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SHAKIRA Z7

ORAL FIXATION VOL.1AND VOL.2 il

« 7 MILLION ALBUMS
« 3.8 MILLION RINGTONES

3.6 MILLION SINGLES

*1 SINGLE IN 16 COUNTRIES - “LA TORTURA" FEAT. ALEJANDRO SANZ
« "1 SINGLE IN 18 COUNTRIES - “HIPS DON'T LIE” FEAT. WYCLEF JEAN
« *1 SINGLE SALES IN iTUNES HISTORY (WEEKLY) - “HIPS DON'T LIE” FEAT. WYCLEF JEAN
- *1 MOST PLAYED SONG EVER AT TOP 40 RAD|O (WEEKLY) - “HIPS DON'T LIE” FEAT, WYCLEF JEAN
- 6 LATIN BILLBOARD AWARDS

5 LATIN GRAMMY® AWARDS

« 2 PEOPLE’S CHOICE NOMINATIONS

« 2 ALMA AWARDS

« GRAMMY® NOMINATION

« AMERICAN MUSIC AWARD
- MTV VIDEO MUSIC AWARD
- MTV EUROPE AWARD

+ SOLD OUT WORLD TOUR
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Conferences
MIDEM

Nearly 10,000 music pro-
fessionals from almost 100
countries will meet to do
deals, network, learn and
check out hot new ialent at
MIDEM 2007, taking place
Jan. 21-25 at the Palais des
Fastivals in Cannes. More
information at midem.com.
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MUSIC & MONEY
Billboard’s 2007 Music &
Money Conference, set for
March 1 at the St. Regis
Hotel in New York, is the
premier event for the music
industry’s decision-makers,
entrepreneurs and compa-
nies. For more information,
go to biliboardevents.com.
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Billboard.biz, the 24/7
extension of Billboard mag-
azine, covers every aspect
of the entertainment space
as it pertains to everyone
from brand marketers and
ad agencies to record labels
and cell phone carriers. For
more visit billboard.
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Market Watch
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THE JADED INSIDER
Citizen Cope busking on
the subway? Queens of the
Stone Age slumming itina
small club? EMF in a
cheese commercial?
Unbelievable! Get those
scoops and much more on
the Billboard blog, only at
jadedinsider.com.
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.2006. a year we'll never forget

AIMP-NEW YORK BMI POP AWARDS : o 2

CHAPTER INDIE AWARD: Son of THe Yea: “She Will Be Loved” i
Nicholas Firth * . SONGWRITER OF THE Year: Maroon5 2
PERFORMANCE AWARDS:
SACEM GRAND PRIX: “Breaking the Habit” “Don’t Phunk With My Heart”
Stéphane Berlow = “Drop It Like It's Hot” “Let Me Love You” B M G
“Move Ya Body” “She Will Be Loved”
' ~ ASCAP U.K. PUBLISHER “Sunday Morning” “Sunshine” PY
5 y OF THE YEAR: “This Love” | ‘

BMG Music Publishing

ASCAP U.K. AWARDS

. GRAMMY AWARDS SoNG of THE Year: “Speed of Sound” L : B E RT E LS MAN N . ]

_ Best Femare Por Dance Awarp: “I Like The Way”
*VocaL PERFORMANCE: g s s
“Since U Been Gone”
Best Pop PERFORMANCE By Duo OR GROUP WITH VOCAL: ARIA AWARDS <
" 4 . o "
This Love [Live] . ey Best Mate Artist: Bernard Fanning v

Best R&B Sonc: “We Belong Together”
Best URBAN/ALTERNATIVE PErFORMANCE: “Welcome to Jamrock”
Best Rap PERFORMANCE BY Duo or Grour: *

“Don’t Phunk With My Heart”

Best RaP/Sunc Cottasoration: “Numb/Encore”

Best TRADITIONAL SoulL GOsPEL ALBUM:
“Psolms, Hymns, Spiritual Songs”

AwBum OF THE Year: “Tea & Sympathy”

SOUL TRAIN MUSIC AWARDS .
Best R&B/SouUL SINGLE (Femate): »
“We Belong Together”

Best GospeL ALsum:

“Psalms, Hymns & Spiritual Songs”

o - »

Best COUNTRY SonG: “Bless The Broken Road” :
1 Best ReGGaE Ateum: “Welcome to Jamrock” Stevie WonDer Awarp Winner: R. Kelly ‘
 _Best OPERA RECORDING: “Folstaff” ' £ -
| . . PERFORMANCE AWARDS: ! A MULTISHOW AWARDS
. BRIT AWARDS . "Clocks” “Forever And For Always” e v Best Sona: “Ai, Ai, Ai” .
. Best Ateum: “X&Y” o “It's My Life” “Somewhere Only We Know” _ . -
; BEST SINGLE: ”Speed of Sound” “Sweet Dreams....” “You're Still The One” APRA AWA.RDS :
. OUTSTANDING CONTRIBUTION TO Music: Paul Weller “American Idol” Theme SolowkiTeR OFFHe Year: Bernard Fonning v
‘ * SonG oOF THe Year: “Catch My Disease”
LES VICTOIRES DE LA MUSIQUE BMI URBAN AWARDS 5 '
BEST SONG z D - BiLieoarp #1 Awarp: “So Sick” 3

Top UrsaN Prooucers: Cool & Dre
PERFORMANCE AWARDS:
. "Get It Poppin’” “Hate It Or Love It”
“Let Me Love You”  “Wonderful”
y 9

OF THE LAST 20 YEARS:
“Foule Sentimentale”
. BEeST FEMALE ARTIST
oF THE LAST 20 YEARS:
Myléne Farmer
" Best MaLe ARTIST &
OF THE Last 20 Y:Ansa i
Jean-Jacques Goldmoii, J \
CLaSSICAL COMPOSERM :
OF THE YEAR: b
p Philippe Hersant 1

MTV VIDEO MUSIC AWARDS
Best Groupr Vipeo: “Move Along”
MTV2 Awaro: “The Kill”

RINGTONE OF THE Year: “"Where'd You Go”

ASCAP R&S AWARDS

ECHO AWARDS o : PERFORMANCE AWARDS: a
. BEsT MALE ARTIST (lmERNAnoNA‘) Robb|e ‘Williams : “Give Me That” “My Boo”
1 Best Femate ARTisT (Nanonad): Christina Stiirmer "0 “We Belong Together” , v

Best Group {Internationas): Coldplay o ‘ '

Best Hip-Hop Group (Nationat): Fettes Brot . IVOR NOVELLO AWARDS ’ i
. Best Rock/ALTERNATIVE GROUP (Nationat): Rammstein THE ACADEMY FELLOWSHIP: 9 - ' -
* Best Newcomer (Nationat): Tokio Hotel Robin & Maurice Gibb of The Bee Gees . ; :

Best-SewinG U.K. Sincie: “That's My Goal” . v . o
4 STELLAR AWARDS

WORLD SOUNDTRACK

AWARDS BMI NASHVILLE

COMPOSER OF THE YEAR: AWARDS Artist Of THE Year: Donald Lawrence

Alberto Iglesias SONGWRITER OF THE YEAR: PrRODUCER OF THE Year: Donald Lawrence
¥ Ed Hill CD of tHe Year: “I Speak Life”

MTV EUROPE AWARDS PERFORMANCE AWARDS:
Best Femate: Christina Aguilera  “Drugs or Jesus”

Best Made: Justin Timberlake ~ “Georgia Rain® =

Best Pop: Justin Timberlake “My Old Friend”

Best Sonc: “Crozy” “Somebody’s Hero”

“Songs About Me”

ASCAP POP AWARDS “Who You'd Be Today”

FOUNDERS AWARD:

Annie Lehnox GRAMMIS AWARDS

SONG OF THE YEAR: & Best COMPOSER OF THE YEAR:

“We Belong Together” v Klas Ahlund & Robyn
PerFORMANCE Awarps: "My Boo” BesT SONG OF THE YEAR:
“My Place {Come On Over}” “Over and Over” “Money for Nothing”
“She Will Be Loved” “Speed of Sound” Best Atum OF THE Year: Robyn -
“This Love” »  “We Belong Together” Best FemaLe ARTiST OF THE Year: Robyn
“1985" “Behind These Hazel Eyes” Best Rock Act of THE Year: Kent
“Goodies” “Since U Been Gone” Best RINGTONE OF THE YEAR: “Step up”

e .

;. . . &
wwWwW americanradiohistorv com 'Y
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ALIVE AND KICKIN’ BUTT ALL OVER EUROPE

THAT'S ONE F£2 2222 INCREDIBLE TOUR P!NK

ROGER, LAURA, BILL, NICK, JIMMY

THE BAND, THE CREW

AND ALL OUR EUROPEAN PARTNERS
THANK YOU FOR MAKING IT HAPPEN AGAIN

FROM ALL YOUR FRIENDS AT

Marshell Aves

International Agency and Concert Presentations

Leeder House, 6 Erskine Road, London NW3 3AJ, England Tel + 44 (0)207 586 3831 email info@marshaill-arts.co.uk www.marshall-arts.co.uk
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THE TOP 10 DIGITAL DUDS

RADIO AWAKENING

Terrestrial broadcasiars
face their future

SELLING WHAT’S HIP

Alternative Distribution
Alliance’s Andy Allen

Shop Talk

With Five Fridays, Five Saturdays And Five Sundays Bringing Buyers
To Stores This Season, Retailers Are Still Wishing For A Flat Christmas

Even though sales appear slightly off last year’s pace in the first
three weeks of the holiday selling season, music merchandisers
say it still might outpace 2005.

In particular, they cite a favorable calendar—which as H.L.
Distributors owner Hinsul Lazo puts it, this year generously pro-
vides five full weekends of shopping before Christmas Day. That’s
five Fridays, five Saturdays and five Sundays. This December is
the only such month this year, and the next time it will occur is
in August 2008.

For the first three weeks of the holiday selling season—Nov. 20-
Dec. 10—U.S. album sales totaled 50.6 million, a 2.2% decline
from the 51.8 million units scanned in the corresponding period
in 2005, according to Nielsen SoundScan. Merchants are upbeat
because the slight decline in sales leaves them within striking dis-
tance of reaching flat sales, which would be good news after last
year’s disastrous season.

Last year, sales were down 8.3% during the five-week period,
and Thanksgiving week itself suffered a Nielsen SoundScan-
era record decline of 12%. This year, when Thanksgiving week
held steady at 17 million units, merchants considered that a
good start.

8 |

DECEMBER 23, 2006 | YEAR-END DOUBLE ISSUE

Moreover, merchants point out that people are shopping for
Christmas later and later every year. So far, “we are on plan, which
means we are slightly down with a low-single digit comparable-
store sales decline,” Value Music president Rob Perkins says. He
expects a big sales boom at the end: “With Christmas on Monday
this year, that gives you a full shopping day on
Saturday, so that should be a huge day for us.”

However, some music manufacturers area €95 75 1.
little Jess optimistic than merchants. e it .

“The season so far seems to be new-release o S
driven, event-driven and price-driven, but when =
you read stories about Wal-Mart being down, it's
disturbing and troubling,” one senior distribu-
tion executive says. Wal-Mart warned that it ex-
pects holiday sales to be disappointing.

But not everyone is down. Hastings Entertainment
chairman/CEO John Marmaduke says the Amarillo, Texas-based
chain’s holiday selling season is off to a decent start. “It looks
like some customers came back to music who had abandoned it
in July and August when no major releases came out,” he says.

Other merchants are more worried about profit margins than

SNoOj

wwWwW americanradiohistorvy com

HE AND HIS GANG

Jay DeMarcus on
Rascal Flatts' big year

PIRACY PROGRESS
Biz makes advances in
the LLS. and abroad

sales. Those worries began when Black Fri-
day kicked off with Minneapolis-based Best
Buy touting four hitalbums that day at $5.99
and Richmond, Va.-based Circuit City push-
ing eight albums for $6.99. Since then, hit
pricing has mostly slipped back to the $9.98
level ($9.72 for Wal-Mart), with the occa-
sional $6.99 or $7.99 hit. But the bottom line,
according to one merchant, is that among
all the big-box advertising circulars there is
a wide spread of hit titles for sale at loss-
leader prices.

In fact, because of falling profit margins,
Newbury Comics CEO Mike Dreese describes
the holiday season so far as “disappointing.
Unit volume is doing OK, but margins are
really challenged. On a typical day, [compa-
rable store] sales are down 4%, but margins
are down 10%.”

While traditional stores so far are slightly
down since the holiday selling season began,
the nontraditional sector—which includes
digital downloads, Amazon, Starbucks and
albums sold at concerts and through TV
commercials with 800-numbers—initially
put some big numbers up on the board be-
fore slacking off. During Thanksgiving
week, sales were up 53% in that sector,
which is ahead of the 47% year-to-date pace
it has generated, as of the week ending Dec.

3. But in the following two weeks, sales
were only up 41% and 33.6%, with both
weeks under-performing for the sector for
the year. )

Looking at individual albums, merchants were pleased with
the first-week sales of Jay-Z’s “Kingdom Come,” which came
out Nov. 21. But its second-week sales drop of nearly 80% con-
tinues what some see as a worrying trend that seems to indi-
cate that consumers are becoming more willing to burn CDs
than buy them.

Meanwhile, Value Music’s Perkins says Young Jeezy’s “Thug
Motivation: Inspiration” is moving briskly since its Dec. 12 re-
lease, with some slight outages in its first-week availability. At
Gallery of Sound in Wilkes Barre, Pa., VP Joe Nardone Jr. says
that “Eminem Presents: The Re-Up” is off to a good start, and

X
Jl..l LY

L\ S Lll )

o Yol

C | u aiu
- o e
Mg day on Satur ay

—ROB PERKINS, VALUE MUSIC

the chain can’t seem to get its hands on Vince Gill’s four-CD
boxed set, “These Days.”

While merchants expect big things for the last week coming
into Christmas, one notes that Dec. 19’s release schedule this
year is sub-par compared with last year’s, when Mary ]. Blige,
Jamie Foxx and the Notorious B.I1.G. debuted new titles.
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Best Urban/Alternative Performance
Best Rap Performance by a Duo or Group

% Hi= %‘5%

: NG _
—J -!
SOUNDTRACK
SEE (ft LIvE Ih SPREAD Ih

N()IVlINI;

I(elu,

Best (.ontempmany R&B Album

The Gospel Soundtrack
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Best Gospel Performance
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IT WAS OUR YEAR TO SHINE.

MARILYN BERGMAN — PRESIDENT
& CHAIRMAN OF THE BOARD

© ASCAP 2006 Data compiled from Biliboard 2006 Year-End Charts.
Numbers based on the Top 10 of each of the charts noted.
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LENNER: JEAN-PAUL AUSSENARD/WIREIMAGE.COM; STRINGER: JAMIE McCARTHY/WIREIMAGE.COM;

HUDGENS: JOHN SCIULLI/WIREIMAGE.COM: JAGGER: STEVE GRANITZ/WIREIMAGI

The Music_
Industry Big10

From Publishing To Touring, From Radio To Retail,
These Are The Stories That Rocked The Biz In 2006

1 UMG Takes Its Cut

For Doug Morris and Universal Music Group,
2006 has been a defining year. No longer con-
tent to stand by and watch other companies build
multibillion-dollar businesses off the back of
his music catalog, UMG’s chairman/CEO has
taken a hard line with brands seeking licensing
deals. In exchange for content he wants a piece
of the action.

In perhaps the biggest negotiating coup of
the last 12 months, Morris in November
strong-armed Microsoft into agreeing to pay
UMG a royalty for every Zune digital media
player it sells. The pact marks the first time a
label is participating in the profits of MP3
player sales from a major manufacturer. But
with Microsoft in desperate need of UMG’s
music to launch its big-budget rival to Apple’s
iPod/iTunes ecosystem, it was a price the tech
giant was willing to pay.

UMG put a similar squeeze on YouTube in
October when the label wrangled a small eq-
uity stake in the viral video giant ahead of its
$1.6 billion acquisition by Google. Granted,
UMG was not the only label to collect an eq-
uity stake from YouTube, which needed sup-
port from the music business to help clear the
way for its Google deal. But Morris publicly

ILLUSTRATION BY DAVID PLUNKERT

threatening a copyright infringement lawsuit
against the company just days earlier helped
persuade YouTube that peace with the major
labels was needed.

Meanwhile, companies unwilling to play
ball will UMG have felt the company’s wrath
in court. Most notably, Universal in Novem-
ber filed suit against MySpace for copyright
infringement after the two sides failed to
come to terms on a settlement agreement for
past infringing activity by the site’s users.
Nevermind that the News Corp.-owned so-

cial networking site was in the midst of test-

ing a content-filtering solution from
Gracenote that would protect UMG copy-
rights or that UMG distributes MySpace’s
new record label. Likewise, UMG also has
targeted bolt.com, a social networking site
along the lines of MySpace, and grouper.com,
a YouTube-style viral video site, for similar
alleged copyright infringement.

While critics in tech circles have decried
UMG for bullying startups and new, untested
services into paying “label taxes,” credit Mor-
ris for reaping big, and potentially precedent-
setting, dividends from the strategy.

As Morris publicly stated at the time of the
Zune deal: “Any business that’s built on the
bedrock of music, we should share in.”

2 Vivendi Buys BME Music Publishing

Just how hot are music publishing assets? Vivendi
in September agreed to pay a record €1.63 bil-
lion ($2.05 billion) for a catalog that initial esti-
mates valued at $1billion or less. To be sure, com-
petition helped drive the price. The parent of
Universal Music Group beat out more than 15
competing bidders, many leading private-equity
names including KKR, Bear Stearns, GTCR Gold-
ner Rauner and BC Partners. But the deal, which
is still awaiting approval from the European Union,
has a big strategic upside for Vivendi. The com-
pany plans to merge the pubbery with its own
Universal Music Publishing Group. UMPG claims
this will give them top market share among
publishers. (See story, page 30.)

3 Tower Records Closes

After years of struggling to pay bills—and two
bankruptcy filings—the music retail legend could
no longer outrun creditors. The 30-plus-year-old
company was liquidated Oct. 7. (See story, page
22)) After peaking in the ‘90s with a reported $355
million value and annual revenue topping $1billion,
Tower spent the last several years stumbling. In
the end, more than 89 stores were shuttered and
more than 2,700 jobs reportedly lost.

4. [lear Channel Goes Private

Tiring of its stock taking a beating in the public
market, where investors continually questioned
terrestrial radio’s future, Clear Channel Commu-
nications decided life would be better off oper-
ating as a private company. In November, the
largest U.S. radio station owner sold itself to a
consortium of private-equity firms led by Thomas
H. Lee and Bain Capital for $18.7 billion, in the
fourth-biggest buyout deal ever.

S Viacom Splits

The years post-2000 have not been kind to media
stocks. Frustrated that the public market wasn’t
appreciating the worth of the powerhouse brands
listed under the Viacom umbrella, chairman Sum-
ner Redstone made a bold move to unlock the
company’s value—he splitit in two. In January, the
broadcast TV and radio assets were spun off into
their own separate company called CBS, and the
cable TV and movie entities were paired to com-
prise the new Viacom. While CBS’ stock thrived
under the plan, Viacom’s, the expected beneficiary
of the strategy, struggled. Viacom CEO Tom Fre-
ston was fired in September in the face of asagging
stock and a struggling Internet strategy. Redstone
has turned to Philippe Dauman and Thomas Doo-
ley to turn around the company’s fortunes.

B Exec Shuffle At Sony BMG

Ongoing ripples of the culture
clash from the Sony BMG merger
continued in 2006 as a power
struggle between Sony and Ber-
telsmann led to shifts at the top
of the recorded-music giant’s ex-
ecutive ranks. In February, em-
battled Sony BMG CEO Andrew
Lack and nonexecutive chairman
Rolph Schmidt-Holtz flip-flopped
roles in a bid to mollify Bertels-
mann execs unhappy with the

DECEMBER 23, 2006 |

wwWw americanradiohistorvy com

joint venture’s performance. Tim Bowen was
named COO, replacing Michael Smellie. Sony
Music’s two highest-ranking creative executives—
Sony Music Label Group chairman/CEO Don len-
ner and Michele Anthony, president/COO of the
division and executive VP of Sony BMG—then
left in June amid feuding with Schmidt-Holtz.
Sony BMG Music U.K. chairman/CEO Rob
Stringer—younger brother of Sony Corp. chair-
man Howard Stringer—took over for lenner in
the role of president of SMLG Sept. 1.

"7 'ligh School Musical' Dominates

The year’s top-selling album is
the soundtrack of a Disney
made-for-TV movie that noone
older than 16 had heard of when
it stormed the charts in January.
Since then, the movie and its music have become
a phenomenon. (See story, page 12.) “High
School Musical” has sold more than 3 million al-
bums, placed seven songs on The Billboard Hot
100, claimed a TV viewership of more than 60
million and landed record deals for three cast
members. Disney would use the tween-market-
ing formula it established with “HSM” in similar
successful fashion with soundtracks to “Chee-
tah Girls 2” and “Hannah Montana.”

8 Sony BME Reconsidered

As if the merger of Sony and BMG didn’t have
enough of its own problems, European Unionreg-
ulators this year added one more to the company’s
laundry list. In July, the EU reopened its review of
the legality of the combination.after an EU court
annulled a 2004 decision authorizing the merger.
The European Court of First Instance in Luxem-
bourg ruled thatthe EC, the EU’s antitrust author-
ity, had incomplete evidence and inadequate rea-
soning for approving the merger. Not only is the
fate of Sony BMG now in question, but it also has
put the brakes on a potential merger between
Warner Music Group and EMI.

S Stones Set Record Tour bross

What better for the “world’s
biggest rock band” than historic
gate receipts to back upits billing?
The Rolling Stones recaptured the
“top-grossing tour ever” mantle
from U2in 2006 by raking in $437
million on its A Bigger Bang tour. Strong sales for
the Stones reflected a big year for the touring busi-
ness ingeneral, which saw revenue jump 35% dur-
ing the last 12 months, after two consecutive flat
years. In addition to the Stones, business was
buoyed by successful treks from Tim McGraw and
Faith Hill, U2 and Barbra Streisand, among others.
‘(See story, page YE-8.)

10 U.S. Mobile Downloading Begins

Over-the-air downloading of music to cell
phones won’t. overtake the PC download busi-
ness anytime soon. But the practice began to
show early signs of life with U.S. consumers in
2006. (See story, page 16.) Sprint says it has
sold more than 8 million OTA tracks at $2.50
per song since November 2005. Meanwhile,
Verizon Wireless bowed an OTA service in_
January, selling tracks for $1.99 each, but has
declined to disclose its sales figures.

www.billboard.biz | 1
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Lessons

THE BIGGEST STARS
OF 2006: The cast of
‘High School Musical,’
of course. INSET, BELOW:
‘HSM’ merch madness.

Learned

Disney’s ‘High School Musical’ Mega-Phenomenon

If you were caught a little off guard by the explosive, literally
unprecedented success of this year’s Disney’s “High School
Musical,” well, you weren’t alone.

“I would love to say I had a crystal ball,” says Damon White-
side, VP of marketing for Walt Disney Records. “There had-
't been a musical done like this for kids in years, and we
knew the freshness would work. For the soundtrack, we knew
there was a musical movie airing in 90 mil-
lion homes on the Disney Channel and that
kids exposed to our music tend to purchase o
it. But I didn’t think we would have triple-
platinum success. We're moving towards 6
million units worldwide. It’s really the first
tween Disney product that has reached
around the world. And it’s still growing.”

The TV movie revolves around a couple of
teens who meetata karaoke contest. Once the show took legs,
the powerhouse synergy of Disney’s various sectors took over:
“High School Musical” pep rallies at the theme parks, mer-
chandise, branded magazines, soundtracks, DVDs, games
and more. “Our company knows how to maximize a fran-
chise,” Whiteside says. “This is just the biggest example of a
tween franchise that the company could get behind.”

But one of the earliest parts of the campaign may hold a
lesson for the music biz—giving away a song for free.

[n printand online advertising for “High School Musical”
that preceded the movie’s airing on the Disney Channel,

HIGH
SCHOOL
RUSICAL

ANATOMY OF A HIT sehinda Star-Making TV Show

Here’s the answer: KT Tunstall, Corinne Bailey Ray, James Blunt,
Gnarls Barkley, the Fray and Mat Kearney. If you guessed that
the question was “What artists that emerged big time in 2006?”
you’d only be partially right. Each of these stars was featured
this year on ABC’s hit TV series “Grey’s Anatomy” before they
hit big anyplace else. And each was placed in the series by
music supervisor Alexandra Patsavas, who owns and runs
Pasadena, Calif.-based Chop Shop Music.
“Television music is really coming of age,” Patsavas says.
“ ‘Grey’s Anatomy’ was nominated for a Grammy—usu-

tweens were directed to the “HSM” Web site to download a
free track. That song, “Breaking Free,” ended up being one
of the biggest hits on the album. “It was a great way to sam-
ple the music and to drive kids to the site,” Whiteside says.
“The interesting thing is the track we were giving away as the
free download ended up being the most-purchased oniTunes.”

That's no small feat considering the success of the various
tracks. Disney spawned nine Billboard Hot 100
singles, including the No. 4 hit “Breaking Free.”
No other soundtrack has ever managed the feat
of charting nine original songs on the Hot 100—
not “Saturday Night Fever,” “Purple Rain,” “The
Bodyguard” or even “Grease.”

That sort of jackpot showed the industry a
few things. For one, Disney had the top-sell-
ing album of the year with no mainstream radio
play. And, thanks to “HSM,” tweens—6- to 14-year-olds by
Whiteside’s definition—may have been the buzzword of ’06.
“We knew coming out of the holidays last year that so many
tweens had iPods, and the promotion hit right after Christ-
mas. . . [twoke up the industry overnight to the power of the

tween market.”

Next year, Disney will try to cash in on
its own lessons. “Jump In,” something of
a hip-hop version of “HSM,” airs in Janu-
ary. And a proper “HSM” sequel is expected
in late summer.

TOP 5 BRANDING

ally that’s more feature film territory.” Overall, it was

abanner year for music in TV. “In years past it was a

few songs an episode, and now it’s not uncommon to

see eight to 10 synched,” Patsavas says. “In the past

a song added value because the audience knew it.
Now it adds value because they don’t.”
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A Survey Of Three Great Marketing Minds
On What Did—And Didn’t—Work

GAYLE TROBERMAN. director of MSN Branded
Entertainment & Experiences

This is the year we really started to see the biggest
and most influential marketers—the Coca-Colas, Proc-
tor & Gambles, automotive companies—treat the Web
as core. It used to be more, “How do we extend our
TV campaign to the Web?”

User-generated content broke through, and you saw agencies cre-
ating content that looks user-gen. | think the “Saturday Night Live”
“Lazy Sunday” segment was the breakthrough moment when agen-
cies and creatives looked and said, “Wow.”

The Red Campaign [Bono and launch partners American Express,
Gap, Converse and Giorgio Armani launched Red to fight AIDS and
announced a series of “red”-branded products] was the best | saw in
’06. The scale at which that program came together, the integration for
marketers in cause-related marketing and the way all of those brands
actually made it real—they didn’t just write a check. They enabled con-
sumers to be a part of a cause with their purchases.

But | think there’s also this “chasing the next fad” approach, which
won’t build sustainable businesses. You hear about something new
that Brand X had a good experience with, so now every brand comes
to us and says, “We should do that!” But it may not make sense for
your brand. It has to be authentic.

JOSH RABINOWITZ, senior VP/director of music, Grey Worldwide
The Bud Select TV campaign [featuring footage from
Jay-Z’s “Show Me What You Got” video] borrows pop
superstardom cachet and connects to consumers and
certainly helped push initial sales of [Jay-Z’s] “King-
dom Come.” But the Liberty Mutual “Responsibility”
spot/campaign is smarter because the narrative of
the ad fits perfectly with the sound and the ethos of the
great song used called “Half Acre” by Hem—and a tal-
ented and not super well-known band gets an outlet for getting their
music to consumers in a way that a record label can’t, at a license fee
that gets a bigger and better ROI.

Universal Music Group teaming with the media investment arm of
WPP’s Group M to form BrandAmp [to team UMG artists with WPP
brand clients] is a great example of the shift in perception and stature
of music in the music/advertising/branding consciousness. WPP is
likely enticing a trend: Advertisers sharing in profits in royalties of
songs used in their advertising, and the augmented role of the adver-
tiser in the distribution and delivery of music to consumers. “Brandown-
able” vs. “brandrentable” music will be a big part of the evolving music
business in years to come.

The record business and Microsoft’s Zune were
the two mongo flops in '06. They are examples of
two forces that defined, literally, their businesses,
music and technology, that have lost at their own
games. There are real opportunities as the music

business evolves out of a “record” business.

DAMON WHITESIDE, vp of
marketing, Walt Disney Records
The emergent technologies are
pretty exciting, but probably the
biggest example of what | saw out
there working for the music indus-
try in’06 was “American ldol.” Look at Carrie Under-
wood—it’s one of the best-selling albums of the year,
and it was created overnight by a TV show. 'min awe
of that. Look at Kelly Clarkson this past year. That
was all driven from this TV show. It may not be rele-
vatory in the sense of new media and the YouTubes
of the world. But you look at what “American Idol”
has done and what it continues to do . . . It’s lever-
aging the power of television with kids and tweens
and teens and even adults and creating superstars.

24/7 BRANDING NEWS GO TO BILLBOARD.BIZ/BRANDING

H. 5. MUSICAL AND GREY'S ANATOMY COURTESY OF DISNEY
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CONGRATULATIONS. ..

COLDPLAY 3X PLATINUM GRAMMY® NOMINEE

CORINNE BAILEY RAE PLATINUM 3X GRAMMY® NOMINEE
PAUL MCCARTNEY GOLD GRAMMY® NOMINEE

OKGO GRAMMY® NOMINEE

ROSANNE CASH GRAMMY® NOMINEE

BOB SEGER PLATINUM

LETOYA PLATINUM

CHERISH GoLD

CHINGY GOLD

WE ALL SHINE ON
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Telephone Tunes

Cingular, Verizon And
Sprint Tested The Waters
Of Subscription And

A La Carte Services

commence.

pected early next year, the true test of whether a sub-
scription or a la carte model works best on wireless will

Cingular VP of consumer data services Jim Ryan

believes wireless will rejuvenate the struggling music-

This year marked the beginning of a revolutionary ex-
periment to sell and distribute digital music to and
from mobile phones. The stage is only just being set,
with the business models,
pricing and marketing is-
sues still evolving.

Sprint and Verizon
Wireless jumped in early
with a la carte music serv-
ices that let users down-
load full tracks right to
their phones, with a copy
sent to their PCs. Sprint
charges $2.50 per track,
while Verizon charges $2.
As of Dec. 4, more than 9
million songs had been
downloaded via the Sprint
service. Verizon has not yet
disclosed sales.

In October, Cingular Wireless introduced a subscrip-
tion model, providing mobile access to existing serv-
ices like eMusic, Napster and Yahoo Music. Customers
can’t wirelessly download music yet, but they can trans-
fer subscription tracks from their PC to their phones.

Once Cingular adds over-the-air downloading, ex-

HANDSET HEAT

JIM RYAN thinks wireless will spark music
subscriptions, while ALANA MULLER says
that creating awareness of such devices’
capabilities is a challenge for operators.

effort as well.

subscription model. “We can double their base in the
next 12 months,” he says.
Sprint executives, meanwhile, seem content with

the a la carte model, but
haven’t ruled out a sub-
scription element in the
future.

The more immediate
goal for 2007 is to raise
awareness of both models.
Only 3% of mobile users
say they’ve listened to
music on mobile phones,
so the wireless industry
hopes that offering a broad
portfolio of mobile-music
services (see list, below)
will spark consumer inter-
estin 2007. A pending mo-
bile-music service from

mobile-phone manufacturer Nokia could aid in that

“That’s one of the biggest challenges for wireless op-
erators—generating awareness of the capabilities of
their particular device,” Sprint director of entertain-
ment product marketing Alana Muller says. ccee

Roughly one of every eight phones sold in the United States this year through October can store and play music
files like an MP3 player, according to data from the NPD Group. So which ones ruled the 06 roost? It depends on
your parameters. Below, we present the five music phones that shined in terms of raising the bar of functionality
and the five that sold the best. Some came close to both: The LG Chocolate came in 11th and the Fusic 16th. The
Sync came too late for sales to be tracked, and the N91and XpressMusic aren’t yet available from U.S. operators.

SHINED
LG CHOCOLATE

LG’s Chocolate offered by Verizon Wireless. Fea-
tures an iPod-like design, WMA support and up to
2 GB of storage with a removable memory card.

SAMSUNG SYNDC

Samsung’s Sync offered by Cingular. Newest on
the block, it contains Microsoft’s digital rights
management technology, allowing it to play sub-
scription-music tracks, as well as a 2-megapixel
camera and Bluetooth.

LG FUSIC

LG’s Fusic, offered by Sprint. Contains the first
internal FM tuner of any U.S. phone, dedicated
music-player buttons and external stereo
speakers.

NOKIA NS

Nokia’s N91. Not yet offered by any U.S. operator.
Features 4 GB of memory for up to 3,000 tracks,
WMA support and music-management software.

NOKIA XPRESS MUSIC

Nokia’s XpressMusic, features 1 GB of expand-
able memory, USB 2.0 support for PC music
transfer and built-in integration with various
Yahoo Web services like e-mail and messaging.
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SOLD
1.LG vX8300

1.13 million
(U.S. units sold)

Z.MOTOROLA
RAZR V3M

1.01 million

4. MOTOROLA
E8IS
810,000

SONY-
ERICSSON
Z520A
700,253

5. LG vX8100
569,000

SOURCE: NPD Group / US.
handset sales May-October 2006

_ ringtone market.

THE PUSSYCAT DOLLS

BEYOND THERINGTONE

Four Mobile Applications Unto Their Own

Looking to raise the volume of the
mobile-music message, wireless
operators are creating a broad
range of music-related services in
an attempt to recast the mobile
phone as an entertainment hub.
Below are just a few of the music-
related services and applications
that gained prominence during the
course of this year:

STREAMING RADIO

Sirius and XM Satellite Radio stations
now stream multiple channels over
such wireless networks as Sprint, Cin-
gular and Alltel for a monthly fee.
Others like MobiRadio and MSpot
offer programming as well.

STREAMING CONCERTS
Wireless operators have sponsored
and hosted live performances by
such acts as the Fugees, Josh Turner
and the Pussycat Dolls and made
them available for download or, in
some cases, streaming live exclu-
sively to subscribers.

CONCERT TICKETS
Wireless leaders like Nokia and Ver-
izon Wireless have begun experi-

TOP 5 MOBILE
STORIES OF ‘06

\/ F r".!l’_"

F"Iastlrc':rmgeonesl‘
increase to 80% of

menting with using mobile phones
as a means to enter live events. Trials
are under way that let fans buy their
tickets via the mobile phone and re-
ceive a unique bar code sent to the
phone’s screen that can be scanned
like a paper ticket.

LIFESTYLE PORTALS

Not content with letting wireless
operators dictate how ringtones
and other music content is offered
to wireless users, lifestyle icons like
Kevin Lyman and Tony Hawk are
creating their own mobile-content
portals focused solely on content
of interest to their core audience.

PUSSYCAT DOLLS: STEVE JENNINGS/WIREIMAGE.COM: LYMAN: EUGENE GOLOGURSKY/WIREIMAGE.COM: HAWK: ALBERTO E. RODRIGUEZ/WIREIMAGE.COM
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.~ #I NEW R&B/HIP HOP ARTIST - NE-YO

- (DEF JAM/IDIMG)

#1 ARTIST - Duo,/Group - NICKELBACK

OADRUNNER/IDIMG)
#1 HOT 100 ARTIST - Duo,/Group - NICKELBACK

[ROADRUNNER/IDIMG)

#1 ARTIST - Female - RIHANNA

SRP/DEF JAM/IDIMG]

] HOT 100 ARTIST - Female - RIHANNA

" (SRP/DEF JAM/IDIMG]

#I1 POP 100 ARTIST - RIHANNA

 (SRP/DEF JAM/IDIMG)

#1 HOT DANCE AIRPLAY - "5.0.5." - RIHANNA

(SRP/DEF JAM/IDIMG)

#1 HOT 100 LABEL - IDJMG
#1 POP 100 LABEL - IDIMG
#1 R&B/HIP-HOP ALBUM IMPRINT - DEF JAM
#1 R&B/HIP-HOP LABEL - IDIMG
#1 HOT R&B/HIP-HOP SONGS IMPRINT - DEF JAM
#1 HOT R&B/HIP-HOP SONGS LABEL - IDJMG
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STUDIOSS

Studio 88, owned by Chicago Bears
Tight End Desmond Clark, is a state-of-
the-art, 32-track, sound proof recording
facility, located in Lakeland, Florida.

YOUR ONE STOP SHOP
FOR ALL YOUR MUSICAL NEEDS

(863) 255-6810 (P) or (863) 683-5392 (F)

501 W. 2ND STREET LAKELAND FL, 33805

www.thestudio88.com

EQUIPMENT

» {so booths
» Triton Keyboard
» MPC 2000XL

Console
» Sony Mics
» Rode Mics

» 32-Track Song/MCl

» Quested Power Monitors

» Power Mac G5 Computer

» Protools HD for recording

» Logic/Sound Forge Gold
Wave and Audition

International ,s
Guide _

2006z

A6BG18
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Order online: www.orderbillboard.com
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IWin

Chalk up another victory for the
status quo. When it comes to com-
petition in the digital music mar-
ket in 2006, Apple Computer
obliterated the competition. Again.
As much as the world is ready for
another story, talk of iPod killers,
unlimited subscription services and
OTA downloading—or at least sub-
stantial success for-any of them—
will have to wait another year. Steve
Jobs and company easily trumped
all comers in the music space over
the last 12 months. Now comes the
piling-on: Piper Jaffray analyst
Gene Munster is forecasting that
the company could ship a record
16 million iPods during its Decem-
ber quarter. And as market-share
data from NPD group illustrates,
Apple is on pace to improve its
dominating performance in 2005.

SOURCE: The NPD Group

Apple
74.6%

Samsung * Sony

2.3% 1.7%

Creative Labs

4.1%

Other
7.7%

18

WARNER MUSIC
LATINA

Laura Pausini,

REYES RECORDS INC.
MUSIC DISTRIBUTORS

140 N.W. 22 Avenue
Miami, Florida 33125

(305) 541

the talented Italian

singer/songwriter, delivers
two new albums: one in Spanish
and one in ltalian entitled,

“Yo Canto and 10 Canto” respectively.
hitp.//www.reyesrecords.com E-mail: reyesrecords@reyesrecords.com
TODO EN.MUSICA # EVERYTHlNG YOU NEED IN MUSIC
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The Year That Wasn’t

Dashed Hopes And Expectations, From Zune’s
Music Revolution To Amazon.com’s New Store

When it comes to digital
business, 2006 is as notable
for what didn’t happen as
what did.

Exemplifying the trend
was Microsoft’s Zune, which
didn’t turn out to be any-
where close to an iPod killer,
despite a big-budget market-
ing campaign heralding its
release and months of press
hype anticipating its arrival.
In fact, for all the hoopla, Mi-
crosoft says it is aiming to
sell only a modest 1 million
Zune units by the end of its
fiscal year, June 2007.

Not helping matters: Early
reviewers of the product are

underwhelmed, finding fault with everything
from its deliberately hamstrung wireless shar-
ing capabilities and its oversized, boxy design
to its price tag, which at $249 for 30 GB costs as

much as the slimmer, more
feature-rich 30 GB iPod.

By no means should Mi-
crosoft be counted out of the
digital music space. But for
those waiting for a magic-
bullet answer to the iPod
this year, Zune wasn't it.

Then again, neither were
any of the other products and
services from Apple rivals.

MTV stumbled badly
with its Urge music service
and preferred music player,
the underrated but little-
purchased iRiver Clix. Its ef-
fort was largely undercut
when technology partner
Microsoft opted to not make
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The iPHONE was just one of the

much-discussed devices from

Apple’s product-development
front that never saw light in '06.

TOP 5 DIGITAL
STORIES OF ‘06

Viral video takes off;
Google buys YouTube for
$1.6 billion.

Apple continues
dominance of digital
music market.

DOJ probes majors on
digital pricing.

Microsoft launches
Zune; “Plays for Sure”
alliance splinters.

MySpace, Yahoo back
MP3; majors back away
from CD copy protection.

the Zune compatible with
other existing Microsoft dig-
ital music services.

And Real Networks didn’t
win legions of new fans of
portable subscription serv-
ices with its new branded
digital device, the Sansa
Rhapsody from San Disk, de-
spite a high-profile alliance
with consumer electronics
giant Best Buy.

Other so-called Apple ri-
vals never even made it to
market.

Neither Amazon nor Tar-
get launched new services,
contrary to expectations.

New services like Spiral-

Frog, Mashboxx and Qtrax have generated
plenty of press ink and Web chatter in the last
year, based on promises to convert peer-to-
peer users into legitimate consumers with

free ad-supported music.
But they too are yet to
launch. All three services
remain mired in content-
licensing negotiations with
the major labels.

Even Apple turned out to
be largely a non-story on
the product-development
front. For all the talk of
touch-screen video iPods,
iPhones and Apple flat-
screen TVs, not a one saw
daylight in 2006.

The good news, of
course, is all these non-de-
velopments leave plenty of
room for continued specu-
lation in 2007. .

IPHONE: CONCEPT ILLUSTRATION CORTSEY TOBIAS HILDEBRANDT/EYECANDY.AT
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 The Year

In Music & Touring |

Maobile
games
Such acts as
Gorillaz,
Destiny’s Child,
Beyoncé, Bob
Marley and 50
Cent have all
created games
for mobile
phones that
feature their
likenesses
and music.

Saints Row
(THO),
Xbox 360
Soundtrack
features 130
songs. Additional
tracks untocked
by purchasing
them from in-
game record
stores. Character
carries an MP3
player that lets
gamers create
custom mixes.

Scarface:
The World s
Yours (Vivendi
Universal
Games). PS2
and Xbox 360
There are 120-plus
songs, from the
original movie
score to modern
hits. Genre-
specific playlists
span from rock to
reggaeton.

Guitar Hero !l
(RedDctane),
PS2
Gamers keep pace
with 40 songs
(from Aerosmith
and Nirvana to
Lynyrd Skynyrd)
using a guitar-
like controller.
Activision bought
developer
RedOctane

partially to getits -

hands on this title.

THE SOUND AND THE FURY

Videogames Raise The Bar In ’06 On Integrating Tunes

Madden
NFLO7 (EA),
Xbox 360
(all platforms)
Soundtrack nearly
doubled this year
to 35 hit songs.
The series
traditionally
works with labels
to place songs on
the soundtrackin
advance of their
albumrelease as a
promotional tool.

Console Wrap-Up

With Sony’s PlayStation3, Nintendo’s
Wii and Microsoft’s Xbox 360 now all in
the marketplace, the battle for next-gen-
eration videogame console supremacy
has officially started. Sony still holds the
lead with a 60% market share, followed
by Microsoft and Nintendo’s 20% each.

But with the intro-
duction of the next-
generation consoles,
the slate is effectively
wiped clean. Sony has
the most to lose be-
cause of its leadership
position, but also be-
cause the PS3 is the
most expensive, the
most difficult to
mass- produce and,
frankly, because Sony
has bungled every
product release in re-
cent memory. Mi-
crosoft has gained
ground with the supe-
rior networking capa-
bilities of the Xbox,
positioning it as a

TOP 5 GAMING
STORIES OF ‘0B

hub. But Nintendo, with its bargain-
basement pricing, laser-focus on gam-
ing and innovative controller seems to
be making the biggest strides. Early re-
ports saw Nintendo’s Wii seizing the
market-share crown in November.
Battle lines could shift if game con-
soles become the de
facto center of the liv-
ing room entertain-
ment experience by
virtue of their high-
speed Internet con-
nection, large-
capacity hard drive
and high-definition
video output. Micro-
soft is already selling
movies and TV
shows digitally via the
Xbox 360, with music
on the way. Sony has
a similar network
store limited to games
and is expected to pro-
vide access to more
media via the Sony
Connect store in the

'SOCIAL NETWORKING BY ANTONY BRUNO

Double-Time Growth

Second Life And Social Networks Explode Onto The Scene

Linden Labs’ Second Life (secondlife.com) emerged
late in 2006 as a social network of real promise. Mem-
bers tour the virtual 3D world using digital replicas
called avatars, buy land and buildings, and pay real .
money to purchase fake clothes and weapons and—in-
creasingly—music. Membership has skyrocketed from
100,000 at the beginning of 2005 to more than 1.5 mil-

MOG

lion by press time. Growth continues at a monthly rate

0f 10%-12%, but some analysts predict 9 million mem-

bers by June.

Just as corporate America flocked to MySpace as a
marketing bonanza, so is it now to Second Life. Adi-
das, American Apparel, Dell Computer and Toyota have
all established a presence, Sony BMG opened a Media
Island where visitors can stream music and most music
labels are now preparing Second Life strategies.

Other targeted social networks are popping up on

the Web as well, catering specifically
to a music niche. A few notables:

LAST.FM
What it is: Free streaming Internet
radio and music-tracking service that
recommends music and matches
like-minded members.

Target demo: A global audience of
15 million music buffs who mix and
match other links to sites like Flickr
and MySpace to create custom pro-
files and services.

Music moment of 2006: The prima-
rily European phenomenon made
abig splash in the U.S. this year.
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What it is: Software reads all digital tracks on mem-
bers’ hard drives and lists what each has played lately.
Lets other members listen to 30-second samples.
Target demo: Music geeks and know-it-alls.

Music moment of 2006: Attracted indie icon Frank
Black as an early beta blogger.

BUZZNET

What it is: A more structured version of MySpace,

TOP 5 SOCIAL
NETWORKING

supporting upload of photos and video from all
sources, including mobile phones.

Target demo: Older, more tech-savvy users not inter-
ested in the hook-up heavy MySpace scene.

Music moment of 2006: Built and operated an online
community for the Coachella music festival that only
the event’s ticketbuyers could access.

TAGWDRLD

What it is; A music-focused My-
Space that lets members create
custom playlists from participat-
ing acts, tracks the number of spins
each song receives and provides
usage data for artists.

Target demo: Musicians who want a
less crowded scene than MySpace
and fans who want to post music.
Music moment of 2006: Unsigned

acts Captain Ahab and Louden -

Swain win virtual contest to land
a song on the “Snakes on a Plane”
soundtrack.

home entertainment

future. —_—

h ~LWN

THE REMIX GENERATION
Users Mold Content, Marketers Buy In: 2006’s
Top Five User-Generated Music Marketing ldeas

Janet Jackson album-cover contest. Fan contest to design the
album cover of Jackson’s hew album results in her changing the
name from “20 Years Old” to “20 Y.0.”

Lil’ Jon’s “Snap Yo Fingers” video remix. Crunk King produces a col-
lage of user-submitted videos of fans dancing to the hit single;
generates almost as many streams on Yahoo as the studio version.

OK Go's videos. Filmed with a hand-held camera and decidedly
low-tech production values, thousands of fans remake OK Go’s
videos and and post them to YouTube, resulting in a massive viral-
marketing force.

TagWorld’s “Snakes on a Plane” soundtrack contest. Producers
hold a virtual “battle of the bands” on the music-focused social
network. Winner Captain Ahab gets coveted spot on cult-movie
soundtrack.

Beck’s interactive album cover For the album “The Information,”
Beck does not release static album art, but a collection of art el-
ements that fans can cobble together to create their own custom
album cover, which many posted to sites like Last.FM.

wwWwW americanradiohistorvy com
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BECK COVER ILLUSTRATIONS BY (FROM LEFT): KRISTINA TUNZI, ERIN PARKER. COURTNEY MARKS.
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FOXW00DS.COM

FOX THEATRE ENTERTAINMENT

HOT ON THE GHARTS

Howie Mandel . Alicia Keys . Chris Rock . Sheryl Crow . Ashanti . Norah Jones . Seal . Train . Jewel . Bob Dylan
John Legend . Clay Aiken . Babyface . Rihanna . 112 . Bonnie Raitt . LL Cool J . Juanez . Common . Lyfe . Carrie Underwood
Jon Stewart . Wyclef Jean . Mary J Blige . Alanis Morissette . Josh Groban . Fabolous . George Carlin . Gipsy Kings
David Copperfield . Leann Rimes . Los Lonely Boys . New Edition . Sean Paul . The Wreckers . Toni Braxton . Tyler Hilton
Nick Lachey . Mariah Carey . Trisha Yearwood . Steve Winwood . Ginuwine . Staind . Celtic Woman . Ciara and many more!

£4 FOXWADDS

Mashantucket Pequot Tribal Nation

Call 1.860.312.4500 . Thomas L. Cantone, Vice President Entertainment & Marketing

Conveniently located off 1-95 in the Mystic Country region of southeast Connecticut.
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In The Wake of Tower and Musicland’s Closing,

tes

Niche Genres And Indie Labels Search For Plan Bs.

While the demise this year of Tower Records and Musi-
cland were serious body blows to record labels, music
suppliers are hopeful that the nearly 800 store closures
will help prop up the remaining retail account base.

Musicland, which started the year with about 1,000
stores, filed Chapter 11 in January and its liquidation
was completed by March, with Trans World picking up.
330 of those outlets and the remainder shuttered.

The 89-unit Tower filed for Chapter 11 protection in
August, and in October Trans World lost a bidding war

to a consortium of liquidators. At

press time, about 85 stores were still g 4 ' Tup 5 RETA"_ l“_
7 ‘

STORIES OF ‘06

open, butall are expected to be shut-
tered by Dec. 22.
Independent labels are running

scared due to the demise of Tower, Tower Recordsis

one senior independent distribution liquidated, marking the
executive says. In particular, the rock- end of an era. i

oriented indie labels are worried Musicland files for

about their ability to break new artists Chaptér n @dkﬁqdd?ted:] Li
because the West Sacramento, Calif.- asmost storesclose.
based chain—which overall ac- | Bake_r__&Taon'rioja to £
counted for a 2.5% market share but Castle Harlan for $455 §
had about a 4.5% market share for ‘million. A

indie labels—could comprise 30% of : _S_purg.j_'é Interlink

8

the initial retail buy-in for baby rock leaves company aft >
bands, Alternative Distribution pres- floundered attempt to go
ident Andy Allen says. private.

The majors’ indie .
distribution infatuation
blooms as WMG buys Ryko i
Distribution, EMl re-invests
inCaroline, andFontana
makes its impact, all
following the model created
by Sony BMG’s RED.

Tower was also a big seller for clas-
sical, jazz, blues, world music and |
niche genreslike alternative country, |
oldies, Broadway and soundtracks.

Losing a retailer that carries so
many SKUs in so many genres
makes it more challenging to break
artists in those genres, Sony BMG

22 | DECEMBER 23, 2006

Sales Enterprise president Jordan Katz says. “But the
silver lining will be for everybody else to step up to the
plate and pick up the slack,” he adds.

While other music retailers say their stores adjacent
to closures are experiencing a pickup, it’s not as large
as expected. For example, Virgin Entertainment Group
North America closed its Virgin Megastore on New-
bury Street in Boston, right up the street from New-
bury Comics’ No. 1 volume store. “Since the megastore
closed, our store is up 10%, which when you consider

our chain is down, that means a
pickup of 15%,” Newbury Comics
CEO Mike Dreese says. “It's remark-
able to not see a bigger pickup.”

But Dreese is not ready to concede
thathe won't pick up any more busi-
ness. The Megastore has always had
a strong classical business, particu-
larly since the site initially hosted a
Tower superstore. Consequently,
Dreese has just hired two former
Tower classical buyers and says he is
bringing 10,000 SKUs of the genre
into the Newbury Street store.

In addition to trying to recapture
more of the Virgin Megastore sales,
adding classical is also part of
Newbury Comics’ strategy to invest
in genres he believes provide op-
portunity for brick-and-mortar
merchants

“Once you remove the top 500 ti-
tles, which is basically whatever Tar-
get sells, we think the rest of the music
catalog will have legs in the physical
world,” Dreese says.

esse
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ROU N DU P The Biggest Stories Of

2006, From the Biggest of the Retail Big Wigs

MIKE DREESE, CEO, Newbury Comics

Tower’s liquidation and the chilling effect it has on the industry. It’s not
the loss of the account per se, but its closing will come to be marked as the
day that physical music dled. For psychological impact alone, it showed us
we need to focus even more closely on digital.

Tower’s closure is also the great American liquidation. The transition to
digital would have been a lot less unsettling if the chain was taken over by
Trans World. Instead of a more orderly transition, we are left with the vul-
ture disgorging the carrion.

MICHAEL KOCH, President, Koch Entertainment

The demise of Tower Records was the year’s watershed event because
Tower was the retailer. Even though we knew it would be gone, it still
brought an era to an end.

JORDAN KATZ, Co-president, Sony BMG Sales Enterprise

The loss of Tower from the retail landscape was easily the story that
reverberates most within the industry. While the story was often painted
unfairly and inaccurately in the mainstream press, the impact is clear that
when you lose aretailer that’s carried so many SKUs in all genres, it just
makes it that' more challenging to break artists.

RONN WEERE, president, EMI Music Marketing
The good news is the the growth of digital is starting to
come close to offsetting the decline of physical.

JIM URIE, President, Universal Music Group Distribution
Social networking sites is the biggest event of the business
this year. A year ago there was virtually no discussion of
those sites and now it’s one of the main topics. Other top sto-
ries were Tower going out of business and the iPod contin-
uing to be a phenomenon.

DAVE HANSEN, GM, Epitaph
The phenomenon of sites like YouTube and how that is changing the
business model because it has everyone talking about
different ways to share revenue and generating income
through advertising. Also, digital sales are for real now
and an important part of selling records. On.the nega-
tive side, there are few accounts left where their primary
business is selling music. It’s hard-to-find places like
Tower where you could develop new acts.

JOHN ESPOSITAO, President, WEA

Without a doubt, the big music event of 2006 has to be the
traction, as evidenced by significant sales growth, that
all forms of digital musi¢ content gained with con-
sumers, who show a growing appetite for all kinds of
music-based products across an expanding portfolio of
services, platforms and devices. We are now at a time
when nearly every Billboard Bulletin article is about
the digital world.

S T
QODVIOUS

ROB PERKINS, president, Value Music Entertainment
Tower going away represents a symptom of the problem and not the
problem itself. The industry has been unable to grow physical sales and
digital sales simuitaneously.

When CD sales started to encounter significant sales decline, our
team used to think that sound judgment will ultimately prevail, and the
labels and artists will see that it is in their best interest to jump-start
another physical configuration.

Now we sit around and think that the content owners seemto be will-
ing to let physical music formats disappear. Well, we will have to sell
more tchotchkes and other entertainment lines, which is a shame be-
cause we got into this business for the music.

etes

FOR 24/7 RADIO NEWS GO TO BILLBOARD.BIZ/RETAIL

ILLUSTRATION BY DAN PAGE


www.americanradiohistory.com

Words cannot express the appreciation the Levert Family has for each of you. The outpouring of love and
affection we received following the untimely death of our son, father, and brother, Gerald, has sustained us
through one of the most difficult times of our lives. Gerald loved life, he loved to laugh. He was a wonderful
son, a dedicated father, a trusting friend, and our lives will never be the same without him.

We would like to thank the many friends and family members who dropped everything to embrace us
and to make sure Gerald's “Celebration Of Life” was befitting who he was as an artist and as a person.
Thank you from the bottom of our hearts for loving Gerald so much.

As much as Gerald loved each of us, no one would ever be able to deny his first love: music. He was a gifted
singer, a consummate performer, an incredible songwriter, and one who showed undying devotion to his
many fans. It's ironic that just prior to his death, he had put the finishing touches on a new album.

We believe that Gerald's talent and his gift of music should continue, and so it will. In February of 2007,
the Levert Family and Atlantic Records are going to celebrate Gerald's life and legacy and do what he
would want us to do - release his last studio album, entitied “IN MY SONGS”

We give all praise to Jehovah for the time we got to spend with Gerald.

This holiday season, we wish you all the joys that life can bring and always remember: love your family,
embrace your children, and never take life for granted.

Love,
Eddie, Martha & the entire Levert Family

www americanradiohistorv. com
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COUPS AND EW

It was a year of remarkable marketing moves for indie
labels, for better and for worse. On the bright side, Epi- |
taph/Anti- turned a three-disc set from Tom Waits into
a hardcover book; distributor ADA tapped out on the

60,000 run within a week. Matador discovered pre-or-
ders can work even for a mid-’90s, alt-rock act—retailers
applauded the Pavement reissue campaign, as early

The Pack

Indie Labels Leave
Majors In The Dust By
Embracing MP3s

While Apple, Microsoft and Napster
continue to peddle digital rights man-
agement (DRM)-encoded music, inde-
pendent labels are more closely
aligning themselves with the MP3, long
the format of choice for indie subscrip-
tion site eMusic.

A number of top indie labels began sell-
ing digital downloads via their own Web
sites during the past year, including De-
finitive Jux, Thrill Jockey and Merge. Sub
Pop, Touch & Go and the Beggars Group
hinted that their own digital stores will be
opening in the near future, and Shawn
Fanning’s SnoCap has given unsigned
artists the power to sell MP3s on MySpace.

But could the MP3’s success in the indie
sector allay the fears of old-school major-
label execs?

“Indies have been on the MP3 band-
wagon since at least 1995, and we always
thought they were certainly leading, and
we thought they would be proved right,”
says eMusic CEO David Pakman, whose
company has sold 100 million downloads.

Pakman may be giving a sales pitch
for the MP3, but others seem to be falling
in line.

“In my talks with major-label honchos,
they understand they’re going to have to
step off DRM,” says Amaechi Uzoigwe,
CEO of New York-based hip-hop label
Definitive Jux. “They have to. Their ig-
norance and their hubris has allowed
iTunes to become the most important
company in music.”

For Uzoigwe, launching the download
store was “one of the smartest things” the
company has ever done, even as he admits
that between 80% and 90% of label sales
still come from traditional retail. For in-
stance, since its June release, Mr. Lif’s
“Mo’ Mega” has shifted 15,000 units in
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the United States, according to Nielsen
SoundScan, with about 11% of its sales
coming in the form of digital albums.

But for many labels, the digital percent-
age is growing steadily each year. It was
increasing quickly enough for Chicago-
based Thrill Jockey that founder Bettina
Richards opted to launch a download out-
let that will also carry releases from All
Natural, Carrot Top and Rune Grammo-
fon, among others. Thrill Jockey will sell
albums for $10 and take a $3 cut. So far,
Richards says about 30% of orders for a
new album via the label’s Web site are for
the digital format.

Yet as Thrill Jockey dives into the digi-
tal marketplace, key questions about the
movement remain unanswered.

“I'm still not sure what the long-term
implications of this are,” Richards says.
“We’ve already seen the implications for
the independent record store and the chain
record store. Tower’s closing this year has
a huge effect on the classical and jazz com-
munity. We have a jazz record coming out,
and we’ve lost one of the main locations
for people to go buy it.”

Richards believes moving away from
DRM and embracing interoperability
would help those records being squeezed
off retail shelfspace. “If someone bought
the damn record, I can understand why
they would want to transfer it onto a
friend’s iPod,” she says. “Itirritates me.”

Six Degrees Records co-founder Bob
Duskis isn’t thrilled by the portability of
the MP3, buthe’s quick to add thatit's “the
format the consumer has embraced.” And
for thatreason alone, Uzoigwe says, labels
would be best to abandon their ties to DRM.

“We better understand it’s about the
consumers and providing them value, or
we'rein trouble,” he says. “For along time,
labels sold music to retailers. They forgot
how to sell music to people. Selling to Best
Buy is not selling to a fan, and so many la-
bels completely missed that.” vos

YEAR-END DOUBLE ISSUE

adapters walked away with a Mad magazine-style, fold-in
poster and a previously unreleased, downloadable live
show. Trustkill got kids trading bios of favorite metal acts
with a baseball-card series (pictured, right) and Los Ange-
les-based rapperthe Gray Kid turned a parody of “Sexy Back”
(“Paxil Back”) into an indie-record deal. (Thanks, YouTube.)
Onthe downer tip? In a drive to secure a No. 1, first-week chart
entry for Hawthorne Heights, a Victory Records e-mail ex-
posed street-team directives to hide competitors’ albums—
particularly Ne-Yo’s, who ended up at No. 1—in stores.

ANDY ALLEN

With such labels as Epitaph, Sub Pop, Touch & Go,
and Fueled by Ramen on its roster, the Warner Music
Group’s Alternative Distribution Alliance—led by
Allen—has found that what’s hip and what sells don’t
have to be mutually exclusive. Heading into the final
weeks of December, ADA carried an overall U.S. album
market share of 3.26%, according to Nielsen Sound-
Scan, when factoring in ADA-worked releases from
Gnarls Barkley, Panic! at the Disco and Buckcherry.
Barring any Christmas-season sales disasters, those
numbers will give ADA the major-owned, indie distrib-
utor crown. Just as impres-
sive: ADA owns an overall
digitatl album market share
of 7.02%, nearly five points
ahead of the pack.

ADA appears to be work-
ing closer than ever with its
parent company. | can un-
derstand that view. We had
some partnerships with in- \ 4 e
dependent labels that further ended up in partner-
ships with a Warner label, in this case Atlantic. They
turned into some phenomenal successes, with Panic!
at the Disco, Gnarls Barkiey and Buckcherry. There’s
one gold and two platinum records, and it resulted in
Atlantic being ourlargest label. Prior to this year, we
have never had a Warner label be our No. 1label.

How Is the tightening retail space and the growing
digital market affecting you? Over the last five or six
months, the larger records—the ones that ship in the
10,000- or 20,000-unit range—have not been af-
fected dramatically. Those records have a reason and

a justification for a large ship-out. When you start
talking about the smaller ship-outs—in the 5,000-

‘unit range—we’re noticing. . . the lack of Tower. Since

we distribute labels that are indie-rock in focus, we're
struggling to find the retail coverage at a relatively
low ship-out number. Digital, in some cases, fills in
the blanks. The surviving physical account base is
picking up some of the slack, and we’re seeing the
numbers start to turn up in Amazon and Insound.

That still points to a difficuity in breaking new acts.
What accounts for the indie sector continuing to
thrive? One, indie music is certainly in the mainstream
much more than it has been. Two, indie labels have to
be very forward-thinking in terms of how they spend
their money. They’ve been spending more time, en-
ergy and money in marketing on the Internet than
other labels. Finally, there’s no question that indie
rock over-performs in the digital marketplace. At
times this year, our digital market share has been two-
and-a-half times what our physical share is.

The digital marketplace led Clap Your Hands Say
Yeah straight to you, sans label. How far can a band
get with alocal and an Internet following? Will that
become the norm? | did get quite a bit of interest
from bands around that model. It was never our intent
to establish direct relationships with bands. We don’t
have anin-house label here at ADA, and we’re not re-
ally equipped to work with bands directly. We have
not done any deals like that since. It was a function of
being friends with the band, the manager and the
lawyer. | would say that for developing bands, it’s an
extremely high-risk way to go. We have done that
with former major-label artists [Buckcherry], but their

management companies have provided a kind of - |

label functionality. sees
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Surviving indie

Victory's ~ AAIM shake- WMG invests Panic! at the

ngth.}m' 5 up: Don Rose retailers run heavily into indie  Disco, Gnarls

Heights debuts  steps down, coffee shops,real  market with Barkley, Cartel

inthe top five;  Peter Gordon estate officesand  Ryko purchase, and Bullet for My

act later sues assumes control. other businesses stake in Valentine tap

label for breach - for continued ~ hard rock indie market with
= growth. label Ferret. major muscle.

of contract.
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2006 Grammy Nominee
Best Female Pop Vocal Periormance

“Black Horse and the Cherry Tree”

. Bl T

Eye To The Telescope
CERTIFIED PIATINUM!
also features “Suddenly I See”
In stores and online now!

www.kttunstall.com
www.virginrecords.com
%‘f%o.ns Music from [0 Jaydone-Ltd. trading as Relef At % ive license to Virgin Records Ltd./in the United States to Virgin Records America Inc. & RELENTLESS
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The Year In Music & Tuuri';lg"f

The Year Radio
Woke Up

Broadcasters Tune Into The Future

The radio industry made significant steps
this year toward a future more in tune with its
marketplace. Broadcasters launched and ad-
vanced a number of initiatives, embracing
emerging technology and addressing percep-
tions—right and wrong—of the medium as a
graying, out-of-touch outlet that was hemor-
rhaging listeners and revenue.

“(Radio) is at a serious crossroads,” consult-
ant Fred Jacobs of Jacobs Media says. “Ninety-
three percent of the world listens every day.
Beyond those basic statements of fact, the rest
of it is very much up for grabs.”

There was no shortage of hands grasping for
ideas, however:

B The HD Radio Alliance committed more than

COUNTRY, URBAN,LATIN UPIN’06

downturn. That was echoed by most other
youth-skewing formats, including CHR.

Country and Urban Contemporary formats
were healthy in 2006 and, according to
Arbitron, both up slightly froma
year ago. Latin formats contin-
ued to surge, meanwhile, with au-
dience shares up 10% from 2005.

Rock formats, however, con-
tinued to show decline, with
mainstream formats dropping
10% and alternative stations suf-
fering a less severe but still pronounced

POLLACK
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never will be.” voee

YEAR-END DOUBLE ISSUE

$200 million to promote more than 250 new
digital channels in 28 markets. The Alliance
also extended HD's commercial-free status and
predicted that a million listeners would be tun-
ing into the high-tech outlets by the end of 2007.
B Arbitron tested its Personal People Meter
(PPM), which is expected to yield more accu-
rate and precise ratings than its suspect diary
system, in the Houston/Galveston market, in
preparation for rollout in 2007.
M The Radio Ad Effectiveness Lab (RAEL), a
wide-ranging consortium of broadcasters, ad-
vertisers and agency representatives, continued
its unprecedented industry study on the effec-
tiveness of radio advertising.

Strides were made in using the Internet to

Consultant Jeff Pollack is among
those who feels there is a “glaring
hole” for “a youth format for rock.”

“I think people are looking for
new ideas and new formats, or
they’ll go elsewhere to find it,” Pol-
lack says. “And then they’re not
radio listeners—and probably

TOP 5 RADID STORIES OF ‘D6

enhance programming (i.e., more than merely
streaming terrestrial broadcasts) and generate
revenue as well. CBS Radio streamed its 100th
station WeDb site. Cox Broadcasting deployed a
full network of active sites, and Clear Channel
hired full-time online managers in New York,
Chicago and Rochester, N.Y.

“We're treating our Web sites as . . . almost
another daypart,” Clear Channel’s Chicago on-
line manager David Snoble says. “It’s really a
great way to bring in revenue and . . . keep our
listeners in touch with personalities rather than
just listen to them on the radio. It's kind of the
MySpace aspect of being in constant contact.”

Broadcasters also investigated other avenues
for their programming. “This was the first year
when many broadcasters finally realized that
new revenue could actually be generated from
new media,” Pollack Media Group chairman
Jeff Pollack says, noting that European broad-
casters, such as France’s Skyrock FM, are mak-
ing as much as 20% of their money from
broadcasting to cell phones, PDAs and other
devices. “Broadcasters who are not embracing
new media cannot grow their business,” he says.
“What I've seen in terms of the planning stages
is very encouraging.”

New NAB president/CEO David Rehr took
up the call as well, telling an electronics
convention audience in Las Vegas that “Our fu-
ture hinges on our ability to exploit every new
technology. Our future is a broadcast signal on
every gadget.”

Broadcasters hope these measures will bol-
ster an industry that’s taken hits in recent years
based on perceptions that it’s losing substan-
tial ground to satellite radio and the Internet.
Still, according to Arbitron, 93.5% of all per-
sons listen to the radio, more than double news-
paper readership and network TV viewership.
And revenue did not
lose any ground in the
first 10 months of
2006, compared to the
same period in 2005,
according to the Radio
Advertising Bureau.

But some don't see
those as hopeful signs.
“The economy has
grown 32% over the
past five years,” John
Kornreich, a senior
managing director for Sandler Capital Manage-
ment, noted at the Bank of America media con-
ference in New York in March. “That radio has
not grown at all is pretty lame.”

Additional reporting by Jeffrey Yorke in
Washington, D.C., and Al Peterson in San Diego.

STATIONS
ON THE
BLOCK

As Consolidation
Reverses, The Buying
Spree Revs Up

The radio board room moves of 2006—
including CBS splitting from Viacom and
Clear Channel going private—have set
the stage for a buying spree in 2007.

Hundreds of radio stations will be
going on the sales block in the coming
year as the consolidation movement of
the last decade and a half begins tore-
verse. The bulk of those are currently
owned by Clear Channel, which, as part
of its move to go private, has
announced plans to sell at least 448
radio stations in its smaller markets and
may have to divest itself of some larger
market outlets to comply with FCC reg-
ulations.

“Almost every company we deal with in
radio and TV has stuff they want to sell,”
Elliot Evers of Media Venture Partners
says. “It’s probably going to be good gen-
erally for the industry as long as there con-
tinués to be enough capital out there to
absorb all those assets floating around
the marketpiace.”

Gerry Boehme of the Katz Media
Group is confident the buyers will be
there: “There’s a line for people trying
to acquire the stations that are going on
the market. That indicates to me a real
healthy business.”

Of course, there are concerns that new—
and smaller—owners will be so saddied
with debt thpy’ll be unable to put much
money into developing their product. But
broadcasters are hopeful that another sce-
nario will emerge. .

“You’ll get less national voice track-
ing, less national formatting and national
personalities, and more people who, in
theory, can actually dedicate program-
ming to their local communities in a more
meaningful way,” Fred Jacobs of Jacobs
Media says. “That’s what brought radio
to the dance in the first place, and it may
be the secret sauce that helps it beat
iPods or satellite radio—or at least cruise
along at a good trajectory.” ease
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Clear Channel Radio Is On Demand- Now reaching 10 million people per month
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Clear Channel Radio Label Chart

veve®! . Nelly Furtado

) Rihanna

Furtado Strips down with “Promiscuous”
and a cover of Gnarls’ “Crazy

_ . _ / Jay-Z

Directly from Ster 95.7 debut, _ > &t . James Blunt

| - Shinedown
Fall Out Boy

The Fray

smashes record for
1and plays in one week

Nickelback

Christina Aguilera

2 Million+ Stripped plays | e
airs online and on-air in ‘07 e Ty . Akon

. Paris Hilton

ge= The Pussycat Dolls

picks her favorite videos on 100+ i i’

radio stations :'5-; / > ‘ :.G Black Eyed Peas

P4 4

After impressive run in developing
artist program, NEW!, Teddy joins
A-List on Strip

(3L 3R IR BN IR BN B BN BN BN BN BE R R AN AL IR AN

Stripped: instudio performance series
Sneak Peek: exclusive album debut
Video B Pack: artist driven video channel

NEW!: 100s of sangs from developing artists z CLEARCHANNEL

ONLINE MUSIC AND RADIO

www americanradiohistorv com
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THE CHRONICLES OF
NARNIA finished both
No. 2 and (in its full screen
version) No. 5onthe

year’s Top DVD Sales.

The Chronicles OfDVD

In A Saturated And Fragmented Market,
Growth Slows And Sales Level Out

Market saturation, competing media and the ongoing next-gener-
ation high-definition format battle all contributed to the slowing
growth and flattening of sales in the DVD/home video market in
2006. “Iwouldn’t say it was a good year, but it wasn’'t a terrible year,”
says Van Baker, VP of research at Gartner Inc. “DVD sales in gen-
eral are going down slightly, and a lot of that just has to do with

saturation of the market.”

Sales will end up growing at about 5%-6% for the year, accord-
ing to research analyst Russ Crupnick of NPD Group, but that
figure has dropped dramatically compared with past years. “We've
gone from 70% and 80% growth rates just a couple of years ago
to a 30% growth rate to single digits,” Crupnick says.

Saleshave been impacted by new media ventures like social net-
working and user-generated content sites, which further fragment

T0P a VIDED
STORIES OF ‘06

The two next-

generation DVD formats,
HD DVD and Blu-ray, hit
the market with players

and titles. o
Market saturation,

g
i

i 1)
It

El

competing media and the

ongoing format war

contribute

to a weak sales year.
Major movie studios

begin offering their

releases for digital

download in April through

online services Movielink

and Cinema Now. .
Warner Bros. Home

Ent. partners with

BitTorrent Inc. in May,

becoming the first major

studio to provide legat
video content via

BitTorrent’s peer-assisted

delivery system.
TV DVDs like “Grey’s
Anatomy” and “Family

Guy” help bolster sales.
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the market. “YouTube, My-
Space, Facebook, all these
things are drawing people’s
attention away from tradi-
tional video,” Baker says.
2006 saw next-generation
high-definition players and
titles enter the market but
until a winner in the format
war emerges—Blu-ray or
HD DVD—it’s unlikely con-
sumers will really take no-
tice. “We're certainly stalled
on the next generation be-
cause of the competing for-
mats,” Baker says. “We're
still betting on Blu-ray, but
as long as these guys con-
tinue to keep battling it out
in the market, it’s going to
be probably 12-18 months
before the dust settles.”
Adding to the sales down-
turn is the diminishing
appeal of theatrical DVDs.
“One of the disturbing
trends that we've seen,”
Crupnick says, “is con-
sumers’ interest in buying a
DVD, based on whatis in the
theater, has been on a steady
decline for two years.” ..

| YEAR-END DOUBLE ISSUE

g

HIGHLIGHT

DISNEY DOMINANCE
Walt Disney Home
Entertainment/Buena
Vista Home
Entertainment
dominated the top 10
DVD sales for 20086,
owning five of the top 10
year-end spots,
according to Nielsen
Videoscan. “It’s a hit-
driven business,” Gartner
VP of research Van Baker
says. “Those hits can be
from a few years ago
that have been
rereleased, like ‘Little
Mermaid,’ or they can be
box-office hits.”

Top DVD Sales
Distributing
Labels

1

UNIVERSAL STUDIOS
HOME VIDEO (705)
WARNERHOME VIDEO (7132)
BUENA VISTA HOME
ENTERTAINMENT (72)
20TH CENTURY FOX (7710)
SONY PICTURES HOME
ENTERTAINMENT (7))

Top DVD Sales

Pos. TITLE /mprint/Label

1

N

10

12

13

15

MADAGASCAR
DreamWorks Home
Entertainment/Universal
Studios Home Video
THE CHRONICLES OF
NARNIA Walt Disney
Home Entertainment/
Buena Vista Home
Entertainment

CHICKEN LITTLE

Walt Disney Home
Entertainment/Buena
Vista Home Entertainment
THE LITTLE MERMAID
Walt Disney Home
Entertainment/Buena
Vista Home Entertainment
THE CHRONICLES OF
NARNIA (FULL SCREEN)
Walt Disney Home
Entertainment/Buena
Vista Home Entertainment
MADAGASCAR (FULL
SCREEN) DreamWorks
Home Entertainment/
Universal Studios Home
Video

LADY AND THE TRAMP:
50TH ANNIVERSARY
EDITION Walt Disney
Home Entertainment/
Buena Vista Home
Entertainment

OVER THE HEDGE
Paramount Home
Entertainment

X-MEN: THE LAST STAND
20th Century Fox
HARRY POTTER AND
THE GOBLET OF FIRE
Warner Home Video
WEDDING CRASHERS
New Line Home
Entertainment/Warner
Home Video

MR. AND MRS. SMITH
(WIDESCREEN) 20th
Century Fox

THE 40 YEAR-OLD VIRGIN
MCA Home Video, Inc./
Universal Studios Home Video
WAR OF THE WORLDS
DreamWorks Home
Entertainment/Universal
Studios Home Video
KING KONG Universal
Studios Home Video

www americanradiohistorvy com

ToF Music Video
Sale

s Distributing

Labels

1
2

(7. Y

SONY BMG VIDEO (54r
UNIVERSAL MUSIC &
VIDEO DIST. (25)
WARNER MUSIC VISION (75)
RHINO HOME VIDEO (76)
EMM MUSIC VIDEO (26)

Top Music
Video Sales

Pos. TITLE -Artist imprint/Labe/

1

2

Y

4

5

6

7

8

9

10

—_
=

—y
N

BULLET IN A BIBLE
Green Day-Reprise Music
Video/Watner Music Vision
GREATEST HITS
Creed-Wind-Up
Video/Sony BMG Video
PULSE Pink
F/oyd—ColurﬁbTa” Music
Video/Sony Music
Entertainment |
FAREWELL { TOUR: LIVE
FROM MELBOURN._E
Eagles-Rhino Home%/ideo
VERTIGO 2005: LIVE ™,
FROM CHICAGO
U2-Interscope Video/
Universal Music & Video Dist.
CAUGHT IN THE ACT
Michael Buble-Reprise
Music Video/Warner
Home Video

WE ARE... THE LAURIE
BERKNER BAND The
Laurie Berkner
Band-Hear/Razor &
Tie/Sony BMG Video
PAST, PRESENT &
FUTURE Rob
Zombie-Geffen Home
Video/Universal Music &
Video Dist.

THE SILENCE IN BLACK
AND WHITE Hawthorne
Heights-Victory

THE INFORMATION
Beck-Interscope
Video/Universal Music &
Video Dist.

BORN TO RUN: 30TH
ANNIVERSARY EDITION
Bruce Springsteen-Sony
Music Video/Sony Music
Entertainment

LIVE AT DONINGTON
AC/DC-Epic Music
Video/Sony Music
Entertainment

R30 Rush-Anthem/Zoe
Vision Video/Rounder
FAMILY JEWELS
AC/DC-Epic Music Video/
Sony Music Entertainment
ROCK OF AGES: THE
DEFINITIVE COLLECTION
DefLeppard-Island Video/
Universal Music & Video Dist.

HIGHLIGHT

GREEN DAY

Green Day’s “Bullet Ina
Bible” CD/DVD, released
Nov. 15, 2005, was the
best-selling music DVD of
2006. The band’s first live
DVD, recorded during a
two-night stint in June
2005 at Milton Keynesin
England, is part
documentary and part
live performance.
“They’re explosive live,”
says Sue Bryan, J&R Music
World GM of music and
video, “and | think it really
translates to the video.”

Creed. Who knew?

HIGHLIGHT

HAWTHORNE
HEIGHTS

“The Silence in Black and
White,” Hawthorne
Heights’ 2005 CD/DVD
rerelease of its 2004
album, grabbed the
highest indie music chart
position. “It’s a group with
a very devoted following,
the type of fans that need
to buy everything from a
band,” says Clark Benson,
founder and CEO of the
Almighty Institute of
Music Retail. Selling
points included seven
extra tracks, and the
DVD boasted live
performances, interviews,
backstage footage,
commercial spots and
footage from Yahoo Music.

FOR 24/7 VIDEO NEWS GO TO BILLBOARD.BIZ/RETAIL

INC. & WALDEN MEDIA, LLC; LITTLE MERMAID: ©DISNEY ENTERPRISES, INC.: GREEN DAY:

2005 DISNEY ENTERPRISES,
SAMUEL BAYER: HAWTHORNE HEIGHTS: JEAN BAPTISTE LACROIX/WIREIMAGE COM

CHRONICLES OF NARNIA: PHIL BRAY/
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49th Annual Georgia GRAMMY® Nomineces

Bryan-Michael Cox
Gnarls Barkley
Ben H. Allen
Danger Mouse
Johnta Austin
Mastodon
India.Arie

Van Hunt Ludacris Alan Jackson  Former President

OutKast Field Mob Mac Powell Jimmy Carter

Akon Gipp Third Day Susan Archie

Chadron Moore Little Big Town Byron Cage Henry Owings

Yung Joc Jennifer Nettles ~ John McCutcheon Robert Spano

Jermaine Dupri Kenny Rogers Jeff Foxworthy DJ Toomp
T.l. Trisha Yearwood Ossie Davis - ”

From your friends at the Georgia Film, Video & Music Office

Georgia Department of €conomic Development

For more information about us, visit us online at wwu.georgia.org or call 404.962.4052.

®
Let us help you put your dreams in motion Georglam
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The Market-
Share
Question

World’s Largest Publisher?
Nobody Knows

The €1.63 billion ($2.05 billion) purchase price
Vivendi's Universal Music Group (UMG) is pay-
ing for BMG Music Publishing isn’'t the only hot
topic the acquisition sparked this year. “Market
share” is on the tip of practically every tongue.

Market share helps negotiators for digital and
record companies gauge whether licensing one
publisher’s rights should cost more than licens-
ing another’s. It tells private equity gurus which
publisher is hot. And a publisher’s market share
pleases—or displeases—its shareholders.

Prior to the BMG sale, EMI Music Publishing
touted itself as the world’s largest publisher, with
Warner/Chappell Music claiming the No. 2 spot.

LEGAL BY SUSANBUTLER

Now a Vivendi financial report states that merg-
ing BMG into UMG makes its publishing busi-
ness the “largest in the world.” Sony/ATV Music
is typically fifth among major publishers.

But does “largest” mean the greatest mar-
ket share? Media and financial reports often
express market-share percentages as if there
is a clear calculation.

Observers can measure how well a publisher’s
catalog is performing—by record sales that gen-
erate mechanical royalties or radio play that gen-
erates performance fees. But there is no way to
determine a publisher’s share of the publish-
ing market, the dozen publishing and legal vet-
erans polled by Billboard say.

The number of copyrights controlled isn’ta good
measure, because there are hundreds of thousands
of songs that generate little or no revenue.

Measuring a publisher’s market by revenue
only makes sense when based on the “net pub-
lisher’s share” (NPS)—the publisher’s share of
revenue after paying songwriters and other
rights holders. NPS ranges from 15% to 100%
of revenue per song depending on contractual
terms. But very few companies report gross rev-
enue, much less NPS.

For example, Vivendi reports recorded-music
and publishing revenue as one figure. Sony Corp.
stopped reporting its music revenues separately
from other revenues. And no one even knows
how many indie publishers make up the market.

Most important, synchroniza-
tion fees negotiated at different
rates for each movie, TV and com-
mercial are top secret for most
publishers. Yet experts know that
synch fees can generate substan-
tial revenue.

Long story short? There is no
accurate measure. (Ll

- TOP 3 PUBLISHING STORIES OF "06

BANDIER,FIRTH
DEPARTURES
LEAVE VOID

This year’s early resignation of Marty
Bandier from EMI Music
Publishing and the ex-
pected exit of Nick Firth
from BMG Music Publish-
ing are practically guar-
anteed to have a ripple
effect on upcoming dis-
putes over publishers’
rights and royalty rates.

Their departures open
up seats on the National
Music Publishers’ Assn.
board and on a crucial committee, which
recommends negotiation, litigation and
legislative strategies for the publishing
industry’s most effec-
tive lobbying group. The
two company chairmen
will not be an integral
part of the trade group’s
decisions—unless the
execs end up helming an-
other publisher and get
back on board. eves

P,

Upping The Ante Against Piracy

Physical Operations Got Sophisticated,

RIAA Worked To Keep Pace

As physical piracy operations appeared to con-
solidate and gain sophistication in 2006, en-
forcement measures picked up steam.

The RIAA reports that
while raids on illegal CD-
burning operations in 2005
revealed at most 60-80 CD
burners at one location,
raids this year exposed op-
erations with more than
200 burners. The three
largest U.S. seizures un-
covered a New York lab
with 208 burners, a Phila-
delphia operation with 291
and an Atlanta lab with 281.

Movie DVDs used to
comprise about 25% of
seized pirate product, with
music accounting for 75%.
Now movies are about one-
third of the product—and
almost 50% in some places
like New York.
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. TOP5LEGAL
| STORIES OF ‘06

RIAA executive VP of anti-piracy Brad
Buckles expects that year-end data will re-

veal progress in some areas. In the RIAA’s

12 target cities—where CD
sales lag behind the national
trend of increasing sales,
thought to be because of
piracy—he expects to see
that their increased anti-
piracy efforts narrowed the
gap between local and na-
tional sales.

Buckles also expects the
data to show that, for the first
time, police initiated more in-
vestigations than the industry.
This means law enforcement
did not wait for the RTAA to
bring cases to its attention.
The RIAA has ramped up the
training of officers to show
them how to detect illegal
music and how piracy opera-
tions work. esee

EUROPEAN COURTS TARGETED ISPsIN 2006

Across the globe, courts advanced the fight against digital piracy. The IFPI has been
calling on Internet service providers to take a more proactive role in protecting intellec-

tual property rights.

B Denmark: Supreme Court ruled that ISPs can be legally obligated to terminate con-

nections of illegal uploaders.

B Netherlands: Ruled ISP Chello must hand over details about a large-scale uploader to

Dutch anti-piracy group BREIN.

B Denmark: Ruled that ISP Tele2 should block access to Russian Web site allofmp3.com.

B Sweden: Imposed first-ever fine on an individual for illegal music uploading.

B In China, however, a court held ISP Baidu not liable for infringing copyrights by deep-
linking to illegal MP3 sites. An appeal is pending. eves

LICENSING
LEAPS

Hoping to make a dent in online piracy,
the music and digital media industries
took major steps on Capitol Hill this year
toward overcoming hurdles in licensing
music for legitimate digital services. In
October, they were close to a legislative
solution, setting up a one-stop shop for li-
censing compulsory composition rights.
But groups like the National Broadcast-
ers’ Assn. helped derail the Copyright Re-
form Act of 2006 just before midterm
elections.

Meanwhile in Europe, trade groups for
publishers (ICMP/CIEM) and collecting so-
cieties (GESAC) began responding to a
2005 European Commission recommen-
dation to help streamline Pan-European
digital licensing. GESAC urged societies
to place publishers on their boards and
open membership to all publishers—not
just local companies. Actual changes have
been slow in coming. U.S. and EU leaders
have been trying to find solutions since
2004, Still, experts say that 2007 may be
the year they are reached. euee

FOR 24/7 LEGAL NEWS GO TO BILLBOARD.BIZ/LEGAL
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Female Artist of the Year.

Female Hot 100 Artist of the Year.
Female Pop 100 Artist of the Year.
Hot Dance Airplay Song of the Year for ”S.0.SY

Award-winning beaches, restaurants and recording artists. On behalf of Bajans
everywhere, congratulations to Rihanna on her four Billboard Music Awards,
including Female Artist of the Year. For more information on the home of this
chart-topping artist, log on to www.visitbarbados.org or call 1.888.BARBADOS.

Look for Rihanna’s album, "A Girl Like Me” in stores now.
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Nobody Stayed The Course

CBGB And Tower Closed, England
Swung, Oz Roared Back And Even The
Beatles Got Remixed

In a year that started with our president “staying the course” and
ending with him saying the Commission on Iraq had some “good
points” (yeah, like screw your course, get the hell out of there,
you momo), anything could happen. All right, I'm paraphras-
ing, but you get the idea.

And how about dem majors?

There were still four as of this writing but don’t count on that
lasting much longer.

The real question is, ata cost of $1 million per record release,
how long can they survive?

Indie retail took a hit with Tower finally giving up. Really
depressing.

But notas depressing as CBGB getting kicked out of New York
by one single landlord who defied all of rock’n’roll, the local com-
munity board, petitions, local businesses, a rally, local politi-
cians, tens of thousands of tourists, the mayor and the governor.

Axl Rose went into his, what, 20th year of finishing a new Guns
N’ Roses album ata costof probably a million per year? But why
should he put it out? He passed the Guinness Book of World
Records $5 million or $6 million ago for most expensive record
ever, he’s got no original band members left, no guns and one
rose, and yethe’s still headlining European festivals. He's never
been bigger. Why screw it up with a record!?

English audiences continued to be thrilled by their usual
schizo mix of alternative/dance/rock—Arctic Monkeys, Cold-
play, Franz Ferdinand, etc.—while the obvious album of the
year, Primal Scream’s “Riot City Blues,” was ignored on both
sides of the pond. Are junkies finally uncool? Then again,
Babyshambles sold (in England, anyway) without a coherent
song on it, so there goes that theory.

All English silliness was balanced by Ray Davies’ magnificent
solo record “Other Peoples Lives,” as well as super albums from
Len Price 3 and the Stabilisers, and good stuff from the Buzz-
cocks, Zombina and the Skeletones, Kaiser George and lots of
fun from the Pipettes. Of course Carl Barat got the last laugh.
Dirty Pretty Things No. 1 band in all of Kazakhstan!

A pretty quiet year from the rock’n’roll capital of the world,
Sweden. Global warming must have them all surfing instead of
recording. We got a surprisingly cool package of outtakes from
Soundtrack of Our Lives, but no Hives, Caesars, Maharajahs or,
I missed them most of all, Sahara Hot Nights. A good Maggots,
though, and a recent Nomads comp we’ll be looking at soon. And
oh yeah, a Teddybears with Iggy no less. If we count the Hella-
copters '05 release, which we never stopped playing through 06,
itwasn’'t such a bad year for Sweden after all.

Australia came roaring back with two of its favorite legends,
the Saints and Radio Birdman, and we’ve got a new Living End
record and an almost finished Stems for a promising "07.

It was a good year for renaissance legends receiving respect—
Ronnie Spector, Sam Moore, Solomon Burke, Tony Bennett and
Jerry Lee Lewis all had records, mostly tributes and duets and
stuff like that. I’ve got to go with Jerry’s for the most fun.

It was the first time at the rodeo for Cleveland’s Vacancies,
San Clemente’s Shys, Sacramento’s th” Losin’ Streaks, Geor-
gia’s Butch Walker and the Let’s Go Out Tonites, and Los An-
geles’ latest contribution to our well-being—including the
Lords of Altamont and Jimmy Freek’s Teenacide graduates,
Boink! and the Holograms.

In Garageville, the Raconteurs blew minds, the Paybacks made
their best album, and the Charms and the Woggles released very
promising tracks, boding well for '07.

Businesswise, downloads increased while cell phones became
the media-of-the-moment. Radio stayed confused. Yahoo threw
YEAR-END DOUBLE ISSUE
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away two of its best guys, and the best video was not on YouTube
but in the AT&T Blue Room.

Other than the assassination of CBGB and the Continental
stopping all music, New York had its moments with new Strokes
and a fabulous new album, one of the year’s best, by Willie Nile,
and the wonderful surprise of a great new album by New York
Dolls.

Otherwise, we have reached a critical point now in our cul-
ture from which I fear there is no return: There is simply no
place in the mainstream for legends, greatness or gods.

They haven’t been replaced, mind you, but shamefully they
are no longer welcome in a world where Sample Rap is king and
Paris Hilton is queen.

Joining Ray Davies in the “legend doing quality work and in-
explicably receiving little, if any, airplay and sales” were: the

TITLESLABEL ARTIET
7
/ cooLes .'\
SONG

IN THE
WORLD

THIS YEAR / Columbia

PRIMAL SCREAM

DOLLS

IF IT TAKES A LIFETIME CHEAP TRICK
g ~ Big3Records o S
ALL SHE WROTE RAY DAVIES

v2
NEVER GONNA DIE THE SHYS

Sire
JOAN JETT &

EXE,QXONE s THE BLACKHEARTS

SO ROMANTIC THE CHARMS
Wicked Cool
ITS NOT ABOUT WHAT | WANT

(IT’S WHAT YOU GOT) THE WOGGLES

Wicked Cool o

HANDS THE RACONTEURS
v2

WANNA THE STABILISERS
Acid Jazz

WISH | NEVER LOVED YOU BUZZCOCKS

Cooking Vinyl

Rolling Stones, the Who, Bruce Springsteen, Neil Young, Cheap
Trick, and Joan Jett and the Blackhearts.

Bon Jovi had to go country! And had a damn hit!

Bob Seger and Tom Petty are both more country than main-
stream rock these days, so they did all right.

And Bob, what can we say?

Dylan’s transcending the entire material world at this pointand
heading for another Grammy.

And anyway, when you get down to it, how bad a year could it
be? We gota new Beatles album!

Playitin 5.1, turn the lights out, light some incense, get naked
and smoke 'em if you got ’em.

And the new year will suddenly become an invitation to the
bliss of unlimited possibility.

See you next year. .

| COOLEST GARAEE ALBLUMS

oo

PRIMAL SCREAM

RIOT CITY BLUES

_ __Columbia
OTHER PEOPLE’S LIVES RAY DAVIES
v2
ROCKFORD CHEAP TRICK
Big3Records

THE LEN PRICE 3

CHINESE BURN
Laughing Outlaw

THE BEATLES

LOVE

Capitol

SINNER JOAN JETT & THE BLACKHEARTS

Blackheart

STREETS OF NEW YORK WILLIE NILE
_00:02:59 o I

ONE DAY IT WILL PLEASE

US TO REMEMBER EVEN THIS NEWD%?_'I‘_E

Roadrunner

LAST MAN STANDING JERRY LEE LEWIS

Artlst

BROKEN BOY SOLDIERS THE RACONTEURS
v2

Little Steven’s Underground Garage column is produced exclusively for Billboard. For more information go to UNDERGROUNDGARAGE.COM.
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aard 200 Artists for the year, joining Garth Brooks and LeAnn Rimes
ar- -end artist lists of Country Albums and The Billboard 200.

'.mguqaa@!r $50 ml||IOI‘!;  cir
W&Brlan o’ ConneIEl

When you look at Rascall Flatts’
accomplishments for the year—
the awards, the record sales and
the sellouts—which means the

most to you guys?

All of the awards have meant a lot
to us and been such a great part of
our career, but to finally grab a
Grammy nomination means a
whole lot to us. That coupled with
the fact that people cared enough
for two albums now to go out liter-
ally by the millions and buy it, that’s
where I feel validated.

That’s a good point, but a lot of
people might buy an album but
won’t dedicate a day of their life
to see a band in concert.

I agree, and especially if they bring
their whole family. When you look
at it from that angle, that’s a big
chunk of change to lay down to buy
four or five tickets. That's why we
have such a big commitment to our
live show, because we realize that
people are spending their hard-
earned money to buy a ticket.

You guys have made some signif-
icant jumps in touring during the
past three years.

We’ve been very, very fortunate to
have some incredible artists believe
in us very early in our career, from
Jo Dee Messina, Toby Keith, Brooks
& Dunn, Kenny Chesney; really,
it's a list of who’s who in country
music. . . We've been able to getin
front of their fans, which parlayed
itself into us taking the next step

DECEMBER 23, 2006

Rascal F

Jay DeMarcus Of Rascal Flatts

Discusses The Band’s

Big Year with Ray Waddell.

Age-in 2000, Rascal Flatts—Jay DeMarcus, Gary LeVox and
ik and become one of country’s elite concert headlin-
Award, Country Music Assn., Academy of Counlry

ingoing outon ourown. .. We've
been able to go out there and build
that headlining spot more and
more and more with each passing
year. . . And hopefully we'll see the
same kind of continued growth
over the next few years.

Is there a basic band philosophy
that you guys all share that you
think has contributed to your
success?

As songwriters, we’d all love to
have multiple cuts on our records,
itwould be a wonderful thing. But,
at the end of the day, you have to
cut music that is simply, bar none,
hit music, no matter who writes it
or who contributes to it. You gotta
put your ego aside and say, “This
is the best song for Rascal Flatts to
cut at this point in time.” And I
think because we have made that
commitment, it has allowed us to
have success on radio with hit
songs. If you get to the point where
you are so arrogant to think you
can write every song on your record
and they’re all gonna be hits, you're
in trouble.

How hands-on are you three in
managing your careers?

We always have an open ear to what
management has to say, and we fol-
low their advice a lot, but at the end
of the day, every decision that’s
made is 100% our decision. When
to tour, what kind of music to do,
what singles come out. We're
blessed to be with a record com-

1n"Me and My Gang,” its fourth for the label, moved
week the biggest flrst week sales tally for all

zross all genres this year.” But perhaps where the
. This year, the group again topped itself, gross-
han 1 million fans, 12th among all touring acts for
puntry touring for Live Nation, says there are no
d of work ethic should be a case study for every up-

d found time with vocalist/multi-instrumentalist
n Huff’s house, where he was listening to poten-

pany that gives us
absolute creative
freedom and lets
us have 100% input. I think that’s
been a key to our success, that we’ve
been able to really not have our
hands tied, but do what we wanted
to do as artists. It’s been a wonder-
ful thing working with our man-
agement team, but we’re also savvy
enough to realize that it's our ca-
reer and it has to be our decision.
The three of us love to stay involved
in our career and have inputon all
the decisions that are made.

Was there a defining moment for
you from 2Q06?

When [the single] “What Hurts the
Most” started picking up steam on
AC and went to No. 1 on a crossover
format is when I felt like we had
started to reach the kind of mass
of people we wanted to reach as a
band . . . People who weren’t nec-
essarily country fans before started
coming out.

I’'m curious, how could you tell
they weren’t country fans?
When they come through the line
and shake your hand and say,
“Man, I didn’t like country music,
but I heard ‘What Hurts the Most’
on the radio and I can’t wait to see
you guys live tonight.”

Any New Year’s resolutions for
you?

My New Year’s resolution is to try
and spend as much and more time

www americanradiohistorvy com

with family as I can. Sometimes
in the pastsix years in all the mad-
ness and being on the road I've
lost valuable time with the people
that are closest to me. For good
reason we’ve worked very, very
hard, but for the next year I'm

" going to concentrate on spending

more time with the loved ones that
have sacrificed to help get us to
where we are.

Is there a ballpark time for
when you’d like to get the next
record out?

I think we’re talking about a fall re-
lease next year.

And you guys will work the road
through most of the summer?
We will. We’re going out in parts
of February and parts of March,
and then we’ll take April, Mayand
June to focus on getting the album
finished. Then we’ll hit the road
really hard beginning in July,
hopefully have a fall release, then
hit the road even harder to sup-
port that.

| just have one more question.
What’s up with Brian O’Con-
nell’s hair?

I think he’s trying to be like Gary.
We’ve called him out on it several
times. I think he likes going through
the mall and having people say,
“Aren’t you Gary LeVox?” asee
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Money
Market

2.90%"

$2,500 minimum balance

Bank of
America®

(APY)

Wells
Fargo®
(APY)

Washington
Mutual®
(APY)

Forming new alliances to share our gifts.

Original, refreshing and entertaining, the Kraft Trio is seeking new
opportunities in television, film, the recording industry and live performance
We could make music together...www.KraftTrio.com

. Contact Michael Kraft @ Cell (609)204-4886 or kraftmusic

@aol.com

R

Citibank®
(APY)

0.30%

$2,500 minimum fo
avoid fee - $1,000

minimum balance

0.50%

$1,000

minimum balance

0.15%

$2,500 minimum to
open and avoid fee.

1.01%

Up fo $9,999

Premier
Money
Market

3.15%"

$25,000 minimum balance

0.30%

$25,000

minimum balance

1.55%

$10,000

minimum balance

2.33%

$25,000

minimum balance

1.90%

$25,000

minimum balance

Titanium
Money
Market

4.50%"

$100,000 minimum balance

0.30%

$100,000

minimum balance

No
comparable
product

2.84%

$100,000

minimum balance

No
comparable
product

1-Year
Term Savings
Certificate

5.00%"

$1,000 minimum balance

3.15%

$1,000

minimum balance

3.25%

$2,500

minimum balance

3.60%

$1,000

minimum balance

4.20%

$500

minimum balance

3-Year
Term Savings
Certificate

9.10%"

$1,000 minimum balance

3.15%

$1,000

minimum balance

3.50%

$2,500

minimum balance

4.75%

$1,000

minimum balance

4.45%

$500

minimum balance

You're eligible
to join today!
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An Alternative Way to Bank.
888.800.3328 www.firstent.org

APY = Annual Percentage Yield. Source: Financial institution website and/or phone survey 12/01/06. Rates subject to change without notice.
Some rates from other institutions may have additional qualifying requirements. Please check with your financial institution for current rates.
Certificates are subject to early withdrawal fees and penalties. First Enterfainment deposits insured up to $100,000 by the NCUA. Other institution
insured up to $100,000 by the FDIC. Bank of America, Wells Fargo, Washington Mutual and Citibank are registered trademarks.
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Continental Airlines Arena is
THE #1 ARENA IN NEW JERSEY

for concertgoers and the first choice for concert and
family show promoters. With unequalled experience
hosting both massive concerts and intimate musical
events, plus an accommodating and experienced staff,
we've got exactly what you need.

To book your next event at Continental Airlines Arena or
Giants Stadium, contact Ron VanDeVeen at 201.460.4387
or Matt Bell at 201.460.4374 in the Meadowlands Booking
Department. Ask them about our more flexible avails.

* meadowlands.con
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Chris Brown
Tops PopTally

DECEMBER 23, 2006

i

Also Leads The WayAmaong

Top New Artists By Keith Caulfield

A LITTLE MORE than a year after his debut on the charts, Chris
Brown finishes 2006 as Billboard’s top pop artist.

Thanks to his self-titled top 10 album on Jive/Zomba—as well as
multiple hit singles—Brown rose to the top, beating out formidable
challenges from such established acts as Nickelback, Rascal Flatts
and Sean Paul.

It's no surprise then that Brown is also this year’s No. 1 new pop artist.

Other sexy new acts strutting their stuff on the Top New Artists
chart this year include R&B singer/songwriter Ne-Yo at No. 2, Den-
ver pop/rock actthe Fray at No. 3, guitar-strumming U K. singer James
Blunt at No. 4, “American Idol” winner Carrie Underwood at No. 5
and “Idol”-enhanced Daniel Powter at No. 6.

In fact, Underwood does what no other “Idol” victor has done
before—snare the honor of having the No.1 entry on the year-end
Top Billboard 200 Albums chart.

The country singer’s “Some Hearts" has never left The Billboard
200, selling strongly through the year thanks to multiple hit singles
on country radio.

The new country diva holds off a most surprising No. 2 album of
the year—the Disney Channel TV soundtrack to “High School Mu-
sical.” The album is the first TV soundtrack to reach No. 1 on The
Billboard 200 since “Miami Vice” in the "80s, naturally making it the
year’s No. 1 soundtrack.

On the year-end Hot 100 recap, artist of the year Brown places
three singles on the tally: “Run It!” {(No. 17), “Yo! Excuse Me Miss”
(No. 44) and “Gimme That” {No. 69). But who was tops on Hot 100
Songs this year?

Powter and his “Idol” anthem “Bad Day.” That single—which es-
sentially became the show’s theme song in 2006—is in fine company
in the top five of the Hot 100 Songs recap this year.

It's joined by “Temperature” from Sean Paul, “Promiscuous” from
Nelly Furtado featuring Timbaland, “You're Beautiful” from Blunt
and “Hips Don’t Lie” from Shakira featuring Wyclef Jean.

Furtado surpassed expecta-
tions this year, coming back from

TOP ROCK/POP |
TOURS OF ‘06

a poor-selling sophomore album
with the chart-topping set
“Loose.” The effort was produced
with hitmaker Timbaland and

_ Artist: the Rolling Stones
spawned The Billboard Hot 100

Total gross:

" NELLY FURTADO

chart-topper “Promiscuous” and
second hit “Maneater.” Furtado
closed out 2006 in the No. 25 slot
on the Top Artists tally, just one
notch above Mariah Carey, who
dominated 2005’s year-end lists.

Blunt's “You're Beautiful”be-
came an inescapable hit in 2006,
helping the singer/songwriter

YEAR-END DOUBLE ISSUE

$4251 million

No. of shows: 110

No. of sellouts: 81

Total capacity: 3.7 million

Total attendance:
3.5 million

Compiled from Biliboard
Boxscores between Nov.
16, 2005, through Nov.
14, 2006.
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claim the No. 1 track on the year-end Hot Adult Contemporary
Songs chart.

The Fray, which shares space on the year-end Top New Artists tally
with Blunt, also claims the No. 1 slot on the Hot Adult Top 40 Songs
recap with “Over My Head (Cable Car),” edging out Powter’s “Bad Day.”

Speaking of Hot Adult Top 40 Songs, Nickelback places three sin-
gles on the tally—“Photograph” (No. 7), “Savin’ Me” (No. 8) and “Far
Away” (No. 17§.

The Canadian band also claims multiple other accolades: the No. 3
title on the year-end Top Billboard 200 Albums recap with “All the Right
Reasons” (Roadrunner/IDJMG), the No. 2 Pop 100 Artist of the year
and the No. 1 title on Top Rock Albums, which appears online.

The Red Hot Chili Peppers, who celebrated their first No. 1 on The
Billboard 200 this year with “Stadium Arcadium” (Warner Bros.), are
No. 3 on the Top Rock Albums tally, on billboard.com and billboard.biz.

The band also notches a win as the No. 1 act on the Hot Modern
Rock Artists chart with the top single, “Dani California,” on the Hot
Modern Rock Songs recap.

The Peppers clearly have a digital-savvy fan base, since “Stadium Ar-
cadium” also places at No. 7 on the Top Digital Albums recap. Ahead
of the band are such sets as Justin Timberlake’s “FutureSex/
LoveSounds” (Jive/Zomba) at No. 4, John Mayer’s “Continuum” at No.
2 (Aware/Columbia/Sony Music) and the Fray’s “How to Save a Life”
at No. 1 (Epic/Sony Music).

The Fray’s “Over My Head”
is the year’s No. 9 Hot Digi-
tal Song as well, where it joins
other familiar faces in that
chart’s top 10. While Powter,
Blunt and Furtado fall into
the Nos. 2, 3 and 4 positions,
respectively, a quirky act that
broke through big-time this
year claims the No. 5 spot:
Gnarls Barkley. The duo’s
“Crazy” hit pushed sales for
the act’s “St. Elsewhere”
album, helping it snare the
No. 9 spot on Top Digital Al-

‘bounced back from a "
i nre < mp with the bums and the pole position
~ chart-topping album on the Top Tastemakers
‘Loose.” Artists and Top Tastemakers

4 Albums recaps.

Gnarls Barkley was just one of a number of developing acts that
made strong showings on the year-end charts.

The Pussycat Dolls kept notching hit singles throughout the year.
The pop/dance group claims three slots on the year-end Hot 100
roundup, with “Buttons” (No. 15), “Stickwitu” (No. 40) and “Beep”
(No. 84). The sextet is also the third-biggest duo or group this year,
trailing only Nickelback and Rascal Flatts.

Other newcomers gracing the Hot 100 list include Cassie (“Me &
U,” No. 14), Fergie (“London Bridge,” No. 22), Fort Minor Featuring
Holly Brook (“Where’d You Go,” No. 43), KT Tunstall (“Black Horse .
& the Cherry Tree,” No. 57), Jibbs (“Chain Hang Low,” No. 65), Dan-
ity Kane (“Show Stopper,” No. 79), Blue October (“Hate Me,” No. 82),
Taylor Hicks (“Do I Make You Proud,” No. 99) and Teddy Geiger (“For
You I Will [Confidence],” No. 100).

But which artist on the Hot 100 recap can claim the longest, and
likely most storied, career?

Madonna.

Her ABBA-sampling “Hung Up” single is No. 91 on the year-end
Hot 100 recap.

The diva’s discofied “Confessions on a Dance Floor” finishes 2006
as the No. 22 title on the year-end Billboard 200 Albums recap. Aptly,
Madonna rules in clubland, where “Confessions” ends the year as the
No. 1 title on the Top Electronic Albums recap. ote
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PRETTY MUCH ANY WAY you crunch the numbers, the concert

Both Daollars And_ Attendance industry kicked serious butt in 2006. ¢ Dollars and attendance
Prove Touring Is Out OFf reported to Billboard Boxscore this year were at all-time highs. ¢
its Slump By Ray Waddell Once the unruly stepchild of the music industry, touring now wields

YE-8 | DECEMBER 23,2006 | YEAR-END DOUBLE ISSUE

the monetary leverage for the majority of acts. ¢ “I think this is a great
time to be in the concert busin ss on all levels,” says veteran agent
Dennis Arfa, president of Artists Group International. “This is as good
as it gets. Enjoy the boom.” ® Others echo Arfa’s sentiments. ® “It’s
obviously a good time to be in live music, and a strange time to be in
recorded music,” CEO of AEG Live Randy Phillips says. # It doesn’t hurt
when some of the biggest tours in history were on the road, but there
is no denying that this has been a banner year for the touring industry
from top to bottom. ® Such improvement represents a stark turnaround
from a business that was down in 2004 and virtually flat in 2005.

www americanradiohistorv com
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..award-winning sound, intimate arena seating, located on the campus of San Diego
State University, plenty of free parking, fully internet-wired, new mass transit rail
station just a two-minute walk away, flexible seating capacity...the arena of choice for
the Black Eyed Peas, Blue Man Group, Bob Dylan, The Eagles, Foo Fighters, Green Day,
Elton John, George Lopez, Tim McGraw, Luis Miguel, NCAA, Nine Inch Nails, Pearl Jam,
Prince, Queen + Paul Rodgers, Gwen Stefani, Trans Siberian Orchestra, Wiggles and more.

619.594.0234 | www.cox-arena.com | San Diego State University

w24 Candace Mandracia
Hajuisie 619-525-1926
igiLfulEly Bob Shea
323-769-4969
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CONGRATULATIONS ON 4.5 MILLION TICKETS SOLD

THANK YOU BONO, THE EDGE, ADAM,

RY, PAUL, STEVE,

LAR

KERYN, TREVOR AND EVERYONE AT PRINCIPLE MANAGEMENT.

DENNIS SHEEHAN, JAKE BERRY, WILLIE WILLIAMS AND THE ENTIRE

PRODUCTION CREW, TOUR STAFF AND DESIGN TEAM.

A RN dlela] COMPANY

1storv com

WWW americanradio

PROMOTED AND PRODUCED WORLDWIDE BY THE NEXT ADVENTURE, A LIVE NATION COMPANY. IN A_S%QCIATION WITH RZO PRODUCTIONS.
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" THE EDGE and BONO
of U2, the top touring

band of 2005, continued
heir sellout run through

DECEMBER 23, 2006

This year it’s all about the spike. For North America, more than $2.8 billion
was reported in box-office gross to Billboard Boxscore, up a stunning 35% from
last year’s total of slightly more than $2 billion.

It’s worth noting that the industry cracked the $2 billion mark for the first time
in 2003. Now one promoter, Live Nation, tops $2 billion in reported grosses. The
increase can in many ways be attributed to higher ticket prices and more diligent
reporting by promoters, venues and events.But there is no denying
that business is booming.

With big-ticket tours like Madonna, the Rolling Stones, Barbra
Streisand and U2 working in 2006, some increase in dollars was ex- T
pected. But what may surprise many is even with these higher prices
attendance managed a 14% increase at more than 52 million. This fol-
lows years of declining attendance, including a 3.8% decrease last year.

Worldwide numbers also are up, with a total gross of $3.4 billion,
up 30% from 2005, and a total attendance of more than 61 million,
up 13%. These double-digit increases in dollars and attendance were
accomplished with only a modest increase in touring activity, with the number
of shows reported up only 3.4%.

Delving deeper into the numbers, the news is still good.

Per-show numbers, which many consider a more telling barometer of the in-
dustry’s overall health, are exceedingly strong. The average gross per show in
North America is $190,648, up 31% from 2005.

And better yet, the average attendance per show, basically the number of peo-
ple attending concerts night in and night out, is 3,499, up 10.3%.

Dollars may still be outpacing attendance, but this does represent, after all, an
increase in the number of people going to concerts. And an increase in the num-
ber of concerts means more consumers paying for popcorn, beer, parking, T-

| YEAR-END DOUBLE ISSUE
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shirts and the various service charges assessed on tickets.

If there is room for improvement, though, it is in further increasing per-show
attendance, which had steadily declined until this year. A decade ago, the aver-
age per-show attendance was more than 6,000.

But the total number of shows reported in those days was less than half the
nearly 15,000 reported for North America this year, so the market is far more sat-
urated today.

And while the industry saw some of its highest ticket prices ever, even the most
expensive shows were usually scaled to a degree that offered a broad price range.

And the market showed relatively little price resistance, as even big-ticket tours
like the Stones, Madonna and Streisand sold most all available tickets.

“I would also say that the agents, managers, promoters and buildings, every-
body’s spending a lot more time on getting the right pricing than maybe we did
a few years ago,” says Peter Luukko, president of Comcast-Spectacor and chair-
man of Philadelphia-based venue management firm Global Spectrum.

“We're back to really scaling the house,” Luukko says. “For a period of time,
we went to all one price, then we went to pricing the first 10 rows higher, and
now we're back to scaling the whole house, looking at a building section by sec-

000

Even with higher ticket prices,
attendance managed a 14% increase
to 52 million tickets sold.

tion and level by level.”

Along with big arena tours and a steady amphitheater business, the industry
is also managing the difficult task of breaking new acts. Along with 20-year vet-
erans that typically dominate the chart, newer acts like Nickelback, Rascal Flatts,
RBD, Coldplay, Brad Paisley, Tool and the Black Eyed Peas enjoyed solid years.

Another trend is the continued and growing success of large, multi-act festi
vals in North America, largely patterned after similar events that have thrived for
years in Europe.

Events like Bonnaroo, Lollapalooza, Coachella and the Austin City Limits Music
Festival attracted huge crowds this year. Expect new events to come online in the
coming year, with Live Nation leading the charge.

KEVIN MAZUR/ WIREIMAGE.COM
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THE MOST ACCLAIMED FEMALE ARTIST OF OUR TIME

“Barbra, like the very
air we breathe, is essential..."

— PHILADELPHIA INQUIRER
Wachovia Center

PHILADELPHIA
New House Record

“Streisand is a singular and
amazingly accomplished artist.”

— COLUMBUS DISPATCH
Schottenstein Center

coLumBUS
New House Record

“Her singing glows with a tone so
luxurious and a texture so rich,
you nearly want to burst
into song yourself.”

— NEW YORK DAILY NEWS
Madison Square Garden

NEW YORK
Top 3 House Records

“The audience shouted accolades
and gave her standing ovations."

— WASHINGTON POST
MCI Center

WASHINGTON
New House Record

“Every superlative — a hundred
times over! (Barbra Streisand)
is the greatest singer in
the known universe.”

— MONTREAL LE DEVOIR
Bell Centre

MONTREAL
New House Record

“She was in spectacular
voice, launching her final notes
like arrows high into the air,
arrows that soared to the heavens
and never fell to earth.”

— TORONTO STAR
Air Canada Centre

TORONTO
New House Record

“Streisand... remains a
consummate entertainer.”

— BOSTON GLOBE

TD Banknorth Garden
BOSTON
New House Record

/THANK YOU

BARBRA AND MARTY

MICHAEL COHL AND THE TEAM

...It was magic and memorable stuff...”

— ST. PAUL PIONEER PRESS

XCEL Center
MINNEAPOLIS
New House Record

"When she asked, in a very

old song, Have | Stayed Too Long At
the Fair? the only suitable reply could be: Stay

as long as you wish, Barbra."
— MIAMI HERALD
Bank Atlantic Center

FT. LAUDERDALE
New House Record

"Once or twice a generation,
there comes a personality that just
fills the room. Sinatra was like
that. So was Elvis, and so is
Barbra Streisand.”

— JOURNAL SENTINEL
United Center
CHICAGO
Top 2 House Records

“One of the most impressive
things about Streisand is
her ability to come across as
both the greatest superstar in
the world and the girl next door."
— SAN JOSE MERCURY NEWS
HP Pavilion
SAN JOSE
New House Record

“Barbra Streisand lived up
to her legendary status.
Quite simply, the woman

was sensational...”

— ARIZONA REPUBLIC
US Air Arena
PHOENIX
New House Record

“Like buttah, Only bettah...

people who see Streisand, they're the

luckiest people in the world.”
— LAS VEGAS REVIEW-JOURNAL
MGM Grand Garden
LAS VEGAS
Top 2 House records

"The blend of intimacy and
showiness in Streisand'’s voice
turns her perfermances into
portraits of the heart and mind
in self-discovery... she was
simply amazing"

— LOS ANGELES TIMES

Staples Center
LOS ANGELES
Top 2 House Records
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“A bigger bang, indeed.” - Boston Herald

“2million rolling up. Stones gig “After all the years, nobody

in Rio biggest ever.” does rock ‘n’ roll better than
- Sunday Mirror ' . . ' - the Rolling Stones.”
ey . - - St. Petersburg Times

“A Bigger Bang, for the Rolling Stones, is
more than just a catchy name - it's a
promise to their fans... The ultimate tour.”

- Dateline NBC

“The most amazing thing
about the Rolling Stones is

‘ that four decades on
they still seem to be improving.”
“The original bad-boy band = OhengbiGovriy-Rogiricn

is once again hot stuff...
Bigger is better.”

“Yesterday the Foro Sol
- USA Today

turned into a volcano
in eruption.”

“Rolling Stones deliver - Reforma. Mexico City

satisfaction with a bang.”
- Detroit Free Press “The world’s most logic-defying
age-denying, rock ‘n’ roll circus.”
“Total satisfaction.” = Daily Express
- Seattle Times
“It’s only rock-and-roll, but you like it.

You really, really like it.”

- Washington Post

“Stones deliver a firecrackin’,
incredible show.”

_ Miami H
faumihifenald “The prickly kick of their riffs carries an

energy that just won’t quit.”

“The Rolling Stones put - NY Daily News
in a great show at the
Hollywood Bowl.”
- LA Times “It takes the greatest rock band in the world
to shrink a Madison Square Garden gig to
the point that it feels like an intimate affair.
That’s exactly what the Rolling Stones

did last night.”
- New York Post

“The Rolling Stones can still
make a grown audience stand
on its feet all night.”

- San Antonio Express

TOP GROSSING TOUR OF ALL TIME.

i = = B & | == w &y i L
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MICHAEL COHL AND THE TEAM.

— I
CONCERT FROD N

UCTIONS INTERNATIONAL *Rolling Stones" and Tongue and Lip Designs are Trademarks of Musidor BY
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 BONJOVIPSHavea
Nice Day world tour

ranked No.

3 among

the year’s top tours.

YE-16 |

ir

DECEMBER 23, 2006

In its first year as an independent, free-standing company, Live Nation was by
a wide margin the largest concert promoter in the world, reporting grosses of
nearly $2.3 billion from involvement in 9,367 shows that sold 38.2 million tick-
ets worldwide.

This includes events promoted by House of Blues, which Live Nation bought
for $350 million in a deal that closed in October. HOB had been the world’s third-
largest promoter.

Live Nation also acquired half of Concert Productions International (CPI), Mu-
sicToday and Trunk Ltd., and divested some noncore businesses.

The company also had a hand in producing seven of the top 10 tours for the
year and more than half of the top 25.

CEO Michael Rapino seems pleased with the Live Nation com-
ing-out party.

“It has been a transformational year for Live Nation from a
division of [Clear Channel Communications] to a stand-alone
public company focused 100% on live music,” he says. )

“We produced some of the year’s most successful tours, we -
built a head office from scratch successfully establishing the
Live Nation brand, and we made some very important strategic ¢
acquisitions which will be important to our future.”

The privately held AEG Live is a distant second to Live Na-
tion, reporting $543 million from 1,347 shows that drew 8.3 million people.

Big tours by AEG Live in 2006 included Bon Jovi, Kenny Chesney, Dixie Chicks
and American Idols Live, along with the Coachella Music Festival and strong re-
gional business.

Running very close to AEG Live was CPI, a company partly owned by Live Na-
tion. Remarkably, the Michael Cohl-helmed CPI grossed more than $533 million
primarily from just three tours: the Stones, Streisand and the Who.

Certainly the boom numbers for 2006 are driven by the mega tours. The top
10 tours alone generated $1.2 billion in gross dollars. So, with the big tours—
and their big promoters—driving the business, is their success trickling down
to smaller markets and independent promoters?

4
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“I hope it is,” AEG Live’s Phillips says. “I think it would be a healthier busi-
ness if there were more independents out there. They offer a different perspec-
tive. It kind of harkens to the way business was when all of these promoters
weren’t consolidated.

“Having said that,” he adds, “I maintain that it’s almost impossible for a pro-
moter to survive and prosper unless they have a venue.”

While some big tours, notably the Tim McGraw/Faith Hill trek that took in
nearly $90 million, worked with some independents, nine of the top 10 tours
worked primarily with corporate promoters.

“As anindependent promoter, the way the business has gone, the big tours re-

ally just go to the big companies,” says John Peters, president of Mass Concerts
in Sudbury, Mass. “There are very few independents involved in the major tours.”

When Peters hears that the Stones, Bon Jovi and Madonna had huge years,
“Those are all acts that started before a lot of the independent promoters were
born,” he says. “I'm not going to get a Bon Jovi show. I was in high school when
they were establishing relationships with promoters.”

So while the concert business is up, Peters’ business is not for the first time
in five years.

“It’s just a function of the shows you get,” he says. “Promoters work on sucha
clear margin. If attendance is down 10% from what you need to get out of it, youlose
money. A small swing can make a big difference. It’s like buying stocks on margin.”

TERRY GEORGE/WIREIMAGE.COM
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a "must play” venue during 2006 — a sincere “thank you!" ' [4z}pavilion

Because of you, HP Pavilion is “Top Ten” once again. AT SAN 1o

HP Pavilion at San Jose. Northern California’s Premiere Sports and Entertainment Venue.
ARENA For availability call 408.999.5843, fax 408.999.5797 or visit hppavilion.com ANTG

NiTwoat

To all of the performers and promoters who made HP Pavilion at San Jose
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MADONNA, above, and
FERGIE of the Black Eyed . i

Peas proudly strutted their ' | ' -

stuff for fans on top-selling
concert tours.

Even so, several independent promoters improved their numbers in 2006,
including Chicago’s Jam Productions ($51.3 million), Outback Concerts ($37.8
million), Another Planet Entertainment ($30.5 million), Fantasma Produc-
tions ($30 million) and I.M.P. ($21.6 million).

This lends credence to the “rising tide lifts all boats” theory. So even if
the top tours drove the numbers, most saw the business as consistent at "
all levels. /

“Where I've noticed [success] this year is in our regional offices,” g K
Phillips says. “Their business is up dramatically, as is their prof- (/"-y’
itability. That's the regional and one-off business.” / i

Phillips suggests taking “aberrational tours” like the Stones,
Madonna and Bon Jovi at the top end out of the mix when looking
for trends, “because that would have happened no matter what. The
demand was so great that even if we were in a downturn they still
would’ve done business,” he says.

Phillips says a better gauge is on the regional level, “Which
for us is probably a riskier thing, creating a footprint so we can

YE-18 | DECEMBER 23,2006 | YEAR-END DOUBLE ISSUE
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compete effectively and give agencies an alternative for developing artists and
having competitive bids for acts. That was our riskiest move, but we had to do
it, and this year it has really come home. I bet we’'re up 20%-25% in the
number of shows.”

Of course, there is always a negative side to any broad-based industry overview,
and some feel that as touring becomes the most dependable revenue stream for
artists, the market is becoming saturated.

“I'm starting to feel that bands have realized that they will make less from
records—if anything—and are on the road more,” says Kevin Lyman, president
of 4fini Productions and producer of the Warped and Taste of Chaos tours.

“I have started to feel that bands might be going to the well one too many times
before taking a break,” Lyman continues. “Traffic is crazy, and no one is taking
other shows into consideration when booking. I'm seeing a lot of the same type
bands playing on the same night, forcing kids to make tough choices. It is truly
a ‘fittest will survive’ attitude, which kind of sucks.”

The “survival of the fittest” dynamic is certainly visible at the top of the
touring hierarchy.

As has been the case for more than a decade, 2006 is top-heavy with veteran acts.
The majority of the top tours, with the notable exception of country music
treks, were by acts that were past their record-selling prime.
Unlike the turn of the century, no mega pop acts like Backstreet Boys
’i\ or’N Sync were selling millions of records and tickets in 2006.
C' “The dichotomy between record sales
and ticket sales has never
been greater than in 2006,”
Phillips says.

But if the touring industry
is having the last laugh at its record-sell-
ing brethren, it may be a hollow victory.

“There’s a little bit of a problem to that
for the future,” Phillips says of the veteran-
actdynamic. “Where did our stars come
from? They came from recorded music,

from breaking on radio. We’ve got to
find new ways to break talent or else
we're going to run out of inventory.”

The industry for years has grappled

with who might replace the boomer

stars, who take a disproportionate

amount of touring dollars out of the

marketplace. Simple biology dictates

that one day this will change.

“The question that probably needs to be asked

-“\'_ is will we ever have mega record stars again,

or is the business too fragmented today?”
Phillips says.

“The thing that scares me the mostas I took
out at the terrain of our industry and try to look
over the hill into the future is where are our next su-
perstars going to come from?”
Others are not worried about replacing aging
superstars.
“We've been saying that for 10 years, and the acts are
still there,” Luukko says. “I'm not concerned at all. It al-
most reminds me of sports. Sometimes until a star moves
over you never know how good a youngkid is. As bands come
off the road and maybe retire for lack of a better term, other
bands step up and fill the hole. People love music, they're
always going to love music, and there will always be bands
to accommodate that.” .
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For booking information contact
Christy Castillo 213.742.7272 ccastillo@staplescenter.com
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YE-20

The Year's Caomeback Diva
Is Having The Last Laugh By Gail Mitchell

DECEMBER 23, 2006

YEAR-END DOUBLE ISSUE

IT WAS A YEAR MARKED by htad-scratching sales downturns plus a revolving door for the No. 1
spot on The Billboard 200.

While R&B and hip-hop’s command of that chart’s top 10 wasn’t as healthy as in the recent past,
the two genres still generated some good news.

If 2005 was Mariah Carey’s year, 2006 definitely belongs to Mary J. Blige. Blige’s aptly titled “The
Breakthrough” shut down those who wondered if she still had the goods after reuniting with P. Diddy
on 2003’s “Love & Life.” This year’s comeback diva is indeed enjoying the last laugh. Blige reigns
over the Top R&B/Hip-Hop Albums chart as well as the Hot R&B/Hip-Hop Songs recap, thanks to
the flawless Bryan-Michael Cox-produced single “Be Without You.”

Blige’s riveting performance on that track and the top 10 R&B/hip-hop song “Enough Cryin’,” net-
ted her the No. 5 slot on the year-end Top Billboard 200 Albums chart. She is one of only two R&B/hip-
hop artists appearing in the top 10 of the year-end Billboard 200 album tally. The second? Eminem
with the hits compilation “Curtain Call: The Hits.”

It's also interesting to note that Carey’s 2005 album, “The Emancipation of Mimi,” still outper-
formed the bulk of this year’s R&B/hip-hop releases. It finished at No. 11 on the Billboard 200 year-
end recap and No. 7 on the Top R&B/Hip-Hop Albums year-end tally.

Blige’s male R&B counterpart is Jamie Foxx, whose 2005 album “Unpredictable” also lived up to
its name. claiming the No. 2 slot on the year-end Top R&B/Hip-Hop Albums chart.

Another veteran who made a memorable 2006 impact was Lionel Richie. Teaming up with Nor-
wegian duo Stargate (2006’s Hot 100 producer of the year), Richie scored his first R&B chart hitin
10 years, “I Call It Love.” That record claimed the No. 10 spot on the Hot Adult R&B Songs recap.

R&B newcomers weren't shy about grabbing their share of the limelight. Engaging vocals and
fancy footwork propelled Chris Brown to several year-end accolades.

Aside from his No. 5 slot on the year-end Top R&B/Hip-Hop Albums chartand his No. 9 showing
with “Yo (Excuse Me Miss)” on the Hot R&B/Hip-Hop Songs recap, the teen heartthrob carved a niche
for himself in the pop recaps. He is the No. 1 name on the Top Artists, Top Male Artists and Top New
Atrtists tallies. Those charts combine stats from The Billboard 200 and The Billboard Hot 100.

Another formidable newcomer is singer/songwriter Ne-Yo. Like Brown, he placed three singles
on the year-end Hot R&B/Hip-Hop Songs recap. His debut album, “In My Own Words,” is perched
at No. 4 on the year-end Top R&B/Hip-Hop Albums chart. Former Destiny’s Child member LeToya
finished in the top 30 on the Top R&B/Hip-Hop Albums recap with her self-titled solo debut.

Sales, especially on the usually stalwart side of the hip-hop fence, raised eyebrows as well as
questions in 2006. Atlanta’s T.L. sparked hopes of better days when his “King” debuted at No. 1
on The Billboard 200 and the Top R&B/Hip-Hop Albums chart.

Year-end recaps find him ruling No. 1 on the Top Rap Albums chart and No. 3 behind Blige and
Foxx on the Top R&B/Hip-Hop Albums recap. He also planted three cuts on the Hot Rap Songs recap,
including “What You Know.”

On The Billboard 200, however, T.I. comes in at No. 21—the first rapper after Eminem (No. 6}
to appear on that recap. The only other rapper to make the top 40 cutoff on The Billboard 200 is
Chamillionaire at No. 34 with “The Sound of Revenge,” which clocks in at an impressive No. 12
on Top R&B/Hip-Hop Albums.

Chamillionaire is followed on the Billboard 200 recap by Beyoncé at No. 38. Her “B’Day’
bested T.1.’s first-week debut. But both of those albums fell short of Justin Timberlake’s im-
pressive first-week sales. -

Another strong contender in the rap field for 2006 was Ludacris, whose “Release Therapy,” re-
leased Sept. 26, debuted at No. 2 on the Top R&B/Hip-Hop Albums chart and No. 1 on The Billboard
200. But while his album tops out at No. 20 on the Top R&B/Hip-Hop Albums tally for the year, it
stands at No. 81 on he Billboard 200 Albums recap.

Other rap releases expected to fare well as crossover titles surprisingly haven’t been able to main-
tain mainstream traction. Diddy debuted at No. 1 on the Top R&B/Hip-Hop Albums chart and The
Billboard 200. But on the latter chart, it slid rapidly to No. 36 after just four weeks and didn’t make
the top 50 on the year-end Top R&B/Hip-Hop Albums chart.

Other acts that met with less-than-expected sales were Chingy, Lloyd Banks, Pharrell and the Roots,
and Janet Jackson, whose “20 Y.0.” finished the year at No. 32 on the Top R&B/Hip-Hop Albums recap.

There were several bright spots, however.

This was the year of the young-sters, as Yung Joc, Young Dro
and Young Jeezy left lasting imprints on fans. Veterans E-40,
Busta Rhymes and Bun B held their own, as did Miam{’s Rick
Ross. Gnarls Barkley and its “Crazy” anthem gave added cre-
dence to the urban alternative subset while Dem Franchize

TOPF R&B/
HIP-HOP TOUR

Boyz gave Virgin some hip-hop muscle.

Late in the year, there was baited breath over how well Jay-
Z’s “Kingdom Come” would fare.’(It debuted Nov. 21 with sales
of 680,000 units). Fourth-quarter releases by Akon, the Game
and Snoop Dogg all came in strong. The jury was still out on
whether new projects by Nas and Bow Wow, a second Jeezy set
and the “Dreamgirls” soundtrack would shore up 2006’s final
sales tallies.

These albums didn’t make Billboard’s mid-November 2005
to mid-November 2006 recap cutoff. But here’s betting they’ll
lay the foundation for a very interesting 2007. o

www americanradiohistorvy com

Artist:
the Black Eyed Peas

Total gross: $19.1 million
No. of shows: 61

No. of sellouts: 21

Total capacity: 591,000

Total attendance:
458,000

Compiled from Billboard
Boxscores between Nov.
16, 2005, through Nov. 14,
2006.

MARKUS KLINKO & INDRAN



www.americanradiohistory.com

___7te'.._‘ S

MUSIC FILLS THE SOU
WHY NOT THE STDMACH"

' Bruce Springsteen, Michael McDonald, Darryl-“DMC” McDaniels, Aerosmith, Lupe Fiasco.-
These are just a few of the artists who have come: together to comhat the ongo|ng problems
of hunger and poverty in America. Whetheryou re an artist, manager promoter or agent, we

. ~,|nvrt,e you to join us. Become an Artists Against Hunger & Poverty advocate .and-connec_t with

hundreds of grassroots organizations across the country.

-

'YOU CAN MAKE A DIFFERENCE. ACT NOW. EMAl[-ARTlSTS_@WURLDHUN[;ERYEAR.URG OR CALL 800-5-HUNGRY.

@@ASCAP T s a program of WHY (World Hunger Year). %iw

ASCAP is a premier sponsor in the flght ag‘amst hunger.

wwiww americtancadiohisforv-com
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The Year In Music § Touring )

ashville’s
Underwood
Overachieves

‘American ldol’ Champ
Is A Pop and Country

Chart-Topper By Ken Tucker

DECEMBER 23, 2006

CARRIE UNDERWOOD HAS proved plenty as 2006
draws to a close.

In November, the 2005 “American Idol” champ sur-
prised fans and the industry by winning the Country
Music Assn.’s female vocalist award.

Now, Underwood’s “Some Hearts” (Arista/Arista
Nashville) ends the year as the top album on the year-
end Top Billboard 200 Albums, Top Billboard 200 Al-
bums - Female and Top Country Albums recaps.

She also claims the No. 2 spot on the Top Country
Album Artists recap behind Rascal Flatts, whose song
“Bless the Broken Road” she famously performed dur-
ing her run for the “American Idol” crown.

In addition, her hit “Jesus, Take the Wheel” is the
No. 5 title on the Hot Country Songs chart, and she is
No. 3 on the Hot Country Songs Artists recap behind
Kenny Chesney and Rascal Flatts.

Add those achievements together and it’s apparent
why Underwood is the No. 1 performer on the Top Coun-
try Artists-Female and Top New Country Artists recaps.

Meanwhile, Chesney takes the No. 1 spot on Top
Country Artists-Male, replacing last year’s winner, Toby

I YEAR-END DOUBLE ISSUE
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Keith, who remains relevant at No. Z.

Chesney’s album “The Road and the Radio” (BNA)
placed No. 8 on the year-end Billboard 200 chart and
No. 3 on the year-end Top Country Albums tally. His
concert album “LIVE: Live Those Songs Again” gives
him a second spot at No. 43 on Top Country Albums.

On the airplay side, “Summertime” is the No. 3 title
on the Hot Country Songs tally, and Chesney placed
two other titles in the top 50 on that recap.

As for Rascal Flatts, the trio not only has the No. 4
album on the year-end Billboard 200 with “Me and My
Gang” (Lyric Street), it also has two on the Top Coun-
try Albums year-end chart: “Me and My Gang” at No.
2 and “Feels Like Today” at No. 6. Their combined per-
formances place Rascal Flatts at No. 1 on Top Coun-
try Album Artists.

On the singles front, the band places three titles on
Hot Country Songs. Combining airplay and sales, Ras-
cal Flatts is the No. 1 act on the Top
Country Artists-Duo/Group recap
for 2006.

Underwood wasn'’t the only suc-
cessful newcomer in 2006. Rodney
Atkins scored the No. 1 title on the
Hot Country Songs chart with “If"
You're Going Through Hell (Before
the Devil Even Knows)” (Curb),
which spent four weeks at No. 1.

Based on sales and airplay info,

r

g

Faith Hill

T0OP COUNTRY
TOUR OF ‘DB

Artists: Tim McGraw and

Total gross: $88.8 million
No. of shows: 73

No. of sellouts: 54

Total capacity:

try radio, the Dixie Chicks still managed to score the
No. 5 title on Top Country Albums with “Taking the
Long Way” (Columbia).

They were also the No. 6 group on Top Country Album
Artists, just behind their old nemesis Toby Keith. “Tak-
ing the Long Way” was the No. 1 title on Top Internet
Albums for 2006, and it finished at No. 16 on The Bill-
board 200 Albums recap.

Meanwhile, two country acts lead the Top Pop Cata-
log Albums recap: Johnny Cash and Tim McGraw.

On Top Independent Albums, Little Big Town’s “The
Road to Here” (Equity) topped the year-end chart, while
Jason Aldean’s self-titled album on Broken Bow fin-
ished at No. 4.

On the publishing side, Sony/ATV Tree is once
again this year’s leader on the Hot Country Publish-
ers recap, and parent Sony/ATV Music repeats as
the Hot Country Publishing Corporations year-end
winner.

Capitol Records Nashville and
Arista Nashville were dominant in
their respective recap categories.
Capitol topped the list of Hot
Country Songs Imprints, followed
. by Arista and MCA Nashville.
. Arista led the Hot Country Songs
.~ Labels recap ahead of Capitol and
MCA.

Asfor the Top Country Album Im-

e

i
R

: . 112 milli L . o |
Michelle Branch and Jessica Harp— miion 0 : prints recap, Arista is first, Capitol
. Total attendance: 7 o, ) |
a duo otherwise known as the 17 million is in second place and Lyric Streetis

Wreckers—placed second to Under-
wood in the Top New Country Artists
category. Their single “Leave the
Pieces” (Maverick/Warner Bros.) fin-
ished No. 8 on the Hot Country
Songs recap.

Despite their noticeable and
much discussed absence from coun-

2006.

Compited from Billboard
Boxscores between Nov.
16, 2005, through Nov. 14, :

third.

Sony BMG Nashville leads the
Top Country Album Labels recap,
while last year’s topper, Universal
Music Group Nashville, falls to No.
2. On Top Country Album Distrib-
utors, Sony BMG is also No. 1, fol-
lowed closely by UMGN. vors

UNODERWOOD: ANDREW SOUTHAM; HILL AND MCGRAW: DIMITRIOS KAMBOURIS/WIREIMAGE COM
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rhythm and pop charts—crop up
again and again.

Luny Tunes top the Hot Latin Produc-
ers chart for the second year in a row
thanks to songs from their big-selling
compilations as well as music produced
for a wide range of acts. Ditto for Aven-
tura leader Anthony “Romeo” San-
tos, who upset more established
songwriters by leading the Hot Latin
Songwriters chart thanks to five ti-
tles that played in different formats.

On the tropical end, a more purist note
is struck by J&N bachata duo Monchy &
Alexandra, who rule the Top Tropical
Album Artists chart thanks to three
charting albums.

In the regional Mexican realm, Grupo Montez De Du-
rango leads the Top Regional Mexican Albums chart
with “Borrén Y Cuenta Nueva” (Disa) and is also No. 1
on the Top Regional Mexican Album Artists chart
with seven titles.

The Hot Regional Mexican Songs Artists
chart is topped by perennial radio favorite
Conjunto Primavera, but the real surprise
is newcomer Mariano Barba, whose track
“Aliado Del Tiempo” on indie Three

Sound Records hits No. Ton the Hot

Regional Mexican Songs chart.
In Latin pop, despite stiff
competition from Shakira
and Mana, RBD amply
dominates the fray,
heading the Top Latin

Pop Albums chart with

“Nuestro Amor” (EMI

Televisa), Top Latin Pop

Album Artists and the

Hot Latin Pop Songs.

Despite RBD’s su-
premacy, Sony BMG also
leads in all pop and tropi-
cal categories, taking No. 1
on Top Latin Album Labels,
Top Latin Album Imprints,
Hot Latin Songs Imprints
and Hot Latin Songs Labels.

Univision Music Group is

still the market leader in
Latin with more than 30%
of all sales. It also leads the
Top Regional Mexican
Album Labels chart, while
newly acquired label Disa

leads the Top Regional Mexican
Album Imprints chart.

In publishing, EMI Music tops
the Hot Latin Publishing Corpora-
tions chart, as it did last year, while
Universal’s Musica Unicaleads the
Hot Latin Publishers chart. evee

Re

aeton
Still Rules

Roost

Genre Continues To Dominate
Latin Charts By Leila Cobo

DURING THE PAST YEAR, many voices predicted the im-
minent demise of reggaetén.

Judging from Billboard’s year-end Latin charts,
reports of reggaetén’s death have been greatly
exaggerated.

Reggaetdn continues to dominate the Latin
charts in 20086, with titles in the genre occupy-
ing four of the top five slots of the year-end Top
Latin Albums recap.

Daddy Yankee leads the charge. For the sec-
ond year in a row, he is Latin music’s top-selling
artist of the year, thanks this time to his live set “Bar-
rio Fino: En Directo.”

Reggaetdn’s resiliency, despite that much of
the output is stuck in a lyrical and musical rut,
underscores the music’s wide appeal and
its enduring potential to draw a
younger Latin audience.

Beyond reggaetdn, the.only album
to share the top five on the Top Latin
Albums recap with the boys from
Puerto Rico are the boys and girl from
Mexico—RBD.

RBDis alsothe No. 2 act on the Top Latin Album
Artists recap behind Daddy Yankee.

Core fan bases still drive Latin music, with
artists like Ana Gabriel, Juan Gabriel, Marco

C Y Y )

DADDY
YANKEE

Antonio Solis and Ricardo Arjona dominating the
charts beyond the top 10.

But the youth parade reflects that, for the first
time, a substantial number of Spanish media outlets
are dedicated to a younger-skewing audience. And
they clearly listen to and purchase music designed
for them.

Other young notables include reggaetén duo Wisin
& Yandel, who top the Hot Latin Rhythm Songs Artists
and Hot Latin Songs Artists recaps after placing an ex-
traordinary 14 tracks on the Billboard charts.

And newcomers Rakim & Ken-Y score the top title
on the Hot Latin Songs recap and the Hot Latin Rhythm
Songs tally with “Down,” thanks to scaling the Latin
rhythm and tropical charts.

Indeed, Latin songs and artists that crossed formats
found themselves perched high on multiple charts.

Thus names like Aventura, Yankee, Wisin & Yan-
del, Don Omar, Tito El Bambino and even Shakira—
whose “Hips Don’t Lie” appeared on tropical,

TOP LATIN TOUR
 OF'06

Artist: RBD

Total gross: $30.9 million
No. of shows: 51

No. of sellouts: 1

Total capacity: 709,900
Total attendance: 637,000

Compiled from Billboard
Boxscores between Nov. 16,
2005, through Nov. 14, 2006.
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| Jackson’s

“Precious’

Gift

Christian Music Fans Embrace
Classic Hymns By Country Star
By Deborah Evans Price

SOMETIMES IT’S THE simplest, purest creative expressions
that resonate most powerfully with consumers. The success
of Alan Jackson’s “Precious Memories” is a prime example.

The country superstar recorded the album as a Christmas
gift for his mother, spending just a brief time in the studio
with longtime producer Keith Stegall recording classic hymns
that were among her favorites.

When Joe Galante, chairman of Sony BMG in Nashville,
heard the collection, he coaxed Jackson into letting the gift
become a commercial release. The result is the most suc-
cessful Christian record of 2006.

Jackson places at No. 1 on the year-end Top Christian
Artists chart, and his Arista Nashville album, which was
distributed to the Christian retail market via Provident-in-
tegrity Distribution, claims the No. 1slot on the Top Chris-
tian Albums recap.

In addition to being the top-selling Christian title this year,
“Precious Memories” was one of five CDs nominated for
album of the year at the Country Music Assn. Awards in No-
vember. Although it lost to Brad Paisley’s “Time Well Wasted,”

¥ Familiar Faces Return
‘I’Ki While Inventive Acts Struggle
. By Dan Ouellette

JUDGING BY THE STASIS on the jazz charts from year to year,
one would think jazz was in need of resuscitation, a sentiment
echoed by the well-intentioned rallying cry “Keep Jazz Alive” that
spearheads jazz public-radio fund drives.

But for jazz aficionados who like their music melodically sub-
lime, harmonically sophisticated and rhythmically alert and jar-
ring, the death knell for the idiom rings prematurely. There’s
still vibrancy in a feast of 2006’s forward-looking jazz projects—
none of which charted. As for the year-end recaps, its déja vuall
over again when comparing 2005’s rundown with this year.

At No. 1 on this year's Top Jazz Albums is “It’s Time” (143 /Reprise/
Warner Bros.) by crooner Michael Bublé. And the chart-topperin
2005? Bublé, of course, with his now-platinum CD.
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ALAN JACKSON’S hit
lbum was originally
- recorded as a Christmas
 giftfor his mother.
A I S i

it marked the first time a Christian album had been nom-
inated in that category. The success of “Precious Memo-
ries” also helped place Sony BMG inthe No. 1spot on the
year-end Top Christian Distributors recap.

Kirk Franklin’s “Hero,” released in September 2005, is
the hottest-selling gospel title of 2006, coming in at No.
lonthe Top Gospel Albums recap and at No. 2on the Top
Christian Albums tally. The project was released on

RE————

e

Jazz players in the trenches could very well be salivating
over his sales. Then again, given the singer’s straight-down-
the-middle fare, they’re probably happy to be right where they
are—even if they sell CDs in the hundreds or thousands ver-
sus hundreds of thousands.

Runners-up on this year’s recap are, again, familiar names
from 2005.

Vocalist/pianist Diana Krall is No. 2 on the Top Jazz Artists
recap while three of her Verve/VG albums—“Christmas
Songs,” “From This Moment On” (the best set of her career)
and “The Girl in the Other Room”—rank respectively at No.
2, No. 5 and No. 21 on the Top Jazz Albums recap.

Chris Botti ranks at No. 3 on the Top Jazz Artists tally on the
strength of three Columbia titles on the year-end Top Jazz Al-
bums recap: “To Love Again: The Duets” at No. 3, “When [
Fallin Love” at No. 10 and “Live: With Orchestra and Special
Guests” at No. 22.

A significant newcomer to the upper reaches of the year-end
roll call is vocalist Madeleine Peyroux, whose new album “Half
the Perfect World” (Rounder) winds up at No. 7 on the Top Jazz
Albums tally while her 2004 release “Careless Love” is No. 12.
Like last year, jazz titans Thelonious Monk and John Coltrane
continue to find strong footing this year with two historic live
CDs released in 2005.

The brilliant “At Carnegie Hall” (Thelonious/Blue Note/Blue
Note Group) by the Thelonious Monk Quartet With John
Coltrane ranks at No. 6 on the albums recap, and Trane's own
“One Down, One Up: Live at the Half Note” (Impulse/Verve)
is No. 24 for the year.

On the Top Contemporary Jazz Albums recap, there’s more
monotony. Once again, Kenny G holds down the No. 1 spot,

Franklin’s own Fo Yo Soul imprint in conjunction with
GospoCentric/Zomba. Franklin takes the No. 1 spot on
the Top Gospel Artists tally and comes in at No. 2 on the
Top Christian Artists recap.

The Top Christian Artists ranking demonstrates the
diversity of the faith-based music community. Jackson,
a country artist, is in the top spot, but the remaining
acts are a mix of gospel, rock and worship like Flyleaf,
Chris Tomlin, Underoath and Mary Mary, who all placed
in the top 10.

Casting Crowns, an Atlanta-based band fronted by
youth pastor Mark Hall, continues to be one of the for-
mat’s biggest success stories.

Casting Crowns comes in at No. 3 on the Top Christian
Artists chart, and its sophomore effort, “Lifesong,” is No.
4 on the Top Christian Albums recap.

Released in August 2005, “Lifesong” has sold briskly
in 2006 fueled by such hit singles as the title track, “Praise
You in This Storm,” “Set Me Free” and “Does Anybody
Hear Her?”

Another band in the Provident Music Group family, Es-
sential Records’ Third Day comes in at No. 4 on the Top
Christian Albums chart with “Wherever You Are” and gives
Third Day the No. 4 spot on the Top Christian Artists list.

Third Day’s sales were fueled by hit singles “Cry Out
to Jesus” and “Mountain of God.” The veteran band
spent the better part of 2006 on an extensive tour,
which included sellouts in most markets. This fall, the
band issued the latest album in its “Offerings” series
with “Christmas Offerings.”

The power of the “WOW?” franchise continues as “Wow
Hits 2006” ranks No. 3 on the Top Christian Albums chart.
“WOW Worship (Aqua)” and “WOW Christmas (Green)”
chart at No. 16 and No. 18, respectively. “WOW Gospel
2006 takes the No. 2 slot on the Top Gospel Albums
recap. “WOW Gospel 2005” comes in at No. 17.

Following Franklin in the No. 2 position on the Top
Gospel Artists tally is Juanita Bynum, whose album “A
Piece of My Passion” also is No. 4 on the Top Gospel
Albums recap.

this time with “The Greatest Holiday Classics” (Arista/RMG}),
and commands three of the top 10: “At Last . . . The Duets
Album” (Arista/RMG) at No. 8 and “The Essential Kenny G”
(Legacy/Arista/RMG) at No. 9.

Significant charting titles that offer considerably more mu-
sical depth: Herbie Hancock’s jazz-flavored “Possibilities”
(Hear/Hancock/Vector) at No. 2, Kirk Whalum'’s smart “Per-
forms the Babyface Songbook” (Rendezvous) at No. 7 and the
Rippingtons’ “20th Anniversary” (Peak/Concord) at No. 20.
A closing néte: On the Top Jazz Albums recap and Top Con-
temporary Jazz Albums tally, five CDs had Christmas themes,
proving a good percentage of the record-buying public likes
its jazz decked out in tinsel and ornaments. oo
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. Sinclar
Commands

| Clubland

Anthems Hit The Beat; Madonna
Embraces Roots By Kerri Mason

i ¢

WILL YOU GET a load of
Bob Sinclar?

In a year when dance’s
prodigal mother—Madonna
herself—showed her night-
club pride with an album
called “Confessions on a
Dance Floor” (Warner Bros.),
the established French pro-
ducer/DJ won the battle for
the hearts of America’s DJs
and clubgoers.

Sinclar’s hit “World, Hold
On (Children of the Sky),”

L
1 ncha '

French producer/DJ BOB

SINCLAR won over dance .
'~ fans with two hits from his the second single off the
- album ‘Western Dream.’ artist’s debut Yellow/Silver

Label/Tommy Boy album,
“Western Dream,” tops the year-end Hot Dance Club Play Sin-
gles chart, while last winter’s omnipresent “Love Generation”
holds its own at No. 12.

That’s not to say that Madonna didn’t show her power.
Madonna is No. 1 on the year-end Hot Dance Club Play Artists

- chart. “Confessions” topped the Top Electronic Albums chart.

“Sorry” and “Get Together” are No. 6 and No. 9 on Hot Dance

Club Play Singles, and No. 2 and No. 6 on Hot Dance Airplay.

And on Hot Dance Single Sales, Madonna’s “Hung Up” is No. 2

and “Sorry” is No. 4.

: But no one song on “Confessions” possessed the anthemic

. quality of Sinclar’s offerings.

i “World, Hold On” had just enough pathos to evoke almost
earnest kumbaya-ing, while “Love Generation” translated the
same John Lennon-esque message in tropical, singalong form.

You can’t understand the power of both tracks until witness-

’ ing the usually chilly models-and-bottles lounge crowd, from

* New York to Los Angeles, jump up and mouth every word.

Not quite inspiring the same reaction is Nine Inch Nails’ clin-

- ically depressed “Every Day Is Exactly the Same” (Nothing/In-

terscope), which tops the Hot Dance Singles Sales chart,

- cohabitating the top 10 with folks like Madonna, Beyoncé and

Paris Hilton. Only in dance/electronic music, kids.

If you're on Postal Service watch, the indie two-piece again
cracks the year-end charts with the same material. “We Will Be-
- come Silhouettes” (Sub Pop) from 2003’s “Give Up” is No. 5 on
'\ Hot Dance Singles Sales after topping that chart last year. An-
ﬁ' other ’05 holdover: Gorillaz’s “Demon Days” (Parlophone/Vir-
; gin), which is No. 3 on Top Electronic Albums this year, after
: finishing last year at No. 1.

il This year’s top 10 finishers on the Hot Dance Airplay chart
are all of the female persuasion, highlighting the format’s con-
tinued love affair with the femme voice. Rihanna’s Soft Cell-sam-
pling “SOS” (SRP/Def Jam/IDJMG) edges out Madonna’s “Sorry”
for the No. 1 position and led a pack including Mary J. Blige,
Christina Aguilera, Kelly Clarkson, Nelly Furtado and Natasha
Bedingfield, plus indie success story Cascada and actress-turned-
singer Brittany Murphy (who performed “Faster Kill Pussycat”

for Paul Oakenfold).
Girl power rules, but in a perfect world both Sinclar tracks
would have raided the sorority. oree
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Striking
Twice

Thorogood's ‘30 Years'
Tops Blues Tally Again
By Todd Martens

T

WHEN IT CAME TO THE BLUES, shoppers continued to grav-
itate toward the classic rock stylings of George Thorogood & the
Destroyers. The act’s set “30 Years of Rock” (Capitol) led the Top
Blues Albums tally last year, and it takes the top spot on the recap
again for 2006.

The album has spent more than 50 nonconsecutive weeksat No.
1. For those looking ahead to 2007, it's worth noting that “30 Years
of Rock” will not rule the tally again. Its reign will end in 2006, as
the album’s two-year anniversary was in May of this year, thus qual-
ifying “30 Years of Rock” for the Top Pop Catalog Albums chart.

Susan Tedeschi’s “Hope and Desire” (Verve Forecast/VG) came
outin 2005, but the album had a stellar sales year in 2006, spend-
ing a total of six weeks at No. 1. It ranks No. 2 on the Top Blues
Albums recap.

STING pushed classical
music’s mainstays off the
top of the year-end
charts with 'Songs From
the Labyrinth.’

oting's ‘Labyrinth’ Leads Pop
Fans To Classical Work
By Anastasia Tsioulcas

YEAR TO YEAR, a handful of artists tends to dominate the
classical chart. But 2006 saw a real upset, courtesy of one un-
likely “newcomer”—Sting.

His first classical album, titled “Songs From the Labyrinth”
(Deutsche Grammophon), was this year’s October surprise. It
ranks as the No. 1 title on the Top Classical Albums recap, and
Sting leads the Top Classical Artists tally.

Featuring music written by 16th-century composer John
Dowland, the album benefited from Sting’s sizable fan base
and high-profile promotional appearances.

Other mainstays on the year-end classical recaps were left in
Sting’s wake.

Violinist Andre Rieu is No. 2 on the Top Classical Artists tally
and No. 3 on the albums recap with “The Flying Dutchman”
(Denon/SLG), as well as other titles further down the chart. The
5 Browns rank at No. 2 on the Top Classical Albums recap with
“No Boundaries” (RCA Red Seal).

Joshua Bell rings in at No. 4 on the artists recap and in the
same slot on the albums tally with “Voice of the Violin” (Sony
Classical). Renee Fleming is No. 5 on the Top Classical Artists
recap while her album “Sacred Songs” (Decca) is in the same
position on the year-end Top Classical Albums tally.

DG handily won the top spot on the Top Classical Imprints
tally, trailed by Sony Classical, Denon, Decca and RCA Red Seal.
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On the Top Classical Labels chart, Uni-
versal Classics Group, which includes DG
and Decca, reigned supreme, followed by
Sony BMG Masterworks (home to Sony
Classical and RCA Red Seal), Savoy Label
Group (the independent that includes
Denon), Blue Note Label Group (label
group for EMI Classics) and independ-
ent Harmonia Mundi.

On the Top Classical Crossover Albums
chart, a trio of familiar acts dominates the
top places. Andrea Bocelli’s “Amore”
(Sugar/Decca) takes the top spot, followed
by three albums by 1l Divo (Syco/Columbia): “Ancora,” “The
Christmas Collection” and the act’s self-titled debut album.

Rounding out the top five is vocalist Josh Groban’s “Awake”
(143/Reprise). On the Top Classical Crossover Artists recap,
Bocelli, Il Divo and Groban are joined by the Mormon Taber-
nacle Choir and vocalist Sarah Brightman.

The No. 1 spot on the Top Classical Crossover Imprints
chart goes to Decca, followed by Columbia, Syco, Sugar and
Sony Classical.

Universal Classics Group leads the Top Classical Crossover
Labels tally, rounded out by Sony Music, Warner Bros., Sony
BMG Masterworks and Universal Latino (the last due to
“Amor,” the Spanish-language version of Bocelli's chart-top-
per “Amore”).

The Top Combined Classical Imprints tally is led by Decca,
Syco, Columbia, Sugar and Buena Vista (thanks to the endur-
ingly popular “Baby Einstein” series). Similarly, Universal
Classics Group is No. 1 on the Top Combined Classical La-
bels chart.

However, the ground shifts a bit on the Top Combined Clas-
sical Distributors chart: while Universal, Sony BMG and WEA
grab the top three positions, the Long Tail of the independents—
a dynamic so crucial to the classical marketplace—claims the
fourth spot, followed by EMI Music. oo
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The No. 3 spot goes to “People Gonna Talk” (Go/Rounder),

SEU JORGE sang David
Bowie’s songs in the film
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GEORGE THOROGOOD
has spent more than 50
nonconsecutive weeks at
No.1on the blues chart
with ‘30 Years of Rock.’

the first album in five years from British singer/songwriter James
Hunter. Rounder’s sole title on the recap, the album came out
in March and spent six nonconsecutive weeks at No. 1 on the
weekly blues album chart.

The first album.in four years from the Derek Trucks Band was
the first to crack Billboard’s blues charts. The album spent eight
nonconsecutive weeks at the top, and finished the year at No. 4
on the 2006 tally. X

Elsewhere, “B.B. King & Friends: 80” (Geffen/Chronicles) had
asmashing second year, finishing at No. 3, and B.B. King’s “Ul-
timate Collection” (Geffen/Chronicles) also inspired fans to open
their wallets, closing the year out at No. 6 on the year-end recap.

Epitaph’s Anti- imprintlanded on the Top Blues Albums chart
this year, as the critically acclaimed return of soul singer Bettye
LaVette finished the year at No. 11. soes
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Bowie’s
World

Star's Songs Get Portuguese
Twist; Celtic Woman
Regains No. | By Todd Martens

THE SONGS OF DAVID BOWIE were given a Portuguese
makeover by Brazilian artist Seu Jorge, and his album became
asurprising success on the year-end Top World Albums chart.

Jorge’s album, “The Life Aquatic Studio Sessions” (Hol-
lywood), collected 14 Bowie covers that Jorge performed
as a sailing balladeer in the Wes Anderson film “The Life
Aquatic With Steve Zissou.”

The album ranks second only to “Celtic Woman” (Man-
hattan/BLG), which leads the Top World Albums recap for
the second consecutive year.

Jorge previously starred in the film “City of God.” He is
best-known as a purveyor of Brazilian samba, but his set of
Bowie covers is certainly his biggest success to date.

“The Life Aquatic Studio Sessions” spent three weeks
at No. 2 on the weekly world albums chart prior to this
year-end showing at No. 2.

Another hit on the world music tally was the electronic
tango of Gotan Project. The group’s first album since
2001, “Lunatico” (XL/Beggars Group) spent four weeks
at No. 2. It finished the year as the No. 4 title on the Top
world Albums recap.

The success of “Celtic Woman” has been fueled by the
group’s performances on PBS, and its new album “A Christ-
mas Celebration” has already topped the weekly world music
albums chart. .

Matisyahu
ShakesUp
Reggae

Hasidic New Yorker Scores Two 0Of
Year's Top Discs By Todd Martens

REGGAE VETERAN Sean Paul once again tops the year-end Top Reggae Al-
bums chart, but the genre received a jolt from newcomer Matisyahu.

Matisyahu enjoyed some mainstream and radio success, despite lyrics that
deal directly with his background in Hasidic Judaism. It’s his lively mix of hip-
hop and reggae that contributed to his mass appeal, and the New Yorker fin-
ished the year with two albums in the top 10 on the year-end tally.

His “Live at Stubb’s” started on the indie Or Music label and was.eventu-
ally upstreamed into the Sony system. To date, the album has spent a total
of nine weeks on the Top Reggae Albums tally.

“Live at Stubb’s” spawned Matisyahu’s first crossover hit, as his “King With-
out a Crown” hit No. 7 on Billboard’s Modern Rock chart. The success set up
his March release, “Youth,” which debuted at No. 4 on The Billboard 200. The
album then spent four weeks at No. 1 on the Top Reggae Albums tally.

The success of both albums gives Matisyahu the No. 1 spot on the Top
Reggae Artists recap for 2006.

The newcomer, however, can’t stop Paul’s “The Trinity” (VP/Atlantic/AG)
from topping the Top Reggae Albums chart for the second straight year.
Paul’s third full-length was released in September 2005, but sold well
into 2006.

It was Paul’s January single “Temperature” that fueled the album’s 2006
sales. The single hit No. 1 on The Billboard Hot 100 in April.

Elsewhere, Damian “Jr. Gong” Marley is still going strong with his “Wel-
come to Jamrock,” a 2005 album that finished 2006 at No. 4 on the Top
Reggae Albums tally.

Non-reggae artists also had an impact in 2005, as albums from Sinéad
O’Connor and Willie Nelson finished in the top 15 on the Top Reggae
Albums recap.

Longtime reggae label VP Records leads the Top Reggae Imprints recap
with four titles. In addition to Paul, VP sold well with two “Reggae Gold”
compilations and T.0.K.’s “Unknown Language.”

As Matisyahu’s label, Sony leads the Top Reggae Labels tally for
the year. oo

~above, ha e’s top
_album, MATISYAHU,

 below, was the genre’s toj

 artist of the year.
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Chart

TheYear

Data Compiled Weekly Yields
Annual Honors By Geoff Mayfield

Her performance on Billboard’s weekly charts is
what enabled hip-hop soul queen Mary J. Blige
tolead nine Year in Music & Touting charts, more
than any other artist during the 2006 chart year.

This annual scorecard of artist and record-com-
pany success aggregates the numbers that deter-
mine Billboard’s weekly charts.

Most of those numbers are based on data from
Nielsen Music, with sales of physical and digi-
tal product compiled by Nielsen SoundScan and
radio airplay measured by Nielsen BDS. The
ringtones category is based on sales tracked by
Nielsen RingScan.

The winners and finalists of the Billboard Music
Awards, which aired Dec. 4 on Fox from the MGM
Grand Garden Arena in Las Vegas, are culled from
the Year in Music & Touring charts.

Billboard has compiled 356 year-end lists for
2006, all available at billboard.biz, with 242 ap-
pearing in this report.

The entire Billboard charts department has a
hand in compiling the year-end lists, but the quar-

and mainstream rock categories are based on ac-
cumulated BDS-monitored plays for each week
atitle appeared on the chart.

Similarly, the Hot 100 Airplay, Hot R&B/Hip-
Hop Airplay, Hot Country Songs and Hot Latin
Songs charts (and the three related Latin-format
airplay lists) are determined by adding the total
number of gross impressions, as determined by
BDS, for each week a track charted.

The Billboard Hot 100, Pop 100 and Hot
R&B/Hip-Hop Songs categories reflectaccumu-
lated radio and sales points, based specificallyon
BDS and SoundScan, respectively.

Hot Soundtrack Singles are the top-ranked Hot
100 songs in cases when the song’s success can
be directly traced to its inclusion on the sound!
track to a movie or TV show.

For the pop, country and R&B/hip-hop cate-
gories that combine data from album charts and
singles charts, formulas have been weighted so
that the sales units tallied on The Billboard 200,
Top R&B/Hip-Hop Albums and Top Country Al

terback of this team effort is veteran chart man-..bums, respectively, have parity with the specific

ager Anthony Colombo, who handles spotlight
recaps throughout the year.

Charts production manager Michael Cusson,
associate production manager Alex Vitoulis, Radio
& Records director of charts Silvio Pietroluongo
and Los Angeles-based chart manager Keith
Caulfield each play key roles in the process.

As in recent years, the rankings for BDS-and
SoundScan-based charts reflect airplay or sales
during the weeks titles appeared on a relevant
chart from the 2005 chart year—which began
with the Dec. 3, 2005, issue and ended with the
Nov. 25, 2006, issue (including, for charts that
are published biweekly, sales from the unpub-
lished weeks).

Sales or airplay registered before or after a title’s
chart run are not considered in these standings.

That nuance and the December-November time
period account for some differences between
these lists and annual recaps that are compiled
independently by either SoundScan or BDS.

Artist, imprint, label and distributor categories
forall genres reflectaccumulated chart perform-
ance for all titles on the pertinent chart.

The umbrella “label” categories refer to the dis-
tributing labels and/or promotion labels listed
on the weekly charts. If only one label appears on
achartlisting, that company counts as “imprint”
and “label” for that title.

Rankings for modern rock, AC, adult top 40

YE-28 | DECEMBER 23, 2006 |

chart points that construct each week’s Hot 100,
Hot R&B/Hip-Hop Songs and Hot Country Songs.

The Dance Club Play rankings are based on
an inverse point system, with titles collecting
points based on rank for each week they were
on the chart.

The publishing categories show accumulated
points for all charted songs on the applicable
weekly charts. If a song is held by more than one
publisher, points are divided equally between
those companies.

In the Publishing Corporation category, par;
ent companies receive 100% of the points from
publishers in which they own atleast 50% equity
and 25% of the points compiled by publishers
that they administer but do not own.

Added to the 2006 Year in Music & Touring re-
port for the first time are categories for Top Digi-
tal Albums, Hot Latin Rhythm Songs, Top Latin
Rhythm Albums, Hot Videoclips and Top
Tastemaker Albums—all charts that joined Bill-
board’s pages midway through the 2005 chart year.

Top Tastemaker Albums is a core-panel chart
driven by sales from about 300 stores, includ-
ing independent coalitions and small chains
involved with artist-development programs.

New on billboard.biz are categories from Top
Christian & Gospel Albums, Top Rock Albums,
Top Cast Albums, Contemporary Jazz Songs
and Gospel Songs. The last one is determined

YEAR-END DOUBLE ISSUE

Weeks of success
on the Billboard pop
and R&B/hip-hop charts
added up to year-end
honors for MARY J.BLIGE. B

by the number of BDS-monitored plays, while
the album lists are based on SoundScan data.
The weekly Jazz Songs chart, as well as the Hot
Christian Songs and Hot Christian AC Songs
lists, changed from audience to spins when Radio
& Records joined the Billboard family in August.
Thus, for this year only, those categories were
determined by the same inverse point system that
drives the Dance Club standings.
Other changes in the 2006 year-end charts:
B Categories related to Top New Age Albums,
which is exclusive to the Billboard Web sites,

CRITICS® PICKS AND MORE ONLINE

The charts in this special report tally the
most-played singles and best-selling albums
of the year. But we also recognize another
measure of success—artistic achievement.

Critical acclaim acknowledges artistic
achievement. And each year Billboard’s
worldwide team of writers and editors offer
their top 10 lists in the Critic’s Choice poll,
available exclusively on billboard.com.

The Critic’s Choice poll'is part of Bill-
board’s extensive year-end coverage avail-
able exclusively at billboard.com and the
newly relaunched billboard.biz.

Deeper year-end recaps appear on bill-
board.biz of more than 210 charts for cat-
egories including Top 200 Albums, Hot Dig-
ital Songs and Pop 100 Songs.

Deeper charts appear online for such

WWW americanradidiiciore o

moves from this spotlight to billboard.biz.

B On the radio charts, Universal Motown and
Universal Republic have been separated to reflect
the restructuring of that label group, but continue
to be combined under Universal Motown Records
Group on the sales charts.

B The sales categories see the old RCA Label
Group and Sony Nashville entities combined
under Sony BMG Nashville, while Blue Note
Label Group includes titles from Blue Note,
Angel, Narada, Back Porch, Real World and
Higher Octave. sous

genres as R&B, dance, country, songwrit-
ers and publishers, Latin, regional Mexican,
tropical, classical, catalog, modern rock,
AC, Christian and gospel.

In addition, billboard.biz offers exclusive
charts in the areas of rap, country, digital
tracks, Christian, classical, catalog, kids,
comedy and more. New to the exclusive on-
line club this year are recaps for Christian
and gospel combined, rock, cast albums,
contemporary jazz songs and gospel songs.

For the touring industry, there is also
more online.

Exclusive to billboard.biz are charts cov-
ering the Top 25 Boxscores for nonconcert
events, top venue grosses and the top five
tours in the genres of rock and pop, coun-
try, R&B/rap and Latin music.

MARKUS KLINKO & INDRANI
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CURB RECORDS

#1 ON OVER 20 DIFFERENT CHARTS

Thank vou radio, retail, artists, employees

{91

g

JODEE RESSINA

Vd

* LEANN RIMES

W5 Brand New Girlfriend - #1 Country Single
' Brand New Girlfriend - #1 Country Indicator

and fans for ONE amazing year!

RODNEY ATKINS Aelah_ - SELAH

If You're Going Through Hell (Before The Devil Even Knows) - iS5 ° Bless the Broken Road (The Duets Album) - #1 Christian Album
- #1 Country Record Of The Year Rose Of Bethlehem - #1 Pop Catalog Album

If You're Going Through Hell (Before The Devil Even Knows)
- #1 Country Single

If You're Going Through Hell (Before The Devil Even Knows)
- #1 Country Indicator

If You're Going Through Hell (Before The Devil Even Knows)
- #1 Country Top 40 Canada

If You're Going Through Hell - #1 Country Album

NICOL SPONBERG
Resurrection - #1 Christian INSPO Single*

@' PLUMB
" Better - #1 Christian CHR Single
TIM MCGRAW
Greatest Hits, Vol. 2 - #1 Country Album
Greatest Hits - #1 Country Catalog Album F g
When the Stars Go Blue - #1 Country Top 40 Canada xr

fjjg NATALIE GRANT
fi § What Are You Waiting For - #1 Christian CHR Single

KIMBERLEY LOCKE

Up On the Housetop - #1 Adult Contemporary Single
Up On the Housetop - #1 Holiday Single

Jingle Bells - #1 Adult Contemporary Single

Something’s Gotta Give - #1 Country Single
Something’s Gotta Give - #1 Country Top 40 Canada

STEVE HOLY
NEMESIS
Number One in Heaven - #1 Hot Dance Music Club Play Breakout

JO DEE MESSINA 3 %
Delicious Surprise -# 1 Country Album* b &
My Give A Damn'’s Busted - # 1 Country Single*

HANK 111
Straight To Hell - #1 Americana Album

WYNONNA
A Classic Christmas - #1 General Market Christian Album
What The World Needs Now - # 1 Country Album*

CURE JUST LISTEN

RECORDS
curb.com “represents Studio album considered current in 2006 however number one peak occurred prior to calendar year
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Top Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

@ CHRIS BROWN (5) Jive/Zomba
() Columbia

2 NICKELBACK (6)
Roadrunner/IDIJMG

3 RASCALFLATTS (4) Lyric Street
(2) Lyric Street/Hollywood
(D Walt Disneyy/Lyric Street

4 SEAN PAUL (3) VP/Atlantic
() VEAtlantic/AG

5 NE-YO (5) Def Jam/IDJMG

6 THE PUSSYCAT DOLLS (6)
A&M/Interscope

7 RIHANNA (6) SRP/Def
Jam/1DIMG

8 MARY J.BLIGE (3
Matriarch/Geffen
) Geffen
(D Matriarch/Geffery/Interscope

9 THE FRAY (2) £pic

YE-30 | DECEMBER 23,2006 |

10

n

12

13

14

15

16

17

18

(D) Epic/Sony Music

JUSTIN TIMBERLAKE (3)
Jive/Zomba

JAMES BLUNT (3)
Custard/Atlantic

() Custard/Atlantic/AG

THE ALL-AMERICAN REJECTS
(4) Doghouse/interscope
BEYONCE (5) Columbia

() Colurmbia/Sony Music
KELLY CLARKSON (4)
RCA/RMG

CARRIE UNDERWOOD (3
Arista/Arista Nashville

(D) Arista/Arista Nashville/RMG
T.1. (3) Grand Hustle/Atlantic
(D Grand Hustle/Atlantic/AG

) Jive/Zomba

FALL OUT BOY (4) Fueled By
Ramen/Island/IDJMG
DANIEL POWTER (2 Warner Bros.

YEAR-END DOUBLE ISSUE

20

21

22

23

24

The Year In Music § Touring

~CHRIS BROWN

THE BLACK EYED PEAS (4)
A&M/Interscope

EMINEM (4)
Shady/Aftermath/Interscope
(D SRC/Up Front/Konvict/
Universal Motown

() Wonderboy/Universal Motown
NATASHA BEDINGFIELD (2)
Epic

(1) Epic/Sony Music

GNARLS BARKLEY (1
Downtown/Atlantic/lLava

() Downtown/Atlantic

YUNG JOC (2) Block/Bad Boy
South/Atlantic

(1) Block/Bad Boy South/AG
CHAMILLIONAIRE (2)
Universal Motown

(1) Universal Motown/UMRG
(D LaFace/ive/Zomba

(1 Columbia

www americanradiohistorvy com

25

26

27

28

29

30

31

32

33

34

35

36

37

38

39

40

41

42

43

44
45

46

47

NELLY FURTADO (3)
Mosley/Geffen

() Mosley/Geffery/interscope
MARIAH CAREY (5)
Island/IDJMG

SHAKIRA (2) Epic

(2) Epic/Sony Music

() Epic/Sony BMG Norte

RED HOT CHILI PEPPERS (4)
Warner Bros.

KENNY CHESNEY (4) BNA
(3) BNA/SBN

PANIC! AT THE DISCO (2
Decaydance/Fueled By
Ramen/Atlantic/Lava

(1) Decaydance/Fueled By Ramen
FERGIE (3)

will iam/A8&M/Interscope
JAMIE FOXX (3) J/RMG

() Roc-A-Fella/Def Jam/IDJMG
) DTRADIMG

CASSIE (2) NextSelection/Bad
Boy/Atlantic

(1) NextSelectioryBad Boy/AG
NELLY (1) Derrty/Fo’
Reel/Universal Motown

(D) Fo’Reel/Derrtyy/Universal
Motown/UMRG

(D Virgin

(1) Bad Boy/Atlantic

(D FastlLife

CHRISTINA AGUILERA (3)
RCA/RMG

(1) Bad Boy/Atlantic

DEM FRANCHIZEBOYZ (4) So
So Def/Virgin

D YRMG

HINDER (7) Universal Republic
() Universal Republic/UMRG
T-PAIN (3) Konvict/Jive/Zomba
() Sick Wid’ It/BME/Reprise
LUDACRIS (3) DTR/Def
Jam/1DIMG

D YRMG

(1) DTR/Def Con li/IDJMG

) DTRADIMG

KEYSHIA COLE (3)
A&M/Interscope

) VEAtantic

KT TUNSTALL (3
Relentless/Virgin

KANYE WEST (4) Roc-A-
Fella/Def Jam/IDJMG

(1) Star Trak/Interscope

SNOW PATROL )
Polydot/A&M/Interscope’
TIM MCGRAW (5) Curb
KEITH URBAN (5) Capitol
Nashville !
TOBY KEITH (4) Show'Dog
Nashville

(2) DreamWorks (Nashville)/UMGN

() DreamWorks (Nashville)/Show
Dog Nashville

D4L (2) DeeMoney,/
Asylumy/Atlantic

(1) DeeMoney/AsylumyAG

48 JUELZ SANTANA (3)

Diplomats/Def Jam/IDJMG

49 MADONNA (4) Warner Bros.
50 JOSH TURNER (2) MCA Nashville

(1) MCA Nashville/UMGN

Top Artists-
Duo/Group

Pos. ARTIST (No. Charted Titles) Imprint/Label

10

NICKELBACK (6)
Roadrunner/IDJMG

RASCAL FLATTS (4) Lyric Street
(2) Lyric Street/Hollywood

() Walt Disney/Lyric Street

THE PUSSYCAT DOLLS (6)
A&M/Interscope

THE FRAY (2) Epic

(D) Epic/Sony Music

THE ALL-AMERICAN REJECTS
(4) Doghouse/Interscope
FALL OUT BOY (4) Fueled By
Ramen/lsland/IDJMG

THE BLACK EYED PEAS (4)
A&M/Interscope

GNARLS BARKLEY ()
Downtown/Atlantic/Lava

(1) DowntowryAtlantic

RED HOT CHILI PEPPERS (4)
Warner Bros.

PANIC! AT THE DISCO (©)
Decaydance/Fueled By
Ramen/Atlantic/Lava

(D Decaydance/Fueled By Ramen

Top Artists-Female

Pos. ARTIST (No. Charted Titles) imprint/Label
! RIHANNA (6) SRBE/Def

10

Jam/IDJMG

MARY J.BLIGE (3)
Matriarch/Geffen

D Geffen

() Matriarch/Geffen/Interscope
BEYONCE (5) Columbia

) Columbia/Sony Music
KELLY CLARKSON (4)
RCA/RMG

CARRIE UNDERWOOD (3)
Arista/Arista Nashville

(D) Arista/Arista Nashville/RMG
NATASHA BEDINGFIELD
(2) Epic

) Epic/Sony Music

NELLY FURTADO (3)
Mosley/Geffen

(D Mosley/Geffery/Interscope
MARIAH CAREY (5)
Island/IDJMG

SHAKIRA (2 Epic

@) Epic/Sony Music

() Epic/Sony BMG Norte
FERGIE (3)
will.iam/A&M/Interscope

el Lt

=) Ly
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SHAKIRA

Top Billboard 200

Top Artists-Male Top Imprints

Dissectional/Volcano/Zomba
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_ Artists
Pos. ARTIST {No. Cherted Titles) imprint/Label Pos. IMPRINT (No. Charted Titles)
i CHRIS BROWN (5) Jive/Zomba & JIVE GO Pos. ARTIST (No. Charted Titles) Imprint/Label
| (1) Columbia 2 EPIC(43) RASCAL FLATTS (2 Lyric
2 SEAN PAUL (3) VP/Atlantic 3 COLUMBIA (82) Street/Hollywood
(0] VB/Atantic/AG 4 A&M (23) 2 CARRIE UNDERWOQOD (1)
3 NE-YO (5) Def Jam/IDIJMG 5 DEFJAM (3G9 Arista/Arista Nashville/RMG
4 JUSTIN TIMBERLAKE (3) 6 WARNER BROS. (33) 3 NICKELBACK (1)
Jive/Zomba 7 ISLAND (28) Roadrunner/IDIMG
5 JAMES BLUNT (3) 8 RCA(34) 4 MARY J.BLIGE (1)
Custard/Atlantic 9 GEFFEN (40) Matriarch/Geffen/Interscope
() Custard/Atlantic/AG 10 ROADRUNNER (78) 5 EMINEM 2
6 T.I. (3) Grand Hustle/Atlantic 11 UNIVERSAL MOTOWN (30) Shady/Aftermath/Interscope
(1) Grand Hustle/Atlantic/AG 12 VP (5) 6 KENNY CHESNEY (3) BNA/SBN
) Jive/Zomba 13 ATLANTIC (44 7 JOHNNY CASH (3)
7 DANIEL POWTER (2) Warner Bros. 14 CAPITOL NASHVILLE (22) Legacy/Columbia
8 EMINEM (4) 15 ARISTA (72 (Nashville)/Sony Music
Shady/Aftermath/Interscope (D Legacy/Columbia
(0 SRG/Up g . . (Nashville)American/Islandy/UMe
Front/Konvict/Universal Motown TOp Labels (D American/Lost Highway/UMGN
(1) Wonderboy/Universal Motown Pos. LABEL (No. Charted Titles) 8 JAMESBLUNT ()
9 YUNG JOC (2) Block/Bad Boy % INTERSCOPE (778) Custard/Atlantic/AG
South/Atlantic 2 ATLANTIC GROUP (85) 9 KELLY CLARKSON (1) RCA/RMG
(1) Block/Bad Boy South/AG 3 ISLAND DEF JAM MUSIC 10 MARIAH CAREY (D
10 CHAMILLIONAIRE (2) GROUP (90) Island/IDJMG
Universal Motown 4 SONY MUSIC (746) 11 THE PUSSYCAT DOLLS (D
(D Universal Motown/UMRG 5 ZOMBA (60) A&M/Interscope
() LaFace/Jive/Zomba 12 THE BLACK EYED PEAS (1)
() Columbia A&M/Interscope
= 13 TOBY KEITH (2) DreamWorks
1 . (Nashville)/UMGN
l TOp NeW AI T1STS ros. ARTIST (No. Charted Titles) imprint/Label (D Show Dog Nashvifle
- . — - . 14 JAMIE FOXX () J/RMG
15 JACK JOHNSON (1)
i Brushfire/Universal
. Republic/UMRG
(1) Jack Johnsory/
Brushfire/Universal
] Republic/UMRG
| 16 DIXIE CHICKS () Columbia/
g Sony Music
|17 CHRIS BROWN () Jive/Zomba
g 18 SHAKIRA (2) Epic/Sony Music
19 JUSTIN TIMBERLAKE (D
Jive/Zomba
20 KEITH URBAN (2) Capitol Nashville
i 21 TIMMCGRAW (2) Curb
22 MADONNA (2) Warner Bros.
23 T.l. (1) Grand Hustle/Atlantic/AG
| 24 TRACE ADKINS (2) Capitol
4 Nashville
25 IL DIVO (3) SYCO/Columbia/
Sony Music
26 RED HOT CHILI PEPPERS (1
Warner Bros.
27 ANDREA BOCELLI(2)
Sugar/Decca/
JAMES BLUNT Universal Classics Group 35 PANIC! AT THE DISCO () 43 LIL WAYNE (2) Cash
i : (D Sugar/Venemusic/Universal Decaydance/Fueled By Ramen Money/Universal Motown/UMRG
! 1 CHRISBROWN (5 7 GNARLS BARKLEY (D g Latino 36 RIHANNA (2) SRP/Def 44 KORN ) immortal/Epic/Sony Music
| Jive/Zomba Downtown/Atlantic/l ava 28 ALAN JACKSON (1) ACR/Arista Jam/IDIMG D Virgin
g ) Columbia (D Downtown/Atlantic Nashville/SBN 37 BARRY MANILOW (&) 45 KIDZ BOPKIDS (5) Razor & Tie
2 NE-YO (5) Def Jam/IDIMG 8 YUNG JOC (2) Biock/Bad ; (D Arista Nashville/SBN Arista/RMG 46 BEYONCE (1) Columbia/Sony Music
3 THE FRAY (2 Epic Boy South/Atlantic i 29 FALL OUT BOY (1) Fueled By 38 JOSH TURNER (D MCA 47 THE FRAY (1) Epic/Sony Music
() Epic/Sony Music (D Block/Bad Boy South/AG z Ramen/Island/IDJMG Nashville/UMGN 48 BIG &RICH (2) Warner Bros.
4 JAMES BLUNT (3) 9 PANIC! AT THE DISCO (2) § 30 GREEN DAY (2) Reprise/ 39 SUGARLAND (2) (Nashville)/WRN
Custard/Atlantic Decaydance/Fueled By . Warner Bros. Mercury/UMGN 49 GNARLS BARKLEY (7)
(D) Custard/Atlantic/AG Ramen/Atlantic/Lava 31 NE-YO (1) Def Jam/IDJMG 40 CHAMILLIONAIRE (D) Universal Downtown/Atlantic
b 5 CARRIE UNDERWOOD (3) (D) Decaydance/Fueled By 32 SYSTEM OF ADOWN (2 Motown/UMRG 50 THE NOTORIOUSB.I.G. (D
Arista/Arista Nashville Ramen American/Columbia/Sony Music 41 ENYA (1) Reprise/Warner Bros. Bad Boy/AG
(D) Arista/Arista Nashville/RMG -~ 10 FERGIE (3) 33 MICHAEL BUBLE (2) 42 HINDER (D) Universal
6 DANIEL POWTER will iam/A&M/Interscope 4 143/Reprise/Warner Bros. Republic/UMRG A DEEPER VERSION OF THIS CHART
(2) Warner Bros. 34 TOOL (1) Too! APPEARS ON BILLBOARD.BIZ

| www.billboard.biz YE-31
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TOP Billboard 2.00 Albums Pos. TITLE ~Artist imprint/L abe!

m SOME HEARTS Carrie Underwood-

10

m

12

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

Arista/Arista Nashville/RMG
HIGH SCHOOL MUSICAL
Soundtrack-Walt Disney

ALL THE RIGHT REASONS
Nickelback-Roadrunner/IDJMG
ME AND MY GANG Rascal
Flatts-Lyric Street/Hollywood
THE BREAKTHROUGH Mary J
Blige-Matriarch/Geffen/Interscope
CURTAIN CALL: THE HITS
Eminem-Shady/Aftermath/
Interscope

BACK TO BEDLAM James
Blunt-Custard/Atlantic/AG
THE ROAD AND THE RADIO
Kenny Chesney-BNA/SBN
THE LEGEND OF JOHNNY
CASH Johnny
Cash-Legacy/Columbia
(Nashville)/American/Island/UMe
BREAKAWAY Kelly
Clarkson-RCA/RMG

THE EMANCIPATION OF MIMI
Mariah Carey-Island/IDJMG
PCD The Pussycat
Dolls-A&M/interscope

NOW 20 Various Artists-Sony
BMG/Zomba/EMI/UMe
MONKEY BUSINESS The Black
Eyed Peas-A&M/Interscope
UNPREDICTABLE Jamie
Foxx-J/RMG

TAKING THE LONG WAY Dixje
Chicks-Columbia/Sony Music
CHRIS BROWN Chris
Brown-Jive/Zomba
FUTURESEX/LOVESOUNDS
Justin Timberlake-Jive/Zomba
NOW 21 Various
Artists-Universal/EMI/Sony
BMG/Zomba/UMe

FEELS LIKE TODAY Rascal
Flatts-Lyric Street/Hollywood
KING 7./ -Grand
Hustle/Atlantic/AG
CONFESSIONS ON A DANCE
FLOOR Madonna-Warner Bros.
ORAL FIXATION VOL. 2
Shakira-Epic/Sony Music
STADIUM ARCADIUM Red Hot
Chili Peppers-Warner Bros.
NOW 22 Various Artists-Sony
BMG Strategic Marketing
Group/EMI/Universal/Zomba/
Sony Music

FROM UNDER THE CORK TREE
Fall Qut Boy-Fueled By
Ramen/Island/IDJMG

IN MY OWN WORDS Ne-Yo-Def
Jam/IDJMG

GREATEST HITS VOL 2:
REFLECTED 7im McGraw-Curb
BE HERE Keith Urban-Capitol
Nashville

AMORE Andrea
Bocelli-Sugar/Decca/Universal
Classics Group

10,000 DAYS Too/-Tool
Dissectional/Volcano/Zomba
A FEVER YOU CAN'T SWEAT
OUT Panic! At The Disco-
Decaydance/Fueled By Ramen

33

34

35

36

37

38

39

40

4

42

43

44

45

46

47

48

49

50

51

52

53

54

55

56

57

58

59

60

62

63

YOUR MAN Josh Turner-MCA
Nashville/UMGN
THE SOUND OF REVENGE
Chamillionaire-Universal
Motown/UMRG
AMARANTINE
Enya-Reprise/Warner Bros.
EXTREME BEHAVIOR
Hinder-Universal
Republic/UMRG
SONGS ABOUT ME Trace
Adkins-Capitol Nashville
B’DAY Beyonce-Columbia/
Sony Music
HOW TO SAVE A LIFE The
Fray-Epic/Sony Music
IT’S TIME Michael
Buble-143/Reprise/Warner Bros.
HYPNOTIZE System Of A
Down-American/Columbia/
Sony Music
SEE YOU ON THE OTHER SIDE
Korn-Virgin
WHITE TRASH WITH MONEY
Toby Keith-Show Dog Nashville
WALK THE LINE
Soundtrack-Fox/Wind-up
PRECIOUS MEMORIES Alan
Jackson-ACR/Arista
Nashville/SBN
CURIOUS GEORGE
(SOUNDTRACK) Jack
Johnson-Brushfire/Universal
Republic/UMRG
THA CARTER Il Lil Wayne-Cash
Money/Universal Motown/UMRG
ST. ELSEWHERE Gnarls
Barkley-Downtown/Atlantic
A GIRL LIKE ME
Rihanna-SRP/Def Jam/IDJMG
GET RICH OR DIE TRYIN’
Soundtrack-G-Unit/Interscope
TWICE THE SPEED OF LIFE
Sugarland-Mercury/UMGN
DUETS: THE FINAL CHAPTER
The Notorious B.1.G.-Bad Boy/AG
MOVE ALONG The All-American
Rejects-Doghouse/Interscope
FIREFLIES Faith Hill-Warner
Bros. (Nashville)/WRN
THE GREATEST SONGS OF THE
FIFTIES Barry
Manilow-Arista/RMG
AMERICAN IDIOT Green
Day-Reprise/Warner Bros.
THE OPEN DOOR
Evanescence-Wind-up
COMIN’ TO YOURCITY Big &
Rich-Warner Bros.
(Nashville)/WRN
BACK TO BASICS Christina
Aguilera-RCA/RMG
THE TRINITY Sean
Paul-VP/Atlantic/AG
THE WAY IT IS Keyshia
Cole-A&M/Interscope
TIME WELL WASTED Brad
Pafsiey-Arista Nashville/SBN
#1V'S Destiny's Child
Columbia/Sony Music
contlnued on >>pYE-34
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3

‘CARRIE UNDERWOOD
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5

rﬁASCAL FLATTS-

#3- Best Selllng Artlst Album of the Year. (all genres)

: #h Album Debut - Me and My Gang
only Trlple Platlnum Artist Album of 2006

#1° Mpst Played Country Spng-of the Year -
"What Hurts the Most"
Enﬁb ch-roal qreup'og.ehe Year
2006 acH VOe;I.Grq&p-nf-the;gear:
éﬁﬁb'cnﬂ Voeai.Grohp}of the YeAr_

Eﬂﬂb AMA’ 00untry Vocal Group of the Year
EDDL AMA T Mohlle Artist ‘of the Year (all genres)
2006 Blllboard #b €ountry Album
I”EDDQ_Bileoatd #L;Country Artist
Eﬂnb Blllboard #1 Country Duo/Group
EBDL Blllboard #) Top 200 Duo/Group (all genres)
: Eﬂpb-TOP BIPLBOARD EDD ARTIST (aLl genres)
CONGRATULATIONS GUYS! WHAT A YEAR!

£

l‘(Rccrg‘l’REE\'

ZORDS
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GORILLAZ

64 LOOSE Nelly
Furtado-Mosley/Geffen/Interscope

65 MODERN DAY DRIFTER Djerks
Bentley-Capitol Nashville

66 NEW JOC CITY Yung
Joc-Block/Bad Boy South/AG

67 DEMON DAYS
Gorillaz-Parlophone/Virgin

68 HAVE A NICE DAY Bon
Jovi-lsland/IDJMG

69 CONTINUUM John
Mayer-Aware/Columbia/Sony
Music

70 HILLBILLY DELUXE Brooks &
Dunn-Arista Nashville/SBN

71 LATE REGISTRATION Kanye
West-Roc-A-Fella/Def
Jam/IDJMG

72 INBETWEEN DREAMS
Jack Johnson -Jack
Johnson/Brushfire/Universal
Republic/UMRG

73 GREATEST HITS Guns N’

YE-34 | DECEMBER 23, 2006 |

75

76

77

78

79

80

81

82

83

Roses-Geffen/Interscope

EYE TO THE TELESCOPE KT
Tunstall-Relentless/Virgin

THE ROAD TO HERE Lijttle Big
Town-Equity

DANITY KANE Danity Kane-Bad
Boy/AG
DECEMBERUNDERGROUND
AF/-Tiny Evil/Interscope

REBA: #1'S Reba McEntire-MCA
Nashville/UMGN

TIMELESS Martina McBride-RCA
Nashville/SBN

TEN THOUSAND FISTS
Disturbed-Reprise/Warner Bros.
RELEASE THERAPY
Ludacris-DTP/Def Jam/IDJMG
ANCORA //
Divo-SYCO/Columbia/Sony
Music

BARRIO FINO: EN DIRECTO
Daddy Yankee-E!|
Cartel/Interscope

YEAR-END DOUBLE ISSUE

84 THE CHEETAH GIRLS 2
Soundtrack-Walt Disney

85 MODERN TIMES Bob
Dylan-Columbia/Sony Music

86 DUETS: AN AMERICAN CLASSIC
Tony Bennett-
RPM/Columbia/Sony Music

87 FOILED Blue October-Universal
Motown/UMRG

88 |V Godsmack-Universal
Republic/UMRG

89 X&Y Coldplay-Capitol

90 PEARL JAM Pearl Jam~-J/RMG

91 HANNAH MONTANA
Soundtrack-Walt Disney

92 THE REAL THING Bo
Bice-RCA/RMG

93 PORT OF MIAMI Rick Ross-Slip-
N-Slide/Def Jam/IDJMG

94 WHAT THE GAME’S BEEN
MISSING! Juelz
Santana-Diplomats/Def
Jam/IDIMG

wwWw americanradiohistorvy com

95 SAM’STOWN The
Killers-Island/IDJMG

96 SWEATSUIT Nelly-Fo’
Reel/Derrty/Universal
Motown/UMRG

97 LET'S GETIT: THUG
MOTIVATION 101 Young
Jeezy-Corporate Thugz/Def
Jam/IDJMG

98 LOVE. ANGEL. MUSIC. BABY.
Gwen Stefani-Interscope

99 MOST KNOWN UNKNOWN
Three 6 Mafia-Hypnotize
Minds/Columbia/Sony Music

100 WE SHALL OVERCOME: THE
SEEGER SESSIONS Bruce
Springsteen-Columbia/
Sony Music

101 CARS Soundtrack-Walt Disney

102 ON TOP OF OUR GAME Dem
Franchize Boyz-50 So Def/Virgin

103 RETALIATION Dane
Cook-Comedy Central

104 MOST WANTED Hilary
Duff-Hollywood

105 LUDACRIS
PRESENTS...DISTURBING THA
PEACE Ludacris And
DTP-DTP/Def Jam/IDIMG

106 THE BIG BANG Busta
Rhymes-Aftermath/Interscope

107 WHAT’S LEFT OF ME Nick
Lachey-Jive/Zomba

108 HERO Kirk Frankiin-Fo Yo
Soul/Gospo Céntric/Zomba

109 EYES OPEN Snow
Patro/-Polydor/A&M/Interscope

110 GREATEST HITS 2 Toby
Keith-DreamWorks
(Nashville)/UMGN

111 DOIN’ SOMETHIN’ RIGHT Billy
Currington-Mercury/UMGN

112 INTO THE RUSH Aly &
AJ-Hollywood

13 UNWRITTEN Natasha
Bedingfield-Epic/Sony Music

114 TESTIMONY: VOL.1, LIFE &
RELATIONSHIP
India.Arie-Universal
Motown/UMRG

115 THE DUTCHESS
Fergie-willi.am/A&M/Interscope

116 THANKS FOR THE MEMORY...
THE GREAT AMERICAN
SONGBOOK VOL. IV Rod
Stewart-J/RMG

17 IT JUST COMES NATURAL
George Strait-MCA
Nashville/UMGN

118 RAPPA TERNT SANGA
T-Pain-Konvict/Jive/Zomba

119 CORINNE BAILEY RAE Corinne
Bailey Rae-Capitol

120 20 Y.O. Janet Jackson-Virgin

121 ALL JACKED UP Gretchen
Wilson-Epic (Nashville)/SBN

122 IN MY MIND Heather
Headley-RCA/RMG

123 LIFESONG Casting
Crowns-Beach Street/Reunion

124 LOUDER NOW Taking Back
Sunday-Warner Bros.

125 JASON ALDEAN Jason
Aldean-Broken Bow

126 | AM ME Ashlee
Simpson-Geffen/Interscope

127 KEROSENE Mijranda
Lambert-Epic (Nashville)/SBN

128 15 Buckcherry-Eleven
Seven/Atlantic

129 DANIEL POWTER Daniel
Powter-Warner Bros.

130 M NOT DEAD
Pink-l.aFace/Zomba

131 AIN’T NOBODY WORRYIN'
Anthony Hamilton-So So
Def/Zomba

132 NOW #T’S Various
Artists-Universal/EMI/Sony
BMG/Zomba/UMe

133 LIVE AT STUBB'’S
Matisyahu-Or/Epic/Sony Music

134 3121 Prince-Universal
Republic/UMRG

135 LAUGH NOW, CRY LATER /ce
Cube-Lench Mob

136 STAND STILL, LOOK PRETTY
The Wreckers-Maverick/Warner
Bros. (Nashville)/WRN

137 THE CHRISTMAS COLLECTION
1l Divo-SYCO/Columbia/
Sony Music

138 LETOYA [eToya-Capitol

139 CHRISTMAS SONGS Diana Krall
Featuring The Clayton/Hamilton
Jazz Orchestra-Verve/VG

140 YOUTH Matisyahu-Or/Epic/
Sony Music

141 MY GHETTO REPORT CARD £-
40-Sick Wid' It/BME/Warner
Bros.

142 FACE THE PROMISE Bob
Seger-Hideout/Capito!

143 REALITY CHECK
Juvenile-UTP/Atlantic/AG

144 WOW HITS 2006 Various
Artists-EMI CMG/Provident-
Integrity/Word-Curb/Sparrow

145 KIDZ BOP 9 Kidz Bop
Kids-Razor & Tie

146 IDLEWILD (SOUNDTRACK)
OutKast-LaFace/Zomba

147 PLANS Death Cab For
Cutie-Barsuk/Atlantic/AG

148 WILDFLOWER Shery/
Crow-A&M/Interscope

149 BULLET IN A BIBLE Green
Day-Reprise/Warner Bros.

150 WE DON'T NEED TO WHISPER
Angels And Airwaves-
Suretone/Geffen/
Interscope

151 ALL THAT ! AM
Santana-Arista/RMG

152 CITY OF EVIL Avenged
Sevenfold-Hopeless/Warner Bros

153 ONCE AGAIN John
Legend-G.0.0.D./Columbia/Sony
Music

154 KIDZ BOP 10 Kidz Bop
Kids-Razor & Tie

155 DOWN FOR LIFE
D4l -DeeMoney/Asylum/AG

156 A THOUSAND DIFFERENT
WAYS Clay Aiken-RCA/RMG

157 LIKE RED ON A ROSE Alan
Jackson-Arista Nashville/SBN

158 CELTIC WOMAN Celtic
Woman-Manhattan/BLG
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59 GREATEST HITS Creed-Wind-up

BOFLYLEAF Flyleaf-Octone

161 12 SONGS Neil Diamond-
American/Columbia/
Sony Music

162 WHEREVER YOU ARE
Third Day-Essential

163 AMERICAN IDOL SEASON 5:
ENCORES
Soundtrack-RCA/S/RMG

164 THE BLACK PARADE
My Chemical Romance
-Reprise/Warner Bros.

165 IF ONLY YOU WERE LONELY
Hawthorne Heights-Victory

166 GHETTO CLASSICS
Jaheim-Divine Mill/Warner Bros.

167 DISNEYMANIA 4: MUSIC STARS
SING DISNEY ..THEIR WAY!
Various Artists-Walt Disney

168 IL DIVO // Divo-SYCO/Columbia/
Sony Music

69 STILL THE SAME... GREAT ROCK
CLASSICS OF OUR TIME Rod
Stewart-J/RMG

170 DIRECTOR Avant-Magic
Johnson/Geffen/Interscope

I PHOBIA Breaking
Benjamin-Hollywood

172 ONE - X Three Days
Grace-Jive/Zomba

173 THE PHOENIX Lyfe
Jennings~Columbia/Sony Music

174 DANGEROUS MAN Trace
Adkins-Capitol Nashville

175 UNPLUGGED Alicia Keys-J/RMG

176 TOUGH ALL OVER Gary
Allan-MCA Nashville/UMGN

177 EDUCATED HORSES Rob
Zombie-Geffen/Interscope

178 HIGHWAY COMPANION 7om
Petty-American/Warner Bros.

179 THE GREAT DIVIDE Scott
Stapp-Wind-up

180CHAPTER V

Staind-Flip/Atlantic/AG

181 BABY MAKIN’ MUSIC The isley
Brothers Featuring Ronald
Isley-Def Soul Classics/Def
Jam/IDJMG

182 AMERICAN V: AHUNDRED
HIGHWAYS Johnny
Cash-American/Lost
Highway/UMGN

183 DUSK AND SUMMER Dashboard
Confessional-Vagrant/Interscope

184 A BEAUTIFUL LIE 30 Seconds 7o
Mars-Immortal/Virgin

185 UNAPPRECIATED
Cherish-Sho’Nuff/Capitol

186 NOW 23 Various Artists-Sony
BMG Strategic Marketing
Group/EMIi/Universal/Zomba/
Sony Music

187 Il Joe Nichols-Universal South

188 REAL FINE PLACE Sara
Evans-RCA Nashville/SBN

189 COME WHAT(EVER) MAY St{one
Sour-Roadrunner/IDJMG

190 IN MY MIND Pharrel/-Star
Trak/Interscope

191 THE PEOPLES CHAMP Pau/
Wall-Swishahouse/Atlantic/Asylum

192 PA’L MUNDO Wisin &
Yande/~-Machete

193 BROKEN BQY SOLDIERS The
Raconteurs-Third Man/V2

194 NOW 19 Various Artists-The EMI
Group/Universal/Sony
BMG/Zomba/Capitol

195 ALL THE ROADRUNNING Mark
Knopfler And Emmylou
Harris-Nonesuch/Warner Bros.

196 IF YOU’'RE GOING THROUGH
HELL Rodney Atkins-Curb

197 REVELATIONS
Audjoslave-interscope/Epic/
Sony Music

198 SWITCH
INXS-Burnett/Epic/Sony Music

199 GREATEST HITS Blink-

182-Geffen/Interscope

200WOLFMOTHER
Wolfmother-Modular/Interscope

Top Billboard 200
Artists-
Duo/Group

Pos. ARTIST (No. Charted Titles) imprint/Label

RASCAL FLATTS (2) Lyric

Street/Hollywood

2 NICKELBACK (D
Roadrunner/IDIMG

3 THE PUSSYCAT DOLLS (D
A&M/Interscope

4 THE BLACKEYED PEAS (D
A&M/Interscope

5 DIXIE CHICKS (1)
Columbia/Sony Music

6 ILDIVO (3
SYCO/Columbia/Sony Music

7 RED HOT CHILI PEPPERS (1)
Warner Bros.

8 FALL QUT BOY () Fueled By
Ramen/island/IDIJMG

9 GREEN DAY (2)
Reprise/Warner Bros.

10 SYSTEM OF ADOWN (2
American/Columbia/Sony
Music

S B

T T iy

&

Top Billboard 200
Artists-Female

Pos. ARTIST (No. Charted Titles) Imprint/Label

@ CARRIE UNDERWOOD (1)
Arista/Arista Nashville/RMG

2 MARY J.BLIGE ()

Matriarch/Geffen/Interscope

KELLY CLARKSON (1) RCA/RMG

MARIAH CAREY (1) Island/IDJMG

SHAKIRA (2) Epic/Sony Music

MADONNA () Warner Bros.

RIHANNA (2) SRP/Def

Jamy/1IDIMG

ENYA (1) Reprise/Warner Bros.

9 BEYONCE (1) Columbia/Sony Music

10 FAITH HILL (1) Warner Bros.
(Nashville)/WRN

N Oy AW

MY CHEMICAL ROMANCE

it

Top Billboard 200
Artists-Male

Pos. ARTIST (No. Charted Titles) imprint/Label
# EMINEM 2
Shady/Aftermath/Interscope
2 KENNY CHESNEY (3) BNA/SBN
3 JOHNNY CASH (3) Legacy/
Columbia (Nashville)/Sony Music
(D Legacy/Columbia
(Nashville)/Americary/lstand/UMe
(D American/Lost Highway/UMGN
4 JAMESBLUNT (1)
Custard/Atlantic/AG

DECEMBER 23, 2006 |
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5* TOBY KEITH (2) DreamWorks
(Nashville)/UMGN
(D Show Dog Nashville

6 JAMIE FOXX (1) J/RMG

7 JACK JOHNSON (1)
Brushfire/Universal
Republic/UMRG
(D) Jack Johnsory/Brushfire/Universal
Republic/UMRG

8 CHRIS BROWN (1) Jive/Zomba

9 JUSTIN TIMBERLAKE (1)
Jive/Zomba

10 KEITH URBAN () Capito!
Nashviile

EMINEM

YE-35

www.billboard.biz |
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Top B1llboard 200 Imprmts

Pos. IMPRINT (No, Charted Titles)
COLUMBIA (68)
WALT DISNEY (77)
WARNER BROS. (21)
A&M (8)

ISLAND (76)

EPIC (33)

REPRISE (22)

R

N o ;b NN

ATIRR 7 T

n
12
13
14
15

S S B S A

A
e

Top Billboard
200 Labels

Pos. LABEL (No. Charted Titles)
B sony MusIC (708)

2
3

4
5

INTERSCOPE (6.2)
ISLAND DEF JAM MUSIC
GROUP (48)

WARNER BROS. (73)
RCA MUSIC GROUP (42)

T R 3 G

Top Billboard 200
Distributors

Pos. DISTRIBUTOR (No, Charted Titles)
B UNIVERSAL (377)

2 SONY BMG (282)

3 WEA (769)

4 EMM (723)

5 INDEPENDENTS (207)

S B T B R

To Independent
Artplsts P

Pos. ARTIST (No. Charted Titles) Imprint/L abel

1 LITTLE BIG TOWN (1) Equity

2 HAWTHORNE HEIGHTS (2)
Victory

3 DANE COOK (1) Comedy Central

4 PANIC! AT THE DISCO (1)
Decaydance/Fueled By Ramen

5 JASON ALDEAN (1) Broken Bow

6 PITBULL (1) Diaz Brothers/TVT
(D Famous Artists/TVT

7 YING YANG TWINS (2)
ColliPark/TVT

8 BONE THUGS-N-HARMONY (2)
Ruthless
(1) Mo Thugs/Koch

YE-36 | DECEMBER 23, 2006 |

9

10

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

U.S.A.STILL UNITED Ying Yang 3 BROKENBOW (3) 7 JOHNNY CASH ()
Twins~-ColliPark/TVT 4 COMEDY CENTRAL (5) Legacy/Columbia
GEFFEN (32) 14 A DEATH-GRIP ON YESTERDAY 5 DECAYDANCE (4 (Nashville) /American/Island/Uie
RCA (©2) Atreyu-Victory 6 EPITAPH (72) (D) American/Lost Highway/UMGN
DEF JAM (17) 15 CRUNKHITS Various Artists-TVT 7 COLLIPARK (3) 8 MARY J.BLIGE (D
JIVE (74) 16 THE HEART OF THA STREETZ, 8 TVT (D Matriarch/Geffen/Interscope
ATLANTIC (3D VOL. 2 (I AMWHAT | AM) 9 FLOW (3 9 JAMIE FOXX (D J/RMG
ARISTA NASHVILLE (70) B.G.-Choppa City/Koch 10 DIAZ BROTHERS (1) 10 T.I. (1) Grand Hustle/Atiantic/AG
CAPITOL NASHVILLE (77) 17 1 LOVED HER FIRST
LYRIC STREET (4) Heartland-Lofton Creek A DEEPER VERSION OF THIS CHART
s 18 LISTENNN: THE ALBUM DJ TOP I,ndependent APPEARS ON BILLBOARD.BIZ
Khaled-Terror Squad/Koch Labels i NENSRDI———

19

22

23

24

25

VANS WARPED TOUR 2006

Coil-Century Media

MY KIND OF LIVIN’ Craig
Morgan-Broken Bow

A MATTER OF LIFE AND DEATH
/ron Maiden-Sanctuary

THE POISON Bullet For My
Valentine-Trustkill

LIVE AT FENWAY PARK Jimmy
Buffett-Mailboat

JUANITA BYNUM (2) Flow
D) Flow/Maranatha!
ARCTIC MONKEYS (1) Domino

Top Independent

Pos. TITLE -Artist imprint/Labe/

i

YEAR-END DOUBLE ISSUE

ums

IMPRINT (No. Charted Titles)
VICTORY (718
2 EQUITY (D

GNARLS BARKLEY

Pos. LABEL (No. Charted Titles)

Top Tastemakers
Artists

Pos. ARTIST (No. Charted Titles) imprint/Label
W GNARLS BARKLEY (1)

Downtown/Atlantic

TOOL () Too!
Dissectional/\Volcano/Zomba
RED HOT CHILI PEPPERS (D
Warner Bros.

Top Tastemakers

COMPILATION Various TVT (12)
Artists-SideOneDummy 2 VICTORY (78) ums
20 ZOMBIES! ALIENS! VAMPIRES! 3 KOCH (23 Pos. TITLE -Artist /mprint/Label
DINOSAURS! 4 EQUITY (D ST. ELSEWHERE Gnarls
Hellogoodbye-Drive-thru 5 BROKEN BOW (3) Barkley-Downtown/Atlantic
21 KARMACODE Lacuna — 2 10,000 DAYS Too/-Teol

Dissectional/Volcano/Zomba

3 STADIUM ARCADIUM Red Hot
Chili Peppers-Warner Bros.

4 MODERN TIMES Bob
Dylan-Columbia/Sony Music

5 CURTAIN CALL: THEHITS
Eminem-Shady/Aftermath/
Interscope

6 THE BREAKTHROUGH MaryJ
Blige-Matriarch/Geffen/Interscope

A DEEPER VERSION OF THIS CHART 4 BOBDYLAN (1) Columbia/Sony 7 UNPREDICTABLE Jamie
APPEARS ON BILLBOARD.BIZ Music Foxx-J/RMG
5 MATISYAHU (2) Or/Epic/Sony 8 KING 7./-Grand Hustle/Atlantic/AG
Music 9 HYPNOTIZE System Of A Down-
Top Independent 6 EMINEM (D American/Columbia/Sony Music
ImprlntS Shady/Aftermath/Interscope 10 BACK TO BEDLAM James

Blunt-Custard/Atlantic/AG
11 FUTURESEX/LOVESOUNDS
Justin Timberlake-Jive/Zomba

THE ROAD TO HERE Little Big
Town-Equity

RETALIATION Dane
Cook-Comedy Central

A FEVER YOU CAN'T SWEAT
QUT Panic! At The
Disco-Decaydance/Fueled By
Ramen

JASON ALDEAN Jason
Aldean-Broken Bow

IF ONLY YOU WERE LONELY
Hawthorne Heights-Victory
MONEY IS STILL A MAJOR
ISSUE Pitbul/-Diaz Brothers/TVT
GREATEST HITS Bone Thugs-N-
Harmony-Ruthless

A PIECE OF MY PASSION
Juanita Bynum-Flow
WHATEVER PEOPLE SAY.| AM,
THAT’S WHAT I’'M NOT Arctic
Monkeys-Domino

YOU CAN’T FIX STUPID Ron
White-lmage

THE SILENCE IN BLACK AND
WHITE Hawthorne
Heights-Victory

THE ERASER Thom
Yorke-XL/Beggars Group
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WISH OUR ARTISTS, MANAGERS, PROMOTERS
AND ALL OUR COLLEAGUES WORLDWIDE
A THUMPING GOOD HOLIDAY SEASON!

In lieu of sending Holiday cards
this year we have made a donation to the
: Nordoff Robbins Music Therapy Charity.
We trust you’ll approve!

www.theagencygroup.com

. www americanradiohistorvy com
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A BAND THAT REDEFINES
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12 THE ERASER Thom
Yorke-XL/Beggars Group

13 TAKING THE LONG WAY Dixje
Chicks-Columbia/Sony Music

14 PEARL JAM Pear! Jam-J/RMG

15 CURIOUS GEORGE
(SOUNDTRACK) Jack
Johnson-Brushfire/Universal
Republic/UMRG

16 CONFESSIONS ON A DANCE
FLOOR Madonna-Warner Bros.

17 THE INFORMATION
Beck-Interscope

18 DUETS: THE FINAL CHAPTER
The Notorious B.|.G.-Bad Boy/AG

19 SAM’'STOWN The
Killers-Island/IDJMG

20 WE SHALL OVERCOME: THE
SEEGER SESSIONS Bruce
Springsteen-Columbia/Sony
Music

21 LIVE AT STUBB’S
Matisyahu-Or/Epic/Sony Music

22 BROKEN BOY SOLDIERS The
Raconteurs-Third Man/V2

23 YOUTH Matisyahu-QOr/Epic/Sony
Music

24 THELEGEND OF JOHNNY CASH
Johnny Cash-l.egacy/Columbia
(Nashville)/American/Island/UMe

25 ALL THE ROADRUNNING Marik
Knopfler And Emmylou
Harris-Nonesuch/Warner Bros.

ADDITIONAL TASTEMAKER CHARTS
ARE AVAILABLE EXCLUSIVELY ON
SILLEVARD.BIZ

Top Tastemakers
Imprints

Pos. IMPRINT (No. Charted Titles)
COLUMBIA 2D
WARNER BROS. (9)
REPRISE (73)
DOWNTOWN (D

J @

2
3
4
5

To Tastemakers
Labels

Pos. LABEL (No. Charted Titles)
WARNER BROS. (32)
SONY MUSIC (27)
INTERSCOPE (30)
ATLANTIC GROP (6)
ISLAND DEF JAM MUSIC
GROUP (23)

nobh NN

Top Tastemakers
Distributors

Pos. DISTRIBUTOR (No. Charted Titles)
# UNIVERSAL (80)
SONY BMG (59)
WEA (56)
INDEPENDENTS (65)
EMM (22)

nioAh NN

Top Internet Artists
Pos. ARTIST (NVo. Charted Titles) imprint/Labe!
# DIXIE CHICKS (1) Columbia,
Sony Music
(1) Monument/Columbia;
Sony Music

% DECEMBER 23, 2006 ° 14, YEAR-END DOUBLE ISSUE

2 BRUCE SPRINGSTEEN (2)
Columbia/Sony Music

3 JOHNNY CASH (2) Legacy
Columbia (Nashville)/Sony Music
(D American/Lost Highway/UMGN
D Legacy/Columbia/Sony Music

4 ANDREA BOCELLI (2) Sugar

Decca/Universal Classics Group

5 BARRY MANILOW (2)
Arista/RMG

6 BOBDYLAN (1) Columbia/
Sony Music

7 PEARL JAM () J/RMG
ENYA (1) Reprise/Warner Bros.

9 DAVE MATTHEWS BAND (3)
Bama Rags/RCA/RMG

10 MADONNA (2) Warner Bros.

Top Internet Albums

Pos. TITLE -Artist /mprint/Label

' TAKING THE LONG WAY Dixie
Chicks-Columbia/Sony Music

2 AMORE Andrea
Bocelii-Sugar/Decca/Universal
Classics Group

3 WESHALL OVERCOME: THE
SEEGER SESSIONS Bruce
Springsteen-Columbia/Sony Music

4. MODERN TIMES Bob

Dylan-Columbia/Sony Music

PEARL JAM Pear/ Jam-J/RMG

ALL THE ROADRUNNING Mark

Knopfler And Emmyiou

Harris-Nonesuch/Warner Bros.

7 AMARANTINE
Enya-Reprise/Warner Bros.

[= I}

THE FRAY

8 HIGH SCHOOL MUSICAL
Soundtrack-Walt Disney

9 CONFESSIONS ON A DANCE
FLOOR Madonna-Warner Bros.

10 STADIUM ARCADIUM Red Hot
Chili Peppers-Warner Bros.

11 THE GREATEST SONGS OF THE
FIFTIES Barry
Manilow-Arista/RMG

12 CONTINUUM John
Mayer-Aware/Columbia
/Sony Music

13 BORN TORUN: 30TH
ANNIVERSARY EDITION
Bruce Springsteen-
Columbia/Sony Music

14 SOME HEARTS Carrie
Underwood-Arista/Arista
Nashville/RMG

15 JOHNNY CASH AT FOLSOM
PRISON Johnny
Cash-legacy/Columbia
(Nashville)/Sony Music

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

n— —

Top Internet
Imprmts
Pos. IMPRINT (No. Charted Titles)

1. COLUMBIA (39
REPRISE (75)
WARNER BROS. (73)
RCA (14)

J(©6)

v BN

‘Q‘wﬁm; BT

Top Internet Labels
Pos. LABEL (No, Charted Titles)

@ soNY MusIC (60)

2 WARNERBROS. (39)

3 RCA MUSIC GROUP (24)

4 INTERSCOPE (79)

5 UNIVERSAL CLASSICS GROUP(4)

Top Digital Album
Artists '

Pos. ARTIST (No. Charted Titles) impnint/Label
B THE FRAY (2) Epic/Sony Music
2 JOHNMAYER (D
Aware/Columbia/Sony Music
3 JACKJOHNSON (1)
Brushfire/Universal
Republic/UMRG
(D Jack
Johnson/Brushfire/Universal
Republic/UMRG
4 JAMES BLUNT (7))
Custard/Atlantic/AG
5 JUSTIN TIMBERLAKE (1)
Jive/Zomba
6 DIXIE CHICKS ()
Columbia/Sony Music
7 DANE COOK (2) Comedy
Central
8 REDHOT CHILI PEPPERS (1)
Warner Bros.
9 PANIC! AT THEDISCO ()
Decaydance/Fueled By Ramen
10 GNARLS BARKLEY (7)
Downtown/Atlantic
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CLEOPATRA RECORDS
WOULD LIKE TO THANK
NAVARRE CORP., THE FANS AND
CINDERELLA FOR OUR FIRST EVER
‘ CERTIFIED GOLDDVD' 2

CHECIK OUT THESE OTHER FINE TITLES..

AVA]LABLE FOR DOWNLOAD ON [TUNES OR AT YOUR FAVORITE RETAILER!

Bramed in ‘“luoh ”m
THE VERY BLESSED OF )

200 SET, OVER 2 HOURS OF THE GREATEST '80S METAL MOMENTS OF ALL TIME!
FERTURING 9 EXCLUSIVE VERSIDNS FIRST TIME GH CD
POISON - WARRANT - BULLET BOYS - DOKKEN - BRET MICRAELS -
GREAT WHITE - MOTGRREAD - ENUFF Z'NUFF - LA, GUNS - UIET RIOT -
MICHAEL SCHENKER, AND MUCH, MUCH MORE...

FRAMED [N BLOOD - THE VERY BLESSED OF

THE GREATEST '80s METAL MOMENTS
THE 69 EYES ® CLP 1657

OF ALL TIME ® 2 CD SET ® CLP 1636

Cinderella In Concert CLP 1454

© ® 2006 CLEOPATRA RECORDS 11041 SANTA MONICA BLVD.#703 AL
CLEOPATRA LOS ANGELES. CALIFORNIA 50025 WWW.CLEORECS.COM N /\\//\'l RTRO

O
Berklee € O

Learn to adapt with forward-thinking

" online music courses and programs from
Berkleemusic, the online extension
school of Berklee College of Music.

learn music online |
www.berkieemuisic.com

1._866.BERKLE'E |

Winter Term Begins Jan 8th. Enroll Now.

DECEMBER 23,2006 | www.billboard.biz | YE-41
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TOP Dlgltal Albums Pos. TITLE -Artist imprint/Label

1 HOW TO SAVE A LIFE
The Fray-Epic/Sony Music

2 CONTINUUM
John Mayer-Aware/
Columbia/Sony Music

3 BACKTOBEDLAM James
Blunt-Custard/Atlantic/AG

4 FUTURESEX/LOVESOUNDS
Justin Timberilake-Jive/Zomba

5 CURIOUS GEORGE
(SOUNDTRACK) Jack
Johnson-Brushfire/Universa
| Republic/UMRG

6 TAKING THE LONG WAY
Dixie Chicks-Columbia/
Sony Music

7 STADIUM ARCADIUM Red
Hot Chili Peppers-Warner Bros.

8 AFEVERYOUCAN'T
SWEAT OUT Panic! At
The Disco-Decaydance/
Fueled By Ramen

Top Digital Album
Imprints

2
3
4
5

Pos. IMPRINT (No. Charted Titles)

COLUMBIA (24)
WARNER BROS. (76)
EPIC (717)

JIVE (5)

WALT DISNEY (8)

A

To DigitalMAlbum
Labels

Pos. LABEL (No. Charted Titles)

2
3
4
5

SONY MUSIC (42)
WARNER BROS. (36)
INTERSCOPE (37)
ATLANTIC GROUP (24)
RCA MUSIC GROUP (25)

s

Hot Digital Songs
Artisth 5

Pos. ARTIST (No. Charted Titles) imprint/Label

1

THE FRAY (2) Epic

2 THE ALL-AMERICAN REJECTS
(3) Doghouse/Interscope

3 NICKELBACK (4)
Roadrunnet/IDUMG

4 SEAN PAUL (3) VR/Atlantic

5 THE PUSSYCAT DOLLS (4
A&M/Interscope

6 RIHANNA (3) SRE/Def
Jam/IDIMG

7 DANIEL POWTER (1) Warner
Bros.

8 RASCALFLATTS (5) Lyric Street
(D Walt Disney

9 JAMES BLUNT )
Custard/Atlantic

10 THEBLACKEYED PEAS (5)
A&M/Interscope

1 JUSTIN TIMBERLAKE (2)
Jive/Zomba

12 FALL OUT BOY (3) Fueled By
Ramen/lIsland/IDJMG

13 NATASHA BEDINGFIELD (3)
Epic

YE-42 | DECEMBER 23, 2006
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12
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A DEEPER VERSION OF THIS
CHART APPEARS ON

BILLBOARD.BIZ

14

15

16

17

18

20

21
22

23

24

25

e e i

ST. ELSEWHERE Gnarls
Barkley-Downtown/Atlantic
HIGH SCHOOL MUSICAL
Soundtrack-Walt Disney
SAM’S TOWN The
Killers-Island/IDJMG
EYES OPEN Snow Patrol-
Polydor/A&M/Interscope
ME AND MY GANG
Rascal Flatts-Lyric
Street/Hollywood
CONFESSIONS ON A
DANCE FLOOR
Madzonna-Warner Bros.
THE OPEN DOOR
Evanescence-Wind-up

S sss e e

OB L

FERGIE ©)
will.iam/A&M/Interscope
KELLY CLARKSON (4)
RCA/RMG

GNARLS BARKLEY (D
Downtown/Atlantic/Lava
CHRIS BROWN (4) Jive/Zomba
(D Columbia

NELLY FURTADO (2)
Mosley,/Geffen

RED HOT CHILI PEPPERS (3)
Warner Bros.

EMINEM (2)
Shady/Aftermath/interscope
(D Shady/Interscope

(D SRC/Up
Front/Konvict/Universal Motown
BEYONCE (4 Columbia
CHAMILLIONAIRE (2) Universal
Motown

(D) LaFace/Jive/Zomba

(D Columbia

PANIC! AT THE DISCO (3)
Decaydance/Fueled By
Ramen/Atlantic/Lava
CHRISTINA AGUILERA (2)
RCA/RMG

(D) Bad Boy/Atlantic

SHAKIRA (3) Epic

(1) Sony BMG Norte/Epic

A DEEPER VERSION OF THIS CHART
APPEARS ONBILLBOARD.BIZ

L

Hot Digital Songs

L e =

Pos. TITLE -Artist /morint/Label
. BAD DAY Daniel Powter-

Warner Bros.

YOU’'RE BEAUTIFUL James
Blunt-Custard/Atlantic
PROMISCUOQUS Nelly Furtado
Featuring
Timbaland-Mosley/Geffen
CRAZY Gnarls
Barkiey-Downtown/Atlantic/Lava
TEMPERATURE Sean
Paul-VP/Atlantic

13

“

15

16

17

18

20

21

22
23

24

UNWRITTEN Natasha
Bedingfield-Epic

SEXYBACK Justin
Timberlake-Jive/Zomba

OVER MY HEAD (CABLE CAR)
The Fray-Epic

HIPS DON'T LIE Shakira
Featuring Wyclef Jean-Epic
RIDIN’ Chamillionaire Featuring
Krayzie Bone-Universal Motown
DANI CALIFORNIA Red Hot Chili
Peppers-Warner Bros.

MOVE ALONG The All-American
Rejects-Doghouse/Interscope
LONDON BRIDGE
Fergie-will.i.am/A&M/Interscope
GRILLZ Nelly Featuring Paul
Wall, Ali & Gipp-Derrty/Fo’
Reel/Universal Motown

HOW TO SAVE A LIFE The
Fray-Epic

BUTTONS The Pussycat Dolls
Featuring Snoop
Dogg-A&M/Interscope

SOS Rihanna-SRP/Def
Jam/IDIMG

| WRITE SINS NOT TRAGEDIES
Panic! At The
Disco-Decaydance/Fueled By

‘Ramen/Atlantic/Lava

CHASING CARS Snow
Patro/-Polydor/A&M/Interscope
EVERYTIME WE TOUCH
Cascada-Robbins

DIRTY LITTLE SECRET The A/l-
American Rejects-Doghouse/
Interscope

MY HUMPS The Black Eyed
Peas-A&M/Interscope

CHECK ON IT Beyonce Featuring
Slim Thug-Columbia

AIN’T NO OTHER MAN Christina

25

26

27

28

29

30

32

33

34

35

36

37

38

39

40

41

42

Aguilera-RCA/RMG

LIPS OF AN ANGEL
Hinder-Universal Motown
DANCE, DANCE Fa/l Out
Boy-Fueled By
Ramen/Island/IDJMG

GOLD DIGGER Kanye West
Featuring Jamie Foxx-Roc-A-
Fella/Def Jam/IDIJMG
PHOTOGRAPH
Nickelback-Roadrunner/IDJMG
LAFFY TAFFY
D4L-DeeMoney/Asylum/Atlantic
UNFAITHFUL Rihanna-SRP/Def
Jam/IDJMG

ME & U Cassie-
NextSelection/Bad Boy/Atlantic
IT’S GOIN’ DOWN Yung
Joc-Block/Bad Boy
South/Atlantic

LIFE IS A HIGHWAY Rasca/
Flatts-Walt Disney

WHERE’D YOU GO Fort Minor
Featuring Holly Brook-Machine
Shop/Warner Bros.

WHAT HURTS THE MOST Rascal
Flatts-Lyric Street

SAVIN’ ME
Nickelback-Roadrunner/IDIJMG
RUN IT! Chris Brown-Jive/Zomba
’'M N LUV (WIT A STRIPPER)
1-Pain Featuring Mike
Jones-Konvict/Jive/Zomba
SHAKE THAT Eminem Featuring Nate
Dogg-Shady/Aftermath/Interscope
SNAP YO FINGERS i/ Jon
Featuring E-40 & Sean Paul Of
The YoungBloodZ-BME/TVT
WHAT’S LEFT OF ME Nick
Lachey-Jive/Zomba

MS. NEW BOOTY Bubba Sparxxx
Featuring Ying Yang Twins & Mr.

ColliPark-New South/Purple

Ribbon/Virgin
43 PUMP IT The Black Eyed
Peas-A&M/Interscope
DON’T CHA The Pussycat Dolls
Featuring Busta
Rhymes-A&M/Interscope
MONEY MAKER Ludacris
Featuring Pharrell-DTP/Def
Jam/IDIMG
SMACK THAT Akon Featuring
Eminem-SRC/Up
Front/Konvict/Universal Motown
47 CHAIN HANG LOW
Jibbs-Beasta/Geffen
WALK AWAY Kelly
Clarkson-RCA/RMG
49 LEAN WIT IT, ROCK WIT IT Dem
Franchize Boyz Featuring Lil
Peanut & Charlay-So So
Def/Virgin
FAR AWAY
Nickelback-Roadrunner/IDJMG

44
45

46

48

50

A DEEPER VERSION OF THIS CHART
APPEARS ONBILLBOARD.BIZ

R . e

Hot Digital Songs
Imprints

Pos. IMPRINT (No. Charted Titles)

i eric 12

A&M (76)

JIVE (16)

WARNER BROS. (76)

DEF JAM (18)
COLUMBIA (75)

RCA (76)

UNIVERSAL MOTOWN (5)
DOGHOUSE (3)

VP (3)

W o N OO’ b WN

]

DANIEL POWTER
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Hot Digital Songs
Labels 5 2

LABEL (No. Charted Titles)

4/ INTERSCOPE (42)
ISLAND DEF JAM MUSIC
GROUP (36)

3 ATLANTIC (36)

4 ZOMBA (23)

5 EPIC (20)

6 WARNER BROS. (21)
7

8

9

UNIVERSAL MOTOWN (75)
GEFFEN (714)
COLUMBIA (30)

10 RCAMUSIC GROUP (25)

i R

Hot Ringtones

Pos. TITLE -Artist imprint/Label

1 SUPER MARIO BROTHERS
THEME Koji Kondo-Nintendo

2 MY HUMPS The Black Eyed
Peas-A&M/Interscope

3 GOLD DIGGER Kanye West
Featuring Jamie Foxx-Roc-A-
Fella/Def Jam/IDIMG

4 GRILLZ Nelly Featuring Paul
Wall, Ali & Gipp-Derrty/Fo’
Reel/Universal Motown

5 MS.NEW BOOTY Bubba Sparxxx
Featuring Ying Yang Twins & Mr.
ColliPark-New Sound/Purple
Ribbon/Virgin

YE-44 | DECEMBER 23,2006 |

14

15

16

20

LAFFY TAFFY

D4( -DeeMoney/Asylum/Atlantic
HALLOWEEN John
Carpenter-Varese Sarabande
THE PINK PANTHER THEME
Henry Mancini-BMG Strategic
Marketing Group/Sony BMG
Strategic Marketing Group
CANDY SHOP 50 Cent Featuring
Olvia-Shady/Aftermath/
Interscope

RUN IT! Chris
Brown-Jive/Zomba
MISSION-IMPOSSIBLE La/o
Schifrin-Dot/Aleph

DON’T CHA The Pussycat Dolls
Featuring Busta
Rhymes-A&M/Interscope

BEST FRIEND 50 Cent &
Olivia-G-Unit/Interscope
FRESH AZIMIZ Bow Wow
Featuring J-Kwon & Jermaine
Dupri-Columbia

SWEET HOME ALABAMA
Lynyrd Skynyrd-MCA/UMe
BECAUSE 1 GOT HIGH
Afroman-Universal Motown

SO SICK Ne-Yo-Def Jam/IDIJMG
GASOLINA Daddy Yankee-El
Cartel/VI/Machete

WHAT HURTS THE MOST Rasca/
Flatts-Lyric Street

RIDIN’ RIMS Dem Franchize
Boyz-So So Def/Virgin

YEAR-END DOUBLE ISSUE

SEAN PAUL

Hot100 Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

2. SEAN PAUL (3) VR/Atlantic

2 CHRIS BROWN (4) Jive/Zomba
(D Columbia

3 NICKELBACK (5)
Roadrunner/IDJMG
NE-YO (4) Def Jam/IDIMG
THE FRAY (2) Epic

6 RIHANNA (4) SRP/Def
Jam/IDIMG

7 THE PUSSYCAT DOLLS (5)
A&M/Interscope

8 THE ALL-AMERICAN REJECTS
(3) Doghouse/Interscope

9 RASCALFLATTS (4) Lyric Street
(D Walt Disney/Lyric Street

10 JUSTIN TIMBERLAKE (2)
Jive/Zomba

11 BEYONCE (5) Columbia

12 MARY J. BLIGE (3)
Matriarch/Geffen
() Geffen

13 DANIEL POWTER (1)
Warner Bros.

14 JAMES BLUNT (3)
Custard/Atlantic

15 KELLY CLARKSON (3)
RCA/RMG

16 NATASHA BEDINGFIELD
(2) Epic

17 FALL OUT BOY (3) Fueled By
Ramen/Island/IDJMG

18 T.I. (3) Grand Hustle/Atlantic
) Jive/Zomba

wWWwWwW americanradiohistorv com

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

38

39

40

41

42

43

44

45

46

a7

48
49

YUNG JOC (2) Block/Bad Boy
South/Atlantic

NELLY FURTADO (3
Mosley/Geffen

GNARLS BARKLEY (1)
Downtown/Atlantic/Lava
CHAMILLIONAIRE (2) Universal
Motown

(D LaFace/live/Zomba

(D Columbia

FERGIE (2)
will.iam/A8M/Interscope
CASSIE (2) NextSelection/Bad
Boy/Atlantic

THE BLACK EYED PEAS (3)
A&M/Interscope

RED HOT CHILI PEPPERS (3)
Warner Bros.

SHAKIRA (2) Epic

(D) Epic/Sony BMG Norte
NELLY (1) Derrty/Fo’
Reel/Universal Motown

M Virgin

(D) Bad Boy/Atlantic

PANIC! AT THE DISCO (2)
Decaydance/Fueled By
Ramen/Atlantic/Lava
MARIAH CAREY (4)
Island/IDJMG

DEM FRANCHIZE BOYZ (3) So
So Def/Virgin

D YRMG

EMINEM (2)
Shady/Aftermath/Interscope
(D SRC/Up Front/Konvict/
Universal Motown

(D Wonderboy,/ Universal Motown
T-PAIN (2) Konvict/ive/Zomba
(D Sick Wid' it/BME/Reprise
CHRISTINA AGUILERA (2)
RCA/RMG

(1) Bad Boy/Atlantic

CARRIE UNDERWOOD (3)
Arista/Arista Nashville

SNOW PATROL (1)
Polydor/A&M/Interscope
LUDACRIS (1) DTP/Def
Jamy/IDIMG

D YRMG

(D) DTR/Def Con Il/IDJMG

M DTRAIDIMG

JAMIE FOXX (2) J/RMG

(D) Roc-A-Fella/Def Jarm/IDUMG
) DTRADIMG

HINDER (1) Universal Republic
KT TUNSTALL (2) Relentless/Virgin
CASCADA (1) Robbins

D4L (2
DeeMoney/Asylum/Atlantic
KENNY CHESNEY (4) BNA
KEYSHIA COLE (2
A&M/Interscope

) VP/Atlantic

KANYE WEST (3) Roc-A-
Fella/Def Jam/IDJMG

(D Star Trak/Interscope

E-40 (2) Sick Wid'
1t/BME/Reprise

) BME/TVT

JUELZ SANTANA (2
Diplomats/Def Jam/IDJMG
NICK LACHEY (2) Jive/Zomba
BUSTA RHYMES (2)
Aftermath/interscope

50

(D A&M/Interscope
LIL JON (1) BME/TVT

A DEEPER VERSION OF THIS CHART

APPEARS ONE z

ﬁot 100 Songs

Pos. TITLE -Artist /mprint/L abel
& BAD DAY Danjel Powter-Warner

il

12

13

14

15

19

20

21

22

23

24

25

26

27

28

Bros.
TEMPERATURE Sean
Paul-VP/Atlantic
PROMISCUOQUS Nelly Furtado
Featuring
Timbaland-Mosley/Geffen
YOURE BEAUTIFUL James
Biunt-Custard/Atlantic
HIPS DON'T LIE Shakira
Featuring Wyclef Jean-Epic
UNWRITTEN Natasha
Bedingfield-Epic
CRAZY Gnarls
Barkley-Downtown/Atlantic/Lava
RIDIN’ Chamillionaire Featuring
Krayzie Bone-Universal Motown
SEXYBACK Justin
Timberlake-Jive/Zomba
CHECK ON IT Beyonce Featuring
Slim Thug-Columbia
BE WITHOUT YOU Mary J.
Blige-Geffen
GRILLZ Nelly Featuring Paul
Wall, Ali & Gipp-Derrty/Fo'
Reel/Universal Motown
OVER MY HEAD (CABLE CAR)
The Fray-Epic
ME & U Cassie-
NextSelection/Bad Boy/Atlantie
BUTTONS The Pussycat Dolls
Featuring Snoop
Dogg-A&M/Interscope
RUNIT! Chris
Brown-Jive/Zomba
SO SICK Ne-Yo-Def Jam/IDJMG
IT’S GOIN’ DOWN Yung
Joc-Block/Bad Boy
South/Atlantic
SOS Rihanna-SRP/Def
Jam/IDIMG
| WRITE SINS NOT TRAGEDIES
Panic! At The
Disco-Decaydance/
Fueled By Ramen/Atlantic/Lava
MOVE ALONG The All-American
Rejects-Doghouse/Interscope
LONDON BRIDGE
Fergie-will.i.am/A&M/Interscope
DANI CALIFORNIA Red Hot Chilt
Peppers-Warner Bros.
SNAP YO FINGERS Li/ Jon
Featuring E-40 & Sean Paul Of
The YoungBloodZ-BME/TVT
LEAN WITIT, ROCK WITIT Dem
Franchize Boyz Featuring Lil
Peanut & Charlay-50 So
Def/Virgin
WHAT HURTS THE MOST
Rascal Flatts-Lyric Street
HOW TO SAVE A LIFE
The Fray-Epic
UNFAITHFUL Rihanna-SRP/Def
Jam/IDIMG

continued on >>pYE-46
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R I T

AR

29

30

31

32

33

34

35

36

37

38

39

40

41

42

43

44

45

46

47

48

49

50

51

52

53

54

55

56

57

58

59

YE-46 |

CHASING CARS Snow
Patrol-Polydor/A&M/Interscope
LIPS OF AN ANGEL
Hinder-Universal Republic
EVERYTIME WE TOUCH
Cascada-Robbins

AIN’T NO OTHER MAN Christina
Aguilera-RCA/RMG

DANCE, DANCE Fa/l Out
Boy-Fueled By
Ramen/Island/IDJMG

GOLD DIGGER Kanye West
Featuring Jamie Foxx-Roc-A-
Fella/Def Jam/IDJMG

MONEY MAKER Ludacris
Featuring Pharrel/-DTP/Def
Jam/IDJMG

MS. NEW BOOTY Bubba Sparxxx
Featuring Ying Yang Twins & Mr.
ColliPark-New South/Purple
Ribbon/Virgin

(WHEN YOU GONNA) GIVEIT
UP TO ME Sean Paul Featuring
Keyshia Cole-VP/Atlantic
PHOTOGRAPH
Nickelback-Roadrunner/IDIJMG
BECAUSE OF YOU Ke/ly
Clarkson-RCA/RMG
STICKWITU The Pussycat
Dolls-A&M/Interscope

I'M N LUV (WIT A STRIPPER) T7-
Pain Featuring Mike
Jones-Konvict/Jive/Zomba

MY HUMPS The Black Eyed
Peas-A&M/Interscope
WHERE’D YOU GO Fort Minor
Featuring Holly Brook-Machine
Shop/Warner Bros.

YO (EXCUSE ME MISS) Chris
Brown-Jive/Zomba

WALK AWAY Kelly
Clarkson-RCA/RMG

LAFFY TAFFY

D4[ -DeeMoney/Asylum/Atlantic
WHAT YOU KNOW T7./.-Grand
Hustle/Atlantic

DIRTY LITTLE SECRET The All-
American Rejects-Doghouse/
Interscope

SAVIN’ ME
Nickelback-Roadrunner/IDJMG
DON'T FORGET ABOUT US
Mariah Carey-lsland/IDJMG
SEXY LOVE Ne-Yo-Def
Jam/IDJMG

U AND DAT £-40 Featuring T-
Pain & Kandi Girl-Sick Wid’
|t/BME/Reprise

FAR AWAY
Nickelback-Roadrunner/IDJMG
WHAT’S LEFT OF ME Nick
Lachey-Jive/Zomba

SO WHAT Field Mob Featuring
Ciara-DTP/Geffen

DO IT TO IT Cherish Featuring
Sean Paul Of The
YoungBloodZ-Sho'Nuff/Capitol
BLACK HORSE & THE CHERRY
TREE KT Tunstali-Relentless/
Virgin

THERE IT GO! (THE WHISTLE
SONG) Juelz
Santana-Diplomats/Def
Jam/IDIMG

SHOULDER LEAN Young Dro

60

61

62

63

64

65

66

67

68

69

70

n

72

73

74

75

76

77

78

79

80

81

82

83

84

85

86

87

88

89

Featuring T./.-Grand
Hustle/Atlantic
UNPREDICTABLE Jamie Foxx
Featuring Ludacris-J/RMG

MY LOVE Justin Timberlake
Featuring T./.-Jive/Zomba
SHAKE THAT Eminem Featuring
Nate Dogg-Shady/Aftermath/
Interscope

PULLIN’ ME BACK Chingy
Featuring Tyrese-Slot-A-
Lot/Capitol

BOSSY Kelis Featuring Too
$hort-Jive/Zomba

CHAIN HANG LOW
Jibbs-Beasta/Geffen

SMACK THAT Akon Featuring
Eminem-SRC/Up
Front/Konvict/Universal Motown
ONE WISH Ray
J-Knockout/Sanctuary
SUGAR, WE'RE GOIN’ DOWN
Fall Out Boy-Fueled By
Ramen/Island/IDJMG

GIMME THAT Chris Brown
Featuring Lil’
Wayne-Jive/Zomba

I KNOW YOU SEE IT Yung Joc
Featuring Brandy 'Ms. B’
Hambrick-Block/Bad Boy
South/Atlantic

WHO SAYS YOU CAN'T GO
HOME Bon Jovi-Island/IDJMG
TOO LITTLE TOO LATE JoJo-Da
Family/Blackground/Universal
Motown

TOUCH IT Busta
Rhymes-Aftermath/Interscope
ROMPE Daddy Yankee-E|
Cartel/Interscope

DEJA VU Beyonce Featuring Jay-
Z-Columbia

LIFE IS A HIGHWAY Rascal
Flatts-Walt-Disney/Lyric Street
CALL ME WHEN YOU'RE SOBER
Evanescence-Wind-up

JESUS, TAKE THE WHEEL Carrie
Underwood-Arista/Arista
Nashville

SHOW STOPPER Danity
Kane-Bad Boy/Atlantic

GET UP Ciara Featuring
Chamillionaire-LaFace/Jive/Zomba
WE BE BURNIN’ Sean
Paul-VP/Atlantic

HATE ME Blue
October-Universal Motown
YOU AND ME L/fehouse-Geffen
BEEP The Pussycat Dolls
Featuring
will.i.am-A&M/Interscope

| THINK THEY LIKE ME Dem
Franchize Boyz Featuring
Jermaine Dupti, Da Brat & Bow
Wow-So So Def/Virgin

SAY GOODBYE Chris
Brown-Jive/Zomba

WAITING ON THE WORLD TO
CHANGE John
Mayer-Aware/Columbia

SOUL SURVIVOR Young Jeezy
Featuring Akon-Corporate
Thugz/Def Jam/IDJMG

PUMP IT The Black Eyed
Peas-A&M/Interscope

DECEMBER 23,2006 | YEAR-END DOUBLE ISSUE

90 WHEN I'M GONE
Eminem-Shady/Aftermath/inter

93 LOVE Keyshia
Cole-A&M/interscope

scope 94 WHEN YOU’RE MAD Ne-Yo-Def
91 HUNG UP Madonna-Warner Jam/IDJMG
Bros. 95 WHY YOU WANNA 7./ -Grand

92 STAY FLY Three 6 Mafia
Featuring Young Buck &
Eightball & MJG-Hypnotize
Minds/Columbia

Hustle/Atlantic
96 STUPID GIRLS
Pink-LaFace/Zomba

97 FEEL GOOD INC
Gorillaz-Parlophone/Virgin

98 I’'M SPRUNG 7-
Pain-Konvict/Jive/Zomba

99 DO | MAKE YOU PROUD Taylor
Hicks-Arista/RMG

100FOR YOU I WILL
(CONFIDENCE) Teddy
Geiger-Cred./Columbia

HOt 1 O O ArtiStS-DuO/ Group Pos. ARTIST (No. Charted Titles) imprint/Label

EB NICKELBACK
(5) Roadrunner/IDJMG
THE FRAY (2) Epic
THE PUSSYCAT DOLLS
(5) A&M/Interscope
THE ALL-AMERICAN
REJECTS
(3) Doghouse/Interscope

S RASCAL FLATTS
(4) Lyric Street

GNARLS BARKLEY

www americanradiohistory com

(1) Walt Disney/Lyric Street
FALL OUT BOY (3) Fueled By
Ramen/lIsland/IDJMG

(1) Downtown/Atlantic/Lava

8 THE BLACKEYED PEAS

(3) A&M/Interscope

9 RED HOT CHILI PEPPERS

(3) Warner Bros.

10 PANIC! AT THE DISCO

(2) Decaydance/Fueled By
Ramen/Atlantic/Lava
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Recent Acquisitions Administration or sale? Initiatives
Annie Roboff and Robin Lerner ("This Kiss") Our door is always open to writers and publishers - Bug Light™ Music Production service jump-started
CATALOG | Stephen Weiss (“"Music, Music, Music") exploring their options — administration, co-publishing by the acquisition of Valentino Music
Harry Ruby ("A Kiss to Build A Dream On") orsale. We're happy to discuss all implications of the - Bug Digital™ providing clients access to online music
ADMIN Terry Balsamo and John LeCompt of Evanescence 2007 tax relief act benefitting songwriters as well as distribution {iTunes...) and accounting services
Fergie's "Fergalicious” (Two Badd Music) current legislative and copyright issues. - Expanded Master Administration™ and exploitation
Tobecome a client (newclient@bugmusic.com), license Bug/BugLight music (licensemusic@bugmusic.com), or to discuss your b 5
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F1] RIHANNA (4) SRE/Def 4 KELLY CLARKSON (3) 8 CASSIE (2) NextSelection/Bad
Jam/IDIMG RCA/RMG Boy/Atlantic
2 BEYONCE (5) Columbia 5 NATASHABEDINGFIELD (2) £Epic 9 SHAKIRA (2) Epic
3 MARY J.BLIGE (3) 6 NELLY FURTADO (3) (D) Epic/Sony BMG Norte
Matriarch/Geffen Mosley/Geffen 10 MARIAH CAREY (4)
(D Geffen 7 FERGIE () Island/IDJMG
will.iam/A&M/Interscope
Hot 100 Artists- Hot 100 Imprints Hot 100 Producers
Male Pos. IMPRINT (No. Charted Titles) Pos. PRODUCER (Vo Charted Titles)

Pos. ARTIST (No. Charted Titles) Imprint/Label

G
2

10

YE-48 |

SEAN PAUL (3) VB/Atlantic
CHRIS BROWN (4) Jive/Zomba
(1) Columbia

NE-YO (4) Def Jam/IDJMG

JUSTIN TIMBERLAKE (2)
Jive/Zomba

DANIEL POWTER (1) Warner Bros.
JAMES BLUNT (3)
Custard/Atlantic

T.I. (3) Grand Hustle/Atlantic
D Jive/Zomba

YUNG JOC (2) Block/Bad Boy
South/Atlantic
CHAMILLIONAIRE (2)
Universal Motown

(1) LaFace/ive/Zomba

(D Columbia

NELLY (1) Derrty/Fo’ Reel/
Universal Motown

(D Virgin

(1) Bad Boy/Atlantic

DECEMBER 23, 2006 |

¥ JIVE(8)

2

W 0N b W

10

EPIC (70)
DEF JAM (22)

A&M (75)

WARNER BROS. (72)
COLUMBIA (14)
ISLAND (72)

RCA (72)

VP (3)

GEFFEN (&)

Hot 100 Labels

Pos. LABEL (No. Charted Titles)
# 1SLAND DEF JAM MUSIC

[5 -  7 R N ]

GROUP (42)
ATLANTIC (39)
INTERSCOPE (38)
ZOMBA (26)
GEFFEN (78)

YEAR-END DOUBLE ISSUE

Db WN

© N

10

STARGATE (8)

HOWARD BENSON (5)
BRYAN-MICHAEL COX (7)
RICK RUBIN (7)
WILL.L.AM (7)
JONATHAN “LIL JON”
SMITH (5)

JERMAINE DUPRI (73)
DANN HUFF (72)

ROHAN “JAH SNOWCONE”
FULLER (1)

SEAN GARRETT (6)

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Hot Singles Sales

Pos. TITLE -Artist /mprint/Label

DO | MAKE YOU PROUD/TAKIN’
IT TO THE STREETS 7ay/or
Hicks-Arista/RMG

www americanradiohistorvy com

n

12
13

14

15

16

17

18

19

20

21

22

23

24

25

SOMEWHERE OVER THE
RAINBOW/MY DESTINY
Katharine McPhee-RCA/RMG
EVERY DAY IS EXACTLY THE
SAME Nine Inch
Nails~-Nothing/Interscope
SISTER Scoundrel Squad
Featuring Bun-B-Invisible
HUNG UP Madonna-Warner Bros.
ME & U Cassie-
NextSelection/Bad Boy/Atlantic
CHECK ON IT Beyonce Featuring
Slim Thug-Columbia

CALL ON ME Janet & Nelly-Virgin
DEJA VU Beyonce Featuring Jay-
Z-Columbia

PROMISCUOQUS Nelly Furtado
Featuring Timbaland-Mosley/
Geffen

HEARTBREAK HOTEL Flvis
Presley-RCA/Sony BMG
Strategic Marketing Group
SORRY Madonna-Warner Bros.
INSIDE YOUR
HEAVEN/VEHICLE

Bo Bice-RCA/RMG

GOLD LION Yeah Yeah
Yeahs-Dress Up/Interscope
BUTTONS The Pussycat Dolls
Featuring Snoop Dogg-A&M/
Interscope

BLACK SWEAT/BEAUTIFUL,
LOVED & BLESSED
Prince-Universal Republic
TOUCH IT Busta
Rhymes-Aftermath/Interscope
TE AMO CORAZON
Prince-Universal Republic

WE WILL BECOME
SILHOUETTES/BE STILL MY
HEART The Postal Service-Sub
Pop

INSIDE YOUR
HEAVEN/INDEPENDENCE DAY
Carrie Underwood-Arista/RMG
GET TOGETHER
Madonna-Warner Bros.

HEAD LIKE A HOLE Nine inch
Nails-Rykodisc

REDNECK 12 DAYS OF
CHRISTMAS/HERE’S YOUR
SIGN CHRISTMAS Jeff
Foxworthy-Warner Bros.
(Nashville)/WRN

ONE WISH Ray
J-Knockout/Sanctuary

CHAIN HANG LOW
Jibbs-Beasta/Geffen

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Hot 100 Airplay

Pos. TITLE -Artist imprint/Label

BE WITHOUT YOU Mary J.
Blige-Geffen

TEMPERATURE Sean
Paul-VP/Atlantic

SO SICK Ne-Yo-Def Jam/IDJMG
CHECK ON IT Beyonce Featuring
Slim Thug-Columbia

ME & U Cassie-
NextSelection/Bad Boy/Atlantic
HIPS DON’T LIE Shakira

n

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

Featuring Wyclef Jean-Epic
RUNIT! Chris
Brown-Jive/Zomba
GRILLZ Nelly Featuring Paul
Wall, Ali & Gipp-Derrty/Fo’
Reel/Universal Motown
PROMISCUOUS Nelly Furtado
Featuring Timbaland-Mosley/
Geffen
IT’S GOIN’ DOWN Yung
Joc-Block/Bad Boy
South/Atlantic
RIDIN’ Chamillionaire Featuring
Krayzie Bone-Universal Motown
UNWRITTEN Natasha
Bedingfield-Epic
SNAP YO FINGERS L/l Jon
Featuring £-40 & Sean Paul Of
The YoungBloodZ-BME/TVT
DON'T FORGET ABOUT US
Mariah Carey-Island/IDJMG
YO (EXCUSE ME MISS) Chris
Brown-Jive/Zomba
LEAN WITIT, ROCK WITIT Dem
Franchize Boyz Featuring Lil
Peanut & Charlay-50 S0
Def/Virgin
SEXYBACK Justin
Timberlake-Jive/Zomba
(WHEN YOU GONNA) GIVEIT
UP TO ME Sean Paul Featuring
Keyshia Cole-VP/Atlantic
BECAUSE OF YOU Kelly
Clarkson-RCA/RMG
BAD DAY Daniel/ Powter-
Warner Bros.
SO WHAT Field Mob Featuring
Ciara-DTP/Geffen
UNPREDICTABLE Jamie Foxx
Featuring Ludacris-J/RMG
SEXY LOVE Ne-Yo-Def
Jam/IDIJMG
PULLIN’ ME BACK Chingy
Featuring Tyrese-Slot-A-
Lot/Capitol
YOU’RE BEAUTIFUL James
Blunt-Custard/Atlantic
SOS Rihanna-SRP/Def
Jam/IDIMG
WHAT YOU KNOW T/ -Grand
Hustle/Atlantic
BUTTONS The Pussycat Dolls
Featuring Snoop
Dogg-A&M/Interscope
U AND DAT £-40 Featuring T-
Pain & Kandi Girl-Sick Wid'
It/BME/Reprise
STICKWITU The Pussycat
Dolls-A&M/Interscope
WHAT HURTS THE MOST Rascal
Flatts-Lyric Street
CRAZY Gnarls 1
Barkley-Downtown/Atlantic/Lava
MONEY MAKER Ludacris
Featuring Pharrell-DTP/Def
Jam/IDIMG
ONE WISH Ray
J-Knockout/Sanctuary
OVER MY HEAD (CABLE CAR)
The Fray-Epic
MS. NEW BOOTY Bubba Sparxxx
Featuring Ying Yang Twins & Mr.
ColliPark-New South/Purple
Ribbon/Virgin

continued on >>pYE-50
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If your business revolves around optical discs,

you should know our name.

Every business - including yours - faces the challenge of realizing the true potential of their product. With the invention of the first
optical disc, DVA became the global leader in modern optical disc technology. By effectively managing an expansive portfolio of over 1300
patents, DVA today leverages its versatile operations to enhance the value of its patented technologies. If your company is in the
business of manufacturing or distributing optical disc products, you should know our name. DVA can

help maximize your business and release the value of your investment.

For more information and a complete list of licensees, write to Discovision Associates, 2355 Main
Street, Ste. 200, Irvine, CA 92614 or fax: (949) 660-1801. www.discovision.com
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37 DOIT TOIT Cherish Featuring
Sean Paul Of The
YoungBloodZ-Sho'Nuff/Capitol

38 SHOULDERLEAN Young Dro
Featuring T./-Grand
Hustle/Atlantic

39 UNFAITHFUL Rihanna-SRP/Def
Jam/IDJMG

40 | WRITE SINS NOT TRAGEDIES
Panic! At The
Disco-Decaydance/Fueled By
Ramen/Atlantic/Lava

41 WALK AWAY Ke/ly
Clarkson-RCA/RMG

42 PHOTOGRAPH
Nickelback-Roadrunner/IDJMG

43 ’'M N LUV (WIT A STRIPPER)
T-Rain Featuring Mike
Jones-Konvict/Jive/Zomba

44 GOLD DIGGER Kanye West
Featuring Jamie Foxx-Roc-A-
Fella/Def Jam/IDJMG

45 GIMME THAT Chris Brown
Featuring Lil’
Wayne-Jive/Zomba

46 THERE IT GO! (THE WHISTLE
SONG) Juelz
Santana-Diplomats/Def
Jam/IDIMG

47 LOVE Keyshia
Cole-A&M/Interscope

48 | KNOW YOU SEE IT Yung Joc
Featuring Brandy 'Ms. B.
Hambrick-Block/Bad Boy
South/Atlantic

49 WHO SAYS YOU CAN'T GO
HOME Bon Jovi-island/IDJMG

50 SAY GOODBYE Chris
Brown-Jive/Zomba

A DEEPER VERSION OF THIS CHART

APPEARS ONBILLBOARD.BIZ

YE-50 | DECEMBER 23, 2006 [

Pop 100 Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

RIHANNA (6) SRR/Def
Jam/IDIMG

2 THE PUSSYCAT DOLLS (5)
A&M/Interscope

3 SEANPAUL (3 VE/Atlantic
() SRE/Def Jam/IDIMG

4 NICKELBACK (4)
Roadrunner/IDIMG

5 THE FRAY () Epic

6 THE ALL-AMERICAN REJECTS
(3) Doghouse/Interscope

7 CHRIS BROWN (4) Jive/Zomba
(D Colurnbia

8 KELLY CLARKSON (4)
RCA/RMG

9 JUSTIN TIMBERLAKE (3)
Jive/Zomba

10 FALL OUT BOY (3) Fueled By
Ramen/lIsland/IDIJMG

11 NATASHA BEDINGFIELD (3)
Epic

12 NE-YO (3) Def Jam/IDIMG

13 DANIEL POWTER () Warner
Bros.

14 NELLY FURTADO (3)
Mosley/Geffen

15 BEYONCE (4) Columbia

16 PANIC! AT THE DISCO (4)
Decaydance/Fueled By
Ramen/Atlantic/Lava

17 JAMES BLUNT (3)
Custard/Atlantic

18 THE BLACK EYED PEAS (4)
A&M/Interscope

19 FERGIE )
will.iam/A&M/Interscope

20 GNARLS BARKLEY (1)
Downtown/Atlantic/Lava

21 CHRISTINA AGUILERA (3)
RCA/RMG
() Bad Boyy/Atlantic

YEAR-END DOUBLE ISSUE

22
23

24

25

26

27

28

29

30

31

32

33
34

35

36

37

38

NELLY FURTADO

SHAKIRA (3) Epic
CASSIE (2) NextSelection/Bad
Boy/Atlantic
EMINEM (2)
Shady/Aftermath/Interscope
(1) SRC/Up Front/
Konvict/Universal Motown
(1) Wonderboyy/Universal Motown
CHAMILLIONAIRE (2) Universal
Motown
(D LaFace/ive/Zomba
(D Colurnbia
RASCAL FLATTS (4) Lyric Street
() Walt Disney/Lyric Street
CASCADA (2) Robbins
NICK LACHEY (3) Jive/Zomba
MARIAH CAREY (3)
Island/IDJMG
(1) Atlantic
MARY J. BLIGE (1) Geffen
() Matriarch/Geffen
RED HOT CHILI PEPPERS (3)
Warner Bros.
T-PAIN (2) Konvict/Jive/Zomba
(D) Sick Wid' It/BME/Reprise
HINDER (7) Universal Republic
FORT MINOR (2) Machine
Shop/Warner Bros.
SNOW PATROL (1)
Polydor/A&M/Interscope
NELLY (7) Derrty/Fo’
Reel/Universal Motown
D Virgin
() Derrtyy/Universal Motown
(1) Bad Boy/Atlantic
) Terror Squady/Atlantic
YUNG JOC (2) Block/Bad Boy
South/Atlantic

) Jive/Zomba
JOJOo (D

Da Family/Blackground/
Universal Motown .

www americanradiohistorvy com

39 KANYE WEST (4 Roc-A-
Fella/Def Jam/IDIMG
() Star Trak/Interscope

40 T.\. (4) Grand Hustle/Atlantic

) Jive/Zomba

D4L (2

DeeMoneyy/Asylumy/Atiantic

42 KT TUNSTALL &2
Relentless/\Virgin

43 AKON (2) SRC/Up
Front/Konvict/Universal Motown
(1) Corporate Thugz/Def
Jamy/IDIMG
(D SRC/Universal Motown

44 ASHLEE SIMPSON (3) Geffen

45 GWEN STEFANI (4) Interscope
() Star Trak/Interscope

46 JUELZ SANTANA ()
Diplomats/Def Jam/IDIMG

47 TIMBALAND (1) Mosley/Geffen
(D A&M/Interscope

48 MADONNA (3) Warner Bros.

49 DEM FRANCHIZE BOYZ (3) So
So DefVirgin
D SRMG

50 EVANESCENCE (1) Wind-up

4

ey

A DEEPER VERSION OF THIS CHART
APPEARS ONBILLBOARD.BIZ

Pop 100 Songs

Pos. TITLE -Artist imorint/Label

# PROMISCUOUS Nelly Furtado
Featuring Timbaland-Mosley/
Geffen

2 TEMPERATURE Sean
Paul-VP/Atlantic

3 HIPS DON'T LIE Shakira
Featuring Wyclef Jean-Epic

4 BAD DAY Danie/ Powter-Warner
Bros.

5 UNWRITTEN Natasha
Bedingfield-Epic

6 SEXYBACK Justin
Timberiake-Jive/Zomba

7 OVER MY HEAD (CABLE CAR)
The Fray-Epic

8 BUTTONS The Pussycat Dolls
Featuring Snoop
Dogg-A&M/Interscope

9 CHECKONIT Beyonce Featuring
Slim Thug-Columbia

10 SOS Rihanna-SRP/Def
Jam/IDJMG

1 | WRITE SINS NOT TRAGEDIES
Panic! At The
Disco-Decaydance/Fueled By
Ramen/Atlantic/Lava

12 YOU'RE BEAUTIFUL James
Blunt-Custard/Atlantic

13 CRAZY Gnarls
Barkley-Downtown/Atlantic/lava

14 RIDIN’ Chamillionaire Featuring
Krayzie Bone-Universal Motown

15 ME&U
Cassie-NextSelection/Bad
Boy/Atlantic

16 RUNIT! Chris
Brown-Jive/Zomba

17 STICKWITU The Pussycat
Dolls-A&M/Interscope

18 MOVE ALONG The All-American
Rejects-Doghouse/Interscope

19 AIN'T NO OTHER MAN Christina

20

21

22

23

24

25

26

27

28
29

30

31

32

33

34

35

36

37

38

39

40

41

42

43

44

45

46

47

48

49

50

Aguilera-RCA/RMG
LONDON BRIDGE
Fergie-will.i.am/A&M/Intersco
WHERE'D YOU GO Fort Mino
Featuring Holly Brook-Machi
Shop/Warner Bros.
UNFAITHFUL Rihanna-SRP/D
Jam/IDIMG
DANCE, DANCE Fall Out
Boy-Fueled By
Ramen/Island/IDJMG
GRILLZ Nelly Featuring Paul
Wall, Ali & Gipp-Derrty/Fo'
Reel/Universal Motown
EVERYTIME WE TOUCH
Cascada-Robbins
DIRTY LITTLE SECRET The Al&
American Rejects-Doghouse/
Interscope
WALK AWAY Kelly
Clarkson-RCA/RMG
SO SICK Ne-Yo-Def Jam/IDJMG
BECAUSE OF YOU Kelly
Clarkson-RCA/RMG
BE WITHOUT YOU Mary J
Blige-Geffen
LIPS OF AN ANGEL
Hinder-Universal Republic
WHAT’S LEFT OF ME Nick
Lachey-Jive/Zomba
FAR AWAY
Nickelback-Roadrunner/IDJMG
GOLD DIGGER Kanye West
Featuring Jamie Foxx-Roc-A-
Fella/Def Jam/IDJMG
PHOTOGRAPH
Nickelback-Roadrunner/IDJMG
HOW TO SAVE A LIFE The
Fray-Epic
CHASING CARS Snow
Patro/-Polydor/A&M/Interscope
SAVIN’ ME
Nickelback-Roadrunner/IDJMG
MY HUMPS The Black Eyed
Peas-A&M/Interscope
DANI CALIFORNIA Red Hot Chi
Peppers-\Warner Bros.
TOO LITTLE TOQ LATE JoJo-Da
Family/Blackground/Universal
Motown
SHAKE THAT Eminem Featuring
Nate Dogg-Shady/Aftermath/
Interscope
(WHEN YOU GONNA) GIVEIT
UP TO ME Sean Paul Featuring
Keyshia Cole-VP/Atlantic
DON'T FORGET ABOUT US
Mariah Carey-island/IDJMG
MS. NEW BOOTY Bubba Sparou
Featuring Ying Yang Twins & Mt
ColliPark-New South/Purple
Ribbon/Virgin <
LAFFY TAFFY
D4l -DeeMoney/Asylum/Atlantic
SUGAR, WE'RE GOIN’ DOWN
Fall Out Boy-Fueled By
Ramen/Island/IDJMG
I’'M N LUV (WIT A STRIPPER) I
Pain Featuring Mike
Jones-Konvict/Jive/Zomba
MY LOVE Justin Timberlake
Featuring T.I.-Jive/Zomba
DO IT TO IT Cherish Featuring
Sean Paul Of The
YoungBloodZ-Sho'Nuff/Capitol
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5| BEEP The Pussycat Dolls
Featuring
william-A&M/Interscope

52 IT'S GOIN' DOWN Yung
Joc-Block/Bad Boy
South/Atlantic

53 SNAP YO FINGERS L// Jon
Featuring £-40 & Sean Paul Of
The YoungBloodZ-BME/TVT

54 MONEY MAKER Ludactis
Featuring Pharrell-DTP/Def
Jam/IDJMG

55 THERE IT GO! (THE WHISTLE
SONG) Juelz
Santana-Diplomats/Def
Jam/IDIMG

56 SMACK THAT Akon Featuring
Eminem-SRC/Up
Front/Konvict/Universal Motown

§7 UAND DAT £-40 Featuring T-
Pain & Kandi Girl-Sick Wid'
it/BME/Reprise

58 BLACK HORSE & THE CHERRY
TREEKT
Tunstall-Relentless/Virgin

59 WE BE BURNIN’ Sean
Paul-VP/Atlantic

80 PUMP IT The Black Eyed
Peas-A&M/Interscope

gl CALL ME WHEN YOU’RE SOBER
Evanescence-Wind-up

62 WHEN I'M GONE
Eminem-Shady/Aftermath/
Interscope

63 WHAT HURTS THE MOST Rascal
Flatts-Lyric Street

. 64 ONE WISH Ray
J-Knockout/Sanctuary

65 LEAN WITIT, ROCK WITIT Dem
Franchize Boyz Featuring Lil

PUSSYCAT DOLLS

66

67

68

69

70

n

72

73

74

75

76

Peanut & Charlay-So0 So
Def/Virgin

SEXY LOVE Ne-Yo-Def
Jam/IDJMG ‘

FOR YOU I WILL
(CONFIDENCE) Teddy
Geiger-Cred./Columbia

YO (EXCUSE ME MISS) Chris
Brown-Jive/Zomba

HATE ME Blue
October-Universal Motown

IF IT’S LOVIN’ THAT YOU WANT
Rihanna-SRP/Def Jam/IDJMG
CHAIN HANG LOW
Jibbs-Beasta/Geffen
GALLERY Mario
Vazquez-Arista/RMG

SHOW STOPPER Danity
Kane-Bad Boy/Atlantic

LIFE IS A HIGHWAY Rasca/
Flatts-Wait Disney/Lyric Street
HUNG UP Madonna-Warner
Bros.

BOSSY Kelis Féaturing Too
$hort-Jive/Zomba

RIGHT HERE Staind-Flip/Atlantic
SOUL SURVIVOR Young Jeezy
Featuring Akon-Corporate
Thugz/Def Jam/IDJMG

SO WHAT Field Mob Featuring
Ciara-DTP/Geffen

STUPID GIRLS
Pink-LaFace/Zomba

GIRL NEXT DOOR Saving
Jane-Toucan Cove/Universal
Republic

ROMPE Daddy Yankee-El
Cartel/Interscope

L.OV.E. Ashlee Simpson-Geffen

84

85

86

87

89

20

1l

92

93

94

96

97

98

29

GIMME THAT Chris Brown
Featuring Lil’
Wayne-Jive/Zomba

I'M SPRUNG 7-
Pain-Konvict/Jive/Zomba

LET U GO Ashley Parker
Angel-Blackground/Universal
Motown

STARS ARE BLIND Paris
Hilton-Warner Bros.

GET UP Ciara Featuring
Chamiflionaire-LaFace/Jive/Zomba
FEEL GOOD INC
Gorillaz-Parlophone/Virgin
WHAT YOU KNOW T7./-Grand
Hustle/Atlantic

WAITING ON THE WORLD TO
CHANGE John
Mayer-Aware/Columbia

A PUBLIC AFFAIR Jessica
Simpson-Epic

LUXURIOUS Gwen
Stefani-Interscope

DO MAKE YOU PROUD Tay/or
Hicks-Arista/RMG

DEJA VU Beyonce Featuring Jay-
Z-Columbia

STAY FLY Three 6 Mafia
Featuring Young Buck &
Eightball & MJG-Hypnotize
Minds/Columbia
FERGALICIOUS
Fergie-will..am/A&M/Interscope
JESUS, TAKE THE WHEEL Carrie
Underwood-Arista/Arista
Nashvitle

BEVERLY HILLS Weezer-Geffen

100 WAKE ME UP WHEN
SEPTEMBER ENDS Green
Day-Reprise

Pop1oo Imprints

Pos. IMPRINT (No. Charted Titles)

-
(=]

2
3
4
5
6
7
8
9

IVE (22)

EPIC (14

A&M (75)

DEF JAM (04
WARNER BROS. (20)
RCA (17)

COLUMBIA (78

VP (3)
ROADRUNNER (5)
ISLAND (71)

Pop 100 Labels
Pos.LABEL (No. Charted Titles)

# 1SLAND DEF JAM MUSIC
GROUP (41)

2

W o N O bW

10

INTERSCOPE (39)
ATLANTIC (48)

ZOMBA (31

EPIC (20)

WARNER BROS. (27)
GEFFEN (75)

RCA MUSIC GROUP (30)
UNIVERSAL MOTOWN (20)
COLUMBIA (26)

Pop 100 Airplay

10

n

12

13

14

15

16

17
18

20
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Pos. TITLE -Artist imprint/Label

HIPS DON’T LIE Shakira
Featuring Wyclef Jean-Epic
PROMISCUQUS Nelly Furtado
Featuring Timbaland-Mosley/
Geffen

CHECK ON IT Beyonce Featuring
Slim Thug-Columbia
UNWRITTEN Natasha
Bedingfield-Epic

SOS Rihanna-SRP/Def
Jam/IDIMG

TEMPERATURE Sean
Paul-VP/Atlantic

STICKWITU The Pussycat
Dolls-A&M/Interscope
BUTTONS 7he Pussycat Dolls
Featuring Snoop
Dogg—A&M/Interscope

RUN IT! Chris
Brown-Jive/Zomba

| WRITE SINS NOT TRAGEDIES
Panic! At The
Disco-Decaydance/

Fueled By Ramen/Atlantic/Lava
SEXYBACK Justin
Timberlake-Jive/Zomba

ME & U
Cassie-NextSelection/Bad
Boy/Atlantic

BECAUSE OF YOU Kelly
Clarkson-RCA/RMG

BE WITHOUT YOU Mary J.
Blige-Geffen

OVER MY HEAD (CABLE CAR)
The Fray-Epic

WALK AWAY Kelly
Clarkson-RCA/RMG

SO SICK Ne-Yo-Def Jam/IDIJMG
WHERE’D YOU GO Fort Minor
Featuring Holly Brook-Machine
Shop/Warner Bros.
UNFAITHFUL Rihanna-SRP/Def
Jam/IDIMG

DIRTY LITTLE SECRET The All-

<+ YEAR-END CHARTS

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

38

39

40

41

42

43

44

45

46
47

48

49

50

DECEMBER 23, 2006

American Rejects-Doghouse/
Interscope

AIN'T NO OTHER MAN Christina
Aguilera-RCA/RMG

DANCE, DANCE Fall Out
Boy-Fueled By
Ramen/Island/IDJMG

FAR AWAY
Nickelback-Roadrunner/IDJMG
EVERYTIME WE TOUCH
Cascada-Robbins

DON’T FORGET ABOUT US
Mariah Carey-Island/IDJMG
BAD DAY Daniel Powter-Warner
Bros.

RIDIN’ Chamillionaire Featuring
Krayzie Bone-Universal Motown
TOOLITTLE TOO LATE JoJo-Da
Family/Blackground/Universal
Motown

MOVE ALONG The All-American
Rejects-Doghouse/Interscope
PHOTOGRAPH
Nickelback-Roadrunner/IDJMG
WHAT’S LEFT OF ME Nick
Lachey-Jive/Zomba

YOU'RE BEAUTIFUL James
Blunt-Custard/Atlantic

(WHEN YOU GONNA) GIVEIT
UP TO ME Sean Paul Featuring
Keyshia Cole-VP/Atlantic
CRAZY Gnarls
Barkley-Downtown/Atlantic/Lava
SAVIN’ ME
Nickelback-Roadrunner/iDJMG
GOLD DIGGER Kanye West
Featuring Jamie Foxx-Roc-A-
Fella/Def Jam/IDIMG

LONDON BRIDGE
Fergie-will.i.am/A&M/Interscope
SUGAR, WE’'RE GOIN’ DOWN
Fall Out Boy-Fueled By
Ramen/Island/IDJMG

DO IT TO IT Cherish Featuring
Sean Paul Of The
YoungBloodZ-Sho'Nuff/Capitol
MY HUMPS The Black Eyed
Peas-A&M/Interscope

MY LOVE Justin Timberlake
Featuring T.I.-Jive/Zomba
IFIT'S LOVIN’ THAT YOU WANT
Rihanna-SRP/Def Jam/IDJMG
GRILLZ Nelly Featuring Paul
Wall, Ali & Gipp-Derrty/Fo’
Reel/Universal Motown

LIPS OF AN ANGEL
Hinder-Universal
Republic/Universal

ONE WISH Ray
J-Knockout/Sanctuary

RIGHT HERE Staind-Flip/Atlantic
GALLERY Mario
Vazquez-Arista/RMG

SHAKE THAT Eminem Featuring
Nate Dogg-Shady/Aftermath/
Interscope

WE BE BURNIN’ Sean
Paul-VP/Atlantic

U AND DAT £-40 Featuring T-
Pain & Kandi Girl-Sick wid'

| www.billboard.biz | YE-51
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Top R&B/Hip-Hop
Artists

Pos. ARTIST (No. Charted Titles) imprint/Label
m MARY J. BLIGE (4)
Matriarch/Geffen/Interscope
(D Geffery/Interscope
(D DTR/Def Jam/IDIMG
(D G-Unit/Interscope
2 T..(6) Grand Hustle/Atlantic
(3) Grand Hustle/Atlantic/AG
D Jive/Zomba
(D Sick Notes/Grand
Hustle/Atlantic
(D Starz
3 JAMIE FOXX (4) J/RMG
(D Roc-A-Fella/Def Jam/IDIMG
) DTRADIMG
(1) Grand Hustle/Atlantic
4 NE-YO (6) Def Jam/IDUMG
() SRC/Universal Motown
(D Def Jamy/Def Con Il/IDUIMG
5 CHRIS BROWN (6) Jive/Zomba
(1) Columbia/SUM
6 MARIAH CAREY (5)
Island/IDJMG
(D Atlantic
7 BEYONCE (5) Columbia/SUM
(1) Columbia/Sony Music
8 LIL WAYNE (4) Cash
Moneyy/Universal Motown
(3) Cash Money/Universal
Motown/UMRG
) Jive/Zomba
D The Inc./Universal Motown
(D Cash Money/UMRG
(D Terror Squad/imperial/Virgin
(D Magic
Johnson/Geffer/Interscope
(D) Terror Squad/Koch
(D Diplomatic Man/Asylum
9 KEYSHIA COLE (3)
A&M/Interscope
D VP/Atantic
(D Roc-A-Fella/Def Jam/IDIMG
10 YUNG JOC (2) Block/Bad Boy

BEYONCE
L ] 4

Ve

~.
~

YE-52 |
v P

=

n

12

13

14

15

20

21

22

23

k)

South/Atlantic

(1) Block/Bad Boy South/AG

(D Trill/Asylum/Atlantic
LUDACRIS (4) DTR/Def
Jam/IDJMG

D J/RMG

() DTR/Def Con Il/IDIMG

() DTRADIMG

DEM FRANCHIZE BOYZ (4)
So So Def/Virgin

D YRMG

LYFE JENNINGS (4)
Columbia/SUM

(2) Columbia/Sony Music

(D) Def Jam/IDIMG
ANTHONY HAMILTON (3) So So
Det/Zomba

(D) Atlantic/Rhino

BUSTA RHYMES (5)
Aftermath/Interscope
HEATHER HEADLEY (3)
RCA/RMG

LETOYA (3) Capito!

SEAN PAUL (3) VP/Atlantic
(D VE/Atantic/AG

) Jive/Zomba

KIRK FRANKLIN (4) Fo Yo
Soul/Gospo Centric/Zomba
CHAMILLIONAIRE (2) Universal
Motown/UMRG

(@) Universal Motown

) LaFace/Jive/Zomba

) T-Town,/Universal
Republic/Universal Motown

(D Slio-N-Slide/Atiantic

RICK ROSS (3) Slip-N-Slide/Def
Jam/IDIMG

(2) Terror Squad/Koch

@ J/ve/Zomba

(1) 305 Entertainment/CT Media
) So So Def/Virgin

JUELZ SANTANA (4
Diplomats/Def Jam/IDJMG
EMINEM (3)
Shady/Aftermath/interscope
M SRC/Up

- 3 W
)

s,

» ‘. - ,"‘ ",
’ 1\ 55N

Front/Konvict/Universal Motown
24 THE NOTORIOUS B.1.G. (3) Bad
Boy/Atlantic
(1) Bad Boy/AG
25 JUSTIN TIMBERLAKE (3)
Jive/Zomba

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Top New R&B/Hip-
Hop Artists
Pos. ARTIST (No. Charted Titles) Imprint/Labe!
B NE-YO (6) Def Jam/IDJMG
(1) SRC/Universal Motown

.\‘
-

-
17 &

2

2
5

(D) Def Jam/Def Con Il/IDIMG
CHRIS BROWN (6) Jive/Zomba
) Columbia/SUM

YUNG JOC (2) Block/Bad Boy
South/Atlantic .

(1) Block/Bad Boy South/AG

(D Trill/Asylum/Atlantic

LETOYA (3) Capitol

RICK ROSS (3) Slip-N-Slide/Def
Jam/IDIJMG

(2) Terror Sguad/Koch

) Jive/Zomba

(D 305 Entertainment/CT Media
) So So Def/Virgin

T-PAIN (3) Konvict/ive/Zomba
(D) Sick Wid' It/BME/\Warner Bros.
(1) Southbeat

YOUNG DRO (2) Grand
Hustle/Atlantic

) Grand Hustle/Atlantic/AG

) Sick Notes/Grand
Hustle/Atlantic

PURPLE RIBBON ALL-STARS (3)
Purple Ribbon/Virgin

CHERISH (3) Sho'Nuff/Capitol
D4L )
DeeMoney/Asylum/Atlantic

(D) DeeMoney/AsylurmyAG

=~ Top R&B/Hip-Hop

Artists-Duo/Group

Pos. ARTIST (No, Charted Titles) imprint/Lapel

DEM FRANCHIZE BOYZ (4)
So So Def/Virgin

D J/RMG

THREE 6 MAFIA (3) Hypnotize
Minds/Columbia/SUM

(2) Hypnotize Minds/Columbia/
Sony Music

) Hypnotize Minds/Street Level
THE ISLEY BROTHERS (2) Def
Soul Classics/Def Jam/IDIJMG
THE BLACK EYED PEAS (2)
A&M/Interscope

DEM FRANCHIZE BOYZ

5 PURPLE RIBBON ALL-STARS (3}
Purple Ribbon/Virgin

6 CHERISH (3) Sho Nuff/Capitol

7 JAGGED EDGE (©)
Columbia/SUM
(D Cotumbia/Sony Music
(D Bad Boy/Atlantic

8 D4L )
DeeMoney/Asylum/Atlantic
(1) DeeMoney/Asylum/AG

8 DESTINY’S CHILD (2)
Columbia/Sony Music

10 DANITY KANE (7) Bad Boy/AG
(1) Bad BoyyAtlantic

i T s -
Top R&B/Hip-Hop
Artists-Female
Pos. ARTIST (No. Charted ﬁt/es)-/mpﬂnVLBbE/

@ MARY J.BLIGE (@)

Matriarch/Geffen/Interscope

(1) Geffen/Interscope

(D DTR/Def Jam/IDIMG

(D G-Unit/Interscope

2 MARIAH CAREY (5)

Island/IDJMG

(D Atlantic

3 BEYONCE (5) Columbia/SUM
() Columbia/Sony Music
4 KEYSHIA COLE (3)

A&M/Interscope

() VR/Atlantic J

(D) Roc-A-Fella/Def Jam/IDJMG

5 HEATHER HEADLEY (3)

RCA/RMG

6 LETOYA (3) Capito!

7 JANET JACKSON (3) Virgin

8 RIHANNA (3) SRA/Def
Jam/IDIMG

9 INDIA.ARIE (2) Universal

Motown

(D Universal MotowryUMRG
10 ALICIAKEYS ) J/RMG

() Madhouse/Atlantic
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Top R&B/Hip-Ho
Ar?ists-Malep 5

Pos. ARTIST (No. Charted Titles) imprint/Label
W T (6) Grand Hustle/Atlantic
(3) Grand Hustle/Atlantic/AG
) Jive/Zomba
(1) Sick Notes/Grand Hustle/Atlantic
() Starz
2 JAMIE FOXX (4) J/RMG
(D Roc-A-Fella/Def Jam/IDJMG
) DTR/ADIMG
(1) Grand Hustle/Atlantic
3 NE-YO (6) Def Jam/IDIMG
() SRC/Universal Motown
(D Def Jam/Def Con Il/IDIMG
4 CHRIS BROWN (6) Jive/Zomba
(D) Columbia/SUM
5 LILWAYNE (4) Cash
Money,/Universal Motown
(3) Cash Money/Universal
Motown/UMRG
M Jive/Zomba
() The Inc/Universal Motowa
(1) Cash Money/UMRG
() Terror Squad/imperial/Virgin
() Magic Johnson/
Geffery/interscope
(1) Terror Squad,/Koch
() Diplomatic Man/Asylum
6 YUNG JOC (2) Block/Bad Boy
South/Atlantic
(D) Biock/Bad Boy South/AG
) TrillyAsylumyAtlantic

N SRMG
(D DTE/Def Con H/IDIMG
) DTR/IDIMG

8 LYFE JENNINGS (4)
Columbia/SUM
(2) Columbia/Sony Music
) Def Jam/IDIMG

9 ANTHONY HAMILTON (3) So So
Def/Zomba
) Atlantic/Rhino

10 BUSTA RHYMES (5)
Aftermath/interscope

7 LUDACRIS (@) DTR/Def Jam/IDIMG

Top R&B/Hip-Hop
Imprints

Pos.IMPRINT (No. Charted Titles)
Il DEF JAM (58)
2 COLUMBIA (48)
3 JIVE(35)
4 1(23)
5 UNIVERSAL MOTOWN (33)
~ § GEFFEN (30)
7 SO SO DEF (12)
8 ISLAND (7))
9§ ATLANTIC (27)
10 GRAND HUSTLE (74
N ABM (8
12 BAD BOY (75)
13 AFTERMATH (10)
14 CAPITOL (10)
15 G-UNIT (76)

Top R&B/Hip-Ho
Labels Rk

Pos. LABEL (No. Charted Titles)
JJ ISLAND DEF JAMMUSIC GROUP (75)

INTERSCOPE (/1)
ATLANTIC GROUP (72D
ZOMBA (63)

SONY MUSIC (63)

vl A NN

Top R&B/Hip-Hop
ums

Pos. TITLE -Artist imprint/Label

# THE BREAKTHROUGH Mary J.
Blige-Matriarch/Geffen/
Interscope

2 UNPREDICTABLE Jamie Foxx-J/RMG

3 KING 7./-Grand
Hustle/Atlantic/AG

4 INMY OWN WORDS Ne-Yo-Def
Jam/IDIMG

5 CHRIS BROWN Chris
Brown-Jive/Zomba

6 . THA CARTER Il Li/ Wayne-Cash
Money/Universal Motown/UMRG

7 THE EMANCIPATION OF MIMI .
Mariah Carey-lsland/IDIMG

8 B’DAY Beyonce-Columbia/Sony
Music

10

12

13

14

15

16

17

18

CURTAIN CALL: THE HITS
Eminem-Shady/Aftermath/
Interscope

THE WAY IT IS Keyshia
Cole-A&M/Interscope

DUETS: THE FINAL CHAPTER
The Notorious B.1.G.-Bad Boy/AG
THE SOUND OF REVENGE
Chamillionaire-Universal
Motown/UMRG
FUTURESEX/LOVESOUNDS
Justin Timberlake-Jive/Zomba
IN MY MIND Heather
Headley-RCA/RMG

NEW JOC CITY Yung
Joc-Block/Bad Boy South/AG
AIN’T NOBODY WORRYIN’
Anthony Hamilton-50 So
Def/Zomba

GET RICH OR DIE TRYIN’
Soundtrack-G-Unit/Interscope
PORT OF MIAMI Rick Ross-Slip-
N-Slide/Def Jam/IDJMG
WHAT THE GAME’S BEEN
MISSING! Juelz

20

21

22

23

24

25

26
27

28
29

30

31

32

33

34

35

36

37

38

39

40

a4

42

43

44

45

46

47

48

49

50

www americanradiohistorvy com

s - YEAR-END CHARTS

Santana-Diplomats/Def
Jam/IDIMG

RELEASE THERAPY
Ludacris-DTP/Def Jam/IDJMG
MONKEY BUSINESS The Black
Eyed Peas-A&M/Interscope
GHETTO CLASSICS
Jaheim-Divine Mill/Warner Bros.
THE BIG BANG Busta
Rhymes-Aftermath/interscope
ON TOP OF OUR GAME Dem
Franchize Boyz-So So Def/Virgin
LET’S GET IT: THUG
MOTIVATION 101 Young
Jeezy-Corporate Thugz/Def
Jam/IDIJMG

LETOYA [eToya-Capitol

THE TRINITY Sean
Paul-VP/Atlantic/AG

20 Y.O. Janet Jackson-Virgin
TESTIMONY: VOL. 1, LIFE &
RELATIONSHIP

India. Arie-Universal
Motown/UMRG

A GIRL LIKE ME
Rihanna-SRP/Def Jam/IDJMG
REALITY CHECK
Juvenile-UTP/Atlantic/AG
HERO Kirk Franklin-Fo Yo
Soul/Gospo Centric/Zomba
BABY MAKIN’ MUSIC The /sley
Brothers Featuring Rohald
Istey-Def Soul Classics/Def
Jam/IDIMG

#1'S Destiny’s
Child-Columbia/Sony Music
LUDACRIS
PRESENTS...DISTURBING THA
PEACE Ludacris And
DTP-DTP/Def Jam/IDJMG
LAUGH NOW, CRY LATER /ce
Cube-Lench Mob

MOST KNOWN UNKNOWN
Three 6 Mafia-Hypnotize
Minds/Columbia/Sony Music
LATE REGISTRATION Kanye
West-Roc-A-Fella/Def
Jam/IDJMG

RAPPA TERNT SANGA 7-
Pain-Konvict/Jive/Zomba
THE PHOENIX Lyfe
Jennings-Columbia/Sony Music
DANITY KANE Danity Kane-Bad
Boy/AG

DIRECTOR Avant-Magic
Johnson/Geffen/Interscope
ST. ELSEWHERE Gnarls
Barkley-Downtown/Atlantic
IDLEWILD (SOUNDTRACK)
OutKast-LaFace/Zomba

MY GHETTO REPORT CARD £-
40-Sick Wid' It/BME/Warner Bros.
3121 Prince-Universal
Republic/UMRG

SWEATSUIT Nefly-Derrty/Fo’
Reel/Universal Motown/UMRG
ONCE AGAIN John
Legend-G.0.0.D./Columbia/
Sony Music

TYLER PERRY’S MADEA’S
FAMILY REUNION
Soundtrack-Universal
Motown/UMRG

TRILL Bun-B-Rap-A-Lot 4
Life/Asylum

R&B/Hip-Hop

Tog
Album Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

£ 1]

W W N O Wn

20

21

22

23
24

25

MARY J. BLIGE (7)
Matriarch/Geffen/Interscope
JAMIE FOXX (1) J/RMG

T.I. (3) Grand Hustle/Atlantic/AG
(D Starz

LIL WAYNE (3) Cash
Money/Universal Motown/UMRG
(D) Cash Money/UMRG

(D Unknown

NE-YO (1) Def Jam/IDJMG
CHRIS BROWN (D) Jive/Zomba
MARIAH CAREY (1) island/IDJMG
BEYONCE (1) Columbia/Sony Music
EMINEM (2)
Shady/Aftermath/Interscope
KEYSHIA COLE (1)
A&M/Interscope

THE NOTORIOUS B.L.G. (1) Bad
Boy/AG

LUDACRIS (2) DTR/Def
Jam/IDIMG

CHAMILLIONAIRE (2) Universal
Motown/UMRG

JUSTIN TIMBERLAKE ()
Jive/Zomba

HEATHER HEADLEY (1)
RCA/RMG

YUNG JOC (1) Block/Bad Boy
South/AG

ANTHONY HAMILTON (1) So So
Def/Zomba

(D) Atlantic/Rhino

LYFE JENNINGS {2)
Columbia/Sony Music

RICK ROSS (1) Slip-N-Slide/Def
Jam/IDIMG

(1) 305 Entertainment/CT Media
JUELZ SANTANA (1)
Diplomats/Def Jam/IDIMG
RIHANNA (2) SRE/Def
Jam/IDIMG

THE BLACK EYED PEAS (7)
A&M/Interscope

JAHEIM (1) Divine Mill/Warner Bros.
BUSTA RHYMES (7
Aftermath/Interscope

JOHN LEGEND (2)
GO.0.D/Columbia/Sony Music

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

R&B/Hip-Hop

Tobp
Album Imprints

Pos. IMPRINT (No. Charted Titles)

"_,

DECEMBER 23, 2006

DEF JAM (18)
COLUMBIA (21
UNIVERSAL MOTOWN (24)
JVE (11D

J (&)

ATLANTIC (22)
GEFFEN (714)

BAD BOY (&)

A&M (3)

ISLAND (5)

SO SODEF (4)
G-UNIT (5)
AFTERMATH (5)
MATRIARCH (1)
GRAND HUSTLE (6)

I www.billboard.biz | YE-53
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To

The Year In Music 8 Tauring

R&B/Hip-Hop

Album Labels

Pos. LABEL (No. Charted Titles)
i \NTERSCOPE (26)

2

ISLAND DEF JAM MUSIC
GROUP (26)

ATLANTIC GROUP (25)
ZOMBA (26)
UNIVERSAL MOTOWN
RECORDS GROUP (29)

Top R&B/Hip-Hop
Album Distributors

Pos. DISTRIBUTOR (No. Charted Titles)

1

[T, 7 I ]

UNIVERSAL (7710)
SONY BMG (77)
WEA (59)

EMM (35)
INDEPENDENTS (779)

Hot R&B/Hip-Hop
Songs Artists

Pos. ARTIST (No. Charted Titles) Imprint/Label
@ MARY J.BLIGE (3

13

14

15

16

17

YE-54 |

Matriarch/Geffen/Interscope
(D Geffery/Interscope

) DTE/Def Jarm/IDIMG

() G-Unit/Interscope

NE-YO (5) Def Jam/IDUMG

() SRC/Universal Motown

() Def Jam/Def Con I/IDIMG
CHRIS BROWN (5) Jive/Zomba
(D Colurnbia/SUM

T.1. (6) Grand Hustle/Atlantic
) Jive/Zomba

(D Sick Notes/Grand
Hustle/Atlantic

MARIAH CAREY (4)
Island/IDIMG

(D Atlantic

BEYONCE (5) Columbia/SUM
JAMIE FOXX (3) J/RMG

() Roc-A-Fella/Def Jam/IDIMG
) DTRADIMG

() Grand Hustle/Atlantic

YUNG JOC (2) Block/Bad Boy
South/Atlantic

) TrillyAsylum/Atlantic
KEYSHIA COLE (©)
A&M/Interscope

(D) VE/Atlantic

(D) Roc-A-Fella/Def Jam/IDIMG
DEM FRANCHIZE BOYZ (3)
So So Def/Virgin

D J/RMG

KIRK FRANKLIN (2) Fo Yo
Soul/Gospo Centric/Zomba
SEAN PAUL (3) VP/Atlantic
(D Jive/Zomba

LETOYA (2) Capito/

BUSTA RHYMES (4)
Aftermath/Interscope

LYFE JENNINGS (4)
Columbia/SUM

() Def Jarmy/IDUMG

NELLY (1) Derrty/Fo’
Reel/Universal Motown

M Virgin

(1) Bad Boy/Atlantic

LUDACRIS (2) DTR/Def
Jam/IDIMG

D JRMG

DECEMBER 23, 2006 |

=

(D) DTE/Def Con I/IDIMG
(D) DTR/AIDIMG

18 ANTHONY HAMILTON (2) So So
Def/Zomba

19  LIL WAYNE (4) Cash
Money/Universal Motown
) Jive/Zomba
(D The inc,/Universal Motown
O] Terroquuad//mper/‘a//\//’rgm
(D Magic
Johnson,/Geffen/Interscope
(D) Terror Squad/Koch
() Diplomatic Many/Asylum

20 HEATHER HEADLEY (2)
RCA/RMG

21 RICK RO$S (2) Slip-N-Slide/Def
Jam/IDIMG
(2) Terror Squad/Koch
) Jive/Zomba
() So So Det/Virgin

22 YOUNG DRO (2) Grand
Hustle/Atlantic
(D) Sick Notes/Grand
Hustle/Atlantic

23 LIL JON (1) BME/TVT
(D Lench Mob/Virgin

24 JUELZ SANTANA (3)
Diplomats/Def Jam/IDJMG

25 ALICIA KEYS () J/RMG
(D) Madhouse/Atlantic

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Hot R&B/Hip-Hop

Songs

Pos. TITLE -Artist imprint/Label

BE WITHOUT YOU Mary J.

Blige-Geffen/Interscope

2 UNPREDICTABLE Jamie Foxx
Featuring Ludacris-J/RMG

3 SO SICK Ne-Yo-Def Jam/IDJMG

4 1T'S GOIN’ DOWN Yung
Joc-Block/Bad Boy

YEAR-END DOUBLE ISSUE

10

mn

13

14

15

16

17

18

19

21

22

23

South/Atlantic

LOOKING FOR YOU Kirk
Frankiin-Fo Yo Soul/Gospo
Centric/Zomba

LEAN WIT IT, ROCK WITIT Dem
Franchize Boyz Featuring Lil
Peanut & Charlay-So0 So
Def/Virgin

WHAT YOU KNOW T7./-Grand
Hustle/Atlantic

SNAP YO FINGERS Li/ Jon
Featuring E-40 & Sean Paul Of
The YoungBloodZ-BME/TVT
YO (EXCUSE ME MISS) Chris
Brown-Jive/Zomba

ENOUGH CRYIN Mary J. Blige
Featuring Brook-Lyn-Matriarch/
Geffen/Interscope

GRILLZ Nelly Featuring Paul
Wall, Ali & Gipp-Derrty/Fo’
Reel/Universal Motown

TORN LeToya-Capitol
SHOULDER LEAN Young Dro
Featuring T.1.-Grand
Hustle/Atlantic

CAN’'T LET GO Anthony
Hamilton-So So Def/Zomba
PULLIN’ ME BACK Chingy
Featuring Tyrese-Slot-A-
Lot/Capitol

SEXY LOVE Ne-Yo-Def
Jam/IDJMG

TOUCH IT Busta
Rhymes-Aftermath/Interscope
LOVE Keyshia
Cole-A&M/Interscope

CHECK ONIT Beyonce Featuring
Slim Thug-Columbia/SUM

SO WHAT Field Mob Featuring
Ciara-DTP/Geffen/interscope
DON'T FORGET ABOUT US
Mariah Carey-lsland/IDJMG
CALL ON ME Janet &
Nelly-Virgin )
WHY YOU WANNA 7./ -Grand

www americanradiohistorvy com

24

25

26

27

28

29

30

31

32

33

34

35

36

37

38

39

40

4

42

Hustle/Atlantic

| THINK THEY LIKE ME Dem
Franchize Boyz Featuring
Jermaine Dupri, Da Brat & Bow
Wow-So So Def/Virgin

DEJA VU Beyonce Featuring Jay-

Z-Columbia/SUM
S.E.X.Lyfe
Jennings-Columbia/SUM
ME & U
Cassie-NextSelection/Bad
Boy/Atlantic
TEMPERATURE Sean
Paul-VP/Atlantic

ONE WISH Ray
J-Knockout/Sanctuary

IN MY MIND Heather
Headley-RCA/RMG
MONEY MAKER [(udacris
Featuring Pharrel/-DTP/Def
Jam/IDIMG

WHEN YOU'RE MAD Ne-Yo-Def

Jam/IDJMG

| KNOW YOU SEE IT Yung Joc
Featuring Brandy ‘Ms. B
Hambrick-Block/Bad Boy
South/Atlantic

SAY GOODBYE Chris
Brown-Jive/Zomba

GETTIN’ SOME
Shawnna-DTP/Def Jam/IDIMG
DJ PLAY A LOVE SONG Jamie
Foxx Featuring Twista-J/RMG
GOTTA GO Trey Songz-50ng
Book/Atlantic
UNBREAKABLE Alicia
Keys-J/RMG

FLY LIKE A BIRD Mariah
Careyrlsland/IDIMG

(WHEN YOU GONNA) GIVEIT
UP TO ME Sean Pau/l Featuring
Keyshia Cole-VP/Atlantic
FIND MYSELF IN YOU Brian
McKnight-Universal Motown
GIMME THAT Chris Brown

Featuring Lil’ Wayne-Jive/

Zomba

43 RUNIT! Chris
Brown-Jive/Zomba

44 | SHOULD HAVE CHEATED
Keyshia Cole-A&M/Interscope

45 KRYPTONITE (I’'M ON IT) Purple
Ribbon All-Stars-Purple
Ribbon/Virgin

46 4 MINUTES Avant-Magic
Johnson/Geffen/Interscope

47 RIDIN’ Chamillionaire Featuring
Krayzie Bone-Universal Motown

48 GOOD LUCK CHARM Jagged
Edge-Columbia/SUM

49 HUSTLIN’ Rick Ross-Slip-N-
Slide/Def Jam/IDIMG

50 MS.NEW BOOTY Bubba Sparx
Featuring Ying Yang Twins & Mt

ColliPark-New South/Purple

Ribbon/Virgin

A DEEPER VERSION OF THIS CHAR
APPEARS ON BILLBOARD.BIZ

Hot R&B/Hip-Hop
Songs Imprints
Pos. IMPRINT (No. Charted Titles)

1 DEF JAM (40)
COLUMBIA 27)

JIVE (24)

GEFFEN (76)

JJ5)

SO SO DEF (8

GRAND HUSTLE (8)
ISLAND (6)

UNIVERSAL MOTOWN (9)
VP (6)

1
Hot R&B/Hip-Hop
Songs Labels
Pos. LABEL (No, Charted Titles)
ISLAND DEF JAM MUSIC
GROUP (49)
ATLANTIC (46)
INTERSCOPE (45)
ZOMBA (37)
SONY URBAN MUSIC (33)
UNIVERSAL MOTOWN (39)
RCA MUSIC GROUP (/8)
VIRGIN (78)
CAPITOL (9)
WARNER BROS. (14)

W oo N DA N

-
(=]

2
3
4
5
6
7
8
9

-
o

]
Hot R&B/Hip-Hop
Producers

Pos. PRODUCER (No. Charted Titles)

BRYAN-MICHAEL COX (9)

2 STARGATE (5)

3 RODNEY JERKINS (70)

4 JERMAINE DUPRI (78)

5 JONATHAN “LIL JON” SMITH
an

6 PHALON “JAZZE PHA”
ALEXANDER (8)

7 LROC (9D

8 SWIZZBEATZ (5)

9 SCOTT STORCH (7))

10 SEAN GARRETT (8)

A DEEPER VERSION OF THIS CHAR
APPEARS ON BILLBOARD.BIZ
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“IT WAS A MASTERCLASS IN POP GENIUS”
THE OBSERVER

“A UNIQUE SHOW. THE SETLIST: A JOURNEY THROUGH TIME AND STYLES...
HE MOVES IN HIS OWN GROOVY WAY AND HAS THAT GOLDEN VOICE SO FEW ARTISTS POSSESS.

HE IMPRESSED WITH A SHOW WORTHY OF HIS POSITION AS A SUPERSTAR.”
LA DERNIERE HEURE

“HE WAS KING GEORGE FOR A NIGHT. KING OF PARKEN...

SIMPLY THE BEST VOICE... HE PERFORMED TO A RECORD BREAKING AUDIENCE OF 50,000”
BT

“GEORGE PROVED HE 1S SIMPLY ONE OF THE BEST VOCALISTS THIS COUNTRY HAS EVER PRODUCED...

A STUNNING PERFORMANCE.”
THE SUN

“A TREMENDOUS SINGER, A COMPLETE SHOWMAN, ALL GEORGE MICHAEL NEEDS 1S A MIKE,

HIS SONGS, AND THE MAGIC ON STAGE 1S INSTANTANEOUS™
LA PARISIEN

“WORTH WAITING FOR... THE SHOW WAS, IN EVERY SINGLE MEANING OF THE WORD, PERFECT...”
DE MORGEN

“HIGHLY ENTERTAINING... SUPERB VOCAL PERFORMANCE... ASTONISHING HIGH-TECH SPECTACLE

OF THE STAGE, WHICH GLOWED AND PROJECTED IMAGES LIKE A CAST MAGIC CARPET”
FINANCIAL TIMES

“ONE OF THE MOST IMPORTANT ARTISTS OF CONTEMPORARY MUSIC HISTORY”
METRO

“ A SIMPLE BEAUTIFUL JESUS TO A CHILD AND A RAPTUROUSLY RECEIVED I'M YOUR MAN — YOU REALISED THAT YOU
WERE IN THE COMPANY OF THE BEST SOUL SINGER THIS COUNTRY HAS PRODUCED IN THE PAST THREE DECADES”
THE TIMES

“HE STAYS OUR MAN... CONCENTRATED AND WITH A POWERFUL VOICE, ON A PAR WITH ELVIS PRESLEY”
WELT KOMPAKT

“25 YEARS OF HITS IN A NUTSHELL...
HE PROVED TO BE ONE OF THE BEST SINGERS OF HIS GENERATION WHO EASILY CONTROLS SOUL, FUNK, RHYTHM &

BLUES, BUT ALSO HE'S ONE OF THE BEST SONGWRITERS.”
HET NIEUWSBLAD/HET VOLK

“I'M STILL YOUR MAN... GEORGE PROVES IT WITH A BRAVE AND GIFTED PERFORMANCE."”
EVENING STANDARD
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AEOULEMEI A

PALAU SANT JORDI, BARCFILONA, SPAIN
25-SCPTEMBER

PALACIO DE DEPORTES. MADRID, SPAIN
CPTEMBER

ZENITH, TOULOUSE, FRANCE
29 &6 SEPTEMBER
TONY GARNIER ARENA. LYON, FRANCE
92 GCTOBER
FORUM, MILAN, ITALY
05X 6 [OATOBER
OMNI SPORT BERCY, PARIS, FRANCE
09GO [OCTO3ER
GALAXIE, AMNEVILLE, FRANCE
5 DI GELR
SCHLEYERHALLE, STUTTGART, GERMANY
OO ABEE

ARENA, LEIPZIG, GERMANY
YO TABLE,

KONIG PILSENER ARENA, OBERHAUSEN, GERMANY

‘V { )( J C@Lr\

SPECTRUM, OSLO, NORWAY
&' OETOBER
SCANDINAVIUM, GOTHENBLIRG, SWEDEN
26/ OCTOBER

THE GLOBE, STOCKHOLM, SWEDEN
“GCTOBER
FESTHALLE, FRANKFURT__GERMANY
§°CCTOBER
HALLENSTADION, ZURICH, SWITZERLAND
& OGETOBER
OLYMPIAHALLE, MUNICH.. GERMANY
29-&-36"OCTUBER
AHQOY, ROTTERDAM, HOLLAND
01, 02 &0’y NOVEMBER
VELODROME, BERLIN, GERMANY
25 -NOVEMBER
COLORLINE ARENA, HAMBURG, GERMANY
o7 INGVEMBER
SAP ARENA, MANNHEIM, GERMANY
o9 WOVEMBER

PARKEN, COPENHAGEN, DENMARK
; N{_’J»'EIQIBER

COLOGNE ARENA, COLOGNE, GERMANY
3"NGVEMBER

SPORTS PALIES, ANTWERP, BELGIUM
4 NOVEMBER

MEN ARENA, MANCHESTER, ENGLAND
17, 8627 NOVEMBER

SECC, GLASGOW,, SCOTLAND
2'NOVEMBER
EARLS COURT, LONDON, ENGLAND
25, 265 28 & 29 NOVEMBER
NEC, BIRMINGHAM, ENGLAND
02, &'3°& 04 DECEMBER
THE POINT, DUBLIN, .IRELAND
¥&& ¢ DEC
WEMBLEY ARENA, LONDQON, ENGLAND

11, 12, 4% & 17 DECEMBER

ROUNDHOUSE, LONDON, ENGLAND
=oDEC

12 countries, 49 shows, 650,000 tickets sold.

ST HAS WORTH THE WA

Congratulations George
Andy, Michael, Ken, Springo and all the band and crew.

The Number One
UK Album

From all your friends at

Mershell Avts

International Agency and Concert Presentations

Leeder House, 6 Erskine Road, L.ondon NW3 3AJ, England

Tel + 44 (0)207 586 3831 email info@marshall-arts.co.uk www.marshall-arts.co.uk

The Number One
European Album
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CASSIE

Hot R&B/Hip-Hop
Songs Sales

Pos. TITLE -Artist /mprint/Label
i SISTER Scoundre! Squad

n

12

13

15

16
17

YE-58 |

Featuring Bun-B-Invisible
CALL ON ME Janet &
Nelly-Virgin

DEJA VU Beyonce Featuring Jay-
Z-Columbia/SUM

ME & U
Cassie-NextSelection/Bad
Boy/Atlantic

RUNIT! Chris
Brown-Jive/Zomba

GHETTO Scoundrels Featuring
Pastor Troy-Invisible

CHECK ON IT Beyonce Featuring
Slim Thug-Columbia/SUM
BABY GIRL 7re-Sel’'Sum

IT’S YOU Urban
Mystic-Sobe/Warner Bros.
SWEAT JES-Celestial Arts
Publishing

I AM NOT MY HAIR
India.Arie-Universal Motown
ONE WISH Ray
J-Knockout/Sanctuary

| THINK THEY LIKE ME Dem
Franchize Boyz Featuring
Jermaine Dupri, Da Brat & Bow
Wow-So So Def/Virgin
OOOH... Alyze Elyse Featuring
Celinski-Soul City/Trump
UNTIL THE END OF TIME
Freddie Jackson-Orpheus
PICK IT UP K’pris-Ophir
SHOULDER WORK G£L
Featuring Stat Quo-ForeSeen

DECEMBER 23, 2006 |

18

19

20

21

22

23

24

25

A DEEPER VERSION OF THIS CHART

Legends/SuperNatural

WHAT THE LICK READ? Triple
J-Big Scale

WELCOME TO MY PARTY
Ahmir-Ahmir

BOOM DRAH Y.GO.-Negril
West/Orpheus

TE AMO CORAZON
Prince-Universal
Republic/Universal Motown
KOOL AID L/’ Bass Featuring JT
Money-Pipeline

TOUCH IT Busta
Rhymes-Aftermath/interscope
REMEMBER Rena
Scott-Amor/K.ES.

THINKIN’ BOUTCHOO Gary
Escoe-TCB/Escotica
Productions

APPEARS ON BILLBOARD.BIZ

Hot R&B/Hip-Hop
Airplay

Pos. TITLE -Artist imprint/Label

# BE WITHOUT YOU Mary J.

Blige-Geffen/Interscope
UNPREDICTABLE Jamie Foxx
Featuring Ludacris-J/RMG

SO SICK Ne-Yo-Def Jam/IDIMG
LOOKING FOR YOU Kirk
Franklin-Fo Yo Soul/Gospo
Centric/Zomba

IT’S GOIN’ DOWN Yung
Joc-Block/Bad Boy
South/Atlantic

YEAR-END DOUBLE ISSUE

10

n

12

14

15

16

20

21

LEAN WITIT, ROCK WITIT Dem
Franchize Boyz Featuring Lil
Peanut & Charlay-So So
Def/Virgin

WHAT YOU KNOW 7./-Grand
Hustle/Atlantic

SNAP YO FINGERS i/ Jon
Featuring £-40 & Sean Paul Of
The YoungBloodZ-BME/TVT
YO (EXCUSE ME MISS) Chris
Brown-Jive/Zomba

ENOQUGH CRYIN Mary J. Blige
Featuring Brook-
Lyn-Matriarch/Geffen/interscope
TORN LeToya-Capitol
SHOULDER LEAN Young Dro
Featuring T.1.-Grand
Hustle/Atlantic

CAN'T LET GO Anthony
Hamilton-So So Def/Zomba
GRILLZ Nelly Featuring Paul
Wall, Ali & Gipp-Derrty/Fo’
Reel/Universal Motown
PULLIN’ ME BACK Chingy
Featuring Tyrese-Slot-A-
Lot/Capitol

SEXY LOVE Ne-Yo-Def
Jam/IDIMG

LOVE Keyshia
Cole~-A&M/Interscope

TOUCH IT Busta
Rhymes-Aftermath/interscope
SO WHAT Field Mob Featuring
Ciara-DTP/Geffen/Interscope
DON’T FORGET ABOUT US
Mariah Carey-Island/IDJMG
CHECK ON IT Beyonce Featuring
Slim Thug-Columbia/SUM

wwWw americanradiohistorvy com

22

23

24

25

26

27

28

29

30

3

pety

32

33

34

35

36

WHY YOU WANNA 7./-Grand
Hustle/Atlantic

S.E.X.Lyfe
Jennings-Columbia/SUM

| THINK THEY LIKE ME Dem
Franchize Boyz Featuring
Jermaine Dupri, Da Brat & Bow
Wow-So So Def/Virgin

IN MY MIND Heather
Headley-RCA/RMG
TEMPERATURE Sean
Paul-VP/Atlantic

CALL ON ME Janet &
Nelly-Virgin

DEJA VU Beyonce Featuring Jay-
Z-Columbia/SUM

MONEY MAKER Ludacris
Featuring Pharrel/-DTP/Def
Jam/IDJMG

WHEN YOU’RE MAD Ne-Yo-Def
Jam/IDIMG

| KNOW YOU SEE IT Yung Joc
Featuring Brandy ‘Ms. B
Hambrick-Block/Bad Boy
South/Atlantic

SAY GOODBYE Chris
Brown-Jive/Zomba

DJ PLAY A LOVE SONG Jamie
Foxx Featuring Twista-J/RMG
ONE WISH Ray
J-Knockout/Sanctuary
GOTTA GO Trey Songz-Song
Book/Atlantic

GETTIN’ SOME
Shawnna-DTPR/Def Jam/IDIMG

37

38

39

40

4

42

44

45

46

47

48

49

50

UNBREAKABLE Alicia
Keys-J/RMG

ME & U
Cassie-NextSelection/Bad
Boy/Atlantic

FLY LIKE A BIRD Mariah
Carey-island/IDJMG

FIND MYSELF IN YOU Brian
McKnight-Universal Motown
(WHEN YOU GONNA) GIVEIT
UP TO ME Sean Paul Featuring
Keyshia Coje-VP/Atlantic
GIMME THAT Chris Brown
Featuring Lil’ Wayne-Jive/Zomba
{ SHOULD HAVE CHEATED
Keyshia Cole-A&M/Interscope
4 MINUTES Avant-Magic
Johnson/Geffen/Interscope
KRYPTONITE (I’'M ON IT) Purple
Ribbon All-Stars-Purple
Ribbon/Virgin

RIDIN’ Chamillionaire Featuring
Krayzie Bone-Universal Motown
GOOD LUCK CHARM Jagged
Edge-Columbia/SUM

RUN IT! Chris
Brown-Jive/Zomba

HUSTLIN’ Rick Ross-Slip-N-
Slide/Def Jam/I1DIMG

MS. NEW BOOTY Bubba Sparxxx
Featuring Ying Yang Twins & Mr.
ColliPark-New South/Purple
Ribbon/Virgin

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

—" B

e ——
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EEGREA

HOt Rhythmlc ATtiIStS ros armst (No. Charted Titles) Imprint/Label .I

§ CHRIS BROWN (4)
Jive/Zomba
() Colurnbia/SUM

2 NE-YO (3) Def Jam/IDJMG
(D SRC/Universal Motown

3 SEANPAUL (3) VB/Atlantic
YUNG JOC (2) Block/Bad Boy
South/Atlantic

5 CHAMILLIONAIRE (3
Universal Motown
) LaFace/Jive/Zomba
) Columbia/SUM

6 CASSIE ()
NextSelection/Bad

e 3 S o R

10

NE- YO I

Boy/Atlantic

T.1. (3) Grand Hustle/Atlantic
) Jive/Zomba

(D) Amaru/Interscope

E-40 (2) Sick Wid'
It/BME/Warner Bros.

) BME/TVT

RIHANNA (4) SRE/Def
Jam/1IDIMG

MARY J.BLIGE (D
Geffen/Interscope

(D Matriarch/Geffen/Interscope
(D DTR/Def Jarm/IDIMG
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Hot Rhythmic Songs

Pos. TITLE -Artist /mprint/Label

12

15

16

17

19

20

21

22

23

24

25

A DEEPER VERSION OF THIS CHART

ME & U
Cassie-NextSelection/Bad
Boy/Atlantic

SNAP YO FINGERS L// Jon
Featuring £-40 & Sean Paul Of
The YoungBloodZ-BME/TVT
RIDIN’ Chamillionaire Featuring
Krayzie Bone-Universal Motown
U AND DAT £-40 Featuring T-
Pain & Kandi Girl-Sick Wid'’
It/BME/Warner Bros.

GRILLZ Nelly Featuring Paul
Wall, Ali & Gipp-Derrty/Fo’
Reel/Universal Motown

IT’S GOIN’ DOWN Yung
Joc-Block/Bad Boy
South/Atlantic

BE WITHOUT YOU Mary J.
Blige-Geffen/Interscope
TEMPERATURE Sean
Paul-VP/Atlantic

SO SICK Ne-Yo-Def Jam/IDIJMG
LEANWITIT, ROCK WITIT
Dem Franchize Boyz Featuring
Lil Peanut & Charlay-S0 So
Def/Virgin

MS.NEW BOOTY Bubba Sparxxx
Featuring Ying Yang Twins & Mr.
ColliPark-New South/Purple
Ribbon/Virgin

PROMISCUOUS Nelly Furtado
Featuring Timbaland-Mosley/
Geffen/Interscope

SO WHAT Field Mob Featuring
Ciara-DTP/Geffen/Interscope
CHECK ON IT Beyonce Featuring
Slim Thug-Columbia/SUM
PULLIN’ ME BACK Chingy
Featuring Tyrese-Slot-A-
Lot/Capitol

DO ITTO IT Cherish Featuring
Sean Paul Of The
YoungBloodZ-Sho Nuff/Capitol
RUN IT! Chris
Brown-Jive/Zomba

YO (EXCUSE ME MISS) Chris
Brown-Jive/Zomba

I’'M N LUV (WIT A STRIPPER) 7-
Pain Featuring Mike
Jones-Konvict/Jive/Zomba
MONEY MAKER Ludacris
Featuring Pharrell-DTP/Def
Jam/IDIMG

(WHEN YOU GONNA) GIVEIT
UP TO ME Sean Paul Featuring
Keyshia Cole-VP/Atlantic

| KNOW YOU SEE IT Yung Joc
Featuring Brandy ‘Ms. B.'
Hambrick-Block/Bad Boy
South/Atlantic

DON'T FORGET ABOUT US
Mariah Carey-Island/IDJMG
SEXY LOVE Ne-Yo-Def
Jam/IDIMG

WHAT YOU KNOW 7./ -Grand
Hustle/Atlantic

APPEARS ON BILLBOARD.BIZ

YE-60 |

DECEMBER 23, 2006 |

YEAR-END DOUBLE ISSUE

Hot Rhythmic

Imprmts

Pos. IMPRINT (No. Charted Titles)
IVE (12)

DEF JAM 22)
COLUMBIA (5)
GEFFEN (8)

A&M (9)

2
2
4
5

Hot Rhythmic Labels

Pos. LABEL (No. Charted Titles)

M ATLANTIC (25)

2 INTERSCOPE (32)

3 ISLAND DEF JAM MUSIC
GROUP (27)

ZOMBA (13)

SONY URBAN MUSIC (77)
UNIVERSAL MOTOWN (77)
VIRGIN (10)

CAPITOL (7)

TVT (6)

10 RCA MUSIC GROUP (7)

[T BN BT I N

Hot Adult R&B
Artists

Pos. ARTIST (No. Charted Titles) Imprint/Label

@ MARY J. BLIGE (2)
Matriarch/Geffen/Interscope
(D) Geffen/Interscope

2 ANTHONY HAMILTON () So So
Def/Zomba
(D) Arista/RMG

3 HEATHER HEADLEY (2
RCA/RMG

4 MARIAH CAREY (5)
Island/IDIMG

5 BRIAN MCKNIGHT (D Universal
Motown
() Warner Bros.
(D Sanctuary

6 KIRK FRANKLIN (2) Fo Yo
Soul/Gospo Centric/Zomba

7 CHARLIE WILSON (3)
Jive/Zomba

8 THEISLEY BROTHERS (2) Def
Soul Classics/Def Jam/IDIMG

9 ERICBENET (2

Friday/Reprise/Warner Bros.

LUTHER VANDROSS (2) J/RMG

Hot Adult R&B SongS Pos. TITLE - Artist imprint/Label

EJ CAN'T LET GO Anthony
Hamilton-So So Def/Zomba
BE WITHOUT YOU Mary J.
Blige-Geffen/Interscope
FIND MYSELF IN YOU Brian
McKnight-Universal Motown
FLY LIKE A BIRD Mariah
Carey-Island/IDJMG
IN MY MIND Heather
Headley-RCA/RMG
LOOKING FOR YOU Kirk
Franklin-Fo Yo Soul/Gospo
Centric/Zomba
JUST CAME HERE TO CHILL
The lsley Brothers Featuring
Ronald Isley-Def Soul
Classics/Def Jam/IDIMG
UNBREAKABLE
Alicia Keys-J/RMG
OOH WEE Teena Marie-
Cash Money Classics/
Universal Motown

ANTHONY HAMILTON

10 | CALLIT LOVE Lionel/
Richie-Island/IDIMG

11 UNPREDICTABLE Jamie
Foxx Featuring
Ludacris-J/RMG
MAGIC Charlie
Wilson-JiveyZomba
| REFUSE Urban
Mystic-Sobey Warner Bros.
SHINE Luther
Vandross-J/RMG
ME TIME Heather
Headley-RCA/RMG
| WANNA BE LOVED
Eric Benet-Friday/
Reprise/Warner Bros.
YESTERDAY Mary Mary-My
Block/Columbia/SUM
ENOUGH CRYIN Mary J.
Blige Featuring Brook-
Lyn-Matriarch/Geffen/
Interscope

www americanradiohistorvy com

Hot Adult R&B
Imprints

Pos. IMPRINT (No. Charted Titles)

oo

UNIVERSAL MOTOWN (70D
ISLAND (7)

GEFFEN (6)

SO SO DEF ()

u b WN

Hot Adult R&B
Labels

Pos. LABEL (No. Charted Titles)

& zomBa (16)

2 RCA MUSIC GROUP (75)

3 ISLAND DEF JAM MUSIC
GROUP (73)

4 UNIVERSAL MOTOWN (76)

5 INTERSCOPE (9)

6 WARNER BROS. (8

7 SONY URBAN MUSIC (i4)

8 CAPITOL (&

9 HIDDEN BEACH (3)

10 VIRGIN (5)

PRETTY BABY £ric
Benet-Friday/Reprise/
Warner Bros.

THERE’S HOPE
India.Arie-Universal Motown
CHANGE ME Ruben
Studdard-J/RMG

TRU LOVE Faith
Evans-Capitol

M GONNA BE Donell
Jones-LaFace/Zomba

NO WORDS Charlie
Wilson-Jive/Zomba

GOD’S GIFT Jeff Majors
Featuring Kelly Price-Music
One/Epic/SUM

A DEEPER VERS{ON OF
THIS CHART APPEARS ON
BILLBOARD.BIZ

Top Country Artists
Pos. ARTIST (No. Charted Titles) imprint/Label
% RASCAL FLATTS (8) Lyric Street
(2) Lyric Street/Hollywood
(D) Walt Disney/Lyric Street
2 CARRIE UNDERWOOD (3)
Arista/Arista Nashville
(D Arista/Arista Nashville/RMG
3 KENNY CHESNEY
(4) BNA/SBN
(4) BNA
4 TOBY KEITH (4) Show Dog
Nashville
(2) DreamWorks/UMGN
(D DreamWorks/Show Dog
Nashville
5 TIMMCGRAW (6) Curb
KEITH URBAN
(6) Capitol Nashville
7 GEORGE STRAIT (4) MCA
Nashville
(3) MCA Nashville/UMGN
8 JOSH TURNER (3) MCA Nashvill
(1) MCA Nashville/UMGN
9 DIERKS BENTLEY
(5) Capitol Nashville
continued on >>pYE-6
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10

n

12

13

14

17
18

20

21
22

23
24
25

JOHNNY CASH (2)
Legacy/Columbia/Sony Music

(D Legacy/Columbia/
Americary/lslancy/UMe

(D American/Lost Highway/UMGN
(D Legacy/Columbia
(Nashville)/Sony Music

@ Sun/Time Life

@ BC/

(D Sun/Metro

(D Laserlight/Delta

(1) Madacy Special
Products/Madacy

BRAD PAISLEY (3) Arista
Nashville

(2) Arista Nashville/SBN
SUGARLAND (3) Mercury

(2) Mercury/UMGN

FAITH HILL (4) Warner Bros,/WRN
(D) Warner-Curb/WRN

TRACE ADKINS (5) Capitof
Nashville

BROOKS & DUNN (3)

Arista Nashville

(2 Arista Nashville/SBN

ALAN JACKSON (3) Arista
Nashville/SBN

(2) Arista Nashville

(D ACR/Arista Nashville/SBN
LITTLE BIG TOWN (4) Equity
DIXIE CHICKS (2) Columbia

(D) Columbia/Sony Music

BIG & RICH (5) Warner Bros,/WRN
D) Asylum-Curb

BILLY CURRINGTON (3) Mercury
(D Mercury/UMGN

RODNEY ATKINS (3) Curb
MONTGOMERY GENTRY (3)
Columbia/SBN

() Columbia

JASON ALDEAN (3) Broken Bow
JOE NICHOLS (4) Universal South
GRETCHEN WILSON.(2)
Epic/SBN

(2) Epic

(2) Columbia

(D) Epic/Columbia

D Asylum-Curb

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

T T e

i"o New Count
Argists Y

Pos. ARTIST (No. Charted Titles) imprint/Label
CARRIE UNDERWOOD (3)

10

YE-62 |

Arista/Arista Nashville

(D Arista/Arista Nashville/RMG
THE WRECKERS (3)
Maverick/Warner Bros./WRN
HEARTLAND (2) Lofton Creek
ERIC CHURCH (3) Capito!
Nashville

DANIELLE PECK (4) Big Machine
TRENT TOMLINSON

(2) Lyric Street

(D Lyric Street/Hollywood

JAKE OWEN (2) RCA

(D) RCA/SBN

JENNIFER NETTLES (1)
Island/Mercury

JAMEY JOHNSON (7) BNA

() BNA/SBN

TAYLOR SWIFT (2) Big Machine

DECEMBER 23, 2006 |

i

|
Pos. ARTIST (Na Charted Titles) imprint/Label

% RASCAL FLATTS (8) Lyric
Street
(2) Lyric Street/Hollywood
) Walt Disney/Lyric Street
2 SUGARLAND (3) Mercury
(2) Mercuny/UMGN
BROOKS & DUNN (3) Arista
Nashville
(2) Arista Nashville/SBN
LITTLE BIG TOWN (4 Equity
5 DIXIE CHICKS (2) Columbia
(D Columbia/Sony Music

(7]

== eSS

e ST e

Top Country Artists -
Female

Pos. ARTIST (Na. Charted Titles) imprint/Label
% CARRIE UNDERWOOD (3)
Arista/Arista Nashville
(D) Arista/Arista Nashville/RMG
2 FAITHHILL (4 Warner
Bros,/WRN
(D Warner-Curb/WRN
3 GRETCHEN WILSON (2
Epic/SBN
) Epic
@) Columbia
(D) Epic/Columbia
@) Asylum-Curb
4 SARA EVANS (4) RCA
(D) RCA/SBN
S MIRANDA LAMBERT (1)
Epic/SBN
(M Epic
(D Epic/Columbia
6 LEANN RIMES (2 Asylum-Curb
(D Curb
7 MARTINA MCBRIDE (3) RCA
(1) RCA/SBN
8 REBA MCENTIRE (2) MCA
Nashville
(1) MCA Nashville/UMGN
9 DANIELLE PECK (4) Big Machine
10 JENNIFER NETTLES (1)
Island/Mercury

Top Country Artists -

Male

Pos. ARTIST (No. Charted Titles) Imprint/Label

‘8 KENNY CHESNEY (4) BNA/SBN
(4) BNA

2 TOBYKEITH (4)
Show Dog Nashville
(2) DreamWorks/UMGN
(D DreamWorks/Show Dog
Nashvifle

3 TIMMCGRAW (6) Curb
KEITH URBAN (6) Capito!
Nashville

S GEORGE STRAIT (4) MCA
Nashville
(3) MCA Nashville/UMGN

6 JOSH TURNER (3) MCA Nashville
(D) MCA Nashville/UMGN

7 DIERKS BENTLEY (5) Capito!
Nashville

8 JOHNNY CASH (@)
Legacy/Columbia/
Sony Music
(D Legacy/Columbia/

—— == -

YEAR-END DOUBLE ISSUE

6

- Top Country Artists - Duo/Group

10

10

e

BIG & RICH (5) Warner |'
Bros.,/WRN

) Asylum-Curb

MONTGOMERY GENTRY (3) £
Columbia/SBN
(2) Columbia |
THE WRECKERS (3) 2
Maverick/Warner Bros./WRN
HEARTLAND (2) Lofton Creek
LONESTAR (3) BNA

(2) BNA/SBN

s

O W A PR R R B,

American/Island/UMe

() American/Lost Highway/UMGN
(D Legacy/Columbia
(Nashville)/Sony Music

) Sun/Time Life

() BC/

() Sun/Metro

(D Laserlight/Delta

(D Madacy Special
Products/Madacy

BRAD PAISLEY (3) Arista
Nashville

(2) Arista Nashville/SBN
TRACE ADKINS (5) Capito!
Nashville

Top Country
Imprints

Pos. IMPRINT (No. Charted Titles)

L]

O W NN A NN

10

12
13
14

ARISTA NASHVILLE (28)
CAPITOL NASHVILLE (32)
MCA NASHVILLE (27
LYRIC STREET (24)

BNA (29)

CURB (24)

WARNER BROS. (28)
MERCURY (20)
COLUMBIA (23)

ARISTA (4)

RCA (3D

SHOW DOG NASHVILLE (9
BROKEN BOW (8)

EPIC (9)

EQUITY (9)

Top Count;}; Labels

Pos. LABEL (No. Charted Titles)

i
2

5

SONY BMG NASHVILLE (715)
UNIVERSAL MUSIC GROQUP
NASHVILLE (563)

CAPITOL NASHVILLE (32)
LYRIC STREET (29)

CURB (32

-Top Country Album

e

Artists

Pos. ARTIST (No. Charted Titles) Imprint/Label
1 RASCALFLATTS (2) Lyric

Street/Hollywood

CARRIE UNDERWOOD ()
Arista/Arista Nashville/RMG
JOHNNY CASH (©)
Legacy/Columbia/

Sony Music

(1) Legacy/Columbia/

www americanradiohistorvy com

10

n

13

American/Island/UMe

(D American/Lost Highway/UMGN
(D Legacy/Columbia
(Nashville)/Sony Music

(D Sun/Time Life

M BCI

) Suny/Metro

(D Laserfight/Delta

(1) Madlacy Special
Products/Madacy

KENNY CHESNEY (4) BNA/SBN
TOBY KEITH (2)
DreamWorks/UMGN

(D Show Dog Nashville

DIXIE CHICKS (1) Columbia/Sony
Music

TIM MCGRAW (2) Curb

KEITH URBAN (2) Capito/
Nashviile

TRACE ADKINS (2) Capito/
Nashville

ALAN JACKSON (3) Arista
Nashville/SBN

(D ACR/Arista Nashville/SBN
JOSH TURNER (1) MCA
Nashville/UMGN

SUGARLAND (©)
Mercury/UMGN

BIG & RICH (2) Warner
Bros./WRN

KENNY CHESNEY

14 GEORGE STRAIT (3) MCA
Nashville/UMGN

15 FAITHHILL () Warner
Bros /WRN

16 DIERKS BENTLEY (2) Capitol
Nashville

17 BRAD PAISLEY (2) Arista
Nashville/SBN

18 GRETCHEN WILSON (2)
Epic/SBN

19 BROOKS & DUNN (2) Arista

Nashville/SBN

MARTINA MCBRIDE (1)

RCA/SBN

21 REBA MCENTIRE (1) MCA
Nashville/UMGN

22 LITTLE BIG TOWN (7) Equity

23 BILLY CURRINGTON (1

Mercury/UMGN

KENNY ROGERS (1) Capitol

Nashville/Capitol

() Capitol Nashville

(D Madacy Special

Products/Madacy

(D Capitol

MIRANDA LAMBERT (1)

Epic/SBN

20

24

25

A DEEPER VERSION OF THiS CHART
APPEARS ON BILLBOARD.BIZ
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“HIS VOCAL PERFORMANCE WAS
‘ PITCH-PERFECT, BUT WITH ALL THE RAW

| POWER AND EMOTION OF HIS LIVE PERFORMANCE"”
IRISH INDEPENDENT

“THIS WAS A MULTIMEDIA EXPERIENCE THAT
FOR ONCE LIVED UP TO ITS NAME”
IRISH TIMES

“AN AMAZING sSHOW?”
EVENING HERALD

“ONE OF THE BEST CONCERTS OF ALL TIME"”
2FM MARTY WHELAN
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Top Country Albums

The Year In Music ©

Pos. TITLE -Artist /mprint/Label

mn
12

13

14

YE-64 |

SOME HEARTS Carrie
Underwood-Arista/Arista
Nashville/RMG

ME AND MY GANG Rascal
Flatts-Lyric Street/Hollywood
THE ROAD AND THE RADIO
Kenny Chesney-BNA/SBN
THE LEGEND OF JOHNNY
CASH Johnny Cash-Legacy/
Columbia/American/Isiand/UMe
TAKING THE LONG WAY Dixie
Chicks-Columbia/Sony Music
FEELS LIKE TODAY Rasca/
Flatts-Lyric Street/Hollywood
GREATEST HITS VOL 2:
REFLECTED 7im McGraw-Curb
BE HERE Keith Urban-Capitol
Nashville

YOUR MAN Josh Turner-MCA
Nashville/UMGN

SONGS ABOUT ME Trace
Adkins-Capitol Nashville
WHITE TRASH WITH MONEY
Toby Keith-Show Dog Nashville
WALK THE LINE
Soundtrack-Fox/Wind-up
PRECIOUS MEMORIES A/an
Jackson-ACR/Arista
Nashville/SBN

FIREFLIES Faith Hill-Warner
Bros./WRN

DECEMBER 23, 2006 |

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

TWICE THE SPEED OF LIFE
Sugarland-Mercury/UMGN
COMIN’' TO YOURCITY Big &
Rich-Warner Bros/WRN
TIME WELL WASTED Brad
Paisley-Arista Nashville/SBN
MODERN DAY DRIFTER Dierks
Bentley-Capitol Nashville
HILLBILLY DELUXE Brooks &
Dunn-Arista Nashville/SBN
TIMELESS Martina
McBride-RCA/SBN

REBA: #1’'S Reba McEntire-MCA
Nashville/UMGN

THE ROAD TO HERE L/ttle Big
Town-Equity

ALL JACKED UP Gretchen
Wilson-Epic/SBN

DOIN’ SOMETHIN’ RIGHT Billy
Currington-Mercury/UMGN
GREATEST HITS 2 7oby
Keith-DreamWorks/UMGN
KEROSENE Miranda
Lambert-Epic/SBN

IT JUST COMES NATURAL
George Strait-MCA
Nashville/UMGN

JASON ALDEAN Jason
Aldean-Broken Bow

STAND STILL, LOOK PRETTY
The Wreckers-Maverick/Warner
Bros./WRN

REAL FINE PLACE Sara

YEAR-END DOUBLE ISSUE

31

32

33
34

35

36

37

38

39

40

4

42

43

44

JOHNNY CASH

Evans-RCA/SBN

TOUGH ALL OVER Gary
Allan-MCA Nashville/UMGN
LIKE RED ON A ROSE Alan
Jackson-Arista Nashville/SBN
Il Joe Nichols-Universal South
DANGEROUS MAN Trace
Adkins-Capitol Nashville
AMERICAN V: AHUNDRED
HIGHWAYS Johnny
Cash-American/Lost
Highway/UMGN

SOMETHING TO BE PROUD OF:
THE BEST OF 1999-2005
Montgomery
Gentry-Columbia/SBN

21 NUMBER ONES Kenny
Rogers-Capitol Nashville/Capitol
IF YOU’'RE GOING THROUGH
HELL Rodney Atkins-Curb
GREATEST HITS VOLUME 1PAi/
Vassar-Arista Nashville/SBN
HERE FOR THE PARTY Gretchen
Wilson-Epic/SBN

TOTALLY COUNTRY S Various
Artists-Warner Music
Group/Sony BMG/SBN
HONKYTONK UNIVERSITY Toby
Keith-DreamWorks/UMGN
LIVE: LIVE THOSE SONGS
AGAIN Kenny
Chesney-BNA/SBN

50 NUMBER ONES George

wwWw americanradiohistorvy com

45

46

47

48

49

50

Strait-MCA Nashville/UMGN
SOMEWHERE DOWN IN TEXAS
George Strait-MCA Nashville/UMGN
YOU CAN’T FIX STUPID Ron
White-Image

LOVE, PAIN & THE WHOLE
CRAZY THING Keith
Urban-Capitol Nashville

LIVE LIKE YOU WERE DYING
Tim McGraw-Curb

GREATEST HITS Shania
Twain-Mercury/UMGN

TAKE THE WEATHER WITH YOU
Jimmy Buffett-Mailboat/
RCA/SBN

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Top Country Album
Imprints

Pos. IMPRINT (No. Charted Titles)

2
3
4
5
6
7
8
9

—_ = o =
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ARISTA NASHVILLE (73)
CAPITOL NASHVILLE (74)
LYRIC STREET (7)

MCA NASHVILLE (7D
COLUMBIA (10

BNA (73)

WARNER BROS. (14
CURB (72)

MERCURY (9

ARISTA (1)

RCA (17)

EPIC (3)

SHOW DOG NASHVILLE (2
FOX (1)

DREAMWORKS (2)

TOP Coun1tr}1/
Album Labels

Pos. LABEL (No. Charted Titles)

5

SONY BMG NASHVILLE (43)
UNIVERSAL MUSIC GROUP
NASHVILLE (25)

CAPITOL NASHVILLE (13)
HOLLYWOOD (7)

RCA MUSIC GROUP (©)

Top Coruntry Album
Distributors

Pos. DISTRIBUTOR (No. Charted Titles)

2
3
4
5

SONY BMG (64)
UNIVERSAL (52)
WEA (36)

EMM (79)
INDEPENDENTS (43)

Hot Country
Songs Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

KENNY CHESNEY (4) BNA
RASCAL FLATTS (8) Lyric Street
D WaltDisney/Lyric Street
CARRIE UNDERWOOD (3)
AristasArista Nashville
TOBY KEITH (3) Show Dog
Nashviile

(D DreamWorks/Show Dog
Nashville

GEORGE STRAIT (4) MCA
Nashville

6 DIERKS BENTLEY (3) Capitol
Nashville

7 BRAD PAISLEY (3) Arista
Nashville

8 TIMMCGRAW (4) Curb

9 JOSH TURNER (3) MCA Nashville

10 KEITH URBAN (4) Capitol
Nashville

11 FAITHHILL (3) Warner
Bros./WRN
D Warner-Curb/WRN

12 SUGARLAND (3) Mercury

13 RODNEY ATKINS (2) Curb

14 LITTLE BIG TOWN (3) Equity

15 BROOKS & DUNN (3) Arista
Nashville

16 BILLY CURRINGTON (3) Mercury

17 JOE NICHOLS (3) Universal South

18 JASON ALDEAN (2) Broken Bow

19 MONTGOMERY GENTRY (2)
Columbia

20 JACK INGRAM (2) Big Machine

21 THE WRECKERS (2)
Maverick/Warner Bros,/WRN

22 TRACE ADKINS (3) Capitol
Nashville

23 GARY ALLAN (3) MCA Nashville

24 PHIL VASSAR (2) Arista Nashville

25 STEVE HOLY (D Curb

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Hot Country Songs

Pos. TITLE -Artist imprint/Label

IF YOU’'RE GOING THROUGH

HELL (BEFORE THE DEVIL

EVEN KNOWS) Rocdhey

Atkins-Curb

2 THE WORLD Brad Paisley-Arista
Nashville

3 SUMMERTIME Kenny
Chesney-BNA

4 WHAT HURTS THE MOST Rascal
Flatts-Lyric Street

5 JESUS, TAKE THE WHEEL Carrie
Underwood-Arista/Arista
Nashville

6 WOULD YOU GO WITH ME Josh
Turner-MCA Nashville

7 TONIGHT | WANNA CRY Keith
Urban-Capitol Nashville

8 LEAVE THE PIECES The
Wreckers-Maverick/Warner
Bros./WRN

9 WHO SAYS YOU CAN'T GO
HOME Bon Jovi Duet With
Jennifer Nettles-1sland/Mercury

10 WHY Jason Aldean-Broken Bow

11 BRING IT ON HOME Little Big
Town-Equity

12 BRAND NEW GIRLFRIEND
Steve Holy-Curb

13 DON’T FORGET TO REMEMBER
ME Carrie Underwood-Arista/
Arista Nashville

14 GIVE IT AWAY George
Strait-MCA Nashville

15 ALITTLE TOO LATE Toby
Keith-Show Dog Nashvilte

16 SOMETHING’S GOTTA GIVE
LeAnn Rimes-Asylum-Curb

continued on >>pYE-66I
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Joure our man

CELEBRATING THE PHENOMENAL SUCCESS OF GEORGE MICHAEL'S 25 LIVE TOUR
FROM ALL YOUR FRIENDS AT THE NEC GROUP

nia
birmingham

nec arena
birmingham

T+44(0) 121767 3981
F+44(0)121 767 3858
E 2arenas@necgroup.co.uk

necgroup.co.uk

T4

IT WAS WORTH WAITING FOR ALL THOSE YEARS ...

THANKYOU

FOR TWO EXTRAORDINARY SOLD OUT SHOWS IN ITALY
DATCH FORUM - MILANO 5-6 OCTOBER 2 U
S \_D 0)

Special Thanks to Michael, Andy, Ken, Barrie and Srringo
from all your friends at D'Alessandro and Gal
your pariner in ltaly

Dl and Gi srf Branch:
Via Anfonio Fratti, 165 Via Aldo Moro, 26
Viareggio 55049 (Lu) - Italy Brescia 25124 - italy
Tel. +§ 0584 30335 Tel. +39 030 224904
Fax +39 0584 31018 Fax +39 030 2420528

UNAPRESENTAZIONE
. . 1} . -
info@dalessandroegalli.com D '3 C‘(A www.dalessandroegalli.com
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34

35

36

37

38

39

40

41

42

43
44

45
46

47

48

49

50

LAST DAY OF MY LIFE Phil
Vassar-Arista Nashvilie

EVERY TIME I|HEAR YOUR
NAME Keith Anderson-Arista
Nashville

SETTLE FOR A SLOWDOWN
Dierks Bentfey-Capitol Nashville
WHEN THE STARS GO BLUE 7im
McGraw-Curb

YOUR MAN Josh Turner-MCA
Nashville

WHEN | GET WHERE I’'M GOING
Brad Paisley Featuring Dolly
Parton-Arista Nashville

LIFE AIN'T ALWAYS BEAUTIFUL
Gary Allan-MCA Nashville

SHE DON’T TELL ME TO
Montgomery Gentry-Columbia
WHEREVER YOU ARE Jack
Ingram-Big Machine

NOBODY BUT ME Blake
Shelton-Warner Bros.,/WRN
BELIEVE Brooks & Dunn-Arista
Nashviile

LIVING IN FAST FORWARD
Kenny Chesney-BNA
BUILDING BRIDGES Brooks &
Dunn With Shery! Crow & Vince
Gill-Arista Nashville

| LOVED HER FIRST

Heartland- ofton Creek

GET DRUNK AND BE
SOMEBODY T7oby Keith-Show
Dog Nashville

EVERY MILE A MEMORY Dierks
Bentley-Capitol Nashville

SIZE MATTERS (SOMEDAY) Joe
Nichols-Universal South

MUST BE DOIN’ SOMETHIN’
RIGHT Billy Currington-Mercury
HONKY TONK BADONKADONK
Trace Adkins—Capitol Nashville
SHE LET HERSELF GO George
Strait-MCA Nashville

BEFORE HE CHEATS Carrie
Underwood-Arista/Arista
Nashville

ME AND MY GANG Rasca/
Flatts-Lyric Street

YOU SAVE ME Kenny
Chesney-BNA

ONCE IN A LIFETIME Keith
Urban-Capitol Nashville

JUST MIGHT (MAKE ME
BELIEVE) Sugariand-Mercury
THE LUCKY ONE Faith
Hill-Warner Bros./WRN
CHEATIN’ Sara Evans-RCA
SUNSHINE AND SUMMERTIME
Faith Hill-Warner Bros./WRN
WANT TO Sugarfand-Mercury
WHY, WHY, WHY Bi//ly
Currington-Mercury

GOOD RIDE COWBOY Garth
Brooks-Pearl/Lyric Street

MY OLD FRIEND 7im
McGraw-Curb

LIKE WE NEVER LOVED AT ALL
Faith Hill-warner-Curb/WRN
MY WISH Rascal Flatts-Lyric
Street

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

YE-66 |
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Hot Country Songs
Label Groull;ys °

Pos. LABEL (No. Charted Titles)
% SONY BMG NASHVILLE (70)

UNIVERSAL MUSIC GROUP
NASHVILLE (28)

CAPITOL NASHVILLE (79)
CURB (20)

LYRIC STREET (22
WARNER/REPRISE NASHVILLE (75)
SHOW DOG NASHVILLE (/1O)
BROKEN BOW(5)

BIG MACHINE (6)

EQUITY (7)

Hot Count
Songs Labels

Pos. LABEL (No. Charted Titles)
¥ ARISTA NASHVILLE (718)

2

N O un o bhow

-]

10

CAPITOL NASHVILLE (719)
MCA NASHVILLE (76)
BNA (77)

CURB (12)

LYRIC STREET (22)
WARNER/REPRISE
NASVHILLE (75)
MERCURY (72)
SHOW DOG
NASHVILLE (9)
COLUMBIA (76)

Hot Country
Producers

Pos. PRODUCER (No. Charted Titles)

1
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THIS CHART APPEARS ON
BILLBOARD.BIZ

FRANK ROGERS (74
DANN.HUFF (20)
MARK BRIGHT (72)
BUDDY CANNON (74)
BRETT BEAVERS (3)
BYRON GALLIMORE (74)
TONY BROWN (7D
JEREMY STOVER (3)
MARK WRIGHT (76)
KENNY CHESNEY (4)

DEEPER VERSION OF

Hot 100
Songwrlters

Pos. SONGWRITER (No. Charted Titles)

W SEAN GARRETT (12)

2 DANIEL POWTER (1)

3 RYANLESLIE (2)

4 SHAFFER “NE-YO”
SMITH (9)

TS5 NICKELBACK (5)

T5 CHAD KROEGER (5) 3

7 PANIC! AT THEDISCO (2),
TIMOTHY V.
“TIMBALAND”
MOSLEY (6)

T9 ISAAC SLADE (2)

T9 JOEKING (2)

A DEEPER VERSION OF
THIS CHART APPEARS ON
BILLBOARD.BIZ

YEAR-END DOUBLE ISSUE

SEAN
GARRETT

Hot 100 Publishers

Pos. PUBLISHER (No. Charted Titles)
& EMI APRIL,ASCAP (99)

2
3
4

W m N,

n
12
13

14
15

EMI BLACKWOOD,BMI (86)
WB MUSIC,ASCAP (57)
UNIVERSAL MUSIC
CORPORATION,ASCAP (50)
WARNER-TAMERLANE
PUBLISHING,BMI (49)
SONY/ATV TUNES,ASCAP (24)
BMG SONGS,ASCAP (32)
ZOMBA SONGS,BMI (79)
SONG 6 MUSIC,BMI (D

SONGS OF WINDSWEPT
PACIFIC,BMI (79)
MOEBETOBLAME,BMI (3)
CHRYSALIS MUSIC,ASCAP (19
AARON EDWARDS
PUBLISHING,ASCAP (2)
SONY/ATV SONGS,BMI (713)
SMELLS LIKE PHYS ED,
ASCAP (3)

16 ZOMBA ENTERPRISES,
ASCAP (12)

17 SUPER SAYIN PUBLISHING,
BMI (8)

18 BIGLIFE,BMI (D

19 HITCO MUSIC,BMI (72)

20 CHICAGO X SOFTCORE,BMI (3)

A DEEPER VERSION OF THIS CHARY

APPEARS ON BILLBOARD.BIZ

Hot 100 Publishing

Corporations

Pos. PUBLISHING CORPORATION (No. Charted Titles)

EMI MUSIC (799
WARNER/CHAPPELL
MUSIC (710)
BMG/ZOMBA MUSIC (78)
SONY/ATV MUSIC (80)
UNIVERSAL MUSIC (776)
WINDSWEPT HOLDINGS
LLC (3D

CHRYSALIS MUSIC (22)

8 FAMOUS MUSIC (75)

9 CHERRY LANE MUSIC (74)
10 MOEBETOBLAME MUSIC (3)

2

G n A ow

Hot R&B/Hip-Hop
Songwriters

Pos. SONGWRITER (No. Charted Titles)
1 JOHNTA AUSTIN (76)
2 SEANGARRETT (75)

JERMAINE DUPRI (20)
SHAFFER “NE-YO” SMITH (13)
BRYAN-MICHAEL COX (9)
CHESTER JENNINGS (5)
CLIFFORD J. HARRIS (7))
SCOTT STORCH (1)

T9 TOR ERIKHERMANSEN (5)
T9 MIKKEL STORLEER ERIKSEN(

o N BA W

Hot R&B/Hip-Hop"
Publishers

Pos. PUBLISHER (No. Charted Titles)

%' EMI APRIL,ASCAP (7))

2 EMI BLACKWOOD,BMI (9))

3 WARNER-TAMERLANE
PUBLISHING,BMI (58)

4 UNIVERSAL MUSIC
CORPORATION,ASCAP (56)

5 ZOMBA SONGS,BMI (29)
SONY/ATV TUNES,ASCAP (18)

7 ZOMBA ENTERPRISES,
ASCAP (20)

8 WB MUSIC,ASCAP (41)

9 SONGS OF UNIVERSAL,BMI/

10 BMG SONGS,ASCAP (28)

A DEEPER VERSION OF THIS CHAR
APPEARS ON BILLBOARD.BIZ

Hot R&B/ Hip-Hop
Publishing
Corporations

Pos. PUBLISHING CORPORATION (o Cherted

4 EMIMUSIC (202)

2 UNIVERSAL MUSIC (727)

3 WARNER/CHAPPELL
MUSIC (721)

4 BMG/ZOMBA MUSIC (89)

5 SONY/ATV MUSIC (31

6 CHRYSALIS MUSIC (20)

7 WINDSWEPT HOLDINGS

LLC (28)

8" SUPER SAYIN MUSIC (/10

9 FAMOUS MUSIC (77)

10 SHANIAH CYMONE MUSIC (20)

foo i A

Hot Coqntry
Songwnters

Pos. SONGWRITER (No. Charted Titles)
1 CRAIG WISEMAN (9)
2 JEFFREY STEELE (8)
BRETT JAMES (7)
JOHNRICH (74
TOBY KEITH (5)
RIVERS RUTHERFORD (5)
JAMEY JOHNSON (4)
BRETT BEAVERS (5)
KEITH URBAN (4)

10 SHAWN CAMP (2)

W o N O U AW

A DEEPER VERSION OF THIS CHA
APPEARS ON BILLBOARD.BIZ

Hot Country
Publishers

Pos. PUBLISHER (No. Charted Titles)

1 SONY/ATV TREE,BMI (38)

2 WB MUSIC,ASCAP (29)

3 EMIBLACKWOOD,BMI (23)
continued on >>pYEd
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actually . . . it all begins with a songwriter.
Working with the world’s best is an honor.
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Billboard Hot Country Publisher of the Year

Billboard Hot Country Publishing Corporation of the Year

ASCAP 2006 Publisher of the Year

BMI 2006 Publisher of the Year

Sony/ATV Music Publishing ¢ Nashville
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4 SONY/ATV CROSS KEYS,
ASCAP (20)

5 EMI APRIL,ASCAP (23)

6 WARNER-TAMERLANE
PUBLISHING,BMI (30)

7 UNIVERSAL MUSIC
CORPORATION,ASCAP (75)

8 TOKECO TUNES,BMI (5)

9 ALMO MUSIC,ASCAP (V)

10 SONGS OF WINDSWEPT
PACIFIC,BMI (8)

A DEEPER YERSION OF THIS CHART

APPEARS ON BILLBOARD.BIZ

Hot Country Publishing

Corporations

Pos. PUBLISHING CORPORATION (No. Charted Titles)

SONY/ATV MUSIC (66)

EMIMUSIC (50)

3 WARNER/CHAPPELL

MUSIC (55)

UNIVERSAL MUSIC (43)

BMG/ZOMBA MUSIC (22)

6 WINDSWEPT HOLDINGS
LLC (76)

7 BIGLOUD SHIRT
INDUSTRIES (9)

8 TOKECO TUNES MUSIC (5)

9 EXTREME WRITERS GROUP
MUSIC (5)

10 TEN TENMUSIC (5)

[T

Hot Lati_n
Songwrlters

Pos. SONGWRITER (No. Charted Titles)

1 ANTHONY “ROMEOQO”
SANTOS (5)

TITO EL BAMBINO (4)
RAYMOND AYALA (71)
MARCO ANTONIO SOLIS (5)
MARTHA |. PESANTE (3)
MARIANO BARBA (D
JOAN SEBASTIAN (2)
WILLIAM O. LANDRON (6)
JUAN LUIS MORERA (73)
LLANDEL VEGUILLA (72)

W o NGO h WN

3

A DEEPER VERSION OF THIS CHART

APPEARS ON BILLBOARD.BIZ
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Hot Latin Publishers

Pos. PUBLISHER (No. Charted Titles)

4 UNIVERSAL-MUSICA
UNICA,BMI (4]

EMI APRIL,ASCAP (23)

EMI BLACKWOOD,BMI (29)
WB MUSIC,ASCAP (79)
MAFER,ASCAP (6)
PREMIUM LATIN,ASCAP (3
SER-CA,BMI (8)

SAN ANGEL,ASCAP (4
THREE SOUND,BMI (D

LOS CANGRIS,ASCAP (71)
BMG SONGS,ASCAP (72)
FILTRO,BMI (3)
EDIMUSA,ASCAP (4)
WARNER-TAMERLANE
PUBLISHING,BMI (72)

16 ARPA,BMI(5)

17 UNIVERSAL

MUSICA ,INC.,ASCAP (13)

W W NO AN
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18 BLUE-KRAFT MUSIC,BMI (9)

19 CRISMA,SESAC (4)
20 EDDIE DEE,ASCAP (2

A DEEPER VERSION OF THIS CHART

APPEARS ON BILLBOARD.BIZ
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ﬁot iatin Publishin

Corporations

Pos. PUBLISHING CORPORATION (No. Charted Titles)

@ eEmiMusIC (65

2 UNIVERSAL MUSIC (59)

3 SONY/ATV MUSIC (35)

4 WARNER/CHAPPELL
MUSIC (34)

5 BMG/ZOMBA MUSIC (79)

6 MAFER MUSIC (6)

7 PEERMUSIC (6)

8 CRISMA MUSIC (4)

9 EDIMUSA MUSIC (4)

10 ARPA MUSIC (5)

YEAR-END DOUBLE ISSUE

SHAKIRA

SONY/ATV DISCOS,ASCAP (17)

T

To

Ll

12

13

14

Latin :
um Artists

ARTIST (No Charted Titles) imprint/Label

DADDY YANKEE (1) £/
Cartel/Interscope

(D) El Cartel/Vi/Machete

RBD (4) EM/ Televisa

DON OMAR (1) Vi/Machete

(D Vi/Machete/UMRG

WISIN & YANDEL (1) Machete
ANA GABRIEL (2) Sony BMG
Norte

() EMI Televisa

MANA (D Warner Latina
GRUPO MONTEZ DE DURANGO
(10) Disa

SHAKIRA (1) Epic/Sony Music
LOS TIGRES DEL NORTE (6)
Fonovisa/UG

JUANES (7) Surco/Universal
Latino

RAKIM & KEN-Y (7)
Pina/Universal Latino

RAMON AYALA Y SUS BRAVOS
DEL NORTE (3) Freddie
RICARDO ARJONA (D Sony
BMG Norte

MARCO ANTONIO SOLIS (4
Fonovisa/UG

) Univision/UG

ROCIO DURCAL (2) Sony BMG
Norte

VICENTE FERNANDEZ (5) Sony
BMG Norte

17

20

21

22

23

24

25

REGGAETON NINOS (2)
Afuego/Urban Box Office/EMI
Televisa

CALLE 13 (1) White Lion/Sony
BMG Norte

MONCHY & ALEXANDRA (3) J&
N/Sony BMG Norte

ANDREA BOCELLI (D
Sugar/Venemusic/Universal
Latino

JUAN GABRIEL () Sony BMG
Norte

CONJUNTO PRIMAVERA (5)
Fonovisa/UG

AVENTURA (1) Premium
Latin/Sony BMG Norte

LUNY TUNES (3) Mas
Flow/Machete

(D Mas Flow/Venemusic/Machete
() Mas Flow/Gold Star/Machete
INTOCABLE (2) EM! Televisa

Top Latin Albums

Pos. TITLE -Artist irmprint/Label
## BARRIO FINO: EN DIRECTO

Daddy Yankee-El
Cartel/Interscope

PA'L MUNDO Wisin &
Yande/-Machete

KING OF KINGS Don
Omar-V1/Machete
NUESTRO AMOR RBD-EMI
Televisa

15

16

17

18

DA HITMAN PRESENTS
REGGAETON LATINO Don
Omar-V1/Machete/UMRG
NOW LATINO Various
Artists-The EMI
Group/Universal/Zomba/Sony
BMG Norte/Sony BMG Strategie
Marketing Group
AMAR ES COMBATIR
Mana-Warner Latina
FIJACION ORAL VOL.1
Shakira-Epic/Sony Music
REBELDE RBD-EMI Televisa
MI SANGRE
Juanes-Surco/Universal Lating
MASTERPIECE: NUESTRA
OBRA MAESTRA Rakim & Ken-
Y-Pina/Universal Latino
HISTORIA DE UNA REINA Ana
Gabriel-Sony BMG Norte
ADENTRO Ricardo Arjona-Sony
BMG Norte
AMOR ETERNO: LOS EXITOS
Rocio Durcal-Sony BMG Norte
CALLE 13 Calle 13-White
Lion/Sony BMG Norte
AMOR Andrea
Bocelli-Sugar/Venemusic/Univé
sal Latino
LA HISTORIA DEL DIVO Juan
Gabriel-Sony BMG Norte
GOD’S PROJECT
Aventura-Premium Latin/Sony
BMG Norte

continued on >>pYE-l
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2 Kumbia All-Stars
Akwid

'EAR IN MUSIC

~ Rlejandro Sanz
~ Mlicia Villareal

Wle would like to thank all !-%-
the artists, labels, venues ‘}
ind crews that made :
2006 one of the best
ears in music yet.
Gracias.

~ Frankie J
-@Etavo Cerati
tavo Santaolalla
Juanes
~ Julieta Venegas
- Luny Tunes
~ Mana
~ Molotov
Nelly Furtado
Paul Wall
Paulina Rubio
Pithull
RakimY Ken Y
RBD
Reik
Ricky Martin
Russell Simmeons
Sean Paul
Shakira

Sizu Yantrag
Snoop D'bgg
Tl
Tito El Bambino
Timahaland
: o T-Pa_in
: | “Volito
Yerba Buena

y mucho mas...

Holamun2.com

Booking: Hans.Schafer@nbcuni.com
Music Programming: Roberto.lsaac@nbcuni.com
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21

22

23

24

25
26

27

28

29

30

31

32

33

34

YE-70 |

BARRIO FINO Daddy Yankee-El
Cartel/VI/Machete
REGGAETON NINOS VOL. 1
Reggaeton Ninos-Afuego/Urban
Box Office/EMI Televisa
BORRONY CUENTA NUEVA
Grupo Montez De Durango-Disa
MAS FLOW 2 Luny Tunes & Baby
Ranks-Mas Flow/Machete
HECTOR “EL. FATHER”
PRESENT: LOS ROMPE
DISCOTEKAS Various
Artists-Roc-La-
Familia/Machete/Gold
Star/IDUIMG

BOY WONDER & CHENCHO
RECORDS PRESENT: EL DRAFT
2005 Various
Artists-Chencho/Chosen Few
Emerald/Urban Box Office

X Intocable-EMI Televisa
ANTOLOGIA DE UN REY Ramon
Ayala Y Sus Bravos Del
Norte-Freddie

TESOROS DE COLECCION: LO
ROMANTICO DE LOS
CAMINANTES Los
Caminantes-Sony BMG Norte
RBD: LIVE IN HOLLYWOOD
RBD-EMI Televisa

EXITOS Y MAS Monchy &
Alexandra-J & N/Sony BMG
Norte

IRONIA Andly
Andy-Wepa/Urban Box Office
MANANA Sin Bandera-Sony
BMG Norte

SIGO SIENDO YO Marc
Anthony-Sony BMG Norte
TROZOS DE Ml ALMA 2 Marco
Antonio Solis-Fonovisa/UG
TOP OF THE LINE 7ito “E/

DECEMBER 23, 2006 |

35

36

37

38

39

40

4

42

43

44

45

46

47

48

49

50

A DEEPER VERSION OF THIS CHART

RAKIM & KEN-Y

Bambino”-EMI Televisa

MAS FLOW: LOS BENJAMINS
Luny Tunes & Tainy-Mas
Flow/Machete

MAS CAPACES QUE NUNCA K-
Paz De La Sierra-Disa
HISTORIAS QUE CONTAR Los
Tigres Del Norte-Fonovisa/UG
LOS SUPER EXITOS:
LAGRIMILLAS TONTAS Grupo
Montez De Durango-Disa
ANTOLOGIA DE UN REY VOL. 2
Ramen Ayala Y Sus Bravos Del
Norte-Freddie

LLA VvOZ DE UN ANGEL
Yuridia-Sony BMG Norte
ANANDA Paulina
Rubio-Universal Latino
FUEGO A B. Quintanilla Il
Presents Kumbia Kings-EMI
Televisa

PARRANDERA, REBELDE Y
ATREVIDA Jenni
Rivera-Fonovisa/UG

LA HISTORIA DEL REY Jose
Alfredo Jimenez-Sony BMG
Norte

GRANDES EXITOS Luis
Miguel-Warner Latina

ALGO DE Ml Conjunto
Primavera-Fonovisa/UG

LA HISTORIA DEL PRINCIPE
Jose Jose=Sony BMG Norte
EN PRESENCIA DEL FUTURO
Voz A Voz-Urban Box Office
MIS DUETOS Vicente
Fernandez-Sony BMG Norte
DOS AMORES UN AMANTE Ana
Gabrie/-EMI Televisa

APPEARS ON BILLBOARD.BIZ

YEAR-END DOUBLE ISSUE
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TOp Latin Album Imprints Pos. IMPRINT (No. Charted Titles)

SONY BMG NORTE(61) 6 MACHETE (9)
EMI TELEVISA (18) 7 VIS
FONOVISA (59) 8 UNIVISION (34
DISA (72) 9 WARNERLATINA (7)
EL CARTEL (@ 10 EPIC (2
. (2) Gold Star/Machete
TO Latln A‘lbum (D White Lion/Sony BMG Norte
La els (D El Cartel/Vi/Machete
Pos. LABEL (No. Charted Titles) (D EMI Televisa
¥ SONY BMG NORTE (71 () La Calle/Univision
2 UNIVISION GROUP (93) 3 AVENTURA (3) Premium Latin
3 EMITELEVISA (20) (D Machete
4 MACHETE (2D 4 RAKIM & KEN-Y (3)
S DISA (73) Pina/Universal Latino
) Sony BMG Norte
: (1) Chencho/Chosen Few
Top L.atln Album Emerald/Urban Box Office
Distributors 5 DON OMAR (3) Vl/Machete
Pos. DISTRIBUTOR (No. Charted Titles) (D Premium Latin
¥ UNIVERSAL (230) (D Allstar/Vi/Machete
2 SONY BMG (75) () CMG/Universal Motown
3 EMM (22 (1) Gold Star/Machete
4 INDEPENDENTS (22) 6 SHAKIRA (4 Epic/Sony BMG Norte
S WEA (& 7 TITO “EL BAMBINO”
T S —— (3) EMI Televisa
. (D Platinum/Sony BMG Norte
HO],: Latln Songs 8 IVY QUEEN (3 La
Ar t1sts Calle/Univision
Pos. ARTIST (No. Charted! Titles) imprint/Label 9 MARIANO BARBA (1) Three
@ WISIN & YANDEL (3) Machete Sound
(3) Mas Flow/Machete 10 INTOCABLE (4) £EM/ Televisa
(2) Gold Star/Machete () Sony BMG Norte

(D Roc-La-Familia/Machete/Def
Jamy/IDIMG
(1) Machete/Latium/Universal
Republic
() Universal Latino
() CFEE/Urban Box Office
() El Cartel/Vl/Machete
) WY/Machete
2 DADDY YANKEE (3) £/
Cartel/Interscope
(@) Mas Flow/Machete

Hot Latin Songs

Pos. TITLE -Artist imorint/Label

EH

DOWN Rakim & Ken-
Y-Pina/Universal Latino
HIPS DON'’T LIE Shakira
Featuring Wyclef
Jean-Epic/Sony BMG Norte
ROMPE Daddy Yankee-E|
Cartel/interscope

10
1

12
13

14

17
18
19

20

22

23

24

ALIADO DEL TIEMPO Mariano
Barba-Three Sound

LLAME PA’ VERTE Wisin &
Yande/-Machete

CAILE 7ito “E/ Bambino™EMI
Televisa

MACHUCANDO Daddy
Yankee-E| Cartel/Interscope
ANGELITO Don
Omar-V1/Machete

UN BESQ Aventura-Premium
Latin

LABIOS COMPARTIDOS
Mana-Warner Latina

ELLA Y YO Aventura Featuring
Don Omar-Premium Latin
MAS ALLA DEL SOL Joan
Sebastian-Musart/Balboa

LO QUE SON LAS COSAS
Anais-Univision

PAM PAM Wisin &
Yande/-Machete

LO QUE ME GUSTA AMI
Juanes-Surco/Universal Lating
TENGO UN AMOR Toby Love
Featuring Rakim & Ken-Y-Sony
BMG Norte

RAKATA Wisin & Yandel-Mas
Flow/Machete

NI UNA SOLA PALABRA Paulin
Rubio-Universal Latino
NOCHE DE SEXO Wisin & Yanoe
Featuring Aventura~Machete
VEN BAILALO Angel &
Khriz-Luar/MVP/Machete
NA NA NA (DULCE NINA)AB
Quintanilla lil Presents Kumbia
Kings-EMI Televisa
CONTRA VIENTO Y MAREA
Intocable-EMI Televisa
MAYOR QUE YO Baby Ranks,
Daddy Yankee, Tonny Tun Tun,
Wisin, Yandel & Hector-Mas
Flow/Machete

CUENTALE /vy Queen-La

" Calle/Univision

25

ALGO DE MI Conjunto
Primavera-Fonovisa
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Hot Latin Songs
Imprints

Pos. IMPRINT (No. Charted Titles)

2
3
4
5

SONY BMG NORTE (36)
EMI TELEVISA (25)
FONOVISA (23)
UNIVERSAL LATINO (75)
UNIVISION (78)

Hot Latin Songs
Labels

Pos. LABEL (Na Charted Titles)

zlv

W NN D WN

a
o

SONY BMG NORTE (57)
UNIVERSAL LATINO (3O)
EMI TELEVISA (25)
MACHETE (24
UNIVISION (26)
FONOVISA (25)

DISA (15)

WARNER LATINA (76)
INTERSCOPE (4)
PREMIUM LATIN (3)

Hot Latin Producers

Pos. PRODUCER (No. Charted Titles)

2
3
4
S
6
7
8
9

<)

LUNY TUNES (77)

NELY (&)

CACHORRO LOPEZ (6)
ARMANDO AVILA (7)
RAFY MERCENARIO (4)
MAMBO KINGS (7)
AUREO BAQUEIRO (5)
MARIANO BARBA (D
JESUS GUILLEN (5)
SERGIO GEORGE (6)

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

YE-72 |

DECEMBER 23, 2006 |

T
ATII))umS

Latin Pop

Pos. TITLE -Artist imprint/Label

L

10

NUESTRO AMOR RBD-EMI
Televisa

NOW LATINO Various
Artists-The EMI
Group/Universal/Zomba/Sony
BMG Norte/Sony BMG Strategic
Marketing Group

AMARES COMBATIR
Mana-Warner Latina

FIJACION ORAL VOL.1
Shakira-Epic/Sony Music
REBELDE RBD-EMI| Televisa

MI SANGRE
Juanes-Surco/Universal Latino
HISTORIA DE UNA REINA Ana
Gabrie/-Sony BMG Norte
ADENTRO Ricardo Arjona-Sony
BMG Norte

AMOR ETERNO: LOS EXITOS
Rocio Durcal-Sony BMG Norte
AMOR Andrea Bocelli-
Sugar/Venemusic/Universal Latino

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Top Latin Pop

um Imprints

Pos. IMPRINT (No. Charted Titles)

i

HwWN

SONY BMG NORTE (32)
EMITELEVISA (710)
WARNER LATINA (4)
EPIC (1

SURCO (1)

YEAR-END DOUBLE ISSUE

To

Latin Pop

Album Labels

Pos. LABEL (Wo. Charted Titles)
@ sONY BMG NORTE (32

2

3
4
5

EMI TELEVISA (70)
UNIVERSAL LATINO (70)
WARNER LATINA (4)
SONY BMG STRATEGIC
MARKETING GROUP ()

Hot Latin Pop Songs
Artists

7
8

0

10

ARTIST (No. Charted Titles) Imprint/Label

RBD (6) £EM/ Televisa

SHAKIRA (6) Epic/

Sony BMG Norte

CHAYANNE (3) Sony BMG Norte
SIN BANDERA (5) Sony BMG
Norte

RICARDO ARJONA (4) Sony
BMG Norte

LA 5A ESTACION (6) Sony BMG
Norte

ANAIS (3) Univision

JUANES (2) Surco/Universal Latino
ALEJANDRA GUZMAN (2) Sony
BMG Norte

MANA () Warner Latina

Hot Latin Pop Songs

Pos. TITLE -Artist /mprint/Label

2

LABIOS COMPARTIDOS
Mana-Warner Latina

VOLVERTE A AMAR Alejandra
Guzman-Sony BMG Norte

wwWwW americanradiohistorvy com

Top Latin Pop

um Artists

Pos. ARTIST (No. Charted Titles) Imprint/Label
KD rRBD (4) EMI Televisa

MANA (1) Warner Latina
SHAKIRA

(1) Epic/Sony Music

ANA GABRIEL

(1) Sony BMG Norte

(1) EMI Televisa

JUANES

(1) Surco/Universal Latino
RICARDO ARJONA

(1) Sony BMG Norte
ROCIO DURCAL

(2) Sony BMG Norte
ANDREA BOCELLI

(1) Sugar/Venemusic/
Universal Latino

JUAN GABRIEL

(1) Sony BMG Norte
MARCO ANTONIO SOLIS
(4) Fonovisa/UG

(1) Univision/UG

HIPS DON’T LIE Shakira
Featuring Wyclef
Jean-Epic/Sony BMG Norte

LO QUE ME GUSTA A Ml
Juanes-Surco/Universal Latino
LO QUE SON LAS COSAS
Anais-Univision

SUELTA MI MANO Sin
Bandera-Sony BMG Norte
COMO DUELE (BARRERA DE
AMOR) Noel/a-EM| Televisa

NO Shakira-Epic/Sony BMG
Norte

TE ECHO DE MENOS
Chayanne-Sony BMG Norte

A Tl Ricardo Arjona-Sony BMG
Norte

QUE ME ALCANCE LA VIDA Sin
Bandera-Sony BMG Norte
COMO SINO NOS HUBIERAMOS
AMADO [agura Pausini-Warner
Latina

NI UNA SOLA PALABRA Paulina
Rubio-Universal Latino
DETALLES Yahir-Warner Latina
NUESTRO AMOR RBD-EMI
Televisa

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Hot Latin Pop Songs
Imprints

Pos. IMPRINT (No. Charted Titles)

P SONY BMG NORTE (48)

2

3
4
5

EMI TELEVISA 27)
UNIVERSAL LATINO (22)
WARNER LATINA (78)
EPIC (6)

Hot Latin Pop
Songs Labels

Pos. LABEL (No. Charted Titles)

B soNY BMG NORTE (58)
2 EMITELEVISA (27)

3 UNIVERSAL LATINO (26)
4 WARNER LATINA (18)

5 UNIVISION (70)

Tog Regional Mexican

Album Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

1. GRUPO MONTEZ DE DURANGO
(7) Disa

2 LOS TIGRES DEL NORTE (6)
Fonovisa/UG

3 RAMON AYALA Y SUS BRAVOS
DEL NORTE (3) Freddie

4 VICENTE FERNANDEZ (4) Sony
BMG Norte

5 INTOCABLE (2) EM/ Televisa

6 CONJUNTO PRIMAVERA (4)
Fonovisa/UG

7 K-PAZ DE LA SIERRA (4) Disa
LOS CAMINANTES (7) Sony BMG
Norte

9 LOS BUKIS (4) Fonovisa/UG
(D Univision/UG

10 GRUPO BRYNDIS (6) Disa

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Top Regional

Mexican Albums

Pos. TITLE -Artist /mporint/Label

% BORRON Y CUENTA NUEVA
Grupo Montez De Durango-Disa

2 ANTOLOGIA DE UN REY Ramon
Ayala Y Sus Bravos Del
Norte-Freddie

3 TESOROS DE COLECCION:LO
ROMANTICO DE LOS
CAMINANTES Los
Caminantes-Sony BMG Norte
X Intocable~-EMI Televisa

5 MAS CAPACES QUE NUNCA /-
Paz De [ a Sierra-Disa

6 HISTORIAS QUE CONTARLos
Tigres Del Norte-Fonovisa/UG

7 LOS SUPER EXITOS:
LAGRIMILLAS TONTAS Grupo
Montez De Durango-Disa

8 ANTOLOGIA DE UNREY VOL.2
Ramon Ayala Y Sus Bravos Del
Norte-Freddie

9 LAHISTORIA DEL REY Jose
Alfredo Jimenez-Sony BMG Norte

10 ALGO DE MI Conjunto
Primavera-Fonovisa/UG

A DEEPER VERSION OF THIS CHAR
APPEARS ON BILLBOARD.BIZ

i
Tt Re%ional Mexican
Album Imprints
Pos. IMPRINT (No. Cherted Titles)
A DIsA (43
2 FONOVISA (4])

3 SONY BMG NORTE (72)
continued on >>pYE-M4
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4 UNIVISION (73)
5 FREDDIE (3)

Top Regional Mexican
Album Labels

Pos. LABEL (No. Charted Titles)

1 UNIVISION MUSIC GROUP (54)
DISA (44)

SONY BMG NORTE (73)
FREDDIE (3)

EMI TELEVISA (4)

n b WN

PR AR

Hot Regional Mexican

Songs Artists

Pos. ARTIST (No. Charted Titles) irnprint/Label

#8 CONJUNTO PRIMAVERA (5)
Fonovisa

2 INTOCABLE (4 EM/ Televisa
(D Sony BMG Norte

3 MARIANO BARBA (2) Three
Sound

4 GRUPO MONTEZ DE DURANGO
(3) Disa

5 JENNIRIVERA (4) Fonovisa

6 LOS TIGRES DEL NORTE (6)
Fonovisa

7 JOAN SEBASTIAN (3)
Musart/Balboa

8 ALACRANES MUSICAL (3)
Univision

9 PATRULLA 81(4) Disa

10 BETO Y SUS CANARIOS (2) Disa
(D Disa/Edimonsa

Hot Regional Mexican
Songs mprints
Pos. IMPRINT (No. Charted Titles)
B pisa@)
2 FONOVISA (39)
UNIVISION (30)

3
4 EMITELEVISA (714
5 SONY BMG NORTE (17)

A

Hot Regional
Mexican Songs
Labels

Pos. LABEL (No. Charted Titles)

DISA (42)

FONOVISA (42)
UNIVISION (31)
UNIVERSAL LATINO 27)
EMI TELEVISA (74)

[7, I - 7T I N

Top Tropical Album

Artists

Pos. ARTIST (No Charted Titles) imprint/Label

# MONCHY & ALEXANDRA (3)
| J & N/Sony BMG Norte

2 AVENTURA (1) Premium
Latin/Sony BMG Norte
(D Prermium Latin

3 MARC ANTHONY (2) Sony BMG
Norte

4 ANDY ANDY () Wepa/Urban
Box Office

5 VICTOR MANUELLE (3) Sony
BMG Norte

6 GILBERTO SANTA ROSA (4)
Sony BMG Norte
(D Discos 605/Sony BMG Norte

7 INDIA ) Universal Latino
(D La Calle/Univision/UG

8 JUAN LUIS GUERRA (1)
Venemusic/Universal Latino

9 OLGA TANON (D) Univision/UG
() Warner Latina

10 N’KLABE (1) NU/Sony BMG
Norte

Top Tropical Albums

Pos. TITLE -Artist /mprint/Label

A GOD’S PROJECT
Aventura-Premium Latin/Sony
BMG Norte

2 IRONIA Andy
Andy-Wepa/Urban Box Office

3 EXITOS Y MAS Monchy &
Alexandra-J & N/Sony BMG
Norte

4 SIGO SIENDO YO Marc
Anthony-Sony BMG Norte

5 DOS SONEROS, UNA HISTORIA
Gilberto Santa Rosa & Victor
Manuelle-Sony BMG Norte

6 DECISION UNANIME Victor
Manuelle-Sony BMG Norte

7 HASTA EL FIN Monchy &
Alexandra-J & N/Sony BMG
Norte

|

‘4 ALIADO DEL TIEMPO Mariano
Barba-Three Sound
2 MASALLADEL SOL Joan
Sebastian-Musart/Balboa
3 PERO TE VAS A ARREPENTIR
E K-Paz De La Sierra With Jose
i Manuel Zamacona-Disa
4 ALGO DE Ml Conjunto
Primavera-Fonovisa
5 DE RODILLAS TEPIDO
Alegres De La
Sierra-Viva/Universal Latino

YE-74 | DECEMBER 23, 2006 |

Ay R

H ot Re glo nal M eXican S O ngs Pos. TITLE -Artist /mprint/Label

6 DE CONTRABANDO Jenni
Rivera-Fonovisa

7 NO PUEDO OLVIDARTE Beto
Y Sus Caharios-Disa

8 SIYOFUERA TU AMOR
Alacranes Musical-Univision

9 TE COMPRO Duelo-Univision

10 ALGUIEN TE VA A HACER
LLORAR /ntocable-EMI
Televisa

11 DIGANLE Conjunto
Primavera-Fonovisa

K-PAZ DE LA SIERRA

12 LAGRIMILLAS TONTAS Grupo
Montez De Durango-Disa

13 PARA QUE REGRESES £/
Chapo De Sinaloa-Disa

14 QUE LASTIMA A/fredo
Ramirez Corral-Unidos/Disa

15 CONTRA VIENTO Y MAREA
Intocable-EMI| Televisa

A DEEPER VERSION OF THIS CHART
APPEARS ONBILLBOARD.BIZ

YEAR-END DOUBLE ISSUE

T
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S

{

-

8 SOYDIFERENTE /ndia-La
Calle/Univision/UG

9 VALIO LA PENA Marc
Anthony-Sony BMG Norte

10 DIRECTO AL CORAZON Gilberto
Santa Rosa-Sony BMG Norte

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Top Tropical Album
Imprmts

Pos. IMPRINT (No. Charted Titles)

1 SONY BMG NORTE (70)
PREMIUM LATIN (&)

J&N (13)

WEPA (1)

UNIVISION (9)

Top Tropical Album ]
Labels

Pos. LABEL (No. Charted Titles)

. SONY BMG NORTE (30)
UNIVISION MUSIC GROUP (10)
UNIVERSAL LATINO (20)
URBAN BOX OFFICE (1)
MACHETE (3)

n b W N

2
3
4
5

Hot Tropical Songs
Artists

Pos. ARTIST (No. Charted! Titles) Imprint/Label
¥ MARC ANTHONY (3) Sony BMG
Norte
2 WISIN & YANDEL (3) Machete
(2) Mas Flow/Machete
@) Gold StaryMachete
(D Roc-La-Familia/Machete/Def
Jam/IDIMG
(1) CFEE/Urban Box Office
(D Jive/Zomba
(D) El Cartel/Vi/Machete
3 DADDY YANKEE (3) £/
Cartel/Interscope
(@) Mas Flow/Machete
(2) Gold Star/Machete
(D La Calle/Univision
(D EMI Televisa
(1) Diamond/Machete
() El Cartel/Vi/Machete
(D Vi/Machete
4 VICTOR MANUELLE (5) Sony
BMG Norte
(D NU/Sony BMG Norte
(1) Gold Star/Machete
(1) Banco Popular
5 TITO “EL BAMBINO” (3) EM/
Televisa
(D Platinum/Sony BMG Norte
(D) Miller/Machete
6 AVENTURA (4) Premium Latin
() Machete
7 MONCHY & ALEXANDRA (2)
JEN
8 N’KLABE (2) NU/Sony BMG
Norte
(1) Sony BMG Norte
9 RAKIM & KEN-Y (2)
Pina/Universal Latino
(D Sony BMG Norte
(D Chencho/Chosen Few
Emerald/Urban Box Office

10 DON OMAR (6) Vi/Machete
() CMG/Universal Motown
(D Premium Latin
(D) Gold Star/Machete
) EMI Televisa
(D Alistar/Vi/Machete

b st - - S

Hot Tropical Songs

Pos. TITLE -Artist imprint/Label

% QUE PRECIO TIENE EL CIELO
Marc Anthony-Sony BMG Norte

2 CAILE Tito "El Bambino™-EMI
Televisa

3 NO ES UNA NOVELA Monchy &
Alexandra-J & N

4 NUESTRO AMOR SE HA
VUELTO AYER Victor
Manuelle-Sony BMG Norte

5 TU AMOR ME HACE BIEN Marc
Anthony-Sony BMG Norte

6 MACHUCANDO Daddy
Yankee-E| Cartel/interscope

7 LLAME PA’ VERTE Wisin &
Yande/-Machete

8 DOWN Rakim & Ken-
Y-Pina/Universal Latino

9 AMOR DE UNA NOCHE
N'Klabe-NU/Sony BMG Norte

10 PAMPAM Wisin &
Yande/-Machete

11 PRINCESA Frank Reyes-J &N

12 ROMPE Daddly Yankee-El
Cartel/Interscope

13 LOS INFIELES
Aventura-Premium Latin

14 LA AVISPA Zacarias Ferreira-
J&N

15 TENGO UN AMOR Toby Love
Featuring Rakim & Ken-Y-Sony
BMG Norte

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Hot .:i’rolawui;al Songs
Imprints .

Pos. IMPRINT (No. Charted Titles)

%% SONY BMG NORTE (22)
2 JEN@IS

3 EMITELEVISA (19)

4 MACHETE (9

5 LACALLE (i4)

Hot TroE?cal Songs
Labels

Pos. LABEL (No. Charted Titles)

SONY BMG NORTE (39)
UNIVISION (30)
MACHETE (32)
UNIVERSAL LATINO (30)
5 J&NJ9)

2
3
4

7 e —

Top Latin Rhythm
Album Artists

Pos. ARTIST (No. Charted Titles) imprnt/Label

i DADDY YANKEE (1) £/
Cartel/Interscope
(D) El Cartel/Vl/Machete

2 DON OMAR (2) V|/Machete
(D Vi/Machete/UMRG

3 WISIN & YANDEL (7) Machele
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DON OMAR 5 AVENTURA (3) Premium Latin 8 RAKATA Wisin & Yandel-Mas

() Machete Flow/Machete

6 IVY QUEEN (4) La 9 NOCHE DE SEXO Wisin & Yande/
Calle/Univision Featuring Aventura-Machete
(D Perfect iImage 10 ANGELITO Don

7 TITO “EL BAMBINO” (3) EM/ Omar-Vi/Machete
Televisa 11 VENBAILALO Angel &
(D Platinumy/Sony BMG Norte Khriz-Luar/MVP/Machete

8 HECTOR “EL FATHER” (3) Gold 12 PAM PAM Wisin &
Star/Machete Yandel-Machete
(3) Roc-La-Familia/Def Jarm/IDJMG 13 ESO EHH...!! Alexis & Fido-Sony
(2) Mas Flowy/Machete BMG Norte
(D Roc-La-Familia/Machete/Def 14 CUENTALE /vy Queen-La
Jarmy/IDIMG Calle/Univision
(D Flow/Machete 15 MAYOR QUE YO Baby Ranks,
(D MVR/Machete Daddy Yankee, Tonny Tun Tun,
(D New Era/Universal Latino Wisin, Yandel & Hector-Mas

9 ZION & LENNOX (3) White Flow/Machete
Lion/Sony BMG Norte
(D MVE/Luay/Machete A DEEPER VERSION OF THIS CHART
(D El Cartel/interscope APPEARS ON BILLBOARD.BIZ
(D Sony BMG Norte . T——
(D CFEE/Urban Box Office :
(D Bacatranes/Universal Latino HOt Latln Rhythm

10 ALEXIS &FIDO SOI‘lgS Imprmts
(4) Sony BMG Norte Pos. IMPRINT (No. Charted Titles)

() Roc-La-Familia/Def Jarm/IDIMG MACHETE (70)

e e i = 2 ELCARTEL (7)
. 3 LA CALLE (70)
Hot Latin Rhythm b
SongS 5 PREMIUM LATIN (3)
Pos. TITLE -Artist imprint/Label R ———— T
DOWN Rakim & Ken- .
Y-Pina/Universal Latino HOt Latln Rh}fthm
2 ROMPE Daddy Yankee-El SODgS Labels
Cartel/Interscope Pos. LABEL (No, Charted Titles)
3 LLAME PA’ VERTE Wisin & 8 MACHETE (46)
4 RAKIM & KEN-Y (1) 7 BARRIO FINO Daddy Yankee-El  Hot Latin Rhvthm Yandel-Machete 2 SONY BMG NORTE (24)
/ i\ .
Pina/Universal Latino Cartel/VI/Machete Songs ArtIStS 4 MACHUCANDO Daddy 3 UNIVERSAL LATINO (23)
§ LUNY TUNES (4) Mas 8 REGGAETON NINOS VOL.1 Yankee-E| Cartel/Interscope 4 UNIVISION 2D
Flow/Machete Reggaeton Ninos-Afuego/Urban Pos. ARTIST (No. Charted Titles) imprint/Label 5 CAILE T7ito “"E/ Bambino” 5 INTERSCOPE (9)
() Mas Flow/Venemusic/Machete Box Office/EMI Televisa M WISIN & YANDEL (5) Machete -EMI Televisa
(1) Mas Flow/Gold Stat/Machete 9 MAS FLOW 2 Luny Tunes & Baby (4) Mas Flow,/Machete 6 UN BESO Aventura- ADDITIONAL LATIN RHYTHM
6 REGGAETONNINOS () Ranks-Mas Flow/Machete (2) Gold Star/Machete Premium Latin CHARTS ARE AVAILABLE
Afuego/Urban Box Office/EM/ 10 HECTOR “EL FATHER” (1) Roc-La-Familia/Machete/Def 7 ELLAY YO Aventura Featuring EXCLUSIVELY OF BILLBOARD.B
Televisa PRESENT: LOS ROMPE Jamy/IDIMG Don Omar-Premium Latin
1 CALLE13 (1) White Lion/Sony DISCOTEKAS Various (1) Machete/Latium/Universal
BMG Norte Artists-Roc-La-Familia/ Republic IVY QUEEN
§ TITO “EL BAMBINO” () EM/ Machete/Gold Star/IDIMG ) WY/Machete
Televisa (D) CFEE/Urban Box Office
9 IVYQUEEN (D) La A DEEPER VERSION OF THIS CHART (D) El Cartel/Vi/Machete
Calle/Univision/UG APPEARS ON BILLBOARD.BIZ (D Jive/Zomba
(1) Perfect Image/Universal Latino IR A R e o e 2 DADDY YANKEE (5) £/
10 TEGO CALDERON (1) 3 Cartel/interscope
Jiggiri/Atlantic/AG Tog Latln Rhythm (2) Mas Flowy/Machete
- R Album Imprints (2l Cartel/MyMachete
. Pos. IMPRINT (No. Charted Titles) (2) Gold Statr/Machete
Top Latin RhYthm B ELCARTEL(® (1) White Lion/Sony BMG Norte
ums 2 vVIiJdd (D Diamond/Machete
Pos TITLE -Artist imprng/Labe/ 3 MACHETE (7)) (D EMI Televisa
. BARRIO FINO: EN DIRECTO 4 MASFLOW (8 (D Vi/Machete
Daddy Yankee—-El 5 PINA (D 3 RAKIM & KEN-Y (4)
Cartel/Interscope - R ——— " Pina/Universal Latino
2 PALMUNDO Wisin & : (1) Chencho/Chosen Few
Yandel-Machete TO Latln Rhythm Emerald/Urban Box Office
3 KING OF KINGS Don Al um Labels () Sony BMG Norte
Omar-V|/Machete Pos. LABEL (No. Charted Titles) 4 DON OMAR (5) Vi/Machete
" 4 DAHITMAN PRESENTS # MACHETE (37 (@) Allstar/\V/Machete
REGGAETON LATINO Don 2 INTERSCOPE (D (1) Chosen Few
Omar-Vl/Machete/UMRG 3 UNIVERSAL LATINO (72 Emerald/Machete/Urban Box
5 MASTERPIECE: NUESTRA 4 UNIVERSAL MUSIC RECORDS | Office
OBRA MAESTRA Rakim & Ken- GROUP (1) (D Premium Latin
Y-Pina/Universal Latino 5 EMITELEVISA (5) (D Gold Star/Machete
6 CALLE 13 Calle 13-White (D) Jiggiri/Atlantic

Lion/Sony BMG Norte
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Hot Dance Club Play
Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

MADONNA (4 Warner Bros.

2 GOLDFRAPP (3) Mute

3 PARIS HILTON (3) Warner Bros

4 BOB SINCLAR (2) Yellow/Silver
Label/Tommy Boy

5 KIMENGLISH (2) Nervous

6 RIHANNA (3) SRE/Def
Jam/1DIMG

7 DEPECHE MODE (4
Sire/Mute/Reprise

8 MARIAH CAREY (3
Island/IDJMG

9 NATASHA BEDINGFIELD ()
Epic

10 1O (2) Made

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Hot Dance Club Play
Tracks

Pos. TITLE -Artist /mprint/Label

1 WORLD, HOLD ON (CHILDREN
OF THE SKY) Bob
Sinclar-Yellow/Silver
Label/Tommy Boy

2 HOUSE IS NOT A HOME (T.
MORAN/W. RIGG/DIO MIXES)
Deporah Cox-Deco/Nervous

3 DON'TFORGET ABOUTUS
Mariah Carey-1sland/IDJMG

4 | WANT MORE (CLINGONTO
ME) Amuka-Kult

5 TALK (JUNKIE XL/FRANCOIS
K/J. LU CONT MIXES)
Coldplay-Capitol

YE-76 | DECEMBER 23,2006 |

6 SORRY Madonna-Warner Bros.

7 GLORY OF LIFE Mink-rhythm
zone/King Street

8 AIN'TNO OTHER MAN
(VASQUEZ/SHAPE:UK/OSPINA
& SULLIVAN MIXES) Christina
Aguilera-RCA/RMG

9 GETTOGETHER
Madonna-Warner Bros.

10 BUTTONS (D. AUDE MIXES) The
Pussycat Dolls Featuring Snoop
Dogg-A&M/Interscope

11 STARS ARE BLIND Paris
Hilton-Warner Bros.

T12 PROMISCUOUS Nelly Furtado
Featuring Timbaland-Mosley/
Geffen

T12 LOVE GENERATION Bob Sinclar
Featuring Gary
Pine-Yellow/Silver Label/Tommy
Boy

14 PERFECT LOVE Simply
Red-simplyred.com/Verve
Forecast/Verve

15 I’'VE GOT A LIFE (IT’S THE ONLY
THING THAT’S MINE)
Eurythmics-Arista/RMG

16 TRACKING TREASURE DOWN
Gabriel & Dresden-Organized
Nature

17 SOS (J. NEVINS/CHRIS COX
MIXES) Rihanna-SRP/Def
Jam/IDIMG

18 MAKE A MOVE ON ME Joey
Negro-Silver Label/Tommy Boy

19 IT MAKES A DIFFERENCE Kim
English-Nervous

20 BE WITHOUT YOU Mary J.
Blige-Geffen

21 1SIT LOVE? /io-Made

YEAR-END DOUBLE ISSUE

22 FACE THE MUSIC Conjure
One-Nettwerk

23 OH YEAH, OH SIX
Yello-Datasound

24 GIVE ME YOUR LOVE Car/ Cox
Featuring Hannah
Robinson-Koch

25 FASTER KILL PUSSYCAT
Oakenfold Featuring Brittany
Murphy-Maverick/Reprise

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

e L e e

Hot Dance Club Play
Imprints

Pos. IMPRINT (No. Charted Titles)
WARNER BROS. (71
SILVER LABEL (73
COLUMBIA (@
ISLAND (&

RCA (6)

MUTE (7)
NERVOUS (4

EPIC (3

LIVE (7)

MADE (3)

2
3
4
5
6
7
8
9

-
(=]

i e R

WIiIotm]Sance Club Play
Labels

Pos. LABEL (No. Charted Titles)
% ToMMY BOY (713)
2 WARNER BROS. (13)
3 ISLAND DEF JAM MUSIC
GROUP (73)
RCA MUSIC GROUP (70) -
5 MUSIC PLANT (75)

wwWw americanradiohistorvy com

. MADONNA

Hot Dance Singles
Sales Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

M MADONNA (4 Warner Bros.
(2) Maverick/\Warner Bros.

2 NINE INCH NAILS (3
Nothing/Interscope

3 BEYONCE (2) Columbia/Sony
Music

4 MINDLESS SELF INDULGENCE
(2) UCR/Metropolis

5 THE POSTAL SERVICE (D Sub
Pop

6 SLIM THUG (D Columbia/Sony
Music

7 PARIS HILTON (3) Warner Bros.

8 GOLDFRAPP () Mute

9 CASCADA (2) Robbins

10 DEPECHE MODE (2)
Sire/Mute/Reprise/\Warner Bros.

A A i

H(;?Dance Singles
Sales

Pos. TITLE -Artist imprint/Label

¥ EVERY DAY IS EXACTLY THE
SAME Nine inch
Nails-Nothing/interscope

2 HUNG UP Madonna-Warner
Bros.

3 CHECKONIT Beyonce Featuring
Slim Thug-Columbia/Sony Music
SORRY Madonna-Warner Bros.

5 WE WILL BECOME
SILHOUETTES 7he Postal
Service-5ub Pop

6 GET TOGETHER
Madonna-Warner Bros.

7 STRAIGHT TO VIDEO Mindless
Self indulgence-UCR/Metropolis

8 DEJA VU Beyonce Featuring Jay:
Z-Columbia/Sony Music

9 NUMBER 1 Goldfrapp-Mute

10 STARS ARE BLIND Paris
Hilton-Warner Bros.

1 EVERYTIME WE TOUCH
Cascada-Robbins

12 SHAKE Ying Yang Twins
Featuring Pitbulli-ColliPark/TVI

13 PRECIOUS Depeche
Mode-Sire/Mute/Reprise/
Warner Bros.

14 SHUT ME UP Mindless Self
Indulgence-UCR/Metropolis

15 NO STRINGS Lola-Sobe/Warner
Bros.

16 THE WINGS (THEME FROM
BROKEBACK MOUNTAIN)
Gustavo
Santaolalla-Focus/Verve
Forecast/VG

17 1 GOT YOUR LOVE Donna
Summer-Mercury/UMe

18 SEASONS OF LOVE Cast OF
Rent-Warner Bros.

19 FASTER KILL PUSSYCAT
Oakenfold Featuring Brittany
Murphy-Maverick/Reprise/
Warner Bros,

20 JUMP Madonna-Warner Bros.

21 CRAZY Gnarls
Barkley-Downtown/Atlantic

22 CRAZY Alanis
Morissette-Maverick/Reprise/
Warner Bros.

23 THE LOVE YOU FEEL
Dezrok-Burn/Fire Entertainment
Group

24 THE HAND THAT FEEDS Nine
Inch Nails-Nothing/Interscope

25 TURN IT UP Paris Hilton-Warnet
Bros.

Hot Dance Singles
Sales Imprints
Pos. IMPRINT (No. Charted Titles)
WARNER BROS. (10)
NOTHING (3)
COLUMBIA (4)

UCR (2

SUB POP (4)

MUTE (5)

ROBBINS (9
COLLIPARK (D
REPRISE (5)

SOBE (D

2
3
4
5
6
7
8
9

-
(=]

RS WA

Hot Dance‘ Singles
Sales Labels

Pos. LABEL (No. Charted Titles)

# WARNER BROS. (20)
2 INTERSCOPE (7)

3 SONY MUSIC (4)

4 METROPOLIS (6)

5 SUBPOP (4

I AR

Hot Dance Airplay

Artists

Pos. ARTIST (No. Charted Titles) impnint/Label

# MADONNA (4) Warner Bros

2 RIHANNA (2) SRP/Def
Jam/IDJMG
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4 NATASHA BEDINGFIELD (2)
Epic

§ CASCADA (2) Robbins

6 MARIAHCAREY (2)
Island/IDJMG

1 MARY J. BLIGE (1) Geffen

8 CHRISTINA AGUILERA (7)

" RCA/RMG

9 BOBSINCLAR (3) Yellow/Silver

Label/Tommy Boy

10 JUSTIN TIMBERLAKE (2)

Jive/Zomba

B

3 KELLY CLARKSON (2) RCA/RMG

—
Hot Dance Airplay

Pos TITLE -Artist imprint/Label

B 505 Rihanna-SRP/Def
Jam/IDIMG

SORRY Macdlonna-Warner Bros.
BEWITHOUT YOU Mary J.
Blige-Geffen .

4

Aguilera-RCA/RMG

EVERYTIME WE TOUCH

Cascada-Robbins

GET TOGETHER

Madonna-Warner Bros.

WALK AWAY Ke/ly

Clarkson-RCA/RMG

PROMISCUQUS Nelly Furtadio

Featuring Timbaland-Mosley/

Geffen

FASTER KILL PUSSYCAT

Oakenfold Featuring Brittany

Murphy-Maverick/Reprise

10 UNWRITTEN Natasha
Bedingfield-Epic

w

o

~—

RIHANNA

AINTNO OTHER MAN Christina

17

18

19

20

21

22

23

24
25

SEXYBACK Justin
Timberlake-Jive/Zomba
DREAMS Deep Dish Featuring
Stevie Nicks-Deep Dish/Thrive
WHAT’S LEFT OF ME Nick
Lachey-Jive/Zomba
UNFAITHFUL Rihanna-SRP/Def
Jam/IDJMG

RAINDROPS Stunt-Ultra
WAITING Tax/
Doll-wwwtaxidoll.com/Universal
Motown

CRAZY Gnarls
Barkley-Downtown/Atlantic/Lava
HUNG UP'Madonna—Warner Bros.
LOOK ON THE FLOOR
(HYPNOTIC TANGO)
Bananarama-The Lab/Fuel 2000
DON’'T FORGET ABOUT US
Mariah Carey-lsland/IDJMG
DARE Gorillaz Featuring Shaun
Ryder-Pariophone/Virgin

WHAT A FEELING Peter Luts &
Dorninico-Nervous

CHECK ONIT Beyonce Featuring
Slim Thug-Columbia

FIRE Ferry Corsten-Ultra
SOMEONE D.H.T. Featuring
Edmee-Robbins

Hot Dance Airplay
Imprints

Pos. IMPRINT (No. Charted Titles)

# ULTRA (79)

2

3
4
5

WARNER BROS. (7)
ROBBINS (77)

RCA (4

EPIC (5)

B SCISSOR SISTERS

il

Hot Dance Airplay

Labels

Pos. LABEL (No. Charted Titles)

# uLTRA 21

2 WARNER BROS. (&
3 ROBBINS (7D

4 ISLAND DEF JAM MUSIC

GROUP (7)
5 RCA MUSIC GROUP (5)

Top Electronic

Artists

Pos. ARTIST (No. Charted Titles) Imprint/label

2 GNARLSBARKLEY (1)
Downtown/Atlantic

. MADONNA () Warner Bros.

A

3 GORILLAZ (1) Parlophone/Virgin

SHE WANTS REVENGE (1)

PerfectKiss/Flawless/Geffen/

Interscope
5 DEPECHE MODE (1)

Sire/Reprise/Warner Bros.

6 IMOGENHEAP (1) RCA Victor

7 CASCADA (1) Robbins

8 SCISSORSISTERS (1) Universal

Motown/UMRG
(D Universal/UMRG

9 BRITNEY SPEARS (1)
Jive/Zomba

10 TIESTO (2) Song Bird/Black Hole

Top Electronic
ums

Pos. TITLE -Artist /mprint/Labe/

CONFESSIONS ON A DANCE

FLOOR Madonna-Warner Bros.
2 ST.ELSEWHERE Gnarls

Barkley-Downtown/Atlantic

3 DEMON DAYS

Gorillaz-Parlophone/Virgin

10

n

12
13

14

15

16

17

18

19

20

21
22
23

www americanradiohistorvy com

SHE WANTS REVENGE She
Wants Revenge-PerfectKiss/
Flawless/Geffen/Interscope
PLAYING THE ANGEL Depeche

Mode-Sire/Reprise/Warner Bros.

SPEAK FOR YOURSELF /mogen
Heap-RCA Victor

EVERYTIME WE TOUCH
Cascada-Robbins
DISNEYREMIXMANIA Various
Artists-Walt Disney

TA-DAH Scissor Sisters-Universa
Motown/UMRG

B IN THE MIX: THE REMIXES
Britney Spears-Jive/Zomba
ULTRADANCE.O7 Bad Boy Joe &
Johnny Budz-Uitra
SUPERNATURE Go/dfrapp-Mute
FIRED UP! 3 Various
Artists-Razor & Tie

IN SEARCH OF SUNRISE 5: LOS
ANGELES T7iesto-Song
Bird/Black Hole
ULTRAWEEKEND 2 D/ /'
Cee/Trevor Simpson-Ultra

THE GARDEN Zero 7-Ultimate
Dilemma/Atlantic/AG
THRIVEMIX 02 vic
Latino-ThriveDance/Thrive

THE GREATEST HITS: WHY TRY
HARDER Fatboy
Slim-Skint/Astralwerks

A LIVELY MIND
Oakenfold-Maverick/Warner
Bros.

THE HARDEST WAY TO MAKE
AN EASY LIVING The
Streets-Vice/Atlantic

A POSTERIORI Enigma-Virgin
ARULAR M./ A -XL/Interscope
COLLECTED Massive
Attack-Virgin

DECEMBER 23, 2006 |

24 THE OUTSIDER D/
Shadow-Universal
Motown/UMRG

25 FUNDAMENTAL pet Shop

Boys-Rhino

P

Top Electronic
Imprints

Pos. IMPRINT (No. Charted Titles)

#% WARNER BROS. ()
2 DOWNTOWN (1)
PARLOPHONE (1)
ROBBINS (6)

RCA VICTOR ()
ULTRA (13)

WALT DISNEY (7)

W N OB AW

T9 REPRISE (1)
T9 SIRE (1)

UNIVERSAL MOTOWN (2)

Top Electronic
Labels

Pos. LABEL (NVo. Charted Titles)

4 WARNER BROS. (5)
ATLANTIC (3
VIRGIN (5)

4 INTERSCOPE (2

S ROBBINS (6)

w N

Top Electronic
Distributors

Pos. DISTRIBUTOR (No. Charted Titles)
WEA (12)
INDEPENDENTS (74)
EMM (72)

SONY BMG (79)
UNIVERSAL (72)

2
3
4
5

www.biliboard.biz
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- Top Christian Artists

§

Pos ARTIST (No. Charted Titles) imprint/Label

. B ALAN JACKSON () ACR/Arista

Nashville/Provident-Integrity
2 KIRK FRANKLIN

(2) Fo Yo Soul/Gospo

Centric/Provident-integrity
3 CASTING CROWNS

(2) Beach Street/Reunion/

Provident-integrity
4 THIRD DAY (2)

Essential/Provident-integrity
S MERCYME

(3) INO/Provident-integrity
6 JEREMY CAMP

(3) BEC/EMI CMG
7 CHRIS TOMLIN

(3) Sixsteps/Sparrow/EMI CMG
8 FLYLEAF

(1) Octone/Provident-integrity
9 UNDEROATH (2) Sofid
State/Tooth & Nail/EMI CMG
MARY MARY
(D My Block/Integrity
Gospel/Columbia/
Provident-integrity
(1 My Biock/Columbia/
Provident-integrity

it
Albums

Christian

Pos. TITLE -Artistimprint/Label

n

12

14

YE-78 |

PRECIOUS MEMORIES Alan
Jackson-ACR/Arista
Nashville/Provident-Integrity
HERO Kirk Frankiin-Fo Yo
Soul/Gospo Centric/Provident-
Integrity

WOW HITS 2006 Various
Artists-EMI CMG/Provident-
integrity/Word-Curb/EMI CMG
LIFESONG Casting Crowns-Beach
Street/Reunion/Provident-
Integrity

WHEREVER YOU ARE Third
Day-Essential/Provident-integrity
FLYLEAF
Flyleaf-Octone/Provident-
Integrity

DEFINE THE GREAT LINE
Underoath-Solid State/Tooth &
Nail/EMI CMG

MARY MARY Mary Mary-My
Block/Integrity
Gospel/Columbia/Provident-
integrity

COMING UP TO BREATHE
MercyMe-INO/Provident-Integrity
ARRIVING Chris
Tomlin-Sixsteps/Sparrow/EMI
CMG

RESTORED Jeremy
Camp-BEC/EMICMG

NOTHING IS SOUND.
Switchfoot-Columbia/Sparrow/E
MICMG

OPEN THE EYES OF MY HEART
Various Artists-
INO/Epic/Provident-integrity
MMHMM Relient
K-Gotee/Capitol/EMI CMG

DECEMBER 23, 2006 |

15

16

19

20

21

22

23

24

25

TESTIFY PO.D.-
Atlantic/Word-Curb

WOW WORSHIP (AQUA) Various
Artists-Word-Curb/EMI
CMG/Sony BMG/Provident-
Integrity

ANOTHER JOURNAL ENTRY
BarlowGirl-Fervent/Word-Curb
WOW CHRISTMAS (GREEN)
Various Artists-Word-
Curb/EMI/Provident-integrity
ALIVE IN SOUTH AFRICA /srael/ &
New Breed-Integrity
Gospel/ihtegrity/Provident-
Integrity

INSPIRED BY THE CHRONICLES
OF NARNIA: THE LION, THE
WITCH AND THE WARDROBE
Various Artists-Sparrow/EMI CMG
LIVE—UNPLUGGED: FRANKLIN,
TN Jeremy Camp-BEC/EMICMG
AWAKEN Natalie
Grant-Curb/Word-Curb

THE CHRISTMAS SESSIONS
MercyMe-INO/Provident-Integrity
A COLLISIONOR (3 +4 =7) David
Crowder Band-Sixsteps/Sparrow/
EMICMG

HEARTS OF THE INNOCENT
Kutless-BEC/EMICMG

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

R

Tép Christian

A i

Imprints
Pos. IMPRINT (No. Charted Titles)
¥ WORD-CURB (22)

2

3
4
5

SPARROW (25)
INO (79)
ESSENTIAL (I2)
BEC (7D

YEAR-END DOUBLE ISSUE

6 ARISTANASHVILLE (2)

7 ACR(D

8 TOOTH & NAIL (2D

9 GAITHER MUSIC GROUP (77)
OCTONE (D

Pos. LABEL (No. Charted Titles)

% PROVIDENT-INTEGRITY (/D

2 EMICHRISTIAN MUSIC
GROUP (98)

3 WORD-CURB (36)
MORMON TABERNACLE
CHOIR (3)

5 SONY MUSIC ()

Top Christian
Distributors

Pos. DISTRIBUTOR (No. Charted Titles)
# SONY BMG (69)

2 EMM (96)

3 WEA (39)

4 INDEPENDENTS (9)
5 UNIVERSAL (2)

R AT

Top Gospel Artists

Pos. ARTIST (No. Charted Titles) Imprint/Label

& KIRK FRANKLIN (2) Fo Yo
Soul/Gospo Centric/Zomba

2 JUANITA BYNUM (2) Flow
(D Flow/Maranatha!

3 MARY MARY (2 My
Block/Columbia/Sony Music

4 YOLANDA ADAMS (D
Elektra/Atlantic/AG
(D Legacy/Verity/Zomba

5 ISRAEL & NEW BREED (©)
Integrity Gospel/Epic/Sony
Music -
(D Integrity Gospel/integrity/

G e L A

wwWw americanradiohistorvy com

TS,

Columbia/Sony Music

TYE TRIBBETT & G.A. (2)
Integrity Gospel/Columbia/Sony
Music

CECE WINANS (1 PureSprings
Gospel/INO/Sony Music
BISHOP G.E. PATTERSON &
CONGREGATION (2) Podium
SMOKIE NORFUL (2) EM! Gospel
BYRON CAGE (1) Gospo
Centric/Zomba

Pos. TITLE -Artist /mprint/Labe/

7

n

HERO Kirk Franklin-Fo Yo
Soul/Gospo Centric/Zomba
WOW GOSPEL 2006 Various
Artists-EMI CMG/Word-
Curb/Zomba

MARY MARY Mary Mary-My
Block/Columbia/Sony Music

A PIECE OF MY PASSION Juanita
Bynum-Flow

DAY BY DAY Yolanda
Adams-Elektra/Atlantic/AG

THE GOSPEL
Soundtrack-Verity/Zomba
ALIVE IN SOUTH AFRICA /srael &
New Breed-Integrity
Gospel/Epic/Sony Music
PURIFIED CeCe
Winans-PureSprings
Gospel/INO/Sony Music
VICTORY LIVE! Tye Tribbett &

G A -integrity
Gospel/Columbia/Sony Music
AN INVITATION TO WORSHIP
Byron Cage-Gospo
Centric/Zomba

NO LIMITS...LIVE Martha
Munizzi-Integrity/Columbia/Sony
Music

12 PSALMS, HYMNS & SPIRITUAL
SONGS Donnie
McClurkin-Verity/Zomba

13 FREE TO WORSHIP Fred
Hammond-Verity/Zomba

14 20\85 THE EXPERIENCE
Hezekiah Walker &
LFC-Verity/Zomba

15 NOTHING WITHOUT YOU Smokie
Norful-EMI Gospel

16 SINGING THE OLD TiME WAY
Bishop G.E. Patterson &
Congregation-Podium

17 WOW GOSPEL 2005 Various
Artists-Word-Curb/EMI
CMG/Verity/Zomba

18 LIVE Shekinah Glory
Ministry-Kingdorn/Bookworld

19 SINGING THE OLD TIME WAY

VOLUME 2 Bishop G.E. Patterson

& Congregation-Podium

GOTTA HAVE GOSPEL 3 Various

Artists-Integrity

Gospel/Integrity/Gospo

Centric/Epic/Sony Music

21 WOMAN TO WOMAN: SONGS OF

LIFE Vickie Winans-Verity/Zomba

| KNOW THE TRUTH Shirley

Caesar-Artemis Gospel/Light

FINALE: ACT ONE Donald

Lawrence Presents The Tri-City

Singers-EMI Gospel

REDEEMER: THE BEST OF

NICOLE C. MULLEN Nicole C.

Mullen-Word-Curb/Warner Bros.

LIFE CHANGING Smokie

Norful-EMI Gospel

20

22

23
24

25

iR ]
Top Gospel Imprints -
Pos. IMPRINT (No. Charted Titles)
VERITY (25)
GOSPO CENTRIC (74)
EMI GOSPEL (14
FLOW (3)
COLUMBIA (10)
WORD-CURB (9)
FO YO SOUL (-
INTEGRITY GOSPEL (73)
EMICMG (3)
MY BLOCK (2

2
3
4
5
6
7
8
9

-
(=]

b e S T TG
Top Gospel Labels

Pos. LABEL (No. Charted Titles)

ZOMBA (38

SONY MUSIC (79)

EMI GOSPEL (20)

FLOW (2)

ATLANTIC GROUP (D

n b N

TP R TR DA
Top Gospel
Distributors

Pos. DISTRIBUTOR (No. Charted Titles)
W SONY BMG (67)

2 INDEPENDENTS (66)
3 EMM (29

4 WEA(JO)

R A iR "l

Top Classical Artist

Pos. ARTIST (No. Charted Titles) Imprint/Label
B STING (1) DG/Universal Classics
Group
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1 ANDRERIEU (5) Denon/SLG

§ THES5 BROWNS (2) RCA Red
Seal/Sony BMG Masterworks

4 JOSHUA BELL (2) Sony
Classical/Sony BMG Masterworks
() Decca/Universal Classics Group

§ RENEE FLEMING ()
Decca/Universal Classics Group

§ YO-YO MA (3) Sony
Classical/Sony BMG Masterworks

1 CECILIA BARTOLI (D
Decca/Universal Classics Group

§ LANG LANG (3) DG/Universal
Classics Group

§ MORMON TABERNACLE CHOIR
(3) Mormon Tabernacle Choir

0 ROLANDO VILLAZON (2)
DG/Universal Classics Group
() Virgin Classics/BLG

T_O_CT;ssical
Abums

Bes TTTLE -Artist imprint/Label

J] SONGS FROM THE LABYRINTH
Sting-DG/Universal Classics
Group

2 NOBOUNDARIES The 5
Browns-RCA Red Seal/Sony
BMG Masterworks

3 THEFLYING DUTCHMAN Andire
Rieu-Denon/SLG

4 VOICE OF THE VIOLIN Joshua
Bell-Sony Classical/Sony BMG
Masterworks

5 SACRED SONGS Renee
Fleming-Decca/Universal
Classics Group

10

15

TUSCANY Andre
Rieu-Denon/SLG

NEW YEAR’S IN VIENNA
Andre Rieu-Denon/SLG
OPERA PROIBITA Cecilia
Bartoli-Decca/Universal
Classics Group

YO-YO MA PLAYS ENNIO
MORRICONE Yo-Yo Ma With
Roma Sinfonietta Orchestra
(Morricone)-Sony Classical/Sony
BMG Masterworks

SILK ROAD JOURNEYS:
BEYOND THE HORIZON
Yo-Yo Ma/The Silk Road
Ensemble-Sony Classical/Sony
BMG Masterworks

THE 5 BROWNS The 5
Browns-RCA Red Seal/Sony
BMG Masterworks
TCHAIKOVSKY: VIOLIN
CONCERTO Joshua Bell/Berlin
Philharmonic (Thomas)-Sony
Classical/Sony BMG
Masterworks

MEMORY Lang Lang-
DG/Universal Classics Group
MOZART: VIOLIN SONATAS
Hilary Hahn/Natalie Zhu-DG/
Universal Classics Group

PAUL MCCARTNEY’S ECCE COR
MEUM Various Artists-EM|
Classics/BLG

A DEEPER VERSION OF THIS CHART

APPEARS ON BILLBOARD.BIZ

ANDREA BOCELL}

Top Classical
Imprmts
Pos. IMPRINT (No. Charted Titles)

H pG (36)

2

3
4
5

SONY CLASSICAL (70)
DENON (5)

DECCA (8)

RCA RED SEAL (4)

Top Classical Labels

A

Pos. LABEL (No. Charted Titles)

m b WwWN

: UNIVERSAL CLASSICS GROUP

(50)

SONY BMG MASTERWORKS (75)

SAVOY LABEL GROUP (5)
BLUE NOTE LABEL GROUP (78)
HARMONIA MUNDI (77)

]

Top Classical
Crossover Artists

Pos. ARTIST (No. Charted Titles) imprint/L abel
B ANDREA BOCELLI (2

Sugar/Decca/Universal Classics
Group

(D Sugar/Nenemusic/Universal
Latino

(D Philips/Universal Classics Group
IL DIVO (4
SYCO/Columbia/Sony Music
JOSH GROBAN (1)
143/Reprise/Warner Bros.
MORMON TABERNACLE CHOIR
(3) Mormon Tabernacle Choir
SARAH BRIGHTMAN (2) Nemo
Studio/Angel/BLG

(D Decca/Universal Classics Group
LONDON SYMPHONY
ORCHESTRA (1) Sony
Classical/Sony BMG Masterworks

STING

7 HAYLEY WESTENRA ()

Decca/Universal Classics Group

8 JOHN WILLIAMS (2) Sony

Classical/Sony BMG Masterworks

T9 ITZHAK PERLMAN (1) Sony

Classical/Sony BMG Masterworks

T9 YO-YO MA (1) Sony

Top Classical

Classical/Sony BMG Masterworks

o T

Crossover Albums

Pos. TITLE -Artist imprint/L abel

2

www americanradiohistorvy com

AMORE Andrea
Bocelli-Sugar/Decca/Universal
Classics Group

ANCORA //
Divo-SYCO/Columbia/Sony
Music

THE CHRISTMAS COLLECTION
I Divo-SYCO/Columbia/Sony
Music

ILDIVO //
Divo-SYCO/Columbia/Sony
Music

AWAKE Josh
Groban-143/Reprise/Warner
Bros.

AMOR Andrea
Bocelli-Sugar/Venemusic/Univer
sal Latino

ANDREA Andrea
Bocelli-Philips/Universal Classics
Group

MEMOIRS OF A GEISHA
(SOUNDTRACK) John
Williams/Yo-Yo Ma/Itzhak
Periman-Sony Classical/Sony
BMG Masterworks

PRIDE & PREJUDICE
Soundtrack-Decca/Universal
Classics Group

m

12

13

15

STAR WARS EPISODE IIl;
REVENGE OF THE SITH
Soundtrack-Sony Classical/Sony
BMG Masterworks

UNDER THE DESERT SKY
Andrea
Bocelli-Sugar/Decca/Universal
Classics Group

THEN SINGS MY SOUL Mormon
Tabernacte Choir-Mormon
Tabernacle Choir

ODYSSEY Hayley
Westenra-Decca/Universal
Classics Group

LOVE CHANGES EVERYTHING:
THE ANDREW LLOYD WEBBER
COLLECTION VOL. 2 Sarah
Brightman-Decca/Universal
Classics Group

LOVE IS SPOKEN HERE Mormon
Tabernacle Choir-Mormon
Tabernacle Choir

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

L

AR

Top Classical
Crossover Imprints

P

T2
T2
4
5

e

Top Clssieal N

IMPRINT (No. Charted Titles)
DECCA (76)
COLUMBIA (4

SYCO (4

SUGAR (3)

SONY CLASSICAL (70)

T

Crossover Labels

Pos. LABEL (No. Charted Titles)

2
3
4

5

—

UNIVERSAL CLASSICS
GROUP (77)

SONY MUSIC (5)
WARNER BROS. (3)
SONY BMG
MASTERWORKS (70)
UNIVERSAL LATINO (1)

BTG it 7

op Combined

Classical Imprints

Pos. IMPRINT (No. Charted Titles)

T2
T2

T8
T8
10

AT i

The Coml;ine

DECCA (27)

SYCO (4

COLUMBIA (4)
SUGAR (3)

BUENA VISTA (6)
SONY CLASSICAL (28)
DG (32)

REPRISE (D

143 (D)

MORMON TABERNACLE
CHOIR (7)

ST

Classical Labels

Pos. LABEL (No. Charted Titles)
# UNIVERSAL CLASSICS

DECEMBER 23, 2006

GROUP (65)

SONY MUSIC (5)
WALT DISNEY (6)
SONY BMG
MASTERWORKS (32)
WARNER BROS. (5)

I www.billboard.biz | YE-79
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Top Combined
Classical Distributors

Pos. DISTRIBUTOR (No. Charted Titles)

n b W N

UNIVERSAL (74
SONY BMG (43)
WEA 2D
INDEPENDENTS (73
EMM (24)

'}wop Jazz Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

Fi8

MICHAEL BUBLE (©2)
143/Reprise/Warner Bros.

DIANA KRALL (3) Verve/VG
CHRIS BOTTI (3) Columbia/Sony
Music

MADELEINE PEYROUX (2)
Rounder

CLAYTON/HAMILTON JAZZ
ORCHESTRA (1) Verve/VG

THELONIOUS MONK QUARTET

(1) Thelonious/Blue Note/BLG
JOHN COLTRANE (1)
Thelonious/Blue Note/BLG

M impulsel/VG

(D Riverside/Fantasy,/Concord

(D Fantasy/Concord

DIANNE REEVES (7) Concord
Jazz/Concord

(D Blue Note/BLG

NAT KING COLE (7) Capito!
THE COUNT BASIE
ORCHESTRA (1) Hear/Concord
RAY CHARLES (1) Hear/Concord

Top Jazz Albums

Pos. TITLE -Artist imprint/tabel

10

12

13

14

YE-80 |

T°S TIME Michael Buble-143/
Reprise/Warner Bros.
CHRISTMAS SONGS Djana Krall
Featuring The Clayton/Hamilton
Jazz Orchestra-Verve/VG

TO LOVE AGAIN: THE DUETS
Chris Botti-Columbia/Sony Music
CAUGHT IN THE ACT Michae/
Buble-143/Reprise/Warner Bros.
FROM THIS MOMENT ON Djana
Krall-Verve/VG

AT CARNEGIE HALL Thelonious
Monk Quartet With John
Coltrane-Thelonious/Blue Note/BLG
HALF THE PERFECT WORLD
Madeleine Peyroux-Rounder
RAY SINGS BASIE SWINGS Ray
Charles + The Count Basie
Orchestra-Hear/Concord

OUR NEW ORLEANS 2005: A
BENEFIT ALBUM Various
Artists-Nonesuch/Warner Bros.
WHEN | FALL IN LOVE Chris
Botti-Columbia/Sony Music
GOOD NIGHT, AND GOOD
LUCK. (SOUNDTRACK) Dianne
Reeves-Concord Jazz/Concord
CARELESS LOVE Madeleine
Peyroux-Rounder

THE VERY BEST OF NAT KING
COLE Nat King Cole-Capitol
THE RIVER IN REVERSE E/vis
Costello & Allen Toussaint-Verve
Forecast/VG

DECEMBER 23, 2006 |

15

16

17

18

19

20

21

22

23

24

25

R Tahing

PIECE BY PIECE Katie
Melua-Dramatico/Universal
Motown/UMRG

BEFORE ME Gladys
Knight-Verve/VG

MARTHA STEWART LIVING
MUSIC: JAZZ FOR THE
HOLIDAYS Various
Artists-Legacy/Epic/Sony Music
BLUE Diana Ross-Universal
Motown/UMRG

SONGS OF SINATRA Steve
Tyrell-Hollywood
THUNDERBIRD Cassandra
Wilson-Blue Note/BLG

THE GIRL IN THE OTHER ROOM
Diana Krall-Verve/VG

LIVE: WITH ORCHESTRA &
SPECIAL GUESTS Chris
Botti-Columbia/Sony Music
THE DEFINITIVE COLLECTION
Louis Armstrong-Hip-

O/ Verve/Chronicles/UMe

ONE DOWN, ONE UP: LIVE AT
THE HALF NOTE John
Coltrane-Impulse!/VG

THE SEASON Jane
Monheit-Epic/Sony Music

Top Jazz Imprints

Pos. IMPRINT (No. Charted Titles)

“11‘"“

VERVE (74
REPRISE (3)

143 (3)

COLUMBIA (71D
ROUNDER (2)
BLUE NOTE (74)
NONESUCH (7)
HEAR (D
CONCORD JAZZ (7)
THELONIOUS (D

Top Jazz Labels

Pos. LABEL (No, Charted Titles)

2
3
4
5

WARNER BROS. (10)

VERVE GROUP (75)

SONY MUSIC (75)

BLUE NOTE LABEL GROUP (74)
CONCORD (18

Top Contemporary
]azpz Artists :

4

wn

W o ~N O

Pos. ARTIST (No. Charted Titles) Imprint/Label

KENNY G (2) Arista/RMG

(D Legacy/Arista/RMG

(D Arista/Sony BMG Strategic
Marketing Group

HERBIE HANCOCK (1)
Hear/Hancock/\Vector

JAMIE CULLUM (D) Verve
Forecast/Universal
Motown/Verve Group/UMRG

D UniversaiVerve/VG

BONEY JAMES (1) Concord
WAYMAN TISDALE (D
Rendezvous

KIRK WHALUM (1) Rendezvous
BRIAN CULBERTSON (2) GRE/VG
MIND! ABAIR (2) GRP/VG
FOURPLAY (1) Bluebird/RCA Victor
PETER WHITE (D
Legacy/Columbia/Sony Music

YEAR-END DOUBLE ISSUE

Top Contempora
]azpz AlbumsP %

[

Pos. TITLE -Artist /mprint/L.abel :__

{1 THE GREATEST HOLIDAY

CLASSICS Kenny
G-Arista/RMG

2 POSSIBILITIES Herbie
Hancock-Hear/Hancock/Vector

3 40 YEARS: A CHARLIE
BROWN CHRISTMAS Various
Artists-Peak/Concord

4 CATCHING TALES Jamie
Cullum-Verve
Forecast/Universal y
Motown/Verve Group/UMRG

5 SHINE Boney James-Concord

6 WAY UP! Wayman
Tisdale-Rendezvous

7 KIRK WHALUM PERFORMS

THE BABYFACE SONGBOOK

Kirk Whalum-Rendezvou
8 AT LAST... THE DUETS

ALBUM Kenny G-Arista/RHB
9 THE ESSENTIALKENNY G

Kenny G—Legacy/Arista/RMG"'

1T’S ON TONIGHT Brian

Culbertson-GRP/VG

11 LIFE LESS ORDINARY Mindi
Abair-GRP/VG

12 GIVIN’ IT UP George Benson &
Al Jarreau-Monster/Concord

13 HIDDEN BEACH RECORDINGS

PRESENTS: UNWRAPPED

VOL. 4 Various Artists-Hidden

Beach/Epic/Sony Music

X Fourplay-Bluebird/

RCA Victor

15 PLAYIN’ FAVOURITES Peter
White-Legacy/Columbia/
Sony Music

16 NEW BEGINNINGS Gerald
Albright-Peak/Concord

17 JAZZMASTERS V

Jazzmasters-Trippin ‘'n’

Rhythm/Vv2

Top Contemporary
Jazz Imprints

Pos. IMPRINT (No. Charted Titles)

19
20

21

22

23

24

.~ DELIGHTS: RE-WHIPPED Herb
* Alpert’s Tijuana Brass-Shout! /4

25

D TO CHILL :
o Meadows-Heads Up
OURS TRULY Rick
Braun-ARTizen

20TH ANNIVERSARY The
Rippingtons-Peak/Concord
WE GET A KICK OUT OF
JAZZ Various
Artists-Verve/VG

WITH ONE VOICE Ramsey
Lewis-Narada Jazz/BLG
TWENTYSOMETHING Jamie
Cullum-Universal/Verve/VG
WHIPPED CREAM & OTHER

Factory/Sony Music
THE HIDDEN LAND Bela
Fleck & The Fle

Colum_bi‘é/s usic
--"""'"‘ - p
LN
Top Combined Jazz
Imprints

Pos. IMPRINT (No. Charted Titles)

ARISTA (4) 98 VERVE (77)
PEAK (6) T2 REPRISE (3)
GRP (6) T2 143 (3)
RENDEZVOUS (5) 4 COLUMBIA (i4)
NARADA JAZZ (9) 5 ARISTA (4)
HANCOCK () 6 PEAK (6)
HEAR (1) 7 HEAR(2)
8 HEADSUP (7) 8 ROUNDER (3)
9 VERVE FORECAST (2) 9 BLUE NOTE (75)
10 CONCORD (2) 10 NONESUCH (8)
i — S
Top Contemporary ~ Top Combined Jazz
Jazz Labels Labels
Pos. LABEL (No. Charted Titles) Bos. LABEL (No. Charted Titles)
1 CONCORD (9) "I WARNER BROS. (7D
2 RCA MUSIC GROUP (4) 2 VERVE GROUP (26)
3 VERVE GROUP (71 3 SONY MUSIC (21
4 VECTOR (1) 4 CONCORD (27)
5 SONY MUSIC (6) 5 BLUE NOTE LABEL GROUP (24)

wwWw americanradiohistorvy com

Top Combined Jazz
Distributors

Pos. DISTRIBUTOR (No. Charted Titles)
# UNIVERSAL (74

2 WEA (75)

3 SONY BMG (32)

4 INDEPENDENTS (85)
5 EMM (26)

Top Pop Catalo
Ar?istsP :

Pos. ARTIST (No. Charted Titles) imprint/Label
JOHNNY CASH (4) Legacy/
Columbia (Nashville)/Sory Music
(D American/Lost Highway
2 TRANS-SIBERIAN ORCHESTRA
(3) Lava/AG
3 TIMMCGRAW (1) Curb
4 PINK FLOYD (2) Capitol
(D Columbia/Sony BMG
5 MICHAEL BUBLE (1)
143/Re orise/Warner Bros.
6 KEITHURBAN (2) Capitol Nashvile
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1 THEBEATLES () Apple/Capitol

§ AC/DC (1) Legacy/Epic/Sony
Music

§ DANE COOK (1) Comeqy Central

0 BOB SEGER & THE SILVER

BULLET BAND (1) Capitol

To[[)) Pop Catalog

Albums

Bos TITLE -Artist imprint/Label

16 BIGGEST HITS Johnny

Cash-Legacy/Columbia

(Nashville)/Sony Music

1 GREATEST HITS 7im
McGraw-Curb

3 DARK SIDE OF THE MOON Pink
Floyd-Capitol

4 MICHAEL BUBLE Michael
Buble-143/Reprise/Warner Bros.

5 BACK INBLACK
AC/DC-Legacy/Epic/Sony Music

6 HARMFUL IF SWALLOWED
Dane Cook-Comedy Central

1 1The Beatles-Apple/Capitol

8 GREATEST HITS Bob Seger &
The Silver Bullet Band-Capitol

§ GOLDEN ROAD Keith
Urban-Capitol Nashville

0 THE VERY BEST OF THE BEACH
BOYS: SOUNDS OF SUMMER
The Beach Boys-Capitol

I WICKED Original Broadway Cast
Recording-Decca Broadway/
Universal Classics Group

12 COME AWAY WITH ME Norah
Jones-Blue Note/BLG

13 GREATEST HITS
Queen-Hollywood

14 THE LOST CHRISTMAS EVE
Trans-Siberian
Orchestra-Lava/AG

15 CROSS ROAD Bon
Jovi-Mercury/UMe

16 CHRONICLE THE 20 GREATEST
HITS Creedence Clearwater
Revival-Fantasy/Concord

17 JOHNNY CASH AT FOLSOM
PRISON Johnny
Cash-Legacy/Columbia
(Nashville)/Sony Music

18 THEESSENTIAL JOHNNY CASH
Johnny Cash-lLegacy/Columbia
(Nashville)/Sony Music

19 GREATEST HITS Tom Petty And
The Heartbreakers-MCA/UMe

20 THE DEFINITIVE COLLECTION
Stevie Wonder-Universal
Motown/UTV/UMe

21 JOURNEY'S GREATEST HITS
Journey-Legacy/Columbia/Sony
Music

22 ALL TIME GREATEST HITS
Lynyrd Skynyrd-MCA/UMe

23 ARUSHOF BLOOD TO THE
HEAD Coldplay-Capitol

24 AVERY LARRY CHRISTMAS
Larry The Cable
Guy-Jack/Warner Bros
(Nashville)/WRN

25 INTERNATIONAL SUPERHITS!
Green Day-Reprise/Warner Bros.

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Top Pop Catalog
Imprints

Pos. IMPRINT (No, Chan‘ed Titles)
#. capITOL (12)

2 LEGACY ()
REPRISE (70)
COLUMBIA (77)
LAVA (5)
COLUMBIA (NASHVILLE) (5)
CURB (4)

MCA (6)
MERCURY (5)

10 FANTASY (2)

W o NO U bW

Top Pop Catalog
Labels

Pos. LABEL (No. Charted Titles)
SONY MUSIC (3D
CAPITOL (79
UNIVERSAL MUSIC
ENTERPRISES (22)

4 WARNER BROS. (78)
5 ATLANTIC GROUP (9

W N

et e——
Top Pop Catalog
Distributors

Pos. DISTRIBUTOR (No. Charted Titles)
@A UNIVERSAL (59)

2 SONY BMG (60)

3 WEA (43)

4 EMM (30)

5 INDEPENDENTS (7D

Hot Modern
Rock Songs

Pos. TITLE -Artist /mprint/Label

n

12

13

14

5

—_

DANI CALIFORNIA Red Hot Chili
Peppers-Warner Bros.
ANIMAL | HAVE BECOME Three
Days Grace-Jive/Zomba

THE KILL (BURY ME) 30
Seconds To Mars-Immortal/
Virgin

MISS MURDER AF/-Tiny
Evil/Interscope

STEADY, AS SHE GOES The
Raconteurs-Third Man/V2
HATE ME Blue
October-Universal Motown
WASTELAND 70 Years-Universal
Republic

PERFECT SITUATION
Weezer-Geffen

DANCE, DANCE Fa/l Out
Boy-Fueled By
Ramen/Island/IDJMG
HYPNOTIZE System Of A
Down-American/Columbia
THE DIARY OF JANE Breaking
Benjamin-Hollywood
VICARIOUS T7oo/-Tool
Dissectional/Volcano/Zomba
THROUGH GLASS Stone Sour-
Roadrunner/IDIMG

WHEN YOU WERE YOUNG The
Killers-1sland/IDJMG

TELL ME BABY Red Hot Chili

Peppers-Warner Bros.

16 EVERY DAY IS EXACTLY THE
SAME Nine Inch
Nails-Nothing/Interscope

17 THE ADVENTURE Angels And
Ajrwaves-Suretone/Geffen

18 SAVE ME Shinedown-Atlantic

19 WORLD WIDE SUICIDE Pear/
Jam-J/RMG

20 DOA Foo
Fighters-Roswell/RCA/RMG

21 BAT COUNTRY Avenged
Sevenfold-Hopeless/Warner
Bros.

22 TALK Col/dplay-Capitol

23 NO WAY BACK Foo
Fighters-Roswell/RCA/RMG

24 LIGHTS AND SOUNDS
Yellowcard-Capitol

25 KING WITHOUT A CROWN
Matisyahu-JDub/Or/Epic

A DEEPER VERSION OF THIS CHART

APPEARS ON BIL BOARD.BIZ

S 3

Hot Modern Rock
Label Groups

Pos. LABEL (No. Charted Titles)

i WARNER BROS. (25)
ATLANTIC GROUP (22)
INTERSCOPE (77)

[T, P N 71 I N

ISLAND DEF JAM MUSIC
GROUP(14)

Y

HOt MOder n ROCk AI' tiStS Pos. ARTIST (No. Charted Titles) imprint/Label

Warner Bros.
SHINEDOWN (3) Atlantic
AFI (2) Tiny Evil/Interscope

R

S NN

Motown

B

ARG

% RED HOT CHILI PEPPERS (3)

BLUE OCTOBER (2) Universal

5

7

SYSTEM OF ADOWN (3)
American/Columbia

THE RACONTEURS (&)
Third Man/V/2

FOO FIGHTERS ()
Roswell/RCA/RMG

8 NINE INCH NAILS )
Nothing/Interscope

9 TOOL ) Too!
Dissectional/Volcano/Zomba

10 THREE DAYS GRACE (2)
Jive/Zomba

wwWwwW americanradiohistorvy com
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~ RED HOT CHILI PEPPERS

UNIVERSAL RECORDS GROUP (12)

—————

Hot Modern
Rock Labels

Pos. LABEL (N0, Cherted Titles)

2
3
4
5
6
7
8
9

10

INTERSCOPE (77)
WARNER BROS. (72)
ATLANTIC (72)

GEFFEN (72)

VIRGIN (7)

RCA MUSIC GROUP (712)
ZOMBA (8)

REPRISE (73)

ISLAND DEF JAM MUSIC
GROUP (74)
UNIVERSAL REPUBLIC (9

Lt

Hot Adult Top 4:
Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

1

N

10

Hot Adule Top 40

NICKELBACK (4)
Roadrunner/IDIMG

THE FRAY (2) Epic

KELLY CLARKSON (3)
RCA/RMG

ROB THOMAS (3)
Melisma/Atlantic

JAMES BLUNT (3)
Custard/Atlantic

KT TUNSTALL (2)
Relentless/Virgin

GOO GOO DOLLS (3) Warner
Bros.

DANIEL POWTER (2) Warner
Bros.

NATASHA BEDINGFIELD (7) Epic
THE ALL-AMERICAN REJECTS
(3) Doghouse/Interscope

Songs
Pos. TITLE -Artist /mprint/Label
% OVER MY HEAD (CABLE CAR)

10

1

12

13

14

15

DECEMBER 23, 2006

The Fray-Epic
BAD DAY Danjel Powter-Warner
Bros.
EVER THE SAME Rob
Thomas-Melisma/Atlantic
UNWRITTEN Natasha
Bedingfield-Epic
BLACK HORSE & THE CHERRY
TREE KT
Tunstall-Relentless/Virgin
YOURE BEAUTIFUL James
Blunt-Custard/Atlantic
PHOTOGRAPH
Nickelback-Roadrunner/IDJMG
SAVIN’ ME
Nickelback-Roadrunner/IDJMG
WALK AWAY Kelly
Clarkson-RCA/RMG
BECAUSE OF YOU Kelly
Clarkson-RCA/RMG
CRAZY Gnarls
Barkley-Downtown/Atlantic/Lava
BETTER DAYS Goo Goo
Dolls-Warner Bros.
WAITING ON THE WORLD TO
CHANGE _John
Mayer-Aware/Columbia
MOVE ALONG The All-American
Rejects-Doghouse/Interscope
RIGHT HERE Staind-Flip/Atlantic
continues on >>pYE-82
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7 THEBEATLES (2) Apple/Capitol

8 AC/DC (1) Legacy/Epic/Sony
Music

9 DANE COOK (1) Comedy Central

10 BOBSEGER & THE SILVER
BULLET BAND (7) Capito/

g Pop Catalog

ums

Pos. TITLE -Artist imporint/Label

il 16 BIGGEST HITS Johnny

Cash-Legacy/Columbia

(Nashville)/Sony Music

GREATEST HITS 7im

McGraw-Curb

DARK SIDE OF THE MOON Pink

Floyd-Capitol

4 MICHAEL BUBLE Michae/

Buble-143/Reprise/Warner Bros.

BACK IN BLACK

AC/DC-Legacy/Epic/Sony Music

6 HARMFUL IF SWALLOWED
Dane Cook-Comedy Centrak

7 1The Beatles-Apple/Capitol

8 GREATEST HITS Bob Seger &
The Silver Bullet Band-Capitol

9 GOLDEN ROAD Keith
Urban-Capitol Nashville

10 THE VERY BEST OF THE BEACH
BOYS: SOUNDS OF SUMMER
The Beach Boys-Capitol

1 WICKED Original Broadway Cast
Recording-Decca Broadway/
Universal Classics Group

12 COME AWAY WITH ME Norah
Jones-Blue Note/BLG

13 GREATEST HITS
Queen-Hollywood

14 THELOST CHRISTMAS EVE
Trans-Siberian
Orchestra-lLava/AG

15 CROSS ROAD Bon
Jovi-Mercury/UMe

16 CHRONICLE THE 20 GREATEST
HITS Creedence Clearwater
Revival-Fantasy/Concord

17 JOHNNY CASH AT FOLSOM

PRISON Johnny

Cash-Legacy/Columbia

(Nashville)/Sony Music

THE ESSENTIAL JOHNNY CASH

Johnny Cash-Legacy/Columbia

(Nashville)/Sony Music

19 GREATEST HITS 7om Petty And

The Heartbreakers-MCA/UMe

THE DEFINITIVE COLLECTION

Stevie Wonder-Universal

Motown/UTV/UMe

JOURNEY’S GREATEST HITS

Journey-Legacy/Columbia/Sony

Music

22 ALL TIME GREATEST HITS
Lynyrd Skynyrd-MCA/UMe

23 ARUSH OF BLOOD TO THE
HEAD Coldplay-Capitol

24 AVERY LARRY CHRISTMAS
Larry The Cable
Guy-Jack/Warner Bros.
(Nashville)/WRN

25 INTERNATIONAL SUPERHITS!
Green Day-Reprise/Warner Bros.
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~
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A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

]

Top Pop Catalog
Imprints

MPRINT (No. Charted Titles)
CAPITOL (72)
LEGACY (7))
REPRISE (70) 2
COLUMBIA (717)

LAVA (5) 3
COLUMBIA (NASHVILLE) (5)

CURB (4)

MCA (6) 4
MERCURY (5)

FANTASY (2) 5

2
3
4
5
6
7
8
9

—_
o

Top Pop Catalog
Labels 7

Pos. LABEL (No. Charted Titles)

SONY MUSIC (31 8

2 CAPITOL (719)

3 UNIVERSAL MUSIC 9
ENTERPRISES (22)

4 WARNER BROS. (718)

5 ATLANTIC GROUP (9) 10

Top f;op Catalog

Distributors 2

Pos. DISTRIBUTOR (No. Charted Titles)

A UNIVERSAL (59) 13

2 SONY BMG (60)

3 WEA (43) 14

4 EMM (30

5 INDEPENDENTS (/1) 15
TR

Hot Modern
Rock Songs

Pos. TITLE -Artist imprint/Label
i1 DANI CALIFORNIA Red Hot Chili

Peppers-Warner Bros.
ANIMAL | HAVE BECOME Three
Days Grace-Jive/Zomba

THE KILL (BURY ME) 30
Seconds To Mars-Immortal/
Virgin

MISS MURDER AF/-Tiny
Evil/interscope

STEADY, AS SHE GOES The
Raconteurs-Third Man/V2
HATE ME B/ue
October-Universal Motown
WASTELAND 70 Years-Universal
Republic

PERFECT SITUATION
Weezer-Geffen

DANCE, DANCE Fa/l Out
Boy-Fueled By
Ramen/Island/IDJMG
HYPNOTIZE System Of A
Down-American/Columbia
THE DIARY OF JANE Breaking
Benjamin-Hollywood
VICARIQUS Too/-Tool
Dissectional/Volcano/Zomba
THROUGH GLASS Stone Sour-
Roadrunner/IDJMG

WHEN YOU WERE YOUNG 7he
Killers-1sland/IDJMG

TELL ME BABY Red Hot Chili

Peppers-Warner Bros.

16 EVERY DAY IS EXACTLY THE
SAME Nine inch
Nails-Nothing/Interscope

17 THE ADVENTURE Angels And
Alrwaves-Suretone/Geffen

18 SAVE ME Shinedown-Atlantic

19 WORLD WIDE SUICIDE Pear/
Jam-J/RMG

20 DOA Foo
Fighters-Roswell/RCA/RMG

21 BAT COUNTRY Avenged
Sevenfold-Hopeless/Warner
Bros.

22 TALK Coldplay-Capitol

23 NO WAY BACK Foo
Fighters-Roswell/RCA/RMG

24 LIGHTS AND SOUNDS
Yellowcard-Capitol

25 KING WITHOUT A CROWN
Matisyahu-JDub/Or/Epic

A DEEPER VERSION OF THIS CHART

APPEARS ON BIL. BOARD.BIZ

fo e e e

Hot Modern Rock
Label Groups

LABEL (No. Charted Titles)
WARNER BROS. (25)
ATLANTIC GROUP (22)
INTERSCOPE (77)

v AN

ISLAND DEF JAM MUSIC
GROUP(74)

BEESIR

RED-HOT CHILI PEPPERS (3 5

Warner Bros.
2 SHINEDOWN (3) Atlantic 6
|3 AFI(2 Tiny Evil/interscope
: BLUE OCTOBER (2) Universal 7
? Motown

| = o R

HOt MOdern RO Ck Al‘ tiStS Pos. ARTIST (No. Charted Titles) imprint/Label

SYSTEM OF ADOWN (3)
American/Columbia

THE RACONTEURS (2)
Third Man/V2

FOO FIGHTERS (2)
Roswell/RCA/RMG

www americanradiohistorvy com

SN

8 NINE INCH NAILS (2)

Nothing/Interscope

9 TOOL (2) Too!

Dissectional/Volcano/Zomba

10 THREE DAYS GRACE (2)

Jive/Zomba

ED HOT CHILI PEPPERS

g

B

UNIVERSAL RECORDS GROUP (12)

S

mSSRSTERRES

&

Hot Modern
Rock Labels

Pos. LABEL (No. Charted Titles)

W W N bh WN

Hot Adult Top 40

INTERSCOPE (17)
WARNER BROS. (12)
ATLANTIC (72)

GEFFEN (72)

VIRGIN (7)

RCA MUSIC GROUP (72)
ZOMBA (8)

REPRISE (13)

ISLAND DEF JAM MUSIC
GROUP (74)
UNIVERSAL REPUBLIC (9)

Ry

Artists

Pos. ARTIST (No. Charted Titles) imprint/Label
# NICKELBACK (@)

N

v

Y

Roadrunner/IDJMG

THE FRAY (2) Epic

KELLY CLARKSON (3
RCA/RMG

ROB THOMAS (3)
Melisma/Atlantic

JAMES BLUNT (3)
Custard/Atlantic

KT TUNSTALL (&)
Relentless/Virgin

GOO GOODOLLS (3) Warner
Bros.

DANIEL POWTER (2) Warner
Bros.

NATASHA BEDINGFIELD (1) Epic
THE ALL-AMERICAN REJECTS
(3) Doghouse/Interscope

Hot Adult To&a 40
Songs

Pos. TITLE -Artist /mprint/Label

1

10
n
12

13

DECEMBER 23, 2006

OVER MY HEAD (CABLE CAR)
The Fray-Epic
BAD DAY Daniel Powter-Warner
Bros.
EVER THE SAME Rob
Thomas-Melisma/Atlantic
UNWRITTEN Natasha
Bedingfield-Epic
BLACK HORSE & THE CHERRY
TREE KT
Tunstall-Relentless/Virgin
YOU’RE BEAUTIFUL James
Blunt-Custard/Atlantic
PHOTOGRAPH
Nickelback-Roadrunner/IDJMG
SAVIN’ ME
Nickelback-Roadrunner/IDJMG
WALK AWAY Kelly
Clarkson-RCA/RMG
BECAUSE OF YOU Kelly
Clarkson-RCA/RMG
CRAZY Gnarls
Barkley-Downtown/Atlantic/ava
BETTER DAYS Goo Goo
Dolls-Warner Bros.
WAITING ON THE WORLD TO
CHANGE John
Mayer-Aware/Columbia
MOVE ALONG The All-American
Rejects-Doghouse/Interscope
RIGHT HERE Staind-Flip/Atlantic
continues on >>pYE-82

I www.billboard.biz | YE-81
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18

19

20

21

22

23

24
25

DANI CALIFORNIA Red Hot Chili
Peppers-Warner Bros.

FAR AWAY
Nickelback-Roadrunner/IDIJMG
STAY WITH YOU Goo Goo
Dolls-Warner Bros.

WHO SAYS YOU CAN’T GO
HOME Bon Jovi-lsland/IDJMG
THE RIDDLE Five For
Fighting-Aware/Columbia
UPSIDE DOWN Jack
Johnson-Brushfire/Universal
Republic

CHASING CARS Snow
Patrol-Polydor/A&M/Interscope
HOW TO SAVE A LIFE The
Fray-Epic

YOU AND ME Lifehouse-Geffen
WAKE ME UP WHEN
SEPTEMBER ENDS Green
Day-Reprise

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

Iiot Adult To

WA

p 40

Label Groups

Pos. LABEL (No. Charted Titles)
B ATLANTIC GROUP (77)

2
3
4

YE-82 |

EPIC (1D

WARNER BROS. (&)
ISLAND DEF JAM MUSIC
GROUP (74)

RCA MUSIC GROUP (713)

DECEMBER 23, 2006 |

Hot Adult Top 40
Labels P4

Pos. LABEL (No. Charted Titles)

& eric (1)

2 ISLAND DEF JAM MUSIC
GROUP (74)

ATLANTIC (73)
WARNER BROS. (12)
RCA MUSIC GROUP (73)
COLUMBIA (14)
INTERSCOPE (72)
VIRGIN (3)

LAVA (4)

10 UNIVERSAL REPUBLIC (4)

W W N O AW

Hot Adult
Contemporary Artists

Pos. ARTIST (No. Charted Titles) Imprint/Label

ROB THOMAS (4)

Melisma/Atlantic

2 JAMES BLUNT (2)
Custard/Atlantic

3 LIFEHOUSE () Geffen
KELLY CLARKSON (3)
RCA/RMG
(D) Walt Disneyy/Hollywood

KELLY CLARKSON

Hot Adult
Contemporary Songs

Pos. TITLE -Artist /mprint/Label

10

n

5 DANIEL POWTER (2) Warner Bros.
6 MICHAEL BUBLE (2) 143/Reprise 13

(D RPM/Columbia

7 NATASHA BEDINGFIELD (1) Epic = 14

NICK LACHEY (D) Jive/Zomba
9 KEITH URBAN (1) Capitol
Nashville/BLG
10 BON JOVI (1) island/IDIJMG

YEAR-END DOUBLE ISSUE

15

YOU’'RE BEAUTIFUL James
Biunt-Custard/Atlantic

YOU AND ME Lifehouse-Geffen
BAD DAY Daniel Powter-Warner
Bros.

BECAUSE OF YOU Kelly
Clarkson-RCA/RMG
UNWRITTEN Natasha
Bedingfield-Epic

EVER THE SAME Rob
Thomas-Melisma/Atlantic
SAVE THE LAST DANCE FOR ME
Michael Buble-143/Reprise
LONELY NO MORE Rob
Thomas-Melisma/Atlantic
WHAT’'S LEFT OF ME Nick
Lachey-Jive/Zomba

MAKING MEMORIES OF US
Keith Urban-Capitol
Nashville/BLG

WHO SAYS YOU CAN’T GO
HOME Bon Jovi-1sland/IDJMG
BLACK HORSE & THE CHERRY
TREE KT
Tunstall-Relentless/Virgin
WHAT HURTS THE MOST Rasca/
Flatts-Lyric Street/Hollywood
WHEN DID YOU FALL (IN LOVE
WITH ME) Chris
Rice-INQ/Columbia

THE RIDDLE Five For
Fighting-Aware/Columbia

www americanradiohistorvy com

16 LIKE WE NEVER LOVED AT ALL
Faith Hill-Warner-Curb/Warner
Bros.

17 HOME Michael
Buble-143/Reprise

18 I’'M FEELING YOU Santana
Featuring Michelle Branch & The
Wreckers-Arista/RMG

19 PROBABLY WOULDN’T BE THIS
WAY LeAnn Rimes-Curb

20 WHEN THE STARS GO BLUE 7im
McGraw-Curb/Reprise

21 ICALLIT LOVE Lione/
Richie-1sland/IDJMG

22 WINDOW TO MY HEART Jon
Secada-Big3

23 CRAZY Gnarls
Barkley-Downtown/Atlantic/Lava

24 SOME HEARTS Carrie
Underwood-Arista/Arista
Nashville/RMG

25 ALWAYS ON YOUR SIDE Shery/
Crow & Sting-A&M/Interscope

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

T ——————

Hot Adult Cont
Ia%el Groupgn empo

Pos. LABEL (No. Charted Titles)
ATLANTIC GROUP (71)

2 WARNERBROS. (17)

3 RCA MUSIC GROUP (23)
4 GEFFEN (2

5 COLUMBIA (72)

Hot Aduit
Contemporary Labels

Pos. LABEL (No. Charted Titles)

RCA MUSIC GROUP (23)
WARNER BROS. (9
GEFFEN (2)

EPIC (12)

COLUMBIA (18)
REPRISE (8)

ISLAND DEF JAM MUSIC
GROUP (&

9 CURB (&)

10 ZOMBA (4

2
3
4
5
6
7
8

G e i e L SR,

Hot Videoclip Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

N T.I. (4) Grand Hustle/Atlantic
D Jive/Zomba

2 BEYONCE (4) Columbia

3 CHRIS BROWN (4) Jive/Zomba
(D) Columbia

4 MARY J.BLIGE (3)
Matriarch/Geffen
(D Geffen

5 NE-YO (4) Def Jam/IDJMG

6 BUSTA RHYMES (2)
Aftermath/interscope

7 RED HOT CHILI PEPPERS (2)
Warner Bros.

8 MARIAH CAREY ©)
Istand/IDIMG

9 LUDACRIS (1) DTR/Def
Jam/IDJMG
D YRMG

10

Hot Vimdeocli-ps

P

n

12

13

14

15

16

17

20

21

22

23

24

25

Hot Vicieocélip

(D DTRADIMG

(D) DTR/Def Con Il/IDIMG
JUSTIN TIMBERLAKE (2)
Jive/Zomba

TITLE -Artist imprint/Label

;| BE WITHOUT YOU Mary J.

Blige-Geffen

TOUCH IT Busta
Rhymes-Aftermath/interscope
SO SICK Ne-Yo-Def Jam/IDIMG
WHY YOU WANNA 7./ -Grand
Hustle/Atlantic

YO (EXCUSE ME MISS) Chris
Brown-Jive/Zomba

CHECK ON IT (PINK PANTHER)
Beyonce Featuring Slim
Thug-Columbia

MONEY MAKER Ludacris
Featuring Pharrel/-DTP/Def
Jam/IDIJMG

DON’T FORGET ABOUT US
Mariah Carey-island/IDJMG
WHAT YOU KNOW T7./.-Grand
Hustle/Atlantic

DANI CALIFORNIA Red Hot Chil
Peppers-Warner Bros.
PULLIN’ ME BACK Chingy
Featuring Tyrese-Slot-A-
Lot/Capitol

SEXYBACK Justin
Timberiake-Jive/Zomba
AIN’T NO OTHER MAN Christina
Aguilera-RCA/RMG
UNPREDICTABLE Jamie Foxx
Featuring Ludacris-J/RMG
YOW'RE BEAUTIFUL James
Bilunt-Custard/Atlantic
TEMPERATURE Sean
Paul-VP/Atlantic

RING THE ALARM
Beyonce-Columbia

COME TO ME Diddy Featuring
Nicole Scherzinger-Bad
Boy/Atlantic

OVER MY HEAD (CABLE CAR)
The Fray-Epic

CONTROL MYSELF (L CoolJ
Featuring Jennifer Lopez-Def
Jam/IDJMG

LOVE Keyshia
Cole-A&M/Interscope

HIPS DON’T LIE Shakira
Featuring Wyclef Jean-Epic
PROMISCUOUS Nelly Furtado
Featuring
Timbaland-Mosley/Geffen
CALL ME WHEN YOU'RE SOBER
Evanescence-Wind-up
GRILLZ Nelly Featuring Paul
Wall, Ali & Gipp-Derrty/Fo’
Reel/Universal Motown

Imprints

P

. IMPRINT (No. Charted Titles)

% DEF JAM (20)

n b wWN

JIVE (70)
COLUMBIA (9)
EPIC (7)
ISLAND (9)
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Hot Videoclip Labels
$os LABEL (N0 Charted Titles)
M ISLAND DEF JAM MUSIC
GROUP (34)
2 ATLANTIC (24)
3 INTERSCOPE (30)
4 ZOMBA (15)
5 COLUMBIA (72)

R A

Top World Artists

Pos ARTIST (No. Charted Titles) Imprint/Label

& CELTIC WOMAN (2) Manhattan/BLG

2 SEU JORGE (D) Hollywood
(1) Wrasse

3§ CIRQUE DU SOLEIL (5) Cirque
Du Soleif

4 GOTAN PROJECT ()
Xl /Beggars Group

§ LADYSMITH BLACK MAMBAZO
(1) Gallo/Heads Up

6 MARY DUFF (1) BMC

1 DANEEL O'DONNELL (6) DPTV Media

8 LILADOWNS (1) Narada/BLG

§ ALIFARKA TOURE (1)
Nonesuch/Warner Bros.
(1) World Circuit/Nonesuch/
Warner Bros.

10 CHLOE (1) Manhattan/BLG

A

e

Top World Albums

Pos. TTTLE -Artist imprint/Label

B CELTIC WOMAN Celtic
Woman-Manhattan/BLG

2 THELIFE AQUATIC STUDIO
SESSIONS Seu Jorge-Hollywood

3 ACHRISTMAS CELEBRATION
Celtic Woman-Manhattan/BLG

4 LUNATICO GoTan

Project-XL/Beggars Group

KA Cirque Du Soleil-Ciraue Du Soleil

LONG WALK TO FREEDOM

Ladysmith Black

Mambazo-Gallo/Heads Up

PUTUMAYO PRESENTS: PARIS

Various Artists-Putumayo

WHEN YOUR OLD WEDDING

RING WAS NEW Mary Duff-BMC

LACANTINA Lila

Downs-Narada/BLG

10 SACRED: A SPIRITUAL

JOURNEY The Irish

Tenors-Razor & Tie

WALKING IN THE AIR

Chloe-Manhattan/BLG

KAMAKIWA: THE KEALI’I

REICHEL COLLECTION Kea//

Reichel-Punahele

PUTUMAYO PRESENTS:

BRAZILIAN LOUNGE Various

Artists-Putumayo

14 BRING YER WELLIES Gaelic
Storm-Lost Again

15 SAVANE A/i Farka
Toure-Nonesuch/Warner Bros.

o

-~

oo

w

=

=

o

o W SR L
Top World Imprints
Pos IMPRINT (Vo. Charted Titles)

Bl MANHATTAN (7)

2 PUTUMAYO (70)

3 CIRQUE DU SOLEIL (5)

4 HOLLYWOOD (1)

5 XL(D)

.

Top World Labels

Pos. LABEL (No. Charted Titles)

2
3
4

5

YRR S

BLUE NOTE LABEL GROUP (1)
PUTUMAYO (71

CIRQUE DU SOLEIL (5)
HOLLYWOOD (1)

WARNER BROS. (6)

Top World
Distributors

Pos. DISTRIBUTOR (Vo Charted Titles)

2
3
4
5

EMM (712)
INDEPENDENTS (60)
UNIVERSAL (72)
WEA (6)

SONY BMG (5)

Top Blues Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

10

B.B. KING (3) Geffen/
Chronicles/UMe

(D Virgin

GEORGE THOROGOOD & THE
DESTROYERS (2) Capitol

() Eagle

SUSAN TEDESCHI () Verve
Forecast/VG

() New West

(D Tone-Cool/Arterns

THE DEREK TRUCKS BAND (1)
Columbia/Sony Music

JAMES HUNTER (1) Go/Rounder
KEB’ MO’ (1) One
Haven/Epic/Red Ink

(1) OKeh/Epic/Sony Music

ETTA JAMES (1) Hip-
O/Chronicles/UMe

BUDDY GUY ()
Silvertone/Zomba

) Legacy/Silvertone/Zomba
DELBERT MCCLINTON

(D New West
BETTYELAVETTE

(D Anti~/Epitaph

:i;op Blues Albums

10

s. TITLE -Artist imprint/Label

GREATEST HITS: 30 YEARS OF
ROCK George Thorogood & The
Destroyers-Capitol

HOPE AND DESIRE Susan
Tedeschi-Verve Forecast/VG
B.B. KING & FRIENDS: 80 B.8.
King-Geffen/Chronicles/UMe
SONGLINES The Derek Trucks
Band-Columbia/Sony Music
PEOPLE GONNA TALK James
Hunter-Go/Rounder

THE ULTIMATE COLLECTION
B.B. King-Geffen/Chronicles/IUMe
SUITCASE Keb’'Mo™-One
Haven/Epic/Red Ink

THE DEFINJTIVE COLLECTION
Etta James-Hip-
O/Chronicles/UMe

BRING ‘EM IN Buddy
Guy-Silvertone/Zomba

COST OF LIVING Delbert
McClinton-New West

'VE GOT MY OWN HELL TO
RAISE Bettye LaVette-
Anti-/Epitaph

12 YOU & ME Joe
Bonamassa-Premier Artists

13 ELECTRIC BLUE WATERMELON
North Mississippi Allstars-ATO

14 BRONXIN BLUE
Dion-Dimensional/The
Orchard/Razor & Tie

15 GOLDEN LEGENDS: RAY
CHARLES LIVE Ray
Charles-Madacy Special
Products/Madacy

Top Blues Imprints
Pos. IMPRINT (No. Charted Titles)

1 CAPITOL()

VERVE FORECAST (1)
CHRONICLES (6)
COLUMBIA (2)

GEFFEN (5)

noHhowWN

G

op Blues Labels
Pos. LABEL (No. Charted Titles)
UNIVERSAL MUSIC
ENTERPRISES (7)
CAPITOL @)
VERVE GROUP (1)
SONY MUSIC (3)
ROUNDER (3)

Top Blues
Distributors

Pos. DISTRIBUTOR (No. Charted Titles)
UNIVERSAL (12
INDEPENDENTS (43)
SONY BMG (8

EMM (5)

WEA (3

[T SV <Y

2
3
4
5

ALISON KRAUSS + UNION STATION

wwWwW americanradiohistorvy com

Top Bluegrass Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

10

L

To

ALISON KRAUSS + UNION
STATION (1) Rounder

NICKEL CREEK (7) Sugar
Hill/\Welk

OLD CROW MEDICINE SHOW
@) Nettwerk

RHONDA VINCENT (2) Rounder
THE DEL MCCOURY BAND (2)
McCoury/Sugar Hill/Welk
YONDER MOUNTAIN STRING
BAND () Frog
Pad/Vanguard/Welk

(D Frog Pad

THE WAILIN’ JENNYS (1) Red
House

CHERRYHOLMES (1) Skaggs
Family/Lyric Street/Hollywood
RHONDA VINCENT AND THE
RAGE (1) Rounder

JERRY DOUGLAS (1) Koch

Bluegrass
ums

Pos. TITLE -Artist imprint/Label

LONELY RUNS BOTH WAYS
Alison Krauss + Union
Station-Rounder

WHY SHOULD THE FIRE DIE?
Nickel Creek-Sugar Hill/Welk
A PRAIRIE HOME COMPANION
Soundtrack-New Line
BIGIRON WORLD O/d Crow
Medicine Show-Nettwerk

ALL AMERICAN BLUEGRASS
GIRL Rhonda Vincent-Rounder
GREEN DAY BLUE GRASS:
PICKIN’ ON GREEN DAY: A
BLUEGRASS TRIBUTE Various
Artists-CMH

~N

10

n

12

15

Top Bluegrass

FIRECRACKER The Wailin’
Jennys-Red House
CHERRYHOLMES
Cherryholmes-Skaggs
Family/Lyric Street/Hollywood
YONDER MOUNTAIN STRING
BAND Yonder Mountain String
Band-Frog Pad/Vanguard/Welk
RAGIN’ LIVE Rhonda Vincent
And The Rage-Rounder

THE BEST KEPT SECRET Jerry
Douglas-Koch

THE PROMISED LAND The De/
McCoury Band-McCoury/Sugar
Hill/Welk

LAPS IN SEVEN Sam
Bush-Sugar Hill/Welk
STRUMMIN’ WITH THE DEVIL:
THE SOUTHERN SIDE OF VAN
HALEN Various Artists-CMH
HOW TO GROW A WOMAN
FROM THE GROUND Chris
Thile-Sugar Hill/Welk

Imprints
Pos. IMPRINT (No. Charted Titles)
# ROUNDER (12)

" b W N

ji”cmq;wBluegrass Labels

SUGARHILL (70)
CMH (8)

NEW LINE (1)
NETTWERK (3)

e

Pos. LABEL (No. Charted Titles)

x

2

3
4
5

DECEMBER 23, 2006

ROUNDER (73)
WELK (7D
HOLLYWOOD (5)
CMH (8)

NEW LINE (1)

YE-83

I www.billboard.biz |


www.americanradiohistory.com

Top Bluegrass
Distributors

Pos. DISTRIBUTOR (No. Charted Titles)
% INDEPENDENTS (52)
UNIVERSAL (79)
SONY BMG (3)

EMM (2)

WEA (1)

(7, B - 7 I N

o

Top Reggae Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

MATISYAHU (2) Or/Epic/Sony

Music

2 SEANPAUL (1) VP/Atlantic/AG
DAMIAN “JR. GONG” MARLEY
(1) Ghetto Youths/Tuff
Gong/Universal Republic/UMRG

4 BOBMARLEY AND THE
WAILERS (1) /sland/Tuff
Gong/UMe/IDIJMG
(D Tuff Gong/Island/Chronicles/UMe

5 BEENIE MAN (1) Shocking
Vibes/Virgin

6 CHAM (1) Madhouse/Atlantic/AG

7 BOBMARLEY (4) Madacy
Special Products/Madacy
(D Madacy

8 WILLIE NELSON (7)) Lost
Highway/UMGN

9 SINEAD O’CONNOR (1) That’s
Why There’s Chocolate And
Vanilla

10 T.OK. (D VP

it

S

Top Reggae Albums

Pos. TITLE -Artist /mprint/Label

1 THE TRINITY Sean
Paul-VP/Atlantic/AG

2 LIVE AT STUBB’S
Matisyahu-Or/Epic/Sony Music

3 YOUTH Matisyahu-Or/Epic/Sony
Music

SEAN PAUL

YE-84 | DECEMBER 23, 2006 |

WELCOME TO JAMROCK
Damian "Jr. Gong” Marley-Ghetto
Youths/Tuff Gong/Universal
Republic/UMRG

AFRICA UNITE: THE SINGLES
COLLECTION Bob Marley And
The Wailers-island/Tuff
Gong/UMe/IDJMG

GOLD Bob Marley And The
Wailers-Tuff Gong/
Island/Chronicles/UMe
UNDISPUTED Beenie
Man-Shocking Vibes/Virgin
REGGAE GOLD 2006 Various
Artists-VP

YEAR-END DOUBLE ISSUE

9 GHETTO STORY
Cham-Madhouse/Atlantic/AG

10 COUNTRYMAN Willie
Nelson-Lost Highway/UMGN

1 THROW DOWN YOUR ARMS
Sinead O’Connor-That's Why
There’s Chocolate And Vanilla

12 50 FIRST DATES Soundtrack-
Maverick/Warner Bros.

13 REGGAE GOLD 2005 Various
Artists-VP

14 UNKNOWN LANGUAGE TOK-VP

15 20 BEST OF BOB MARLEY Bob
Marley-Madacy Special
Products/Madacy

Top Reggae Imprints
Pos. IMPRINT (No. Charted Titles)

W ve 2

2 OR(

2 EPIC(D

4 ATLANTIC (2

5 TUFF GONG (3)

R SR

Top Reggae Labels

Pos. LABEL (No. Charted Titles)

1. SONY MUSIC (2)

2 ATLANTIC GROUP (3

3 UNIVERSAL MOTOWN
RECORDS GROUP (D

4 UNIVERSAL MUSIC
ENTERPRISES (2)

S VP@{D

Loz G e e e

Top Reggae
Distributors
Pos. DISTRIBUTOR (No. Charted Titles)

I. SONY BMG (5)
WEA (6)

UNIVERSAL (6)
INDEPENDENTS (30) °~
EMM (D

o b WN
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Tog Soundtrack
Albums

Pos. TITLE -Artist imprint/Label

. HIGH SCHOOL MUSICAL

Soundtrack-Walt Disney

2 WALK THE LINE
Soundtrack-Fox/Wind-up

3 GETRICH ORDIE TRYIN’
Soundtrack-G-Unit/Interscope

4 CURIOUS GEORGE
(SOUNDTRACK) Jack
Johnson-Brushfire/Universal
Republic/UMRG

S THE CHEETAH GIRLS 2
Soundtrack-Walt Disney

6 HANNAH MONTANA
Soundtrack-Walt Disney
CARS Soundtrack-Walt Disney

8 IDLEWILD (QUTKAST)
OutKast-LaFace/Zomba

9 AMERICAN IDOL SEASONS:
ENCORES
Soundtrack-RCA/S/RMG

10 RENT:SELECTIONS FROM THE
ORIGINAL MOTION PICTURE
Soundtrack-Warner Bros.

11 RENT Soundtrack-Warner Bros.

12 STEP UP Soundtrack-Jive/Zomba

13 THECHRONICLES OF NARNIA:
THE LION, THE WITCH
AND THE WARDROBE
Soundtrack-Walt Disney

14 TYLER PERRY’S MADEA’S
FAMILY REUNION
Soupd’track—umversa
Motown/UMRG

15 A CHARLIE BROWN
CHRISTMAS (VINCE GUARALDI
TRIO) Vince Guaraldi
Trio-Fantasy/Concord

A DEEPER VERSION OF THIS CHART
APPEARS ON BILLBOARD.BIZ

THE CAST OF ‘HIGH SCHOOL MUSICAL

Top Soundtack

Singles

Pos. TITLE -Artist /mprint/Label

CHECK ON IT (FROM “THE PINK

PANTHER?”) Beyonce Featuring
Stim Thug-Columbia

2 OVER MY HEAD (CABLE CAR)
(FROM “STEALTH”) The
Fray-Epic

3 HOW TO SAVE A LIFE (FROM
“GREY’S ANATOMY") The
Fray-Epic

4 (WHEN YOU GONNA) GIVEIT
UP TO ME (FROM “STEP UP")
Sean Paul Featuring Keyshia
Cole-VP/Atlantic

S DIRTY LITTLE SECRET (FROM
“SMALLVILLE”) The All-
American Rejects-Doghouse/
Interscope

6 LIFEIS A HIGHWAY (FROM
“CARS”) Rascal Flatts-Walt
Disney/Lyric Street

7 GET UP (FROM “STEP UP")
Ciara Featuring Chamillionaire-
LaFace/Jive/Zomba

8 YOU AND ME (FROM
“SMALLVILLE”)
Lifehouse-Geffen

9 SAY GOODBYE (FROM “STEP
UP?”) Chris Brown-Jive/Zomba

10 UPSIDE DOWN (FROM
“CURIOUS GEORGE") Jack
Johnson-Brushfire/Universal
Republic
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‘West Vlrgmla s PREMIER Venue!

West Virginia

Charleston
Civic Center —(¥stime)

304.3457.1504'0 o www.cﬂarlestoﬁw(vciviccnter.com o iohn.robertsbn@charlestonwvciviccenter.com
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Boxscore
Blockbusters

Madonna, Miguel, Joel, U2, Stanes
Score Year's Biggest Cancert Dates

Blockbuster tours are made up of individual blockbuster dates, and this year’s Top 25
Boxscores chart is impressive indeed.

Madonna’s Confessions tour owns seven of the top boxscores, including the top en-
gagement of the year.

The artist’s eight sellouts at Wembley Arena in London came after an apparently
misguided British press had written that fans were balking at her ticket prices. A tota%
0f 86,061 British Madonna fans obviously had no problem with them, which, at a top
end of $300, actually cost less than the artist’s top U.S. price.

Producer Arthur Fogel, chairman of global touring for Live Nation, says of Madonna’s
Wembley stand, “They were great shows and a great atmosphere. This was one of the
highlights from a memorable tour.”

And there were other highlights.

Madonna dates in the top 25 for the year include six sellouts at Madison Square Gar-
den in New York ($16.5 million), two sellouts at Amsterdam Arena ($11.8 million),
two sellouts at the Tokyo Dome ($11.5 million), a sellout at Horsens (Denmark) Forum
Outdoor ($11.4 million), four sellouts at the United Center in Chicago ($9.2 million)
and four sellouts at Palais Omnisports Bercy in Paris ($9.1 million).
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Billeoard -

. 'MADONNA, left, and
LUIS MIGUEL rank at Nos. |
and 2, respectively, on the
recap of the year’s top
boxscores.

And other titans of touring made noise. On the way to shattering the top tour
gross record, the Rolling Stones’ A Bigger Bang left some serious box-office dam:
age in its wake.

The Stones have six boxscores among the top 25, topped by an Aug. 20-22 standat
Twickenham Stadium in London at $13.5 million.

Other Stones entries are Mosaic Stadium in Regina, Saskatchewan, where the band
pulled out a remarkable $10.5 million from two October sellouts; Horsens Forum Out
door ($8.8 million); the Tokyo Dome ($8.8 million); Dubendorf Airfield in Zurich; and
aMarch 14 benefit at Radio City Music Hall in New York that grossed $8.6 million from
a crowd of just 5,800 who paid $1,500 per ticket.

A Bigger Bang is produced by CPI's Michael Cohl, as is another multiple entranton
the top boxscores tally, Barbra Streisand.

Streisand, who set house gross records in nearly every building she played, chimes
in with four of the top 25 boxscores: two sellouts at Madison Square Garden ($11.3
million); two sellouts at Bank Atlantic Center in Sunrise, Fla. ($9.6 million); two sell
outs at United Center ($9 million); and two sellouts at Air Canada Centre in Toronio
($9 million).

The only other multiple-show entrant is U2, whose Vertigo tour was still a forcefo|
be reckoned with in 2006.

The band’s three November sellouts at Teistra Stadium in Sydney grossed $18.5 mit
lion, the fourth-highest boxscore for the year.

U2’s shows in Sao Paulo, Brazil ($11.7 million), and Mexico City ($10.3 million)alsa
made the cut. That means producer Arthur Fogel produced three of the top five con
certs of the year, and 10 of the top 25.

There were some significant single entries this year, none more so than Billy Joels
record-setting 12 sellouts at Madison Square Garden, which broke Bruce Springsteen§
previous record of 10 Garden parties.

“We're always cautious when we begin, and we're humbled by our success,” sajs
Dennis Arfa, Joel's agent at AGI. “You never think about breaking Babe Ruth’s homé
run record until you get to that point where it's within reach, then all of a sudden you
say, ‘Wow, we're Hank Aaron here.””

Also impressive was Luis Miguel's 30-show engagement Jan. 18-Feb. 27 at Audit
rio Nacional in Mexico City, which drew 267,528 fans.

The run, promoted by Showtime de Mexico, broke Miguel’s 25-show stand at the
venue in 2004.

“The whole tour was precedent-setting,” says Peter Grosslight, worldwide headof
music for the William Morris Agency, which represents Miguel. “The one specificer:
gagement in Mexico City, we really don’t know how many shows he could've done. He
probably could have done more.”

Bon Jovi's three Giants Stadium dates in East Rutherford, N.J., grossed $11.3 mik
lion and drew 164,975 people. |

Two festivals make the cut this year.

The Bonnaroo Music Festival in Manchester, Tenn., produced by Superfly Produg
tions and A.C. Entertainment, grossed $14.7 million and drew 80,681.

The Austin City Limits Music Festival, produced by Capital Sports & Entertainment
and Charles Attal Presents, grossed $8 million and drew 225,827 (aggregate).

It took a gross of more than $8 million to make the top 25 this year. Last year, 6
million in box-office sales made the cut.
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ORLANDO’S NEWEST
ATTRACTION!

R

FLEXIBLE SEATING CONFIGURATIONS 2,000-10,000 e 45,000 STUDENT CAMPUS
2.8 MILLION POPULATION WITHIN 50 MILE RADIUS e FULL-SERVICE MARKETING DEPT.
EASY ACCESS TO ALL MAJOR HIGHWAYS e STATE-OF-THE-ART DRESSING ROOMS

 UNIVERSITY OF
CENTRAL FLORIDA et

1JPI] CONVOCATION CENTER O |
e ORLANDO, FL SPEC oo

ubs\d"o‘ s

BOOK TODAY FOR OUR 2007 SEASON! General Manager Rodney Reese 407.823.0128
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COMING NORTH

After first reacting with jubilance
and surprise, all of us at Air Canada
Centre were actually at a bit of a
loss on how to respond to being
nominated for Arena of the Year.

On one hand, we thought it might be
appropriate to take a moment to thank all
the artists, promoters, agents, managers,
touring personnel and staff who make our
jobs so rewarding.

On the other, we were tempted to shamelessly
plug ourselves and carry on about our
hard-working Live Events and Facility
Management teams, who weicome over
two million guests each vear.

But really, that wouldn’t be very Canadian of
us, would it?

So in typical Canadian fashion, we decided
to simply thank everyone from the bottom of
our hearts.

It's nice to know that our peers hold us in
such high regard.

All of us at Air Canada Centre hope that
you'll keep coming our way.

Steak to you soan!

Patti-+4nne

ATR CANADA CENTRE

416-815-5847 » ptarlton@maplgleafsports.com ¢ www.theaircanadacentre.com
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10P 20 BOXSCORES

10
n
12
13
14
15
16

17

19
20_%
21
._2.2;
23
24

25

GROSS SALES/
Ticket Scaie

$22,090,582
(EN786430)
$299.88/%149.94

$19,286,000
(203,653,410 pesos)
$170/$20

$19,215,942
$89.50/$49.50

$18,538,724
($24062152 Austrahian)’
$146.77/$39.52

$16,507,855
£350/$60

$14,731,723
$184.50/$169.50

$13,526,368
(£7191429)
$350/$60

$11,783,254
(€9206.374)
$12543/$84.47

$11,682,557 |
(24638513 reales)
$109.06/$42.67

$11,463,877
(1261485000 yen)
$454.38/$99.96
$11,435,199
(66,709180

Danish kroner)
$514.26/$n914

$11,352,051
$125/$95/$65

$11,313,050
$750/$350/
$200/$100

$10,545,287
(311878317 Canachian)
$350/$60

$10,257,284

(107.943.,550 pesos)
$190.05/$28 51

$9,572,573
$750/$350/
$200/$100

$9,271,790
$350/$55

$9,145,832
(€7)45730)
$206.06/$78.07

$8,981,750
$750/$350/

1 $200/$100

$8,980,992
($10219471 Canadian)
$750/$100

$8,838,178
(51365.723 Danish

kroner) $350/360 ge

$8,809,023
(027616.578 yen)
$350/$60

$8,625,590
$1500

$8,146,543
(10012509 francs)
$350/360

$8,060,000
$I1/$50

ARTIST(S) Attendance, Capacity
Venue, Location Date(s)

MADONNA

Wembley Arena, London 6,061

Aug. 1, 3, 9-10, 12-13, 15-16

LUIS MIGUEL

Auditorio Nacional, Mexico City 267,528
Jan. 18-Feb. 27 283,590 30 shows

BILLY JOEL

Madison Square Garden, New York 226,038
Jan 23, 26, Feb. 2,9,1,16, 25, 27, MarchZAAmHg % twelve sellauts

elg ht sellouts

U2 KANYE WEST

elstra Stadlum, Sydney 206,568
Nov. 10-11, 13 three sellouts

MADONNA

Mad|son Square Garden, New York 91,841
June 28-29, July 2-3,18-19 six sellouts

BONNAROO MUSIC FESTIVAL

Bonnaroo Music Festival, Manchester, Tenn. 80,681
June 16-18 three sellouts

THE ROLLING STONES
Twickenham Stadium, London 100,54
Aug. 20, 22 109,892 two shows

MADONNA, PAUL OAKENFOLD

Amsterdam Arena, Amsterdam 102,330
Sept. 3-4 two sellouts
U2, FRANZ FERDINAND

Estadio do Morumbi, Sdo Paulo 149,700
Feb. 20-21 two sefiouts
MADONNA

Tokyo Dome, Tokyo 71,231
Sept. 20-21 two sellouts

MADONNA, PAUL OAKENFOLD

Horsens Forum Outdoor, Horsens, Denmark 85,232
Aug. 24 sellout

BON JOVI, NICKELBACK

Glan's Stadxum East Rutherford, N.J. 164,975
July 18-19, 29 three sellouts

BARBRA STREISAND

Mad.son Square Garden, New York 33,514
Oct. 9.1 two seliouts

THE ROLLING STONES

Mosaic Stadium, Regina, Saskatchewan 80,583
Oct. 6.8 two sellouts

U2, SECRET MACHINES

Estadio Azteca, Mexico City 141,278
Feb. 15-16 two sellouts

BARBRA STR_EISAND

BankAtlantic Center, Sunrise, Fla. 31,931
Oct. 28, 30 two sellouts

MADONNA

United Center, Chicago
June 14-15, 18-19

MADONNA

52,000
four sellouts

Palais Omnisports Bercy, Paris 67,758
Aug. 27-28, 30-31 four sellouts
BARBRA STREISAND

United Center, Chicago 28,787
Nov. 7, two sellouts

'BARBRA STREISAND

Air Canada Centre, Toronto 36,223
Oct. 17, 20 two sellouts

THE ROLLING STONES

Horsenstorum Outdoor, Horsens, Denmark 84,588
pt.

85,500

THE ROLLING STONES

Tokyo Dome, Tokyo 78,287
March 22, 24 86,898 two shows

THE ROLLING STONES

Radio City Music Hall, New York 5,800
March 14 sellout

THE ROLLING STONES
Dubendorf Airfieid, Zurich 65,135
Aug. 5 69,000
AUSTIN CITY LIMITS MUSIC FESTIVAL

Zitker Park, Austin 225,827
Sept. 15-17 three sellouts

No. of Shows, Sellouts Promoter(s)

RANKED BY GROSS.
COMPILED FROM
BOXSCORES NOV. 16. 2005
THROUGH NOV. 14, 2006

-
The Next Adventure !
Showtime de Mexico |

Live Nation

The Next Adventure,
Michael Coppel Presents

The Next Adventure

A.C. Entertainment, Superfly Productio

Concert Productions International,
Live Nation

The Next Adventure

The Next Adventure, Planmusic

The Next Adventure, Kyodo, On The

.j_

The Next Adventure

S

Concerts West/AEG Live, Live Nation

Concert Productions Internationa,,
Live Nation

i

=

Concert Productions International
Live Nation

The Next Adventure, OCESA Frasshty

__.ﬁm.__ﬁ

Concert Productions International,
Live Nation

The Next Adventure

The Next Adventure

iJJ

Concert Productions International,
Live Nation

i

Concert Productions International,
Live Nation

Concert Productions Internationa,
Live Nation

-

Concert Productions International,
Live Nation

Concert Productions International,
Live Nation

Concert Productions International,
Live Nation

_IJ_-J

Charles Attal Presents,
Capital Sports & Entertainment
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B ct O, GO TR o
Bail Sy John - lagle set
B¢ AENDSN. - S S Viaver| Dl Desperados

Je Jac on, G W Y St e i TUP 25 TUURS RANKED BY GROSS
G Stars on lce, le ol ars, Fres 0SS, RE

Pe varot), NCAN Sl ask oAk ament, Disney on e o e - .
Ber. 30 Sp Chel’, "h( 'a:'t‘ GROSS Total Attendance Total Capacity  No. of Shows No. of Sellouts
ISR S Orinsteer 4O Miche Shhith rwck g425,072.371 THE ROLLING STONES A <
Marathon ANEG S ate Farm LIS Finure Skating ©F mpinnghipg, 3,499,405 3,654,397 o 8
By <l S 1 RCrEss, [l lvadOF : i 12 si04754,047 TDONNA
. o . 1 5 H ,210, 60 58
MF g i a3 bf-‘@‘ : o) en BU' ) =, i Iy A !::', 1,209,618 1,210,294 . -
! : . - - : : 3 N . Co e
RIE A A Ak . SEle YSv, ne VE S s151.385.461 50N JOV! : B |
Cl,.,: s S e M.. A.l_i_‘l b z e i . r s [ 1,823,834 1,830,067 78 73
: G i vz : 2 i -
KEcoeisp)| NFY F : / ¢ & v | $95880,340 ' N
¢ e o 1,201,669 1,201,669 32 32
Ba SRarcy Cahtme o Mlle GRBI| ESlicer LT ‘TIM MCGRAW & FAITH HILL s
Bevonc i00f ' i iay S | JE $88808729 - -
Z t ' h ! 1,095,653 1,122,658 73 54
en Hes . (afe N arhRlclac _ - - = j
RS ey e Sl Py , 752077, CIRGUE DU SOLEIL'S DELIRIUM A
va® alChl § ’ ' 892,174 1,356,514 145 2
ente. T 'BARBRA STREISAND
Manilow - | Y 263,314 265,224 17 6
565,975,442 ETNY CHESNEY B
- 1 1,131,231 1,157,098 64 58
458,042,933 - DAVE MATTHEWS BAND = il
- ’ 1,217,951 1,279,109 62 38
AEROSMITH : o
10 $57,941,203 - —
e 732,850 933,630 56 13
| BILLY JOEL
1N $49,471,078
fe 653,786 654,034 37 36
"f2 e RASCAL FLATTS
1 i 1,000,036 1,026,020 79 64

AMERICAN IDOLS LIVE
13 $35,291,883
646,996 673,268 59 20

THAT’S SE E N TH E M ALL | 1 4I 435217554 DRSEN

757,927 794,757 45 28

L) DEF LEPPARD & JOURNEY
15 $32,435,283 : OUR :

More than 13 million fans have come i 728,078 s0s50 60 v
through our doors. From sports to concerts, $8 432,013,850 HOCHERANECASHEA SRS
Q .« ge i 407,851 514,520 34 8
theatre and more, American Airlines Center T
is the Southwest’s premier entertainment 1 SSETES s 73084 80 o
venue. To bring in a few of yours, contact B 530506 17; G T
Ken Kuhl at 214-665-4230. ——— — :
| COLDPLAY :

19 $30,696,337 .
. o fo 476,30 487,087 33 20
American Airlines Center Facts: g

* 20,000 person capacity

* 6 million residents within 150 mile radius r
* Highly flexible floor-plan
e Central location for tour routing
* Located in the 72-acre Dallas Victory development
* Adjacent to upscale retailers, restaurants,
hotels & residences 20 s$20,a48,273 | AKETHAT
i 464,004 466,478 27 26
21 $27,986,189 THE-9HO
267,695 283,522 24 3
REN 22 s$27782,806 ELTON JOHN
e — e 1 301,115 ° 305,905 22 20

BRAD PAISLEY
23 $27,742,368 _
AMERICANAIRLINES X 698,820 925,030 97 33

CENTER® TRANS-SIBERIAN ORCHESTRA
24 $26,396,532

699,357 776,461 94 51
Dallas, Texas

] . MARIAH CAREY
www.americanairlinescenter.com 25 $26,389,048

341,104 362,248 28 7
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September 3, 2006

N E T W O R K

1’41 @ ..whether it’s an intimate shuw ﬁf]ﬁ,.[][][] or a concert _,wi_;h_l!],ﬁﬂ[] of your closest friends. The RBC Center will set the stage for
I\Q\BC Center a successful event. Who could go wrong with more than 2 million ticket buyers within a 60 mile radius & 100,000 college
g Noth Caral students in the greater Raleigh-Durham-Chape! Hill area? At't_h._e South’s premier indoor venue, in one of the nation’s

top metro areas, your show will come alive.

RBC Center...Music Lives Here.

Booking Information: Dave Oisen
(919)861-6173 | daveo@rbhccenter.com
visit www.RBCCenter.com


www.americanradiohistory.com

DIENT | StonesRo
has a vibe. oNo.1

~David Crosby

Tally Of The Year's Top 25 Tours
Tracks A Record-Setting Year

1The Rugre o Quidoon
xedleceis Harel

JOKNNY RZEINIX
500 600 DOLLS

- . The touring industry trotted out some of its The band sold out arenas in America, sta

* $70 million dollar center for cultural and performmg arts biggest guns in 2006, generating huge dollars  diums all over the world and then U.S. stadi

* 90 minutes from New York Metropolitan area and packed houses in a record-setting year. ums before calling it a year in late November
at the site of the 1969 Woodstock Festival 1 PALAARAONE i The Rolling Stor}es,.Madom.la, BonJoviand with a tally o.f about $437 million.

U2 all staged massive international tours, and That tally is “not bad,” says tour producer

« 4 800 covered reserved and 12,000 lawn
capacity with perfect site lines

* Multiple load-in bays allow direct
access to a 7,500 square foot stage

* High-Def video production with
3 robotic cameras and expansion

domestically Tim McGraw/Faith Hill, Barbra  Michael Cohl, chairman of Concert Produc

Streisand, Kenny Chesney, Aerosmith and  tions International (CPI). “And not done, eh?*

Dave Matthews Band kept venues full and  he continues.

crowds cheering. “There are still a lot of cancellations in Eu:
The biggest tour of the year was the rope that the band feels obligated to try and

Rolling Stones’ A Bigger Bang trek, which  make up. So I wouldn’t be surprised ifit keepsﬂ

recaptured the “top-grossing tour ever” title  going next year.”

capabilities for tour production from U2’s Vertigo. If the Stones keep rolling, a mark ofmoreJ
e The Stones were a true juggernaut on the  than $500 million is easily within reach.
)
Iamn(ajg: wtangIf:gggg)nr}l}?#ated at left tour, which began in the fall of 2005, raking “At a certain point you have to call it a day,
g p in more than $425 million before Billboard’s  [but] we ended the year on a very high note,”
e Lawn sound system featuring the Nov. 14 cutoff date for year-end charts. Cohl says. “The Sep- continued on >>pYE-94

latest technology from EAW
* 1,000 person second stage amphitheater
¢ 4 four-star dressing rooms
* 2 large group dressing rooms

THE ROLLING STONES’

A Bigger Bang tour was a
“juggernaut that took the
“top-grossing tour’ record
away from U2.

%

* Green rooms and Artist lounge
* Qutdoor artist terrace

» Wi-Fi access throughout backstage campus PhET
* 30,000 capacity festival field within campus » cn

BethelWoodsA%

@& E"NERSERRSER@RRETHNE S AFRISEES
200 Hurd Road/Bethel, NY 12720
www.bethelwoodslive.org

’ qu!g“ Lida . e e 0
!-—-.....i" . - e
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Hershey, A Sweet Place To Play!

'

The Sweetest Place On Earth. = -

~ Phone: 717-534-8966
- Fax:717-534-3113

© 2006 Hershey Entertainment & Resorts Company. HERSHEY, THE SWEETEST PLACE ON EARTH is 2 trademark used under license. GIANT Center is owned by the Township of Derry Industrial and Commercial Development
; e Authority and is operated by Regional Arena Management, LEC. Concert photos courtesy of Clayton L. Hultquist and Gini Woy.
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OKLAHOMA CITY IS DEALING UPA &

FULL HOUSE /!
@' FORD CENTER *

With Oklahoma City, going all in is a safe bet.

Compared to many other markets, national acts and event planners can
count on the Ford Center in Oklahoma City as a reliable stop on their tour
calendars any night of the week.

With customizable seating for events from 4,000 to 20,000, the latest
entertainment technology and a central location that's home to over one
million people, Oklahoma City's Ford Center keeps the fans coming in, and
the stars coming back for more.

Book the Ford Center for your next event at (405) 602-8700 or visit us at
www.okfordcenter.com, and we'll deal you a hand worth betting on.

LOCATED AT THE “CROSSROADS™ OF
AMERICA, THE FORD CENTER IS EASILY
ACCESSIBLE FROM 1-40 AND I-35 AND
IS JUST MINUTES FROM WILL ROGERS
WORLD AIRPORT.

BOOKING INFORMATION:
(403) 602-8700

FORD CENTER
100 WEST RENO,
OKLAKOMA CITY, 0K 73102

MG 4N SMG MANAGED FACILITY

www.okfordcenter.com
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tember through November leg was fantastic.”
Indeed, after selling out North American
arenas coast to coast in 2005, the Stones re-
turned to the continent and sold out stadiums.
“I was surprised at how strong it was,”
Cohl says, calling A Bigger Bang the “most
fun” of all his Stones tours. But the tour
was not without its potholes, including
brain surgery for Keith Richards, rehab for
Ron Wood and occasional vocal issues for
Mick Jagger.

“Definitely there was drama and hurdles,

but at the end of the day, if you tour long
enough everything’s going to happen, isn’t
it?” Cohl says. “We had to reschedule a cou-
ple here and there,
but other than the . ®
ones in early sum- |,

mer in Europe,

which we couldn’t

make up, we played

everything. And

they were great.”

Meanwhile, 2006
has been a huge
year for Cohl and
his CPI team, which also helmed the record-
breaking Streisand tour and the $28 million
Who trek. “It was the most amazing year of
my life,” Cohl says.

Despite talk in the early going of slow ticket
sales, Streisand’s first live performances in six
years put up record-setting box-office numbers.

The 20 concerts grossed $92,457,062 and
set house gross records in 14 of the 16 arenas
played on the tour. She already owns the record
in the other two arenas.

“I say ‘nay’ to the naysayers,” Cohl says.
“That was probably one of the most satisfying
parts of the whole thing. But the most satis-
fying part for me was how amazing the show
was. I-watched every night and I loved it.”

Streisand, too, is considering extending the

tour. “We're talking about it,” Cohl says. “From
the stage in Los Angeles she said that she's
thinking of going to Europe and the Far East,
so here’s hoping it happens.”

Madonna proved she is still gold at the bo
office in 2006 with her Confessions tourend-
ing as the top-grossing trek ever by a female
artist. Confessions grossed slightly less than
$195 million from 60 shows that drew more
than 1.2 million in paid attendance.

“Madonna has yet again delivered an in-
credible show for her fans, and the successol
the tour is the ultimate statement,” says tour
producer Arthur Fogel, chairman of globa
touring for Live Nation and head of TNA In:
ternational. “She absolutely belongs at No. 1

In a busy year for Fogel, the veteran glob
promoter also wrapped up the massive Ver
tigo tour. Dates in early March and a hand
of makeup dates in November/Decentber,
total of just 32 shows, were still enough to rank
U2 fourth among all touring acts in 2006
nearly $96 million at the box office.

The band cranked up Vertigo again in No
vember for some Pacific Rim makeup shows
“Itis great to be able to regroup and finish the
last leg of the tour, particularly since it has
been eight years since U2 have played Aus
tralia, Japan and South America, and 13 yea
since last playing New Zealand,” Fogel say
“The shows have been fantastic.”

Vertigo will wrap with 121 shows, almos
continued on >>pYE-S§


www.americanradiohistory.com



www.americanradiohistory.com

We're Grossl
Different!

The numbers speak for themselves.
Since 1993 we have been among the Top
5 Arenas in the world each and every year
for facilities under 12,000 seats. Come play
the award winning MARK of the Quad Cities
and see why we're “grossly different”!

For bookings contact Executive Director Scott Nullen
at (300) 277-1300 = smullendthemark org

www.themark.org
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ARENA ANTG
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4.5 million tickets sold and a gross
of about $377 million.

Bon Jovi proved it is among
the elite international touring
acts in the world in 2006, finish-
ing third-highest for the year at
more than $131 million from 78
shows worldwide.

The 2005-2006 numbers for the
Have a Nice Day tour make it Bon
Jovi's biggest ever.

The launch of the world tour in
support of the “Have a Nice Day”
album was orchestrated by pro-
ducer AEG Live and agency Cre-
ative Artists Agency, and the tour
delivered big time.

AEG Live CEO Randy Phillips
points out that Bon Jovi was the
only actother than U2 to play four
sold-out Air Canada Centre shows
in Toronto. Bon Jovi also played
six arenas in the New York metro
area and later went clean on three
Giant Stadium dates in East
Rutherford, N.J.

“It’s great when your high ex-
pectations on a tour are exceeded
by the results,” Phillips says. “The
Bon Jovi tour was one of the best
routed, marketed and produced
tours 1 have ever been involved
with. With the success of this tour,
Bon Jovi has entered the pantheon
of iconic touring acts.”

Country music remains one of
the most consistent touring genres, with four
country tours in the top 25 this year, all of which
topped 1 million in paid attendance.

The leader of the pack is the Hill/McGraw
Soul2Soul tour, which grossed nearly $90 mil-
lion, a record for a one-year country tour.

The tour created the type of synergy often
strived for but rarely achieved.

“We've always viewed Tim and Faith as
having three careers: Tim’s career, Faith’s
career and then there’s the one together,”
McGraw’s manager Scott Siman says. “We
saw early on some of the presales were huge
numbers, better than we’'d ever done before,
better than most people had ever done be-
fore. That gave us a pretty good idea we had
a winning package.”

For his part, Kenny Chesney became the
first country artist to sell more than 1 million
tickets four years in a row. His Road and the
Radio tour grossed $66 million from 64 shows,

L

.~ FAITHHILLand T _
McGRAW teamed up on
on the Soul2Soul tour,a p

“high pointin a strong year

- forcountry tours.

T0P TOURS BY GENRE

Ans el

including nine stadiums.

“My band and crew who have lived this
dream and experienced it all with me, the feel
ing we’ve had now and over the last fouror
five years is unbelievable compared to howil
was the first four or five years,” Chesney sajs.

Rascal Flatts solidified its status as arena
level supetstar in 2006, taking in more than
$46 million. And Brad Paisley cracked thetop
25 tours for the first time this year, takingi
$28 million and moving nearly 700,000 tick
ets to 97 shows.

Other strong year-to-date boxscore grosses
came from Cirque du Soleil’s “Delirium’
($78.5 million), Dave Matthews Band ($58
million), Aerosmith ($58 million), Billy Joel
($50 million), American Idols Live ($35 mik
lion), Pearl Jam ($35 million), Def Leppardf}
Journey ($32 million), Crosby, Stills, Nash
and Young ($32 million) and Nickelback
($31.6 million). ot

REPORTED BY GROSS
COMPILED FROM
BOXSCORES NOV,J6, 2008
THROUGH NOV. 14, 2008

Kt

GROSS Act

$425,072,371 . ]
The Rolling Stones 3,499,405 3,654,397 1o
COUNTRY :

$88,808,729 .
Tim McGraw & Faith Hill 1,095,653 1,122,658 73
R&B/RAP/HIP-HOP

$19,138,452 . :
Black Eyed Peas 457,780 591,072 61
LATIN

$30,906,173 n
RBD 637,364 709,884 51

www americanradiohikorv com

TOTAL GENRE Total
Attendance Capacity Shows

T — — _-_‘,

Total No. of No. of
Sellouts

—_—
LRt
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Souihern Callformq 3
Premler Enieriamment Venue
Has A New Name...

HON.A
Center

o formerly Arrowhead Pond

m/J ik al“
"W B

www.hondacenter.com

2695 East Katella Ave. Anaheim, CA 92806  For booking information, please contact Mike O Donnell at 714-704-2402 or modonnell@hondacenter.com
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0P I0 STADIUMS

TOTAL FACILITY, City Total Total No. of No. of
GROSS Venue Capacity Attendance  Capacity Shows Sellouts
GIANTS STADIUM, EAST RUTHERFORD, N.J. :

1 $32,250,058

79,646 419,038
> o . s y n

482,131 n 8

4 TELSTRA STADIUM, SYDNEY I

$23,574,726 |
80,000 265,179 265,179 4 4

3 $20,272,90 TOYKO DOME, TOKYO ,‘
. |0 55,700 149,518 158,129 4 2

AMSTERDAM ARENA, AMSTERDAM [
4 $17,368,695

51,000 152,331 155,299 3 2
i MILLENNIUM STADIUM, CARDIFF, WALES 1
5 $17,033,777
= 72,000 160,458 168,694 3 2

=

i FORO SOL, MEXICO CITY
B $15,934,697

55,000 394,071 409,729 8 3
. SOLDIER FIELD, CHICAGO |

7 $15,240,603 i
; 66,950 140,954 140,954 3 3

~ TWICKENHAM STADIUM, LONDON |
B $13,526,368 !

50,200 100,540 109,892 2 [¢]
ESTADIO RIVER PLATE, BUENOS AIRES 'l
9 $13,450,818
76,687 291,516 291,516 4 4
ESTADIO DO MORUMBI, SAO PAULO . J
10 $13,353,110
80,000 199,355 199,700 3 2
10F 10 VENUES
15,001 OR MORE
TOTAL FACILITY, City Total Total No. of No. of
GROSS Venue Capacity Attendance  Capacity Shows Sellouts
MADBISON SQUARE GARDEN, NEW YORK 1

1 $118,951,689

O F I T 20,697 1,381,200 1,686,107 m 56
.. ,' L & AIR CANADA CENTRE, TORONTO !

2 $57.453,951
e 19,800 807,671 870,247 66 40

WACHOVIA CENTER, PHILADELPHIA I
21,000 956,491 1,192,232 80 40

TD BANKNORTH GARDEN, BOSTON |
19,600 784,21 996,737 78 31

I $56,086,677

4 $52,126,763

BELL CENTRE, MONTREAL |
21,242 592,218 680,452 94 10

5 $45,600,295

STAPLES CENTER, LOS ANGELES
6 $42,543,742

For Booking Information Contact Doug Hall at dough@rocketball.com « 713.758.7365 20,000 628,019 889,388 63 15
or Mandy Strudler a; mandyﬂg»@’igs'&etba".cgm e 713‘758‘7346 UNITED CENTER, CHICAGO E
Toyota Center « 1510 Polk Street « Houston, TX ¢ 77002 A (S2Es07as 25,000 299,824 302,588 21 17

www.toyotacentertix.com

MGM GRAND GARDEN, LAS VEGAS
8 $37,937,320

15,200 226,822 234,346 19 14
) HP PAVILION, SAN JOSE I|
AREN 9 $37,353,477
N £ 7T W 0 R K 20,000 721,265 977,728 86 20
PHILIPS ARENA, ATLANTA |
10 $33,571,738
i 20,919 644,631 950,541 78 20
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Great talent. Great market.
o wonder this is the World’s Most Famous Arena!

31ST NY SALSA FESTIVAL RINGLING BROS. AND
AND 1 MIXTAPE TOUR BARNUM & BAILEY CIRCUS
ANDREA BOCELLI ROGER WATERS

BARBRA STREISAND ROLLING STONES

BILLY JOEL SCREAM TOUR 5

BRUCE SPRINGSTEEN SHAKIRA

CIRQUE DU SOLEIL - DELIRIUM TENACIOUS D

DANE COOK TIM MCGRAW / FAITH HILL
DASHBOARD CONFESSIONAL TOM PETTY

DIXIE CHICKS THE WHO

ERIC CLAPTON WESTMINSTER DOG SHOW
GUNS N' ROSES WWE RAW

JIMMY BUFFETT Z-100 JINGLE BALL
KENNY CHESNEY

LA KALLE BLOCK PARTY CONCERT

MADONNA

MARC ANTHONY

MARIAH CAREY

MARY J. BLIGE

MEGA CONCIERTO

NEW JACK SWING REUNION

O.AR.

R. KELLY

RASCAL FLATTS

RBD

TERTAINMENT
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Introducing TOYOTA PARK,
Chicagoland’s newest outdoor
concert venue and soccer stadium.

&P TOYOTA PARK

ENTERTAINMENT DRIVE N.

+ Centrally located 15 minutes from downtown Chicago

- 28,000 dedicated seats with a state-of-the-art, permanent concert stage

» Coverad stage with 100,000 [b. capacity rigging grid

» Home to Major League Soccer’s Chicago Fire
* Opened June 2006

+ Booked and managed by \,ﬁ

708.594.7200
www. TOYOTAPARK.com
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Arenas

With

sting
Stars

Madison Square Garden Regains No. |
Thanks To ~“Unbelievable Talent’

With tours from the Rolling Stones, Madonna,
Tim McGraw/Faith Hill, Billy Joel, Kenny
Chesney, Barbra Streisand and Bon Jovi, to
name a few, 2006 brought a box-office bonanza
to many large arenas.

Billboard’s year-end touring recaps are com-
piled from Boxscore data collected from Nov.
16, 2005, through Nov. 14, 2006.

In what has become an annual occurrence,
Madison Square Garden in New York closes
out 2006 as the top-grossing arena in the world
for buildings with a capacity of 15,000 or more.

The Garden reported nearly $120 million i1/

grosses in what Madison Square Garden En-
tertainment president Jay Marciano calls an
“unprecedented” year.

“Our success this year is a combination of
smart bookings, great arena-level touring acts
and record-setting performances like Billy
Joel’'s 12-show run and Madonna’s six sellout
performances,” Marciano says.

“We have had unbelievable talent pass
through the Garden, like Andrea Bocelli, Jimmy
Buffett, the Dixie Chicks, Eric Clapton, Roger
Waters, Barbra Streisand and Kenny Chesney.”

Joel's 12 sellouts grossed nearly $20 mil-
lion and drew 226,038 people, according to
Billboard Boxscore. Madonna’s six sellouts
grossed $16.5 million, and Streisand’s two
sellouts grossed $11.3 million.

The Garden, with a top concert capacity of
20,000-plus, significantly exceeded 2005’s total
gross of $85.2 million. This year it reported
111 events that grossed $118.9 million and
drew 1.3 million fans.

The runner-up to the Garden in the 15,000-
plus category is the Air Canada Centre in
Toronto, which reported grosses of $57.4 mil-
lion and drew 807,247 fans to 66 shows. (All
Boxscore figures are in U.S. dollars.) The
nearly 20,000-seat venue saw two sellouts by
Streisand that grossed nearly $9 million.

The Air Canada Centre also hosted concerts
from Bon Jovi, Cirque du Soleil’s “Delirium,”
Pearl Jam, Coldplay, Mariah’Carey, Red Hot
Chili Peppers, Clapton, Elton John, Guns N’
Roses, Trans-Siberian Orchestra and others,
notes Patti-Anne Tarlton, director of entertain-
ment at Maple Leaf Sports and Entertainment.

“Toronto is an incredibly strong sports and
entertainment market, and the promoters
know how to maximize it as well as our build-
ing,” she says.

www americanradbhistorvy com

The only other venue outside the United
States that ranked among the year’s top are-
nas is the Bell Centre in Montreal, which re-
ported grosses of $45.6 million, placing the
arena at No. 5 in the ranking. The Toronto and
Montreal buildings’ success is reflective of
what agents and promoters have learned is a
red-hot Canadian concert market.

Back in the Northeast, Philadelphia’s Wa-
chovia Center follows the Garden and the Air
Canada Centre on the recap.

“We're thrilled that we are No. 3,” says John
Page, CEO of arena management firm Global
Spectrum, which operates the building.

The arena reported grosses of $56 million
from 80 events that drew nearly 1 million
people. Page notes that the Who and
Streisand opened their respective tours at
the 21,000-capacity arena and cites other suc-
cessful shows at the venue in 2006, includ-
ing Joel (five shows), Chesney (two),
Madonna, Bob Dylan, Panic! at the Disco,
Coldplay, Van Morrison, Cheetah Gitls,
George Straight and the Wiggles.

The TD Banknorth Garden in Boston fol-
lows Philadelphia in the arena rankings at No.
4, with reported grosses of $52.1 million.

John Wentzell, president of TD Banknorth
Garden, says this year’s theme at the arena was
multiple shows, citing Red Hot Chili Peppers,
Pearl Jam, Soul2Soul I1, Madonna, the Who,
Clapton and comedian Dane Cook as examples.

“We've had an aggressive management team
trying to make those deals work and make it
viable for artists to stay down for a second or
third day, or what ever we can get,” Wentzell
says. “It has been a focus of ours, and [ think
to a large degree it’s one of the reasons why
we had another good year.”

On the West Coast, the Staples Centerin Les
Angeles cracked the top 10 on the arena recap.

The 20,000-seat arena reported $42.5 mil-
lion in grosses and more than 628,000 in at-
tendance, making it sixth on the year-end arena
tally. Last year Staples Center ranked 10th. So
what contributed to the boost?

“Ourreporting is much better,” Staples Cen-
ter senior VP/GM Lee Zeidman says witha
chuckle. “Plus we had more shows during that
time period.”

Among the highlights for Staples Center
this year were Soul2Soul II with McGrawand
Hill, two Tool sellouts and seven strong dates
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from Cirque du Soleil’s “Delirium.”

Zeidman says this year the arena did a bet-
ter job of keeping agents, promoters, man-
agers and artists abreast of open dates.

“We'll reach out to find out what’s out there
so we can get those dates locked down prior
to submitting our NBA and NHL dates,” he
says. “Christy Castillo, our vice president of
booking, does a tremendous job in having daily
calls with people. When we see an artist that
could potentially play our building, we’re going
out there and making contact.”

In Chicago, the United Center rang up $38
million in grosses and nearly 300,000 in atten-
dance during 21 reported shows. The 25,000-
seatarena ranked seventh on the year-end list.
Highlights included a $9.2 million take from
Madonna and $9 million from Streisand.

The MGM Grand Garden Arena in Las Vegas

isNo. 8, with grosses of $37.9 million for 19 re-
ported shows. Mark Prows, VP of the building,
cites sold-out concerts from Madonna (two),
Aerosmith, the Rolling Stones (two) and
Streisand as highlights this year.

“We usually do quite well on all of our con-
certs here in this market, given that it's a desti-
nation resort,” he says. “We find that about 25%
ofourtickets are being sold to Las Vegaslocals,
and the rest are being purchased out-of-market.”

The second West Coast venue to make the
top 10 arena tally is San Jose, Calif.-based HP
Pavilion, which reported grosses of $37.3 mil-
lionand drew 721,265 in attendance.

Along with concerts, bookings of family
shows and one-off sporting events helped drive
ticket sales at HP Pavilion this touring sea-
son, according to Jim Goddard, executive
VP/GM, and Steve Kirsner, director of book-
ing and events.

Among the highlights for the 20,000-seater
were concerts from Madonna, the Rolling

g

Stones, Streisand, Shakira, Soul2Soul I1, Elton
John, Cheetah Girls and “Delirium.”

Another contributing factor has been the
return of the National Hockey League’s San
Jose Sharks to the building.

“It gives us a big audience to advertise to
on a consistent basis,” Kirsner says.

Philips Arena in Atlanta squeezes in at No.
10 on the year-end tally, reporting grosses of
$33.5 million and 644,631 in attendance.

Acts that contributed to the arena’s 20 sell-
outs this year were U2 (two), Aerosmith, Bon
Jovi, Shakira, Carey, Soul2Soul I1, the Rolling
Stones, Rascal Flatts, Chesney (three),
Streisand and Widespread Panic (two).

“Itwas a great year. Hopefully it will continue
in 2007,” says Trey Feazell, senior VP at Philips
Arena, adding that concerts from Bob Seger,
Rod Stewart, Joel, Justin Timberlake and Josh

Groban will help end 2006 and kick off2007.

Among amphitheaters, the Hollywood Bowl
in California was the top-grossing building
this year, edging out all the Live Nation sheds,
including runner-up the Tweeter Center at Wa-
terfront in Camden, N.]J.

Hollywood Bowl GM Arvind Manocha says
the amphitheater’s season started strong with
six consecutive sellouts.

“We had Bocelli, the Flaming Lips, Belle &
Sebastian, three nights of Willie Nelson, three
nights of Roger Waters and two nights of the
Who,” Manocha says.

The Bowl grossed $23.4 million and saw
more than 211,000 fans in attendance for 14
concerts. Part of the venue’s mantra is to offer
concertgoers a variety of musical options, in-
cluding jazz, classical and rock’n’roll.

“For the last couple of years, we’ve under-
taken a strategy to broaden the offerings,” he
says. “I think a lot of folks have the Bowl on
their radar screen.” e

WY ATLANTA
LARULOUS FOXI

IT§ 02VI0US...

One of Billboard’s Top Grossing small venues for over 15 years!
Top ten market - 4.2MM Atlantans
Host to 750,000 annual attendees
4,678 seats

Access to 300,000 patron e-subscribers

Full Service Marketing and Group Sales Dept.

Located in the heart of metro Atlanta

For booking information contact Allan Vella,
General Manager, Fox Theatre (404) 881-2104
allan.vella@foxtheatre.org

www.FoxTheatre.org

Tampa Bay Performing Arts Center

* 3 million adults within
60-minute drive
* State-of-the-art 5-theater
entertainment complex
* Experienced in-house staff,
including Production, Ticketing and
Marketing with media buyers

" " h'-‘_‘ & fop?

’ " S i ] '.5llii-qaa:-n’nanc:.un--‘
t‘ Sl Lt R LR e L
FOLLOW THE STARS

TO THE HEART OF FLORIDA
Jon Stewart, Alicia Keys, Harry Connick, Jr., Blue Man Group,
Michael Bublé, Jerry Seinfeld, Sting, Disney’s The Liou King,
Wicked. Chris Rock, India.Arie, Josh Groban

Call for avails:
Judy Joseph at 813.222.1009

Check out our specs at
tbpac org/welcome/technical/technical html

Morsani Hall 2,552 seats ¢ Ferguson Hall 1,042 Seats
Jaeb Theater 292 Seats * TECO Theater 250 Seats
Shimberg Playhouse 130 Seats

Our Morsani Hall has been ranked (for 5,000 seats and

under) E TBPAC 20
TBPAC.ORG

#4 in the world - Billboard magazine, 2006

DECEMBER 23, 2006 | www.billboard.biz | YE-101
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You' e Ad-'t! T0P 10 AMPHITHEATERS
ou’'ve earned it.

GROSS Venue Capacity Attendance  Capacity Shows Sellouts

; HOLLYWOOD BOWL, HOLLYWOOD 1
- ’ 1 $23,473,925 ' '
v 17,954 211,308 231,004 14

TWEETER CENTER AT THE WATERFRONT, CAMDEN, N.J. l
$22,625,979 3

5,000 542,541 813,524 48

NIKON AT JONES BEACH THEATER, WANTAGH, N.Y. ]
$21,179,439
14,000 367,233 472,565 36 4

TWEETER CENTER FOR THE PERFORMING ARTS, MANSFIELD, MA
$18,346,949

As the premier rUyalty advance 19,900 389,991 529,340 29 6
company serving the arts and $18.021045 PNC BANK ARTS CENTER, HOLMDEL, N.J.
entertainment industries, ART | ¢ | | ° - s ssoan - SN &
el Rnerats sl 1 6 saseszs 12.1;4ENERGY MUSIC CENTER, CLARKSTON, MICH.

and creative freedom. / i $15.058160 RED ROCKS AMPHITHEATRE, MORRISON, COLO.
T 9,450 292,074 330,314 36

834,179 1,159,988 77

Musicians, screenwriters, authors,
actors, artists, producers, patent
holders, and others rely on our
services to help them achieve their
artistic and financial objectives.

Whether you need access to your royalty income
immediately, are seeking professional management
for your royalty stream, or are planning for the future,
ART can provide you with the expert services you
need to get the most from your royalty income.

NISSAN PAVILION AT STONE RIDGE, BRISTOW, VA.
22,500 415,671 634,340 28

You can pursue your creative goals and have $14,588,241
the mcome Stream ava”able tO aChI_eve them' “: % $14,004.852 SHORELINE AMPHITHEATRE, MOUNTAIN VIEW, CALIF.
ART can help you make it happen. | G 2200 337401 527,258 2

VERIZON WIRELESS AMPHITHEATER, IRVINE, CALIF.
15,000 266,996 351,755 23

10,001 - 15,000
i

TOTAL FACILITY, City Total Total No. of No. of
GROSS Venue Capacity Attendance  Capacity Shows Sellouts

ATLANTIC CITY BOARDWALK HALL, ATLANTIC CITY
13,800 257,703 318,605 33

10 $13142,479
po
&

For more information visit
AdvancedRoyaltyTracking.com

or call
BRISBANE ENTERTAINMENT CENTRE, BRISBANE

1 .888.81 3.6552 e 13,500 381,31 433,045 59
] WEMBLEY ARENA, LONDON
12,000 152,337 152,337

$30,554,021

$26,277,253

VAN ANDEL ARENA, GRAND RAPIDS, MICH.
$14,398,144
12,864 372,31 558,993

JOHN LABATT CENTRE, LONDON, ONTAR!O
10,500 379,700 598,278 88

$14,173,522

IPAYONE CENTER AT THE SPORTS ARENA, SAN DIEGO
15,000 358,182 518,695 76

ADVANCED ROYALTY TRACKING i  §11,479,467 MANDALAY BAY EVENTS CENTER, LAS VEGAS

12,200 124,725 134,764

$12,469,710

GIANT CENTER, HERSHEY, PA.
12,500 346,384 538,915 69

$11,315,860

VERIZON WIRELESS ARENA, MANCHESTER, N.H.
$10,440,413

11,000 271,690 371,213 55

DCU CENTER, WORCESTER, MASS.
15,000 290,611 565,595

10 $10,420,444

YE-102 | DECEMBER 23,2006 | YEAR-END DOUBLE ISSUE
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_ ONCE AGAIN

. BOARDWALK HALL IS I IN THE WORL D.

-

YOuUR BesT SEAT AT THE SHORE
www.boardwalkhall.com

Boardwalk Hall again wants to thank the promoters and artists
that have helped us become the highest grossing mid-size arena in 2006.

- For booking information, call Greg Tesone 609.348.7061 * gtesone @accenter.com

ﬂtlnﬂnlly - Mo

always turned on

new RS Seoars W JERSEY SPonrsd

“NJSEA)

R
auTHOR'

POSiTioNn
Worldwide Entertainment and

Conference Venue Management
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« BLUE MAN GROUP « RED HOT CHILI PEPPERS « PEARL JAM « SHANIA TWAIN « LENNY KRAVITZ -

1N3J 06

BAYFRONT PARK AMPHITHEATER
& BICENTENNIAL PARK

Miami, Florida

* SEAN PAUL

Annual Average Temperature 76°F

TWO HOT VENUES!

CALL NOW TO BOOK YEAR-ROUND: 305-358-7550

www.bayfrontparkmiami.com
*As Seen on MV & ESPN

Photo ® Robin Hill
- ° h

ONIX 88 « VIITTIVLIIW » ADIVHS » SIAIA SOTHV) « NHOM NOL13 « NOINVSWOD FJIWOH JIHIVHd V »

Bayfront Park
MANRGEMENT TRUST

SVISIT9] INDIHNT « Z-AVF ¢ STIYN HINI ININ » XJOH AIX » LSIM JANVI » 31138V (LL1Vd »

* THE KILLERS » KORN « NEVILLE BROTHERS » DAVID SANBORN » BUSH « MARC ANTHONY

The #1 Source for Venue Information

FOR PROMOTERS, PRODUCERS, AGENTS, MANAGERS AND EVENT PLANNERS.

Complete data on over 4,400 venues worldwide,
including Amphitheaters, Arenas, Stadiums, Sports
Facilities, Concert Halls and New Constructions.

You get detailed venue
information including:

* CONTACT INFORMATION

¢ FACILITY CAPACITIES

* STAGING CONFIGURATIONS
* MARKETING POPULATION

* TICKETING RIGHTS

PLUS, the complete FACILITY
BUYER’S GUIDE listing those
who supply and service the
arena industry.

2007 INTERNATIONAL GU\DE

AUDARENA

PLUS: THE FACILITY BUYER’S GUIDE

AUDITORIUMS - STADIUMS - EXHIBIT HALLS

S FACILITIES - CONCERT HALLS

‘
CONVENTION CENTERS - NEW CONSTRUCTION

ORDER ONLINE: www.orderbillboard.com
or call 1-800-562-2706 » 818-487-4582

Or send payment for $99 plus $9.95 S&H {$14.95 Canada/$24.95 far international arders) with this ad to:
Billboard Directories, Attn: Subscription, P.O. Box 15158, North Hollywood, CA 91615-5158.

Please odd apprapriate soles tax in CA, DC, Fi, GA, It, MD, MA, MN, MO, NJ, NY, OH, SC, TN, TX & CANADA.
Orders payoble in U.S. funds only. All sales are final.

Also available on CD ROM ar mailing lobels, for information email: mwiesner@vaubuspubs.com

For advertising opportunities, call 800-223-7524 or email jserrette@billboard.com A7AAT4
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The Year In Music & 'l'_nu_r'-ma

Midsize Halls
BoastFull-
Scale Success

Boardwalk Hall, Radia City Five And
Caesar's Colosseum Lead Pack

Lonfirming the strength of midsize concert
facilities, some familiar names appear on the
year-end venue charts.

In addition to the recaps that rank arenas
of 15,001-plus capacity, stadiums and am-
phitheaters, the Year in Music & Touring in-
cludes three charts ranking buildings in three
smaller categories.

The Atlantic City Boardwalk Hall in New
Jersey returned to No. 1 on the Top 10 Venues
chart for those with capacities ranging be-
tween 10,001 and 15,000. .

Radio City Music Hall in New York regain
its No. 1 position on the Top 10 Venues recap
for buildings with capacities between 5,001
and 10,000.

And the Colosseum at Caesars Palace in
Las Vegas commands the No. 1 slot on the
Top Venues tally for buildings that hold 5,000
and less.

Along with the top 10 charts ranking stadi-
ums, amphitheaters and arenas, these three

charts are based on
Boxscore grosses . .
Madonna

compiled between
Nov. 16, 2005, and
Nov. 14, 2006. g 1

Boardwalk Hall <
this year hosted con-
certs by Madonna,
Barbra Streisand,
Elton John, Barry Manilow and Andrea Bo-
celli, making 2006 the most successful year at
the facility since its renovation and reopening
in 2001.

The venue grossed $30.5 million and drew
257,703 to 33 shows.

“That’s a big number for a building this
size,” assistant GM Greg Tessone says. “If you
look back at the numbers over the previous
year, this year was just phenomenal.”

Part of the venue’s success, Tessone says,
can be attributed to its relationship with At-
lantic City’s casino industry.

“The casinos buy a lot of seats for our shows
and bring a lot of players,” he says. “And a
number of them actually take a promoting po-
sition for the building.”

Other successful shows that were not pro-
moted by a casino included Cirque du Soleil
and American [dols Live, which illustrates that
support for the building comes from fans in

www americanradiobistorvy com

_ TOURING BY MITCHELL PETERS

its surrounding market and not just the casino
industry, Tessone adds.

With the help of its Christmas Spectacular,
Radio City Music Hall rang up a grossof $95.8
million and drew 1.3 million people during
the 2006 chart year.

“The success we've had at Radio City Music
Hall this year is attributed to the fantastic com-
bination of unique events and concert book-
ings,” says Jay Marciano, president of Madison
Square Garden Entertainment, the venue's
parent company.

“We've hosted performances by artists such
as Jay-Z, Andre Rieu, Ringo Starr, Paul Simon,
Widespread Panic and Mark Knopfler with Em-
mylou Harris,” Marciano says. “This combina-
tion of bookings, in addition to the venerable
Radio City Christmas Spectacular, now in its
74th year, creates a diverse lineup that people
have come to expect from MSG Entertainment.”

The runner-up to Radio City Music Hall
among venues in its capacity class is the Gib-

Elton, Streisdnd

City’s Boardwalk Hall

son Amphitheatre in Universal City, Calif,
which hosted shows by Vicente Fernandez, co-
median Carlos Mencia, Brooks & Dunn,
Charles Aznavour, Chris Brown, the Black Eyed
Peas, the Strokes, 1l Divo, R. Kelly and others,
House of Blues executive VP Alex Hodges says.

“It was a record-breaking year, so it’s great
for us,” Hodges says, noting the venue also
hosted the 2006 Teen Choice Awards anda
unique visit from the Dalai Lama.

At the Colosseum at Caesars Palace, ex:
tended runs by Celine Dion, Elton John and
Jerry Seinfeld accounted for much of the 4,000-
capacity venue’s success.

“Between [dates by] those three artists,
the bulk is pretty well-booked,” VP of enter-
tainment Scott Schecter notes. “We couldn't
be happier about the way things are going.”
The Colosseum achieved a total gross of
$109.2 million and attendance of 769,992
for 197 shows.
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CAPACITIES D
5,001 -10,000
R

B RTRGTS o T
TOTAL FACILITY, City Total Total No. of No. of
GROSS Venue Capacity Attendance  Capacity Shows Sellouts
D RADIO CITY MUSIC HALL, NEW YORK ' S
$95,892,997 " " . —
5,901 1,390,569 1,690,965 286 22
GIBSON AMPHITHEATRE, UNIVERSAL CITY, CALIF. ] . A
$28,534,953 ] " T . __‘-g
| 6,089 463,245 523,787 103 34
AUDITORIO NACIONAL, MEXICO CITY =

'3 $24,205,468
9,683 385,818 532,294 56 1

i3 THE THEATRE AT MADISON SQUARE GARDEN, NEW YORK
4 $22,631,005

5,610 435,890 562,549 n3 16

MOHEGAN SUN ARENA, UNCASVILLE, CONN. ] 1
5 $15,327,609 e
i 500 318,765 358,348 49 1

_ NOKIA THEATRE, GRAND PRAIRIE, TEXAS _‘
B $14,709,325
& 6,333 324,683 402,620 109 n
: POINT THEATRE, DUBLIN i
7 $7,202,354 ;
b 8,500 15,741 15,741 18 18

ALADDIN THEATRE FOR THE PERFORMING ARTS, LAS VEGAS

8 $6,767,766
# 7,019 107,254 169,657 33 <
DODGE ARENA, HIDALGO, TEXAS

9 $5,421,482 ‘

e 6,800 74,95 84,863 16 6

|-

'E:Q PR

7,200 128,886 197,918 36 3
e, TUP 10 VENUES
5,000 OR LESS
TOTAL FACILITY, City Total Total No. of No. of
GROSS Venue Capacity Attendance  Capacity Shows Sellouts
THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS R

‘1 $109,281,143

769,992 807,259 197
’ =

Delivering laughs to the real stand up guys

For over 50 years, Armed Forces Entertainment has helped
deliver the laughs to America’s real stand-up guys. When G
you tour through Armed Forces Entertainment, you'll gain

unprecedented exposure to a loyal audience of aver 500,000
troops and the satisfaction of knowing you stood up for

L . . ) AL . .- - s . - 5 & s
America’s finest. For more information on '
as Oor more Intormation o tourlng, visit coroneng FOX THEATRE, ATLANTA _|l
www.armedforcesentertainment.com. 085 600 700020 1281425 285 10
TEMPLE HOYNE BUELL THEATRE, DENVER I
$25,677,672
2,830 498,427 683,506 226 &
TAMPA BAY PERFORMING ARTS CENTER, TAMPA 'i
$16,440,556 b
2,600 313,761 421,960 172 i
BOB CARR PERFORMING ARTS CENTRE, ORLANDO 1
$13,646,780
2,518 271,265 378,952 158 12
2 WHARTON CENTER FOR PERFORMING ARTS, EAST LANSING, Mlcnj
B $12,008,739
a 2,500 222,818 281,289 122 1
el RUTH ECKERD HALL, CLEARWATER, FLA. ]
"7 $10,703,056
2174 : 244,239 326,428 174 39
BROWARD CENTER FOR THE PERFORMING ARTS, FORT LAUDERDA‘
'8 $9,202,465 -
. R S 2,700 166,677 240,755 95 3
: : T, DODGE THEATRE, PHOENIX l
FOR @ E._S..- | R . 5,000 199,666 328,830 81 15
ENTERTAINMENTsu
10 ssosisie  BEACON THEATRE, NEW YORK : 1
WHERE STARS EARN THEIR STRIPES 2,900 e T 52 -
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RADIO CITY MUSIC HALL
60TH ANNUAL TONY AWARDS
ANDRE RIEU

BARENAKED LADIES
BARNEY LIVE!

BOB WEIR & RATDOG /
STRING CHEESE INCIDENT
CELEBRITY JEOPARDY
CELTIC WOMAN

CHARLES AZNAVOUR
CHICAGO

DASHBOARD CONFESSIONAL
DAVID GILMOUR

DORA THE EXPLORER LIVE!
DREAM THEATER

FASHION ROCKS

GRETCHEN WILSON

HARRY, CARRIE & GARP

IL DIVO

INDIGO GIRLS

INXS

JAMES BLUNT

JAY-Z

KIRK FRANKLIN / MARY MARY

THEATER AT MADISON
SQUARE GARDEN

ANA GABRIEL

ANNIE

AVENTURA

BECK

BLACK EYED PEAS
CROSBY STILLS NASH & YOUNG
DEATH CAB FOR CUTIE
DON OMAR
DOODLEBOPS

FRANCO DE VITA
GILBERTO SANTA ROSA
GOOGOOSH

HOT 97'S APRIL FOOL'S
COMEDY SHOW
JAMMY AWARDS
JOHNNY PACHECO

Great talent. Great market. Great venues.
What a SPECTACULAR year!

MARK KNOPFLER / EMMYLOU HARRIS
MARTINA MCBRIDE

MICHAEL BUBLE'

MOE.

MTV VIDEO MUSIC AWARDS

PAUL SIMON

PET SHOP BOYS

RADIO CITY CHRISTMAS SPECTACULAR
RICKY MARTIN

RINGO STARR & HIS ALL STARR BAND
THE ROOTS

WIDESPREAD PANIC

JUAN GABRIEL

THE KILLERS

KISS FM'S NIGHT OF HEALING
LITE-FM'S ONE NIGHT WITH LITE
MELISSA ETHERIDGE

PANIC! AT THE DISCO
RADIOHEAD

RAIN

RICARDO ARJONA

SESAME STREET

SE7EN

SIGUR ROS

SO YOU THINK YOU CAN DANCE?
VAN MORRISON

THE WIGGLES

ZAPPA PLAYS ZAPPA

wwWwW americanradiohistorvy com

THE THERTER AT MADISON SOURRE GARDEN
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RANKED BY GROSS.

COMPILED FROM
BOXSCORES NOV. 16, 2005
THROUGH NOV, 14, 2006

TOTAL
GROSS PROMOTER Total
ALL PROMOTIONS Total Gross, Sole Promotions  Attendance No. of Shows No. of Sellouts
LIVE NATION
1  $2,265283,880
$1,803,787,216 38,260,947 9,367 3,280
AEG LIVE
2 $543,075,192
$293,172,776 8,370,248 1,347 697

CONCERT PRODUCTIONS INTERNATIONAL
3 $533,566,348
$530,696,258 4,072,166 161 1o

OCESA PRESENTS
4  $57103,544
$34,493,692 1,282,965 90 17

JAM PRODUCTIONS
5 $51,287159
$37,657,825 1,084,246 469 193

GILLETT ENTERTAINMENT GROUP
6 $40,770,750
$4,414,652 856,059 359 63

OUTBACK CONCERTS
7 $37,870,320

$20,101,893 842,267 239 155
‘ NEDERLANDER
8 $30,608,988

$20,729,506 556,476 181 65

ANOTHER PLANET ENTERTAINMENT
S  $30,491,351

$25,041,088 581,204 ns 66
. MICHAEL COPPEL PRESENTS
10 $29,221,190
# $6,300,769 353,363 21 7

. FANTASMA PRODUCTIONS J
1T $29,192,334 -

$17,882,182 550,509 192 72
) ROPTUS
12  $28,520,045

$13,526,820 605,215 50 n

- FRONTIER TOURING CO.
13  $27,759,229
$27,633,256 495,516 109 50

SJM CONCERTS
14 §27,528,357
$16,323,637 436,478 26 26

METROPOLITAN TALENT PRESENTS
15 $27397,570
$10,356,561 532,384 182 53

i AIKEN PROMOTIONS
16 27,336,571

$27,336,571 482,729 160 149
EVENPRO/WATER BROTHER A
)/ 17 324,838,281 :
24 $10,245,361 646,481 59 14
ot ace. A
FASTLANE CONCERTS .
/ / /4 18  $23,091,894
A ()LL\, CLLJ . N/A 581,373 70 61
MARSHALL ARTS LTD. '
Jot Urnuie 19 $21,898194
S : N/A 288,523 8 8
N
IL.M.P.
20 $21,574,999
$20,546,132 567,437 336 128
v o ey SHOWTIME DE MEXICO
THE 21 $19,286,000
r t ALY $19,286,000 267,528 30 o
Al LBERALNL
THEATRE tl ™ KYODO
= e = ; 22 418,843,430
oAb it Linsas S0 ‘ A N/A 121,854 4 4

CHARLES ATTAL PRESENTS
23 418,759,224
$2,574,354 531,028 213 64

Souitn FLORIDA'S ULTIMATE SPORTS/H
& ENTERTAINMIENT SHHOWPLACE.

BEAVER PRODUCTIONS
24 418,344,921
For booking information contact Eric Bresler by phone J $17,014,787 294,518 65 46
(786) 777-1122, fax (786) 777-1600 or c-mail cbresler@hcat.com. A.C. ENTERTAINMENT
. ’ 25 417,555,333
. N/A 147,245 29 14

{
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AMERICAN IDOLS LIVE
AND 1 MIXTAPE TOUR
ANTHONY HAMILTON
BARNEY LIVE!

BILL GAITHER

BON JOVI

BOW WOW

CELINE DION A NEW DAY...

(MT ON TOUR:
TRACE ADKINS

DANCING WITH THE
STARS TOUR

DIXIE CHICKS
FANTASIA

GEORGE STRAIT
GRETCHEN WILSON
HEATHER HEADLEY

HIGH SCHOOL MUSICAL
THE CONCERT

HILARY DUFF
1\ r 4

KANYE WEST
KEM

KENNY CHESNEY
LIONEL RICHIE
MARY J. BLIGE
NICKELBACK
OMARION

SO YOU THINK YOU
CAN DANCE TOUR

THE CHEETAH GIRLS

TUTANKHAMUN & THE
GOLDEN AGE OF THE PHAROAHS

VEGGIE TALES

THANKS TO EVERYONE WHO \
MADE 2006 SUCH A SPECIAL YEAR

CALGARY STAMPEDE |
COACHELLA

LA WEEKLY DETOUR
MUSIC FESTIVAL

NASHVILLE’'S ANNUAL NEW
YEAR'S EVE BLAST

NEW ORLEANS JAZZ
& HERITAGE FESTIVAL

THE COMEDY FESTIVAL
TOWER MUSIC FESTIVAL
VIRGIN FEST: TORONTO

EL REY THEATRE
PRINCE 3121 AT THERIO
WAMU THEATRE, SEATTLE

DENVER
SEATTLE

KEN EHRLICH PRODUCTIONS
MARSHALL ARTS LTD.

o=
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The Boxicore

How We
Compile

arts

Weekly Box-Office Data Reveasls
What's Hot In Concert Business

The Rolling Stones, Madonna, Bon Jovi and U2. Those acts lead the pack on
Billboard’s year-end tally of the top tours of 2006, but the concert industry is
more than just the big names.

Whether it's from a local band or a veteran superstar, Billboard collects as
much box-office data as possible throughout the year so readers have an ac-
curate picture of what's hot in the concert business.

The weekly Boxscore chart that appears in Billboard and on its Web sites
gives a snapshot of the current week’s top box-office statistics.

But for this year-end issue, Billboard offers deeper analysis of the numbers,
with rankings of the year’s top-grossing tours, venues and promoters.

The touring charts included in this year-end report are based on boxscores
reported during Billboard’s 2006 chart year. Events reported between Nov. 16,
2005, and Nov. 14, 2006, were counted for this year’s rankings.

A boxscore is a single event by a headliner at a single location, but not nec-

RANKED BY GROSS.
COMPILED FROM
BOXSCORES NOV. 16, 2005
THROUGH NOV. 14, 2006

GROSS SALES/ ARTIST(S)

Ticket Scale Venue, Location Date(s) No of Shows, Sellouts Promoter(s)
3 914731723 BONNAROO MUSIC FESTIVAL
$184.50/$169.50 Bonnaroo Music Festival Site, Manchester, Tenn. 80,681 i 1
June 16-18 e A.C. Entertainment, Superfly Productions

3 $8060,000 AUSTIN CITY LIMITS MUSIC FESTIVAL

:‘w’- $N5/$50 Zilker Park, Austin
Sept. 15-17
3” $7,892,990 LOLLAPALOOZA
5 $150/$60 Grant Park, Chicago
¥ Aug. 4-6

. $4,725,059 DOWNLOAD FESTIVAL

4 (e3708867) .
SBOIB/SE3T0 Do looy Duplin

5 $3,476,962 VIRGIN FESTIVAL
$250/%$97.50 Pimilico Race Course, Baltimore

Sept. 23

$2,686,457 CORK - LIVE AT THE MARQUEE

6 | (e212700)

Attendance, Capacity

225,827 Charles Attal Presents,
three sellouts Capital Sports & Entertainment

166,356 Charles Attal Presents,
201,000 three shows Capital Sports & Entertainment

63,016 i .
70000 two shows one selout Aiken Promotions

34,714
60.000 HER

$8840/33157  Sons 33onropnds. Cork lreland 84,011 egusaos  Aiken Promotions

1 e BT |

an B 3 20560 Ultra Productions
$2,130,647 VIVE LATINO FESTIVAL

o s26274 ::S;}’UA:CH M:vj_slc FESTIVAL

s : e S e e g&)%]gmree shows House of Blues Concerts
$1,762,956 CAPITAL JAZZ FEST

% ] 98950/87450/ o iweather Post Pavifion, Columbia, Md, 34,436 1.M.P.

$4250 June 2-4

YE-110 | DECEMBER 23, 2006

40.000 three shows

YEAR-END DOUBLE ISSUE

essarily a single performance. If an act plays more than one show ata venue,
the totals from all the performances are added together to count as one boxs:
core. The shows don’t have to be on consecutive nights, but they do need to
be part of the same tour, in the same year and with the same on-sale dates.

Only headliners get credit for the boxscore in the year-end rankings. For '
multiple-act package tours, such as the Vans Warped tour, the tour itself gets
the credit rather than a single act on the bill.

Box-office data that is reported throughout the year comes primarily from con-
cert promoters and concert venues. The data Billboard receives includes the box-
office gross, number of tickets sold, tickets available for sale, ticket prices,
promoters of the show, number of performances, venue and show dates.

All the box-office data collected during the chart year is used to compile the
year-end touring charts. Most data comes from North American venues, but the
year-end charts are not limited to just U.S. and Canadian totals. All boxscores
reported worldwide are included in these tallies.

The year-end touring charts are all ranked by gross dollars. The Top Tours,
Top Promoters and Top Boxscores recaps are 25-position charts. The six Top
Venue charts list the top 10.

The Top Tours chart ranks the 25 tours with the highest overall grosses re-
ported during the chart year. As in recent years, Billboard is including an ad-
ditional chart that lists the top tour in each of four genres: rock/pop, country,
R&B/hip-hop and Latin. Each genre list runs five tours deep in the Year in
Music & Touring coverage on billboard.biz and billboard.com.

The Top 25 Promoters chart includes two different gross amounts. Firstis
an all-promotions gross, which includes any event that the promoter worked
whether it was as primary promoter or co-promoter.

The sole-promotions gross is a tally of the events they worked alone. Totals
for this chart come primarily from solo musical artists and bands, but com-
edy tours, orchestral and choral events are also included.

There are six different categories for the Top Venue charts. Four are based
on the venues’ seating capacities: 5,000 or less, 5,001-10,000, 10,001-15,000
and 15,001 and more. Amphitheaters and stadiums are ranked separately.
This year a new chart is introduced: Top Festivals. This 10-position chart lists
the top-grossing festivals of the year. Eligible fests are generally held annu-
ally at a single location with multiple acts.

Billboard has a deadline each Tuesday at 5 p.m. CT for the current week’s
issue, but Billboard never turns down a box-office report. Any boxscore re-
ported after deadline simply carries over to the next week.

Billboard does have a deadline for inclusion on the 35-position chart that runs
inthe weekly issue. To chart in the magazine, the show cannot be older than two
months before the issue hits newsstands. However, every show reported to Bill
board is reported online at billboard.biz regardless of when it occurred. As with
the magazine’s list, the online boxscore chart is updated weekly.

BONNAROO
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VENUES AS VERSATILE AS ANY SHOW YOU GAN DREAM UP.

From spectacular stage shows to intimate performances, we’ve got the perfect place for you. Louisville offers three

outstanding choices: Freedom Hall with 19,000 seats, Broadbent Arena with 7,000 seats or Cardinal Stadium

with 47,000 seats. And with one of the most experienced staffs anywhere, plus an email ticket blast system

that reaches over 73,000 people, we’re a favorite stop on any tour.

JL KENTUCKY
Wz EXPOSITION  1-800-618-5151 - WWW.KYEXPO.ORG  Aetuckiy™

}«& CENTER

wwWw americanradiohistorvy com
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Indie Ambush

impala’s Challenge Of Sony BMG Merger
Indicative Of Larger Consolidation Battle

They’ve fought with the majors in the charts for
years, butin 2006 Europe’s independents found
a new battlefield—the courts.

This year the indies moved into legal—and
political—arenas to counter what they claim are
the unhealthy effects of major-label consolida-
tion in the music market.

& &

Martin Mills, chairman of pan-European in-
dependent labels body Impala, says his “proud-
est moment of 2006” came July 13 when the
European Union’s Court of First Instance in Lux-
embourg annulled the 2004 European Commis-
sion decision authorizing the Sony BMG merger.

At the time, Impala claimed vindication for its

complaints that EC investigation of the deal had
been rushed and cursory. Five months on, Mills
recalls “a real David vs. Goliath moment,” al-
though he swiftly adds, “It’s not the final victory.”
The court—the EU’s second-highest—ruled
that the merger had been cleared too hastily
and that Sony and BMG would have to refile
their merger application. Sony BMG has yet
to confirm when a new application will be
made, butin October the companies also filed
an appeal against the ruling at the European
Court of Justice (EC]) in Luxembourg. That
was seen at the time as a long-term back-up
strategy, giving Sony BMG legal recourse in
case the refiled application is rejected.

Mills, who is chairman of London-based Beg-
gars Group, insists the July court ruling must
be seen in the perspective of a longer battle over
the future of the music market. Impala will op-
pose the Sony/BMG merger application when
it is eventually refiled.

While the July ruling proved their voices are
being heard by EU regulators, industry ob-
servers in Brussels note that the decision was
not entirely in Impala’s favor. Its lobbying was
criticized by the court for delaying proceedings,
and Impala was ordered to pay part of the costs
of the case.

Nevertheless, buoyed by its progress, Impala
also lobbied the EC against Universal Music
Group’s planned $2.09 billion takeover of BMG
Music Publishing. On Dec. 8, the commission
confirmed it would open an in-depth investiga-
tion into that deal. It has until April 27, 2007,
to make a final decision.

Leading independents in Europe’s leading mar-
kets insist their efforts at EU level have to be seen
inas wide a context as possible. According to Eva
Kiltz, managing director of German independ-
ent labels body VUT, the issue is very much one
of “emancipated access to the market.”

And Spanish independ-
ents’ body UFI “is not at all
anti-major,” its secretary gen-
eral Yann Padrén agrees. “It
is just opposed to industry
concentration, especially in '
the sector of distribution
channels.”

In commercial terms,
Mills acknowledges the deck
remains stacked against the
indies—which, industry es-
timates suggest, currentlyac-
count for around 28% of
sales in value. Nonetheless,

merger.

TOP 3 GLOBAL
STORIESOF'OE &

Court of First Instance
~annuis the European

Commission’s clearance
- of 2004 Sony-BMG

France becomes last
 European‘Union member
to adopt Copyright
Directive; new legislation
 raises possibility of

INDIES SHOW
COMMERCIAL
MUSCLE

Arctic Monkeys, Melua
Provided Big Numbers In
2006 For Small Labels

European indies increased their clout
in pure commercial terms this year.

“The more times an indie like [Dra-
matico] has success, the more courage
it gives other independents to put a bit
of capital behind an artist,” says Mike
Batt, founder of the U.K.’s Dramatico
label. Dramatico, which ships through
independent distributors across Eu-
rope, scored in 2006 with Katie Melua’s
album “Piece By Piece.”

While the indies’ overall album
chart share in Europe fell slightly in
2006 (see this page), the headline-
grabbing success of some artists this
year showed independent labels’ ca-
pacity to deliver blockbusting sales
across the continent.

» On the back of a social network-
ing-based, agenda-setting Internet-
marketing strategy, “Whatever People
Say | Am, That’s What I'm Not”

(Domino) by Grammy-nominated U.K.
alternative rock act Arctic Monkeys
became the fastest-selling debut in
U.K. chart history. The release racked
up shipments of 1.1 million units, ac-
cording to the label, and at press time
was the second biggest-selling album
of the year in the United Kingdom.

» That level of success Is already
affecting other artists. Toward year’s
) end, one of the United
Kingdom’s most-cov-
eted developing acts,
alt-rock band Enter
Shikari—wh.ich sold out
the prestigious London
Astoria venue pro-
pelled by a deafening
MySpace buzz—
spurned the advances
of several majors to set
up their own imprint
through a tie-in with
distributor Vital and its
Belgian parent PIAS.

e Dt

y y

European E}lro €S Top Europe S TOP Mills insists Impala’s politi- interoperability being § The phenomenal
Chart Share Slng €s Of 2006 Albums Of 2006 cal progress proves the worth | enfo_r_ée‘d"o'n Apple’s success of Melua’s
ALBUME % 1. “Hips Don’t Lie,” Shakira 1. James Blunt, “Back To of Europe’s independents 5!3 iTunes. sophomore album,.
COMPANY 2006  200s featuring Wyclef Jean, Bedfam,” working together. “We will = “ Promoters launch e- “Piece by Piece,” shows
gg:‘\/yelr;;lG zzgg 32012 s (‘f-lptji/gsagy”%i)onna y ﬁ;ﬁggsﬁfgﬂi&/@ng G get stronger if we can main- % ticketing schemes and that mainstream acts
e o ok A il B,ros.) ] g oo (Warner Bros) tain ouf collective w111,". he | ticket exc_h.ahge.Web sites can.also benefit from
EMI 18.3 23.4 3.“Crazy,” Gnarls Barkley, 3. Katie Melua, “Piece By says. “We are drawing i to c_o_f._mter sga_;lp_mg. the. |ndepend_ent setup.
Others 5.6 6.5 (Downtown/|ava/Warner) Piece,” (Dramatico) strength from one another - Universal Music “Piece by Piece” has
SINGLES % 4. “| Don't Feel Like 4. Robbie Williams, “/ntensive ~ and take pleasure from one | acquires Spain’s biggest shipped more than 3.5

alilel 2006 2005 Dancing,” Scissor Sisters, Care,” (Chrysalis/EMI) another’s success.” independent, Vale Music, million units across Eu-

gg:’yesalG ;f: 2‘2; (Polydor/Universal) 5. Red Hot Chili Peppers, i 'for uhd_isclosed sum. rope, Dramatico says, to
Warner 20.0 1o 5 “Sexyback,” Justin “Stadium Arcadium,” Additional reporting by Howell ~ Shake-up at Warner i  become one of Europe’s
EMI 1n.3 13.7 T/mberlgke, (Warner Bros.) Llewellyn in Madrid, Aymeric Music International sees top albums on Bill-
Others 9.2 10.5 (=0 RS e ABIIEY Pichevin in Paris, Wolfgang ~ chairman/CEO Paul-René board’s year-end sales

SOURCE: ALBUMS %: Billboard Information Group. Compiled from the Billboard European Top 100 Albums chart, weeks 52 (2005) to 51 (2006). SINGLES %:
Billboard Information Group. Compiled from the Eurochart Hot 100 Singies, weeks 52 (2005) to 51 (2006). SINGLES: Listings are based on the Biliboard
Eurochart Hot 100 Singles, covering week 52 of 2005 to week 51 2006, compiled from national sales charts in 19 European countries. ALBUMS: Listings are based
on the Billboard European Top 100 Albums chart, covering week 52 of 2005 to week 51 2006, compiled from national sales charts in 19 European countries.

Albertini r_eplatéd by New chart (see this page).

_ York-based Patrick Vien.

Spahr in Hamburg and Mark
Worden in Milan.

38 | DECEMBER 23,2006 | YEAR-END DOUBLE ISSUE . FOR:24/7 G-LO'BAL:NEWS GO TO BILLBOARD.BIZ/GLOBAL
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Young British Talent Gets FreSh

U.K. Artists Break Out At
Home, Through Europe And
Across The Atlantic

LONDON—While veterans the Rolling Stones
drew a record amount of cash from the touring
market in 2006, back home the record business
was tapping a vein of fresh young blood.

It is a transfusion that could boost the U.K.
industry for years to come, executives. say.
“There’s been a surge of interest in our home-
grown music,” EMI Music U.K. and Ireland
chairman/CEO Tony Wadsworth says, “but with
brand-new artists.” Full-year figures are not yet
collated, but sources say that U.K. artists have ac-
counted for around 60% of over-the-counter album
sales here in 2006, compared with 50.3% in 2005.
“The last time there was this sort of percentage,”
Wadsworth says, “was 1995, around Britpop” when

bums or follow-ups which have done exception-
ally well,” Virgin Megastores head of music Rob
Campkin says, “like [U.K.-signed] Scissor Sisters,
Muse, Razorlight, Snow Patrol, [U.K.-signed]
Killers. As a retailer, you have occasional nervous-
ness about how a second album will perform.”

British and Irish acts successfully took their
music to Europe in 2006, accounting for 33 of
the top 100 albums in Billboard’s year-end
chart survey.

A string of U.K. newcomers also took on the
United States. Nielsen SoundScan data shows
the most successful of them has been James
Blunt, whose “Back to Bedlam” (Custard/At-
lantic) sold more than 2 million copies stateside
this year, while KT Tunstall’s “Eye to the Tele-
scope,” (Relentless/EMI), Snow Patrol’s “Eyes
Open” (Polydor), Corinne Bailey Rae’s self-titled
debut (Capitol) and Natasha Bedingfield’s “Un-

“There have definitely been times when Amer-
ica has looked [like] far more barren ground for
the U.K. than it does currently,” EMI Music U.K.
and Ireland senior VP of international market-
ing Mike Allen says. He praises the new British
acts appetite for U.S. promotion, noting that Tun-
stall and Bailey Rae “have spent an enormous
percentage of their time working the Ameri-
can market, and Lily Allen is on that course.”

Changing consumer tastes are also benefiting
British music, Warner Bros. U.K. managing di-
rector Korda Marshall suggests. “The
urban/rap/hip-hop thing isn't traveling interna-
tionally like it [previously] has,” Marshall says.

Wadsworth predicts more strong perform-
ances lie in wait. “The U.K. scene will get even
bigger in Britain in the next year or two,” he
suggests, “as many of these new bands—some
of who are still in school—come through. it’s

&J'

UK. acts took 55.4% of album sales.

This year saw the Kooks (Virgin/EMI), Paolo
Nutini (Atlantic/Warner), James Morrison (Poly-
dor/Universal) and Arctic Monkeys (Domino)
delivering BPI-certified platinum (300,000 ship-
ments) or multiplatinum debuts.

MTYV Networks International president Bill
Roedy calls 2006 “one of the strongest years in
memory” for British talent. According to Official
U K. Charts Co. data at press time, British acts sup-
plied 12 of the year’s top 20 best-selling albums in
the United Kingdom—eight of them debuts.

“What has also been pleasing is the second al-

written” (Epic) have all been certified gold.

online and mobile
royalty rates.

TOP5 UK. STORIES OF ‘08

MCPS-PRS Sanctuary Gowers report Phonographic Longtime
Alliance takes on Group founders on intellectual Performance HMV Group
the BP!l and Andy Taylor, Rod property Ltd. absorbs CEO Alan Giles
digital service Smallwood quit recommends Performing departs as U.K.
providers over firm; new exec unchanged 50- Artists’ Media retailers face

team announced.

recordings.

Windfall Behin

The Wall |

In China, A Year Of Mobile
Growth, Piracy Battles, And
Embracing A Music-Hungry
Billion-Plus Market

The year 2006 was supposed to be the time that the
Chinese music biz took giant strides toward going
legit. Instead, every step forward to a more ortho-
dox business structure seemed accompanied by two
steps back.

On the plus side, the Chinese government showed
signs of taking the country’s huge piracy problem
more seriously, at least in the digital sphere. In July,
itintroduced a set of streamlined regulations under
its copyright law that allow authorities to shut down
Internet portals that “deep-link” to sites offering
unauthorized content (Billboard, March 11).

Beijing-based music distribution platform R2G
won a series of legal victories against Web sites
offering unauthorized ringtones or downloads,
and Matthew Daniel, R2G VP of business devel-
opment, says the biz needs to remain proactive.

“It is critical that music labels and publishers take
sufficient action to police their content,” he says. “It
is those that adapt fastest to the shifts brought about
by technology and digital consumption habits that
will prosper.”
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But while the industry took heart from such victo-
ries, a Nov. 17 ruling by the First Intermediate Court
in Beijing showed that many pitfalls still remain. In-
ternet portal baidu.com was cleared of copyright in-
fringement charges filed by the IFPI, leaving many in
doubtabout China’s commitment to protecting rights-
holders’ interests.

“We will appeal the decision,” Hong Kong-based 1FP1
Asia regional director Mayseey Leong says. “In the
meantime, we will carry on attacking Internet piracy
on all fronts.”

China’s music-hungry population of 1.3 billion is
proving so alluring to many major overseas music
biz players that some companies decided an early

YEAR-END DOUBLE ISSUE
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an exciting environment.” eres

year copyright
term for sound

up to tough
business climate..

Rights Assn. and
the Assn. of United
Recording Artists.

entry was more important than holding back until
the country’s piracy problem is resolved. For exam-
ple, MTV announced a content and advertising al-
liance with Baidu Oct. 17, despite the IFPI's ongoing
legal action against the site, surprising many indus-
try observers in the region.

Less controversially, Warner Music China and
mobile operator China Unicom struck a deal that
gives CU’s 130 million subscribers direct access
to Warner’s digitized catalog (billboard.biz, july
1), and EMI Music South East Asia announced an
agreement with Shanghai Media Group to distrib-
ute EMI content via digital platforms in China (bill-
board.biz, Nov. 20).

According to the IFPI, in 2005 there were 416.6
million mobile phone subscriptions in China, as
opposed to 41.2 million broadband lines. Figures
for digital/mobile downloads are not available in
China, but most industry figures believe the mo-
bile platform will be a key element in the main-
land’s music business.

“Mobile is going to be the growth area for the Chi-
nese music business in the coming year,” Leong says.
1tis “notentirely free of piracy, but it's better-managed.”

Warner Music Asia Pacific Greater China chairman/
CEO Holly Tan expects master ringtones to be a sig-
nificant growth area next year, citing the success of
Warner Singapore female vocalist Jocie Guo Mei Mei,
who he says sold $3 million worth of ringback versions
of her single “Bupa Bupa” in mainland China in 2006.

“The mobile business is very promising,” Warner
Music Asia Pacific president Lachie Rutherford says.
“The number of people being connected to the Web
is growing rapidly, and the demand for entertain-
ment continues to grow. So it’s all to play for.” e«.
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World Views

Billboard’s Survey of Top Execs From Around The Globe

What was the most
significant event
for the music
business in 20067

Jean-Francois Cecillon [chairman/CEO of EMI
Music Continental Europe (London)]: The many
markets in Europe who broke more artists than
the year before—U.K., France, Spain. . .

Lesley Douglas [controller, BBC Radio 2 (Lon-
don)]: The beginnings of the opening-up of
the East to Western music—and vice versa.
This is beginning to have significant implica-
tions for the future direction of both the busi-
ness and creative communities.

Shoji Doyama [president/CED, Toshiba-EMI
(Tokyo)]: The impact of iTunes Music Store in
Japan. It made music companies seriously con-
sider and prepare for the digital era and set
the standard price of per-track downloads.
José Eboli [president, Universal Music Brazil
(Rio de Janeiro)]: The accounting fraud at EMI
Brazil [in October]—it had an impact on the
market.

Christophe Lameignére [chairman/CEQ, Sony
BMG France, president of labels body SNEP.]:
Theadoption of French copyright law [in August],
which finally provided a legal frame for digital
content and gave us the means to deal with piracy
and develop a more attractive legal offer.

Keith Lister [managing director, Sony BMG
South Africa/chairman, Recording Industry of
South Africa (Johannesburg)]: The govern-
ment legislation restoring public performance
rights in sound recordings—so we have new
revenue streams that will become increasingly
significant. Mobile phone networks are pour-

ing billions of dollars into Africa and creating
new consumer markets.

Catherine Mihlemann [managing director MTV
Networks central Europe and emerging mar-
kets (Berlin)]: Convergence of media is the
biggest challenge we’re facing at the moment.
It’s exciting to witness the development of our
own broadband channel MTV Overdrive and
the fact that content is becoming available on
all different platforms.

Stephen Navin [CEO, Music Publishers Assn.
(London)]: For us, the 125th anniversary of our
association.

Alvaro Rizon [president, EMI Music Colombia,
Venezuela, Ecuador and Peru ]: Making piracy
a crime punishable with prison. It makes peo-
ple aware of the harm they do. The market re-
mained stable and physical piracy decreased.
Ed St. John [president, Warner Music Australia
& New Zealand (Sydney)]: The Kazaa finan-
cial settlement, particularly given the case was
heard and won on Australian soil. But person-
ally, the advent of Web 2.0 has been more ex-
citing and interesting.

Hung Tik [managing director, Universal Music
China & Hong Kong (Hong Kong).]: We lost
the [copyright infringement] case against
Baidu in China. For us, the IFPI and other
record labels the outcome was a disappoint-
ing result in our collective fight for copyright
respect and protection in China. We can only
hope that the future can be brighter.

Alison Wenham [chair/CEO, Assn. of Indepen-
dent Music; president, Worldwide Indepen-
dent Network (London)]: The establishment of
WIN—now more than ever, the indies need to
work together, and WIN has some very excit-
ing plans to reveal. And, of course, the Euro-
pean ruling on Sony BMG.

T Y 7

What was your
favorite album
of the year?

Cecillon: “Love” by the Beatles (Apple/EMI).
It’s testimony to the fact that great songs,
great recording artists and great producers
can live on through generations and so many
changes in trends and models.
Douglas: “The Seeger Sessions”
Bruce Springsteen i
(Columbia). Risky,
brilliant, interest-
ing, surprising.
Doyama: | have to
say “Love” by the
Beatles (Apple).
Eboli: Armandinho’s
“Ao Vivo” and Cesar
Menotti & Fabiano’s
“Palavras de Amor
ao Vivo” (both
Universal).
Lameignére:
Justin Timberlake,
“Future Sex/LoveSounds” (Jive).

Lister: Our own Vusi Mahlasela and his mas-
terpiece “Naledi Ya Tsela” (ATO/Sony BMG).
Miihlemann: Gnarls Barkley, “St. Elsewhere”
(Downtown/Lava).

Navin: Muse’s “Black Holes and Revelations”
(Helium 3/Warner Bros.).

Rizon: “Corazén” by Fonseca. Although
released in 2005, it has lasted through
2006, won a Latin Grammy and is working
regionwide.

St. John: Damien Rice, “9” (Hefa/14th
Floor/Warner).

Tik: Diana Krall, “From This Moment On”
(Verve); Hacken Lee, “Concert Hall I”
(Universal Music Hong Kong).

Wenham: I’'m looking forward to Sufjan
Stevens’ “Songs for Christmas” (Asthmatic
Kitty).
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for 2007

Cecillon: That all of us in music put consumers
first—and consider them, next to artists, as the
other driving force of our industry.

Douglas: That radio continues to creatively
exploit digital opportunities. That innovation
andrisk are seen to be at the heart of music—
and that British music continues to push the
barriers and provide quality music and artists
who influence the world.

Doyama: At Toshiba-EMI, my challenge is to
break local new artists, grow the top line and
get back to above 10% market share. We want
to become the No. 1 digital marketing com-
pany in Japan—with the attitude of “Fail Fast,
Learn Fast, Fix Fast.”

Eboli: The new album by Ivette Sangalo—we’re
recording a [live] DVD and CD for release in
March. As [for] the market, we had a series of
drawbacks in 2006—the World Cup, elections,
alot of holidays. Now, with the president more
committed to economic growth, | think our
situation will be more favorable.
Lameignére: Interoperability—! hope to see
improvement regarding compatibility between
legal platforms to ensure that the digital mar-
ket can expand and compensate losses on
physical sales. Again, the French copyright law
gives us the means to do this.

Lister: Local repertoire sales will be up by 20% by
value this year, and we have at least three more
years of almost certain growth there to compen-
sate for falling international repertoire sales.
Muhlemann: 2006 was the most successful
year [yet]in music and kids television for MTV
Networks in the German market. In 2007, I'm
looking forward to the launch of our newest
channel, Comedy Central.

Navin: To establish an effective Pan-European
licensing structure for mobile and online ex-
ploitation; for our industry to work together
(leaving ego and entrenched position at the
door) and with government to ensure we have
a 21st century copyright regimen. Throughout
the year to enjoy the music of Elgar, in the
150th year since his birth.

Rizon: The consolidation of the digital and mo-
bile marketplace—without forgetting physi-
cal sales. Within my label, Cabas’ fourth album,
llona’s new album, and developing Veronica
Orozco and Sanalejo.

St. John: | hope the physical CD business re-
mains viable while we build a robust digital
business. | hope people continue to discover
new music and find it in their hearts to pay for
it. | hope we see a new generation of Australian
acts forging careers [overseas].

Tik: Il hope we can reach agreement with pub-
lishers on online mechanical royalties in China.
Wenham: I truly hope for better partnerships
in the industry next year. IFPI should recog-
nize WIN as the chosen body for representa-
tion of the global [indie] community. ase

Contributors: Lars Brandle (London); Leila Cobo
(Miami); Diane Coetzer (Johannesburg);
Christie Eliezer (Melbourne); Tom Ferguson
(London); Steve McClure (Tokyo); Aymeric
Pichevin (Paris); Mark Sutherland (London});
Wolfgang Spahr (Hamburg).
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A Latin Look Back

The Heads Of The Major Latin Music Companies
Sound Off On The Past 12 Months

What major factor impacted
your business in 2006?
José Béhar, Univision Music
Group president/CEO: The im-
migration unrest and the ad-
verse impact it had on the music
industry. For Univision
Music Group, the full inte-
gration of Disa Records
into the company.
Marco Bissi, EMI Music Latin
America president/CEO: Cre-
ating EMI Televisa as our U.S
Latin company and establishing Tele-
e visa EMI in Mexico as a
2 new label alongside
EMI Mexico. Also, the
pan-regional success
¢ of RBD and digital,
¥ which has grown
threefold for us in
2006 in EMI’s Latin
region.
Kevin Lawrie, Sony
BMG Latin America
president: Digital re-

BEHAR

ally became meaningful
this year for Latin Amer-
ica. In Brazil, Mexico
£, and the U.S. Latin
&> < Y| market, digital is be-
coming a real, viable
business.
Jesus Lopez, Uni-
versal Music Latin
America/lberian
Peninsula chair-
man: The growth
of the digital mar-
ket. [For Universal in
particular], major investments in the
region, including the purchase of Vale
Music in Spain and implementation
of strategies to break Anglo and Latin
artists in multiple markets.
IRigo Zabala, Warner Music Latin
America chairman: For the first
time we are seeing important num-
bers in digital sales regionwide.
The launch of iTunes Latino here
and in Brazil, Vivo Brazil, which
sells mobile, full-track downloads.

LOPEZ

What was your key
performing sector
or region?

Béhar: Thanks to our part-
nership with Sergio George and
George Zamora [La Calle Records],
we're well-entrenched in the heart of
East Coast and Puerto Rican music.
Bissi: EMI Televisa in the United
States was our biggest-growing com-
pany. We also saw growth in EMI
Mexico, Televisa EMI [also in Mex-
ico] and EMI Colombia.

Lawrie: We were able to turn Brazil
into a viable, long-term music com-

TOP 3 LATIN STORIES OF

LAWRIE

needs of the marketplace.

‘06

pany under some of the

toughest operating condi-
tions in the world. We also
developed our urban division
with acts like Calle 13 and
Toby Love.

Lépez: Mexico, where

our new team has
quickly understood the

Zabala: Argentina contin-
ues growing simply be-
cause it’s still in
economical recovery.

What was your most
difficult sector or region?
Béhar: The regional Mexican ter-
ritories, given high gas prices and im-
migration unrest.

BISS!

N AMERIEA BY LEILA CORD

Lawrie: Mexico, be-
cause the expectation
for the market is very
high and it’s been
one of the toughest
markets in years.
U.S. Latin also
had immigration

Lopez: The U.S. Latin mar-
ket went downward and had a

with gas prices and because the
industry overestimated the success
of one style [reggaetdn]. svee

An Austrahan Live Industry
On The Upswing
Climbs Even Higher

Business is looking up Down Under. Not only
did the recorded music market bounce back in
the first six months of 2006, with 5.8% year-on-
year sales growth, according to labels body
ARIA, but the live business continued to boom.

“It’s been the best year for concerts, and the
best year for my [6-year-old] company,” says
Michael Chugg, Sydney-based managing di-
rector of Michael Chugg Entertainment
(MCE). “Every music style, every age-group
event, is working.”

Michael Coppel, managing director of Mel-
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bourne-based Michael Coppel Presents (MCP),
agrees. “We are clearly in the middle of a huge
boom. 2006-2007 will be, by far, our best year—
we’'ll gross $150 million [Australian, $114 mil-
lion].” Coppel’s run of superstars continues in
the 2007 first quarter with dates by Eric Clap-
ton, Red Hot Chili Peppers, Pink, Scissor Sis-
ters and Roger Waters.

No 2006 statistics are available yet for the
live business, but Suzanne Daley Carr, acting
CEO of industry body Live Performance Aus-
tralia, expects the numbers to show a surge
after a year of some 20 superstar tours, led by
U2 for MCP (600,000 tickets sold), Robbie

Williams for MCE (500,000) and Kylie Minogue

for Frontier Touring (300,000).

YEAR-END DOUBLE ISSUE
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rock, pop and dance sector
grossed $287.2 million, up
47.2% from 2004.

The boom also extends to
music festivals: 72 are being
held during the Down Under
summer from December
2006 to April 2007, 2 12.5%
increase on lastyear. Organiz-
ers of the largest, the multic-
ity Big Day Out, reported
13,000 hits per second when
tickets for the 2007 events
went on sale online recently.

Among the reasons for
growth cited by promoters are
TV shows like “Australian
Idol” putting contemporary
music on people’s radar as
never before; promoters in-
troducing loyalty programs;
and greater disposable in-
come as 20-somethings delay
buying first homes.

“Kids are [also] finding
these young bands on the
"Net,” Chugg says. “They.can
tour here and make money
without needing a hit record.”
Of MCE’s 60 tours this year,
he says 40 were for new acts
with no radio support.

Moves by booking agents

This would build on an impressive 2005. LPA
recently reported a 21% rise in gross box office
revenue last year to $834.3 million, with ticket
sales rising 10% to 13.7 million tickets. The

| TOP5 AUSTRALIA

STORIES OF ‘06

to tap into younger audiences also seem to be
paying dividends. Frank Stivala, a co-director
of leading agency Premier Harbour, says his
firm has had success booking acts for Scouts’

50 TO BILLBOARD.BIZ/GLOBAL

ZABALA

issues and was significantly
down in shipments.

severe problem with retumns.
Zabala: All other markets
went down. [ would single
out the United States be-
cause Latin buyers suffered

jamborees, which can attract
crowds of up to 15,000 12- to
16-year-olds. “Usually it’s
the first time they’ve seena
band live, and they tend to
‘own’ that band and support
them,” he says.

Shows for older consumers
are also an important growth
industry. Roundhouse Enter-
tainment held 24 “A Day On
the Green” baby boomer-ori-
entated shows during the
2005-2006 summer, selling
110,000 tickets. There willbe |
28 such shows this summer.
Frontier Touring say theysold
83,000 tickets for a similarly
nostalgic “Countdown Spec:
tacular” tour in August-Sep-
tember 2006.

The LPA now plans to
lobby government for taxin-
centives for live productions
in line with those enjoyed by
the Australia film industry.
But for now, most in the Aus-
tralian touring biz are happy
with their lot.

“You can download
music for free,” Coppel
says, “but you can’t down-
load a live experience.” ++«
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

OH WHAT FUN
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>>For the second yearin a row,
Kimberiey Locke has taken a
Christmas song written in the
19th century to the top of the
Adult Contemporary chart.

Last year's “Up on the
Housetop” was written in 1864,
this year’s “Jingle Bells" is

even older, having been
composed in 1850. The song is
the 107th No. 1 for the

“American Idol” franchise.

>>Fred Bronson also reports on
the 25th “ldol” to chart, as

Jennifer Hudson debuts on the

Pop 100 with her performance of
“And | Am Telling You I’m Not
Going.” Carrie Underwood has the
longest-running No. 1album on

the country chart since “O

Brother, Where Art Thou?” And
Eminem, 50 Cent, Lloyd Banks

and Cashis all have the highest-
debuting singles of their career on
the Hot 100.

‘ 'Over the Counter

There is no sophomore slump for Ciara,
who muscles past big-name competi-
tion to bow at No. 1 on the last pub-
lished Billboard 200 of 2006.
Although the week lags the compa-
rable 2005 frame by almost 2%, the
combination of gift shopping, a strong
Dec. 5 album schedule, Fox’s Billboard
Music Awards and the announcement
of Grammy nominations stirs a healthy
uptick over prior-week sales.

Surpassing 338,000 copies in her
first week, “Ciara: the Evolution” more
than doubles the best week earned by
her 2004 debut, set when “Goodies”
logged 157,000 during that year’s
Christmas week.

Ciara also laps an Eminem-fronted
compilation (No. 2, 309,000) and Gwen
Stefani (No. 3, 243,000). In 2004, the

Weekly Unit Sales

ALBUMS SISDIJ%'EEES
This Week 18,860,000 71,000
Last Week 14,757,000 54,000
Change 27.8% 31.5%
This Week Last Year 19,229,000 65,000
Change -1.9% 9.2%

Weekly Album Sales

35 mllllpn units-

GEOFF MAYFIELD gmayfield@billboard.com

latter’s first solo album opened with a
higher count, 309,000, but had to set-
tle for the No. 7 slot.

AWARDS AND REWARDS: This
marks the third straight year that the
Billboard Music Awards telecast and
Grammy nominations happened in the
same week, a cocktail that proves espe-
cially potent for Mary J. Blige.

Blige won nine Billboard trophies
and also delivered a stirring perform-
ance at the Dec. 4 show and collected
eight Grammy nominations three days
later. Her sales almost doubled (up
95%), good for a 179-134 ride on The
Billboard 200. She also gets a 101% lift
atthe core-store panel that determines
our R&B/Hip-Hop sales charts.

In a week where album sales are up
almost 28%, a dozen titles on the big
chart show above-index gains on the
heels of either performing or winning
atthe Billboard show. Of those 12, the
largest unit gain belongs to five-award
winner Carrie Underwood (13-10, up
42,000 copies). Performer Fergie, who
also played VH1’s Big In '06 Awards
on Dec. 3 and was sale-priced at Wal-
Mart during the tracking week, grows
by 62% (27-19).

Aside from Blige, Underwood and

1S))

Fergie, the Billboard show also places
its stamp at Nos. 21, 27, 33, 49, 98,106
118,121, 134 and 153, each with gains
of atleast 30%.

Aside from Blige, The Billboard 200
shows gains of 40% or more for such key
Grammy nominees as Justin Timberlake
{No.23), Corinne Bailey Rae (No. 59) and
Red Hot Chili Peppers (No. 74), while
Gnarls Barkley gains a 34% improvement.

For Rae, the Grammy glow continues
momentum from recent U.S. media ap-
pearances—including a Nov. 27 spot on
“Studio 60 on the Sunset Strip”—that
sees the British rookie score gains in six
of the past seven weeks.

DREAMY: There are two different
versions of soundtracks to the much
anticipated “Dreamgirls,” which rolls
out nationally Christmas Day.

The one that bows at No. 20 on The
Billboard 200 and No. 2 on Top Sound-
tracks is a single-disc edition with 20
tracks. The entry at No. 132 is a double
with 36 tracks, including remixes and
incidental cues. Combined they move
107,000 copies, a sum that would merit
No. 15 on this issue’s survey.

That cumulative total is also larger
than comparative debut sales for dual
soundtracks from three other filmed

IVIaI I(et \A’at(ll1 A Weekly National Music Sales Report

For week ending Dec. 10, 2006. Figures are rounded.

| Clara Leads; Billboard Awards, Grammys Lift Sales

musicals in the past 10 years. The
largest of those had belonged to
Madonna’s “Evita” in 1996, which saw
97,000 copies from the combined open-
ing weeks of its two versions.

Two “Rent” albums each started with
about 11,000, for a combined sum of
22,000. Two different “Phantom of the
Operas” came to market before the film
hitscreens, for a combined 20,000 copies.

Unlike “Dreamgirls,” the pairs of
soundtracks from the above-mentioned
films arrived on different release dates.

There was only one soundtrack re-
leased for another musical adaptation
from recent years, “Chicago.” That one
sold 83,000 when it arrived in 2003, a
few weeks after the film reached theaters.

MANY TIMES, MANY WAYS: A
year in which the music industry ab-
sorbed significant, sometimesjarring,
changes grinds to a close. May the hol-
idays give you a chance to recharge your
batteries, because 2007 promises to be
equally challenging.

Before we lift a glass to the strains
of “Auld Lang Syne,” I must first raise
a toast to Billboard’s hardworking
charts crew, with sincere thanks for
staying on course in a year when the
road got bumpy. oo

I\. Nielsen

Year-To-Date B e e I T

DIGIAL-

TRACKS 2005 2006 CHANGE 2005 2006 CHANGE
1,566,000  OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
1,351,000  Abums 544,161,000 519,332,000  -46%  (urent 341,907,000 320,947,000  -61%
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

Title

Ciara: The Evolution

VARIOUS ARTISTS
SHADY 007885/INTERSCOPE (13.98)

Eminem Presents: The Re-Up

'!E—' GWEN STEFANI
y INTERSCOPE 008099 (13.98)

The Sweet Escape

SOUNDTRACK
WALT DISNEY 861620 (18.98) ®

Hannah Montana

VARIOUS ARTISTS

SONY BMG STRATEGIC MARKETING GROUP/EMI/UNIVERSAL/ZOMBA 01750/SONY MUSIC (18 98)

NOwW 23

9 14

o]
@ 5319
®

Siempre 6
d cﬁggg/‘;m?ze.ga) Daughtry
i 3 -ArP':LE 7?8%(5&!;\55 (18.98) ® Love
i 722 g@ﬁ?&m&éﬁ&gLAN Wintersong ' @
y— gg'ﬁ/?;STAUNTSEVE\L?EVyW%SIRAG (18.98) Some Hearts
;ja?/nseggﬁa%gﬁguen BROS. (18.98) ® Awake
12 8 8 h folnfv%”up FRONT/SRC/UNIVERSAL MOTOWN 007968+/UMRG (13.98) Kenvicted
BEYONCE BDay B

A COLUMBIA 90920*/SONY MUSIC (18.98)

10 24 VARIOUS ARTISTS

W That's What | Call Christmas! 3

NO
EMI/UNIVERSAL/ZOMBA/SONY BMG STRATEGIC MARKETING GROUP 89482/SONY MUSIC (19.98)

LYRIC STREET 165075/HOLLYWODD (18.98)

JAY-Z i
6 1 3 ROC-A-FELLA/OEF JAM 068045*/IDJMG (19.98) & Klnngm Somg 3
JAMES TAYLOR i
38 ; COLUMBIA 00323/SONY MUSIC (18 98) LR Tawor AR
T RASCAL FLATTS Me And My Gang

0006 :0

. {77 TONY BENNETT
15 16 lJ- RPM/COLUMBIA 80979/SONY MUSIC (18.98)

Duets: An American Classic

FERGIE

27 25 WILL I.AM/A&M 007490/INTERSCOPE {13.98)

The Dutchess

~ SOUNDTRACK

MUSIC WORLD/COLUMBIA 88953/SONY MUSIC (18.98) Dreamgirls
NICKELBACK . ]
ROADRUNNER 518300/1DJMG (18.98) All The Right Reasons I
| -
19 26 SOUNDNRACK The Cheetah Girls 2 Il

£ WALT DISNEY 861592 (18.98) @

n
=3

i JIVE 88062*/Z0MBA (18.98)

06006

F JUSTIN TIMBERLAKE

FutureSex/LoveSounds

LIL SCRAPPY
| BME/REPRISE 48568/WARNER BROS. (18.98)

)
-0

Bred 2 Die - Born 2 Live

HINDER

i
i

6,25 A UNIVERSAL REPUBLIC 005380/UMRS (9.98) ExijemelBohaviol
>

| KEITH URBAN i A

g 26 20 10 l@ CAPITOL NASHVILLE 77087 (18.98) Love, Pain & The Whole Crazy Thing

27 SOUNDTRACK
WALT DISNEY 861426 (12.98)

a 1
n
=3

High School Musical

# SNOOP DOGG
] DOGGYSTYLE/GEFFEN 008023*/INTERSCOPE (13.98)

[
@
—
~n

{
!

Tha Blue Carpet Treatment

U2

2% 2 1SLANO 008027/INTERSCOPE (13.98) @

U218; Singles

I SUGARLAND
L0 MERCURY 007411/UMGN (13.98)

Enjoy The Ride

SUGAR/DECCA 007831/UNIVERSAL CLASSICS GROUP (25.98 CD/DVD) &

Under The Desert Sky

3% ANDREA BOCELLI
"BRIAN MCKNIGHT’

@ m WARNER BROS. 44468 (18.98)

Ten

THE FRAY
@ 37 . EPIC 93931/SONY MUSIC (18.98) @

How To Save A Life

@ 33 BETTE MIDLER

Cool Yule

30 n EVANESCENCE

The Open Door

CELTIC WOMAN

WIND-UP 13120 (18.98)
66
| MANHATTAN 70124/BLG (18.98)

A Christmas Celebration

68 %; COLUMBIA 86266/SONY MUSIC (18.98)
358 32
& -

INCUBUS :
37 1 IMMORTAL/EPIC 83852/SONY MUSIC (18 98) Light Grenades |
. JOHN MAYER q .
% 37 I.E,_,'I AWARE/COLUMBIA 79019%/SONY MUSIC (18.98) Continuum

0.

2 u MY CHEMICAL ROMANCE
REPRISE 44427/WARNER BROS. (18.98)

The Black Parade

| CHRISTINA AGUILERA
RCA 82639/RMG (22.98)

@ 39 51

Back To Basics

; GEORGE STRAIT ]

41 8:4 E MCA NASHVILLE 006023/UMGN (13.98) It Just Comes Natural
|

42 23 13 THE GAME Doctor's Advocate

l GEFFEN 007933*/INTERSCOPE (13.98)

% 28 E JOHN LEGEND
6.0.0.0./COLUMBIA 80323/SONY MUSIC (18.98)

Once Again

4 56 "'— J.J. CALE & ERIC CLAPTON

The Road To Escondido

e E JOSH TURNER
MCA NASHVILLE 004744/UMGN (13.98)

Your Man |

43

Q DUCK/REPRISE 44418/WARNER BROS. (18.98)
O «

a6 . BRAD PAISLEY

45 58 L0 \RisTA NASHVILLE 69642/SBN (18.98) Time Well Wasted
RBD R
47 29 15 EMI TELEVISA 75852 {13.98) Celestial
ks
. RODNEY ATKINS
@ 48 58 5 CURs 78945 (13.98) If You're Going Through Hell
@ 63 63 NELLY FURTADO
MOSLEV/GEFFEN 006300*/INTERSGOPE (13.98)

Loose @ .

| THE KILLERS

Sl 19 29 1 ISLANO 007026*/IDJMG (13.98)
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THE ALL-AMERICAN BECK ........
TRACEADKINS ......104 REJECTS ........... 62 DRAKEBELL .. A
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JIMMY BUFFETT .

Sam's Town
BLUE OCTOBER
JAMES BLUNT .. J.J. CALE & ERIC
ANDREA BOCELLL CLAPTON . .......... 44
CHRIS BOTTI ... JEREMY CAMP ... 154
BRAND NEW JOHNNY CASH ... .91, 166
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Soundtrack
from much-
hyped film is
also available
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ed two-disc
set at No.
132.

¥

D 0o
m 82 N

71 73

47070

singer/actor is
likely best-
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Bros. after
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. 96_ | ESSENTIAL 10828 (17.98)
JIMMY BUFFETT
Recent TV 95 81 9 MAILBOAT/RCA 00332/SBN (18.98)
commercials r.s 93 103 -.| VARIOUS ARTISTS
tout both 5 SONY BMG STRATEGIC MARKETING GROUP/EMI/UNIVERSAL/ZOMBA 83563/SONY MUSIC (18.98)
Rh 1 ~ g5 100 m THE RED JUMPSUIT APPARATUS
apsody’s VIRGIN 62629 (12.98)
music service @ 106 114 '\ CHRIS BROWN
and Clapton’s , L JIVE 82876/0MBA (18.98) ©®
; VARIOUS ARTISTS
new album 0, @ 103 115 n WALT DISNEY 861637 (18 98 CD/DVD) @
Set is up 42% Px
. {QO 85 119 KENNY G
this week. z . ARISTA B6734/SONY BMG STRATEGIC MARKETING GROUP (5.98)
BOBOYLAN ... ... . 86 THEFRAY .. ... 33
NELLY FURTADO . ... 43 HEARTLAND ...
HELLOGOODBYE
EMINEM 5 HINDER ... ...
EVANESCENCE . - ... 35 VANESSA HUDGE
VINCEGILL . 0
FAT JOE GNARLS BARKL ILOND ... GEDRGE JONES AND
FERGIE J0SH GROBAN . . INCUBLS MERLE HAGGARD . ..199

FOO FIGHTERS
KIRK FRANKLIN 189
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g HYPNOTIZE MINDS/COLUMBIA 90910/S0NY MUSIC (18.98)
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE}

SOUNDTRACK
FOX/WARNER SUNSET/ATLANTIC 83898/AG (18 98)

SALES DATA COMPILED BY
N
Nielsen
SoundScan

Title

Happy Feet

Small Town Girl

2PAC
AMARL 008025*/INTERSCOPE (13.98)

Pac's Lite

LUDACRIS
|| _DTP/DEF JAM 007224/IDJMG (13.98)

=
g
X
KELLIE PICKLER
BNA 01797/SBN (18.98)

Release Therapy

Eyes Open

JOJO

SNOW PATROL
POLYDOR/A&M 008675/INTERSCOPE (13 98) ®
@ DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN 007500/UMRG (13.98)

The High Road @

BARRY MANILOW
ARISTA 82640/RMG (18.98)

The Greatest Songs Of The Sixties

VARIOUS ARTISTS
WDRD-CURB/PROVIDENT-INTEGRITY 67196/EMI CMG (22.98)

WOW Hits 2007

a CORINNE BAILEY RAE
CAPITOL 66361 {12.98)

Corinne Bailey Rae

ALAN JACKSON
ACR/ARISTA NASHVILLE 80281/SBN (18.98)

Precious Memories

TIM MCGRAW
CURB 78891 (18.98)

[ |
Greatest Hits Vol 2: Reflected

THE ALL-AMERICAN REJECTS
\_DOGHOUSE 004791+/INTERSCOPE (13.98)

VANESSA HUDGENS
HOLLYWOOD 162638 (13.98)

Crook By Da Book: The Fed Story

Move Along
B

BOB SEGER
HIOEOUT 54506/CAPITOL (15.98) ®

ﬁ iL DIVO
SYCO/COLUMBIA 93963/SONY MUSIC (18.98) ®

ROD STEWART ;
) BO6A1/RMG (18.98) Still The Same...

g YUSUF
YA/ATLANTIC 94550/AG (18.98)

Face The Promise .‘_r

11 Divo M

Great Rock Classics Of Our Time 'l
An Other Cup

SOUNDTRACK
WALT DISNEY 861349 (18.98) Cars | L
TAYLOR SWIFT ;

5 BiG MACHINE 120702 (11.98) Taylor Swift

5 THE PUSSYCAT DOLLS rco @

A&M 005374/INTERSCOPE (13.98)

E ALAN JACKSON
ARISTA NASHVILLE 88172/SBN (18.98)

Like Red On A Rose

BRAD PAISLEY
ARISTA NASHVILLE 00533/SBN (18.98)

Brad Paisley Christmas

RED HOT CHILI PEPPERS
WARNER BROS. 49996* (22.98) ®

Stadium Arcadium B

BIRDMAN & LIL WAYNE
GASH MONEY/UNIVERSAL MOTOWN 007563*/UMRG (13 98)

Like Father, Like Son

JAMES BLUNT
CUSTARD/ATLANTIC 97250*/AG (18.98) ®

Back To Bedlam &

WYNONNA
CURB 78955 (18.98)

A Classic Christmas

CLIPSE
RE-UP GANG/STAR TRAK 52119/Z0MBA {18.98)

72 L1138 CELTIC WOMAN
BIRREA MANHATTAN 60233/BLG (18,98)

Hell Hath No Fury

Celtic Woman

KIDZ BOP KIDS
RAZOR & TIE 89124 (18.98)

Kidz Bop t0 @

DRAKE BELL
UNIVERSAL MOTOWN 008086/UMRG (10.98) ®

It's Only Time !

WEIRD AL YANKOVIC
WAY MOBY/VOLGAND 89951/Z0MBA (19.98 DD) ®

Straight Outta Lynwood

ELVIS PRESLEY
RGA 88908/SONY BMG STRATEGIC MARKETING GROUP (18.98)

Elvis Christmas |

{]| ROBIN THICKE
H OVERBROOK/STAR TRAK 006146*/INTERSCOPE (9.98)

The Evolution Of Robin Thicke

DIXIE CHICKS
COLUMBIA B0739/SONY MUSIC {18.98) ®

Taking The Long Way

" BOB DYLAN
/% COLUMBIA 87606*/SONY MUSIC (18.98) ®

Modern Times

IL DIVO
SYCO/COLUMBIA 76914/SONY MUSIC {18 98)

Ancora @

! PANIC! AT THE DISCO
DECAYDANCE 077/FUELEQ BY RAMEN (13.98) @

A Fever You Can't Sweat Out

DIDDY
BAD BOY 83864/AG (18.98)

Press Play

30 SECONDS TO MARS
IMMORTAL 90992/VIRGIN (12.98) @

JOHNNY CASH
LEGACY/COLUMBIA (NASHVILLE)/AMERICAN/ISLAND 005288/UME (13.98)

The Legend Of Johnny Cash

VINCE GILL
MCA NASHVILLE 006021/UMGN (29.98)

[ |
®
A Beautiful Lie @
a
(]

These Days

B TENACIOUS D
EPIC 94891/SONY MUSIC (18.98)

~ THIRD DAY

The Pick Of Destiny (Soundtrack) =~
Christmas Offerings

Take The Weather With You

NOw 22

Don't You Fake It

Chris Brown

Radio Disney: Party Jams

JMJONES ... 103

Data for week of DECEMBER 23, 2006

Holiday Collectlon

TOBY KEITH ..
KIDZ BOP KIDS
THE KILLERS .
KILLSWITCH ENGAGE . 107
GLADYS KNIGHT AND

PATTILABELLE ... ..
JOHN LEGEND . 3
JERRY LEE LEWIS
UL SCRAPPY . ...
LITTLE BIG TOWN

THE SAINTS UNIFIED LUDACRSS ..........
VOICES ........... 162
DIANAKRALL . 123

BARRY MANILOW .. ...
RICKY MARTIN .. .. . 1
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SALES DATA COMPILED BY
N

Nielsen

SoundScan

% ARTIST

Wl | IMPRINT & NUMBERGADISTRIBUTING LABEL (PRICE)
LITTLE BIG TOWN

EQUITY 3010 (13.98)

KT TUNSTALL

RELENTLESS 50729/VIRGIN (12.98) @
JIM JONES

DIPLDMATS 5964/K0CH (17.98)
TRACE ADKINS

CAPITOL NASHVILLE 56731 (18.98) ®
THE WRECKERS
MAVERICK/WARNER BROS. (NASHVILLE) 48980/WRN (18.98) @
THREE DAYS GRACE

JIVE 83504/20MBA (18.98)

KILLSWITCH ENGAGE

ROADRUNNER 618058/IDJMG (18.98)

KENNY G
ARISTA 82690/RMG (18.98)

Eye To The Telescope

Hustler's PO.M.E. (Product Of My Environment)

Dangerous Man

Stand Still, Look Pretty

One - X

As Daylight Dies

I'm In The Mood For Love...The Most Romantic Melodies Of All Time

BAD BOY 8398%/AG (18.98)
DAVE MATTHEWS BAND
BAMA RAGS/RCA 888568/RMG {19.98)
AFI

TINY EVIL 006854*/INTERSCOPE (13.98)
LOREENA MCKENNITT
-QUINLAN ROAD/VERVE 007920/VG (18.98)
DIERKS BENTLEY

CAPITOL NASHVILLE 67320 (18.98) @
LUIS MIGUEL

WARNER LATINA 64038 (18.98)
KENNY CHESNEY

| BNA 72960/SBN (18.98)

CLAY AIKEN

RCA 78846/RMG (18.98)

¥ SOUNDTRACK
HOLLYWOOD 162630 {18.98)

The Best Of What's Around: Vol. 01

Decemberunderground

An Ancient Muse

Long Trip Alone

[*i’

Navidades Luis Miguel

The Road And The Radio

A Thousand Different Ways

Grey's Anatomy: Volume 2

BLUE OCTOBER - =
UNIVERSAL MOTOWN 006262/UMRG (9.98) Foiled .
CHERISH .

SHO'NUFF 54077/CAPITOL (12.98) Unappreciated '.
ANDREA BOCELLI -
SUGAR/DECCA 006069/UNIVERSAL CLASSICS GROUP (13.98) Amore I
BN ANE Danity Kane 'l

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) =

7| MICHAEL W. SMITH
REUNION 10109 (17.98)

% BECK

152 l133 147 0 INTERSCOPE 007576 (13:98 CD/DVD) ®
VARIOUS ARTISTS

WALT DISNEY 861634 (9.98)
JEREMY CAMP

BEC 63723 (17.98) @

PATTI LABELLE

UMBRELLA 970109/BUNGALO (15.98)

TWISTED SISTER
RAZOR & TIE 82964 (18.98)

The Information

After accept-
ing a trophy
on Fox's
Billboard
Music
Awards on

Disney's Karaoke Series: High School Musical

Beyond Measure

The Gospel According to Patti LaBelle

A Twisted Christmas

Dec. 4, setis TOOL
up 44%. TOOL DISSEGTIONAL/VOLGANO 81991/20MBA (18.98) 10,000 Days M
JANET JACKSON i
! VIRGIN 30416* (18.98) ® 20vo0. Wl
|45 BUCKCHERRY ;
_1“- 164 ELEVEN SEVEN DDY/ATLANTIG (13.98) 15 @

1 STAIND
no7 i FLIP/ATLANTIC 94558/AG (16.98)
'}| BREAKING BENJAMIN
HOLLYWOOD 162607 (18.98)
'} GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES
i MANY ROADS 4964378 (16.98)
73 DANE COOK
COMEDY GENTRAL 0034 (18.98 CD/DVD) ®
U1y AUDIOSLAVE
INTERSCOPE/EPIC 97728/SONY MUSIC (18.98)
FRANK SINATRA
REPRISE 74075 (79.98 CD/DVD) &
44 145 t! JOHNNY CASH
LEGACY/COLUMBIA/AMERICAN/ISLAND 008056/UME (13.98)

MARY MARY
MY BLOCK/COLUMSBIA 88650/SONY MUSIC (18.98)
‘I3 REGINA SPEKTOR

SIRE 44112/WARNER BROS. (15.98)
CHRIS TOMLIN
BN SIXSTEPS 62828/SPARROW (17.98)

i) MONTGOMERY GENTRY
COLUMBIA (NASHVILLE) 94888/SBN (18.98)

The Singles 1996 -> 2006

Phobia @

A Christmas Celebration

The four-
CD/one-DVD
box, released
Nov. 7, bows
after Best Buy
priced it for
$49.99.

Retaliation

Revelations

Sinatra Vegas

The Legend Of Johnny Cash: vol. Ii

A Mary Mary Christmas

Begin To Hope

See The Morning

Some People Change

KENNY CHESNEY
BNA 86578/SBN (18.98)
MEAT LOAF

VIRGIN 63147 (18.98) @
DIANA KRALL
VERVE 007323/VG (18.98)
ALY & AJ

HOLLYWOOD 162639 (13.98)

LIVE: Live Those Songs Again

Bat Out Of Hell Ill: The Monster Is Loose

From This Moment On

124 86 85 Acoustic Hearts Of Winter

RICK ROSS
SLIP-N-SLIDE/OEF JAM 006984*/1DJMG (13.98)

EMINEM
’162”78 N sanvArTERMATH 005881 /NTERSCOPE (13.98/8.98)

136 110 [T} BIANCA RYAN

Port Of Miami

\l.v-._ﬁ

The setis a

Curtain Call: The Hits

YING YANG TWINS

COLLIPARK 2850*/TVT (18.98)

STONE SOUR

ROADRUNNER 618073/IDJMG (18.98)

JASON ALDEAN

BROKEN BOW 7657 (12.98)

STING

DG 007220/UNIVERSAL CLASSICS GROUP (18.98)
JESSE MCCARTNEY

HOLLYWOOD 162614 (18.98)

BROOKS & DUNN

ARISTA NASHVILLE 69948/SBN (18.98)

TOBY KEITH

SHOW DOG NASHVILLE 006270 {18.98)
SOUNDTRACK

MUSIC WORLD/COLUMBIA 02012/S0NY MUSIC (25.98)
VARIOUS ARTISTS

WORD-CURB 886582/WARNER BROS. (18.98)
MARY J. BLIGE

MATRIARCH/GEFFEN 005722*/INTERSCOPE (13.98/8.98)
DAMIEN RICE

HEFFA/VEGTOR 4324%/WARNER BROS. (18.98)
MICHAEL BUBLE

143/REPRISE 48946/WARNER BROS. (18.98) @®
LIONEL RICHIE

ISLAND 006484/10JMG {13.98) @

THE WHO

Chemically imbalanced

Come What(ever) May

Jason Aldean

Songs From The Labyrinth

Right Where You Want Me

Hillbilly Deluxe |

White Trash With Money

Dreamgiris: Deluxe Edition

Three Wooden Crosses

The Breakthrough

9

It's Time *

Coming Home

Endless Wire

compilation of 3 SYCO/OCTAGON/COLUMBIA 02093/SONY MUSIC (18.98) Bianca Ryan

Christian- =y FLYLEAF

leaning 177180 R ocrone s000s (9.98) Flyleal @
. VARIOUS ARTISTS 3

Christmas ATLANTIC/WARNER BROS. 7479B/WARNER STRATEGIC MARKETING (11.98) Only Hits

songs, not a Y NEwsBOYS e

INPOP 71383 (17.98)
2 VARIOUS ARTISTS

NEW LINE 39073/WORD-CURB (15.98)
63 DISTURBED

REPRISE 49433/WARNER 8ROS. (18.98) @
PITBULL . |
FAMOUS ARTISTS 2820*/TVT (18.98) El Mariel
RIHANNA
SRP/DEF JAM D08165*/ADJMG (13.98)
JACK JOHNSON
BRUSHFIRE/UNIVERSAL REPUBLIC 006116/UMRG (13.98)
RUBEN STUDDARD
J 78961/RMG (18.98)
RICKY MARTIN
SONY BMG NORTE 00909 (16.98)
SUFJAN STEVENS
ASTHMATIC KITTY 6028 (23.98) |
AEROSMITH Devil's Got A New Disguise: The Very Best Of Aerosmith
GEFFEN/COLUMBLA 00867/SONY MUSIC (18.98)
SOUNDTRACK
WALT DISNEY 861447 (18.98)
MORMON TABERNACLE CHOIR
VORMON TABERNACLE CHOIR 70047 (16.98)
HANK WILLIAMS JR.

film
soundtrack.

The Nativity Story: Sacred Songs

Ten Thousand Fists

A Girl Like Me

Curious George (Soundtrack)

182 ‘176 169

_{»-»-u

"ta:g}uw 133
184 154122

o o -

Thanks to the The Return

film's DVD
bow, the
soundtrack
re-enters with
a165%

gain.

Ricky Martin: MTV Unplugged |

Songs For Christmas

Pirates Of The Caribbean: Dead Man's Chest

The Wonder Of Christmas

188 ' 190 That's How They Do It In Dixie: The Essential Collection

UNIVERSAL REPUBLIC 007846/UMRG (13.98) @ CURB 78681 (18.98)
TOM WAITS . e ) KIRK FRANKLIN
139 98 R ANTI 88677/EPITAPH (53.98) Orphans: Brawlers, Bawlers & Bastards 1-“?}» 165 168 FO YO SOUL/GOSPO GENTRIC 88401/Z01BA (15.98) Songs From The Storm, Volume |
JIBBS . p < JERRY LEE LEWIS -
140 132 111, BEASTA/GEFFEN 007855*/INTERSCDPE (10.98) Jibbs Feat. Jibbs : 190 195 - ARTISTS FIRST 20001/SHANGRI-LA (19.98) Last Man Standing: The Duets
a1 | VARIOUS ARTISTS ino 2 I8 o SOUNDTRACK A . . =W = W
kE 95 b4 1] SONY BMG STRATEGIC MARKETING GROUP/EM/UNIVERSAL 008068/UNIVERSAL LATIO (18.88) - NOW Latino 2 = i ‘id"l», ‘182 188 WALT DISNEY 861636 (1495) 1M Burton's The Nightmare Before Christmas: Special Edition
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. Greatest

55 TITLE Artist
PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL
#1 GREATEST IRREPLACEABLE Beyonce
RN (L LT FEI T N srancre o xoowLes ue.v0 (5 SHITHS KNOWLES M S ERKSET EHERMANSENRELINDARIORKLUND) D@ COLUMBIA

L-
e
1

| WANNA LOVE YOU Akon Featuring Snoop Dogg

® KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN

A.THIAM (A.THIAM,C.BROADUS)

ALY
1l

FERGALICIOUS
WILL.| AM (W.ADAMS.S FERGUSON,D.M BIRKS,J M.BURNS,J A LEE K NAZEL,F.SHAHLED,D RAHMING)

Fergie
@ WILL LAM/ASM/INTERSCOPE

SMACK THAT Akon Featuring Eminem
EMINEM (M.MATHERS, A THIAM,M.STRANGE.L. RESTO) @@ KONVICT/UP FRONT/SRC/UNIVERSAL MQTOWN
MY LOVE Justin Timberlake Featuring T.I.
TIMBALAND,J. TIMBERLAKE,DANJA (J TIMBERLAKE.T.V.MOSLEY,N.HILLS,C.J. HARRIS) @O JIVE/ZOMBA
SAY IT RIGHT Nelly Furtado
TIMBALAND,DANJA (N.FURTADD,TV.MOSLEY,N.HILLS} ® MOSLEY/GEFFEN
WIND IT UP Gwen Stefani |
THE NEPTUNES (6.STEFANI,PL WILLIAMS,R.RODGERS 0. HAMMERSTEIN II) @ INTERSCOPE
WE FLY HIGH Jim Jones

Z.BEY (J.JONES,Z.BEY) ®O DIPLOMATS/KDCH

B.HOWES (A WINKLER,R.HANSQN,L.GARVEY,M.KING,M.ROQDEN,B.HOWES) ® UNIVERSAL REPUBLIC

YOU DON'T KNOW Eminem, 50 Cent, Lloyd Banks & Cashis
EMINEM (M.MATHERS,C.J.JACKSON, JR.,C.LLOYD,R.JOHNSON,L. RESTO) ®O SHADY/INTERSCOPE

HOW TO SAVE A LIFE The Fray
M.FLYNN.A. JOHNSON (I.SLADE,J.KING) @ EPIC
SHORTIE LIKE MINE Bow Wow Featuring Chris Brown & Johnta Austin
J.DUPRI,8.M.COX (J.DUPRI,B.M.COX.J.AUSTIN,S.HARRIS) @® COLUMBIA
LIPS OF AN ANGEL Hinder

40 38 39 . MYLITTLE GIRL Tim McGraw

| B.GALLIMORE,T.MCGRAW {T.DOUGLAS, T.MCGRAW) ©® CURB

[P 53 oo RUNAWAY LOVE Ludacris Featuring Mary J. Blige

- \'|_POLDW DA DON (C.BRIOGESJ JONES,K L. HILSON,R.WALTERS, D.0AVIS) @® DTP/DEF JAM/IDIMG

a2 42 3 GET UP Ciara Featuring Chamillionaire

L JAZZE PHA (PALEXANDER,C.PHARRIS) @O LAFACE/IIVE/ZOMBA

L 1K 4 95 " COME TO ME Diddy Featuring Nicole Scherzinger

| %) YOUNGLORD,JALDIDDY (R.FRIERSON 5.COMBS, M. WINANS |.IZUAGB.J. WHITE.S.WINAYSN. SCHERZINGER, 5. LAWRENGE) (DO BAD BOY/ATLANTIC

@ 45 49 THROUGH GLASS Stone Sour

L N.RASKUTINEGZ (STONE SOUR) @ ROADRUNNER/I0JMG

m' 4 56 WATCHING YOU Rodney Atkins

: b | THEWITTR.ATKINS (R.ATKINS,S.DEAN.B.G.WHITE) @® COURB

46 44 s TIM MCGRAW Taylor Swift

N.CHAPMAN (T.SWIFT,L.ROSE) ©® BIG MACHINE

a7 % LONDON BRIDGE Fergie
s ¢ | POLOW DA DON (S.FERGUSON,J JONES,S GARRETT,M.HARTNETT) ®@ WILL.L.AM/AZM/INTERSCOPE |

a8 41 a7 UNAPPRECIATED Cherish

JAZZE PHA,C.KEYZ (FKINGN.KING,FKING FKING) © SHO'NUFF/CAPITOL

50 52 TELL ME Diddy Featuring Christina Aguilera

4 JUST BLAZE (S.COMBS, J KNIGHT,L. WATSON,S JONES, $.LAWRENCE R. MONTGOMERY,S. GARRETT,E. WYCE J.SMITH) ©@ BAD BOY/ATLANTIC

50 47 38 WHAT HURTS THE MOST Rascal Flatts

| D.HUFF.RASCAL FLATTS (J.STEELE,S.ROBSON) @® LYRIC STREET

j H 5 65 | IT'S NOT OVER Daughtry

a . H.BENSON (C.DAUGHTRY,G.WATTENBERG,M.WILKERSON,B.YOUNG) ® RCA/RMG

52 52 48 WHEN YOU WERE YOUNG The Killers

¥ FLOOD,A.MOULDER, THE KILLERS (B.FLOWERS, 0 KEUNING,M.STOERMER,R.VANNUCCI) ®@ ISLAND/IDJMG

.'?{: 37 29 SHOW STOPPER Danity Kane

ik | J.JONSIN (J.SCHEFFER,A HUNTE K.DLIVER,FROMANO,C.PUCKETT) © BAD BOY/ATLANTIC

46 |

. KEEP HOLDING ON

i NOTTZ (C.BROADUS,R.KELLY,D.LAMB N ROGERS, T.L.CURRY)

\_J.MAYER,S.JOROAN (J.MAYER)

. F.ROGERS (W.NANCE,B.PAISLEY)

« SHOW ME WHAT YOU GOT
0% JUST BLAZE ($.C.CARTER,J.SMITHJ.PATE E SADLER,C RIDENHOUR.J.BOXLEY,M. MCEWAN)

MONEY MAKER Ludacris Featuring Pharrell
THE NEPTUNES (C.BRIDGES,PL.WILLIAMS) @O DTP/DEF JAM/IDIMG

PROMISE Ciara
POLOW DA DON {C.PHARRIS,J. CAMERON, J.JONES,E WILLIAMS) @0 LAFACE/ZOMBA

" WALKIT OUT Unk

0J MONTAY (A.PLATT,M.HUMPHREY,H.SIMMONS K. ROBERSON) ® BIG DOMP/KOCH

IT ENDS TONIGHT
H.BENSON (N.WHEELER, TRITTER)

The All-American Rejects
® DOGHOUSE/INTERSCOPE

Avril Lavigne

DR. LUKE (A.LAVIGNE,L.GOTTWALD) ® RCA/RMG

SEXYBACK
TIMBALAND,J. TIMBERLAKE ,DANJA (J TIMBERLAKE, T.V.MQSLEY,N.HILLS)

Justin Timberlake
@0 JIVE/ZOMBA

CHASING CARS
J.LEE (G LIGHTBODY,N. CONNOLLY,PWILSON,J.QUINN,T SIMPSON)

Snow Patrol
® POLYDOR/A&M/INTERSCOPE

[LICILTLITHNETN 04 TOOMP (J.JENKINS.A DAVIS)

®@ CORPORATE THUGZ/DEF JAMADIMG

FAR AWAY Nickelback -
NICKELBACK.J.MOI {C.KROEGER,NICKELBACK) @® ROADRUNNER/IDIMG
HURT Christina Aguilera
LPERRY (C.AGUILERA,L.PERRY,M.RONSON) @® RCA/RMG
GREATEST PLUVIT Young Jeezy

SAY GOODBYE
B.M.COX,K.OEAN (B.M.COX K.A.J.DEAN,A.SHROPSHIRE)

Chris Brown
@ JIVE/ZOMBA

BEFORE HE CHEATS
M.BRIGHT (C.TOMPKINS,J.KEAR)

Carrie Underwood
@ ARISTA/ARISTA NASHVILLE

| THAT'S THAT
®O DOGGYSTYLE/GEFFEN

Snoop Dogg Featuring R. Kelly

WALK AWAY (REMEMBER ME) Paula DeAnda Featuring The DEY
STARGATE (S.SMITH,M.S ERIKSEN, T.E.HERMANSEN, C.MILIAN,R.TORRES,E.L. RIVIERA,E.CANCIO-BELLD) @@ ARISTV/RMG

. WELCOME TO THE BLACK PARADE My Chemical Romance
R.CAVALLO,MY CHEMICAL ROMANCE (MY CHEMICAL ROMANCE)

® REPRISE

MONEY IN THE BANK
I.HAYES 1l (0.RICHARDSON, 1. HAYES 111,0.BROWN)

Lil Scrappy Featuring Young Buck
©® BME/G$ UP/REPRISE

WAITING ON THE WORLD TO CHANGE
© AWARE/COLUMBIA

John Mayer @

MAKE IT RAIN
S.STORCH (J.CARTEGENA.S STORCH,D.CARTER)

Fat Joe Featuring Lil Wayne
@© TERRDR SQUAD/IMPERIAL/VIRGIN

CALL ME WHEN YOU’RE SOBER
0.FORTMAN (A LEE T.BALSAMO)

Evanescence
® WIND-UP

YOU Lloyd Featuring Lil’ Wayne
BIG REESE,JASPER (M.SINCLAIR,J.CAMERDN,D.CARTER,G.KEMP) @ THE INC./UNIVERSAL MDTOWN |
MY WISH Rascal Flatts
D.HUFF,RASCAL FLATTS (S.ROBSON,J STEELE) @ LYRIC STREET
TOO LITTLE TOO LATE JoJdo
J.ALEXANDER,V.HERBERT,B STEINBERG (J.ALEXANDER,B-STEINBERG,R.CUNNINGHAM) @ OA FAMILY/BLACKGROUNO/UNIVERSAL MOTOWN
SHE’'S EVERYTHING Brad Paisley

® ARISTA NASHVILLE

STUNTIN’ LIKE MY DADDY
TMIX {0.CARTER,B.WILLIAMS)

Birdman & Lil Wayne
®0 CASH MONEY/UNIVERSAL MOTOWN

® ROC-A-FELLA/DEF JAM/IDJMG

Jay-Z ;

WANT TO
B.GALLIMORE K.BUSH (J.NETTLES, K.BUSH,B.PINSON)

Sugarland
@ MERCURY

WAIT A MINUTE
TIMBALAND (TV.MOSLEY,K.L HILSON)

The Pussycat Dolls Featuring Timbaland
@ AM/INTERSCOPE

A GREAT BIG SLED The Killers Featuring Toni Halliday

A.MOULDER THE KILLERS (B.FLOWERS}) ® ISLAND/IDJMG

" YOU SAVE ME Kenny Chesney
| B.CANNON K.GHESNEY (B.JAMES TVERGES) ® BNA

Go to www.billboard.biz for complete chart data

wwWwW americanradiohistorvy com

ainer/Digital and Greatest Gainer/Airplay are awarded, respectively, for the largest digital sales and airplay

AIRPLAY MONITOREO BY SALES DATA COMPILED BY
N N
Nielsen Nielsen

Broadcast Data SoundScan
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Artist
IMPRINT / PROMOTION LABEL

Red Hot Chili Peppers |
© WARNER BROS.

“Weird Al" Yankovic
© WAY MDBY/VOLCANO/ZOMBA

George Strait L
® MCA NASHVILLE

TITLE
PROOUGER (SONGWRITER)
SNOW ((HEY OH))
" R.RUBIN (AKIEDISFLEA,J. FRUSCIANTE,C SMITH)
P WHITE & NERDY
AYANKOVIG (H.SERIKI,J.SALINAS.D.SALINAS,A.HENDERSON, A. YANKOVIC)
IT JUST COMES NATURAL
T.BROWN,G.STRAIT {M.GREEN,J.COLLINS)
UPGRADE U Beyonce Featuring Jay-Z
C.WALLAGEB KNOWLES (B KNOWLES, MK M RIDDICK . GARRETTS KNOWLES A BEYINCE S.C CARTER W.CLARKE.CRED) @ COLUMBIA
- SOME PEOPLE CHANGE Montgomery Gentry
{= M.WRIGHT.T.GENTRY,E MONTGOMERY (M.DULANEY,J.SELLERS.N.THRASHER} @ COLUMBIA (NASHVILLE) S8
54 53 MANEATER Nelly Furtado
TIMBALAND,DANJA (N.FURTADD,T.V.MOSLEY,N.HILLS,J.BEANZ) @@ MOSLEY/GEFFEN |
Vanessa Hudgens ".'t
© HOLLYWO0O
Rihanna & Sean Paul
SRP/OEF JAW/IDIMG S8
Justin Timberlake |
© JVEZOMBA
The Game
© GEFFEN |

Song is the
first since 50
Cent's
“Candy 55
Shop™ in eariy i
2005 to take
Airplay Gainer
award for six
straight

1| COME BACK TO ME
% A.ARMATO,T.JAMES (A ARMATO,T.JAMES PBECKETT.J.C.CROWLEYY
BREAK IT OFF
D.CORLEQN (D.BENNETT,S PHENRIGUES,K.FORD,R.FENTY)
WHAT GOES AROUND...
| TIMBALAND,J TIMBERLAKE DANJA (J. TIMBERLAKE, T.V.MOSLEY,N.HILLS)
LET'S RIDE
S.STORCH (J.TAYLOR,S.STORCH)

LOST ONE Jay-Z Featuring Chrisette Michele |
\ DR. DRE.M.BATSON (S.C GARTER,A.YOUNG,M BATSQN,D.PARKER, . PAYNE) @ ROC-A-FELLA/DEF JAM/IDIMG
' DEM JEANS Chingy Featuring Jermaine Dupri
J.DUPRI,LROC (J.DUPRIJ.PHILLIPS H.BAILEY) @0 SLOT-A-LOT/CAPITOL

Mclachlan
and the Killers
(No. 54) have
the only two

Christmas g 73 ||} AMARILLO SKY Jason Aldean |~
o ? M.KNOX {J.RICH,B.KENNY,R.CLAWSON,B.PURSLEY) ® BROKEN BOW |_ |

songs on the X ‘ : :

; kaq 00 ICE BOX Omarion

list. Hel's 1 J.SPIVERY,TIMBALAND,K LOGAN (K.L.HILSON,0.GRANDBERRY,T.V.MOSLEY K LOGAN.J.QUE.ELEWIS) @ TU.G/COLUMBIA

comes from

the year's .
best-selling 71 60
holiday s

_ | ANNA-MOLLY Incubus ] =
e B.0'BRIEN {B.BOYD,M.EINZIGER,C.KILMORE,B.KENNEY,J.PASILLAS II) ® IMMORTALEPIC

51 THE SAINTS ARE COMING U2 & Green Day
R.RUBIN (R.JOBSON,S.ADAMSON) @® ISLAND/INTERSCOPE/REPRISE |

- STREETCORNER SYMPHONY Rob Thomas

album; the 64 :.1_ " M.SERLETIC (R.THOMAS, M.SERLETIC) © MELISMA/ATLANTIC S8
band’s song 3 POPPIN’ Chris Brown Featuring Jay Biz
iS aVaiIabIe - A.HARRIS,V.0AVIS (A HARRIS, V.DAVIS,J. AUSTIN) © JIVE/Z0MBA .I
I 705 BOSTON Augustana |
Only as a | | B.O'BRIEN (AUGUSTANA) PET
digital track. 75 HERE (IN YOUR ARMS) Hellogoodbye
p 1, M.MAHAFFEY,J. TURZO (FKLINE) @® DRIVE-THRU

||| HIP HOP IS DEAD
~ WILL.I AM (N.JONES,W ADAMS,J. PLORDAN.D.INGLE)

- ROCKSTAR
NICKELBACK,J.MOI (C.KROEGER,NICKELBACK)

" RIVER

Nas Featuring will.L.am
© OEF JAMOIMG |
Nickelback

@® ROADRUNNER/IDIMG

Sarah McLachlan

PMARCHAND (J.MITGHELL) ® AR|STNM |
- CHAIN HANG LOW Jibbs |
With an DA BEATSTAZ (J.CAMPBELL,D. HOWARD, M. WILSON) @O0 BEASTA/GEFFEN |
album due to . | LOVED HER FIRST Heartland ﬁ
drop in ~ W.ALDRIOGE (W.ALDRIDGE,E PARK) ®O0 LOFTON CREEK & &

~ ZOOM
J.ALLEN (T.HATCH,J.ROBINSON,J.ALLEN)

. TAKE ME AS | AM Mary J. Blige
INFINITYR.FAIRM.J. BLIGE. THERZBERG () SUECORE.LEWAS.C NELSON,K L HLSON, TNKHEREANYE.L LISTON-SMTH) @ MATRIARCH/GEFFEN |

FACE DOWN The Red Jumpsuit Apparatus

. Lil' Boosie Featuring Yung Joc
March, rap . : b @ TRILL/ASYLUM/ATLANTIC
per's song is ;
exploding at

radio (31-15

D.BENDETH (THE RED JUMPSUIT APPARATUS R.WINTER) ® VIRGIN
on Hot 100 MOUNTAINS Lonestar |
Alrplay) and | M.BRIGHT (R.MCDONALD,L.BDDNE,PNELSON) ® BNA

posts 10,000
digital down- )
PAIN

Ipads in fts ] --,.':_ H.BENSDN (THREE DAYS GRACE,B.STOCK,G.BROWN)
first week of =

Blue October
@® UNIVERSAL MOTOWN

Three Days Grace | =
© JIVE/ZOMBA |

INTO THE OCEAN
D.CASTELL,J.FURSTENFELD (J.FURSTENFELD)

= HERE IT GOES AGAIN OK Go |
availability. . TJOHANSSON (D.KULASH, JR) © CAPITOL
TOP BACK - R [

© GRAND HUSTLE/ATLANTIC
Ricky Martin Featuring La Mari
® SONY BMG NDRTE
Trace Adkins
@ CAPITOL NASHVILLE 5
Mat Kearney
@ AWARE/COLUMBIA 8

M.FRESH (C.J.HARRIS,B.THOMAS)

TU RECUERDO

T.TORRES (T.TORRES)

' LADIES LOVE COUNTRY BOYS
~ROGERS (J.JOHNSON,G.TEREN,R RUTHERFORD)

NOTHING LEFT TO LOSE
R.MARVIN (M KEARNEY)

.

Son of actor LOST WITHOUT U Robin Thicke |
Alan Thicke THICKE,PRO J (R.THICKE,S.HURLEY} ® DVERBRODK/STAR TRAK/INTERSCOPE |
and actress/ AY CHICO (LENGUA AFUERA) Pitbull |

MR.COLLIPARK (A.PEREZ,M.CROOMS,A.RIBOT.H.MARTINEZ R.ALFONSD}
" LITTLE BIT OF LIFE
K.STEGALL,PO'DONNELL (T.MULLINS,0.WELLS)
STUPID BOY
. D HUFFK.URBAN (S.BUXTON,D.BRYANT,D.BERG)
ONE WING IN THE FIRE
1 L.REYNOLDS, T.TOMLINSON {T.TOMLINSON,B.PINSON)
. THE DIARY OF JANE
D.BENDETH (B.BURNLEY,BREAKING BENJAMIN)
' RED HIGH HEELS
B.CHANCEY (K PICKLER,C.LINDSEY,A.MAYO,K.ROCHELLE)
GIVE IT AWAY
T.BROWN,G.STRAIT (B.CANNON,B.ANDERSON,J.JOHNSDN)

- THROW SOME D’S
BUTTA,PDLOW DA DON (RICH BOY,R.CRAWFORD,J.JONES, R.DEBARGE,G. WILLIAMS)

@0 FAMOUS ARTISTS/TVT
Craig Morgan |
© BROKEN 80W &1
Keith Urban
@ CAPITOL NASHVILLE
Trent Tomlinson |
©® LYRIC STREET ©
Breaking Benjamin
® HOLLYWDOD
Kellie Pickler |
® BNA

singer Gloria
Loring (who
peaked at No.
2 with
“Friends &
Lovers” in it
1986) bows. |l :
Single aiready
reached top
25 on Hot
R&B/Hip-Hop
Songs.

George Strait
© MCA NASHVILLE

Rich Boy Featuring Polow Da Don | i
©O IONE 4/INTERSCOPE |0

BETWEEN THE BULLETS silvio@billboard.com

ALL-STAR RAP TRACK STARTS FAST

chart points from its lofty No. 7 debut on Hot Dig-
ital Songs (56,000 sold), but just 4 mil-
lion audience impressions from radio.

The all-star pairing of Eminem, 50 Cent and Lloyd
Banks with newcomer Cashis results
in the highest ever Hot 100 debut for
each artist as “You Don’t Know” opens
at No. 12.

From “Eminem Presents: the Re-
Up,” which debuts at No. 3 on The Bill-
board 200, “Know” derives most of its

Em’s prior top debut came with
“Just Lose It” at No. 17 in 2004. 50
Cent’s best start was No. 53 for “Can-
dy Shop” in 2005.

—Silvio Pietroluongo

Data for week of DECEMBER 23, 2006 | CHARTS LEGEND on Page 60
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LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from Internet sales reports collected and provided by Nielsen SoundScan. This
data is used to compile both The Billooard Hot 100 and Pop 100. ADULT TOP 40/ADULT CONTEMPORARY/MODERN ROCK: 70 adult top 40 stations, 93 adult contemporary stations and 70 modern rock stations
are electronically monitored 24 hours a day, 7 days a week. See Chart Legend for additional rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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ARTIST (IMPRINT / PROMOTION LABEL)

IRREPLACEABLE
BEYONCE (COLUMBIA)

| WANNA LOVE YOU
AKON FEAT. SNOOP 0066 (KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN)

MY LOVE
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA)

SMACK THAT
AKON FEAT. EMINEM (SRC/UP FRONT/KONVICT/UNIVERSAL MOTOWN)

| SHORTIE LIKE MINE
BOW WOW {COLUMBIA)

FERGALICIOUS
FERGIE (WILL.I.AM/A&M/INTERSCOPE)

. HOW TO SAVE A LIFE

THE FRAY (EPIC)

MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMEG)

WE FLY HIGH
_JIM JONES (DIPLOMATS/KOCH)

PROMISE
CIARA (LAFACE/ZOMBA)

LIPS OF AN ANGEL
HINDER (UNIVERSAL REPUBLIC)

WALK IT OUT
UNK (BIG OOMP/KOCH)

SAY GOODBYE
GHRIS BROWN (JIVE/ZOMBA)

FAR AWAY
NICKELBACK (ROADRUNNER/IDJMG)

YOu

|
__LLOYD FEAT. LI WAYNE (THE INC./UNIVERSAL MOTOWN)
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WALK AWAY (REMEMBER ME)
PAULA DAANDA FEAT. THE OEY (ARISTA/RMG)

THAT’S THAT
SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN)

CALL ME WHEN YOU’RE SOBER
EVANESCENGE (WIND-UP)

CHASING CARS
SNOW PATROL (POLYOOR/A&M/INTERSCOPE)

HURT
CHRISTINA AGUILERA (RCA/RMG)

WANT TO
SUGARLAND (MERCURY)

MY WISH
RASCAL FLATTS (LYRIC STREET)

- MY LITTLE GIRL
TIM MCGRAW (CURB)

UNAPPRECIATED
CHERISH (SHO'NUFF/CAPITOL)

MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BME/GS UP/REPRISE)
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FERGALICIOUS

FERGIE (WILL |AM/A&HV/INTERSCOPE)
IRREPLACEABLE
BEYONCE (COLUMBIA)
SMACK THAT
AKON FEAY. EMINEM (KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN)
1 WANNA LOVE YOU
AKON FEAT, SNOOP DOGG F
WIND IT UP
GWEN STEFANI (INTERSCOPE)
SAY IT RIGHT
NELLY FURTADO (MOSLEY/GEFFEN)
YOU DON'T KNOW
EMINEM, 50 CENT, LLOYD BANKS & CASHIS (SHADY/AFTERMAT! PE)
ALL | WANT FOR CHRISTMAS IS YOU
MARIAH CAREY (COLUMBIA)
KEEP HOLDING ON
AVRIL LAVIGNE (RCA/RMG)
MY LOVE
JUSTIN TIMBERLAKE FEAT. T.\. (JIVE/ZOMBA)
WE FLY HIGH
_ JIM JONES (DIPLOMATS/KOCH)
IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
HOW TO SAVE A LIFE
THE FRAY (EPIC)
LIPS OF AN ANGEL
HINDER (UNIVERSAL MOTDWN)
SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)
1LUVIT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDIMG)
CHASING CARS
SNOW PATROL (POLYDOR/A&M/INTERSCOPE)

WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE)

RSAL MOTOWN)

L ]

, BEFORE HE CHEATS

CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE)
HURT

CHRISTINA AGUILERA (RCA/RMG)

MONEY MAKER

LUDACRIS FEAT. PHARRELL (DTP/DEF JAW/IDJMG)
SHORTIE LIKE MINE

BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUMBIA)
WAIT A MINUTE

THE PUSSYCAT DOLLS FEAT TIMBALAND (A&M/INTERSCOPE)
PROMISE

CIARA {LAFACE/ZOMBA)

A GREAT BIG SLED
THE KILLERS FEAT. TONi HALLIDAY (i5LAND/IDJMG)
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

BEFORE HE CHEATS

CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE)

TOO LITTLE TOO LATE

J040 (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN)
RUNAWAY LOVE

LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)
MAKE IT RAIN

FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN}

SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

SHE’S EVERYTHING
BRAD PAISLEY (ARISTA NASHVILLE)

BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)

SAY IT RIGHT
NELLY FURTADO (MOSLEY/GEFFEN)

LUV IT

YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDIMG)
COME TO ME

DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
WATCHING YOU

RODNEY ATKINS (CURB)

UPGRADE U
BEYONCE FEAT. JAY-Z (COLUMBIA)

IT JUST COMES NATURAL
GEORGE STRAIT (MCA NASHVILLE)

GET UP
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)

STUNTIN’ LIKE MY DADDY
BIROMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

SOME PEOPLE CHANGE
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE))

IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

YOU SAVE ME

7KENNV CHESNEY (BNA})
POPPIN’
CHRES BROWN FEAT. JAY BIZ (JIVE/ZOMBA)
TAKE ME AS | AM .
MARY J. BLIGE (MATRIARCH/GEFFEN)

WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE/WARNER)

TIM MCGRAW

TAYLOR SWIFT (BIG MACHINE)

WHAT HURTS THE MOST

RASCAL FLATTS (LYRIC STREET)
THROUGH GLASS
STONE SOUR (ROADRUNNER/I0JMG)

1 try, rock, gospel, Latin, and Christian formats,
are electronically monitored 24 hours a day, 7 days a week. This data is used to compile The Billboard Hot 100.
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ARTIST (IMPRINT / PROMOTION LABEL).

LONDON BRIDGE
FERGIE (WILL.I.AM/A&M/INTERSCOPE)

WALK IT OUT

UNK (BIG OOMP/KOCH)

SHOW ME WHAT YOU GOT
JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG)
THAT’S THAT S***

SNOOP DOGG (DOGGYSTYLE/GEFFEN)

MONEY IN THE BANK
LiL SCRAPPY FEAT YOUNG BUCK (BME/REPRISE)

WHITE & NERDY
“WEIRD AL" YANKOVIC (WAY MOBY/VOLCANO/ZOMBA)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)

FAR AWAY

NICKELBACK (ROADRUNNER/IDJMG)

WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)
IT'S NOT OVER

DAUGHTRY (RCA/RMG)

MAKE IT RAIN

FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN) 5
MANEATER

NELLY FURTADO (MOSLEY/GEFFEN)

CHRISTMAS EVE (SARAJEVO 12/24)
TRANS-SIBERIAN ORCHESTRA {LAVA/ATLANTIC)
STUNTIN’ LIKE MY DADDY

BIRDMAN & LiL WAYNE {CASH MONEY/UNIVERSAL MOTOWN)
TELL ME

DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)

i

WHEN YOU WERE YOUNG

THE KILLERS (ISLAND/IDJMG)

ROCKIN’ AROUND THE CHRISTMAS TREE
BRENDA LEE (DECCA/MCA/UME)

THE SAINTS ARE COMING

U2 & GREEN DAY (ISLAND/INTERSCOPE/REPRISE)

CHRISTMAS CANON

. TRANS-SIBERIAN ORCHESTRA (ATLANTIC/LAVA)

TOO LITTLE TOO LATE

J0J0 (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN)
THROUGH GLASS

STONE SOUR (ROADRUNNER/IDJMG)
SUDDENLY | SEE

KT TUNSTALL (RELENTLESS/VIRGIN)

SHE’S EVERYTHING

BRAD PAISLEY (ARISTA NASHVILLE)

MAD WORLD

MICHAEL ANDREWS FEAT. GARY JULES (EVERLOVING)

SAY GOODBYE
CHRIS BROWN {JIVE/ZOMBA
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CHASING CARS
SNOW PATROL (POLYDOR/A&M/INTERSCOPE)
LIPS OF AN ANGEL
HINDER (UNIVERSAL REPUBLIC)
FAR AWAY
NICKELBACK (ROADRUNNER/IDJMG)
WAITING ON THE WORLD TO CHANGE
JDHN MAYER (AWARE/COLUMBIA)
STREETCORNER SYMPHONY
ROB THOMAS (MELISMA/ATLANTIC)
CALL ME WHEN YOU’'RE SOBER
EVANESCENCE (WIND-UP)
NOTHING LEFT TO LOSE
MAT KEARNEY (AWARE/COLUMBIA)
SUDDENLY | SEE
KT TUNSTALL (RELENTLESS/VIRGIN)
LET LOVE IN
OO GOO DOLLS (WARNER BROS.)
BOSTON

. AUGUSTANA (EPIC)

 TOO LITTLE TOO LATE
J0JO (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN):
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THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
THROUGH GLASS
_STONE SOUR (ROADRUNNER/IDIMG)
WHAT HURTS THE MOST
. RASCAL FLATTS (LYRIC STREET/HOLLYWDOD)
WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/IDJME)
HURT
CHRISTINA AGUILERA (RCA/RMG)
WORLD
FIVE FOR FIGHTING (AWARE/COLUMBIA)
HERE IT GOES AGAIN
0K 60 (CAPITOL)
IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
CAN’T LET GO
LANOON PIGG (RCA/RMG)
KEEP HOLDING ON 'ltf
AVRIL LAVIGNE (RCA/RMG) H
INTO THE OCEAN
BLUE OCTOBER (UNIVERSAL MDTOWN)
SEXYBACK ﬁ
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

IT'S NOT OVER
DAUGHTRY (RCA/RMG)

== =2

TITLE E
ARTIST (IMPRINT / PROMOT!ON LABEL) 8
FELIZ NAVIDAD

JOSE FELICIANO (RCA/RMIG)

WHERE ARE YOU CHRISTMAS?

FAITH HILL (INTERSCOPE)

MY WISH

RASCAL FLATTS (LYRIC STREET)

LIFE IS A HIGHWAY

RASCAL FLATTS (WALT DISNEY)

HERE (IN YOUR ARMS)

HELLOGDODBYE (DRIVE-THRU)

THE GHRISTMAS SONG (MERRY CHRISTMAS TO YOU):
NAT KING CDLE (CAPITOL) -
TIM MCGRAW

TAYLOR SWIFT {BIG MACHINE)

CALL ME WHEN YOU’RE SOBER
EVANESCENCE (WIND-UP)

SNOW ((HEY OH))

RED HOT CHILI PEPPERS (WARNER BROS.)
PROMISCUOUS

NELLY FURTAOQ FEAT. TIMBALAND (MOSLEY/GEFFEN)
BUTTONS

THE PUSSYCAT DOLLS FEAT. SNOOP 00GE (A4Y/INTERSCOPE)
CRAZY

GNARLS BARKLEY (DOWNTOWN/ATLANTIC/LAVA)
MOVE ALONG

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
JINGLE BELL ROCK

BOBBY HELMS (DECCA/MCA/UME)

WHAT HURTS THE MOST

RASCAL FLATTS (LYRIC STREET)

RIVER

SARAH MCLACHLAN (ARISTA/RMG)

LAST CHRISTMAS

WHAM! (COLUMBIA)

BOSTON

AUGUSTANA (EPIC)

SANTA BABY X

EARTHA KITT (RCA/SONY BMG STRATEGIC MARKETING GROUP)
WHITE CHRISTMAS

BING CROSBY (MCA/UME)

HIP HOP IS DEAD

NAS FEATURING WILL1.AM (DEF JAM/IDIMG)

OVER MY HEAD (CABLE CAR)

THE FRAY (EPIC)

GET UP

CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)
THE CHIPMUNK SONG

DAVID SEVILLE AND THE CHIPMUNKS (CAPITOL)

- SHOW STOPPER
DANITY KANE (BAD BOY)

.

Data for week of DECEMBER 23, 2006 |

wwWwW americanradiohistorvy com

-}

e 3

=

=3
w

=
w
3

-1
el

N

N

- NN e )

~ e o Loy
NN —

B

26

N
H
ny
S

21

(5

29

8

-
LAST
WEEK
WEEKS
ON CHT

WHAT HURTS THE MOST
RASCAL FLATTS (LYRIC STREET/HOLLYWOOD)

IT CAME UPON A MIDNIGHT CLEAR |
DARYL HALL JOHN DATES (U-WATCHICON/OK-E)

THE RIDDLE r
FIVE FOR FIGHTING (AWARE/COLUMBIA) W
UNWRITTEN

NATASHA BEDINGFIELD (EPIC) |
BAD DAY

DANIEL POWTER (WARNER BROS.)

- SANTA CLAUS 1S COMING TO TOWN

| |

WYNONNA (CURB)

CRAZY ﬂl
GNARLS BARKLEY (DDWNTOWN/ATLANTIC/LAVA)

-

| KT TUNSTALL (RELENTLESS/VIRGIN)

BLACK HORSE & THE CHERRY TREE

F’! |

EVER THE SAME
ROB THOMAS (MELISMA/ATLANTIC)

HAPPY XMAS (WAR IS OVER)
SARAH MCLACHLAN (ARISTA/RMG)

' HAVE YOU EVER SEEN THE RAIN 4 -|

ROD STEWART (J/RMG)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)

L

RIVER *,
SARAH MCLACHLAN (ARISTA/RMG)

WHO SAYS YOU CAN'T GO HOME ﬂ
8ON JOVI (ISLAND/IDJMG) i

"HIDEAWAY (WHEN IT SNOWS)

JIM BRICKMAN FEAT. GEOFF BYRD (SLG)

 CHASING CARS
 SNOW PATROL (POLYDOR/A&M/INTERSCOPE)

I'LL BE HOME FOR CHRISTMAS
JOSH GROBAN (143/REPRISE)

" FAR AWAY
- NICKELBACK (ROAORUNNER/IOJMG)

it B

BABY, IT'S COLD OUTSIDE
DEAN MARTIN & MARTINA MCBRIOE (CAPITOL)

' FROM A DISTANCE (CHRISTMAS VERSION)|

BETTE MIOLER (COLUMBIA)

25

. Ty

PUT YOUR RECORDS ON
CORINNE BAILEY RAE (CAPITOL)

=

I CALL IT LOVE
LIONEL RIGHIE (ISLANO/IDJMG)

) —

WHEN THE STARS GO BLUE ]
TIM MCGRAW (CURB/REPRISE)

=2

_ THE FRAY (EPIC)

. TITLE

HOW TO SAVE A LIFE

]

ARTIST (IMPRINT / PROMOTION LABEL)

3 B ANNA-MOLLY
ARS8 INCUBUS (IMMORTAL/EPIC)
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WELCOME TO THE BLACK PARADE |
MY CHEMICAL ROMANCE (REPRISE)

g

SNOW ((HEY OHY))
REDHOT CHILI PEPPERS {WARNER BROS.}

THROUGH GLASS
STONE SOUR (ROADRUNNER/IDJMG)

FACE DOWN
THE RED JUMPSUIT APPARATUS (VIRGIN)

THE DIARY OF JANE
BREAKING BENJAMIN (HOLLYWOOD)

LOVE LIKE WINTER
AFI (TINY EVIL/INTERSCOPE)

LEVEL
THE RACDNTEURS (THIRD MAN/V2)

THE POT
TDOL (TOOL DISSECTIONAL/VOLCANO/ZOMBA)

CHASING CARS
SNOW PATROL (POLYDOR/A&M/INTERSCOPE)

FROM YESTERDAY
30 SECONDS T0 MARS (IMMORTAL/VIRGIN)

- BR 22 R B

STARLIGHT t‘
MUSE (WARNER BROS.) n

PAIN

THREE DAYS GRACE (JIVE/ZOMBA) |

THIS AIN'T A SCENE, IT'S AN ARMS RACE 4
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)

THE KILL (BURY ME) =
30 SECONDS TO MARS (IMMORTAL/VIRGIN) e

ANIMAL | HAVE BECOME
THREE DAYS GRACE (JIVE/ZOMBA)

WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/I0JME)

WHEN YOUR HEART STOPS BEATING
(+44) (INTERSCOPE)

CALL ME WHEN YOU’RE SOBER _&
EVANESCENCE (WIND-UP) L

THE WAR -
ANGELS AND AIRWAVES (SURETONE/GEFFEN)

" INTO THE OCEAN

BLUE OCTOBER (UNIVERSAL MOTOWN)

HOLE IN THE EARTH
DEFTONES (MAVERICK/REPRISE)

BONES
THE KILLERS (ISLAND/IDJMG)

LIAR (IT TAKES ONE TO KNOW ONE}
TAKING BACK SUNDAY (WARNER BROS.)

HERE IT GOES AGAIN
0K GO (CAPITOL)

CHARTS LEGEND on Page 60
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This Love/ Maroon5 /OCTONE/)
| Don’t Want To Miss A Thing/ Aerosmith /COLUMBIA

The First Cut Is The Deepest/ Sheryl Crow /A&M
Heaven/Cielo/ Los Lonely Boys /EPIC/OR
Picture/ Kid Rock /ATLANTIC/LAVA/UNIVERSAL SOUTH

g * Unwritten/ Natasha Bedingfield /EPIC

Don’t Cha/ Pussycat Dolls /A&M

Lips Of An Angel/ Hinder /UNIVERSAL REPUBLIC
Far Away/ Nickelback /ROADRUNNER/IDIMG

Unfaithful/ Rihanna /SRP/DEF JAM/IDIMG
Sunday Morning/ Maroon5 /OCTONE/J

| Stand Alone/ Godsmack /UNIVERSAL REPUBLIC

In My Daughter’s Eyes/ Martina McBride /RCA
Toxicity/ System Of A Down /COLUMBIA
Heaven/ Live /RADIOACTIVE/GEFFEN

Perfect/ Simple Plan /LAVA

100,000 SPINS

My Love/ Justin Timberlake Feat. T.1. /JIVE/ZOMBA
How To Save A Life/ Fray /EPIC
Say Goodbye/ Chris Brown /JIVE/ZOMBA

Through Glass/ Stone Sour /ROADRUNNER/IDIMG

Give It Away/ George Strait /MCA NASHVILLE
Building Bridges/ Brooks & Dunn /ARISTA NASHVILLE
Please Come Home For Christmas/ Eagles /COLUMBIA
Walking In Memphis/ Lonestar /BNA

50,000 SPINS

Walk It Out/ Unk /BIG OOOMP/KOCH
My Wish/ Rascal Flatts /LYRIC STREET
My Little Girl/ Tim McGraw /CURB

Mountains/ Lonestar /BNA

Fergalicious/ Fergie /A&M/INTERSCOPE
Land Of Confusion/ Disturbed /REPRISE

Time McGraw/ Taylor Swift /BIG MACHINE

Where Are You Christmas2/ Faith Hill /INTERSCOPE

Ring The Alarm/ Beyonce /COLUMBIA
Amarillo Sky/ Jason Aldean /BROKEN BOW
Hurt/ Christina Aguilera /RCA/RMG

Unappreciated/ Cherish /SHO'NUFF/CAPITOL
Original Fire/ Audloslave /EPIC/INTERSCOPE
She’s Everything/ Brad Paisley /ARISTA NASHVILLE
Santa Baby/ Madonna /A&M

Suddenly | See/ KT Tunstall /RELENTLESS/VIRGIN
An Honest Mistake/ Bravery /ISLAND

Kilometros/ Sin Bandera /SONY BMG NORTE
Drunker Than Me/ Trent Tomlinson /LYRIC STREET

Made You Look/ Nas /COLUMBIA

Some People Change/ Montgomery Gentry /COLUMBIA
Shortie Like Mine/ Bow Wow Feat. Chris Brown /SONY URBAN/COLUMBIA

A Good Man/ Emerson Drive /MIDAS/NEW REVOLUTION
About Us/ Brooke Hogan Feat. Paul Wall /SMC/SOBE/WARNER BROS.
Money In The Bank/ Lil’ Scrappy Feat. Young Buck /BME/REPRISE

The Pot/ Tool /TOOL DISSECTIONAL/VOLCANO/ZOMBA
Jingle Bell Rock/ Daryl Hall & John Oates /U-WATCH

S e ' Life Is a Highway/ Rascal Flatts /WALT DISNEY/LYRIC STREET

Hoy Empieza Mi Tristeza/ Grupo Montez De Durango /DISA

BDSCertified Spin Awards November 2006 Recipients:

| Write Sins Not Tragedies/ Panic! At The Disco /DECAYDANCE/FUELED BY RAMEN/LAVA
Black Horse & The Cherry Tree/ KT Tunstall /RELENTLESS/VIRGIN
(When You Gonna) Give It Up To Me/ Sean Paul Feat. Keyshia Cole /VP/ATLANTIC

Waiting On The World To Change/ John Mu}er /AWARE/COLUMBIA
]
Smack That/ Akon Feat. Eminem /SRC/UPFRONT/KONVICT/UNIVERSAL MOTOWN

Voice Of Truth/ Casting Crowns /BEACH STREET/REUNION/PLG

| Wanna Love You/ Akon Feat. Snoop Dogg /SRC/UPFRONT/KONVICT/UNIVERSAL MOTOWN

Irreplaceable/ Beyonce /MUSIC WORLD/SONY URBAN/COLUMBIA

Need A Boss/ Shureefa Feat. Ludacris /DTP/DEF CON II/IDJMG

Just Came Here To Chill/ Isley Brothers /DEF SOUL/DEF JAM/IDIMG
Like Red On A Rose/ Alan Jackson /ARISTA NASHVILLE

Manana Que Ya No Estes/ Grupo Innovacion /GARMEX/FONOVISA

SPIN AWARD WINNER N
Nielsen

www.bdsonline.com

Broadcast Data
Systems
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TITLE
8 IRREPLACEABLE
) BEYONCE (COLUMBIA)

FERGALICIOUS

FERGIE (WILL.1.AM/A&M/INTERSCOPE)

SMACK THAT

AKON FEAT. EMINEM (KONVICT/UP FRONT/SRC/UNIVERSAL MOTDWN)
| WANNA LOVE YOU

AKON FEAT. SNOOP DOGG (KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN)

MY LOVE

JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA)

HOW TO SAVE A LIFE

THE FRAY (EPIC)

SAY IT RIGHT

NELLY FURTADO (MOSLEY/GEFFEN)

LIPS OF AN ANGEL

HINDER (UNIVERSAL REPUBLIC)

WIND IT UP

GWEN STEFANI (INTERSCOPE)

FAR AWAY

NICKELBACK (ROADRUNNER/ICJMG}

HURT

= CHRISTINA AGUILERA (RCA/RMG)

MONEY MAKER

LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)

IT ENDS TONIGHT

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

WALK AWAY (REMEMBER ME)

PAULA OEANDA FEAT. THE DEY (ARISTA/RMG)

SEXYBACK

o JUSTIN TIMBERLAKE (JIVE/ZOMBA}

YOU DON'T KNOW

EMINEM, 50 CENT, LLOYO BANKS & CASHIS (SHADY/ANTERSCOPE)

TOO LITTLE TOO LATE
4040 (B4 FAMILY/BLAGKGROUND/UNIVERSAL MOTOWN)

SNOW PATROL (POLYDOR/A&M/INTERSCOPE)
KEEP HOLDING ON
AVRIL LAVIGNE (RCA/RMG)
CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND-UP)
SAY GOODBYE
| CHRIS BROWN (JIVE/ZOMBA}
. WE FLY HIGH
JIM JONES (DIPLOMATS/KDCH)
SHORTIE LIKE MINE
i BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUMBIA
, WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)
WELCOME TO THE BLACK PARADE
_MVEHEMICAL ROMANCE {REPRISE)
WAIT A MINUTE
THE PUSSYCAT DOLLS FEAT. TIMBALAND {A&M/INTERSCOPE)
BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)
3 COME BACK TO ME
~_VANESSA HUOGENS (HOLLYWOOD)
COME TO ME
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC).
- BUTTONS
" THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A&M/INTERSCOPE).
GET UP
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)
LUV IT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)
LONDON BRIDGE
&t FERGIE {(WILL.|.AM/A&M/INTERSCOPE)
4 BEFORE HE CHEATS
|~ _CARRIE UNODERWDOD ARISTA/ARISTA NASHVILLE
SHOW STOPPER
DANITY KANE (BAD BOY/ATLANTIC)
', WHAT GOES AROUND...
" _JUSTIN TIMBERLAKE (JIVE/ZOMBA}
IT'S NOT OVER
DAUGHTRY (RCA/RMG)
THROUGH GLASS
STONE SOUR (ROADRUNNER/I3SMG)
WALK IT OUT
UNK (BIG 0OMP/KOCH)
PROMISE
- _CIARA (LAFACE/ZOMBA)
THAT'S THAT
SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN)
A GREAT BIG SLED
THE KILLERS FEAT. TONI HALLIDAY {tSLAND/IDJMG)
SHOW ME WHAT YOU GOT
JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG
SUDDENLY | SEE
- KT TUNSTALL (RELENTLESS/VIRGIN)
MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BME/GS$ UP/REPRISE)
WHITE & NERDY
WEIRD AL YANKOVIC (WAY-MOBY/VOLCANQ/ZOMBA)
TELL ME
4 DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)
GALLERY
__MARIO VAZQUEZ (ARISTA/RMG}
MANEATER
. NELLY FURTADD (MOSLEY/GEFFEN)
AIN'T NO OTHER MAN
GHRISTINA AGUILERA (RCA/RMG}

|

)l

= A

'-i—h- el Sl
;&%mrﬁmﬁm LABEL).
MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)
ABOUT US
BROOKE HOGAN FEAT. PAUL WALL {SMC/SOBE)
WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/IDJMG)
HERE (IN YOUR ARMS)
- HELLOGOODBYE (ORIVE-THRU)
STUNTIN' LIKE MY DADDY
BIROMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
" THE SAINTS ARE COMING
U2 & GREEN DAY (ISLAND/INTERSCOPE/REPRISE)
SHE'S EVERYTHING
BRAD PAISLEY (ARISTA NASHVILLE)
TU AMOR
RBD (EMI TELEVISA/VIRGIN)
MY WISH
RASCAL FLATTS {LYRIC STREET)
 HONESTLY
~_CARTEL (THE MILITIA GROUP/EPIC)
LIFE IS A HIGHWAY
RASCAL FLATTS (WALT DISNEY/LYRIC STREET)
 DEM JEANS
CHINGY FEAT. JERMAINE DUPRI (SLOT-A-LOT/CAPITOL)
"~ SNOW ((HEY OH))
RED HOT CHILI PEPPERS (WARNER BROS.)
TIM MCGRAW
TAYLOR SWIFT {BIG MACHINE)
U AND DAT

E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' IT/BME/REPRISE)
ROCKSTAR
~ NICKELBACK (ROADRUNNER/IDJMG)
UNAPPRECIATED
CHERISH (SHO'NUFF/CAPITOL)
CHAIN HANG LOW
JIBBS (BEASTA/GEFFEN)
BOSTON
AUGUSTANA (EPIC)
RIVER
SARAH MCLACHLAN (ARISTA/RMG)
HIP HOP IS DEAD
NAS FEAT. WILL.LAM {DEF JAM/IDJMG)
~ (WHEN YOU GONNA) GIVE T UP TO ME
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)
INTO THE OCEAN
BLUE OCTOBER {UNIVERSAL MOTDWN)
FACE DOWN
THE REQ JUMPSUIT APPARATUS (VIRGIN)
YOU
LLDYD FEAT. LIL' WAYNE (THE INC./U_NI_VW
-:T* HOW TO TOUCH A GIRL
. .L J0JO (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN)
WATCHING YOU
RODNEY ATKINS (CURB)
~ RUNAWAY LOVE
* LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IOJMG)
WANT TO
SUGARLAND (MERCURY)
'y STREETCORNER SYMPHONY
{1 ':tq ROB THOMAS (MELISMA/ATLANTIC)
ICE BOX
OMARION (T.U.G./COLUMBIA)
2 " FIDELITY

# REGINA SPEKTOR (SIRE/WARNER BROS.)
SEXY LOVE
NE-YO (DEF JAM/IDJMG)
yg DOITTOIT
CHERISH FEAT. SEAN PAUL OF THE YOUNGBLOODZ (SHONUFF/CAPTOL}
HATE (1 REALLY DON'T LIKE YOU)
PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)
 ANNA-MOLLY
INCUBUS (IMMORTAL/EPIC)
HERE IT GOES AGAIN
0K GO (CAPITOL)
4 LET'S RIDE

- THE GAME (GEFFEN})
£ MY LITTLE GIRL

* TIM MCGRAW (CURB)

3 U+ UR HAND

= PINK (LAFACE/ZOMBA)
CUPID'S CHOKEHOLD
GYM CLASS HEROES FEAT. PATRICK STUMP (DECAYDANCEFUELED BY RAWENVATLANTICALAVA)
THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON (INTERSCOPE)
AND | AM TELLING YOU I'M NOT GOING
JENNIFER HUDSON {MUSIC WORLD/COLUMBIA)
IF WE WERE A MOVIE
HANNAH MONTANA (WALT DISNEY)
IT'S GOIN' DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTICY
ZOOM
LIL* BDDSIE FEAT. YUNG JDC {TRILL/ASYLUM/ATLANTIC})
LOST ONE
. JAY-Z FEAT. CHRISETTE MICHELE (ROC-A-FELLA/DEF JAM/IDIMG)
LOVE ME OR HATE ME (F**K YOU!!l)
LADY SOVEREIGN (DEF JAM/IDJMG)
DANGEROUS
YING YANG TWINS FEAT. WYCLEF (COLLIPARK/TVT})
JIMMY CRACK CORN
EMINEM & 50 CENT {SHADY/INTERSCOPE)

8 12

POP 100: The top Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen
Broadcast Data Systems, and sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanations. © 2006, VNU
Business Media, Inc. and Nielsen SoundScan, Inc. Al rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES
SALES: This data is used to compile both the Billboard Hot 100 and Pop 100. See Chart Legend for rules and explanations. © 2006,
VNU Business Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and explanations. © 2006, Promosquad

and HitPredictor are trademarks of Think Fast LLC.
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MY LOVE !
~ JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZDMBA)
SMACK THAT
AKON FEAT. EMINEM (KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN)
- HOW TO SAVE A LIFE
. THE FRAY (EPIC)
FERGALICIOUS
4 FERGIE (WILL.).AM/A&M/INTERSCOPE}
' LIPS OF AN ANGEL
~ HINDER {UNIVERSAL REPUBLIC/UNIVERSAL}
| WANNA LOVE YOU
AKON FEAT. SNOOP DOGG (KONVICT/UP FR
FAR AWAY
NICKELBACK (ROADRUNNER/IDJMG)
HURT
: CHRISTINA AGUILERA (RCA/RMG)
MONEY MAKER
~ LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDIJMG)
WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)
' TOO LITTLE TOO LATE
J0JO (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN;)
SAY IT RIGHT
NELLY FURTADO (MDSLEY/GEFFEN)
1e CALL ME WHEN YOU'RE SOBER
4 - EVANESCENCE (WIND-UP)

"BREAK IT OFF

B wew

o

»

B

L2

THE ALL-AMERICAN REJECTS {DOGHOUSE/INTERSCOPE)
lﬁ( GOODBYE E
CHRIS BROWN (JIVE/ZOMBA)
i
GWEN STEFANI (INTERSCOPE)
. WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)
COME BACK TO ME

© SEXYBACK
JUSTIN TIMBERLAKE {JIVE/ZOMBA)
VANESSA HUDGENS (HOLLYWODO) =
SHORTIE LIKE MINE !
12 COME TO ME 1

RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)
CHASING CARS
SNOW PATROL (POLYDOR/A&M/INTERSCOPE)
BOW WOW (COLUMBIA)
©DIDDY FEAT, NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
WHAT GOES AROUND...

o [T ENDS TONIGHT o
WIND IT UP
JUSTIN TIMBERLAKE {JIVE/ZOMBA)

117 mainstream top 40 stations are electronically monitored 24 hours

7 days a week. This data is used to compile the Pop 100.

#
AL BEYONCE (COLUMBIA)
REDNECK 12 DAYS OF CHRISTMAS/HERE'S YOUR SIGN CHRISTMAS
N JEFF FOXWORTHY/BILL ENGVALL (WARNER BROS. (NASHVILLEYWRN)
54 SOMEWHERE OVER THE RAINBOW/MY DESTINY
KATHARINE MCPHEE (RCA/RMG)
~ HOLE IN THE WORLD
EAGLES (ERC/SSHD STREET)
DO | MAKE YOU PROUD/TAKIN' IT TO THE STREETS
TAYLOR HICKS (ARISTA/RMG)
PHANTOM LIMB
THE SHINS (SUB POP)
JUMP
MADONNA (WARNER BROS.)
41 OICHE CHIUM (SILENT NIGHT)
~ ENYA (REPRISE)
SOMETHING ABOUT THE WAY../CANDLE IN THE WIND 1997
- ELTON JOHN {ROCKET/ISLAND/IDJMG)
" RING THE ALARM
BEYONCE (COLUMBIA)
CALL ON ME
JANET & NELLY {(VIRGIN}
DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA)
SUBMERGE
M-TINA (TRI-STORM)
DIFFERENT WORLD
IRON MAIDEN (SANCTUARY)
KOOL AID
LiL' BASS FEAT. JT MONEY (PIPELINE)
LUV IT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)
A LOVE THANG
RENA SCOTT (AMOR/K.E.S.)
' EVERY DAY 1S EXACTLY THE SAME
NINE INCH NAILS (NOTHING/INTERSCDOPE)
B.P. .
DONNI RAI (GLOBAL VILLAGE)
ONLY TIME
ENYA (REPRISE)
MORE THAN A LOVER
| RU (GLOBAL VILLAGE)
U SHOULDA SEEN HER ON MYSPACE
~ JUD NESTER (ABSTRACT WORKSHOP)
WHEN YOU TELL ME THAT YOU LOVE ME
AMERICAN 100L FINALISTS SEASON 4 (RCA/RMG)
SO GOOD TO ME
VANESSA BELL ARMSTRONG (EMI GOSPEL)
SHUT ME UP
MINDLESS SELF INDULGENCE (UCR/METROPOLIS)

Data for week of DECEMBER 23, 2006 |

wwWwW americanradiohistorvy com

SHOW STOPPER
DANITY KANE {BAD BOY/ATLANTIC)

AIRPLAY MONITORED BY SALES DATA CDMPILED BY
N N
Nielsen Nielsen

Broadcast Data SoundScan
Systems

. BUTTONS
THE PUSSYCAT OOLLS (A&M/INTERSCOPE)

WAIT A MINUTE
THE PUSSYCAT DOLLS FEAT, TIMBALANO (AMINTERSCOPE) L

MY CHEMICAL ROMANCE (REPRISE)

GALLERY
MARIO VAZQUEZ (ARISTA/RMG)
ABOUT US
BRODK HOGAN FEAT. PAUL WALL (SMC/SDBE)
- TU AMOR
" RBD (EMI TELEVISA/VIRGIN)
AIN'T NO OTHER MAN
CHRISTINA AGUILERA (RCA/RMG)
HONESTLY
CARTEL (THE MILITIA GROUP/EPIC)
U AND DAT
E-40 FEAT, T-PAIN & KANDI GIRL (SICK WID' [T/BME/REPRISE)
LONDON BRIDGE
FERGIE (WILL.IAM/A&M/INTERSCOPE)
"= THROUGH GLASS
STONE SOUR (ROADRUNNER/IDJMG)
(WHEN YOU GONNA) GIVE IT UP TO
. SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)
UNAPPRECIATED
CHERISH (SHO'NUFF/CAPITOL)
fﬁ; THIS AINT A SCENE, IT'S AN ARMS RACE
~° FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
DOITTOIT
CHERISH (SHO'NUFF/CAPITOL)
SEXY LOVE
NE-YO (DEF JAM/IDJMG)
IT'S NOT OVER
DAUGHTRY (RCA/RMG)
SUDDENLY | SEE
KT TUNSTALL (RELENTLESS/VIRGIN)
MIRACLE
CASCADA (ROBBINS)
THAT GIRL
FRANKIE J§ (COLUMBIA)
| GO CRAZY
DHLF EOMEE
THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON (INTERSCOPE)

HOW TO TOUCH A GIRL
J0J0 (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN)

a day,

r HITPREDICTOR

promosquad

¥r JUSTIN TIMBERLAKE
MY CHEMICAL ROMANCE

DAUGHTRY
KT TUNSTALL
DIDDY FEAT. CHRISTINA AGUILERA

ROB THOMAS
AVRIL LAVIGNE
PINK

FRANKIE J

r AUGUSTANA

CHRISTINA AGUILERA
AVRIL LAVIGNE

1 DAUGHTRY

r THE WRECKERS

NICKELBACK

fr SARAH MCLACHLAN
NICKELBACK
CORINNE BAILEY RAE

TiM MCGRAW
JOSH GROBAN

ROB THOMAS
BOB SEGER

FALL OQUT BOY

ANGELS AND AIRWAVES
RISE AGAINST
SWITCHFOOT
DAUGHTRY

CHARTS LEGEND on Page 60
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SALES DATA COMPILED BY
N
Nielsen
SoundScan

oP

= I.I.tle ’ “
YOUNG DRO :

GRAND HUSTLE/ATLANTIC 83949*/AG (18.98) Best Thang Smokin' !
KELLY PRICE . . =
GOSPO CENTRIC 88167/Z0MBA {18.98) This Is Who | Am -
GEORGE BENSON & AL JARREAU
MONSTER 2316/CONCORD (18.98)

GNARLS BARKLEY
DOWNTOWN 70003*/ATLANTIC (13.98) @ St. Elsewhere

E
.HMM 004934*/10JMG {13.98) In My Own Words
INDIA.ARIE ' e _ ——— e
ﬁs UNIVERSAL MOTOWN 006141/UMRG (13.98) Testimony: Vol. 1, Life & Relationship E‘!

Ciara: The Evolution

VARIOUS ARTISTS
SHADY 007885/INTERSCDPE (13.98)

JAY-Z
ROC-A-FELLA/DEF JAM 008045*/IDJMG (19.98) © Kingdom Come ..

BRIAN MCKNIGHT

WARNER BROS. 44468 (18.98) 1
LIL SCRAPPY

BME/REPRISE 48568/WARNER BROS. (18.98)
SOUNDTRACK

MUSIC WORLD/COLUMBIA 88953/SONY MUSIC (18.98)

AKON i )

KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN 007968*/UMRG (13.98) K°"V'°'ed].
BEYONCE : i
COLUMBIA $0920*/SONY MUSIC (18.98) ] B'Day .i.J
SNOOP DOGG

DOGGYSTYLE/GEFFEN 008023*/INTERSCOPE (13.98)
PROJECT PAT

HYPNOTIZE MINDS/COLUMBIA 90910/SONY MUSIC (18.98)
THE GAME

GEFFEN 007933*/INTERSCOPE (13.95)

VARIOUS ARTISTS

Eminem Presents: The Re- Up[J:"

Bred 2 Die - Born 2 Live

Dreamgirls

JOHN LEGEND .

6.0.0.0./COLUMBIA 92776*/SONY MUSIC {18.98) ®® Get Lifted
GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES . .

0 ANy ROADS 4964375 (16.98) A Christmas Celebration

JIM JONES

DIPLONATS 5957/KOCH (13.98)

YOUNG JEEZY . . Pt
L2\ CORPORATE THUGZIDEF JAM 004421 */I0JMG (13 98) Letis|GetiltTThugMotivationi 104 -.l

A Dipset Xmas

SMOKIE NORFUL ’ . .

EMI GOSPEL 33347 (17.98) Life Changing -.
OUTKAST i =
LAFACE 75791*/ZOMBA (18.98) Idlewild (Soundtrack) Pn

77777 TOO SHORT et
SHORT/JIVE 02838/Z0MBA (18.98) The Mack Of The Century... Too $hort's Greatest Hnsn

KIRK FRANKLIN Hero
FO YO SOUL/GOSPO CENTRIC 71019/Z0MBA (18.98) er _‘J

JOHN LEGEND

6.0.0.D./COLUMBIA 80323/SONY MUSIC (18.98)
ROBIN THICKE MIKE WATTS
OVERBROOK/STAR TRAK 006146*/INTERSCOPE (9.98) WATTS 0005 (15.98) Pandoras Box

2PAC i ﬁ RIHANNA T ]
AMARU 008025*/INTERSCOPE (13.98) Pac's Life ‘g SRP/DEF JAM 006165*/ID4MG (13.98) ; A Girl Like Me E

BIRDMAN & LIL WAYNE ' REYES BROS. :
CASH MONEY/UNIVERSAL MOTOWN 007563+/UMRG (13.98) Like Father, Like Son .. - ‘ LATIN THUG 606 (17.98) Ghetto Therapy |

LUDACRIS UNK } =
DTP/DEF JAM 007224/IDJMG (13.98) Release Therapy | L BIG 0OMP 5973/KOCH (17 98) Beat'n Down Yo Block |
CLIPSE FREDDIE JACKSON o

RE-UP GANG/STAR TRAK 52119/ZOMBA (18.98) Hell Hath No Fury HUSH 90956/0RPHEUS (15.98) ® Transitions ©

| ) EMINEM

JIM JONES ! ) IC:
Hustler's P.O.M.E. (Product Of My Environment) - 3. SHADY/AFTERMATH 005881*/INTERSCOPE (13.98/8.98)

DIPLOMATS 5964/KOCH (17.98) |
CORINNE BAILEY RAE ! ;
CAPITOL 66361 (12.98) Corinne Bailey Rae '.

CHRISTINA AGUILERA :
RCA 82639/RMG (22.98) Back To Basics

! DIDDY '
BAD BOY 83864/AG (18.98) Press Play !.

YING YANG TWINS
COLLIPARK 2850*/TVT (18.98)
CHERISH

SHO'NUFF 54077/CAPITOL (12.98)
LIONEL RICHIE

ISLAND 006484/iDJMG (13.98) @
CHRIS BROWN

JIVE 82876/Z0MBA (18.98) ®
FAT JOE
TERRDR SQUAD 78122*/IMPERIAL (18.98)

- SEAN PAUL e
" | VP/ATLANTIC 83788*/AG The Trinity

BOB MARLEY AND THE WAILERS Gold
TUFF GONG/ISLAND/CHRONICLES 004008/UME 0
BOB MARLEY

MADACY SPECIAL PRODUCTS 52245/MADACY Forever Bob Marley
DAMIAN "JR. GONG" MARLEY

GHETTO YOUTHS/TUFF GONG/UNIVERSAL REPUBLIC 005416*/UMRG
MATISYAHU . 8
| OR/EPIC 96464/SONY MUSIC Live At Stubb's
BEENIE MAN o
| SHOCKING VIBES 11742*/VIRGIN

SIERRA LEONE'S REFUGEE ALL STARS a -
ANTI- 86837/EPITAPH Living Like a Refugee

BOB MARLEY AND THE WAILERS . Fryvme .
ISLAND/TUFF GONG 005723/UME/IDIMG Africa Unite: The Singles Collection

YPRIONS ARISTS Strictly The Best Vol. 36

BUJU BANTON

Me, Myself & | |

The Breakthrough B 1

-] JANET JACKSON
VIRGIN 30416* (18.98) @

20 Y.0.

Welcome To Jamrock

W PLUS 1 3784/IMAGE (15.98) Between Friends

LIL' BOOSIE ’ [~

TRILL 68587/ASYLUM (18.98) Bad Azz !.
MONICA -

J 78960*/RMG (18.98) The Makings Of Me..

PATTI LABELLE
UMBRELLA 970109/BUNGALQ (15.98)
‘' RICK ROSS
SLIP-N-SLIDE/DEF JAM 006984*/10JMG (13.98)

Port Of Miami
8 RUBEN STUDDARD

J 78961/RMG (18.98) The Return La.

Undisputed

g

The Gospel According to Patti LaBelle

DANITY KANE Danity K .. GARGAMEL 10014* Too B ;.
BAD BOY 839B9/AG (18.98) anily Rane - EASY STAR ALL-STARS Radiodread
PITBULL . EASY STAR 1014

21 FAMOUS ARTISTS 2820*/TVT (18.98) ElfMariel iﬁl VARIOUS ARTISTS

VP 1769* Strictly The Best Vol. 35

: yﬁ?ﬁlé?us ARTISTS Reggae Gold 2006

CHAM
_MADHOUSE/ATLANTIC 83975%/AG Ghetto Story

SOUNDTRACK
MUSIC WORLD/COLUMBIA 02012/SONY MUSIC (25.98)
| MARY MARY

MY BLOCK/COLUMBIA 88650/SONY MUSIC (18.98)
" LYFE JENNINGS
COLUMBIA 96405/SONY MUSIC (18.98)

KENNY G
ARISTA 86734/SONY BMG STRATEGIC MARKETING GROUP (8 98)

Dreamgirls: Deluxe Edition

A Mary Mary Christmasrh

The Phoenix

Holiday Collection

;le'IgTBNSGEFFEN 007855*/INTERSCOPE (10.98) Jibbs Feat. ‘“bbs BT T o . i
rgeorge@biliboard.com
I)ST:QE?E\EA,;{)\HSVADJMG Point Of No Return | }E g
e - EMINEM’S POSSE STARTS STRONG
gg!ﬂ$¥1z1as'/CAPx10L (18.98) H°°ds'a’l . . , 5 )
LUPE FIASCO o - Just one spot behind Ciara’s second No. 1on  Akon’s “Smack That” (minus Eminem) and
15T & 15TH/ATLANTIC 83960*/AG (18.98) Lupe Fiasco's Food & Liquor -E_.

A Top R&B/Hip-Hop Albums is Shady Records  “Shake That” from Em's “Curtain Call.”

MY BLOCK/GOLUMBIA 77733/SONY MUSIC (16 96) i Melp) Mary g. compilation “Eminem Presents: The Re-Up.” Elsewhere, Justin Timberlake’s four Gram-
LLOYD BANKS G e
6-UNIT 007023*/INTERSCOPE (13.98) Rotten Apple "I"fﬂ. The all-star “mix tape,” which

VARIOUS ARTISTS ' ; ;
mmp”m 32481 (15.98) v The Best Of Ultimate Soul Christmas

5% KIRK FRANKLIN
FO YD SOUL/GDSPO GENTRIC 86401/20MBA (18.98) Songs From The Storm, Volume |

Tl
GRAND HUSTLE/ATLANTIC 83800*/AG (18.98) @&

my Award nominations and
. also lands at No. 2 on The | R — Mary J. Blige’s combination of
. Billboard 200 with 309,000 nine Billboard Music Awards

J

sold, reels in label veterans plus eight Grammy nods help

-
i 50 Cent, Lloyd Banks and D- them rally the chart’s Greatest

KENNY G . 5 : e i : e

ARISTA B2600/RMG (18.05) '™ !N The Mood For Love...The Most Romantic Melodies Of All Time | ' 12 along with rookies like Gainer (No. 13, up 44%) and

LEMIER VENDROSS The Uttimate Luther Vand Cashis and Bobby Creek 9

LEGACY/EPIC/J §7700/SONY MUSIC/RMG (18.98) imate andross ashis and bobby Creek- Pacesetter (38-29, up 101%)

LETOYA Py its 22 ;

CAPITOL 97136 (12.99) LeToya e walter 1fo:i 1t(si 2 tracks.. ) honors, respect1};zel);.l :

YUNG JOC s ncluded are remixes o —Raphael George

BLOCK/BAD BOY SOUTH 83937*/AG (18.98) New Joc City y P &
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23

et
® HOT
A R&B/HIP-H

JUSTIN TIMBERLAKE FEAT. T.I. {JIVE/ZOMBA)

| WANNA LOVE YOU

AKON FEAT. SNDOP 00GG (KONVICT/UP FRDNT/SRC/UNIVERSAL MOTOWN)

PROMISE
CIARA (LAFACE/ZDMBA)

SHORTIE LIKE MINE
BOW WOW (COLUMBIA)

- WE FLY HIGH
IM JONES (DIPLOMATS/KOCH)

WALK IT OUT
UNK (BIG OOMP/KOCH)

You
"= LLOYD FEAT. LIE WAYNE (THE INC./UNIVERSAL MOTOWN)

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)

THAT'S THAT
SNOOP DOGG FEAT. R. KELLY (DDGGYSTYLE/GEFFEN/INTERSCOPE)

UPGRADE U
BEYONCE FEAT. JAY-Z (COLUMBIA}

MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BME/G$ UP/REPRISE/WARNER BROS.)

STUNTIN’ LIKE MY DADDY
BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

POPPIN’
CHRIS BROWN FEAT. JAY BIZ (JIVE/ZOMBA)

TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

TLUVIT
~ YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)

RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (DTP/OEF JAM/IDJMG)

SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA)

UNAPPRECIATED
CHERISH (SHO'NUFF/CAPITOL)

SHOW ME WHAT YOU GOT
JAY-Z (ROC-A-FELLA/DEF JAM/IDIMG)

LOST WITHOUT U
ROBIN THICKE (OVERBRODK/STAR TRAK/INTERSCOPE)

.. CHANGE ME
) f4| AUBEN STUODARO ({J/RMG)

MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)

|7 LOST ONE
~ JAY-Z FEAT. CHRISETTE MICHELE (RDC-A-FELLA/DEF JAM/IDIMB)

wor R&B/HIP-HOP
SINGLES SALES..

TITLE
_ARTIST {IMPRINT / PROMODTION LABEL)

2 2 IRREPLACEABLE
BEYONCE (COLUMBIA)

. . SUBMERGE
T:‘E M-TINA (TRI-STORM)

A LOVE THANG
2 RENA SCOTT (AMOR/K.E.S.)

BB

q KOOL AID
" LI BASS FEAT. JT MONEY (PIPELINE)

- - _DONNI RAI (GLOBAL VILLAGE)

DEM BOYZ
T-WEAPONZ FEAT. TREA & SHAMROCK (DEFIANT)

U SHOULDA SEEN HER ON MYSPACE

RING THE ALARM

JUD NESTER (ABSTRACT WORKSHOP)
6 9 svonce (coLumBie)

CALL ON ME
JANET & NELLY (VIRGIN)

i THAT'S THAT
__SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN/INTERSCOPE)

DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)

~ GRIND WINTERS OUT
MIKE WATTS FEAT. JIZ NICKLEZ & PAUL WALL (WATTS)

' SO GOOD TO ME
. VANESSA BELL ARMSTRONG (EMI GOSPEL)

I5g UNTIL THE END OF TIME
FREDDIE JACKSON (DRPHEUS)

RUN IT!
CHRIS BROWN {JIVE/ZOMBA)

o STUNTIN’ LIKE MY DADDY
BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

ACT A FOOL
LIL JON FEAT. THREE 6 MAFIA (BME/TVT)

8 SMACK THAT
" _AKON FEAT. EMINEM (KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN)

EAT IT UP
TRILLVILLE (BME/WARNER BROS.)

l.n31 - IT WASN'T ME
|_SHAGGY FEAT. RICARDO “RIKROK" DUCENT (MCA)

PROMISE
_CIARA (LAFACE/ZOMBA)

TLUVIT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)

TE AMO CORAZON

RTIST (PRI

CAN'T LET GO
ANTHONY HAMILTDN (SO SO DEF/ZOMBA}

AIRPLAY MONITORED BY

N

Nielsen
Broadcast Data
Systems

SALES DATA COMPILE
N

Nielsen

THROW SOME D’S
" RICH BOY FEAT. POLOW DA DDN (ZDNE 4/INTERSCOPE)

TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

HOOD BOY
FANTASIA FEAT. BIG BDI {/RMG)

USED TO BE MY GIRL
BRIAN MCKNIGHT (WARNER BROS )

- USED TO BE MY GIRL
BRIAN MCKNIGHT {WARNER BROS.)

1 CALL IT LOVE
LIONEL RICHIE (ISLAND/{DJMG)

|\ ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

FLY LIKE A BIRD
MARLAH CAREY (iSLAND/IDJMG)

I CALL IT LOVE
LIONEL RICHIE (ISLAND/I0JMG)

CAN'T LET GO
ANTHONY HAMILTON (SO SO DEF/ZOMBA)

ICE BOX
_|_OMARION (T.U.6./COLUMBIA)

LOST WITHOUT U
ROBIN THICKE (OVERBROOK/STAR TRAK/INTERSCOPE)

S.E.X.
LYFE JENNINGS (COLUMBIA)

FIND MYSELF IN YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

ZOOM
LIL' BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM/ATLANTIC)

THERE’S HOPE
INDIA.ARIE (UNIVERSAL MOTOWN)

THERE’'S HOPE
INDIA.ARIE (UNIVERSAL MOTOWN)

SAVE ROOM
JOHN LEGEND (6.0.0.D /COLUMBIA)

BE WITHOUT YOU
MARY J. BLIGE {GEFFEN/INTERSCOPE)

CAN'T GET ENOUGH
TAMIA (PLUS 1/iMAGE)

FIND MYSELF IN YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

GOT YOU HOME
LUTHER VANDROSS (J/RMG)

SMACK THAT
AKON FEAT. EMINEM (KONVICT/UP FRONT/SRC/UNIVERSAL MOTDWN)

. ME TIME
HEATHER HEADLEY (RCA/RMG)

FLY LIKE A BIRD
MARIAH CAREY {ISLAND/IDJMG)

o 0 R I

. BE WITH YOU
ELISABETH WITHERS (BLUE NOTE/VIRGIN)

SEXY LOVE
NE-YO (DEF JAM/IDJMG)

YESTERDAY
MARY MARY (MY BLOCK/COLUMBIA)

ONE
TYRESE (J/RMG)

IRREPLACEABLE
BEYONCE (COLUMBIA)

EVERYTIME THA BEAT DROP
MONICA FEAT. DEM FRANCHIZE BOYZ (J/RMG)

SEXY LOVE
NE-YO (DEF JAM/I0JMG)

' WEH DEM A DO
MOVADO (GREENSLEEVES)

'-. u'

r i3 ] WHAT YOU ARE
peis 1 LIGNEL RICHIE {ISLAND/IDJMG)

ENOUGH CRYIN
MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)

i WHERE LOVE BEGINS

B LvFt (COLUMBIA)

PATTI LABELLE FEAT. YOLANDA ADAMS (UMBRELLA/BUNGALO)
8

OOH NA NA
' DONELL JONES (LAFACE/ZOMBA)

: :' LET'S STAY TOGETHER

PUSH IT
RICK ROSS (SLIP-N-SLIDE/DEF JAM/IDIJMG)

;: LIKE A STAR
; CORINNE BAILEY RAE (CAPITOL)

. HEAVEN
| JOHN LEGEND (6.0.0.D /COLUMBIA)

.. SOMETHING | WANNA GIVE YOU
_.I SUNSHINE ANDERSON (MUSIC WORLD)

PULLIN’ ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)

i PLEASE DON'T GO
f TANK (BLACKGROUND)

T

ENOUGH
7 HOWARD HEWETT FEAT GEORGE OUKE (GROOVE)

INT/ PROMOTION LABEL)
SMACK THAT

AKON FEAT. EMINEM (KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN)

LISTEN
'BEYONCE (COLUMBIA)

r HITPREDICTOR

promoscuad

2 | WANNA LOVE YOU

Ll B

AKON FEAT. SNOOP DOGG (KONVICT/UP FRONT/SRC/UNIVERSAL MDTOWN)

IRREPLACEABLE
BEYONCE (COLUMBIA)

JUSTIN TIMBERLAKE FEATURING T.I.

SHORTIE LIKE MINE
BOW WOW (COLUMBIA)

AKON FEAT. SNOOP DOGG
[37.127.8

MY LOVE
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA)

LLOYD FEAT. LIL WAYNE

41 FERGALICIOUS
* FERGIE (WiLL . AM/ASM/INTERSCOPE)

FAT JOE FEAT. LIL WAYNE
SNOOP DOGG FEAT. R. KELLY

MONEY MAKER

BEYONCE FEAT. JAY-Z
CHRIS BROWN

LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)

g WE FLY HIGH
~ JIM JONES (DIPLOMATS/KDCH)

LUDACRIS FEAT. MARY J. BLIGE
JAY-Z FEAT. CHRISETTE MICHELLE

WALK IT QUT
UNK (BIG OOMP/KOCH)

T
. FANTASIA

- RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDSMG)

PRETTY RICKY
' OMARION

SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA)

fr TYRESE

‘., UNAPPRECIATED
CHERISH {SHO'NUFF/CAPITDL)

- J. HOLIDAY

WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)

FERGIE

PROMISE
CIARA (LAFACE/ZOMBA)

JIM JONES

THAT'S THAT
SNOOP. DDGG FEAT. R. KELLY (DDGGYSTYLE/GEFFEN/INTERSCOPE)

: LUDACRIS FEAT. MARY J. BLIGE
CIARA

THE WAY | LIVE
| BABY BOY DA PRINCE (UNIVERSAL REPUBLIC)

SNOOP DOGG FEAT. R. KELLY
LLOYD FEAT. LiL WAYNE

MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE/WARNER BROS )

¥ FRANKIE J
DIDDY FEAT. CHRISTINA AGUILERA

!g . COME TO ME
(] DIDDY FEAT. NICOLE SCHERZINGER (BAD BDY/ATLANTIC)

PRETTY RICKY
OMARION

| SHOW STOPPER
OANITY KANE (BAD BDY/ATLANTIC)

RIHANNA & SEAN PAUL

1@:} YOu

TYRESE
v NELLY FURTADO

DEM JEANS
CHINGY FEAT. JERMAINE DUPRI (SLOT-A-LOT/CAPITOL)

T NAS FEAT. WILL.LAM
REYEZ

AY CHICO (LENGUA AFUERA)
PITBULL (FAMOUS ARTISTS/TVT)

m LLOYD FEAT, LIL' WAYNE (THE INC./UNIVERSAL MOTDWN)

¥ TAIO CRUZ
1r CHRIS BROWN

LET’S RIDE

PRINCE (UNIVERSAL REPUBLIC) THE GAME (GEFFEN/INTERSCOPE)
SEXYBACK S TLuviT ADULT R&B AND RHYTHMIC AIRPLAY: 69 adult R&B stations and 65 rhythmic stations ae
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 6'1 YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG) electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week.

© 2006 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&B/HIPHOP
SINGLES SALES: this data is used to compile Hot R&B/Hip-Hop Songs. © 2006 VNU
Business Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2006, Promosquad
and HitPredictor are trademarks of Think Fast LLC.

NEED A BOSS i
SHAREEFA FEAT. LUDACRIS (OTP/OEF CON I/IDJMG)

THE MISSISSIPPI CHA CHA SLIDE AKA STOMP 2007
MIXX MASTER LEE FEAT. RED RUM & J. SMOOV (ALPINE)
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Nielsen
Broadcast Data
Systems

Nielsen
SoundScan

TE
Artist
IMPRINT / PROMOTIDN LABEL

#1 A Beyonce 1
awks | GAINER /SALES el 201 LESM SERKSENTE HERVANSENE LNDABKRALN)] O @ COLMBA
MY LOVE Justin Timberlake Featuring T.i.
TIMBALAND.,.J. TIMBERLAKE DANJA (J.TIMBERLAKE,T.V.MOSLEY,N.HILLS,C.J.HARRIS) @O JIVE/ZOMBA
GREATEST PROMISE Ciara
GAINER/AIRPLAY BTN (C.PHARRIS,J.CAMERON. J.JONES,E. WILLIAMS) ®O LAFACE/ZOMBA
| WANNA LOVE YOU Akon Featuring Snoop Dogg
A.THIAM (A.THIAM,C.BRDAOUS) ©® KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN

SHORTIE LIKE MINE Bow Wow Featuring Chris Brown & Johnta Austin
J.DUPRI,B.M.COX (J.DUPRI,B.M.COX,J AUSTIN,S. HARRIS) @® COLUMBIA
5 '.4 E WE FLY HIGH Jim Jones

S 2.BEY (J.JONES,Z.BEY) @@ DIPLOMATS/KOCH

WALK IT OUT Unk
DJ MDNTAY (A.PLATT,M.HUMPHREY,H.SIMMONS,K.ROBERSON) ® BIG OOMP/KOCH
i YOU Lloyd Featuring Lil' Wayne
S BIG REESE,JASPER (M.SINCLAIR.J.CAMERON,D.CARTER,G.KEMP) @ THE INC./UNIVERSAL MDTOWN
MAKE IT RAIN Fat Joe Featuring Lil Wayne
5.STORCH (J.CARTEGENA,S.STORCH,D.CARTER) ©@ TERROR SQUAO/IMPERIAL/VIRGIN

THAT'S THAT Snoop Dogg Featuring R. Kelly
NOTTZ (C.BROADUS, R.KELLY,D.LAMB,N.ROGERS, T.L.CURRY} @@ DOGGYSTYLE/GEFFEN/INTERSCOPE

t UPGRADE U Beyonce Featuring Jay-Z
! CWALLACE B KNOWLES (B KNOWLES MK M RIDDICK S GARRETTS KNOWLES,A BEYINGE,5.C. CARTER W.CLARKE,C.REID) ® COLUMBIA

= MONEY IN THE BANK Lil Scrappy Featuring Young Buck
B 1.HAYES il (D.RICHARDSON,|.HAYES II1,D.BRDWN) @® BME/GS UP/REPRISE/WARNER BROS.
STUNTIN' LIKE MY DADDY Birdman & Lil Wayne
TMIX (D.CARTER.B.WILLIAMS) @@ CASH MONEY/UNIVERSAL MOTOWN
POPPIN' Chris Brown Featuring Jay Biz
A.HARRIS,V.DAVIS (A HARRIS,V.DAVIS,J.AUSTIN) @ JIVE/ZOMBA
TAKE ME AS | AM Mary J. Blige
INFINTYR FAIR M. BUGE, THERZBERG (J.SUECORELEWIS,C NELSON K L HLSON,INKHEREANYELLISTON-SMITH) @ MATRIARCH/GEFFENNTERSCOPE
LUV T Young Jeezy

DJ TOOMP (J.JENKINS.A.DAVIS) @@ CORPORATE THUGZ/DEF JAM/IDJMG
RUNAWAY LOVE _ Ludacris Featuring Mary J. Blige
POLOW DA DON (C.BRIDGES,JLJONES,K.L. HILSON,R.WALTERS, D.DAVIS) ©® DTP/DEF JAM/IOJMG
SAY GOODBYE ) Chris Brown
B.M.COX,K.OEAN (8.M.COX,K.A.J.DEAN,A.SHROPSHIRE) @ JIVE/ZDMBA

UNAPPRECIATED Cherish
JAZZE PHA,C.KEYZ (FKING N.KING,FKING,FKING) @ SHONUFF/CAPITOL
SHOW ME WHAT YOU GOT Jay-Z |
JUST BLAZE (5.C.CARTER J.SMITH,J. PATE.E SADLER.C RIDENHOUR,J BOXLEYMMCEWAN) @ ROC-A-FELLA/DEF JAM/IDJMG
LOST WITHOUT U Robin Thicke

. THICKE,PRO J (R.THICKE.S.HURLEY} ® OVERBROOK/STAR TRAK/INTERSCOPE

CHANGE ME Ruben Studdard
THE UNDERDOGS (H.MASON, JR.,D.THOMAS,S.RUSSELL,D.BABBS,A.DIXDN,L.BOYD,T.JACKSON) @ JRMG
MONEY MAKER Ludacris Featuring Pharrell
THE NEPTUNES (C.BRIDGES,PL.WILLIAMS) @O DTP/DEF JAM/IDIMG

LOST ONE Jay-Z Featuring Chrisette Michele
DR. DRE,M.BATSON (S.C.CARTER.A.YOUNG,M.BATSON.D.PARKER,C .PAYNE) @ ROC-A-FELLA/DEF JAM/IDJMG

TOP BACK ' Tl
M.FRESH (C.J.HARRIS,B.THOMAS) ® GRAND HUSTLE/ATLANTIC

'35 49 || THROW SOME D'S Rich Boy Featuring Polow Da Don
N BUTTA,POLOW DA DON (RICH BOY,R.CRAWFORD,J.JONES,R.DEBARGE,G. WILLIAMS} ®@ ZONE 4/INTERSCOPE :
’.ﬂ CAN'T LET GO Anthony Hamiiton

M.BATSON (A.HAMILTON,M BATSON) ® 50 50 DEF/ZOMBA
HOOD BOY Fantasia Featuring Big Boi
TMASON (A MCINTYRE.J.AUSTIN,A.PATTON,F.DEVOL L. DOZIER,B HOLLAND,E.HOLLAND, JR.) @@ JRMG
USED TO BE MY GIRL Brian McKnight

TIM & BOB (B.MCKNIGHT,T.KELLEY,8. ROBINSON) ® WARNER BROS. |
ON THE HOTLINE Pretty Ricky =
STATIC MAJOR.GROOVE (D.SMITH,J.R.SMITH,S SMITH,C MATHIS,M.COOPER,$. GARRETT H.AZOR)

5

© BLUESTAR/ATLANTIC

| CALL IT LOVE Lionel Richie
STARGATE (M.S.ERIKSEN.T.E.HERMANSEN, T.JACKSON) @@ ISLAND/IDJMG
ICE BOX Omarion
J.SPIVERY.TIMBALAND,K.LOGAN (K L HILSON,0.GRANDBERRY.T.V.MOSLEYK. LOGAN,J.QUE,E.LEWIS) © TU.B/COLUMBIA
S.E.X. Lyfe Jennings
L.JENNINGS (C.JENNINGS) @ COLUMBIA
ZOOM Lil' Boosie Featuring Yung Joc

J.ALLEN (T.HATCH,J.ROBINSON.J. ALLEN)

22 THERE'S HOPE
1.A.SIMPSON THARRINGTON,B.BURCH (I.SIMPSON,T.HARRINGTDN,B.BURCH)

-1 BE WITHOUT YOU
8.M.COX (M.J BLIGE,B M.COX,J.L PERRY.J AUSTIN)

1 SMACK THAT
EMINEM (M.MATHERS,A.THIAM,M.STRANGE.L. RESTO)

©O KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN
FIND MYSELF IN YOU

Brian McKnight TIFfi
B.MCKNIGHT (B.MCKNIGHT) @® UNIVERSAL MOTOWN |gg';
EVERYTIME THA BEAT DROP Monica Featuring Dem Franchize Boyz
JOUPRLLROC (J.DUPRI,J PHILLIPS,JAUSTIN.JWILLINGHAMB.LEVERETTE G TILLER M.GLEATON.C HAMMOND RHLLDHUNT) @@ JRMG

52 FLY LIKE A BIRD Mariah Carey
1| M.CAREY.J.WRIGHT (M.CAREY.J.Q.WRIGHT) @ ISLAND/IDJMG

=
SEXY LOVE Ne-Yo
STARGATE (5.SMITH,T.E.HERMANSEN,M.S.ERIKSEN) ®O DEF JAW/IDIMG
Tyrese _‘ﬂ
JRMG

Mavado
® GREENSLEEVES

Mary J. Blige Featuring Brook-Lyn
@@ MATRIARCH/GEFFEN/INTERSCOPE

Lyfe Jennings |

© COLUMBIA

Rick Ross =

©O SLIP-N-SLIDE/DEF JAM/IOJMG

John Legend
© G.0D.D./COLUMBIA
Chingy Featuring Tyrese
OO SLOT-A-LOT/CAPITOL -
Tamia
@O PLUS 1/IMAGE

©® TRILL/ASYLUM/ATLANTIC .
India.Arie
® UNIVERSAL MOTDWN
Mary J. Blige =~
© GEFFEN/INTERSCOPE

Akon Featuring Eminem

ONE
dn THE UNDERDOGS (H.MASON, JR.,D. THOMAS,S.RUSSELL,A.QIXON £ GRIGGS)
WEH DEM A DO
0.FOSTER (D.BROOKS.D.FOSTER,S MCGREGOR)
ENOUGH CRYIN
R.JERKINS (M.J.BLIGE.R.JERKINS,S.GARRETT,S.C.CARTER)
LET'S STAY TOGETHER
L.JENNINGS (C.JENNINGS)
PUSH IT
J.ROTEM (W.ROBERTS,J.ROTEM,PBELLOTTE,G. MORODER)
HEAVEN
K.WEST.J.LEGEND (J LEGEND.K.WEST,V.STEPHENSON,J. WILSON,M.BLAND,A.L.BROWN)
PULLIN' ME BACK
J.DUPRLLROC (J.DUPRI,J.PHILLIPS,H.BAILEY,B.A.MORGAN J.PASTORIUS)
CAN'T GET ENOUGH
R.JERKINS (R JERKINS,F.JERKINS Iil,L.DANIELS)
A DOZEN ROSES (YOU REMIND ME) Monica =
M.ELLIOTT,D.LINDSEY,C JONES (M.ELLIOTT,C.ELLIS,C.MAYFIELD) @9 JRMG |
CRY NO MORE Shareefa 51
R.JERKINS (R.JERKINS,L.DANIELS,A.BIRCHETT,D.THOMAS,L. CREATORE H.PERETTI,G WEISS) @ OTP/DEF CON IVIDIMG
. TELL ME Diddy Featuring Christina Aguilera
JUST BLAZE (S.COMBS.J KNIGHTL WATSON,S.JONES.S LAWRENCE R MONTGOMERYS. GARRETTE WYCEJ.SMITH) @@ BAD BOVATLANTIC
LAST NIGHT Diddy Featuring Keyshia Cole

=)
:]sg - [

E.u M.WINANS (S.COMBS,J.KNIGHT,M.WINANS,S.LAWRENCE) ® BAD BOY/ATLANTIC
s . ["7] PLEASE DON'T GO :
= TANK (0.BABBS,L.BEREAL)

GOT YOU HOME

ﬂs! B.M.COX,J ROME (B.M.COX.J-ROME,H.LILLY, JR.)

Data for week of DECEMBER 23, 2006 |

Luther Vandross
® J/RMG

For chart reprints call 646.654.4633

TITLE
| PRODUCER (SONGWRITER)

TURN IT UP

J.DUPRLNO I.D. (J.DUPRI,J.AUSTIN,B.BRAMLETT.L. RUSSELL,J.HARRIS I1l,T.LEWIS)
SAVE ROOM

J.LEGEND.WILL L. AM (J.LEGEND,W.ADAMS,J. WILSON,B.BUIE.J.B.COBB JR.)

IT'S OKAY (ONE BLOOD)

REEFA,0 ROC (J.TAYLOR,S.SLATER,D.COLLINGTON,D REID)
WOULDN'T GET FAR

K.WEST (J.TAYLOR,K. WEST.M.MCLEOD,PSAWYER)
BUDDY

LAB RATZ (T.JOHNSON.C HAGGINS,C.CHURCH,E.GUINN K.NIX)
HIP HOP IS DEAD

Artist

IMPRINT / PROMOTIDN LABEL

Johnta Austin

® S0 SO DEF/VIRGIN

John Legend

@O 6.0.0.0./COLUMBIA

The Game Featuring Junior Reid

@@ GEFFEN/INTERSCOPE |

The Game

© GEFFEN/INTERSCDPE

Musiqg Soulchild

ATLANTIC |

Nas Featuring will.i.am =

WILL.LAM (N.JONES W.ADAMS,J. PLORDAN,0.INGLE) @ DEF JAM/IDIMG

1ST TIME Yung Joc Featuring Marques Houston & Trey Songz

C.THORNTON,B.TILLMAN (J.ROBINSON,B.TILLMAN,C.THORNTON) ©@ BLOCK/BAD BOY SOUTH/ATLANTIC

RING THE ALARM Beyonce

SWIZZ BEATZ,B.KNOWLES,S.GARRETT (B.KNOWLES.K.DEAN,S GARRETT) @O COLUMBIA

RUBBERBAND BANKS Young Dro

LIL' © (D HART,C.QUINN) @@ GRAND HUSTLE/ATLANTIC

IN THE HOOD Trae Featurting Yung Joc

MR. LEE {F THOMPSON.J.ROBINSON) © G-MAAB/J PRINCE/RAP-A-LOT 4 LIFE/ASYLUM

WE RIDE ((I SEE THE FUTURE)) Mary J. Blige
B.M.COX.K.DEAN (M.J.BLIGE,B.M.COX.K A.J.DEAN,J. AUSTIN) @ MATRIARCH/GEFFEN/INTERSCOPE

! LIVE IN THE SKY T.l. Featuring Jamie Foxx '

| K.MACK (C.J.HARR!S,K.MCMASTERS}) @ GRAND HUSTLE/ATLANTIC

SUBMERGE M-Tina

THE WHITE N3RD (M.O'BRIAN,S.GRAHAM,J. DALRYMPLE) @ TRI-STORM

KING KONG Jibbs Featuring Chamillionaire =

DA BEATSTAZ PRETTY BOY,8.YOUNG (J.CAMPBELL,D.HOWARD,M.WILSON.0.WATSON.BRAY) @ BEASTA/GEFFEN/INTERSCOPE

DEM JEANS Chingy Featuring Jermaine Dupri

4.DUPRI,LROC (J.OUPRI,J.PHILLIPS,H.BAILEY) ®0 SLOT-A-LOT/CAPITOL
| BE WITH YOU Elisabeth Withers
@® BLUE NOTE/VIRGIN

T.GAD (T. GAO.E WITHERS)
LET'S RIDE The Game
® GEFFEN/INTERSCOPE

S.STORCH (J.TAYLOR,S.STORCH)
Crime Mob Featuring Lil Scrappy |

- ROCK YO HIPS
|| _J.LEWIS (J.LEWIS,B.CARPENTERO,V.LEWIS,J.USHER, A SMITH,C. HENDERSON) @@ CRUNK/BME/REPRISE/WARNER BROS. |
Lionel Richie

WHAT YOU ARE

J4.DUPRI,M.SEAL {J.DUPRI,M.SEAL,J AUSTIN} @ ISLANO/IDJMG
TAKE CONTROL Amerie |
M.CAREN (T.CALLAWAY.M.CAREN.A.M.M.ROGERS,T.ZE, WALDEZ D.HALL,J.OATES,$. ALLEN) ©O COLUMBIA =
A LOVE THANG Rena Scott
L TOLBERT (L. TOLBERT,R.SCOTT) @O AMOR/K.ES.

REALLY WANNA KNOW.YOU DJ Ciue Featuring Jagged Edge & Fabolous
= CLUE,DURD (E.SHAW,K.IFILL.J.JACKSON,D.DEGRATE R.HAMMOND) ROC-A-FELLA/DEF JAM/IDIMG
: 7 B.P. Donni Rai
. H.AZOR.R.DAVIES (D.RAI,H.AZOR,R.DAVIES) @ GLOBAL VILLAGE Je
earns three lgg . | LOOK AT HER One Chance Featuring Fabo | [
Gramm ~|_SOUNDS & CHOGOLATE (K.COBY.L.SUTTON R.LOVETT.K THOMAS,C.MADUAKOR, ONE CHANCE FABD) @@ JRMG
Y = &4 || KINGDOM COME Jay-Z
Award nods. 1 JUST BLAZE {S C.CARTER,J.SMITH,R.JAMES A.MILLER L PARKER) ® ROC-A-FELLA/DEF JAM/IDJMG
| SEXYBACK Justin Timberlake
| _TIMBALAND,J. TIMBERLAKE, DANJA (J.TIMBERLAKE, T.V.MOSLEY,N.HILLS) ©0 JVE/IDMBA
5 BET THAT Trick Daddy Featuring Chamillionaire And Goldrush
THE RUNNERS (M.YOUNG,B.LONG,C.C.YOUNG, JR.,A.HARR.J.JACKSON,H.SERIKJ) @O SLIP-N-SLIDE/ATLANTIC
14 TURN THE PAGE Bobby Valentino =~ |
R.JERKINS JON-JON (R.JERKINS,J WEBB,L.DANIELS) © DTP/DEF JAWIDIMG |
IMAGINE ME Kirk Franklin =
& K.FRANKLIN.S.MARTIN,C.GODBEY (K.FRANKLIN) © FO Y0 SOUL/GOSPO CENTRIC/ZOMBA |
v SHOULDA SEEN HER ON MYSPACE Jud Nester

Hit No. 1 as
member of
Terror Squad
two years
ago. but this
is his first
topi0asa
lead artist
since 2002.

Track is

No. 10 on
Rhythmic
Airplay,
extending
Luda’s lead
for the most
top 10s at
the farmat,
with 20.

At No. 57.
song
rebounds to
new peak
as Legend

As Sony
Urban artists
shift to
Columbia,
Omarion’s
single enjoys
its second-
best audience
gain since the
song charted
(up 27%).

4

TYCOON (J.NESTER,T.COOMES) ®O ABSTRACT WORKSHOP | 166
BE WITH ME J. Holiday
R.JERKINS (N.GRYMES,R.JERKINS,A.SHROPSHIRE) ©@ MUSICLINE/CAPITOL
| KNOW YOU WANT ME Young Buck Featuring Jazze Phae |
JAZZE PHA,C.KEYZ (0.BROWN,PALEXANDER,C.WILLIAMSON) @® G-UNIT/INTERSCOPE |
SISTA BIG BONES Anthony Hamilton
M.BATSON (A.HAMILTON,M.BATSON) @® SO S0 DEF/ZOMBA
SHOW STOPPER Danity Kane =
J.JONSIN (J.SCHEFFER,A.HUNTE,K OLIVER,F.ROMAND,C_PUCKETT) © BAD BOY/ATLANTIC |
YOU DON'T KNOW Eminem, 50 Cent, Lloyd Banks & Cashis
EMINEM (M.MATHERS.C.J.JACKSON, JR..C LLOYD,R.JOHNSON,L. RESTO) @0 SHADY/INTERSCOPE
ACT A FOOL Lil Jon Featuring Three 6 Mafia =
J.SMITH (J.H.SMITH,PBEAUREGARD,J.HOUSTON, W.HOLMES, C.LOVE L JEFFERSON) ®0 BMETVT
DANGEROUS Ying Yang Twins Featuring Wyclet
WLEAN, | DXPLESSIS MPLCOLLIPARK (WLIEAN,J DLPLESSIS D. HOLMES £ ACKSONM CROOMSDHALL JORTES SALENHLEDBETTER) @@ COLUPARKTVT
PAIN IN MY LIFE Saigon Featuring Trey Songz |
C.CHANELLE (B.CARENARD.CWATKINS R HARRELL C JACKSON TWALKER MYANCYDL YOUNG) @@ FORT KNOGKSHIP HOP SINCE T97B/ATLANTIC |-
| CAPRICE MUSIK Tum Tum
THE MISSING ELEMENT (T.RICHARDSON) T-TOWN/UNIVERSAL REPUBLIC
';gi KOOL AID Lil' Bass Featuring JT Money
!
ks i

|| T-DROP (M.RBOWEN,J THOMKINS) ® PIPELINE ;
. DEM BOYZ T-Weaponz Featuring Trae & Shamrock
Lil Scrappy, at m GIT (6.MEDINA,H.MEDINA,J.PADILLA, PJENNINGS,F.THOMPSON) © DEFIANT
No. 12, sees g3 g3 ||| DAY DREAMING Natalie Cole =
his first solo 11 DAUSTIN (A.FRANKLIN) O VERVE

HELP
R.BROWZ, SHA MDNEY XL (R.TURNER,M.CLERVOIX,C.LLOYD)

PIMPED QUT

album enter

The Billboard
200 (No. 24,
82,000 sold).

Lloyd Banks Featuring Keri Hilson

©O G-UNIT/INTERSCOPE
Brooke Valentine Featuring Dem Franchize Boyz Ea
THE MOVEMENT (C.CDLE J.BUNTON) ©0 SUBLIMINAL/VIRGIN |

PAC'S LIFE 2Pac Featuring TI. & Ashanti
T HUTTON (TSHAKLR L HUTTON G.J HARRIS A DOUGLAS.}.ACKSON,R BROWN D.ARNAUD M BEALE M GREENDGER COOPERKCOX) (D@ AMARUINTERSCOPE

BETWEEN THE BULLETS rgeorge@billboard.com

‘CRY’ FINDS SHAREEFA IN FAST LANE

Shareefa earns the highest debut by a new female  granted her new-artist status for that single.
artist in three years on Hot R&B/Hip-Hop Songs, Shareefa’s follow-up to top 10 hit “Need a Boss”
as “Cry No More” gets going at No. 51. is the third-best start among females
Since the start of 2003, the only new this year. Beyoncé debuted at No. 42
female to better Shareefa was Beyon- with “Irreplaceable” in November, and
cé’s No. 26 bow with “Crazy in Love,” Janet Jackson’s duet with Nelly, “Call
featuring Jay-Z. She had charted with On Me,” started at No. 48 in July,
Destiny’s Child, but her solo career —Raphael George

Go to www.billboard.biz for complete chart data | 53

wwWwW americanradiohistorvy com


www.americanradiohistory.com

See Charts Legend for rules and explanations. © 2006, VNU Business Media, inc. and Nielsen SoundScan, Inc. All rights reserved.

TO

P

COUNTRY ALLBUMS..

ARTIST
{MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

P B U243l CARRIE UNDERWOOD

RS RELILT M ARISTA/ARISTA NASHVILLE 71197/RMG (18.98)

Some Hearts B

]

RASCAL FLATTS
LYRIC STREET 165075/HOLLYWOOD (18.98)

Me And My Gang E &k

" KEITH URBAN
' CAPITOL NASHVILLE 77087 {18 98)

Love, Pain & The Whole Crazy Thing

R

SUGARLAND

MCA NASHVILLE 004744/UMGN (13.98)

MERCURY 007411/UMGN (13.98) Enjoy The Ride LE
GEORGE STRAIT 1
MCA NASHVILLE 006023/UMGN (13 98) 1t Just Comes Natural _._:m
JOSH TURNER Your Man @ 1

BRAD PAISLEY
ARISTA NASHVILLE 69642/SBN (18.98)

Time Well Wasted

RODNEY ATKINS
CURB 78945 (13.98)

If You're Going Through Hell

KELLIE PICKLER
BNA 01797/SBN (18.98)

Small Town Girl

ALAN JACKSON
ACR/ARISTA NASHVILLE 80281/SBN (18.98)

Precious Memories

TIM MCGRAW
CURB 78891 (18.98)

Greatest Hits Vol 2: Reflected

" TAYLOR SWIFT
BIG MACHINE 120702 (11.98)

Taylor Swift

'\ ALAN JACKSON

] L1 ARISTA NASHVILLE 88172/SBN (16.98) Like Red On A Rose
e s _ﬂ{ﬁﬁ?‘Azﬁ'lﬁtEJgaa/saN (18.98) e ety Chriies

“10 36 i Xg;’gg;":@w A Classic Christmas
Imio ) a ECIR\ZI&SU:/,SF(‘)NEVSBIA_A?S{TRATEG|C MARKETING GROUP (18.98) i ElvisiChistmas
819 ?[JII_)IS:\IIEBIACB?JS(Q:;S(DSNV MUSIC (18.98) ® Taking The Long Way
;7178 BRARE f&?:éyc';m»ﬁﬁagm\CAN/\SLAND 005288/UME (13.98) The Legend Of Johnny Cash
@ 23 30 8 X(I:;’x\J rﬁ&ﬁ&@/umew (20.98) These Days
Y‘f B ) Y B 1658 Take The Weather With You
mjzg B LTTHE BIG TOWN The Road To Here

34 3 B
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TRACE ADKINS
CAPITOL NASHVILLE 56731 (18 98) ®

Dangerous Man

", THE WRECKERS
MAVERICK/WARNER BROS. 48980/WRN (18.98) ®

Stand Still, Look Pretty

DIERKS BENTLEY
CAPITOL NASHVILLE 67320 (18.98) @

Long Trip Alone

'/ KENNY CHESNEY
§ BNA 72960/SBN (18.98)

The Road And The Radio

KENNY CHESNEY
BNA 86578/SBN (18.98)

LIVE: Live Those Songs Again 1

JASON ALDEAN
BROKEN BOW 7657 (12.98)

Jason Aldean

BROOKS & DUNN
ARISTA NASHVILLE 9946/SBN (18.98)

Hillbilly Detuxe

TOBY KEITH
| _SHOW DOG NASHVILLE 006270 (18.98)

White Trash With Money

' VARIOUS ARTISTS

Three Wooden Crosses 12

WORD-CURB 886582/WARNER BROS. (18.98) &,
g?gﬂlgxﬁ[fﬁ'((w.ga) Walk The Line i 33'
P | Loved Her First 8
i ﬂggyg)ml\%ﬁ/stxmg@mlswwo 008056/UME (13.98) - The Legend Of Johnny Cash: Vol. “‘ ‘Z'é:’
%gmggmmggﬂnv Some People Change 5
JL-I g,ﬁwggm%g%?m JR. That's How They Do It In Dixie: The Essential Collection ! 35
i :RETIFS‘TEYFlRLSEZEOO%s;IX}EI\ISGRI-LA (19.98) Last Man Standing: The Duets |
"I‘: a‘;ﬁgg?gﬁ (18.98) Songs Of Inspiration '
} ﬁ%ﬁ%&%&?{:%ﬁ,@yla MERLE HAGGARD Jones Sings Haggard, Haggard Sings Jones 25
T (18.98) Fireflies 2k
i fﬁﬂa#/&s?ﬁmw 002769*/UMGN (13.98) American V: A Hundred Highways @ 1‘
e -IEFR'ICE?T:E;?;\QOIELxOSL?IuOOD (15.98) Country Is My Rock « ;Zﬁ

DIERKS BENTLEY
CAPITOL NASHVILLE 66475 (18.98) ®

Modern Day Drifter | I

. SARA EVANS
| RCA 69486/SBN (18.98)

Real Fine Place "‘fl

ISLAND VIEW ENTERTAINMENT/MADACY SPECIAL PRODUCTS 52588/MADACY (7.98)

A Blue Collar Christmas: Redneck Style

»

CRAIG MORGAN

VARIOUS ARTISTS
ﬁ | BROKEN BOW 7797 (18.98)

Little Bit Of Life | 8

- TRACE ADKINS
CAPITOL NASHVILLE 64512 (18.98)

Songs About Me H &

. KENNY ROGERS
i CAPITOL NASHVILLE 40469/CAPITOL (18.98)

21 Number Ones

.. JOHNNY CASH
" LEGACY/COLUMBIA 92802/SONY MUSIC (53.98 CD/DVD) @

The Legend @

REBA MCENTIRE
MCA NASHVILLE 005366/UMGN (19.98)

Reba: #1's Ml 3

" CHRIS YOUNG
- RCA 87724/SBN (11.98)

Chris Young 3

VARIOUS ARTISTS i =1
SONY BMG 19168/TIME LIFE (12.98) Redneck Christmas n'gg!
B SOUNDTRACK Flicka 21

 CURB 78962 (18.98)

f.,' DARRYL WORLEY
< 903 MUSIC 1003 (18.98)

Here And Now i‘ﬁ;

- BIG & RICH
WARNER BROS. 49470/WRN (18.98)

Comin' To Your City ! 3

|| GRETCHEN WILSON
‘5. EPIC 94169/SBN (18.98) ®

Go to www.billboard.biz for complete chart data
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ARTIST
IMPRINT & NUMBER / DIGTRIBUTING | ABEL (PRICE)

LONESTAR
BNA 87114/SBN (18.98)

. 6156

SALES DATA COMPILED BY
N
Nielsen
SoundScan

Title

o

JOHNNY CASH ]
B0 1 | AseRLIGHT 32833/DELTA (7.98) Country Christmas
! 1 STEVE HOLY -
. 45 || E | CURB 78758 (13.98) Brand New Girlfriend i.
| sa 53 JOE NICHOLS

UNIVERSAL SOUTH 004796 (13.98)

- WAYLON JENNINGS

16 Biggest Hits !.

MARTINA MCBRIDE
| RCA 72425/SBN (18.98)

RCA/BMG HERITAGE 67827/SONY BMG STRATEGIC MARKETING GROUP (12.98)

Timeless .J.

KENNY ROGERS

 EMI SPECIAL MARKETS/SONY BMG CUSTOM MARKETING GROUP 52275/MADACY (14.98)

Kenny Rogers Christmas Collection |.

NICKEL CREEK
SUGAR HILL 4022/WELK (18.98)

|
|

Reasons Why (The Very Best) |

BILLY CURRINGTON
MERCURY 003712/UMGN (13 98)

Doin' Somethin' Right

- GEORGE STRAIT
* MCA NASHVILLE 004446/UMGN (13.98)

Somewhere Down In Texas [l .

g3 ||| WILLIE NELSON
< LOST HIGHWAY D06939*/UMGN (13.98)

Songbird l.

ALABAMA

SONY BMG CUSTOM MARKETING GROUP 52274/MADACY (14.98)

~ GARY ALLAN
|| MCA NASHVILLE 003711/UMGN {13 98)

. KENNY ROGERS
. CAPITOL NASHVILLE 63614 (18.98)

Alabama: Christmas Collection —}= |
All O
Tough ver 3 I|

Water & Bridges

VARIOUS ARTISTS
SONY BMG CUSTOM MARKETING GROUP 88914 (6.98)

Today's Country Christmas

MIRANDA LAMBERT
EPIC 92026/SBN (12.98) ®

.
Kerosene @

VARIOUS ARTISTS
| ARISTA NASHVILLE 10822/SBN (13.98)

Believe: Songs Of Faith From Today's Top Country & Christian Artists l!

CURB 78859 {18.98)

2E ARTIST :
§ IMPRINT & NUMBER / DISTRIBUTING LABEL

A NICKEL CREEK
EEVLER SUGAR HILL 4022/WELK

SOUNDTRACK '
£ SHOW DOG NASHVILLE 0001 (18.98) Broken Bridges
" VINCE GILL ) : ) 4
i UME 52273/MADACY {14.98) Vince Gill Christmas Collection © =
LEANN RIMES

“GRASS ALLBUMS..

This Woman @

Title

Reasons Why (The Very Best}

» 129 SOUNDTRACK
NEW LINE 36066 @

A Prairie Home Companion |

" RHONDA VINCENT
ROUNDER 610575

o
o

Beautiful Star: A Christmas Collection

OLD CROW MEDICINE SHOW
NETTWERK 30431

N
=
(2

Big Iron World

THE WAILIN' JENNYS
REQ HOUSE 195

Firecracker

DOLLY PARTON
BLUE EYE/SUGAR HILL 4008/WELK &

@
w

The Acoustic Collection: 1999 - 2002

RHONDA VINCENT
ROUNDER 610580

~
~n
©

All American Bluegrass Girl

NICKEL CREEK
SUGAR HILL 3990/WELK

=
=

Why Should The Fire Die?

THE DEL MCCOURY BAND

3 25_ MCCOURY/SUGAR HICL 0003/WELK

The Promised Land

Hooo00000%:

CHRIS THILE

1 |
- 128 Gioaa HILL 401 77WELK

How To Grow A Woman Ffom The Ground

SMOKY MOUNTAIN BAND
LIFESTYLES 160053

6 6

Christmas In The Smoky Mountain

RICKY SKAGGS & KENTUCKY THUNDER

1-2“ 1119 SKAGGS FAMILY/LYRIC STREET 901007/HOLLYWOOD

Instrumentals

RALPH STANLEY
DMZ/COLUMBIA 93629/SONY MUSIC

RE-ENTRY

A Distant Land To Roam: Songs Of The Carter Family

L)

STEVE IVEY

152 MADACY SPECIAL PRODUCTS 52227/MADACY

Best Of Bluegrass

VARIOUS ARTISTS
CMH 9119

BETWEEN THE BULLETS wijessen@blllboard.com

UNDERWOOD PADS HER LEAD

Holiday shopping pushes volume on
Top Country albums up 13% from the
previous week, led by Greatest Gainer
roses for Carrie Underwood’s “Some
Hearts.” Her quadruple-platinum de-
but logs a 17th cumulative week atop the coun-
try list and rises 13-10 on The Billboard 200, up
42,000 copies {126,000 total units), Her album
benefits from her watershed night at the Dec. 4
Billboard Music Awards on Fox (see Between
the Bullets, page'43). A Dec. 11 visit to “The
Oprah Winfrey Show” should give “Hearts” an-
other boost on next week’s charts.

Data for week of DECEMBER 23, 2006 |

Do You Remember:

country’s top 10, Underwood’s 56 chart weeks

Pickin' On Carrie Underwood: The Bluegrass Tribute

I

With 56 chart weeks, “Hearts” has
been on The Billboard 200 longer than
any other title in this issue’s top 20 and
holds nearly as much seniority on the
upper reaches of the country chart. In

are exceeded only by the 69 weeks accrued by
Brad Paisley’s “Time Well Wasted” {No. 7).
Meanwhile, a stint on Don Imus’ radio
show and a Grammy Award nod stirs a 72%
gain and Top Country Albums' Pacesetter
award for Vince Gill's four-disc “These Days®
{23-19, 21,000 copies). —Wade Jessen

CHARTS LEGEND on Page 60
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HOT LATIN SONGS: A panel of 99 stations (26 Latin pop, 12 tropical, 12 Latin rhythm, 49 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc.
All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rufes and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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ATIN SO
% g IRI(-]‘;)II-JCEER (SONGWRITER)

3 #1 LN TU RECUERDO

3 (71U [5. 3 T.TORRES (1.TDRRES)

Artist
IMPRINT / PROMOTION LABEL
1

Ricky Martin Featuring La Mari
___ SONY BMG NORTE

AIRPLAY MONITORED BY
N
Nielsen

Broadcast Data
Systems

SALES DATA COMPILED BY
®

Nielsen
SoundScan

TITLE
| PROOUCER (SONGWRITER)

ALOCATE
LUNY TUNES (LUNY TUNES)

Artist
IMPRINT / PROMOTION LABEL

Luny Tunes With Zion
MAS FLOW /VENEMUSIC

BENDITA TU LUZ
FOLVERA,A GONZALEZ {F.OLVERA,S VALLIN)

WARNER LATINA

Mana

SOLA
H.DELGADO (G.C PADILLAH L.DELGADO)

Hector "El Father"
vi /MACH_EE!

UNIVERSAL LATINO

SER O PARECER RBD . ‘28 18 16 | A LA PRIMERA PERSONA Alejandro Sanz
AAVILA (A.AVILA) EMI TELEVISA - = 2 o A.SANZL.PEREZ (A.SANZ) WARNER LATINA A
NI UNA SOLA PALABRA Paulina Rubio i r / SHORTY SHORTY Xtreme
C.LOPEZ (X.SAN MARTIN) UNIVERSAL LATIND The Latin DOP ,,@ 45 49 S.TEJADA (S.TEJADA) LA CALLE /UNIVISION [!
DIME Pitbull Featuring Ken-Y star eams his - R IR e ST Zion
J.SMITH (A.PEREZ,J H.SMITH K VASQUEZ) FAMOUS ARTISTS /TVT 10th No. 1, Py | DJ WALDE,JUNITO,LADEN (FDRTIZ) BABY
LOS INFIELES Aventura trailing only -Q 43 46 TU AMOR Luis Fonsi

L.SANTOS.A.SANTOS (A SANTDS)

PREMIUM LATIN

S.KRYS (JEREMIAS)

MAS ALLA DEL SOL

Joan Sebastian

Enrique

HERIDAS DE AMOR

Ricardo Montaner

2| S SEBASTIAN (J.SEBASTIAN) MUSART /BALBOA | * |Q|§Si35. Luis @ 32 28 | PMANAVELLO (R MONTANER.J AVENDAND) EMI TELEVISA
ATREVETE Wisin & Yandel Featuring Franco El Gorilla Miguel and 29 MALDITA SUERTE Victor Manuelle Featuring Sin Bandera E

| NESTY (J.L.MORERA L VEGUILLA) CFEE /URBAN BOX OFFICE | © Gloria J.M.LUGO (C.BRANT.N.SCHAJRIS) SONY BMG NORTE |
PAM PAM Wisin & Yandel 4 Estefan 31 MI AMOR POR TI Los Horoscopos De Durango
LUNY TUNES, TAINY {J.L.MORERA,L.VEGUILLA,F. SALDANA,M.E.MASIS) MACHETE | : | _A.TERRAZAS (A.TORRES) DISA /EDIMONSA
DIME QUIEN ES Los Rieleros Del Norte (45 '35 3 % QUE VUELVA Grupo Montez De Durango i
LOS RIELERDS DEL NORTE {C.BRANT.G.FLORES) FONOVISA N J LTERRAZAS (M.A.SOLIS) DISA
TENGO UN AMOR Toby Love Featuring Rakim & Ken-Y "o t::""'f‘ 33 33 | EL TELEFONO Wisin & Yandel & Hector "El Fathej
E.PEREZ (G.C.PADILLA,E.PEREZ,J.FONSECA,D.RIVERA,J.NIEVES,K.VASQUEZ) SONY BMG NORTE € s | LUNY TUNES,TAINY (H.DELGADD,J.LUNA,L.MALAVE) ROC-LA-FAMILIA/MACHETE/DEF JAM /0UMG 1§
CHIQUILLA AB. Quintanilla Ill Presents Kumbia All Starz 3,  (RUIGERVIE a7 97 27 NOCHE OF ENTIERRO (NUESTRO AMOR)  Los Benjamins Feat. Wisin & Yandel, Daddy Yankee, Hector "El Father' & Zion D
A.8.QUINTANILLA ll,L GIRALOO (A.B.QUINTANILLA III.L.GIRALDOD) EMI TELEVISA bling under 2 ] LUNY TUNES NALES MR. G (RAYALA,J | MORERA L VEGUILLA,F.ORTIZ HDELBADO,G.C PADILLAF SALDANAV.GABRERAS AGALLO COTTO.E GARCA) MAS FLOW/MAGHETE

¢/ QUIEN ME IBA A DECIR David Bisbal = this chart with 3% [ PEGAO Wisin & Yandel Featuring Los Vaqueros .

4! K.SANTANDER (K.SANTANDER) VALE /UNIVERSAL LATIND " 50 i . WISIN & YANDEL {J.L MORERA L VEGUILLA) WY /MACHETE
LABIOS COMPARTIDOS Mana Como Yo a7 SITU NO ESTAS Sin Bandera @
F.OLVERA,A.GONZALEZ (F.OLVERA) WARNER LATINA Nadie Te Ha A.BAQUEIRD (R.ARBELD) SONY BMG NORTE
ME MATAS Rakim & Ken-Y o4 Amado,” 2 . DESILUSIONAME Olga Tanonl

| MYZTIKO (K.VASQUEZJ.NIEVES) PINA /UNIVERSAL LATINO £ sees her new | B.BENDZZ0,5.GEORGE (D.BETANCOURT,C.J.FRANCO) UNIVISION
| WANNA LOVE YOU Akon Featuring Snoop Dogg '4¢ 1 COMO ME HACES FALTA Patrulla 81
ATHIAM (A.THIAM,C.BROAOUS) KONVICT/UPFRONT/SRC /UNIVERSAL MOTOWN album start at J.A.MEDINA (M.A.S0LIS) DISA
ANTES DE QUE TE VAYAS Marco Antonio Solis No. 11 on W] g SIN TI SOY UN LOCO Los Tucanes De Tijuana
M A SOLIS (M.A.SOLIS) FONOVISA |2 Top . NOT LISTED (NOT LISTED) UNIVISION |
ALIADO DEL TIEMPO Mariano Barba Heatseekers 40 LOS HOMBRES TIENEN LA CULPA Don Omar Featuring Gilberto Santa Rosa g
M.BARBA (M BARBA) THREE SOUND | : D.QUINONES (C.DONATO) CMG /UNIVERSAL MOTOWN

. TE MANDO FLORES Fonseca @ HOT SHOT ME MUERO La 5A Estacion 44

;| _B.OSSA (J.FFONSECA) EM) TELEVISA REMUT AAVILA (NJIMENEZ) > SONY BMG NORTE
DE RODILLAS TE PIDO Alegres De La Sierra SOY UNA GARGOLA Las Gargolas Featuring Randy
A.GARCIA IBARRA (PS0SA) VIVA /UNIVERSAL LATINO - AGARGOLA (R.ORTIZ,DJ GIANN) VI /MACHETE
MIA Tito "El Bambino" Featuring Daddy Yankee | 21 With a 41% “ SIGO CON ELLA Obie Bermudez'
NELY (TITD EL BAMBINO.R.AYALA,J.DE LA CRUZ) EMI TELEVISA S5 audience gain ; - L 5.KRYS.0.BERMUDEZ (0.BERMUDEZ,S.KRYS) EM1 TELEVISA |
INVIERNO Reik o the sindl ! SE FUE Pepe Aguilar

e Singie PAGUILAR (FATO) EM) TELEVISA

NOT LISTED (C.BRANT,M.PORTMANN)

SONY BMG NORTE ' “€.

ME QUIERE BESAR

Alexis & Fido

becomes

NO SE POR QUE
G.ARENAS.J.0IAZ (J.L PILOTO,C.BRANT)

Chayanne ‘
SONY BMG NORTE

NI FREUD NI TU MAMA
G.WELLS (BELINDA,N.PEREGRIN,G WELLS,S PEIKEN)

Belinda jpg
EMI TELEVISA 8

MESKA (ALEXIS,FIDO) SONY BMG NDRTE ,2‘..’_.; Tito's fourth
POR ELLA Intocable i
R.MUNOZ,R MARTINEZ (L.PADILLA} EMI TELEVISA g_)‘p 40 it
POR TU AMOR Alacranes Musical [Eke

O.URBINA JR. R AVITIA.J LUGARDD OEL TORO (E URBINA,J.LUGARDO DEL TDRO)

LATIN ALBUMS..
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@ HOT SHOT YURIDIA
2 — SONY BMG NORTE 02496 (14.98)

3 RBD

31 49 38 (L1330 ANDREA BOCELL!
(LIS SUGAR/VENEMUSIC 006144/UNIVERSAL LATINO (18.98)

ARTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
Celestial
EMI TELEVISA 75852 (13.98)
LUIS MIGUEL Navidades Luis Miguel
WARNER LATINA 64038 (18.98)
VARIOUS ARTISTS NOW Latino 2
. SONY BMG STRATEGIC MARKETING GROUP/EMUUNIVERSAL COBD6YUNIVERSAL LATIND (18,98}

RICKY MARTIN  Ricky Martin: MTV Unplugged
SONY BMG NORTE 00309 (16.98)
MANA Amar Es Combatir

WARNER LATINA 63661 (18.98)

VARIOUS ARTISTS WY Records Presents: Los Vaqueros
WY 008010/MACHETE (13.98) ®
HECTOR "EL FATHER"
VI 008043/MACHETE (14.98)

A.B. QUINTANILLA 1l PRESENTS KUMBIA ALL STARZ
EMI TELEVISA 73597 (15.98)

The Bad Boy

From Kumbia Kings To Kumbia All Starz

Amor

MARCO ANTONIO SOLIS
FONQVISA 352490/UG {13.98) ®

Trozos De Mi Alma 2

* VICENTE FERNANDEZ La Tragedia Del Vaquero [
SONY BMG NORTE (13.98) ¥ eal
ANA GABRIEL La Reina Canta A Mexico 9 @
SONY BMG NORTE 01721 (15.98) -
WISIN & YANDEL Pa'l Mundo - oo
MACHETE 561402 (15.98) ® d . e
ALEJANDRO SANZ  El Tren De Los Momentos 3 39 34 31

WARNER LATINA 64002 (17.98)
Habla El Corazon

VARIOUS ARTISTS BBT
U 15 24 FONQVISA 352772/UG (10 98) 7
y LOS BUKIS 30 Recuerdos | A
m," A FONOVISA 352638/UG (11.98) 5 i ,f’ ; =
K-PAZ DE LA SIERRA Conquistando Corazones

S5 i 712 DISA 720970 (11.98} 6 @ 4

N LUNY TUNES & TAINY  Mas Flow: Los Benjamins R
@" 24 18 I_ MAS FLOW 230013/MACHETE (15.98) 1 'dj-; 40

E,ﬂa VALENTIN ELIZALDE vencedor |
30, =08 20 45 4

@ UNIVERSAL LATINO 006611 (9.98 e ] EES

o o EL GRAN COMBO DE PUERTO RICO Arroz Con Habichuela g ] 53
{ 1 DISCOS 605 02756/SONY BMG NORTE (13.98) s i i

INTOCABLE  Crossroads: Cruce De Caminos .

- 187 EMI TELEVISA 58875 (15.98) ! 47 50
o . RBD Nuestro Amor 7 | i
tm r 23 15 J0 EMITELEVISA 35902 (14.98) D 1_ '@g 2

i) RAKIM & KENY  Masterpiece: Nuestra Obra Maestra [

e 25 19 PINA 270183/UNIVERSAL LATING (15.98) D 2 *Il 8

- SIN BANDERA Pasado s
2 v‘z‘? |2 SONY BMG NORTE 01965 (16.98) ,49

56 | Goto

www.billboard.biz for complete chart data

39

32

48

4

a7 |

51

* | UNIVERSAL LATING 004333 (9.98)

UNIVISION

ARTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

VARIOUS ARTISTS Chosen Few: Et Documental il

" CHOSEN FEW EMERALO 76277/URBAN BOX OFFICE (19.98 CO/OVD) @

[

CALLE 13 Calle 13
WHITE LION 96875/SONY BMG NORTE (15.98)
L0S HOROSCOPOS DE DURANGO Desatados

| DISA 720955 (11 98)

VARIQUS ARTISTS  Don Omar Presenta: Los Bandoleros Reloaded
ALLSTAR 450101/MACHETE (14.98 CD/DVD) @

LUIS FONSI Exitos: 98: 06

UNIVERSAL LATING 008070 (13.98)

LOS TIGRES DEL NORTE

FONOVISA 352922/UG (15.98)

VARIOUS ARTISTS Los Cocorocos
| SMG/SRC/UNIVERSAL MOTOWN 008033/UMRG (13.98)

La Muerte Del Soplon

SHAKIRA Fijacion Oral: Vol. 1/Oral Fixation: Vol. 2
EPIC 76169/SONY BMG NORTE (25.98 CD/DVD) &

JAVIER SOLIS La Historia De Javier Solis
. SONY BMG NORTE 88292 (14.98) @

RAMON AYALA Y SUS BRAVGS OEL NORTE 30 Corridos: Historias Nortenas
FREDDIE 1960 (14 98)

DON OMAR King Of Kings
VI 006662/MACHETE (15.98)
LEC DAN La Historia

SONY BMG NORTE 02936 (14.98)

. DADDY YANKEE Barrio Fino: En Directo
EL CARTEL 007035/INTERSCOPE (12.98) @

REIK Seuencia
SONY BMG NORTE 70213 (14.98)
AVENTURA

PREMIUM LATIN 94082/SONY BMG NORTE (13.98)

God's Project

BETO Y SUS CANARIOS Contigo Por Siempre
01SA 720952 (10.98)

' LAURA PAUSINI Yo Canto

WARNER LATINA 64007 (17.98)

LOS BUKIS Linea De Oro

FONOVISA 352697/UG (5.98)

FRANCO DE VITA Mil Y Una Historias: En Vivo
SONY BMG NORTE 83847 (16.98) @

et

T

n

PAULINA RUBIO Ananda

UNIVERSAL LATIND 007733 {15.98)

ANA GABRIEL Historia De Una Reina

| SONY BMG NORTE 95902 (15.98)

VARIOUS ARTISTS NOW Latino
5 EVI GROUP/LHSVERSAL/Z0H BASONY BMG NORTE 7244/S0NY BAG STRATEGIC MARKETING GROUP (1

CONJUNTO PRIMAVERA  Para Ti...Nuestra Historia
FONOVISA 352602/UG {10.98)

MONCHY & ALEXANDRA
_J & N 50191/SONY BMG NORTE (13.98)

Exitos

' VALENTIN ELIZALDE Valentin.,. En Vivo 2

www americanradiohistorvy com

Data for week of DECEMBER 23, 2006 |

LE COMPRE LA MUERTE A MI HIJO
NOT LISTED (NOT LISTED)

44
b L

52 47 43
Har -

54 44 38
85 51 55

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

Los Tigres Del Norte
FONOVISA

Title

MARC ANTHONY
SONY BMG NORTE 81251 (18.98)

Sigo Siendo Yo

RBD Rebelde z] !]!

EMI TELEVISA 75852 (14.98)

VALENTIN ELIZALDE 16 Exitos
CINTAS ACUARIO 704 (6.98) |
RICARDO ARJONA Adentro £1

SONY BMG NORTE 67549 (18.98) ®

© BCI 41260 (6.98) =i

LOS CADETES DE LINARES Las Mas Canonas I

BELINDA Utopia ']
EMI TELEVISA 60736 (13.98)
" INTOCABLE X 'DF.
o Emi TELEVISA 98613 (16.98) L i
LOS ORIGINALES DE SAN JUAN Linea De Oro

UNIVISION 310996/UG (5.98)

VARIOUS ARTISTS Tarjeta De Navidad #f!
DISCOS 605 02757/SONY BMG NORTE (11.98) i

ALACRANES MUSICAL Linea De Oro
UNIVISION 311023/UG (5.98)

JUAN GABRIEL La Historia Del Divo

SONY BMG NORTE 81079 (15.98)

LOS RIELEROS DEL NORTE Linea De Oro

FONOVISA 352698/UG (5.98)

' JOAN SEBASTIAN

Mas Alla Del Sol =
MUSART 3771/BALBOA (13.98)

ALEGRES DE LA SIERRA

Duele El Amor ()
VIVA 622320/UNIVERSAL LATINO (11.98)

. MUSIMEX 007889/UNIVERSAL LATINO {12.98)

CONJUNTO ATARDECER ~ EI Decimo.. Y Los Numero Uno Del Pasito Duranguense.

" GILBERTO SANTA ROSA/EL GRAN COMBO

RBD
EM! TELEVISA 58122 (13.98) ®

RBD: Live in Hollywood

As Es Nuestra Navdad
DISCOS 605 00402/SONY BMG NORTE (12.98)

TOBY LOVE
SONY BMG NORTE 75376 (14.98)

Toby Love

" VARIOUS ARTISTS  Los Compas Del Comptta: Recordando A Adan "Chaling’ Sanchez

UNIVISION 310978/UG (12.98)

. VARIOUS ARTISTS

Hector "El Father” Present: Los Rompe Discotekas ||
ROC-LA-FAMILIA/MACHETE/GOLO STAR 006888"/IDJMG (13.98)

~ SHAKIRA

Fijacion Oral Vol. 1 g
EPIC 93700/SONY MUSIC (18.98) © -

JULIETA VENEGAS

Limon Y Sal 0
SONY BMG NDRTE 83425 (14.98) ®

. JOSE FELICIANO
_ SIENTE 653452/UNIVERSAL LATING (14.98)

Jose Feliciano Y Amigos H

LA 5A ESTACION El Mundo Se Equivoca

SONY BMG NORTE 80713 (15.98) ®

. FONOVISA 352696/UG (5.98)

CONJUNTO PRIMAVERA Linea De Oro

CHARTS LEGEND on Page 60
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

TU RECUERDO
RICKY MARTIN FEATURING LA MARI (SONY BMG NORTE)

BENDITA TU LUZ

&

. 1 MANA (WARNER LATINA)

"2 SER O PARECER
i 3’ RBD {EMI TELEVISA)
{4 4 NIUNASOLA PALABRA
.~ _PAULINA RUBIO (UNIVERSAL LATING)

g INVIERNO

'~ __REIK {SONY BMG NORTE)

[=6 - 7 TE MANDO FLORES
t FONSECA {EMI TELEVISA)

. QUIEN ME IBA A DECIR

DAVID BISBAL (VALE/UNIVERSAL LATINO)

TU AMOR

LUIS FONSI (UNIVERSAL LATINO)

4 HERIDAS DE AMOR
__RICARDQ MONTANER (EMI TELEVISA)

g A LA PRIMERA PERSONA
1 ALEJANDRO SANZ (WARNER LATINA)

ﬁiﬁ 11 SITU NO ESTAS
< __SIN BANDERA (SONY BMG NORTE)
{15 i3 LABIOS COMPARTIDOS

L _.2 13 MANA (WARNER LATINA}
M 19 ME MUERO
LA 5A ESTACION {SONY BMG NORTE}
I SE FUE

PEPE AGUILAR (EMI TELEVISA}®

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
LOS HOMBRES TIENEN LA CULPA
| OON OMAR FEAT. GILBERTO SANTA ROSA (CMG/UNIVERSAL MOTOWN)
LOS INFIELES
AVENTURA (PREMIUM LATIN)

E {3 TU RECUERDO
E RICKY MARTIN FEATURING LA MARI (SONY BMG NORTE)

, QUE PRECIO TIENE EL CIELO

MARC ANTHONY (SONY BMG NORTE)

VALE LA PENA

YOSKAR SARANTE (J & N)

ATREVETE

WISIN & YANDEL FEAT. FRANCO EL GORILLA (CFEE/URBAN BOX OFFICE}
FANTASMA '

210N (BABY)

ELLA VOLVIO

N'KLABE (SONY BMG NORTE)

NO HAY MANERA
EL GRAN COMBO DE PUERTO RICO (DISCOS 605/SONY BMG NORTE)
W 16 NOCHE DE ENTIERRO (NUESTRO AMOR)
i LOS BENJAMINS FEAT. WISIN & YANDEL, CADDY YANKEE, HECTOR ‘EL FATHER" &
NO VUELVO CONTIGO
) 4 FRANKIE NEGRON (LA CALLE/UNIVISIDN)

'ia-" 3 BENDITA TU LUZ
| =l MANA (WARNER LATINA)
. SHORTY SHORTY

XTREME (LA CALLE/UNIVISION)
" ﬂ*‘ TENGO UN AMOR

i TOBY LOVE FEATURING RAKIM & KEN-Y (SONY BMG NDRTE)
PAM PAM
WISIN & YANDEL (MACHETE}

¥3Z. ARTIST IMPRINT / PROMOTION LABEL)
', DIME QUIEN ES
_ LOS RIELEROS DEL NORTE (FONOVISA)
il MAS ALLA DEL SOL
JOAN SEBASTIAN (MUSART/BALBOA)
DE RODILLAS TE PIDO
ALEGRES DE LA SIERRA (VIVA/UNIVERSAL LATIND)
POR ELLA

INTOCABLE (EMi TELEVISA)
- ALIADO DEL TIEMPO
MARIANO BARBA (THREE SOUND)
:
QUE VUELVA
GRUPO MONTEZ DE DURANGO (DISA)
"y SINTISOY UN LOCO
| LOS TUCANES DE THUANA (UNIVISION)
o
EL HOMBRE QUE MAS TE AMO
LALO MORA {DISA/EDIMONSA)
{3 ANTES DE QUE TE VAYAS
l MARCO ANTONIO SOLIS (FONOVISA)

POR TU AMOR
MI AMOR POR TI
n“ 3 COMO ME HACES FALTA
LE COMPRE LA MUERTE A MI HIJO
Ik
¥ . SE TERMINO EL AMOR
EQZ CHIQUILLA
A.B. QUINTANILLA JIl PRESENTS KUMBIA ALL STARZ (EMI TELEVISA}

' ALACRANES MUSICAL (UNIVISION)
LOS HOROSCOPOS DE DURANGO (DISA/EDIMONSA)
PATRULLA 81 (DISA)
LOS TIGRES DEL NORTE (FONOVISA)
n 15 SEm0 v suS CaNARIDS (DISA/EDIMONSA)
Data for week of DECEMBER 23, 2006 |

For chart reprints call 646.654.4633

Charts Legend for rules and explanations.

© 2006, VNU Business Media. Inc. and Nieisen ScundScan, Inc. All rights reserved.
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TITLE {IMPRINT / DISTRIBUTING LABEL)

RBD

CELESTIAL (EMI TELEVISA)

LUIS MIGUEL

NAVIDADES LUIS MIGUEL {WARNER LATINA)

3 VARIOUS ARTISTS
HOW LATINO 2 (SONY

RICKY MARTIN
RICKY MARTIN: MTV UNPLUGGED (SONY BMG NORTE)

"¢ MANA
' AMAR ES COMBATIR (WARNER LATINA)

@) /B QUINTANILLA Iil PRESENTS KUNBIA ALL STARZ
4 "l.\ FROM KUMBIA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA)
m 12

INVERSALAUNVERSAL LATIN)

ANDREA BOCELLI
~_AMOR (SUGAR/VENEMUSIC/UNIVERSAL LATINO)

MARCO ANTONIO SOLIS
TROZOS DE MI ALMA 2 (FONOVISA/UG)
ALEJANDRO SANZ

EL TREN DE LOS MOMENTOS (WARNER LATINA)
YURIDIA

i HABLA EL CORAZON (SONY BMG NORTE)

11' RBD
! NUESTRO AMOR (EMI TELEVISA)

SIN BANDERA

PASADO (SONY BMG NORTE)

LUIS FONSI

EXITOS: 08: 06 (UNIVERSAL LATING)

SHAKIRA

FIJACION ORAL VOL. 1/0RAL FIXATION: VOL. 2 (EPIC/SONY BMG NORTE)

_ LEO DAN
. LA HISTORIA {(SONY BMG NORTE)

TROPICAL..

ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)

EL GRAN COMBO DE PUERTO RICO
~_ARROZ CON HABICHUELA (DISCOS 605/SONY BMG NORTE}
- VARIOUS ARTISTS
! LOS COCOROCOS (SMG/SRC/UNIVERSAL MOTOWN/UMRG)

AVENTURA

GOD'S PROJECT (PREMIUM LATIN/SONY BMG NORTE)

MONCHY & ALEXANDRA
. EXITOS (J & N/SONY BMG NORTE)

4 : MARC ANTHONY
.~ _SIGO SIENDO YO (SONY BMG NORTE)
" & § VARIOUS ARTISTS
L] TARJETA DE NAVIDAD IIf (DISCOS 605/SONY BMG NORTE)
GILBERTO SANTA ROSA/EL GRAN COMBO

AS ES NUESTRA NAVIOAD (DISCOS 805/SONY BMG NDRTE)
OLGA TANON
SOY COMO TU (UNIVISION/UG)

|7 VARIOUS ARTISTS
" BACHATAHITS 2007 (J & N)
ok 10. VARIOUS ARTISTS

NAVIDAD A L0 BORICUA (PIMPKING MUSIK/MACHETE)
_ LIMIT 21
! REALTIME (LA CALLE/UNIVISION/UG)
1, VARIOUS ARTISTS
30 BACHATAS PEGADITAS: LO NUEVO Y LO MEJOR 2006 (MOCK & ROLL/SONY BMG NORTE)
XTREME
HACIENDO HISTORIA (LA CALLE/UNIVISION/UG}

ENRIQUE CHIA
NAVIDADES EN BORINGUEN (BEQUI)

ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL,

' VICENTE FERNANDEZ

LA TRAGEDIA DEL VAGUERD (SONY BMG NORTE)
ANA GABRIEL

LA REINA CANTA A MEXICO (SONY BMG NORTE)
VARIOUS ARTISTS

BBT (FONOVISA/UG)

LOS BUKIS

7 _ ) 't 6 30 RECUERDOS (FONOVISA/UG)
H K-PAZ DE LA SIERRA
0 i CONQUISTANDO CORAZONES (DISA)
wl g VALENTIN ELIZALDE
e VENCEOOR (UNIVERSAL LATING)
i‘ g INTOCABLE
'_ CROSSROADS: CRUCE DE CAMINOS (EMI TELEVISA)
7 LOS HOROSCOPOS DE DURANGO
DESATADOS (DISA)
g LOS TIGRES DEL NORTE
o LA MUERTE DEL SOPLON (FONOVISA/UG)
. 4o JAVIER SOLIS

T

LA HISTORIA DE JAVIER SOLIS (SONY BMG NORTE)
RAMON AYALA Y SUS BRAVOS DEL NORTE
30 CORRIDOS: HISTORIAS NORTENAS (FREDDIE)
BETO Y SUS CANARIOS
' CONTIGO POR SIEMPRE (DISA)
' LOS BUKIS &
 LINEA DE ORO (FONOVISA/UG)
CONJUNTO PRIMAVERA
PARA TI..NUESTRA HISTORIA (FONDVISA/UG)

Ex 16 VALENTIN ELIZALDE
" VALENTIN... EN VIVO 2 (UNIVERSAL LATINO)

L]

wWWW ame

See chart legend for Hot Dance Club Play and Hot Dance Singles Sales rules and explanations. © 2006, VNU Business Media, Inc.
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 HOT .
DANCE CLUB PLA

TITLE

ARTIST IMPRINT & NUMBER / PROMOTION LABEL
LOST YO MIND
PEPPER MASHAY LIVE 2013/MUSIC PLANT

| BELIEVE
GEORGIE PORGIE LIVE PROMO/MUSIC PLANT
- RING THE ALARM
" _BEYONCE GOLUMBIA PROMO
42 LOVE'S THE ONLY DRUG
_ULTRA NATE SILVER LABEL 2508/TOMMY BOY
' THE WHISTLE SONG (REVISITED)
- _FAANKIE KNUCKLES NOICE! 001
g WHEN YOU WERE YOUNG
_THE KILLERS ISLAND 007884/IDJMG
SO EXCITED
JANET FEATURING KHIA VIRGIN 77710
7 BORDERLINE
__JODY WATLEY AVITONE PROMO/PEACE BISQUIT
MANEATER
- _NELLY FURTADO MOSLEY PROMO/GEFFEN
PARTY PEOPLE
ALTAR FEATURING JEANIE TRACY MAMAHOUSE PROMO
F*CKING BOYFRIEND
THE BIRD AND THE BEE METRO BLUE PROMO/BLG

10 8 EVERLASTING LOVE
GTS FEATURING MINK AVEX 1240/KING STREET

.

o

£
Wk,
=)

o 4 HURT
~ CHRISTINA AGUILERA RCA PROMO/RMG
16 5 WE RIDE

RIHANNA SRP/DEF JAM PROMO/IDJMG

THE REAL THING
RACHEL PANAY ACT 2 7014/MUSIC PLANT

20 § MELT WITH THE SUN
[ AMBER FEATURING SWEET RAINS JMCA PROMO
8 - JUMP
 _MADONNA WARNER BROS. 42978
99 4 MYLOVE

JUSTIN TIMBERLAKE FEATURING T.1. JIVE PROMO/ZOMBA
ONE DAY MY LOVE
" _N'DEA DAVENPORT PEACE BISQUIT /CURWVE
7 SAVE A PLACE ON THE DANCE FLOOR FOR ME
DAWN TALLMAN WEST ENO PROMO
g NOTHING IN THIS WORLD
PARIS HILTON WARNER BROS. 42994
g BYTHE WAY
JENNA DREY ROBBINS PROMO
- ROCK THIS PARTY (EVERYBODY DANCE NOW)
o " B0B SINCLAR FEAT. BIG ALI & DOLLARMAN YELLOW/SILVER LABEL PROMO/TOMMY BOY
4 BELIEVEIN US
| 101 CARDWELL LIZA PROMO

THE DJ MADE ME DO IT (D. AUDE/CRAIG J./R. ROSARIO MIXES)
ROBIN ELEVEN 11 PROMO

STRONIC

n
w
Sl

s -
23
~

.

{i

D) R
o i mE |

ARTIST
s & TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

o 1 32 GNARLS BARKLEY

ST. ELSEWHERE DDWNTOWN 70003*/ATLANTIC®
DEPECHE MODE
‘THE BEST OF DEPECHE MOOE: VOLUME 1 SREAMUTE REPRISE S4256MARNER BROS. 3P
' MADONNA -
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 49460* =
SCISSOR SISTERS
TA-DAH UNIVERSAL MOTOWN 007499*/UMRG

IMOGEN HEAP
" SPEAK FOR YOURSELF RGA VICTOR 72532 .
GORILLAZ B
_ DEMON 0AYS PARLOPHONE 73838*/VIRGIN
ENIGMA

! A POSTERIORI VIRGIN 69994

THE COUNTDOWN SINGERS
FOREVER DISCO MADACY SPECIAL PRODUCTS 52379/MADACY!

B CASCADA
| EVERYTIME WE TOUCH ROBBINS 75084 -
8

MOBY
GO-THE VERY BEST OF MOBY V2 27347
, GOLDFRAPP

SUPERNATURE MUTE 9296*@®

SHE WANTS REVENGE
- SHE WANTS REVENGE PERFECTKISS/FLAWLESS/GEFFEN 005587 *INTERSCOPE.
17 52 VARIOUS ARTISTS L

. DISNEYREMIXMANIA WALT DISNEY 861354 L]
13 § NINA SIMONE
REMIXED & REIMAGINED LEGACY/RCA 01280/RMG
. 19 BELANOVA

- DULCE BEAT UNIVERSAL LATINO 006301
14 5 FATBOY SLIM
THE GREATEST HITS: WHY TRY HARDER SKINT 56814/ASTRALWERKS

VARIOUS ARTISTS
; MINISTRY OF SOUND: THE ANNUAL 2007 ULTRA 1451

5 THE HAPPY BOYS i'
DANCE PARTY 2007 ROBBINS 75070

i ARMIN VAN BUUREN
10 YEARS ULTRA 1475
41 JOHNNY BUDZ & DJ IRENE ¥
ULTRA.TRANCE 06 ULTRA 1437

DJ LIL' CEE/TREVOR SIMPSON

ULTRA.WEEKEND 2 ULTRA 1411

BOMBAY DUB ORCHESTRA
BOMBAY DUB ORCHESTRA SIX DEGREES 1120
'14 12 DJ SHADOW

_ THE DUTSIDER UNIVERSAL MOTOWN 007443/UMRG

VIC LATINO
THRIVEMIX 02 THRIVEDANCE 90748/THRIVE -

anradiohistorvy com
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DEC

-~
L oL

2006

S ARTIST IMPRINT & NUMBER / PROMOTION LABEL
. GO!
JUPITER RISING CHIME PROMO
91 7 POLITICS
~_KORN VIRGIN PROMO
'3 'J| FUNKY LOVE
- JUSTIN MICHAEL FEAT. JACKIE WILSON SWANK PROMO
MARTYR
DEPECHE MODE MUTE/SIRE PROMO/REPRISE
% 3 RELAX, TAKE IT EASY
[T MIKA CASABLANCA /UNIVERSAL REPUBLIC
23 4 PLAY WITH FIRE
HILARY DUFF HDLLYWO0D
" YOU GONNA WANT ME
P W BIPS TIGA DIFFERENT IMPORT/PIAS
4 2 MINIMAL
PET SHOP BOYS RHINO PROMO
WIND IT UP i
GWEN STEFANIETERSCOPE PROMO {

NUMBER ONE IN HEAVEN
NEMESIS CURB PROMO

: SHAKIRA FEATURING CARLOS SANTANA EPIC PROMO i
T 8 7 TINA

$K8 SK8 PROMO
RUNAWAY

JAMIROQUAI COLUMBIA PROMO

| NEED SOMEONE

RALPH FALCON NERVOUS PROMO

WHAT THE WORLD NEEDS NOW
JOYCE SIMS VESSEL PROMO

41 19 GUACHI GUARO (CARL COX REMIX)
""" CAL TJADER CONCORO PICANTE PROMO/CONCORD

FERGALICIOUS
FERGIE WILL.J.AM/A&M PROMO/INTERSCOPE
SEX 'N' MONEY
OAKENFOLO FEAT. PHARELL WILLIAMS MAVERICK PROMO/REPRISE
 SUPERNATURE (J. GARRAUD & D. TENAGLIA MIXES)
CERRONE MALLIGATOR IMPORT
LAY DOWN
10 MONKEYS FEATURING ABIGAIL EOEN PROMO
"M KISSING A FRAUD
JIMMY JAMES MADE PROMO
HARD
AFRICANISM ALL STARS YELLOW/SILVER LABEL PROMO/TOMMY BOY
47 2 YONOSE
. _LDS AMIGOS INVISIBLES GOZADERA PROMO
DANCE WITH YOU
LAUREN HILDEBRANDT ACT 2 7013/MUSIC PLANT
I DON'T KNOW WHY (I LOVE YOU)
- THE BRAND NEW HEAVIES FEAT. NDEA DAVENPORT DELIC(OUS VINYL 9028

#i37 1

o

JUSTIN TIMBERLAKE FEATURING T.I. JIVE/20MBA
JUMP
MADONNA WARNER BROS.
HERE (IN YOUR ARMS)
HELLOGOODBYE DRIVE-THRU
MOVING TOO FAST
SUPAFLY INC. NERVOUS
- 4 IS IT ANY WONDER?
*~ KEANE INTERSCOPE
WHEN YOU WERE YOUNG
THE KILLERS ISLAND/IDJMG
' DON'T FEEL LIKE DANCIN'
SCISSOR SISTERS UNIVERSAL MOTO!
U + UR HAND
PINK LAFACE/20MBA
SATELLITES
SEPTEMBER ROBBINS
WHAT A FEELING
PETER LUTS & DOMINICO NERVOUS
BE STILL
. KASKADE ULTRA
PARTY FOR THE WEEKEND
SOULSEEKERZ FEATURING KATE SMITH BIG BEAT/ATLANTIC
LOVE DON'T LET ME GO (WALKING AWAY)
DAVID GUETTA V'S. THE EGG MINISTRY OF SOLINDYF* ** ME M FAMOUSYULTRA
| GO CRAZY
[L.H.T. FEATURING EDMEE ROBBINS
HURT
CHRISTINA AGUILERA RCA/RMG
BORDERLINE
MICHAEL GRAY ULTRA
1S IT LOVE?
10 MADE
GO!
__JUPITER RISING CHIME
i - BUTTONS
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG A&M/INTERSCOPE

FERGALICIOUS
p A | FERGIE WILL.|.AM/A&M/INTERSCOPE
32; 3 MELT WITH THE SUN
_ . AMBER FEATURING SWEET RAINS JMCA

"9 PUT YOUR HANDS UP FOR DETROIT
' FEDDE LE GRAND FLAMINGOD/ULTRA
"1 15 FEEL ALIVE
m'ﬂ 12 genassi sros. uLTRA
93 3 SO EXCITED
JANET FEATURING KHIA VIRGIN

CHELSEA
STEFY CURVATURE/WIND-UP

57

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
1 16

MY LOVE ;
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JAPAN @ |

SINGLES

(SOUNDSCAN JAPAN) OECEMBER 12, 2006
BOKU-RA NO MACHI DE (LTD EDITION/CD +DVD)
KAT-TUN J-STORM

BOKU-RA NO MACHI DE (LTD EDITION/CD)
KAT-TUN J-STORM

EVERYTHING (CD+DVD)

EXILE AVEX TRAX

CHERRY GIRL/UN-MEI (CD+DVD)

- KUMI KODA AVEX TRAX

SHIRUSHI

MR. CHILDREN TOY'S FACTORY

INNOCENT SORROW

ABINGDON BOYS SCHOOL EPIC

;, BOKU-RA NO LOVE STORY (FIRST LTD VERSION)
WAT UNIVERSAL

BOKU-RA NO MACHI DE

KAT-TUN J-STORM

v YUME DE AETARA

DRAGON ASH VICTOR

HARMONY OF DECEMBER (FIRST LTD VERSION)
KINKI KIDS JOHNNY'S ENTERTAINMENT

FRANCE

SINGLIES

]
(B2 ST (SNEP/IFOP/TITE-LIVE)

FOUS TA CAGOULE
FATAL BAZOOKA UP

MON PAYS

OECEMBER 12, 2006

' J 2 FAUDEL MERCURY
[ '3 3 EVERYTIME WE TOUCH
— CASCADA ANDORFINE
4 4 MARLY-GOMONT
KAMINI RCA
5 PAS LE TEMPS

FAF LARAGE M6 INTERACTIONS

g AMIES-ENNEMIES
NADIYA COLUMBIA

PETIT PAPA NOEL

BEBE LILLY HEBEN

LE COUCOU DE TITOU
TITOU LE LAPINOU MY LABEL

s ¢ LAQUETE
ﬂ _ JOHNNY HALLYDAY WARNER

SLIPPING AWAY (CRIER LA VIE)
MOBY FT. MYLENE FARMER MUTE

ITALY

SINGLES

= (FIMI/NIELSEN) OEGEMBER 12, 207
THE SAINTS ARE COMING
U2 AND GREEN DAY SLAND/INTERSCDPE/REPRISE
10 CANTO
LAURA PAUSINI ATLANTIC

& PATIENCE
j i3 _TAKE THAT POLYDOR

| JUVENTINI

CHECCO ZALONE UNIVERSO

INSTABILE
__NEK WARNER BROS

LOVELIGHT

ROBBIE WILLIAMS CHRYSALIS

JumpP
__MADONNA WARNER BROS
8 7 MARTYR

DEPECHE MODE MUTE

ED ERO CONTENTISSIMO
I TIZIAND FERRO CAPITOL

ILLEGAL
SHAKIRA FT. CARLOS SANTANA EPIC

SWITZERLAND +

SINGLES

(MEDIA CONTROL)

1 SHAME
l__T.I _pid STARWATCH

ALL GOOD THINGS (COME TO AN END)

DECEMBER 12, 2006

2 i NELLY FURTADO MOSLEY/GEFFEN
, HURT
m CHRISTINA AGUILERA RCA
4 | PATIENCE

TAKE THAT POLYDOR

|5 | 'SMACK THAT
AKON FT. EMINEM KONVICT

q IL DIVO
s SIEMPRE RCA

2
U218 SINGLES MERCURY
DJ ANTOINE
LIVE IN MOSCOW MV
3 LAURA PAUSINI
10 CANTO ATLANTIC

16 PETER REBER AND NINA
" HIMEL & ARDE UNIVERSAL

UNITED KINGDOM =<

SINGLES

(THE OFFICIAL UK CHARTS CO0.)
PATIENCE
TAKE THAT POLYDDR
BOOGIE 2NITE
BOOTY LUV HED KANOI
SMACK THAT
AKON FT. EMINEM KONVICT
BING BANG (TIME TO DANCE)
LAZYTOWN GUT N
ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN
5 MY LOVE

JUSTIN TIMBERLAKE FT. . JIVE/ZOMBA
¢ |RREPLACEABLE

BEYONCE KNOWLES COLUMBIA

e WIND IT UP

- i NEW GWEN STEFANI INTERSCOPE
PUT YOUR HANDS UP FOR DETROIT
FEDDE LE GRANDE SPINNIN'

BEWARE OF THE DOG
JAMELIA PARLOPHONE

AUSTRALIA =

SINGLES

DECEMBER 10, 2008

| (ARIA)
1 NIGHT OF MY LIFE
DAMIEN LEITH SONY BMG

5 |1 DONT FEEL LIKE DANCIN'
SCISSOR SISTERS PDLYDOR

DECEMBER:20,.2008

i l"] ¢ SMACK THAT
AKON FT. EMINEM KONVICT
4  [RREPLACEABLE
BEYONCE KNOWLES COLUMBIA
MY LOVE

l-.' I 5 _ JUSTIN TIMBERLAKE FT. T.) JIVE/ZOMBA

| WISH | WAS A PUNK ROCKER
SAND! THOM RCA

DON'T GIVE UP
ENEWI SHANNON NOLL/NATALIE
a WIND IT UP
-‘h jNEW GWEN STEFAN] INTERSCOPE
LIGHT SURROUNDING YOU
EVERMORE WARNER

v FERGALICIOUS
10 11 oncie saminTERSCOPE

THWAIGHTE SONY BMG

SPAIN

SINGLES

{PROMUSICAE/MEDIA}
AL FINAL DE LA PALM
RAFA GONZALEZ-SERNA UNIVERSAL
ORIGINAL RAP
SFDK BDACOR
THE SAINTS ARE COMING
U2 AND GREEN DAY ISLAND/INTERSCOPE/REPRISE
4 3 PORLANOCHE
MALA RDDRIGUEZ UNIVERSAL
MARTYR
DEPECHE MODE MUTE
ESCAPAR
MOBY/AMARAL VIRGIN
HIMNO OFICIAL DEL SEVILLA FC
__EL ARREBATO CAPITOL
@ 12 THE REINCARNATION OF BENJAMIN BREEG
IRON MAIDEN CAPITOL
CRITICAR POR CRITICAR
FANGORIA D RO
UNBELIEVEABLE
TIKARO J LOUIS & FERRAN BIT

DECEMBER 13, 2004

FINLAND

SINGLES

DECEMBER 13, 2006

(YLE)

KONEESEEN KADONNUT
APULANTA LEVY-YHTIO

1T SNOWS IN HELL

= LORDI RCA

IEﬂ-‘I‘ g [N JOY AND SORROW

HiM TERRIERRCA
SIKA
AJATTARA SPINEFARM

5 ; SINNERS NIGHT/MISTY MORNING
 NEGATIVE GB FAMILY/EDEL

ALBUMS ’
iﬂ‘ 1’ VESA-MATTI LOIRI

| IVALO WARNER
TARJA TURUNEN
HENKAYS ESTA PASSION
SMURFFIT
HOKKUS POKKUS HITIT 14 EMI
a P BASSHUNTER
L0 <(* ) WARKER
4 PMMP
| LESKIAIDIN TYTTARET RCA

Go to www.billboard.biz for complete chart data
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GERMANY ——

(MEDIA CONTROL)

SHAME
STARWATCH

ALL GOOD THINGS (COME TO AN END)

e RRSEMBER 12, 200

NELLY FURTADO MDSLEY/GEFFEN
ﬁ-}-u 1 DAS BESTE
lr SILBERMDND COLUMBIA
i E g THE BEST SIDE OF LIFE
_"__ [ SARAH CONNOR X-CELL
@&1 4 HURT
] CHRISTINA AGUILERA RCA

WAS WIR ALLEINE NICHT SCHAFFEN
XAVIER NAIDOO NAIDOO

3 PATIENCE
TAKE THAT POLYDOR

{ DON'T FEEL LIKE DANCIN'

8 - 7 SCISSOR SISTERS POLYDOR
m 5 SMACK THAT
oot 4 AKON FT. EMINEM KONVICT

CHASING CARS
SNOW PATROL FICTION/POLYDOR

>ANADA

DIGITAL SINGLES

{SOUNDSCAN)
WIND IT UP
GWEN STEFANI INTERSCOPE
KEEP HOLDING ON
AVRIL LAVIGNE RCA/SONY BMG
':_;i. 5 THE SAINTS ARE COMING
B . U2 & GREEN DAY ISLAND/NTERSCOPE/REPRISE/UNIVERSAL/UNIVERSALAWARNER
3 THE SAINTS ARE COMING

U2 & GREEN DAY ISLAND/INTERSCOPE

5 SAY IT RIGHT
NELLY FURTADD MOSLEY/GEFFEN

- BEGEMBER 29, 2008

& § (RREPLACEABLE

i BEYONCE COLUMBIA
Hf@mw A GREAT BIG SLED

N THE KILLERS FT. TONI HALLIDAY ISLAND/UNIVERSAL
8 7 MADWORLD
= SACRE AD BRAOLEY

‘g g HOW TO SAVE A LIFE (ALBUM VERSION)
- % "™ THEFRAY EPIC/SONY BMG

10 10 SMACK THAT

AKON FT.EMINEM KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWNUNIVERSAL

MEXICO 0

(BIMSA)

1 LUIS MIGUEL
NAVIDAOES WARNER

 DECEMBER 11 200

49 RBD
CELESTIAL (VERSAQ EM ESPANHOL) EMI TELEVISA
, YURIDIA

__HABLA EL CORAZON SONY BMG

g SOUNDTRACK
HIGH SCHOOL MUSICAL UNIVERSAL

= =
;:g.g 22 218 SINGLES VERCURY
" g 4 ALEJANDRO SANZ
EL TREN DE LOS MOMENTOS WARNER
2 5 SINBANDERA

PASADO SONY BMG
FRANCO DE VITA
MIL Y UNA HISTORIAS SONY BMG
PANDA
| AMANTES SUNT AMENTES WARNER

5 RICKY MARTIN
MTV UNPLUGGED COLUMBIA

POLAND

3 {ZWI.ZEX PRDDUCENTOW AUDIO VIOEQ) DECEMBER 8, 200@
5 ZBIGNIEW KSIAZEK, PIOTR RUBIK
1 PSALTERZ WRZESNIOWY MAGIC
GRZEGORZ TURNAU
HISTORIA PEWNEJ PODROZY PARLOPHONE
VARIOUS ARTISTS
THE BEST CHRISTMAS ALBUM...EVER!!;
MAREK GRECHUTA
ZLOTA KOLEKCJA (DNI KTORYCH NIE ZNAMY) POMATON
PIOTR RUBIK
RUBIKON MJM
U2
U218 SINGLES MERCURY
VARIOUS ARTISTS
Ty ES PETRUS - TY JESTES SKALA MAGIC
" THE BEATLES
LOVE EM!
0 ANIA
KILKA HISTORII NA TEN SAM TEMAT SONY BMG

27 VARIOUS ARTISTS
BRAVO HITS ZIMA 2007 MAGIC

l:N

d

| =3 l Q ;M‘ :.o.?.ﬁ

3]

Data for week of DECEMBER 23, 2006 |

(NIELSEN SOUNDSCAN INTERNATIDNAL) DECEMBER 23, 2006

PATIENCE
TAKE THAT POLYDOR

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADD MOSLEY/GEFFEN

WIND IT UP

~ _GWEN STEFANI INTERSCOPE

YOU KNOW MY NAME
CHRIS CORNELL SURETONE/INTERSCOPE

CHASING CARS
SNOW PATROL POLYDOR/A&M/INTERSCOPE

ALL | WANT FOR CHRISTMAS IS YOU

. _MARIAH CAREY COLUMBIA

MY LOVE (SINGLE VERSION)
JUSTIN TIMBERLAKE FT. T.l. JIVE/ZO0MBA

IRREPLACEABLE (ALBUM VERSION)
BEYONCE COLUMBIA

HURT

' CHRISTINA AGUILERA RCA

BOOGIE 2NITE
BOOTY LUV HED KANDI

" SHAME (RADIO EDIT)
. MONROSE STARWATCH

. YOU DON'T KNOW (EXPLICIT ALBUM VERSION}

EMINEM, 50 CENT, LLOYD BANKS & CASHIS SHADY/INTERSCOPE

SNOW ((HEY OH))
RED HOT CHILI PEPPERS WARNER BROS.

AMERICA

~_ RAZORLIGHT VERTIGO

. FAIRYTALE OF NEW YORK

THE POGUES WARNER

| DON'T FEEL LIKE DANCIN'
SCISSOR SISTERS POLYOOR

SMACK THAT
AKON FT. EMINEM KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN

NI UNA SOLA PALABRA

- _PAULINA RUBIO UNIVERSAL LATINO

YOU GIVE ME SOMETHING
JAMES MORRISON POLYDOR

LAST CHRISTMAS

" WHAMI EPIC

WALLONIA [T/

{PROMUVI} OECEMBER 13, 2005 1

FOUS TA CAGOULE
FATAL BAZOOKA UP

MON PAYS
FAUDEL MERCURY

AMIES-ENNEMIES
NADIYA COLUMBIA

SLIPPING AWAY (CRIER LA VIE)
MOBY FT. MYLENE FARMER MUTE

FACON SEX
TRIBAL KING ULM

MICHEL SARDOU
HORS FORMAT AZ

YANNICK NOAH
CHARANGO SAINT GEORGE

' THE BEATLES

LOVE APPLE

LYNDA LEMAY
MA SIGNATURE WARNER BROS.

' GEORGE MICHAEL
| TWENTY FIVE AEGEAN

HUNGARY

| (MARASZ)

SINGLES

DECEMBER 8. J

PROPER EDUCATION
ERIC PRYDZ VS. PINK FLOYD RECORD

: UTOPIA
2 NEW DISTANT FRAGMENT/STEVE MILL IMPORT
.~ ; MARTYR

- 3 DEPECHE MODE MUTE

4 WHITE HORSE

e L. AVENUE MOSTIKO
"5 hew CHANGES
T

CHRIS LAKE FT. LAURA V APOLLO

RUZSA MAGDI
ORDOGI ANGYAL CLS

2 2 GaomvoLsy UNIVERSAL
. 3 AKOS
“ il MEG KOZELEBS FEHER SOLYOM
a4 10 ZENEOVI

TELI UNNEP SONY BMG

- ZORAN
. KDZ0S SZAVAKBDL UNIVERSAL

CHARTS LEGEND on Page 60
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See Chart Legend for rules and explanations. ® 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved

L Wl DEC

SALES DATA COMPILED BY
N
Nieisen ( )=

SoundScan . . .
A AT

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

DIANA KRALL

35 EUROCHARTS ARE COMPILED BY BILLBOARD EROM THE NATIONAL SINGLES AND ALBUM LEOM3THIS MO ENONVERVEINNZ323Y6 g
=3 SALES CHARTS OF 20 EUROPEAN COUNTRIES. DECEMBER 6, 2006 |96_1 MICHAEL BUBLE 23
. PATIENCE IT'S TIME 143/REPRISE 48946/WARNER BROS. @ 1
] 1 Tae THaT POLYDOR RAY CHARLES + THE COUNT BASIE ORCHESTRA £
S BASIE SWINGS HEAR 30026/CONCORD L
ALL GOOD THINGS (COME TO AN END) RALSING :
f ‘2 5 Neuy FURTADO MOSLEY/GEFFEN 2 Mf-:[TJHEI;EEIFEICF Pﬁ:ROL:))E(R L
= SMACK THAT " _HALF THE PERFECT WORLD ROUN 3252 ‘
u. 3. 2 KON FT EMiNEM KONviCT . VARIOUS AR'I_'ISTS m%
[T FOUS TA CAGOULE PUTUMAYO PRESENTS: NEW ORLEANS CHRISTMAS PUTUMAYO 256 j.
| ! FATAL BAZOOKA UP MUSIC . CHRIS BOTTI
o= SHAME TO LOVE AGAIN: THE DUETS COLUMBIA 77505/SONY MUSIC ®
1 S
“_5 JNEW MONROSE STARWATCH - GLADYS KNIGHT .
- il HURT " BEFORE ME VERVE 006225/VG Ao
18 4 ipisTive acuiLeRa RCA NAT KING COLE
. _THE VERY BEST OF NAT KING COLE CAPITOL 59324
5 MY LOVE :
JUSTIN TIMBERLAKE FT. T JIVE/ZOMBA THE MANHATTAN TRANSFER
AN ACAPELLA CHRISTMAS RHINO 74739 |

., MON PAYS
8 ‘ 10 FAUOEL MERCURY

EVERYTIME WE TOUCH
.__CASCADA ANDORFINE
‘ | DON'T FEEL LIKE DANCIN'
B SCISSOR SISTERS POLYDOR

12 BOOGIE 2NITE

. CHRIS BOTTI

~_LIVE: WITH ORCHESTRA & SPECIAL GUESTS COLUMBIA 80458/SONY MUSIC @

THE BBC BIG BAND ORCHESTRA

- _BIG BANDS: MUSIC FROM THE WAR YEARS MADACY SPECIAL PRODUCTS 52249/MADACY [
MICHAEL BUBLE

CAUGHT IN THE ACT 143/REPRISE 49444/WARNER BROS. @&

BOOTY LUV HED KANDI 43 PAT METHENY / BRAD MEHLDAU
IRREPLACEABLE METHANY MEHLOAU NONESUCH 79964/WARNER BROS. '

|] 12 | 11 BEYONCE KNOWLES COLUMBIA | 14 15 TONY BENNETT

[ o] DAS BESTE - " " GREATEST HITS OF THE '60S RPM/COLUMBIA 8477/SONY MUSIC

E‘_‘-’"- 8 silaeamonD coLumsia | ELVIS COSTELLO & ALLEN TOUSSAINT
14 new BING BANG (TIME TO DANCE) THE RIVER IN REVERSE VERVE FORECAST 006660/V6 @

LAZYTOWN GUT 15 "_ VARIOUS ARTISTS
Ifs MARLY-GOMONT ' CHRISTMAS BREAK: RELAXING JAZZ FOR THE HOLIDAYS TELARC JAZZ 83657/TELARG -
]

KAMINI RGA e 7 0 ”_aﬂ THELONIOUS MONK QUARTET WITH JOHN COLTRANE

AT CARNEGIE HALL THELONIOUS/BLUE NOTE 35173*/BLG 0

KATIE MELUA

PIEGE BY PIECE DRAMATICO/UNIVERSAL MOTOWN 006868/UMRG

. KEITH JARRETT s

THE CARNEGIE HALL CONCERT ECM 007362/UNIVERSAL CLASSICS GROUP e

STEVE TYRELL

SONGS OF SINATRA HOLLYWOOD 162550

’ LOUIS ARMSTRONG i
-\ THE DEFINITIVE COLLECTION HIP-O/VERVE/GHRONICLES 004893/UME

AL DI MEOLA

19(1225

DECEMBER 6, 2006

THE BEATLES

LOVE APPLE EC S ;

IL DIVO - & | CONSEQUENCE OF CHAOS TELARC 83649

SIEMPRE RCA 91 VARIOUS ARTISTS -
U2 LEGENDS DF JAZZ WITH RAMSEY LEWIS: SHOWCASE LRSMEDIA 968700 @ i
U218 SNGLES MERCURY PE(SEGg v%lrEHE I A W

]

TAKE THAT . CHRISTM, PEGEY LEE GAP 7

BEAUTIFUL WORLD POLYDOR MILES Dl\\éll)sLEG - -
: CTi A 1A

RAMMSTEIN COOL & COLLE Y/COLUMBIA 84784/SONY MUSH

VOLKERBALL UNIVERSAL

WESTLIFE

| R THE LOVE ALBUM RCA

5 DEPECHE MODE
THE BEST OF - VOL. 1 MUTE

PINK
I'M NOT DEAD LAFACE/ZOMBA

8
g OASIS
STOP THE CLOCKS BIG BRCTHER

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

|1°" ; GEORGE MICHAEL J
TWENTY FIVE AEGEAN SONGS FROM THE L ABYRINTH DG 067220/UNVERSAL CLASSICS GROUP
4 12 JUSTIN TIMBERLAKE ] ANDRE RIEU |
] I FUTURESEX/LOVESOUNOS JIVE/ZOMBA | CHRISTMAS AROUND THE WORLD DENON 17619/SLG
12 new SIDO GABRIELA MONTERO
r ICH AGGRO BERLIN BACH & BEYOND EMI CLASSICS 64647/BLG

~ JOSHUA BELL

VOICE OF THE VIOLIN SONY CLASSICAL 97779/SONY BMG MASTERWORKS

E,I 11 ROBBIE WILLIAMS
RUDEBOX CHRYSALIS

14 NEW MYLENE FARMER ANDRE RIEU
e AVANT QUE L'OMBRE...A BERCY POLYDOR THE HOMECOMING! DENON 17613/SLG
] LAURA PAUSINI SOUNDTRACK

10 CANTO ATLANTIC THE NATIVITY STORY (MYCHAEL DANNA) NEW LINE 39074

VARIOUS ARTISTS
" PAUL MCCARTNEY'S ECCE COR MEUM EMI CLASSICS 70424/BLE

N ANONYMOUS 4/DAROL ANGER/MIKE MARSHALL

RADIO AIRPI F:\'4 & . GLORYLAND HARMONIA MUNDI 907400
- elsen
Music Cantrot e - RENEE FLEMING
RADIG AIRPLAY INFORMATION FROM 17 EURDPEAN COUNTRIES AS MDNITORED AND ) HOMAGE: THE AGE OF THE DIVA DECCA 007405/UNIVERSAL CLASSICS GROUP
" s

TABULATED BY NIELSEN MUSIC CONTROL THE 5 BROWNS

DECEMBER 6, 2006 NO BOUNDARIES RCA RED SEAL 78719/SDNY BMG MASTERWORKS ®

1 MYLOVE VARIOUS ARTISTS 'I[
JUSTIN TIMBERLAKE FT. T.I JIVE/ZOMBA KDFC CLASSICAL CHRISTMAS 3 NAXOS 8570363 L]

5 IRREPLACEABLE | ANDRE RIEU
BEYONCE KNOWLES COLUMBIA *®_THE FLYING DUTCHMAN DENON 17570/SLG |
SMACK THAT ANDRE RIEU b
AKON FT. EMINEM KONVICT NEW YEAR'S IN VIENNA DENON 17572/5LG

PROMISCUQUS
NELLY FURTADO FT. TIMBALAND MOSLEY/GEFFEN

POLYPHONY (LAYTON)
WHITACRE: CLDUDBURST ANO OTHER CHORAL WORKS HYPERION 67543/HARMONIA MUNOI

'17%’

~ PATIENCE HILARY HAHN =
~ TAKE THAT POLYDOR PAGANINI/SPHOR: VIOLIN CONCERTDS OG 007188/UNIVERSAL CLASSICS GROUP ;&3
" HURT VARIOUS ARTISTS

BEDTIME BEATS: THE SECRET TO SLEEP SMASH 77617/RHING

RENEE FLEMING [ ]
SACRED SDNGS DECCA 005193/UNIVERSAL CLASSICS GROUP s
At

VARIOUS ARTISTS i
GREENBERG. SYMPHONY 5: GUINTET FUR STRINGS SONY CLASSICAL 81804/SONY BMG MASTERWORKS

CHRISTINA AGUILERA RCA
ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN

SNOW (HEY OH)
RED HOT CHILI PEPPERS WARNER BROS.

_;;LJ

U & UR HAND BOCELLI/MARINEZ/ANTNONUCCI/PICCOLI (MERCURIO)
PINK LAFACE/ZOMBA PAGLIACCI DECCA 007181/UNIVERSAL CLASSICS GROUP
1 DONIT FEEL LIKE DANCING i . DANNY ELFMAN
SCISSOR SISTERS POLYDOR | " _SERENADA SCHIZOPHRANA SONY CLASSICAL 89780/SONY BMG MASTERWORKS ﬁ
JUMP | YO-YO MA/THE SILK ROAD ENSEMBLE

WARNER BROS. SILK ROAD JOURNEYS: BEYOND THE HORIZON SONY CLASSICAL 93962/SONY BMG MASTERWORKS e
BUTTONS LEIF OVE ANDSNES |

2 ﬁ' HORIZONS EMI CLASSICS 41682/BLG .
ANNE-SOPHIE MUTTER i
SIMPLY ANNE-SOPHIE DG 00718%/UNIVERSAL CLASSICS GROUP 2l
THE 5 BROWNS

THE 5 BROWNS RCA RED SEAL 66007/SONY BMG MASTERWORKS ®

BRYN TERFEL/SCOTTISH CHABMBER ORCHESTRA (MACKERRAS)
. TUTTO MOZART! BG 007194/UNIVERSAL CLASSICS GROUP

THE PUSSYCAT DOLLS FT. SNDOP DOGG
YOU GIVE ME SOMETHING i

JAMES MORRISON POLYDOR o N
ROCK THIS PARTY

BDB SINCLAR FT. CUTEE-B YELLOW PRODUCTION

CHASING CARS
SNOW PATROL FICTION/POLYDOR

Data for week of DECEMBER 23, 2006 | For chart reprints call 646.654.4633

www americanradiohistorvy com

TOP

"ONTEMPORARY JAZZ

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

KENNY G
HOLIDAY COLLECTION ARISTA 86734/SDNY BMG STRATEGIC MARKETING GROUP
4 KENNY G
M IN THE MOOD FOR LOVE..THE MOST ROMANTIC MELODIES OF AL TIME ARISTA 82690/RMG
CHRIS BOTTI
1 OECEMBER COLUMBIA 75381/SONY MUSIC
8y :-"BI' GEORGE BENSON & AL JARREAU
| __GIIN'IT UP MONSTER 2316/CONCORD

% . | BONEY JAMES ' 3
. _SHINE CONCORD 30049 I
VARIOUS ARTISTS
FOREVER, FOR ALWAYS, FOR LUTHER VOLUME W RENDEZVOUS 5122
BRIAN CULBERTSON .
|_A SOULFUL CHRISTMAS GRP 007558/VG

8 ?,arMEDESKI SCOFIELD MARTIN & WOOD
J ~_OUT LOUOER INDIRECTQ 01

NINA SIMONE

hi __REMIXEQ & REIMAGINED LEGACY/RCA 01280/RMG
9 1g FOURPLAY
" XBLUEBIRD 86399/RCA VICTDR
. PETER WHITE |
PLAYIN' FAVOURITES LEGACY/COLUMBIA 94992/SONY MUSIC
MINDI ABAIR
LIFE LESS ORDINARY GRP 006222/VG
WAYMAN TISDALE
WAY UP! RENDEZVOUS 5118
- KENNY G
© "7 _THEESSENTIAL KENNY G LEGACY/ARISTA 75487/RMG
1&' JAZZMASTERS i
il JAZZMASTERS V TRIPPIN 'N' RHYTHM 90522/v2
HERBIE HANCOCK
. POSSIBILITIES HEAR/HANCOCK 70013/VECTOR

+ THE RIPPINGTONS
20TH ANNIVERSARY PEAK 30000/CONCORD @

15
VARIOUS ARTISTS
WNUA — SMOOTH JAZZ SAMPLER 19 WNUA 3000
0 VARIOUS ARTISTS

~_KKSF 103.7 SAMPLER FOR AIDS RELIEF, VOL. 17 KKSF 87671
MARION MEADOWS
" DRESSED TO CHILL HEADS UP 3106
JAMIE CULLUM ]
CATCHING TALES VERVE FORECAST/UNIVERSAL MOTOWN 005478/VG/UMRG @
MICHAEL FRANKS
RENDEZVOUS IN RIO KOCH 9964
VARIOUS ARTISTS
SMOOTH JAZZ CHRISTMAS LIFESTYLES 160045 ) {
ROB WHITE g
LET IT RIDE E2 90953/0RPHEUS
23 LEE RITENOUR
(&% 1% SMOKE 'N' MIRRORS 1.E /PEAK 23001/CONCORD

ARTIST
TITLE IMPRINY & NUMBER / DISTRIBUTING LABEL
IL DIVO
SIEMPRE SYCO/COLUMBIA 02673/SONY MUSIC
= JOSH GROBAN

= AWAKE 143/REPRISE 44435/WARNER BROS. @®
ANDREA BOCELLI
UNDER THE DESERT SKY SUGAR/DECCA 007831/UNIVERSAL CLASSICS GROUP ®
IL DIVO "
- IL 81V0 SYCO/COLUMBIA 93963/SONY MUSIC ® ~
. IL DIVO i ®
m ANCORA SYCO/COLUMBIA 76914/SONY MUSIC "w

~ ANDREA BOCELLI n

AMORE SUGAR/DECCA D06069/UNIVERSAL CLASSICS GROUP b
MORMON TABERNACLE CHOIR [ %
THE WONDER OF CHRISTMAS MORMON TABERNACLE CHOIR 70047 A
SARAH BRIGHTMAN
DIVA: THE SINGLES COLLECTION NEMO STUDIQ/ANGEL 73671/BLG

. ANDREA BOCELLI .‘@g
AMOR SUGAR/VENEMUSIC 006144/UNIVERSAL LATIND ey

JUANITA BYNUM & JONATHAN BUTLER

GOSPEL GOES CLASSICAL FLOW 1894/MARANATHA!

VITTORIO i
VITTORIO POLYDOR/DEGCAMUSIC FOR A BETTER WORLD 007307/UNMERSAL CLASSICS GROUP |
SQUNDTRACK

PRIDE & PREJUOICE DECCA D05620/UNIVERSAL CLASSICS GROUP

RONAN TYNAN F
THE DAWNING OF THE DAY DECCA 007339/UNIVERSAL CLASSICS GROUP |
M MORMON TABERNACLE CHOIR
THEN SINGS MY SOUL MORMON TABERNACLE CHOIR 70036
CHLOE [
WALKING [N THE AIR MANHATTAN 42961/BLG :
SOUNDTRACK
'. THE DA VINCI CODE OECCA 006479/UNIVERSAL CLASSICS GROUP
E THE TEN TENORS -
E)_ HERE'S TO THE HEROES RHIND 63674 L}
MORMON TABERNACLE CHOIR
LOVE IS SPOKEN HERE MOARMON TABERNACLE CHOIR 0017
HAYLEY WESTENRA B
ODYSSEY DECCA 005440/UNIVERSAL CLASSICS GROUP -

SOUNDTRACK
__STARWARS EPISODE Ill: REVENGE OF THE SITH SONY CLASSICAL $4220/SONY BMG MASTERWORKS @
THE CELTIC TENORS

REMEMBER ME TELARC 80667 B

JOHN WILLIAMS/YO-YO MA/ITZHAK PERLMAN
MEMOIRS OF A GEISHA K) SONY CLASSICAL 74708/SONY BMG MASTERWORKS '
SARAH BRIGHTMAN

LOVE CHANGES EVERYTHING: MANDREWUMDWBBERWUICWNVDLZ!IW%W&MW
CINCINNATI POPS ORCHESTRA (KUNZEL) :
- CHRISTMASTIME IS HERE TELARC 80538 |

THE IRISH TENORS
SACRED: A SPIRITUAL JOURNEY RAZOR & TIE 82929

Go to www.billboard.biz for complete chart data | 59
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ALBUN CHARIS

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

GREATEST
GAINER

vl Where included, this award indicates the title with
B3 the chart’s biggest percentage growth.

Where included, this award indicates the title
with the chart’s largest unit increase.

===y Indicates album entered top 100 of The Billboard 200
and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CDjCassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. ® after price indicates album only available on DualDisc.
CD/DVD after price indicates CD/DVD combo only available. ® DualDisc avail-
able. ® CD/DVD combo available. * indicates vinyl LP is available. Pricing and
vinyl LP availability are not included on all charts.

SINGLES CHARIS

RADIO AIRPLAY SINGLES CHARTS

Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, comput-
ed by cross-referencing exact times of alrplay with Arbitron listener data. The
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern
Rock and Adult R&B charts, which are ranked by total detections.

@ Songs showing an increase in audience (or detections)
over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Airplay charts simultanecusly

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removed from the Hot R&B/Hip-Hop Songs and Hot R&B/Hip-Hop Airplay charts
simultaneously if they have been on the Hot R&B/Hip-Hop Singles & Tracks for more
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop
100 Airplay charts simultaneously if they have been on the Pop100 for more than 30
weeks and rank below 30. Titles are removed from Hot Country Songs if they have
been on the chart for more than 20 weeks and rank below 10 in detections or audi-
ence, provided that they are not still gaining enough audience points to bullet. Songs
are removed from the Adult Top 40, Adult Contemporary, Adult R&B, and Hot Dance
Airplay charts if they have been on the chart for more than 20 weeks and rank below
15 (20 for Modern Rock and Latin) or if they have been on the chart for more than 52
weeks and below 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by
Nielsen SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled
from a natlonal subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.
@ Singles with the greatest sales gains.

CONFIGURATIONS

@ CD single available. ® Digital Download available. @ DVD single available.
@ Vinyl Maxi-Single available. @ Viny| Singte available. @ CD Maxi-Single
available. Configurations are not included on all singles chars.

HITPREDICTOR

ﬁ Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profiled music con-
sumers. Songs are rated on a 1-5 scale; final results are based on weighted posi-
tives. Songs with a score of 65 or more (75 or more for country) are judged to
have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of cur-
rent songs with Hit Potential, commentary, polls and more, please visit www.hitpre-
dictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

AWARD CERL LEVELS S

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). B RIAA certification for net shipment

for 1 million units (Platinum). <& RIAA certification for net shipment of 10 million
units (Diamond). Numeral within Platinum or Diamond symbof indicates album’s
multi-platinum level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the number of discs and/
or tapes. O Certification for net shipments of 100,000 units (Oro). (] Certification
of 200,000 units (Platino). 2] Certification of 400,000 units {(Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold). Bl RIAA certification for

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song’s
muttiplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.

O RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. M RIAA platinum certification for net shipment of 50,000 units
for video singles. [] RIAA platinum certification for sales of 100,000 units for
shortform or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. ll RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retail price. O IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retaif for non-the-
atrical tities. [J IRMA platinum certification for @ minimum sale of 250,000 units or a
dollar volume of $18 million at retail for theatrically released programs, and of at
least, 50,000 units and $2 million at suggested retail for non-theatrical titles.

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

, ARTIST E
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) L S
0 ™l SARAH MCLACHLAN ®
. _EXCEE WINTERSONG ARISTA 81504/R11G (18.98) )
THE CHRISTMAS COLLECTION SYCO/COLUMBIA 977 15/SONY MUSIC (16.98) - . !

VARIOUS ARTISTS

NOW THATS WHAT | CALL GHRISTMAS! OVBASONY (16.%6)
JAMES TAYLOR

JAMES TAYLOR AT CHRISTMAS COLUMBIA 00323/SONY MUSIC (18.98)
TRANS-SIBERIAN ORCHESTRA -
THE LOST CHRISTMAS EVE LAVA 93146/AG (18.98) %,
BETTE MIDLER

COOL YULE COLUMBIA 86266/SONY MUSIC (18.98)

CELTIC WOMAN

A CHRISTMAS CEL MANHATTAN 70124/BLG (18.98)

VINCE GUARALDI TRIO

A CHARLIE BROWN CHRISTMAS (SOUNOTRACK) FANTASY 30066/CONCORD (15.98)

2]

' LARRY THE CABLE GUY Y
3

B

y——
ﬂv
=3

ﬁ
~

i

.

|

A VERY LARRY CHRISTMAS JACK/WARNER BROS. (NASHVILLE) 48931/WRN (18.98)

TRANS-SIBERIAN ORCHESTRA

CHRISTMAS EVE AND OTHER STORIES LAVA 92736/AG (15.98)

FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR

CHRISTMAS WITH THE RAT PACK CAPITOL 42210 (18.98)

TRANS-SIBERIAN ORCHESTRA

THE CHRISTMAS ATTIC LAVA 83145/AG (15.98}

MANNHEIM STEAMROLLER

CHRISTMAS CELEBRATION AMERICAN GRAMAPHONE 2020 (17.98)

STEVEN CURTIS CHAPMAN

ALL | REALLY WANT FOR CHRISTMAS SPARROW 11231 (13.98) 1

42 BRAD PAISLEY 5
~ BRAD PAISLEY CHRISTMAS ARISTA NASHVILLE 00533/SBN (18.98)

. THE CHEETAH GIRLS

" CHEETAH-LICIOUS CHRISTMAS WALT DISNEY 861402 (18.98)

. ELVIS PRESLEY B
TS CHRISTMAS TIME RCA SPECIAL PRODUCTS 44931/SONY BMG STRATEGIC MARKETING GROUP (8.98) |
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48 30 MARIAH CAREY a
i e ] MERRY CHRISTMAS COLUMBIA 64222/SONY MUSIC (13.98) ® _ B
] ~ KIDZ BOP KIDS ®

e KIDZ BOP CHRISTMAS RAZOR & TIE 89056 (11.98/7.98) W
@ ¢ CELINE DION 5}
. THESE ARE SPECIAL TIMES 550 MUSIC/EPIC 69523/SONY MUSIC (13.98) s ‘l

44 WYNONNA
= __ACLASSIC CHRISTMAS CURB 78955 (18.98)

I'55 15 DEAN MARTIN %
LoEEs . CHRISTMAS WITH DINO CAPITOL 68922 (18.98) ‘o

- DIANA KRALL FEAT. THE CLAYTON/HAMILTON JAZZ ORCHESTRA
“ CHRISTMAS SONGS VERVE 004717/VG (18.98)

- KENNY G ¢
THE GREATEST HOLIDAY CLASSICS ARISTA 72234/RMG (18.98) B
CLAY AIKEN B
MERRY CHRISTMAS WITH LOVE RCA 62622/RMG (18 98) - e
MARTINA MCBRIDE B

WHITE CHRISTMAS RCA NASHVILLE 67654/SBN (14.98)

" ELVIS PRESLEY
ELVIS CHRISTMAS RCA 88908/SONY BMG STRATEGIC MARKETING GROUP {18.98)
BURL IVES ®
RUDOLPH THE RED-NOSED REINDEER MCA SPECIAL PRODUCTS 322177/UME (8.98)
BING CROSBY

. WHITE CHRISTMAS MCA SPECIAL PROOUCTS 731 143/UME (7.98/2.98)
VARIOUS ARTISTS ®
WOW CHRISTMAS (GREEN) WORD-CURB/EMI/PROVIDENT-INTEGRITY 86414/WARNER BROS. (23.98)
MANNHEIM STEAMROLLER 3}

. CHRISTMAS EXTRAORDINAIRE AMERICAN GRAMAPHONE 1225 {15.98) g v
THIRD DAY :

CHRISTMAS DFFERINGS ESSENTIAL 10828 (17.98)

21 VARIOUS ARTISTS B

. NOW THATS WHAT | CALL CHRISTMAS! 2 THE SIGNATURE COLLECTION EMVUNVERSAL/SONY MUSIGZOMBA B309G/CAPITOL {19.98)

@i 314 KENNY G
. " HOLIDAY GCOLLECTION ARISTA 86734/SONY BMG STRATEGIC MARKETING GROUP (8.98)

?36' ALAN JACKSON f 3
LET IT BE CHRISTMAS ARISTA NASHVILLE 67062/SBN (18.98/11.98) ; .

LUIS MIGUEL

NAVIDADES LUIS MIGUEL WARNER LATINA 64038 {18 98)

ALY & AJ !
ACOUSTIC HEARTS OF WINTER HOLLYWOOO 162639 (13.98)
KENNY CHESNEY .
ALL | WANT FOR CHRISTMAS IS A REAL GOOD TAN BNA 51808/SBN (18.98)
CHRIS BOTTI

DECEMBER COLUMBIA 75381/SONY MUSIC (13.98)

HARRY CONNICK, JR.

HARRY FOR THE HOLIDAYS COLUMBIA 90550/SONY MUSIC (13.98) ®

THE CARPENTERS [}
 J

CHRISTMAS PORTRAIT A&M 215173/UME (14.98)
NAT KING COLE
__ THE CHRISTMAS SONG CAPITOL 31227 (18.98)
VARIOUS ARTISTS
NOW THATS WHAT I CALL
TOBY KEITH
CHRISTMAS TO CHRISTMAS MERCURY 527909/UMGN (8.98)
' SOUNDTRACK
ELF NEW LINE 39028 (12.98)
FRANK SINATRA
THE CHRISTMAS COLLECTION REPRISE 76542/WARNER STRATEGIC MARKETING (18 98)
' THE CHIPMUNKS
CHRISTMAS WITH THE CHIPMUNKS CAPITOL 65136 (13.98)
TWISTED SISTER
A TWISTED CHRISTMAS RAZOR & TIE 82964 (18.98)
SOUNDTRACK 4
THE POLAR EXPRESS WARNER SUNSET/REPRISE 48897/WARNER BROS. (18.98)

BARENAKED LADIES
BARENAKED FOR THE HOLIDAYS DESPERATION 40015/WARNER BROS. (18.98)

2

1 EM/ZOMBA/SONY MUSIC/UNIVERSAL 585620/UMRG (19.98) |

TOP HOLIDAY ALBUMS: All Christmas, Hanukkah, and Kwanzaa collections, includ-
ing new ones and those released in earlier years, are eligible to appear on the Top
Holiday Albums. TOP INTERNET: Reflects physical albums ordered through Internet
merchants, based on data collected by Nielsen SoundScan. Catalog titles are includ-
ed. TOP DIGITAL: Release sold as a complete album bundie through digital down-
load services. BILLBOARD.BIZ CHART: See Chart Le(s;end for rules and explana-
tions. ©2006;-VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights
reserved.

60 | Go to www.billboard.biz for complete chart data
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SALES DATA COMPILED BY
N
Nielsen
SoundScan

S ARTIST Title ¢
S'. IMPRINT / DISTRIBUTING LABEL =

VARIOUS ARTISTS  Eminem Presents: The Re-Up 2

o

SHADY/AFTERMATH /INTERSCOPE
vl GWEN STEFANI The Sweet Escape 3
=2l L INTERSCOPE
F'I; 3 "-B SARAH MCLACHLAN Wintersong | g
o 7 ARISTA/RMEG ’
Ak SOUNDTRACK Dreamgirls 59
- MUSIC WORLD/COLUMBIA /SONY MUSIC -
s DAUGHTRY Daughtry 77.
S5 [ RCA 88860/RMG .
6 5 B VINCE GUARALDI TRIO A Charfie Brown Christmas (Soundtrack){ .
| e FANTASY /CONCORD Sl
"2 5 |3 JAMES TAYLOR James Taylor At Chrlstmas | i
5 7 COLUMBIA 00323/SONY MUSIC I.

CIARA
LAFACE /Z0MBA & e

z Ciara: The Evolution -1
;ﬂ"‘“:fej; VARIOUS ARTISTS _NOW That's What | Call Christmas! 3

ST T

EMVUNIVERSAL/ZOMBA/SONY BMG STRATEGIC MARKETING GROUP 88482/SO0NY MUSIC

. "INCUBUS Light Grenades
. 2 * IMMORTAL/EPIC /SONY MUSIC 3 1

< 3 JAY-Z
vl ROC-A-FELLA/DEF JAM 008045*/(DJMG @

IL DIVO
SYCO/COLUMBIA /SONY MUSIC

Kingdom Come 15

The Chrisimas Collection

Happy Feet 'H
. FOX/WARNER SUNSET/ATLANTIC /AG 1
MICHAEL BUBLE
143/REPRISE /WARNER BROS.

Let it Snow! (EP) _

ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL
THE BEATLES
APPLE 79808/CAPITOL @

JOSH GROBAN
143/REPRISE 44435/WARNER BROS. ®

JAMES TAYLOR
COLUMBIA D0323/SONY MUSIC
SARAH MCLACHLAN
ARISTA 81504/RMG

iy TONY BENNETT

| RPM/COLUMBIA 80979/SONY MUSIC
CELTIC WOMAN
MANHATTAN 70124/BLG

BETTE MIDLER

COLUMBIA B6266/SONY MUSIC

James Taylor At Christmas | 6

Wintersong I

Duets: An American Classic :'1"8‘

A Christmas Celebration 36

Cool Yule [y I

Hannah Montana .

SOUNDTRACK
1 WALT DISNEY 861620 ® 1
'~ DAUGHTRY Daughtry f
" RCA 88860/RMG
IL DIVO

|
' J.J. CALE & ERIC CLAPTON  The Road To Escondido H»q
| DUCK/REPRISE 44418/WARNER BROS. |
IL DIVO
SYCO/COLUMBIA 97715/SONY MUSIC .
ANDREA BOCELLI Under The Desert Sky 's‘r'
SUGAR/DECCA 007831/UNIVERSAL CLASSICS GRDUP & =iy
JOHN MAYER Continuum ' g
AWARE/GOLUMBIA 79019*/SONY MUSIG :

An Other Cup 8

Tne Christmas Collection

Siempre 6
SYCO/COLUMBIA 02673/SONY MUSIC

YUSUF
YA/ATLANTIC 94550/A6

)P ADULT CONTEMPORARY

"URRENTS

TITLE _
ARTIST {IMPRINT / PROMOTION LABEL)
THE CHRISTMAS SONG
NAT KING COLE (CAPITOL)
2 39 A HOLLY JOLLY CHRISTMAS
__BURL IVES (MCA SPECIAL PRODUCTS/UME)
- ROCKIN' AROUND THE CHRISTMAS TREE
4=~ BRENDA LEE (MGA/UME)
" 99 JINGLE BELL ROCK
BOBBY HELMS (DECCA/MCA/UME)
i HAPPY X-MAS (WAR IS OVER)
S JOHN LENNON & YOKO ONO (CAPITOL)
4 |p3 PLEASE COME HOME FOR CHRISTMAS
~°° _EAGLES (ASYLUM/ELEKTRA/ATLANTIC)
6 “2 FELiZ NAVIDAD
t JOSE FELICIANO (RCA/SONY BMG STRATEGIC MARKETING GROUP)
5 29 WHITE CHRISTMAS
BING CROSBY (MCA/UME)
E I 9 30 IT'S THE MOST WONDERFUL TIME OF THE YEAR
"7 ANDY WILLIAMS (LEGACY/COLUMBIA}
MERRY CHRISTMAS DARLING
m 10_ 29 THE CARPENTERS (AGM/UME)

el % DO THEY KNOW IT'S CHRISTMAS?
ki BAND-AID (COLUMBIA)

12 {4 49 JINGLE BELL ROCK
sy DARYL HALL JOHN OATES (RCA/SONY BMG STRATEGIC MARKETING GROUP}

4 , LAST CHRISTMAS
E[ 12 1-_28> WHAML (COLUMBIA)
14 25 IT'S BEGINNING TO LOOK A LOT LIKE CHRISTMAS
JOHNNY MATHIS (LEGACY/COLUMBIA}
.,26I ALL | WANT FOR CHRISTMAS IS YOU

o =
i&j 29 MARIAH CAREY (COLUMBIA)

Data for week of DECEMBER 23, 2006



www.americanradiohistory.com

See Chart Legend for rules and expianations. ® 2006, VNU Business Media, inc. and
Nielsen SoundScan, inc. All rights reserved.

SALES DATA COMPILED BY

N Nieisen

VideaScan

Principal Performers

CERT.

LABEL / DISTRIBUTING LABEL & NUMBER (PRICE}
SUPERMAN RETURNS
WARNER HOME VIDEO 72351 (28.98)

* Brandon Routh/Kate Bosworth

f ICE AGE: THE MELTDOWN e
' 20TH CENTURY FOX 2237771 (29.98)
1 3 4 CARS Animated G
S % WALT DISNEY/PIXAR/BUENA VISTA HOME ENTERTAINMENT 27189 (29.98)
& CLERKS )i Jeff Anderson/Brian O'Halloran A

THE WEINSTEIN COMPANY/GENIUS PRDDUCTS 79598 (29.98)

_; 2 THE DA VINCI CODE
. SONY PICTURES HOME ENTERTAINMENT 14834 (29.98)

i MTHE ANT BULLY Animated SRR IS
i WARNER HOME VIDEO 73668 (26.98)
82 YOU, ME AND DUPREE Owen Wilson/Kate Hudson a3
| UNIVERSAL STUDIOS HOME VIDEG 96652 (29.98)
| 14 7 OVER THE HEDGE

Tom Hanks/Audrey Tautou — pe3

Animated s
PARAMOUNT HOME ENTERTAINMENT 17674 (29.98)

SEE NO EVIL
LIONS GATE HOME ENTERTAINMENT 20143 (28.98)
THE CHEETAH GIRLS 2
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 70476 (26.98)
ROBIN HOOD
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 71624 {29.98)
41 THE POLAR EXPRESS
_ WARNER HOME VIDEQ 74064 (28.98) )
Ml ULTIMATE CHRISTMAS PACK Animated |
SONY WONDER (39.98)
Wl DANE COOK: VICIOUS CIRCLE
HBO HOME VIDEQ 37182 (24.98)
HOW.THE GRINCH STOLE CHRISTMAS
WARNER HOME VIOEQ 79173 (19.98)
ITS A WONDERFUL LIFE
v ARTISAN HOME ENTERTAINMENT 10013 {18.98)
7 30 15 THE LITTLE MERMAID
" WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 18767 (39.99)
FAMILY GUY: VOLUME FOUR
20TH CENTURY FOX 2238209 (39.98) s
NATIONAL LAMPOON'S CHRISTMAS VACATION Chevy Chase/Beverly D'Angelo - ras
WARNER HOME VIDEQ 11889 (19.98) )
WS SUPERMAN ULTIMATE COLLECTOR'S EDITION
WARNER HOME VIDEQ 81912 (99.98)
MOLLY: AN AMERICAN GIRL ON THE HOME FRONT Maya Ritter/David Aaron Baker a8
WARNER HOME VIDEQ 81987 (19.98) i
SEINFELD: SEASON 7 Jerry Seinfeld e
SONY PICTURES HOME ENTERTAINMENT 15948 (49.98)
MISSION: IMPOSSIBLE Il
__PARAMOUNT HOME ENTERTAINMENT 39874 (36.98)
SUPERMAN i
WARNER REPRISE VIDEO/WARNER HOME VIDEQ 11320 (19.98)
AN INCONVENIENT TRUTH
PARAMOUNT HOME ENTERTAINMENT 48084 (36.98)

Kane/Christina Vidal "

Raven-Symane/Adrienne Bailon )

Animated G

Tom Hanks [

Dane Cook NR

Animated IR

James Stewart/Donna Reed 3

Animated 8

Animated  w

Christopher Reeve L)

Tom Cruise/Phillip Seymour Hoffman PG-13

Christopher Reeve/Gene Hackman 2]

Al Gore 6

' TITLE
S LABEL/ OISTRIBUTING LABEL =
SUPERMAN RETURNS P13 |
WARNER HOME VIDEQ
YOU, ME AND DUPREE
UNIVERSAL STUDIOS HOME VIDEQ
3 THE DA VINCI CODE 2643

SONY PICTURES HOME ENTERTAINMENT

2 ICE AGE: THE MELTDOWN PG
20TH CENTURY FOX

CLERKS H

v,g} é" TITLE
LABEL/DISTRIBUTING LABEL & NUMBER {PRICE)

THE CHEETAH GIRLS 2 |

WALT DISNEY /BUENA VISTA 70476 (26.98)

ULTIMATE DVD CHRISTMAS PACK

SONY/SONY MUSIC 58613 (39.98)

DANE COOK: VICIOUS CIRCLE

HBO 37182 (24.98)

5 HOW THE GRINCH STOLE CHRISTMAS

WARNER 79173 (19.98)

FAMILY GUY: VOLUME FOUR

5 20TH CENTURY FOX 2238209 (39.98) THE WEINSTEIN COMPANY/GENIUS PRODUCTS
MOLLY: AN AMERICAN G!RL ON THE FRONT SEE NO EVIL
WARNER 81987 (19 98) LIONS GATE HOME ENTERTAINMENT
SEINFELD: SEASON 7 THE ANT BULLY =

SONY PICTURES 15948 (49 98) WARNER HOME VIQEQ

HIGH SCHOOL MUSICAL: ENCORE EDITION T 3' ACCEPTED i
WALT DISNEY /BUENA VISTA 49549 (26.98) UNIVERSAL STUDIOS HOME VIDEO

RUDOLPH THE RED-NOSED REINDEER 4 CARS

SONY WONDER 58607 (16.98) 'Y WALT DISNEY/PIXAR/BUENA VISTA HOME ENTERTAINMENT

A CHARLIE BROWN CHRISTMAS = g 7 THE BREAK-UP w13

UNIVERSAL STUDIOS HOME VIDEQ

PARAMOUNT 15613 (16.98) 3

i 8 12 GREY'S ANATOMY: THE COMPLETE SECOND SEASON UNCUT
TOUGHSTONE/BUENA VISTA 70099 (59.98)

Iq; HANNAH MONTANA: LIVING THE ROCK STAR LIFE!
WALT DISNEY/BUENA VISTA 71215 (19 98)

21

34" GREY'S ANATOMY: SEASON ONE
TOUCHSTONE/BUENA VISTA 4173503 (29 98)
M BONES: SEASON ONE
B 20TH CENTURY FOX 26728 (48.98) _
THE YEAR WITHOUT A SANTA CLAUS
i WARNER 05372 (14.98)

0 2 ALIAS: THE COMPLETE FIFTH SEASON
TDUCHSTONE/BUENA YISTA 70076 (39.98)
BOSTON LEGAL - SEASON 2
20TH CENTURY FOX 26731 (59.98)

GO DIEGO GO!: DIEGO SAVES CHRISTMAS!
NiCK JR./PARAMOUNT 04074 (16.98)

THE OFFICE: SEASON TWO
NBC/UNIVERSAL 30378 (49 98)

BAND OF BROTHERS
HBD 99205 (79.98)

TITLE
MANUFACTUHEH
PS2: NEED FOR SPEED: CARBON

5wv<s EA SPORTS

PS2: MADDEN NFL 07 £

EA SPORTS

X360: GEARS OF WARS »
- MICROSOFT

PSZ: WWE SMACKDOWN VS. RAW 2007

16
!

PSZ SCARFACE: THE WORLD IS YOURS
VIVENDI UNIVERSAL

PS2: CALL OF DUTY 3

ACTIVISION

PS2: TONY HAWK'S PROJECT 8 =

FROSTY THE SNOWMAN/FROSTY RETURNS

SALES DATA COMPILED BY

N
Nielsen
SoundScan

MAT KEARNEY
| AWARE/COLUMBU\ 94177/SONY MUSIC (11.98)

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

Fea |

2006

Title

Begin To Hope

Nothing Left To Lose

VICENTE FERNANDEZ
_SONY BMG NORTE 02080 (13.98)

La Tragedia Del Vaquero

bl ANA GABRIEL
SONY BMG NORTE 01721 (15.98)

La Reina Canta A Mexico

. BULLET FOR MY VALENTINE
TRUSTKILL 74 (13.98)

B

The Poison |

NEWSONG
INTEGRITY/COLUMBIA 88311/SONY MUSIC (16.98)

The Christmas Hope

« THE 101 STRINGS ORCHESTRA } ] i S
5| MADACY SPECIAL PRODUCTS 52306/VADACY (13.98) Thomas Kinkade: Treasury Of Christmas |

SHINY TOY GUNS N

UNIVERSAL MOTOWN 007615*/UMRG (11.98) We Are Pilots

ROCK STAR SUPERNOVA i
> BURNETT/EPIC 88414/SONY MUSIC (18.98) Rock Star Supernova
4 JOANNA NEWSOM y

DRAG CITY 303* (16.98) ki

SONY BMG NORTE 02496 (14.98) Habla El Corazon |

by 18 27 CARTEL
THE MILITIA GROUP/EPIC 83850/SONY MUSIC (15.98)

Chroma

-ﬂ LOS BUKIS
" _FONOVISA 352638/UG (11.98)

30 Recuerdos £

ANDRE RIEU
DENON 17619/SLG (18.98)

Christmas Around The World

BILLY TALENT
ATLANTIC 83941/A6 (13.98)

Billy Talent Il *

17 ‘HG AUGUSTANA
EPIC 93433/SONY MUSIC (11.98)

All The Stars And Boulevards |

TLg | UNK

- __BIG OOMP 5973/KOCH (17.98)

Beat'n Down Yo Block |

CHIODOS
|_EQUAL VISION 136 (14.98 CD/DVO) &

All's Well That Ends Well

KRYSTAL MEYERS
ESSENTIAL 10815 (13.98)

Dying For A Heart

GABRIELA MONTERO
EMI CLASSICS 64647/BLG (13.98)

Bach & Beyond =

- EL GRAN COMBO DE PUERTO RICO
_DISCOS 605 02756/SONY BMG NORTE (13.98)

Arroz Con Habichuela

15 43 BAKIM & KEN-Y
_PINA 270183/UNIVERSAL LATINO (15.98)

Masterpiece: Nuestra Obra Maestra 22

 IMOGEN HEAP
RCA VICTOR 72532 (11,98)

Speak For Yourself :

12 4 SIN BANDERA
SONY BMG NORTE 01965 (16.98)

Pasado

CALLE 13
. _WHITE LION 96875/SONY BMS NORTE (15.98)

Calle 13

BIG DADDY WEAVE
FERVENT/WORD-CURB 30067/WARNER BROS. (13.98)

What | Was Made For

- NATALIE GRANT
| _CURB 78860 (17.98)

Awaken

; MADACY SPECIAL PRODUCTS 52693/MADACY (13 98}

323 MICHELLE AMATO/MICHELLE LINDAHL/SARAH MOORE

Celtic Christmas

BUENA VISTA 861628/WALT DISNEY (6.98)

THE BABY EINSTEIN MUSIC BOX ORCHESTRA

Baby Einstein: Playdate Fun

J XAVIER
NOODAY 0072/MUSIC WORLD (12.98)

Young Prince Of Tha South

KEALI'l REICHEL
| _PUNAHELE 11225 (15.98)

Maluhia

THE COUNTDOWN SINGERS
MADACY SPECIAL PRODUCTS 52381/MADACY (13.98)

Forever 80s

. SAY ANYTHING
. _DOGHQUSE/J 71805/RMG (11.98)

...Is A Real Boy .

& .2 HILLSONG

HILLSONG AUSTRALIA/INTEGRITY/COLUMBIA 87336/SONY MUSIC (16.98)

Celebrating Christmas

RODRIGO Y GABRIELA
__ATO 21557 (13.98)

Rodrigo Y Gabriela

55 11 GEORGE LOPEZ
" *_0GLIO 89140 {16 98)

El Mas Chingon %&

VITTORIO

§ !

(550 T POLYDOR/DECCA/MUSIC FOR A BETTER WORLD 007307/UNIVERSAL CLASSICS GROUP (16.98)

Vittorio §

23 2 THE STARLITE SINGERS
~©_MADACY SPECIAL PRODUCTS 52456/MADACY (5.98)

Christmas Shoes |

FREDDIE 1960 (14.98)

RAMON AYALA Y SUS BRAVOS DEL NORTE

30 Corridos: Historias Nortenas |

LEO DAN
SONY BMG NORTE 02936 (12.98)

La Historia

BUENA VISTA 861377/WALT DISNEY (6.98)

THE BABY EINSTEIN MUSIC BOX ORCHESTRA " q |

Baby Einstein: Baby Santa

2

\ SARA GROVES
(bl 10/£piC 04539/SONY MUSIC (18.98) ®

Add To The Beauty

. JOSHUA BELL

SONY CLASSICAL 97779/SONY BMG MASTERWORKS {18.98)

Voice Of The Violin

DAVID PHELPS
WORD-CURB 886871/WARNER BROS. (17.98 CD/DVD) @

The Legacy Of Love: David Phelps Live

B ANDRE RIEU
e~ DENON 17613/SLG (18 98)

The Homecoming!

' REIK
SONY BMG NORTE 70213 (14.98)

Seuencia

SANDI PATTY
WORD-CURB 887047/ WARNER BROS. (13.98)

The Voice Of Christmas i

34 24 DRAGONFORCE
SANCTUARY/ROADRUNNER 618034/10JMG (17.98)

Inhuman Rampage =~

- STELLAR KART
B 10 -GURB 56525/ WARNER BROS. (13.98)

We Can't Stand Sitting Down

BOYS LIKE GIRLS
COLUMBIA 76283/RED INK (11.98)

Boys Like Girls

BREAKING & ENTERING

R&B singer Chrisette Michele takes her maiden voyage on The Billboard Hot 100 at
No. 66 as the guest star of Jay-Z’s “Lost One.” Discover developing artists making n

their inaugural Biliboard chart runs each week in Breaking & Entering on billboard.com.

SDNY WONDER 58608 (16.98)
LOST: THE COMPLETE SECOND SEASON
TOUCHSTONE/BUENA VISTA 41736 (59.98)

A CHRISTMAS CAROL

20TH GENTURY FOX 12751 (14.98)

5 24 THE OFFICE: SEASON ONE
NBC/UNIVERSAL 28506 (29.98)

ACTIVISION

XBOX: NEED FOR SPEED: CARBON ¢
EA SPORTS

PS2: NCAA FOOTBALL 07 %
EA SPORTS ”

X360: CALL OF DUTY 3 1
ACTIVISION

G TOM AND JERRY'S GREATEST CHASES
L WARNER 65306 (9.98)
18

The best-selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard
200. If a Heatseekers titie reaches that level, it and the act’s subsequent albums are immediately ineflgible to appear on the
Heatsgekers chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Niefsen SoundScan, Inc.
All rights reserved.

Data for week of DECEMBER 23, 2006 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 61
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SINGLES & TRACKS

DEC
2006

1ST TIME (Granny Man Publishing, BM|/Malik-Mekni
/l\\AStJSLSP;KMI/BasemenI Funk, ASCAP/Hot Sauce Music,

ABOUT US Cecrie Barker Publishing, ASCAP/Paul Wall,
ASCAP/2 Kingpins Pub\lshrn ASCAP/Statt Storch
w%?wrc CA VT Music, ASCAP/WB Music, ASGAP),

ACTA FDOL LrIJon 00017 Music. BMi/Songs Of TVT,
BMILil Jizzel Music Publishing, BMi/Ben Hill Tiger
Music, ASCAP/Me And Marq Music, ASCAP/Cookies
And 1dilk. ASCAP/C Arrore Music, BMI/Bih Gr-Swizole,

BMI/EMI Blackwood, BMVEMI April, ASCAP/Swizole
Music, BM), HL, RBH 91

AINT NO DTHER MAN (Xtina Music, BMI Careers BMG

Musrc Publishing, BMI/Gifted Pear! Music, ASCAPWorks
Of Mart, ASCAP/KStutl, BMI/AriHouse, BMI/Tricia Sounds
Musrc ASCAP/ReachG\o bal, ASCAP/iza Music, BM)/The
xde Otis Mus Group, ASCAP), WBM. POP 5

ALIADO DEL TIEMPO (Three Sound BMI) LT 18

ALOCATE (Mas Flow, BMVEMI Blackwood, BMV/Blue Kratt
Music BM\%LT 26

ALYSSA LIES (Careers-| BMG Musrc Publishing, BMI/More
Than Rhymes Music, BMI) C:

AMARILLO SKY (Rich Texan Musrc ASCAP/Bound For
Sound Music, ASCAP/WB Music, ASCAP/Big Love
Music, BMI/f'aro\ Vincent And Assocrates SESAC/Grin-
nin’ Gir Music, BMyBar Two Beat One Music, ASCAP),

WBM CS 12, H100 68
ANO I'M TELL[NG YOU I'M NOT GOING (Dreamgitls,
ASClé\g’éUérarversal -Geffen Music, BM)/Dreamettes, BI),

ANNA- MOLLYéHun likeyora, ASCAP) H100 70, POP 85
ANTES DE QU AYAS $Promocrones Musicales HR,
SA BMIPeermusic Hl BMEL 7
ANYWAY (Delemmava, BMI/L'le Des Auluers,
ASCAP/Bu And Cr{de , ASCAP) CS 19
ATREVETE BMI) (T 8

AY CHICO ENGU AFUERA} (EMI Blackwood,
BMI/CoiliPark Music, BMI/Peermusic, BMI/BMG Son
éSCAP/Urrlversa\ Musica , Inc., ASCAP), H/WBM. 100

B

BABY, IT'S COLD OUTSIDE (Frank Music, ASCAP) CS 49
BEFORE HE CHEATS {That | ittle House, ASCAP/Mi hly
Underdo1g0 ASCAP/Son /ATV Cross Keys, ASCAR), HIL
CSA H100 24 POP 3
ENOITA TU LUZ qu , ASCAPAWB Music,
ASCAP/\/thncrlo 0ngs, ' BMI/Careers-BMG Music Pub-

hshrnlgA Mi) LT 2

T (Trick N' Rick, BMVFrrSl N Gold BM1/Gold Rush
Publishing, BMI/Y A Daddy, ASCAP/Trac-N-Field Enter-
tainment, Ml/Chamulna Camp Musrc ASCAP/Umverv
sal Music Gorperation, A CAP

BE WITH ME foung Malcolm bhshm ASCAP/EMI
Blackwocd, BMI/Pioenix Ave Music Publishing,
ASCAP/EMI April, ASCAP/dusiin Combs Publishing,

ASC/ AP/RodneYv Jerklns Productlons BMFJ HL, RBr 8

BE WITHOU ige, ASCA! /Unlversal—

AP/WB Musrc S AC/Babyboy's Lifile Pub

Irsmrrg Company, SESAC/Noontime South ESAC/Jada
And Jaden's Publishing, SESAG/Naked Under My
Ciothes, ASCAP/Chrysalis Music. ASCAP/Jasor's Lyrics,
SESAC/Heach Global Tunes, SESAC), HL/WB, RBH 36

BE WITH YOU (Gad Son s ASCAP herry Lane,

ASCAP/SweeI iggles, g "gH
iSTIAS DAY MrApm ASCAP/Sea

syre Musrc ASCAP HL,
ou EM) A%m é\SCAP/Auguslana Music, ASCAP),

B. P L\{NB MUSIC ASCAP/Sons Of K-0ss, ASCAP), WBM,

RBl
BREAK IT OFF (Tafar, ASCAP/GreensIeeves PRS/0u
Rock, PRS/EMI April, ASCAP/! COPWH%“I CommI/Anna i
Music. BMVEMI Blackwood, POP 27
BROKEN (Green Wago; Musrc A CAP/UnrversaI -Poly-
Gram International, hie Park Music,
ASGAP/Kobalt Music, ASCAP Iene Musrc
ASCAP/BRJ Adminisiration, ASC. Pf .CS60
BUDDY (Soulchild, ASCAP/Universal Music Corporarron,
AP/HC 1030 Publishing, ASCAP/Karl Guinn,
/Gumn Style, BM}/Bug usrc ASCAP/Kemx
BI/Sugar Biscuit, ASCAI ?
BUTTONS (Team S Dot Pub |shrng BMVHrtco Music,
BMI/Songs Of Windswept Pacific, BMI/2590 Music Pub-
lishing, ASCAP/Universal Music Corporation
ASCAP/Zone 4, ASCAP/She Rights Music, BMIMy Own
Chit Music, BML/Jasor's Lyrics, SESAC/Reach Glohal
Tunes, SESAC/EMI Blackwood, BMI), HL, POP 30

C

CALL ME WHEN YOU'RE SOBER (Professor Screweg
Hrbhshmg BMVDwr it F%e Musorc BMI/Sweet T 66

Music. A CAF3
NOUGH (R g odney Jerkins Productions,
BMVEMI Blackwood, MVEnsr?n Music, BMI/Fre
Jeskins It BMIALaShawn Danvels Prodctions,
ASCAP/EMI April, ASCAP), HL. RBH
CANTLET GO gSorrgs Of Universal, BMI/Tagﬁy Whyte's
Wusic, BMI/Bal Future Music, B
CAPRICE MUSIK (TTown Music Publlshrng, ASCAP) RBH

CHAIN HANG LOW ](Brg Big Kid, ASCAP/LII D,
/Reace And e ASCAP/UnrversaJ Music Cor-
oration, ASCAP}, H
CHANGE ME (B! GSon s ASCAP/Demrs Hot Songs,
ASCAP/EM! April, ASC P/Strange Motel Music,
ASCAP/Underd%gﬁs Songs, ASCAP/Aimo Music,
AP/Tani 1176 Music, ASCAP/Black Fountain Pub-
lishing, ASCAP/Antonio Dlxons Muzik, ASCAP/Ant ony
Nance Muzik, ASCAP/E Blaci kwood BMI/Tar |1 U
Music BMI/CO yrr ht Control), HLAWEM, RBH 22
CHA INGCA Brnge B ? H100 19 POP 18
CHIQUILLA (Loco De Amor, BMI/Unrversal Musica Unica,
BM/DHG BMVWarnerTamer\ane Publishing, BMI) LT 12
COME BACK TO ME (Antonina Songs, ASCAP/Seven
Peaks Music, ASCAP/In Bocca Al Lpo, ASCAP/Unichap-
Beil Music, BMI/Careers-BMG Music H.rbrrshrn%v
MVMI% gDI\#ce BMU/Bluewater Music, BMI), WBM,

28

COME ON RAIN Fngke Curb Music. BMI/Sweet Radical
Music, BMI/Pat Price, BM)) C:

COME T0 BED éEM\ Blackwood, BMI/Okiahoma Girl
k/lsusrcpﬂw/w Musrc ASCAP/R:ch Texan Music,

COME TO ME MMI Publlshrng BMiAlanice Combs Pub-
IISDID% BMVEMI Blackwood. BMYJustin Combs Publish-
ing, ASCAP/EMI Aprll, ASCAP/Baby Mike Music Publish-
ing. SESAC/Christian Combs Publishing, SESAC/Fora)
Music, SESAC/Bishop Baitey Publishing, ASCAP/Griffin
A Fistesse Wall Wall Music Publishing, BMY/Shay Wrzzy
Publlshln ESAC/She Rights Music, MI/Song f Uni-
versal, BMI/2Xis bushrn? BMI), HL H100 43

E%

COMO ME HACES FALTA {Crisma, SESAC) LT 41
GRASH HERE TONIGHT (Tokeco Tunes, B} CS 41
CRAZY EX- GIRLFRIEND (Sony/ATVTree BMI/Nashville
Star, BMI/Watsky, ASCAP). HL, CS 55
CRY NO MORE odnezJerkms Produc jons,
BMI/aShawn Danigls Productions ASCAP/EMI April,
ASCAPMuknesha Publishing, BMI/23, 000 Music,
BMIMusic Sales Corporation, ASCAP), HL, RBH 57
CUPID'S CHOKEHOLI Ig |\epI|CCaesar Musrc
ASGAP/EMI April, ASC FP J
ASCAP/Dimensional Music Of 1091 ASCAP/Replman
Music, BMIEMI Blackwood. BMVA
ASCAP/elicate, ASCAP), HL_ PO

DANGEHOUS Sony/ATV Tunes, ASCAP/Huss Zwin Ir

AP/ENI Blackwood, BMI/Te-Bass Music, BMI/Colli-
Park husic, BMVEWC Rusic, BMI/Da Crippler Music,

62 |

BMIAUnichappell Music, BMI/Hot-Cha, BMV\rwn%
Biil/Geomantic Musrc BMr/Fclkways Music Publishers,
BNI), HL, POP 99; R
IJAY HEAMING Sprm%vme BMI P)RBH 97
0marmowz eago
ASCAP/SH MVANICMUS ASCAP/Losmg Compo-
sure, BMI/N-The Water ASCAJ KA
DEM JEANS(Shanrah ymong Music, ASCAP/EM\AprrI
ASCAP/Bangamba Music, ASCAP/Chingy Music,
ASCAP/BMG Songs, ASCAP/Air Control Music, ASCAP),
HL/WBM H1006 'POP 62, RBH 70
E RODILLAS TE PIDO (Slem re, ASCAP) LT 20
DES USIDNAME(Famnus ASCAP/Santander Melodies,
AP/Universal Musica , Inc., ASCAP) LT 40
THE DIAH OF JAN E (Seven Peaks Musrc ASCAP/Break-
m Benjamin Musrc CAF3
é arimbero Music, AS AP/Lr\Jrzze\ Music Publish-
"M MI/Sony/ATV Discos, ASCAP/Mater, ASCAP) [T 5
E QUIEN ES g’acmc Latin, ASCAP/Maximo Aguire,
BMI/Elorreaga. A
DIXIE LULLABY (FMI Blackwood BMI/Greenhorse Music,
BVii/Patrick Oavrs BMVDmm Groove SESACG/Calhoun
Enterprises, SESAC) HL, C
ooIr DIT}Pubhshln Desr%xee BMI/Rags Il Richard
Music, BMI/Uncle Wilmese Music, ASCAP/How Ya Luv
Dat Music, ASCAP/Nomng Dale Songs, ASCAR) POP 84
OONT MAKE ME (Cal |V, SCAP/BergBrarn ASCAP/URi-
versal Music Corporatron ASCAP/Big Orange Dog,
ASCAP/Sony/ATV Gross Keys, ASCAP/Dimensiorial
MusrcO 1091 ASCAP) CS 45
A DOZEN ROSES (YOU REMIND ME) (EMI April,
ASCAP/SIreeI Lyrics Publishing, ASCAP/WarnerTamer-
ang Pubirshrn& BMi/Mass Coniusion, ASCAP),
HL/WBM. RBH 50

B
DRINKIN' ME LONELY (Runnin' Behind Publishing,
ﬁgg;\\;{mmchrld Music, ASCAP/Words & Music,

ENOUGH CRYIN éUnwersal Music Corporation,
ASCAP/Mary J Irge ASCAP/Rodney Jerkins Produc-

| Blackwood, BM/Team S Dot Publishing,
BiI/Hitco Music, BMI/Songs Of Windswept Pacific,
BMIEM] Aprrl ASCAP/Carter Boys Publishing,

ASCAP/GraigMan, ASCAP/Dimensional Musrc OI 1081,

AS CAP/Cher Lane ASCAP) CLM/HL, RBH

EVERYTIME THA BEAT DROP (Shamah Cymone Music,
ASCAP/EMI April, ASCAP/Basajamba
ASCAP/Naked Under My Clothes ASCAP/Ch salis
Wusic, ASCAP/Slide That Music, ASCAP/Buck One Pub-
Irshmg ASCAP/Artist Pubushmg Gruup West ASCAP/WB
Music, ASCAP/Honeys Baby Boy Music, ASCAP/Parlae
DFB Publishiny ASCAP/JamaH (lingham Pubhshrng
gSCAP/CMP ebirth Publishing, ASCAP), HL/WBM, RBH

FACE 0OWN (The Red Jumysun Apparatus Publishing
Designee) H100 83;
FANTASMA (Liniversal-Musica Unica, BM/Baby Records
Musrc BMI) LT 30
FAR AWAY (WamerTamerlane Publishing, BMI/Am Your
Dillo, SOCAN/Zero-G, SOCAN/Black Diesel,
SOGAN/Black Adder Music, SOCAN) WBM, H100 20;

POP 10
A FEELIN' LIKE THAT (White Monkey, BMI/Rain Graham
BMI/Category 5, ASCAP/MusrcO RPM, ASCAP/0ld
Des erados ASCAR/N2D; ASCAP) CS 28
LICIOUS (will am Music, BMI/Cherry River,
BMVHeadpnone Junkie Pubhshln ASCAP/EMI April,
ASCAP/RUless Attack Muzick, ASCAP/Pink Passion
Wuzick, ASCAP/Twg Badd Music ASCAP/Menwar Music,
BII/Bughouse, ASCAP), CLWHL, H1003; POP 2
FIDEL (Sovrel Kitsch Music. BMI/EM\ Blackwood,

'FIND MYSELF IN YOU (Cancelled.Lunch Music,

ASCA%/Umversal PolyGram International, ASCAP), HL,
H 3

RBl

FIND OUT WHO YOUR FRIENDS ARE (Sony/ATV Acuff
Rose. BMI/Lavender Zoo Music, BMI/Careers-BMG Musrc
[Ptibrrshlng, BMi/Sagrabeaux Songs, BMI), HLAWBM,

FLY LIKE A BIRD éRye Songs, BMV/Songs Of Universal,
BMIENI April, ASCAP/Minneapolis Guys Music,
ASCAPA! randa Music Works, ASCAP), HL, RBH 40

'FORE SHE WAS MAMA ( Son%ATVAcufRose
BMI/lavenderZoo BM\/\mmo lee Music, BMI/Daphil
Music, BMI), HL. CS 3

GALLEHY S%erSa yin Publishing, BMI/Zomba Songs,
VSony/A Songs, BMVEMI oril, ASCAP), HLAWBM,

GET UP (Bubba Gee Music, BMINoontime Tunes,
BiviiWamer-Tamerlane Publrshm? BMI/Ror Xal nghlrrrgs
AS AP/UmversaI Music Corporation, ASC P/Chamillitary

ID ASCAP), HLAWBM, H100 42, POP 31

G EIT AWAY Run Slow Music, ASCAP /IC
ASCAP/Sony/ATV Tree, BMIM:. Bubba, BMIVEM) Black-
wood, BMI), HL. H100'9
00D AS GONE (WarnerTamerIarre Publishin Sg BMI/Sell
The Cow, BMl/Tower One, BMI/WB Music, ASCAP/Tower
Two, ASCAP), WBM, CS 26
GOOD DIRECTIONS (Murrah Music Cor;())oralron
BMI/Castle Street Music, ASCAP/Large Opportunity
Music, ASCAP) CS 34
GO TELL IT ON THE MOUNTAIN (Public Domaln% 0S57
GOT YOU HOME }WBM Music, SESAC/Sorr s he Key
0 B Flat, SESAC/Neontime South, SES “\A

,\XH“h Phenom Music, BMiUncle Bobby usrc
BMVEMI Blackwood, BMl/Babyboys Little Publishing
Company, SESAC). HL/WBM, RBH 55

A GREAT BIG SLED él‘)mversal PonGram International,

ASCAP), HL, H100 54; POP 42

H

HATE (| REALLY DON'T LIKE YOU) (S0 Happy Pubiish-
CAP) POP 85

HERVEN {John Legend Pubhshmg BMVCherry River,
BM!/P\ease Gimme My Publi '9 MVEMI Blaciwwood,
BV St MUSI. ASCAessyca Wison PUb-
Jishing, BMI/EM! Unart Catalog, BMVGambi, BMI/Special
Agent, BMI), CLM/HL, RBH 4

HELP (Browz, BMU/221 Music, ASCAPLloyd Banks Music.
ASCAP/Universal Music Corporation, ASCAP), HC, RBH

98
HSRE (IN YOUR ARMS}) (Gordie Is A Prince, ASCAP)
HE(F){}E *I;I; GOES AGAIN (0K Go Publishing, BMI) H100 87;
HERIOAS DE AMOR (Capyright Control/EMI Aprit,
AP) LT 32

HILLBILLY DELUXE (EMI April, ASCAP/Brad To The Bone,
ASCAP/Big Loud Shirt Industries, ASCAP/ICG, ASCAP),

HIP HOP IS DEAD (ill Will, ASCAP/Zomba Enterprises,
ASCAP/will .am Music, EMI/Cheny River, BMI/Regent
Music, BMI/Francis Day & Hunter, MVComIron lusic,
BIIVTen East, BMI/iron Butlerfly, B, CLM/AWBM, H100
76; POP 71; RBH 61

LOS HOMBRES TIENEN LA CULPA {PMC ia Editoria,
ASCAP/CMG Publrshmg ASCAP/Crown P, BMVUniver-

sal-Musica Unica, BMIJLT 43

HONESTLY (Dsrios Music, ASCAP) POP 60

HOOD BOY {Melleniverse, SOCAN/Naked Under My
Clothes, ASCAP/Chrysalis Music, ASCAP/Gnat cot{
ASCA P/Jobete Music, ASCAP/Stone Agate, BMY, HI

RBH 28
HOW TO SAVE A LIFE ﬁ\Aaron Edwards Publishing,
ASCAP/EM\ %}rrl HL, H1D0 9; POP &
AGIRL (Jerk Awake ASCAP/Jetanon
Musrc ASCAP/Heach Global Songs, BMI) POP 76
HURT (Ktina Music, BMi/Careers-BMG Music Publishing,

Go to www.billboard.biz for compiete chart data
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BMI/Stuck In The Throat, ASCAP/Famous, ASCAP/Mark
nor(r)%og BMOI/EM\ B\ackwood BMi/inouye, BM), HL.

I CALL IT LOVE (Sony/ATV Tunes, ASCAP/EMI April,
ASCAPAWathe Music Publishing, ASCAP/EMI Blackwood,
BMI/FYM Music, BMI/EMI, PR

ICE BOX (M. randberryOs Musrc SESACNrrgrma
Beach, ASCAP/EMI April. ASCAP/AWE M
ASCAP/Royal Court Music, ASCAP/ChrrsIopher Mathew,
BMI/Hitco Music, BM|/Ezeke International Music,
BMI/Kerrokey Music, ASCAP/Universal Music Corpora-
tian, CAP/Foray Music. SESAC), HLAVBM, H100 69;
POP 81; RBH 32

1 DON'T WANT TO (M Blackwood, BMY/Blue Lamp,
AS%P/Reynsong i/Ayden, BMIWrensong, BM, HL,

S
IF WE WERE A MOVIE gNa\t DISHE'¥ ASCAP POP 94
1 JUST CAME BACK FR ick Landiry ?
;':\ASCAP/WarnerTamer\ane Pubhshrng BMVPrecrous Flour
usic,
1 KEEP COMING BACK %2 ASCAP/Diver Dann,
ASCAP/Jefitey Steele, BM/Songs Of Windswept Pacific,

BM& ) CS 38
| KNOW YOU WANT ME (Mouth Fufl O' Gold.
ASCAP/Universal Music Corparation, ASCAF/Bubba Gee
usic, BMi/Noontime Tunes, BMi/Wamer Cha ;H

5 . HLWBM, RBl
FOR YOU (Cobum, BMIHarley Aflen Music,
BMVSow/ATVTree MI) CS 20
1 LOVEO HER FIRST (Sony/ATV Cross Keys,
AECAPéSoggsO Extreme, ASCAP/Cedar Sides, ASCAP),

100
1 LUV IT (EMI Blackwood, BMVYoun%_IJeezy Music Inc.,
BM/Toompstane Publishing, BA), HL. H100 22; POP

32, RBH
IMAGINE ME (Zorba Songs, BM/Kerrion, BMULill
Mack. BMIY, W Sg f
LOS INFIELES Premrum Latin, ASCAP) LT 6
INNOCENCE é lere Going To Maui, BMI/Hits And Smash-
es Music, ASCAP/Zomha Enterprises, ASCAP/Good
Countg Mornin', ASCAP/Cal V. ASCAP/Ber Brain,
ASCA /Jur aSung, ASCAP), HLAVBM, CS 36
Losrng Comrmsure BMVS rII N-The Water,
BMVGrann ManPu lishing, B
INT N (Paris On Paper Puhhshlng, ASCAP)
H1 00 85 POP 73
INVIERNG (Nara Maluca, SESAC/Maximo Agurrre
BMI/Alvan: Music, SESAC/Mark Portmann. BM) LT 22
IRREPLACEABLE (Stellar Songs, ASCAP/EMIA ril,
ASGAP/B-Day. ASACP/Songa ATV Tunes, ASCAP/Super
Sayin Pubrrshrng BMWom Songs, BMVEMI Black-
wood, BMVEMI PRS) HLAWBM, H100 1; POP 1: RBH 1
lS T THAT EVEHV’THING (Bel\adw Wusic, BMI/CNX
%z BMI/Tommy Lee James, BMI/Still Working For
The an, BMI/Music 0f Combus ion, BMI/Songs Of
Windswept Pacific, BMi) CS 47
ITENDS TONIGHT gSme!Is Like Pths £d, ASCAP/BMG
Songs ASCAP),
IT JUST COMES NATURAL WamerTamerIane Publish-
msg BMVSgcamore Canyon, BMI), H100 58
N (Granny Man ubhshrn BMVWarner—
Tamerlane Publishing, BMI/Block Errlerprrses BMI/Malik-
Mekhi Music, BMI/ReE)lrras Son Music, ASCAP/Siide
That Music, ASCAP/E lAgrrI ASCAP/Master Mind
Music, ASCAP), H
ITS NOT DVER Surface Pre Deep Ugly Music, BMI/G
Wati Music, AS APANarner amerlane b\rshrn
EMI/F\UaIm Lea, BMEM) April, ASCAP), HL/WBM,

100 51: P
IT'S OKAY (ONE BLOOD) (BabyGame, BMVPiCO Prlde
Pulishing, BMI/Eachﬂeacm ASCAP/239
ASCAP/! omng Da\e Songs ASCAP/D Roc 15 ASCAP/D

Reid Designee;
YOU ﬁyefa\l Music, ASCAP/Famous,

| WANNA LOVI
ASCAP/My Own Chit Music, BMI/EM\BIackwood BMI),
HL H100 2, LT 16; POP 4, RBH

JIMMY CRACK CORNéEi ht Mile Style, BMUMartin Affil-

iated Music, BMJaceft, ASCAP/Resto World Music,
ASCAP/50 Cent Music, ASCAP) POP 100

K

KEEP HDLDING ON (A& \Jvnl Lavigne, SOCAN/Almo Music,
ﬁt%'bsé"r 9 ASCAP/Koba\l Music,
KINGDOM COME (EA)AI Apnl ASCAP/Caﬂer Bogs Publish-
ing, ASCAP/N.Q.C., ASCAP/F.O.B,, AS
Music. ASCAP/Stone Diamond Music, BMVZomba Enter-
rises, ASCAP/Jah Life Music, ASCAP), HLAWBM, RBH

0
KING KDNG (Bi Brg Kid, ASCAP/Universal Music Corpo-
ration, ASCAP/LI D, ASCAP/LI Reace, ASC AP/Rreace
ggbhshrrrg ASCAP/NYLA Publishing, ASCAP), HL. RBH

KOOL AID VI Bass Music, ASCAP/Money Man,
BMY/Drop Music, BMJ) RBH 95

LABIOS COMPARTIOOS (WB Musrc ASCAP/Tlum,
SCAP) LT 14

A
LADIES LOVE CDUNTRY BOYS (EMI Blackwood,
BMI/House Of Fult Circle, BMI/Universal Music Corpora
;‘r‘oer CASS1CAP/I\Aem hersfieid, ASCAP/FUI Circle, BMI),
AA.é\CI;\H;ME?SA PERSONA (Gazui, ASCAP/WB Music,
LAST NIGHT (Justin Combs Publishing C%ASCAP/EMI April,
ASCAP/2 Daughters Musrc SESAC/Christian Combs
Publishing, SI Music, SESAC/Marsky Music,
BMJ/Janice gombs HJb ishing, BMYEMI Blackwood,

LE C[{MPRE LA MUERTE A MI HIJO {Nof Listed) LT 50

LET'S RIOE éBabKGame BMI/Pico Pride Publishing,
BMI/Scon torch Music, ASCAP/TVT Music, ASCAP)

H100 65; P!  RBH 72

LETS STAY TOGETHEH (L‘y e In, ASCAP/SOHY/ATV
Tunes ASC, *2

FE IS A HIGH WAY (BMG Canada, SOCAN/S

wgwlg 'Emenammem SOCAN/BMG Songs, AS AP)

P61
LIPS OF AN ANGEL (EM| Blackwood, BMI/Hinder Music,
BMV/High Buck Publishing, BMI), HL, CS 33
LIPS OF AN ANGEL (Hinder Mu ic, BM/EM) Blackwood,
BMVngh Buck Publishing, BMI), HL, H100 11: POP8
LITTLE BIT OF LIFE (Almo Music, ASCAP/Mutintone
Music, ASCAP/Sungs 0of Sprrngirsh{ BMI/Gimme Them

Gimme Then Son s, BMI), HL, CS 16, H100 94
LIVE IN THE gCIub Crown HJbllshrn BMI/Empty
House Musrc ASI A’/E A i, ASCAP/Wamer-Tamer-

lane Publrshrn% :

E (t Junkie Publishing,
ASCAP/EMI April, ASCAP/2590 Music mblrshrnq
ASCAP/Songs 01 Universal, BMITeam S Dot Publishing,
BMVHrtco usrc BMI/Mrke Hartnett Publishing, BMI),

LDNG THIP ALDNE EnSI n Music, BMI/Rancho Pay
Music, BMVHome With The Armadillo, BMIWhile Tracks,
ASCAP/Flood, Bumstead, McCready & McCarthy,
ASCAP S

HER (Milwaukee Viliam, ASCAP/AI Of A Sunon

ASCAP/EMI AFPm ASCAP/UR-Y Music, ASCAP/Ry Lov
Music, ASCAP/Thakey Music, ASCAP/Choboi Music,
ASCAPMusic Of Wmdswept 'ASCAP/One Chance,

SCAP/Pemry Home Music, ASCAP/WB Music, ASCAP),

H

LOST ONE éCaner BoAys Publishing. ASCAP/EMI April,
ASCAPAWB Muslc, ASCAP/Aint Nuthin Gom On ut
Funking, ASCAP/Bar Future Music, BMVPsalm 1441
Music, SV(Zhrrsene Michele Music, SESAC/Fora
Music, SESAC/Kings Production Inc., SESAC), HI

H100 66: POP 97 RBH 24
LOST WITHOUT U { lee Eﬁﬂ Thzrcke ASCAP/DasDuettes-

Music, ASCAIR

LOVE ATE ME (F**K YOUNY) (Big Life Music,
ASCAP/Son sOtWrndswe t Pacific, BMI/Kasz Money
Publishing, ASCAP)

A LD ET NG Drumatk ASCAP/Hensco Music, BMI)

.
MAKE IT RAIN (Josey hCaﬂa% na, ASCAP/Scott Storch
Music, ASCAP; lusic, ASCAPYoung Money Pub-
||sn|r| BMI/Joey& gan Musrc BMI/WarnerTamerIane
HJbH rn% Ml%_HrO RBHY
U E (Maximo Agurrre BMI/Sony/ATV Dis-
cos

MANEATER Ne\star Pubhsmn% ASCAPVirginia Beach,
ASCAP/Danja Handz Muzik, SESAG/Millennium Kid
Muérc Pubhshr%ASCAP/EM\ Aprrl ASCAP/WB Music,

ASCAP}, H 1; POP 49
WAS ALLA DEL SOL (Edimusa, ASCAP) LT
MAES%rAD GOD {Sony/AT Cross Keys, A CAP/Drrvers Ed,

ME MATAS (iafer, ASCAP) 15

ME MUERD EM\ ril, ASCAP) LT 44

ME QUIERE BESAR (Alexis Y Fido, ASCAP) LT 23

MIA (Son M\//ATV Drscos ASCAP/Los Cangris, ASCAP/Uni-
versal-Musica Lnica, BNH) m21

MIAMOR POR Tl (Jam Entertainmen, BMI% 1734

MONEY IN THE BANK (Prince Of Crunk Pul lishing,
BM/Swizole Music, BMY/EMI Blackwoagl BMV/saac
Hayes lll Music, BMI/50 Cent Music, ASCAP/Universai
Music Corporation, ASCAP), HL, H100 28; POP 45; RBH

12

MONEY MAKER (Ludacris Music Publishing, ASCAP/Uni-
versal Music Corporation, ASCAP/The Waters OFf
Nazareth, BMYEMI Blackwood, BM), HL, H100 13, POP

12

MORE (Caronna Blue Sky Music, BMI/Little Shop Of Mor-
jansongs CS 54
UNTAINS (Loremoma Music, BMI/Black To Black

Son?%SBqu/Pa frick Stuart Music, BM)/Lyrical Mile Music,

BMICS 11: H100 84
MY LITTLE GIRL {Tomdouglas, BMI/Sony/ATV Tree,
qu()v[)ere Des Auluers ASCAP/Fox Film, BMI) CS 3;

MY LOVE (Tennman Tunes, ASCAP/Zomba Enterprises,
ASCAPAIrginia Beach, ASCAP/WB Music, AS! APANa-
erTamer!ane Publishing, BMYDanja Handz Muzik,

SAG/WBM Music. SAC/Rogal% Rightings.
éSCAP/RCé('J_lwg Club Publishing, BM[), WBM, H100 5;

0P 5;

MY, OH MY (WamnerTamerlane Pub\lshmg BMI/Sell The
Cow, BN/Barefoot And Starry Eyed M
Erwr/s(m 71 Songs. BV Sl Wil The and, BM),

L/WBM, CS 14
MY WISH (V2 Music Fublishing, BMV/Diver Dann,
ASCAP/Jeffrey Steele. BMVSony/ATV Tree, BMI),
HLWBM. CS2: H100 33, P

N

NI FREUD NI TU MAMA (Son Of Reverend Bill Music,
BMV/EMI Blackwood, BMI/Ror Songs, BMI/Peermusic I,

9
NI UNA SOLA PALABRA SOD¥AW Discos, ASCAP) LT 4
NOCHE DE ENTIERRO (NUESTRO AMOH) Los Cangrrs
SCAP/EMI April, ASCAP/Universal-Musica
BMI/BILe Kraft Music, BMI/EMI Blackwood, BMVWhrte
Kraft Music, ASCAP) [T 37
NO SE POR QUE (Piloto, ASCAP/Universal Musrca Inc.,
ASCAP/Bramunes ASCAP/Maximo Aguirre, BM! 1748’
G LEFT TO LOSE (EM! Blackwcod, BMI/Facade
A5|de BMI) H100 91
ONCE IN A LIFETIME (John Shanks Music, ASCAP/WB
Music, ASCAP/Bahble On Sg?gs BMr) WBM £S22
ONE (Frrst Avenue Music, PR
ASCAP/Dems Hot Songs, ASCAP/EMI
ASCAP/Stran%wMote\ Music, ASCAP/Underd logs Songs.
ASGAP/AIma Music. ASCAP/Anlhony Nance Muzik,
ASCAP/Erik Griggs. BM|/Antonio Otxon's Muzik,
ASCAP/Tank 11 Musrc ASCAP/Black Fountain Pub-
lisfrin ASCAP) RBH 42
ONE WING IN THE FIHE {Mafaco, BMMusic Of Stage
Three, BMI) CS 15; H100 96
HE HOTLINE (Marco Bleu Publishing, BMI/Blue Star
Pub\'rshmﬁ BMUBleu Carrol Diamond Publishing,
BMI/The Nickel Pubhshrn%wBMVSrlver IatmumyZK Pub-
Irshrn%]BMl/Herbalrcrous usic, ASCAP/Black Fountain
Pulsng ASCAP/EM Ao, ASCAP/WB Music,
CAP/Sons Of K-0ss. ASCAP) RBH 3

RCOUNTHY Belmont Mall blrshmg
ASCAP/Sony/A Tree, BM), HL, CS 3

PAC'S LIFE (Universal Music Corporation, ASCAPAT Hut-
ton, BM/Notting Hill Music, BMY/Crown Club Pubushmg
BIWarner-Tamerlang Publishing, BMYA. Douglas,
ASCAP/Black Hipsanic, ASCAP/BMG, MI/Scodre Mac,
BMI/DR]?QBPO und Gangsta Music, BMI) RBH 100

PAIN (EMI Blackwood g%anada) SOCAN/Blast The Scene,
BMg Mi /’\ﬁrrl ASCAI /Noodles For Everyone.

AN/EMI Blackwood, BMI), HL. H100 86

PAIN IN MY LIFE (Nogras Music Publrshmg
BMI/Sony/ATV Son%ﬂ s, BMI/5th House Entertainment,
BMI/One Shot Deal Muzak, SESAC/T. Walker Pubhshrng
Designee. ASCAP/Chappell & Co, ASCAP), HLAWBH,

RBH

PAM PAM (Universal- Musma Unica. BMI/EMI Blackwood,
BMI/Blue Kraft Music, BMI)

PEGAO (Universal-Musica Unica, BMg 38

PIMPED OUT {Hoily Corron, ASGAP/BMG Songs,

ASCAP/Songs Of Universal, BII), HLAVBM, Rl H 99

PLEASE DONT GO (Tank 1176 Musrc ASCAP/Black
Fountain Publishing, ASCAP/EMI A nl ASCAP/LonnaIrs-
i ASCAP/Nomn% Hill, ASCAP),

PODUNK (EM\ Apri ASCAP/Rommeo Cowboy Music,
ASCAP/Tom Hambrrdh%e Tunes, ASCAP. So 5 O
Windswe IPacmc Bl LHL,

POPPIN Dre Missic. ASCAP/Universal Musrc Corpo-
ration, Al CA /Lil Vidal Music, ASCAP/Naked Under 7v
Clothies, ASCAP/Chrysalis Music, ASCAP), HL, H100 73;

R

POI HELLA Ser Ca BM\ALTZ!A

POR TU Al (Aguila Raid, BMJ) LT 25

PHDMISE Ro a! ightings, ASGAP/Universal Music
Corporalron S AP stal SunEs BMMI/Songs Of Umver—

E Lee Music, BMI/EM Blackwood, BMVE), H

H100 14, POP 40; RBH 3

PULLIN ME BACK Basagamba Music, ASCAP/Chingy
Music, ASCAP/Jaco Pastorius, ASCAP/Shaniah Cymone
Music, ASCAP/ENA! April, ASCAP/Universal MusiC Cor-
oration, ASCAP/A Stolen Pegples Music, ASCAP/ATT *
omro\ Wusic, ASCAP/BMG Songs, ASCAP), HLWBM,

PUSH IT (4 Blunts Lit At Once, BMI/First N' Gold,
-BM{fJonathan Rotem Music, BMI/Southside Independent
Music, BM/Universal Music Corporation, ASCAP/USIA
Musrc Pubhshrrl‘g ASCAP/WarnerTamerlane Publrshmg

HL RBH 46
Q

=

QUE VUELVA (Crisma, SESAC) LT 35

QUIEN ME IBA A DECIH {Kike Santander Music, BMVEMI
Blackwood BMI) 13

& =t R oD Ml

REALLY WANNA KNDW vou | Brasco ASCAP/M.
Manatti, BMyDesert St vo, BM/EM Black-
wiood, BMVEM April, AscAP/srreer Tuff, ASCAP), HL,

RBH
THE REASDN WHY ( \/rnn%/8 lag, BMVGap‘ Nrcholscn
ASCAP/Sony/ATV Cross Keys, ASCA
RED HIGH HEELS rsme Songs, ASCAP/Ma%C Farmmg
Music, ASCAP/Ltle Blue Typewiriter Music.
1r%%tyg gog Music, BMI/Sony/ATV Tree, BMI) CS 23

RING THE ALARM (B-Day, ASACP/Universal Tunes,
SESAG/Songs Of Universal, SESAC/Monza Ronza,
SESAC/Team S Dot Publishing, BMI/Hitco Musie,

BMI/Songs Of Windswept Pacific, BM/EMI April,
ASCAPJ L, RBH
RWE%(]onl itchell, BMYSony/ATV Tungs, ASCAP), HL,

ROCKSTAR SL]NamerTanrenane Publishing, BMY/Arm Your
Dillo. SOCAN/Zero-G, Black Diesel
gg%N/BlackAdder Music, SOCAN), WBM, H100 77;

ROCK YO HIPS (J Werks Publrshm% ASCAP/Ro! Cya\ Throne
Publishing, ASCAP/Dime Pigce Collection, ASCAP/KC
Master |ece Publishing, ASCAP/Right Notg Entertan

AP/JoC Mi rarrre Musrc ASCAP) RBH 73

HUBBERBAN BANKS (Taylor My Hart Publishing,
ASCAP/C Bealz Publishing, BMI) RBH 64

RUNAWAY LOVE (Ludacris Music Publrshrng
ASCAP/Universal Music Corporation. ASCAP/2590
Music Publishing, ASCA P/Kermkey Music, ASCAP/Slick
Rick, BMIEntertaining, FVSongsOt Universal, BMI,
HL, H100 41; POP 78; RB

THE SAINTS AHE COMING %EMI Visgin, PRS/EMI Vlrgln
ASCAP) HL H
ANTA L OOKED A LOT LIKE OADDY (Sony/ATV Tree,

BM
SAVE ROOM (John Legend Publishin Wq BMVCherry River,
BMwitl..am Musrc M1/ eSS{ca Iscn Pu ﬂshlng
BM Son&/ATV Song B!ﬁ BMI), CLIM/A
SAY G Musrc SESAC/Babyboy‘s Litte
Publishing Company, SESAG/Noontime Soufh,
SESAG/Face The Music, ASCAP/EMI Apm ASCAPAustin
Combs Publrshr[r/gNASCAP/Phoenrx Ave. Musrc Publrsh—
ing, ASCAP), HLAWBM, H100 23; POP 21: RBH 18
SA ITRIG Nersrarhrnrrshrng,ASCAP/vrr inia Beach,
SCAP/WB Musrc ASCAP/Danja Hant zMuzr
ESAC/EMI April, ASCAP HL/WBM 006;POP7
SE FUE (Vander. AS
SER O P ECER I rn ASC
SEX. (iyle n, AS AP/SonyZATv runas ASCAP) HL, RBH

SEXYBACK {Zomba Enlerprises, ASCAP/Tennman Tunes,
CAP/WB Music, ASCAPVirginia Beach, ASCAPAVBM
Musrr(:j SESAC/Dama Handz Muzik, SESAC), WBM, H100
SEXY LDVE Su erSa |rr Publishing, BMI/Zomba Enter-
prises. ASCAP, ony/ Tunes, ASCAP/EM) April,

ASCAP). HL/WBM

SHE'S EVERYTHING (Ann Wilson, BMJ/HlIIbI\I{ willy,
BM(II[ACG BMVEMI ﬁ\_im\ ASCAP/ lew Sea Gay
ASCAP), H 0P 57

SHORT MIN & a ra Cymon Musi
ASCAP/EM\A r|| ASCAP/Bayboy's ere Publrshr Mq
Company, SESAC/Noontime South SES Usic,
SES /Naked Under My Clothes, A CAP/ he/sa is
Music, ASCAP/Thown Tantrums, ASCAP/A ontrol
Music. ASCAP). HLAWBM, H100 10- POP 23; RBH 5

SHORTY SHD TY$Uruvrsrcn. ASCAP) 1729

SHOW WHAT YOU GO

oys Pubhshmg ASCAP/N OC
AP/EMI Hastrngs Catarwﬁ/ MI/Reach Global Songh
é/Songs(())PUnrversa\ BMUR. Francis Music, BM), HL.,

SHOW STOPPEH Jimi ub BMVEMI Blackwood,
BMU/Masan: Elshabazz Music, SESAC/Fresh Paint Music,
ASCAP/ 1030 Pubhsnrng ASCAP/Jesse Ja g
ASCAP/Reach Globa\ ASC P/FGIH%/ Mérgrﬁ 889 SAG/EME

Apri
A[gc ON ELLA Gur\hrl\ Musrc ASCAP/EM! April,

SINTI SOY UN LOCO (Not Listed) LT 42

SISTA BIG BONES gappy Whyles Musrc BMVSongs of
Umversar BMI/Bat Futuré Music, Bl

SITU NO ESTAS (Universal, SGAE)

SMACK THAT (Shmom Shady Music, BMVB efall Music,
ASCAP/Famous, ASCAP \rck esus, BM|/Hesto World
Music, ASCAO) POP 3; RBH 37

SNOW {(HEY OH)) ( Moebeloblame BMI)H100 56, POP

SDLA Universal-Musica Unica BM\/RompedrScmeca

ise W PLsIbishing, ASCAP
SDME PEOPLE (Karles Music, A CAP/KobaIt Music,
ASCAP/R ’am Bank Music, ASCAP/Brand New Sky Music,
ASCAP/E | April, ASCAF/Land Of Cotion, ASCAP), HL,

SOME PEOPLE CHANGE Eamous ASCAP/Lights Of
Denver, ASCAP/SongsOI ud Dog, ASCAP/Funky Junk
Music, ASCAP/Music Of Windswe KK ASCAI
Summer, ASCAP/Major Bab. ASCAP), HL, csg H100

60
SOY UNA GARGOLA (Leon Blanco, BMI/EMI Blackwood,

STARTIN WITH ME (Careers-BMG Music Publishing,
BMI/Shltake Maki, BM)/SU ngs Of Windswept Paciiic,
BMISongs 0f Thortch, BMIFox Ridge Music, BMI),

WBM, CS 40
STEALING KISSES (P ( ar Wings Music, ASCAP/Melanie
Howard Music, ASCAI iC
HONY (U Rule Music.

AP
STREETCORNER SYM|
/%%ACP/EM\ApnI ASCAP/Melusic, ASCAP), HL. H100

STUNTIN' LIKE MY DADDY (YoungBMoney Publishing.
gm!/WargerTamer\ane Pub!rshrng M\/Money Mack,

STUPID Bov {Song Planet, BMI/SongsO Universal,
BMy/That Little Hotise, ASCAPAords & Music,
Q?gé\P/f)CaI 1V, ASCAP/BergBrain, ASCAP) HL, CS 18;

9
SUBMERGE (Tri-Storm Publishing, ASCAP) RBH 68
SUDDENLY | SEE ESOHD// ATV Timber, SESAC/Sony/ATV
Tunes, ASCAP
THE SWEET CAPE (Hara Ukl Lover Music,
ASCAP@EHI Music, ASCAP/Famous ASCAP/Piano
Music, ASCAP) POP 92
T

TAKE CONTROL (God Given, BMUMi Suk, ASCAP/Univer-
sal Music Corporation. ASCAP/Serious Seriptures,
ASCAP/Ferrnata Do Brasil, ASCAP/Fermata nlematronal
Meiodies, ASCAP/Wixen Music, ASCAP/Warner Chap-
Eel\ BMVIrvrn BMI/Geomantic Music, BMI) RBH 7:
S |AM {Nam Tim Produgtions, ASCAP/Ezeke
Internatmnal Music, BMI/Hitco Music, BMI/Songs Of
Windswept Pacific, BIMI/Universal Music Corporation,
ASCAP/] oorleggers Stop, ASCAP/Kenokey Musrc
ASCAP/Tabquus Music, ASCAP/Hitco Soul
%sO!Unrversa Y 000 b Rt 15
ELTELEFDN (Universal-Musica Unrca BMI) LT 36
TELL ME (Justin Combs Publishing, ASCAP/EMI April
ASCA /2 Daughters Music, SESAC/Christian Combs
Publishing, SESAC/Foray Music, SESAC/Aniva Nicole
Pubushrng BMI/Janrce ombs Pubhshrng B I/EM\
Blackwood, BMI/Shai Jones Ausic, BMI/Songs Of Uni-
versal, BMUZXs Pub, BRI Wamer Chap eH MVChnslo—
her Garettis Publishing, ASCAP/Sony/A
BMLN.G.C., ASCAP/F 0B, ASCAP), L/WBM 0046,

POP 47. R
TE MANDO FLORES (Copyright Control/Foray Music,

AMOR (Sony Discos, ASCAP/Mater,
ASCAP/Scarho ASCAP/EZ Vida. ASCAP/Universal Musi-

ic., ASCAI
THAT S ALLT LL EVEH NEED E%Grandma Dynamite,
BMU/Sony/ATV Tree,

AT'S THAT (My Own Chn Musrc BMIEMI Blackwood
BMVZomba Songs, BMUR Kelly, BMD MP. BM/Team:

tas, BMI/Ensign Musrc BMVIrvmg BMI), HUWBM,
HIOO 25;POP'41; RBH 10

T

Data for week of DECEMBER 23, 2006
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Chart Codes: CS (Hot dountry Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Son
and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

THERE'S HOPE (Gold & Iron, ASCAP/WB Music,
ASC, AP/Soug Sandhwich, ASCAP/XM Muslc, ASCAP),
WBM. RBH 35

THROUGH GLASS (M April, ASCAP/Stone Sour Musi.
égCAP/Musm That Music, ASCAP), HL, H100 44; POP

THROW SOME D'S Jobele Music, ASCAP/Sor s 0[ Uni-
versal, BMi/Team S Dot blrshrngB BMUHilco
BMI/Songs Of Wrndswept Pacific, BM), HL Hi 100100,

RBH

TIM MCGRAW (Sony/ ATV Timber, SESAC/Hillsboro Val-
\e{ SES{\C/SO%/A Tree, BMI/Taylor Swit Music. BM),

100 LI'I'I'LE 100 LATE (Jeranon Muslc, ASCAR/Jetk

Awake, ASCAP/Ruth Anne Music, ASCAP/Shapiro, Bem-

slem& Co ASCAP) H100 34; POP 17

TOP BACK (Glub Crown Publishing, BMYChuby Xﬂ n
M src AS AP/Warmer-Tamerlane Publishing, BMI) H100

88 RBH 25

TU AMOR Rea\songs ASCAP) WBM, POP 58

TU AMOR (WB Music, ASCAP/Guarura, ASCAP) T

T HECUE DO ({Terra Music, ASCAP) H100 89: LH

TURN IT UP (Shaniah ’(\:Avmone Music, ASCAP/EM) Apnl,
ASCAP/Naked Under My Clothes, ASCAP/Chiysalis
Music, ASCAP/Dimensional Songs Of The Kndil
BMVEmbassy Music Corpora ion, BM/Dethon Publish-

BM|/Flyte Tyme Tunes, ASCAP), HL, RBH 56

TU N THE PAG (RJ Music BMI/JOrUnnTm.
SESAC/ForaE/ Music, SESA@

TWO PINK E ATV Tree, BMVngslreel Meda
Songs America, SESAC/Raby Dodby Tunes, SESAC) HL.

U AND DAT (Heavy On The Grind Entergament Hmnsmng
BIvIILl lezg\ mrc Publishi g.me
ASGAP/Air Control Music, AS! A M Ag
ASCAP/FIrpprn Dope Muzrh BMVNap o Publishing,

BMI/Zomba Songs, B
UNAPPHECIATEg (Bubba Gee Musrc BMVNoontrme
Tunes, BMl/WamerTamerlane Publrshm VSoraM»
ushrng, BMLV FP(Smss Pblishing, ASCAP/Tashira Pub-
lrshrng. A/1229Hthsh|n ASCAP/CEO
P}, WBM, H100 48; POPﬁ? RBH 1
PERAOE U(BB ay ASACP/MusrcWOrId ASCAP/V
MI/Te

=

Flames Music, BM/Janice Combs Publishin

ckwood, BMI/Team S Dot Publishing. BM: rlcc

usrc BMVSongso Windswe) tPacr [ BMVSoranqe
)\SCAP/Angela B%yrnce AP/EMI Lo rru
!\6\ AggrrIRA CAP/ anerBoysHJnhshrng

USEb TO BEMY GIHL %Umversal Polxﬁram Inigmational,

ASCAP/CanceHed Lunch Music, ASCAP/Time For F e&
VDrmensrona\ Sorrtgéo The Knoll BMI), HL, R

U SHOU ON MYSPACE (Imaglnatloﬂ

Sound ASCA) RBH 85

U + UR HAND (EMI Blackwood, BMUP'nk Inside Publish-

ng, BM//Maratone AB, STIM/Kobalt Music, ASCAPKasz

Money Publishing, ASCAP), HL, POP 90

« w |

WAIT A MINUTE %l!grnla Beach, ASCAP/WB Music,
ASCAP/Kenukey usic CAP/UnrversaI Music Copo-
rafion. ASCAP') H100 3

WAITING ON THE WOHLD TO CHI\NGE (Son}/]/é\TV
Tunes ASCAP/Specr ic Harm, ASCAP), HL. HT

WALK AWAY gaEMEMBEH ME} (SURf’ Sayin Publish-
Sangs, BVI/Sony/Al
A CAP/EMIAEHI ASCAP/Havana Brown, BMVSmgst)!

Im

Universal, BMi/Shanghai Publishi !SCAP/T l0Tat0
Music. ASCAP}, HI , H100 26; POP 1
7ALK 1T OUT (Top Quality, BMI) H100 15; POP 39, RBH

WANT TO (Jennifer Nettles, ASCAP/Dirkpit, BMIMusic 01
a%aggglrme BM/Babby's Song And Salvage. BM)) CS1;

WASTED {Songs From The Engine Room, B 01
Universal IBM@WamerTamerlaneHJbth BMY
lene Music, ASCAP/BR. Administration, ASCAP),

HLAVBM. CS 59

WATCHING YOU (Mike Curb Music, BMVMuIlisongs
BMG, SESAC/Son?s From The Whvie House,
SESAC/Bnd e Bui dlng BM/Dina's Song Shiop. BM) €5

8 Hi
WE FLY HIGH Sarry Rui Ester mmrsnmg
ASCAP/ZuKhan Music, BMYSongs Of Universal, BI),
HLH1008 POP 22; RBH 6
WEH DEM A DO (Copyright ConthPeIpo Music,
ASCAPAgeﬂ%y Music, ASCAP/Tinkin Toe Music,

SCAP) RB
WELCORIIE TO THE BLACK PARADE SBI(MThe Doors
Off The Jerse: Shore Musrc BM H100 27: POP 25
WE RIGE ((1 SEE THE J) (Mery J. Ble,
ASCAP/Universal- MCA ASCAP nlversal Musrc Corpo-
Tation, ASCAP/WBM Music, SESAC/Sangs In The Key OF
B Flal_ SESAC/Noontime South, SESAC/The Dears Ls,
SESAC/December First Publishing Group, SESAC/Nded
HnderM Clothes, ASCAP/Chrysalis Music, ASCAP).

L/WBl
WHAT GOES AROUND... (enman Ture
ASI Pﬂomba Enierprises, ASCAPN ] mra Beach.
ASCAP/WB Music, ASCAP/WamerJamerlane Fubhshm,
BI/Danja Handz Muzik, SESACAVBM
SESAG, Ollal Rrgﬂhtm S, ASCAP/Crown CIub Publish-

in 4 POP 3
WHAT Hdh S THE MOST (Gonanaveableﬁ vs«;?s
\ggndswepl Pacific, BMI/AImo Music, ASCAP), HL, Hi08

WHAT YOU ARE {Shaniah C; g/mone Music, ASCAP/EM
April, ASCAP/SlackAD ASCAP;
A CAP/Naked Under %Clomes ASCAP/ is
Music, ASCAP), HLAWEM RBH 74
(WHEN YOU GONNA) GIVE IT UP TO ME A&ergm
PRS/EM) April, ASCAPJigzag Music, ASCAP/T
ASCAP, reens!eeves PR! |vrn ting, ASCAP/Umw
Music orgorauon ASCAP/BM Son S, ASCAP/Sne

ruelt ASCAP) arrcrart, BM
e KrIIers, ASCAP M
sal Po\yGram Intemalronal ASCAP). HL, H100 52; POP

53

WHITE & NERDY (! Chamrllrlarz PMusm. ASCAP/ni-
versal Musrc Corporation, ASCAP; mFor Plaer-ShﬂL
A ASCAP/ salhatace Musi,

SCAP/EMI F
ﬁSgAP/SkHIZ or Skillz And Play Musrk ASCAP), HL.
WIND IT UP Har Nfuku Lover Music. ASCAP/The Waters Of
Nazareth B VE IBlackwood BMIWilliamson Music.
ASCA(P}
THE WOMAN IN MY LIFE( Ivesler Mu5|c
ASCAP/Jammin' Jules Music,
WOULDNT GET FAR (Bab: Game MVHCO Pride Pub-
lishing. BMU/Gimme Back ASCAP/EMI

Blackwood, BMI/Jobete Music, ASCAP “HL, RBH 59

Y i |

YOU (Germar Dog Music, ASCAP/TVT Music.,
ASCAP/Ostaf Songs. BMY/Sounlron Tunes, BMUowg
Morniey Publishing, BMIWamer-Tamerlane Publishing.
BMU/Reformation Publishing, PRS), WEM, H100 32 POP

75 RBH 8

vou DONT KNOW (Shroom Shady Music, BMUSG Ceat.
isic, ASCAP/Universal Music Gorporaticn.

ASCAP/Lro dHBa[r]ws [ A%CAg sio Worid Music,

ASCAP | orz POP RBH 90
YOU'LL ml {Careers-BMG Music
Pubhshr d%lBMVGm erd 5. BMUSany/ATV Tree,
Iac 0od, BM Wi

Musw

YOU ShiE M ;Son /Arv Cross Keys. ASCAP/Drmen
siona) Music Of 1091 ASCAP/Sonﬂ Of Universal,
BMUMacadoo, BMI), HL, CS 7; H10055

v d N |

Z00M (Fill Productions, ASCAP/Granny Man PLbjishig.
BMi) H100 81; POP 96; RBH 34

CHARTS LEGEND on Page 60
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

g ARKETPLACIE

For ad placement write to classifieds@billboard.com or call 800-223-7524

REAL ESTATE REAL ESTATE

NJ] GOLD COAST

REAL ESTATE /

e PR T R T B e S T T T TR, W e

4 Course and minutes from Mz
it the perfect location! Built in 195
derful Colonial was totally refurbishec
by a quality builder who wo
Westchester area. This 4 bedroom

can be seen throughout in the
A sizeable master bedroom s
e - ; » e it o ® ty. A
West New Yorl., NJ—Jacobs Ferry Corner. Panoramic NYC view E lgewater W next to new ferry terminal.
... 3 BR, 2.5 Bath. Cathedral Ceilings, Priv. Elevator, 2400 sq. Minutes to NYC. 1543s.f. Beautiful hardwood floors, Northern
ft. Garage, Gourmet Kitchen. $1,585,000 exposure. $574,900

v A

Spanish Hacienda

BY APPOINTMENT ONLY

R £ e e, ==
Yest "lew York — Magnificent 4 Bed 3 full & 2 half baths in Weehaken, NJ-Exchusive Kings 2/uff area. Palatial entry hall staircase in this 14 room
Jacobs Ferry- multi level townhome. Magnificent unobstructed Georglan style home. Library, 2 Dens. Breathtaking NYC and river views. Best of every-
NYC & River views. Priv. Garage $1,845,000 thing, Crown Moldings, Sub Zero Refrigerator, Viking appliances

e e S R et MO o e S Py e

www.NJGoldCoastCribs.com
1 Marine Plaza, North Bergen, NJ

Toll Free 888-801-0005

3% Broker
Co-Of

=

DUPLICATION/

REPL'CAT'ON 12941 VALLEYHEART DRIVE +« STUDIO CITY
Offered ar $2,299,000

! . I Y Gated Spanish hacienda with two guest houses on nearly 1/2 acre* lot, separate gym,
W air-conditioned wine cellar, pool, spa, koi pond and waterfall. Private with high hedges &
walls. The main house is a two story 3 bedroom 3.5 bath with a Spanish tile roof, wood

windows and arches in nearly every doorway including the double door front entry. The

? | home was remodeled a few years ago and is apx 3,200 sq ft** including the covered

5 ’Hf[”ﬂl[fls ' i patio. At the entry there is an atrium with huge skylight and wall waterfall, and there &

' o Mexican tile, wood floors, three air conditioning systems and three fireplaces. Light and

y o bright formal dining, den, office area and separate laundry room. The moderm kitchen

CRYSTALCL EAR ﬂ has granite counters, breakfast bar and a GE Monogram four-burner stove with BBQ giill
and custom cabinets. Al three bedrooms have walk-in closets, and the main suite has

BISC RND TAPE J . a spa tub and two private rooftop patios. There is a security system and an intercom

Eric Lieberman system. This huge lot boasts over twenty different types of fruit trees ten palm trees, and

§ o 1 818.508.9011 a huge pine tree. Easy access to the Westside and to freeways,
CHZEA VYT VYR CYURRIAS 523610158

www.ericlieberman.com Previously owned by Roy Rogers, *King of the Cowboys.”
1000 CDs « $§999:iwHeipEH
> Y 1000 PROMO CD PACK « $5498 (® Prudential
Bestowed with the 2006 HOME OF THE YEAR Gold Nuggef Award, ALTA was 1000 DVDs « § 1499 @ e

born of a deep commitment fo amazing architecture, individuality, and the
art of living. You'll find spaces that speak volumes, incredible views, ultimate
privacy, and a location in beautiful Palm Springs, CA. Discover the home of
your dreams in the place you've dreamed about. Now selling from $1.53 million.

- e sk o abAc o P, PETI 13 we aic, 37 O Liye Ib heend T ety ey o STMCH O #4 PRTbem $UNT AN S8 ) WA XOTOT AR S e G 4t

=] !

e !

Cabitoria Reaity 4061 Laurel Canyon Blvd | Studio City, CA 21604 —— ‘

103K AME DIVISION T i
Tl i e 118

TRUSTED EXPERIENC
FOR OVER 35 YEARS!

WWW.CRYSTRLCLERRCDS.COM - 1-800-880-0073

DO YOUHAVEA
PROFESSIONAL SERVICE YOU
WOULD LIKE THE MUSIC

MUSIC

v 3 y M s
| . " 1 Y VAV YACY ANl i P TV al] ¥i Yy H
H » LA ALA LIRS 19101 | 4]

MERCHANDISE

HORSE FARMS S are e e BUY DIRECT AND SAVE!
H H ict . While other people are raising their prices, we
EAST AND WEST COAST F or c’ass' f'ed Adver t'S'ng Rates WRITE TO are slashing ours. Major label CD's, cassettes
Low and High Prices and LP's as low as 50¢. Your choice from the
. - CLASSIFIEDS@BILL BOARD.CO most extensive fistings available.
into the gazillions! - =ge - For free catalog cal (609) 890-6000
PETT PROPERTIES, Bkr. email: classifieds@billboard.com OR CALL 1-800-223-7524 Fax (609) 890-0247 or write
Scorplo Muslc, Inc.
2125816187 or call 1-800-223-7524 ANDGET AFREELISTIGION P.0.8ox A Tranton, K., 086910020

BILLBOARD.BIZ _ email: scorplomus@aol.com

apett@verizon.net
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%WMW/ e best /?/w(@ 0/ levnd

. ] ) :
70 C%/w%ﬂ/ﬂ% %/{%)%m

e fo/()), led thore le
moneils a/ m%wm/?

A bmited n mber of

ex, faorddhm«ry > tates  priced
beiweer 85,201,000 and 520,000,000 ave currenly
beiny constracted along California’s most prestigions
st wtch of woastding, The  majestic homes feature
panoramic views <;F the @and Pacific Ocean and
Trump Nativnal Golf Cowrse, the namber one raled
cotwse in the state of California,

The ultimate address hes dofficially arrived.

Andrew Lemke, Broker
On-Site Oftice: Palos Verdes, California

By private appointment only
310.303.3201 &~ www.trumpnational.com

www americanradiohistory com
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| HELP WANTED T-SHIRTS

Associate Editor, Special Features
Billboard Magazine
A creative, keenly-organized, detail-driven associate editor is needed for Billboard special features. Billboard magazine, published by VNU Business

Media, produces more than 80 special features annually, focusing on every aspect of the music business: artists & repertoire, marketing, media, pro-
motion, branding, touring, financing, distribution, digital delivery and more.

Reporting to the special features editor, this individual must have a broad knowledge of these areas of coverage. He or she will have three to five years
of editing experience and the ability to independently supervise selected special features, from conception to final proofs.

Billboard special features are coordinated with the magazine’s sales, marketing, events and online efforts, and they drive a significant portion of
the magazine's annual revenue. This is a great opportunity to create compelling editorial packages with a major business impact. This is a job for
a business-oriented editor not a music critic. Custom publishing experience is a plus.

The associate editor of special features will:

Worldwide Distributors of Licensed:
ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!

Check out our website catalog:

WWW. backstage-fashion,com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

- Liaise with senior editors, writers, designers, sales staff and advertising clients to conceive and outline each report;
« Assign stories and confirm delivery of outlines, copy and photos on deadline;

- Rewrite or reorganize copy as needed, and do first line edits;

- Plan layouts with designers;

- Write headlines and captions and fit editorial to designed layouts;

« Traffic proofs among the copy desk, designers, senior editors and production;

- Contribute to new editorial packages and strategies to drive new business.

This job requires su
also requires the ability to worl
integrity.

rior peol;(ﬂe skills to manage a demanding workflow from staff and freelance writers, both in the United States and abroad. it
closely with sales staff and advertising clients, balancing business demands with a mandate for editorial quality and
As special features frequently focus on the careers of major musical artists, an in-depth knowledge of pop music history is a must.

Th; job demands a selfstarter with the ability to juggle multiple projects and deadlines, the flexibility to respond to the unexpected, and good humor
under pressure.

Knowledge of Word, Quark, Outlook and Excel are required.

Applicants should send a résumé, cover letter and salary requirements to 100073.676 @earthlink.net

VNU is a global information and media company with leading positions in marketing and media information,

business publications and trade shows. Its widely respected brands include ACNielsen, Nielsen Media Research,

Billboard, Adweek and The Hollywood Reporter, among many others. a

VNU promotes and enforces an active policy of Equal Employment Opportunity (EEO) I r
o

for all individuals. For more information on our brands, please visit www.vnu.com

PROFESSIONAL
SERVICES

LAST CHANCE

GET 60 FREE -
DISCS WITH
ANY NEW
CDORDVD &
REPLICATION W/
ORDER.

" VOLUNTEERS
'~ NEEDED

Interested in volunteering at ';-.:_2
the most important music |
upcoming events?

L

Includes: 1-color booklet &
1-color CD label from print-rendy
film, jewelbox, shrinkwrap

5 300 .SB.. $775.00
1000 .-SB..$1099.00

D.J. VINYL PROMO
TOO 127 vinve $799.00 additional t7s: $1.30 each
500 12 vinve $1,279.00 reoroer $710.00

1000 Y127 vinvi $1,889.00 reoror - $1319.00

PACKAGES INCLUDE: WHITE JACKET w/ HOLE ® MASTERING = FULL PROCESSING »
TEST PRESSINGS © 2-COLOR LABELS {stock buckground) ® SHRINKWRAP « QUICK TURN AROUND

RAIN BO RECORDS MAanurACTLIING CORPORATION
8960 Eton Avc., Canoga Park, CA 91304 ¢ (818) 280-1100

e !B pax: (818) 280- 1101 * wwiw.rainborecords.com ¢ info@rainborecerds.com

NOTICES/ANNOUNCEMENTS

Roberts Integrity Music (RIM) LABEL SEARCHING FOR
ARTIST ESTATES

includes: 4-color booklet &
2-color CD lobel from print-ready
film, jewelbox, shrinkwrap

Billboard Music & Money
Symposium
February 28 - March 1, 2007
The St. Regis, New York |

STATE UNIVERSITY OF
NEW YORK

COLLEGE AT ONEONTA WEVE MOVED!

Lo Larger facilities
in Canoga Park

Billboard Mobile
Entertainment Conference |
March 25-26, 2007
Orange County Convention
Center, Orlando, Fla.
Please contact
Courtney Marks
~ cmarks@billboard.com
646-654-4652

Assistant Professor - Music Dept. ()
Full-time, tenure track, two yr. initial 3
appt., begins August 2007. See
http://www.oneonta.edu/admin/hum-
res/employment for full details.
SUNY Oneonta is an EEOQ/AA/ADA
employer.

Contact: barstors@oneonta.edu.
Please reference Box BB, #1060-S

ASK FOR OUR FREE BROCHURE!

: Qur 60th anniversary special
é offer ends 12/31/06.

Visit www.discmakers.com/bb
or call 1-866-677-7911.

| | Obisc MAKERS"

8K

NOTlCES/ “A Breath Of Fresh Air”

HAVE A POSITION TO FILL? ANNOUNCEMENTS

WANT TO REACH HIGHLY
QUALIFIED PEOPLE FAST?

LOOK NO FURTHER
CALL

ERVICE

FATHER'S RIGATS!!

We are searching for estate
information and contacts for the
following artists; Lightnin’ Hopkins,
Big Bill Broonzey, Big Joe Willaims,
Inez Andrews, Count Basie, Lowel

We are “Making Great
Things Happen”
Therefore, Let Not Your Heart
Be Troubled!

Mega Artist Agenkty, Inc.
Bna Bogar Effertainment

Call attorney Jeffery Leving

\§

312-356-DADS or visit AT

2

www.dadsrights.com

ENTERTAINMENT LAW, COPYRIGHT LAW,
and Trademark Law.

The Law Firm of Anthony Verna.
NYCCopyrights.com,
NYCTrademarks.com.

Call 212-618-1210. E-mail:
law @nyctrademarks.com

BILLBOARD
CLASSIFIEDS

www.billboard.com
for more info call: 800-223-7524

free admission

1800-223-7524
OR CALL
ARKADY FRIDMAN
646-654-4636

CONGRATULATIONS!!
MATT ANDERSON

Wicked Wizard West-hip-hop
recording artist debut release
party, a smashing success!
Currently in negotiation with three
record labels. For more’info;
Call Mega Talent Agency

310-279-5161 i

JEFF SERRETTE
646-654-4697

OR EMAIL US AT
classifieds@billboard.com
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Fulson, and Chris Kenner.
Please email all
information to: ficol@yahoo.com
Please subject all emails -Personal
and Confidential.

Observe RIM’s GOODNESS:
www.robertsintegritymusic.com
Original & Diverse COMMERCIAL
Music/LYRICS/Videos Available
1-866-910-5010

UNSIGNED BANDS &
SINGLE ARTISTS

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND
ENTERTAINMENT INDUSTRY THROUGH THE PAGES OF
BILLBOARD. IF YOU ARE LOOKING FOR A MANAGER OR
ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD’S CLASSIFIED SECTION

BRIEFLY STATING WHAT YOU ARE
LOOKING FOR AND WHAT YOU HAVE TO OFFER. WE'LL GIVE YOU ONLINE/PRINT
EXPOSURE TO ALL THE MOVERS AND SHAKERS IN THIS FAST PACED INDUSTRY.
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Bilflboard.

EBOUD BRI ECTOR
GROUP EDITORIAL DIR

SCOTT McKENZIE

EXECUTIVE EDITOR/ASSOCIATE PUBLISHER
TAMARA CONNIFF

ED RIAL
DEPUTY EDITOR: Bill Werde 646-654-4680
SENIOR EDITOR: Chuck Eddy 646-654-4708
SENIOR EDITOR: Jonathan Cohen 646-654-5587

EXECUTIVE DIRECTOR OF CONTENT AND
PROGRAMMING FOR LATIN MUSIC AND ENTERTAINMENT: Leila Cobo (Miami) 305-361-5279

EXECUTIVE DIRECTOR OF CONTENT AND
PROGRAMMING FOR TOURING AND LIVE ENTERTAINMENT: Ray Waddell (Nashville) 615-321-4245

SPECIAL FEATURES EDITOR: Thom Duffy 646-654-4716

SENIOR CORRESPONDENTS: Susan Butler (Legal & Publishing) 646-654-4646; Ed Christman (Retall) 646-654-4723;
Brian Garrity (Business) 646-654-4721; Paul Heine (Radic) 646-654-4669; Gail Mitchell (R&B) 323-525-2289,
Michael Paoletta (Brand Marketing) 646-654-4726,

Chuck Taylor (Pop) 646-654-4729

CORRESPONDENTS: Ayala Ben-Yehuda (Latin) 323-525-2293; Mike Boyle (Rock) 646-654-4727
Hillary Crosley (R&B/Hip-Hop) 646-654-4647; Todd Martens (Indies) 323-525-2292;
Mitchell Peters 323-525-2322; Ken Tucker (Radio) 615-321-4286

BILLBOARD.BIZ NEWS EDITOR: Chris M. Walsh 646-654-4904
ONLINE EDITORS: Katie Hasty (Billboard.com) 646-654-4650, Susan Visakowitz (Radio) 646-654-4730
COPY CHIEF: Chris Woods
COPY EDITORS: Molly Brown, Wayne Robins
CREATIVE DIRECTOR: JOSH KLENERT
ASSOCIATE ART DIRECTOR: Christine Bower FREELANCE DESIGNER: Greg Grabowy
CONSULTING PHOTO EDITOR: Julie Mihaly

CONTRIBUTORS: Jim Bessman, Fred Bronson, Antony Bruno (Digital/Mobile), Ramiro Burr, Kerri Mason, Dan Ouellette,
Deborah Evans Price, Christa Titus, Steve Traiman, Anastasia Tsioulcas

LONDON: MARK SUTHERLAND (Bureau Chief/Global.Editor) O7i-44-207-420-6155;
Tom Ferguson (Deputy Global Editor) O11-44-207-420-6069; Lars Brandle (Global News Editory O11-44-207-420-6068

INTERNATIONAL: Christie Eliezer (Australia), Larry LeBlanc (Canada). Steve McClure (4sia), Wolfgang Spahr {Germany)
CONTRIBUTORS: Sam Andrews, Juliana Koranteng, Paul Sexton

DIRECTOR OF CHARTS/SENIOR ANALYST: GEOFF MAYFIELD (L.A.)

CHART MANAGERS: Bob Allen (Boxscore, Nashville). Keith Caulfield (Pop Catalog, Soundtracks. Compillations, L.A),
Anthony Colombo (Rock. Spotlight Recaps. Video), Mary DeCroce (Kid Audio, Blues. Nashville), Raphael George (R&B/Hip-Hop).
Wade Jessen (Bluegrass, Country. Christian, Gospel. Nashville), Geotf Mayfield (The Billboard 200, Heatseekers, L A ),
Gordon Murray (Billboard Research, Electronic, Jazz. New Age, World Music, Reggae), Silvio Pietroluongo (The Billboard Hot 100,
Pop 100, Hot Digital Songs), Paul Pomfret (Hits of the World. London). Gary Trust (Adult Contemporary. Adult Top 40)

CHART PRODUCTION MANAGER: Michael Cusson
ASSOCIATE CHART PRODUCTION MANAGER: Alex Vitoulis
ARCHIVE RESEARCH: 646-654-4633

EGRAT

) §A % B ARKETINC
VICE PRESIDENT, INTEGRATED SALES/ASSOCIATE PUBLISHER: BRIAN C. KENNEDY 646-654-4627
NATIONAL SALES DIRECTOR/DIGITAL & CONSUMER: Derek Sentner 646-654-4616
WEST COAST ADVERTISING DIRECTORS: Aki Kaneko 323-525-2299; Diane Johnson 323-525-2237
EAST COAST ADVERTISING DIRECTORS: Cindy Mata 646-654-4710. Janine Taormina 646-654-4694
NASHVILLE: Lee Ann Photoglo 6/5-383-1573 (Labels): Cynthia Mellow 615-352-0265 (Touring)
ADVERTISING DIRECTOR DETROIT: Nancy Cole 313-510-2425
ADVERTISING DIRECTOR EUROPE/U.K.: Frederic Fenucci O11-44-207-420-6075
INSIDE SALES MANAGER: Arkady Fridman 646-654-4636
INSIDE ACCOUNT REP: Jeff Serrette 646-654-4697
MANAGING DIRECTOR/LATIN: Gene Smith 973-746-2520
LATIN AMERICA/MIAMI: Marcia Olival 305-864-7578, Fax: 305-864-3227
ASIA-PACIFIC/AUSTRALIA: Linda Matich 612-9440-7777. Fax: 612-9440-7788
JAPAN: AKi Kaneke 323-525-2299; CARIBBEAN: Betty Ward 954-929-5120
ADVERTISING COORDINATORS: Mirna Gomez 646-654-4695; Amy Gavelek 646-654-4617
EXECUTIVE DIRECTOR, CONFERENCES & SPECIAL EVENTS: MICHELE JACANGELO
SPONSORSHIP SALES DIRECTOR: Karl Vontz 415-738-0745
SPONSORSHIP SALES MANAGERS: Michelle Fine 6456-654-4718, David Moser 646-654-4653
SPECIAL EVENTS MANAGER: Margaret O’Shea
REGISTRATION SALES MANAGER: Erin Parker
EVENT CLIENT SERVICES COORDINATOR: Courtney Marks
EXECUTIVE DIRECTOR, MARKETING AND BUSINESS DEVELOPMENT: DOUGLAS TRUEBLOOD
ART DIRECTOR, MARKETING & SALES: Melissa Subatch
MARKETING MANAGER: Mary Woodworth 646-654-4634
ASSOCIATE MARKETING MANAGER: Stephanie Horst 646-654-4622

VICE PRESIDENT, LICENSING & EVENTS: HOWARD APPELBAUM
SPONSORSHIP/BUSINESS DEVELOPMENT MANAGER: Cebele Marquez
BUSINESS MANAGER, LICENSING & EVENTS; Barbara Grieninger 646-654-4675
MANAGER, LICENSING, SALES & REPRINTS: Angeline Biesheuvel 646-654-4677
FOSTER REPRINTS: Nancy M, Rothman - 1-866-879-9144 Ext 134 - nrothman@fostereprintscom

M MARKETING
INFORMATION MARKETING DIRECTOR: DAWN TOLAN
ASSOCIATE INFORMATION MARKETING DIRECTOR: Frances Davis
INFORMATION MARKETING MANAGER (GROUP): Michele Larsen
INTERNATIONAL INFORMATION MARKETING DIRECTOR: Stephanie McNamara (London)
SUBSCRIPTIONS: 818-487-4582 (US/Canada) 44-1858-438887 (International)

PRODUCTION DIRECTOR: TERRENCE C. SANDERS
ADVERTISING PRODUCTION MANAGER; Chris Dexter
EDITORIAL PRODUCTION SUPERVISOR/GPS ADMINISTRATOR: Anthony T. Stailings
SYSTEMS/TECHNOLOGY SUPERVISOR: Barry Bishin
SENIOR COMPOSITION TECHNICIAN: Susan Chicola
COMPOSITION TECHNICIAN: Rodger Leonard
ADVERTISING GRAPHIC ARTISTS: Ray Carlson, Ken Diamond

PUBLISHER: JOHN KILCULLEN
SPECIAL PROJECTS MANAGER: Kristina Tunzi
VICE PRESIDENT/GENERAL MANAGER: ANDY BILBAO
HUMAN RESOURCES DIRECTOR: BILL FINTON
LEGAL COUNSEL: ERIC RUBENSTEIN
DISTRIBUTION DIRECTOR: Lou Bradfield
BILLING; Liza Perez; CREDIT: Shawn Norton

3| S

NEW YORK: 770 NASHVILLE: 49 LOS ANGELES: WASHINGTON, LONDON: MIAMI: 101
Broadway. New Music Square W., 5055 Wilshire D.C.: 910 17th St Endeavour House, Crandon Blvd.
York, NY. 10003 Nashvilie, TN Bivd, Los NW, Suite 215, wash, 189 Shaftesbury Suite 466, Key
Phone: 646-654- 37203 Angeles, CA DC. 20006 Ave., London Biscayne, FL
4500 Phone' 615-321- 90036 Phone: Phone: 202-833- WC2H 8T, 33149 Phone:
£dit. Fax: 646- 4290 323-525-2200 92 Phone. O11-44- 305-361-5279
654-468) Fax: 615-320 Fax. 323-525- Fax. 202-833- 207-420-6003, Fax: 305-361-
Adv, Fax: 646- 0454 2394/2395 8672 Fax: Q11-44-207- 5299
654-4799 (12026013

. . President & CEO: Robert L. Krakoff. Chief Operating Officer: Greg Farrar, Chief Financial Officer: Kirk Miller

W" vnu buslness med fQ Senor Vice President, Human Resources: Michael Alicea Senor Vice President, Travel, Performance &

Marketing Services: Bill Cooke; Senior Vice President, Film & Performing Arts/Music & Literary: John Kilcullert

Senior Vice Prasident, Corporate Development & Planning: Tom Kuczynski, Senior Vice President, Retail- David Loechner. Senior Vice President. eMedia

Strategy & Technology: Toni Nevitt. Senior Vice President, Marketing & Mecia: Mike Parker, Senior Vice President, Building Design: Joe Ranhdall Senior

Vice President, Central Services: Mary Kay Sustek: Vice President, Licensing & Events: Howard Appelbaum Vice President, Corporate Communications:

Deborah Patton: Vice President. eMedia - Digital Strategy: John Lerner, Vice President, Manufactunng and Distribution: Jennifer Grego, Vice President,
Infermation Marketing: Joanne Wheatley, Vice President, Marketing Services. Drew DeSarle; VNU Business Media Editorial Director: Sid Holt

© Copyright 2006 by VNU Business Media Inc. All rights reserved. No part of this publication may be reproduced, stored in any retrieval system or trans-
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Artists And Executives Remembered

LOU RAWLS
4 Velvet-voiced singer and longtime
community activist Lou Rawls, 72,
Jan. 6 in Los Angeles. His trademark
song “You’ll Never Find Another
Love Like Mine,” was released in
1976 and exemplifies the classic “Philadelphia
Sound.” Rawls recorded 52 albums in a career
that spanned nearly five decades and won
Grammy Awards for hits “Your Good Thing (Is
About to End),” “Natural Man” and “Lady Love.”
He also played a major role in United Negro
College Fund telethons in the '80s that raised
more than $200 million and appeared in 18
movies and 16 TV series.

AL! FARKA TOURE

Africa’s best-known blues singer and guitarist
Ali Farka Toure, in his late 60s, March 7 in Mali.
After emerging on the global scene with a bluesy,
self-titled 1988 release, Toure won a best world
music album Grammy Award for his 1994 re-
lease “Talking Timbuktu.” The album stayed at
No.1 on Billboard’s Top World Music chart for
16 weeks. His World Circuit recording with
countryman Toumani Diabate, “In the Heart of
the Moon,” won Toure a second Grammy in Feb-
ruary 2006.

LUMUMBA CARSON aka PROFESSOR X
Rapper Lumumba Carson aka Professor X, 49,
March 17 in New York. The Brooklyn

WILSON PICKETT

Soul/R&B legend Wilson Pickett, 64, Jan.19 in Vir-
ginia. In 1965, Pickett signed a solo deal with At-
| lantic, scoring a No. 21 pop hit with‘In the Midnight
Hour,” which he co-wrote with legendary sessions
musician Steve Cropper. A slew of late '60s
R&B/soul hits followed, five of which reached No.
1on The Billboard R&B charts. Pickett was a 1991
inductee into the Rock and Roll Hall of Fame. His last
studio album, “It’s Harder Now,” (1999) won W.C.
5 Handy Awards for soul/blues album of the year
| and comeback album of the year, and Pickett him-
self was named soul/blues male artist of the year.

GENE McFADDEN

R&B vocalist/songwriter Gene McFadden, 56,
Jan. 27 in Philadelphia. McFadden was half of
the Philly soul duo the Epsilons with John White-
head. As McFadden & Whitehead, the pair’s best-
known song, “Ain’t No Stoppin’ Us Now,”
reached No. 1 on Billboard’s R&B chartand No.
13 on The Billboard Hot 100 and was nominated
for a Grammy Award. The duo also wrote sev-
eral hits performed by others, including the O’-
Jays’ “Back Stabbers” and Harold Melvin and the
Blue Notes’ “Wake Up Everybody.”

JAMES YANLCEY aka J DILLA
Rapper/producer James Yancey aka | Dilla, 32,
Feb.10 in Los Angeles. Since forming the rap
trio Slum Village in the late "90s with MCs Baatin
and T3, ] Dilla worked closely with such artists
as A Tribe Called Quest, Q-Tip, Common and
the Pharcyde. ] Dilla later left the group to pur-
sue a solo career. Before his passing, he had
been working on “The Shining,” which was re-
leased in August on BBE Records.
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MC was best-known for his role with
the '90s hip-hop group the X-Clan.
The group’s second and final album,
“Xodus,” reached No. 1 on Billboard’s
Top R&B/Hip-Hop Albums chart in
1992.

GENE PITNEY
Singer/songwriter Gene Pitney, 65,
April 5 in Wales. A member of the
Rock and Roll Hall of Fame, Pitney
peaked on The Billboard pop singles
chart at No. 2 with “Only Love Can
Break a Heart” in 1962. Pitney also
had some success as a country singer,
and in 1990, he scored his first U.K.
No. 1 single with the Marc Almond
duet “Something’s Gotten Hold of My
Heart.”

JUNE POINTER

Pointer Sisters singer,
June Pointer, 52, April 11
in Los Angeles. As part of
the Grammy-winning
quartet, which also fea-
tured sisters Ruth, Anita and Bonnie,
the Pointer Sisters are best-known for
astring of '70s and '80s R&B/pop hits
that included “He’s So Shy,” “Slow
Hand” and “Fire.”

DESHAUN HOLTON aka PRODF

Rap star Deshaun Holton aka Proof, 32, April
11 in Detroit. Proof helped build the Detroit
scene by hosting rap battles at the Hip Hop
Shop. Proof was later a valued member of the
group D12 led by rapper Eminem. “Without
Proof there would be no Eminem, no Slim
Shady, no D12,” Eminem said.

GRANT McLENNAN

Go-Betweens’ principal Grant McLennan, 48,
May 6 in Brisbane, Australia. With longtime
partner Robert Forster, McLennan led the Go-
Betweens to critical, if not commercial, success.
After the band splitin 1989, McLennan released
four solo albums. The Go-Betweens reunited
in 2000 for the acclaimed album “The Friends
of Rachel Worth.”

IAN COPELAND

Pioneering booking agent Ian Copeland, 57,
May 24 in Los Angeles. Copeland is credited
with founding Frontier Booking International,
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one of the top agencies of the '80s. FBI acts in-
cluded R.E.M,, Sting, the Bangles, the Go-Go’s,
the Smiths, UB40, Joan Jett and the Blackhearts,
the Dead Kennedys and the Cure. Frontier
merged into InterTalent, which disbanded in
1992. In recent years, Copeland opened the
Backstage Café in Beverly Hills.

HILTON RUIZ

Jazzman Hilton Ruiz, 54, June 6 in New Or-
leans. One of the most accomplished pianists
in the contemporary Latin jazz world, Ruiz was
as versatile with bop and stride as with Afro-
Cuban music. Aside from countless collabora-
tive albums with the likes of Tito Puente, Freddie
Hubbard and Mongo Santamaria, Ruiz also re-
leased more than 20 solo albums.

BILLY PRESTON

Renowned soul musician Billy Preston, 59, June
6 in Scottsdale, Ariz. In addition to his healthy
Grammy-winning solo career, Preston collabo-
rated and toured with superstars such as the Bea-
tles, the Rolling Stones, Little Richard, Ray
Charles, George Harrison and Aretha Franklin.
Preston recorded 20 solo albums and had two
No. 1 songs, “Will It Go Around in Circles” in
1973 and “Nothing from Nothing” in 1974, on
The Billboard Hot 100. He also wrote “You Are
So Beautiful,” made famous by singer Joe Cocker.

ARIF MARDIN

Legendary producer/arranger
Arif Mardin, 74, June 25 in New
York. Mardin’s career included
landmark recordings by acts
ranging from Aretha Franklin
to the Bee Gees, and culminated in 2001 |
with Norah Jones’ breakthrough Blue
Note album “Come Away With Me.”
Since 1965, Mardin produced hits for an |
array of Atlantic acts, including. Phil |

| Coillins, Hall & Oates, Roberta Flack and

i Dusty Springfield. Mardin remained at
Atlantic until 2001, rising to senior VP.
Shortly after retiring from the label, he
re-emerged as co-VP/GM of EM/I’s re-
vived Manhattan label. Mardin collected |
close to 60 gold or platinum albums and
won 12 Grammy Awards. In1990, he was
inducted into the Recording Academy’s. I

[ Hall of Fame.

JOHNNY JENKINS

Guitar legend Johnny Jenkins, 67, June 26 in
Macon, Ga. Jenkins worked with Otis Redding in
the early ’60s and influenced Jimi Hendrix
through his acrobatic style. His last two albums,
in 2001 and 2003, were released by Mean Old
World Records.

IRVING GREEN

Co-founder of Mercury Recprds Irving Green,
90, July 1 in Palm Springs, Calif. Mercury
Records, founded in 1945, launched the careers
of acts ranging from Sarah Vaughan to the Plat-
ters, and from Lesley Gore to Quincy Jones. In
1969, Green sold Mercury to PolyGram and
turned his attention to real estate.
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ROGER 'SYD' BARRETT

Enigmatic Pink Floyd co-founder and reclu-
sive cult hero Roger “Syd” Barrett, 60, July 7
in Cambridge, England. Starting with Pink
Floyd’s 1967 debut album “The Piper at the
Gates of Dawn,” Barrett blended elements of
pop and psychedelia in ways that would influ-
ence generations of rock acts. Leaving Pink
Floyd in 1968 after a drug-influenced mental
decline, Barrett released two beloved solo al-
bums in 1970, “The Madcap Laughs” and “Bar-
rett.” Barrett’s music can also be heard on the
1993 boxed set “Crazy Diamond.”

MILAN B. WILLIAMS

R&B/funk keyboard player, Milan B. Williams,
58, July 9 in Houston. As a founding member
of the Commodores, Williams helped the band
achieve their first hit with the synfhesizer-
pumped 1974 instrumental “Machine Gun,”
which he wrote. The group went on to score
seven No. 1 R&B hits—two of which, “Three
Times a Lady” and “Still,” also notched No. 1on
The Billboard Hot 100 chart.

BILL MILLER

Pianist Bill Miller, 91, July 17 in Montreal.
Miller was Frank Sinatra’s pianist for nearly
50 years until the singer’s last performance in
1995. He also played with such giants as
Tommy Dorsey, Benny Goodman and Charlie
Barnet.

JESSIE MAE HEMPHILL

Blues singer and guitarist Jessie Mae Hemphill,
71, July 22 in Memphis. Making her recording
debutin 1981 with “She-Wolf,” Hemphill went
on to win the W.C. Handy Award for best tradi-
tional female blues artist in 1987 and 1988. Her
sophomore album and first U.S. release “Feelin’
Good” won the Handy Award for best acoustic
album in 1991.

FLOYD DIXON

Acclaimed jump-blues and R&B pianist/vocal-
ist/songwriter Floyd Dixon, 77, July 26 in Los
Angeles. Best-known for the 1954 song “Hey
Bartender,” Dixon recorded for Supreme
Records and Modern Records in the late "40s.
He reached No. 4 on The Billboard R&B singles
chart in 1951 with “Telephone Blues,” and in
the next year with “Call Operator,” both on Al
addin Records. His album “Wake Up and Live!”
won a Blues Foundation Award as comeback
album of the year in 1997.
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ARTHUR LEE
Singer and guitarist for L.A. rock pio-
neers Love, Arthur Lee, 61, Aug. 3 in
Memphis. Lee formed Love in Los An

geles in 1965 and recorded three albums
with the group’s original lineup, includ-
ing 1967’s psychedelic classic “Forever
Changes.” The band was once the lead

ing light of the Los Angeles scene that
included the Byrds, Buffalo Springfield
and the Doors
Love’s early ma

terial proved
perennially influ

ential, with acts
from Led Zep-
pelinto Echo and
the Bunnymen
citing Lee as an
Inspiration

PATRICIA BAIRD

BMI assistant VP Patricia Baird, 59, Aug. 21in
New York. Baird’s career, which spanned more
than 35 years, began with her work as a publi-
cist for prominent music producer Jimmy len-
ner. She helped launch the careers of emerging
talent such as Isaac Hayes, Donny Hathaway,
Three Dog Night, Blood, Sweat & Tears and
Grand Funk Railroad. She was the awards co-
ordinator for the Ralph J. Gleason Music Book
Awards, a frequent consultant for the BBC and
amember of committees for several major
music industry charitable organizations.

DAVID NIVES

VP of production and catalog at Koch Records
David Nives, 52, Aug. 22 in Bayside, N.Y. Nives
was a veteran music industry executive, and spent
thelast 11 years working for Koch. Nives worked
mainly in the independent sector and in the early
stages was a sales representative, working for the
now-defunct indie distributor Record People.

LOU WILLS

Record executive Lou Wills, Aug. 25. Wills began
his career in 1968 at CBS records working with
Clive Davis and Granville “Granny Goose”
White. He left CBS in 1972 to join Warner Bros.
Records as a member of the label’s first R&B
department. Wills helped build a powerful
lineup of acts, including Larry Graham, Al Jar-
reau, Chaka Khan, George Benson, Richard
Pryor, Dionne Warwick, Parliament Funkadelic,
Frince and the Time.

HERVE RDMAIN

Interscope director of promotion Herve Romain,
36, Sept. 10 in New York. Part of David Saslow’s
department, Romain dealt extensively with MTV,
BET, VH1, FUSE and other video outlets.

JORDAN-MIMI TREPEL

Hecording industry pioneer Jordan-Mimi Trepel,

8, Sept. 18 in New York. After a career asadrama

viach, Trepel left broadcasting in New York to

wirk at London Records, where she rose to be-

irme a corporate officer running the label’s copy-
'~ sight, publishing and foreign distribution

divisions. At a time when few women held posi-
tions of responsibility in the recording business,
Trepel represented the company around the world.

HANK TALBERT

Hank Talbert, 68, Sept. 23 in Palm Springs, Calif.
A music industry veteran of more than 40 years,
his career began at Music Merchants and Arc
Jay Kay distributorships in the mid-'60s. In the
late’70s he was sought out by Clive Davis to be-
come VP of the black promotion division at
Arista. Later Talbert relocated to Los Angeles as
a VP of Capitol Records and retired in 1990. He
remained active as a consultant to many artists
and companies, including Barry White, Hush
Productions and Essence magazine’s music di-
vision.

JEAN ANN ABRAMSON

Jean Ann Abramson, 49, Sept. 25 in Stockton,
Calif. Abramson worked for Tower Records from
1983-1993, including stints in three Los Ange-
les-area stores, and was later deposit clerk for
Tower’s store in Tel Aviv, Israel. She was also
the wife of Joel Abramson, a longtime Tower
store manager who has been the chain’s direc-
tor of purchasing atits Sacramento, Calif.-based
headquarters since 2002.

FREDDY FENDER

Freddy Fender (Baldemar Huerta),
69, Oct. 14 in Corpus Christi, Texas.
Fender hit it big in 1975 when “Be-
fore the Next Teardrop Falls” climbed
S to No. 1 on the pop and country
charts. “Wasted Days and Wasted Nights” rose
to No. 1 on the country chart and top 10 on the
pop chart that same year. Fender won a best
Latin pop album Grammy Award in 2002 for
“La Musica de Baldemar Huerta.” He also shared
in two more Grammys with the Texas Tornados
and with Los Super Seven.

SANDOY WEST

Sandy West, 47, Oct. 21 in San Dimas, Calif.
West was a founding member and the drum-
mer for the "70s rock band the Runaways, which
featured fellow rockers Joan Jett, Lita Ford and
Cherie Currie. After the band broke up, West
continued to perform as a drummer, guitarist
and vocalist with the Sandy West Band.

GERALD CDDK

Pianist, composer, musical director and arranger
Gerald Cook, 85, Oct. 22 in Chicago. He per-
formed with the Illinois Symphony Orchestra
and in nightclubs, starting out in a duo pianoact
with Margaret Bonds, then going on to accom-
pany singers and personalities including Ethel
Waters, Lena Horne, Carmen McRae, Shirley
Jones, Johnny Hartman and Sammy Cahn. Cook
was the pianist and musical director for Libby
Holman’s one-woman show, “Blues, Ballads and
Sin-Songs,” and he helped fuel cabaret/blues
singer Alberta Hunter’s comeback.

RUDY TAYLOR

Producer and songwriter, Rudy Taylor, 52, Oct.
28 in Baton Rouge, La. Taylor toured with Bobby
Womack, for whom he acted as musical
arranger. Taylor co-produced, arranged and co-

wrote many of the Gap Band hits, including
“Oops Upside Your Head,” “You Dropped a
Bomb on Me” and “Early in the Morning.”

TOM NDONAN

The father of The Billboard Hot 100, Tom Noo-
nan, 78, Oct. 29 in Los Angeles. Noonan started
working as a vacation replacement at the mag-
azine’s New York headquartersin 1949, becom-
ing full-time in 1952. At just 29, he was
appointed head of the charts department. In the
Nov. 12,1955, issue, he introduced the Top 100—
merging sales and radio data, a format that still
guides Billboard’s Hot 100. Noonan left Bill-
board for Columbia-distributed Date Records
in 1965, the first of 10 label jobs he would hold
ina 10-year stretch. He returned to Billboard in
1975, first overseeing sales and marketing be-
fore returning to the charts departmentin 1982.
After retiring from the magazine in 1990, he
launched New Marketing, a consulting firm
whose clients included Michael Jackson, Janet
Jackson and Barbra Streisand.

GERALD LEVERT

Popular R&B singer Gerald Levert, 40, Nov. 10
in Cleveland. The son of O’Jays lead singer Eddie
Levert came to national attention in 1986 as a
member of Atlantic Records group Levert, then
emerged from his father’s shadow to become a
well-regarded singer/songwriter and producer
in his own right. Topping the R&B and pop charts
both with the Atlantic group and in his solo ca-
reer, Levert released eight solo albums.

TONY SYLVESTER

Tony Sylvester, 66, Nov. 26 in New York. Sylvester
was a founding member of the R&B trio Main
Ingredient. The group, known for its smooth
harmonies, initially recorded on the Red Bird
label as the Poets and eventually scored the 1972
No. 2 R&B hit “Everybody Plays the Fool” and
two subsequent top 10 R&B chart hits.

RAUL VELASCD

Raul Velasco, 73, Nov. 26 in Mexico City. Velasco
began his showbiz career as an entertainment jour-
nalist at age 20. But his career took a turn when,

ANITA O'DAY

Jazz vocallst Anita t:’lf:ay-, BY,
Mow, 23 in. West Los Angelas,
O'Day [oinad Gane Krupa's
band with trompeter Roy El-
dridge in 1941, Her duet with
Eldridge, “Lek. Ma Off Up-

“towm,” became a million-seller.

X Et'r'iking out soloin thelate
W05, she teamed up with
drummer - John Poole, with
whomshe played for the next
32 yeats.She later performed
with:such musiéians a5 Louls
Armstiong, Difrah Washing-
top and. Thelenious Monk.
“Jarz ona Summer. Day," a _.-"
decumentary filmed: at t'hel;"
Newport Jazz Festivalin 195?_.:'

made her an international star:
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on Dec. 13, 1969, he launched the show “México,
Magiay Encuentro” on Telesistema Mexicano, the
network that would become Televisa. The show
would later become “Siempre en Domingo” (“Al-
ways on Sunday”), and changed the viewing habits
of millions of people who religiously tuned in.
Aside from “Siempre en Domingo,” Velasco was
alsoinvolved in the production of numerous major
music shows and festivals.

PERRY HENZELL

o Perry Henzell, 70, Nov. 30 in
Kingston, Jamaica. Co-author, di-
rector and producer of the 1972 Ja-
maican movie, “The Harder They
Come.” Its soundtrack, featuring
Jimmy Cliff, Toots & the Maytals, the Heptones
and others, had a major impact in introducing
reggae to the world. Henzell passed a day be-
fore the Jamaican premiere of his new feature,
“No Place Like Home,” set for the Flashpoint
Film and Music Festival in the resort town of
Negril. Though Henzell shot the movie in the
’70s, production troubles kept it from reaching
theaters until this year.

MARISKA VERES

Mariska Veres, 59, Dec. 2 in The Hague, Nether-
lands. Singer for the Dutch group Shocking
Blue, Veres started out in 1964 as a vocalist in
Les Mysteres. In 1970, the Shocking Blue song
“Venus” reached the top of the American music
chart; a later cover version by Bananarama
topped the chartin 1986 as well. After the Shock-
ing Blue disbanded in 1974, Veres made a num-
ber of solo records.

RONNIE LIPPIN

Ronnie Lippin, 59, Dec. 4 in Los Angeles. Lip-
pin, who had an illustrious career as one of
music’s most respected music publicists and
managers, was president of the international
entertainment marketing and public relations
firm the Lippin Group. Her career spanned more
than three decades, during which she repre-
sented such acts as Prince, Eric Clapton, Mark
Knopfler, Steven Stills, the Doobie Brothers and
Olivia Newton-John.
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Ahmet Ertegun
July 31, 1923—December 14, 2006
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