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5 ‘Phoenix’ Rising

The new “Harry Potter and the
Order of the Phoenix” flies out
of retail outlets in record num-
bers: 5 million in 24 hours.

5 Jam On It
Gov’t Mule’s Warren Haynes is
among the artists helping

this summer’s hot jam band
tour to jell.

33 Duff Stuff

Hilary Duff and Bravado
Brands are busy dreaming up
Duff-branded videos, toys and
a fashion line.
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Shania Twzin at the
recent Country Music
Awaris. The Mercury
artist is the lone
female with a current
top 10 counmtry single.

Raises Stakes

BY BILL HOLLAND
and BRIAN GARRITY

WASHINGTON, D.C.—The music
industry's promised blitzkreig of law-
suits against Internet song swappers—
including file-sharing teens—could
quickly become a legal quagmire,
some critics warn.

But with frustration levels running
high after months of fruitless educa-
tional campaigns, the industry is hell-
hent on raising the stakes in the war
on music pirates.

As it launched its newest offensive
June 25, the industry picked up a
major ally in Congress. Rep. Lamar
Smith, R-Texas, the anti-piracy cham-

(Continued on page 74)

LAMAR SMITH

Majors’ Woes Continue
Along With Merger Talks

BY MATTHEW BENZ |

Country Women
Lose Hit Magic

JuLy 5, 2003

Piracy Gambit

RIAA Lawsuit Strategy Risks Consumer Backlash

Boom Turns To Drought For Even Top Acts

BY PHYLLIS STARK

NASHVILLE—While country music has worked hard to dismiss
age-old clichés about pick-up trucks and hard drinking, the
music’s -ron attachment to another old-fashioned notion— the
men’s club—appears to be making a comeback.

Aiter enjoying a high profile throughout the late '90s, female
country artists have kecome a fading presence. Chart-topping hits

have been declining for at least two years, even for the format's
(Continued on page 73)

Debut Album:

NEW YORK—Five million down-
loads do not a turnaround make.
Activity in the first eight weeks
of Apple Computer’s iTunes Music
Store suggests that there may one
day be a viable market for digital
music. But it is doing little to alle-
viate the present woes of the
major record labels, including a
7.9% decline in U.S. album sales
s0 far this year, according to Niel-
sen SoundScan.
(Continued on page 74)

HOWARD STRINGER

= "Igniting the passion of traditional Latin and contemporary
dance music, this project takes it to another level!"

~ Little Louie Vega

' On Radio & In Stores Now!
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‘Lei Lo Lai' Remix Single by Masters At Work Avaliabie Soon!

=}
“... the Latin Project has set a new standard.”
~ CMJ New Music Report Y
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ALISON KRAUSS + UNION STATION _ Live

JOHN MELLENCAMP

Trouble No More

VARIOUS ARTISTS ansl]ip Together. | Could Sing 0f Your

Love Forever

GEORGE STRAIT

Top Albums

__Honkytonkville

LOUIE DEVITO Louie DeVito's Dance Factory Level 2

KEM

VICKIE WINANS Bringing It All Together

Kemistry

LIL JON & THE EAST SIDE BOYZ Kings 0f Crunk

RICKY MARTIN Almas Del

ANNIE LENNOX Bare
METALLICA Metallica
Silencio

LUTHER VANDROSS  Dance With My Father

SEAN PAUL

Dutty Rock

QUNDTRACK

2 Fast 2 Furious

Lrida
ARTIST TIILE ) PAGE
8 CLAY AIKEN,—J V_Ajhis Is The Nigtl_l
-c-’ UNCLE KRACK‘ER F‘E‘ATUVRiNG lﬂ)O_BﬁIEWGRAY Drjﬂ Awav ‘
6
.E MATCHBOX TWENTY Upwell 3 ¢’
2 TOBY KEITH DUEW'I;VHH V&ILLIE NELSOl; Beer For M;y qu;ei = “
o 1 TATU ‘ Not Gonna th‘Us_
h STACI;NORR:I(:ZC; _ ( Sfu;ck
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Top of the News

6 Russell Simmons and Stan
Lathan’s joint venture launches
hip-hop channel on Kazaa.

6 Congress seeks to roll back
ownership caps loosened in a
June 2 Federal Communications
Commission vote.

Music

11 The Beat: “Voices for
Gilda” is a compilation of
tracks contributed from major
artists in memory of Gilda
Radner.

11 Buddy Guy’s Silvertone
album, “Blues Singer,” is set to
spark a revival for the legend.
13 The Classical Score: Ton
Koopman releases “Volume 13" in
his cycle of Bach cantatas.

14 Soundtracks: Skye
Sweetnam debuts on soundtrack
album with “Billy S.”

15 Touring: The Messina Group
becomes Louis Messina’s focus
as his non-compete with Clear
Channel Entertainment expires.

14

SKYE SWEETNAM

.

Billbearsl

SPOTLIGHT FOLLOWS PAGE 38

17 R&B: 50 Cent claims the
best male hip-hop artist and best
new artist honors at the third
annual BET Awards.

20 Beats & Rhymes: The
recent success of “21 Questions”
has Midi Mafia in high demand.

22 Latin Notas: Tower
Records offers the Next Big
Thing marketing program to
select Latin artists.

25 Beat Box: Unsigned act
Life in Intense Volume releases a
poetic single, “Journey of Love.”
27 Country: The Oak Ridge
Boys remain busy with an album
release, 170 bookings, a TV spe-
cial and endorsement deals.

32 Songwriters & Publishers:
Domestic and international
legal matters were the topic of

L

SAM ROBERTS

discussion at the Assn. of Inde-
pendent Music Publishers’
spring luncheon.

44 Studio Monitor: Eddie
Kramer is chosen to be inducted
into the Technical Excellence and
Creativity Hall of Fame.

Retail

33 Hilary Duff aims to be a
brand-name phenomenon.

34 The Indies: Assn. for Inde-
pendent Music is grappling with
issues of relevance.

35 Retail Track: With its
takeover of the Musicland
Group, Sun Capital becomes a
key player.

36 Home Video: High-defini-
tion DVDs cause confusion
among consumers,

QUOTE OF THE WEEK

@ The jam band scene is the most underrated

genre of music in the entertainment industry. 9

JOHN SCHER
Page 5

JULY 5, 2003 » VOLUME 115, No. 27

Global

39 Sam Roberts makes a big
impression in Canada with his
debut Universal album, “We Were
Born in a Flame.”

41 Global Pulse: Former Spe-
cials frontman Terry Hall creates
a tapestry of global grooves with
“The Hour of Two Lights.”

Programming

60 Tuned In—Radio: Enter-
com’s David Field talks about the
Federal Communications Com-
mission’s ownership vote.

Features
6 Market Watch
16 Boxscore
30 Reviews & Previews
40 Hits of the World
58 C(lassifieds
61 Behind the Bullets
75 Update
76 The Billboard BackBeat

EVANESCENCE FEATURING PAUL MCCOY ___ Bring Me To Life
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The music industry’s most important
R&B Hip-Hop event of the year

» NEW ARTIST SHOWCASES
» AURN SALUTE TO THE FINALIST RECEPTION
» UP CLOSE N' PERSONAL SUPERSTAR INTERVIEW

» BMI URBAN AWARDS SHOW (invitation only) BI LLBOARD
Tribute to Isaac Hayes, plus performances by == NJEWV R&B*HIP-HOP
Floetry, Bilal, Anthony Hamilton and more! AWARDS

» LIVING LEGENDS DINNER an unprecedented event
HONORING THE TOP URBAN ARTISTS OF THE YEAR

honoring the legends of R&B Hip-Hop
v : _ Last year's winners and performers included Usher,
> OVER 700 ATVENDEES incluring Artists, Managers, Agents Ginuwine. Sean Paul, Timbaland, Mr. Cheeks, Rockwilder,

Filmmakers, Internet Companies, Journalists, DIs, Producers 2003 AWARDS Martin Luther. Stay tuned for this year's fineup.

Pulilishing, Label Executives and more! SHOW FINALISTS
ANNOUNCED NOW AT ITS NEW LARGER HOME . . .
» PROVOCATIVE PANEL SESSIONS covering the industry's FOR COMPLETE LIST THE JACKIE GLEASON THEATER! '
current trends, issues and challenges. Topics include: BILLBOARDEVENTS.COM J

ARTIST & MONEY MANAGEMENT, MARKETING
DEAL MAKING , INDIE VS. MAJOR LABELS,
CROSSOVER, EMERGING TRENDS

AA
" 2% AMERICAN URBAN
I | 2 RADIO NETWORKS

ﬂlphop

august 6-8
miami beach

dnferenCe

/ :
— AMERICAN URBAN RADIO NETWORKS NATIONAL COVERAGE T0
OVER 450 RADIO STATIONS

NEW FOR 2003 ...
THE LIVING LEGENDS FOUNDATION MENTORING SESSION

A session designed to escalate the professional development of artists,
writers and producers. This exciting session will allow particigants one
on one access to the hest in the music industry.

REGISTRATION & GROUP DISCOUNTS
Kelly Peppers 646.654.4643, kpeppers@hillboard.com

AWARDS SHOW & PERFORMANCES
Michele Jacangelo 646.654.4660, bbevents@billboard.com

SPONSORSHIPS
Cebele Marquez 646.654.4648, cmarquez@billboard.com
Johnna Johnson 646.654.4707, jiohnson@billboard.com

AMERICAN URBAN RADIO NETWORKS
Andy Anderson 212.883.2117, aanderson@aurn.com

HOTEL
The Roney Palace 305.604.1000 BILLBOARD/AURN R&B HIP-HOP BRU,ADCASTING FROM THE CO_NFERENCE.
Make your reservations before 7/15 CONFERENCE & AWARDS AURN's entertainment shows, USA Music Magazine with

to receive discounted room rate of $158! Host JOHN MONDS, Hotlywood Live with TANYA HART and

Super)am Survey.

PLus...

AURN will conduct a six-week Nationaf Radio Promotion that will bring
fucky listeners and their guests to the Conference and Awards show.

MIRMI BEACH UCA BEBE
Creating Tourssm Partnerships

for more info & to register: www.billboardevents.com or call 646.654;,4660
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Launches
Hip-Hop Channel
via Kazaa
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TOP OF THE NEWS

U.K. Biz Finds Ally
On Radio Diversity

BY GORDON MASSON

LONDON-—Music industry lobbyists seeking
to protect diversity on U.K. radio through the
country’s imminent Communications Bill may
have found an unlikely ally in the form of
David Puttnam.

The Oscar-winning producer of the 1981
movie “Chariots of Fire” is using his influence
in the House of Lords in an attempt to add
wording to the bill that would prevent media
tycoons from buying U.K. broadcasters and run-
ning roughshod over the country's airwaves.

Under Puttnam’s proposals, the govern-
ment’s Culture Secretary could refer media hids
{0 a public-interest review, which would be car-
ried out by the new regulator, Ofcom, and the
Office of Fair Trading. The review would exam-
ine whether a deal is in the interests of editori-
al freedom and program diversity.

Andrew Yeates, director general of the British
Phonographic Industry, acknowledges the sig-
nificance of Puttnam’s intervention. But he tells
Billboard that it does not exactly match the
wishes of the music industry lobby.

“We’re coming from a slightly different angle,
but we want Ofcom [to] have proper powers to
look at the takeover arrangements, especially
when [new owners] ask to change the radio for-
mats,” Yeates says.

7

AIM’s Alison
Wenham plans
to reconcile

| with BPI

tle explains: “A new owner might commit to
a variety of music programming—for instance,
jazz—and include a clause to say they can also
play, for example, soul and R&B. But we know
full well when the ownership changes [that] it’s
going to be soul
AT e and R&B with very
L <Ry little jazz.”

' Radio compa-
nies argue there is
already a provision
allowing Ofcom to
- . look at program-

{ ming diversity.

v “But we want to

- o look at the diversi-

Sy ty of music within

% "« the programs,”
- I Yeates says.

. Inearly July, the

4  bill will have its

£ . third reading in the

House of Lords,

before returning to the House of Commons to
be signed into law.

“If we don’t get the provisions we \want, we
may have to push the Lords into putting pres-
sure on the government to have a vote on it,
because we firmly believe this is very impor-
tant,” Yeates concludes.

Potter Takes Pages From
Music Release Playbook

BY ED CHRISTMAN

NEW YORK—The big story last
week had midnight sales, an
early street date and street date

violations, capped off with

the fifth book in the Potter series.
Scholastic Corp., publisher of the I larry Pot-
ter titles, claims the latest installment moved a
mind-blowing 5 million copies in the
[ : U.S.in its first 24 hours of avail-
+  ability. The company apparently

astronomical, multi-million y S had shipped about 8 million of the
opening-day sales. But this is éﬂ%{ﬂ%ﬂ&d 8.5 million copies manufactured
s in the first two print runs by the

not a music industry story;
it’s a Harry Potter story. -
Still, in these days of /. °
diversifying product lines, !“
some music merchants g~
found a way to share in ['
the excitement generat-  }
ed by the Harry Potter /
phenomenon. -
“I haven’t seen some- '

thing like that in a long time—not .
even for a record,” says Steve Harman, Northeast
regional director for Tower Records, which car-
ried “Harry Potter and the Order of the Phoenix,”

- J/ title’s June 21 street date. Scholas-

R (? ) « . ticannounced June 24 that it would
/

print another 800,000 units to meet
runaway demand.
After the ferocious first weekend
sales, there were reports of widespread
outages on the title at U.S. book stores,
but many of the chains had planned allo-
cations hitting stores later that day.
New York-based Scholastic could be play-
ing catch-up on the title for the next few

weeks. A Scholastic press release says that ship-

(Continued on page 59)
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