILARY HAHNSWEDISH RADIO SYMPHONY ORCHESTRA (SALONEN) 

SCHOENBERG: VIOLIN CONCERTOS DG 010858 /UNIVERSAL CLASSICS GROUP 

WENDY SUTTER 
PHILIP GLASS. SONGS ANC POEMS FOR SOLO CELLO ORANGE MOUNTAIN 00.1 

ANDRE RIEU 
ANDRE RIES IN WONDERLAND DENON 17698/SLG 

PIERRE -LAURENT AIMARD 
BACH. THE ART OF FUGUE DG 010765 / /UNIVERSAL CLASSICS GROUP 

LANG LANG 
THE MAGIC OF LANG LANG DG 010774 UNIVERSAL CLASSICS GROUP 

PLACIDO DOMINGO/ORQUESTA DE LA COMUNIDAD DE MADRID (ROA) 
PASION ESPANOLA DG 010989 /UNIVERSAL CLASSICS GROUP 

ANDRE RIEU 
RADIO CITY MUSIC HALL: LIVE IN NEW YORK DENON 17657/SLG O+ 

SOUNDTRACK 
NO RESERVATIONS DECCA 009397/UNIVERSAL CLASSICS GROUP 

YO -YO MA 
APPASSIONATO S) SONY BMG MASTERWORKS 

EMERSON STRING QUARTET 
BACH: FUGUES DG 01U6. /ERSAL CLASSICS GROUP 

WILLIAM KAPELL 
KAPELL REDISCOVERED. THE AUSTRALIAN BROADCASTS RCA RED SEAL 68560/SONY BMG MASTERWORKS 

INGRID FLITER 
CHOPIN: RECITAL EMI CLASSICS 148991BLG 

13 1 2 
GUSTAVO DUDAMEL /LA PHILHARMONIC 
DG CONCERTS: BERUOZ SYMPHONIE FANTASTIQUE DG DIGITAL Br/UNIVERSAL CLASSICS GROUP 

ROBERT SPANO /ATLANTA SYMPHONY ORCHESTRA AND CHORUS (MACKENZIE) 

BRAHMS: EN DEUTSCHES REQUIEM TELARC 80701 

15 8 37 
SIMONE DINNERSTEIN 
BACH: GOLDBERG VARIATIONS TELARC 80692 ® ANDRAS SCHIFF 
BEETHOVEN DIE PAKO SOW* MERE VISONATAS Off. M5I.RNAMA EOM IEN SERFS fCP 

17 9 
7 

ROLANDO VILLAZON 
CIELO E MAR DG 010871: UNIVERSAL CLASSICS GROUP 

EiRIRV CHICAGO SYMPHONY ORCHESTRA (HAITINK) 
MAHLER: 8 CSO RESOUND 901804 /HARMONIA MUNDI 

19 11 i JUAN DIEGO FLOREZ/ACCADEMIA NAZIONALE DI SANTA CECILIA ( ABBADO) 
VOCE D'ITALIA: ARIAS FOR RUBINI DECCA 010302 /UNIVERSAL CLASSICS GROUP 

20 22 13 
JONAS KAUFMANN/PRAGUE PHILHARMONIC ORCHESTRA (ARMILIATO) 
ROMANTIC ARIAS DECCA 010837'UNIVERSAL CLASSICS GROUP 

SIMON RATTLE /BERLINER PHILHARMONIKER 
MAHLER: SYMPHONY 9 EMI CLASSICS 01228/BLG ® 

22 12 33 ANDRE RIEU 
MASTERPIECES PHILIPS 009134 /UNIVERSAL CLASSICS GROUP 

CD = CINCINNATI POPS ORCHESTRA (KINZEL) 
RAVEL: BOLERO/BORODIN: MUSIC FROM KISMETBIZET: SUIETS FROM CARMEN TELARC 807CA 

24 20 30 
CECILIA BARTOLI 
MARIA DECCA 009989 /UNIVERSAL CLASSICS GROUP r +. ® WIENER PHILHARMONIKER (POLLINI) 
MOZART: PIANO CONCERTOS K. 414 8 419 DG 010994 /UNIVERSAL CLASSICS GROUP 

Data for week of JUNE 21, 2008 For chart reprints call 646.654.4633 

Y ,t ARTIST a; ;ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

4 4 

3 1 37 

4 

6 

18 

2 

6 

7 2 2 

8 6 6 

9 11 2 

10 9 18 

LC 
I 

WAYMAN TISDALE 
REBOUND RENDEZVOUS 5139 

ESPERANZA SPALDING 
ESPERANZA HEADS UP 3140 

HERBIE HANCOCK 
RIVER: THE JONI LETTERS VERVE 009791NG 

KENNY G 
RHYTHM 8 ROMANCE STARBUCKS 30670 /CONCORD + 

RETURN TO FOREVER 
THE ANTHOLOGY CONCORD 3DS-I 

BRIAN CULBERTSON 
BRINGING BACK THE FUNK GRP 010927/VG 

VARIOUS ARTISTS 
VERVE/ /REMIXED4 VERVE 010928/VG 

EARL KLUGH 
THE SPICE OF LIFE 861 4500 /KOCH 

DAVID BENOIT 
HEROES PEAK 30605 /CONCORD 

PAUL HARDCASTLE 
HARDCASTLE 5 TRIPPIN'FE RHYTHM 24 

11 10 14 
MARCUS MILLER 
MARCUS 3 DEUCES /CONCORD JAll 30264 /CONCORD 

12 12 15 
LIZZ WRIGHT 
THE ORCHARD VERVE FORECAST 010292NG 

14 

15 

16 

18 

®SOUL ROBBERS 
PLAY: ESPRESSO: BISTRO BEATS: CAFFEINATEO JAll GM 520014 

MINDI ABAIR 
STARS 23 /PEAK 30637 /CONCORD 

13 5 

3 

14 10 

18 14 

15 19 

19 ; 16 12 

20 19 43 

ID24 35 

22 

24 20 47 

PAT METHENY WITH CHRISTIAN MCBRIDE & ANTONIO SANCHEZ 
TOKYO DAY TRIP LIVE EP NONESUCH 467580 /WARNER BROS. 

VICTOR WOOTEN 
PALMYSTERY VIXLIX 3135 /HEADS UP 

JESSY J 
TEQUILA MOON PEAK 30499 /CONCORD 

PAT METHENY WITH CHRISTIAN MCBRIDE & ANTONIO SANCHEZ 
DAY TRIP NONESUCH 376828 /WARNER BROS. 

THE SAX PACK 
THE SAX PACK SHANACHIE 5159 

NAJEE 
RISING SUN HEADS UP 3129 

VARIOUS ARTISTS 
THE WEATHER CHANNEL PRESENTS: THE BEST OF SMOOTH JAll MIDAS 90230 

NORMAN BROWN 
STAY WITH ME PEAK 30218/CONCORD 

AL JARREAU 
LOVE SONGS REPRISE /WARNER BROS. 401532 /RHINO 

EUGE GROOVE 
BORN 2 GROOVE NARADA JAll 78763 /BLG 

DAVE KOZ 
AT THE MOVIES CAPITOL 11405 

NZ 
E3 ARTIST 

TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

2 2 3 

4 19 

4 3 83 

5 32 

O 6 20 

O 7 3 

8 8 12 

9 38 

10 10 31 

43) 12 55 

12 11 81 

#1 
OWNS 

JOSH GROBAN 
AWAKE LIVE 143. REPRISE 412668 WARNER BROS. O+ 

SOUNDTRACK 
INDIANA JONES AND THE KINGDOM OF THE CRYSTAL SKULL CONCORD 30825 

ANDREA BOCELLI 
VIVERE: LIVE IN TUSCANY SUGAR/DECCA 010665 /UNIVERSAL CLASSICS GROUP R 

JOSH GROBAN 
AWAKE 143 REPRISE 44435 /WARNER BROS. W 

ANDREA BOCELLI 
THE BEST OF ANDREA BOCELLI : VIVERE SUGAR DECCA 009988UNIVERSAL CLASSICS GROUP + 

SARAH BRIGHTMAN 
SYMPHONY MASH /7 ill G 

WILLIAM JOSEPH 
BEYOND I IA . VINER BROS 

13 

MORMON TABERNACLE CHOIR AND ORCHESTRA AT TEMPLE SQUARE (JESSOP/WILBERG) 

CALLED TO SERVE MORMON TABERNACLE CHOIR 5004111 

PAUL POTTS 
ONE CHANCE SYCO /COLUMBIA 15517/SONY MUSIC 

LO MEJOR DE ANDREA BOCELLI: VIVERE SUGAR/SIENTE 653534/UNIVERSAL LATINO 
ANDREA BOCELLI 

SOUNDTRACK 
LA VIE EN ROSE ODEON /EMI CLASSICS 67822. /BLG 

IL DIVO 
SIEMPRE SACO 'COLUMBIA 02673 /SONY MUSIC 

15 13 
ROYAL PHILHARMONIC ORCHESTRA 
ORIGINAL AMERICAN CLASSICS: TIE MOST BEAUTIFUL LOVE SONGS DIRECT SIEGE SPEW. PRODUCTS 9194 

14 13 4 THE CITY OF PRAGUE PHILHARMONIC ORCHESTRA tri 
THE INDIANA JONES TRILOGY: NEW RECORDINGS OF THE CLASSIC SCORES SILVA SCREEN 3018 

15 16 17 

16 14 36 

17 17 10 

THE ROYAL SCOTS DRAGOON GUARDS 
SPIRIT OF THE GLEN UCJ 597 /FONTANA INTERTATIONAL 

JOSH GROBAN 
NOEL 143 /REPRISE 231548/WARNER BROS W: 

AHN TRIO 
LULLABY FOR MY FAVOfl0E INSOMNIAC RCA RED SEAL 2720a SONY EMS MASTERWORKS 

MIKE OLDFIELD 
MUSIC OF THE SPHERES DECCA 010925 /UNIVERSAL CLASSICS GROUP 

THE BRIAN SETZER ORCHESTRA 
WOLFGANG'S BIG NIGHT OUT SURFDOG 211388 /WARNER BROS. 

THREE GRACES 
THREE GRACES DECCA 009914 

MORMON TABERNACLE CHOIR/ORCHESTRA AT TEMPLE SQUARE (JESSOP) 

SHOWTIMEI MUSIC OF BROADWAY AND HOLLYWOOD MORMON TABERNACLE CHOIR 4973811 

HAYLEY WESTENRA 
CELTIC TREASURE DECCA 008560 /UNIVERSAL CLASSICS GROUP 

JOHN BAYLESS 
CIRCLE OF LIFE: THE MUSIC OF ELTON JOHN IN THE SYTLE OF BACH ANGEL 34970/BL6 

VARIOUS ARTISTS 
ANDREW LLOYD WEBBER: A CLASSICAL TRIBUTE DECCA 010909 UNIVERSAL CLASSICS GROLP 

RYANDAN 
RYANDAN DECCA 010849 /UNIVERSAL CLASSICS GROUP 

Go to www.billboard.biz for complete chart data 71 
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CHARTS 

_ E ' 
III aum[]C/t1t+ 

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

NI Where included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKRR 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION /AVAILABILITY 
CD /Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. © after price indicates album only available on DualDisc. 
CD /DVD after price indicates CD /DVD combo only available. ® DualDisc available. 

CD /DVD combo available. ` indicates vinyl LP is available. Pricing and vinyl LP 

availability are not included on all charts. EX after catalog number indicates title is 

exclusive to one account or has limited distribution. 

El IRO 14410i C/t1t, 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross -referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modem Rock and 
Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 
Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &B /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modem Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and intemet sales reports collected, compiled, and provided by Nielsen 
SoundScan.. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
CD single available. O Digital Download available. O DVD single available. 
Vinyl Maxi- Single available. Vinyl single available. CD Maxi -Single 

available. Configurations are not included on all singles charts. 

HITPREDICTOR 
drIndicates title earned HitPredictor status in that particular format based on 

research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www.hitpredictorcom. 

DANCE C_UB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

/A\7V11 01[01 atiMS PIiVa 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum)..uy RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and /or tapes. C` Certification for 
net shipments of 100,000 units (Oro). D Certification of 200,000 units (Platino). 
G' Certification of 400,000 units (Multi- Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level. 0 RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VICES SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 

O RIAA gold certification for net shipment of 50,000 units for shortform or 
longform videos. RIAA platinum certification for net shipment of 50,000 units for 
video singles. D RIAA platinum certification for sales of 100,000 units for shortform or 
longform videos. Numeral within platinum symbol indicates song's multiplatinum level. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price./ RIAA platinum certification for sales of 100,000 units or $2 
million in sales at suggested retail price. O IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 
programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles... ] IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 
of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

SALES DATA 
COMPILED BY 

.Top POP CATALOG 

2 

3 2 947 

220 

5 250 

63 

174 

71 

67 

260 

11 11 114 

12 .3 590 

11; 830 

15 276 

34 91 

17 706 

19 18 482 

21 734 

49 221 

24 76 

23 25 394 

19 3 

25 22 195 

23 199 

16 66 

20 163 

31 1610 

26 255 

31 27 84-0 

32 8 98 

3á1,09. 

34' RE-ENTRY 

147 

37 33 231 

38 28 264 

39 12 161 

231 

41 '16 

42, RE-FNTNY 

45 

ARTIST 
TITLE I'. PRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

JOURNEY #1 GREATEST 
2wxs GAINER JOURNEYS GRFAtMnnsacAi.v2a.u.ew85555sOrrr8MGg8.9642a:4Ç±. 

VARIOUS ARTISTS 
I CAN ONLY IMAGINE: PLATINUM EDITION INO 20228 /TIME LIFE (19.98) 

BOB MARLEY AND THE WAILERS 
LEGBVII mt BEST Of BOB MARLEY , wonS WAILERS TUFF GGNC vsuNO5489Dwr /F,lana,AI 

GUNS N' ROSES 
GREATEST HITS GEFFEN 001714/IGA (16.98) 

MICHAEL JACKSON 
THRILLER 25 LEGACY /EPIC 17986' /SONY BMG (19.98) 

MICHAEL JACKSON 
NUMBER ONES MJJ /EPIC 88998 /SONY MUSIC (18.98/12.9., 

MICHAEL BUBLE 
IT'S TIME 143 /REPRISE 48946/WARNER BROS. (18.98) 0 
ORIGINAL BROADWAY CAST RECORDING 
JERSEY BOYS RHINO 73271 (18.98) 

LIL WAYNE 
THA CARTER II CASH MONEY /UNIVERSAL MOTOWN 005124' /UMRG (13.98) 

JIMI HENDRIX 
EXPERIENCE HENDRIX) THE BEST Of JNA IBg10t DPDIIENCE FERMI: 4111671.4104E (1896'1298) 

RASCAL FLATTS 
ME AND MY GANG LYRIC STREET 165075 /HOLLYWOOD (18.98) 

CREEDENCE CLEARWATER REVIVAL 
CHRONICLE THE 20 GREATEST HITS FANTASY 2` /CONCORD (17.98/12.981 

DISTURBED 
TEN THOUSAND FISTS REPRISE 49433 /WARNER BROS. (18.98) /) 
JOURNEY 
ESCAPE COLUMBIA/LEGACY 85897/SONY BMG (11.98) 

AC /DC 
BACK IN BLACK LEGACY /EPIC 80207./SONY BMG (18.98) 10) 

BON JOVI 
CROSS ROAD MERCURY 526013/UME (1998/11.98) 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE 88062-/ZOMBA (18.98) O 

BOB SEGER & THE SILVER BULLET BAND 
GREATEST HITS CAPITOL 30334 (16.98) 

DEF LEPPARD 
VAULT - GREATEST HITS 1980 -1995 MERCURY 528718/UME (18.98/11.9x. 

QUEEN 
GREATEST HITS HOLLYWOOD 161265 (18.98/11.98) 

DISTURBED 
THE SICKNESS 24738/WARNER BROS. (11.98/17.98) 

THE BEATLES 
LOVE Ala',. CAPITOL (18.98) 0* 

THE BEATLES 
1 APPLE 29325/CAPITOL (18.98/12.98) 

TOM PETTY AND THE HEARTBREAKERS 
GREATEST HITS GEFFEN 010327/UME (13.98) 

ELVIS PRESLEY 
ELVIS: 30 #1 HITS RCA 68079' /RMG (19.98/12.98) 

MICHAEL BUBLE 
MICHAEL BUGLE 143 /REPRISE 48376 /WARNER BROS. (18.98) 

COLDPLAY 
/MY CAPITOL 74786 (18.98) 

ORIGINAL BROADWAY CAST RECORDING 
WICKED DECCA BROADWAY 001682 /DECCA (18 98) 

PINK FLOYD 
DARK SIDE OF THE MOON CAPITOL 46001' (18.98/10.98) 

CELINE DION 
ALL THE WAY...A DECADE OF SONG 550 MUSIC/EPIC 63760/SONY MUSIC (12.98 EQ/18.98) 

METALLICA 
METALLICA ELEKTRA 61 I13' /AG (18.98/11.98) 

USHER 
CONFESSIONS LAFACE 63982/ZOMBA (18.98/12.98) 

LYNYRD SKYNYRD 
ALL TIME GREATEST HITS MCA 112229/UME (18.98/12.98) 

COLDPLAY 
A RUSH OF BLOOD TO THE HEAD CAPITOL 40504* (18.98/11.98) 

BOSTON 
GREATEST HITS LEGACY /EPIC 67622 /SONY MUSIC (11.98) 

CREED 
GREATEST HITS WIND -UP 13103 (18.98 CD /DVD) O 
EVANESCENCE 
FALLEN WIND -UP 13063 (18.98) 

KENNY CHESNEY 
GREATEST HITS BNA 67976/SBN (18.98/12.98) 

JACK JOHNSON 
IN BETWEEN DREAMS JACK JOHNSONBRUSHRRENNNERSAL REPUBLIC 004149*NMRG (13.98) 

THE BEACH BOYS 
THE VERY BEST OF THE BEACH BOYS: SOUNDS OF SUMMER CAPITOL 82710 (1898) 4 

LINKIN PARK 
[HYBRID THEORY) WARNER BROS, 47755 (18.98/12.98) 

RADIOHEAD 
OK COMPUTER CAPITOL 55229 (11.98/17.98) 

POISON 
THE BEST OF POISON: 20 YEARS OF ROCK CAPITOL 49510 (18.98) 0+ 

JOSH GROBAN 
CLOSER 143 /REPRISE 48450 /WARNER BROS. (18.98) 0+ 

SOUNDTRACK 
HANNAH MONTANA WALT DISNEY 861698 (18.98) O+ 

BRUCE SPRINGSTEEN 
GREATEST HITS COLUMBIA 67060' /SONY MUSIC (10.98 EQ/17.98) 

COLDPLAY 
PARACHUTES NETTWERK 30162 /CAPITOL (18.98) 

KORN 
GREATEST HITS VOL. I IMMORTAL/EPIC 92700 /SONY MUSIC (18.98 CD/DVD)* 

NIRVANA 
NIRVANA DGC /GEFFEN 493507/UME (18.98) 

WEEZER 
WEEZER OGC/GEFFEN 424629/UME (10.98/11.98) 

TOP POP CATALOG: Catalog Albums are 18- month -old titles that have fallen below No. 100 on The 
Billboard 200 or re- issues of older albums. Total Weeks column reflects combined weeks title has 
appeared on The Billboard 200 and Top Pop Catalog Albums. TOP INTERNET: Reflects physical 
albums ordered through Internet merchants. based on data collected by Nielsen SoundScan. Catalog 
titles are included. TOP DIGITAL Release sold as a complete album bundle through digital download 
services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations. 
'0 2008, Nielsen Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved. 

110 
TON 

DIGITAL,. 
x. wW W w 

1. 

2 

NEW 

ARTIST 
IMPRINT / DISTRIBUTING LABEL 

#1K WEEZER 
wK DGC/INTERSCOPE /IGA 

Title 

Weezer 
4 

NEW 
DISTURBED 
REPRISE /WARNER BROS 

Indestructible 

3 2 2 SOUNDTRACK 

4 1 2 

5 5 4 

6 

7 

8 

NEW LINE 

Sex And The City 

USHER 
LAFACE /ZOMBA 

Here I Stand 1111 
DEATH CAB FOR CUTIE 
BARSUK/ATLANTIC /AG 

Narrow Stairs 

JEWEL 
VALORY 

10 

11 

RADIOHEAD 
CAPITOL 

Perfectly Clear 

The Best Of 

JASON MRAZ 
TLANTIC /AG 

We Sing. We Dance. We Steal Things. 

ASHANTI 
THE INC /UNIVERSAL MOTOWN /UMRG 

The Declaration 

3 DOORS DOWN 
AL REPUBLIC /UMRG 

3 Doors Down 

DUFFY 
ERCURY/IDJMG 

Rockferry 

I2 AIMEE MANN 
SUPEREGO 

13 
®VARIOUS ARTISTS 

EMI /SONY BMG /UNIVERSAL / ZOMBA /CAPITOL 

14 IMP GAVIN ROSSDALE 
.TERSCOPE /IGA 

@ # % &0! Smilers 1111 
NOW 28 11111 

Wanderlust 11111 

15 FLOBOTS Fight With Tools ® 
.IVERSAL REPUBLIC /UMRG 

ARTIST Title 
ER DISTRIBUTING LABEL 

2 

3 

4 

5 

6 

7 

8 

9 

10 3 

11 

NEW 

NEW 

NEW 

NEW 

JOURNEY 
NOMOTA 4506 EX (7 

WEEZER 
DGC /INTERSCOPE 011135/IGA 

OPETH 
ROADRUNNER 617936 

Revelation 

JEWEL 
VALORY 0100 

Weezer a 

Watershed 2` 

Perfectly Clear 

USHER Here I Stand 
LAFACE 23388/ZOMBA 

AIMEE MANN 
SUPEREGO 026 

@ # %& *! Smilers 

SOUNDTRACK 
'. EW LINE 39114 

ORIGINAL BROADWAY CAST RECORDING 
GHOSTLIGHT /SH -K -BOOM 84428 /RAZOR 8 TIE 

Sex And The City 

12 

13 

14 

DUFFY 
aV010822*/IDJMG 

AL GREEN 
I. IIOTE 48449/BLG 

In The Heights 

Rockferry 

Lay It Down 

THE NEW BROADWAY CAST RECORDING Rodgers 8 Hannesrl 
IASTERWORKS BROADWAY 30457 /SONY BMG MASTERWORKS 

VARIOUS ARTISTS I Can Only Imagine: Platinum Edition 
^28/TIME LIFE 

DEATH CAB FOR CUTIE Narrow Stairs 
ATLANTIC 452796/AG 

15 : g MADONNA 
, BROS.421372 

11111111.11.11111111 

Hard Candy 

82 

12 

28 

132 

126 

3 1 2 

4 3 128 

8 47 

4 128 

7 7 15 

8 9 78 

9 10 116 

10 I1 128 

11 5 

12 14 128 

13 13 106 
ORIGINAL LONDON CAST RECORDING (POLYDON /UNIVERSAL CLASSICS GROUP) 

14 6 2 
PASSING STRANGE: THE STEW MUSICAL 
ORIGINAL BROADWAY CAST RECORDING (GHOSTLIGHT /SH- K- BOOM /RAZOR 8 TIE) 

THE NEW MEL BROOKS MUSICAL: YOUNG FRANKENSTEIN 
ORIGINAL BROADWAY CAST RECORDING ( DECCA BROADWAY / SECCA) 

TITLE 
ARTIST 

MIN THE HEIGHTS 
ORIGINAL BROADWAY CAST RECORDING '.i' 

JERSEY BOYS 
ORIGINAL BROADWAY CAST RECORDING (RHINO) 

RODGERS & HAMMERSTEIN'S SOUTH PACIFIC 
THE NEW BROADWAY CAST RECORDING (MASTERWORKS BROADWAY/SONY OMG MASTERWORKS) 

WICKED 
ORIGINAL BROADWAY CAST RECORDING ( SECCA BROADWAY / DECCA) 

LEGALLY BLONDE: THE MUSICAL 
ORIGINAL BROADWAY CAST RECORDING (GHOSTLIGHT /SH -K -BOOM /RAZOR 8 TIE) 

MAMMA MIA! 
ORIGINAL CAST RECORDING ( DECCA BROADWAY / DECCA) 

DISNEY'S THE LITTLE MERMAID 
ORIGINAL BROADWAY CAST RECORDING (DISNEY BROADWAY /WALT DISNEY) 

SPRING AWAKENING 
ORIGINAL BROADWAY CAST RECORDING ( SECCA BROADWAY / DECCA) 

THE LION KING 
ORIGINAL BROADWAY CAST RECORDING (WALT DISNEY) 

AVENUE Q: THE MUSICAL 
ORIGINAL BROADWAY CAST RECORDING (RCA VICTOR) 

A CATERED AFFAIR 
ORIGINAL BROADWAY CAST RECORDING (PS CLASSICS) 

MONTY PYTHON'S SPAMALOT 

FROM: .biz 

ORIGINAL BROADWAY CAST RECORDING ( DECCA BROADWAY / DECCA) 

THE PHANTOM OF THE OPERA: HIGHLIGHTS 

it.,15 12 25 

72 Go to www.billboard.biz for complete chart data Data for week of JUNE 21, 2008 
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SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

TOP 

HE/XI-SEEKERS., 
ARTIST 

TREE 8 NUMRER ' DISTRIBUTING LABEL (PRICE) 

WAYMAN TISDALE 

SAVING ABEL 
KIDOCO 060' 41 /12 98) 

LADYTRON 
. ;, 98) 

Title 

Rebound 

4 MGMT 
. COLUMBIA 19512' /SONY MUSIC (11 98) 

FIVE FINGER DEATH PUNCH 
IRM 70116 (12.98) 

SPIRITUALIZED 
;PACEMAN 542 /FONTANA INTERTATIONAL (12 98) 

WE THE KINGS 
S -CURVE 52001 (8,98) 

PROZAK 
STRANGE 47 /RBC (18.98 CD /DVD) G' 

BRENDAN JAMES 
VELOUR 010825 /DECCA (13.98) 

30 3 
THE COOL KIDS 
6,A K.E. 59 /CHOCOLATE INDUSTRIES (13.98) 

DRAGONFORCE 
SANCTUARY 618034 /ROADRUNNER (17 -98) ±) 

!4 26 3 ESPERANZA SPALDING 
HEADS UP 3140 (11.98) 

14 10 
BONNIE "PRINCE" BILLY 
DRAG CITY 367' (15.98) 

Cll 

11 16 

SAM PHILLIPS 
NONESUCH 257020 /WARNER BROS. (18.98) 

16 20 5 

23 2 

18 4 2 

19 19 4 

20 28 3 

41 15 

22 31 33 

23 27 3 

24 18 3 

SHEARWATER 
MATADOR 777' (14.98) 

JUSTIN NOZUKA 
GLASSNOTE 0102 (11.98) 

WILLIAM JOSEPH 
143 /REPRISE 455228 /WARNER BROS. (15.98) 

36 CRAZYFISTS 
FERRET 098 (13.98) 

EMMURE 
VICTORY 449 (13.98) 

SONNY LANDRETH 
LANDFALL 0001 (16.98) 

LUDO 
REDBIRD /ISLAND 009497/IDJMG (9.98) 

NICK SWARDSON 
COMEDY CENTRAL 0056 (15.98 CD /DVO) C+) 

THE BLACK ANGELS 
LIGHT IN THE ATTIC 033 (12.98) 

MASON JENNINGS 
BRUSHFIRE 011240' /UMRG (13.98) 

SCARLETT JOHANSSON 
1.111 PERIWINKLE /ATCO 454524/RHINO (18.98) 

Saving Abel 

Velocifero 

Oracular Spectacular 

The Way Of The Fist 

Songs In A &E 

WE the Kings 

Tales From The Sick 

The Day Is Brave 

The Bake Sale 

Inhuman Rampage 

Esperanza 

Don't Do Anything 

Lie Down In The Light 

Rook 

Holly 

Beyond 

The Tide And Its Takers 

The Respect Issue 

From The Reach 

You're Awful, I Love You 

Party 

Directions To See A Ghost 

In The Ever 

Anywhere I Lay My Head 

Released in 

April. the set 

was reissued last 

week with three 

additional 

songs and musk 

videos, pushing 

a 232% increase 

for the album. 

The Virgins 

(No. 29), which 

have earned 

fans through 

their musk 

being heard in 

TV's "Gossip 

Girl," make 

their Billboard 

chart debut. 

Duo opens for 

Nine Inch Nails 

during string 

of dates in 

late July and 

early August. 

Meanwhile, 

album sees its 

second straight 

gain (up 36 %). 

31 22 

32 17 

33 29 

ARTIST 
LABEL &NUMBER / DISTRIBUTING LABEL (PRICE) 

CHARLOTTE SOMETIMES 
GEFFEN 011134/IGA (9.98) 

Title 

Waves & The Both Of Us 

THE FUTUREHEADS 
NULL 01 (13.98) 

This Is Not The World 

A SKYLIT DRIVE 
TRAGIC HERO 036 /EAST WEST (14.98) 

WIRES And The Concept Of Breathing 

THE VIRGINS 
ATLANTIC 480572/AG (13.98) 

The Virgins 

MJ 
MACHETE 011151 (10.98) 

Mi Sentimiento 

16 
BON IVER 
JAGJAGUWAR 115" (14.98) 

For Emma, Forever Ago 

4 1 KIDZ IN THE HALL 
MAJOR LEAGUE 2075 /DUCK DOWN (16 98) 

The In Crowd 

5 CUISILLOS 
MUSART 5050/BALBOA (15.98) 

34 13 3 

Vive Y Dejame Vivir 

MATES OF STATE 
BARSUK 74 (13 98) 

Re- Arrange Us 

35 34 5 
CHRIS SLIGH 
BRASH 0042 (13.98) 

38 33 7 

Running Back To You 

TOKYO POLICE CLUB 
SADDLE CREEK 116 (13.98) 

Elephant Shell 

37 49 2 
BENNY BENASSI 
ENERGY 1695 /ULTRA (18 98) 

Rock'N'Rave 

KASKADE 
ULTRA 1715 (16.98) IL 

32 4 
BOONDOX 
PSYCHOPATHIC 4400 (12.98) Elki 3', FRAYSER BOY 
HYPNOTIZE MINDS 3619 (16.98) .5 6 
9TH WONDER & BUCKSHOT 
DUCK DOWN 2070' (16.98) Illp 3 l' 
KL /COLUMBIA EX/SONY MUSIC (9.98) 

ir38 5 
TST ADOW PUPPETS 

11111 

DOMINO 

HE LA 
181 (13.88SH) 

MP 
117 RE-ENTRY 

H2O 
,iIDGE NINE 092 (12 98) 

Strobelite Seduction 

Krimson Creek 

Da Key 

The Formula 

19 

The Age Of The Understatement 

Nothing To Prove 

CRYSTAL CASTLES 
LIES 200962 /LAST GANG (13.98) 

Crystal Castles 

M83 
MUTE 9384 (15 98) 

Saturdays =Youth 

JAMES MCMURTRY 
LIGHTNING ROD 9502 (16.98) 

Just Us Kids 

KATAKLYSM 
NUCLEAR BLAST 2115 (16.98) 

MIN . LOS CUATES DE SINALOA 
SONY BMG NORTE 22541 (12.98) /FTR 

Prevail 

THE SPILL CANVAS 
ONE ELEVEN /SIRE 162428 /WARNER BROS. (13.98) 

No Really, I'm Fine 

Puros Exitos Chacas 

OTASTIEMAKERS,.., 

NE 'W 

2 NEW 

3 I NEW 

ARTIST 
TITLE IMPRINT &NUMBER /DISTRIBUTING LABEL 

DISTURBED 
INDESTRUCTIBLE REPRISE 411132 /WARNER E71 

WEEZER 
WEEDER DGC/INTERSCOPE 011135/IGA 

OPETH 
WATERSHED ROADRUNNER 617936 

USHER 
HERE I STAND LAFACE 23388 /ZOMBA 

FLEET FOXES 
FLEET FOXES SUB POP 777 

DEATH CAB FOR CUTIE 
NARROW STAIRS BARSUK /ATLANTIC 452796/A3 

PORTISHEAD 
THIRD GO' DISCS /MERCURY 011141 /IDJMG 

ASHANTI 
THE DECLARATION THE INC. /UNIVERSAL MOTOWN 011318 /UMRG 

LADYTRON 
VELOCIFERO NETTWERK 30790 

AL GREEN 
LAY IT DOWN BLUE NOTE 48449/BLG 

DUFFY 
ROCKFERRY MERCURY 010822' /IDJMG 

ANGIE MATTSON 
GIVEN TO SUDDEN PANIC AND NOISY RETREAT RADIO NINE 028 

FLOBOTS 
FIGHT WITH TOOLS UNIVERSAL REPUBLIC 00' 258 /UMRG 

BUN -B 
II TRILL J PRINCE /TRILL /RAP -A -LOT 4 LIFE 445884 /ASYLUM 

THE TING TINGS 
WE STARTED NOTHING COLUMBIA 28925` 

BREAKING & ENTERING 

William Joseph, a discovery of producer David Foster, rockets to 

No.17 on Top Heatseekers with "Beyond." Find out mol bout 
Joseph on billboard.com /breaking and 
how his album not only boasts a 72 -piece 
orchestra, but covers from Led Zeppelin 
and Ennio Morricone. 

Go to billboard.com /breaking to 
.c1)t11 discover developing artists making 

their inaugural chart runs each week. 

REGIONAL I-11=A1"S1=1=KI=R #-1 s 

The Way Of The Fist 
Five Finger Death Punch 

Dailey & Vincent 
Dailey & Vincent 

Songs In A &E 
Spiritualized 

Velocifero 
Ladytron 
PACIFIC 

Saving Abel 
Saving Abel 

SOUTH CENTRAL 

Saving Abel 
Saving Abel 

EAST NORTH CENTRAL 

PROGRESS REPORT 

Ludo, "You're Awful, I Love You" 
The band's album makes its fourth gain out of the past six 

weeks, moving 41 -21 on Top Heatseekers. Ludo, which played 
Universal Music Group Distribution's presentation at NARM, 

also sees "Love Me Dead" rise 19 -17 on Modern Rock. 

Data for week of JUNE 21, 2008 For chart reprints call 646.654.4633 

HEATSEEKERS: The best -selling albums 
by new and developing acts, defined as 
those who have never appeared in the top 
100 of The Billboard 200 or the top 10 of 
Top Country Albums. Top R &B /Hip -Hop 
Albums, Top Christian Albums. Top Gospel 
Albums or Top Latin Albums. If a 
Heatseekers title reaches that level. it and 
the act's subsequent albums are 
immediately ineligible to appear on the 
Heatseekers chart. TASTEMAKERS: 
Tastemakers ranks the best selling albums 
In an influential subset panel of more than 
350 stores born independent retailer 
coalitions and smaller regional chains. See 
Chart Legend for rules and explanations. 

F 2008. Nielsen Business Media. Inc. and 
Nielsen SoundScan, Inc. All rights reserved. 

! 
Jonathan Peters 
Jonathan Peters Presents: Pacha New York 

El Chaval 
Ya Me Canse 

MGMT 
Oracular Spectacular 

Ladytron 
Velecifero 

Wayman Tisdale 
Rebound 

H2O 
Nothing To Prove 

Spiritualized 
Songs In AWE 

Brendan James 
The Day Is Brave 

Kidz In The Hall 
The In Crowd 

Five Finger Death Punch 
The Way Of The Fist 

Wayman Tisdale 
Rebound 

MJ 
Mi Sentimiento 

Saving Abel 
Saving Abel 

9th Wonder & Buckshot 
The Formula 

Ladytron 
Velocifero 

Willy Chirino 
Palante 

Destiny Praise 
Driven 

BONEZ 
Game On Lock 

Baby D 
A -Town Secret Weapon 

Abraham 
Por Ti 
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SINGLES & TRACKS 
SONG INDEX.. 

Chart Codes: CS (Hot Country Songs). H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song and ROH (Hot RAB /Hip -Hop Songs). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. Chart, Position. 

16 @ WAR Songs 3, ASCAP/March 9th Publish- 
' 2082 Muse FLblishing. ASCAPVB Music. 

M. RBH 68 
4 MINUTES Webo Girl Publefun9g ASCAPVB Music. 

(,Af ',Alma Beach. ASCAPNanjahandz Munk, 
SESACAN B M. Music, SESAC/Tennman Tunes. 

,P i in versas Music - Z Tunes. ASCAP(, HUWBM. 
. ,OP11 

7 THINGS ' onina Songs. ASCAPDowntown . 

c nits BMI1n Bocce Ai i_iilro 

-:I Pt' Hun,':,: 

A 
ADDICTION 

Fisc Ci 

AHORA ES Musics ASCAP LT 11 

ALL AROUND ME rsal Music Z Songs. BMOC,' 
_' Culpepper 
BMVCoked Up Werewolf 
' HL. H10043 POP 19 

ALL I EVER WANTED :"rsat Music - MGB Songs, 
.tog Music, ASCAP:Uorversal Music 

.anark Village Tunes. ASCAP /Cnte- 
',I ASCAP /Jazz Your Atz Tunes. 

CS 33 
ALL I WANT TO DO :ennifer Nettles. ASCAP/EMI Black- 

-,MVMusic 01 SAW Three, 
.A Salvage. BMVStage Three 

ALL OVER YOU -..ard Jean Music ASCAPiII Songs. 
'GCAP), WBM, POP 82 

ALL SUMMER LONG ,RJR Publishing BMVGaje 
'Line Publishing. BMWnwersal Music 

wrparation SAPÆMI Full Keel Music, ASCAP /Songs 
Of Universal. BMVEMI Longitude BMV1.eadsheet Land. 
5 I T. v Tone ASCAP 'eon BMI). HUWBM. CS 58. 

AMANTES ESCONDIDOS P, N. ASCAP) LT 4 
AMARTE '. ' 

AMERICAN BOY iw.. ri Music, BMUCherry River. 
Songs. EMI/Please Gimme My Publish - 

Blackwood, BMhlarry Lemon Music. 
5 1 /Copoyrighl Control. CLM/HL. 

BH 67 
AMIGA POR FAVOR Wamer /Chappell Mexico S A.) LT 

AMNESIA ,* Syndrome SESACTashira Publish- 
i - '- - i' üshin9, ASCAP) RBH 66 

AMOR DESPEROICIADO Nol Listed) LT 43 
TE AMO 'ru. ASCAP) LT 48 
ANOTHER TRY (EMI April ASCAP/Sea Gayle Music. 

' persal Music Corporation. ASCAP/Songs 01 

la e,ASCAP,HLCS15,H10096 
ANYTHING GOES (Pacific Wind SESAC/Melodies 01 

SESAC/Reynsong BMI) CS 56 
APOLOGIZE Virginia Beach, ASCAP/Midnight Miracle 

:r `';TP/Sony /AN Tunes. ASCAP). HL. H100 34 

B 
BACK WHEN I KNEW IT ALL '.'.. S.. 

Mu AC, AML mntukaleé Music AMI D Phil Music 
BMVEMI April. ASCAP/New Sea Gayle. ASCAP/Lazy 
Blue Dog Music ASCAP) HL CS if H100 69 

BEAT IT (114,,,,- 'A: r p BM )..WBM ESOP 77 
BEST MISTKE I EVER MAIZE (Kevin Fowler Music. 

11 ° , ' uS T ASCAP CS 52 
BETTER AS A MEMORY(GGravitron, SESAC /Carnival 

:u- 
SESAC/Midwest 

/T . 111 

Midnight, BMUCarnival 

BETTER IN TIME (Jonathan Rotem Music. 
. AN Songs. BMVGoets Cryin 

ATV Tunes ASCAP11, HL. POP 100 
BLEEDING LOVE Write 2 Lve. ASCAP/Koball Music 

i ASCAP/Seven Peals Music, ASCAPJambi- 
rSCAP) H100 3 POP 1. RBH 77 

BODY ON ME (Jackie Frost. BM no Music. 
AP Byetall Music. ASCAP /Sony /AN Harmony. 

'CAP HL, POP 98, RBH 96 
THE BOSS (4 Blunts Lit At Once BMVFirst N' Gold. 

BMVJOnalhan Rotem Music, BMVSouthside Independent 
Music. BMINappyyppulb Music, BMWniversal Music - Z 
c na, BMI ee,'ATV Songs. BMI). HUWBM. H10040, 

RR 

BOTTLE IT UP ' Bear Music. ASCAP( POP 87 
BOYFRIEND /GIRLFRIEND (Power Fen Publishing 

Jere Sung Music ASCAP/Marvelous J, ASCAí 
71 

BREAK THE ICE IW.B.M. Music, SESAC/Dan¡ahandz 
Munk SESAC/Millennium Kid Music Publishing, 
ASCAP/Universal Music Corporation. ASCAP/llerioke. 
Muer ASCAP Vasl na Music. ASCAP/David M Ehncc 

' POP 32 
THE BUSINESS :hushing, ASCAP/( Want 

BUST IT BABY PART 2 - ' 

.11 
Gold, BMVJonathan 

1 
AN Songs. BMVSuDer Sa in 

sal Music - Z Songs BMVEMI 
me Tunes. ASCAP/Black Ice. BMI) 

Or' 35, RBH 3 
BUZZIN one Primaryry Wave Music. BMVShwa z, 

- , r Music, BM ANixen. BMI) H10098. PUP 

BYE BYE Sons, BMVSongs 01 Universal, BMWni- 
Z Tines ASCAP/Sony/ATV Tunes 

C EMI April. ASCAP/Naked Under My Clothes 
ASCAP/Chrysalis Music Publishing, ASCAP). HUWBM. 
910019 POP 20 08H 34 

C 
CAOA QUE. of L,red1 LT u 
CASH FLOW .0 McColister Publishing Designee. 

-'mied BMVTrac -N -Field Entertainment, 
o Dale Songs, ASCAP/First N' Gold. 

BAAL Sony, ATV Songs. BMVNappyyppub Music BMW ni- 
verUal Music Z Songs RMINRPMu it RMIWamer- 

,1 

CHECK YES JULIET (RUN BABY BONI . Clark 
i Malone 

is ASCAF : EH1 Blackwood. BMVRep- 
1,POP62 

CLOSER ersal Music - Z Tunes, ASCAPSony,AN 
Turc., ASCAP/EMI April, ASCAP/Stellar Songs. ASCAP(, 
HOVgM. H 1 Ó0 38, POP 46 RBH 35 

COCONUT JUICE (EMI Blackwood BMVTygaman Music, 
BMVMayday Malone Music. ASCAP/State One Songs 
America, ASCAP /Repptillian, BMVVVarner- Tamerlane Pub - 
il,nmg, BMI , HLWBM POP 70 

COMME ON OVER Sweet Kisses, ASCAP/EMI April. 
' :,AP /Circle C Songs. ASCAP/Full Circle. ASCAPI. HL 

36 

COMO YO ÆI Conuco. BMVRedomi, BMI) LT 32 
COUNTRY MAN (Planet Feanul BMIMlurrah Music Cor - 

'rMIEMI April. ASCAP,Songfighler Music. 
CS 28 

CRAZY DA 
H.L 

YS (Mike Curb Music BMVSweet Hysteria 
ic BMVCum Songs, ASCAP /Jacobsong, s 

- ' AP/FOrtune Favors The Bold, ASCAP /Adam Gregory, 
LAN), WBM CS 46 

CRY FOR YOU (Universal- PolyGram International, 
-PT MI Blackwood. BMVEMI Scandinavia, BMI. 
-,q 

CRYING OUT FOR ME My Diet Starts Tomonow. 
F Jar, _ 01 Universal BMVPretly Girls And Big Love 
Longs hmamI Blackwood, BMVElve Lee Music, BMI), 
HL, ROH 37 

CUSTOMER (Universal Music - Z Songs. BMVAhmad's 
Id ASCAP/Universal Music Corporation, 
,PMrvrac Tyke ASCAP/Fresh Paint Music. :sur r T5?Pcli.h.ng ASCAP T- AapramT,BOn 

BMVJustin Combs Publishing. ASCAGMIarksy Music 
BMLMutlin Dale So 5. ASCPMotting Hill Songs, 

DANGEROUS (One Man Musc ASCAPByelall Music. 
ASCAP/Sony /AN Harmony ASCAPIC Bahamonde, 
SOCAN/D Sales. ASCAP), HL. H10Ó41. POP 42: RBH 

É OUE ME ?RESUMES (Promosongs. BMLGuerita 

DID YOU WRONG.dNt Listed) RBH 70 
DISTURBM i8 -Uneek Songs ASCAP/Songs 01 Univei- 

RMVCullure Beyond Urp ieece Publishing. 
rM Lynn Publishing, ASCAP/Universal Music Cor- 

Vocalz. BM)). HUWBM. POP 83 
DONDE ESTAN CORAZON iEnrigue Iglesias Music, 

.. CAP/Doble Acuarela Songs. 
'Dell. SGAE) HUWBM LT 3 

DONDE ESTAN ESOS AMIGOS (Not Listed) LT 35 
DUNK sic. BMVCroomstacular Music. 

I ^.p Hop. BMVTakin' Care Of Business. 

DONT STOP THE MUSIC (EMI April. ASCAP/Sony /AN 
ASCAPFrankie Storm, B VSony,'ATV Songs. 

'JLc 
W 

MBM ic9. 

1B0M0Wa 

mOerP T a2mrlane Publishing, 

DONT THINK I DONT THINK ABOUT R ICadaja Pub- 
ic - ASCAP/Still Working For 
I - SCAP CS 30 

DONT TOUCH ME (THROW DA WATER ON 'EM) (T'Z1- 

all s Music BMVSony. ATV Melody. BMI/For My Son 

Publishing, ASCAP,Wan Thais Mine. BMI,'Catalogue 
Music BMI( Ht RBH 98 

DONT YOU KNOW YOU'RE BEAUTIFUL IMoonscar 
iron ASCAPU1tle Blue Type- 

. 
,J V Tree. BMVAll Mighty Dog 

DO YOU BELIEVE ME NOW (Sony /AN Tree, BMVSong 
rMI.Totallu Wrighteous Music 

, Tee, SESAC/S 1 Songs. SESAC). 

DULCE VENENO '. . (suai LT 45 

E 
ELEVATOR L Class PublisG 

.i. Music. ASCAP: Bo 
Sir Kay Drive Publishing L- . iirr', TALL 

ASCAP). HUWBM. POP 90 
ENREDAME Foray Music SESAC) LT 33 
ERES r' vb SESAC) LT28 
ESTA SOLEDAD er- Tamerlane Publishing. BMI) LT 

EVERY DAY - teere BMk(rBPJ BMVMy Own 
P olie SViber. BMVPronidenl Financial Man - 

'1WBMCS3:H10056 
EVE 

" 
EVERY OTHER WEEKEND iWB Music. ASCAP/Platinum 

vair 
FALL FOR YOU John Vesely PubliANnngg, BMI) POP 57 
FALSETTO 2082 Music Publishing, ASCAPAN Music. 

"SLAPSuugs 01 Puer, ASCAP/March 9W Publishing, 
ASCAP WBM RBH 48 

FEELS GOOD Cisum Naashar Publishing. 
AP'OPOPP Music ASCAP /Chrysalis Music Publish- 

.t SCAP/Gabrielle's Song BMI HL RBH 90 
FEELS UKE TONIGHT )Muratone AO STIMMobatt Music 

'totishirq ASCAP/Kasz ubtishin ,, ASCAPN2 
Music Publishing Limited. PRSYSony/AN Songs, BMI), 
HL H10051.80843 

FLOR DE LAS ROBES (Vander. ASCAP) LT 46 
FOOUSH Duandarious A Jordan Publishing Designee, 

HMI/Top Oualily, BMI) RBI-131 
FOREVER (Songs 01 Universal. BMVCulture Be and Ur 

Experience Publishing, EMI/Universal Music Cyorpora- 
tion. ASCAP/Robert Allen Designee, ASCAP /pdre 78 
Publishing. SESAC). HUWBM. H10011: POP 13 

111111111111111111111111. 
GAMES PION IBabyGarne BMISeoy /AN Songs, 

BMVAco Pride Publishing. BMVSI1e Wrote II, 

ASCAP/Universal Music - MGB Songs ASCAP/Its Kr10- 

bodyyss Business, ASACPrThe Royalty Network. 
ASCAP/Houdah BM oiling Hill Music. BM' mri r 
PM] The Royally Network, EMI). HL 

VgI 

M, H100 85. 
I. 

26 
GET. IME (Crump huh( BMVUñ 

vernal Music - 

'.''.h HLWBM. H1Ó0 49, POP 51. ROH 39 
GET SILLY - uc Bea Publishing Designee BMVCroom- 

Bk I D eras Publishing Designee 
BMVBackyard Publishing. 
Park Music. BMI), HL, 

GIRLS AROUND THE WORLD Goldin Playhouse Pub - 
rAiblishing, OMVPretty 

'.B Big Love Music. 
German Dog Music, 

-8IdH 

ol 
19 

ey Publishing. BMI), HWMBM. 11101 

GOD IS GOOD h Funk Music, ASCAP) RBH 100 
GOOD DAY tivn Music, ASCAPlyrics Or Nuihn Pub- 

'Thzz Adams Publishing. BMVNappy 4 Life 

GOOD FRIEND AND A GLASS OF WINE :rl Songs. 

Music 01 

'.' Songs Ot 

G000 TIME :'. 
ASLAI9 

GOTAS OE AGUA DULCE - nusr ,ngsOf 
Camaleon E.! 

GOT MONEY 1Y gIA::L Publishing bl,SrW'arner- 
Tamerlane Publishing. BMr pypub Music. BM/Uni- 
versal music Z ``Dogs RM1' lay N Skillz Music 
HS CAP _k ri'r 11'l4 Musik ASCAP/EMI 

r 21, POP 37 RBH 43 
GUNPOWDER 8 LEAD , ATV Tree BMVNashville 

4,11 Carnival Music Carnival 
BM,Bluewatcr Music. BMI HL. CS 12, H10068 

GIbA CHICK (Joseph Aschalew Publishing Designee. 
EMU PRH9 

HHANDLEBARS ' BA. SLSACI h I UU 54. 10l' 

HASTA EL DIA DE HOY (Maximo Aguirre. EMI/Pacific 
Latin ASV' P LT 5 

HEAVEN SEN She Wrote It ASCAPNniversal Music - 
MGB Songs. ASCAP/J. Vibe Publishing, SCAP /Vex Pro- 
Lecl Publishing ASCAP). HUWBM. H 33: RBH 1 

NERE I AM (4 Blunts Lit At Once, BMVFirst N' Gold. 
BMI Younn Dunne. ASCAP /Jackie Frost. ASCAPMon- 

F 1.' -.ic ASCAP RBH 53 
HE VENIDO lot Listed LT 30 
HI HATER - 15 Pub ishing. BMVAssoci Publishing. 

it CorpRBoration. ASCAP /Gaucho 
rl H69 

HIS KIND OF MONEY (MY KIND OF LOVE) (Eric 

Bnurc 
tsciish.sit Designee, BMVSony/ATV Acuff Rose 

M/lavender Zoo Music, BMVEMI Blackwood. 
BMVShane Minor Music, BMI). HL. CS 45 

HOLLER BACK (EMI Blackwood, BMUGeoffrey Stokes 
Nielson Publishing, BMUWamer- Tamerlane Publishing. 
BMVT -Birds Musrc BMI1 HLWBM. CS 22 

HOLLYWOOD'S NOT AMERICA (Crown And Scepter 
Music. ASCAP/Universal Music - Careers. BM/Lauren 
Christy Songs. BMVGary Clark -Publishing Designee. 
BM/Universal Music - MGB Songs. ASCAP/Graham 
Edwards Songs ASCAP/Scott Spook Songs. BMI, 
HL/WBM, POP B1 

HOME l'm The Last Man Standing SOCANNMarner Chap- 
pell. SOCAWIhan Zahn Music, BMVSonyrAN Songs, 
BML'Almost October Sonnw BMVSongs Of Universal. 
BMI HL/WBM, CS 5. H100 58 

HOMECOMING (Please Gimme My Publishing. BMVEMI 
rood. BMWniversal Music - MGB Songs, 

r F' Wet Ink Red Music ASCAP EMI April ASCAP. 
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HUWBM, H100 71: POP 50. RBH 62 
HONEY (Divine Amp Publishing ASCAP/Fribes Of Kedar, 

ASCAP/Universal Music - MOB Songs, ASCAPITs A 
W'nnderful World Music. BMLVIP Fourth Wald Music, 

'1 HL RBH45 
HYPNOTEED (Upstairs Music, ASCAP /.16 Music, 

AP A Alike ATCAP1 POP 93 

I CAN SLEEP WHEN l'M DEAD (Universal Mu_ e - 

{n Rhymes Music. BMIHope -N- 
' r. s¢. BMVCal IV Entertainment, 

0r0,011. ASCAP /Memphers- 
3 

IF I NEVER SEE YOUR FACE AGAIN (Universal Music - 

,vent Second BM/Valentine 
,ersal 

60 
Music 

P0839 
- MGB Songs. 

IF YOU DION T LOVE ME -r'AN Cross Keys. 
'091. ASCAP/Cherry 
Publishing. MVTs Is 

'; CS BMI/Troy 
D Songs. 

40 
I KISSED A GIRL n fm Rich You'll Be My Bitch. " ILAP4(asz Money Publishing 

ASLIAP,Maratone AB. STIM/Koball Music Publishing, 
ASCAP'EMI Music Publishing UK. SESAC/EMI. ASCAP), 
HI.WRM H1004 POP4 

I LIKE THE WAY SHE DD IT (50 Cent Music. 
-sai Music Corporation, ASCAP,Yayo 
PLIO d Banks Music ASCAP'MOulh Full 

0 Gold ASCAP: J. Math Music BMVFamily Bizness 
Munk. ASCAP). HL. RBH 55 

I'LL WALK (Southcaslle Songs. ASCAPBwilsongs. 
ASCAP:rA Dog Named Kitly Publishing, ASCAP/Carol 
Vincent And Associates BMI) CS 49 

I WV YOUR GIRL (2082 Music Publishing. ASCAP/WB 
Music. ASCAP/Songs 01 Puer, ASCAP/March 9m Pub- 
lishing, ASCAP WBM H10026 POP 75. RBH 5 

I'M ABOUT TOCOMEALNE(EMIApril.ASCAPBIue 
Lampp. ASCAP), HL. CS 50 

I'M CHEATIN' wele Music, ASCAP/916, BMVMissing 
Link Music BMI /BBMP Productions. BMVNobmg Hill 
Music, BMI) RBH 59 

I'M DONE (Dreambound Writers Group BMI /Universal 
Music Corpporation, ASCAP/Lanark Village Tunes, 
ASCAP HUWBM, CS 39 

I'M ME (Young Money Publishing. BMI/Warner- Tamerlane 
Publishingg, BMVMollings Music. ASCAP /mcrasly 
Music BM1 WBM ROH 86 

PM STILL A GUY (EMI April, ASCAP/Drdm Have To Be 
Music. ASCAP/New Sea GayYle, ASCAP/EMI Blackwood, 

EM) 
Songs 

s 

O1 Sea Gayle, BMVNoahs Little Boat, 

PM EAT CHICK (Rye Songs. BMVSonggs Ot Universal, 
BMW niversal Music - MGB Songs ASCAP/Sony/ATV 
Tunes, ASCAPÆMI April, ASCAP/Naked Under My 
Clothes, ASCAP /Ch lis Music Publishing 
ASCAP/Rodson s. AASCAP /Almo Music, ASCAP), 
HUWBM RBH 89 

PM YOUR$ Goo Eyed. ASCAP) H10066. POP 56 
IN COLOR (EMI Blackwood. BMIBig Gassed Hiles, 

BMIMew Songs 01 Sea Gayle. BMVNoah's Linie Boat. 
EMVEldorodoMusic Publishing. EMI/ Lucky Thumb, 
BMI CS42 

INDESMUCTIBLE Mother Culture. ASCAP/WB Music. 
ASCAP), WBM H1Ó072 

IN LOVE WITH A GIRL (G DeGraw Music. BMWMarner- 
Tamerlane Publishing. BMI) WBM. HI GO 32. POP 23 

INOLVIDABLE (Af BMI) Lt 16 

INSIDE THE FIRE (Mother Culture, ASCAP/WB Music. 
ASCAP). WBM, H100 93 

IN THE AYER (E-Class Publishing, ASCAPÆMI On Sun - 
day Music, ASCAP /Sony /ATV Melody BMVwdl i.am 
Mn,ic BMVCherry River. BMVMusic Specialists, BMI), 

IV HL. POP 73 
IN THE MORNING (Blue Toes Music Publishing 

64 >ignee. ASCAP/Uncle Buddie's Music. ASCAP) RBH 

INVISIBLY SHAKEN (Mike Curb Music, BMVSilver Chol- 
la Music BMI), WBM, CS 44 

I REMEMBER (She Wrote II, ASCAP/Universal Music - 

MGB Songs, ASCAP /Carravggeee Music Publishing. 
ASCAP/Universal Tunes. SBSAC/Cardraygee, SESAC). 
WBM RBH 18 

I RUN THIS (Money Mack, BMVYOungg Money Publishing, 
BMVWerner- Tamerlane Publishing. BMVBIi0 Bring 
Music ASCAP/Money Mack Music. ASCAP. WBM, 
RBH 79 

I SAW GOD TODAY (Big Red Toe. BMVExlremel Loud. 
BMVBi Loud Bucks BMVSteel Wheels. BMIBIIind 
Mule AMI CS 11. H100 73 

I STILL MES YOU (EMI April, ASCAP/Romeo Cowboy 
Music. ASCAP/Warner- Tamerlane Publishing BMVCon- 
tenlment Music BMVMade For This Music. BMVThis Is 

Hit. ASCAP/Troy D Songs. ASCAP/Magic Mustang. 
BMI). LWBM. CS 14 

ITS NOT MY TIME (Songs Of Universal, BMVEscatawpa 
Songs. BMI) HLLWJBM, 11100 17. POP 22 

I'VE CHANGED (Divine Mill Music ASCAPÆB Music, 
ASCAP,Dynamile Soul Music. ASCAP/Sen /AN Songs, 
BMVAImo Music, ASCAP /Jasane Drama Music, 
ASCAP/She Wrote It. ASCAP/Universal Music - MOB 
Songs, ASCAP/Dabney Music Publishing. BMI(, 
HUWBM RBH 50 

I WILL POSSESS YOUR HEART (EMI Blackwood, 
BMI/Where im Calling From Music. ASCAP/Please Pass 
The Song. ASCAP/Shove II U Your Songs. BMVGianl 
n rTnnq. ASGP) HL HnRO An 

J 
JOHNNY & JUNE t c. 80.1, Hairy,ra- 

AR /Tell Tees Tunes Ill, 
AP'SoulJel Music, 

al Music Cor- 
.' rich 9th Publish - 

Music, 
HUWBM. 

JUST GOT STARTED LOVIN YOU , ,Aerolto. BMlTez- 
PLblishin . BMVMoon 

All) WPM Q CS 8 H100 

JUST FINE 
porn 

K 
KILLA 

1 
Indus II h luru Music. BMLUoi, silo ILbmiiing 

House. ASCAP/Tashira Publishing ASCAP /Soi a Pub - 
Fishing. ASCAP/Lip Gloss Publishing. ASCAP /1229 Pub- 
lishing ASCAP /Granny Man Publishing. BMVMalik- 
Mekhl Music BMVBasement Funk South, BMI) POP 58 

KNISTOFFERSON (Irving, EMI/Inventor 01 The Wheel. 
ASCAP./Single Track. BMVSongs 01 Windswept Pacific, 
BMI. HL. CS 21 

LABELS OR LOVE (Salaam Remi Music. ASCAP/EMI 
April, ASCAP/Rico Love Is Still A Raper, SESAC/Foray 
Music SESAC/L-T Music Publishing, BI/Warner -Tamer- 
lane Publishing. BMI. HUWBM, PO 89 

LA DERROTA Nol Listed) LT 8 
LA IMAGEN DÉ MAL VERDE (Gannet BMI) LT 26 
LAST NAME _,prie -Okie Music. BMVlaird Road Music. 

sisal Music - MGB Songs, ASCAPBaylene 
Music, ASCAPBPJ Administration, ASCAP), HUWBM, 
CS H10023 

LAST TIME (April's Boy Muzik, EMIWarner- Tamerlane 
Publishingq. BMI'NB Music. ASCAP/Songs In The Key Of 

B Flat SESAC/Noontime South, SESAC/W.B.M Music, 
SESAC/The Deans List SESAC/December First Publish- 
ing Grou . SESAC/North Avenue, ASCAP/EMI Black- 
wood BMVOuestion And Answer Publishing. ASCAP), 
HUWBM H10083 RBH 10 

LEARNING HOW TO BEND (Cryslal Beach, BMVThim 
her Music. EMVHouse GI Fame. ASCAP) CS 20 

LEAVIN (Holy Caron Music. ASCAP/Universal Music - 

MGB Songs, ASCAP/Movie JB Songs BMVSong Of 
Puer, ASCAP/March 9th Publishing ASCAP /2082 Music 
Rihlishing, ASCAP/WB Music. ASCAP), HUWBM, 

LET GO . rn Of 
T ?Fn RBH 

LET ME LOVE YOU ' , K -MPoe 
GB 
odl 

Songs 
ASCAPBig 

"ball Music Publishing. 

LET ME THINK ABOUT IT .ysal Music Corporation, 
-..WBM, POP 97 

LIFE IN A NORTHERN TOWN ,Varner- Tamerlane Pub- 
.. 

LIFE OF DA PARTY r .rut Music. BMI'EMI 
8i rwuud BRIE ah Mona Relishing. SESAC/T. 
Shaw, BMI/Notting lill. ASCAP /Faeva Aga. ASCAP), HL. 
RBH 60 

UKE YOU'LL NEVER SEE ME AGAIN ILellow Produc- 
tions. ASCAP -OMI April. ASCAP /Book 01 Daniel. 
ASCAP). HL. RBH 25 

LOLA World Deep Music AMI LT 50 
LOLULOLU (POP THAT BODY) (Tefnoise Publishing. 

BMVBug BMVAmalek Publishing, SESAC) H100 50, 
POP 53, RBH 71 

LOLLIPOP (Young Money Publishing. EMVWarner -Tamer 
lane Publishing. BMVHerbahcious Music. ASCAP'Black 
Fountain Publishing ASCAP /EMI April ASCAP"Jimiput 
BMVEMI Blackwood BMI/Three Nails And A Crown, 
ASCAP/Roynet Music. ASCAP). HUWBM, H1001, POE' 

3 REH2 
LODEN BOY Granny Man Publishing BMVMalik -Mekhi 

Music, BMVoasement Funk South. BMVMOnotize Pro- 
ductions. ASCAP /Anonymous Publishing. BMVDimitry 
Johnson Publishing Designee. BMLBaymond Jones. 
ASCAP 9100 86 RBH 2O 

LOOIUN FOR A GOOD TIME 'Warner- Tamerlane RR" 
ins. BMI/DWHaywood. BMTIAD10BULLETSPubi :' r, 
BMVHillary Dawn, SESAC /Shaw buff Songs. 
SESAC/Mullisongs SESAC.JamanaryryeMusic. 
BMVMagic Midas BMI) WBM, CS 60 

LOUIE (Alfa Man Music. Music. Biscuit Music, 
BMVYJ Music, BMLEMI Blackwood, BMVYoung Jeezy 
Music Inc.. BMI HL. RBH 74 

LOVE DON'T LK HERE (Warner- Tamerlane Publishing, 
BMI 'DWI-IL/wood r MI/RADIOBULLETSPublishmg, 

,AC /Shaw EnuO Songs. 
AC /Universal Tunes. SESAC), 

LOVE IN THIS CLUB _ -IV Music. ASCAP /EMI April, 
al. BMVM_y Diet Stans Tomor- 

ç Lire BMVEMI Blackwood. 
/ Keg Music. 

' I II) Entertainment. 
6, REH 9 

LOVE IN THIS CLUB PART II 'r IV Music. ASCAP/EMI 
.11 BMVSony,ATV Songs, 

MJeezy 
Music Inc., 

usic. ASCAP/Kee1 Thu 
Bet ASG r Lncs, ASCAP/1110 Entertain- 
ment ASCAP,'. !nerlane Publishing, BMI). 
HI '11r' ri ROH? 

LOVE IS A BEAUTIFUL THING -Songs Of Windswept 
.' Universal Music - MGB 

",;CAP(. HUWBM, H100 

LOVE IS GONE Square Rivoli Publishing, 
.. 'Py Angel Music. ASCAP/Riester Prod.. 

LOVE ME '. tea RBH 75 
LOVE REMAINS THE SAME (Mad Dog Winston 

-ny Songs. SOCAN) H100 76, POP 60 
LOVE REMEMBERS (Magic Mustang, BMVTripple 

'neickalee Music, BMWaphil Music, BMI) 

LOVE SONG i ny Bear Music ASCAP /Sony /AN Tunes, 
n10018. POP 21 

LOW IEi,i,v,s. BMI/Top Quality . BMVMusic, BMVUniver- 
sal Music - Z Songs. BMVSony /AN Tunes. 
APOP SCAP /Sony /ATV 

18 
Songs. BMI). HLAVBM. H100 25. 

MAS Emn iu Gass Co. ASCAP/Da 
C ) RBH 

MERCY (EMI, PRS/EMI Blackwood. 
MB 

PRS/Universal-Island. 
0 

A MILLI (Young Money Publishing, AMIWamer- Tamer- 
lane Publishing, BMLTEvegas Music Publishing. 
ASCAP/EMI April, ASCAP), HUWBM. H100 29. POP 49, 
RBH 11 

MOVE SHAKE DROP (Albull s Legacy Publishing, 
BMVSongs Ot Universal BMVE -Class Publishing. 
ASCAP/Diaz Brothers Music BMVI/S$opnyy/AN Latin, 
BM /Limpp-a -loi Publishing. EMI/Sony /AN Songs. BMI), 
HL H100 90: LT 49: POP 64 

MOVING MOUNTAINS (UR -IV Music, ASCAP/EMI April, 
ASCAP/Songs Of Peer, ASCAP/March gh Publishing, 
ASCAP/WB Music. ASCAP /2082 Music Publishing, 
ASCAP /SonyrAN Tunes. ASCAP/Sonyy/AN Music UK, 
PRS/Suga Wuga, EMi. HLWBM, H100 82, POP 65, 
RBH 40 

MR. CARTER (Young Moneyy_Publishin BMWWarner- 
Tamerlane Publishing, BMWrewski Baby Music. 
ASCAPMIarlina Music BMl'Caner Boys Publishing, 
ASCAP /EMI April ASCAP. HUWBM, H10092: RBH 85 

MUSIC FOR LOVE (Sura Music Company ASCAP/TnT 
Explosive Publishing, ASCAP /Universal Music Corpora- 
tion, ASCAPM Beach Music Publishing. ASCAP). 
HUWBM RBH 30 

MY KINO OF BEAUTIFUL (Universal Music 
y 

- Careers. 

ASCAP /Chuck 
Tree. 

agonn Gourmel, ANSCAPTCG Alliance. 
ASCAP), HLWBM, 

Wagon 
57 

111111111111111111M 
NEED U BAD (Nappy Puddv ASCAPNniversal Music -1 

Tunes, ASCAP/EMI April, ASCAP /Caiman's Land Music 
Publishing, ASCAP/Borne Again Publishing, ASCAPAta- 
tion Records, ASCAP/Westbury Music, ASCAP) RBH 32 

NEVER Daniel Farris Publishing Designee. BMVDarfull 
Music Publishing. BMVWarner- Tamerlane Publishing, 
BMVLyyrrical Genius Publishing, BMVWB Music 
ASCAP/The Prodigal Publishing. ASCAP), WBM, RBH 
28 

NEVER NEVER LAND (Lyle In Publishing, 
ASCAP /Sonyy,ATV Tunes, ASCAP), HL, ROH 21 

NEVER WOULD HAVE MADE IT Marvin L Sapp Music, 
BAAL/Minstrel Productions. BMI) RBH 29 

NEW SOUL Lili Louise Musique SACEM/WB Music, 
ASCAP), WBM H10095. PUP 80 

NINE IN THE AFTERNOON (Sweet Chin Music, 
ASCAP/EMI April, ASCAP HL, H100 97 POP 76 

NO AIR IT And Me. ASCAP/Universal Music - MGB 
Songs, ASCAP/Demis Ho! Sons, ASCAP/EMI April. 
ASCAP /Almo Music, ASCAP / Ugnderdogs West Songs, 
ASCAP/Fauntleroyy Music. ASCAPArving. BM W nderdog 
East Songs. BMVErik Griggs. BMVSUange Motel Music, 
ASCAP , HL/WBM CS 4E 

NO AIR ((T And Me, ASCAP/Universal Music - MGB 
Songgs ASCAP/Demis Hot Songs ASCAP/EMI April. 
AK-AP/Alma Music, ASCAP/Underdogs West Songs. 
ASCAP/Fauntlerop Music. ASCAPArving, BMVUnderdog 
East Songs BMI/Erik Griggggs, BMVStrange Motel Music. 

n'r10 7. POP 8. RAH 12 
NO MATTER WHAT mon Club Publishing, BMWVarn- 

',MI /Dan ahandz Muzik. 
''LAr VPna ßB947 

NO TE VAYAS 
NOTHING LEFT TO SAY ' -'API RBH 8 7 

ONE STEP AT A TIME .. ': 
LAP LraLtow - 

-' udalher Publi'L- 
M WBM POP(' 

OUT HERE GRINDING i.ol Listed) Pull 76 

OUT THE WINDOW :mer-Tamerlane Publishing. 
Sr ' : 

- 
MGB Songs. ASCAP/Magic 

Farming Cluoic. ',CAP Universal Music - Careers, 
BMVSifverkiss BMI/Raylene Music. ASCAP/BPJ Admin- 
istration, ASCAP, HLWBM, CS 59 

PARA SIEMPRE IiP > i Hall l`_ 
PARTY PEOPLE `Jackie Frost. ASCAP,Un,.ersal Music - 

MGB Songs, ASCAP/Songs Ot Universal. BMVMy Diet 
Starts Tomorrow, BMVTeam S Dot Publishinrqg, BMIMitco 
Music. BMVSongs 01 Windswe t Pacific OMlMead- 
phone Junkie Publishing, ASCAP/EMI April. ASCAP, 
HL `.VOM POP 78 

PEGADITO l.i rl'y Sad Songs. ASCAPBP C' 

PERDONO Y OLVIDO (Cato Frio Music B 

PERMITAME versa! -Musica Unica BMI( LI 
PICTURE TO BURN Son /AN Tree BMVTaylor Sr' A Timber SESACMillsboro'v.,... 

11074,80874 
PIENSO EN TI Menge Musical. ASCAP) LT 40 
POCKETFUL OF SUNSHINE (EMI Blackwood, BMI /Gator 

Ir F" 4 nI. ASCAPISony /ALA Tunes, ASCAP), 

PORK AND BEANS E 0. Smith. BMI) H100 64 
POR QUIEN ME DEJAS (Peer International, BM!) LT 23 
POSE !ad' LT 13 
EL PRESENTE stein Music. BMVEMI Blackwood, BMI) 

A PUNTO DE LLORAR (Maximo Aguirre u '. 
PUT A GIRL IN IT rEMI Blackwood BMI I 

t1 ' Sprawl M'. 'r BMLWB t . 

Gar ' Mone, ASCAP Gel A Load Ut 
This M AP) HL L' '.' .,5 13 9100 

PUT ON P' Jeezy Mu 1.'1 Young Dmmma, 
ASC 

R H 

WEs Music. ASP/ My Publish - 
inPq. BMVEMI Blackwoodt l'.' ',I H10036: 

R 
RACK DADDY; wddlaaor Putmsnui AMLÆMi Black - 

SMI,Ball Hard Entertainment BMp RBH 83 
RAIN ,eah Mil, ASCAPManHuud 4 Ever Brothers, 

ASCAt Productions. BMVBK Music All Day Pub - 
lishing BMp RBH 97 

REALIZE Cocor erne Music, BMLDancmn Squirrel, 
ASCAP/1NAFI Music ASCAP'Opium For The People 
Music, ASCAP/Sony /AN Tunes. ASCAP(, HL, H100 24. 
POP 16 

RELENTLESS (EMI April, ASCAP /Chief Black Cloud. 
ASCAP/House 01 Fame. ASCAP). HL. CS 35 

RISE ABOVE THIS (Seether Publishing, BMISale One 
Music America, BMVeickDatKat Music EMI. WBM. 
H10091 POP 92 

THE RIVER (Divine Mill Music ASCAAWB Music 
ASCAP/Lady And A Tramp. ASCAP/Noel Gourdin Pub- 
lishing, ASCAP'Mable's Girl Music, ASCAPNniversal- 
PolyGram International Tunes. SESAC). HUWBM, RBH 
38 

ROCKS IN YOUR SHOES (MOB Songs. ASCAP/Ses 
Nemdirs Music, ASCAP/Universal Music - MGB Songs. 
ASCAP /Cal N Songs. ASCAP /Graviton Music. 
SESACWhaddaoadet SESAC/Carnival Music Group. 
SESAC HUWBM. CS 55 

ROYAL FLUSH (Chrysalis Songs. BMVPolar Bear Toenails 
Music, BMVRick Wallkk Musick. ASCAP /J. Ward Pub- 
lishing Designee, ASCAP/We Dont Play been When We 
Be Plagin ASCAP/Universal Music - Careers BMVWu- 
Tang, BMVShapiro. Bernstein 8 Co ASCAP/EMI April, 
ASCAPBovina Music, ASCAP(, HUWBM. RBH 82 

RUMBO AL SUR 1 FMI Rlackwond BM Fmi Musical S A 

deCV LT37 
RUN TIE SHOW : DeLunatunes 
Publishing. BM Sewell Put 

SAY Sony/AN Tunes. ASCAP,Specilic Harm. ASCAP), 
HL. H100 30,80P 33 

SAY YEAH (PCH Sound Publishing, ASCAP/Fat Boi Fresh 
Publishing. ASCAP/I .D. Labs Productions. ASCAP) POP 

SEE YOU AGAIN (Tondolea Lane Music Publishing, 
BMVSeven Summits. BMVAnlonina Songs. 
ASCAP/Seven Teaks Music. ASCAPdn Bocce Al Lupo. 
ASCAP ) H100 48. POP 24 

SE VA MURIENDO MI ALMA Not Listed) LT 47 
SEXY CAN I (Stop Trying To Copy My Music, BMVDraw 

First Publishing SCAPNictor S. Caraway Publishing, 
ASCAP) H1ggh: POP 7. RBH 23 

SHAKE R (Metro Station Music ASCAPÆMI April, 
ASCAP HL H100 14. POP 14 

SHAAM GET LOOSE (Familiar Minds, ASCAP/Universal 
Music - 8089iBMtRJappypub Music, BMI. 

SHEE GOT IT (Guutta Cliqaue Music. BMVColidne And Rock 
Publishing ASCAP/WB Music. ASCAPrNapppyypub 
Music. BMVl1oiversal Music - Z Sores. BMVF.M B. Pub - 
lishinp AMI1 HLÁVBM. H100 47. POP 44, RBH 13 

SHE'S A;HO>lilE,(Frankl`n Road. . BMI'T BMp CSt16e 

SHOULD'VE SAID NO on /AN Tree. BMVTaylor Swift 
r' .n H10075 

SIGUELO '. ' - (I LT 34 
SINCE YOU'VE BEEN GONE IW.B M Music, 

(, _c ',is In The Key Of B Flat SESACoontinle 
South. StSAC:The Deans List, SESAC/December First 
Publishing Group, SESAC /Jaylen Adonis Music Publish- 

a SPATS Christian Combs Publishing, SESAC Foray 
- HL/WBM. RBH 73 

SI NO TE HUBIERAS IDO (Marco. ASCAP) LT 2 

SIN TU AMOR -Loh Raid SESACI IT 27 
SITTIN' AT A BAR- (BARTENDER SONG) (Delusions 

SITU TE ATREVES 'unerar; Mu c M s GB Songs. 

SITU TE VAS '.al Listed) LT 44 
SOBRE MIS PIES ¡Arne BMI LT 19 
SO FLY Bra RBH 91 

SOMETIMES -,ulInsurance,BMWniversalMusic- 
b1, /. Willies Pud ie Music. BMVBro Wayne. 

IMUV/Shamora Music, ASCAP). HUWBM, RBH 46 
SORRY (Cash and Carry Music. ASCAP/Lick The Star 

Music ASCAP/Dago Red Music. ASCAP /Chiva Music. 
ASCAP/Numbsie Music. ASCAP/Sienna Sienna Songs, 
SOCAN), WEM POP 34 

SOUNDS SO GOOD Gin Road BMI CS 51 

SPOTLIGHT (Super Sawn Publishing. BMVUniversal 
Music - Z Songs. BMVSony /AN Tunes. ASCAP/EMI 
April, ASCAP), HLNMBM. REH 51 

STAY (Tank 1176 Music. ASCAP/Black Fountain Publish- 
ing, ASCAPMottingg Dale Songs. ASCAP/Ionnalistic Hita, 
ASCAP/Chartio Publishing, SCAP/Universal Music - 

MGB Songs. ASCAPÆMÓpriI. ASCAP(, HUWBM. RBH 
72 

STAY DOWN (Mary J Bliigye. ASCAP/Universal Music 
Corporation, AASCAPiW B.M Music. SESAC /Songs In 
The Key Of B Flat, SESAC/Noontime South 
SESAC/Naked Under My Clothes. ASCAP/Chrysalis 
Music Publishing, ASCAP HUWBM, ROH 49 

STAY WrEH ME (BY THE SEA) (Al Green. BM W niversal 
Music - Careers, BMV474 Music. BMVNicodemus 
Music, BMVJa)aPo Music. ASCAP/Universal Music Cor- 

ration. ASCAP/My Sdulrnate Songs. ASCAP/Songs Of 
Windswept Pacific, BMI). HL/WBMPBH 94 

STILETTOS (Lee Carr Publishing Designee 
BMVSony /ATV Melody. BMVDa Maestro Music. 
RMfSony /AN Songs. 

9gBMUTeeps 

Rockstar. BMVScrib- 
I ',craft =, RihIL 

iBH 8Ó inn. State. BMINrban 

STOP AND STARE(Sonyy/ATV Tunes. ASCAPMidnite 
side IL >,ic. ASCAP/Bunerloot Music ASCAPNeiI 

.)ver Downfalls. ASCAP/Black Scan ASCAP /LJF Pub - 
lehi Company, ASCAP) HL H1Ó0 28: POP 17 

SUFFOCATE (Songs 01 Peer, ASCAP/March 9th Publish - 
mg, ASCAP/Mnrningsidelrail, ASCAP /2082 Music Pub- 
lishing, ASCAP) RBH 36 

1 

SVGA SUGA SVGA (Universal Lingo, ASCAPSweat 
Shop Publishing ASCAPRTy, AMI) REH 65 

SUMMERTIME Sony'AT/ Harn'ony ATV/Thee- Piece 

Data for week of JUNE 21, 2008 

Publishing' ASCAP/Donnie D Pubusrmç. ASCAP, HL 
H100 63 POP 30 

SUPERGIRL (Mr. Radar, BM /Copyright ConuoVStypiro 
Bernstein 8 Co .. ASCAPTOsha Music, ASCAP) POP 95 

TAKE A. BOW ., r rsal ic - 

33 

Z Songs. BMVPen In The 
ASCAP,Dniversal Music - Z Tunes 

nn ASCAPÆMI April, ASCAP), 

TAKE YOU DOWN Jf 
^Univg 

ersal. BMIrCtiMe .,ri8 rrsi '..rue 

TEENAGE LOVE AFFAIR 

)gs ASLAF 1- HUWBM. 

w Productions. 
'» Music. 

ASel99 AP n C us c l e Bobby 
'. Stripe Music. BMMrv- 

a bz urLigRON6 
TE LlORE (Universal Musica Inc ASCAP,Primaverd 

f Idwde Music ASCAP) LT 14 

TE OUIERO E I ".nal San Angel S A. DE C V.11-1100 87, 

THAT'S GANGSTA ,2 Trill Enterprises. ASCAP/Eyes 
rn. ier -SCAPBheightsmusic. ASCAPSon8 /AN 

Tunes, ASCAP /JOrtathan Rotem Music. BMVSonyy:'ATV 
rigs BMI Universal Music - Z Tines aSCAPTImp My 

SONG 
r ycr .7:51 

THAT SONG IN MY HEAD ' Trac- 

:men- 

ch BMI), WE'.' 
THAI'S WHAT YOU GET (13 Mt,. 

rig Music. ASCAP 
r c Music. ASCAll :. ': a100 99, 

THERE'S NOTHIN (Eyes Above Wan: 
CAP bnei htsmusic ASCAP/Jonathan Rotem Music. 

OMVSouthside Independent Music BMVHeres lookin' Al 
- Kidd Music BPI Reli,io Heights Music. BMI/Reach 

THIS IS ME YOU'RE TALKING TO , Sony/ATV Tree. 

'1,1/ All Mighty Dog Music, UhuI Ballad Boy BMLStili 
NorkingFor The Man Music, BMI)I. HL. CS 25 

THUNDER rEMI April ASCAP/Martin Johnson Music. 
ors. 

THE TIME OF MY LIFE .19 Music Ltd.. ASCAP), WBM, 

TOMAME 0 DEJAME SGAE ASCAPrUnrversal Musica, 

TOMORROW "-' , k BDB. BMVYoung Drumma, ASCAP) 
AH rr 

TOUCH MY BODY (Rye Sonqs. BMVSongs Of Universal, 
UMVSonggss Ot Puer. ASCAPiT4arch 9th Publishing, 
ASCAP/2082 Music Publishin0ge. ASCAP/WB Music, 
ASCAP/EMI 

S Ytyle Ink Musk Riblishi g. ASCAP). HUWBM. 
H111022 POP 31, RBH 15 

TROUBADOUR (Ash Street ASCAP/Big Loud Shirt Indus- 
" ;P,AP/Big Moulage Music, ASCAP/Sen /AN 
L ASCOT o 6 e Satc he r. BMVSorry /XN Tree, 

.1 
TRYING TO STOP YOUR LEAVING (Cake Taker. 

E i.. mnW The lirjlr^ 
H Ikl Y 

TU ADIOS NO MATA 

V 
VIOLET HILL 

VIVA LA VIDA r!nic - MGB Songs, ASCAP), 

VIVE Y DEJAME VIVIR 4 Listed) LT 21 
VOICES :,Iishirg, ASCAP/EMI April, 

>Irrren ASCAP/ CS 54 

THE WAY THAT I LOVE YOU 

.. dug H 

null 

B 

Music, 

WE MADE R . th Sony /AN Melody, 
b 11 Dad uo F u Ct Mus BMlUniversal Music - Z 

Songs BMIrKenli k shi, BMVEddie Montilla Music, 
BP , ,il BMI , HL'WEM. POP 84 

WE WEREN'T CRAZY ,114u1 Monky BMLBig 
p: Three. BMVÉobbys Song 

WHATEVER IT TAKES an Wad e Music, BMVJeselh 

WHAT YOU GOT ' ,Ir ASCAP/Sony /AN Har- 
i FMII. HL. H100 15: 

WHENEVER YOU'RE AROUND - Baby. ASCAP/La 
Ge :APMSC nasal 

-.ASCAP /Jakat. 

WHEN IGROW UP '. 

WHEN IT RAINS 
WHEN YOU LOON ME IN THE EYES 

,,,A? Rom 

WHOA OH! (ME VS EVERYONE) Forever The Sickest 
r . i veil. BMI) POP 86 

WHO HOTTER THAN ME r r-I!r Gold. BM amer- 
Tamerlane Publishing, BMÚCathead Biscuit Music. EMI), 
WBM, RBH 92 

WITH YOU (Naked Under My Clothes. ASCAP /Chrysalis 
Music Publishing, ASCAP/Sony/ATV Tunes, 
ASCAP/Sony/ATV Music UK PRSEMI April 
ASCAP/Stellar Songgss ASCAPEMI Blackwood, BMI. 
HL H10035,POPZ5 

WOMAN (Universal Music - Z Tunes. ASCAP /Ahmad's 
World ASCAP/Sony/ATV Tunes, ASCAPrtife Punt, 
ASCAP), HLAVBM, RBH 27 

WORDS (Bug Music, ASCAP/Soup Sandwich 
ASCAP /Gold B Iron. ASCAP/WB Music. ASCAP), WEM, 
RBH 88 

WORK TRAT (Mary J Bilge. ASCAP/Universal Music 
Corporation. ASCAP/Universal Music - Z Tunes. 
ASCAP/Team S Dot Publishing. BMVHitco Music. BMp, 
HL, RBH 44 

Y 
YA NO LLORES (LET ME LOVE YOU) iunteo Music 

86 Pubtishrny ASCAP) LT 25 
YO NO SE PERDONARTE (Fonsi, ASCAP/Sony /AN Dis- 

Publishing SESAC/Sony/ AN 
uc{. SESAC) Li 15 

YOU AIN'T GOT NUTHIN Young Money Publishing, 
"-hing, BMVA Maman 

CO Publishing, ASCAP/L. James 
BM. H10081 

YOU CAN LET GO Want To Hold Your Songs. t I' ,sonal Music 011091. 
- 'An'Cherry Lane. 

YOU LOOK GOOD IN MY SHIRT ':'ny /AN Tree, 
"L NEZ. BMI). HL, CS 

YOU'RE GONNA MISS THIS _'.11 Blackwood. BMI/New 
'11e Boal, BMLSongs Si 
Music 01 Windswept, 

P 72 
YOU RE THE ONLY ONE is L. Music, BMVSongs Of 

niofal BM nt ' VDemo es Music 
' 'eaer Music, EMI) RBH 41 

YOUR LOVE IS A LIE : Music ASCAPM(gh-Mainte- 
dr' SOCAN/Lahni Tunes, 

CHARTS LEGEND on Page 72 
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T- SHIRTS 

CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MÁRI(E I'I_ÂC'= 
4 

Fo r ad placement in print and online call Jeff Serrette 800- 223 -7524 /jserrette abillboard.com 

ßflOKfTflG( 
FASHION 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 

or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 928 -443 -0100) 

BUSINESS 
OPPORTUNITIES 

MUSIC PRODUCER WANTED; 
I HAVE A SPECIAL SONG TO RECORD. 
POSSIBLE CLASSIC HIT! NEED EXPE- 
RIENCED, GOOD FEEL PRODUCER. 

CONTACT: cktckt2005 @yahoo.com 

DON'T 
MISS ANS 

ISSUE 

Issue #24 June 14, 2008 

To Order Back Issues 
Online, Go To: 

bittboard.com /backissues 

CONTESTS 

www.thequeen 
of 

soulcontest.com 

(TINA vs. ARETHA) 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices. we 

are slashing ours. CD's. LP's, Books, Cassettes 

as low as 50 cents. Your choice from the most 

extensive listings available 

For free catalog call (609) 890 -6000. 

Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 

P.O.Box A Trenton, N.J. 08691 -0020 

email: scorpiomus @aol.com 

FREE 
(Advice) 

HOW DO YOU MAKE YOUR CLASSIFIED AD PAY? 
By running it consistently- consecutive weeks -for impact!! 

Rarely does a prospective customer reply to an ad the very first 

time it appears. When that customer is ready to buy. 

Remember, the very week he or she is ready your advertisement 

should be in POSITION. 

ALIVE and SATISFIED with an ACTIVE CLASSIFIED!! 
TOLL FREE 800 -233 -7524 or 646- 654 -4697 

PROFESSIONAL 
SERVICES 

READY TO RECORD? HOW 
ABOUT SOME HELP? 

Contact us today 
and we'll send 

you your FREE 

vaster rape 
Guide that's full 
of great recording 
tips and tricks. 

(8661677-7911 
www.discmakers.com/bb 

DISC MAKERS 

CALL US TODAY AND ASK 

ABOUT THE 

BILLBOARD CLASSIFIEDS 
INTRODUCTORY OFFER FOR 

NEW ADVERTISERS! 

1- 800 -223 -7524 or 

jserretteldbil!board.com 

Billboard Classifieds 
gv .,ers Eve hing 

DUPLICATION 

REPLICATION 

VINYL PRESSING 

CD ROM SERVICES 

DVD SERVICES 
FOR SALE 

PROMOTION & MARKET- 
ING SERVICES 

MUSIC DISTRIBUTORS 

AUCTIONS 

RECORDING STUDIOS 

REAL ESTATE 

INVESTORS WANTED 

STORES FOR SALE 

EQUIPMENT 
FOR SALE 

STORE SUPPLIES 

FIXTURES 

CD STORAGE 

CABINETS 
For print and online contact Jeff Serrettet 800- 223 -7524 or jserrettefabillboard.co .,, 

Op Wanted postings in print and online contact Benjamin Atcoff: 646 -654 -5416 or Ben.Alcotffdñ en.co 

DISPLAY UNITS 

PUBLICITY PHOTOS 

INTERNET /WEBSITE 
SERVICES 

BUSINESS SERVICES 

MUSIC INSTRUCTION 

BUSINESS 
OPPORTUNITIES 

COMPUTER/ 
SOFTWARE 

MUSIC MERCHANDISE 

T- SHIRTS 

EMPLOYMENT 
SERVICES 

PROFESSIONAL 
SERVICES 

DJ SERVICES 

FINANCIAL SERVICES 

LEGAL SERVICES 

ROYALTY AUDITING 

TAX PREPARATION 

BANKRUPTCY SALE 

COLLECTABLE 

PUBLICATIONS 

TALENT 

SONGWRITERS 

SONGS FOR SALE 

DEALERS WANTED 

RETAILERS WANTED 

WANTED TO BUY 

CONCERT INFO 

VENUES 

NOTICES/ 
ANNOUNCEMENTS 

VIDEO 

MUSIC VIDEO 

POSITION WANTED 

VTENING STATIONS 

FOR LEASE 

DISTRIBUTION 
NEEDED 

EDUCATION 
OPPORTUNITY 

HELP WANTED 

MASTERING 

AUDIO SUPPLIES 

ROYALTY PAYMENT 

PRINTING 

MUSIC PRODUCTION 

METAMUSIC 

STAGE HYPNOTIST 

CD FAIRS & 

FESTIVALS 

MUSIC WEBSITES 

NEW PRODUCTS 
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Send submissions to: exec @billboard.com 

PUBLISHING: EMI Music Publishing taps Kenny McGoff to 
be senior VP /head of A &R in the United Kingdom. He was 

senior VP. 

Downtown Music Publishing appoints Sean McGraw di- 
rector of licensing administration and Jeremy Yohai man- 
ager of copyright relations. McGraw was synchronization 
licensing manager at Spirit Music Group, and Yohai was 

manager of writer /publisher relations at ASCAP. 
BMI names David Claassen associate director of writer/ 

publisher relations in Atlanta. He was owner /president of 
RFS Marketing Group. 

The Harry Fox Agency elects new publishers to its seven - 

member board of directors: Warner /Chappell Music CEO 

Dave Johnson, Major Bob Music's Bob Doyle, Demi Music's 

Dean Kay and Secret Sauce Music's Evan Medow. 

DISTRIBUTION: Redeye Distribution promotes Steve Dixon 

to GM. He was national sales director. 

TOURING: Live Nation names Noah Maffitt executive 
VP /GM of LiveNation.com. He was director of e- commerce 
strategy at Office Depot. 
TV /FILM: Lionsgate Music expands its creative team with 
the promotion of Russell Ziecker to the newly created po- 

sition of VP of TV music and A &R. He previously oversaw 
music for Lionsgate's TV slate. 

MTV Tr3s appoints Nancy Teilet to VP of research and 

consumer insights. She was VP /director of media and 

strategic planning at Hispanic ad agency Siboney USA. 

LEGAL: Philadelphia -based law firm of Bochetto & Lentz, 
P.C. taps Kevon Glickman as special counsel. He has pre- 
viously provided personal and lifestyle management serv- 
ices to such artists as Rick Ross, Trina and Flo Rida. 

RELATED FIELDS: More Music and Media names Andreas 
Bergmann business development manager in the United 
States. He was CEO of ETT Event & Travel Touristik AG in 

Germany. 
-Edited by Mitchell Peters 

G(X)I)W() R lOE 
R &B SINGER MARIO TOURS BOYS & GIRLS 
CLUBS 
Having grown up with a mother who was addicted to 
heroin, 21- year -old R &B singer Mario knows what it's like 
to have a troubled childhood. As such, in conjunction with 
his current tour, which launched June 12 at Six Flags in 

St. Louis, Mario will visit local Boys & Girls Clubs across 
the country. "I felt like my story and who I am as an artist 
would be an inspiration for a lot of kids who may have ex- 

perienced the same thing," says Mario, who is touring in 

support of his third studio album, "Go!" 
The Grammy Award -nominated singer /songwriter/ 

actor will also use the approximately 20 -date trek, which 
wraps July 20 at Six Flags in Chicago, to help spread the 
word about his recently launched Mario Do Right Foun- 
dation (mariodoright.org), which is designed to edu- 
cate and inspire at -risk kids who are affected by drug 
abuse. Along with short musical performances and a 

Q &A session, the singer will also screen his film docu- 
mentary, "I Won't Love You to Death: The Story of Mario 
and His Mom." 

Music Rising co- founders music producer Bob Ezrin, right, and U2's the Edge, 
center right, present a photograph to Hard Rock Cafe CEO Hamish Dodds, left, as 

musician Aaron Neville, center left, looks on at the Icons of Music Auction II to ben- 
efit the organzation, which was held at the Hard Rock Cafe New York. Music Rising 
has aided over 2,400 professional musicians of the Gulf Coast region in regaining 
their livelihood after the devastation of Hurricanes Katrina and Rita. PHOTO. COURTESY 

OF HARD ROCK CAFE /STUART RAMSON 

Donna Summer celebrated the launch of her new album, "Crayons," with a party 
held at Mansion in New York on June 3. Pictured from left: Sony BMG VP of market- 
ing Anthony Ellis, Sony BMG VP, special projects & business operations Malti 
Ralsinghanl, Sony BMG president John Ingrassla, Summer, Summer's manager 
Bruce Sudano, Sony BMG senior VP, marketing & product development Matt 
Stringer, Sony BMG senior director of marketing and publicity Angela Barkan 
Randy Cohen and Sony BMG senior director of marketing Iris Maenza (in front). 
PHOTO'. COURTESY OF RYAN BARKAN /FRESH BREAD PHOTOGRAPHY 

Steve Wozniak, co- founder of App Computer, gave 
the keynote address to Leadership Music's graduating 
class of 2008 and the program's alumni in Nashville. 
The event was sponsored by independent online music 
publisher Kobalt Music Group and American Roots 
Publishing. Pictured at the Nashville Public Library from 
left: Grammy award -winning producer /musician Steve 
Fishell, Kobalt Nashville's senior VP of creative 
Whitney Daane, Wozniak, and Kobalt Nashville's cre- 
ative coordinator Jeff Skaggs. 

MISSISSIPPI -THE BIRTHPLACE OF AMERICA'S MUSIC 
CELEBRATES ITS GRAMMY LEGACY 
Musicians, industry insiders and fans celebrated Mississippi -born Grammy Award 
winners at "Mississippi -The Birthplace of America's Music Celebrates Its Grammy 
Legacy" on May 29. The event, hosted by Gov. Haley Barbour and first lady Marsha 
Barbour, was held at the Jackson Marriott's Windsor Ballroom in Jackson, Miss. The 
celebration honored Grammy winners and nominees hailing from Mississippi and 
served as the first time the Recording Academy has allowed the use of the Grammy 
name for such an event. 

LEFT: From left, Peavey Electronics founder Harley Peavey, Brandy and Gov. Haley 
Barbour. Brandy was presented with the Peavey Award at the Governor's Mansion 
in Jackson prior to the "Mississippi Celebrates Its Grammy Legacy" event. 

BELOW: From left: Jon Hornyak, the Record Academy's Memphis chapter senior 
executive director, Brandy, James Burton, Mavis Staples, Gov. Haley Barbour, 
Marsha Barbour, Paul Overstreet and the Recording Academy's director of mem- 
bership services Angela Bill Sanders (who is, coincidentally, a native Mississippian). 

INSIDE TRACK 

THE RIGHT `TIME' 
Country star John Michael Mont- 
gomery is "feeling great" following 
a 28 -day stint in rehab and has a new 

album ready to drop in September. 
Montgomery checked himself into 
the Cumberland Heights facility in 

Nashville in May, citing sleep disor- 
der and severe anxiety attacks. He 

calls it the result of 25 years of 
"roadin' and drinkin'," as well as the 
cumulative effect of surgeries on his 

legs and hips that led to some 
painkiller addictions. "Just life in gen- 
eral started catching up with me," 
Montgomery, who's had six No. 1 

country hits, tells Track. "I just needed 

to take a break from it all, kind of just 
get away from the world for a little 
while and figure out where I'm at 
physically, mentally. emotionally. I 

definitely feel like I've done that. Now 
it's just taking one step at a time, 
moving forward." He is certainly 
doing that in music as well. He's re- 

leased a pair of singles this year, "Mad 
Cowboy Disease" and the current "If 
You Ever Went Away," both of which 
will appear on "Time Flies," Mont- 
gomery's first new album in five years 

and his first for his own label, String - 
town Records. The set is due to drop 
Sept. 9. 
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J3ACiEM' EDITED BY KRISTINA TUNZI 

W \ DON'S Cl/ I r 
SHOWCASIE 
Billboard threw its support behind London's City Show- 
case, an annual festival of music that provides a platform for 
rising new artists that was held June 2 -6. 

An eclectic mix of international acts took part in a string 
of day- and -nighttime gigs, including Canada's Land of Talk, 
South Africa's Parlotones, Sweden's Mustasch and New 
Zealand's Over the Atlantic. The nonprofit City Showcase, 
which launched in 2003, has played a hand in breaking Amy 
Winehouse, Newton Faulkner, Keane, Razorlight, Hot Chip 
and Lady Sovereign, among others. 
PHOTOS; COURTESY OF JAMES SELLAR EXCEPT OTHERWISE NOTED .Hair and metal was the order of the night when the Swedes took over the 

Borderline. Shown is Babylon Bombs' guitarist Jon. PHOTO: FABIO FERNANDES 

®Johannesburg -based Parlotones made a quick stopover in Lo -don June 2 
to play Billboard's Global Pulse Night at the Metro. From left are Parlotones 

drummer Neil Pauw, Billboard London bureau chief Mark Sutherland and 
deputy global editor Tom Ferguson, Parlotones guitarist Paul Hodgson and 
frcntman Kahn Morbee, Billboard global news editor Lars Brandie and 
Pa-lotones bassist Glenn Hodgson. 

Hell N' Diesel cranked up the volume during the Real Rock of Sweden event, 
held June 5 at the Borderline. Pictured are guitarist Sledge, left, and bassist 

SL. dden. PHOTO RICARDO VARGAS 

oh Over the Atlantic frontman Nik Brinkman prepares to take flight during the iii June 4 New Zealand Music Night at the Metro. 
WOMontreal's Land of Talk headlined Billboard's Global Pulse Night. Billboard glob- 
al news editor Lars Brandie, second from right, caught up with, from left, Land 

of Talk bassist Chris McCarron, singer Elizabeth Powell and drummer Brian Moen. 

® Walk the Moon's singer and keyboardist Nicholas Petricca set the tone for 
the Global Pulse Night with an upbeat set. 
Wellington's Batrider found an extra gear at the New Zealand showcase. 

QMustasch rhythm guitarist Hannes Hansson is caught on camera during the 
Real Rock of Sweden night. PHOTO. FABIO FERNANDES 
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OCTOBER 1 4 -1 5, 2008 
MARRIOTT MARQUIS NEW YORK CITY 

Join today's most successful media and entertainment dealmakers as well as top financiers to discuss what media 

and entertainment companies can do to survive and thrive in this challenging economic environment. 

Now in its 2nd year, this unique event will feature compelling keynote interviews and panel discussions on digital media 

and mobile opportunities, new business models, the latest investment trends, and much more. 

LOOK AT WHAT YOU MISSED LAST YEAR... 
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Rush Communications 

DANIEL SNYDER 
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Washington Redskins 

Learn, network and do business with the executives who are shaping 
the future of the media and entertainment industries! 

REGISTER TODAY! 
WWW.MEDIAANDMONEYCONFERENCE.COM 

INSIDER RATE $1895 REGISTER BY JULY 1 & SAVE $400 
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Special Thanks to Dan Kowal, Lynn Bruder, Mickey Garcia & DJ Laze 
for the First SOLD OUT Show of the Season - 8,000 Sold 

880 New Seats in Front of the Stage 

More Seats, Bigger Sell -outs 

Venue in the world 
The -S1ze V 
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Best M 
Got Bigger. 

Just G° 

coBlIIlZUllltetá CENTER 
At the University of Miami 
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