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There were roughly 2,500 
headlines in Billboard this 
year. Which stories wilt 
ultimately have the most 
meaning? We state, you 
debate. By Billboard Staff Top 10 

Stories Of 
TheYear 

. New Artist Models 
It roarer like artists hadn't left the major -label fold before. But with Madonna 
jumping from Warner Music Group (WMG) for Live Nation. Radiohead ditching 
EMI for the Internet and Nine Inch Nails bucking Universal Music Group (UMG) 
in favor of exactly what remains unclear, 2007 seems destined to be the last 
year in which a major -label artist fulfills a contract and doesn't at least seriously 
consider options. Factor in Paul McCartney leaving longtime U.S. home Capitol 
for Starbocks and the Eagles' top -selling release sold exclusively through a part- 
nership at Wal -Mart, and you start to understand why the mainstream media had 
such a field day with the trend. 

This may be one case where the pundits aren't grossly overreacting, though. 
According to earlier reports in Billboard, Wal -Mart purchased a guaranteed 3 mil- 
lion copies of "The Long Road out of Eden," the Eagles' first studio album in 
nearly 30 years. The act has already sold nearly 2 million copies of the album 
since its Oct. 30 release, vindicating all parties in that deal. But in this day and 
age of declining album sales and diminished expectations, who wouldn't jump 
at that kind of upfront commitment? 

Worldwide, record labels are rethinking their artist contracts, with 360- degree 
deals that yield a cut of touring, merch and other nontraditional revenue streams 
for labels. These changes can't happen soon enough. 

The major labels are facing two distinct challenges on this front. On one hand, 
such partners as Starbucks or Wal -Mart can afford to spend on big -name artists 
and po ition it as more of a branded entertainment opportunity than a revenue - 

genera ing bonanza. Meanwhile, as the contracts of artists continue to expire, 
there may be even more of a migration of legacy acts to previously unthinkable 
scenarios. Would you like a Britney with that Happy Meal? 
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Sates Tank 
As z0o6 came to a close, there 
was talk that the end of the 
music industry's bleeding was 
in sight. After all, album sales 
rallied to close the year down 
only 5% compared with zoos. 
and after four consecutive 
years of decline, some thought 
the worst might be over. Then 
January carte, and,ow000urn 
sales weeks didn't Nee Overthe 
Counter, page, 591. Factor in 

slowing digital growth. and 
pretty mucheveryon ac- 
cepts that the music business' 
future remains TBO. 

the Nation, 
bi 

etmaster 
4i 

p t 
Their tenuous relationship 
came to light when an internal 
Tkketmastermemo0btained by 

billboard.biz noted Matthecon- 
ct between the two would 

likely not be renewed at the end 
of zoo8. Now Ticketmaster is 

preparing to more forward 
without a client that sources 
say represents more than 10% 

of Its revenue and upwards of 

,4milliontickets annually. 
Live Nation has been setting 

itself up to handle ticketing 
through acquisition and ramp- 
ing up llvenation.com. While 
millions of dollars in service 
charges and rebates are at 

sake, more likely driving Live 

Nation's decision isshevalue of 

ticket -buyer intelligence and 
data, and the inherent value in 

marketing and sponsorship 
they hold. Meanwhile, Ticket - 
mastercominuestoexpand into 

international markets rnclud- 
ingChinalandincrease its iever- 

ageasamultifaceted marketing partner 
as well as a ticketing service provider. 

ßF EMI Sold 
When newsbmkeinAugustMatequiy 
Investors Tone Firma purchased EMI, it 

ended years of speculation that the 
major would merge with WMG. It also 
raised a million questions about the 
methods that would be used by bot- 
tom-Line-focused outsiders to secure 
anticipatedtop-Linerevenuegrowthof 
zoo % -400 %. Current media speculation 
focuses on Increased exploitation of 
the publishing catalog, slashed back- 
end costs and possible outsourcing of 

distribution. In other words. it promises 
to be a root worth watching. 

DRM Dumped 
Realizing that theirinsistenceondig- 

ital rights management handed App le 

the keys to an online revenue king - 
dom they should have controlled 
themselves, major Labels are rethink- 
ing their approach. This year EMI 

dropped DRM from its entire catalog 
and LNG testing its removal from a 
majority of new front -line titles. Al- 

most every new music service emerg- 
ingtocompete with iTunes, most no- 
tably Amazon's, are now insisting on 

selling digitaloracks DR M-t ret 55 en- 
sure their products will be compatible 
with the iPod. Look for the emergence 

of a more flexible watermarking and 
fingerprinting system to empower 
social networks and widgets to traf- 
fic In tunes. 

H ah's Hot, 
Hot I ickets 
This fall's Hannah Montana tour be- 
came the unlikely catalyst for wide- 
spread scrutiny of the secondary 
market, as unsuspecting parents re- 
ceived a rude introduction to today's 
concert business. Tu ms out mom and 
dad don't like it when tickets that 
dot exist or shows that aren't even 
on sale yet are being offered at sec- 
ondary sites like StubHub oreBay.' 
Upset tweens and legal eagles 
notwithstanding, It will be 
artists, tired of watching profits 
go to industry parasites, that will 

ultimately bring about a revamp- 
ing of the secondary ticket market. 
Mom and dad need still beware: The 
end result may be higher ticket prices 
as the primary market moves its pre- 
mium pricing more in line with what 
the secondary market has shown 
consumers will pay. 

Rd' / ai lálly 
Fie-racFinAuit 
Suing music fans may not go down 
as the strongest PR move of all 
time, but there's no debating this: 
Labels hit their mark in the first 
peer -to -peer (P2P) file-sharing suit 
to reach trial. Twelve Minnesota ju- 

ingwarded labels $zzo,000,find- 
Jammie Thomas liable for in- 

fringing ay recordings she made 
available via Kaza a -a sample of 
the 1,7oz files Mat the labels' Inves- 
tigators detected in her "shared' 
folder and chose to use as evi- 
dence. Afterward, some people 
called it a sad day as one of the 
Industry's "best customers" was 
found liable; Thomas claimed she 
buys more than $zoo in CDs every 
year. Others questioned how steal- 
ing so many tracks could make her 

a "best customer." Did she attend 
1,7oz concerts? 

gg 
K nue ins 

Sh óadówn 
Amidst rap sales declines that out- 
paced even the overall industry's 
'o? downturn, Kanye West's 952.00o 

first -week sales for "Grad- 
nation Day "provetl that r 
when the right artist 
puts out the right album 
at the right time, fans 

still respond. As for the 
much-ballyhooed street -date 

battle with 5o Cent? Not only did 
West dwarf the first -week total of 
691,000 for 'Curtis," but as of this 
issue, leads the sales tally by more 
than half a million -and is still sell- 
ing 25,00o copies per week, accord- 
ing to Nielsen Soundscan. 

Connect 
iPhone 

Also knownas the "Jesus phone," the 
iPhone's marriage of iPod and wire- 
less phone did more than just let 

ers play iTunes files between calls 
(see Digital. page al. 
Apple forced the in- 

sular mobile indus- 
try to open up its 
tightly controlled 
wireless networks to 
outside applications 
and devices in a fash- 
ionthat more resem 
Isles the desktop Inter et experience 
For media companie , this mean 
more innovation to make mobil 

-which is all 
they've eves wanted 

ao0n 
wS°aL O':^ 
T:'' , 

Hit 
_Publishers 
a y 

Publishers have generally worked in 

the shadow of labels when it comes 
to pursuing unlawful P2P services. 
Although publishers were part of 
the case against Grokster that 
reached the Supreme Court in zoos, 
indie publishers really hit pay dirt 
for the first time this year when ter - 
telsma nn settled with Harry For 
Agency affiliates over the media 
giant's investment in original Pap 
service Napster. Since every major 
publisher except Sony /ATV Music 

previously settled their claims, 
there was more of the $,3o million 
settlement to share among the 
class' members. 

Areal competitor finally emerges to challenge the market -share dominance' s 

NEWS 
Tunes digital music store or iPOd player. Ringles-a combo ringtone /single sold in record 
stores -finally see a release date. Warner Music Group merges with EMI. Impala is 

successful initschallenge to the Sony -BMG merger. Universal Music Group -fed up with 
(THAT DIDN'T iTunes' fixed pricing and lack of''mteroperability -pulls its music from the digital s tore. 

HAPPEN) 
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Bank 
Notes 

Digital Music Investments Flowed In The 
Social Networking Realm By Antony Bruno 

Want to lCïlOW where the buzz is in the digital music space? 
Just follow the money. 

Although venture capitalists and other investors may not be 
throwing around the kind of cash that we saw during the Inter- 
net bubble heyday, funding activity is back in a big way. But as 

this year shows, the bets are getting tighter and smarter as in- 
vestors seek out maximum return on minimum risk. 

Overall, relatively little moneywas invested in musiospecific 
technology plays. The music industry, and the disruptive digi- 
tal space in particular, u just not an attractive target these days 
for several re 

"People are not that interested from a VC perspective in music 
investments in general," says David Goldberg, former GM of 
Yahoo Music and currently an entrepreneur- imresidence at 
Benchmark Capital (see 6 Questions, rho page). "There are a 

lot of companies being created, but that's not necessarily a good 
recipe for VC investment. Rather than an interesting product, 
you want to see something that's going to be a full.on business. 
1 don't think you'll see VC stepping out in a big way and do sig- 
nificant funding rounds until things have a bit more traction." 

But there are a host of technology plays receiving significant 
funding that have a music industry impact. Social networking 
services, widgets, mobile efforts and the like are all tools the 
music is looking to use. 

Tracking the funding activity in the broader technology indus 
try is like counting stars, but applying a digital music filter to it 
reveals some dea r W ends that tell an interesting story for the yeai. 
Following are the major categories at play and how they fared. 

SOCIAL NETWORKING /WIDGETS 
Social networking services and companies making applications 
(called widgets) for them were the dear winners this year by al- 
most any measure you want to apply -investment dollars, press 

22 I BILLBOARD DECEMBER 22, 2002 

hype /buzz and traffic. 
The reason is Web 2.0. The ability of these 

networks to virally connect millions oflike- 
rInded individuals have virtually everyone 

rethinking how content, advertising and con' 
munication will take place online. 

The potential for these networks was pen 
hops best illustrated by iLike, a small music 
application that lets users share lists of fa- 

vorite artists and highlight what concerts 
they're going to attend. After amassing about 
3 million users 

on 
its own in eight months, 

'td bl d is ba ' tine ks aft la ch 

ing a version of the service on Facebook. 

Now, VC sources say they are inundated 
with pitches from every Tom, Dick and Harry 
with a line of code and a widget. And the 
money is flowing, to the providers of the so- ii 

I tw k d h ppl' ' he gd - 

vcloped for them: 
_e st fm: Bought for $280 million (music-fo- 
cused social network(. Acquirer: CBS 
Facebook: $240 million (social networking 
service). Investor: Microsoft 
Ming, $40million(white- label social network 
service). Investor: Allen & Co. 

Clearspring: $15.5 million (widget syndics' 
Non service(. Investors: Steve Case, Ted Leon- 

sis and other unidentified parties 
Doppleganger: $10 million (teen -focused Mr. 

tual world). Investor: ComVentures 
Notable mentions: Buzznet (social network, 
$6 million), Qloud (Facebook music app, $3 
million), uPlayMe (music -based social net- 

work, undisclosed), Gydget (music promo- 
tion widget, undisclosed). Nabbr (music 
widget, undisclosed), RmkYou (music widg- 
ets, undisclosed), MixerCast (music creation 
widgets, $2.6 million) 

MUSIC- SPECIFIC SERVICES 
Licensing concerns are the primary culprit behind the slight 
m oney flow to music- specific services these days. 

On one hand, there are simple cost concerns. The licensing 
fees that digital music services have to pay labels for their content 
is a major capital expenditure thatmany VCs lookupon as unto' 

againconsidering the price pressure involved with competing 
st free peerro-peer(P2P) pirate sites.VCs and other investors 

are looking for licensing rates to drop, or at least become more 
flexible, before dedicating too much more money to the space. 

On the other hand, the legal status of much digital musicac- 
tiviry remains unclear. VCs are still stinging from the lawsuit 
against Hummer Winblad Ventures for backing Napster in the 
early days. As long as investors have to weigh any risk of a po- 
tential lawsuit, the wallet can be a bit tight. One firm bucking 
Mat trend is Sequoia, which has invested in legal dartboard 
YouTtrbe as well as Imeem, which earlier this year faced a rash 
of lawsuits before some last- minute settlement deals. 

That said, there is money to be made. The big winners here: 
Slacker: $33.5 million (ad- supported /subscription personalized 
Internet radio). Investors: Centennial Ventures, Rho Ventees 
MyStrands: $25 million (music recommendation service). In- 
vestors. Dabaque, Sequel 
Pandora: $ 20 million (customized Internet radio and music rec- 

Rucmendauon service). Investor: Crosslink Capital 
kus Networks: $10 million lad -supported subscription serv- 

ice for university networks). Investors: Anschutz investment, 
Columbia Capital 
Intent MediaWorks: $10 million (legal P2P music distribution). 
Investor. Bertelsmann Digital Media Investments 
Notable mentions: The Filter (music recommendation site, $5 
million). Lala (CD trading. Internet radio and online sales 
widgets, $3.7 million), AimeStreet (variable pricing service, 
undisdosedinvestment from Amazon), Project Playlist(music 

Money 
Talks 
/6 QUESTIONS/ Digital Music Guru And 
Investor David Goldberg On The Year That Was 

"Entrepreneur in residence ut early'stago invest 
meta firm Benchmark Capital, David Goldberg is a digital music 
pioneer. The former Capitol Records exec co-founded Internet 
streaming music ce Launch Media and served as its CEO 

ntil Yahoo acquired the company in August 2001. 
Ile stayed on as GM of the Yahoo 

Music division, guiding the com- 
pany though the launch of subscrip- 
tion service Yahoo Music Unlimited. 
Th is spring, Goldberg left for Bench. 
nark to evaluate consumer media 
rives ents; notably, he was in- 

v Dived with the funding of Facebook 
music widget Qloud. 

This year saw a surge in the num- 
ber of digital music startups entering the field, with a somewhat 
measured response by the venture capital community. Goldberg 
took a few minutes to reflect with Billboard. 

With ail the startups that entered the digital music space 
this year. what do you look for? 
A lot of it is about the people, the management team. You're see- 

Mg people with a lot of experience starting these things. 

This year you invested in Qloud, which is led by an interest- 
ing mix of former AOL and maJor -label executives. Which back- 
ground is more important to you -record label or technology? 
Both. If it's purely label people, it's tough because they don't have 
the user experience you want. But people with a pure tech back. 
ground generally get themselves in a lot of trouble because they 
dent underst and how the licensing works, or they're just naive. 

This year Warner Music Group helped to fund uPlayMe and 
Universal. Music Group invested in Amp'd. What do you think about 
labels getting into the investment game? 
Is making a $5 million investment in something that turns into 
050 million going to save their business? No. They're not going 
to get in on the hest deals, because those will attract the big VC 
and they won't need the labels. But if its to learn and work with 
some really smart people as they rethink their business, I think it 
is a really smart strategy. 

"The last of the original Napster lawsuits settled this year. 
Does copyright uncertainty discourage you from investments? 
There's a real question about these things that are probably ille- 
gal but get lot of traffic. and then get label deals. Imeem was one 
of them. It follows the YouTube model where it's like. "Oh. well 
just figure it out later." Asa startup, you can take those risks, set- 
tle and get licenses. Now it's a question of whether they can build 
a business based on the license deals they have to make. 

But can you take that risk? 
The Napster lawsuit was not a good experience if you were ven- 
ture capitalist. We have hundreds ofcompanies a year presenting 
o us, but you have to ask if you really want to take that risk. 

What are the digital music business strategies you're avoiding? 
A la carte digital download services. I'm still a bit skeptical that 
that's a viable business. Mobile music as a whole has been a com- 
plete bust. Anybody in that space is not doing particularly well .. 
land] helping unsigned artists sell their music is not a particularly 
good business. -AB 

ILLUSTRATION BY ELLEN WEINSTEIN 
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CONGRATULATIONS ON AN INCREDIBLE TOUR AND AN INCREDIBLE ACHIEVEMENT - JOE COCKER OBE. 

THANE YOU ROGER, RAY, LISA, IRENE, CLAY, WOLFIE, THE BAND, CREW AND ALL THE PROMOTERS FOR YOUR HELP OVER THE LAST TWELVE MONTHS. 

BARRIE, JENNY, DORIS AND ALL YOUR FRIENDS AT 

International Agency and Concert Presentations 
Ri1:120 Unit 6, Utopia Village, 7 Chalcot Road, London, NW1 8LH Tel + 44 (0)207 586 3831 email into@marshall-arts.co.uk www.marshall-arts.co.uk 



Your success, your talent, and your creativity 

01 HOT 100 & 01 POP 100 
HOT RUB HIP-HOP 

01 HOT 100 PRODUCER 
01 POP 100 PRODUCER 

HOT 100 
POP 100 

HOT R&B HIP-HOP 

HOT 100 
POP 
HOT 1100; 

POP 100 

STARGA 
IKKEL STORLEEfltRIRXN 
TOR ERIK BEAM 

01 HOT COUNTRY 

trOn S 
SEAN HURLEY 
(VERTICAL HORIZONI 

HOT RUB HIP-HOP HOT RUB HIP-H 
Sob_ 

BRAD PAISLEY 
FHER OLVERA 

(MARIA) 

HOT COUNTRY HOT LATIN 

ANTHONY 
"ROMEO" SANTOS 

HOT LATIN 

AP Pictured are ASCAPpAers on Billboard's Year-End Songwriter ch , must be in Top 10 Hot 100, Top 10 Pop 100, Top 10 Hot ROB Hip-H... 10 Hot Country, Top 5 Hot Latin or Al position Mien or Hot Chnstian AC ngwriter charts. Includes Al position on ucer Charts if member also meets songwriter criteria. Song charts based,* d compiled from Billboard's 2007 Year-End charts 



ASCAP Members! 
have made ASCAP's repertory #1 worldwide. 

HOT 100 
POP 100 

HOT 100 
POP 100 

41 HOT CHRISTIAN AC HOT LATIN 
#1 HOT LATIN PRODUCER 

HOT COUNTRY 

ASCAP Dominates 
Year -End Song Charts! 

9 of 10 Hot 100 Songs 

9 of 10 Hot 100 Airplay 

9 of 10 Pop 100 Songs 

9 of 10 Pop 100 Airplay 

9 of 10 Hot R &B Hip -Hop Songs 

9 of 10 Hot R &B Hip -Hop Airplay 

9 of 10 Hot Adult R &B Songs 

9 of 10 Hot Latin Songs 

9 of 10 Hot Latin Pop Songs 

9 of 10 Hot Tropical Songs 

9 of 10 Hot Latin Rhythm Songs 

9 of 10 Hot Digital Songs 

9 of 10 Hot Christian Songs 

9 of 10 Hot Christian AC Songs 

8 of 10 Top Soundtrack Singles 

8 of 10 Hot Country Songs 

8 of 10 Hot Mainstream Rock Songs 

8 of 10 Hot Rhythmic Songs 

8 of 10 Hot Digital Tracks 

7 of 10 Hot Rap Songs 

7 of 10 Hot Ringtones 

6 of 10 Hot AC Songs 

AAP www.ascap.com 
MARILYN BERGMAN I PRESIDENT & CHAIRMAN OF THE BOARD 
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arch engine, $3 million), Control Room (streams live events 

online, undisclosed) 

BACK -END TECHNOLOGIES /SERVICES 
Conventional wisdom is that the real money in the gold rush 
w snn made by gold miners, but by companies selling the min- 
ers picks and axes Below are the best of the pick- and -axe com- 
panies of 2007. 

Not the sexy, consumer-facing companies like the prior two 
categories, these behind-the.scenes companies behind-the-. en provide thecrit- 
kal technology and business services required to make the 

whole digital music space work in the first place. 

They represent safe bets once a marquee customer comes 
onboard. and in many cases the customers end up taking on 

the role of investor because its cheaper than developing pro- 

prietary technology. 
The Orchard: Merges with Digital Music Group (value 
undisclosed) 
Pump Audio: Sold for S42 million (online music licensing). Ac- 

quirer: Getty Images 
Tagwortd: $40 million (social network-turned-back-end tech 
for MTV's Flux), Investor: Viacom 

. - - 
_ in Bankruptcies And 

Closings To Layoffs, It Wasn't A Great Year For Everyone 

AMP'D The upstart mobile operator took a very content -heavy 
approach to competing with the major operators. It counted 
Universal Music Group and MTV as two majorinvestors contribut- 
ing to more than $360 million raised. But deadbeat customers 

(almost ball never paid their bills) and subsidised services led [pits 
bankruptcy this summer. 

BOLT.COMThe reborn teen-focused socialnetwork had somein- 
sampling and sharing features -too bad it didn't 

bother paying the labels for it. UMG filed suit, and the Inability to 

reach a settlement deal was cited as a reason why a $50 million 
acquisition offerby competitor GoFish fell through. The company 

has since gone bankrupt and ceased all operations. 

$NOCAP Founded 
by original Napster 
brainchild Shawn Fan 

ring. Nnooapamangro 

m aoo2 with grand plans of monetizing the peer -to -peer music 

space via content identification and filtering services. It won back - 

ing from Ron Conway. Morgenthaler Ventures and WaldenVC, and 

in that time securedpartnershipdealswithall the major Labels, in- 

dependents and several music services like mmeen. PumpAudio 

and MySpace. However, its MyStores digital music saleswidget for 

Myspace failed t0 make an impact. The company this fall laid off 

60% of its work for ce and is seeking a buyer. -Antony Bruno 

i 
SHAWN FANNING'S 
Red Sox had a better 
year than his company. 

Zing: $123 million, then sold for an undisclosed sum (software 
for sharing music via Wi -Fi). Investors: RedPoint Ventures, 
IDG Ventures. Acquirer Dell 
Royalty Share: $10 million (digital collections firm). Investors: 
Bertelsmann Digital Media Investments, Trident Capital 
Notable mentions: S.onicBids (online gig finder. $4.5 million 
from Edison Venture Fund) 

MOBILE 
The mobile technology, world can be so confusing that there are 

a umber of VC firms that specialize in iust that. As an invest. 

ment category, mobile sees robust activity year after year. But 

ewedthroughamusic lens, few music- specificmobile ventures 

get much play due to how risky they can be. 

The economics of mobile music services are even thinner than 

in the broader digital space. Carriers demand a pretty big cut of 
as do record labels, which leaves very lime left for the 

mobile application provider in the middle. 
Thetougher it gets, the more M &A activity we can expect. and 

that's been a major theme this year, 

InfoSpace: Bought for $135 million (mobile content applications 
and ringtones). Acquirer Motiicity 
Twango: Sold for $100 million (mobile social networking). 
Acquirer, Nokia 
Musiwave: Acquired for $50 million (mobile music technology 
provider). Acquirer, Microsoft 
Action Engine: $20 million (mobile phone software). Investor: 
Baker Capital 

Catalyst Mobi le: 810million (mobile musicdistribution technol- 
ogy). Investors: Sofinnova Ventures, DCM 

Notable mentions: Melodeo (streaming mobile music, 57.6 mil- 
lion), SayNow (text and voice messaging fan clubs, $7.5 mil- 
lion), Groove Mobile ( backend 
ethnology for mobile m sic biz 

ñ 

39 /ra t snow 

.servmes,$6 million) inboarAblz/ digital. 

We couldn't have said it any better... 

"Play MPE is great!" 
Tom Calococci, OM (WPOW) 

"keeps me on top of 
new releases" 

Al Levine, APD (WBLI) 

"quality at my fingertips" 
Kenneth King, PD (WRQX) 

"best and easiest 
system out there" 

Mike Mullaney, APD (W$MX? 

"I log in daily...lt's easy" 
Bo Matthews, PD (WMMS / WAKS) 

Secure Media Delivery System 

"I love the Play MPE system" 
Tim Richards, Regional VP of Programming 

(Clear Channel Radio) 

"one -sto: 
Cat Collins, PD (KOKS) 

"1 use it everyday" 
Pete Schiecke, Sr. Programming Manager 

(AOL Radio) 

"downloading is fast" 
Jim Bonner, Senior Director, Programming 

Operations (XM Radio) 

The digital delivery service that radio is using. 
Contact your label representatives and request that music be delivered to you via Play MPE. 

an Play. 
www.PlayMPE.com 
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Even Beyond The iPhone, The 
Year's Biggest Developments 
Were Devices By Antony Bruno Mobile 
Milestones 
The 2007 mobile moair mar- 
ket could be summed up in one 
phraser "Ifs the device, stupid." 

And though no mobile music 
service or associated innovation 
gained even a fraction of the atten- 
tion that Apple did by unveiling the 
iPhone, that story certainly helped 
shine a spotlight on other mobile 
music developments, if only by 

means of comparison. And believe 
it or not, other mobile music mile- 
stones were met throughout the year 

AT &T finally joined competitors 
Sprint and Verizon Wireless by 
launching its own full -song music 
download services. Its strategy is one 
of partnership, rapping eMusic and 
senate, to create mobile versions of 
their digital music services so users 

can buy individual tracks or track 
bundles directly from their phones. 
The operator also became the exclu, 
sine U.S. provider of the iPhone, 
which sold more than 1 million units 
in less than three months. 

Rhapsody got into the mobile 
game as well. Allee absorbing MTV's 
Urge, the company struck a deal with 
Verizon Wireless that made Rhap- 

sody the exclusive platform to deliver 
tracks purchased from the VCast 
Music service, Through time, Rhap- 

sody and Napster hope to apply a 

wireless all-you-can.eat subscription 
model to their plans. 

This year also saw a resumed 
push on ringtones, with operators 
spending big bucks on exclusive 
deals with big- name acts in hopes 
of goosing a stalling market. Ver- 

on lead the way. landing such 
big -ticket nemeses AC/ DC, Bob 
Marley and Led Zeppelin. AT &T 
landed a few punches as well, 
ending the year with exclusives 
from Dave Matthews Band and 
Matchbox Twenty. 

But from its initial flashy unveil. 
ing to the lines of people camping 
out fora device that didn't even sell 

out, to the inevitable backlash when 
Apple cut the price by $200 just 70 

days after it went on sale for $600, 1. (above) 

the iPhone dominated every mobile 2. Samsung 5GH A7o7 

sic discussion. And it will con- 3. Motorola RAZR V3M Sliver 

tine to do so for months to come. 4. Apple (Phone, 8 GB 

Meanwhile. other handset man- 5. Motorola KRZR KIM 

ufacturers are now pulling viii 
the stops: 

Top-Selling 

Mobile Phones 

Nokia N95 The N95. Nokia's flagship smart phone, supports MP3. WMA, RealAUdio 
and several other digital music formats, and also contains an FM radio tuner. Its Bluetaoth fea- 
ture enables audio to stream to other speakers, it can access the Intemet through built-in Wi -Fi, 
and European models feature Nokia's new Ovi digital entertainment service and music store, and 
an 8 GB internalflash storage capacity. No U.S. carriers sell the device yet, but U.S. fans can get 
an unlocked version directly from Nokia. 

HTCTouc fAfugscreen ,touch- navigationwirelessphone that runs Windows Mobile version 

6. the Touch features HTC's TouchFLO interface. Sprint offers the product exclusively in the United 
States. The Touch features direct access to the Sprint Music Store, as well as video services, Outlook e- 
malland streaming radio stations.A mioroSD card slot offers up toy GB of removable memory. 

LGVoyager Known in Europe as the Prado phone due to a branding relationship there, 
the new Voyager from LG one -ups the competition by featuring two screens -a 2.8 -inch touch -screen 
display on the face and a smaller screen when flipped open above e Qwerty keyboard. It plays MP3, 

WHO, AAC and all other digital music formats. A microSD card slot supports up ta 8 GB of memory. 
It's available exclusively via Verizon and supports Blithe operator's VCest multimedia services. 

Samsung F700 The Ultra Smart-branded multimedia phone features a touch-screen in- 
terface and a full Qwerty slide-out keyboard. It uses a drag- and-drop navigation feature that makes it 
easier to search for specific content. like music. It lacks any significant onboard memory, but has a mi- 
cwsD memory slot forupta4GB. Rumored to becoming toVedzon this Christmas underthe nameUgho. 

Sony Ericsson W960 s000 Ericsson W96o W96° The Wgois the Walkman ver- 
Mon of a touch -screen phone but with a normal. dialing keypad. The 8 GB device has a a.8 -inch dis- 
play, 3,2 megapixel camera and WI -FI for Web browsing. It supports MP3 and MC. An optional 
charger desk stand includes speakers. Not yet available in the United States. - 

New Services Reach ForA Slice Of The Digital Pie 

Aker aoo6 -a year when virtually no one managed to launch a digital music service 

in competition with Apple's dominant iTunes- zoo7was a refreshing change of pace. 

Several fresh faces emerged onto the digitalmusic scene this year, buoyedin part 

by record companies' newfound willingness to experiment with different business 

models, but also by the departure of several high -profile competitors. 

By far the most visible service to throw in the towel this year was MTV's Urge: 

entity called Rhapsody AmericajoinsRhapsodÿ s technology with MTV's 

editorial and music cal-aria, staff. 
Sony began the slow dimming of the swhch on the struggling Connect music serv- 

Ice.The company in August announced gradual shutdown that will begin in March, 

laying off about ao employees and reallocating the remainder to another division. 

Zune, t hough, is hanging in there.This year. the Microsoft service was upgraded 

with a decidedly social networking -oriented strategy. The Zane Social initiative in- 

corporates user profiles (called Zune Cards) that members can use to list their fa- 
vorleeartists. post widgets onto other social networking services and let others sam- 

ple music in full-song fashion. 

Meanwhile, a host of such companies as Snocap and Lela toed a more "distrib- 
uted commerce" approach -where digital vending machines called "widgets" let 

artists offer downloads from their own social networkprofiles, as well as from their 

fans' profiles, rather than forcing consumers to visit digital. megas [ores likeievnes. 
And the year ended with Radiohead's monumental decision to sell its new album 

directly from its Web site and let fans set the price. 

But neither the stumbles of MTV and Sony nor theexperimentelmethods of Radio - 

head and others have kept the following services from enter 
ing the market with their own business models. 

AMAZON 
After years of "will -they- or-won 't-they" 
teasing, Amazon finally unveiled its 
much -anticipated d igRal music service - 
which, as promised, features 'Pod- 
friendly, digital rights management -free 
MP3s from EMI Music, Universal Music 
Group and a handfulof Independent la- 

bets. in addition to unprotected music. it 

promotes a variable pricing model that 

sells albums for between $5 and $9. In 

the short time it's been active, the serv- 

ice is already considered the third - 
largest digital retail outlet on the Web, 

afteriTUnee and eMusic-and that's 
without content from Sony BMG and 

Warner Music Group (WMG). 

SPIRALFROG 
The poster child forthe much- discussed 

"ad- supported" business modelSpiral- 
frog finally went live after a lengthy 
delay that saw its originalCEO leave the 

company and millions in music licensing 

fees wasted while the service hovered In 

Limbo. But launch itdid.ta a great degree 

of press and mixed critical reaction. It 

works much like any other music sub- 

scription service. complete with (Pod -ex- 

eluding DRM technology. only it requires 

that users view ads at Least once per 

month rather than ask them to pay a 

innthly fee. All major labels and many 

dependents are onboard. 

DIGITAL 

SLACKER 
Belying its name. 

Slacker actually 
worked overtime 
this year with two 
service launches. 

The first, in the 

spring, marked the 

start of its f ree, ad-supported customiz- 
a ble online radio service. It then followed 

up in November with phase two: trans- 
ferring that service to a portable device 

that uses Wi -Fi to update channels, and 

subscription service tier that offers 
users more functionality fora monthly 
fee. Now that all the pieces are in place, 

look for Slackerto pick up the slack dur- 

ing the holidays and Into next year. 

IMEEM 
The digital music business model these 

days is much like a game of chicken. Start 

with a service that Lets users stream free 

music, then hope to gain as many users 

as possible so that when the labels 

threaten to sue. you can turn it around 

into Licensing deallnstead.Thet's what 
Imeem did. After WMG Initiated legatee- 

don against the playlist streamingserv- 

ce, Imeem implemented filtering tech- 
nology and an advertising system from 
Snocap to cut WMG in every time a user 
played one of Assongs. It now counts all 
four major labels as partners. -AE 

Apple urweilsìPhone to strong sales. Urge shutters service, 

merges withRhapsody. ATBT launches mobile musicservices 

with eMusic, Napster. EMI, UMG dump digital. rights 

management. Amazonlaunches long- awaited digitalmusic 
service, DRM -free. 
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THANK YOU 

GARTH! 

"This building's got it all, the size is perfect the acoustics are perjcct. mid the jcjdc e h 

run it are top notch...this buildiug is a dream." ^ Garth Broods 

For Sprint Center booking information in Kansas City, 

call Brenda Tinnen at 816.949.7110. 
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'GoAar Hero III' is poised to 
be the year's biggest - 
sellin usi09ame. 

`_/ANTED!! 
CDs DVDs VINYL 

POSTERS MEMORABILIA 
CONCERT SWAG AWARDS 

TOP PRICES MDI! 
Rockaway Records has been buying and selling vinyl,. CDs, 

and collectibles since 1979. We consistently pay much more 
than our competitors for high quality collections. 

Think you'll do better on MATT 
Quality collectibles often sell for much less on EBAY than 

they are really worth. Save the time and hassle, sell us your 
whole collection for CASH or consign your high -end items 

with us. We usually sell high -end items for as much or more 
than the major auction houses and in a more timely manner. 

Call Wayne Johnson - Owner /Buyer 
(323) 664 -3525 wj @rockaway.com 

WE TRAVEL 
WORLDWIDE 

FOR VALUABLE 
COLLECTIONS! 

Rockaway Records 
2395 Glendale Blvd. 
Los Angeles., CA. 90039 
Retail Store: (323) 664 -3232 

www.rockaway.com 

Games Get 
Music Thies For Regular Folks Casual Boost The Videogame Biz 
By Antony Bruno 

By all accounts, 2007 was a great year for the v ideoga me industry. driven largely by the ris- 
ing popularity of music -driven titles. 

Total videogame sales (hardware and software) through October was $10.5 billion, compared 

with $7 billion for the same period last year. according to data from NPD Group. 
Much of the growth. of course, can be attributed to a more stable market for the new -generation 

game consoles: Xboe 360. PlayStation 3 and Wii. But another factor is the "casual gam seg- 

ment that significantly includes music -based titles. The rise of casual games -those that virtu- 
ally anyone can pickup and play without training -fueled the surprising emergence of the Wii 

as the dominant game platform: It outsold the Xbox 360 and the P53. 

And with big hardcore gamer titles being pushed back until next year or running into ratings 
d' p t nit games set to make a real difference for this holiday season and beyond. 

A breakdown of the year's biggest music -based games: 

'Guitar Hero III: 
Legends of Rock' 

ocrnNEinEVeasorn 

Act vision's first shot at a new "Guitar Hero" title 
with new developer Neversoft at the helm (MTV 

bought original developer Harmonix), "Guitar Hero 

it is poised to be the best -selling music game of 

the year. ltsold 1.A million units in the first six days 

after its Oct. aB release, and analysts expect strong 

sales through the holidays. Along with the more 

than bo songs that ship with the game. Activision 
added the ability to buy and download more songs 

online for sao Microsoft Points (about $51. 

'Guitar Hero II' 

actvise(ACnvISIONME55cTANCI 

a 
sion created this version of "Guitar 

Hero" f orthe Oboe 36o shortly after acquiring pub - 

lisherRed Octane. The game has sold more than 2.8 

million copies for the year, with only -Madden NFL 

on" and -Halo 3" selling more. 

The game also introduced the concept ofdown- 
loading new tracks, allowing gamers to buy three - 

pack songs from the previous "Guitar Hero" titles. 

Moreton 655,000 packs, ore mitear individuelsongs, 

have been purchased.according to Activisìon. 

One downer: In November, the Romantics filed 
suit against everyone associated with the "Guitar 

Hero" franchise for using, for one sang, a cover 
band alleged to sound too much like them. 

'Rock Band' 

"Rock Band" ups the ante from "Guitar Hero" by len- 

tieg garners play mere thaniust the gu'ear track, but 

also bass. drums and vocals. Of course, each re- 

quires a different controller. which bumps the price 
up to Sop, compared with $7o for "Guitar Hero." 

The gore debuted Nov. ce and has shipped 
more than 1.3 million copies. It ships with 58 
tracks, and gamers can download new songs 

weekly, for $5.5e a three -pack or $a per sang. at 

the game's online store. 

"Rock nand" hada slight stumble early on whenits 

guitar controller 
proved abkbuggy, 

but MTV/Hermonix 
honored all warranty 

requests. 

'Singstar' 
PS, 15010 COMPUTFa 

The 'SingSter" franchise gets an updated inter- 

face and the ability to buy and download new 

songs with its evolution to the 1,53. The karaoke 

game ships with wired microphones that garners 

e while attempting to sing along to studio tracks 
from major artts. The game also lets players up- 

load videos of themselves to the "SingStar'' online 

community site. where others can view and rate 

Meir performances. 
It includes 36 songs on the disc, but also allows 

garners to purchase up to yo additional titles via 

the SingSt ore, accessible via the online section of 

the game menu. 

The game hits stores Oec.6 in Australia and the 

United Kingdom, but won't make it to the United 
States until early wog. .... 

O BILLBOARD DECEMBER 22, 200e YEAR -ENO DOUBLE ISSUE 



IIILLEIOARti YEAR IN MUSIC 

# 11 HOT 100 SONG "IRREPLACEABLE" 

1 HOT 100 AIRPLAY "IRREPLACEABLE" 

1 GROSSING R &B /HIP HOP TOUR FOR 2007 

# 1 TOP R &B /HIP HOP ARTIST 

# 
1 TOP R &B /HIP HOP ARTIST - FEMALE 

# 1 HOT R &B /HIP HOP SONG ARTIST 
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Picture Perfect 

Film And TV Placements Drive Sales, Break New Acts by Chuck Crisafulli 

Extra -Large 
Sweater 
BIGGEST IMPACT BY AN UNSIGNED a 

Ingrid Michaelsonmisr. 
Plenty of artists received crucial ex- 
posure by licensing material for use 
in film and TV this year, but none 
made as big a jump in profile as In- 
grid Michaelson, a labebless, New 
York -based singer /songwriter. Dis- 
covered on MySpaco by a manage - 
mentcompany, Michaelson soon had 
her work featured on "Grey's Ana- 
tomy" and "One Tree Hill "; most no- 
tably, her tune "The Way I Am" was 
used in a much -seen Old Navy com- 
mercial. Those placements have 
driven the selfreleased "Girls &Boys" 
to No. l on the Heatseekers chart and 
'The Way I Am" to top 25 status at 
Adult Top 40 -and still building. 
"When I'm onstage, I'm connected 
to the people who are listening," 
Michaelson says. "Having music on 
TV is a little more isolated and dis- 
connected. It's been very good to me, 
but you do have to getusedto the fact 
that nobody claps when your sweater 
commercial comes on. 

Oh, Bee -Hive . " " 

UST USE Or xc: "Hairspray" 
John Waters' 1988 film fairy tale of 
a perky, "pleasantly plump" teen 
girl in 1962 Baltimore blossomed 
into a fulbgrown franchise this 
year on the strength of the film 
adaptation of the 2002 Broadway 

musical. "Hairspray" has pulled in 
close to 8120 million in its domes- 
tic run, giving it the third -highest 
gross of all U.S. movie musicals 
(behind only "The Rocky Horror 
Picture Show" and `Dreamgìds "), 
and the film's soundtrack has 
shifted 803,000 copies in the 
United States. according to Nielsen 
SoundScan. In addition to books, 
novelties. a theatrical singalong 
version of the film and single- and 
double'disc DVD releases, fans can 
set their 'do with actual "Hair- 
spray" hairspray from Sebastian 
hair care products. "All we ever 
wanted to do was make John Wa- 
ters happy," show and film com- 
poser Marc Shaiman says. 

Journey To 
The End 

OF $014 INA HIGHLY HEST 

WATCHED 51.1014 "The "The Sopranos" 
finale /Journey's "Don't 
Stop Believing" 
At first it seemed like a cruel prank, 
designed to make 12 million people 
sit up and shout, "What the hell's 
wrong with the cable ?" But in retro- 
spect, there was brilliance m David 
Chase's decision to end his beloved 
mob -life series by ratcheting up an al- 
mostunbearabletensiontothecheery, 
arena-rock sounds of the 1981 Jour. 
ney hit (a placement that made the 
song a No. 1dowidoadatiT es in the 
following weeks). 

Little 
BEST 

"Across 
REINTERPRETATION CATALOG: 

Across theUniverse 
There are enormous and obvious 
danger messing with Beatles 
music, 
dangers 

the Julie Taymondi- 
rected "Across the Universe" pow- 
erfully proved that the Fab Four's 
songs have a life separate from the 
band's mystique. Carp about the 
thin love story if you must, but the 
sight of giant army recruits in un- 
derpants shouldering the Statue 
of Liberty through the Vietnamese 
jungle to the sound of Want You 
(She's So Heavy)" made the music 
thrilling all over again. A largely 

w- to- the'Beatles tweener audi' 
ce helped make the film a top 

10 box -office earner when it went 
into expanded release in October, 
and it earned a Golden Globe nod 
for best musical or comedy earlier 
this month. 

Two For Once 
BEST SINGLE- ACT SOUNDTRACK 

"Once" 
"I decided to go with musicians who 
could half-act, rather than actors who 
couldhalfoing; says John Carney, di- 

rector of sleeper hit film "Once."The 
approach worked like a charm, with 
Carney recruiting his former Frames 
bandmate Glen Hansard and l7 -year- 

old pianist /vocalist Market Irglova to 

star in the film and to craft the affect- 
ing songs that drive the narrative. 
When those songs were release as 
t eHansard /Irglova album "The Swell 

Season," they had no commercial im- 
pact. But, repackaged as music from 
"Once," the album has shifted 192,000 
copies and spent 27 weeks on Bill - 

board's Top Soundtrack Albumstally. 

In The Building 
STRONGEST RETURN TO N0. 1: 

Elvis Presley 
Thirty years after his demise, the King 
once again ruled Forbes' list of top. 
earning dead celebrities, helped in no 

imall 
part by placement of his music 

such films as "Fred Claus," "The 
Game Plan" and The Brave One" and 
such TV shows as "Big Love," "ER" 

and "American Idol." Hehadhis own 
prime- timeABC specialthis year and 
sold out Memphis' FedEx Center to 
make a headlining appearance -via 
filmed concert footage -with survi, 
ing members of his old TCB Band. 

11's Right, 
ñIy Driving 

OST SURPRISING GRANT OF ACCESS: 

Bob Dylan, "I'm Not There" 
t may have been written of f as cranky 
bsurdism when Bob Dylan turned 

up in a Victoria's Secret ad in 2004, 
but this year he offered himself up 
in a big way. allowing his work and 
life story to be channeled through a 

variety of stand -ins in the Todd 
Haynes film "I'm Not There." "It 
started to feel like a daunting respon- 
sibility to present Dylan to the world 
in this form," Haynes says. "But his 
manager said to me, 'Don't worry. 
This isn't Dylan -it's your point of 
view ofDylan.' "This year, Dylan also 
made the jump from ogling lingerie 
models to driving an Escalade in a 

Cadillac commercial. 

Negative Creep 
MOST COxretmOYS RAGMEN, Nirvana 
in "Cold Case" 
Much has been made of the battles 
for the control of Nirvana's legacy 
between Courtney Love and the 
band's surviving members, but 
nothing made the '90s seem so far 
away as this fall's season -opening 
episode of ̀ Cold Case," which used 
eight Nirvana songs as the sound- 
track to a story about a 1994 "thrill 
kill" crime. Even in a year when the 
Buzzcocks were singing for HARP, 
it was a little unusual to hear Kurt 
Cobain s songs harnessed to a net- 
work police procedural. 

Martooney 
Lunch 

SEW MERE PERIOD MUSIC: "Mad Men" 
There continuing trend this 
year in using indie and even um 
signed bands in TV soundtracks to 

give shows a contemporary charge, 
but AMC's surprise hit "Mad Men" 
created a remarkably vivid sound- 
rack using period- appropriate music 

from the post- Eisenhower /pre- 
Beades ea. "We Hied to pull everytivng 
from 1960 00 1961," music supervi- 
sor Alexandra Patsavas says. "But we 

stepped out twice with a Cardigans 
song and a Dylan song." 

Salute To Cox 
BEST CELEBRATION OF NONEXISTENT 

HISTORY: "Walk Hard" 
This Judd Apatow- produced, Jake 
Kasdamdirected and John C. Reilly - 

starring mock biopic churns 50 
years of rock history into some fine, 
raucous laughs, spoofing both rock - 

'roll excess and movie conven- 
tions. But the real kicker is that the 
Columbia soundtrack rocks. Reilly, 
as faux legend Dewey Cox, cred- 
itably belts out a career's worth of 
tunes, including rockabilly and 
disco versions of the Marshall Cren- 
shaw- penned title track. With Jack 
White as Elvis, Jack Black as Paul 
McCartney and a 15 -song sound. 
track out, this is the year to give 
Dewey his due. 

a4n.te,t,mmem 
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crosstown :ongs 
Ios Angeles Nashville London Bockholm 

Season's Greetings to all our friends from 

Crosstown Songs America! 

We would like to congratulate and thank all of 

our writers, producers and collaborators for making 

2007 a fantastic year of songs, with wishes 

for continued success in the New Year! 

Rascal Flatts TAKE ME THERE 

Britney Spears PIECE OF ME 

Celine Dion SHADOW OF LOVE 

Carrie Underwood I KNOW YOU WON'T 

Kylie Minogue SPEAKERPHONE 

Jordin Sparks ONE STEP AT A TIME 

Jennifer Lopez BRAVE 

Santana Feat. Tino Turner THE GAME OF LOVE 

Kenny Chesney SCARE ME 

Kelly Clarkson DON'T WASTE YOUR TIME 

Rascal Flotts ELLSWORTH 

Bomshel THE POWER OF ONE 

Britney Spears FREAKSHOW 

Rascal Flatts BOB THAT HEAD 

Britney Spears RADAR 

Carrie Underwood THE NIGHT BEFORE (LIFE GOES ON) 

Rascal Flatts HE AIN'T THE LEAVING KIND 

Celine Dion A SONG FOR YOU 

Corbin Bleu MARCHIN' 

Elliot Yamin IN LOVE WITH YOU FOREVER 

Eric Church TWO PINK LINES 

Gary Allan LIKE IT'S A BAD THING 

Celine Dion CAN'T FIGHT THE FEELIN' 

Gory Allan WATCHING AIRPLANES 

Hilary Duff PLAY WITH FIRE 

Jordin Sparks SHY BOY 

Celine Dion THE REASON I GO ON 

Jordin Sparks YOUNG AND IN LOVE 

Kelly Clarkson YEAH 

Kylie Minogue ALL I SEE 

Kerli LOVE IS DEAD 

Rascal Flotts STILL FEELS GOOD 

Kevin Michael Feat. Lupe Fiasco 

WE ALL WANT THE SAME THING 

Rascal Flotts I FEEL BAD 

Kevin Michael HOOD BUZZIN' 

w w w . c r o s s t o w n s o n g s . c o m 

Britney Spears TOY SOLDIER 

Celine Dion FADE AWAY 

Kylie Minogue RIPPIN' UP THE DISCO 

Mark Ronson TOXIC 

Rascal Flotts BETTER NOW 

Jordin Sparks SEE MY SIDE 

Rascal Flotts NO REINS 

Kylie Minogue NU -DI.TY 

Rascal Flails TO MAKE HER LOVE ME 

Trace Adkins AMERICAN MAN 

Vanessa Hudgens LET'S DANCE 

Rascal Flatts COOL THING 

Kylie Minogue LIKE A DRUG 

Hilary Duff HAPPY 

Kylie Minogue NO MORE RAIN 

Rascal Hans HOW STRONG ARE YOU NOW 

Kerli WALKING ON AIR 



 

RIHANNA'S 
CoverGirl deal 

propelled sales of 
her hitsingle, 

' 'Umbrella! 

Spry wetsllcks 
fruit sprítzers 

Genre By 
Genre, A Year 

Of Branded 
Breakouts 

By Mikael Wood 

Brand Ambition 
Rihanna + CoverGirl 

bosh Rabinowitz, senior VP /director of music at advertising 
agency Grey Worldwide, is not a fan of the term "sellout." He 
prefers "sell in." 

"There's an environment of paranoia in the record business 
right now," says Rabinowitz, whose ad industry work includes 
the Dr Pepper Be You campaign. 'Artists are starting to realize 
that if they doer sell in"-meaning license their music to adver- 
tisements, TV shows, movies and other outlets beyond the realm 
of radio and the music video networks -"they might be left be. 
hind. It's becoming essential that they participate in these en- 
deavors. Thzl's reality." 

Rabinowitz knows of what he speaks. He is responsible for 
wite of 2007's highest -profile sell -ins: Rihanná s partnership 
h CoverGirl, which saw the Island Def]am (ID]) singer serv- 

ing as the face of the Procter & Gamble cosmetics lines new 
Wetslicks Fruit Spritzer lip gloss. In the campaigns center- 
piece spot, Rihanná s hit "Umbrella" plays as she tells the viewer 
On footage captured during the "Umbrella" video shoot) what 
she s got on under her umbrella. At the end of the commercial, 
Rihanna inserts CoverGirl's 'Easy. breezy, beautiful" tag line 
into the songs lyrics. 

The deal also contained several retail components, including 
placement of Rihanná s "Good Girl Gone Bad" album in the beauty 
departments at Wal-Mart stores. 

In Rabinowitz's view, the Rihanna /CoverGirl tie-in emhod. 
res the ideal branding relationship between product and per- 

BRANDING 

"onality. 
"The spirit of the thing has to make sense," he says. 

There has to be a legitimate connection, and those are rare. 
But when it's real -when those 30 seconds are over and the 
song is still ringing in your head -you feel something from it° 
Rabinowitz says that CoverGìrl's getting in on the ground floor 
of the ascent of "Umbrella" bolstered the cosmetic company's 
trendsetting image. 

From the label's perspective, the CoverGirl endorsement helped 
accomplish one of its principal goals for "Good Girl Gone Bad," 
Rihanná s third album in three years "When you think of [the 
singer's first single] 'Pon De Replay; you think of a bubble gum - 
pop teenage song," ID] strategic marketing VP Jeff Straughn says. 

"Now go to 'Umbrella' with CoverGirl three years later and you're 
thinking of her in the mature young -adult sense. We were able 
to grow her up with the brand. That's a big piece of what we gained 

out of that partnership." 
What ID] didn't necessarily gain was huge album sales. Since 

its release in June, "Good Girl Gone Bad" has sold874,000 copies, 
cording to Nielsen SoundScan. (That's compared with more 

than 1,2 million for Rihanná s 2006 album "A Girl Like Me.") her 
as a digital download, "Umbrella' -which topped The Billboard 
Hot 100 for seven consecutive weeks -has shifted in excess of 
2.19 million copies, more than doubling the album's sales. 

"Wed like to think that [deals like the CoverGirl one] help sup- 
port Rihanna as an artist -that they help or sell full -length al- 

bums as opposed to singles." Straughn says. "Inhindsight,looking 
at the c mpaign's impact on total album sales, it probably wasn't 
as much as we'd hoped. But then again, we're greedy. We always 

have loftier goals. And the cam- 
paign certainly helped mobi- 
lize and monetize our content 
in all its forms. As long as it 
does that, I'm not sure how I 
could be upset"- 

Nine Inch Nails' 'Year Zero" rewrites the interactive marketing playboolc 
Touring sponsorships explode with BlackBeny,Jeep and Hershey. John 

Mellencamp changes course, licenses song to Chevrolet. Brands Like Toyota 
forgo name recognition In music branding deals. Ad agencies ramp up in-house 

artist performances 

John + &elr Born 
And 

This previously unknown Swedish 

Indie rock trio didn't just lend its 

"Young Folks" to the telecom giant 

fora spot advertising AT&T's high- 

speed Internet service and Nap - 
ster- enhanced mobile phones. 

Peter, Bjorn and John also ap- 

peared In the commercial, in the 
formal an animated poster. AT&T's goal was to claim "Young Folks"- 
one of cooj s most familiar tunes, thanks to its catchy whistled hook 

and a series of high -profile Licensing deals that provided exposure be- 

yondrecord- store clerks and college -radio 0.1s-as its own. The track 
has shifted z49wpo digital downloads, according to Nielsen Sound - 

Scan, while is parent album, "Writer's Block," was picked up by the Co- 

lumbia- distributed Almost Gold and has sold r41,000, 

RUNNERS ue John Mayer /BlackBerry, John Meilencamp /Chevrolet 

Faith Hill + J 
Tim and 

Jeep's sponsorship of the zoo ?edition of the married country super- 
stars' top-grossing Soulasoul tour did more than scatter a bit of slg- 
nage around venues. The partnership featured a 'My Favorite Jeep 

Stony' contest, VIP performances forJeep dealers and radio contest 

an appearance by McGraw at Virginia's CampJeep,an auto- 
graphed limted- edition Jeep Wrangler auctioned on behalf of McGraw 

and HIB's Neighbor's Keeper charity and a 1916 Jeep the two singers 
drove on e date in 1996, The objective? Create an intimate relationship 
between the stars and Mevehicle -one thM"makes senseto our con- 

r," Jeep communications directorJey Kuhnie says. For its sun - 

Prs, the artist/brand pairing won the inaugural Concert Marketing 

omotion Award at the Billboard Touring Conference last month. 

RUNNER-UR Brad Paisley /Hershey's 

Juanes + Sprint 
To promote his first album released simultaneously throughout the 
world, the Colombian rocker teamed with the mobile carrier for e 

TV /radio campaign that featured "Me Enamors, " the lead single from 

"La Vida Es... Lin Ratico." Spont and Universal also marketed the 
album on handsets and at points of sale, and produced a series of ex- 

clusive behind -the- scenes videos dubbed "mobisodes." In aoH, Sprint 
plans to extend the partnership with Juanes by launchinga new cam- 
paign centered on his upcoming tour. 
RUNNERS-ue. Wlsin B Yandel/Zune, Gloria Estefan /ATBT, RBO /Verizon 

Feist + Apple 
Apples Pod Nano spot featuring the Cana- 

dian disco -folk chanteuses "1, 2,3, 4" didn't 
Identify the artist or the track by name. But 

viewers intrigued by the song land by the 

charming choreography in Patrick Daughters' 

music video, which Is excerpted) used the 

Intemet to search and discover Feist, driv- 
ing up digital sales of "1,; 3, 4 "as well as its 

parent album, "The Reminder." (Total sales now stand at 389,oto 
copies.) And Apple, as usual, benefited from the association with a 

hipster- approved act. "This is the type of blip you hope for," says 
Cherry Tree president Martin Kierstenbaum, whose Interscope -dis- 
tributedlmpdnt Feist calls home. 

- 
s: Joss Stone /Chanel rxa /ernnelna new: 

Coco Mademoiselle --- b111bwrd,bla%brendlne. 
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albums reached the national charts in each 
country during that time period. 

Then there were information echnology chal- 
lenges. Not every company uses the same roy- 

alty system within a major group, a source says. 
So information from multiple territories had 
to be reconciled. 

"Not only did a number of people in a 

umber of departments have to spend huge 
amounts of time collating this informa- 
on," one source says, "but other people 

could not run reports they needed due to the 
backlogs being created." 

One s estimates the man -hours spentby one 
major equalled six people working an entire month 
on the data plus another month to answer the ques- 
tionnaires. Another source puts expenses that one 
major paid to outside experts, needed to supplement 
its in -house staff, at dose to S1 million. 

In October, the EC approved the merger again. 
But this time, it emphasized the unprecedented 
review pro 

"This investigation represents one ofthe most thor- 
ough analyses of complex information ever under- 
taken by the commission in a merger procedure," 
competition commissioner Neelie Kroes said at the 
time. "It dearly showsthatthe merger wouldnot raise 

c 

ompetition concerns in anyofthe affected markets." 
The EC's statement of reasons for its approval 

is expected to be completed by late December or 
early January, a source says. And predictions are 
that it will be hundreds of pages in length. What 
that document reports on the record industry could 
determine whether there lies an opening for fu- 
ture major mergers 

"The commission got to look not only at what 
the market looked like before the merger, but what 
effect the merger actually did have on the market, 
if any," a source says. "The fact that they put the 
whole industry under a microscope and found that 
there was nothing bad is a good result" 

Impala continues to oppose the merger without 
so me type of remedy, such as a sale of some assets. 

The EC "ignored the independents' evidence 
of anti- competitive behavior across all key mar, 
kets," the group said in October. "Moreover, the 
commission did not consider the non -price ef- 

fects of the merger on consumer choice and di- 

versity, as well as competitive access to retail, radio 
and online 

Regardless of the ultimate outcome of this 
merger, some industry professionals want the 
focus to switch to other matters. 

If the EC, or, to a lesser extent, the [Federal 
Trade Commission] or the [Department of Justice] 
in this country, had even a remote understanding 
of economics, these antitrust witch hunts would 
end," an artists' lawyer wrote in an e-mail to Bill- 

board earlier this year. "There are no monopolies 
in the music business -there never were and there 
never will be. If there were only one major label, 
the barriers to entry are to low, that wouldn't even 
matter. And if consumers can't get music deliv- 
ered at the price they want or in the manner they 
want, what difference does it make? We're not talk - 
ing about water or electricity here." 

Sony -BMG Pairing 
Exacted Major Toll On 

Other Companies M a L i g n e d By Susan Butle 

ByAMerger 
"Be careful what youwieh for. es it ometme" 
This could be the legal lesson of the year after inde- 
pendent music association Impala successfully forced 
the European Commission tore.exanúne the merger 
that created Sony BMG Music Entertainment. The 
reinvestigation not only took a toll on the other ma. 
fors during a time of struggle in the music industry, 
but the depth ofthe investigation and subsequent ap- 
proval might open the door to future major mergers. 

The EC initially approved the merger in 2004. 
After Impala challenged the decision, the European 
Court of First Instance in 2006 annulled it. The court 
strongly criticized the EC for the may it reviewed the 
potential anti -competitive impact of the proposed 
merger and the EC's written statement of reasons 
for approval. While the court annulment was on ap- 
peal, the EC began to again review the merger. In 
addition to examining Sony and Bertelsmann AG 
data, the EC required the other majors to turn over 
information as well. 

Speaking on condition ofanonymity, sources close 
to major-label groups that were not part of the merger 
tell tales of the enormous diversion of financial and 
legal resources to comply with the requests, which 
they were legally required to deliver. 

"This time und, [the EC investigators] were 
going to make sure they were hyper.n go mu s so they 
couldn't he criticized" for the way they rewcwed the 

impact of the merger, a source says. 
The majors had to complete extensive question - 

es. Then they were required to research, gather 
and provide detailed information on pricing and dis- 
counts for every physical album released during a 
Sve.year period, which charted in the top 100 for at 
least one week. in each of15 European Union mem. 
ber states. An average of 11 million sales transactions 
fell within the scope of this request for the majors 
not part of the merger. 

The album data included every published price to 
dealers (called PPD in Europe or wholesale price in 
the United States); the kinds of discounts provided, 
whether they were for returns, file discounts, coop 
advertising or other allowances; and the amount of 
each discount. Then the data was broken down by 
customer in each territory-often on a weekly or daily 
basis, depending on how often the major changed 
in price or discount. 

In addition, the majors were required to pro- 
vide a detailed analysis of online and mobile sales 
for several years, broken down in each of the 15 

territories by repertoire, format, digital partner 
and other factors. 

One problem the companies had in gathering 
this information was that most of them track 
their albums based on sales, not on how they 
chart. So they had to first research which of their 

Jurors award labels$aao.000 in first consumer file -sharing trial. Small 

LEGAL 
webcasters say new royalty rates set by Copyright Royalty Board to stream 
ecordingswliiput them out of business. Viacom sues Boogie's YsuTube far 

infringement. United Kingdom wont extend copyright term for recordings. 
Major labels sue Usenet service for infringement. 
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Legislators Made 
Little Headway With 
Music Issues In '07 
The strong momentum, or legislative 

changes that themusic industry built 

in zros-o6 was essentially stymied 
this year. The reason is simple: The 

Senate and House Judiciary Commit- 

, where most copyright- related 
bills begin, were focusing on patent 
reform and employment terminations 

of U.S. attorneys. 
The honest bib of '00 was one to 

refonnsection o15 -the compulsory 
license to copy and distribute com- 
positions previously recorded and 
released in the United States. Nei- 

ther publishers nor digital media 
companies got any traction for 

change this year. 
Internet webcasters couldn't get 

enough congressional attention to 
change the Copyright Royalty Board 
decision, which earlier this year set 
royalty rates to `perform" 

Inter- 
net 

legislative action changing 
the rates. But the only real impact 
Congress had was some strong -arm- 
ing by Rep. Howard Berman, DCallf. 

His stern warn- 
ings of potential 
changes got 
SoundExchange 
to the bargaining 
table, working 
out deals with 
large teebcast- 

ers, Digital Media 

Assn members 
and some small 

and nonprofit webcasters to help 
them stay afloat. 

Artists and labels began the long 
process toward possible change in 

copyright law for terrestrial radio 
broadcasters. Their movement to 
no longer exempt broadcasters 
from paying royalties to play 
recordings resulted in House and 
Senate committee hearings on the 
issue. The National Assn. of groad- 

nssOera has begun strong lobbying 
efforts. No bill was introduced by 

press time. 

Congressional interest in piracy 
on university computer networks has 
been piqued. but bills did little more 
than requireschosls to provideinfor- 

n on their ano- piracy policies. 
Thee reporting requirements are 
pen of the Higher Education Amend- 
ments ofaeo7IS.t64al. passed inthe 
Senate,and the College Opportunity 
and Affordability Act of no, IN.R. 

41371. introduced in the House. -SP 

GERMAN 
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Sub Pop, Merge Honchos Reflect On A 
Banner 2007 By Cortney Harding 

Such Great Heights 
In an era where online buzz reigns supreme, indie labels can 
be red hot one minute and ice cold the next, But Sub Pop and 
Merge have never seemed to lose their little piece of the under- 
ground rock zeitgeist. In recent years, the labels have maintained 
a foothold in the trendiest of sounds, but they've also surged into 
the mainstream thanks to the Shins and Arcade Fire, respectively. 
And in 2007, both of those acts scored big. 

The Shins' third Sub Pop album, "Wincing the Night Away," 
debuted in January at No. 2 on The Billboard 200 and has sold 
474,000 copies in the United States, according to Nielsen Sound - 

Scan. Meanwhile, Merge had two big hits with Arcade Fire's "Neon 
Bible," which has sold 322,001, and Spoon's "Ga Ga Ga Ca," which 
has moved 178,000. As their banner years draw to a dose, Bill- 
board asked Sub Pop co- founder Jonathan Poneman and Merge 
cofounder Mac McCaughan to reflect on their successes and 
share some helpful bps. 

How did you maximize your major releases In zoo ?? 
Poneman: For us, the most important thing is maximizing our per - 
onalrelationships. We place a high premium on our relationships 

with our artists, and make sure we have great publicists who are 
good at follow- through. Because of this, doors have been opening, 
and were seeing things like the Shins on `Saturday Night Live." 
McCaughan: We had never had to manage a massive launch like we 
did this year. We spent a lot of time trying to prevent things from 
being froncloaded. A band like Arcade Fire is not obsessed with 
selling a rerlainmmuber of-records ; hey didn't make a video. and 

they rebarelyon the radio. Wehad to dealwith controlling the flow 
of information and stopping the leaks ofthe records, and balancing 
the initial excitement with long -term plans. I think we did a good 
job, although it's always a learning process. 

You have incredibly diverse label rosters, with huge bands signed 
alongside small, obscure acts. How do you ensure smaller bands 
don't get ignored or left by the wayside? 
Poneman: We try to maximize our "smaller" bands in but own 
ways. For instance. someone like CSS is huge in the U.K. and in 

France, and they got placed in an iPod commercial. We try to de. 
velop the Long Tail and just make sure we're active participants in 
the indie rock marketplace. A lot of this stuff is very intuitive. 
McCaughan: I'd like to think wé ve been pretty balanced and flexible 
throughout the process. We tryto marketeveryreleasebasedon what 
iris. but we did spend time this year worrying that stuff might get lost 
in the shadows of our two big releases. We released records like Oak- 
ley Hall and Imperial Teen last fall, andwe wanted to make surethose 
records got heard. We never 000o00n a record being huge. and weal- 
ways make sure to have a fallback plan. Spoon and Arcade Fire are outt 
liers; even smaller records that se1120.000 records are big for us. 

Aside from building Me bands on your label, how did you go about 
building your label's "brand'. this year? 
Poneman: When Bruce jPavitt, Sub Pop co- founder] and I started, we 

spentalotoftimelooltingat thegreatlabelsofyore --C pitol, Stre, Rough 

Trade, all of those. We had an intuitive sense of what was appropriate 
andwhatwasn'tforourlabel. Otherlabels havehits and misses, and we 

justwant to make sure that our lots are big enough to support us if some- 
thing doesn't sell as mudo as we were expecting, 
McCaughan: I hire to say wé ve built the Merge brand by benign neglect 
[laughs'. If, a doublettdged sword, because while we'd like people to 

know about the label,we drink the records unpin notare more impor. 
rant. That said, we do want people to know about the label and bust us 
enougbtochnukoutother bands and be willing to experiment We sign 
bands because we likethem, and we hope thatpeople will digoto taste. 

What are your plans for a008? Neither of your labels have a big. 
banner release on your calendar. 
Poneman: Welk we do have Hight ofthe Conehords and Wolf Parade, 
both of which we are expecting to dowel'. We also have a fantastic 

w artist called Daniel Martin Moore, who we're really excited 
shout Our 20th anniversary is April 1, and we're planning a big 
celebration in late July. We also just launched our digital store. 
McCaughan: We have new Radar Brothers, Amencan Music Club 
and Destroyer albums coming out. We're also planning on launch- 
ing our own digital store sometime in the near funtte. .... 

Indies Experienced Accelerated 
Digital Growth In 'o7 

Bigger 
Bytes 

Indies saw a number o fg ms in digial sales during 2007. 
with their share ofthe digital market and online track sales both 
experiencing growth. This trend bodes well for indics, as broader 

umbers show that CD sales are falling precipitously and dig- 
ital sales continue to accelerate. 

Albums disrbuted by indies captured 20.39% of the physi- 
cal sales market and 28.99% of digital album sales for the first 
ll months of 2007, according to Nielsen Soundscan. For the 
some period in 2006, indies had 19.33% of physical sales and 
27.87% of digital sales. Every indie distributor had a greater per- 
centage of digital sales than physical, with one holding more 
than twice the market share in digital sales than it does in brick - 
and- mortar (Alternative Distribution Alliance (ADAI, which has 
3.46 %ofthe physical market and 7.51 %ofthe digital market). 

By comparison, only one major distributor (EMI Music) had 
a greater digital market share, with its slice of digital sales at 

Digital sales helped power' 
massive rust week for the 

latest SHINS album. 

10.08% and its cut of physical sales at 9.30% for 2007. A num- 
ber of majors also saw their share of the digital pie drop, with 
Warner and Sony BMG all reporting lower percentages ofdig- 
ital album sales in 2007 than in 2006. 

The majors could find themselves in trouble if they keep los- 
ing ground in the digital realm. For the first 11 months of 2007, 
CD sales fell 18.8 %, while digital sales rose 56.9 %. 

Indies also gained ground in the fast- growing digital track 

The Shins and Arcade Fire both debut at No. a, with about 3o% of first -week sales digital Despite a 

INDIE consent decree and a voluntary agreement between programmers and the American Assn. of independent 
Music, cam ercial airwaves remeln m stly indie -free. Music loses some labels but continues to grow. 

Unsigned artist Ingrid Michaelsen scores on radio and charts thanks to "Grey's Anatomy" and Old Navy 
placements. Sub Pop launches its own digital store; other labels plan to follow. 
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space. The indie slice of that market rose 
from 1184% in 2006 to 14.92% in 2007, 
and those numbers don't include tracks 
distributed by RED, ADA. Ryko or Caro - 

line, because SoundScan does not break 
them out in stick fashion. 

EMI, Sony BMG and Warner, mean- 
while, all experienced losses in their share 
of digital track downloads. Again, those 
declines could cause problems for majors 
if the trend continues; digital track sales 
rose 46.4% in 2007. 

Indies are on a roll in the digital world, 
and many are seeking new ways to enhance 
their successes. On a number of levels, in- 
dies are betterpositioned to do well in an 
online era. Their audience tends to be 
younger and more tech-savvy, and the sheer 
number of indie labels and their vast back 
catalogs are suited to capture the Long Tail 

market. Indies are now looking beyond the usual iTunes and 
Amazon sales options to try to maximize their profits from the 
growth in digital sales. 

Some indies are harking back to the days ofthe "DIY" ethic 
when it comes to selling their music online. In November, 
Sub Pop Records announced the launch of its own digital 
store. through which it plans to make its entire catalog avail- 
able for sale. Merge Records also plans to launch a similar 
store in 2008. 

In addition, indie record stores have been getting in on the ac- 

tion. New York's Other Music opened its MP3 boutique earlier 
this year, while venerable West 
Coast outlet Amoeba plans to ïG 800ai4i mole¢ !oleos 

launch its version soon. -CH binbbard.biz/mdles. 
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heart lined in flannel (similar to one "easy-to-cleae plan. 
Cobain oiler, wore) with the Nirvana The result: three CDs of about 60 
smiley.face logo on top. Open thebox Shakur titles with contact informa- 

Inlinning Pitches CDs with Cobain's music. The lim- 
ited-edition set of 500 boxes are each WIXEN MUSIC 
numbered as a work of art. PUBLISHING CHECKS 

and music plays, revealing a stack of non for all rights holders. 

Packaging shouldn't appear cheap and STATEMENTS 
inexpensive. Usersneedtobeabletosee One of the easiest ways to increase 
the time, effortand money youput into revenue is to examine royalty state. 
it. If it looks incredible, it willreflect on ments. If you have 12 songs on an 
the company andthe music. album, are they all on the state, 

EMI MUSIC PUBLISHING There's noneedtosetde for T-shirts. Primary Wave reports that about naent? Are the reported quantities 
E-MAILS TUNES Universal licensedlyrics for belt buck- one-third of the recipients contacted for songs on the same CD the same? 
The film and TV team at EMI Music les, kimonos, school supplies andthe the publisher to say they would think Does the statement properly reflect 
Publishing includes a signature link linings ofjackets, ofways to work with themusic. A cou- your correct shares and rates? 
at the end of every e-mail it sends. Once publishers come up with the ple of deals are in the works. 
which allows the recipient to down- ideas, they needtomake the deals and 
load the publisher's favorite songs of stay involved: Help manage the proj- EVERGREEN 
the moment. In effect, every e-mail ects, work with retailers and co-pro- COPYRIGHTS MAKE 
becomes a "soft pitch." rnotefashion shows andother events. CLEARANCES EASY 

At the end of each month, the pub- Publishers simply don't have the 
fisher then sends a roundupe-mailto PRIMARY WAVE MUSIC time to pre-clear rights in every 
all of its contacts, featuring all the PUBLISHING MAKES ART song. But they can make a popular 
songs in one e-mail before a whole Experienced record execs know that collection easier to clear. 
new set of songs is selected. packaging can be an importambrand- After EverGreen Copyrights ac- 

EMI is able to track who down- ing tool for record companies and quired rights in Tupac S halm' s 

loads each song. And the publisher songwriter/artists. Publishers, too,can writer's share in songs he co-wrote, 
reports real results: Songs turnmusicpromotioninto the publisher wanted to make clear- 
have been used for film and an event. ing rights easy. Wizen Music Publishing recently 
TV projects simply frosn an To promote the music First, it worked with Universal obtained a client's SoundScan figures 
e-mail sent about a com- of Nirvana's Kurt Cobainto Music Publishing and Universal and compared them with the royalty 
pletely different topic. a selectfew whomight license Music, which hold rights in statements.Turns out the label hada 

the songs, Primary Wave Music Shakur's music, to gain permission ' glitch in its system. The result: an ad. 
BUG MUSIC Publishing tied the packaging to to offer certain rights to potential ditional payment of S90,000. 
CREATES MASTERS Cobain's song "Heart Shaped Box." licensees. Next, EverGreen con- 

For 24/7 pawl. .. yew: The company designed an artistic tatted all other rights holders in Aft 
wooden music box in the shape of a certain titles to inform them of the 

In A Year When Mechanical Royalties Continued To Slip, A Dozen Smart 
Ways Publishers Turned Song Marketing Into Dollars by Susan Butler 

SONY/ATV PUBLISHING 
LAUNCHES A LABEL 
Not everyone can afford to launch a 

label. But if funds are available, pub. 
fishers can outsource nearly all the 
work and enlist songwriters from 
their roster. The first trick is to select 
an artist who already has a fan base. 

For Hickory Records, Sony/ATV 
Music Publishing chose "American 
Idol" contestant EliootlYamin. 

The publisher mostly enlisted its 
own songwriters for the album. Then 
it created a network of people to sim- 
ulate a traditional label. It struck deals 
with a CDsnanufacturer a distributor 
with radio and marketing resources, 
a publicist and a consultant to act as 
project manager and hire a sales team. 

The result, Yamin's selffitled debut 
album was certified gold. "Wait for 
You' hit thetopfiveon Billboard's Pop UNIVERSAL MUSIC 
100chart. According to Nielsen Somul- PUBLISHING GROUP GIVES 
Scan, as of November, Yamin had sold YOU LYRICS TO WEAR 
4.6,000 digital album downloads, Marketing is no longer the sole do- 
941.000 individual track downloads main of the record label. Universal 
and 257,000 ringtones. Music Publishing Group formed a 

marketing council to brainstorm cre- 
MURRAH MUSIC RINGS ativenew revenue opportunities. One 
IN REVENUE idea: Revive catalog 
If you don't have the staff to handle sales with /yric me, 
ringtonelicensing, record companies chandising programs. 
can help. Murrah Music sealed licens- The publisher re- 
ing deals with all the major labels so cruited more than lb 
they can use the indie publisher's manufacturers for a 

songs for future ringtone, ringback program that includes 
and similar deals. Prince's 3121 fragrance 

Although the U.S. Copyright Roy- (using the title of his 
airy Board may be setting statutory song), the Behind the Lines clothing 
royalty rates for some master ring- line that celebrates the stones behind 
tones nextyear. Roger Nturrah hedged sorne of the world's best songs and a 

his heir by negotiating his own rates runway fashion show for Lyric Culture 
with the labels. featuring a performance hy Fereie. 

As long as the artist isn't subject to 
a rerecording restriction in a record 
deal, a publisher can create one- 
stop licensing by recording sound- 
alikes or unique versions of older 
songs that people already know. 
Bug Music generated new record. 
ings by such acts as the Guess Who 
and Average White Band. 
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TEAM SPIRIT Spirit Music Group May Be 
An Indie Publisher, But It Utilized Some Major Ideas In 'o7 

MEMORY STICK 
HAND OFF 

resses' classic "I KnoLuWhat Boys Like" sortable in digital torn-allows pub- 
in an AdamSandler comedy, which be- lishers-to immediately synch up the 
came the title of the film. and many music to visuatimagesanddownload it 

placements In the NBC comedy "My for broadcast. 
Name Is Earl." 

CUSTOM SITE BUILD 
BLOGGING FOR BUCKS A basic Web site might not be enough 
Spirit Music's interns and junior staff anymore. When puhtishing teams dis- 
constantly post on [Aces that discuss cuss a project's creative needsand se- 
showsand movies where the publisher lect a List& song pitches. a custom File 

has significant sang placements. If Transfer Protocol site for the project 
tracks of themusic aren't readily avail- might be just the ticket. 
abbe. Spirit direct fans to MP3s. Spirit Music frequently uses FTP 

Take note: Slogging won't work if a sites featuring the project name. ass- 
new user simply posts that e song is lectionof songs for listening and down- 

Publishers can imprint their Logo an a cool. It has to come frame regular blog- Loading, and information an the ere- 
USE memory stick, then fill it with dig- gee. Sr publishers should enlist the ative and licensing contacts. -SB 
ital, ready-to-air versions of or-15 se- help of fans who already bong on the 
leer songs and add a playtist, creative site and who love their music. 
contacts and Copyright information. 
Thesmansticks can easily be plugged LAPTOP PLUG-INS 
into a computer. When meeting with farn,TV, advertising 
Spirit Music has landed multiple place- and new-media execs, publishers 
menu using the sticks. Re the Wait- don't need tocarry a bunch& CDs 

that take time to access. 
Spirit Music song-plu ggers carry 

a laptop loaded with thousands of 

songs. In the fast-paced TV and ad 
world. an easily accessible cross- 
section of the catalog-searchable or 

Martin Bander movesfrorn EMI to Sony/ATVandacquiresVi conisFamousMusic. European 
Commission approves Universal's acquisition of BMGMuRc Publishing, farces sale of Zomba U.K. rights. 

Bug Music acquiresWindswept Holdings. Majorpublisherangers indies by offering Limited-time 
License fee discount The National Music Publishers'Assn.createsgoldand platinurnawards for 
songwriters. 
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ECHOES, SILENCE, PATIENCE & GRACE 
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RECORD OF THE YEAR 
THE PRETENDER 

THE PRETENDER 
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WEEKS AND STILL COUNTING! 
NOW THE ALL TIME 
#1 MODERN ROCK TRACK! 
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Japan's Mobile Market Offers Pointers 
On Marketing, Piracy By Steve McClure 

The Hard CeLL 
For the international music industry, Japan's mobile music model 
represents digital nirvana: the only major music market where digital growth 

c 

ompensates for physical decline. 
Yet it also offers a vision Tdigital hell, with mobile piracy- believed by many 

in the West to be much less of a danger than its Internet -based counterpart- 
threatening to ton riot. 

The strengths and weaknesses of the market are revealed in microcosm on 
the biggest -selling single release of 2007. Female singer Utada Hikarii s "Flavor 
of Life" (EMI Music Japan) has sold an incredible 7.3 million units in digital 
font- mainly master ringtones, Hogback tones and full -song downloads -since 
itsJan.5 release, according tothelabel,whidcsaysthe song is a strong contender 
for the biggest- selling digital single of all time. 

The song was originally made available as a master ringtone on the day ° H ana 
Yori Dango" -the TV series for which it provided the theme_debuted on Tokyo- 
based network TBS. Buzz was then built by the release of further seven mas- 
ter ringtone versions of the track ahead of the Feb. 18 physical release. It went 
onto sell 730,000 copies on CD single, accordingto the label. 

And yet, according to calculations based on Recording Industry Assn. ofJapan 
estimates of piracy rates, EMI could have missed out on a further 6 million po- 
tential digital sales. 

In 2006, according to the IFPI, Japan posted 1.1% increase in trade revenue, 
as its digital business continued to soar. RIA) figures for the first nine months 
of 2007, the most recent available, show total music sales of 291.2 billion yen 
(52.68 billion), up 1 billion yen ($9.2 million) compared with the corresponding 
period last year, despite a 7% slump in shipments of physical units and 6% de. 

ASIA 

2 

cline in the value of shipments of physical product. Year- on.year 
digital growth for the first nine months stands at 42 %, with 
more than 90% of)apac s digital music sales via mobile phone, 
according to the RIP]. 

Industry players say smart innovations by the Japanese mo- 
bile sector include simple billing -users pay for music as part 
of their monthly billing, usually by direct bank debit -ease of 
use and attractive, imaginatively marketed product. 

The Japanese mobile business has done a good job so far, 
Hong Kong -based Warner Music Asia Pacific president Lachie 
Rutherford says. "Outside Japan it can rake 20 clicks to down- 
load one song " -compared with a maximum of four to five 
clicks in Japan. 

"And there's close cooperation between mobile carriers and 
re cord companies," Rutherford adds. 

Tokyo -based Sony Music Publishing (Japan) president Ken 
Ohtake says one reason mobile music sales dwarf PC -based 
downloads is that users find paying via phone simpler than 
using credit cards, which account for just 8% of Japan's 
sumer spending, compared with 25% in the United States, ac- 
cording to American Express. 

Local execs say that because label Mobile-a content aggre- 
gator/distributor jointly owned by Sony Music Entertainment 
(Japan), Avex Marketing, Victor Entertainment, EMI Music 
Japan and Universal Music K.K. -has a dominant share of 
Japan mobile-music market, content owners' prices and mar- 
gins remain healthy. 

BMG Japan president Daniel DSCicco says that while re- 
creating Label Mobile's success in other markets may be diffi. 
cult, creating easy'to -use mobile options. tailored to specific 
markets and demographics, could encourage users to make 
spontaneous purchases, instead of waiting to download con- 
tent from peer -to -peer networks. 

'Conditions across the world differ widely, but the ease with 
which Japanese kids can legitimately get music on their phones, 
which also offer them other services they want, is a good pointer 
to the future for other countries," Universal Music Group.In- 
to mational Asia Pacific region president Max Hole says. 

Despite such initiatives, however, mobile -based piracy is in. 
cr singly becoming a problem for the Japanese biz. 

The RIAJ estimates that 287 million full- length songs and 
master ringtones were illegally downloaded to mobile phones 

in Japan during 2006, compared with 344.1 million legal files sold -equal 
to 8396 of the legit business. 

"Internet bulletin boards for swapping ringtones and master ringtones 
have spread widely," says Yoshio Kojima, manager of local authors'soci- 
ety JASRAC's transmission rights department. °The bad influence on 
youngsters is serious, and the damage to the music industry is also seri- 
ous and extensive." 

seems almost impossible to stop master tone sharing," says Steve 
Myers, president of Tokyo -based software developer Theta Music Technolo- 
gies. "It got big almost overnight when mobile.based search engines, flat - 
rate data plans and mobile -affiliate adverts [where sites register to have 
commercials for their service distributed among other associated sites, earn- 
ing money on a per -click basis] converged on the scene at the same time in 
2005. When these factors converge in other markets, it seems inevitable that 
similar master tone' sites will proliferate." 

Kojima says such rights.holders groups as JASRAC and the RlAJ need the 
cooperation of telecom operators, bulletin -board operators, advertisers and 
individual users to clamp down on mobile piracy. 

"The ultimate countermeasure would be for mobile carriers to shut down 
communication for malicious Web sites," he says, while noting that Japan's 
ISP Liability Limitation Law makes it hard to confirm the identity of those 
illegally uploading content to mobile -based Web sites. 

Myers says KDDI has had some success in preventing the spread ofunau- 
thorized fullsong downloads, since that carrier's phones can only play files 
longer than 45 seconds if downloaded directly from KDDI's Chaku -uta Full 

service, but admits: °Its just a matter of time before someone fig- 
ures out a way to circumvent this." 

A KDDI rep is more upbeat. "The number of music files [legally] 
downloaded by mobile phones is still 

For 24/7 Blaeai news 
u rearing, "he "Clamping down oto 
on piracy is successful." "... mnboard.Sle/glabal. 

Risingdigltalsales help compensate farJapan stalling CD 

revenue. Chinese govemment Introduces new controls on digital 
music distribution. HMVJapansold to local investment group. 

lFPlwlns `deep Linking" ease against YahooChina. Beyoncé 
cannelsKUala Lumpur show fallowing Muslim protests. 
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International In 
Arcade Fire's Wake 

"There's a buzz about Canada now.' 
HMV Canada director of product Ken 

Kukwood says, as he corttemplatesthe 
home -grown indie-labelsceni s zoo, 
graduation tointernationalsuccess. 

"I hear it when) talk to our guys in 

the U.K.." he adds. it started when 
bands like Uz and Coldplay started 
calling Arcade Fire 'the best band in 

the world.' " 

Montreal band Patrick Watson at- 
tracted considerable media attention 
by winning Canada's Polaris Music 

Prize in September wsh "Closet° Par- 

adise "(Secret City). "When km doing 
interviews with international press, 
they always want to talk about this 
'Canadian thing,' " the band's front- 
man Patrick Watson says. 

While Watson insists "there's no 
formula" for Canada's success, a 

combination of state, localandindus- 
try funding helps support grass- 
roots artists, and domestic acts also 
benefit from the Canadian content 
quota system at radio. 

As of Nov. t6. "Close to Paradise" 
has sold ya,000 copies in Canada, ac- 
cording to Nielsen Soundscan, plus 

3,010 in the United States through 

Rykodisc, while the band's profile is 

building In Europe. 
The most visible Canadian inde- 

pendent act to emerge in Cool was 
Broken Social Scene alumna Feist, 
signed to Canadian indie Arts S Craf is 
and released in the united States on 
Cherrytree. The singer /songwriter 
has sold yyo,000 copies of "The Re- 

minder" in North America, according 
to SoundSCan. Her success followed 
that of Arcade Fires second album 
"Neon Bible" (Merge). with North 
American sales of 3BO,000. 

Industry insiders agree that in- 

creased media interest boosted the 
co untry's indie scene. 

"Arcade Fire opened the window 
for bands Like Patrick Watson, " Mon - 

real -based Secret City founder 
Justin Wood says. "They turned peo- 
pie on to Canada. Five years ago, I'm 

not sure this would have happened." 
-Robert Thompson 

ILLUSTRATION BY THOMAS FUCHS 
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WHEN'S THE LAST TIME SOMEONE 
FROM THE AUDIENCE SAID, 

"I'LL NEVER FORGET YOU GUYS 
AS LONG AS I LIVE"? 

Five Star Iris on tour for Armed Forces Entertainment in Southwest Asia 

"After our show in Ramadi, Iraq, a soldier told us that it had been 

seven months since he had gotten his last 'fix' of live music. 
Although he had never heard of our music, he said our show had 

taken his mind off things and let him just relax - he clears roadside bombs 
every day. After another show a soldier told us, 

'I'll never forget you guys as long as I live.' Asa performer, 
you don't often get to hear things like that, but on an 

Armed Forces Entertainment tour you hear it a lot and it's humbling. 
Until you've done it, it's hard to comprehend how just playing your 

music can have such a profound effect on these people." 

- ALAN SCHAEFER, LEAD SINGER - FIVE STAR IRIS 

MOM] 
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WHERE STARS EARN THEIR STRIPES 
FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR. 
CO TO ARMEDFORCESENTERTAINMENT.COM. 

A Major Shift 
Sony -BMG Merger Approval Tips Europe's Scales Away 
From The Indies By Lars Brandie and Tom Ferguson 

This time last year. Europe's independent 
labels happily drew David and Goliath compare 
i sons following their court victory in the pro- 
posed Sony -BMG merger. But 12 months on, 
Mat merger has been approved all over again, 
Goliath looks to be back on top -and the indie 
sector isn't pleased about it. 

European Indies body Impala -whose court 
challenge caused the annulment of the Euro- 
pean Commission's original Sony -HMG merger 
authorization -and U.K. counterpart AIM have 
used the phrase "creeping dominance" to de- 
-cribe Universal Music Groups acquisition of 
leading European independents AR5 (Belgium), 
Magic (Poland) and Lìonheart (Sweden), plus 
British firms Sanctuary and V2, following its 
2006 buyout of Spanish indie Vale Music. UMG's 
spree saw indie names like Paul Weller. Stereo - 

phonics and Marc Almond pondering their fu- 
ture as part of the world's biggest major. while 
the company's purchase ofBMG Music Publish- 
ing also won EC approval. 

"AIM and Impala havebeenveryeffectiveatget- 
ting the word 'dominance outthere," UMG Inter- 
national VP of legal and business affairs Simon 
Carmel says. "That's ludicrous. We've had merg- 

es neared because we've demonstrated to regula- 
tory that competition in these markets is working 
pretty effectively, and we are not dominant" 

However, analysis of Billboard's European Top 
100 Albums chart for the 12 months ending Nov. 

30 shows Universal's share leapt from 27% in 
the previous 12 months to 423%, with only five 
indie sector albums among the top 50 chart per- 
fórmers. Sony BMG's chart share dropped, from 
26% to 21.9 %, as did Warner Music Group 
(23.1 % 45.8 %) and EMI (18.3 % 42.9 %). 

With the other three majors now free of 
merger -related distractions -after equity firm 
'ferra Firmá s acquisition of EMI Group killed 
off the long -running courtship between the 
British music group and WMG -the majors' 
hand looks set to become even stronger in 2008. 

But the indien -about whom WMG was suf- 
ficiently concerned to broker a February pact 
with Impala over any deal with EMI-saw album 

chartshare rise during the 12 months, liom 1.6% 

to 6.6 %, and Impala general secretary Helen 
Smith insists the sector remains upbeat. 

"There's a lot of positivity" she says. "In the 

European Parliament, there's [now] unprece. 
dented recognition of the role ofsmall-/medium- 
ized companies in music -and respect for third 
parties in a merger. 

Lawyer Alexander Ross, specialist in mobile 
a rid d igital music distribution issues at U.K. legal 
firm Wiggin, agrees that independents' displays 
ofunityhave gained them a new profile among 
European regulators. In addition, Ross says, "as 

a result of the development of [digital licensing 
operation] Merlin, they see a strength in the in- 
dependent senor and a distinct weakness among 
the major -label players." 

Elsewhere among Europe's Indies, attitude 
toward the majors is mixed. According to Damien 

Waselle, managing director of Brussels -based 

Bang Distribution, "The more concentration 
there is among the majors, the more 'footprint' 
they get in music stores. It's becoming more dif 
ficult to get sufficient in -store attention for our 
year -end priorities." 

It's important not to be irritated by the ma- 
jors," says Michael Haentjes, CEO of the Edel 
label group, which operates in Germany, Aus' 
nia. Switzerland, the Nordic countries and Italy. 

"There are still niches ìndies can occupy, like 
jazz or classical music, where sales are stable." 

Mark Kitcatt is founder /owner of Madrid. 
based label Everlasting Records and distributor 
Popstock. While Universal's acquisition of Vale 

and its 11.5 %market share increased Spanish 

majors' dominance, he notes: "I wouldn't say 

things are worse than a year ago. Popstock is 

handling the physical version ofRadiohead's'In 

Rainbows -EMI isn't" 
And ifthe majors' market share rises in 2008, 

he adds, "it's probably because they're buying 
lots ofindies." .... 

Additional reporting by Howell Llewellyn in 
Madrid, Marc Mars in Belgium and Wolfgang 
Spahr in Hamburg. 

EUROPE 

British equity group Terra Firma buys EMI Group. European Commission 

approves Universal's acquisition of BMGMusi [Publishing. u.K acts rake 
the Lead with new "non-label" online business models. Secondary ticketing 
market reaches critical mass in Europe. Management buyout In United 
Kingdom mods Virgin's involvement in music retailing. 

44 BILLBOARD DECEMBER 22, 2007 YEAR -END DOUBLE ISSUE 



You make us proud! 

Ne -Yo Keyshia Cole Ryan Shaw Alan Jackson 
C. "Tricky' Stewart T.I. Alice Smith Bill Anderson 

T -Pain Shop Boyz India.Arie Freddy Cole 
DJ Toomp Usher Joyce Simpson ' Casting Crowns 

Terius "Dream" Nash Angie Stone OutKast Mark Hall 

Akon Randy Crawford Soulja Boy Tell'Em Robert Spano 
Phil Tan Ann Nesby Trisha Yearwood Jennifer Higdon 

Congratulations 2007 Georgia GRAMMY' Nominees. 
Visit georgia.org /music or call 404.962.4052. 

Gnarls Barkley 

Karen Peck and 
New River 

Former President 
Jimmy Carter 

(O 
Georgia® 
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In The U.K., A Less -Than -Stellar Year For 
Freshmen And Follow -Ups By Andre Paine 

No News 
In mid- November, pop /soul diva Leona Lewis' Spirit' set an all -lime 
first -week U.K. sales record (375,000 copies) for a debut album. But other. 

with total U.K. album sales down almost 11 %year- omyear according 
the Official U.K. Charts Co. (OCC(, there are signs that the stream of strong- 
performing debuts that have buoyed the U.K. market in recent years could 
be drying up. And the brightest graduates from the dass of 2005 -06. mean- 
while, have failed to scare such high marks with their sophomore sets. 

Figures from the OCC for the year to Nov. 10 (ahead of Lewis' entry) show 
13 debuts among the 100 best sellers in 2007, compared with 14 for the 
whole of 2006. The likes of the View (1965 /Columbia), Paul Potts (Syco) 
and Newton Faulkner (Ugly Truth/RCA) have enjoyed No. 1 albums. But 
besides Lewis, and Miki s "life in Cartoon Motion" (Island, 880,000 sold), 
the year's crop of debut hits have so far stalled around the platinum level 
(300,000 units). Last year's top three debuts, the Kooks' "Inside In /Inside 
Our (Virgin), James Morrison's "Undiscovered" ( Polydur) and the Arctic 
Monkeys' Whatever People Say I Am, That's What I'm Nor (Domino), 
have each sold more than 1.2 million. 

In addition, 'there have been a for of underachieving second albums." 
says lames Curran, head of music at national pop /rock station Virgin Radio, 
which championed many of 2006's biggest -selling newcomers. 

"An amst such as Natasha Bedingfield didn't sell as well as she should 
have," he says. The OCC reports U.K. sales of 980,000 for Bedi ngfield's 2004 
debut "Unwritten. (RCA), with Nielsen Soundscan logging 827,000 state- 
side. But U.K. sales of April 2007 follow.up'NB' stalled at 90,000 and it has 
yet to receive a U.S. release. Billboard investigated vie other acts attempt- 
ing to replicate their debut success. 

U.K. and U.S. sales for artists' 
debut andfwl`w -up albums 

James Blunt 

MAL 

HMV rock /pop manager John Hirst says 
Blunt has suffered from the "overexpo- 

sure" of his 3 million -selling zoos debut 
album, "Back to Bedlam." 

September's "ALL the Lost Souls" Is 

clearly asuccess-but not on that scale. 
Nevertheless, Atlantic Records U.K. pres- 
ident Max Leusade insists he's "delighted" 
with its performance. "It's been No. t in to 
countries," he notes, "and scored an im- 
pressive triple on Billboard's European 

charts:No. t album along with Not single 
and airplay for'tg23.' " 

KT Tunstall 
EMI U.K. senior VP of international mar- 
keting Mike Allen stresses the "Drastic 
Fantastic" campaign is only on its sec- 
ondU .K. single, "Saving Faro," whirh ap- 
peared Nov. 19. "We're heading fora mil- 
lion [album] shipments worldwide, wh ich 
I'm pretty happy with," he says. 

But he admits the simultaneous 
global release was a challenge. "We 

I AIM 

...chiefs Arctic Monkeys Xard-LI 

Mpellrm. 1.114. 
3113 2006 MS MI 

haven't been able to do everything 
wanted to in terms of having Kr In 

market," he says. 

Kaiser Chiefs 
Hirst suggests that the Kaisers' 2005 
debut "Employment" was a "breath of 
fresh air," but believes that buzz is hard 
to replicate an a sophomore set. Mark 

Lewis, co- managing director of label 
B- Unique, admits sales are not where 
the label would like them to be, despite 
it ranking as the year's No.5 best seller. 

"They're one of the staples of our sta- 
tion, "Curran says. "They produced an 

album with lots of good radio singles - 
'Ruby' was a perfect example." 

EMI 

ata ha nedlnlialtl 

MY MT 

Arctic Monkeys 
"Favourite Worst Nightmare" Is the year's 

fourth best -selling album In the United 

Kingdom, but still only managed half the 

Monkeys' debut tally. HMV's Hirst says, 

"They picked the wrong current single In 

'Teddy Picker.' But nothing was ever 
going to do as well as that first album." 

"'Teddy Picker' is a tougher song 
for us," Curran says. "They don't al- 
ways make commercial tracks." 

Hard -Fi 
In contrast ta its slow-bum debut. Hard- 

Fi's second album "Once Upon a Time in 

the West" was an Meters U.K. No. t, but 
failed to sustain its momentum. Never- 

theless, Atlantic's Lousede points out 

that the band's "loyal, passionate" fan 

base has grown to the point that it can 
headline London's la ,75o -i pacityWem- 

bley Arena, while Curran suggests a sin- 

gle release for commercial -sounding 
track "We Need Love" could revive the 

album in 2008. 

THE ULTIMATE ADDRESSES HAVE ARRIVED 

Los Lagos, CA 
Granite Bay Estate 

Former Eddie Murphy estate 
located in a private & secluded 
community of Los Lagos! Compound 
sits on over 2 acres of lush grounds 
w/ breathtaking views beyond. 
Custom home features a two story 
grand room, gourmet kitchen, full 
theater, full gym, 10 Beds, 14 BA, 
16,382 Sgft, additional 5,200 SO 
home, 6 car garage. 

Sherman Oaks, CA 
The Longridge Estates 

Former Lou Costello Estate! Brand 
new construction located South of 
Ventura Blvd. This private and gated 
estate offers beautifully appointed 
amenities with a grand room, 
gourmet custom kitchen, media 
room, gym, 6 Beds, 9 BA, 10,400 
Sgft, guesthouse, pool, cabana and 
a 5 car garage. 50,000 SO lot! 

Calabasas, CA 
www.GrandiosoEstate.com 

Located in the Oaks Estates, this 
Spanish hacienda has it ail Private, 
tranquil and captured by endless 
lush grounds & mountain views) 
Open floor plan with a 2 story 
living room, full theater, master 
retreat, 7 Beds, 8 BA, 9,214 Sqft, 
pool, spa, 800 Sgft guesthouse, 6 
car garage, walking trail, over 
50,000 SO loci 

Encino Hills, CA 
www.HayvenhursfEstete.com 

Gated N/S tennis court estate on 
over an acre of manicured grounds. 
This designer perfect center hallway 
traditional home has a custom 
gourmet kitchen, wine cellar, media 
room and a 2 bedroom guesthouse. 
Beautifully appointed with no 
expense spared. 8 Beds, 9 BA, 
14,000 Sqh, pool & spa. 

$6,500,000 $9,500,000 $9,995,000 

Tamiko Mosley MSM WisIC Moe Abourched 
818.325.3372 818.325.3333 

corn tamiko @msmle.com MSMLuxuryEstafes. moe @msmle.com 

$11,700,000 

*vr y 
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Local Experts Worldwide 

NEW3, ENGLAND Cadogan GREENWICH, CF KIakum Wood: Norman -style stone GREENWICH, CE Old Mill Farm: 75+ pastoral acres. GREENWICH, CF He End Neighbodwod:Majesdc5 
c Bright. 04.700.000. WEB: 880 1115 3 6. nor.869 acres pool. private lake.WEIR 590063574. Elizzbethen-inspired Tudor manse.WE8: 880063959. acres, 3 bedrooms, 3 NNs.$L695,000.WE8: 080371608 

207405 0594 Greene,. Brokerage. Bill Andress. 203.809.4343 Greenwich EsbsOge.f+Sep58mbìerì 203. 869.4343 Old Greenwich &oker4ge,li6na Bm4,0203.637.9333 

NY West End Road: Oceanfront. EAST HAMPTON, NY On Geagio Pod'. Chssic Irone 
mampton Brok,t Harald Cron, on 2 acres. 6500 sq. ft $9,975,000.WFB: 8800/3672. Em 

ry ew0dd, 631324.6000 Hampton BMVnge,B0YIhm, 631124.6000 

BRIDGEHAMPTON, NY Elegant Traditional: lovely 
acre. 6 bedrooms, pool. $6288,000. W 8E0034267, , 
BrNgehampton Brokerage, Marilyn Clark 631.532.6000 

NEW YORK, NY Grand Parlor: 3,208± sq. h. duplex, 
$4,995,000. WEN 090134083. Downtown MonhatM04 
Brokerage, Meg Siegel Shelly Shipper, 212.4312451 

"becaTriplex: Spacious loft Mhn. NEW YORK, NY 888 Park Avenue: E. 100, Running NEW YORK, NY 340 West 5147 Street: Sun- splashed NEW YORK, NY Perkct ParkAve. E. 6SO St Sunny, 

6: 66013406, Downtown Manhattan II -room prewar co- opTriple mint WEB 880015160. condo with oversized rooms. WEE: B80015753. East Side high-floor 3- bedroom VÌews.WEE: 8E001575E1East Side 

lee Summers, Glenn Narrgud, 212.431.2456 East Side Manhattan Bmkemge, S Baadman, 212.606.7611 Manhattan Brokerage, Anne Corey, 212.606.7733 Manhattan Bmkemge, Patricia Wheatley, 219606.2613 

NY 13 Downing St.TOwnhouse: Wes, IRVINGTON, NY Spectacular Prints Retread acres. HARRISON, NY Harrison Stately Brick Home: 8,000 BEDFORD, NY Country Elegance:ExgoAt. monter hall 

Gort si *ehmily home WEB: BIRO I0740 10 minutes to New York Coy. $4,199,500. WEE sq. ft Sterling Ridge. E bedrooms. 60 b.AS. $4,295,000. C6lonialatyle. P4,1.4e landscaped acres. $4,295.000. 
hap Brokerage, 0. 5 ,l,;0 212606 7701 660681823. Lardy/ant Brawn, 914 8619625 WEE 090651090. Rye Bmkemge, 919 96 7.4600 W ER 8B0721250.8etoneh Brokerage, 914.767.9681 

A Rare, At Home: 1.25 manicured PALM BEACH. FL In-Town T house:5,581 sq. ft. 0 PALM BEACH, FL Elegant Regency: Desirable street JACKSON HOLE, WY Four Seasons Penthouse: Piny 
amm,5 bedrooms 5'6 baths. $3.795.000. 6+4,410,,, G,.+±0 fl,,.+s $3,450,000.WEB: 580074264. Pool. gardens. cabana. $9,500,000.WEB: 55007 4354. furnished.3 bedrooms. $4,200,000 WEB: 340146975. 

1218 RotNeb Brokerage, 914.713.2148 836, &aril Brokerage, Cristina Condon, 561.301.221 I Palm Beach Brokerage. Crisdrm Condon, 561.301.2211 Jackson Hole Brokerage, Brett D Fran¢, 3017398193 

I:A Rime Bau She 2 legal lots, BRENTWOOD, CA Trophy Property.2 houses on SAN FRANCISCO, CA Panoramic Views: 3-bedroom SAN FRANCISCO, CA Renonted:5, bedroom ocean- 
It,i nood.$10,950,000.WEB:B80341998 a large lot$10,000,000.WEE 880353235. Brentwood condo. New RirwCarlson. 83,750,000-WEN 880082696. front home. $22000,000.WEB: 680083474.5än Emrich, 

Brokerage fames Rapnndek 310.2555411 Brokerage, Ina Kirshnv, Nary O'Brien, 310481.6255 San Fronts,, Brokerage, &try &Daam,, 4152962215 Brokerage, M. Allan 4±4,,,n, 415.4413500 

homes,com 
RIST STREET, NEW YORK, NY 10065 T 212,606.4100 800.848.2541 



The 
Year In 

k. Touring 
2007 

Latin Superstars Beam,. L i ive Lead e rs The Bank On The Roa, . 
By Leila Cobo 

Attendance at reggaetón snows cas down and 
concern over immigration issues was up. But 2007 was 
still astr strong year for top -tier Latin tours, with more Latin 
acts than ever- five -ranked among Billboard Boxscoré s 

top 50 tours of the year. 
Big artists were big, and '6' and 'C'talent didn't fare as 

well,' says Henry Cárdenas, president of event and concert 
promotion company CM N. He noted that dozens of "big" 

artists toured simultaneously, including Maná, Ricky Mar- 

tin, Marco Antonio Solis, Juan Gabriel and Pepe Aguilar. 
The multiplicity oftouring acts. particularly in the dozen 

core Latin markets, caused a glut that may have had an im- 
pact on attendance for smaller tours. Still, Cárdenas says, 
2007 was, overall, "one of our best years." 

What many of the leading tars had in common, Carde- 
nas says. was wide, multigeneatlonal fan base that, in the 
case of the top tours. was pushed by multiple radio singles. 

In addition, manyacts, from Mani to Chayanne, expanded 
the number of markets they visited this year, making forays 
into what many have traditionally considered 'secondary" 
Latin markets. such as Washington. D.C., or Detroit 

The years Latin tour leader, landing at No. 20 in Boo - 

scores overall ranking. was rock group Matta, which bene 

fited from a strong album, strong radio singles and strong 
sponsorship from Sprint and Corona. 

In addition, manager Angelo Medina says, instead of 
booking a traditional tour with a single promoter, "we 
worked with local promoters in each market. We wanted 
that boutique service." 

Mana also benefited from less extravagant ticket prices, 
capped at $90. Affordable tickets, at an average of 860, 
also helped runner -up Martinis tour, manager Bruno del 
Granado says. 

"The ticket price vis -a -vis the production of the show was 

something people talked about," Del Granado says ofMar- 
tiri s elaborate production. Timing was important as well. 
"Setup and promotion ofthe tour was done at the samenme 
first single Tu Recuerdo' reached No. 1 in the U.S.A. and 
Latin America," Del Granado says. 

Conversely, reggaetón tours didn't fare so well, affected 
not only by lower interest in the gene, but also lacicofsolid 
radio support nationwide, as several stations thatpredom' 

r 

nantly played the genre are now more focused on pop. 
At right, a look at the year' 

2aai :slnef 
v,.. 

top Latin tours, through the biz FOé en 

week ending Nov. 13. blllboera.biz /latin. 

Nielsen SOundSCan sales for Latin albums drop for the first time sinceaoot Major Latin Labels 

LATIN 
revise business models to take a cut of touring and other revenue Leading Latin label Univision 
Music Group put up for sale When Univision is acquired by private equity firm Sales of Latin 
digital albums more than double in the United States Latin pop network Super Estrella switches 
to a 7o %Spanish /3o %English playlist. 

This Year, Spanish- And English - 
Language Songs Crossed 
Both Ways By Ayala Ben -Yehuda 

Bilingual 
Buzz 

Dec. 2, 2006 Feb. 10, 2007 
REID. 

Ser o Parecer N. 

The Mexican OOP P.mnr 

deU. 
Sr: 

'Celestlet released Nov, st, 
zaoó.is the bend'itop- 
selling release. with 4a5.00b 

copies sold ln the United 
States, according to Nielsen 
SoundSran, thanks to an 
extensive l -Man 

campaign. The amura 
spawned five singles on the 
Latin clans. English. 
language Rebels: delivered 
a month later. has sold 
aat000 copies: English single 

Tu Amoy' made it to No, El 

on Pop woAirplay but fell off 
thecbart in January. 

azabte ": No. 4 

With a canny translation by 
producer Rudy Peres, who 

hepherded i sna 
Aguilera's "Mi "to 

ss.Beyonce 

included Spanish versions of 
"irreplaceable" and several 
other songs from her ".'Day - 
amumonadeluxe 
reretease.The Spanish 

racks were later 
distributed on their 

cum MN ndd 
"IrreempUaenu" zable' EP, 

which sold 3o,oco 
copies,accordingto 

NieisenSoundSsen, 
courtesy of Beyonté's 
duets with Shakìra 

1"Beautifuluarland 
Alejandro Femen 
(T elemudo 
theme"AmOrGitane). 

May 5p2007 
Jennifer 
"Que H ciste No.1 

Loper s first Spanish al:: 
'Como Ama Una Muler,- 

notched copies 
since is March release, 
while her latest English 
album, "Brave.. has sold 
log.000 since it was 
reteased Oct., English 

single "IIO It Weil" 
didn't tare as well on 
mainstream radio as 
the Spanish single 

did on Latin radio: 

-0o It Well- 
peaked at No. yo 

Pop too 
Airplay. The 

English song did 

the 
car.. scoring a No. 

on Billboard's 
Prot lance clue 

Play Chan. 

May 19, 2007 

"El Larock The gig Boss" had 
this year's best Latin 
opening, setting Ba,000 

copies in its first week, 
according to Matzen 
SoundSCan.Tne album nos 
sold autism copies. 
" Impacto" reached No, 46 on 

Pop =Airplay. but Daddy 
Yankee songs not designed 
for crossover - "Gasoline," 
"Rampe" -nave actually 
fared better on that chart in 

the past. Additional 
collaborations with Akon, 
Nicole Scherenger and 
wati am notwithstanding, 
Daddy Yankee's solo single 
"Etta Me Levant, oast. 
next to etch fire, hitting No. 

eon Hot Latin Songs. 

Top Latin Tours Of 2007 
r. MANA: $35.238,302: 
a. RICKY MARTIN: 519, 003, 132: 

3. SNAKIRA: $18,329,160 

4 RBD 15,035,582 

5. VI FERNANDEZ: $13.864,994 
6. E:$11,090,312 

Attendance: 509.1137: Shows:48 
Attendance: 337.503, Shows: 36 

Attendance: 305.724. Shout: lb 
Attendance: 334.302: Shows: 37 

Attendance: 149.762_ Shows: 21 

Attendance: 191,630: Shows:32 

i ,05 '' 

Whether it's about artists who have conquered their core 
audiences and are looking to expand their reach or Latin radio 
reflecting the tastes of young bilinguals, the lines between a 

Latin and a mainstream hit are becoming ever more fluid. 
MTV Tr3s and mun2 made gains in distribution this year and 
are increasingly important avenues to market artists, several o 

whom made high -profile crossover forays in 2007. With 
bilingual the buzzword on everyone's lips, here are the peak 
positions of several noteworthy HOT LATIN SONGS during 
the chart year of Dec. 2, 2006, to Nov. 24, 2007. 

June 16, 2007 Aug. 4, 2007 Aug. 11, 2007 
]inn featuring Akre, Kat O Luna featuring Rihanna featuring Jay -Z. 

The Way She Moves ": Elephant Man. 'Umbrella ": No. 32 
No. 11 "Whine 1.10'. No. 43 
With reggae. wiiniing Describing herself to 
down to relatively few Billboard earlier this year 

a as potentially "the flest- 
sinbig ever Dominican crossover 

markets oeLUna had a 

English hip . Spanish version of her 
nos and song worked to Latin 

Spansnn pop radio but enjoyed 
n was a support SUMS 

frepuem guest formats, hitting No.13 on 
on the Mot Latin Pop loo Airplay. Her 
Songs than AKON album "4 Lives" has sold 

4z,000 copies. 
"I Wanna love YOU: -Don t 

and "Smack That 
played on Latin rhythm and 

onZtn's'Tne Way Sheet 
of 

nÓ 
Moves' helped propel that 
track to No.11. 

Sept. 22, 2007 
Sean Kingston, 
'Beautiful Girls': No 35 

Sept. 29, 2007 
Fergre. "Big Girls Don't 
Cry', NO.. 47 

Octla6, 00ín7 Ken 
Hinson. "The Way Are ": 
No. 3t 
Mainstream has crept upon 
no Latin Songs. assisted by 

big audiences far bilingual 
rhythm and pop stations in 

Puerto Rico and Los Angeles. 
The Super Estrella pop 

network changed its format 
In July to inclutlea 30% 

English easy list. 
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O F F E Y N Albo 
Singerew , Songwriteum 

Frm 
r 

ANDERSON 
Tour Dates: 

Honolulu, HI - 1/3 -12/08 
Cayman Islands - 2/17 -18/08 

Congratulations Coffey on Your Success! 
Ed Randle, Alexandria de Rossi, Kevin Kerr, 

Alex Meija, Eden Alpert and your many fans worldwide. 

Coffeysouthernman.com, Coffeyinspiration.com 
Godtube.com /coffey, dmostudio.com 

Myspace.com/coffeysouthernman 

-447 
EPITOME Available at: ri BARNES 

amazon corn NOBLE 
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In zoo?, Latin Music Moved Beyond 
The Physical Marketplace 
By Leila Cobo and Ayala Ben-Yehuda 

Digital 
Heats U 
After years of modest results, the digital marketplace in 

2007 finally began to yield considerable revenue streams for 
Latin labels and acts. Sales of latin digital albums numbered 
477,000 units by Dec. 10, according to Nielsen SoundScan- 
1.6% of all Latin albums sold. That figure is still significantly 
less than the 10.4% portion of album sales overall that were 
digital. but far exceeds the 293,000 digital album sales tallied 
for Latin music in 2006. Growth has been bolstered by iTunes 
Latino's solidified status as a destination for a vast, well-cata- 
logued library of music and by the proliferation of videos by 
Latin acts now found on YouTube. Ringtones and master ring- 
tones are also growing sources of revenue for Latin labels. 

Following are five digital stories that altered the Lafin music 
business in 2007 and will likely have an impact in 2008. 

Juanes Digital Sales 
Worldwide, according to label UniversalMusic Latino, Juanes sold 
6 million digital tracks the week prior to release of "La Vida Es ... 
Un Ratico." That number includes singles, master ringtones and 
digital albums broken down by tracks. It also includes digital 
albums preloaded onto mobile phones-including 500000 in Latin 
America, according ta Universal. In the United States, bolstered by 
a major sponsorship with Sprint and heavy promotion on sites like 

ITunes, iTunes Latino and Unlvision.com. the album sold Bow 
digital copies its first week, according to Nielsen SoundScan-a 
record for e Latin album. "From the onset, the digital portion of the 
campaign was an integral part of the overall strategy," Universal 
Music Latino president John Erhevarrla says, noting that six of 
Universe( Musiclatino's top music buyers are digital or mobile com- 
ponies. Although the scope of Juanes' campaign can't be applied 
to every artist. Echevarria says, It gives us the know-how to 
implement it at its corresponding levetto all other acts." 

Zune And 
Latin ACtS 
In a sign that Microsoft is taking 
Latin music senously. Zune 
Launched its first custom device 
with reggaetan duo Wising man- 

deL The WBY Zune was sold as a 

Limited edition exclusively via 

Wal-Martand promotedln a mas- 
sive multimedia campaign. Wisin 

&Venders "LosExtraterrestres. 
notched the second-highest 
debut for a Latin album this year. 
Zune promises more odensiveal- 
Liances with Latin acts in coming 
Months, includingcross-pearnotion 
with properties Like MSN and 
aggressive promotion of digital 
sates in its Zone marketplace. 

Univision 
Mastertones 

The dominant Label group In re- 
gional Mexican finally made its 
catalog available as mastertones 
this year. giving the top-selling 
Latin subgenre a chance to trans- 
Late its popularity to mobile. Re- 

suits so far have been promising: 

ALacranes Musical's "Par Tu 

Amon" has shifted 39.000 master 
ringtones since it was made avail- 

able in May, according to Nielsen 
RingScan. compared with 6,000 
tones of Me group's top-selling 
polyphonic, "NO V08 a Llorar." 
Other Univision artists, like Ny 

Queen, are also regulars on 
Nielsen Rings can's charts. 

Preloaded 
Cetl rnones 
Labels increasingly crafted deals 
with can-lers and handset manu- 
facturers to preload music and 
other musk-related contentonto 
cell phones. In Latin America. the 
practice is the norm for estab- 
lished acts, including Ricky Mar- 

fin.Juanes,Mand and MD. Newer 

acts will begin taking advantage 
of thetrend when Sony Ericsson 
debuts Its new Walkman phones 
by year's end in Latin America, 
Featuring music from Sony/ATV 
MusicPublishing'srosterof proven 

and developing artists. 

MuSnace 
In Spanish 
2007 saw the Launch of MySpace 

Mexico. MySpace LatM America 
and MySpace Latino. a Spanish- 
Language site directed at the U.S. 

market. Since the launches, My- 

Space says unique monthly vis- 
Irons In Lath America have nearly 

doubled to about 4.3 million and 
in Mexico have more than dou- 
bled to Ls million. MySpace 
Latino sponsored its mires tour 
this year,with the bilingual. U.5.- 

based band EI-Side Players. 

Five Markets That Are Changing Latin Music 

While the United States is the biggest Latin music market in the world. not everything begins there. 
Significant 2oo7 developments and new approaches in these f ive markets could have a Lasting impact 

on the global La. picture. 

SPAIN Catering to a new population 
irellARIDeNNIM9)//71440EVALUENINILLIONRIS327 

Latin America has long been the re- 

cipient of music from Spain. But 
today, Spain's growing Leon immi- 

grant community-2 million 
strong-is having a significant effect on musi- 

cal tastes. According ta Spain's label associa- 
tion Promusicae, LatM music's share of physi- 
cal single and album sates is greater than it has 
ever been. The impact has also been felt in mas- 

tenon° sales. as cell phones are a valued pos- 
session for immigrants. According to Promos, 
can president Antonio Guisasola, "In Spain. some 
83% of digitalmusic sales are via mobile. and just 
it are via Internet." Guisasola says digital 

downloads are selling so well that the Labels' 

body is considering raising the platinum sales 
Limit from 20,000 unite to 30,000 or 40,000. 

MEXICO Marketing through social 
networking sites 

ITAIWORLINIARKINC:10///nIAINVALUESZ36 

While all territories are actively mar- 
keting via new technologies, per- 
haps the most proactive is Mexico, 

where a new generation of acts is 

actively using such sociainetworking sites as My- 

Space Mexico and YouTube as an essential market - 
ing and promotional tool. 

"A new generation of bands have gotten 
known by playing and by getting on MySpace," 
says Robbie Lear. senior VP of marketing/A&R 

for Universal Music Mexico. "The good thing is 

when you finally go to mainstream mocha, you 
have a history behind you." Viral campaigns like 

those of Universal songwriter MikeSierra, which 

allows fans to upload videos on YouTube, cost 
"next to nothing" a. Con., have been clone 

two years a go." 
Warner has also signed acts based on Internet 

reaction. including La Tigress del Oriente and 
Coyoacen Joe. 

"Younibe definitely marks the trend of what 

people want to see." Wamer Music Mexico An 
directorAtejandro Marna says. 

BRAZIL Crafting inventive deals 

"..BLABARNBB, MIRADEVALUE.5222 

Buffeted by piracy, Brazil's IFPI 

world standing felt from No. io in 

2ao6 toNo.121n2oo,In turn. artists 
and Labels have become increasingly 

inventive in their search for economically viable 
business deals. Several major acts, including 
Daniela Mercury and Lenin, Left theirlongstand- 
Mg Labels., release music on theirown and han- 
dle their own catalog. This flees them, among 
other things. to craft their own intemational dis- 

tribution deals. Likewise, Labels are also far more 
receptive to receiving already-produced music 

that they can simply license f or distribution. Such 

is the case with artists like Caio Mesquite, a sax 
player "discovered" on music reality TV show 
"Programs Raul Gil," who is distributed by Sony 

MG via a deal with Git's Luar Records. 

ARGENTINA Hot touring 
destination 
ITNNORLDRANNAG: 34 ///raseevaLun 556 fl When Argentina's peso had parity 

with the U.S. dollar, it was a choice 

destination forintemationattouring 
acts. But when the peso plummeted 

in the economic crisis of 2ool.those acts suddenly 
became unaffordable. In the Last couple of years, 
however,the economy has slowly recovered,and 
the country is once again a primary touring des- 
tination.While the peso is still not on par with the 
dollar, a slew of sponsors-often mobile carri- 

ers and telecom companies-have helped offset 
the cosoof bringing expensive acts to Argentina. 
This year's touring acts included the Police. 

Evanescence, Roger Waters, Soda Stereo, Chey- 

enne, Ricky Martin, the Velvet Underground and 
Arctic Monkeys. 

COLOMBIA Exporting new sounds 
INIMONARANKING:38 ///TeADEVALUE $27 

The "Colombian.' sound, a mix of 

pop and authentic folk rhythms. re- 

mains a hot export. Such acts as 
singer/songwriter Fonseca 1E011 

and Fanny Lu (Universal) have achieved major 
stateside success with their "tropi/pop" style 
initially popularized by bands Like Barites. Also 

making Increasing Inroads are tropical acts like 

Jorge CeLerlan y Jimmy Zambrano, who have 
gained broader recognition abroad from the vat- 

tenet° category in the Latin Grammy Awards, as 

weltas pop songwriters Like Andres Cepeda. New 

artists expected to release music in 0008 include 

singer/songuriterlimena Angel and new group 
Bonka. The Colombian influence also extends to 

producers, arrangers and musicians who are all 

leaving a distinct imprint on current Latin pop 
and tropical music. -LC 

DANIELA MERCURY s a mung the 
major Bazillen Mists who've left 
label, to elsase music nn their Own 

1 
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Proudly congratulates our 
2008 GRAMMY® Nominees 

Angie Stone featuring Betty Wright Amy Winehouse 

Ben Harper & The Innocent Criminals Chaka Khan Common 

Corinne Bailey Rae Chrisette Michele The Clark Sisters 

Emily King Fantasia Gerald Levert Jill Scott Ledisi 

Musiq Soulchild Stephen Marley Trin -i -tee 5:7 

Raheem Devaughn Vikter Duplaix 



Out With The Old, 
In With The Older 

Radio Took A Look At Single -Brand Sponsorship In 2007 -Again By Ken Tucker 

In April, Clear Channel Radio made national headlines 
when it changed the format at KZPS Dallas front classic rock 
to a Texas -Chemed rock -country hybrid as "Lone Star 92.5.° But 
the bun wasn't only about the format change: It was also about 
the sponsorship advertising model the station adopted. it es- 
chewed traditional 30- and 60- second ads in favor of sponsored 

hours with DJs promoting sponsors conversationally. 
While noncommercial radio has used a `brought 
to you by ..." model for decades, the concept has 

rarely been used by commercial stations. 
Early KZPS sponsors, including Southwest 

Airlines, AT &T, Coors, Harley- Davidson and 
Guitar Center, were allowed one to two min- 
utes of spoken -word content per hour. For ex- 
ample, when talking about artists that the 
station plays appearing at the Austin City Lim- 
its Music Festival, the jock might say, "The fes- 
tival is coming up next week, this artist is 
playing there and Southwest Airlines will take 
you there." 

"This is much more engaging than falling 
into a stopset of eight or nine spots," Clear 
Channel /Dallas market manager J.D. Freeman 
says. Clear Channel stations in Rochester, N.Y.. 

COUNTRY 

More Stations Turn To Talk, Spanish, Christian In '07 

Closing In On Country 
Country i5 still Icing when it comes to radio, but news /talk 
is dosing the gap. 

As of October,there were 2,054 country stations in the United 
States, which is up slightly from 2,049 a year earlier, according 
to M Street,whichtradcs such statistics. News /talk stations now 
total 2,026, an increase of 18 from a year ago. In fact, the num. 
berofnews/talk stations has increased by nearly 500 in the last 
10 years -there were 1,567 in 1997. Country, by comparison, 
has lost more than 450 stations during the same time period. 

Among current music -driven formats, country is tops, fol- 
lowed by contemporary Christiansrations (920), Spanish (917). 
AC (666) and top 40 (495). Contemporary Christian stations are 

on the rise, up from 897 a year ago, as are Spanish-languagesta- 
tions, which tallied 819 at this time last yeas AC is essentially uoo 
Flat, while top 40 is down 15 stations from a year ago. 

Other formats that number more than 300 stations include 
hot AC (up eight stations to 392), altemative rock (basically flat 
at 385 stations), Southern gospel (up 15 from last year to 316) 
and rock (up nine stations to 300). 

M Street began tracking rhythmic AC, a relatively new 
format that plays everything from Akon to Bee Gees and 
Michael Jackson to Janet Jackson, earlier this year and counts 
27 mostly large- market stations moo 
in the format. -KT CONTEMPORARY CHRISTIAN 

OLDIES 

ADULT CONTEMPORARY 

Arbitren pushes back Portable People Meter's further rollout after radio pressure. ProposedXM- 

RADID 
Sirius merger draws attention from terrestrial broadcasters, Congress, Federal Trade Commission, FCC. 

Radios revenue stays flat while Internet ad revenue keeps climbing. Donimus fired by CBS Radio 

and MSNBC in April for on -air comments;retums to air in December. Copyright Royalty Board raises 
Web radio royalty rates, leaving terrestrial broadcasters' Internet streams in question. 
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and Philadelphia also adopted models that limit the amount 
of advertising. Last year, modern rock WFNX Boston launched 
a 40 -day °Snapple Summer Free.for -All," trading traditional 
spots fora variety of live and produced tie -ins with the iced - 
tea maker. 

In all cases, the move wasn't purely altruis tic -sponsorships 
are sold at a premium rate -but the resulting decrease in spots 
theoretically meant that more music could be played each hour. 

But while it's too early to determine the outcome of the spun' 
sorship experiment, each of these stations has moved away 
from it to varying degrees. For WFNX, it was a one -time stunt. 
At KZPS, regular spots have been introduced into the station's 
previous sponsorship -only model. And the Rochester station, 
which had branded itself as °Labatt Blue Country," has since 
discontinued the initiative. 

And during a recent seven -day period it was clear that not 
only was KZPS not the most music- intensive country station 
in its market, it was third among four Dallas country stations. 
Between Nov. 15 and Nov. 21, KTYS totaled 2,351 spins during 
the seven -day period, KPLX spun its records 2,159 times and 
KZPS played its songs 2,140 times. KSCS was fourth at 2,204. 

Similarly, during one recent 10 a.m. hour, KZPS played 12 

ongs, while KTYS played 15. KPLX and KSCS each played 13, 

according to Nielsen BDS. , 

ALK TOO MUCH 

People still love their music -roughly Bo% of radio listening is to 

sic -formatted stations -but among individual listening choices, 

talk radius ratings retrainon top.And thoughthegreatest long -term 

rings growth is coming from Spanish and urban formats, both 

slipped slightly m atop. 
As has been the case for a 

umber of years, news /talk/in- 
formation is still the most Lis- 

tened-to format group in the 
United States.accordingto Albi- 

ron data N/T /I garnered a t7.4 

average quarter -hour share in 

the su mmer, which means tp.0 
of persons ages Is and older 

sing radio Listened to talk sta. 
ns during any given quarter- 

hour in the survey period. 
Adult contemporary, which 

for Arbitroñ s purposes encom- 
passes AC. hot AC and rhythmic AC. placed second with aí3.9 ARH 

share. upfrpn Raga yearearher. Contemporary hit radbionCHRland 

its derivadvesaccountedtsrann share-on par with where the for- 

mat has resided for several years. 
Spanish stations, which Include tropical. Mexican regional and 

Spanish talk. tallied a io.q.That'sdoan marginally from a year ear 
tier (u.0 but op significantly from floe years ago (7.71 Urban (adult 
ROB. ROB oldies. ROB /hip -hop) scored a to.e. down a bit from last 

year Itou). Like Spanish, urban has shown long -term grauth -In 
the summer of cont urban scored a 7.6 AQM share. 

Meanwhile. country places fifth among music formats with e 

9.a -down one -tenth of a point from a year ago. -AT 

RUSH LI MBAUGH -still 

ILLUSTRATION BY ROSS M2CDONALD 



Minding 
Stores 

What is the one thing that 
Labels did that helped 
your business in 2D07? 
John Kunz: Got aggressive with catalog pro- 
grams. And on the fronnline side of things, 
rebates are good. 
Joe Nardone: Some labels got the message of 

lower CD prices to a reasonable point, particu- 
larly with catalog deals. But 1 don't think we are 
anywhere near where we need robe. People need 
to see across-the -board lower prices on new re- 
leases or else they will consider alternatives. 
Nike °tease: The labels used to come up with a 

Ia ofsmpid marketing ideas, but they don't have 
Hough bodies to do that so we have to come to 

them with ideas. And when we do, the labels 
have been extremely cooperative with our mer- 
chandising initiatives, involving street -date 
tchotchkes. We most have given away 30 or 
35 artist pint glasses, like Kid Rock, Poo Fight- 
ers and Elvis Presley. The labels are really 
willing to work with you, if you come to them 
with ideas. The labels are also very supportive 
ofo-marketing. 
Thuy Nee:Almost all the majors opened their cat- 
alog deals to con ongoing; this was a tremendous 
help for us to turn our inventory. They are also of 
faring deeper discounts in these deals. Now, they 
just need to be more liberal with extended dating 
on catalog titles. They need to get the product out 
of their warehouses and on the store shelves in 
frontofcustomers. 

They also need more hit product in the West 
Coast distribution centers or need faster turn- 
around time on orders filled from their Mid - 
west and East Coast DCs. 
Cary Fly: Rap and urban releases. Rap seems 
to be one of the few genres where we can do 
volume. 

Steve Harkins: The labels acknowledged the ben- 
efits of promoting and advertising music on the 
Web. In the past they were just feeling their way 
through. But now it's a significant change. They 
we for more willing to experiment and explore 
various marketing events and promotion 
programs. 

nave laworski: Many removed [digital rights 
management (DRM)] and allowed us to sell 
songs in the MP3 format this year. 

What is the one thing 
that labels are doing_ that 
hurts your business. 
Cum No hit product -that's real bad for the end 
ofthe fourth quarter. Also, more superstarexclu- 

s, which hurts, 
Nardone: All of these exclusive deals with big 
boxes are killing what's left of traditional retail. 
It's like when they killed the singles business 
years ago even though the consumer wanted it. 
Dreese: Exclusives, whether you are talking about 
whatthe Eagles did with Wal -Manor that each su- 
perstar album comes out with five different ver- 
sions at five different stores. That confuses the 
customer and pisses them off. The labels are al- 
tering the core product to please the big- boxmer- 
chant instead of tryingto please the customer. Nis 
the classic mistake of regarding the retailer as the 
customer instead of the real consumer. 
Ngo: All the exclusive tracks and product for the 
mass merchants. It should be a level playing field 
for everyone. To exdude a title from everyone else 
and then not allow the import in so that the indies 
can carry something available from that artist 
seems to be a monopoly. 

Also, they shouldn't put 10 different versions 
of an album our over a year's time; they should 
put our better packaging /or limited editions day 
and date with the regular versions. 
Fly: The constant movement of release dates re- 
ally hurts sales. It is a killer and worse than ever. 
I need longer lead limes than most accounts, but 
I want to get behind albums and promote them. 

The circular Flier builds sales and when you 
move cords, you hurt the sales because there 
is no time to get the record in the flier for the 

w release date. The Mike /ones album must 
have moved 10 times, and it finally came out 
[Nov. 20]. But it wasn't in the circular and all the 
movement definitely hurt the record. It came to 
the street with no momentum at all 
Harkins: There is room for selling more catalog 
that is not active. A large part of the U.S. import 
business is catalog that is notavailable in the States. 

Also, the labels are licensing some of that stuff to 
labels like Wounded Bird, but with the Internet 
they should make every S KU available again. 
Jaworski: Many still only sell songs with DRM 
or do not offer their full catalog in MP3 format. 

In a year when the 
big story was the 
decline of CD sales, 
Billboard polled 
music merchandisers 
of different sizes 
and stripes to find 
out how labels 
helped and hurt 
them in zoos. 
By Ed Christman 

What do you wish the 
labels would do that 
would help your business? 
Kunz: Give up DRM, accept reality and acknowl- 
edge that the customer is always right. It's the 
ABC's of retail. The universe has changed, and we 
need to change. There is no terra firma out there: 
vve are on a spinning log going down the river. 

And give us more vinyl. Unfortunately, it is 
a small piece, but I remember when the CD 
was a small part of the business. It is particu- 
larly encouraging to see young kids who feel 
entitled to get music for free be willing to pay 
for vinyl. That warmth of the analog comes 
through and the kids recognize it, appreciate 
it and are excited by it. 
N a rdo ne: As the lower -priced downloads become 

a growing piece ofthe puzzle, the CD packages are 
getting more ridiculous to the point of people are 
wondering why they paid for the CD. Everyone is 
trying to do an eco-pak, which almost means a dis- 
posable package. We need an alternative package 
that doesn tsubtactvaluefrorn the physical CD. 
Dreese: I wish the labels would win the battle 
against ilhnes,As -a -vis bundling. This idea that 
albums don't matter anymore should be fought. 
Ifs like Steve Jobs owns the world and can change 
the terms of trade. it's pathetic the way the labels 
have rolled over to him on this. 

Consumers are being detuned to the fact 
that the album exists. It just exacerbates the 
downfall in music sales. Tracks don't build 
long -term careers. 
Ngo: They need to give the indie accounts the 
same -release pricing as the big box and 
the chains. They cannot charge one group 87.50 
and another 811.41 for the same product. 
FI y: The record labels are competing against DV D 
and videogames. Those forms of home entertain- 
ment continue to grow and appreciate in terms 
of prestige and sales, but not the music industry. 
One thing they can do is be much more organ- 
ized and focused on record launches. 
Harkins: The labels should tryto promote a new 
physical configuration. We all need to be on the 

me page to drive business for the physical 
side of things. 
Jaworski: Allow all songs to be sold in the MP3 
format: faster turnaround on approvals for new 

customers; open up 
ugh Wal -Mart white full global catalog to 
ps up its game: fills us with an easier 
d the Amazon and faster process 

mbrace irunes for moving into 
estate firms Related new geographies; 

take into account 

CDs. 08.5% sales plummet leaves industry fearful The Eagles go exclusively tom 

RETAIL 
Radiohead deals directly with fans, leaving rest of retail out in the cold. Amazon ste 
Tower's void: challenges hones while boosting MP3 format with digital downloads: an 
Marketplace becomes a force. Labels search for new configurations, launch 001,e 
digital album cards, look at "r'Ingles." U.S. Virgin Megastore chain acquired by real 
Cos. and Vornado Realty Trust. 

EET THE 
ETHERS 

John Kunz 
President/owner o' 
Waterloo Records 
Austin ()Haie Retailer) 

Joe Nardone 
VP Of -unit 
Gallery of sound in 
Wilkes -Barre, Pa. 
[Small Chain) 

Mike Dreese 
CEO of 27-unit 
Newbury Comics in 
Brighton. Mass. 
(Midsize Chain) 

Thuy Ngo 
VP Of purchasing and 
marketing at Irvine, 

Calif. -based Super 
)One -Stop) 

Cary Fly 
VP of purchasing 
and marketing at 
virginie Beach. 
Va.-based Eurapac 
IRaoklobber) 

Steve 
Harkins 

Dave 
Jaworski 

oesnebworks 
Yak Download Sorrel 

our perfect payment record and eliminate up- 
front fees; full access to the publisher /song- 
writer information for all songs sold in their 
catalog including contact information, mak- 
ing it easier to get licensing completed for new 
business models. _.. 
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No Act Sold More 
Copies Of An Album In 
2007 Than His Band 
By Gary Graff Chris 
Daughtry 

Chris Daughtry sounds a bit bleary the day after the recent Amer - 
an Music Awards, and for good reason. "Oh, yeah, we all celebrated," 

he promises, Oill basking in the glow of three AMA wins for his name- 
sake band. 

This year, they all had plenty to rejoice about. Following the singer's fourth - 
place finishon the fifth season of "American Idol," Daughtry's self -titled RCA 
debut became the fastest- selling rock debut album in Nielsen Sounds ca n his- 
tory-and its 2.287 million copies made it the top -selling album by an artist 
in 2007. "Daughtry" topped The Billboard 200 for two weeks and the Top Rock 
Albums chart for rt. It's spawned six singles so far and is up for four Grammy 
Awards, including rock Abum and best rock song for "It's Not Over.° 

All of this has made the 13 months since the album's release the prover- 
bial whirlwind, and the title of the hit °It's Not Over" certainly rings true as 

Daughtry prepares to hit the road in 2008 with Bon Joni. Suffice to say he's 
had no second thoughts about turning down that offer to join Fuel. 

Whar's your rake on Ohr success Baugh- 
roy had in ano7? 

It's a little bit ofa shock. We're still 
very new band to the industry, so 

very time we go to these events we 
kind of feel like the freshmen in 
high school, not really affiliated 
with the big, successful artists. And 
now we feel like wé ve graduated a 

little bit. We were certainly new to 
the industry, but getting recognized 
for your hard work is a pretty big 
deal. It's cool that people recognize 
us for what we do, and it makes us 
feel good. 

Starting to think about February at all? 

Well, we'll see how it goes at the 
Grammys. Hopefully [the AMAs] 
were something of a ... 

Harbinger? 

Yeah, yeah. Maybe. That would be a 

really cool thing. But were still on 
e high from [the AMAs], so were 
going to just kind of hold onto that 
fora while. 

Any thoughts about why everything 
took off for you? 

I'm really not sure, to be honest with 
you. The only thing 1 can really at- 
tribute it to is the fan base. They're 
certainly very diehard and loyal to us, 
and they've continued to buy our rec- 
ord. They've continued to come to 
our shows. It doesn't matter how 
good you are as a band or how good 
your music maybe; if the fans aren't 
supporting it and buyingyommusic, 
it's ha d to make it. So they're the 
ones that are making it for us. 

What is it about you they like so much? 

I guess they see us as regular dudes. 
Were j ust normal guys who are doing 
what we've always wanted to do and 
what we love to do. These are five 
guys who worked hard to get where 
they are. And they're not letting it to 
go their heads. 

Does the world know Daughtry is a 

band as opposed to Chris laugh - 
try's band? 
I think the majority of the people 
get it. Obviously our fans totally 
get it and know it's not a one -man 
show, and I think everybody else 
is catching on. We've tried to make 

re that it's known that it's not 
just me. I've never been a solo 
artist. When the band doesn't get 
the credit that they deserve, it kind 
of bums me out a little bit. They're 
working just as hard as I am, if 
not more, up there. I think peo- 
ple get it. 

Do you feel at this point that every- 
thing -you, the band, the album -has 
graduated from the "American Idol" 
world and taken on a life of its own? 
Absolutely. 100 %. On [ "American 
Idol°], 1 wasn't able to do fully what 

I'm capable of that was jus to 

way of showing my voice off This 
is a totally different thing. This is 
who we 
write our music, and it's a totally dif- 
ferent ballgeme. 

What's your perspective on "American 
Idol" at this point 
It changes from year to year. I don't 
have a solid opinion on it. I think it's 

a great tool for people to use. I mean, 
ifs all about taking the opportunities 
that are in front of you and making 
the best of them and using them to 
your advantage. 

I don't think it's cheesy one bit. 
I think it's cheesy if you're going 
to go on there and use gimmicks 
and not be yourself. But if you're 
going to go on there and you're 
going to be yourself and you think 
you have what it takes, I think it's 
a great opportunity to show that 
to the world. So I think the peo- 
ple that go on there have to take 
it seriously. 

People see right through that stuff; 
the public aren't idiots. They're going 
to recognize something real when 
they see it. I think that's part of what 
happened with us. 

Would Daughtry have gotten ... 
you hadn't done "Idol "? 

Well, I definitely think it accelerated 
it. I wasn't getting any of that expo- 

sure in North Carolina. Being that I 

had a family, financially we couldn't 
go out and tour and get our names 
out there. So we had to basically play 
the same old clubs over and over, and 
for mostly the same people. When 
youdo that, youjust don't get the ex. 
posure and the buzz that you need to 
make a name for yourself and get the 
attention. So I felt that was my only 
option at the time, to take a TV show 
like that and just get myself out there. 

At the time the album came our, were 
you apprehensive about whether the 
fans you'd won on "Idol" would stick 
with this rock' á roll band? 

Well, I wasn't really as worried about 
that as I was about everybody taking 
it seriously. Normally when you get 
fans from a show like that, they're 
pretty loyal to you -but you still have 
to put the work in to make sure you 
put out the best thing you can. It was 

everything else we were worried 
about. °Is rock radio going to take us 
seriously? Are we going to be taken 
seriously as a band in general, for our 

`We're just normal guys 
who are doing what we've 

always wanted to do.' 

ongwriting and who we are ?" We 

have been, and that's a really cool 
thing for us. 

What have been some of the major 
touchstones of the year for you? 

Well, [the AMAs) were definitely a 

big one for us. And getting the Bon 
Jovi tour is definitely another staple; 
you have avery well -respected band 
that's been around for as long as I 

can remember, and they respect us 

as a b nd and take us seriously. 
When you have people like that and 
Nickelback and all these other bands 
that are in the same class, so to 
speak, taking you seriously for what 
you do, it kind of validates what 
were doing. 

Have you had conversations with 
and gleaned a Little wisdom from 
these folks? 
Normally in those situations it's all 

casual. We do enough work, on we 

just kind of hang out as friends and 
don't really get into all the business 
and stuff like that. But INickelback 
frontman] Chad ]Kroeger] definitely 
gave me a few pointers on songwrit- 
ing and things like that. His very 
helpful in that field. 

What's the plan for the next Daugh- 
try album? 
1 cant really say at this point It's 
a little early to tell. Were doing 
some writing when we have the op. 

portunity, and were going to be 

working on getting it out some 
time hopefully next year -when we 

get it right. 
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PAY IN THE L /F OF , o. 

pill EPISODE: 

'ONE THING 

APS TO ANOTHER" 
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911111M. 
8:45 AM, MY STOP NEXT 

THINK I 

LOVE YOU 

HOW CAN I 

BE SURE? 

LOVE 

I CAN'T STOP 
THIS FEELING 
DEEP INSIDE 

u OU DON'T 
OW MY NAME 

9:00 AM , SURVIVAL JOB 

PO THE FIVE PAY 
GRIND ONCE MORE... 

. _ , MN. 

N INI_t_M 

PUNKSor uP 

TQ('iET omjOOWN... 

NEW is USED CD'S 

DOWNSTAIRS 

wiïPC111 

THANK YOU FOR 
THE MUSIC. 

11:00 AM LUNCH, BELA'S DINER -MY OFFICE 

LATER ON, IF YOU ARE FREE, 
BABY, YOU CAN COME SEE ME, 

THERE HE 

SITS WITH A PEN 
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Three years ago he debuted on the charts with the single 
"Locked Up." This year, Akon locks up Billboard's top pop artist honor. 
The singer's "Konvicted' album (Konvict /Upfront /SRC /Universal 
Motown /UMRG), released in November 2006, may not have reached No. 1 

on The Billboard 200, but its sturdy performance aided Akon's rise to the 
top of the pop heap. "Konvicted" spent its first 30 weeks lodged in the top 
30 of The Billboard 200 after its bow at No. 2. While Akon ends the year 
at No. 1 on the Top Artists recap, "Konvicted" ranks just behind 
Daughtry's self -titled album at the peak of the Top Billboard 200 tally. 

Akon is also a heavyweight on the 
yearend Billboard Hot 100 Songs 
recap, where he earns six placings 
on the tally: as a guest on Gwen Ste - 
fants "The Sweet Escape' (No. 3), 
T- Pain'a "Bartender" (No. 33) and 
Bone Thugs -N- Harmony's "[Tried" 
(No. 58), and with three of his own 
songs, "I Wanna Love You' (No. 8, 
featuring Snoop Dogg), "Don't Mat- 
tel (No. 11) and "Smack That" (No. 

15, featuring Eminem). 
Akon kept himself busy collabo- 

rating with a host of other artists, 
just like another male superstar. the 
No.3 name on the Top Artists recap, 
Justin Timberlake. The Jive singer 
was frankly inescapable on The Bill- 

board Hot 100 in 2007, notching nu- 
s solo hits as well as smashes 

with the likes of Beyoncé, 50 Cent 
and Timbaland. 

All told, Timberlake scores 
Soen slots on the year -end Hot 100 

ngs recap with his highest - 

acking single coming in at No. 
20 'Give It to Me" by Timbaland, 
which features Nelly Furtado and 
Timberlake. 

In terms of sheer Hot 100 chart 
domination this year, the female 
equivalent of Timberlake would 
have to be Fergie. The will.i.am) 
A &M /Interscope artist finds her - 
self at No. 2 on the Top Artists list 
and of course is the year's top fe- 
male pop artist. 

While her 2006 single "London 
Bridge' was a No.1 Hot 100 smash, 
it was only a preview of what Fergie 
had in store for 2007. Her "The 
Dutchess' album unleashed four 
more hits, including the No. Is 
-Glamorous" and "Big Girls Don't 
Cry." On the Billboard Hot 100 
Songs year -end recap, she owns 
three of the top 20 singles (Nos. 4, 

10 and 19). 
It's a feat for one artist to place 

Three singles on the year -end Hot 
100 chart like Fergie. It's another 

ballgame entirely when you can 
snag four ( Timbaland), six (Akan) 
or en (Timberlake and T- Pain). 
All told, if we add up the number of 
singles those four men racked up 
on the Hot 100 Songs recap, they 
own a whopping 21 titles, includ- 
ing hits with shared credit. (Right 
now someone is cooking up the 

t 

ul- 
a collaboration featuring all 

four, we can feel it.) 
It shouldn't be much of a surprise 

that the ubiquitous Timbaland 
reigns as the No. l Hot 100 producer 
of 2007. He helmed 20. singles that 
reached the tally this year, from Oho 

obvious (Timberlake s numerous 
hits) to the not -so- obvious )0)o..'s 
"Earth Intruders'). Akon is in the 
runner-up position on the Hot 100 
Producers tally, with T Pai n at No. 8. 

Speaking ofT -Pain, the artist also 
finds himself at No. 9 on the pop 
artist recap, where he's just behind 
Daughtry (No. 4), Carrie Under- 
wood (No. 5) and Beyoncé (No. 6). 

After a few misfires with the 
early singles from her "B'Day" 
album, Beyoncé found a massive 
mash with "Irreplaceable." Or, 'Ir- 
emplazable, "for those checking 

out the Latin charts. The "Dream - 
girls" artist's empowerment an 
them is the year's No. 1 single on 
the Billboard Hot 100 Songs recap. 
It's one of only two appearances 
from Beyoncé on the Hot 100 year 
end tally, with the second, her 
°Beautiful Liar° duet with Shakira, 
coming in at No. 62. 

"Irreplaceable" is Beyonce's 
fourth trip to thetop 10 of the year- 
end Hot 100 Songs chart, but her 
first to crown the tally. In 2003, her 
"Crazy in Love" single finished out 
the year at No.4. Before that, a pair 
of Destiny's Child hits reached the 
top 10: "Independent Women Part 
I" (No. 10 in 2001) and "Say My 
Name" (No. bin 2000). 

Chris Daughtry's namesake 

band and Underwood have more 
than "American Idol" in common: 
Daughtry's self -titled debut is the 
No. 1 album on the year -end Top 
Billboard 200 Albums chart. Last 
year, Underwood's "Some Hearts" 
was tops. She was also last year's 
No. 5 top new pop artist. This year, 
Daughtry hits No. 1 on the Top 
New Artists recap. (It's an "Idol" 
world, folks, we're just living in it.) 

This year, "Some Hearts" is still 
performing strongly, finishing out 
2007 at No. 5 on the Billboard 200 
Albums recap. The album is just 
ahead of Nickelback's °All the 
Right Reasons" at No. 6, a 2005 
release that continues to stun 
char 

t 

watchers. 
Al press time, Nickelback's 

album had yet to leave the top 30 
of The Billboard 200110 weeks 
after its debut at No. 1 on the Oct. 
22, 2005, tally. With more than -6 

million copies sold in the United 
States alone, it's the band's best- 
selling album. 

Last year's No. 2 Billboard 200 
album, the soundtrack to Disney 
Channel's "High School Musical," 
finds itself at No. 37 this year. Its se- 
quel, "High School Musical 2, "mus- 
cles in at No. 8. Two other hot Disney 
properties, TV series "Hannah Mom 
Lana" and its star Miley Cyrus, have 
a lot to crow about 

The first "Hannah Montana" 
soundtrack comes in at No. 4 on 
the Billboard 200 Albums recap 
while its sequel set lands at No.16. 
The latter is a double -album, with 
one-half serving as a soundtrack 
to "Hannah Montana" and the 
other half operating as Cyrus' 
debut album. 

Cyrus also finds herself at No. 10 
on this year's Top New Artists tally, 
a chart that definitely runs in the 
family. Her father, "Montana "co-star 
Billy Ray,was the No.4 new pop artist 
in 1992. .... 
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Bumps In 
The Road 

Attendance, Gross Down From Blockbuster 
Previous Year In Touring By Ray Waddell 

The touring industry continues its roller - 
coaster ride in 2007, with North American concert 
dollars and attendance down double digits after a 
record year in 2006. The final numbers tallied from 
Billboard Boxscore reports in 2007 are eye- opening: 
North American gross concert dollars are down 10.2% 
to $2.6 billion, and concert attendance is down a 
staggering 19.2% to 51 million. Of course, the Rolling 
Stones, Madonna, U2, Bon Jovi and Barbra Streisand 
were all touring arenas and stadiums worldwide in 
2006, pumping up dollars and attendance. Still, down 
is down, and way down is way down. "Yes, a 19.2% 
decrease in attendance is very disturbing, since it 
reflects that the consumers are not really supporting 
breaking and mid -level talent," AEG Live president/ 
CEO Randy Phillips says. "If this trend continues, 
who will be the headliners of tomorrow ?" 
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CONGRATULATIONS 

STING, STEWART & ANDY 

TOP GROSSING TOUR OF 2007! 

Special thanks to Kathryn Schenker, Dave Sandford and all at KSM. 
Bill Zysblat, Debbie Kassan and all at RZO Productions. 

William Francis, Charlie Hernandez and the entire staff and crew, 
Also thanks to Derek Power and Gary Wishik. 

And a very special thank you to our North American Sponsor a 
L:NE flfaT101'1 
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For industry- leading Live Nation, 2007 "was a lighter touring year than 2006," 

"cording 
to Jason Garner, president of North American Music for Live Nation. 

We saw fewer artists on the road, especially in our global touring unit. We had 
so re me great artists out; there we just less of them than past years." 

The Stones alone accounted for $425 million in 2006's numbers. Stones 
tickets topped out at 6450, compared with about S250 for this year's top tour, 
the Police. 

But the double.digit decreases of2007 should concern even the most optimistic 
in the bus 

When worldwide numbers are taken into consideration, the trend is less dis- 
turbing; worldwide, grosses are down 1.8% and attendance less than 1 %. But a 

devalued U.S. dollar and international volume accounts for much of this; total 
shows are up 7.3% worldwide, as opposed to North America being virtually even 
with last year in volume. 

Per -show numbers for many area more accurate barometer of the overall health 
of the industry, and in North America the gross per show is down 9.6% and per - 
show attendance is down 5.3 %. Those numbers are 
roughly similar on a worldwide basis. 

The per -show average attendance of 3,293 for North 
America is the lowest on record for Boxscore; per -show 
averages routinely topped 6,000 a decade ago. But 
much of this is likely a reflection of smaller venues 
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r. -- - .. - 
like clubs reporting more diligently and an overall trend to. 
ward smaller capacities. 

"If if more smaller dubs that open andreport ¡their grossest 

if more festivals that's great," C3 Presents partner Char. 
lie Jones says. It s up to us as bnoiootspeople to adapt 

The average pershow capacity for the 15,508 shows re. 
ported for 2007 was 4,140. Given total attendance was 51 mil. 
lion and total capacity was 64 million. 13 million seats from 
reported shows went unsold in 2007, compared with 14 mil- 
lion in 2006. Asa rule, less successful shows are less likely 
to be reported. 

So what does allthis mean? Some believe it's just the volatile 
nature of the touring industry beast "With the huge variance 
in the number and scale of bands that tour in any given year, 
it's hard to get an apples.to- apples comparison year over year," 
C3 Presents parner Charlie Walker says. 

' I think it is apples to apples, Metropolitan Talent co CEO 

John Scher says of comparing 2006 with 2007. "The most sig- 
nificant factor of all these numbers is overall attendance. If 

erall attendance is down, we have a fundamental problem with the foundation 
of our business, and it has to be addressed." 

Others say the industry is nearing the end of gross- skewing boom as boomers 
age and big -ticket artists and their fans become less active. "We're at the begin- 
ning of the peak; says Dennis Ada, president of Artists Group International (Billy 
Joel, Rod Stewart). "Were not by any means declaring this is over. We're just in a 

different place as the years go by with this generation, which is clearly the biggest 

c 

ontributor to the concert dollar." 
The aging of the baby boomer to far "has probably been healthy for the concert 

business because they're still going to concerts of a certain kind," Scher says. 
"Who do you think's paying these prices ?" 

Arfa is one who believes the industry is transitioning to more shows at smaller 
venues and what will ultimately be less expensive tickets and /or lower attendance 
at larger venues. "We were brought up with an aberration. Were still living with 
it, ifs still dominant. were OK," Arfa says. °Ifs still a good business, but instead 
of doing 18,000 tickets you may do 15,000 tickets." 

Live Nation cuts Store miLLlon deal with Madonna, launches 
ArtismNatlon. The Police reunite for a world tour. 
Ozzfest goes out es a free event. Hannah Montana frenzy 
ignites secondary- market scrutiny. Ticketmaster scraps 
negotiations with Live Nation. 

YEAR-END DOUBLE ISSUE 



CELINE DION. 
\/fil 

Created by DRAGONE 

®ee 

.105='-" 

3,000,000 guests. 700 performances. 
One incredible piece of entertainment history. 

CHRYSLER THE COLOSSEUM 
<AESARSPALA <E. oaonocseev agfri 



The Turn It On 
Again tour by 
GENESIS (from 
left: Mike 
Rutherford, Phil 
Collins and 
Tony Banks), its 
first in more 
than 15 years, 
hit stadiums and 
arenas for46 
shows. Taking In 
more than 5129 
million, it was 
the No.2 
grossing tour of 
the year. 

It is clear the industry is evolving. "Our business model is no different from 
any other business model, and it's up to us to change with times, "C3's Jones says. 
"I don't think there's ever been a more exciting time." 

THE BIG GUYS 
Live Nation is still the world's biggest promoter, reporting involvement in 10,035 
shows that grossed S1.8 billion anddrew 34.5 million people. But Live Nations gross 
for the 2007 period is down 18,5% from '06, while the number of shows the com- 
pany reported is up 7.1 %. 

Garner categorizes 2007 as a "good year" for his company. °We had the chal- 
lenge going in of reduced show count We knew .. 
in January that we weren't going to have a year led by 'We're at the huge global tours, and we knew we were going to have 
to do more with less show count," Garner says. 'And beginning of the 
we accomplished. that by running the business better 
and being a part of the big tours that were out there.' pc 

dollars 

as big -spending 

dollars of 5i,12 million reported. up 36.6% over. 2006. The number of shows in 
which AEG Live played a role is up 43 %101,934. 

As is often pointed out, Boxscore numbers are gross dollar figures, to is the 
news as good on the bottom line as the top for AEG Live? "Even though we report 
our grosses to the trades, we run our business on net realities," Phillips says. "We 
are privately held and our chairman gave on the ability to compete with our prin- 
cipal and much larger rival [to] give the industry a real choice, but only if we op- 
erated thebusiness unit known as AEG Live as adults who can deliver an accep table 
internal rate of return matched against the risk we take." 

With superstar tours like Stewart, Justin Timberlake. Kenny Chesney, Bon lovi 
and Celine Dion under its banner, AEG Live has taken 
hits for not taking on riskier propositions, which 
Phillips thinks is inaccurate. 

"Some agents and talent reps call or 'cherry- pickers,' 
which is totally untrue: Phillips says. "We take our 
lasses on artists webelieve in. However. like the major 
agencies, we have to make money also. Having been 

an artist manager most of my career, I with artists and 
their reps had more respect for the risk we take and 
were 

s 

vested in our financial well -being as we feel 

We 

in the industry's." 
Phillips says that other than its touring business, 

the biggest trend for AEG Live in 2007 was that "we turned our arenas into clubs, 
if you look at how many multiple nights we got. We opened the Prudential Cem 
ter in Newark [N.J.] with 10 Bon Jovi [shows]. The facility business really had an 

amazing year, a combination of AEG and AEG Live. They build them, we fill them." 
That said, AEG Live, like the industry, experienced a more dicey market as the 

year wound down. "We have more than 600 shows in the fourth quarter and they 
are not all dosing as well as we projected," Phillips says. "Obviously, the lagging 
economy and low consumer confidence index are reflected here. Unfortunately, this 
seems to be more of a trend than saturation or weakness in the tour offerings." 

Garner says 2007 was a "standout" year for North baby boomers age, "marked b abetter atxat- a 

egy of buying shows and running the business." AGE president Dennis 
But if amphitheaters did well, it wouldn'tnecessar' 

president 
be reflected in gross dollars the same way sel lout Arfa says. 

arena tours boost overall numbers. Grosses are lower 
at sheds, and sometimes the show you don't buy helps you more than the ones 
you do. "We did a great job in our amphitheaters, which isn't reflected in those 
gross numbers because the lawn ticket price drags the grosses down in the am- 
phitheaters," Garner says. "Our team did a good job of booking a good season with 
less show count and making those shows more profitable." 

Live Nation is the live entertainment industry's largest public company, and as 
the year came to a close, Wall Street seemed a little Leery, with Live Nation stock 
at $14.52 (Dec. lO) after a 52 -week high of 525.63.. 

The news for the privately held No. 2 promoter AEG Live is positive, with gross 

American 
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LOOKING AHEAD 
Despite the negative numbers, most are opti 
mistic about the touring industry. 

"l think the live business is very healthy,. says 
Bill Zysblat, partner in RZO Productions, co- 
producer of the Police four with Live Nation/ 
TNA. "I believe fans view a live performance as 
the only unique piece of product in entertain- 
ment There is only one 10th row on the aisle seat 
on a given night. And the experience of that fan 
cannot be reproduced, downloaded or traded." 

Live Nation's Garner says the diversity and the 
broad range of touring acts in 2007 bodes well 
for the future. "When you look at the mix of what 
was out this year, the newcomers in that list and 
the artists who are on their second or third al- 
bums and still doing great business, it really makes you feel positive and good about 
where were going as an industry," Garner says, adding that it's too early to tell how 
2008 is shaping up. 

But AEG Live's Phillips says his company will be more active in 2008. "We have 
two tours on sale already, Celine and Bon Jolt, and we have more coming," he 
says. "We're being asked to bid on more things than we have in the past." 

Phillips says AEG Live is also being more aggressive in competing with Live Na- 
t ion for tours. "Is it healthy to compete? No. Ina perfect world I wish we were the only 
one," he says. "But, other than we tend to drive up the guarantees, which then effec- 
tively drive up the ticket prices, I actually think competition makes us both better." 

Indeed, ticket prices remain a danger zone and a controversial topic for the past 
15 years, with competitive bidding between promoters exacerbating the situation 

nt 
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"I just don't understand why people won't admit ticket prices are too high, service 
charges are too high and there are too many shows," Scher says. "The old saying, 
'If it ain't broke, don't fm it,' well, the other side of that is, 'If it is broke, fu it' Fac- 
tually, less people are going to concerts. We need more people going to concerts." 

Nederlander Concerts chairman Adam Friedman says his company has seen 

solid numbers at the small and midsize venue level, but arena concert sales have 
been sluggish except for the superstar acts. 

"Part of this is due to accelerating artists into the big boxes too early in their ca' 
reer000vh000dovelvpingihrfon base, and clearly the other issue is price," Friedman 
says. "Of course, talent guarantees drive the ticket price and folks are trying to get as 
much as they can from the road as other sources of income are dwindling. This dy- 
na an c will continue to be a problem into 2008 d explains the statistics for 2007." ' 

None of this is lost on AEG Lives Phillips. "I think we, as an industry, may be 
outpricing our core consumer from the concert experience," he says. 

Many of the most successful artists, even the veterans, remain conservative on 
ticket pricing. "I believe very strongly in the fact that a night out for two or three 
or four can be hugely expensive if the act doern t control the prices," Roger Wa. 
ters' manager Mark Fenwick says. 

"Particularly for the classic acts, the business is predominantly the road busk 
and if we kill the golden goose it's our own fault," Fenwick adds. "And we'll 3' 

kill the golden goose by upping the price, upping the price, upping the price. Pm. ï 
ple will just say, 'Hey, I'm not going anymore.' ° -... 
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RELIANT STADIUM I RELIANT ARENA I RELIANT CENTER I RELIANT ASTRODOME 

HOUSTON, TEXAS 

And we've rocked them all. 
You've brought entertainment to millions of faces. You rock and because of that, 
so do we. An extra special thank you to these Reliant Park promoters. 

Houston Livestock Show and Rodeo'. 
The Messina Group - Louis Messina & Brad Roosa 

Live Nation - Bob Roux 

AEG Live - Donna DiBenedetto 
Live Nation Motor Sports - Charlie Mancuso & Eric Cole 
Feld Entertainment 
Vee Corporation 
North American Entertainment Group - Brian Alden 

6-Lot 
..Reliant Park 
www.ReliantParkcom 

Booking information - sales department at 
832.667.3967 or fax 832.667.1748. 
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R &B And Hip -Hop Solid Across Charts, 
Including Hot loo Impact By Gail Mitchell 

There was no major-league comeback to rival 
Mary I. Bligé s 2006 breakthrough or Mariah Carey's 
2005 emancipation. And hip -hop sales overall weren't 
anything to write home about. 

But R &B /hip -hop in 2007 still managed to chime 
in with several headline -making notes. The list of 
artists leaving those naeworthy yearend impressions 
ranges from A to Z: Akon, Beyoncé, Pretty Ricky, Robin 
Thicke and Jay -Z. 

Building on the momentum sparked by the fourth - 

quarter 2006 release of his sophomore album, "Kon- 
victed" (KOnvict /Upfront /SRC /Universal Motown/ 
UMRG), music man of the hour Akon parlays his lead 
atop the Hot Rhythmic Artists charts into four addi- 
oval chart -topping slots: Top Artists and Top Artists - 

Male (which combines The Billboard 200 and The 
Billboard Hot 100), Top Billboard 200 Artists -Male, Hot 
100 Artists and Hot 100 Artists -Male. 

Beyoncé continues to be the female artist to beat 
R &B and pop. Kick- him- lo-theturb anthem "Irreplacc- 
able" netted the former Destiny's Child frontwomar: 
honors atop the Hot 100 Songs and the Hot 100 Airpla, 
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recaps as well as the queen bee post on Top B&B/Hip. 
Hop Artists, Top R &B /Hip -Hop Artists -Female and Hot 
R &B /Hip -Hop Songs Artists. 

Here's something else of note. Akon and lustinTim- 
berlake were the only top R &B /hip -hop acts to finish in 
the top 10 of the Top Billboard 200 Albums recap for 
2007. Beyoncé is at No. 11 while Kanye West comes in 
at No. 12. The only other R &B /hip -hop entry in the Top 
Billboard 200 Albums top 20 is jay -Z with "Kingdom 
Come" (Roc -a -Fella /Def lam /IDIMG) at No. 20. 

It's a different story on the recap of the Hot 100 Songs. 
R &B /hip -hop acts log six of the top 10 songs: Beyoncé, 
Rihanna featuring lay -Z ( "Umbrella "), Gwen Stefani 
featuring Akon ( "The Sweet Escape"), T -Pain featuring 
Yung Joe ( "Buy U a Drank [Shawty Snappin'l'7, Akon 
featuring Snoop Dogg ( "I Wanna Love You ") and Fer - 

gie featuring Ludacris ( "Glamorous "). 

Championing blue -eyed R &B /soul alongside Tim. 
berlake were two new ambassadors: Amy Winehouse 
and Robin Thicke. Thicke by far leaves the deepest im- 

pression among R &B /hip -hop fans, netting nods as Top 

R &B /Hip -Hop Artists -Male, Hot R &B /Hip -Hop Songs 
and Hot R &B /Hip -Hop Songs Airplay for "Lost With 
out You. "Thicke, however, also left his soulful imprint 
on adult R &B listeners, topping the Hot Adult B&B 

Artists rankings and Hot Adult R &B Songs. 
This time last year, rap icon lay -Z claimed a No. 1 

debut with "Kingdom Come," which clocked inwithan 
opening -week total of 680,000 units,according to Nielsen 
SoundScan. That momentum maintained year -end locks 
on several categories: Top R &B /Hip -Hop Albums Artists, 
Top R &B /Hip -Hop Albums, Top Rap Album Artists and 
Top Rap Albums (thelattertwo categories arelisted only 
on billboard,com). lay -Z finishes out 2007 and rings in 

a positive outlook for 2008 with another No. l debut for 
"American Gangster" (Roca- Fella /Def lam /ID /MG), 
opening with 425,000 scans. That ties the rapper with 
Elvis Presley for the second- highest number of No. is 
overall (IO). Only the Beatles have more with 19. It will 
be interesting to see how strong the legs are under 
"American Gangster" when the year -end tallies roll 
around again. 

"Graduation" (ROC- oFélla /Deflam /IDI MG), 

the third chapter in his schoolof hip-hop trilogy, earned 
applause for its 957,000 -unit first -week debut -and 
injected a much -needed dose of excitement back into 
the game. It comes in at No. 4 on the Top R &B /Hip' 
Hop Albums list followed by two sales bright spots in 
2007: T.I.'s album "TI. Vs T.I.P." (Grand Hustle /AC 
lantic /AG) scanned 468,000 in its first week, and 50 

Cent's "Curtis" (Shady/Aftermath/ Interscope/ IGA) 

sold 690,000 units. 
At a time when music groups are more an exception 

than the rule. brothers Spectacular, Baby Blue, Plea- 
sure and Slick Em -better -known as Pretty Ricky - 
suggestively sang their way to the top of the Top 
R &B /Hip -Hop Artists- Duo /Group category. Their hit 
single "On the Hotline" claims No. 36 on the Hot 
R &B /Hip -Hop Songs chart while album "Late Night 
Special" (BlueStar /Atlantic /AG) pulled in at No. 30 on 
Top R &B /Hip -Hop Albums. 

Others making noise in marquee categories include 
T -Pain and Yung lac atop Hot RingMasters and Hot 
Rhythmic Songs, respectively. Cementing his reputa- 
tion as one of this years most valuable assist men, T 
Painalsodaims Hot R&B /Hip -Hop Songwriters status, 
while fellow songwriter /producer /artist Timbaland 
heads the Hot 100 Songwriters and Pop 100 Songwrit- 
ers lists. Another production up -and- comer, Polow Da 
Donis No.1 on the Hot R &B /Hip -Hop Producers recap. 

The Top New R &B /Hip -Hop Artists crown goes to 

Unk, whose "Walk It Out" and "2 Step' were come, 
stones ofa new dance wave that included SouljaBoy's 
ubiquitous "Crank That (SOUlja Boy) "and Huey'o "Pop, 
Lock & Drop It." Unk also claimed kudos atop Hot Rap 
Songs Artists (listed only on billboard.com). 

Beyond the recap numbers are R &B /hip -hop stories 
begun in 2007 that still resonate. There is Musiq Soul - 

child's revitalized career with "Luvanmusiq" follow- 
ing a shift from Def lam to Atlantic; notable bows by 

such newcomers as I. Holiday, Rich Boy, Chrisette 
Michele, Ledisi and Plies: strong showings by such 
veteran acts as Chaka Khan, Angie Stone and Queen 
Latifah: and such sophomore hurdlers as Keyshia Cole, 
Ne -Yo, Lloyd and Fantasia. R &B definitely held its own 
once. again. . -. 

seem, Beyoncé 
rs 
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Ticketmaster 

MusicServices 
Ticketing strategy, analytics, marketing, and sales programs. 

Thank you to the 135 talented artists and their representatives who partnered with 
Ticketmaster's clients and our Music Services team in 2007. 

30 Seconds to Mars - Aerosmith - Alison Krauss a Union Station - American Idols Live - Andrea Bocelli - Angels & Airwaves - Arctic 
Monkeys - Avenged Sevenfold - Avril Lavigne - Barry Manilow - Beastie Boys - Billy Joel - Bob Dylan - Bon Jovi - Boney James - Brad 
Paisley - Bright Eyes - Brooks & Dunn - Casting Crowns - Carrie Underwood - Celine Dion - Chayanne - Christina Aguilera - Ciara - 

Clay Aiken - Collective Soul - Counting Crows - Cyndi Lauper - Daddy Yankee - Damien Rice - Dane Cook - Daughtry - Deborah Harry 
Deftones - Dierks Bentley - Dixie Chicks - Dolly Parton - Dolores O'Riordan - Dream Theater - Eagles - Elton John - Erasure - Eric 

Clapton - Evanescence - Faith Hill - Fall Out Boy - Foo Fighters - Gaither - Genesis - George Strait - Good Charlotte - Hannah 
Montana a Miley Cyrus - Hanson - Harry Connick Jr. - Hilary Duff - HIM - Hippiefest - Interpol - INXS - Iron Maiden - James Blunt - 

Jet - Jimmy Eat World - John Fogerty - John Mellencamp - Jonny Lives - Joss Stone - Juanes - Justin Timberlake - Keith Urban - 

Kelly Clarkson - Kenny Chesney - Kill Hannah - Kings of Leon - Korn - Lady Antebellum - Lenny Kravitz - Linkin Park - Live Earth - 

Lloyd - Maroon 5 - Martina McBride - Matchbox Twenty - Meat Loaf - Michael Buble - Modest Mouse - Morrissey - Neil Young - Nelly 
Furtado - New Edition - Nickelback - Norah Jones - Ozzy Osbourne - Polyphonic Spree - Queens of the Stone Age - RBD - Reba - Red 

Hot Chili Peppers - Relient K - Rocco DeLuca & The Burden - Rod Stewart - Roger Waters - Rufus Wainwright - Rush - Ryan Adams - 
Sevendust - Sia - Smashing Pumpkins - Snow Patrol - Spice Girls - Stevie Nicks - Stone Sour - Sugarland - Taking Back Sunday - The 
Cure - The Format - The Fray - The Hold Steady - The Killers - The Liars - The New Cars - The Police - The Who - T.I. - Tim McGraw 

- Toby Keith - Tony Bennett - Toot - Tori Amos - T -Pain - Trace Adkins - Van Halen - Velvet Revolver - Yung Joc - ZZ Top 
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Underwood 
StaysOnTo 

The Star Leads Other `Idol' Alums On 
Country Charts By Ken Tucker 

CARRIE UHDE D 
is the No.1 top country 
albums artist of the year 
and top female artist for 

r sr: Kenny Chesney TOTAL GROSS. $T million NO. or 

TOUR Ns. ss NO OF SELLOUTS: SS o 1.14 million 
í14 million Compiled from Billboard 

Boxsccore. Nov., .1 2006, through Nov. r3, 2oo7. 
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The last two years have provided a quick ride to the 

lop for 2005 °American Idol" champ Carrie Underwood 
And if there were any doubts about how the winner of 

Americas most famous music reality show would fare in 

Me country world, those doubts have long been erased. 

Underwood, the Country Music Assn. (CMA) and Acad. 

emy of Country Music's (ACM) reigning female vocali0, 

leads the Top Country Artists recap for 2007. She supplants 
last year's top act, Rascal Flatts, which falls to No. 2. 

For the second straight year, Underwood's "Some Hearts" 

(Arista /Arista Nashville /RMG) leads the Top Country Al- 

bums recap. It places No. 5 on the year -end Top Billboard 
200 Albums tally, and she's No. 2 on the big chart's artist 

recap behind fellow "Idol" alum Chris Daughtry's band. 

Meanwhile,Underwood's latest album, "Carnival Ride; 
released in October, is the No. 9 title of 2007 on the Top 

Country Albums recap. 
Fueled by the singles "Wasted," which spent five 

weeks at No. 1, and °So Small," Underwood lands at 

No. 5 on the Hot Country Songs Artist tally. 
The Oklahoma native, not surprisingly, is also the chart -topper on the Top Coun 

try Artists- Female recap for the second straight year. 

Rising star Taylor Swift stories at No. 3 on the Top Country Albums recap with her 
self-titled Big Machine debut and is No. 2 on the country female tally. 

Tim McGraw is No. 1 on the Top Country Artists -Male recap, ahead of old pal and 

last years topper Kenny Chesney, who finishes second. 
McGraw places three songs in the Hot Country Songs recap, including one, "I 

Need You," with wife Faith Hill. He is the No. 3 performer on Top Country Album 
Artists recap, and his album "Let It Go" (Curb) is No. 6 on the year -end Top Coun 
try Albums tally. 

Meanwhile Chesney, who places three songs in the year -end Hot Country Songs 

recap, ranks at No. 1 on the Hot Country Songs Artists chart. 
Chesney s song °Never Wanted Nothing More" ends the year at N. 3 on the Hot 

Country Songs recap. The East Tennessee native and reigning CMA and ACM top 

entertainer also ended the year at No. 6 on theTop Country Albums tally. 
Fellow Tennessean Rodney Atkins nabs the honors atop the Hot Country Songs 

chartwith "Watching You; asong heco'wrote about his young son. Another Atkins 
tune, "These Are My People," lands at No.4 on the recap. Atkins' album "If You're 
Going Through Hell" lands at No. 10 on the Top Country Albums list. 

Rascal Hafts is once again the No. 1 act on the Top Country Artists -Duo /Group 
recap. On the Hot Country Songs tally, °Take Me There" is N. 5 and the trio also 

places two other songs on the list. "Me and My Gang" (Lyric Street /Hollywood) is the 
No 2 release on the Hot Country Albums chart and "Still Feels Good," the band's lat- 
est, which was released in September, is No. e. 

Duo Sugarland places "Enjoy the Ride" (Mercury/UMGN) at No.5 on the Top Coun- 
try Albums recap and notches three titles ón the Hot Country Songs tally including 
"Settliú "at No. l0. The group finishes second to Rascal Flans among the Top Coun 
try Artists- Duo /Group. 

Meanwhile, a trio of North Carolinians are the top new country artists for 2007. 
Jason Michael Carroll. from Franklinton, finishes at No. 1 on the Top New Coun 

try Artists recap, while fellow Tarheels Kellie Pickier (from Albemarle) and Bucky 
Covington of Rockingham) place second and third. Pickier and Covington were fi' 
nalists on the 2006 season of "American Idol." 

Carroll places two songs on the Hot Country Songs recap, including his emotional 
debut "Alyssa Lies," while Covington adds one, "A Different World." 

All three artists' albums finished among the top 50 on the Top Country Al- 
bums year -end tally, with Pickler's "Small Town Girl" (BNA /SBN) ending the 
year at No. 20. 

One of the most notably country music business stories of the year is the mntin 
ued rise of the independent label as a viable model in Nashville and the success of 
the Indies is evident from the year -end recaps. 

Broken Bow is No.1 on the Top Independent Imprints recap and the label's Iason 
Aldeanis No.l on the Top Independent Artists tally. His "Relentless" album lands at No. 
4 on Top Independent Albums and his 2005 self -titled debut places at No. 9 on the list. 

Little Big Town is No. 4 on the Top Independent Artists recap thanks to its 2005 
album °The Road to Here" (Equity), which ranks at N. 7 on the Top Independent 
Albums chart. 

Longtime major label staples Garth Brooks and the Eagles also land among the 
top independent albums and artists thanks to recent releases on their own labels. 
Brooks' °The Ultimate Hits" came out on Pearl, and the Eagles "'Long Road out of 
Eden" is on SRC. 

Tracy Lawrence, who opened his own Rocky Comfort label last year and who re- 

cently won the CMA Award for musical event ofthe year ( "Find Out Who Your Friends 
Are" with Tim McGraw and Kenny Chesney), lands at No. 10 on the Top Indepen- 
dent Artists recap. .... 
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When you are playing the South, the BJCC in Birmingham Alabama is a stop that's sure to drive your tours bottom 

line a little more north. With 1.5 million music fans in the surrounding area and the flexibility to customize seating 

to fit any size show, the BJCC is the biggest entertainment complex in Alabama. Book Birmingham's most versatile 

venue and make the most out of your tour. 
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Christian 
Music Fans 

Top Album Reflects Diversity Of Christian 
Styles, Artists By Deborah Evans Price 

One of the strengths of the Christian market has always been the diverse 
musical styles the genre includes, and that variety A wellaepresented among 
the best -selling tides in 2007. Christian music is the only genre defined by lyri- 
cal content, not musical style. Therefore. it's no surprise to see country, rock, 
hip -hop, pop and worship music all represented among the top titles on Bill- 
board's year -end Christian music charts. 

Country music is reflected in the top 10 by Alan Jackson's "Precious Mem- 
ories" (ACR /Arista Nashville /Provident -Integrity), which comes in at No. 2 on 
Top Christian Albums. The project was the No.1 title on the 2006 Top Christ - 

an Albums recap and kept selling briskly during 2007, having moved 1.5 mil- 
lion units at press time, according to Weiser SoundSCan. Jackson was No. 1 

on the 2006 Top Christian Artists chart. Thu year he s No. 2 behind Casting 
Crowns, theyear's top Christian art, which has the No. 4 Christian album with 
The Altar and the Door." 
Country music also makes a show- 

ing in the top 10 of the Top Christian 
Albums chart with the Word /Curb 
compilation "Three Wooden 
Crosses," which features such well- 
known country artists as Lee Ann 
Womack, Randy Travis, Vince Gill and 
others. Travis' award -winning hit pro- 
vides the title track. 

Christian music's edgier rock side 
is well -represented in the top 10 of the 
Top Christian Albums recap with Texas 
quintet Flyleaf coming in at No. 3 with 
its self-titled set (A &M /Ottone /IGA) 
and Relient K's disc "Five Score and 
Seven Years Ago" (Gotee /CapitolfEMI 
CMG), which is No. 7 on the albums 
tally. Pop -rakers Mat Kearney and Jeremy Camp round out the top 10, com- 
ing in at Nos.9 and 10, respectively. 

Released last February, tobyMao's "Portable Sounds" (ForeFront /EMI CMG) 
was e of 2007's most consistently selling titles. Coming in at No. 5 on the 
Top Christian Albums tally, tobyMac brings his fusion of pop, rock and hip 
hop to the top 10 while Chris Tomlin's "See the Morning' (Sixsteps /Sparrow /EMI 
CMG) places at No. 6 and shows the continuing popularity of worship music. 

The diversity of sounds and styles that make up today's Christian music co- 
alesce on the year's best -selling title, "WOW Hits 2007" (Word- Curb /Provi- 
dent- Integrity/EMI CMG). The compilation features the genre's top acts, 
including Camp, Casting Crowns, Natalie Grant, Third Day, MercyMe, Build- 
ing 429 and Jars of Clay. 

"WOW Gospel 2007" (Verity/WOrd.Curb /EMI CMG /Zomba) tops the list of 
Top Gospel Albums this year. The project includes songs by Karen Clark Sheard, 
Kurt Carr, Mary Mary, Smokie Norfrd, Martha Munizzi, I Moss, Yolanda Adams 
and Nicole C. Mullen. 

B&B legend Patti LaBelle comes in at No. 2 on Top Gospel Albums with 
"The Gospel According to Patti LaBelle" (Umbrella /Bungalo). Kirk Franklin 
fills the next two spots on the list, with his "Songs From the Storm, Volume 
I' (Fo Yo Soul /Gospo Centric / Zomha) coming in at No. 3 and his "Hero' proj- 
ect sitting at No. 4. 

On the Top Gospel Album Artists tally, Franklin takes the top slot for the second 
consecutive year, followed by Juanita Bynum at No. 2 and LaBelle at No. 3. 

J 

: 

Telegenic RBD had 
' Celestal' year as tos 
Latin album artist war 
the top Latin album. 
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The Latin 
Kids Are 
Alright 
Rising Acts Lead Youth Brigade 
On Latin Recaps By Leila Cobo 

Youth- driven music once again tops 
Billboard's year-end Latin charts, wish 

TV phenomenon RBD leading the Top 

Latin Albums and Top Latin Album 
Artists charts thanks to strong first - 
week sales of "Celestial" (EMI Tele- 

vise). The album was released during 
Thanksgiving week of s006, coincid- 
ing with the beginning of Billboard's 
year -end chart recaps. 

At No. z on the Top Latin Albums 
recap is "K.0.6., Live "(Premium /Sony 
BMG Norte) by urban bachata group 
Aventura. whose popularity continues 
to the rise four years after its his "Ob- 

n." The No. z artist on the Top 

Latin AlbumArtists chart is the late Va- 

lentin Elizalde, whose romantic banda 
and corridos draw younger fans. 

Also in the top has of both charts is 

reggaetón star Daddy Yankee, who 
comes from topping the Top Latin Al- 

bans chart fortwo consecutive years. 
Beyond these three acts, the top is 

of the Top latin Album Artists and Top 

Latin Albums charts are evenly divided 
between youth- Leaning reggaetón 
(Wising Vondel Don Omar) and re- 

gional Mexican (Alacranes Musical) as 

welt as established, veteran acts with 
broad fan bases (Many, Vicente Fer- 
nández, Marco Antonio Solis(. 

The two extremes highlight two 
emerging markets for Latin music. A 

steady, young consumer base is get- 
ting its music from multiple sources 
while the more traditional, broad fan 
base that still looks for albums by stal- 
warts like Fernandez and Soils. 

In a depressed market, where only 
t5 Latin albums had surpassed the 

Musimark by Nov. 13, Univision 
c Group is the market leader 

thanks to the combined clout of its fon 
midable labels: Univision Records, 
Fonovisa, Disa and the year -old tropi- 
cal Imprint La Calle. 

"I am very pleased that during a 

very difficult yearforthe music Indus 

try we were able to stay fully commit- 
ted to our artists and to maintain our 
market -share leadership by a substan- 
tial margin," Univision Music Group 
president Jose Behar says. 

Univision also leads the Top Re- 

gional Mexican Album Labels chart 
while Ilea tops the Top Regional Mex- 

ican Album Imprints chart. 

However, the top- selling artist in 

the regional Mexican genre is Elizalde. 

whose albums sales -most on Uni- 

v ersal Music Latino -soared after he 

as fatally shot in November zoo6. 

The top title on the Top Regional 
ican Albums recap is Fernandes s 

" Historia de Un Idolo" (Discos fog/ 
Sony BMG Norte). 

Sony BMG Norte also had a par- 

ticularly strong year, topping all 

Latin pop sales and airplay charts, 
and most tropical ones as well 
thanks to an eclectic roster that 
blends old and new. 

Sony BMG Norte also Leads the Top 

Latin Albums imprints and Hot Latin 

Songs Labels and imprints recaps. 
"For the last couple of years, we 

have been getting back to basics: try- 

ing to focus our efforts on truly out- 

standing talent and being patient 
enough to deliver that talent to the 
market," Sony BMG Latin America 
president Kevin Lawrie says. 

The relatively new Latin Rhythm 
genre is dominated by Universal:- 

owned Machete, which ranks No. t on 

the Top Latin Rhythm Album Labels, 
and its imprint Vi leading the Top Latm 

Rhythm Album Imprints she rt. 
Reggaetón king Daddy Yankee re- 

mains the top Latin rhythm seller, but 

Machete's Don Omar. Wisin g Mandel 

and Hector "El Father" follow on the 

Top Latin Rhythm Album Artists rata . 

Perhaps the biggest surprise s 

Aventura's "Mi Corazoncito,"a tm i- 

cal track, topping the Hot Latin Son s 

chart. It undoubtedly received play n 

pop.tropical and Latin rhythms 
urban bachata grew as a genre. 
While Many leads the Hot Lace 

Songs Artists chart with four charting 
titles, RBD ranks No.( on the Top Latin 

Pop Album Artists recap with four 
charting albums. 

ARTIST, Many GROSS, $35 Ration ows:AB 

TOUR 
LLOUTS. <DTy:sso,5SSFSTOTAL 

NovxcE:509,187 Compiled from Billboard Boxscore. 

5, nob. through Nov,13, 2007. 
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Congratulations to our clients 
Jeep and BlackBerry® 

Two winning campaigns sharing one great idea: 
Connecting deeply with your audience 

is the soul of great music and effective marketing. 

LOVE LOST, LOVE FOUND, 
ROUGH ROADS, MUDSLINGING. 

ñuunci ide 
A GREAT COUNTRY SONG 
OR A GREAT JEEP STORY 

THEY HAVE THEIR STORY. 'YOU HAVEYOURS 

.o., Jeep 

Jeep presents Soul2Soul Tour 2007 
Award Winner: Billboard Concert Marketing & Promotion Award 

BlackBerry presents John Mayer 2007 Tour 
Award Nominee: Billboard Concert Marketing & Promotion Award 

Many thanks to the artists, management, brands and 
agency partners who made this tremendous success possible. 

GEORGE R %JOHNSON 
experience marketing 

Innovate. Motivate. Activate. 

gpi com 



All Over 
The Floor 
Artistically Strong Dance Charts Lack 
Dominant Acts By Kerri Mason 

MICHAEL RUBLE had 
the Top Jazz Album with 
'Cat Me Irresponsible: 
leading the pack of vocai- 
oriented best sellers. 

Vocal 
Majority 

Singing Scores The Sales In Jazz 
By Dan Ouellette 

Jazz is one of the great instrumental 
genres but, in goo ?, albums recorded 
by singers. or featuring impressive 
lineups of guest vocalists, com- 
manded 

The chart- topping exception? 
Kenny G. the perennial victor in the 
contemporaryjazz sweepstakes who 
ranks as No. t on the Top Contempo- 
rary Jazz Artists tatty thanks to three 
Arista CDs: "I'm in the Mood for Love 

...The Most Romantic Melodies of Ail 
Time." "Holiday Collection" and "The 

Essential Kenny G." 

The sets rank Nos. t. 3 and t o, respec- 
ively, on the Top Contemporary Jazz 

Albums recap. The saxophonist offers 
e style of instrumental jazz that easily 
blends into the background. 

Granted, jazz at its mostvtal requires 
attentive listening to grasp the sub- 
tleties and appreciate the created -in- 
the- moment alchemy. it's not an easy 

liste o instrumentaljazz artists who 
are re ttingmuchof the most imagine- 

dye mu is suffer in market share. 

Ace a in point: Ron Carter's "Dear 

Miles," released this year on Blue 
Note, received plenty of label sup- 
port, tons of laudatory press and was 
buoyed within a week of its release 
by a Carnegie Halt concert by this 
legendary bassist and former Miles 
Davis sideman.Total sates asofOCto- 
ber? Around 3.00e, according to 
Nielsen SoundScan. 

Fellow Davis alum Herbie Hancock 
appears twice on the Top Contempo- 
rary Jazz Albums chart with "River: 
TheJoni Letters" (Verve/VG) at No. to 
and last year's "Possibilities" (Hear/ 
Hancock/Vector) at No. at, which fee- 
sure snatches of Hancock's brilliant 
piano playing. 

However, both CDs teem with vocal- 
ists. including Norah Jones and Joni 
Mitchell on the former, and Christina 
Aguilera and John Mayer on the latter. 
The lesson:Singers make the sales. 

Vocaljasalbums trump the instru- 
mentals this year. On the Top Jazz Al- 
bums chart, Michael Bublé's "Call Me 

Irresponsible" (t43 /Reprise /Warner 
Bros.) takes top honors followed by 

Diana Krall's "From This Moment On" 
(Verve/VG), Merry Connick Jr.'s "Oh, My 

Nola" (Columbia /Sony Music), another 
Warner Bubté album ( "It's Time ") and 
rapper /actor Queen latifah's "Trda'lin 
Light" (Flavor Unit/Verve/VG). 

In the top 25, the only bona -fide 
instrumental jazz album is Michael 
Brecker's posthumously released 
swan song. "Pilgrimage" (WA/Heads 

DP) at No. a3. 

Likewise, on the Top Contemporary 
Jazz Albums recap, instrumental jazz 

is rare, with Medeski Scofield Martine, 

Wood's "Out Louder" (Indirecto) plac- 
ing at No. t5 and Fourplay's "X" (Blue- 
bird /RCA Victor/at No. t8. 

High honors on the Top Contempo- 
rary Jazz Albums tally go to vocals - 
inf used albums including "G'rvin It Up" 
(Monster /Concord). by George Benson 
and Al Jarreau, at No. a; Dave Roe's "At 
the Movies" (Capitol) w ith guests Anita 
Baker. Barry Manilow and Vanessa 

Williams, at No. Ai and Bonet' James' 

"Shine" (Concord), with guest vocal- 
ists including Esthem, Faith Evans and 
Philip Bailey, at No.5. 

Another significant note for chart 
watchers Isis= strong a showing Con- 

cord Music Group has made in thejas 
realm, on both the Top Jazz and Top 

Contemporary Jazz charts. 
Concord is No. t on the Top Contem- 

porary Jays Labels cha rt. witht3 titles, 
and fourth on the Top Jazz Labels re- 
cap, with 14. Its a7 albums in the com- 
bined categories bested all other la- 
bels-a testament to the indie label 
increasingly acting like a major. .... 

The dance /electronic music train was without a conductor in 2002, 

and the charts prove it. 
Unlike lastyear, there wasn't a galvanizing dance -friendly mainstream release, 

like Madonna's "Confessions on a Dance Floor" (Warner Bros.), or a single pro- 

ducer churning out multiple hits, like Bob Sinclar. Soyearold releases, pop artists 
who fit the dance classification and novelty compilations finished high. 

But there were bright spots. If you strip away the '06, and even '05 releases 

-including Gnarls Barkleÿ s "St. Elsewhere" (Downtown /Atlantic) at No 1 on 

the Top Electronic Albums recap and Imogen Heap's "Speak for Yourself" (RCA 

Victor) at No. 2 -you reach Ojdrk's adventurous "Volta" (Elektra) at No. 3, fol- 

lowed closely by M.I.A.'s "Kula" (XL /Interscope /IGA) at No. 5, LCD Soundsys. 
tern's "Sound of Silver" (DFA /Capitol) at No. 8 and Brit supergroup the Good, 
the Bad & the Queen's self -titled debut (Parlophone /Virgin) at No. 9. Artisti 
cally, not a bad showing. 

Dance -exclusive indie artists also make themselves known amid the Rihan- 
as. Pinks and Nelly Furtados. Two Robbins Entertainment acts -September 

and Edun -finish third and fourth on the Hot Dance Airplay recap, respeo 
burly, with Kylie Minogue -ish dance.pop confections "Cry for You° and "Put 

David Guetta's "The World Is Mine" follows in the sixth spot, off the first- 
and best- ofhistwo album releases thisyear , "Guetta Blaster" (Perf to /Ultra). 

Yet, the artists who dominated the To Electronic Albums chart were almost 
completely absent from the airwaves. 

Ina pleasant shock, DJ /producer Ralph Falcon took the No. 1 spot on the 
Hot Dance Club Play Tracks chart with "I Need Someone, "a dirty slab of after- 
hours daneefloor fodder that stands in stark contrast to the sunnier, more com- 
mercial stuff that rounded out the top 10, including Sinclar's beachy "Rock 
This Party" and Rihanni s across -the -board hit "Don't Stop the Music." 

Powered by strong remixes, Furtadó s memorable "Say It Right" finished at 

No. 3 on the Hot Dance Club Play Tracks recap. 
While they sell out 5,000-capacity shows domestically and play 200,000 -per. 

on gigs globally, the top trance DJs in the world don't dent the charts too hard 
this year. despite having new and heavily hyped album releases. 

At No. 10. Tiesto is the highest- finishing D) / producer on the Top Electronic 
Albums chart with "Elements of Life" (Magic 
Muzik /U(tra).but he fails to crack the Hot Dance 
Club Play or Hot Dance Airplay charts with a 

single. Paul van Dyk hit No. 19 on Hot Dance 
Airplay with "White Lies" featuring Pussy. 
cat Doll Jessica Sutta, but finished at No. 25 

with album "In Between," well behind Tiesto, 
Blagk Audio (No. 13) and buzz -heavy Daft 
Punk heir Justice (No. 24). 

The year -end charts still highlight dance's 
fundamental problems - translating touring suc- 
cess into album sales; holding ground in a stream 
of vacationing pop stars; creating unity among 
club, radio and retail representation; and sell - 
ing albums, Period. Still. 
the burgeoning artists 
peeking through the 
cracks. likeGuettaand 
Justice, might be 
strong enough to 
quell the old de- 

bates. On to 
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The success of 
WELLY FURTADO 

Bch pop which /rock 
artists crossed over 
with dance /club hits. 



till the greatest 

Award- winning sound, flexible seating capacity, located on the campus of San Diego State University, 
mass transit station a two- minute walk away, the arena of choice for Van Halen, Trans Siberian Orchestra, Maroon 5, 

Gwen Stefani, Beyonce, Alejandro Sanz, Tool, The Wiggles, Rod Stewart, Foo Fighters, NCAA and more. 

619.594.0234 I www.cox -arena.com I San Diego State University 

LTVE 17qT10 r'1 

Nick Masters (310) 867 -7100 
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Classical Charts Mirror 2006 Tallies, 
With Sting's 'Labyrinth' Back On Top 

By Anastasia Tsioulcas 

As 2007 Comes to its end, the Top Classical Artists 
chart is a veritable redux of 2006, thanks to the staying 
power of artists at its very peak. 

The big controversy of 2006- should Sting be counted 
as a re classical artist. even when hi s recording straight. 
ahead renditions of John Dowland (replete with lute ac- 
companiment) for Deutsche Grammophon- continued 
to set the pace for the following year, meaning that once 
again Sting is at the head of the pack. 

Other old friends: Sony Classical cellist Yo -Yo Ma is at 
No. 2, followed by two violinists of very different aes- 
thetic stripes, Denon's Andre Rieu in third position and 
Sony Classical's Joshua Bell at No. 4. Rounding out the 
top five of the Top Classical Artists recap is Russian so- 
prano Anna Netrebko, another DG artist. 

With one important exception, the Top Classical AI- 
bums chart offers more of the same. Sting's "Songs From 
the Labyrinth" once again rules the No. 1 spot, followed 
by Ma's " Appassionato" at No. 2. Bell's "Voice of the Vi- 
olin" at No. 3 and Rieu 's 'The Homecoming!" in fourth 
place. At No. 5 is a superb album that comes with a sad 
story: the late and hugely beloved American mezzo -so. 
piano Lorraine Hunt Liebersoni s album featuring her 
husband Peter Liebersoc s " Neruda Songs" (Nonesuch) 
in a recording made not long before her death from can- 
cer 

Completely unsurprisingly, DG earns first place on 

the Top Classical Imprints 
recap with 36 charted titles. 
followed by Sony Classical 
at No. 2 (13 titles), Denon 
(which won third place with 
only five charting titles), 
Decca (No. 4. with 16 titles) 
and EMI Classics at No. 5. 

The Top Classical Labels 
char 

t 

a ct a copy of the 
2006 recap: Universal Clas- 
sics Group, which includes 
DG and Decca, reigned 
supreme, followed by Sony 

BMG Masterworks (home to Sony Classical and RCA Red 
Seal), Savoy Label Group (the independent that includes 
Denon), Blue Note Label Group (the label group for EMI 
Classics) and independent Harmonic Mundi. 

On the crossover front, the story differs slightly. On the 
Top Classical Crossover Artists chart, Josh Groban vaults 
to first place, followed by II Divo and Andrea Bocelli (Groben 
and Bocelli having swapped places since 2006, with II Divo 
holding firm at No. 2). Another Simon Cowell -discovered 
artist, Paul Potts, makes his entry at No. 4, with the Mor- 

on Tabernacle Choir slipping a rung from its 2006 posi- 
tion to fifth place. Sales strength for the Groben/II Divo/ 
Bocelli trinity sh ows up again on the Top Classical Crossover 
Albums chart: Groban's "Awake" (143 /Reprise) is at No. 1, 

followed by II Dive's "Siempre (Syco /Columbia), Pocelli's 
"Under the Desert Sky" (Sugar / Decca), Groban s "Noel" 
(143 /Reprise) and Bocelli's 'Amore" (Sugar /Decca). 

So, care to guess the Top Classical Crossover Imprints 
and Labels charts? (Hint: They're the same as the Corn. 
bined Classical Imprints and Labels charts.) Reprise, 
143, Columbia, Syco and Decca for imprints; for labels, 
Warner Bros., Sony Music, Universal Classics Group, 
BLG and Mormon Tabernacle Choir's house label. 

Asa result of Grob an s success, W EA takes the top 
spot on the Top Classical Distributors chart, followed by 
Sony BMG, Universal, various independents at No. 4 and 
EMM in fifth place. .... 

KENNY WAYNE SHEPERD 
hit the road to collaborate 
with veteran bluesmen 
on the year's top blues 
album. 
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Blues Traveler 
Kenny Wayne Shepherd's 'Backroads' Journeys 
To The Top By Cortney Harding 

Kenny Wayne Shepherd came ln at No.Ion the Top 

Blues Albums chart for an? with "ro Days Out: 
Blues From the Backroads" (Reprise/Warner Bros.). 
The record is part of a CD/DVD package that docu- 
ments a road trip Shepherd took in an effort to play 
with a number of aging blues legends before they 
passed away. His timing was fortunate; in the two 
years between the trio and the album's release, six 
of the musicians who play on the disc died. 

Stevie Ray Vaughan and Double Trouble come 
in at No. a with "The Real Deal Greatest Hits Vol. 
I. (Legacy /Epic /Sony Music). The No. 3 spat goes 
to the soundtrack to the film "Black Snake Moan" 

New West): while the movie may not have been 
critically acclaimed, the soundtrack seems to have 

resonated with blues fans. 
Best -of sets also did well in 2007, with Etta 

James' "The Definitive Collection" (Hip- 0 /Chroni- 
cles/UMe) and B.B. King's "The Ultimate CoBec- 

n" (Geffen /Chronicles /unte) coming in at Nos.6 
and tt on the Top Blues Albums chart, respectively. 
King and James also came In at Nos. 6 and 7 on the 
Top Blues Artists recap. 

James Hunter's "People Gonna Talk" (Go/ 
Rounder), which carne out In March cook, contin- 
ues to sell well, Landing at No. to on the albums 
chart this year. Likewise, the Derek Trucks Band's 
"Songlines" (Columbia /Sony Music), which also 
came ut last yearafter a four -year break, came In 

at No.5. 
On the Top Blues Artists chart, Hunter is No..) 

and the Derek Trucks Band is No. 5. 

Reprise at No. Ion the Top Blues Imprnt 
chart. due to the success of the Shepherd 

cord. It was followed by Epic at No. a and New 
West at No. 3. 

On the Top Blues Label chart, Sony took the top 
spot.followed by Warner Bros. and New West..... 
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TO ALL OUR PROMOTERS, 

AGENTS AND MANAGERS, 

THANK YOU FOR 

A GREAT YEAR. 

LOOKING FORWARD 

TO WORKING TOGETHER IN 

.110t ace. ._..4/0tcb. _./jot Venue. 

SOUTH FLORIDA'S ULTIMATE SPORTS & ENTERTAI. 
For booking information contact Jarred Diamond by phone (786) 777 -1467, fax (786) 777 -1. 

PLACE. 
@heat.com. 
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Family 
Affair 

Bob Marley And Sons Take Top Three 
Spots In Reggae By Cortney Harding 

More than 16 years after his 
death, Bob Marley continues to sell 
records, topping the year -end Top 
Reggaeldbnms chart with "Forever 
Bob Marley" Madacy Special Prod- 
ucts /Madacy), a set of songs from 
his pre -Island Records days. 

Bob Marley & the Wailers also 
come in at No. 9 with "Africa Unite: 
The Singles Collection" (Island /Tuff 
Gong /UMe /IDJMG) and No. lOwith 
"Gold" (Tuff Gong /Island /Chroni- 
des /UMe), both selections of such 
fan favorites as "Stir It Up" and "Get 
Up, Stand Up." 

Marley's sons Stephen and 
Damian carried on the family tradi- 
tion and come in at Nos. 2 and 3 on 

the year-end albums chart with 
"Mind Control" (Ghetto Youths/ 
Tuff Gong /Universal Republic/ 
UMRG( and "Welcome to lam 
Rock" (Ghetto Youths /Tuff Gong/ 
Universal Republic /UMRG(, re. 
spectively. The brothers also rank 
at Nos. 3 and 4 on the Top Reggae 
Artists year-end chart. 

For the second year in a row, Ma- 
tisyahu tops the Reggae Artists 
chart, continuing to garner new 
fans with his mix of hip -hop and 
reggae, as well as his lyrics about 
his Hasidic Jewish background. 
His three albums, "Youth" (Or/ 
Epic /Sony Music(, "No Place to Be" 
(One Haven /Or /Epic /Sony Music) 

and °Live at Stubbs" (Or /Epic/ 
Sony Music(, are Nos. 5, 6 and 11. 
respectively. on the Top Reggae 
Albums chart. 

Longtime star Sean Paul's "The 
Trinity" (VP /Atlantic /AG) reaches 
No. 4 on the Top Reggae Albums 
chart for 2007, dropping from the 
No.1 spot in 2006. Paul also comes 
in at No. 5 on the Top Reggae 
Artists recap. 

Elsewhere, VP's °Reggae Gold" 
compilations continued to do well, 
with the 2006 edition rounding out 
the album chart at No. 15 and the 
2007 edition coming in at No. 8. 

Controversial artist Bernie Man, 
who has been accused of inciting 
violence against homosexuals in 
the past and was cited by a Ja- 
maican court for tax evasion ear- 
lier this year. ranks at No.14 on the 
Top Reggae Albums chart for 
"Undisputed" (Shocking Vibes /Vir- 
gin( and No. 10 on the Top Reggae 
Artists chart. 

VP Records leads the Top Reg- 
gae Imprints recap with three ti- 
tles. UMRG tops the Top Reggae 
Labels recap with the Stephen and 
Damian Marley titles. - 

tats onthe TOP 
- gae Album p. 

It's a Celtic Woman's 
world (the acts MAIREAD 
NESBITT fiddles here), as 

its albums own the top 
three spots on this recap. 

Emerald 
Edge 

Celtic Music Reigns On World Charts 
By Cortney Harding 

The flame -haired ladies of Celtic Woman dominate the Top World MusicAlbums chart 
this year, taking the top three spots with "A New Journey," "A Christmas Celebra- 
tion" and "Celtic Woman" (allManhattan /BLG),In fact, world music fansjust couldn't 
seem to get enough of the Celts, with a compilation called "Celtic Favorites "(Madacy 
Special Products /Madacy( coming in at No. 6 and Hayley Westenra's "Celtic Trea- 
sure" b e" (Decca /Universal Classics Group) rounding out the album recap. No. t5. 

Not directly of f i lleted wi t h Celtic music but similar in nature, Loreena Mc Kennitt's 
"An Ancient Muse" (Quinlan Road /Verve /VG) and the Starlire Singers' "Irish Fa- 

Nos.s " (Madacy Special Products/ Madacy( also had successful years, coming Mat 

4 and respectively, on the albumtalia. 
Rodrigo ./ Ga briela got a major boost due to their exposure on MTV as part of the 

channel's "5a in 5a" campaign. The duo rank at No.3 on the Top World Music Artists 
recap and at No.S on the Top World Music Albums chart with their self- titled set, 
released by ATO. 

Starbucks provided a big boost to two artists: Cell, whose record "Cell" (Urban 
Jungle /Hear / Starbocks) lands at No. on the Top World Music Albums chart, and An- 
gelipue Kidjo, whose "Ojin 0jin" (Starbocks /Raaorg Tie) comes in at No. B. 

Both artists also came in high on the Top Wood Music Artists chart, with Cell at 
No. 4 and Kidjo at No. S. 

Manhattan, the imprint responsible for the Celtic Woman discs, leads the Top 

World Music Imprint recap. followed by Madacy andATO. 
BLG, Celtic Woman's label, came in at No. t on the Top World Music Labels chart, 

with VG at No. a and Madacy at No.3. "... 
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-*'Si INA A6UIlEeq: 

RBC 
Center 

Raleigh, North Carolina 

Booking Information: Dave Olsen 

19191861-01731 daveo @rbccenter.cem 

visit www.RBCCenter.com 

THE RBC CENTER WILL SET THE STAGE FOR A SUCCESSFUL EVENT! 

.a staff that is second to none 

...capacities from 5,000 to 20,000 

...catering that is exquisite 

...a market that is vibrant 

...access to nearly one -half of the U.S. population within a day's drive 

IT'S YOUR TURN TO TAKE CENTER STAGE IN RALEIGH, NC 
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Top Artists 

1 AKON (4) KonviCV 
onf/SRC/UniversalMotown 

; r) Konwct/Upfront/SRC/lMnersal 
Motown/U/HRG 

(I) /nterscrope 

(I)Konvct/NappyBOy/ 
Ave/Zomba 
(I)Full Sur face/Interscope 
(I) Big GateS/Shp-N-Slide/Atlant,c 
(p remor5puadM«h 

2 FERGIE .oll lam/ 

GA 

3 JUSTIN TIMBERLAKE (7) 

4 DAUGHTRY /4) RCA/DOG 
5 CARRIE UNDERWOOD (2) 

nsfa/Arrsta Nasllwlle 
(2)Ansla/ArislaNashvrlle/RM6 
(I) Arista/Ansla 
Nashville/RMG/SBN 
(I)Fremantle/19 

6 BEYONCE(4)MUSc 
World/COlumbra 
(2) Columba 
(I)Camrwa/Smyr-n,s,t 
(I) Ate/Zomba 
(i) Musi[ INOrld/C'aumbia/$oy 
Musc 

7 NICKELBACK(2) 
Roao'runne%Allanbc/Lava 

R AVRIL AVIGNE =- ,CA /RMG 

9 T-PAIN .. :nCVNappy 

(1)52p-N-Skde/A!lantrc 

r1)Ansta/RMG 
(I)JVe/ZOmba 
(I) RoC-A-FeIkYDeflarn/IDJt-IG 
(I)Columba/five/Zomba 
01 Columba 
(O Poe BoyAr/anIse 
(I) Terror 5quadhtoc h 

ID GWENSTEFANI(3)lnlersc0o, 
(i)lnterscWCAGA 

11 TIMBALAND (4)MOSIey/ 
BlackgrOund/Interscope 
(i)MOSIey/ 
B/ackgrWndAnterscope/IGA 
(I)ABM%nterscope 

(p.Shady/Aftematl/nlersCOo 

12 RIHANNA ,RP/De. 

13 NELLY FURTADO,. 

(OMU- 

14 RASCAL FLATTS ,tc SIT et 

15 MAROONS.. 
.CrSCOPe 

16 KANYE WEST '4) Roc-A- 
>JMG 

in FALL OUT BOY 

18 TI. ,anONUSfle /AflanhC 34 LLOYD .'- (helnc/ niversa/ 
Y(Hluslle/Atlantrc/AG 

19 EINKIN PAR 

20 JAY -Z 

«Ch 
! Warner Bros. 

,lit rrer Bros. 

;.Fella/Def 

%I) 5RP/DelJam/IDJMG 
'.1 Columba 

21 CIARA (4) LaFace /Zomba 
e /A 2prnto 

22 THE FRAY (41 FP,c 

23 TIM MCGRAW . 1i) Curb 
24 HINDER .,..,v rsal Republic 

za /Republc/UMRG 
25 PLAIN WHITE T'S(3) 

Hollywood 
26 PINK : ,laFace/Zomba 
27 NE -YO .1) DefJaMDJMG 

Storm/Del Jam//M4G 
. ?Yl2am/ /D)MG 

28 BRAD PAISLEY (3) Arista 
/SAN 

..,Nashville 

29 MIMS D Capitol 
30 LUDACRIS (3) DTP/Del 

s/G 

(p DTP /Del Con 1040211G 

(!)Island Urban4OJMG 

31 TAYLOR SWIFT (4)&9 Me 

32 KENNY CHESNEY (4) BNA 
3) BNA/SEW 

33 ROBIN TRICKS (2) Star 
By ',air/fete /Scope 

()) Star TraWlnters%GA 

rcvsal 
4RG 

35 UNK OOmp/Koch 
36 SHOP BOYZ (i) OnDeck/ 

epubkC 

37 SEAN KINGSTON 2/Be luga 

(I) BCruga l+Tghts/EOIP 

(O Beluga 

Fle,9hIs/K /Epc/Sony Music 

(I) Pharo0enrc/Epr0 
38 SOULJA BOY TELL'EM (2) 

CoII,Park/lnterscope 
(I) CoAPark /lnterscOpe/TGA 

39 MY CHEMICAL ROMANCE (3) 

(I)Re0nse ruer Bros. 

40 JOHN MAYER (3) Aware/ 

a,nba/SOnyMUSic 
41 AMY W INEHOUSE (2) Universel 

R0P021,C/MRG 
42 YOUNG JEEZY (4) Corporate 

Jam/IDJAIG 
/D/MG 

43 BOW WOW (2)Columbia . 5OnyMUSc 

44 KEITH URBAN Col., 
Nasnv,l,e 

45 SUGARLAND (4) Me(cury 
(Alas Tolle) 



16 CHRIS BROWN hve/Zomba 

17 SO CENT = 'day/ 
qterscope 
-mm /O erscope4GA 

18 SNOOP DOGG 

Jo99ystyle /Ge' /en /(GA 
(I)KOm'CVUp/ront/SRC- U/venal 
,lotown 

:BM%nlerSc'Ope 

49 R. KELLY (2) Jive /Zomba 
ulumbla/Nw/Zomba 

5O JOSH GROBAN 
rc erW rr 

0((Frenunrk/19 
(l) I43/Reprise 

Top Artists - 
Duo /Group 

1 DAUGHTRY 77,4G 

2 NICKELBACK 

3 RASCAL FLATTS.'J) Lyric Street 

4 MAROON 5(2) 
n ónc /InlerstOpe 

One//GA 

5 FALL OUT BOY(6)FUeled By 

6 LINKIN PARK(4) Warner Bros. 

(p Machine Shop/Warner Bros 
7 THE FRAY (4)501c 

0) Ep/c/So yMUSC 

e HINDER (2) Universal Republic 
(iG Universal Repu0loc/UMRG 

O PLAIN WHITE T'S (3) 
Fearless/Hollywood 

10 SHOP BOYZ (1) 

OnDeck/Unlversal Republic 
(IJOoDeck/Uruversal 
ReOublNMRG 

Top Artists - Female 
nAfN2m 

FERGIE (5) will.,am/ 
ABM/Inrerscope 

(DAM ,am/AæM//ntersmpe/lGA 

(nElCanel/lnle/scope 
2 CARRIE UNDERWOOD (2) 

nsta/Ansta Nash,Ile 
(2)Ansra/AnsraNaslWllle/RMG 
(NAnsra/Ansra 

Nash,lle/RMG/SBN (iF lk/g 
3 BEYONCE (4) Musoc 

World/Columboa 

(2)Columba 

NCaWmbla/SonyMUSic 
(i).NVe2 ba 

(i)MUSK'Wa-Id/CdumbH/Sa, 
Musrc 

4 AVRIL LAVIGNE (3) RCA/RMG 

(1) Fos/RCA/RMG 

5 GWEN STEFANI (3) Inlerscope 

(1) Interscoce %GA 

6 RINANNA(6)SRP /Def 
Jam, /IDJMG 

7 NELLVFURTADO(4) 
Mosley /Gelfen 
(IJ Moskllen/IGA 
(I)MOS/y /Blackground4nterscona 

6 CIARA (4)LaFace/ZOmVa 
(i) LaFac /Jlve/ZOmba 

9 PINK (3)LaFace /Zomba 
10 TAYLOR SWIFT(4) Bog Machin 

Top Artists - Male 

AKON (4) KonviM cr/ 
UpfrOn!/SRC/Unnersal Motown 

(1) KanlnctNpñamlySRC/iMwersar 
MorowrVUMRG 

(00/0/0000e 
(1)K rcl/Iva.opy Boy/ 
Jove/Zomba 
(i) Fu/I SurfaroJnterscope 
(1)BgGafes/Slip-N-SIMe/Allantic 
(i) Terror Spued/Koch 

n Columda 
' adVrbaMOJMG 

2 JUSTIN TIMBERLAKE (7) 
vmba 

'..,kY/BbclgramdAnrerscxYx 
Ir//ARermalh/InteSrope 

3 T-PAIN ' Konatt/Nappy 

(5- Nye/Zomba 

(D ROC- A- Fella/DefJam/IDJMG 

() CO/mba/J/ ba 

()Columba 
(((Poe Boy /Arlontic 
(1) Terror Squad/Koch 

4 TIMBALAND(4) Mosley/ 
Blackground%nlerscope 
(I) Mosky/ 
Blackground/inrerscope/IGA 
(GABM/lnlerscoee 
(p Shady /AftemlatMn(er0ORee 
(i) DTP /DefJaMIOJMG 

S RANCE WEST (4) Roc -A- 
Fella/DefJam/IDJMG 
(I) Geffen 

6 T.I. (3) Grand Hustle /Atlantic 

FERGIE 

(2)Grand Hustle/Arlanbc/AG 
(1)J %la710a 
(I) Cdumb-a/JivejZomba 
() T OFSquac/KOCh 

7 JAY -2 (7) Roc- A- Fe //ai 
Jam / /DJMG 

(l) SOP/DeiJa,n /IDJMG 

/)Columbra 
8 TIM MCGRAW (6) Curb 
9 NE -Y0 (4) Del Jaro /OJMG 

(I) Desert Storrn/DefJan-VIDJMC 
((( SRP/Del OJMG 

10 BRAD PAISLEY (3) Ansia 
Nashville /SON 
(3)Anste NashM /e 

Top New Artists 

DAUGHTRY (4) RCA/RMG 
2 PLAIN WHITE T'S(3) 

Fearless /Hollywood 
3 MIMS (3)Caaml 
4 UNK(3)b /O Comp /Koch 
5 SHOP BOYZ(I) Onbeck/ 

Universal Republic 
(I) 000eck/UNVersal 

800000WMRG 
6 SEAN KINGSTON (2) Beluga 

HeIRnts /Epic /Koch 
(I) Beluga He/ ghls/E lc 

0) Beluga 
Heght3 /KOCh/Epic/SCVy Music 
(i)Phonopenrc/Eplc 

7 SOUUA BOY TELL'EM (2) 

Co/hPark/IntersCOpe 
(I) Co /IIPark/lntersc %GA 

e AMY W INEHOUSE (2) Universal 
Republic 
(I) Un/aersalRepud,C/UMRG 

9 ELLIOTT VAMIN (2) 

HltkOry /RED 

(1)H/COOry 

10 MILEY CYRUS (2) Walt 
Dosney/ ollywood 
(0) Walt Dlsney/Lyr/c Street 

Top Imprints 

JIVE (39) 
2 RCA (28) 

3 COLUMBIA (77) 
4 DEF JAM (50) 

5 INTERSCOPE(51) 

6 WALT DISNEY (42) 

7 ARISTA (21) 

8 UNIVERSAL REPUBLIC (23) 
9 EPIC (39) 

10 ATLANTIC (49) 
11 ARISTA NASHVILLE (20) 
12 ABM (14) 

13 LAFACE (9) 

14 M05LEV (10) 

15 CAPITOL (20 

Top Labels 

INTERSCOPE GEFFEN ABM 

(128) 

2 SONY MUSIC (537) 

3 ISLAND DEF JAM MUSIC 

GROUP (84) 
4 ZOMBA(62) 
5 RCA MUSIC GROUP (59) 

Top Billboard 200 
Artists 

DAUGHT, 
2 CARRIC UNJL ñ W002 

3 ANON r vrd, 

4 RASCALFLATTS ?ILyric 

5 FERGIE:'. 

ABM /IR, 
6 NICKELBACK e. 

7 JUSTIN TIMBERLAKE /!) 

Jve /Zorn, 
8 JOSH GROBAN .... 

143 /Repase /warner Bros. 
9 LINKIN PARK() Machine 

Shoo/Warner Bros. 

10 JAY -Z (2) Roc -A -F //a/DeI 
Jam /IDJMG 

11 TIM MCGRAW (2) Curb 
12 BEVONCE (I) COlumb /a/SOny 

Mss- 

(I . vorld/COlumbla/Sony 

13 KANTE WEST n/41. 

14 THE BEATLES .ro//Cap40r 
15 GWEN STEFANI 

Intersco, 
16 MILEY CYRUS 

17 BRAD PAISLEY srista 

N. 

18 NORAH JONES 

19 Machino 
20 MAROONS -', Octo e/ /GA 

21 ROBIN TRICKE o. 

22 HINDER ers v al 

R 

23 AMY WINEHOUSE 

R.II: 
24 AVRIL LAVIGNE 

16 T.L!2 /Grano G ::::c-.'J- A 
27 KEITH URBAN 0) Capeo/ - 

NashvNk 

28 CIARA (6 baFace/Zomba 

29 MICHAEL BUBLE(2) 
/43 /Pepnse/W roer Bros 

30 CORINNE BAILEY RAE N Caerlo/ 

31 SUGARLAND (0 Mercury 

32 YOUNG JEEZY(2)Corporare 

33 KENNY CHESNEY(31BNA/SBN 
34 NELLY FURTADO ((( 

,r/Geffen/IGA 
35 FALL OUT BOY(2)FUe/eO By 

v c S//O /OJMG 

36 JOHN MAYER (((Aware/ 
v MUSoc 

37 SO CENT :.,dy/ 
rscooe/IGA 

313 EAGLES .. 

40 TONY BENNETT 

41 CELTIC WOMAN 

42 MARY). BLIGE .. 
min /v7GA 

43 BON JOVI curt'/ 
lsl, /IDJMG 

44 RIHANNA / SRP/Def 

45 THE GAME'!, Geffen/ /GA 

46 R. KELLY live /Zomba 
47 MY CHEMICAL ROMANCE (I) 

49 EVANESCENCE '.', nd -up 

50 SNOOP DOGG 

EAR -END DOUBLE ISSUE 

a4eePervebrsllobnmeMlN' 
CbaH 

Europe's Top 
Albums Of 2007 
1. Nelly Furtado Loose 

(Mosley /Gellen) 
2. Amy W Inehouse 

R/ o To Black (Island) 
3. Mika In Cartoon 

a seblenca/ 

4.1ustln Timberlake 

Mod hl(Macm ne 
Shop /Warner BIOS.) 

European 
Chart Share 
ALBUMS% 
COMPANY 2007 2000 
Universal 42.8 270 
Sony BMG 21.9 260 
Warner 15.8 23.1 
EMI 12.9 18.3 
Others 6.6 5.6 
CALCULATED ON WEE. 2.6-5, 20 7-51 
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The 
Year In 

Tauring 
2007 

Top Billboard 200 
Albums 

I DAUGHTRY 

2 CONVICTED 

Jh[ry- 

.,c-KOnvict/ 
versal 

3 THE DUTCHESS rerg,E- will .i.em/ 
:GA 

4 HANNAH MONTANA 
,gr -Walt Disney 

5 SOME HEARTS Carne 

CMG 

6 ALL THE RIGHT REASONS 
N-Rocch 

T FUTURESEX/LOVESOUNDS 

8 HIGH SCHOOL MUSICAL 2 

9 NOW23 ,, ,gg lg -Sony 
:eg c Marketing 
,I/Universal/Zomba/ 

lo MINUTES TO MIDNIGHT Lo1A,H 

menine ShOp/W3rner Bros. 
11 BRAY HeyonCe- Columbia /Sony 

Music 

12 GRADUATION Kanye 
West- Hoc -A- Fella /Oaf 
Jam /IDJMG 

13 ME AND MV GANG Rascal 

Hollywood 
14 LOVE 

15 THE SWEET ESCAPE 

16 HANNAH MONTANA 
(SOUNDTRACK) /MEET MILEV 
CYRUS'n.ley Cyrus -Wall 
Disney /Hollywood 

17 AWAKE.SoshGroben- 
143 / Reprse/Warner Bros. 

18 NOT TOO LATE Nolan 
.ones -Blue Note /BLG 

19 TAYLOR SWIFT Taylor Swift -Big 
Machine 

20 KINGDOM COME Jnv Z- ROC -A- 
Fella/De'Jag cc, 

21 IT WON'T BE SOON BEFORE 

22 THE EVOLUTION OF ROBIN 
THICKE -:he -Star 
Tray, Inlerscooe /IGA 

23 EXTREME BEHAVIOR 
Hinder -Universal 
Republic /UMRG 

24 BACK TO BLACK Amy 
Nenehouse- Universal 
Republic/UMRG 

25 THE BEST DAMN THINGAtt-U 
Lavigne- RCA /RMG 

26 LOVE, PAIN 8 THE WHOLE 
CRAZY THING Keith 
Urban -Capitol Nashville 

27 CIARA:THE EVOLUTION 
Cora- LaFace /Zomba 

28 CORINNE BAILEY RAE Corinne 
Bailey Rae- Capitol 

29 ENJOY THE RIDE 
SugaHand- Mercury 

(Nashville) /UMGN 
30 LET IT GO Tim McGraw -Curb 
31 TI. VS T.I.P. T1 -Grand 

Hustle /Atlantic /AG 
32 LOOSE Nelly FUrrado- 

Mosley /Geffen /IGA 
33 INFINITY ON HIGH Fall Out 

Boy-F Ueled By 
Rauren /Island /IDJMG 

34 CONTINUUMJOMMayer- Aware/ 
Columbia /Sony MUSIC 

35 THE INSPIRATION Young 
Jeezy- CoryUrate Thugz /Def 
Jam /IDJMG 

36 CURTISSOCent- 
:hady /Ahermath/Interscope /IGA 

37 HIGH SCHOOL MUSICAL 
track -Walt Disney 

38 LONG ROAD OUT OF EDEN 

39 CALL ME IRRESPONSIBLE 

I Reprise /Warner Bros. 
40 STILL FEELS GOOD Rascal 

Flans -Lyric Street /Hollywood 
41 DREAMGIRLSSOUndrrack- 

vlus, World /Columbia /Sony 
Music 

42 NOW 24 Various 
Artists- EMI /Sony 
BMG /Universal /Zomba /Ca plot 

43 HOW TO SAVE A LIFE The 

Fray -Epic /Sony Music 

44 EMINEM PRESENTS: THE 
RE-UP VaaOUSArtsfs- 
Shady /Interscope /IGA 

45 NOW 25 Various 
Artists -Universal /EMI /Sony 
BMG /Zomba /UMRG 

46 SIEMPREIIDivo- 
SVCO /Columbia /Sony Music 

47 DUETS: AN AMERICAN 
CLASSIC Tony Bennett - 
RPM /Columbia /Sony Music 

48 DOCTOR'S ADVOCATE The 

Game -Geffen /IGA 
49 LOST HIGHWAY Bon Jovi- 

Mercury /Island /UMGN /IDJMG 

84 I BILLBOARD 
I DECEMBER 22, 2007 

50 DOUBLE UP R 

Jive/Zomba 61 

51 THE BLACK PARADE My 
ChemlcalRomance- 
Reprise/Warner Bros. 62 

52 THE OPEN DOOR 

Evanescence -Wind -up 
53 BECAUSE OF YOUNe -Yo -Def 63 

Jam/I DJMG 

54 THA BLUE CARPET 64 
TREATMENT Snoop 
Oogg- DOggystyle /Geffen /IGA 65 

55 TIMBALAND PRESENTS 

SHOCK VALUE 66 

...,and- Mosley /Blackground 
/lntersc000 /IGA 67 

56 CARNIVAL RIDE Carne 
Underwood -Arista /Arista 
Nashvlle/RMG /SBN 68 

57 GOOD GIRL GONE BAD 
Rihanna- SRP /DefJam /IDJMG 69 

58 IF YOU'RE GOING THROUGH 
HELL Rodney Atkins -Curb 70 

59 REBA DUETS Reba 

McEntee -MCA Nashvrlle /UMGN 71 

60 U218: SINGLES U2- 

land /InIDNODpe /IGA 
JUST WHO IAN: POETS& 
PIRATES Kenny 
Chesney -BNA /SBN 
EPIPHANY T -Pem- 
Konvrct /Nappy 
Boy /Jive /Zomba 
YOUR MAN Josh Turner -MCA 
Nashvrlle /UMGN 
HIP HOPIS DEAD Nas -Def 
Jam /Columbia /IDJMG 
HAIRSPRAY Soundtrack -New 
Line 
MY DECEMBER Kelly 
Clarkson- RCA/RMG 
REFLECTIONS (A 
RETROSPECTIVE) Mary J 
BI1ge- Matriarch /Geffen /IGA 
5TH GEAR Brad Paisley- Arista 
Nashville/SRN 
LIGHT GRENADES Incubus - 
Immortal /Epic /Sony Music 

ONCE AGAIN John LegenJ- 
G.0.0.0JColumbiy5ony Music 
WINTERSONG Sarah 
McLachlan-Arista/WAG 

72 MAGIC Bruce SD0090Ieen- 

Columbia /Sony Mugc 
71 BACK TO BASICS Christna 

Agotera- RCA /RMG 
74 TAYLOR HICKS Taylor 

Hicks -Ansle /RMG 
75 THE CHEETAH GIRLS 2 

Soundtrack -Welt Disney 
76 ICKY THUMP The While 

Stapes -Third Man /Warner Bros. 

n IT JUST COMES NATURAL 
George Sirarl -MCA 
Nashvrlle /UMGN 

78 STADIUM ARCADIUM Red Hot 
Chili Peppers -Warner Bros. 

79 TIME WELL WASTED G 

Paisley- Arista Nashville /SBN 
80 SAM'S TOWN The 

Killers -Island /IDJMG 
81 GREATEST HITS VOL 2: 

REFLECTED Tim McGraw -Curb 
82 TAKING THE LONG WAYD,yA 

Chicks -Columbia/Sony Music 

83 ONE -X Three Days 

Grace- Jlve/Zomba 
84 A BEAUTIFUL LIE 30 Seconds To 

TICS FA' r N 

With 251 char Is Im.a10011101 cast- sedingalbumsand most - 
played singles of 21207, and 11 charts that analyze the con - 
ertlndustry, ourYearìnMuSicgTOUringprovidesaniT epth 

tally of the state of the business. 
But even more extensive year -end coverage is available 

at bi0board.com and billboard.biz. 
Each year Billboard's worldwide team of writers and edi- 

tors offertheirtoplo Lists inthe Critics Choice poll, available 
exclusively on billboerd.00m. White our charts recap sales 
and airplay, the critics poll measures a more elusive achieve- 
menu 

On billboard.b bewe 0119/378 charts, including 127excW- 
BIOS to the Web. New to the exclusive online club this year 
are recaps for Hot Ringtones, Hot Dance Singles Sales, Top 

Comprehensive Music Video, top DOD sales in several gen- 
res, top video sales and relttals,end top game rentals. 

D eepo year -end recaps appear on billboard.bizforcate- 
gories including Top Billboard zoo Artists, Top Internet AI- 
bums and Top Digital Albums. 

D eeper charts appear online for such categories as RUB, 

dance, country, songwriters and publishers, Latin, regional 
Mexican, tropical, eta ssicaI, catalog, modem rock, AC, C lys- 
San orb gospel. In addition, billboard.biz offers exclusive 
charts in the areas of rap, country, digital tracks, Christian, 
classical, catalog, kids, comedy and more. 

For the touring industry, this Issue provides in -depth 
analysis and charts summarizing the past 12 months. But 

there Is more online. 
Exclusive to billboard.com are charts covering the Top e5 

Boxscoresfornonconcertevents ,topvenuegrossesandthe 
top fivetours in the genres of rock and pop, country, RUB /rap 
and Latin music. .... 

YEAR -END DOUBLE ISSUE 



Mars- Immortal /Virgin 
05 BIG DOG DADDY Toby 

KÍth -Show Dog Nashville 
86 NOW THAT'S WHAT I CALL 

CHRISTMAS! 3 Varous 
är!,9[5- EMI /Universal /Zomba/ 

my BMG Strategic Marketing 
oup /Sony MUSC 

87 JUST LIKE YOU KeyshiaCOM- 
i inhdential /Imani/Geffen/IGA 

as COCO Colore Ca //tar- Universal 

,p bkc/UMRG 
89 GRAMMYNOMINEES20O7 

ws Arhs ts- Grammy/Sony 
^.G CMG 

90 MEMORY ALMOST FULL Pau/ 

Cartney -MPL /Hear /Concord 

91 THE PRICE OF FAME Bow 
Wow -Columbia/Sony Music 

92 INTRODUCING JOSS STONE 

Joss Stone- Vrgin 
93 DON'T YOU FAKE IT The Red 

Jwmos,Apparatus- Virgin 

94 LIKE FATHER, LIKE SON Birdman 

e LS Wayne -Cash 

Money /Universal Motown /UMRG 

95 SMALL TOWN GIRLKer/ie 
RcUMr- BNA/SBN 

96 PM NOT DEAD 
Pink- LaFace /Zomba 

97 EYES OPEN SnOwPetrol- 
Polydor /A &MAnter5COpe /IGA 

98 FROMNOTHIN' TO SOMETHIN' 

Fab0lous- Desert Storm/Der 
Jam /IDJMG 

99 LUVANMUSIO Musp 
Sou /cnr/d- Allanbc /AG 

100 WAKING UP LAUGHING Martina 

McBride -RCA Nashul le/SBN 

101 UNDER THE DESERT SKY 

Andrea BOCe /h- Sugar /Dacca/ 
Universal Classics Group 

102 RELEASE THERAPY 

Lcc/acrrs- DTP /Oef Jam/IDJMG 
IO3 STREET LOVEL /oyd -The 

Inc /Universal Motown/UMRG 

1O4 PCD The FVSSycat D011s- 

A&M/InterscOpe/IGA 
105 FANTASIA Fantasia -J /RMG 

105 LATE NIGHT SPECIAL Pretty 
Ricky- BlueStarr /Atlant.c/AG 

107 EVERY SECOND COUNTS Plain 

White rs- Fearless /Hollywood 
100 ANE W JOURNEY Celtic 

Woman- Manha ttan/BLG 
109JAMES TAYLOR AT CHRISTMAS 

James Tay/or- 

Columbia/Sony Music 

70 FINDING FOREVER 

Common -GOOD/ 
Gplfen /IGA 

V1 JUMP IN! Soundtrack- 
Walt Disney 

It A HUNDRED MILES OR MORE: 

A COLLECTION Alison 

Krauss -Rounder 
111 CELESTIAL RBD -EMI 

TelUvisa/Vlroce 

04 ELLIOTTYAMIN Elliott 
Gm, /- HlckOry 

115 AMERICAN GANGSTER Jay 
Z-ROC -A- Fella /Def 
Jam /IDJMG 

116 YEAR ZERO Nine Men 

END DOUBLE ISSUE 

Nails- NOthing/Interscope /IGA 
117 BETWEEN RAISING HELL AND 

AMAZING GRACE ag& Rrch- 

Warner Bros. (Nasbville)/WRN 
118 ALRIGHT, STILL.. Lily 

Ai/en- Capitol 
IN MOVE ALONG The A//ca narcan 

Re/ects- DOglwuseAnterscope/IGA 

120 STRENGTH & LOYALTY Bone 

Thugs -N- Harmony -Full 

Surface /InterscooeAGA 
121 THE ROAD TO ESCONDIDO,/ 

Ca /e& BoaClapton- 
Duck /Repnse/Warner Bros. 

122 WINCING THE NIGHT AWAY The 

Shins -Sub Pop 

123 PRECIOUS MEMORIES Alan 

Jackson -ACR /Arista 

Nashville /SEN 
124 PAC'S LIFE 

2/a c-Amar W l ntersoo pe/I GA 

125 WOW HITS 2007 Various 
Artists- WordCurb/Provident- 

/v /EMI CMG 

126 WE WERE DEAD BEFORE THE 

SHIP EVEN SANK Modest 
Mouse -Epic /Sony Music 

127 PHOBIABreakrng 
Benymrn- Hollywood 

128 ROCK N ROLL JESUS KR 
Rock -Top O0g/AtlanIK /AG 

129 BLACK RAIN 07 z 
Osbourrre -Epic /Sony Music 

130 LONG TRIP ALONE Drerks 

Benr/ey- Capitol Nash,lle 
131 15 Buckcnerry- Eleven 

Seven /Atlantic 

132 RIOT! Paramore- 
FueledByRaman/AG 

133 IN MV SONGS Gerald 

Levert- Atlantic/AS 
134 JONAS BROTHERS 

Jonas 

B rothers- Hollywood 
135 NOEL Josh Groben- 

143/Reprise/Warner Bros. 

136 RELENTLESSJeson 
Aldean -Broken Bow 

137 EYE TO THE TELESCOPE KT 

Tunstalr- 

Relentless /Virgin 
136 BLACKOUT Britney 

Spears -Je /Zomba 
139 AS CRUEL AS SCHOOL 

CHILDREN Gym Class 

Heroes-Decaytlance/ 
Fueled By Raman 

140 FLYLEAF FIyleaf- 
A &M/OCtone /IGA 

141 UNDERGROUND KINGZ 

U6K- UGK/Jme/ZO1,0 
142 BUCK THE WORLD Young 

Buck -G -U w 1nterscope /IGA 
143 ECHOES, SILENCE, PATIENCE & 

GRACE :nters- 

144 THE ALTAR AND THE DOOR 

145 THE ULTIMATE HITS 

Garth /V 
146 PRESS PLAY 

Bad BO, 

147 21 On ,, 

148 THE REAL THING: WORDS AND 
SOUNDS VO L. 3.:. E Scott- 

149 THE REMINDER Feut- 
Chen- wee /POlydor/ 

rscape /IGA 
ISO FOILED Blue October- Universal 

CARRIE 
UNDERWOOD 

151 DIGNITY HI/ay Duff-Hollywood 
152 DANGEROUS MAN Trace 

Adkins -Capitol Nashville 
153 V Vanessa HUdgens- Hollywood 
154 BEGIN TO HOPE Regna 

Spektor- Sire/Warner Bros. 
155 HAPPY FEET SOUndtrack- 

Fox/Warner Sunset/Atlantic /AG 

156 ALTER EGO Tyrese (AKA Black - 
Ty)-J /RMG 

157 THE REAL TESTAMENTMres -Big 
Gates/Slip- N- Slbe/Atlantic /AG 

158 LIKE RED ON A ROSE Alan 
Jackson -Arista Nashville /SRN 

159 KATHARINEMCPHEEKatharine 
McPhee- RCA/RMG 

160 GREATEST HITS Gary Allan -MCA 
Nashville/UMON 

161 RICH BOY Rich Boy -Zone 
4 /Interscope /IGA 

162 EXILE ON MAINSTREAM 

matchbox- twenty- 
Mellsme /Atlantic /AG 

163 FACE THE PROMISE Bob 
Sege r -/1 deout/Capitol 

164 THE ROAD AND THE RADIO 

Kenny Chesney- BNA/SBN 
165 ZEITGEIST The Smashing 

Pumpkins- Martha's 

Music/Reprise/Warner Bros. 

166 THE HIGH ROADJa/o -Da 
FarwIy /Bla/kgrOonO/Universal 

Motown/UMRG 
167 THE ROAD TO HERE L/ttle Big 

Town- Equity 
168 UNTITLED Korn- Virgin 

169 SEX LOVE 6 PAIN Tank - 

Black ground/Universal 

Motown / //MRS 
170 HILLBILLY DELUXE Brooks8 

Dunn -Arista Nashville /SBN 

171 CARSSOUndtrack -Walt Disney 

172 SODUABOV TELLEM.COM Soul a 

Boy Warn- COIIIPar./ 

Interscope/IGA 

173 STAND STILL, LOOK PRETTY The 

Wreckers- MaCenck/ Warner Bros. 

(Nashville) /WRN 
174 JASON ALDEANJason 

Aldean- Broken Bow 

175 EXCLUSIVE Chris 

Brown-Ave/Zomba 
176 THE POLICE "', 

177 ROCKET MAN. NUMBER ONES 

Elton Jn ̂ r 

178 COLD SUMMER: THE 

AUTHORIZED MIXTAPE ,rg 

Jam /IDJMG 
179SEAN KINGSTON Sean 

Kingston- 00109e H., ts/ 
Koch /Epic/SOnyn. 

180 STILL THE SAME.. GREAT ROCK 

CLASSICS OF OUR TIME Roo 

Stewart-J /RMG 
181 THE BREAKTHROUGH Mary,/ 

B /ge- MatriarcIV 

Geffen /IGA 

182 WAITIN' IN THE COUNTRY Jason 

Michae /Carrai /- Arista 

183 THEM VS. YOU VS. ME 

184 KIDZ BOP it 

& Tie 

185 (PORTABLE SOUNDS) 

SRS Too GREATEST SOSAS UF/OC 
SIXTIES ,..- 

Arista /1<. 
187 BUCKV COVINGTON Bucks 

188 A CHRISTMAS CELEBRATION 

189 BACK TO BEDLAM Ines 

190 NEON BIBLE 

191 THE LEGEND OF JOHNNY CASH 

(Nu' and,'UMc 
192 MUSIC IS MY SAVIOR 

Mira -. 

193 WE THE BEST DJ Khaled- Terror 

Squad /Koch 
194 HUSTLER'S ROME. (PRODUCT 

OF MYENVIRONMENT)Jim 
Jones -Koch 

195 GET MONEY STAY TRUE Paul 

Wa / /- SWIShahOUSe /Asylum 
/Atlansc /AG 

196 HEADSTRONGAShky 
T/stlale- Warner Bros. 

197 BRED DIE -BORN 2 LIVEL/l 
Scrappy -BME /Reprise/ Warner 
Bros 

198 SKY BLUE SKY Wdko- 

Nonesuch/Warner Bros. 

199 CHRIS BROWN Chris Brown- 

200THE PICK OF DESTINY 

(SOUNDTRACK) Tnacous 

Top Billboard 200 
Artists - Duo /Group 
POS. ARTIST 

DAUGHTRY 

2 RASCAL WATTS ,. 

Stre... 

3 NICKELBACH 
4 EINKIN PARK 

Shoff - l''r enr 
5 THE BEATLES 

6 MAROON 5, 
44M/OCtone 

7 HINDER (I) Urinvers.,' 
PPPUbac /UMRG 

e IL DIVO (3) SYCO/ 
acaa /Sony MUSnc 

9 SUGARLAND(I) Mercury 
(Nashville) /UMGN 

10 FALL OUT BOY(2)FUeled By 

Top Billboard 200 
Artists - Female 

continued on oopae 
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The F Year it 
C4ft Touring 

zoo? 

from »pa5 
Nashvrlle/RI-iG/SBN 

2 FERGIE (i)wrl/tam/ 
Ad%lnlersco%GA 

3 BEYONCE(I)COlumma/Sorry 

Maw HbNd/COlumbra/$Ony 

4 GWENSTEFANIIr) 

5 MILEYCYRUS Aral! 

6 NORAH JONES 'r Blue 

7 TAYLOR SWIFT (I) Brg a acmne 
6 AMY WINEMOUSE(I)Unrversa/ 

9 AVRIL LAVIGNE RCA/R,16 
10 CIARA: ,mha 

Top Billboard 200 
Artists - MaLe 

AFoF 

2 JUSTIN TIMBERLAKE 

3 JOSH GROBAN 

..., a /Bros. 
4 JAY, .o/-A /Fella/Def 

5 TIM MCGRAW rll Curb 
6 KANYE WEST ROC-A- 

7 BRAD PAISLEY +r Arista 

6 ROBIN THICKE l Star 

K.E 

n nix: AG 
IIH URBAN 

Top Billboard 200 
Imprints 

1 COLUMBIA 

2 WA, DISNEy 
3 INTERSCOPE 

4 RCA (17) 

5 JIVE 03) 
5 DEFJAM(23) 
7 ARISTA NASHVILLE (12) 

5 REPRISE (23) 
9 ARISTA (72) 

10 ATLANTIC 540 
R UNIVERSAL REPUBLIC (16) 

12 EPIC 628) 

13 GEFFEN (27 
14 CURB (9) 
IS HOLLYWOOD( (4) 

Top Billboard 200 
Labels 

INTERSOPE GEFFEN ARM (67) 
2 SONY MUSIC 9(jì 
3 RCA MUSIC GROUP (33) 
4 ISLAND DEF JAM MUSIC 

GROUP (42) 
3 WARNER BROS.(70) 

'Buy Ua 
SnaPPIn) "from T -RAIN 
is the No. l song on the 
Hot RingMasters chart, 
which is published this 
year for the first time, one 
of more than 250 annual 
recaps in this report. 

How We 
Chart 

TheYear 
A Record Number Of Recaps Track 

The Top Titles Of 2007 By Geoff Mayfield 

With this issue, you're holding abit of chart 
history in your hands. Never before has Billboard's 
Year in Music & Touring report represented this 
many year -end recaps, with 251 appearing in these 
pages and 378 lists available at billboard.biz. 

)Dining the printed lineup in 2007 are the lists 
based on our new rlugtones chart, Hot RingMas- 

topped this year byT -Pains "Buy Ua Drank 
(S hawty Snappin') "The original Hot Ringtones 

I ist moves to our online menu. 
The year-end video charts, which previously 

appeared in the first issue of each year, have also 
lob-led ned this issue's printed and Web menus. 

As before, each of these year -end music tallies 
represent aggregated numbers from the perti- 
nent weekly chart that were compiled by each 
artist, title and music company. 

Most of those numbers are based on data from 
Nielsen Music, with sales of physical and digi- 
tal product compiled by Nielsen SoundScan and 
radio airplay measured by Nielsen BDS. The ring- 
tones category is based on sales tracked by 
Nielsen RingScan, and this summer, streamed 
music and music video as tracked by Nielsen 

BDS also became part of The Billboard Hot 100'1 

weekly recipe. 
The entire Billboard charts department has a 

hand in compiling the Year in Music lists. At the 
center of this effort is 20 -year chart manager An- 
thony Colombo, who handles special feature re- 
caps throughout the year, with key roles played 
by charts production manager Michael Cusson, 
associate production manager Alex Vitoulis, chart 
manager Keith Caulfield and Silvio 1 ietroluongo, 
Billboard associate director of charts and direc- 
tor of charts for sister magazine Radio & Records. 
Billboard Boxscore chart manager Bob Allen com- 
piles the Year in Touring charts. 

As has been the case for more than a decade, 
the rankings for B DS. and SoundScan -based 
music charts reflect airplay or sales during the 
weeks that titles appeared on a relevant chart dur- 
ing the tracking period. This includes activity 
during unpublished weeks for those lists that 
print every other week. The 2007 chart year began 
with last years Dec. 2 issue and ended with the 
Nov. 24, 2007, issue. 

Sales or airplay registeredbefore or after title's 

chart run are not considered in these standi¢.. 
That detail, and the December -November that 
period, account for some of the differences be. 

iween these lists and the calendar.year recaps 

that are compiled independently by either Sound. 

Scan or BDS. 

Artist, imprint, label anddistributor categories 

for all genres reflect accumulated chart perform. 
an ce for all titles on the pertinent chart. 

The umbrella "label" categories refer to the 
distributing labels and /or promotion labels listed 

on our weekly charts. If only one label appears 

a chart listing, that company counts as both 

"imprint" and "label" for that title. 
Rankings for Modern Rock, Adult Contempo 

rary, Adult Top 40, Hot Christian Songs, Hot 
Christian AC Songs, Gospel Songs, Mainstream 
Rock and Contemporary jazz Songs categories 
are based on accumulated BDS- monitored plays 
for each week a title appeared on the chart. 

Similarly, Hot 100 Airplay, Hot R &B /Hip.Hop 
Airplay, Hot Country Songs and Hot Latin Songs 

and the three related Latin.format airplay chaps) 

are determinedbyadding up the total number of 
gross impressions, as determined by BDS, for 
each week a track charted. 

The Billboard Hot 100, Pop 100 and Hot R &B/ 
Hip -Hop Songs categories reflect accumulated 
radio and sales points, based specifically on BDS 

and Nielsen SoundScan, respectively. For the Hot 
100, points from streamed music on AOL and 
Yahoo tracked during the last four months of the 

chart year also shape the standings. 
Hot Soundtrack Singles are the top.ranked Hot 

100 songs in cases when the song's success can 

be directly traced to its inclusion on the sound. 

t 

rack in a movie or TV show 
For the pop, country and R &B /hip -hop cate- 

gories that combine data from album charts and 
singles charts, formulas are weighted on that sales 

units tallied on The Billboard 200, Top R &e /Hip. 
Hop Albums and Top Country Albums, resper. 
Lively, have parity with the specific chart points 
that construct each week's Hot 100. Hot R &B /Hip. 
Hop Songs and Hot Country Songs. 

The Dance Club 'Play rankings are based on 

an se point system, with titles collecting 
points based on rank for each week they were on 

the chart. 
The publishing categories reflect accumu. 

hated points for all charted songs on the appli- 
cable weekly charts. If a song is held by more 
Man one publisher, points are divided equally 
among those companies. 

In the Publishing Corporation category, par- 
ant companies receive 100% of the points from 
publishers in which they own at least 50% equity 
and 25% of the points compiled by publishers 
that they administer but do not own. 

Changes to note in the coop recaps: 
We now use Interscope- Geffen -ABM /Onion, 

rather thanlnterscope, to identify the distribution 
and promotion labels for that family of 
imprints on our sales charts. 

The co- mingling of Capitol and Virgin within 
Capitol Records Group makes Capitol the promo- 
ion label for Virgin titles on the RBB /hip -hop ramo 

charts. 
Roadrunner has shifted distribution from Uni- 

versal Music Group to WEA, with Atlantic's Lava 

team handling promotion at some radio formats. 
The recaps for Hot Dance Singles Sales move 

from this spotlight to billboard.biz. .... 
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 Jr 
J ANOTHER BANNER YEAR FOR 

®D$INDEP INDEPENDENT LABEL 
EXPLODING WITH COUNTRY AUDIENCES 

RODNEY ATKINS 
al SONG OF THE YEAR 2 YEARS IN A ROW 

Watching 1áú 2007 
'If You, Loixg Through BeY' 2006 

THREE CONSECUTIVE NI SINGLES 

THREE CONSECUTIVE al VIDEOS 

TIM McGRAW 
AMA FAVORITE SISES, (ISLA ATO VOCALIST 

NI ALBUM DEBUT LET IT GO 

BI SINGLE 'LAST DOLLAR (FLY AWAY)" 

SI VIDEO - "I NEED YOU" 

OIÌ FIl52sR EEKÇ GRE. TEST ÑBTS 

CURB CHRISTIAN ON A ROLL 
NATALIE GRANT 

2. GNL1(Dove Award) F'emole Vocalist ',1The Isar 
PI Single - "In Better hands" 
From the fortheonti, oUum, Rolenriess. 
In Stores February 126 

SELAH 
#1 Single - "Glory" 
GMA (Hove Award) Inspirational Album of the Year 

w aumr m 2rwa 

PLUMB 
In My Arnw" successfully hits on 3 charts: 

Christian AC, Christian CHR and Floc Dance 
Airplay chart 
#1 at Dance Top 411 - "In My Arma" 
First artist to have the name song go Top 5 on 

BBlboard /R &R's Christian CHB- Dance Top 40 

and Club Play charts. 

LOCKE ANCHORS 
POP SUCCESS 

KIMBERLEY LOCKE 
Two Ill SINGLES IN 
2007 INCLUDING 
THE HIT. "CHANGE" 

OIATACTIIRF.E 
YEARSINAROW 

NEMESIS RISING 
al BILLBOARD 
BREAKOUT CHART & 
BI VIDEO -"NUMBER 
ONE IN HEAVEN" 

(COL \"I'lll' C11\'l'1\l 1:1) 

LEANN RIMES 
I4ret moist it, history t have 
ches ingle t Skutt ugly 
hit on Country, AC & Club 
Play chant 
01 Video - "Nothing Better To Do" 

HANK WILLIAMS JR 
RI AA Certified Gold album - 
Thin 's How They Do It In Dixie I 

The Essental Collection 

CI Vïdeo- "A Country Boy 
Can Sunnr 

HANK III 
Damn Right, Rebel Proud 
the follow -up to the k1 album, 
Straight To Hell 

CLAY WALKER 
"Fall" - From Os Grec album tris 
century O produce a Top 5 ainglc 

COMING IN 2008 
LEE BRICE 
"Happy Endings' 
Breaking at Country Radio 

Co-writer af Garth Brook: 
history making ni debut tingle, 
"More Thun A Memory" 

STAR DE AZLAN 
"She's Pretty" 
Breaking. al Country Radio 
New album in 2000 

MICHAEL ENGLISH 
1st studio album by the ]x 
Dove Winning artist 

8 years 

WYNONNA 
Nane album in 2008 
Follow -up to HI album 
Reunited with award minai 
producer Brent Maher 

JO DEE MESSINA 
New album 008 
Follow-up her album 

winnin Produced y 
producers James Stroud &g 
Chris Et",,,, 

HAL KETCHUM 

return, 
w unclaimed 

hit ualbum in 2001 
Produced by award winning 
Producers Doug Johnson & 
Auen Reynolds 

HEIDI NEWFIELD 
Former lend singer of Trick Pony 
New album in 2008 
Prodwwd by award 
wrnairrg producer Thor Brown 

STEVE HOLY 
Noe album in 2008 
Follow -up to album and 01 single 

NICOL SPONBERG 
New album is 2000 
Follow -up to album and 01 single 

GREGORIAN MASTERS 
OF CHANT 
I. r,.r.n cur pia 
Il, Release internationally 

I Release -2008 

CURB GRABS TOP 10 
PUBLISHING CORP 

il7 Country Publishing Company 

6 Curb writers pen k1 hits including 
Garth Brooks' history making ill debut 
single, "More Than A Memory" written 

by 3 Curb writers. 

CELEBRATING 45 YEARS IN THE MUSIC BUSINESS. 
THANK YOU RADIO & RETAIL!! 
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Top Billboard 200 Top Independent 
Distributors Imprints 

IMPRINT 

1 UNIVERSAL (334) 1 BROKEN BOW 
2 SONY BMG(246) 2 NEW LINE(. 
3 WEA(798) 3 MADACY SPECIAL PRODUCTS 

4 EMM (132) (27) 
5 INDEPENDENTS (282) 4 SUB POP 66) 

5 MERGE (5) 
6 HICKORY( I) 
7 EQUITY (4) 

9 DRIVE -THRU (6) 
Pos ARTIST 9 ERC(1) 

JASON ALDEAN'2) Broken 10 PEARL O) 
Bow 

2 THE SHINS .., 

3 ELLIOTT YAMIN r. r,ory 
4 LITTLE BIG TOWN ./uity 
5 EAGLES i 

6 GARTH BROOKS (1) l'P,, 
T ARCADE FIRE -r Merge 
e JIM JONES. rn 
9 DJ KHALED 6 

Squad /Ka. 
10 TRACY LAWRENCE 'ocky 

Comfort 

Top Independent 
Artists 

Lábéls 
ependent 

posuBELqua a 
KOCH (23)rtf 

2 BROKEN BOW (3) 

3 NEW LINE /4) 
MADACY (34) 

5 SUB POP 64) 

Top Tastemakers 
A deeper version of this chart Artists 
ppears on wilboarcLIDN 

wrmtlmra l 

ANY WINEHOUSE 
(/) Universal RepubIC /UMRG 

2 KANTE WEST (1) Ro A- 

Fe 3/OR Jam ¡(61110 

3 THE WHITE STRIPES (1t )7-58d 
Man/Warner Bros. 

4 JAS -Z (2)ROC -A- Felle /Def 
Jam /IDJMG 

5 ANON (i) Konvict/ 
Uplrent/SRC /Universal 
MOlown/UMRG 

6 THE BEATLES ( /)Apple/Caploi 
T THE SHINS (I) Sub Pop 
8 LINKIN PARK(i)Machrne 

Shop/Werner Bros. 
9 MODEST MOUSE (/) 

10 WILCO esus 
W.,. 

Top Tastemakers 
Albums 

-mortGam 

III BACK TO BLACK Amy 
Woe/louse-Universal 
Republlc/OMRG 

2 GRADUATION Kanye Niest -ROC 
A- FNIa/De/Jam/ID /MG 

3 ICKY THUMP The White 
Stripes -Third Man/Warner Bros. 

4 KONVICTEDAkon- 
KonvCt /Uphont/SRC /Universal 

Top Independent Albums ma ,r -Imm, 
HAIRSPRAY Soundtrack- (PRODUCT OF MV 
New Lme ENVIRONMENT)rm 

2 WINCING THE NIGHT AWAY Jones -Koch 
The Shins -Sub POO 11 WE THE BEST OJKhaled-Terror 

3 ELLIOTT YAMINElholt Squad /Koch 
Yamm- MCkOry 12 FOR THE LOVE Tracy 

4 RELENTLESSJason Lawrence -Rocky Comfort 
Aldean- Broken Bow 13 ZOMBIESI ALIENSI VAMPIRES! 

5 LONG ROAD OUT OF EDEN DINOSAURS! 
Eagles -ERC Hellogoodbye- Dnve -thru 

6 THE ULTIMATE HITS Garth 14 THE POISONBuIIet For My 
Brooks -Pearl 0aknhne- Trus8all 

7 THE ROAD TO HERE/AV e Big 15 RETALIATION Dane 
Town- Equity Cook -Comedy Central 

8 NEON BIBLE Arcade 16 CARNAVASSrlversun 
Fire -50557 Prckups- dangerblyd 

9 JASON ALDEAN Jason 17 ONCESoundtrack- 
A /dean- Broken Row Canvasback /Sony MusC 

10 HUSTLER'S P.O.M.E. Soundlrax /Columbia 

18 RODRIGO Y GABRIELA 
Rodrigo YGabnela -ATO 

19 BETWEEN FRIENDS 

Tame -Plus 1/1(nage 

20 GA GA GA GA GA 

Spoon -Merge 

21 CASSADAGA Bright 
Eyes -Saddle Creek 

22 LITTLE BIT OF LIFE Craig 
Morgan- Broken Bow 

23 VANS WARPED TOUR: 2007 
TOUR COMPILATION Various 
Arhsls -Se) OneDUmmy 

24 BEATN DOWN TO BLOCK 
Unk -Big OOmp /Koch 

25 FOREVER SOUL RUB Various 
Artists- Madacy Special 
Products/Ma33.CY 

® epears 
sionolehiacóarl 

pnDIIIDOar4.blZ 
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Motown /LW. 
5 LOVE The Be.,' 

6 WINCING THE NIGHT AWAY 

Shins -S.,h 

7 KINGDOM COME ... 

Fella/Def Jam/IDJMG 
8 MINUTES TO MIDNIGHTLrnkm 

Park- Mactune Shoo/Warner Bro. 

9 WE WERE DEAD BEFORE THE 
SHIP EVEN SANK Modest 
Mouse -Epic /Sony MusC 

10 SKY BLUE SKY 

W,ICO- NOnesuch/10310Rr Bros. 
11 LI. VS TI.RTI -Grand 

Hustle /Atlantic /AG 
12 NEON BIBLE Arcade Frre -Merge 

13 CURTIS5OCent- 
Shady /Aftermath/Interscope /IG 
A 

14 MAGIC Bruce Spnngsteen- 
Columba /Sony Music 

IS THE ROAD TO ESCONDIDO)./ 
Cale BEric Ckpfon- 
Duck/Repnse/Warner Bros. 

Top Tastemakers 
Imprints 

Pos IMPRINIT.Chmied 

INTERSCOPE (23) 
2 DEF JAM CV 
3 COLUMBIA (20) 

EPIC OW 

5 UNIVERSAL REPUBLIC(3) 

Top Tastemakers 
Labels 
PosIABELVin 

INTERSCOPE GEFFEN AGM 
(33) 

2 WARNER BRON.(32) 
3 ISLAND DEE JAM MUSIC 

GROUP (17) 

SONY MUSIC (26) 
5 UNIVERSAL MOTOWN 

RECORDS GROUP (9) 

Top Tastemakers 
Distributors 
Pos DISTRIBUTOR 

UNIVERSAL.::'., 
2 WEA(64) 
3 INDEPENDENTS (9/) 

4 SONY BMG(64) 
5 EMM(25) 

AlbumcM1alrtsare ava'rlable 
exew.,ya y on biuboaa.Na 

Top Internet Artists 
mvu'+x 

JOSH GROBAN (2) 
43 /Reprises rner Bros. 

2 THE BEATLES (2) App/e /Caprlol 
3 NORAH JONES (2) 

Blùe Note/BLG 
4 DAUGHTRY (N RCA/RMG 

5 IL DIVO (3) SYCO/ 
Columbia/Sony Musrc 

6 CELTIC WOMAN (3) 
Ma Mat lan /BLG 

T BRUCE SPRINGSTEEN (2) 
Columbra/SDey Musrc 

e JAMES TAYLOR (V 

Columba/Sony Music 

9 SARAH MCLACHLAN (7) 

Arrsla /RMG 
10 TONY BENNETT(I) 

RPM/Columba/Sony Music 

Top Internet Albums 
¡ 

LOVE The Beatles- Apple/Capilol 
2 NOT TOOLATENOreh 

Jones -Blue Note/BLG 
3 AWAKE Josh Groban- 

143/Repnse/Warner Bros. 

4 DAUGHTRYDaugMry- 
RCA/RMG 

5 MAGICBruce Sprirgsteen- 
COlumbia/SonyMus,C 

6 JAMES TAYLOR AT CHRISTMAS 

continued on >p99 
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YOU iiiIiE GET IT 
OR YOU DON'T. 
The Forever Family 

tarring Shirley Jones 
lF áturing Leslie Lee Bell 

° RELITY TV SHOW 
] st CD RELEASE "LIGHT" 

LAS VEGAS< NUMBER ONE ROCK MUSIC SHOW 

COMING FALL 2008 
IF YOU GET IT, BEAT THE FEEDING FRENZY 

(702) 457 -2264 
theforeverfamily @embarqmail.com 

*not a Partridge Family tribute bandi 
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James lay /or- Columbia/_.. 
Music 

7 WINTERSONG Sarah 
n- Arista /RMG 

8 DUETS:AN AMERICAN CLASSIC 

,roba /Sony Music 

9 BACK TO BLACK Amy 
e- Universal 

Repubhb /UMRG 
10 CONTINUUM -/0/3o Mayer- 

. ambla /Sony Music 
11 SIEMPREIID,vO- 

um i rSony Music 
12 CALL ME IRRESPONSIBLE 

13 LONG ROAD OUT OF EDEN 

-FRC 

14 CORINNE BAILEY RAE Corinne 
ae-Caprtol 

15 THE ROAD TO ESCONDIDO JJ 
me N Erie Clanton- 

DuCk/Repnse/Warner Bros . 

® ppears on blllbwaAlz 
rt 

Top Internet Imprints 
3o3 33313NT (No 33333/ 330 

COLUMBIA (30 
2 REPRISE (17) 

3 RCA (11) 

4 ARISTA (7) 

S APPLE (2) 

Top Internet Labels 
pa LABEL wo chasm ssa l' SONY MUSIC (44) 
2 WARNER BROS. (38) 
3 RCA MUSIC GROUP (20) 
4 BLUE NOTE LABEL GROUP (9) 
5 CAPITOL (13) 

Top Digital Album 
Artists 

a MAROON S 

terscope 
2 DAUGHTRY A/RMG 
3 KANYE WEST NOC -A- 

4 AMY WINEHOUSE (1) Universal 
Republ,< 

5 COLBIE CAILLAT(7) Universal 

B LINKIN PARK 'r Machine 

Shop/Warner Bros 
7 JOHN MAYER(2) 

Aware /Col,.. . / usrc 
e TIMBALAND 

Blackgros 
9 CARRIE UNDERWOOD 

(II ) O, ','.r,:- :a Nashville/WIG 
10 JUSTIN TIMBERLAKE(7) 

five/Zomba 

Top Digital Albums 

S 
TITLE 

WON T AL SOON 
BEFORE LONC oon5- 

2 GRAOUATI(lA 

3 DAUGHTRYDaughtry- 
RC. " 

4 BACK TO BLACK sny 

5 COCO Cad/at- Universal 
Rep... rrIRS 

6 MINUTES TO MIDNIGHT 

Linkra Park -Machine 
Shop /Warner Bros. 

7 HIGH SCHOOL MUSICAL 2 

Soundtrack -Walt Disney 
8 TIMBALAND PRESENTS 

SHOCK VALUE T,mbaland- 

MOSIey /Blackgrountl/ 
Inter5COpe /IGA 

9 CONTINUUM John Mayer - 
Aware /Columbia /Sony Music 

10 FUTURESEX/LOVESOUNDS 
rn Timberlake -Jive /Zomba 

11 HAIRSPRAY Soundtrack - 
New Line 

12 ICKY THUMP Toe White 
S t noes -Third Man /Warner Bros. 

13 NOT TOO LATE Norah 

Jones -Blue Note /BLG 
14 ACROSS THE UNIVERSE: 

DELUXE EDITION 

scope /IGA 
15 MAGIC .pnngsteen- 

.biz nPearae ñiimoa:á: :`ha° 

Top Digital Album 
Imprints 

2 UNIVERSAL REPUBLIC (/ 
3 INTERSCOPE (30) 
4 COLUMBIA (29) 
5 EPIC 07) 

Top Digital Album 
Labels 

INTERSCOPE GEFFEN ABM 
(44) 

2 SONY MUSIC (46) 
3 RCA MUSIC GROUP (27) 

4 WARNER BROS. (37) 
5 ISLAND DEF JAM MUSIC 

GROUP 23) 

® óñB111B4a.4;l'ab I.alAlea 
valeezclusivelY 

The 2007 
Billboard 200 
Top Distribution Corporations Market Share 

Hot Digital Songs 
Artists 

1 FERGIE o. 

'el/lnrerscope 
2 AXON:I)KOnvICt/ 

on! /SRC /Universal Motown 
(0 Interscope 
(0 Kormot/Napay 
Boy /A9ej+ ZornO9 
(OFUllSurf J/nter0C0'Je 

(0 BG Gates/Sl,p-N -Sli p/Allantic 
(1)COoumO,a 

(0 Terror Squad/Koch 
(I)Isl nSUrOan/IDJMG 

3 JUSTIN TIMBERLAKE (5) 
l/ve/ZOmbe 
(0M1sley/BUCkgrouny/nterscgee 

(1) SMaoIy /Akermatl3/Mferscme 
(1) MCA Nashville 

4 AVRIL LAVIGNE (2) RCA/RMG 

(i) FAe/RCA/RMG 
6 TIMBALAND(3)MOSIey/ 

Blòckgr0Un8/IOIXM0Ope 
(OABM/lnlerscope 
(/) 5luoy /Alte matryMrersoope 

(1)Mosley/Geffen 
(1) DTP /Def.NOIDJMG 

6 RIHANNA (5) SRP /Def 
Jam/ /DJMG 

7 T -PAIN (2) Konvlct/Nappy 
BOW,/Zomba 
(I)Ansta/RMG 
(0 Jrve/Zomba 
(0 Roc- A- FeId/Def1JMG 
(05gp- N- Slnle /Allanl,o 
(0 Columba/..e/Zomba 
( Il Columbia 

A Detailed Look At The Year In Charts 

(1) PoeBOy/AtHntk 
(1) Terror 5quad/KOCh 

8 NICKELBACK(3) 
Road, unnerr/Atlanrio/Lava 
(1)Roadrun ner/IOJMG 

9 DAUGHTRY(3)RCA/RMG 
10 NELLYFURTADO(5) 

asley/Gellen 
(1) hbsley/ByCkg/grlttNnlersrope 

The 2007 Billboard 200 Tnp0 esal, 400 

'Lung Road Out Ee 1 Eagles. a 7 /e1 

'minims 26,6624H' ride, g7 /01 

zngeomcome J97elKG 12/9/06 

, ! ; N; 
9/29/07 

50 Cent IG4 9/29/1 

2e03cee0li 

'InePlaLea e 

Irreplaceable' 

2007 Hot 100 Airplay 
Top Five Audience )+leeks. ,. 

orci, amuï: ß73ö 

956 936 
..: .4111= 710,946 

691,304 
680,052 

622,827 

2007 Hot Digital Songs Top Five Sa 

Tergawieux Sergi, interscope.1/13/02 
m a n a21el1 MG, 6/9/e1 

irropucewe e d1/13/0 
Girls' Seanqngston,Ee1</goch8/11/07 

196 324 200 
187 487 900 

183 161 000 
178 633 300 
177 862 100 

260 368 

2007 Hot 
Digital Sales 

Market Share (Percentage) 

90 BILLBOARD DECEMBER 22 2007 

8.6 5.3 5.3 4.3 3.83.33.23.22.92.92.3 

YEAR -END DOUBLE ISSUE 



Il CARRIE UNDERWOOD 

U FALL OUT BOY (4) Fueled By 
Ramen/ISHnd /IDJMG 

B KANYE WEST (3) Roc -A- 

Fella/DefJam//DJMG 
M GWEN STEFANI (3) Interscope 

IS MAROON 5 (2) 
ABM /Octone /Interscope 
(2)Octone /J/RMG 

IS SOULJA BOY TELL'EM (2) 

Co 0Park/Inte,ecope 
17 BEYONCE (3) Music World/ 

Columbia 

(i) Columba 

R PLAIN WHITE T'S (2) 
rless/Hollywood 

B SEAN KINGSTON (2) Beluga 
Heghls/EPC 
(1)Be/.ga Heighls/Ep,c/Koc h 

U) P00ROORnO/EP'C 

29 SHOP BOYZ (1) OnDeck/ 
Universal Reoubkc 

21 MIMS(2)Capifol 
22 UNK (2) Beg Oomp /Koch 
23 LINKIN PARK (2) Warner Bros. 

d)Machrne Shop/Warne Bros 

24 THE FRAY (4) Eprc 

25 PINK (2) LaFace /Zomba 

aooean on ëlöboa.á.éi:cnart 

Hot Digital Songs 

BIG GIRLS DON'T CRY 
-88eVe /Interscope 

2 GIRLFRIEND 

I CRANK THAT (SOULJA BOY) 

ork /Interscope 
4 UMBRELLA Rrhenne Featuring 

o -DC' 'lm/IDJMG 
5 HEY THERE DELILAH Ram 

6 THE SWEET ESCAPE Gwen 

7 STRONGER Kanye West- Roc -A- 
Fella/ Def Jam /IDJMG 

8 GLAMOROUSFergee Featuring 
Luda Cris- will.i.am /ASM/Interscope 

9 IRREPLACEABLE 
Beyonce -Columbia 

10 FERGALICIOUS Fergee- 

v,,I .i.am /AAM /Interscope 
11 MAKES ME WONDER Maroon 

5- AAM /O0Ione /Interscope 
12 PARTY LIKE AROCKSTAR Shop 

Boys- OnDeck /Universal 
Republic 

13 SAY IT RIGHT Nelly 

Fur/ado- Mosley /Gef fen 

14 DON'T MATTER Akon- 
Konvict /Upfront /SRC /Universal 
Motown 

15 THE WAY I ARE Timbaland 
Featuring Kpn HilsOn- 

sley /BlackgrOUnd /Interscope 
16 BEFORE HE CHEATS Carne 

Underwood -Arista /Arista 
Nashville 

17 BUY U A DRANK (SHAWTY 
SNAPPIN') T -Pam Featuring 
Yung Joc- Konvict /Nappy 

Bou /),,,'Zomba 
18 SMACK THAT Akon Featureng 

Erna ct /Upfront /SRC/ 
lln :r. 

19 I WANNA LOVE YOU Akon 
Doge- 

., ,RC /Universal 

20 CUPID'SCHOKEHOLD/ 49 CYCLONE Baby Bash Featuring 
BREAKFAST IN AMERICA Gym T-Pao- Arista /RMG 

Africk 50 REHABAmyWmehouse- 
n iversal Republic 

21 ROCKSTAR 

22 THIS IS WHY I'M HOT 

23 IT'S NOT OVER 

24 GIVE IT TO ME' m0ala.3.r 
Fee,' rlado B Justin 

embe, -.- ,y /Blackground/ 
Interscope 

25 THIS AIN'T A SCENE, IT'S AN 

ARMS RACE Fall Out 
Boy-Fueled By 
Kamen /Island /IDJMG 

26 BEAUTIFUL GIRLS Sean 

+i- Beluga Heights/ 
ch 

z T APOLOGIZE Tmbaland 
'gOneRepubuc- 

, Blackground /Interscope 
28 WHAT I'VE DONE Lenart 

Park -Machine ShOO /Warner 
Bros. 

29 WHAT GOES AROUND.. .COMES 
AROUND Justin Timberlake - 
Jlve/Zomba 

30 THNKS FR TH MMRS Fall Out 
Boy- Fueled By Ramen/ 
Island/ID-IMO 

31 BUBBLYCO /bie Cailla/- Universal 
Republic 

32 HOW TO SAVE A LIFE The 

Fray -Epic 
33 WALK IT OUT Unk -Big 

OOmp /K000 
34 WE FLY HIGHJem Jones -Koch 
35 BARTENDER ,Pam Featuring 

... NAPPY Boy/ 

36 SEKYBACK ...rnerlake- 

37 FOR LOCK 6 DROP IT 

38 FACEDOWN -'eRedumpsult 

39 HOME 04.4 y-RCA/RMG 
40 R UR HAND 

Pink- LaFace /Zomba 
41 A BAY BAYHUrncane 

Chris -Polo Grounds/] /RMG 
42 MY LOV E Justn Timberlake 

Featureng T/- Jive /Zomba 
43 WELCOME TO THE BLACK 

PARADE My Chemical 
Romance -Reprise 

44 IF EVERYONE CARED 
Nickelback- ROacirunner /Atlantic/ 

Lava 

45 SHUT UP AND DRIVE 
Rihanna -SRP /Def Jam /IDJMG 

46 IT ENDS TONIGHT The All - 
AmenCanRe/ects- 
Doghouse /Interscope 

47 MAKE IT RAIN Fat Joe 
Featuring Lil Wayne- Terror 
Squad/ 
Imper el /V rgin 

48 LIPS OF AN ANGEL 
Hinder- Universal Republic 

010REND DOUBLE ISSUE 

biz ' _. billóaard.ói, 
,t 

Hot Digital Songs 
Imprints 

JIVE 

3 DEF JAM (22) 
4 ARM O)) 
5 MOSLEY (8) 

6 COLUMBIA (13) 

7 UNIVERSAL REPUBLIC (7) 
8 ARISTA(9) 
9 WILLIAM (6) 

10 EPIC (13) 

Hot Digital Songs 
Labels 

Pc. LABEL lno charted r.o 
INTERSCOPE (42) 

2 ZOMBA430) 
3 ISLAND REF JAM MUSIC 

GROUP (38) 
4 RCA MUSIC GROUP(26) 
5 COLUMBIA (22) 
6 UNIVERSAL MOTOWN (/2) 
7 UNIVERSAL REPUBLIC (9J 

e EPIC (21) 

9 GEFFEN (1g) 

10 LAVA (ii) 

. 

Hot RingMasters 
Pos., ILE 

IiV` BUY U A DRANK (SHAW Tv 

SNAPPIN') 

Boy /Jive /Zomba 
2 THIS IS WHY I'M HOT 

Mims -Capitol 
3 PARTY LIKE AROCKSTAR Shop 

Boys- OnDeck /Universal 

Republic 
4 WE FLY HIGH Jrm Jones -Koch 
5 CRANK THAT (SOULJA BOY) 

Souda Boy TelFem- 

COIIÍPark /Interscope 
6 IRREPLACEABLE 

Beyonce -Columbia 
T I WANNA LOVE YOU Akan 

reatureng Snoop Dog, 
KonvlCt /Upfront /SRC /Universal 

Motown 
e DON'T MATTER Akon- 

KonvicI/Uof rOnt /SRC /Universal 
Motown 

9 A BAY BAY/'/urncane 
Chris -Polo Grounds /J /RMG 

10 BEAUTIFUL GIRLS Sean 
Krngsron- Beluga Heights/ 
Epic /Koch 

11 SMACK THAT Akon Fealunng 
Fminem- Konvict /Upfront /SRC/ 

continued on »P92 
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12 POP, LOCK 8 DROP IT 

13 CRAZY BITCH alckcherry- 
. ven /Atlantic /Lava 

la ROCKSTARNickelback- 
u Pr/Atlantic/Lava 

15 SHAWTY batwing T- 14 

.-iAtlantic 
16 WALK IT OUT - .. -BIg IS 

11 

12 

13 

17 I'M A FLIRT (REMIX)R. Kelly 

Zomba 
18 MAKE IT RAIN Fat Joe Featuring 

L / Wayne -Terror Squad/ 
poll /Wrgm 

19 UMBRELLA Rihanna- SPP /Def 
am /ID, 

20 THE WAY LIVE 3aby Boy Da 

boo .. ,i Republic 

.biz 

Hot 100 Artists 

AKON 

irC/UruversalMOtOWn 

Boy/eve/Zomba 
(DFullSurface/Interscope 

COB gGates4Dlrp- N- Slide/A(lantic 

(Drams, SquacVlsbch 
(l)Columbia 

10 islandUrban/IDJ/NG 

2 FERGIE (5) weetam/ 
ABM / Interscope 
(D El CarteIAnterscope 

3 JUSTIN TIMBERLAKE (6) 
Jive /Zomba 
(2)Mcsiey/Blacitgiound/Inters<noe 

a1Shady /ARernutMnterscope 
4 BEYONCE (4) Music 

World/Columbia 

(2)Columbia 
(Drw/Zonrba 

5 T -PAIN (2)KOnwcf/ 
Nappy Boy /eve/Zomba 
(DSyip-N-Sede/Atlant,c 

(V Anste/RMG 
(I)Jive/Zomba 
(D ROC- A- Fella/Def Jam/lNMG 
(I)Columbia/eve/Zomba 
()Columbe 
(D We Boy /Atlantic 
(DT ror Squad/Koch 

fi DAUGHTRY (3) RCA/RMG 
7 CARRIE UNDERWOOD (2) 

Ans ta /Arsta Nashville 
(1) Ansta/Ansta NashvilIe/RMG 
(1) Framantle/I9 

8 AVRIL LAVIGNE (2) RCA/RMG 
(DFO,/RCA/RMG 

9 TIMBALAND(4) 
Mosley /Black9round/Inferscope 
(1)A8M/Intersco0e 

(DShady /Aftermath tesmne 
(D DTP/Def..H,MDJMG 

10 RIHANNA f4) SRP /Dei 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

Jant/IDJM' 
GWEN STEFAN, 5 ) Inter-scot 

NELLY FURTADO (4) 
Mosley /Geffen 
(I)MCWey/Blackeround/Inte/stq. 

NICKELBACK (2) 
Roadrunnerr /Adantic/Lava 
(i) Roadrinner4DJMIG 

FALL OUT BOY (4) Fueled By 

RdmeMsland/IDJMG 
MAROON 5 (2) 
ABM /Ottone /Interscope 
PLAIN WHITE T'5(2) 
Fearless% ollywood 
MIMS (2) Capitol 
PINK (2) LaFace/Zomba 
T.1. (3) Grand Hustle/Atlantic 
(T-le /Zomba 

W Columbia/Jive/Zomba 
(1) T SRsad/I(och 
KANYE WEST (3) Roc -A- 
Fella/Def JarT/IDJMG 
(D Geffen 

UNK (2) Big Oomp/Koc h 

LUDACRIS(2)DTP /Def 
Jarn/IDJMG 
(D wipianl/AB74Anterscope 

(1)OTS Def Con INDJMG 
..aan/Ct/MG 

SHOP BOYZ fD 

Or: biversal Republic 
THE FR AT 4)Epic 
CIARA LaFace/ZOmba 

(5(414 e%ive/ZOmba 

NE -YO (2) DefJam/IDJMG 
(1)Oeseit Storm/Del JarMD.94G 
(D SRP/DelAan4a1MG 
SEAN KINGSTON (1) Beluga 
Heights/Epic /Koch 
(1)Beluga 1-faights/Epic 
(5 Beluga Heigbts/K h/Epic 
(OPnonogeniJJEplc 

Europe's Top 
Singles Of 2007 
1. Umbrella 

Rihanna Featuring 
Jay -Z (SRP /Def Jam) 

2. All Good Things 
(Come To An End) 
Nelly Furtado 
(Mosley /Geffen) 

3. The Way 1 Are 
Timbeland Featuring 
Ken Wilson(Mosley/ 
Blackground/ 
Interscope) 

4.Say It Right 
Nelly Furtado (MOSIey/ 
Geffen) 

S. Grace Kelly 
Mika (Casablanca /Island) 

European 
Chart Share 
SINGLES % 
COMPANY 

v Universal 54.4 35.1 
Sony BMG 25.2 24.4 
Warner 9.8 20.0 
EMI 6.1 11.3 
Others 4.5 9.2 

28 SOULJA BOY TELL'EM (2) 
CollPark/IntersCOpe 

29 LLOYD (2) Thelnc /Universal 
Motown 

30 HINDER (2) Universal Republic 
31 BOW WOW (2) Colombia 

(I)Columbia/Ate/Zomba 
(DAnsta/RMG 
(D ZUG/Columbia 

32 JIM JONES(DKOch 
33 CHRIS BROWN(4)Jive /Zomba 

(1) Columbia 

34 LINKIN PARK (4) Warner Bros. 

35 RASCAL FLATTS (5) Lync Street 
36 JAY -Z (5) ROC -A- Fella/Del 

Jam/IDJMG 
(U SRP/Def JaimADJMG 

(I)COlumbe 
37 MY CHEMICAL ROMANCE (3) 

Reprise 
38 GYM CLASS HEROES (2) 

Decaydance /FUefed By 
Ramon /Atlantic/Lava 

39 BRAD PAISLEY (3) Arista 
Nashville 

40 GIDDY (3) Bad Boy /Atlantic 
(DlslandUrbSMDJMG 

41 KENNY CHESNEY (4) BNA 
42 HUEYNHirz 

Committee /Jwe/Zomba 
43 TIM MCGRAW (4) Curb 
44 ELLIOTT VAMIN(2) 

Hickory/RED 
45 TAYLOR SWIFT (3) Big Machine 
46 CHRISTINA AGUILERA (2) 

RCA/RING 

(DBadBoy /Atlantic 
47 SNOOP DOGS (I) KonvicV 

Upfront /SRC/Universal Motown 
(DDOggysVe/Geffen 
(1)A8r /nferscope 

48 JOHN MAYER (3) 

Aware /Columbia 
49 OMARION (2) T.UG /Columbia 
50 KELLY CLARKSON(i) 

RCA/RMG 
O)OCA Nashville 

(D Fremantle/)9 

.kotz aooaarsonblllbbardbiz 
rt 

Hot 100 Songs 

IRREPLACEABLE 
Beyonce C lumbia 

2 UMBRELLA Rihanna Featuring 
Jay -Z -SRP /Def Jam /I DJ MG 

3 THE SWEET ESCAPE Gwen 

Stefan, Featuring Akon - 
Interscofie 

4 BIG GIRLS DON'T CRY 

Fergie -will i.am /A&M /Interscopn 
5 BUY U A DRANK (SHAWTY 

SNAPPIN') T -Pain Featuring 
YungJoe- Konvict/NapeY 
Boy /Jive /Zomba 

6 BEFORE HE CHEATS Carrie 
Underwood- Ansta/Ansta 
Nashville /RMG 

7 HEY THERE DELILAH Plain 
White 73-Fearless/Hollywood 

8 I WANNA LOVE YOU Akon 
Featuring Snoop DOgg- 
Konvict /Upfront/SRC /Universal 
Motown 

9 SAY IT RIGHT NeOSI 

Furtado -Mosley /Geffen 
10 GLAMOROUS Fergie Featuring 

Ludacris- we iaMA8M /lnterscolee 
11 DON'T MATTER Akon - 

KonwCt/Upfront/SRC /Universal 
Motown 
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12 GIRLFRIEND AvrilCavigne- 
RCA/RMG 

13 MAKES ME WONDER Maroon 
5- A &M /Ottone /Interscope 

14 PARTY LIKE A ROCKSTAR Shop 
Boyz- OnDeck /Universal 
Republic 

15 SMACK THAT Akon Featuring 

Eminem- KOnvi0l Upfront/SRC/ 
Universal Motown 

16 THIS IS WHY I'M HOT Mims- 
Capitol 

17 IT'S NOT OVER Daughtry- 
RCA /Rne 

18 THE WAY I ARE T-nbeland 
Featecng 
Mosley /81.x - d /IntersCOPe 

19 FERGALICIOUS 
Ferole -ml .oM /Interscope 

20 CRANK THAT (SOULJA BOY) 
Souls Bo'. 

Coil c 

21 GIVE IT TO ME ,,oaland 

Timberlake- Mosley /Blackground/ 
Interscope 

22 WHAT GOES AROUND...COMES 
AROUND Jushn Timberlake - 
Jive /Zomba 

23 CUPID'S CHOKEHOLD/ 
BREAKFAST IN AMERICA Gym 

Class Heroes Featuring Ralrice 

Stump- Delaydanse /Fueled By 

Ramen /A(lanbc /Lava 
24 HOW TO SAVE A LIFE The 

Fray -Epic 
25 HOME Daugnlry- RCA /RMG 
26 MY LOVEuslrn lenbedake 

Featuring TI -Jive /Zomba 
27 STRONGER Kanye West- bob A- 

Fella/Def Jam /IDJMG 

continued on "pH 
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HE ORCHARD CONGRATULATES 
S GRAMMY-NOMINATED ARTISTS AND LABELS 

Angélique Kidio 

This is Ryan Shaw 

Animals 

HI don: Zaka - Jennifer HI on 

Track From: Strange Imaginary Animals 

This Is Love 

African Spirit 

Singing for Llfe: Songs of Hope, 
Healing, and HIV /AIDS in Uganda 

When the Soul is Settled: Music of Iraq 

Wolfgang`s Me PRIM 

Puro Dolor 

HlStory Our Place in His Story 

Open Book 

Best Contemporary World Music Album 

Best Contemporary World Music Ait: 

Best Traditional R &B Vocal Performance 

Best Chamber Music Performance 

'::Best Classical Contemporary Compositi, 

Best Traditional R &B Vocal Performance 

Best Traditional World Music Album 

hest Traditional World Music Album 

est Traditional World Music Album 

Best Classical Crossover Album 

Best Mexican/MexicanAmerican Album 

Best Rock Or Rap Gospel Album 

Best Rock Or Rap Gospel Album 

MAIM & 7 /f/ 

5EDILLE 

Smithsonian Folkways Recordings 

CM[ 
cross movement records 

THANKS FOR A GREAT 2007 THE BEST IS YET TO COME. 

Orchard® 
NASDAQ: ORCD www.theorchard.com 

IleOrchard Is the trade name far Digital Music Group, Inc, a Delaware corporation, (DMA:). On November 13, zoo], The Orchard Enterprises Inc. merged Into a wholly -awned subsidiary of DMGI and is now a 
wholly-owned subsidiary of DMGI. The Orchard is a registered trademark and The Orchard logo is a service mark of The Orchard Enterprises Inc. All RI: hts Reserved. 



music.yahoo.com 

CONGRATULATIONS 

BEYONCÉ HINDER 
Ring the Alarm Lips of An Angel 
(Music World /Columbia) (Universal Republic) 

CASCADA JESSICA SIMPSON 
Everytime We Touch A Public Affair 

(Robbins) 

CHERISH LUDACRIS F /MARY J. BLIGE 
Do It To It Runaway Love 

(Shy Nuff /Caóltol) - (DTP /Def Con II /IDJMG) 

FERGIE PINK 
Fergalicious Who Knew 

(WiII.I.Am /A &Wnterscope) (LaFace /Zomba) 

GNARLS BARKLEY RIHANNA F /JAY -Z 
Crazy Umbrella 

(Downtown /Lava /Atlantic) (Def Jam /IDJMG) 

YOUR SINGLES JUST WENT PURPLE. 

Congratulations to these artists for officially going PURPLE! Each has accumulated a 

whopping 10 MILLION or more plays on Yahoo! Music, and in recognition of this accom- 
plishment, we're presenting each of them with this newly minted trophy. Whether played on 
LAUNCHcast, Yahoo! Music Unlimited, Music Videos, Pepsi SMASH, Nissan Live Sets, Who's 
Next, or Get Your Freak On, these artists have gotten some serious play. So it seems only 
fitting that they also get some serious hardware. 

Certified 
by 

N 
Nielsen 
Broadcast oats Based on bonified BOB plays on Yahoo! Music starting on July 1, 2006. 
Systems 



10 MILLION PLAYS 
ON YAHOO! MUSIC 



Item »092 
28 WE FLY HIGH Jim JOnes-K000 
29 U+URHAND 

Pink -LaFace /Zomba 
]0 WALK IT OUT Unk -81 

Oomp /KOCh 
g 

31 BEA W6 
5/ 

32 THIS AINTASCENE, IT'S AN 

ARMS BADE Fall Our ()oy- 
FueledRyRamen slang /IDJMG 

33 BARTENDER Trop Featuring 
Alcor- KOnvicVNd 
Ho: omba 

UL GIRLS Sean 
K/ngston- Beluga Heie,. 
Epic /Koch 

PPY 

34 POP.LOCK6DROPIT 
I. ': Commr[tee/ 

35 RUNAWAY LOVE LUd 
Fe .'Nary J. B / /geDTP /Def 

36 ROCKSTARNICkelback- 
R /Lava 

3T THNKS FR TH M eRS 

B.'. . /By Rainen/ 
i iILMG 

36 WHAT I'VE DONE L/nkrn 
Park -Warner Rrps 

39 SUMMER LOVE 

Tlmberlag' mba 
40 YOU Lln.- uCil' 

W.i.' versal 

41 WAIT FOR YOU. l( 

42 LAST NIGHT 

LIC 

43 MAKE IT RAIN Feafun 
L/ .1.iatl/ 

/ 

44 MAKE ME BETTER Fabo /ous 

Featunng Ne-T0- Desert 
Storm /Def Jam /IDJMG 

d5 ICE BOX Omanon- 
r.u.G /cowmbia 
LIPS OF AN ANGEL Hi 

Universal R e 

NOEL nder- 

p 
47 WAITING ON THE WORLD TO 

rm 

CHANGE JOA Mayer - 
Aware /colombla 

b/n 

49 

48 LOST WITHOUT URO 
Th" k 5[ T k I - cope 

W AFLIRTRr Kelly OrsBOw 
Wow (Fealur /n TI.BT- 9 

Pam)-COlumbra/Jive/ZOln ba 

SO IF EVERYONE CARED 

Lava 

N/ckelbeck- Roadrunner /Atlanllc/ 

Inc /Universal Moto n 
32 FACE DOWN The Red JUmpsuit 

Apparatus -Virgin 

61 GET ITSHAWTYLb -TNe 

53 THE WAYI LIVE Baby Boy Da 
e Featuring L/I BOOS /e- 

-. Republic 
54 SHORTIE LIKE MINE Bow WOW 

& Johnta 

55 IT ENDS TONIGHT-eA //- 

Dour .. 

56 ASHY 
hus F ..RMG 

52 BECAUSE 
100U VO -YO -let 

56 ITRIED. - Th:/ /0-N- Harmony F rut on- Surface/ 
Inter 

59 WELCOMETO THE BLACK 
PARADE Myt 
Romance -Rim- 
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60 SHAWTY P /85 Featunng T- 

Pain- 5lrp -N -Slide /Atlantic 
61 CBASINGCARSSnow 

Patio /- POlydor /A &M /Interscope 
62 BEAUTIFULLIARBeyonce& 

Shakira -MUSIC World /Columbia 
63 SEXYBACKJUSrrnTimberlake- 

Jive /Zomba 
64 KEEP HOLDING ON AVri/ 

Lavigne- Fox /RCA/RMG 
65 LET IT GO lobelia Cole 

Featuring Mlssy 000058/I it 

- ami /Delle, 
e6 APOLOGIZE Timbalaod 

r/ngOneRepubkc- 
Mosley /b dCkground /Interscope 
BUBBLY CO /be Cat / /at- Universal 
Republic 

66 LIKEABOYC,a 
LaFace /Zomba 

69 WHO KNEW Pink 

LaFace /Zomba 
70 NEVERA0883e e/lyClark50n- 

RCA/RMG 
T PROMISEGara-LaFace/ZOmba 
T2 BED J HOkday- 

Music Line/Cdo4OI 
)3 THROWSOMED'SRrchBOy 

FeatuOng Po w Da Uon-ZOrle 
4/In[erscqpe0 

74 
REHABA/ny W - 

UnrversalReP.r 

)5 BIG THIN GSPOPPIN'(DOIT) 
T/-Granb HuStle/Atanlc 

)6 NDONEA/iclaKey$- 
MBK/J/RMG 

77 
THE GREATESCAPEBOys Like 
Gir/s- Columbia 

78 2 STEP Unk -Big Oomp /Koch 
29 WALK AWAY (REMEMBER ME) 

Pat/la T/ Aoda FeatunngThe 
D EI o/I sta /RhIG 

85 GO GETTA Jeea, 
FeaNnngb Kelly- COrporetb 
Thugz /Del Jam /IDJMG 

B1 HERE (IN YOUR ARMS) 
He//o9oodbye-Dnve- 
thru / Sanctuary /RED 

82 ON THE HOTLINE Pretty 
Ricky- BlueStar /Atlantlt 

63 WINDITUPGwenStefanl- 
Inter5G0pe 

64 CYCLONE Baby Bash Featunhg 
T- Pain -Arista /RMG 

65 BREAK IT OFF R/hanrw& Sean 
Paul- SRP /Def Jam /IDJMG 

86 FIRSTTIMEL /fehouse -Geffen 
e) AYO TECHNOLOGY SO Cent 

Featuring Justin Timberlake 
d- Snady /Akermath/ 

Interscope 
88 OUTTA MY SYSTEM Bow Wow 

Featuring T -Pays & Johnta 
Austin -Columbia 

69 TEARDROPS ON MY GUITAR 
dl or0wlft -Big Machine 

90 SHUTUPANODRIVE 
Riha / a- SRP /De(Jam/IDJMG 

51 
SNOW ((HEY OH)) Red Hot Co /li 
Pepper Bros. 

92 MONEY MAKER LooAee5 
Featuring Pharre // -DTP /Del 
HISS. JMG 

93 KISS KISS Chris Brown 

Featuring TPam-P,6 

94 FARAWAYNickelback- 
Roadrunner/IDJMG 

95 ROCKPO 
HIPS 

Crime/,I 
FeaNri/1g 1-d Scrappy- 
C1unk/BME/Reprrse 

96 
LOVE 

STONEDJ t 
Timberlake- Jrve /ZOm ba 

P OB 

/050 /51 /e /Geffen 
1005AME GIRL R Kelly Duet With 

00001 -Joe /Zomba 

9T BETTERTMAN ME 

PARR -Universal Republic 
96 PARALYZER Finger E /ev2n- 

Wintl -up 
99 THAT'ETNAT Snoo DO 

Featuring R Kelly- 

Hot 100 Artists - 
Duo /Group 

DAUGHTRY(3) RCA/RMG 
2 NICKELBACK(2) 

Roadrunrle /Alldntic/Lava 
cORmwunne 00Mf0 

5 FALLOUTBOY(4) Fueled By 
Roo en/IeIand /IDJMG 

4 MAROON5(2) 
A&M/Octone //017,50000 

5 PLAIN WHITE T'S(2) 
o(2 

6 SHOP BOYZ .11 /Deck/ 
tepubkc 

T THE FR" (4)Ep/c 
9 HINDER 12) Uaversal Repubkc 
9 EINKIN PARK (4) Warner Bros. 

10 RASCAL PLATTS (S)Lyric Street 

Hot 100 Artists - 
Female 

v1 FERGIE .vill.ram/ 
von 

scope 

(l) E /Cartenntersrope 
2 BEYONCE(4)MUSic World/ 

Columbia 
(2) caomaa 

CAR RIE 3 CARRIE UNDERWOOD(2) 
Anata/A1 /sta Nashville 
(I) Ar /sla/Ansta Nash, /le/RMG 

(1)Frefruntl0/l9 
AVRIL LAVIGNE (2) RCA/RMG 
(I)FA.A/RMG 

5 
MANNA 

(4) SRP /Def 
Jam /IDJMG 

e GWEN STEFANI(3)lntersrope 

7 
NELLYFURTADO (4) 
Mosleyy /Geffen 
(I)M0.4ey/BHCkgme'eAr hvsonoe 

B PINK (2) LaFace /ZOmbd 
9 CIA RA(3)Lehace/ZOmba 

(DLaF ¡Jrvef(omba 
10 TAYLOR SWIFT (3)8/7 Machine 

MHot ale 
100 Artists - 

AKON (4) KonvCUUpfrOn(/ 
SRC/UnrversalMOtown 
(l) Interscope 

(l)K Ic't/NappyBOy/ 
A /Zamba 
(I) FullSoA cE/Infe.-s,.-pp e 

(I)BgGafes/Slip-N-S/rcie/Arldntic 

(I) r mr5pwd/KOm 
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S)CO'umda 
(7 )álandUrb7MOJMG 

2 JUSTIN TIMBERLAKE (6) 
ave/Zomba 
(2)MOSky/Bleckground/ 
Interscope 

0) 5l udy /AkernraVMnterscme 
3 T -PAIN (2)KOnvict/Nappy Boy/ 

five/Zomba 
(I)Sdp- N-STMPJA8Hntic 

(l)4501a/RING (,), be 
(D Roc- A- Fella/Def.,JVMDJMG 
(/)COWmày/J /Lanf» 
0)CO'umbs 

(D0KeBOy /Atlantic 
(6 Terror Squad/Koch 

4 TIMBALAND (4)MOS /ey/ 
Blackground/Inlerscope 
(DA &M//ntersc0Oe 

(D Shady /ARermalMnlerscope 
(D DTP/Def,Hm/lo/MG 

5 MIMS(2)bapitol 
6 T.I. (3) Grand Hustle/Atlantic 

0) am/Zomba 
(O 00'umtaa/UVe/Zorrrba 

n) Terror SOUad/K h 

7 KANYE WEST (3) Roc -A- 
FeIIa/DefJam/IDJMG 

a) Geffen 

8 UNK (2)Big OOmp /Koch 
9 LUDACRIS (2) DTP/Def 

Jam/ID-MG 
(I) wrliiam/A&M/Intersmpe 
(DDTP/DefCon 0402MG 
(I)Island UrtaMOJMG 

10 NE -TO (2)Del Jam/aDJING 

(I)Desert Stor yDe f./am/IDJMG 
(OSRP/DefJarMOJMG 

Hot 100 Imprints 
Pos.p.IPPIN,No Charted n 

JIVE (26) 
2 RCA (6) 
3 DEF JAM (27) 
4 COLUMBIA (16 

5 ARISTA (9) 
6 MOSLEV (6) 

7 ABM 00) 
8 UNIVERSAL REPUBLIC (7) 

9 LAFACE (6) 

10 INTERSCOPE (6) 

Hot 100 Labels 

INTERSCOPE (42) 
2 ZOMBA (32) 
3 ISLAND DEF JAM MUSIC 

GROUP (42) 
4 RCA MUSIC GROUP (26) 
5 UNIVERSAL MOTOWN (16) 

6 COLUMBIA (26) 
7 ATLANTIC (28) 
8 UNIVERSAL REPUBLIC (70) 

9 GEFFEN O8) 

10 EPIC (20) 

Hot 100 Producers 
Pos.PRODUCER 7. Charted nnes) 

TIMBALAND (20) 
2 ALIAUNE "AKON" THIAM (6) 
3 FLOYD NATHANIEL 

"DANJAHANDZ" HILLS (75) 

4 HOWARD BENSON (8) 
5 POLOW DA DON (8) 
6 WILLIAM (6) 
7 STARGATE (72) 

8 T- PAIN (3) 

9 DR. LUKE (5) 

10 MARK BRIGHT (4) 

PPearr on bill0oa 501zc0 
0 

Hot Singles Sales 
Pos.7171Eartsr -Imprint/Label 

WHAT TIME IS IT Hrgh school 
Musrca12 Cast -Walt Disney 

2 SOMEWHERE OVER THE 
RAINBOW /MY DESTINY 
Katharine McPhee- RCA/RMG 

3 IRREPLACEABLE Beyonce- 
Columbia 

4 ONLY THE WORLD Mand6a- 
Sparrow 

5 MADE TO LOVE tobyMdc- 
ForeFfont 

6 BEAUTIFUL LIAR Beyonce& 
Shakira-MUSic World/Columbia 

7 THROW SOME D'S 0/00 Boy 
Featuring Polo., Da Don -Zone 

el nterscope 
8 LISTEN 8000000 -Music 

. orl0 /Columbia 
s FLATHEAD The Fratec,s- 

( errytreO /Drop The 
Gun /Island / Interscope 

10 REDNECK 12 DAYS OF 

CHRISTMAS /HERE'S YOUR 

SIGN CHRISTMAS Jeff 

FOx orthy -Wamer Bros. 

(Nashs,IIO)/WRN 
11 UNTIL YOU COME BACK TO ME 

Crystal Dove Starring Dice 
Gamble -Kings Mountain 

12 EVERY DAY IS EXACTLY THE 
SAME Nine Inch NailS- 
Nothing /Interscope 

13 KOOL AID L/YBass Featuring Jr 
Money -Pipeline 

14 GET ME BODIED Beyonce- 
Muslc World /Columbia 

15 DO I MAKE YOU PROUD/ 
TAKIN' IT TO THE STREETS 
Taylor Hicks- Ansta/RMG 

16 LIKE THISKeIIV Rowland 
Featunng Eve -Music 
World /Columbia 

17 ALL MY LIFE Silly/so?- 

IB JUMP Madonna- Warner Bros. 
19 BED J Holday -Music L0e/ 

Capitol 
20 PHANTOM LIMB The Shnns -Sub 

Pop 
21 CALL ON ME Janet &Nelly - 

Virg In 
22 PARTY LIKE A ROCKSTAR Shop 

Boys -On Doc k /Un iversaI 
Republic 

23 WE WILL BECOME 
SILHOUETTES /BE STILL MY 
HEART The Postal Service -Sub 
Pop 

24 LET ME SEE SOMETHINGAG.& 
VI/reckless ENT- Wreckless 
Entertainment 

25 RING THE ALARM Beyonce- 
Music World /Columbia 

chart 
v0earr n OIIIOwrd.0lz 

Hot 100 Singles 
Airplay 

-mwinVUtel 

IRREPLACEABLE Beyonce- 
Columbia 

2 BUY AA DRUNK (SHAWTV 
SNAPPIN') T-Pain Featunng 

Yung JOC-KOnvict/NaPPY 
Boy /Jive/Zomba 

Jay- Z- SRP.'. '' 
4 BIG GIRLS DON'T CRY 

Feign- w,I,.am /Ant' 
S BEFORE HE CHEATS 

Underwood- Arista /Ares? s 

NaSnville /RMG 

6 I WANNA LOVE YOUAkon 
Featuring Snoop Dogg- 
Konvict /Upfront /SRC /Universal 
Motown 

7 THE SWEET ESCAPE Owen 
Stefam Feat unngAkon- 
Interscooe 

8 NAY IT RIGHT NellyFUrtado- 
MOSIey /Geffen 

9 YOU Lloyd Featunng Lil' 
Wayne -The Inc. /Universal 
Motown 

10 THE WAY I ARE 7/- mbeland 
Featuring Keri Hilson- 
Mo51ey /Blackground /Inter$?Ope 

11 MV LOVE Justin Timberlake 
Featuring TI- Jive /Zomba 

12 DON'T MATTERAkon- 
Konvict /Uplront/SRC / Universa 
Motown 

13 MAKE ME BETTER 0000I5us 

Featuring Ne -Yo- Desert 
Storm /Def Jam /IDJMG 

M BEAUTIFUL GIRLS Sean 
Kingston- Beluge Heights/ 
Epic /Hoch 

15 HOME Daughtry- RCA/RMG 
18 GIVE IT TO ME TDmbaland 

Featunng Nelly Furtado & Justin 
Tmberlake-MOSIey/Blaokgroand/ 
Interscope 

17 LOST WITHOUT RObrn 

micke -Star TraWlnterscope 
18 HOW TO SAVE A LIFE The 

Fray -Epic 
19 SHAWTY Pkes Featunng T- 

Pain- Slip -N -Slide /Atlantic 
20 PARTY LIKE A ROCKSTAR Shop 

Boys- Onbock/Onloessal 
Republic 

21 WHAT GOES AROUND...COMES 
AROUND Justin Tonto loke- 

Jive /Zomba 
22 THISISWHYI'MHOTM:ms- 

Caoaol 
23 HEY THERE DELILAH Plan 

r?.ti /Hillywooc 
24 CRANK THAT (SOULJA BOY) 

25 RUNAWAY LOVE 

:.- DTP /Def 

26 LET IT GO Keyshra Cole 

Featuring Missy ElhOtt a L4 
Kìm -Imani /Geffen 

27 MAKES ME WONDER Maroon 
5-A &M /Octone /IntersoOPe 

28 BARTENDER T -Pain Featuring 
Akon- KOnvlUI /Nappy BOy/ 
Jive /Zomba 

29 IT'S NOT OVER Daughtry- 
RCA /RMG 

30 GLAMOROUS Fergie Featunng 
Lud ns- w,IIsan/A &M/Interscope 

Si LAST NIGHT Diddy Featuring 
Keyshra Co /e -Bad Boy /Atlantic 

32 WAIT FOR YOU Elliott Vamin- 
Hlckory /RED 

33 SMACK THAT Akon Featunng 

Emrnem- SRC /Upfront /KOnvio// 
Universal Motown 

34 STRONGER Kanye West- Rou.A- 
Fella /Def Jam /IDJMG 

35 ICE BOX Omanon- 
TU.G. /Columbia 

36 PROMISE Clara- LaFace /Zomba 
37 BED J Holday -MUSIC Line/ 

Capitol 
38 WE ELY HIGHJm Jones -Koch 
39 WALK IT OUT Unk -Big Oomp/ 

Koch 
40 SHORTIE LIKE MINE Bow Wow 

Featuring Chris Brown & Johnta 
Austin -Columbia 

41 SUMMER LOVE Justin 
Timberlake -J ve /Zomba 

42 UaUR HAND Pink- 
LaFace /Zomba 

43 GET IT SHAWTV Lloyd -The 
nc /Universal Motown 

44 BECAUSE OF YOU Ne -yo -Def 
continued on »P98 
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7.7 The 

Musing 
2087 

from 
am /IDJMG 

45 WHO KNEW Pink 
LaFace /Zomba 

46 I'M A FLIRT R Kelly Or Bow 
Wow (Featuring T I & T- 

Pain) -Columbia /J,ve/Zomba 
47 WHENISEEU Fan tas,e -J /RMG 
48 LIKE A BOY C,ara- 

LaFace /Zomba 
49 ON THE HOTLINE Pretty 

R,cky- BlueStar /Atl ant ic 

50 CUPID'S CHOKEHOLD/ 
BREAKFAST IN AMERICA Gym 
-.,- s 7 c51 cltu rmg Patrick 
Stump -Dena y00 /ea /Fueled By 
Rama VAtl ant ic /Lave 

RVZ aPPearson billboef4.blzzb rt 

APPARATUS (I) U.,g:o 

41 JIM JONES(,) KO(" 
42 BOYS LIKE GIRLS f.,, -. 

43 PAULA DEANDA 

44 KELLY CLARKSON 

45 AMY WINEHOUSE(2)Unwersal 

48 CHRIS BROWN --) /we/Zomba 

47 HUEY : matee/ 

48 COLBIE CAILLAT f3) Universal 

49 SNOOP DOGG ..,rvc¡Npñm[/ 

Pop 100 Artists DASM 

- -- 50 TAYLOR SWIFT,,:)B,g Mach me 

FERGIE(5)waliam/A®M/ 
`l'9Mach'l'e/Un' versa/RepublK 

Inrerscope 
.biz na:áéi:eaart p)EiCaneVnterscope iub 

2 JUSTIN TIMBERLAKE (6) 
JweQOmba ;ti :6. Pop 100 Songs (2)hbspy/BHCkryovp4Merscvpe -y,. - 
(D Slwy/Ake.-matMnterscox 
(I)MCANaShvAle 

1 AO UULS DON) CRY 

SRC/Unwersal Motown 2 THE SWEET ESCAPE 
(1) Inrersc000 

(l) Uoep,dl/NappyBOy/ 

J've/Zanba 
3 IRREPLACEABLE 

(1) F IlSurrace/lnterscope deyo,lc Co umb a 
(1) r rorS h - 4 UMBRELLAR,hanna Featuring 
(V ag Gates/Skp-N-SINe/AtlanhC Jay-Z-SRP /Def Jam /IDJMG 
(1)Columba 1 \ 6 SAY IT RIGHT NeIIy 
( /)Shady /A/tevmafMnterscope . fl T ? Furt.UO- Mosley /Geffen 

6 GIRLFRIEND Apr) 
4 AVRIL LAVIGNE,4)RCA/RMG * °A Lavigne- RCA /RNA 

7 GLAMOROUS Ferg,e Featuring 
5 DAUGHTeT ,,00A/RMG Lud -will .i.am /A8M/ 

f} 6 TIMBALAND (4)Mosley/ - Intetscope 
R/SCUOround/mterscoPe 

a HEY THERE DELILAH 'an 
(1) A»M/ln[erscoee Wrote Ts-, .. ..nod 
(/)Shady /AftemutMnterscose 1 9 BUY U A DRANK (SHAWTY 
(i) DTP /DelJaMIDJMG 
(/)Mosey/Geffen f.... Yung JOC -Komm/ '. 

7 RIHANNA (4 )SRP/Def Boy /Jive /Zomba 
Jdm/IDJMG (I)5.,- .',a /BP/E/Repnse 31 NE -YO l>etJaMIDJMG 10 WHAT GOES AROUND...COMES 

B NELLY FURTADO (5) (/)Gene, .Orm /De/Jam //OJMG AROUND Justin 
Mosley/Geffen 14 FALL OUT BOY (4) Fueled By 23 THE FRAY e''' /., //D/NG /moe /lake -J we /Zomba 
(0MOs/eP/B/eckg,Ound/Interscope 24 GYM CLASS HERO)Fti 5 32 UNK R DON'T MATTER Akon- 

9 BEYONCE (5)MUS,C Word/ 15 MAROON 512) Dec:. 33 SOULJA BOY TELL'EM '. KOnv,Ct /Upfront /SRC /Universal 
ColumD,a r.. n Ran, Cc:::;.. Motown 
()Columba 16 CARRIE UNDERWOOD(3) 25 SHOP BOYZ ,i/ 34 CIARA .,,, era 12 MAKES ME WONDER Maroon 
(1)Jeo/Zümba Universal RePUb //A -: -nbd 5- A8M /OCtone /Interscooe 

10 NICKELBACK r2) e /RMG 26 CHRISTINAAGUILERA(3) 35 LINKIN PARK ,... 1 ;, , 13 IWANNA LOVE YOU Akon 
RCA/RMG 36 THE ALL -AMERICAN REJECTS Featuring Snoop DOgg- 

' 17 PLAIN WHITE T'5., (1) Bad eey /At/anhc (I) Doghouse/m, Konvict /Upfront /SRCNnwersal nG 

11 GWENSTEFANI, 3) /nterSCOPD F,., 27 ELLIOTT YAMIN (2) 37 BOW WOW (2) Co:..' Motown 
12 PINK ace /Zomba 18 LUDACRIS 07P/Der Hickory/RED (1)CoIumb/4Z/ge/Zomba 14 CUPID'S CHOKEHOLD/ 
13 PLAIN nvet/Napey Je- 28 DIDDY (3)BadBoy /Atlantic (DAnsta/RMG BREAKFAST IN AMERICA Gym 

(1)ISlaVdUrban/lDJMG (/)TUG /Colutnbá Class Heroes Featuring Patrick 
Ur Ansla/RMG ., 29 T.I. (4) Grand Hustle/Atlantic 38 JAY -Z(4) Roc- A- Fella/Der 50ump-Decaydance /Fueled By 
(UJne/Zornba 19 SEAN KINGSTON !.Beluga (I)Are/Zomba Jam %DJMG Ramen /Atlantic /Ldvd 
(USlep- N- SLde/Arlantic ... .... (O TOlumb4/kre/Zomba (1) SRP/DefJaMOJMG 15 GIVE IT TO ME Timba /and 
R)Roc- A- FeIIa/DefJan/I0/MG (l)Peonogen,C/Epc U) renorSquad/HOCh (DMus/[ World/Columbia Featuring Melly Furled°U Justin 
(T CR/omb,a/Jrve/ZUmbe 20 MIMS (2)Cap,10/ (1) /nterscooe 39 LLOYD (2) ree Inc /Universal TmberAke- Mosley /BlaUkground/ 
(OCOlumba 21 HINDER (2)Un,versa /RepuD /c 30 MY CHEMICAL ROMANCE (3) Motown Interscope 
(I)Roe BO0/Alleetc 22 KANVE WEST(4) Roc -A. Reprise 40 THE RED JUMPSUIT 16 THE WAY I ARE Timbaland 
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FeaturingKeoCOSMO- 

sley /Blackground /Interscope 
n FERGALICIOUSFergie- 

am /A8M /Interscope 
18 IT'S NOT OVER Daughfry- 

RCA/RMG 

B SMACKTHAT Akan Featuring 
Emrnem- KOOVICt /Upfront /SRC/ 
Unwersal Motown 

20 BEFORE HE CHEATS Carrie 
Underwo04- An5te/Ansta 
Nasno.1Ie /RMG 

21 020R HAND Pink - 
LaFere'ZOmba 

22 SUMMER LOVEJusrO 
/Zomba 

23 PARTY LIKE A ROCKSTAR Shop 

24 MV LOVE ttn T oMerlake 
Fean.' ve/Zomba 

25 HOW TO SAVE A LIFE The 

Fray -Epic 
26 THIS IS WHY I'M HOT 

Mims -Capitol 
27 WAIT FOR YOU Elliott 

Y min- Hlckory /RED 
29 STRONGER Kanye West- ROC'A- 

Fella /Def Jam /IDJMG 
29 THIS AIN'T A SCENE. IT'S AN 

ARMS RACE Fall Out Boy - 
Fueled By Ramen /Island /ID.115 

30 HOME Oaugntry- RCA/RMG 
31 THNEN FR TH MMRS Fall OAF 

Boy -Fueled By Ramen/ 
land /IDJMG 

32 BEAUTIFUL GIRLS Sean 

Lugston- Beluga Heights/Spiu 
33 ROCKSTARNickelback- 

Roadrunner /Atlantic /Lava 
34 CRANK THAT (SOULJA BOY) 

35 IF EVERYONE CARED 
drunoer/Atlanhc/ 

36 IT ENDS TONIGHT TheAll- 

DOVE '...,. -Ope 

37 WALK AWAY (REMEMBER ME) 
Paula :,.... , ne 

38 LAST NIGHT unng 
Boy /Atlantic 

39 WHO KNEWnk- 
LaFace/Zomba 

40 BREAK IT OFFRihanna B Sean 

Paul-SRP /Def Jam /IDJMG 

41 LIPS OF AN ANGEL 

Hinder -Unwersal Republic 
42 WHAT I'VE DONE Lrnkin 

Park -Warner Bros. 

43 FACE DOWN The Red Jumpsuit 
APparo' 

44 WELCOME TO THE BLACK 

PARADE ". rini I 

C oCA /RMG 

52 BARTENDER T -Pen Featuring 
-. .. NeEDy Boy/ 

53 BEAUTIFUL LIAR HeyOncea 
Intl /Columbia 

54 LOVESTONED 

55 POP LOCK 6 DROP IT 

56 BECAUSE OF YOU Def 

52 MONEY MAKER..:dacrrs 

JaimiDJMG 
59 SHORTIE LIKE MINE Bow Wow 

:.. nCnns Brown BJohnta 
umbra 

59 BUBBLY olbre Cadlaf- Unwersal 

60 SEXYBACK Justin Timberlake- 

61 I TRIED -. 
,..re Thugs -N- Harmony 
Aken -Full Surface/ 

62 REHAB use - 

O5 WE FLY HIGH in Jones -Koch Ui 

46 APOLOGIZE haland 63 HERE ON YOUR ARMS) 

untlAnterscope SI r rD 
47 THE GREAT ESCAPE Poyo Like 64 WALK IT OUT ..-BIT 

49 RUNAWAY LOvE = r, 65 HURT >uilera- 
-DTP/Clef 

66 ICE BOX i n- 
40 THE WAY LIVE Boy Da T umbra 

W WIND ITUP Gwen Ste fani- 
Interscope 

68 BETTER THAN ME 

Hinder- Unlersal Republic 
69 MAKE IT RAIN Fat Joe Featuring 

50 KEEP HOLDING ON 

RMG 

51 NEVER AGAIN --raly 

YEAREND DOUBLE ISSUE 

TO SHUT UP AND RIVE 

yN10JMG 
71 FAR AWAY 

72 WAITING ON THE WORLD TO 

Aware /Columbia 
73 LIKE A BOY Coara- 

LaFace /Zomba 
74 WHINE UP Kaf DeLUna 

Feafunng Elephant Man -Epic 
75 AYO TECHNOLOGY 50 Cent 

Feafunng Justin Timberlake 
Tm0aland- Shady /Aftermath/ 

76 MAKE ME BETTER ,bo /ous 
tier[ 

MG 
77 GET IT SHAWTY vi-The 

78 WHEN YOU'RE GONEADOl 

79 BOSTON i -Epic 

80 TOO LITTLE TOO LATE 

Elaclry. ye-sal Motown 

81 TELL MED'ddy Feafunng 
Chnsbna Agurlera -Bad 
Boy /Atlanhc 

82 FIRST TIME Lifehouse-Gef fen 

S3 A BAY BAY Hurricane 
CO /is -Polo GrOUndS/J /RMG 

84 YOU LIOydFeatunF2 Lil' 
Wayne -The Inc /Unwersal 
Motown 

85 I'M A FLIRT R Kelly Or Bow 
Wow (Feafunng TI B T- 

Pam.)- COlumb.a/Jive /Zomba 
86 WAIT A MINUTE The Pussycat 

D olls Feafunng Timbaland- 
A8M /Interscope 

BT SNOW ((HEY OH)) Red Hoe Chili 

Peppers- Warner Bros. 

88 CYCLONE Baby Bash Featuring 
T -PdP -Arista /RMG 

89 ME LOVE Seanl(/ngsfon- Beluga 
H eights /Epic 

90 CALL ME WHEN YOU'RE 
SOBER Evanescence -W lnd'up 

91 OVER YOU Daughtry- 
RCA /RMG 

92 OVER IT Katharine MCPhee- 
RCA /RMG 

93 SHE'S LIKE THE WIND 
Lumrdee Featuring Tony 

Sunshine- 1 

INN /T," 
94 GIMME MORE BntneySpears- 

Pop 100 Imprints 

JIVE (28)Trmv 
2 RCA (17) 

3 DEF JAM (2) 
4 COLUMBIA 027 

5 MOSLEV (9) 
6 HUM (t0) 
7 UNIVERSAL REPUBLIC (9) 
8 WILLIAM (6) 
9 LAFACE (5) 

10 INTERSCOPE (9) 

Pop 100 Labels 
kokuseLoscsaneYsney 

1 INTERSCOPE (50) 
2 ZOMBA (33) 
3 ISLAND DEF JAM MUSIC 

GROUP (45) 
4 RCA MUSIC GROUP (28) 
5 UNIVERSAL MOTOWN 

OUT 

6 COLUMBIA (2.4) 

7 EPIC (21) 

8 UNIVERSAL REPUBLIC 
(13) 

9 ATLANTIC 637) 

10 LAVA (11) 

Pop 100 Airplay 

In BIG GIRLS DON'T CRY Cerge- 
am /ANNVInterscope 

2 SAY IT RIGHT Ne//yF.rrtado- 
Mosley /Geffen 

3 WHAT GOES AROUND...COMES 
AROUNDJUShn Timberlake - 
Jive /Zomba 

4 THE WAY I ARE Trmbalend 

Featuring Kell HllsOn- 

MOSIey /Bleckground /Interscope 
5 IRREPLACEABLE 

Beyonce- Columbia 
6 GIVE IT TOME Timba /and 

Feafunng Nelly Furfad08 Justin 
Tmberlake- Mosey/ 
Blackgrountl /Interscope 

7 THE SWEET ESCAPE Gwen 

Stefano Pealunrg Akon- 
Interscope 

6 UMBRELLA ;Manna Feafunng 
Jay -Z -SOP /Def Jam /IDJMG 

9 SUMMER LOVEJUSfin 

T'mberleke-J'we /Zomba 
0 BUY U A DRANK (SHAWTY 

SNAPPIN') T -Palo Featuring 
PJ11g JOC-KOnvlct /Nappy 
Boy /Je /Zomba 

E WAIT FOR YOU EIkotl Yam, 
Hickory/RED 

12 U+UR HAND Rnk- 
LaFace /Zomba 

13 GLAMOROUS Felele Featuring 

LudUCns- MI iam /A8M/ 
Interscope 

4 IT'S NOT OVER Daugnlry- 
RCA/RMG 

5 CUPID'S CHOKEHOLD/ 
BREAKFAST IN AMERICA Gym 

Class Heroes Feafunng Patick 
continued on »0100 

95 CHASING CARS Snow 
Pa' :for /A8M /Interscope 

96 2STEP -Big OOmp /Koch 
97 CANDVMANCnnStina 

98 WAKE UP CALL Maroon5- 

99 SAY GOODBYE '.> Brown- 1 

100HATE THAT I LOVE YOU 
Rihanna Feafunng 07 -10- 
SRP /Def Jam /IDJMG 
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s The 

E TeUrirg a Touring 
2007 

from . 
ueled By 

16 MAKES ME WONDER Maroon 

17 HEY THERE DELILAH Plain 
- r ess /Hollywood 

18 BEAUTIFUL GIRLS Sean 
r.. n Beluga Heights /EP, 

19 MV LOVE Timberlake 

20 BREAK IT OFFR:nanna& Sean 
PaI -SRP /Der Jam /IDJMG 

21 WHO KNEWPe,k 
ah are 'Zomba 

22 I WANNA LOVE YOU Akon 
r 

t 

nngSnoopDOgg- 
Konnet /Upfront /SRC / Uhversal 
Motown 

23 WALK AWAY (REMEMBER ME) 
Paula Deana Featuring The 

DEY- Arista /RMG 

24 DON'T MATTERAkon- 
Konvict /Upfront /SRC /Universal 
Motown 

25 GIRLFRIEND AVoiLesngne- 

RCA /RMG 

26 HOW TO SAVE A LIFE The 

Fray -Epic 
27 FERGALICIOUS Fergre- 

7am /A8Menterscooe 
28 SMACK THAT Akon Featuring 

Emmett,- Konvict /Upfront /SRC/ 
Universal Motown 

29 LOVESTONEDJUSbn 

Timberlake- Jive /Zomba 
30 STRONGER Kenye West- Roc -A- 

Fella /Del Jam /IDJMG 

31 HOME Daughtry- RCA /RMG 
32 BEFORE HE CHEATS Carrie 

Underwood -Arista /Arista 
Nashville /RMG 

33 ROCKSTARNickelback- 
Roadrunner /Atlantic /Lava 

34 LAST NIGHTDiddy Featuring 
Keyshia Co /e -Bad Boy /Atlantic 

35 THE GREAT ESCAPE Bays Like 
Gals- Columbia 

36 THNKS FR TH MMRS Fall Out 
Boy -Fueled By Ramer,/ 
Island /IDJMG 

37 IF EVERYONE CARED 
Nickelback- Roadrunner /Atlantic 1 ©EVONCE Music 
/Lava 

36 LIPS OFAN ANGEL Hroder- 
UniversalRepubliC /Universal 

39 APOLOGIZE Tmbaland 
Featurnag OneReeoblic- 
Mosley /Blackground /Interscope 

40 IT ENDS TONIGHT TheA//- 

mencan Relects- 
Do ghouse/Interscope 

41 FAR AWAY Nickelback- 
Roadrunner /IDJMG 

42 MONEY MAKER Ludacris 
Featuring Pharrell -DTP /Def 
Jam /IDJMG 

43 RUNAWAY LOVE Ludacris 
Featuring Mara Bkge- DTP /Def 
Jam /IDJMG 

44 WHINE UP Kat Deco. 
Feet knee Elephant Man -Epic 

45 FACE DOWN The RedJUmpsot 
Apparatus -Virgin 

46 BECAUSE OF YOU Ne -EO -Del 
Jair /IDJMG 

47 WHEN YOU'RE GONE Am! 
Lavigne- RCA /RMG 

48 HURT Christina Aguilera- 

RCA /RMG 
49 SHORTIE LIKE MINE Bow Wow 

Feature, Cans Brown B John[a 
Austin- Columbia 

50 BARTENDER T-Pain Featuring 
A kph- Konvict /Nappy Boy/ 
Jive /Zomba 

Top R &B/ 
Hip -Hop Artists 

(2) Columba 

(U Columbki/SeepMUSic 

CO 4um-2omba 

(0 Roc- A- Fella/DelJaMID/MG 
(i) Musa World/Columba/Sony 
Musc 

2 ROBIN THICKE (2) Star Trek/ 
Interscope 
(1) Star Trak nterseope/IGA 

3 JAY -Z (10) Roc -A- Fella /Def 
Jem/IDJMG 
(I)SRP/DefJam/ID -MG 
(I)Columbia 

4 CIARA(4)LaFare ?omba 
(1)Columba 
(1) Ler /J /Zomba 

S MUSIO SOULCHILD (4) Atlantic 
(I)Allante/AG 

6 AXON (3)KOnvicl/ 
Upfront/SRC /Unoversal Motown 
(I)KOnvrct/Upfront/ 
SRC/U rve'nrsa'l^M..O.'town/UMRG 

(1) Honvict/NaOOPH Y/ 
-km/Zomba 
(1) Full Surface/Interscope 
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(1) MU GereNSlip- N-Slode/Allantic 

(b r d°,Squad/Koch 
(I) DOggyst)U/GPHen 

(I) Shady /Aftemtath4nlerscope 
(I) SRC/UniuersalMotown 

7 TI. (5) Grand Hustle /Atlantic 
(2) Grand Hustle/Atlantic/AG 

(Y eW /ornba 
(I) Coumbia ,e/2ombe 
(0 Tenor Spuad/KOCh 

(» AmarWlnterscope 
8 NE -YO(7) Del Jam /IDJMG 

(D DesertStorm/DefJarNIDJMG 
(1) SRP /DellarMOJMG 

9 T -PAIN (3) Konvict /Nappy Boy/ 
Jove/Zomba 
(I) Slip-N- Slele/Atlanloc 
(1)Columb,e2 /Zamba 
0)Jlw/ZomHa 
(O Roc-A-Fella/DeIJam,D./MG 
(O Columba 
() Konv,Wi/SbmUe 
(0 Terror Spvad%f n 

(V10eBoy /Atlantc 
(b Cash Money/Universal Motown 

10 MARY.). BLIGE(2) 
Matrrarch/Geffen/AGA 
(2)Matnercb/Ge nterscone 
(2) Malnarch/Geffen 

(OGenen4nterscope 
(I)OTP/Def.Am/IDJMG 

11 FANTASIA (S)J /RMG 
12 YOUNG JEEZY (6) Corporate 

Thugzz /De /Jam /IDJMG 
(1) Desert Storm/Def Jam/IDJMG 
(i)DTP/DefAarMDJMG 

(0 Corporate TM.gz/BCD 
(DraalangMoves/Star, 

13 KANYE WEST (5/ Poo -A- 

Fella/Del Jamm /IDJMG 
(I) Geffen 

(U Umbreaa/Bu galo 

14 JUSTIN TIMBERLAKE (5) 
Jive /Zomba 
(1) MOSIeyBkckground/ 
Interscope 

(I) Snaoy /ARermatMnteracope 
15 R. KELLY(5)Jove/Zomba 

(I) Cdumby/Jrve/Zomba 
(I) Corporate Thuge/Def 

Jam/IDJMG 

0)0o90ystyle/Geffen 
76 LLOYD (4) The Inc./Universal 

Motown 
(I) Thelnc/lMrversalMotown/ 
()HOG 
(i) HHTZ Cammrttee/Jrve/Zemba 

17 CHRIS BROWN(6)A,ee /Zomba 
(I) Colombia 

18 TANK (2)Good Game/ 
BIeekgrOUnd /Universal Motown 
11)Blackgroune/Unt ersal 
Motown/UMRG 

19 KEYSHIA COLE (3) lmanr/Geffen 

(U COnfidentral/I /GeOM/IGA 
(t)BadBOy /Allanee 
0)A8M/Interimee/OGA 
(0 Corporate Thuea/Def 

JamACUMG 
20 50 CENT (5) Shady/ 

A /termath /Interscope 
(i) Shady /A/termatro/ 
InterscgxAGA 
(i) LaFace/Zomba 

(I)Shady /Interscope 
21 GERALD LEVERT(2) 

Atlantic /AG 
(2)Atlaobc 
(i)Atlantrc/Rhino 

22 BOW WOW (2)Columba 
(I) Co lumbia/5w y Music 

(I) Columbia/pve/Zons ba 

(bBadBoy /Atlantic 
(I) TUG /Columbia 
0.)Full Surfacednterscope 

23 SNOOP DOGG (3) 
Doggyseyle /Gellen 
(1) 0000pobAe/GeffendGA 
(1)KorwsWPfront/ 
SRC/Unrve/salMotown 
(i)IoeAge/Ser,eoa ouse/ 
Asylums Bros 

(D P000M /Captor 
(I)SRC UnrversalMotown 

21 LIL WAYNE (5) Cash 
Money /Universal Motown 
(2) Cash honey /Upversel 
horown/UMRG 
(2) The Inc/I nrversalMotown 
(2)Star0BCD 
0) Terror sqagdmpenaWroir 
(i)DTP/OefJarn/IWMG 
(I)Staz 
(I) T Squad/Koch 
(I) Wossness 

(I)SRC/UnnersalMotown 
(i) G- Maab/Rap- A -Lot4 
LIfe/ASylurn 

25 UNK (3) Ore Comp /Koch 
(q Savo, Far /Koch 

Top New R &B/ 
Hip -Hop Artists 

UNK (3) Big Oomp /Koch 
lb 5alwrFae/KOCh 

2 J.HOLIDAY(4) MusiCLlne/ 
Capitol 

3 PLIES (1) Slrp -N -Slide /Atlantic 
(I) BgGatesSbe- N-SeBe/ 
Atlante/AG 
(I)Bi3 Gates/Sllp -N -Slide /Atlantic 
(b I-errorSquad/Koch 
RICH BOY (3) Zone c- 
Interscope 

(I)Zone r.:rv...:. 
5 MIMS(3)! 

6 SOULJA BOY TELL'EM. 

7 SHOP BOYZ '. creDeCk/ 

Universal Republc /Universal 
Motown 
(1) 0nDeck/Unrrersal 
RepublIC/UMRG 

8 CHRISETTE MICHELE (2) 001 

Jam /IDJMG 
(D Roc- A- Fella/De /JamADJMG 
(D Def Jam/Columbia/D- MG. 

9 HUEY (3)Ni,Z Committee/ 
Jove /Zomba 

10 AMY WINEHOUSE(I)Universal 
Republic /UMRG 
(I) Universal Republic 
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op R &B /Hip -Hop Artists - Duo /Group 

Pfi PRETTY RICKY (2) 

BlueSla /Al Ian tic 
(I) BlueSta /Allancc/AG 

2 SHOP 80E2 (I) OnDeCk/ 
Universal Republ,C/Unlversal 
motono 
(7)OnDeck/Unwersal 
Repubhc/UMRG 

3 UGK(2)UGK/hce/ZOmba 
(1) TF 

4 CRIME MOB(OCrunk/ 
BME/Reeose/Warner Bro. 
(I) Crunk/G's 

Om/Repnse Bros. 

5 BONE THUGS -N- HARMONY 
(2)Full Surface / Interscope 

MD, 1 SurfaCe/lnlersOOOP/IGA 

(l)A /Interscope 
6 U.S.D.A. (2) Corporate 

Thugz /DefJam /IDJMG 
7 JAGGED EDGE (2)So So 

De f /Island Urban /IDJMG 
(u 581/Columba/Sony Music 

(7) Roc 

8 CHERISH(2) 

9 PLAVAZ CIRCLE (2) DTP /Def 

10 BBALL & MJG() Bad Boy 
South /Bad Boy /AG 
(I) Bad Boy South/Atlantic 

Top R &B /Hip Hop 
Artists - Female 

rBEVONCE (5)MUS c World/ 
Columbra 

(2)Columbia 

NCOlumby/SayMusic 
(7)2ive/Zomba 
(0 RoC-A-Fella/De/Jam/ID1MG 

(UMUSKWorld/CbumbiarS r 
Music 

2 CIARA (4) LaFace/Zomba 

niCOwmba 
(I) LaFace/Ji?omb.+ 

3 MARY J. BLIGE (2) 
Matrrarth/Geflen/lGA 
(2)Flalr'arOl/Ge/len/IntersCOPe 
(2) Manra2n/Geffen 

NGenen/Interscope 
() DIP/De/JdMIDJMG 

4 FANTASIA(5)J/RMG 
5 KEYSHIA COLE (3)Iman/Geffen 

(I) COnfNential/Iman IGeffe-/IGA 
(I) Bad Boy/Atlantic 

g)A&M/InterStOpe/IGA 

mcorporateTml92/Der 
Jan/rDJMG 

6 RIHANNA (4)SOP /Def 
Jam /IDJMG 

7 JILLSCOTT(3) 
Hidden Beach 
(1) 1st815,0=111annc 

8 TAMIA(3)P/us 
I/Image 

9 CORINNE BAILEY 
RAE (3) Cabo' 

10 ALICIA KEYS (2, 
MBK/J /RMG 

Top R &B/ 
Hip -Hop 
Artists - Male 

3 MUSIC? SOULCHILD (4) Atlantic 
(I)Atlant. /AG 

4 AKON (3) KOnvict/ 
Upfron t/SRC/Universal Motown 
O) Kgrvict/UphmV 
SRC/Universal MOtowrl/IJMRG 

(1)K ict/NappyBOy/ 
J /Zomba 
(0 Full Surtace/Interscope 

(0819Gates/Slip-N-SIMe/Atlantic 
(I)1HmrSpuad/Koch 
(0 DoggysMe/GeNen 

l) Shaoy/ARmnatMnterscope 
n) SRC/UruversalMotown 

5 T.I. (5) Grand Huslle/Atlanbc 
(2)Grand h-fustle/Atkantr./AG 
(I)Ji4e/Zpmda 
(OCOWmda/.Nve/ZOmOa 
(I) T Squad/Koch 
(I) AmarWlnlerscope 

6 NE-YO())DefJaMIOJMG 
(1) Desert Stonn/Def JanVICUMG 

(I) SRP/Def,HM/DJMG 
7 T-PAIN(3)KOnvict/NappyBoy/ 

Jive/Zomba 
(i) 910-N-Slide/Atlantrc 
(7)Columba/Ave/Zomba 
(5.1/Cc/Zomba 

(1) ROC- A- Fella/Def.AamADJM(. 

(1)Columba 
(O KOnwct/Xve/Zomba 

(I) Terror Squad/Koch 
(O Roe e / /Atantic 
(I) Casn Money/Universal Motown 

B YOUNG JEEZY (6) Corporate 
Thug2/Def Jam /IDJMG 
(0 Desert Sform/DefJarMOJMG 
(0 DTP/ClefJam/IDJMG 
(0 Corporate T ugz/BCD 
(I) Making Mores/Starz 

9 KANVE WEST(5)Roc -A- 
Fella /Del Jam /IDJMG 
(I) Geffen 
(I) Ombrella/Bungalo 

10 JUSTIN TIMBERLAKE (5) 

Jive/Zomba 
(I)hbsley /BNCkg ntersos 
(I) Shady /AftermatNlnterscope 

Top R &B/ 
Hip -Hop Imprints 

mini 

DEF JAM (67) 
2 JIVE(38) 
3 COLUMBIA(37) 
4 ATLANTIC(32) 
5 J (30) 

6 GEFFEN Of 

7 LAFACE 

6 STARTRAK - 

9 INTERSCOPE 
10 ROC -A -FELLA 

11 UNIVERSAL MOTOWN . 

12 MUSIC WORLD(l4) 
13 GRAND HUSTLE (10) 

14 THE INC. (8) 
15 CAPITOL (72) 

Top R &B /Hip -Hop 
Labels 
Poi LABEL. Charted,. 

ISLAND DEF JAM MUSIC 

GROUP (l8) 
2 INTERSCOPE GEFFEN 

A &M (79) 
3 ATLANTIC GROUP (78) 

201113A (63) 
S UNIVERSAL MOTOWN 

RECORDS GROUP (GI) 

ROBIN 
TRICKY 

ROBIN TRICKE (2' 
Star hak/ 
Interscope 
(I) Star 
rraknnterscope/IGA 

2 JAY -Z (10) Roc -A- 
Fella/DelJam /IDJMG 
(I) SRP/DefJarr4DJMG 

(1)Columba 

Top R &B /Hip -Hop 
Album Artists 

JAY -Z :- -A- Fella /Def 

2 AVON (I) KOniact/ 
-nt /SRC /Universal 

n /UMRG 
3 ROBIN THICKE O)Star Trak/ 

4 YOUNG JEEZY (3) Corporate 
m /IDJMG 
hug2/BCD 

5 KANYE WEST (I) Roc -A- 

6 T.I. (.' .0E/Atlantic/AG 
7 BEYONCE Columbia/Sony 

Music 

(0 Musk W0-M/Columba /Sony 

8 CIARA(I) LaFace/Zomba 
9 R. KELLY (2) Jive/Zomba 

10 JUSTIN TIMBERLAKE (I) 

11 NE -YO am /IDJMG 
12 MARY J. BLIGE(2) 

reo /iGA 
13 50 CENT ady/ 

. . r oee /IGA 
14 THE GAME ' Geffen/IGA 
15 NAS un/ 

MG 

I6 SNOOP DOGG(I) 
ye /Gelten /IGA 

(0R orrfy/Caplol 
17 GERALD LEVERT(2) 

nc /AG 
(I)Allantrc'/Rhoo 

18 MUSIO SOULCHILD (I) 
At/ant/CMG 

19 KEYSHIA COLE 0) 
Con hdennal /lman /Geffen/IGA 
(0 A&M/lnterscopeAGA 

20 T -PAIN (I) KOnv/CI /Nappy Boy/ 
Jive /Zomba 
(I)KOnvicf/Jre. ?gnba 

21 JILL SCOTT (2)Hrdden Peach 
22 FANTASIA (I) J /RMG 
23 CORINNE BAILEY RAE (I) 

Capitol 
24 JOHN LEGEND (2) 

J /Columbia /Sony Music 

25 LLOYD (0 The Inc /Universal 
n /UMRG 

.biz .PPearsanblllboardbiz 
rt 

Top R &B/ 
Hip -Hop Albums 

KINGDOM COMEJay-Z- Roc -A- 

Fella /I it iam., /IDJMG 

2 KONVICTEDAkon- 
KOmvlCt /Upfront /SRC /Universal 
Motown /UMRG 

3 THE EVOLUTION OF ROBIN 
THICKE Robo Thrcke -Star 
Trak /Interscope /IGA 

continuation >ap102 
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k Tauring 
2007 

from »P1Ú1 

4 GRADUATIONHnye 
West- Roc-A- Fella /Del- 
Jam /IDJMG 

5 THE INSPIRATION Young 
Jeezy- Corporate Thugz/Def 
Jam /IDJMG 

6 B'DAY Beyonce- Columbia /Sony 
Music 

7 CIARA: THE EVOLUTION 
Cara -La Face /Zomba 

8 T.I. VS T.I.P. TI -Grand Hustle/ 
Atlantic /AG 

9 DOUBLE UPRKeIIy- 
Jwe /Zomba 

10 FUTURESEX /LOVESOUNDS 
Justin Tmberlake -Jive /Zomba 

11 CURTIS50 Cent - 

Snatly /AhermatMntascope /IGA 
12 DOCTOR'S ADVOCATE The 

Game -Geffen /IGA 
13 BECAUSE OF YOU Ne-Vo -Def 

Jam /IDJMG 

14 HIP HOP IS DEAD Nas -Def 
Jam /Columbia /IDJMG 

15 THA BLUE CARPET 

TREATMENT Snoop Bogy - 
Doggystyle /Geffen /IGA 

16 DREAMGIRLS Soundtrack - 
Mus,C World /Columba /Sony 
Music 

17 LUVANMUSIO MUs,p 

Souios ci-AIIanIK /AG 
18 REFLECTIONS (A 

RETROSPECTIVE) Mary, 
Blge- Matriarch /Geffen /IGA 

19 JUST LIKE YOU KeyaB a Cole - 
Confldential /Iman, /Geffen /IGA 

20 IN MV SONGS Gerald 
Levert- ANanl,c /AG 

21 EPIPHANY T-Pan- 

KonvIct /Nappy Boy/Jive/Zomba 
22 FANTASIA Fantasy J /RMG 
23 CORINNE BAILEY RAE Corinne 

Barley Rae- Capitol 
24 LIKE FATHER, LIKE SON 

Birdman 8 L,I Wayne -Caen 
Money /Universal 
Motown /UMRG 

25 STREET LOVE Lloyd -The 
Inc / Universal MOtOwn/UMRG 

26 ONCE AGAIN John Legend - 
G OO.D /Columba/Sony Music 

27 EMINEM PRESENTS: THE RE- 
UP VanousArhsts- 
Snady /Interscope /IGA 

28 AMERICAN GANGSTER Jay - 
Z- Roc -A -Fella /Def Jam /IDJMG 

29 FROM NOTHIN' TO SOMETHIN' 
n000,005-Desert Storm /Def 
Jam /IDJMG 

30 LATE NIGHT SPECIAL Pretty 
Ricky- BueStar /Atlantic /AG 

31 BACK TO BLACK Amy 
W,nenoose- Unwersal 
Republc /UMRG 

32 ALTER EGO Tyrese (AKA BIack- 
Ty) -J /RMG 

33 GOOD GIRL GONE BAD 
Rihanna -SRP /Del Jam /IDJMG 

34 THE REAL THING: WORDS AND 
SOUNDS VOL. 3 Jill Scott - 
Hidden Beach 

35 THE PRICE OF FAME Bow 

Wow -Columbia /Sony Music 

36 SEX LOVE 8, PAIN Tan, 
Biac kground / Unversal 
Motown /UMRG 

37 UNDERGROUND KINGZ 
UGK -UGK /Jive /Zomba 

38 BUCK THE WORLD Young 

Buck- G- Un,Ulnterscope /IGA 
39 FINDING FOREVER Common- 

G.00 D/Geffen/IGA 
40 NOW 23 Various Artists -Sony 

BMG Strategic Marketing 
Group /EMI /Universal /Zomba/ 
Sony Move 

41 RELEASE THERAPY 

Ludacris- DT P /Def Jam/IDJMG 
42 TIMBALAND PRESENTS 

SHOCK VALUE T,mbaland- 
Mosley /BlackgrOund /Interscr: 
IGA 

43 PAC'S LIFE; '- 
Amaru/Int, 

44 THE REAL TESTAMENT 

Plies-Big Gates /Slip -N- 
SI de/Atlantic/AG 

45 RICH BOV Rich Boy -Zone 4/ 
nterscope /IGA 

46 21Omarion -TUG /EpiE/ 
Columba /Sony Music 

47 COLD SUMMER: THE 

AUTHORIZED MIXTAPE Young 
leery Presents U 5 DA.- 
Corporate Thugz /Def 
Jam /IDJMG 

46 TEN Brian McKnight- Warner 
Bros. 

49 HUSTLER'S P.O . M.E. (PRODUCT 
OF MY ENVIRONMENT) Jim 
Jones -Koch 

50 AIN'T NOTHING LIKE ME 

rue /Zomba 

.biz _,ear,a e êaiäë.n 

Top R &B /Hip -Hop Album Imprints 

Top R &B /Hip -Hop 
Album Labels 

* ISLAND DEF JAM MUSIC 

GROUP (29) 
2 INTERSCOPE GEFFEN A8M 

(27) 

3 ATLANTIC GROUP r:371 

4 ZOMBA (30) 
S SONY MUSIC (7 

Top R &B /Hip -Hop 
Album Distributors 

UNIVERSAL 
2 SONY BMG 

3 WEA(64) 
4 INDEPENDENTS (133) 

5 EMM (35) 

Hot R &B /Hip -Hop 
Songs Artists 

(0Slp'N- Saae/AIanIP 
(I)Columb,a/J /Zomba 
(1)Jrve/Zomba 
(1) ROC- A- Fely/Def JarrVIDJAIG 

(1) Colomba 
(1) Terror Squad/Koch 
(I)PoeBOy /Arlantw' 
(l) Cash MOney/Unn.ersal Motown 

S CIARA (3)LaFace/Zomba 

o) Colomba 
(D LaFace/J V2/Zonba 

6 NE-Y0 (5) Del am /IDJMG 
(I) Desert Storm/Der Jam/IOJMG 

(D SRP /DerJam/IDJMG 
T FANTASIA (4)J /RMG 
6 T.I. (5) Grand HUSf le/At 'ant,c 

(1) Jne/Zanba 
(I) Columbio/J ba 

(I)Tenor Squad/Koch 
(l)AmarWlnterscope 

9 TANK (2) Good Game/ 
Blackaround/Universal Motown 

10 LLOYD (4) The IneUnwersal 
Motown 
(V Hi T2 Camruttee /A /Zomba 

11 MARY J. ELIGE (2) 
Mariarch /Gellen /Pnterscope 

(2)Matrarch/Getfen 
(I) GerreNlntescope 
() DTP/DelJam/IDJMG 

12 CHRIS BROWN (4)Jwe /ZOPOS 
(I)COlumb,a 

13 AKON (3) Konwct/ 
Upfront /SRC /Universal Motown 
(0 Kon v ct/Napoy BY /JNe/Zomba 
(1) Full Surfaoe/Interscope 

018g GatesShp-N-SIHe/Alannc 
(1) Terror Squad/Koc h 

(l) DOggyslyle/Gelfen 
(I) Shady /ARernwltInterscoce 
(1) SRC/UooRrsal MOIOwn 

16 UNK (2)Bog OOmp /Koch 
(1) SaaCi'Fair/Koch 

15 JUSTIN TIMBERLAKE(4) 
Jive/Zomba 
(l) Moskv /BlackOround/ 
Interscope 
(I) Slwoy /AkermathAnferscope 

18 JAY-Z (B) Roc- A- Fella/Del 
am /IDJMG 

)RP/DefJarn/IDJMG 
Mumbo 

17 J. HOLIDAY(3)MUSic 
Capitol 

t9 KEYSHIA COLE(3)Iman /Genes 
Bad Boy /Atlantic 

(l) Corporate Thugz/Def Jam/ 
IDJMG 

19 BOW WOW(2) Columba 
(l) Columb a/Jlve./Zomb a 

(M0000oy /Atlantic 
(i) TUGJCOIUmbia 

(l)FullSoV e/lnterscope 
20 R. KELLY (3) Jrve /Zomba 

(1) Co/umba/re/ZOnba 
0) Corporate Thuoz/Del 

JaMDJMG 
(0000eystyD /Genen 
LIL WAYNE (5) Cash 
Money /Universal Motown 
(2) The lnc/Uruuersal Motown 
(p r SpuacOmpenal/Vpgin 
(1)DTP/DefJam%QIMG 
(1) T Squad/Koch 

1 BEYONCE (5) MUS, 

1 DEE JAM 9 .1 (10) Tumba 
2 COLUMBIA 10 LAFACE 
3 ATLANTIC 11 CAPITOL ,nUa 

4 JIVE 12 BAD BOY .. Fella/Def Jam/CUING 21 

5 INTERSCOPE - -, 13 CORPORATE THUGZ (4) 2 ROBIN TRICKE (2) Star hak/ 
6 GEFFEN 14 STAR TRAK (3) irrerscope 
7 ROC -A -FELLA -:) 15 GRAND HUSTLE (4) 3 MUSIO SOULCHILD (4) Atlantic 
8 UNIVERSAL MOTOWN(I7) 4 T- PAIN : IKOnwtl/N200yBOy/ 
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(1)SRC/Universal Motown 

01 G- Maab/Rao- A-Lot4 
lire/ASyluen 

22 YUNG J0C (4) Block/Bdd Voy 
South/A0annc 

0)KonveV0coo 'By /J /Zomba 
(1) Trill/Asyluol/AVanbc 

(0G Maab/l annce/Rap -A -Lot 4 

(Ile/Asylum 
(1) Playmaker /Jite/Zomba 

(D Dad By South/Atlantic 
23 MIMS (2)Ceprtol 
24 OMARION (2) TUG /Columbia 
25 SOULJA BOY TELL'EM (2) 

'ark /Interscope 

.biz "Tipaa., blleâ ro.ez` "a" 

Hot R &B/ 
Hip -Hop Songs 

LOST WITHOUT u vn 

2 WHEN SEE U., 'a -J /RMG 
3 PLEASE DON'T GO Tank -Good 

Gam- round /Universal 
Motown 

4 BUY A DRANK (SHAWTY 
SNAPPIN') T OTO, Fealvring 
T ung JOC -KOP V Ict /Nappy 
Boy /Jive /Zomba 

5 TEACHME Music/ Soulchild- 
Adentic 

6 YOU Lloyd Featuring LIT 

Wayne -The Inc /Universal 
Motown 

7 IRREPLACEABLE 

Beyonce- COlumba 

8 PROMISE Cara- LaFace /Zomba 
9 BUDDVMUS,0 SOUlchrld- Atlantic 

10 POPPIN' Chris Brown Featuring 
Jay Da- Jwe /Zomba 

R UNTIL THE END OF TIME Justin 
Timberlake Duet With 
Beyonce -Jwe /Zomba 

12 LET IT GO Keyshia Cole F raring Missy Elko( t& Lil 
Own- ImandGeffen 

13 SHAWTY Pkes Featuring T- 

Pare Slip- N -Skde /Atlantic 
14 BEDJ HOI,day -Music Line/ 

Capitol 

15 I'M A FLIRT R Kelly Or Bow 
Wow (Fed-La-mg T.l & T- 

Pain)- Columbia /Jive /Zomba 
16 MAKE ME BETTER Fabulous 

Featuring Ne -YO- Desert 
Storm /DefJam /IDJMG 

R DO YOU Ne-Yo- DefJam /IDJM, 
15 THROW SOME D'S d,ch Boy 

,on -Zone 

19 ICE BOX 

20 I WANNA LOVE YOU Mon 
.. eng Snoop Do99- 

Konwct /Upfront /SRC /Universal 
Motown 

R WALK IT OUT Unk -Big Oomp/ 
Koch 

ZJ SAME GIRL R. Kelly Duet With 

Usher -Jve /Zomba 

23 THIS IS WHY I'M HOT MÍms- 
Capitol 

24 WIPE ME DOWN LiI Boosie 

Featuring Foxe <3 Webb,e- 
TriIl /Asylum /Atlantic 

25 RUNAWAY LOVE LUdacrrs 
Feature, Mary) B /rge- DTP /Def 
Jam /IDJMG 

26 GET ME BODIED Beyonce- 
Music World /Columbia 

27 PARTY LIKE A ROCKSTAR Shop 

Noyi- 0nDCCk /Universal 
Republic /Universal Motown 

28 CRANK THAT ( SOULJA BOY) 
Soul, Boy Tell'em- 

Code ark/ Interscope 
29 TAKE ME AS I AM Ma)J 

Alge- leatnarch/Geffen/Interscep0 
30 NO ONE AkclaKeys- 

MBWJ /RMG 
31 ROCK TO HIPS Crime MOb 

Featuring Lil 
Scrappy -Crank /BME /Reprise/ 
Warner Bros. 

32 MAKE IT RAIN Fat Joe 0021000 g 
Lil Wayne- Terror Squad/ 
Imperial /Virgin 

33 WE FLY HIGHA0n Jones -Koch 
34 MY LOVE Justin Timberlake 

Featuring TI- Jive /Zomba 
35 POP, LOCK 8 DROP IT Huey - 

HITJ Committee /Jive /Zomba 
36 ON THE HOTLINE Pretty 

Ricky -BlueStar /AtlanI C 

37 LIKE THIS Kelly Rowland 
Featu0n9 Eve -Music 
World /Columbia 

38 BECAUSE OF YOU Ne -Yo -Def 
Jam/IDJMG 

39 UMBRELLA Rinan0a Featuring 

Jay -Z -SRP /Def Jam /IDJMG 

40 GET IT SHAWTY L/99-7-The 

Tic /Universal Motown 
41 LAST NIGHT Drddy Featuring 

Keyshre Co /e -Bad Boy /Atlantic 
42 BIG THINGS POPPIN'(DO IT) 

TL -Grand Hustle /Atlantic 
43 2STEP Unk- Big OOmp /Koch 
44 SHORTIE LIKE MINE Bow Wow 

'9 Cens Brown0 JOhnta 

umbia 
45 UPGRADE U Beyonce Featuring 

46 LIKE BOY ar- 

47 IF II WAS YOUR MAN Joe- 

48 TOP BACKT/ -Grand Hustle/ 

49 DON'T MATTER Akon- 
', Upfront /SRC /Universal 

50 CANO BELIEVE Robin 
Thicke -Slav Trak/Interscope 

appears 
ersloneltels05- a blllboartl.blz 

Hot R &B /Hip -Hop 
Songs Imprints 

1 JIVE (20) 
2 DEF JAM (43) 
3 J (20) 
4 COLUMBIA (12) 

5 ATLANTIC (8) 
6 STAR TRAK (4) 
7 LAFACE(6) 
8 MUSIC WORLD (9) 
9 THE INC. (7) 

10 GRAND HUSTLE (6) 

Hot R&B/Hip-Hop 
Songs Labels 

Z0MBA (33)nß 
2 ATLANTIC (46) 
3 ISLAND DEF JAM MUSIC 

GROUP (49) 
4 UNIVERSAL M0T0WN (52) 
5 COLUMBIA (27) 
6 INTERSCOPE (35) 
e RCA MUSIC GROUP (20 
8 KOCH (13) 

9 GEFFEN 07) 

10 CAPIT0L(25) 

Hot R &B /Hip -Hop 
Songs Sales 

1 UNTIL YOU COME BACK TO ME 

Gamble -Kings Mountain 
2 THROW SOME D'S RicC Boy 

Featuring PoIO, Da Don -Zone 
4 /Interscope 

3 INSIDE OUT Temar 

Underwood -Kings Mountain 
4 KOOL AID L,I' Bass Featurng JT 

Money -Pipeline 
5 OOH WEE Ayanna-Elese 

6 GET ME BODIED 02)000e- 
MuslC World /Columbia 

7 GET TO THE MONEY 
REEC -Bulls Eye /Face2Face 

8 U SHOULDA SEEN HER ON 

MYSPACE Jud Nester -Abstract 
Workshop 

9 LIKE THIS Kelly Rowland 
Featuring Eve -MPS,c World. 
Columbia 

10 SWERVING Toll Boyo- 
TMI/CaCCUEece 

R LISTEN Beyonce -Music 
World /Columbia 

12 !GET IT IN Chaos The 

Community he. -f -kam First 

Hot R &B /Hip -Hop Producers 
F9o0Jc5F /NA c9994 

POLOW OA DON (9) 
2 STARGATE(9) 
3 T-PAIN(3) 

4 TIMBALAND(17) 
S DURELL "TANK" BABBS (2) 

6 ALIAUNE "AKON" THIAM (5) 
7 DJMONTAY(3) 

8 Las. 62) 

9 LIL RONNIE (2) 
T10 ROBIN TNICKE (2) 
T10 PRO J (2) 

eA àeep.e venla OlISO Chart 
appears on blllboartl.blz 

13 IRREPLACEABLE 

eeronce- Columbia 
14 SUBMERGE M- Tina- Tri -Storm 
15 DANCE, DANCE, DANCE T -n- 

Tee- Tee -N -Tee 

16 C0ME CLOSE 3D-Body Head 

17 AINT NO LOVE SONG CoryLavel 
Feat-fa-mg Phizek -Lewis 
Entertainment 

18 BED J Hokday -Music Line/ 
Canari 

19 LET'S FALL IN LOVE AGAIN 
Urban Music 

20 GET MY WEIGHT UP Bi9g 
Face-1- F',.r- airmen[/ 

Facer 
21 WHAT BOYZ LIKE '4 

Crow -E 

22 B.P.` .,. 

23 CALL ON ME 

24 JUST ANOTHER BOOTY SONG 

25 BEAUTIFUL LIAR 

Hot R &B /Hip -Hop 
Songs Airplay 
eosarmeewsthwerevLaw 

LOST WITHOUT U Robin 

Tie-Eke-Star Trak /Interscope 
2 WHEN SEE U Fantasia -J /RMG 
3 PLEASE DON'T GO Tank-Good 

Game /Blackground /Unwersal 
Motown 

4 BUY U A DRANK (SHAWTY 
SNAPPIN') T -Pain Featuring 
Yung Joc- Konv,ct /NeKPY 
By /e /Zomba 

S TEACHME Musk) 

Soulchild- Allanne 
6 YOU Lloyd Featuring LB 

Wayne -The lee /Universal 
Motown 

7 IRREPLACEABLE 
Beyonce- Columbia 

8 PROMISE Cera- LaFace /Zomba 
9 BUDDYMUS1q SOUIcV,Id- Atlantic 

10 POPPIN' ChnS Brown Featuring 
Jay Biz -Jive /Zomba 

11 UNTIL THE END OF TIME Justin 
Timberlake Duet With 
Beyonce- Jive /Zomba 

12 LET IT GO Keys/. COO 

Featuring Missy Elliott &Lil 
K,m-Imani /Geffen 

13 SHAWTY PIies Featuring T- 

Pain- Slip -N- Slide /AtlaM,C 
14 I'M A FLIRTR KeIIy Or Bow 

Wow (Featuring V. & T- 

Pain)- Columbia /Jive /Zomba 
15 BED JHOIiday -Music Lae/ 

Capitol 
16 MAKE ME BETTER Fabulous 

Featuring Ne-TO- Desert 
Storm /Def Jam /IDJMG 

17 DO YOU Ne To 0,1)511/ IDJMG 

18 ICEBOX 
Om anon -TUG /Columbia 

19 I WANNA LOVE YOU Akon 
Continuetl on aap104 
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C MUNIE& 

Touring 
2007 

nom »Plo3 
Feafunng Snoop 
Dogg- Konvict /Upfront /SRC /Un 
v sal Motown 

20 WALK IT OUT Unk -Big 
Oomp /KOCn 

21 SAME GIRL R Keay Duet With 
usher -Jive /Zomba 

22 WIPE ME DOWN WWI BOOSie 

Featuring Foss 0 Webb ie- 
Tnll /Asylum /Atlantic 

23 RUNAWAY LOVE Ludacris 
Featurng Mary) Slogs- DTP /Der 
Jam /IDJMG 

24 THROW SOME D'S Rich Boy 
Featunng POlow Da Don -Zone 
4 /IntersCOpe 

25 THIS IS WHY I'M HOT Mims- 
Capitol 

26 PARTY LIKE A ROCKSTAR Shop 

27 CRANK THAT (SOULJA BOY) 

28 TAKE ME AS 1 AM MaryJ Bilge- 

29 NO ONE ;c -MBK/J /RMG 
30 GET ME BODIED neyonce- 

Music Ldbla 
31 MAKE IT RAIN :. Joe Featuring 

32 ROCK YO HIPS ., -me Mob 
Featuring Ln Sc /appy- 
Crunk /BME /Reprise /Warner 
Bros. 

33 WE FLY HIGH -fun Jones -Koch 
34 MVLOVEJOStin rmberlake 

Feafunng TL- Jive /Zomba 
35 POP, LOCK &DROP IT 

Huey -HITI Committee/ 
JIve /Zomba 

36 ON THE HOTLINE Pretty 
Rr1ky- BlueStar /Atlantic 

37 BECAUSE OF YOU Ne -VO -Def 
Jam /IDJMG 

38 UMBRELLARironno Featurrng 

Jay -Z -SRP /Del Jam /IDJMG 

39 GET IT SHAWTY Lloyd -The 
Inc /Universal Motown 

40 LIKE THIS Kelly Rowland 
Featuring Eve -MUSic Wood/ 
Columbia 

41 2 STEP Unk -Big Oomp /Koch 
42 LAST NIGHT D,ddy Featuring 

Keysha Cole -Bad BOy /Atlantic 
43 BIG THINGS POPPIN' (DO IT) 

71 -Grand Hustle /Atlantic 
44 SHORTIE LIKE MINE Bow Wow 

Fealunng COOS Brown B JOhoto 
Austin- COI0ITKS 

45 UPGRADE Beyonce Featuring 
Jay -Z -Col umbia 

46 LIKE A BOYCIara- LaFace /Zomba 
47 IF I WAS YOUR MAN Joe - 

Jive /Zomba 
48 TOP BACK -Grand Hustle/ 

Atlantic 
49 DON'T MATTER Akon- 

Konvict /Upfront /SRC /Universal 
Motown 

50 CAN BELIEVE Roan 
41,4ke -Star Trak /Interscope 

SPOSe s on blllboertl blizPkart 

Hot Rhythmic Artists 

AKON (4) Konvt/ 
Upfront/SRC/Unlversal Motown 
(I) Kgrvlct/AH,opyBoy/Jlw-%ZaMa 
(DFpllSuface/Interscope 

NBigGate.VS'4p-N-SlMe/Atlantic 
0)InterSCOpe 

(1)COlumda 
(I)hlandUrban%LVMG 
(DTerrwSquad/Koch 

2 T-PAIN(2)KOnvict/fJappy 
Boy/Jrve?omba 
(1)Slip-N-Slicp/Atlantic 
(6 Ar5ta/RMG 

(bJ e/ZOmba 
(1) Roc-A-Fella/DefJarMWMt: 

n) Caumaa 
(i) Columb a/Ate/ZOmba 
(t)PeeB y /Atlantic 
(1) 5,0k WM'll/BMF ner Bros 
(1) Terror SquadA(och 
f1) Cash Mmey/LUooSrsal Motown 

3 JUSTIN TIMBERLAKE (6) 
/we /Zomba 
(1) MOSky /&xbr000d Interscope 
(1) Seedy /A(termattlnterscope 

4 LLOYD (2) The mcjUniversal 
Motown 
(1)Fem0USARists/7VT 

5 MIMS (2)Capitol 
6 FERGIE(4)witiam/ABFI/hrterscWe 
e TIMBALAND (3) Mosley/ 

Blackground/nterscope 
(D Shady /Aftermat64nrersrope 
(t) DTP/Def,Hm/IGMOG 

8 CIARA (3) LeFace/Zomba 
(i) LaFarn/.Aw/Zomba 

9 BOW WOW(2)COlumbia 
(1)COlumaa/J /Zeolbo 
(D TOG/COlumaa 
(i) Ansta/RMG 
(1) Full SWacehoterscope 

10 KANVE WEST (3)Roc -A- 
Fel/a /Def Jam /IDJMG 
(I) Geflen/lnteIscOpe 

Hot Rhythmic Songs 

In BUY U A DRANK (SHAWTY 
SNAPPIN') p-Pa Featuring 
Yung 000 1(0nvict/Nappy 
By /Jive /Zomba 

2 BARTENDER T -Pain Featuring 
AkOn- KOnviCt /Nappy 
Boy /Jive /Zomba 

3 UMBRELLA Rinanna Featuring 
Jay -Z- SRP /Def Jam /IDJMG 

4 SHAWTY Plies Featuring T- 

Pain- Slip -N-Slide /Atlantic 
5 MAKE ME BETTER Fabolous 

Featuring Ne -YO- Desert 
Sturrn /Def Jam/IDJMG 

6 THIS IS WHY I'M HOT 

7 YOU ... a luring Lil' 
á /Universal 

e IRREPLACEABLEBeyonce- 
uba 

9 CRANK THAT (SOULJA BOY) 
Boy>B&B.m- 

k/Interscope 
10 PARTY LIKE A ROCKSTAR Shop 

Boy,- OnDeCk/Universal 
Republic 

11 THE WAY I ARE ti- mbalerO 
Featuring Kerl Hil50n- 
Mo6le1/Blackground/Interscope 

12 GET IT SHAWTY Lloyd -The 
nc /Umversal Motown 

13 BEAUTIFUL GIRLS Sean 
Kingston -Beluga Heights/ 
Epic /Koch 

14 DON'T MATTER Akon- 
Konvict /Upfront /SRC /Universal 
Motown 

15 I WANNA LOVE YOU Akon 

Featuring Snoop Dogg- 
Konvict /Upfront /SRC /Universal 

16 LET IT GO ria Cole 

Featurn1 `lliott &Lit 
Kim u'IntersCOPe 

17 STRONGER o West -Roc-A- 
Fella /1 = IMG 

16 CYCLONE t4sn Featurng 
7 Pa 

19 A BAY BAY Jr 

Is /J /RMG 
20 RUNAWAY LOVE! udacm 

Bkge- DTP /Def 

21 WE FLY HIGH "Jones -Koch 
22 POP, LOCK & DROP ITHuey- 

HIM Committee /Jive /Zomba 
23 OUTTA MY SYSTEM Bow Wow 

Featuring T-Pain & Jonnta 
Austin -Colombia 

24 ON THE HOTLINE Pretty 
R,Cky- BlueStar /Atlantic 

25 SMACK THATAkon Featuring 
minem- KOnvict/Upf rout /SRC/ 

Universal Motown 

.biz °, a,aPnb416oar.bir 0 

Hot Rhythmic 
Imprints 

JIVE (i/) 

2 DEF JAM (25) 
3 COLUMBIA (7) 
4 THE INC. (2) 
S KONVICT (6) 

Hot Rhythmic Labels 

INTERSCOPE (30 
2 ZOMBA(20) 
3 ISLAND DEF JAM MUSIC 

GROUP (27) 

4 UNIVERSAL MOTOWN (14) 

5 ATLANTIC (23) 
6 COLUMBIA (70) 

7 RCA MUSIC GROUP (TV 
8 KOCH (9) 
9 CAPITOL (S) 

10 UNIVERSAL REPUBLIC (5) 

Hot Adult R&B Artists 

ROBIN THICKE (3) Star 
Trdk/Interscope 

2 MUSIOSOULCHILD(4)At /antic 

3 TANK (2) Good Game/ 
Blackground /Universal Motown 

4 GERALD LEVERT (2) Atlantic 
5 BRIAN MCKNIGHT (2) 

Warner Bros. 

(i) D PorsalMotown 

6 RUBEN STUDDARD (2J /RMG 
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1 

7 FANTASIA (4)J /RMG (I)Mercury/UMGN 
1 MARY J. SLICE (3) Hot Adult R &B Labels 7 KEITH URBAN (5) Capitol 

Matriarch /Ge fl en Nashville 

(OMatnatch/Geff rIntersrope ATLANTIC f-s 8 TAYLOR SWIFT (4)&9 Machne 
(O Del Jam/IDA/AG 2 RCA MUSIC GROUP (16) 9 GEORGE STRAIT (3)MCA 

3 JOE (2)200/Zomba 3 INTERSCOPE(4) Nashville 
R TAMIA (2) Phis I /Image 

Hot Adult R &B Songs 

I LOST WITHOUT U Robin 

Thicke -Star Trak/In12rS5000 
2 PLEASE DON'T GO Tank -Good 

Game/Blackground/Universai 
Motown 

3 TEACHMEMUSiOSOVk'hiki- 

Atlantic 

4 WHEN I SEE U Fantasia -JBMG 
5 IN MY SONGS Gerald Levert - 

Atlantic 

I6 TAKE ME AS I AMMaryJBlge- 
MztrarCNGeffen/InterscOpe 

X17 CAN UBELIEVERObin 
77,c/re-Star Trak /Interscope 

8 IF I WAS YOUR MAN 

Joe-Je /Zomba 
9 RUDDY MUSg SOUlchik/- Atlantic 
10 CHANGE ME Ruben 

Stoddard -J /RMG 
0 MAKE VA FEEL BEAUTIFUL 

Ruben Stoddard -J /RMG 

R IF I HAVE MY WAY Chnsette 
Michele -Dei Jam /IDJMC 

13 WHAT'S MV NAME Brian 

McKnight -Warner Bros. 

14 DJ DON'T Gerald Levert- Atlantic 
15 USED TO BE MY GIRL Bran 

McKnight-Warner Bros 
16 CANT GET ENOUGH Tamia -Plus 

I/Image 

17 IRREPLACEABLE 
Beyonce- Columbia 

18 BABY Angle Stone Featuring 

Betty Wight- Stax/Concord 
19 AND I AM TELLING YOU I'M NOT 

GOING icon/fer Hudson -Music 

World/CTunsbla 

20 STRUGGLE NO MORE (THE 

MAIN EVENT) Anthony Hamilton, 
Jaheim &MUSig 

Soulchild- Atlantic 
21 ANOTHERAGAINJohn 

Legend-GOOD/Columbia 
22 ENURE BABY MAMA 

Wince -NAG /Columbia 
23 DO YOUNe-Ve- DefJaen/IDJMG 
24 I CALL IT LOVE Leone/ 

Richie- Island /IDJMG 

25 FLY LIKE A BIRD Mariah 

Carey- Island /IDJMG 

biz ipaars nblllboarabizrhan 

Hot Adult R &B 
Imprints 

. ATLANTIC ,. 

2 J(15) 

3 STAR TRAK(3) 
4 JIVE (8) 
5 DEF JAM (9) 

YEAR -END DOUBLE ISSUE 

4 COLUMBIA 03) 
5 UNIVERSAL MOTOWN (9) 

B ISLAND DEF JAM MUSIC 

GROUP (13) 

7 ZOMBA OW 
8 CAPITOL(9) 
9 WARNER BROS. (3) 

10 CONCORD(9) 

Top Country Artists 

CARRIE UNDERWOOD (3) 
Arista/Arisfa Nashville 
(O Ansfa/Arista Nashville/RMG 
0)Ansta/Aoste 
Nashvife/RMG/SBN 
(1)Fremant/e/)9 

2 RASCAL FLATTS (6) 
Lyric Street 
(1) Lyric Street/HOnyxood 

3 TIM MCGRAW (Z) Curb 
4 KENNY CHESNEY(7) 

BNA 
(3) BNA/SBN 

5 BRAD PAISLEY(9)Ansta 
Nashville 

(3) Ansia Nashdaile/SBN 

6 SUGARLAND (4) Merccry 

10 ROONEY ATKINS(4) Curb 
11 TOBY KEITH Show Dog 

12 JASON ALDEAN (5) Broken 
Bow 

13 DIERKS BENTLEY (4) Capitol 
Nashville 

14 ALAN JACKSON (3) AnSfd 
Nashville 

(O ACR/AoSta Nashville/58N 
(OAnsta AlastmIeJSBN 
(O MCANashnlle/UMGN 

(1) Legacy/ Aosta Nashvdle/Sq y 
HMG 

15 JOSH TURNER (2)MCA 
Nashville/UMGN 
(2)MCA Nashville 

19 MARTINA MCBRIDE (3) RCA 

(2)RCA/SBN 
(O CaeAolCawfol Nashville/RCA 

17 MONTGOMERY GENTRY (3) 
Columba 
(2)Columda/SBN 

18 BROOKS B DUNN (4) Arista 
Nashville 
(2) Ansia Nashville/SBN 

19 JASON MICHAEL CARROLL (2) 

Ansia Nashville 
(I) Ansia Nashille/SBN 

20 EAGLES (1) ERC 

(O ERC/Lostk ghway /Mercury 
21 REBA MCENTIRE (2) MCA 

Nashville/UMGN 
(OMCANasholle 
() MCA Na0h0lle/Chronicles/UMe 

22 BIG &RICH (5) Warner 
Bros/WRN 

23 TRACE ADKINS (5) Capitol 
Nashville 

24 GARY ALLAN (3)MCA 
Nashville /UMGN 
(2)MCA Nashville 

25 KELLIE FICKLER (3) BNA 
(I) 0N4/SBN 

ppean on blllbear4.blzsbaH 

Top New 
Country Artists 

JASON MICHAEL CARROLL (2) 
Arista Nashville 

(9)Arista NasOolB /SBN 
2 KELLIE PICKLER (3) BOA 

(I) BNA/SBN 
3 BUCKY COVINGTON(21 Lyric 

Street 
(1) Lyric Street/Hollywood 

4 LUKE BRYAN (3) Captoo! 
Nashville - 

S COLE DEGGS8 THE 

LONESOME (2) Columbia 
(1 Lblumba/SBN 

6 CAROLINA RAIN (O Eourty 
7 SARAH BUXTON (2) Lyric Street 

9 WHISKEY FALLS (2) Midas/New 
Revolution 

(l)Midas 
9 CHUCK WICKS (/)RCA 

10 CHRIS YOUNG (2) RCA 

(I) RC4/SBN 

Top Country Artists - 
Duo/Group 

RASCAL FLATTS (6) Lyric 
Street 
(2) Lyme Stree(/H IIasvod 

2 SUGARLAND(4) Mercury 
(1) Metury/UMGN 

3 MONTGOMERY GENTRY (3) 
Columba 
(2)COlumb,a /SBN 

4 BROOKS & DUNN (4) ARsta 

Nashville 

(2) Arista Nashwlle/SBN 

5 EAGLES (7) ERC 

W ERC/LOst Highway /Mercury 
6 BIG &RICH (5/Warner 

Bros/WRN 
7 EMERSON DRIVE (3) 

Montage/M/das /New Revolufron 

() MOntage/h) 
8 LITTLE BIG TOWN :uty 
9 DIXIE CHICKS , 

Say Musk 
70 THE WRECKERS 

Top Country Artists - 
Female 

a CARRIE UNDERWOOD , 
osta /Aosta Nashville 

(O Ansta/Ansta Nashv/lle/RMG 
(O Arista/Arista 
NasMille/RMG/SBN 
(D Fremantle/79 

2 TAYLOR SWIFT (.4)8G Machine 
3 MARTINA MCBRIDE (3) RCA 

r lNashnlle/RCA 
4 REBA MCENTIRE (2) MCA 

Chron0les/UMe 
5 KELLIE AI CKLER (3) RNA 

SARA EVANS ,) RCA 

7 MIRANDA LAMBERT 

8 ALISON KRAUSS Gunder 
9 FAITH MILL .. er 

10 LEANN RIMES /)Asylum -Curb 
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Top Country 
Artists - Male 

TIM MCGRAW 

2 KENNY CHESNEY( /)BNA 
(3) BNASBN 

3 BRAD PAISLEY (9) Arista 

4 KEITH URBAN ewe,/ 

5 GEORGE STRAIT '',MCA 

6 RODNEY ATKINS 

7 TOBY KEITH :.r Dog 

Narr. 
B JASON ALDEAN 

9 DIERKS BENTLEY -0 Capitol 
Nas 

10 ALAN JACKSON 4r/ste 

(!)ACR/AasteNast usq/SBN 
(1)Ansla Nashville/SBN 

(YMCA NashDlle/UMGN 

(1)Legacy /Aosta 
Nashville/SonyBMG 

TIM McGRAW 

Top Country Imprints 

ARISTA NASHVILLE) 36) 
2 CURB (29) 
3 MCA NASHVILLE (26) 
4 CAPITOL NASHVILLE (31) 

5 LYRIC STREET (20) 
6 RNA (24) 
7 MERCURY (73) 

8 RCA (32) 

9 BIG MACHINE (14) 

10 COLUMBIA(2S) 
11 ARISTA (S) 

12 WARNER BROS.(29) 
13 BROKEN BOW 2.2) 

14 SHOW DOG NASHVILLE (13) 

15 UNIVERSAL SOUTH (13) 

Top Country Labels 

SONY BMG NASHVILLE (IOS) 

2 UNIVERSAL MUSIC GROUP 
NASHVILLE (44) 

3 CURB (36) 
4 CAPITOL NASHVILLE (SO 

5 LYRIC STREET (27) 

Top Country 
Album Artists 

1 CARRIE UNDERWOOD 

enellp/RMG/SBN 
2 RASCAL PLATTS (2) Lyric 

eVH011ywVed 

4 

5 

6 
T 

10 

11 

BRAD PAISLEY (3) Ansia 
Nashv,lle/SBN 
TAYLOR SWIFT (1)&0 Machos 
KENNY CHESNEY (3)BNA/SBN 
KEITH URBAN (I) Cap,tol 
Nashville 
SUGARLAND (7) Mercury /UMGN 
EAGLES 

REBA MCENTIRE _ -I 

ALAN JACKSON " 

r.CR /Ansia 

Meese, ,vasnvI,e /SBN 
(0 MCANasholle/UMGN 
(1)Legacy /Arista Nashwlk/SOrry 

BMG 

12 JOSH TURNER (2)MCA 
Nashville /UMGN 

13 TOBY KEITH (3) Show Dog 
Nashville 

14 RODNEY ATKINS(1)Curb 
15 GEORGE STRAIT (3) MCA 

Nashville /UMGN 
16 JOHNNY CASH (2) 

Legacy /Columbia /Amend, 
land/UMe 

(1)Sun/Ma acy Spenal 
ProULCls/Madacy 

U)AIODHC4 /LVHIVighway/UMGN 
(I) Legaey/ColumbIV/So,B'MUsic 
(1) CHA,mba/I-egacy/Son BMG 
(0 Lased/OM/Delta 

(1) Mercury/Chr nicles/UMe 
17 JASON ALDEAN (2) Broken 

Bow 
16 DIXIE CHICKS() 

toó BILLBOARD I DECEMBER 22, 2007 

COlumb,a /SOran / sic 

19 MARTINA MCBRIDE (2) 
RCA/SON 

20 ALISON KRAUSS(2)ROunder 
21 BIG. RICH (2) Warner 

Bros /WRN 
22 KELLIE PICKLER (1) BNA/SBN 
23 GARY ALLAN (3) MCA 

Nashwlle /UMGN 
24 DIERKS BENTLEY (2)0°01101 

Nashville 

25 BROOKS & DUNN (2) Arista 
Nashville/58N 

41T 
ers onoftMSChart 

on blllboardblz 

Top Country Albums 

It SOME HEARTS Hite 

rishe 

2 ME AND MV GAMS Ri 

Flatts-L c. eooO 
3 TAYLOR SWIFT Taylor Swift -Big 

Machine 
4 LOVE, PAIN 6 THE WHOLE 

CRAZY THING Ke,15 

Urban- CapitoI Nashville 
5 ENJOY THE RIDE 

Sugarland- Mercury /UMGN 
6 LET IT GO em McGraw -Curb 
7 LONG ROAD OUT OF EDEN 

Eagles -ERC 

8 STILL FEELS GOOD Rascal 

Flans -Lyric Street /HOIIywOOd 

9 CARNIVAL RIDE Came 
Underwood -Arista /Arista 
Nashwlle /RMG /SBN 

10 IF YOU'RE GOING THROUGH 

HELL Rodney Alk,ns -Curb 
11 REBA DUETS Reba 

McEnt ire -MCA Nashwlle /UMGN 
12 JUST WHO IAM: POETS 

PIRATES Kenny Chesney - 
BNA/SBN 

13 YOUR MAN Josh Turner -MCA 
Nashville /UMON 

14 5TH GEAR Brat/ Paisley- Arista 

I5 IT JUST COMES NATURAL 

16 TAKING THE LONG WAY Done 
U;a /Sony Music 

17 TIME WELL WASTED Brat/ 
ansta Nashville /58N 

18 GREATEST HITS VOL 2: 

REFLECTED Tim McGraw -Curb 
19 BIG DOG DADDY Toby 

-Show ORg Nashville 
20 SMALL TOWN GIRL KeIke 

:'elder -BMA /SRN 

21 WAKING UP LAUGHING Martina 
BN 

22 PRECIOUS MEMORIES A /an 

asta 

23 A HUNDRED MILES OR MORE 

A COLLECTION Alison 
Krauss -Rounder 

24 BETWEEN RAISING HELL AND 

AMAZING GRACE Big 0 
Rich-Warner Bras /WRN 

25 LONG TRIP ALONEDierUn 

Bentley- Capitol Nashville 
26 RELENTLESS Jason 

A/dean- Broken Bow 
27 DANGEROUS MAN Race 

28 LIKE RED ON A ROSE . 

29 GREATEST HITS .,(y 

A ale /UMGN 
30 THE ULTIMATE HITS Garth 

Brooks -, 
31 STAND STILL, LOOK PRETTY 

32 THE LEGEND OF JOHNNY CASH 

J,s,ry Cos, - 
Legacy /Columbia /Amercan/ 
Island'UMe 

33 THE ROAD TO HERE ogle B,8 

34 HILLBILLY DELUXE ....,..s8 

35 THE ROAD AND THE RADIO 

36 JASON ALDEANJason 

Aldean- Broken Bow 

32 BUCKY COVINGTON BUCH 
CHDTVIHn -Lyric 

Street/Hollywood 
39 WAITIN' IN THECOUNTRY.)ason 

Mchael Carroll- Arista 
Nashwlle /SBN 

39 FOR THE LOVE Tracy 

Lawrence -Rocky Comfort 
40 SOMEPEOPLECHANGE 

7cnfgomeryGenfry- 
, umbo/513N 

41 CRAZY E5- GIRLFRIENDMvanda 

42 RAISING SAND.;:nerf Plant/ 
.,-Rounder 

43 LIVE: LIVE THOSE SONGS 
AGAIN .:rnnyChesney- 

zontinuedon "woe 



relentless 

BILLBOARD'S 
TOP INDIE 2001.s' 

R#1 

COENUNTTRY ALBUM "ELLE 
MAJOR U.S. TOUR WITH 

RASCAL FLATT 
CMA, ACM & CMT 

AWARD NOMINATIONS 

TV APPEARANCES ON 
ABC'S GOOD IViiihrgirm 

& NBC'S THE TONIGHT SHA 

WAS A VERY 
CONGRATRATIONS FROM 

YOUR FRIENDS & PARTNERS TOP INDIE LABEL 2007 
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2007 a 

from a,106 
44 THAT'S HOW THEY DOIT IN 

DIXIE: THE ESSENTIAL 
COLLECTION Hank Williams 

95 WALK THE LINE 
)ndtrack- Fox /Wind -up 

46 DOIN' SOMETHIN' RIGHT Billy 
..+ ,ngton- Mercury/UMGN 

47 BROKEN BRIDGES 

..+ck -Show DOg Nashville 
98 THREE WOODEN CROSSES 

:ord -Curb/ 

49 MORNING, CONSTITUTIONS 

50 THESE DAYS -. 

biz 6II60r,a.e, 

Top Country Album 
Imprints 

1 ARISTA NASHVILLE (15) 

2 MCA NASHVILLE (6) 
3 CURB 02) 

4 LYRIC STREET (5) 
S CAPITOL NASHVILLE (13) 

6 BNA(6) 
7 COLUMBIA 02) 
8 ARISTA (2) 
9 BIG MACHINE (3) 
10 WARNER BROS. (16) 

11 MERCURY (5) 
12 RCA (20) 
13 ERC(1) 

14 SHOW DOG NASHVILLE (5) 
15 BROKEN BOW (4) 

Top Country Album 
Labels 

SONY BMG NASHVILLE (38) 
2 UNIVERSAL MUSIC GROUP 

NASHVILLE (20) 
3 CURB (//) 
4 HOLLYWOOD(5) 
5 RCA MUSIC GROUP (2) 

Top Country Album 
Distributors 

UNIVERSAL (50) 

nms 

2 SONY BMG (62) 
3 WEA(40) 
4 INDEPENDENTS (50) 
5 EMM 05) 

Hot Country Songs 
Artists 

la KENNY CHESNEY (7)BNA 
2 TIM MCGRAW (5) Curb 
3 RASCAL FLATTS (6) Lyric 

Street 
BRAD PAISLEY(9)Ansta 
Nashville 

5 CARRIE UNDERWOOD (3) 

Arista /Arista Nashville 

(I) Fremantle/79 
6 GEORGE STRAIT (3) MCA 

Nashville 

(I) BNA 
7 SUGARLAND(4) Mercury 
B KEITH URBAN (4) Capitol 

Nashville 
9 RODNEY ATKINS (3) Curb 

10 TOBV KEITH (4) Show Dog 
Nashville 

11 MONTGOMERY GENTRY (3) 
Columbia 

12 DIERKS BENTLEY (2) CapAol 
Nashville 

13 TAYLOR SWIFT (3) Big Machine 
14 JASON MICHAEL CARROLL (2) 

Arista Nashville 
15 JASON ALDEAN(3) 

Broken Bow 
16 MARTINA MCBRIDE (31/704 

() Cabilol/Capitol Nashville/RCA 
12 BROOKS & DUNN (4) Arista 

Nashville 
18 CRAIG MORGAN (3) Broken Bow 
19 BILLYCURRINGTON (2) 

mercury 

20 JOE NICH0LS (2) 
Universal South 

21 TRACE ADKINS(3) 
Capitol Nashville 

22 EMERSON DRIVE (3) 
Sto 100e /Mitlas/New Revolution 

23 BIG & RICH(3) Warner 
Bros/WRN 

24 JOSH TURNER (2) 

MCA Nashville 

25 CLAY WALKER (2) 
Asylum -Curb 

Hot Country Songs 
21 

WATCHING YOU Rodney 
Atkins -Curb 22 

2 GOOD DIRECTIONS Billy 
Currington- Mercury 23 

3 NEVER WANTED NOTHING 

MORE Kenny Chesney -BNA 24 

4 THESE ARE MY PEOPLE 

Rod ney Atkins -Curb 25 

6 TAKE ME THERE Rascal 
Flalls -Lyric Street 26 

6 LOST IN THIS MOMENT Bog & 

Rich- Warner Bros /WRN 
e WASTED Carne Undenwood- 27 

Ansta/Arista Nashville 
e IF YOU'RE READING THIS Ten 28 

McGraw -Curb 
9 FREE AND EASY (DOWN THE 29 

ROAD I GO) Dierks 
Bentley -Capitol Nashville 30 

10 SETTLIN' Sugarland- Mercury 
B STAND Rascal Flatts -Lync 31 

Street 
12 IT JUST COMES NATURAL 32 

George Strait -MCA Nashville 
13 MOMENTS Emerson 33 

Drive -Montage /Midas/New 
Revolution 

14 ANYWAY Martina McBride -RCA 34 

15 LUCKY MAN Montgomery 
Gentry- Columbia 35 

16 FIND OUT WHO YOUR 
FRIENDS ARE Tracy 36 

Lawrence -Rocky Comfort /COS 
17 LAST DOLLAR (FLY AWAY) 5m 37 

McGraw -Curb 
18 LOVE ME IF YOU CAN Toby 

Ke+th-ShOw Dog Nashville 36 
19 A WOMAN'SLOVEAIan 

deeper VersiOn MIS chart Jackson- Arista lle 39 appears an M9bea091647.400 20 TICKS Brad Paisley-Aro 

RODNEY ATKINS 

Nashville 

WRAPPED George Strait -MCA 
Nashville 
I TOLD YOU SO Keith 
Urban -Capitol Nashville 
HIGH MAINTENANCE WOMAN 
Toby KTÍth -Show Dog Nashville 
BEER IN MEXICO Kenny 
Chesney -BNA 
LADIES LOVE COUNTRY BOYS 
Trace Adkins- CapÍtol Nashville 
PROUD OF THE HOUSE WE 
BUILT Brooks & Dunn- Arista 
Nashville. 

LIVIN' OUR LOVE SONG Jason 
Michael Carroll- Arista Nashville 
TEARDROPS ON MY GUITAR 
Taylor SWlf( -Big Machine 
STUPID BOY Keith 
Urban- Capitol Nashville 
SHE'S EVERYTHING Brad 
Paisley -ASSta Nashville 
ALL MY FRIENDS SAY Luke 

Bryan- C.501101 Nasbnlle 
ONLINE Brad Paisley -Arista 
Nashville 
BECAUSE OF YOU Reba 

McEntire Duet With Kelly 
Clarkson -MCA Nashville 
A DIFFERENT WORLD Bucky 
Covington -Lyrt Street 
STARTIN' WITH ME Jake 

Owen -RCA 
I'LL WAIT FOR YOU Joe 
Nichols -Universal SOUth 

SO SMALL Carrie 

Underwood- Arista /Arista 
Nashville 
JOHNNY CASH Jason 
Aldean- Broken Bow 
DON'T BLINK Kenny 
Chesney -BNA 

40 FALL .+v Walker- Asylum -Curb 

91 MY WISH Rascal Flatts -Lyric 

92 LONG TRIP ALONE Dierks 
Bentley -Capitol Nasbville 

43 MORE THAN A MEMORY Gaol 
Brooks -Pearl /Big MaChine 

44 ALVSSA LIES Jason Michael 
Carroll -Arista Nashv111e 

45 I NEED YOU Tim McGraw Wi[h 

Faith Hill -Curb 
46 TOUGH Craig Morgan- Broken 

Bow 
47 A FEELIN' LIKE THAT Gary 

Allan -MCA Nashville 
48 WANT TO Sugar /and- Mercury 
49 EVERYDAY AMERICA 

Sugar/and- Mercury 
50 LITTLE BIT OF LIFE Craig 

snrgan- Broken Bow 

.biz " 6II6oa,a.ó e 

Hot Country Songs 
Label Groups 

i SONY MG NASHVILLE (67) 
2 UNIVERSAL MUSIC GROUP 

NASHVILLE (25) 
3 CURS (25) 
4 CAPITOL NASHVILLE (19) 

5 LYRIC STREET( ]6) 

6 BIG MACHINE (/2) 
7 BROKEN BOW (8) 
8 WARNER REPRISE 

NASHVILLE (13) 

9 SHOW DOG NASHVILLE (8) 
10 UNIVERSAL SOUTH (10) 

Hot Country Songs 
Imprints 

1 ARISTA NASHVILLE (21) 

2 CAPITOL NASHVILLE ((8) 
3 CURB (77) 

4 MCA NASHVILLE OD 

5 LYRIC STREET05) 
6 BNA(76) 
7 MERCURY (8) 
8 RCA (l2) 
9 BIG MACHINE (77) 

10 BROKEN BOW (8) 

Hot Country Songs 
Labels 

ARISTA NASHVILLE (24) 
2 CAPITOL NASHVILLE (19) 

3 CURB 06) 
4 MCA NASHVILLE (6) 
5 LYRIC STREET( IV 

6 BNA (1]) 
J MERCURY (73) 

8 BIG MACHINE (12) 

9 RCA (73) 

10 BROKEN BOW (8) 
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Too CounCnL La 

Too CounLrL Al 

Top CounLrL 

oel SONY4 BMG 
N A S H V I L L E 

oum imorinC ARISTA 

AWsC - Carrie Underwood 

Too Female ArCisL - Carrie Underwood 

Top CounLrL Aloum ArCisL - Carrie Underwood 

Top New ArLisL - Jason Michael Carroll 

Than /Ks Lo our ArLisLs, Vanagers, 
JounLru Racio, Son wriLers, Procucers 

Puo Ishers cnc Recai arLners 
For cn Amazing 200T 

Look what we've accomplished together: 

TOP NEW ARTIST 
#1 - Jason Michael Carroll (Arista) 
#2 - Kellie Pickier (BNA) 

#5 - Cole Deggs & The Lonesome (Columbia) 

#9 - Chuck Wicks (RCA) 

#10 - Chris Young (RCA) 

TOP DUO / GROUP: 
#3 - Montgomery Gentry (Columbia) 

#4 - Brooks & Dunn (Arista) 

TOP MALE ARTIST: 
#2 - Kenny Chesney (BNA) 

#3 - Brad Paisley (Arista) 
#10 - Alan Jackson (Arista) 

TOP FEMALE ARTIST 
#1 - Carrie Underwood (Arista) 
#3 - Martina McBride (RCA) 

#5 - Kellie Pickier (BNA) 

#6 - Sara Evans (RCA) 

#7 - Miranda Lambert (Columbia) 

ii] SONYe)BMG 
N A S H V I L L E 

0 2007 SONY BMG MUSIC ENTERTAINMENT 



The F Year ln 
Music 
Touring 

2007 `- 

Hot Country 
Producers 

, 

Hot 100 Publishing 
Corporations 
Pos.PUBLISHINOCORPORATION 

Hot R &B /Hip -Hop 
Publishing 
Corporations 

Hot Country 
Publishers 

Hot Country 
Publishing 
Corporations 

FRANK ROGERS 06) EMI MUSIC (93) ON m a a,artv r.,w.l Pox 

SMUSIC 

II SONY /ATV TREE,BMI (38) pos.PLIBUSIIINGCOWORAIION (66 ,, 
2 DANN HUFF 676 UNIVERSAL MUSIC (183) 1 EMI (l90) 2 WB MUSIC,ASCAP (78) SONY /ATV MUSIC (76) 
3 MARK BRIGHT (9) WARNER /CHAPPELL MUSIC 2 UNIVERSAL MUSIC (184) 1 EMI APRIL,ASCAP (23) 2 UNIVERSAL MUSIC (64) 
4 BUDDY CANNON 07) (109) 3 WARNER /CHAPPELL MUSIC 4 SONGS OF UNIVERSAL,BMI (20) 3 EMI MUSIC (51) 

5 TONY BROWN 02 SONY /ATV MUSIC (115) (28) 5 WARNER - TAMERLANE 4 WARNER /CHAPPELL 
6 MARK WRIGHT (16) BUG MUSIC (33) 4 SONY /ATV MUSIC (64) PUBLISHING,BMI (22) MUSIC (43) 
7 TOBY KEITH (5) BYEFALL MUSIC CO) 5 BUG MUSIC (26) 6 UNIVERSAL MUSIC - 5 BUG MUSIC (24) 
8 BYRON GALLIMORE (3) KOBALT MUSIC (17) 6 CHRYSALIS MUSIC (9) CAREERS,BMI (15) 6 BIG LOVE MUSIC(3) 
9 DON GEHMAN(4) CHERRY LANE MUSIC (20) 7 SUPER SAPIN MUSIC (/1) 7 UNIVERSAL MUSIC 7 CURB MUSIC(0) 

10 BRETT BEAVERS (3) DANJA HANDZ MUZIK (17) 8 NAPPYPUB MUSIC (9) CORPORATION,ASCAP (23) 8 CARNIVAL MUSIC (5) 

1 WALT DISNEY MUSIC (18) 9 CHERRY LANE MUSIC (18) 8 NEW SEA GAVLE,ASCAP (9) 9 CAL IV MUSIC (3) 

appearsonbelboare.biz r 
10 GRANNY MAN MUSIC (9) 9 SONY /ATV CROSS 10 WORDS 8 MUSIC (12) 

Hot R &B /Hip -Hop KEYS,ASCAP (21) 

Hot Country 
Songwriters 

Hot Latin 
Songwriters 

Songwriters 
10 BIG LOVE MUSIC,BMI (3) 

11 EMI BLACKWOOD,BMI (17) 

12 L'ILE,ASCAP(5) Hot 100 Songwriters 
1 FAHEEMR. "T-PAIN "NAJM(70) 

III TIMOTHY V. "TIMBALAND" 2 SHAFFER "NE -YO" SMITH 02) 
4(J 

S DAVE BERG (7) 
n>=v 13 BUCKY AND CLYDE,BMI (4) 

14 MUSIC OF WINDSWEPT, MARCO ANTONIO SOLIS (8) 

MOSLEY (20) 3 ROBIN THICKE (2) 2 CASEY BEATHARD (6) UNCAP (9) 2 FH ER OLVERA(4) 
2 ALIAUNE "AKON "THIAM(1) 4 ALIAUNE "AKON" THIAM (10) 3 KENNY CHESNEY(2) 15 JENNIFER NETTLES,ASCAP (4) 3 ANTHONY "ROMEO" SANTOS (4) 

3 FLOYD NATHANIEL 5 TIMOTHY V. "TIMBALAND" 4 KEITH URBAN (3) 16 BABBLE ON SONGS,BMI (3) 4 JOAN SEBASTIAN (4) 
"DANJAHANDZ" HILLS (17) MOSLEY (1) 5 RIVERS RUTHERFORD(8) 17 CARNIVAL MUSIC 5 TOMMY TORRES (3) 

4 FAHEEM R. "T- PAIN" NAJM (0) 6 SEAN HURLEY () 6 WILLIAM KENNETH "BIG GROUP,SESAC (2) 6 JUAN LUIS GUERRA (3) 
5 JUSTIN TIMBERLAKE(9) 7 CLIFFORD J. HARRIS, JR. (9) KENNY" ALPHIN (3) 18 HOME WITH THE 7 ESPINOZA PAZ (6) 
6 TOM HIGGENSON (2) 8 JASIEL ROBINSON (9) 7 MARV GREEN (3) ARMADILLO,BMI (2) B PEPE SOSA (3) 
7 CHRIS DAUGHTRY(3) T9 TOR ERIK HERMANSEN (9) 8 BRAD PAISLEY (7) 19 ISLANDSOUL,ASCAP (2) 9 ALEJANDRO SANZ (2) 
8 LUKASZ GOTTWALD(5) 19 MIKKEL STORLEER ERIKSEN (9) 9 TAYLOR SWIFT (3) 20 SONGS OF BUD DOG.ASCAP (4) 10 HORACIO PALENCIA 
9 STACY FERGUSON (6) 10 JASON MICHAEL CARROLL (2) CISNEROS () 
T10TOR ERIK HERMANSEN (12) 

TIO MIKKEL STORLEER ERIKSEN 
(12) 

Job avvears nehlliGOa.áaiz 6art 

Hot 100 Publishers 

EMI APRIL,ASCAP (01) 
2 EMI BLACKWOOD,BMI (76) 
3 We MUSIC,ASCAP (46) 
4 WARNER - TAMERLANE 

PUBLISHING,BMI (40) 
5 FAMOUS,ASCAP 09) 
6 UNIVERSAL MUSIC 

CORPORATION,ASCAP (49) 
7 SONGS OF UNIVERSALISM! 

(38) 

8 UNIVERSAL MUSIC - Z 

SONGS,BMI (25) 
9 UNIVERSAL MUSIC - 

CAREERS,BMI (7) 
10 SONY /ATV TUNES,ASCAP (30) 
11 BYEFALL MUSIC,ASCAP (10) 

12 VIRGINIA BEACH,ASCAP (20) 
13 ALMO MUSIC,ASCAP (11) 

14 TOP OUALITY,BMI (4) 
15 DANJAHANDZ MUZIK, 

SESAC (7) 
16 SONY /ATV SONGS,BMI 06J 
17 HEADPHONE JUNKIE 

PUBLISHING,ASCAP (6) 

18 W BM MUSIC, SESAC (15) 

19 UNIVERSAL MUSIC - Z 

TUNES,ASCAP (15) 

20 NAPPYPUB MUSIC,BMI (9) 

A sp., venlon of this 
appears on billboard.bizz" 

rt 

Hot R &B /Hip -Hop 
Publishers 

111 EMI APRIL,ASCAP (OS) 
2 EMI BLACKWOOD,BMI (69) 
3 UNIVERSAL MUSIC 

CORPORATION,ASCAP (66) 
4 UNIVERSAL MUSIC - 2 

SONGS,BMI (29) 
S WARNER - TAMERLANE 

PUBLISHING,BMI (49) 
6 SONGS OF UNIVERSAL,BMI 

(35) 
7 TOP OUALITY,BMI (5) 
8 I LIKE EM THICKE,ASCAP (2) 
9 We MUSIC.ASCAP(34) 

10 SONY /ATV TUNES,ASCAP (23) 
11 DOSDUETTESMUSIC,ASCAP () 
12 FAMOUS,ASCAP (14) 

13 SUPER SAYIN PUBLISHING, 
BMI (l1) 

14 NAPPYPUB MUSIC,BMI (9) 
15 HITCO MUSIC,BMI (15) 

16 CHRYSALIS MUSIC,ASCAP (17) 

17 GRANNY MAN 
PUBLISHING,BMI (9) 

18 BYEFALL MUSIC,ASCAP (9) 
19 YOUNG MONEY 

PUBLISHING,BMI (10) 

20 JOBETE MUSIC,ASCAP (11) 

's! appearsOnb111bear4.biz 
rt 
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.. COM GRAM IIL AM" ION3 

Triple Play Award 
IF YOU'RE-601N' THROUGH HELL by Rodhèy Atkfns 

ASCAP Country Song Of The Year 4 Weeks at Number One R &R's Most Played Country Song he Year 

STUPID BOY by Keith urban 
CMA Award Nominee - Song Of The Year Number One Song - Music Row 

THESE ARE MY PEOPLE by Rodney Atkins 
Number One Song - Billboard /R &R 

MOMENTS by Emerson Drive 
Number One Song - Billboard /R &R 

For more information, please contact 

CAL IV ENTERTAINMENT, LLC 
808 19th Avenue South Nashville TN 37203 615. \212100 www.cal4.com 

11..a rd Awards 
www.auditorio.com.mx (52) 55 52809250 

val7 
AuditorioNacional 

CENTRO E ARTE CULNI14 



23 THE BAD BOY Hector "El 

Father " -VI /Machete 
24 BST Brnnrr 

Ternera,,:- 

25 AHORA SIEMPRE 

Musical 

26 LA LLAVE DE MI CORAZON 

Alan La's _..., ll 
Televisa 

27 LA REINA CANTA A MEXICO 

Ana Gal . / BMG Norte 

28 90 MILLAS .:ESlelan- 
Burgunir. BMG Norte 

29 LA HISTORIA...LOMAS CHULA 

CHULO, CHULO Los 
Caminantes -Sony BMG Norte 

30 MASTERPIECE: NUESTRA 

OBRA MAESTRA RPM & Pen - 

Y- Pina /Unwersal Latin. 
31 LA VIDA... ES UN RATICO 

26,84- Universal Latino 
32 EXITOS Mond, &A /exandra -J 

& N /Sony BMG Norte 
33 SENTIMIENTO Ivy Queen - 

Uniwsion/ut 
34 30 RECUERDOS. os Bukis- 

Fonovisa. 
35 HACIENDO HISTORIA Xtreme- 

Hot Latin Publishers Top Latin Album Artists 'Pas. ARTIST d/w.ren.m.4t.M 

LaCalle /U. 
36 AMOR Ar: 

Latino - SONY /ATV DISCOS,ASCAP(19) h REID(3)EMl Televise Uni on/UG 17 LOS TIGRES DEL NORTE (4) 37 LA HISTORIA CONTINUA... 
2 WBMUSIC,ASCAP 20 (I) EMl TeleOISAA8rgrn (2)0/se Fonovlsa /UG PARTE III . o.ro 50at- 
3 UNIVERSAL -MÚSICA 2 VALENTIN ELIZALDE (7) 10 WISIN 6 MANDEL (3) Machete 18 RICKY MARTIN C2) Fonovifa 

UNICA,BMI (16) Unwersal Lann0 11 R.K.M. & KEN -Y (3) P/na/ Sony 0MG Norte Se BACHATA a IS ,,ous Arlrsls- 
4 CRISMA,ASCAP(7) (I)C,ntasACUano Universal Lafno 19 LOS CREADOREZ DEL La Calle /I. 
5 EMI APRIL,ASCAP (20) (I) VenemusK/Spry BMG Norte 12 JENNIFER LOPEZ (1) Ep/c/ PASITO DURAGUENSE DE 39 EL TREN DE LOS MOMENTOS 
6 ARPA,BMI (8) (I) UnmsroY/UG So, BMG Norte ALFREDO RAMIREZ (2) Disa Alemndro Warner Latina 
7 SER- CA,BMI (6) (I)BCILatlno/BCI 13 DON OMAR (2) V %Machete 20 GRUPO MONTEZ DE 40 SOLO PIENSO ENTIGrupo 
B PREMIUM LATIN,ASCAP (3) 3 MARCO ANTONIO SOLIS (4) DURANGO (3) asa Bryndrs- Dlsa /UG 
9 EMI BLACKWOOD,BMI (20) Fonovlsa /UG 21 CAMILA(D Sony HMG Norte 41 EL INDOMABLE Chrrsl/an 

10 UNIVERSAL MUSIC - MGR 4 VICENTE FERNANDEZ(2) 14 MARC ANTHONY .') 22 LOS TUCANES OE TIJUANA Castro -Universal Latino 
SONGS,ASCAP (7) Sony BMG Norte (3) unlvisioo/UG 42 MI VIDA LOCA Jenn/ 

11 EDIMONSA,ASCAP (6) (I) Orscos 605/Sony BMG Norte 15 ANA GABRIEL 23 CALLE 13(D Sony HMG Norte Rivera- FOnovisa /UG 
12 TULUM,ASCAP(4) 5 DADDY YANKEE (2)E/ Sony BMG n (I) White LgrySWyBMGNorte 43 PAPITO Miguel BOSe- 
13 VENTURA,ASCAP (0 Cartel /Inlerscope %GA (2)O/snOs 60:r.:... e 24 LUIS MIGUEL 0) Warner Warner Latina 
14 MAFER,ASCAP(5) 5 AVE NTURA(2)Premium (DEMI Teleerse Latina 44 CONQUISTANDO CORAZONES 
15 TN EDICIONES,BMI (5) Latin /Sony BMG Norte 18 LOS TEMERARIOS( 25 CONJUNTO PRIMAVERA (6) K -Paz De La Sierra -DIOS 
16 LOS CANGRIS,ASCAP (4) e LOS BUMS (7) Fonoosa/UG Fonovlsa/UG Foam/ma/17G 45 CROSSROADS: 
17 SIEMPRE,ASCAP(3) 8 MANA(D Warner Lab na (2) Drsa (0 Unrvislón/UG CRUCE DE CAMINOS 
18 EDITORAARPAMUSICALBMI(i) 9 ALACRANES MUSICAL (7) (DAFGSgma/F tesa/UG Intocable -EMI Televisa 
19 UNIVISION,ASCAP(i) 46 GREATEST HITS ALBUM 
20 PRIMAVERA WORLDWIDE VERSIONSA.B Ouinlanllla 111 

MUSIC,ASCAP p) Top Latin Albums 8 KING OF KINGS Don Omar - 15 TODO CAMBIO Camela -Sony Presents Kumba KingS- 
VI /Machete BMG Norte EMITelevisa 

A deeper version or this chart w CELESTIAL 080 -EMI 
appears on billboard.biz 9 WY RECORDS PRESENTS: 16 PAL MUNDO Wis/n 47 HABLA EL CORAZON 

Televisa/Virgin LOS VAQUEROS Various andel -Machete 801,0/a -Sony BMG Norte 
2 H.O.B.: LIVE Aventura- Premium 

Latin /Sony BMG Norte 
Arosls -WV /Machete 

10 NOW LATINO canons 
17 RECIO, RECIO MIS CREADOREZ 48 LOS HUMILDES VS. LA MIGRA 

Los Creadorez Del Pasito Los Humildes Vs. La Migra -BCI Hot Latin Publishing 
3 EL CARTEL: THE BIG BOSS Corporations Daddy Yankee -EI 

Arnsts -Sony BMG Strategic 
Marketing Group /EMI/ 

Duraguense De Alfredo Latino /BCI 
Ramirez- Disa/UG 49 30 CORRIDOS: HISTORIAS 

Poi 

nß 
Cartel /Interscope /IGA 

EMI MUSIC (62) 
cMrcm n 

4 AMAR ESCOMBATIR 
Universal /Universal Latino 

11 EL CANTANTE (SOUNDTRACK) 
18 TROZOS DE MI ALMA 2 Marco NORTENAS Ramon Ayala YSUs 

Anton* Solis- FOnovisa/UG Bravos Del Norte- 0reddie 
2 UNIVERSAL MUSIC (48) Mana -Warner Latina etarCAnthony-Sony BMG Norte 19 NAVIDADES LUIS MIGUEL 004 50 LA TRAGEDIA DEL VAQUERO 
3 SONY /AN MUSIC (44) 5 VENCEDOR Valentin 12 MAS FLOW: LOS BENJAMINS Mguel- Warner Latina Vicente Fernandez - 
4 WARNER /CHAPPELL Elizalde- universal Latino Luny Tunes & Tainy -Mas 20 FROM KUMBIA KINGS TO Sony BMG Norte 

MUSIC (4D 6 HISTORIA DE UN IDOLO Pow/Machete KUMBIA ALL STARZ A.B 
5 CRISMA MUSIC (7) V eente Fernandez -Discos 
6 ARPA MUSIC (8) 605 /Sony BMG Norte 

13 RICKY MARTIN: MTV 
UNPLUGGED 0,083 Marlin - 

Qulntanilla 111 Presents Kumbia ® aPPearspn 
onoltNSCkan 

biÍlbondblz All Sta12 -EMI Televisa 
T EDIMONSA MUSIC (6) 7 COMO AMA UNAMUJER Sony BMG Norte 21 LOBO DOMESTICADO Valentin 
6 PEERMUSIC (!0) nnrter Lopez -EPIC/ 14 LAMEJOR...COLECCION Marco Elizalde -Universal Calmo 
9 TULUM MUSIC (4) Sony BeIG Norte Antonio Sebs- FOnosesa/UG 22 AGARRESEI Grupo Montez De 

10 VENTURA MUSIC (7) Durango- Disa/UG 
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LS ¡E IS AIC 

CLAUDIA BRANT 
"Dime Quién Es" Los Rieleros del Norte 

ALACRANES MUSICAL 
"Por Tu Amor" 

LALO RODARTE 
"Cada Vez Que Pienso En Ti" 

Los Creadorez del Pasito Duranguense 

BRUNNO DANZA 
"Mírame" Jenni Rivera 

CÉSAR DANIEL SERRANO 
"Es Cosa De El" Graciela Beltrán 

ALEKS SYNTEK 
"Intocable" 

FONSECA 
"Como Me Mira" 

CLAUDIA BRANT 
"No Sé Por Qué" Chayanne 

ALACRANES MUSICAL 
"Sin Tu Amor" 

JUAN FERNANDO VELASCO 
"Si Te Pierdo" 

FONSECA 
"Hace Tiempo" 

AK -7 
"El Avión de las Tres" 

LOS ANGELES NASHVIL 

TIlE BEST 

of THE 
BEBT i8 

HERE NATE "DANJA" HILLS & 
BALE'WA MUHAMMAD 
"The Way I Are" Timbaland 
featuring Keri Hilson 

NATE "DANJA" HILLS 
"Gimme More" Britney Spears 
"Say It Right" Nelly Furtado 
"Do It" Nelly Furtado 
"Ayo Technology" 50 Cent featuring 
Justin Timberlake 

JACK KNIGHT 
"Let It Go" Keyshia Cole 
"Last Night" Diddy featuring Keyshia Cole 

LIZ ROSE 
"Teardrops on My Guitar" Taylor Swift 
"Tim McGraw" Taylor Swift 

BRIAN 
"Watchin dney Atkins 

NEW YORK LONDON MIAMI 



The °_ F Year In 
Musil 8 

N. Touring 
2007 

Top Latin Album 
Imprints 

SONY BMG NORTE 

FONOVISA 

EMI TELEVISA 
DISH (3J) 

UNIVISION (44) 
UNIVERSAL LATINO (16) 

WARNER LATINA (I0) 
DISCOS 605 (I5) 
VI (6) 

1 PREMIUM LATIN(2) 

Top Latin 
Album Labels 

SI ON MUSIC GROUP (129) 

SONY BMG NORTE (68) 
UNIVERSAL LATINO (43) 
MACHETE (24) 
WARNER LATINA (10) 

Top latin Album 
Distributors 

UNIVERSAL 202)1 
2 SONY BMG (77) 

3 EMM (24) 

4 WEA(I3 
5 INDEPENDENTS (I8) 

Hot Latin 
Songs Artists 

1 NANA 
WISINdYANEI 

3 OEM.S KEN -Y(3) 

BMG Norte 
a CONJUNTO PRIMAVERA (3) 

Funovüa 
S AVENTURA (2) Promium Latin 
6 JUAN LUIS GUERRA Y 440 (3) 

EMI Televisa 

7 MARCO ANTONIO SOLIS(3) 
Fonoosa 

B RICKY MARTIN , -,ny BMG 
Norte 

9 ENRIQUE IGLESIAS 2) 

at ,no 
10 INTOCABLE esa 

Hot Latin Songs 

MI CORAZONCITO 
Aventara- Premlum Latin 

2 BENDITA TU LUZ 

Mar,a Warner Latina 
3 TU RECUERDO': -- 

4 DIMELO 

5 SOLA 

6 BASTA YA 

7 IGUAL OUE AYER 

10 OE Ti EXCLUSIVO:,, 

11 SHORTY SHORTY 

13 A TISI PUEDO DECIRTE El 

14 MIL HERIDAS 

irI VII 
15 SI NOS QUEDARA POCO 

TIEMPO , nnE -Scr_ 
Norte 

16 PAM PAM Wsln810(90- 
Machete 

17 PORAMARTEASI 4 /acranes 
Musical- Unhasion 

18 TODO CAMBIO Camita -Sony 
BMG Norte 

19 ANTES DE OUE TE VAYAS 

Marco Antonio Soks- FOnovisa 
20 ESO Y MAS Joan SeOasnan- 

MuSart /Balboa 
21 OJALA Marco ATTon,o 

Sol %s- FOnowSa 
22 LAGRIMAS DEL CORAZON 

Grupo Monte, De Duran go -Dise 
23 DIME QUIEN ES Los Riele/os Del 

Norte- FOnOV156 

24 ELLA ME LEVANTO Daddy 
Yankee -El Cartel /InterSOVEU 

25 IMPACTO Daddy Yankee 
FeoS/OVg Ferg,e -El Cartel/ 
Interscope 

Hot Latin 
Songs Imprints 

1 SONY BMG NORTE.I 
2 EMI TELEVISA )33) 
3 FONOVISA (19) 

4 DISA(70) 
s WARNER LATINA 

Hot Latin 
Songs Labels 

ABEL 

1 SONY BMG NORTE 

2 UNIVERSAL LATINO 
3 EMI TELE VISA 

4 FONOVISA 
6 MACHETE 

6 UNIVISION 
7 WARNER LATINA (kV 

DISH (SI 

9 EDIMONSA 
10 BALBOA 

Hot Latin Producers 
BOB PROOLIGEB 

Is TOMMY TORRES 

2 JESUS GUILLEN 
3 FHER OLVERA IJ) 
4 JUAN LUIS GUERRA (3) 
5 SEBASTIAN KM'S (8) 
6 MARCO ANTONIO SOLIS(3) 
7 ARMANDO AVILA(4) 
B LOS MAGNIFICOS(2) 
9 ERNESTO PEREZ(2) 

10 AUREO BAQUEIRO (4) 

Top Latin Pop 
Album Artists 

RED (3)EMI Televise 

(1) EMI 7elev0sYNrgm 

2 MARCO ANTONIO SOLIS(4) 
Fonovrsa /UG 

3 MANGE) 
WarnerLanna 
4 JENNIFER LOPEZ 
(1) Epic /Sony BMG 
Norte 
5 RICKY MARTIN (2) 

Sony BMG Norte 
6 CAMILA(1)SOny 
BMG Norte 
7 LUIS MIGUEL (I) 
Wane, Latina 
8 JUANES I!) 

9 PEGA° 
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9 ANDREA 
BOCELU (1) ,r(N sic/ 

10 KUMBIA 
ALL STARZ 

ENRIQUE 
IGLESIAS 

Top Latin Pop Albums 
A TIE 

I CELESTIAL 

2 AMAR ES COMBATIR 

3 COMO AMA UNA MUJER 

Sony BMG Norte 

4 NOW LATINO 2 Venous 

Artists -Sony BMG Strategic 
Marketing Group/ 
EMI /Universal /Universal Latino 

5 RICKY MARTIN: MTV 

UNPLUGGED Ricky Marton-Sony 
BMG Norte 

6 LAMEJOR... COLECCION Marco 

Antonio Sohs- FOnov,sa /UG 
7 TODD CAMBIO Cam:la -Sony 

BMG Norte 
8 TROZOS DE MI ALMA 2 Marco 

Anlon,0 Sole- FOnovise /UG 
9 NAVIDADES LUIS MIGUEL Lins 

Miguel- Warner Latina 
10 FROM KUMBIA KINGS TO 

KUMBIA ALL STARZAG 
Ou,ntanrka III Presents Xumba 
All Sterz -EMI Televise 

Top Latin Pop 
Album Imprints 

1 SONY BMG NORTE (24) 
2 EMITELEVISA 
1 WARNER LATINA (5) 
4 FONOVISA (4) 
5 EPIC (3) 

Top Latin Pop 
Album Labels 

® SONY BMG NORTE (36) 

2 WARNER LATINA (5, 
3 VIRGIN II) 
4 UNIVISION MUSIC GROUP (9) 

5 UNIVERSAL LATINO (12) 

Hot Latin Pop 
Songs Artists 

MANA(4) Warner Leone 
2 LA 5A ESTACION (a) 

Sony BMG Norte 
3 RICKY MARTIN (S) Sony BMG 

Norte 
4 CHAYANNE(3)SOny BMG No 

5 REIK(3)Sony BMG Norte 

6 ENRIQUE IGLESIAS (2) 
Interscope /Universal Latino 

7 CAMILA (3) Sony BMG Norte 

B SIN BANDERA (3) 
Sony BMG Norte 

9 JUAN LUIS GUERRA V 440 (3 

EMITelevrse 

10 DAVID BISBAL (3) Ira /e/ 
Unrve,SalLatmo 
(1) Unnversal Lohn 

YEAR -END DOUBLE IS 



LOS GELES 
CHULA VISTA, CA 
SAN BERNARDINO, G4. 
SACRAMENTO, CA 
BAKERSFIELD, CA 
SAN JOSE, CA 
TUCSON, AZ 
LAS VEGAS, NV 
HIDALGO,TX 
DALLAS, TX 
LAREDO, TX 
EL PASO, TX 
CHARLOTTE, NC 
NEWARK, NJ 

WASHINGTON, DC 

ROSEMONT, IL 

MIAMI, FL 

/lu» 

s;u ` ` 

CA 
AZ 

SALT LAKE CITY, UT 

CORPUS CHRISTI, TX 
ATLANTA, GA 
RALEIGH, NC 

TAMPA, FL 
BOSTON, MA 

BOOKING 
THE WORLD'S LEADER IN LIV 

LATIN ENTERTAINMENT " 

3.430.meo 



Fw The R_ -- 
In 

Music4 
Tauring 
2007 

HooñLatin 
Pop Sgs 

I l ME MUERO La 5A 

ESlaC,On -Sony BMG Norte 
2 BENDITA TU LUZ 

Mana-Warner Latina 
3 SI NOS QUEDARA POCO 

TIEMPO Chayanne -Sony 
BMG Norte 

4 TU RECUERDO Ricky Martin 
Featuring La Man De 
Chambao vTommy 
Torres -Sony RMG Norte 

5 DIMELO Enriquelglesras- 
Interscope /Universal Latino 

6 TODO CAMBIO 

Carnosa -Sony BMG Norte 
7 SI TU NO ESTAS Srn 

Bandera -Sony BMG Norte 
8 TE VOY APERDER 

Alelandno Femandez- 
Cony BMG Norte 

B INVIERNOReik -SOny BMG 
Norte 

10 OJALA PUDIERA 
BORRARTE Mana - 
Warner Latina 

11 MANDA UNA SENAL 
Mana- Warner Latina 

12 COMO YO NADIE TE HA 

AMADO 

13 ME DUELE AMA RTE 

14 TELO AGRADEZCO, PERO 

NO 

15 PEGATERorkyMarnn- 
-'IG Norte 

.biz 

Hot Latin Pop 
Songs Imprints 
P., 11.1PRINT 

1 SONY BMG NORTE 

2 EMI TELEVISA 

3 WARNER LATINA 09) 
4 UNIVERSAL LATINO ((7) 
5 UNIVISION (ti) 

Hot Latin Pop 
Songs Labels 

2 VICENTE FERNANDEZ (2) Gony 

3 LOS BUMS rano osa l 
4 ALACRANES MUSICAL 

(I) (J 

5 GRUPO MONTEZ DE 

DURANGO 

6 LOSTEMERARIOS 

SONY BMG NORTE (50) 0) ALGSQgrn /Fono,.. 
2 UNIVERSAL LATINO (25) 7 LOS TIGRES DEL NORTE 
3 EMITELEVISA(32) Fonovrsa/VG 
4 WARNER LATINA (20 8 LOS CREADOREZ DEL PASITO 
5 UNIVISION (15) DURAGUENSE DE ALFREDO 

RAMIREZ (2) 01sa 

9 LOS TUCANES DE TIJUANA (3) 
Unmisin NG 

10 ANA GABRIEL()) Sony BMG 
mrv:nvtXmi Norte 

VALENTIN ELIZALDE (4) 
Universal Latino 
(I) Venemusr/SOnyBMG Norte 

Top Regional Mexican 
Album Artists 

Top Regional 
Mexican Albums 
Ex' -Er' 

1 HISTORIA DE UN IDOLO 

2 VENCEDOR. alentrn 
C Latnri 

3 RECIO. RECIO MIS 

CREADOREZ Los Crea00rez Del 
.....tense De Alfredo 

UG 

4 AGARRESEI r oo Montez De 

5 LOBO DOMESTICADO Valen' 

Elizalo 

6 AHORA V SIEMPRE 

Music. - 

7 LA REINA CANTA A MEXICO 

Ana G. 

6 BET Er( 
Ternera 

9 LA HISTORIA... LO MAS CHULO, 
CHULO, CHULO 

Caminantes -Gony WIG Norte 

10 EL INDOMABLE Chrostran 

Castro -Universal Latino 

biz boa Itl 

Top Regional Mexican 
Album Imprints 

It DISC 

2 FONOVISA()7) 
3 UNIVERSAL LATINO (6) 
4 SONY BMG NORTE (3) 
s UNIVISION...... 

Top Regional Mexican 
Album Labels 

1 UNIVISION MUSIC GROUP (77) 

2 SONY BMG NORTE 472) 

3 UNIVERSAL LATINO (N 
4 FREDDIE (6) 
5 EMI TELEVISA (6) 

Hot Regional Mexican 
Songs Artists 

I CONJUNTO PRIMAVERA r4) 

2 EL CHAPO DE SINALOA (2) 

3 INTOCABLE (3) EM) Televisa 

4 LOS RIELEROS DEL NORTE (3) 

Fancy. 
5 JOAN SEBASTIAN (3) 

Musart/Balboa 
6 ALEGRES DE LA SIERRA (3) 

EdimalI -va 

7 LOS TIGRES DEL NORTE (4) 
Fonoosa 

8 ALACRANES MUSICAL (3) 

Unnason 
9 GRUPO MONTEZ DE 

DURANGO (3) Drsa 

10 LA ARROLLADORA BANDA EL 

LIMON sa /Etlmonsa 

Hot Regional 
Mexican Songs 

a DIME QUIEN ES 

Norte-For. 

2 MIL HERIDAS ..,,,.,los- 
Musart/Balboa 

3 DETI EXCLUSIVO LaArrollad0ra 
Banda E/Lomon-Disa/Etlimonsa 

4 POR AMARTE ASI Alacranes 

Musrcal-Univision 

5 LA NOCHE PERFECTA EIChapo 
DeSrnaloa-Drsa 

6 ESE Conrynto Primavera- 
Fonoyisa 

7 BASTA YAConlunlo 
Prima ra-FOnovisa 

8 A TI SI PUEDODECIRTEEIChapo 
DeSlnak»-Dlsa 

9 CADA VEZ Ol1E PIENSO EN Ti 

Los freadgez Del PasRO 

DuraguenseDeAl/ed0 
Rammrez-Disa/Edimoosa 

10 ESOY MAS Joan 

Sebashan-MUSart/B4lboa 

11 DAME UN BESO lnlocable-E MI 

Telev sa 

12 LAGRIMASDELCORAZON 

G/uOOMOnIezDeDurango-Disa 
13 DE RODILLAS TEPIOOAIegres 

De La Srerra-Edima Wiva 
14 CHUYYMAURICIOEPotro De 

SrnalOa-Machete 

15 YSI VOLVIERA A NACER Alegres 

DedaSlerra- 
Ldimal/Viva 

.biz áPPear,aneilmôá.ëi:`n rt 

Hot Regional Mexican 
Songs Imprints 

II DINA (38) 
2 FONOVISA(31) 
3 UNIVISION (30 

4 MUSART(7) 
5 EMI TELEVISA (1(2) 
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Hot Regional Mexican 
Songs Labels 

PopLABISLOVA 

FONOVISA (3l) 
2 UNIVISION (31) 
3 DISA(21) 
4 EDIMONSA(17) 
5 BALBOA (7) 

Top Tropical 
Album Artists 

AVENTURA 

2 MARC ANTHONY 

Sony BMG Norte 

3 MONCHVB ALEXANDRA 2)J 
V. BINGNOrh' 

4 JUAN LUIS GUERRA V 440 (I) 

5 GLORIA ESTEFAN (I) 
B.. -' rG Norte 

b XTREME .v/UG 
7 HECTOR LAVOE ?)Fauta/ 

abno 

B EL GRAN COMBO DE PUERTO 

RICO 

NO:e 
9 TITO NIEVES .CnIleUG 

10 OLGA TANON .., ,vtston /UG 

Top Tropical Albums 

K.O.B.: LIVEAventura- Premlum 
Latin /Sony BMG Norte 

2 EL CANTANTE (SOUNDTRACK) 
Marc Anthony -Sony BMG Norte 

3 LA LLAVE DE MI CORAZON 
Juan Luis Guerra Y440-EMI 
Televisa 

4 90 MILLAS Alcoa Estelan- 
Bu guntly /Sony BMG Norte 

5 HACIENDO HISTORIA 

ny e,. 

T BACHATA #15 .s 

B SIGO SIENDO YO -'tc 

9 ARROZ CON HABICHUELA El 

De Puerto 
n 605 /Sony B,C3 

Norte 
10 CANCIONES CLASICAS DE 

MARCO ANTONIO SOLIS 

.biz ".PRe =,.on6111b "a4.BIz 

Top Tropical 
Album Imprints 
Pos IMPRINT 

1 PREMIUM LATIN 
2 SONY BMG NORTE (9 
3 LACALLE(101 

4 JAN(l0) 
5 EMI TELEVISA (4) 
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Top Tropical 
Album Labels 
Poo Loan MO. OnsrtesSAME 

t, SONY BMG NORTE (30) 
2 UNIVISION MUSIC GROUP (I2) 
3 EMI TELEVISA (4) 

4 UNIVERSAL LATINO (12 
5 MACHETE (S) 

Hot Tropical 
Songs Artists 

ARTIST 

1 :AVENTURA 'Latin 
2 MARC ANTHONY nv BMG 

Norte 
3 JUAN LUIS GUERRA V 440 

EM/Tie visa 

4 WISIN &YANDEL(3) 
Machete 

(2)Machete 
(V CFEE/Urban Bac O {fim 

5 EL GRAN COMBO DE PUERTO 

RICO 605/Sony BMG 

6 DON OMAR(3)VI/Machete 
'(i,'SRC/UnoersaIMoteCc 

Sony BMG Norte 
II Allsta /Machete 

7 TITO NIEVES LGZ/La 

RKM&KEN-Y ,P,na/ 

9 DADDY YANKEE (3) El 

(DEMI (ole sa 
Mas Flo /Machete 

rte /NI/Machete 
10 VICTOR MANUELLE (4) Sony 

, La calleiun,vsion 

Hot Tropical Songs 

MI CORAZONCITO 
Aventura -Premium Latin 

2 QUE PRECIO TIENE EL CIELO 

Marc Syny BMG Norte 
3 MARQUE TA AMIGO Tao 

Nieves -'.. - _.alle /Unívis /On 

4 IGUAL DUE AYER R KM B Ken - 

Y- Pinar .atino 
5 EN EL AMOR : Veras- 

6 MI GENTE' Anthony -Sony 
BMG Norte 

7 LOS INFIELES Aver, tura- 
Premium Latin 

e DIME DUE FALTO Zacarias 
Ferreira- M.P. /JVN /J & N 

9 LA LLAVE DE MI CORAZON 
,.s Guerra Y440 -EMI 

10 NO VUELVO CONTIGO Frankie 
-La Calle /Univision 

11 PEGAD Itrisin6 Vandel 
r, .... ,r -9 Los Vaqueros- 

WV /Machete 
12 SHORTY SHORTY Xtreme-Le 

Calle / Univision 
13 NOTE VEO Casa De 

Leones- Warner Latina 
14 SOLA Hector "El Father. - 

VI /Machete 
15 NO LLORES GIOrra Este 

BMG Norte 

.biz ODE rsonb,lll,oara.6Y " 

Hot Tropical Songs 
Imprints 

1 SONY BMG NORTE:' +.. 

2 EMI TELEVISA (1St 

3 LA CALLE(75) 
4 PREMIUM LATIN (2, 

5 UNIVERSAL LATINO OW 

Hot Tropical Songs 
Labels 

In SONY BMG NORTE (4S) 

2 MACHETE (28) 
3 UNIVERSAL LATINO (28) 
4 UNIVISION(24) 
5 EMI TELEVISA 06) 

Top Latin Rhythm 
Album Artists 

al DADDY YANKEE 

2 R.K. M.B KENY 

3 DON OMAR . Machete, 
,eNnrvevsal 

Rl..... /05 
4 W ISIN B YANDEL (N Machete 

5 CALLE13(: Lion /Sony 
BMG Norte 
(l) Sony BMG Note 
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6 HECTOR "EL FATHER" (3) 

7 IVY QUEEN ..sion/UG 
e LUNY TUNES (2) Mas 

Machete 

9 (AIRY (0 Mas FIOw /Machete 
10 ZION ()Baby /CMG /SRC/ 

rai 61,66, NMRG 

Top Latin 
Rhythm Albums 

1 EL CARTEL THE BIG BOSS 

2 KING OF KINGS 

3 

WY RECORDS PRESENTS: LOS 
VAQUEROS','. ),s Artists - 

4 MAS FLOW:LOS 
BENJAMINS Luny Tunes & 

Twiny -Mas Flow /Machete 
S PAT MUNDO Wisin & Yindel- 

Machete 

fi THE BAD BOY Hector "El 

Fatly" - 
-VI /Machete 

7 MASTERPIECE: NUESTRA 

OBRA MAESTRA RKM & Ken- 

0 SENTIMIENTO Fe.. 

9 CALLE 13 ..gite 

IV RESIDENTE O VISITANTE Cale 
Norte 

.biz 

Top Latin Rhythm 
Album Imprints 

VI 

MACHETE 
PINA 

WV 

EL CARTEL 

Top Latin Rhythm 
Album Labels 

1 MACHETE(24) 
2 INTERSCOPE GEFFEN ABM (2) 

3 UNIVERSAL LATINO (6) 
UNIVISION MUSIC GROUP (9) 
SONY BMG NORTE .: 

Hot Latin Rhythm 
Songs Artists 

WISIN & YANDEL (3) AV 
Machete 
(2) Machete 

(O CFEE/LIrban Box Office 

(OROC -La -F la/Machete/Dc' 
Jam/ID -MG 

(0 V//Machete 

(0 Has Flo /Machete 
2 R.K.M. & KEN -Y (6) Pina/ 

Universal Latino 

(O Sony BMG Norte 

(O EMI Televise 

3 AV ENTURA (2) Premium Latin 
4 DON OMAR (7) VI/Machete 

(OAIlstar/Machete 
(O Jiggin/AHantic 
(O Sony BMG Norte 

(I)Machete 
(I)W/ /Machete 

5 HECTOR "EL FATHER" (3) 
Vl/Machete 

(O 000- La- Familia/Mache te/Def 
.(n /IDJMG 

ow /Machete 
6 ZION S) Baby /CMG /SRC/ 

.6 ors, Motown 
(0 Baby/CMG 
(1)MaSFlow/ mus, 
(1)Mas Flo /Machete 

7 AKON (4)KOnvitt/ 
Upfmnt/SRC/(Jnwersal Motown 
(1)Baby/CMG/SRC/Universal 
Motown 
(I) Konwct/Nappy 
Boy /Jive/Zomba 
018111 Surface/Interscope 

DADDY YANKEE (2)E9 

nere 

9 TITO EL BAMBINO' (6) EMI 

10 TOBY LOVE rnyBMGNOI, 

Hot Latin 
Rhythm Songs 

1 SOLA Hector "El 

2 IGUAL OUF AVER ' Ken 

3 PEGAO 

4 PAM PAM W: 

5 MICORAZONCITO 

6 DIME (TELL ME)Rtbull 
,, k, J& Ken- 

7 NOTE VEO ,., De 

Leone, :atina 

8 SHORTY SHORTY Xtreme -La 
Calle/ 

9 LOS INFIEL ES ,ventura 
Premiu 

10 SIENTE EL BOOM Tito "El 
: -,ng Randy -ET 

11 IMPACTO 'y Yankee 

12 MEMATAS 'iRKe, -Y- 

13 LLORARAS '{`&Ken-Y- 

14 I WANNA i.v[ VOL/ 

Universal Motown 

15 DON'T CRY Toby Love -SOny 

.biz billbna.a.bl. " 

Hot Latin Rhythm 
Songs Imprints 

p 4, VI (15/ 

2 SONY BMG NORTE 09) 
3 PINA (6) 

4 EMI TELEVISA (12) 

5 WY (4) 

Hot Latin Rhythm 
Songs Labels 

1 MACHETE 

2 UNIVERSAL LATINO (/8) 
3 SONY BMG NORTE (25) 
4 UNIVERSAL MOTOWN (9) 
5 UNIVISION(71) 

Nz 
.biz 6illboa.a.bi, 

. ,Lely 

Hot Dance Club 
Play Artists 

1 NELLY FURTADO 4) 

2 RIHANNA -:,SRP /Def Jam/ 

3 n1YONCE "2)MUS, World/ 

LARY DUFF (3) Hollywood 
s JODY WATLEY(2) 

6 BOB SINCLAR (3) yellow /Silver 
Label/Tommy Boy 

7 JENNIFER LOPEZ (2) EP,: 

0)Epic/SOnyBMG NORe 

8 THE KILLERS (2) lsland%DJMG 

9 JUSTIN TIMBERLAKE (a) 

,T Zomba 
10 G W EN STEFANI (2) lntersc0pe 

.biz 5eeears nbillbwrO.blze 
rl 

Hot Dance Club 
Play Tracks 

IM !NEED SOMEONE ;.Pn 

2 ROCK THIS PARTY 

(EVERYBODY DANCE NOW) 
Bob S,nctar F,.co,ng Big Ali & 

Do//ermen- Yellow /Silver 
Label /Tommy Boo 

3 SAY IT RIGHT Nelly Furtado- 
osley /Geffen 

4 RUNAWAYJamiroquai- Columbia 
5 MINIMAL Pet Shop Boys-Rhino 
6 DON'T STOP THE MUSIC 

R,hanna -SRP /Def Jam /IDJMG 

7 YOU'RE THE ONE Ono -Mind 
710,O/ABt7eIRerks 

6 CHANGE Kimberley Locke -Curb 
9 DISCOTECN Young Love- 

Island /IDJMG 
10 MAKE IT LAST Dave Aude 

Featuring JeSS,Ca 

Sutra- Audacious 
11 RISE Samantha James -OM 
12 READ MV MIND The 

Killers- IS1and /IDJMG 
13 ROLLERCOASTER Enka 

Jayne -DM Records 
14 BEAUTIFUL LIAR Begone& 

Shakira -Music World /Columbia 
M I WANT YOUR LOV EJOdy 

Watley- AVitone /Peace BISQUIF 

16 4 IN THE MORNING Gwen 

17 WE RIDE 
Jam /IDJM/ 

18 I'M NOT FEATURING You 

Dayne- Silve, ,.:. 
19 BORDERLINE Jody War /ey- 

AVItOOe /Peace B,sout 
20 LOVE VIBRATIONS Barbara 

Tucker-R Star /Music Plant 

21 LOVE TODAY 1'K-1- 
. ReoubliC 

22 SOUND OF FREEDOM Bob 

23 U SPIN ME .,(0 Day- Silver 

24 ANGELICUS Delenum Featuring 
(sabe,1, ..'.,.daran -Neowerk 

25 RAPTURE 2007 ,i0 -Made 

Hot Dance Club 
Play Imprints 

SILVER LABEL (6) 
2 ISLAND (10) 

3 MUSIC WORLD (4) 
4 EPIC(5) 
5 MOSLEY(5) 
6 NERVOUS (3) 

7 DEF JAM (6) 
8 CURB (6) 
9 INTERSCOPE(8) 

10 COLUMBIA (3) 

Hot Dance Club 
Play Labels 

ISLAND DEF JAM MUSIC 

GROUPt /J 
2 TOMMY BOY 02) 
3 COLUMBIA (10) 

4 INTERSCOPE (13) 
5 MUSIC PLANT (71) 
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The c 
Musicl8 
Tauring 

007 

Hot Dance 
Airplay Artists 

JUSTIN TIMBERLAKE s, 

2 NELLY F URTADO(3) 

3 RIHANNA :_; MVP Nef 
Jam/IOJMG 

4 HILARY DUFF (2) Hollywood 
5 PINK(2)LaFace /Zomba 
6 SEPTEMBER (2) Robbins 
7 DAVID GUETTA (2)Perfecto/ 

Ultra 
(I) Mnrstry Of Sound/F "' Me I'm 

FamprsVUltra 

8 THE KILLERS (2) Island /IDJMG 
9 KASKADE (3) Ultra 

10 EDUN0) RObbns 

Hot Dance Airplay 

IS UMBRELLA Rihanna Featuring 
Jay -Z -SRP /Def Jem /IDJMG 

2 U +UR HAND Pink- 
LaFace /Zomba 

3 SAY IT RIGHT Nell}, Furtado- 
Mosley /Sefren 

4 CRY FOR YOU September - 
Robbins 

5 PUT 'EM UP Edun- Robbins 
6 THE WORLD IS MINE David 

Guetta Featuring JD Davis - 
Perfecto /Ultra 

7 MY LOVE Justin Timberlake 16 

Fea tut, ng T I -Jive /Zomba 
6 MAKES ME WONDER Maroon 

5- A &M /Ottone /I nterscope 
9 BY MY SIDE Flanders -Ultra 

10 

12 

13 

14 

15 

17 

STRANGER Hilary Du( f- 
Hollywood 
DON'T STOP THE MUSIC 
Rihanna -SRP /Def Jam /IDJMG 

FEELS LIKE HOME Meck 

Featuring Dino- Yoshltoshi /Deep 
Dish 

WHAT GOES AROUND...COMES 
AROUND Justin Timberlake - 
Jive /Zomba 
HERE (IN YOUR ARMS) 

Hellogoodbye-Dnve- 
thru /Sanctuary /RED 
WITH LOVEHi/aryDuff- 
Hollywood 
LOVE IS GONE David Guetta F tong Cons Willis- 
Perfecto/Ultra 
PROPER EDUCATION Eric 

Prydz Vs. Floyd- 

Data /POSlnva /Moistry Of 
Sound /Ultra 

18 LOVESTONEDJOSfrn 
Timberlake -Jive /Zomba 

19 WHITE LIES Paul Van DO( 

Féatunng Jessica Sulfa -Mute 
20 READ MY MIND The 

Killers -Island /IDJMG 
21 I CAN'T TAKE IT Lola -Sobe 
22 JUMP Madonna -Warner Bros. 

23 THE WAY I ARE imbaland 
Featuring Ken Fldson- 

Mosley /BlackgrounU /InterscOPe 
24 REHAB Amy WnehOUSe- 

Universal Republic 

25 FEEL TOGETHER Ben MacKlin 

Featurng Tiger Lily- Nervous 

Hot Dance 
Airplay Imprints 

ROBBING (no 

2 ULTRA (75) 

3 JIVES) 
4 NERVOUS (7) 

5 MOSLEV (a) 

Hot Dance 
Airplay Labels 

LABEL 

s ULTRA 

Z ROBBINS 

3 ZOMBA 
4 ISLAND DEF JAM MUSIC 

GROUP (9) 
5 INTERSCOPE (10) 

Top Electronic Album 
Artists 
Pm/kit-T.1,2 Cronee,LesPncenthsbe, 

GNARLS BARKLEY (I) 
Downtown /Atlantic 

2 IMOGEN HEAP (I) RCA VIM, 
3 BJORK (I) Elektra /Atlanbc/AG 
4 DEPECHE MODEMS/re/ 

,onset rner Bros. 

5 MIA. .l XL/fntersCOpe/IGA 

6 TIESTO( I)Mag,OM,,,,,A fra 

T THE COUNTDOWN SINGERS (1) 

S 

.CC.,.,.oc,,ct5/ 
Madacy 

8 MADONNA (I) Warner Bros. 

9 LCD SOUNDSYSTEM (I) 
DFA/Capitol 

10 THE GOOD, THE BAD & THE 
QUEEN() Parlaphone/V/rgin 

Top Electronic 
Albums 

1 STE ELSEWHERE Gnarls 

D ,,wntown /Atlantic 
2 SPEAK FOR YOURSELF Imogen 

Heap -F r 

3 VOLTAI 
Elektra /Atranl.c /AG 

4 THE BEST OF DEPECHE MODE: 

VOLUME 1DepecheMOde- 
See /Mute /Reprise/Wamer Bros. 

5 KALAMIA- XL /Interscope /IGA 

6 FOREVER DISCO The 

Counld0wn Sngers- Madacy 

Special Products /Madacy 
T CONFESSIONS ON A DANCE 

FLOOR Madonna- Warner Bros. 

8 SOUND OF SILVER LCD 

Soundsystem- DFA /Caprlol 
9 THE GOOD. THE BAD &THE 

QUEEN The Good. The Bad 
The Oueen- Parlophone /Wgrn 

10 ELEMENTS OF LIFE 

Deseo -MaglC Muzik /Ultra 
R DEMON DAYS GOT/IOU- 

Pa,Ioefloee/O,ss:e 

12 ULTRA.DANCE 08 The R,do'IerO 

Trevor Smp50n -Ultra 
13 CEXCELLS BA.* Audio -TIny 

Evil /Inter-scope /IGO 
14 TA-DAHSCwsorS,sters- 

Unrversal Motown /UMRG 
15 POCKET SYMPHONY Ai 

Aircheology/Astralwerks 
16 FOREVER FREESTYLE Various 

An5/s -Razor & Tie 

17 A POSTERIORI Enigma -Virgin 

19 EVERYTIME WE TOUCH 

Castada-RObbrns 

19 WE ARE THE NIGHT 

Chem,cal Brother 

20 SHE WANTS REVENGE 

21 THRIVEN! XO3D.- 

22 ULTRAWEEKEND 3., , 

Budz4 Cato K -U 
23 THRIVEMI% PRESENTS: DANCE 

ANTHEMS Johnny 
ThrIveoance /Trowe 

24 CROSS Justice -Ed Banger/ 
Because /Vice 

25 IN BETWEEN Paul Van Dyk- 
Mute 

Top Electronic Album 
Imprints 

DOWNTOWN (1) 

2 ULTRA (14) 

3 PARL0PH0NE (2) 
4 RCA VICTOR() 
5 MUTE (7) 

B MADACY SPECIAL PRODUCTS 

(3) 
7 THRIVEDANCE(7) 
8 INTERSCOPE (3) 

9 WARNER BROS. a) 
10 DFA0) 

Top Electronic Album 
Labels 

ATLANTIC(?) 
2 ULTRA O6) 
3 VIRGIN (6) 
4 WARNER BROS. (6) 
5 INTERSCOPE GEFFEN A &M (4) 
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.: f///./7I+/^+r, a 

Top Electronic Album 
Distributors 

INDEPENDENTS 

2 EMM 

3 WEA 

4 UNIVERSAL 

5 SONY BMG 

Top Christian Album 
Artists 

CASTING CROWNS ;)Bead 

2 ALAN /AC KSON (I)ACR/Ars:,: 
elenelntegnly 

3 THIRD DAY -:)Essenbal/ 
Pro, .,enly 

4 FLYLEAF : ABM /OC(One /IG, 
5 TOBYMAC (I) ForeFront/EMO 

CMG 

6 CHRIS TOMLIN (1) 5100teos/ 
Sparrow /EMI CMG 

7 RELIENTK(2) 
Gotee/Capfol/EMI COG 

B KIRK FRANKLIN (2) 00 Yo 

../ul /00000 Can tr,c /Provide : -i- 

9 MICHAEL W. SMITH (2) 

nn /Proodenr-lntegrity 
io MAT KEARNEY (7) 

Columbia /Inpop /EMI 

Top Christian Albums 

WOW HITS 2007.. paps 

Ar: 

' 
..., : rovident- 

Inte: MG' 
2 PRECIOUS MEMORIES Alan 

Jac. /Ans. 
Nap . :',dent-Integrity 

4 THE ALTAR AND THE DOOR 

6 SEE THE MORNING Chris 
T m /in- Sosteps /sparrow /EMI 
CMG 

7 FIVE SCORE AND SEVEN 

YEARS AGO RelientK- 
Gotee /Capitol /EMI CMG 

8 THREE WOODEN CROSSES 

Various Artists -Word -Curb 
9 NOTHING LEFT TO LOSE Mar 

Kearney- Aware /COlumbia5n000/ 
EMI CMG 

10 BEYOND MEASURE Jeremy 
Camp -EEC /EMI CMG 

11 STAND AI'=IelWSmifh- 
Reuo : ..lent- Integrity 

12 COMATOSE - 

ava /Provldent- 

13 OH!GRAVITYSooTCVfOOt- 

50arrow /Columbia /EMI CMG 

14 COMING UP TO BREATHE 
ercyMe-INO/PrOu,ODrr- 

Integrrty 
15 LIFESONG Casting Crowns- 

, oh Street /Reunion/ 
int- Integrity 

16 SOUTHERN WEATHER The 

-Tooth &Nail /EMI CMG 

17 GO'.. - -.. sboys -Inpop /EMI CMG 

18 HERO 8,11 Franken -FO Yo 

ospoCentrrc /Provdent 

19 BROKEN& BEAUTIFUL Mark 
Scnu /lz- Word -Curb 

20 CITIESAnberen- Tooth & 

Nail /EMI CMG 

21 SONGS FROM THE STORM, 

VOLUME I Kirk Franklin -FO Yo 

Soul /60500 Centric/Provident 
Integrity 

22 WHEREVER YOU ARE Third 

Day- Essential /Provident- 
Integrity 

23 CHRONOLOGY: VOLUME ONE: 
1996 -2000 Third Day - 
Essent!al /Provident- Integrity 

24 CHRISTMAS OFFERINGS Third 

Day- ESSento /Provident - 
Integrity 

25 END OF SILENCE Red - 
Essential /Provident -Integrity 

Inteá, 

5 (PORTABLE SOUNDS) 3_e3. 

z 
deeper version of this chan 

robyMac -Fo, -f I(h Si Ppears on biliboardbiz 

GNARLS BARKLEY 

Top Christian 
Album Imprints 
pa, Impplm 

1 WORD -CURB - 

3 ESSENTIAL(9) 
SPARROW (19) 

5 TOOTH & NAIL 09) 
6 INO (l6) 
7 INPOP (7) 

8 PROVIDENT -INTEGRITY (4) 
9 FOREFRONT (4) 

10 BEACH STREET (4) 

Top Christian 
Album Labels 
Pox ,BEIX.Charren.12.2, 

PROVIDENT-INTEGRITY (04) 
2 EMI CHRISIAN MUSIC GROUP 

(99) 
3 WORD- CURB(50) 

4 INTERSCOPE GEFFEN A &M (1) 

5 MORMON TABERNACLE CHOIR 
(2) 

Top Christian Album 
Distributors 

I SONY BMG (79) 

2 EMM (95) 
3 WEA(50) 

4 INDEPENDENTS (20) 
S UNIVERSAL/ /1 

Top Gospel 
AL um Artists 

V1 KIRK FRANKLIN 

2 JUANITA BVNUM 

3 PATTILABELLE 
Umbrella, ,. , 

4 MARY MARY! 
Columbia/Sony' ".. 

S ISRAEL &NEW BREED 
Integrity /CUlumbla/SOny 
(1) lnte9001/EPic/5ony Music 

6 FRED HAMMOND(!) 
Vent/Zomba 

YEAR -END DOUBLE ISSUE 

(i)y...riG ,ny BMG 

7 TYETRIBBETT 3, GA. (/) 
ony Music 

8 NICOLECMULLEN 21 Word- 
Curb/Wan. 

9 YOLANDA ADAMS (2) 
Elektra/AlUnbc/AG 
(i) Le0aCY/Venly/SOhy BMG 
(7)COlumb67/SOryMUSM 

10 MARVIN SAPP(I)Venty /Zomba 

Top Gospel Albums 

WOW GOSPEL 2007 ,s 

A l'sts- Verity /WOrI is Ml 

CMG /Zomba 
2 THE GOSPEL ACCORDING TO 

PATTI LABELLE ' 

LaBelle- UIllr:.: 
3 SONGS FROM THE STORM, 

VOLUME 110. Fra:.' ' 

Soul /Gospo Centric /Znmb.i 
4 HEROK,rk Franken-F050 

Soul /Gospo Centric /Zomba 
5 A PIECE OF MY PASSION 21120:1.5 

Bynum -Flow 

6 VICTORY LIVE! Tye TSb000& 

GA- Integrity/Columbia/Sony Mow 
T FREE TO WORSHIP Fred 

Hammond- Verity /Zomba 
8 THIRSTYMannn 

Sapp -Verity /Zomba 
9 GOSPEL GOES CLASSICAL 

Juanita Bynum& Jonathan 
Buller- FIOw /MaranatM1a! 

10 V2...JMOSS- PAJAM /Gospo 

I. 
Cenhlc /Zomba 

11 THIS IS WHO I AM Kelly 

PIce -Gospo Centrc/Zomba 
12 LIVE -.ONE LAST TIME The Clark 

Sisters -EMI Gospel 

13 LIFECHANGINGSmokie 
Norful -EMI Gospel 

14 MARY MARY MaryMary -My 
Bloc k/Columb.a/SOny Music 

15 WOW GOSPELMS: 300F THE 
GREATEST GOSPEL HITS EVER! 
Verrous A ets -EMI 

CMGNenty/Word-Curb/Zomba 
16 A DEEPER LEVEL:LIVEIsrae'& 

17 A CHRISTMAS CELEBRATION 

19 SHARECROPPER'S SEED: 

VOLUME hhen- 

20 WOW GOSPEL 2006 ',iota 
r r ts- EMICMG/WOrO- 

Curb /Zomba 
21 A MARY MARY CHRISTMAS Mary 

Mary -My Block/Columbia/Sony 
MASSE 

22 REDEEMER, THE BEST OF 

NICOLE C. MULLEN Nrole C 

Mullen- Word -Curb/Warner Bros. 

23 THE BEST OF ME Yolanda 

Adams- Elektra /Atlantic /AG 

24 GOTTA HAVE GOSPEL! GOLD 

continued on »0122 
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Top Gospel Album 
Imprints 

VERITY L 

2 GOSPO CENTRIC i15: 
3 EMI GOSPEL I'1) 

4 FLOW (3) 
5 WORD- CURB)7) 
6 COLUMBIA GO 

I INTEGRITY (12) 

e UMBRELLA(!) 
9 FO YO SOUL (2) 

10 EMI CMG (4) 

Top Gospel Album 

row 
ZOMBA (37) 

2 SONY MUSIC (15) 

3 EMI GOSPEL (78) 

4 BUNSACO(1) 
5 FLOW (2) 

Top Gospel Album 
Distributors 

SONY BEG 

2 INDEPENDENTS 14) 

3 ERR (26) 
4 WEA(9) 
5 UNIVERSAL(3) 

Top Classical 
Artists 

STING (2)O0 
Classrcs Group 

2 YO- VOMA(3)SOny 
ClassVCal/Sony BMG 
Masterworks 

3 ANORERIEU(5)Den0 -" 
(I) Ph0ips/Unrversal C lassics 

Group 

4 JOSHUA BELL (4)5 y 
BMG 

,.. ., -sal Classics 
Groq 

5 ANNA NETREBKO(3) 
OG1 KS Group 

6 THE BROWNS(3)RCA Red 
Sea- .,strrworks 

7 LANGLANG 

e GABRIELA MONTERO (2) 

9 RENEE FLEMING (2) Decca/ 

10 LORRAINE HUNT 

LIEBERSON tl) Nonesuch/ 
Warner Bros. 

G) Bodge 

122 r BILLBOARD 

Top Classical Albums 

® SONGS FROM THE LABYRINTH 

St r_; Classics 

Gro.l 
2 APPASSIONA r , 

Ma- y BMG 

3 VOICE Or THE VIOLIN Joshua 
Be' my BMG 

Masterw.ri, . 

4 THE HOMECOMING! 4ndre 
Riau -Dent,- 

5 LORRAINE HUNT LIEBERSON 
SINGS PETER LIEBERSON: 
NERUDA SONGS Lorraine Hunt 

Lieberson Mtn The Boston 
Symphony Orchestra 
(Levine) -Nonesuch / Wamer 
Bros. 

6 THE JOURNEY THE 
LABYRINTH: THE MUSIC OF 
JOHN DOWLAND 
Sting -DG /Universal Classics 
Group 

7 CHRISTMAS AROUND THE 

WORLD Andre Rio, 
Denon/SLG 

e BACH & BEYOND Gabnela 
M onter0 EMI Classes /BLG 

9 NEW IMPOSSIBILITIES Yo -Vo 

Ma/The Oak Road 
Ensemble/Chicago Symphony 
Orchestra (Harto- Bedoya) -Sony 
Classical /Sony BMG 

Masterworks 
10 RUSSIAN ALBUM 4H00 

Netrebko -DG /Unlversal Classics 
Group 

11 PAUL MCCARTNEY'S ECCE 

COR MEUM:. t,cs Arnsls -EM 

12 NO BOUNDARIES 

Bru s -RC: , y 

BMG Masser.. 

13 NO RESERVATIONS 

Soundtrack - .erse 

Classe, r... 

14 DRAGON SONGS 
Lang -I _sen 
Group 

15 HOMAGE: THE AGE OF THE 
DIVA Renee Fleming - 
Decca /Universal Class!. Group 

Top Classical 
Imprints 

DG (36) 

crarcmn 

2 SONY CLASSICAL (73) 

3 DENON (5) 
4 DECCA (16) 

5 EMI CLASSICS( :7) 

Top Classical LabeLs 

UNIVERSAL CLASSICS GROUP 
(57) 

2 SONY BMG MASTERWORKS 
(20) 

3 SAVOY LABEL GROUP (5) 
4 BLUE NOTE LABEL GROUP (23) 
5 HARMONIA MUNDI (14) 

Top Classical 
Crossover Artists 

JOSH GRO BAN 

Pepnsp- 

2 IL DI VO 

Columb 
3 ANDREA BOCELLI 

Dacca/ 0' :s Group 
(0)50900600060:0090:00,041 

Lamp 
(D Sugar/Slent /U xsersalLatino 

4 PAUL POTTS(1)SYCO/ 
Columba/Sony Music 

5 MORMON TABERNACLE CHOIR 
(4) Mormon Tabernacle Choir 

6 SARAH BRIGHTMAN (1) Nemo 
5500,0 ,,,, LG 

(1) pecc,, ,.IrCkssKS Group 
T7 JONATHAN BUTLER U) 

TJ JUANITA BYNUM (1) 

9 HAYLEY WESTENRA 
Group 

10 VITTORIO .. 
Gesso % us:C For A Better 
World /Universal Classics Group 

Top Classical 
Crossover Albums 

AWAKE Josh Groban- 
143/Reprise/Warner Bros. 

2 SIEMPRE / /Divo -SYCO/ 
Columbra /Sony Music 

3 UNDER THE DESERT SKY 
Andrea BOCelli- Sugar/ 
Decca/Unlversal ClasSS Group 

4 NOEL Josh Groban- 
143 /Repase /Warner Bros. 

5 AMORE Andrea BOCelk- 
Sugar /Decca /Universal Classics 

Group 
6 ANCORA, /Orvo -SYCO/ 

Columbra /Sony Music 

7 IL DIVO IIDivo -SYCO/ 
Columbra /50ny Music 

e ONE CHANCE Paul POtts- 

ANDREA 9 

BOCELLIT VIVERE Andrea 
B /D Ca/Unversal 

10 GOSPEL GOES CLASSICAL 

B Jonathan 
....,/Maranatha, 

11 AMOK r 

Bo .gar/VenemuSOC /Unrve 
-sal Latino 

12 DIVA: THE SINGLES 

COLLECTION Sarah 

Brightman -Nem0 
Stu0ro /Angel /BLG 

13 PRIDE & PREJUDICE 

Soundtrack- Decca /Unlversal 

CUsses Group 

14 SHOWTIMEI MUSIC OF 

BROADWAY AND HOLLYWOOD 

Mormon Tabernacle 
Chg /Orchestra At Temple 

Square (JessoP)- Mormon 

Tabernacle CEO:, 

15 THE WONDER OF CHRISTMAS 
Mormon Tabernacle Cho,- 

rniOn Tabernacle Choir 

.biz 

Top Classical 
Crossover Imprints 

T1 REPRISE (1) 

T1 143 (2) 
T3 COLUMBIA (4) 
T3 SYCO (4) 
5 DECCA OS) 

Top Classical 
Crossover Labels 
Par.LABEL Charted,. 
El WARNER BROS. (4) 
2 SONY MUSIC (4) 

3 UNIVERSAL CLASSICS 
GROUP (18) 

4 BLUE NOTE LABEL GROUP (6) 

5 MORMONTABERNACIECHOIR(4) 

YEAR -END DOUBLE ISSUE 
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Top Combined 
Classical Imprints 

T1 143 

il REPRISE' 

3 COLUMBIA (4) 
T3 SVCO ,4) 

5 DECCA (31) 

6 SUGAR (6) 
1 MADACY SPECIAL PRODUCTS 

(72) 

e DG (22) 

9 SONY CLASSICAL 08) 
10 MORMON TABERNACLE CHOIR 

(5) 

Top Combined 
Classical Labels 

WARNER BROS. 

2 SONY MUSIC (4) 
3 UNIVERSAL CLASSICS GROUP 

(58) 
4 MADACY 02) 
5 SONY BMG MASTERWORKS 

(26) 
6 BLUE N0TE LABEL GROUP (27) 

1 MORMON TABERNACLE CHOIR 

(5) 

B UNIVERSAL LATINO (2) 
9 MARANATHA!(7) 
10 WALT DISNEY (7) 

Top Combined 
Classical Distributors 

1 WEAU(70) 

2 SONY BMG (30) 
3 UNIVERSAL (69) 
4 INDEPENDENTS (63) 

5 EMM (29) 

Top Jazz Artists 

1 MICHAEL BUBLE(3) 143/ 

2 DIANA KRALL(2) Verve/VC 
3 CHRIS BOTTI ,'3) 

4 HARRY CONNICK, JR. (1) 

aba/Sony MUSIC 

ïalos/ROUrt1er 

5 QUEEN LATIFAH (i) Flavor 
verve/VG 

6 TONY BENNETT (I) 
RPM/ 
Legacy /Columba/Sony 
BMG 

(l) RPM/Columba/S0 E 
Music 

7 PINK MARTINI (7) 

Heinz 

9 MADELEINE 
PEYROUX (i) 
Rounder 

9 THE BBC BIG BAND 
ORCHESTRA(/) 
MadaCy Special 

Products/Madacy 
N ELLA FITZGERALD (1) Concord 

..,,Starbucks/COncord 
Veve/VG 

Top Jazz Albums 

CALL ME IRRESPONSIBLE 

Michael&Ole- 1.. 

Repose /Warne, 
2 FROM THIS MOMENT ON 

Kroll- Verve/Vr. 
3 OH, MY NOLA'.. .. 

Jr- Columbia /SO. 

4 IT'S TIME Michael Buble- 
143 /Repass /Warner Bros. 

5 TRAV'LIN' LIGHT Queen 
Lan fah- Flavor Unit /Verve /VG 

6 THE VERY BEST OF DIANA 
KRALL Duna Kroll- Verve /VG 

7 ITALIA COOS Both- 
Columba/Sony Music 

8 HEY EUGENE! PnkMartini- 
Herz 

9 HALF THE PERFECT WORLD 

Madeleine Peyro x- Rounder 
10 RAY SINGS BASIE SWINGS Ray 

Charles + The Count Basra 
Orchestra- Hear /Concord 

11 TONY BENNETT SINGS THE 

ULTIMATE AMERICAN 
SONGBOOK VOL. 1 

Tony 

Bennett- RPM /Leg., ..mba/ 
Sony BMG 

12 TO LOVE AGAIN: THE DUETS 

13 BIG BANDS: MUSIC FROM THE 

WAR YEARS The BBC BIg Band 
Orchestra- MadUCy Special 
ProduCIS /MadaCy 

14 LOVE LETTERS FROM ELLA Ella 

Fitzgerald-Concord Jazz/ 
StarbuCks /Concord 

15 THE VERY BEST OF NAT KING 

COLE /Val Kng Cole- Capitol 
16 CAUGHT IN THE ACTM,chae/ 

Buble- 143/ Repass /Warner 
Bros. 

17 BEFORE ME GIadv- - 

Verve /VG 
15 BETCHA BOTTOM DOLLAR The 

Puppin,Sisters- Verve/VG 
19 WE ALL LOVE ELLA: 

CELEBRATING THE FIRST 

LADY OF SONG Various 
Artists- Verve /VG 

20 LIVE: WITH ORCHESTRA 8 

SPECIAL GUESTS '.. 

21 THE WAR : ,and track- 
BMG 

22 SURRENDER Jane MOnheil- 

23 PILGRIMAGE 3,0600/ Breda, - 
WA/ Heads UP 

24 CLASSIC SONGS: MV WAY c.-;ul 

Anka-Decca /Universal Classics 

Group 
25 FEELING GOOD Randy 

Crawford & Joe Sample -P RA 

Top Jazz Imprints 

1143rvi11 

Owmf Twv 

1 REPRISE I(1 
3 VERVE 

4 COLUMBIA(74) 
5 HEINZ 0) 

6 ROUNDER (0 , 

T HEAR CO 

8 FLAVOR UNIT (7) 

9 LEGACY (10) 

10 MADACY SPECIAL 
PRODUCTS 2) 

Top Jazz Labels 

I. WARNER BR0S. (7) 
2 VERVE GROUP 02) 

3 SONY MUSIC (B.) 

4 CONCORD (14) 

5 S0NY MG 00) 

Top Contemporary 
Jazz Artists 

1 KENNY G(I)Arsta /RMG 
(l)Ansta/SOnyBING 

Custom Markelmg 

Group /Sony HMG 

(I) Legacy /Ansia /SonyBMG 
2 DAVE K0Z (2) Capitol 

3 B0NEY JAMES (2) 
Concord 

T4 ALJARREAU(/)Monstel/ 
Concord 

T4 GEORGE BENSON 0) 
Monster /Concord 

6 CHRIS BOTTI (7) 

Columba/Sony Music 
7 MERBIE HANCOCK(1) 
Verve/VG 
(1)Hear/HancockNector 

8 NORMAN BROWN (I 
Peak/Concord 
(1) GRP/VG 

9 SIMPLY RED( /) 
simplyredcom 
10 WAYMAN TISDALE (I) 

Rendezvous 
(1) GRE/VG 

YEAR -END DOUBLE ISSUE 

DIANA 
KRALL 

Top Contemporary 
Jazz Albums 

l'M IN THE MOOD FOR 

LOVE...THE MOST ROMANTIC 
MELODIES OF ALL TIME Kenny 

2 GIVIN'ITUP 

3 HOLIDAY COLLECTION Kenny 

' 4G Custom 

.Il Sony ERG 
4 AT THE MOVIESOave 

c -Captor 
5 SHINEBOneyJameS- Concord 
6 DECEMBER Chns Botta 

: Music 

STAY WITH ME Norman 

8 STAY S, nay Red- 
molyred.com 

9 THE ESSENTIAL KENNY Kenny 

G- Legacy /Ansta/SOny CMG 

10 RIVER: THE JONI LETTERS 
Herbe Hancock- Verve/VG 

11 FOREVER, FOR ALWAYS, FOR 
LUTHER VOLUME II 60,1001 

Artists- Rendezvous 
12 B0RN2 GROOVE Euge 

Groove- NaradaJazz /BLG 
13 YOU AREMY LADY /Om 

Waters- Sbanache 

14 PLAYIN' FAVOURITESPete, 
Whlte- Legacy /Columbia/SOny 

BMG 

15 OUT LOUDER Males*, Scofield 
Marto & Wood- Indirecto 

16 REMIXED&REIMAGINEDNna 
Simone- Legacy /RCA /Sony BMG 

17 WAY UP! Wayman Trsda/e- 

Rendezvous 

18 XFOUrplay- Bluebrd /RCAV,ctor 
19 LADIES' CHOICE Paul Taylor - 

Peak/COncord 

20 RISING SUNNa(ee -Heads Uo 

21 POSSIBILITIESHerh,e 

22 LIFE LESS ORDINARY ' -I ndl 

489,1: - 

23 RNA,:. 

24 CATCHING TALES 

25 GOOD TO GO -GO 

Top Contemporary 
Jazz Imprints 

ARISTA 
2 MONSTER 

3 PEAK 

4 CAPITOL 

5 COLUMBIA 
6 HEADS UP 

7 CONCORD 

8 RENDEZVOUS ,b/ 
9 NARADA JAZZ (10 

10 SONY BMG CUSTOM 

MARKETING GROUP (7) 
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Top Contemporary 
Jazz Labels 
Pas LABEL No 

n CONCORD (1 3) 

2 RCA MUSIC GROUP (/) 

3 SONY BMG (5) 

5 SONY MUSIC 

Top Compined Jazz 
Imprints 

Ti 143 (3) 

7.1 REPRISE (3) 

3 VERVE 03) 
4 COLUMBIA (17) 

5 ARISTA (3) 

8 MONSTER (i) 
7 CAPITOL (4) 

8 LEGACY ( /3) 

9 CONCORD (5) 

10 HEAR (2) 

Top Combined Jazz 

WARNER BROS. (7) 

2 VERVE GROUP RI) 
3 CONCORD(27) 
4 SONY MUSIC BO 

5 SONY BMG (14) 

Top Coxmbined Jazz 
Distributors 

n-ea. W EA (/2) 
2 UNIVERSAL(73) 
3 SONY BMG (30) 

INDEPENDENTS (83.1 

5 EMM (29) 

Top Pop Catalog 
Artists 

1 TRANS -SIBERIAN ORCHESTRA 

2 MICHAEL HUBLE(3) i43/ 
er Bros. 

3 GOSS N' ROSES ()GeIferIGA 
4 THE BEATLES (3) Apple /Capitol 
5 IL DIVO v /O/ 

6 BOB SEGER& THE SILVER 

BULLET RAND 

7 RASCAL FLATTS 

8 PINK FLOYD 'n 
9 TIM MCGRAW at/ 

10 JOSH GROBAN - 143/ 

Reprised me, Bros. 

Top Pop Catalog 
Albums 

GREATEST HITS Guns N' 

Roses -Geffen /IGA 
2 GREATEST HITS Bob Seger& 

The Silver Bullet Band -Capitol 
3 FEELS LIKE TODAY Rascal 

Flatts -Lyric Street/Hollywood 
4 DARK SIDE OF THE MOON Pink 

Floyd- CaVUoI 

5 GREATEST HITS Tim McGraw - 
Curb 

6 THE CHRISTMAS COLLECTION 

it Divo- SYCO /Columbia/Sony 

Music 

7 THE LOST CHRISTMAS EVE 

Trans- Srberran Orchestra - 
Lava/AG 

B WICKED Or/ginalBoadway Cast 
Recording -Decca Broadway/ 
Universal Classics Group 

9 IT'S TIME Mrc0ael Buble- 
143 /Reprise /Warner Bros. 

10 1 The Beatles -Apple /Capitol 

11 MICHAEL BUBLEMichae/ 

Bub /e- 143 /Reprise/Warner 
Bros. 

12 CLOSER JOShGroban- 
143 /Reprise /Warner Bros. 

124 BILLBOARD DECEMBER 22 2007 

13 COME AWAY WITH ME Borah 

Jones -Blue Note /BLG 
14 ACHARLIE BROWN 

CHRISTMAS (SOUNDTRACK) 
Vince Guaraldi T 'o- 

Fantasy /Concord 
15 BACK IN BLACKC /DC- 

L egacy /Epic /Sony Music 

16 HARMFUL IF SWALLOWED 
Dane Cook- Comedy Central 

17 A VERY LARRY CHRISTMAS 
Larry The Cable Guy- 
Jack/Warner Bros. 

INashville)/WRN 
18 BREAKAWAY Kelly 

Clarkson- RCA/RMG 
19 CHRISTMAS EVE AND OTHER 

STORIES Trans- Siberian 

Orchestra- Lava/AG 

20 JOURNEY'S GREATEST HITS 

Journey -Legacy /Columbia/Sony 
Music 

21 GREATEST HITS Creed- Wind-up 

22 FALLEN Evanescence- Wmd-up 

23 BEST OF THE DOORS The 

O 007 e -E Iekt ra /Asyl um/ E leClra 

24 GREATEST HITS 2 Toby 

Keith- DreamWOrks(Nashville)/ 
SMOG 

25 CHRONICLE THE 20 GREATEST 

HITS Creedence Clearwater 
r0val- Fantasy /Concord 

biz hillhorra.hir 
chart 

Top Pop Catalog 
Imprints 

CAPITOL 

LAVA en 
3 COLUMBIA (13) 

4 MERCURY (5) 

5 REPRISE (10) 

6 FANTASY (2) 
7 CURB(4) 
6 WIND -UP(2) 
9 GEFFEN(3) 

10 143 (5) 

Top Pop Catalog 
Labels 

UNIVERSAL MUSIC 

ENTERPRISES (27) 
2 CAPITOL ( /4) 

3 SONY MUSIC (24) 

4 WARNER BROS. (20) 
5 ATLANTIC GROUP /8) 

Top Pop Catalog 
Distributors 

reau 

UNIVERSAL (60) 
2 WEA (56) 
3 SONY BMG(54) 

4 EMM (27) 

5 INDEPENDENTS 08) 

YEAR -END DOUBLE ISSUE¡ 



Savoy Label Group 2007 
The Number Ones! 

JIM BRICKMAN "HOMECOMING" 

#1 Top New Age 

#1 Top Seasonal 
IJL k \' #3 Top Internet 

#5 Top Christian 

Billboard 200 Chart Debut 

JOAN ARMATRADING "INTO THE BLUES" 

#1 Billboard Blues Chart 

#1 iTunes Blues chart 

DENON 

GRAMMY, NOMINATED 

'BEST CONTEMPORARY BLUES AL8Lli 

D '!Lg". .; 

nc(re ' 
ANDRE RIEU 

"RADIO CITY MUSIC HALL LIVE IN NEW YORK" 

#1 Classical Album 
r, Certified GOLD - CRIA 

VARIOUS ARTISTS 

"ENDLESS HIGHWAY THE MUSIC OF THE BAND" 

#1 Radio & Records Americana 

#2 FMOB Public Breakout 

449 Billboard 200 Chart Debut 

Year -end Results 
Top Classical Artist Top Classical Imprint Top Classical Label Top Classical Indie Label 

#3 Andre Rieu #3 Denon #3 Savoy Label Group #1 Denon 

Top Classical Budget Album 
#13 "The Most Relaxing Classical Music 

in the Universe" 

Top New Age Label Top New Age Imprint 
#2 Savoy Label Group #3 SLG Records 

SLG 

429 
MOHR 

Top Blues Artist Top Blues Album 
#9 Joan Armatrading #8 Joan Armatrading 

Considered the Dylan of the 21st Century, Jackie Greene is 

the master of texture and a multi -instrumentalist with a 

talent way beyond his years. Jackie says, "Where you're 

going is more important than where you've been "... and this 
kid is going very far and very wide. 

Hailed as "a true breakthrough for women performers," 

Grammy -nominated and Emmy Winner Toni Childs returns 

with her 429 Records debut release in 2008. 

mide 

Top Classical Album 
#4 Andre Rieu "The Homecoming" 

#7 Andre Rieu "Christmas Around The World" 

Top New Age Artist Top New Age Album 
#2 Jim Brickman #3 Jim Brickman "Escape" 

#5 Jim Brickman "Homecoming" 

Coming Soon 

This Valentine collection was specially created by Jim and 

features all new, never -before -released versions of some of 

his classic hits as well as fresh new compositions. 

The highly anticipated follow -up to Ravi Coltrané s 

Grammy- nominated and critically acclaimed Savoy 

Jazz debut "In Flux" will be released Spring 2008! 

The Savoy Label Group is attending MIDEM 2008. Numerous licensing opportunities exist 
I\LIJ for key new releases. For appointments at MIDEM Please email inquires @slgmusicus.com 

www.slgmusicus.com 
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Hot Modern 
Rock Artists 

1 LINK IN PARK 

THREE DAYS GRACE 

3 INCUBUS(3) /mm art. +i: - 

4 MY CHEMICAL ROMANCE (3/ 
Reprise 

5 BREAKING BENJAMIN (2) 

Haywood 
6 PAPA ROACH (3) E/ Tonal/ 

Geffen 
7 THEWHITE STRIPES(2) Third 

elan/Warner Bros. 

8 30SECONDSTO MARS (3) 

ImmortaWrgn 
9 FINGER ELEVEN (I) Wind up 

10 MUSE (2) Warner Bros. 

Hot Modern 
Rock Songs 

1 WHAT I'VE DONE..n /on 

2 PARALYZER 'Eleven- 

; FOREVER .laCh- 

4 BREATH ,t- eakingBenlam/n- 

5 ICKV THUMP The White 
rd Man/Warner Bros 

6 FACE DOWN The RedJUmpsu/I 

7 FROM YESTERDAY 30 Seconds 
mortal /Vng,n 

8 PAIN Three Days Grave 

9 HEY THERE DELILAH PA". 
White Ts-Fearless /Hollywood 

10 SNOW ((HEY OH)) Red Hot CM, 
Peppers- Warner Br05. 

11 NEVER TOO LATE Three Days 

Grace -Jive /Zomba 
12 DIG Incubus- Immortal /Epic 
13 BLEED IT OUT L'nk,n Park - 

Warner Bros. 

14 THE PRETENDER Foo 

F/ghters- Roswell /RCA /RMG 
15 STARLIGHT Muse -Warner Bros. 

16 ANNA -MOLLY Incubus - 
mortal /EPIC 

17 LAZY EYE S/lversun P,ckups- 

dengerbrd 
18 WELCOME TO THE BLACK 

PARADE My Chemical 

Romance - Reonse 

19 ALL THE SAME Sick P000,es- 

20 TARANTULA The Smashing 
's- Martha's Musk/ 

21 DASHBOARD Modest Mouse - 
E. 

22 PRAYER OF THE REFUGEE Rise 

t- Geffen 

23 SAY THIS SOONER (NO ONE 
WILL SEE THINGS THE WAY I 

DO). The Almost -Tooth & 

Nai /Virgin 
24 FAMOUS LAST WORDS My 

Chemical RomancrReprise 
25 MISERY BUSINESS Para more- 

_led By Ramen/Atlantic/Lava 

.biz ..;PP ar,n blllbâ ro:e.`" 
r1 

Hot Modern Rock 
Label Groups 

II WARNER MUSIC GROUP. 2,3) 

2 CAPITOL MUSIC GROUP 04) 
3 INTERSCOPE (23) 

4 EPIC (/0) 
5 HOLLYWOOD(8) 

Hot Adult 
Top 40 Artists 

1 

omsr 

DAUGHT, G 

2 NIC.KFI HACK re/unner 

JJMC 

3 THEFRAY a Epic 
4 MAROON 5(2)A &M/ 

Octone/ /nterseope 
5 JOHN MAYER(3) 

Aware-/Columbia 
6 PINK(2)LaFace/Zom<a, 
7 ROB THOMAS (1) Walt 0,5,,, 

Melis /Atlantic 
(1)MelSrna/ANantic 

B AVRIL LAVIGNE (2)RCA/RMr 
(]) Fox/RCA RMG 

9 SNOW PATROL (2) Polydor/ 
A&M/lnterscope 
0) Rece-OC011echón/Rephse 

10 HINDER (2) Universal Republic 

9 SAY IT RIGHT Nelly Fur,:; 
Mosley /Geffen 

10 HEY THERE DELILAH 
Plain White T's- 

F e es feollowood 
11 BIG GIRLS DON'T CRY 

4 &M/ 

12 WAITING ON THEWORLDTO 
CHANGE 7Gyer- 

13 U UR HAND 

14 ROCKSTAR 

15 LITTLE WONDERS 

16 BEFORE HE CHEATS 
,rod- Arsta/Ansta 

17 WHO KNEW 
Rnk- LaFace /Zomba 

18 LIPS OF AN ANGEL Hinder- 

UnNersal Republic 

19 HOW FAR WE'VE COME 

atchboxtwenty- 
McIÍSme/AtIBn11C 

20 SUDDENLY I SEE KT 

T nstal /- Relentless/Virgm 
21 KEEP HOLDING ONAvn/ 

Lavgne- FOZ/RCA/RMG 

22 FAR AWAY N/ckelback- 
Roadrunner /IDJMG 

23 BUBBLYCO /b,e Cap/ /at- Universal 

Republic 

24 NOTHING LEFT TO LOSE Mat 

K rney- Aware /Columbia 
25 STREETCORNER SYMPHONY 

Rob Thomas- Melisma/Atlantic 

®atlwñr.aMlonormlarharc 
aOPa enbMlboardblz 

Hot Adult Top 40 
Label Groups 

1 INTERSCOPE (77) 

2 RCA MUSIC GROUP (14) 

3 ATLANTIC GROUP (16) 

4 COLUMBIA (12). 

5 UNIVERSAL MUSIC GROUP ( /0) 

Hot Adult Top 40 
Imprints 

T RCA (/0) 
2 AWARE (7) 
3 EPIC (6) 
4 UNIVERSAL REPUBLIC (4) 
5 ROADRUNNER (4) Hot Modem 

Rock Imprints 
nos.IHPRINT (No Charted re., 

WARNER BROS. (9) 
2 IMMORTAL (6) 
3 REPRISE(8) 

4 ISLAND (13) 

5 JIVE(4) 

Hot Adult Top 40 
Labels 
nos. !AHERN° Cnnnv Wes, 

INTERSCOPE (17) 

2 RCA MUSIC GROUP (74) 

3 COLUMBIA (12) 

4 LAVA (8) 
5 EPIC (ID 

6 ATLANTIC (8) 
7 ZOMBA (1) 
8 ISLAND DEF JAM MUSIC 

GROUP" 
9 GEFFEN 

10 UNIVERSAL REPUBLIC 

Hot Adult 
Contemporary 
Artists 

1 JOHN MAYER . 

2 THE FRAY l Epic 

Hot Adult 
Top 40 Songs 

al MAKES ME WONDER Maroon 
S- A&M /Octone /Interscope 

2 IT'S NOT OVER 

Daughtry- RCA/RMG 
3 HOMEDaughtry- RCA/RMG 
4 IF EVERYONE CARED 

N,ckelback- Roadrunner /Atlantic/ 
Lava 

5 HOW TO SAVE A LIFE 

The Fray -Epic 
6 CHASING CARSSnow 

Patrol- Polydur /A&M /Interscope 
7 THE SWEET ESCAPE Gwen 

Stefan, Featuring 
Akon-Interscope 

6 FIRST TIME LiROsolo -Geffen 

Hot Modem 
Rock Labels 

WARNER BROS. (I3) 

2 VIRGIN 00) 
3 INTERSCOPE (23) 

4 REPRISE (/3) 
5 EPIC 00) 

6 HOLLYWOOD (8) 
7 GEFFEN (9) 

e ISLAND REF JAM MUSIC 
GROUP (12) 

9 ZOMBA (6) 
10 WIND -UP(4) 
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 ._ .N .- . 

3 SNOW PATROL, 3 CHASING CARS Snow 
POIydOn/ 

11 THE RIDDLE 

12 BIG GIRLS DON'T CRY - 

4 ROB THOMAS (2) 4 EVERYTHING Michael vA &M /lnlerscope 
Bu0le- 143 /Repr.se 13 PUT YOUR RECORDS ON 

5 HOME Ddughtry- RCA/RMG Conne Barley Rae- CapitoI 

6 THE SWEET ESCAPE Gwen 14 HURTChnshha Agulera- 
IOAUGHTRY (CA/RMG Stefano Featuring RCA/RMG 
SHICHAEL BUGLE (1)143/ Akon -Inlerscope 15 UNWRITTEN Natasha 

7 STREETCORNER SYMPHONY Bedrnglield -EO,C 

Rob Thomas- Melisma /Atlantic 16 CHANGE K,mberleyLOCke- 
]RASCAL PLAITS (2) Lyric 8 BEFORE HE CHEATS Carne 

.,Hollywood Underwood- Arista/ATsta 17 BAD DAY .)anre /Pow(0 -Warner 
BNI CKELBACK (2) Roadrunner/ NOSEHflle /RMG 

9KTTUNSTALL 
9 WHAT HURTS THE MOST 

lafts -Lyric Street/ 
18 (YOU WANT T0) MAKEA 

MEMORY800/Vw- 
N, .i. .land /IDJMG 

10 CARRIE UNDERWOOD (]) 10 FAR AWAY oe/baCk- 19 MAKES ME WONDER Maroon 
NashVÍlle/RMG - ,ntIC /Lava 5 :- .c ne /Inlerscope 

Hot Adult 
Contemporary 
Songs 

WAITING ON THE 
WORLD TO CHANGE 
John Mayer- Aware/ 
Columbia 

2 HOW TO SAVE A LIFE 

The Fray-EP.c 

JOHN 
MAYER 

20 HEY THERE DELILAH Plain 
. Fearless /Hollywood 

21 BLACK HORSE 6 THE CHERRY 
TREE KT 1unXtal/- Relentles5/Vrtgin 

22 LITTLE WONDERS Rob 

23 WAII (Oa VOU .,(f 

24 IRREPLACEABLE 

25 HAVE YOU EVER SEEN THE 

RAIN Rod Steverr- 

.biz ;Pe4ra4nblllboarn.b. " 

Hot Adult 
Contemporary Label 
Groups 

1 INTERSCOPE 

2 RCA MUSIC GROUP 

3 COLUMBIA 
4 WARNER MUSIC GROUP 

5 ATLANTIC GROUP 

Hot Adult 
Contemporary 
Imprints 

AWARE 

2 EPIC 

3 RCA 

4 143 

Hot Adult 
Contemporary Labels 

1 INTERSCOPE 

2 RCA MUSIC GROUP (77) 

3 COLUMBIA()) 
4 REPRISE (5) 
5 EPIC (3) 
6 HOLLYWOOD (3) 
7 ATLANTIC (4) 
6 LAVA (3) 

9 VIRGIN(,) 
10 CAPITOL (4) 

Top World Artists >.N ns,or. wo r, 
CELTIC WOMAN (3) 
Manhan-a/B1 

2 LOREENAMCKENNITT 
Ownlan 

3 RODRIGO V GABRIELA 

ATO 

4 CELI (1) Urb20 Jungle/ 
Hearn /Starbucks/S,0000,Re5 

5 ISRAEL "IZ" 
KAMAKAWIWO'OLE 
Wag Boy/MooT (a,n Apple 

b ANGELICHE 510(0 
.,, ncks/Rar 

7 THE STARLITE SINGERS( I) 
Soeco Prrxkots/ 

8 GIPSY KINGS 

9 BEBEL GILBERTO 

10 MANU CHAO ..ne/ 

Top World Albums 

A NEW JOURNEY Ce/. 
Woman -Manhattan/BLG 

2 A CHRISTMAS CELEBRATION 

Golfo Woman -Manhattan /BLG 
3 CELTIC WOMAN Celtic 

..9.94- Manhattan/BLG 
4 AN ANCENTMUSELo,eeoH 

.Tett- OU,GTTOaMrcve/VG 
s RODRIGOYGABRIELAROd0go 

7Ga0rrela -ATO 
6 CELTIC FAVORITES Vargas 

r t5- MadeCy Special 
Products /Madaty 

7 CEUCeU -Urban Jungle/ 
Hear /Starbocks /Six Degrees 

e WONDERFUL WORLD ISrae /TZ" 
Kamakaw,wo Ole-B.9 
BOy/MOUntain Apple 

9 DAN DJINAngelpueKbo- 
StarbuCkS/RO2Or & 1,0 

10 IRISH FAVORITES The Starti(e 
Sngers- Madacy Special 

ProdUcts/Maclacy 

R RHYTHMS DEL MUREX): CUBA 

Various Arhsts -APE V: 
Universal Mus.c TV /H.OU,U 

12 PASAJEROGrpsy Kings - 
Nonesuch/Warner 13405. 

13 MOMENTO BeOeIG/Oe,To- 

Zirlgu.bOom /Crammed Discs 

/S.x Degrees 
14 LARADIOLINA.Manu Chao - 

BetauSe /NaO.onal 

15 THE DARJEELING LIMITED 

Soundtrack- Fox / ABOCO 

Top World Imprints 
meeNT 

J;; MANHATTAN (B) 

2 MADACY SPECIAL PRODUCTS 

3 ATO (2) 
T4 VERVE (2) 

14 OUINLAN ROAD (2) 

Top World Labels 

i BLUE NOTE LABEL GROUP (9) 
2 VERVE GROUP (2) 
3 MADACY (8) 
4 ATO (2) 
5 SIT DEGREES (4) 

Top World 
Distributors 

Pos O1STRIBUI OF, 

2 INDEPENDENTS 

3 UNIVERSAL)). 
4 SONY BMG(5) 
5 WEA(5) 

Top Blues Artists 
..- xnw.vtaw 

111 KENNY WAYNE SHEPHERD (1) 

Reprs /W roar Bros. 
2 STEVIE RAY VAUGHAN AND 

DOUBLE TROUBLE(]) 
Legacy /Epic /Sony EMG 

continued on ,a126 

DECEMBER 22, 2007 www.billEoaro.biz 127 



The 

E music 
In 

I. Touring 
2007 

I 

Top Bluegrass Artists 
NICKEL CREEK (2)SUgar boundnr 
Hllk 5 RICKY SKAGGS(I) 

2 OLD CROW MEDICINE SHOW .BMG 
(T Nettwerk :roily 

3 STEVE IVEY(UMadacy Special 6 THE WAILIN' JENNYS (7) Red 
RroductS/Madacy House 
(7)IMI/Madacy 7 BRUCE HORNSBY(ULegacy/ 

4 RHONDA VINCENT CZ) Sony BMG 

NICKEL 
CREEK 

9 CHERRYHOLMES 

(r) Skaggs Family 

(I) Skaggs Family/Lyric 1 

Street/Hollywood 
9 THE GREENCARDS(d 

Dualtone 
10 SLIDAWG AND THE REDNECK 

RAMBLERS (2)1Mí /bladacy 
Special Products/Madacy 

from ',PM 
3 JOE BONAMASSA( /)J &R 

l&R 

4 KEB'MO' OneHaveN 

5 THE DEREK TRUCKS BAND (I) 
COlumb.,, 

8 B.B. KING 

Chroncles /UMe 

(OR Carr 
(I) Madacy Special Products/ 
MddUUy 

7 ETTA JAMES 0) Hip -O/ 
ChrOnicles/UMe 

8 JOAN ARMATRADING (V 
429 /SLG 

9 JAMES HUNTER (V Go /Rounder 
10 BUDDY GUY (0 Legacy/ 

Silvertone /Sony BING 

(b Si/vp,-rone?wnba 

Top Blues Albums 

10 DAYS OUT: BLUES FROM 

THE BACKROADS Kenny Wayne 

'Warner Bros 
2 THE REAL DEAL GREATEST 

HITS VOL. 1 - . Ray Vaughan 

3 BLACK SNAKE MOAN 

West 

4 SUITCASE i<eo Mo' -One 
Hacen /Epic /Rea Ink 

5 SLOE GIN Joe BOnamassa -JUR 
Adventures 

6 SONGLINES The Derek Trucks 

Band- COlumbra /Soi -," i. 

7 THE DEFINITIVE COLLECTION 
Etta James- Hlp -O. 

Chronicles /UMe 
8 YOU 8ME Joe BOnamassa- 

Rremier Artists /J 8 R 

Adventures 
9 INTO THE BLUES Joan 

Armatrading- 429 /SLG 
10 PEOPLE GONNA TALKJames 

Hunter -GO /Rounder 
11 THE ULTIMATE COLLECTION 

BB Kmg- 
Seften/Chronicles/UMe 

12 PAINKILLER Tommy Castro- 
and Rig 

13 LIVE FROM ACROSS THE POND 

The Robert Cray Band - 
Nozzle/Vanguard /Welk 

14 THE PHENOMENAL RUTHIE 
FOSTER Ruthie Foster -Blue 
Cor 

15 POWER OF THE 

PONTCHARTRAIN Tab Bo 

With Louisiana, Leroux -Te an. 

Blues /Telarc 

Top Blues Imprints 

in REPRISE (77 

rc 

2 EPIC (4) 
3 NEW WEST(r) 
4 LEGACY (1 

5 ALLIGATOR 

Top Blues Labels 
PARADES 

SONY BMG 

2 WARNER BROS. 

3 NEW WEST 

4 UNIVERSAL MUSIC 
ENTERPRISES (4) 

5 JB R ADVENTURES 

Top Blues 
Distributors 

Pos DISTRIBUTOR. 

1 INDEPENDENTS (:i4) 
2 SONY BMG (8) 
3 WEA(2) 
4 UNIVERSAL (70 

5 EMM(3) 
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THE STATE OF HAWAII PROUDLY SALUTES 
ITS GRAMMY® NOMINEES FOR 

l'G t/G BEST HAWAIIAN MUSIC ALBUM 

'CEO 

Ka Hikina O Ka Hau 
(The Coming of The Snow) 

KEOLA BEAMER 
[Dancing Cat P.oducriom] 

www.dancingcat.coml 
recordings /08022- 38055 -2.php 

Hawaiiana 
TIA CARRERE 
[Daniel Ho Creations] 

www.danielho.com/html/ 
hawaiiana.html 

Hé eia 
CYRIL PAHINUI 
[Danciog carAroductintu] 

wwwdancingcat.com/ 
recordings/08022-38057-2.php 

FLOG ON ( 7 am*e votahl íi' 

Hawaiian Blossom 
RALATEA 
[Baia ea Helm Records] 

http / /store.mountainapple 
company.com /Hawaiian+ 
Blossom 

s / / 

Tr a 51111 

Treasures of Hawaiian 
Slack Key Guitar 
VARIOUS ARTISTS 
Daniel Ho, George Kahu- 
moku, Jr., Pau[ Konwiser & 
Wayne Wong, producers 
[Daniel Ho Creations] 

www.danielho.com/html/ 
treasures.html 

Limited Edition Posters 
30 Historic Covers To Choose From 
LARGE POSTERS: $295 plus shipping. Ism :o-. is apPe.a^azoIP.P.,Axe zo °. art 

MEDIUM POSTERS: $195 plus shipping. :mas.: Is am u °. zo" (Papn ain: tr, zri 

Posters are printed on Legion Somerset Velvet -an archival 
watercolor paper -with Epson Ultrachrome Pigment Inks. 
The longevity of the pigment inks and the paper exceeds 
The Museum of Modern Art Standards of 90 years plus. 

Order Today: WWW.Billboard.com/poster 



7 The Q 
Year In 
Music 

ç Touring 007 
Biubm*Year-End C 

Top Bluegrass 
Albums 

REASONS WHY 

(THE VERY BEST) Nickel 

Creek -Sugar 1-1,11 /Welk 
2 BIG IRON WORLD Old Crow 

Medic /re Show- Netlwerk 
3 RICKY SKAGGS G BRUCE 

HORNSBY r 

Hornsby 
4 FIRECRACKER 

Jennys-:.... 

5 APRAIRIE HOME COMPANION 
Sound, une 

6 ALL AMERICAN BLUEGRASS 
GIRL RI-. . ant -Rounder 

7 WHY SHOULD THE FIRE DIE? 
,1-1111/Welk 

8 BEST OF BLUEGRASS Steve 

Iucts/ 

9 VIRIDIAN ...ncards- 
Dualtone 

10 CHERRVHOLMES II: BLACK 
AND WHITE .ryholmes- 
SkaggsFar 

11 THE BLUEGRASS SESSIONS 
-Hag /MCCoury 

12 LONG LIST OF HEARTACHES 
..s- Rounder 

13 HOW TO GROW A WOMAN 
FROM THE GROUND Chris 

- ,i,,, H111/ Welk 
14 BEST OF BLUEGRASS 

GOSPEL: COLLECTOR'S 
EDITION Steve 
lvey -IMI /Madacy 

15 MORE BEHIND THE PICTURE 
THAN THE WALL Doyle 
Lawson G Ouicksiiver- Rounder 

4 DAM AN .1R (,ONG RLEY 

5 SEAN PAUL 

6 

BOB MARLEY AND THE 

(1)Tuff Gon,V1Sland/ 
CMOnrcles/UMe 

(I) Guango 

7 COLLIE BUDEZ (I) 
Columbia/Sony Music 

B BUJU BANTON (I) Gargame 
9 NOTCH (I) Cinco Por Cinco/ 

Machete 
10 BEENIE MAN 0)SG WMng 

VrbesN'rg:n 

Top Reggae Albums 

FOREVER BOB MARLEY Bob 
Marley- Madacy Special 
ProduCls /Madacy 

Top Reggae Labels 
Pox E_AsEL 

1 UNIVERAL MOTOWN 
RECORDS GROUP. 

2 SONY MUSIC 4) 

3 MADACV 
4 VP )5.) 

5 ATLANTIC GROUP (2) 

Top Reggae 
Distributors 

1 INDEPENDENTS (46) 
2 UNIVERSAL CB) 

3 SONY BMG (4) 

4 WEA(2) 
5 EMM(I) 

Top Soundtrack 
Albums 

HANNAH MONTANA 
Soundtrack -Walt Dime/ 

8 JUMP IN! Soundtrack -Walt 
Dleney 

9 CARS Soundtrack -Walt Disney 

10 HAPPY FEET Sourdtrack- 
Fox /Warner Sunset /Atlantic /AG 

11 ACHARLIE BROWN 
CHRISTMAS Once GuaraldiTrm- 

Fantasy/Concord 
12 THE PICK OF DESTINY 

Tenacious D -EpK /Sony Music 

13 WALK THE LINE Soundlrack- 
Fox /Wiod -up 

14 DREAMGIRLS: DELUXE 

EDITION Soundtrack -Music 
World /Columb 
a /Sony Music 

15 BROKEN BRIDGES : Inn, 

Sf000 Dog Nashville 

A deeper version of chart 
/appears on12111board.blz 

Top Soundtrack 
Singles 

2 MIND CONTROL Stephen 2 HIGH SCHOOL MUSICAL 2 HOW TO SAVE A LIFE (FROH 
Marley- GheIIO Youths /Tuff Soundtrack -Walt Disney "GREY'S ANATOMY ") The 

Gong/Unwersal RepubliC/UMRG 3 HANNAH MONTANA 2/MEET Fray -Epic 
3 WELCOME TOJAMROCK MILES CVRUS Mriey Cyrus -Walt 2 WHAT I'VE DONE (FROM 

Damian Jr Gong "MarHy - Disney /Hollywood 'TRANSFORMERS ") Linkm 
GhettoVOUths/TUff 4 HIGH SCHOOL MUSICAL Park -Warner Bros. 
0O515 I Inwersal Republic /UMRG Soundtrack -Walt Disney 3 IT ENDS TONIGHT (FROM 

Top Bluegrass 4 YOUTH ''.' ahu- 5 DREAMGIRLS Sound (rack- "LAGUNA BEACH") (Veal! 

Imprints Music World /Columbia /Sony 
5 M. THE TRINITY Paul- Music DUUS00SO/IHIRISU000 

SUGAR HILL (g) 5 THE CHEETAH GIRLS 4 CHASING CARS (FROM 
2 ROUNDER (13) 6 NO PLACE TO BE Soundtrack -Walt Disney "GREY'S ANATOMY") Snow 
3 NETTWERK(2) 7 HAIRSPRAY Soundtrack -New Palrol- POly0Or /AGM /Interscone 
4 LEGACY (1) 7 COLLIE BUDDO i.codz- Line 5 KEEP HOLDING ON (FROM 
5 SKAGGS FAMILY (6) Columbia/Son.' "ERAGON ") AvrilCavigne- 

9 REGGAE GOLD 2007: 

Top Bluegrass Labels 
TREASURE OF THE CARIBBEAN 

Various Artists 

MI WELK 002 
rorrtrou 9 AFRICA UNITE: THE SINGLES 

COLLECTION Bob Marley And 
2 ROUNDER (14) The Wailers- Island/Tuff Gong/ 
3 NETTWERK(2) UMe /IDJMG 
4 MADAM, (4) 10 GOLD Bob Made yAnd The 

5 SONY BMG (7) Wailers -Tuff Gong/ 
Island/Chronicles /UMe 

11 Top Bluegrass 
Distributors 12 

LIVE AT STUBS'S 

Matísyahu -Or /Epic /Sony Music 
TOO BAD Bou Banton - 

Pos DISTRIBUTOR Gargamel 
1 INDEPENDENTS : x) 13 RAISED BY THE PEOPLE 
2 UNIVERSAL Notch -Ci no POI Cinto/ 
3 SONY BMG Machete 
4 EMM (i) 14 UNDISPUTED Beenie Man - 
5 WEA(I) OhockingVibes/Virgin 

15 REGGAE GOLD 2006 Varous 

Top Reggae Artists Artists -VP 

MALSVAHd 

Epic /Son) 
2 BOB MARLEY ,lacy 

SaeclalProc, `iadacY 
(2) Direct Source Special 
Products 

al St Clan- 

3 STEPHEN MARLEY (1) Ghetto 

Top Reggae Imprints 

dti VP (14) 

c,mer .ren 

2 MADACV SPECIAL PRODUCTS 
(3) 

3 TUFF GONG (5) 
4 GHETTO YOUTHS(3) 
5 UNIVERSAL REPUBLIC (2) 
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Fox /RCA /RMG 
6 SAY GOODBYE (FROM "STEP 

UP ") COCs Brown -Jioe /Zomba 
1 LITTLE WONDERS (FROM 

"MEET THE ROBINSONS") Rob 

6 WHAT TIME IS IT (FROM "HIGH 

SCHOOL MUSICAL 2 ") High 

Disney 

C NOBODY'S PERFECT (FROM 

"HANNAH MONTANA ") Hannah 

Montana (Miley Cyrus) -Walt 
Disney 

0 AND I AM TELLING YOU I'M 

NOT GOING (FROM 

"DREAMGIRLS") Jennifer 
Hudson -Music World /COluml, -. 

rop Videoclip Artists 
%a 0.nrar7aVs1xnannthabel 

T.I. (3) Grand Hustle /At/aM15 

(2).1,wYZOmba 
(i) Terrm.Squaó/KOCh 

(i) Intemcope 

2 KANTE WEST (3) Roc -A- Fella/ 
De! Jam/ID-11,1G 

(7)Geffen 
3 CIARA (3)LaFace /Zomba 

0) COWmba 

4 FERGIE (3)w,lliam/ 
M/Interscope 

5 REYONCE (2) Columbia 
(2) Music WOrkf/COlumbe 

8 T -PAIN (2444400,07/ 
Nappy Boy/ 
Are/Zomba 
(2) 2ve/Zomba 
(I) Slip -N -Sl de/Atlantic 

The cast Of'High 
School Musical 2' 

1 

(D Roc- A- FeIG/DefDJMG 
(I)Columbia 
(7)Terror SquacWoch 

7 JAY -2 (4)ROC -A- Fella /Def Jam/ 10 

IDJMG 

(D SRP/DBI' I2O TDJMG 11 

(I) Columba 
e AEON (3) KPPVICt/Upfront/ 

SRC/Universal Motown 12 

(7)IntetSCOpe 

(1)K0771n t/NaUYBOO/ 13 

Jrw/ZCVnba 14 

(1) By Gates/5IIO-W- Sllde/Atlantic 
(1)T Squad/Koch 15 

(n FullSli /fa<p4nterSCOpe 

16 

9 DAUGHTRY CA/RING 

10 YOUNG JEEZY 11 Corporate 
?AMG 17 

Top Videoclips 
18 

1 BIG THINGS POPPIN' (DO IT) 

TJ -Grano Hustle /Atlantic 19 

2 UMBRELLA Rinanna Featuring 

am /10JMG 

3 R NAWAV LOVE LUdacrls 20 

Bilge- DTP /Del 

4 REHAB Amy Wnehouse- 

6 YOU i Wayne - 
n 

7 MAKES ME WONDER Maroon 

.., .. nlerS000e 

8 BEFORE HE CHEATS Carne 

Underwood- Arista /Arista 

21 

22 

23 

24 

25 

Nashville /RMG 
IRREPLACEABLE 

Columbia 
BIG GIRLS DON'T CRY 

will ram /A &M /Inters:.:" 
THAT'S THAT 90000 Dog : 
Featuring R Kelly - 
DoggyStyle /Geffen 
MY LOVE/92/07 Timberlake 
Featuring TI -Jive /Zomba 
PROMISE Ciara- LaFace /Zomba 
LOST WITHOUT URObIn 
Thrcke -Star Trak/Interscoee 
SHAWTY Piles Featuring T- 

Pao -SIIP-N- Slide /Atlantic 
GO GETTA Young Jeezy 

FeatunngR Kelly -Corporate 

Thugz /DefJam /IDJMG 

BUY U A DRANK ( SHAWTY 
SNAPPIN') T -Pam Featuring 

Yung JOC- KOOVCt /Nappy Boy/ 
live /Zomba 
STRONGER Kanye West -Roc -A 

Fella /Def Jam /IDJMG 

THE SWEET ESCAPE Gwen 
Stefan Featuring Akon- 
Interscope 

I LUV IT Young JeeZy-COrporate 
Thugz /Def Jam /IDJMG 

IT'S NOT OVER Daughtry- 
RCA /RMG 
SEXY LADY Yung Berg 
Featuring Junior -Yung Boss/ 
EpIC/KOCh 

THIS IS WHY l'M HOT Mms- 
Capitol 
POP, LOCK &DROP IT Huey - 

HiTZ Committee /Jive /Zomba 
NO ONE Aloa Keys - 
OBR /J/RMG 

Top Videoclip 
Imprints 

1 DEF JAM (23) 
2 JIVE 04) 
3 RCA (71) 

4 COLUMBIA (9) 
5 LAFACE(5) 

Top Videoclips 
Labels 
Pox LABEL 

1 ISLAND DEF JAM MUSIC 

GROUP 

2 INTERSCOPE (37) 

3 ZOMBA 
4 RCA MUSIC GROUP (20) 
5 ATLANTIC (20) 

**4 
Additional Videoclips 

Oniall'ILearZailre 
aX aawely 

Top Music 
Video Sales 

I® FAREWELL I TOUR: LIVE FROM 

MELBOURNE Eagles -Rhino 
Home Video /Warner Music 

Vision 

2 UNDER THE DESERT SKY 
Andrea BOCelll- Sugar / Decca/ 
Universal Music & Olden Dist. 

3 THE ULTIMATE HITS Garth 
Brooks -Pearl 

4 GREATEST HITS Creed-Wind- 
Up Video /Sony BMA Video 

5 LIVE AT THE GREEK ILDivo- 

SVCO /COlumbia Music Video/ 
Sony BMG Video 

6 A NEW JOURNEY:LIVE AT 

SLANE CASTLE, IRELAND 
2c- Manhattan /EMM 

e THE INFORMATION Beck- 

8 THE VIDEOS. 1969 -2004 
... ier Bros/ 

iC Vision 

9 PULSE -k F'oyd- Columbia 

10 PAST. PRESENT 6 FUTURE 

KISSOLOGY THE ULTIMATE 

KISS COLLECTION GOL.11974- 

1977 

12 THE BEST OF PANTERA: FAR 

BEYOND THE GREAT 

SOUTHERN COWBOYS' 
VULGAR HITS Pantera- 

Elektra/Rhino Honte 

Video/Warner Music Vision 

3 ELVIS: .68 COMEBACK 

SPECIAL 

14 LED ZEPPELIN 

Led rePPON, 
Video/1V ar.r- 'qu 

15 ELVIS: ALOHA FROM HAWAII 

Elvis P 

16 TRAPPED IN THE CLOSET: 

CHAPTER513 -22 .Sy- 
Jive /Zomba v'oeo, ,ony BMG 

Video 
17 CELTIC WOMAN: THE SHOW 

Celtic Woman -Manhattan /EMt4 
Music Video 

18 LIVE AT DONINGTON 

19 THE CONFESSIONS TOUR 

20 ROCKET MAN'. NUMBER ONES 

21 LIVE! THE LIGHT IT UP TOUR O 

22 KISSOLOGY: THE ULTIMATE 

KISS COLLECTION VOL. 21978- 

1991K,55- VH-I ClassiCU/ 

UniversaI Music & Video Ost 
23 FAMILY JEWELSAC /DC-E plc 

Music Video /Sony BMGVde0 
24 TONY BENNETT: AN 

AMERICAN CLASSIC Tony 

Bennelt-COlumbia Music 

Video /Sony BMG video 
25 BESIDE YOU IN TIME 

Ahne Inch Nails- Interscope 
Video /Universal MusC 

& Video Dist 

*At- nPaar.o,1áübo..a.Ma 
n 
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The 
Year ln 
Music & 

E Touring 
zoo/ -_ 

Top Music Video 
Sales Labels 
Po._ 

COLUMBIA MUSIC VIDEO 
RHINO HOME VIDEO (]2) 
SUGAR /DECCA (I) 
WIND -UP VIDEO (2) 
PEARL (1) 

INTERSCOPE VIDEO 
EPIC MUSIC VIDEO 
MANHATTAN (3) 
SPRING HOUSE VIDEO ()3) 

1 RCA (4) 

Top Music Video 
Sales Distributing 
Labels 
2- SONY BMG VIDEO 1410 

2 UNIVERSAL MUSIC B VIDEO 
DIST. (47) 

3 WARNER MUSIC VISION (47) 

4 EMM MUSIC VIDEO (34) 
5 PEARL() 

aKlonaaallablawexclusively 

onbtllbwrdAlx 

Top DVD Sales 
Assn.. monmem 

PIRATES OF THE CARIBBEAN: 

DEAD MAN'S CHEST Walt 

Disney Home Entertainment/ 
Buena Vista Home 

Entertainment 
2 CARS Walt Disney /Pixar /Buena 

Vista Home Entertainment 
3 HAPPY FEET Warner Home 

Video 

4 300 Warner Home Video 
5 TRANSFORMERS DreamWOrkS 

Home Entertainment/ 
Paramount Home Entertainment 

6 ICE AGE: THE MELTDOWN 20th 
Century Fox 

7 NIGHT AT THE MUSEUM 20th 
Ce tury Fox 

8 TALLADEGA NIGHTS: THE 
BALLAD OF RICKY BOBBY 
Sony Pictures Home 
Entertainment 

9 THE DEPARTED Warner Home 
Video 

10 THE DA VINCI CODE Sony 
Pictures Home Entertainment 

11 THE DEVIL WEARS PRADA 
20th Century Fox 

12 CASINO ROYALE MGM Home 
Entertainment /Sony Pictures 
Home Entertainment 

13 SUPERMAN RETURNS Warner 
Home Video 

1 WILD HOGS Touchstone Home 
Video /Buena Vista Home 
Entertainment 

15 THE PURSUIT OF HAPPYNESS 
Sony Pictures Home 

Entertainment 
16 BORAT 20th Century Fox 

17 PETER PAN Walt Disney Home 
Entertainment /Buena Vista 
Home Entertainment 

18 OPEN SEASON Sony Pictures 
Home Entertainment 

19 KNOCKED UP Universal Studios 
Home Video 

20 CHARLOTTE'S WEB 
Nickelodeon Video /Paramount 
Home Entertainment 

21 GHOST RIDER Sony Pictures 

Home Entertainment 
22 CINDERELLA III: A TWIST IN 

TIME Walt Disney Reme 
Entertainment/Buena Vista 
Home Entertainment 

23 THE JUNGLE BOOK Walt Disney 
Home Entertainment /Buena 
Vista Home Entertainment 

24 LITTLE MISS SUNSHINE 20118 

Century Fox 

25 FLUSHED AWAY DreamWOrks 

Home Entertainment/ 
Paramount Home Entertainment 

A deeper version of this chart 
anneal, on Islilbeeretialz 

A clip feom'Pirates of the 
Caribbean: Dead Mans Chest' 

Top DVD Sales Labels 

MI WARNER HOME VIDEO (57) 
2 SONY PICTURES HOME 

ENTERTAINMENT (73) 
3 20TH CENTURY FOX (78) 
4 WALT DISNEY HOME 

ENTERTAINMENT (39) 
5 UNIVERSAL STUDIOS HOME 

VIDEO (/5) 
6 DREAMWORKS HOME 

ENTERTAINMENT (17) 

7 WALT DISNEY / PIRAR (I) 
8 TOUCHSTONE HOME VIDEO (8) 
9 PARAMOUNT HOME 

ENTERTAINMENT (28) 
10 NEW LINE HOME 

ENTERTAINMENT (27) 

Top DVD Sales 
Distributing Labels 

BUENA VISTA HOME 
ENTERTAINMENT (65) 

2 WARNER HOME VIDEO (126) 

3 SONY PICTURES HOME 
ENTERTAINMENT (77) 

4 20TH CENTURY FOX (98) 
5 PARAMOUNT HOME 

ENTERTAINMENT (84) 

Top TV DVD Sales 
- mwit'racel 

HIGH SCHOOL MUSICAL: 
ENCORE EDITION Walt Disney 
Home Entertainment /Buena 
Vista Home Entertainment 

2 TOM AND JERRY'S GREATEST 

CHASES Warner Home Video 
3 THE OFFICE: SEASON ONE 

NBC Home Video /Universal 
studios Home Video 

4 PLANET EARTH:THE 
COMPLETE SERIES BBC 

Video/Warner Home Video 
5 FAMILY GUY: VOLUME FOUR 

20th Century Fox 

8 THE OFFICE:SEASON TWO 
NBC Home Video /Universal 
Studios Home Video 

7 GREY'S ANATOMY: SEASON 

ONE Touchstone Television/ 
Buena Vista Home Entertainment 

s 24: SEASON ONE 20th Century 
Fox 

9 GREY'S ANATOMY: THE 
COMPLETE SECOND SEASON 
UNCUT Touchstone 

'Buena Vista Home 

1 

O 

HANNAH MONTANA: LIVING 
THE ROCK STAR LIFE! Walt 

tertemment/ 
Buena Mara Home Entertainment 

E WHAT'S NEW SCOOBY DOO ?: 

SAFARI SO GOOD Warner 
Home Video 

12 FIREFLY:THE COMPLETE 
SERIES 20th Century Fox 

13 24 SEASON 520th Century FOx 

t 

A 

THAT S SO SUITE LIFE OF 

HANNAH MONTANA Walt 
Disney Home Entertainment/ 
Buena Vista Home Entertainment 

15 HANNAH MONTANA: POP 
STAR PROFILE Walt Disney 
Home Entertainment /Buena 
Vista Home Entertainment 

16 THE SIMPSONS: THE 

COMPLETE NINTH SEASON 

20th Century Foi 

17 MARTIN: THE COMPLETE FIRST 

SEASON 8151) +. oo/ 

18 HEROES: SEASON I one 

19 EDDIE MURPHY: DELIRIOUS 
Anc or Bay Entortainmer- 

20 MICKEY MOUSE CLUBHOUSE: 
MICKEY'S GREAT 

CLUBHOUSE HUNT 
Walt oisney Home 

Entertainment /Buena 
Vista Home 

Entertainment 
21 HIGH SCHOOL MUSICAL: 

THE CONCERT Walt 
Disney Home 
Entertainment /Buena Visa 
Home Entertainment 

22 MICKEY MOUSE 
CLUBHOUSE: MICKEY'S TREAT 
Walt Disney Home 
Entertainment /Buena Vista 
Home Entertainment 

23 [SCRUBS): THE COMPLETE 
FIFTH SEASON Touchstor 
Television /Buena Vista 

Home Entertainment 
24 DANE COOK: VICIOUS 

CIRCLE HBO Home 
Video /Warner 

25 THE CHEETAH GIRLS 2 

Walt Disney HOT, 

Entertainment/Buena v 

Home Entertainment 

Top TV DVD 
Sales Labels 
Vos LABEL 

II 20TH CENTURY FOX (56) 
2 WALT DISNEY HOME 

ENTERTAINMENT (18) 

3 NBC HOME VIDEO (3) 
4 WARNER HOME VIDEO (22) 

5 HBO HOME VIDEO (32) 

6 TOUCHSTONE TELEVISION (18) 

7 WARNER BROS. TELEVISION 

(40) 
8 UNIVERSAL STUDIOS HOME 

VIDEO (26) 
9 NICK JR.(1 /) 

10 BBC VIDEO (2) 

Top TV DVD Sales 
Distributing Labels 
® WARNER HOME VIDEO (118) 

2 BUENA VISTA HOME 

ENTERTAINMENT (38) 
3 20TH CENTURY FOX (65) 

PARAMOUNT HOME 
ENTERTAINMENT (98) 

5 UNIVERSAL STUDIOS HOME 
VIDEO (39) 

Additional TV DVD Sales 

'Hannah Montana' star 
MILEY CYRUS 
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Ricoh Coliseum 
7,600 Capacity 

Air Canada Centre 
18,500 Capacity 

RICOH 

General Motors Centre 
5,300 Capacity 

MoQrIaLD 

BMO Field 
26,000 Capacity 

then i rcanadacentre.com 

The Ultimate 
FOURSOME 

Maple Leaf Sports & Entertainment Ltd. is proud to 
offer you access to FOUR distinct venues in the 
Greater Toronto area. Score a hole -in -one at one of 
our venues, designed to meet your touring needs. 

yIIlllllllt BMO °FIELD RICOH General Motors Centre 

CALL YOUR EVENT TEAM TODAY TO BOOK A TEE TIME: 

Patti -Anne Tarlton Tricia Silliphant Kelly Meehan 
Director, Manager, Manager, 
Live Entertainment Event Programming Event Marketing & Sponsorship 
416.815.5847 416.815.5763 416.815.5419 

torontofc.ca 

(RENNA 

ricohcoliseum.com 

ANTG 

generalmotorscentre.com 

180 -g Vinyl from 
MsMusic 

The Searchers - the (cannon Deep Purple - live an the B8( 
MUS-001 MUS111-003 

uas lilé ohmkaw 

p.itP. 1 

Gene Moo 

MUS 004 
fawn ORba BAaeM ya6FiM66-ORome Mfin 
8W805 8US006 

N! LLWQQNOp 

11684 

Ud Wray ad IM t 
MUS -009 

Jack The Riyyer Bohóy lolmsm Enron 
rod Deed OeNkwdnods 
MUS-010 

ole 

_ .: (' 

MsMusic Productions 
Retailers, Distributors, please check with us for pridng. 

Email: msmusic@sprintmail.com 
Website: www.foothilrecords.com 

Foothill Records Bldg. 
1041 Foothill Blvd. 

La Cañada, CA 91011 

-' 
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British ; 
Aisles 
London Concerts Come Out On 

Top Of 2007 Boxscore Tally 
By Ray Waddell 

The top 25 Billboard Boxscores of 2007 area mix of major 
festivals, box office- busting multinight stands and fan -pleasing 
reunion tours. 

At the top of the heap is Prince and his 21 sellouts at the 02 
Arena in London, which grossed more than $22 million and drew 
351,527 fans. Produced by AEG Live UK and Concerts West, the 
shows took place Aug. 1-Sept. 21. 

In terms ofa single artist dominating the year's Boxscores. 
though, the Police reunion tour leads the pack, with seven of the 
top 25 Boxscore entries one top ticket price of about $250. No 

other act has more than two entries, with Just Timberlake and 
Genesis coming in at two each. 

"The Police tour has been a tremendous .success worldwide 
and the foundation of that excitement is the chance to see a great 
band playing great songs again." says Arthur Fogel, president of 
TNA International, producer of the Police tour with RZO Pro- 
ductions. "One great aspect to the tour is the opportunity to play 
some of the very historic and prestigious stadiums around the 
world Twickenham Fenway Park and Wrigley Field were great 
and m orable shows' 

Prince at the 02 was a case of the promoter having to deliver 
what the artist says he can do. "Prince went into London and did 
a press conference to launch the shows. He stood up there and 
told the world he was going to do 21 shows in London," Concerts 
West co-president John Meglen says. "Everyone there was telling 
us eight, maybe 10." 

The promoters initially put up seven shows and had "rolled 
into 15 by lunchtime; Meglen says. After two weeks with no tick- 

ets available, demand built again, "then we relaunched the final 

s 

ix shows. Every show was sold out. Every seat." 
In addition to Prince at the 02, multinight runs show up as 

Bon JovIs 10 shows at the new Prudential Center (nicknamed the 
Rock) in Newark, N.J., and the Eagles' six sellouts at the new Nokia 
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rOt In London: 

t __..,:>__. _::_ 

PRINCE sold t 21 shows* 
02 Arena. Below left: K 
MINOGUEaKWembley 

Theatre at L.A. Live in Los Angeles. bath promoted by AEG Live, 

came in at $16.4 million and 89 million, respectively. 
Bon Joni at the Rock in particular is a prime example of syn. 

ergistic meeting between artist and market, as Ron Iovi chose the 
new Newark building over a similar multinight run at Madison 
Square Garden in New York. "He did it out of sense of civic pride 
for his state and because of the economic impact the arena will 
have on downtown Newark, both in terms of jobs and attracting 
other investment' AEG Live CEO Randy Phillips says. "He is e 

so cial activist who puts his money where his mouth is." 
MUltinight "residencies" are not going away for AEG Live, 

Phillips adds. 
"The trend for us in 2007 was taking these arenas and turning 

them into regional plays," says Phillips, who adds that the mend 
will continue. 

"Spice Girls will probably do 18 shows at the 02. Garth Brooks 
did nine shows at the Sprint Center in Kansas City No.]." 

Other multiples: Clou 's 12 shows at the Sportpaleis in 
Antwerp, Belgium; Kylie Mier gués seven shows at Wembley 
Arena; Timberlake's five sellouts at the 02 and three sellouts at 

Acer Arena in Sydney; the Police with doubles at Stade De France 
in Paris; Twickenham, near London; Amsterdam Arena in the 
Netherlands; Chicago's Wrigley Field; and Bostons Fenway Park. 

The Policés triumphant return to London Sept. 8-9 was the 
band's top gross of 2007, taking in 815.4 million and drawing 
104,417 fans. The band's top U.S. plays were two sellouts each at 
legendary ballparks Wrigley Field July 5 -6 ($9.5 million) and Fen 
way Park July 28 -29 ($7.6 million). 

The Download Festival at Donington Park, England ($20.2 mil- 
lion), the Bonnaroo Music Festival in Manchester, Tenn. (816.8 
million), the Coachella Valley Music Festival in Indio, Calif. ($16.4 
million), the Austin City Limits Music Festival in Austin ($11.3 
million). Lollapalooza in Chicago ($9.8 million) and the 02 Wire- 
less Festival at Hyde Parkin London ($7.1 million) representfes- 

necia in the top 25 Boxscores. 
Download surpassed Bonnaroó s five -year run as the top. 

grossing festival reporting to Boxscore "This is a great accolade 
for our organization and everyone associated with this event, now 

in its fifth year," Live Nation U.K. VP of promotions Andy Cop. 

ping says. Not only have we created. great annual festival,which 
attracts top international acts from across the globe, but have also 

served the passionate, committed and technology -savvy Down 

load community with an award- winning interactive Web site, of 

which we can truly be proud of The Download Festival goes from 

strength to strength and long may it continue to do so." 
The London concert market is one of the honest in the world 

today, and the U.K. concert market is responsible for a remark. 
able nine of the top 25 Boxscores: Prince at the 02, Download, 
the Police at Twickenham ($15.4 million), More at Wembley Sta- 

dium ($10 million), Kylie Minogue at the MEN Arena in Man. 

chester (88 million) and at Wembley Arena ($7.6 million), 
Timberlake at the 02 ($7.3 million), the 02 Wireless Festival at 

Hyde Park and Genesis at Twickenham ($6.8 million). 
The fact that only nine of the top 25 Boxscores -fout of which 

were festivals -came on U.S. soil is a testament to the strength 
of the international concert market and a weakened U.S. dollar. 

For the first time in a decade, for example, Madison Square Gar. 

den did not have a Boxscore in the top 25. 

Europe could have come in even stronger. It is worth noting 

that Rolling Stones tour producer Michael Cohl opted to inform 
Billboard of the band's European Bigger Bang stadium mn horn 

the summer of 2007 as one lump sum, as opposed to individual 

Boxséore entries. If the Stones had done the latter, it is likely they 

would have had as many as a dozen of the year's top 25 Boxscores. 

When asked about the Stones' European run, Cohl says. "It 

was wet raining, it was cold, then it was too hot. It was weird 

weather this summer in Europe, but the shows were fantastic, 

the crowds were great, and it was a lot offirm" .... 
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It's hip. It's happening. And it's finally here. 
Sprint Center, the Midwest's premier concert venue, will host 90 of the 

world's hottest events in its inaugural year. Decked out in world -class 

design and technology that's off the charts, fans and rock stars alike now 

have a new place to be seen - and heard - in Kansas City, Missouri. 

For booking information, call Brenda Tinnen at (816) 949 -7110 or 

Michael Chalfie at (816) 949 -7150. 

World -Class Concerts 

IIIIIII1111' 
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Sprint fI 
Center I 

1111111110/11 

sprintcenter.com 

Sporting Events Premier Entertainment 
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BECOME ONE! 
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johnlabattcentre.com 
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BOOK YOUR SHOW NOW! 
John Labatt Centre 
Brian Ohl - 519-667-6700 
99 Dundas Street 
London, ON N6A 6K1 
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TOP 25 BOXSCORES 
GROSS SALES/ ARTISTES) 

A.. $22,052,026 PRINCE 

III AVE"' 2LA7;41°1',4" e E12 701,"" DOWNLOAD FESTIVAL -- 

35132.i 

BONNAROO MUSIC FESTk oo 
""`""er''" NFAITZZIr-5. 

,o,rter...,,pr,:rs.,,,,test, Marshall Arts Ltd., AEG 

4 $16,379,070 

5 516.267,917 

Itoe 

8 

lEt: 
ISEO 

I rilm 
I kolr10 

BON JOVI, MY CHEMICAL ROMANCE, DAUGHTRY 8, OTHERS 

r:V1t7egtre.t.71.'1T',,,e AEG Live 

COACHELLA VALLEY MUSIC FESTIVAL 

,T,1,11,SW c.r Goldenvoice/AEG Llve 

THE POLICE, MAXIMO PARK, FICTION PLANE 
The ;:rdventure (A live Nation 

THE POLICE, FICTION PLANE 

THE POLICE, FICTION PLANE 

AUSTIN CITY LIMITS MUSIC FESTIVAL 
Mr1P41, Austi,,FaS 235.000 

02, KANYE WEST 

Zr-181337607"'"' 127.275 

THE POLICE, FICTION PLANE 

MUSE 

LOLLAPALOOZA 
tagnt3Prr, Chicago ro.d.,30 

THE POLICE, FICTION PLANE 

cni"" 79,458 Zem'r=tyAdventure (A Live Nation 

EAGLES, DIXIE CHICKS 

CLOUSEAU 

iqrlöl:LAgvz72,"." 
KyLIE MINOGUE 

7.7,STiVq1r-T,5"'" '99,97 

THE POLICE, FICTION PLANE 

KYLIE MINOGUE 

rrt=1..roz 
GENESIS 

JUSTIN TIMBERLAKE, ESMEE DENTERS 

?LriyArMIO" 79,742 Concerts west/AEG Live 

02 WIRELESS FESTIVAL 

`"°" Live Nation-UK 

GENESIS 

irvr--""..-"n"n Live NationIJ.K. 

JUSTIN TIMBERLAKE, PARIS WELLS 

,,v1r`" Frontier Touring Co. 

The Next Adventure (A Live Nation 
Cornpan10 

The Next Adventure (A LIVP Nation 
Company) 

Live Nation-P K. 

78.526 3A Entertarnment 

THE POUCE, THE FRATELLIS, FICTION PLANE 
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11 
TEN 14 R F PIT 

IT SHOWS 
Since debuting in December of 1997, the state -of- the -art facility has entertained 
over 21 million patrons in the Washington D.C. metro area with over 1,735 world 

class concerts, events and family shows. Thank you for helping us make Verizon 
Center one of the premier entertainment venues in the country . 

WASHINGTON DI_ THANKS !-IOLI. 

112 

/rn+zen - 
TEN °YEARS 
AT THE CENTER OF THE ACTION 

. 

,t 
.... . . 

é - 

Z;41 

44 

For booking contact David Touhey dtouhey @washsports.com 202.661.5060 www.verizoncenter.com 



THE STARS AT NIGHT 

ARE BIG AND BRIGHT.... 

"1 
R e i tffi 

AKtNA 

For Booking Information Contact Mandy Strudler at e° mandys ©rocketball.com 713.758.7346 

Toyota Center 1510 Polk Street Houston, Texas 77002 TOYOTA 
CENTER Hww.toyotacentertix.com 

The 
n 
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TOP 25 TOURS 
TOTAL GROSS 

1 $212,227,302 

2 S129,076,860 

3 $126,791,211 

4 S71,222,931 

$ $69.993,204 

6 S59477450 

r 

Total " 
THE POLICE 

GENESIS 

1,262,393 

JUSTIN TIMBERLAKE 

1,615,806 

KENNY CHESNEY 

1.139.711 

ROD STEWART 

753.598 766,982 

CIRQUE DU SOLEIL'$ DELIRIUM 

7 693,213,953 
ROGER WATERS 

627,836 678,919 

8 $52,351,712 
TIM MCGRAW & FAITH HILL 

9 $48,173,773 
CHRISTINA AGUILERA 

6,07,568 630.723 

10 $41,695,834 
RASCAL FLATTS 

700709 

11 $41,548,932 
DAVE MATTHEWS BAND 

835,067 

12 $40731422 
JOSH GROBAN 

533,664 

13 $39,370,759 
BILLY JOEL 

415,795 

AEROSMITH 
14 S37,751946 

15 $36,954,467 

16 $35,238,302 

17 535,121,7S1 

18 934.254.029 

19 533,359,261 

20 $33,168,686 

21 $31,115,667 

22 $30,837,794 

23 $30,671,764 

24 $30,S11,669 

25 S29,6S9,721 

530,572 

TRANS- SIBERIAN ORCHESTRA 

NANA 

955 ,165 

509,187 

TOBY KEITH 

729,000 

ERIC CLAPTON 

382,147 

HIGH SCHOOL MUSICAL - THE CONCERT 

692169 

NICKELBACK 

701,165 813,091 

BRUCE SPRINGSTEEN 

332,939 

BOB SEGER 

478,373 

GWEN STEFANI 

608,529 

JOHN 

680,240 

RUSH RUSH 

517,211 
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THANK YOU TO THE ARTISTS, MANAGERS, 

AGENTS & PROMOTERS FOR MAKING 

STAPLES Centers. 
"L.A.'S MUST PLAY IN 2007" 

LOOKING FORWARD TO SEEING YOU OFTEN IN 2008! 

Center 

FOR BOOKING INFORMATION CONTACT 
CHRISTY CASTILLO 213.742.7272 CCASTILLO @STAPLESCENTER.COM 

www.staplescenter.com www.aegworldwide.com 



OKLAHOMA CITY IS DEALING UPA 

FULL HOUSE 
AT FORD CENTER 

Billb.arel Year -End Charts 

With Oklahoma City, going all in is a safe bet. 

Compared to many other markets, national acts and event planners can 
count on the Ford Center in Oklahoma City as a reliable stop on their tour 
calendars any night of the week. 

With customizable seating for events from 4,000 to 20,000, the latest 
entertainment technology and a central location that's home to over one 
million people, Oklahoma City's Ford Center keeps the fans coming in, and 
the stars coming back for more. 

Book the Ford Center for your next event at (405) 602-8700 or visit us at 
www.okfordcentercom, and we'll deal you a hand worth betting on. 

V', 

( 
/~l\ 
3 

LOCATED AT THE "CROSSROADS" OF 

AMERICA, THE FORD CENTER IS EASILY 

ACCESSIBLE FROM 1-40 AND I-SS AND 

IS JUST MINUTES FROM WILL ROGERS 

WORLD AIRPORT. 

BOOMING INFORMATION: 

14051 602 -8700 

FORD CENTER 

100 WEST RENO, 

ONLAMOMA CITY, 011 73102 

www.okfordcenter.com(( AN SMG MANAGED FACILITY 

Having broken up in 1986, 
the POLICE reunion tour 
(with Sting, lek, and Andy 
Summers) had huge appeal 
and was the year's top tour 

Police Action 
Trio's Reunion Leads Year's Strong Top 25 Tally 

By Ray Waddell 

Reunions that stoked the interest of 
fans combined with exploding touring super- 
stars and road- tested veterans lead the list of live 

m 
usics top performers in 2007. 

After a year in which the biggest names in 
the history of the business lit up Mims tiles, this 
year box offices kept spinning, with unexpected 
reunions by the Police and Genesis rivaled by 

the equally unexpected dominance of pop king 
Justin Timberlake. 

But the rule oflaw in 2007 touting was upheld 
by the Police reunion trek which led all tours 
with a gross that has passed $200 million and is 
still climbing. Produced by TNA International's 
Arthur Fogel and RZO Productions, the tour no 
one thought would ever happen is a massive suc- 

cess, taking in more than $212 million and rnne 

ing 1.8 million tickets before the Boxscore cut- 

off date of Nov. 13. 

"Eighteen months ago I would have said, lids 
tour will never happen; ' RZO partner Bill Zys- 

blet says. "Our dients plan years in edvance,and 

nothing even resembling this was in the cards. 

The m rah I did on the band members 

comments over the yea made me think it was 

more and more unlikely." 
Zysblat saw a "window of opportunity when 

the Police were inducted into the Rock and Roll 

Hall of Fame in 2003. "But that window closed 

quickly and the odds of a tour, once again, be. 

came astronomical," Zysblat says. "And here we 

are today. It just goes to show, never say never.' 

Asked if the tour has met expectations, Zys. 

blot responds, "lt's a continued on »0142 
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SPORTS CONCERTS, 

AT THE MEADOWLANDS 

FORMERLY CONTI TAL AIRLINES ARENA 

Ranked #6 
of the Top Grossing Arenas Worldwide 

To book your next event at IZOD CENTER, 

contact Ron VanDeVeen at 201.460.4387 or 
Matt Bell at 201.460.4374 

meadowlands.com 
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More than 13 million fans have come 
through our doors. From sports to concerts, 
theatre and more, American Airlines Center 

is the Southwest's premier entertainment 
venue. To bring in a few of yours, contact 

Ken Kuhl at 214 -665 -4230. 

American Airlines Center Facts: 

20,000 person capacity 

6 million residents within 150 mile radius 

Highly flexible floor -plan 

Central location for tour routing 

Located in the 72 -acre Dallas Victory development 

Adjacent to upscale retailers, restaurants, 
hotels & residences 

/'lill'..1 VL'1 

AMERICANAIRLINES 
CENTER. 

Dallas, Texas 
www.am ericanairlinescenter. cum 

°°' The 
Year ln 
Music ß , . . 
Touring =Mr= 

-- zoo? = I 

from »pt4D bit of a clichéto say the tour sur- 
passedevery expectation. However, if ever atom 
has, this one did." 

The Pollee played an intriguing mix of are - 
s, stadiums and a couple of festivals in Bon- n.. and the Virgin Mobile Music Festival. 

The route was a moving target. 
°Arthur and took turns at beingmoreaggres- 

ve: Zysblat says. adding that he and Fugelwent 
back and forth as to the correct venue strategy 
for the tour. 

"In the end we agreed on a routing that was 
so flexible, the fans' response would dictate the 
neat action," Zysblat says. "Everycity had holds 
for every size venue. Even with the most flexi- 

ble scheduling, we had to make many last. 
minute changed to keep up with the ticket 
demand None of us guessed even dose." 

Another heavy.hitting international arena/ 
stadium outing was Genesis' Turn It On Again 
tour, produced by 

Michael Cohl's 
CPL Selling out 
stadiums in Fu. 

arenas in rope 
the Un red Stares, 
Genesis' 46 shows 
grossed a stagger- 
ing 5129 million, 
an average 

than $28 
million per 
night's work. 

'If I don' 
record for 
years, I c 
out and to 

part of 
summ 

-KENNY 

reported 106 dates within the time period rot. 
Bred by Sanavate and was still working at press 

time. 'Europewas gigantic. In fact, I wouldn't 
be surprised it the next time he tours he wants 

to tour spring /summer in Europe and go into 

stadiums. much the some way Bon lovi does," 

Phillips says. 
Aguileoa has also staked her claim as an 

arena-level headliner, clocking in at N. 9 at 

nearly 550 million grossed. "She did fabu' 
lously,' Phillips says. "In 2003 they were both 

new to their respective roles, but it gave you a 

view into the furore of what they could be. And 

sure enough, in 2007 they have stepped into 

those roles as legitimate arena headliners." 

COUNTRY ONE -TWO PUNCH 
Country music continues to live among the 

elite of touring. with Kenny Chesney ranking 
fourth among all artists at $71 million, and a 

shorter second 
and of the Tim 

McGraw /Faith Hill 

Soul2Soul tour 
bringing in more 
than $52 million 
how yards shows. 

This was the 
fifth consecutive 

ar that Ches- 
ney has drawn 

e than 1 mil- 
' lion people, anun- 

precedented feat 
ntrym and 

extremely rare in any 

genre. "We are the 
epitome of a live act" 
Chesney told Bill. 
board in an earlier 
interview. "There's no 

doubt about it. That is 

what we work the hard. 
cst on.' 

Since2002, 

Chesneyhas 
grossedwell 

more than 
$100 million 

and has moved 6.7 

million tickets to 441 shows 

reported to Billboard Boxs 
core. Touring will remain a 

focus for the artist. "That's the 

part of my life I'm going to al. 

ways be able to do," he says. 
"Even if I don't make a record 
fora couple of years, I can 

still go out and tour and be 

part of people's summer.' 
The second year of the 

McGraw /Hill Sou125oul 
our took the two -summer 
total for the husband'and' i 

wife co-headliners to more 

Than $141 million, enough 
o make it the top- grossing 

,ountry tour ever. McGraw 

onager Scott Siman says 

Tat what makes Soul2Soul !. 

anipue is providing "two 

perstars,° along with "the 

continued on »3144 

t make a 
couple of 

an still go 
ur and be 
people' 

ers.' 
CHESNE 

TIMBERLAKE EXPLOSION 
If demand for the Police and Gene. 
sis tours was expected, few predicted 
the explosion of Timberlake 
live in 2007. Produced pri- 
marily by AEG Live, his Fu. 

re Sex/ LoveS how 
grossed $126.8 
million and drew 
more than 1.6 mil- 
lion people worldwide. 

"We had a glimpse of 
who Justin was bee 
ing when we did the no 

headlining Christina 
Aguilar 

a 

tour [in 
20031," AEG Live 
president /CEO 
Randy Phillips 
says. "What we 
called the 
lusena tour' 

was good, 
solid, but it 
was a ork 
out marketing -wise, 

because they were 
both just becoming 
stars. 
Justin 

This tout, 

exploded xpllodedinto a 

bona fide aler,a 
headliner,' 

Ti mh,'Ii.6r' 

r I 

KENNY CHESNEY affirmed 
hk place le the pertorming 

grossing 571 million to 
No. 4 on the list of Top 
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"Thanks to 
everyone 

for making us 
"Top 10 

Once Again!" 

"Honey, 
your hand 
is on my 

noisemaker!" 

Happy New Year to all of the performers and promoters 
who helped make HP Pavilion "Top 10 Once Again" in 2007. 

QVilìon 

ori%H ra 
mr Rr ni 

HP Pavilion at San Jose. Northern California's Premiere Sports and Entertainment Venue. 

XREAA For availability call 408.999.5843, fan 408.999.5797 or visit hppavilion.com ANTG 



WV 111141 NTA'S 

TaULOUS SOX? 

IÏ OVlOU... 
One of Billboard's Top Grossing small venues for 16 years 

Top ten market -5.3MMAtlantans 
Host to over 750,000 annual attendees 

4,678 seats 
Access to 300,000 patron e- subscribers 

Full Service Marketing and Group Sales Dept. 

For booking information contact Allan Vella, 
General Manager Fox Theatre (404) 881 -2104 

allan.vella@foxtheatre.org 

www.FoxTheatre.org 

1997 NEOPLAN Spaceliner Double Decker Coach . rouB,NO eBOraoTiorvAL execur,ve cNAwrEn 

The 
Year ln 
Music R 
Touring 

2007 

from » pue biggest. 
moststate -of- the -art p duc 
Lion ever undertaken" by a 

country act, "rivaling the 
biggestrock productions of 
our time." 

Other country tours in 
the top 25 include Rascal 
Flans at No. 10(041.5 mil. 
lion) and Toby Keith at 
No. 17 (035.1 millionl. 
Brad Paisley just miss, 
the top 25, coming in 
26 at about $29 mill n, 

for the period. 

VETS PROVE 
THEIR METTLE 
Rod Stewart notched a 

hugely successful year in 
2007, fifth among all tours 
at nearly 070 million. Stew. 

continues to grow his 
stature as an arena head- 
liner some 40 years into his 

"Rod had his 
biggestgrossingyear ever," 
notes his agent, Dennis 
Arfa, president of Artists 
Group International. 

Arfa also books Billy 
Joel, who came in 13th at 

early 038 million, with 
several dates still left to 
play on his 2007 route. "Billy continues to 
demonstrate his box- office pow 
though he played a limited amount of shows," 
Arfa says. 

ROGER WATERS grossed 
*53.2 million (No. 7 on Top 25 
Tours) from 40 shows playing 

(stormo, band Pink Floyd's 
oftM` 

RISING WATERS 
Another big success story for 2007 was the re. 
turn of Pink Floyd founding member Roger 
Waters, who played the legendary band's "The 
Dark Side of the Moon" in its entirety on con- 
cert stages around the globe. 

"It was an incredible year," Waters' man- 
ager Mark Fenwick says. Waters grossed 
more than $63.2 million. seventh among all 
tours. Fenwick says the tour exceeded box - 
office expectations, particularly in North and 
South America. 

"From an artistic standpoint, the tour was 
more gratifying than even from a financial 
standpoint," says Fenwick, adding that Waters 
"enjoyed it enormously. And one of the things 
he enjoys the most is going to unique places, 
places that are off the beaten track. He is very 

interested in where he plays." 

BREAKING IT DOWN 
In terms of demographics and genre, 10 of 

the top 25 tours could be considered classic 
rock, a slight shift from last year when 11 of 
the top 25 were well over 40. Four could be 

considered modern rock (same as in 20061, 

and also like last year, three are nontraditional 
content a la Cirque du Soleil's "Delirium." 
Four country tours again dot the list, one Latin 

tour in Marla (ROD did last year) and zero 

urban /R &B tours make the top 25. Timber. 
lake and Aguilere arguably could qualify as 

R &B but Billboard considers them more pop, 

and eeyoncé was No. 29. 

Really, pop is a winner, with a broad classi. 

fication that could arguably include Rascal 
Flans, Josh Groban, Mona, "High School Mu- 

ical. "Gwen Stefan and John Mayer account- 
ing for eight tours in the top 25, double 
similarly broad categorization last year. 

It was tougher to crack the top 25 tours this 

year, with the cutoff point being almost $30 

million. Last year, Mariah Carey rounded out 

the top 25 with a gross of 826.4 million. . 

TOP TOURS BY GENRE nn 
TOTAL GENRE 
GROSS 50 

ROCK/POP 
$212,227,302 rnaoi,c, 

se,,222,931 
COUNTRY 

RaB/141P -HOP 

$35,239,302 
LATIN 
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*: Prudential Center 
YOUR NEWJERSEY HOME 
FOR ENTERTAINMENT 

A 15-minute train ride from New York City 

22 Million people within 45 miles 

Accessible from 6 major highways 

Two blocks from Newark Penn Station 

For booking information, please contact 

) 
* 'Tr 

Newark 

u 
o 

Dale Adams at: Ju.s@pruL,cie,'.uu.. PruCenter.corn u 

' 

GO FACILITIES 

Manhattan 



 JAY 2 RED HOT CHILI PEPPERS PEARL JAM ANARLS BARKLEv 

BAYFRONT PARK AMPHITHEATER 
& BICENTENNIAL PARK* 

Miami, Florida 

Annual Average Temperature 76 °F 

TWO HOT VENUES! 
CALL NOW TO BOOK YEAR ROUND: 305- 358 -7550 

www bayf romparkm iom i.m m 

SIT on MN 8 ESPII 

TAMPA BAY PERFORMING ARTS CENTER 

FOLLOW THE STARS 

TO THE HEART OF FLORIDA! 

Alicia Keys, Harry Convide, Jr, Blue Man Group, Sting, Juanes, Michael Bublé, 

Monty Python's Spamalot, Disney's The Lion King, Jerry Seinfeld, Wicked, Chris Rock, 

Jon Stewart, Josh Groben, The Pour Bitchir' Babes, Gilberto Gil, 

Renee Fleming, Soweto Gospel Choir, Jersey Boys 

Morseei ,e Sems Ferguson Hall ,,00smn Jaeb Theater 266ß.m. 
TECD Theater 2w.. Shimberg Playhouse rx sees 

3 million adults within 60- minute drive 

State -of- the -art 5- theater entertainment complex 

Experienced in -house staff, including production, 

ticketing and marketing with media buyers 

Call tor avais:Judy Joseph at 813.222.1009 
chE outourspersaiDo ,oglw0wmv0aünvaue0AnlraI .AMI 

Our Morsani Hall has been ranked (for 5,089 seats and under) Lei& TB PAC 
05 in the world- Billboard magazine, 2007 rer4c.onc 

The °_ 
Year Y t In 
Year I8 
Touring 

2007 
.__+ 

. . - . 
TOP 10 STADIUMS 

GROSS ve., 

13992212 82 

1 $29,627,958 

2 $27,365,819 

GIANTS STADIUM, EAST RUTHERFORD, N.J. 

79,646 ass 209 583,720 13 

TWICKENHAM STADIUM, LONDON 
50,200 200.0 200,610 

3 ß16,822,9s7 AMSTERDAM ARENA, AMSTERDAM 
55 000 191,867 192946 

4 815,319,0)6 
STADE DE FRANCE, PARIS 

77,000 157.906 

5 $15,028,922 
ROD LAVER ARENA, MELBOURNE 

In 500 139 635 

6 $12,338,077 
FORO SOL, MEXICO CITY 

55,000 320.835 

7 $11,837,425 
CROKE PARK, DUBLIN 

82,300 81,640 

8 $0308,720 
TELSTRA DOME, MELBOURNE 

53.400 123275 

9 $10,482,570 
soo 

OLYMPIASTADION, MUNICH 

157.906 

189,931 

378,798 

70 $9.963,863 
MILLENNIUM STADIUM, CARDIFF, WALES 

72 000 BD 95G BO 756 

,aDe,PRHaRE TOP 10 VENUES 
FACILITY, City 

2 

3 

4 

MADISON SQUARE GARDEN, NEW YORK 

20.677 1.203.963 

AIR CANADA CENTRE, TORONTO 

19,800 699,458 

1,371.661 

951.461 

96 

76 

44ß,6m906 
STAPLES CENTER, LOS ANGELES 

20,000 692.191 766,313 67 

Sal SUA G2S 
ACER ARENA, SYDNEY 
21,000 506,597 562,398 17 

$40,752,325 
BELL CENTRE, MONTREAL 

21,242 654,920 713,187 

6 539,318,865 
!ZOO CENTER, EAST RUTHERFORD, N.J. 

21,000 798.9 1,077,547 

7 836.900,872 
THOMAS & MACK CENTER, LAS VEGAS 

17,354 636,185 697.140 

8 436,639,744 WACHOVIA CENTER, PHILADELPHIA 

21.000 670,289 1,077,123 88 

9 $35,556378 
PALACE OF AUBURN HILLS, AUBURN HILLS, MICH. 

856.181 1,084.310 97 

10 $33,048,664 
ST. PETE TIMES FORUM, TAMPA, FLA. 

574,156 

21 

19 
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TOP 10 AMPHITHEATERS 
FACILITY, City aoss ro rtv sees se vers 

1 $18.624.631 

2 S16,627,310 

a 

S15,367.003 

I$13,460,749 

$13,2319575 

S12,939,476 

7 $12,9113,212 

$12,444,473 

p$11.319,907 

10 $11,087,664 

R iCKS AMPXITXËÂ E, MÓRPISON, COLO. 

9,000 900 734 503.923 53 19 

TWEETER CENTER FOR THE PERFORMING ARTS, MANSFIELD, MASS. 

28 

GREEK THEATRE, LOS ANGELES 

6162 254 460 308617 62 

TWEETER CENTER AT THE WATERFRONT, CAMDEN, N.J. .1111 
SWEE 

VERIZON WIRELESS AMPHITHEATER, IRVINE, CALIF. WM 
15,000 295,719 356,576 24 

DTE ENERGY MUSIC CENTER, CLARKSTON, MICH. 

15,274 614,579 911.752 60 11 

CYNTHIA WOODS MITCHELL PAVILION, THE WOODLANDS, TEXAS 

15,802 355,316 490.201 33 

PNC BANK ARTS CENTER, HOLMDEL, N.J. 

17.000 326,774 521.094 

FORD AMPHITHEATRE, TAMPA, FLA. 

6596 26 

NIKON AT JONES BEACH 

THEATER, 

WANTAGH, N.Y. 

14,000 218.053 327.722 24 

TOTAL 
GROSS 

TOP 10 VENUES 
FAo 

ILITYryCity 

1 $42,247,955 

$26,397,389 

1 $21,317,190 

I816,218,360 

515,682,632 

909.089 

7 $13,709,980 

I$13223,022 

$11,575,010 

10 s1,200,253 

BRISBANE ENTERTAINMENT CENTR 

13,500 519,143 561.034 

WEMBLEY ARENA, LONDON 

12,530 324,231 338.866 36 

ATLANTIC CITY BOARDWALK HALL, ATLANTIC CITY, NJ. 

13,800 314.544 461,077 99 

MGM GRAND GARDEN, LAS 

l4 

SAN DIEGO SPORTS SAN 4 
1313 

NATIONAL INDOOR ARENA, BIRMINGHAM, ENGLAND 

167.131 175,262 28 

JOHN LABATT CENTRE, LONDON, ONTARIO 

10.500 285,650 345,924 68 

VAN ANDEL ARENA, GRAND RAPIDS, MICH. 

se 

NATIONAL EXHIBITION CENTRE, BIRMINGHAM, ENGLAND 

MANDALAY BAY EVENTS CENTER, LAS VEGAS 

12,200 120,739 132,957 16 

10 

Fruitful 
Garden 
MSG Tops Arenas Again In 2007; 
Air Canada Centre Also Soars 
By Mitchell Peters 

Along with seasoned roa2 warriors 
and a new generation of headliners, another 
factor contributed to the financial success of 

in 2007. "It was great year for reunion 
tours," notes John Page, COO of facility man- 
agement firm Global Spectrum, which oper- 
ates the Wachovia Center in Philadelphia, two 
of the year's lop arenas. 

Leading the 2007 recap for arenas, venues 

of 15,000-plus capacity, is Madison SquareGar- 
den in New York. The Garden, with a top con- 

cert capacity of 20,000 -plus. reported 676.6 

million in grosses and drew 1,203,963 fans to 

96 shows. The venue has been the largest-gross- 

ing arena for seven consecutive years. 
Madison Square Garden Entertainment 

president Jay Marciano says part of the Gar- 
den's strategy was newly developed pricing 
model' for shows with lesser ticket prices. 
[It] allowedus to book many younger acts 

that in past years would not have been 

able to play the Garden." 
Marciano cites three sold -out shows 

by jam -friendly trio Dispatch, along with 
performances by O.A.R., John Mayer 

and the Killers, as examples of 
the new pricing model's suc 

ass. Other concerts worthy 
of note included sald.out 
performances bythePolice, .. 
Stevie Wonder, JustinTim- 
berlake, Van Halera and 
Bruce Spnngsleen. 

Iastyear, theGarden re- i' 

ported nearly $120 million 
in grosses. driven by multi- 
ple sellout performances by high- 
grossing touring acts. Billy Joers 

r c0rd.setting 12 sellouts 
grossed nearly S20 million, 
Madonnas six sellouts grossed 

616.5 million, and Barbra 
Streisand's two sellouts 
grossed S11.3 million, accord- 

ing to B0190077. 

'There were obviously more 
top'grossing tours in the major 
ity of the 2006 calendar year." 

Marciano offers as an explana- 

tion for the approximately 644 

million gap. 

The m000r.up to the Gar- 

den is the Air Canada Cen- 

tre in Toronto, which 
reported grosses of 657.3 

million and drew 849,458 

concertgoers to 76 shows. 
All Boxscore figures 
are in U.S. dollars.) 

Along with four soldoul 

concerts from the Polio, 

the nearly 20.00X.seat 

venue caw performances 

from Bob Seger, Spring, 

oteen, McGraw /Hill and 

Timberlake. 
The arena also had sm. t 

cess in 2007 with the 1 

large -scale Walking With 
I 

Dinosaurs production, as 

well as top.level comedt 
ans like Larry the Coble 

Guy, Dane Cook and Rus. 

sell Peters, says Patti - 

Anne Tarlton, director of entertainment at 

Maple Leaf Sports and Entertainment. 
"Toronto continues to be a hot entertain. 

ment market, and the Canadian dollar is 

stronger than it has been in 30-plus years," Tart 

ton says. 

The Staples Center in Los Angeles comes 

in at No. 3 on the top arena tally, reporting 
645.6 million in grosses from 67 events that 

drew more than 692,000 concertgoers. Sta- 

ples Center senior VP /GM Lee Zeidman at- 

tributes the growth to a diverse lineup of tours 

in 2007, citing performances horn the Police, 

"Hannah Montana" /Miley Cyrus, the Killers. 
Beyoncé, Dixie Chicks, Jennifer Lopez and 

Marc Anthony, the Black Eyed Peas, Keith 

Urban and Josh Groben. 
For a 20.000 -seat arena that houses five 

professional sports franchises, Zeidman 
says, "we had quite a few multiples, 
which allowedus to hit some very big 

numbers." Among those multiples 
with four shows each were Timber- 

lake and Mexican rock band Mani. Zi d. 
man calls the Sept. 20 -23 Mani run, 

which drew 60,000 fans, the 

"largest Latin show at Sta. 

pl es Center since our 
opening in 1999. 

The 21,000- capacity 
Acer Arena in Sydney 

comes in at No. 4 and 

ranks as the only venue 

outside North America 
to make the arena recap. 

"Ifs been an unusual 
year," Acer Arena bust 

ness development mark 

ager Don Blford says, 

noting that an "unprece' 

dented" range of music 

genres visited the Aus- 

tralian venue in 2007. 

Elford cites Timber. 
lake. Silverchair. Gwen 

Stefarn, Christina Aglil. 
era, Guns N' Roses, Pow. 

derfinger. Joel. Fall Out 

Boy, Kylie Minogue, Red 

Hot Chili Peppers and 

21 shows by Walking 
With Dinosaurs as 

major events. 

He expects ACer's 

performance town. 
trnue into 2008. 

"We have a massive 

continued on 
»Ptso 
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Madison 
Square 

Garden. the 
top venue with a 

u, 
capacity 

ore, more, 
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TIMBERLAKE'S 
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34 diverse cities 
5th largest county in the U.S. 

average household income of $79,876 

Make Honda Center a must play on your next tour 
For booking information, please contact Jo -Ann Armstrong at 714 -704 -2422 orjarmstrongvhondacenter.com 

2695 East Katella Ave. Anaheim, CA 92806 www.hondacenter.com 
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The Jewel of Downtown Miami 

ederfie 

101- 
O pia Theater u0 

GUSMAN CENTER 
1 f- for the Performing Arts 

At the Olympia Theater at Gusman Center trr the Performing Arts, 
our stunning architecture and superb acoustics have 

thrilled Miami audiences since 1926. 

Upgraded technical capabilities Ticketmaster outlet 
ADA compliant 1,567 seats 

174 E. Flagler Street, Downmwu Miami (305) 374 -2444 www.gosmancenter.org 

4.1 
MILLION 
Unique 
Visitors 

26.6 
ILLION 
Page 
Views 

18 -34 
Demo 

THE 

IS 
CLICKING 

Our growing visitor base 
proves that Billboard.com 

has more to offer. 
,..More music. 
...More charts. 

,.,More new releases. 
...More video. 

...More artists. 
,.,More news. 

MORE BUZZ. 

TO ADVERTISE ONLINE: 
Phone: 646.654.4616 

E -mail: DSentner @billboard.com 

ww.bìllboarQCUm 
www.blllboard.biz 

horn »pue lineup coming for the first quar- 

ter of next year," Elford says, citing concerts by 

Bon (ovi, Iron Maiden, Rod Stewart, Santana, 

Ozry Osboume and Celine Dion, among others. 
Air Canada Centre and Acer Arena aside, the 

only other facility outside the United States that 
placed on the 2007 top 10 arena list is the Bell 
Centre in Montreal, which reported grosses of 
840.7 million and placed No. 5 in the ranking. 

On the East Coast, the recently renamed trod 
Center (formerly Continental Airlines Arena) 
in East Rutherford, N.(., earned the ranking of 
the No. 6 arena of the year in the 15,000-plus- 
capacity recap. The 
20,000 -seat build. 
ing reported S tv. i 

million in gross, 
for 94 shows that 
attracted 798.219 
concertgoers. 

Among the high- 
lights this year were 

performances by 
S pringste n (two 
shows), Timberlake 
(two), DaveMatthews 

Band and Van 
Haler, along with such family shows as Disney 

on Ice, the Wiggles and Walking With Dinosaurs, 
Izod Center VP /GM Ron VanDeVeen says. 

The 18,80Owapacity Thomas 8, Mack Center 
in Las Vegas is No. 7, with grosses of $36.9 mil. 
lion for 64reportedewnts.Along with a handful 
of concerts each year, the Thomas & Mack Gen. 
ter (located at the University of Nevada -Las. 

Vegas) also hosts rodeos, family shows, mo- 
and other events. "We're very fortunate 

to be the neutral venue for the city, which allows 
us to host annual events," the venue's executive 
director Darn Libonati says. 

Back in Philadelphia, the Wachovia Center 
rang up 836.6 m illion in grosses and more than 
670,000 in attendance during 88 reported shows. 
The 21, 000- seat arena ranked eighthon the year- 

. 

end tally. 'We had some great success with two 

Van Halens, two Springsteens and three Gene. 

is shows," Global Spectrum's Page says, citing 

other performances from Batty Manilow, aanye 

West and Ramal Platts. 

With the help of concerts by the Police, Me 

Gnaw /Hill, Rascal Harts, Van Halen, Joel and 

Eric Clapton,to names few, the PalaceofAUbum 

Hills in Detroit cracks the top 10 tally at No. 9. 

The approximately 22,000 -seat venue, which is 

owned and managed by Palace Sports & Enter 
tainment, reported grosses of $35.5 million for 

97 shows during the period. 

SL Pete Times 

Fonrm in Tampa, 

Fla., managed to 

squeeze in at No 
10 on the year 
end tally, report. 

ing $33 million 
in grosses and 

574,158 in aven 

dance for 84 

While 
maintaining rela. 

tionships with 
such perennial 

vents as Ringling Bros. and Barnum & Bailey 

and the Harlem Globetrotters, the v ethis 
year also hosted the Police, Timberlake, Mc- 

Craw /Hill, Seger and Beyond., among others. 
Among the Top 10 Amphitheaters. the Red 

Rocks Amphitheatre in Morrison. Calo., was the 

top -grossing facility M2007, beating all Live 

tion sheds, indudi ng ru n n erup the Tweeter Cen 

ter for the Performing Arts in Mansfield, Mass. 

Red Rocks director of operations Tad Bow. 

n attributes much of the venue's success 

to competition between top -ti concert pro 

moters AEG Live and Live Nation-both of 
which have offices in Denver. Red Rocks, with 
a capacity of 9,450, grossed $18.6 million and 

saw more than 400,000 fans in attendance for 
53 events. 

An 'unprecedented' 
variety of artists 
helped Sydney's 
Acer Arena rank 

among the top five 
arenas of the year. 

omrn,n,noo TOP 10 VENUES 
TOTAL 
GROSS 

FA<ILITV1yCIty aaana caeaar sn... 

587,642,356 
RADIO CITY MUSIC HALL, NEW YORK 

sa,ais 5,901 1,375.423 

2 542491224 
AUDITORIO NACIONAL. MEXICO CITY 

I 220 250 1.915.5.81 

3 
GIBSON AMPHITHEATRE, UNIVERSAL CRY, CALIF. 

445,923 503,088 86 

4 526,038,664 
TH EE WAMU THEATER AT MADISON SQUARE GARDEN, NEW YORK 

477.03 

520,096,809 
MOHEGAN SUN ARENA, UNCASVILLE, CONN. 

396 523 430,805 58 

6 517,195,037 
NOKIA THEATRE, GRAND PRAIRIE, TEXAS 

6,333 362.585 478,433 1,ao 

7 514,)55,)94 
ODYSSEY ARENA, BELFAST, NORTHERN IRELAND 

Ma 960 187 048 

8 813,)30,595 
POINT THEATRE, DUBLIN, IRELAND 

151 297 152 870 

9 En,122,448 
NORIA THEATRE L.A. LIVE, LOS ANGELES 

64 504 65 805 10 

to 510,090,331 
SCOTTISH EXHIBITION & CONFERENCE CENTRE, GLASGOW 

9,600 147 548 1.50 87.2 18 
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Boardwalk Hall has hosted 
famous singers, dancers, boxers, 
players and all kinds of animals. 

The Rolling Stones Soulive Reality Fighting Sarah Geronimo 
Joshua Clottey vs. Antonio Margarito Carlos Quintana vs. Miguel Cotto Cheetah Girls Everlife 

Trans -Siberian Orchestra Indoor Midget Car Racing Dancing With The Stars World's Best Fighter 
Phila. Mummers String Band Show of Shows New Jersey State High School Wrestling 

Championships Atlantic 10 Men's Basketball Championship Ringling Bros. and Barnum & Bailey 
Circus Christina Aguilera Pussycat Dolls Danity Kane Caged Fury Fighting Championships 
Andre Rieu and the Johann Strauss Orchestra Shannon Briggs vs. Sultan Ibragimov Tool Melt 

Banana Kimbo Slice vs. Ray Mercer Jimmy Buffett and the Coral Reefer Band The Judds Arturo Gatti 
vs. Alfonso Gomez Kermit Cintron vs. Walter Matthysse Josh Groben Angelique Kidjo Rascal Flatts 
Shamone Alvarez vs. Germaine Sanders American Idols Live Tour Battle Cage Xtreme Jermain Taylor 

vs. Kelly Pavlik So You Think You Can Dance Maze featuring Frankie Beverly Teena Marie 

BUT NEVER LOUNGE LIZARDS 
Once again, thanks to everyone who has helped make 
us the top grossing mid -sized arena in North America. 

And we did it by hosting the top entertainment in the world. 
For booking information contact Greg Tesone 609 -348 -7061 

Wo a r affeWl 
YOUR BEST SEAT AT THE SHORE 

www.boardwalkhall.com 

4104 e on worldwide Entertainment and 
Conference Venue Management 
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Medium 
Rooms 
Do Big 

Business 
BEC, Radio City, Caesars 

Colosseum Top Midsize Venues 
By Mitchell Peters 

While the majority of this year's blockbuster tours were 
dominated by bookings in arenas with a capacity of 15,000 or 

re, the success of midsize concert facilities hasn't gone unno- 
ticed by industry observers. 

In addition to the recap of arenas, amphitheaters and stadi- 
ums, Billboard's Year in Music & Touring includes charts rank- 
ing smaller -sized venues in multiple categories. 

The Brisbane Entertainment Centre (BEC) in Australia com- 
mands the No.1 slot on the Top 10 Venues tally for buildings with 
capacities between 10,001 and 15,000. 

As in years past, Radio City Music Hall in New York retains its 
No. 1 position on the Top 10 Venues recap for facilities with ca- 

pacities between 5,001 and 10,000. 

And the Colosseum at Caesars Palace in las Vegas again earns 

Me No. 1 ranking on the Top 10 Venues tally for buildings with 
capacities of 5,000 and less. 

Along with the top 10 charts ranking stadiums, arenas and 

sheds, these three charts are based on Billboard Boxsmregrosses 

c 

omplied between Nov. 15, 2006, and Nov. 13, 2007. 

Helping drive business this year at BEC were performances 
by Billy Joel (two shows). Pink (five), Kylie Minogue (three), 
Elton John, Red Hot Chili Peppers, Eric Clapton and Walking 

With Dinosaurs (10). 
The venue grossed $42.2 million and drew 519,143 to 71 events. 
"It was a big year of concerts," says Tim Worton, group GM of 

Ogden IFC Arena Network, which manages BEC. "The touring 
market in this part of the world has been phenomenally strong." 

The runner-up to BEC among venues in its capacity class is 

Wembley Arena in London, which in 2007 hosted shows by the 

Police, Pearl Jam, Bob Dylan (two), the Killers (two), Kylie 
Minogue (seven), My Chemical Romance (two) and Dolly Par- 

ton, among others. 
'Twelve months after our L35 million [$72.5 million) refit, it's 

great for Wembley Arena to be making its mark in the Billboard 
top 10," the arena's GM Peter Tudor says. "This year's diary has 

been a who's who ofmuslc' 
The 12,500 -seat arena reported $26.3 million in grosses and 

attracted more than 324,000 concertgoers to 36 shows. 

In New York, three key elements can be attributed to the suc- 

cess of Radio City Music Hall in 2007: a new approach to book- 
ing, dynamic ticket pricing and a diversity of talent, according to 

Madison Square Garden Entertainment president Jay Marciano. 
"As with all of our venues, including the WaMU Theater and 

Beacon, our new pricing model allowed younger acts to play the 

Great Stage much earlier in their careers," Marciano says, citing 
such acts as Arcade Eire and Bright Eyes. 

The venue also played host to sold-out concerts by Tony Ben- 
nett, Dave Mathews and Tim Reynolds, Michael Bublé and Wide- 

spread Panic. Beyond concert bookings, the venue hosted the 
Tony Awards, family shows and a rare appearance by the Dalai 

ee000FLass 

TOTAL 

1 $87,312,858 

2 $29,997,135 

3 $16,639,420 

4 $1s,162,749 

5 $13,644,038 

6 512,795.440 

7 $11,378,368 

8 $11,089,559 

9 $10,276,689 

10 $9,860,928 

Auditorio Nacional in 
Mexico 

ito 
a$ the NP.2 

midsize thanks to 
such artists as Mexown 
MA RCO ANTONIO SOLIS 

Lama, Marciano says. 

Radio City Music Hall rang up $87.6 million and drew more 

than 1.3 million people during the 2007 chart year. 

Mexicq.City's Auditorio Nacional came in behind Radio City 

Music Hall, reporting $42.4 million in grosses for 209 concern 

in 2007. Along with musicals, ballets and family shows, the nearly 

10,000-seat venue saw concerts by Coldplay, the Black Eyed Peas, 

Bloc Party, Miguel Bosé, Alejandro Fernández and others. 

"The Auditorio Nacional is not only a very important venue for 

the Mexican concert industry, but has become a key spot for the 

international entertainment industry," Auditoro Nacional CEO 

Maria Cris ne Garcia Cepeda says. 

At the Colosseum at Caesars Palace, Such resident artists as 

Celine Dion. Elton John and Jerry Seinfeld contributed to the 

4,100- capxcityvenués 887.3 million in grosses and nearly 625,000 

attendees in 2007. 

Also keeping the venue alive were performances by Stevie Nicks, 

Lionel Richie, Luis Miguel, Jacky Cheung and the annual Com- 

edy Festival, Harrah's Entertainment VP of entertainment Scott 

Schecter says. 

The runner -up to the Colosseum in this category is Atlanta's 

Fox Theatre. which reported grosses of $29.9 million during the 

2007 period. Comedy was strong at the 4,600 -seat theater, with 

performances from Larry the Cable Guy (five), Jamie loan (three). 

Kathy Griffin (two) and George Carlin, among others. Along with 
successful Broadway shows, "concerts kept us busy as well," Fox 

Theatre GM Allan Vella says, citing such acts as Godsmack, Ali - 

son Krauss, Björk and Ryan Adams. 

TOP 10 VENUES 
FACILITY Ci[y 

THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 

4.000 

FOX THEATRE, ATLANTA 
4,600 

BEACON THEATRE, NEW YORK 
2.900 

634,987 

627 672 

288.329 

633.055 

1,159,788 

340,731 122 

BROWARD CENTER FOR THE PERFORMING ARTS, FORT LAUDERDALE, FLA. 

2,700 268,319 393,595 144 

TAMPA BAY PERFORMING ARTS CENTER, TAMPA, FLA. 

2,610 240.091 329,614 

SONY CENTRE FOR THE PERFORMING ARTS, TORONTO 

3.200 201.439 263,669 

RUTH ECKERD HALL, CLEARWATER, FLA. 
2374 262.528 336.523 

BOB CARR PERFORMING ARTS CENTRE, ORLANDO, FLA. 
2,518 198 ,970 

WANG THEATRE, BOSTON 
97o 

xss,sso 

3.561 17,963 

. COMMUNITY CENTER THEATER, SACRAMENTO, CALIF. 
2.452 186,35S 247.661 103 19 
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Pick Charleston. 
Make your year. 

The Civic Center Complex is West Virginia's premier venue, 
and Charleston is one of America's lowest -cost, second -tier cities. 

CHARLEST N 
Coliseum & Municipal Auditorium 

www.charlestonwniviccenter.com 
W` dWondoful 

304.345.1500 
john.robertsonQcharlestonwvciviccenter.com 



With Workers' Comp included in every package. 

CAPS 
UNIVERSAL 

THE STAR of PAYROLL SERVICES 

When it comes to music payroll, we've got your backstage. 

T h e 

tVear I 

Tpa ,1111111.1MitaValal MIN 

TOP 25 PROMOTERS 
TOTAL GROSS 

1 $1,844.827.622 

2 $749150,589 

3 $36,474.548 

4 689.066,683 

5 $52,711,026 

6 $51,434,784 

7 $42,352,100 

8 $38,868,195 

9 $38,158,843 

10 $34,136,539 

11 $33,158,273 

12 432,707,351 

13 $32,007,630 

14 $31,211,995 

15 $26,619272 

16 926,520,579 

17 $25,839749 

18 $23,305,528 

19 $23,078,065 

20 $22,052,026 

$20.512,812 

I$19,045.211 

71 $19123,575 

24 $17,538,766 

2$ $17.234.723 

PROMOTER 
.71t1::pcity 

LIVE NATION 

No. of Shows No, of Sellouts 

34.521,516 10.035 3.051 

AEG LIVE 

11,372,462 12,506,086 1,934 B44 

MICHAEL COPPEL PRESENTS 

1,213,787 1,469.094 147 12 

CIE 

2,008,900 2,616,077 207 21 

3A ENTERTAINMENT 

900.723 990,936 343 110 

JAM PRODUCTIONS 

1.255,265 453 198 

AIKEN PROMOTIONS 

528.730 752 4,0 129 122 

PETER RIEGER KONZERTAGENTUR 

462.075 46,641 10 

FRONTIER TOURING CO. 

380,713 35 15 

GILLETT ENTERTAINMENT GROUP 

660,196 745,522 241 52 

OUTBACK CONCERTS 

796,521 913,787 238 146 

FANTASMA PRODUCTIONS 

621.843 790,173 

C3 PRESENTS 

els.oss 

NEDERLANDER CONCERTS 

577,180 74,3; 

659,369 520.750 35,, 

ANOTHER PLANET ENTERTAINMENT 

052,257 521,010 112 

BEAVER PRODUCTIONS 

011.629 455.330 

ROPTUS 

440 637 473 086 

A.C. ENTERTAINMENT 

2'6 6m 227 SO2 

MARSHALL ARTS LTD. 

351.527 35,527 

CARDENAS MARKETING NETWORK 

287,697 309.719 45 

THE BOWERY PRESENTS 

058.518 510120 

SUPERFLY PRODUCTIONS 

121,800 135.400 

ANDREW HEWITT CO. 

141 

200 077 206,59 

VARNELL ENTERPRISES 

359.131 373,205 

190 

22 20 
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Protection racquet 
* Internationally recognized as the world's 

leading insurance broker to the music 

and live entertainment industries 

* Established for 30 years 

* Over 80 specialist personnel 

* Offices in London, Las Vegas, 

Los Angeles, New York and 

associates around the world 

* Long- standing broker to the world's 

leading artists, bands and performers 

* The broker of choice for major 

international concert tours 

* Unrivalled depth of knowledge 

and experience 

* Superb 24/7 claims handling service 

If you want to know more please call our offices below 
New York Office Los Angeles Office 

315 South Beverly Drive, Suite 201, 
Beverly Hills, California 90210 U.S.A. 

Tel: 001 310 843 0980 
Fax: 001 310 843 0990 
E -Mail: infola @rtib.net 

www.robertson-taylor.com 

330 Seventh Avenue, 9th Floor, 
New York, NY 10001, U.S.A. 

Tel: (212) 279 4519 
Fax: (212) 2794536 

E-Maildnfony@rtna.us 

* 
ROBERTSON TAYLOR 

INTERNATIONAL a.azo":Á." INSURANCE BROKERS 

London Office 
33 Harbour Exchange Square, 

London E14 9GC 
Tel: +44 (0) 20 75101 234 
Fax: +44 (0) 20 75101134 

E -Mail: enquiries @rtib.co.uk 
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How We 
Compile The 

Boxscore 
Charts 

Weekly Tallies Track What's Tops 
In Live Entertainment By Bob Allen 

For concert promoters and venue managers, there's no 
great mystery about how to judge success. As always, the name 
of the game is selling tickets. 

Billboard has been tracldng concert ticket sales for three decades, 
compiling box-office stars that highlight the honest headliners 
on the road and the world's most productive markers. 

In the weekly Boxscore chart, Billboard provides a snapshot of 
who's making the biggest impact on box offices around the world, 
but in this Year in Music & Touring issue, we provide a recap of 
the year with annual rankings and thorough analysis. 

2007 saw the return of such powerhouse veterans as the Po- 

lice and Genesis, as well as headliners like Justin Timberlake, 
Rascal Flatts and Mana coming into their own. With worldwide 
gross ticket sales in the $3.5 billion range, the verdict is clear 
When it comes to bang for your buck, there's still nothing bet- 
ter than a live show. 

TOP 10 FESTIVALS 
SALES/ FESTIVAL 

To compile these year -end rankings 
and the weekly charts throughout the 
year, Billboard collects box.ofce data on 

continual basis. With the help ofcon- 
cert promoters and venues -ranging 
from local clubs to world- famous stadi- 

ompile our Boxscore stats 
from the totals reported by these sources 
and others throughout the industry. 

The year -end rankings are based on 
box.office numbers than were reported 
during Billboard's touring chart year, 
from the issue of Nov.15, 2006, through 
Nov. 13, 2007. 

Throughout the year our deadline for 

submitting box- office data is every Tues- 

day. If reported by the 5 p.m. CT dead- 
line, it will be eligible to chart in the 
current week's issue.Anything reported 
after deadline simply carries over to the 
next week. 

We have a rime limit for how long a 

bocore is eligible to chart in the magazine. It cannot be older 
than two months before the issue hits newsstands. We want the 
concerts charting in the magazine to be current, timely and buzz- 

worthy. However, every show reported to Billboard -even the older 
ones-are reported online at billboard.bis regardless of when the 
date occurred. The online boxscore chart is updated weeldy. 

Billboard defines the word "boxscore" as a single event by an 
artist at one location. It doesn't have to be single show, however. 

If an act plays more than one show at the venue, the totals from 

all theperfomcances are added together to count as oneboxscore. 
The shows do not have to be on consecutive nights, but they do 

need to be part of the same tour. 
In the year -end rankings, the headliner gets all the credit, but 

this year's Top Tours tally includes some variations on that theme. 
The High School Musical Concert lour, Cirque du Soleits "Delir - 
ium" and Trans -Siberian Orchestra all rank among the years best 

but feature more than just a single headliner. In most cases, 

though, the top name on the bill still gets the attention. 
When we compile the year -end charts, we use all the box -of 

fice data collected during the year. Even though most data is re. 

ported from North American venues. we don't discriminate. All 

totals reported worldwide are included in these tallies. All year- 

end charts are ranked by gross dollars. For events held outside 

the United States, the gross is converted to U.S. currency before 

being charted. 
Top Tours, Top Promoters and Top Individual Boxscores are 

all ranked on 25- position charts. The Top Venue charts list the 

top 10 facilities in each category. These charts are presented 
four capacity categories, there are separate listings for amphithe- 

aters and stadiums. 
Totals counted for the venue charts come from any event that 

is reported. In addition to concerts, we also count totals from fam. 

ily shows, motorsports, ice shows, circuses, specialty athletic 

events-you name it. Basically, if you sell tickets, we can count 

it. The big exception to this rule is professional sports. We do not 

count totals from regular season games by professional sports 

teams. Also, for a university venue, we do not count home games 

for their athletic teams. 
For the Top Tours and Top Promoters charts, we only count to. 

talc from concerts. Generally, what we classify as a "concert" is a 

solo musical artist or band, but we also include comedians, or. 

chestras, choral groups and various other live entertainers as con - 

cert artists. 
Some acts like Blue Man Group and Cirque du Soleil defy the 

old boundaries of "singer/songwriter" but we include them among 

concert acts because the promotion and production of the event 

are much the same as traditional concert events. 
In addition to the Top 25 Tours chart, we have included an ad, 

ditionalchanthat lists the toptourin each offourgenres, rock /pop, 

co untry, R &e /rap /hip -hop and Latin. 
Returning this year is our Top Festivals chart. This 10-po- 

sition chart lists the top -grossing festivals of the year. Eligi- 

ble Pests are generally held annually at a single location with 

multiple acts. 

PAW. er GP 

$9,843,640 
5 sm 

DOWNLOAD FESTIVAL 

BONNAROO MUSIC FESTIVAL 

IMF 
70 000 

COACHELLA VALLEY MUSIC FESTIVAL 

AUSTIN CITY LIMITS MUSIC FESTIVAL 

LOLLAPALOOZA 

02 WIRELESS FESTIVAL 

CISCO OTTAWA BLUESFEST 

VIRGIN FESTIVAL 

225 000 

wiaenvo,ce/AEC Live 

C3 Presents 

C3 Presents 

STAGECOACH FESTIVAL 

BAMBOOZLE FESTIVAL 

noo.aateienene/ena 
L,oee/ 
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In the past, we've been lucky enough to have performers 

like Green Day, David Bowie, Sting and many others on our 

ticket. Our ability to host world -class acts has resulted in an 

overwhelming approval rating from fans and a #2 Ranking 

in the Americas from a leading industry magazine, for arenas 

of 15,000 or less seats. They also ranked us #5 in the world. 

Verizan Wireless Arena, New Hampshire's premier sports and 

entertainment facility is conveniently located in the city of 

Manchester, halfway between Boston, Massachusetts and 

Portland, Maine. \ / "veripnwireless 
Call as before you\ 

/ 
hit the trail on your next tour. 

555 ELM STREET, MANCHESTER NH 03101 / 603 -644 -5000 / VERIZONWIRELESSARENA.COM 



The world's best 

tours stop at the 
world's best arenas 

Xcel Energy 
Certte 

SiePaul,01 

XCel Enemy Center 
xcelenergycenter.com 
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Gems Found In Tough 2007; Groban Shines Bright 
Album sales in 2007 resembled a badly Nielsen SoundScan year. By the end of might be the first in my 20 -plus years That is the silver lining that can be 
shaped burrito. Someabsolute goodies January, album sales lagged the prior at Billboard when the industry might gleaned from what has obviously been 
were stuffed in the middle, but it was year's pace by 15 %. not have released enough during the a challenging year, which means the in- 
o° thin on either end tobeconsidered The deficit dropped to 17% by the final trimester. dustry might be able to help itself if it 

a 

satisfying 
meal. end of the quarter, as Norah Jones' Still, there have been moments toed- can find its way to the complicated bal- 

Certainly it is never unusual to see "Not Too Late," Fall Out Boy's "Infim ebrate on the album front, and, even ance of less and more. Fewer albums 
ity on High" and Tim McGraw's "Let with no same -week wins against prior- released. but more that matter. 
It Go" were the only albums in that year sales, the deficit trimmed from 
three -month window to enjoy sales 17% in early April to 14% in July. VERY MERRY: The Billboard 200 
weeks of 200,000 or more. The two largest sales weeks of 2007- feels more like Christmas than it has 

More worrisomewas that when Jones' 957,000 for Kanye West's " Gradua- in five decades, thanks to Josh 
album began with 406,000 copies- lion" and 742,000 for Alicia Keys' "As Groben's "Noel." 
more than double what Barry Manllow I Am"-both outweighed the fattest The album grows yet again with its 
had sold at No. 1 in the same week of week of 2000, clocked by Rascal Matta' fourth straight Greatest Gainer award 
2006 -album sales still trailed, a pat- "Me and My Gang" at 721,000. (581,000, up 8 %). becoming the first 
tem repeated in every sales week ofthis In a year when most ofthe artists who No. 1 album to increase for three 
year. Even when thenew top 10 weighed reached No. 1 did so with lighter sales straight weeks since CSRRd'R'Woath, 
:n much heavier than that of the frame weeks than they saw in previous years, eyed" did so in December 2001. 
of the prior year. Even when this year's Worland Keys were part ofanelite club. With 2.1 million said since its Oct.2 
Eastersloodagainsl anon -holiday week Fmmartists as young as Carrie Under- release, it has already become the third 
from 200G. wood and Pretty Ricky to ones as sea- best -selling album ofthecalendaryear, 

A bookend to that slow first quarter soned as the Eagles and Billboard with a chance to be top dog before you 
is playing out during this fourth quay- Woman of the Year Reba McEntire, sing "Auld Lang Syne." More impres' 
ter. This is the third straight week that West and Keys were amongthoseeam- sive, ifs now the first holiday album 
no album has opened higher than No. ing career -best SoundScan weeks. since Elvis Prealey's'Elvis Christmas 
lO on The Billboard 200, a streak that It is accomplishments like those that Album to hold No. 1 for three consec- 
began Thanksgiving week. Which remind us that even though there are olive weeks. If it holds in the next frame 
means that after all that preaching la- more ways than ever to experience during Billboard's unpublished week 
bell have heard from retailers andloud- music without buying an album in these land there is every indication it will). 
mouths like me about how they always newfangled times, consumers will still 'Noel' will be the first Christmas album 
release too many high -profile artists in buy albums if the artist gives a com- to hold No.1 for four straight weeks in 
the last four months of a year, this pelting reason to do so. 

- 
the chart's history. 

me, maim. her Matins 
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»Two trMs make notable 
murns to Billboard marts this 
week. The Chipmunks are back 

extending Meir span on Hils 
telly to 48 years a. three 
mem. On Hot Rance Club Ulm. 
tie see Gees have 
EM s nce 1.7. wltn 

their first 
reml. ol 

NH Can't Have von." 

Au Fred Bronson also compares 
NM chart positions forGAIM 
alCarnegle Hall. ancl 'MMus 
neesJudy at Carnegie HalD by 
Garland and Wainwright, 
respectiveiv 

Nus, Taylor swill ana Carrie 
Yn4arwooa make bl9 moves on 
sotemetra Songs, albeit In 

opposite directions. 
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lean release schedules in January. But 
with none ofthe late -2006 arrivals show - 
ing the traction that December 2005 re- 
leases byMaryJ. Bilge andJamle Foxx 
carried over to the following year, the 
lean pickings added a bigger chill to 
album volume than we'd seen start 
previous years. 

The total at No. 1 fell shy of 100,000 
for each of the first three weeks in Jan- 
uary, the longest such streak in any 

Market Watch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 

This Week 14,456.000 1,011,000 15,640,000 

Weld 12,265.000 1.033.000 15.173.000 

OIIWe 17.9% -3.1% 3.1% 

At INK81 18,660,000 777,000 11,566,000 

llaMe -23.3% 30.1% 35.2% 

Weekly Album Sales (Minion uolls) 

o 

nielfien 
sndsran 

ICS7 CHANGE. ?CM 21107 CHANGE 

OVERALL UNIT SALES YEAR -TO -DATE SALES BY ALBUM CATEGORY 
Blum 519,332,000 440476,000 -148% Krell 320.947,000 270.467.000 -15.7% 
BBlaRaaa 525558,000 766256,000 458% faRIN 198,385,000 172,009,000 -13.3% 
SENSOR 3.509000 2048,000 -41.6% 

Drap LIAR 139,971,000 122.546.000 -124% 
Told 1,048,39$000 1,210,78%000 153% 

W rse/D' 571087.800 519.101.600 -02% 

CURRENT ALBUM SALES 

DIGITAL TRACKS SALES '06._v.,<....,,..._,._.._... 320.9 m 

8 
'07 

SALES BY ALBUM FORMAT 

t 487,687,000 396370,000 -18.9% 

s NNW 29,712,000 45,877000 544% 
psW! 1,072,000 264,000 -75.40 BJEMAMJJA50N07 NW 861,000 965,000 121% 

YEAR -END DOUBLE ISSU 

CATALOG ALBUM SALES 

08 

DECEMBER 22, 2007 www.billboard.cIt 159 



o 
2 1 

5 

O 55 

O 5 

e . 13 

GREATEST 
ell, JOSH ORMAN 

8 I I 1 
o 

"0" ' mom i158.0110061 
BLA. LEWIS 

ALICIA KEYS As I Am 
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EAGLES Long Ro. Out 01 Eden 
Lee AS. EX eel. 
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Hann. MonMna 2 (Soundtrack /Meet Miley Cyrus 

SOUNDTRACK 
wsu users 007151 08.1 
CARRIE UNDERWOOD 

Asisseente NASIMUS11221/.... OB 

GARTH BROOKS 
PURL Su OS ea arenvib 

TAYLOR SWIFT 
sis SUSS :IS 

D I 
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D I 

D e 

Audio Day Dream it 

K nTITZTV74-" CM... Song 10 

MITUT!, music 75e,W TWIng Chances 3 

O sm°7?7,..- Exclusive 4 
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The only authorized and complete histories of Billboard's major music charts. 

3 TA t 6 BS6:,1 Mswl 

Top Pop Singles 1955 -2006 
From vinyl 45s to CD singles to album tracks, here are the more than 26,000 Sties and 6,000 artists that 
appeared On Billboard's "Hat 100" charts. Complete with detailed chart data. Our #1 best seller! 

Just $79.95 1 1,184 pages 

The Billboard Hot 100 Annual 1955 -2005 
A year -by -year ranking, in numerical order according to the highest chart positon each song reached, 
of the more than 26,000 songs that peaked on Billboard's "Hot 100" Charts. 

Just 159.95 1 912 pages 

The Billboard Albums 6th Edition 
A 50-Year History of the Rock Era includes every album that made "The Billboard 200" "chart. 
charted Billboard albums, Over 270,000 album tracks. Over 6,000 Billboard album artists. 
Just $79.95 1 1,440 pages 

Top Adult Songs 1961 -2006 
Every song that made Billboard's "Adult Contemporary" and "Adult Top 40" charts...in the only 
comprehensive compilation of one of today's hottest music formats. With chart data, features and 
facts on songs and artists, and more! 

Just $49.95 426 pages 

Bubbling Under The Hot 100 1959 -2004 
Over 6,100 titles; more than 3,500 artists; Billboard's "Bubbling Under" chart -long the home to regional hits 

Hat lacked the sales and airplay to hit the "Hot 100 ". Includes recordings by legends before they h0 it big. 

Just $39.95 1 352 page 

2005 -2006 Music Yearbook 
The newest yearbook in a new combined edition covering both 2005 and 2006! Ten artist -by -artist sections 
listing every Angle, track and album that made these 2005 -2006 major Billboard music charts. 
Just $39.95 

1 350 pages 

Pop Hits Singles & Albums 1940-1954 
Four big books in one! An artist -by artist anthology of early Pop singles...a year -by -year ranking of Pope 
eady hits.. the complete story of the early albums..,plus the weekly "Top 10 Singles" charts. 

Just $39.951 576 pages 

#1 Pop Pix 1953 -2003 
r 25,000 Every #1 Pop hit.. year by year, hit by hit, picture by picture. Shows a full -color picture sleeve, sheet music 

ver, Billboard ad or other representation of the #1 Pop/Hot 100 hot in chronological sequence, 

Just $14.95 112 pages 

#1 Album Pix 1945 -2004 
Full -color photos of every #1 album and CD that appeared on Billboard% Pop, Country and R &B 
charts.,. shown in chronological order in three separate sections. 

Just $14.95 1 176 pages 

Christmas In The Charts 1920 -2004 
Every Christmas single and album from every Billboard Pop, ROB, Country, Adult Contemporary, Rock 

Tracks, Dance/Disco Club Play. Jazz, Kid, Bubbling Under, Catalog and Christmas/Holiday chart--by artist 
with complete data. 

Just $29.95 1 272 pages 

Hot Country Albums 1964 -2007 
ALL cuts shown for ALL charted Albums! Includes research from Billboard% Top Country Album chart 
with key pre -chart, pre -1964 albums shown for such classic artists as Johnny Cash, Ernest Tubb and Hank 
Williams. Our newest and holes! book! 
Just $49,95 272 pages 

Top Country Songs 1944 -2005 
Love your Country? Here's your book -an all-encompassing, artist -by -artist listing of over 2,300 artists and 
17,800 titles that made Billboard's "Top Country Sangs" charts. Includes complete chart data on every 
Country hit_ informative artist biographies.. top 200 Artists photos plus much more! 

Just $59.95 1 624 pages 

Top B &B /Hip -Hop Singles 1942 -2004 
From R &B's eady pioneers...to today's hottest Hip -Hop stars! Over 4,400 artists and nearty 20,000 song 
Odes from Billboard's Rhythm & Blues/Soul /Black/Hip -Hop Singles charts -all arranged by artist! With 
complete FMB chart dala...R &B record and artist info... and mare. 

Just $59.95 1 816 pages 

Hot Dance/ Disco 1974 -2003 
The only complete history of Billboard's "Hot Dance/Disco" Chad -listing over 3,800 artists and over 8,000 
hbs. Includes all charted titles, album cuts -even complete albums that made the Dance chart in their entirely. 
Just $39.95 368 pages 

Rock Tracks 1981 -2002 
Billboard's two great rock charts, each covered separately in one book! Includes every track and every artist 
Mat ever hit the "Mainstream Rock Tacks" and "Modern Rock Tracks" charts. 
Just $19.951 336 page 

Billboard "Hot 100" Singles Charts Books 
Straight from the pages of Billboard -each decade's "Hot 100" and Pap singles music charts, with eve 
weekly chart reproduced in black and white at about 70% of its original size. 

Billboard Pop Charts 19551959 __..._ .................. ...............Just $59.95 
Billboard Hot 100 Charts The Sixties ........ _.. ._._... Just $79.95 
Billboard Hot 100 Charts The Seventies ....... _.... _. ..................Just $79.95 
Billboard Hot 100 Charts The Eighties ...... .........._._ .... ...........................Just $79.95 
Billboard Hot 100 Charts The Nineties ___. ........... ...............Just $79.95 
Hardcover I Various page lengths 

Record Research Inc. 
PO Box 200 

Menomonee Falls, WI 53052 -0200 

1- 800 -827 -9810 

Visit our NEW Website and see full book details and sample pages www. record research. Cora 
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Announcing This Month's Recipients of 

BDSCertified 

BDSCertified Spin Awards November 2007 Recipients: 

111000,060 SPINS 

11 ''800,000 SPINS 
Arista /RMG 

,000 sinful" 
Breakaw kson /Walt Disney/Hollywood 
Unrntt :edinglleld/Epic 

®:500,000 SP 
Before He Cheats/ Carrie Underwood /Arista /Arista Nashville 
Behind These Hazel Eyes/ Kelly Clarkson /RCA /RMG 
Lesson In Leavin/ to Dee Messina /Curb 

Moomo,semill 

AWARD 

Big Girls Don't Cry/ Fergie /Will.I.Am /A &M /Interscope 
Its Not Over/ Daughtry /RCA /RMG 
Rock Your Body/ Justin Timberlake /Jive /Zomba 
Who Says You Can't Go Home/ Bon Joni /Island /IDJMG 

Breathless/ Corrs /Atlantic 
Bring On The Rain/Jo Dee Messina /Curb 
Red Din Road/Brooks & Dunn /Arista Nashville 
Redneck Woman/ Gretchen Wilson /Epic 
Rockstar/ Nickelback /Roadrunner /Lava /Atlantic 
The Way I Are/Timbaland Feat. Kerl Nilson /Mosley /Blackground /Interscope 

Ain't No Mountain High Enough/ Michael McDonald /Motown 
Crank That (Soulja Boy)/ Souls Boy Toll'em /ColliPark/Interscope 
Good Directions/ Billy Carrington /Mercury 
stronger/ Kenya West /Roc -A- Fella /DefJam / IDJMG 
'ghat You Know / T.I. /Grand Hustle /Atlantic 

100,000 SPINS J 
' (You Want To) Make A Memory/ Bon lovi /Mercury /Island /IDJMG 

Apologize / Timbalend Feat. OneRepubllc /Mosley /Blackground /Interscope 
Beautiful One/ By The Tree /Fervent/Word -Curb 
Cruz De Madera/ Michael Salgado /Joey 
Cyclone/ Baby Bash Feat. T -Pain /Arista /RMG 
Don't Blink/ Kenny Chesney /BNA 
Everything/ Michael Buble /143 /Reprise 
Find Myself In You/ Brian McKnight /Universal Motown 
Good Life/ Kanye West Feat. T -Pain /Roc -A -Fella /DefJam /IDJMG 
Hate That I Love You/ Rihanna Feat. Ne -Yo /SRP /DefJam /IDJMG 
How Far We've Come/ Matchbox Twenty /Melisma /Atlantic 
Kiss Kiss /Chris Brown Feat. T -Pain /Jive /Zomba 
Livin' Our Love Song /Jason Michael Carroll /Arista Nashville 
No One/ Alicia Keys /MBK/J /RMG 
Online/ Brad Paisley /Arista Nashville 
Sitting, Waiting, Wishing/ lack Johnson /Brushfire /Universal Republic 
So Small/ Carrie Underwood /Arista Nashville 
Wake Up Call/ Maroon 5 /A &M /Ottone /Interscope 
Wonderful Christmastime/ Paul McCartney /Capitol 

nielse 
BDS 

www.bdsonline.co ? 

TO EVERY SPIN AWARD WINNER 

CONGRATULATIONS 

Ago Mas/ La 5A Estacion /Sony BMG Norte 
Another Side Of You / Joe Nichols /Universal South 
Clumsy / Fergie /Will.I.Am /A &M /Interscope 
Does Anybody Hear Her/ Casting Crowns /Beach Street/Reunion /PLG 
Duffle Bag Boy/ Playaz Circle Feat. Lil Wayne /DTP /DefJam /IDJMG 
East To West/ Casting Crowns /Beach Street /Reunion /PLG 
Everybody/ Keith Urban /Capitol Nashville 
Fake It/ Seether /Wind-Up 
Freaky Gurl/ Gucci Mane /So Icey /Asylum /Atlantic 
Gimme More/ Britney Spears /Jive /Zomba 
Give You Glory /Jeremy Camp /BEC/Tooth & Nail 
Guarded/ Disturbed /Reprise 
How Long/ Eagles /ERC /Mercury /Lost Highway 
I Get Money/ 50 Cent /Shady /Aftermath /Interscope 
Into The Night/ Santana Feat. Chad Krueger /Arista /RMG 
Lonely Day/ System Of A Down /American /Columbia 
Low/ Flo Rida Feat. T -Pain /Poe Boy /Atlantic 
Misery Business/ Paramore /Fueled By Ramen /Atlantic/Lava 
Nothic' Better To Do/ LeAnn Rimes /Asylum -Curb 
Our Song/ Taylor Swift /Big Machine 
Pictures Of You / The Last Goodnight Nirgin 
Wall To Wall/ Chris Brown /live /Zomba 
What Do Ya Think About That/ Montgomery Gentry /Columbia 
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CAREY CARRIES CHRISTMAS SPIRIT 
Mariah Carry's 1994 holiday his "All 

Want for Christmas Is You" moves 

10-8 on Hot Digital Songs. Ever since 

the chart's 2005 launch. the track has 

made the top 10. Its 60,000 down- 

loads are a one-week high for the 

tack, as is the 38 million audience 

impressions it garners. "All I Want" 

10 3114 No. 5 on hillboard.com's Hot 

Holiday Songs. 

If "All I Want" was eligible for 

The Billboard Hot 100-only halt. 

day songs released for the first time 

this season can qualify for singles 

chart status-the song would rank 

at No. 13. -Silvio Pietroluongo 
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The Digital Dilemma: Convenience vs. Quality 
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VICTOR FREDELL, Global Content Acquisition Manager, 
Music, Sony Ericsson 
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e CES show floor where the leading minds in the music and technology industries will gather to 
scuss how technology is affecting all aspects of the music industry -not just distribution. 

yin today's top music managers, touring agents, record label executives, publishers and artists who 
ill reveal their digital outlook as well as technology innovators who will explore the contentious 
rd symbiotic relationship between these two industries. Be a part of this truly immersive digital 
lusic experience! 

RegisterToday! 
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BLIGE CELEBRATES HER 50TH 
Mary J. Blige celebrates her 50th Hot C000/Hip- the second.highest by a female debut this year fol- 
Hop Songs appearance with her best debut in lowing Alicia Keys' 9 million entry with "Like 
four years as "Work That° bows at No. 43. The You'll Never See Me Again" last month. 
track, featured in Apple's TIPW iPod TV Blige's album "Growing Pains" hits 

SE 

illt campaign ties her with Prince for fourth stores Dec. 18. It has already earned a 

IC all-time appearances since the chart Grammy Award nomination for best fe- 

song's 8.3 million radio impressions are -Rap/mot George 

1 male R&B vocal for "just Fine; at No. 7. began using Nielsen data in 1993. The 

. . 

Go to www.bi I lboard.biz for complete chart data 173 



7 66 9. ,or swims, sismi0.6 LABEL lie., 

o 
O 
O 
o 
o 

Q10 10 

11 11 9 

12 9 13 

® 15 12 

IS 14 

Q16 16 

Q 12 15 

11 28 

0 19 21 

la te .W11111 Sounds Of The Season. The Taylor Bw. HDlldry Collection IEPI 14 

RASCAL FLATTS 

CARRIE UNDERWOOD 
Uwsao 

GARTH BROOKS 

TAYLOR SWIFT 
nsN 

RASCAL PLATTS 

SMAT 
WIXEP 

T 

TItle 

Long Road ON Of Eden El 1 

Carnival Ride 1 

The Ultimate 

Taylor Swift 

Still Feels Good 1 

RACE ADKINS 

PLANT 

KEITH URBAN 

ALISON KRAUSS 

OBEFROE STRAIT 

TOBY KEITH 

KENNY CHESNEY 

LARRY THE CABLE GUY 

y The nd e© 2 

Reba Duels 1 

Amen* Mew Grantee Hits Volume II e 

Greatest Hits 4 

Raising Sand 2 

BRAD PAISLEY 

VARIOUS ARTISTS 

ANN RIMES 

22 More Hits 4 

Christmas 

Just Who I Am. Poets t Prates 1 

Christmastime ln LerryWd 12 

Everything Is Fine 3 

Sorne Hearts H 1 

5th Gear 1 

Hear Something Country, 

Family 2 

0 22 22 

62 20 20 

24 26 

GARY ALLAN 

22 

FAlxwsLL 
xx 

3 23 .:' 
RA EVANS 

w 

me rSMy Gang 0 1 

Living Hard 3 

Lat It Go 1 

0 The Hits 3 

0 29 33 
AY 

áYRUw 

I li TinSHA .,.RWOOD 27 2 

Q 32 
40610EV ATKINS 

Q 31 24 
ALISON KRAUSS 

Q 40 40 36 
PP 

SELiEPJASON 
ALDEAN 

® 26 I TIM MCGRAW 

sa 27 25 
LITTLE BIG TOWN 

Home At Last 3 

Heaven. Heartache And The Power Of Lave 10 

X Y.UR Going Through Ha I 

A Hundred Miles Or More. A Collection 

1 Relentless 

Greatest Hits V012: Reflected El 1 

as zfi 2ì RANDY RAVIS 
nms t 

Q35 39 .. .. KEITH 

A Place , Land 10 

Songe Of The Beason 26 

Cowboy Town 4 

4 36 "A'1141 
Q 38 3 

Q as a2 
MONTGOMERY GENTRY Some P9MPN Change 6.. 

w 36 5e 
RtI6311 

POe 

Its eel 
Mary DM You Kn0w2 M 

91 ì 3ì MIRANDA LAMBERT Crazy Ex-Girlfriend 1 

Big Dog Daddy 1 

It Just Comes 00114,e, 1 

Dwight Sings Buck 11 

Little Bit Of OD 13 

Q 4 99 
At ht JACKSON 

A sax ,l8 ill Precious Memories 1 

43 0 46 
ICKLCR Smal.TOwn Col 1 

0 41 43 Between RN3Ing Hall And Amerirg Grace 1 

Q 43 44 
CLAY WALKER Fall 6 

tea luN 0 a6 n SH TURNER Your 
lisse 

Your Man 1 

Q 49 91 
HANK WILLIAMS JR. Thai's How They Do It In Dixie: The Essential Collection 3 

Q s0 as JASON MIICHAyL CCARROLL- WMIIn In The Country 1 

Q 51 45 0438" Low, Pain &The Whole Crazy T009 f 

SD 54 RES DENTLEY 
ISN 

LOng TOP Alone 1 
DIE 

lean® 
VARIOUS ARTISTS Sen. 4 Worship: Country ip: ounry M Bt 4s 

0 

S 
ok mo Ún.2707. 

u 41 1 1 M DAYMI AND TM REDNECK REDN KK RAMBLERS A &w Caller CFOatmes OR 

EE 46 52 
I SLIOAWG NNO Te REDN ÇK R@ MBLERS A Redneck Christmas M. Q® ARTISTS 

naIS 634.VMe6043 23331 
MIS Style: Country Christmas 64 

&& 14 se ,e"Mak ris eel 
Greatest Hits 

174 Go to www.billboard.biz for complete chart data 

O 58 61 

@ 57 59 

68 55 62 

SO 69 61 

60 53 57 

61 56 BD 

82 64 65 

Fa 60 56 

GS 65 58 

66 66 66 

67 61 54 

66 66 64 

O S 63 55 = 
71 67 71 

KARTIST 

CABM 

ta 
M LAM l 

ENROGRßs 
un0ó nese 

HY 
LYLE VETI ANO N48 LARGE RAND 

MARTINASMCBBRIDE 
RCP 03571,5B (18 

21 Number Ones 6 

LC: Johnny Cash 26 

Ws Not Big it's 

Waking up Leog2ing 2 

VARIOUS 
1MrNw Ur 

ARTISTS 
KW sO xs 4.11184014 lssn 

BLAKE BHELTON 

Today's Country Christmas 47 

Pure BS 2 

CKY COVINGTON 
heiVOOD as, 

DIAMOND RIO 

Bucky Covington 

A Diamond Rio Christmas: Th star Still Shines 56 

TRACY LAWRENCE For The Love 6 

ALAN JACKSON 

DIXIE C. KS. 

SHOOTER JENNINGS 

LUKE BRYAN 

TRACE ADKINS 

VINCE GILL 

VARIOUS ARTISTS 

16 Biggest Hits 22 

Taking The Long Wey M I 

III Stay Me 2 

Dangerous Man I 

These Days. 4 

m: Bangs Of FNN rmmTe.WTapCaurmy&0TSHan Amas 29 

Mill Ill .1 
Kenny Rogers 

Q© 92992 Isas,aotovms 

76 
EARWOOD 

Forever Johnny Cash 73 

Greatest Hits 

B ARTISPN Country Aa 

TOP 

BLUEGRASS ALBUNIS 

35fS 
nRnsé . 

S 
.4WD ANB 

THErs 
EDNECeK RAMBLERS 

110140PCY PHIAL 

2 o 
WG E E 

s.rnsoecr 
ERs 

© 
4 

10 MERLE AVARD 

TRW 

A Blue Coller Christmas 

A Refilled, Christmas 

The Bluer Ma Sessions 

A 
2 21 

NTEVE 

Va. 6 11 
N¡ÇOIIYanw&THEWKITES 

O T 56 MTÇOKEl ÇREEK 

A y VEY 

Best Of Bluegrass Goapel: Goilector'S Edition 

SM. Of ITe Earth 

Reasons Why trhe Very 05011 

e 
EDICINE SHOW 

O 

Best 01 Bwegress 

Big Iron World 

0 5 t'otRRMYNOLMES Cherryholmes II: BD. And White 

11 
RICK .4 & BRUCE HORNSBY Ricky Skaggs & Sroce Heins,/ 

S est TONYmTRSSCHKA Double Benlo BlUe9resa Spectacular 

2. so 6 
M T Road That Never Ends: The Trie Album 

atis 
aeselnr TS SruM Traditions, Appalachian Mountain 09091aee: 30 Vintage 0lassics 

fVARIOUSNARTIST4 The Btu,* Gaspe Tribute TO Josh Turner 

s 

OUS Arrr.r. Or you Remember. P ck n On Carrie Underwrrd The Bluer Bas Tribute 

BETWEEN E BULLETS wjessen äbillboartl.com 

ADKINS IS HOT, SWIFT RISES 
With 53,000 copies sold, big- voiced Trace Swift's self -titled debut set (up 27,000 

Adkins catches the Hot Shot Debut at No.8 copies) as the young newcomer rides the 

on Top Country Albums with his second buzz of her Grammy Award nomination for 

best-of set, titled "American Man: Greatest best new artist and a freshly minted No. 1 

Hits Volume It" (No. 22 on 

The Billboard 200). Ad- 
kins sum stops short of 
the 56,000 units his 
'Greatest Hits Collection, 
Volume 1" sold when it 
bowed at No. 1 in 2003. 

Greatest Gainer roses 
are handed to Taylor 

single (see Between the 

Bullets, opposite page). 

The addition of a DOD to 

Jason Aldean's "Relent- 
less" set at Wal -Mart 
bumps that title up 83% 

(40 -30), good enough for 
the Pacesetter ribbon. 

-Wade Jmen 
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BETWEEN THE BULLETS Wfesseneabillboard.com 

HISTORIC LEAP GIVES SWIFT FIRST NO. 1 
Taylor Swift makes the biggest jump to No. 1 by 
any artist on Hot Country Songs in almost 10 

years and the biggest for a solo female in 14 

years as "Our Song" gains 2.8 million impres- 
sions and surges 6.1. Ifs the chart's biggest leap 

to No. 1 since Tim McGraw's G-1 spurt with 
"Just to See You Smile" in January 1998 and Ilse 

biggest by a solo female since Faith Hill's "Wild 
One" sailed 6-1 in December 1993. 

Concurrently, Carrie Underwood's "So 

Small" takes the deepest plunge from No.1 by 

any title in more than 11 years. The song 
dips 6.8 million impressions and tumbles 

1.10, the sharpest fall from the summit 
ce Shania Twain 's "You Win My Love" 

feil 1 -11 in May 1996. This also marks the 

first time this decade that one solo female 

replaces another atop the country chart. 
That hasn't happened since January 1999, 

when Jo Dee Messins "Stand Beside Me" 

followed Martina McBridés °Wrong 
Again" at the summit. -Wade fesser 
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INSTRUMENTALI 

COMPOSER 

ARTIST 

CONDUCTOR 

ARRANGER. 
HUMANITARIAN "4 

LTI -MEDIA ENTREPRENEUR ' 
FILM PRODUCER 

T ' ODUCER 

MAGAZINE FOUNDER 

M.PANY EXECUTIVE 

Coll 
and book 

your ad 
Now! 

Quincy Jones, entertainment business icon, 
27 -time Grammy winner, mentor and philanthropist. 

Join Billboard & The Hollywood Reporter as they honor 
this legend for six decades of musical magic on the 

occasion of his 75th Diamond Birthday. 

Join the celebration. 
's 75th Diamond Birthday Special 
and & The Hollywood Reporter. 

March 2008. - 

PY 75th DIAMOND 
BIRTHDAY CELEBRATION 

ISSUE DATE: ¡ARCH 22, 2008 
AD CLOSE: FEUARY 27, 2008 

A portion of the ad proceeds will be donated to 

The Quincy Jones Foundation. 

73 Billboard. 
EXPERIENCE THE BUZZ 
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INSTRUMENT RENTALS 

MANUFACTURERS /SUPPLIERS 

swc'r 1898 
your fans 

your ticket 
' Re , c`"élk;eket StockÀtfailable 

1l Odom Il Lirk S00 .242.iB95 
xuu.xxlllrkrl,rnBi 

To advertise in Billboard magazine's 

Music Showcase section, 

contact Jeffrey Serrette 

t: 646.654.4697 
f: 646.654.8066 

email: jserrette @billboard.com 

CD STORAGE BINS 

SERIOUS STORAGE! 
TRUE ARCHIVAL STORAGE FOR 1,000 CD'S IN A 2'x2' SPACE 

Unlike cheap plastic sleeves, The Jewelsleeve is sturdily 
constructed from four layers of thick, virgin vinyl. Its solid, 

reinforced seams are welded on all sides for superior strength 
and durability. It's the only sleeve on the market that stores 
every part of the original CD without risk of damage, so you 

don't have to cut, fold, or discard the artwork to store your 

CD's. Advanced scratchless, anti -static, non -stick cushions 
protect both sides of the disk. Custom index labels provide 
generous room for information. When assembled, 
the disk, label, booklet, and the tray 
card! combine to 
make one strong, =- =- 
slim, CD archive. 

The Jewelsleeve is 

simply the best 
all- in-one sleeve 
available anywhere! 

Please visit us at: 
www.jewelsleeve.com 

or call Joe at 1- 800 -863 -3312 
and ask for free sample! 

Billboard 
Music 
Showcase 

120,000 ..add,, Billboard puts your 

sPoMight. Mu 

82% NAVE TAKEN ACTION 

IN RESPONSE TO AN AD OR 

ARTICLE IN BILLBOARD 

P.P.. N M.nirq suPqm 

DieMalMusic [timpani.. Services 

POSITIONS 

SUMS OP 

IF YOU HAVE A PROFESSIONAL SERVICE YOU'D LIRE 

THE MUSIC INDUSTRY TO KNOW ABOUT 

CALL BILLBOARD CLASSIFIED TODAY 

1- 800 -223 -7524 FAX: 648- 654- 4798/99 
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MAR"'- I Ì PI_ACI -1 
CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

For ad placement in print and online call Jeff Serrette 800- 223 -7524 or email: jserrette@billboard.com 

HELP WANTED 

WANT A SPOT IN THE 

ENTERTAINMENT INDUSTRY 

GET AN M.BA 
IN MUSIC MANAG 

AT WILLIAM PATERSON UNIV 

Program in the Northeast 

Evening dosses, full- on portfime 

48 credits to degree 

Outstanding faculty, including 
industry experts, and tadlikes 

20 miles Pram New York City 

WPUNJ.EDU /COB 971.720.2297 

CATALOG MERCHANDISER 

Collectors' Choice Music, Inc., a catalog 
and a company, has an 

immediate opening for a Senior Mer- 
chandising Associate. This position is 

responsible for selecting and sourcing 
new product fora music specialty cata- 
log as well as developing creative mer- 

chandising strategies, copy wring and 
catalog proofing. The successful candi- 
date will have a college degree, or 
equivalent, with a minimum of two years 
merchandising experience, preferably in 

pcatalog o tail a t. The 
osition will be based in Los Angeles. 

Compensation and benefits are 
competitive. For consideration, please 

mail your résumé to & salary require- 
ments to: gordone @ccmuso.com EOE 

EDUCATION 
OPPORTUNITY 

William Paterson University, 

Wayne, NJ 

Instructor /ASaisUASaoc. Professor, 

Music Business/Management. 

Visiting or Tenure-Track. Teaching 

responsibilities Include undergraduate 

ari graduate courses in music 

management and other possible 

areas of expertise. 

For more information: 

hOpsiNrebapps.wpunl.edurempslo00 
posnlona2.cfm7lotmll Sos 

YEAR -END DOUBLE ISSUE 

REAL ESTATE 

New upscale shopping center due to 
open soon within 2 miles of location 
on South Las Vegas Blvd. 
New Casino opened last year within 
one mile of location 

Presented for: 
918,000,000 

APN Y s 177- 1e- 401-00a and 197 -18401 -005 

Contact: 
Preston Walrath, Caldwell Banker 

Commercial NOT 
714- 320 -1898 pwalmth @aol.com 

nwy4RaPorProePrte,coer 
Or 

Vida Sheybanl, Coidwell Banker 
949- 230 -4495 yidesheyntailt- °Loam 

COLDWC'LL 
BANI(C+R O 

OWN A LAS VEGAS MOUNTAIN 699,000 
20 Acre Parcel minutes from the Strip. Breathtaking views. Up 
to 15 degrees cooler than the city. Absolute gated privacy, 
security & serenity. Perfect for recording studio or compound. 

meted esticcan_VOn. ore or call Milt Young 702 -533 -3626 

PROFESSIONAL SERVICES 

IN -HOUSE CD DVD VINYL MANUFACTURING 

300 BCD.: $775.00 
1000 .54.: $1199.00 

D.J. 112° VINYL PROMO 
100 72° vrxvr 0799.00 Additional o 

'o 
oo. 

500 12' von. 61,279.09 REORDER S>10.00 

7000 12°nxn 59,809.00 REORDER .51 ' 9.m 

il 
m 

nnx.1mmv u xeauxo 

e0 
RAENno RECORDS w 

ru., ata aa., tre...,. ...,. a. .n.a..,m.,,re....a..mb...m 0 

1,000 CDs 
in fullcolor jackets for just 

$990! 
11 

Call today for 

your free catalog! 

1-800-468-9353 
www.discmakers.com @b 

7)DISCMAKERSa 

SAQUAPI 

Far an ye...CD manweetwins. 

PROMOTIONING & 
MARKETING 

WHITE EAGLE MOSIC PROMOTONS. 

PROMOTING RECORDING ARTISTS 

SONGWRITERS 

Now accepting Cris ra.w 

WORLDWIDE! 

tion, Distribution, Record, Licensing B. 

Publishing Deals at MIDEM, Cannes 
France, January 2008. Worlds Largest 

Music 

arse Ramo a n ...nanna Pramar,aa 

www.wna«aal.eraao,ds.ca 

REAL ESTATE 

North Ranch Country Club Estates 
Westlake Village Southern California 

Spncidus! S'prccacumr.' Secluded and Stunning! 

Titis nagttiticust Inodtenanuan c. sited on 3: u with pan 
st of rolling hills and golr course. i3 in the prestigious guard gated 

nub Estates. 
Perfect for entertain- 
ing or hibcmoting, this 
KIOn sq 5 c - 
home has just o pert 
anted a SIM remodel 
and can provide the 
most discriminating of 

turc comforts. 5 

bedrooms. 6 bath- 
s, media theatre 

Ovate bal- 
conies. patio. pooh. 
spa. lovely oounyards.. 
The kitchen is a you - 

mets paradise. This 
home includes a 5005 sq it space th t would be perfect fora sound studio or 
home otice; its separate entrance a sores pritauy from the rent of the home. 

Price available "poi requerr -8(15 -778 -9251 
Contact: Bernard C Rodman /Integrity Realty 

InleCritvreatt '(n:.adelehia.net 
lnteprityrealtyrd roadrunner. cam www.inteoritsTealty.org 

DUPLICATION/ 
REPLICATION 

NEED CDs? THE CHOICE IS 

CRYSTALCLEAR Y 
015t 610 IIIF 

niunit .71 9.7 7710,1U/ 
1000<Os S999ir- 
1000 PROMO CD PACK 

1000 DM giocò 
TRUSTED EXPERIENCE 
FOR OVER 35 YEARS! 

2AYSIRI[tfRAtA5.rA -xo - xo-oo, 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVEZ 

Y cc 
°I 61: es low 

ist,m,a available. 
afar atalog I MO) 0. 6000. 

P.o: Tranion, n.ß.0661.0620 

PUBLICITY PHOTOS 

8x10 
PUMUCrrY 

PHOTO 
REPRODUCTIONS 

DESIGN YOUR IMAGE ONLINE 
CALL FOR FREE SAMPLE KR 

FM TURNAROUND 

PREC /S /ON PHOTOS/ 

LEGAL SERVICES 

FATHER'S 
RIGHTS!! 

Call attorney 
Jeffery Laving 

312 -356 -DADS or visit 
www.dadsrights.com 

CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 
INTRODUCTORY 

OFFER FOR NEW ADVERTISERS! 

1- 800 -223 -7524 or 
iBerrette @billboard.com 
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T- SHIRTS FOR SALE 

ém! 
ßf GE 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 
or call for a free price list/flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 928 -443 -0100) 

1b ALL OfOUaP 

aZLLBOA.Pli CLASSZfÌED 

56lPPO+PTzaPS Y/EaPE'S w)ZSvyZArG YOt! 4 

W4PPY AA/D 5Aft IyOL.ZDAY 5EA5OA1! 

HaairaáPe al: 

www.11omelessForTheNolidaze.eom 

FOR SALE 
1920 BLU fULR Grand Plano 

Mahogany, Black, 7 -foot 
Fully Re- Conditioned 

Beautiful Period Design 
Owned by well -known Conductor 

Call 212 -7448836 or 
patmusic2 @aol.com 

MANAGEMENT 
WANTED 

Unique rock/pop /singer /song- 

writer Tamayu seeks manager/ 

agent to elevate career. 

Must believe in my vision and 

capabilities as an artist. Please 

refer to myspace.com/tamayu 

for musicanto. 

Contact: 310- 954 -7347 

FRE 
(Advice) - - 

HOW DO YOU MAKE YOUR CLASSIFIED AD PAY? 

By running it consistently- consecutive weeks -for impact!! 

Rarely does a prospective customer reply to an ad the very first time it appears. When that 

customer is ready to buy. Remember, the very week he or she is ready your advertisement 

should be in POSITION. 

Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!! 

TOLL FREE 

800 -233 -7524 or 646- 654 -4697 

&u Posmas. 
fGMoPgMas 

PaPFaFlwarLPS 
ors1a sumas 

Limited Edition Posters 
30 Historic Covers To Choose From 
LARGE POSTERS: $295 plus shipping. Imr.+*keg= zr.w °I +.s..0 +zr, 

MEDIUM POSTERS: $195 plus shipping. image aie e.rpro+lr,za °IP.aro a- :m +zrf 

Posters are printed on Legion Somerset Velvet -an archival 
watercolor paper -with Epson Ultrachrome Pigment Inks. 
The longevity of the pigment inks and the paper exceeds 
The Museum of Modern Art Standards of 90 years plus. 

Order Today: www Billboard.com /poster 
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2008 GRAMMY PACKAGE 

011 
GRAMMY AWARDS 
February 10, 2008 8 pm et/pt CBS 

GRAMMY PACKAGE SCHEDULE 
YEAR IN MUSIC T G 

Issue Date: DecSetsDat 5 Ad Close: Dec. 7 

THE ROAD TO THE GRAMMYS PREVIEW ISSUE 
Issue Date: Jan. 5 Street Date: Dec. 29 Ad Close: Dec. 20 

GRAMMY PREVIEW ISSUE # 2 

°VOTING PERIOD CLOSES JANUARY 9 

Issue Date: Jan. 12 Street Date: Jan. 5 Ad Close: Dec.27 

PRE-GRAMMY AWARDS SHOW ISSUE 
BILLBOARD STARS: NARAS 50TH ANNIVERSARY SPECIAL 

Issue Date: Feb. 9 Street Date: Feb. 2 Ad Close: Jan. 16 

POST-GRAMMY AWARDS SHOW ISSUE 
Issue Date: Feb. 23 Street Date: Feb. 16 Ad Close: Feb. 8 

BILLBOARD.BIl 

GRAMMY LISTENING ROOM 
For the first time ever, Billboard.biz will provide 

music industry VIPs the opportunity to listen to the 
top nominated artist/albums of the year. Billboard 

will showcase the top 10 categories for the 
2008 Grammys and allow users to listen to full song 

streams from December 15th thru January 15th. 
The Grammy Listening Room will provide the ultimate 
opportunity to extend your message during the critical 

NARAS member voting period. 

NEW YORK LOS ANGELES LONDON NASHVILLE 
646.65,5581 323.525.22,9 ..207.1720.6075 615.3 1573 

Billboard 
EXPERIENCE THE BUZZ 
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In Memoriam 
MICHAEL BRECKER 
Tenor saxophonist Michael Brecker, 57. Jan. 13 

in New York. Brecker and his brother Randy 
played in pianist /composer Horace Silver's 
quintet and started jazz -rock fusion group the 
Brecker Brothers. Brecker's career spanned 
more than three decades and earned him 11 

Grammy Awards. 

JOE HUNTER 
Funk Brothers member Joe Hunter, 79, Feb. 2 

in Detroit. Hunter, as leader of Motown Records 
house band the Funk Brothers, created the stu- 
dio sound for hits like "I Heard It Through the 
Grapevine" and "Papa Was a Rollin' Stone." 
The Funk Brothers received a Grammy Life- 

time Achievement Award in 2004. 

ALICE COLTRANE 
Jazz performer /composer 
and wife of legendary saxo- 

phonist John Coltrane, Alice 

Coltrane, 69, Jan, lain Los 

Angeles. Coltrane. a pianist/ 
organist. brought the harp to 

the jazz bandstand. Aside 

from 
anaging 

and archiv- 
ing her husband's estate, 
she founded the Vedantic 
Center, a spiritual commune 
in Los Angeles. 

DENNY DOHERTY 
The Mamas & the Papas singer Denny Doherty, 
66, Ian. 19 in Toronto. The Mamas &the Papas 
scored 10 top 40 hits between 1966 and 1968. 
Dohery s soaring vocals dominated such hits 

as "California Dreamin " and "Monday, Mon- 
day," the latter of which topped The Billboard 
Hot 100 for three weeks. 

ESMOND EDWARDS 
Recording engineer Esmond Edwards, S0, 

Jan. 20 in Santa Barbara, Calif. Starting as a 

Prestige Records clerk, he became a pro- 
ducer, and later, helmed MG M's Verve label. 
He also served as VP ofA &R for Chess 
Records, and is responsible for helping de- 

velop the sound of musicians including 
Miles Davis and John Coltrane. 

JIM AIKEN 
Leading Irish concert pro. 
motet Jim Aiken, 74, Feb. 27 

in Belfast, Northern Ireland. 
Aiken brought the likes of 
Brace Springsteen, Bob Dylan 

and the Rolling Stones to Ire- 
land and organized perform - 

es by Elton John, Garth 
Brooks and Luciano Pavarotti. 
He also introduced Ireland to 

retail giant HMV. 

FRANKIE LAINE 
Big-voiced '50s singer Freebie 
Laine, 93, Feb.6 in San Diego. 

With such songs as "That's My Desire" and 
"Mule Train," Laine was a regular feature on 
the top 10. His variety show, " Frankie Laine 
Time." ran from 19551956 on CBS and he ap' 
pearedin several films. Laine achieved 21 gold 

records and sold more than 250 million albums. 

SAL BONAFEDE 
Veteran tour producer Sal Bonafede, 74, Feb. 

14 in Los Angeles. Bonafede served for more 
than 30yearsas Neil Diamond's tour manager, 
and also worked with acts including Celine 
Dion, the Doors, John Denver, Bob Dylan and 
Frank Sinatra. He played a key role in Michael 
Jackson's international Bad tour. As a booking 
consultant, he worked with the United Center 
in Chicago and the HP Pavilion in San Jose, 
among others. 

LUCIANO 
PAVAROTTI 
Opera superstar Luciano 

Pavarotti, P. Sept.6 in Mod - 

ma.ltaly. Pavarntl had the 

widest reach of any opera 

singer of his time. For some 

po years. he was featured on 

more than no releases. in- 
nliadorg re albums stras ha Na. 

on Billboard's classical 
chart. In the Nielsen Sound- /- Scan era alone. his record- 
ings sold more than ta.9 mil- 

lion copies. He performed 
with pop stars from Ua to 

Mariah Carey as well. raising 

millions of dollars for chari- 

ties across the globe. 

BILLY THORPE 
Australian rock pioneer Billy Thorpe, 60, Feb. 

28 in Sydney. Thorpe played his first gig at age 

30. His first band, the Planets, performed with 
Jerry Lee Lewis and Little Richard, and when 
he was 16, his band Billy Thorpe & the Aztecs 
had the No. l record in Australia. His 1979 re- 
lease "Children of the Sun" reached No.41 on 

The Billboard Hot 100. 

JOEL BRODSKY 
Music photographer Joel Brodsky, 67, March 1 

in Stamford, Conn. Brodsky shot more than 
400 album covers throughout his career, im 
eluding landmarks by Van Morrison, Isaac 
Hayes and Kiss. In 1966, he opened a studio in 

New York, where he took the iconic images for 
many of the Doors' releases including The 
Best of the Doors." 

BRAD DELP 
Multiplahnum rock band Bostons guitarist /vo- 

calist Brad Delp, 55, March 9 in New Hamp- 
shire. Delp's soaring tenor gave voice to 
Bostons hits, including "More Than a Feel- 

ing and "Don't Look Back." The band's albums 
twice topped The Billboard 200, and the first 
three combined to sell 28 million copies in the 
United States. 

RETO QUINTANILLA 
Regional Mexican singer Beto Quintanilla. 58, 

March 18. Recording for indie Frontera Records 
and achieving fame with an arsenal of the top - 

icalnarratibe songs called corridos, Quintanilla 
was known as "el Leon de los Corridos" (the 
Lion of Corridos). His 2007 album, "Tragedias 

Reales de la Vida: reached The Billboard 200. 

LUTHER INGRAM 
Singer /songwriter Luther Ingram, 69, March 
19 in St. Louis. Ingram recorded with produc- 
ts Jerry Leiber & Mike Stoller in 1966, relo- 

cating to Memphis two years later to record a 

ringofhits for the Stax.distributed Koko label. 
In 1972, his "(If Loving You Is Wrong) I Don't 
Want to Be Right" reached No 3 on The 
Billboard Hot 100. 

HY WEISS 
Promotion veteran and R &B pioneer Hy Weiss. 
84, March 20 in New Jersey. Weiss started his 
career in the industry as a salesman for R &B 

labels Exclusive, Modern, Jubilee and Apollo 

before creating Old Town Records with his 
brother Sam. In the '60s and '70s he oversaw 
the promotion department at Stax Records, 
where his artist roster included Johnny Taylor, 

Me Staple Singers and Rufus Thomas. 

DON HO 
Crooner Don Ho, 76, April 14, in Honolulu. 
Ho entertained Hawaiian tourists for decades. 
His famous show in Waikiki -a mix of songs, 
jokes, double -entendres, Hawaiian history and 
audienceparticipa lion- helpedpopularize his 
signature tunes "Tiny Bubbles," °I'll Remem- 
ber You," and "With All My Love." 

TOMMY NEWSOM 
Jazz saxophonist/arranger 
Tommy Newsom, 78, April 
28 in Virginia. Newsom 
began his career in bands 
with Charlie Byrd, Benny 
Goodman and Vincent 
Lopez before becoming a studio musician for 

Mery Griffin. He was hired in 1962 as a mem- 
ber of Johnny Carson's 'The Tonight Show" 
band. He later earned Emmy Awards as a 

composer/arranger for "Night of 100 Stars" 
and the 40th annual Tony Awards. 

ROBERT BRADLEY 
Gospel singer J. Robert Bradley, 87, May 3 in 
Nashville. A favorite of the late Dr. Martin 
Luther King Jr., Bradley was known for his 
deep baritone and magnetic performances in 

churches and gospel concerts. He first sang 
as part of Lucie Campbell's Good Will Singers 
quartet. After touring throughout the 1930s 

he studied classical music and later recorded 
singles for Apollo and Decca Records. 

ANTONIO AGUILAR 
Mariachi singer Antonio Aguilar, 88, June 20. 

Known for his powerful voice and flair in per- 
formance, Aguilar, aka "el Charro de Mexico," 
launched his career in 1950, recording more 
than 150 albums and selling 25 million -plus 
copies. Aguilar made his film debut in 1952 

with "Un Rincon Cerca del Cielo, "later acting 
in 150 films, including "The Defeated" along- 
side John Wayne. He received a star on the Hol- 

lywood Walk of Fame in 2000. 

188 BILLBOARD DECEMBER 22, 2007 

HY ZARET 
Lyricist /composer Hy Zaret, 99. July 2 in Con- 

necticut. Zaret co -wrote the hit "Unchained 
Melody, " which ASCAP named one of the 25 

st.performed songs of the 20th century. 
Zares received the Songwriters Hall of Fame 
Towering Song Award and was nominated 
for an Academy Award for best song for the 
movie "Unchained." 

TONY WILSON 
Factory Records and Hacienda nightclub tnnmer 

Tony Wilson, 57, Aug. rain England. A reporter for 

Granada Television with a seminal musicprogram. 

"Soit Goes: Wilson founded Factory Records in 

[St9, signing acts Joy Division (which lacer be- 

rne New Order) and Happy Mondays. The Ha- 

énda, which opened In í98e, set the scene for 

the acid house era of the los. Wilson also estab- 

lished the annuelmusic convention In the Cita 
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HILLY KRISTAL 
CAGE owner Hilly Kristal. 75. Aug. 28. Kristal 
worked as a folk singer and latermanagerof the 
Village Vanguard before opening HIRy's, which 
would become CBGB M1973. Helping revive the 
Bowery and East Voilage. LOGO, knouT for its rev 
olaruoary "open booking" policy, served as a 

launching pad for the Rarrones, Television, 
Blonde. Talk ing Heads and the Patti Smith Group, 
Later. its all -ages Sunday shows provided a home 

for the burgeoning hardcorbpunk scene. 

DON ARDEN 
Music mogul Don Arden, 81, July21 in Los An- 
geles. The father of Sharon Osbouene, Arden 
propelled the likes of Black Sabbath, Gene Vin- 
cent, Electric Light Orchestra and the Small 
Faces to fame. At 14, he startedon the entertain- 
ment business as a singer /comedian. Notori- 
ous for his aggressive and unflinching business 
methods, Arden chronicled his career in the 
2004 autobiography "Mr. Big: The Autobiogra 
phy of Don Arden -The Al Capone of Rock." 

TOM SNYDER 
TV personality Tom Snyder, 71, July 29 in San 
Francisco. Snyder was a news anchor at a num- 
ber of stations before hosting NBC's "The To- 

w Show." His memorable musical 
moments inelude John Lennon's final TV inter- 
view and U2's first American TVperformance. 

LEE HAZLEWOOD 
Producer /singer /song- 
writer Lee Hazlewood, 78, 

Aug. 4 in Henderson, 
Nevada. Hazlewood created 
his own label, Viv, and 
recorded several eccentric 
albums in the late '60s and '70e His hit with 
Nancy Sinatra, "These Boats Are Made for 
Walkin', "topped the charts in 1966. 

MERV GRIFFIN 
TV mogul /songwriter /singer and actor Merv 
Griffin, 82, Aug, 12 in Los Angeles, Griffin 
hosted "The Merv Griffin Show° for 24 years 
and created game shows "Jeopardy!" and 
"Wheel of Fortune," as well as a business em- 
pire that included casinos and radio stations. 
He sang on a national radio show in the '40e 

and founded Panda Records, recording the first 
American album on magnetic tape. His '50s 
chart hit, "I've Got a Lovely Bunch of Coconuts" 
sold 3 million copies. 

MAX ROACH 
Acclaimed bebop drummer /composer Max 
Roach, 83, Aug. 16 in New York. Roach re. 
corded more than 70 albums, with such lu- 

minaries as Duke Ellington, 
Dizzy Gillespie and Char] ie 

Parker. His civil rights land. 
mark "We Insist! Freedom 
Now Suite," featuring vocalist 
Abbey Lincoln discussing the 
African.American struggle for 
equality, came out in 1960. 

JOE ZAWINUL 
Jazz performer /composer /jazz- 
fusion pioneer Joe Zawinul, 75, 

Sept. H. Zawinul played piano 
for such greats as Dinah Wash. 

ington and Cannonball Addedey. In 1970, he 
founded the influential and Grammy Award- 
winning band Weather Report, with Wayne 
Shorter on sax, 

BOBBY BYRD 
Singer /songwriter /arranger /musician Bobby 
Byrd, 73, Sept. 12 in Loganville, Ga. Byrd helped 
launch the career ofJames Brown, welcoming 
him into the Gospel Starlighters, who would 
later become the Flames. Byrd played the organ 
and sang backup vocals for Brown for two 
decades, contributing to such landmark albums 
as Browns "Live at the Apollo." 

GENEROSO JIMENEZ 
Trombonist Genemso Jimenez, 90, Sept. 15 in 
Miami. Jimenez redefined the role of the trom- 
bone in Cuban music and Latin jazz, playing 
in the original Orquestra Aragon lineup and 
in Chico O'Farrill'e band. His 2002 release 
" Generoso, Qué Bueno Toca Usted" was nom- 
inated fora Latin Grammy Award. 

BOB BAKER 
WEA VP of credit, Bob Baker, 49, Sept. 24 in 
Studio City, Calif. Prior to his role at WEA, 
Baker headed up Warner Home Video's credit 
department after previously holding the same 
position with PolyGram. Baker was the music 
industry's senior credit executive, oftenassum. 
ing a leadership role when retail chains expe- 
rienced financial difficulties. 

JOEY BISHOP 
Comedian and Bat Pack member Joey Bishop, 
89, Oct. 17 in Newport Beach, Calif. Bishop ap- 
peared on CBS and NBC with comedy outfit 
"The Bishop Brothers" before launching his 
ABC sitcom, "The Joey Bishop Show." As a 

member of the Rat Pack, he headlined Las 
Vegas nightclubs and hosted President John 
F. Kennedy's inaugural ball. 

LUCKY DUBE 
South African reggae artist Lucky Dube, 43, 
Oct.18 in Johannesburg. One of South Africa's 
most successful recording artists, Dubebegan 
his career as a mbaqanga artist (Zulu tradi- 
tional) before discovering reggae. Throughout 
his career, he issued more than 20 albums, 
often reaching platinum status in South Africa 
during the apartheid era. 

ROBERT GOULET 
Broadway singer /recording artist Robert 
Goulet. 73, Oct. 30 in Los Angeles. Goulet's 
performance as Sir Lancelot in "Camelot" won 
a World Theatre Award. He performed for the 
White House and Queen Elizabeth IL in addi- 

lion to regular dates on the Las Vegas strip. He 
scored two top 10 albums and won Grammy 
and Tony Awards. 

LINDA STEIN 
Former Ramones manager Linda Stein, 62, 
Oct. 31 in New York. Once married to Sire 
Records founder Seymour Stein, she helped 
build the careers of such acts as Madonna and 
the B -52's. Linda Stein arranged a number of 
the Ramones' overseas performances, which 
are credited for sparking the U.K. punk scene. 
After leaving the Ramones, she went into real 
estate; her clients included stars LaToya 
Jackson, Sting and Billy Joel. 

HANK THOMPSON 
Country Music Hall of Fame member and 
Western swing /honky -tonk stylist Hank 
Thompson, 82, Nov. 3 in Fort Worth, Texas. 
Thompson's career bridged the gap between 
'30s Western swing and the electric guitar - 

driven sound that dominated '50s country. 
His Billboard chart history spans 194883, 
with 79 titles on Hot Country Songs and 19 

entries on Top Country Albums. Thompson 
was the first country artist to record in 
high -fidelity stereo and receive corporate tow 
sponsorship, 

JARRELL McCRACKEN 
Christian music industry visionary Jarrell Mc- 
Cracken , 79, Nov. 7 in Waco, Texas. McCracken 
founded one of the largest Christian entertain. 
ment companies, Word Inc in 1951. He is 
credited for pioneering mainstream distriba. 
non for Christian artists. 

PORTER WAGONER 
TV pioneer, record producer /talent scout and 
Grand Ole Opry icon Porter Wagoner, 80, Oct 
28 in Nashville. Wagoner earned a record con- 
tract with RCA Victor in 1952, and his syndi- 
cated "The Porter Wagoner Show" ran for 21 

years, launching Dolly Partons career, among 
others. Wagoner's hit list includes 81 singles 
on Hot Country Songs and 38 titles on Top 
Country Albums. 

JOHN HUGHEY 
Steel Guitar Hall of Fame member John 
Hughey, 73, Nov. 18 in Hendersonville, Tenn. 
Hughey joined Conway Twiny's band in 1968 
and spent 20 years touring 
and recording in the studio 
with his boyhood friend. After 
a short stint with Loretta Lynn, 
he toured with Vince Gill for 
12 years before retiring from 
the road in 2002. 

PAUL WASSERMAN 
Entertainment publicist Paul 
Wasserman, 73, Nov. 18 in 
Los Angeles. Wasserman 
worked early on with Bob 
Hope, Frank Sinatra, the 
Beach Boys and the Beatles' 
Apple Records. In the early 
'90s he created his own com- 
pany, the Wasserman Group. 
Clients included the Rolling 
Stones, Bob Dylan, U2 and 
the Who. 
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KEVIN DuBROW 
Quiet Riot singer Kevin DuBrow, 52, Nov. 25 in 
Las Vegas. The metal band, initially formed in 
the mid'70s with guitarist Randy Rhoads, later 
reached No. 5 on The Billboard Hot 100 with 
its Slade cover "Cum On Feel the Noize." in 
1983, the album "Metal Health" toppedThe Bill- 
board 200 and sold more than 6 million copies, 

PIMP C 
Southern hip -hop pioneer Pimp C, 33, Dec. 4 

in Hollywood. Pimp C's group UGK released 
eight albums; the most recent, "Underground 
Kingz," spent two weeks at No.1 this summer. 
Pimp C also reached No. 3 on The Billboard 
200 in 2006 with the album "Pimpalation." 

KARLHEINZ STOCKHAUSEN 
Famed German experimental composer Karl. 
hero Stockhausen. 79. Dec. 5 in Germany. 
Stockhausen wrote more than 300 composi- 
t ions, frequently incorporating such avant -garde 
innovations as tape recorders, mathematics and 
sine waves, and inspiring acts ranging from the 
Beatles to Miles Davis. "Electronic Study II," 
from 1954, was the first notated and published 
electronic work. Another work, "Licht," took a 

quarter -century to create and cons ists of a seven - 
part operatic cycle. 

MEL CHEREN 
"The Godfather of Disco" Mel Cheren, 74, Dec. 

7. Cheren entered the music business at ABC - 
Paramount Records, where he served as head 
of production. He made his mark as a financial 
backer of the Paradise Garage and founder /CEO 
at West End Records, He is credited with help. 
ing lay the groundwork for disco's expansion 
toward a mainstream audience. 

IKE TURNER 
Rock pioneer Ike Turner, 76. 

Dec.12 in San Marcos, Calif. 
Turner's 1951 hit with the 
Kings of Rhythm, "Rocket 
88, "is widely credited as one 
of the first rock'nroll songs. 
He later steered his wife Tina to pop superstar. 
don; their tumultuous relationship was 
chronicled in the film "What's Love Got to Do 
With It." Turner spent time in jail in the early 
'90s on drug charges but was active on the live 
scene in recent years. . . 

American coloratura soprano 

Beverly Sills. 78, July a in New 
York, Sills became a child 
radio stararage r,and,as a TV 

personalty,she guest-hosted 
"The Tonight Show" with 
Johnny Carson, helmed "PBS 

Live From Lincoln Center" t broadcasts and even per 
formed with the Moppets 
After landing a spot at the 
New York City Opera and 

singing during its inaugura 
boner Uncoln Cerner, Sills he- 

me geoeraldirectoras well 
as fund- raiser and Spokes- 

man /chairwoman for the 

Lincoln Center Organize don. 

tl 

111 

DECEMBER 22, 2007 I www.blllboard.biz 189 



Bilk:44:34 
BST 

ÍILiçr ¡Peen. Bil 

- - 10(!3,1,: 
r 

;Lu 0UT00.1 

AVRIL OUT 

E 11 r EM 

tilAry+1 BillkthJ 

CIP 

THEGREEN ISSUE 

-BONO 

Bifir al Bilktee.' 

BillbeanA Bilt 
' t 

k 
NAME FIGHTERS r 

fl , WEST 

EliUsr llbenwel 

DION The Long Run 
I CORDS.RINO 

'11111)Si 

ABOUT THE YEAR-END COVERS 
One coven seemed insufficient to showcase more than asp year-end charts 

and our review and anaLysis of the gears biggest stories. With a ncci toward 

the great heritage of music concert posters, we worked with top designers 

from across the gtobe to create five covers-each capturing a unique aspect 

of the hiccups, hotness and yes, sometime hilarity that marked the year. if you 

like the work of Hatch Show PNnt,Ames Bros, Scott McDougaLL,Chris White 

and Ward Sutton as much as we do, Limited-edition blowups are ayaiLabLe at 

bilitmenicom/encuposter. 
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VENUES AS VERSATILE 

AS ANY SHOW YOU CAN DREAM UP. 

From spectacular stage shows to simple performances, our three arenas can handle them all. 

And with one of the most experienced staffs anywhere and an email blast system that reaches over 

90,000 people, we're sure to be a favorite stop on any tour. 

KENTUCKY 
1-800-618 -5151 WWW.KYE%PO.ORO r EXPOSITION 1 CENTER 

Kenlukîzy° 



S I 


