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HOT SPOTS 

22 Declaring `Devotion' 

Newsboys return to their 
worship music roots on the 
act's new Sparrow Records 
release, "Devotion." 

25 Super Mari. 
"Turning Point" reflects the 
transition from teen to 
young adult for.' Records 
artist Mario. 

49 International Delta 

Sony BMG looks to spread 
Delta Goodrem's popularity 
beyond the borders of her 
native Australia. 

Breaking news 
around the clock: 

billboard . biz 
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Thanks For 
The Holiday 
Weekend Is Mixed Bag 
For U.S. Retailers 
BY ED CHRISTMAN 

NEW rORK -The Thanksgiv- 
ing weekend kicked off with a 
bang for U.S. music retailers, 
turned into a whimper and 
rebounded nicely. 

"Friday exceeded our 
expectE¡tions and then 
Saturday was softer 
than expected, " re - 

ports Bob Higgins 
chairman/CEO of Trans 

(Continued on page 72) 
Linkin Park, Jay Z Come 

Together On 'Collision Course' 
BY MICHAEL PAOLETTA 

Multiplatinum acts Jay -i and Linkin Park are the latest to mefge 
musical forces in a legally sanctioned mash -up. With the help of 
MTV, the two acts have taken it one step further. 

Instead of simply doing a mash -up remix of one track, as other 
artists -Kylie Minogue End New Order, Dannii Minogue and 
Madonna -have done, Jay and Linkin Park have created an entire 
CD/DVD project based on the mash -up concept. The result, "MTV 
Ultimate Mash -Ups Presens Jay -Z/Linkin Park: Collision Course," 
arrived Nov. 30 from Warner Bros. 

The set could very well debut at No. 1 on The Billboard 20C in 
next week's issue (see A La3k Ahead, page E). 

"It's a possibility," Warner Bros. Records chairman/CEO Tom 
Whalley says. "But I try notto project. The U2 album Now to Dis- 
mantle an Atomic Bomb "] could make it tough for us." 

(Continued on page 73) 

Customer Service: Biz Still Needs Help 
This story was reported by Ed Christman, 
Brian Carrity and Pay Waddell. 

All aras of the music industry have been 
hit hard by declining sales: The concert 
business had one of its most brutal sum- 
mers, record retailers continue to cut staff 
and close stores, album sales remain lack- 
luster, and most digital -music services 
have yep to find they niche. While execu- 
tives scramble in their boardrooms to find 
quick fixes, one key ingredient to success 

has been overlooked: customer service. 
Consumers today are more savvy than 

ever before. They won't blindly pay $100 
for a concert ticket, $20 for parking and 
$25 for food and beverage in on -site con- 
cessions stands. They won't pay $18.99 for 
an album just to hear the one song they 
like -why would they, when they can have 
that song for free dia an illegal peer -to -peer 
network or download it for 99 cents fnm 
iTunes? They won't go to record stores 

(Continued on page 72) 
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Top of the News 
7 Clear Channel Entertainment 
says it will eliminate many of its 
facility fees for its amphitheaters. 

8 Universal Music Publishing 
Group's David Renzer plans to 
focus on catalog acquisitions on 

a global basis in his expanded 
role as chairman /CEO. 

Music 
13 A special preview of the 
15th annual Billboard Music 
Awards. including the debut of 
the ringtone awards. 

20 Legal Matters: Before art- 
ists and songwriters contribute to a 

charity CD, they should determine 
if someone other than a charity will 
benefit from their donation. 

21 Jazz Notes: Michael Wolff 
and his band perform at New 

York's Jazz Standard to celebrate 
its "Dangerous Vision" release. 

22 Higher Ground: Newsboys 
return to the worship roots of their 
youth on new release "Devotion " 
23 Touring: I.M.P.'s focus on 
customer service and selective 
booking helps Merriweather 

Post Pavilion through a tough 
concert season. 

25 R &B: Mario's mature new 
image and musical style is 

reflected on "Turning Point." 

29 Latin Notas: "Raphael 
Vuelve Por Navidad" is one of 
many Spanish -language Christ- 
mas albums hitting the U.S. 

market for the holidays. 

36 Beat Box: Israeli DJ /pro- 
ducer Offer Nissim plans to make 
a name for himself in the States 
with a new album in March 2005. 

38 Country: Tootsie's Orchid 
Lounge taps its country music 
heritage for its new independent 
record label. 

48 Studio Monitor: Master - 
disk's merger with NewYorkDVD 
allows it to give clients full - 
service treatment. 

54 Songwriters & Publishers: 
Acts can build a fan base with 
ifanz.com before they sign a deal. 

Marketplace 
43 Universal Music Interna- 
tional's "Deluxe Sound + Vision" 
catalog series reaches 1 million 
shipments worldwide. 

44 The Indies: Engine Studios 
is morphing into a one -stop 
production shop. 

45 Retail Track: The proposed 
merger between Alliance En- 
tertainment Corp. and Source 
Interlink shows much potential 
for growth. 

46 Digital Entertainment: 
Clear Channel Entertainment 
plans to compete in the Internet 
radio arena with online music pro- 
gramming similar to that of AOL. 

QUOTE OF THE WEEK ` With this many hands in the pot, 

a lot of us are not doing this for the money., 
MIKE SHINODA 

Page 73 

Global 
49 Sony BMG readies Delta 
Goodrem's sophomore set, 
"Mistaken Identity," for the 
international market. 

51 Global Pulse: M'du 

Masilela, godfather of kwaito, 
relaunches his M'du Records 
with "Ya Rocka." 

Programming 
59 Tuned In: The Tube: Henry 
Rollins gets a new monthly 
Independent Film Channel TV 

series, "Henry's Film Corner." 

Features 
24 Boxscore 

41 Billboard Picks 

50 Hits of the World 

55 The Billboard BackBeat 

55 Executive Turntable 

56 Classifieds 

61 Charts 

61 Chart Beat 

61 Market Watch 

74 The Last Word 
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EVENTS 
CALENDAR 

Billboard Music Awards 

Dec. 8 at the MGM Grand Arena, 

Las Vegas. 

Information: 646 -654 -4600 

The Next Big Idea: The Future of 

Branded Entertainment -West 
Jan. 20, 2005, at the Regent Beverly 

Wilshire, Beverly Hills, Calif. 

Information: 646 -654 -5169 

Billboard Music & Money 

Symposium 

March 3, 2005, at the 

St. Regis Hotel, NewYork. 

Information: 646 -654 -4660 

Billboard Latin Music 

Conference & Awards 

April 25 -28, 2005, at the 

Hotel InterContinental, Miami. 

Information: 646 -654 -4660 

billboardevents.com 
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8 
David Renzer 
advances at 
Universal 
Music 
Publishing 
Group Usfront 

TOP OF THE NEWS 

Usher is rominated for 
Bilboard Music Awards in 

13 categories, including 
artist, male artist and 
digital artist of the year. 

Usher Leads 
Billboard Finalists 

BY MARGO WHITMIRE 

A string of No. 1 singles and multiplatinum 
sales propel Usher into the spotlight of this year's 
Billboard Music Awards. 

The R &B/l-ip -hop artist is the leading con- 
tender br the awards, which will be handed out 
Dec. 8 at the MGM Grand Garden Arena in Las 
Vegas. Usher is a finalist in 13 categories, includ- 
ing artist, male artist and the inaugural category 
of digital artis- of the year. 

Usher's LaFace/Zomba set "Confessions" is up 
for album of the year with 6.7 million in U.S. 
sales, aczordiné to Nielsen SoundScan. The proj- 
ect has produced four Billboard Hot 100 singles 

this year. One of them, 'Yeah!" featuring Lil Jon 
and Ludacris, is up for Hot 100 single, main- 
stream top 4C single and R &B/hip -hop singe of 
the year. 

The artist is also up for Hot 100 artist, main- 
stream top 40 artist, R &B /hip -hop artist, 
R &B/hip -hop album, R &B/hip -hop albums artist 
and R &B/hip -hop singles artist of the year. 

With nods in 12 categories, one of Usler's 
duet partners. Alicia Keys, stands as his biggest 
competition. 

While the Juo's "My Boo" reigned atop the 
Hot 100 for six weeks, the two face off in nine 
categories, including artist and album of the dear. 

(Continued on page 71) 

10 
Industry vet 
Artie Mogull 
dies at 77 

U.K. Digs In To Digital 
Music Downloads Soar ln Q3 As Legit Biz Bows 

BY LARS BRANDLE 

LONDON -The British public's appetite for 
music shows little sign of waning, but the meth- 
ods of consumption in the world's third- biggest 
music market are changing. 

New statistics from labels body 
the British Phonographic Indus- 
try confirm that the territory's 
download market flexed its mus- 
cle in the third quarter of 2004. 

The July 1 -Sept. 30 period saw 
the arrival in the United King- 
dom of legitimate download 
services in the form of Napster, 
Apple Computer's iTunes Music 
Store and Sony's Connect. The 
BPI says consumers purchased 
1.75 million downloads during 
the quarter. In the previous three 
months, it says, 660,000 down- 
loads were sold. 

U.K. downloaders are now acquiring tracks at 
the rate of 250,000 each week, the BPI says in its 
quarterly sales report, issued Nov. 26. 

In addition to the growth of the new format, 
the trade body reports that album shipments 
during the quarter reached a record 52 million 
units, underpinning 3% overall volume growth 
for the market. 

"With the launch of the major online music 
services, this has already been a historic year for 
the U.K. record industry, and to see album sales 
now reaching an all-time high illustrates its cur- 
rent good health," Napster VP/U.K. GM Leanne 
Sharman says. 

Analysts at London -based 
Informa Media Group predict that 
the British digital music market 
will gather pace in the years to 
come. The research company says 
revenue generated from down- 
loads in Britain is expected to 
jump from an estimated $15.9 
million in 2004 to $44.7 million 
in 2005. 

"It's going to be a steady 
increase rather than a big ex- 
plosion," Informa music analyst 
Simon Dyson says. He estimates 
that by 2010, the British digital 
music market will account for 

$355.3 million in sales. 

JAIMESON: ARTIS T DEVELOPMENT 

RECORD SHIPMENTS 
The strong third quarter helped bring the 

year -to -date shipments tally to a record 237 mil- 
lion units. Revenue for the year to Sept. 30 
increased 2.7% to £1.22 billion ($2.29 billion). 

(Continued on page 44) 

CCE Cuts Facility Fees; 
Biz Pleased With Change 
BY RAY WADDELL 

When Clear Channel Entertainment talks 
about eliminating add -on fees, the concert 
industry listens. 

The question is, Will the rest of the indus- 
try follow suit? 

By far the largest amphitheater owner /oper- 
ator in the United States, CCE says it will 
eliminate many of its so- called "facility" fees 
at CCE sheds next year. 

The move was first made public Nov. 29 on 
billboard.biz. 

Michael Rapino, global president of CCE's 
music division, says the move is a reaction to 
consumer demands following a year when 
attendance at amphitheater concerts took a 
significant hit. According to Billboard Box - 
score, amphitheater business between April 1 

and Sept. 30 was down 17% from the previ- 
ous summer. 

Many believe high ticket prices, exacerbated 
by a summer concert market saturated with 

less- than -compelling tours, were the down- 
turn's primary culprits. 

Rapino says CCE's own research, as well as 
that conducted by Billboard in a recent white 
paper on touring, also point to ticket price as 
a deterrent to concert attendance. 

"This is a true testament to our desire to 
bring ticket prices down," Rapino tells Bill- 
board. "We are going to swallow millions of 
dollars in lost revenue." 

FEE FOR WHAT? 

Facility fees have been viewed with increas- 
ing distaste by consumers -and many in the 
concert industry-as unnecessarily boosting 
already high ticket prices. 

Now, Rapino says CCE will reduce or com- 
pletely eliminate the typical $2 -$4 facility fees 
for all lawn seats at CCE sheds. 

CCE is also looking at eliminating box 
office fees -generally $3 -$5 per ticket - 
for fans who pick up tickets at the venue 

(Continued on page 57) 
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Upfront 

Will Biz Warm To Snocap? 
Fanning Service, Other Legit P2P Hopefuls Face Big Hurdles 

BY BRIAN GARRITY 

Shawn Fanning is back. The pro- 
gramming guru responsible for put- 
ting the concept of peer -to -peer file 
sharing on the map six years ago 
with Napster now has a new solution 
to help copyright owners profit from 
the promise of P2P technology. This 
time, he wants to rein in the pirates 
who have overrun it. 

Fanning's latest brainchild, 
unveiled Dec. 3, is Snocap, a copy- 
right management and content fil- 
tering system that seeks to broadly 
expand the amount of music that's 
available for sale online, while at the 
same time keeping unauthorized 
works out of P2P networks. 

The technology helps guide P2P 
network users toward commercially 
licensed content registered with 
Snocap, and blocks them from dis- 
tributing or accessing unlicensed or 
unrecognized files. However, it also 
aims to grow content catalogs by 
capturing digital "fingerprints" of 
live, rare and unreleased works that 
users are attempting to share, and 
reporting the results to content 
owners. The goal is to help labels 
and prioritize what music they 
should be clearing for sale. 

San Francisco -based Snocap- 
which is bowing with $10 million in 
venture capital funding, and a deal 
in place with Universal Music Group 
-is at the fore of the recording 
industry's hopes of making legiti- 
mate P2P services a reality. 

Snocap is ambitiously attempt- 
ing to serve as a central repository 
of information about the world of 
music online by fingerprinting 
everything in a P2P environment, 
and enabling distribution based 
on usage rules and any digital 

rights management associated 
with the content. But its success 
hinges on convincing content 
owners and P2P networks to use 
the solution. 

A number of label and P2P exec- 
utives are betting that if anyone can 
do it, it is Fanning and his team. 
The company's management group 
also includes co- founders Jordan 
Mendelson and Ron Conway, COO 
Ali Aydar and business development 
chief Alex Rofman. The financial 
backers are led by private equity 
firms WaldenVC and Morgenthaler 
Ventures and Angel Investors. 

Widespread adoption of filtering 
solutions is just one of a host of 
challenges still facing efforts to 
clean up P2P networks. 

As P2P attempts to go commer- 

cial, concerns persist over what 
becomes of file sharing's most pop- 
ular feature -the ability to listen to 
songs without payment. 

In the world of label- sanctioned 
P2P, embracing the notion of "free" 
remains a tricky proposition. 

Labels and P2P service providers 
are still trying to agree on a promo- 
tional system that would allow con- 
sumers to hear full songs on a "try- 
before- you -buy" basis but ultimately 
encourage a content purchase. 

"Everyone's talking about try - 
before- you -buy, but no one has fig- 
ured it out yet," a major -label tech- 
nology executive says. 

Proposed try- before -you -buy 
concepts include downloads of 
diminished sound quality, files 

(Continued on page 71) 
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'Collision' Could Crash No. 1 Spot 
BY GEOFF MAYFIELD 

LOS ANGELES -The first authorized 
mash -up album by major recording 
artists could be the monster of next 
week's Billboard 200. 

First -day sales cited by retailers have 
chart hawks predicting that Linkin 
Park's collaboration with Jay -Z, "MTV 
Ultimate Mash -Ups Presents Jay - 
Z/Linkin Park: Collision Course" 
(Warner Bros.), could rally first -week 
sales of 330,000 -350,000. Depending on 
the erosion that U2's "How to Disman- 
tle an Atomic Bomb" sees in its second 
week, that start could be large enough 
to mount a No. 1 debut for the set 

Rock and rap albums that start with 
large numbers -like the 840,000 
copies that place U2's new Interscope 
release atop this week's chart - usually 
see second -week declines of 50% -60 %. 

"Bomb" also loses the Thanksgiving - 
week traffic that aided the band's best - 
yet Nielsen SoundScan week. 

In 2000, U2's "All That You Can't 
Leave Behind" saw a 59% drop dur- 
ing its second week. 

The second -highest bow on next 
issue's Billboard 200 will belong to 
veteran rapper Nas. "Street's Disciple" 
(Columbia) is expected to move 
225,000- 240,000 copies. His last 
album, "God's Son," which arrived a 
week before the Christmas frame of 
2002, began with 156,000. 

"American Idol" champ Kelly Clark- 
son will battle rapper T.I. for the big 
chart's third -highest bow, each expect- 
ed to sell about 200,000. T.I.'s "Urban 
Legend" (Atlantic) had a faster start, 
but Clarkson's first album rang strong 
weekend sales in 2003, which might 
bode well for her new ̀ Breakaway" (J). 

Renzer New UMPG Chairman/CEO 
BY TAMARA CONNIFF 

Universal Music Publishing Group 
is looking to expand its reach into 
emerging markets like China, India 
and Latin America. So says David 
Renzer, who has been promoted to 
chairman/CEO of UMPG. 

Renzer was most recently presi- 
dent of UMPG. In his expanded role, 
he will continue to oversee the com- 
pany's global activities and report 
directly to Zach Horowitz, Universal 
Music Group president/COO. 

During Renzer's eight -year tenure 
at Universal, the publishing catalog 
has grown from 250,000 songs to 
almost 1.25 million. 

Renzer spearheaded the integra- 

tion of PolyGram Music Publishing 
and Rondor Music into UMPG, 
acquired more than 70 major cata- 
logs (including Def Jam, Interscope, 
All Nations Music, Anxious Music, 
John Phillips, Ronnie Van Zant and 
Momentum Music) and launched 
Universal Christian Music Publishing 
and Universal Music Publishing 
Group Latin America. 

For 2005, Renzer is looking at 
"more catalog acquisitions on a 
global basis." 

"My vision for the company is to 
keep growing the business," Renzer 
adds. "We're established in every 
major music territory in the world, 
that will continue to grow in both 
major and minor markets." 

Horowitz notes: "David has 
presided over a period of remark- 
able growth for Universal Music 
Publishing Group. This promotion 
recognizes his dedication, passion 
and vision." 

UMPG's roster includes Mariah 
Carey, Paul Simon, Prince, Ludacris, 
Dave Grohl, U2, Ja Rule, Ashanti, 
Shania Twain, 3 Doors Down, Anas- 
tasia, Franz Ferdinand, the Darkness, 
50 Cent, Godsmack, Ice Cube, Mary J. 
Blige, the Corrs, Eve, Musiq, Brian 
McKnight, No Doubt, Blink -182, 
Beastie Boys, Fatboy Slim, DMX, Glo- 
ria and Emilio Estefan Jr. and Glen 
Ballard. It counts the music of Elton 
John, Henry Mancini and Leonard 
Bernstein among its catalogs. 

Kazaa, Trial Focusing On User Info, File Filters 
BY SUSAN BUTLER 

The largest copyright infringement case in 
Australian history is becoming one of the 
most widely watched music -industry cases 
around the world. 

At center stage of the federal court trial in 
Sydney are peer -to -peer network Kazaa and 
other technology that "piggybacks" on the 
service to provide advertisements and other 
digital files. 

The major labels and 25 other record 
companies sued Kazaa owner Sharman Net- 
works and its CEO Nicola Hemming; Shar- 
man partner Altnet and its CEO Kevin 
Bermeister; two technologists and other 
"respondents" for copyright infringement, 
misrepresentation, unconscionable conduct 

and civil conspiracy to inflict harm (Bill- 
board, Dec. 4). The music companies want 
to prevent further unlawful file sharing and 
recover damages for past infringements, 
which some observers say 
could amount to billions 
of dollars. 

As the trial began Nov. 29, 
the labels' lead barrister, 
Tony Bannon, declared that 
100 million Kazaa users - 
fans of the record compa- 
nies' music -are sharing 
unauthorized copies "to the 
tune of 3 billion files per month." 

He demonstrated Kazaa to Justice Murray 
Wilcox by downloading version 2.7.2 -on 
which most of the evidence is focused- 

through a wireless connection in the court- 
room. During a search for music by the Sex 
Pistols, the network revealed that 2.1 mil- 
lion users were online and almost 1.2 billion 

files were being shared at 
that moment. 

Sharman's barrister, 
Anthony Meagher, admitted 
that Sharman is aware that 
users are infringing copy- 
rights. However, the respon- 
dents claim that Kazaa is not 
sophisticated enough to fil- 
ter music being downloaded. 

He also claimed that the vast majority of 
Kazaa users are based in the United States, 
"where the distribution of Kazaa software and 
similar file- sharing software is perfectly legal." 

This was a clear reference to the Aug. 19 
decision by the U.S. Ninth Circuit Court of 
Appeals in San Francisco that P2P distrib- 
utors Grokster and StreamCast were not 
liable for copyright infringement by users 
of their decentralized versions of P2P soft- 
ware. A petition seeking review of the deci- 
sion by the U.S. Supreme Court is pending. 
As part of the same case, claims by film stu- 
dios, labels, songwriters and publishers 
against Sharman are pending in the District 
Court in Los Angeles. 

For the remainder of the Sydney trial, 
which is expected to last three weeks, the 
expert witnesses will focus on three techni- 
cal claims made by the labels. 

They will be asked to look at whether 
(Continued on page 71) 
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Upfront 

Funds Seek Sidemen 
Royalties For Nonfeatured Artists Waiting To Be Claimed 

BY BILL HOLLAND 

Jo -Anne McGettrick has a daunt- 
ing task: to discover the identity 
and whereabouts of session musi- 
cians and nonfeatured background 
singers who are owed payments 
from a number of royalty streams. 

McGettrick is the manager of 
the Intellectual Property Rights 
Distribution Fund, which is co- 
administered by the American 
Federation of Musicians and the 
American Federation of Television 
and Radio Artists. 

The fund is the only U.S. body 
that distributes royalties to session 
players and background singers. 

Other than a few computer -savvy 
helpers, McGettrick is also the 
group's only full -time researcher. 

"There is almost no way to 
describe the complexity of what 
Jo -Anne has to do in order to 
make distributions to thousands 
of nonfeatured musicians and 
vocalists," says IPRDF administra- 
tor Dennis Dreith, who is also a 
composer /arranger. "She's doing 
angels' work." 

McGettrick says, "If you are a ses- 
sion player or singer and you've 
worked on albums that were popu- 
lar, we might have royalty money 
for you." She points musicians to 
raroyalties.org, which lists the 
names of people for whom the 
organization is holding money and 
allows musicians to file a claim. 

MORE ROYALTIES AVAILABLE 
In the past, nonfeatured perform- 

ers never got a split of traditional "for 
records sold" contractual royalties. 

Instead, they were paid a fee for their 
session services. 

But in the '90s, with the emer- 
gence of digital music, new legisla- 
tion changed that compensation. 
The Audio Home Recording Act of 
1992, the Digital Performance and 

McGEIl RIC K: REtiEAR( H A CHALLENGE 

Recording Act of 1995 and the Dig- 
ital Millennium Copyright Act of 
1998 offered session players small 
royalty payments. 

The session players' payments are 
drawn from the two -thirds of the 
royalty pie that goes to labels and 
artists. (The remaining one -third 
goes to songwriters and publishers.) 
Session players get 2.625% of the 
labels and artists' share; background 
singers receive 1.375 %. 

Session players also benefit from 
fees collected from rental shops in 
Japan, one of the few countries 
where rental of sound recordings 
is legal and big business. U.S. 
recordings account for about 20% 
of that market. Featured artists on 
hit rentals get about two- thirds of 

the moneys; nonfeatured artists get 
one -third. The Japanese also pay a 
home -taping royalty, as do Neth- 
erlanders, and session folks see a 
similar small split from that money. 

Dreith says this year's distribution, 
paid in November, was $1.5 million, 
with $1.3 million going to about 
4,000 players and singers after oper- 
ating expenses of about 14%. The 
2003 amount was about the same. 

Newer delivery systems like satel- 
lite radio and webcasting will 
increase the royalty stream for all 
artists, says Linda Bocchi, executive 
director of the Alliance of Artists 
and Recording Companies, a group 
that the Recording Industry Assn. 
of America established to pass along 
'90s -era domestic and foreign 
home- taping and rental royalties to 
labels and featured artists. 

AARC sent out about $3 million 
last year, with 66% of that going to 
about 2,000 artists. 

Like McGettrick, Bocchi has prob- 
lems contacting performers; she 
says featured recording artists or 
their business representatives can 
go to aarcroyalties.com and sign up. 

The royalty stream for session 
players and background singers 
includes payments from cable and 
satellite TV music services such as 
Muzak and Music Choice as well as 
satellite radio broadcasters XM and 
Sirius. Increasing royalties from 
webcasting and ephemeral licensing 
also play a part. 

These delivery systems should 
yield increasing revenue in the 
coming years, with projections for 
more than $4 million in annual 

(Continued on page 71) 

Artie Mogull Dies At 77; Helped 
Build Many Acts' Careers 

BY MARGO WHITMIRE 

Longtime music executive Artie Mogull 
died of heart failure Nov. 25 at his home in 
Beverly Hills, Calif. He was 77. 

Mogull, who signed Bob Dylan to an 
exclusive contract with Warner Bros. Pub- 
lishing in 1959, was also instrumental in the 
early careers of Bill Cosby, Kenny Rogers, 
Gordon Lightfoot, Peter, Paul & Mary, Laura 
Nyro, Olivia Newton -John, Deep Purple, 
Crystal Gayle, Wilson Phillips and Hootie & 

the Blowfish. 
Mogull got his first taste of the music 

industry as a song plugger for his cousin Ivan Mogull's start- 
up music publishing company. In 1949, he became road 
manager for Tommy Dorsey's orchestra. 

He went on to work for Ray Anthony's publishing com- 
pany before founding the Kingston Trio's publishing 
company in 1958. 

During his 1959 -1962 stint at Music Pub- 
lishers Holding Corp./Warner Bros. Publish- 
ing, Mogull signed Dylan, Lightfoot, Judy 
Collins, Richie Havens, Ian & Sylvia and 
Peter, Paul & Mary. 

Before becoming president of United 
Artists Records in 1976, Mogull served as VP 
of A &R for MCA and Capitol Records, where 
he signed Helen Reddy. 

In 1978, he purchased United Artists from 
Trans America and released Rogers' massive 
hit "The Gambler." 

Earlier this year, Mogull co- founded Bur- 
bank, Calif. -based indie label Insane Records 

Internationa , whose acts include alternative -rock act the 
Hopeless, techno -pop newcomer Julie Collins and rock 
quartet A Race Called Man. 

In addition to his cousin Ivan, Mogull is survived by a 
brother, three daughters and four grandsons. A Los Angeles 
memorial service is planned for Jan. 16. 

NEWSLINE. . 
THE WEEK IN BRIEF 

Universal Music Group and satellite TV provider EchoStar Communications are 
in talks to launch a new 24 -hour music channel, sources confirm. 

The as- yet -unnamed channel -an intended alternative to the likes of 
MTV and Fuse -is scheduled to bow early next year on EchoStar's Dish 
Network. Andy Schuon, formerly president of programming at Infinity 
Broadcasting, is taking a lead role in the development of the new venture, 
sources say. 

Schuon was previously under the UMG umbrella as chief of the now - 
defunct farmclub.com and is also a veteran of MTV. A representative from 
UMG could not be reached for comment at press time. EchoStar declined to 
comment. The Dish Network -rival in the satellite TV space to News 
Corp.'s DirecTV -currently claims more than 10 million subscribers. 

BRIAN GARRITY 

Three major studios - Paramount, Universal and Warner Bros. -have 
announced that they will release films on Toshiba/NEC /Sanyo's high - 
definition DVD format during the next few years. 

The studios are the first to announce support for one of the next - 
generation DVD formats apart from Sony, which is one of the developers of 
the competing HD format Blu -ray. 

Universal Studios Home Entertainment will issue select titles on HD 
DVD in fourth- quarter 2005, which is when Toshiba will launch its first HD 
DVD player /recorder in the United States. Paramount Home Entertainment 
will release new and catalog titles on HD DVD starting in 2006. Warner 
Home Video and its sister division, New Line Home Entertainment, have 
not announced specific HD DVD release schedules. JILL KIPNIS 

The Recording Academy has named Brian Wilson the MusiCares 2005 person 
of the year. Chosen for his accomplishments as a musician and humanitarian, 
Wilson will receive his honor at the MusiCares benefit dinner, to be held 
Feb. 11, 2005, at the Palladium in Los Angeles. Proceeds from the evening, 
which will include an all -star tribute to Wilson, go to MusiCares' financial 
assistance program, which provides medical and financial aid to members 
of the music industry. MELINDA NEWMAN 

Videogame company Atari has appointed music industry veteran Jim 
Caparro president/CEO. Caparro will run day -to -day operations for the 
company while Bruno Bonnell, who gave up the CEO and president 
positions to make room for Caparro, will continue as chairman/chief 
creative officer. 

In its most recent fiscal period ended Sept. 30, Atari recorded a loss of 
$16.9 million, or 14 cents per diluted share, on revenue of $71.4 million. 
For the first six months of its current fiscal year, Atari's net loss totals $5.7 
million on revenue of $181.7 million. 

Caparro has a track record of leading companies to fiscal prosperity. 
While the videogame business may be new to him, its distribution mirrors 
the music industry in many ways, particularly in that Atari sells to practically 
the same account base. While he has a long background in distribution, 
Caparro put himself on the map through a series of innovative policies 
when he headed PolyGram Group Distribution during the 1990s. 

ED CHRISTMAN 

The senior executive lineup at Sony BMG Music Entertainment France has 
been finalized. 

The company is now headed by former Sony Music France president/ 
CEO Olivier Montfort as chairman/CEO. 

Christophe Lameignere, previously BMG France president, is named 
Sony BMG France executive VP /president of the music division. Montfort 
reports directly to London -based Maarten Steinkamp, head of Sony BMG 
Music Entertainment operations in Continental Europe. Lameignere 
reports to Montfort and Steinkamp. 

Alain Prigent is named senior VP. Prigent, formerly senior VP at Sony 
Music France, will oversee finance, administration, IT, operations and sales. 
He reports to Montfort. TOM FERGUSON 

Greg Thompson, former GM/executive VP of Elektra Entertainment, has 
joined the advisory board of digital music label Digital MusicWorks Interna- 
tional. Thompson's role, according to DMI CEO Mitchell Koulouris, will be 
to advise artists and the music industry about the advantages of digital 
downloads. In other DMI news, the label has signed three -time Grammy 
Award nominee Liz Story. The pianist previously recorded for Windham 
Hill and RCA Records. MELINDA NEWMAN 

For the latest breaking news, go to billboard.biz. 
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DECEMBER JUST BECAME 
THE HOTTEST MONTH OF THE YEAR: 

r 
. 

!HE 
GREAT AMERICAN 

SONGBOOK. 
vll m 

ROD STEWART Stardust...The 
Great American Songbook Volume III 
Chapter three oran unprecedented musical 
phenomenon. This acclaimed album 
entered the charts at #1 and features 
sensational duets with Bette Midler and 
Dolly Parton plus h_storic appearances 
by Stevie Wonder and Eric Clapton. 

FANTASIA Free Yourself 
The astonishing vo =ce, the electrifying 
soul and the stunning debut America has 
keen waiting for! Fantasia is music's 
major new star. Just listen to "Truth Is," 
"Free Yourself," "Air- t Gon' Beg U" and 
"I Believe" ana see why the critics are raving! 

KENNY G At Last... The Duets Album 
Keniy G is the #_ Instrumentalist of all 
time_ He returns with a brand new studio 
album featuring star -studded great duet 
performers including LeAnn Rimes, 
Glacys Knight, Chaka Khan, and 
Earth, Wind and Fire performing a 
caz ;ling collection of modern classic hits. 

ALICIA KEYS The Diary of Alicia Keys 
This album debuted at #1 and has now 
sold over 6 rr_llion units worldwide! 
It features three #1 hits: "You Don't Know 
My Name," "If I Ain't Got You," Diary" and 
the next chart -topper "Kama." There's no 
stopping this all -time new star! 

MAROON 5 Songs About Jane 
6 million alnums sold worldwide! Back - 
to -back #1 hit singlet with "This Love" 
and "She Will Be loved" catapulted 
Maroon 5 into MTV's Best New Artist in 
2004. The newest sma h. "Sunday Morning" 
from the band that redefines what a 
.career is all about. 

VE?VET REVOLVER Contraband 
They're the #1 Lew rock band in the 
world. With two Al singles, "Slither" and 
"gall To Pieces," two sold out tours, plus 
aver 1.100,000 copies of their debut 
album sold in the U.S. since June, 
Velvet Revolver is in a class by itself. 

.1.AY A 1 k'EI` 
111 I:RY CHRISTMAS WITH LOVu 

CLAY AIKEN Merry Chris -.mas With Loge 

This album is sire to become the holiday 
favorite for all ages. Showcasing all -time 
Christmas songs performed as only Clay 
Aiken can, tracks include 'Silent Night," 
"O Holy Night," "Joy To The World," 
"The Christmas Song (Chestnuts Roasting)" 
and much more! 

AVRIL LAVIGNE Under My Skin 
Pop /rock's biggest selling artist worldwide 
continues to soar. The album debuted at #1 

in 15 countries. It includes the #1 smash 
"My Happy Ending," the chart -topping hit. 
"Don't Tell Me" and the new smash 
"Nobody's Home? 

MARIO 
TURNING PCINT 

RUBEN STUDDARD I Need An Angel 
His soul stirring new masterpiece features 
the hit "I Need An Angel," written and 
produced by R. Eelly. It includes definitive 
new versions of 311 the inspirational classics 
you've ever wanted in nne album including 
"Amazing Grace," "Gcin' Up Yonder" and 
"Runnin' Back kr You_" 

KELLY CLARKSON Breakaway 
She begins a new chatter in a sensational 
career. Already multi -platinum with a 
#1 album, this brand new album features 
another #1 hit, "Breakaway," her explosive 
new smash "Since U F een Gone" and many 
future classics. 

MARIO Turning Point 
Nano returns with a scorching new 
album, Turning Point. Its first single 
"Let Me Lave You" is exploding to #1. 
Checi out his future hits "Couldn't Say No," 
"How Cculd You, "'sirs I Need" and "Boom." 
Marie is ready to shine! In Stores Dec. 7th! 

GAVIN DeGRAW Chariot 
This album is already certified Gold. 
And now COMES the smash hit single 
"I Don't Want To Be." Gavin DeGraw is 
establishing himself as the breakthrough 
artist of the year! 

Diana De('zrrnc 
E3/u(' Skres 

DIANA DeGARMO Blue Skies 
She sang her way =nto the hearts of 
millions on American_ Idol. Her stunning 
new album includes her first #1 single 
and is filled with one lit song after another! 
In Stores Dec. 7th! 

SILVERTIDE Shiw & Tell 
"This Ain't Rock. L s Marble" -NME 

The next great new American rock hand. 
Tours in 2004 with velvet Revolver and 
Lsan Halen have sparked a feverish reaction. 
The debut album that everyone is talking 
about. 

SARAH McLACHLAN Afterglow 
The wait was worth it! Over 2 million 
albums sold. Two Top 10 singles, "Fallen" 
and 'World On Fire." Also check out 
Afterglow Live, the brand new CD /DVD - 

24 backs, exclusive backstage footage 
and th= ground- breaking video for 
"World On Fire." 

ANGIE STONE Stone Love 
She scored with her funky first single 
"I Wanna Thank Ya," featuring Snoop Dogg. 
Her newly released "Stay For A While," 
a duet with Anthony Hamilton, is receiving 
rave reviews. Stone Love is a must in y.Aur 
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Oloinion Editorials / Commentary /Leiters 

The Digital Rights Bundle: Real 
Progress For Copyright Owners? 
In April 2005, BMI will mark the 10th 
anniversary of the music industry's first 
license for the digital performance of 

music over the Internet. 
During those 10 years, BMI has collected 

more than $10 million in license fees for 
digital media, including a multiplicity of 
uses on the Internet. We have distributed 
more than $2 million in royalties for ring - 
tones alone in the past two years, and the 
growth in this arena is exponential. A new 
plan to bundle digital rights may have the 
unintended effect of putting that royalty 
stream at risk. 

BMI, its fellow performing -right organi- 
zations and their digital licensing customers 
have created an orderly marketplace. In fact, 
a performing -right license is the easiest for 
music users to obtain. A customer has only 
to ask BMI or ASCAP for a license and one 
will be automatically granted, pursuant to 
our consent decrees. 

A wide spectrum of lawmakers and policy 
experts, from the Cato Institute to the Elec- 
tronic Frontier Foundation to members of 
Congress and the U.S. Copyright Office, 
have endorsed the collective administration 
of rights and the blanket license as used by 
the performing -rights organizations as the 
preferred business model for licensing in 
the digital age. 

Last year, BMI's digital- licensing revenue 
grew by more than 70%. We have signed 
marketplace -driven, long -term agreements 
for more than 3,700 digital-music outlets, 
including more than 200 ringtone and 
mobile -entertainment providers. Each 
quarter, BMI processes hundreds of millions 
of digital performances and reports Intemet 
and ringtone royalties with transparency to 
our writers and publishers. 

In this fast- growing arena, BMI, a non- 

profit entity, has become a paradigm of the 
trusted broker creating a marketplace with a 
state -of- the -art management system at a 
very low administrative cost and with a high 
level of customer service. Our sister collect- 
ing societies in Europe and Asia, where the 
ringtone market is more developed, have 
paid hundreds of millions of dollars to song- 
writers and copyright owners during the 
past several years. 

My 
View. 

By Del Bryant 

We understand the challenges of building 
the market for digital copyrights. While our 
efforts have focused on establishing an inde- 
pendent value for the performing right, we 
have also supported our colleagues in music 
publishing and recorded music as they meet 
the unique challenge of licensing the 
mechanical, synchronization and master - 
recording rights. We applaud efforts to sim- 
plify and accelerate the licensing of record- 
ings for master ringtones and ringbacks, 
provided the rights and income of writers 
and publishers are not compromised. 

A recent guest commentary in this mag- 
azine (Billboard, Nov. 27) announcing a 
new initiative in this regard was silent on 
the role of the performing right. The initia- 
tive, however, raises fundamental questions: 
If performing rights are included in the 

n 

licensing plan, how are they valued, and 
how will the performing -right royalties be 
accounted for and paid to songwriters and 
music publishers? 

Are we looking at a business model that 
circumvents such performing -right organi- 
zations as BMI and ASCAP? If so, this may 
not be real progress for songwriters, com- 
posers or publishers. 

If the performing right is devalued or 
negated, songwriters and composers who 
rely on their performing -right royalties 
may find their income reduced or 
eliminated in some of the most important 
future markets for their works. The result 
would jeopardize the multiple and distinct 
income streams that have benefited song- 
writers, composers, music publishers, 
recording artists and labels alike. Further, it 
could permanently disrupt what is a viable 
marketplace for administration and licens- 
ing of music copyrights. 

The agreement proposed in the Billboard 
guest commentary and others recently 
announced -may not include the bundling 
of the performing right. But, if it is the 
intention to license the performing right 
along with other rights -which is an avail- 
able option -we would certainly hope that 
the royalties flowing to songwriters and 
music publishers for the performing right 
would at least match what BMI and other 
performing -right organizations have estab- 
lished during the past several years. 

Today, the performing right is alive and 
well and working to the benefit of songwriters, 
composers and music publishers in the digi- 
tal arena. In many cases, it is their economic 
lifeblood. Let's not tinker with something 
that is working so well, for so many. 

Del Bryant is president /CEO of BMI. 

etters 

Bling & Booty Don't Play At The Polls 
Why did the incredible efforts made by 

the music community to get out the vote 
and influence the 2004 election have so lit- 
tle effect? Despite an unprecedented num- 
ber of concerts, campaign appearances and 
fund- raising, less than 20% of eligible U.S. 

voters ages 18 -30 went to the polls -the 
same pitiful percentage as in 2000. 

Weren't we all incredibly naive to expect 
that musicians could influence voters when 
the vast majority of today's music does not 
communicate on any kind of meaningful 
level? The rush for the lowest common 

denominator by labels, radio, MTV and 
greedy musicians encourages and rewards 
music that connects with people on only the 
most superfluous levels. It has become all 
about bling and booty. 

While we should applaud efforts to get 
out the vote and influence elections, why 
would a fan head to the polls when we've 
taught them that chasing sex, riches and 
fame are what really matters? Many of us 
joke that Republicans just aren't as sexy as 
Democrats, but isn't the Republican party 
the home of the kind of wealth and power 

that much of today's music celebrates? 
The music community needs to remem- 

ber that the deepest, most lasting relation- 
ships between art and the public are based on 
connecting on a far deeper level. Only then 
will artists begin to influence their audience 
on issues that really matter. And then per- 
haps artists can also expect their fans to sup- 
port them by buying CDs and tickets because 
the art they are sharing actually matters. 

Bruce Houghton 
President, Skyline Music 

Los Angeles 
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Billboard Awards Combine 
High -Tech, Great Musiic 

BY JILL KIPNIS 

LOS ANGELES -Cutting -edge tech- 
nology and steady doses of humor are 
expected to inject high energy into the 
15th annual Billboard Music Awards. 

"American Idol" host/radio person- 
ality Ryan Seacrest will host the BMA 

telecast, which will air live on Fox Dec. 
8 from the Grand Garden Arena in the 
MGM Grand Hotel in Las Vegas. For a 
look at the finalists, see page 7. 

Bob Bain, executive producer of the 
show for the ninth consecutive year, 
says he is focused on making the BMAs 

"a variety show for the new millennium. 
We want to make this an entertaining 
event whether you follow the music 
scene or not." 

To attain that goal, Bain says that 
the telecast will air the inaugural 
ringtone award and will feature the 
cast of "Mad TV," which is celebrating 
its 10th anniversary. 

In November, Billboard launched the 
Hot Ringtones chart, which ranks the 
top 20 best -selling downloads of mas- 
ter ringtones for cell phones. It is the 
first chart of its kind in North America. 

"We basically want to own the ring - 
tone real estate. It's a huge part of the 

BAIN: SHOW RESONATES WITH MUSIC BIZ 

business and it is very accessible to the 
public," Bain says. "The cast of `Mad TV' 

is also thrilled to be joining us to make 
this more than just an award show. The 
show is popular with the public and 
resonates very positively with the 
music community." 

billiDeurei 
Special Preview 

Here's what to expect from 
this year's show, plus a 

preview of our star 
performers. 

BMA producers Michael Levitt and 
Paul Flattery say that the new show ele- 
ments will complement the true focus 
of the two -hour telecast -the music. 

The BMAs will feature seven A -list 
performances including an all -star 
tribute to Billboard Century Award 
winner Stevie Wonder. 

"It's all about the music," Levitt 
says. "Every artist that is performing 
is putting a lot of time and thought 

FLATTERY: `IT'S ALL ABOUT THE MUSIC' 

into their presentation." 
Though the telecast will not include 

an off -site artist performance as it has 
in years past, Levitt says that `we will 
spend a lot of time in making each per- 
formance unique. Artists are drawn to 
our show because we put a real empha- 
sis on production value." 

Viewers will also be treated to a new 
"electronic sticky note" feature, accord- 
ing to Flattery. 

"Throughout the 1:elecast, we will 
show interesting trivia and factoids 
about the performers, presenters and 
winners," he says. An example that 
could be shown during Usher's per- 
formance would note that he made 
history this year for being the first 
artist in 34 years to lave four songs 
reach No. 1 on The Billboard Hot 100 
in a calendar year. 

Flattery says set designer Roy Ben- 
nett has joined the production team to 
create a stylishly hip presentation. 

"We are paying mere attention to 
entrances and we are probably going to 
build onto one of the sides a home base 
for `Mad TV,' " he explains. 

The BMA producers hope that all of 
these details will attract viewers amid 

(Continued on page 22) 
Nelly 

Hometown: St. Louis 

Label: Derrty /Fo' Reel /Universal 
Manager:Tony Davis, T -Luv Management 

Song performing: "N Dey Say" 

Total U.S. album sales: 18 million 
Chart fact: Nelly has scored three No. 1 albums on The Billboard 200, 

including this year's "Suit. "Simultanois releEse "Sweat "debuted at No. 

2, making Nelly the first act to debut at Nos. 1 and 2 since Guns N' Roses' 

"UseYour Illusion I "and "UseYour Illusion II" charted in 1991. 

Fun fact: In addition to his solo career, Nelly has been a member of the 

St. Lunatics since the mid -'90s. 

Beverly Entertainment Law Section Hills 
If3 Kenneth D. Freundlich, Esq. & Marisa Roman, Esq. Co- chairs air Kenneth D. Freundlich, Esq. Program Co -Chair 
Association 

Music Licensing On The Small Screen: From Television To Telephone 

December 15, 2004 - 12:00 noon - Law3I's Restaurant , Beverly Hills, California 
For Tickets, Reservations (lunch included; strongly recommended) and CLE Creoit call the Beverly Hills Bar Association at (310) 553 -6644 or click www.bhba.org 

Co- sponsored by 

Schleimer & Freundlich LLP 
www. Schleimerlaw.com 
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Green Day 
Hometown: Berkeley, Calif. 

Label: Reprise/Warner Bros. 

Manager: Pat Magnarella, Mosaic 
Media Group 

Song performing: "Boulevard of 
Broken Dreams" 

Total U.S. album sales: 15 million 
Chart fact: Green Day has had five top 

10 albums during its career, but didn't 
earn its first No. 1 until this year's 
"American Idiot." 

Latest news:The act launches a European 

tour Jan. 11. 

Keith 
Urban 

Hometown: Caboolture, Australia 
Label: Capitol Nashville 
Manager: Betsy Cook, Borman 

Entertainment 
Song performing: "Days Go By" with 

special guest Sheryl Crow 

Total U.S. album sales: 3 million 
Chart fact: Urban has landed five No. 1 

cuts on the Billboard Hot Country Sin- 

gles &Tracks chart, including this year's 

`Days Go By." His album "Be Here" 
debuted at No. 3 on The Billboard 200 
:n October. 

Latest news: Urban wraps a U.S. tour 
Dec. 16 and then heads home. 

Evanescence 
Hometown: Little Rock, Ark. 
Label: Wind -up 
Manager: Dennis Rider, Rider Management 
Song performing: "My Immortal" 
Total U.S. album sales: 6 million 
Chart fact: "Fallen" peaked at No. 3 on The 

Billboard 200 in June 2003 and spent 43 

non -consecutive weeks in the top 10.The 
set spawned two top 10 singles on The 

Billboard Hot 100, "My Immortal" and 
"Bring Me to Life." 

Latest news: The band released a two - 
disc CD /DVD set Nov. 23, "Anywhere 
but Home." 

Acts Pay Tribute To Wonder 
When Stevie Wonder receives the Cen- 

tury Award at the Billboard Music 
Awards, a number of artists, including 
Diana Ross and Mary 
J. Blige, will be on 
hand to salute a man 
whose music has 
played a large role in 
their lives. 

"What better way to pay tribute to the 
Century Award winner than through a 
special performance featuring some of 
Stevie's nearest and dearest friends," 

says Michael Levitt, producer of the Bill- 
board Music Awards. "We're particularly 
honored to have Diana Ross, who is mak- 

ing her first Billboard 
Music Awards appear- 
ance to honor a man 
who has such special 
meaning in her life. 

"We wanted this tribute to be extra spe- 
cial," Levitt continues, "because this is a 
man with such heart that is so beloved and 
cherished by people everywhere. He deserves 
a tribute he will never forget." 

B 

Sheryl Crow 
Hometown: Kennett, Mo. 

Label: A &M /Interscope 
Manager: Stephen "Scooter "Weintraub, 

Weintraub Management 

Song performing: "Days Go By" with 
Keith Urban 

Total U.S. album sales: 14 million 
Chart fact: Crow has earned five top 10 

albums on The Billboard 200, including 
2003's "Very Best Of" collection, which 
peaked at No. 2. 

Latest news: Her duet with Mick Jagger, 

"Old Habits Die Hard," is featured on the 
Virgin soundtrack to "Alfie." 

Usher 
Hometown: Atlanta 

Label: LaFace/Zomba 

Manager: Jonetta Patton, JPAT Management 
Song performing: "Bad Girl" 
Total U.S. album sales: 16 million 

Chart fact: Usher has earned seven No. l sin- 
gles on The Billboard Hot 100, including 
this year's "Yeah!" featuring Lil Jon and 

Ludacris. He has spent 29 weeks at No. l 
in 2004 so far, making him the only artist 
in history to rule the Hot 100 for more than 

half a year. 

Latest News: Usher has a deal with Dimen- 
sion Films to star in a drama about a young 

man who finds inspiration in music. 

Gwen 
Stefani 

Hometown: Anaheim, Calif. 
Label: Interscope 
Manager: Jim Guerinot, Rebel Waltz 

Song performing: "What You Waiting 
For ?" 

Total U.S. album sales: With her group 
No Doubt, she has sold more than 15 

million albums. 

Chart fact: No Doubt's "Tragic Kingdom" 
spent nine weeks atop The Billboard 200 
beginning in late 1996. 

Latest news: Stefani released her first solo 

album, "Love, Angel, Music, Baby," Nov. 

23. She makes her acting debut as Jean 

Harlow in "The Aviator" this winter. 
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Billboard. 

BY GAIL MITCHELL 

BILLBOARD'S HIGHEST HONOR FOR DIS 

LOS ANGELES -I hear Stevie Wonder before 
I meet him. 

As I sit in his studio reception area, the 
sound of Wonder's harmonica wafts into the 
room. He's playing a soulful version of what 
he later calls a favorite, Herman's Hermits' 
1967 hit, "There's a Kind of Hush." 

And in that moment the wailing police 
sirens outside the nondescript building in 
Koreatown here abruptly fade, as does the 
start of rush -hour traffic playing across three 
security monitors. The outside world has 
given way to Wonderland. 

Nearly 45 years after his "Fingertips, Pt. 2" 
helped him simultaneously conquer three Bill- 
board charts, Wonder's musical charm still 
enthralls. From preteen wunderkind to adult 
visionary, his musical evolution embodies a 
"What's next ?" curiosity that still burns brightly 
as fans anticipate his first new Motown album 
in 10 years. 

"Hopefully, that little boy will always stay in 
me," Wonder says. "The part of me that's still 
eager to discover; who welcomes new, unbro- 
ken ground. When that ground is being bro- 
ken, there's a place that says to me, `Take the 
you in there who is aware, but let the youth in 
you that remains curious lead the way.' " 

That dictate has served him well in an illus- 
trious career that includes 22 Grammy Awards, 
an Academy Award for best original song for "I 
Just Called to Say I Love You" (from 1984 film 
"The Woman in Red "), the Recording Academy's 
lifetime achievement award in 1996, induction 
into the Rock and Roll Hall of Fame in 1989 and 
the Songwriters Hall of Fame in 2004. 

Add the Billboard Century Award to Wonder's 
list of accolades. The honor salutes the creative 
achievement of an artist's still -developing body 
of work. Jeweler /sculptor Tina Marie Zippo- 
Evans will once again design the Century Award 
trophy. Now in its 13th year, the Century Award 
was introduced in 1992 in anticipation of the 
Billboard centennial. Late editor in chief Tim- 
othy White created the award in tandem with 
then- publisher Howard Lander. 

Wonder will receive the Century Award Dec. 8 
at the Billboard Music Awards in Las Vegas, which 
will be telecast live on Fox. 

Since he first began making music, Wonder's 
life has taken on almost mythic proportions. 
He was born Steveland Morris May 13, 1950, in 
Saginaw, Mich., though his biological father 
was named Calvin Judkins. 

Six weeks premature, Wonder, by most 
accounts, was blinded when he was adminis- 
tered an excess of oxygen during the 52 days he 
spent in an incubator. Though his mom, Lula 
Hardaway, sang in the church choir, Wonder 
calls his talent "truly God's gift" since none of 
his other siblings - Milton, Calvin, Larry, Tim- 
othy and Renee -were musically inclined. That 
gift manifested itself in Wonder learning the 
harmonica, piano and drums by the age of 9. 

The family's hardscrabble life improved 
somewhat when his mother moved the family 
to Detroit in 1954 and she began working in 

Aw rd 
INGUISHED CREATIVE ACHIEVEMENT 

the fish markets there. In 1961, fate stepped in 
when the Miracles' Ronnie White finally agreed 
to his brother Gerald's entreaties to listen to one 
of his friends. White then introduced Wonder to 
songwriter Brian Holland of Holland- Dozier- 
Holland fame. From there it was 
an audition for Motown founder 
Berry Gordy, who Wonder recalls 
was more impressed "by my har- 
monica playing than by my 
squeaky voice." 

Some remember Gordy 
rechristening the preteen as 
"Little Stevie Wonder." Others 
say it was Gordy's sister Esther. 
Whatever the scenario, the 
moniker and the music grab- 
bed people's attention in 1963 
when "Fingertips, Pt. 2" hit No. 
1 on The Billboard Hot 100 and 
the R &B singles chart. 

Concurrently, "Little Stevie Wonder/The 12 

Year Old Genius," the album that spawned the 
hit, also went to No. 1. 

Working with producer /mentor Clarence 
Paul and with songwriter /producers Henry 

Cosby and Sylvia Moy soon made 
Wonder one of Motown's most 
reliable hitmakers. Among the 
achievements are two classic 
R &B /pop crossover beacons, 
"Uptight (Everything's Alright)" 
and "I Was Made to Love Her." 

Sandwiched between those 
was a hint of Wonder's future 
course, a cover of Bob Dylan's 
'Blowin' in the Wind." His later 
teaming with singer /songwriter 
and future wife Syreeta Wright 
yielded such Wonder hits as 
1970's "Signed, Sealed, Delivered 
I'm Yours" and fueled his desire 
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for more hands -on control. 
Wonder, then 21, formally acted on that 

desire in 1971 when he renegotiated his 
Motown contract to accommodate the then - 
rare inclusion of his own production and pub- 
lishing companies (Black Bull Music) plus a 
higher royalty rate. With that came full artis- 
tic control of his recordings -and a quintet of 
albums that forever sealed his creative legacy: 
"Music of My Mind" (1972), "Talking Book" 
(1972), "Innervisions" (1973), "Fulfillingness' 
First Finale" (1974) and double -album "Songs 
in the Key of Life" (1976). 

Wonder's vision shattered the hit -single mold 
of his earlier albums. Having taken music theory 
classes at the University of Southern California 
and having built his own studio, the reinvigorated 
artist began writing, arranging, producing and 
playing nearly all the instruments on albums that 
became cohesive, complex rhythmic treatises on 
love, life and racial and social issues. 

Experimenting with the Moog synthesizer, 
Wonder also stretched beyond his smooth, 
gospel- infused R &B /pop confines, morphing 
into funk, rock, reggae, jazz, African and other 
world rhythms. And riding those rhythms was 
a voice that evolved from "squeaky" to versatile. 

The experimental and issues -conscious per- 
sonas reflected in the mid -'70s manifested 
themselves on such subsequent albums as 
"Journey Through the Secret Life of Plants" 
(1979), the Martin Luther King holiday- driven 
"Hotter Than July" (1980) and "In Square Cir- 
cle" (1985), which addresses apartheid. Further 
examples include his work on the charity sin- 
gles "We Are the World" and "That's What 
Friends Are For." Along the way, he has crossed 
paths with the Miracles, Aretha Franklin, the 
Spinners, Rufus, Paul McCartney, Michael Jack- 
son, Spike Lee, Minnie Riperton, Whitney 
Houston, Babyface ... the list goes on. 

There have been a few bumps along the way. 
A near -fatal 1973 car accident that left him in 
a coma; a plagiarism suit filed over "I Just 
Called to Say I Love You"; the commercial dis- 
appointment of his last studio set, the 1995 
release "Conversation Peace "; and Wright's 
death in July 2004 of cancer. 

But it's an easygoing, soft- spoken Wonder - 
sans dark shades, with his trademark braids 
pulled back by a black scarf -who alone greets 
and then spirits me under an archway embla- 
zoned "Wonderland." We spend the next four 
hours in the Wonderbox, the nickname for the 
small, enclosed room that houses his record- 
ing equipment. 

Whether passionately assessing the presiden- 
tial election (he campaigned for Sen. John 
Kerry), recalling old memories or talking about 
his new album, Wonder frequently punctuates 
his conversation with the words "God," "love" 
and "fun." Or he lapses into mimicking some- 
one's voice or the particular sound an instru- 
ment makes as he describes various songs. 

Listening -and watching him listen -as he 
plays several tunes from the upcoming proj- 
ect, one indeed witnesses the boy Wonder. He's 
still discovering, still seeking that higher 
ground to universal love. 
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You're coming up on 45 years in 
music. Did you ever think you would 
come this far? 

I've never thought about it. I just 
let life do what it did. And it did. I'm 
thankful, because there was a time 
when my future was in question after 
I had the car accident in 1973. 

Last year was 30 years since the acci- 
dent, and we were celebrating my son 
Kwame's 15th birthday. He was born 
on the very day I'd had my accident, 
Aug. 6. That's a pretty amazing thing. 

Did you remember anything about 
the accident after the coma? 

Some things. We had just finished 
"Innervisions." The question has 
always been, "Did you write `Higher 
Ground' [from that album] because 
you thought something was going to 
happen ?" I think the accident hap - 
pened on a Monday. We had done a 
show that Sunday and stopped at this 
Radio Shack to get a cord to plug my 
tape recorder into the car, a reel -to- 
reel that I carried around with me, 
and I had two-track mixes of "Innervi- 
sions." I had my headphones on. We 
were on our way to North Carolina to 
do a performance to raise money for 
a black radio station when the acci- 
dent happened. 

I remember we left, and you're 
never supposed to leave the scene of 
an accident. What happened was my 
brother picked me up, put me in a car 
and drove the back roads to the high- 
way to get to the hospital. At the hospi- 
tal, the doctors said that if they hadn't 
moved me, I would have died, because 
help was taking too long to get there. 

Were there any residual effects? 
I lost my sense of smell a little bit; 

my sense of taste for a minute. But 
I'm pretty straight. I suffered a brain 
contusion and some lacerations on 

my right side of my forehead. 
I thought about doing the plastic 

surgery thing, so I went to this doc- 
tor. He was looking at this side of my 
head, then he went to the other side. 
And I said, "What are you looking at 
the other side for ?" And he said, 'Well, 
I thought we could do some work 
here." I said, "Oh no. Forget it. Leave 
it alone." I just let it be one of the scars 
of life I went through. I came out at 
the end of it with the blessing of life. 

Talking about the accident made me 
think just now about Syreeta [Wright, 
his late ex- wife]. You met'Iàkiyah, her 
daughter, earlier. She has sort of adopt- 
ed me as a father figure. It's amazing to 
think that with Syreeta I wrote "Never 
Dreamed You'd Leave in Summer" 
[from "Where I'm Coming From "], 
and she died in the summer. It's just 
real deep to think about things that 
have happened in life. 

Despite your divorce, you and 
Syreeta remained close. 

We remained lifelong friends. 
Syreeta and Iwrote great songs together. 
There is heartbreak, but on the other 
side of it, God didn't have to bless me by 
knowing her and sharing life and love. 
I do cherish that, and I cherish the fact 
that I was able to be there. You cannot 
change things or tell God what to do 

FINGERTIPS - Part 1 S 2 

UHIESTEVIE WONDER 
THE 12 YEAR OLD 

The reality is there's nothing you can 
do. You have to make the best of it. 

So now for a question that's on 
everyone's lips: When is the new 
album going to be released? 

I'm hoping it comes out in April. I 

wanted it to come out earlier. As an 
artist, you get anxious and excited, 
you want to show what you can do. 
But for me, I had to make a real deci- 
sion not to rush. I wasn't feeling that 
the timing is right. A lot of what I do 
when I do an album is based on 
whether the timing is right. 

Did you think 10 years would elapse 
between your last album, "Conversa- 
tion Peace," and your new project? 

I really wasn't thinking about it 
either way. I didn't mean for that to 
happen. On the other hand, it wasn't 
a panic -mode situation, either, where 
we've got to do this or we're going to 
have a problem up in here. 

The album was first slated for 
release last March. The next date was 
July. Then before that, Motown pres- 
ident Kedar Massenburg resigned. 

Obviously, there are different 
changes happening. From Kedar 
resigning to me coming to know 
Sylvia [Rhone, president of Mo- 
town /executive VP of Universal 
Records] and building a relationship; 
connecting and getting a feel for each 
other. There's a legacy of Sylvia Rhone 
and a legacy of Steveland Morris/Ste- 
vie Wonder, and we have to tear down 
the "I heards" to get to the "what ises." 
And that's a process within itself. 

But we've already talked about 
some interesting things between 
myself and Motown/Universal; things 
I've wanted to do for years, but hav- 
ing them done the right way. And 
those things will make a difference. 

Like what? 
Well, we've talked about me having 

a serious label. I'm not talking about 
creating a label just because [I am] an 
artist. I'm talking about a serious 
label. The way in which I will do this 
won't reinvent the wheel, but it will 
be a different kind of thing. 

Like the Energizer Bunny, you 
have outlasted various Motown 
regimes. Have you ever thought 
about moving to a different label? 

Well, I have confidence in the dis- 
cussions we've had. So if our words are 
true, if where we're coming from is real, 
then things will happen on the good tip. 

Obviously, the Motown from back in 
the day can't be duplicated. There won't 
be another Motown Revue, Marvin 
Gaye, the Temptations, Supremes or 
Funk Brothers. Life has a definite thing 
about it, and that is change. However, I 
have true pleasure in the fact that I had 
the honor of meeting and knowing 
these people and being blessed to be at 
that space and time in my life. 

Is the new album, "A Time 2 
Love," still a single CD? 

Yes, although in these nine years 
I've done more than just the songs that 

will be on the album. And it's going 
good. In these nine years I've found the 
songs that feel most comfortable for 
me. One song, "If the Creek Don't 
Rise," is something I wrote a while 
back that I recently revisited. My 
daughter Aisha is also on the album. 

Are you concerned about compet- 
ing with your artistic legacy? 

I don't think about competing 
against myself. But I am my best 
critic. "Best" is better than saying 
"worst," because you can be one's best 
critic if you're given constructive crit- 
icism. Obviously, I can take my criti- 

uri 

cism better than anyone else's, but I'm 
open to some feedback. If it feels right, 
I receive it. If it's a challenge to do 
something different, I receive that. 

I think I'm a perfectionist to the 
point where it's got to be real but not 
forced. I've kind of loosened up on 
myself a little bit, because you've got 
to keep the naturalness of it in there. 
As long as you can perfect keeping it 
natural, that's OK. 

You mentioned that you revisited 
an earlier song. The popular theory is 
you have a hidden vault of songs 
from the last 20 -30 years that you 
can pull music out of on a whim. 

The vault travels in my head. I have 
songs in various forms of incomple- 
tion and completion. 

You have worked with relatively few 
outside producers. Do your future 
plans include collaborations with your 
production contemporaries? 

I've thought about it. When I was 
younger I worked with Clarence 
Paul, Henry Cosby, Norman Whit- 
field, and I think Holland- Dozier- 
Holland did something on me. Then 
there's Quincy [Jones] on "We Are 
the World," and Babyface and I did 
something together. So I've worked 
with people, though not recently. 

There are some young contempo- 
rary producers who I think are good. 

For example? 
Raphael Saadiq is very talented. 

For a long time, I've talked with 
Jimmy Jam & Terry Lewis about 
doing something together. They're 
exceptionally talented. 

You have also only written and/or 
produced a few acts like Aretha 
Franklin, the Spinners, Rufus and 
Minnie Riperton. 

You're right, I haven't done a lot 
of production for other artists. I 

would like to. But there's a kind of 
mode you have to be in; you have to 
have the songs. Probably after I put 
together the label, I will concentrate 
more on that. The challenge in pro- 
ducing others, though, is finding 
different ways to make it sound 
nothing like Stevie Wonder, to make 
it sound like that particular artist. 
That's a challenge I'll welcome, 
because it will be fun. 

Your studio must hold a lot of spe- 
cial memories. Do you spend a lot of 
time here? 

I spend a lot of time here because 
it's a comfort place where many great 
things have happened. When I say 
"great," it hasn't all been happy 
moments. There have been moments 
of sorrow. But at the end of the day, 
there's great energy in this building. 

Besides the messages in your 
lyrics, your album covers from the 
'70s onward tell their own stories. 
How do you conceive your cover 
concepts? 

A lot of it really happens just from 
me talking to people when I come up 
with the title. "Talking Book" hap- 
pened between myself and Malcolm 
Cecil, one of the engineers. We were 
just talking about the whole deal 
with him asking me about the dif- 
ferent songs. "Innervisions" came 
from the song "Visions," which was 
there before the "Innervisions" title 
was there. 

"Fulfillingness" was just me work- 
ing the word: the idea of fulfilling and 
fulfilling is like a female. The other 
part of that title, "the first finale," was 
sort of referencing an ending of the 
period after "Music of My Mind" and 
these three albums. 

"Songs in the Key of Life" was like 
the beginning of another kind of 
place. Its title came from a dream I 

had where I was asking, "How many 

songs are there in the key of life ?" 
Then it became the challenge of start- 
ing again and doing it a different way. 

What three albums represent the 
quintessential Stevie Wonder? 

You're asking for three, but hon- 
estly all of my albums are different 
versions of me. But to answer the 
question, I'd say "Songs in the Key 
of Life," "Journey Through the 
Secret Life of Plants" and a tossup 
between "Talking Book" and 
"Innervisions." 

I chose "Songs" because its 21 songs 
represent a complete set. "Secret Life" 
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was an experimental project with me 
scoring and doing other things I like; 
challenging myself with all the things 
that entered my mind from the Venus' 
flytrap to Earth's creation to coming 
back as a flower. 

With "Talking Book" I had a Cali - 
fomia thing going on with songs like 
"Maybe Your Baby" and "Superstition." 
I was doing different things with back- 
grounds. Then I like "Innervisions" 
because of the acoustic feel to it. 

Then limiting yourself to three 
quintessential songs would be 
more difficult? 

That would be really hard. Let me 
explain my thing about songs. I might 
have a "Superstition" day, a "You and 
I" day or a'Visions" day. I might have 
a jazz day, a blues day; things happen 
at various times, so I can't really limit 
myself like that. 

Even though "Secret Life" ulti- 
mately didn't garner the acclaim of 
your other albums, is that challenge 
something you would tackle again? 

I will definitely do it again. I love the 
idea of orchestrating and composing. 
And technology is making that more 
accessible to the blind with MIDI and 
other tools where you can play all the 
parts. It's exciting to get the proper 
musicians to play what you wrote. I 

would like to see "Secret" done as a 
ballet. I just think if you have a love for 
music, you cannot limit yourself to any 
particular kind of music. You've got to 
be able to be receptive to all the various 
things out there. 

What's exciting about "A Time 2 
Love" is we're putting together some 
great combinations like the combina- 
tion that happened with "Pastime Par- 
adise." When I first did that track, I 

started playing drums like Barry 
White and I began to sing a "shmoo" 
sound on top of that, but it just didn't 
feel right. I said, "Hell no. It ain't hap- 

pening." So I blew that off for a while. 
Then I was working on other stuff 

with some percussionists, and I said, 
"Let me just try this." When I tried 
having the percussionist play behind 
that "shmoo" thing I had done, I then 
put some acoustic bass in the back- 
ground. Then I wanted a backbeat. 
But I didn't want to have a drum 
backbeat. So I got these little clappers 
and then strings. 

Then I was outside and heard some 
Hare Krishnas playing. I asked them 
to come inside the studio because I 

had this piece that it would be won- 
derful for them to play and chant on. 

SEVIE WON`l)C-K 

I also had the West Los Angeles choir 
sing on the song. So on the song 
we're talking about people and living 
in those times again where there's 
such a lack of tolerance, people hav- 
ing their own differences and "Hey, I 

don't want to work with you." But 
you're no different than me; we're 
created by the same God. 

It really worked. It was an amazing 
experience putting all of that together. 

And you're doing some of that on 
"A Time 2 Love"? 

Yes. On one song, "If Your Love 
Cannot Be Moved," I have myself play- 
ing, some symphony musicians from 
here and Doug E. Fresh doing a little 
beat -box thing. I also have a female 
talking -drum player from Nigeria. 
And we're going to have the West Los 
Angeles choir sing. I'm going to 
record the choir at the church. 

You were instrumental in using 
techniques like the Moog synthesizer 
to enhance your music. Do you think 
there's too much reliance on 
machines in contemporary music? 

I think we're living in a time where 
that definitely to some degree has 
peaked. You're hearing more people 
playing live instruments, and some 
soul artists like India.Arie are playing 
acoustic guitar or playing the piano. 
So it has become a combination with 
drummers playing along to some 
sequenced tracks, along with the live 
stuff, marrying the two together. 

And there's a growing desire to 
hear live music again. I know that live 
performers are touring more because 
there's nothing like hearing a band 
play live or hearing someone acoustic 
play live like Norah Jones. 

Speaking of touring, I attended 
one of your shows at House of 
Blues in Los Angeles, and you were 
onstage, no break, for more than 
two hours. How do you keep that 
energy going? 

Syreeta wasn't doing well back 
then. So I was inspired by thinking 
about her, doing the songs we did 
together. I'm motivated by memories 
of different things. So what I do is 
relive the experience or memories of 
a particular song. Then I go forward 
and do the best performance I can. 

There was a time when I was on 
the road for a while and I started 
changing the songs around and 
singing them differently. Then I went 
to someone else's concert. The per- 
son came out and did his songs, but 
flipped them and changed them 

around. And I said, "Oh man, this is 
ridiculous. I don't want to hear this 
like that. I want to hear the real deal." 

Then I flashed back to myself, and 
I'm thinking, "Wait a minute. If you 
think like that, what about when you 
change your stuff around ?" That was 
a wake -up call for me. People want to 
hear it like the record. There can be 
slight variations because you're 
human, not a machine. You can't 
always do the exact same thing as you 
did it before or originally. 

In 1969, you put out an instru- 
mental album, "Eivets Rednow." Will 
there be another one in your future? 

I'd love to do another one. Maybe 
I'll be Stevie Wonder this time 
[laughs]. But I've actually talked 
with Herbie Hancock, Quincy Jones 
and other people about this, a jazz 
album with harmonica. I'd also like 
to work with Toots Thielemans, who 
is incredible. 

The way you play the harmonica, it 
seems like it is your second voice. 

It is. The more I play the harmon- 
ica, the more I have an affection for 
it. I love the sax, and the harmonica is 
my small version of that. 

What other albums are in your 
head after you finish "Time"? 

I have three immediate goals after 
that. Besides the jazz album with har- 
monica, I want to do a gospel album 
and then work on doing a musical. 

What inspired your epiphany at 21 
when you restructured your contract 
to include your own publishing? 

I just thought as I began to under- 
stand more about the business and 
artists' rights, it was only right for me 
to have my own publishing company 
and to really secure that part of my life. 

My lawyer at the time and I met 
with different people, like Curtis 
Mayfield, to get a sense of what other 
writers had been able to do in vari- 
ous situations. When you think of 
record companies, well, it's really 
almost like a stable. You have all 
these different artists; they sing and 
do their thing. But at the end of the 
day, they don't own their masters. 

There has to be something that is 
given to artists to continue their 
livelihood. It's imperative that artists 
have the right to be able to own their 
masters after a period of time. Artists 
and record companies can work out 
something where they mutually 
agree that after [the companies] have 
made back the money [they] put out 

on the product, the artists should 
have the right to ownership. 

Do you own your masters? 
No. But we're going to work out 

some things up and coming. 

You are one of the few who have 
been able to make the transition from 
teen to adult artist without missing 
a beat. How did you manage that? 

My faith is first and foremost in 
God. I'm not trying to get all deep 
here. But my faith is in the fact that 
I've been blessed with receiving from 
God some really great music and great 
lyrics. Because of that, I have been 
blessed with being steered in the right 
direction as far as communicating 
with people. They know it's from the 
heart, they know it's real. And I don't 
take those blessings for granted, and I 

don't take the opportunity to do it 
again and again for granted. 

I'm only being used as a vehicle 
through which comes encouragement, 
inspiration, hope and some clarity. The 
blessings of these songs that I receive 
from God come through me, to be 
heard and felt. It is an honor to do it, 
and I never forget the honor. So maybe 
that's why I've been able to keep my job. 

What is missing in today's 
music culture? 

I'd like to see my culture and my 
people have a greater appreciation for 
all of what we've done musically and 
not limit it to just one particular time 
and space. We've done so much and 
created so many things, yet we're con- 
stantly moving to the next thing and 
what's next after that. We throw away 
those gifts. 

If you don't cherish the gifts you've 
been given, what happens to them? 
They're taken away. Not enough people 
really understand how incredible B.B. 
King is and what he has done in his life. 
And how many people understand the 
significance of Chuck Berry, the Dixie 
Hummingbirds or Clifford Brown? 

Listen to a lot of the music from 
West Africa, the rhythms and vocals. 
You can hear how the blues thing 
started. But you can only know that 
if you check it out. 

There's also a lack of appreciation 
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in terms of downloading. In one sense 
it has cheapened the value of an 
incredible art form. In another sense, 
it's a reflection of where society is: 
lack of respect for an art form ... for 
women . .. for life itself. 

Your music has been sampled, 
most notably "Pastime Paradise" for 

Coolio's "Gangsta's Paradise." What 
is your criteria for allowing your 
songs to be sampled? 

Sampling is OK as long as it doesn't 
get out of hand. I'm not really feeling 
when someone samples a whole song 
and puts a whole other melody on it. 
I'm also not going for songs that call 
women out of their names. If I want to 
OK a song, it's got to be for something 

that at the end of the day it won't be 
so crazy that the parent can't super- 
vise it or explain it to his child. 

Would you say you're more musi- 
cian or more activist now? 

I'm more musician. My way of 
expressing how I feel when I'm talking 
about political or social positions is 
better served when I do it through my 
music. It's not to say I can't express 
myself verbally. But music is the vehi- 
cle I've been given as a way to do that. 

You also express your activism by 
owning Los Angeles radio station, 
urban outlet K1111, which is promoting 
your ninth annual House Full of Toys 
holiday benefit. How does KILN fare 
against such major -league owners as 
Clear Channel? 

Musically and as a community 
force, the station is getting better. As I 
said, I'm my best critic. We have some 
great things happening under GM 
Karen Slade and PD Aundrae Russell. 
We've also got some new faces on staff 
and are tapping into those energies. 

The one major criticism against 
that station has been its weak signal. 
Any plans to increase its power? 

We've been talking with the 
[Federal Communications Commis- 
sion]. We are serving a certain part of 
American culture, and it would be 
appropriate for them to give us more 
power to reach and fulfill that com- 
mitment. It's a long process. But we're 
the only privately owned and inde- 
pendent black station [in Los Angeles]. 
There are certain things we can do as 
a station that others cannot do. 

With kudos being showered on 
the Ray Charles biopic, have you 
entertained the notion of a film 
about your life? 

I plan to do a book, and I'm excited 
about the prospects of a film. But 
maybe I wouldn't limit it to one film. 
There are some things that could be 
talked about in the first part of my life. 
It would be very inspirational in the 
things that I went through growing up 
as a little boy being blind and the things 
my mother had to contend with plus 
my brothers and sister in the days 
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before Little Stevie Wonder and Stevie 
Wonder. Then maybe there would be 
another film about the second half of 
my life. We're still telling that story now. 

More than anything, I want to do a 
musical. I'd also like to do an acting 
role. I have a couple of ideas I've been 
working on, film storylines that are 
pretty good. 

Early on, you were sometimes 
called Baby Ray. In fact, one of your 
first albums was titled "Tribute to 
Uncle Ray." Did you and Charles ever 
talk about working together? 

We talked about it. There's a song 
I wrote, and I was hoping we would 
be able to do it. It's called "You're Too 
Much for My Eyes to See, I've Got to 
Touch You." It's really a nice song. 
Timewise, though, we just couldn't 
work it out. 

When I say "Lula Hardaway," what 
are your first thoughts? 

Your mother is your first love. She's 
the one who brought me into this 
world, and I thank God for allowing 
me to come through her. She handled 
my blindness a lot differently than 
maybe other mothers would have. As 

much as my being blind hurt her in 
the beginning, she did not limit me to 
just being in one place ... She allowed 

me to discover. 
And it was through my discovering 

that I got the thirst for wanting to 
know. "What is that? What is it made 
of? I know how it sounds, but how 
does it look? Can I touch it? What's a 
radio? Where are the people? Why do 
they come out of the radio ?" 

There were times when she would 
say, "Don't go out back." But I'd go 
anyway, one time stepping in dog 
poop and getting my butt whipped 
[laughs]. But it was just about want- 
ing to know and having a better 
understanding of things. 

Berry Gordy? 
With everything he had to go 

through, he was truly a genius with 
what he did in pulling Motown 
together. The musicians. The song- 
writers. The artists. The whole idea of 
the Motown family. 

And in the midst of all that excite- 
ment, here I come. I heard from dif- 
ferent people that Berry will cheat you 
out of your money; that you shouldn't 
go to Berry because he can't do what 
you really need to get done. But I was 
excited about a black person taking a 
chance; going out there and doing it. 

It was an incredible experience. I 

thank Berry for enabling me to fulfill 
the dream I had for my mother to be 
queen for a day. And I got far more 
than that. I thank him for the chal- 
lenges of "I don't agree with you, try it 
this way. I don't think so." Me saying 
"Songs" is going to be a double -album 
and him saying, "That's ridiculous. 
You're ridiculous." 

The marriage of myself, Berry Gordy 
and Motown ... all of that couldn't 
have happened at any other place. 

Motown Revue? 
The Contours, Spinners, the Van- 

dellas on the bus. The little girlfriends 
I'd meet on the road [laughs]. The 
kisses. Me throwing my tie into the 
audience and getting excited. 

Benny Benjamin and James 
Jamerson of the Funk Brothers? 

Benny would call me "Little Papacita." 
He was an incredible drummer. At that 
time there were no records out that 
didn't have that little Benny Benjamin 
pickup on them. He and James revolu- 
tionized the whole drums- and -bass mar- 
riage. All of the Funk Brothers ... forget 
about it. They put together Latin 
rhythms, African rhythms, blues, jazz, 
New Orleans, all that 

Benny and Marvin Gaye were the 
first to show me how to play the drums, 
how to hold the drumsticks right Mar- 
vin was very well -read and intelligent. 
He loved foots . Il, basketball and music. 
We would sit in the studio when I was 
11 or 12, me playing drums and him 
playing piano. Just having fun. 

The Beatles? 
I have such respect for where they 

were coming from as a group and indi- 
vidually. I think of my life when I lis- 
tened to them; of those in my commu- 
nity who couldn't relate to them and 
called me "white boy" for listening 
[laughs]. Me just having a great love for 
their music. When I heard "Michelle," I 

loved that song so much I was inspired 
to write "All I Do." 

Bob Dylan? 
When I talk about great lyric 

writers, Bob Dylan is very high 
on that list. He has done some 
incredibly great songs. His cre- 
ative rhymes are done in a 
unique way. You go on a kind of 
excursion with him when those 
lyrics come into your head. 

And Minnie Riperton? 
That was my heart I was crazy 

about Minnie Riperton. Even 
before I met her, I heard her 
sing. I felt like no one in the 
world could come close to 
singing like Syreeta. Then I 

heard her and got these 
thoughts in my mind [laughs]. 

It's funny. Syreeta and I always 
loved each other, but we agreed that 
we disagreed and got divorced. When 
I was separated, I later saw Minnie. 
And I'm like, "Oh yeah, I want to 
get with her." Then I hear [adopts 
a deep voice]: "Hi, this is Dick," 
her husband. Oh, man, I 

wasn't trying to hear that. 
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But we became great friends. 
Actually, I talk about Minnie on the 
new album. 

Let's talk about your post-"Songs" 
albums. Would you sag "Hotter Than 
July" launched your a.-tivist alter ego 
in earnest? 

I was focused then on the Martin 
Luther King Day holiday, and we, in 
part, did the Hotter Than July tour to 
promote that idea and get petitions 
signed to demand a national holiday. 
And Berry supported `hat. 

I think it was 1950 when I told 
Coretta Scott King about this song 
[ "Happy Birthday "] I had written and 
that I thought it was possible for there 
to be a national holiday. She wished 
me luck but didn't think it would 
happen under that cLrrent adminis- 
tration. The number: on the signed 
petitions had to be ha .f a million, but 
we got more than that. 

Also on that albums "Cash in Your 
Face." I wrote that about someone 

who worked for me. He was in an 
interracial marriage. When he and his 
wife went in person to see an apart- 
ment they had called ahead about, they 
were told the landlord didn't have any- 
thing available. And this was in Cali- 
fornia. From that I wrote, "You might 
have the cash but you cannot cash in 
your face." 

On "In Square Circle" I was work- 
ing with the whole apartheid thing. I'd 
already done "The Woman in Red." I 

marched against apartheid, was 
arrested, all that kind of good stuff. 

When "I Just Called to Say I Love 
You" was announced as the Oscar win- 
ner for best song, I couldn't believe it. 
Then I began to think this deep 
thought: "Wow, in another part of this 
world there's a man who has been in 
prison over 20 years." So when I went 
up to the podium, I said I accepted this 
award in honor of Nelson Mandela. I 

could just hear TVs clicking off and 
people saying, "What the hell ?!" 

My thing was not to use the Oscars 
as a political platform. But it was time 
for me to speak on what was on my 
heart. So even if it was taken as me 
using this platform for making a 
statement, it was my moment to 
speak on what I felt. I didn't regret it. 

And when Motown said, "They've 
banned your records, and they're 
not playing them in South Africa," I 
said, "Well, OK, that's what that is." 
So on "In Square Circle" I did "It's 
Wrong (Apartheid)." We even had 
some singers from South Africa 
singing on there. 

"I Just Called . .." also prompted 
a plagiarism lawsuit. 

It was said that I'd stolen the song. 
That wasn't the case at all. I used to 
play the beginning of what ultimately 
became "I Just Called ..." at different 
birthday parties. The reality was we 
had that history, plus proof through 
tapes and other things. 

That experience was a deep one: 
It was my first time going to 

court. And it was an amaz- 
ing pain to go through, 
feeling that you've failed. 
But God got me up and 
out of that. 

It's amazing what 
people will do. I don't 
know particulars about 
all the Michael Jack- 
son stuff, but I feel 
bad about how every- 
one has gotten on 
the bandwagon, 
from the district 
attorney to people 
who used to work 
with him to people 
who know very little 

about him to the 
media. It's easy to make fun 

of a situation when it's not 
you in that position. 

If you live in a glass 
house, you shouldn't throw 
any stones. I'm really dis- 
appointed in Eminem 
[who mocks Jackson in 

the video for "Just 
Lose It "]. Kicking some- 
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one when he's down is not a good 
thing. I have much respect for his 
work, though I don't think he's as 
good as 2Pac. But I was disappointed 
that he would let himself go to such 
a level. 

He has succeeded on the backs of 
people predominantly in that lower 
pay bracket, people of color. So for 
him to come out like that is bullshit. 

Were you satisfied with the per- 
formance of your last album, 
"Conversation Peace "? 

I enjoyed doing [that album] a lot, 
because the title song itself speaks 
truly on how I feel. Unless we come 
together as a united people -what- 
ever the ethnicity we belong to-the 
prospect of peace is impossible. But 
it must be inevitable. The world's 
salvation isn't happening unless the 
conversation's peace. 

Because of the changes that were 
happening at Motown at the time, 
people really didn't get a chance to get 
into the album. If they could have, 
maybe they would have understood it 
a little better. But I'm hearing that 
more and more people are listening 
to it now. 

That's why I'm very excited about 
"A Time 2 Love." There's a lot for 

people to hear, and they will feel it. 
We're doing some classic Stevie, but 
there is always new ground to break. 
And I believe we're breaking some of 
that ground. 

You have talked about moving to 
Ghana. Is that still an option? 

I do see myself moving to some 
part of Africa. Most likely the place 
would be Ghana. I like the people 
there; it's slow but not too slow. It 
has culture, the history of being 
the first country where they talked 
about Pan -Africanism. I also like 
the fact that it accepts people of the 
various ethnicities. 

Research on your career shares 
one assessment: that you peaked 
in the '70s. Your response? 

Obviously, sales help with your liveli- 

hood. But my focus really is on work- 
ing with music and doing different 
things. The '70s was my first chance at 
total expression; being able to do things 
the way I felt But I am as excited now 
as I was at the beginning. 

For me to say I've reached my 
peak is to say that God is through 
using me for what he has given me 
the opportunity to do. And I just 
don't believe that. 
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Music 

CharìtyAlbums:Work For Free Or ChargeA Fee? 
'Tis the season to actively market 

charity CDs -those compilations, 
sold locally or nationally, where the 
proceeds go to charities. 

Among the most generous con- 
tributors for these projects are 
artists, labels, songwriters and pub- 
lishers who typically lend their 
names and forgo certain compensa- 
tion rights to benefit the charities. 
One can't help but wonder, though: 
How many of them become unwit- 
ting marketing tools or profit centers 
for commercial interests? 

Major labels and publishers gener- 
ally reduce this risk by requiring 
specific details from the project pro- 
ducers before licensing recordings 

or compositions 
Indie labels, 
artists and pub- 
lishers, however, 
rarely have an 
attorney review 
the "gratis" deals. 
As a result, they 
may end up in 
unscrupulous or 
inequitable deals. 

An easy way to 
determine 

Legal 
Matters.. 

By Susan Butler 
sbutler@billboard.com 

whether some- 
one other than the charity will benefit 
from the artists' and songwriters' 
contributions is to request complete 
information about the donation 

amount and the costs for the project 
before licensing the work. 

For example, charities rarely 
receive "gross" proceeds or revenue- 

CO6RA7ULATION5 
5TEv/E 

From 
all your f riev 

Dark ttor5e, 
Record s 

the CD purchase price paid by con- 
sumers. Typically the promise is to 
donate all "proceeds" or "profits." 

When asked to define these 
terms, project producers often 
respond with such phrases as "net 
profits" or "proceeds after costs." 
Pressed for more specifics, they may 
provide general expense categories, 
such as production, manufacturing, 
shipping and marketing - without 
amounts. Sometimes they will state 
a per -unit cost, such as $3.25 per 
unit sold. 

But such answers do not tell the 
whole story. 

Understandably there are almost 
always costs associated with charity 
events. Simply put, not everyone 
can donate their work. While large 
companies may be able to donate 
some time or products, smaller 
companies and individuals -those 
most likely to be willing to work on 
smaller charity projects-cannot 
afford to take time away from their 
profit- making efforts or to pay for 
costs out of their own pockets. 

Remember, however, that artists 
and labels or songwriters and pub- 
lishers are asked to donate their 
time or copyrighted material. So it 
is reasonable for them to require 
sufficient information about other 
participants' financial involvement 
before deciding to grant -or 
deny -a request to be part of a 
charitable project. 

For instance, requesting an item- 
ized budget that includes the names 
of those who will provide the services 
or goods, what they will provide and 

how much they will charge in fees 
and costs can be helpful. 

Fees may include services provided 
by a project producer or coordinator, 
a person who clears rights, a graphic 
artist for advertisements and CD art- 
work, a publicist and others. Costs for 
a CD could include mastering, manu- 
facturing, printing the booklet/cover, 
packaging, shipping and 
advertising/promotion. 

If a producer promises that costs 
will not exceed some per -unit 
amount, it is helpful to do the math 
and ask more questions before 
agreeing to the request. For exam- 
ple, it's not unusual for producers 
to say that charity CD costs are in 
the $3 -and -up range. However, 
commercial charges -full price 
before any charitable discount -for 
manufacturing, printing and pack- 
aging a CD can be as little as $1.50 
per unit. 

If the promised per -unit cost is 
$3.25 and 25,000 units are sold, 
where will the additional $43,750 in 
costs go (based on a $1.75 differen- 
tial times 25,000)? Don't assume it 
will be part of marketing or will be 
donated to the charity; some pro- 
ducers charge a percentage of rev- 
enue as a deferred fee that may be 
listed as a project "cost." 

If others are charging for their 
work, consider whether they are try- 
ing to make a profit or simply cannot 
afford to provide their efforts for free. 
If such work is being done for profit, 
then creative contributors should not 
feel obliged to donate their work 
without some payment or fee. 
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IMPORT 
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HOTTEST 12" SINGLES 
CALE TOLL FREE TO HACE ORDERS 

1.800A41.4041/ FAX:718.658.3513 

WWW.VPRECORDS.COM 
MAIN BRANCH : 89 -05 138TH STREET. 
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vP FLORIDA: 6022 S.W. 21ST STREET 
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Music 

Wolff Unveils His 'Vision' 
Through Live Music 

Pianist Michael Wolff and his 
band Impure Thoughts celebrated 
the Nov. 9 release of their new 
album, "Dangerous Vision" (Artemis 
Records), with an exuberant live 
performance Nov. 17 at New York's 
Jazz Standard. 

Wolff, with a spirited 
two -handed pounce on 
the keys, led his all -star 
rhythm team- including 
drummer Mike Clark, 
East Indian tabla player 
Badal Roy and Brazilian 
percussionist Airto Mor- 
eira- through a dynam- 
ics- packed set. They 
played originals (includ- 
ing "Rupak," a reflection 
based on a rhythm the 

performed last spring with the Mem- 
phis Symphony Orchestra at the 
Cannon Center for Performing Arts. 

Regarding his album's hot take on 
Coltrane's spiritual classic, Wolff 
said, "I was listening to a lot of 
Medeski, Martin & Wood and Bad 

Jazz 
Notes.. 

By Dan Ouellette 
douellette@billboard.com 

pianist learned from Roy, 
and the freely improvised "In the 
Moment ") and new reads of jazz clas- 
sics (hearty jaunts through Nat 
Adderley's "Work Song" and John 
Coltrane's "A Love Supreme "). 

Former "Arsenio Hall Show" 
bandleader and sideman (with vari- 

WOLFF: CUT ALBUM IN A LIVE SETTING 

ous groups, including Moreira's), 
Wolff told the crowd, "We're all about 
live music." A similar sensibility car- 
ries "Dangerous Vision," a CD of stu- 
dio cuts recorded before a live audi- 
ence, in the spirit of one of his 
heroes, Cannonball Adderley. 

In the album's liner notes, Wolff 
says, "When we perform, our band 
doesn't have a complete map of 
where we're going musically. We 
have a general idea of the basic 
melodies and structure of each com- 
position, but we respond and create 
differently each night according to 
the spirit of the environment." 

Backstage after the first set, Wolff 
explained how "Dangerous Vision" 
came to be released by a rock - 
oriented label. "One of my best 
friends was Warren Zevon," Wolff 
said. "And he introduced me to 
[Artemis head] Danny Goldberg." 

Wolff played at Zevon's funeral and 
also wrote a tribute piece, "Hugh: 
Requiem for Warren Zevon," that he 

Plus music at the time. That tune by 
Coltrane is so pure. I thought, `Why 
not cram all this melody into three 
minutes and just go with it ?' It's a 
great way to unleash energy while at 
the same [time] performing in a 
thoughtful space." 

UNDER THE RADAR: As always hap- 
pens during the year, many fine 
records are released but fade from 
view shortly thereafter. At the top of 
the list is veteran Fourplay drum- 
mer Harvey Mason's swinging, rol- 
licking, grooving "With All My 
Heart" (RCA). 

The straight -ahead CD of various 
trios features an incredible cast of 
pianists (including Kenny Barron, 
Chick Corea, Fred Hersch, Bob 
James, Cedar Walton, Brad Mehldau, 
Herbie Hancock and Hank Jones) 
and bassists (Ron Carter, Eddie 
Gomez, Charlie Haden, Larry 
Grenadier and George Mraz). 

"My whole legacy is tied up in this 
record," says Mason, who has played 
with a range of talents from James 
Brown and Freddie Hubbard to Bar- 
bra Streisand and the London Sym- 
phony Orchestra. 

Another sleeper that deserves mul- 
tiple spins is "Dreamtales" (Adven- 
ture Music), a sublime album of 
completely improvised tunes by 
vocalist Claudia Villela accompanied 
by pianist Kenny Werner. The music 
is haunting, romantic and whimsical. 

Equally luminous is the second 
collaboration between guitarist Steve 
Tibbetts and Tibetan Buddhist nun 
Choying Dolma on their ethereal 
"Selwa" (Six Degrees Records), with 
instrumental support from percus- 
sionist Marc Anderson. Dolma's 
chant -like voice is a revelation, and 
Tibbetts quietly paints the sound - 
scape with his evocative acoustic and 
electric musings. 

THREE DOT LOUNGE: The Coastal 
Jazz and Blues Society, the producer 

of Vancouver's annual jazz festival, 
has joined Vancouver Community 
College to establish a nine -day cre- 
ative music apprenticeship. Vancou- 
ver Creative Music Institute will 
take place June 18 -26, 2005. Head- 
ing the program are .rliya Masaoka 
(koto, electronics), George Lewis 
(trombone, computer installations) 
and Françoise Houle (composer, 
clarinet) ... JazzReazh, a New York - 
based organization that brings jazz 
into schools across the country, cel- 
ebrates its 10th anniversary with a 
Dec. 16 benefit starring Christian 
McBride, Jack DeJohnette, John 
Scofield, Kenny Garrett, Nicholas 
Payton and Jason Moran at the 
John Jay College Theater in Manhat- 
tan ... The second annual Panama 
Jazz Festival, founded and directed 
by pianist Danilo Perez, will take 
place Jan. 20 -22, 2005, in Panama 
City. It is dedicated to Panamanian 
jazz piano legend Victor Boa and 
features sets by him and other local 
artists, as well as such imports as 
Charlie Hunter, Joe Lovano and 
John Patitucci. 

A celebration of 
jazz and blues, 

New Orleans style, 
featuring 

Louis Armstrong, 
Nicholas Payton, 
Kermit Ruffins, 

Dr. Michael White, 
Preservation Hall, 

Dr. John, Deacon John 
and more. 

New Orleans trumpeter 
Kermit Ruffin performs 

classic jazz and swing 
in the tradition of 
Louis Armstrong. 

This retrospective of 
his timeless ballads 

and lively second fine 
party music will 
transport you to 

the Big Easy. Includes 6 

out -of -print trade. 

U.S. /Canada: Koclh Entertainment 
For international distributors, visit www.putumayo.com 

Putumayo (212)625 -1400 ext. 280 

P U t U1l AYO 
World. Mu.sïc 

,QQ 6aa.a.di. t. ila. . 
QT -" 

www.putumayo.com 

live the jazz life. 

jazz c 

n BET Jazz this Ch stmas 
Bebe Winans 

"My Christmas Prayer" 
Airs Christmas Day at 8AM, 3PM, 11 PM 

Will Dnw=ng 
Christmas Special 

Airs Christmas Day at 1PM, 9PM, 1 A 

Ask your local cable operator for BET Jazz: The only 24 hour Jazz Channel 
or log on to betjazz.com for more information. ©BETJazz 2004 

BILLBOARD DECEMBER 11, 2004 www.billboard.com www.billboard.biz 21 

www.americanradiohistory.com

www.americanradiohistory.com


1UI' 

3QUIZ!. 

How many 
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........................ 
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Chart histories, by artist or songwriter, by 
year, by company or by publisher - any way 
iou need to cut them - available at Billboard 

Research. Custom research also available 
for business projects... even anniversaries 

and school reunions. 

Contact research at billboard.com 
or call 646-654 -4633. 

Prepared chart packages available at 
http: / /www.billboard.com /bb/ 

research /packages.jsp 

Music 
Newsboys 

Worship 

111111111 //11" iIMMMI 

Of all the acts that have become 
prominent figures in the contempo- 
rary worship movement, the News- 
boys' impact might be the most 
surprising. 

The band has come a long way 
from the flying saucers and rotating 
drum kits that were part of the phase 
surrounding its 1996 gold -selling 
album, "Take Me to Your Leader," to 
the current success 
of new Sparrow 
Records worship 
project "Devotion" 
and its predecessor, 
"Adoration: The 
Worship Album." 

"Devotion" 
debuted at No. 5 on 
the Billboard Top 
Christian Albums 
chart, and "Adora- 
tion" has scanned 
423,000 units to date, according to 
Nielsen SoundScan. 

Newsboys frontman Peter Furler 
says the group's recent praise and 
worship direction is a result of 
changes in their personal and 
spiritual lives, and he says the band is 
not alone in its desire to worship. 

'Ten to 12 years ago in America, 
you couldn't pay people to come out 
and worship," he recalls. "It was usu- 
ally something people did at a church. 
In the past few years people's hearts 
have been really turned toward it." 

Furler sees worship music as a 
return to the band's roots. "We 
started out as a youth-group band 
playing worship songs," he says, "and 
I felt like I moved away from that, 
which is probably not a good thing, 
because that's sort of the essence of 
our lives -being a musician -to lead 

Return To Their 
Music Roots 

people into worship." 
Like many musicians, Furler found 

that life on the road kept him from 
regularly attending a church at home. 
"Even though I believe that Jesus was 
the way, I was still lost," he admits. 
"My life really wasn't different than 
anybody else's -a believer or nonbe- 
liever. Something was still missing, 
and I had to go back to the basics." 

Higher 
Gi1nd. 
By Deborah Evans Price 

dprice@billboard.com 

After becoming more involved in a 
Nashville church and a Bible study 
group, Furler found his focus return- 
ing to the worship music of his 
youth. "Making 'Devotion,' nothing 
was forced," says Furler, who pro- 
duced the record. "It was like writing 
a story. Sometimes you have to be 
obedient to the story and let it tell 
itself as opposed to trying to force it 

. into something that it's not. 
"There was no big plan to [record] 

another worship record," he contin- 
ues. "I compare [ "Devotion "] to a lot 
of the early stuff. It feels like a contin- 
uation of us making music, our walk 
in life." 

In addition to his Newsboys duties, 
Furler is a partner in Inpop Records, 
a Franklin, Tenn.-based label he 
launched in 1999. Its roster includes 
fellow Newsboy Phil Joel, Shane & 

NEWSBOYS: FLYING SAUCERS AND ROTATING DRUM KITS ATHING OFTHE PAST 

Shane, Ian Eskelin, Tee 63, Super - 
Chick, Paul Colman and Mat Kearney, 
who is close to inking a mainstream 
deal but will remain on Inpop. 

'We've made it through that three - 
year itch. They say, 'Either you fold or 
keep going.' It has been awesome," 
says Furler, who adds that he is very 
hands -on with the label. 'We have a 
lot of things happening." 

In fact, Furler admits there are 
some changes afoot for the indie label, 
but nothing has been firmed up yet. 

In the meantime, Newsboys are 
wrapping up the second leg of the 
successful Adoration tour, during 
which it has been handing out free 
copies of 'The Purple Book," which 
shares the gospel. 

"We were doing 250 shows a year 
at one point, and now we are at about 
80- 100," observes Furler, who says 
touring has gotten easier. "A lot of the 
time we charter a plane. We leave 
home at four in the afternoon, and 
we are back home about one in the 
morning, so that's awesome." 

LEE'S NEW VIBE: Russ Lee has 
launched a new label, Vertical Víbe 
Records, which is being distributed 
by New Day Christian Distributors. 
The venture's first project is Lee's 
Christmas album, "Hear Those Bells." 

Lee, who will head the company, 
says he is excited to "build a ministry- 
based label from the ground floor up. 
Because we are small, we can focus 
on excellence and meeting the needs 
of our artists." 

Produced by Zane King, "Hear 
Those Bells" includes such classics as 
"Joy to the World," "0 Holy Night" 
and "Do You Hear What I Hear ?" It 
also contains some new tunes, 
among them "Baby Boy" and the title 
cut, both of which were written by 
James Isaac Elliott and Lee. 

Lee, who served stints as lead 
vocalist for NewSong and Truth, pre- 
viously recorded as a solo artist for 
the Butterfly Group. (The company 
recently filed for bankruptcy.) 

In addition to launching Vertical 
Vibe, Lee just returned from another 
tour of Iraq, where he performed for 
troops in Balad, Mosul and Baghdad. 
He is currently headlining another 
tour, called A Night of Christmas. 

Awards 
Continued from page 13 

a heavy awards show season, which has 
already included the American Music 
Awards and the Radio Music Awards. 

'When we started this show, there 
were no award shows taking place 

before us in the fourth quarter. Now we 
think there are a minimum of six," Bain 
says, adding that the competition gives 
him and his team incentive to "find a 
more entertaining way of presenting 
this material than the other shows." 

Bain, Flattery and Levitt say that the 
announcement of the Grammy Award 
nominations, which takes place the day 
before the telecast, could be a boost to 
the BMAs. 

"A lot of people understand that this 
is going to be the last place they have 
a profile in front of their fans and the 
Grammy voters" before the holidays, 
Flattery says. 'We're also one of the 
only award shows that falls into that 
crucial sales period between Thanks- 
giving and Christmas. An appearance 
on the Billboard [Music] Awards is a 
great way to say that this artist's CD 
would make a great stocking stuffer." 
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Tourin Music 
I.M.P. Has 

Good Year At 
Merriweather 
BY RAY WADDELL 

A focus on customer service and 
selective booking helped Merriweather 
Post Pavilion in Columbia, Md., per- 
form well during what was generally a 
down year for amphitheaters. 

In its first year of exclusively pro- 
gramming the Washington, D.C., 
market shed, promoter I.M.P. notched 
some premier bookings, including 
Kenny Chesney, Sarah McLachlan and 
Dave Matthews Band. 

But I.M.P. president Seth Hurwitz 
says an eye toward improving the 
amphitheater experience also con- 
tributed to the successful year. 

"People were saying, `You're proba- 
bly getting killed.' Actually, no, we did 
pretty well," Hurwitz says. "The fact is, 
we made money." 

Hurwitz and Rich Heinecke, princi- 
pal partners in I.M.P. and owners of 
9:30 Club in Washington, D.C., signed 
a contract to book and operate the 
15,000 -capacity amphitheater begin- 
ning this year (Billboard, Nov. 8, 2003). 

I.M.P. signed the contract with 
Rouse Cc., which owns the pavilion. 
Clear Channel Entertainment had 
programmed the venue for summer 
2003. 

What is Hurwitz's formula? "Treat 
people right, make good theater, buy 
selectively," he says. "Rick and I 

really want to give people the best 
night out we can, as opposed to that 
being a directive from some sort of 
corporate edict." 

ON FAMILIAR GROUND 
I.M.P. has a history at Merriweather, 

having promoted shows there from 
1998 to 2002 through an agreement 
with then- leaseholder Nederlander. 
That contract transferred to CCE 
through its SFX acquisition in 2000. 

Seventy -five miles from Columbia 
is the D.C. market's other shed, the 
$25 million, 25,000 -capacity Nissan 
Pavilion in Bristow, Va., which CCE 
owns and operates. Cellar Door Con- 
certs, which opened the venue in 
1995, was later acquired by SFX, and 

MERRIWEATHER POST PAVILION IN COLUMBIA, MD., HAS A CAPACITY OF 15,000 

then CCE. 
Some had perceiver. CCE's booking 

two sheds in the market as a conflict 
of interest, maintaining that the pro- 
moter would be more likely to steer 
plum concerts toward its own venue. 

In 2003, Merriweather's schedule - 
booked by CCE -included Chesney, a 
two -day jazz fest, Broo_cs & Dunn, the 
Dead, Neil Young, Jimmy Buffett, Blue 
Man Group, Jackson Browne, Iron 
Maiden, Mariah Carey, 311, Radiohead, 
Tori Amos, the Liquid Sprite tour and 
Crosby, Stills & Nash. 

This year, Merriweather hosted a 
slightly higher number of shows - 
21 -that grossed more than $7 mil- 

IEG /BILLBOARD TOUR SP 

Sponsor 

Cracker Barrel 
Cradwr Barrel Old 

Country Store 

Jack Daniel's 
Brown -Forman 

Corp. 

Tour 

Grand Ole Opry, 
Nashville, multi -year 

NSORSHIP ROUNDUP 

Estimated Fee Leverage 

$500,000 Cracker Barrel, an Opry radio advertiser for the past 29 years, 

become the first presenting sponsor in the venue's 79 -year history. 

Deal gives Cracker Barrel co- branded promotional mentions on the 

Opry's syndicated radio program, presenting status of Grand Ole 

Opry show programs and daily ads on a new video screen on top of 

a 70 -foot sign outside the Opry House.The deal also gives the 

restaurant chain a licensing agreement that will put Opry recorded 

music and other merchandise in Cracker Barrel's 506 restaurants. 

Studio No. 7 promo- $175,000 
tional campaign, Los 

Angeles, Miami and New 

York, October- February 

McDonald's Destiny's Child tour, $5 million 
McDonald's Corp. nine -plus countries, 

2005 

Starbucks Duetto Rock Bottom Remain- $75,000 
SI rbucks Corp. ders tour, October, 

four stops 

U.S. Navy College Music Awards $200,000 
featuringYellowcard,Tak- 

ing Back Sunday and 

Something Corporate, 

October- December, 

10 stops 

Venerable whiskey brand is stepping up sponsorship as part of a mar- 

keting effort to reach 21- to 25- year -olds. As part of deal, lack 

Daniel's is sponsoring a series of concerts by alternative Latino acts. 

In some markets, Jack Daniel's will release a CD featuring tracks by 

some of '.he artists.The marketing program will expand to the general 

market it spring '05.The program follows lade Daniel's sponsorship 

ofVicentr Femandez's October- November tour. 

Partnership builds on McDonald's 2- year -old music -centric marketing 

campaign that indudes partnerships with Justinliimbedake, Alejandro 

Fernandez and other music celebrities. Destiny's Child will play an 

integral role in McDonald's worldwide brand campaign, induding 

appearances inTV ads and in -store marketing collateral.The artists 

also will serve as worldwide ambassadors forWorid's Children's Day at 

McDonald's, the company's annual global fundraiser for Ronald 

McDonald House Charities and other children's causes. 

Coffee giant aligned with tour to tout its co- branded credit card and 

support tour beneficiary America SCORES, a charity that provides 

after -school literacy and sports programs for inner -city kids. Duetto 

was prom rated on -site with sign -ups andVIP gift bags. Starbucks 

promoted on -line and in print. Band comprises Stephen King, Amy 

Tan, Dave Barry and other best -selling authors. 

U.S. Navy aligned with the inaugural music tour to reach college 

students; the sponsorship affords an integrated presence on col- 
lege campuses, including on -site booths, as well asTV ads on Zilo 

TV and Zis Online. Deal marks the latest sponsorship on behalf of 

the armec forces, all of which are increasingly upping their spon- 

sorship ehbrts to meet recruitment goals. 

Compiled by William Chippe, senior editor, IEG Sponsorship Report 
sponsorship.com 

Dealmakers 

Dave Olender,VE sales administra- 

tion, Gaylord Entertainment, and 

ChrisTomasso,VP of marketing, 

Cracker Barrel 

PatridaVasconcelns, East Coast His- 

panic marketing rranager, and 

Campbell Brown, national brand 

manager, Jack Dariel's; Luis 

Sanabria, Shock Entertainment 

Dean Barrett, seniorVF global mar- 

keting, Bill Lamar, seniorVP /chief 

marketing officer, aid Larry Light, 

executiveVP /global chief marketing 

officer, McDonaid's 

Paul Caccamo, executive director, 

America SCORES, and Ted Habte- 

Gabr, manager /pro noter, Rock Bot- 

tom Remainders 

David Isaacs, CEO, Zilo Networks, 

and Capt. David Faasse, director, 

advertising and marketing, Navy 

Recruiting Command 

lion and drew 178,076 people. 
Among them were Diana Krall, 

Dashboard Confessional, Indigo Girls, 
Harry Connick Jr., Evanescence, the 
Cure, Barenaked Ladies/Alanis Moris- 
sette, Counting Crows, Kid Rock, Jack 
Johnson and Incubus. 

"The real moneymakers were the 
acts that aren't the usual USA Today 
headline material," Hurwitz says. "I'm 
talking about the stuff that is not 
ridiculously priced -good, solid acts 
that do not tour often and who can sell 
$25 lawn seats and do quite well." 

Hurwitz says that what he didn't 
book was just as important as what he 
did. "When I got calls on acts that 
wanted ridiculous guarantees or that 
just shouldn't be touring, I said no," 
he explains. "My pass /offer ratio was 
easily 10- to -1." 

Larry Webman, VP at the agency 
Little Big Man, believes I.M.P.'s strategy 
at Merriweather is working. "They 
didn't try to do every show," Webman 
says. "They picked and chose carefully." 

Webman says that since Merri- 
weather's capacity is significantly 
smaller than Nissan's, it makes the 
venue a "smarter choice" for many 
acts. "There are very few bands that 
can do over 20,000 people, and a 
smaller venue will look better at 
13,000 or 14,000 people than a larger 
one," he says. 

'Iivo acts, Dave Matthews Band and 
Chesney, opted to play Nissan and Mer- 
riweather in 2004, selling out both 
amphitheaters. DMB and Chesney 
grossed $805,888 and $627,841, re- 
spectively, at Merriweather, the shed's 
top two grosses of the year. 

MARKET INSTITUTION 
Hurwitz says Merriweather has 

become an institution in the D.C./Bal- 
timore market, similar to Wrigley Field 
in Chicago. Rumblings that the own- 
ers might rethink or even raze the 
shed helped spur concertgoers into 
action, he believes. 

"It made people realize how much 
they enjoyed going to Merriweather," 
Hurwitz says. 

Given that 9:30 Club is one of the 
most popular clubs in the country, 
I.M.P. set about giving Merriweather a 

nightclub look. 
"It wasn't expensive stuff, just sim- 

ple matters of covering exposed wiring 
or turning the lights away from the 
lawn area," Hurwitz says. Other 
tweaks included lowering the price of 
beer, making signage more attractive, 
improving the landscaping, increas- 
ing backstage amenities and hiring a 
new caterer. 

"Why was there a sign that said 
`Bathrooms & Beer' ?" Hurwitz won- 
ders. I.M.P. also added the 9:32 Club 
area, which is "basically a dark place to 
hang out in, have a drink and chill out." 

He adds that getting the staff 
onboard was an early priority. "Excite- 
ment turns into pride on behalf of 
employees, which turns into people 
feeling like they're appreciated when 
they walk in," Hurwitz says. "What we 
have is unique in a way that only a 
sole proprietor can offer. It can't be 
duplicated by its very nature." 

The industry seems to have taken 
notice. "Bands walk away [from Mer- 
riweather] with the same feeling 
they get after playing the 9:30 Club," 
Webman says. "Professional, 
friendly, thorough, caring, etc., from 
advance to load -out. A great staff 
that is only focused on one venue, 
one show at a time." 

Little Big Man had two acts play 
Merriweather this summer, McLach- 
lan and Barenaked Ladies. "We only 
had the expectation of doing 8,000- 
10,000 people per night," Webman 
says. "At that amount of people, we felt 
that the size of Merriweather Post was 
the right fit. All the other factors make 
it an easy choice." 

Hurwitz says staying selective in 
booking acts and keeping the focus on 
fans will continue into next season. "If 
we give people a great night out and 
they're treated well and not inundated 
with shows, they won't get sick of the 
place," he says. 

"The people that play Merriweather 
Post Pavilion over our competition are 
the same people who play 9:30 Club 
even if there are higher offers else- 
where," Hurwitz adds. "Fortunately, 
enough chose to [play here in the] last 
year and will continue to keep us in 
the black." 
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Music 
Phish Manager 
Closes Up Shop 

With the final, rain- soaked Phish 
fest in Coventry, Vt., now in the books 
after a lengthy refund reconciliation, 
band manager John Paluska will dis- 
mantle the band's Burlington, Vt.- 
based management company, 
Dionysian Productions. 

"Dionysian Produc- 
tions will be a non- 
entity as of the end of 
the year," says Paluska, 
Phish's manager for 16 

years. 
an 

taking a sab Road batical, d I don't 
know where I'll re- .M 

emerge. It may be in 
the music business, or 
it may not be." 

Paluska started rwaddell @billboard.com 
managing Phish while 
he was still in college, 
he tells Billboard. "My entire adult 
life has been consumed with this 
band," he says. "It has been an amaz- 
ing 16 years." 

Phish, which announced earlier 
this year it would disband after the 
Coventry fest (billboard.biz, May 25), 
will maintain a small headquarters in 
Vermont, headed by longtime Phish 
archivist Kevin Shapiro. 'The rest of 
us are all splitting off and doing dif- 
ferent things," Paluska says. 

Anastasio is booked by Chip Hooper 
at Monterey Peninsula Artists. 

Meanwhile, the last major effort of 
Dionysian was orchestrating the mass 
refunding effort for those who could 
not attend the Coventry festival. 

The fest, held Aug. 14-15, sold out 

OnThe 

By Ray Waddell 

and grossed more than $8.8 million, 
but at least 10,000 people could not 
make the festival because of torrential 
rains that closed roads in the area. 
The event, like past Phish fests It, 
Lemonwheel, Big Cypress, the Great 
Went and Clifford Ball, was produced 
by Phish and Dave Werlin at Great 
Northeast Productions. 

All of those who did not make it to 
the show received full refunds and a 
limited edition Danny Clinch photo 

documentary of a decade of 
Phish. Each member of the 
band hand- signed every copy. 

"That in itself was quite 
an effort," Paluska says. "We 
rented space, and seeing all 
those books was quite a 
sight. It took the band a cou- 
ple of solid days of signing to 
get it done. I hope people 
appreciate the gesture, 
because it was heartfelt. The 
band put a lot into it, and I 

think it was somewhat ther- 
apeutic for them." 

On its final tour Phish stayed true 
to its history, keeping ticket prices at 
the band's normal rate (in the $40 
range) when it likely could have 
charged three times as much. 

"It would have been a little late to 
change our whole strategy," Paluska 
says. "These guys will continue to 
have careers as musicians, and hope- 
fully Phish fans will follow them in 
their new careers. So there wasn't 
any thinking of `this is our last 
chance to squeeze every penny out 
before it ends.' " 

Phish's final year of touring grossed 
$27.5 million from only 25 shows, 
capping one of the most remarkable 
chapters in the history of the concert 
business. Far more successful and 
focused on the road than in the stu- 
dio, Phish routinely played to better 
than 95% capacity, and built a loyal 
following of fans -known as Phish - 
heads that was arguably rivaled in 
their passion only by the Grateful 
Dead's legendary Deadheads. 

PHISH: AUTOGRAPHED BOOKS FOR SHUT -OUT FANS 

Dionysian's total staff, including 
the band's merchandising company 
Phish Dry Goods, numbered 
more than 25 when the band was 
on the road. 

Jason Colton, a key executive at 
Dionysian, will continue as manager 
for Phish bassist Mike Gordon, who is 

recording a second album with Leo 
Kottke this month. The pair will also 
tour together again. 

Keyboardist Page McConnell just 
released a DVD, "Live at the Fill - 
more," with his band Vida Blue & the 
Spam Allstars on Image Entertain- 
ment. Drummer Jon Fishman's side 
project, Pork Tornado, currently has 
no dates booked. 

Sources say guitarist 'Frey Anas- 
tasio is close to announcing a 
management deal with Dave 
Matthews Band manager Coran 
Capshaw, but the move could not 
be immediately confirmed. 

Anastasio will likely tour in 2005, 
sources say. Like Phish and DMB, 

DECEMBER 11 ft Zoos ,J® 
BOXSCU R E..I CONCERT GROSSES 

VENUE/ GROSS/ ATTENDANCE/ 
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER 

NIGHT OF THE PROMS: JAMES Sportpaleis, $8,914.107 292,758 PSE Belgium 
BROWN, JOE COCKER, SHAGGY, JOHN Antwerp. Belgium (6,753,112 Euros) 299,473 twenty 
MILES, IL NOVECENTO ORCHESTRA Oct. 15 -Nov. 13 $43.38/$39.66 /$28.51/$19.83 shows 

CELINE DION The Colosseum at Caesars $2.464,233 18 ,246 Concerts West/AEG Live 
Palace, Las Vegas $225/$175/$127.50 /$87.50 19,986 five shows 
Nov. 17 -21 one sellout 

CHER, VILLAGE PEOPLE Atlantic City Boardwalk $1,084,495 12,417 Caesars Entertainment 
Hall, Atlantic City, N.J. $125.25/$75.25/$49.75 sellout Electric Factory Concerts, 
Nov. 27 Gear Channel Entertainment 

ANDREA BOCELLI Coliseo de Puerto Rico José $1,068258 9.072 Dueño Palmer Concerts, 
Miguel Agrelot Hato Rey, P.R. $350/$55 11,991 Jack Utsick Presents 
Nov. 19 

THE PIXIES, THE DATSUNS, THE Aragon Ballroom, $731,055 22,494 Jam Productions 
WALKMEN, THE BAD PLUS, THE Chicago $32.50 five sellouts 
COCTAILS, URGE OVERKILL Nov. 13 -17 

GREEN DAY, NEW FOUND GLORY, Long Beach Arena, $457,239 13,102 Goldenvoice /AEG Live 
SUGARCULT Long Beach, Calif. $39.50/$19.50 sellout 

Nov. 23 

YANNI Arrowhead Pond, $456,641 6,037 Danny O'Donovan 
Anaheim, Calif. $85/$49.50 7,427 Presents, Concerts 
Nov. 11 West/AEG Live 

YANNI ARCO Arena, $437,785 6,472 Danny O'Donovan 
Sacramento, Calif. $75/545 7,709 Presents, Concerts 
Nov. 13 West/AEG Live 

BUNBURY Sports Palace, 5408,825 16,241 OCESA Presents 
Mexico City (4,660,607 pesos) sellout 
Nov. 18 $57.02/515.79 

CHAYANNE Patriot Center, $379,217 5,399 Clear Channel 
Fairfax. Va. $85/$45 5,883 Entertainment 
Nov. 20 

YANNI HP Pavilion, $377,533 5,196 Danny O'Donovan 
San Jose, Calif. $85/$49.50 7,270 Presents, Concerts 
Nov. 12 West/AEG Live 

AVRIL LAVIGNE, BUTCH WALKER United Center, $361275 9.895 Jam Productions 
Chicago $37.50/$32.50 12,500 
Nov. 11 

THE TRAGICALLY HIP, THE JOEL John Labatt Centre, $334,438 8,904 House of Blues Canada 
PLASKETT EMERGENCY London, Ontario ($393,166 Canadian) sellout 

Nov. 27 $38.70 

R.E.M., JOSEPH ARTHUR Bell Centre, $327,842 5,905 Gillett Entertainment 
Montreal ($391,968 Canadian) 6,500 Group. House of Blues 
Nov. 12 562.31/$49.77 Canada 

YANNI Glendale Arena, $326,045 4,847 Danny O'Donovan 
Glendale, Ariz. $85/54095 6,601 Presents, Concerts 
Nov. 7 West/AEG Live 

AVRIL LAVIGNE, BUTCH WALKER Continental Airlines Arena, $325,750 9,140 Clear Channel 
East Rutherford, N.J. $40/$35 11,527 Entertainment 
Nov. 8 

TOBY KEITH, TERRI CLARK Save Mart Center, $325247 6,966 Clear Channel 
Fresno, Calif. $56.75/$41.25 10,557 Entertainment 
Nov. 17 

BEASTIE BOYS, TALIB KWELI United Center, $317,106 8,250 Jam Productions 
Chicago $40/$35/$29.50 10,000 
Nov. 4 

YANNI Rose Garden, $314,438 5,034 Danny O'Donovan 
Portland, Ore. $75/$39.50 6,311 Presents, Concerts 
Nov. 20 West/AEG Live 

METALLICA, GODSMACK Veterans Memorial Arena, $31425 5,363 Fantasma Productions 
Jacksonville, Fla. $75/555 5,992 
Nov. 8 

AVRIL LAVIGNE, BUTCH WALKER Save Mart Center, $313,600 9 .216 Another Planet 
Fresno, Calif. $35 9,675 Entertainment 
Nov. 21 

YANNI KeyArena, $304,866 4,552 Danny O'Donovan 
Seattle $75/$39.50 6,033 Presents, Concerts 
Nov. 21 West/AEG Live 

GREEN DAY, NEW FOUND GLORY, Bell Centre, $303,431 8,375 Gillett Entertainment 
SUGARCULT Montreal ($366,755 Canadian) 8,900 Group, House of Blues 

Nov. 4 $3723/$28.96 Canada 

THE PIXIES, THE THRILLS Verizon Wireless $302.387 10,936 Clear Channel 
Amphitheater, Irvine, Calif. $39.50/$15 16,030 Entertainment 
Oct 23 

GREEN DAY, NEW FOUND GLORY, Liacouras Center, $300,160 9.368 Clear Channel 
SUGARCULT Philadelphia $33.50 sellout Entertainment 

Oct. 29 

JAY-Z & FRIENDS WITH P. DIDDY, St Pete limes Forum, $299,772 5,615 Atlanta Worldwide 
MARY J. ELIGE & OTHERS Tampa, Fla. $102/$36.75 6,801 Touring, Jack Utsick 

Nov. 6 Presents 

GREEN DAY, NEW FOUND GLORY, DCU Center, 5288,270 10,182 Clear Channel 
SUGARCULT Worcester, Mass. $30 10,674 Entertainment 

Oct. 28 

THE PIXIES, THE DATSUNS, CEPSUM, $284,406 7,867 Gillett Entertainment 
THE MARBLE INDEX Montreal ($334,348 Canadian) 10,015two shows Group, Greenland 

Nov. 27 -28 $36.15 one sellout Productions 

VELVET REVOLVER, THE EXIES Allstate Arena, $283,008 6,6559 Jam Productions 
Rosemont Ill. $42.50 10,000 
Nov. 21 

GREEN DAY, NEW FOUND GLORY, Cobo Arena, $282,520 8,531 Clear Channel 
SUGARCULT Detroit $35 11,343 Entertainment 

Nov. 6 

VAN HALEN, JONAS Allen County War Memorial $280,830 5,316 AEG Live 
Coliseum, Fort Wayne, Ind. $75/$55/$35/$17.73 5,347 
Nov. 11 

STING Chemnitz Arena, $280,686 4,914 Clear Channel 
Chemnitz, Germany (217,232 Euros) 9,912 Entertainment Marek 
Nov. 9 $68.93/$58.14 Ueberberg Konzertagentur 

NORAH JONES, AMOS LEE Municipal Auditorium, 5276,949 6,596 Beaver Productions 
Kansas City, Mo. $57/$47/$27.50 7,000 
Oct. 23 

BEASTIE BOYS, TALIB KWELI American Airlines Center, $273,618 8.310 AEG Live -Southwest 
Dallas $41/$36 /$30.50 9,428 
Oct 23 

THE PIXIES, THE DATSUNS Roy Wilkins Auditorium, 5272,850 8.206 Jam Productions 
St. Paul, Minn. $33.25 9,000 two shows 
Nov. 10 -11 

Copyright 2004, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville. 

Phone: 615- 321 -9171. Fax: 615- 321 -0878. For research information and pricing, call Bob Allen, 615 -321 -9171. 
FOR MORE BOXSCORE RESULTS GO TO BILLBOARD.COM 
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I1 I h & . i;= 0 Music 
Mario Faces Career 'Turning Point' 

BY GAIL MITCHELL 

The transition from teen to young 
adult can be difficult enough on its 
own, but imagine making that 
change in front of a fickle public. 

That was the situation facing 3rd 
Street/) Records artist Mario as he 
began preparing his sophomore 
album, "Turning Point." However, 
judging from the reaction to lead 
single "Let Me Love You" and the 18- 
year -old's new look, the transition is 
going smoothly. 

"With the dearth of teen idols, I 

was a bit concerned that Mario's 
more mature look might alienate 
some of his fans who loved him as a 
younger -modeled star," BET senior 
VP of music programming Stephen 
Hill says. "It seems like that concern 
may have been unfounded. His video 
is so smooth and his appeal so broad 
that he is simply growing with his 
audience." 

With the album's Dec. 7 release 
fast approaching, "Let Me Love You" 
is nestled in the top five on the Hot 
R &B /Hip -Hop Singles & Tracks 
chart and The Billboard Hot 100. 
On the Billboard Radio Monitor 
R &B /Hip -Hop chart, the single 

jumps from No. 7 to No. 4. And 
it is crossing over to main- 
stream top 40 radio as well. 

"We started playing the song 
in our love show," says Elroy 
Smith, operations manager/PD 
of Chicago urban outlets WGCI, 
WGRB and WVAZ. "We have 
since moved it to all -day play. 
The song has all of the ingredi- 
ents to grow massively." 

To further strengthen Mario's 
male audience, the single will 
get a club remix, featuring T.I. 
and Jadakiss, in advance of the 
album. Available for sale sepa- 
rately, the remix will also be 
included on the album. 

"We got [the song] out there at 
a good time, when radio wasn't 
too crowded," says Carolyn Wil- 
liams, VP of urban marketing at J. 

The key, Williams notes, was to 
be a bit more progressive without 
alienating the younger demos. 

"The last time out, Mario was 
very appealing to young girls and 
women," she adds. "Now we want 
to make sure he appeals to guys 
as well. That's one reason for the 
remix. Mix -show DJs will play 
this and build male audience." MARIO: A NEW IMAGE CAM RH HIS NEW ALBUM 

Discovered at age 11 by his 
manager, Troy Patterson, Mario 
signed with J at 14. He released his 
self -titled album debut in 2002, 
reaching No. 4 in R &B and pop 
with "Just a Friend" and top 20 
R &B with "Braid My Hair." 
According to Nielsen SoundScan, 
"Mario" has sold 586,000 units. 

Work on "Turning Point" be- 
gan a little more than a year ago, 
following Mario's summer tour 
with B2K. 

CONSCIOUS CHANGES 
"When we sat down, we were 

very conscious of the transi- 
tion," Patterson says. "We were 
looking at what was out there, 
what was coming and where he 
would fit." 

Those discussions gave Mario 
a goal: to fashion a coming -of- 
age record à la Michael Jackson's 
1979 hit, "Off the Wall." 

"We wanted to make an up- 
tempo `Off the Wall' for 2005," J 
executive VP of A &R Peter Edge 
says. "All original songs, no cov- 
ers. It was important that the 
material on this album reflects 
where Mario is now. It took a 

minute to get people's head around 
where he was at. He's not a kid. He's 
not just talking about getting with 
a girl anymore." 

"It was kind of a funny change, 
singing mature songs," Mario 
admits. "But it was natural. All the 
songs are about friends and the sit- 
uations I'm going through." 

In addition to Scott Storch, who 
produced "Let Me Love You," the 
album's producers include Lil Jon, 
"Mario" collaborators the Underdogs 
and Harold Lilly, Sean Garrett and 
Dr. Dre associate Ron "Neff -U" 
Feemstar. Mario also co -wrote sev- 
eral songs for the first time. 

"I write here and there," Mario 
says, "but I got a chance to do more 
writing on this album. And I want to 
do more the next time out." 

Along with the musical retool- 
ing, Mario revamped his image. 
The transition began during the 
video shoot for his last "Mario" sin- 
gle, "C'mon." 

"We wanted to make sure the 
transition wouldn't be a total 
shock," Patterson says. "But we were 
beginning to educate fans that he 
was maturing." 

(Continued on page 26) 

Usher, Pitts Prepping First Us Release For 2005 
In the midst of a banner year, 

Usher is ramping up activity on his 
previously announced label, Us 
Records (Billboard, Aug. 24, 2002). 
Helming the J Records -affiliated 
company is Mark Pitts, who is also 
senior VP of Zomba Label Group, 
where his duties include A &R, 
artist relations and marketing. 

The Us roster includes rapper/ 
songwriter Rico Love and One 
Chance, a five -man R &B group 
based in Chicago. Love's album 
will be first out of the chute, late 
next year, according to Pitts, with 
a possible single coming in the 

first quarter. 
Pitts began his industry career as 

a manager for the Notorious B.I.G., 
Changing Faces and Shyne. He 
parlayed that experience into mak- 
ing records, securing a production 
deal through Universal (Rising 
Tide) and subsequently through 
LaFace /Arista (Bystorm); he also 
served as Arista's VP of A &R. 

Pitts assumed his current post in 
September, after Arista was folded 
into Zomba and RCA/J. Among the 
artists Pitts works with at Zomba are 
Ciara and Donell Jones. 

Also on Pitts' docket: a movie on 
the life of B.I.G. (aka Christopher 
Wallace) in association with the late 
rapper's mother. 

"It has taken 14 years, working 
behind the scenes with a lot of peo- 
ple," Pitts says of his career. "But 
everything has finally come together." 

PRINCE OF CHARTS: The Purple 
One's triumphant return to the 
charts this year has led to another 
achievement. "Call My Name" 
counts 29 weeks on the R &B/ 
Hip -Hop Singles & Tracks chart, 
giving it the longest reign of any 
Prince single. 

"I Wanna Be Your Lover" (1979) 
and "The Most Beautiful Girl in the 
World" (1994) each spent 23 weeks 
on the same chart. Tied at 20 
weeks are "Soft and Wet" (1978), 

"Controversy" (19811, "When Doves 
Cry" (1984) and "I Hate U" (1995). 

Meanwhile, two new songs are 
available online through Prince's 
NPG Music Club: "Sin Jose Jam" 
was recorded live during his Musi- 
cology tour, and he completed the 
demo "Glass Cutter" A his Paisley 
Park studio earlier this year. 

CARPET REPORT: Heard on the red 
carpet at the recent second annual 
Vibe Awards: 

After co- writing (with Ciara and 
others) and co- producing "Got Me 
Waiting" on Fantasia's "Free 
Yourself" album, Jermaine Dupri 
is finishing work on a new Bow 
Wow set, as well as collaborating 
with Jagged Edge and Mariah Carey. 

Russell Simmons; declined to 
give more details about the new 
record label he is launching, say- 
ing only that he is still looking 
for distribution. 

Suge Knight attended the show 
with his management client, rapper 
Petey Pablo. Speculation has Pablo 
extending that relationship to join 
the roster of Knight's Tha Row 
label. At press time, a Jive /Zomba 
representative said that Pablo 
remains on Jive. 

Following up a conversation Bill- 
board had with Vibe president 
Kenard Gibbs in the previous issue, 
he says ratings for the second annual 

ceremony rose 26 %. As to whether 
the show will return to UPN next 
year, Gibbs says it is not yet time for 
those talks. 

"There's a period of time that 
elapses even if the show had gone 

project is a joint venture by 
Sounds of Blackness Records and 
Atomic "K" Records. SOB is 
already looking to next year's holi- 
day season, with plans to launch a 
major holiday tour and a possible 

TV show, accord- 

lues.. 
By Gail Mitchell 

gmitchell @billboard.com 
BOTTOMS UP: 
Nelly's Apple 

Bottoms Clothing line for women 
appoints Nelly's cousin, Yomi 
Martin, president/managing part- 
ner. Concurrently, the company 
announces that Apple Bottoms' 
licensing agreement with Check 
Group now extends to Nelly's male 
apparel line, Vokal. 

Check Group, which also carries 
underwear and loungewear 
licenses for Phat Farm, Akademiks 
and OutKast, will manufacture, 
sell and distribute Vokal and Apple 
Bottoms for four years and nine 
years, respectively. 

The Apple BottomsNokal team 
also includes partner Ian Kelly. 

ing to the 
group's director/ 
producer, Gary 
Hines. In the 
meantime, SLR 
Records/WEA 
will rerelease 
SOB's "Soul 
Symphony" in 
February. 

positively," he says, referring to the 
violence that marred this year's 
event. "So we wouldn't know [at] 
this point in time. But they share in 
our disappointment, because last 
year was such a success." 

MUSICAL NOTES: Cleveland singer 
Conya Doss follows up her note- 
worthy independent debut, "A Poem 
About Ms. Doss," with "Just 
Because." The sophomore set is due 
Jan. 4, 2005, through Unique Beats 
Entertainment. 

Sounds of Blackness is back 
with a new holiday album, "The 
Night Before Christmas II." The 
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TITLE 

ARTIST (IMPRINT /PROMOTION LABEL) 
TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

TITLE 

ARTIST IMPRINT /PROMOTION LABEL 

1 , i.Vti NUMBER 1 TAT 
Drop k Like Its Hot 4YASANa1 

SNOOP 006G IDOGGYSTYIF/GDRMNIERSCOPE) 

26 26, Lean Back 
TERROR SQUAD (SRCNNNERSAWMRG) Itr 

®60 Truth Is 
FANTASIA 0/RMG) 144 

2 My Boo itr 'SHER AND ALICIA KEYS ILAFACE20MBA1 
IEFA 27 Nolia Clap 

JUVENI WACKO&SKIP (RAP -A -LOT /ASYLUM 
a 53 How Does It Feel? 

ANITA BAKER BLUE NO IRGIN 

4 Let Me Love You 
Al MARIO 3RD STREET /J/RMGI 

28 29 . Knuck If You Buck 
CRIME MOB (BME/11EPRISEANAANER BROS.) 

43 66. One Million Times 
GERALD LEVERT (ATLANTIC) 

3 
-: 

Wonderful 
JA RULE EINC rEFJAMADJMG 

ED 38 ® Some Cut 
TRILLVILLE FEAT. CUDY BMHREPRISEANARNER BOOS. 

Se 50 Bridging The Gap 
NAS. FEAT. OLU DANA ILL WILL/COLUMBIA/SUM 

5 
_. 

Breathe 
1*l FABULOUS (DESERT STORM/ATLANTICI 

36 I Smoke, I Drank 
BODY HEAD BANGERZ (BODY HEAD/UNIVERSAIJUMRGI 

SE 47 II Used To Love U 
JOHN LEGEND (GOOD MUSIC/COLUMBINSUM) itr 

6 Go D.J. 
UL WAYNE (CASH MONEVNMRG) 1t :1 32 My Place 

NELLY FEAT JAHEIM IDERRTY /FO'REEWMRGIL 
5E 51 ® Over And Over 

NEUY FEAT TIM MCGRAW IOEa1Y -FA REEI/CURBUMRGI itr 

12 
Lovers And Friends 

LIL JON & THE EAST SIDE BOYZ (BMEJFVT) 

:2 24 . Dangerously In Love 
BEYONCE (COLUMBIA/SUMI 

lab 68 ® Hold You Down 
THE ALCHEMIST IALC/KOCHI 

9 1,2 Step 
Lti -M TIARA (SHO'NUFF USICUNEAANACE/ZOMBA) 

33 35 No Problem 
LIL SCRAPPY BM EPRISEANARNER BROS. 

0 52. Hey Now (Mean Muggin) 
KZIBIT FEAT. KERI HILSON COLUMBIA/SUM 

7 Charlene 
Af ANTHONY HAMILTON ISO SO DEF/ZOMBA) 

Q} 39 Oye Mi Canto 
N. O.R.E. IROC- A- FELLNDEFJAMIDJMG) 

Sc 55 . A Rose By Any Other Name 
TEEN * MARIE (CASH MONEY CLASSICSNMRG) 

4 11 Let's Go 
TRICK DADDY SUP-N-SLIDE/ATLANTIC 

35 25 ® I Changed My Mind 
KEYSHIA COLE FEAT. SITYNE IA&M/INTEASCOPEI MI 

0 64 Forever, For Always, For Love 
LALAH HATHAWAY(GRPNERVE 

I 8 Shorty Wanna Ride 
,Ai YOUNG BUCK IG- UNITANTERSCOPE) 

Q} -. Disco Inferno 
50 CENT (SHADY /AFTERMATHANTERSCOPD 

6' 57 Tempted To Touch 
RUPEE (ATLANTIC) 

12 10 Diary 
ALICIA KEYS J'MG 

37 33 . Bella Baby i CHINGY(CAPITOU 
(19 69 Boyz In Tha Hood 

DAZ FEAT. NATE DOGE SO SO DEF/ZOMBA 

® 13 Soldier It DESTINY'S CHILD (COLUMBIA/SUM) 

38 30 Locked Up 
AKON FEAT STYLES P. ISRCNNIVERSAWMRGI 

® 65 Can't Wait 
AVANT IDREAMWORKS/GEFFEN4MERSCOPEI 

ID 15 U Make Me Wanna 
JADAKISS IEATMARAH CAREY (RUFF RYOERMNIERSCOPB H 

39 34 What We Do Here 
BRIAN MCKNIGHT MOTOW MPG 

E.- 61 . Red Carpet (Pause, Flashtr 
R KELLY IJIVE/ZOMBAI 

403 18 Ell New York 
IIM JA RULE (THE INC/DEFJAMADJMG) 

r 43 . Karma 
AUCIA KEYS(J/RMGI i 74 . Na -NaNa -Nor 

NELL/ FEAT. JAZZE PHA (DERRTY/F0' REEL/UMRG) dr 
I . 19 What U Gon' Do 

LIL JON& THE EAST SIDE BOYZ IBME/TVTI 

41 37 . Big Chips 
R. KELLY &JAY -Z JI rEF JAMADJMG 

E 62. Ordinary People 
JOHN LEGEND (GOOD MUSIC/COLUMBINSUM 

17 14 . Lose My Breath _I 
DESTINY'S CHILD (COLUMBIA/SUM) W 

® 49 . Caught Up 
USHER ILAFACE/ZOMBAI 

ce - Country Boy 
TYRA IDEALI 

18 16 Hush 
l4l u COOL) FEAT7AUREUUS IDEFJAFARDJMGI 

43 45 ® Gotta Go Solo 
PATTI LABELLE DEF SOUL CLASSICS/MUM 

EL 72 King Of The Dancehall 
BEENIE MAN SHOCKING VIBE IRGIN 

m 20.Only U 
ASHANTI THE INC/DEFJAMADJMG) 

44 41 ® Whatever 
JILL SCOTT (HIDDEN BEACH/EPIC/SUM) 

E 71. Okay 
NIVEA IJIVE2OMBA) U 

m 22 III Get Back 
14i 

45 40 
IMF LUOACRIS IOISNRBING THAPEACODEFJAMSOIENALUMGI 

It I Ain't Got You*. 
ALICIA KEYS (J/TSMG) 

I® - Spoiled 
JOSS STONE S- CURVE/VIRGIN 

® 28 1 How We Do 
THE GAME FEATS OCEN(AFTERMATHG- UNITANIFASCOPB 

36 48 II You're My Everything 
ANITA BAKER (BLUE NOTENIRG IN) 

® - Gasolina 
DADDY YANKEE (EL CARTEUVII' 

22 17 Goodies 
TIARA SHO'NUFF- MUSICLIN iCE2oMBA 

37 44 ® Real Big 
MANNTE FRESH CASH MONEY/UMRG 

:_ 67 Flap Your Wings 
NELLY(OERRTY/F0' REEWMRGI MI 

E» 31 IF Bring Em Out 
TI. (GRAND HUSTLE/ATLANTIC) 

Q} 54 $ Encore ..r EMINENT( SHADY /AFTERMATHANTERSCOPEI 

:3 58 . So Sexy Chapter II (Like This)* 
TWISTA FEAT. R. KELLY (ATLANTIC) 

CD 23 Ill Karma 
LLOYD BANKS G- UNITANTERSCOPE 

39 46 ® Call My Name l PRINCE (NPG/COLUMBIA/SUMI 

:4 63 . Breathe, Stretch, Shake 
MASS FEAT P DADDY (BAD BOY/FO' REEWMRG) 

25 21 Take Me Home 
ERROR SQUAD ISRCNNM W ERSAMTIGI It 56 ® You're The One 

GUERILLA BLACK (CZARNIRGIN 
®- 

-' 

I've Got Your Man 
LADY SAW IVP) 

In Records with the greatest impressions increase. C 2004, VNU Business Medi ITS All rights reserved. Compiled from a national sampb of airplay supplied by Nielsen Broadcast Data Systems' Radio 

Track service. 141 stations are electronically monitored 24 hours a day. 7 days a week. Songs ranked by gross impressions, computed by cross- referencing exact times of airplay with Arbìtron listener data. 

This data is used to compile the Hot R &B/Hip -Hop Singles & Tracks chart- *indicates title earned HitPredictor status in research data provided by Promosquad. 
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H HitPredictor TA 
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ROB /HIP -HOP 

MEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

LIL JON & THE EAST SIDE BOYZ 
ILI Lovers And Friends TVT 

JA RULE 
1.4 New York IDJMG 

OMARION w D SUM 
DADDY YANKEE 

1.4 Gasolina VI 

IECENTLY TES TED SONGS WITH TOP IO CALLOUT POTENTIAL 

DESTINY'S CHILD 
serener COLUMBIA 
LIL JOIN 

D 
THE EAST SIDE BOYZ e-rr 

ÇRA 
I(( çç 

a 'Ll anna INTERSCOPE 

OLIEELILLA BLACK 
TODU re The One VIRGIN 

LICIA KEYS 
Karma RMG 

NIVEA 
ZOMBA 

lEL L 
rra515 Na UMRG 
ÇjTASIA 
Tndh Is RMG 

EMINEM 
Encore INTERSCOPE 

NIC.OE VV(Fj1QY 
t as our iu Wend IDJMG 

RHYTHMIC 
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

LIL JON &THE EAST SIDE BOYZ 
Lovers And Friends TVT 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

1 

t NUMBER 1 rtvt 
Lose My Breath w,AANO., 
STINY'S CHILD ICOLUMBIA/SUMI 

O UtutT NUMBER 1 (bs 
Drop It Like H's Hot SBbGN I 

SNOOP BOGGIDOG6YSnU,LBTBRNE COPD 144 

2 - Gotta Go Solo 
LABEllE FEAT RON ISLET (OFF SOUL CLASSICS/10.1K 2 2 

O 5 

t 3 

0 6 

Over And Over 
NELLY FEAT TIM MCGRAWIDBe /Y- FO'RBUCURBUHJRGI itr 
Let Me Love You 
MARIO (3RDSTREET /J/RMG) 'dt 
My Boo 
USHER AND ALICIA KEYS INFACE/ZOMBAI 

1, 2 Step 
CIARAISHD 'NUFF- MUSICUNE/LAFACE/ZOMBAI ut 

_.,. 

2 Drop It Like it's Hot 
%OOPDOGG IDOGGYSTVIE/GEFFENANTERSCOPEI - Shorty Wanna Ride 

UNG BUCK (G-UNITANTERSCOPE) 

15 Only U 
HANTI roe INC/DEFJAWIOJMM 

12 
- - 

How We Do 
. GAME FEAT. SDCENT IAFTERMATH /G- UNn/INTERSCOPEL Q 9 Wonderful 

JA RULE (THE INCJDEF JAMADJMGI 1 1 

- 

1, 2 Step 
'[RA (SHO'NUFF- MUSICLINE/LAFACE20MBAI j Let's Go 

TRICK DADDY ISUP- N- SUDE/ATUWTICI 3 

- 
6 

Balla Baby 
-(SAY (CAPITOL) 

Karma 
[RD BANKS OAT. AVANT IG- UNIT /INEflSCOPD 

Bridging The Gap 
'S FEAT OLU DARA (ILL WILL/COLUMBIA/SUM) 

E 8 

9, 
7 

Bella Baby 
CHINGY (CAPITOL) 

Lose My Breath 
DESTINY'S CHILD (COLUMBIA/SUM) tr 

10 I Changed My Mind 
SHIA COIF FEAT SHYNE IA &MANTERSCOPEI 

- 
3 10 Oye Mi Canto 

MORE (ROC- A- ÆLIANEFJAMMDJME) 

18 

What U Gon' Do 
JON& THE EAST SIDE BOYZ IBME/IVTI 

®16 
` 

Lovers And Friends 
UL JON & THE EAST SIDE BOYZ (BME/PVT) 

Bring Em Out 
I GRAND HUSTIFJATIANTICI 

':2 12 Breathe 
FABULOUS (DESERT STORM/ATLANTIC) * 

6 Encore 
MINEM (SHADY/AFTERMATH/INTERSCOPE) 

13 11 Goodies 
CIARA ISHO'NUFF-MUSICUNEAAFACE/ZOMBAI 

1 Used To Love U 
JOHN LE,GEND (GOOD MUSIC/COLUMBIA/SUM) 

14 14 Lean Back 
TERROR SQUAD ISRC/UNIVERSAUUMRGI 

EMIN 

M ISHAOY /AFTERMATH/NTERSCOPE) It 
Get Back 
LUDACRIS IDISRMBINGMAPFACEQBJAMSAMOSAS) * 
Just Lose It 
EMINEM ISHADY/AFTERMATWINTERSCOPEI II 

NITTY IROSTRrUM/UNIVERSAUUMRGI 
o 17 

21 
13 Get Back 

LUDACRIS IDISNflBINGTHAPFACENEFJAMSOUnNOJMGI 

22 Let Me Love You 
MARIO (3flDSmEET /J/RMGI 17 13 RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

PESTINY'S CHILD 
bowler COLUMBIA IA 

grl.1EalLJ,-ABLACK 
eU re e ne VIRGIN 

INKIN PARK 
Um none WARNER BROS. 

ALICIA KEYS 
Karma RMG pll 

a e e anna INTERSCOPE 

iMlNE Mr 
eC ing WO INTERSCOPE 

NIVEA 
y ZOMBA 

;I5- Y 
na- aa-Na UMRG 

1 . 21 Wonderful 
JA RULE (THEINC/DEFJAMADJMG) 18 15 Locked Up 

AKON FEAT. STYLES P.(SRC/UNIVERSAL/UMWG) 4 Breathe 
/ABOLOUS (DESERT STORM/ATLANTIC) Q 20 

Q 18 

Only U 
ASHANTI (THE 

What U Gon' Do 
LIL JON& THE EAST SIDE BOYZ (BMF/TVTI * 7 Go D.J. 

UL WAYNE (CASH MONEY /U WE) 

5 '' Big Chips/Don't Let Me Die 
R KELLV&JAY -Z (JIVE/OEFJAM/IOJMG) 

Compiled from a national 
59 rhythmic airplay 

supplied by Nielsen 
Broadcast D to Systems. 59 rhythmic airplay stations are elec- 
lexically mo Gored 24 hours a day, 7 days a week. Songs ranked 
by-umber of etections. Songs showing an increase in detec- 
tires over th previous week, regardless of chart movement A 
Sony which has been on the chart for more than 20 weeks will 
generally not receive a bullet even if it registers an increase in 

&sictions. The rhythmic airplay chart runs at a deeper length in 

19 Let's Go 
TRICK DADDY (SUP- N- SUDFJATIANTICI 

16 ` Oye Mi Canto 
N.O.R.E (ROC- A- ÆLLA/OEf JAM/IDJMG) 

23 29 Hold You Down 
THE ALCHEMIST IALC/KOCHI 

Recalls with the sales gains 2004, VNU Business Media, Ai-play Monitor, Billboard Information Network, and 
__..,..__ "__ 
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Music 
Mario 
Continued from page 25 

Out were the jeans, T- shirts and 
throwbacks. In was a more mature, 
stylish look. The biggest makeover 
move, however, was cutting Mario's 
trademark braids. Although Wil- 
liams and Patterson came up with 
the idea, they left the final decision 
to Mario. It took him some time, but 
he did have the braids cut off. 

"Carolyn and I looked at this as 
something that would separate him 
from other artists," Patterson says. 
"And we were right. Women have 
been going crazy." 

"When artists have a huge first 
single like 'Just a Friend,' it's hard 
to come back," Arista/J senior VP of 
urban marketing Jeff Burroughs 
says. "We wanted to create a forward, 
compelling image. Something that 
would have some shock value but 
also [was] definitive -something he 
could call his own." 

BOOST FROM MOTOROLA 

Following the Oct. 22 premiere of 
the "Let Me Love You" video on BET, 
Mario embarked on a Motorola 
Boost -sponsored promotion tour. 

The Oct. 28 -Dec. 4 itinerary included 
Detroit, Atlanta, Los Angeles, San 
Francisco, New Orleans, St. Louis, 
Philadelphia and New York, with 
samplers distributed at each stop. 

Consumers who purchase "Turn- 
ing Point" from Wal -Mart can 
download the exclusive non -album 
track "Whiz." Other retail visibility 
campaigns involve Circuit City, 
Target, Trans World and independ- 
ent outlets. 

Radio One syndicated morning - 
show host Russ Parr is conducting 
a "Win Mario's Magnum" car con- 
test. The grand -prize winner of 
the Dodge model will be an- 
nounced the week of the album's 
release. The car will come with a 
Motorola Boost phone, clothing 
and other gifts. 

Additional coverage ranges from a 
February piece in Teen People to sto- 
ries in USA Today and Vibe, online 
chats on bet.com and msn.com and 
appearances on the "Soul Train" 
Christmas special and "Steve Har- 
vey's Big Time." 

With college and a role in the fea- 
ture film "Destination Fame" on his 
agenda, Mario may still be in transi- 
tion. Yet he is doing a "good job of 
changing lanes," Burroughs says. 
"Competition is very fierce, but he's 
off to a great start." 
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Biller HOT RAP TRACKS,. 
Airplay monitored by Nielsen 

Data 
Systems 

TITLE IMPRINT /PROMOTION LABEL Artist 

o 1 

Yé NUMBER 1 Vg 6 Weeks At Number l 

DROP IT LIKE ITS HOT Snoop Dogg Featuring Pharrell 57 
DOSS Y STYLEISEFFEN /INTERSCOPE 

2 2 WONDERFUL Ja Rule Featuring R. Kelly & Ashanti .t 
THE INC. /DEF JAWIDJMG Q 7 LOVERS AND FRIENDS Lil Jon & The East Side Boyz Featuring Usher & Ludacris 
BME/IVT 

4 3 BREATHE Fabolous .9 
DESERT STORM/ATLANTIC 0 4 LET'S GO Trick Daddy Featuring Lil Jon & Twista .t 
SLIP- N- SLIOE/ATLANTIC 

6 5 GO D.J. Lil Wayne .9 
CASH MONEYNMRG 

7 6 SHORTY WANNA RIDE Young Buck 9 
G-UN IT/INTERSCOPE 

8 8 OVER AND OVER Nelly Featuring Tim McGraw 
DERRTY -F0 REEUCURB /UMRG Q 10 WHAT U GON' DO Lil Jon & The East Side Boyz Featuring Lil Scrappy 5, 
BME/ VT 

10 9 OYE MI CANTO N.O.R.E. Featuring Daddy Yankee, Nina Sky, Gem Star & Big Mato .r 
ROC- A- FELWDEF JAM /IDJMG D 13 GET BACK Ludacris 5, 
DISTURBING THA PEACE/DEF JAM SOUTH /IDJMG 

12 12 LEAN BACK Terror Squad 5 
SRC /UNIVERGAMOMRD 

all 15 U MAKE ME WANNA Jadakiss Featuring Mariah Carey V 
RUFF RYDERS / INTERSCOPE 

18 HOW WE DO The Game Featuring 50 Cent .t 
AFTERMATH /G- UNIT /INTERSCO PE 

15 11 BALLA BABY Chingy 's' 
CAPITOL 

17 NEW YORK Ja Rule Featuring Fat Joe & Jadakiss 9 
THE INC. /DEFJAM /IDJMG 

CD 16 KARMA Lloyd Banks Featuring Avant V 
G- UNIT / INTERSCOPE 

18 14 HUSH LL Cool J Featuring 7 Aurelius .9 
DEF JAMADJMO 

D 22 BRING EM OUT T.I. 9 
GRAND HUSTLE/ATLANTIC 

co 20 NOLIA CLAP Juvenile, Wacko & Skip '9 
RAP -A -LOT /ASYLUM 

® 19 TAKE ME HOME Terror Squad 9 
SRC/UNIVERSAUUMRG 

Ef DISCO INFERNO 50 Cent 
SHADY /AFTERMATH / INTERSCOPE 

® 25 ENCORE Eminem Featuring Dr. Dre & 50 Cent 9 
SHADY /AFTERMATH / INTERSCOPE 

24 23 KNUCK IF YOU BUCK Crime Mob Featuring Lil Scrappy 'u 
BME/REPRISEANARNER BROS, 

® I SMOKE, I DRANK Body Head Bangerz Featuring YoungBloodz 9 
BODY HEAD/UNIVERSAUUMRG 

Records with the greatest increase in audience impressions. The rap tracks audience is compiled from 93 R &B /Hip -Hop and 
59 rhythmic top 40 stations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi- 
ence, computed by ross- referencing exact times of airplay with Arbìtron listener data. s Videoclip availability. ©2004, VNU Busi- 
ness Media, Inc. All ights reserved. 

26 www.billboard.com www.billboard.biz BILLBOARD DECEMBER 11, 2004 

www.americanradiohistory.com

www.americanradiohistory.com


Music 

Chile's Henriquez Steps Out On His Own 
BY MARCELO FERNANDEZ BITAR 

SANTIAGO, Chile -Colored pictures 
of 9- year -old Alvaro Henriquez, 
wearing a snorkel, fins and mask, 
are featured on the unusual covers 
of two vinyl singles -"Amada" and 
"Recién Cansado " -released in Chile 
in September and October. 

The imaginative packaging was 
part of an unorthodox marketing 
scheme for the first solo album by 
Henriquez, the celebrated frontman 
of legendary Chilean rock band Los 
Tres. The self -titled album was 
released Nov. 25. 

Warner Music Chile president 
Alfonso Cardone took Henriquez's 
suggestion of releasing vinyl singles 
as a personal challenge. One thou- 
sand copies of each single had to be 
pressed in the Czech Republic, 
because they couldn't be manufac- 
tured in Chile. 

"We also turned his idea into a 
distinctive element of the market- 
ing plan, and a special deal was 
struck with [retailer] Feria del 
Disco, where fans could pre -order 
the album and receive the singles as 
a gift," Cardone says. 

The plan worked too well: The 
singles soon sold out. Cardone 
estimates the album will reach 
platinum status (20,000 units) by 

mid -2005. 
Henriquez has received intense 

airplay and press attention since 
September, when the first single, 
"Amada, ' was shipped. The song is a 
catchy, quick gem (only two min- 
utes and eight seconds long) that 
pays homage to the Beach Boys and 
Phil Spoctor -the mix was even 
made in mono. 

"It is the shortest and most beau- 
tiful corr position I have ever made," 
Henriquez says. 

The album is egaal parts 1960s 
pop, post -punk rcckabilly and a 
Chilean folk rhythm called cueca. 
These elements, plus the cover 
photo of the young Henriquez, make 
the album an evocative journey into 
his past. 

"I wanted to regain the ability to 
be surprised, something that is 
natural when you are small, but 
then becomes less intense," Hen- 
riquez explains. 

It is not surprising that Hen- 
riquez has received attention as a 
soloist. During Los Tres' heyday in 
the 1990s, the band was one of the 
most important forces in Latin rock. 
(Café Tacuba honored Los Tres on 
the 2002 EP "Vale Csllampa. ") Once 
the group disbanded, Henriquez cre- 
ated another successful band, Pet - 
tinellis, in 2001. 

Pettinellis broke up earlier this 
year, when two of its original mem- 
bers left in the middle of a nationwide 
tour that was completed with new 
musicians. After that experience. 
Henriquez decided b go solo. 

"I always liked to lead a band, but 
somehow hidden among other mem- 
bers, as an underdog," he says. "I 
really enjoyed comp sing songs and 
sharing them with the rest of a group, 
but I found out that I ended up mak- 
ing every decision and got bored of 

trying to reach a consensus." 
"Alvaro Henriquez" includes 10 

original songs, plus a version of the 
traditional folk standard "Le Tengo 
Dicho a Mi Negra." There is also a 
cover of Los Tigres del Norte's "Jefe 
de Jefes." Special guest performers 
include members of Chilean band 

Los Bunkers and Café Tacuba. 
"My main influence from artists 

like Café Tacuba is their sense of lib- 
erty and playing music as you truly 
feel it, without thinking about for- 
mulas," he says. 

Henriquez is planning to tour in 
support of the album. 

N1VE 

IVERSAL b 

After a lengthy tenure with Warner, merengue star Tao Rosario has signed a 

deal with Universal Music Latino. The artist's first album under the new deal, 

"Resistiré, " will be released Dec. 7. Rosario, left, poses with Universal Music 

Latino president John Echevarría at the signing. 

Season Sees Surge Of Spanish Holiday Sets 
While holiday albums are a staple 

of the U.S. marketplace, the notion 
of numerous Spanish -language 
Christmas albums has never quite 
taken hold. However, this year has 
already seen the release of a dozen 
compilations, as well as a handful of 
titles that labels hope will find eager 
ears anxious for new readings on 
holiday standards. 

Most prominent among these is 
"Raphael Vuelve Por Navidad," a col- 
lection of nine newly recorded 
Christmas tracks by veteran Spanish 

icon Raphael. The album, due Dec. singles. 
14 on EMI Latin, includes a remas- Finally, new on Univision Records 
tered version of Raphael's 
original recording of "El 
Tamborilero," the Span- 
ish version of `The Little 
Drummer Boy." 

The album also 
includes "Llegó la Navi- 
dad," a Spanish version 
of John Lennon's 
"Happy X -Mas (War Is 
Over)." 

Already out on 
CanZioniSony is Christ- 
ian singer Marcos Witt's 
"Tiempo de Navidad," a collection of 
standards in Spanish and a few origi- 
nal track;. The album was recorded 
at Abbey Road Studios in London 
with the London Philharmonic and 
Dublin Film Orchestras. 

Due Dec. 21 is "Saboréalo, Edición 
Especial," a reissue of Elvis Crespo's 
album " Saboréalo," released earlier 
this year on Ole Music. The new edi- 
tion is a CD/DVD with four music 
videos plus three new tracks, two of 
which are brand -new Christmas 
songs. The first, "Viva la Navidad," 
was penned by Alejandro Jaén, while 
Crespo wrote "Una Copa." 

Upcoming albums by Universal 
artists Tomo Rosario and Domingo 
Quiñones will also include Christmas 

[afin 
Notas.. 

By Leila Cobo 
Icobo@billboard.com 

is "Una Navidad Con Todos," a 
CD/DVD collection of tracks and 
videos recorded by the contestants of 
reality TV show "Objetivo Fama." 

Notable collections include Uni- 
versal Music Latino's annual 
"Posadas, Piñatas y Navidad" and 
"Parrandeando en la Navidad," both 
out Dec. 3, and a series of Univision 
compilations- "Recuerdos 
Navideños," "Bachata Navideña" and 
"Fiesta Navideña"-al of which were 
released Oct. 12. 

INTERNET HOLIDAY: AOL Latino is 

getting into the Christmas spirit. 
The Spanish - language Internet 

service provider laurched a holiday 
radio station Dec. 2, Navidad 

Latina, that will air some 100 
Spanish -language tracks around 
the clock and in all genres, 
through the end of December. The 
playlist ranges from Jose Feli- 
ciano's "Feliz Navidad" to "Gingle 
Belele," performed by reggaetón 
artist El General. Navidad Latina is 

AOL's first all -Latin holiday radio 
station. It can be accessed through 
AOLRadio @Network. 

REALITY SETS IN: Even as "Objetivo 
Fama- contestants celebrate Christ- 
mas with an album, the Puerto Rico- 
based TV show's first three winners 
have something else to sing about. 

First -prize winner Janina received 
a recording deal with Univision 
Records and a check for $25,000. 
The pop /rock artist's debut album, 
produced by Eduardo Reyes, is set to 
bow in March 2005. Second- and 
third -place winners Sheila and 
Ektor, respectively, signed contracts 
with Univision label Fonovisa and 
each received a check for $10,000. 
Their albums are expected to street 
in first -quarter 2005. 

" Objetivo Fama," produced by ES 
Television, originally aired on only 
Univision in Puerto Rico. But strong 
ratings led Univision -owned Telefu- 
tura to air the show in the United 
States. The winners were selected 

from a group of 18 contestants. 
Now, ES is preparing a second 

edition of the show, for which audi- 
tions have been held throughout 
the United States. The program 
will air simultaneously on Univi- 
sion in Puerto Rico and on Telefu- 
tura in the States, beginning in 
January. Voting will be available to 
viewers nationwide. 

"Objetivo Fama" will go head to 
head with "Nuevas Voces de 
América," a reality music show pro- 
duced by the Telemundo network 
and Estefan Television Productions. 
A mix of "Operación Triunfo" and 
"American Idol," "Voces" has also 
held auditions nationwide to find 20 
contestants who will be groomed for 
stardom in an academy -type setting. 

The winner will receive a record- 
ing deal with a to- be- confirmed 
label, although show producer 
Emilio Estefan Jr. told Billboard in 
May that it would be Sony (Billboard, 
May 29). 

While Spanish -language music 
reality shows have gone on to be 
huge successes in Spain and various 
Latin countries, comparable shows 
in the States have had far more 
modest viewership. Producers are 
hoping that added media attention, 
coupled with nationwide auditions, 
will boost interest. 
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W ARTIST Title 
ev 3 IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 

1V NUMBER 1 =tYE 3 Weeks At Number 1 

1 3 LUIS MIGUEL Mexico En La Piel 
WARNER LATINA 61977 (17.98 C01 

1 

49 43 

al 61 

46 25 MARC ANTHONY 4 Amar Sin Mentiras 
SONY DISCOS 95194 (18.98 EQ CDI 

1 

- 2 VARIOUS ARTISTS Bachatahits 2005 
J &N 95499/SONY DISCOS 11598 Ea CDI 

50 

2 2 2 4 MARCO ANTONIO SOLIS Razon De Sobra 
FONOVISA 351483ÚG 115.98 CDI 

1 51 37 32 S GLORIA ESTEFAN Amor Y Suerte: Exitos Romanticos 
SONY DISCOS 95353117.98 Ea COBVD) 

23 

0 3 4 9 JUANES A Mi Sangre 
SURCO 003475/UNIVERSAL LATINO /17.N CD) 

1 52 44 - 2 EL GRAN COMBO DE PUERTO RICO Aqui Estamos Y De Verdad 
SONY DISCOS 95481 (15.98 EQ CD) 

44 

CO 4 6 24 GRUPO CLIMAX Za Za Za 
MUSART 20539/BALBOA (598 CD) [MI 

1 53 55 

O RE -ENTRY 

55 50 

- 2 

7 

VARIOUS ARTISTS Reggaetonhits2005 
JON 95503/SONY DISCOS (15.98 Ea CO) 

MAGNATE &VALENTI MO Sin Limite 

53 

22 

o NEW 

o 6 

I 3nu HOT SHOT DEBUT 341^+é 

1 RICARDO ARJONA Solo 
SONY DISCOS 95380 118.98 ED CO/DVD) [N] 

5 43 9 VARIOUS ARTISTS Mano A Mano, Durango Vs. Chicago 
DISA 720414 02.98 CDI 

9 

5 5 LOS TEMERARIOS Regalo De Amor 
FONOVISA 351530/ÚG 03.98 CD) 

2 56 54 34 5 BRONCO: EL GIGANTE DE AMERICA En Vivo 
FONOVISA 351496/US 11438 CD) 

23 

e 9 

4$ GREATEST GAINER > 

10 2C DADDY YANKEE Barrio Fino 
EL CARTEL 450639NI (1598 CD) 

1 

57 49 48 25 RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey 
FREDDIE 1890 (16.98 CDI [N] 

16 

58 53 54 6 ANA GABRIEL Tradicional 
VENE 95326/SONY DISCOS 115.98 Ea CD) 

30 

8 7 7 B A.B. QUINTANILLA Ill PRESENTS KUMBIA KINGS Fuego 
EMI LATIN 90595 (15.98 CD) 

2 59 51 40 5 VARIOUS ARTISTS Las 32 Mas Grandes De El Pasito De Durango 
LIDERES 950632 (21.98 CD) 

26 

o 12 14 13 JUAN LUIS GUERRA o Para TL 
VENE 851 WO /UNIVERSAL LATINO (15 .98 CDI [N] 

2 60 62 59 36 GRUPO MONTEZ DE DURANGO En Vivo Desde Chicago 
DISA 720358 0298 CD) 

1 

10 8 9 6 K -PAZ DE LA SIERRA Pensando En Ti 
UNIVISION 310340/US (14.N CO) [N] 

3 61 57 53 24 JULIETA VENEGAS Si 
ARIOLA 57447 /B MG LATIN 114.98 CD) 

38 

11 11 12 11 LOS TEMERARIOS La Mejor...Coleccion 
DISA 720392 (11.98 CDI 

2 62 58 58 24 LA OREJA DE VAN GOGH La Oreja De Van Gogh En Directo: Gira 
SONY DISCOS 95202 (19.98 Ea DVD /CDI 

22 

12 5 3 3 VARIOUS ARTISTS Las Mas Bailables Del Pasito Duranguense 
DISA 720463 (12.98 CD) 

3 63 66 63 DON OMAR o The Last Don 
- VI 450587 (14.98 CO) [N] 

2 e NEW 

14 10 

1 CHRISTIAN CASTRO Hoy Quiero Sonar 
ARIOLA 65920BMG LATIN (16.98 CO) [N] 

13 all 71 75 57 MARCO ANTONIO SOLIS La Historia Continua... 
FONOVISA 350960/UG 116.98 CD/DVD) 

1 

- 2 CONJUNTO PRIMAVERA Miles De Voces En Vivo 
FONOVISA 351448ÚG (1398 CD) [NI 

10 75 65 13 CARLOS VIVES El Rock De Mi Pueblo 
Iff. EMI LATIN 96027 (18.98 CD) [N] 

4 

15 13 17 12 ALEJANDRO FERNANDEZ A Corazon Abierto 
SONY DISCOS 95323 (16.98 Ea CD) [N] 

2 C p . TITO NIEVES Fabricando Fantasias 
/ SGZ 95370 /SONY DISCOS (1598 EQ CD) 

29 

0 20 21 22 LOS TEMERARIOS Veintisiete 
FONOVISA 351342/UG (15.98 CDI 

1 67 63 57 VARIOUS ARTISTS 70's Y 80's - Dos Decades De Amor 
LATIN MUSIC ENTERTAINMENT 3002 (13.98 CDI 

37 

o 17 19 2; VICENTE FERNANDEZ Tesoros De Coleccion 
SONY DISCOS 95241 (9.98 Ea CDI [N] 

8 68 64 50 9 JAE -P Esperanza 
UNIVISION 310278/OG 113.98 CDI [N] 

7 

18 16 15 8 LOS TIGRES DEL NORTE 20 Nortenas Famosas 
FONOVISA 351480/ÚG (13.98 CD) 

4 69 56 47 5 LOS BAZOS La Raza Anda Acelerada 
ARIOLA 64907BMG LATIN (13.98 CO) 

29 

19 14 13 6 MONCHY & ALEXANDRA Hasta El Fin 
JON 95422/SONY DISCOS 115.98 Ea CD) [N] 

7 0 REENTRY 49 VICENTE Y ALEJANDRO FERNANDEZ En Vivo: Juntos Por Ultima Vez 
SONY DISCOS 91088 (17.98 Ea CD) [M] 

4 

NEW 

72 59 

1 LIBERACION 
DISA 720MI illOCD) 

La Mejor...Coleccion 71 

CD 24 
PACESETTER giV - 2 ADAN CHALINO SANCHEZ Mi Historia 

MOON /COSTAROLA 95106 /SONY DISCOS (13.98 EQ CDNVD) 

20 55 18 ALACRANES MUSICAL O A Cambio De Que? 
UNIVISI ON 310271/US 113.98 CDI [N] 

7 

21 15 11 4 DON FRANCISCO Mi Homenaje Gigante A La Musica Nortena 
UNIVISION 370171/US (13.98 CD) [N1 

7 73 60 42 4 OBIE BERMUDEZ Todo El Ano 
EMI LATIN 73338 04.98 CD) 

42 

1 22 19 16 4 JENNIFER PENA Houston: Rodeo Live 
UNIVISION 310288ÚG 113.98 CD) [N] 

10 74 65 64 58 SIN BANDERA A De Viaje 
SONY DISCOS 70633 116.N Ea CO) [N] 

6 

o NEW 

24 23 

1 NICKY JAM Vida Escame 
PINA 270148 /UNIVERSAL LATINO 115.98 CD) [N] 

23 

7 

75 38 36 7 MOSA Damelo 
LATINFLAVA 1014 0.98 CD) 

36 

24 23 LUNYTUNES La Trayectoria 
MAS FLOW318000/UNIVERSAL LATINO 118.98 CD) IN] 

LATIN POP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS o 28 25 .9 LOS BUKIS Lo Mejor De Nosotros 1972 -1986 
FONOVISA 351475NG 113.98 CD) [N[ 

6 

1 MARCO ANTONIO SOUS 1 DADDY YANKEE 1 LUIS MIGUEL 
RAZON OE SOBRA IFONOVISNUGI BARRIO FIND (EL CARTEL/VII MEXICO EN LA PIEL (WARNER LATINA) 26 18 - 2 ALEJANDRO SANZ Grandes Exitos 97 -04 

WARNER LATINA 61970 118.N CDI [N] 
18 

2 JUANES 2 JUANIOIS GUERRA 2 GRUPOCUMAX 
MI SANGRE ISURCONNIVERSAL LATINO) PARA TI (VENE/UNIVERSAL LATINO) ZAZAZA (MUSART /BALBOA) 

27 26 26 16, LOS CAMINANTES Tesoros De Coleccion: Puras Rancheras 
SONY DISCOS 9530019.98 EQ CD) [N] 

14 

28 21 20 5 VARIOUS ARTISTS Arcoiris Musical Mexicano 2005 
UNIVISION 310260/US 113.98 CD) 

8 3 RICARDO ARJONA 3 MONCHY & ALEXANDRA 3 Los TEMERARIOS 
SOLO (SONY DISCOS) HASTA EL FIN )J &N/SONY DISCOS) REGALO DE AMOR )FONOVISAÚG) 

29 27 23 15 VARIOUS ARTISTS El Movimiento De Hip Hop En Espanol 
UNIVISION 310319/116 (13.98 CDI 

8 4 AB. OUINTANILLA III PRESENTS KUMBIA KINGS 4 NICKY JAM 4 K -PAZ DE LA SIERRA 
FUEGO )EMI LATIN) VIDA ESCANTE IPINANNIVERSAL LATINO) PENSANDO EN TI IUNIVISIONNGI 

30 22 

31 30 

8 3 VARIOUS ARTISTS Lunytunes Presents La Mision 4: The Take Over 
MAS FLOW 180010/UNIVERSAL LATINO 115.N CD) 

28 18 BANDA ARKANGEL R -15 Tesoros De Coleccion 
SONY DISCOS 95247 (1298 EQ CDI [N] 

8 

15 

5 CHRISTIAN CASTRO 5 WNY1UNES 5 LOS TEMERARIOS 
HOY QUIERO SONAR 1ARIOLNBMG LATIN) LA TRAYECTORIA )MAS FLOW/UNIVERSAL LATINO) LA MEJOR...COLECCION (DISA) 

6 ALEJANDRO FERNANDEZ 6 VARIOUS ARTISTS 6 VARIOUS ARTISTS 
A CORAZON ABIERTO (SONY DISCOS) IORMNES PRESENTS LA VISION A KNAVES IMASRONNNBIW*LLAONDI LAS MAS BAILABLES DEL PASITO DURANGUENSE (DISA) ® 34 35 25 VARIOUS ARTISTS Agarron Duranguense 

DISA 726970 (14.98 CONV0) 
3 7 JENNIFER PENA 

HOUSTON: RODEO UVE IUNIVISIONNG) 

7 MARC ANTHONY 7 CONJUNTO PRIMAVERA 
VALID LA PENA (SONY DISCOS) MILES DE VOCES EN VIVO (FONOVISANGI 

8 IVY QUEEN 8 LOS TEMERARIOS 
REAL (PERFECT IMAGE/UNIVERSAL LATINO) VEINTISIETE IFONOVISANG) 

9 DJ NELSON 9 VICENTE FERNANDEZ 

FLOW LA DISCOTEKA (FLOW /UNIVERSAL LATINO) TESOROS DE COLECCION (SONY DISCOS) 

33 31 29 18 MARC ANTHONY o Valio La Pena 
SONY DISCOS 95310 (1598 EQ CDI 

1 8 ALEJANDRO SANZ 

GRANDES EXITOS 97 -04 (WARNER LATINA) 

34 36 33 10 VARIOUS ARTISTS Los Sencillos Duranguenses Del Ano 
DISA 726934116.98 CD /DVD) 

6 g mane ANTHONY 

35 29 - 2 IVY QUEEN Real 
PERFECT IMAGE 5 70157 /UNIVERSAL LATINO 115.98 CD) 

29 
AMAR SIN MENTIRAS (SONY DISCOS) 

10 GLORIA ESTEFAN 10 DON OMAR 10 LOS 'OGRES DEL NORTE 

AMOR Y SUERTE EXITOS ROMANTICOS (SONY DISCOS) THE LAST DON: UVE, VOL 7 (VII 20 NORTENAS FAMOSAS (FONOVISA/116) 
36 25 18 E DUELO Mi Historia Musical 

UNIVISION 310280/US 113.98 COI [N] 
8 

11 JUUETAVENEGAS 11 VARIOUSAR11STS 11 AOANCHAUNO SANCHEZ 
SI IARIOtABMG LATIN) BACHATAHITS 2005 (JON/SONY DISCOS) MI HISTORIA (MOOWCOSTAROWSONY DISCOS) 37 42 39 24 GRUPO BRYNDIS El Quinto Trago 

DISA 720369 112.98 CD) [N] 
4 

12 LA OREJA DE VAN GOGH 12 EL GRAN COMBO DE PUERTO RICO 12 DON FRANCISCO 

AGO! ESTAMOS Y DE VERDAD (SONY DISCOS) MI HOMENAJE GIGANTEA LAMUSICANORTENA IUNIVISIONNGI o 46 44 13 JAVIER SOLIS Tesoros De Coleccion 
SONY DISCOS 95328 (9.98 EQ CDI [N] 

21 
LA OREJA DE VAN GOGH EN DIRECTS, GIRA )SONY DISCOS) 

13 MARCO ANTONIO SOUS 13 VARIOUS ART1STS 13 LOS BUKIS 

REGGAETON HITS 2005 (JON/SONY DISCOS) LO MEJOR DE NOSOTROS 1972 -1986 IFONOVISNUG) 39 40 31 7 DJ NELSON Flow La Discoteka 
FLOW180002/UNIVERSAL LATINO (15.98 CDI [N] 

12 
LA HISTORIA CONTINUA... (FONOVISNUSI 

14 OBIE BERMUDEZ 14 MAGNATE & VALENTINO 14 LOSCAMINANTES 
SIN UNITE ISELLOSASOCIADOSNI) TESOROS DECOLECCION :PURAS RANCHERAS (SONY DISCOS) 40 32 38 13 PEPE AGUILAR o No Soy De Nadie 

SONY DISCOS 95363 117.98 EQ CDI [N)] 
6 TODO EL AND (EMI LATIN) 

15 SIN BANDERA 15 DON OMAR 15 VARIOUS ARTISTS 
DE VIAJE )SONY DISCOS) THE LAST DON VII ARCOIRIS MUSICAL MEXICANS 2005 (UNINSIONNG) 41 33 30 2 LUPILLO RIVERA Pay Corridos 

UNIVISION 31035WÚ611198 CO) 

30 
16 AB. QUINTANILLA III PRESENTS KUMBIA KINGS 16 CARLOS OGRES 16 VARIOUS ARTISTS 

LOS REMIXES 20 (EMI LATIN) EL ROCK DE MI PUEBLO (EMI LATIN) EL MOVIMIENTO DE HIP HOP EN ESPANOL (UNIVISIONNG) CID48 45 25 JOSE ALFREDO JIMENEZ Tesoros Musicales 
SONY DISCOS 95209 (9.98 ES CO) 

24 
17 JENNIFER PENA 17 TITO NIEVES 17 BANDA ARKANGEL R-15 

OEOUCCISN IUNIVISION/OGI FABRICANDO FANTASIAS (SGZ/SONY DISCOS) TESOROS DECOLECCION )SONY DISCOS) 52 41 23 MARCO ANTONIO SOLIS & JOAN SEBASTIAN Dos Grandes 
FONOVISA 351401986 111.98 CDI 

2 

18 LA OREJA DE VAN GOGH 18 MOSA 18 VARIOUS ARTISTS 

LO NE 71 CONTE MIENTRAS TEHACIAS LA DORMIDA ISONY DISCOS) SAMELO ILATINFLAVA) ASARRON DURANGUENSE (DISA) 44 45 49 :25 DON OMAR The Last Don: Live, Vol. 1 
VI 450618 07.98 CD) [x] 

2 

19 FRANCO DE VITA 19 GILBERTO SANTA ROSA 19 VARIOUS ARTISTS 
STOP (SONY DISCOS) AUTENTICO (SONY DISCOS) LOS SENCILLOS OURANGUENSES DELANO IDISAI 45 41 37 8 INTOCABLE Momentos De Coleccion 

EMI LATIN 14439 )11.98 CD) 
26 

20 OZOMAIU 20 NORIEGA 20 DUELO 

STREET SIGNS (CONCORDPICANTE /CONCORD) CONTRA LA CORRIENTE (FLOW/CUTTING/UNIVERSAL LATINO) MI HISTORIA MUSICAL IUNIVISIOWUGI 46 47 51 29 VARIOUS ARTISTS Los 20 Sencillos Del Ano Y Sus Videos 
DISA 726977 (14.98 CDBVDI 

5 

47 35 22 4 BANDA EL RECODO En Vivo 
FONOVISA 351444/15 (13.98 CD) [e] 

18 Nbums wAY the greatest sales gains thisweek Recording Industry Assn. Di America (RIM) certification for net shipment of 500,000 album units l Goldi. RIM certification for net shipment oftmil- 
lion units (Platinum). RISA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi -platinum level. For boxed sets, and double 
albums with a running lime of 100 minutes or more, the RIM multiplies shipments byte number of discs and/or tapes. RIM Latin awards: o Certification for net shipment of 100,000 unes (Oro6 A Certifica- 
bon of 200,000 unes (Platno). L' Certification of 400,000 unes IMuld- P)atino).'Asterisk indicates LP is available. Most tape prices, and CD prices for BAG and WEA labels, are suggested lists. Tape prices 
marked E4 and all ether CD prices, are equivalent pricesLwhich are pro4ected from wholesale prices. Greatest Gainer shows charts largest une increase. Pacesetter indicates biggest percentage growth. 

48 39 27 7 BRAZEROS MUSICAL El Grupo Joven Duranguense 
DISA 720439 (11.98 CD) [N] 

7 
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Esta es la quinta ocasión en que los PREMIOS QUE BUENA le harán justicia nuevamente a la Música Reg onal Mexicana y a sus creadores porque todos ellos merecen una 

noche de gala. 

Es evidente que ninguno de los premios existentes, reconoce honestamente y en toda su e tensión a la Mús ca Regional Mexicana, como lo hacen los PREMIOS QUE BUENA. 

Porque éstos son galardones que los mismos radioescuchas de la 'QUE BUENA escoge 

'De entrada los orimeros que creyeron en estos premios fueron los radioescuchas y obvia ente ta gerencia de la "QUE BUENA se la jugó con esta propuesta que tuve indica 

Garza. "También Eduardo León, Vice Presidente de Programación, me apoyó incondicional ente y posteriormente el Presidente. 

Hay que enfatizar que después de la Segunda y Tercera entrega de los premios, quedo rruy claro que los PREMIOS QUE BUENA son escogidos por el público angelino, 
porque artistas que ni siquiera tenían compañía disquera, lograron ganarle a cantantes mu famosos. 

La QUE BUENA es una estación que se ha destacado por tocar, no los 'grandes éxitos de I s grandes intérpretes' de la Música Regional Mexicana, sino las "canciones buenas 

de muchos artistas locales buenos" y lo más gustado de los consagrados. 

Ahora bien cada año los radioescuchas de la QUE BUENA básicamente votan por sus canta tes predilectos a través de la Página de Internet de la QUE BUENA: www.aquiBuena 

o en boletas que son distribuidas en diferentes partes. 

La lista de los nominados, la conforman todos !os intérpretes cue más sonaron el año ante o-, sin importar que sean famosos o no. Por eso son premios muy reales, porque la 

gente es la que da su aprobación de quién quiere que se lleve el PREMIO QUE BUENA. 

Es importante señalar, que cada año los angel nos esperan ccn gran ansiedad y emoción I : NOCHE de los PREMIOS QUE BUENA, se preparan, ahorran para su boleto y se 

visten con sus mejores galas. Porque la NOCHE de los PREMIOS QUE BUENA, es una NOCHE de JUSTICIA para los EXPONENTES más POPULARES de la MUSICA 
REGIONAL MEXICANA: es una NOCHE donde los RADIOESCUCHAS pueden ver desfila por la alfombra roja y muy de cerca a sus CANTANTES PREDLECTOS, como no 

los pueden ver en otras ceremonias de premios: es una NOCHE donde los ARTISTAS son tratados con respeto y como se merecen y, es una NOCHE donde la famosa frase 

creada por GARZA:: "AQUI SUENA LA QUE BUENA ", se hace imprescindible. 
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Solista del Año 
Lupillc Rivera 
Valentin Elizalde 
Adán Sánchez 
El Coyote 
Jorge Gamboa 
El Chalinillo 
Jessie Morales "El Original de la Sierra" 
Adolfo Urias y su Lobo Nc' :teño 

Mejor Grupo Norteño 
Conjunto Primavera 
Intocable 
Los Huracanes del Norte 
Los Tigres del Norte 
Los Tucanes de Tijuana 
Los Morros del Norte 
Los Rileros dei Norte 
Grupo Palomo 
Las Voces del Rancho 

Mejor Canción con Grupo Norteño 
"Nadie es eterno" - Adán Sánchez 
"Hazme olvidarla" - Conjunto Primavera 
"Te perdone una vez" - Los Huracanes del Norte 

a botela" - Los Morros del Norte 
No tiene la culpa el indio " - Los Tigres del Norte 

"Camarón pelao" - Voces dei Rancho 
"Qué me lleve el diablo" 
Adolfo Urias y su Lobo Norteño 
"Mi amor inesperado" 
Los Tucanes de Tijuana 

Mejor Banda del Año 
Banda Degollado 
Banda erez 
Banda El Recodo 
Banda T.erra Blanca 

Mejor Canción con Banda 
"Que tal sí te compro" - Lupillo Rivera 
"La más deseada" - Valentin Elizalde 
"Me canse de morir por tu amor" 
Adán Sánchez 

Mejor Grupo Duranguense 
Montez de Durango 
Horóscopos 
Patrulla 81 

Conjunto Atardecer 
Kpaz 
Mejor Canción Duranguense 
"Que tontos, que locos" - Horóscopos 
"Ye te enseñé" - Conjunto Atardecer 
"Cómo pude enamorarme de ti" 
Patrulla 81 

"Lágrimas de cristal" - Montez de Durango 
"La Milpa" - Les Astros de Durango 

Mejor Grupo de Tierra Caliente 
Betes y sus Canarios 
La Dinastía de Tuzantla, Michoacán 
Trini y la Leyenda 
Los Players 

Mejor Canción Urbana 
"Estoy enamorada" 
Yolanda Pérez /Don Cheto 
"Muñeca fea" - AKWID 
"AI estilo mexicano" - Jae -P 

Revelación Musical del Año 
Patrulla 81 

I= oróscopos 
Grupo Pesado 
Grupo Climax 

unto :Atardecer 
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lRn,.ve,nclbiLcsi 

K 
j?.°i.j.ri r 11.,:. 1Rntj 1.f2"rpi+s 

Mejor Dueto o Interpretación a Diio 
Los Dos Grandes de la Siera 

Horóscopos 
Voces del Rancio 

Adán Sánchez y Yolanda Pérez 

Mejor Intérprete Femenina 
Yolanda Pérez 
Jenny Rivera 

Rocío Sandoval "La Peligros1L" 

Artista del Año 
Montez de Durango 

Adán Sánchez 
Luplllo Rivera 

Valentin Llizalc e 
Adolfo Urias y su Lobo Norteño 

Jenny Riveta 

Artista Urbano del Año 
AKWII) 

J 

Crooked 
Don Abu 

Canción Movida del Arto 
a, za, za...la mesa cjie más aplauda" - Grupo Clima 

"Camarón pelao" - Voces del R 

"Mono de alambre" -. ro N 
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or siempre y para siempre: 
Adán "Chalina" Sánchez" 

< i,_nuino y digno herecham de urt i gran ley a ida rttusic: I coma lo fi su progenitor y poseedor is un 
'tilo singslar y único, A en Saatoe Sánchez Vallejo. tre_or eotroddo como Adán "Chalina" Sanes er 

"1-1 ('orn píta ", no S.) o eacrhió szr propia Estora. sinataribien I: o un sitio propio dentro de I ras \lea 
remona( mexicana _on hLLnfa y nortetña. 
1 ta histor a que '.ods ecumo : io. porque desde pegneri a le hixu frente a la vida y se propaso a ckn por 
su madre Maricela Val ajo de Sánedtez y sL pequeña herrano Cirro iza, después del fallecim orto de su 
padre. 

Además can muctit alenti;i Largando cl peso anonne de tat nombre como el de Rosalino r,iliuo 
. 

Sanchez. salió adc I_i eta, -icm pr h: c iendo monor al legad~* masical heredado. 
" 1 Cometa" dr sonrisa aiignátiea dulzona y picarona, era, es y seguirá siendo un excelet-tc ej .anplo 
p.ra la ju'. . ntud. ?arque kwas eces en es -e medio se Ira visto y n.i se volverá a ver en mucho tiempo a 
un artista t_ui sano, cana ara, tan sincero y an tealsparcnte como Adán. 
Totalmente alejado k s,_erdalus..dueado. amable, trurer hiiá, y hermano, pero sobre todo an artista que 
se entrego en cuetgwc- y :d n u al sueno qua ed tenia de Ileg: r a 'ser urr idolo". Y sí lo consiguió) a un 
nivel multitudinario. 
Quienes lo conoc )r. ca- . ida séle tienen marL V illoses recuerdos de él. Comenzando con su madre 
Varicela, para qu:er Ai1 i era "tan muchacho responsable. serio: un artista auténtico, con un u)r:a.on 
n>fuy granee, con am tate Tac muy marcado, difere etc, qare se preparaba y, luchaba para llegar hasta donde 
logro llegar". 
Para Maricela sa f_ ras ra,'`Ad.in sigue vino c Cosoa'os etc alma y sentimiento y, estoy s:g;ira que 
también si..ue) i),n cn e corazó-t de sus verdael nos anreos 3. sus fans ". 
Nosotros t-unbien c at ;irr s seguros de eso, basta .eer l)s [Mies d mensajes electrónicos recibidos ar su 

página oficial del 11 er res en las páginascrealas por sus aemi-adores. 
Recientemente se I ; e`,Lrita mucho sobre cl deceso y a vida art <stca de "El Compita" , siempre l iaada .i 

la tragedia de su pLLre .. re sus inicios siento u t riño Je a rana cae su amorosa madre. De apoye 
ircondicional que recihü' Le Pepe (hrrza (Programador de la Que Buena) de Ezequiel "Cheque° 
González i Progratiadrr tie la Raza en I loastool : de Eddie Leóa (Director de Programación de Liber- 
iran Broadcasting Iac.L .ILienes definitivarnen_c marcarcut un paso muy importante en la.carreet Adán. 
P -)r eso hay lo Ila ran cegullosamente "El Hijo da la One Buena". 
S n embarro, es in por ente destacar que esta joven rocilki el 'l' rrtnce criado en la ciudad ie Rua- 
nount, donde su hetmaimI: madre siguen aivicrrio er la tosnr;rcasa, que les compro sur padre. d: o u.a 
haella imborrable km podes los Luc lo quer an y admirthan. por su música, por su carrera limpia. faro 
trincipalniente por su calidez y sencillez L1n10 ser hu_rxmo. 
A casi nueve ntes sdesa fallecim iento. esta pagina c; uu pcluci°a homenaje a "El Compita y-ur:agra- 
decimiento a todo e cariïìo incondicional die sis tianieos r fiartitcos. 
l estarnos segures qua a mocha del \tiérc_ les h de Diciembre, Jia en que se celebraran los Premies ( )t e 

Buena 2004 y en los que e tien: e rico noir ina sanes_ ALán sera uomo el año pasado "1.1 I'rírcipe de la 
\lúsica con Band-iv 1Ca rtaaîà'. 

Mochas gracias 
nación. 

1 +)84 

\dan Samos Sá:r le:. Vallejo. mejor conocido como Al<m Sáncez "El Compita ", nace cl - de aril ce 
l9$4 a las 7:110 d_ la :> learn ea la cuidad de Tanana. Suss padres Maricela Vallejo de Sántdrez a- Ros r 
lirw "Chalinó' Samehcr Felix. 

'mica It Vallejo dc Szin.ïher x a Felix oor su colaboración y va iLVSLL it tti)r- 

ACONTECIMIENTOS IMPORTANTES 
en, la sida de AD AN "CHALINO" SANCHEZ 

B fLLrea Arroyo 

19x4 -19x2 
- Durante estos aims :\can i) e h ua infailLkt Ioli+ al Ileo, de sus. padres S su hermano mener C'iruhra en 
su casa cr la cimera dr l'a- amount. Va a la escort:I ca nar eu thankr otro niño de su edad. sin -maginar I ) 

c.uc el destino le .rene}Steparadtr. 

11992 

El 16 de mayo trutILrc J legendario Rosal uw'Chali ro" Sii rch.r_ Adán tiene solo ocho altos. 

11993 

Con memos de r Lene añrs Adán hace sudchmt ahi el esceneriix precisamente en E1 Farallón d 
I c m (r od. coso dweix' a lao Franco lo invite. )csp tes su iomh e se veria en la marquesina de :,e 
`sicht('Itbyde ruclx ̂ sctrosmás. 

Poco después S ::ponte* por su rnadre N aricel.i. decida seguir los pasos artísticos de su parre y su 

Ladre le -n'oduce .0 cisco debut:-Soy cl h jo de.Chalino', hájo el sello Rosalino Sánchez. 

\M:\ anleihe h ;ieel selle RosalHo Sane lea _y de la meno de ;w madre, Adán lanza su secundo disco'. 
dios amigo del 1 il i ". q ie di',uibuy e ('i:rtas.í\ 'uarro 

'996 
Llega su tercera ;eoduec$ón díscngrátic, : -Dies, menegcï" quo distribu) en RR y Cintas Aeunrio 

097 

Finalnt erne graba sueua-tontaterialdiscogrtco 

c)<)2{ 

Adan comicnra n despegar y hace una serie de comic"- OS S. prom(n iones que lo Ile 1. an a rcca riel Cal - 

trnia. :\ izona_ :: ro i del Nore y Geergia. ar.ur atros c,tado, de la l nicín Americana. 
Tambie r cr,m or1a :irate presencia televisiva S radial 

que distribuye Balboa Records.- 

1995 

Es sería un auto n io impalmante en le vida musical de .Adán. porque firma contrato con la disqucra 
Luna Records. sella al =liado a la Calde osa Saín \tusic. ;Asi (lena el lanzamienioode su quinto disco, 
con grupo norteño: `l.a corona de mi 

200 r 

Aumentan las giras de concierto.. esta set Adour se presenta con oran éxito :r. Washington, Idaho, 
\1 %iscorisin, Florida y por prime°-a Nei cía territorio me'acano, estados como Jalisco y Michoacán. 

2001 

- Sale al mercado su scxto discc: `Adán (Malin* Súirelree con _-landa Sinaloense del que se desprend- 
ieron los éxitos °Fui n.il telii" y "Besnne Moran ic:r ambos ternas alcanzaron posiciones import.uucs 
en ILs listas de popularidad de la resist:: itillbo_ rd a ni.el nacional. 
Mis ciras de conciertos en mercados va canq.iistadios y, en n.ievos per conquistar, Cuino son los 

estados mexicanos Lei Norte_ Baja Celitorria. Sonora, Sinaloa, Durango y repite Jalisco. 
t iraba sus primeros video musicales 

- Su presencia en radie y television se fortal.cc. Y Ir Que Buena lo apoya luenemente. tocando sus 
camones, entrevistándolo v haciendo promociones con él. 

20(V. 

Re Alza un gira mire ntensa por el Norte, Sury Centro de California, Arizon i regresa exitosamente 
a Baje Calitùrnia, \'c'.ico. 

1_: azamient(' de su septimo lisa ). "Si.mp-e y para Siempre ", cuyo primer sen illo promocional 
" Necesito un amor se convierte en uno de los irás grandes éxitos musicales dL su carrera. Logrando 
una excelente posic Ou en las listas de popular dad ce la revista Billboard. 

l'aralelamen:c presenta Su *atan o material musical: 'I Iomcnajc a mi padre ", qae inc(o)ó un dúo con 
su podre "Chelinc' Saatchez 

26Q3 

Vive una de las mejores etapas de sa carrera musical Se abren nuevas giras de conciertos y regresa a 
California. A \ashington, Illinois y por primera ver se presenta en Oregor y M n 1Lsota. Vuelve a Baja 
California y 7onora. 

De Enero a Diciermbre rcal.za más de 75 c)ncie-to en estados Unidos x Aléxico, con una entrada 
promedio de 4,000 ae-sonas. 
- i- njunio de este nfismlo año lanza: "TM Soiado -, su primera producción discográfica y la novena en 
su carrera, bajo el migo de I ani) ¡Sit) r Records. 

En septiembre grau el N í4.o rn.isicul: "Me canse de vivir por tu amer' 
En diciembre arrae.a von ios PREMD.S QI JE 1:31 TI NIA y se (leva rinex): Soliste del Año, Mejor 

Canción con 3anda- "Necesito ur amer" Mejor Artista del Arlo, Cialardon Especial y Artista más 
gua lo del Año. 

2004 

MARLO: 
Hace una extensa exitosa fica por California. Texas, Nevada, Illinois. Florida. Carolina del Norte, 

('ar.)lina del Sur, Nueva Yo k . otros estados de la Unión Americana. 
El 2í) de Mario se convierte y sigue sienda hasta ahora, el primer artsta másj.)vcn de la música 

regio Cal mexicana, (L.e se presenta ea an recinto corno el lcuuro Kod: k en I lol ),) uod. Espectáculo 
qua registró un Ilen:) total. 

11 27 de Marzo. n ocre .Adán "Chalinas' Sane rez en .m accicente autonoyilistico en la carretera 
\Jexico- Esctirinapa art el KiIkmetro ll+ti en ;:l estado mexicano de Sinaloa. 

ABRII. 
Misa de cuerpo presente. La)n usa asistencia aproximadamente de 30.000 personas en la ciudad de 

Norwalk. 
I. nrtmienta post Arno de lo our seria su ese 'not C'1: "Adán Chalina Sánchez. Canta Corridos ". 

\mYO 
1 nzamienU:) póstaiao de lo Lue sería su onceava producción: "Amo; y lágr -osas" con una venta de 

1 5x'.~!00 unidades. ?rimer sencillo: "N idle es eterno ". 
La Que Buena reali,a el hom.rraje oficial a Adiar "Chalino' Sánchez en el Lincoln Park, con la asis- 

tencia de nuls de 20,16)0 personas. 

.t1JNtO 
Presentación del lihro olicial: "Albura de recae'1dos'. 

A(,OS"f( ) 
Prnmsentació r oficial -de la Cam ioneta que Ile; a al nombre de Adán Sárx:hez. 

SE ).1.1LsMBRE_ 

i_a Que Buena organiza la campaña para la d:atacion de (laxes y así edificar la estatua de tamaño 
natal al de Adán "( lo lino" Sane rez. 

Lanzamiento póstu-ro de o au: seri: su doceavo CD: "Mis yerdade-os Ami )s ", con una venta espe- 
raijide I50,000uriclades. 

Se conticnaan los prieparativos Gara lilmar or documental de "1 :1 Compita" 
Sr iniciar todos Ius rreparatb.os para la tilmeciion de una película sobre la L da y trayectoria de Adán 

"Che lino" Sáncher. 

NOVIEMBRE - 

Adan "Cha:ino" Samehee obtiene e rico nominaciones póstumas a Ios PREMIJS QIJI BUENA 2004 
en las siguientes cateeorias: Solista dal Arito; ".lcior Canción .on ( hupo Nort.io: "Nadie es eterno ": 
Mejor C :main Cl o: (;anda: -ale cane de oto :i I,or ri amor ": Mejor Dueto o Interpretación a Duo _y 

Amista del . \O0. 

www.americanradiohistory.com

www.americanradiohistory.com
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TITLE Artist 
3. PRODUCER (SONGWRITER) IMPRINT /PROMOTION LABEL 

Z 0 
x a ti 
á 2 

1 1 1 

_',t< NUMBER 1 ='. Y. 11 Weeks AtNumberl 

NADA VALGO SIN TU AMOR Juanes 9 
JUANES,G.SANTAOLALLA (JUANESI SURCO /UNIVERSAL LATINO 

1 

© o 2 2 17' ME DEDIQUE A PERDERTE Alejandro Fernandez 9 
A.BAQUEIRO,S.GEORGE ILGARCIAI SONY DISCOS 

1 

6 15 5 TODO EL ANO Obie Bermudez 9 
S. KRYS,J.SOMEILLAN IO.BERMUDEZ,E.TORRESI EMI LATIN 

3 

O 3 6 E DAME OTRO TEQUILA Paulina Rubio az 
E.ESTEFAN JR.,R.GAITANA.GAITAN,TMARDINI ( E. ESTEFAN, JR.. R. GAITAN ,A.GAITAN,TMARDINI,TMCWILLIAMS) UNIVERSAL LATINO 

3 

5 4 5 25 ESTA LLORANDO MI CORAZON Beto Y Sus Canarios 9 
QGARCIA IC.GONZALEZI DISA 

3 

o 15 27 

(<(-A GREATEST GAINER ((IQI)) 

TE BUSCARLA Christian Castro 9 
R.PEREZ ;C.CASTRO,O.IRIBARREN,D.MONTES) ARIOLA /BMG LATIN 

6 

Q 
0 

5 3` 9 PERDIDOS Monchy & Alexandra 9 
M.CELEON (D.CRUZ,J.ROVIRAI J &N 

3 

8 9 E MI MAYOR SACRIFICIO Marco Antonio Solis 9 
MA.SOLIS (MASOLISI FONOVISA 

8 

9 7 7 23 MIEDO Pepe Aguilar ,a 
P.AGUILAR(FATO) SONY OI COS/EMI LATIN 

2 

11 14 4 PORQUE ES TAN CRUEL EL AMOR Ricardo Arjona 
RARJONA,C.CABRAL'JUNIOR' R.ARJONA) SONY DISCOS 

10 

11 e 9 23 4 ESTA AUSENCIA David Bisbal 
K.SANTANOER,B.OSSA IK.SANTANDERI VALE /UNIVERSAL LATINO 

9 

12 11 .E INVISIBLE Intocable 9 
R.MARTINEZ,R.MUNOZ (MA.PEREZ) EMI LATIN 

11 

13 

0 
10 8 - QUE SEAS FELIZ Luis Miguel Q 

LMIGUE- (C VELASQUEZ) WARNER LATINA 
3 

16 24 VOLVERE K -Paz De La Sierra 4 
K -PAZ DE LA SIERRA (C.NATILI,MAAMOINO,C.POUZZY) UNIVISION 

14 e o 
23 31 EL VIRUS DEL AMOR Los Tucanes De Tijuana 

M.QUINTERO LARA IM.QUINTERO LARA) UNIVERSAL LATINO 

15 

20 33 ' QUIERO SABER DE TI Grupe Montez De Durangso 
J.LTERRAZAS (W.CASTILLO) DI A 

16 

17 14 4 COSA DEL DESTINO Alexandre Pires 9 
- A.PIRES,C.ROSA,P.DURAND /A. PIPES ,F.PIRES.J.JUNIORA.VERDE,FLOPEZ ROSSl1 ARIOLA /BMG LATIN 

4 

18 19 20 "1 ' DELANTE DE MI Banda El Recodo 
A.UZARRAGAJ.LIZARRAGA /DAGUIRREI FONOVISA 

12 

19 18 13 :1' LASTIMA ES MI MUJER Grupo Montez De Durango 9' 
J.LTERRAZAS (J.GABRIEU RISA 

6 

(i/ 28 37 ESCUCHA ATENTO Laura Pausini 
L.PAUSINI (DANIELLPAUSINI,CHEOPE,J.BADIAI WARNER LATINA 

20 

21 0 13 10 
'41 

LAS AVISPAS Juan Luis Guerra 9 
J.LGUERRA,M.HERNANDEZ IJ.LGUERRAI VENE / UNIVERSAL LATINO 

4 

37 47 d TU NUEVO CARINITO Los Rieleros Del Norte 
LOS RIELEROS DEL NORTE /M.RIVERAI FONOVISA 

22 

23 21 12 -- '. OJALA QUE TE MUERAS Pesado 9 
J M. ELIZONDO,MAZAPATA (FDE JESUS MARTINEZ JR.) WEAMEX /WARNER LATINA 

7 

24 17 17 FUEGO Kumbia Kings .9 
A 8 QUIN "ANILLA III,G'CK'MARTINEZ IA.eOUINTANILLA III,C'CK' MARTINEZ,LGIRALDQIBLOODROCKS. EVANS ,R.FOWLER,C.PETIIFORD,G.WIGFAW EMI LAIN 

14 

o 0 26 29 HASTA EL FIN DEL MUNDO Jennifer Pena e9 
R.PEREZ IR.PEREZ,M.LOPEZI UNIVISION 

19 

29 28 QUE NO ME FALTES TU Mariana qz 
A.A.ALBA,R.PEREZ,P.INIGUEZ (W.CASTILLOI UNIVISION 

6 

27 

.0 
24 16 4 DUELE EL AMOR Aleks Symek With Ana Torrea 4 

A.SYNTEK,A.BAQUEIRO (A.SYNTEK) EMI LATIN 
2 

31 35 "SIB CONTIGO YO APRENDI A OLVIDAR Patrulla 81 
A.RAMIREZ CORRAL (R.LUGOI DISA 

22 

29 30 36 20 SI LA VES Franco De Vita With Sin Bandera v 
E DE VITALROMERO (FOE VITA) SONY DISCOS 

10 

30 22 18 VALLO LA PENA Marc Anthony 9 
ESTEFANO,S.GEORGE,M.ANTHONY IESTEFANO,J.LPAGAN,M.ANTHONY) SONY DISCOS 

9 

GO 42 45 f-5 A MANOS LLENAS Isabela 9 
F.MEZA IE.GARIBAYI DISA 

31 

32 35 39 5 SOMBRAS Los Temerarios 4 
AA.ALBA /FLOMUTO,J.M.CONTURSII FONOVISA 

32 

33 27 22 19 SON DE AMORES Andy & Lucas sit 
A.STIVELM.RIVERA (LGONZALEZ GOMEZ) ARIOLA /BMG LATIN 

1 

0 NEW 

3,J7` HOT SHOT DEBUT ? 

LO QUE PASO, PASO Daddy Yankee 
LUNYTUNES.E.LIND IR.AYALA,J.ORTIZ) EL CARTEL NI 

34 

35 32 30 6 NO CREO QUE TU Vicente Fernandez 
P.RAMIREZ /FMENDEZI SONY DISCOS 

24 

36 40 38 22 ANDAR CONMIGO Juliet. Venegas 9 
C.SOROKIN,J.VENEGAS (J.VENEGAS,C.SOROKINI ARIOLA /BMG LATIN 

33 

'413511 
NEW 

NEW 

1 LA ULTIMA CANCION Grupo Bryndis 9 
GRUPO BRYNDIS (C.R.NASCIMIENTO) DISA 

37 

1 OYE MI CANTO N.O.R.E. Featuring Daddy Yankee, Nina Sky, Gem Star & Big Mato 9 
SPKILN ISPKILLA,V.SANTIAGO,GEMSTAR,BIG MATO,EALMONTE,LVASDUEZ,R.GARCI RAMIREZ,RAYALA,N.ALBINO,NALBINO ROC- A- FELLNOEF JAM AOJMG 

38 

_401 45 46` '- LENTO Julieta Venegas 9 
C. SOROKIN ,J.VENEGASIJ.VENEGAS.C.SOROKINI ARIOLA /BMG LATIN 

39 

CORAZON ENCADENADO Graciela Beltran With Conjunto Primavera 9 
E. MARTINEZ(C.BLANES,S.FACHELLI) UNIVISION 

31 

41 36 32 YA NO QUEDA NADA Tito Nieves Featuring India, Nicky Jam & K -Mil 
s.GEORGE,NORIEGA (NORIEGA) SGZ 

32 

42 41 43 LA LOCURA Yahir 9 
E.RUFFINENGO,D.BALLO,B.BENOZZO IW.PAZR.VERGARAA.JAENI WARNER LATINA 

14 

43 

o o 
34 41 

- 

DICEN POR AHI Pablo Montero 4 
K. SANTANDER ,D.BETAN000RTIC.BRANTR.TERANI RCA /BMG LATIN 

12 

49 - TU CARCEL Enanitos Verdes W 
ENANITOS VERDES (M.A.SOLIS) UNIVERSAL LATINO 

44 

!. YA SOY FELIZ Banda El Recodo 
A. LIZARRAGA,J.LIZARRAGA (ASPANU) FONOVISA 

45 

46 

CD 

GRITA CONMIGO Charlie Cruz 
R DEL SOL IJ.LPILOTO,YHENRIQUEZ) SGZ 

43 

RE -E BASTA Bronco: El Gigante De America 
BRONCO IR.GONZALEZ MORAL FONOVISA 

23 

o 
Q 

47 ' : PASOS DE GIGANTE Bacilos R 
J.VZAMBRANO (J.VILLAMIZARI WARNER LATINA 

8 

, y 4 GASOLINA DaddyYankee 4 
LUNYTUNES(R.AYALAE.DAVILA) LCARTELNI 

42 

50 39 26 DE VIAJE Sin Bandera 
-.. A.BAQUEIRO,SIN BANDERA IN.SCHAJRIS,LGARCIA) SONY DISCOS 

23 

Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. A panel of 94 stations 137 Latin Pop, 14 Tropical, 51 

Regional Mex'can) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. Records showing an increase in audience 
over the previous week, regardless of chart movement A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg- 

sters an increase in audience. Greatest Gainer indicates song with largest audience growth If two records are tied in audience size, the record being played on 

more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. 9 Videoclip avaliability. ©2004, VNU Business Media, Inc. All 
rights reserved. 
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LATIN POP AIRPLAY 
Airplay monitored by .- Nielsen 

Broadcast Data 
Systems NC 

TITLE ARTIST _ w s,, w 
IMPRINT /PROMOTION LABEL _; g 3 

TITLE ARTIST 
IMPRINT /PROMOTION LABEL 

I 1 NADA VALGO SINTUAMOR JUANES © 
SURCO /UNIVERSAL LATINO 

27 PERDIDOS 
J &N 

MONCHY &ALEXANDRA 

2 2 ME DEDIQUE A PERDERTE ALEJANDRO FERNANDEZ Q 
SONY DISCOS 

26 TU CARCEL 
UNIVERSAL LATINO 

ENANITOS VERDES 

3 3 DAME OTRO TEQUILA PAUUNA RUBIO Z3 

t 

15 SON DE MORES 
APIOLA : MG LATIN 

ANDY &LUCAS 

4 7 TODO EL ANO OBIE BERMUDEZ Q 
EMI LATIN 

28 PASOS DE GIGANTE 
WARNER LATINA 

BACILOS 

5 4 MIEDO PEPE AGUILAR 25 
SONY DISCOS/EMI LATIN 

20 DE VIAJE 
SONY DISCOS 

SIN BANDERA 

6 6 PORQUE ES TAN CRUEL EL AMOR RICARDO ARJONA 26 
SONY DISCOS 

29 HASTA EL RN DEL MUNDO 
UNIVISION 

JENNIFER PENA 

7 B TEBUSCARIA CHRISTIAN CASTRO O 1; , 

, 

36 TI NO TENESALAIA 
WARNER LATINA 

ALEJANDRO SANZ 

8 5 EWE SEAS FELT LUIS MIGUEL 28 
WARNER LATINA 

25 DE RODILLAS 
OLE 

TOMMY TORRES 

9 II ESCUCHA ATENTO LAURAPAUSINI Q 32 CORAZON ENCADENADO 
NIVISION 

GRACIELA BELTRANWITHCONJUNTO PRIMAVERA 

10 9 COSA DEL DESTINO ALEXANDRE PIRES Q APIOLA /BMG LATIN 
- QUISIERA 

AVALON 

DANIELA PEDAU 

11 10 DUELE EL AMOR ALFKSSYNTEK WITH ANA TORROJA Q - 
EMI LATIN 

DEMASIADO 
PINA 

PABLO PORTILLO 

12 

13 

16 TU DE QUE VAS FRANCO DE VFTA 32 
SONY DISCOS 

33 OMEN POR AHI 
RCA /BMG LATIN 

PABLO MONTERO 

17 QUE NO ME FALTES TU MARIANA 33 
UNIVISION 

21 DESDE au( LLEGASTE 
SONY DISCOS 

- REYU BARBA 

14 14 ESTA AUSENCIA DAVID BISBAL 34 
VALE /UNIVERSAL LATINO 

30 VALID LA PENA 
SONY DISCOS 

MARC ANTHONY 

15 

16 

13 SI LA VES FRANCO DE VITA WITH SIN BANDERA 35 
SONY DISCOS 

35 DEJAMEESTAR 
ARIOLA /BMG LATIN 

DIEGO TORRES 

18 MI MAYOR SACRIRCIO MARCO ANTONIO SOLIS Q 
FONOVISA 

39 EL SOL NO REGRESA 
APIOLA /BMG LATIN 

LA5AESTACION 

17 19 ANDAR CONMIGO JUUETAVENEGAS 37 
ARIOLA/BMG LATIN 

38 QUE DERAROTIENE 
FONOVISA 

LOS TEMERARIOS 

18 22 LENTO JUUETAVENEGAS Q - 
AMIOLA/BMG LATIN 

SOY T11 MUJER 
UNIVERSAL LATINO 

ALICIA VILLARREAL 

19 

20 

12 NOME QUIERO ENAMORAR KAUMBA 3.9 

SONY DISCOS 

34 COMO TU 
EMI LATIN 

CARLOS VIVES 

23 LA LOCUM YAHIR 4.0 

WARNER LATINA 

24 LAS AVISPAS 
VENE /UNIVERSAL LATINO 

JUAN LUIS GUERRA 

tow ÿ e 
_ g 3 

TROPICAL AIRPLAY 
Airplay monitored by 

Nielsen 
Broadcast Data 

TITLE 
systems 

ARTIST '- ÿ w_.,,, 
IMPRINT /PROMOTION LABEL 2 3 

TITLE ARTIST 
IMPRINT /PROMOTION LABEL 

o 1 PERDIDOS MONCHY &ALDIANDRA ® 27 

J &N 

BEN TU DOMENIC MARTE 

J &N 

2 2 LAS AVISPAS JUAN LUIS GUERRA ® - 
VENE /UNIVERSAL LATINO 

TRAIGO NIEGO JOSE PENA SUAZO Y LA BANDA GORDA 

M.P. 

3 12 LO QUE PASO, PASO DADDY YANKEE O 24 

EL CARTELNI 
HECHIZO DE LUNA WILLY CHIRINO 

LATINUM /SONY DISCOS 

4 3 YA NOOUEDANADA TITO NIEVES FEATURING INDIA NICKY JAM &K -MIL Q 38 

SGZ 

DILE IVY QUEEN 

PERFECT IMAGE 

5 4 GRITA CONMIGO CHARLIE CRUZ Q 35 
SGZ 

SAZON DE MI ISIA JHOSY &BABY a 
UNIVISION 

6 9 OYE NI CANTO MORE FEATURING 04110Y YANKEE, NINA SKY GEMSTM 8 BIG MATO Q - 
ROC- A- FELLA/DEF JAM /IDJMG 

AY HOMBRE JORGE CELEDON & JIMMY ZAMBRANO 
SONY DISCOS 

7 5 SASOUNA DADDY YANKEE 27 17 

EL CARTEL 
FABRICANDO FANTASIAS TITO NIEVES 

SGZ 

9 8 VAUO LA PENA MARC ANTHONY :8 15 

SONY DISCOS 

DAME OTRO TEQUILA PAUUNA RUBIO 

UNIVERSAL LATINO 

9 6 ESTA AUSENCIA DAVID BISBAL Q 30 

VALE /UNIVERSAL LATINO 
ENAMOMITO OSCARO'LEON 

SONY DISCOS 

10 28 TE BUSCARIA CHRISTIAN CASTRO :0 25 

APIOLA /BMG LATIN 

MI GORDA BONITA EL GRAN COMBO DE PUERTO RICO 

SONY DISCOS 

11 7 POBRE DIABLA DON OMAR 31 22 
VI 

COSA DEL DESTINO ALEXANDRE PIRES 

APIOLA /BMG LATIN 

® 10 PIEDRAS Y FLORES GILBERTO SANTA ROSA Q - 
SONY DISCOS 

JOLITO MARANA VOLTIO 

SONY DISCOS 

13 11 AHORA QUIEN MARC ANTHONY 33 19 

SONY DISCOS 

PUNTO Y APARTE TEGO CALDERON 

WHIT UON /BMG LATIN 

ESTAS NAVIDADES COMPAY PERRO FEATURING SK FAMILY 

AVALON 
14 16 TODO EL ANO OBIE BERMÚDEZ Q 39 

EMI LATIN 0 26 HONY TU SI JONY KINITO MENDFZ Q 37 

J &N 

RESISTIRE TONO ROSARIO 

UNIVERSAL LATINO o 18 NADA VALGO SIN TUAMOR JUANES Q - 
SURCO /UNIVERSAL LATINO 

ESTA NOCHE TRAVESURA DJNELSON 
ROW /UNIVERSAL LATINO o 21 ODIEN ERES TU FRANK REYES 37 29 

J &N 
GOLWDO VIVRE FULANITO 

CUTTING o 14 PANCOMIO ELVIS CRESPO Q - 
OLE 

AYHOMB'EIAY HOMBRE) RAUUN RODRIGUEZ 

J &N 

19 13 SOMBRA LOCA GILBERTO SANTA ROSA Q - 
SONY DISCOS 

VFVI Y05KAR SARANTE 

J &N 0 31 LOCO POR TUAMOR EDDIE SANTIAGO O - 
Mp, 

BEBISTE, COMISTE Y DEL AMOR QUE UMI -T 21 

EMI LATIN 

rn v Y 
3 n. 

REGIONAL MEXICAN 
Airplay monitored by ei, 

Nielsen 
Broadcast Data 
Systems 

TITLE ARTIST rr W ti w 
IMPRINT /PROMOTION LABEL ? 3 5 3 

AIRPLAY 

TITLE ARTIST 
IMPRINT /PROMOTION LABEL 

1 1 ESTA LLORANDO MI CORAZON 
DISA 

RETO Y SUS CANARIOS © 20 PA QUE SON PASIONES 
FONOVISA 

CONJUNTO PRIMAVERA 

® o 
O 
© 

2 INVISIBLE 
EMI LATIN 

INTOCABLE Q 30 LOCA 
FONOVISA 

ANA BARBARA 

3 VOLVERE 
UNIVISION 

K -PAZ DE LA SIERRA 23 23 EL RUMBO QUE TU QUIERAS 
EMI LATIN 

LOS INVASORES DE NUEVO LEON 

8 ELVMUS DEL AMOR 
UNIVERSAL LATINO 

LOS TUCANES DETUUANA 04 19 VUELVE CONMIGO 
FONOVISA 

CONJUNTO PRIMAVERA 

6 QUIERO SABER DE TI 
DISA 

GRUPO MONTEZ DE DURANGO Q 26 ROSAS 
UNIVEBSN LATINO 

DIANA REYES 

6 5 DELANTE DE MI 
FONOVISA 

BANDA EL RECODO Q - SI ME VAS A DEJAR 
DISA 

LAXO MORA 

7 

O 
4 LASTIMA ES MI MUJER 

DISA 
GRUPO MONTEZ DE DURANGO ® 32 YO NO TE VOY A OLVIDAR 

FONOVISA 

LOS ANGELES DE GNARLY 

12 TU NUEVO CARINITO 
FONOVISA 

LOS RIEIER55 DEL NORTE 18 29 IA MANZANITA 
FONOVISA 

LOS TIGRES DEL NORTE 

9 7 OJALA DUET: MUERAS 
WEAMEX/WARNER LATINA 

PESADO 19 31 MI EM MA 
(NSA 

PALOMO 

10 11 CONTIGO YO APREN01 A OLVIDAR 
DISA 

PATRULLA 81 Q 33 RASTA EL RN DEL MUNDO 
UNIVISION 

JENNIFER PENA 

11 iS MI MAYOR SACRIRCIO 
FONOVISA 

MARCO ANTONIO SOUS ® 38 CUANDO 
FONOVISA 

YOLANDA PERFZ 

12 

® I0 

9 RIEGO 
EMI LATIN 

KUMBIA KINGS 32 25 ENAMORADO DE TI 
DISA 

GERMAN UZARRAGA 

13 AMAMOS LLENAS 
DISA 

ISABELA 33 35 TU HISTORIETA 
DISA 

LOS REYES DEL CAMINO 

22 LA ULTIMA CANCION 
DISA 

GRUPO BRYNOIS Q 39 OBSESION 
PROCAN /DISA 

LOS HOROSCOPOS DE DURANGO 

® 0 
15 NO CREO QUE W 

SONY DISCOS 

VICENTE FERNANDEZ Q 40 CONTIGO 
FREDDIE 

SOUDO 

21 ME DEDIQUE A PERDERTE 
SONY DISCOS 

ALEJANDRO FERNANDEZ Q - A CAMBIO DE QUE? 

UNIVISION 

ALACRANES MUSICAL 

17 

0 
16 DOS LOCOS 

PROCAN/OISA 
LOS HOROSCOPOS DE DURANGO © - TE NECESITO JUNTO A MI 

UNIVISION 
ADAN CHALINO SANCHEZ 

28 YA SOY FELT 
FONOVISA 

BANDA EL RECODO Q - PARA SOBREVIVIR 
UNIVISION 

DUELO 

19 

Q 
14 SOMBRAS 

FONOVISA 
LOS TEMERARIOS Q - ME VOY APONER BIEN PEDO 

ARIOLA/BMG LATIN 

LOSRAZOS 

18 BASTA 
FONOVISA 

BRONCO: EL GIGANTE DE AMERICA Q - ME GUSTAS 
EMI LATIN 

CONTROL 
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Musicance 

Brits Snub Dance; Indies See Upside 
BY LARS BRANDLE 

LONDON -When the Brit Awards cel- 
ebrate their 25th anniversary Feb. 9, 
2005, dance music won't be at the 
party. The British Phonographic Indus- 
try's Brit Awards committee recently 
dropped the dance category from its 
annual gala, replacing it with a new 
British live act accolade. 

The national media pounced on the 
news, holding it up as evidence that the 
genre was on its knees. Leading execu- 
tives in the British dance music busi- 
ness tell Billboard that the reality is 
somewhat different. 

"The general feeling in the commu- 
nity is that the comer has been turned 
and that the music now is better than 
in recent years, the quality control has 
been lifted," says Jason Ellis, director 
of EMI affiliate Positiva. "Dance records 
are topping the charts." 

Positiva scored one of the biggest 
breakthrough dance tracks of 2004 
with Shapeshifters' "Lola's Theme," 
which topped the Official U.K. 
Charts Co.'s singles listing in July 
and has been certified silver, having 
shipped more than 230,000 copies 
here, Ellis says. 

James Horrocks, managing director 
of London -based indie Resist Music, 
maintains that although the genre has 
suffered in recent years, the latest neg- 

ative exposure is not warranted. 
'The whole dance industry has suf- 

fered from bad press," he argues. "The 
pressure from the rock community to 
wipe it off the slate has been quite 
heavy. A lot of the mainstream media 
and the older media has been very 
rock -oriented, and many of them have 
taken potshots at dance." 

Horrocks launched Resist Music ear- 
lier this year from the assets of now- 
defunct compilations staple React 
Music, where he served as A&R direc- 
tor. livo of Resist's early compilation 
album successes -from the "Bonkers" 
and "Drum&BassArena" series -have 
each shipped 40,000 units in Britain, 
he adds. 

Since it was introduced into the 
Brit Awards format in 1994, dance 
music has had its own award 
category. A spokesman says BPI's view 
is that "the categories change over 
time quite naturally." 

The decision to drop dance from the 
U.K. industry's showcase event draws 
stem criticism from Lohan Presencer, 
managing director of powerhouse 
British dance music specialist Ministry 
of Sound. 

"The BPI have obviously taken the 
view that because [the majors] don't 
have any artists in this genre, they 
would much rather devote an award to 
something that is going to allow them 

to sell records of the artists that they 
have signed -hence the best live act 
award," Presencer says. 

In its current Statistical Handbook, 
the BPI says that dance music 

PRESENCER: DESPITE THE DIS. THE BRIT 
DANCE INDUSTRY IS POISED FOR GROWTH 

remained a leading player in 2003 with 
Britain's album buyers. Dance was 
ranked as the fourth most popular 
genre behind pop, rock and R&B, 
respectively. At the same time, sales of 
dance albums accounted for 7.2% of 
the total market last year, down from 
9.5% the previous year, when it was the 
third most popular genre. 

On the basis of solid sales at MOS, 

Presencer reckons the overall market 
is poised for growth. 

"We will have sold close to a million 
dance albums in the last quarter of 
this year, which is probably the best 
performance for three years," Pres- 
encer says. "The U.K. compilations 
chart is absolutely packed with dance 
records, and there is a high volume of 
records [that] are shifting 200,000- 
400,000 units." 

Mark Doyle, A &R director at Hed 
Kandi, is also upbeat. "Dance music 
itself is an incredible, cyclical thing. 
The business is going to balance out 
It's all about entertainment and having 
fun doing it" 

In August, Hed Kandi scored a top 
10 debut on the U.K. singles chart with 
"Put 'Em High" by StoneBridge Fea- 
turing Therese. 

New BPI statistics indicate dance's 
share of compilation sales in third - 
quarter 2004 reached 27.1%, repre- 
senting the biggest quarterly share for 
two years and a rise from 25.6% in the 
same period the previous year 

According to BPI director of research 
and information Chris Green, sales in 
the third quarter increased 19.1% on 
the same period in 2003. 

Several big -selling titles released in 
the quarter boosted the market They 
included "Rush Hour" (UMTV), 
" Clubland 5" (All Around the World/ 

UMTV) and the triple set "Cream Clas- 
sics" (Warner Dance). Those titles 
were among the United Kingdom's 
five best -selling compilations during 
the quarter, according to the BPI. 

MOS delivered one of the biggest 
records of the year to date with Eric 
Prydz's Eurochart Hot 100 Singles 
chart- topper "Call On Me." The track 
topped the U.K. singles chart for five 
weeks in October and November and is 
closing in on gold status in the United 
Kingdom with 350,000 shipments, 
Presencer says. International ship- 
ments through its network of global 
license partners are approaching 
750,000 units, he adds. 

BPI figures highlight MOS' status as 
a key player in the U.K. compilation 
albums market. The London -based 
independent had a 7.7% share of the 
sector in 2003, topped only by majors 
Universal Music, EMI and Warner 
Music, respectively. 

Presencer says he has his sights set 
on 4 million branded album sales 
worldwide in 2005, representing 
growth of 20%-30% on anticipated 
sales for 2004. 

"The U.K. leads the world dance 
scene," British DJ Anne Savage says. 
She calls the dropped dance category a 
betrayal. "Dance music is here. It's as 
good as ever and people will always 
want to hear it." 

Israel's Nissim: An 'Offer' You Can't Refuse 
Sure, the name Offer Nissim 

may not yet be on your radar 
screen. But this is likely to change 
in the coming months. 

Earlier this year, the Tel Aviv, 
Israel -based DJ /producer made 
inroads into the U.S. club mar- 
ket with two singles, "Searching" 
and "That's the Way I 

Like It." Released by 
Star 69 Records, 
both featured Israeli 
singer Maya. 

Both tracks will be 
included on Nissim's 
U.S. debut full- length, 
which Star 69 will 
release in March 2005. 
Maya will be featured 
throughout. 

"The album is a 

1998 Eurovision song contest win- 
ner Dana International.) 

Preceding the album's release 
will be Peter Rauhofer and Andy 
Morris (of Narcotic Thrust) remixes 
of "That's the Way I Like It" 

On the remix front, Nissim 
counts Suzanne Palmer's 

Beat 
Box.. 

By Michael Paoletta 
mpaoletta@billboard.com 

real collaboration," 
Nissim tells Billboard. Maya 
writes all the lyrics and melodies, 
he acknowledges. "But I have 
the last word." 

Nissim believes the album may 
surprise some people -particularly 
those who are expecting "Search- 
ing" sound -alikes. 

"The album is rooted in my 
dance music background," he 
offers. "But it shows different sides 
of me and the sounds I like." (Nis- 
sim has, after all, worked with 

"Home," Kristine W.'s "Wonder of 
It All" and Deborah Cox's "Easy as 
Life" among his recent projects. 

"My name is slowly getting out 
in America," the 25 -year veteran 
says. "I want to build up my name 
there just as I have in Israel." 

In February, Nissim -taking a 
break from his DJ duties at the 
weekly FFF party at the TLV club 
in Tel Aviv -will embark on a DJ 
tour of the United States. Star 69 
is lining up dates. 

A CENTERFOLD MIX: Playboy is no 
stranger to clubland. In the past 
few years, the men's magazine has 
partnered with Astralwerks and 
Surge Recordings to release the 
Dimitri From Paris -helmed "After 
the Playboy Mansion" and the 
Chris Coco -mixed "Chillin' at the 
Playboy Mansion," respectively. 

On Jan. 11, 2005, Koch becomes 
the latest label to connect with the 
global brand. In conjunction with 
Playboy Enterprises and digital 
record label INgrooves, Koch will 
release "Playboy: The Mansion." 

Beat -mixed by Felix Da House - 
cat, the 12 -track "Playboy: The 
Mansion" is the aural accompani- 
ment to the Groove Games /Arush 
Entertainment videogame of the 
same name. 

The CD is a mix of tracks fea- 
tured in the videogame (Armand 
Van Helden's "Fly Away Love ") 
and others (Mazi & Lori's "Your 
Touch ") from the INgrooves Web 
site, ingrooves.com. 

DISCO INFERNO: With this issue, 
multi -artist compilation "Fired 
Up!" logs 48 weeks on the Top 
Electronic Albums chart. Accord- 
ing to Nielsen SoundScan, it has 
sold 347,000 units. 

Because of the success of this 

collection, Razor & Tie is prepar- 
ing a second "Fired Up!," due Feb. 
6, 2005. Like its predecessor, it 
will highlight the more main- 
stream side of dance music. 

Confirmed tracks include 
Tamia's "In My House" (Thunder - 
puss' Radio Mix), Kelly Clark - 
son's "Miss Independent" (Hani's 
Radio Edit), Anastacia's "I'm 
Outta Love" (Hex Hector's Radio 
Edit) and Iio's "Rapture (Tastes 
So Sweet)." 

TWO STEPS BACK: Those in need 
of a Basement Boys refresher 
course are encouraged to snag a 
copy of the Baltimore act's two - 
disc collection, "15th Anniversary 
Mix -History of House Music" 
(Basement Boys Records), mixed 
by Teddy Douglas and DJ Spen. 

Disc one is home to the Boys' 
earlier productions. These include 
such dancefloor classics as "It's 
Over Now" (Ultra Naté), "Lift 
Every Voice" (Mass Order), "Gypsy 
Woman (She's Homeless)" (Crys- 
tal Waters) and "Searchin' " (33 
1/3 Queen). 

Disc two spotlights more recent 
fare, including Jasper Street Com- 
pany's "God Helps Those (Who 
Help Themselves)" and Ann 
Nesby's "Praisin' His Name." 

Similarly, Philadelphia DJ /pro- 
ducer Josh Wink is celebrating 
the 10th anniversary of his Ovum 
label with "Ovum: The Fall Collec- 
tion" (Ovum/System Recordings). 
With this disc, one cannot help 
but revel in the musical diversity 
that is Ovum. 

High points are aplenty and 
include David Alvarado's 
"Klugh," Wink Featuring Ursula 
Rucker's "Sixth Sense" and 
Llorca's Akoophunk Mix of 
Alexkid's "On My Mind." 
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^r 3 IMPRINT & NUMBEEVDISTRIBUTING LABEL 

o, NEW 

e: NUMBER 1 t 1 Week At Number 1 

I ENJOY THE SILENCE...04 Depeche Mode 
MUTE/REPRISE 42757/WARNER BROS. © O 

2 1 : TURN ME ON (REMIXES) Kevin Lyttle V 
ATLANTIC 88374/AG CJ O o - STILL (REMIXES) Tamia 

' ELEKTAA/ATLANTIC6762NAG 0 O 

4. 2 WHO IS SHE 2 U (REMIXES) Brandy r9 
ATLANTIC 93389/AG o, O 

5 4 THE DISTRICT SLEEPS ALONE TONIGHT The Postal Service =sz 

SUB POP 706140O 0 9 LEFT OUTSIDE ALONE (J. NEVINS REMIX) Anastacia V 
DAYLIGHT/EPIC 76705/SONY MUSIC 4íJ O 

7 4 5 AMAZING (FULL INTENTION & JACK'N' RORY MIXES) George Michael n 

AEGEAN/EPIC 76818/SONY MUSIC 0 Q 15 - FLASHDANCE Deep Dish 
YOSHITOSHI 011/DEEP DISH © O e 14 10 - MY MY MY Armand Van Helden `R 
SOUTHERN FRIED/TOMMY BOY SILVER LABEL 2459/TOMMY BOY EZli O 

1 9 16 ME AGAINST THE MUSIC Barney Spears Feat Madonna 9 
JIVE 57757 /ZOMBA O O 

11 7 6 EIGHT EASY STEPS (REMIXES) Alanis Morissette 9 
MAVERICK /REPRISE42755WARNER BROS. O O 

12 13 13 DEVIL INSIDE (R.H. VISSION /SCUMFROG MIXES) Utada 
ISLAND 003156/IDJMG O O e 16 8 ONE INZG7HTSTAN©(RoEMIXES) Mis -Teeq 

14 5 3 SURFING ON A ROCKET Air 
SOUBCEE699/ASTRALWERKS O O 

15 12 

Ifs 11 

7 

15 
: 

YOU MOVE ME Amber 
M CA OOOYSOUND ADVISORS © O 

HOLE IN THE HEAD (A. VAN HELDEN REMIX) Sugababes 9 
INTERSCOPE 002701 0 

IT 8 11 FLAWLESS (GO TO THE CITY) George Michael V 
AEGEAN/EPIC 77210/SONY MUSIC O 

18 6 - WATCHING CARS GO BY Felix Da Housecat 
EMPERORNORTON053 O O 

19 17 22 LOVE PROFUSION Madonna 9 
,+ MAVERICK 42703/ WARNER BROS. O O 

® 1 

.EN LOVE COMES AGAIN Tuesto Featuring BT 
BLACK HOLE 33227/NETTWERK O O 

21 SYMPATHY FOR THE DEVIL (REMIXES) The Rolling Stones 9 
ABKCO719E6 0 : NEW WHEN I FALL IN LOVE Blaze Featuring Sybil 
JELLYBEAN 78656/SONY DISCOS Q 

® -E THROUGH THE RAIN (HEX HECTOR/MAC QUAYLE REMIX) Mariah Carey 9 
MONARCIISLAND 06379YIDJMG 0 O 

® .E SWAYpNUN6SENGERTIRALR !IMIXUpSRDERMANTHEME/1XLREMDQ Michael Buble 
143/REPRISE 42740/WARNER BROS. 4 

ID N, GROUND Assemblage23 
METROPOUS 356 O 

DECEMBER 11 
2004 

Billboard 
w w 

3 3 
` ÿ 

5 
i7 

; 

RADII 0 TM 
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TITLE Systems Artist 
IMPRINT & PROMOTION LABEL 

o 2 

tva NUMBER 1 -: 1 Week At Number 1 

LOSE MY BREATH Destiny's Child 
COLUMBIA 

2 1 SURRENDER Lasgo 
ROBBINS 

Q 3 + DIARY Alicia Keys Featuring Tony! Toni! Tone! 
J /RMG o 5 WALK INTO THE SUN Dirty Vegas 

- - CAPITOL 

Q 9 YOU NEVER KNOW Marly 
ROBBINS 

6 8 LOLA'S THEME Shape: UK 
YOU/ULTRA 

7 4 , `' GET UP STAND UP :stellar Project Featuring Brandi Emma 
ULTRA 

Q 12 FREE ME Emma 
19 

Q 14 CALL ON ME Eric Prydz 
ULTRA 

10 10 IF I CLOSE MY EYES Reina 
ROBBINS 

D 19 SOMEBODY TOLD ME The Killers 
ISLAND /IOJMG 

12 7 HOW DID YOU KNOW? MyM Featuring Kim Sozzi 
NEUTONE 

13 11 (REACH UP FOR THE) SUNRISE Duran Duran 
EPIC 

14 6 STEPPIN' OUT Kaskade 
OM 

ED 16 I WANT TO KNOW WHAT LOVE IS Wynonna 
CURB 

(121 17 CONNECTED Paul Van Dyk Featuring Vega 4 
MUTE 

(151 21 HOW WOULD U FEEL David Morales With Lea -Lorien 
DMI /ULTRA 

18 15 I LIKE IT Narcotic Thrust 
YOSHITOSHI /DEEP DISH 

19 18 

20 20 

_ 

' 
....'; 

MAMASITA Flexy 
MODA/CASABLANCA/UMRG 

WHICH WAY YOU'RE GOING Robbie Rivera 
YOU /ULTRA 

ED 
'- 

MY MY MY Armand Van Helden 
SOUTHERN FRIED/TOMMY BOY SILVER IABE L/TOMMY BOY 

22 22 :_ ITS YOU Sin Plomo 
- TOMMY BOY SILVER LABEL/TOMMY BOY 

23 25 22 MOVE YA BODY Nina Sky Featuring Jabba 
NEXT PLATEAU /UNIVERSAI/UMRG 

24 BE -ENTRY TURN ME ON Kevin Lyttle Featuring Spragga Benz 
ATLANTIC 

® NEW WHAT 
E 

YOU WAITING FOR? Gwen Stefani 
INTERSCOP 
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ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

o NUMBER 1 3eß 11 Weeks At Number 1 

86 THE POSTAL SERVICE Give Up 
SUB POP 595' [N] 

© SCISSOR SISTERS Scissor Sisters 
UNIVERSAL 002772NMRG [N] 

3 TIESTO Parade Of The Athletes 
BLACK HOLE 30393'INETTWERK [N] 

4 DEPECHE MODE Remixes81 -04 
MUTE/REPRISE 49781/WARNER BROS. 

5 THE HAPPY BOYS Dance Party (Like It's 2005) 
ROBONS 75051 o ' BAD BOY JOE The Best Of NYC Vocal Clubhouse:1AM Sessions 
MEGAMIX 2005/MUSICRAMA 

7 8 LOUIE DEVITO Louie Devito's Dance Factory Level 3 
DEE VEE 0011 /MUSICRAMA 

8 9 VARIOUS ARTISTS Ministry Of Sound: The Annual 2005 
ULTRA 1240 0 16 DEPECHE MODE Remixes 81-04 (Limited] 
MUTE/REPRISE 48790/WARNER BROS. 

10 7 FATBOY SLIM Palookaville 
ASTRALWERKS 74472'NIRGIN 

11 13 THE STREETS A Grand Don't Come For Free 
VICE 61534' /ATLANTIC 

12 10 
- 

DJ LIL' CEE Dance Mix 6 
TOMMY BOY 1062 

® 15 A.B. QUINTANILLA Ill PRESENTS KUMBIA KINGS° LosRemises2.0 
EMI LATIN 77055 

14 14 PAUL OAKENFOLD Creamfields 
PERFECTO 90724/THRIVE 

® 18 VARIOUS ARTISTS Fired Up! 
RAZOR & TIE 89077 

16 12 THE PRODIGY Always Outnumbered, Never Outgunned 
XVMAVERICK 47990AVARNER BROS. 

17 11 THIEVERY CORPORATION Babylon Rewind 
EIGHTEENTH STREET LOUNGE 9878' 

18 17 VARIOUS ARTISTS Ultra.Trance: 4 
ULTRA 1225 

19 6 , 
- UNKLE Never, Never, Land 

GLOBAL UNDERGROUND 4012 

ED 20 22. THIEVERY CORPORATION The Outernational Sound 
EIGHTEENTH STREET LOUNGE 075 no 

21 21 ZERO 7 When N Falls 
ULTIMATE DILEMMA/ELEKTRA 61558' /A6 [N[ 

® JOHNNY VICIOUS Deeper & Harder Vol.1 
DEE VEE 0112/MUSICRAMA 

23 . 
ej RE -ENTRY 

VARIOUS ARTISTS 30th Anniversary Collection: Ultimate Disco 
MADAM' 4981 

VHS OR BETA Night On Fire 
ASTRALWERKS 73245' 

25 22 9 STEPHANE POMPOUGNAC Hotel Costes V.7 
PSCHENT 309E5M'ARGRAM 

O Dance Airplay tides shirring an increase in detections over the previous week, regardless of chart movement Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems radietraczserdce. 9 dance stations are electronically monitored 24 hours a day, 7 days a week. Song ranked by number of detections. A tide which has been on the chart tor more than 20 weeks will generally not 

receive a bullet even if it registers an increase in detections. Titles below the tap 15 are removed from the chart after 26 weeks. ©2004, VNU Business Media, Inc. an Nielsen SoundScan, Inc. All rights reserved. Electronic Albums with the greatest sales gains this week Recording Industry Assn. O America (RAM cerofication for net shipment of 500,000 album units ( Gold ).RIAA certification for net ship. 

mint of 1 million units (Plenum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates albums multi- platinum level. For boxed sets, and doude abums with ru ning erne of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. 'Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and 

'AEA labels, are suggestedlias. Tape prices marked EQ and all other CD prices, are equivalent prices, which are projected from wholesale prices. [N] indicates pastor present Heatseeker tide. ©2004, VNU B-rsin nss Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist 

o 2 2 

NUMBER 1 )'= 1 Week At Number 1 

WHICH WAY YOU'RE GOING YOU Robbie Rivera 

26 31 39 THE JOINT IS JUMPIN' D1PROMO D1 Featuring Lisa Hunt 

23 27 ECSTASY RAOIKAL99208 ATB 

o o 
4 la 

3 8 WALK INTO THE SUN CAPITOL67485 Dirty Vegas 21 18 PARTY TIME (T. MORAN /J. BUDZ/REED & WARREN MIXES) EPISDDE/ZYS1257/WAAKO Raw Deal 

5 9 WHAT YOU WAITING FOR? INTERSCOPEPROMO Gwen Stefani.9 24 19 OCEAN DRIVE (LENNY B./THE SOURCE/WILSON REMIXES) sAsicwxs2wromweoy Madison Park 9 

1 

9 

3 (REACH UP FOR THE) SUNRISE EPIC PROMO Duran Duran 9 a 15 10 EVERYMAN...EVERYWOMAN... MINOTRAIN54N1mvISTED Ono 

15 RAINDROPS WILL FALL (H. HECTOR & J. VASQUEZ MIXES) 19PROMO Tamyra Gray 31 38 48 HOW COULD I LIE MIDAS IMPORT Angel 

o 8 12 WHATEVER U WANT (DANCE REMIXES) ISLANOcRNTA/IDJMG Christina Milian Featuring Joe Budden az " 19 16 LOOKING GOOD, FEELING GORGEOUS RUCS PROMO RuPaul 9 

7 6 1 SAND IN MY SHOES (REMIXES) ARISTAPROMO/RME Dido 33 47 - DA YA THINK I'M SEXY? (REMIXES) WARNER BROS. 42776 Rod Stewart 

o12 17 4 MY MY MY SOUTHERN FRIED/TOMMY BOY SILVER LABEL 2459/TOMMY BOY Armand Van Helden 9 34 42 50 BACK TO LOVE ACT 2007/MUSICPLAM Rachel Panay 

9 10 14 EIGHT EASY STEPS (REMIXES) MAVERICK4278LNEPRISE Alanis Morissette 9 22 13 DIRTYFILTHY TWISTED PROMO Superchumbo Featuring Celeda 

HOME (REMIXES) SIMPLYRED.COM PROMO/MD INK Simply Red o 14 25 LOSE MY BREATH (R JOHNSON & M. JOSHUA MIXES) COLUMBIA PROMO Destiny's Child 9 36 48 - 
11! 4 6 r ONE NIGHT STAND (REMIXES) 4E42767/REPRISE Mis -Teeq 33 29 PUMP IT UP union: Danzel 

12 7 4 TOUCH IT TOMMY BOY SILVER LABEL 2458/TOMMY BOY Holly James 34 26 COMO TU (R OAKENFOLD /R. RIVERA MIXES) EMI LATIN PROMO Carlos Vives 9 

13 11 5 DIARY (HANI MIXES) JPROMO/RMG Alicia Keys Featuring Tony! Toni! Tone! 9 35 34 STILL (REMIXES) ELEKTRA67624/ATLANTIC Tamia 

4D 16 20 YOU LIFT ME UP PURPLE ROSE 0001 Martha Wash ';4 36 30 HOW WOULD U FEEL DMI101 David Morales With Lea -Lorien e 18 21 WITHOUT LOVE JHPROMO/BML Sun 37 33 TRIBAL MADNESS STAR 6912n Size Queen Featuring Mitch Amtr@k 

o20 24 VERTIGO (JACKNIFE LEE MIXES) INTERSCOPEPROMO U2 42 49 - BE HAPPY VINYL SOUL /31/MUSIC PLANT Georgie Porgie 

17 13 7 SHAKE THAT BODY FUERTEAJNIVERSAL003E9/IIMRG The Ernie Lake Project Featuring Kevin Ceballo R 43 46 ITS GONNA TAKE TIME GRANOSTAND/MODAENMUSICPLANT Nadia 

o 26 42 SILENCE 2004 NETTWERK33234 Delerium Featuring Sarah McLachlan 39 36 
5: 

PERSONAL JESUS (FELIX DA HOUSECAT MIXES) INTERSCOPEPROMO Marilyn Manson 9 

19 o 17 11 FREE ME 19IMPORT Emma ^ 45 50 - 2 FREEFALLING KOCH9868 Kat People 9 

28 44 THE WONDER OF IT ALL TOMMY BOY SILVER LABEL 2460/IOMMYBOY Kristine W 44 40 11 SOMEBODY TOLD ME (KING UNIQUE /J. HARRIS MIXES) ISLAND325S11IDJMG The Killers 9 

ED 32 45 

POWER PICK ti °. 

COPACABANA (REMIXES) CONCORD PROMO Barry Manilow 

.7 45 37 20 LOLA'S THEME YOU 02 /ULTRA Shape: UK 9 

tone HOT SHOT DEBUT 4J7 o 30 41 FEEL YOU ALYSONGROOVES.COM PROMO Allmon 48 NEW 1 TONIGHT NETSPHERES002 Barton 

e27 35 EWOHEWAY VINYL SOUL130/MUSICRANT Friscia & Lamboy 49 NEW i HIT MY HEART BENZ STREET/LYXPRoMo e.oIcO Benassi Bros. Featuring Dhany 

0 29 38 HAVE A GOOD TIME PAS IMPORT 3 Speaker High 60 NEW i I'VE GOT YOUR NUMBER APEROFIMPORT Cheyne Y 

25 25 32 
k ENJOY THE SILENCE (REMIXES) MUTE42757/REPRISE Depeche Mode 

Ttles with he greatest ales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The Club Play chart is compiled from a national sample of reports from club DJs. ol Videoclip availability. Catalog number is for vinyl maxi- single, or CD maxi-single,orCD single respec- 

tively based u on availabil y. On Dar ce Singles Sales chart. ® CD Single available. © CD Maxi -Single available. Vinyl Maxi -Single available. O Cassette Maxi -Single avr ilable. rC/2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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MUSIC Country =hi lams 

At 18, Larsen Has An 'Education' In The Music Biz 
Blaine Larsen may only be 18 

years old, but he already has experi- 
enced the highs and lows of a career 
in the music business. 

At the moment, he's in the midst 
of one of the best highs the business 
offers. His first single for his new 
label home, BNA 
Records, is 
climbing the 
Billboard Hot 
Country Singles 
& Tracks chart. 
An affecting song 
about teen sui- 
cide, "How Do 
You Get That 
Lonely" stands at 
No. 36 this issue. 

His major- 

contract with Sony Music Nashville 
when he was 16. But he says that 
deal "never really went anywhere," 
and he asked to be released after the 
executives who signed him, presi- 
dent/CEO Allen Butler and head of 
A &R Blake Chancey, were let go. 

Nashville 
Scene. 

By Phyllis Stark 
pstark @billboard.com 

label debut, "Off 
to Join the World," will be released 
Jan. 25, 2005. The album is almost 
identical to the one he released in 
May on independent label 
Giantslayer Records. BNA added 
one new track. 

Larsen landed his first record 

Although their respective 
replacements at Sony, John 
Grady and Mark Wright, were 
supportive of Larsen's music, he 
says they asked him to "wait 
around for a few years. They 
thought I was too young." 

Western Award Winners 
BY DEBORAH EVANS PRICE 

NASHVILLE -Sons of the San 
Joaquin were the top winners at the 
annual Western Music Assn. Awards, 
held Nov. 20 at the Doubletree 
Hotel in Albuquerque, N.M. The 
veteran outfit nabbed the accolades 
for entertainer and 
traditional Western 
group of the year. 

Singer /composer 
Patty Clayton, whose 
forebears arrived in 
Oregon by covered 
wagon, scored her first 
win in the female 
vocalist of the year cat- 
egory, while New Mex- 
ico cowboy R.W. 
Hampton won the 
male vocalist of the 
year honor. 

Perennial favorite Don Edwards 
won in the traditional Western 
album of the year category for 
"Last of the Troubadours." The 
Texas Trailhands were named the 
year's top Western swing group. 

Ginny Mac's "Sweet Sentimen- 
tal Dreams" was named top West- 
ern swing album of the year. Mac 
also won the Crescendo Award, 
which recognizes rising talent. 
She received a Taylor guitar as 
part of the Crescendo prize. 

Rich O'Brien was named instru- 
mentalist of the year. Curly Mus- 
grave received the songwriter of the 
year honor. 

Kip Calahan, who won the 
Crescendo Award last year, took 
home the song of the year trophy 

for `What Cowboy Means." 
Four new members were induct- 

ed into the WMA Hall of Fame: 
Rusty Richards, the Jimmy Wake - 
ly Trio, Michael Martin Murphey 
and famed composer of western 
movie themes Dmitri Tiomkin. 

Syndicated radio personality 
Rick Huff and Don 
Cusic, a noted jour- 
nalist and professor 
at Nashville's Bel- 
mont University, 
received this year's 
Bill Wiley Award. The 
award goes to non - 
performers who have 
contributed to the 
growth of Western 
music. 

Members of the 
WMA vote on the 
awards. This year's 

ceremony was the centerpiece of 
the WMA's annual festival. Board 
elections were held during the 
gathering. 

Steve Taylor, a member of Utah - 
based band Stampede, remains 
president of the WMA board 
of directors. Roger Banks, assistant 
director of community develop- 
ment for the city of San Angelo, 
Texas, is the board's VP. 
Singer /songwriter Kerry Grom- 
bacher was elected secretary, and 
Cowtown Boots Western wear 
manager Debbie Pundt was re- 
elected treasurer. 

Stampede vocalist Terri Taylor 
was re- elected to the board. 
Musician Vic Anderson, Huff and 
Musgrave were newly- elected. 

Larsen chose not to wait and, 
with Sony's blessing, went shop- 
ping for another deal. When no 
offer immediately materialized, 
Larsen's producers, Rory Lee 
Feek and Tim Johnson, started 
their own label, Giantslayer, as a 
vehicle for Larsen. 

They released one single, "In My 
High School," which spent one 
week in June, at No. 60, on the Hot 
Country Singles & Tracks chart. 
Larsen says charting the song, even 
for just a week, "was a big deal for 
us. That song getting noticed the 
way it did for an independent is 
what got me over to" BNA parent 
RCA Label Group. 

The story of how Larsen came to 
be signed to RLG is an interesting 
one. "In My High School" was get- 
ting airplay in Seattle and caught 
the ear of local BMG Distribution 
employee Sandy Conklin. 

She e- mailed RLG chairman Joe 
Galante, whom she did not know, 
and asked him to check out 
Larsen's Web site. "Believe it or 
not," Larsen says, "he did." 

After listening to clips of some of 
Larsen's songs on the site, Galante 
asked Conklin to send him a copy of 
the album. Conklin did not have 
any contacts in Larsen's camp, so 
she went to Wal -Mart, bought the 
album and mailed it to Galante. 

A few days later, Larsen was in 
the RLG offices in Nashville suc- 
cessfully auditioning for Galante 
and senior VP of A &R Renee Bell. 

Ironically, Galante and Bell had 
passed on Larsen two years prior, 
before he signed with Sony. He 
says the last two years of label 
deals and near misses has been "a 
good education." 

In addition to a major label, 
Larsen now has an A -list team 
around him. He is managed by 
International Management Ser- 
vices' Clint Higham, who also han- 
dles the career of Larsen's BNA 
label mate Kenny Chesney. Larsen 
is booked by James Yelich at Mon- 
terey Peninsula Artists. 

Despite his age, the SESAC- 
affiliated Larsen is an accomplished 
songwriter and wrote most of the 
songs on his album. And while he 
did not write "How Do You Get That 
Lonely" (it was penned by Feek and 
Jamie Teachener), Larsen says he 
got chills when he first heard it and 
related to it instantly, since one of 
his friends had tried to commit sui- 
cide and the brother of another 
friend went through with it. 

The song is eliciting a higher - 
than- normal volume of calls at 
radio, and Larsen has received e- 
mails at his Web site from teens 
telling him it saved their lives. 

"I've always felt that a song like 
that can really touch people and 
change their lives," he says. "But to 
really see it happening is a whole 
other thing." 

Larsen felt so strongly about the 
emotional power of the song that 
he made it a negotiating point with 
RLG that it would be a single. 
"There was no doubt in my mind it 
had to be the next single, and I 

wasn't going to let 
anything get in the 
way of that," he says. 

He has been equally 
involved in select- 
ing a director and 
concepts for the 
upcoming video. He 
spent a month 
rejecting treatments 
before finally choos- 
ing one from 
Deaton Flanigen 
Productions, and he 
had some definite 
ideas about how the 
video should look. 

He insisted the 
video not show any 
"graphic displays" of 
suicide. "I didn't 
want any guns, or 
anyone shooting 
themselves or any 
dead bodies," Larsen 
says. "We all know 
what that looks like, 
and I felt it didn't 
have a place in the video. 

"I also wanted to make sure the 
treatment wasn't going to offend 
anyone or paint anyone in a bad 
light," he says. Specifically, Larsen 
rejected one treatment that 
showed the parents at fault. He 
didn't want parents of other sui- 
cide victims seeing that and being 
made to feel guilty. 

Larsen, a recent high school 
graduate, lives with his family in 
Buckley, Wash., near Seattle. He 
has no plans to move to Nash- 
ville. And while he travels here 
often for writing sessions, he is 
grateful for the distance from the 
company town. 

"I'm so far away from the 
music business I'm able to be 
fresh all the time," he says. "I 
don't get caught up in the 
[Nashville] way of thinking, and I 

do my own thing." 

and production company he 
founded with veteran producer 
Keith Stegall. 

Famous Music is the music 
publishing division of Viacom's 
Paramount Pictures. 

SIGNINGS: Grammy Award -nomi- 
nated songwriter Gary Harrison 
has signed a long -term, worldwide 
co- publishing agreement with 
Famous Music. Among the many 
hits he has written are George 
Strait's "I Hate Everything" and 
Deana Carter's "Strawberry 
Wine." Harrison's songs have also 
been recorded by Reba McEntire, 
Tim McGraw, Kenny Chesney, 
Trisha Yearwood, Emmylou Har- 
ris and Martina McBride. 

Harrison was senior director of 
A &R at Mercury Records in Nashville 
from 1994 until 2001. More recently, 
he was managing partner of Big Pic- 
ture Entertainment, a publishing 

In other news, Brad Paisley will 
headline the Mud & Suds tour next 
year, which will also feature Sara 
Evans and Andy Griggs. The tour 
kicks off Jan. 14 in Verona, N.Y., with 
dates scheduled through March 6. It 
may be extended beyond the first 
quarter. The tour takes its name from 
Paisley's current single and album 
title, "Mud on the Tires," and Evans' 
recent hit, "Suds in the Bucket." 

TravisTritt, center, was among the 
performers at country KILT Houston's 
fifth annual Ten Man Jam concert at 
the Arena Theater. Also on the bill 
were Tracy Byrd, Billy Dean, Kevin 

Fowler, Pat Green,Tracy Lawrence, 
David Lee Murphy, Joe Nichols, Blake 
Shelton and LeAnn Rimes (the 
show's sole female performer). 
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Sales data compiled by 
Nielsen 

ARTIST 
SoundScan 

Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 i 

2° NUMBER 1 / GREATEST GAINER 3 Weeks AtNun11n11 

SHANIA TWAIN Greatest Hits 
MERCURY 003072/UMGN (1098 COI 

37 39 37 ALABAMA Ultimate Alabama: 20 #1 Hits 
RCA 64I96/BMG STRATEGIC MARKETING GROUP (1898 CO I 

10 

1 38 41 39 SOUNDTRACK Blue Collar Comedy Tour. The Movie 
WARNER BROS. 48424AVRN 118.98 COI 

15 

2 2 TOBY KEITH Greatest Hits 2 
DREAMWORKS 002323NMGN 113.98 CD) 

2 9 37 

32 

33 

26 

JOHN DENVER Definitive All -Time Greatest Hits 
RCA 60764/BMG STRATEGIC MARKETING GROUP (1898 CD) 

9 

12 

5 5 

- @` PACESETTER =ICE 

TIM MCGRAW A' Live Like You Were Dying 
CURB 78858118.98 CD) 

WILLIE NELSON It Will Always Be 
LOST HIGHWAY 002576' /UMGN 113.98 CD) 

1 
41 44 42 RON WHITE 

ME112.secol [N) 
Drunk In Public 11 

3 3 GEORGE STRAIT 413 50 Number Ones 
MCA NASHVILLE 000459 /UMGN 123.98 CD) 

1 
2 43 38 JOSH TURNER Long Black Train 

MCA NASHVILLE OOOB74NMGN H.98ß.981 [N] 
3 

4 4 GRETCHEN WILSON A3 Here For The Party 
EPIC 909(13/SONY MUSIC (18.98 ED CD) 

1 
3 42 40 LONESTAR From There To Here: Greatest Hits 

8NA 67076/RIG (12.98118.98) 

1 

48 55 TOBY KEITH The Best Of Toby Keith:20th Century Masters The Millennium Collection 
MERCURY /CHRONICLES 170351 /UME (12.98 CO) 

5 
rr11 ^I 

::41c HOT SHOT DEBUT :I :- 
ALISON KRAUSS + UNION STATION Lonely Runs Both Ways 
ROUNDER 810 52 5 117.98 CO) 

44 

6 5 38 

45 

34 

51 

PAT GREEN Lucky Ones 
REPUBUC/MERCURY 003522/UMGN 11198 CD/ 

6 

2 

9 

10 

6 7 RASCAL FLATTS Feels Like Today 
LYRIC STREET 165049MOLLYWOOD 118.98 CO) 

6 
1 

JOSH GRACIN Josh Gracin 
LYRIC STREET 185045/HOLLYW000 (1898 CD) 

7 40 30 DARRYL WORLEY Darryl Worley 
O0EAMWORKS 002322/UMGN 11398 CD/ 

12 
7 6 BIG & RICH Horse Of A Different Color 

WARNER BROS.4e520NHN (18.98 CD) 

1 

55 49 RANDY TRAVIS The Very Best Of Randy Travis 
WARNER BROS. 78996/RHINO (18.98 CD) 

10 
9 8 KENNY CHESNEY A3 When The Sun Goes Down 

BNA 58801A1LG (12.98/18.98) 

8 
1 

9 59 58 CLEDUS T. JUDD Bipolar And Proud 
KOCH 9809 117.98 CD) 

15 
SOUNDTRACK Blue Collar Comedy Tour Rides Again 
JACK /WARNER BRUS.4es30/WRN 118.98 CD) 

10 

46 41 BILL ENGVALL A Decade Of Laughs 
JACK /WARNER BROS. 48815/WRN (1198 CDI 

27 

® 
11 10 KEITH URBAN Be Here 

CAPITOL n489(16.9eCD) 

O 
1 

53 50 JIMMYWAYNE Jimmy Wayne 
DREAMWORKS 450355NMGN 117.98 CD) 

7 
12 11 BRAD PAISLEY Mud On The Tires 

ARISTA NASHVILLE 506051RLG 112 .98/18.981 

1 
1 

49 43 PHIL VASSAR Shaken Not Stirred 
ARISTA NASHVILLE 61591 /RLG 116.98 CD) 

10 
13 10 9 BROOKS & DUNN The Greatest Hits Collection II 

ARISTA NASHVILLE 63271 /RID 118.98 CD) 

2 
2 

50 54 ANDY GRIGGS This 1 Gotta See 
RCA 59630/RLG 06.98 CD) 

7 
14 8 - LARRY THE CABLE GUY A Very Larry Christmas 

JACK/WARNER BROS. 18931W'RN/18.98CD) 

8 

56 52 JOE NICHOLS Revelation 
UNIVERSAL SOUTH 0 02 51 4 11198 CD) 

3 ® 
o 

15 15 JIMMY BUFFETT License To Chill 
MAILBOAT/ItCA 82270/RLG (18.98 CO) 

1 

58 57 LEANN RIMES Greatest Hits 
CURB 78829118.98 CD) 

3 
17 14 ALAN JACKSON What I Do 

ARISTA NASHVILLE63103 /RLG 118.98 CD) 

1 

52 48 SUGARLAND Twice The Speed Of Life 
MERCURY 002172/UMGN 113.98 CD) [N] 

32 
17 14 13 SARA EVANS Restless 

RCA 87074IRLG 11298/18.98) 

3 

r 51 46 WILLIE NELSON The Essential Willie Nelson 
LEGACY /COLUMBIA 86 740/SONY MUSIC (2998 ED CD/ 

24 
18 13 25 LEANN RIMES What A Wonderful World 

CURB 78779118sBCD) 

13 

61 61 TRACE ADKINS Greatest Hits Collection, Volume I 

CAPITOL 81512 (10.98/18.98) 

1 

19 20 16 TOBY KEITH A' Shock's Y'All 
OREAMWDRKS /50135/UMGN112.98/18.981 

1 

47 - JOE NICHOLS A Traditional Christmas 
UNIVERSAL SOUTH 002588 (18.98 CD) 

47 
20 16 17 BLAKE SHELTON Blake Shelton's Barn & Grill 

WARNER BOOS. 18728/WRN (18.98 CO) 

3 

54 47 DWIGHT YOAKAM The Very Best Of Dwight Yoakam 
REPRISE 78964/RHINO (18.98 CD) 

10 
21 

o21 
19 12 MARTINA MCBRIDE Martina 

RCA 54207/flLG (11.98/18.98) 

61 
1 

60 59 TRAVIS TRITT My Honky Tonk History 
COLUMBIA92084 /SONY MUSIC 118.98 ED CD) 

7 
21 LONESTAR Let's Be Us Again 

BNA 59751/FIG 118.96 CD) 

6 
2 

57 53 CONWAY TWITTY 25 Number Ones 
MCA NASHVILLE/UTV 003084/UME 113.98 CD) 

29 
23 

OD 

22 22 ALAN JACKSON A3 Greatest Hits Volumell 
ARISTA NASHVILLE 548e0/ILG 118.98 CD) 

6 
2 

63 63 DIXIE CHICKS Top Of The World Tour Live 
MONUMENT/COLUMBIA 90794/SONY MUSIC 11398 ED CD) 

3 
25 27 DIERKS BENTLEY Dierks Bentley 

CAPITOL 39814 (12 98/18.98) 

6. 
4 

65 62 BROOKS & DUNN Red Dirt Road 
ARISTA NASHVILLE 67070/KG 112.98/18.98) 

1 

25 23 19 TERRI CLARK Greatest Hits 1994 -2004 
MERCURY 001906NMGN (1398 CD) 

4 
6 

6 69 72 ELVIS PRESLEY Elvis: Ultimate Gospel 
RCA 57868/8MG STRATEGIC MARKETING GROUP (18.98 CD) 

30 
26 24 24 BIG & RICH Big & Rich's Super Galactic Fan Pak (EP) 

WARNER BROS. 48914/WRN /17.980VD /CDI 

17 

73 - RANDY TRAVIS Worship &Faith 
WORD -CURB 86273/WARNER BROS. /18.98 CD) 

9 43 
o30 

28 28 TRACE ADKINS Comin'On Strong 
CAPITOL 40517 112.98/18.M) 

6 
3 

68 67 ALAN JACKSON A3 Greatest Hits Volume II And Some Other Stuff 
ARISTA NASHVILLE 53097/RLG 112.98/19.981 

1 

44 VARIOUS ARTISTS Have A Fun Christmas 
UNIVERSAL SPECIAL MARKETS 18951 /rIMEUPE11398CD) 

6 
28 

64 64 KENNYROGERS 42 Ultimate Hits 
CAPITOL 98794 (21.98 CD) 

6 
29 

ED34 

31 23 RANDY TRAVIS Passing Through 
WORD- CURB8631&WARNER BROS. 118.98CD/ 

6 
23 

62 56 WILLIE NELSON & FRIENDS Outlaws And Angels 
LOST HIGHWAY 002794/UMGN 113.98 CD) 

10 
71 VARIOUS ARTISTS Shimmy Down The Chimney: A Country Christmas 

CAPITOL 71143118.9eCD) 

6 
30 

72 73 RODNEY CARRINGTON Greatest Hits 
CAPITOL 94164118.98 CD) 

11 
31 26 20 GEORGE JONES 50 Years Of Hits 

BANDIT 22o(z79eCD) 

7 
20 

7 67 60 BILLYCURRINGTON BillyCurrington 
MERCURY 000164/UMGN 14.98/9.98) [N] 

17 
32 29 35 SHEDAISY Sweet Right Here 

LYRIC STREET 165044/HOLLYWOOD (18.98 CD) 

2 

VARIOUS ARTISTS Thomas Kincade Country Christmas 
MADACY 50357 (7.98 CD) 

72 
33 

o36 
27 31 GARY ALLAN See H I Care 

MCA NASHVILLE 000111NMGN I8.98/12.98) 

2 
7. 

7 71 74 LORETTA LYNN Van Lear Rose 
INTERSCOPE 002513 (1298 CD) 

2 
36 JULIE ROBERTS Julie Roberts 

MERCURY 001902NMGN)8.941I3.98) 

.: 

9 

70 68 DOLLY PARTON Live And Well 
BLUE EYE 3998/SUGAR H111(18.96 CD) 

22 
35 33 32 REBA MCENTIRE Room To Breathe 

MCA NASHVILLE 000151NMGN (BS811zse) 

4 

'CASEY CHAMBERS Wayward Angel 
WARNER BROS. 48811 08.98 CD) IN] 

31 
36 35 29 MONTGOMERY GENTRY You Do Your Thing 

COLUMBIA 90558/SONY MUSIC 118.98 EG CD) 

2 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIAA certifi:ation for net shipment of 1 million units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond sym- 
bol indicates album's multi -platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: OCertification for net shipment of 100,000 units (Oral. A Certification of 200,000 units ( Platino). A' Certification of 400,000 units 

(Multi- Platno). "Asterisk indicates LP is available. Most tape prices, and CD prices far BMG and WEA labels, are suggested lists. Tape prices marked EO, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates bigge t percent- 
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. [N] indicates past or present Heatseeker title. 02004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Sales data compiled by 1[L 
Po Nielsen 

SoundScan 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

as 

g 
á á 

v ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

- NUMBER 1 Ifft 1 Week t umber 1 

KEITH URBAN 2 CAPITOL 32936116.s8118.s6). Golden Road 112 
1 

3 
10 O N - ' K 7 LO THIGHWAY MERCURY 17006UMGN 8 1 .'< O Brother Where Art Thou? 208 

1 11 MARTINA MCBRIDE 3 RCA 67012/RLG 112.98/18.98) Greatest Hits 167 

1 BURL IVES MCA SPECIAL PRODUCTS 322177/UME 15.98 CD) Rudol,h The Red -Nosed Reindeer 57 1 13 ALAN ACK ON ARISTA NASHVILLE 2173 LASERLIGHT 6s8 co Honk Tonk Christrna 76 
611 6 KENNY CHESNEY BNA 51808/111.G ItR.98co) All I Want For Christmas Is A Real Good Tan 16 1 17 KENNY CHESNEY A' BNA670DR/RLG 02.99/18.98) No Shoes No Shi No Problems 136 

0 2 MARTINA MCBRIDE RCA 87841/RLG110.98/16.98) White Christmas 60 1 16 ALISON KRAUSS + UNION STATION ROUNDER 610515 119.98CD1 Live 108 
In 4 TIM MCGRAW 4 CURB 77978112.98/18.98) Greatest Hits 210 23 ALABAMA A2 BMG SPECIAL PRODUCTS 447531RLG13 .98/6.98) Alabama Christmas 91 n El ALAN JACKS N ARISTA NASHVILLE 6706 LG 11.`: 18.98 Let h Be Christmas 22 1 ' 15 SHANIA TWAIN MERCURY 53608 UMGN 18.98/12.98 Come On Over 369 

7 3 RASCAL FLATTS 2 LYRIC STREET 165031/HOLLYWOOD (12.9/18.98) Melt 109 21 20 TOBY KEITH A2 MERCURY 558962/UME10.98 /12.98) Greatest Hits Volume One 313 
8 5 ELVIS PRESLEY A3 RCA 8807%/RMGone/Is.se) Elvis: 30#1 Hits 114 2 22 LONESTAR BNA 67975/BLG111.98/1798) This Christmas lime 25 

CO 9 TOBY KEITH MERCURY 527909NMGN (5.98CD) Christmas To Christmas 10 2 19 JOHNNY CASH A LEGACY /COLUMBIA 69 739 /SONY MUSIC (7.98EO/11.98) 16 B 1 est Hits 295 
10 0 LARRY THE CABLE G Y PAOALLE HIP- 00014.c ME1s.98CD Lord IA.olo!ize 76 2 21 ALABAMA RCA 6692NRLG(10.9M15.98I Christmas Volume ll 26 
¡Ì 14 TIM MCGRAW 2 CURB 78711 112.98/18.98) Set This Circus Down 167 e. - VARIOUS ARTISTS BMG SPECIAL PRODUCTS 1892 7/IME LIFE 11898CD) Classic Country: Christmas 9 

232 12 12 KENNY CHESNEY 3 BNA 67978mLGÚ298/18.98) Greatest Hits 218 q - DIXIE CHICKS lb MONUMENT 696 78/SONY MUSIC 112.98E0/18.98) FI 

LoAlbums with the greatest sales gains this week. Catalog albums are 2-ygar- old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units 

(Gold). A RIAA ertificaoon for net shipment of 1 million units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamo d symbol indicates album's multi- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. *Asterisk 

indicates LP is available. Most tape prices. and CD prices for BMG and WEA labels, are suggested lists. Tape ones marked ED, and all other CO prices, are equivalent prices, which are projected from wholesale prices. [N] indicates past Heatseeker tide. © 2004, VW Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Broadcast Data 

TITLE Systems Artist 
PRODUCER SONGWRITER) IMPRINT & NUMBER /PROMOTION LABEL 

TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

1 2 

e` NUMBER 1 Vga 2 Weeks At Number 1 

NOTHING ON BUT THE RADIO Gary Allan 
M W RIGHT,G.ALLAN IB.HILL,O.BLACKMAN,B.LONGI MCA NASHVILLE ALBUM CUT 

CD 37 40 PAPER ANGELS Jimmy Wayne 9 
C.LINOSEY,J.STR000 (J.WAYNE,D.SAMPSONI DREAMWORKS ALBUM CUT 

31 

1 CO 33 33 ME AND CHARLIE TALKING Miranda Lambert 9 
F.LIDDELLM.WRUCKE IM.LAMBERTR.LAMBERTH.LITTLE) EPIC ALBUM CUT/EMN 

32 

4 5 BACK WHEN Tim McGraw 
B. GALuMORE,TMCGRAW,O.SM /TH IJ.STEVENS,S.SMITH,S.LYNCHI CURB ALBUM CUT 

2 1 35 45 GONE Montgomery Gentry 
J.STEELEIB.DIPIERO,J.STEELEI COLUMBIA ALBUM CUT 

33 

3 2 4 THE WOMAN WITH YOU Kenny Chesney 
B.CANNON,KCHESNEY IC.WISEMAN,D.FRASIERI BNA ALBUM CUT 

2 0 42 41 MOCKINGBIRD Toby Keith Duet With Krystal 
J.STROUD,T.KEITH,LWHITE II.FOUX,C.FOXX) DREAMWORKS ALBUM CUT 

34 

o 5 o SOME BEACH Blake Shelton 9 
B.BRADDOCK IP.OVERSTREETR.LFEEKI WARNER BROS. ALBUM CUT/WRN 

4 e 34 35 REVENGE OF A MIDDLE -AGED WOMAN Tracy Byrd 9 
B.J.WALKER,JR.,T.BYRD ID.BERGA.TATE,S.TATEI BNA ALBUM CUT 

34 

5 3 1 MR. MOM Lonestar 9 
D. HUFFIR .MCDONALO,R.HARBIN,O.PFRIMMERI BNA ALBUM CUT 

1 0 38 39 HOW DO YOU GET THAT LONELY Blaine Larsen 
R.LFEEK,T.JOHNSON IR.LFEEK,J.TEACHENORI BNA ALBUM CUT 

36 

o 7 8 HOW AM I DOIN' Dierks Bentley 9 
B.BEAVERS (WRITER X,D.BENTLEY) CAPITOL ALBUM CUT 

6 0 36 36 YOU DON'T LIE HERE ANYMORE Shelly Fairchild 9 
B.CANNON,K.GREENBERG IS.FAIRCHILD,C.MILLS,S.LEMAIREI ® COLUMBIA 71162 

36 

o 8 10 AWFUL, BEAUTIFUL LIFE Darryl Worley 9 
FROGERS ID.WORLEYH.ALLENI DREAMWORKS ALBUM CUT 

7 a 41 38 LONG, SLOW KISSES Jeff Bates 
B.CHANCEY,K.BEARD,D.MALLOY (J.BATES.G.BRAOBERRY,B.HAYSUPI RCA ALBUM CUT 

38 

o 9 11 PARTY FOR TWO Shania Twain With Billy Currington Or Mark McGrath 9 
R J.LANGE (S.TWAIN,R.J.LANGE) MERCURY ALBUM CUTS 

8 35 40 37 THE UPSIDE OF BEING DOWN Catherine Britt 9 
K.STEGALL IC.BAKERT,S.BAKER,R.LFEEKI RCA ALBUM CUT 

36 

O 11 16 MONDAY MORNING CHURCH Alan Jackson 9 
K.STEGALL (B.BAXTER,E.ENOERLIN) ARISTA NASHVILLE ALBUM CUT 

9 43 48 WHAT'S A GUY GOTTA DO Joe Nichols 
B.ROWAN IJ .NICHOLS,K.LOVELACE,O.SAMPSON) UNIVERSAL SOUTH ALBUM CUT 

40 

12 13 NOTHIN 'BOUT LOVE MAKES SENSE LeAnn Rimes 9 
D.HUFF (K.SACKLEY,G.BURR,J.FEENEY) ASYLUM -CURB ALBUM CUT 

10 39 47 I THINK THE WORLD NEEDS A DRINK Terri Clerk 
B.GAW MORE IE.CHURCH,C.BEATHARD) MERCURY ALBUM CUT 

39 

13 15 MUD ON THE TIRES Brad Paisley 9 
F.ROGERS IC.OUBOIS,B.PAISLEYI ARISTA NASHVILLE ALBUM CUT 

11 44 44 I WOULD CRY Amy Dailey 9 
LMILLER IA.DALLEY,B.BAKERI CURB ALBUM CUT 

42 

12 6 3 THAT'S WHAT IT'S ALL ABOUT Brooks & Dunn 9 
K.BROOKS,R.OUNN,M.WRIGHT (S.MCEWAN,C.WISEMANI ARISTA NASHVILLE ALBUM CUT 

2 46 49 I'M A SAINT Mark Chesnutt 
J.RITCHEY IJ.RICHEYJ.SELLERS,T.MARTINI VIVATONI ALBUM CUT 

43 

® 16 19 YOU'RE MY BETTER HALF Keith Urban 
D.HUFEK.URBAN IJ.SHANKS,K.URBAN) CAPITOL ALBUM CUT 

13 45 50 THE BUMPER OF MY S.U.V. Chely Wright 9 
C.WRIGHT IC.W RIGHTI (H PAINTED RED 002 

44 

Q 17 21 WHEN I THINK ABOUT CHEATIN' Gretchen Wilson 9 
M.WRIGHTJ.SCAIFE IG.WILSON,J.RICH,V.MCGEHEI EPIC ALBUM CUT /EMN 

14 52 - IT'S GETTING BETTER ALL THE TIME Brooks & Dunn 
K.BROOKS,R.DUNN,M.WRIGHT IR.DUNN,D.000KI ARISTA NASHVILLE ALBUM CUT 

45 

® 14 14 COME HOME SOON SheDaisy 9 
D.HUFF,SHEDAISY IK.OSBORN,J.SHANKS) LYRIC STREET ALBUM CUT 

14 48 52 INSPIRATION David Lee Murphy Featuring Lee Roy Parnell 
D.L.MURPHY ID.LMURPHYI KOCH ALBUM CUT 

46 

0 18 18 HE GETS THAT FROM ME Reba McEMire 9 
R.MCENTIRE,B.CANNON,N.WILSON IS.D.JONES,P.W RITE) MCA NASHVILLE ALBUM CUT 

16 50 60 I'LL TAKE THAT AS A YES (THE HOT TUB SONG) Phil Vassar 9 
F.ROGERS,P.VASSAR (J.MCELROY,V.MELAMEDI ARISTA NASHVILLE ALBUM CUT 

47 

o 19 20 HOLY WATER Big & Rich 9 
B.KENNTJ.RICH,P.WORLEY IB.KENNTJAICH,V.MCGEHE,J. COHENI WARNER BROS. ALBUM CUT/WRN 

17 48 i 

18 all 
47 51 THE CHANCE Julie Roberts 9 

B.ROWAN ID.BRYANT,LHENGBERI MERCURY ALBUM CUT 

47 

0 22 25 BLESS THE BROKEN ROAD AIRPOWER Rascal Flans 9 
M.BRIGHT,M.WILLIAMS,RASCAL FLATTS (M.HUMMON,B.E.BOYO,J.HANNA) LYRIC STREET ALBUM CUT 

56 - GOD'S WILL Martina McBride 9 
M.MCBRIDE.P.WORLEY IT.DOUGLAS) RCA ALBUM CUT 

49 

21 24 NOTHIN' TO LOSE AIRPOWER - Josh Gracin 
M.W ILUAMS IK.SAVIGAO,M.CHAGNONI LYRIC STREET ALBUM CUT 

19 fin 55 57 HOME SWEET HOLIDAY INN Trent Willmon 
FAOGERS IT.WILLMON,GSTAPLETON,J.CIARKI COLUMBIA ALBUM CUT 

50 

2 20 22 TRIP AROUND THE SUN Jimmy Buffett With Martina McBride 9 
M.UTLEY,M.MCANALLY IA.ANDERSON,S.BRUTON,S.VAUGHNI MAILBOAT ALBUM CUT /RCA 

20 112P 53 54 FOUR WALLS Randy Travis 
K.LEHNING ID .ROLLINS,H.STINSON,D.VWILLIAMSI WORD- CURB/WARNER BROS. ALBUM CUT/WRN 

51 

24 23 WHAT SAY YOU Travis Tritt With John Mellencamp 9 
B.J.WALKER,JR.,T.TRITT IF.J.MYERS,M.BRADFORDI COLUMBIA ALBUM CUT 

21 0 58 - TONIGHT Sam Evans 
S.EVANS,P.WORLEY (T.JOHNSON,B.BAKER) RCA ALBUM CUT 

52 

® 25 26 LET THEM BE LITTLE Billy Dean 9 
B.DEAN,LWHITE IB.DEAN,R.MCDONALDI CURB ALBUM CUT 

22 0 59 56 RESTLESS Alison Krauss + Union Station 9 
A.KRAUSS + UNION STATION IR.LCASTLEMANI ® ROUNDER 614618 

53 

® 26 27 DON'T BREAK MY HEART AGAIN Pat Green 9 
MERMAN (P.GREEN,W.BOWEN) REPUBLIC/UNIVERSAL ALBUM CUT /MERCURY 

23 Q 57 55 ALL I EVER NEEDED Bret Michaels With Jessica Andrews 
B.MICHAELS IB.MICHAELSI POOR BOY ALBUM CUT 

45 

28 29 I MAY HATE MYSELF IN THE MORNING Lee Ann Womack 
B.GALLIMORE (O.BLACKMANI MCA NASHVILLE ALBUM CUT 

24 A r)T t-i t T F F R_ ! I 

MISSION TEMPLE FIREWORKS STAND Sawyer Brown Featuring Robert Randolph 
MA.MILLER IP.THORN,B.MADDOX) CURB ALBUM CUT 

55 23 9 STAYS IN MEXICO Toby Keith 
J.STROUD,T.KEITH (T.KEITHI DREAMWORKS ALBUM CUT 

3 

27 28 BABY GIRL Sugarland 9 
G.FUNDIS IKBUSH,K.HALL,J.NETTLES,T.BLESER) ® MERCURY 003255 

26 49 46 I AIN'T SCARED Carolina Rain 
S.SMITH IR.BOYER,G.LOYD,S.SMITHI EQUITY ALBUM CUT 

41 

® 31 32 IF HEAVEN Andy Griggs 
R.SCRUGGS IG.PETERSI RCA ALBUM CUT 

27 
3 

LET IT SNOW! LET IT SNOW! LET IT SNOW! Joe Nichols 
B.ROWAN (J.STYNE,S.CAHN) UNIVERSAL SOUTH ALBUM CUT 

57 

o 29 31 TRYING TO FIND ATLANTIS Jamie O'Neal 9 
K.STEGALL IC.WATERS .Z.TURNERI CAPITOL ALBUM CUT 

28 UP AIN'T DRINKIN' ANYMORE Kevin Fowler 
B.J.WALKER,JR. IK.FO WLERI EQUITY ALBUM CUT 

49 

C1 30 30 NO END IN SIGHT Katrina Elam 9 
TBROWN,J.LSLOAS IK.ELAM,R.LBRUCE,C.DANNEMILLERI UNIVERSAL SOUTH ALBUM CUT 

29 NOT ME Keni Thomas Featuring Vince Gill And Emmylou Harris 
B.MAHER,M.SELBY (K.THOMAS.B.MONTANA,B.MAHER) MORAINE ALBUM CUT 

59 

0 32 34 THAT'S WHAT I LOVE ABOUT SUNDAY Craig Morgan 
C.MORGAN,P.O'DONNELL IA.DORSEY,M.NARMOREI BROKEN BOW ALBUM CUT 

30 80 ̀° HEAVEN Los Lonely Boys 9 
J.PORTER IH.GARZA,J.GARZA,R.GARZAI ® OR/EPIC 76813/SMN 

46 

. Records showing an increase in detections over the previous week, regardless of chart movement Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' adio track service. 122 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air- 
power awarded to sa gs appearing in the top TO on both the NS Airplay and Audience charts for the first time with increases in holh detections and audience. Titles below he top 15 6 Fe -removed from the chart after 20 weeks. Videoclip availability. Catalog number is for CD Single, or Vinyl Singled CD Single is unavailable. ®CDSingleavailable.00VOSin- 
gle available. © CD Maxi -Single available. O Cassette Single available. O Vinyl Maxi -Single available. O Vinyl Single available. © Cassette Maxi -Single available ® 2004, VIO Business Media, Inc. All rights reserved. 
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Sales data compiled by r 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 

Nielsen 
SoundScan 

Title 

?et NUMBER 1 f vY 
ALISON KRAUSS + UNION STATION ROUNDER 610525 

1 Week At Number 1 

Lone! Runs Both Wa s 

OLD CROW MEDICINE SHOW NETTWERK 30349 O.C.M.S. 
RICKY SKAGGS & KENTUCKY THUNDER SKAGGS FAMILY /LYRIC STREET 901006/HOLLYWOOD Brand New Strin s 

STEVE IVEY MAOACY CHRISTIAN 50447 /MADACV Best Of Blue rass Gos el 

VARIOUS ARTISTS UNIVERSAL SPECIAL MARKETS neerIMEUFE The Essential Blue rass Christmas Collection: Christmas Time'sA- Comin' 

VARIOUS ARTISTS RAINMAKER /UCKONA VISION 2001 /SUGAR HILL All *Star Blue rass Celebration 
VARIOUS ARTIS IH. HI . . . , I "K I 'rU' y.1iFTHnFaIi9lKlam 
VARIOUS ARTISTS GAITHER MUSIC GROUP 42459 Bill Gaither Presents: A Gos el Blue . rass Homecomin . Volume One 

VARIOUS ARTISTS GAITHER MUSIC GROUP 42460 Bill Gaither Presents: A Gos el Blue rass Homecomin . Volume Two 

VARIOUS ARTISTS UNIVERSAL SPECIAL MARKETS 19007/TIME LIFE Legends Of Blue trass 
YONDER MOUNTAIN STRING BAND FROG PAD 204 Mountain Tracks: Volume 3 

STEVE IVEY MADACY CHRISTIAN 50269/MADACY 30 Bluet rass Gos ' el Favorites 

JERRY GARCIA & DAVID GRISMAN ACOUSTIC DISC 57 Been All Around This World 

STEVE IVEY MAOACY SPECIAL PRODUCTS 5338 /MADACV 20 Best Of Blue. rass Gos el 

PETER ROWAN & TONY RICE ROUNDER 610441 You Were There For Me 

CEJ2004R 11 

Blllboar 
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HOT COUNTRY 
SINGLES SALESTM 

Sales data compiled by E 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL 

Nielsen 
SoundScan 

Artist 

ff` NUMBER 1 i14.6 

REDNECK 12 DAYS OF CHRISTMAS /HERE'S YOUR SIGN CHRISTMAS WARNER GROS 19507ANeN 

5 Weeks At Number 1 

Jeff Foxworthy/Bill Engvall 

THE BUMPER OF MY S.U.V. PAINTED RED002 Chely Wright 

RESTLESS ROUNDER 614616 Alison Krauss + Union Station 

BABY GIRL MERCURY 003255/UMGN Sugarland 

VIVA LAS VEGAS ROUNDER 614617 The Grascals With Special Guest Dolly Parton 

HURT 7 AMERICAN 009770/LOST HIGHWAY Johnny Cash 

ROCKY TOP '96 DECCA/MCA NASHVILLE 155274/UMGN The Osborne Brothers 

YOU DONT LIE HERE ANYMORE COLUMBIA 71162/SONY MUSIC Shelly Fairchild 

BREAK DOWN HERE MERCURY 002162/UMGN Julie Roberts 

WILD WEST SHOW WARNER BROS. 16515nwRN Big & Rich 

Records wrth the greatest sales gains this week. Recording Industry Assn. Of America IRIAA) certification for net shipment of 500,000 album units or 25,000 OVD single units (Gold). ATIIAA certification for net shipment of 1 million units or 50,000 DVD single units (Platinum), with multimillion titles indicated by a numeral following the symbol. INI indicates past or present 
rfeatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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 illboar IC s Music 
ALBUMS 
Edited by Michael Paoletta 

NEW & NOTEWORTHY 

BEBE 
Pafuera Telarañas 
PRODUCER: Carlos Jean 

EMI Latin 7243 8 64610 
RELEASE DATE: Nov. 9 

When you listen to Spanish newcomer 
Bebe, quickly skip the inconsequential, 
dance- tinged first track. From that 
point on, you'll encounter a surprising 
songwriter and a heartfelt, distinctive 
and convincing performer with a 
unique voice -the kind that comes 
around very sporadically in Latin pop. 
"Pafuera Telarañas" mixes Spanish fla- 
menco sensibilities with tinges of 
dance, electronica and, sometimes, Beat - 
les-esque lushness ( "Con Mis Manos"). 
Bebe, who writes all her material, has an 
appealingly childlike voice that can turn 
almost nihilistic on tracks like the sparse 
"Siempre Me Quedara," mostly set over 
bare guitar and drums. It's creative, com- 
pelling stuff. Even if you don't go for the 
melodies, you listen to the cadence, the 
words and the voice. For commercial 
appeal, look at the flamenco /dance vibe 
of the single "Malo," a hit in Spain. -LC 

POP 
0. MTV ULTIMATE MASH -UPS PRESENTS 

JAY-Z/LINKIN PARK 

Collision Course 
PRODUCER: Mike Shinoda 
Warner Bros. 4.8962 
RELEASE DATE: Nov. 30 
While the mash -up phenomenon has 
existed for several years now, it is 
unprecedented for artists to actually 
team up for the songs being combined, 
especially those at the top of their 
respective genres. That is what makes 
lay -Z and Linkin Park's mash -up col- 
laboration, the two -disc "Collision 
Course," special. The rapper and band 
convened in a studio to rework six 
tracks (on CD), as well as at Los Ange- 
les' Roxy nightclub for a live show 
(DVD). The CD, produced by Linkin 
Park's Mike Shinoda, has more hits 
than misses. Some tracks, like "Numb/ 
Encore" and "Big Pimpin'/Papercut," 
flow together seamlessly. "Izzo/In the 
End," however, sounds forced. And 
although the music generally works 
together, the lyrics don't always: Linkin 
Park's angst -filled words about rela- 
tionships and Z's boasting sometimes 
sound incongruous. But the DVD 
negates any slight misgivings. The two 
acts are obviously enjoying themselves, 
both in the studio and onstage. And 
there's a palpable energy flowing 
between the band and the rapper, as if 
they both know that they're part of 
something groundbreaking. -BT 

0. SIMON & GARFUNKEL 
Old Friends: Live on Stage 
PRODUCER: not listed 
Warner Bros. 48954 
RELEASE DATE: Nov. 30 
So what if there's nothing significantly 
new on Simon & Garfunkel's two -CD 

E S S E N T I A L R E V I E W S 

KELLY CLARKSON 
Breakaway 
PRODUCERS: various 
RCA 82876 64491 
RELEASE DATE: Nov. 30 
Kelly Clarkson's second studio effort, 
"Breakaway," is that rare exhibition of 
substance over style. While the major- 
ity of today's hitmakers rely upon 
gimmicky collaborations and novelty 
arrangements to court popular appeal, 
our "Idol" heroine is busting a move 
to showcase keepsake melodies and 
vocal prowess to claim her place in 
the spotlight. Throughout, Clarkson 
exhibits the ability to dominate some 
fairly aggressive material ( "Behind 
These Hazel Eyes," "Gone "). She's also 
not afraid to tackle two beautiful bal- 
lads, "Because of You" and "Where Is 
Your Heart," which will thrill fans. 
But for the most part, the guitars are 
amped up here, maintaining universal 
appeal and a boatload of potential hits 
to rival Avril Lavigne and the likes of 
Ashlee Simpson and Lindsay Lohan. 
Clarkson proves that she's the real 
thing, packed with enough potency to 
ensure radio that she's here to stay. 
Here's a hit female artist who has the 
chops for lasting success. -CT 

ALISON KRAUSS + UNION STATION 

Lonely Runs Both Nays 
PRODUCERS: Alison Krauss + Union Station 

Rounder 1161 0525 
RELEASE DATE: Nov. 23 
In her first studio date in three years, 
multi- Grammy Award honoree Alison 
Krauss stays true to her bluegrass 
roots as well as her commitment to 
sharing the spotlight with her superb 
picking and twanging band. On the 
winning "Lonely Runs Both Ways," 
Krauss and company weigh in on 
tunes written by their favorite song - 
smiths, including G Ilian Welch and 
David Rawlings. But the best are 

those by Robert Lee Castleman, 
who contributes fo Jr numbers to 
the collection, including "Restless." 
Originals include dobro player 
Jerry Douglas' instrumental "Un- 
ionhouse Branch," a anjoist/guitarist 
Ron Block's ballad 'A Living 
Prayer" and Krauss' collaboration 
with Alison Brown, "This Sad 
Song." On the 10 songs where 
Krauss sings lead, she delivers 
radiant and alluring vocals in 
down -home fashion. -DO 

NAS 
Street's Disciple 
PRODUCERS: various 
Sony Urban Music /Columbia C2K 
92065 
RELEASE DATE: Nov. 30 
Few hip -hop artists have mastered the 
tricky art of the double -album. The 
task of creating two CDs full of good 
material has thwarted many an A -list 
talent. However, Nas has ably stepped 
up to the plate with his first double - 
disc, "Street's Disciple." Fans got their 
first taste of the album with the hard - 
core anthem "Thief's Theme." Backed 
by a fierce bassline, the Queens, N.Y., 
MC spins one chest -thumping lyric 
after another. While the track is remi- 
niscent of Nas classics like "It Ain't 
Hard to Tell" and "Sweet Dreams," the 
more thought- provoking cuts are 
where Nas really scores. On "Ameri- 
can Way," which features Kelis, he 
rails against this country's various 
ills -from the Bush administration to 
newly politically active hip -hop artists. 
Other highlights include the Rakim 
tribute, "U.B.R. (Unauthorized Biogra- 
phy of Rakim)"; "Bridging the Gap "; 

and the controversial "Coon Picnic 
(These Are Our Heroes)." -RH 

live retrospective? Recorded last year 
at Madison Square Garden and the 
New Jersey's Continental Airlines 
Arena, the triumphant "Old Friends: 
Live on Stage" finds the divorced/ 
reunited duo making its first appear- 
ance side by side in 20 years. S &G 
deliver more than 20 of their classic 
songs, sparked back to life. The per- 
formance supports the premise that 
the duo ranks among the top creative 
partnerships of the '60s. The bulk of 
the songs are Simon compositions 
rendered with whimsy and beauty, 
angst and spunk -all with S &G's 
trademark vocal harmonies. High- 
lights include between -song banter 
about their arduous friendship and a 
"Bye Bye Love" cameo by mentors the 
Everly Brothers. The dividend: a 
remarkably apropos new studio song, 
"Citizen of the Planet," penned in the 
early '80s but left unfinished. -DO 

0. KENNY G 

At Last ... The Duets Album 
PRODUCERS: Walter Afanasieff, Clive Davis 

Arista 82876 -62470 
RELEASE DATE: Nov. 23 
Mainstream jazz fans love to beat up 
on Kenny G. On his new Pro Tools and 
programmed CD, "At Last ... The 

Duets Album," the saxist safely plays 
the smooth and ME; jazz cards with a 
pack of collaborator:, including such 
heavy hitters as saxophonist David 
Sanborn, pianist David Benoit (who is 
wasted on a humdrum, straight instru- 
mental take on Jesse Harris' "Don't 
Know Why "), and a roll call of class -A 
singers, including Chaka Khan, LeAnn 
Rimes and Gladys Knight. They all 
enter G's melody -mesmerized Stepford 
jazz world- edgeles :., lightweight, 
snoozy -with the result being fine 
wallpaper jazz best piped into subur- 
ban malls. Plus, G's :solo bleats and 
ornamental frills scund the same 
from song to song. Two bright spots: 
"At Last" with trumpeter Arturo 
Sandoval and, remarkably, "The 
Music That Makes Me Dance" with 
Barbra Streisand.- DO 

DANCE/ELECTRONIC 

* GAELLE 
Transient 
PRODUCERS: Eric Stainile, Gaelle Adisson 

Naked Music Recordings NMN17 
RELEASE DATE: Nov. :.6 
Gaelle is no stranger to readers of 
Billboard. Since the late '90s, she has 

been featured in various sections of 
the magazine. Now, after honing her 
craft -collaborating with dance /elec- 
tronic producer Chris Brann on 
Ananda Project's "Cascades of Colour" 
and Wamdue Project's "King of My 
Castle " -Gaelle delivers her debut 
album. The richly textured collection 
showcases an artist who experiments 
with a variety of sophisticated beats 
and rhythms: "Falling" is straight -up 
house, "Fade Away" is slinky R&B and 
the title track has one foot squarely in 
Coldplay's studio. Throughout, 
Gaelle's penchant for all things soul 
remains intact. An adventurous spirit, 
Gaelle's musical twists and turns will 
be appreciated by fans of Sade, Beth 
Orton and Björk; that is, if they are 
exposed to them. -MP 

* CHICKS ON SPEED 

994 
PRODUCERS: various 
Chicks on Speed Records cosrl2cdus 
RELEASE DATE: Nov. 16 
Electro -smart Chicks on Speed 
began as a fake art band in the late 
'90s with a deliriously twisted 
remake of "Warm Leatherette." 
Now, after releasing a "best-of" 
compilation ( "The Re- Releases of 

the Un- Releases ") and one studio 
album ( "Will Save Us All "), the 
Berlin -based Chicks -Kiki Morse, 
Melissa Logan and Alex Murray - 
Leslie- deliver their most mature 
recording yet. Still, we are talking 
about a Chicks on Speed creation, so 
it is, thankfully, strikingly left of 
center. In addition to production 
outfit Glove, "99e" finds the trio col- 
laborating with Miss Kittin, Le Tigre, 
Peaches and Tina Weymouth (Talk- 
ing Heads, Tom Tom Club), among 
other dance -rock luminaries. In fact, 
Weymouth appears on a festive cover 
of Tom Tom Club's 1981 No. 1 club 
hit, "Wordy Rappinghood." Other 
high points include "Sell- Out," "We 
Don't Play Guitars," "Fashion Rules!" 
and hidden track "Flame On." The 
Chicken Lips house -spiked re -rub of 
"We Don't Play Guitars," which 
appears on the bonus disc, is way 
fine. Distributed by Caroline. -MP 

COUNTRY 
* CARLY GOODWIN 
Carly Goodwin 
PRODUCER: Carl Jackson 
Dreaming Bear Music DBM00002 
RELEASE DATE: Nov. 9 

Carly Goodwin's debut album show- 
cases a serious talent with enough 
vocal chops to entice a duet with 
Willie Nelson on the latter's classic 
"Crazy." Carl Jackson's production 
brings insistent percussive and 
acoustic elements to such spritely 
cuts as "Just Another Mountain" and 
the hopeful "New Night Dawning." At 
23, Goodwin's voice owns impressive 
range and personality on uptempo 
cuts like "Destination Heartache" and 
endearing tone and tremolo on such 
midtempos as the easy -rollin' "High 
on a Mountain." Elsewhere, "Until 
Then" and "Still Too Blue" are stone - 
country ballads in a Patty Loveless 
style. Likewise, the piano -based 
"Homecoming Day" is a gorgeous 
torch song, and "Baby Come Back 
Home" is a passionately rendered, if 
somewhat clichéd, tearjerker ballad 
about a soldier's wife that could have 
huge appeal these holidays. Racked 
by Bayside. -RW 

JAZZ 
ROBERT DOWNEY JR. 

The Futurist 
PRODUCERS: Jonathan Elias, Mark Hudson 

Sony Classical ASK 92654 
RELEASE DATE: Nov. 23 
Robert Downey Jr. joins the actors 
who raised eyebrows this year by step- 
ping out as a recording artist 
(William Shatner notwithstanding). 
The public has written Downey off 
more than once, but his tendency to 
resurface with a surprising perform- 
ance pops up on "The Futurist." 
Naysayers should not blindly assume 
that the jazzy AC album is a train 
wreck, but the journey does make pit 
stops. Downey wrote eight of its cuts, 
played piano on some and sings on 
all. His tone roughly mimics Peter 
Gabriel, and his phrasing can be 
painfully self- conscious ( "Man Like 

(Continued on page 42) 

CONTRIBUTORS. 
Leila Cobo, Gordon Ely, Deborah Evans Price, Rashaun Hall, Gall Mitchell, Dan Ouellette, Michael Paoletta, Chuck Taylor, Bram Teitelman, Christa L.Titus, Philip van Vleck, Ray Waddell. ESSENTIALS: Releases 

deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential.VITA. REISSUES: Rereleased albums of special artistic, archival and commercial interest and outstanding collections of works by one or more artists. PICKS l'): 
New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES ( *): New releases, regardless of chart potential, highly re ommended because of their musical merit. All albums commercially available in the United States are eligible. Send album review copies and singles review 

copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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Me "). The music isn't groundbreaking 
and the lyrics are a little odd, 
although Downey's cover of Charlie 
Chaplin's "Smile" is admirable, and 
"Kimberly Glide" has a pleasant, gen- 
tle sway. This won't set the world on 
fire, but Downey, at the least, 
deserves credit for going full- frontal 
and not burying himself in the mix of 
an overproduced sound bed. -CLT 

* MANUEL VALERA 
Forma Nueva 
PRODUCER: Manuel Valera 
Mayo 1101 
RELEASE DATE: Nov. 16 
Cuban -born pianist/composer Manuel 
Valera has been paying his jazz dues 
for some time now, having toured 
with, among others, Paquito 
D'Rivera, Claudio Roditi, Steve Turre, 
John Benitez and Dave Valentin. He 
has also appeared as the solo guest 
artist for the Wayne Shorter Trio. 
With "Forma Nueva," Valera assumes 
the role of leader. He authored or 
arranged the 12 songs on the album, 
asserting his keyboard and composi- 
tional virtuosity. In the process he 
leaves no doubt that he's destined to 
play a role in the future of jazz. Abet- 
ted by John Patitucci (bass), Bill 
Stewart (drums), Horacio "El Negro" 
Hernandez (drums) and Seamus 
Blake (saxophone), Valera shows a 
keen jazz vocabulary, a gift for creat- 
ing grooves that invite stellar solo 
flights from his collaborators and the 
nerve to romance a melody when it 
suits him. Begin your exploration of 
this choice album with the title track, 
"Metaphorically Speaking," "Say It 
(Over and Over Again)" and "Dis- 
placed." Racked by Synergy. PW 

GOSPEL 
* CLARENCE POWELL 
Made It After All 
PRODUCERS: Mark Copeland, Freda Battle 
Axiom 625989430121 
RELEASE DATE: Nov. 30 
Newcomer Clarence Powell makes an 
impressive debut with a dramatic 
tenor voice and a solid collection of 
traditional and contemporary songs. 
Backed by a tight, five -piece band led 
by the album's co- writers and pro- 
ducers, pianist Mark Copeland and 
Freda Battle (who conducted the pro- 
ject's choral ensemble), Powell is 
given a setting in which he truly 
soars. "Greater Works" is smooth, 
steady and soulful gospel /R &B; "I 
Worship You" is a powerful ballad. 
"Without Faith" features a jazzy 
groove punctuated by a hot horn sec- 
tion, while the smoking "Thank You 
Jesus" is classic hand -clapping, foot - 
stomping gospel. Powell has all the 
goods to become a formidable pres- 
ence in modern gospel. -GE 

DVD 
AEROSMITH 
You Gotta Move 
Columbia Music Video 58834 
RELEASE DATE: Nov. 23 

Aerosmith launched its DVD "You 
Gotta Move" Nov. 23 with a one -time 
screening at select Regal Entertain- 
ment Group venues. "Move" follows 
the band while on tour in support of 
its blues album "Honkin' on Bobo," 

and the musical rejuvenation Aero- 
smith experienced from the project. 
The gamut of classic tunes ( "Dream On," 
"Sweet Emotion ") and newer favorites 
( "Cryin'," "Jaded ") could have been a 
wicked rollercoaster ride of down -and- 
dirty rock'n'roll if every song wasn't fol- 
lowed by an interview or shots from 
behind the scenes. Such footage is very 
candid -Steve Tyler comments in one 
clip that he sometimes wonders if the 
band should have recorded "Angel" or 
"Crazy" -but it drags the speedy rush 
out of the concert. Yet Aerosmith's 
experience drips from every note, and 
thanks to its blues roots, selections 
from "Honkin' on Bobo" fit right along- 
side "Back in the Saddle" and "Walk 
This Way. " -CLT 

INCUBUS 
Alive at Red Rocks 
Epic /Immortal EVD 59042 
RELEASE DATE: Nov. 23 
Incubus filmed its July 26 perform- 
ance at Red Rocks Amphitheater in 
Denver with a 10- camera, high - 
definition shoot that has superb pic- 
ture clarity to match the sound qual- 
ity on this DVD, regardless of 
whether one's entertainment system 
is in stereo or not. The venue's mag- 
nificent setting and the inspired con- 
cert the band gave makes this a 
must -have for devotees that will con- 
vert many others. Incubus exposes a 
jam -band pedigree with the meander- 
ing lines heard in "Just a Phase," "Vita- 
min" and "Sick, Sad Little World," 
while other passages bow to prog -rock 
icon Rush. A three -way drum solo by 
percussionist Jose Pasillas II, singer 
Brandon Boyd and bassist Ben Ken- 
ney is a clever example of the group's 
multitasking skills. For extras, an ani- 
mated icon floats onscreen during 
five different songs; when clicked, the 
picture changes to a full screen of 
computer -generated visuals. Also 
included is a five -song CD of studio 
tracks and live takes. -CLT 

JET 

Family Style 
Elektra /Atlantic 40242 
RELEASE DATE: Nov. 23 
Although Jet is only one album into its 
career, the band is already offering a 
comprehensive look into the past 18 
months with this DVD. Its highlight is 
an hourlong concert shot in front of 
an enthusiastic crowd, with the Aus- 
tralian quartet shining and showcas- 
ing its gritty, bluesy, if not entirely 
original brand of rock'n'roll. The 13- 
song show features most of the music 
from the group's debut album, "Get 
Born," but also includes several cov- 
ers, including "That's All Right 
Mama" and an unreleased song, "Hey 
Kids," sung by guitarist Cameron 
Muncey. "Family Style" is also home 
to all of the band's videos and a brief 
life -on- the -road documentary. As one 
of 2004's breakout rock stories, 
"Family Style" is proof that Jet has 
plenty of potential. -BT 
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NEW & NOTEWORTHY 

B5 All I Do (3:47) 
PRODUCERS: Rodney Jerkins 
WRITERS: B. Holland, M. Lovesmith 
PUBLISHERS: Stone Diamond Music/Gold 
Forever Music (BMI) 
Bad Boy /Universal 21365 (CD promo) 
Having engineered the return of veter- 
an act New Edition, Sean "P. Diddy" 
Combs is grooming a new boy group to 
follow in those footsteps. The newcom- 
ers are the five Breeding brothers from 
Atlanta. Dustin, Kelly, Patrick, Carnell 
and Bryan range in age from 11 to 17. 
The siblings' first project is a cover of 
the Jackson 5's 1975 R &B hit, "All I Do 
Is Think of You," which was a No. 1 

R &B hit for Troop in 1990. The quintet 
turns in a faithful rendition, complete 
with a Michael Jackson -esque lead 
singer. The harmonies are engaging, as 
is the mellow- voiced spoken -word 
accompaniment. That, combined with 
photogenic looks, gives B5 a leg up on 
filling the void left by the implosion of 
B2K. It will be interesting to hear what 
else B5 can do on the original tip. The 
group's debut album, due in March 
2005, boasts the talents of Sean Garrett 
and Veit Renn, among others. -GM 

AC 
BRIAN McKNIGHT EverytimeYou Go 
Away (4:06) 
PRODUCER: Brian McKnight 
WRITER: B. McKnight 
PUBLISHER: Cancelled Lunch Music/Universal 

PolyGram International Publishing (ASCAP) 

Motown 21363 (CD promo) 
If there's one thing Brian McKnight 
knows his way around, it's a love ballad. 
For proof, you need look no further 
than two of his major R &B /pop hits, 
"Anytime" and "Back at One." "Every- 
time You Go Away" doesn't shatter that 
mold. Once again, McKnight's plaintive 
voice is accompanied by his sparse, 
understated piano. The big plus here 
are the other accents: a brief rock gui- 
tar interlude and crescendoing strings, 
the latter adding a lush framework 
that's too often missing from contem- 
porary music. -GM 

MODERN ROCK 
V. 3 DOORS DOWN Let Me Go (4:00) 
PRODUCER: Johnny K 

WRITERS: Arnold, Roberts, Harrell, 
Henderson 
PUBLISHERS: Escatawpa Songs /Songs of 
Universal (BMI) 
Republic/Universal 21362 (CD promo) 
Even though it has yet to release its 
third album, 3 Doors Down has 
become a core act of the new millennium. 
Its first two albums have gone multi - 
platinum, containing multiple radio 
hits at rock and top 40 radio. Yet it is 
somewhat inexplicable how it attained 
its status, as its music is mostly generic 
meat -and -potatoes rock. However, the 
millions that picked up 3 Doors 
Down's first two albums will no doubt 
enjoy "Let Me Go," the first taste of 
third set "Seventeen Days." It's no 
great deviation from the act's other 
songs, yet it has already gained trac- 

ESSENTIAL REVIEWS 

DIANA DeGARMO Emotional (3:05) 
PRODUCER: Andreas Carlsson 
WRITERS: A. Carlsson, D. Child, C. Braide 
PUBLISHERS: Andreas Carlsson Publishing 
AB/Warner /Chappell Music (ASCAP); 
Desmundo Music/Deston Songs ( ASCAP); 

Warner /Chappell (PRS) 

RCA 82876 -66560 (CD promo) 
In a good and just top 40 landscape, 
Diana DeGarmo's "Emotional" 
would be a no- brainer add to 
playlists. After all, the season three 
"American Idol" runner -up has 
built -in familiarity with 26 million 
TV viewers, undisputed talent in a 
live setting and enough star power 
and personal panache to make her 
the hero of legions of young female 
fans across the land. Add to that the 
instant appeal of this uptempo pop 
jewel, an ideal showcase for DeGar- 
mo's stellar pipes and a joyous, 
one -listen singalong. But the bal- 
ance at mainstream radio remains 
so off -kilter today that high -quality 
pop music is often left standing 
last in line, meaning that RCA may 
have a tough job ahead of it. In any 
case, DeGarmo certainly delivers, 
with the perfect song to catapult 
her career forward. -CT 

2PAC FEATURING NATE DOGG Thugs 
Get Lonely Too (4:01) 
PRODUCER: Eminem 
WRITERS: various 
PUBLISHERS: various 
Amaru /Interscope 11310 (CD promo) 
This is yet another link in the seem- 
ingly never -ending chain of posthu- 
mous 2Pac releases. As the title 
clearly implies, it's another riff on 
the "bad guys need love too" story. 
Once again, 2Pac's searing, plaintive 
vocals breathe life into street - 
wrought lyrics. That combination is 
laced over a smooth, calming 
melody accented by the soulful, 
hook -savvy Nate Dogg. The end 
result is a captivating tale that 
stands heads and shoulders above 
much of what's currently out there. 
It makes one wonder what more 
2Pac could have accomplished if he 
had lived. "Thugs Get Lonely Too" is 
the first single from "Loyal to the 
Game" (due Dec. 14), the seventh 
"new" album by 2Pac since his 
death in 1996. This disc finds 
Eminem and other producers "fin- 
ishing" tracks he began. In addition 
to Dogg, guests include 50 Cent and 
Lloyd Banks. -GM 

tion at rock radio, debuting simulta- 
neously on the heritage, active and 
modern charts. And with the success 
of straight -forward rock bands like 
Switchfoot at top 40 and AC, "Let Me 
Go" should effortlessly cross over to 
those formats as well. There is noth- 
ing particularly memorable about the 
midtempo song, but if its first week is 
any barometer, radio won't be letting 
go anytime soon. BT 

COUNTRY 
PHIL VASSAR I'll Take That as a Yes 

(The Hot Tub Song) (3:24) 
PRODUCERS: Frank Rogers, Phil Vassar 
WRITERS: J. McElroy,V. Melamed 
PUBLISHERS: Songs of Mighty Isis 
Music; Vista Larga Music; Senor Vincente 
Music (BMI) 
Arista 82876 -66013 (CD promo) 
Phil Vassar's last single, "In a Real 
Love," topped the Billboard Hot 
Country Singles & Tracks chart for 
two weeks. This solid effort has the 
potential to reach the summit, too. 
Penned by Jon McElroy and Vince 
Melamed, the playful lyric looks at 
how quickly a romantic encounter 
can escalate from a foot rub to a hot 
tub. Vassar sounds sultry and soulful, 
combining sex appeal with a sense of 
light- hearted fun. It's one of those 
songs listeners will gravitate to 
because of Vassar's charisma and the 
energy in the production. Culled from 

his current album, "Shaken Not 
Stirred," this track captures the fire 
of Vassar's live performance, demon- 
strating why this piano -pounding 
singer /songwriter is one of the for- 
mat's stealth weapons.-DEP 

DANCE 

SIMPLY RED Home (3:34) 
PRODUCERS: Mick Hucknall, Steve Lewinson, 

Pete Lewinson 

WRITERS: M. Hucknall, S. Lewinson, 
P. Lewinson 
PUBLISHERS: EMI Songs /19 Songs /BMG 
Music 
REMIXERS: Minimal Chic, Motivo, David 
Harness,Tin Tin Out 
Simplyred.com SRS003 (CD promo) 
Simply Red's 2003 album, "Home," is 
proving to be one fertile recording for 
remixes. It has yielded three hits on the 
Billboard Hot Dance Club Play chart, 
including chart- toppers "Sunrise" and 
"Fake." The album's title track is the 
fourth single to be put to the remix test. 
And like its predecessors, it is poised for 
clubland success. In his Taboo Vocal 
mix, David Harness surrounds Simply 
Red leader Mick Hucknall's voice with 
warm house beats, lush strings and 
heartfelt horns -all of which go hand in 
hand with the song's melancholic story- 
line. Motivo takes the song down a deli- 
cious electro path, while Tin Tin Out 
delivers a gorgeous midtempo radio 
mix, just perfect for AC formats. MP 
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UMI's 'Deluxe' Redux 
CD/DID Series Repackages Catalog, Ships 1 Million Units 

BY PAUL SEXTON 

LONDON -To borrow David Bowie's phrase, customers 
around the world this holiday season will be waiting for 
the gift of sound and vision. 

That's Deluxe Sound + Vision, to be precise, a dedicated 
Universal Music International catalog series with each 
release containing two CDs of hits and one DVD of visual 
material by some of UMI's core artists. 

The campaign has struck a winning chord 
with consumers: UMI reveals exclusively to 
Billboard that the series has reached 1 million 
shipments worldwide. Sales of the project- 
which in the United Kingdom extends to 32 
titles - straddle five continents. 

UMI released the first sets in fall 2003 after 
the results of market research in the United 
Kingdom, France and Germany across an age 
range of 16 -65. UMI commissioned European 
firm RPM Research to explore ways of adding 
value to reissue material and thus reinvigorate 
catalog sales. 

While respondents revealed reticence about 
uL,e concept of a three-CD set iïC,uu._,g non- 
hit material, the idea of a package marrying audio and the 
burgeoning DVD format was well received. 

The best-selling title in the Deluxe Sound + Vision series 
is ABBAs "The Definitive Collection," which has slipped 
85,000 units worldwide, according to UMI. The set includes 
37 tracks across two CDs and 35 videoclips on the DVD. 

Another ABBA title, "Gold," is also among the sales 
front -runners, along with "Legend" by Bob Marley Si the 
Wailers, Dire Straits' "Sultans of Swing" and "Blue Wild 
Angel" by Jimi Hendrix. The Cure's "Greatest Hits," also 

among the top 10, has shipped 40,000 co3ies globally. 
Local content is a factor in the line's success. Six releases 

featuring Cantonese stars have shipped some 25,000 units 
combined, according to UMI. An "Asian Tour Edition" by 
Elton John, created by Universal Hong Kong to mark the 
superstar's live dates there, has sold more than 20,000 
units. Universal Brazil has created 14 local titles, which 
have helped the series ship a total of 15C,000 there. And 
Universal Argentina has issued four local releases. 

"The pickup in Asia and Latin America has 
been phenomenal," says Bert Cloeckaert, CMI 
senior VP of strategic marketing and com- 
mercial affairs, who has overseen the project. 
"The trade [in Latin American] welcomed this 
especially, because it was a great opportunity 
to have a higher -value product going through 
the tills." 

PRICE IS RIGHT 

While in some cases the DVD element 
offers a collection of videoclips, UMI is using 
various material for other diE.cs. 

James Brown's "50th Anriversary Collec- 
tion," for instance, contains a 90- minute doc- 

umentary live footage and interviews; "The Very Best of 
Marvin Gaye" has a stirring 1980 performance from the 
Montreux Jazz Festival. 

In the United Kingdom, the series originally had a price 
point of £30 ($56), but this has been reduced significantly 
to £19.99 ($37). 'We thought, `Nice package, but too expen- 
sive,' " HMV U.K. product director Steve Gallant recalls. 
"Get them down to £20, and they're a nice gift item." 

Cloeckaert says, "It positions itself nicety between a CD. 
(Continued on page 45) 

RED's Web Biz Seeks 
Strictly Digital Deals 

BY TODD MARTENS 

RED Distribution says it hopes to 
start signing labels to digital -only dis- 
tribution deals next year. 

The independent distribution arm of 
Sony BMG says Web sales through its 
digital division, RED -D, have surpassed 
expectations. The New York -based 
company reported Nov. 18 that more 
than 25,000 tracks and 12,000 albums 
have been downloaded since RED -D 
opened in April. 

FINK: EYES UNTAPPED MARKETS 

Thus far, 29 of RED's distributed 
labels have signed on for the service. 
During the next year, RED intends to 
begin distributing ringtones and music 
videos. In addition to attracting new 
labels, RED hopes the services will 
allow it to ink straight digital- distribu- 
tion deals. 

"These will be pure digital agree- 
ments," RED senior director of new 
media Russell Fink says. "We're in 
negotiations with labels outside the 
RED physical system, since [their dis- 
tributor] is either not offering the serv- 
ices or they're just not happy with the 
services they're getting." 

RED -D provides digital music to 
Web services that include iTunes, Nap - 
ster, Rhapsody, MusicMatch, Connect, 
MusicNet, Wal -Mart, Streamwaves, 
MSN Music, Starbucks and Punk 
Download. The company offers high- 
speed encoding and detailed sales 
reports on its business -to-business site. 

RED president Ken Antonelli says 
opening the digital division was "like 
turning on a light switch." He adds that 
the company is making a "tiny bit of 
money" on RED -D, but he believes the 
long -term benefits of marketing online 
are worth the investment. 

"When the online marketing 
impacts a particular artist, then it has 
an impact at traditional retail," he says. 
"That's where the real value is." 

RED -D operates with three full -time 
staffers and one intern. Depending on 
the demand for ringtones and other 
digital merchandise, such as videos and 
cell phone wallpaper, the department 
may expand, Fink says. 

"There are all these untapped mar- 
kets that we're just getting into," he 
says. "We're opening up numerous dif- 
ferent revenue streams to complement 
our digital distribution. Before, our 
labels used videos for promos, but now 
a kid will be able to buy it for their cell 

ANTONELLI: SEES LONG -TERM BENEFITS 

phone or MP3 player." 
Sony BMG helps RED -D with data 

input and back -end reporting. 
"They have great relationships with 

the service providers on the technical 
side of things," Fink says. "If there is 

ever a delivery problem or an album up 
there that shouldn't be up there, the 
power of the parent company helps us 
get these issues resolved a lot faster 
than if it were just one indie." 

RED -D will be offering the catalogs 
of the Fat Wreck Chords and Equal 
Vision labels in the coming weeks. 
However, Antonelli says it is not just 
the younger, rock -orientated labels that 
have an online demand. He points to 
Los Angeles -based Americana label 
New West, which has sold more than 
20,000 tracks and 4,000 albums since 
joining the service in May. 

New West founder and president 
Cameron Strang says, "We had some 
digital plans, but we hadn't made every- 
thing available. So when Ken and Rus- 
sell said they were putting this program 
together and would handle all the dig- 
ital retail accounts, it saved us a lot of 
time and energy. We have an eight -year 
relationship with Ken, so it was an easy 
decision to make." 

Other labels that have deals with 
RED -D include Basement Records, 
Dualtone, Emergent, Ruthless and Vic- 
tory Records. 
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Marketplace 
Engine Fuels Artists' Careers 
With Studio, Digital Services 
By seizing the marketing power of 

the Internet, Chicago's Engine Stu- 
dios may have found the middle 
ground between pure independence 
and a typical record contract. 

Run by former Cash 
Audio leader John 
Humphrey and Cali - 
fone drummer Brian 
Deck whose producer 
credits include Modest 
Mouse -Engine is 
signing artists to digi- 
tal- distribution deals 
and turning the record- 
ing studio into a one- 
stop shop of sorts. 
Artists can still book 
their own time at the studio, but 
Humphrey and Deck envision Engine 
eventually becoming a modem pro- 
duction company. 

"We are not a record company in 
any way, shape or form," Hum- 
phrey says. "We're helping artists 
we want to work with facilitate 
their careers in a way that hadn't 
been thought of. We'll sign deals 
with artists, we'll produce and cre- 

Randy Newman, with literate observa- 
tions and playful piano -driven arrange- 
ments. Singer previously recorded for 
Deep Elm, whose emo- oriented follow- 
ing is a bit out of step with Singer's 

The 
Indies. 

By Todd Martens 
tmartens @billboard.com 

HUMPHREY: OFFERING A STEPPINGSTONE 

ate their records and we'll make 
their songs available digitally." 

First up was the exquisite pop of 
David Singer. His Engine release "The 
Stars Bum Out" recalls the best of 

more adult -themed work. 
Singer recalls his conversations 

with Humphrey about the album. 
"We said, `What happens if we cen- 
tralize where we make the record 
and see if we can deal directly with 
the people who want to buy the 
record ?' I'm sure that's what every- 
one says, but this is being super - 
productive for us." 

The album has been available on 
Mutes for more than three months, 
and Singer says it has sold about 1,000 
copies. This is ahead of the pace of his 
Deep Elm recordings. Singer hoped 
his Engine connection would lead to a 
new label deal, but he is starting to 
think Engine may be enough. 

"It's doing so much better than I 

expected that we would have to get 
an offer that bowled us over," he says. 
"I can make more selling 5,000 this 
way than I can selling 50,000 on a 
record label." 

Still, Humphrey views an Engine 
contract as a steppingstone to a larger 
deal. He points to a current project, 
Spanish rock act No More Lies, 
which records for B -Core Records in 
its native country. "They're young 
and kind of an aggro -rock thing, and 
they're looking to do more than us," 

Humphrey says. 'We're using this as 
an effort to get them signed by some- 
one else." 

FANTASY DEAL: Los Angeles -based 
jazz label Concord Records completed 
its acquisition of indie Fantasy Rec- 
ords Nov. 24. Concord is believed to 
have paid about $83 million for 
Berkeley, Calif. -based Fantasy, which 
counts the Creedence Clearwater 
Revival catalog among its holdings. 

Concord, which is owned by an 
investment group led by TV producer 
Norman Lear, outbid a number of 
Fantasy suitors in June. Concord is 
having a banner year, thanks to the 
success of Ray Charles' "Genius 
Loves Company." The former indie 
switched its distribution from IDN to 
Universal earlier this year. 

Fantasy was put up for sale in Jan- 
uary by a group led by label chairman 
Saul Zaentz. Its extensive catalog 
includes the Contemporary, Kicking 
Mule, Milestone, Prestige, Riverside, 
Specialty, Stax and Takoma labels. 

FONTANA UPDATE: Universal Music & 
Video Distribution's indie arm, 
Fontana, continues to ramp up staff 
for its launch next year. 

Bill Follett has been named head 
of West Coast sales, John Nutcher 
and Bright Riley have been named 
label -relations managers, and 
David Zierler is director of busi- 
ness development. 

Follett most recently worked in 
the West Coast sales office of Arista 
and before that was a branch man- 
ager for PolyGram. Riley has been 
CEO of Los Angeles -based indie 
Vybe Squad, and Nutcher was mar- 
keting and sales director for L.A. - 

based Immortal Records. 
The four join a team that includes 

head of marketing Tom Overby, 
head of sales Ken Gullic and GM 
Steve Pritchitt. 

U.K. Sales 
Continued from page 7 

For positive annual growth to be 
achieved in 2004, the BPI estimates that 
fourth -quarter trade deliveries need to 
increase less than 1% from the same 
period last year. "Prospects for the final 
quarter are good," the trade group 
says, on the basis of a strong release 
schedule with albums from Eminem, 
U2 and Robbie Williams, and the 
anticipated further development of the 
DVD and download markets. 

However, initial feedback from 
retailers suggests that this target may 
be difficult to accomplish. "Q4 is going 
to be [relatively] tough in terms of 

market volumes," says Steve Gallant, 
London -based product director at U.K. 
market leader HMV. "It's already look- 
ing tougher than last year." 

Gallant indicates that some front -line 
titles are not selling as well as would 
normally be anticipated for this time of 
year. But he expects the Christmas trad- 
ing rush to come with a flurry. "We 
expect the last week before Christmas 
to be enormous compared with last 
year," he says. 'We've already seen a 
week -on -week lift in the lead -up." 

The strong performance of local 
repertoire has long been a significant 
feature of the U.K. recorded -music 
market. British -signed acts provided 
13 of the top 20 artist albums during 
the third quarter, according to the 
Official U.K. Charts Co., which meas- 
ures over -the -counter sales for the 

BPI. (The figure includes U.S. act 
Scissor Sisters, which is signed inter- 
nationally through Polydor U.K.) 

For the first time since the trade 
body began publishing quarterly sin- 
gles charts in 2000, British acts 
delivered all five top -selling singles 
during the period. "The British record 
industry's continued investment in 
new British talent is paying off," BPI 
chairman Peter Jamieson says. 

Despite a strong performance in 
terms of volume, downward pressure 
on pricing at retail resulted in a 1.7% 
decline in the overall third -quarter 
market value to slightly more than 
£243 million ($457 million). Addi- 
tionally, the physical singles format 
continued its trend of double -digit 
declines, with volume down 17.9% to 
7.3 million units. 
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Marketpl = ce 
AEC, Source Interlink See Growth After Merger 

The proposed merger of Alliance 
Entertainment Corp. and Source 
Interlink will realize at least $12 
million in cost savings for the new 
company and should produce an 
incremental $100 million in sales 
from the DVD category alone. That's 
the word from a conference call the 
companies held Nov. 19 with Wall 
Street analysts. 

Leslie Flegel, chairman/CEO of 
Bonita Springs, Fla. -based Source 
Interlink, said the combined entity 
will be able to offer mainstream retail 
chains a full assortment of home - 
entertainment product, including 
ma mines, movies, books and music. 

Source Interlink is apparently 
banking on AEC's expertise in movies 
to grow its business. In addition to 
traditional magazine distribution, 
Source Interlink controls product 
placement in displays at checkout 
stands in about 80,000 stores. 
Accounting for multiple checkouts 
per store and customers who visit 
more than once a week, Flegel said, 
the company controls about 250,000 
checkout locations, which are used 
by 500 million shoppers all ready to 
make impulse purchases. 

Source Interlink fills most of those 

slots with magazines, but Flegel said 
the company considered adding DVD 

even before its management visited 
AEC's Coral Springs, Fla., headquar- 
ters to check out its operations. 

"The minute I looked at that oper- 
ation, it was very apparent 
to me that [Source Inter- 
link] wasn't prepared to do 
this," Flegel said. "There is 
much more involved in 
getting DVDs out and 
doing it correctly and hav- 
ing the right assortment 
and the buyers with the 
knowledge." 

From DVDs alone, 
Flegel envisions $100 mil- 
lion in incremental 
income within two years. 
He said DVDs are the most sought - 
after home entertainment product 
and make ideal impulse purchases 
because they are small, lightweight 
and colorful. 

If Source Interlink places six com- 
petitively priced or budget DVD titles 
in its 250,000 point -of- purchase dis- 
plays each week, the format will get 
frontage in 1.5 million locations 
where impulse purchases are high, 
Flegel noted. For vendors, this may 

sound like a price -and- positioning 
opportunity they don't want to miss, 
but it also sounds like it's going to 
cost them a pretty penny. 

Both companies also see a more tra- 
ditional revenue growth opportunity: 

Retail 
Track.. 

By Ed Christman 
echristman @billboard.com 

Redux 
Continued from page 43 

which as a gift for some people is prob- 
ably too low, and a boxed set, which is 
too much." 

"Price is very important," notes 
Emily Butt, director /GM of HMV 
Hong Kong and Singapore. The 
chain has been selling the series at a 
regular $220 Hong Kong ($28), but 
sales take the price down to $145 
Hong Kong -$180 Hong Kong 
($18.60 -$23.10). 

"Visual products have become very 
popular in the last two years," Butt 
says, "and for people that like to col- 
lect catalog, you've got all the music 
on two CDs, then you've got a visual 
as well." 

Dave Bartholomew, London -based 
sales manager for Universal Strate- 
gic Sales, says that while HMV has 
"led the way" in racking the series 
prominently, Universal recently 
closed a deal with Virgin Megastores 
to stock 10 -12 titles. 

RACKING CONCERNS 
Some retailers have expressed con- 

cern about displaying the items, 
which are the height and width of a 
DVD but deeper, to accommodate 
three discs. Accordingly, UMI is con- 
sidering adapting the package for 
other potential partners. Barthol- 
omew says U.K. supermarket chain 
Asda was enthusiastic about the 
series, but the package "physically will 

not fit" in the retailer's music racks. 
In Hong Kong, Butt notes that 

since HMV was refitted with adjust- 
able racks, displaying the series is not 
a problem. "We generally put them in 
with our chart music CDs, but we will 
put some in with our DVD music," 
she says. 

Notable success has also been 
recorded in Denmark, one of several 
Scandinavian markets to advertise 
the range on TV. Retail chain Fona 
purchasing manager Jakob Kroll says 
the consumer response "depends on 
the artist. ABBA, for instance, has 
been positive because Universal did 
a TV ad campaign, so it's a big hit. 
So far, response to other artists 
hasn't been overwhelming. But it's 
a great product." 

Kroll adds that Fona stocks the 
packages in its DVD section, because 
they do not fit its regular CD racks. 
Another Danish retailer, Coop DK, says 
it does not carry the sets, chiefly 
because of the size obstacle. 

Seven Deluxe Sound + Vision titles 
have been released in the United 
States so far; the Marley release is the 
sales leader, according to UMI, fol- 
lowed by Kiss' "Gold." 

UMI added its first classical titles 
to the range Oct. 25, when packages 
by Luciano Pavarotti, Kiri Te Kanawa, 
Bond and the Three Tenors hit Euro- 
pean stores. More catalog sets will 
appear in first -quarter 2005, utiliz- 
ing for the first time the company's 
jazz repertoire. 

Additional reporting by Charles Ferro 
in Copenhagen. 

pitching their respective products and 
services to each othe ~'s customers. 
AEC sells to about 3(,000 stores, and 
except for major retail chains like 
Barnes & Noble, Borders Books & 
Music, Musicland and the Virgin 
Entertainment Group, there is very lit- 
tle overlap with Source Interlink. 

In addition, AEC's 200 -person in- 
store merchandising team, and its 
expertise at managing that staff, 
should help Source Interlink improve 
its offering to accounts. 

If the merger is completed in 
March as anticipated, Source Inter- 
link will close its headquarters and 
move into AEC's facility, and AEC 
president Alan Tuckman will become 
executive VP at Source Interlink. 

Between them, the companies 
have a considerable amount of ware- 
house space in more than a dozen 
buildings. Flegel said Source Inter- 
link has not determined how it will 
rationalize those operations. But he 
suggested that while warehouse func- 
tions might change, the facilities will 
not close if the company meets its 
anticipated growth. 

AEC expects to spin off certain 
noncore assets related to its All Media 
Guide and Digital On Demand busi- 
nesses before the merger is complete. 

The merged companies have a 
strong revenue base. For the fiscal 
quarter ended July 31, Source Inter- 
link reported net income of $4.1 mil- 
lion on sales of $91.4 million. 

In its most recent fiscal year, ended 
Jan. 31, Source Interlink posted net 
income of $10 million, or 51 cents per 
diluted share, on revenue of $333.1 
million. The company's stock closed 
Nov. 9 at $10.77 to give it a market 
capitalization of $252.3 million. 

In AEC's most recent fiscal year, it 

had revenue of $931 million. Since 
AEC is not publicly traded, it does not 
reveal profitability. 

But sources say its operating profit 
is similar to Source Interlink's, which 
means that the combined company 
could have $40 million -$50 million in 
cash flow. 

According to a Securities and 
Exchange Commission filing, there 
will be a three -month lock -up period 
for shareholders of AEC parent 
Yucaipa, after which one -third of 
their shares become eligible for sale. 
By nine months, Yucaipa investors 
could trade all of their shares. 

During the conference call, how- 
ever, Flegel said there have been "no 
indications that they have an interest 
in cashing out." 

It is easy to see how the merger 
would benefit AEC and Source Inter- 
link. But the main benefit for Yucaipa, 
clearly, is the ability to turn its non- 
liquid investment into a liquid one. 

Yucaipa is on its second trip down 
this path: A proposed merger with 
publicly traded Liquid Audio fell 
through in 2002. 

On Dec. 1, Source Interlink shares 
closed at $13.80, up 21.8% from their 
price of $10.80 when the deal was 
announced Nov. 18. 
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No. 8: Ashanti bursts onto the chart 
with`Only U, "the first single from 
her album "The Rose." 

LAUNCH: 
Top 25 Songs 
(Week ending Dec. 1) 

1 HOOBASTANK 
The Reason ISLAND 

2 NELLY &TIM McGRAW 
Over and Over UNIVERSAL 

3 GWEN STEFANI 
What You Waiting For? IN ERSCOPE 

4 SIMPLE PLAN 
Welcome to My Life LAVA 

5 EMINEM 
lust Lose it INTERSCOPE 

61010 
Baby It'sYou UNIVERSAL 

7 LINDSAY LOHAN 
Rumors CASABLANCA 

8 ASHANTI 
Only U THE INC. 

9 KELLY CLARKSON 
Breakaway HOLLYWOOD 

10 USHER AND ALICIA KEYS 
My Boo ARISTA 

11 MARIO 
Let Me LoveYou I 

12 ALICIA KEYS 
Ka :ma 1 

13 BONNIE McKEE 
Somebody WARNER BROS. 

14 BREAKING BENJAMIN 
So Cold HOLLYWOOD 

15 AVRIL LAVIGNE 
My Happy Ending ARISTA 

16 MAROONS 
She Will Be Loved I 

17 TIM McGRAW 
Live LikeYouWere Dying CURB 

18 SHANIATWAIN & BILLY CURRRNGTON 
Party torTwo MERCURY 

19 YELLOWCARD 
Only One CAPROL 

20 N.O.R.E. 
Oye Mi Canto ROC -A -FELLA 

21 KEANE 
Somewhere Only We Know REFERSCOP=- 

22 SNOOP DOGG 
Drop It Like It's Hot GEFFEN 

23 ANTHONY HAMILTON 
Charlene so so DEF 

24 UNKIN PARK 
Breaking the Habit WARNER BROS. 

25 NELLY & CHRISTINA AGUILERA 
Tilt Ya Head Back UNIVERSAL 

No. 15: Avril Lavigne_` 
rockets 14 spots in the 
midst of her second 
headlining North 
American tour. 

Digital Entertainment 

New Programming, Execs 
Put Charge In Web Radio 

BY BRIAN GARRITY 

Competition is heating up in the online radio space. 
Terrestrial radio giant Clear Channel Communica- 

tions is looking to move in on turf dominated by the 
likes of America Online, Yahoo and Microsoft's MSN with 
a new focus on Internet programming. 

As previously reported, CCC has tapped AOL Music 
GM Evan Harrison to oversee its Internet radio division 
(Billboard, Dec. 4). 

The company, which streams 200 of its 1,200 sta- 
tions over the Web, is looking to create an online music 
programming strategy similar to that 
of AOL. 

In addition to its existing online 
simulcasting efforts, CCC will push 
original offerings -in- studio perform- 
ances, custom music videos and artist 
interviews -and initiatives aimed at 
premiering music on the Internet. 

"The number of people listening to 
radio online has grown fivefold over the 
past five years, and it's time to step up 
our programming here," Clear Channel 
Radio CEO John Hogan says. 

The move by CCC comes as a host 
of new technology players- online 
and via satellite -are challenging ter- 
restrial radio's dominant grip on 
music programming. 

MSN Radio, the new Internet radio 
system operating within the Microsoft 
Windows Media Player 10, offers more than 1,000 sta- 
tions patterned after terrestrial radio outlets. 

Using monitored airplay data licensed from Nielsen 
Broadcast Data Systems, the Web stations play virtually 
the same songs as the stations on which they are mod- 
eled. MSN is calling them "just like" stations and using 
the call letters and slogans of the broadcast stations to 
describe the channels. 

Elsewhere, companies like AOL are ramping up their 
programming efforts by hiring radio executives to 
deliver content that the companies believe is compara- 
ble to or better than what is on terrestrial radio. 

AOL recently hired five music directors, a production 
manager and a senior marketing manager to join the 

AOL Radio Network, which comprises Radio @AOL and 
Radio @Netscape. 

Among the hires are R &B/hip -hop director Donya 
Floyd, who has worked at WOWI Norfolk, Va.; WPGC 
Washington, D.C.; and WUSL (Power 99) Philadelphia. 
Also new to AOL is alternative /rock director Pete 
Schieke, formerly music director /afternoon jock at 
WXTM (Xtreme Radio) Cleveland. 

COURTING ADVERTISERS 

As the sophistication of Internet radio grows and lis- 
tenership expands, advertisers are starting to venture 

into the space. 
The four biggest providers of Inter- 

net radio services in the United States - 
AOL, MSN, Yahoo and Live365- earli- 
er this year formed an alliance to 
market themselves collectively to media 
buyers that traditionally buy advertis- 
ing time on national syndicated net- 
work radio. 

Ronning Lipset Radio -a specialist 
in selling ad space on streaming 
radio -is now positioning the four 
Internet services to advertisers as a sin- 
gle network with more than 33 million 
monthly listeners. 

Meanwhile, Launch, the music 
destination on Yahoo, earlier this 
year became the first Internet media 
property to be monitored by Nielsen 
BDS, which tracks its audio and 

video streams. 
Arbitron estimates that more than 38 million Amer- 

icans listen to Internet radio every month; more than 
19 million listen to online radio every week. 

CCC believes that with well -known formats with such 
names as Kiss, Power, Lite and Z100, it has established 
franchises to which listeners can gravitate online in 
much the same way they do offline. Programming will 
be tailored to format -specific platforms. 

"It's a way to round out the relationships radio 
currently has," Harrison says. "Fully embracing this 
medium is the natural next step for the fan that's 
experiencing the broadcast -they now also have an 
opportunity to experience it online." 

NEWTECH 

Warner Home Video is introducing a mini -DVD player 
this holiday season, hoping to take advantage of the grow- 
ing portable -video market. 

The player, manufactured by CyberHome, comes with 
built -in speakers, headphones, a recharge 
able battery, charger cradle and an AC 

adapter. It is slightly larger than a portable 
videogame player and carries a suggested 
retail price of less than $120. Players will 
be available in select markets this month 
and will roll out nationally in March 2005. 

The CyberHome player reads special 
mini -DVDs, which are compatible with 
standard DVD players. About 30 titles will 
initially be available, with more than 50 
due in stores by spring. 

Consumers will receive three mini -DVDs with the 
purchase of a player and will be eligible to receive two 
more free by mail. Mini -discs will range from $9.98 

to $24.98 each. 
Analysts say the portable -video-player market is much 

larger for children than it is for adults. 
"The market here in the U.S. is different than the one 

in Japan, where a far greater percentage of 
the population has a long train [ride] to 
work in the morning," says Ross Rubin, 
director of industry analysis for Port Wash- 
ington, N.Y. -based NPD Group. "At $120, 
though, people may be willing to purchase 
it. Kids certainly are voracious consumers 
of video, and parents love to have some- 
thing for them to watch for long rides in 
the back seat." 

However, Rubin adds, trends indicate 
that parents are more likely to buy players with larger 
screens; mini -DVD players have a 2.5 inch display. He also 
wonders whether consumers will be willing to buy the spe- 
cially formatted content required. JILL KIPNIS 
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Card Bargain 
Napster and Blockbuster are tar- 

geting the holiday stocking -stuffer 
market with a prepaid card that gives 
access to digital music and online 
movie rentals. The Digital Duo card 
-available exclusively in more than 
5,000 Radio Shack stores nation- 
wide-costs $20 and is redeemable 
at Napster and blockbuster.com. 
Users get a monthlong digital - 
music subscription from Napster 
and 30 days' access to Blockbuster's 
new online DVD rental service. The 
package includes two à la carte 
downloads from Napster and two 
in -store movie or game rentals 
from Blockbuster. 

Netgear Plays AOL 
Radio @AOL programming can 

now be heard through home stereos 
connected to Netgear's Wireless 
Digital Music Player. The $130 
device is compatible with 802.11b 
or 802.11g networks and recognizes 
AOL streams that are transmitted 
over home networks. It also sup 
ports MP3 or Windows Media files 
and streams from RealNetworks' 
Rhapsody subscription service. Dig- 
ital 5, a software provider that 
enables streaming of multimedia 
content, is working with AOL and 
Netgear on the initiative. 

EMusic Thrives 
EMusic has sold more than 3 mil- 

lion downloads since it relaunched 
in September with a new editorial 
team featuring former New York 
Times and Rolling Stone writers. 
The company reports more than 1.5 

million downloads per month in 
October and November -a 50% 
growth in volume from its pre - 
relaunch levels. EMusic, which 
focuses on indie -label content from 
the likes of SpinArt's Flank Black - 
sells MP3 downloads on a subscrip- 
tion basis. Packages start at 40 
downloads for $9.99 per month. 
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DECEMBER 11 

2004 Billboard TOP DVD SALES. 
Sales data compiled by 

Nielsen 
VideoScan 

TITLE 
LABEUDISTRIBUTING LABEL & NUMBER 

Principal 
Performers 

z 
cc 

11.1 

CC 

gVr= NUMBER 1 

ELF 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 71% 

1 Week At Number 1 

Will Ferrell 
Andy Richter 

PG 29.99 

THE CHRONICLES OF RIDDICK (UNRATED WIDESCREEN) 
UNIVERSAL STUDIOS HOME VIDEO 6324 

Vin Diesel 
Cole Hauser 

NR 29.99 

3 SHREK 2 (WIDESCREEN) 
DREAMWORKS HOME ENTERTAINMENT /UNIVERSAL STUDIOS HOME VIDEO 90871 

Mike Myers 
Cameron Diaz 

PG 29.98 

4 SHREK 2 (PAN & SCAN) 
DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDEO 90873 

Mike Myers 
Cameron Diaz 

PG 29.98 

5 MICKEY'S TWICE UPON CHRISTMAS 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32521 

Animated 
G 29.98 

THE CHRONICLES OF RIDDICK 
UNIVERSAL STUDIOS HOME VIDEO 25862 

Vin Diesel 
Cole Hauser 

PG-13 29.99 

15 SHREK (WIDESCREEN 2 PACK) 
DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDEO 90699 

Mike Myers 
Cameron Diaz 

PG 19.98 

DECEMBER 11 

2004 Billboard TOP VHS SALES.. 
TITLE 

Sales data compiled by 
11111 Nielsen 

VideoScan 
LABEL/DISTRIBUTING LABEL & NUMBER 

Principal 
Performers 

óÑ 
ccW 

> ac 

CD 
W 

CC 

#= NUMBER 1 

SHREK 2 
DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDEO 90874 

3 Weeks At Number 1 

Mike Myers 2004 PG 24.98 
Cameron Diaz 

ELF 
--= NEW LINE HOME ENTERTAINMENTANARNER HOME VIDEO 7166 

Will Ferrell 
Andy Richter 

2004 PG 22.99 

3 

5 

6 

7 

8 

9 

10 

ELOISE AT CHRISTMASTIME 
BUENA VISTA HOME ENTERTAINMENT 36803 

Julie Andrews 
Christine Baranski 

2004 NR 19.99 

2 
MICKEY'S TWICE UPON A CHRISTMAS 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32555 

Animated 2004 NR 24.98 

3 GARFIELD THE MOVIE 
FOXVIDEO 24881 

Breckin Meyer 
Jennifer Love Hewitt 

2004 PG-13 19.98 

4 CHRISTMASI 
NICKELODEON SI0EO /PARAMOUNT HOME ENTERTAINMENT 8 76883 

Dora The Explorer 2002 NR 12.98 

5 
BARBIE AS THE PRINCESS AND THE PAUPER 
DONS GATE HOME ENTERTAINMENT 16147 

Barbie 2004 NR 19.98 

YU -GI -OH -THE MOVIE 
/ARNER HOME VIDEO 59139 

Animated 2004 NR 19.99 

6 SCOOBY DOO 2: MONSTERS UNLEASHED 
WARNER HOME VIDEO 28397 

Freddie Prinze Jr. 
Sarah Michelle Geller 

2004 PG 22.98 

21 
WHAT'S NEW SCOOBY-DOO: A MERRY SCARY HOLIDAY 
'.',:ARNER HOME VIDEO 42541 

Animated 2004 NR 19.98 

YU- GI-OH: THE MOVIE 
tvARNER HOME VIDEO 59137 

Animated NR 27.99 

BUFFY THE VAMPIRE SLAYER (SEASON 07) 
20TH CENTURY F052221964 

Sarah Michelle Gellar NR 59.99 

SMALLVILLE (SEASON 03) 
!^.ARNER HOME VIDEO 39721 

Tom Welling 
NR 59.99 

AQUA TEEN HUNGER FORCE 03 (2PK) 
ARNER HOME VIDEO 6809 

Animated NR 29.99 

12 

13 

GARFIELD THE MOVIE 
O%VIDE024673 

Breckin Meyer 
PG -13 27.98 

Jennifer Love Hewitt 

FRIENDS: THE COMPLETE EIGHTH SEASON 
WARNER HOME VIDEO 24274 

Jennifer Aniston NR 4498 Matthew Perry 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

16 

13 

12 

17 

14 

19 

2'6, t(, 

TITANIC 
PARAMOUNT HOME ENTERTAINMENT 155227 

Leonardo DiCaprio 
PG -13 14.98 

Kate Winsle. 

MULAN (SPECIAL EDITION 2 DISC SET) 
WALT DISNEY HOME ENTERTAINMENT / BUENA VISTA HOME ENTERTAINMENT 22963 

Animated 
G 29.98 

ALADDIN (SPECIAL EDITION) 
.'ALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31552 

Animated 
G 29.98 

STAR WARS TRILOGY ( WIDESCREEN 4 PACK) 
r DXVIDEO 22341 

THE STEPFORD WIVES (PAN & SCAN) 
PARAMOUNT HOME ENTERTAINMENT 50384 

Mark Hamill 
PG 69.98 

Harrison Ford 

Nicole Kidman 
PG -13 27.98 Matthew Broderick 

OCEAN'S ELEVEN (FULL -FRAME) 
. TARNER HOME VIDEO 22185 

George Clooney 
Brad Pitt PG-13 14.98 

THE DAY AFTER TOMORROW (WIDESCREEN) 
10 %VIDE023554 

Dennis Quaid PG -13 29.98 
Jake Gyllenhaal 

WHITE CHICKS (UNRATED) 
LOLUMBIA TRISTAR HOME ENTERTAINMENT 08659 

Shawn Wayans 
NR 28.98 Marlon Wayans 

THE STEPFORD WIVES ( WIDESCREEN) 
PARAMOUNT HOME ENTERTAINMENT 38014 

Nicole Kidman 
Matthew Broderick 

PG-13 27.98 

POPEYE: VOLUME 1 BOX SET 
GENIUS PRODUCTS 96038 

Not Listed 
NR 4.98 

VAN HELSING (WIDESCREEN) 
UNIVERSAL STUDIOS HOME VIDEO 23766 

Hugh Jackman 
Kate Beckinsale PG-13 29.98 

THE LUCY SHOW: VOLUME 1 BOX SET 
GENIUS PRODUCTS 96027 

Lucille Ball 
NR 4.98 

UPTOWN GIRLS 
MGM HOME ENTERTAINMENT 05885 

Brittany Murphy 
Dakota Fanning PG-13 14.98 

27 SNL: THE BEST OF WILL FERRELL 
LIONS GATE HOME ENTERTAINMENT 08419 

Will Ferrell NR 14.98 

28 20 THE BEVERLY HILLBILLIES: VOLUME 1 BOX SET 
GENIUS PRODUCTS 96030 

Not Listed NR 4.98 

29 24 THE LITTLE PRINCESS: VOLUME 1 BOX SET 
GENIUS PRODUCTS 96022 

Not Listed NR 4.98 

30- 
GLADIATOR 
.INIVERSAL STUDIOS HOME VIDEO 90867 

Russell Crowe 
Joaquin Phoenix 

R 19.98 

31 26 CASPER: VOLUME 1 BOX SET 
GENIUS PRODUCTS 96039 

Animated NR 4.98 

32 BARBIE AS THE PRINCESS AND THE PAUPER 
LIONS GATE HOME ENTERTAINMENT 16151 

Barbie NR 19.98 

33 22 THE ROAD TO BALI: VOLUME 1 BOX SET 
GENIUS PRODUCTS 

Not Usted NR 4.98 

34 WWE: RISE & FALL OF ECW (2PK) 
SONY HOME VIDEO /SONY MUSIC ENTERTAINMENT 057016 

Not Listed 
NR 29.99 

35 27 THE ANDY GRIFFITH SHOW: VOLUME 1 BOX SET 
GENIUS PRODUCTS 

Andy Griffith 
NR 4.98 

ULTIMATE DVD CHRISTMAS PACK 
SONY HOME VIDEO /SONY MUSIC ENTERTAINMENT 6139 

Not Listed NR 39.99 

37 28 TOM & JERRY: VOLUME 1 BOX SET 
GENIUS PRODUCTS 96110 

Animated 
NR 4.98 

38 SNL: THE BEST OF CHRIS FARLEY 
LIONS GATE HOME ENTERTAINMENT 01019 

Chris Farley 
NR 19.98 

39 10 GONE WITH THE WIND (COLLECTOR'S EDITION) 
WARNER HOME VIDEO 65917 

Clark Gable 
Vivien Leigh G 39.98 

40 30 BRIDGET JONE'S DIARY (COLLECTOR'S EDITION) 
MIRAMAX FILMS / BUENA VISTA HOME ENTERTAINMENT 38356 

Renee Zellweger 
R 19 98 

Hugh Grant 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

18 RUDOLPH THE RED -NOSED REINDEER 
.ONV WONDER/SONY MUSIC ENTERTAINMENT 54048 

Animated 1964 NR 

11 
THE PASSION OF THE CHRIST 
I %VIDEO 23165 

Jim Caviezel 
Luca Uonello 

2004 R 

7 
DAY AFTER TOMORROW Dennis Quaid 
ro %VIDEO23ees Jake Gyllenhaal 

2004 PG-13 

9.98 

24.98 

22.98 

9 SHREK 
OREAMWORKS HOME ENTERTAINMENT 83670 

Mike Myers 
Eddie Murphy 

2001 PG 14.98 

THE CHRONICLES OF RIDDICK ( WIDESCREEN) 
UNIVERSAL STUDIOS HOME VIDEO OD 

Vin Diesel 
Cole Hauser 

2004 NR 22.99 

13 DORA THE EXPLORER: DORA'S FAIRYTALE ADVENTURE 
PARAMOUNT HOME ENTERTAINMENT 41913 

Animated 2004 NR 12.98 

14 HOME ON THE RANGE 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 36088 

Animated 2004 PG 24.98 

SPONGEBOB SQUAREPANTS - CHRISTMAS 
PARAMOUNT HOME ENTERTAINMENT 79133 

Spongebob Squarepants 2003 G 12.98 

8 
MULAN (SPECIAL EDITION) 

WALT DISNEY HOME ENTERTAINMENT / BUENA VISTA HOME ENTERTAINMENT 35354 
Animated 1998 G 24.98 

15 A CINDERELLA STORY 
N: ARNER HOME VIDEO 31454 

Hilary Duff 
Jennifer Coolidge 

2004 PG 22.98 

22 I WANT A DOG FOR CHRISTMAS, CHARLIE BROWN 
'.' ARAMOUNT HOME ENTERTAINMENT 79723 

Animated 2003 NR 9.98 

23 BOB THE BUILDER: SNOWED UNDER 
,1 T ENTERTAINMENT 24136 

Animated 2004 NR 14.98 

10 VAN HELSING 
UNIVERSAL STUDIOS HOME VIDEO 62727 

Hugh Jackman 
Kate Beckinsale 

2004 PG-13 22.98 

16 ALADDIN (SPECIAL EDITION) 
ULULI DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31652 

Animated 1992 G 24.98 

20 DISNEY PRINCESS STORIES: A GIFT FROM THE HEART 
AALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 35100 

Animated 2004 NR 14.98 

RIM gold cert. for sales of 50,000 units or S1 million in sales at suggested retail. RIM platinum cerf for sales of 100,000 units or S2 m lion in sales at suggested retail. 

IRMA gold certification for a minimum of 125,000 units or a dollar volume of S9 million at retail for theatrically released programs, or of at I ast 25,000 units and S1 million at 

suggested retail for nontheasical tiles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of 518 million at retail for theatrically released pro- 

grams, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical mies. ©2004 VNU Business Media, Inc. and Nielsen VideoScan. All rights reserved. 

sEC200DEER11 

;. 
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Billboard TOP VIDEO RENTALSTM 

TITLE Provided by Home Video Essentials, © 2004, Rentrak Corporation. All ri hts Reserved. Principal 

LABEUDISTRIBUTING LABEL áÏIÏMK ASEMTIAL1f Performers AVMs 
F. 

t< NUMBER 1 se 
ELF 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 

1 Week AtNumberl 

Will Ferrell 
Andy Richter 

pG 

2 THE CHRONICLES OF RIDDICK 
UNIVERSAL STUDIOS HOME VIDEO 

Van Diesel 
Cole Hauser 

P6 -13 

3 1 
THE STEPFORD WIVES 
PARAMOUNT HOME ENTERTAINMENT 

Nicole Kidman 
Matthew Broderick PG -13 

4 2 SHREK 2 
OREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDEO 90871 

Mike Myers 
Cameron Dlaz 

pG 

5 3 
WHITE CHICKS 
COLUMBIA TRISTAR HOME ENTERTAINMENT 

Shawn Wayans 
Marion Wayans 

R 

6 4 THE DAY AFTER TOMORROW 
FOXVIDEO 

Dennis Quaid 
Jake Gyllenhaal 

pG -13 

7 5 
VAN HELSING 
UNIVERSAL STUDIOS HOME VIDEO 

Hugh Jackman 
Kate Beckinsale P6-13 

8 6 AROUND THE WORLD IN 80 DAYS 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 36744 

Jackie Chan pG 

9 7 
THE CLEARING 
FOXVIDEO 

Robert Redford R 

10 8 GARFIELD THE MOVIE 
FOXVIDEO 

Breckin Meyer 
Jennifer Love Hewitt PG -13 

'Ile IRMA goH cerorication for a minimum of 125 000 units or a dollar volume MSS million at retail for theatncaltr released merino mpl at least 25600 unes and SI maw at suggested retail for nontlteatncalWes Cu IRMA platinum c 'vacation for 

minimum sale of 250,L00unrts or a dollar veumeof518 million at retell for theatrically released programs, and of at Mast,%SOO ones and 52 million et suggested retail for non0eauwal titles. ©abl, VNU Business Media. Inc. All rgh6 r served 

DEC2004R 11 Billboard TOP VIDEO 
Provided by Home Video Essentials, © 2004, Rentrak 

TITLE 

GAME RENTALS TM 

Corporation. All rights Reserved. 
ra. 3RMiK eisfBNTIAL3 Manufacturer 

1 1 

NUMBER 1 4Vz 4 Weeks At Number l 

P52: GRAND THEFT AUTO: SAN ANDREAS Rockstar Games M 

2 2 XBOX: HALO 2 Microsoft T 

3 PS2: NEED FOR SPEED: UNDERGROUND Electronic Arts E 

4 3 PS2: WWE SMACKDOWN! VS. RAW Thq T 

q P52 -TONY HAWK'S UNDERGROUND 2 Activision NR 

6 XBOX: NEED FOR SPEED: UNDERGROUND Electronic Arts E 

7 5 PS2: MADDEN NFL 2005 Electronic Arts E 

8 ` PS2: KLLZONE Sony Computer Entertainment M 

9 PS2: NEED FOR SPEED: UNDERGROUND 2 Electronic Arts E 

10 6 PS2: MORTAL KOMBAT: DECEPTION Midway Entertainment NR 

Inc. All rights reserved. 
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Hitting The Right Note In Pitch For Auto-Time 
BY CHRISTOPHER WALSH 

NEW YORK -The Nov. 8 broadcast of NPR's 
"Morning Edition" featured two of the recording 
industry's top engineer /producers and one con- 
troversial piece of technology. 

New York -based Pat Dillett (David Byrne, Mary 
J. Blige, They Might Be Giants) and Los Angeles - 
based Ed Chemey (the Rolling Stones, Bob Dylan, 
Bonnie Raitt) were featured on the broadcast, 
which is part of a "Morning Edition" series on sci- 
ence and art. The subject pitch -correcting soft- 
ware, particularly Auto -Tune, made by Antares 
Audio Technologies. 

Introduced in 1997, Auto -Tune was created 
by Dr. Andy Hildebrand. The research that led 
to its creation was far from the music busi- 
ness, however. The algorithm used in Auto - 
Tune was first developed by Hildebrand, then 
working as a geophysicist, to analyze seismic 
data for locating oil under the earth's surface. 

But, as "Morning Edition" science corre- 
spondent David Kestenbaum explained on the 
program, "it also happens to be really good at 

identifying pitch and cycles in a singing voice 
... Software like Auto -Tune essentially allows 
you to change the pitch while keeping the 
overall phrasing and sound the same." 

To the ears of many listeners, the emphasis 
on technical perfection in modern pop pro- 
duction has extracted the qualities that make 
music interesting -quirks and imperfections 
in a given performance, for example, or a 
vocalist's unique characteristics. 

The degree to which pitch- correcting soft- 
ware and hardware is relied upon by some 
artists has brought no small amount of criti- 
cism. By association, Auto -Tune has also come 
under fire. 

But such criticism, Dillett and Cherney say, 
is not fully deserved. 

"It's a great and totally acceptable tool," Dil- 
lett tells Billboard. "We've been trying to fix 
pitch for years. Well before Auto -Tune, we've 
had tons of methods -even before sampling - 
to speed things up, slow them down, fly them 
back in [to the track] and get them right. It 
[was] really hard. So I'm glad it's easy. 

"It's good at fixing small errors in an otherwise 
interesting or moving or just tolerable perform- 
ance," Dillett adds, "and not having to totally dis- 
card something or wear yourself down working 
on the same word or line over and over just 
because there's one [note] that's hard to hit." 

Before pitch- correcting software, Cherney 
says, a degree of pitch manipulation could be 

DILLETT: AUTO -TUNE A'TOTALLY ACCEPTABLE TOOL' 

accomplished with such equipment as an 
Eventide Harmonizer, a hardware -based 
effects processor. Cherney says he has used 
Auto -Tune on several artists' vocals, but spar- 
ingly, and often only because the artist is trav- 
eling or otherwise unavailable. 

"They use it on country records," Cherney 
says, "and I hate that. These are some of the 
greatest singers that ever walked the earth. 
Some of the great singers -Sinatra, Tony Ben- 
nett, Rosemary Clooney- didn't need Auto - 
Tune. They got through 50, 60, 70 years [of 
recording history] without needing it, and we 
heard some really, really great performances 
that we still hear today." 

The most concentrated use of pitch correction, 
not surprisingly, is in the teen pop genre. 

"They are more interchangeable," Dillett 
allows, "in the way their productions are done, 
where it's probably one of the same four produc- 
ers and they're doing a very similar `soundscape' 
to every other song they did. The vocal has to be 
dead on, and there's usually 100 of them all 
stacked up. That's where I don't like it." 

DECEMBER 11 Billboaid® 2004 

BILLBOARD'S NO. 

CATEGORY 

PRODUCTION CREDITS 

1 SINGLES (DECEMBER 4, 2004) 

- HOT 100 R &B COUNTRY 

TITLE 

Artist/ 
PIoducer 
(Label) 

MY BOO 

Usher and Alicia Keys 
J. Dupri, M. Seal 

(LaFace/Zomba) 

DROP IT LIKE ITS HOT 

Snoop Dogg 
Featuring Pharrell 
The Neptunes 

(Doggystyle /Geffen) 

NOTHING ON BUT 

THE RADIO 

Gary Allan/ 
M. Wright, G. Allan 

(MCA Nashville) 

RECORDING STUDIOISI 

(Lacationl 
Engineer(s) 

SOUTHSIDE 

(Atlanta) 
OVEN 

(Glen Cove, N.Y.) 

XXX 

(Paris) 

Brian Frye, Ann Mincieli, 
Mickael Rangeard 

RECORD PLANT 
(Los Angeles) 
Andrew Coleman 

SOUND KITCHEN 
(Nashville, Tenn.) 

Greg Droman 

CONSOLE(S){ 

DAWIS) 
Mackie dab, SSL 40614 G +, 

SSL K Series 
SSL 4080 G with ultima- 
Lion 

API Legacy Plus 

MULTITRACK 
RECORDERS) /PLAYBACK 
MEDIA 

Pro Tools HD, Pro Tools 
HD -3 

Pro Tools MIX Plus Otari Radar II 

RECORDING 

MEDIA 
Pro Tools HD, Pro Tools 
HD -3 

Pro Tools MIX Plus Omni Radar II 

MIX DOWN STUDIO(S) 
Location( 
Engineer(s) 

SOUTHSIDE, 

SILENT SOUND 
Atlanta) 

Phil Tan, Jermaine Dupri 

SUITE E 

(Atlanta) 
RECORD PLANT 

(Los Angeles) 
Phil Tan 

PARAGON 

(Nashville, Tenn.) 
Greg Droman 

CONSOLEISI /DAW(S) SSL 4064 G +, SSL 4064 

with ultimation 
SSL 9000 K SSL XL 9000 K Series 

MIXDOWN 
RECORDERISI /MEDIA 

Pro Tools HD, Pro Tools 
HD 

Pro Tools HD Ampex ATR 102 

(modified 1 ") 

MIX DOWN 
MEDIA 

Pro Tools HD Pro Tools HD Quantegy GP9 

MASTERING 
Itucationi 
Engineer 

HIT FACTORY 
(New York City) 

Herb Powers Jr. 

BERNIE GRUNDMAN 

(Los Angeles) 
Brian "Big Bass" Gardner 

MASTERMIX 

(Nashville, Tenn.) 

Hank Williams 

CD /CASSETTE - 

MANUFACTURER 

BMG UMVD UMVD 

7004, VNU Business Media, Inc. All rights reserved. Please submit material for Production C edits to Keith Caulfield,Tele- 
phone 323 -525 -2297, Fax 323 -5252394 or 323 -525 -2395, kcaulfield@billboard.com. 

Masterdisk, NYDVD Merge 
New York -based mastering facility 

Masterdisk has merged with DVD 
development and authoring firm 
NewYorkDVD. The alliance allows 
Masterdisk to offer its music clients 
full -service DVD production and 
postproduction, authoring, design 
and replication. 

In May, Masterdisk was acquired by 
Mesa, Ariz.-based Viastar, a music, 
film, distribution and production com- 
pany (Billboard, May 11). The merge 
with NewYorkDVD, Masterdisk CEO 
Doug Levine says, is a similar effort to 
reduce the facility's dependence on 
traditional music mastering, given the 
music industry's contractions and 
consolidation in recent years. 

"I was really looking at DVD," 
Levine says. "I still believe it's got a 
lot of growth potential. We're get- 
ting more content clients and 
movie clients." With the addition of 

BRODEUR: WILL HEAD DVD OPERATIONS 

some corporate DVD clients, Levine 
says, `we really want to build that 
end up." 

Masterdisk's DVD operations will 
be handled by NewYorkDVD founder 
and lead producer Brian Brodeur. 
"He's fantastic," 
Levine says. You 
know how people 
say `it's not rocket 
science ?' DVD is 
rocket science, 
and Brian is a 
rocket scientist. 

"We just fin- 
ished a great Rod 
Stewart DVD- 
NTSC and PAL 
versions and it 

recipients of its first online music 
scholarship program. 

Five musicians representing the 
United States, Pakistan and South 
Africa were selected from applicants 
from around the world. Each will 

Siudio 
Monitor. 

By Christopher Walsh 
cwalsh @billboard.com 

r 

11-0 
was very time - 
sensitive," Levine adds, referring to 
"Rod Stewart Live at the Royal 
Albert Hall." "Without Brian over- 
seeing the project, my hair would 
have fallen out by now. It might not 
have gotten done." 

NewYorkDVD is known for 
instructional and studio music titles, 
and has also worked on such music 
DVDs as the "Drummers Collective 
25th Anniversary Celebration & Bass 
Day 2002." 

Brodeur plans significant expan- 
sion of DVD -Audio and Super Audio 
CD title production for Masterdisk. 

Though NewYorkDVD began 
moving into Masterdisk's 545 W 
45th St. facility in July, terms of the 
merger were finalized only weeks 
ago, Levine says. 

SCHOLARS: Berkleemusic.com, the 
online extension of Boston's Berklee 
College of Music, has announced the 

receive a scholarship named after a 
modem musician. 

Arooj Aftab, from Pakistan, was 
awarded the Steve Vai scholarship. 
Timothy Peter Kroon, of South 
Africa, was awarded the Steven Tyler 
scholarship. Madison, Wis., resident 
Brett Richard Keintz was given the 
Tom Snow scholarship, while Monica 
Orth of Lowell, Mass., received the 
Patty Larkin scholarship. Jose Luis 
Revelo, a native of Colombia who 
lives in Jersey City, N.J., received the 
Alf Clausen scholarship. 

The scholarships will include six 
online music courses and up to two 
years of study at berkleemusic.com, 
along with required Berklee Press 
books. Recipients can also enroll in 
berkleemusic.com, the New England 
Assn. of Schools and Colleges - 
accredited program for credit that 
can be transferred to another college 
or university (billboard.biz, Aug. 10). 
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51 
The godfather 
of South 
African kwaito, 
M'du Masilela, 
nears platinum 
with new 
album 

52 
Canadian act Blue Rodeo celebrates 
20th anniversary in 'Stereovision' 

UNITED KINGDOM / EUROPE / ASIA / JAPAN / AUSTRALIA / AFRICA / CANADA 

Sony BMG's Goodrem 
Delivers Down Under 

BY CHRISiIE ELIEZEI< 

SYDNEi' -The immediate success here of Delta 
Goodrer°is sophorr-o-e album, "Mistaken Identity" 
reflects the Australiar_ publics continuing love alfa r 
with themultiplatinum singer /songwriter. Now, Sory 
BMG is boking to take the Aussie's career to an inter- 

national level. 
"Mistaken = dentity:' released Nov 8 in Aus- 

tralia, debuted at No. 1 on the Australian 
Record Industry Assn. chart. Sorg 

BMG Entertainment Australia 
says :he set shipped 54,000 

units in its firs_week. 
The album marks 2C- 

year -old Goodremes 
return to music after a 
cattle with cancer. In 
August 20)3, she was 
diagnosed with a form 
of lymphoma; she 
completed a course 
of radiotherapy and 

chemotherapy in December of that year. 
Although Goodrem was unable to perform for more 

than a year, sales of her debut, "Innocent Eyes," 
mounted curing her illness and convalescence. Sony 
BMG says the set has shipped more than 2.3 million 
units worldwide, including 1 million in Australia. 

Several of Goodrem's new songs reflect her experi- 
ence of success and despair during the past two years. 
She po_nts to one album track, "Extraordinary Day," as 
an important personal statement. "How could I ignore 
the day," she asks, "when I was told I had cancer ?" 

The songs Goodrem wrote in the immediate after- 
math of her diagnosis were, she says, "dark and 
introspective. Then as I got better, they became 
more positive." 

One of those positive songs is "Out of the Blue," 
which she wrote about meeting her then -boyfriend, 
professional tennis player Mark Philippoussis. The 
song, released Sept. 24 in Australia as the album's lead- 
off single, entered the ARIA chart at No. 1. 

The initial performance of "Mistaken Identity" 
brought early Christmas cheer for Australian retailers. 

(Continued on page 53) 

After being diagnosed and treated for cancer, Delta Goodrem's career is back on 
track.The 20- year -old is expected to make her U.S. debut next year. 

BBC Radio's Douglas Wins Woman Of The Year 
BY PAUL SEXTON 

LONDON -BBC Radio 2 controller Lesley 
Douglas was named the U.K. music indus- 
try's Woman of the Year Nov. 24, as the 
annual awards ceremony reached its 10th 
anniversary. 

The WOTY honors, which recognize 
achievements in four categories across the 
music business, took place at the InterConti- 
nental Hotel here. 

Mark Lamarr, a TV personality and Radio 2 

host, presented Douglas' award. He described 
her as "the most powerful woman in the U.K. 
music business." 

According to Radio Joint Audience Research, 
AC- formatted Radio 2 is Britain's top -rated sta- 
tion, with an average annual listener share of 
more than 16.3 %. 

In front of an audience of 500, Alison Don- 
ald, managing director of publisher Chrysalis 
Music, was presented with the award for out- 
standing contribution by Chrysalis Group 
chairman Chris Wright. The Accolade Award 
went to Karen Williams, owner of TV pro- 
motion agency Big Sister. Her honor was 

presented by Sue Whitehouse, manager of 
the Darkness, one of Williams' clients. 

Music entrepreneur/TV personality Simon 
Cowell presented the special achievement tro- 
phy to his personal assistant. Nikki Watkins. 

Additionally, Sharon Osbourne collected the 
WOTY plaque she won in 2002 but was too ill to 
receive at the time. She attended this year's event 
with husband Ozzy. 

Three of the awards are chosen by a committee 

The Woman of theYear honorees gather 'for a photo a: the awards ceremony. Pictured, from left, are 

Karen Williams, Lesley Douglas, Sharon Osbourne, Nikki Watkins and Alison Donald. 

of 15 female industry members; the special 
achievement category has the year -round input 
of an all -female academy of almost 200. 

INTIMATE EVENT 

The event's founder and awards committee 
chair is EMI Records U.K. & Ireland communi- 
cations manager Karen Millard. She says the 
awards have raised more than £250,000 
($474,000) for Nordoff- Robbins Music Therapy 
and the BRIT Trust. 

Millard says discussions are under way to 
expand the event. She hints that the awards 
could eventually encompass under- recognized 
male achievement. "We get so much different 
feedback," she adds, "but the one thing that 
comes across is that it's a very intimate event." 

Tickets for the show and dinner cost £150 
($284), relatively cheap compared with those of 
other industry occasions. "It's awful turning peo- 
ple away for tickets, because of the fundraising 
[aspect], but we don't want to exploit it too 
much," Millard says. 

Nordoff- Robbins and the BRIT Trust are also 
the chosen charities of the U.K. Music Industry 

(Continued on page 52) 
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E2rir$Rii BiIIboard HITS OF THE WORLD.. 41C;.- 
JAPAN 

t 
1 NEW 

2 

3 

4 

5 NEW 

6 NEW 

7 

s 

9 NEW 0 10 

NEW 

NEW 0 
NEW 

1/1 
NEW 

3 

4 

10 

NEW 

(SOUNDSCAN JAPAN) 11 /30/04 

SINGLES 

Al TO YOKUBOUNO HIBI /LONLEY WOMAN 
SOUTHERN ALL STARS VICTOR 

HANA 
ORANGE RANGE SONY MUSIC 

CHIKIN RICE 
HAMADA MASATOSHI TO MAKIHARA R&C JAPAN LTD. 

GUITAR ZAMURAI NO UTA 
VOKU HATA PONY CANYON 

FUYU NO KUCHIBUE (LTD EDITION) 
SUKIMASWITCH BMG FUNHOUSE 

TAMANI WA NAITEMO LIDESUKA? 
JIKYU 800 YEN R&C JAPAN LTD. 

REASON 
NARUMI TAMAKI SONY MUSIC 

A01 BENCH 
SASUKE MOMOMO RECORDS 

KYOU WA YUKKURI HANASOU 
ZARD B -GRAM 

MASAYUME 
SPITS UNIVERSAL 

ALBUMS 
KEN HIRAI 
SENTIMENTALOVERS DEFSTAR 

TOKYO JIHEN 
KYOUIKU TOSHIBA/EMI 

THE GOSPELLERS 
G10 KUOON 

KISHIDAN 
SINGLE COLLECTION TOSHIBA/EMI 

Al OOTSUKA 
LOVE JAM AVEXTRAX 

TAKAHIRO MATSUMOTO 
HOUSE OF STRINGS VERMIWON RECORDS 

Al OOTSUKA 
LOVE JAM LCD DVOI AVEX TRAX 

EMINEM 
ENCORE) LTD EDITION) UNIVERSAL 

BRIAN WILSON 
SMILE NONESUCH 

AYAKA HIRAHARA 
THE VOICE DREA MUSIC 

2 

3 

UNITED KINGDOM 

i 

111 
4 NEW 

5 NEW 

6 NEW 

8 

9 

1C NEW 

1 

C 

4 

6 

7 

8 

9 

13 

NEW 

8 
NEW 

CANADA 

3 NEW 

S 

o 

1 

3 

4 

J 

5 

7 

3 

9 

NEW 

8 
NEW 

ISOUNDSCAN)1211 1/04 

SINGLES 

AWAKE IN A DREAM 
KALAN PORTER VIKBMG 

VERTIGO (2 TRACK SINGLE) 
U2 ISLAND/UNIVERSAL 

CHOIX DU QUEBEC 
VARIOUS ARTISTS EMI 

VERTIGO (3 TRACK SINGLE) 
U2 ISLANDBN ERSAL 

MY BOO 
USHER ANO ALICIA KEYS LAFACEJBMG 

PARTY FOR TWO 
SHANIA TWAIN MERCURY/UNIVERSAL 

LET'S GET IT STARTED 
BLACK EYED PEAS A&MANTERSCOPEBNIVERSAL 

YEAH! 
USHER FEATURING UL JON & LUDACRIS LAFACEBMG 

I BELIEVE 
FANTASIA J/BMG 

AMERICAN IDIOT 
GREEN DAY REPRISE/WARNER 

ALBUMS 

NEW 

NEW 

NEW 

U2 
HOW TO DISMANTLE AN ATOMIC BOMB 

SHANIA TWAIN 
GREATEST HITS MERCURY/UNIVERSAL 

EMINEM 
ENCORE SHADY /AFTERMATHANTERSCOPE/UNIVERSAL 

KALAN PORTER 
219 DAYS VIKINGBMG 

LES COWBOSY FRINGANTES 
LA GRAND -MESSE LA -TRIBU 

GWEN STEFANI 
LOVE, ANGEL MUSIC, BABY INTERSCOPE 

VARIOUS ARTISTS 
MUCHDANCE 2005 BMG 

HILARY DUFF 
HILARY DUFF HOLLYWOOD/UNIVERSAL 

ROD STEWART 
STARDUST... THE GREAT AMERICAN SONGBOOK VOL III J/BMG 

NIRVANA 
WITH THE UGHTS OUT DGC/GEFFENBME 

INTERSCOPE 

THE OFFICIAL UK CHARTS C0.) 11/29/04 

SINGLES 

I'LL STAND BY YOU 
GIRLS ALOUD POLYDOR 

LOSE MY BREATH 
DESTINY'S CHILD COLUMBIA 

IF THERE'S ANY JUSTICE 
LEMAR SONY MUSIC 

RIDE IT 
GERI HAWWELL INNOCENTNIRGIN 

TILT YA HEAD BACK 
NELLY FT. CHRISTINA AGUILERA UNIVERSAL 

IRISH SON 
BRIAN MCFADDEN SONY MUSIC 

JUST LOSE IT 
EMINEM INTERSCOPE 

WHAT YOU WAITING FOR? 
GWEN STEFAN! INTERSCOPE 

BABY ITS YOU 
JOJO FT. BOW WOW BLACK OCEAN RECORDS 

PARTY FOR TWO 
SHANIA TWAIN MERCURY 

ALBUMS 
U2 
HOW TO DISMANTLE AN ATOMIC BOMB ISLAND 

EMINEM 
ENCORE INTERSCOPE 

ROBBIE WILLIAMS 
GREATEST HITS CHRYSALIS 

KYLIE MINOGUE 
ULTIMATE KYUE PARLOPHONE 

IL DIVO 
IL DIVO SYCO 

SHANIA TWAIN 
GREATEST HITS MERCURY 

BRITNEY SPEARS 
GREATEST HITS: MY PREROGATIVE JIVE 

RONAN KEATING 
10 YEARS OF HITS POLYDOR 

DESTINY'S CHILD 
DESTINY FULFILLED COLUMBIA 

KEANE 
HOPES AND FEARS ISLAND 

FRANCE 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

1 
NEW 

1 NEW 

2 NEW 

E 

E. 

0 

13 

ITALY 

NEW 

1 

2 

4 

3 

5 

9 

7 

6 

8 

(FIMI /NIELSEN) 11 /29/14 

SINGLES 

VERTIGO 
U2 ISLAND 

JUST LOSE IT 
EMINEM INTERSCOPE 

CURTAIN FALLS 
BLUE VIRGIN 

EVERYBODY'S CHANGING 
KEANE ISLAND 

MY PREROGATIVE 
BRITNEY SPEARS JIVE 

WHAT YOU WAITING FOR? 
GWEN STEFAN! INTERSCOPE 

LOSE MY BREATH 
DESTINY'S CHILD COLUMBIA 

SPIDER -MAN THEME 
MICHAEL RUBLE WEA 

RESTA IN ASCOLTO 
LAURA PAUSINI ATLANTIC 

SICK AND TIRED 
ANASTACIA DAYUGHT/EPIC 

ALBUMS 
U2 
HOW TO DISMANTLE AN ATOMIC BOMB ISLAND 

BLUE 
BEST OF BLUE INNOCENT/VIRGIN 

ADRIANO CELENTANO 
C'E SEMPRE UN MOTIVO CLAN CELENTANO 

ROBBIE WILLIAMS 
GREATEST HITS CHRYSALIS 

RENATO ZERO 
FIGLI DEL SOGNO EPIC 

GIGI D'AGOSTINO 
QUANTI AMORI RCA 

LAURA PAUSINI 
RESTA IN ASCOLTO ATLANTIC 

PAOLO CONTE 
ELEGIA ATLANTIC 

EMINEM 
ENCORE INTERSCOPE 

BRITNEY SPEARS 
GREATEST HITS: MY PREROGATIVE JIVE 

2 

3 

11 

5 

4 

6 

10 

I$NEP/IFOP/TITE-LIVE) I1/30/04 

SINGLES 

LA RIVIERE DE NOTRE ENFANCE 
GAROU & MICHEL SARDOU COLUMBIA 

ENAMORAME 
PAPI SANCHEZ SCORPIO 

FOUR TO THE FLOOR 
STARSAILOR CAPITOL 

GENTLEMAN 
TRAGEDIE UP MUSIC/WARNER MUSIC 

LAISSEZ -MOI DANSER 
STAR ACADEMY 4 MERCURY 

SI LOIN DE VOUS (HEY OH...PAR LA RADIO) 
NADIYA COLUMBIA 

EN CHANTANT 
STAR ACADEMY 4 MERCURY 

SI SEULEMENT JE POUVAIS LUI MANQUER 
CALOGERO MERCURY 

LOSE MY BREATH 
DESTINY'S CHILD COLUMBIA 

SIENTELO 
SPEEDY FT. LUMIDEE VIRGIN 

ALBUMS 
U2 
HOW TO DISMANTLE AN ATOMIC BOMB ISLAND 

ZAZIE 
RODEO MERCURY 

FLORENT PAGNY 
BARYTON MERCURY 

SOUNDTRACK 
LES CHORISTES MARC MUSIC 

EMINEM 
ENCORE INTERSCOPE 

CALOGERO 
3 MERCURY 

DE PALMAS (GERALD) 
UN HOMME SANS RACINE POLYDOR R 

STAR ACADEMY 4 
STAR ACADEMY 4 CHANTE MICHEL SARDOU MERCURY 

TRAGEDIE 
A FLEUR 2 PEAU UP MUSIC/WARNER MUSIC 

BERNARD LAVILLIERS 
CARNETS OE BORD BARCLAY 

SPAIN 

3 

4 

5 

7 

3 

-0 

2 

3 

4 

5 

6 

7 

8 

9 

30 

NEW 

NEW 

NEW 

NEW 

(AFYVE/MEDIA CONTROL) 12/01/04 

SINGLES 

VERTIGO 
U2 ISLAND 

LOSE MY BREATH 
DESTINY'S CHILD COLUMBIA 

JUST LOSE IT 
EMINEM INTERSCOPE 

ENJOY THE SILENCE '04 
DEPECHE MODE MUTE 

WELCOME TO MY TRUTH 
ANASTACIA DAYLIGHT/EPIC 

EL RESCATE 
BUNBURY CAPITOL 

WHO IS IT 
BJORK POLYDOR 

DIRAS QUE ESTOY LOCO 
MIGUEL ANGEL MUNOZ GLOBOMEDIA 

MIS ADORABLES VECINOS 
SHEILA GLOBOMEDIA 

STAY 
DAVID GUETTA FT CHRIS MAWS VIRGIN 

ALBUMS 
U2 
HOW TO DISMANTLE AN ATOMIC BOMB ISLAND 

ALEJANDRO SANZ 
GRANDES EXITOS 91 -04 WARNER BROS. 

MA ISABEL 
NO ME TOQUES LAS PALMAS QUE TE VALE MUSIC 

ROSA 
OJALA VALE MUSIC 

LUIS MIGUEL 
MEXICO EN LA PIEL WARNER BROS. 

EUROJUNIOR 2004 
EUROJUNIOR 7104 VALE MUSIC 

TAMARA 
CANTA A ROBERTO CARLOS UNIVERSAL 

FITO Y LOS FITIPALDIS 
VIVO... PARA CONTARLO UNIVERSAL 

6 CAMILO SESTO 
CAMILO SESTO Ni SONY MUSIC 

8 ROBBIE WILLIAMS 
GREATEST HITS CHRYSALIS 

GERMANY 

t 
2 

3 

4 

5 

6 

7 

8 

9 

10 1 
1 NEW 

2 

3 

4 

5 

6 

7 NEW 

8 

9 

10 

16 

6 

10 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

(MEDIA CONTROL/ 12/01/04 

SINGLES 

CALL ON ME 
ERIC PRYDZ DATA 

LIVING TO LOVE YOU 
SARAH CONNOR EPIC 

LOSE MY BREATH 
DESTINY'S CHILD COLUMBIA 

PERFEKTE WELLE 
JUU ISLAND 

JUST LOSE IT 
EMINEM INTERSCOPE 

WAS ICH AN DIR MAG 
LUKAS HILBERT 313MUSIC 

ENJOY THE SILENCE '04 
DEPECHE MODE MUTE 

DAS SPIEL 
ANNETT LOUISAN SONY MUSIC 

SYMPHONIE 
SILBERMOND MODULE 

RUN WITH ME 
JEANETTE UNIVERSAL 

ALBUMS 
U2 
HOW TO DISMANTLE AN ATOMIC BOMB ISLAND 

ROBBIE WILLIAMS 
GREATEST HITS CHRYSALIS 

EMINEM 
ENCORE INTERSCOPE 

SEAL 
BEST OF 1991 - 2104 WARNER BROS. 

JULI 
ESISTJUU UNIVERSAL 

DESTINY'S CHILD 
DESTINY FULFILLED COLUMBIA 

AGGRO BERLIN 
AGGRO ANSAGE NR.4 AGGRO RERUN 

ANNETT LOUISAN 
BOHEME SONY MUSIC 

SHANIA TWAIN 
GREATEST HITS MERCURY 

TINA TURNER 
ALL THE BEST PARLOPHONE 

AUSTRALIA 

4 

1 

3 

2 

7 

5 

6 

9 

8 

10 

ARIA) 11/29/04 

SINGLES 

THESE KIDS 
JOEL TURNER& THE MODERN DAY POETS INDEPENDENT 

WHAT YOU WAITING FOR? 
GWEN STEFAN) INTERSCOPE 

LOSE MY BREATH 
DESTINY'S CHILD COLUMBIA 

JUST LOSE IT 
EMINEM INTERSCOPE 

POINTLESS RELATIONSHIP 
TAMMIN ROADRUNNER 

TILT YA HEAD BACK 
NELLY FT CHRISTINA AGUILERA UNIVERSAL 

CALL ON ME 
ERIC PRYDZ DATA/MINISTRY OF SOUND 

OUT OF THE BLUE 
DELTA GOODREM EPIC 

MY PREROGATIVE 
BRITNEY SPEARS JIVE 

THESE WORDS 
NATASHA BEDINGFIELD PHONOGENICBMG 

ALBUMS 
U2 
HOW TO DISMANTLE AN ATOMIC BOMB ISLAND 

EMINEM 
ENCORE INTERSCOPE 

DELTA GOODREM 
MISTAKEN IDENTITY EPIC 

ROBBIE WILLIAMS 
GREATEST HITS CAPITOL 

KYLIE MINOGUE 
ULTIMATE KYUE PARLOPHONE 

PEARL JAM 
REARVIEW MIRRIOR EPIC 

BRITNEY SPEARS 
GREATEST HITS: MY PREROGATIVE JIVE 

MAROON 5 
SONGS ABOUT JANE J/BMG 

JET 
GET BORN CAPITOL 

POWDERFINGER 
FINGERPRINTS: THE BEST OF UNIVERSAL 

THE NETHERLANDS SWEDEN NORWAY SWITZERLAND 

53 (MEGA CHARTS BV) 11 /26/04 =3 53 (an 11 /26/04 =z 53 (VERDENS GANG NORWAY) 11 /29/04 ¡ 53 (MEDIA CONTROL) 11/30/04 

SINGLES SINGLES SINGLES SINGLES 
1 1001 ARABIAN NIGHTS 9 NEW TOUCH ME 1 1 CALL ON ME 1 1 LOSE MY BREATH 

CH!PZ UNIVERSAL GUNTHER FT SAMANTHA FOX WEA ERIC PRYDZ DATA DESTINY'S CHILD COLUMBIA 

2 ZINLOOS 2 1 I WON'T CRY 2 2 LOSE MY BREATH 2 2 CALL ON ME 
LANGE FRANS & BAAS B FT NINTHE WALBOOMERS MUSIC EUN LANTO RODEO DESTINY'S CHILD COLUMBIA ERIC PRYDZ DATA 

3 WAT ZOU JE DOEN 3 3 BORO BORO 3 3 FAKE YOUR BEAUTY 3 4 LIVING TO LOVE YOU 
MARCO BORSATO & AU B POLYDOR ARASH WARNER BROS. BERME ZETLITZ CAPITOL SARAH CONNOR X -CELL 

4 NEW GIRL 4 4 CALL ON ME 4 5 WHAT YOU WAITING FOR? 4 3 JUST LOSE IT 
ANOUK EMI ERIC PRYDZ DATA GWEN STEFAN! INTERSCOPE EMINEM INTERSCOPE 

5 
IIVERTIGO 5 19 BOMBAY DREAMS 5 4 MY PREROGATIVE 5 5 CAR WASH 

112 ISLAND ANEELE & REBECCA STOCKHOLM BRITNEY SPEARS JIVE CHRISTINA AGUILERA FT MISSY ELLIOTT DREAMWORKS 

ALBUMS ALBUMS ALBUMS ALBUMS 
i NEW U2 1 3 PETER JOBACK & GOTEBORGS SYMFONIKER 1 NEW U2 1 NEW ! U2 

HOW TO DISMANTLE AN ATOMIC BOMB ISLAND STORYBOOK COLUMBIA HOW TO DISMANTLE AN ATOMIC BOMB ISLAND HOW TO DISMANTLE AN ATOMIC BOMB ISLAND 

2 3 ROBBIE WILLIAMS 2 1 ULF LUNDELL 2 BJORN EIDSVAG 2 1 EMINEM 
GREATEST HITS CHRYSALIS OK BABY OK CAPITOL EN VAKKER DAG PETROLEUM RECORDS ENCORE INTERSCOPE 

3 1 WITHIN TEMPTATION 3 5 ROD STEWART 3 ROBBIE WILLIAMS 3 2 ROBBIE WILLIAMS 
THE SILENT FORCE GUN SUPERS STARDUST GREAT AMERICAN SONGBOOK, VOL3 J/BMG GREATEST HITS CHRYSALIS GREATEST HITS CHRYSAUS 

4 2 EMINEM 4 2 EMINEM 4 BRITNEY SPEARS 4 7 SEAL 
ENCORE INTERSCOPE ENCORE INTERSCOPE GREATEST HITS: MY PREROGATIVE JIVE BEST OF1991 -2004 WARNER BROS. 

5 4 DESTINY'S CHILD 5 13 WESTLIFE 5 NEW VARIOUS ARTISTS 5 4 SHANIA TWAIN 
DESTINY FULFILLED COLUMBIA ALLOW US TO BE FRANK SBMG JUNIOR EUROVISION SONG CONTEST CMCBMI GREATEST HITS MERCURY 

Hits of the World is compiled at Billboard /London. NEW = New Entry RE = Re -Entry 
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2 

3 

4 

5 

1 

2 

3 

4 

5 

AUSTRIA 

NEW 

(AUSTRIAN IFPI /AUSTRIA TOP 40)11/29/04 

SINGLES 
CALL ON ME 
ERIC PRYDZ EDEL 

LIVING TO LOVE YOU 
SARAH CONNOR EPIC 

PERFEKTE WELLE 
JUU ISLAND 

SYMPHONIE 
SILBERMOND BMG 

JUST LOSE IT 
EMINEM INTERSCOPE 

ALBUMS 
U2 
HOW TO DISMANTLE AN ATOMIC BOMB ISLAND 

KIDDY CONTEST KIDS 
KIDDY CONTESTVOL10 BMG 

ROBBIE WILLIAMS 
GREATEST HITS CHRYSAUS 

EMINEM 
ENCORE INTERSCOPE 

SEAL 
BEST OF 1991 -21X14 WARNER BROS. 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

DENMARK 

NEW 

(IFPI /NIELSEN MARKETING RESEARCH( 11/3004 

SINGLES 
REAL TO ME 
BRIAN MCFADDEN MODESTI/SONY MUSIC 

VERTIGO 
U2 ISLAND 

ENJOY THE SILENCE '04 
DEPECHE MODE MUTE 

HJEMLOS 
VARIOUS ARTISTS SELSKAB UKENDT 

WHAT YOU WAITING FOR? 
GWEN STEFANI INTERSCOPE 

ALBUMS 
U2 
HOW TO DISMANTLE AN ATOMIC BOMB ISLAND 

KIM LARSEN & KJUKKEN. 
JUL &NYTAR EMI 

DRENGENE FRA ANGORA 
DREHGENE FRA ANGORA PLAYGROUND 

ROBBIE WILLIAMS 
GREATEST HITS CHRYSAUS 

LARS LILHOLT BAND 
DEN 2. DAG RECART 

1 

2 

3 

4 

5 

IRELAND 

0 
NEW 

ALBUMS 
1 NEW 

IIRMA/CHART TRACK/ 11 /26/04 

SINGLES 
LOSE MY BREATH 
DESTINY'S CHILD COLUMBIA 

IRISH SON 
BRIAN MCFADDEN SONY MUSIC 

JUST LOSE IT 
EMINEM INTERSCOPE 

I'LL STAND BY YOU 
GIRLS ALOUD POLYDOR 

WHAT ABOUT ME 
SHANNON NOLL RCA 

2 

3 

4 

5 

U2 
HOW TO DISMANTLE AN ATOMIC BOMB ISLAND 

BRITNEY SPEARS 
GREATEST WS: MY PREROGATIVE JIVE 

EMINEM 
ENCORE INTERSCOPE 

MARIO ROSENSTOCK 
GIFT GRUB - THE BEST Of 2004 EMI 

WESTUFE 
ALLOW US TO BE FRANK SBMG 

GREECE 

1 

2 

3 

4 

5 

2 

3 

4 

5 

NEW 

NEW 

(IFPI GREECEBELOITTE & TOUCHE) 11/26/04 

SINGLES 
I'M IN LOVE 
JUUEMASSINO HEAVEN 

KHRIAZETE ENA THAVMA EDO 
MAKHERITSAS & PUATSIKAS MINOS 

OPA OPA 
DESPINAVANDI HEAVENLY 

JUST LOSE IT 
EMINEM INTERSCOPE 

MY PREROGATIVE 
BRITNEY SPEARS JIVE 

ALBUMS 
EMINEM 
ENCORE INTERSCOPE 

PLACEBO 
ONCE MORE WITH REUNO. SINGLES 16-14 VIRGIN 

PINK MARTINI 
HANG ON LIME TOMATO NAIVE 

DEPECHE MODE 
REMIXES 'B1 - '04 MUTE 

BRITNEY SPEARS 
GREATEST HITS: MY PREROGATIVE JIVE 

BELGIUM /WALLONIA 

3 

1 

2 

3 

5 

4 

IPROMIIVI I 1001/Lw 

I71 
GENTLEMAN 
TRAGEDIL OF MUSIC/WARNER MUSIC 

LAISSEZ -MOI DANSER 
STAR ACADEMY 4 MERCURY 

LOSE MY BREATH 
DESTINY'S CHILD COLUMBIA 

EN CHANTANT 
STAR ACADEMY 4 MERCURY 

CRAZY 
K -MARO UP MUSIC/WARNER MUSIC 

ALBU S 

FLOREN1 PAGNY 
BARYTON MIRCURY 

PATRICK BRUEL 
PUZZLE RCA 

BRITN EY SPEARS 
GREATEST HIT!:: MY PREROGATIVE JIVE 

U2 
OW TO DISMANTLE AN ATOMIC BOMB ISLAND 

ROBBIE WILLIAMS 
GREATEST HIT! CHRYSALIS 

PORTUGAL 

(RIM) 11130!04 

U2 
OW TO DISMANTLE AN ATOMIC BOMB ISLAND 

PHIL COLLINS 
LOVE SONG: A COMNLTION 010 S NEW WARNER BROS. 

TINA TURNER 
ALL THE BEST PARLOPHONE 

ROBBIE WILLIAMS 
GREATEST HITS CHRYSAUS 

EVANESCENCE 
ANYWHEIIE BUT HOME WIND -UP/EPIC 

JORGE PALMA 
NORTE CAPITOL 

O-ZONE 
DISCO -ZONE MEDIA SERVICES/TIME 

BRITNEY SPEARS 
GREATEST HITS: MY PREROGATIVE JIVE 

RUSSELL WATSON 
AMORE MUSICA DECCA 

SEAL 
BEST OF 19X1 - OSAR WARNER BROS. 

NEW ZEALAND 

(RECORD PUBI (CATIONS LTD.) 12/01/04 

SINGL 
JUST LOSE IT 
EMINEM UNIVERSAL 

STOP THE MUSIC 
P -MONEY IT SCRIBE DIRTY 

CAR WASH 
CHRISTINA AGUIURA FT. MISSY ELUOTT OREANIWORKS 

LOSE MY BREATH 
DESTINY'S CHILD COLUMBIA 

THESE WORDS 
NATASHA IIEDIN GREW PHONOGENICBMG 

ALBU 3 
1 

NEW HOW TO DISMANTLE AN ATOMIC BOMB ISLAND 

2 D EMINEM 
ENCORE INTERSCOPE 

3 © GREEN DAY 
AMERICAN IDIOT REPRISE 

4 © MAROON 5 
SONGS ABOUT JANE JBMG 

5 0 YULIA 
INTO THE WEST SONY MUSIC 

CZECH REPUBLIC 

IIFPII 11/26/04 

2 ANETA LANGEROVA 
SPOUSTAANOEW BMG 

3 O -ZONE 
DISCO -ZONE MEDIA SERVICES/TIME 

1 DANIEL LANDA 
NEOFOU( SONY 

9 LUCIE BILA 
LASSA JE IASKABEST OF EMI 

4 KARMA 
MALO PRAMALLI UNIVERSAL 

5 MICHAL DAVID 
TENETS! ITALSKE HRY 2 SONY MUSIC 

7 ROBBIE WILLIAMS 
GREATEST HITS EMI 

TOMAS SAVKA 
JA SI TE STEJNE NAJDU EMI 

12 VARIOUS ARTISTS 
CESKE, HLEDA SUPERSTAR BMG 

8 KAREL ZICH 
TO NEJLEPSI SUPRAPHON 

COMMON CURREN 
A weekly scorecard of albums simultaneously attaining top ill chart status 

in three or more leading world markets. 
Repertoire owner: B: BMG, E: EMI, I: Independent, S: Sony, U Univer ;al, W: Warne 

ARTIST USA EUR JPN UK GER FRA CAN SPN AUS ITA 

EMINEM 
Encore (U) 

DESTINY'S CHILD 
Destiny Fufilled (B) 

2 

3 

1 

2 

5 

4 

7 

1 

8 2 

9 

7 

6 

1 

6 

9 

1 

5 

1 

3 

2 

1 1 

2 

7 

1 

9 

10 

1 

BRITNEY SPEARS 
Greatest Hits - --My Perogative (B) 

SHANIA TWAIN 
Greatest Hits (U) 

U2 
How To Dismantle An Atomic Bomb (U) 

B[llbocrd EUROCHARTS 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

5 

2 

3 

4 

7 

11 

10 

15 

6 

5 

12 

14 

8 

NEW 

22 

13 

9 

16 

NEW 

18 

1 NEW 

2 

3 

4 

5 

6 

7 

8 NEW 

9 

10 

11 

12 NEW 

13 

14 

15 

16 

17 

18 

19 

20 

2 

4 

3 

8 

5 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

13 

20 

12 

14 

10 

11 

17 

18 

Eurocharts are compiled by Billboard from the 
national singles and album sales charts of 18 

European countnes. 

12/01/04 

SINGLES 

LOSE MY BREATH 
DESTINY'S CHILD COLUMBIA 

JUST LOSE IT 
EMINEM INTER ;COPE 

CALL ON NE 
ERIC PRYDZ DA" A 

VERTIGO 
U2 ISLAND 

I'LL STANC BY YOU 
GIRLS ALOUD P ILYDOR 

LA RIVIERE DE NOTRE ENFANCE 
GAROU 8 MICHELSARDOU COLUMBIA 

LIVING TO LOVE YOU 
SARAH CONNOR /I-CELL/SONY MUSIC 

ENAMORAME 
PAPI SANCHEZ (PLANET RECORDS 

WHAT YOU WAITING FOR? 
GWEN STEFANI INTERSCOPE 

MY PREROGATIVE 
BRITNEY SPEARS JIVE 

IF THERE'S ANY JUSTICE 
LEMAR SONY 

GENTLEMAN 
TRAGEDIE UP MUSIC/WARNER MUSIC 

FOUR TO THE FLOOR 
STARSAILOR CAPITOL 

TILT YA HEAD BACK 
NELLY FT. CHRISTI NA AGUILERA UNIVERSAL 

ENJOY TH" SILENCE '04 
DEPECHE MODE MUTE 

MY BOO /CONFESSIONS II 
USHER & AUCIA KEYS LAFACE/ZOMBA 

CAR WASH 
CHRISTINAAGUILERA FL MISSY EWOTT OREAMWORKS 

CURTAIN FALLS 
BLUE INNOCEMARRGIN 

RIDE IT 
GERI HALLIWELL INNOCENTNIRGIN 

LAISSEZ -M DI DANSER 
STAR ACADEMY MERCURY 

ALBUM S ES 

U2 
HOW TO DISMAN lE AN ATOMIC BOMB ISLAND 

EMINEM 
ENCORE INTERS MPE 

ROBBIE WILLIAMS 
GREATEST HOD .HRYSAUS 

BRITNEY SPEARS 
GREATEST HITS. NY PREROGATIVE JIVE 

DESTINY'S CHILD 
DESTINY FULFILLED COLUMBIA 

BT DF 1991- 2004 WARNER BROS. 

SHANIA TWAIN 
GREATEST HITS MERCURY 

KYLIE MINOGUE 
ULTIMATE KYLE PARLOPHONE 

TINA TURNER 
ALL THE BEST PARLOPHONE 

BLUE 
BEST OF BLUE INNOCENT/VIRGIN 

PHIL COLLINS 
LOVE SONGS, A COMPILATION OLD &NEW ATLANTIC 

GWEN STE :ANI 
LOVEANGELMUSIC.BABY INTERSCOPE 

KEANE 
HOPES AND FEARS ISLAND 

MAROON 5 
SONGS ABOUT JANE J/BMG 

RONAN KEATING 
10 YEARS OF HITS POLYDOR 

ROD STEWART 
STARDUST GREAT AMERICAN SONGBOOK YOU ARM 

WITHIN TEMPTATION 
THE SILENT FORCE GUN SUPERS 

IL DIVO 
IL MVO SYCOBNG 

GREEN DA" 
AMERICAN IDIOT REPRISE 

ANASTACIL, 
ANASTACIA SUOI IGHT/EPIC 

RADIO AIR LAY 
Monitored Radio Airplay information from 17 Euro- 
pean countries as monitored and 

tabulated by Nielsen Music Control. 

11/01/09 
Nielsen 
Mos., Ccn' 0.I 
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17 

16 

12 

11 

20 

22 

32 

19 

15 

206 

LOSE MY BREATH 
DESTINY'S CHILD SONY 

THE REASON 
NOOBASTANK MERCURY 

SHE WILL BE LOVED 
MAROON 5 JBMG 

THESE WORDS 
NATASHA BEOINGIIELD PHONOGENICBMG 

SICK AND TIRED 
ANASTACIA DAYI.IGHT/EPIC 

THIS LOVE 
MAROON5 JBMG 

I BELIEVE IN YOU 
KYUE MINOGUE FARLOPHONE 

JUST LOSE IT 
EMINEM INTERS( OPE 

VERTIGO 
02 ISLAND 

LEAVING NEW YORK 
REM. WARNER BROS. 

REAL TO ME 
BRIAN MCFADDEN SONY 

WHAT YOU WAITING FOR? 
GWEN STEFAN! INTERSCOPE 

CALL ON ME 
ERIC PRYDZ MINISTRY OF SOUND 

LEAVE (GET OUT) 
JOJO BLA OCEAN RECD DS 

MY BOO 
USHER & AUCIA KEYS LAFACE/ZOMBA/BMG 

ORCHESTRA 
THE SERVANT EDI L 

CURTAIN FALLS 
BLUE INNOCENTAIRGIN 

MY PREROGATIVE 
MIFTNEY SPEARS JIVE 

CAR WASH 
CHRISTINA AGUIUMRAT MISSY EUIOTT DREAMWORKS 

SI E NTELO 
SPEEDY FT LUMIDEE VIRGIN 

Global 
South African Star 
Hones Street Beats 

M'du Masilela is generally 
acknowledged as the godfather of 
kwaito -the hip -hop/house hybrid 
that has dominated South African 
youth culture for a decade. 

M'du's recent releases were low - 
profile affairs, but he is back at center 
stage with "Ya Rocka," the first 
album under a new deal that sees his 

M'du Records label relaunched as a 
joint venture with EMI South 
Africa's CCP division. 

Since its October release, "Ya 

Rocka" has shipped close to the 
domestic platinum mark of 50,000 
units, according to CCP. 

M'du made his debut on Poly - 
Gram- distributed CSR Records in 
1994. Later albums appeared through 
Sony Music South Africa and his 
own label. 

"On [my last] 
albums I was mov- 
ing more into house 
music," M'du says. 
" `Ya Rocka' is taking 
the music back to 
kwaito's roots on the 
streets of Soweto." 

EMI has no inter- 
national plans for 
the album as yet. 
DIANE COWER 

like a difficult time to launch a 
London -based reggae label. The genre 
has had a stormy year in the British 
media, with anti-gay lyrics from such 
acts as Beenie Man and Vybz Cartel 
generating adverse publicity. 

But Paul Anthony, former A&R 
manager at U.K. reggae label Jet Star, 
is plunging ahead. His 112 imprint 
bowed with the Nov. 29 release of the 
compilation "Contemporary Roots 
Reggae Vol. 1." Anthony will serve as 
CEO of H2 and sister urban music 
label Hypnotize. 

"We're sticking to the `conscious 
roots' side" of reggae, he explains, 
adding that H2 will release titles by 
"established" singers and DJs. 

H2 has global rights for the compi- 
lation, which includes licensed tracks 
by Morgan Heritage, Capelton and 
Anthony B. Nova. Pinnacle is han- 
dling U.K. distribution; Rough 'Bade 
will release the album Dec. 6 in select 
European markets. KWAKU 

HIGH -PRICE HUI: Kuala Lumpur, 
Malaysia -based Galaxy Productions 
is guaranteeing the country's biggest 
single- concert paycheck for a Feb. 
19, 2005, show by veteran Can- 
tonese -pop vocalist/actor Sam Hui. 

The concert promoter says it is 

paying Hong Kong -based Hui 
$630,000 for his one -off show at the 
70,000 -capacity Bukit Jalil Stadium. 
Local promoters confirm that is the 

Global 
Pulse. 

Tom Ferguson, Editor 
tferguson @eu.billboard.com 

TIME MARCHES ON: Indie dance 
label Time Records, based in Bres- 
cia, Italy, is celebrating its 20th 
anniversary this year. 

'We started out at the height of 
the `Italdance' phenomenon," label 
founder and president Giacomo 
Maiolini says. 'We've continually had 
to adapt, and in recent years [we] 

became more pop- oriented." 
Time enjoyed a huge European hit 

this summer by globally licensing 
0-Zone's "Dragostea Din Tei" from 
Romanian indie Media Services. The 
single shipped 3 million units world- 
wide, according to Maiolini. The label 
produced a limited- edition (1,000 
copies) 50 -track compilation, "Time 
20th Anniversary, 1984- 2004," for 
its anniversary party in Brescia in 
late October. MARK WORDEN 

BACK TO THE ROOTS: It may seem 

largest sum ever guaranteed for a 
Malaysian gig. 

"Hui is a perennial favorite in 
Malaysia whose albums sell consis- 
tently," Universal Music Malaysia 
managing director Sandy Montero 
says. "His concert will be the season's 
biggest draw." 

The 56- year -old Hui signed to Poly - 
dor Hong Kong in 1970 and was a 
major regional star during the next 
two decades. He retired 12 years ago 
but re- emerged this year, signing to 
EMI Music Hong Kong and selling 
out 10 dates in June at the 12,500 - 
capacity Hong Kong Coliseum. 

Montero expects the concert- 
Hui's only planned date in Asia -to 
renew interest in the artist's 
Universal -owned catalog, particularly 
the two -CD "Champion Hits" set 
Universal Malaysia issued in June. 

CHRISTIE LEO 
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Global 
Blue Rodeo Digs Through Archives For New DVD 

BY LARRY LeBLANC 

TORONTO -Blue Rodeo founders Jim 
Cuddy and Greg Keelor are amused by 
the archival TV and concert footage 
featured in the WEA retrospective DVD 
"Blue Rodeo in Stereovision." 

"It was funny seeing the DVD at a 
movie theater with everyone," Cuddy 
says. "Each one of us has scenes that 
made everybody laugh. Either being 
so young or [having] stupid hair or 
staring into the camera." 

Keelor adds, "It's very pleasant 
nostalgia." 

The DVD, a retrospective of 
Canada's best -loved country -rock 
band -which is entering its third 
decade -was released here Nov. 16. 
The title debuted at No. 4 on Cana- 
da's Nielsen SoundScan Music 
Video chart with sales of 3,138. 

To get the archival material, re- 
searcher Heather Pollock culled more 
than 180 hours of footage. Cuddy and 
Keelor decided which 12 performanc- 
es to use for the DVD, and Susan de 
Cartier, head of Blue Rodeo manage- 
ment firm Starfish Entertainment, 
sought license clearances. 

"It was intense and expensive 
negotiating the licenses," de Cartier 
says, pegging the cost at more than 
$200,000. 

"The band did not do this DVD the 
easy way," she adds. "They didn't film a 
concert at Massey Hall and then throw 
in some B -roll stuff." 

s 
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BLUE RODEO: CREDITED WITH `PRACTICALLY INVENTING' ALT- COUNTRY 20 YEARS AGO 

In addition to the archival footage, 
the DVD- produced and directed by 
Ron Mann -features the 18- minute 
performance piece "Sweet Soul Music" 
by author Paul Quarrington. There are 
also reunion performances of the 
band's original lineup with drummer 
Cleave Anderson and keyboardist 
Bobby Wiseman. 

Cuddy recalls "standing there not 
having rehearsed, having cameras 
around and everybody saying, `Go!' 
What were we thinking? We are lucky 
it all came back to us." 

LEGENDARY BAND 
Blue Rodeo -which today also 

includes co- founder and bassist Bazil 
Donovan, keyboardist James Gray, 
drummer Glenn Milchem and steel 
guitarist Bob Egan- enjoys cult status 

Woman 
Continued from page 49 

Trusts' Award, launched in 1992. 
Although the MITs Award was orig- 

inally titled "man of the year," Millard 
refutes any suggestion of a "battle of 
the sexes." 

The WOTY event, she says, "was 
intended to redress the balance -that's 
all. The industry embraced it, male and 
female." Millard adds that she served 
on the MITs committee in 1994. 

Wright says, "They're two different 
awards run by two different [sets of] 
people with different agendas. Both 
have their place. Woman of the Year 
was [established] for women from dif- 
ferent strata of the industry. The MITs 
Awards is not gender -biased and could 
always be given to a woman." 

The 13th MITs Award was presented 
Nov. 1 to Peter Gabriel, the 13th con- 
secutive man to receive the honor. 

`BOYS' CLUB' 
"MITs used to be called 'man of the 

year,' and it may as well still be, because 
a woman will never win that," says 
respected manager Gail Colson, who 
sits on the WOTY committee. 

Colson notes that one of the first 
comments Gabriel made at his MITs 

presentation was about seeing "a 
sea of men's faces, and still not 
enough women." 

Maggie Crowe, director of events 
and charities at the British Phono- 
graphic Industry, says the organiza- 
tion does not collect "gender- specific 
data" on members of the U.K. record 
industry. But, she adds, "from per- 
sonal experience, I think there are 
[now] more and more women in sen- 
ior positions within the business." 

Crowe cites Douglas and BBC 
director of radio and music Jenny 
Abramsky, MTV Networks Europe 
senior VP Harriett Brand and Assn. 
of Independent Music CEO Alison 
Wenham. 

"Unfortunately," Colson says, "I don't 
think many things have changed in the 
10 years since we launched Woman of 
the Year. At least [then] there were two 
women managing directors, Lisa 
Anderson [of RCA] and Moira Bellas 
[WEA]. Now there are none. It's a boys' 
club, and it always will be." 

In WOTY's early days, one com- 
mon criticism Millard heard was that 
there were "not enough women in 
the industry for you to carry on," she 
recalls. "I feel really proud that we've 
never struggled to find recipients. It 
wasn't out of outrage that I dreamed 
this up, it was more, `There's a gap 
in the [fund- raising] market; we can 
do something.' " 

in Canada comparable to that of the 
Grateful Dead in the United States. 
Blue Rodeo also has modest followings 
in the States, Germany and Australia. 

The band's 11 -album catalog has 
bounced around various Warner - 
affiliated labels (Atlantic, EastWest, 
Discovery, Sire) in the United States. 
However, Blue Rodeo is now with 
Rounder, which issued the 2002 album 
"Palace of Gold" in the States. De Car- 
tier expects that the label will release 
the DVD in the States in early 2005. 

Cuddy and Keelor met in 1971 at 
North Toronto High School. Prior to 
forming Blue Rodeo, they worked 
together in the Hi -Fi's (1978 -81) and 
Fly to France (1981 -84). Blue Rodeo 
formed in 1984 and established itself 
by playing bars in Toronto's Queen 
Street West district. 

Keelor says, "The Hi -Fi's were about 
having a few beers and making every- 
body dance in the bars. Early Blue 
Rodeo was much the same." 

Warner Music Canada president/ 
CEO Steve Kane adds, "The original 
lineup practically invented alt - 
country 20 years ago. They brought 
back a musicality to people that were 
being attracted to the visceral power 
of punk rock." 

The band's country-rock stance, 
often topped with power -pop riffs, is 
well- suited to Canadian audiences, 
Cuddy says. "I don't think we could have 
done this if we were based in the Unit- 
ed States. I don't think people would 
have felt as comfortable with the hybrid 
that we do. Canadians don't feel like 
everything has to be etched in stone." 

To launch the DVD, Blue Rodeo took 

another walk down memory lane by 
playing shows with past and present 
lineups Nov. 15 and Nov. 17 at Lee's 
Palace in Toronto. "It's nice to see we 
can still pack Lee's on a Monday night," 
Cuddy quipped to the packed crowd at 
the first show. 

"When we played those shows, I real- 
ized that the original band was created 
to play bars," Cuddy says.' We were the 
perfect blend for bars, and people usu- 
ally stayed until the end of the night. 
With the current lineup, the music 
suddenly got more expansive.That's 
because we play theaters and small are- 
nas instead of clubs." 

Competitiveness, as well as artistic 
and business differences, have often 
defined Blue Rodeo. Rumors of a 
breakup were in full force in the mid - 
'90s, when Cuddy and Keelor each 
issued solo albums. But the breakup 
talk has petered out. Today, the mem- 
bers all work on side projects. 

"A large part of our longevity is that 
we have each been able to do what we 
want," says Keelor, who plays part time 
with the Unintended, featuring mem- 
bers of the Sadies. "Also, there has 
never been any set criteria for the songs 
we record as Blue Rodeo. It has always 
been pretty open." 

Blue Rodeo is completing its 10th 
studio album, intended for a March 
2005 release. The set, Cuddy says, 
marks a return to the acoustic direc- 
tion of the band's 1989 sophomore 
release, "Diamond Mine." 
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NEWSLINE0 
THE INTERNATIONAL WEEK IN BRIEF 

The BBC will shift its music chart TV show, "Top of the Pops," to a weekend 
slot for the first time in the program's 40 -year history. 

The move, effective April 2005, will also see "TOTP" switch from 
BBC1, where it currently airs during prime time on Fridays, to BBC2 on 
Sunday evenings. 

In its new slot, the program will coincide with national top 40 network 
BBC Radio l's weekly unveiling of the U.K. singles chart. The BBC says the 
change will create "even more of a weekly, live musical event." 

A major relaunch in November 2003 prompted by falling viewing figures 
failed to revitalize "TOTP," and ratings have continued to ebb. The audience 
for each show averages 3 million, less than half that of 10 years ago, accord- 
ing to the Broadcasters' Audience Research Board. 

BBC2, which launched in 1964, is the broadcaster's main channel for arts 
and culture programming. BBC2 controller Roly Keating describes it as the 
"natural home" for "TOTP." LARS BRANDLE 

Sony BMG artists picked up three prizes at Spain's 51st Premios Ondas 
awards ceremony Nov. 23 in Barcelona. Estopa's "La Calle Es Tuya ?" was 
named best album, Manolo Garcia won best artist and El Canto del Loco 
took the prize for best live performance. Virgin's Bebe was named best 
new artist. 

Duran Duran and Kylie Minogue were both honored -for contributions to 
international pop music, and Britain's Keane (Island/Universal) took the 
award for best international artist. 

The Premios Ondas are organized by broadcaster Cadena SER's Radio 
Barcelona outlet. Winners in a total of 24 radio, TV, cinema and music 
categories were selected by a 30- person jury. Pay -TV channel Canal Plus 
broadcast the ceremony live. HOWELL LLEWELLYN 

Staffers at Sony and BMG in Australia were notified Nov. 25 that 43 employees 
will lose their jobs as a result of the merger of the two majors. The com- 
bined companies currently have 200 employees. Most of the outgoing 
staffers will stay on until mid -January 2005. 

Sony BMG declined to comment. 
As previously reported, Sony BMG Entertainment Australia is helmed by 

chairman/CEO Denis Handlin. Ed St John, managing director of BMG Aus- 
tralia, will exit during the next few weeks. Handlin appointed his executive 
team in early October. CHRISTIE ELIEZER 

British Telecommunications unveiled a 10 -year partnership with U.K. media 
software developer Blueprint Nov. 23. The deal creates two business -to- 
business digital music distribution platforms, Open Royalty Gateway and 
Song Center. 

Blueprint CEO Richard Bron says ORG enables copyright holders and 
distributors to deposit, control, manage and deliver content through any 
digital device using BT's Mediahive hosting platform. "The consumer can 
then share files and send them to friends, who can also choose to buy the 
songs," he says. 

The Song Center platform enables retailers to offer online customers a 
combination of in- store, online and mobile music sales. JUUANA KORANTENG 

Audio technology fimi Shazam Entertainment has launched its music - 
recognition service in Taiwan through a licensing deal with Rock Mobile, a 
subsidiary of local independent label Rock Records. 

The deal is Shazam's first with a record label. In recent months, the 
London -based company has entered the Asian market through launches 
in Japan, Malaysia and Singapore. 

Rock Mobile will provide the combined 22 million users of Taiwan's three 
major mobile -network operators-CHT, FET and TCC -with access to 
Shazam's international music database, including Rock's domestic catalog. 
A total of 2.3 million songs are covered under the deal. 

Shazam's technology allows users to identify the name of a song and its 
artist by "tagging" an audio sample using a mobile-phore handset. 

STEVE McCLURE 

The 11th annual Channel V Chinese Music Awards are set for Jan. 11, 2005, at 
the Shanghai International Gymnastics Center. The event will be presented 
by broadcasters Channel V, China Central Television and the Shanghai 
Media Group. 

Artists from mainland China, Taiwan and Hong Kong will compete in 11 

categories. Nominees include Jay Chou, Jerry Yen, Andy Lau, Faye Wong, 
Jacky Cheung and Mayday. 

The public can cast votes online, via mobile -phone text messaging 
or by fax. STEVE McCLURE 

Shinko's New 'Curator' 
Japan Music Publisher Sells Overseas Catalog To Fujisankei 

BY STEVE McCLURE 

TOKYO- Japanese media conglomer- 
ate Fujisankei Comm:mications Group 
is looking to dust off the copyrights in 
a "museum" of international songs. 

Fujisankei has bought the inter- 
national catalog of Tokyo -based 
music publisher Shinko Music. 
While the purchasa price was not 
disclosed, Fujisankei says it is invest- 
ing 6.35 billion yen ($59.3 million) 
in the new company. 

Insiders say Shinko was a pioneer- 
ing Japanese publisl-er when it came 
to acquiring rights i.o overseas cata- 
logs. Through the years, it has become 
the Asian (excluding China) subpub- 
lisher for a 70,000 -song catalog of 
international repertoire, including 
such standards as "Over the Rainbow," 
"Moonlight Serenade" and "Santa 
Claus Is Coming to Tówn." 

Ichiro Asatsuma, president of 
Fujisankei publishing arm Fujipacific 
Music, says the catalcg is "a wonderful 
library" of U.S. hits and standards from 
the 1910s to the 1983s. "It is nothing 
short of miraculous that we were able 
to add this library to )ur catalog." 

He compares the acquisition to a 
museum containing great works of art 

1 J 
ASATSUMA: PLEASED WITH NEW ADDITION 

"But just as the Louvre is not limited 
to the `Mona Lisa,' the Shinko catalog 
has numerous superlative works other 
than those grossing in the top 100 or 
200 in terms of sales," he says. 

"I believe that it is our job to pres- 
ent these works to the [Asian] 
world," Asatsuma adds. "As the new 
curator of a collection often discov- 
ers a dust -covered masterpiece, we 
plan to present these works from 
new perspectives to music lovers." 

The acquisition was made through 
Fuji Music Partners, a joint venture 
between Fujipacific Music and Fuji - 
sankei's Fuji Television unit that was 
created to carry out the purchase. Fuji - 
pacific will manage the Shinko catalog 

on a day -to-day basis. 
Asatsuma sees the deal as an example 

of a general trend in the Japanese mar- 
ket where companies are conducting 
business aimed at achieving increased 
efficiencies and rationalization. 

Shinko Music Entertainment 
chairman Shoichi Kusano says, "The 
transfer of our foreign music catalog 
to a mass -media organization like 
Fuji TV and Fujipacific, where it will 
be used multilaterally and multidi- 
rectionally, is something that is 
required in this era." 

As part of the deal, Fuji Music Part- 
ners takes a minority stake in Shinko and 
will assist in exploiting Shinko's remain- 
ing catalog of domestic repertoire. 

"We believe that this will enhance 
the value of the works and lead to an 
increase in the incomes of the authors," 
Kusano says. 

However, one Tokyo-based publish- 
ing source questions the wisdom of 
Fujisankei's acquisition, noting that 
subpublishing deals are not always 
permanent. 

Asatsuma confirms that in the case 
of the Shinko catalog, "some of the 
subpublishing deals are renewable," 
while others are "for the lifetime of 
the copyright." 

Goodrum 
Continued from page 49 

HMV Australia, which claims a 10% 
music market share, anticipates that the 
album will be a steady seller through the 
rest of the summer. 

'We expect the Delta album to have a 
long shelf life and certai ly stay in our top 
three sellers until Christmas, at least," 
says Pete Smith, commercial director for 
Australian operations at HMV. 

"Innocent Eyes" was the chain's 
best -selling album ever, Smith adds, 
shifting 50,000 unit through HMV's 
33 Australian outlets. "These figures 
are beyond exceptional- they're a 
dream run," he says. 

Derek Durrant is CD and product 
manager at 39 -store chain JB Hi -Fi. 
"We tend to sell more alternative 
releases," he says, "but Delta's still sell- 
ing strongly for us." 

Sony BMG Austral a has been work- 
ing "Mistaken Identity" extensively at 
retail. It initially released the album in 
two formats: a standard version and a 
limited- edition deluxe version with a 
bonus DVD. The album was backed 
with customized display bins, T- shirts 
for shop staffers, posters and displays. 
"This is [currently] one of the most 
played albums at retail," says Dennis 
Handlin, chairman/CEO of Sony BMG 
Entertainment Australia /New Zealand. 

The company also set up mobile - 
phone and online campaigns with 

telecommunications company Hutch- 
inson 3 and download site NineMSN, 
respectively. 

Australian radio stations across the 
board played "Out of the Blue," paving 
the way for Goodrem's sixth consecu- 
tive No. 1 single. 

Goodrem also has announced her 
first Australian tour, set for mid -2005. 
Tickets for the outing, promoted by 
local company Dainty Consolidated 
Entertainment, went on sale Nov. 29. 

To set up "Mistaken Identity" outside 
Goodrem's home territory, Sony BMG 
arranged select advance interviews in pri- 
mary markets- including the United 
Kingdom, New Zealand and parts of 
Asia -while she was recording the 
album in Los Angeles. "It was important 
that the public got a feel for the direction 
of Delta's new work," Handlin explains. 

"Mistaken Identity" bowed Nov 29 in 
the United Kingdom, where "Out of the 
Blue" peaked Nov. 20 at No. 9. Most con- 
tinental European markets will release 
the album Jan. 31, although Germany, 
Switzerland and Austria issued it simul- 
taneously with the United Kingdom. 

The album was released Nov. 8 in 
New Zealand and it has since been 
rolled out in seven Asian markets. 
According to Sony BMG, "Innocent 
Eyes" has shipped 60,000 units in New 
Zealand and 100,000 in Asia. 

In the States, Goodrem is signed to 
Sony imprint Daylight Records, which 
is headed by Sony Music Label Group 
U.S. executive VP of A &R David Massey. 

Before her illness intervened, 

Goodrem was to have made her U.S. 
bow in the second half of 2003. Her first 
U.S. release will now come in April 
2005, in the form of a still -untitled set 
combining tracks from both albums. 

Handlin confirms that negotiations 
are under way for Goodrem to guest on 
Hawaii -based Fox TV drama series 
"North Shore" and contribute to its 
soundtrack around the time of her U.S. 
album's release. 

Such a move would echo Goodrem's 
experience in Australia, where she 
appeared on several episodes of the Ten 
Network soap "Neighbours" in 2002 
(Billboard, Jan. 25, 2003). That move 
was essential to establishing her in Aus- 
tralia and the United Kingdom, where 
the show has a loyal following. 

Goodrem is managed by her mother, 
Lea, in Sydney and by Dave Holmes, 
president of DC Music, who is based in 
Los Angeles. 

Sony BMG expects that Goodrem 
will establish a presence in the States 
to promote her album. Handlin says, 
"She'll do whatever it takes." 

FOR THE RECORD 

In the Dec. 4 article "Measur- 
ing CKUA's Worth" a quote was 
misidentified. Radio promotion 
rep Yvonne Valnea of Last Tango 
Productions in Toronto said, 
"CKUA is a good example of what 
a community station should be." 
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on writers & ' ublishers 

Site Helps Build Fan Base Before A Deal 
BY JIM BESSMAN 

Its motto is "Your fanz are your future," but 
Ruth McCartney looks to the past to explain her 
innovative ifanz.com fan development/e -mail 
marketing service. 

'We're trying to reverse the order of the way 
people think of their careers," says McCartney, 
CEO of iFanz parent company McCartney Multi- 
media. "You finish your CD, press a thousand up, 
go out on the road, get a manager, get signed- 
then get famous and start a fan list. But with us 
you start a fan list first." 

Since its September launch, following a year of 
intensive beta testing, the Los Angeles -based 
iFanz has attracted a clientele of established acts 
including Clint Black, LeAnn Rimes, REO Speed - 
wagon and James Ingram. These artists rely on 
iFanz for such services as interactive database 
management and direct marketing of CDs, DVDs, 
concert tickets and merchandise. 

But McCartney, who learned database man- 
agement by organizing stepbrother Paul McCart- 
ney's fan club when she was 4, notes that the 
iFanz "virtual fan club" and direct marketing 
functions are especially valuable for unsigned 
singer /songwriters. 

"If you're a singer /songwriter who dreams of 
getting signed and have managed to collect 5,000 
names over a three- or four -year period, you're 
in a better negotiating position when you go to 
make your deal," she says. "You're bringing 5,000 
customers with you who will buy your record 
right out of the box." 

A singer /songwriter's database can be 
employed in other ways, McCartney continues. 
"One thing our members have done is go to their 
fan list and say they need to raise 'x' amount of 
money to make a new album, and ask the fans to 
pre -order the album now and basically finance 
the project. Then we press up the album and 
deliver it. So they're saying, 'People, help me 
make better music and be part of the dream' - 
instead of going to a corporation." 

iFanz president Andrew Frances notes that the 
company's "virtual label," iFanz Recordings, is 
set up to facilitate one -at -a -time, "burn on 
demand" CD and CD booklet manufacturing, 
"thus no warehousing costs, no 'can't fills,' etc." 

"If you're Clint Black, the record company 
makes your record and it's a recoupable expense," 
says Frances, a veteran label executive who man- 
aged singer /songwriter McCartney when she was 
signed to Jupiter/BMG in Germany in the early 
1990s. Frances has also been a management con- 
sultant for David Bowie. 

"If you're REO at iFanz, not only is [the record- 
ing] not a recoupable expense, but you don't have 
to press your own records at your own expense," 
Frances says. "And you can set your own sale 
price, out of which we take our piece for manu- 
facturing, and then send the rest to the artist. So 
there's no cost in advance to the artist, which is 
a quantum change for artists who want to sell 
CDs or merchandise but can't afford to buy in 
quantity from a manufacturer." 

All iFanz Recordings artists retain control of 
their masters and other copyrights, Frances says. 

"With the old record company model, masters 
are owned in perpetuity as a work for hire," he 
says. "At iFanz, we give artists complete and total 
artistic freedom, and they retain copyrights to 
their material." 

Frances uses the Knack to illustrate additional 
iFanz artist promotional rewards. 

McCARTNEY: OFFERING 'A BETTER NEGOTIATING POSITION' 

Knack vocalist/guitarist and "My Sharona" co- 
writer Doug Fieger approached the company 
about digitally distributing the song -which the 
Knack now owns. The song, Frances says, was 
not available as a download. 

"We added it to our iFanz Recordings roster 
and within one week of placement with ¡Tunes - 
and with no promotion of any kind -it was 
already making hundreds of dollars for the band. 
A TV executive surfing through iTunes then 
downloaded it and it became the theme song of 

the NBC series 'Hawaii.' " 

Similarly, iFanz is servicing Orleans' 'You're 
Still the One" at iTunes, Frances adds. 

BEATING BOOTLEGGERS 

Dina LaPolt heads the Los Angeles -based bou- 
tique law firm LaPolt Law. As a specialist in intel- 
lectual property and entertainment law, she 
believes the iFanz model can also be an important 
anti -piracy tool. 

LaPolt represents the estate of Tupac Shakur, 
for which iFanz serves as a "virtual merchandise 
system" in offering 88 Shakur items. 

"We get 180,000 hits on our site a day, aver- 
age," LaPolt says. "People register with iFanz 
on the site, and everybody wants to tell us 
about themselves." 

Relating this personal fan connection to file - 
sharing and bootlegging, LaPolt says, "Fans are 
fans. If you have an artist who is admired and 
respected by the fans, and if that artist reaches 
out and establishes a personal connection with 
them, they will buy albums. 

'The best way to combat piracy, then, is for the 
artist to directly establish a relationship with the 
fans," LaPolt says. "They want to read liner notes, 
see who played on your record, read inspirational 
messages on how you created it. They want to see 
that stuff -which you can't get when you file - 
share or copy the CD." 

Plus, LaPolt says, "iFanz gives an indie artist a 
viable means of marketing and obtaining infor- 
mation on their fans, which they were never able 
to do before." 

UMPG Wraps Admin Deal For Orbison Catalog 
Universal Music Publishing 

Group has signed a worldwide 
administration deal -excluding the 
United States and Canada -for Bar- 
bara Orbison's music publishing cat- 
alogs (Roy Orbison Music/Barbara 
Orbison Music) that contain the 
classic songs penned by her late hus- 
band, Roy Orbison. 

Included in the pact are such 
much -covered rock'n'roll classics as 
"Oh. Pretty Woman," "Only the 

Lonely," "Crying," 'Running Scared," 
"In Dreams" and "Blue Bayou." 

"Roy Orbison was one of the true 
pioneers of country/pop -based 
rock'n'roll, and this is truly a clas- 
sic catalog," UMPG chairman/CEO 
David Renzer says. "We are thrilled 
that Barbara Orbison, who is a very 
savvy publisher in her own right, 
has entrusted UMPG to handle the 
foreign administration for this 
prestigious catalog." 

Universal Music Publishing Group celebrates the signing of Roy Orbison's 
catalog to a worldwide administration deal outside of North America. Pictured, 
from left, are UMPG executive VP of creative affairs Tom Sturges, UMPG 

chairman /CEO David Renzer, Barbara Orbison, UMPG VP of business affairs 
Robert Allen, UMPG senior VP of film,TV and new technologies Scott James and 

UMPG executive VP /chief financial officer Michael J. Sammis. 

"It's all about people that you 
know, and I know a lot of Universal 
people in Europe -so it's not like a 
big learning curve for us," Orbison 
says, looking forward to further 
exploiting her catalog holdings. 

Foremost among upcoming 
endeavors in this regard, she adds, is 
a high -definition broadcast and DVD 
release of Orbison's 1987 "Black and 
White Night"-which remains the 
top PBS pledge -drive program -and 
a duet album using Orbison masters 
opposite new tapings by soon- to -be- 
announced acts. 

She previously announced the 
reintroduction of the domestic 
Orbison Records catalog with 
Eagle Rock Entertainment via 
RED Distribution, including the 
new "Roy Orbison Hits! Hits! Hits!" 
collection. Eagle Rock is also issu- 
ing a new edition of the "Greatest 
Hits" CD/DVD package. 

FATEFUL TRIBUTE: In one of those 
fateful ironies, Cy Coleman died only 
three nights after being honored at 
the Johnny Mercer Foundation's 
second annual awards gala, held Nov. 
15 at New York's Rainbow Room. The 
event featured Tony Bennett, Chita 
Rivera, Brian Stokes Mitchell, Mar- 
garet Whiling, Glenn Close and 
Kathie Lee Gifford in a musical 

tribute to the Broadway legend. 
The evening benefited the Johnny 

Mercer Foundation, which is dedi- 
cated to the preservation of the 
great American songbook -of 
which Coleman's work has played 
so great a part. 

The foundation also sponsors 
Accentuate the Positive, an arts -in- 
education pro- 
gram that 
teaches New York 
City public 
school teachers 
how to include 
the works of 
great American 
songwriters in 
their curricula. It 
also supports the 
Sundance Insti- 
tute for young 

truth we discover in life around us 
and somehow bringing that truth to 
life in lyric and melody in such a way 
that it becomes everyone's truth." 

Accentuate the Positive work- 
shops, in which students learn how 
songs are conceived and written 
while being introduced to great 
American works, have been held in 

Words& 
Music. 

By Jim Bessman 
jbessman @billboard.com 

songwriters and 
actors. 

One magical moment of the 
evening was an exuberant per- 
formance by the Accentuate the 
Positive Kids. 

Gifford, meanwhile, has partnered 
with the foundation to promote the 
national expansion of Accentuate the 
Positive. A songwriter who has col- 
laborated with David Friedman and 
David Pomeranz, Gifford notes, "The 
joy in songwriting is taking a simple 

more than 50 classrooms through- 
out New York City and Long Island. 
The program is growing in the the 
tri-state area and Georgia and 
Florida, with additional expansion 
planned throughout the current 
school year. 

The foundation is also making the 
workshops available in connection 
with Gifford's new show, "Under the 
Bridge," so that they can be used to 
enhance school trips to the show. 
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Sc Edited By Carla Hay k:bea I People /Places /Events 

EXECUTIVE 
TURNTABLE. 
RECORD COMPANIES: Universal 
Motown Records Group in New 
York appoints Samuel "Tone" 
Barnes executive VP of A &R. 
He is a member of 
producer /songwriter 
duo Trackmasters. 

Arista/J Records in 
New York appoints Jeff 
Burroughs senior VP of 
urban marketing. He was 
head of management/ 
production company Rise 
Entertainment. 

EMI Music North 
America in New York 
names Thomas V. Ryan 
senior VP of mobile devel- 
opment. He was a con- 
sultant to Virgin Mobile. 

EMI Music Marketing 
in Los Angeles taps Bob 
O'Neill VP of legal and 
business affairs. He was 
VP /general counsel at 
Warner Strategic 
Marketing. 

Concord Records in 
Beverly Hills, Calif., 
names David Morrell VP 
of promotion. He was 
director of promotion at 
Red Ink. 

Capitol Records Nash- 
ville appoints Jimmy Har- 
nen senior director of 
national promotion. He 
was VP /associate manager 
at Refugee Management 
International. 

DISTRIBUTION: EMI 
Christian Music Group 
Distribution in Brent- 
wood, Tenn., promotes 
Kelly Weaver to director 
of channel development. 
She was manager of 
retail merchandising. 

PUBLISHING: Dimen- 
sional Music Publishing 
in New York appoints 
Joel Schoenfeld presi- 
dent/CEO. He adds that 
title to his role as 
Dimensional Associates' 
managing director. 

Country WGTR Myrtle Beach, 
S.C., taps Nick Damon as PD/ 
morning host. Fe was assistant 
PD /morning host at country 

WPKX Springfield, Mass. 
Mainstream top 40 

WXKB Fon. Myers, Fla., 
names M':atit Johnson PD. 
He was PD at main- 
stream top 40 WDKF 
Dayton, Ohio. 

RADIO: Journal Broadcast 
Group in Tucson, Ariz., names 
Diane Frisch VP /GM of Tucson 
operations. She was VP /GM of 
Tucson TV stations KMSB 
and KTTU. 

MUSIC VIDEO: Picture 
Vision in Nashville 
appoints Nicole George 
executive producer /direc- 
tors' representative. She 
was manager of video 
promotion and marketing 
at Aristo:4edia. 

CONCERT PROMOTION: 
Clear Channel Entertain - 
ment/Ron Delsener Pre- 
sents in New York taps 
Joel Peresman as COO. 
He was president of 
entertainment/executive 
VP at Madison Square 
Garden/B.adio City 
Entertainment. 

HOME VIDEO: New Line 
Home Entertainment in 
Los Angeles promotes 
Marshall Carr to senior 
VP of operations and dis- 
tribution and Karla 
O'Leary to senior VP of 
marketing, finance and 
administration. They 
were VPs of those respec- 
tive departments. 

Discovery Consumer 
Products in Silver 
Spring, Md., names 
Tracey L. Beeker VP of 
home entertainment. 
She was VP of marketing 
and consumer products 
at PBS. 

Home Vision Entertain- 
ment in Chicago appoints 
Catherine McBride acqui- 
sitions manager. She was 
marketing. manager at 
Facets Multimedia. 

RELATED FIELDS: Consulting firm 
Lieberfarb & Associates in Los 
Angeles names John Calkins 
president. He was senior VP of 
corporate business development 
and strategy at Warner Bros. 
Entertainment. 

Clive's AMA Bash BMG North America chair- 

man/CEO Clive Davis, ce iter, threw a party celebrating the Ameri- 

can Music Awards Nov.14 at the Esquire House in Beverly Hills, 

Calif. Big Boi of OutKast, left, and Usher were among the night's 
biggest winners. Usher too home the most awards (four), while 

OutKast won three prizes. i Photo: Larry Busacca/Wirelmage.com) 

Avon's Good Cause Harry Connick Jr. 

performed at the Avon Foundation's fourth annual Kiss 

Goodbye to Breast Came- Awards celebration, held Nov. 8 at 

Jazz at Lincoln Center's Frederick P. Rose Hall in New York. 

Vanessa Carlton also performed at the charity event, which 

organizers say raised more than $2 million for tie foundation's 
Breast Cancer Crusade. P ctured, from left, are "Today" news 

anchor /media leadership award recipient Ann Curry, Avon 
Products chairman /CEO Andrea lung, Connick and Avon 

Foundation president Katleen Walas. 

Bandcamp Rocks Knitting Factory 
Independent rock band Bandcamp performed Nov. 19 at the 

inaugural "Billboard Undergound: Live at the Knitting Factory" 

showcase series in New York. Pictured, from left, are Band - 

camp's Kris Mazzarisi and Steve Ruchelman, Billboard co- 

executive editor Tamara Conniff and the group's Matt Bair 
and Sean Gould. 

Now, Hearihís ... 

iN' LEGENDARY SNACK *SNANfRS 
Artists to Watch 

"Believe," Th' Legendary Shack *shakers' debut album on 

Yep Roc Records, fairly explodes out of the speakers.The 

collection is a hard -to- describe mix of Southern swamp gothic, 

manic punk, rockabilly and bare -bones swing, driven by a rock - 

solid rhythm and the boundless energy of psychobilly frontman 

Col. J.D. Wilkes, who also plays harp and piano.Th' Legendary 

Shack *shakers' regular lineup also consists of slap - bassist Mark 
Robertson and guitarist David Lee.They enlisted numerous 

guest musicians on "Believe, "augmenting a fierce musical 

presentation with mind -blowing lyrics rife with Biblical 

references and ruminations on life, death, sin and redemption. 

"Th' Legendary Shack *shakers harken back to an era when 

being 'like nothing you ever heard' was a good thing," principal 

songwriter Wilkes says. He calls the "Bible Belt pandemonium" 

captured on the album "six parts inspiration, six parts perspira- 

tion and six parts damnation. In short: 100% rock'n'roll!" The 

band is booked by David " Boche" Viecelli at the Billions 
Corp., and managed by Kip Krones. Known for outrageous 

live shows, the Shack *shakers tour constantly, and are on the 

road until the end of the year. RAY WADDELL 
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Connect with the music 

industry's most 

important decision 

makers in 

Billboard Classified 

CLED 
maximum 

results 
maximum 
exposure 

Call: 1-800-223-1524 Today! 
Fax all ads to: 646 -654- 4798/99 or 

email to: jserrette @billboard.com 

Your ad includes a listing 
on billboard .com 

over 11 million page views a month 
www.billboard.com 

HELP WANTED 

Billboard Seeks Interns ... 
We are currently seeking interns to assist The Music & Literary division of VNU 

Business Media. Qualified candidates will have the opportunity to work with Bill- 

board Magazine, Billboard Radio Monitor, and Kirkus. We currently have intern- 

ship opportunities available in the following areas: editorial, charts, marketing, 

sales, and special events. 

Qualified applicants must be from undergraduate or graduate institutions that 

agree to grant academic credit to students in return for program participation. 

The candidate should have a strong desire to pursue a career in the B2B arena. 

We seek candidates with proven records of leadership and achievement who 

demonstrate the capacity for continuous development. Additionally, candidates 

must have strong computer skills including Word, Excel, Access and PowerPoint. 

Candidates should e-mail a cover letter and résumé to: 

entertainrecruit @vnubuspubs .com. Visit our website: 

www.vnubusinessmedia.com. 

VNU Business Media publishes over 50 business publications, stages more than 

50 trade shows and conferences and operates approximately 200 busi- 

ness-to- business electronic products. We operate around the globe, covering 

some of the most powerful industries in the world including entertainment, retail, 

media, travel and design. 

Only candidates selected for interviews will be 

contacted. No phone calls or agencies please . 

vvnu business media 

MUSICRAMA 

MUSICRAMA 
Independent Marketing And Distribution company, located in New York, 

wants you on the team. 

Positions: 
Import Buyer and Label Liaison 

Responsibility: 
- Purchasing Management 

- Marketing And Merchandising 

To be considered, you must possess a college degree, excellent oral and 
written communication skills along with computer proficiency. 
Applicant should have a proven track record, with minimum of 3 years 
steadily increasing sales in the entertainment industry. 

To apply send the cover letter and resume to: 
humanresources@musicrama.com 

or fax it, Att: Charles Jarzabek, 718- 383 -5152 

VICE PRESIDENT OF 
PUBLICITY 

Rounder Records Group, based in Cambridge Massachusetts, is seeking an 
experienced individual to manage all publicity activities for the company. 

Candidate must have a proven track record and minimum of 5 years 
publicity experience. Send résumé and references to: 

Lbenoit @rounder.com 
Rounder Records Group 

Attn: Lisa Benoit 
1 Camp Street - Cambridge, Ma. 02140 

REAL ESTATE 

WORK AND PLAY IN 
PARADISE 

Luxury home with 145' frontage on 
pristine Lake Butler in Orlando 

(Windermere), Florida. Recording 
studio on site in separate building. 

Just 2 years young. To see captivating 
pictures and slide show, go to: 

www.VanceRealty .com/LakeButlerProperty or 

call 888- VANCE -10 for brochure 

RECORDING STUDIOS 

OJAI, CA. RECORDING 
STUDIO FOR LEASE 

3000 sq. ft. studio with sepa- 
rate Pro Tools editing rm. 

Great Vibe, Acoustics. 
Location, 

History w/ w/o astonishing 
vintage equip. 

Call Richard Fowle 
Audio International Recording 

805 -794 -6745 

DUPLICATION /REPLICATION 

kkkEN 
CO & DUO Manufacturing s Only $1999 

Includes: On Disc Printing Bar Code 
Full Color Printed Booklets Cello Wrapping 

1- 877 -633 -7661 
www.OddsOnRecording.com 

Visa Mastercard Amex Discover 

COLLECTABLES 

WANTED /Pi 
[5161409 -9700 

Music Memorabilia, 
Awards, Lyrics, 
Posters, Gear, 
Autographs. 

WWW.LELANDS.COM 

NOTICES /ANNOUNCEMENTS 

NOTICE: 
The master FISH HEAD by Slim 

and The SOULFUL SAINTS can be 
legally and exclusively leased from 
CAL DISCS, P.O. Box 9, Benton, 

La. 71006, 318- 965 -0781. 
caldiscs @yahoo.com 

NEW CD RELEASE by Dandy Don 
Logan "MISTER STAN" CAL 1237 
$12.97 list 22 original Cabriolet 

Music songs 

REAL ESTATE 

In The Heart of 

the Vibrant College 

of New Paltz, NY ! 

8,560sq. ft. Nightclub /Restaurant Possible Recording Studio 
or Franchise Venue on 1.9 acres with 320 ft. NY State Thruway 
Frontage. All Health and Safety Licenses in Place. A Must Sec! 

Contact: 
Renno Budziak 

(845)339 -1 144 

$2,31,000 

MORW 
It l?n l.r 

rbudzialQáaol,com 

rbudziak',. uinrio7:son ealn .orn 

Designed by Rollie Rechong, High Desert /.Hues, Inc. 

SPECTACULAR NEW 
SOUTHWEST ESTATE 

Indian Cove near 
Joshua Tree National Park 

Prestigious living in this 3200 sq. ft. home on 1.9 Acres with spectacular 
panoramic views. Open plan living ideal for entertaining, Great Room q/12ft. 

ceilings, Gourmet kitchen, Huge pantry, Giant master suite w /oversized 
closets & luxurious bath. 2 guest bedrooms. 112 ft. covered patio with vigas, 

3 car garage. And there's room for a pool, tennis court. stables & horses. 
$725,000. 

Thacher aughter 
REAL ESTATE & LOANS 

7144 Airway Ave., Yucca Valley Ca. 92284, (760) 365 -1100 
thacher @linkiine.com - Fax - (760) 365 -8824 

http://www.thacherrealestate.com 

ROYALTY PAYMENT 

Are you waiting for yo 
Royalty check to arriv 

Immediate CASH available for 
Your future royalties. 

www.usfco.com 
(877) 787-3863 

STORE SUPPLIES 

PLASTIC 
DIVIDER CARDS 

BLANK OR PRINTED 

800 -883 -9104 
ALL MAJOR CREDIT CARDS ACCE ED 

MUSIC MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices. we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

small: scorplomus @aol.com 

WORKSHOPS 

Seminar: Breaking into the Music 

Business 

Nissenbaum & Associates, Entertainment 

Attorneys (NY & NJ). Winter Seminar: 

"Breaking into the Music Business: Tradi- 

tional and Alternative Approaches." Given 

one -on -one or in group sessions. 

www.gdnlaw.com (212) 871 -5711 or 

(908)- 686 -8000 

For Classified Advertising Rates 

Call JEFF SERRETTE - 646 -654 -4697 

or 1-800-223-7524 
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BUSINESS OPPORTUNITIES 

ì__Ïq:1JE ,I IDISTR[3UTnRS J 
ENTERTAINMENT IS OUR BUSINESS. 

110 )enton Ave. 

New Hyc'e Park, New York 11040 

re f. # i516) 294-5900 

Tet. #(800)1945901 Outside NYState 

? ?? ARE YOU MISSING OUT O 

TRADING CARD GJ1MES Are the answer! GO NIES 

*e,oa.ei nasou.ca 
-. 

't.`. 
,. * Duel Masters 

*Star Wars 

* Magic the Gathering 
* Neopets 

* ML3 Showdown 

Kees League Baseball tMwudu and orp,rleho e band with Dareaucìon of Melar t ̂sue Baseball Pwç.rb.1 c.:ltlt Q..ffdtl mashe ad .M8®a 
OMLBPA 01133.a1 fio.rm -Myor 4apue BrabW] Sinews A....rmon ll. Bhandows logo u a trademark of Wbbrda rrM. Gab, mc. 02003 {Kra& 

Baobab Is a aeD.ased nadem.dr of 2003 Naves taa. Al eypn re.r.i 
Visit our website @ www.uniquedist.com 

*Free freight on any Internet orders for In stock merchandise placed through ourwebsite (EMcluslons apply) 

TheßillboarilStore 
www.orderbi I lboar .com 

YOUR ONE STOP STORE FOR... 
Billboard Directories Billboard Merchandise 

Billboard Books Billboard Magazine 
Airplay Monitor Sale Items And rnLlch more... 

RARE SHOTGUN...1 of 12 
Belgium made "Midas" grade 

Browning with four sets of inter- 
changeable barrels weighted to 

mach. It has Browning's top grade 
engraving. Seven gold inlays with 
great detail, 3 ducks, 3 pheasants 

and 1 quail. 
Appraised at $250,000. 

541 -601 -0054 
ronpcci@aol.com 

RECORDING STUDIOS 

OJAI, CA. RECORDING 
STUDIO FOR LEASE 

3000 sq. ft. studio with sepa- 
rate Pro Tools editing rm. 

Great Vibe, Acoustics. 
Location, 

History w/ w/o astonishing 
vintage equip. 

Call Richard Fowle 
Audio International Recording 

805 -794 -6745 

TALENT 

INSTRUMENTAL BEATS 

WANTED 

I have potato music backing 
me for the engineering board 
and bar -code to sell merchan- 

dise and the CD on -line. 
need a talented artist, 

"HIP -HOP & R &B" to jam with. 
Please reply asap. 

Hall 297 @msn.com 

FOR SALE 3003 hours library 

1987 -1993 live video and audio of 

rock groups in concert. National acts; 

cult, rock groups, heavy metal, pop, 

punk, hair bands etc. Never distrib- 

uted before. Two camera live switch 

24 channel audio -mix. Inquiries call 

949- 295 -5781. 

PROFESSIO AL SERVICES 

Call today for 
your free catalc g! 

1-800-468-9353 
www.discmakers.com /bb 

SUPER MAXX RECORDS LLC. 

IF YOU HAVE A DEMO AND 

WANT IT HEARD, WE HAVE 

ACCESS TO RECORD LABEL. 

I CAN HELP 
SUPERMAXXRECORDS @AOL.COM 

HAVE BASS -WILL TRAVEL 
Versatile player available for 

touring, projects etc. 
Most styles. 

www.lesstjames.com 
lesstjames @ /ahoo.com 

Fees 
Continued from page 7 

the day of the show. 
"Basically, we tried to listen to the 

consumer, who has told us, `Tickets 
are too expensive, and the "plus, 
plus, plus" strategy is aggravating,' " 

Rapino explains. "So we're elimi- 
nating two pluses there." 

Rapino is not exaggerating when 
he says the move will cost millions. 
A conservative estimate -a $3 serv- 
ice charge removed from 30 con- 
certs at 30 venues averaging 8,000 
people in lawn attendance -puts the 

potential loss at $21.6 million. 
Realistically, the program will 

likely be much more costly, partic- 
ularly when box office fees and other 
CCE shed initiatives are considered. 

'We're taking a multimillion dollar 
risk to drive traffic to our venues," 
Rapino admits. 

WELCOMING CHANGE 
CCE will roll out a massive pro- 

motional campaign in early 2005 to 
educate fans about the change and 
other customer service -related 
issues at the company's venues. 
Meanwhile, the industry is still 
weighing the move. 

Initially conceived by venues - 
including theaters, arenas and per- 

DON'T MISS PHIS VERY SPECIAL COLLECTOR'S ISSUE 

THE YEAR IN MUSIC & TOURING 2004 

Billboard's annual' ac in Music & Touring issue is the ultimate resource tool 
- referenced year -raind by top industry executives and music fans alike. This 
double holiday i>s ie is the issue for your "A List Real Estate" and Commer- 
cial Space Markctírg! Each year this year -end edition is our top seller with a 

two week newstard hie you are sure to get maximum hang for your BUCK! 

Issuediste: December 25th - Deadline: December 14th 

MAKE SUIT YOUR ADVERTISING SPACE IS RESERVED FOR THIS 
IMPORTANT ISSUE NITH BONUS CIRCULATION AND EXTENDED NEWS'I'AND 

COVERAGE. 

Call Jeff Serre-te 1-800- 223 -7524 or Mark Wood 1- 661 -2711 -0798 [LA) 

UNSIGNED BANDS 8 
SINGLE ARTISTS 

NOW you CRN SPEAK TO THE ENTIRE MUSIC AND 
ENTERTAINMENT INDUSTRY THROUGH THE PAGES OF 

BILLBOFRII. IF YOU RRE LOOKING FOR R MANAGER OR 

ENTERTRINMEN1 ATTORNEY - RUN RN RD IN BILLBOARD'S CLASSIFIED 
SECTION BRIEFLY STATING WHAT YOU RRE 

LOOKING FOR ONO WHAT YOU HAUE TO OFFER. WE'LL GIVE YOU 

ONLINE /PRINT EHPOSURE TO ALL THE MOVERS FIND SHAKERS IN THIS 
FAST PACED INDUSTRY. LET'S TALK TODAY! 

Jeff Serre_tte - 1 -80B- 223 -7524 - 646- 654 -4697 
or email jserrette @billboard.com 

PUBLICATIONS 

COMPLETE 

DIRECTORY 

OF MUSIC 

INDUSTRY 

CONTACTS 
ONLY $15.95 - 
includes shipping $18.05 overseas) 

Includes: City by city club directory Tape/disc services A &R directory 

Music services d rectory Music industry websites PLUS -Exclusive: 

Darkness dude Justin Hawkins & his awesome Axe collection And much more! 

ORDER BY PHONE: 800 -745 -8922 
OR ORDER ONLINE: www.orderbillboard.com 

forming arts centers -as fees col- 
lected to aid in facility upkeep and 
other vaguely defined services, facil- 
ity fees have evolved into what is 
basically just another revenue 
stream, observers say. 

Those in the concert industry, 
most of whom were unaware of the 
strategic shift, including House of 
Blues Entertainment, North Amer- 
ica's second -largest shed operator, 
are viewing the CCE move with sur- 
prise and interest. 

Greg Trojan, CEO of HOB, tells 
Billboard that reducing or eliminat- 
ing some or all facility fees "is some- 
thing we've looked at in the past and 
would consider in the future." 

Tour producers like the sound of 
ditching ticket price add -ons. "If 
this is the case, I applaud them," 
says Louis Messina, president of the 
Messina Group. Though once in the 
shed business, Messina is now one 
of many outspoken opponents of 
add -on fees. 

"They represent 70% of the 
industry, and their actions affect 
me, even if I'm promoting a show 
elsewhere," Messina says. "This is a 
very positive step." 

Similarly, agents and managers 
will likely view the CCE move with 
favor, as they would any develop- 
ment that gets rid of ticket revenue 
not shared by the artist. 

"If [eliminating fees] and some 
other changes are made to make 
the shed deals more transparent, 
it will be healthy for the business," 
says Peter Grosslight, worldwide 
head of music for the William Mor- 
ris Agency. "Additionally, such a 
move may stem the tide of the 
trend of arenas having facility sur- 
charges, as well." 

Whether cash -strapped arenas 
will also eliminate service fees 
remains in question. "Any revenue 
stream is very difficult to give up, 
but obviously we have to stay com- 
petitive," says Robert Hunter, sen- 
ior VP /GM of the Air Canada Center 
in Toronto. 

"When you give up a piece of the 
pie, you have to make it up some- 
where else," Hunter adds. Facility 
fees "literally came out of giving the 
artists too much money." 

Many believe promoter -owned 
sheds instituted facility fees in the 
first place to make up for higher 
guarantees paid to acts. 

It is doubtful arenas will drop 
their fees just because CCE has, 
as facility upkeep for a $200 mil- 
lion arena is much more expen- 
sive than an amphitheater, which 
costs more in the $20 million 
range to build. 

"We reinvest over $5 million back 
into our facility every year, so in our 
case it really is a capital investment 
fee," Hunter says. 

Also, most arenas today are pri- 
marily reserved seating, and even 
CCE is not yet ready to give up fees 
on higher -priced reserved seats 
where consumers have shown price 
is less of an issue. 

"We don't see ourselves reducing 
service fees, as arenas are generally 
an all- reserved house," says Peter 
Luukko, president of Philadelphia - 
based facility management firm 
Comcast-Spectacor Ventures. 
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If you missed the 2004 What Teens Want conference, don't 

miss this opportunity to purchase a DVD of the Top -Rated 

sessions for only $195! 

WHATTEENS WANT 

Marketing to Teens Using 
Music. Movies &the Media 

Hosted by 

Billboard. 

Primary sponsor 

EflVOGI]1 

MEDIAWEEK 

;PORTER 

Associate sponsor 

0©B P L]B110 °°- 
The Real People People. 

Featured speakers and presentations include: 

Joe Simpson 
President /CEO 

JT Entertainment 

Josh Schwartz 
Creator /Executive Producer 

The O.C. 

Kevin Lyman 
Founder 

Warped Tour 

Plus: "A Look Behind The Curtain: Challenges Facing A New Generation" 

and "Marketing To Hispanic Teens: Reaching The Underrepresented Majority" and more. 

A limited amount of DVDs are available. To order a copy now, 
visit www.whatteenswant.com or email jkobin @vnubusinessmedia.com 
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Two Thumbs Up For Henry Rollins, Film Buff 
Let it be known that Henry 

Rollins does not want to be the next 
Roger Ebert. 

Rollins says that his new monthly 
Independent Film Channel TV series, 
"Henry's Film Comer," which debuts 
at midnight ET/9 p.m. PT Dec. 4, was 
made on the premise that "every- 
body's a critic." The half -hour show, 
which IFC has initially picked up for 
10 episodes, will air the first Saturday 
of every month (Tuned In: The Tube, 
Billboard, Nov. 27). 

"Henry's Film Comer" will feature 

Rollins reviewing films and interview- 
ing guests. There is also a regular 
segment called "Typecast" in which 
working professionals critique how 
their jobs are pottriyed in the 
movies. In the premiere episode, real 
firefighters discuss "Ladder 49." 

Rollins says that Swift River Pro- 
ductions pitched the show to him 
and his manager about two years 
ago. Rollins, expressing his opinions 
with trademark bluntness, adds that 
what appealed to him about the show 
was that there are no restrictions on 

what movies he chocses to discuss. 
According to Rollins, "I want to 

talk to a director about how he 
directed a scene a certain way, and 
IFC fans like to see something like 
that. They'll appreciate a weirdo 
Johnny Depp film over `I Know What 
You Did Last Summer.' Someone like 
Jay Leno would never have David 
Fincher on his show." 

But Rollins would, and did. Finch- 
er, the director of such films as 
"Seven" and `Panic Room," sat down 
with him for a rare Tv interview in 
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1234 W Street NE, Washington, D.C. 28018 

UL JON 8 THE EAST SIDE BOYZ, WHAT U GON' DO 

JA RULE, NEW YORK 

ASHANTI, ONLY U 

T.I., BRING 'EM OUT 

CIA RA, 1 STEP 2 . 

CHINGY. BALLA BABY 
HOUSTON, AIN'T NOTHING WRONG 
NELLY, NA- NANA -NA 

SNOOP DOGG, DROP IT LIKE ITS HOT 

U. COOL J, HUSH 

LLOYD BANKS, KARMA 
DESTINY'S CHILD, SOLDIER 

TRICK DADDY. LET'S GO (2W41 

FABOLOUS, BREATHE 

LUDACRIS, GET BACK 

UL WAYNE. GO DJ 

NAS, BRIDGING THE GAP 

USHER AND AUCIA KEYS. MY BOO 

ALICIA KEYS, KARMA 
RUPEE TEMPTED TO TOUCH 

JA RULE, WONDERFUL 
JADAKISS, U MAKE ME WANNA 
DESTINY'S CHILD, LOSE MY BREATH 

MARIO, LET ME LOVE YOU 

TERROR SQUAD, TAKE ME HOME 
R.O.B E. OVE MI CANTO 
BODY HEAD BANGERZ, I SMOKE, I DRANK 

JILL SCOTT, WHATEVER 

ANTHONY HAMILTON CHARLENE 

YOUNG BUCK, SHORTY WANNA RIDE 

DESTINY'S CHILD. SURVIVOR 

GERALD LEVERT, ONE MILLION TIMES 
OUTKAST, GHETTO MUSICK 

KESHIA CHANTS. BAO BOY 

LIL' KIM, THE JUMP OFF 

MANNHEIM STEAMROLLER. JOY TO THE WORLD 

OAK RIDGE BOYS. WINTER WONDERLAND 
UL JON B EAST SIDE BOW, REAL NIGGA ROLL CALL 

A TRIBE CALLED QUEST, CHECK THE RHIME 
TERROR SQUAD. LEAN BACK 

NEW ONS 
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NAS, BRIDGING THE GAP 

SHANIA TWAIN, PARTY FOR TWO 

REBA MCENTIRE. HE GETS THAT ROM ME 

KEITH URBAN, DAYS GO BY 

RASCAL FLATTS, FEELS LIKE TODA/ 

SHEDAISY, COME HOME SOON 

GRETCHEN WILSON, WHEN I THINK ABOUT CHEATIN 

BIG 8 RICH, HOLY WATER 

LONESTAR, MR. MOM 
JIMMY BUFFETT, TRIP AROUND THE SUN 

BLAKE SHELTON, SOME BEACH 

TOBY KEITH, STAYS IN MEXICO 

BROOKS 8 DUNN, THAT'S WHAT IT'S ALL ABOU- 
TRAVIS TRITT, WHAT SAY YOU 

JIMMY WAYNE, PAPER ANGELS 

ALISON KRAUSS 8 UNION STATION, RESTUS. 
DIERKS BENTLEY, HOW AM I ODIN' 
DARRYL WORLLY, AWFUL BEAUTFUL UFE 

ALAN JACKSON. MONDAY MORNNG CHURCH 

LEANN RIMES, NOTHIN 'BOUT LOLE MAKES SEISE 
JIMMY BUFFETT. HEY GOOD LOOK N 

KENNY CHESNEY, I GO BACK 

LORETTA LYNN, PORTLAND, OREGON 

BRAD PAISLEY, MUD ON THE TIRES 

KENNY CHESNEY, ANYTHING BUT MINE 
SARA EVANS, SUDS IN THE BUCKET 

PHIL VASSAR, I'LL TAKE THAT AS A YES 

CLEDUS T JUDD, I LOVE NASCAR 

BRAD PAISLEY, WHISKEY LULLABY 
ANDY GRIGGS, IF HEAVEN 

MONTGOMERY GENTRY, IF YOU EVER STOP LOVING NE 

SUGARLAND, BABY GIRL 

TIFT MERRITT, GOOD HEARTED MAN 
JAMIE O'NEAL TRYING TO FIND A- LANTIS 

KEITH URBAN, YOU'LL THINK OF IS 
TIM MCGRAW, UVE UKE YOU WERE DYING 

PAT GREEN. DON'T BREAK MY HEART AGAIN 

CROSS CANADIAN RAGWEED, ALABAMA 
LOS LONELY BOYS. HEAVEN / CIELO 

KATRINA ELAM, NO END IN SIGHT 

JULIE ROBERTS, THE CHANCE 

NEW ONS 
ALAN JACKSON, MONDAY MORNING CHURCH 
BRAD PAISLEY, MUD ON THE TIRE: 
KENNY CHESNEY, ANYTHING BUT MINE 
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1515 Broadway, New York, NY 10036 

JAY-2/UNKIN PARK, NUMB/ENCORE 
LINDSAY LORAN, RUMORS 

SNOOP DOGG, DROP IT LIKE ITS HOT 

GWEN STEFANL WHAT YOU WAITING FOR 

GREEN DAY, BOULEVARD OF BROKEN DREAMS 

GREEN DAY. AMERICAN IDIOT 

GOOD CHARLOTTE I JUST WANNA LIVE 

ASHANTI, ONLY U 

USHER AND AUCIA KEYS, MY BOO 

U2. VERTIGO 

EMINEM, MOSH 

MAROONS, SUNDAY MORNING 

JIMMY EAT WORLD, PAIN 
MARIO. LET ME LOVE YOU 

BUNK -182, ALWAYS 

NAS, BRIDGING THE GAP 

JOJO. BABY IT'S YOU 

CHINGY, BALLA BABY 
DESTINY'S CHILD. SOLDIER 

MY CHEMICAL ROMANCE I'M NOT OK (I PROMISE) 

MODEST MOUSE OCEAN BREATHES SALTY 

YOUNG BUCK. SHORTY WANNA RIDE 

TRICK DADDY, LET'S G012004) 

UL JON 8 THE EAST SIDE BOYZ, WHAT U GON' DO 

XZIBR, HEY NOW (MEAN MUGGIM 
YELLOWCARD, ONLY ONE 

FABOLOUS, BREATHE 

T.I., BRING 'EM OUT 

ALICIA KEYS, KARMA 
KEANE, SOMEWHERE ONLY WE KNOW 

ASHLEE SIMPSON. LALA 
AVRIL LAVIGNE, NOBODY'S HOME 

CIARA, 1, 2 STEP 

YOUNG BUCK, STOMP 

GAVIN DEGRAW, I DONT WANT TO BE 

DESTINY'S CHILD. LOSE MY BREATH 

SIMPLE PLAN, WELCOME TO MY LIFE 

JA RULE WONDERFUL 
SUGARCULT, SHE'S THE BLADE 
AKON, GHETTO 

NEW ONS 
GREEN DAY, BOULEVARD OF BROKEN DREAMS 
GOOD CHARLOTTE I JUST WANNA LIVE 

MAROONS, SUNDAY MORNING 
MARIO, LET ME LOVE YOU 

BUNK -182, ALWAYS 
DESTINY'S CHILD. SOLDIER 
MY CHEMICAL ROMANCE 1 NOT OK II PROMISE/ 

ASHLEE SIMPSON, LALA 

12 
200 Jericho Quadrangle, Jericho, NY 11753 9697 E Mineral Ave., Englewood, CO 80112 1515 Broadway, New York, NY 10036 

1515 Broedwa-. New York, NY 10036 

3 

10 
11 

12 
13 
14 

15 
16 
17 
18 
19 
29 
21 

22 
23 
26 
25 
25 
22 

28 

D 
30 

31 

Y 
33 

34 

36 
36 
37 

3B 

3B 

4b 

U2, VERTIGO 

USHER AND AUCIAKEYS, MY 800 
EMINEM, JUST LOSLT 
VELVET REVOLVER, ALL TO PIECES 

DESTINY'S CHILD, USE MY BREATH 

GAVIN DEGRAW, I DON'T WANT TO BE 

GWEN STEFANI, WIT YOU WAITING FOR 

SWITCHFOOT, DAREJOU TO MOVE 

DURAN DURAN, SUNRISE 

GREEN DAY, AMERICAN IDIOT 

LENNY KRAVITZ, LAZY 

KELLY CLARKSON, EYEAKAWAY 

THE KILLERS, SOMEI ODYTOLD ME 

JOHN MAYER, DAUCHTEFS 

KEANE, SOMEWHERE ONU WE KNOW 

JOHN MELLENCAMP, WF LK TALL 

SEETHER, BROKEN 
MAROONS. SUNDAY MORNING 
MAROON5, SHE WIL BE IDVED 
JET, LOOK WHAT YOU'VE D)NE 
KORN, WORD UP 

AVRIL LAVIGNE NOBODYS HOME 

HOOBASTANK, DISAPPEAR 
NAS. BRIDGING THE AP 

LOS LONELY BOYS, AORE THAN LOVE 

OUTKAST, ROSES 

SARAH MCLACHLAN, WORLD ON FIRE 

SWITCHFOOT, MEAPT TOLIVE 
HOOBASTANK THE NAS 3N 
UNKIN PARK, BREAKNG HE HABIT 

BLACK EYED PEAS, .Er'SGET IT STARTED 

AVRIL LAVIGNE, MY HAPFY ENDING 

MAROONS, THIS LOMB 

JIMMY EAT WORLD PAIS 

USHER, YEAH 

FINGER ELEVEN, ON THING 

JAMIE CULLUM, HIH AND DRY 

GREEN DAY, BOULEVARD OF BROKEN DREAMS 

RACHAEL YAMAGA -A, WORN ME DOWN 

DAMIEN RICE, THE E_OW ER'S DAUGHTER 

NEW ONS 

HOOBASTANK DISAPPEAR 
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GREEN DAY, BOULEVARD OF BROKEN DREAMS 

USED, TAKE IT AWAY 

MY CHEMICAL ROMANCE I'M 6010011 PROMISEI 

SUM 41, WE'RE ALL TO BLAME 
CHEVELLE VITAMIN R (LEADING US ALONG( 

GOOD CHARLOTTE I JUST WANNA LIVE 

SIMPLE PLAN, WELCOME TO MY LIFE 

PAPA ROACH, GETTING AWAY WITH MURDER 
GWEN STEFANI. WHAT YOU WAITING FOR 

JIMMY EAT WORLD, PAIN 
EMINEM. MUSH 
THREE DAYS GRACE. HOME 

USHER AND ALICIA KEYS, MY BOO 

U2, VERTIGO 

JET, LOOK WHAT YOU'VE DONE 

GREEN DAY, AMERICAN IDIOT 
THE THE KILLERS, SOMEBODY TOLD ME 

AVRIL LAVIGNE, NOBODY'S HOME 

UNKIN PARK, BREAKING THE HABIT 
NEW FOUND GLORY, I DON'T WANNA KNOW 
MODEST MOUSE. OCEAN BREATHES SALTY 

GOOD CHARLOTTE PREDICTABLE 

AVRIL LAVIGNE DON'T TELL ME 

AVRIL LAVIGNE. MY HAPPY ENDING 
BUNK -182. ALWAYS 

LOSTPROPHETS, WAKE UP (MAKE A MOVE) 
MAROONS, SHE WILL BE LOVED 

SUGARCULT SHE'S THE BLADE 

SAES, UGLY 

FRANZ FERDINAND, THIS ARE 

NEW ONS 
GOOD CHARLOTTE, I JUST WANNA LIVE 
AVRIL LAVIGNE, HE WASN'T 
CIARA, 1, 2 STEP 
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SHANIA TWAIN, PARTY FOR TWO 
DIERKS BENTLEY, HOW AM I DOIN 

DARRYL WORLEY. AWFUL BEAUTIFUL LIFE 

LEANN RIMES, NOTHIN 'BOUT LOVE MAKES SEN IE 

BLAKE SHELTON, SOME BEACH 
BROOKS 8 DUNN, THAT'S WHAT ITS ALL ABOUT 

LONESTAR, MR. MOM 
TRAVIS TRITT, WHAT SAY YOU 

GRETCHEN WILSON WHEN I THINK ABOUT CHEATIN' 

REBA MCENTIRE, HE GETS THAT FFOM ME 

TOBY KEITH. STAYS IN MEXICO 

JIMMY BUFFETT, TRIP AROUND TIE SUN 

SHEDAISY, COME HOME SOON 

JIMMY WAYNE, PAPER ANGELS 
PHIL VASSAR, I'LL TAKE THAT AS A YES 

KATRINA ELAN, NO END IN SIGHT 

BIG 8 RICH, HOLY WATER 

ANDY GRIGGS, IF HEAVEN 

JAMIE O'NEAL TRYING TO FIND ATLANTIS 

PAT GREEN, DON'T BREAK MY HEART AGAIN 
MIRANDA LAMBERT. ME AND CHA.RLIE TALKING 
BILLY DEAN, LET THEM BE LTRLE 

SUGARLAND, BABY GIRL 
AMY ()ALLEY, I WOULD CRY 

PAUL BRANDT, CONVOY 

ALAN JACKSON, MONDAY MORNING CHURCH 

SHELLY FAIRCHILD, YOU DON'T HE HERE ANYMOHE 
GEORGE CANYON, I'LL NEVER 00 BETTER THAN YOU 

KEITH URBAN, DAYS GO BY 

BRAD PAISLEY, MUD ON THE TIRES 

NEW ONS 
AMY DALLEY, I WOULD CRY 

ALAN JACKSON MONDAY MORNING CHURCH 
BRAD PAISLEY. MUD ON THE TIRES 
TRACY BYRD, REVENGE OFAMIDOLB. WEO WOMAN 
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EMINEM, MOSH 

JA RULE. WONDERFUL 
JAY -ZJUNKIN PARK, NUMB /ENCORE 

YOUNG BUCK. STOMP 

UL JON 8 THE EAST SIDE BOYZ, WHAT U GON DO 

YOUNG BUCK. SHORTY WANNA RIDE 

TRICK DADDY, LETS GO 127041 

SNOOP DOGS, DROP IT LIKE ITS HOT 

CIARA. 1, 2 STEP 

FABOLDUS, BREATHE 

GREEN DAY, BOULEVARD OF BROKEN DREAMS 
MODEST MOUSE OCEAN BREATHES SALTY 

BUNK -182, ALWAYS 

CHEVELLE. VITAMIN R (LEADING US ALONG) 
JIMMY EAT WORLD. PAIN 

U2 VERTIGO 

BLACK EYED PEAS. SHUT UP 

EVANESCENCE BRING ME TO LIFE 

EMINEM, JUST LOSE IT 

MY CHEMICAL ROMANCE I'M NOT OK II PROMISE( 

YELLOWCARD, ONLY ONE 

FOUNTAINS OF WAYNE. STACY'S MOM 
VON BONDIES, C'MON C'MON 
BLACK EYED PEAS, LET'S GET IT STARTED 

HOOBASTANK DISAPPEAR 
BEAST1E BOYS, RIGHT RIGHT NOW NOW 
CHINGY, BALLA BABY 
FRANZ FERDINAND, THIS FIRE 

TAUB KWEU, I TRY 

NAS, BRIDGING THE GAP 

NEW ONS 
MON, GHETTO 

COHEED 8 CAMBRIA. BLOOD RED SUMMER 
DESTINY'S CHILD, SOLDIER 
EMINEM, WHITE AMERICA 
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GREEN DAY, BOULEV -RD CF BROKEN DREAMS 
CIARA, I, 2 STEP 

THREE DAYS GRACE HOME 

EMINEM, JUST LOSE T 
BUNK -181, ALWAYS 
PROJET ORANGE, TEL ALL YOUR FRIENDS 

SUM 41, WE'RE ALL T4 BLAME 

1.12. VERTIGO 

AVRIL LAVIGNE NODDY' 3 HOME 

GWEN STEFANI. WIaT YOU WAITING FOR 

SIMPLE PLAN WELOME TO MY LIFE 

USHER AND ALICIA BY MY BOO 

RAY ROBINSON, BE l)E ONE 

DESTINY'S CHILD, LOSE MY BREATH 

SNOOP DOGG. DROP T LIME ITS HOT 

JOJO, BABY IT'S YOU 

CHOCLAIK TELL EM 

NAS, BRIDGING THE LAP 
K -00, CRABBUCKIT 

TEA PARTY, WRITINGS ON THE WALL 
ALEXISONRRE. ACCI BENTS 

JIMMY EAT WORLDJPAIN 

GOOD CHARLOTTE PREDICTABLE 

TEA PARTY, STARGA2_R 

VELVET REVOLVER. FALL T) PIECES 

LUDACRIS, GET BACK 

PILATE, OVERRATED 

SOUS CHARLOTTE I JUST WANNA LIVE 

BILLY TALENT, RIVER 3ELOW 
TERROR SQUAD, LENT BA :K 

NEW ONS 
TEA PARTY, STARGA=R 
LUDACRIS, GET BACH 
REZ OFFICIAL KEEP D4 MOVIN 
NELLY, NA- NANA -NA 
DESTINY'S CHILD. St LINER 
ASHLEE SIMPSON, LALA 
ARIANNE MOFFAT, RACTJRE DU CRANE 

the premiere episode. David Lynch 
and Oliver Stone are also on his 
interview wish list. 

Rollins has also been working on 
two movies due 
in 2005: the hor- 
ror flick "Feast" 
(which will be the 
subject of Bravo's 
new "Project 
Greenlight" sea- 
son) and the 
romantic come- 
dy /drama "The 
Alibi." 

His company, 
2.13.61, will 

to find a replacement for the late Lisa 
"Left Eye" Lopes (Mined In: The Tube, 
Billboard, July 10). The series, titled "R 
U the Girl With T -Boz and Chilli," will 

Tuned In o 

Thelube. 
e. 

By Carla Hay 
chay @billboard.com 

release a new 
Rollins concert film DVD, "Shock and 
Awe," on Feb. 15, 2005. 

IN BRIEF: As expected, the surviving 
members of TLC (lionne "T Boz" 
Watkins and Rozonda "Chilli" 
Thomas) have inked a deal with Fox 
Television Studios to do a reality series 

air on UPN sometime next year. 
Bow Wow has signed another 

development deal with the WB net- 
work to star in a TV series that is 
expected to be a comedy. A 2002 com- 
edy pilot Bow Wow made with WB 
has never aired. 

Varèse Sarabande Records will 
release the score soundtrack to 
Fox series "24" on Dec. 7. The 
show's composer, Sean Callery, 
who spoke on a Nov. 17 panel at 
the 2004 Hollywood Reporter Film 
& TV Music Conference, said that 
composers can have creative con- 
trol in making these soundtracks 
but should expect to cover some of 
their own expenses. 

On Dec. 4, the Great American 
Country channel premieres its new 
concert series, "Country on the Gulf." 
Performers on the show's first season 
will include Mark Chesnutt, Lee Ann 
Womack and LeAnn Rimes. 
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NAS BRIDGING THE GAP 
SNOOP DOGG DROP IT LIKE ITS HOT 
JA RULE NEW YORK 
T.I. BRING EM OUT 
LLOYD BANKS KARMA 
JADAKISS U MAKE ME WANNA 
LL COOL J HUSH I SHAKE R BABY 
NELLY MY PLACE 
LLOYD HEY YOUNG GIRL 
KANYE WEST KANYA WORKOUT 
UL FLIP & LEA SUNSHINE 
X-ECUTIONER8 LIVE AT THE PJ'S 
LADY SAW I GOT YOUR MAN 
CIARA MY GOODIES 
ALICIA KEYS KARMA 
BEENIE MAN KING OF THE DANCEHALL 
YOUNG BUCK RIDE WITH ME 
LADY SAW 8 CECILE LOSER 
TO RIGHT ON 
SLUM VILLAGE SELFISH 

rJ TOP 20 
40 Flours Weaekl 

SNOOP 1300G DROP IT LIKE ITS HOT 
LADY SAW I GOT YOUR MAN 
KANYA WEST KANYA WORKOUT TAPE 
LLOYD BANKS KARMA 
JADAKISS U MAKE ME WANNA 
KANYE WEST JESUS WALKS 
LIL FLIP 8 LEA SUNSHINE 
ALICIA KEYS KARMA 
JAY 2 CHANGE THE GAME 
BEENIE MAN FI Ms. THRHG DUOE(REMIX) 
JADAKISS WHY 
JA RULE NEW YORK 
LLOYD HEY YOUNG GIRL 
CIARA MY GOODIES 
LUDACRIS FANTASY 
JESSICA SIMPSON WITH YOU 
LIL FLIP 8 LEA SUNSHINE 
X- ECUTIONERS LIVE AT THE PJ'S 
SIZZLA STAGE SHOW 
ELEPHANT MAN ONLINE 
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TV 31 
GARY ALLAN SONGS ABOUT RAIN 
REBA McENTIRE HE GETS THAT FROM ME 
SCOTTY EMERICK THE COAST IS CLEAR 
BILLY DEAN LET THEM BE LITTLE 
SHANIA TWAIN IT HURTS WHEN IM BREATHING 
KEITH BRYANT RIDIN VWTH THE LEGEND 
LHANN RIMES NOTHING BOUT LOVE MAKES SENSE 
MINDY SMITH COME TO JESUS 
DAVID BOWIE STRANGERS WHEN VVE MEET 
JOHN LENNON WORKING CLASS HERO 
ALISON KRAUSS RESTLESS 
GEORGE HARRISON CHEER DOWN 
ROLLING STONES ANYBODY SEEN MY BABY 
BIG 8 RICH HOLY WATER 
LENNY KRAVITZ CIRCUS 
KEITH URBAN DAYS GO BY 
BROOKS 8 DUNN RED DIRT ROAD 
JULIE ROBERTS THE CHANCE 
MIRANDA LAMBERT ME AND CHARLIE TALKING 
THE BEATLES I WANT TO HOLD YOUR HAND 

LATIN 
40 Hours Weekly 

LLOS IRACUNDOS PUERTO MONT 
OS CHALCHALEROS DESPEDID 
SELENA AMOR PROHIBODO 
CHAYANNE AUN SIGLO SIN TI 

PLASTIUNA MOSH PELIGROSO POP 
ALEXANDRE PIRES QUITEMOSNOS LA ROPA 
LEONARDO FAVI) FOTO DE CARNET 
BANDA BLANCA SOPA DE CARACOL 
CABA'S LACADERONA 
JUANES FOTOGRAFIA 
SHAKIRA THE ONE 
DIEGO TORRES QUE NO ME PIERDA 
VIRGINIA LOPEZ CARMELO DI LIMON 
TIGRES DEL NORTE REYNA DEL SUR 
OB1E BERMÚDEZ ANTES 
FABULOSOS CADILLAC MATADOR 
LOS VISCONTIS VENENO 
KUMBIA KINGS 8 OZOMATU MI GENTE 
CHRISTIAN VOLVER A AMAR 
MANA PUERTO DE SAN BLAS 

CONTACT : LENN COOPER & R. MORAN 212 -576 -1446 
W W W.TV26NEWYORK.COM 
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T E REV EWS ARE N 
HERE'S WHAT THE INDUSTRY HAS TO SAY ABOUT THE NEW BILLBOARD RADIO MONITOR 

CREATIVE! 
...A platform to showcase innovation and 

the great thinkers who drive the industry. 

Great revamp! 
Your editorial is refreshing 
and the content is one step 
ahead of the curve. 

- David Isreal 
director of operations, Cox Radio /Miami 

Wow! I freakin' LOVE ítP 

- John Sykes, CEO, Infinity Broadcasting 

The new mag 

looks great, & 

the chart pages 

are AWESOME' 
I took it home and read it cover to cover. What 

a turnaround. I really, really love the change! 
- Mike O'Brian, PD, KUSS San Diego 

- Dave Reynolds 
VP of pop promotion, 

Universal Music Group 

TO GREGORY MAFFEI, EXECUTIVE DIRECTOR 323.525.2110 GMAFFEI @BILLBOARD.COM 

ADVERTISE 
JOHNNA JOHNSON R &B 646.654.4707 JJOHNSON@BILLBOARD.COM 

LEE ANN PHOTOGLO COUNTRY 615.321.4294 LAPHOTOGLO®BILLBOARD.COM 
CONTACT PETER WEINSTOCK TOP 40 & ROCK 646.654.4710 PWEINSTOCK @BILLBOARD.COM 

RadioMonitor For subscriptions or to activate your account, visit 
www.BillboardRadioMonitor.com or call 1- 800 -562-2706. 
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'ENDS / ANALYSIS 

65 
Oprah Winfrey 
and Starbucks 
put BeBe 
Winans on the 
Holiday chart Charts 68 

LeAnn Rimes 
hits top 10 
with her return 
to country 
radio roots 

SALES / AIRPLAY / T 

U2's Bomb' 
Anything But 

U2 hammers its biggest Nielsen SoundScan week, as 
"How to Dismantle an Atomic Bomb" squares 840,000 copies 
for an easy bow at No. 1 on The Billboard 200, marking the 
band's sixth chart -topping set. 

Yet even as fireworks continue in the top 10, November's 
troubling trend lingers. The 
new hits deliver strong 
numbers, but overall album 
sales lag. 

Not only does "Bomb" 
almost double U2's previous 
best SoundScan week, it also 
ranks as the 17th largest 
debut week since Sound - 
Scan opened its doors. 

The accomplishment is 
worthy considering the 
band's vintage. Of the 13 

acts that have managed larger first -week sales (three did it 
twice) only the Beatles have a longer discography than U2. 

U2 first saw U.S. chart ink in 1981, while the Beatles' 
invasion -as most music fans know -happened in 1964. 
Next to these two, the artist with the longest chart history 
among SoundScan's 20 best opening sums is Garth Brooks. 

Brooks, who first charted in 1989, owns the eighth and 
12th largest starts with "Double Live" (1.1 million in 1998) 
and "Sevens" (897,000 in 1997), respectively. The Beatles' 
"Anthology 1" started with 855,000 in 1995, in the wake of 
ABC's three -part Fab Four documentary, "Anthology." 

OI HOW TO UIISMANTLE AN ATOMIC EOM 

Overifie 
Counter. 

By Geoff Mayfield 
ma gyfield @bil Iboard.com 

Perhaps you were aware that U2 had a new album out? 
Lead track "Vertigo" has been hard to escape on network and 
cable TV since early October as the soundtrack of Apple 
Computer's iPod commercials; it was even used during the 
opening scene in an episode of popular CBS series "CSI: 
Crime Scene Investigation." 

"Vertigo" was No. 1 for four weeks on the Modern Rock 
chart. Sales of that song's download registered 37,000 for the 
tracking week ended Oct. 3, the largest single -week sum by 
any title since Billboard added the Hot Digital Tracks chart 
in July 2003. 

U2's vigorous promotional activities carried on through 
the album's Nov. 21 release, including a "Saturday Night 
Live" appearance and a Nov. 20 video shoot on the streets of 
New York that culminated in an outdoor concert, events that 
drew widespread media attention. 

99 PROBLEMS BUT THE HITS AIN'T ONE: With album sales 
beating those of the prior year by more than 7% for the first 
eight months of 2004 and the likes of Eminem, U2, Shania 
Twain, Toby Keith, Clay Aiken and Gwen Stefani scheduled 
to hit stores in November, things looked rosy, right? 

(Continued on page 64) 
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St )re Singles Digital Tracks Albums 
This Week 19,504,000 99,000 3,647, 000 

Last Week 15264,000 98,000 3,472,000 

Change Q27.8% 

This Week 2003 20,550,000 186,000 1,271,000 
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Albums 549,554,000 535,280,000 Q2.9% 

Store Singles 10,723,000 6,857,000 

Digital Tracks 13,179,000 119,504,000 -806.8% 

ALBUM FORMAT 
2003 2004 Change 
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Snoop Hot 
'Drop' Tops 

Eleven years and one week after he made his debut on The 
Billboard Hot 100, Snoop Dogg scores his first No. 1. "Drop 
It Like It's Hot" (Doggystyle /Geffen) pushes "My Boo" 
(LaFace) by Usher and Alicia Keys out of the way to become 
the 11th song to advance to pole position in 2004. 

As Snoop Doggy Dogg, the rapper made his debut the 
week of Dec. 4, 1993, with "What's My Name ?" His highest - 
ranked song as a lead artist until now was "Beautiful," which 
peaked at No. 6 in 2003. As a featured artist on Chingy's 
"Holidae Inn," Snoop reached the No. 2 spot. 

"Beautiful" was credited to Snoop Dogg Featuring Phar- 
rell, as is "Drop It Like It's Hot." That gives Pharrell his first 
No. 1 as an artist. As half of the Neptunes, Pharrell has been 
to the top before as a producer. Pharrell and partner Chad 
Hugo also produced Nelly's "Hot in Herre," which was No. 1 

for seven weeks in summer 2002. 

TWELVE IDOLS: In its third week on Top Gospel Albums, 
George Huff's EP "My Christmas" (Word/Curb /Reprise) rises 
13 -11. Huff, the highest -ranked male contestant on the third 
season of "American Idol," is the 12th competitor from the 
Fox series to find a place on a Billboard chart. The other 
charting "Idol" contestants are Kelly Clarkson, Justin Guarini, 
Clay Aiken, Ruben Studdard, Kimberley Locke, Tamyra 
Gray, Josh Gracin, William Hung, R.J. Helton, Fantasia and 
Diana DeGarmo. 

Chart 
Beat. 

By Fred Bronson 
fbronson@billboard.com 

Huff isn't the only Idol on the gospel chart. Debuting at 
No. 1 is "I Need an Angel," (J), the second album by Stud - 
dard. "Angel" flies onto The Billboard 200 at No. 20, 
where it is joined by the debut of Fantasia's "Free Your- 
self' at No. 8. 

With Fantasia and Studdard making debuts on The Bill- 
board 200 this issue and Clarkson certain to debut next week 
with her second album, "Breakaway," all three "Idol" win- 
ners will be on the chart at the same time. 

TREAT THIS LIKE A `LADY': Lenny Kravitz debuts at No. 73 on 
The Billboard Hot 100 with his 15th chart entry, "Lady" (Vir- 
gin). Kravitz is not the first artist to chart with a song titled 
"Lady." In fact, he's the eighth. The other seven and the 
years they charted with a "Lady" are Jack Jones (1967), Styx 
(1975), Little River Band (1979), Kenny Rogers (1980), the 
Whispers (1980), D'Angelo (1996) and Mista (1997). 

"Lady" extends Kravitz's chart span to 13 years, 10 months 
and two weeks, counting back to the Jan. 27, 1990, debut of 
"Let Love Rule." His biggest hit to date is "It Ain't Over 'Til 
It's Over," No. 2 in August 1991. 

WHAT BECOMES OF THE `BROKEN': "Boulevard of Broken 
Dreams" (Reprise) marches 2 -1 on Modern Rock Tracks, giv- 
ing Green Day its seventh topper on this chart. Only the Red 
Hot Chili Peppers and U2 have more, with eight each. 

BILLBOARD DECEMBER 11, 2004 www.billboard.com www.billboard.biz 61 

www.americanradiohistory.com

www.americanradiohistory.com


DECEMBE 
2004 

W<_ 
LT, m 

g 3 

R' 11 Billboard 
Sales data compiled by 

Nielsen 
ARTIST SoundScan Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

i; W 

ÿ 
3 

á d 

W 

3 
'Co 

g 

o 
á 
Ui 

3 ARTIST 
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Title 
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® 
t NUMBER 1 /HOT SHOT DEBUT -IN 1 Week At Number 1 

a U2 How To Dismantle An Atomic Bomb 
- INTERSCOPE 00613.113.% CD) 

49 42 56 JOJO 
DA FAMILY /BLACKGROUND 002677/UMRG (13.98 CD) 

JoJo 4 

1 0!'' SOUNDTRACK 
JACK /WARNER BROS. 48930/WRN (18.98 CD) 

Blue Collar Comedy Tour Rides Again 50 

2 1 1 EMINEM Encore 
SHADY /AFTERMATH 003771RNTERSCOPE 18.98/19.981 

1 ® 64 45 GOOD CHARLOTTE 
DAYLIGHT /EPIC 92425 00 92934/SONY MUSIC (18. % EQ CD) 

The Chronicles Of Lite And Death 3 

5 2 

_'-V GREATEST GAINER $_ 
SHANIA TWAIN Greatest Hits 
MERCURY 003072/UMGN 113.% CDI 

52 47 32 KORN 
IMMORTAL/EPIC 92700/SONY MUSIC 1113.98m CDI 

Greatest HitsVol.l 4 

2 53 23 6 FABOLOUS 
DESERT STORM/ATLANTIC 83751/AG 118.98 CD) 

Real Talk 6 

4 2 19 
- 

DESTINY'S CHILD Destiny Fulfilled 
COLUMBIA 92595/SONY MUSIC 118.90 EQ CD) 

2 Q 65 46 VELVET REVOLVER 
RCA 59794I0MG (18.% CD) 

Contraband 1 

7 

0 : 

TOBY KEITH Greatest Hits 2 
DREAMWORKS (NASHVILLE) 002313 UMGN 113.% CD) 

3 55 31 21 TRICK DADDY 
SLIP -N- SLIDE /ATLANTIC 83077/A6(12.98/18. %) 

Thug Matrimony: Married To The Streets 2 

- - 

VARIOUS ARTISTS Now 17 
EMI/UNIVERSAL /SONY BMG/ZOMBA 74203/CAPITOLII &98 CD) 

1 56 36 28 CELINE DION 
EPIC 93453/SONY MUSIC 118.98 EQ CD) 

Miracle 4 

1_ ' GWEN STEFANI Love, Angel, Music, Baby 
INTERSCOPE 0034139. (13.98 CD) 

7 57 67 43 KEITH URBAN 
CAPITOL (NASHVILLE) 77489 118.98 CDI 

Be Here 3 

NEW -; FANTASIA Free Yourself 
J M235NRMG 118.98 CDI 

8 58 27 - NEIL YOUNG 
WARNER BROS. 48935118.98 CD) 

Greatest Hits 27 

9 SNOOP DOGG R &G (Rhythm & Gangsta): The Masterpiece 
DOGGYSTYLE/GEFFEN 00376r/1 NTERSCOPE (8.98!13.98) 

6 59 48 50 LOS LONELY BOYS 
OR/EPIC 92088/SONY MUSIC 113.98 CD) [N] 

Los Lonely Boys 9 

10 LIL JON & THE EAST SIDE BOYZ Crunk Juice 
BME 2690YTVT 111.98/17.981 

3 60 46 54 SOUNDTRACK 
WARNER SUNSET/REPRISE 48897/WARNER BROS. 118.98 CDI 

The Polar Express 46 

11 CLAY AIKEN Merry Christmas With Love 
RCA 67622/RMG 118.98 CD) 

4 61 69 60 GUNS N' ROSES 
GEFFEN 001714/INTERSCOPE 02.98 CDI 

Greatest Hits 3 

O: USHER 7 Confessions 
LAFACE 63982/ZOMBA 11298/1198) 

1 91 96 JOHN MAYER 2 

AWARE/COLUMBIA 98185/SONY MUSIC 118.98 EQ CDI 

Heavier Things i 

o '' iS PACESETTER 0 
TIM MCGRAW 2 Live Like You Were Dying 
CURB 786%118.98 CDI 

'O 70 48 BRAD PAISLEY 
ARISTA NASHVILLE 50605/RLG 112.98/11981 

Mud On TheTrres 8 

1 Q 108 90 RYAN CABRERA 
E.V.LAJATLANTIC 83702/AG 111.98 CD) 

Take It All Away 8 

o NELLY 2 Suit 
DERRTY/FO' REEL 003316NMRG 8.98/13.981 

1 CD 125 147 JESSICA SIMPSON 2 

COLUMBIA 86560 /SONY MUSIC )1298 EQ CD) 

In This Skin 2 

o CREED Greatest Hits 
WIND -UP 13103 (18.98 CD /DVDI 

15 66 58 23 BEE GEES 
PQLYDOR/UNIVERSAL 003777NME (13.98 CONVD) 

Number Ones 23 

o JESSICA SIMPSON Rejoyce: The Christmas Album 
COLUMBIA 92880/SONY MUSIC 118.98 EQ CD) 

16 67 63 29 R. KELLY & JAY Z 
JIVENEF JAM 003691/ZOMBA/IDJMG (12.981)8.981 

Unfinished Business 1 

0 BRITNEY SPEARS Britney Spears Greatest Hits: My Prerogative 
JIVE 65294/ZOMBA 08.98 CD) 

4 68 51 73 ALICIA KEYS 3 

J 55712/RMG (15.98/18.98) 

The Diary Of Alicia Keys 1 

18 r 
- - 

GEORGE STRAIT 3 50 Number Ones 
MCA NASHVILLE OODI%A1MGN 123.98 Co) 

1 69 73 55 MICHAEL W. SMITH 
REUNION 10073 117.98 CD) 

Healing Rain 11 

o 
O , NEW 

1 

1 

-;. 

NIRVANA With The Lights Out 
DGC/GEFFEN 003727NME (69.98 CD/DVDI 

19 70 54 

71 60 

40 

79 

BROOKS & DUNN 
ARISTA NASHVILLE 53271/RLG 08.98 CD) 

The Greatest Hits Collection II 7 

RUBEN STUDDARD I Need An Angel 
J 62633/RMG 115.98/18.98) 

20 JOSH GROBAN ' 
113 /REPRISE 48450/WARNER BROS. (18.98 CDI 

Closer 1 

ID 25 24 HILARY DUFF Hilary Duff 
HOLLYWOOD 16247311 98 CD) 

2 e 117 122 BEYONCE ' 
COLUMBIA 86386` /SONY MUSIC 112.98 EQ/18.981 

Dangerously In Love 1 

© 17 13 29 GRETCHEN WILSON 3 Here For The Party 
EPIC )NASHVILEEI 90993/SONY MUSIC 118.98 ES CD) 

2 73 59 17 ELTON JOHN 
ROCKET/UNIVERSAL 003647 /UMRG 113.98 CD) 

Peachtree Road 17 

23 10 172 CHINGY Powerballin' 
CAPITOL 976116 (18.98 CD) 

10 74 74 44 SOUNDTRACK 
GEFFEN/DREAMWORKS 002557/INTERSCOPE 08.98 CD) 

Shrek 2 8 

24 15 15 RAY CHARLES 5 Genius Loves Company 
HEAR 2248/CONCORD 118.% CD) 

2 Q 88 75 YELLOWCARD 
CAPITOL 39844 112.98 CD) 

Ocean Avenue 23 

o 21 22 GREEN DAY American Idiot 
REPRISE 48777/WARNER BROS. 118.98 CD) 

1 76 40 26 A PERFECT CIRCLE 
VIRGIN 66687 (18.98 CD) 

eMOTIVe 2 

0 28 20 SIMPLE PLAN Still Not Getting Any... 
LAVA 93411 /AG 118.98 CDNVO) 

3 77 43 -- LARRY THE CABLE GUY 
JACK/WARNER BROS. (NASHVILLE) 48931/WRN (18.98 CD) 

A Very Larry Christmas 43 

27 14 11 ROD STEWART Stardust... The Great American Songbook Vol. III 
J 62182/IIMG 08.98 CD) 

1 0 84 148 SOUNDTRACK 
NICK 48888/SIRE 11198 CDI 

The Spongebob Squarepants Movie 78 

28 19 57 MANNHEIM STEAMROLLER Christmas Celebration 
AMERICAN GRAMAPHONE 2020 07.98 CD) 

19 79 81 68 NORAH JONES ' 
BLUE NOTE 84800* (18.98 CD) 

Feels Like Home 1 

ALISON KRAUSS + UNION STATION Lonely Runs Both Ways 
ROUNDER 6105E 117.98 CDI 

29 8o 78 59 BLACK EYED PEAS 
A &M 002851/INTERSCOPE 112.98 CDI 

Elephunk 14 

30 18 14 

31 20 7 

RAY CHARLES Ray (Soundtrack) 
WMG SOUNDTRACKS/ATLANTIC 76540/RHINO 118.98 CO) 

9 

7 

81 37 

82 55 

146 

63 4 

CHRIS BOTTI 
COLUMBIA 92872/SONY MUSIC 118.98 EG CDI [N] 

When I Fall In Love 37 

26 JA RULE R.U.L.E. 
THE INCJDEF JAM 002955/IDJMG 113.98 CD) 

THE KILLERS 
ISLAND 002468 /IDJMG (13.98 CD) 

Hot Fuss 

0 32 30 :` CIARA Goodies 
SHO'NUFF- MUSICLINE/LAFACE 6289NZOMBA 11298/18.981 

3 83 71 69 
.' 

BREAKING BENJAMIN 
HOLLYWOOD 162428 111.98 CD) 

We Are Not Alone 20 

33 26 34 E1 MAROONS 3 Songs About Jane 
OCTONE/J 50001/8640 (18.98 CD) [N] 

6 84 83 77 LINKIN PARK ' 
WARNER BROS. 481%' 119.98 CDI 

Meteora 1 

O 50 51 ASHLEE SIMPSON 3 Autobiography 
GEFFEN 00E13/INTERSCOPE 03.96 CD) 

1 85 56 49 MICHAEL MCDONALD 
MOTOWN 003472/UMRG (13.98 CO) 

Motown Two 9 

35 22 16 ANDREA BOCELLI Andrea 
PHILIPS 003513NNIVERSAL CLASSICS GROUP (18.98 CD) 

16 86 72 SOUNDTRACK 
GEFFEN 003566/INTERSCOPE (13.98 CD) 

Bridget Jones: The Edge Of Reason 72 

36 29 27 RASCAL FLATTS Feels Like Today 
LYRIC STREET 165049/HOLLYWOOD 118.98 CD) 

1 87 75 53 JIMMY EAT WORLD 
INTERSCOPE 0034Ir 113.98 CD) 

Futures 6 

o 41 38 27 AVRIL LAVIGNE 2 Under My Skin 
RCA 59774/RMG ()8.98 CD) 

1 88 80 52 JOHN MELLENCAMP 
ISLAND /UN 003311/LIME 119.98 CD /DVDI 

Words & Music: John Mellencamp's Greatest Hits 13 

38 30 25 30 BIG & RICH Horse Of A Different Color 
WARNER BROS. NASHVILLE) 48520VWRN 118.98 CO) 

6 95 78 
. 

JIMMY BUFFETT 
MAILBOAT /RCA 62270/RLG 118.98 CD) 

License To Chill 1 

o NEW 1 EVANESCENCE Anywhere But Home 
WIND -UP /3106(2598 CSNVD) 

39 0 101 74 RELIENT K 
GOTEE 72953/CAPITOL 113.98 CD) 

MMHMM 15 

m NEw 1 KENNY G At Last.. The Duets Album 
ARISTA 62470MMG 11198 CD) 

40 91 77 58 YOUNG BUCK 
G -UNIT 002972 /INTERSCOPE 113.98 CD) 

Straight Outta Ca$hville 3 

o 49 35 43 KENNY CHESNEY 3 When The Sun Goes Down 
BNA 58NI/RLG (1298/18.98) 

1 92 62 47 SEAL 
WARNER BROS. 84776 )18.% CDI 

Best 1991 - 201M 47 

o 44 36 ES SWITCHFOOT The Beautiful Letdown 
COLUMBIA86967 /SONY MUSIC 08.98 EG CO) 

16 C7 NE VARIOUS ARTISTS 
BAD BOY 003700NNMRG 113.98 CD /DVDI 

Bad Boy's R&B Hits 93 

43 16 - 2 PEARL JAM rearviewmirror: Greatest Hits 1991 -2003 
EPIC 93535/SONY MUSIC 09.98 EG CO) 

16 94 39 12 NEW EDITION 
BAD BOY 003422NMRG 113.98 CO) 

One Love 12 

44 33 62 7 TRANS -SIBERIAN ORCHESTRA The Lost Christmas Eve 
LAVA 93146/AG 118.98 CD) 

26 95 98 72 ALAN JACKSON 
ARISTA NASHVILLE 63103/RLG )1198 CDI 

What I Do 1 

45 34 39 -I NELLY Sweat 
DERRTY/m' REEL 083114 /UMRG (8.98/13.98) 

2 96 90 71 SARA EVANS 
RCA NASHVILLE 67074/1110 (12.98/18.98) 

Restless 20 

o NEW 1 THE DIPLOMATS Diplomatic Immunity 2 
DIPLOMATS 5571ALOCH 117.98 CD) 

46 97 68 66 QUEEN LATIFAH 
VECTOR/FLAVOR UNIT N3435/INTERSCOPE (13.98 CDI 

The Dana Owens Album 16 

o 76 64 8 VARIOUS ARTISTS WOW Hits 2005: 31 Of The Years Top Christian Artists And Hits 
WORD/PROVIDENT 71106/EMICMG 122.98 CD) 

39 98 45 - JEREMY CAMP 
BEC 9 %15(17.98 CD) 

Restored 45 

CD 52 42 18 VARIOUS ARTISTS 2 Now 16 

UNIVERSAL/EMUSONY MUSIC20MBA 0030I7NME 118.98 CDI 

1 99 100 87 NORAH JONES 9 

BLUE NOTE 3208r (17.98 CO) [N] 
Come Away With Me 1 

62 www.billboard.com e www.billboard.biz BILLBOARD DECEMBER 11, 2004 

www.americanradiohistory.com

www.americanradiohistory.com


IC y 

3 ÿ 
_- 5 

O 

x v> 

r 
h 12 

W 
3 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

G 

Y E 
n a 

15 

Y 

ÿ 
g N 

w 
3 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

z 
O 

á ti . - 
100 96 33 3 VANESSA CARLTON 

A &M 003480/INTERSCOPE 113.98 CD) 

Harmonium 33 53 - 2 BON JOVI 10%000,000 Bon Jovi Fans Can't Be Wrong... 
ISLAND 00350.3/UME (69.98 CD /DVD) 

53 

1011 86 61 13 LL COOL J 
DEF JAM 0029394/IDJMG 113.98 CD) 

The DEFinition 4 15 127 115 14 THE ROLLING STONES 
VIRGIN 64682 118.98 CD) 

The Best Of The Rolling Stones: Jump Back '71-'93 30 

102 89 182 3 BARENAKED LADIES 
DESPERATION 40015/WARNER BROS. (18.98 CD) 

Barenaked For The Holidays 89 15 130 129 77 THE BEACH BOYS 
CAPITOL 82710 (1898 CD) 

The Very Best Of The Beach Boys: Sounds Of Summer 16 

103 85 150 4 LEANN RIMES 
CURB 78779 (1898 CO) 

What A Wonderful World 85 1 112 65 3 TONY BENNETT 
RPM /COLUMBIA 92820/SONY MUSIC (18.98 EQ CD) 

The Art Of Romance 65 

404 35 - 2 THE BEATLES 
APPLE 66978/CAPITOL (79.98 CD) 

The Capitol Albums Vol. 1 35 15 141 120 60 THREE DAYS GRACE 
JIVE 53479/ZOMBA (1298 CD) [N] 

Three Days Grace 69 

e 115 200 3 FRANK SINATRA 
REPRISE 76542/WARNER STRATEGIC MARKETING 11898 CD) 

The Christmas Collection 105 156 RE -ENTRY 59 SOUNDTRACK 
WALT DISNEY 860126 (6.98 CDI 

The Cheetah Girls (EP) 33 

106 107 c NEW 

108 87 

84 

91 

56 

1 

20 

TOBY KEITH 4 

DREAMW ORKS (NASHVILLE) 450435/UMGN (12.98/18.98) 

Shock'n Y'All 1 15 136 108 8 VARIOUS ARTISTS Totally Hits 2004 Vol. 2 

BMG STRATEGIC MARKETING GROUP/WARNER MUSIC GROUP 76574/WARNER STRATEGIC MARKETING 118.98 CDI 

19 

SARAH MCLACHLAN 
ARISTA 64484 (22.98 CD /DVD) 

KEANE 
INTERSCOPE 002507 (9.98 CDI [NI 

Afterglow Live 107 

53 

15 61 

15 146 

- 
125 

2 

50 

RAMMSTEIN 
REPUBLIC/UNIVERSAL 003693/UMRG 113.98 CD) 

ALAN JACKSON 3 

ARISTA NASHVILLE 54860/RLG (18.98 CD) 

Reise, Reise 

Greatest Hits Volume II 

61 

19 Hopes And Fears 

109 82 41 YING YANG TWINS 
COLLIPARK 2489/TVT (11.98 CD /DVD) 

My Brother & Me 12 161 133 107 14 R. KELLY 3 

JIVE 60356/ZOMBA 117.98/19.98) 

Happy People /U Saved Me 2 

, 1 C 92 83 CHEVELLE 
EPIC 86908 /SONY MUSIC (18.98 EO CD) 

This Type Of Thinking (Could Do Us In) 8 16" :. N 1 GOO GOO DOLLS 
WARNER BROS. 48867 125.98 CO /DVD) 

Live In Buffalo - July 4th 2004 161 

® 179 199 LENNY KRAVITZ 
VIRGIN 84145 (18.98 CO) 

Baptism 14 16. 123 101 22 LLOYD BANKS 
G-UNIT 002826' /INTERSCOPE 18.98/13.981 

The Hunger For More 1 

12 105 82 ''': SUM 41 
ISLAND 0034924 /IDJMG 113.98 CDI 

Chuck 10 16 116 76 4 JOHN LENNON 
CAPITOL 74428 118.98 CD) 

Acoustic 31 

11:: 102 88 45 ROD STEWART 2 

J 55710' /RMG 115,98/18.981 

As lime Goes By ... The Great American Songbook Vol. II 2 16 66 - 2 COLLECTIVE SOUL 
EL 60001 (15.98 CD) 

Youth 66 

114 79 37 3 LUIS MIGUEL 
WARNER LATINA 61977 (17.98 CO) 

Mexico En La Piel 37 16 57 - 2 A PERFECT CIRCLE 
VIRGIN 44110 124.98 CD /DVD) 

aMOTIOn 57 

415. 97 85 5 BLAKE SHELTON 
WARNER BROS. (NASHVILLE) 48728/WRN 111398 CDI 

Blake Shelton's Barn & Grill 20 16 132 103 16 SOUNDTRACK 
FOX/EPIC 92843 /SONY MUSIC (12.98 EQ CD) 

Garden State 20 

CD 164 167 10 STEVEN CURTIS CHAPMAN 
SPARROW 76897 117.98 CDI 

All Things New 22 167 RE -ENTRY 5 CHRIS TOMLIN 
SIXSTEPS 94243/SPARROW 11798 CO) 

Arriving 39 

118 99 12 MY CHEMICAL ROMANCE 
REPRISE 48615NJARNER BROS. 11398 CDI [N] 

Three Cheers For Sweet Revenge 99 16 152 121 24 SEETHER 
WIND -UP 13103 118.98 CDI 

Disclaimer II 53 

7118 106 70 61 MARTINA MCBRIDE 
RCA NASHVILLE 54207/ALG 111.98/18981 

Martina 7 169 176 161 66 DIERKS BENTLEY 
CAPITOL (NASHVILLE )39814112.98/18.981 

Dierks Bentley 26 

119 110 94 91 EVANESCENCE 6 

WIND -UP 13063 118.98 C0) 

Fallen 3 174 151 139 ' SHINEDOWN 
ATLANTIC 83729/AG (1398 CO) [N] 

Leave A Whisper 53 

120 93 81 9 MARILYN MANSON 
INTERSCOPE 003478 (1198 CDI 

Lest We Forget: The Best Of 9 171 RE- RAVEN- SYMONE 
HOLLYWOOD 162474 (18.98 CD) 

This Is My Time 51 

itED NEW 1 ROBERT DOWNEY, JR. 
SONY CLASSICAL 92654 /SONY MUSIC 118.98 EQ CO) 

The Futurist 121 172 138 - x VARIOUS ARTISTS 
WALT DISNEY 861191 118.98 CDI 

Radio Disney Jingle Jams 138 

122 109 80 9 JOSS STONE 
S-CURVE 94897.11898 CD) 

Mind Body & Soul 11 173 188 
) 

169 18 TAKING BACK SUNDAY 
VICTORY 228115.98 CDI 

Where You Want To Be 3 

123 111 100 34 MODEST MOUSE 
EPIC 87125' /SONY MUSIC 11298 ES CDI [N] 

Good News For People Who Love Bad News 18 1741 166 106 18 TERRI CLARK 
MERCURY 001906/UMGN (13.98 CD) 

Greatest Hits 1994 -2004 14 

126 117 17 SOUNDTRACK 
WALT DISNEY 861099 (18.98 CDI 

The Princess Diaries 2: Royal Engagement 15 175 RE -ENTRY 26 MERCYME 
INS 82947/CURB 118.98 CO) 

Undone 12 

ItED NEW 1 SOUNDTRACK 
SONY CLASSICAL 93521 /SONY MUSIC 11898 ES CDI 

The Phantom Of The Opera 125 176 157 124 22 AKON 
SRC /UNIVERSAL 0008604 /UMRG (13.98 CD) 

Trouble 38 

126 94 95 61 ANTHONY HAMILTON 
SO SO DEF 52107/ZOMBA 112.98 CD) 

Comin' From Where I'm From 33 177 140 92 4 MARCO ANTONIO SOLIS 
FONOVISA 351483/ÚG (15.98 CD) 

Razon De Sobra 58 

Cal 128 114 11 BOWLING FOR SOUP 
SILVERTONE/JIVE 62294/ZOMBA 111398 CDI 

A Hangover You Don't Deserve 37 178 167 135 9 JUANES A 
SURCO 003475/UNIVERSAL LATINO (17.98 CD) 

Mi Sangre 33 

o 137 142 18 GAVIN DEGRAW 
J 63461/RMG (11.98 CDI 

Chariot - Stripped 56 179 RE -ENTRY 7 SOUNDTRACK 
NICK 64435 /BMG STRATEGIC MARKETING GROUP 113.98 CD) 

Dora The Explorer 133 

159 143 36 FRANZ FERDINAND 
DOMINO /EPIC 924414/SONY MUSIC (14.98 EQ CO) [N] 

Franz Ferdinand 32 180 RE-ENTRY 2 VARIOUS ARTISTS 
WALT DISNEY 861230 118.98 CO/DVD) 

Disney Channel Hits: Take 1 180 

04 158 159 9 JESSE MCCARTNEY 
HOLLYWOOD 162470 111.98 CDI 

Beautiful Soul 50 181 160 145 62 NICKELBACK 2 

ROADRUNNER 618400 /IDJMG 112.98/18.981 

The Long Road 6 

131 38 - 2 SOUNDTRACK 
COLUMBIA 93572/SONY MUSIC 11898 EQ CD /DVD) 

Themeaddict: WWE The Music V6 38 182 165 153 27 SLIPKNOT 
ROADRUNNER 618388/IDJMG (18.98 CD) 

Vol. 3: (The Subliminal Verses) 2 

RE -ENTRY 8 AVALON 
SPARROW 84901 118.98 CDI 

The Creed 104 183 150 110 9 BRIAN WILSON 
BRIMEL/NONESUCH 79846/WARNER BROS. 119.98 CO) 

Smile 13 

133 124 109 20 CROSSFADE 
FG /COLUMBIA 87148/SONY MUSIC (12.98 EQ CDI 11111 

Crossfade 109 184 135 - 2 VARIOUS ARTISTS 
MADACY KIDS! 50631/MADACY 1718 CDI 

Care Bears: Holiday Hugs! 135 

134 114 98 12 ANITA BAKER 
BLUE NOTE 77102 (12.98/18.98) 

My Everything 4 185 175 134 5 BIG & RICH 
WARNER BROS. (NASHVILLE) 48904/WRN 117.98 DVD /CDI 

Big & Rich's Super Galactic Fan Pak (EP) 90 

on 143 128 20 SOUNDTRACK 
HOLLYWOOD 162453 118.98 CDI 

A Cinderella Story 9 186 186 173 60 JET 
ELEKTRA 62892NAG (1298 CD) 

Get Born 26 

o) 131 113 49 CASTING CROWNS 
BEACH STREET 10723/REUNION 11898 CDI [11] 

Casting Crowns 59 187 174 - 2 CHRIS ISAAK 
WICKED GAME/REPRISE 48899/WARNER BROS. (18.98 CD) 

Chris Isaak Christmas 174 

137 119 102 13 PAPA ROACH 
EL TONAL/GEFFEN 003141 /INTERSCOPE (13.98 CD) 

Getting Away With Murder 17 188 189 164 TRACE ADKINS 
CAPITOL (NASHVILLE) 40517112.98 /18.98) 

Comin' On Strong 31 

(ED 134 123 27 LONESTAR 
BNA 59751/RLG (18.98 CD) 

Let's Be Us Again 14 189 182 156 - SOUNDTRACK 
DREAMWORKS /GEFFEN 003468/INTERSCOPE (13.98 CD) 

Shark Tale 31 

139 1113 

C, 
89 

156 141 

22 

8 

LIL WAYNE 
CASH MONEY 0015374/UMRG (13.98 CDI 

Tha Carter 5 190 144 112 5 SOUNDTRACK 
WARNER SUNSET 48695/WARNER BROS. (18.98 CDI 

The OC: Music From The OC: Mix 2 90 

TOBYMAC 
FOREFRONT 66417 (12.98 CDI 

Welcome To Diverse City 54 191 '169 140 14 PITBULL 
DIAZ BROTHERS 2560'/TVT 111.98/18981 

M.I.A.M.I. (Money Is A Major Issue) 14 

141 1121 
111 26 DEAN MARTIN 

CAPITOL 98487 (18.98 CDI 

Dino: The Essential Dean Martin 28 192 145 93 4 TRAIN 
COLUMBIA 92830 /SONY MUSIC (18.98 ES CD) 

Alive At Last 48 

OtiMi 149 163 16 KIDZ BOP KIDS 
RAZOR & TIE 89083 (18.98 CD) 

Kidz Bop 6 23 193 1184 - 2 VANESSA WILLIAMS 
LAVA 93199/AG (18.98 CDI 

Silver & Gold 184 

leDj 142 160 22 MAROONS 
OCTONE/J 62468/RMG (11.98 CD) 

1.22.03.Acoustic (EP) 42 CD NEW 1 VARIOUS ARTISTS 
BMG STRATEGIC MARKETING GROUP 619511898 CD) 

Ultimate Christmas 2 194 

144 129 130 51 HOOBASTANK 2 

ISLAND 001488 /IDJMG 02.98 CD) 

The Reason 3 195 196 - 2 VARIOUS ARTISTS 
UNIVERSAL SPECIAL MARKETS 18951/TIME LIFE 113.98 CDI 

Have A Fun Christmas 195 

CE) 178 193 65 HILARY DUFF 3 

BUENA VISTA 861006 /HOLLYWOOD 118.98 CD) 

Metamorphosis 1 196 173 138 16 SNOW PATROL 
POLYDOR/A &M 002271 /INTERSCOPE (12.98 CD) ]] Final Straw 114 

1146 120 97 9 THE USED 
REPRISE 48789/WARNER BROS. (18.98 CD) 

In Love And Death 6 002). :-E -ENTRY 41 NO DOUBT 2 

INTERSCOPE 001495 (12.98 CO) 

The Singles 1992 -2003 2 

147 104 67 7 MOS DEF 
RAW KUS /GEFFEN 0035584 /INTERSCOPE (13.98 CD) 

The New Danger 5 198 172 175 56 SHERYL CROW 3 

A &M 001521 /INTERSCOPE (12.98 CDI 

The Very Best Of Sheryl Crow 2 

CD RE -ENTRY 17 SOUNDTRACK 
COLUMBIA 92628 /SONY MUSIC (18.98 EQ CD) 

Spider -Man 2 7 199 161 133 9 INTERPOL 
MATADOR 616.(16.98 CO) 

Antics 15 

149 147 132 4 NEWSBOYS 
SPARROW 95547 117.98 CD) 

Devotion 56 200 197 127 3 RANDY TRAVIS 
WORD -CURB 86348/WARNER BROS. 118.98 CDI 

Passing Through 127 

3 
Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIAA Certification for net shipment of 1 million units Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond 

symbol indicates album's multi -platinum level. For boxed sets, and double albums with a tanning time of 100 minutes or more, the RIM multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro). 0 Certification of 200,000 units (Platino). Certification of 400,000 

units lMÛti- Platino). "Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, and all other CC: prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest 

percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. [M] inc icatos past or present Heatseeker title. ©2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 

150 122 104 JILL SCOTT Beautifully Human: Words And Sounds Vol. 2 
HIDDEN BEACH /EPIC 927734 /SONY MUSIC 118.98 EQ CO) 
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Sales data and nternet sales reports compded by 

Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

9 

'-1l' NUI4.. __ 1 Week At Number i 

U2 INTERSCOPE003613. How To Dismantle An Atomic Bomb 1 

1 

GWEN STEFANI INTERSCOPEO03469 Love, Angel, Music, Baby 7 

EMINEM SHADY /AFTERMATH00377I91NTERSCOPE Encore 2 

11 CHRIS BOTTI COLUMBIA 92872/SONY MUSIC [M] When I Fall In Love 81 

3 SHANIA TWAIN MERCURY003072/UMGN Greatest Hits 3 

6 2 CLAY AIKEN RCA62622/RMG Merry Christmas With Love 11 

NIRVANA OGC/GEFFEN 003727/UME With The Lights Out 19 

E 

9 5 

ALISON KRAUSS + UNION STATION ROUNDER 610525 Lonely Runs Both Ways 29 

ROD STEWART J62182' /flMG Stardust... The Great American Songbook Vol. III 27 

0 8 RAY CHARLES A2 
HEAR 2248 /CONCORD Genius Loves Company 24 

1 ' 4 TOBY KEITH OREAMWORKS NASHVILLE) 002323/UMGN Greatest Hits 2 5 

12 10 RAY CHARLES WMG SOUNOTRACKS/ATLANTIC7654O/RHINO Ray (Soundtrack) 30 

., 3 16 PEARL JAM EPIC 93535/SONY MUSIC rearviewmirror: Greatest Hits 1991 -2003 43 

4 12 ANDREA BOCELLI PHILIPS 003513/UNIVERSALCLAssIcsGROUP Andrea 35 

15 FANTASIA J64235' /flMG Free Yourself 8 

t 7 THE BEATLES APPLE 66978/CAPITOL The Capitol Albums Vol.1 104 

7 

ÿ :8 

19 

0 

19 

6 

MANNHEIM STEAMROLLER AMERICAN GRAMAPHONE2O20 Christmas Celebration 28 

SOUNDTRACK SONY CLASSICAL 93521/SONY MUSIC The Phantom Of The Opera 125 

CREED WINO.UP 13103 Greatest Hits 15 

GREEN DAY A REPRISE 487779WARNERBROS American Idiot 25 

DESTINY'S CHILD COLUMBIA92595/SONYMUSIC Destiny Fulfilled 4 

13 USHER A7 LAFACE63982/ZOMBA Confessions 12 

15 TIM MCGRAW A2 CURB 78858 Live Like You Were Dying 13 

4 14 NEIL YOUNG WARNER BROS.48935 Greatest Hits 57 

5 18 JOHN LENNON CAPITOL74428 Acoustic 163 
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Sales data compiled by 

Nielsen 
SoundScan 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 

-1-"Y NUMBER 1 ' e 
RAY (RAY CHARLES) 

s Weeks At Numbers 

WMG SOUNDTRACKS/ATLANTIC 76540/RHINO 

CO ,' BLUE COLLAR COMEDY TOUR RIDES AGAIN JACK/WARNER BROS. 48930/WRN 

3 3 THE POLAR EXPRESS WARNER SUNSET /REPRISE 48897ANARNER BROS. 

4 5 SHREK 2 GEFFEN /DREAMWORKS002557 /INTERSCOPE 

5 6 THE SPONGEBOB SQUAREPANTS MOVIE NICK 48888/SIRE 

6 4 BRIDGET JONES: THE EDGE OF REASON GEFFEN 003566/INTERSCOPE 

11 ELF NEW LINE 39028 

7 THE PRINCESS DIARIES 2: ROYAL ENGAGEMENT WALT DISNEY 861099 

THE PHANTOM OF THE OPERA SONY CLASSICAL 93521/SONY MUSIC 

10 2 THEMEADDICT: WWE THE MUSIC V6 COLUMBIA 93572/SONY MUSIC 

A CINDERELLA STORY HOLLYWOOD 162453 

22 

Il9 

SPIDER -MAN 2 COLUMBIA 92628/SONY MUSIC 

16 THE CHEETAH GIRLS (EP) WALT DISNEY 860126 

14 8 GARDEN STATE FOX/EPIC 92843/SONY MUSIC 

col 15 DORA THE EXPLORER NICK 64435/BMG STRATEGIC MARKETING GROUP 

16 14 SHARK TALE DREAMWORKS /GEFFEN 003468/INTERSCOPE 

17 10 THE OC: MUSIC FROM THE OC: MIX 2 WARNER SUNSET 48695/WARNER BROS. 

G3 20 THAT'S SO RAVEN WALT DISNEY 861015 

19 17 O BROTHER, WHERE ART THOU? Au LOST HIGHWAY /MERCURY 170069/IDJMG 

20 12 HALO 2 SUMTHING ELSE 2103 

21 13 SHALL WE DANCE? CASABLANCA/UNIVERSAL 003494/UMRG 

22 19 BLUE COLLAR COMEDY TOUR: THE MOVIE WARNER BROS. (NASHVILLE) 48424/WRN 4 LIZZIE MCGUIRE: TOTAL PARTY! WALT DISNEY 861095 

24 23 13 GOING ON 30 HOLLYWOOD 162454 

25 24 SHREK A2 
DREAMWORKS 450305/INTERSCOPE 

Top Internet Album Sales reflects physical albums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Billboard album charts, cata og tit es are included on the Internet and Soundtrack charts. Albums with the greatest sales gain this week. Recording Industry Assn. 

Of America (RIM) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of 1 million units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, 

and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units (Oro.) 0 Certification of 200,000 units (Platino). A' Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl 
available. [R] indicates past or present Heatseekertitle ©2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

THE BILLBOARD 200 A -1 (LISTED BY ARTISTS) 

Trace Adkins 188 
Clay Aiken 11 
Akon 176 
Avalon 132 

Anita Baker 134 
Lloyd Banks 162 
Barenaked Ladies 102 
The Beach Boys 153 
The Beatles 104 
Bee Gees 66 
Tony Bennett 154 
Dierks Bentley 169 
Beyonce 72 
Big & Rich 38, 185 
Black Eyed Peas 80 
Andrea Bocelli 35 
Bon Jovi 151 
Chris Botti 81 
Bowling For Soup 127 
Breaking Benjamin 83 
Brooks & Dunn 70 
Jimmy Buffett 89 

Ryan Cabrera 64 
Jeremy Camp 98 
Vanessa Carlton 100 
Casting Crowns 136 

Steven Curtis Chapman l ló 
Ray Charles 24, 30 
Kenny Chesney 41 
Chevelle 110 
Chingy 23 
Ciara 32 
Terri Clark 174 
Collective Soul 164 
Creed 15 
Crossfade 133 
Sheryl Crow 198 

Gavin DeGraw 128 
Destiny's Child 4 
Celine Dion 56 
The Diplomats 46 
Robert Downey, Jr. 121 
Hilary Duff 21, 145 

Eminem 2 
Evanescence 39, 119 
Sara Evans 96 

Fabolous 53 
Fantasia 8 
Franz Ferdinand 129 

Kenny G 40 
Good Charlotte 51 

Goo Goo Dolls 161 
Green Day 25 
Josh Groban 71 
Guns N' Roses 61 

Anthony Hamilton 126 
Hoobastank 144 

Interpol 199 
Chris Isaak 187 

Alan Jackson 95, 159 
Ja Rule 31 
Jet 186 
Jimmy Eat World 87 
Elton John 73 
JoJo 49 
Norah Jones 79, 99 
Juanes 178 

Keane 108 
Toby Keith 5, 106 
R. Kelly 160 
R. Kelly & Jay -Z 67 
Alicia Keys 68 
Kidz Bop Kids 142 
The Killers 82 
Korn 52 
Alison Krauss + Union Station 

Lenny Kravitz 111 

Larry The Cable Guy 77 
Avril Lavigne 37 
John Lennon 163 
Lil Jon & The East Side Boyz 10 
Lil Wayne 139 
Linkin Park 84 
LL Cool J 101 
Los Lonely Boys 59 
Lonestar 138 

Mannheim Steamroller 
Marilyn Manson 120 
Maroon5 33, 143 
Dean Martin 141 
John Mayer 62 
Martina McBride 118 
Jesse McCartney 130 
Michael McDonald 85 
Tim McGraw 13 
Sarah McLachlan 107 
John Mellencamp 88 
MercyMe 175 
Luis Miguel 114 
Modest Mouse 123 
Mos Def 147 

29 My Chemical Romance 117 

28 

Nelly 14, 45 
New Edition 94 
Newsboys 149 
Nickelback 181 
Nirvana 19 
No Doubt 197 

Brad Paisley 63 
Papa Roach 137 
Pearl Jam 43 
A Perfect Circle 76, 165 
Pitbull 191 

Queen Latifah 97 

Rammstein 158 
Rascal Flatts 36 
Raven -Symone 171 
Relient K 90 
LeAny Rimes 103 
The Rolling Stones 152 

Jill Scott 150 
Seal 92 
Seether 168 
Blake Shelton 115 
Shinedown 170 
Simple Plan 26 
Jessica Simpson 16, 65 

Ashlee Simpson 34 
Frank Sinatra 105 
Slipknot 182 
Michael W. Smith 69 
Snoop Dogg 9 
Snow Patrol 196 
Marco Antonio Solis 177 

Blue Collar Comedy Tour Rides 
Again 50 
Bridget Jones: The Edge Of Reason 
86 
The Cheetah Girls (EP) 156 

SOUNDTRACK 
A Cinderella Story 135 
Dora The Explorer 179 
Garden State 166 
The OC: Music From The OC: Mix 
2 190 
Phantom Of The Opera 125 
The Polar Express 60 
The Princess Diaries 2: Royal 
Engagement 124 
Shark Tale 189 
Shrek 2 74 
Spider -Man 2 148 
The Spongebob Squarepants Movie 

78 
Themeaddict: WWE The Music 
131 

Britney Spears 17 
Gwen Stefani 7 
Rod Stewart 27, 113 
Joss Stone 122 
George Strait 18 
Ruben Studdard 20 
Sum 41 112 
Switchfoot 42 

Taking Back Sunday 173 
Three Days Grace 155 
tobyMac 140 
Chris Tomlin 167 
Train 192 
Trans -Siberian Orchestra 44 
Randy Travis 200 
Trick Daddy 55 
Shania Twain 3 

U2 1 

Keith Urban 57 
The Used 146 
Usher 12 

VARIOUS ARTISTS 

Bad Boys R &B Hits 93 
V6 Care Bears: Holiday Hugs! 184 

Disney Channel Hits: Take 1 180 
Have A Fun Christmas 195 
Now 16 48 
Now 17 6 
Radio Disney Jingle Jams 172 
Totally Hits 2004 Vol. 2 157 
Ultimate Christmas 2 194 
WOW Hits 2005: 31 Of The Years 
Top Christian Artists And Hits 47 

Velvet Revolver 54 

Vanessa Williams 193 
Brian Wilson 183 
Gretchen Wilson 22 

Yellowcard 75 
Ying Yang Twins 109 
Neil Young 58 
Young Buck 91 

Over The 

Counter 
Continued from page 61 

Yet the tide has turned ugly, as 
even with U2's winning week and 19 

albums beating 100,000 during the 
crucial Thanksgiving period, sales 
lag those of the same 2003 frame for 
an 11th straight week. 

That trend is particularly beguil- 
ing in light of the week's very 
robust top 10. Those titles add up 
to 3.6 million units, the largest top 
10 volume since 2001 and 68% 
larger than the top 10 we had 
during Thanksgiving 2003, when 
Jay -Z's "The Black Album" was No. 
1 with 260,000. 

Further, this is the first time in 
the Nielsen SoundScan era that 
seven albums sold 250,000 or more 

in one week during a month other 
than December. But, even though 
volume on The Billboard 200 is 
6.2% ahead of that from the same 
week a year ago, overall album sales 
are down by 5%. 

The fourth -quarter slide has 
some pundits thinking that the 
quirk of the calendar that yields a 
53rd week for the 2004 tracking 
period might be the only factor to 
keep album sales ahead of last 
year's volume. 

STAR POWER: The Top Heat - 
seekers chart looks like a page 
from TV Guide, as Oprah Winfrey 
guest Robert Downey Jr. bows at 
No. 1, while Marlo Thomas and 
Kevin Spacey's "Beyond the Sea" 
soundtrack enter at Nos. 23 and 
37, respectively. 

Although famous in their acting 
careers, all three qualify for the 
developing- artist list, which is open 
to any act that has not charted in 
the top half of The Billboard 200. 

SNAPSHOTS: Gwen Stefani bows at 
No. 7 on The Billboard 200 with 
309,000. That is a larger opening 
week than she has ever had with No 
Doubt, but there were three weeks 
in 1996 when "Tragic Kingdom" 
sold more ... Oprah Winfrey is on 
again, as her show moves BeBe 
Winans' Christmas set from less 
than 1,000 a week ago to 51,000, 
with 99% of those coming from 
Starbucks. He enters Top Pop Cata- 
log at No. 1 and Top Holiday Albums 

at No. 4 ... Snoop Dogg, No. 9 on 
the big chart at 203,000 copies, sees 
only a 9.7% decline in his second 
week. This might be the smallest 
drop by a rap album after a full - 
week opener of 200,000 -plus in 
Nielsen SoundScan history, but do 
you have any idea how long it would 
take to research that? 

TROPHY SHELF: We're in the thick 
of awards season as the Country 
Music Assn. ceremony on CBS that 
affected our charts two issues ago 
led into the American Music 
Awards, which aired Nov. 14 on 
ABC, and the Vibe Awards, which 
aired Nov. 16 on UPN. 

Waiting in the wings are VH1's 
Big in '04 Awards, set to run Dec. 
5, and -oh, yeah -the Billboard 
Music Awards, which will air Dec. 
8 on Fox. 

Of the three recent awards shows, 
the CMAs had the biggest viewership, 
with an 11.5 rating and an 18 share. 
It was the only one to post lower 

numbers than it did a year earlier but 
still packed a wallop on The Billboard 
200 and Top Country Albums (Over 
the Counter, Billboard, Nov. 27). 

The American Music Awards pulled 
a 7.9/12 and yielded increases for six 
of the charting acts that played the 
show. Last issue, three of those scored 
gains of more than 50%: Josh 
Groban (up 57%), Maroon5 (up 51%) 
and Alicia Keys (up 56%). 

Keys, like the pairing of Snoop 
Dog and Pharrell, also appeared on 
the Vibe show, which drew 5.2 mil- 
lion viewers, with a spike attributed 
to news coverage of the fracas that 
broke out during the taping. 

Keys had the biggest gain by far 
among Vibe performers, while 
Snoop bowed last week with 
225,000 sold. 

Nelly's "Suit" had a 6% increase, 
but his "Sweat" fell by 18%. The Vibe 
duo of Jadakiss and Anthony Ham- 
ilton was also a split count, with the 
former losing 7% of prior -week sales 
but Hamilton gaining 21%. 
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Sales data compiled by 1L 
Nielsen 

ARTIST SoundScan Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 

=a" NUMBE' 2 Weeks At Plumber i 

CLAY AIKEN Merry Christmas Witt Love 
RCA 62622/RMG 118.98 CO) 

© - ' HOT SHU I L. , I t 
JESSICA SIMPSON Rejoyce: The Christmas All: um 
COLUMBIA 92880 /SONY MUSIC 11898 ED CDI - 

3 2 
- 

MANNHEIM STEAMROLLER Christmas Celebration 
AMERICAN GRAMAPHONE 2020 11798 CDI 0 - BEBE WINANS My Christmas Prayer 
HIDDEN BEACH /EPIC 90788/SONY MUSIC 1129 DO CDI 

3 TRANS- SIBERIAN ORCHESTRA The Lost Christmas Eve 
LAVA 93146/AG 118.98 CD) 

- 

6 

$ GREATEST 
VARIOUS ARTISTS A2 NOW That's What I Call Christmas! 2: The Signature Collection 
EMI /UNIVERSAUSONY MUSIC/ZOMBA 83098/CAPITOL 11998 CD) - 

7 5 SOUNDTRACK The Polar Express 
WARNER SUNSET/REPRISE 48897/WARNER BROS. 118.98 CDI o 10 VARIOUS ARTISTS A6 Now That's What I Call Christmas! 
EMI/ZOMBA/SONY MUSIC /UNIVERSAL 585620 /UMRG 11998 CD) 0 12 TRANS -SIBERIAN ORCHESTRA Christmas Eve And Other Stories 
LAVA 92736/AG 111.98/17.981 

10 11 HARRY CONNICK, JR. Harry For The Holidays 
COLUMBIA 90550/SONY MUSIC 118.98 ED CD) 

11 4 LARRY THE CABLE GUY A Very Larry Christmas 
JACK/WARNER BROS. (NASHVILLE) 48931/WRN (18.98 CDI 

12 7 FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR Christmas With The Rat Pack 
CAPITOL 42210112.98/17.961 o 16 KIDZ BOP KIDS Kidz Bop Christmas 
RAZOR &TIE 8905617.98/11.90) 

14 9 BARENAKED LADIES Barenaked For The Holidays 
DESPERATION 40015/WARNER EROS. 118.98 CDI 

15 F 8 LEANN RIMES What A Wonderful World 
CURB 78779 11818 CDI 

16 15 CELINE DION A' These Are Special limes 
550 MUSIC /EPIC 69523/SONY MUSIC 11198 EQ/17.98) 

,1 

21 SOUNDTRACK Elf 
NEW LINE 39028 06.98 CDI 

25 TRANS- SIBERIAN ORCHESTRA The Christmas Attic 
LAVA83145/AG 111.98/17.98) 

19 : 13 FRANK SINATRA The Christmas Collection 
REPRISE 76542/WARNER STRATEGIC MARKETING 08.98 CDI 

20'? 14 BURL IVES Rudolph The Red -Nosed Reindeer 
MCA SPECIAL PRODUCTS 322177/UME 16.98 CDI 

21 ; 18 BING CROSBY White Christmas 
MCA SPECIAL PRODUCTS 731143/UME 12.98/5.981 

31 KENNY CHESNEY All I Want For Christmas Is A Real Good Tan 
RNA LG 118.98 CD) 

23 ` 17 ELVIS PRESLEY Its Christmas Time 
RCA SPECIAL PRODUCTS 44931 16.98 CDI 

22 VARIOUS ARTISTS American Idol: The Great Holiday Classics 
RCA 55424/RMG 116.98 CD) 

24 MANNHEIM STEAMROLLER A3 Christmas Extraordinaire 
AMERICAN GRAMAPHONE 1225 (17.98 CDI 

- 

23 MARTINA MCBRIDE White Christmas 
RCA NASHVILLE 67654/RLG (10.98/16.98) 

28 MARIAN CAREY 5 Merry Christmas 
COLUMBIA 64222 /SONY MUSIC 111.98 EQ/17.981 

28 1 

'. 

26 VARIOUS ARTISTS WOW Christmas 
WORD- CURB /EMICMG /PROVIDENT 86078/WARNER BROS. 121.98 CDI 

32 HILARY DUFF Santa Claus Lane 
BUENA VISTA 860129/WALT DISNEY 02.98 CD) 

34 ALAN JACKSON Let It Be Christmas 
ARISTA NASHVILLE 67062/RLG 01.98/18.981 

33 HARRY CONNICK, JR. A2 When My Heart Finds Christmas 
COLUMBIA 57550/SONY MUSIC (11.98 ED/17.98) 

44 THE BRIAN SETZER ORCHESTRA Boogie Woogie Christmas 
SURFDOG 44011/WARNER BROS. 118.98 CDI 

37 AMY GRANT The Best Of Amy Grant 20th Century Masters The Christmas Collection 
A &M 000695/UME 111.98 CD) 

20 VARIOUS ARTISTS Radio Disney Jingle Jams 
WALT DISNEY 861191 08.98 CD) 

39 VARIOUS ARTISTS The Time -Life Treasury Of Christmas: Holiday Memories 
TIME LIFE 18857 09.98 CDI 

36' 

37', 
- 

19 VARIOUS ARTISTS Care Bears: Holiday Hugs! 
MADACY KIDS) 50631 /MADACY 17.98 CD) 

27 CHRIS ISAAK Chris Isaak Christmas 
WICKED GAME/REPRISE 4889,3/WARNER BROS. 08.98 CDI 

40 VINCE GUARALDI A Charlie Brown Christmas 
FANTASY 8431 110.98/15.98) 

39 29 VANESSA WILLIAMS Silver & Gold 
LAVA 93199/AG 118.98 CDI 

40': 35 VARIOUS ARTISTS Ultimate Christmas 2 
BMG STRATEGIC MARKETING GROUP 84195 118.98 CD) 

41 30 VARIOUS ARTISTS Have A Fun Christmas 
UNIVERSAL SPECIAL MARKETS 18951/TIME LIFE 03.98 CD) 

42; 38 VARIOUS ARTISTS Shimmy Down The Chimney: A Country Christmas 
CAPITOL 71143 118.98 CDI 

43.1 36 TOBY KEITH Christmas To Christmas 
MERCURY 527909/UMGN (5.98 CD) 

4 

42 RAY CHARLES Ray Charles Celebrates A Gospel Christmas With The Voices Of .1 ubile Lion! 
URBAN WORKS 50827 /MADACY 1998 CDI 

46 ELVIS PRESLEY White Christmas 
RCA 67959 /RMG 01.98/17.981 

46 45 MANNHEIM STEAMROLLER A6 A Fresh Aire Christmas 
AMERICAN GRAMAPHONE 1988 (15.98 CDI 

47 41 VARIOUS ARTISTS Strawberry Shortcake: Berry Merry Christmas (EP) 
WC 9502/KOCH 10.98 CDI - WHITNEY HOUSTON One Wish: The Holiday Album 
ARISTA 50996 /RMG 116.98 CDI 

CD 

49 47 VARIOUS ARTISTS The Time -Life Treasury Of Christmas 
TIME LIFE 18800 (19.98 CO) 

ED - JIMMY BUFFETT Christmas Island 
MARGARITAVILLE 111489 /MCA 12.98/5.981 

ATSEEKERS® 
o Sales data compiled by 10 

Nielsen 

ARTIST 
SoundScan 

Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

NUMBER 1 I HOT 51.0T DEBUT . 1 ` I Week At Number i 

ROBERT DOWNEY, JF:. The Futurist 
SONY CLASSICAL 92654/SONY MUSIC 1 18.98 CO CD) 

1 1 

$= GREATE ST GAINER 
CROSSFADE Crossfade 
FG/COLUMBIA 87148/SONY MUSIC 112.'8 EG CDI 

2 2 SNOW PATROL Final Straw 
POLYDOR/A &M 002271 /INTERSCOPE 11',''-98 CD) 

, 

RICARDO ARJONA Solo 
SONY DISCOS 95380 118.98 ES CD/DVD) 

5 7 8 THE POSTAL SERVICE! Give Up 
SUB POP 595. 114.98 CDI 

0 20 22 HAWTHORNE HEIGHTS The Silence In Black And White 
VICTORY 220113.9e CD) 

14 10 LYFE JENNINGS Lyfe 268 -192 
COLUMBIA 90946/SONY MUSIC 112.98 Ea CD) 

8 11 SKINDRED Babylon 
BIELER BRDSJLAVA 93304/AG 11198 CC -I 

17 24 THE GAME Untold Story 
GET LOW 7117.98 CDI 

12 15 THE ALCHEMIST 1st Infantry 
ALC9548/KOCH 05.98 CDI 

11 . 18 

4. 10 

21 JUAN LUIS GUERRA 0 Para Ti 
VENE 651000/UNIVERSAL LATINO 115.99 CDI 

9 K -PAZ DE LA SIERRA Pensando En Ti 
UNIVISION 310291860 114.98 CD) 

.. 
- 15 

11 

18 MUSE Absolution 
TASTE MEDIA 48733I WARNER BROS. (14.98 CDI 

13 THE BABY EINSTEIN MUSIC BOX ORCHESTRA Baby Einstein: Lullaby Classics 
BUENA VISTA 861085/WALT DISNEY 17.18 CO) 

5 6 PINK MARTINI Hang On Little Tomato 
HEINZ 2 07.98 CDI 

1 t, SHANE & SHANE Clean 
INPOP71290 07.98 CD) 

1 CHRISTIAN CASTRO Hoy Quiero Sonar 
ARIOLA 65920/BMG LATIN 118.98 CD) 

4 4 HANDSOME BOY MODELING SCHOOL White People 
ELEKTRNATLANTIC 82941/AG 118.98 C 11 

6 7 ISRAEL AND NEW BREED Live From Another Level 
INTEGRITY GOSPEUEPIC 91263/SONY N'USIC 118.98 EQ CO) 

13 - CONJUNTO PRIMAVERA Miles De Voces En Vivo 
FONOVISA 351448/UG (13.98 C01 

21 27 ALEJANDRO FERNANDEZ A Corazon Abierto 
SONY DISCOS 95323 06.98 ES CO) 

16 17 MADELEINE PEYROUX Careless Love 
ROUNDER 813192 07.98 CDI 

2 MARLO THOMAS AND FRIENDS Thanks & Giving: All Year Long 
ATLANTIC 78445 /KID RHINO (1898 CO) 

24 ` 41 50 BARLOWGIRL Barlowgirl 
FERVENT 30049 04.98 CD) 

25 29 35 VICENTE FERNANDEZ Tesoros De Coleccion 
SONY DISCOS 95241 19.98 ED CDI 

22 19 MONCHY & ALEXANDRA Hasta El Fin 
J &N 95422/SONY DISCOS 05.98 ED CD) 

38 37 PHILLIPS, CRAIG AND DEAN Let The Worshippers Arise 
INO /EPIC 92879/SONY MUSIC 117.98 EQ CDI 

24 30 FUTURE LEADERS OF, THE WORLD LVL IV 
EPIC 89192/SONY MUSIC 112.98 EG CDI 

27 36 J MOSS The J Moss Project 
GOSPO CENTRIC 70088/ZOMBA 117.98 CD) 

37 40 SUGARLAND Twice The Speed Of Life 
MERCURY 002172NMGN 03.98 CDI 

31 26 34 DONALD LAWRENCE & CO. I Speak Life 
VERITY 62228/ZOMBA 111.98/17.98) 

32 33 31 SCISSOR SISTERS Scissor Sisters 
UNIVERSAL 00277rNMRG 113.98 CD) 

33 . 42 - THE WIGGLES Yummy Yummy 
x0CH 8626 01.98 CDI 

34 44 
- - 

45 UNDEROATH They're Only Chasing Safety 
SOLID STATE 83184/TOOTH & NAIL 113.18 CD) 

35 3 - MONOXIDE Chainsmoker LP 
PSYCHOPATHIC 4044 (15.98 C01 

36E: 25 12 DON FRANCISCO Mi Homenaje Gigante A La Musica Nortena 
UNIVISION 310171AM 113.98 CD) 

37 KEVIN SPACEY Beyond The Sea 
ATCO 18444 /RHINO 118.98 CD) 

38 34 38 RAY LAMONTAGNE Trouble 
RCA 63459 /RMG 111.98 CDI 

39 ' 36 41 MINDY SMITH One Moment More 
VANGUARD 79736 116.98 CDI 

32 26 JENNIFER PENA Houston: Rodeo Live 
UNIVISION 310288/UG 113.98 CD) 

NICKY JAM Vida Escante 
PINA 270148/UNIVERSAL LATINO (15.9E CD) 

43 47 LUNYTUNES La Trayectoria 
MAS FLOW 318000 /UNIVERSAL LATINO 118.98 CDI 

BUILDING 429 Space In Between Us 
WORD -CURB 86321/WARNER BROS. 11:',98 CD) 

31 33 ROY JONES, JR. PRESENTS BODY HEAD BANGERZ Body Head Banger2: Volume One 
BODY HEAD /UNIVERSAL 0036W /UMRG 113.98 CDI 

DAMIEN RICE O 
DRMNECTOR 48507ANARNER BROS. 03.98 CO) 

y 

' 50 - LOS BUKIS Lo iMejor De Nosotros 1972 -1986 
FONOVISA351475/UG 113.98 CD) 

MARK LOWRY Mary, Did You Know? 
SPRING HOUSE 2572/EMICMG 07.98 CI t1 

30 ALEJANDRO SANZ Grandes Exitos 97 -04 
WARNER LATINA 61970 118.98 CD) 

48 - RISE AGAINST Siren Song Of The Counter Culture 
GEFFEN 002967 / INTERSCOPE 19.98 CD) 

-- ., 
KIERRA KIKI SHEARD I Owe You 
EMI GOSPEL 97304 117.98 CDI 

DECEMBER 
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® TOP INDEPENDENT TM 

Sales data compiled by 1L 1 Nielsen 

ARTIST 
SoundScan Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 

rL-rs NUMB'. -e 3 Weeks At Number i 

LIL JON & THE EAST SIDE BOYZ Crunk Juice 
BME 2698/TVT 111.98/17.98) 

2 3 

-$I LAIN! 
MANNHEIM STEAMROLLER Christmas Celebration 
AMERICAN GRAMAPHONI '.' '....- 

°lX Ht) j .)ti L .1T 
THE DIPLOMATS Diplomatic Immunity 2 
DIPLOMATS 5771/KOCH 117.98 CDI 

- 

4 2 YING YANG TWINS My Brother & Me 
COLLIPARK 2489/TVT 111.98 CD/DVDI 

3 - COLLECTIVE SOUL Youth 
EL 60001 115.913 CD) 

b 13 
- 

9 TAKING BACK SUNDAY Where You Want To Be 
VICTORY 228 115.98 CDI 

7 5 15 VARIOUS ARTISTS Care Bears: Holiday Hugs! 
MADACY KIDS) 50631 /MADACY 17.98 CD) 

8 9 7 PITBULL M.I.A.M.I. (Money Is A Major Issue) 
DIAZ BROTHERS 2560/TVT 111.98/18981 

9 7 6 INTERPOL Antics 
MATADOR 616' 116.98 CDI o 1i 5 GEORGE JONES 50 Years Of Hits 
BANDIT 220 127.98 CDI 

11 10 8 GRUPO CLIMAX Za Za Za 
MUSART 20539/BALBOA 15.98 CDI [N] 

12 6 4 ELLIOTT SMITH From A Basement On The Hill 
ANTI - 86741 /EPITAPH 117.98 CD) 

21 38 RAY CHARLES Ray Glades Celebrates A Gospel Christmas With The Voices Of Jubilation! 
URBAN WORKS 50627/MADACY (9.98 CD) 

24 21 LIL' ROMEO Romeoland 
NEW NO LIMIT 5753/KDCH 112.9807981 

1 
3 

8 11 SOUNDTRACK Halo 2 
SUMTHING ELSE 2103 (15.98 CD) 

1 /.. 16 16 THE POSTAL SERVICE Give Up 
SUB POP 595. 114.98 CDI [N] 

1 / 27 28 HAWTHORNE HEIGHTS The Silence In Black And White 
VICTORY 229 (13.98 CD) [N] 

18 

ito 
12 - BONE THUGS -N- HARMONY Greatest Hits 

RUTHLESS 254M (18.98 CD) 

23 30 
GET 
THE GAME 

[N] 
Untold Story 

20 19 20 THE ALCHEMIST 1st Infantry 
ALC 9548/KOCH (15.98 CDI [N] 

21 15 12 PINK MARTINI Hang On Little Tomato 
HEINZ 2 117.98 CD) [N] 

22 26 27 FLOGGING MOLLY Within A Mile Of Home 
SIDEONEDUMMY 71251 08.98 CD) 

23 20 18 SHADOWS FALL The War Within 
CENTURY MEDIA 8229 112.98 CDI 

(D 37 22 VARIOUS ARTISTS Here Comes Santa Claus 
UNITED AUDIO 11341 14.98 CD) 

25 18 10 TOM WAITS Real Gone 
ANTI - 8667M/EPITAPH 11728 CDI 

26 29 14 AFI AFI 
NITRO 15859 113.98 CDI 

27 30 17 DARYL HALL JOHN OATES Our Kind Of Soul 
U -WATCH 80103 118.98 CD) o 42 43 CLEDUS T. JUDD Bipolar And Proud 
KOCH 9809 117.98 CDI 

29 32 33 SENSES FAIL Let It Enfold You 
DRIVE -THRU 0403NAGRANT 03.98 CD /DVDI 

30 22 13 213 The Hard Way 
DOGGYSTYLE 2870/TVT 111.96/17.981 

31 28 23 VARIOUS ARTISTS Enjoy Every Sandwich: The Songs Of Warren Zevon 
ARTEMIS 51581 118.98 CD) 

® 40 35 STRAYLIGHT RUN Straylight Run 
VICTORY 229 (13.98 CDI 

33 

3' ' 

41 - THE WIGGLES Yummy Yummy 
KOCH 8626 111.98 CD) [N] 

SOUNDTRACK Blade Trinity 
NEW LINE 39037 116.98 CDI 

35 

37 

14 - MONOXIDE Chainsmoker LP 
PSYCHOPATHIC 4044 115.98 CDI [M] 

SUGARCULT Palm Trees And Power Lines 
FEARLESS 51512/ARTEMIS 114.98 CDI 

36 39 MI NDYgSMITH 
[N] 

One Moment More 
VANUARD 

38 34 24 JACKI -O Poe Little Rich Girl 
POE B0V 2860'/IVT 117.98 CDI 

3' 

40 

DASHBOARD CONFESSIONAL A Mark, A Mission, A Brand, A Scar 
VAGRANT 0385 118.98 CD) 

35 26 NOFX The Greatest Songs Ever Written (By Us) 
EPITAPH 86727 113.98 CDI 

4 

a; 

a ' 

4 ,- 

49 49 ATREYU The Curse 
VICTORY 218 115.98 CDI 

FALL OUT BOY Take This To Your Grave 
FUELED BY RAMEN 061 112.98 CDI 186] 

17 - MF DOOM MM..Food 
RHYMESAVERS ENTERTAINMENT 0051. 115.98 CD) 

44 41 YING YANG TWINS Me & My Brother 
COLLIPARK 2488/8/ 117.98 CDI 

43 36 THE DIPLOMATS PRESENT JIM JONES On My Way To Church 
DIPLOMATS 5770' /KOCH 117.98 CD) 

SOUNDTRACK Mean Girls 
SUPERFECTA 10699 :RYKODISC 117.98 CD) 

THE HIT CREW Kids Pop Christmas Songs 
DJ'S CHOICE 1536 17.98 CDI 

4 MATCHBOOK ROMANCE Stories And Alibis 
EPITAPH 66660. 112.98 CDI [N] 

a THE MORMON TABERNACLE CHOIR Sing, Choirs Of Angels 
MORMON TABERNACLE 1063 111.98 CDI 

48 48 DEATH CAB FOR CUTIE Transatlanticism 
BARSUK 32. (16.98 CD) 

All Christmas, Hanukkah, and Kwanzaa collections, including new ones and those released in earlier y oars, are eligible te9pear on Top Hol day A bums. The Heatseekers chart lists de best- selling albums by new and developing art0ts, defined as those who have never appeared in the top 100 of The Billboard 200. If a Heatseekers title reaches that level. 

T and the acts subsequent albums are immediately ineligible to appear on the Heatseekers chart Top Independent Albums are current titles that a e sold via independent distribution, including those that are fulfilled via major branch distributors. Albums with the g Retest sales gains this week. Recording Industry Assn. Of America (RIM) certification 

for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of 1 million units ( 'latinum). +RIAA certification for TO shipment of 10 million units (Diamond). Nu neral following Platinum or Diamond symbol indicates album's multi -platinum level For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA 

multiplies shipments by the number of discs and /or tapes. RIM Latin awards: o Certification for net shipm ant of 100,001 units )Oro!. c Certification of 200,000 units (Platino). A' Cert 'caaon of 400,000 units (Multi- Platino).'Asterisk indicates Vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices 

marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shews charts largest unit increase. DU indicates pastor preset t Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc All rights reserved. 
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SoundScan 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 

>e NUMBER 1 ge _= 6 Weeks At Number 1 

CHRIS BOTTI When I Fall In Love 
COLUMBIA 92872/SONY MUSIC 161] 

- 

2 DIANA KRALL The Girl In The Other Room 
VERVE 001826NG 

3 MADELEINE PEYROUX Careless Love 
ROUNDER 613192 [H] 

4 LINDA RONSTADT Hummin' To Myself 
VERVE 000887/VG 

5 JANE MONHEIT Taking A Chance On Love 
SONY CLASSICAL 92495/SONY MUSIC 

6 RENEE OLSTEAD Renee Olstead 
143 /REPRISE 48704/WARNER BROS. 

8 HARRY CONNICK, JR. Only You 
COLUMBIA 90551 SONY MUSIC 

7 PETER CINCOTTI On The Moon 
CONCORD 2221 [N] 

9 NANCY WILSON R. S. V. P. 
MCG JAll 1013 

10 MARILYN SCOTT Nightcap 
PRAM 0005/MAILBOAT 

I 20 DIANNE REEVES Christmas lime Is Here 
DLL'. NOTE 73344 

12 AL JARREAU Accentuate The Positive 
VERVE 001634NG 

13 BRANFORD MARSALIS QUARTET Eternal 
MARSALIS 613309 /ROUNDER 

19 VARIOUS ARTISTS 20 Best Of Jazz 
MADACY SPECIAL PRODUCTS 5328/MADACY 

5 24 LOUIS ARMSTRONG Louis Armstrong [Madacy 2004] 
MADACY 686 

15 THE MANHATTAN TRANSFER Vibrate 
TELARC JAll 83603/TELARC 

16 PETER CINCOTTI Peter Cincotti 
CONCORD 312159 [Ml 

17 KEITH JARRETT /GARY PEACOCK/JACK DEJOHNETTE The Out -Of- Towners 
FCM 300102/UNIVERSAL CLASSICS GROUP 

'i COLEMAN HAWKINS The Centennial Collection 
BLUEBIRD 60086/RCA VICTOR 

11 ALICE COLTRANE Translinear Light 
IMPULSE! 002719NG 

VARIOUS ARTISTS 50 Big Band Love Songs 
MADACY 10494 

23 DR. JOHN N'Awlinz: Dis Dat Or D'Udda 
BLUE NOTE 78602 

NAT KING COLE Love Songs 
CAPITOL 81513 

22 JOE SAMPLE Soul Shadows 
PRA/VERVE 002834NG 

' e 5' VARIOUS ARTISTS The Very Best Of Cole Porter 
RIP-O /UTV 001780/UME 

DC'_MBER 
2004 
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TOP CONTEMPORARY 

JAZZ.. 
Sales data compiled by l P. Nielsen 

SoundScan 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

w 

N 
5 

17 
NUMBER 1 'Lt-' 1 Week At Number 1 

KENNY G At Last... The Duets Album 
ARISTA 62470/RMG 

1 NORAH JONES a Come Away With Me 
BLUE NOTE 32088' [M] 

4 WILL DOWNING Christmas, Love And You 
GRP 002746N6 

-M] 3 JAMIE CULLUM twentysomething 
UNIVERSAWERVE 002273NG 

2 CHRIS BOTTI A Thousand Kisses Deep 
COLUMBIA 90535/SONY MUSIC [M] 

5 KENNY G Ultimate Kenny G 
BMG HERITAGE 50997/RMG 

6 BONEY JAMES Pure 
WARNER BROS. 48786 

7 NORMAN BROWN West Coast Coolin' 
WARNER BROS. 48713 [H] 

9 VARIOUS ARTISTS Forever, For Always, For Luther 
GRP 002426/V6 

C 8 MINDI ABAIR Come As You Are 
GRP 002527NG [H] 

11 WAYMAN TISDALE Hang Time 
RENDEZVOUS 5104 [H] 

. 10 INCOGNITO Adventures In The Black Sunshine 
RICE/NARADA JAll 70863 /NARAOA 

14 CRAIG CHAQUICO Midnight Noon 
HIGHER OCTAVE 76716 

1Ml 13 VARIOUS ARTISTS Smooth Jazz WNUA 95.5 CD Sampler Volume XVII 
WNUA 9554/RYKODISC 

19 VARIOUS ARTISTS A Jazzy Little Christmas 
RCI 40552 

b 15 VARIOUS ARTISTS Playboy Jazz: In A Smooth Groove 
?LAYBOY JAll 2750/CONCORD 

T 12 DAVE KOZ Saxophonic 
CAPITOL34226 [M] 

fiE 16 MEDESKI MARTIN AND WOOD End Of The World Party (Just In Case) 
BLUE NOTE 95633' [H] 

?114 18 FOURPLAY Journey 
BLUEBIRD 61358 /RCA VICTOR 

SG 20 EVERETTE HARP All For You 
A440 4042 

P7 
= 

21 GEORGE BENSON Irreplaceable 
GRP 000599NG 

22 VARIOUS ARTISTS Smooth Jazz KKSF 103.1: Sampler For Aids Relief Volume Fifteen 
0,51 2400/A440 

VARIOUS ARTISTS Marvin, Teddy & Luther: A Smooth Urban Jazz Love Letter 
SHANACHIE 5119 

25 RONNY JORDAN After B 

N-COOED 4252NVARLOCK 

B5 24 REGINA BELLE Lazy Afternoon 
PEAK 8524 /CONCORD 

DECEMBE 
2004 

R 11 

Billboard TOP CLASSICAL ALBUMSTM 

ARTIST IMPRINT & NUMBER /DISTRIBUTING LABEL Title 

Y 

3 

á 

1 

^ " ±_ }' 1BER 1 9 Weeks At Number 1 

YO -YO MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE) Yo -Yo Ma Plays EndsMonicone 
SONY CLASSICAL 93456/SONY MUSIC 

if 

5 SOUNDTRACK Master And Commander 
DECCA 001574 /UNIVERSAL CLASSICS GROUP 

3 RENEE FLEMING /ORCHESTRA OF THE AGE OF ENLIGHTENMENT (BICKET) Handel 
DFCTA 003160 /UNIVERSAL CLASSICS GROUP 

6 ANDRE RIEU Tuscany 
DENON 17431 

4 YOYO MA WITH THE AMSTERDAM BAROQUE ORCHESTRA & TON KOOPMAN Ywaldi's Cello 
SONY CI ASSICAL90916 /SONY MUSIC Q o 

Q 
o 

11 ANDREA BOCELLI Sacred Arias: Special Edition 
PHILIPS 001275/UNIVERSAL CLASSICS GROUP 

8 JOSHUA BELL Romance Of The Violin 
SONY CLASSICAL 87894/SONY MUSIC [H] 

10 THE MORMON TABERNACLE CHOIR Peace Like A River 
MORMON TABERNACLE 6188 

12 LEON FLEISHER Two Hands 
VANGUARD CLASSICS 1551 /ARTEMIS CLASSICS 

10 

4D 
9 ANONYMOUS 4 American Angels 

HARMONIA MUNDI 907326 [M] 

15 ANJA LECHNER & VASSILIS TSABROPOULOS Chants, Hymns & Dances 
ECM 003036/UNIVERSAL CLASSICS GROUP 

12 7 ANNA NETREBKO WITH THE MAHLER CHAMBER ORCHESTRA (ABBADO) Sempre Libera 
IS 007999 /UNIVERSAL CLASSICS GROUP ® THE MORMON TABERNACLE CHOIR America's Choir: Favorite Songs, Hymns, & Anthems 
MORMON TABERNACI E 6313 

14 13 JAMES GALWAY Wings Of Song 
OG 003024 /UNIVERSAL CLASSICS GROUP 

15 14 HILARY HAHN WITH LONDON SYMPHONY ORCHESTRA (DAVIS) Elgar, Vaughan Williams: Concerto For Violildfhe Lark Ascending 

DG 003026 /UNIVERSAL CLASSICS GROUP 

DECEMBER 
2004 
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R8, 
BIDoard TOP CLASSICAL CROSSOVER 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

Y 
W 

1 

NUMBER 1 "= 
3 Week SAtNumberl 

ANDREA BOCELLI Andrea 
PHILIPS 003513 /UNIVERSAL CLASSICS GROUP 

2 JOSH GROBAN ° Closer 
153 /REPRISE 48450/WARNER BROS. 

3 SARAH BRIGHTMAN Live From Las Vegas 
',EMS STUDIO 57801 /ANGEL 

A 
o 

4 THE MORMON TABERNACLE CHOIR Sing, Choirs Of Angels 
MORMON TABERNACLE 1063 

5 JOSH GROBAN Josh Groben In Concert 
143 /REPRISE 48413/WARNER BROS. 

6 BOND Classified 
MBO /DECCA 032332/UNIVERSAL CLASSICS GROUP e 8 HAYLEY WESTENRA Pure 
SECCA 001866 /UNIVERSAL CLASSICS GROUP [M] 

E 7 SARAH BRIGHTMAN Harem 
11-m0 STUDIO 37180 /ANGEL 

9 11 
-- 

CHANTICLEER WITH BISHOP YVETTE FLUNDER How Sweet The Sound: Spirituals And Traditional Gospel Music 
WARNER CLASSICS 60309/WARNER STRATEGIC MARKETING 

I 3 13 YO -YO MA Obrigado Brazil 
SONY CLASSICAL 89935/SONY MUSIC 

111 

1 , 

1 

10 ARIA Aria 3: Metamorphosis 
KOCH 5765 

ANDRE RIEU At The Movies 
DEMON 17348 

BOND Bond: Remixed 
MBO /DECCA 001117 /UNIVERSAL CLASSICS GROUP 

! 
_. 

1 

- 

14 AMICI FOREVER The Opera Band 
RCA VICTOR 52739 [M] 

THE IRISH TENORS Heritage 
RAZOR & TIE 82910 

DECEMBER 11 

Billboard TOP NEW AGE ALBUMS TM 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

w 

Vi 

cn 

Liz 

,.- 
1 

NUMBER 1 7e 6 Weeks At Number 1 

MANNHEIM STEAMROLLER Christmas Celebration 
A1,IERICAN GRAMAPHONE 2020 

- et 

2 VARIOUS ARTISTS A Windham Hill Christmas: I'll Be Home For Christmas 
VJINOHAM HILL64413/BMG STRATEGIC MARKETING GROUP 

3 GEORGE WINSTON Montana - A Love Story 
DANCING CATNVINOHAM HILL 62042/RCA VICTOR 

4 
-'i 

JIM BRICKMAN Greatest Hits 
WINDHAM HILL 60616/RCA VICTOR 

5 VANGELIS Alexander (Soundtrack) 
SONY CLASSICAL 92942/SONY MUSIC 

6 ". YANNI Ultimate Venni 
WINDHAM HILL 18106 /BMG HERITAGE 

8 WESTWIND ENSEMBLE New Age Christmas 
BC] 40556 0 10 MANNHEIM STEAMROLLER/C.W. MCCALL American Spirit 
AMERICAN GRAMAPHONE 1776 

9 

0 
7 YANNI Ethnicity 

RHGIN 81516 

11 DANNY WRIGHT An Intimate Christmas 
, . CO /ATLANTIC 83751/AG 

11 

' 

= , 

9 
ÿ 

VARIOUS ARTISTS The Healing Garden Collection 
MADACY 4850 

MANNHEIM STEAMROLLER Romantic Melodies 
':'ERICAN GRAMAPHONE 

13 STEVEN ANDERSON 100 Church Classics 
MADACY CHRISTIAN 2881 /MADACY 

14 15 MANNHEIM STEAMROLLER Halloween: Monster Mix 
AMERICAN GRAMAPHONE 1032 

15 12 AMETHYSTIUM Evermind 
NEURODISC4202 

Sales data for Classical, 
New Age, and Kid Audio Nielsen 

charts compiled by 

SoundScan 

DECEMBER 11 Billboard 2004 
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TOP CLASSICAL BUDGET 

CLASSICS FOR RELAXATION VARIOUS muss 
MADACY 

THE MOST RELAXING HOIDAYCLASMS INN UNIVERSE! mimosa 
DENON 

HRISTMAS FAVORITES BOSTON POPS ORCHESTRA I0EOIFAI 
RCA SPECIAL PRODUCTS /BMG CLASSICS 

3 TENORS CHRISTMAS CMBERAS. DOMINGO- PAVAROTTI 
BC! 

CLASSICAL CHRISTMAS 2 
NAXOS 

VARIOUS ARTISTS 

TCHAIKOVSKE NUTCRACKER HIGHLIGHTS VARIOUS ARIIS15 
DIRECT SOURCE SPECIAL PRODUCTS 

LUCIANO PAVAROTTI 
MADACY 

VARIOUS ARTISTS 

THE MOST RELAXING CLASSICAL MUSIC VARIOUS ARTISTS 

SAVOY 

MOZART: 25 FAVORITES 
I X /SPJ MUSIC 

VARIOUS ARTISTS 

GOLDEN CLASSICS: HAERELS MESSIAH MIOON PHIHN0MNC OMURA 
MADACY 

25 PIANO FAVORITES 
DACY 

VARIOUS ARTISTS 

HANDEL'S MESSIAH 
DACY 

LONDON PHILHARMONIC ORCHESTRA 

100 ALL TIME CLASSICAL FAVORITES VARIOUS ARTISTS 
MADACY 

25 CLASSICAL FAVORITES 
ICY 

VARIOUS ARTISTS 

CECEMBER 11 Bilboard 2004 

TOP CLASSICAL MIDLINE. 
HANDEL'S MESSIAH 
MADACY 

THOMAS KINKADE 

BABY EILASTEN: SABY BACH THE 1861 FNSTEI9 MUSIC BON ONNESM4 

B UENA VISTA /WALT DISNEY 

BABY MOZART THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BUENA VISTA /WALT DISNEY 

TENOR'S CHRISTMAS VARIOUS ARTISTS 
ST. CLAIR 

BABY EINSTEIN BABY BEETHOVEN nEMe1E1613IMUSC BOX DKIESIM 
BUENA VISTA MALT DISNEY 

THREE TENORS CHRISTMAS PAVABOTIVCARMBASIDOMINGO 
BCI 

BEST LOVED CHRISTMAS CAROLS KING'S COLLEGE CHOIR 

EMI CLASSICS /ANGEL 

TI (COI IBGVONNNRILlONG7meMlD88e121 MCMIOON UOYBNIxm 
DECCA /UNIVERSAL CLASSICS GROUP 

BIG BAND CHRISTMAS MANTOVaNMARRY HEATH 
B C' 

CHRISTMAS FESTIVAL BOSTON POPS ORCHESTRA (FIEDLER) 

RCA VICTOR /BMG CLASSICS 

ANGELS SANG ST PAUL'S CHOIR 
BCI 

CHRISTMAS ADAGIOS VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

TOWKOVSKTS GREATEST HEINE ULTIMATE NUTCRACKER WINS WM 
RED SEAL ¡BMG CLASSICS 

A TENOR'S CHRISTMAS CARRERAS.DOMINGO- PAVAROTn 
SONY CLASSICAL/SONY MUSIC 

CHOPIN: COMPLETE NOCTURNES B IMPROMPTUS CLAIM MANU 

PHIUPS /UNIVERSAL CLASSICS GROUP 

pas cal Midline compact discs have a wholesale cost 
between 8.98 and 12.98. CDs with wholesale price lower than 

1+.98 appear on Classical Budget 

DECEMBER 11 Billboard 2004 Billboard 

:! 

3 

4 

5 

TOP KID AUDIO 

CELINE DION 
EPIC 93453/SONY MUSIC 

MIRACLE 

KIDZ BOP KIDS 
RAZOR S TIE 89056 

1002 BOP CHRISTMAS 

KIDZ BOP KIDS 
RAZOR & TIE 89063 

KIDZBOP6 

e 

t 

HILARY DUFF 
BUENA VISTA 950129/WALT DISNEY 

SANTA CLAUS LANE 

TV SOUNDTRACK 
ALT DISNEY 960126 

THE CHEETAH GIRLS (EP) 

VARIOUS ARTISTS 
ALT DISNEY 861191 

RADIO DISNEY JINGLE JAMS 

SOUNDTRACK DORA THE EXPLORER 
NICK 6R435/BMG STRATEGIC MARKETING GROUP 

VARIOUS ARTISTS 
ALT DISNEY 861230 

DISNEY CHANNEL HITS: TAKE 1 

CARE BEARS 
MADACY KIDS! 50631/MADACY 

N0u0AY HUGS) 

TV SOUNDTRACK 
ALT DISNEY 861015 

MATS SO RAVEN 

STRAWBERRY SHORTCAKE SmYMaBI SMRRNO: MAY MERM DOOMS 181 

DIC 9502/KOCH 

VARIOUS ARTISTS DISNEY PRINCESS THE ULTILMTE SONG COLLECTION 

ALT DISNEY 661150 

VARIOUS ARTISTS 
ALT DISNEY 860M7 

DISNEY'S CHRISTMAS COLLEcnorr 

ARDUS ARMS MAO DWI WILIEJM660MIeHnFOMWUMESIi 
ALT DISNEY 861077 

SOUNDTRACK 
ALT DISNEY 861095 

L17/1E MCGUIRE( TOTALLY PARTY) 

ARIOUS ARTISTS 
ALT DISNEY 860803 

MICKEY CHRISTAUS: VOL 2 

VARIOUS ARTISTS WALT DISNEY RECORDS PRESENTS: MEGAMOVEADI 

ALT DISNEY 961089 

ARIOUS ARTISTS CHILEREN SING FOR DDIWRFN 3OIROTMMS SONGS 

NITED AUDIO 10691 

F BABY EINSTEIN MUSK BOX ORCHESTRA BMYORIat UAW CUSS= 
BUENA VISTA 861085ANALT DISNEY 

KIDZ BOP KIDS 
RAZOR & DE e9079 

1002 BOP 5 

SOUNDTRACK THE CHEETAH GIRLS SPECIAL EDION 
ALT DISNEY 861104 

ARIOUS ARTISTS 
ALT DISNEY 860693 

DISNEY'S GREATEST VDL 1 

MARLO THOMAS AND FRIENDS THANKS& WAG( ALL YEARLONG 

TIANTIC 704884(10 RHINO 

ARIOUS ARTISTS DISNEYMNNA 2 MUSIC STARS SMIG DISNEY _BROWN 
ALT DISNEY 861004 

VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOL I 
ALT DISNEY 86605 

Chilurvr s recordings: original motion picture soundtracks excluded. ' bums wi h the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 ¡bum units (Gold) RIAA certification for net shipment of 1 million units ¡Platinum). RIM certification for net shipment of 10 millio I Arts {Diamond). Numeral following Platinum or Diamond 
symbol indica es album's multi- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiples shipments by the number of discs and /or tapes. RIAA Latin awards: 0 Certification for net shipment of 100,000 units (Oro). Certification of 200,000 units ( Platino). Certification of 400,000 

Unas (Multi- Platino). `Asterisk indicates LP is available. Heatseeker Impact shows albums removed from Heatseekers this week. [N] indicates past or present Heatseeker title. ©2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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DECEMBER 11 

BHboard 
I N 

2004 LES AND TRACKS SONG INDEX.. 
Chart Codes: CS (Hot Country Singles); Hioo (Hot ioo Singles); LT (lt s) and RBH (Ha 11§&B Hip/Hop Singles). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Pos:tio q. 

1, 2 STEP (Royalty Rightings, ASCAP /Hitco South, 
ASCAP /Music toi, ASCAP /Warner -Tamerlane, BMI /Bubba 
Gee, BMI /Noontime Tunes, BMI /Mass Confusion, 
ASCAP /WB, ASCAP), WBM, Hioo 6; RBH 8 

1985 (Zomba, ASCAP /Drop Your Pants, ASCAP /Mat- 
zoh Ball, ASCAP /EMI April, ASCAP /East Side Johnny No- 

Ass, BMI /EMI Blackwood, BMI), HL /WBM, H1oo46 
3 KINGS (LW3,ASCAP) RBH 97 -A- 
AIN'T DRINKIN'ANYMORE (Kevin Fowler, BMI) CS 58 
AIN'T NOTHING WRONG (First Avenue, ASCAP /BMG 

Songs, ASCAP /Demis Hot Songs, ASCAP /Edmonds, 
BMI /EMI April, ASCAP /ECAF, BMI /Sony /AN Songs, 
BMI /Antonio Dixon's Muzik, ASCAP /EMI Blackwood, 
BMI /E D Duz R, BMI /Irving, BMI), HL /WBM, RBH 77 

ALL I EVER NEEDED (Bret Michaels Songs, 
BMI /Zomba Songs, BMI), WBM, CS 54 

AMERICAN IDIOT (WB, ASCAP /Green Daze, ASCAP), 
WBM, Htoo 92 

ANDAR CONMIGO (Lolein, BMI /Doble Acuarela 
Songs, ASCAP /EMI Blackwood, BMI /WB, ASCAP) LT 36 

AWFUL, BEAUTIFUL LIFE (EMI April, ASCAP /Pittsburg 
Landing, ASCAP /Cobum, BMI /Harley Allen Music, BMI), 
HL /WBM, CS 7; Htoo 5o 

-B- 
BABY GIRL (Dirkpit, BMI /GreaterGood, ASCAP /Jen- 

nifer Nettles, ASCAP /Telegrammusic, ASCAP) CS 26; Hioo 
99 

BABY IT'S YOU (First Avenue, ASCAP /BMG Songs, 
ASCAP / Demis Hot Songs, ASCAP /EMI April, ASCAP /Irv- 
ing, BMI /E D Duz It, BMI /Antonio Dixon's Muzik, 
ASCAP /Shago, SESAC), HL, Hioo 23 

BACK WHEN (blamer- Tamerlane, BMI/Sony/ATV 
Cross Keys, ASCAP), HL /WBM, CS 2; Htoo 34 

BALLA BABY (Chingy Music, ASCAP /BMG Songs, 
ASCAP /Empty House, ASCAP /EMI April, ASCAP), HL, 
Htoo 25; RBH 37 

BASTA (Seg Son, BMI) LT 47 
BEAUTIFUL SOUL (Dying Ego, ASCAP /Dodd, ASCAP) 

H1oo 72 
BIG CHIPS (Zomba Songs, BMI /R.Kelly, BMI /EMI 

April, ASCAP/Carter Boys, ASCAP/ENOT, 
ASCAP /Sony /AN Tunes, ASCAP), HL /WBM, Htoo 9o; 
RBH 42 

BLESS THE BROKEN ROAD (Careers -BMG, 
BMI /Floyd's Dream, BMI /Jeff Diggs, BMI /Bug, BMI), HL, 

CS 18 
BOTTLE ACTION (Brandywine, ASCAP /Playmaker 

Music, BMI /Regina's Son, ASCAP /Dieniahmar Music, 
ASCAP) RBH 96 

BOULEVARD OF BROKEN DREAMS (WB, 
ASCAP /Green Daze, ASCAP), WBM, Htoo 55 

BOYZ N THA HOOD (Delmar Amaud Musiq, BMI /Nate 
Dogg, BMI /)obete, ASCAP) RBH 62 

BREAKAWAY (Friends Of Seagulls, ASCAP /Five Card, 
ASCAP /Music Of Windswept, ASCAP /WB, ASCAP /G Matt, 
ASCAP /Almo, ASCAP / Avril Lavigne, SOCAN), HL/WBM, 
Htoo 9 

BREATHE Q. Brusco, ASCAP /Desert Storm, 
BMI/F.O.B., ASCAP /N.Q.C., ASCAP /Almo, ASCAP), H L, 

Htoo 11; RBH 5 

BREATHE, STRETCH, SHAKE (Mason Betha, 
ASCAP /Justin Combs, ASCAP /EMI April, ASCAP /Cypher- 
cleff, ASCAP), H4 H1oo 96 

BREATHE, STRETCH, SHAKE (Mason Betha, 
ASCAP /lustin Combs, ASCAP /EMI April, ASCAP /Cypher- 
cleff,ASCAP), HL, RBH 74 

BRIDGING THE GAP (Ill Will, ASCAP /Zomba, 
ASCAP /Salaam Rem i, ASCAP /EMI April, ASCAP /Odar, 
ASCAP), HL /WBM, Him too; RBH 51 

BRING EM OUT (Carter Boys, ASCAP /EMI April, 
ASCAP/Wamer-Tamerlane, BMI /Domani And Ya Majesty's 
Music, ASCAP /Swizz Beau, ASCAP /Universal, ASCAP), 
HL /WBM, Htoo 51; RBH 22 

BROKEN (Seether, BMI /Dwight Frye, BMI), WBM, 
Hloo 21 

THE BUMPER OF MY S.U.V. (Painted Red, BMI) CS 44 

-C- 
CALL MY NAME (Controversy, ASCAP /Universal, 

ASCAP), HL, RBH 5o 
CANT WAR (Demis Hot Songs, ASCAP /EMI April, 

ASCAP/Sony/ATV Songs, BMI /Antonio Dixon's Muzik, 
ASCAP /EMI Blackwood, BMI /EZ Duz It, ASCAP /Strange 
Motel, ASCAP /Almo, ASCAP), HL, RBH 63 

CAUGHT UP (Dirty Dre, ASCAP /Universal, 
ASCAP /Double Oh Eight, ASCAP /PoohBZ, ASCAP /Hitco 
South, ASCAP /Music Of Windswept, ASCAP /EMI April, 
ASCAP /Pladis, ASCAP), HL, Htoo 76; RBH 43 

THE CHANCE (WB, ASCAP /Cal IV, ASCAP), WBM, CS 

48 
CHARLENE (Songs Of Universal, BMI /Tappy Whyte's, 

BMI /Bat Future, BMI), HL, Hioo 22; RBH 9 
COLD (Sugarstar, BMI) Htoo 86 
COME HOME SOON (Emerto, ASCAP /Dylan Jackson, 

ASCAP /WB, ASCAP), WBM, CS t5; Htoo 75 
CONTIGO YO APRENDI A OLVIDAR (Universal Musica, 

ASCAP /Leo Musical, SACM) LT 28 
CORAZON ENCADENADO (Universal Musica, 

ASCAP /SGAE, ASCAP) LT 40 
COSA DEL DESTINO (BMG Songs, ASCAP) LT 17 

COUNTRY BOY (GG &L, ASCAP) RBH 68 
CRUNK MUZIK (Copyright Control /Killa Cam, 

BMI /Heatmaker, BMI) RBH 92 

-D- 
DAME OTRO TEQUILA (F.I.P.P., BMI) LT 4 
DAMMIT MAN (Marimbero, ASCAP /Diaz Brothers 

Music, BMI) RBH 78 
DANGEROUSLY IN LOVE (Beyonce,ASCAP / Hitco 

South, ASCAP /Sony /AN Tunes, ASCAP /Foray, 
SESAC /EWM, SESAQ, HL, H1oo 85; RBH 34 

DARE YOU TO MOVE (Sugar Pete, ASCAP /Meadow- 
green, ASCAP /EMI Christian Music Group, ASCAP), HL, 
Htoo t8 

DAUGHTERS (Sony /AN Tunes, ASCAP /Specific Harm, 
ASCAP), H L, Woo 43 

DELANTE DE MI (EMI Blackwood, BMI) LT 18 
DE VIAJE (Sony /AN Discos, ASCAP) LT 5o 
DIARY (Lellow, ASCAP /EMI April, ASCAP /Book Of 

Daniel, ASCAP), HL, Htoo 31; RBH 12 

DICEN POR AHI (Brantunes, ASCAP /Sony /AN Discos, 
ASCAP) LT 43 

DISCO INFERNO (5o Cent, ASCAP /Universal, 
ASCAP /loo, ASCAP) Htoo 54; RBH 38 

DONT BREAK MY HEART AGAIN (Greenhorse, 
BMI /EMI Blackwood, BMI /Stolen Taylor, ASCAP), HL, CS 

23 
DON'T LET ME DIE (Zomba Songs, BMI /R.Kelly, 

BMI /EMI April, ASCAP /Carter Boys, ASCAP /ENOT, 

ASCAP /Sony /ATV Tunes, A ,CAE; EKOP, BMI /Spanador 
Music, BM;, HL /WBM, RBFI Soo 

DROP IT LIKE IT'S HOT ;My Own Chit, BMI /EMI Black- 
wood, BMI /The Waters Of Nazareth, BMI /Careers -BMG, 
BMI /Raynchaser, BMI), HL, Hioo t; RBH t 

DUELE EL AMOR (Gente Normal, ASCAP /Warner 
Chappell, SACM) LT 27 

-E- 
ENCORE (Eight Mile Style, BMI /Ain't Nuthin' Goin' On 

But Funking, ASCAP /Elvis Mambo, ASCAP /Blotter, 
ASCAP /Music Of Windswept, ASCAP /Bat Future, 
BMI /Jenellerene, BMI /Hard Workin Black Folks, 
ASCAP /5o Cent, ASCAP /Universal, ASCAP), H L, Htoo 42; 
RBH 48 

ESCUCHAATENTO (WB, ASCAP /SGAE, ASCAP /Impat- 
to Edizioni, ASCAP) LT 20 

ESTAAUSENCIA (Kike Santander, BMI) LT 11 

ESTA LLORANDO MI CORAZON (Edimonsa, ASCAP) LT 

5 

-F- 
FALL TO PIECES (Slash & Cash, ASCAP /Ready Set Go, 

ASCAP /Pimp Music, ASCAP /DracSorum Music, 
ASCAP /DTK Music, ASCAP/ Chrysalis, ASCAP), WBM, 
Htoo 7o 

FEEL SO GOOD (Ranh Mil, ASCAP /Feed Da Family, 
BMI /Madazbrothers, ASCAP /Warner -Tamerlane, BMI), 
WBM, RBH 88 

FINE (Wet I/E-Class, BMI/EMI Black- 
wood, BMIEWC, SMI /Da Crippler, BMI), 
HL, RBH 98 

FLAP YOUR WINGS (Jackie Frost, ASCAP /BMG Songs, 
ASCAP /The Waters Of Nazareth, BMI /EMI Blackwood, 
BMI /Careers-BMG, BMI / Raynchaser, BMI), HL RBH 72 

FOREVER, FOR ALWAYS, FOR LOVE (EMI April, 
ASCAP /Uncle Ronnie's, ASCAP /Barry Platnick, ASCAP), 
HL, RBH 61 

FOUR WALLS (Warner- Tamerlane, BMI /Megalex, 
BMI /Orten, BMI /R. Joseph, BMI /Son Of Stin, BMI /EMI 
Longitude, BMI), WBM, CS 51 

FUEGO (King Of Bling, BMI/Universal-Musica Unica, 
BMI /C.K. Jointz, BMI /DHG, BMI /Warner- Tamerlane, 
BMI /ID, ASCAP) LT 24 

GASOLINA (Los Cangris, ASCAP) H100 88; LT 49; RBH 

71 GET BACK (Universal, ASCAP /Ludacris, ASCAP /Elizab 
Music,ASCAP), HL, Htoo 24; RBH 20 

GETTING AWAY WITH MURDER (Viva La Cucaracha, 
ASCAP /DreamWorks Songs, ASCAP) Htoo 81 

GIRLS (Killa Cam, BMI /Johnny Handsome, 
BMI /Sony /ATV Tunes, ASCAP), HL, RBH 81 

GIVE A LITTLE BIT (Almo, ASCAP /Delicate, ASCAP), 
HL, Htoo 74 

GO D.J. (Money Mack, WO Htoo 17; RBH 6 
GOD'S WILL (Sony /ATV Songs, BMI /BMG Songs, 

ASCAP), HL CS 49 
GONE (Gottahaveable, 3MI¡Love Monkey, BMI /Songs 

Of Windswept Pacific, BMI /Sony /ATV Tree, BMI), HL, CS 

33 
GOODIES (White Rhino, BMI /Christopher Garrett, 

ASCAP / Hitco South, ASCAP /Music Of Windswept, 
ASCAP /Royalty Rightings, ASCAP /Music Publishing tot, 
ASCAP /C'Amore, BMI /Me & Marq, ASCAP /Zomba, 
ASCAP /Kumbaya, ASCAP), HL /WBM, Bloc 12; RBH 24 

GOTTA GO SOLO (October 12th, ASCAP /Hitco South, 
ASCAP /Kharatroy, ASCAP /Pattonium, BMI) Htoo 89; RBH 

31 
GOTTA HAVE IT (Shaku-Al -Din, ASCAP /Hitco South, 

ASCAP /Sticky Green, ASCAP /Copyright Control /Chad 
Hamilton, BMI /Warner -Tamerlane, BMI /Stayin High 
Music, ASCAP /Almo, ASCAP), HL /WBM, RBH 85 

GRITA CONMIGO ( Piloto, ASCAP /Unique Hits, 
ASCAP /Universal Musica, ASCAP) LT 46 

-H- 
HASTA EL FIN DEL MUNDO (Rubet, ASCAP /Universal 

Musica, ASCAP /Corasongs. ASCAP) LT 25 
HEAVEN (Either Or Music, BMI /EMI Blackwood, 

BMI /Garza Bros. Music, BMI), F L, CS 6o 
HE GETS THAT FROM ME Q 3 Daniel, ASCAP /Water 

Bound, ASCAP /Daniel Music, ASCAP /Copyright Solutions, 
ASCAP /Murrah, BMQ, HL /WBM, CS 16 

HEY NOW (MEAN MUGGIN) (Virginia Beach, 
ASCAP /WB, ASCAP), WBM, H1oo 93; RBH 56 

HOLD YOU DOWN (A Maman Music, ASCAP /P. Noid, 
BMI /Careers -BMG, BMI /Cermenskinds Music, 
ASCAP /Melodic Thought, ASCAP /EMI Unart Catalog, 
BMI), H4 RBH 55 

HOLY WATER (Big Love, ASCAP /WB, ASCAP /Warner- 
Tamerlane, BMI /As You Wish Music, BMI), WBM, CS 17 

HOME SWEET HOUDAY INN (EMI April, ASCAP /Sea 
Gayle, ASCAP /BMG Songs, ASCAP), HL, CS 5o 

HOW AM I DOIN' (Skronk Bonk Tunes, BMI/Sony/ATV 
Cross Keys, ASCAP), HL, CS 6; Htoo 49 

HOW DOES IT FEEL? (Anita Baker Music, 
ASCAP /Barry's Melodies, ASCAP) RBH 54 

HOW DO YOU GET THAT LONELY (Black In The Saddle, 
ASCAP /Giantslayer, ASCAP /Murrah, BMI), WBM, CS 36 

HOW WE DO (5o Cent, ASCAP /Universal, ASCAP /J. 
Taylor For BlackWallStreet, ASC4P/EachiTeacht, 
ASCAP /Ain't Nuthin' Goin' On B St Funking, ASCAP/WB, 
ASCAP /Elvis Mambo, ASCAP /B. otter, ASCAP /Music Of 
Windswept,ASCAP), HL /WBM, Htoo4o; RBH 21 

HUSH (LL Cool J, ASCAP /Sony /AN Tunes, 
ASCAP /Marcus Aurelius, ASCAP /Famous, ASCAP /White 
Chocolate lamz, BMI /White Chocolate Groovz, 
ASCAP /White Chocolate Beatz, ASCAP), HL, Htoo 28; RBH 

19 

-i- 
I AIN'T SCARED (Black In The Saddle, ASCAP/Warner- 

Tamerlane, BMI), WBM, CS 56 
I CHANGED MY MIND (She Wrote It, ASCAP /BMG 

Songs,ASCAP /Please Gimme My Publishing, BMI /EMI 
Blackwood, BMI /John Legend, BMI /Solomon's Work, 
ASCAP /Universal- PolyGram International, ASCAP /Screen 
Gems -EMI, BMI /Cherry River, BMI), Hl, Hum 84; RBH 35 

1 DONT WANT TO BE (Cr. DeGraw Music, BMI /Warner- 
Tamerlane, BMI), WBM, Moo 15 

IF HEAVEN (Sony /AN Cross Keys, ASCAP /Purple 
Crayon, ASCAP), HL, CS 27 

IF I AIN'T GOT YOU (Lellow, ASCAP /EMI April, ASCAP), 
H4 RBH 45 

IF I WAS YOUR GIRLFRIEND (Copyright 
Control / Airead Lewis, ASCAP) RBH 76 

I HATE EVERYTHING (Midnight Express, ASCAP /Big- 
ger Picture, ASCAP /Zomba. ASCAP /November One Songs, 
BMI /Ratpack, BMI /Zomba Songs, BMQ, WBM, Htoo 94 

I'LL TAKE THAT ASAYES (THE HOT TUB SONG) 

(Songs Of Mighty Isis Music, BMI /H1sta Larga Music. 
BMI /SefiorVicente Music, BMI /Haber Corporation, BMI) 
CS 47 

I'M A SAINT (Mosaic Music, BS' I /Morhter's Sack Of 
Songs, BMI /Songs Of Bud Dog, ASAP /Music Of 
Windswept, ASCAP), HL, CS 43 

I MAY HATE MYSELF IN THE MORNING (Cal IV, 

ASCAP) CS 24 
I'M SO FLY (Lloyd Banks, ASCA1IUniversal, 

ASCAP /Virginia Beach, ASCAP /WB, ASCAP /Danja Handz 
Muzik, SESAC) RBH 91 

IN A REAL LOVE (EMI April, ASCAP /VassarSongs, 
ASCAP /BMG Songs, ASCAP /Mrs. Lumpkins Poodle, 
ASCAP), HL H1oo 68 

INSPIRATION (Old Desperados, ASCAP /N2D, ASCAP) 
CS 46 

INVISIBLE (Ser -Ca, BMI) LT 12 

I SMOKE, I DRANK (9W4L, BM /Drugstore, 
ASCAP /Ten Count, BMI) Htoo 83; F BH 3o 

I THINK THE WORLD NEEDS A )RINK (Sony /AN Acuff 
Rose, BMI /Lavender Zoo Music, BMI /Sony /AN Tree, 
BMI), HL, CS 41 

IT'S GETTING BETTER ALL THETIME (Sony /ATV Tree, 

BMI /Katy's Own Music, BMI), HL CS 45 
I'VE GOT YOUR MAN (STB, ASCAP) RBH 75 

I WOULD CRY (Mosaic Music, EMI /Songs Of Otis 
Barker, ASCAP /Songs Of Mosaic, ASCAP) CS 42 

-J- 
JUST LIKE YOU (EMI April, ASC4P/3 Days Grace, 

SOCAN /Noodles For Everyone, SOCAN), HL, H1oo 95 
JUST LOSE IT (Eight Mile Style, BMI /Martin Affiliated 

Music, BMI /Ain't Nuthin' Goin' On But Funking, 
ASCAP /Elvis Mambo, ASCAP /Blotter, ASCAP /Music Of 
Windswept, ASCAP /Bat Future, BMI / Jenellerene, BMI /Irv- 
ing, BMI /Hard Workin Black Folks, ASCAP), HL, Bloc 19; 
RBH 87 

-K- 
KARMA (Book Of Daniel, ASCAP /EMI April, 

ASCAP/Lellow,ASCAP), HL, Htoo Era; RBH 41 

KARMA (Lloyd Banks, ASCAP /Universal, 
ASCAP /Regime, ASCAP /Chappell & Co., ASCAP /Jay's 
Enterprises, Inc., ASCAP /5o Cent, ASCAP), HL /WBM, Htoo 
47; RBH 23 

KING OF THE DANCEHALL (EM Blackwood, BMI /Uni- 
versal -Songs Of PolyGram International, BMI /Tony Kelly, 
ASCAP /Maurice Gregory, BMI), HL RBH 69 

KNUCK IF YOU BUCK (World Wide Platinum, BMI) 
Htoo 79; RBH 28 

-L- 
LADY (Miss Bessie, ASCAP /Wigged, BMI) Htoo 73 
LA LOCURA (Nueva Ventura, ASCAP /Sony /AN Discos, 

ASCAP) LT 42 
LAS AVISPAS (Elyon, BMI) LT 21 

LASTIMA ES MI MUJER (BMG Songs, ASCAP /San 
Angel, ASCAP) LT 19 

LA ULTIMA CANCION ( Peermusic III, BMI) LT 37 

LEAN BACK (Scott Storch, ASCAP/TVT, ASCAP /Tuff 
Jew, ASCAP /Remynisce Music, ASCAP /Reach Global, 
ASCAP /loeyAnd Ryan Music, BMI, Warner-Tamerlane, 
BMI), WBM, Htoo 24; RBH 26 

LENTO (Lolein, BMI /EMI Blaclevood, BMI /Doble 
Acuarela Songs, ASCAP /Warner Chappell, SACM) LT 39 

LET IT SNOW! LET IT SNOW! LET IT SNOW! (Produc- 
ers, ASCAP /Chappell & Co., ASCAF /Cahn, ASCAP /Cherry 
Lane, ASCAP /DreamWorks Songs, ASCAP) CS 57 

LET ME LOVE YOU (Scott Storci, ASCAP /TVT, 
ASCAP /Pep -Soul Music, ASCAP /R.H. Compound, ASCAP) 
Htoo 3; RBH 3 

LET'S GET IT STARTED (will.i.a n, BMI /Jeepney, 
BMI /Nawasha Networks, BMI /Hisako Songs, BMI /Tuono, 
BMI /El Cubano, BMI /EMI Blackwood, BMI /Cherry River, 
BMI), CLM /HL, Him 57 

LET'S GO (New Men & Co., PRS /First N' Gold, 
BMI /Trick N' Rick, BMI /Stayin High Music, ASCAP/Lil Ion 
00°17 Music, BMI /TVT, BMI /Black Boy Hatchet, BMI /WB, 
ASCAP/Y A Daddy, ASCAP /Almo, ASCAP /Warner -Tamer- 
lane, BMI), HL /WBM, Hioo 8; RBH1° 

LET THEM BE UTTLE (Haneli, EMI /Sony /AN Tree, 
BMI), HL, CS 22 

LIKE A BOSS (The Waters Of N rzareth, BMI /EMI 
Blackwood, BMI /Chase Chad, ASCAP /EMI April, 
ASCAP /Slim Thug, BMI), HL, RBH no 

LOCKED UP (Byefall Music, AS :AP /Famous, ASCAP), 
HL, Hioo 48; RBH 39 

LONG, SLOW KISSES (Warner- Tamerlane, BM I/Smith 
Haven, BMI /New Works, BMI /The New Company Song 
Group, BMI /Kid Lips Music, ASCAF /RPM, ASCAP), WBM, 
CS 38 

LO QUE PASO, PASO (Los Cangris, ASCAP) LT 34 
LOSE MY BREATH (Rodney Jerkins, BMI /LaShawn 

Daniels, ASCAP /EMI Blackwood, EMI /Christopher Gar- 
rett, ASCAP /Hitco South, ASCAP /Eeyonce, 
ASCAP /Sony /AN Tunes, ASCAP /Felendria, 
ASCAP /Michelle MW, ASCAP /Fam nus, ASCAP /EMI April, 
ASCAP /Carter Boys, ASCAP), HL, I -too 5; RBH 16 

LOVERS AND FRIENDS (Lil on oo017 Music, BMI /TVT, 
BMI /White Rhino, BMI /U.R. IV, ASAP /EMI April, 
ASCAP / Ludacris, ASCAP /Michael Sterling, ASCAP /Univer- 
sal, ASCAP), HL, Htoo 1o; RBH 7 

-M- 
MAKE UP (WaltEd, BMI) RBH 79 

A MANOS LLENAS (TN Edicion s, BMI) LT 31 

ME AND CHARLIE TALKING (Sony /ATV Tree, BMI /Rev- 
elle B, BMI /Tiltawhirl, BMI /Carniwd, ASCAP /Heartfair, 
ASCAP), HL CS 32 

ME DEDIQUE A PERDERTE (Sony /AN Discos, ASCAP) 
LT z 

MIEDO (Vander America, BMI /Fato, ASCAP) LT 9 

MI MAYOR SACRIFICIO ( Crisma, SESAC) LT 8 
MISSION TEMPLE FIREWORKS STAND (Yo Man, BMI) 

CS 

MOCKINGBIRD (EMI Unart Catalog, BMI), HL, CS 34 
MONDAY MORNING CHURCH ;Cowboy Chords Music, 

ASCAP /World House Of Hits, ASCAP) CS 9; Htoo 64 
MR. MOM (Sony /AN Tree, BMI /Harbinism.com, 

SESAC /Super ID, ASCAP /Top Mule, ASCAP /Sassy Mule, 
ASCAP /Don Pfrimmer, ASCAP /The Loving Company, 
ASCAP /Wixen, ASCAP), HL, CS 5; Hioo 41 

MUD ON THE TIRES (EMI April, ASCAP /Sea Gayle, 
ASCAP), HL, CS 11; H1oo 63 

MY BOO (EMI April, ASCAP /Staniah Cymone, 
ASCAP /BMG Songs, ASCAP /Mancsee, ASCAP /Lellow, 
ASCAP /U.R. IV, ASCAP/Justin ComiS, ASCAP /Phoenix 
Ave, ASCAP), HL, Htoo 2; RBH 2 

MY HAPPY ENDING (Almo, ASCAP / Avril Lavigne, 
SOCAN /Sonotrack, BMI /EMI Blackwood, BMQ, HL, Hioo 

33 
MY PLACE (Jackie Frost, ASCAF /BMG Songs, 

ASCAP /Publishing Designee, BMI /EMI Hastings Catalog, 
BMI/Jobete, ASCAP/Warner-Tamerlane, BMI), HL /WBM, 
RBH 32 

-N- 
NADA VALGO SIN TU AMOR (Peermusic III, 

BMI /Camaleon, BMI) LT 1 

NA- NANA -NA (Jackie Frost, ASCAP /Bubba Gee, 
BMI /Noontime Tunes, BMI /Warner -Tamerlane, 
BMI /Ostaf, BMI /Soundtron Tunes, BMI), WBM, RBH 65 

NEW YORK (Songs Of Universal, BMI /Slavery, 
BMI /Joseph Cartagena, ASCAP /lae'wons, ASCAP /lustin 
Combs, ASCAP /EMI April, ASCAP /Dade Co. Project Music, 
BMI /Universal, ASCAP /Zomba, ASCAP /Ensign, BMI/WB, 
ASCAP), HL /WBM, H1oo44; RBH 17 

NOBODY'S HOME (Avril Lavigne, SOCAN /Dwight Frye, 

BMI /Smells Like Metal, SOCAN) Hioo 61 

NO CREO QUE TU ( Rightsong, BMI /Intersong, ASCAP) 

LT 3NO 
END IN SIGHT (Warner- Tamerlane, BMI /Big Red 

Tractor, ASCAP /Bigger Picture, ASCAP /Zomba, ASCAP), 

WBM, CS 29 
NOLIA CLAP (Breka Music, BMI /Zachnick, BMI) Hioo 

67; RBH 27 
NO PROBLEM (Lil Jon oo017 Music, BMI /TVT, 

BMI /Swizole, BMI) RBH 36 
NOTHIN 'BOUT LOVE MAKES SENSE (Steel Wheels, 

BMI /Denton, ASCAP /Brrr..., ASCAP /WB, 
ASCAP /Chrysalis, ASCAP /November Songs, ASCAP), 
HL /WBM, CS 10; H1oo 59 

NOTHING ON BUT THE RADIO (WB, ASCAP /Fool 
Hearted Melodies, ASCAP /Odiesongs, ASCAP /Short Story 
Long, ASCAP), WBM, CS 1; Htoo 32 

NOTHIN'TO LOSE (Almo,ASCAP /Kevin Savigar, 
ASCAP /Universal, ASCAP /Chaggy Buss, ASCAP), HL, CS 

19 

NOT ME (West Moraine, ASCAP /Gunslinger, 
ASCAP /Springcreek, ASCAP/Sony/ATV Cross Keys, 
ASCAP /Songs Of Moraine, BMI /Mike Curb, BMI) CS 59 

NUMB /ENCORE (Zomba, ASCAP /Chesterchaz, 
ASCAP /Big Bad Mr. Hahn, BMI /Nondisclosure Agreement, 
BMI /Rob Bourdon, BMI /Kenji Kobayashi, BMI /Pancakey 
Cakes, BMI /Carter Boys, ASCAP /EMI April, ASCAP /Ye 
World Music, ASCAP), HL /WBM, Htoo 65; RBH 94 

-o- 
OH (Royalty Rightings, ASCAP /Hitco South, 

ASCAP /Music tot, ASCAP /Universal, ASCAP /Dirty Dre, 
ASCAP /Ludacris, ASCAP /Universal- PolyGram Internation- 
al Tunes, SESAC /lahgae Joints, SESAC), HL RBH 8o 

OJALA QUE TE MUERAS (Ser -Ca, BMI) LT23 
OKAY (White Rhino, BMI /Drugstore, ASCAP /Peer- 

tunes, SESAC /Hale Yeah, SESAC /Songs Of Peer, 

BMI/Morningsidetrail, ASCAP/Nivea B. Hamilton, 
ASCAP /Zomba, ASCAP), WBM, RBH 67 

ONE MILLION TIMES (Ghetto Pop 2000,ASCAP /EMI 
April, ASCAP), HL, RBH 57 

ONE THING (Finger Eleven, SOCAN /Renfield, ASCAP), 

WBM, Hioo 27 
ONLY U (Pookietoots, ASCAP /Baeza, ASCAP/Univer- 

sal, ASCAP /Marcus Aurelius, ASCAP /Famous, ASCAP /Dl 
Inc BMI), HL Hioo 35; RBH 18 

ON THE WAY DOWN (RiHop, ASCAP /EMI April, 
ASCAP /Playin Hooky, ASCAP /Little Minx Music, 
ASCAP /Chrysalis, ASCAP), HL, Htoo 26 

ORDINARY PEOPLE (John Legend, BMI /will.i.am, 
BMI /Cherry River, BMI), CLM /HL, RBH 66 

OVER AND OVER (Jackie Frost, ASCAP /BMG Songs, 
ASCAP /KoKo's Basement, ASCAP /Hitco South, ASCAP), 
HL, Htoo 4; RBH 58 

OYE MI CANTO (SP Beatz In Da Hood, ASCAP /Off Da 

Yelzabulb, BMI /GemStar, ASCAP /Big Mato, ASCAP /Warn- 
er- Tamerlane, BMI /My Soulmate Songs, ASCAP), WBM, 
H1oo 13; LT 38; RBH 33 -p- 

PAPER ANGELS (Nashville DreamWorks Songs, 
ASCAP /Paper Angels, ASCAP/Sunchaser, ASCAP/Cherry 
Lane, ASCAP /EMI April, ASCAP /Sea Gayle, ASCAP), 
CLM /HL, CS 31 

PARTY FOR TWO (Universal -Songs Of PolyGram Inter- 
national, BMI /Loon Echo, BMI /Out Of Pocket, 
ASCAP /Zomba, ASCAP), HL /WBM, CS 8; Hioo 58 

PASOS DE GIGANTE (Wamer- Tamerlane, BMI) LT 48 
PERDIDOS (J &N, ASCAP) LT 7 

PORQUE ES TAN CRUEL EL AMOR (Sony /AN Discos, 
ASCAP /Arjona Musical, ASCAP) LT to 

-Q- 
QUE NO ME FALTES TU (Universal Musica, 

ASCAP /Prodemus, ASCAP) LT 26 
QUE SEAS FELIZ (PHAM, BMI /Peer International, 

BMI) LT 13 

QUIERO SABER DE TI (Universal Musica, 
ASCAP /Prodemus, ASCAP) LT 16 

-R- 
REAL BIG (Money Mack, BMI) Htoo 97; RBH 46 
RED CARPET (PAUSE, FLASH) (Zomba Songs, 

BMI / R.Kelly, BMI), WBM, RBH 64 
RESTLESS (Sixteen Stars, BMI) CS 53 
REVENGE OF A MIDDLE -AGED WOMAN (Cal IV, 

ASCAP /BergBrain, ASCAP /Gravitron, SESAC) CS 35 
A ROSE BY ANY OTHER NAME (Aliarose Music, BMI) 

RBH 6o -s- 
SAN.TANA (Not listed) RBH 86 
SHE WILL BE LOVED (Careers -BMG, BMI /February 

Twenty Second, BMI /BMG Songs, ASCAP /Valentine 
Valentine, ASCAP), HL H1oo 16 

SHORTY WANNA RIDE (Mouth Full O' Gold, 
ASCAP/Universal, ASCAP/Lil ion 00017 Music, BMI /TVT, 
BMI), H4 Htoo 2o; RBH 11 

SI LAVES (WB, ASCAP /Muziekuitgeveris Artemis BV, 

BMI) LT 29 
SO COLD (Breaking Benjamin Music, ASCAP /Seven 

Peaks, ASCAP) Htoo 82 
SOLDIER (Sony /ATV Tunes, ASCAP /Beyonce, 

ASCAP /Kelendria, ASCAP /Michelle MW, ASCAP /EMI 
Blackwood, BMI /Dam Rich, BMI /Christopher Garrett, 
ASCAP /Hitco South, ASCAP /Music Of Windswept, 
ASCAP /Money Mack, BMI / Domani And Ya Majesty's 
Music, ASCAP), Hl, Htoo 14; RBH 13 

SOMBRAS (SADAIC Latin, BMI /Rightsong, BMI) LT32 
SOME BEACH (Scarlet Moon, BMI /Black In The Sad- 

dle, ASCAP /Giantslayer, ASCAP) CS 4; Hioo 38 
SOMEBODY TOLD ME (The Killers, ASCAP/Universal - 

PolyGram International, ASCAP), HL, Htoo 53 
SOME CUT (Swole, ASCAP /Lil Jon °0017 Music, 

BMI /TVT, BMI) RBH 29 
SON DE AMORES (WB, ASCAP) LT 33 
SO SEXY CHAPTER II (LIKE THIS) (Zomba Songs, 

BMI / R.Kelly, BMI /Stayin High Music, ASCAP /Almo, 
ASCAP /Gotta Have It, ASCAP), HL /WBM, RBH 73 

SPOILED (BMG, PRS /Song Chef, BMI /Songs Of Uni- 
versal, BMI /Like Father Like Son Music, BMI /Zomba 
Songs, BMI), HL /WBM, RBH 70 

STAYS IN MEXICO (TokecoTunes, BMI), HL CS z5 
STILL (Shaniah Cymone, ASCAP /EMI April, 

ASCAP /Babyboy's Little, SESAC /Noontime South, 
SESAC /Warner, SESAC /Naked Under My Clothes, 
ASCAP /Chrysalis,ASCAP), HL /WBM, RBH 84 

SUDS IN THE BUCKET (Mike Curb, BMI /Songs Of 
Moraine, BMI /Curb Songs, ASCAP /Moraine Music, 
ASCAP), WBM, Hioo 69 

-T- 
TAKE ME HOME (Remynisce Music, ASCAP /Reach 

Global, ASCAP/Geddy, ASCAP/Dade Co. Project Music, 
BMI /Zomba Songs, BMI /Joey And Ryan Music, BMI /Almo, 
ASCAP/Wamer-Tamerlane, BMI /Gotta Have It, ASCAP), 
HL /WBM, H1oo 66; RBH 25 

TE BUSCARIA (Simon Music Temple, ASCAP) LT 6 
TEMPTED TO TOUCH (Mustard Seed Interna, BMI /EMI 

Blackwood, BMI /Salaam Remi, ASCAP /EMI April, ASCAP), 

H4 Htoo 56; RBH 59 
THAT'S WHAT I LOVE ABOUT SUNDAY (Sony /AN 

Cross Keys, ASCAP /Drivers Ed, ASCAP /Sony /AN Tree, 
BMI /Cake Taker, BMI /March, BMI), HL CS 3o 

THAT'S WHAT IT'S ALL ABOUT (Trinifold, 
PRS /Careers -BMG, BMI /Big Loud Shirt, ASCAP), H4 CS 

12; Htoo 78 
TODO ELANO (EMI April, ASCAP /Warner- Tamerlane, 

BMI) LT 3 

TONIGHT (Sony /AN Cross Keys, ASCAP /Lehsem 
Music, ASCAP /Music & Media International, ASCAP), HL, 
CS 52 

TRIP AROUND THE SUN (Mighty Nice, BMI /AI Ander- 
songs, BMI /Bluewater, BMI /Brutunes, BMI /Bug, 
BMI /Warner- Tamerlane, BMI /Universal, 
ASCAP /Sharondipity, ASCAP), WBM, CS zo 

TRUE (Whorgamusica, ASCAP /EMI April, ASCAP /Ron- 
dor London, PRS /Shepard Solomon, BMI /Jumbo Boom 
Boom, BMI) Hioo 52 

TRUTH IS (Full Of Soul, BMI /EMI Blackwood, 
BMI /Soulvang, BMI /Christopher Mathew, BMI /Hitco, 
BMI /Songs Of Windswept Pacific, SMI /Tabulous, 
ASCAP /Hitco South, ASCAP /Music Of Windswept, 
ASCAP /Alley Gadfly, BMI /Songs Of DreamWorks, 
BMI /EMI April, ASCAP /Bovina, ASCAP), HL, RBH 52 

TRYING TO FIND ATLANTIS (Chris Waters Music, 
BMI /Sony /AN Tree, BMI) CS 28 

TU CARCEL (Crisma, SESAC) LT 44 
TU NUEVOCARINITO (Leo Musical, SACM /Universal 

Musica, ASCAP) LT 22 

-u- 
U MAKE ME WANNA (lae'wons, ASCAP /Justin Combs, 

ASCAP /EMI April, ASCAP /Rye Songs, BMI /Songs Of Uni- 
versal, BMI /Scott Storch, ASCAP /TVT, ASCAP /Tuff Jew, 
ASCAP), HL, Hioo 37; RBH 14 

THE UPSIDE OF BEING DOWN (EMI Blackwood, 
BMI /EMI April, ASCAP /Black In The Saddle, 
ASCAP /Giantslayer, ASCAP), HL, CS 39 

USED TO LOVE U (John Legend, BMI /EMI Blackwood, 
BMI /Please Gimme My Publishing, BMI /Cherry River, 

BMI), HL, Htoo 91; RBH 53 

-Y- 
VALIO LA PENA (World Deep, BMI/Sony/ATV Latin, 

BMI /Sony /AN Tunes, ASCAP) LT 3o 
VERTIGO (Universal- PolyGram International, ASCAP), 

HL Htoo 36 
EL VIRUS DEL AMOR (Primo, BMI) LT 15 

VITAMIN R (LEADING US ALONG) (WB, ASCAP /Loef- 
fler, ASCAP), WBM, Htoo 77 

VOLVERE (TRO- Essex, ASCAP) LT 14 -w- 
WEIGHT A MINUTE (Dudaman, ASCAP / Tarpo, 

ASCAP /Notting Hill, ASCAP /EMI April, ASCAP) RBH 9g 
WELCOME TO MY LIFE (WB, ASCAP/ Wet Wheelie, 

SOCAN /High- Maintenance, SOCAN /Stinky Music, 
SOCAN /Drop Out, SOCAN /Slutty, SOCAN /Lanni Tunes, 
SOCAN /Wamer Chappell, SOCAN), WBM, Htoo 45 

WE UKE THEM GIRLS (LP Boyz, BMI /White Rhino, 
BMI /Big P, BMI) RBH 93 

WESTSIDE STORY O. Taylor For SlackWallStreet, 
ASCAP /EachiTeacht, ASCAP /5o Cent, ASCAP /Universal, 
ASCAP /WB, ASCAP /Ain't Nuthin' Goin' On But Funking, 
ASCAP /Scott Storch, ASCAP /TVT, ASCAP /Tuff Jew, 

ASCAP /Music Of Windswept, ASCAP /Blotter, ASCAP /Elvis 
Mambo, ASCAP), HL /WBM, RBH 83 

WHATEVER Oatcat, ASCAP /Blue's Baby, ASCAP /Uni- 
versal, ASCAP /EMI April, ASCAP /Touched By Jazz, 

ASCAP /Kylah Porald Musicworks, ASCAP) RBH 44 
WHAT'S A GUY GOTTA DO (Foray, SESAC /MR2, 

SESAC /EMI April, ASCAP /Didn't Have To Be, ASCAP /Sea 
Gayle, ASCAP), HL, CS 40 

WHAT SAY YOU (Sixteen Stars, BMI /Seven Peaks, 
ASCAP /Chunky Style, ASCAP) CS 21 

WHAT U GON' DO (Lil Jon 00017 Music, BMI /TVT, 
BMI /White Rhino, BMI /Swizole, BMI) Htoo 3o; RBH 15 

WHAT WE DO HERE (Cancelled Lunch, ASCAP /Univer- 
sal- PolyGram International, ASCAP) RBH 40 

WHAT YOU WAITING FOR? (Harajuka Lober Music, 
ASCAP /Stuck In The Throat, ASCAP /Famous, ASCAP), HL, 
Htoo 71 

WHAT YOU WONT DO FOR LOVE (EMI Longitude, 
BMI /Lindseyanne, BMI /The Music Force, BMI) RBH 89 

WHEN I THINK ABOUT CHEATIN' (Sony /AN Cross 
Keys, ASCAP /Hoosiermama Music, ASCAP /WB, 
ASCAP /Wamer- Tamerlane, BMI), HL /WBM, CS 14; H1oo 
6o 

WHERE WERE YOU (Divine Mill, ASCAP /WB, 
ASCAP / Kharatroy, ASCAP /I Want My Daddy's Records, 
ASCAP /Monsoon Music, SESAC /lahgae Joints, 
SESAC /Non -Affiliated, SESAC /Mycanae, ASCAP), WBM, 
RBH 82 

THE WOMAN WITH YOU (BMG Songs, ASCAP /Mrs. 
Lumpkins Poodle, ASCAP /Careers-BMG, BMI /Asierfra, 
BMI), HL, CS 3; Htoo 39 

WONDERFUL (Slavery, BMI /Songs Of Universal, 
BMI /D) Irv, BMI /Ensign, BMI /Zomba Songs, BMI / R.Kelly, 
BMI /Careers-BMG, BMI), HL /WBM, Htoo 7; RBH 4 

-Y- 
YA NO QUEDA NADA (Noriega, BMI) LT 41 

YA SOY FEUZ (LGA, BMI) LT 45 
YOU DON'T KNOW (EMI Blackwood, BMI /Rodney 

Jerkins, BMI /Fred Jerkins III, BMI /EMI April, 
ASCAP /Chrysalis, ASCAP /Jazz Nixon, ASCAP /Famous, 
ASCAP /LaShawn Daniels, ASCAP) RBH 95 

YOU DON'T LIE HERE ANYMORE (Silvery Dog, BMI /E 
Ticket, BMI /API Country Music, BMI/Songs Of Nashville 
DreamWorks, BMI /Still Working For The Woman, 
ASCAP /MXC, ASCAP /Cherry River, BMI), HL, CS 37 

YOU'RE 
son, ASCAP/Guitar onkey LB I/ oburnPBMI) WBM, CS 

13; H10o 62 
YOU'RE MY EVERYTHING (Anita Baker Music, 

ASCAP /Scootie Music, ASCAP /Ridgeway Sisters, ASCAP) 
Htoo 98; RBH 47 

YOU'RE THE ONE (Doha Figga, ASCAP /Marsky, 
BMI/Janice Combs, BMI /EMI Blackwood, BMI), HL, Htoo 
87; RBH 49 
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Charts 
AC Eases Into Holiday's Soothing Sounds 

With 70% percent of the Adult 
Contemporary stations on our panel 
now playing wall -to-wall holiday 
songs and the other 30% sprinkling in 
Christmas tunes here and there, the 
AC chart is taking on a festive glow. 

The all -holiday programming 
position became a popular alterna- 
tive for stations at the beginning of 
the decade and really took hold in 
2001 as stations found the music to 
be a soothing respite for listeners 
who were still emotionally fragile 
from the events of Sept. 11. 

Because of the now annual 
Christmas infiltration, a holiday 
song has made it to the top of the 

AC list for 
five consec- 
utive years, 
as "Believe" 
by Josh 
Groban flies 
19 -1 in its 
third week 
on the 
chart. 

Mirroring 
the Billboard album chart policy, 
only holiday titles released for the 
first time in the current season are 
eligible to appear on the radio charts. 

"Believe" is Groban's fourth No. 1 

at AC and his second holiday -themed 
chart- topper in three years, following 
"0 Holy Night" in 2002. `Believe," 
which is featured in the movie "The 
Polar Express," makes the biggest 
climb to No. 1 on the AC chart in the 
Nielsen Broadcast Data Systems era. 

The prior mark belonged to the 
first No. 1 holiday track this 
decade, NewSong's "The Christ- 
mas Shoes," which jumped 10 -1 
during the 2000 season. 

Besides "Shoes" and Groban's 
pair of No. ls, the other two No. 1 

songs to top the AC chart in the 
2000s were by Jim Brickman. His 
holiday rerecording of "Simple 
Things" (with Rebecca Lynn 
Howard) hit No. 1 in 2001, and 
"Sending You a Little Christmas" 
(with Christy Starling) went to No. 
1 a year ago. 

By climbing to No. 1 in three 
weeks, "Believe" matches the record 
ascent for the chart last accom- 
plished by "0 Holy Night" and "The 
Christmas Shoes." The only non- 
holiday track to climb that fast on 
the AC list was Bob Carlisle's "But- 
terfly Kisses" from 1997, which was 
also heavy on sentimentality. 

GROBAN: AC A BELIEVER 

HOMECOMING QUEEN: Crossover 
star LeAnn Rimes returns to promi- 
nence in the format that launched 
her career with the 1996 phenome- 
non "Blue," as "Nothin' 'Bout Love 
Makes Sense" becomes her first top 
10 on Hot Country Singles & Tracks 
in more than four years. 

Although Rimes has remained 
commercially consistent even with- 
out a major country hit since "I 

Need You" rose to No. 8 in the issue 

dated Oct. 21, 2000, most of her sig- 
nificant airplay chart feats during 
that frame were achieved at top 40 
and AC radio. 

"Sense" is Rimes' 10th top 10 
on the country chart. She claimed 
her only No. 1 with "One Way 
Ticket (Because I Can)," which 
spent two weeks atop the list in 
December 1996. 

Rimes' track is only one of 10 
songs on the entire chart that is 
detecting at each 
of the 121 sta- 
tions used for 
chart tabulation. 
How this appar- 
ent country for- 
mat consensus 
will play for 
Rimes in the 
coming weeks 
remains to be 
seen, especially 

Inferno," the first single from "The 
Valentine's Day Massacre" album, 
due in stores Feb. 15, 2005. 

In the same vein as his biggest hit 
"In Da Club," the Dr. Dre- produced 
track is the highest entry for the G- 
Unit ringleader at R &B/hip -hop. 
"Disco" is the eighth title this year 
to start its run in the top half of the 
chart, with only three tracks posting 
a better entry. 
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considering the 
format's long -held propensity for 
stubborn proprietorship of its artists. 

Now, backed by the delivery of a 
significant country hit, Rimes -who 
recently expressed her renewed 
commitment to the format -should 
be a harbinger of a stronger rela- 
tionship between the artist and the 
format's programmers. 

DOWN PAYMENT: 50 Cent snatches 
Hot Shot Debut honors on Hot 
R &B/Hip -Hop Singles & Tracks 
with the No. 38 debut of "Disco 
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Nielsen 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

1 41 Over And Over BYWSNNO, 

NELLY FEAT TIM MCGRAW (DEARTY -m REEL/CURB/MAT 

3 My Boo 
- - USHER AND AUCIA KEYS ILAFACE/ZOMBA) itr 

3 2 
Breakaway 

KELLY CLARKSON (WALTDISNEYMOUYW000I it 
4 4 iir Lose My Breath 

DESTINY'S CHILD (COLUMBIA) Q 6 ® I Don't Want To Be 
tea^ GAVINDEGRAW WRiMGI 0 7 Ell 

um 
Dare You To Move 
SWITCHFOOT (COLUMBIA) 1.4 O 8 Baby Its You 
CJO FEAT BOW WOW IDA FAMILY/BLACKGROUNDNMRGI 1tr 

8 5 ir Just Lose It 
EMINEM ISHADY /AFTERMATH /INTERSCOPEI 1r a 16 11 Drop It Like Its Hot 
SNOOP ODGG FEAT. PHARRELL IDOGGYSTYLE/GEFFENI 1tr 

11 ` Broken 
SEETHER FEAT. AMY LEE (WINO -UP) w 

11 9 ill She Will Be Loved 
MAROONS (OCTONE/J/RMG). 

12 
113 Let's Go 

TRICK DADDY SUP- N- SUOE/ATLANTICI 

13 10 lir Goodies 
BABA FEAT PFIEYPABLO ISHO'NVF- MUSICUNHNFACFROMBA, 

13 lit Welcome To My Life itr 
SIMPLE PLAN (LAVA) 

15 15 On The Way Down 
RYAN CABRERA (EVLA /ATLANTIC) IN 

16 14 lip My Happy Ending 
AVRIL LAVIGNE (RCNRMGI IN 

17 18 1 Let's Gat It Started 
BLACK EYED PEAS (A&M/INTERSCOPE1 1 

C) 26 it Let Me Love You 
MARIO DAD STREET /J /RMGI 

lap 22 Nobody's Home 
AVRIL LAVIGNE IRCA/RMG) 1 

20 19 Oye Mi Canto 
N.0R.E. IROC- NFELLVOEFJAM /IDJMG( 

NUMBING DOWN: Rock outfit Linkin 
Park shows up at No. 94 on the Hot 
R &B/Hip -Hop Singles & Tracks 
chart by way of its genre -fusing col- 
laboration with Jay -Z on "Numb/ 
Encore" (see story, page 3). 

The first single from the CD/ 
DVD release "MTV Ultimate Mash - 
Ups Presents Jay- Z/Linkin Park: 
Collision Course," which arrived 
Nov. 30, blends the vocals of Jay -Z's 
"Encore" with the music and vocals 
of Linkin Park's "Numb." The chart 
entry comes from the vinyl single, 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

E V, NU ER 1 -, t 

She Will Be Loved... 12 W,AtNo I 

MAROONS OCTONE/J/RMG wt 
2 3 8 Give A Little Bit 

:. G00 G00 DOLLS (WARNER BROS .Iit 
3 4 

sDaughters 
JOHN MAYER (AWARE/COLUMBIA) tr 
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Dare You To Move 
SWITCHFOOT (COLUMBIA( 

j.4 Lady 
Mk LENNY KRAVITZ (VIRGIN) dr 

11 10 111 The Reason 
HOOBASTANK (ISLAND /IDJMG) 
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LOS LONELY BOYS (OR/EPIC) 1r 
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U2 IINTERSCOPE) 

14 14 Broken 
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15 16 112' More Than Love 
LOS LONELY BOYS (OR/EPICI 

16 13 14 (Reach Up For The) Sunrise 
DURAN DURAN EPIC 

17 17 la 
mp 
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HOWIE DAY (EPIC( o 18 II Somebody Told Me 
THE KILLERS (ISLAND /IDJMG 

m 20 II Disappear 
HOOBASTANK (ISLAND /IDJMG 

20 19 Ill 
um 

Pieces Of Me 
ASHLEE SIMPSON IGEFFEN) Pi 

which bows at No. 45 on the Hot 
R &B/Hip -Hop Singles Sales list, 
coupled with minimal airplay at a 
few R &B signals, including KPWR 
Los Angeles. 

Linkin Park joins a short -list of 
rock acts to cross to the R &B/hip- 
hop charts. Lenny Kravitz charted 
earlier this year with "Storm," also 
featuring Jay -Z. 
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Believe 
JOSH GROAN WARNER SUNSEI/WPRISE 

* 1 WkAtNo.l 

Heaven 
LOS LONELY BOYS IOR/EPIC) 

You'll Think Of Me 
KEITH URBAN (CAPITOL) IN 
In My Daughter's Eyes 
MARTINA MCBRIDE (RCA NASHVILLE) Pr 
This Love 
MAROONS (OCTONE/J/RMG) itr 
Don't Let Him Steal Your Heart Away 
PHILCOWNS FACE VALUE/RHINO /ATLANTIC) 

100 Years 
FIVE FOR FIGHTING ( AWARE/COLUMBIA) 

Love's Divine 
SEAL ARNER BROS .1 

Answer In The Sky 
ELTON JOHN IROCKETNNIVERSAUUMRGI 

I'll Be Around 
DARYL HALL JOHN OATES IU- WATCH) 

White Flag 
DIOS (ARISTA/RMG) 

Silent Night 
FIVE FOR FIGHTING (COLUMBIA) 

Drift Away 
UNCLE KRACKER FEAT DOBIE GRAY (LAVA) 

Ain't No Mountain High Enough 
MICHAEL MCDONALD MOTO MRGI 

Rockin' Around The Christmas Tree 
LEANN RIMES ICURBI 

She Will Be Loved.( 
MAROONS (OCTONE/J/RMG) 

Breakaway 
KELLY CLARKSON (WALTOISNEY/HOLLYW0001 

Live Like You Were Dying* 
TIM MCGRAW (CURB) 

The Reason 
HOOBASTANK (ISLAND /IDJMG( 

Let It Snow Let H Snow Let It Snow 
JESSICA SIMPSON (COLUMBIA) 
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' / NUMBER 1 E _ t 
2 Boulevard DI Broken Dreams* I wk Amp 

GREEN DAY REPRISE 

2 1 

®Pain 
JIMMY EAT WORLD INTERSCOPE 

3 3 Vertigo 'd 
'I U2 (INTERSCOPE) ml 

4 4 ® Vitamin R (Leading Us Along) 
CHEVELLE EPICI 

5 5 s Cold 
' CROSSFADE (FG/COLUMBIA) Itr a 7 ilki Ocean Breathes Salty* 
w-':. MODEST MOUSE (EPIC) 

7 9 Mr. Brightside 
THE KILLERS (ISLAND /IDJMG) 14 

8 6 
MN 

So Cold 
RREAKING BENJAMIN IHOLLYW000 

9 : 
Getting Away With Murder* 

./ A ROACH IEL TONAUGEFFENI 

10 a Fall To Pieces 
LLVET REVOLVER IRCA/RMG 

Look What You've Done 
JET IELEKTRNATLANTICI 

m 14 11 Personal Jesus 
MARILYN MANSON INTERSCOPE 

® 13 ' 8 I'm Not OK (I Promise) 
MY CHEMICAL ROMANCE (REPRISE) 

m 18 ilk Scars 
;, PAPA ROACH (ELTONAUGEFFENI it 

15 11 III American Idiot 
GREEN DAY (REPRISE) dr 

Q) 20 Home 
THREE DAYS GRACE JIVE/ZOMBA 

17 15 12 Slow Hands 
INTERPOL IMATADORBEGGARS GROUP) 

18 17 7 This Fire 
FRANZ FERDINAND DOMINO/EPIC 

19 16 25 Breaking The Habit 
11 LINKIN PARK (WARNER BROS .1 

20 19 29 Somebody Told Me 
THE KILLERS (ISLAND /DJMG) 
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Finalists 
Continued from page 7 

"The Diary of Alicia Keys" (J) also 
earns the R &B songstress a finalist spot 
in the female artist, female R &B/hip- 
hop artist and Hot 100 songwriter of 
the year categories. 

Other top finalists include rock/pop 
act Maroon5 with nine and hip -hop 
duo OutKast and rap newcomer Kanye 
West with seven each. 

Usher, Nelly, Green Day and Gwen 
Stefani are among the featured per- 
formers scheduled for the Dec. 8 cere- 
mony. Hosted by Ryan Seacrest, the 
two -hour awards show celebrates its 
15th anniversary this year with a live 
Fox broadcast at 8 p.m. ET. Among the 
presenters will be Britney Spears, mak- 
ing a rare public appearance, as well as 
Chingy, Duran Duran, Macy Gray, Paris 
Hilton, Big & Rich and Hoobastank (see 
show preview section, pages 13 -14). 

Soul icon Stevie Wonder will be pre- 
sented with the 2004 Billboard Century 
Award, the magazine's highest honor 
for creative achievement (see story, 
page 15). Destiny's Child will receive 
the artist achievement award. 

Following are finalists for awards 

BMAs Reflect Fans Favorites 
Recipients of the Billboard Music Awards are truly 

chosen by the fans. 
Finalists and winners are pulled from the magazine's 

Year in Music spotlight, which documents the overall 
performance of acts on the weekly Billboard charts from 
December 2003 through November 2004. The weekly 
charts reflect saes data provided by Nielsen SoundScan 
and radio information compiled by Nielsen Broaccast 
Data Systems. 

"Every time someone listens to the radio, downloads 
a song or buys an album, they are casting a vote [for the 

BMAs]." show producer Paul Flattery says. `Everybody 
votes on ours. Our awards are based on hard empirical 
arid statistical data." 

Additionally, producer Michael Levitt notes, the 
artiss and managers also understand the significance of 
the show. "They know that there are other award shows 
out there that perhaps tweak or modify results in an 
effort to get the biggest names. When it comes to Bill - 
board, that stands up there with the Grammys as an 
award show that is highly credible. They know that the 
chars don't lie." JILL KIPNIS 

scheduled to be presented on the show: 
Album of the year "Closer," Josh 

Groban; "The Diary of Alicia Keys," Ali- 

cia Keys; "Speakerboxxx/The Love 
Below," OutKast; "Confessions," Usher. 

Artist of the year: Alicia Keys, 
Maroon5, OutKast, Usher. 

Artist of the year, duo /group: 
Hoobastank, Linkin Park, Maroon5, 
OutKast. 

Female artist of the year: Alicia 
Keys, Beyoncé, Britney Spears, 
Norah Jones. 

Male artist of the year Toby Keith, 
Usher, livista, Kanye West. 

Digital artist of the year. Black Eyed 
Peas, Maroon5, OutKast, Usher. 

Digital track of the year. "Let's Get 
It Started," Black Eyed Peas; "The Rea- 
son," Hoobastank; "This Love," 
Maroon5; "Hey Ya!" OutKast. 

New female artist of the year: 
Ciara, JoJo, Ashlee Simpson, 
Gretchen Wilson. 

New male artist of the year: J- 
Kwon, Ruben Studdard, Kanye West, 
Mario Winans. 

Hot 100 artist of the year Alicia 
Keys, Maroon5, OutKast, Usher. 

Hot 100 songwriter of the year. R. 

Kelly, Alicia Keys, Lil Jon, Kanye West. 
Hot 100 single sales of the year 

"Solitaire /The Way," Clay Aiken; 
"Dreams," Diana DeGarmo; "F * *k It (I 

Don't Want You Back)," Eamon; "I 
Believe," Fantasia. 

Hot 100 single of the year "If I Ain't 
Got You," Alicia Keys; "This Love," 
Maroon5; "Bum," Usher, "Yeah!" Usher 
Featuring Lil Jon & Ludacris. 

Mainstream top 40 artist of the 
year: Maroon5, OutKast, Britney 
Spears, Usher. 

Mainstream top 40 title of the year. 
"The Reason," Hoobastank; "Leave 
(Get Out)," JoJo; "This Love," 
Maroon5; "Yeah!" Usher Featuring Lil 

Jon & Ludacris. 
Modern rock artist of the year: 

Incubus, Jet, Linkin Park, Three 
Days Grace. 

Rap artist of the year: Jay -Z, 
Ludacris, Twista, Kanye West. 

R &B/hip -hop artist of the year: R. 

Kelly, Alicia Keys, Usher, Kanye West. 
R &B/hip -hop album of the year 

"The Black Album," Jay -Z; "The Diary 
of Alicia Keys," Alicia Keys; "Confes- 
sions," Usher; "The College Dropout," 
Kanye West. 

R &B/hip -hop albums artist: Jay -Z, 

R. Kelly, Alicia Keys, Usher. 
New R &B/hip -hop artist of the year. 

G -Unit, Anthony Hamilton, Ruben 
Studdard. Kanye West. 

Female R &B/hip -hop artist of 
the year: Beyoncé, Ciara, Alicia 
Keys, Monica. 

R &B/hip -hop singles artist of the 
year: R. Kelly, Alicia Keys, Usher, 
Kanye West. 

R &B/hip -hop single of the year 
"Diary," Alicia Keys Featuring Tony! 
Toni! Toné!; "If I Ain't Got You," Alicia 
Keys; "Burn," Usher; "Yeah!" Usher 
Featuring Lil Jon & Ludacris. 

New country artist of the year. Big 
& Rich, Josh Gracin, Josh Turner, 
Gretchen Wilson. 

Female country artist of the year. 
Sara Evans, Martina McBride, Shania 
livain, Gretchen Wilson. 

Ringtone of the year "Dirt off Your 
Shoulder," Jay -Z; "In Da Club," 50 Cent; 
"Hey Ya!" OutKast; "P.I.M.P.," 50 Cent. 

Snocap 
Continued from page 8 

with periodic voice -overs identify- 
ing them as trial downloads, ad- 
supported models and downloads 
that expire after a certain amount 
of time. 

Nothing is settled. Label sources 
say that it is one of several reasons 
why start -up music services figure 
to be the first movers in the legit 
P2P space, rather than existing file- 

sharing networks that now traffic in 
free, unauthorized repertoire. 

CHALLENGES AHEAD 
Ongoing uncertainty around 

legitimate P2P is not stopping a 
growing number of players from tar- 
geting the new market. 

Snocap confirms that it is work- 
ing with Mashboxx, a new legitimate 
P2P offering in development from 
former Grokster boss Wayne Rosso. 

Other start -ups include Peer 
Impact, whose parent, Saratoga 
Springs, N.Y. -based Wurld Media, 
announced content licensing deals 

Kazaa 
Continued from page 8 

the Kazaa system as currently 
configured makes user informa- 
tion available. The respondents 
have chosen not to record or act 
upon such information. 

If it is determined that user infor- 
mation is not available, the experts 
will be asked whether it is possible 
to reconfigure the application to 
ensure that the respondents could 
record the information. 

Finally, the experts will be asked if 
it would be possible to include an 
appropriate filter for the respondents 
to prevent continuing infringement. 

The labels are also trying to estab- 
lish who really owns and controls 
Kazaa. Sharman -formed in the 
South Pacific no -tax haven of Vanu- 
atu where the secrecy of private com- 
panies is sacred -has refused to 
reveal its ownership. Bannon said in 
court that the evidence infers Alt - 
net's Bermeister -not Sharman's 

Hemming -is the person who con- 
trols Sharman and Kazaa. 

Most of the testimony from the 48 
witnesses the labels expect to offer 
will be in the form of sworn affidavits 
and other documents, including evi- 
dence seized during a surprise search 
of the tech companies' offices and 
executives' homes in February. A 
limited number of witnesses will 
appear in person, and only for the 
purpose of cross -examination on 
selected topics, according to sources. 

Evidence from Sydney could be 
used in the pending U.S. suit against 
Sharman -if not subject to a pro- 
tective order in Australia, says attor- 
ney Michael Elkin, national chair of 
commercial litigation for Thelen 
Reid & Priest in New York. 

Also, individual owners can be 
liable for their company's copyright 
infringement under U.S. law, so 
learning the identify of Sharman's 
owner or owners could be important 
if secondary infringement is estab- 
lished, Elkin adds. 

Additional reporting by ZDNet 
Australia's Kristyn Maslog- Levis. 

with Sony BMG, UMG and Warner 
Music Group just before Thanksgiv- 
ing (billboard.biz, Nov. 24). 

But some analysts question just 
how effective the sales pitch of a 
legitimate P2P network will be with 
consumers. Industry watchers say 
that minus free music, it will be a 
challenge for such new P2P services 
to effectively brand themselves 
when going head to head with bet- 
ter financed download sellers like 
Apple Computer. 

"This is when we start to find out 
whether the folks using the P2P net- 
works were all about free, or if they 
were all about the ability to search, 
discover and find music in a way 
that was not being presented to 
them by the legitimate music indus- 
try," Gartner research analyst Mike 
McGuire says. 

Moving forward, legit P2P tech- 
nology may end up serving primarily 
as a cost -effective back -end solution 

for retailers rather than as a mar- 
ketable consumer feature. 

"The consumer is not going to 
know the difference between a legit- 
imate P2P service and other 
services, with one possible exception 
-the performance," says Phil Leigh, 
president of research firm Inside 
Digital Media. "Peer -to -peer allows 
for potentially faster, more efficient 
delivery of content." 

That could be important as retail- 
ers start selling bigger media files, 
like movies and other video content, 
in addition to music. 

But in the short run, labels and 
P2P operators are focused on basic 
licensing agreements for P2P distri- 
bution solutions. 

Legit P2P services that do enter the 
market in 2005 will try to at least 
match the sampling rights that down- 
load retailers like iTunes and Napster 
enjoy. Under existing standard 
licenses, consumers can listen to free 

song clips before they buy. The clips 
are typically limited to 30 seconds. 

"The types of deals P2P services 
are able to negotiate with the labels 
are going to be a key to whether they 
are successful," Leigh says. 

Label sources say advanced sam- 
pling features that go beyond short 
clips- either on a downloading or 
streaming basis -trigger a host of 
licensing and payment issues for copy- 
right owners that are not yet resolved. 

Look for some new services using 
P2P technology to compensate by 
aggressively employing incentive 
programs that reward customers 
with download credits for referring 
other consumers to new music. 

Wurld Media's Peer Impact is 
touting that it "pays to share" on the 
home page of its service. Wurld 
would not comment about specifics 
of what that will mean to con- 
sumers. The service is scheduled to 
launch in first -quarter 2005. 

Fund 
Continued from page 10 

distributions by 2006. 
Royalties from the Netherlands' 

performance- rights organization, 
SENA, and from SOMEXFON, the 
Mexican neighboring -rights society, 
will be part of next year's distribution. 

A story in the Dec. 4 issue of 
Billboard noted how difficult it is for 
SoundExchange, the featured artist/ 
label digital royalties collection group, 
to find current addresses for musi- 
cians. McGettrick's obstacles are expo- 
nentially tougher. 

For one thing, most featured artists, 
whether current hitmakers or catalog 

acts, work with a manager and an attor- 
ney; therefore, they are not as far 
"below the radar" as session players. 
Sidemen usually don't have managers 
and may not know they are owed 
money nor remember sessions they 
played on years ago. 

McGettrick uses a mixed bag of tools 
to identify who played what in a record- 
ing session -old union contracts, 
recording studio marginalia, liner 
notes, discographies and Web sites like 
the All Music Guide that often list 
sidemen and background singers. 

A quick look at part of the fund's 
Web site shows just how daunting 
McGettrick's job is. In the Japanese 
rental- royalties section, for example, 
there are album listings for two 
best -selling Nat "King" Cole compi- 
lations spanning decades of his work 

as a jazz trio leader and as a pop bal- 
ladeer backed by full orchestras. 

The listings show 150 sidemen, 
background singers and music pre- 
parers whom the fund has identified 
and approved. Yet there are more than 
40 for whom there is no contact infor- 
mation, including the estate of the late 
arranger Nelson Riddle. 

Another top CD rental in Japan is 
"The Best of Van," which draws from 
more than 30 years of Van Morri- 
son's recordings. The compilation 
lists 99 nonfeatured artists. Yet the 
fund has been able to contact only 
31 of them. 

Get your daily dose of news 
as it happens: 

www.billboard.biz 
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Holiday 
Continued from page 3 

World Entertainment in Albany, N.Y. 

"Overall, the weekend was good and 
we are still positive that it will be a 
good holiday season." 

Likewise, Jim Unie, president of 
Universal Music & Video Distribu- 
tion, reports: "We are getting a 
pretty consistent story from retail; 
overall, it was not great, but not 
horrible. Friday was great -in fact, 
better than great -and then Satur- 
day and Sunday were a little bit less 
than expectations." 

But Nielsen SoundScan numbers 
indicate that music sales may have 
been softer than other categories 
carried by the mostly multimedia 
account base. For the week includ- 
ing the Thanksgiving holiday, album 
sales were down more than 1 million 
units, or 5.1% from the correspon- 
ding week in 2003. 

Specifically, sales for the week 
ended Nov. 28 clocked in at 19.5 mil- 
lion units, compared with the 20.6 
million counted in last year's Thanks- 
giving week. 

That is the 11th straight week of 
down sales. Since the week ending 
Sept. 12, sales are off nearly 14 mil- 
lion units, to 133.8 million. That's a 
9% drop from the 147.6 million 
units sold during the same time 
frame last year. 

In fact, the year -to -date gain com- 
pared with 2003 shrunk from 7.2% as 

of Sept. 12 to 2.9% as of Nov. 28. 

MIXED RESULTS 

Not all merchants had the same 
results for the Thanksgiving weekend. 

The week of Black Friday was the 
strongest of the year for Brighton, 
Mass.-based Newbury Comics, accord- 
ing to CEO Mike Dreese. "We were up 
17% on a comparable -store basis, but 
the couple of weeks before it were our 
worst of the year." 

Music was flat at the chain, while 
DVD was up 46 %, Dreese says. One of 
the weekend's primary drivers for 
Newbury Comics was the Friday 
release by QVC of a DVD on the 
Boston Red Sox's historic victory in 
the baseball World Series. 

The Red Sox DVD sold 3,000 copies 
"in its first day of availability," Dreese 
says. Elsewhere in the market, distri- 
bution on the title proved spotty. 
"That title brought a lot of people into 
our stores because nobody could find 
it anywhere else." 

In general, multimedia merchants 
escaped the Saturday downturn. "We 
were happy with Friday, and because 
of our multimedia mix, we still had a 
good Saturday," says John Mar - 
maduke, president/CEO of Amarillo, 
Texas-based Hastings Entertainment. 

Likewise, Dave Alder, executive VP 
at Virgin Entertainment Group North 
America, reports "solid" sales for the 
whole weekend. 

`CRAZY' PRICING 
Pricing was another story. "It was 

crazy," Dreese says. 
In its Black Friday circular, consumer 

electronics chain Circuit City ran six 
hit titles at $7.99. The chain also had a 
sale on Friday and Saturday, with every 
regularly priced CD in the store sell- 
ing for $11.99 or less. 

Fellow big -box Best Buy had eight 
hit albums priced at $7.99 for the first 
six hours it was open on Black Friday, 
but most of those were JumpStart 
titles. The chain also ran a $6.99 cat- 
alog sale on 24 Sony Music titles. 

Target had four hit titles at $9.99, 
adding to carry-over from its Sunday 
circular, which priced the Nirvana 
boxed set at $27.99. 

Musicland's Media Play held an 
early -bird sale of $2 off any CD priced 
$13.99 or higher, as well as offering six 
titles at $8.99. 

Kmart priced four hit titles at $9.99. 
Wal -Mart, on the other hand, had no 
special pricing and apparently paid for 
it with a loss in market share, accord- 
ing to press reports. 

A Wal -Mart in Newburgh, N.Y., 
employed its everyday price of 
$13.98 without putting any titles on 
sale. The strategy prevailed nation- 
wide for the chain, according to 
distribution executives. 

While most retailers complained 
about big -box pricing, it was not as 
predatory as last year, when Circuit 
City priced every regular album at 
$9.99 on Black Friday. 

Marmaduke labels Circuit City "the 
newest king of low -ball pricing. Cir- 
cuit City is just asking for Wal -Mart to 
meet them." 

Joe Nardone, VP at the 11 -unit 
Gallery of Sound chain in Wilkes - 
Barre, Pa., was also annoyed by big- 

box pricing, especially at Circuit City. 
"How much lower do you want it ?" 
he asks. "And the Nirvana splash was 
big enough." 

With Target selling the Nirvana 
box at $27.99 -well below the 
wholesale cost of $38.09 -and 
Gallery of Sound selling the title for 
$39.99, it "makes us look bad -like 
we are gouging our customers," 
Nardone says. "We still have it, and 
Target sold out on it and had no stock. 
But their price point is still in the cus- 
tomer's mind, so we look bad when 
they come to us." 

Most music merchants did not try 
to match the big -box pricing, Nardone 
says. Indeed, Newbury Comics did 
"nothing special" with pricing, Dreese 
reports. Overall, the weekend was 
"really good, because our [profit] mar- 
gins were up so much," he adds. 

But not everybody employed that 
strategy. With all the loss -leader pric- 
ing touted by the big boxes in the 
weeks before Black Friday, `we inter- 
nally may have been price sensitive and 
dropped pricing a bit," the head of one 
chain says. `But maybe we didn't need 
to do that because the customer wasn't 
as price sensitive." 

U2 EXPLODES 
The biggest -selling title of the 

week was U2's "How to Dismantle an 
Atomic Bomb," which sold 840,000 
units, according to Nielsen Sound - 
Scan. The Nirvana boxed set also 
proved popular, scanning 109,000 
units -a strong performance con- 
sidering its $38.09 boxlot price. 

Supply on hot music titles seems to 

be holding up, although some mer- 
chants are worried that the Nirvana 
box might run short for Dec. 4 -5. 

"We are getting dangerously low 
on Nirvana, and the time frame for 
restock is a big, fat question mark," 
Nardone says. But UMVD's Urie says 
replenishment on the Universal 
Music Enterprises title will not be 
an issue. 

Hastings' Marmaduke says the 
videogame sector has a much bigger 
problem with supply. "We already 
have a shortage of some platforms 
and see some shortage on configu- 
rations as well." 

Most independent stores had a 
strong weekend, according to George 
Balicky, VP at Galaxy Music Distrib- 
utors. The Pittsburgh -based one -stop 
experienced a double -digit increase 
in reorders after the holiday weekend. 

In the Coalition of Independent 
Music Stores' weekly e-mail to the 
industry, executive director Don 
VanCleave wrote, "With a couple of 
exceptions, we got reports that the 
weekend was fantastic. Many 
reported being up double -digits for 
the week ... Many reported that 
DVDs were on fire and that U2 
brought [customers] in the door, 
regardless of price." 

Value Music president Rob Perkins 
is optimistic about the rest of the 
holiday season, thanks in part to the 
two additional shopping days in the 
week before Christmas. 

The industry will also benefit from 
the 53 weeks in 2004, he notes. "The 
calendar will give us a big kick at the 
end of the year." 

Customer 
Service 
Continued from page 3 

with spotty inventory and deal with 
clerks whose knowledge of music 
can be overshadowed by their atti- 
tude. It is easier for them to go to an 
online outlet and buy direct. 

Slowly, the music industry is 
catching on, and top decision - 
makers are desperately seeking ways 
to make the customer No. 1 again. 

"While all elements of the guest 
experience need to be improved, I 

think that the `big two' are the fun- 
damental value proposition and new 
exciting product -i.e., compelling, 
fresh talent," says Greg Trojan, CEO 
of House of Blues Entertainment. 

Trojan believes that the talent 
situation can be improved with a 
more favorable deal structure. "New 
product needs to be addressed by 
creating a model where baby bands 
are nurtured at the club level, with 
a more explicit model in place, which 
rewards the promoter for those early 
investments via future touring 
rights, etc.," he says. 
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Michael Rapino, global president 
of Clear Channel Entertainment's 
music division, says the company 
will address price concerns in 2005 
(see story, page 7). 

According to Trojan, adjusting 
ticket prices and catering to con- 
sumer demands does not always 
mean lowering the cost. "We need to 
work on lowering prices on most 
seats in the house, while some of the 
best seats can be priced higher via 
auctioning and more aggressive scal- 
ing," Trojan says. 

But with regard to improving the 
overall fan experience, Rapino says 
next year each CCE venue will have 
a "fan experience director," similar 
to a guest relations director at a 
theme park, who will have author- 
ity to address all consumer issues at 
a concert. 

A massive promotional campaign 
next year will alert fans to the 
changes at CCE amphitheaters, 
which include allowing fans to bring 
blankets -and perhaps even coolers. 
Consumers are demanding such 
perks, Rapino adds, as the cost of a 
night at a concert has gone up. 

Rather than the fan experience 
deteriorating over the last few years, 
Rapino thinks the shift "is more about 
the price /value proposition. With the 
rising price of entertainment, the 
consumer starts demanding a higher 
level of service." 

BIG INVENTORY, LITTLE SERVICE 
Executives are also looking for 

answers to the customer service 
question at retail. A typical record 
store is one of the most SKU- intensive 
retail sites in the United States, with 
a breadth of product second only to 
bookstores. While average record 
stores can take in 20,000- 30,000 
titles, superstores, even those in the 
multimedia category, more than 
double that, often carrying as many 
as 70,000 music SKUs. 

Additionally, today's savvy con- 
sumers -thanks to instant informa- 
tion via the Internet -expect retail 
clerks to not only be familiar with 
their store's inventory but also have 
historical knowledge, even for out -of- 
print titles. While the music catalog 
has grown vast, requiring more 
expertise than ever, profitability at 
music retail has declined precipi- 
tously, making it harder to pay for 
such help. 

URIE: RETAILERS SHOULD RETHINK LAYOUTS 

"I don't see service improving in 
most record stores, because music 
has become a loss leader and unfor- 
tunately there is not gross profit 
there to reward people," says John 
Marmaduke, president/CEO of 152 - 
store Hastings Entertainment in 
Amarillo, Texas. 

Mike Dreese, CEO of the 25 -unit 
Newbury Comics in Brighton, Mass., 
says record store service is not as bad 
as label executives tend to think. 
"But it can be much improved in 
most circumstances," Dreese adds. 
"It seems that the major chains are 
more interested in labor cost mini- 
mization than they are in providing 
the customer with a unique or mem- 
orable shopping experience." 

One way to gauge the quality of 
help is to look at the percentage of 
part -time staff vs. full -time employ- 

ees, Dreese says. The problem is, 
"you also get what you pay for," he 
notes. With a high part -time turn- 
over rate, few employees hang 
around long enough to develop the 
product knowledge needed to deliver 
quality customer service. 

While Newbury Comics tends to 
pay its sales help better than most 
chains, it wrestles with a different 
kind of service problem. The in -store 
music -buying demo skews older, 
Dreese says. In contrast, young and 
musically knowledgeable salespeople 
tend to be somewhat elitist about 
musical taste. 

With industry sales trending 
toward big -box retailers and away 
from traditional record stores, 
service is even more of an issue. Big - 
box merchants typically do not look 
for knowledgeable music staffers, 
but rather employees who have a 
general knowledge of many product 
lines, because their staff is often 
moved around to different parts of 
the store. 

One of the things helping record 
stores improve service is the influx 
of listening -post kiosks that often 
contain product information as well. 
"Automation is solving some of the 
problems," Dreese says. "We now 
have four mix -and -burn kiosks, and 
there are a lot more people using 
them as listening posts than there 
are discs being burned." 

Jim Urie, president of Universal 
Music & Video Distribution, says one 
possible path to better customer serv- 

(Continued on page 73) 
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Mash -Ups 
Continued from page 3 

According to Whalley, the label 
shipped between 750,000 and 1 mil- 
lion units in the first week of release. 
"It's what we thought the marketplace 
could bear." 

THE MAKING OF A MASH -UP 
"Mash -ups are best when they 

involve two songs that the listeners 
know," says Linkin Park's Mike 
Shinoda, who produced the studio 
recordings for the CD portion of the 
two -disc set. "That's what was so 
promising about this project: We 
got to take songs that a lot of people 
are familiar with and totally recon- 
struct them." 

That's great for the fans, but it was 
rough going on various rights fronts. 

Shinoda says they had to figure out 
when to use an original master 
recording and when to rerecord 
something. "Tempo, key and style 
were all parts to a very elaborate bal- 
ancing act." 

EMI Music and Zomba Songs are 
the co- publishers of Jay -Z's and 
Linkin Park's music, respectively. 

The artists, songwriters and labels 
were on the same page, with every- 
one involved signing off on the proj- 
ect, notes Sean Melia, associate direc- 
tor of business and legal affairs at 
Zomba Enterprises. 

In this instance, Jay -Z's attor- 
ney- Jennifer Justice of New York - 
based Carroll, Guido & Groffman 
LLC -says Warner Bros. (Linkin 
Park's label) and Roc -a- Fella/Def Jam 
(Jay -Z) negotiated ownership of the 
"new master," but licensed each mas- 
ter individually. 

Melia says he worked closely with 
the Sample Clearance Ltd., a music 
clearing firm in New York. 

In the case of Jay -Z, EMI Music 
Publishing West Coast senior VP of 
creative Big Jon says the artist nego- 
tiated with his many co- writers to 

Technology Spawned Mash -Up Trend 
BY KEITH CAULFIELD 
and MICHAEL PAOLETTA 

In 2002, groundbreaking bootlegs 
like "Smells Like Booty" (Nirvana's 
"Smells Like Teen Spirit" and Des- 
tiny's Child's "Bootylicious ") and "A 

Stroke of Genius" (Christina Aguil- 
era's "Genie in a Bottle" and the 
Strokes' "Hard to Explain ") helped 
put mash -ups on the radar of many 
music fans. In fact, mash -ups became 
ubiquitous in the United Kingdom, 
where the term quickly became part 
of the pop lexicon. 

It wasn't until a year later that the 
concept became part of the Ameri- 
can mainstream. In 2003, hip -hop 
producer Danger Mouse created 
"The Grey Album," which inter- 
twined elements from the Beatles' 
"White Album" and Jay -Z's "The 
Black Album." 

As the recordings were not pro- 
perly licensed, the mash -up was ille- 
gal. But it was one of the most down- 

loaded recordings of the early file - 
sharing era. 

Mash -ups became a global phe- 
nomenon as file sharing increased in 
popularity and editing software for 
computers became less expensive. 
With such breakthroughs, an increas- 
ing number of club DJs, as well as 
bedroom EJs, experimented with 
mashing two songs together. 

Other popular nonsanctioned 
mash -ups also called bastard pop - 
include "I Wanna Dance With Num- 
bers" (Whitney Houston's "I Wanna 
Dance With Somebody" and Kraft - 
werk's "Numbers ") and "Whenever, 
Wherever in the Night Fever" (Sha- 
kira's "Whenever, Wherever" and the 
Bee Gees' "Night Fever "). 

Most mash -ups have been clan- 
destine endeavors, created without 
approval from artists, songwriters or 
labels. This helps exp_ain why most 
are released as bootleg CDs or made 
available over the Internet on peer -to- 
peer sites. 

Pioneering mash -up DJs like 
Richard X and Soulwax (aka 2 Many 
DJ's) became popular around the 
world. In fact, the Richard X- produced 
"Freak Like Me" by British trio the 
Sugababes debuted at No. 1 on the 
U.K. singles chart in April 2002. It was 
a cover of Adina Howard's "Freak Like 
Me" merged with a sample from "Are 
Friends Electric ?" by Gary Numan. 

The Sugababes' version of "Freak 
Like Me" was based on "We Don't 
Give a Damn About Our Friends," an 
illegal Adina Howard/Gary Numan 
mash -up that became a U.K. club hit. 
This bootleg mix was created by Girls 
on Top (aka Richard X). 

Last year, Astralwerks released 
Richard X's debut album, "Richard X 

Presents His X- Factor Vol. 1." In addi- 
tion to the Sugababes track, it 
spotlighted several legally recorded 
mash -ups, including "Finest Dreams" 
(the S.O.S. Band's "The Finest" and 
Human League's "The Things That 
Dreams Are Made Of') featuring Kelis. 

reduce the standard 8.5¢ mechanical 
royalty rate per track. 

"With this many hands in the pot, 
a lot of us are not doing this for the 
money," Shinoda notes. "People are 
behind this simply because they 
believe in the project." 

The centerpiece of the DVD com- 
ponent of "Collision Course" is the 
July 18 live performance of the 
mash -ups at the Roxy Theater in 
Los Angeles, which debuted Nov. 10 
on MTV with the network's new 
series, "MTV Ultimate Mash -Ups" 
(Billboard, Nov. 13). 

The performance showcases artists 
who respect each other musically. To 

that end, they must make time to 
rehearse together. 

"This is not the kind of perform- 
ance that can be phoned in," MTV 
executive VP of music and talent pro- 
gramming Tom Calderone says. 

The video component, too, 
brought its share of rights wran- 
glings "It's not just about an 8.5¢ 
mechanical royalty rate," says 
Nicholas Firth, chairman of BMG 
Music Publishing Worldwide. "There 
is no set royalty rate for video 
[because that involves negotiated 
synch licenses]. That's what makes 
this a particularly big deal." 

With no set royalty rate, Firth says 
that both sides had to come to an 
understanding. While Firth is unable 
to disclose exact numbers, he does say 
the combined royalty rate for the 
CD /DVD package is higher than a 
standard CD. Justice and Big Jon con- 
firm this. 

"There has been a lot of mytholo- 
gizing and bad -mouthing about the 
inability to license these hybrid prod- 
ucts," Firth says. "This is a beautiful 
example to disprove that." 

The mash -ups on "Collision 
Course" are "Dirt off Your Shoulder/ 
Lying From You," "Big Pimpin'/ 
Papercut," "Numb /Encore," "Jigga 
What/Faint," "Izzo/In the End" and 
"Points of Authority/99Problems/One 
Step Closer." 

Shinoda adds that it was cool to see 
his band's "usually more serious" 
music in a "more light- hearted and 
fun" atmosphere. 

WHAT'S NEEDED IN THE END 

For the uninitiated, a mash -up 
intertwines two different songs, often 
placing the vocals of one track atop 
an instrumental section of another 
track (see story, this page). 

For example, "Can't Get Blue Mon- 
day out of My Head" features Kylie 
Minogue's vocals from her global hit 
"Can't Get You out of My Head" mar- 
ried to the synth waves of New 

Order's "Blue Monday." 
Sister Dannii Minogue's "Don't 

Wanna Lose This Groove" merged 
the vocals from the singer's "Don't 
Wanna Lose This Feeling" with 
the disco beats of Madonna's "Into 
the Groove." 

Jay -Z, it should be noted, is no 
stranger to mash -ups. Earlier this 
year, DJ Reset's mash -up "Frontin' on 
Debra" combined Beck's "Debra" and 
Pharrell Williams Featuring Jay -Z's 
"Frontin'." The artists and Interscope 
approved it. 

And DJ /producer Danger Mouse's 
unsanctioned "The Grey Album" - 
which featured vocals from Jay -Z's 
"The Black Album" laid atop beats 
created using the Beatles' "White 
Album " -pushed mash -ups into the 
mainstream in America. 

EMI, which owns the Beatles' cat- 
alog, sent Danger Mouse a cease -and- 
desist order in February, while Jay -Z's 
Roc -a -Fella label did not take any 
action (billboard.biz, March 8). 

MTV's Calderone credits the global 
popularity of mash -ups to a genera- 
tion that knows no boundaries when 
it comes to music. 

"Kids today like many kinds of 
music," he says. "One kid will like 
rock, rap, hip -hop and electronic. So 
it's natural for them to take different - 
sounding records and merge them 
together. In this way, it shows the 
depth of their [musical] libraries." 

With the Jay -Z /Linkin Park col- 
laboration, the mash -up became 
three -dimensional. "Fans are watch- 
ing the artists perform these songs 
live onstage." 

BMG's Firth believes this type of 
collaboration is precisely what's 
needed to spark the industry. "With 
sales the way they are, we need inno- 
vative products." 

Zomba's Melia concurs, adding, 
"With this unprecedented Jay -Z/ 
Linkin Park CD /DVD set, we are 
offering a solution. Technology, cou- 
pled with necessity, will result in 
labels and publishers working more 
in tandem. We are headed in a posi- 
tive direction." 

Customer 
Service 
Continued from page 72 

ice lies in changing how stores are 
merchandised. "I don't like the way 
stores are laid out," Urie says. "The lay- 
out needs to be rethought with today's 
consumer in mind." 

Maybe that means getting away 
from genre -based layout and cate- 
gorizing music by demographics - 
maybe creating something like an 
adult music category that might 

contain titles from such artists as 
Diana Krall, Andrea Bocelli and Rod 
Stewart, Urie explains. 

A DIGITAL EDUCATION 
Digital music services face a dif- 

ferent kind of conundrum: online 
executives acknowledge that the 
entire concept of Internet distribu- 
tion is relatively new to many 
consumers and technology issues 
can pose a snag. 

As a result, the biggest challenge 
facing the industry is basic education. 

"Companies have done a poor job of 
educating consumers about how they 
can use their products effectively," says 
Zack Zalon, president of Virgin Group's 
online music division, Virgin Digital. 

Customer service issues in the 
digital realm tend to be centered on 
core technical issues: What's a 
subscription service? Where do 
downloads go on a computer after 
they are purchased? What happens 
in the event of a hard -drive crash? 

Those issues are expected to 
become more pronounced as sub- 
scription portability becomes a 
reality, and as Microsoft ramps up its 
efforts to diversify the digital music 
experience away from Apple Com- 
puter and across a number of 
Windows Media -compatible music 
services and portable devices. 

Unlike a physical retail environ- 
ment, the digital world has no sales 
clerks to immediately attend to shop- 

pers and ensure their needs are being 
met. Instead, users must proactively 
seek help online and over the phone. 

Virtually every digital -music serv- 
ice offers a combination of e-mail 
support, call- center service, FAQ 
pages and bulletin boards to trouble- 
shoot consumer problems. 

Zalon acknowledges that the costs 
and staffing issues associated with 
customer service do not scale well in 
an online environment. 

Nonetheless, Virgin is attempting 
to offer a more personalized touch 
in its approach to customer service 
with a real -time messaging feature, 
Ask the Expert. The service allows 
shoppers to e-mail a Virgin cus- 
tomer service rep who can quickly 

provide artist info and address tech- 
nical problems. 

Napster COO Laura Goldberg says 
the most pressing challenge facing 
digital -music services is finding ways 
to convert technical support situa- 
tions into opportunities that engage 
consumers and motivate them to 
buy more music. 

She adds, `Virtually all retailers will 
tell you that customer service is a 
function they want to turn into a sales 
organization instead of just being a 
troubleshooting organization." 

Tap into the power of the 
Billboard archives: 

www.billboard.biz 

vnu business publications 

President & CEO: Michael Marchesano; Chief Operating Officer: Howard Lander 
Group Presidents: Robert Dowling (Film & Performirg Ms), Mark Holdreith (Retail). John KticuIlen (Music & Literary), 

Evnu b u s I fl ess med I a 
Richard O'Connor (Travel, Performance, Food Servie & Real Estate Design), Michael Parker (Marhehng/Media & Arts) 

Vice Presidents: Joanne Wheatley (Information Marketing), Karen Palmieri (Manufacturing & Distibufion) 

President & CEO: Michael Marchesano; Chief Operating Officer: Howard Lander; Chief Financial Officer: Joe Furey; 

President -VNU Expositions: Greg Farrar; President -eMedia & Information Marketing: Toni Nevitt: 
Senior Vice President/Human Resources: Sharon Sheer; Vice President/Business Management: JoeBen Sommer Vice 

President/Communications: Deborah Patton; Vice PresidenVticensing and Events: Howard Appelbaum 

©Copyright 2004 by VNU Business Media, Inc. All rights reserved. No part of this publication may be reproduced. stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, recording , or otherwise, without the prior written permission of the publisher. BILLBOARD MAGAZINE (ISSN 0006.2510; USPS 056 -100) is published weekly 

except for the first week in January, by VNU Business Publications USA, 770 Broadway, New York, N.Y 10003 -9595. Subscription rate: annual rate, Continental U.S. S299.00. Continental Europe 229 pounds. Billboard, Tower House, Sovereign Park, Market Harborough, Leicestershire, England LE16 HEP. Registered as a newspaper at the British Post Office. Japan 109.000 yen. Music Labo 

Inc., Dempa Building, 2nd Floor, 11 -2, 1- Chome. Nigashi- Gotanda, Shinagawa -ku, Tokyo 141, Japan. Periodicals postage paid at New York. N.Y. and at additional mailing offices. Postmaster: please send hanges of address to Billboard, P. 0. Box 15158, North Hollywood, Ca., 91606-5158. Current and back copies of Billboard are available on microfilm from Kraus Microform, Route 100. 

Millwood, N.Y. 10546 or Xerox University Microfilms, P. 0. Box 1346, Ann Arbor, Mich. 48106. Under Canadian Publication Mail Agreement No. 40031729 reutrn undeliverable Canadian addresses to De itsche Post Global Mail, 4960 -2 Walker Road. Windsor, ON N9A 6J3.Vol. 116 Issue 50. Printed in the U.S.A. 

For group subscription information call 646- 6545863. For subscription information call 800. 5622706 (Outside U.S.: 818 -487 -4582( or email: billboard @espcomp.com. For any other information call 6 {6- 654.4400. 

BILLBOARD DECEMBER 11,2004 www.billboard.com www.billboard.biz 73 

www.americanradiohistory.com

www.americanradiohistory.com


'Fresh Ideas Seldom Come From 
People Who Are Market Leaders' 

BY JILL KIPNIS 

Chris Blackwell has spent his 45 -year entertainment career on 
the cutting edge of music and film. 

Through his Island label, which was first based in Jamaica, 
Blackwell turned the world on to reggae with the jams of Bob Mar- 
ley and signed U2, a band that had been rejected by every major 
label in England. 

Such innovative acts as Cat Stevens, Steve Winwood, Tom Waits, 
King Sunny Ade, Melissa Etheridge and the Cranberries released 
acclaimed projects under Blackwell. 

Six years ago, Blackwell extended his reach by establishing Palm 
Pictures, an audio and film company. 

Palm has released a slew of inventive projects, including the 
CD/DVD package "1 Giant Leap," a travelogue -style film that 
features music from 25 countries, and the documentary "Dig!," 
a 2003 grand jury prize winner at the Sundance Film Festival 
that explores the relationship between the Brian Jonestown Mas- 
sacre and the Dandy Warhols. 

"Chris Blackwell has been an inspiration and a mentor to me 
from the very beginning of my career," says Jimmy Iovine, chair- 
man of Interscope Geffen A&M Records. "He was a great record 
producer and in founding Island Records pioneered the concept of 
the power and impact that a label could have on culture." 

On the eve of his latest venture -the inaugural Goldeneye Film 
Festival, to be held Dec. 8-13 in Oracabessa Bay, Jamaica- Black- 
well spoke with Billboard about what he thinks should be driving the 
music business. 

Q: How did you manage to have a hand in so many musical 
acts that turned into superstars? 

A: It's mainly because most of the things I get involved with I 
really personally like. When I personally like it, I feel I can get 
more people to like it. It has nothing to do with airplay or radio or 
what exists at the moment it's more about personal interests. I 
work with a recording artist or band and develop the artist, and 
hopefully things come to fruition for all of us. 

Q: What is the role of an independent record label in this era 
of consolidation? 

A: All of the ideas pretty much come from independents, 
because they are by nature coming up with fresh ways of doing 
something. If they don't have that, they have no value, in a sense. 
They would sign the same acts that the majors would sign and 
treat them in the same ways. Fresh ideas seldom come from peo- 
ple who are already market leaders. 

Q: Do you feel that the spirit of Island Records has been main- 
tained since it was sold to a major? 

A: I understand that it has to change. When it is privately 
owned, there is a different way of operating. You don't have the 
same constraints and you don't have the same quarterly pressures 
that you have at a major company. An independent really can 
work much more creatively in general. 

Island is not the same company as what it was ... I am person- 
ally very, very proud to know that it still exists. 

Q: What do you think is the most interesting music being 
made right now? 

A: It's world music. In my head, world music is music that is 

not sung in English. I'm very, very interested in music made out 
of India, out of Africa, out of all different parts of the world. 

I'm hoping to be working with Michael Franti. He has had a 
few records out, and I think Island released his first record when 
he was part of Disposable Heroes of Hiphoprisy -he has made 
quite a few records under the name of Spearhead. I am very excit- 
ed about him. He is very, very talented. 

The Last 
ord 

A G1 &A With Chris Blackwell 

Chris Blackwell: Career Highlights 

1959: Forms Island Records 

1964: Island sores first big hit with Jamaican singer Millie Small's "My Boy Lollipop." 

1971: Signs Bob Marley, who remains with Island until his death in 1981 

1980: Signs Dish rockers U2 

1983: Forms film production/disbibution company Island Alive, which releases such 

Oscar- nominated films as "Kiss of the SpiderWoman "and "TheTrip to Bountiful" 

1989: Sells Island to PolyGram 

1991: Launches a chain of hotels called Island Outpost 

1997: Leaves PolyGram 

1998: Forms audio/visual entertainment company Palm Pictures 

2001: Inducted into the Rock and Roll Hall of Fame 

Q: Are acts today too focused on creating successful singles? 

A. It very much depends on the act. I have always been interested 
in album -oriented artists ... A single is usually a track which per- 
haps people can respond to quickly. Over the last 10 or 15 years, I 

think too much was focused on the single and [not enough] on 
the album for artists. That's why I think the consumers in general 
have rejected the album somewhat, except for the artists like Tom 
Waits, who never release a single. Developing an artist that makes 
10. 15 albums over a long career is the best business for anybody 

in the long term -for the artist and for the record company. 

Q: Does it excite you to see acts like U2 making deals with 
Apple involving new technology? 

A: Digital distribution will definitely grow. There's no question 
about that. Part of the question is whether someone approves of 
an artist doing a sponsorship. In the case of U2 and Apple, it is 
more like a joint venture. You don't get the sense in any way that 
U2 are hawking Apple iPod. You really don't. You get a sense that 
Apple and U2 have a joint venture together to market their joint 
products -this new album of U2 and the iPod, which is an incred- 
ible product. 

Q: What role do you foresee with digital music services? 

A: It's essential with digital distribution that [a plan is made] to 
compensate the copyright owners and the artists and the writers 
for digital distribution. There's no question that that will be a 
huge part of the business. 

I myself hardly ever buy a CD. If I do buy a CD or somebody 
gives me a CD, I immediately download it to my iTunes and I play 
it from there. I don't play it from the CD anymore. Once you get 
something as convenient and efficient as that, it's clearly going to 
win the day in the long run. 

Q: Are you supportive of the new DualDisc format? 

A. I don't like it at all. To me, it destroys the perceived value of 
what you are putting inside. If you put on one disc a CD and DVD, 
there isn't that much of a cost saving in the first place. You end 
up with neither fish nor fowl. 

Q: Are music documentaries continuing to be a key area of 
focus for Palm? 

A: It is the core business of Palm. A lot of people want to know 
how it all works. It's a fascinating insight inside the music busi- 
ness and how things are put together. 

Right now, we are working on a project about the history of 
Jamaican music. We are also doing a project about the 60th 
anniversary of Bob Marley's birth. 

Q: What do you think about the potential for DVD singles? 

A: I believe in the DVD single. I think a DVD single is a winner, 
personally, particularly in the world of rap. Rap videos are so 
incredible, and in many cases the live performances don't live up 
to [the] records. Obviously, it needs to be an artist who is very 
popular already in order for the DVD to sell. 

Q: What can attendees to the Goldeneye Film Festival expect? 

A: It's an opportunity to see great new films [and] some classic 
films, to discuss filmmaking in general, to talk about the state of 
the music and film industry and in an environment unlike 
Cannes . .. At no other film festivals are you given DVDs of the 
films to watch them when you want. It is quite an unusual idea, 
but I am very excited about it. 

Q: What do you think the biggest challenges are facing the 
music and video industries? 

A: The biggest challenge is corralling the digital dollar, finding a 
way to get compensated for digital distribution on music now and 
film tomorrow. That's the biggest single challenge. 

We need to come up with a focused advertising model for the 
peer -to-peer networks -when you go to [download] Bob Marley, 
you get an ad from Air Jamaica, that kind of thing. Some are look- 
ing to do that. Honestly, I'm really not sure how that is going to 
work. I feel a solution is coming. There is going to be hope. 
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