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ONCE UNION A TIME: 
Rock moved into the stadium. 

Virtuosos moved to the front of the stage. 
Music became epic. 

YEARS LATER... 
ES keeping it that way. 

RHINO congratulates YES 
on 35, ears of breaking new ground. 
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CONGRATULATIONS 
ON 35 YEARS OF 

EXCELLENCE 

SHAMMA 
CONCERTS 

PETER RIEGER 
KONZERTAGENTUR GMBH & CO. KG 
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Writers and Artists Group International 

Celebrates with 

On 35 years of Standing Room Only performances. 
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Congratulations on 35 Years 
from your friends at CLEARCHANÑELk 

ENTERTAINMENT 



congratulates you on 35 years of p 

MAKING GREAT MUSIC! 
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HOT SPOTS 

t!!!!', 
9 Durango Delight 

Grupo Montez de Durango is 

taken aback by the unexpect- 
ed success of its Disa album, 
"De Durango a Chicago." 
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17 Pavarotti's Pop 

Renowned -and soon 
retiring -tenor Luciano 
Pavarotti at last records a 

solo pop album, "Ti Adoro." 
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36 Reba's Room 

Reba McEntire returns to 
the music world with the 
much -anticipated "Room 
to Breathe." 
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Band's Sound Evolves; 

BY JONATHAN COHEN 

NEW YORK -The Strokes want it understood 
that despite their global fame, they are still a 
young band capable of the occasional misstep. 

"If we sold no records the first time, we obvi- 
ously wouldn't be in this situation," frontman 
Julian Casablancas says. 

Strokes 
a Plans Global Push 

"We'll make some mistakes along the way. 
But you know, apparently people seem to like 
what we do." 

Indeed, the group's 2001 debut, "Is This It," 
has sold more than 900,000 units in the U.S., 
according to Nielsen SoundScan. Global sales 
are at 2 million copies, according to RCA. 

(Continued on page 99) 

Accessories Are 
Finishing Touch 
For Stylish Stars 

BY CARLA HAY 

NEW YORK- Forget the stripped -down. min- 
imalist look of the '90s. Glamour, fashionistas 
say, has made a big comeback in music circles. 

Whether at awards shows or other high - 
profile events, artists are having fun showing 
their unique sense of style with accessories. 

For many, the bigger and more expensive 
the accessory, the better. 

(Continued on page 98) 
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Pub Issues 

Still Cloud 

Web Picture 
Digital Realm Advances 

Despite Rate Debates 

BY BRIAN GARRITY 

NEW YORK -As the growth of the 
legitimate digital music business 
accelerates, many difficult ques- 
tions regarding publishing royalties 
remain unanswered. 

In the burgeoning world of perma- 
nent paid downloads, some publishers 
say the prevailing mechanical rate does 
not reflect the liberal usage rules of 
new download stores. 

On the subscription front, the pic- 
ture is even more complex. Although 
such services as MusicNet, Rhapsody 
and Pressplay (now Napster) are covered 

(Continued on page 97) 

Bon Jovi In 
Duracell 

Power Pact 
BY ED CHRISTMAN 

NEW YORK -When Bon Jovi releas- 
es the reworked greatest -hits album 
"This Left Feels Right" on Island Def 
Jam Nov. 4, its marketing campaign 
will receive an energy boost from 
Duracell batteries. 

The band is featured in one of three 
TV spots that are running as part of a 
$30 million Duracell commercial 
campaign that began Oct. 6. 

The commercial featuring Bon 
(Continued on page 98) 

Electric Monkey Records is proud to announce... 

#1 CMJ RPM 
(6 weeks in a row) !! 

#1 Billboard 
HOT DANCE MUSIC 
club play!! 

ADVERTISEMENT 


