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‘Gutterflower’ By Goo Goo
Dolls Blooms On Warner

BY MELINDA NEWMAN

LOS ANGELES—Goo Goo Dolls co-
founder Johnny Rzeznik is expound-
ing on his New Year’s resolution to
give up judging other people’s music.
He then goes on to passionately hold
forth on how no band should take

reviews and all the other vagaries of

the music business personally.
“You get your ass kicked by the
press in certain areas, you're subject
to the whims of popular taste or
whatever,” he says. “The thing that
(Continued on page 116)
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FATE OF SINGLES:

Who Can Kill
Or Save Them
And Why

BY ED CHRISTMAN

NEW YORK—Although industry
executives agree that the single
is all but dead, some are reluc-
tant to read its eulogy, while oth-
ers still hope to bring the format
back to life.

The single—the configuration
that blew life into the record
industry in the early 1950s and
gave it the strength to grow into
today’s $14 billion business—suf-
fered a 41% sales decline last year,

according to SoundScan, with
sales totaling 31 million units,
the smallest amount since its
infant years. Even worse, singles
sales so far this year are down
nearly a whopping 60% from last
year’s meager pace. The progno-
sis, as they say, is not good.

The main reason that singles
sales are down is because most
major-label executives believe that
singles cannibalize album sales.
Therefore, they either do not put
singles out or they put singles out
but delete them when the album
containing the song is released—
in an attempt to force consumers
to purchase entire albums, which
are more profitable.

It hasn’t worked. Album sales

(Continued on page 117)

BY BRIAN GARRITY
and MATTHEW BENZ

Grammys’ Sales Impact

‘0 Brother,’ Keys, Train Are Prime Beneficiaries

phenomenon—which has received
little-to-no airplay but has sold

for album of the year—at the
44th annual Grammy Awards

NEW YORK—After pulling in more than 4 million units to
four trophies—including one & date, according to Sound-
[

Feb. 27, the O Brother, Where | < ing retail chains in the week

Scan—saw triple-digit per-
centage gains at many lead-

Art Thou? soundtrack is proving the
big post-awards winner at retail.
The long-running underground

following the show.
The soundtrack is emerging as an
(Continued on page 117)

FROM LEFT, BILLIE MCGEE WILSON SA‘}OY, AND RO(SSEVELT RICHARD

i

Capturing The Sound 0f
Young Cajun America

BY JiM BESSMAN

EUNICE, La.—Each winter, Cajun
Mardi Gras brings together the
young and old throughout the
French-Cajun dialect-speaking Aca-
diana triangle of South Louisiana to
perpetuate rural communal tradi-

tions dating back to medieval
France. But in addition to the color-
fully costumed Courir de Mardi Gras
procession of “runners” on horse,
wagon, and foot—who merrily beg
farmers along the way for gumbo-

(Continued on page 114)
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BRIAN ENO (pr$)
Recorp OF THE YEAR

DANIEL LANOIS
RecorD OF THE YeAR

MikE PIERSANTE
ALBUM OF THE YEAR

NELLY FURTADO (socan)
BesT FeMALE Pop VOCAL PERFORMANZE

U2 (rrs)
RECORD OF THE YEAR

JAMES TAYLOR
Best MALE PoP VOCAL PERFORMANCE

CHRISTINA AGUILERA
Best Pop COLLABORATION WITH VOCALS

PINK
Best Pop COLLABORATION WitH VOCALS

JMMY JAM & TERRY LEWIS
Best DANCE RECORDING

Auicia Keys
SONG OF THE YEAR

LARRY CARLTON
BesT POP INSTRUMENTAL ALBUM

LENNY KRAVITZ
BesT MALE Rock VOCAL PERFORMANCE

LINKIN PARK
BesT HARD ROCK PERFORMANCE

TooL
BesT METAL PERFORMANCE

OUTKAST
Best RAP PERFORMANCE By

A Duo or GrRouP
BesT RAaP ALBUM

BesT NEW ARTIST
BesT FEMALE R&B VocAL
PERFORMANCE
Best R&B SonG
Best R&B ALsum

BesT Pop PERFORMANCE BY
A Duo Or Group WITH VocaL
Best Rock PERFORMANCE BY
A Duo Or Group WITH VOCAL
Best Rock AL3um
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ASCAP Congratulates Our
GRAMMY Winners for 2002.

CHARLIE COLIN
Roe HOTCHKISS
PAT MONAHAN
JiMMY STAFFORD
BesT RcCk. SONG

COLDPLAY (Prs)
BeST ALTEENATIVE MUsIC ALBUM

USHER
Best MaLE R&B ViocAL PER=ORMANCE

DESTINY'S CHILD
Best R&B PerrormMancE By A Duc Or
Group'W TH VocaL

GLADYS KNIGHT
Best TRADITIONAL R&B YocAL ALBUM

Missy "MISDEMEANOR" ELLIOTT
BesT RaP SOLO PERFORMANCE

Eve
BesT Rap/SUNG COLLABORATION

GWEN STEFAN!
BesT Rapr/SUNG COLLABORATION

LEON RUSSELL
BesT COUNTRY INSTRUMENTAL FERFORMANCE

MARCUS MILLER
BesT CONTEMPORARY |AZZ ALBUM

DIANNE REEVES
BES™ Jazz VocCAL ALeum

Boe MINTZER BIG BAND
BesT LARGE Jazz ENSEM3LE ALBUM

BiLL & GLORIA GAITHER
BEST SOUTHERN, COUNTRY,
OR BLUEGRASS GOSPEL ALEUM

OzoMATU
BEST LATIN ROCK/ALTERNATIVE ALEUM

CARLOS VIVES
BesT TRADITIONAL TRORCAL LATIN ALBUM

OLGA TANON
BEST MERENGUE ALBUM

DAMIAN MARLEY
BEsT REGGAE ALBUM

RAVI SHANKAR (PRs)
BesT WORLD Music ALsur

Tom CHAPIN
BesT SPOKEN VWORD AL3uM FOR CHILDREN

QUINCY JONES
BEST SPOKEN WORD ALBUM

TaN DuN
BesT SCORE SOUNDTRACK ALBUM ~OR A MOTION
PicTure, TeLEviSION OR OTHER VISUAL MEDIA

ALAN SILVESTRI
BesT INsTRUMENTAL COMPOSITION

PAUL BUCKMASTER
BeST INSTRUMENTAL ARRANGMENT
ACCOMPANYING VOCAIST

MARK WILDER
BesT HisTORICAL ALBUM

PIERRE BOULEZ (GEMA)
BeST ORCHESTRAL PERFORMANCE

EVELYN GLENNIE (pRs)
Best CLassicat CROSSOVER ALBUM

ASCAP congratulates

all our Grammy winners.
With this recognition,
you enrich us all.

That's the advantage of
being part of the ASCAP
family. Your creativity is
our power, and we are
very proud to honor you.

The
ADVANTAGE

www.ascap.com

MARILYN BERGMAN | PRESIDENT
& CHAIRMAN OF THE BOARD




Billeoard

Editor in Chief: TIMOTHY WHITE

B EDITORIAL @
Acting Managing Editor: MICHAEL ELLIS
Bureau Chiefs: Leila Cobo (Latin, Miami), Bill Holland (Washlngton D.C),
Melinda Newman (L.A.), s Stark (Nashville)

Senior Editors: Ed Qwistman (Retall), Linda (Venues, Nashville), Flick (Talent),
Wayne Hofiman (News), Chudk Taylor (Features), Ray Waddell (Concerts, )
Senilor Writer: Chris s (L.A)

Spedial Editor: Jim Bessman

Director: Jeff Nisbet

Art
Assoclate Editors: Jill Pesseinick (Home Video, L.A.),
Brian Garrity (Merchants & Marketing/New Media),

Carla Hay (Music & Showbiz), Gail Mitchell (R&B, L.A.), Wes Orshoski,
Michael Paoletta (Dance), Deborah Evans Price (Country/Christian, Nashville),
Emma Warby (Copy), Christa Titus
Staff Writers: Matthew Benz, Rashaun Hall
Assistant Editors: Christopher Walsh (Pro Audio), Chris Woods
Art Assistant: Carison

Deputy Editor: Thom Duffy (N.Y.)
International Editor: Tom Ferguson
News Editor: Gordon Masson
Bureau Chiefs: Christie Eliezer (Australasla Melbourne), Kal R. Lofthus (Nordic, Oslo),
Steve McClure (Asia, Tokyo), Wolfgang Spahr (Germany, Hamburg)
Contributing Editors: Sam Andrews, Nigel Hunter, Kwaku, Paut Sexton, Nigel Witliamson
B SPECIAL SECTIONS (Los Angeles) B
Sections: GENE SCULATTI

Credits, LA) Colombo (Mainstream Rock, Spotfight Recaps)
Ricardo Companioni (Dance, Latin), Steven Graybow (Jazz, Blues, Modern Rock), Wade Jessen
, Nashville), Geoff (The Biiboard 200,

(Country, Contemporary 3 .

Heatseekers, LA.), Patrick McGowan (Adult Contemporary, ‘I’g) 40) Gordon My

(Electronic), Minal Patel (R&B/Hip Hop), Silvio Pletroluongo (The 5

40 Tracks), Marc Zubatkin (Video, Classical, Kid Audio, World Music, New Age, Reggae)
Chart Mauger: Michael Cusson

Production
Assodiate Chart Production : Alex Vitoulis
Administrative Assistant: Mary (Nashvilie}
Archive Research: 646-654-4633

ESALES®
MM?&:"M KmPa t Jenni
k!--rhdntg nings
Advertising Directors: A mmn (Urban), lan Remmer (West)
New York: Joe Maimone
Los Angeles: Aki Kaneko, Darren Strothers, Michelle Wright
Nashville: Phil Hart, Cynthia Mellow, Lee Ann Pholog

Coordinator: EricVitou
Advertising Assistants: Julie Crider (Nashville), Loreta Genco (L.A.), Rosa Jaquez
Classified/Directories: Jeff Serrette

Assodate Publisher. : GENE SMITH

Director (Ewrope): Christine Chinetti
Northern Ewrope/UK: Frederic Fenucci, +44-207-420-6075
Asia-Pacific/Australia: Linda Matich, 612- 9440—7777 Fax: 612-9440-7788
: Aki Kanelm 323-525-2299
Latin America/Miami: Marcia Olival, 305—864-7578 Fax 305—864—3227
Mexico/West Coast Latin: Dai , 323
: Betty Ward 954—929—5120

B MARKETING
Assodate Publisher: IWWARD APPELBAUM
Promotion Director: Peggy Altenpohl

Director of Rlﬂs Clearances: Susan n
Director: Melissa Subalt:hp'a
Pr Merceron

DdeConim&SpedalEvcms Michele Jaca
Spedal anﬂmbrPhyl Demo e

Ckuiathn Director: l%"n"f)lmnm
Group Sales Manlger tia Ducheine
Circulation Ma u'er Anastasia Wahl
Assl: Circulation Lakesha Artis
Clmnlatlon  Assistant: Jason Acosta
tional Ci Divector: Ben Eva (London)
Clrculallon Marlutlng Stephanie Beames, Paul Brigden

8 PRODUCTION®
Dlndwof?nﬂdion&mmhdwlng MARIE R. GOMBERT
Advertising Manufacturi Mmge:omwﬂ::ﬁk
ng a 0

Advertising Productlonaoﬂlnalor z
Edltorhl Editorial Pmdudion D‘;?sdor Terrence C. Sa d
Spedals Fnduo:ﬂon Editor: Marc Giaquinto
Syslems/‘l’echmlow Supervisor: Barry Bishin
Composltlon‘re'd“udda R Leonard, Msrlsan Ilcc?lh Leilia Si
ns: r Leonard, Maria Manlidlic e
thwkshoducﬁo:d&e.uq«'unnurha ( ashville) v

Classified Production Assistant: Gene Williams

T Stallings

S NEW MEDIAS
Editorial Director: KEN SCHLAGER
Billboard Bulletin: Carotyn Horwitz (Managing Editor),

Erik Gruenwedel (News Editor, L.A.), Lars Brandle (International Editor, London),
Troy Carpenter (Assistant Editor), Todd Martens (Assistant Editor, LA))
Billboard.com: Bagled(dl (Senior Editor), Jonathan Cohen (News/Reviews Editor),
m D. Bell (Director, Business Development),

Rachel Vilson (Product Manager]

B ADMINISTRATION ®
2 JOELLEN SOMMER
Distribution Director: Edward Skiba
Business Manager: Barbara Grieninger
Billing: Maria Ruiz

Credit: Shawn Norton
Assistant to the Publisher: Sytvia Sirin

PRESIDENT & PUBLISHER: HOWARD LANDER
= BILLBOARD OFFICES »
New York Washington, D.C.
770 Broadway 1700 K'St. N.W.
New York, NY 10003
646-654-4400

Edit fax: 646-654-4681
ng fax: 646-654-4799

London
Endeavour House
189 Shaftesbury Avenue
London WC2H 8T)
+44 (0) 20 7 420-6003
Faxc +44 (0) 207 420-6014
Nashville
49 Music Square W.
0s Nashville, TN 37203
323-525-2300 615-321-4290
Fax: 323-525-2394/2395 Fax: 615-320-0454
To subsaribe call USA: 800-745-8922, Europe: +44 (0) 1858435326
Intemational: 740-382-3322
® BILLBOARD.COM: http://www.billboard.com ®
1-800-449-1402, info@bikboard.com

202-833-8692
Fax: 202-833-8672

Los
5055 Wilshire Blvd.
eles, CA 90036

PRESIDENT: Howard Lander
> Vice Pr Howard Appelb Marle

— e Gombert, lrwin Kornfeld, Karen Oertley,
Ken Schlager, Joelien Sommer, Adam White
Bilboard Music Group  Director of Research: Michaet Ellis

Going For The Gold, Or Just A Cash Equivalent?

Sometimes life is most instructive to the spectator. Two weeks ago, |
had a skiing accident during a family trip. It left me with torn ligaments
and a separated shoulder bone but also the winter vacation perk of spend-
ing additional time at home with my wife and sons as we watched the
Olympic Games and the Grammy Awards. Both events, for all their pub-
lic controversies and political posturing, were ultimately eclipsed at their
core by raw talent and the passion to refine it—particularly in the joy-
fully unjaded figure skating of teenage gold medalist Sarah Hughes and
in the charmingly unaffected performances of contributors to the Gram-
my album of the year, O Brother, Where Art Thou?

Yet both events seemed at a crossroads in their purity of purpose. As
our culture ascends the slippery slope of Late High Capitalism—an era in
which profit becomes its own justification—it was touching to see Olympic
champions and their kin recalling previous medal glories, some of which
extended to nether branches of their own family trees. But it was depress-
ing to see latter-day medalists’ triumphs in amateur sport

quartet from the North West of England included “Coming Down,”
“Lullaby,” and a cover of John Lennon’s “Jealous Guy.”

For all the major-label time and funds wasted on rented digital down-
loads, the Digital Millennium Copyright Act, or other monopolistic dead-
ends addressed in miy last column (“The Music Industry’s Web of Intrigue,”
Billboard, March 2), if labels would simply strike equitable bargains with
more budding talents like Starsailor—a band that could be huge if it stays
the course—and help to supply the A&R essentials as each act’s catalog
accumulates, we'd have more new headliners that the public would fill
stores and venues to support. Which brings me to a clarification of a pas-
sage in that March 2 essay. While writing that piece on my computer with
one hand (my other throbbing arm held in a brace and sling), a clumsy ran-
dom keystroke inadvertently deleted three lines of a paragraph near its
conclusion, the blunder going unnoticed as the final draft was transmit-
ted to the Billboard production department. As a consequence, an ex-BMG

executive was misquoted. With sincere apologies for the

equated with modern deals for product endorsements.

The latter remarks dovetailed in recent memory with
aJanuary chat this writer had with Ravi Shankar; his wife,
Sukanya; and their daughter, Anoushka. We talked at their
Manhattan hotel, hours before they attended a stand at
the Makor nightclub by young singer Norah Jones—
Ravi’s 22-year-old daughter by Oklahoman Sue Jones. The
Shankars were as thrilled with the prospect of seeing
Norah sing as they were with the fact that Ravi was nom-
inated for a Grammy Award (he went on to win) in the
best world-music album category for Full Circle/Carmegie
Hall 2000 (Angel Records). Asked how he felt about Gram-
miy recognition, Ravi grinned and said, “It's a great honor,”
and the 81-year-old added with a giggle,“but it’s still a
great honor to be able toplay.”

Just as in the Olympic Games, where many highly
promoted athletes were surpassed at critical junctures

MUSIC

TOMY EARS

error, but hewing to the text’s critical theme, reprinted
herewith is the entire section as it should have appeared:

“Almost as disappointingly elusive as online music
profits are the rising numbers of out-of-power music
and media executives who once undermined artists’
cases for copyright and contract issues before assorted
industry and government bodies, only to sometimes flip
their respective positions after parachuting from their
respective posts. This was evidenced by a recent state-
ment from former BMG U.K. & Europe president
Richard Griffiths, just hired as international president of
a U.S. management firm, who 70w amazingly asserts
that it’s not selling product that matters most in today’s
music business power game but rather brokering artists.
‘If we take that critical mass of artists from day one,’
boasts Griffiths, alluding to his new company’s ‘big’
management roster, ‘everyone has to play with me.’ The

by unsung and underestimated competitors who rose

to the moment, it’s a serious mistake in popular music to discount sea-
soned recording artists without affording them the benefit of the doubt.
This columnist’s first night out after the skiing mishap was a concert
at the Fleet Center in Boston by Crosby, Stills, Nash & Young (CSN&Y).
Here was a group I hadn't seen live since a June 1970 gig at the Fillmore
East in Greenwich Village; I was amazed at how good they remained
and how effective their more recent material was, from Crosby, Stills &
Nash’s 1982 hit “Southern Cross” to Young’s 1989 “Rockin’ in the Free
World” and his ode to Sept. 11 heroism, “Let’s Roll.”

During the evening, I heard friendly complaints from two fellow
CSN&Y concertgoers about how difficult it has become to discover wor-
thy new acts via today’s indie promotion/pay-for-play-infested radio. I
urged them to buy Kate Rusby's Little Lights (Compass); Starsailor’s
debut album, Love Is Here (Capitol); and Norah Jones’ Come Away
With Me (Blue Note); as well as Evangeline Made: A Tribute to Cajun
Music (Vanguard), featuring John Fogerty, et al.  expanded on my own
Starsailor-related advice and caught the band’s March 5 date at New
York’s Irving Plaza. The confident sound of the acoustic-guitar-centered
rock combo was stunning in its careful melodic contours. Lead singer
James Walsh has a vibrantly impulsive voice; it trespasses listeners’ psy-
ches with the suddenness of an interrupted dream. Highlights by the

blunt detachment of his strategic viewpoint on talent
was rivaled only by his new employer’s withering statement character-
izing Griffiths’ decision to depart his prior profession: ‘In the record
business, people are realizing that record companies only care about
selling records, therefore they don’t care about long-term careers.’”

In fairness to Griffiths, a veteran label exec not known for personal
callousness, he was merely evaluating a roster of musical talent from the
same market-share perspective he had acquired during his career at BMG
and Epic. Yet even in these current hard times, there remains a perva-
sive music industry attitude that the market clout of the castle in which
one toils is far more important than the cares of the artists and customers
the palace potentates are there to serve. If, as a professional community,
we can all follow the music and not just the money, doing so in a spirit
more Olympian than oligarchic, a hopeful future might ensue.

Back in January at Makor, once Anoushka Shankar had escorted her
parents back to their hotel following Norah Jones’ early-evening sets, she
returned alone for Jones’ late show. She sat beside the bandstand, cheer-
ing her half-sister on. Afterward, Anoushka leaned over and confided, “Isn’t
she fantastic?” Yes, she is. And all of us, whether fans, family, managers, label
execs, or trade journalists, need to be on hand for the right reasons as Jones
grows, doing our part to help turn the often graspingly shrill music of
business into a giving and socially enriching business of music.

BY GORDON MASSON

LONDON—Despite having to devise a marketing campaign without
any substantial access to the artist, Capitol has achieved a first-week
chart entry in the U.S. of No. 3 on The Billboard 200
for Kylie Minogue’s Fever.

Kept off the top spot by Alanis Morissette’s Under
Rug Swept (215,000 units) and the multi-Grammy
Award-winner O Brother, Where Art Thou? soundtrack
(209,000), Minogue’s over-the-counter sales figure of
115,000 is nothing short of remarkable, given her low
profile in America during recent years. Paying tribute
to Capitol’s U.S. team, Minogue says, “I'm over the
moon—I couldn’t be happier.”

Minogue’s popularity in Europe has limited her to
just shy of two weeks’ promo in the U.S., so much of
the campaign there for Fever has been based on the sin-
gle “Can’t Get You out of My Head”—a smash in near-
ly every market where it has aired.

Capitol Records president Andy Slater says that the campaign

Kylie Minogue’s ‘Fever’ Heats Up In U.S.

whatever appearances she can give us in this country. And phase

5
-

MINOGUE

began last December: “Phase one was trying to connect the images  also got an artist who is at the top of her game and is really special.”

of Kylie that we had to the airplay. Phase two will be to maximize

three will be to spread the word on the record.”

Keith Wozencroft, managing director of Capitol’s
Parlophone imprint—which signed Minogue for the
world, excluding Australia and New Zealand—says,
“The problem we’ve had up until now has been her
availability, but from the summer onward we're going
to be getting Kylie more into America.”

Slater notes, “There is a big gap between a teenage
pop artist like Britney Spears and an adult pop artist
like Madonna. Kylie's appeal leads both ways, and that’s
how we've really gone about marketing Fever in Amer-
ica—to find that demographic in the middle.”

EMI Recorded Music U.K. and Ireland chairman/CEQ
Tony Wadsworth says, “Capitol Records’ campaign has
been bullish, but it has a lot of empathy with what our
campaign has been creatively. The quality control has
been high on both music and visuals—and that’s paid off—but we’ve

www:blliboard.com
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Top Albums

Billboard” NO. 1 ON THE CHARTS

ARTIST

ALBUM PAGE

THE BILLBOARD 200
ALANIS MORISSETTE

THE CHEMICAL BROTHERS
. EATSEEKERS
JOHN MAYER
! DEPENDENT
DEFAULT
INTERNET
ALANIS MORISSETTE
JAZZ

Und

DIANA KRALL

Under Rug Swept

102

105

105,

SOUNDTRACK 0 Bwlher Where Art Thou?

Come With Us

Room For Squares

The Fallout

er Rug Swept

The Look Of Love

.. Z° /CONTEMPORAR

NORAH JONES
4 3 ~ KID AUDIO
KIDZ BOP KIDS
LATIN
ALEJANDRO SANZ
i NEW AGE
A Oay
POP CATALO

ENYA

WILLIE NELSON |

Come Away With Me

Kidz Bop

MTV Unplugged

Without Rain

Greatest Hits (& Some That Will Be

ARTIST

! MOT 100

JENNIFER LOPEZ FEATURING JA R
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MAXWELL

HOT LATIN TRACKS
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KIRK FRANKLIN

THE IRISH TENORS: ELLIS lSLAND

The Rebmh of Kuk Franklm

Anthony Keamslﬂonan TynanfFinbar Wright

highlight this week’s reviews.

55 R&B: Avant focuses on the
ballads with Ecstasy, his sophomore
set for Magic Johnson Music/MCA.

57 Words & Deeds: No Good
aims to win national attention via
its debut, Game Day PBB.

59 Beat Box: Tommy Boy Rec-
ords and Warner Music Group
sever ties.

61 Country: Country Radio
Seminar attendees express con-
cerns about Clear Channel.

64 Latin Notas: Operacion Tri-
unfo sets its sights on expanding
its musical presence beyond Spain.
69 Jazz Notes: Pianist Lynne
Arriale references her favorite
composers on Inspiration.

70 Studio Monitor: The Gram-
mys honor the art of mastering.
71 Songwriters & Publishers:
Roxanne Seeman takes song
interpretation to another level by
translating songs into English.

Top of the News

14 Japanese pop diva Hikaru
Utada signs an English-language
recording deal with Island

Def Jam while still signed to
Toshiba-EMI.

NORAH JONES

Artists & Music

16 Executive Turntable: Tom
Gorman is named senior VP/GM
of Gold Circle Records.

22 The Beat: The Eagles have
revisited the studio after 23 years.
22 Cyclefly returns with Crave.
24 Sound Tracks: The World
Wrestling Federation issues a
new hard-rock compilation.

28 The Classical Score:
Pianist Nelson Freire records an
all-Chopin program.

29 Touring: Toby Keith hits the
road on his first headlining tour.
30 Boxscore: Croshy, Stills, Nash &
Young gross $7.5 million in six cities.
33 Reviews & Previews: Indigo
Girls, Bernadette Peters, Brandy,
Norah Jones, and Plus One

Intemational
73 The Canadian music industry

HIKARU UTADA

Features
14 Market Watch

72 Update/Good Works: The
Los Angeles Philharmonic Assn.
teams with the NapaValley Vint-
ners Assn. to sponsor a wine-
tasting, dinner, and auction bene-
fiting the Philharmonic’s Music
Matters program.

97 C(lassifieds

98 Country songwriter Harlan
Howard dies at age 74.

101 Between the Bullets: 0
Brother, Where Art Thou? com-
petes with Alanis Morissette’s
Under Rug Swept for the top spot
on The Billboard 200.
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EVERYBODY’S GOT THE ‘FEVER’: Shedding her status as a one-hit
wonder on The Billboard 200, Kylie Minogue enters at No. 3 with
Fever (Capitol), her second album to appear on this tally. Fever breaks
13 years after Minogue’s first album, Aylie, peaked at No. 53.
Minogue's latest set is the first top 10 album by a solo female artist
on Capitol since Deana Carter went to No. 10 in 1997 with her debut
recording, Did I Shave My Legs for This? Also, Fever is the highest-
charting album by a solo female artist on Capitol since 1994, when
Bonnie Raitt topped the list with Longing in Their Hearts.
Minogue is not the first solo Australian female on the Capitol ros-
ter to have a top 10 album, but Fever has charted higher than any
Helen Reddy LP. Reddy’s best-charting set was her greatest-hits col-
lection, which reached No. 5 in 1976. That clears the field for Minogue
to have the highest-charting album by a solo Australian female artist
in the rock era. Meredith Brooks, another Aussie female on Capitol,
went to No. 22 with 1997's Buming the Edges. Sydney-born Natalie
Imbruglia found her way to No. 10 in 1997 with RCAs Lef? of the Middle.
Fever matches the highest peak position reached by a Savage Gar-
den album; the duo’s eponymous debut set also went to No. 3.
Fever is fueled by the success of the single “Can’t Get You Out of
My Head,” which enters the top 10 of The Billboard Hot 100 at No.
10. That gives Minogue a 13-year and four-month gap between top
10 hits, as “The Loco-Motion” peaked at No. 3 in November 1988.
“Can’t” is Capitol’s first top 10 single since “Lost in You” by Garth

Brooks as Chris Gaines peaked at No. 5in 1999.

NICE ‘WORK’ IFYOU CAN GET IT: She hasn't been off the charts as long
as Kylie Minogue, but British national treasure Kate Bush is back
on the Hot 100, as a songwriter. It’s been eight years since Bush had
a credit on the singles chart; “Rubberband Girl,” which she wrote,
produced, and recorded, peaked at No. 88 in December 1993.

Bush gets credit this issue as the songwriter of “This Woman's
Work,” as covered in an R&B version by Maxwell. His Columbia
album track enters at No. 75. That makes it the highest-charting
song written by Bush in more than 16 years, since “Running up That
Hill” reached No. 30 in November 1985.

While this is the first time that “This Woman’s Work” by any artist
has charted on the Hot 100, it peaked at No. 25 on the UK. singles
chart for Bush in 1989.

‘PROOF POSITIVE: Cher has the highest-debuting album of her career,
as Living Proof (Warner Bros.) opens at No. 9. Hard to believe, but
that’s even higher than the No. 139 debut of Believe, her 1999 album
that went to No. 4. Living Proof is already Cher's third-highest-chart-
ing album, bested only by Believe and Look at Us. The latter was the
first Sonny & Cher album to chart; it peaked at No. 2 in 1965.

More Fred Bronson each week at www.billboard.com.
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DataPlay Announces Multi-Media
Summer Advertising Campaign

| Beginning on March 9th retailers will be introduced to
{ the 2002 DataPlay advertising campaign based on
consumer choices of pre-recorded music albums and
MP3 files. The media buy includes television, radio and
major magazines. Over 2000 spots will
appear in the top B 50 television markets
on such shows as ll The Today Show, The
Tonight Show with Jay Leno, Saturday
Night Live, David Letterman, Conan and key soap
operas targeted at 18 to 24 year old music buyers. The
commercials will be based around major music releases
on DataPlay, with all of the added value bonus content.
A DataPlay device will be prominently featured along
| with a retailer call to action. A similar campaign is being
i developed for radio and print.

Universal, EMI and BMG announce

MTV® Unveils the MTV DataPlay™
Enabled Music Player

by Suzanne Stephens

Las Vegas, January 7, 2002 - Evolution Technologies,
MTV® and DataPlay™ have announced the world's first
DataPlay-enabled digital audio player that utilizes the new
innovative DataPlay technology. The DataPlay-enabled
device, considered to be the next generation of portable
devices, operates as a music player, a recorder, an external
storage drive and an optical media burner. The device,
which is much smaller than portable CD players, will be
commercially available to consumers in April 2002,
DataPlay digital media supports MP3, WMA, AAC and
QDX formats, and has the capacity to store up to 500
MB of universal content, including music, images,
documents, software, games, video and more on one
DataPlay digital media. In terms of musical content, this
allows over eleven hours of high quality MP3 music, or
the equivalent of five complete pre-recorded albums of
CD-quality music

EVOLUTION
MTV player

S.F. MARRIOTT PACIFIC CONFERENCE ROOM, SUITE F, 4th FLOOR

Digital Music Choices For Artists and Fans

by Todd May

DataPlay is the new portable format (shown here)
set to launch at retail this summer. With the
introduction of DataPlay, the phrase "My
Music..My Way" no longer means digital music
choices, such as free MP3 files for the fans. For the
last few vyears these
digital music choices
have been at the
expense of the artist,
songwriter, label and
retailer. Now as the
entire music industry
prepares to introduce
. #  the new DataPlay
(actual size) 500MB capacity ... o thought it
was important to look at DataPlay through the
eyes of the artist, the retailer and the fan. One
thing has been made clear over the last 18 months
- music needs a new, secure vehicle to take
advantage of all the digital and Internet
opportunities. The timing could not be better for
the music industry. As the entire electronics and
wireless industries are moving to handheld,
portable devices it will be music that sets the
standard for new media.

DATAPLAY RELEASES

MUSIC FILE SWAPPING JUMPS 500% [ new rus swacoing uzer imus.

While file swapping sites are getting record
numbers of hits everyday, DataPlay's ability
to unlock additdonal content on a pre-
recorded album opens up entirely new ways
to take advantage of the growing digital
distribution opportunities.

NAPSTER

DATAPLAY FEATURES

WHAT'S PLAYING ON DATAPLAY
- ADDITIONAL ALBUMS
- VIDEOS
- PHOTOS

WHO IS FLYING LU?

www.flyinglu.com

Don Was and Pat Quigley

* commonly called MP3 has

music, DataPlay albums will be mastered at the approximate values of the CD and if
the music was recorded at 24 bit the result can be of even higher quality. Was added
"Most artists and producers have a wealth of unreleased product that simply did not
fit on the CD but DataPlay's ability to lock additional content on a pre-recorded
album opens up entirely new ways to market our new releases and to reintroduce
some of our greatest catalog albums"

- R
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DataPl

' ) ) ) ) ) Play your favorite
Early this summer DataPlay enabled music players and pre-recorded music albums arrive at retailers music albums
across the nation. DataPlay combines all the advantages of a new digital format with a small size that is Raord 11 hvs of
ideally designed for today's portable devices. "We certainly don't have all the answers yet," stated Pat M:;%Ofr“es S
Quigley of DataPlay "but we are 2 part of the music industry. We believe that it is only by working .
together with all concerned parties that we will find the real solutions that allow fans and artists alike to tEasth.ISvacgny;ectlon
mutually benefit from the Digital Revolution." DataPlay offers artists a new format on which they can chie
give their fans a more intimate and interactive experience. DataPlay's ability to activate additional content Plays videos and
gives artists and retailers the opportunity to open bonus content such as videos, games or even sell catalog pRiKcs
albums which will be unlocked at the retailer's web site. DataPlay will be unveiling an electronic point of Nitoak adiErmsl
sale program at NARM that allows the customer to visit THE RETAIILERS WEB SITE to view or listen content DIGISETTE OMNI
to music and videos that are available on DataPlay.

CAN YOUR ALBUM DO THIS?

(DataPlay Future Player Application)

iery
Artists can share

more of themselves

- from unreleased photos
to custom video games

DataPlay allows fans to
enjoy the artist's videos
and share it with

their friends

New
> Artists and producers
H y [ ] can do things that
:\]Nefb site link ¢ video  Previews  Purchase = Gallery | s L AVLISY i ' they never
. ow fans can link to o repr— !
to their favorite artists DAY Website / My Music _DisqCopy i -{?:::::9— dreamed of
Web site and learn more : " BAL l, = ] S -~y >
. about the artist, their 3 :
music and their tours . - —_——
rerything digital...... OO 0000 o Disc Copy
- With one click the fan can make
—/ Purchase a DataPlay copy complete

with all the Digital Rights
Management Rules

Fans can sample additional
music or bonus content that additional content catalog
they can chose to purchase or

at the web site of the
unlock for free before . o vi":a| retai(:er
purchasing My Music 9

With DataPlay the consumer
can choose between their pre-recorded
music albums, downloads and MP3 files

Fans can purchase the

NARM: SF MARRIOTT PACIFIC CONFERENCE ROOM, SUITE F, 4th FLOOR
ADVERTISENMENT

www.dataplay.com



BY STEVE McCLURE

TOKYO—The latest attempt to launch
a Japanese star outside the home mar-
ket is unique in a number of ways.

Hikaru Utada—aka Hikki, one of
Japan's top pop divas—has surprised
the music business by signing a world-
wide English-language recording deal
with the Island Def Jam Music Group.
Known in Japan as Utada Hikaru, she
remains under contract as a Japanese-
language artist to Toshiba-EMI on its
Virgin division’s Eastworld label. That
contract is also worldwide.

While Japanese labels occasionally
license domestic artists’ masters to rival
labels overseas, one source notes, “this
deal calls for two different sets of mas-

In The News

* Billboard international editor-in-
chief and Billboard Music Group VP
Adam White will move to Univer-
sal Music International (UMI), as
VP of communications, April 2
(Billboard Bulletin, March 4). Lon-
don-based White will report to UMI
chairman/CEQ Jorgen Larsen and
work closely with Universal Music
Group’s L.A.-based VP of corporate
communications, Bob Bernstein.

¢ Rep. John Conyers (D-Mich.) will
keynote the Billboard/Airplay Mon-
itor Radio Seminar & Awards Show
March 15 at the Eden Roc Resort
in Miami. See Homefront on page
119 for details of the event.

o After 44 years, radio trade magazine
Gavin Report has folded, along with
its daily “gmail” fax and Web site,
gavin.com. Founded by the late Bill
Gavin in 1958 and owned since 1993
by U.K. company United Business
Media, it held its most recent conven-
tion in February in San Francisco.

 The Bush administration announ-
ced that the Department of Justice will
handle all reviews of mergers in the
Intermet, computer software, telecom-
munication, and entertainment sec-
tors. The Federal Trade Commission
will handle reviews in such other areas
as health care and energy. A March 4
joint memo by agency heads says the
division of authority will speed up the
clearance process of reviews and help
assign reviews to the agency most
experienced in those areas.

e Universal Music Group (UMG)
reports 2001 operating income of 719
million euros ($627 million), down
1% from 2000. Earnings before in-
terest, taxes, depreciation, and amor-
tization were flat at $1.16 billion
euros ($1 billion). Parent Vivendi Uni-
versal's net loss was 13.6 billion euros
($11.9 billion), as it took a non-cash
charge of 152 billion euros ($13.3 bil-
lion) on declines in the value of com-
panies it acquired, including 3.1 bil-
lion euros ($2.7 billion) from UMG.

ters by the same artist being produced
and distributed by rival companies.”

Perhaps that makes sense for an
artist who says there are distinctly dif-
ferent American and Japanese aspects
of her personality. Born in New York in
1983, Utada has divided most of her
time between there and Japan, attend-
ing New York’s Columbia University.

The teenager’s 1999 debut, First
Love, is Japan'’s best-selling album ever,
with shipments of almost 10 million
units, according to Toshiba-EMI. Her
second album, Distance, has shipped
5.3 million units since its March 2001
release, the label says, and her nine sin-
gles have shipped more than 13 mil-
lion units in total.

The English-language album deal
was set up by Island Def Jam Music
Group president/CEQ Lyor Cohen, who
says Utada’s first set will be recorded in
New York this summer, “hopefully with
the likes of the Neptunes and Rodney
Jerkins,” in time for release later this
year or early in 2003.

Utada hopes the time is ripe for an
Asian artist to break in the West.
“Maybe the fruit has always been ripe,
but so far, Asian artists who reached for
it were a few inches short,” she says. “I
think the fact that I'm a native English
speaker just might cover those last few
inches. Of course, in the end, it all boils

down to the music.”

Utada is managed by U3Music, a
company formed by the artist and her
parents, music producer Teruzane
Utada and Junko Utada—who in the
1970s, was one of Japan's top female
singers under the name of Keiko Fuji.

Although the upcoming set will be
her first English solo album, Utada
recorded an English-language album
on the LiquidSoundLounge label as
part of the band Cubic U before relo-
cating to Japan in the mid-"90s.

The question on a lot of people’s
minds is why EMI apparently dropped
the ball. The consensus here is that the
recent bout of high-level personnel
changes at EMI convinced the Utadas
to go elsewhere.

“People at Virgin were kissing up to
her dad and promising him that they
were definitely going to launch her
internationally,” one industry source
says. “But with the complete meltdown
in the last six months, everybody the
Utadas knew is gone.” He adds, “Toshi-
ba-EMI is not an indie startup label
with no business-affairs savvy. It is
unbelievable that the label agreed to
this arrangement. There is much more
to this story that has yet to be told.”

Additional reporting by Gordon
Masson in London.

William Morris Agency
Acquires Premier Talent

BY RAY WADDELL
NASHVILLE—In the latest consolida-
tion for the booking-agency business,
the William Morris Agency (WMA) has
entered into a deal to acquire New
York-based Premier Talent Agency.
Once the top rock booking agency
in the world, Premier brings to WMA
such acts as Roger Waters, the Who,
Keith Richards, Tom Petty & the
Heartbreakers, Preten-

tion represents a unique opportunity
for WMA. “Premier Talent is certainly a
legendary company with an incredibly
rich history and pedigree,” Grosslight
tells Billboard. “We have talked at dif-
ferent times over the years, and things
were at the point where Frank wanted
to function as a consultant. [Premier]
clients have certain needs, and since
they weren't a full-service company, we
~ can help provide those

ders, Sinéad O’Con-
nor, Pete Townshend,
Bob Geldoff, Marianne
Faithful, Sebastian
Bach, Greg Lake, and
Suzanne Vega.

needs and be part of a
new day.”

Grosslight says he
doesn’t believe that
WMA's acquisition her-
alds any major trend

Under the terms of
the acquisition, longtime Premier prin-
cipal and respected industry veteran
Barbara Skydel will be named senior
VP at WMA, and Premier founder
Frank Barsalona will stay on as a con-
sultant. Barsalona founded Premier in
1964, and Skydel became executive VP
in 1977 and partner in 1985.

Skydel and Barsalona, who remain
in New York, are the only staffers mak-
ing the move from Premier to WMA,
Longtime Premier agent Barry Bell—
who counted Bruce Springsteen as a
client—previously left Premier and is
believed to maintain a relationship
with Springsteen.

According to WMA worldwide head
of music Peter Grosslight, the acquisi-

for the booking-agency
business: “Truthfully, I don'’t think it’s
representing any trend like {what hap-
pened with] record companies and con-
cert promoters. Some smaller compa-
nies have come to the realization that
this is the right time to be affiliated with
a larger company. This is not motivat-
ed by the same economic structure that
motivated other areas of the entertain-
ment business.”

Barsalona—who while at General
Artists booked the first Beatles and
Rolling Stones appearances in the
U.S.—is credited with helping create
the modern-day concert business. He
is to be honored with the Silver Clef
Award from the Nordoff-Robbins Foun-
dation March 11.

Hikaru Utada Signs to Island Def Jam. Pictured in the back row, from left, are Uni-
versal Music Group chairman/CEOQ Doug Morris, Vivendi Universal chairman/CEO
Jean Marie Messier, Island Def Jam Music Group president/CEO Lyor Cohen, Uni-
versal Music International chairman/CEO Jorgen Larsen. and U3 Music president
Teruzane Utada. In the front row, from left, are Utada, U3 Music VP Junko Utada,
and Universal Music K.K. senior executive consultant Riko Sakurai.

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

2001 2002
Total 128,448,000 113,099,000 (<12.0%)
Albums 121,828,000 110,380,000 (=9.4%)
Singles 6,620,000 2,719,000 (<59.9%)
2001 2002
cD 112,328,000 103,820,000 (<7.6%)
Cassette 9,264,000 6,297,000 (<32.0%)
Other 236,000 263,000 (<11.4%)
This Week 12,545,000 This Week 2001 15,411,000
Last Week 12,193,000 Change “<18.6%
Change 2.9%
This Week 12,254,000 This Week 2001 14,579,000
Last Week 11,895,000 Change <15.9%
Change =3.0%
This Week 291,000 This Week 2001 832,000
Last Week 298,000 Change ©65.0%
Change <2.3%
2001 200¢
28,509,000 25,184000 (<11.7%)
51,822,000 45,741,000 (<11.7%)
39,454,000
e DISTRIBUTORS' MARKET SHA
(02/04/02—03/03/02)
265% 171% 162% 158% 157% 8.9%
211% 156% 196% 148% 152% 7.8%
338% 145% 11.2% 21.0% 142% 53%
ROUNDED FIGURES FOR WEEK ENDING 3312

14

www.billboard.com

BILLBOARD MARCH 16, 2002




Wod Radio History

the
Corrs

Includes the New Single

“Would You Be Happier?”

the Hit “Breathless”

and the Classics

“‘Ruby Tuesday” and

“Only Love Can Break Your Heart”

Album Features Guest Artists
and Superstar Duets!

the Corrs

AIRING ON VH1
March 14th - 9pm
March 17th - 1pm

Watch The Corrs Perform Live;

The Today Show

March 15

The Rosie O'Donnell Show
March 18

Last Call with Carson Daly
March 20

Warner bdusic Group ££2002 Atlantic Recordng Corp.
An AOL Time Warner Company.

O o 48
- " makng




BY ED CHRISTMAN

NEW YORK—Current negotiations
to sell Columbia House to the Black-
stone Group would put the licensed
masters used to manufacture record
clubs’ CDs in the hands of an indus-
try outsider for the first time.

The Blackstone Group, a private
Wall Street investment
firm, is negotiating to
buy a majority stake
in Columbia House,
which is jointly owned
by the Warner Music
Group and Sony Music Entertain-
ment. None of the parties would
comment on the deal.

One senior exec says that if new
owners controlled his company’s
masters, he would be more cautious
and would keep his eye on how the
club is operated. But someone in
one of the camps involved in the
deal thinks the other majors would
be happy that the new ownership
would mean that two of their com-
petitors are no longer making as
much profit off their masters.

Sources suggest that the deal on
the table calls for Columbia House to
carry a price tag in the $450 million
range, and Wall Street observers
speculate that based on that valua-
tion, Columbia House probably gen-
erated $45 million to $60 million in
cash flow last year. Sources familiar

oL

Industry Outsider Makes
Bid For Columbia House

with the deal wouldn’t comment on
that number, except to say that the
record club has enjoyed a return to
profitability in 2001 after two years of
red ink. Columbia House generated
$1.1 billion in revenue in each of the
past two years—$600 million from
music and $500 million from video.

Since 1999, Warner
and Sony have engaged
in repeated negotia-
tions to sell Columbia
House with BMG, which
planned to merge it
with its record club, in the belief that
the competitive environment could
no longer sustain two profitable rec-
ord clubs. But those talks failed to
produce a deal.

Inits heyday in the mid-1990s, Co-
lumbia House is said to have gener-
ated as much as $100 million in cash
flow. But the growth of online retail,
the end of the CD-replacement trend,
and increasing competitive pressure
between the two record clubs to give
away CDs to lure new members re-
sulted in record-club sales and prof-
its decreasing. Moreover, some in-
dustry observers suggest that digital
distribution creates even more un-
certainty for what role record clubs
will have in the future. Still, Colum-
bia House is the only record club
with a video component, and DVD-
Video sales are booming.

S

GORMAN

RECORD COMPANIES: Tom Gor-
man is named senior VP/GM of
Gold Circle Records in Los Ange-
les. He was president of Future
Forward Marketing.

Carolyn Baker is named GM of
Crossover Records in Los Angeles.
She was VP of A&R development at
Warner Bros. Records.

Bill Stafford is promoted to VP
of copyright for BMG in New York.
He was senior director of copyright.

Walt Disney Records promotes
Damon Whiteside to executive di-
rector of marketing and Laura Rab-
ney to manager of promotions in
Burbank, Calif. They were, respec-
tively, director of marketing and as-
sistant manager of promotions.

STAFFORD

Tony Berg is named A&R exec-
utive for ArtistDirect Records in
Los Angeles. He was executive VP
of A&R for Virgin Records.

Sunny Hjorthol is named direc-
tor of international for J Records in
New York. She was associate direc-
tor of international for Jive Records.

Shervah Edwards is named
manager of artist development at
Motown Records in New York. He
was a promotions coordinator at
Arista Records.

PUBLISHERS: J.J. Cheng is named
director of SESAC Latina in Santa
Monica, Calif. She was interna-
tional marketing manager for
EMI Latin.

Clear Channel Picks Up Montage

Venue Deal May Slow Slater’s Bid For Metropolitan

BY RAY WADDELL
NASHVILLE—Clear Channel Enter-
tainment’s (CCE) new deal to operate
and book Montage Mountain Per-
forming Arts Center near Scranton,
Pa., may have at least temporarily
thrown a wrench into the plans of for-
mer CCE (then-SFX) executive Mitch
Slater to re-enter the concert business
by acquiring former Montage opera-
tor Metropolitan Entertainment.
Sources say Slater has reached a
definitive agreement to purchase
Metropolitan from financially floun-
dering Covanta Energy (Billboard,
Feb. 9). But developments in Scran-
ton have hampered the deal, as Mon-
tage Mountain has heretofore been
considered a Metropolitan asset.
While Slater’s acquisition of Met-
ropolitan has been believed to be
pending for weeks, another source
close to the situation says CCE came
in with a “highly aggressive bid” to
purchase Metropolitan—“more than
double” what Slater has offered.
Metropolitan executive VP Keith
Beccia differs, saying the CCE and
Slater offers were “very close.”
Montage Mountain, an 18,000-
capacity amphitheater, was built with
Lackawanna County money and oper-
ated by Metropolitan via an annually
renewable lease that began eight years

ago. County officials say the lease was
voided when Metropolitan couldn’t
come up with the funding needed to pay
off bonds floated to construct the venue;
Metropolitan has a March 21 date in
Lackawanna County Court to argue
that its contract was wrongly broken.
“The contract [between Metropoli-
tan and the county] is black and white
and speaks for itself,” Beccia says. “The

-
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county had absolutely no grounds to
tell us our contract is null and void.”

Meanwhile, a CCE team headed by
longtime Philadelphia promoter Larry
Magid signed a lucrative deal with the
county March 4, which includes $2.5
million in upfront money, $833,000
per year, 15% of anything more than
$600,000 if CCE wrangles a naming-
rights deal for the shed, 7.5% of food
and beverage sales, and 8% of the
gross on shows produced outside the
May 15-Oct. 15 concert season. The
deal is for 10 years.

Off the record, some say that CCE
went after Montage Mountain to sour
the deal between Slater and Met-
ropolitan and to keep Slater from
potentially re-entering the concert

business—a charge that Magid re-
futes. “That’s not the case at all,” he
says, adding that Clear Channel was
contacted by the Montage Mountain
Performing Arts Center Commission
first. “[Montage Mountain] was not
something we were actively after.
This doesn’t have to do with anything
but making money.”

Bill Risse, community affairs direc-
tor for Lackawanna County and
spokesperson for the commission,
says the CCE deal is “significantly bet-
ter” than the one with Metropolitan.
He adds that when Metropolitan and
Covanta informed the commission, its
counsel, and an independent account-
ing firm of an intention to sell to
Slater, the commission “decided to
pursue a relationship with Clear
Channel. I don’t think anybody want-
ed to besmirch Metropolitan or its
principals, but circumstances beyond
their control seemed to lead to an
unraveling of their stability and via-
bility, as determined by an independ-
ent accounting firm, the [commis-
sion’s] lawyer, and special counsel.”

Beccia takes a different view: “It
looks like the county is trying to
steal our business and sell it to Clear
Channel. We intend to seek injunc-
tive relief to overturn what they did,
or we'll go to court against them.”

CDP Looks To Expand Publishing Profile

BY MATTHEW BENZ

NEW YORK—CDP Capital Enter-
tainment’s recently announced
buyout of Dick Clark Productions
(Billboard, March 2) capped the
first phase of a clear, if open-ended,
strategy for investing in entertain-
ment, says Henry Winterstern, co-
founder and managing partner. And
music-related assets—including
talent agencies and music publish-
ers—are part of the company’s
$300-million program.

CDP Capital Entertainment aims
to invest directly in “the entrepre-
neurs that create and distribute”
entertainment and grow with them.
Winterstern says, “We're hands-on
investors.” The Los Angeles-based
firm is an outgrowth of CDP Capital
Communications, the media and
entertainment investment fund of
Caisse de Dépot et Placement, a
Canadian pension-fund manager
with $125 billion in assets. Winter-
stern, whose background is in real-
estate investment and banking, has
been affiliated with CDP Capital
Communications for several years.

CDP was behind the formation of
Mosaic Media Group in 2000, which
united Atlas Entertainment, Gold-
Miller Management, and Atlas-
Third Rail Management. Mosaic
and CDP are eyeing further talent-
agency acquisitions, joining such

WINTERSTERN

other investors as the Saban Music
Group (Billboard, Jan. 26).

“People are starting to realize that
content starts with the talent,
whether it’s a director, a writer, or an
actor or a musician,” Winterstern
says. “That’s the building block.”

Last fall, Mosaic Music Publish-
ing was formed. Earlier this year, it
bought the Hamstein Music catalog,
as well as another catalog that Win-
terstern declined to name. (He says,
“We want to buy a lot more cata-
logs.”) Between the $100 million
that CDP is committing and the
other equity investors it intends to
attract, “we think that the music-
publishing division will be a com-
pany that has assets well in excess
of $400 million-$500 million.”

Winterstern adds that he is work-
ing with an undisclosed Canadian
bank to “create a new leverage mo-
del for the music-publishing busi-
ness,” which he calls “outstanding
balance underwriting.” The idea is
to extend a loan’s amortization peri-
od, “with a balloon or cash pay-out
in five years, which gives us much
more leverage.”

The Dick Clark acquisition now
“gives us the substance in televi-
sion,” Winterstern says. “We see it
as a platform for expansion poten-
tially into broadcasting.”

Winterstern is the glue that holds
CDP’s portfolio of investments to-
gether. He is chairman of Signpost
Films—a CDP-backed production
company—and a member of the
board of Mosaic Media Group and
Metro-Goldwyn-Mayer. He says CDP
is MGM’s third-largest shareholder.

Winterstern says that down the
road, CDP may complete the circle
with one large acquisition or con-
tinue with a roll-up strategy. Rec-
ord labels could also join the mix,
complementing the publishing
and talent-agency assets. CDP has
held discussions but has not made
any investments.

For now, what matters are the
strategic ties that bind Mosaic, Dick
Clark, and Signpost. Winterstern says,
“They’re all platform companies.”
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Evil Teen’s Kevn Kinney Works
With ‘Broken Hearts And Auto Parts’

BY WES ORSHOSKI
NEW YORK—Bored with the idea of making
another folk record—having already done that
on his previous three solo sets—Kevn Kinney
says he was looking to mix things up a bit on
his forthcoming Broken Hearts and Auto
Parts, due March 19 on Evil Teen Records.
While he knew what he didn’f want, Kinney
—the frontman of Drivin'n’Cryin’—says that
when he started the record, he found the
thought of exploring a
midtempo vibe through-
out an entire album
especially intriguing.
“I've never really done
that weird midtempo
thing. I wanted to do a
whole session like that,
because those songs are
always hidden in be-
tween a bunch of rock
songs.” says Kinney,
whose solo albums have
often been quiet, spare,
and acoustic, while
Drivin'n’Cryin’ is same-
times regarded as a roar-
ing, Southern version of |
AC/DC. “I just didn’t |
want to hide 'em. And |
wanted to make a record
that was somewhere
between country and
rock’n’roll, like the first
Eagles record or really early Burrito Brothers.”
That approach helped make Broken Hearts
and Auto Parts more electric and band-oriented
than Kinney's previous solo efforts—that plus the
fact that his Drivin’n’Cryin’ bandmates back him
on most of the record. Kinney, 41, says that after
they expressed interest, so did peers and friends
Sarah Lee Guthrie (Arlo’s daughter), Johnny
Irion, Tom Clark, New York saxophonist Topaz,
and others. “When I booked my flight to New
York ta do this record, it was [just] me. And then
the guys were like, ‘We wanna come.” And then
my friend Tom Clark was gonna come by, and
then Johnny and Sarah Lee were [in New York].”
As a result, Kinney says Broken Hearts and
Auto Farts gave him another opportunity to

shrink his career to-do list by making an album
that is less a rigid recording project and more a
loose snapshot of an event—more of a session,
in the old-school jazz sense of the term.

These new midtempo tracks ought to fill a
void in Kinney’s catalog, says Mark Keefe, PD at
noncommercial WNCW, which serves the Char-
lotte, N.C., area. “I've always thought, ‘God, it’s
like feast or famine with his stuff.’ It's either balls-
to-the-wall rock'n’roll or it’s sit-on-the-stool-and-
_ play-your-guitar,” Keefe
says, adding that these
songs should also give
triple-A and Americana
programmers a little
more to play with—as
did Kinney’s remake of
the Drivin'n’Cryin’ clas-
sic “Scarred but Smar-
ter” from his 2000 set
The Flower and the
Knife. “That had a little
bit more of a pulse to it.
| That type of song is

something that, tempo-

wise, we could definitely
use in different dayparts.”
Lyrically, the songs on
Broken Hearts and Auto
Parts recall the idealis-

| tic, romantic stories on

Kinney’s debut, 1990’s

MacDougal Blues. And

that’s refreshing, says
Paul Seff, label manager of Evil Teen. (The label
is headed by Stefani Scamardo, the wife/man-
ager of Gov't Mule frontman Warren Haynes,
Kinney'’s friend.) “Thematically, it’s a little more
optimistic and takes Kevn back to that cute,
ideal-love, rock-star sort of thing.”

For his part, the Athens, Ga.-based Kinney
(whose songs are published by BMI and who is
booked by Cass Scripps at Atlanta-based Metro
Talent) says these songs are about the same
things as all his others: “It’s all about wanting
to be somebody better, trying to meet somebody
better, trying to figure out why you are like you
are, trying to figure out how you can turn that
into something positive, and knowing where
you are, whatever your surroundings.”

ARTISTS &MUSIG

Leavell Unveils ‘Forever Blue’

Bluesy Album On Terminus Coincides With ‘Forever Green’ Book

BY RAY WADDELL

NASHVILLE—In-demand session player and A-
list sidernan Chuck Leavell can add “solo record-
ing artist” to his résumé with the release of his solo
piano album, Forever Blue, on Terminus Records.
Leavell made his mark as a member of the Allman
Brothers Band and leader of his own outfit, Sea
Level. He has also been a member of the Rolling
Stones touring band since 1982 and counts the
Grammy Award-winning Train single “Drops of
Jupiter” among his re-
cent studio work.

Aside from a 1998
Christmas album on
Capricorn titled What’s
in That Bag?, Forever
Blue is Leavell’s only
other solo effort. “Doing
this record is something
that has been in the back
of my mind for a long
time,” he says. While a
couple of songs on the
record date back to Sea
Level days, many were
written during down
time on the last Stones
tour. Leavell says, “That’s
when I began ta formu-
late the concept for a
solo piano record.”

Forever Blue was re-
corded with longtime
Leavell friend/collabo-
rator Paul Hornsby at Hornsby’s Muscadine Stu-
dios in Macon, Ga. While well-known for his vir-
tuosity and soulful style, Leavell has never had
any formal musical training. “I learned from my
mother and others like Paul Hornsby, who
showed me the tricks of the trade.” Even if For-
ever Blue is devoid of vocals, Leavell masterfully
conveys his message, whether it’s the atmos-
pheric “Just Before Dawn,” the slow-rollin’ blues
of the title cut, the jazzy “Song for Amy,” the
frenzied boogie of “Walk a Little Closer,” or the
gorgeously melodic “Ashokan Farewell.”

Releasing Forever Blue also marks a move
toward creative independence for Leavell. “I de-
cided prior to deing this record that, because of
my experiences in the past with record compa-

LEAVELL

nies, I would make a hard and fast rule to no
longer sign away my intellectual property, period,”
he says. He formed Evergreen Arts, which includes
a label component and a publishing component in
Classic Ivory Music. (The label entity is a partner
in the deal with Terminus.) Additionally, a com-
panion book by Leavell called Forever Green,
which addresses his passion for conservation, is
published under the Evergreen umbrella.

“I realized I wanted to own my intellectual
property, but I'm not a
record company, so |
knew I needed a partner,”
Leavell says. “I've known
the people at Terminus
for a while, my daughter
[Amy] works there as
head of publicity, and 1
like what they're doing.”

Buck Williams, Lea-
vell’s manager, says the
release date for Forever
Blue was moved up from
April 23 to March 12 to
capitalize on current syn-
ergies in Leavell’s career,
including the “Drops of
Jupiter” Grammy and the
focus on Leavell’s conser-
vation efforts. The record
will be distributed via
 Rykodisc. “With [Termi-
nus’ and Rykodisc’s] ma-
chine, we plan on having
a relatively intense marketing campaign,”
Williams says. “We’re working on some [TV and
radio appearances], and we'll tie in with Chuck’s
speaking engagements.”

Craig Swedin, junior rock buyer for Torrance,
Calif.-based Wherehouse, says Leavell’s album may
have to rely on retail promotion in the face of lim-
ited airplay but quickly adds he is very interested
in the project, saying, “I've been waiting for this.”

Leavell says his focus is on promoting both
Forever Blue and Forever Green, but if a much-
discussed Stones 40th-anniversary tour does
come to pass this fall, he’d love to be a part of
it. “It would be a double anniversary for me, 40
years for the Stones as a band, and 20 years
touring with the Stones for me.”

Electronic Countermeasures

Law & Technology of Fighting Copyright Infringement on the Internet

Synopsis: The open architecture of on-line “file sharing” systems makes them vulnerable to aggressive “electronic
countermeasures” to fight copyright infringement. Indeed, massive uploading and downloading between strangers
makes the peer-to-peer systems the perfect “vector” for computer viruses. The full text of this article, which
discusses the criminal and civil legal issues, has been posted on our web site at www.Schleimerlaw.com

Schleimer & Freundlich LLP
Music & Entertainment Litigation
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BY JILL PESSELNICK

LOS ANGELES—It is easy to guess
why guitarist Nono Presta, bassist
Christian Montagne, and drummer
Jean Michel Cavallo were mesmer-
ized when they caught Declan
0O’Shea singing in an Irish pub in
1995. The trio—which later formed
Cyclefly with O’Shea and his broth-
er, guitarist Ciaran O’'Shea—could
not turn away from his intense,
raspy vocal style. It’s a sound that
permeates the act’s sophomore set,
Crave (Radioactive/MCA, March 26).

Crave, the follow-up to 1999’s
Generation Sap, is a moody ex-
ploration of the personal limits in
modern society that highlights
0’Shea’s immeasurable craft. As a
whole, the album further marks a
pronounced shift in Cyclefly’s
focus. The Cork, Ireland-based
group’s first project was angst-rid-
den with a punk rock feel, while
Crave is far more mellow, with
greater attention paid to songwrit-
ing and experimentation.

“A lot of stuff on this album is
about the music industry and be-
coming disillusioned with it,”
Declan O’Shea says. “We went
through different periods and emo-

ARTISTS & MUSIG..

tions over the years [since Genera-
tion Sap]. We've gone through some
growing up and changing.”

Part of the change involved com-
ing together as songwriters for the
first time. Cyclefly wrote much of
the album at an isolated house on
the outskirts of Cork, which proved
to be a slower, but more fruitful
process. Though the band is made
up of two Irishmen, two French-
men, and an Italian, the self-en-
forced collaboration served to play
up on the group’s varied influences.

“Everyone just jammed together.
Some nights I'd write with Nono or
with Ciaran, and then we’d all try it

ycleﬂy r r With ‘Crave’

Radioactive Previews International Act’s Sophomore Set With ‘No Stress’

Welcome The New

“King”

together. Later, we'd sit down and
work on melodies and lyrics,” O’Shea
recalls. “There was lots of testosterone
flying around the place, but that’s
good. Each person brings different
aspects to the total. We're able to cap-
ture a unique sound that isn't really
like anybody else.”

The first single, “No Stress,”
showcases that quality with its burn-
ing guitar riff and depiction of a
young generation under intense
pressure. Other notable songs in-
clude the title track, whose power-
ful lyrics about falling into detri-
mental habits are accompanied by a
catchy percussion beat, and “Lost
Opinion,” with its crashing guitar
and drum interaction that comple-
ments the cynical chorus “It’s a lost
opinion in a jaded story.”

When Cyclefly first formed,
0’Shea had been singing Alice in
Chains covers at a number of pubs
throughout Ireland. By the time that
Presta, Montagne, and Cavallo
tracked him down, both O’Sheas had
left the country to build rollercoast-
ers at Euro Disney. But when they
came home for a visit and ended up
in a jam session with the trio, the
band was born.

From there, Cyclefly went on to
sign to Radioactive/MCA and to open
tours for Tool and Linkin Park. The
latter opportunity led to the appear-
ance of Linkin Park singer Chester
Bennington on the Crave track
“Karma Killer.”

“Having Chester Bennington
from Linkin Park singing on the
song is incredible,” MCA marketing
director Sig Sigworth says. “It lends
credibility to [Cyclefly].”

MCA’s marketing plan for Crave
will center on the radio single. The
track has already appeared on sev-
eral samplers, including the Sno-
Core Rock tour sampler that was
handed out at each of the tour’s
February and March stops. It has
also been released to college and
specialty radio shows.

Detroit college station CJAM has
started playing the song to a positive
response, says Christian Gagnier,
director of music programming.
“[Cyclefly] has a fairly progressive
kind of sound. When people have
been calling in, they have been ask-
ing who [the group] was.”

Cyclefly, booked by Marty Dia-
mond of New York's Little Big Man
and managed by Brendan Bourke of
the Firm in Los Angeles, will also be
touring in England throughout this
month, as well as performing in
Europe in April. The group is expect-
ed to come to the U.S. in May with a
focus on the Northeast.

Retail marketing will also pin-
point accounts in the Northeast.

l

SLOWLY BUT SURELY: The Eagles are
steadily progressing on their first
studio album of all-new material
since 1979’s The Long Run, ac-
cording to Don Henley. “We're dili-
gently working on it everyday,” he
tells Billboard. “It's going quite
well. If I had to speculate, I'd say it
will come out early next year.”

HENLEY

The Eagles still have yet to ink a
label deal for the new project.
(Their last release—the live,
mainly acoustic Hell Freezes
Over—came out on Geffen in
1994.) “We don’t have a label yet,
and we don't necessarily want one,”
Henley says. “We might go inde-
pendent—it would be a combina-
tion of the Internet and certain
superstore chains. We’ve been
researching it, and if we can’t get
the deal we want from a label,
that’s what we'll do.”

IN THE STUDIO, PART 2: Bon Jovi
will return to the studio this
month to record its follow-up to
the double-platinum Crush. Jon
Bon Jovi says all the tracks have
been written and that he and the
other band members will lay down
the tracks at his home studio in
New Jersey. “We’re looking at the
single coming out in September
and the album in October,” he says.
“And then we'll go back on the road
[next] January.”

At the Feb. 25 MusiCares tribute
to Billy Joel, Bon Jovi and band-
mate Richie Sambora performed a
spirited version of “Say Goodbye to
Hollywood” as a fitting capper to
Bon Jovi’s stay in Tinseltown. “I did
my time here,” he says. “I've been
here for four months [taping] Ally
McBeal, which has been great, and
I thought it was an appropriate
song.” Unfortunately, Bon Jovi’s
recent work on a movie called Vam-

MCA will create a giveaway incentive | pires: Los Muertos—shot for sever-

with the purchase of the album and
will pursue exposure through key
retail-oriented Web sites.

al months in Mexico —was for
naught, since the movie has been
shelved.

3 |

by Melinda Newman

LIKE A VIRGIN: Retirement has
given Garth Brooks a whole new
appreciation of the music indusiry.
“I'm watching it from the other
side now, and it's pretty cool,” he
says. “It’s nice to turn on music
now and not analyze it. It’s nice to
see somebody have a great week in
sales or get an award and be happy
for them instead of thinking it’s
competition or ‘Why didn’t you get
that?’ It’s a very freeing thing right
now that’s happening. Then,” he
adds with a laugh, “I'm sure
depression sets in. But, right now,
I’'m enjoying music as much—if
not more—|than I did] in 1988,
before I got my record deal.”

STUFF: Robbie Williams, who has
completed his recording contract
with EMI, was seen making the
rounds at a number of EMI com-
petitors’ Grammy parties. Too soon
to tell where he’ll resurface, but we
hear EMI isn’t out of the running
... V2 has signed Alien Crime
Syndicate, the Seattle-based band
fronted by the Meices’ Joe
Reineke. The group’s label debut,
XL From Coast to Coast, will come
out later this spring and is fronted
by first single “Ozzy,” which, of
course, pays homage to to Mr.
Osbourne (and Motley Crue). The
deal is worldwide . . . Don Henley
and Train will perform at Tiger
Woods’ Tiger Jam V benefit, to be
held April 20 in Las Vegas ... On
April 30, Universal-distributed Fuel
2000 will release Living With the
Past, a collection of live cuts from
Jethro Tull combined with rarities,
including a club reunion of the
group’s original 1968 lineup. Out
the same date will be a DVD-Video
with the same title but a different
track listing. The band kicks off a
U.S. tour April 23.

San Diego-based LMC Records
has inked a three-year deal with
MCA Records for distribution, pro-
motion, and marketing on selected
artists. LMC is headed by Lee Ches-
nut, a San Diego realtor who put his
dream of making music on hold
when he got married at the age of
20. “I hocked my Les Paul guitar to
get a wedding ring,” he says. Years
later, Chesnut (no relation to the
Lee Chesnut who is VP of A&R at
Universal Records) began working
with music acts and eventually con-
nected with MCA senior VP of A&R
Gary Ashley. First out through the
deal are trio Brooklyn Run and hard
rock band Edify. Coming later this
year is the debut from Revenge of
the Triads, a band led by Nine Inch
Nails’ Charlie Clouser.
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Ben Green's Debut Album
In Stores March 26th

Radio Promotion: Jerry Lembo Entertainment Group
jerrylembo@earthlink.net Phone: 201 287-9600

Marketing: JRB Innovations jrbinnovations@cs.com
Phone: 732 275-6232

Publicity: KSA Publicity: Kerri Brusca/Tracey Henry
Phone: 212 582-5400

American Standard Recording Co.
www.bengreenmusic.com
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Distributad by Artemis Records
www artenusrecords.com
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In The Works

o GeffervInterscope is issuing Weez-
er’s fourth album, Maladroit, April
30. The band recently previewed
the set with an eight-song sampler
that was sent with personalized let-
ters (signed by each band mem-
ber) to journalists and other | |
tasternakers. Demos of the tracks
can be heard on the band’s Web
site, weezer.com. According to the
site, various radio stations began
playing the disc, causing Interscope
to insist that frontman Rivers Cuo-
mo personally contact them and
ask them to stop playing the disc.

* On April 29, Future Farmer
Records will issue Wonderlick’s
eponymous new project, a con-
cept album that saw the band’s
masterminds—Jay Blumenfield
and Tim Quirk-—drafting a series
of tunes about family and mor-
tality. The band is planning to
begin touring behind the set in
late spring.

¢ Hard-rock outfit Coal Chamber
returns May 7 with Dark Days, its
third Roadrunner Records set. The
single “Fiend” goes to rock radio
this month. It’s enhanced by a
video clip directed by famed pho-
tographer Paul Brown.

» RCA offers Free Love, the State-
side debut of critically praised U.K.
ingenue Peppercorn, June 4. The
pop-hued rock set has garnered
comparisons to Alanis Morissette
and Lenny Kravitz. Look for Pep-
percorn to visit the U.S. in April
and May to gladhand the press and
radio programmers.

| On the Road. Rufus Wainwright is
currently touring the U.S. in sup-
port of his critically praised Dream-
Works set. foses. The singer/song-
writer is also enjoying the break-out
radio success of “Across the Uni-
verse,” his contribution to the hit
V2 soundtrack to the film / Am
Sam. Wainwright takes the ongoing
interest in his career in stride, not-
ing that “it's always cool and gratify-
ing when people respond passion-
ately to something that you've
poured your heart into.” He adds
that being on the road is “the best |
part of making music. I love to be
out there, connecting with people.” | |

Tracks.

NEW WWF ALBUM: The World Wrest-
ling Federation {(WWF) isn’t just a
powerful brand name on TV. The
moniker has also been associated with
hit albums. The latest musical offering
is WWF Forced Entry, due March 26
on SmackDown!/Columbia Records.

The 18 tracks on the new album
are primarily the theme songs that
various hard-rock acts have written
for WWF stars, with a few tracks
exclusive to the album. The featured
acts are Drowning Pool, Kid Rock,
Disturbed, Limp Bizkit, Qur Lady
Peace, Rob Zombie, Marilyn Manson,
Breaking Point, the Union Under-
ground, Sevendust, Saliva, Monster
Magnet, Stereomud, Neurotica,
Cypress Hill, Dope, and Boy Hits Car.

One of the songs on the album is Kid
Rock’s cover version of ZZ Top’s “Legs.”
Covering ZZ Top was an easy decision
for Kid Rock, who counts the band
among his musical heroes. Rock says
one of the highlights of his career was
ZZ Top guitarist Billy Gibbons “showing
me that swamp boogie bounce” on the
guitar and performing with him at last
year's MTV 20th-anniversary party.

Judging from the proliferation of
WWF shows on TV, fans can't seem to
get enough of the franchise. There are
the series WWF Smackdown! (on
UPN), WWF Raw and WWF Excess
(both on TNN), WWF Sunday Night
Heat. and WWF Tough Enough (both
on MTV), and the syndicated shows
WWF Jakked, WWF Metal, and WWF
Attitude. In addition, WWF events can
be seen regularly on pay-per-view.

Of the seven WWF albums that have
impacted The Billboard 200 so far, four
have been top 10 hits: 2001's World
Wrestling Federation: WWF the Music
Volume 5 (Koch), which peaked at No.
2:1999's World Wrestling Federation:
WWF the Music Volume 4 (Koch), at
No. 4; 2000's WWF: World Wrestling
Federation—Aggression (Priority), at
No. 8: and 1999's World Wrestling Fed-
eration: WWF the Music Volume 3
(Koch), at No. 10.

Columbia VP of marketing Josh
Zieman says, "If vou've ever been en-
tertained by the WWF properties, you
know how integral music is to the
programming. The theme songs are
attached to a moment in the show
that's a rush, and anyone who is al-
ready a fan will want to walk away
with a souvenir of that feeling. We've
been very careful to balance the mar-
keting so that it not only reaches the
core WWF fans but also satisfies fans
of hard rock.”

In addition to the regular version of
WWEF Forced Entry, there will be two
different versions available at retail.
Trans World will carry an exclusive ver-
sion that includes Finger Eleven’s
“Slow Chemical” (the theme for Kane),

y
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by Carla Ha

while Best Buy will have an exclusive
version that includes a free two-hour
DVD-Video of the history of WWF pay-
per-view show Wrestlermania.

Buyers of the album through the
direct-response TV commercials will
receive an exclusive poster of WWF
star Stacy Keibler. Musical acts from
the album are expected to perform on
the upcoming Wrestlemania. Contest
winners will be flown to see WWF tap-
ings and the WWF Forced Entry
bands perform.

WWF stars will be making in-store
appearances to promote the album. At
press time, the only confirmed date
was March 26 at Virgin Megastore’s
Times Square location in New York,
although Zieman says that additional
in-stores are being planned along the
routing of the WWF tour.

GRAMMY GLORY: Congratulations to
They Might Be Giants (the alterna-
tive-rock duo of John Flansburgh and
John Linnell) for winning the Gram-

R |
THEY MIGHT BE GIANTS

my Award this year for best song writ-
ten for a motion picture, TV, or other
visual medium. The prize was award-
ed at the 44th annual Grammy cere-
mony, held Feb. 27 in Los Angeles
(Billboard, March 9). The duo’s win-
ning song, “Boss of Me," is the theme
to the Fox-TV sitcom Malcolm in the
Middle and is included on the show’s
soundtrack, which was released in late
2000 on Restless Records. They Might
Be Giants' Grammy win is especially
noteworthy, considering “Boss of Me”
was the only TV song nominated in
the category: The other nominees
were from feature films.

Backstage at the Grammys, Flans-
burgh explained that the duo’s involve-
ment with Malcolm in the Middle
started from “a call from the show's
creator, Linwood Boomer. He's a long-
time fan. We didn't know how good an
opportunity this was going to be. They
sent us the first script. and it was such
a crazy show.” Flansburgh added that
They Might Be Giants recently record-
ed a song for another IFox show, Amer-
ica’s Most Wanted.

Additional reporting by Darryl Mor-
den of The Hollywood Reporter.
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Vintage Richard Hell Frozen In ‘Time’ On Matador

BY CHRIS MORRIS
LOS ANGELES—Punk original
Richard Hell is in retrospective mode.

On March 19, Matador Records
will release Time, a two-CD compi-
lation of vintage 1975-1984 live
recordings—more than half of
them previously unreleased offi-
cially—Dby vocalist/bassist Hell, who
was a crucial member of Television
and the Heartbreakers before
fronting his own linchpin New York
punk unit, the Voidoids.

That collection follows by four
months the publication of Hot &
Cold (PowerHouse Books, New
York, $33), a 245-page volume of
his fiction, poetry, notebook en-
tries, essays, art, and photography.
(His first novel, Go Now, was pub-
lished by Scribner in 1996.)

Is Hell a rocker or a writer? He,
himself, views his music and his
work in print as all of a piece.

He says, “The poets take it as an
opportunity to call me a musician
who writes poetry, and the musi-
cians take it as an opportunity to
call me a writer who plays rock-
’n’roll. In my opinion, the two
things aren’t inconsistent with
each other.

“I’m trying to do well things
that are exciting to me. It’s a dif-

ferent endeavor—performing and
writing hard rock music—than
writing and publishing books. But
it’s not different from driving a car
and driving a motorcycle. You're
still driving.”

Time combines the 1984 cas-
sette-only ROIR release R.[.P.—
which included Heartbreakers,
Voidoids, and solo tracks (now
augmented by three previously
unreleased cuts)—with an all-new
second CD. The latter contains a
venomous 1977 Voidoids set at
London’s Music Machine that was
captured raw on a hand-held re-
corder in the audience, as well as a
four-song 1978 set featuring a
guest appearance by Elvis Costel-
lo from a benefit for the St. Mark’s
Church Poetry Project at CBGB in
New York.

Hell recalls that the frenzied
London appearance—during which
guitarist Robert Quine turns in an
especially fierce performance—cli-
maxed an agonizingly difficult "77
U.K. tour opening for the Clash that
saw the New Yorkers gobbed upon
by hostile British punk rockers at
every stop.

He says with a laugh, “We were
so full of poison from that experi-
ence, but also we were extremely

tight, because we’d been playing
every night, and we'd been playing
every week for a year. So we had
the songs down. It was at that

[critical punk-rock] moment,
1977. It is a kind of natural night
to be used to demonstrate what
things were like.”

Equally evocative of the times is
the CBGB set, drawn from a radio
air shot. “We were the last band [of
10 that played],” Hell recalls. “We
probably did the longest set.”

Matador partner Gerard Cosloy
says that the inspiration for Time
came from Michael Carlucci—
owner of punk specialty retailer
Subterranean Records in New

York—who suggested the label
meet with Hell to discuss the
release of some unheard material.

Cosloy says, “One thing in par-
ticular that he mentioned that was
very much unavailable, hadn’t been
released before, and was in his pos-
session were the live recordings of
these New York and London shows.
He sent us a cassette of the whole
thing. Just putting that on in the
office, it was pretty thrilling. To our
mind, this is classic material.”

Carlucci expresses satisfaction
with the new Hell retrospective.
“[Hell’s 1977 debut] Blank Gener-
ation is one of those timeless re-
cords you need to hear,” he says.
“Where do you go after that? [Its
1982 followup] Destiny Street has
been out of print for some time.
I'm glad that he’s doing it. It’s fab-
ulous. Any time anything comes
out on any New York band, we do
well with it.”

The almost simultaneous release
of Hot & Cold was coincidental,
according to Hell: “I've been work-
ing on the Hot & Cold thing since
1998. This Matador thing only
arose months aga. They didn’t
know about the Hot & Cold thing
until I told them. It’s great the way
it turned out, because they make

nice companion pieces.”

Of greatest interest to music fans
will be the book’s pieces, first pub-
lished in Hit Parader, New York
Rocker, Spin, and elsewhere, on
such artists as Sid Vicious, Pere
Ubu’s Peter Laughner, the Ra-
mones, and self-penned takes on
Television and Heartbreakers gui-
tarist Johnny Thunders, as well as
a series of poems co-authored with
Television guitarist Tom Verlaine in
the early '70s under the name
“Theresa Stern.”

Hell says with a laugh of the
Stern poems, “It was a pastime. It
was an amusement. It was also a
way to blow off steam. We were
frustrated. We would pass the type-
writer back and forth, generally not
writing more than two lines before
handing it over to the next guy. It
was a kind of challenge, too. Some-
times you'd go to undermine what
the guy had just written.”

Hell, who says he is working on a
new novel and has no plans for any
more work in music, says his pro-
motion of 7Time and Hot & Cold will
be limited. “I'm going to Europe all
of March, and I'll be doing a bunch
of readings in England, and a little
time in Paris. It’ll be publicity for
both things. That’ll be the end of it.”
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BY ERIC AIESE
NEW YORK—As various radio
formats continue to embrace
mainstream pop acts, the Candy
Butchers—Iled by Mike Viola—are
striving to continue the trend of
song-driven rock with their soph-
omore set, Play With Your Head
(RPM/Sony Legacy, March 12).
“People are rediscovering these
singer/songwriter troubadours,”
says Danny Bennett, who is both
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Candy Butchers Playing Mind Games On RPM

the act’s manager and president of
RPM. “And Mike is the Candy
Butchers. He has a band, but it’s
about the frontman—‘the front-
and-behind man,’ we call him.”

In addition to singer/guitarist/
songwriter Viola, the trio also
includes drummer Mike Levesque
and bassist Pete Donnelly.

Viola, whose songs are published
by Warner/Chappell (ASCAP), says
he aimed to try something new as
he wrote the songs in his home
studio. “I wrote with these old '80s
keyboards and drum machines, and
I put them through effects to make
the sounds more unrecognizable.”

Bennett notes the significance
of Viola’s sharp lyrics. “The last-
ing [element of] pop music is
lyrical content, and his lyrics are
literate and meaningful on differ-
ent levels.”

COLLEGE AUDIENCE & BEYOND

Promotional efforts aimed at
the band’s college-aged core
audience will revolve largely
around lifestyle marketing, Lega-
cy project director Stephan
Moore says, adding that the act
will appear on NBC’s Late Night
With Conan O’Brien the week of
release and CBS’ The Late Late
Show With Craig Kilborn later
this month.

Still, Bennett says, the band’s
appeal is considerably broader
than the college market. “The pop
genre finds people who grew up on
pop music. You have kids that are
too hip to be into Britney Spears
and 'N Sync but who are still look-
ing for standard pop music.”

“You Belong to Me Now” will
ship early this month to modern-
AC radio, where Viola was heard
in 1996 as the dubbed vocalist for
fictional band the Wonders on the
soundtrack to That Thing You Do!
College radio will receive the
album with an emphasis on the
song “Dome.”

Viola flexes his self-deprecatory
wit with the Ron Egozi-directed
video for “Ruby’s Got a Big Idea.”
The singer’s character finds a pam-
phlet instructing him that success
lies at New York’s legendary Apol-
lo Theatre. For the shoot, Viola
asked the MC to goad the audience
into booing as he actually per-
formed live at one of the Harlem
venue's amateur nights, famous
for their zealous audiences.

While some people do not get
the humor, Viola says, “I was elec-
trified with the energy. [Booing]
isn’t that far from being cheered!”

Dates for earnest shows will
begin in the spring, as Viola (who is
booked by Paola Palazzo at Creative
Artists Agency in Los Angeles) will
perform a cyclic series of solo
shows, returning to six U.S. cities
three times each during a period of
six weeks. His bandmates will join
Viola on a series of supporting
dates through the summer.

SECOND ACT: When F. Scott Fitz-
gerald said that there are no second
acts in American lives, he clearly
didn’t extend his sights south of the
border. At 57, the distinguished
Brazilian pianist Nelson Freire has
finally decided that he is ready for a
recording career. Freire makes his
“second debut,” as he describes it,
with an all-Chopin program that
will be released March 12 by Decca.
The disc includes poetically con-
ceived, technically assured per-
formances of Chopin’s Piano So-
nata No. 3, 12 Etudes, Op. 25, and
Trois Nouvelles Etudes.

Born in 1944 in Boa Esperanca,
Brazil, Freire began playing the
piano at age 3, effortlessly mimick-

FREIRE

ing by ear the works his elder sis-
ter was studying. He gave his first
public recital at 5, stunned both the
audience and critics in his Vienna
debut at age 15, and went on to win
several notable competitions. As his
reputation spread, the record com-
panies soon came calling.

“I began making records at 22,”
Freire says. “I made six LPs for
CBS, then recorded for Teldec in
Germany. Then I stopped, because |
felt that I was not ready for rec-
ords.” His recordings became
highly valued by piano connois-
seurs, all the more so because they
were so few in number.

Instead, Freire—who splits his
time between Brazil and France—
has concentrated on live perform-
ance, presenting 40 to 50 recitals
and orchestral concerts per year. He
has also built lasting musical part-
nerships with several close friends.
A long association with the mercu-
rial pianist Martha Argerich re-
sulted in significant recordings of
works by Rachmaninov, Lutoslawski,
Barték, and others for the Philips
label. CD reissues of Freire’s Co-
lumbia recordings and sporadic
live recital discs issued by such
independent labels as Audiofon
and Alphee further fueled his ster-
ling reputation.

In 1999, Freire was canonized in
Philips’ monumental “Great Pian-
ists of the 20th Century” series in

by Steve Smith

works by Mozart, Chopin, Schu-
mann, Brahms, and others. As
offers to record continued to arrive,
Freire decided that perhaps the
time to resume his recording career
had come. Captivated by a recital in
France, Decca VP of A&R Jean-
Hugues Allard convinced the
pianist to sign with the label. In a
positively rhapsodic press an-
nouncement, Allard stated that
Freire had “quietly grown into a
grand master with great integrity.”

“What made me decide [to sign
with Decca] was not because I think
I'm ready now, but because maybe
I'll be too old if I wait any longer,”
the avuncular pianist says with a
laugh. Freire confesses that mak-
ing records is a difficult process for
him. “The studio is completely dif-
ferent from the concert atmos-
phere,” he explains. “It’s a sort of
challenge for myself, and then |
decided to make it a double chal-
lenge by playing something that
I've never played before.”

While Chopin had always been a
staple of Freire’s repertoire, the
new Decca recording documents
his first traversal of the Op. 25
Etudes. His approach to the de-
manding pieces is informed by his
admiration for such legendary
pianists as Alfred Cortot and
Guiomar Novaes, performers who
played with a stylistic freedom that
had gone out of vogue by the time
of Freire’s student years. “When |
was a teenager, people used to play
in a strict style, more [concerned
with] technique,” he says. “I
thought I could do something a lit-
tle bit different to show the poetry
of the pieces, not just the technical
challenges. I wanted to make the
listener forget about all that and
hear the charm and humor.”

Freire will include music by
Chopin (as well as Bach, Schu-
mann, and Debussy) in a recital
scheduled for March 9 in Toronto.
By coincidence, later this month he
will perform Chopin’s Piano Con-
certo No. 2 with the Baltimore
Symphony (14-17), the New York
Philharmonic (20-23), and the
Utah Symphony (29-30).

Having made his second debut,
Freire does not have any shortage
of ideas for future projects—
among them, Chopin’s Op. 10
Etudes and Albeniz’s /beria. In
the meantime, Video Filmes Bra-
zil, the studio that made the Acad-
emy Award-nominated Central
Station, has completed a docu-
mentary about the pianist’s life,
including performance footage
from his first trip to Russia in
2001. Along with the new CD, the
film should do much to reintro-
duce this “quiet grand master” to
a much wider audience.
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Keith Poised For Tour Success

Coors Original Will Sponsor Country Star On His First Headlining Tour

BY RAY WADDELL
NASHVILLE—In a genre starved
of new box-office muscle, Toby
Keith is poised to make some big
noise fouring this year.

Sponsored by Coors Original,
Keith will play a combination of
arenas, amphitheaters, casinos,
fairs, and festivals in his first
extensive major-venue headlining
tour. As evidenced by radio hits,
industry awards, and platinum
sales, the DreamWorks artist
appears to be up to the challenge.

“This is the first time for us
where you go out, lease the build-
ing, and make money off what you
can sell,” Keith explains. “You're
stepping out, but we’'ve got some
early shows on sale and they’re
selling out, so the early indicators
are good.”

The Keith camp believes strong-
ly that it’s his time to make a state-
ment on the road. “I think he’s
ready for this and, more than that,
I think people are ready for Toby,”
observes Curt Motley, Keith’s
responsible agent at Monterey
Peninsula Artists. “There are not
too many people this far into their
career that still have another gear.
I don’t know how many gears
Toby’s got left, but I do know he’s
on aroll.”

Keith’s Unleashed tour begins
with a 13-date spring leg that gets
put of the gate March 14 at
Roberts Stadium in Evansville,
Ind., and wraps with an April 21
stop at Sioux Falls Arena in Sioux
Falls, S.D. Jamie O’Neal and Emer-
son Drive are supporting on the
spring leg.

Keith will play fairs, festivals,
and isolated sheds from June to
August before kicking off a full-
blown amphitheater run of about
30-35 dates from August to Octo-
ber. Included are stops at nontra-
ditional country venues like Jones
Beach Amphitheater in Wantagh,
N.Y., and Tweeter Center in Holm-
del, N.J. “We’re going into some
places that are not big country
markets,” Motley notes. “Of course,
when you tell us we can’t go some-
where, Toby wants to.”

KEITH’S TIME

The year will include some 80-
90 dates, concluding with an
indoor run in November. The
roufte features numerous venues
with capacities ranging from
12,0400 to 20,000. “This is one of
those deals where you strive your
whale career to get to this point,
and when it happens, people know
it’s your time,” Keith says. “We
felt we could have done some of
this last year, but we were a little
more conservative.”

Keith’s handlers believe his sta-

tus as the second-billed act on last
year’s Brooks & Dunn’s Neon Cir-
cus and Wild West Show shed
tour—one of the top country
tours of the year—provided Keith
a nice setup for this year’s head-
lining run. Motley says, “That
tour, as far as I'm concerned, was
a great vehicle to deliver Toby to
the next level.”

Coors Brewing Company na-
tional promoter Roger Husky saw
enough on the Coors Light-spon-
sored Neon Circus tour to help
align Keith with sister brand Coors

Original. “Toby Keith can do
things that others in country
music can’t do—he’s right there
on that edge,” Husky says. “We
saw his impact with Brooks &
Dunn last year and knew right
then it was time to talk to Toby.”

NUTS AND BOLTS

Keith will expand his Easy
Money band to nine members for
the Unleashed tour, including a
horn section. He describes the set
as “a kind of futuristic, Termina-
tor-looking thing, with a big
drainage pipe and an elevator I can
come and go from and barbed wire
across the top.”

Increased production calls for a
more “carved in stone” set list—a
condition Keith isn’t exactly high
on. “I've never been a set-list guy.
This is the first year I ever did it,
because of the demands of pro-
duction, lighting, and effects. I like
to call songs and do 'em on the fly,
but they finally forced me into
using a set list.”

Even so, Keith now has plenty
of hits to choose from. He says,
“We’re at the point where every
time I have a hit, we’re taking
songs out [of the set list]. We're
taking No. 1s out now.”

The tour has already brought
focus to Keith's catalog, his label
notes. “We saw good increases in
markets where he went on sale in
February,” DreamWorks senior
executive of sales and marketing
John Rose says. “We saw anywhere
from a 28% to 78% increase be-

tween the [tour] announcement
and on-sale date.”

Rose says DreamWorks is not
taking any chances in terms of
capitalizing on Keith’s touring
efforts. “Between our department
and [distributor] Universal, we're
trying to work two weeks in front
of each show’s announcement,
just being ready with additional
product and merchandise and
[point-of-purchase] in the stores.
We’ll interact at some level with
every show.”

According to Rose, Keith’s last
album, Pull My Chain, sold 120,000
copies in its first week. Momen-
tum from the tour should help
the next release, due Aug. 27, top
that number.

PROMOTIONAL MUSCLE

In addition to helping underwrite
production expenses, Coors also
brings promotional muscle to the
party. “Money is only one aspect of
the sponsorship,” says T.K. Kim-
brell, Keith’s manager. “It does
bring money so you can do big pro-
duction and promotion, but [Coors]
will also have Toby Keith stand-ups
in convenience stores and places
where Coors is sold, so that’s added
impressions with people.”

Clear Channel Entertainment
(CCE) will promote the majority of
dates on the tour, but Keith’s
organization stopped short of sell-
ing the entire tour to CCE, even
though that was an option. “Every-
body has an opportunity to be a
part of this, but whether they can
afford it or not is a different story,”
Motley says. “Clear Channel of-
fered an all-in deal for the whole
year that would encompass every
date he did, but we wanted to be
more hands-on—plus we felt an
obligation to the people that had
been buying him for the past 10
years, including the fair buyers.”

Brian O’Connell oversees coun-
try music touring for CCE. “We’re
doing all the dates on the tour that
are not fairs and festivals,” he says.
“Right now, we’ve got six shows on
sale, and five have sold out. And
after all the success Toby’s had,
he’s earned it.”

0’Connell believes Keith’s
touring success is only now be-
ginning. “Toby Keith is preparing
to bust through and set the world
on its ear,” he says. “It’s a great
thing for all of country music to
have another headliner break
out, and I'm thrilled to be work-
ing with him.”

Keith’s tour manager is David
Milam, his production manager is
Barney Castro, and tour mer-
chandising is in-house. As for the
show, Kimbrell advises, “Expect
the unexpected.”

Festival Secures Its Future

Glastonbury Owner Loosens Grip In Name Of Crowd Safety

BY JULIANA KORANTENG
LONDON-—AII devoted parents
have problems letting go of
their offspring. Ask pioneering
British music-festival organizer
Michael Eavis.

His baby is the world-famous,
U.K.-based, hedonistic Glaston-
bury Festival, which turns 32
years old in June. The festival’s
headliners have included such
big names as David Bowie, Lenny
Kravitz, and Tom Jones. But
recently, it has faced potential
closure as a result of crowd-
contral problems.

On Feb. 13, Eavis agreed to re-
duce his 100% interest in the
festival and hand over a 20%
stake to the Mean Fiddler Group
(MFG]), the U.K. music festival/
promoter owned by British en-
trepreneur Vince Power.

In exchange. according to a
joint statement, MFG will “take
on the operational manage-
ment role,” including security,

| to protect Glastonbury Festi-

val’s future.

But a few days later, Eavis was
having second thoughts. He ad-
mits to Billboard that the deal,
which gave MFG management
and operational control, as well
as the option to increase its stake
to 40% after three years, meant
he wauld lose artistic control.

His reaction was “an emotion-
al sort of thing,” he says. “Glas-
tonbury [Festival] is a very Eng-
lish affair. It’s not just a music
festival—it’s part of the youth
culture in this country and in
the U.S. I wanted to hang on as
tightly as possible after more
than 30 years. It’s all been re-
solved now.”

Effectively, MFG has taken a
16% stake in the festival, while
the Workers Beer Co., a fund-
raising organization that oper-
ates beer tents at festivals, has
taken a 4% share. Profits will
be divvied up in those propor-
tions after the festival has made
its traditional donations to var-
ious charities, such as Oxfam
and Greenpeace.

MFG managing director and
former Glastonbury Festival
employee Melvin Benn will take
on the additional role of the fes-
tival’s new operations director.

MFG will now handle securi-
ty and licensing compliance,
Eavis explains. “We will still do
all the entertainment bits.
[Benn’s] involvement is essen-
tial and will add value. We can
trust him, and that’s why it’s
going to work very well.”

Industry observers consider
the move an astute one. MFG, an

established publicly quoted
company that promotes such
major brands as the Reading and
Leeds Festivals and the Fleadh
in the U.S., will bring much-
needed experience.

In 2000, Glastonbury Festival
was fined £6,000 ($8,700) and
asked to pay £9,000 ($13,000) in
costs after an estimated 100,000
non-ticket-holders gate-crashed
an event that already had 140,000
legitimate spectators.

The resulting havoc became
a serious crowd-safety issue,
as fans without tickets entered
by breaking down the seven-
mile fence surrounding the
venue on Eavis’ 1,000-acre
Worthy Farm in Somerset,
Southwest England.

It was also the same year that
nine people were tragically
crushed to death at the Roskilde
Festival in Denmark (Billboard
Bulletin, July 6, 2000).

The local Avon & Somerset
police force and Mendip District
Council—the local authority
that granted the required public-
entertainment license—threat-
ened to put a stop to the festival
unless security facilities were
vastly improved.

Last year’s event was canceled
amid ongoing concern from the
police and local authorities
about audience safety. Eavis
instead held a virtual version
that was Webcast on the Internet
in a joint venture with Play-
louder, a U.K. online technology
company and a former Glaston-
bury sponsor.

Eavis has since spent more
than $2 million on a 20-foot-
high impenetrable steel barrier
designed to keep out non-ticket-
holders. By Feb. 26, he says,
more than 30,000 tickets had
already been sold of the 100,000
available at £100 ($145) each for
this year’s three-day event, to be
held June 28-30.

_ |
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VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
CROSBY, STILLS, NASH & YOUNG Madison Square Garden, $2.871,015 33,497 Clear Channel
New York $226/$40.50 two sellouts Entertainment
Feb.22-23
CROSBY, STILLS, NASH & YOUNG Air Canada Centre, $1,536,792 29,1 Clear Channel
Toronto ($2,443,347 Canadian) 31,224 two shows Entertainment
Feb. 12-13 $142.15/$25.47
CROSBY, STILLS, NASH & YOUNG Gund Arena, $1,013,052 13,930 Clear Channel
Cleveland $226/$40.50 14,869 Entertainment
Feb. 25
CROSBY, STILLS, NASH & YOUNG Nationwide Arena, $813,824 11,404 Clear Channel
(F:ﬂ:,l.ll;lblll, Ohio $226/$40.50 11,769 Entertainment
eb.
CROSBY, STILLS, NASH & YOUNG Hartford Civic Center, $804,581 9,860 Clear Channel
'l;la:fgsrd, Conn. $226/$40.50 12,300 Entertainment ™
eb.
GEORGE STRAIT, JO DEE MESSINA I:‘o Caiun::mo. ggsf;g}&g 5% 12.250" Varnell Enterprises
ayetta, N .. R sellout
Fob. 28 KILLER QUARTER: In first-quarter 2002,
CONCERT FOR ARTIST RIGHTS: NO  Lang Bsach Arena, $638,050 12761 Goldenvoice, Recording Bryce Jordan Center in State College,
DOUBT, THE OFFSPRING, WEEZER 'L;::?zgaach. Cali. $50 sellout Artists Coalition Pa., has grossed more from concert
PRINCE Chicago Theatre, $577.195 6,871 Jam Prods., Impact 3 LLC tiCket sales than it d]d thrOUghOUt the
e 0 2 T008., Impat
Eﬂhicar?g 3 $125/$85/$60 two sellouts whole of 2001, says Bob Howard, GM
arch 2- 0 g
of the Penn State University arena.
CROSBY, STILLS, NASH & YOUNG Conseco Fieldhouss, $550,505 1115 Claar Channel i i
Indianapolis $203/$42.50 12,188 Entertainment Accordmg to Howard’ du“ng the
Feb. 20 first four years that the arena was open,
$8m<<:§m FOIR :Aknvg mms: DWIGHT Hnivom: émpl(l:iﬂnauo. r;gggmws s. :nusadol BIAuos Concerts, it averaged $6 million a year in concert-
M, TRIS| 00D, niversal City, Calif. 1 sellout ecording Artists H ~
EMMYLOU HARRIS, DIXIE CHICKS Feb. 26 Coalition E:kft Sales-gz)”g ye'élllr's ago,h thaE UL
DOWN FROM THE MOUNTAIN: DAR Constitution Hall, $427.957 7,000 1.M.P, Metropolitan e . miffion, W "e n “every-
MUSIC FROM “O BROTHER, WHERE  Washington, D.C. $75.50/$55.50/$35.50 two sellouts Entertainment Group, one was having a great year.” Last year,
ART THOU?” Feb.4-5 House of Blues Concerts
BARRY MANILOW Verizon Wireless Arena, $378.216 8314 Jack Utsick Presents,
Manchester, N.H. $55/$45/835 8,497 New Park Entertainment
Feb. 23
BROOKS & DUNN Mark Etess Arena, $346,584 8,892 Jack Utsick Presents,
?llbalatig City, N.J. $39.50/$29.50 9,793 two shows New Park Entertainment
eb. 8-
LINKIN PARK, CYPRESS HILL, Thomas & Mack Center, $346,362 12,595 House of Blues Concerts,
ADEMA, DJ Z-TRIP Las Vegas $29.50 13,951 Andrew Hewitt, Bill Silva
Feb. 24 Presents, Goldenvoice
BARRY MANILOW Sovereign Center, $319575 6,538 Jack Utsick Presents,
Reading, Pa. $58/$48/$38 6,631 New Park Entertainment
Feb. 24
JULIO IGLESIAS Broward Center, $297,439 4,733 Fantasma Prods.
:olr,t Lzazudordalo, Fla. $75/$39 5,000 two shows
eb. 22-23
BOB DYLAN Frank Erwin Center, $288,705 1,997 in-house, 462 Concerts
/qu:iz.; $45/$29.50 11,216
eb. o
ALAN JACKSON, JAMIE O'NEAL Ul Assembly Hall, $273,176 8,044 Police Prods. HOWARD
Eh;u;plign, ([[R $34.50/$27.50 sellout
e0.
ALAN JACKSON, JAMIE O'NEAL Joycs gm"i P szsz.mu 3 8206 Jack Utsick Presents it plummeted to $3.8 million. “We were
Fevaz o o2 sellout getting some shows in, but they weren’t
LINKIN PARK, CYPRESS HILL, Cox Arena, 256,501 s House of Blues Concerts the big blockbusters t}'f_at can carry you
ADEMA, DJ Z-TRIP San Diego $26.25 sellout through sometimes,” Howard says.
; s .
“Typically, we end up getting seven to
WEEZER, SAVES THE DAY, OZMA Continental Airlines Arena,  $255,860 10,093 Clear Channel : : - .
East Ruthortord, N.J. $27.50 16,708 Entertainment eight tol()i'tle(rj 5];11?1\;‘5' V\lle d:idlr';;i getJN::
bl Diamond and Billy Joel and Elton Jo
STYX & REO SPEEDWAGON Allen County War Memorial  $254,027 8,493 Police Prods. last year, but we got them for 2002.”
Enll,iszoéum, Fort Wayne, Ind.  $34.50/$28.50/$24.50 sellout Howard is optimistic bout the rest
eb.
— M . 66
WEEZER, SAVES THE DAY, OZMA  Raleigh Entertainmentand  $241,505 9220 Clear Channel of fhls year: “If we get half of what
?ggnzszlhona. Raleigh, N.C.  $27.50 10.250 Entertainment we're belng called about nght now,
- we'll have a good year. [ see it being an
STYX & REO SPEEDWAGON Peoria Civic Center, $241,503 1,565 Jam Prods., Police o e -
:.g.i;], . $34.50/$29.50 sellout Prods., Jay Goldberg Co. $8 million-$9 million year again.”
en.
Aﬁ%on calg‘iz, DREAM STREET, Alistate Anlslvlln. ggaégn ;g; (E:Inr Channel STRAIT TRUTH: Alan Freeman, GM for
LI SAY P lo} Rosemont, lll. ! ) ntertainment g < s 9
Feb. 8 SMG at the Pyramid in Memphis, isn’t
O O N e Foeia oo S 90 e o odicts  dgen shows, compard
USIC FROM “O BR ER, WHER erforming Arts, Boston I ntertainment Group, i
ART THOU?* Feb.2 House of Blues Cnn'::om e predicts a dozen s ()WS’, corppar
GAITHER HOMECOMING [ Tel C $209.221 11,013 P Prod with 1415 last year. But he’s thrilled to
anturyTel Center, J emier Prods. PO .
Bossier City, L. $27/$18.50/$15.50 13677 rom have been blessed with a George Strait
Marchi2 date—albeit a postponed one.
BIG SHIZZO lil: OUTKAST, 112, Allen County War Memorial  $198,817 6.895 Touring Pro rai i nin D
AMANDA PEREZ gnll,isza‘um, Fort Wayne, Ind.  $29.45 1276 Messtsi‘:ll;)(r:ttl; ;Fr)legle dga?:tcgﬁce:te
en. = -
| WEEZER, SAVES THE DAY, OZMA  Pepsi Arena, $198,12 1337 Metropolitan gross record for the Pyramid at
FasTy: N.Y. $21.50 8,500 Entertainment Group $1,149,157 from 20,725 fans for a
AARON CARTER, DREAM STREET, Dunkin’ Donuts Cent $197,605 6.005 Metropolit sold-out March 1 concert. But at noon
. v unkin Don anter, o . etropoilitan .
LINDSAY PAGANO Providence, R.. 36.75/$31.25 9,500 Entertainment Group that day, Strait had to postpone the
Feb.4 show because of a sore throat. It was
WEEZER, SAVES THE DAY, OZMA Municipal Auditorium, $194,838 17.085 Clear Channel rescheduled for Friday, March 8.
Nashville $21.50 sellout Entertainment
Feb. 21 Freeman says the stagehands had
LINKIN PARK, CYPRESS HILL, Patriot Center, $191,435 6.988 Clear Channel completed the setup, and the promot-
ADEMA, DJ Z-TRIP ::Lm;;. Va. $29.50/$27 sellout Entertainment eris eye]ng at least an addmonal
L — — $10,000 in costs for that. But the fans
KENNY CHESNEY, SARA EVANS, Wicomico Youth & Civic  $190,704 5,767 Clear Channel T .
CAROLYN DAWN JOHNSON Center, Salisbury, Md. $a5/827 sellout Ententainment seemn willing to make the change: As
Feb.7 of March 4, Freeman had only 200
KID ROCK, HEMIGOD Wendler Arena, $190,153 6,664 Clear Channel 1
Saginaw, Mich. $29 sellout Entertainment requests for refunds’ and those tickets
Feb. 22 were resold.
" KENNY CHESNEY, SARA é\ZANS. Salom Civic Conter, Stz 6207 Clear Channel Freeman says, “It’s the biggest event
CAROLYN DAWN JOHNSO alem, Va. sellout Entertai 94 : ;
Forom: Varnell Enterprises for paid tickets in the history of the

building.” Strait is performing in the

by Linda Deckard

round. His whole production is in three
trucks. The top ticket price is $59.50.

Strait rehearsed for three days at the
Cajundome in Lafayette, La., before his
Feb. 27 date there, a sellout with more
than 12,000 in attendance. Cajundome
assistant director Pam DeVille says per
caps were $5.56 on food and drink and
$6.88 on merchandise for Quintess
Catering. Strait last played Lafayette in
January 1996, and it was his last arena
tour before the stadium years.

At Rodeo Houston, Strait drew the
largest crowd in the history of the
rodeo and livestock show, with 68,266
people paying $17-$50 apiece. It is the
last Rodeo Houston performance at
the Astrodome. Next year, the show
moves into the new Reliant Stadium.

SETTING THE STAGE: Some might
assume, given the number of high-pro-
file concerts performed in Salt Lake City
during the Olympics, that the market
was burned. Not so, says Scott Williams,
GM of Delta Center—the home of
Olympic figure skating and speed skat-
ing that is now back to being a basket-
ball/concert venue. Delta Center hosted
a basketball game Feb. 2 and Feb. 28.
Williams says, “We were in Olympic
mode for the 26 days in between.”

As to the future impact of that Olym-
pic experience, Williams says, “We all
think it’s positive. Creed, Brooks &
Dunn, 'N Sync—all potential arena
tours—played Medals Plaza. But of the
20,000 tickets available for each of
those free shows, only 2,000-3,000 were
really available to the community. We
think that because of the fun, excite-
ment, and interest it caused, it was sort
of a tease. In fact, Brooks & Dunn
announced from the stage that they are
coming here May 11.”

Now Williams is hoping for the
same with Creed. “We won’t have any
trouble at all selling it on the Salt Lake
Medals Plaza experience. Every one of
the artists we’re dealing with wants to
come back.”

RARE OCCURRENCE: Who's going to
manage the Augusta Richmond Coun-
ty Civic Center in Georgia? SMG,
which bought the private manage-
ment contract there when it acquired
Leisure Management International
and has since renewed twice, has noti-
fied the Coliseum Authority it is not
interested when the deal comes up
again in June.

Reggie Williams, SMG GM of the
venue, says, “The best way to describe
the situation is that you have different
expectations by each party.”

Coliseum Authority chairman Bill
Maddox says the 12-member board has
not yet decided how to proceed.
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To find out how stars are treated here,
cut this ad out and sit on it.

W 37 Showcase Nightclub

Feels good, huh? And that’s just the kind of treatment they can expect to get around here. Our staff is ready, willing and able to make
your star feel at home. The accommodations? Does sitting in the lap of luxury mean anything to you? Add to that a state-of-the-art

sound system, attentive staff, intimate venue and great fans, and the only thing left is a little kissing HURSESHOE ( %
up. Make that a lot of kissing up. So book your act today at the greatest venue in the Mid-South. —oCASINO-HOTELow \J

Horseshoe Casino & Hotel & Tunica, Mississippi & (just 12 miles south of Memphis, TN)
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| TOURING
MerleFest

YO, ELTON AND BILLY W2C

NASHVILLE—The ongoing popu-
larity of roots music, along with a
r"ANKs big acoustic music night at the
Grammy Awards, adds luster to the
15th annual MerleFest, set for April
25-28 in Wilkesboro, N.C.

FOR Presented by Wilkes Community
College as a celebration of the music
of the late Merle Watson and his
A "Ew father, Doc Watson, the event is
_ hugely popular with both artists and
music fans. Last year, it drew a four-
day aggregate attendance of 77,000
and grossed $2.1 million vs. a budg-

et of $1.7 million in expenses.
Organizers expect an even more
successful run this year. No fewer than
seven MerleFest performers took
. home Grammy Awards Feb. 27,
_jrpe- including Alison Krauss + Union Sta-
tion, Earl Scruggs & Friends, and par-

ticipants in the album of the year win-

A" D r" E ney, the O Brother, Where Art Thou?
soundtrack. MerleFest 2002 will fea-

srArE OF ture several of those participants,
including Krauss, members of Union

Station and the Nashville Bluegrass

. Band, and Gillian Welch.
ENNIS ARFA AT ARTIST GROUP INTERNATIONAL, “I believe that MerleFest will con-

SE AT THE HOWARD ROSE AGENCY, tinue to benefit from the O Brother
h , th h th
GID AT CLEAR CHANNEL ENTERTAINMENT pnenomenon, even though tne

groundswell of our success was evi-

i ﬁ
B |
| dent before the movie came out,”
MerleFest sponsorship and market-
ing director Art Menius notes. “There
has been a strong movement for
roots music, and we have the right
mixture of environment and enter-

tainers to take advantage of it.”

Dozens of acts will join Doc

. Watson and Merle’s son Richard at
MerleFest 2002, including Nickel

. Creek, Patty Love-

| ‘ i less, the Sam

i Bush Band, Kate
1 Campbell, Honey-

4 8 boy Edwards, Jor-

' ma Kaukonen,

‘ Leahy, the John
Cowan Band, and

| the Waybacks.
O’BRIEN Many artists
would not con-
sider missing MerleFest. “Being a
part of it is an honor for me, because

anyone who plays there is part of a
venerable and healthy tradition,”
® O’Brien says. “The main channel of

that tradition for most of us is Doc
Watson’s music, which has been a
wellspring and acoustic music road
map for about the last 40 years. It
also seems like when it comes to
MerleFest, duty calls. Seems like it
www.comcast-spectacor.com  Proud owners of might be a sin to miss it.”

=y - - ) He points out that it is a duty
: £y PN but still a pleasure. “The players
ircchs x ; “ Rl ) it and the fans are just happy to be
_ there together one more time.
Gy = d “ Like Easter and the maypole, it’s a
\JOW,C’CI : REYS o= g rite of spring where we all cele-
g brate, in our own way, rebirth and
the continuing of the good things
in life. It’s a community I'm proud

to be a part of.”

(comcast
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% ANIKA MOA

Thinking Room

PRODUCER: Victor Van Vugt

Atlantic 83530

Hailing from New Zealand, Moa is a
folk-influenced singer/songwriter with
the undeniable heart of a popster. Her
first stateside release is a masterful
cakewalk between “serious” acoustic-
rock stylings and top-40-friendly froth.
Moa strikes a comfortable balance with
the ease of a seasoned veteran, infus-
ing teen-like tension into the hit-wor-
thy “Youthful,” while gliding through
the delicate “Holding Me High” with
remarkable maturity. Producer Van
Vugt does a good job of keeping each
track free of trend-conscious clutter.
Instead, every instrument exists to
support and enhance Moa’s voice, as
well as illuminate the depth of her
notably literate lyrics and infectious
melodies. In the end, that method of
production effectively asserts Moa as
an appealing young artist on the verge
of a long career.—LF

% TULLYCRAFT

Beat Surf Fun

PRODUCER: Chris Munford

Magic Marker Records 020

Seattle's Tullycraft blends pop and
punk sensibilities to create a catchy
hybrid perfect for a summer day at the
shore. With nods to both '60s surf
music and '80s new-wave, the set’s
slower tracks’ laid-back singing and
simple keyboard hooks will evoke
smiles and head-bobbing, but the band
gets even better when it picks up the
pace. Infectious opener “Twee” is
reminiscent of early New Order—if
Bernard Sumner took Prozac—while
the danceable “Wild Bikini,” bouncy
“Cowgirls on Parade,” and guitar-driv-
en “Knockout” bear echoes of the B-
52's’ carefree flair for having a good
time. Full of breezy vocals and sunny
instrumentation, this album redefines
beach music for the new millennium.
If you listen closely, you can almost
hear the ocean. For info, log on to
magicmarkerrecords.com.—WH

INDIGO GIRLS

Becoming You

PRODUCER: Peter Collins

Epic 86401

If there’s ever proof that an act
doesn’t need radio or MTV support
in order to thrive, it's the enduring
team of Emily Saliers and Amy Ray
{aka Indigo Girls). For more than a
decade, the Girls have consistently
sold millions of records, as they've
undeniably tried less and less to
court industry sectors that will like-
ly ignore their smarter-than-aver-
age brand of pop. Instead, they've
wisely opted to simply follow their
creative muses. With Becoming
You. they offer their strongest set in
years, as they also revisit the lean,
acoustic sound of their salad days.
That said, gorgeous, finely crafted
tunes like Ray's “Moment of For-
giveness” and Saliers” “Hope Alone”
are not retreads. Rather, these
songs are far more complex than
the artists were capable of 10 years
ago. When you have an act that
never stops growing, it’s no wonder
that countless fans follow their
every move—without the urging
of radio or video programmers.—LF

S P OTLI

BERNADETTE PETERS

Bernadette Peters Loves

Rodgers & Hammerstein

PRODUCERS: Richard Jay-Alexander and
Jonathan Tunick

Angel 7243 5 34969

On this collection of gems and
would-be gems, Peters is respectful
of the legendary composers but con-
fident enough to make her own
mark. She provides powerful rendi-
tions of classics like “Some Enchant-
ed Evening” (South Pacific) and
“You'll Never Walk Alone” (Carou-
sel). But she really spreads her cre-
ative wings elsewhere. The album

showcases Peters’ versatility; she
floats high notes with a feathery
touch on “If I Loved You” {Carousel)
only to segue into a sassy take on
“The Gentleman Is a Dope” (Allegro)
that shows off her lower range. With
“There is Nothing Like a Dame”
{South Pacific), the sometime-comic
performer displays her knack for
pacing and humor, as Jonathan
Tunick’s orchestrations—generally
elegant and restrained—get brash
and brassy. Delicious.— WH

G HTS

BRANDY

Full Moon

PRODUCERS: various

Atlantic 83493

After a lengthy musical pause (it’s been
four years since her sophomore set,
Never Say Never), Brandy returned
earlier this year with the off-kilter
“What About Us?” Produced by Rodney
“Darkchild” Jerkins, the trippy track
goes against the musical grain, with
the artist singing against—not with—
the mechanical beats. Jarring at first,
the top 10 hit sounds like nothing else
on radio, and therein lies its strength.
But those expecting more of the same
from Full Moon will be disappointed,
as it’s a fairly paint-by-numbers affair.
On tracks like “I Thought” and “Can
We,” Brandy attempts to share Mary J.
Blige's world instead of carving out one
of her own. The set’s most shining
moments occur on the ballads, partic-
ularly the Warryn “Baby Dubb” Camp-
bell-produced “He Is” and the Uncle
Freddie-produced “Nothing.” The
album closes with a sublime cover of
PM Dawn’s “I'd Die Without You” {here
titled “Die Without You"), produced by
Robert “Big Bert” Smith, Brandy, and
her brother Ray J.—MP

PHANTOM PLANET

The Guest

PRODUCERS: Mitchell Froom andTchad Blake
Epic/Daylight 62066

Phantom Planet’s sophomore album
neither broaches any pressing world
issues nor copes with any particularly
heavy emotional experiences, but
what it does is present 12 tracks of
fun, lighthearted rock tunes that are

each instantly hummable. The project
kicks off with “California,” a track that
could become a road-trip classic, and
continues with such pop-leaning
gems as “One Ray of Sunlight,” which
describes an almost bittersweet, last
grasp at love, and “Anthem,” a tune
that will likely appeal to prospective

songwriters in search of that just-

right lyric. “Turn Smile Shift Repeat”

is perhaps too dark with its “corporate
business is evil” mantra, but its amaz-
ing catchiness overpowers any seri-
ousness. With The Guest, Phantom
Planet—Jacques Brautbar and Darren
Robinson (guitarists), Sam Farrar
{bassist), Alex Greenwald {vocalist),
and Jason Schwartzman {(drummer
and star of the film Rushmore)—has
crafted one carefree escape.—JP

20TH ANNIVERSARY RECORDING
Dreamgirls in Concert

PRODUCER: Tommy Krasker

Nonesuch 79656

Sometimes more is definitely less. The
original 1982 Geffen cast album of
Dreamgirls deftly moved from one show-
stopper to another. A new two-disc
recording from a benefit concert staged
last year gives listeners pretty much
everything, including numbers intended
as underscoring. Plucked from Michael
Bennett’s eye-popping original produc-
tion, much of the music by Tom Eyen
and Harvey Krieger lacks sparkle. The
performances (by some of Broadway’s
brightest stars) sometimes overwhelm
the material. As the lead singer of a
Supremes-like girl group called the
Dreams, Audra McDonald (Ragtime)
doesn’'t manage to sound much like
Diana Ross. Heather Headley (Aida) is
wasted in a small role. Save some time
and skip to where Lillias White (The Life)
sizzles with “And I Am Telling You I'm
Not Going” and “I Am Changing.”—M$

SEAN NA NA

My Majesty

PRODUCERS: Bryan Hanna and SeanTillmann
French Kiss 006

Last year, under the moniker Har Mar
Superstar, indie-rock smart aleck Sean
Tillmann mixed elements of Prince and
Stevie Wonder to produce a collection
of caustic and sometimes humorous
R&B tracks. Now operating under the
Sean Na Na moniker and backed by a
four-piece band, Tillmann combines
Morrissey and Elvis Costello influences
on a collection steeped in candy-coated
angst-pop. Underneath sunny melodies
and bom-bom-boms that would make
Bowser proud, Tillmann virulently rails
against rejection (“Double Date,” “Spread
the Good Feelin’ "), those who steal his
women {(“I Hate Saxophones”), and his
inability to find the perfect girl (“I
Need a Girl”). There’s nothing revolu-
tionary here, but Tillmann shows a
knack for quirky lyrics and solid

hooks. Racked by Southern.—BG

ULTRAPULL

From All Directions

PRODUCERS: Dale Everett,

Gerard Garcia, and John Potoker

Gold Circle GC-50015

From the minute “Out for Me” kicks
off this debut disc, it’s clear that

(Continued on next page)

VARIOUS ARTISTS

Amadeus

PRODUCERS: Erik Smith and John Fraser
Fantasy 2WAM(D-4435

Few films on any musical figure have
come close to Amadeus for sheer hu-
manity, humor, and high quality of
musical presentation. Winner of
eight Academy Awards (including
best picture) in 1985, the sublime
Mozart biopic benefited immeasur-
ably from having as its music direc-
tor the eminent Mozartian Sir
Neville Marriner. In league with his
Academy of St. Martin-in-the-Fields
and several standout soloists, the
English conductor saw to it that the
composer’s music was used with

V I

utmost integrity and stylishness. In
this deluxe package, the full Ama-
deus soundtrack has been reissued to
coincide with a new director’s cut of
the film on DVD-Video; the two-disc
set has been remastered in 24-bit
sound, presented on gold CDs, along
with a generously annotated and
illustrated booklet and slipcase. Even
though there are myriad Mozart
anthologies on the market, this col-
lection is something special, as it
reaches beyond the composer’s
“greatest hits” to include relatively
lesser-known but no-less-dramatic
selections {along with snippets of
music by his contemporaries). From
the thrilling opening of the Sympho-

T AL

R E I

AMADEUS

ny in G minor No. 25 to the credit-
accompanying, heart-easing Roman-
za from the D Minor Piano Concerto,

S S UE S

the Amadeus soundtrack is consis-
tently rewarding and is sure to have
people reaching out for more Mozart.
And that's a wonderful thing.—BB

JUDY GARLAND

The Judy Garland Show:

The Show That Got Away

PRODUCER: Scott Schechter
Hip-0/UMG 088 112 855
Thirty-nine years ago, CBS was
looking to break the hold that NBC
had on Sunday nights with the top-
rated show Bonanza. CBS found
gold in Judy Garland, whose epony-
mous show initially soared to the
top of the ratings game in the then-
coveted 9 p.m. slot. Before long,

though, CBS began tinkering with
the program’s heart and soul,
resulting in a watered-down series.
Despite being canceled after just
one season, The Judy Garland Show
was home to one of the world’s
greatest entertainers doing what she
did best. Digitally remastered in 24-
bit sound, this disc brings together
32 shining moments from the series
(including dialogues, outtakes, and,
of course, songs). In addition to solo
gems like “From This Moment On”
and “They Can’t Take That Away
From Me,” the set includes duets
with daughter Liza Minnelli, Lena
Horne, Peggy Lee, and Barbra
Streisand, among others.—MP

cn"'l'nlnll“lns. Bradley Bambarger, Leila Cobo, Larry Flick, Brian Garrity, Carla Hay, Wayne Hoffman, Michael Paoletta, Jill Pesselnick, Deborah Evans Price, Marik Sullivan, Philip van Vieck, Ray Waddell. SPOTLIGHT: Releases

® deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NOTEWORTHY: Releases of writical merit. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of
works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the correspondiag format. CRITICS’ CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSIC TO MY EARS (J™J): New releases deemed Picks that were
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Ultrapull is ready for the radio. The
quartet’s music is filled with power
chords, catchy refrains, and easy har-
monies—instantly likeable tunes ide-
ally suited for a party in a friend’s
basement or a top-down drive in a
convertible. On tracks like “Lose It,”
“Boomerang,” and “Breathe,” Ultra-
pull hits the nail on the head with an
accessible rock sound akin to a sun-
nier Green Day or a less flippant Blink-
182. Unfortunately, the set is uneven:
Several harder numbers are fine but
lack a certain punch, and the handful
of quieter near-ballads fee! like they’re
trying too hard. Overall, vocalist Dale
Everett and guitarist Gerard Garcia
have done an admirable job writing
all the tracks. Despite the album’s
weaknesses, a few choice cuts show
Ultrapull’s great potential.— WH

CLINIC

Walking With Thee

PRODUCER: Ben Hiller

Domino WIG 100P

Nothing else currently on the music
landscape sounds quite like Clinic’s
mix of lo-fi garage rock, Pixies-style
sinisterness, and Velvet Underground
sensibilities. On the follow-up to 2000’s
outstanding Internal Wrangler (re-
leased domestically last fall), the U.K.
quartet proves it again by returning to
familiar territory in fine form. Now, if
only it didn’t stick so close to the Infer-
nal Wrangler formula. Besides a few
songs that crack the four-minute mark
(a new wrinkle for a band whose tracks
are notoriously short}, the album is
similar to its predecessor in sequence,
pacing, and flair. That said, there’s
plenty to enjoy here. Particularly good
are the slinky, danceable “Harmony”
and “The Equaliser.” In the end, Walk-
ing With Thee feels more like a transi-
tion record than a definitive statement
in its own right.—BG

DANCE/ELECTRONIC

» CARL COX

Global

PRODUCERS: various

ffrr/WMG R2-78240

On his first U.S. major-label release,
internationally revered DJ Carl Cox
serves up one helluva beat-mixed set.
A true master of funky sensations, Cox
uses Global as a runway to showcase
his rhythmic likes, which range from
tech-house to techno to progressive
house. Cox opens the proceedings with
Natural Born Grooves’ “Kickback,” a

fiery Dutch production that seamlessly
segues into Angel Moraes’ deeply
underground “Turn It Up.” From that
point forward, Cox lets loose with one
hypnotic track after another, peaking
with the absolutely hypnotic “Tribal
Drumz” by Groove Creator and the
Yaz-referencing “Simulation” by Tiga
& Mateo. Global closes with Vince Wat-
son’s “Friction,” a sublime slab of bit-
tersweet Larry Heard-inflected house
music. Longtime fans of Cox, as well
as those who first discovered him
manning the turntables at last year’s
Area:One tour, will not be disappointed
by this postcard-perfect set.—MP

COUNTRY

Y% STAR ROOM BOYS

This World Just Won't Leave You Alone
PRODUCERS: David Barbe

and Star Room Boys

Slewfoot Records 806

Star Room Boys of Athens, Ga., com-
bine tasteful musicianship and twang-
oriented sensibilities with edgy, insight-
ful lyrics and more regret than 10
George Jones albums. The hurtin’
imagery cuts deep on such songs as
“White Lies, Blue Tears” and sorrowful,
steel-drenched observations like “If I
Can Ever Get It Back Again” and
“Cocaine Parties.” Singer Dave Marr is
a sincere and moving vocalist, recalling
at times Jason Ringenberg of Jason &
the Scorchers fame, but these Boys

stay firmly on the “cow” side of the
cow-punk fence. Cool lyrics hide behind
every corner, like “I used to hold liquor
like the strongest of men/But now I'm
just holding it dear” on “Whiskey and
You.” Elsewhere, “The Daydreamer”

is a manic thumper, “Bars and Stone”

is the best prison song in years, and the
exquisitely rendered title cut and “When
I'm All the Way Down” accept impend-
ing downfall as inevitable. A fine, fine
piece of work, This World Just Won't
Leave You Alone is further evidence that
Missouri-based Slewfoot is putting out
some of the best country music any-
where. Racked by City Hal.—RW

GREG BROWN

Milk of the Moon

PRODUCERS: Greg Brown, Pete Heitzman,
and Karen Savoca

Red House 168

Despite 18 albums on Red House, Greg
Brown has operated largely under the
radar, a wonder in itself, given his lyri-
cal genius. Milk of the Moon is an
understated affair, drawing stark con-
trast between subtle acoustic instru-
mentation and Brown'’s husky growl. A

master of mood, his “Lull It By” has a
feel of uneasy repose, while “A Little
Excited” is a good-natured shuffle; he
romances with “Milk of the Moon,” and
“Smell of Coffee” challenges all the
senses. No folky pantywaist, Brown
thumps with insinuating fuzztone
authority on “Let Me Be Your Gigolo,”
hovers threateningly on “The Moon Is
Nearly Full,” and simmers on “Mud.”
He showcases a strong sense of melody
and feeling on “Ashamed of Our Love,”
steady rhythm on “Steady Love,” and
wisdom with “Telling Stories.” On
“Stories”, Brown says of a lover, “Never
saw anything so beautiful or so ordi-
nary,” and therein lies his brilliance: he
makes the ordinary beautiful. —RW

LATIN

P LUIS FONSI

Amor Secreto

PRODUCERS: various

Universal Music Latino 4400170202

On his third disc, up-and-coming star
Luis Fonsi showcases quite different
personas. On the one hand is the tradi-
tional Latin balladeer, a continuation
of his preceding albums and the sound
that’s put him on the Latin music map.
On the other is Fonsi the singing/danc-
ing teen heartthrob (“Stop”). Some-
where in the middle lies accessible pop
with healthy doses of R&B and soul;
it’s in this area where Fonsi sounds
most at ease. For sure, Fonsi is adept at
singing all songs with conviction—his
high tenor is expressive, intimate, and
distinctive—but on tracks like “Diselo
Ya” and the title track, he truly soars
and finds his rightful place. The cur-
rent single, “Quisiera Poder Olvidarme
de Ti,” will do well by him, but it’s too
traditional for his more impish, youth-
ful voice. Likewise, dance tracks like
“Fight the Feeling” are merely fun, and
“Stop” is a toss-out. Fonsi reasserts
himself on closing track “Para Vivir,”
which finds him accompanied simply
by piano and cello. As Fonsi sings his
heart out, it becomes readily apparent
that he doesn’t need much else to
stand firm. The proof is right there

in his voice.—LC

% VOCAL SAMPLING

Cambio de Tiempo

PRODUCERS: Ana Lourdes Martinez
Nodarse, and Rene Banos Pascual

Decca Records/Ciocan 468 498

Cuban vocal a cappella sextet Vocal
Sampling has always delivered excel-
lence within its genre—the members’
voices capable of duplicating even the
most intricate percussion or brass. By

the same token, the novelty of their
sound can wear thin after a lengthy lis-
ten. Not so with Cambio de Tiempo
(Time Change), wherein the group
indeed changes time, pace, and style to
a degree that keeps the listener want-
ing more. While Vocal Sampling spe-
cializes in Cuban music—the classic
“Mi Guantanamera” is included here—
other genres, including masica llanera
(“Ay! Venezuela”), cha-cha-cha (“Ten
Paciencia”}), and basic feel-good pop
(“Melodia de la Impaciencia”) aren’t
ignored. Perhaps the only confounding
track is the closer, “Asi Hablaba
Zarathustra.” Was this version of the
classic meant to be funny? We're not
sure, but it’s too ambiguous an ending
for too good a disc.—LC

BLUES

% MARKUS JAMES

Nightbird

PRODUCER: Markus James

Firenze 768

First things first: Nightbird is easily
one of the most conceptually inspired
albums to come along in quite some
time. James has taken his bluesy songs
and his dusky voice to Mali, where he
tracked this album with several out-
standing Malian musicians, including
Mama Sissoko (guitar), Hamma
Sankare (calabash), Hassi Sare (njar-
ka), and Solo Sidibe tkamele n’goni).
Wassoulou vocalist Jeneba Diakite and
American blues singer Sarah Baker
also make their presence felt on several
tracks. The music James created for
this CD is as sparse and expansive as
Mali itself. “Child See the Rider,”
“Rain,” “Pharoah’s Daughter,” “Night-
bird”—each of these tunes is the most
fascinating combination of intense
groove and minimal arrangement. He
gets a world of feeling from his voice, a
guitar, and a one-stringed violin (Sare’s
njarka). Nightbird is one of the deepest
listening experiences that will hit the
U.S. market this year. Distributed in
the U.S. by Musik International. —PVV

JAZZ

» ARTURO SANDOVAL

My Passion for the Piano

PRODUCER: Arturo Sandoval

Crescent Moon/Columbia CK86374

Jazz trumpeter Arturo Sandoval’s piano
debut—a mix of a broad range of stan-
dards (from “Esta Tarde Vi Llover” to
“Stella by Starlight”)—arrives after
years of writing on the instrument and
of playing it at numerous live shows.

Most noteworthy in this first outing is
the reciprocity with bassist Dennis
Marks and drummer Ernesto Simpson
and Sandoval’s impressive piano chops,
all the more remarkable given he start-
ed playing late in life. This technique
serves Sandoval well, particularly on
upbeat tracks like “Blues in Fa” and the
dazzling “Departure.” And the Latin-
sounding “Surefia” is a gorgeous romp
in full swing. On slower numbers, how-
ever, Sandoval and company seem
stymied, rarely departing from a rather
formulaic improvisation pattern that
tries to impress more than explore.
Exceptions are the unassuming (and
more pop-sounding) “Marianela Says
Goodbye” and a startling rendition of
“Windmills of Your Mind.”"—LC

DVD-VIDEO

THE DOORS

No One Here Gets out Alive:

The Doors’ Tribute to Jim Morrison
PRODUCER: Richard Mann

DIRECTOR: Gordon Forbes

Eagle Eye Media/Eagle Vision EV300129
When this documentary was first
released on home video in 1981 (under
the title The Doors: A Tribute to Jim
Morrison), it was arguably the best video
biography of late Doors leader Jim Morri-
son. With its rerelease on VHS and DVD-
Video more than 20 years later, it stands
the test of time. Key players in Morri-
son’s life are interviewed, including
surviving Doors members Ray Man-
zarek, Robby Krieger, and John Dens-
more; producer Paul Rothchild; and
band associate Danny Sugerman, who
co-wrote the landmark Doors biogra
phy No One Here Gets out Alive. Best
of all, there is plenty of performance
footage and interviews with Morrison
to give added depth. The operative
word to this documentary is “tribute,”
since the majority of comments about
Morrison are pure adulation, describ-
ing him as a misunderstood poetic
genius. Any mention of his dark side
tends to be cloaked in vague refer-
ences to him partying too much or
such repeated statements as “Morrison
always lived on the edge,” without
going into any sordid details. However,
there is the honest testimony that Morri-
son’s vices and contradictory personality
made him difficult. As a visual story of
his impact on the Doors, this documen-
tary is simple but effective. But as a DVD-
Video, it falls extremely short of expecta-
tions, since there is not any extra footage
exclusive to it. That said, this item
won'’t find much appeal beyond die-
hard Doors fans.—CH

NORAH JONES

Come Away With Me

PRODUCER: Arif Mardin

Blue Note 7243 5 32088

Armed with the timeless Come Away
With Me, newcomer Norah Jones may
very well prove to be the Alicia Keys in
the best new artist category at next
year's Grammy Awards. Born in New
York, raised in Dallas, and now a resi-
dent of Brooklyn, N.Y., vocalist/pianist
Jones revels in a breaking down of
musical borders. For proof, look to
Come Away With Me, which finds ele-
ments of country, soul, jazz, blues, folk,
and pop coalescing into one gorgeous
whole. It’s as if Jones is channeling—in
her own style, of course-—artists as

N OTEWOR

diverse as Dusty Springfield, Laura
Nyro, Willie Nelson, and Roberta Flack.
(All of them have, at one point or

another, worked with veteran producer
Arif Mardin, who helmed this set.)
Songs like “Nightingale” reveal a musi-
cian who is also adept at penning a fine
tune. Covers of Hank Williams’ “Cold
Cold Heart” and John D. Loudermilk’s
“Turn Me On” reveal an artist who
knows from where she came.—MP

PLUS ONE

Obvious

PRODUCERS: various

Atlantic 83528

With its debut, The Promise, this tal-
ented quintet established itself as the
Christian community’s most successful
new act—racking up impressive sales
numbers and winning the 2001 Dove

Award for best new artist, while also
making strong inroads in the main-
stream pop world. Now, with this

engaging sophomore collection,

Nate Cole, Jeremy Mhire, Jason Perry,
Nathan Walters, and Gabe Combs have
taken a more active role, writing the
bulk of the material, with Combs earn-
ing his first production credit. The re-
sult is a vibrant collection that spot-
lights the group’s musical maturity.
The vocals are stunning and the lyrics
uplifting; musically, the sound is more
aggressive, as demonstrated on “I Don’t
Care” and “Camouflage.” “Let Me Be
the One” and “Calling Down an Angel”
are gorgeous ballads. In the end, there’s
not a throwaway cut in the bunch.
With Obvious, Plus One is well-poised
to take its place alongside acts like 'N
Sync and Backstreet Boys.—DEP
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Tip-off is Thursday, April 25
at Basketball City in
Manhattan, New York’s
premier basketball facility,
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Edited by Chuck Taylor
POP

KASEY CHAMBERS Not Pretty Enough
(3:22)

PRODUCER: Nash Chambers

WRITER: K. Chambers

PUBLISHER: Gibbon Music Publishing Aus-
tralia/BUG Music, ASCAP

REMIXER: Mike Shipley

Warner Bros. 100825 (CD promo)

From the land of Olivia Newton-John
and Natalie Imbruglia, Kasey Cham-
bers continues the tradition of the Aus-
tralian chanteuse with this first single
from her Barricades & Brickwalls disc.
“Not Pretty Enough” ponders a female
angst more mature than that explored
by the teen pop princesses, as Cham-
bers sings a lyric laden with insecuri-
ties. “Why do you see right through
me,” she sighs, with a downright
adorable voice. Chambers’ innocent
sound conveys a raw honesty to her
emotional delivery. The midtempo
track, loading the slide guitar over a
relaxed tempo with a touch of twang,
hints at her background as a teenage
singer in her family’s country act back
home, the Dead Ringer Band. While
this record is marketed toward the
triple-A crowd and will fit nicely at
many stations, Chambers’ sweet,
charming sound and poetry could put
her alongside Jewel or Sarah McLach-
lan at modern AC as well.—EA

SMASH MOUTH Holiday in My Head
(2:40)

PRODUCER: EricValentine

WRITER: G. Camp

PUBLISHERS: Warner Chappell/Squish
Moth/Warner Tamerlane, BMI
Interscope/Holtywood 11493 (CD promo)
Few bands have gotten as much mileage
from a single signature as Smash
Mouth. It keeps pumping out the same
song, more or less, and more often than
not, radio bites. Nothing’s really new on
“Holiday in My Head,” but boy, is it hard
to slap this one out of your head once it
has crawled inside your ears. These
guys, along with acts like Blink-182,
continue to be ideal partners for the frat
party circuit, which defies season or
age. Perhaps that's why these bands,
both one-trick ponies, persevere
whether or not their repertoire evolves
dramatically. But whose business is it to
argue with such ongoing success? As
long as their day in the sun continues,
party on. “Holiday in My Head"” is the
first single from the flick Clock Stop-
pers, out March 15; it’s also on the
band’s current, self-titled disc.—CT

COUNTRY

> SARA EVANS | Keep Looking (3:46)
PRODUCERS: Sara Evans, Paul Worley
WRITERS: S. Evans, T. Shapiro, T. Martin
PUBLISHERS: Sony/ATV Songs/Wenonga/
Hamstein Cumberland/Baby Mae, BMI
RCA 120 (CD promo)

During the past few years, Sara Evans
has emerged as one of the country for-
mat’s reigning female vocalists, and
there’s a good reason why: She has
one of those voices that seems tradi-
tional and contemporary at the same
time. Her phrasing and the emotional

S P

BONNIE RAITT 1 Can’t Help You Now
(3:13)

PRODUCERS: Bonnie Raitt, Mitchell
Froom, Tchad Blake

WRITERS: T. Sims, G. Kennedy,

W. Kirkpatrick

PUBLISHER: not listed

Capitol 16901 (CD promo)

Bonnie Raitt serves up her most
commercially appealing single since
1991's top five “Something to Talk
About” in the sassy, flirtatious “I
Can’t Help You Now.” It is the first
track to be dropped from the illus-
trious singer/songwriter’s 16th al-
bum, Silver Lining, due April 9. The
song was written by Tommy Sims,
Gordon Kennedy, and Wavne Kirk-
patrick, the trio responsible for
Eric Clapton’s No. 1 hit “Change
the World,” and its roots are
grounded in similar musical soil.
Add to that Raitt’s trademark brand
of guitar musings; her easygoing,
whimsical vocal style; and a bit
more of a bang for the buck tempo-
wise, and you've got the idea. Adult
top 40 seems the most likely home
for this track, which will have the
masses singing along with utter
ease. It’s a joyous outing that will
make radio’s disciples want to roll
down the windows in the car as if
there’s a summer breeze blowing.
The single heats up Ms. Raitt's
upcoming extensive theater tour,
which launches March 30.—CT

O T L 1

JEWEL Break Me (4:04)
PRODUCERS: Dan Huff, lewel Kilcher
WRITER: Jewel Kilcher

PUBLISHER: WB Music/Wiggly Tooth,
ASCAP

Atlantic 300804 (CD promo)

While the media spotlight is primarily
focused on new R&B and rock artists,
Atlantic’s crowning Jewel has quietly
moved 1 million copies of her fine
This Way, scoring top three airplay at
adult top 40 radio with the sparkling
first single “Standing Still.” Follow-up
“Break Me" showcases the more wist-
ful side of the singer/songwriter, with
a lyric about the vulnerability that

comes with giving oneself to another:
“Feels like being underwater/Now that
['ve let go and lost control/Water
kisses fill my mouth/Water fills my
soul.” Jewel's delivery is like a pale
flower petal—fragile, touchable, and
lovely in the simplest fashion. The
song's subtle demeanor may make
some programmers pause, but—
much like Sarah McLachlan’s “Angel”
—with a few spins, listeners will
absorb the message and the mood and
likely embrace its spirit. The final note
alone—a gorgeous, nine-second whis-
per—is absolutely chill-inspiring,
worthy of airplay by itself. “Break Me”
is among the artist's most understated
singles yet, but it has lasting impact. A
fine, elegant musical moment.—CT

G HTS

MUSIQ Halfcrazy (3:31)
PRODUCERS: Carvin Haggins, Ivan Barias
WRITERS: |. Barias, C. Haggins,

M. Soulchild, F. Lai

PUBLISHER: not listed

Def Soul 15530 (CD prome)

Musiq has dropped both his last
name and the lead single from his
forthcoming sophomore effort,
Juslisen. While the name change
hasn’t raised any eyebrows, “Half-
crazy” has. The beautifully lush
ballad finds the Philadelphia na-
tive and Billboard R&B/Hip-Hop
Award winner once again stretch-
ing his wings as a singer while ref-
erencing his soul roots. As with
his previous three singles—“Just
Friends,” “Love,” and “Girl Next
Door”—Musiq takes a common
situation, this time two friends
who try their hand at love, and
turns it into a soulful ditty
drenched in emotion and matter-
of-fact language. By sampling
composer Francis Lai’s “Live for
Life,” producers Carvin Haggins
and Ivan Barias have crafted a
track that envelope Musiq's tenor
like a warm blanket. Mainstream
and adult R&B formats are already
up and running with the single,
which should carry fans until the
release of Juslisen in May. No
sophomore jinx here, as Musiq
continues to make simple and
beautiful . . . music.—RH

quality in her voice recall a young
Tammy Wynette, yet instead of heart-
breaking ballads, she has made a
name for herself with such emotional
anthems as “No Place That Far,” and
such upbeat, life-affirming romps as
“Born to Fly.” This latest single, culled
from Born to Fly, finds Evans singing

about the old “grass is greener” phe-
nomenon that keeps humankind con-
stantly searching for something bet-
ter. She delivers the lyric with power
and passion as the guitars crunch and
quiver. It's an enjoyable outing that
looks sure to keep Evans’ momentum
going at country radio.—DEP

P ALISON KRAUSS + UNION STATION
Let Me Touch You for Awhile (3:09)
PRODUCER: not listed

WRITER: R. Castleman

PUBLISHER: Live Slow Music, BMI
Rounder 1245 (CD promo)

Alison Krauss is like a back rub for the
soul: comforting, therapeutic, and an

MSM I’'m the Only One (3:09)
PRODUCERS: Emilio Estefan Jr., Jon
Secada, Joel Somellian

WRITERS: ). Secada, J. Somellian,

L. Quintana

Crescent Moon/Epic 54827 (CD promo)
It’s hard to fathom that it has been
more than 15 years since Miami
Sound Machine first popped up on
U.S. airwaves with “Conga,” but sure
enough, founder Emilio Estefan Jr. is
launching a second-generation ver-
sion of the Latin-hued outfit, dubbed
MSM. Gloria Estefan has handed off
the mike to three dynamic chicas (by
way of Miami, Rhode Island, and New

NEW &

NOTEWORTHY

A THE DMLY ONE,

Jersey), who bring a Destiny's Child
R&B sensibility to first single “I'm

the Only One,” among whose writers
and producers is Estefan camp staple
Jon Secada. The Wildfire remix
smooths out the beats and zaps up
the tempo, making the track suitable
for rhythm stations, while the Pablo
Flores radio edit throws in a manic
splash of bass and classic elements
that may catapult the track to the
dancefloor or mix-show airwaves.
With proper marketing and video
exposure—and enough variety on the
album that perhaps breaks free from
the Destiny’s Child cliché—Estefan
could be on to something here.
Worth checking out.—CT

inspiration to bring life’s noise down a
notch. Her latest in a consistent roster
of pristine singles, “Let Me Touch You
for Awhile,” treads on familiar territory.
Krauss’ delicate vocals are at the fore-
front, alongside a hefty helping of man-
dolin, guitar, and other acoustic ingredi-
ents courtesy of Union Station—and
isn’t that just fine? Here we find Krauss
in a bit of a melancholy mind-set, urging
her most wanted to pay her a little atten-
tion. With Krauss' profile raised via her
O Brother, Where Art Thou? Grammy
Award wins, the time is right for radio to
remind listeners of one of country’s pre-
miere talents. Please don't let this one
go unnoticed.—CT

ROCK

UNWRITTEN LAW Seein’ Red (3:46)
PRODUCERS: Miguel, Unwritten Law
WRITER: Russo

PUBLISHER: not listed

Interscope 10663 (CD promo)

“Seein’ Red” is a dark track from San
Diego power-pop quintet Unwritten Law,
from its latest album Elva, released in
January. The brooding guitar-and-vocal
opening introduces the midtempo
rocker, showcasing the raspier side of
Scott Russo’s vocals. Exploding into the
chorus, the band packs a dramatic burst
of power, along with a little feedback for
flavor. The band gels well through the
cut, dynamically moving through the
changes together. Drummer Wade
Youman creates some compelling synco-
pation, falling somewhere between the
marching band and jazz club. “Seein’
Red” is already climbing the modern
rock charts and making inroads at Total
Regquest Live, which suggests that the
track will have a future at top 40. Tour-
ing with Sum 41 has been a good move
for Unwritten Law, which should be able
to parlay that connection into a wider,
mainstream fan base.—EA

RAP

% DUNGEON FAMILY 6 Minutes
(Dungeon Family It’s On) (4:05)
PRODUCERS: Organized Noize

WRITERS: R. Wade, P. Brown, R. Murray,
A. Patton, C. Gipp, W. Knighton, R. Barnett,
T. Burton, E. Johnson, ). Williams, F. Bell,
R. Bailey, R. Waters, D. Davis
PUBLISHERS: Organized Noize/Point East/
Brown Branches & Green Bottles/T-Mo 2/
God Given, BMI; Death to the Fakers Music/
Slick Rick Music/Entertaining Music, BMI;
Gnat Booty/Chrysalis/Dez Only 1/Street
Top/Cool People, ASCAP

Arista 3948 (CD promo)

Dungeon Family is at it again and with-
out “a minute” to spare. The Atlanta-
based collective follows its lead single,
“Trans DF Express,” with “6 Minutes
(Dungeon Family It’s On).” Paying hom-
age to the Doug E. Fresh classic “The
Show"—which peaked at No. 4 on the
Hot R&B/Hip-Hop Singles & Tracks
chart in 1985—the Dungeon Family
combines its funk-influenced style with
old-school flair to create possibly the
finest moment from their debut, Even in
Darkness. Nearly every member of the
14-man crew gets to drop a few lines,
with Freddie Calhoun and Cee-Lo steal-
ing the spotlight. Despite radio’s reluc-
tance to play “Trans DF Express,” which
peaked at No. 80 on the Hot R&B/Hip-
Hop Singles & Tracks chart, “6 Minutes”
offers a more traditional sound that
should be appealing bait for radio.—RH

GONTRIBUTOR

770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

» Eric Aiese, Rashaun Hall, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or
* upcoming artists. PICKS (»): New releases predicted to hit the top half ef the chart in the comresponding format. CRITICS' CHOICES (#): New releases, regardless of chart potential, highly reconrmended because of their musical merit. Send review copies to Chuck Taylor (Billh
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From the
Crescent Citly

to Cali and
back, Master P
took his own
route to artistic
and commercial
success.

BY RASHAUN HALL

Master Builder:
Creating An
Empire The

d-rashioned Way

hen Master P launched his attack on rap music
W 10 years ago with his No Limit army, few could

have predicted that the New Orleans native
would become a household name within a decade. Aid-
ing in the careers of his brothers Silkk The Shocker and
C, not to mention his son Lil’ Romeo and Mystikal, Mas-
ter P has taken the music world by storm and there seems
to be “no limit” to his success.

Master P (né Percy Miller) began his musical empire not
in New Orleans but in Richmond, Calif., where he opened
the No Limit record store. His entrepreneurial spirit soon
led him back to Louisiana to start his own independent
label, No Limit Records.

“Most people that come into this business start by work-
ing for someone else,” says Master P of his indie roots.
“That’s what made me difterent. I've set a standard for
independents. A lot of people took deals where they could-
n’t make a financial change, and that's where I broke the

code of'silence. You can be independent and successful if

you have the right team of people working for you. Every-
one else thought they needed this big old chain behind
them to sell records, and I just felt as though all you need-
ed was good people, and that’s what 1 went out and found.
No Limit is a team effort; I'm not the only person that
made this happen. I just made sure I had a good family
around me, and that’s what made it work.

Making ’em say “Uhh!’: Master P in concert

“Back in the day, people used to just be famous,” he
adds. “They’d put out a lot of records, and they were just
considered rock stars. We changed the game. We wanted
to make money oft of record sales and not concerts. That's
where [ was able to take this: showing people that you can
make money off of product.”

BRANDING THE ‘P’

According to Master P, a large part of his success as an
independent came as a result of proper promotion and
branding. “I went out there and created a name for No
Limit.” he says. “T'hat was my main concern—creating a
brand. I wanted to hit every marketplace, every commu-
nity that accepted rap music. I didn’t care whether it was
white. black, Asian or Latino—any community that was
buying rap music, that’s where I needed to be. If I could
get my CD into the right kids” hands, then they could go
out there and spread the word in the community that this
is the best record out there. Whether it was the kid with
the banging sound system in their car, or the kid who was

just popular. Whether it was an NBA or an NFL player,

whatever they're riding and listening to, everyone else
wants to listen to.”

Knowing that he couldn’t compete dollar-for-dollar with
the majors, Master P found ways to succeed as an indie.
“I'had to give people more for their money,” he explains.
“I put more songs [on our albums] than the majors were
putting on theirs, and it was quality music. It was also
party music. Some of their records then were either too
hard or they were just riding music. I wanted to give
them party music, so they could see that this could catch
on in the clubs and then get out in the communities once
the DJs started loving it. That’s another thing I did; I hit
all the DJs across the country. That’s the way I broke in
through this independent thing—city by city.”

‘P’ CALLS UP THE TROOPS

Master P’s success as an indie soon found him court-
ing offers from the majors. Still master of his own des-
tiny, he signed a distribution deal with Priority Records
in 1996 that allowed him to keep 85% of the profits from
No Limit titles.

“I really wasn’t surprised by it because 1 was already
selling hundreds of thousands of units,” Master P says of’
the label’s success with Priority. “I knew that, with some

Continued on puge 48
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The self-
described
‘“ghetto Bill
Gates” studied
hard and
followed his
dream-to build
an enterprise
that knows

no limits.

BY RHONDA BARAKA

PHOTOS: TIM ALEXANDER

X, Silkk The Shocker, C and Miller’s 12-year-
old son Lil’ Romeo.

Today, what started out as No Limit
Records—a small record store that Miller
financed with inheritance money—has mush-
roomed into a mammoth empire that produces
and sells everything from music and films
(including 1997’s I'm Bout It and 1998’s I Got
the Hook Up) to clothing and shoes, to toys and
wireless communication services and devices.
In the works: Pieces to the Puzzle, a Nick-
elodeon series (executive produced by Miller
and starring Miller and Lil’ Romeo) due to
premiere next month. Billboard recently
talked with Master P via cell phone, while he
was en route to the taping of the new Nick-
elodeon show.

How did you get so smart about
the music business?

Watching other people make mistakes.
You knew what not to do, but how
did you know what the alternative
should be?

You have to not be afraid to take chances.
You just have to research and look at what

tled gangster who pulls himself from the ashes of ghet-

to life and stumbles upon success as a rap star. His is a
story of vision, determination, ingenuity and precise execu-
tion, all launched by his ability to see the big picture and not
be deterred by the reluctance or rejection of the so-called
powers that be. Master P, born Percy Miller, grew up in New
Orleans’ violent, poverty-stricken Calliope Projects. The
success of his independent releases, 1993’s The Ghetto’s
Tryin’ to Kill Me, 1994’s 99 Ways to Die and 1996’s Ice Cream
Man, caught the attention of Priority Records, which signed
his fledgling No Limit Records to a distribution deal. But
No Limit’s underground rumblings were just a precursor to
the success that was yet to come: 1997’s triple-platinum
Ghetto D, 1998’s platinum I Got the Hook Up (soundtrack)
and 1998’s quadruple-platinum MP Da Last Don, not to
mention gold and platinum releases by artists Mystikal, Mia

T he Master P story is not just another tale of a disgrun-

other people are doing. You gotta ask what
kind of deal you have; how many records
are you putting out? When I found out how many
recards these big companies put out, it’s way too many
records. From a marketing and promotion standpoint,
I just think the overhead is too big, and the difference
with us is, when we get 85% of a record, we don’t have
to put that many records out to make money. But it’s
a difference when you're only getting 14% to 15%; you
gotta put a lotta records out to try to make some
money.
When you first got that 85% distribution
deal with Priority, did you step to them and
tell them what you wanted, or did you
arrive at that deal after lengthy negotia-
tions?

I got with one of the attorneys for Michael Jackson,
Continued on page 42
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What They Say:

Business Associates Recall
P’s Dedication To His Dream

BY RHONDA BARAKA

hen Master P started No Limit Records, he did-

n’t waltz into a big record company, lay down

his list of demands and walk out with a sweet
multimillion-dollar deal. As a rapper from New Orleans,
he was selling a product that had yet to be tested: gangsta
rap—which, in itself, was being shunned by some music
execs—irom Louisiana, not New York or California. He
had to prove himself as an artist and as an entrepreneur,
and those who have worked closely with him say he did
that through persistence and hard work.

It was Dave Weiner, Priority’s West Coast sales manag-
er and director of distributed labels, who first discovered
a young Master P in Richmond, Calif. “I was selling Pri-
ority Records in the Bay Area, and 1 met Master P stand-

ing out in a parking lot selling product out of the trunk of

his car,” recalls Weiner. “He introduced himself and gave

Jean Riggins and Bryan Turner

me some product and told me to watch the product and
see what it does in the next two weeks. He told me where

he'd be on the charts, and he was within one position of

where he told me he'd be.”

FIRST DEAL, LAST LAUGH

Weiner told Priority president/CEQO Bryan Turner about
Master P, and the company ended up signing the rapper’s
No Limit Records to a distribution deal. “We took no equi-
ty in his company, took none of his publishing; it was strict-
ly a distribution-only deal,” explains Weiner. “There were
a lot of rumors about that deal and how it went down, but
it was really a deal in Master P’s favor, with very little
financing.”

‘Turner says his decision to sign Master P was driven by
the rapper’s independent success. “The feedback that 1
got from our sales stafl’' was that the records were starting
to sell. He did a deal with a smaller distributor [in north-
ern California], and we sort of kept an eye on his progress
and what he was doing.” Finally, Turner invited Master P
in to discuss “an expanded, national-type deal.”

Turner fondly recalls their first encounter: “He came
in, and he really didn’t have any records. He had one
album, Ice Cream Man, and he said he wanted an advance
of $50,000, and I kinda looked at him and said, ‘Why
would I give you $50,000? Where is it that you think

ou've earned the concept of getting an advance from me
of $50,0007" So he just kinda looked at me and said, ‘OK,
fine. I'll come back, and I'll earn that level of an advance.
You'll see it when you see the record sales.” So I kinda

laughed, and he left.”

But it was Master P who had the last laugh, as Turner
eventually ended up handing him an advance check for
$5 million. “That was at the peak of his sales,” says Turn-
er. “At one time, he couldn’t get fifty grand, and here 1
was giving him a check for $5 million as an advance against
sales. 1 think we sold over $50 million worth of records,
which was pretty amazing.”

TRUE BELIEVERS

Barbara Pescosolido, VP of operations for No Limit,
handled publicity and advertising for Priority when No
Limit first came on board. She says she was immediately
impressed by Master P’s seli-confidence. “It was really just
his vibe,” she says. “He believed in himself so much that
it came across and made me believe in him.”

But not everyone believed. “I think a lot of people def-
initely had to be sold,” she says. “Initially, there were plen-
ty of doors slamming in my face. Nothing came easy, and,
to this day, with all that he’s accomplished, nothing comes
easy to No Limit.” Even in the face of naysayers, howev-
er, Pescosolido says that accepting P’s offer to join him at
No Limit was “a no-brainer. I got to know him, and he
would come into my offtice and ask questions and say, “I
wanna do this. How would I go about it?” And we just start-
ed working together like that. He started telling me how
he was going to have the biggest independent label in the
country one day, and he wanted me to be a part of it. That
year, we had sold so many records that we were the top
independent label. So his vision that he had, he accom-
plished that.”

Today, Master P is at the starting gate again, this time
with Universal Records, and Jean Riggins, executive
VP/GM at Universal, says she couldn’t be happier. “We're
delighted to be able to kick off the next 10 years of the
New No Limit,” she says, adding that Universal and No
Limit are a perfect fit. “Master P and Universal mirror
one another; we both defy the odds.”

DRIVEN TO WORK

Like many who have worked with Master P, Riggins says
she respects his business sense: “He’s one of the smartest
young men I've ever worked with...and he's into much
more than just music.”

Pescosolido describes Master I as a man “driven” by his
passion for work. “He’d rather keep working than take a
week ofl and go to Hawaii. It’s his life...he’s constantly
working hard, constantly trying to create new avenues for
himself and his family and the company.”

Weiner, who doesn’t work closely with Master > any-
more, says he still believes in P’s ability to excel. “Master
P will always find his place in the game and end up being
the best at doing it, regardless of what field of the busi-
ness it is,” he says. “People ask me what it was about him
that made him succeed: it was his work ethic, his ability to
work 21-, 22-hour days and be in three or four states in
one day...He's an incredible businessman.”

Turner agrees, stressing that it was Master ’s knack for
business that brought them together. “He is a relentless,
tireless worker. He has an incredible energy that I've never
witnessed [in anyone else]. If you get one of those guys
like a Master P your entire career, you're lucky.” |

QA WITH P

Contirated from page 40

and he was telling me, “Man, you really need to think
about what you're doing, because it’s a deal big enough
out there. If you can get some spark out there selling
records, you could be the first cat to cut a distribution
deal.” I thought about it for a while. I thought, “A distri-
bution deal?” What did he mean? He was like, “You gotta
get out there and work if you sign a deal, because none of
these companies are gonna put up marketing and pro-
motion money.” So I thought about it for a while, and 1
looked at the way these guys live. I did some research.
These guys sell all these records, but none of them really
owned houses or anything. I figured, “One day, 'im gonna
change the game. I'm just gonna start off small.” ‘That’s
what I wanted: a distribution deal. I accepted no up-front
money from Priority, so I think that’s what really made
this into what it is right now.

When you first got into this, did you look at it
as art or business?

I looked at it as a corporation. I looked at it like people
were going to look at nie as being an artist, and that was
a good thing. It's kinda like judging a book by its cover.
When people prejudged
me, they said, “He’s not
gonna do nothing. Let’s
give him this; he’s only an
artist. He'll probably end
up selling out to us next
week.” I've been doing this
for 10 years, and to be able
to go somewhere else and
not owe somebody and be
able to start all over again
and get the same thing, |
just think it’s amazing. |
just think that people say,
“You know what? P is niak-
ing good business sense.”
And we're definitely think-
ing about what we do.
Why did you go to
Universal?

I think that, when I first
signed to Priority, it was a
known rap company. They
made their money off
N.WA. and Ice Cube. Now,

making a transition from
my company, which is
The New No Liniit now,
I’'m1 looking at overseas
markets, so I had to find
soniebody that caters
towards my growth. Plus,

I need somebody that is

into hip-hop music too. 1
looked at two companies:

Def Jam and Universal. 1

looked at Def Jam’s roster
and decided they were
committed to too many acts, so I didn’t want to go there.
I definitely respect the business that goes on over there,
but Universal, to me, was a place that I could grow, where
I could come and get the same deal 1 had with Priority
and take it to another level, especially with my son being
in the business now. Because what we have now with [Pieces
fo the Puzzle], he has a chance to be the next Michael Jack-
son, to be able to sell records to everybody, whether they're
black, white, Chinese or whatever. On the international
market, I looked at Universal being the No. 1 company,
and [ think that's what sold me—because I already know
Continued on page 50
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Discography And Credits

Master P Solo Albums

TITLE, YEAR, LABEL

Gameface, 2001, No Limit/
Universal Records

Ghetto Postage, 2000,
No Limit/Priority

Only God Can Judge Me, 1999,
No Limit/Priority

MP Da Last Don, 1998,
No Limit/Priority

1 Got the Hook Up (Soundtrack),
1998, No Limit/Priority

Ghetto D, 1997, No Limit/Priori-
ty

Ice Cream Man, 1996,
No Limit/Priority

99 Ways to Die, 1994,
No Limit/Priority

The Ghetto’s Tryin’ to Kill Me!,
1993, Independent

Singles

“1 Got the Hook Up,” 1998,
No Limit/Priority

“I Miss My Homies,” 1998,
No Limit/Priority

“Make "Em Say Uhh!,” 1998,
No Limit/Priority

Executive Producer

(No Limit’s Top 10 Artists,

Selected Titles)

ARTIST, TITLE, YEAR, LABEL

Lil' Romeo, Lil’ Romeo, 2001, No
Limit/Priovity

Silkk The Shocker, My World My
Way, 2001, No Limit/Priority

Silkk T'he Shocker, Made Man,
1999, No Limit/Priority

Silkk 'T'he Shocker, Charge It to Da
Game, 1998, No Limit/Priority

Silkk ‘The Shocker, The Shocker,
1996, No Limit/Priority

C, Life Or Death, 1999, No
Limit/Priority

C, Trapped in Crime, 2000, No
Limit/Priovity

C., Bossalinie, 1999,
No Limit/Priority

Mystikal, Let’s Get Ready, 2000,
Jive/No Limit

Mystikal, Ghetto Fabadous, 1998,
Jive/No Limit

Mystikal, Unpredictable, 1997,
Jive/No Limit

Mia X, Mama Drama, 1998, No
Limit/Priovity

Mia X, Unlady Like, 1997, No
Limit/Priority

504 Boyz, Goodfellas, 2000, No
Limit/Priority

Tru, Tru 2 Da Game, 1997, No
Limit/Priority
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Snoop Dogg, Da Game Is to Be
Sold..., 1998, No Limit/Priority

Snoop Dogg, Tha Last Meal,
2000, No Limit/Priority

Snoop Dogg, No Limit Top
Dogg,1999, No Limit/Priority

Various artists, Down South Hus-
tlers, 1997, No Limit/Priovity

Various artists, Mean Green
Major Players, 1998, No
Limit/Priovity

Young Bleed, My Balls and My
Word, 1998, No Limit/Priority

Magic, Sky's the Limit, 1998,
No Limit/Priority

Magic, Thuggin’, 1999,
No Limit/Priority

Various, West Coast Bad Boyz,
1997, No Limit/Priority

Various, West Coast Bad Boys 11,
1997, No Limit/Priority

Ballin’

Filmography

FILM/YEAR/CREDIT

911 (scheduled for 2003),
actor/director/executive pro-
ducer

Plague Seasom (2002), actor

Undisputed (2001), actor

Popcorn Shrimp (2001), actor

Lockdouwn (2000), 2ctor/executive
producer

Gone in 60 Seconds (2000), actor

Tukedown (2000)/Hackers 2:
Takedown, actor

Hot Boyz (1999),
actor/director/executive pro-
ducer/screenwriter

Foolish (1999), actor/executive
producer/screenwriter

MP Da Last Don (1998),
actor/co-director/executive
producer/screenwriter

Da Game of Life (1998), execu-
tive producer/screenwriter

No Tomorrow (1998), actor/
director/executive
producer

1 Got the Hook Up (1998),
actor/co-director/executive
producer/screenwriter

The Players Club (1998), actor

I'm Bout It (1997), actor/
director/executive
producer/screenwriter

Rhyme & Reason (1997), docu-
mentary

Film Score
Pootie Tung (2001) song

Notable Television
Guest Roles
0z (2001), HBO series
Dark Angel (2001), Fox series
Moesha (2000), UPN series
Malcolm & Eddie (1999),

UPN Series
Linc’s (1999), Showtime series
Weird Weekends (1997)

Awards/Nominations/

Honors

1998 MTV Video Music Award
Nomination “Make ‘Em Say
Uhh!”

1998 Moet & Chandon
“Humanitarian Award”

1998 Forbes magazine “Top List
of Highest Paid Entertainers”

1998 The Sowrce magazine
“No. I Most Powerful Player
in Hip-Hop”

1999 American Music Award
“Favorite Rap/Hip-Hop
Artist/Male”

1999 Acapulco Black Film Festi-
val, “Independent Filmmaker
of the Year”

1999 Fortune magazine
“40 Richest Under 40”

1999 The Sowrce magazine
“No. I Most Powerful Player
mn Hip-Hop”

1999 Forbes magazine
“Top List of Highest Paid
Entertainers”

1999 Guinness Book of World
Records “Highest Paid Enter-
tainer in Hip-Hop”

2000 Sister 2 Sister Intergen-
erational Celebration Named
“Honorable Brother”

2001 The Source magazine
“Smrce Hip-Hop Image Award”
for Community Commitment W
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A monster complilation
dropping JULY 2002

The gigantic new album ey
coming FALL 2002




OOOHHWEE

We salute

our client
Master P.
Congratulations

on your first

10 years.




CONGRATULATIONS TO THE WORLD’S GREATEST
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FROIM YOUR LITTLE BROTIHER
SILIHIH TIHE 5|-|, IHER
|

FROM THE STREETS TO CORPORATE AMERICA
“NOW THE WORLD SEE WHY WE CALL YOU THE GHETTO BILL”
AIN'T NO STOPRIN’. THE NEW NO LIMIT



CREATING AN EMPIRE
Continued from page 38

national distribution, it would be over. My biggest
thing was I couldn’t get the music out there every-
where. I had people calling for orders I just could-
n’t fultill, so I definitely knew that I was on to some-
thing.”

As a result of his Priority deal, the country got its
first glimpse of No Limit soldiers, via 1997’s Ghet-
to D and “Make ’Em Say Uhh!”

“When I created the whole soldier atmosphere,
I knew it was different,” says Master P of the label’s
military image. “It was something that the mar-
ketplace didn’t have on a national level. Everybody
was trying to be hardcore. I started the whole sol-
dier thing, saying, ‘Let’s be a unit.” It wasn’t about
gangbanging or being the hardest person in the world,
and 1 think that’s why it caught on. Everybody could relate
to a soldier, because we all wanted to be one growing up.
The whole No Limit brand and being a soldier stood for
something else. That was a changing point in hip-hop. We
were from the South, and we were representing unity. It’s
like in the Army where they say, ‘Be all you can be.””

During its stint with Priority, No Limit released
platinum-plus releases from Silkk The Shocker, Mia X, C,
Mystikal and Snoop Dogg. Along the way, Master P also
launched No Limit Films, which released both direct-to-
video and feature-length titles like / Got the Hook Up and
Foolish.

PARENTAL

EYPLICIT CanTinT

UNIVERSAL MOVE

Recently, Master P signed a new distribution deal with
Universal Records, forming the New No Limit Records
and ending his relationship with former distributor Pri-
ority. “We did the deal [with Priority] based on the fact
that they were as good as it got for rap music,” says Mas-
ter P of the business relationship that lasted six years.
“They had N.W.A, they had Ice Cube—they made their
stuff work, and that’s why I wanted to be a part of that.
Now, six years later, the music has changed. It’s about get-
ting music on the radio and video channels, as well as dis-
tributing music internationally. Universal has me grow-
ing forward. They have the best international deals out

‘“When people see you walk
into an office, you can't just

there, and that was a perk. I could have stayed with
Capitol [Priority’s label parent] and brought it, but,

walk in there as Master P. on an international level, it would have never hap-

. ened for me. I definitely need to grow, and peo-

LTl L tl-'iere on gle look at Priority as juZt a rap cfmpany. 'l‘lF:at’s

a corporate level, saying you ¢ it is. 1.ook at these other companies and why

represent No Limit Records.  they’re successful. Jive has Britney Spears,’N Sync,

That way, if it's about Master  Mystikal, and they have a lot of other stuff. The

P this week, you still have to  52'"¢ thing with Universal. Having all these other

Sos i genres—alternative, rock, pop, country—opens up
- have good business sense, other opportunities. When the record crosses over,
- because it’s going to be they’re already in business with the crossover sta-
’ about Lil’ Romeo next week tions. So, once a hip-hop record crosses, they can
, feed it through that system. The level that Priority
MASTER p @ EAMEFA[E ;r::l;l: ::gi-l::)cker or Mia built their business on, they can only go hip-hop.

The highest you can go is the urban crossover [for-
mat], and that’s it.”

TWO HATS

With a decade under his belt, Master P has ably walked
the fine line between artist and executive—and it hasn’t
been an easy feat.

“It’s hard, but when people see you walk into an office,
you can’t just walk in there as Master P, because Master P
wants everything to go right as an artist,” he says. “You
have to walk in there on a corporate level, saying you rep-
resent No Limit Records. That way, if it’s about Master P
this week, you still have to have good business sense,
because it’s going to be about LiI’ Romeo next week or

Continued on page 50

12300 Wilshire Blvd.,

CONGRATULATIONS
ON YOUR FIRST 10 YEARS IN THE INDUSTRY!

P, You Are The Best And It Is With Great Pride
That We Have Represented You And The Incredible
No Limit Organization for So Many Years...

Law Offices of
RICHARD N. JOSEPH

Los Angeles, CA 90025

Richard N. Joseph Carol Sovinski
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Suite 300
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CREATING AN EMPIRE

Contined from page 48

Silkk The Shocker or Mia X or Mr. Magic. You have to look
out for the careers of everyone in your business. | always
go into an office thinking, ‘Let’s not only look out for what
I'm doing as an artist, but for the future of the company.’
So, when I go out to make deals, they have to be right for
the other venues that we're dealing with. I'm able to wear
both hats, knowing that, when I walk into an office, at least
I'm trying to get something to make it work for the com-
pany and not just Master P. Sometimes, [ may come out
with the short end of the stick for Master P, but, as a com-
pany, we always win, and that's the key to my success.”

Shawn Brauch, co-founder/creative director of Pen &
Pixel Graphics, can attest to that. The Houston-based
graphics company has produced 87 No Limit and New
No Limit covers, including the album cover for Game Face
and the newly designed New No Limit logo.

“He is extremely serious, and he does what he says he's
going to do—he’s a man of integrity,” says Brauch of P
“Of all my clients, when someone [from my company] says
they need something or they need it to be done, Master
I by far, outshines the rest.

“He doesn’t like to talk about money, and it’s never
about money,” Brauch adds. “At the same time, you don’t
rip him off. He wants things done now, and he wants them
done perfectly—and that’s all I need to know. When he
says he has 15 minutes to spend with Pen & Pixel, he
means it. He's down to the watch and out the door. 1

| XS N
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respect that, because you have to have everything waiting
for him when he gets here, and he gets here right on time.
You get your business done, and he goes.”

MORE IDEAS, MORE PROJECTS
As a longtime collaborator, Brauch has also seen the
influence that Master I’ has had on the genre. “Many peo-
ple look at this game, and the entertainment industry in
general, as an ego boost,” Brauch explains. “They get
enamored with the fame and the money, and they get self-
consumed in that. He doesn’t get caught up in the ego or

the politics, which is amazing. When you look at any of

the top producers or top music moguls, like Russell Sim-
mons or Dr. Dre or even Ice Cube, these men went out
with a mission and set up an empire. They had it envi-
sioned to set up an empire, they didn’t just happen into
certain things. They had a game plan, and they followed
through on it. Alot of people look up to him and hope to
aspire to that, but to aspire to that you really have to study
the man and his ways.”

With any number of upcoming projects, including more
films, two clothing lines—the P Miller Signature Collec-
tion and P Miller Shorties, No Limit Wireless and two
books—How to Win, a business book, and Father and Son,
co-written by Lil' Romeo, Master P has only just begun.
“We've taken a business from just rap music and turned
it into a major corporation that can compete with Corpo-
rate America,” says Master P. “I think that’s the most
important accomplishment of No Limit—we’ve made ita
household name.” W

M usic Maker

Artist
S oldier

Tru to the Game

E ntertainer

R ap Mogul

P ercy Miller

What can you say about the man who’s done it all...
Congratulations!!!
Your Friend,
Joel
(The Jeweler)

Q&A WITH P

Continued from page 42

what I can do domestically, but just having somebody now
internationally that can sell my records, it’s gonna be an
incredible year. Also, the new pop acts that I'm bringing
out this year—Sera Lynn and Six Piece—definitely wanna
participate in the new growth of the company.

When you first went to Universal, there was
a lot of talk about No Limit and Cash Money
being under the same roof. That didn’t con-
cern you?

Naw.

Why not?

Because I'm there for business. I think people get

caught up in the media hype. No Limit and Cash
Money—we never had any problems. I'm a businessman;
I just think all that other stuff was just hype. I definitely
take my hat off to Cash Money for what they have done.
To be from an urban
company and sell the
records they’ve sold, 1
think, is incredible, but
on my end I've done
something else. I've
built a legacy over
here, so when I look at
something, I'm gonna
salute somebody that
comes from the ghetto
and is able to make a
million dollars. I'm
happy for them. But |
wouldn't care who was
at Universal. I was
coming there for busi-
ness. I think we just
have to be mature.
There's competition
everywhere, but I don’t consider Cash Money my com-
petition. I consider a company like Def Jam my competi-
tion.
Often, people get into the business and dis-
cover additional things they can do along
the way, but you saw the whole picture from
the beginning.

[ think the difference for me is that everybody else
builds a company on a hit record. I'm building a compa-
ny over here. IUs like the stock market: As long as you
win more than you lose, you're gonna do good business.
It's OK to lose, but you gotta know how to win. We don’t
mind losing. You can’t be a sore loser. You ain’t gonna
win every year, but when we win we will win big. And
that's the difference. That’s why we’re able to make Forbes
and Fortune.

What was it about the No Limit sound and
the No Limit concept that made it take off
the way it did?

I think that we never stopped believing in ourselves.
The sound that we put out there we ran behind it and
we stand behind it. I think it’s different when people
see that you’re unique and you stand behind something.
It’s your identity, and I think people were just looking
for a different identity. You had the West Coast sound,
and you had the East Coast sound. After a while, with
the different tragedies and the battles between the East
and West Coasts, I just think I was right in line to say it
ain’t about where you're from. It’s about making good
music and representing that. And it ain't about a color—
whether it’s red or blue—it’s about making money. At
the end of the day, that’s the wise person. I think that’s
what made my sound successtul—not changing and not
going out buying producers.... I'm constantly breaking
new producers, and I think that’s what people want.

Continued on page 52
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Father and son: with Lil’ Romeo
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QA WITHP

Continued from page 50

People want something difterent.
No Limit had a lot to do with opening doors for
non-East Coast and non-West Coast artists.

Yeah. I think a lot of people from the South, when they
got a record, really couldn’t be successful, because, as soon
as they get a hit, they'd go sell it, go and be No. 2 or No.
3 on some big label. I think we took hip-hop and said, “We
are No. | on this label, we are No. I in this market, we are
No. I in the way we do things. I think that was impor-
tant.”

On your new album, Gameface, what did you
want to do differently?

I think it’s matured. My music can sell anywhere. Any-
body can listen to it. It ain’t just the record that you turn
on with curse words every other word, and I think the
content is different. It’s definitely easy listening; it's music
from the past, with re-creations on there. I think it’s more
familiar to an older audience where

Why not?

I just didn’t. We didn’t have to. We were already suc-
cessful, but the good thing about it is he’s definitely a
great student, doing good in school. He’s my child, and
I've worked hard, and you always want to give your
children something that you didn’t have. This is some-
thing that he wanted, so we just made his dreams come
true.

What’s it like working with family? Are you
able to draw the line when necessary?

Oh yeah. I definitely let them know on a business level
what’s up. I just think that it’s great to be in business with
your family when you all are on the same page. I think it’s
mimportant because other people have different views and
they get to a certain level and they go their opposite ways,
but, when you build something with your family, that sur-
vives forever. I just think there’s so much loyalty when
you're in business, and it works with your family because
everybody in business doesn’'t work with family. Sometimes,
you have too many different opinions and everybody wants
to be the boss. We

they can get into it; there’s hip-hop
where kids can get into it. I think it’s
the most creative piece we've got to
date. I think it’s something I can sell
in any market on a crossover level or
a street level. Out of all the records
we've sold, I think we’ve never had a
piece like this that we could send over-
seas, we can send to a kid on the
streets or a kid in school or whatever.
No Limit is now the New No
Limit. What’s new about it?

I just wanted to start over with my
fans, and 1 just wanted to do some-
thing else. It's time for change. We
did something for 10 years, and we
did it that one way. I just didn’t want
people to keep looking at us like that. I want my audi-
ence to grow with me, and I want them to say, “You know
what? P and them were thinking about what they were
doing.” Right now, Snoop and Mystikal have gone on to
do their thing, and now it’s time for Romeo and all the
new acts I have. And, of course, we're gonna do a couple
of these pop acts and a couple of R&B acts. We're just
gonna touch mavkets that we never touched before. 1 def-
initely wanted to keep the same brand but just give it a
new flavor.

When and why did you decide to do Lil’
Romeo?

That’s something that he had in him, his natural talent.

I diddn’t even want to do that.

PHOTO: MYCHAL WATTS

Fashion statements: P Miller Signature apparel

just have a busi-
ness that s defi-
nitely unique.
People have to
look at what we
\ do and recally
4 respect it because
/ it works. We're
making it work.

Now that you’re a successful businessman,
why is it important for you to continue to be
an artist?

I think my audience is there. I'm still creative, and my
audience accepts me. I'm still doing what I do, and 1 still
appreciate my audience, and I'm still growing with them.
I think I'm lucky to have such a loyal fan base. That’s
what being a No Limit soldier is about....I think what’s so
cool about this is I'm the one that started the company.
That’s different from a lot of other guys who, now that
their company is successtul, start rapping or whatever. |
started the company off my talent, and that’s what the
fans want. IC’s almost like Michael Jordan going back and
playing basketball. You definitely love all the other play-
ers out there, but it’s just something about Michael
Jordan—you just gotta have him. I definitely love what 1
do, but it comes to a point where you gotta move on. I'm

just glad the man blessed me with a great family where

Sitkk and Romeo can be the upfront artists of No Limit
Records. I don’t care who the No. I is, as long as we're
sclling records as a company.

What else do you want to do? | know you
still want to play basketball.

Yeal, I'm gonna do the basketball thing and the
clothing line. The P Miller Signature Collection is my
line, and P Miller Shorties is Romeo’s line. We definitely
want to put our brand in the fashion business. We did-
n't want to use No Limit. Once you get I Miller, it'll
stand for success. All the hard work and energy me and
Romeo put in our careers, we want to give back to the

people and show that you can support something
that’s a part of our community. When you're in

. the hip-hop business, you're definitely in the

= fashion business, whether you're wearing your
own clothes or promoting your own line or
whatever. Also, No Limit Wireless is popping up

== companies in Tennessee, Atlanta, New Orleans.

How would you describe your
relationship with some of the artists you’ve
worked with, like Snoop, Mia X and Mystikal?
I think my relationship is great with them, because this
is the only company that doesn’t hold you down when
you grow and mature. I see No Limit as a univevsity.
Once you graduate, you can move on; it's no drama. And
we all stilt maintain a friendship. I just think that you
can't ask for a better situation. Besides just the business,
everybody avound us has the man up above on their
team. That’s what makes it work for us—when you look
out for your people. It’s not just about me. Yeah, I'm
gonna get mine because 1 made the investment, but |
make sure everybody else gets theirs too.

Photo: Tim Alexander

CONGRATULATIONS

MASTER

FROM YOUR FAVORITE PHOTOGRAPHER

On your 10th Anniversary

TIM ALEXANDER

ALEXANDER

www.alexander-studios.net

I think we could be the next Sprint. That’s what
I'm looking for. 'm definitely gonna take this thing
to the next level with two-way pagers and cell phones.
We promote a lot of other people’s products, and 1
think it’s time to start promoting our product and look-
ing beyond the music. The music is just a way to build
a brand.

Who would you consider your role models in
business?

I would have to say Bill Gates. I call myself’ “the Ghet-

to Bill Gates.” I think, on a larger scale, that with what I'm
doing now, I'll probably be the first vapper to reach a bil-
lion dollars. That's why I work hard. That’s my goal. Any-
body can make a million dollars, but to make a billion dol-
lars at one time is incredible. That’s our goal, and to build
on fram there and to enhance different communities that
have been there for the music business, projects that we
grew up in. We want to be able to recondition them. You
can’t own places like that, but you can make changes, and
I think there’s a lot of stuff that we can do, along with the
government. As we constantly keep doing what we're
doing on the business end, they will respect us and we will
be able to enhance the communities.
When you think back on the community
you grew up in and you compare that to
your success today, does it seem unreal to
you?

It definitely does seem unreal, but I think what we
have to look at is that we're the only people that have
been there, and we know the reality of that, and we've the
only ones that can make a change. We're the only ones
that probably are gonna make a change. It's nobody
else’s business or concern. Sometimes I do think, “Man,
it’s just amazing.” You come from the ghetto, you're sup-
posed to be thinking one way: negative, but we broke
those trends, and I think I can help a couple of other
kids by my success and Romeo’s success to break those
same (rends too. W
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R&B/HIP-HOP

and The Blues.

R&B TRIBUTE: PBS Television
segues from doo-wop into '60s and
"70s R&B with its March presenta-
tion, Rhythm & Blues 40: A Soul
Spectacular. Featuring several
reunions —Ben E. King rejoining
the Drifters, Jerry Butler reteam-
ing with the Impressions, Billy
Griffin pairing with the Miracles—
the WQED Pittsburgh production
also boasts performances by the
Isley Brothers, Percy Sledge, Eddie
Holman, the Chi-Lites, and Little
Anthony & the Imperials, plus rare
footage of Marvin Gaye, Otis Red-
ding, and James Brown.

“This is an extension of [PBS’]
‘doo-wap trilogy,’ which has become
the highest-grossing fund-raiser
with over $45 million in pledges,”
WQED music series spokesman Har-
ris Ammanagion says. “Chronolog-
ically, this was the next thing to do
in what’s turned into a successful
music franchise.”

A one-hour companion pro-
gram, 70s Soul Jam, also airs this
month, while a complementary
music boxed set is being planned.
Rhythm & Blues 40 is co-hosted
by Butler, Dionne Warwick, Sam
Moore (Sam & Dave), and actor
Richard Roundtree.

AND ALL THAT JAZZ: Jazz in the key
of diversity will be on tap at the 24th
annual Plavboy Jazz Festival (June
15-16) at Los Angeles’ Hollywood
Bowl. Ameong the June 15 talent
headliners are Wynton Marsalis,
Etta James & the Roots Band,
Nnenna Freelon, new Grammy
Award honoree (best contemporary
jazz album) Marcus Miller, and
Arturo Sandoval. Talent hitting the

—
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stage June 16 includes Lee Rite-
nour, Patti Austin & the Count
Basie Orchestra, Keb’ Mo’, and host
Bill Cosby (in his 22nd year as MC)
with his Cos of Good Music VII fea-
turing drummer Ndugu Chancler,
pianist Monty Alexander, percus-
sionist Babatunde Lea, and others.
Additional highlights include the
teaming of Herbie Hancock, Michael
Brecker. and Roy Hargrove as Direc-
tions in Music (June 16), saluting
the musical legacies of Miles Davis
(whose quintet at one time includ-
ed Hancock) and John Coltrane.

by Gail Mitchell

While Hancock is “looking for-
ward to playing at the festival,” he’s
also busy with several other proj-
ects via Transparent Music, the
label distributed by RED that he co-
founded with manager/producer
David Passick and former Verve
president Chuck Mitchell. Hancock
kicks off a 15-date North American
club tour March 10 in Tucson, Ariz.,
wrapping March 29 in Philadelphia,
on behalf of his 2001 release, Fu-
ture 2 Future. Upcoming Transpar-
ent Music releases include the
April-slated 7/, John—John Forté’s
(the Fugees, Wyclef Jean) sopho-
more set—plus projects by Soul
Conversation, Beckley, Lamm &
Wilson, and saxophonist Najee.

STUDIO SCENE: Ishmael Butler—
formerly Butterfly of defunct trio
Digable Planets—is now fronting
hip-hop band Cherrywine. The
group is recording a summer set for
Washington, D.C.-based indie DCide
Records, distributed by ADA/May-
hem ... Cormega is recording the
new album The True Meaning via
his label, Legal Hustle Records; the
in-store date is June 11.

SAVE THE DATE: The Hip-Hop Su-
per Conference & Expo arrives
March 12-15 at New York’s Puck
Building. Session topics include
copyright law, financial manage-
ment, and songwriting. For more
info. visit hhsc2002.com ... The
Million Dollar Black College Radio
& Music Conference 2002 (mil-
dol.com) takes place March 15-17
at Atlanta’s Radisson Atlanta
South. Planned activities include
panels on music business and the
media, college and commercial
radio, and gospel, plus a new-
artist showcase and an awards
luncheon sponsored by Evander
Holyfield’s Real Deal Records . . .
The inaugural Beyond 2002 Super
Festival is set for April 12-14, fea-
turing OutKast, Snoop Dogg,
Ludacris, Busta Rhymes, Afrika
Bambaataa, Ice-T, and others.
Complementing the music at the
Miami-staged (Bicentennial Park)
fest will be skateboard and snow-
boarding events, DJ and MC bat-
tles. and a paint-ball tournament.

KUDOS: To Jermaine Dupri and his
So So Def label, the subjects of a
10th-anniversary salute/exhibit
being staged now through May 21 at
the Georgia Music Hall of Fame in
Macon . .. To Run-D.M.C. on the
trio’s Grammy Week induction into
Hollywood’s Rockwalk.

Avant Aims For ‘Ecstasy’

MCA Sophomore Effort Emphasizes That ‘More Love Should Be In The House’

BY TOI MOORE

LOS ANGELES—Love is the over-
riding theme on Avant’s sophomore
album, the aptly titled Ecsfasy. The
Magic Johnson Entertainment/MCA
project is slated for release March 26.

“Since Sept. 11, I've been trying
to make lovemaking something
that’s very serious, mentally or phys-
ically,” the singer/songwriter says. “I
want to be the balladeer. I want peo-
ple to understand that more love
should be in the house. There’s no
time for arguments.”

With that in mind, his new 13-
song set features many ballads,
accented by a couple of impressive
uptempo tunes. “With this CD, I'm
taking it more personal,” Avant says.
“With the last CD, I had to put in a
little pop and a little R&B. But this
CD is strictly me. The last album was
[about] my thoughts— this album
is [about] my feelings.”

FEcstasy was written and produced
by close friend Steve “Stone” Huff
(Tuff Huff Music [BMI)/Zomba Music
for Stone Productions) and Avant
(GrindTime [BMI]). “Steve just lets me
roll,” Avant explains. “He makes sure
that I'm in his vibe and he’s in mine.”

Huff arranged and played all the
instruments on the album, as well as
wearing the executive producer hat
with Avant, Eric Payton, and Earvin
“Magic” Johnson. Huff also worked
on Avant’s 2000 debut album, My
Thoughts, which has sold 947,000
domestic units, according to Sound-
Scan. That disc included the top five
R&B hit “My First Love” with Keke
Wyatt. Avant is also featured on
Wyatt’s current top five MCA album
track, “Nothing in This World.”

MAKIN’ GOOD IMPRESSION
Ecstasy’s lead single, “Makin’
Good Love,” was released Jan. 15. It
is No. 26 on the Hot R&B/Hip-Hop
Singles & Tracks chart. Its video was
released the first week in February.
“This song is a product of open-
ing your mind and thinking of all
the wonderful places [where] you
can make good love,” Avant says. “I
wrote this song before Sept. 11. But
after everything happened, it just
sealed things. Now it’s so perfect for
everyone to understand how strong
‘Makin’ Good Love’ really is.”
Radio and retail comments bear
out Avant’s feelings about the track.
WPWX Chicago music coordinator
Barbara McDowell says, “This song
will do very well for Avant. It will be
around for a long time, [because] it
hits home with adults and teenagers.”
“He’s definitely giving his fans what
they have come to expect,” adds Sonya
Askew, urban music buyer for the
Minnesota-based Musicland chain.
“ ‘Makin’ Good Love’ is the type of
track that radio is going to embrace.”
Another cut, “One Way Street,” fea-

tures the Gap Band’s Charlie Wilson.
Written by Avant, the tune was origi-
nally released last year via Major
Hits/Interscope. “I call him ‘Classic
Charlie,” because at one point, every-

one with an R&B career wanted to be
just like him,” Avant says. “He's an
R&B great, and vocally, he’s still the
best R&B singer I've ever heard. It was
a privilege doing a song with him.”
Currently on a 25-city tour with

Compiled by SoundScan from a national subset panel of core RRB/Hip-Hop stores.

Mary J. Blige, Avant will next em-
bark on a solo national tour for the
House of Blues. Managed by Eric
Payton of Chicago-based Paytown
Entertainment, Avant is also booked
by the same firm under the direction
of Jerry Woodard.

Targeting the 16- to 35-year-old
demographic, MCA has organized a
series of visits to regional morning TV
shows, radio, and retail during Avant’s
performance junkets. According to
MCA VP of marketing Cassandra
Ware, other promotional plans in-
clude a three-week TV campaign, a
national print campaign utilizing the
top urban syndicated magazines, a
win-it-before-you buy-it radio pro-
motion, and contests with BET.com
and various teen-zine Web sites.

Looking back at his career thus far,
the Cleveland native says that in the
beginning, “it wasn’t easy for me. |
tried for more than six years to get
into this industry. Then I finally got
my package to Magic Johnson. He
heard it and made things happen. You
just have to take life one day at a time.”
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PART " Method Man & Redman ®
DEF JAM 588891 */IDJMG ©
JIGGA Jay-Z
ROC-A-FELLA/DEF JAM 588330°*/IDJMG ©
AIN'T NOBODY (WE GOT IT LOCKED!)  The Rawlo Boys Featuring T.0.R.0. & Lil' Smoke =
HOUSE OF FIRE |
KNOC Knoc-Turn'Al With Dr. Dre & Missy "Misdemeanor” Elliott
LA. CONFIDENTIALELEKTRA 67290*/EEG ©

| GOT UR SELF A... Nas =

20 ILL WILL/CO.UMBIA 79676*/CRG @
ROLL WIT ME Pretty Willie =

| =] oarmepuLE D)

YOUNG'N (HOLLA BACK) Fabolous ®

BIG POPPA/WARNING a
BAD BOY 7S377*/ARISTA © @

The Notorious B.L.G. ®

ALWAYS ON TIME
MURDER INC./DEF JAM 588295*/IDJMG ©

Ja Rule Featuring Ashanti

ONE MORE CHANCE/STAY WITH ME

The Notorious B.L.G. ®

BAD BOY 75380*/ARISTA @ ©
.Records wm the a%vema sales 13!"5 this week. < Videochp a @F: ing Industry Assaciation of America (RIAA) certification for
nets IAA Certification for net with additional mélon indicated by number fol-

of 1 milion units {Platioum), with
nol. @ CD Sngle avniab(e © DVD Single available. Q) CD Maxi-Single avatable. 6 Cassette Smgle available. @ Vimyl maxi-sin-

avallabh 0 Vinyl sing éle available. € Cassette rnax» single available. Cam%wmber isfor @, * Indicates @ unavaiable, in which case, cata-

numbesisfe @, ®, ©, O or © respectively, ba:

Media, Inc. and SoundScan, lnc. All rights reserved.
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LS TITLE Artist | <8 2|2 TITLE Artist (g @
5 ~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL aa aJ |~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL o 8
¥ NUMBER 1 3%: 2 Weeks At humber ! 50] 63| — WHAT IF A WOMAN Joe | 50
ALLSTAR JOE (J THOMAS, J SKINNERA GORDON/ JIVE ALBUM CUT
1 1 2 OOPS (OH MY) O Tweet 2| 1 45| 38 JIGGA O Jay-2 27
TIMBALANO (C KEYS T MOSLEY) @ THE GOLO MINO/ELEKTRA 67280 /EEG POKE & TONE S CARTER,J C.OLIVIER.S.J BARNES) © ROC-AFELLAYDEF JAM 5685301 ,O!MG
2)3|7 I LOVE YOU O Faith Evans <@ | 2 52 ) 53| 62 PUT IT ON PAPER Ann Nesby Featuring Al Green 52
BUCKWILD,S COMBS.M. WINANS F EVANS A BESTM JAMISON,J LOPEZ B SPRINGSTEEN,LHAYES) @ BADBOY 79425°/ARISTA HMIODLETON (A NESBY.T.W LEE.M ORR,J ORR HVIDOLETON) UNIVERSAL ALBUM CUT
2|1 LIGHTS, CAMERA, ACTION! O Mr. Cheeks % | 1 53) 55| 65 AWNAW O Nappy Roots = | 53
BINK! T KELLY,R HARRELLL CASTON.A POREE.F WILSON) @ O @ UNIVERSAL 156257 J CHAMBERS M CAREN (W HUGHES, M ADAMS,\ TISOALE.R ANTHONY.J. CHAMBERS) @ ATLANTIC 85222°
4158 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule 2| 4 3 2
7) GOTTI.C ROONEY,0 SHEA (J LOPEZ,C ROONEY,) LORENZO.7.J ATKINS CADDILLAC TAH.0 HARVEY,JR C MACK) L zmcg ALBUMS CUT ¢« HOTS HOT DEBUT ¢«
[ \ 54 FEELS GOOD (DON'T WORRY BOUT A THING) ® Naughty By Nature Featuring 3LW 54
3 GREATEST GAINER / AIRPLAY ) ALLSTARKELLY G,(ACRISS(,V BROWNA GORDAN.JR .T.BEAL,D.WIEEIN§RWlEGIN§,T.C)HRISTIAN,C.WHELgR)W L 2’3‘ ?vr 1234
S 10113 U DON'T HAVE TO CALL Usher < | 5 551 64| 66 GET THIS MONEY R. Kelly & Jay-Z 55
THE NEPTUNES (P WILLIAMS) ARISTA ALBUM CUT RKELLY,TONE (R KELLY.S.CARTER} ROC-A FELUNVJIVE/DEF JAM ALBUM CUT/IBJMG
Y < ‘W 52| 53 HE LOVES ME (LYZEL IN E FLA Jill Scott @ | 46
K s‘ G REATEST GAINE R / SALES Es‘ K PELZERJ scan.ma,\cx(wrvu.scon,x PELZER) i HIDDEN BEACH ALBUMS CUT/EPIC
6 113]18 FOOLISH Ashanti @ | 6 48| 47 BEST OF BOTH WORLDS (INTRO) R.Kelly & Jay-Z 39
1GOTTI 1A IA1YGLAS | LORENZO) © MURDER INC /DEF JAM 565986 /IDJMG MEGAHERTZ MUSIC GROUP IR KELLY.S.CARTER [LWESLEY) ROC A FELLA/JIVE/DEF JAM ALBUM CUT/IDJMG
717)| 4 WHAT ABOUT US? O Brandy ®| 3 58161 61 I'D RATHER Luther Vandross 58
RJEAKINS (R JERKINS K PRATT.LDANIELSF JERKINS il @ ATLANTIC 85217° S.CRAWFORD {S CRAWFORD} JALBUM CUT
4|5 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant = | 4 ‘M 56| 57 CRY TOGETHER Prophet Jones 54
S HUFF (S HUFEMAVANT) MCA ALBUM CUT C CHARLES GROOVE K GAMBLE L HUFF) MOTOWN ALBUM CUT
p 6| 3 ALWAYS ON TIME O Ja Rule Featuring Ashanti | 1 M 60| 64 ONE MIC Nas @ | 60
1 GOTTI{J ATKINS S AURELIUS,LLORENZO) @ MURDER INC /OEF JAM 588795*10JMG NAS.C THOMPSON N JONES,C THOMPSON) ILL WILL ALBUM CUT/COLUMBIA
10) 9 | 10 WHAT'S LUV? O Fat Joe Featuring Ashanti ®| 9 61174 74 GIRLFRIEND 'N Sync Featuring Nelly @ | 61
1GOTTLA PARKER () CARTAGENA,LLORENZO.J ATKINS.A PARKER.C RIOS) @ TERROR SQUAO 85233 "/ATLANTIC THE NEPTUNES 1J.TIMBERLAKE.C HUGO.P WILLIAMS) JIVE PROMO SINGLE
111111 DON'T YOU FORGET IT©O Glenn Lewis = 10 6 591 42 THE WORLD'S GREATEST R.Kelly = | 31
A HARRIS (6 LEWIS.A HARRIS} @ EPIC 79649° RKELLY (RKELLY) INTERSCOPE/JIVE SOUNDTRACK CUT
12312 12 MORE THAN A WOMAN Aaliyah 2| 12 6 50| 51 YOU MUST HAVE BEEN Montell Jordan % | 44
TIMBALANO [T MOSLEY.S GARRETT) © BLACKGROUNO ALBUM CUT SESTIVERNEM JORDAN (M.JORDAN K HUDSON ~ £ JONES, S.ESTIVERNE) OEF SOUL ALBUM CUT/IDJMG
8| 6 BUTTERFLIES Michael Jackson 2 Y8 49| 48 t PARTIIO Method Man & Redman % | 28
M JACKSON,A HARRIS |A HARRIS.M AMBROSIUS! EPIC ALBUM CUT £ SERMON R NOBLE.E SERMON.C SMITH,T.BRAX: ON BABYFACE BWILSON) @ OEF JAM 568891%10JMG
141 16| 22 ANYTHING Jaheim Featuring Next = | 14 651 66| 70 GIVE ITTO HERO Tanto Metro & Devonte 65
KAYGEE F MOORE (K GISTF MOORE AL} OIVINE MILL ALBUM CUTAARNER BROS. J HARDING | HARDING, MWOLFE W.PASSLEY} © © 7HARD/SHOCKING VIBES 6394°VP
15 ) 23| 36 PASS THE COURVOISIER PART || © Busta Rhymes Featuring P. Diddy & Pharrell 2| 15 T 57| 60 TAKE YOU HOME WITH ME A K.A. BODY R. Kelly & Jay-Z 57
THE NEPTUNES (T SMITH.P WILLIAMS,C HUGO) Q20158 POKE & TONE,RKELLY {RKELLY,S CARTER.S J.BARNES.J.C.OLVIER) ROC-A-FELLA/JIVE/DEF JAM ALBUM CUT/IDJMG
W 14| 9 THE WHOLE WORLD OutKast Featuring Killer Mike = | 8 67 ) 67| 75 KNOC O Knoc-Turn'Al With Dr. Dre & Missy “Misdemeanor” Elliott < | 67
ET3{ABENJAMIN A PATTON,0 SHEATS.M RENOER) ARISTA ALBUM CUT DR DRE PROPHECY ENTERTAINMENT {RHARBOR RMENAOE 0 DURANTF PIACAIOS. A SALON M ELLIOTT A YOUNG) © LA CONFIOENTIALELEKTRA 67290 EEG
17120 26 ROC THE MIC Beanie Sigel & Freeway @ | 17 68 ) 68| — OH BOY Cam'Ron Featuring Juelz Santana 68
JUSTBLAZE (D.GRANT,L PRIOGEN.J SMITH) ROC A FELLA/DEF JAM SOUNOTRACK CUT/0JMG JUSTBLAZE (C GILES,J SMITHS LJAMES.N WHITFIELD} ROC A FELLA/DEF JAM ALBUM CUT/IDJMG
181 29| 30 SATURDAY (OOOH! OOOOH!) 0 Ludacris Featuring Sleepy Brown % | 18 LW 58| 54 7 DAYS O Craig David @ | 52
ORGANIZED NOIZE (C BRIDGES,R WAOE R MURRAY.P BROWN) @ DISTURBING THA PEACE/DEF JAM SOUTH %8875 10JMG MHILL (C DAVIO.MHILLO.HILL) O © © WILDSTAR 85232 JATLANTIC
‘M 15| 15 WELCOME TO ATLANTA Jermaine Dupri & Ludacris % | 15 @702 70| 73 CLOSET FREAK Cee-Lo =| 70
J DUPRIB M COX 1J OUPRLLUOACRISX PARKER} S0 S0 OEF/DISTURBING THA PEACE/DEF JAM SOUTH ALBUMS CUT/COLUMBIA TCALLAWAY (T CALLAWAY) ARISTA ALBUM CUT
18 14 TAKE AWAY Missy "Misdemeanor” Elliott Featuring Ginuwine & Tweet ® [ 13 71} FEEL THE GIRL » Ms. Jade Featuring Tweet 71
TIMBALANE & (80 CHAN M ELLIOTT (M ELLIOTY,T MOSLEY) THE GOLO MINO/ELEKTRA ALBUM CUT/EEG TIMBALANO (NOT LISTED} © BEAT CLUB 497687 /INTERSCOPE
211 20 U GOT ITBAD © Usher 2| 1 62| 52 LET'S STAY HOME TONIGHT © Joe ®| 18
J OLPRLB M COX (U RAYMONO,J OUPRILB.M COX} @ ARISTA 15006° ALLSTAR (A GOROON. | CAMPBELLJAUSTIN) @ JIVE 429%°
26| 24 UH HUH © B2K | 20 W73 87| — WISH | DIDN'T MISS YOU © Angie Stone 73
C STEWART B2X (C A STEWART,T NKHEREANYE,T HALE M CRAWFORD,J HOUSTON.0.FREOERIC) @ O EPIC 1965 | MATIAS A MARTIN A STONE, SWIZZ BEATZ tA MARTIN. MATIAS,L HUFF.G MCFADOEN, J \D) Q21
17116 ROLL OUT (MY BUSINESS) © Ludacris @ | 7 74177} — SAY 1Yl YI Ying Yang Twins 74
TIMBALAR (C BRIOGES,T MOSLEY) @ DISTURBING THA PEACE/DEF JAM SOUTH 568792 IDJMG BEAT-IN AZZ I0-ROC KAINE) COLLIPARK/IN THE PAINT ALBUM CUT:KOCH
24 133 34 THIS WOMAN'S WORK Maxwell ®| 24 75 75| 79 HEAVEN CAN WAIT Michael Jackson 75
MUSTE % (BISH) COLUMBIA EP & ALBUM CUT M.JACKSON.T RILEY.A HEARD,N SMITH (M JACKSCN, T RILEY A HEARO.N.SMITH.T. BEALELAVES X QUILLER) EPICALBUM CUT
25131 &1 ANY OTHER NIGHT © Sharissa ®| 25 W 69| 69 FIRST TIME IMx % | 69
THE UMIT (0 COVERT K CANNON,0 JACKSON.THE UNIT) © MOTOWN 015378° CSTOKES,M GOROON {PLATINUM STATUS,JJONE:; M.GORDON) TUG/NEW LINE ALBUM CUT/WARNER BROS
26 4 39| 45 MAKIN' GOOD LOVE Avant @ | 26 72| 67 TRIBUTE TO A WOMAN Ginuwine 61
S HUFF (S HUFF M AVANT) MAGIC JOHNSON ALBUM CUTMCA T.OLIVER.C ROONEY (E LUMPKIN.T OLIVER) EPIC ALBUM CUT
24| 25 ROCK THE BOAT Aaliyah % | 2 78 YOU KNOW THAT | LOVE YOU Donell Jones = | 78
R STEWART E SEATS (S GARRETT.R STEWART E SEATS,STATICH © BLACKGROUNO ALBUM CUT . J HAWKINS,C ABSOLAM.R SMITH |J HAWKINS,C ABSOLAMR SMITH) UNTOUCHABLES ALBUM CUTARISTA
22|17 A WOMAN'S WORTH © Alicia Keys = | 3 ‘M 73| 56 OOOHHHWEE Master P Featuring Weebie 2| 19
AKEYSIA KEYS E ROSE) Q2112 MASTER P.FULL PACK {MASTER P) NEW NO LIMIT ALBUM CUT/UNIVERSAL
19|19 BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) © Mystikal @ | 8 ;i 80| N DOWN A** CHICK © Ja Rule Featuring Charli "Chuck" Baltimore < | 80
THE NPT 144 THLER P WALLIAMS C HUGO) @ JIVE 42057 ) GOTTI (J ATKINS.S AURELIUS,| LORENZD.T LANE) © MURDER INC/DEF JAM 563941 /10JMG
L 28 | 28 YOUNG'N (HOLLA BACK) O Fabolous 2| 17 3 81 81 SOMETHING INSIDE Boney James Featuring Dave Hollister 69
THE NEPTUNES 1J JACKSON.C HUGO.P WILLIAMS} @ OESERT STORM/ELEKTRA 67265° £EG P BROWN,B JAMES (R RIOEOUT.A STONE.P TEMPLES AIKEN} WARNER BROS ALBUM CUT
25| 21 WE THUGGIN' O Fat Joe Featuring R. Kelly @ | 5 82) DEAR GOD © Willie D 82
RON f 1 CARTAGENA R ELLY,R BOWSER) @ TERROR SQUAD 85174*/ATLANTIC HOT TRAXX (WILLIE DENNIS LEOWARDS) @ RELENTLESS 0002
27| 23 NO MORE DRAMA O Mary J.Blige 2| 16 8 83| 83 TAKE A MESSAGE © Remy Shand = | 83
J JAMLT LEWIS {J HARRIS 11T LEWIS.B OEVORZAN,P BOTKIN. JR ) © MCA 155929° RSHANO (RSHANO} @ MOTOWN 015625°
30| 29 BREAK YA NECK O Busta Rhymes 2! 10 20 71| 68 PUT IT ON ME Dr. Dre & DJ Quik Featuring Mimi 62
DR DRE {T SMITHAYOUNG.M ELZONOO.S STORCHFLEA.] FRUSCIANTE AKIEOIS.C SMITH) Q21061 DR DRE (AYOUNG.D BLAKE.R HARBOR.M ELIZONDO.S STORCH) PRIORITY SOUNO TRACK CUT CAPHTOL
36| 39 FAMILY AFFAIR © Mary J. Blige @ | 1 35) 85| 85 ROLL WIT ME © Pretty Willie @ | 85
DR DRE {M.J BLIGEP A PIERRE LOUISLN LOOGE,B MILLERA YOUNG.C KAMBON M ELIZONOO,M BRAOFORO) © © MCA 1558%4° W.WO00S W.WO00S) ® © OYREPUBLIC D1SS4SUNIVERSAL
35142 46 HALFCRAZY Musiq Soulchild 35 W86 )86 86 GOT ME A MODEL © RL Featuring Erick Sermon 86
) BARIAS.C HAGGINS [MUSIQ SOULCHILO.C HAGGINS,) BARIASF LAI} OEF SOUL ALBUM CUTADIMG J.OUPRIB.M COX,THE UNOEROOGS (RLE SERMON... DUPRI,B M COX.H MASON, JA.D THOMAS) Q2105
36 ) 47| 49 I GOTIT Jagged Edge @ | 36 87 THINK BIG O Crimewave ? | 87
J OUPRI (B CASEY.B CASEY,J OUPRLE M COX.0 SCANTZ TRINAOEUCEN JONES) S0 S0 OEF ALBUM CUTS/COLUMBIA THE SMITH BROS {5.G0SS.T.THOMAS,G CAUMESE.E SMITH) @ © CRIMEWAVE 7202
32| 33 LIFETIME O Maxwell ® | 5 L 82| 82 THANK YOU © Lil Bow Wow Featuring Jagged Edge & Fundisha < | 45
MUSZE (MUSZE.H 0AVID) © @ COLUMBIA 719640 JDUPRLB.M.COX (J.0UPRIB M COX.R OCASEK) @ SO SO OEF 79685°/COLUMBIA
37| 40 BROTHA © Angie Stone @ | 13 89} 90| 88 SECRET LOVER The Isley Brothers Featuring Ronald Isley AKA Mr. Biggs = | 60
R SAADICLJAKE & THE PHATMAN (A STONE R SAADIQLH LILLY.G STANORIDGE,RC OZUNA) 0J 210 SHUFF (S HUFF.MAVANT) DREAMWORKS ALBUM CUT/NTERSCOPE
M 34 | 27 GONE 'NSync ®| 14 M 78| 78 OOH, AHH 2 78
J TIMBERLAKE.W. ROBSON {J.TIMBERLAKE. W J ROBSON) JIVE ALBUM CUT MJEFFERSON (5.LJONES M JEFFERSON.M WALKER! 312 ENTERTAINMENT ALBUM CUT
203 65(72 | NEED A GIRL (PART ONE) P. Diddy Featuring Usher & Loon = | 40 91 92| 77 IT'S THE WEEKEND O Lil'd ®| 53
S COMBS.M WINANS,THE HITMEN IS COMBS.J KNIGHT.M JONES E MATLOCK.C HAWKINS SLESTER.) THOMAS) A0 BOY PROMO SINGLE/ARISTA J.OUPRI (). OUPRLK BURRUSS.L JEFFERSON, S JOHNSON AHARRIS K MANSFIELD) @ HOLLYWOOD 164060
2l 38 | 35 DIFFERENCES Ginuwine % | 1 9 76| 76 U, ME & SHE Eve 52
T OLIVER{ELUMPKIN,T OLIVER) © EPIC ALBUM CUT 1 GOTTI (E.JEFFERS.| LORENZO, L MTUME) RUFF RYOERS ALBUM CUTANTERSCOPE
-»M 35| 32 HEY LUV (ANYTHING) Mobb Deep Featuring 112 % | 32 W 93] 96| — PUT YO SETS UP O Redd Eyezz Featuring Juvenile & Slanted Eyezz = | 93
HAVOC (A JOHNSON,K MUCHITAQ JONES,0L PARKER M KEITHM SCANORICK) LOUD/COLUMBIA ALBUM CUT BRISS,COOL & ORE (J.PIERRE.T.GREY.B MARTIN) @ 2-80 250
M 44 | 50 TAKE YA HOME Lil Bow Wow @ 43 88| 87 OOOH BOY Regina Belle 63
THE NEPTUNES.J DUPRI (J.0UPRLP.WILLIAMS.C HUGO) S0.S0 OEF ALBUM CUT/COLUMBIA B.JEASTMOND [RBELLE.R J EASTMONO) PEAX ALBUM CUT/CONCORD
44 1 51| 55 SOMEONE TO LOVE YOU Ruff Endz @ | 44 LM 79| 92 CAN | GET THAT?!!1? 0 Bear Witnez! 79
C RODNEY,T OLIVER {C ROONEY) EPIC ALBUM CUT S MASON (BEAR WITNEZ!) @ © O EARGASM 2511
40| 44 GOT UR SELF A... O Nas | 37 Ll 91| 80 10 Petey Pablo % | 62
MEGAHERTZ MUSIC GROUP (N JONES,MEGAHERTZ,C BURNETT.S EOWARDS,P. MARSH.R SPRAGG,J BLACK) @ ILL WILL 79676°/COLUMBIA TIMBALANO (M BARRE TT 11T MOSLEY) @ JIVE 42334
411 37 1 MISS YOU © DMX Featuring Faith Evans @ | 37 97| — JUMP UP IN THE AIRO Original P Introducing Hyped Up Westbound Soljaz < | 80
KIDO KOLO (€ B.LOLLINS) @ RUFF RYOERS/DEF JAM 588874°/10JMG T MONEY G (6 CUNTON,JR RFORD, JILES,S. STEWAAT R ROBERTS, T.GREEN W.CAMPBELL S WASHINGTON.L BALTIMORE) @ WESTBOUNG 556
47 } 54| 59 RAINY DAYZ Mary J. Blige Featuring Ja Rule = | 47 il 94| 84 ETHER Nas 50
L.GOTTH (J ATKINS,| LORENZO) MCA ALBUM CUT RBROWZ (N JONES R TURNER} ILLWILL ALBUM CUT/COLUMBIA
46 | 43 HUSH LIL' LADY © Corey Featuring Lil' Romeo ® | 37 ‘Ll 99| — WHAT WOULD YOU DO? 0 Nine20 = | 99
M LEE {P.CAMPBELLO SMALLS,P.SMITH,C HODGES,YOK ISHARP MILLER KAREEMA) @ © NOONTIME 015474/MOTOWN D.BOYNTON (K HICKSONM DICKERSON.A MOBLEY.0 PITTMAN) @ MCA 155919
A 43| 31 ROUND AND ROUND © Jonell & Method Man 2| 13 ol 95| 95 STRENGTH, COURAGE, & WISDOM India.Arie 76
HLTEK S SHOWES ] COTTRELLC SMITH) ® © DEF SOULDEF JAM 58885210JMG ‘ MBATSQNL ARIE (NOIA ARIE MOTOWN ALBUM CuT
! iner/Ai i i ! ilabilty. € Indi i i i ! ing | The e popla oagies s tacks compded o 2
g e o L g e o AR s P it | st e Bkt b il - NN
rleass conmbute o s0ng s port ol Arplay ony songs are ol bl o h Hot Rk Hop biges & Tracks i hegeach e o 1l e B G e acatobe @ Y Mas s vaabe & Vi Sl avable. € Cassa Mam. Sl edbae ok, comped o prkdly [LLULLL 44 .
Ea(‘gq number I1s for @. * Indlcalgs d unavallable, in which case, catalog number is for @, ®, ©, 0 or @ res%oclivelv, based on availgbllw ©2002, VNU Business Media, Inc. SoundScan, Inc. All rights reserved. i : ¢ ]| o i . compled, nd previded by o5
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R&B/HIP-HOP

&Deeds.

JUST PLAIN NO GOOD: Proving
that Miami is more than sun,
sand, bikinis, and Uncle Luke, No
Good is looking to make a name
for itself with its forthcoming
ArtistDirect dehut, tentatively
titled Game Day PBB.

“We don’t want people to expect a
typical Miami bass album,” says T-
Nasty (aka Tracy Lattimer), one-half
of the Miami-based duo. “Our album
is totally different. It’s a club album
and we have plenty of club songs,
but it’s on a different level. We
slowed up the pace. It’s just that
Southern hip-hop, and we’re bring-
ing our flavor to the table.”

NO GOOD

Having released an independent
set, Lizard Lizard, in 1998, T-Nasty
and his partner. Mr. Fatal (aka
Derrick Hill), signed with new
label ArtistDirect because they
were impressed by ArtistDirect
CEO Ted Field.

“We had a meeting with Ted
Field, and when we sat down with
him, he really came off to us as a
down-to-earth person,” T-Nasty
says. “He let us know that he was
behind his artists 100%. He’s just
not in the business aspect of the
game—he’s just as much on our
side of the game as well.”

“We found what we were looking
for as far as a big company [that]
would be able to put the kind of
power that we needed behind our
music to get it out there,” Mr. Fatal
adds. “Instead of being a local
group. we want to go worldwide,
and ArtistDirect was perfect for us.
We knew that we were making
good-enough music that could
catch a lot of people’s ears, and with
Ted Field and the background that
he has, we knew it would be a good
opportunity.

“We had deals, but they weren’t
fully behind us,” he continues. “We
had deals with Priority and Loud
through Luke, but it didn’t end up
the way we thought it would. And
we ended up being the bad guys,

by Rashaun Hall

because people weren’t getting a
good ear of music, so it always
seemed like we weren’t holding up
our end of the deal. With Artist-
Direct, we're in front calling our
own shots, and we’re dealing with
them on a personal basis.”

Words & Deeds first featured No
Good earlier this year, when the
University of Miami’s football team
used the duo’s lead single, “Ballin’
Boy,” as its unofficial fight song
(Billboard, Jan. 19). The team went
on to win the national champi-
onship, and members of the team
joined the group in the studio to
record a special promo version of
the track.

According to ArtistDirect, ESPN
has also picked up “Ballin’ Boy” as
the official theme song for its March
Madness programming. (March
Madness is the NCAA basketball
championship that will be shown on
ESPN throughout this month.)

A POWERFUL PRODUCER: Having
either produced or co-produced
songs for the likes of P.0.D., Nas,
Babyface, and Bilal, it’s safe (if not
corny) to say that Megahertz is a
pretty powerful producer. Not bad
for a boy from Willingboro, N.J.,
who was raised in a Christian house-
hold that didn’t allow rap music.

“Not being able to listen to music
only made me want to hear it
more,” Megahertz says. “Anything
a parent tells a child not to do,
that’s the first thing they want to
do. It just made me hungry for the
music.” As a result, a young Mega-
hertz used to have to listen to hip-
hop at a friend’s house.

From sneaking around to pro-
ducing chart-toppers like P. Diddy’s
“Bad Boy for Life” seems quite a feat.
Ironically, the track for “Bad Boy for
Life” was a composition that Mega-
hertz produced for another artist.

“ ‘Bad Boy for Life’ was done pret-
ty early [in my career], but it wasn’t
going to be ‘Bad Boy for Life,’” ” he
says. “It was actually a song for
somebody else at Bad Boy, and all of
a sudden Puff was rhyming on it.”

Megahertz is currently planning
a solo album and looking for an
imprint deal. He says, “I'm going to
do an album with all my artists to
get this thing jumped off. We just
have to do it at the right time.”

In the meantime, Megahertz’s
work will be featured on upcoming
albums from R. Kelly & Jay-Z,
Xzibit, Loon, the Flipmode Squad,
and Lady May.

Rashaun Hall may be reached at
rhall@billboard.com.
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3 ARTIST (IMPRINT/PROMOTION LABEL) 3 ARTIST (IMPRINT/PROMOTION LABEL) ARTIST (IMPRINT/PROMOTION LABEL)
i NUMBER 1 18 30 ) '
1 Oops (Oh My) awsane) £ 26 433 || Any Other Night 48 He Loves Me (Lyzel In E Flat)
TWEET (THE GOLD MIND/ELEKTRAEG] | skaRissa (MOTOWN) JILL SCOTT (HIDOEN BEACWEPIC)
2 | Love You 22 |~ | AWoman's Worth 44 Jigga
FAITH EVANS [BAD BOY/ARISTA; ALICIA KEYS (J) JAY-Z IROC-A-FELLADEF JAMIDJMG:
4 Ain't It Funny 21 || Bouncin' Back (Bumpin' Me Against The Wall) 45 Best Of Both Worlds (Intro)
L] JENNIFER LOPEZ FEAT. JA RULE (EPICH 5| MYSTIKAL UIVE) = R KELLY & JAY-Z {ROC-A-FELLAWIVE/DEF JAMIDJMG)
8 U Oon't Have To Call 24 /| We Thuggin 54170 | | Girlfriend
USHER (ARISTA} i < )| FAT JOE FEAT. R KELLY (TERROR SQUALIATLANTIC] "N SYNC FEAT. NELLY LIVE
3 Nothing In This World U8 27 || Young'n (Holla Back) S5 X 62 I'd Rather
KEKE WYATT FEAT. AVANT (MCA) | FABOLOUS (DESERT STORMELEKTRAVEEG) LUTHER W
5 Always On Time 29 | | Break Ya Neck 53| | Cry Together
= JA RULE FEAT ASHANTI IMURDER INC /UEF JAM/IDJMG) =] BUSTA RHYMES LII S PROPHET JUNES (MUTOWN)
13 Foolish 32843 ot It 46 You Must Have Been
ASHANTI (MURDER INC/DEF JAWIDJMG) JAGGED EOGE (SO SO DEF/COLUMBLA) MONTELL JORDAN [DEF SOUL/IOJMG)
6 | | Butterflies 33 139 halfcra: 57 || The World's Greatest
| MICHAEL JACKSON (EPIC] MUSIQ SOULCHILD IDEF SOUILIDJMG) — 1 R KELLY [INFERSCOPE/JIVEY
7 What About Us? 25 ‘| No More Orama 56 One Mic
BRANDY (ATLANTIC) 0| MARY J. BLIGE {MCA) NAS {ILL WILL/COLUMBLA)
9 | What's Luv? 35 | .| Brotha 60 ) 64 Give It To Her
FAT JUE FEAT ASHANTI (TERROH SOUAD ATLANTIC) ANGIE STONE \J TANTO METRO & DEVONTE (2 HARD/SHOCKING VIBES/VPY
10 || More Than A Woman 30 Gone 52| | Take You Home With Me a.k.a. Body
(0| AaLvAH (BLAC “NSYNC LIVE) [ | R KELLY & JAY-Z {ROC-A-FELLAVJIVE/DEF JAM/IDJMG)
12 | * | Oon‘t You Forget It 38 Family Affair 54| | Uh Huh
(o Gienn LEwns (EPIC) MARY . BUGE (MCA) B2K (EPIC)
11 | - | Lights, Camera, Action! 3 630 — | | Feel The Girl
R MR CHEEKS (UNIVERSAL) ! MS. JADE FEAT TWEET (BEAT CLUB/INTERSCOPE}
15 | | Anything 39 461 | -~ | | Need A Girl (Part One) 64 ) 68 Closet Freak
! JAHEM FEAT. NEXT (DIVINE MILL/WARNER BROS | " P. DIDOY FEAT. USHER & LOON IBAD BOY/ARISTAY ={ CEE-LD IAMSTA)
14 | | The Whole World 3 36 Oifferences 47 | - Partll
"= | OUTKAST FEAT KILLER MIKE (ARISTA) {EPIC) _ | METHOD MAN & REOMAN {DEF JAWIOJMG}
19 || Roc The Mic 34 || Hey Luv (Anything) 66474 | SaylYiYi
|| BEANIE SIGEL & FREEWAY (RUC-A FELLADEF JAMIDJMG: MOBB DEEP FEAT. 112 (WIUNCOLUMBIA) YING YANG TWANG (COLLIPARNIN THE PAINT,XOCHI
26 | - | Pass The Courvoisier Part Il 42 249 | - | Someone To Love You 60 | | Let's Stay Home Tonight
BUSTA RHYMES FEAT P. DIDDY & PHARRELL (J) 0| RUFFENOZ (EPIC) 2| Joe Vel
17 | .t | Take Away 41 Take Ya Home 65 | Oh Boy
S= MISSY MISDEMEANOR” ELLIOTT (THE GOLD MM ELEXTRAEES) LIL BOW WOW (SO SO DEFTOLUMBIA| S CAMRDN FEAT JUELZ SANTANA (ROCA FELLATIET JAMAGUMG]
16 | Welcome To Atlanta 44 251 Rainy Oayz 691 — | Wish | Oidn't Miss You
JERMAINE DUPRI & LUDACRIS (DEF JAM SOUTWCOLUMBIA) MARY . BLIGE FEAT. JA RULE (MCAI 2| ANGIE STONE ()
28 | - | Saturday (Oooh! Ocooh!) 40 Got Ur Self A... 0 ~ .| Round And Round
S| LUACHIS (DISTURBING THA PEACLIIY JAM SOUTWIIME] NAS {ILL WILL/COLUMBIAI [ JONELL & METHDO MAN (DEF SOULDEF JAMIDJMG)
20 || UGotitBad 42 | Miss You 66 | - | First Time
0| USHER (ARISTA) OMX FEAT FAITH EVANS (RUFF RYDERS/DEF JAMIDIMG) 0] IMX (TUG/NEW LINEWARNER BROS.)
18 || Roll Out (My Business) 47 459 What If A Woman 72473 | - | Heaven Can Wait
- LUDACRS (ISTURBING THA PEACE/DEF JAM SOUTWIDUMG) JOE LIVE] = 2 MICHAEL JACKSON IEPIC)
32 | .| This Woman's Work 48 450 Put it On Paper 73472 | - | Knoc
0| MAXWELL {COLUMBIA} ANN NESBY FEAT. AL GREEN | -] KNOC-TURN'AL {LA CONI JELEKTRAZEEG)
37 | . | Makin' Good Love 49 255 Awnaw 69 | | Tribute To A Woman
= AVANT [MAGIC JOHNSON/MCA| > NAPPY RODTS (ATLANTIC) =l GINUWINE IEPIC)
23 | | Rock The Boat SO M58 | | Get This Money 753 — | You Know That | Love You
el AALIYAH (BLACKGROUND L] R KELLY & JAY-Z (ROCAFELLAUIVEZDET JAMIDIMG! o OONELL JONES (UNTOUCHABLES/ARISTA}

@ Records with the greatest impressions increase. © 2002, VNU Business Media, Inc. All rights reserved. Complled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track

service. 123 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross i
data 1s used to compile the Hot R&B/Hip-Hop Singles & Tracks chart.
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LAST WEEK

(XY

TITLE
ARTIST (IMPRINT/PROMOTION LABEL)

&t NUMBER 1

~ || Lights, c:mera, Action!  2wsanet
0 MR CHEEKS JUNIVERSAL)

| Uh Huh

B2K EPC)

Feels Good (Oon't Wuny Bout A Thing)
NAUGHTY BY NATURE FEAT. W (TVT)

Hush Lil' Lady
COREY FEAT. LIL" HDMED INOONTIMEAMOTOWN}

Round And Round
JONELL & METHOO MAN {DEF SOUL/DEF JAMIDIMG)

Qear God
WILLIED (RELENTLESS)

Foolish
L] ASHANT! (MUROER INC/DEF JAMIDJMG)

14

Think Big
CRIMEWAVE (CRIMEWAVE)

Pass The Courvoisier Part Il

BUSTA RHYMES FEAT. P.IODY & PHARRELL (J)

~| Put Yo Sets Up

= REDD EYEZZ (2-B0)

| What's Luv?

1| FAT JOE FEAT. ASHANTI (TERROR SQUAD/ATLANTIC)

| It's The Weekend
UL’ J (HOLLYWOOD!

| 7 Oays

| cRaiG DAVID

| Oops (Oh My}

= TWEET THE GOLD MINOELEKTRAEEG]

' | What About Us?

~ | BRANOY (ATLANTIC)

/| Can | Get That?!!?
BEAR WITNEZ! (EARGASM)

Saturday {Oooh! Ooooh!)
THA PEACE/DEF JAM SOUTHIDIMG)

ANTIC)

A Stop Playin’
LEVERT AGEE (KNIGHTSTARI

- | Buster
BEY OENNIS DA MENACE (1STAVENUE)
That Was Then
ROY JONES JR (BODY HEAD!
| ILove You

FAITH EVANS (BAD BOV/ARISTA}

Jump Up In The Air
ORIGINAL P (WESTBOUND!

| Oansin Wit Wolvez
STRIK 9INE_[FADE/ECMO}

| Partll

| METHOD MAN & REOMAN

| Family Affair

S MARY J BLIGE (MCA!

F JAMIDIMG!

27

29

33

37

43

47

50

47

1Al
33
43

by

TITLE
ARTIST (IMPRINT/PROMOTION LABEL)

LAST WEEK

exact times of airplay with Arbitron Jistener data. This

ARTIST IMPRINT/PROMOTION LABEL)

| Jigga
JAY-Z (ROC-A-FELLAVDEF JAM/IDJMG}

| Bouncin' Back (Bumpin' Me Against The Wall)
3| KNOC-TURN'AL (LA CONFIDENTIAL/ELEKTRAKEEG) | MYSTIKAL (IVE}
| Got Ur Self A... Fiesta
NAS (ILL WILL/COLUMBIA) ~ ' R KELLY FEAT. JAY-Z (JIVEI
Where The Party At f Never Too Far/Hero Medley
JAGGED EDGE WITH NELLY (SO SO OEF/COLUMBLA) 1 MARIAH CAREY (VIRGIN)
Roll Wit Me 58 | What's Your Name?
PRETTY WILLIE ID2REPUBLICUNIVERSAL) 8 TOMMY TEE PRESENTS NICE & SMDOTH (T7E PRODUCTIONS $47 BEATY
Young'n (Holla Back) Boottee
FABOLOUS (DESERT STORMELEKTRAVEEG) 2| BenzNO
What Would You 0o? .| Little Sister
NINE2D (MCA) R BIG JIM IPLATINUM SOUL
|| Peaches & Cream/Dance With Me | Bunny Hop
112 (BAD 0A (RED BOY)
.| Big Poppa/Warning Never Be The Same Again

51

| AWoman's Worth
ALICUA KEYS (J)

No More Orama
MARY J. BUGE (MCA)

| Lovelt
1 BILAL MOYDANTERSCOPE)

| AMTo PM
| CHRISTINA MILIAN (DEF SOULIDJMG)

_| Ain't Nobody (We Got It Locked!)

| THE RAWLO BOYS (HOUSE OF FIREI
| Knoc

54

Separated
AVANT {MAGIC

Any Other Night
SHARISSA IMOTOWN)

| THE NOTORHIUS 816 _|BAD BOY/ARISTA)

Always On Time
JA RULE FEAT. ASHANT) (MURDER INC/DEF JAMIDIMGH

] GHOSTFACE KILLAH (EPIC:

.| So Fresh, So Clean
B ouTkasT (LAFACEIARISTA)

Hit 'Em Up Style (Oops!)
BL CANTRELL (REDZONE/ARISTA)

Oon't You Forget It

GLENN LEWIS (EPIC)

One More Chance/Stay With Me

| Ghost Showers
S GH E KILLAH IEPIC}

51| .| Someone To Call My Lover
S Janer viRging

64 Get Mo

22

v

THE NOTORIOUS B.\G._(BAD BOVARISTAI | SHERM FEAT, BIGGA FIGGAS (DEAN'S LIST)
Pimps/Players 69 | | Gotta Have It

SKIP FEAT, COREY C (UTP/ORPHEUS) | CHOCOLATE BANDIT (¢ 0CK)
Special Oelivery 68 § — I'm Real

G DEP_(BAD BOY/ARISTAI JENNIFER LOPEZ FEAT JA RULE (EPIC)
Oown A** Chick 60 [ ﬁoll Out (My Business)

JA RULE FEAT.CHARL BALTIMORE {MURDER INC./DEF JAWIDMG! THA PEACE/DEF JAM
The Bedrock M 67 | The Star Spangled Banner
PHATTY BANKS PRESENTS CLUB DRAMA SINTED WE FALL SUPERTIG JEY HOUSTON (ARISTAY

We Thuggin’ 65 ] Envnous

FAT JOE FEAT.R. KELLY (TERROR SQUAD/ATLANTIC) 8] oawn (LEFTSIDE/D)
Oifferent Worlds .| Could It Be

TWIN AND ALCHEMIST (ALCFAT BEATS) ol JAHEIM (DIVINE MILLAVARNER BROS
100!! 73— Lowrider

TOVA (ARISTA) CYPRESS HILL (COLUMBIA)

Lifetime 75 | .. | Stranger In My House
MAXWELL ICOLUMBIA| == TAMIA ELEXTRAEEG)

| Told Y'all || Break Ya Neck

PETEY PABLO WIVE B BuSTA RYMES (1)

@ Records with the greatest sales gains. © 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. Compiled by SoundScan from a national subset panel of core R&B/Hip-Hop stores.
This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart.
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RE ARTIST Title | X & 2|2 ARTIST Title (2 &
g < IMPRINT & NUMBER/DISTRIBUTING LABEL S = IMPRINT & NUMBER/DISTRIBUTING LABEL &8
(. NUMBER 1 :¥is 2 Weeks At Number 1 42148 {41 | | THE ISLEY BROTHERS FEATURING RONALD ISLEY AKA MR. BIGGS A& ovuswoncssamnwscomiomus  Eternal | 1
1192 KIRK FRANKLIN 050 CENTRIC 70087/20MBA (11 98/17 %) The Rebirth Of Kirk Franklin| 1 50 | | ROY JONES, JR. 500vHeAD tis7 (1258171 4 Round Dne: The Album | 50
2|1 LUDACRIS A  DISTURBING THA PEACE/DEF JAM SDUTH 566446°/10MG (12 96/19 98) Word 0f Mouf | 1 46 (44 | 8BALL  JcOR 860964 INTERSCOPE (1256/18 98) Almost Famous | &
¢ HOT SHOT DEBUT ¢ < 451 |53 | DONNIE MCCLURKIN A veriTy s315020MBA (11.58/17.98) 4 Live In London And More... | 22
3 NAPPY ROOTS  AtLANTIC 83524°AG (798 11 $8) Watermelon, Chicken & Gritz | 3 53450 (46 | | SOUNDTRACK  0er sam sesc2einJMG (12 96/16 561 How High | 6
; 4 | JAHEIM A  OVINEMILL 47452 WARNER BROS (115417 38) [Ghetto Love] 2 52 |60 PROPHET JONES  MOTOWN 01355 /UNIVERSAL (129818 98) & Prophet Jones | 16
s 487 MARY J. BLIGE A% Mca 112608° (125818 58) No More Drama {2002) 1 5 47 |45 MACK 10 caSHMONEY 560968°\UNIVERSAL {12.98/18 98} Bang OrBall | 4
6 3|2 | NAS & wwiwcowmsia ssisseicas 125 Evis s Stillmatic | 1 56 4§59 |69 T GHET-0-VISION 14681/ARISTA (11 <817 98) I'm Serious | 27
7 2 SHARISSA  MOTOWN 016155 UNIVERSAL (125818 98) No Half Steppin' | 7 57 456 |56 | | ICE CUBE  pRiORITY 29091°/CAPITOL (12 5818 38} Greatest Hits | 11
B8 5 | 3 JENNIFER LOPEZ et ssa09- (1258 EW18 50 JTo ThaL-0! The Remixes | 1 |58 462 [58 | | MR. CHEEKS unwersaLous izswisse) JohnP.Kelly | 5
__S GREATEST GAINER ,:S:_ 57 |57 | | MISSY "MISDEMEANOR" ELLIOTT A THE GOLD MINDELEKTRA 62639°/EEG (129018 5] Miss E...So Addictive | 1
9 §19]15 ALICIA KEYS A° J2000201298169%) Songs in A Minor | 1 Sl 54 |52 | | SOUNDTRACK  ienorze wes Losd CoLbia 15ioRs 5B 19 Three 6 Mafia & Hypnotize Minds Presents: Choices — The Album | 4
= el
o KLY USHER &° amstarans: (12991056 81011 3 38 58 |51 ol R. KELLY A° e a1705*/20MBA (12 9818 %) tp-2.com | 1
:9": PACESETTER :"e! YA 60 154 § J TIMBALAND & MAGOO  BLACKGRDUND 10946 (12,9818 38) Indecent Proposal [ 3
1118 |21 INDIA.ARIE A  MOTOWN 013770 /UNIVERSAL 112 58/18 58) Acoustic Soul [ 3 JLEMN 53 [48 | | SOUNDTRACK  inteRscore 4531720325819 %8 Ali | 31
64 50 | ALD LEVERT i |
9|8 JA RULE A’ MURDER INC/DEF JAM 586437°/IDJMG (12 98/19 98) Pain Is Love | 1 gl gl GERALD LEVE ELEKTRS op EG iTastnen LU T v
) . — .S.G. TH - K .
£33 8 X-ECUTIONERS  L0UD/COLUMBIA 854107/CRG (12 98 EQ/17 98) Built From Scratch | 13 55 BT LS SRS Boss Hogg .Outlast 55
6 10l KEKE WYATT  wioa s o SoulSista| 5 66 4 63 |80 . LIL BLACKY it ALICK 5127/ TRIPLE X {16 38 D) 4 Big Ballin | 50
68 NEY JAM § i
105 FAITH EVANS @ 540 80v 73000 ARISTA (12 9818 98) Faithfully | 2 o7 68 4l BONEY e T Hide§ 27
1 49 |49 NATE D “ Musi
16 §12[17 BUSTA RHYMES @ 00 (125815 Genesis | 2 £ DOGGE,_ axum s weoagtua A P
8 .
1|6 SOUNDTRACK  R0C A FELLA/DEF JAM 586671 /IDJMG (12 98/18 98) State Property | 1 52477175 | - NELLY &' romect ssnaunnassal iz g et SR
l 0 55 KNIGH
18 §23 126 FAT JOE @ TtRROR SQUAD/ATLANTIC 83472 AG (11 98/17 98) J.0.S.E.: Jealous Ones Still Envy | 6 - : ERIAN MCKNSGHE @ o oisaniersat ison SUpeere
o EEIEE MYSTIKAL e 41770 20m8A 025008501 Tarantula | 4 71480167 | | WARREN G unwversaLotei2i (125818 98) The Return Of The Regulator | 14
72 3
15114 OUTKAST A nista 26093 112 98/18 98) Big Boi & Dre Present... DutKast | 4 5166 I SADE A" eexsieinerigpy SO Roch
- 69 |7 ART| ) i its —
14113 MICHAEL JACKSON &7 et oo (1o c0 58 invincible | 1 2 y VARIOUS ARTISTS  uv,oer san ssess2i0 MG (125918%) The Source Presents Hip Hop Hits — Volume 5 | 38
1 74 476 (77 T T 1
16 116 MOBB DEEP ® 1000/c00vo s 06 (1299 £00 Infamy | 1 6 OO SHORT  SHDRT/JIVE 41761/20MBA (11 9817 %8) Chase The Cat | 14
TIELT H ?
22123 JOE e avsszomas t2sms s Better Days | 3 70 |71 JILL SCOTT A HIDDEN BEACH 82137 EPIC (1198 EQ/17 98) & Who Is Jill Scott? Words And Sounds Vol..1
171 9 SADE  r1c ssv (198 6015001 LoversLive | 5 M 64 161 | h GINUWINE A  ericoszz (1258 E0838) The Life
85 A SPA /1 ight Ni
20119 LIL BOW WOW & 5050 0661000 mis 150G (1256 E0/159) Doggy Bag| 2 77 76 LAl BUBBA SPARXXX @  BEAT CLUB 453127¢/INTERSCOPE (12 98/18 95) Dark Days, Bright Nights
3 75 |9 DIRTY § ' iff 1
s B AALIYAH &7 60ackcnounn oosr 2 s Aaliyah| 2 0 : SOUTH  1ARD 2 HIT 7088 STAEET LEVEL (17 98 CD) & : Every.1hang s Gon' Be Different... | 5
24 |18 JAGUAR WRIGHT  worv 12ssmia o529 Denials Delusions And Decisions | 16 73 |64 | VARIOUS ARTISTS  ninoen sEAcH asssa/epic (1758 £0 €O Hidden Beach Recordings Presents: Unw./rapped Vn.l.1 33
25|20 MASTER P NEw NOLIMIT 860977,UNIVERSAL 112 98/18 98) Game Face | 12 50 EAREL SMAMBIO) BT D T e PR
¢ 7 .
29431(28 SIR CHARLES JONES  han0) 6ras 10501001650 & Love Machine | 28 67163 BEl DUNGEON FAMILY st sy zsannse Efca inDarkness
82 196189} i
U 27 | 24 DMX A RUFF RYDERS/DEF JAM 586450°/10JMG (12 98/19 38) The Great Depression | 1 g LGl O Thug Misses §, 82
. i in' ]
+1 142140 IMX 106 35005/NEW LIRE (125817961 mMx | 31 83 J82(93 FEAR NO M.O.B. %0 0EEP s05/57ONEY BURKE (11 98/17 98) & Gangstas Doin' Gangsta S#@t! | 71
84 7 | PAST
29| 27 ANGIE STONE ® 7005 (2o Wahogaiy.Soull <4 87 |94 Ll PASTOR TROY  MAQD SOCETY 014173UNIVERSAL (12 9818 98) Face Off | 13
90 ! . 1 *917.98) & i
28| 30 MAXWELL A  coumbiasrss cns 1298 6o Now | 1 85 85 ¥ G. DEP  5A0BOY 73042 ARISTA {1° 98/17.95) & Child Of The Ghetto | 23
g 4 . -
26|25 | YOLANDA ADAMS  ciexrms srovtec (125159 Believe | 7 86 192183 | | DESTINY'S CHILD A* coLMBIA 61063/CAG 12 58 EQ/18 98) Survivor | 1
- 57 498 |9 ARCHI Ride Wi
25 43329 CRAIG DAVID A wiLOSTARATLANTIC 85081%/AG (11 98/17 95} BornToDolt| 12 & 1% CHIE FHATBOVISBU(I?SBCOI ide WitMe | 85
W 40 | 42 JERMAINE DUPRI 50 50 DEF/COLUMBIA B5830°/CRG (12 98 EQ/15 98) Instructions | 3 : LA oA el o AR T T Jiogs !
° R " . q
3059 JANET & vion o 12991851 AllForYou| 1 L) 8? 88 a MUSIQ SOULCHILD A e s0uL 548289°/1DMG (11.98/17 95) Aijuswanaseing (I Just Want To Sing) | 4
o 90 A ‘' CHAT
34|35 WU-TANG CLAN @ wu-TANG/LDUD/COLUMBIA B5235°/CRG (12 98 Q18 98) IronFlag| 6 o g LA ST NS e e poe) D
9 7 e i : .
Bl 32 | 36 LIL' KEKE N THE PAINT 8231/K0CH {12 98/18 98) Platinum In Da Ghetto | 22 1]62 CBD ST COSTMARA MowARLDCK 12381 HELOGLL L] (]
I 9 9 8 VA RTIST! H |
(U 35 | 34 PETEY PABLO @ vk 41723720MBA (11 58/17 38) Diary Of A Sinner: 1st Entry | 7 S RICDSIARTR S LA UE L) Bodys Soul: Mg Control 773
19|37 UGK e sirvzomsa i s se Dirty Money | 2 79 |70 | MARY J. BLIGE A% wmcanzsie (1298189 No More Drama | 1
3631 VARIOUS ARTISTS  fusr avoess sssimr-inteascore zsnssss Ryde Dr Die Vol. 11 In The "R We Trust| 9 M3 7 Il MARY MARY & cucoumeia cnths s e s ULLILY et
. 9 78 |73 PO' WHITE TRASH AND THE TRAILER PARK SYMPHONY  pocker cHance 1003 (165 (o) & Po' Like Dis | 47
4138 | JAY-Z A ROC A FELLVDEF JAM 586396 /IDJMG (12 98/19 36} The Blueprint | 1 -
44 ] 45| 39 LUTHER VANDROSS & 2o Luther Vandross | 2 6 .94 — L SOUNDTRACK @  MURDER INC/DEF JAM 548832°/IDJMG (12 98/18 38) The Fast And The Furious | 5
. . .. | |AN RD 4 Feelin' 7
38 (43 JAGGED EDGE A 5050 DEF/COLUMBIA 85646/CAG (1298 EQ/18 98) Jagged Little Thrill | 2 :7 : DREWA Eeus wep o cor — Vgu 2
o ppr—— | P 8 4l 97 |81 VARIOUS ARTIST g Red S — Vol R S hi
M 44 [ 47 FABOLOUS @ 0ESERT STORM ELEKTRA 626797/EEG {12 96/18 95) Ghetto Fabolous | 2 SR P L L LT glume One: Soul Searching | 29
‘A 84|79 THE TEMPTATION
43|32 JILL SCOTT @  Hio0EN BEACH ss1s0EPIC (143819 %) Experience: Jill Scott 826+ | 7 * AL S pTov o UntveRSAl 2 ol ol el
e — - 00 L . . \ ;
B 37|33 L | JAY-Z  noc areiivoe sam sammtanoomo o sors s MTV Unnluaged | 8 93 PROJECT PAT @ 1vPNOTIZE MINDS/LOUD 1350 CRG (12 36 EQ/1798) Mista Don't Play Everythangs Workin | 2
AR 5 » . » [ B &4 ] » ' » A \ . A »
00 000" X ks »
£ | ¢ E g
2 | e 2 =
- < = X<
17 - w -
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LA Tidle 235 S |ARTIST M /t BUTINC Title | 235
o NUMBER 1 ¥ 16 Weeks At Rumber 1 13 | AALIYAH A7 BLACKGROUND 107531129817 98) Dne In A Million | 98
4 L 2PAC _A° DEATH ROW 2006 KOCH 11996 25 98) AllEyezDnMe | 308 B0 — | MARVIN GAYE woror. sz oveemse v e The Best 0f Marvin Gaye: 20th Century Masters The Millennium Collection 2 1
2 | 2PAC A° AMARU.OEATH ROW 430301° INTERSCOPE {19 38/24 98) Greatest Hits | 167 9_| KEITH SWEAT A’ viNTERTAINMENT.ELEKTRA 60763 FEG (119817 85} Make It Last Forever | 307
1 | MARY J. BLIGE A’ upTowN 110681/MCA 1598 11 98) What's The 4117 | 108 15 | R. KELLY A" Jive 41522 20MBA (11 98/17 58) 12 Pla 183
4 3 | THE NOTORIOUS B.I.G. A‘ 840 B0Y 73000 ARISTA (11 9%/1898) Ready To Die | 335 5 |LUTHER VANDROSS (£ACyLv 66058 EPIC (1098 EQ/17 98) Greatest Hits 10
S 7 | MAKAVELI A* peathrow 63012 KOCH (12 92 17 59) The Don Killuminati: The 7 Day Theory | 194 |5l 17 [ SADE A‘ i+ wzs71298E01898) The Best Of Sade | 374
O B 14| JAY-Z A FREE2E/ROC A FELLA/PRIORITY 50592°/CAPITDL (10 95/16 98) Reasonable Doubt | 221 17 — | THE JACKSON 5 morows 1sss4UNVERSAL 698 11 %) The Best Of The Jackson 5: 20th Century Masters The Millennium il
7 4 101 AL GREEN A 1yTHE RIGHT STUFF 30800 CAPITOL (10 98/17 98) Greatest Hits | 366 ‘B 19 | DR. DRE _A° AFTERMATH 490185* INTERSCOPE 11298 18 8) Dr. Dre — 2001 | 107
Bl 6 | 2PAC A AMARUJIVE 41636Z0MBA (11 98/17 98 Me Against The World | 288 §& 18 | JODECI A® uprown 110198 MCA (6 98/11 96} Forever My Lad 127
2 8 | THE NOTORIOUS B.1.G. @ ' 5ADBOY 73011/ARISTA (19 9,24 58) Life After Death | 223 — | DR. DRE A® DEATH ROW 63000° (11 3617 88} The Chronic | 267
108 12] JUVENILE A‘ cASHMONEY 153162/UNIVERSAL 112 98/18 98] 400 Deqreez | 167 W20 — | MICHAEL JACKSON €% eric 507301298 E0, 1898 Thrifler | 242
118 16 NAS A COLUMBIAS7S84° CRG (798 EQ 11 981 limatic | 37 sl 23 | LAURYN HILL A" RUFFHDUSE/COLUMB A 63035°/CRG {11 98 EC/17.98) The Miseducation Of Lauryn Hill | 110
11 MARY J. BLIGE _a° vca s (10981538 My Life | 16 22 | JAY-Z A° ROC A FELLAGEF JAM 546822 IDJMG 12 3818 98 Vol. 3... Life And Times Of S. Carter | 74

& Albums with the greatest sales gains this week. Calalo% albums are 2-year old ttles that have fallen below No. 100 on The Billboard 200 of reissues of alder albums. Total Chart Weeks column reflects combined weeks title has appeared on the Top R&B/Hip-Hop Albums and Top R&B/Hip-Hop Catalog Albums. @ Recording Industry
Assn. Of America (RIAA] certification for net shipment of 500,000 album units (Gold). A RIAA certification for nat shipment of 1 miflion unnts (Platinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral forlowing Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double
albums with a runring time of 100 minutes or more, the RIAA multiplies shipments béthe number of discs and/or tapes, RIAA Latin awards: > Certification for net shipment af 100,000 units (Dro). / Certification of 200,000 units {Platino). /,*Certification of 400,000 units (Multi-Platino). *Asterisk indicates LP is available. Most tape prices,
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BRAND NEW DAY: After months and
months of observers offering loose-
lipped speculation, the joint venture
between Tommy Boy Records and
the Warner Music Group (WMG)
came to an end March 1 (Billboard
Bulletin, March 4). In the agreement,
WMG is the proud owner of Tommy
Boy’s catalog and publishing, as well

SILVERMAN

as approximately one dozen artists
from Tommy Boy’s roster, including
De La Soul, Handsome Boy Model-
ing School, and Everlast.

Acts like Amber, Junior Vasquez,
Thunderpuss, Victor Calderone,
Sneaker Pimps, and Masters at
Work—all of which WMG passed
on—will follow label founder Tom
Silverman to his new company,
Tommy Boy Entertainment (TBE),
which recently signed house act
Murk to the label.

According to Silverman, WMG let
Tomuny Boy’s entire staff go March
1, but “a transition team of about
15 people will keep things running
smoothly for the next few weeks at
the new company.” When the dust
settles, Silverman says TBE will
have a full-time staff of about 18,
comprising “fresh blood” and hold-
overs from the existing staff, includ-
ing Victor Lee.

“We’re going to return to the
foundation that Tommy Boy built its
reputation on,” Silverman explains
of TBE, which will maintain its inde-
pendent distribution system. “We'll
be investing in what’s hot and new
in dance/electronic, an area of music
that the majors just don’t give a shit
about. Majors need million-sellers,
while we can make a nice profit from
records that sell 125,000 copies.

“We’ll be focusing on creativity in
both A&R and marketing,” he con-
tinues. “While these were integral
elements of our original vision, they
often got weighed down in all the
bureaucracy of working with a major.
And although our staff will be small-

by Michael Paoletta

er, spirit and excitement will be high.
Synergy will be 100%. The larger and
more corporate a business gets, the
more things fall through the cracks.”
On March 19, singles-driven im-
print Tommy Boy Silver Label—
which Silverman retained in the
agreement—issues Dolce’s hotly
anticipated “Fire” and PPK’s Euro-
pean crossover smash “Resurection.”
TBE will release Thunderpuss’ beat-
mixed compilation, Barry Harris +
Chris Cox Present Thunderpuss, the
same day, followed by Masters at
Work’s Our Time Is Coming and
Junior Vasquez’s DJ-mixed set Earth
Music April 9 and Sneaker Pimps’
Blood Sport April 23. Silverman con-
firms that he has licensed both Our
Time Is Coming and Blood Sport to
numerous labels around the world.
With such tracks as Masters at
Work Featuring Puppah Nas-T &
Denise’s “Work,” Amber’s “Yes,” and
Sneaker Pimps’ “Stick,” the label is
currently enjoying much radio air-
play in various U.S. markets, includ-
ing Los Angeles, New York, San Fran-
cisco, Cincinnati, and San Diego.
“My enthusiasm for the music is
at an all-time high, like during
Tommy Boy's first year,” Silverman
enthuses. “It’s about the passion,
where music meets the consumer—
in their heart. At the end of the day,
consumers vote with their dollars.”

NEWSY NEIGHBORS: In the coming
weeks, expect V2 Records to an-
nounce the formation of MTA, a new
imprint representing V2's clubbier
acts such as <<rindgérose>>, Aphro-
dite, D:Fuse, and Pussy 2000.

Fans of Q-Burns Abstract Mes-
sage’s 2001 full-length, nvisible Air-
line, will be happy to know that a
remixed version, Re-Routed, streets
in May on Q-Burns mastermind
Michael Donaldson’s own Orlando,
Fla.-based Eighth Dimension Rec-
ords. Remixers on board include
Hakan Lidbo, King Britt, Grumptron-
ix, and Neon Heights. Donaldson is
scheduled to embark on a Re-Routed
tour following the album’s release.

Founded by CEO Andy Ruffell,
DanceStarUSA—modeled after Eng-
land’s annual DanceStar Awards—
presents its inaugural award cere-
mony March 24 at the Jackie Gleason
Theater in Miami. Coinciding with
annual dance/electronic confab the
Winter Music Conference, Dance-
StarUSA will feature 16 award cate-
gories (including album of the year,
best international DJ, and best com-
pilation album), as well as live per-
formances by artists and DJs.

Funky Green Dogs Take A Trip
Via MCA With ‘Super California’

BY LARRY FLICK

NEW YORK—Oscar Gaetan admits
that it hasn’t been easy for Funky
Green Dogs (FGD) to get back into the
swing of active club duty.

“It’s been a couple years, which is a
lifetime in dance music,” notes the
producer/musician, who helms the
MCA act with longtime collabora-
tor/producer Ralph Falcon. “We’re
hoping that people remember us in a
positive way. But we also know that
we're starting over, to a certain extent.
That’s hard, but we're up to the chal-
lenge. We've made a good record;
we're ready to fight for it.”

The record in question, Super Cal-
ifornia, is already off to a fine start. It
hits retail March 26, fueled by the
turntable smash “You Got Me (Burn-
ing Up),” which recently topped the
Billboard Hot Dance Music/Club Play
Chart. The collection follows 2000’s
Star, the act’s last effort for the now-
defunct Twisted Records (which was
previously distributed by MCA).

It was the paperwork and red tape
resulting from FGD's shift to MCA
that contributed to the delay in issu-
ing a new recording. “You'd think that
it would just be a matter of signing a
few papers and that's it,” Gaetan says
with a laugh. “But it was a little more
complicated than that. These things
can take a while to iron out.”

Ultimately, Gaetan, Falcon, and fea-
tured singer Tamara are happy with
their new label scenario—though it did
take a moment to get used to the new
rhythm of making a record required by
MCA. “In the past, we just made the
record and handed it in,” Gaetan says.
“This time, there was a lot more back-
and-forth between us and the label.
They were involved in the entire pro-
cess. They challenged us and made us
work harder. There was no slacking.”

The resulting album fondly recalls

the tribal-house tone of FGD’s now-
classic 1997 debut, Get Fired Up. “Rise
Up” is an invigorating, bottom-heavy
stomper that is a strong mainstream
single contender, while the hypnotic,
minor-keyed “Free” shows the act
effectively maintaining its foothold
among underground clubgoers.

FUNKY GREEN DOGS

However, the standout jam is the
frenetic, hit-worthy “Better Be There,”
which showcases Tamara as a vocalist
capable of soulful, full-bodied belting.
It'’s on this track that the singer (who
replaced original FGD frontwoman
Pamela Williams midway through the
making of Star) shows her diva poten-
tial. Gaetan says that working with
Tamara from the outset of Super Cal-
ifornia added to its creative potency.

“The big difference was that we
knew that we were writing for her,” he
notes. “Last time, we wrote an album
and didn’t have a vocalist. We knew
Tamara’s strengths, and we were able
to gear everything toward the little
things, like knowing which keys she
sings best in. Her performance is so
much stronger because of that.”

Also bolstering the quality of Super
California was Gaetan and Falcon’s
decision to work exclusively on the
project and not indulge their extracur-

ricular career as famed remix team
Murk. (That outfit recently inked a
deal with Tommy Boy Entertainment
[see Beat Box, this page].) They opted
to write together this time, unlike pre-
vious sets wherein they often con-
tributed tracks written individually.
(FGD’s songs are handled by Murk
Publishing [ASCAP].)

“The tracks that we liked on our last
album were the ones that we wrote
together,” Gaetan says. “We decided to
do all of the music together this time,
and it made all the difference for us.”

With the music in place, it's now up
to MCA to bring the project to the
public. So far, the label is focusing on
breaking FGD at radio. “You Got Me
(Burning Up)” is currently getting air-
play at mix shows, and it goes to
rhythm radio March 18. A top 40 ship-
ment is still to be determined.

MCA is also aiming to maintain the
act’s profile at club level—a decision
some retailers believe is wise. “This is
a club-intensive act; you don’t want to
alienate that core audience in order to
go for a pop hit,” notes Marlon Cre-
aton, manager of indie outlet Record
Kitchen in San Francisco.

Managed by Kim Benjamin of New
York-based Kimco Entertainment,
FGD will serve its club constituents by
touring extensively behind this set.
Tamara is slated to do track dates
throughout the spring (booked by
Marc Katz of Evolution Agency in New
York), with an eye toward hitting the
early summer gay-pride festival circuit.

“Qur goal is to build as much visi-
bility around this act and this record
as possible,” says MCA director of mar-
keting Sig Sigworth, adding that the
label will soon issue a promo-only
mega-mix of past and current FGD
material to club DJs and other outlets.
“We’re planning to work this record
through the end of the year.”

¢ Dolce, “Fire” (Tommy Boy Sil-
ver Label single). This is the track of
the moment in all big-room clubs, as
well as on radio stations like WKTU
New York. Written/produced by the
Orange Factory and spotlighting the
scorching wailings of native New
Yorker Dolce, “Fire” is well-poised to
zoom straight to the top of the Bill-
board Hot Dance Music/Club Play
chart. Due in stores March 19, “Fire”
is the lead single from Junior Vas-
quez’s beat-mixed Tommy Boy com-
pilation, Earth Music (April 9).

* Res, “They-Say Vision” (MCA
single). Culled from this newcom-
er’s critically acclaimed debut, How
I Do, “They-Say Vision” is a dance-
floor classic in the making, espe-
cially Robbie Rivera’s Vocal Mix Part
Two, with its radiating synth effects

Hot Plate

and warm rhythms. Those desiring
something darker are advised to
check out Rivera’s Peak Tribal Session
Dub. DJ Encore and Guiseppe D. pro-
vide radio-primed mixes.

® The Ones, “Flawless” (Groovili-
cious/Strictly Rhythm single). A smash
in Ibiza, Spain, last summer, resulting
in a UK. crossover hit, “Flawless” is
rereleased in the U.S. with new mixes
and a new label. (It originally appeared
on A Touch of Class Recordings.)
Phunk Investigation’s Vocal mix
recalls a certain Gary’s Gang disco hit.
Fans of all things electro should go
directly to Different Gear’s remix.

* Luke Slater, “Nothing at All”
(Mute single). The first single culled
from Slater’s forthcoming album,
Alright on Top (April 9), is a sterling
slab of electronic pop featuring the
vocals of the Aloof’s Ricky Barrow.
King Unique (Matt “Watkins”
Thomas & Matthew Roberts) recon-
structs the track into a chunky,
trance-laced, peak-hour jam. Rob
Rives’ trance-etched vision is less
chunky and more propulsive.

* Lydia Rhodes, “Dreams” (Bristol
Music/Strictly Rhythm single). The
wait for Rhodes’ Brian Bristol-pro-
duced cover of Fleetwood Mac’s clas-
sic “Dreams” comes to an end when
it streets March 19. Included are un-
derground remixes by Richard Morel
and Tedd Patterson.

MICHAEL PAOLETTA
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Scene.

OVERHEARD AT CRS: Label execu-
tives popped up on several panels at
the unusually contentious Country
Radio Seminar (CRS), held in Nash-
ville Feb. 27-March 2 (see story, this
page). Here are some of the high-
lights of their comments:

¢ “Our business model on the
label side is completely broken,”
Capitol Records president/CEO
Mike Dungan said. “It just doesn’t
make sense anymore, We're at a cri-
sis point, and we can go two ways:
Play it safe and sell 300,000-400,000
{units] and keep yourself kind of
afloat, or play on the edge. That’s
what we've elected to do at Capitol.
We know some of the [music] we
bring might be a stretch, but if we
hit it, we'll hit it [big).”

&

DUNGAN

But CMT senior VP/GM Brian
Philips noted at another session that
the current format culture discour-
ages playing on the edge. When he
launched KPLX (the Wolf) Dallas,
Philips “came [to Nashville] and
said, 'I'm going to play some music
that's not on the charts,’ and got
probably the coldest reception in the
history of Nashville.”

¢ At a panel titled “How a Record
Company Creates Its Stars,” Sony
Music Nashville president/CEQ
Allen Butler declared that “some
[PDs] are exciting programmers,
and some people are lumps and
warts on the back of a hog's ass.”
Later, Butler noted that labels “have
to sign acts on guts, faith, and no
paid consultant or research telling
us we should sign that act. We
spend the money because we truly
believe there is something unique
and special there.” He also said that
he thinks the label’s legal wrangling
with Dixie Chicks will be resolved
“very shortly . . . because those girls
want to make music and tour.”

Additionally, Brooks & Dunn
were honored with Country Radio
Broadcasters’ artist humanitarian of
the year award Feb. 28 during CRS.

by Phyllis Stark

ON THE ROW: Jama Bowen has been
promoted to VP of press at CMT and
its Web site, CMT.com. She previ-
ously was director of communica-
tions for the network, where she has
worked for seven years,

Chip Hardy has been appointed
to the newly created position of
VP/GM at Marathon Key Music,
reporting to the publishing com-
pany's president, Billy Joe Walker
Jr. Hardy most recently was VP of
creative services at Hamstein
Music Group.

Longtime Columbia Records
West Coast regional promoter Mar-
lene Augustine will join MCA
Nashville in a similar capacity April
1. She replaces Denise Roberts,
who recently segued to Universal
South Records.

Publicist Kay Clary exits Front
Page Publicity after two years to
form the Nashville-based Commo-
tion PR. Clients include Lucky Dog
Records and Kathy Mattea.

Brinson Strickland has joined
JAG Management in Nashville after
seven years as tour manager/guitar
player for Bryan White. JAG repre-
sents Brad Paisley.

The date of the 37th annual Acad-
emy of Country Music Awards has
been changed from May 21 to May
22, It will be broadcast on CBS-TV
from Los Angeles’ Universal Am-
phitheatre. Nominees will be an-
nounced March 14.

ARTIST NEWS: Doug Stone is in
the process of signing with Audi-
um Records. The artist—who
previously recorded for Epic,
Columbia, and Atlantic—has one
platinum and four gold albums
to his credit and has scored 15
top 10 singles, including four No.
1 titles.

Cyndi Thomson will open seven
dates on Alan Jackson's tour,
beginning April 11 in Ames, Iowa.

Hyperion Books published
Brenda Lee’s autobiography, Lit-
tle Miss Dynamite: The Life and
Times of Brenda Lee, March 6. The
book was written by Lee; her
daughter, Julie Clay; and journal-
ist Robert K. Oermann,

ASCAP will present its Golden
Note Award to Garth Brooks
March 12 at a reception and din-
ner on Capitol Hill. The event will
recognize Brooks’ contributions
to American music as a per-
former/songwriter.

Confederate Railroad has signed
with the Bobby Roberts Co. for
booking representation,

Clear Channel’s Influence
Raises CRS Attendees’ Concerns

BY ANGELA KING, SEAN ROSS,

and PHYLLIS STARK
NASHVILLE—Clear Channel
bashing took on Olympic sport-
sized proportions at the 33rd
annual Country Radio Seminar
(CRS), held Feb. 27-March 2 in
Nashville. The massive company
was slammed by panelists and
attendees at numerous sessions,
and host Charlie Monk of Monk
Family Music joked at the closing
“New Faces” show, “What is the
difference between Enron and
Clear Channel?”

His answer: “About six months.”

While he did not mention Clear
Channel by name, Citadel Com-
munications president/CEO Larry
Wilson set the stage during his
opening keynote address by call-
ing for radio to embrace “old-fash-
ioned” ideas, like super-serving lis-
teners. He claimed the industry
trend toward having virtual per-
sonalities and using cluster sta-
tions to flank one another is simi-
lar to “Enron radio.” Wilson said
he believes radio today is falling
into the trap of tricky dealings that
can only lead to ruin.

After jabs against the company
were lobbed at several panels, Gary
Krantz of Clear Channel’s Pre-
miere Radio Networks division
stood up to defend the company’s
charging labels $35,000 to have
acts perform at company meetings
that preceded CRS (Billboard,
March 9).

“When you throw these gener-
alities out it's dangerous, because
it's based on fear,” he said. Krantz
noted that labels spend “an inor-
dinate amount of money doing
events and showcases” for uncer-
tain results. He said a partnership
with Clear Channel could at least
guarantee that the acts would be
seen and heard by its program-
mers. “It would be great if three to
four months from now, people
could say, ‘This is a Clear Channel
record. This [is a hit] because of
those 90 minutes.’ "

Noting that the Clear Channel
programmers saw more than 20
acts during the course of the
three-day meetings, Krantz said,
“The biggest, baddest radio com-
pany in the world ordered one-
third of the [monitored-station]
panel to sit and listen to music for
nine hours.”

CMT's Brian Philips shot back,
“Too bad it had to be ordered.”

MIXED-UP INDUSTRY
During his speech, Wilson said,
“There’s great talent in local mar-
kets. Most [stations] are trying to
serve listeners, but right now [the

industry] is mixed up. The only
uniqueness we have [in the face of]
all the emerging technology is our
ability to be live and local.”
During the question-and-answer
session, Wilson was asked why,
despite being such an advocate of
live and local radio, his company is
voice-tracking in some markets.
Responding to the question, “When
is voice-tracking OK?,” Wilson said
it's for dayparts that are “more
music-intensive and less [depend-
ent on] touching people. It's OK if
it's done really well . . . but if we
didn’t have Wall Street {to answer
to], my answer would be, ‘Never.' "

CRS
NASHVIE, TN

Wilson also called for PDs to take
more risks in making music deci-
sions and avoid over-homogenizing
their stations. “We’ve got a same-
ness in country radio. We need to
play [songs with passion scores of]
10s and ones. We're playing fives all
day long, and people get bored.
We've been guilty of trying to be
too safe. We see a good sheep and
try to clone another one. You guys
have to take more chances.”

WINNING THE CAMPAIGN

While it wasn't the first CRS
research project to come to such a
conclusion, this year's research
presentation, “Winning the Coun-
try Campaign,” found a gap be-
tween listeners’ approval of coun-
try music and the radio stations
that deliver it. Under the aegis of
researcher Larry Rosin—whose
work also includes political cam-
paigns—opolitical pollsters Alan
Secrest and Linda DiVall applied
the same research techniques used
at election time to country radio.
Among their findings:

e Of a 1,009-person sample,
36% were the equivalent of coun-
try Pls, 29% were “battleground”
listeners tcomparable to P2s), and
35% were format “rejectors.”

e Twenty-eight percent were lis-
tening more than they did five years
ago, but 19% were listening less.

o The core featured a “dispropor-
tionate” percentage of women and
65-plus listeners. Fifty-six percent of
the core was older than 50 years old.

¢ Country music's “approval
rating” was 68%, compared with
75% for President George W.
Bush. Country radio’s approval
rating was 64%, while “today’s
artists” as a whole were at 63%.
The second-highest approval rat-
ing for a musical genre was for
jazz, at 46%. Among the 18-49
demo, 65% liked country music,
but only 61% approved of today's
country radio.

¢ The highest approval ratings
for individual artists were for
George Strait (90%), Alan Jackson
(889%), Tim McGraw (86%), Faith
Hill (84%), Reba McEntire (82%),
and Toby Keith (81%). Kenny Ches-
ney and Garth Brooks were tied at
78%, followed by Shania Twain
(70%) and Dixie Chicks (69%). But
asked, unaided, to name a new
country artist, Brooks was the No.
1 name, followed by Jackson, Hill,
McGraw, Strait, and Keith.

® Seventy-six percent appreciat-
ed the patriotic stance that most
stations took in the wake of the
Sept. 11, 2001, tragedies. Only 19%
thought that patriotic-themed
music and promotions should have
run their course by now.

s Twenty-six percent of the
respondents who said they were
listening to more country than
they did five years ago were also
MP3 users, suggesting that new
listeners are discovering country
music but not necessarily country
radio. Only 15% of respondents
said they would consider paying a
$10-per-month fee for commer-
cial-free radio.

NASHVILLE INCORRECT

At the “Nashville Incorrect”
panel, WKHX/WYAY Atlanta OM
Dene Hallam said the format has
“too much split-focus, and things
like the O Brother, Where Art
Thou? soundtrack take us off the
game plan, Don't be thrown off
focus [by] Ralph Stanley [having
just won a Grammy Award for]
male vocal performance of the
year and Dolly Parton for female
vocal performance.”

When Trick Pony’s Heidi Newfield
expressed concern that “one guy” is
making the music decisions at each
station and made the often-heard
plea to let listeners decide, Hallam
noted that “there has to be a gate-
keeper” in any corner of the indus-
try. “How many acts did [Warner
Bros. chief] Jim Ed [Norman] pass
on to sign you? How many hundreds
of songs did you turn down to pick
10 for your album?”

The total attendance at CRS
was 2,106 people, down 13% from
last year.
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~ | IMPRINT & NUMBER/DISTRIBUTING LABEL ~ | IMPRINT & NUMBER/DISTRIBUTING LABEL
S st NUMBER 1/ GREATEST GAINER 3EYe 27 Waskshthunbt 36|38 | LEANN RIMES o INewd You | 1
2| 2] | SOUNDTRACKA' 0 Brother, Where Art Thou? | 1 S4'E I%e £
] LOST HIGHWAY 170068/MERCURY (11 91/18.58) ! * ! ; >#"¢ PACESETTER >"e:
111 | ALAN JACKSON a’ Drive | 1 |§39M 68|73} " | EARL SCRUGGS AND FRIENDS Earl Scruggs And Friends | 39
‘;l ARISTA NASHVILLE 87039/RLG (12 98/18.98) MCA NASHVILLE 170189 {11.98/16.85) &
3|13} VARIOUS ARTISTS Totally Country: 17 New Chart-Topping Hits | 2 BN 39 33| | ALAN JACKSON A When Somebody Loves You | 1
| BNAB704/RLG {12 98/17 58} | ARISTA NASHVILLE 8333%/RLG {12 98/18.98)
7 | 8| | RASCALFLATTS o Rascal Flatts | 4 QCUEN 48 | 47 | VARIOUS ARTISTS 0 Sister! The Women's Bluegrass Collection | 35
_ | LYRIC STREET 18501 1/HOLLYWOOO {11.98/17.98) & AOUNDER 810499 {11.98/17 86}
61| 6 ’_ TIM MCGRAW A Set This Circus Down | 1 41|45 | TRISHA YEARWOOD Inside Qut | 1
- | CURB 78711{12.88/18.98} | MCA NASHVILLE 170200 {11 98/17.98}
4 | 5| | TOBYKEITH A Pull My Chain | 1 40|34 DAVID BALL Amigo | 11
1 DREAMWORKS 450297/INTERSCOPE (12 98/18 98} DUALTONE 01108/RAZOR & TIE (11.88/17.98)
5| 4| | GARTH BROOKS A Scarecrow | 1 45142| “ | TRACY BYRD Ten Rounds | 12
=N CAPITOL 31330 {10 98/18 98) RCA B7009/RLG (11.98/17.98)
13|15 &4‘ ALISON KRAUSS + UNION STATION New Favorite | 3 42 | 41 BLAKE SHELTON Blake Sheiton | 3
u ROUNDER 810495/1DJMG {11 88/17 98) WARNER BROS. 24731/WRN {11.98/17.98)
8 | 10| | SOUNDTRACK A’ Coyote Ugly | 1 W 47 | 46| ' | GEORGE STRAIT A Latest Greatest Straitest Hits | 1
CURB 78703 {11.88/17.98) MCA NASHVILLE 170100 (11 98/17 96)
9|7 _| STEVE HOLY Blue Moon | 7 44 | 48 VARIOUS ARTISTS Classic Country: Great Story Songs | 28
CURB 77972{11.38/17.98) & TIME LIFE 18804 {17 98 CDI
1111 WILLIE NELSON The Great Divide [ 5 §48 §73|75( | VARIOUS ARTISTS Hank Williams: Timeless | 22
LOST HIGHWAY 186231/MERCURY {12 99/13.98) LOST HIGHWAY 170238/MERCURY (18.98 CD}
10| 9 MARTINA MCBRIDE @ Greatest Hits | 1 ‘A 53|531. | DIAMOND RIO @ One More Day | 5
RCA 87012/ALG {12 88/18 98) ARISTA NASHVILLE 07988/RLG {11.98/17 88}
1212 BROOKS & DUNN @ Steers & Stripes | 1 U 43| 27 JOHN MICHAEL MONTGOMERY Love Songs | 27
ARISTA NASHVILLE 87003/RL0 {12.98/18.98) WARNER BROS. 48234/ WRN {17.98 COI
14 (18} _ | JO DEE MESSINA A Burn | 1 49 (49| * || CHELY WRIGHT Never Love You Enough | 4
CURB 77977{11.98/17 98) MCA NASHVILLE 170210 {11.88/17.98)
23|22 NICKEL CREEK @ Nickel Creek | 13 5151 PAT GREEN Three Days | 7
SUGAR HILL 3809 (18,98 CD) REPUBLIC 01801/UNIVERSAL {8.98/14.98)
3NN SOUNDTRACK Down From The Mountain | 10 46 |40 TRACE ADKINS Chrome | 4
LOST HIGHWAY 170221/MERCURY {12 88/18.98) CAPITOL 30818 {10,98/17.98)
17116 [ . | TIM MCGRAW A’ Greatest Hits | 1 8 52 |43 CLINT BLACK Greatest Hitsll | 8
CURB 77978 {12 98/18.98) RACA 8700%/RLG {12 98/18.98)
1517 KENNY CHESNEY A’ Groatest Hits | 1 55 (55 (.4 PATTY LOVELESS Mountain Soul | 19
BNA B7878/ALG {12 88/18 98) EPIC 85851/SONY (11.98 EQ/17.98}
1820 TRAVIS TRITT A Down The Road1Go | 8 - 54 (57 | | CAROLYN DAWN JOHNSON Room With A View | 8
COLUMBIA 8218%/SONY (11.98 E0/17.98) ARISTA NASHVILLE 88338'ALG {10 98/18.96)
19|19 " | DIXIE CHICKS A’ Fiy [ 1 50|52} . JAMIE O'NEAL @ Shiver | 14
MONUMENT 89878/SONY (12.98 E0/18.98) MERCURY 170132 {11.98/17.86)
1613 KASEY CHAMBERS Barricades & Brickwalls | 13 58|54 THE CHARLIE DANIELS BAND  How Sweest The Sound - 25 Favorite Hymns And Gospel Greats | 49
WARNER BROS, 48026 {13 98 CD} 4 SPARROW 51908 {18.98/19.98)
22 (21|:. | LONESTAR @ I'm Already There | 1 ‘8 57 | 50 MONTGOMERY GENTRY CarryingOn | 6
BNA 87011/RLG {12 98/18.98) COLUMBIA {11.99 E0/17.98)
2525 CHRIS CAGLE Play ltLoud | 20 RCIVM 56 |56 || | JESSICA ANDREWS @ WholAm | 2
CAPITOL 34170 (10.58/17.98) & DREAMWORKS 45024&/INTERSCOPE (11.98/17.88}
21|14} | GEORGE STRAIT @ The Road Less Traveled | 1 59| 61 TAMMY COCHRAN Tammy Cochran | 27
MCA NASHVILLE 170220 {11.88/10.98) EPIC 69738/SONY (.98 EQ/11.98) A
24| 24| | CYNDI THOMSON MyWorld | 7 f62 NEW RICKY SKAGGS & FRIENDS Ricky Skaggs & Friends Sing The Songs Of Bill Monroe | 62
CAPITOL 2601 {10 83/17.98) LYRIC STREET 185030/HOLLYWOQOD 18 88 CD}
2 63 DELBERT MCCLINTON Nothing Personal | 20
¢« HOT SHOT DEBUT « W REST o 150D v
SOUNDTRACK We Were Soldiers | 26 LTI 61 | 64 RODNEY CARRINGTON Morning Wood | 18
) CAPITOL 24027 (10.98/17.90) &
26123 SARA EVANS A BornToFly | 6 [CEMN 65|58 GEORGE JONES The Rock: Stone Cold Country 2001 | 5
RCA 87584/RLA (11.88/17.98) BANDIT/BNA 87029/RLG {11.98/17.98)
20| 28 HANK WILLIAMS JR. AlmeriaClub | 9 LI 60 | 62 VARIOUS ARTISTS This Is Your Country: 20 Contemporary Country Classics | 27
CURB 78728 (7.98/17.98} UTV 833061/UNIVERSAL {10.98/18 98)
30|36 JOHNNY CASH The Essential Johnny Cash | 29 [JCYAN 63 | 59 TRAVIS TRITT The Lovin' Side | 59
LEGACY/COLUMBIA {17.96 £0/24.58) WARNER BROS. 76286/RHINO {11.98 CD)
29|26 REBA MCENTIRE @ Greatest Hits Volume lll - I'm A Surviver | 1 [JCLEN 62 | 60 LYLE LOVETT Anthology Volume One: Cowboy Man | 26
MCA NASHVILLE 170202 {11.88/1B.98) CURB 170234/MCA NASHVILLE {11.98/18.88)
27|30 HANK WILLIAMS Il Lovesick Broke & Driftin’' | 17 [JCAAN 28 | — CORY MORROW Outside The Lines | 28
CURB 78726 {17.88 CO} & WRITE ON 5000 (17.85 CO) &
34|39 VARIOUS ARTISTS Time-Life's Treasury Of Bluegrass | 32 Ul 64 | 69 ROY D. MERCER Greatest Fits: The Best Of How Big'a Boy Are Ya? | 26
TIME LIFE 18701 (1%.98 CD} VIRGIN 49088/CAPITOL {10.98/18.98)
37|44 GARY ALLAN Alright Guy | 4 66| 65| .|| THE CHARLIE DANIELS BAND The Live Record | 38
MCA NASHVILLE 170201 (11.98/17.98) BLUE HAT/AUDIUM 8133/KOCH {12.98/18.98)
3332 LEE ANN WOMACK A’ | Hope You Dance | 1 69|72 RANDY TRAVIS Inspirational Journey | 34
MCA NASHVILLE 170098 {11,98/17.98} WARNER BROS. 47883/ WRN {11.98/17.96}
32|29 RAY STEVENS Osama-Yo' Mama: The Album | 20 §73 WAYLON JENNINGS RCA Country Legends: Waylon Jennings | 70
CURB 76733 {11 88/17,98) BUDDAH 9878&/ACA (24.98 CO)
3837 BRAD PAISLEY Pertll | 3 75 | — MARK MCGUINN Mark McGuinn | 18
ARISTA NASHVILLE 87008/RL0 (11 88/17.98) VFR 734757 {10,98/10.96) &
35|35 TRICK PONY @ Trick Pony | 12 67 | 66 TRAVIS TRITT The Rockin' Slde | 66
WARNER BROS. 47927/ WRN {11.98/17.96) WARNER BROS. 76297/RHINO {11.98 CD)
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E ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title E % g ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title E g
;m Tk At Mmoot 1 11 3 358
— L WILLIE NELSON A’ coLMain 378450y 1138 EQy17.99 Willie Nelson's Greatest Hits (& Some That Will Bel 22 | ALISON KRAUSS A’ rounotr stoszs+/inma (11 se/1730) Now That I've Found You: A Collection | 259
1 8 NI JR. 1| 40 12 | THE QHQBL]E DANIELS BAND A’ epic essousony (799 EQ/11 98 A i 599
6 | WAYLON JENNINGS A° ncassonnia roy11.98 Greatest Hits | 150 M 15 | GARTH BROOKS " caritor s7424 (10,9812 58) Double Live [ 172
2 | DIXIE CHICKS @' MONUMENT 68198/SONY (1098 Ec/17 96) & Wide Open Spaces | 214 14 [ THE JUDDS cune 1796 (1.98/11.98) Number One Hits | 86
3 | SHANIA TWAIN " mercury sasoos (125619 90 Come On Over | 226 M 18 | PATSY CLINE A MCASPECIAL PRODUCTS 420285/MCA (2.98/8 98] Hgginchn 168
4 | JOHNNY CASH @ Lact/coLumplaesraSONY 198 EQ/1158) i i 152 M 16 | JOHN DENVER maoacy 4750 8 9w/9.98) The Best Of John Denver [ 192
S | WILLIE NELSON @ L£GACY/COLUMBIA 53322/SONY (7 98 EQ/11.96 16 Biggest Hits | 182 S8 17 | WILLIE NELSON A LEGACY/COLUMBIA 84164/SONY (3,88 EQ/9 36) Super Hits | 347
7 3 The Greatest Hits Collection | 233 9T B 18417 71 1122
8 | ALAN JACKSON A® ARISTA NASHVILLE 1880V/ALG (12.98/18.98) The Greatest Hits Collection | 332 23 | PATSY CLINE A® mcaNASHvILLE 320012 (.9811.99) 12 Greatest Hits | 763
13 1 Smoke Rings In The Dark | 117 2 G SAPLTO| 93569 (11,96 CO)
9 | FAITH HILL A’ waRNER BROS. /WRN (1298/1898) Breathe | 121 4 24 2 14
10 ITH Ry 1.98/42 98¢ Greatest Hits Volume One | 170 — LANNE MURRAY @ straiitwar 2023t (1981990 What A Wonderful World | 89

All nights rsserved.

Platinum ot Diemond symbal indicates album's muli-platinum level, For boxed sets, and double elbums with o running time of 100 minutss or more, the RIAA multipfies Swpmlnll by the number of discs end/or tepes, RI
ost tapa prices, and CD prices for BMG and WEA labels, are suggestad lists, Tape prices merked EQ, end aft other CD prices, ere equivalent prices, which ave projected ftom wholesele prices. 4 indicaten past Heataaeker title, © 2002, VNU Business Medis, Inc., end SoundScan, Ino.

Industry Asan, Of AmuluJRIAA) cenffication h“\m shipmant of 500,000 slbum un ts (i old?. A RIAA certification
IAA Letin swards: O Cartifioation for net shipment of 100,000 unfis

62

www.billboard.com

BILLBOARD MARCH 16, 2002

| L0 d



SO OT CO . % TR/
00 D0.0.0|[(0
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lé 2 | rime Artist E E g ! TITLE Artist E %
~ | | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL ~ | | PRODUCER(SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL
sM: NUMBER 1 :we 1 Waek At Number 1 3113433} I'M NOT GONNA DO ANYTHING WITHOUT YOU  Mark Wills Duet With Jamie 0'Neal | 31
' K.STEGALL {R.VAN WARMER R ALVES) MERCURY ALBUMS CUT
123 |5 | THE COWBOY IN ME TmMcGraw| 1 N32135(38] | THE ONE Gary Allan | 32
- | B.GALLIMDRE.J STROUD,TMCGRAW IC.WISEMAN,J.STEELE A ANDERSON) CURB ALBUM CUT TBROWN,MWRIGHT (K MANND, B LEE) © MCANASHVILLE 172132
— |
2)2|a| || THE LONG GOODBYE Brooks&Dunn | 2 K 33)37|39 r, | TONIGHT | WANNA BE YOUR MAN Andy Griggs | 33
o K.BROOKS,R OUNN,M.WRIGHT {P.BRADY,R KEATING) ARISTA NASHVILLE ALBUM CUT 0.MALLOY (R.RUTHERFORD,T.VERGES) RCAALBUM CUT
1]3 | | BRING ON THE RAIN Jo Dae Messina With Tim McGraw | 1 35(37] | SHE DOESN'T DANCE Mark McGuinn =| 34
| B.BALLIMORE,T.MCGRAW [B.MONTANAH.DARLING} CURB ALBUM CUT J M MCQUINN,S.DECKER {M.MCGUINN,D.PFRIMMER, S DECKER) VFR ALBUM CUT
414|6| | BLESSED Martina McBridew| 4 J 35142 43| ”| MENDOCINO COUNTY LINE Willie Nelson Dust With Lee Ann Womack | 35
3y M.MCBRIDE,PWORLEY [H.LINDSEY,T.VERGES,B.JAMES) RCA ALBUM CUT ‘ I | M SERLETIC (B.TAUPIN M.SERLETIC) LOST HIGHWAY ALBUM CUT/MERCURY
519 (9| | IBREATHE IN, | BREATHE OUT Chris Cagle2| 5 36139 40| | SWEET MUSIC MAN Reba =| 36
C.LINDSEY (C.CAGLE,J.RDBBIN) CAPITOL ALBUM CuT A.KRAUSS (K AOGERS) O MCA NASHVILLE 172201
617|8| | YOunG Kenny Chesney =| & 30|27 ;\;,. DOES MY RING BURN YOUR FINGER Lee Ann Womack 23
‘_7 NWILSON,8.CANNON X.CHESNEY {C.WISEMAN,N.SHERIDAN.S MCEWAN) BNA ALBUM CUT j ol FLIDDELL (B MILLER J. MILLER) O MCA NASHVILLE 172220
7187 [ | SOME DAYS YOU GOTTA DANCE DixieChicks | 7 W 38140/42| | GOODBYE ON A BAD DAY Shannon Lewson | 38
P.WORLEY,8 CHANCEY |TJOHNSON,M MORGAN) MONUMENT ALBUM CUT 1 M WRIGHT (S.LAWSON,M.A.PETERS) @ MCA NASHVILLE 172233
611 | | GOOD MORNING BEAUTIFUL SteveHolye( 1 W 39]41(41] | HEATHER'S WALL Ty Herndon 2| 39
F b W.C.RIMES (Z.LYLE,T.CERNEY) CURB ALBUM & SOUNDTRACK CUT i B.WATSON,PWORLEY [R.GILES,T.NICHDLS,0.G0DARD) EPIC ALBUM CuT
9 41011} | I'MMOVIN'ON Rascal Flatts 2| 9 [ 40 ) 44|51 i HELP ME UNDERSTAND Trace Adkins | 40
| MBRIGHTM WILLIAMS (PWHITE,D.V.WILLIAMS) LYRIC STREET ALBUM CUT D.HUFF{C FARREN,S MAC,W HECTOR) CAPITOL ALBUM CUT
1011115 | MYLIST Toby Keith 2| 10 {417 43(45| || BEFORE | KNEW BETTER Brad Martin | 41
J STROUD,T.KEITH {T.JAMES,R.81SHOP} DREAMWDRKS ALBUM CUT ) B JWALKER,JR. (B SIMPSON,D.LEE) EPIC ALBUM CUT
5|2 | WRAPPED AROUND Brad Paistey 2| 2 §.42)50(58 FJ I'M GONNA MISS HER (THE FISHIN' SONG) Brad Paisley | 42
,' FROGERS (B.PAISLEY,C.DUBDIS,K LOVELACE) @ ARISTA NASHVILLE 89103 N F.ROGERS (B PAISLEY,FROGERS) ARISTA NASHVILLE ALBUM CUT
12)14 (16 | THAT'S WHEN | LOVE YOU Phil vassar | 12 43 ] 46|52 1:1 THREE DAYS Pat Green | 43
B.0ALLIMORE PVASSAR [PVASSAR,J WDDD) ARISTA NASHVILLE ALEUM CUT we G.LADANYI [PGREEN,RFDSTER) REPUBLIC ALBUM CUT/UNIVERSAL SOUTH
1311317 | | WHAT IF SHE'S AN ANGEL Tommy Shane Steiner | 13 44147 |50| | SHE was Mark Chesnutt | 44
J.RITCHEY (B.WAYNE) RCA ALBUM CUT = B.JWALKER.JR. (N COTY,J. MELTON) COLUMBIA ALBUM CUT
1411723} .| MODERN DAY BONNIE AND CLYDE Travis Trite) 14 [ 45} 45(47] | CIRCLES Sawyer Brown | 45
8 J WALKERJR TTRITT (W ALDRIDGE.J.LEBLANC} COLUMBIA ALBUM CUT M.MILLER B.TANKERSLEY (D.LDGGINS,M.GREEN} CURB ALBUM CUT
15 ) 2232 DRIVE (FOR DADDY GENE - POWER Alan Jackson | 15
K STEGALL lA(JACKSON) ) Au@ W.m ARISTA NASHVILLE ALBUM CUT / H OT S H OT D E B UT /
M 15(13 WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson=| 1 46 | KEEP LOOKING SaraEvans | 46
X.STEGALL {A JACKSON) ARISTA NASHVILLE ALBUM CUT S.EVANS,PWORLEY (S EVANS,T.SHAPIRD,T MARTIN) RCA ALBUM CUT
172124 SQUEEZE ME IN - AIRPOWER P Garth Brooks Duet With Trisha Ysarwood =| 17 [ 47 ] 52| — GET OVER YOURSELF SheDaisy | 47
AREYNDLDS (0.NICHDLSON,D.MCCLINTON) CAPITOL ALBUM CUT 0.HUFF.SHEDAISY {X.DSBDRAN,M.HUMMDN) LYRIC STREET ALBUM CUT
1210 IN ANOTHER WORLD JosDiffie | 10 f 48] 4853 | COULD NEVER LOVE YOU ENOUGH Brisn McComas = 48
0.CODK,LWILSON (T.SHAPIRO, W.WILSDN,J.YEARY) MDONUMENT ALBUM CUT LMEDICA (B.MCCDMAS) LYRIC STREET ALBUM CUT
19420(22 (. | SHOULD BE SLEEPING Emerson Drive 2| 19 K 49 K FRANTIC Jamis O'Neal | 49
J.KING,J.STROUD (L.DREW,8.SMITH} & O DREAMWDRKS 450387 K STEGALL (J.0'NEALL.DREW.,S.SMITH) MERCURY ALBUM CUT
)M 16(12| | RUN George Strait | 2 ‘M 51|59 | MONEY OR LOVE Clint Black 2| 50
T.BROWN,0.8TRAIT {T.LANE,A.SMITH) O MCA NASHVILLE 172221 C.BLACK (C.BLACK) RCA ALBUM CUT
21125/28| .| |1 DON'T WANT YOU TO GO Carolyn Dawn Johnson 2| 21 K51, 3 DON'T WASTE MY TIME Little Blg Town | 51
PWORLEY,C.D.JOHNSON (C D.JDHNSON,T.PDLK) ARISTA NASHVILLE ALBUM CUT B.CHANCEY,LITTLE BIG TOWN {LITTLE BIG TOWN,| KELLEY,C.MILLS) MDNUMENT ALBUM CUT
22123125 | |1 DON'T HAVE TO BE ME ('TIL MONDAY) SteveAzar | 22 52]58| —| | THE LIGHTHOUSE'S TALE Nickel Creek 2| 52
R VAN HDY {S.AZAR,).YDUNG,R C BANNDN) MERCURY ALBUM CUT | AKRAUSS (A MCKENZIE,C THILE} SUGAR HILL ALBUM CUT
2312628 THAT'S JUST JESSIE Kevin Denney | 23 54(46{ | INSIDE ouT Trisha Yearwood Featuring Don Henley | 31
LREYNOLDS (K.DENNEY,K.X.PHILLIPS,PJ,MATTHEWS) @ LYRIC STREET 184083 e M.WRIGHT.TYEARWDDD (B ADAMS,G.PETERS) O MCA NASHVILLE 172219
24|21 | ALWAYS LIKED THAT BEST Cyndi Thomson | 21 53|54 MAYBE, MAYBE NOT Mindy McCready | 49
PWORLEY,T.L.JAMES {C.THOMSDN,T.LJAMES,J XIMBALL} CAPITOL ALBUM CUT M.D.CLUTE.B.HUFF {M MASDN,J COLLINS) CAPITDL ALBUM CUT
25)27(30 | CRY Tammy Cochran | 25 K 55) 57|57 WHAT A MEMORY Tracy Lawrence | 55
B.CHANCEY (M.SELBY,T.SILLERS) EPIC ALBUM CUT TLAWRENCE FANDERSON (K.BEARD,J.BATES) ATLANTIC ALBUM CUT/WRN
26 /28|31 | JEZEBEL Chely Wright 2| 26 M 55| 44 DAYS OF AMERICA Blackhawk | 37
PWORLEY,C WRIGHT (M.HUMMON, J.DEMARCUS} @ MCA NASHVILLE 172227 M.0.CLUTE,H,PAUL,D.ROBBINS (H PAULD.RDBBINS LT MILLER) COLUMBIA ALBUM CUT
27 13234 | WHEN YOU LIE NEXT TO ME Kellio Coffey | 27 ® 57, 60| — TRAVELIN' SOLDIER Dixle Chicks | 57
D.HUFF (K.COFFEY,THARMON,J.0. MARTIN| BNA ALBUM CUT NODT LISTED {B.RDBISDN,F BRANIFF) NO LABEL DOWNLDAD TRACK
28 13135 JUST WHAT | DO Trick Pony | 28 L 58 MINIVAN Hometown News | 58
C.HOWARD {1.DEAN K BURNS) WARNER BRDS ALBUM CUTAWRN RKINGERY,S WHITEHEAD {S.WHITEHEAD,R. KINGERY) VFR ALBUM CuT
29 ) 33|36 NOT A DAY GOES BY Lonestar | 29 A 59| — UNTANGLE MY HEART Shannon Brown | 59
D.HUFF {S.DIAMOND,M.DERRY) BNA ALBUM CUT B.GALLIMORE (S.BROWN,M MONTGOMERY,J.COLLINS) BNAALBUM CUT
3013848 | LIVING AND LIVING WELL George Strait | 30 60 DIDN'T | Montgomery Gentry ®| 60
T.BAOWN,G STRAIT (T.MARTIN,M.NESLER,T.SHAPIRO) MCA NASHVILLE ALBUM CYT B.CHANCEY (A SMITH) COLUMBIA SOUNDTRACK CUT

@ Racords showing an Incraase In detections over the previous week, ragardlass of chart movement. Air,

power awarded to songs appaaring in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audiance. Titles balow the top 20 are removaed from

the chart after 20 weeks. = Videoclip avallability. Catalog number is for CD Single, or Vinyl Single if CD Single Is unavailable. @ CD Single available. ® OVD Single available. @ CO Maxi-Single aveilable. © Cassette Single avallable. @ Vinyl Mexi-Single available. @ Vinyl Single available. € Cassette Maxi-
Single available, ©2002, VNU Businass Madis, inc. All rights reservad.

E TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 'é TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
7 NUMBER 1% 20 Woeis Mbnter | @134 17 | | IT DON'T MATTER TO THE SUN/LOST IN YOU @ corroL s Garth Brooks as Chris Gaines
1 BUT | DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT @ curs 7311 LeAnn Ri 14119 | | | ON A NIGHT LIKE THIS waaner 6r0s. 16751wan i Trick Pony
2 OSAMA-YO' MAMA curo 13120 Ray Stevens W15K 16| | ROCKY TOP '96 oecca 1ssz7amca nashviLLe The Osborne Brothers
3 WHERE THE STARS AND STRIPES AND THE EAGLE FLY (vAic STREET 164059 HOLLYWOOD Aaron Tippin M 13| | GIRL IN LOVE cowmsia 19sasony Robin English
. 4 THAT'S JUST JESSIE ivac sTREET 184083H0LLWDD0 Kevin Denney 14 | KNOW HOW THE RIVER FEELS mcaNAsHviLLE 1721 Mcalyster
51— | SHOULD BE SLEEPING OPE Emerson Drive M 12 [ [ UNBROKEN BY YOU ivaic staeer insonaHoLirwoon Kortney Kayle
N 5 GOD BLESS THE USA curs iz Lea Gr d N194 — LOVE IS ENOUGH rca ssosyiLa 3 0f Hearts
é AMERICA WILL ALWAYS STAND  Re(eNTLESS NASHVILLE 8137°/MADACY Randy Trevis B20X — | | AUSTIN ointisenwan Blake Shelton
N 7 [ | GOD BLESS AMERICA cure iz LeAnn Rimes W 21125 POUR ME _ waRNER BRDS. 18818/WRN Trick Pony
7 K | HOW DO I LIVE a* cups 302 LeAnn Rimes 18 A ROSE IS A ROSE mercury 1721 Meredith Edwards
10 9 || SOMETHIN' IN THE WATER mONUMENT 79025/50NY Jeffrey Steele 20 HOW DO YOU LIKE ME NOW?!  0reAMWORKS 450932/INTERSCOPE Toby Keith |
11111 [, NIGHT DISAPPEAR WITH YOU wyRic STREET ItosHOLYWDDD Brian McComas g 21 LEGACY mercuny 172183 Neal Coty |
10| THE WAY YOU LOVE ME_wasner BADS, 10818 WEN Faith Hill B2SY — | | WHAT | REALLY Cyadi Thamson

@ Racords with the greatest sales galns this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certitication for net shipment of 1 million units (Platinum), with multimil-
lion titles indicated by a numeral tollowing the symbol. © 2002, VNU Business Media, Inc., and SoundScan, Inc. Al rights resarved.
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Tower Records Argentina Bans
Shakira Albums InVideo Protest

BY MARCELO FERNANDEZ BITAR
BUENOS AIRES—On March 4,
Tower Records Argentina announ-
ced that it would ban sales of
Shakira albums, It is an act of
protest against the appearance in
her latest video—for “Debajo de
Tu Ropa” (Underneath Your
Clothes)—of her boyfriend, Anto-
nio De la Rda. De la RGa is the son
of former Argentine president
Fernando De la Riia, who resigned
last December (two years before
the end of his term), detonating a
deep economic, social, and polit-
ical crisis. Antonio De la Rlia was
his father's closest advisor, and
his appearance in Shakira's video
has caused indignation among
local media.

Tower Records marketing man-
ager Marfa Ferrero confirms that
the decision to ban Shakira’s al-
bums was made by Tower Records
Argentina president Pablo di Paola
as a direct protest against Antonio
De la Rlla—not Shakira.

“[The ban] was a decision of the

company president, as a way to tap
the feelings of our clients,” Ferrero
says. “This is not against Shakira
in particular, but the video gave
Antonio too much exposure, and
he was directly related to the Ar-
gentine politicians.”

TOWER

AECORDS - V1BEQ - ROBHS

www.lowerrecords.com

Tower's stores now exhibit posters
declaring: “Antonito, we are also in
flames. That's why we don't sell
music by Shakira.”

Sony senior VP of marketing for
Latin America Luana Pagani says, “It's
surprising to us that Tower Records
Argentina—which is a licensee—
would wage a negative campaign
against such a respected artist.”

When approached by TV cam-
eras, a great majority of Tower cus-
tomers agreed with the sanction.

Argentina’s political and eco-
nomic crisis, widely chronicled in
the international media, worsened
in December. After President De la
Rida resigned, massive protests
ensued. Then came two interim
presidents from the Congress, fol-
lowed by two designated presi-
dents. The last of these was Eduar-
do Duhalde, who was sworn in
shortly before the beginning of the
yeat. Since then, the country’s deep
recession has worsened.

Through its four stores, Tower
Records Argentina sold an average
of 1,000 Shakira albums per
month. It is a significant amount
in a country mired in economic
woe, which makes the company's
decision to ban the albums even
more telling. To date, Shakira's lat-
est project, Laundry Service, has
sold a total of 75,000 copies in
Argentina. Gold status requires
sales of 20,000 units.
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OPERATION MARKET MONOPOLY:
After almost single-handedly reviv-
ing Spain’s music market, Oper-
acién Triunfo—the TV contest that
spawned a range of spinoff compila-
tions (Billboard, Jan. 12)—is now
eyeing other markets.

Vale Music, the Barcelona-based
indie label that sold 1.7 million copies
of tie-in albums, has tapped Miami-
based producer Kike Santander to
produce the solo debut of Operacidn
Triunfo winner David Bisbal, Accord-
ing to Santander, Vale is looking for
different producers to work with indi-
vidual Operacién Triunfo contestants.

SANTANDER, LEFT, AND BISBAL

Santander says Bisbal is exception-
al. “The quality of his voice is compa-
rable to that of the best Latin singers.
He is by far the most talented of the
new artists I've worked with.”

Santander spent several days on the
set of Operacidn Triunfo, acquainting
himself with the show. Bisbal will trav-
el to Miami to record this month.

“It’s a pop album, but I'm working
on the arrangements so that his
Andalusean identity comes through,”
Santander adds. “We'll have big bal-
lads and a series of dance tracks.” San-
tander says Vale has yet to determine
who will distribute the album state-
side, although he describes the label’s
vision and expectations as “global.”

GRAMMY AWARDS FALLOUT: Freddy
Fender was the wild card in the Gram-
my Awards nominations for best Latin
pop album. Given that his album was
not widely known and that I thought it
didn’t even fit in that category, it
seemed that Fender had an impossible
task on his hands. But his La Musica
de Baldemar Huerta won. How?
Fender's album was originally
released Sept. 25, 2001, by small indie
Studio M recordings. That release date
enabled it to enter the Grammy race.
Almost immediately, it got picked up
by Back Porch/Virgin, which designed
a new package and booklet and rere-
leased it Feb. 12. In the two weeks fol-
lowing, La Muisica de Baldemar Huer-

by Leila Cobo

ta sold fewer than 1,000 copies,
according to SoundScan. Prior to Feb.
12, sales of the album hadn’t even reg-
istered on SoundScan.

Are we to assume that somehow,
all those voting on the Grammy
Awards managed to get hold of the
album and cast an educated vote? We
hope that at least some did, because
voting on reputation alone is a risky
business. As it turns out, La Musica
de Baldemar Huerta is a beautiful
disc (see Reviews & Previews, Bill-
board, March 2)—and for that, we
thank everybody’s lucky stars.

In the end, though, the consumer
didn’t seem interested in who won the
Grammy Awards but rather in who
played at them. While Fender saw a
comparatively significant jump in
sales—37%—in the week following
the Grammy Awards, landing him at
No. 92 on the Billboard Top Latin
Albums chart, the real winner was Ale-
jandro Sanz, who performed with Des-
tiny’s Child. That exposure allowed
Sanz to more than double his sales of
his MTV Unplugged album and land
the No. 1 spot on the Top Latin Albums
chart, dethroning Marc Anthony. It
also allowed his Latin Grammy Award-
winning album, El Alma Al Aire, to re-
enter the chart at No. 47. Carlos Vives,
winner in the best traditional tropical
Latin album category, saw a modest
gain of 13% in sales; Ramén Ayala
experienced a minuscule 2.3% gain;
and surprisingly, merengue winner
Olga Tafién’s chart position slipped,
from No. 46 to No. 54. But Ozomatli,
whose Embrace the Chaos won the
best Latin rock/alternative album cat-
egory, re-entered the chart at No. 61,
with 2 39% jump in sales.

KEEPING CRUZ: Omer Pardillo-Cid,
who has been Celia Cruz’s personal
manager since 1999, has set up his own
management company, Sarao Enter-
tainment. The company’s main thrust
will be the management of Cruz's
career. Pardillo-Cid is also working on
two developing projects through Sarao,
which will be based in New York. As for
Cruz, work is under way on the movie
script of her life story. “Guantanamera,”
a duet with Luciano Pavarotti that was
recorded as part of the Pavarotti and
Friends concert special last year, has
been released as a single in Europe.

IN BRIEF: In other news regarding new
label Musimex, Twiins Enterprise—the
production team of brothers Omar and
Adolfo Valenzuela—is working with
the label, but not on a first-option-deal
basis. Twiins is currently producing a
new act, Roberto Tapia, for Musimex.

www.bil!board.com
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4 GUILLEN {G FRANCO} NOVISA EMILATIN SONYDISCOS
41 EIRFL SE QUE ME VAS A DEJAR Marco Antonio Solis | 12 il © | ChLAMISMACAMA UIBERACION 2| e e PEPE AGUILAR
8 SILVETTI (M A SOL NOVISA
(RSO - 7 9 | TEQUEDO GRANOE LA YEGUA ALICIAVILLARREAL 23 | HUELO A SOLEDAD ANA GABRIEL
A2 W45 |44 MAS ALTO QUE LAS AGUILAS PeJ)e Aguilar 42 UNIVERSAL LATING . 03
PAGUILAR {J SEBASTIAN) SART [BALBOA * 8 | DERAMAENRAMA LOS TIGRES OELNORTE [MES 25 |  SE QUE ME VAS A DEJAR MARCO ANTONIO SOLIS
- - = - FONOVISA FONOVISA
42|34 | | SHHH A.B. Quintanilla Y Los Kumbia Km?s 23 9 18 VASAsurum GRUPD BRYNDIS 19 [ HAY OTRAEN TU LUGAR PABLO MONTERQ
A B QUINTANILLA I11C. CK° MARTINEZ (A B.QUINTANILLA [11,C. MARTINEZ.L GIRALOO) EMI LATIN
WH © ME vom A ACORDARDE T LOS ANGELES OE CHARLY § %0 AHORA OUE HAGO SIN TI JIMMY GONZALEZ Y EL GRUPO MAZZ
44 daq | — PARA ESTAR A MANO El Coyote Y Su Banda Tierra Santa 44 FONOVISA FREDDIE
EL COYOTE ¥ SU BANDATIERRA SANTA I M ESPINOZA) EMILATIN [ BE AENAN ALMENDAREZ COELLD | 11 | 37 | MAS ALTO OUE LAS AGUILAS PEPE AGUILAR
4 " FONOVISA | MUSART /BALBOA
5 L L e, Los Tucanes De Tijuana | 45 12| CADAVEZ TE EXTRAND MAS BANDA ELRECODD ESCUCHA MI AMOR L0S PALOMINGS
OVISA FONOVISA
L 43|46 PEQUENA AMANTE El Poder Del Norte 31 20 NO TE PODIAS QUEOAR CONJUNTO PRIMAVERA 3 YA NO OUIERO VOLVER LOS RIELEROS OEL NORTE
M BUENROSTRO (M BUENROSTRO) DISA FONOVISA
o 1M 14 | MANANTIALDE JOAN SEBASTIAN 32 | POROUE TUVD QUE SER £L PODER DELNORTE
47 MITAD Y MITAD esado 47 MUSART /BALBOA DISA
J.MELIZONDO,M A ZAPATA (M A PEREZ) WEAMEX /WARNER LATINA 7 NO SEVIVIRSINTI CONJUNTO PRIMAVERA [IES 4 | PROMESAS LOS TUCANES OE TIJUANA
. . FONOVISA
R AY! BUENO Fernando Villalona Featuring Jon Secada 48 CONO. A AN ~ | TRAGDS AMAR AV -
€ ESTEFAN JR.R.GATTAN,A GAITAN (E ESTEFAN JR N TOVAR R GAITANA GAITAN) Do /30N 018608 e R ony scas CARDO CEROAIELS - T ARARa0s B
LM 32 | 27 TE QUIERO COMER LA BOCA La Mosca Tse Tse ® | 23 A1) 16 PARA ESTAR A MANO EL COYOTE Y SU BANDA TIERRA SANTA u SI TU SUPIERAS LOS TEMERARIOS
A STIVEL (6.NOVELLIS, M CARDOSO) EMI LATIN " Sl Loty s
: 15 | PEQUENA AMANTE ELPODEROELNORTE | 30 INOCENTE POBRE AMIGO JUAN GABRIEL
30 UNO, DOS Y TRES Iman 47 DISA ARIOLA /BMG LATIN
NOT LISTEQ (J.R MARTINEZ} UNIVISION 19 % 2 | DEJATEQUERER LOS TUCANES DETIUANA || %9 3 — | UNA MUJER COMO TU LOS RIELERDS OEL NORTE
UNIVERSAL LATIND
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. A panel of 91 stations (31 Latin Pop, 16 TruplcaIISaIsa 55 0 17 SHHH AB. QUINTANILLA Y LOS KUMBIA KINGS | & — TE EXTRANOD GUARDIANES DEL AMOR
Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Sangs ranked by Audience Impressions. @ Records showing an i | EONDVISS,

in
over the previous week, ragardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg-
isters an in Gainer indi song with largest audience growth. If two records are ned in. audlence suze the record being played or
more stations is placed first. Recurds below the top 20 are removed from the chart after 26 weeks. <@Vid p y. ©2002, VNU B Media, Inc. Alt
rights reserved.
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| itY: NUMBER 1/GREATEST GAINER 151 1 WeekAthumber ! 51 153(44 | PEPE AGUILAR O Lo Mejor De Nosotros | 10
*15|6 | | ALEJANDRO SANZ A MTV Unplugged | 1 — IFE
WARNER LATINA 41541 (10 98/17.58) 4 AL 52 475 \ #{83&55?;%}955 DEL NORTE Como Cansa Ser Pobre | 52
111 | | MARC ANTHONY o Libre | 1 53 ) 65|65 | MANU CHAO Proxima Estacion..Esperanza | 8
COLUMBIA B4617/SONY DISCOS (11 98 E0/17.38) || RADID BEMA 10321 VIRGIN 117 98 CD) &
2 | 4| | LOS TUCANES DE TIJUANA Las 16 Mas R DelosT 2 46|37 | | OLGA TANON YoPorTi | 4
UNIVERSAL LATIND 017043 {8 98/13 95) & || WARNER LATINA 69180 (10 58/16 98) #
4 148 | | VARIOUS ARTISTS Las 30 Cumbias Mas Pegadas | 3 50|42 ] MARCO ANTONIO SOLIS o Mas De Mi Alma | 1
DISA 027015 18 98/13 38) ' FONOVISA 0527 (10 98 16 98) &
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& )13 ALEXANDRE PIRES Alexandre Pires | 5 49 62| | PiLAR MONTENEGRO Desahogo | 36
ARIOLA B7BEVBMG LATIN {14 36 CD) 4 ke UNIVISION 310026 (9 98113 98)
7 J10]12 ALICIA VILLARREAL Soy Lo Prohibido | 3 59 160(72| | RAMON AYALA Y SUS BRAVOS DEL NORTE En Vive..El Hombre Y Su Musica | 13
UNIVERSAL LATINO 014824 {8 9&/13 98} 4 *| FREDDIE 71815 (8 98/14 98)
1218 LUPILLO RIVERA Sold QutVol.2 | 8 &0 Q62— ﬂ LOS RAZOS Con El Polve Hasta La Muerte | 23
SDNY DISCOS 84773 (7 98 EQ/13 38) ARIOLA 9296/BMG LATIN (938/12 95)
28 9 (11| | LUPILLO RIVERA 4 SufriendoASolas | 3 f6° | | | OZOMATLI Embrace The Chaos | 1
SONY DISCOS 84648 {15 88 £Q £D) INTERSCOPE 433116 {12 98/18 98} &
‘M1 8 |120| | EL PODER DEL NORTE El Autentiko Y Unico En Vive | 7 6 54— | EL COYOTE Y SU BANDA TIERRA SANTA Puras Rancheras | 54
C DISA 727018 {8 98/13 98) 4 EMI LATIN 37448 (3 98/13 98}
11113 | A.B. QUINTANILLA Y LOS KUMBIA KINGS @ Shhh! 1 O 47 |53 | JIMMY GONZALEZ Y EL GRUPO MAZZ Siempre Humilde | 44
| emrLaTIN 29745 (9 3814 98) B FREDDIE 71830 (8 98/13 96)
14| 9 | | JOAN SEBASTIAN En Vivo: Desde La Plaza El Progreso De Guadalajara | 1 28 59 | 45 | GILBERTO SANTA ROSA © Intense | 13
MUSART 12524/BALBOA (7 3313 98) SONY DISCOS 84291 110 98 E0/17 98) 4
7 |14 r JOAN SEBASTIAN Lo Dijo E!l Corazon | 7 . 58 | 50 LOS TEMERARIOS Poemas, Canciones Y Romance Vol.2 | 42
MUSART 126XW/BALBOA (3 58/17 98} & | Disa0z7019m 9t 13%)
14 120110 | CARLOS VIVES Dejame Entrar | 1 - 64— | | JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol. 2 | 39
\J EMI LATIN 35956 (9 38/15 98) 4 ARIOLA 79018 BMG LATIN 118.98 CD)
15|15 | | PAULINA RUBIO o Paulina | 1 & 72| — .| MICHAEL SALGADO Sangre De Rey | 26
| UNIVERSAL LATINO 543313 (10 98/16 5} & I SONY DISCOS 84530 18 98 EQ/13 98)
M 6| 3| | CHARLIE ZAA © De Un Solo Sentimiento | 3 4 70 | —| | INTOCABLE 14 Grandes Exitos | 15
SONOLUX 84540/SONY DISCOS (9 98 EQ/16 98) & = | emiatiNaia2 8381298
19|21 | LAURA PAUSINI Lo Mejor De Laura Pausini-Volvere Junto ATi | 9 BL3Ad 63|61 | | VARIOUS ARTISTS Ne. 1: Un Ano De Exitos Vol.2 | 61
WARNER LATINA 41070 {10 98/16 98} | sonvDiscos s 1798 EQ CD)
‘8817 |123| | LUPILLO RIVERA Sold OutVol.1 | 17 1 69| — [ | VARIOUS ARTISTS Siempre Romanticos | 45
~ | SONY DISCOS 84772 (7 98 EQ/13 98) | DISA 72800213 98 D)
16117 | PESADO Pesado Presente Futuro | 16 §/° 4 | JUAN GABRIEL Por Los Siglos | 21
WEAMEX 43774/WARNER LATINA (1398 CD} il e il ARIOLA 88777/BMG LATIN {11 98/16 98}
e
o EFER IS ALEJANDRO FERNANDEZ A Origenes | 2 74|73 j LOS HURACANES DEL NORTE Mensaje De Oro | 14
) SONY DISCOS 84637 (10.98 €Q/16 38) & L | FONOVISA 6156 {8 98r12 98} &
21|16] | PaLomo Fuerza Musical | 9 68| — INTOCABLE EsParaTi | 3
J DISA 720032 {6 38/10 98) & 0 EMILATIN 23730 (8 98/12 98) &
—
22 (26| | LOS ANGELES AZULES Historia Musical | 2 67138} | MELODY De Pata Negra | 32
- DISA 727014 (8 98/13.98} 4 SONY DISCOS 84669 (9 98 EQ/13 98)
23 13032 | LOS TEMERARIOS Baladas Rancheras | 3 61151 | ALEJANDRA GUZMAN Soy | 19
" FONOVISA 8129{10.98/12.98) & | RCA89173/BMG LATIN (10 38/15 38)
N 23 (22|  § LALEY O MTV Unplugged | 13
| WEA ROCK 40343/WARNER LATINA (10 9/16 %8) £
8
= » -
25 |28 || VICENTE FERNANDEZ Historia De Un idolo Vol. 1 | 1 LATIN POP ALBUMS TROPICAL/SALSA ALBUMS [l REGIONAL MEXICAN ALBUMS
29|29 | LOs pALOMINOS UnPoco Mas | 26
FONOVISA 86169 {8 98/13 38) ALEJANDRD SANZ MARC ANTHONY LDS TUCANES OE TUANA
28|24 | BANDA EL RECODO Tributo Al Amor | 24 MTV UNPLUGGED (WARNER LATINA | LIBRE (COLUMBIA /SONY DISCOS) LAS 16 MAS ROMANTICAS OE LOS TUCANES (UNIVERSAL LATINO
| FONOVISA 86185 (8 98/12.98)
— - - - LUIS MIGUEL A CARLDS VIVES VARIDUS ARTISTS
31130} 11?557972% gmauols Historia Musical Romantica | 1 MISROMANCES (WARNER LATINA ) DEJAME ENTRAR (EMI LATIN ) LAS 30 CUMBIAS MAS PEGADAS (DISA }
" . . ALEXANDRE PIRES VARIDUS ARTISTS ALICIA VILLARREAL
26|33 Ililsfg;}‘%gzﬁoam . Ahora Y Siempre | 9 ALEXANORE PIRES (ARIDLA /BMG LATIN} BACHATANITS 2002 (J&N /SONY DISCOS) SOY LD PROHIBIDO (UNIVERSAL LATIND )
| f AB. QUINTANILLA ¥ LOS KUMBIA KINGS OLGA TANON LUPILLO RIVERA
ol 27 ) fcﬁgkgm'ﬂﬂmﬁgg Pidemelo Todo | 27 SHHHY (EMILATIN ) YOPORTI (WARNER LATINA } SOLD QUTVDL 2 (SONY DISCOS 1
24|36 'f VARIOUS ARTISTS Solo Exitos Underground: Only Hits | 21 PAULINA RUBID TITO ROJAS LUPILLD RIVERA
MOCK & ROLL 950322/LIDERES {8 98/14 98) PAULINA (UNIVERSAL LATING } QUIERD LLEGAR ACASA (MP) SUFRIENDO ASOLAS (SONY DISCOS )
33 (35| | LUPILLO RIVERA o Despreciado | 1 CHARLIE ZAA GILBERTO SANTA ROSA ELPDDER DEL NORTE
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- i .
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35 138 | 25 B 1l CRISTIAN N Azul i 5 ORIGENES (SONY DISCOS ) LA NEGRA TIENE TUMBAD (SONY QISCOS ) L0 DIJD EL CORAZON (MUSART /BALBOA}
ARIDLA 85324/BMG LATIN (10 98/15 98) & l LALEY FULANITD LUPILLO RIVERA
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, — - = VARIOUS ARTISTS VARIDUS ARTISTS PALOMD
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37148 | ] m&‘.&%&.&mys Radio Hits...Es Musica | 24 AZUL (ARIOLA /BMG LATIN) BACHATAHITS 2001 (J&N /SONY DISCOS) HISTORIA MUSICAL (DISA )
B P PIMPINELA INDtA LOS TEMERARIDS
a0 § 44 | 60 g ,E,%%.S},’;ﬁ:i,,m, GreatestHits | 40 SERIE 2 GOLD (UNIVISION } THE BEST. (RMM /UNIVERSAL LATINO) BALADAS RANCHERAS (FONOVISA )
40 |47 | | LOS TUCANES DE TIJUANA Los Tucanes De Tijuana | 40 GIPSY KINGS VARIOUS ARTISTS VICENTE FERNANDEZ
SONY DISCDS 84565 {8 98 €Q/13 96) SOMOS GITANDS (NONESUCH /AG) 2002 ARO DEEXITOS BACHATAS Y MERENGUES (UNIVERSAL LATINO | HISTORIA DE UN IDDLOVOL 1 (SONY DISCOS )
42 456 — | | LOS RIELEROS DEL NORTE Los Mejores Exitos | 42 VARIDUS ARTISTS £L GENERAL L0S PALOMINDS
FONOVISA 84202 (8 9611238} RADID HITS. ES MUSICA (EMI LATIN } ELGENERAL ISBACK (MOCK & ROLL /LIDERES) UNPDCOMAS (FONOVISA}
447174 O s Cumbia Caliente | 43 JACIVELASQUEZ CELIA CRUZ BANDA ELRECO0D
— MICORAZON (SONY DISCOS ) CARNAVAL OF EXITOS (RMM /UNIVERSAL LATIND) TRIBUTD AL AMOR (FONOVISA |
241139 | JACI VELASQUEZ « Mi Corazon | 7
SONY DISCOS 84289 {10 98 E0/16 98} ALEJANDRD SANZ JUAN LUIS GUERRA 440 .4 GRUPO BRYNDIS
43|59 | JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol 1 | 27 ELACMA ALAIRE (WARNER LATINA } COLECCION ROMANTICA (KAREN /UNIVERSAL LATINO) HISTORIA MUSICAL ROMANTICA (DISA )
ARIDLA 79005/BMG LATIN {18.8 CD) ' SELENA FRANKIE NEGRON UBERACION
4258 LOS ANGELES DE CHARLY Te Voy A Enamorar | 1 LVE THE LAST CONCERT—KDUSTON TEXAS FEBALARY 2, 145 60 LATIY PORTUPLACER (WEACARIBE WARNER LATINA} AHORA Y SIEMPRE (DISA |
FONOWISA B 54 peneys) 3 MANU CHAD VARIDUS ARTISTS LUPILLO RIVERA
a7 AN | ALEJANDRO SANZ /. El Alma Al Aire | 3 PROXIMAESTACION ESPERANZA (RADIO BEMA ATRGIN) 2002 ANO DE EXITOS: SALSA (UNIVERSAL LATIND ) DESPRECIADO {SONY DISCOS }
I b WARNER LATINA 64774(16.98 CD) #
- MARCO ANTONID SOUS CUBANISMO! * | ELCHICHICUILOTE
AR 152 |67 IMAN Atrayendo Corazones | 48 MAS DE MI ALMA (FONI¥ISA | THE VY BEST 0F CUBAISND WUCHO GUSTD! (HAMBAL RYKODISCH MOVIENDD LAS PLUMAS (LIDERES )
UNIVISION 310035 (9 98/13 98)
8 30 [ 27 GRUPO BRYNDIS En El idioma Del Amor | 1 ® Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500000 album units (Gold). A RIAA certication for net shipment of |
DISA 727016 {8 98/13 98) & milfon un'ts (Platnum) @ RIAA certification for net shipment of 10 miltion units {Diamond). Numeral fotlowing Platinum or Diamond symbol indicates album’s mutti-platinum level. For boxed sets, and dou-
ble albums with a running time of 100 minutes or more, the RIAA muttiplies shipments by the number of discs and/or tapes. RIAA Latin awards © Certfication for net shipment of 100,000 undts (Dro).
SO 157164 | SELENA | Live, The Last Concert—Houston, Texas February 26,1995 | 2 Certrficaton of 200,000 unts {Platiol. .’ Certificaton of 400,000 units (Muti-Platino), * Asterisk indicates LP s available Most tape pnces, and CO prices for BMG and WEA labels, are suggested lists
L EMI LATIN 32119 {10 38/17 98) Tape prices marked EQ, and alt other CO prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase Pacesatter indicates biggest per-

certage growth, Heatseeker Impact shows albums removed from Heatseekers this week. & indicates past or present Heatseeker title. © 2002, VNU Business Media, Inc., and SoundScan, Inc All nghts reserved
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Sony Hopes Stanr

BY KARL ROSS

MIAMI—Brenda K. Starr is the been-
there, done-that girl. The New York-
based performer whose repertoire
runs the gamut from freestyle to
romantic salsa inked her first record
deal at 14 and found chart success
singing in English and Spanish.

Now, with her Sony Discos
debut, Temptation. Starr says she
is looking to forge a legacy. “I don’t
want it to be Brenda K. Starr for a
month or for a week.” she says. “I
want longevity. | want to be an
icon. I'm ready for the world.”

In a bid to capitalize on the cur-
rent lack of female salsa stars, Starr
says the album was hustled through
production in Miami and Puerto
Rico shortly before Christmas. It is
scheduled to street March 26.

BACK IN THE RING

It's a good thing Starr has
caught her second wind, after hav-
ing four children and a lengthy
career. “It’s like being a boxer,
when you prepare yourself for a
fight,” she says. "I'm just really,
really psyched about this project.”

Sony Discos executives say
Temptation is a top priority this
spring for their dance division, and
the company plans to focus its
marketing on Miami, Puerto Rico,
and New York.

Sony Discos executive VP Jorge
Meléndez says, “We are really excited
about this project from Brenda. The
album has a fresh and unique ap-
proach to the new tropical sound. It
encompasses the most exciting ele-
ments of today’s pop, hip-hop, R&B,
and Caribbean music.”

Well before she signed with Sony
Discos last June, Starr says she was
getting into shape for a comeback
after a two-year hiatus. She shed
more than 40 pounds to get down
to her present weight of 130
pounds and trained with her vocal
coach, Don Lawrence, to rehabili-
tate her upper register.

Starr says, “I went to my vocal
teacher and by the time we were

T

[

done, I was hitting the notes |
[used to hut] thought I didn't have
anymore. So I've really put a lot of
preparation into this album.”

Starr credits remix specialist
Eddie Arrovo with making Tempta-
tion happen. after he put in a timely
word with Sony Discos helmsman
Oscar Llovd at last year’s Winter Mu-
sic Conference. Starr says she had
several other offers, including one
from rival Universal Music Latino,
but Sony felt like the best match.

Early in her career, Starr was a
mainstream dance and freestyle
artist who drew comparisons to
Madonna. At one point, her backup
singer was Mariah Carey. Starr
reached The Billboard Hot 100
three times: twice in 1988, with “I
Still Believe” and “What You See Is
What You Get,” and once in 1991,
with “No Matter What.”

Starr went on to crack the Bill-
board Hot Latin Tracks singles
chart after signing a deal with Par-
cha Records in 1997 that yielded
three albums. The first of those, Te
Sigo Esperando—which featured
hit single “Herida"—went gold.

II Sine Agin

Starr, whose mother is from
Mayaguez, Puerto Rico, says she
wants to continue to make inroads
into the Hispanic market with
Temptation. She is most proud of
the song “Rabia.” which she says is
her first old-style bolero.

The album'’s lead single, “Por Iise
Hombre,” clocked in at No. 16 on
the national tropical charts one
week after it was serviced to radio,
according to Broadcast Data Sys-
tems. Familiar voices on the track
include labelmate Victor Manuelle
and Tito Nieves, who team for a
salsa-laced remake of the hit by sib-
ling pop act Pimpinela.

But most of the buzz at Sony
Discos’ Miami Beach headquarters,
executives there say, surrounds the
album’s title track, which is slated
to be the second single and which
promises to signal a crossover
blitzkrieg. The CD features three
versions of the song, two of which
are in Spanish.

SLAMMIN’ SONG

“All my girlfriends that heard it
were like, ‘This song is slammin’,””
Starr says. “It really has a groove. It
has passion. And it has great-
sounding production.”

Well-respected producer Rudy
Perez handled the arrangements,
while Billy Manni penned the lyrics
in both languages. Sony Discos
execs say they are hoping to show-
case the sultry tune—about a
woman in a relationship trying to
resist seduction—in tandem with
a Spanish-language soap opera.

Starr says of the song, “I found
it really sensual. When [ first met
with Rudy Perez, I found the song
a bit deep for me [vocally], so we
brought it up a half-register.”

Starr says the son motuno ver-
sion, with its raspy Latin percus-
sion, is her favorite of the three
takes on Temptation. The others
are a pop version accented with
synthesizer riffs and an English
version with a rap intro and well-
crafted lyrics.

s -~

CALENDARIOS.

* INCREDIBLECDS.COM MAYORISTA Y TIENDA CON SUS LOCALIDADES EN MIAMI 'Y NUEVA
YORK, LES OFRECE UNA GRAN SELECCION DE MUSICA LATINA CON LOS MEJORES PRECIOS
DEL MERCADO Y UN SERVICIO PROFESIONAL.

e ADEMAS DE TODOS LOS SELLOS DOMESTICOS, IMPORTAMOS UNA GRAN VARIEDAD DE
MUSICA PARA TODOS LOS GUSTOS Y NECESIDADES DE NUESTROS CLIENTES. LES
OFRECEMOS UNA GRAN SELECCION DE ACCESORIOS COMO MALETINES DE TODOS LOS
TAMANOS, LIMPIADORES DE CDS, CASSETTES EN BLANCO, BATERIAS, CAMARAS Y

e LES OFRECEMOS A TODOS NUESTROS NUEVOS CLIENTES UN 5% DE DESCUENTO EN SU
PRIMERA ORDEN Y MANTENEMOS PRECIOS ESPECIALES DURANTE TODO EL ANO.

¢ NUESTRA META ES MANTENER A TODOS NUESTROS CLIENTES SATISFECHOS Y
ACTUALIZADOS CON LA MUSICA DE HOY Y DE AYER. LOS ESPERAMOS!!!

(212) 563-4508

(305) 591-7684

BARCELONA

Billboard launches it's new European
Quatterly seties, with coverage of the
dynamic European music markel. included
is a special look at France and Barcetona.
Qur international news leam reports on
the music of France and the nation's role
in the global music industry, Barcelona's
emergence as a key music market, and
the impac! of the European conlinent's
adoption of the Euro. Plus, we provide

an at-a-glance statistical guide to

the European market.

Join Billboard and its 150,000 readers in
mote than 100 countiies worldwide for this

inaugural spotlight.
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Américalatina...

In Argentina: Sum Records has acquired Roadrunner
Arcade Music Spain. It will be renamed Sum Records
in April. With this acquisition, Sum Records now has
companies in seven countries: Mexico, Brazil,
Uruguay, Argentina, Chile, Colombia, and Spain.
MARCELO FERNANDEZ BITAR

In Brazil: Shortly after Jodo Gilberto started the bossa
nova revolution in Brazilian music, another artist
brought innovation and creativity to Msica Popular
Brasileira. Although Jorge Ben Jor played samba, his
first album featured jazz musicians. Almost 40 years
later, Ben Jor is preparing the release of his new
album, Acustico MTV (Universal), an unplugged con-
cert recorded in January in Rio de Janeiro. The disc is
produced by longtime collaborator Paulinho Tapajés.
Tracks include “Mas Que Nada” (from 1963's Samba
Esquema Novo), “Os Alquimistas Estao Chegando”
(from 1974's A Tdbua de Esmeralda), and “Pais Trop-
ical” (from 1969's Jorge Ben). TOM GOMES

In Mexico: Three stadiums are not enough for Luis
Miguel. The singer, who initially announced three sta-
dium shows in Mexico—at Estadio Tres de Marzo
(Guadalajara), Estadio Fundidora (Monterrey), and Esta-
dio Azteca (Mexico City)—has announced two series of
concerts at Mexico’s Auditorio Nacional, a venue where
he holds a record of 20 consecutive sellout shows.
Miguel will perform there March 6-10 and March 14-
17. Although Miguel won't need the 50 tons of equip-
ment and 250 technicians he uses in his stadium per-
formances, seeing him up close and personal does come
at a price: Tickets start at $120. TERESA AGUILERA

In Chile: After two months of uncertainty, popular
rockers Los Prisioneros have officially announced a
national tour and the release of a live album licensed
and distributed through an agreement with Warner
Chile. The disc will feature almost every song per-
formed by the trio during the second of their massive
reunion shows held Nov. 30-Dec. 1, 2001, in Santiago.
It will be titled Estadio Nacional, after the venue. Its
release is scheduled for March 14, one day before the
group embarks on a 12-city tour of the nation. Warn-
er also has the first option to release new Prisioneros
material, though the seven-year contract doesn’t
make the recording of new albums obligatory. It also
establishes a partnership of sorts between the label
and the band, which will share profits. Los Pri-
sioneros’ future plans include an international tour
starting in July and the release of DVD-Video and VHS
versions of last year’s concerts. SERGIO FORTUNO

In Puerto Rico: Bass player/band leader Bobby Valen-
tine marked his orchestra’s 35th anniversary with
a concert at state penitentiary Oso Blanco. The Feb.
27 event featured guest singers/musicians Rubén
Blades, Cheo Feliciano, Luigi Texidor, Marvin San-
tiago, Pedrito Guzman, Giovanni Hidalgo, Papo
Lucca, Roberto Roena, and Charlie Aponte. The
concert was recorded for a double-album that will
be released via Valentine’s own label, Bronco Rec-
ords. After departing from Fania Records, Valen-
tine staged a concert in 1975 in the same facility
that produced the albums Va a la Cdrcel I y Il (Goes
to Jail Vol. 1 and Vol. 2), the first releases of his
now-27-year-old label. RANDY LUNA
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ABOUT IMFROVISATION: Throughout
her childhood and teen years, pianist
Lynne Arriale heard little if any jazz.
“When I was a child. I began learn-
ing the piano by ear,” Arriale recalls,
“but over the years I stopped impro-
vising, because there was no place
to go with it. I was studying classical
piano and did not have the tools or
language to improvise with.”

ARRIALE

Perhaps coming to the art of im-
provisation a bit later in life—Arri-
ale began studying jazz in her mid-
20s—nhas allowed her to retain her
profound sense of wonder at the
ways in which a melody can be dis-
sected and reassembled. On Inspira-
tion (TCE, released Feb. 26), Arriale
and her trio (bassist Jay Anderson
and drummer Steve Davis) put their
own creative stamp on 10 composi-
tions that reflect a cross-section of
her favorite songs and composers,
ranging from Burt Bacharach (“A
House Is Not a Home”) and the Bea-
tles (“Blackbird”) to Keith Jarrett
(“So Tender”) and Chick Corea
(“Tones for Joan's Bones”).

Opening with Arriale’s dramatic
take on Leonard Bernstein’s “Amer-
ica” from West Side Story, each track
on Inspiration is notable for the way
in which the trio finds new wrinkles
in the most familiar of melodies. On
“America,” the well-worn melody is
readily apparent as the song begins,
but Arriale’s left hand quickly adds a
dark, bouncing undercurrent that
reflects the duality found in the
song’s lyric—the excitement of the
American dream and the difficulties
encountered when reaching for that
elusive brass ring.

“The melody by itself is very
major-sounding and very catchy and
repetitive,” says Arriale, who notes
that Wes? Side Story was one of her
favorite musicals when she was
growing up. “It was so catchy, how-
ever, that there was not a lot for the
trio to do with it. [ came upon the
idea of doing something very angu-
lar that sort of clashed with the

by Steve Graybow

melody, that at times joined togeth-
er with it and at times created an
intentional dissonance.” The pianist
says these details can change the
entire way a listener perceives a tune.

Elsewhere, Arriale puts her own
voice to such jazz standards as
Thelonious Monk’s “Bemsha Swing”
and Duke Ellington’s “It Don’t Mean
a Thing,” taking abstract harmonic
liberties with the former before
returning to the familiar opening
motif and reducing the tempo of the
latter to a slow boil. “I feel swing
most profoundly at slow tempos,
where you can feel the swing’s pull,”
Arriale says. “Sometimes, you can
leave so much space between the
notes that you create a tongue-in-
cheek sense of suspense. I played the
tune so deliberately that you wonder
if the next note is going to be
played.” Arriale’s final solo on the
song ends a more pronounced sense
of swing, giving the walking-on-
eggshells feel a breathy release.

“When [ started studying jazz, it
flipped me out, because it was an
opportunity to compose on the spot,”
Arriale says. “It meant thousands of
hours of studying the musicians who
came before me, but there was a
sense that this was something I had
to develop and that it would not hap-
pen overnight. I knew that I would
have to go deep into myself in order
to make my own statement.”

NOTEWORTHY: Canada’s Justin Time
Records will rerelease D.D. Jackson’s
Sigame and Billy Bang’s Viefnam:
The Aftermath (Jazz Notes, Billboard,
Dec. 1, 2001) March 26, with distri-
bution provided by the Innovative
Distribution Network. Both discs
originally had a U.S. release date of
Oct. 23, 2001, but neither made it
into stores, as Justin Times’ then-dis-
tributor DNA filed for Chapter 11 in
September of last year.

Ned Otter’s So Little Time, released
on his own Two and Four Recording
Company label (2and4.com, Feb. 26),
is the tenor player’s recorded debut as
a leader. Otter’s mentor George Cole-
man appears on the disc, as do pianist
Harold Mabern, trumpeter Tom Kirk-
patrick, bassist Daniel Vitale, and the
late drummer Billy Higgins. Upcom-
ing Two and Four releases include
Otter’s Nothin’ but the Blues (which
features arrangements for five horns,
rhythm section, and percussion and is
due in September) and Tenderly (Feb-
ruary 2003) and Volume 2 from Cole-
man’s New Octet (September 2003).

Pianist Joe LoCascio’s trio releas-
es Close to So Far March 5 on the
Austin-based Heart Music label.
LoCascio, whose 1986 recording
debut Sleepless (Pausa) found him
in the company of Chet Baker, is a
member of the jazz faculty of Hous-
ton Community College.
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PRO AUDID

DigiWorld Spotlights Pro Tools

Digital Audio Revolution Apparent At Traveling Exhibition

BY CHRISTOPHER WALSH

NEW YORK—The ever-evolving
world of Pro Tools was inspected by
more than 1,000 attendees of the
latest edition of DigiWorld, the trav-
eling exhibition of Digidesign’s dig-
ital audio workstation (DAW) that
landed here March 2 at Manhattan
Center Studios.

From the high-end of pro-
fessional audio recording to the
home-based hobbyist, Digidesign
has covered all

demonstration was, as advertised,
sonically exceptional.

“The 192kHz playback was tre-
mendous,” said attendee Brian
Mackewich, VP of New York-based
audio/video production and post-
production studio Gizmo Enter-
prises. “It quickly became apparent
that there’s no holding back at this
point. With those high-resolution
rates, the bottom and top both
sounded much improved. It was

We can finally put to rest people
saying, ‘We still record to analog
because...’”

At a suggested retail price of
$495, the Mbox will put Pro Tools
into many more hands, given its
imminent arrival at musical instru-
ment/ pro audio retailers. A 2-
channel USB audio peripheral fea-
turing Focusrite microphone
preamplifiers, Mbox allows produc-
tion to proceed virtually anywhere

bases: Recently
introduced prod-
ucts Pro Tools HD
and the Mbox 2-
channel micro
studio—itself a
professional product but very
portable and inexpensive—were
demonstrated by Digidesign rep-
resentatives in a packed Grand
Ballroom at Manhattan Center. In
addition, many of Digidesign’s de-
velopment partners, including
manufacturers Waves, Metric
Halo, Line 6, Massenburg Design
Works, and Sony, were also on
hand to demonstrate their pro-
cessing and ancillary products.
On the stage of the Grand Ball-
room, Digidesign VP of product
strategy Dave Lebolt demonstrated
Pro Tools HD, which supports sam-
ple rates up to 192kHz and features
higher track count and /0 capaci-
ty, among other developments. The
5.1 audio playback during the

LPRO

in conjunction with

rooLs|

Pro Tools LE soft-
ware and a laptop or
desktop computer.
The digital audio
revolution, putting

nice music to start with, but the
technology alone was great.”
While all of Gizmo’s studios are
based around a Pro Tools system,
Studio B at Gizmo Enterprises is a
Pro Tools 24 MIXplus-based 5.1
recording/mixing suite featuring a
Digidesign ProControl interface.
With engineer Rich Tozzoli, Gizmo
is a partner in 333 Entertainment,
producer of multichannel audio for
DVD and other new formats deliv-
ering surround sound and high-
resolution audio. “We're excited
about being able to offer it,” Mack-
ewich says of Gizmo’s likely
upgrade to Pro Tools HD. “It’s
always a client-driven thing, but
just the improved sound quality of
this product makes it a moot point.

professional-quali-
ty tools in the hands of virtually
everyone, was especially apparent
at DigiWorld, as more and more
musicians—as well as producers
and engineers—take advantage of
the convenience of the DAW envi-
ronment. In between Pro Tools HD
demonstrations at DigiWorld,
videotaped discussions with such
artists as Jerry Harrison—who
spoke of Pro Tools’ evolution from
editing to recording to an envi-
ronment one never has to leave—
and pioneering keyboardist Herbie
Hancock were shown as testimony
to the success of the DAW. One can
shape compositional perspective,
said surround-sound enthusiast
Hancock, “so that music will actu-
ally change as a result.”
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CONGRATULATIONS: The 44th Annu-
al Grammy Awards may be remem-
bered for recognition of traditional
American music, reinvigorated by
the O Brother, Where Art Thou?
soundtrack, which won album of the
year. Music from the Joel and Ethan
Coen film brought several more
Grammys to the Lost Highway col-
lection, while producer T-Bone Bur-
nett took producer of the year (non-
classical) honors.

LURSSEN

But the 44th Grammy Awards
should also be remembered as the
first in which a mastering engineer
received a Grammy. Engineer Gavin
Lurssen of Los Angeles-based Mas-
tering Lab mastered O Brother,
Where Art Thou?, earning the dis-
tinction of being the first mastering
engineer to be so honored.

Recognition of mastering engi-
neers’ contribution to recordings has
been several years in the making.
Audio professionals involved with
this effort include engineers Nancy
Matter, Joe Chiccarelli, Elliot
Scheiner, and Al Schmitt, who took
home his 11th Grammy for best
engineered album (non-classical) for
Diana Krall’s The Look of Love.

“I'm quite honored to be the first
recipient,” Lurssen says. “It’s also
great for Mastering Lab, because
[founder] Doug Sax kind of pio-
neered this art. This is the first time
we're officially recognized, and I'm
lucky to be the recipient, but every
year we probably work on six-to-
eight Grammy-winning albums.
Often times, it's for best engineering,
too: most of the stuff that Al Schmitt
does.” (The Look of Love was mas-
tered by Sax and Robert Hadley.)

“I think that those of us who have
run studios or post-production facil-
ities, who really know the contribu-
tion of a mastering engineer, think
this is really a foot in the door,”
Recording Academy president/CEQ
Michael Greene says. “Certainly, with

by Christopher Walsh

onitor

the [Recording Academy’s| Producers
& Engineers Wing, we will have a
much better representation, a louder
voice from that constituency. I think
we'll see their role in terms of being
awarded Grammys in, perhaps. other
categories in the future take the same
kind of road that the producers and
the engineers took a few years ago.
This is exactly the way we started out
album of the year in terms of pro-
ducers, then we added engineers at a
later time, and now we have added
mastering engineers as well.”

The producers and engineers wing
resulted from the Music Producers
Guild of the Americas (MPGA),
founded in 1997 through the efforts
of engineer/ producer Ed Cherney.
The MPGA was acquired by the
Recording Academy and renamed in
1999.

Much of O Brother, Where Art
Thou?—recorded and mixed by
Mike Piersante—was recorded at
Ocean Way Studios, with additional
recording at Sound Emporium—
both are located in Nashville—and
other locations.

The Look of Love was recorded at
Avatar Studios in New York, with
additional recording at Capitol Stu-
dios in Hollywood. “Then we went to
London and did the orchestra at
Abbey Road,” Schmitt explains,
“then mixed in Capitol's Studio C.
Then Doug Sax did his usual sterling
job at mastering.”

O Brother, Where Art Thou? and
The Look of Love, each strikingly
different from the other and
stylistically light years away from
most modern recordings, nonethe-
less accentuate the importance of
recording studios and the audio pro-
fessionals who work in them.
Squeezed between tight recording
budgets and proliferating home stu-
dios, commercial studios (with their
superior equipment, acoustic spaces,
and staff) remain a vitally important
link in the production chain—just
like mastering engineers.

“I think the longevity of O Broth-
er has something to do with the fact
that we didn’t try to get as much
level on the CD,” Lurssen says. “We
treated the music according to what
it should be. A lot of guys are really
competing with each other, trying to
get more and more level on a CD.
I've found, as a mastering engineer,
that very often it’s inappropriate to
the music. We made a deliberate
decision to not follow suit, to not
worry about being competitive, but
to really treat the music the way it
should be treated.”
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SONGWRITERS & PUBLISHERS

BMG’S SEARCH: BMG Music Pub-
lishing’s newly launched BMG Music-
Search (bmgmusicsearch.com) is tar-
geting the film, TV, advertising, and
multimedia industries with a world-
wide online search engine designed
to license both pop music and pro-
duction music.

The site offers quick music search-
es for synch licensing and spans more
than 35 BMG Music Publishing coun-
tries, instead of featuring only the
usual U.S.- or U.K.-based pop reper-
toire. Pop music seekers can scan
through 12 categories and 22 musi-
cal styles, while production music
clients can rummage around 16 cat-
egories and almost 200 musical styles.

A “quick search” feature enables a
title, artist, or songwriter to be called
up by entering a key word. Users can
create and save a custom search, make
notes on a particular song, and attach
songs to specific projects. Songs and
tracks can be instantly heard and
sought for licensing by e-mailing users’
local BMG offices; production music
users with existing blanket licensing
agreements with BMG can also report
their BMG music usage online.

BMG Songs (the U.S. division of
BMG Music Publishing) VP of film and
TV Ren Broitman says that the new
site is the only one to combine both
pop songs and production music.
“Typically, these two types of licensed
music are treated separately,” Broit-
man says. “But because BMG is one of
the largest pop-song publishers and
owners of production music, we can
combine the two and offer clients full-
service, one-stop shopping.”

The worldwide nature of the site’s
catalog will further expand *‘as more
territories come in-line and make
their songs available for all our users,”
Broitman adds. On the production
music side, he notes that multiple-
length audioclips of between 10 and
30 seconds are accessible “depending
on need, so you can get the full flavor
of what the piece is.” He says most
heneficial is that users can “personal-
ize” the site for use as a “project tool,”
so that work can be repeatedly saved,
accessed, and modified. “It’s not a
‘one-time get in and out,’ but a ‘come
back and continue.” We want people
to use it over and over.”

BMG MusicSearch also offers infor-
mation regarding BMG Music Pub-
lishing as a whole, including its clas-
sical music holdings. Rental classical
catalog eventually will be searchable
via the site, and production music
tracks will be downloadable.

Also happening at BMG Music Pub-
lishing is the 50% acquisition of song-

T
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writer Frank Musker’s catalog of
hits—and a joint venture with Musker
and publisher Johnny Stirling’s newly
formed pubbery, Music Sounds Bet-
ter. The deal reunites Musker and Stir-
ling with BMG Music Publishing

BROITMAN

Worldwide president Nicholas Firth
and BMG Music Publishing U.K. man-
aging director Paul Curran—all of
whom first worked together in 1976,
when Stirling signed Musker to Pen-
dulum Music, which was then admin-
istered by Chappell Music, where Firth
and Curran were staffers.

NMPA OFFICERS, HFA DIRECTORS: The
National Music Publishers’ Assn.
(NMPA) and licensing affiliate the

Harry Fox Agency (HFA) have elected |

officers and directors, respectively,
during last month’s meetings of their
boards of directors. Newly elected offi-
cers to the NMPA board of directors
are chairman Irwin Z. Robinson,
chairman/CEO of Famous Music Pub-
lishing; VP Martin Bandier, chair-
marn/CEO of EMI Music Publishing;
VP Donna Hilley, president/CEO of
Sony/ATV Music Publishing; VP Ralph
Peer 11, chairman/CEO of PeerMusic;
treasurer/secretary Arnold Broido,
chairman of Theodore Presser; and
assistant treasurer Freddie Bienstock,
chairman/CEO of Carlin America.

Newly elected as directors to the
HFA board of directors are chairman
Robinson; Bienstock; Broido; Max-
yne Lang, president of Williamson
Music; Evan Medow, CEO of Wind-
swept Holdings; Stanley Mills, pres-
ident of September Music; and Peer.

Incidentally, Bourne Company
CEO Beebe Bourne was appointed
to the NMPA board of directors last
December, replacing the late Leon
Brettler. Bourne has been a mem-
ber of the board of directors of the
NMPA and the Assn. of Independent
Music Publishers.

Turning Foreign Verse Into English Prose
Grammy-Show Performance Highlights The Difficulties Of Adapting Lyrics

BY JIM BESSMAN

NEW YORK—For Roxanne Seeman,
Alejandro Sanz’s performance of
“Quisiera Ser” (I'd Like to Be) with
Destiny’s Child at the Grammy
Awards show illustrated the chal-
lenge facing English-language lyri-
cists who adapt a foreign-language
song into English.

“In addition to finding a passion-
ate way of adapting the Spanish
meaning into English, having the
words fit the musical notes, and hav-
ing the accent of the words in the
right places musically, one also has
to consider a rhyme scheme,” says
Seeman, who wrote the English
lyric to the Sanz original and has
penned other songs for the likes of
Barbra Streisand, the Sisters of
Mercy, and Earth, Wind & Fire.
“Sometimes it’s also nice to try and
match the sounds of the original
language and to have internal
rhymes and alliteration.”

Seeman notes that a typical prob-
lem for the English adaptor is exem-
plified by the English word “light.”
“In English, it’s one syllable,” she
explains, “but ‘light’ in French is
‘lumiere’—‘lu-me-air-re’—four syl-
lables. Or the word ‘love’ in English
is one syllable, but the Spanish
‘amor’ and French ‘amour’ are two
syllables, and in Italian, ‘amore’ is
three syllables.”

Or take this line from the lyrics to
Rafael Hernandez's tropical Latin
song “Silencio,” as recorded by
Ibrahim Ferrer of the Buena Vista
Social Club: “Yo no quiero que las
flores sepan los tormentos que me
dalavida.”

“It’s 20 syllables,” Seeman notes,
“while the literal English translation
is ‘I don’t want the flowers to know
of my life's torments’—13 sylla-
bles—which doesn’t convey the
poetry and passion [that is] natural
in the original Spanish lyric.”

Adapting a song from a foreign
language into English, then, is not
a matter of simple translation,
especially considering that songs
in foreign languages often have
more notes to accommodate the
words—which, as noted, often have
more syllables than the same word
in English.

KEEPING THE BEAUTY
“Some words, phrases, or ideas
in a foreign language have their
own meaning and beauty but do
not translate well into English,”
Seeman continues. “And again, the
statement one would use in English

| now has to be fit to the notes. And

if you're to preserve the original
intent of the author, you have to
find another way of saying the same

thought that will not only fit to the _

musical notes, but the natural
stress or accent of a word in Eng-

lish with more than one syllable
also has to match with the accent
of the notes in the melody.”
Returning to “Quisiera Ser,” See-
man says that the literal translation
of the lyric “Son esos besos que ni
frio ni calor/Pero si son de tu boca/
Tambien, los quiero yo” is “They are
the kisses that are neither cold nor
hot/But if they are from your
mouth/Also, I want them.” But
when it was performed by Destiny’s
Child on the Grammy Awards tele-
cast, the English lyric became, “And
if your kisses leave me wanting more
and more/Still because they are
yours/l want them even more.”

SEEMAN

Seeman stresses here that her
work is an adaptation—not a tran-
slation. “Take ‘My Way,” ” she says,
speaking of Frank Sinatra singing
Paul Anka’s rewritten English lyric
for the French song “Comme
d’Habitude.” “He says, ‘I chewed it
up and spit it out’—which isn’t
really very French. They’d never
say something like that. But it was
a big hit.”

Seeman likens the process of
adapting foreign-language lyrics
into English to writing lyrics for
instrumental songs. “Instrumentals,
and especially jazz instrumentals,
have many notes requiring more syl-
lables—and thus more words—than
a pop song might.”

A jazz pianist who studied with
Sir Roland Hanna, Seeman got her
first break in 1979, when Dee Dee
Bridgewater recorded Ramsey
Lewis’ jazz instrumental “Tequila
Mockingbird,” adding Seeman’s
lyrics to the music composed by
Larry Dunn of Earth, Wind & Fire.
This led to Seeman being asked to
write a lyric for the Deodato instru-
mental “Tahiti Hut,” which he had
written with Earth, Wind & Fire's
Maurice White.

Coincidentally, Seeman had just
been to Tahiti and included the
Tahitian words “noa noa” in her
lyric. She believes that the words
mean “fragrant country,” and she
has since given the name to her

publishing company (Noa Noa
Music [ASCAP]).

GLOBAL EXPERIENCE

Well-traveled and conversant in
seven languages, Seeman has taken
inspiration from her global interests
and experiences. She wrote “Walking
on the Chinese Wall”—the 1985 title
track hit for Earth, Wind & Fire’s
Philip Bailey’s Chinese Wall solo
album—uwith her late partner Billie
Hughes, after he returned from
Japan and she from China. Her lyrics
referenced Hong Lou Meng’s famed
novel Dream of the Red Chamber.

She says literature, as well as visu-
al images, inform her work. “My lyric
for the song ‘Hong Kong Bay (Love
Without Pain)’ was inspired by a sun-
set cruise of the Hong Kong harbor
on a Chinese junk and the lines from
Doestoyevsky's The Brothers Kara-
mazov, ‘Without suffering what
would be the pleasure of life?/Life
would be transformed into an end-
less church service; it would be holy,
but tedious.’”

In 1991, Seeman and Hughes
scored the top-selling international
single in Japan with Hughes’ record-
ing of “Welcome to the Edge,” which
was covered in Japanese and taken to
No. 1 by female duo Wink. Other sig-
nificant songs co-written by Seeman
include her original English lyrics for
Streisand’s “Let’s Start Right Now"—
aversion of the Portuguese-language
Brazilian song “Raios de Luz” (Ray of
Light)—and Diane Schuur’s “I'd Fly,”
a version of Richard Cocciante’s
French hit “Pour Elle” (For Her).

She collaborated with Hughes and
Sisters of Mercy vocalist Andrew
Eldritch on the English goth group’s
international hit “Under the Gun”
and on Bette Midler's “Night and
Day.” Her work with French com-
poser/songwriter Eric Levi of ambi-
ent rock band Era and Bailey became
the end-title song for the hit French
film La Vengeance d'Une Blonde. She
also collaborated with Brazilian com-
poser/vocalist Djavan on the song “So
Hard to Know” from the Chet Baker
documentary Let’s Get Lost and with
Earth, Wind & Fire on “Cruisin’ ” for
the Spike Lee film Get on the Bus.

Sensing a post-Sept. 11 interest
among international acts in cross-
ing over to an English audience,
Seeman now looks to increase her
involvement in facilitating it.

“They're trying to find a way for
their music to be adapted while still
retaining their identity,” she says.
“They want to be understandable and
appealing to the English-speaking
audience, and the U.S. is becoming
more sensitive to the rest of the world
because it's no longer impregnable.
The world is gathering closer togeth-
er and is sensitive to other countries
in ways they never were before.”
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MARCH

March 8-10, Intercollegiate Broad-
casting System National College Radio
Convention, Hotel Pennsylvania, New
York. 845-565-0003.

March 8-10, Southland Theater Artists
Goodwill Event, sponsored by the T.J.
Martell Foundation, Luckman Fine Arts
Complex, Los Angeles. 615-256-2002.

March 8-12, National Assn. of Re-
cording Merchandisers Featuring the
Assn. for Independent Music Conven-
tion & Trade Show, San Francisco Mar-
riott, San Francisco. 856-596-2221.

March 11, Best Cellars Wine Dinner,
sponsored by the T.J. Martell Founda-
tion, Loews Vanderbilt Plaza, Nashville.
615-256-2002.

March 11, 15th Annual Nordoff-Rob-
bins Music Therapy Foundation Silver
Clef Award Dinner & Auction, Roseland
Ballroom, New York. 212-707-2818.

March 12-15, Second Annual Hip-
Hop Super Conference and Expo, Puck
Building, New York. 877-888-4472.

March 14-16, Billboard/Airplay Mon-
itor Radio Seminar & Awards, Eden Roc
Resort, Miami Beach. 646-654-4660.

March 15-17, Million Dollar Black
College Radio and Music Conference,
Radisson Atlanta South, Atlanta. 877-
659-3057.

March 19, 41st Songwriter Showcase,
presented by the Songwriters Hall of
Fame, Makor, New York. 212-957-9230.

March 19, A Roundtable Discussion
on Foreign Royalties and Sub-Publish-
ing, presented by the California Copy-
right Conference, Sportsmen’s Lodge,
Los Angeles. 818-848-6783.

March 20-24, Cowboy Poetry & Music
Festival, Melody Ranch Motion Picture
Studio, Santa Clarita, Calif. 661-286-4021.

March 20-24, 32nd Annual Record-
ing Media Forum, presented by the
International Recording Media Assn., the
Westin La Paloma, Tucson, Ariz. 609-
279-1700.

March 23-27, Winter Music Confer-
ence, Miami Beach Convention Center,
Miami Beach. 954-563-4444.

March 25, 16th Annual Soul Train
Music Awards taping, Los Angeles Sports
Arena, Los Angeles. 310-201-8867.

March 27-30, March Madness Black
College Spring Music Jam, Morris
Brown College, Atlanta. 770-621-5820.

March 29-April 12, International Pop
Overthrow Festival, various venues,
Chicago. 818-386-0108.

APRIL

April 12-14, Beyond 2002 Super Fes-
tival Featuring OutKast, Snoop Dogg,
and Ludacris, Bicentennial Park, Miami.
718-522-7171.

April 13, Rainforest Benefit Concert,
Carnegie Hall, New York. 617-496-2222.

April 14, 2002 Juno Awards, Mile
One Stadium, St. John's, Newfoundland.
416-485-3135.

April 15, Heroes Awards, presented
by the Florida chapter of the National
Academy of Recording Arts and Sciences,

Biltmore Hotel, Coral Gables, Fla. 305-
672-4060.

April 22, Heroes Awards, presented by
the Philadelphia chapter of the National
Academy of Recording Arts and Sciences,
Loews Philadelphia Hotel, Philadelphia.
310-392-3777.

April 23, Heroes Awards, presented
by the Washington, D.C., chapter of the
National Academy of Recording Arts and
Sciences, Willard Inter-Continental,
Washington, D.C. 202-662-1341.

April 24, The Record Business in
the 21st Century: Money, Success &
Careers, presented by California Law-
yers for the Arts, Ken Edwards Center,
Los Angeles. 310-998-5590.

April 25, Dove Awards, sponsored by
the Gospel Music Assn., Nashville. 615-
242-0303.

April 25, Third Annual T.J. Martell B-
Ball Classic, Basketball City, New York.
615-256-2002.

April 30, Fishing for a Cure, sponsored
by the T.J. Martell Foundation, Nashville
Shores, Nashville. 615-256-2002.

MAY
May 2, Skylar Neil Memorial Golf
Tournament, sponsored by the T.J.
Martell Foundation, Malibu Country
Club, Malibu, Calif. 615-256-2002.
May 7-9, Billboard Latin Music Con-
ference & Awards, Eden Roc Resort,

Botti in the House. Columbia jazz executives recently met with Columbia
recording artist Chris Botti during the taping of his DirecTV special at the El
Rey Theater in Los Angeles. His guests included Shawn Colvin and Sting, who
both appear on Botti’s new album, Night Sessions. Pictured at the event, from
left, are Columbia jazz senior VP Jeff Jones, Sting, Botti, Columbia jazz VP
Mark Feldman, and Night Sessions producer Kipper.

MUSIC EDUCATION BENEFIT: The Los
Angeles Philharmonic Assn. and the
Napa Valley Vintners Assn. are spon-
soring a wine-tasting event, dinner,
and silent auction to benefit the
philharmonic’s Music Matters pro-
gram, a fund for children’s music
education. The evening takes place
March 13 at the Dorothy Chandler
Pavilion in Los Angeles. Tickets are
$500. Contact: Melanie Gravdal at
323-850-2021.

LITERATURE CD: The Songs Inspired
by Literature Project has released its
first benefit CD. The album features

16 songs—each inspired by a book,
poem, or play—written and per-
formed by such artists as Bruce
Springsteen, Aimee Mann, Suzanne
Vega, Grace Slick, and Ray Man-
zarek. Proceeds will help promote
reading and adult literacy programs.
The CD may be purchased via sibl-
project.org, booksense.com, or at
public libraries nationwide. Contact:
Stephanie Clarke at 415-381-3484.

AUCTION SUCCESS: The recent
Yahoo Auctions promotion featur-
ing memorabilia from Britney
Spears’ Pepsi commercial shoots
raised more than $78,000. The funds
will go to the Britney Spears Foun-
dation, a charity benefiting children
through performing arts opportuni-
ties. Contact: Gloria Friedmann at
212-453-2244.

Miami Beach. 646-654-4660.

May 9, Steven J. Ross Award Dinner,
presented by the UJA-Federation of New
York, Waldorf-Astoria, New York. 212-
836-1126.

May 10, Ninth Annual Race to Erase
MS, benefiting the Nancy Davis Foun-
dation, Century City Plaza Hotel & Spa,
Los Angeles. 310-440-4842.

May 20, Fifth Annual Music & Enter-
tainment Industry Golf Tournament, pre-
sented by City of Hope, E! Caballero Coun-
try Club, Tarzana, Calif. 213-241-7268.

May 22, Academy of Country Music
Awards, Universal Amphitheatre, Los
Angeles. 310-201-8816.

May 22, 2002 SGMA Awards, spon-
sored by the Southern Gospel Music
Assn., Park Vista Resort, Gatlinburg,
Tenn. 865-908-4040.

May 23, W.C. Handy Awards, present-
ed by the Blues Foundation, Orpheum
Theatre, Memphis. 323-653-1588.

May 29-31, Emerging Artists and
Technology in Music Conference, MGM
Grand Hotel, Las Vegas. eat-m.com.

May 29-June 2, 56th Ojai Music Fes-
tival, Ojai Art Center, Ojai, Calif. 805-
646-2094.

JUNE

June 5, How to Protect Yourself in the
Entertainment Industry, presented by Cal-
ifornia Lawyers for the Arts, Ken Edwards
Center, Los Angeles. 310-998-5590.

June 6, Radio-Mercury Awards
Luncheon and Ceremony, Waldorf-Asto-
ria, New York. 212-681-7207.

June 11-13, E.A.R.S. Talent Show-
case & Music Conference 2002, Puck
Building, New York. 718-385-3133.

June 13, Neil Bogart Memorial Fund
Golf Classic, presented by the T.J.
Martell Foundation, Lost Canyons Golf
Club, Simi Valley. Calif. 615-256-2002.

June 13, The Songwriters Hall of
Fame 33rd Annual Awards Dinner, pre-
sented by the National Academy of Pop-
ular Music, Sheraton New York Hotel &
Towers, New York. 212-573-6933.

June 13, 12th Annual City of Hope
Celebrity Softball Challenge, Greer Sta-
dium, Nashville. 213-241-7268.

June 13-16, Fan Fair 2002, various
venues, Nashville. 866-326-3247.

June 16, MuchMusic Video Awards,
MuchMusic headquarters, Toronto. 416-
591-7400.

June 19, How to Choose an Enter-
tainment Attorney, presented by Cali-

Lines

DEATHS

Richard Voltter, 98, of pneumonia, Feb.
10 in New York. Voltter worked at pub-
lishing company Shapiro, Bernstein &
Co. for more than 66 years, serving as
president of the organization for 40
years. The company’s songs have been
recorded by such artists as Glenn
Miller, the Andrew Sisters, Tommy
Dorsey, Ray Noble, Guy Lombardo, and
Perry Como. Voltter is survived by a
daughter and two grandsons.

Ronald Freed, 64, of undisclosed
causes, Feb. 20 in Miami. Freed was
the president of European Ameri-
can Music Distributors Corp.
(EAMDC) since 1977, when the
company was formed by Universal
Edition and Schott Musik Interna-
tional. EAMDC publishes music by
such American contemporary com-
posers as Bernard Rands, Christo-
pher Rouse, and Joseph Schwanter.
In 1999, EAMDC entered into a
joint venture with Warner Bros.
Publications. Freed was also known
for representing the music of Kurt
Weill, and he served as president of
the Music Publishers’ Assn. He is
survived by his sister. In lieu of

flowers, the family requests that
donations be made in Freed’s name
to the Ronald L. Freed Scholarship
c/o The Julliard School, Attention:
Karen Raven, 60 Lincoln Center
Plaza, New York, N.Y. 10023.

Do’reen Waddell, 36, in a car acci-
dent, March 1 in Shoreham, Eng-
land. Waddell, best-remembered as a
former singer with Soul Il Soul, was
hit by several cars as she was cross-
ing a busy road. Soul II Soul gar-
nered a No. 1 hit in the U.K. with
1989’s “Back to Life,” which also hit
No. 4 in the U.S. Waddell lent lead
vocals to the group’s songs “Feel
Free” and “Happiness.”

fornia Lawyers for the Arts, Ken Edwards
Center, Los Angeles. 310-998-5590.

June 19, Music Visionary Awards
Luncheon Honoring Fred Davis and
Daniel Glass, presented by the UJA-Fed-
eration, Pierre, New York. 212-836-1126.

June 24-26, M3 REPLItech Europe,
Amsterdam Rai, Amsterdam. 800-800-5474.

June 25, BET Awards, Kodak Theater,
Los Angeles. 202-608-2000.

Juy
July 16-18, 2002 Video Software Deal-
ers Assn. Convention, Rio Suite Hotel
and Casino, Las Vegas. 818-385-1500.
July 31-Aug. 3, Atlantis Music Con-
ference, Sheraton Atlanta Hotel, Atlanta.
770-499-8600.

AUGUST
Aug. 7-9, Billboard R&B/Hip-Hop
Conference & Awards, Eden Roc Resort,
Miami Beach. 646-654-4660.

SEPTEMBER

Sept. 10-12, Billboard Dance Music
Summit, Marriott Marquis, New York.
646-654-4660.

Sept. 12-14, Third Annual Americana
Music Assn. Conference, Hilton Suites,
Nashwville. 615-340-9596.

Sept. 12-14, National Assn. of Broad-
casters Radio Show, Washington State
Convention and Trade Center, Seattle.
800-342-2460.

OCTOBER

Oct. 8-10, East Coast Video Show,
Atlantic City Convention Center, Atlantic
City, N.J. 818-385-1500.

Oct. 17-19, Amsterdam Dance Event,
Felix Meritis Conference Center, Ams-
terdam. 31-35621-8748.

Oct. 25-26, KLOS Mark & Brian
Celebrity Golf Tournament, sponsored
by the T.). Martell Foundation, Coyote
Hills Golf Club, Fullerton, Calif. 615-
256-2002.

Oct. 26, Gospel Music Hall of Fame 2002
Induction Ceremony, Detroit Marriott
Renaissance Center, Detroit. 313-592-0017.

Oct. 31-Nov. 2, MusicWorks Music
Convention and Festival, various ven-
ues, Glasgow. 141-552-6027.

NOVEMBER
Nov. 6, 36th Annual Country Music
Assn. Awards, Grand Ole Opry House,
Nashville. 615-244-2840.

Submit items for Lifelines, Good
Works, and Calendar to Jill Pessel-
nick at Billboard, 5055 Wilshire
Blvd., Los Angeles, Calif. 90036 or
at jpesselnick@billboard.com.
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Canadian Music Industry Readies Relaunch 0f Singles Format

Labels And Refailers Studying European And U.K. Experience As Guide On Configuration, Pricing, And Packaging Strategy

BY LARRY LeBLANC
TORONTO—Canada’s music indus-
try is gearing up for the return of the
singles configuration.

Industry sources say the relaunch
should take place by July, with all
major labels participating. The inten-
tion is to firmly re-establish the con-
figuration in the Canadian market-
place by September and then gauge
consumer response during the fourth
quarter. EMI Music Canada president
Deane Cameron says, “This could very
well be the opportunity for us to
develop a new buyer.”

Canada’s music industry lost con-
fidence in singles in the early "90s.
In 1994, a few companies—includ-
ing PolyGram and Sony—tried to
make an earnest investment in
them. But without support from
other labels, singles disappeared as a
major item at Canadian retail.

Simultaneously, with a lack of
retail availability of most radio hits,
there has heen an enormous demand
for compilation albums targeted at

DONLON

12- to 25-year-old consumers, includ-
ing such domestically produced,
high-profile series as “MUCHDance,”
“Big Shiny Tunes,” and “Now That'’s
What I Call Music!”

NO CONFIGURATION CONSENSUS

While there is increasing acknow-
ledgment between key retailers and
label executives of the need for a sin-
gles market in Canada, there is as yet
no consensus on what constitutes the
configuration. Packaging, pricing,
and how many tracks to make avail-
able are now under review by labels
body the Canadian Recording Indus-
try Assn. and the Retail Music Assn.
of Canada (RMAC).

“Discussions are in the early stages,”
Sony Music Canada president Denise
Donlon notes. “But there's real moti-
vation from retailers and labels to see
the relaunch through. We are looking

at other markets, particularly Europe
and the U.K,, to find out what works.”

According to the last sales estimates
available from the International Fed-
eration of the Phonographic Industry,
the retail singles market in Europe fell
from 217 million units in 1999 to 199.7
million units in 2000. More recent fig-
ures from the British Phonographic
Industry showed three consecutive
years of decline in the U.K., from 80
million units shipped in 1999 to 59.5
million units in 2001

Many Canadian music retailers have
long contended that readily available
singles could provide an entry level for
kids growing up and buying music.
Labels here have resisted for several
reasons, including the related costs in
bringing CD singles to market, a belief
that singles hurt album sales, and low
sales for currently available CD singles
of between 2,000 and 6,000 units.

“Kids are in our stores, and there’s
nothing to buy for $5 Canadian
1$3.14],” says Andrew Pollock, VP of
marketing for HMV North America,
which operates 98 stores in Canada.
“We've let labels know we see a single
as two tracks—one nat on the album—
in a slimline jewel case with whatever
artwork is economically viable and
priced at under $5 Canadian.”

Universal Music Canada president/
CEO Randy Lennox agrees: “A CD
single priced at around $2.99 Cana-
dian-$3.99 Canadian {$1.88-$2.51] is
a palatable value proposition. Singles
can cannibalize album sales, but the
risk of relaunching is worth taking,
because of the need of an entry point
in the market for young buyers.”

Noting the low profit margin of CD
singles, Warner Music Canada senior
VP/managing director Steve Kane adds,
“Nobody should be fooling themselves
that we're going to make money. How-
ever, we will be giving people an entry
point they don’t have right now.”

But given the widespread practice
of downloading and CD burning in
Canada, some industry figures are
skeptical about the relaunch. Terry
McBride of Vancouver-based Nett-
werk Management asks, “Why would
anyone spend $3 Canadian {$1.89]
for a CD single when they can down-
load it?”

Sony Music Canada senior VP of
sales Don QOates counters, “Download-
ing is cannibalizing album sales; why
not put singles back into the market-
place and have some control?”

Less than 5% of hit radio songs
are currently domestically available
as commercial singles in Canada;
they generally sell at retail for $3.99
Canadian-$5.99 Canadian ($2.51-
$3.77). Supply is limited primarily

"
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to superstar acts. Retailers also buy
CD-single imports, which retail at

between $5.99 Canadian and $7.99
Canadian ($3.77-$5.02).

“We pick up whatever CD singles are
availahle. But for the top 20, only two
or three are available,” notes Bruce
Mackenzie, senior buyer at Pindoff
Record Sales, which operates the 102-
store Music World chain nationally.

RMAC president Ken Kozey, who
is also purchasing manager at Han-
dleman Co. of Canada, cautions: “We
need a year to get full retail and label
support so that consumers know sin-
gles are available en masse.”

As well as the issue of establishing
pricing, there are several other sig-
nificant obstacles to overcome first,
including gauging the availability of

tracks and/or additional mixes. With
singles not readily available in the
U.S., Canadian labels may also have
to originate artwork of their CD sin-
gles—adding to bottom-line costs.

New return policies will also have to
be considered. “We’re going to ask for
a 100% return rate,” says Tim Baker,
buyer for Sunrise Records, which has
32 stores in Ontario. But several retail-
ers privately concede that a 100%
return privilege will be firmly resisted
by most labels.

“What's more likely is a 50% return
privilege or having CD singles as part of
our overall return percentage,” one says.
“With a 100% return privilege, retailers
wouldn’t watch what they bought.”

BY ALEKSEY KRUZIN
MOSCOW-—Russia’s largest record labels have joined
forces to create their first national trade body, the
National Federation of Phonogram Producers (NFPP).
The recent launch came about through a joint ini-
tiative of the five major labels™ local affiliates and
licensees. which was coordinated by the Russia and
CIS regional office of the International Federation
of the Phonographic Industry (IFPI) in Moscow.
“Our goal was to help the Russian record indus-
try realize that they needed their own,

Russian Labels Form New Trade Body

national group of the IFPL.

Pozhitkov says, “We are trying to limit our perceived
role in the NFPP's formation to consulting and moti-
vating the local market players to unite and speak up
for themselves. Currently, it is not popular here to be
a foreign organization—or even an international
one—so we have to focus on sharing experience and
providing assistance to the local industry.”

The formation of the NFPP was presented to a broad
industry audience during Record 2002, Russia’s annu-
al music industry exhibition and trade

self-regulated organization to protect
their interests.” Moscow-based IFPI
regional director Igor Pozhitkov says.
“With the formation of NFPP, we see
the local record labels finally realizing
that they are in the same industry, all
facing the same issues that need to be
addressed jointly.”

According to CEO Alexey Ugrinovich,
the new organization (also based in
Moscow) has set its main strategic goal as
increasing the market share of legitimate
product. He says, “Representing the com-
mon interests of our members, we are
here to interact with government agen-
cies, law enforcement, and legislators on
their behalf.” Piracy in Russia accounts
for 65% of the total market, according to
IFPI estimates.

The NFPP currently has 10 members, which rep-
resent Russia’s market-leading labels, as well as the
local representatives of Universal, Sony, EMI, Warn-
er, and BMG. Another four companies will join in
the next few weeks.

NFPP chairman Yuri Slyusar says current mem-
bership represents about 70% of the legitimate
Russian market. He adds, “This means the part of
the market that is ready for resolute action has
reached critical mass.”

The NFPP is open to local Russian-registered
companies, regardless of size, provided they have
not had any prior connection with pirate activities.
The long-term aim is for the body to become the

UGRINOVICH

fair, held Feb. 20-23 in Moscow.

The first NFPP project is the im-
mediate launch of an industry-standard
sticker scheme developed jointly with
authors’ society RAO to identify legiti-
mate product. “It has become hard even
for qualified people to tell whether a
product is legitimate, especially when
every rightholder has their own stick-
ers,” notes Ugrinovich, who has a back-
ground in CD manufacturing.

Boris Tsigman, general director of
SBA/GALA Records—Russia’s repre-
sentatives of EMI—adds: “The stick-
er [scheme] is not a panacea, but if
everybody uses it, there will be con-
siderable results achieved within a
very short period of time. We believe
we are on the right track.”

The federation is also laying the groundwork for fur-
ther activity, including continued cooperation with the
IFPI, as well as acting as a liaison with the computer
software and film industries on lobbying to update
national legislation and anti-piracy activity. It will
undertake market research and launch public-
relations initiatives to help establish a positive image
for the national music industry.

“All of the companies now have a clear understand-
ing that we cannot waste any more time,” says Slyusar,
who also runs Monolit, one of the NFPP’s founding
labels. “The problems have become so acute that we
literally have to talk of survival now, rather than of
normal development.”

BILLBOARD MARCH 16, 2002

www.billboard.com

73



MARCH 16

2002

Billboc

JAPAN

UNITED KINGDOM

GERMANY

FRANCE

g
{DEMPA PUBLICATIONS INC.) 03/06/02 {DFFICIAL UK CHARTS CD.) 03/04/02 2 {MEDIA CONTROL) 03/06/02 {SNEP/IFDP/TITE-LIVE} 03/05/02
SINGLES SINGLES SINGLES SINGLES
| WAY OF DIFFERENCE 1 EVERGREEN/ANYTHING IS POSSIBLE | WHENEVER, WHEREVER 1 1 J'Al TOUT OUBLIE
| GLAY UNLIMITED | WILLYOUNG S/RCA SHAKIRA ~ EPIC MARC LAVOINE & CRISTINA MARDCCD  MERCURY
2 | SHALLOW SLEEP 2 WHENEVER, WHEREVER ENGEL 2 4 BECAUSE | GOT HIGH
HYDE KI/ODN/SONY SHAKIRA EPIC BEN FEATURING GIM  HANSA/BMG AFRDMAN  UNIVERSAL
8 KIRAKIRA e} HERO - DO YOU |3 2 | ETERNAL FLAME
KAZUMASA DDA FUN HOUSE/BMG { ENRIDUE IGLESIAS INTERSCOPE/UNIVERSAL | BRD'SIS POLYDOR ATOMICKITTEN VIRGIN
4 SOUDA! WE'RE ALIVE 4 SOMETHING GET THE PARTY STARTED 3 5 QUI EST LEXEMPLE
MORNING MUSUME  ZETIMA LASGO  POSITIVA/EMI PINK  ARISTA ROHFF HDSTILENVIRGIN
Ul 1 EDGE 5 HOW YOU REMIND ME | HARD TO SAY I'M SORRY 3 3 GIMME GIMME GIMME
ACCESS~ ANTINDS NICKELBACK  RDADRUNNER/UNIVERSAL ADUAGEN DOS OR DIEZZOMBA STAR ACADEMY MERCURY
6 HI NO ATARU SAKAMICHI 6 WORLD OF OUR OWN WO WILLST DU HIN? S [ CINDY
DO'AS INFINITY  AVEX TRAX WESTLIFE RCA XAVIER NAIDDD  SPV VARIGUS ARTISTS ENZD MUSIC
7 UTSUKUSHIKU MOERU MORI 7 3 IN YOUR EYES HOW YOU REMIND ME 7 8 LES MOTS
TOKYD SKA PARADISE DRCHESTRA  CUTTING EDGE KYLIE MINDGUE  PARLOPHDNE NICKELBACK  MERCURY/UNIVERSAL MYLENE FARMER & SEAL POLYDOR
8 | HARD WORKER 8 4 THE WORLD'S GREATEST KEINE AMNESTIE FUR MTV 3 7 MILLESIME
| SOPHIA TOY'S FACTORY R.KELLY JIVE/ZZOMBA BOHSE DNKELZ VIRGIN PASCAL 0BISPO EPIC
14 WADATSUMI NO KI 9 6 YOU ONE DAY IN YOUR LIFE -, /] COMME UN BOOMERANG
CHITOSE HAJIME EPIC SCLUB7 POLYDOR ANASTACIA EPIC ETIENNE DAHD & DANI VIRGIN
10 KOI NO KAYOUKYOKU 10 SHOULDA WOULDA COULDA THE WORLD'S GREATEST 10 WM i PAID MY DUES
YUZU SENHA & CO BEVERLEY KNIGHT PARLDPHONE R KELLY JIVEZZOMBA ANASTACIA EPIC
HOT MIOVER SINGLES
FUTARI NO AKABOSHI LOVE FOOLOSOPHY REE 5 WY DONNER TOUT
KINMDKUSE! FUN HDUSE/BMG JAMIRDDUAI™ SDNY S2 STARSPLASH EDEL E ! HELENE SEGARA DRLANDD
TASTE MAXIMUM TIME AFTER TIME NO MORE TEARS i 23 | UGOTIT BAD
FAKE? EAST WEST DISTANT SOUNDZ W10 JEANETTE  POLYDOR | USHER LAFACE/ARISTA
MIDNIGHT DEJAVU FELL IN LOVE WITH A GIRL WHAT ABOUT US? 30 new S-LUI
EGO-WRAPPIN'  UNIVERSAL WHITE STRIPES XL RECORDINGS BRANDY ATLANTIC/WARNER ROCH VDISINE RCA
LOVELY 27 | LOVESONG ST TU ES TOUJOURS LA
BUBBA SPARXXX INTERSCOPE/UNIVERSAL RIGHT SAID FRED  KINGSIZE/BMG TINA ARENA  COLUMBIA
RUN PART Il < LIKE A PRAYER
LIGHTHDUSE FAMILY WILD CARD/POLYDOR METHDD MAN & REDMAN MERCURY 3 MAD'HDUSE ARS/UNIVERSAL
ALBUMS ALBUMS ALBUMS ALBUMS
1 MISIA . STING & THE POLICE ALANIS MORISSETTE ' LES ENFOIRES
MISIA  GREATEST HITS  FUN HOUSE/BMG ! THE BEST OF STING & THE POLICE  A&M/UNIVERSAL UNDER RUG SWEPT MAVERICK/WARNER BROS. TOUS DANS LE MEME BATEAU  RESTD DU COEURBMG
2 THE GOSPELLERS 2 DIDO ANASTACIA “a8 TR ALANIS MORISSETTE
FRENZY ~ KI/DON/SONY ND ANGEL CHEEKY/ARISTA FREAK OF NATURE EPIC UNDER RUG SWEPT MAVERICK/WARNER BRDS.
3 KIRORO 8 4 KYLIE MINOGUE 2 SHAKIRA 3 | STAR ACADEMY
KIRDRO ND UTA VICTOR I FEVER  PARLOPHONE LAUNDRY SERVICE EPIC LALBUM  MERCURY
4 TAKAHIRO MATSUMOTO 4 BARBRA STREISAND 5 JAILBABES 4 3 | YANNICK NOAH
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GREAT LAST WORDS: The final, post-
humous studio album from Ian Dury
& the Blockheads is being released
by East Central One March 18 in the
U.K,, following Dury’s death from
cancer in March 2000. Ten More
Turnips From the Tip mixes older,
previously unreleased tracks with
songs intended for the follow-up to
1999's Mr. Love Pants. Dury's family

Ad
IAN DURY & THE BLOCKHEADS

found the album title, along with its
proposed track listing, in his papers.
Closing track “You're the Why” (the
last lyric Dury wrote) was co-written
by Chaz Jankel and recorded after
Dury’s death with Robbie Williams on
vocals. Williams worked with Dury for
UNICEF, and the song was first per-
formed at Dury’s funeral. Jankel says,
““You're the Why’ is very concise—a
kind of love song. We didn’t write
many of those.” CHRIS BARRETT

FROZEN ASSETS: Arctic techno veter-
an Bel Canto from Tromsg, Norway,
returns with the band’s seventh
album, Dorothy’s Victory. Due March
18 in Norway on Capitol/EMI, the
album will be preceded by the radio-
only single “Feels Like I'm Already
Flying.” Bel Canto is widely regarded
as the founder of the Norwegian elec-
tronica scene, which recently spawned
the European career of Royksopp, a
band now signed to Wall of Sound/Vir-
gin Records U.K. Bel Canto was ini-
tially signed to Crammed Discs in
Belgium and later to Lava/Atlantic in
the U.S. “The new music is more back
to basics and less ethnically inspired
than in recent years,” manager Eivind
Bryday says. Bel Canto will tour Nor-
way in April, and global licensing deals
are being pursued. KAI R. LOFTHUS

NEW DAWN: Irish singer Dawn Kenny
is quickly building a good reputation
in her native country. The Limerick-
born, classically trained pianist last
month released “Playing on My
Mind,” the second single from her
well-received debut album, Through
the Loop (Run Records, distributed
by Sony Music Ireland). Full of heart-
on-sleeve ballads, critics have likened
the album’s emotional intensity to
music by Tori Amos and Alanis
Morissette. Kenny has also played
keyboards with former Microdisney/

Sexsmith, Bob Geldof, Joan Arma-
trading, and Al Stewart have raised
her profile, and she also featured
prominently in a recent readers’ poll
in Ireland’s leading music magazine,
Hot Press. NICK KELLY

TOP OF THE POLES: Leading Polish
rock act Budka Suflera has signed
with Pomaton-EMI. The five-piece
band formed in 1973 in Lublin,
Poland, and has spent the past 10
years on its own independent label,
New Abra. The two latest Budka
Suflera albums both topped the sales
charts: 1998’s Nic Nie Boli sold 1 mil-
lion units, and 2000’s Balwszystkich
Oewiétych sold more than 500,000
units. Vocalist Krzysztof Cugowski
says, “We've achieved all that was
possible in Poland and feel it's time
to move on internationally, so we
need a strong partner like Pomaton-
EMIL.” A&R director Tomasz Kopea
says, “We feel privileged to have
Budka Suflera on our roster. It's a
jewel in our crown.” The first album
on the new label is expected toward
the end of May.  ROMEK ROGOWIECKI

GLOBAL TRANCE: Infected Mush-
room, one of Israel’s leading psyche-
delic trance outfits, has been intro-
duced to an international audience by
U.S. label Streetbeat and distributor
RED. Its third album, B.REmpire, on
Israeli electronic music label Yoyo
Records, has already gone gold
(20,000 copies) domestically. It was
released in the U.S. at the end of Feb-
ruary. Amit Duvdevani, one-half of
the duo along with Erez Aizen,
believes there is an untapped global
market for psychedelic trance, which
is hugely popular in Israel. The pair
is about to undertake a month-long
tour, taking in Mexico, Canada, and
major U.S. cities. Formed in 1997,
both members compose the songs
and play keyboards. Duvdevani says,
“Psychedelic trance is faster, heavier,
and harder to listen to than straight
trance. | make music for the dance-
floor. But clubbers continue to listen
to it at home. And after a while, it
doesn’t seem so hard.”  SASHA LEVY

SOFT SUCCESS: When D-A-D hit No.
1 on the Danish charts with its eighth
studio set, Soft Dogs, at the end of
last month, the album’s success gave
Capitol the top two places in the Dan-
ish chart. Newcomer Saybia’s The
Second You Sleep slipped to No. 2
after a four-week run at the top. D-A-
D’s previous outing, Everything
Glows, netted four Danish Music
Awards last year. The new album
went gold (25,000 units) and logged
32,000 sales four days after its
release. The next day, D-A-D set off
on a spring tour that will take it to
Germany and Sweden. It will also

10 VARIOUS ARTISTS Fatima Mansions frontman Cathal  play a string of domestic dates.
= LD L Coughlan. Support slots with Ron CHARLES FERRO
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Greek Awards To Raise Piracy Issues

Arion Awards Live Broadcast Will Be Punctuated By Anti-Piracy Ad Breaks

BY MARIA PARAVENTES
ATHENS—The Greek record indus-
try is looking to raise the public pro-
file of its problems with music pira-
cy via its first awards ceremony, due
to be held April 16 here.

The awards are being organized by
the local branch of the Internation-
al Federation of the Phonographic
Industry (IFPI) in collaboration with
commercial TV channel MEGA.
Named Arion—after the ancient
Greek lyric poet—the 29-category
awards will cover calendar year 2001
and feature all genres of Greek
music, from pop and laiko (tradi-
tional Greek music) to folk and rock.

IMPORTANT INDUSTRY SHOWCASE

Warner managing director Panos
Theofanellis says, “These awards give
us the chance to show that there’s an
industry behind all the glitter of
showbiz.” The show is expected to be
held at the Fever nightclub near
Athens and will be screened live by
MEGA TV, which has agreed to
broadcast 30-second anti-piracy
advertisements during the ceremo-
ny to raise the issue’s profile.

Universal managing director
Costas Bourmas adds that the
awards are an important showcase
for the industry, “especially since
domestic repertoire represents 55%
of all sales [in Greece].”

The majority of the winners will
be determined via votes cast by
media and music industry profes-
sionals. “Some 400 voting forms
have already been distributed nation-

wide,” says IFPI GM lon Stamboulis,
who adds that much effort has been
invested in ensuring the transparen-
cy of the voting system for the inau-
gural event, which aims to be
Greece’s own version of the U.S.’
Grammy Awards and the U.K.’s Brit
Awards. The five nominees in each
category will be named March 26 at
an event in Athens.

The only Arion Award that will be
chosen by the public will be for best
video, while awards for the best Greek

Qpiuuu

and international albums and singles
will be based on shipment figures
supplied by IFPI member companies.
The ceremony will be presented by
MEGA TV's morning-show hosts
Fotis Sergoulopoulos and Maria
Bakodimou and will feature live per-
formances by several acts, although
no names have yet been confirmed.
The country’s only other homegrown
music awards are the annually tele-
vised Popcorn Awards organized by
teenage pop magazine Popcorn,
which do not cover all genres.

The use of ad breaks during the
Arion Awards to focus attention on
piracy is the latest move in the
Greek industry’s fight against coun-
terfeiting. Previously, the highest-
profile efforts had been the public
destruction of stockpiles of pirated

CDs. The latest of those took place
in January, when more than 500,000
CDs were destroyed in Athens by
IFPI Greece. The CDs, featuring
both Greek and international pirat-
ed repertoire, had been seized by
IFPI Greece's anti-piracy task force
in collaboration with Greek author-
ities. Six months before that, the
IFPI destroyed another batch of
500,000 confiscated CDs.

Stamboulis tells Billboard that
the current situation is the worst in
Greek music history. “With piracy
estimated at taking a 50% bite out
of overall domestic sales, it’s vital
that everyone involved understands
the extent of the problem.”

Stamboulis also notes the soaring
sales of blank CD-Rs, which the IFPI
says reached 30 million units here
in 2001—an 80% rise on 2000. And
while conceding that not all those
would have been used for unauthor-
ized CD-burning, Stamboulis insists
that at least 10 million would have.
The IFPI expects that sales figure to
rise another 40% in 2002.

Greece tops the European list in
domestic piracy and holds the 10th
spot internationally, with more than
10 million units sold illegally. IFPI
Greece held a one-day seminar last
December in the northern Greek
port city of Thessaloniki, focusing
on communicating the current grim
picture to high-ranking enforce-
ment authorities. It plans to hold
similar one-day seminars in rural
parts of the country before launch-
ing a televised nationwide campaign.

Avex Is First In Japan To Issue Copy-Protected CDs

BY STEVE McCLURE

TOKYO—Leading Japanese independent label Avex
has overtaken its local competitors by becoming the
first company here to issue copy-protected CDs.
“We are going to fight illegal copying, which is
stealing our music,” Avex chairman
Tom Yoda says. The number of daily
back orders Avex receives from deal-
ers started falling noticeably in early
January, according to Yoda, and he
believes a rapid increase in the num-
ber of people copying music onto

blank CD-R discs is to blame.

Avex’s first “copy control” release is
the maxi-single “Every Heart” by
South Korean female singer BoA, due
March 13. Following that on March
20 is Do the Best, a greatest-hits col-
lection by pop group Do As Infinity.
Affection, a new album by female
vocalist Kumi Koda, is due March 27.

Yoda says he is “very concerned
that [the BoA single] may be ripped
off. We have no choice but to fight this

kind of illegal practice.”

The copy-controlled CDs will use
Cactus Data Shield technology devel-
oped by Israeli company Midbar Tech. Avex says that
the protected CDs will be playable on most Windows
PCs, but not Apple Macs; it will not be possible to
record music on the CDs onto computer hard discs,

blank CD-R discs, or as MP3 files.

avexX

plans to do so.

“Of course there is some risk,” Yoda concedes. “The
technology may not be perfect, but there is no perfect
copy-control system at the moment.”

Yoda notes that a survey conducted by the Recording

Industry Assn. of Japan in the first two

- | weeks of October last year found that

24% of those polled had recorded
music onto CD-Rs, up from 15% a

| vyear earlier. And he claims, “That data

is four months old—the situation is

worsening.” Yoda estimates that

today’s figure is closer to 30%.
Meanwhile, Avex has cut the cost of
its online music downloads from 350

yen ($2.65) per song to 200 yen ($1.50)
and the price of its music-kiosk down-
.| loads from 400 yen ($3) to 200 yen.
Yoda says the aim is to make users less
tempted to download music illegally.

Other Japanese labels are expect-
ed to start releasing CDs with copy-
protection technology in the next

few months. Reports suggest that
Toshiba-EMI and Sony Music Enter-

tainment (Japan) are planning to
release such CDs later this year,

although neither company has officially announced

Yoda says Avex eventually hopes to make all of its
CDs copy-controlled.

chairman/CEO. They had reported to Govaerts. MARK ANDRESS

NEWSLINE...

U2 scooped six awards at the Meteor Ireland Music Awards March 4 at the
Point in Dublin. The Island/Universal quartet won in the Irish categories
for best rock band, best video, best rock album, and best rock single; front-
man Bono was named best Irish songwriter, and Edge was named best gui-
tarist. U2's manager, Paul McGuinness, was presented with a special Indus-
try Award, while veteran singer/songwriter Paul Brady received the Lifetime
Achievement Award. In a parody of Bono's recent pose on the cover of Time
magazine, the winner of the best Irish solo male category, David Kitt,
donned shades and opened his jacket to reveal an Irish flag when receiving
his award. The night’s other big winners were local pop act Westlife (BMG)
with three awards, including one for best Irish pop album, The awards are
based on record sales for the year in Ireland, with the exception of best new-
comer—won by rock trio the Revs, signed to indie Treasure Island—which
was chosen via an online poll by national radio station 2FM. TV coverage
of the ceremony was by Irish public broadcaster RTE. Ticket sales for the
event helped raise about 170,000 euros ($148,000) for Dublin-based inter-
national children’s charity the Christina Noble Foundation and the Irish
Recording Music Assn. Trust. NICK KELLY

Russian composer Sofia Gubaidulina and South African singer Miriam Makeba
were announced March 4 as the recipients of this year’s Polar Music Prize, to
be presented May 27 in Stockholm. Event organizer the Royal Swedish Acad-
emy of Music says both artists were “denied the right of public expression by
their respective governments and political systems, and their open opposition
led to oppression, censorship, and harassment.” Gubaidulina and Makeba will
each be presented with 1 million Swedish kronor ($100,000). Last year's recip-
ients were Burt Bacharach, Karl-Heinz Stockhausen, and Robert Moog.

KAI R.LOFTHUS

The Recording Industry Assn. of Japan (RIAJ), acting
on behalf of 19 record labels, has filed suit in Tokyo -
District Court against MMO Japan, which has been m
offering free downloads of Japanese-language file- |™ 4

sharing software. The RIAJ is seeking 151 million .
yen ($1.1 million) in damages, a sum it claims rep-
resents the revenue its members have lost from illegal downloads made with
the File Rogue software since MMO Japan began offering it last Nov. 1. The
RIAJ and Japanese authors’ society JASRAC applied to the court Jan. 29 for

a provisional disposition against MMO Japan to stop it from providing free
downloads of File Rogue. MMO Japan president/CEO Michihito Matsuda

says, “We believe our service is legal.” STEVE McCLURE
Britain’s Phonographic Performance Ltd. (PPL) and Canada’s Audio-Video Licens-

ing Agency (AVLA) have signed a reciprocal agreement covering rights for
broadcasting and public performance for independent record companies. Under
the deal, PPL will represent Canadian independents in the U.K.; AVLA will rep-
resent British indies in Canada. The move marks the first overseas agreement
reached by AVLA and only the second signed by PPL, following its agreement
in 2000 with the Netherlands’ SENA. PPL chairman/CEO Fran Nevrkla says
this is the first in a series of such overseas deals. GORDON MASSON

David Williams, chairman and co-founder of Australia’s Shock Music Group, is
stepping down from day-to-day operations of the recording division to concen-
trate on building up the company’s DVD, publishing, one-stop fulfillment, and
export sectors. Group CEO Charles Caldas takes over as managing director of
Shock Records; GM of sales, marketing, and promotions Sam Clarke is upped
to GM of Shock Records. Judy Troy is named GM of DVD unit Kaleidoscope,
which launched last year and now accounts for 15% of Shock’s business. Troy

was the division’s licensing and distribution manager. CHRISTIE ELIEZER
U.K. shipments of classical recordings rose 6% in value from 2000 to more than

£70 million ($99.78 million) in 2001, according to labels body the British
Phonographic Industry (BPI). Shipments rose 2% in volume to 15.8 million
units. The BPI cites healthy fourth-quarter sales driven by a strong release
schedule for the gains. Classical shipments last year accounted for 6.3% of

the value of all album sales, in line with 2000. LARS BRANDLE
EMIR Music has streamlined its reporting structure in Eastern Europe.

Prague-based Joe Govaerts, a 29-year EMI veteran, is exiting as president/CEO
of the territory, which will no longer operate as a separate subdivision of EMI
Recorded Music Continental Europe. The managing directors in the Czech
Republic, Hungary, Poland, and Turkey—Vladimir Kocandrle, Judit Sekeres,
Piotr Kabaj, and Umit Guner, respectively—will now report directly to Lon-
don-based Emmanuel de Buretel, EMI Recorded Music Continental Europe
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Winning in Warsaw. Agnieszka Chylinska, vocalist with Sony Music Poland
signing O.N.A., was recently presented with an award by leading Polish
weekly magazine Polityka recognizing the singer as the nation’s outstand-
ing personality and artist in 2001. Her band’s five albums to date have all
reached platinum status in Poland (100,000 units). Pictured celebrating
the event in Warsaw are, from left, Sony Music Poland managing director
Margaret Maliszewska, Polityka editor in chief Jerzy Baczynski, Chylinska,
and Polityka columnist Miroslaw Peczak.

Belgian Record Labels
Support Flemish Radio Quotas

BY MARC MAES

BRUSSELS—A proposal to intro-
duce a domestic-music quota on
Flanders state broadcaster VRT has
been met with qualified support
from Belgian record labels.

Flanders parliament member
Margriet Hermans has called for
the implementation of a quota of
40% Flemish product to be
played on VRT’s music shows.
She raised the issue as a way of
countering a recent negative
trend in Flemish-language music
sales. Neighboring France has
operated a quota scheme for
some years now, which has been
credited with boosting sales of
domestic music there.

BMG Ariola A&R/product man-
ager Philippe Coppens argues that
a similar scheme is needed in Flan-
ders, the Flemish-speaking area of
Belgium that has its own regional
parliament. “Even with top-selling
acts like K3 we get little airplay,
and a new signing like Peter Van
Laet gets no airplay on [VRT’s top
40 station] Radio Donna or a major
commercial station like [top 40]
Radio Contact.”

EMI Music Belgium A&R/mar-
keting manager Guus Fluit con-
cedes that “imposing quotas for
local talent implies less airtime for
international artists.” But he adds,
“In my position, I'm in favor of a
kind of quota.”

Complicating the issue is that,
since 1995, there has been a lack
of monitored airplay information,
which would accurately chart the
amount of Flemish product played
on VRT. Fluit says, “It’s high time

that we get updated information
on who’s playing local produc-
tions—and how much.”

But a VRT spokesman insists
that the imposition of a quota
would be inappropriate. “Because
VRT is the Flemish community’s
official station, we do pay atten-
tion to local music, although
there’s no obligation regarding
quantity,” he says. “The reality is
that there’s less Flemish-language
music being produced and that
mainly English-language dance
and pop product is gaining atten-
tion [and airplay] here. You can-
not compare Flanders to France,
where programmers have a vast
selection of French repertoire.”

..__..__

Taiwan Pushesore ti-Piracy Action

Record Industry Will Use International Media To Get Government More Involved

BY TIM CULPAN

TAIPEI, Taiwan—The Taiwanese
record industry is stepping up its
efforts to push the government here
into taking more positive action
against piracy.

One senior industry source says that
local labels, acting with the local affil-
iate of the International Federation of
the Phonographic Industry (IFPI), aim
to use international media coverage
“to leverage Taiwan’s relationship with
the U.S. |and] force the government
into doing something more.”

By airing its grievances in the inter-
national press, the IFPI is looking to
raise wider awareness of its problems.
In doing so, it hopes to motivate the
U.S. government into putting pres-
sure on Taiwan’s administration to
take firmer anti-piracy action. The
U.S. Trade Representative (USTR) Spe-
cial 301 Watch List is seen as the U.S.’s
best way of achieving this.

The PR and media activity, which
will likely include a high-profile pub-
lic event—possibly a live concert—is
timed to highlight Taiwan’s increas-
ingly serious music piracy problem
ahead of the publication of Washing-
ton, D.C.’s annual National Trade Fsti-
mate Report at the end of this month
and the subsequent publication of the
annual USTR Watch List in April.

So far, IFPI Taiwan has had only lim-
ited success in pressuring local author-

ities to take action against CD piracy,
as domestic problems and an econom-
ic downturn have seen the issue rele-
gated to the bottom of the political
agenda. “Obviously, government efforts
haven’t worked,” another senior source
says, “so they need to try another strat-
egy. We want to create awareness over-
seas of the problem here.”

IFPI Taiwan executive secretary
Robin Lee tells Billboard, “Last year,

we had 2,235 successful raids [on
pirate CD merchants]. Although we
had a lot of successful raids, we can
still see a lot of pirate products in the
market. This makes us think that the
Taiwan government should change
their methods.”

The 2001 edition of the U.S. gov-
ernment’s National Trade Estimate
Report, which outlines Washington’s
trade relations with other nations,
included a 10-page chapter on Taiwan
that cited “conflicting or unclear lines
of bureaucratic authority” as thwart-
ing anti-piracy enforcement efforts.

While the current campaign is

being timed to coincide with the final-
ization of the USTR report, Lee is cau-
tious about the goal of actually putting
Taiwan on the Watch List, which
would leave the country facing the
prospect of U.S. trade sanctions.

Lee says, “That’s a decision to be
made by the US government. We’re
just trying to show that piracy’s mar-
ket share is higher than before.”

The IFPI's figures put Taiwan's CD
piracy rate at as high as 48% for
2001—up from 40% in 2000—with
total music sales revenue estimated
to have declined by around 40%
industry-wide last year.

Previous efforts by the Taiwanese
music industry to raise awareness of
the piracy problem have focused on
local media. The new tactic is seen as
an admission of defeat on the home
front. Taiwanese record labels readi-
ly admit that local consumers no
longer feel guilty about purchasing
pirated CDs, leaving the industry
with few options but to pressure the
government into enforcing intellec-
tual property laws.

Among the local artists support-
ing the labels’ anti-piracy stance is
Warner Music-signed vocalist A-mei,
one of the major’s priority Asian acts.
She tells Billboard, “1 tell people that
if they really can’t afford to buy my
CD they can listen to it on the radio,
but please don’t buy pirated CDs.”

Virgin, Sony In Indian Distribution Pact

BY NYAY BHUSHAN
NEW DELHI, India—A three-way
joint venture for distribution among
Virgin Records India, Sony Music
India, and BMG Crescendo is set to
launch within 12 months. It will be
the first such deal in the Indian
music industry, but it follows a
model already set elsewhere in Asia.
The arrangement first sees Vir-
gin signing a distribution deal with

Bonding in Singapore. Universal executives from across the Asian region
gathered in Singapore recently for the MTV Asia Awards show. The event
was opened by an onstage collaboration between Universal acts Bond and
Safri Duo. On the eve of the show, Universal president SEA Asia Harry Hui
hosted a reception for Universal acts and execs. Pictured at the reception,
from left, are Hui, Bond members Eos Chater and Haylie Ecker, Universal
Music International senior VP of marketing and A&R Max Hole, and Bond
members Tania Davis and Gay-Yee Westerhoff.

Sony Music India, which will dis-
tribute Virgin titles in the Indian
market beginning April 1. For more
than a year, Virgin product has been
distributed in India by BMG Cres-
cendo; that arrangement will end
once Virgin moves to Sony.

Full details are not yet available,
but BMG Crescendo is expected to
join the two other labels at a later
date, resulting in the creation of an
as-yet-unnamed joint distribution
company by the three majors. Vir-
gin Records India managing direc-
tor Mohan Mahapatra says, “Opti-
mistically speaking, that deal will
take about a year fo materialize, as
there are a few issues which need
time. However, aur distribution
with Sony kicks off on April 1. We’ll
have our sales staff working out of
Sony offices.”

Universal Music India will con-
tinue to operate independently,
while Warner Music has a local
licensing deal with leading indie
label Tips Industries.

The cost savings and efficiencies
resulting from the successful launch
in September 2001 of Taiwan’s
REBS (a four-way joint distribution
venture involving the local affiliates
of EMI, BMG, and Sony, as well as
leading indie Rock Records) prompt-
ed other companies in Asia to ex-
plore similar operations in other ter-

ritories. Earlier this year, Sony
Music Asia president Richard
Denekamp told Billboard that the
three majors had plans to repeat the
formula in India, South Korea, and
the Philippines in the coming
months (Billboard, Jan. 26). Other
Asian countries are set to follow suit.

" FOR THE RECORD

Due to a transposition at the
editing stage, the story “Japan
Market Continues to Decline
in 2001” in the Feb. 23 issue of
Billboard described incorrect-
ly 2001 figures issued by the
Recording Industry Assn. of
Japan (RIAJ) member com-
panies. The figures (316.2 mil-
lion units; value $3.3 billion)
actually represented net ship-
ments in 2001 with returns
taken into account. The RIAJ
had previously released its
final 2001 production data,
showing the production of
prerecorded audio products by
RIAJ members was 385.1 mil-
lion units—down 11% from
2000—with a wholesale value
of 503.1 billion yen ($3.8 bil-
lion), down 7%.
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NARMZO

AN EXPANDED MERCHANTS & MARKETING SUPERSECTION

BY DEBBIE GALANTE BLOCK
NEW YORK—The 44th annual

NARM convention and trade °

show, which runs March 8-12 at
the San Francisco Mariott, will
have some new aspects, a little
controversy and, as always, some
very good music.

NARM’s mid-year event, which
was scheduled to have begun on
Sept. 11 in Miami, was canceled,
so it has been a long time since
members have met, and the
agenda is jam-packed. “Network-
ing, promotion, information,
education and advocacy continue

to be the cornerstones of the
convention, but, in the face of a
difficult economy and a backlash
from the terrorist attacks, there
are a few new strategies aimed at
making the show a success,” says
Jim Donio, NARM's executive VP.

One new strategy is the merg-
ing of the NARM show with the
Assn. For Independent Music
(AFIM) convention, a move that
will save attendees time and
money since there is definite

This Year’s NARM Convention Merges With AFIM And Focuses

overlap among members of both
organizations—as AFIM’s focus
is on the independent music
marketplace, distributors and
labels. Until this year, AFIM’s
convention was held a couple of
months after NARM.

“When we came to NARM in
October, the pieces of their show
were already set, thus we're
doing a truncated version of what
we’ve done in the past. But we
have two panels, and our crash

On Some New Strategies

course will run all day on Sun-
day,” says Clay Pasternack, board
of trustees chairperson for AFIM.
“The crash course is one of the
best things we've ever created.
It's Music Business 101, a pro-
gram that runs from 9 a.m. to 5
p.m. It’s during this time that
industry professionals will advise
people who have never been in
the business about what they
need to do.” The workshops cover
legalities, technicalities, produc-

tion and manufacturing, distri-
bution, sales, marketing and pro-
motion and retail. Additionally,
this year there will be presenta-
tions by the RIAA and NARAS.

KEYNOTE SPECIFICS

Keynote speeches will come
from Microsoft and Best Buy
executives, as well as U.S. Sena-
tor Orrin Hatch (R-Utah).

Will Poole, VP of the Windows
digital media division, Microsoft,

is scheduled to speak on Sunday.
His general agenda is to discuss
digital-media innovations and
solutions that can bridge the gap
between the online and offline

h
HOROVITZ

worlds. “The labels have begun to
embrace digital media through
subscription services and are
using artist promotions to help
drive sales. Both artists and
labels want assurances they’ll be
paid for putting their music
online. Then they’ll have a lot
more confidence about letting
consumers try before they buy,”
Poole says.

Online and offline distribution
of music are not mutually exclu-
sive, and that is a point Poole
hopes to drive home in his
speech. “There are opportunities
for both physical and Web-based
delivery of product, and it is up
to both the retailers and labels
to determine how to take advan-
tage of those opportunities,” he
says.

Poole will also discuss how

(Continued on page 90)
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. NRM2002
Q&A With Jeanne Oberstar

The Executive Director Of AFIM Discusses Changes To The Convention And The Association’s Top Priorities

BY CHRIS MORRIS
LOS ANGELES—Jeanne Oberstar
was hired as executive director of the
Assn. For Independent Music
(AFIM), the indie trade organization,
in 2001, succeeding Pat Bradley,
who resigned her post. Oberstar was
most recently VP of UK. indie label
Matrix Music Marketing, and previ-
ously served as creative director of
Point Entertainment and product
manager at Zomax Optical Media;
she also worked in various positions
at Musicland/Excelsior Music and
Musicland’s label Orchard Lane
Music. Oberstar has overseen the
move of AFIM’s headquarters from
Whitesburg, Ky., to Los Angeles, and
has been in charge of organizing
this year’s AFIM convention, which
now runs in conjunction with the
NARM confab.

Oberstar offers her views on the
indie industry in her first interview
with Billboard.

This is the first year that AFIM
has joined forces with NARM to
mount its convention. What do you
think the two organizations can
offer each other in this joint capa-
city? Do you think it represents a
challenge to maintain AFIM’s iden-
tity, as the two groups will be meld-
ing certain events?

AFIM and NARM have so many
co-members. Ordinarily, these
members have to spend the time
and money to go to two separate
conventions, so it will be very ben-
eficial for them to meet at one place
to attend both conventions.

As far as AFIM and NARM go, we
definitely have our own identities.
We both have our own separate con-
vention schedules, yet we do invite
all the attendees from the NARM
convention to come to AFIM, and
vice versa. There’s a plethora of edu-
cational, networking and business
opportunities that cross over
between the two organizations.

This set-up should help in one of
AIFM’s primary areas of concern in
recent years: There’s always been

a great desire to get
more retail involve-
ment at the conven-
tion.

Absolutely. We have
a forum, “Indies Meet
Indies,” that’s a place
where independent
retailers can talk about
the state of their cur-
rent business. That
invitation is definitely
extended to any retail-
ers who are members
of NARM.

What about bringing
in the chains, which has
been a traditional pri-
ority? Historically, there
hasn’t been a large
chain presence at the
convention.

We definitely want to
get them involved.
They have a huge effect
on the independent
sector, and we have to
focus on outreach to that particu-
lar type of retailer.

While established labels and dis-
tributors have maintained a signif-
icant presence at AFIM, the group’s
convention has often been perceived
in recent years as a destination for
start-up companies that attend the
crash-course panels. Do you plan to
do anything to address, and perhaps
redress, this perception?

Yes. The main focus for this year
is our seminars. The demographics
and trends change on an annual
basis, and that’s what some of our
seminars are geared toward, so it
does affect our current member base,
not just the novice who is attending
the crash course. The panel “Meet
the Mythical Consumer,” which is a
great seminar to find out the gener-
al consumer’s buying habits, should
be interesting for all attendees. As |
said, we also have “Indies Meet
Indies”; that’s a round-table discus-
sion, where everybody can share
ideas with each other and spark a

dialogue and perhaps share some
new ideas. There’s another seminar,
“Majors and Independents,” which
talks about the difference between
being distributed by a major and an
independent, and what those differ-
ences are. So we are trying to expand
that way.

The core membership of AFIM—
primarily niche-genre companies
and national distributors—also con-
tinues to support the organization.
However, indie-rock labels and
urban labels, whose releases
account for much of the nearly 17%
market share claimed by the indie
sector, have been a dwindling pres-
ence recently, and so-called “bou-
tique” indie-rock distributors are
virtually unrepresented in the trade
group. Does AFIM plan to reach out
to these companies to make the
organization more truly represent-
ative of the indie community?

Absolutely. That’s another area
that we know we need to work on,
and we do have an outreach pro-

gram in place. We're
trying to do as much as
we can for this conven-
tion, and we do plan on
reaching out to those
sectors of the industry
within the next year.
We're trying to unite
the independent music
industry and get as
many distributors and
different genres repre-
sented and involved in
generating new busi-
ness opportunities.
That’s an objective
within the next year,
too.

For the better part of
a decade, AFIM was
headquartered in Ken-
tucky. Do you think its
relocation to the L.A.
area, with its higher
concentration of both
major and indie-label
activity, will bring an
attendant change in its focus and
direction?

I really think it will. L.A. seems
to be more accessible to our cur-
rent members. I want to get to
know everybody on a more person-
al level, so that we can understand
what they’re looking for as mem-
bers of our organization. It’s been
so much easier, because a large part
of our member base is on the West
Coast. Certainly, it adds a new ener-
gy and focus on where we need to
take things with the organization,
so it’s been very beneficial moving
out here.

What do you feel are the great-
est challenges facing indies today,
as both the music business and the
U.S. economy in general face a
downturn? Are there particular
issues that you feel will be critical
to the indies’ continued health in the
immediate future?

What needs to happen, as far as
uniting the independent music
industry, is thinking outside of the

box, because that is what is going
to stabilize the indie industry. We
have to think of other ideas. Most
of the independent labels are genre-
specific, and if they can unite and
get together new marketing tech-
niques, then new opportunities
arise. We've specifically reached out
to all those groups that are genre-
oriented. That’s where I think it
needs to head.

What are your principal objec-
tives as the new executive director
of AFIM, and do you think any of
your experience on the indie side of
the business will come into play in
realizing those objectives?

There aren’t enough resources
out there for people, and I really do
believe that networking or mentor-
ing new people in the business—or
mentoring by people who have
been in the business for quite a
while and know all the basics—is
important. The trends change on a
daily basis, and that information
has to get out to them, because
they need to know what direction
to take. They need to know their
business plan is headed in the right
direction. Otherwise, they're just
going to set themselves up for fail-
ure. You learn from past mistakes,
and you learn from success stories.

In music-industry terms, “inde-
pendence” may often be taken as a
state of mind, and not simply as a
manner of doing business. What do
you believe constitutes the inde-
pendent state of mind?

The members of the indie indus-
try have really been the pioneers of
the music industry. Their general
aim is quality musicians, quality
artists. Unfortunately, those releas-
es don’t get the visibility in the
marketplace that they should, but
there is major talent in the inde-
pendent music sector. I also believe
that independents are the original
risk-takers. They are very much
interested in finding talent, and not
necessarily marketable individuals
who are strictly there to entertain.
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BY STEVE TRAIMAN

ST. PETE BEACH, Fla.—As tra-
ditional music retailers continue
to morph into total entertain-
ment destinations, the combined
appeal of DVDs and video games
is having a direct impact on store
inventory, with music CDs mak-
ing way for “the new guys in
town.”

FACTS AND FIGURES

Virtually all retailers are giv-
ing exposure to the new Super
Audio CD (SACD) and DVD Audio
formats, and most have a positive
outlook for the new DataPlay
mini-optical music-disc system
expected to launch this spring.

A number of major chains have
been ramping up for DVDs and
games throughout last year,
including Best Buy/Musicland
Group, Tower Records, Hastings
Books, Music & Video, Virgin
Entertainment Group and Trans
World Entertainment/FYE.

The year-end numbers tell part
of the story. Although final
Recording Industry of America
figures were not available at
press time, according to Sound-
Scan, total U.S. album sales
declined 2.85% to 762.8 million
units, down from 785.1 million
in 2000 (Billboard, Jan. 26 issue).
With singles taking the biggest
hit, total unit sales were 794.1
million, down 5.25% from 838.2
million the prior year.

At the same time, U.S. con-
sumers for the first time spent
more on DVD purchases ($4.6
billion) than VHS ($3.8 billion),
according to Ernst & Young fig-
ures compiled for the DVD Enter-
tainment Group. Combined DVD
sales and rentals were $6 billion,
a 240% increase from 2000,
while VHS figures were $10.8 bil-
lion, for an industry total of
$16.8 billion. More than 364 mil-
lion DVD units shipped last year,
with a record 5,297 new titles,
including 653 music releases.

The total video-game console
and hand-held hardware, soft-
ware and accessories market hit
a record $9.4 billion in 2001, a
43% jump from the prior year,
boosted by launches for the new
Nintendo Game Boy Advance
(GBA) in June, Microsoft Xbox
and Nintendo GameCube (GC) in
mid-November. Console software
units hit 110 million, up 10%
from the prior year, while
portable units topped 31.5 mil-
lion, a 3% gain. On the comput-

DVD Saves The Day

Since This Past Holiday Season, Music Retailers Have Reassessed Inventory And Are
Bringing In More DVDs. But Are Videos And CD Singles Losing Refail Space So That New Formats Can Acquire More?

er-game side, more than 65.3
million PC and Macintosh units
were sold, up 3.8% from 2000,
with a retail value of $1.42 bil-
lion, a 4.6% gain from the prior
year, according to NPDTech-
world. The overall game market
was a whopping $10.82 billion, a
big 36% gain.

RETAIL APPROACHES

For the Best Buy/Musicland
Group, the expansion of DVDs
and video games is seen as an

SULLIVAN

analogy to an investment port-
folio by Joe Pagano, senior VP,
Enterprise Entertainment
Group. “You typically move
investments from one category
to another,” he explains, “and
the most exciting revenue possi-
bilities get more exposure. These
are customer-driven, gut deci-
sions made over 30 years, and
they have led us to the best
results.”

As noted earlier (Billboard,
Jan. 19 issue), the Musicland
stores alone posted December
sales of $414 million, with com-
parable store sales up 3.8%. The
remerchandising of most Sam
Goody outlets to include DVDs,
video-game hardware and soft-
ware, and consumer electronics
led to triple-digit gains for
games, due to the Xbox and GC
debuts, and high double-digit
increases for DVDs.

On the music side, Pagano
notes that Best Buy stores are
merchandising SACD hardware
and software together, and, in a
novel approach for DVD Audio,
titles are included in the DVD

display with music-video releas-
es. As for DataPlay, Pagano sees
it as “certainly the sexiest new
technology, and the application
potential is terribly exciting. We
need to better understand the
hardware manufacturing and the
content availability. They can
learn a lot from the successful
launch of DVD, a combination of
hardware availability, good con-
tent and the marketing muscle of
retailers with hardware and soft-
ware providers.” He adds that he

PAGANO

is very upbeat on DVD for 2002,
noting it's the most widely
accepted new technology in the
35 years of Best Buy experience.

At Trans World Entertainment
Corp., all 650 stores are now FYE
(For Your Entertainment) brand-
ed, notes John Sullivan, execu-
tive VP and CFO. “DVD was an
explosion for us, with December
business up 95% and fourth
quarter up almost 40% over the
prior year. Where video was 15%
of our business a year ago, it’s
now over 20%.

“Games saw another big
growth spurt, with sales up 75%
for the year, as we were involved
in all three launches [GBA, Xbox,
GC] for both hardware and soft-
ware. We've had PlayStation 2
since its October 2000 launch
and have seen game revenues
double to 6% of total sales last
year,” he adds.

Overall music sales for the
chain were down about 12% for
the year, with Sullivan deploring
the majors’ virtual abandonment
of singles. “It’s just a big mis-
take,” he emphasizes, “as singles

help get key young customers
into the stores and boost album
sales, as well.” The chain is not
into either SACD or DVD Audio,
but Sullivan is very enthused
about DataPlay. “We think it has
the potential to be the next big
audio format, with its size, capa-
bility, content and retail involve-
ment from the start,” he says.
Sullivan sees FYE's new LVS
(Listening and Viewing Station)
kiosks as one key to boosting
music sales. The system was

debugged in two stores in the
Albany, N.Y., headquarters mar-
ket last September (Billboard,
Nov. 3, 2001, issue), and the
Manhattan flagship outlet. They
are getting extensive testing in
the Tampa/St. Petersburg, Fla.,
Hartford, Conn., and Detroit
markets for about six months.
“Anytime we can get people lis-
tening and viewing music sam-
ples, it should increase sales.
We're already seeing some posi-
tive results,” he says.

CHAIN BY CHAIN

Of the 107 Tower Records out-
lets, COO Stan Goman notes that
97 are music/DVD combo stores.
“Music is still our core business,”
he emphasizes, “but DVD was up
30% last year and now represents
about 10% of total volume.”
Tower was a leader in the
Laserdisc business, and, with
cutbacks on VHS, the expansion
of DVD hasn’t cut into music
retail space. As for games, “Our
toes are back in the water with
mostly PlayStation 2 exposure in
about five stores,” he says.

Starting in mid-February,
Tower began testing U.K.-based
Tribeka’s SoftWide electronic
software replication system at its
Lincoln Center outlet in Man-
hattan and its first ever Tower
Books outlet in hometown Sacra-
mento, Calif. Both will have
Tribeka’s Software Centers, offer-
ing hundreds of kids, games and
educational CD-ROM titles for
instant in-store replication with
a full-color inlay and manual in
a sturdy DVD-style box.

On the music side, Tower is
beefing up both SACD and DVD
Audio, with Goman noting, “We
have as much as we can get in
those two sections taking the
place of cassettes, which are pret-
ty well shrunk, and singles,
which the labels are making
extinct. We're hoping that people
get hip to both formats, as the
sound is just incredible.”

Not enamored with DataPlay,
he observes, “DVD has the best
entertainment value around,
with new releases offering regu-
lar and widescreen viewing,
director’s cuts, outtakes and
many other extras.” He also sees
full-blown games departments in
a number of stores coming this
year.

At Hastings Records, Video &
Books outlets, Steve Hicks, VP of
purchasing, reports, “a slow first
half but a very strong holiday
quarter, with explosive growth in
DVD and gaming through the
year.” Adds Victor Fuentes, direc-
tor of video operations, “We
expanded the footprint for DVDs
at the expense of VHS rental
space and brought video games
into the music department,
revamping the stores in time for
the holidays.”

Storm Gloor, director of music
operations, acknowledges that
music sales were down, which
ties in to the explosion of DVD.
“It’s taking many more discre-
tionary entertainment dollars
from music,” he observes. The
stores have had a good assort-
ment of SACD and DVD Audio
titles, with a small ad campaign
for the latter, and he’s optimistic
about both new technologies. As
for DataPlay, he says, “I'm excit-
ed as both a consumer and retail-
er. We need to make sure we’re in
on the revenue stream to the
degree we deserve, and I'm
enthused about anything music
distributors will do to get that

(Continued on page 84)
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“IA] roller-coaster saga in a voice and style
that’s as singular and winning as ever.”*

“This music narrative has all the elements—
drama, mystery, comedy, a course in
business, debauchery, and history...delivers
good gossip with high humor and class.”
—Publishers Weekly
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“An epic look at the...evolution
and resulting confusion that’s a result
of the record business becoming one branch
of multi-national media conglomerates.”

—Nelson George,
author of The Death of Rhythm & Blues
and Hip Hop America

“Terrific...one of the most
authoritative books on the now-past
golden age of the music business.”

—NMiami Herald
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DVD SAVES THE DAY

Continued from page 82

pizzazz back.”

Hastings’ Hicks is very opti-
mistic about continued growth of
DVDs for both sale and rental and
believes the excitement of games
is just starting to take off with
the new systems. “We see all the
competition for the consumer
dollar, and we’ve reorganized all
our stores so that there’s more in
our music department than just
music,” he says.

For Virgin Entertainment
Group (VEG) Megastores in the

U.S., comparable store sales for
the six weeks ended Jan. 6 were
up 8.2%, and December alone
was up 12%. “We had a great
holiday, which was heavily
biased toward DVD and video
games, and we exploited that,”
says Glen Ward, VEG N.A. CEO
(Billboard, Jan. 26 issue). Adds
Dave Alder, senior VP, product
& marketing, “We were the first
large specialist to embrace DVD,

which was that any customer
who spent $50 in November and
December got $100 in vouchers
to redeem from January through
March. A strong partnership pro-
gram with American Express’
“Blue” offered a 30% discount on
most inventory in December. A
“Hard Rock” campaign this
month will include music, DVDs
with music themes and games
with soundtracks.

For 2002, while the stores will
see a continuing shift toward

DVD, the overall value of the
music business should be
increased by the new kiosk pro-
gram (Billboard, Nov. 3, 2001,
issue). “We’ll have 2.4 million
mostly music clips for customers
to sample before they buy,” Alder
notes, “and this is already help-
ing sales.” Virgin also is support-
ing DVD Audio and SACD, and he
is enthused about the prospects
for DataPlay. On the games side,

by Ralph Tribbey of the DVD
Release Report. New theatrical-
to-DVD release totals should
remain flat, with about 350
titles expected from the key pri-
mary studio source. Only three
films that grossed $25 million or
more at the box office since
1997 were unreleased on DVD at
year-end, and The Others was
the only title unannounced from
last summer.

The mining of studio vaults
for films from the '80s and "90s
is also beginning to play out,
and there are no new major
product suppliers on the side-
lines, with music, anime and
special-interest categories see-

ing some year-over-year title
Increases.

On the video-game console and
portable side, NPDFunworld sen-
ior account executive Richard Ow

sees a continuing upturn.
“Future releases on all the plat-
forms will be the key to contin-
ued strong sales, and there are a
lot of good titles in the pipeline,”
he says. “The online component
also has the potential to take off

‘Music is still [Tower’s] core business, but DVD was up 30% last year
and now represents about 10% of total volume. [As for games], our
toes are back in the water with mostly PlayStation 2 exposure in

about five stores.’

—STAN GOMAN, TOWER RECORDS

and games have been part of the
mix for 10 years. Qur proposi-
tion is to offer a combination of
entertainment products, and
DVD and games are not a short-
term strategy.” With an average
27,000-square feet of space in
each Megastore, “it allows us to
be more flexible in product
mix,” he notes.

DVD sales were up 80% last
year, and games were substan-
tially ahead, all due to a series of
year-long promotions. One of

there are new Virgin demo cen-
ters for all next-gen platforms in
Dallas and the newly opened
Boston store. Perhaps the biggest
statement is that the Boston
store has DVDs and games
instead of music on the ground
floor.

LOOKING AHEAD

The outlook for the DVD mar-
ket for 2002 is a more moderate
growth rate of 12% to 15%, with
about 6,000 new titles projected

with its added value for multi-
player gaming.” For computer
games, NPDTechworld senior
analyst Steve Koenig sees “mod-
erate to slow growth, driven by
proven franchises, with online
gaming a definite factor, partic-
ularly for role-playing and real-
time strategy games.”

Today’s music retailers expect
to get a bigger share of both pies
as they continue to expand their
total digital-entertainment offer-
ings.
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RESURRECTED

KENNEDYS!

Bead Kennedys

DIGITALLY REMASTERED!

Dead Kennedys

CLP 1198

Fresh Fruit For Rotting Vegetables

Here at last! The long-awaited re-issue of the explo-
sive and politically charged debut album from the
Dead Kennedys, Fresh Fruit For Rotting Vegetables!
Includes the DK classics “Holiday In Cambodia,”
“Kill The Poor,” “Chemical Warfare,” “California
Uber Alles” and many more! Digitally remastered
with the assistance of DK guitarist East Bay Ray and
packaged with rare photos!

ALSO AVAILABLE IN VINYL!

Also Available...

MARVIN GAYE

Performance - crp 1204
A breathtaking live album from one of the
most captivating performers and R&B leg-

end, Marvin Gaye! Includes stunning rendi-
tions of classic Gaye songs “Let’s Get It On,”
“What’s Going On,” “Sexual Healing,” “I
Heard It Through The Grapevine” and many
more! Digitally remastered with extensive liner
notes and limited edition digi-pack!

BLACKEST ALBUM 3
Various Artists«cir 1168

Unleashing the kinetic fury of today’s most twist-
ed underground industria/EBM pioneers on the
entire Metallica catalog has made The Blackest
Album the most successful tribute album series

TEDDY

PENDERGRASS

Somebody Loves You Back
CLP 1180

Brand new remixes of classic R&B/soul hits
from the legendary Teddy Pendergrass
including “When Somebody Loves You

Back,” “Turn Off The Lights,”
“Can’t We Try,” and more!

ever. The third installation, far and away the
most brutal of the series, features industrial
remakes of “Welcome Home (Sanitarium),”
“Leper Messiah,” “The God That Failed,” with
appearances by Razed In Black, Funker Vogt,
Godeater and several others!
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One-Stop Status

How Key Liquidations And Consumer Shifts Are Affecting

BY ED CHRISTMAN
NEW YORK—While some industry
observers worry that the failure and
liquidations last year of Valley
Media, Pacific Coast One-Stop,
Northeast One-Stop, Campus One-
Stop and Music Merchandisers sig-
nifies that the one-stop sector is in
big trouble and expect more of the
same this year, others say that the
void left by their departure should
make the surviving one-stops
stronger.

“With the landscape changing so
much, the [one-stops] that are
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This Once-Thriving Sector

around are gaining in importance,”
notes Jordan Katz, senior VP of sales
at Arista Records. “Business is tough,
but the one-stop sector has to focus
even more on what they do well. The
strong ones will survive, but so will
some of the little guys, because they
have a sense of the pulse.”

One of the main reasons that the
one-stop sector is experiencing dif-
ficulties is because of the increas-
ing dominance of discounters, who
use music as loss leaders, industry
observers say. Since the Federal
Trade Commission forced the

3 Color Print on CD

majors to eliminate minimum-
advertised-price policies, most dis-
counters advertise the hits for
prices just below cost in an attempt
to build traffic that will buy other,
more profitable product lines in
their stores.

But that pricing strategy has
ramifications all the way down the
line. For one, it has accelerated a
shift in where the consumer shops
for hit music with the result that,
last year, independent stores suf-
fered a 10.4% drop in sales; and
music-specialty chain stores expe-

CD Packages in Just

11

Working Days

Global Distribution Through JavaMusic.com

www.discalliance.com

DISCALLIANCE

1.866. THE.NEXT

sales@discalliance.com

rienced a 5.4% drop in sales. How-
ever, the mass merchants enjoyed a
3.4% increase in sales, with the sec-
tor’s market share growing to
30.2%, from 28.4%.

“The consumers are migrating
from the independent merchant to
the mass merchant,” says the head
of sales at a West Coast—based label.
“It’s unfortunate, but they are defi-
nitely migrating.”

Since the discount department
stores don’t deal with one-stops and
because the independent sector

SILVERMAN

appears to be suffering a downsize,
the one-stop, the main supplier for
indie retailers, is also suffering.

SHIFTING SHOPPERS

An executive with a West
Coast—based one-stop says that his
business has been hurt because “we
have lost a lot of accounts that went
out of business.”

Retailers complain that the labels
are helping the shift in where music
consumers shop by favoring Best
Buy, Target and Wal-Mart with
exclusives and value-adds. “The
majors forgot about the farm team

10 years ago, and they are putting
all their eggs in Best Buy, Wal-Mart,
Target and Circuit City, and it won't
work,” says one music merchandis-
er. “The future witl tell, but I think
I will be right on that one. They
can't forget about who brought
them to the dance in the first place.”

Dave Mount, chairman of WEA
Inc., acknowledges that the balance
of the consumer’s purchasing power
is shifting toward the mass mer-
chants, but he denies that the

majors are favoring that store sec-
tor. “Some of it is a shift in where
America shops,” he states, noting
that chains like Wal-Mart, Best Buy
and Target keep opening stores,
while the music-specialty chains
have stopped growing. Also, he notes
that the big records currently are by
boy bands and other teen acts, and
those titles are mass-merchant
records. “I think that’s the big issue
for why the other stores are down,”
he says.

Another trend accelerating the
shift in where consumers buy music
is the growing popularity of DVDs.
“A lot of independents can’t afford to
carry DVDs, so the customer has to
go to the Wal-Marts of the world,
who use DVDs to build traffic—and
while that traffic is there, it’s buying
music too,” adds a one-stop execu-
tive.

THE DVD DEMAND

While the larger one-stops have
been into DVDs from the get-go,
smaller ones are now taking that
product line on. For instance, MCM
in Brooklyn has expanded its prod-
uct offering to take in DVDs, as well
as portable electronics.

David Lang, president of CD
World in South Plainsfield, N.J.,
thinks that one-stops getting into
the DVD business is a good idea
“because that is where the opportu-
nity is.” But he questions if the
smaller ones “have the resources to
properly fulfill DVD demand.”

In addition to one-stops being
hurt by independent merchants
going out of business, they are also
hurt by the music specialty chains—
who use one-stops for fill-in, special
orders and deep catalog—who are
demanding low prices so that they
can remain competitive with the dis-
counters.

With the elimination of MAP, dis-
counters are pricing hit titles at
$11.98, while the one-stops are sell-
ing those titles to their customers at
$1 higher, notes one merchant. “It’s
difficult to adjust to that {pricing],”
that merchant says; so, consequent-
ly, one-stops are pressured by the
larger chains to either lower prices,
which means less profit, or lose the
sale altogether.

Even as the majors acknowledge
the shift to the larger discounters,
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they are also alarmed by the trend.
In an attempt to deal with the situ-
ation, they are supporting inde-
pendents with a greater flow of free
goods and cooperative advertising
dollars, notes another executive.

On the other hand, some suggest
that the rise of retail coalitions has
captured some of the advertising dol-
lars that, in the past, would have gone
to one-stops. But Tom Silverman,
chairman of Tommy Boy Records,
observes, “Any one-stops that are bas-
ing their profitability on co-op adver-
tising they sell for their catalogs aren’t
that strong to begin with.” He pre-
dicts that such one-stops are headed
for trouble, because “you will see all
the majors cutting back on market-
ing across the board, and that will
include retail and one-stops.”

So far, that hasn't happened.
Arista’s Katz counters, “We market
to both [coalitions and one-stops],

WEISMAN

and each has a different function.
The coalitions are on the front lines,
in terms of the market, but our
advertising support hasn’t wavered
to the one-stops.”

Similarly, Bob Anderson, head of
sales at Jive, says that a “major con-
cern” of Jive executives is the attri-
tion of one-stops. “We think the one-
stops provide a very valuable service,
and we look to them to be the front-
line in starting certain records,” he
says. “We want to assist them with
their cause.”

One-stop executives complain,
however, that the majors help with
one hand and hurt with the other.
Says one of these executives, “The
buy-in deals on new albums are not
what they use to be—10%. 7% and
5%. For the last two years, the
majors have been ratcheting down
deals, and now most buy-in deals are
3%. This hurts your profit margin.”

AFTER VALLEY’S DEMISE
Some major distribution execu-
tives complain that the one-stops
did a bad job managing the deals
that came their way. “We compen-
sate one-stops to take back defec-
tives by providing an allowance, and
yet they stick to independent retail-
ers by refusing to take back defec-
tives and pocketing the allowance,”
one senior executive with a major-
label distributor complains. And he
(Continued on page 89)
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Featuring full-length videos from:

RUN-DMC
QUEEN LATIFAH
ROB BASE & DJ E-Z ROCK
DANA DANE
CRASH CREW
SPECIAL ED
DE LA SOUL

Bill Wyman & The Rhythm Kings - Live In Concert
America - Live In Concert
Duke Robillard - Live In Concert
Johnny Thunders - Live In Cold Blood
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AS THE INDUSTRY gears up for
NARM—for readers of this column not
in retail, sales, or distribution, that’s the
National Assn. of Recording Merchan-
disers’ annual convention—there is a
mixed feeling in the air about the
industry and the confab. Some folks—
the kind who always see the cup as half
empty—are despondent about the
industry's state of affairs and are pre-
dicting that the convention, which will
be held March 9-12 at the San Fran-
cisco Marriott, will feel like a funeral
for the music industry in general and
the retail sector in particular. But oth-
ers are eager to take advantage of
NARM’s raison d’étre—an event that
serves as a serious forum to deal with
the industry’s problems. If not here,
where else will the industry find a way
to meet the challenges facing it?

You can be sure that many issues
will be discussed at the convention,
but two groups of independent retail-
ers are separately placing their agen-
das on the front burner. Both groups
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have issued policy statements in
advance of NARM that take a stand
against the label practice of providing
exclusives and superior versions of
albums to a select group of retailers,
often mass-merchant accounts. Both
groups demand advance notice so that
they can make properly informed buy-
ing decisions on the “inferior” ver-
sions of albums they are being offered.
The Coalition of Independent Music
Stores (CIMS) says that without ad-
vance notice, “we reserve our right to
return all inferior versions of the prod-
uct immediately . . . without other-
wise-applicable return restrictions or
penalties.” The CIMS letter further
states, “The practice of producing
these superior versions of important
artists’ new releases causes disruption
in the marketplace and leads to con-
fused and alienated consumers. We
believe the solution is to offer the exact
same version to all retailers and all
retail channels with no exceptions.”
CIMS managing partner Don Van-
Cleave says that the coalition’s policy is
not about “a boycott—it’s a buying
decision. [Often], we are buying on the
good faith that the guy down the street
has the same album that we have. Then
the weekend circular comes out [in
advance of the street date] advertising
a superior version [with extra tracks).”
When that happens, stores with the

by Ed Christman

inferior album get stuck with a lot of
product that they should be able to
turn away immediately instead of wait-
ing 90-120 days. “We don’t want to sit
on bad inventory; we just want them to
tell us in advance so we can buy the
proper amount or not buy it at all.”

In addition to extra tracks, the pol-
icy also includes instances where select
retailers get an album in advance of the
rest of the marketplace. “Exclusive
windows just crack the very founda-
tion of the business,” VanCleave says.
“When retailers can't compete with
each other fairly, you are really mess-
ing up the marketplace.”

Another group of music merchants
have issued a statement saying that
those labels that continue to offer
superior/enhanced product exclusive-
ly can still buy into their retail pro-
grams but should expect severely lim-
ited support on the rest of the artist
roster, including a lack of in-store pro-
motions for artists who are not a part
of a specific, agreed-upon marketing
plan. The statement says the practice
of exclusives is “anti-competitive,
unfair, and may be illegal.”

The retailers signing this statement
are mostly Music Monitor Network
members, except for Record Express
and the Record Exchange, and they
include non-Network member New-
bury Comics.

“We believe the situation is getting
out of hand again,” says Joe Nardone
Jr., VP at Wilkes-Barre, Pa.-based
Gallery of Sound. “Every time we turn
around, we are forced to deal with infe-
rior product. We are not trying to
threaten people: We are trying to get
some sanity back into the business.”

Nardone argues that if labels want
to do an exclusive, they should do a
first pressing with the superior ver-
sions and offer it to everyone. That
way, all of retail gets excited about the
album instead of one merchant get-
ting preferential treatment.

WHEN D’YA GET IN? Two days before
the start of NARM, a well-known
industry figure had the unmitigated
gall to call me up and ask, “When are
you leaving for NARM?,” like I was an
industry outsider or something. Any
veteran of the convention knows that
the proper etiquette in greeting some-
body at NARM is to ask, “When d'ya get
in?,” and if you aren't initially ad-
dressed with that salutation, you can
be sure that whoever you are meeting
with is up to something nefarious in
their business dealings with you. Even
though it was in advance of the con-
vention, the above-mentioned figure
should have at least had the courtesy to
phrase the question like this: “When
are ya gettin’ into NARM?"”
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ONE-STOP STATUS

Continued from page 87

says that this is just one example of
how one-stops abuse the system,
adding that midline deals often
aren’t passed through to independ-
ent accounts either.

But one-stop executives charge
that the majors are going after busi-
ness that previously was their bread
and butter. For example, the majors
all have increased their capabilities
in responding to quick-breaking
titles, which eats into the fill-in
business that one-stops get from
chains. Also, some majors have elim-
inated loose-pick charges or made
catalog deals ongoing, which has
made it more attractive to buy deep
catalog directly from the majors,
instead of the large one-stops that
used to vie for that business.

Furthermore, the majors are mov-
ing toward having the capability to
offer shelf-ready product to chains,
a service that was previously the
domain of the larger one-stops. But
a major-label sales executive says
that the majors have yet to accom-
plish that, saying, “If I was a one-
stop, I would go after that business.
Over the next two or three years,
they certainly have an opportunity
there, and who knows how long it

will take for the major distributors
to be ready to offer that service.”
The liquidation of Valley has cre-
ated a large void, which is proving
to be a boom to some one-stops, but

Eric Weisman, president of Coral
Springs, Fla.-based Alliance Enter-
tainment Corp., says that his com-
pany is focusing on broadening its
horizon beyond the one-stop sector.
“We are looking at the vendor-
managed inventory area, continuing
to push the e-commerce area and
are growing our distribution busi-
ness as well,” Weisman states. “Also,

NARM 2002

didn’t push for it, “a certain por-
tion” of the Valley business came its
way. Now, with the demise of Valley,
for the first time, the Central South
wholesale operation is putting a
salesman on the road, instead of
just relying on telemarketing, he
adds.

Gene Rumsey, executive VP at
EMI Music Distributors, notes, “A

‘With the landscape changing so much, the [one-stops] that are
around are gaining in importance. Business is tough...The strong
ones will survive, but so will some of the little guys, because they

have a sense of the pulse.’

—JORDAN KATZ, ARISTA RECORDS

nevertheless is still hurting the
industry in subtle ways beyond the
fact that a lot of labels didn’t get paid
money owed them.

Valley was the industry’s deep-
catalog supplier. It also was the main
supplier of online merchants and a
major player in selling music to non-
traditional music accounts such as
Toys ‘R’ Us, supermarket chains and
wholesale clubs. With the disinte-
gration of Valley, Alliance Entertain-
ment Corp., Baker & Taylor and the
Handleman Co. have benefited by
picking up Valley's larger customers.

the video sector, of which a big por-
tion is DVD, is going to become a
bigger part of our business.”

Other one-stops have benefited
by picking up Valley’s independent-
store business, label sales executives
say, including Universal One-Stop,
Norwalk Distributors, Super Dis-
count CDs & DVDs, Central South,
Galaxy Music and Dart.

NEED TO ADJUST

Randy Davidson, who runs
Nashville-based Central South, says
that even though the company

lot of Valley independent accounts
are going to the regional one-stops,
making them stronger. So we are
looking at increasing the credit lines
of the healthy ones.”

But the downside to the demise of
Valley is that fill-in business and, in
general, “fill"—the percentage of
product in-stock on any given pur-
chase order—has been weakened,
according to retailers and one-stop
executives.

“We use one-stops for fill-in when
the majors run out of product,”
observes CD World’s Lang. “More

and more, with the death of Valley,
the one-stops are out of what we are
looking for. The Valley clients are
going elsewhere to get what they
need, and those one-stops haven’t
adjusted to the increase in their
business.” AEC’s Weisman concedes
that there have been instances
“where our supply would be out-
stripped by demand.”

Across the board, fill has fallen
across the one-stop sector, merchants
say. One-stops are capitalizing on this
disruption, notes Lang. “If you want
great fill, you need to pay a price,” he
observes. “If you are satisfied with
less than great fill, you can get a good
price. Those one-stops with a great
price have just so-so fill.”

Looking ahead, Weisman says he
expects to see further significant
consolidation during the course of
this year.

The head of sales at an East Coast
major label draws parallels to the
independent distribution world
when predicting the future. “A long
time ago, there were a lot of inde-
pendent distributors and one-stops,
and then the trend went to national
distributors and national one-stops,”
that executive says. “Now, the trend
is back to the smaller independent
distributors, and that’s where it is
going to go in the one-stop sector, as
well. I think you will see the smaller
one-stops making a comeback.”
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SAN FRANCISCO BEAT

Continued from page 79

Microsoft, as a provider of digital-
media technology solutions, can
help retailers benefit from digi-
tal media and drive sales. For
example, Windows Media had a
recent promotion involving Paul
McCartney, where a digital down-
load was offered to benefit the
World Trade Center victims and
their families. This also served to

promote McCartney’s album
release at the time.

Sen. Hatch will deliver his
keynote address at the annual
meeting and business session of
the Convention on Monday. “As
the former chairman of the Sen-
ate Judiciary Committee, and the
Committee’s current ranking
Republican, Senator Hatch has
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spoken of the need to review the '

increasing legal tension in the
high-technology industry be-
tween intellectual-property
rights and antitrust laws, an issue
of utmost importance to our
members. His personal experi-
ence as a songwriter and record-
ing artist also gives him a unique
perspective on our industry,” says
NARM president Pamela Horo-
vitz.

And NARM continues to be-
come more aggressive about lob-
bying in D.C. “Securing a speak-
er such as Senator Hatch will
give our members an opportuni-
ty to make their points of view
heard. It is all inextricably con-
nected to our advocacy initia-
tives,” says Donio.

Wade Fenn, president, enter-
tainment and strategic business
development, Best Buy Co.,
scheduled to speak on Tuesday,
tells Billboard he will talk about
the state of the industry and how
it got to where it is. “It seems
that, right now, all of the music-
industry constituencies are
unhappy. I want to explore some
ways we make this industry run
more smoothly and talk about
some concepts that might stim-
ulate ideas on how to make it
easier for artists to get music to
consumers,” Fenn says. “I'm
talking to a few of the record
companies before I give the
speech, so that I represent a vari-
ety of views appropriately. The
most important voice to be
heard, however, is really the con-
sumer voice.” He plans to focus
on the transformation model
from the physical to the digital,
and what some of the obstacles
are to making that work.

SCHEDULED PANELS

“Information and education are
two of the other cornerstones of
the convention,” says Donio. One
seminar, “Taking Stock of Enter-
tainment’s Future,” scheduled for
Monday, is a bit different this year
and will actually be moderated
by two Billboard writers, Ed
Christman and Geoff Mayfield.
“It’s different for us, because it
has a little bit of a Wall Street
focus. It will look at the enter-
tainment business as a whole,”
adds Donio.

Another “sexy” panel is being
moderated by Ty Braswell, VP, new
media, Virgin Records America.
“The Seduction of Digital Music...
When to Say Yes and When to Say
No” (Sunday) will start off with a
presentation of trends by Aram
Sinnreich, Jupiter Media Metrix.
After that, each panelist will pro-
vide an example of a hard choice he
or she made with regard to digital
music this year. The topics expect-
ed to be covered will include sub-
scription services, streams vs.
downloads, CD burning and porta-
bility issues. “Rather than focusing
on successes and failures, I want to

(Continued on page 93)

DIGITAL SINGLE RISING? While the
physical single may be all but dead
and buried at this point (see story,
page 1), there are still hopes for
reviving it as a digital format.

For one, Warner Music Group exec-
utive VP of strategic planning and
business development Paul Vidich
says that plans are in the works at the
major to give its commercial digital
singles a much higher profile than
they’ve had online thus far.

He says that there are business
models under consideration in
which many more singles—includ-
ing many more from albums—
would be available for sale before the
end of the year.

“You're looking at a much broader
offering of repertoire,” he says.
“There are other models that are
emerging—or that will emerge later
this year—which will offer the con-
sumer this opportunity front and
center, and hopefully, that will help
drive this business.”

Nothing has been announced at
this time. But the thinking is that
consumers would likely be able to
buy digital singles through every-
thing from subscription services to
the home pages of major Internet
portals like Yahoo, MSN, and AOL.
Sources say other majors are look-
ing into similar plans.

That would certainly be a change
from the current state of digital sin-
gles. A recent study by OC&C Strate-
gy Consultants found that legitimate
download and subscription models
generated less than $1 million in rev-
enue last year (Billboard, Feb. 23).

WINGATE

Liquid Audio VP Dick Wingate
says that so far, commercial digital
singles have been hurt by everything
from a lack of content selection and
DRM restrictions to high pricing and
poor merchandising.

Wingate maintains that the future
of the single online will come down to
answering the question: How easy is
it? He says that if the labels enable the
tracks to be portable, price them at
less than $2, and support merchan-

by Brian Garrity

dizing efforts that alert consumers to
their availability, singles will sell.

Of course, for an industry that has
driven the physical single into near-
extinction due to fear of album-sales
cannibalization, that’s a tall order. In
fact, digital-music executives point out
that cannibalization fears have pre-
vented the labels from more aggres-
sively pushing singles online.

Observers point out that the
industry is faced with a double-edged
sword of making digital singles avail-
able and potentially cutting into
album sales vs. capturing at least
some of the revenue lost to free file-
swapping services. However, with the
explosion of file sharing, labels may
not have much choice.

“I think it’s clear at this point that
the consumer has spoken. They
want songs,” Wingate says. “That’s
why there’s been a boom in file
sharing. There [isn't] a way to get
individual songs.”

In response, some labels have
been experimenting with ways of
making more singles available.

Late last year, Atlantic Records
began offering select priority singles
being pushed at radio as commercial
digital downloads. Tracks from such
artists as Brandy, Jewel, Craig David,
and Sunshine Anderson have been
made available for 99 cents.

Meanwhile, Lenny Kravitz recently
became the first artist to win a Gram-
my Award for a digital single. Krav-
itz—who won the best male rock
vocal performance award for the track
“Dig In"—had not released an album
or a physical commercial single by
the cutoff for Grammy consideration
last September. Virgin Records and
EMI Recorded Music instead persuad-
ed the National Academy of Record-
ing Arts and Sciences to allow the
inclusion of “Dig In,” as well as Mick
Jagger’s “God Gave Me Everything,”
as digital-only commercial singles that
could be burned to blank CDs (Bill-
board Bulletin, Sept. 27, 2001).

However, critics charge that neither
the Kravitz nor the Jagger singles did
notable business because they weren't
meant to be bought, also pointing out
that the tracks were overpriced at
$3.49 and under-merchandised.

Still, the strategy not only was a
big win for Virgin and Kravitz but
was also key for the legitimacy of the
digital single.

“It acknowledges that the digital
single is a real format,” Wingate says.
“It may not be selling well, but at least
it’s been recognized.”

Virgin Records new media VP Ty
Braswell adds, “It’s another experi-
ment that’s going to get us on the
moon. Just because 10 rockets fail
[doesn’t mean you can] give up.”
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E-Commerce Still In The Race

While The Internet Boom Has Subsided, Retailers Continue To Keep A Watchful
Eye Online And On The Majors

BY BRIAN GARRITY

NEW YORK—Nontraditional music
sales—sales of CDs from online
retail, televised 800-numbers and
concert sales—rose 30.6% in 2001,
despite an overall decline in the
music market as a whole. But, as
music merchants head into NARM
2002 in San Francisco, the bulk of
that nontraditional business—e-
commerce—remains an ongoing
source of concern.

The reason? While traditional
retailers may no longer perceive the
likes of Web-based music sellers like
Amazon and CDNow as the threat
they did at the height of the Inter-
net boom (despite still drawing large
amounts of Internet traffic), the
same cannot be said for potential
challenges online coming from the
major record labels and their parent
media companies.

As the likes of Trans World’s
FYE, Best Buy—the consumer-
electronics retailer that also owns
the Musicland Group—and Tower
Records attempt to build effective
bricks-and-clicks strategies that

drive consumers back and forth
between their stores and their Web
sites, the majors and their corporate
owners are in the midst of their own
direct-sales initiatives. Those are
coming in the form of digital sub-
scriptions via MusicNet and Press-
play. Meanwhile, with physical CDs,
they are also attempting to build an
increased presence for their record
clubs online, and even experiment-
ing with limited direct offers
through controlled Web channels.

Notes one leading music-retail
executive, “The question from the
labels has become, ‘How much can
we skim off the top without fatally
wounding our retail partners?’ They
don’t want us to go away because
they need us, but they are willing to
beat the shit out of us as long as we
don’t die.”

IN-STORE FEATURES

Of course, concerns over the
majors encroaching on retailers turf
is not a new concept. NARM filed a
lawsuit against Sony Music two
years ago for embedding links to a

Sony e-commerce site on its CDs.
(The case was dropped last year.)

But the stakes have risen, in the
eyes of many merchants, in the wake
of the launch of the major-label sub-
scription services. As of press time,
no retailer had yet signed an agree-
ment to distribute MusicNet, Press-
play or any other service, in large
part due to a fight over customer
control. Simply stated, music retail-
ers are not interested in surrender-
ing their customer information to
subscription companies.

“At this point, the deals being
offered to the retailer are very short-
sighted,” says one retailer. “It’s ‘You
turn your customers over to us, we’ll
give you a piddling commission, and
we reserve the right to approach
these customers without you on our
own behalf anytime thereafter.”

Meanwhile, brick-and-mortar
retailers have been hesitant to
bankroll their own services, in part
because they view content licenses
as too expensive and ultimately
“pretty meaningless” in a climate
dominated by CD burning, free file-
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sharing and the inability of any com-
pany to create a service that can rival
the likes of Morpheus in content
selection and ease of use.

Indeed, PJ McNealy, research direc-
tor for GartnerG2, points out that
while consumers are associating the
PC and the Internet with music, they
are used to buying a product, not a
service like MusicNet or Pressplay or
any other subscription offering.
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For the most part, brick-and-
mortar retailers are focusing their
efforts on creating better synergies
between their stores and the Web by
importing new technology features
into the store.

Leading the pack in that effort is
Trans World, which last year debuted
a new in-store Internet-enabled kiosk
system that runs off Microsoft

(Continued on page 92)

The Largest Event Encompassing

Video, DVD & Books in One Place

RMX held in conjunction with BookExpo America
May 3-5, 2002 « Jacob K. Javits Convention Center » New York City

Who Exhibits?
Labels
Record Companies
Video & DVD Companies
Wholesalers
Distributors
One Stops
Rack Jobbers
Artists
Management Companies
Music Merchandisers
Retail Suppliers

RMX

Retail Multi-Media Expo

Who Attends?

Video & Music Stores
Retailers
Booksellers

Librarians & Reference
Professionals

held in
conjunction
with

America

BookExpo

Special Events!

Preview New Products

and Talent in LIVE
Performances

The after-hours RMX Artist
Showcase gives you the
chance to unwind while
previewing the industry’s
new talent and latest video
releases LIVE on the RMX
stage. Held at the New York
Marriott Marquis on May 2 & 3

beginning at 8:00 pm.

This is the one event you can’t afford to miss. For more information:

Phone (203) 840-5605 Fax (203) 840-9605 E-mail mlynch@reedexpo.com Website www.bookexpoamerica.com

BILLBOARD MARCH 16, 2002

www.biliboard.com

91



NARM 2002

E-COMMERCE STILL IN

Continued from page 91

technologies and allows sampling of
virtually any title by scanning a
barcode. In addition, the retailer’s
customer-loyalty program, dubbed
“Backstage Pass,” is also powered by
Microsoft and allows for the tracking
of consumers’ preferences, the
awarding of points on purchases and
the promotion of special offers and
alerts. Users can access the system
online at home or at kiosks and lis-
tening stations in FYE stores. What's
more. a tab within Microsoft’s MSN
Messenger instant-messaging system
will connect users to FYE.com; and
Microsoft is also offering an FYE
smart-client application that will let
customers create playlists with relat-

Servings 700,000 Titles

ed items, such as song samples, to
swap with other MSN Messenger
users.

Trans World chairman/CEQ Bob
Higgins says unifying the online and
in-store experience will boost the
retailer’s brand and its music sales.

NEW TECHNOLOGY

Elsewhere, Virgin Entertainment
Group, which bailed out of e-
commerce last year, is, in conjunc-
tion with partners Microsoft and
IBM, rolling out a new kiosk system
in its U.S. Virgin Megastores that
allows for in-store sampling of digi-
tal music, videos and game clips.

In other initiatives, Red Dot Net-

Amount Per Serving

work g on ve sam-
pling systems in Barnes & Noble
outlets; Tower is featuring music
recommendations from Savage
Beast Technologies; and Borders
Books & Music stores are testing
sampling units, dubbed B Listening
stations, that allow shoppers to hear
song snippets from every album in
the store.

Driving such experimentation are
projections from the likes of Jupiter
Media Metrix, which estimates that
online music revenues will grow to
$5.5 billion by 2006, with the bulk of
that business coming from the sale
of CDs. However, analysts and retail-
ers acknowledge that Internet retail-
ing—which, even with significant
growth, accounted for less than 3%
of all music sales last year—needs to
significantly evolve before such rev-
enue numbers can be attained.
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In the meantime, Tower Records
COO Stan Goman says traditional e-
commerce, while making strides, is in
the midst of “leveling out to what it
really is: a catalog mail-order business.”

McNealy says all Web merchants
are facing the challenge of replicat-
ing the rack-browsing experience of
the average record store. “Mast peo-
ple don’t know what they want when
they go into a Tower Records. and
that concept of browsing and listen-
ing to music has not been fully repli-
cated on the Internet,” he says.

Jupiter senior analyst Aram Sinn-
reich says that for music-focused
retailers to compete against media
companies, as well as more heavily
trafficked mass merchants not spe-
cializing in music retail and Web-
only sellers, they must better exe-
cute their bricks-and-clicks strategy
by offering more next-generation
technology features in their stores
and on their sites.

“The differentiators for big brick-
and-mortar stores now are catalog
and pricing. But the Internet does
away with those. Consumers are
going to find bigger catalog and bet-
ter pricing by doing a search online.
So the real differentiators will have
to be things like branding, promo-
tional and marketing prowess, con-
sumer relationships and next-
generation feature sets,” he says.

Best Buy, Amazon.com and MTV
Network’s sites have experimented

Toems 1n Ton hakour™ Folder ©

| WOT BRE-ORDERS
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$149.9 Price
$179.99 - §3 airTv
fr. metl-in

89 printer.

with offering online streaming
access to albums purchased prior to
them being physically released.

Retailers like Scott Young, VP/GM
of entertainment for BestBuy.com,
have noted that such offers are part
of relationship-building efforts with
customers as companies prime the
market for legitimate digital music.

But such demands and expenses
are creating an increased bifurcation
between the handful of large music
retailers targeting e-commerce, and
eventually subscriptions, and the
majority of mid- and small-sized
indie merchants struggling with
their online strategy. Such players
are increasingly bowing out or offer-
ing limited informatianal Web des-
tinations.

Still, despite all the challenges and
costs, retailers continue to pursue
business opportunities on the Web.

Says Tower senior VP Mike Far-
race, “When you have a conversion
rate that's under 5% —meaning one
out of 20 peaple buys something—
you bet your life there’s some big
upside to be unlocked.”

However, Farrace thinks that it is
not a proposition of CD sales vs. dig-
ital distribution. He says, “Before
the full physical goods commerce
on the Internet is realized, before it
blossoms into evervthing it could
be, I think by then the digital
marketplace will have to have sort-
ed itself out a little bit.”
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SAN FRANCISCO BEAT

Continued from page 90

focus on the decision-making
process. I want to reach the people
who are afraid that making the

who will be accompanied by
famed producer David Foster.

Another exciting moment of

“After more than 30 years, he
continues to captivate our hearts
and minds with his music.” says
NARM chairman Peter Cline,
president and COO of the Han-
dleman Co.

This year's finale at Tuesday's
awards banquet will be headlined

When push comes to shove, everyone attending this convention
ultimately cares about the music. So, as in the past, the convention
will host showcases from all genres [and] artists will run the gamut
from the legendary Etta James to hot new performer Josh Groban.

wrong decision will cost them their
jobs. If we can help a person just a
little, then I think the panel has
done its job,” says Braswell.

THE MUSIC

When push comes to shove,
everyone attending this conven-
tion ultimately cares about the
music. So, as in the past, the
convention will host showcases
from all genres, including coun-
try, jazz, blues, reggae, R&B,
gospel, Christian, classical and
pop. Artists will run the gamut
from the legendary Etta James to
hot new performer Josh Groban,

the convention will come when
Hall of Famer Carlos Santana
receives the Chairman’s Award
for sustained creative achieve-

— -

ment at the scholarship founda-
tion gala dinner on Sunday.

THE VOICE OF MUSIC RETAILING

by the Counting Crows. Vanessa
Carlton will open the event,
which will be hosted by comedi-
an Jack Gallagher.

Says Donio of this year’s long-
term goal: “Typically, after rough

periods, we go through an
upswing. It's important for peo-
ple to know what other kinds of

-
GIRLS WILL BE GIRI.S

. PI.AYBOY ¥

opportunities are out there. NARM
is a way for seasoned companies,
as well as new ones, to do that.”
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Ol' Dirty Bastard
Available March 19th
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Chris Thomas King
Inspired in part by the movie

“O Brother, Where Art Thou?”
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Lakeshore Records is the recorded music division of Lakeshore Entertainment, the producers of such films as RUNAWAY BRIDE, ARLINGTON ROAD, THE GIFT and
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HIGH-DEF DVD: Soon after the announ-
cement that Artisan Home Entertain-
ment, DreamWorks Home Entertain-
ment, Twentieth Century Fox Home
Entertainment, and Universal Studios
Home Video would release titles on
JVC’s D-Theater high-definition VHS
format beginning in early summer,
eight consumer electronics manufac-
turers reported that they had devel-
oped a high-definition DVD-Video
counterpart called Blu-ray.

Created by Hitachi, LG Electronics,
Matsushita, Pioneer, Philips, Sam-
sung, Sharp, and Thompson, each
Blu-ray disc can store two hours of
high-definition TV (HDTV) content
and holds six times as much data as a
traditional DVD-Video disc. (However,
D-VHS cassettes can play back four
hours of HDTV or more than 50 hours
of standard-definition TV and feature
a special proprietary encryption sys-
tem to prevent duplication.) No home
video companies have jumped on
board yet, as there have not been any
Blu-ray prototypes or players available
for a test run.

TRICKETT

DVD-AUDIO DEAL: Silverline Records
recently announced that it has signed
a long-term licensing deal with Sanc-
tuary Records to release a slate of DVD-
Audio titles. The deal gives Silverline—
the first label ever to release a
DVD-Audio title—exclusive license
rights to produce DVD-Audio discs
based on 140 items in Sanctuary’s cat-
alog and future albums.

The first group of releases, expected
May 7, include Bob Marley & the Wail-
ers’ The Best of the Early Years, Motor-
head’s Deaf Forever . . . Best of Motor-
head, the Sex Pistols’ No Future UK.?,
the Stray Cats’ Rockabilly Rules: At
Their Best . .. Live!, Uriah Heep’s Best
of Uriah Heep . . . Part 2, and the
Dubliners’ Best of the Dubliners.
Between five and 10 titles are expected
each month. All product will be dis-
tributed by RED.

John Trickett, chairman of the 5.1

by Jill Pesselnick

Entertainment Group (the owner of
Silverline Records), says that the deal
is a strong statement of support for
the relatively new format. “This has
certainly got people’s attention.
Retailers might now be saying that
[DVD-Audio] is worth a section in
their stores,” he says. “Sanctuary was
looking to release their catalog in the
new format, and we were looking for
albums to release. We saw eye to eye
on what we wanted to accomplish.”

JENNINGS TRIBUTE: White Star Video,
a division of Kultur International
Films, is releasing a special DVD-Video
tribute to country legend Waylon Jen-
nings March 26. Titled Waylon: Rene-
gade. Outlaw. Legend., the two-part,
$24.95 disc features “Waylon Jen-
nings: The Authorized Biography,”
including recent footage from his
funeral, and “The Lost Outlaw Perfor-
mance,” a 1978 live performance of
Jennings and the Waylors, presented
in its entirety for the first time.

FOOD AND DRINK PROMOS: Dream-
Works is teaming with Denny’s res-
taurants and jelly-bean maker Jelly
Belly in a promotion for its animated
video releases. Beginning this month,
consumers who purchase Shrek (an
Oscar nominee for best animated fea-
ture film and best screenplay based
on material previously produced or
published) or any other DreamWorks
animated feature will be offered free
Jelly Belly candy. In April, a “buy one,
get one free” coupon for DreamWorks
animated films will be available in
Denny’s kids activity menus. The
restaurant chain will also be produc-
ing themed children’s cups.

Artisan and Dannon Natural Spring
Water have joined forces for the Spring
Into Health With Dannon and Denise
Austin promotion this month. With
the purchase of five Dannon multi-
packs, consumers can receive the 15-
minute video Shape, Stretch and Tone
With Denise Austin. A brochure insert
describing the video and offering infor-
mation on other Austin titles will also
be included in the multi-packs.

RETAIL HAPPENINGS: Hollywood
Video will open 50 new stores in the
latter half of the year and will be
adding more Game Crazy “store with-
in a store” departments, currently in
66 locations . . . Movie Gallery's year-
end financial report reveals that the
chain experienced a record fourth
quarter and fiscal year as a result of
an increase in same-store revenue
during last year and the recent acqui-
sition of the Video Update chain.

Retailers And Distributors
Explore In-Store DVD Security

BY SAM ANDREWS
LONDON—DVD may be one of the
best things to have happened to the
world’s entertainment retailers, but
as the format’s popularity grows, so
has its rate of theft throughout
Europe. Estimates put the size of
the problem at as much as 20%
shrinkage in stores across Western
Europe, while the Eastern Euro-
pean shrinkage rate is believed to
be as high as 30% in some stores.
“The market for stolen merchan-
dise is as large as it has ever been.
It is almost its own industry now,”
says Mark Cromb, managing direc-
tor of retail security specialist the
Tag Company, a division of U.K.

NEXPAK

Innovative Media Packaging Solutions.

video and music wholesaler Enter-
tainment U.K.

Indeed, the scale of DVD theft
has grown from the relatively ama-
teur level of shrinkage (perpetrat-
ed by DVD fans impulsively stealing
a disc they want) to include profes-
sional thieves stealing in quantity
to fulfill a predetermined order.

Andy Martin, loss prevention
manager for music and video retail-
er HMV U.K., agrees that shoplift-
ing has definitely become more
coordinated. He says, “We saw it in
one of our stores where we had a
level of stock loss of 4% on DVD—
the highest in the company. You
could see from the data that the
thieves had obviously taken one of
each of the big titles.”

SHRINKAGE TYPES

Cromb is very specific about
where the shrinkage occurs: The
two main types are shoplifting, fol-
lowed by employee theft. Shoplifting
accounts for approximately 45% of
in-store crime, he says, while staff
theft is responsible for 42%. The
remainder is made up of accounting
mistakes and damaged product.

Cromb points out that staff theft
is a huge problem for home enter-
tainment retailers in particular,
because they tend to employ lots of
young people who are easily tempt-
ed by the goods they stock. The prob-
lem has seen retailers turn back to
distributors and packaging manu-
facturers for help, though distribu-
tors have not always been sympa-
thetic. One head of a major video
distributor chortles, “You know what
we always used to say—°A unit stole

is a unit sold.’ It ain’t coming back.”

While this distribution head
emphasizes that he is joking and
that distributors now like to stress
the partnership aspect of their rela-
tionship with retailers, the problem
both sides face is to create a re-
sponse to the mishmash of ap-
proaches to in-store security adopt-
ed by retailers across Europe.

SECURITY OPTIONS

Currently, there is a host of secu-
rity products available that ranges
from big, lockable keeper cases to
several different—and incompati-
ble—types of electromagnetic tags.

Some retailers, such as Wool-
worths in the U.K., do not opt for a
security product at all, preferring
to display empty boxes on the
shelves and keeping product behind
the counter (a process known as
“master bagging”). This runs
against the accepted retail theory
that “live” product encourages
faster sales and impulse purchases.

British Assn. of Record Dealers
general secretary Bob Lewis sighs at
the complexities of the problem.
“We’'ve been working on this for
something like 10 years, beginning
with source-tagging CDs at the pro-
duction line,” he says. “We finally
decided on an Acousto-Magnetic
{AM] tag for U.K. retailers, but when
we approached our German coun-
terparts, they wanted a Radio Fre-
quency [RF] one.” But an RF tag
slows the production line by 50%
and was understandably unaccept-
able to duplicators.

So far, no standard security sys-
tem has found favor among Euro-
pean retailers. Each system has
inherent problems that are either
easy to overcome or impede cus-
tomers’ ability to purchase. It is
this that software distributors
blame for the lack of an integrat-
ed security approach at the repli-
cation level. “What do retailers
really want?” one distributor asks.
“They don’t know, but they want
us to fix the problem. It’s an im-
possible task.”

Throw into the mix the widely dif-
fering types of packaging used by the
distributors—from Amaray to Digi-
pak to Snapper Box to Super Jewel
cases—and the problem of incorpo-
rating a standard security tag in
every line becomes even harder.

The issue is taxing several Euro-
pean packaging manufacturers.
“What’s important to remember at
the moment is that DVD and CD
are really fast-moving goods,” says
Vincent Leesberg, managing direc-
tor of U.S.-based Nexpak’s Euro-
pean subsidiary. “You want to have

a secure package, but you want to
optimize shelf space, have good
presentation, and fast sell-through
at the counter.”

Equally, he says, “the challenge
for us is to find a compromise to get
a relative level of standardization to
support the replication side of it
and not drive up costs.”

Nexpak already offers a secure
case in both VHS and DVD sizes
featuring a heavy-duty, reusable
box with a security clip that has
found a market with rental dealers.
It is currently developing a prod-
uct called Nex Case for the sell-
through market that can either

accommodate a big-keeper case or
a disposable lock.

One of the key areas of concern
is that whatever solution is em-
ployed, it should not affect the
shrink wrap surrounding the prod-
uct. All sides of the industry are
aware that any damage to the
shrink wrap severely affects con-
sumer attitudes toward gift giving,
and it has an equally serious impact
on returns to the distributor.

Several packaging companies
have been working on a solution.
Jose Miguel Burgos at Spain’s Estu-
dios Gema says the company has
developed a mechanical security
device that can be combined with
an electromagnetic tag. Burgos also
claims that “the anti-theft device
does not represent any increase on
the price.”

AGI Media Packaging in the
U.K. has developed a concept that
locks its Amaray case shut, requir-
ing the thief to break the plastic
to get at the disc, therefore ren-
dering it useless for resale. Man-
aging director Stefan Pijanowski
says tests have already been con-
ducted with a variety of retailers
and there are plans to launch a
fully developed product in the
middle of the year.

At best, Pijanowski believes that
packaging security is only part of
the solution. Retailers have to be
proactive when it comes to securi-
ty, he says, with a highly visible staff
and no hidden areas in stores. He
believes that if these core issues are
not addressed, theft could become
as serious a problem as piracy.
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<126 DRAGONBALL Z: MAJIN BUU-REVIVAL (EDITED) Animated | 2002 | NR [14.95 LA Bridget Fonda | P
AMERICAN PIE 2 (RATED) Jason Biggs R
35 BRIDGET JONES'S DIARY Renee Zellweger | 2001 R 14.99 UNIVERSAL STUDIOS HOME VIDEO 89017 Alyson Hannigan
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 24647 THE SCORE . Robert De Niro | g
PARAMOUNT HOME ENTERTAINME! 13
36 THUMBELINA Animated | 1994 | NR | 9.98 RO NMENT 552 Edward Norton
i FOXVIDED 2002902 EVOLUTION David Duchovny PG-13
DREAMWORKS HOME ENTERTAINMENT 88923 Orlando Jones
37 THE BIBLE John Huston | 1966 | NR | 9.98 MOULUN ROUGE Nicole Kidman PG-13
) e Peter 0'Toole FOXVIDEQ 2002758 Ewan McGregor )
38 COYOTE UGLY Piner Perabo | 2000 |PG-13|14.99 THE PRINCESS DIARIES Anne Hathaway |
TOUCHSTONE HOME VIDEC/BUENA VISTA HOME ENTERTAINMENT 21794 A(ram Garcia o LY HOME SR — Julie Andrews
SCARY MOVIE 2 Anna Faris |
39 AN EXTREMELY GOOFY MOVIE Animated | 2000 | G |22.99 HOME VISTA HOME 2014 Regina Hall
WALT DISNEY HOME VISTA HOME 18 RUSH HOUR 2 ; éﬁ"-“i‘% chan [pg.13
NEW LINE HOME VIDEOMARNER HOME VIDEQ 5202
40 k¥ BLUE'S CLUES: TELLING TIME WITH BLUE Blue's Clues | 2002 | NR | 9.95 HOME vIDEOMWA iris ucker
NICKELOOE 0% VIDEQ:PARAMOUNT HOME ENTERTAINMENT 87643 %ﬁﬁ%![g&gmﬂzm o Reese Witherspoon |p 14

@ RIAA gold cert. for sales of 50,000 unrts or S1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested retail. . 3 -
® IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 million at © IRMA gold certification for a minimum of 125,000 units or a collar velume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 million at
suggested retall for nontheatrical titles.  IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retall for theatrically released pro

suggested retail for nontheatrical tities. IRMA platinum certification for a mimmum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-
X J A g grams, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. ©2002, VNU Business Media, Inc. All rights reserved.

grams, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical tittes. © 2002, VNU Business Media, Inc. and VideaScan. All rights reserved
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Call: 1-800-223-7524 Today!
Fax all ads to: 6446-654-4798/99 or
email to: jserrette@billboard.com

Connect with the music
industry’s mest
important decision
makersin

Your ad includes a listing

Billboard Classified

over 17 million page views a month
www.billboard.com

DUPLICATION/
REPLICATION

CD/DVD/CD-ROM
REPLICATION
JIE DEALI

1000 CDs -$1090

Retail Ready Package Includes:
Glass Mastering, CD Replication, Jewe! Case,
4 Color Inserts, 3 Color on CD, Free Barcode,

Fiim Oulput, Proofs, Insertion and Polywrap

1000 BULK CDs - $499

CD-R DUPLICATION
SAME DAY SERVICE
. Photo Realistic Printing!!
| 100 CD-R's - 4 Calor - $299
100 CD-R’s - 1 Color - $149

www.discsdirect.com

JRSU—

discsdirect
1-800-557-1000

46 PRODUCTIONS
25 CDRs - $45.00 / 50 CDRs - $88.00
100 CDRs - $150.00 / 200 CDRs - $290.00
ASK ABOUT OUR DISCOUNT
FOR ASCAP MEMBERS!
From CD or CDR master
Includes CDR jewel box
w/text printing on CD label
Add $35 for other digital master,
$55 for analog master
Orders must be prepaid. Shipping not included.

42 W 557 Hawk Circle, St. Charles, IL 60175
Tel (800) 850-5423 Email: info@46p.com
Visit our Web Page at http://www.46p.com

NO FILM
SAVE H

500 CDs = § 969

1000 CDs = $1069

RETAIL READY CD PACKAGES
FROM YOUR DESIGN ON DISC

CALL FOR DETAILS
300 FULL COLOR 11x17 POSTERS

e - e—
m ONLY $99 =
with Your CD/DVYD Package
ovER SE OO 07 EXTRAS WITH EVERY CO PACKAGE

S 14180 WAVE MEDIA

WORLD CLASS QUALITY CO & DVD REPLICATION
CALL TODAY FOR A FREE CATALOG

(800) WAVE CD-1

WWW THIRDWA\/EMEDIA com
T

WECAN FW YOUR | MUSIC VIBEGS ON DVD._cALt Fo8 06TALS

REACH OVER 200,000
RESPONSIVE READERS
EVERY WEEK CALL
BILLBOARD CLASSIFIED
TODAY
1-800-223-7524
OR
€646-654-4697

DUPLICATION/REPLICATION

COMPACT DISCS - 60¢ EACH
ITS A BETTER DEAL! NATIONAL TAPE  DISC

o . CORPORATION A
ADD ITUP 1110 48th Ave. North - Nashville, TN 37209 ~°
1,000 CDs 600.00 1-800-874-4174
1,000 Jewel/Wrap 250.00 Digital Mastering Services D/gllnIAudm - w‘»)ﬂ
1,000 2-Pg Book/Tray 240.00 Duplication - Computer Grophics . et
$ 1,090.00

from your CD-Reoady Moster
& Print-Reody Film

(on short run CD & Cassette copuu)

SAME DAY SERVICE! q A
o N

www.ntdc.com

WANTED TO BUY

TOP DOLLAR PAID FOR CD’s, LP's DVD's
& VHS COLECTIONS, ESTATES LIQUIDA-
TIONS, EXCESS INVENTORY PROMPT
PURCHASE and PAYMENT ROCK, CLAS-
SICAL, JAZZ, R&B etc.

PRINCETON RECORD ECHANGE
20 S. Tulane St., Princeton, N.J. 08542

609-921-0881
wWww.prex.com
WeBuyCDs&LPs@ prex.com

*“*NEW LABEL SPECIAL*"

+ 1000 Compact Disc-4/1, 4 panel, 3 color label * 3000 Compact Disc- -an.4 panel, 3 color Label
$1385.00 Print Design & Free Web Site included 32072?5291:;1‘21“333'9" and Free Web Site or
O

» 1500 DVD Disc $4250.00 Full Color Pkg.

“NATIONAL DISTRIBUTION AVAILABLE*

* 1000 Compact Disc From zip Disc o fim
$1140.00-4/1, 4 panel, 3 color label

V/MC ¢ Rush Orders Possible
First Duplication « 4808 MacArthur Bivd » Suite B, Oakland, CA 94619

1-877-817-0680 firstduplication.com

www.digitalforce.com
s "I TN [ c::nc""“
L.'l' g1 I N T

TOTAL CD, CDR, CO-ROM, DVD, & CASSETTE PRODUCTION 212-252-9300 in NYC

1-877-DISC-USA _ T . POWERExcellence

TOLL FREE

* WWW.

200 FREE GOLOR POSTCARDS

WITH EVERY CD PACKAGE

7200 GPY NS i

and tray cards

www.earthdisc.com 1-800-876-5950

WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE'LL PRODUCE
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES!

= 1111 ET000 v mciﬂ
- \ “IN(lIIoES: ORIGINATION  FULL COLOR 4-PAGE BOOKLET*

SCo =
INCLUDES: ORIGINATION » 1-COLOR 1-PAGE BOOKLET {INSIDE B&W) and 4-COLOR TRAY CARD" ©

AND TRAY CARD" = 1-COLOR (D LABEL IMPRINTING" @ WL sozigmn%wﬁ%m%;m oD
« JEWEL BOX & SHRINK WRAP » QUICK TURNAROUND e v 2 o e Skt

* from your print-ready film (in Rainba's specs) ASK FOR OUR FREE BROCHURE!

Rainbo Records and €assettes
1738 Berkeley St.* Santa Monica,CA 90404 ¢+ (310) 829-3476
Fax: (310) 828-8765 * www.rainborecords.com ¢ info@rainborecords.com

REAL ESTATE

Looking for a
record deal ??

Getlir

OCEANFRONT
LUXURY APTS.

Los Angeles/Venice
50-75% Less Than Hotels

weekly/monthly

Furnished/Full Kit/Parking/
Maid/Linen/DSL/TVNCR/Cable/Stereo
www.venicesuites.com

888-829-7417

F:REE nlormatior

1IID

MAILING LISTS WANTED
FOR CONTEMPORARY JAZZ,
BLUES AND POP Ballard Music buyers.
Knight Records

3226 Laurelhurst Drive
Rancho Cordova, CA. 95670

MUSIC MERCHANDISE

/LN

WHOLESALE T-SHIRTS s INCENSE
LIQUID O BLUE

800-962-3323 & 401-333-6200

VILA(SLPs » 12” ¢ 45s
LTD. ED. 7" BOX SETS ¢ Picture Discs ® Color Vinyl
Tons of current and hard-te-find titles at the
best prices ever! FREE CATALOGS!

Wholesale only. EGOTHAMS
GOTHAM DISTRIBUTION CORP.
1-800-4-GOTHAM » FAX: (610) 649-0315
2324 Havedford Road * Ardmore, PA 19003

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings availabie.

For frea catalog call (609) 890-6000.
Fax (609) 890-0247 or write
SGorplo Muslc, inc.
P.O.Box A Trenton, N.J. 08691-0020
emal: scorplomus@sol.com

PUBLICITY
PHOTOS

N

LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER

FREE
Catalog & Samples

1867 E. Florida St., Suite BB
Springfield, MO 65803
Toll Free 1-888-526-5336
www.abcpictures.com

PICTURES

COMPUTER/
SOFTWARE

RecordTrak

Inventory Management
For Record Stores

./ 800-942-3008

Fax 201.265-3930
Voice 201-265-3440

Reliable Solutions for Retail Stores/
MS[ Chains/ One-Stops / Label Companies
(800)877-1634
Fax: 212-221-9193

Leader in Customer Satisfaction
For over 16 Years.

www.MSOFTNET.com

POSITION WANTED

OLDIES AUTHORITY
With thirty years experience in the record
business seeks position with distributor,
label, or chain. Will relocate.

Call 615-833-9313

PROFESSIONAL SERVICES

Judgment Debtors

Wanted!

Our company represents judgment debtors
and focuses exclusively on settling judicial
judgments for pemnies on the dollar. Save
yourself or your company serious money.
No reduced senlement, No fee.
Visit www.judgmentrelief.com or call
toll free 1-888-4456-8343 for more info
Attn: Mr. Sweeney

CONVERGE ENTERTAINMENT

Full service music entertainment and
record label catering to independent
labels & industry. Specializing, in
management, promotion, publicity, li-
censing, music publ. admin.
212-352-9123 www.convergerecords.com

COMMERCIAL
REAL ESTATE

HOLLYWOOD
Executive office suite created for premiere
music label now available: 1,000 to 30,000
s.f./exceptional views/great parking over
standard improvements

For info call: Jeff Vendley

M&S Management 323-465-1400
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PUBLICATIONS

The Essential Tool for

Today’s Working Musician

THE 17TH EDITION OF THE
Musician’s Guide to

Touring and Promotion

A BILLBOARD PUBLICATION

A St 1

Fuww&q Uy

Includes:

* Tapeldisc services

¢ A&R directory

* Music services directory

* Music industry websites

e And much more

Only $15.95 - ($18.95 overseas).

Order by phone 800-407-6874 or on our website
www.musiciansguide.com

Mention code TGBB when ordering!

e City by city club directory

PUBLICATIONS

P
!
i

TommY

Rk

FREE Guide to
Master Tape Preparation

Saves You Time and Money!

1-800-468-9353

www.discmakers.com/bb
info@discmakers.com

\ ) [l
COR
O

@ orono Comranes “.,,.nds

:COPVR!GH’T RELEASE s" n's
| ernoovcens . SPIR mi‘
" ®PUBLISHERS
fpm eEnTerTaERs 1(800)487 SPIN

' eweoomas  www.SongwriterProducts.com

WANTED SALES REP FOR
NEW BUDGET LINE OF

DVD’S & VIDEOS
ALPHA VIDEOS
Attn: Steve Kaplan
610-649-7650/steve@oldies.com

Sales person wanted for Tommy Boy! Highly
motivated, energetic, entrepreneurial in-
dividual with knowledge and appreciation
for dance/electronic music is needed. Es-
tablished relationships with national accounts
a plus and strong computer skills a
must. Email resume with salary history to-

salesopp@tommyboy.com

THE RYKO GROUP

The Ryko Group is looking for a

Head of Business & Legal Affairs
Highly mofivated individual needed to oversee
business and legal affairs for label, publishing,
distribution, international, and special markets
divisions. Six or more years entertainment law
or in-house experience required. Juris Doctor
degree. Proficient in Microsoft Word and Excel
programs.  Excellent communication, writing,
negotiation and organizational skills necessary.
A self-starter with the ability to work under pres-
sure, multi-task and to work with professionals
at all levels. Email resume with salary history to

eileen@rykogroup.com

BILLBOARD CLASSIFIEDS MOVE LUXURY REAL ESTATE!
REAL ESTATE TO THE STARS
REACH THE HIGH-POWERED WORLD)

OF MUSIC & ENTERTAINMENT
Call Mark Wood - West Coast Real Estate Manager
661-270-0798 - Fax: 323-525-2395
Billboard@musician.org
1-800-223-7524

Reach all the movers & shakers every week through the pages of
Billboard - a force in the music/entertainment industry for over 100 years
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Nashville Mourns ‘The Dean’

Harlan Howard’s Peers And Former ‘Juveniles’ Remember His Contributions

BY PHYLLIS STARK
NASHVILLE—Harlan Howard,
who died at age 74 March 3 in
Nashville, once described country
music as “three chords and the
truth.” The hundreds of classic
songs that the legendary song-
writer composed proved his point.

Alternately known as “the dean of
Nashville songwriters” and “the Irv-
ing Berlin of country,” Howard
penned more than 4,000 songs in a
career that spanned five decades.
Among his best-known composi-
tions are “I Fall to Pieces” and “I've
Got a Tiger by the Tail,” which were
first recorded by Patsy Cline and
Buck Owens, respectively. Owens
says of Howard’s death, “The world
has lost its best songwriter ever.”

Among the numerous other acts
that cut Howard’s songs are the
Judds, Patty Loveless, Rodney Crow-
ell, Pam Tillis, Reba McEntire, Con-
way Twitty, Burl Ives, Kitty Wells,
Trisha Yearwood, Jimmy Dickens,
Johnny Cash, George Jones, Bobby
Darin, and Willie Nelson.

Howard was inducted into both

| the New York-based National Song-

writers Hall of Fame and the Coun-
try Music Hall of Fame in Nashville
in 1997, after joining the Nashville
Songwriters Hall of Fame in 1973.

BMI president/CEO Frances W.
Preston says, “He understood the
spirit of creative collaboration and
was willing to share his melodies
and his words with other songwrit-
ers—those who were his contempo-
raries and those who came to ‘the
master’ to learn the art. He was gen-
erous with his gifts, and another
generation of successful songwrit-
ers is grateful to him for showing
them the way.”

SPARE-TIME SONGWRITER

Howard, who had experienced
only nine years of formal education,
moved in 1955 from the Michigan
farm where he grew up to Los Ange-
les, where he worked as a forklift
operator and wrote songs in his
spare time. He had his first big hit
in 1958, when Charlie Walker re-
corded “Pick Me Up on Your Way
Down.” The following year, both
country singer Ray Price and pop
artist Guy Mitchell recorded How-
ard’s “Heartaches by the Number,”
scoring simultaneous hits on the
country and pop charts.

In 1960, Howard moved to Nash-
ville with his then-wife, singer Jan
Howard, and three adopted sons. He
quickly became entrenched in the
music community here, and his
career skyrocketed.

“I am devastated by the loss of my
friend and old writing partner,”
singer Hank Cochran says. “He was
the master of the country song . ..
This town and country music will
never be the same.”

Howard recorded several albums
of his own material, including Mr.
Songwriter and Down to Earth on
RCA and Harlan Howard Sings Har-
lan Howard on Capitol. Several

other artists also cut full albums of
Howard’s songs, including Waylon
Jennings’ 1967 RCA album Waylon
Sings Ol’ Harlan and Buck Owens’
Buck Owens Sings Harlan Howard
on Capitol in 1961.

In his later years, Howard remained
a mentor to up-and-coming young

HOWARD

songwriters, whem he called “juve-
niles.” He and his fifth wife, Melanie,
ran the small publishing company
Harlan Howard Songs in Nashville.
Songwriter Matraca Berg says,
“Harlan was the standard we held
our careers up to, frequently with
disappointment. No one has even
come close. I've known Harlan since

I was 16. Later—after he said, ‘So,
you want to be a songwriter, kid?’—
he bought me my first shot of te-
quila and proceeded to tell me what
I was in for, if I had the guts. Harlan
loved to do that, teaching the ‘juve-
niles.” We hung on to every word.

“My heart hurts,” Berg adds.
“Harlan would have said, ‘What
great songs you'll get out of this
heartache, kid." "

Arista Nashville artist Brad Paisley
says, “The greatest thing about him
was his quickness to make friends
and the love he instantly felt for any-
one he’d meet. He never met a
stranger, and . . . he happened to be
the single most important songwriter
in the history of country music.”

RCA artist Sara Evans says,
“Harlan was a great friend—a true
inspiration and mentor. His talents
were immense. He was an amazing
songwriter who contributed not
only to country music but [also] to
music as a whole.”

A private funeral service was held
March 6 in Nashville. A memorial
service is scheduled for March 19 at
Nashville’s Ryman Auditorium from
2 p.m. to 4 p.m. In lieu of flowers,
the family is requesting donations
be made to the Harlan Howard Mu-
sic Scholarship Fund, which has
been set up at SunTrust Bank’s Mu-
sic Row office in Nashville.

Jam-packed with key personnel
and other information about every major and independent record company,
video company, music publisher, digital music company and seller of products
and services for the entertainment industry worldwide. A powerful tool. $165

ATIONAL TALENT & ‘ IRECTORY: The leading
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MJ’S MOVIE ENTERPRISE: Michael
Jackson is taking another shot at
becoming a movie mogul. The pop
superstar’s Neverland Entertain-
ment has inked a $15 million-$20
million investment/partnership deal
with Montreal-based MDP World-
wide Entertainment to produce
films under the newly created
moniker Neverland Pictures.

Jackson’s two previous film-pro-
duction companies—the now-
defunct Nation Films (which had a
first-look deal with Columbia Pic-
tures) and Michael Jackson Pro-
ductions—were launched to much
fanfare in the early '90s. But ul-
timately, neither yielded any the-
atrical releases.

“The big issue with Michael is
that he wanted control, which stu-

v

Never Say Never. At e launch party for Neverland Pictures
are, from left, film producer Raju Patel, actress Elizabeth
Taylor, Michael Jackson, and MDP principal Mark Damon.

-

by Carla Hay

. S |

and The Adventures of Pinocchio.

In a prepared statement. Jackson
said, “My favorite movies. such as
Raju’s Jungle Book and Pinocchio,
were re-imagined as major features
and were produced outside the tra-
ditional studio system. Filims have
always been a passion for me as a fan
and as an artist.”

“We’re looking to do movies in any
genre—as long as they’re commer-
cial and good films,” says MDP prin-
cipal Mark Damon, a producer whose
film credits include The Musketeer,
Short Circuit, and 9 /2 Weeks.

Damon adds that Jackson “will be
directly involved in choosing scripts,
and he could possibly direct. And if
there’s a script that comes along
that’s right for the Michael Jackson
persona. he might star in the movie.
The biggest challenge
for us is to find films
that appeal to the do-
mestic and interna-
tional marketplace.”

Damon would nei-
ther confirm nor deny
reports that The Unit-
ed States of Leland,
featuring Kevin Spac-
ey, will be among Nev-
erland Pictures’ first
releases. However, Pa-
tel says that Never-
land’s first feature-film
release is expected by

dios don't really allow,” explains
movie producer Raju Patel, who
heads Neverland Entertainment
with Jackson. “He wanted to build
a new company from scratch.”
Patel’s credits include the films
Bachelor Party, The Jungle Book,

summer 2003.

IN BRIEF: Bob Dylan will star in an
Intermedia Films feature tentatively
called Masked & Anonymous, in
which he plays a singer. The veteran
artist’s previous feature-film appear-
ance was in 1987’s Hearts of Fire.

Clear Channel and RLR Productions (whose co-founders include Phil
Ramone) have formed a new TV production company, Music Music
Entertainment (M2E). M2E’s first special will be on the 50th anniver-
sary of rock’n’roll . . . MTV Networks is launching three new digital spin-
off channels in the U.S.: MTVHits, R&B/hip-hop station MTVJams, and
VH1 Megahits. Hard rock/metal spinoff MTV X will be discontinued and
replaced by MTVJams in all existing systems . . .Covington, Ky.-based
Regent Communications reported a fourth-quarter 2001 loss of $2.2 mil-
lion, compared to a $1.3 million loss in fourth-quarter 2000.
Compiled by Carla Hay in New York.
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THE CLIP LIST

2002

PROGRAMMING

Bilboard” VIDEO MONITOR |

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS

“New Ons” are reported by the networks (not by BDS) for the week ahead

For week endin
MARCH 3, 200

S @=T

Continuous programming
1234 W. Street, NE, Washington, 0.C. 20018

CM T

toensaz mosse seusviasen.

Continuous programmmg
2806 Opryland Drive, Nashwille, TN 37214

=

Continuous programming
1515 Broadway, New York, NY 10036

NMUSIC FIRST

Continuous programmmg
1515 Broadway, New York, NY 10036

TWEET, 00PS, OH MY
ASHANTL, FOOLISH
IMX, FIRST TIME
iP. ID DY, | NEED A GIRL {PART DNE}
AALIYAH, MORE THAN A WOMAN
LUDACRIS, SATURDAY {O0QH! 00OH1)
BRANDY, WHAT ABOUT US?
FAT JOE, WHAT'S LUV
USHER, U DON'T HAVE T0 CALL
AVANT, MAKIN GOOD LOVE
‘B2K, UH HUH
GLENN LEWIS, DON'T YOU FORGET IT
JAKEIM, ANYTHING
BUSTA RHYMES, PASS THE COURVOISIER PART It
KNOC TURN'AL. KNOC
FAITH EVANS, | LOVE YOU
BEANIE SIGEL & FREEWAY, ROC THE MIC
MONTELL JORDAN, YOU MUST HAVE BEEN
SHARISSA, ANY OTHER NIGHT
RUFF ENDZ, SOMEQNE TO LOVE YOU
KEKE WYATT, NOTHING IN THIS WORLD
MYSTIKAL. BOUNCIN' BACK
AUCIA KEYS, A WOMAN'S WORTH
NAPPY ROOTS, AWNAW
CEE LD, CLOSET FREAK
JERMAINE OUPRI, WELCOME TO ATLANTA
JENNIFER LOPEZ, AIN'T IT FUNNY
MARY J, BUGE, NO MORE DRAMA
OMX, 1 MISS YOU
LIL BOW WOW, THANK YOU
LIL BOW WOW, TAKE YA HOME
AU, BOUGHETTO
COREY, HUSH LIL' LADY
JA RULE, ALWAYS ON TIME
MR. CHEEKS, LIGHTS, CAMERA, ACTION
OUTKAST, THE WHOLE WORLD
JOE, WHAT IF A WOMAN
CRAIG 0AVID, 7 0AYS
INDIA ARIE, READY FOR LOVE
R P. 000HHHW
NEW ONS
L BOW WOV

NAS, ONE MIC
JA RULE, DOWN A** CHICK
MAXWELL, THIS WOMAN'S WORK
MARY J. BUGE. RAINY DAYZ
CHEROKEE. | SWEAR

B2K, GOTS TA BE

G. DEP, SPECIAL OELIVERY

MUChmUSKC Usa
Contnuous programming
200 Jericho Quadrangle, Jenicho NY 11753

1
2
3
1
5
6
7
8

MARTINA MCBRIDE, BLESSED

TIM MCGRAW. THE CDWBOY I ME

KENNY CHESNEY, YOUNG

JO DEE MESSINA, BRING ON TRE RAIN

TOBY KEITH, MY LIST

GARY ALLAN. THE DNE

STEVE HOLY, GOOD MORNING BEAUTIFUL
RASCAL FLATTS, 'M MOVIN' O

ALAN JACKSON, WHERE WERE YOU

CHELY WRIGHT, JEZEBEL

REBA MCENTIRE. SWEET MUSIC MAN
MONTGOMERY GENTRY, DIDA T4

WILLIE NELSON, MENDOCINO LOUNTY LINE
CAROLYN OAWN JOHNSON, | DON'T WANT “0U T0 GO
KID ROCK, LONELY ROAD OF FAITH

NICKEL CREEK, THE LIGHTHOUSE'S TALE

AUSON KRAUSS, LET ME TOUCH YOU FORAWHILE
GARTH BRODKS, WRAPPED UF IN YOU

GARTH BROOKS & TRISHA YEARWOQD, SQUI EZE ME IN
SOGGY BOTTOM BOYS. | AM A MANDF CONSTANT SORROW
MERLE HAGGARD, IF YOU'VE GDT THE MONEY
DANNI LEIGH, SOMETIMES

BROOKS & DUNN. ONLY IN AMERICA

TOBY KEITH, | WANNA TALK ABDUT ME

TRACE AOKINS, I'M TRYIN

CYNO! THOMSON, WHAT | REALLY MEAN™ TO SAY
KEITH URBAN, WHERE THE BLACKTOP ENDS
SHANNON LAWSON. GOODBYE ON A BAD DAY
EMERSON ORIVE, | SHOULD BE SLEEPING

SARA EVANS. | COULO NOT ASK FOR MORE
CAROLYN OAWN JOHNSON , COMPLICATEO
MONTGOMERY GENTRY. COLD ONE COMIN' ON
DIAMOND RI0, ONE MORE DAY

JAMIE O'NEAL WHEN | THINK ABOUT ANGELS

2 TRISHA YEARWOOD, INSIDE (T

TY HERNDON. HEATHER'S WALL

TOBY KEITH, I'M JUST TALKIN ABOUT TONIGHT
TRAVIS TRITT, MOOERN DAY BUNNIE ANC CLYDE
AUSON KRAUSS & GILLIAN WELCH. | LL FLY AWAY
0GGY MOUNTAIN BREAKDOWN

NEW ONS
U"/7E JUES, FIFTY THOUSAND MAMES

BRAD MART! | BEFORE | KNEV/ BETTER

TOMMY SHANE STEINER, WHAT IF SHE'S AN ANGEL

RRYL WORLEY, | MISS MY FRIEND
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BRANDY, WHAT ABOUT US?

BUINK-1&2, FIRST DATE

OUTKAST, THE WHOLE WORLD

JERMAINE DUPRI, WELCOME TO ATLANTA
JENNIFER LOPEZ AIN'T IT FUNNY

USHER, U DON'T HAVE TD CALL

FAT JOE, WHAT'S LUV

P.0.0., YOUTH OF THE NATION

LUDACRIS, SATURDAY (OO0H! OOOH!)

TRIK TURNER, FRIENDS & THE FAMILY

PINK, DON'T LET ME GET ME

SHAKIRA. UNDERNEATH YOUR CLOTHES

OEFAULT, WASTING MY TIME

X-ECUTIONERS, IT'S GOIN' DOWN

TWEET, 00PS, OH MY

ALANIS MORISSETTE. HANOS CLEAN

ENRIOUE IGLESIAS, ESCAPE

FABOLOUS, YOUNG'N (HOLLA BACK)
HONBASTANK, CRAWLING IN THE DARK

FAI™H EVANS, | LOVE YOU

MICHELLE BRANCH. ALL YOU WANTED

SYSTEM OF A DOWN, TOXICITY

CRAIG DAVIO, 7 DAYS

‘N SYNC, GIRLFRIEND

COLD, GONE AWAY

VANESSA CARLTON, A THOUSAND MILES

RES, THEY SAY VISION

DASHBOARO CONFESSIONA. SCREAMING INFIDELITIES
AALIYAH, MORE THAN A WOMAN

KYLIE MINOGUE. CAN'T GET YOU OUT OF MY HEAD
BRITNEY SPEARS, M NOT A GIRL NOT YET A WOMAN
THE CALLING, WHEREVER YOU WILL GO
GORILLAZ 13 2000

B2, UH HUH

MOBB OEEP, HEY LUV {ANYTHING)

ASHANTI, FOOLISH

JINIMY EAT WORLD, THE MIOOLE

MARY J. BUGE, NO MORE DRAMA

MICHAEL JACKSON & JANET JACKSON, SCREAM
A THE WAY YOURIKE |

ONS

UL' BOW WOW, TAKE YA HOME
NELLY RJRTADO. .ON THE RADIO (REMEMBER THE DAYS)

A SAMPLING OF PLAYLISTS SUBMITTED BY
NATIONAL & LOCAL MUSIC VIDEO OUTLETS
FOR THE WEEK ENDING MARCH 16, 2002
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ALANIS MORISSETTE. HANDS CLEAN
NO OQUBT, HEY BABY
AUCIA KEYS, A WOMAN'S WORTH
CHER, SONG FOR THE LONELY
DAVE MATTHEWS BAND, EVEFYDAY
KYUE MINOGUE. CAN'T GET YOU OUT OF MY HEAD
PUDOLE OF MUOO, BLURRY
ENRIQUE IGLESIAS. ESCAPE
NICKELBACK, HIW YOU REMIND ME
SHAKIRA, UNDERNEATH YOUR CLOTHES
MARY J. BLIGE, NO MORE DRAMA
TRAIN. SHE'S ON FIRE
MICK JAGGER, VISIONS OF PARADISE
OEFAULT, WASTING MY TIME
NATAUE IMBRUGLIA, WRONG IMPRESSION
BRITHEY SPEARS, I M NOT A GIRL NOT YET A WOMAN
LENNY KRAVITZ, STILLNESS OF HEART
JEWEL STANDING STILL
CHRIS ISAAK, LET ME DOWN EASY
INOIAARIE, VIOEQ
ELTON JOHN, THIS TRAIN DON'T STOP THERE ANYMORE
CRAIG DAVID, 7 0AYS
PINK, GET THE PARTY STARTEQ
NICKELBACK. T00 BAD
CREED, MY SACRIFICE
BASEMENT JAXX. WHERE'S YOUR HEAD AT
THE CALLING, WHEREVER YOU WILL GO
JIMMY EAT WORLD, THE MIDDLE
RUFUS WAINWRIGHT, ACROSS THE UNIVERSE
KI0 ROCK. LONELY ROAD OF FAITH
OAVIO GRAY, BABYLON
TRAIN. DROPS OF JUPITER
MARY ). BUGE, FAMILY AFFAIR
LINKIN PARK_ IN THE ENO
AUEN ANT FARM, SMOOTH CRIMINAL
NELLY FURTADO, TURN OFF THE LIGHT
FVE FOR AGHTING, SUPERMAN
JANET, ALL FOR YOU
LENNY KRAVITZ, DIG IN
BEAUDIFUL DAY
NEW ONS
MARY ). BLIGE, RAINY OAYZ
VANESSA CARLTON, A THOUSAND MILES
CEE-L(,CLOSET FREAK
CHEMICAL BROTHERS, STAR GUITAR
SHERYL CROW, SOAK UP THE SUN
AVE FOR AGHTING, EASY TONIGHT
MELLY FURTADO, - ON THE RADIO (REMEMBER THE DAYS)
GODSMACK. | STAND ALONE
JOHN MAYER, M0 SUCH THING

COLLEGE
> TELEVISION
/ NETWORK

24 hours daily
3350 Peachtree Road, Sute 1550, Atlanta, GA 30326

PINK, DON 7 LET ME GET ME [NEW)
INJECTED, FAITHLESS INEW)
STATIC-X, COLD {NEW)

SDIL UNREAL {NEW)

[OVEN FRESH}]

GOOSMACK, | STAND ALONE

FRONT LINE ASSEMBLY, EPITAPH

PETE YORN, STRANGE CONDITION
TWEET, 00PS {OH MY}

BAHA MEN. MOVE IT LIKE THIS

TOYA. NO MATTA WHAT {PARTY ALL NIGHT}
BIG TYMERS, STILL FLY

3RD STRIKE, NO LIGHT

ILL NIND, WHAT COMES AROUND

VIKTER OUPLAIX, SENSUALITY (DJ KICKS)

Continuous progamming
404 Washington Ave., Miam) Beach, FL 33139

SHAKIRA, TE OEJO MADRID

LAMOSCA, TODOS TENEMOS UN AMOR
ENRIQUE IGLESIAS, ESCAPE

MARC ANTHONY, CELOS

ALEJANDRO SANZ, APRENDIZ

LALEY CON ELY GUERRA, EL DUELD

LUIS FONSI, OUISIERA PODER OLVIOARME DE TI
CABAS, ANAMARIA

ROSANA. HOY

SHAKIRA, SUERTE

NEW

NELLY FURTADD,  ON THE RADIT {(REMEMBE THE DAYS),
MAXWELL, THIS WOMAN'S WORK
ABANDONED POOLS, THE REMEDY
LUDACRIS, SATURDAY {000H! 0000M!E

AN
sl

Contmuous programming
239 Oueen St West, Toronto, Ontano MSV2Z5

KYUE MINOGUE. IN YOUR EYES (NEW}
X-QUISITE, NO REGRETS (NEW)

HARPOON MISSLE, | TRY (NEW)
HEADSTRONG, ADRIANA [NEW)

PRETTY WILUE, ROLL WIT ME {NEW}
SHAKIRA, WHENEVER, WHEREVER
NICKELBACK, TOC BAD

ALANIS MORISSETTE, HANE'S CLEAN

KYLIE MINOGUE, CAN'T GET YOU OUT OF MY HEAD
AUCIA KEYS, A WOMAN'S WORTH

MARY J, BLIGE, NO MORE DRAMA

DEFAULT, DENY

NO ODUBT, HEY BABY

BUNK-182, FIRST DATE

THE CALLING, WHEREVER YOU WILL GO
BRITNEY SPEARS, | M NOT A GIRL, NOT YET A WOMAN!
‘N SYNC, GIRLFRIENO

SUM 41, MOTIVATION
JA RULE, ALWAYS ON TIME
ENRIQUE IGLESIAS, ESCAPE

ONE GIANT LEAP, MY CULTURE
ALANIS MORISSETTE, HANOS CLEAN
NICKELBACK, HOW YOU REMINO ME

PINK, GET THE PARTY STARTED

KYUE MINOGUE, IN YOUREYES

SHAKIRA, WHENEVER, WHEREVER

NATAUE IMBRUGUIA, WRONG IMPRESSION
THE CALLING, WHEREVER YOU WILL GO
UGABUE, QUESTA E LA MIA VITA

MICHELLE BRANCH, EVERYWHERE

TRAIN, SHE'S ON FIRE

BRANDY, WHAT ABOUT US?

R. KELLY, THE WORLD'S GREATEST

TME ISLEY BROTHERS. CONTAGIOUS
DESTINY'S CHILD, NASTY GiRL

EXRIQUE IGLESIAS, ESCAPE

OEPECHE MOOE. GOODNIGHT LOVERS

NO DOUBT, HEY BABY

FAVE FOR AGHTING. SUPERMAN (IT'S NOT EASY)
JAMIROQUAI, LOVE FOOLOSOPHY

Thiee hours weekly
216 W Ohio, Chicago, IL 60610

| PETE YORN, STRANGE CONOITION

STATIC-X. GOLO

SDIL UNREAL

INJECTED, FAITHLESS

FRONT LINE ASSEMBLY, EPITAPH
RADIOHEAD, SPINNING PLATES

FU MANCHU, SOUASH THAT FLY
EELS, SOULJACKER-PART 1

LOVISE GOFFIN, SOMETIMES A CIRCLE
TRAIN, SHE'S ON FIRE

BAD REUGION, SORROW
DROWNING POOL. TEAR AWAY
SWITCHED, INSIDE

ABANOONED POOLS, THE REMEDY
SNEAKER PIMPS, SICK

ALANIS MORISSETTE, HANOS CLEAN
BUNK-182, FIRST DATE

GOLDFRAPP, PILOTS

110, RAPTURE (TASTES SO SWEET)
INCUBUS, NICE TO KNOW YOU

INDIA ARIE, READY FOR LOVE
INJECTED, FAITHLESS

KID ROCK, LONELY ROAD OF FAITH
LOUISE GOFFIN, SOMETIMES A CIRCLE
NEIL FINN, TAKE A WALK

RYAN AOAMS, ANSWERING BELL

$.1. FUTURES, FREESTYLE 01SC0
SHAKIRA, UNDERNEATH YOUR CLOTHES
TRAIN, SHE'S ON FIRE
X-ECUTIONERS, IT'S GOIN' 00WN

RAGE

TV FOR U-NOT THEM ~38

1/2 hour weekly
46 Grttord St, Brockton, MA 02401

GORILLAZ, 13-2000

GORILLAZ, TOMORROW COMES TOOAY
GORILLAZ, CLINT EASTWOOD
HEADSTRONG, ADRIANA
UNWRITTEN LAW, SEEIN' RED
CUSTOM, HEY MISTER

GOLDFRAPP, PILOTS

RADIOHEAD, PUSH PULK/SPINNINGS
STATIC-X, COLO

EELS, SOULJACKER-PART 1

INCUBUS, NICE TO KNOW YOU

NINE INCH NAILS, HEAD LIKE A HOLE
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ALBUM OF THE YEAR

0 Brother, Where Art Thou?
- Soundtrack
VARIOUS ARTISTS

BEST FEMALE ROCK

VOCAL PERFORMANCE
“Get Right With God"
LUCINDA WILLIAMS

BEST MALE COUNTRY

VOCAL PERFORMANCE
"0 Death”

RALPH STANLEY

0 BROTHER, WHERE ART THGU? -
SOUNDTRACK (VARIOUS ARTISTS)

BEST COUNTRY
COLLABORATION WITH VOCALS

“] Am A Man Of Constant Sorrow”

DAN TYMINSKI, HARLEY ALLEN & PAT
ENRIGHT (THE SOGGY BOTTOM BOYS)

0 BROTHER, WHERE ART THOU? - SOUNDTRACK
(VARIOUS ARTISTS)

BEST COUNTRY ALBUM

Timeless - Hank Williams Tribute
VARIOUS ARTISTS

BEST TRADITIONAL
FOLK ALBUM

Down From The Mountain
VARIOUS ARTISTS

t’h‘e"entlre

HWA

BEST COMPILATION SOUNDTRACK
ALBUM FOR A MOTION PICTURE
TELEVISION OR OTHER VISUAL MEDIA
‘0 Brother, Where Art Thou?”
VARIOUS ARTISTS

T BONE BURNETT

0 BROTHER, WHERE ART THOU? - SOUNDTRA
(VARIOUS ARTISTS)

DOWN FROM THE MOUNTAIN

(VARIOUS ARTISTS)

ISLAND  recordings

MUSIC GROUP

THE ISLAND DEF JAM MUSIC GROUP
A UNIVERSAL MUSIC COMPANY

LOST HIGHWAY

AU C COMPANY
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A LOOK BEHIND THIS WEEK’S CHART ACTION

by Geoff Mayfield

by Silvio Pietroluongo, Minal Patel, Wade Jessen

bounten

ATOUGH RACE TO CALL: When the new Ala-
nis Morissette album came to market, it
looked pretty much a shoo-in to bow with
first-place honors on The Billboard 200.
Then bluegrass gem O Brother, Where Art
Thou? turned heads by winning the album
of the year Grammy Award during a telecast
in which three of the soundtrack’s songs
were performed, and we suddenly had a race.

There have been closer finishes than this
one—in which Morissette’s Under Rug Swept
emerges with a 6,000-unit lead—but the 2.9%
gap was close enough to confound at least a
couple of reliable chart prognosticators, whe
called for O Brother to pull an upset. Swept
prevails, though, 215,000 units to 209,000,
fending off O Brother’s 151,000-unit increase
(15-2). one of the largest awards-related spikes
generated in the 11 years that Billboard has
utilized SoundScan data.

Although Morissette was the best-seller at
traditional music stores, leading that sector
with a 36% gain, O Brother topped Moris-
sette at mass merchants by an almost iden-
tical margin of 35.4%.

Swept’s start is the 12th-largest week of
Morissette’s career. It represents more units
than 1999’s
MTV Unplugg-
ed sold in its
first four weeks
combined. Her
last studio al-
bum started
e with 469,000

 in 1998 and
had two other
weeks when it
sold more than
this week’s total. Her 1995 Maverick debut,
Jagged Little Pill, had eight weeks larger than
Swept’s opener on its way to becoming the
biggest-selling album of the '90s.

GRAMMYS’ GRAND SLAM: Despite a big rat-
ings slide from 2001’s TV numbers and pans
from critics and attendees, music retailers
say the 2002 Grammy Awards delivered more
sales impact than last year’s show (see story,
page 5). O Brother, Where Art Thou? is obvi-
ously the grand marshal of the Grammy
parade, an honor underlined by the re-entry
at No. 127 of companion album Down From
the Mountain (up 110%) and the advance of
participant Alison Krauss (123-81, up 51%).

Yes, Santana spun a larger gain when the
band’s chart-topping Supernatural padded its
lead with a inind-boggling 364,000-unit uptick
after a multi-award Grammy night in 2000.
And, in 1994, Toni Braxton made two flashy
dashes to the chart’s summit after performances
on both the American Music Awards (7-1, up

28%) and the Grammys (8-1, up 31%)—back
in the day when an act was allowed to sing at
both awards shows. But O Brother's Greatest
Gainer spurt is
still impressive,
as it more than
triples its prior-
week sales (up
258.6%) and |
outmuscles |IF
the boosts that |
Lauryn Hill
and Alanis
Morissette real-
ized after their
big Grammy nights—the former seeing a
112,000-unit spike in 1999 and the latter stag-
ing an 87,000-unit increase in 1996.

This year’s Grammy Awards broadcast
really reshuffles The Billboard 200’s top 20,
where units at least double compared with
the prior week for Alicia Keys (20-4), U2 (28-
10), India.Arie (32-14), and this year's Gram-
my Nominees album (31-13), while creating
ripples on most of the album charts.

Mary J. Blige bullets at No. 20 on the big
chart and would have moved up, were it not for
the four new albums that bow ahead of her. She
(5-8) and India.Arie also storm Top R&B/Hip-
Hop Albums (21-11), where Keys is the Great-
est Gainer (19-9, up 84% at core R&B stores).

Other Grammy leaps on The Billboard 200
belong to Pacesetter winner Train (97-37, up
153%), Nelly Furtado (63-38, up 52%), 'N
Sync (69-66), Dave Matthews Band (86-70),
and David Gray (165-148). Aside from the
Grammys, Train and the O Brother clan also
played on The Tonight Show With Jay Leno.

On Heatseekers, performer Alejandro Sanz
zips 43-18, while pre-telecast winner Earl
Scruggs re-enters at No. 38. Sanz also cap-
tures the summit of Top Latin Albums (5-1),
his first turn at No. 1 on the chart, and his
103% spike is good for Greatest Gainer hon-
ors on both the Latin and Heatseekers lists.
Veteran Scruggs’ 170% increase catches the
Pacesetter ribbon on Top Country Albums.
Two winners re-enter Top Jazz Albums—
Charlie Haden (No. 18, up 127%) and Dianne
Reeves (No. 23, up 220%)—while another,
Marcus Miller, rejoins Top Contemporary
Jazz Albums (No. 25, up 36%).

THE FLAME’S LAST LIGHT: A duet at the clos-
ing ceremony of the Olympic Winter Games
elevates Josh Groban and Charlotte Church.
He advances 100-50 on The Billboard 200
with an 86% gain, while she re-enters at No.
150, up 56.6% . . . A Live With Regis and Kelly
visit and continued growth by her latest sin-
gle (23-21 on Top 40 Tracks) rally a Billboard
200 peak for Michelle Branch (67-54).

Minded.

COWBOY UP: Tim McGraw is the first artist in
two decades to replace himself at No. 1 on Hot
Country Singles & Tracks, as “The Cowboy in
Me” rises 3-1, pushing his chart-topping duet
with Jo Dee Messina. “Bring On the Rain,” to
No. 3. McGraw’s accomplishment echoes a
benchmark last accomplished on this chart by
Willie Nelson in May 1982, when “Just to Sat-
isfy You"—a duet with Waylon Jennings—dis-
placed his “Always on My Mind” after a two-
week stretch at No. 1.

McGraw'’s solo single gains 268 detections
and hops over Brooks & Dunn’s “The Long
Goodbye,” which is lodged at No. 2 for a sec-
ond week. The duo’s horse in the No. 1 race
gains 99 spins but finishes 102 detections
short of McGraw's total. “Goodbye” is hanging
tough, even though it has spent five more
weeks on the chart than “Cowboy,” which
needed 16 weeks to reach No. 1.

McGraw's victory stretches Curb’s No. 1 streak
to seven weeks, following five weeks by Steve
Holy’s “Good Morning Beautiful” and a week at
the top with the Messina/McGraw duet. No sin-
gle imprint has reigned for seven straight weeks
since Faith Hill’s “The Way You Love Me” and
Chad Brock’s “Yes!” posted four weeks and three
weeks, respectively, at No. 1 for Warner Bros. in
spring 2000. Should McGraw collect a second
week atop the chart, Curb will be the first imprint
to accrue two months at No. 1 since Lonestar’s
“Amazed” did so for BNA in summer 1999.

NOBODY’S FOOL: Ashanti sets a precedent this
issue on the Hot R&B/Hip-Hop Singles & Tracks
chart, as she is the first female artist in the
SoundScan/Broadcast Data Systems era to have
three singles simultaneously in the top 10. Her
lead single, “Foolish,” jumps 13-6, propelled in
part by the retail launch of the 12-inch vinyl.
“Foolish” debuted early with street-date viola-
tions at No. 28 on Hot R&B/Hip-Hop Singles
Sales and advances this issue to No. 7. As a resullt,
the title automatically nabs the Greatest Gain-

er/Sales designation on the Singles & Tracks
chart. Radio audience also plays a significant part
in her ascent, increasing by 24% to 41 million.

Besides her solo turn with “Foolish,” Ashanti
also appears in the top 10 with two collaborative
efforts: her former No. 1 with Ja Rule, “Always on
Time,” which is No. 9, and “What'’s Luv” with Fat
Joe, which is pushed down one step to No. 10 with
abullet, displaced in part by the rise of “Foolish.”

The only other artist to have three simulta-
neous top 10 singles on R&B/Hip-Hop Singles
& Tracks in this era was P. Diddy (who was, at
the time, Puff Daddy). For six consecutive weeks
in 1997 (Aug. 2-Sept. 6), his No. 1 tribute to
Notorious B.LG., “I'll Be Missing You,” shared
time in the top 10 with Biggie’s “Mo Money Mo
Problems” and SWV’s “Someone,” which both
featured him as a contributing artist. Ashanti is
also the second artist to have three titles in the
top 10 of the Airplay chart, following the lead of
Faith Evans. For two weeks in April 1999, her
“All Night Long” with (the omnipresent) P.
Diddy, “Georgy Porgy” by Eric Benet featuring
Evans, and “Heartbreak Hotel” by Whitney
Houston featuring Evans and Kelly Price all
appeared together in the top 10.

EXTRA INGREDIENT: Nelly has been added as
a featured artist on all charts for °N Sync’s
“Girlfriend” after overwhelming support by
radio of that remixed version. “Girlfriend”
climbs 18-16 on The Billboard Hot 100, 74-
61 on Hot R&B/Hip-Hop Singles & Tracks,
and 13-11 on Top 40 Tracks.

DOZEN FOR A NICKEL: Nickelback set a record
for weeks at No. 1 last issue on Top 40 Tracks,
and it now extends that record to 12 weeks with
“How You Remind Me.” The prior record for this
chart—which first printed in December 1998—
was 10 weeks, established by three songs. The
first to reach double digits was Ricky Martin’s
“Livin’ la Vida Loca” in summer 1999. Later that
year, “Smooth” by Santana Featuring Rob
Thomas began its run of 10 weeks, followed by
’N Sync’s “Bye Bye Bye” in spring 2000.

NAUGHTY AND GOOD: In a week where former
home Tommy Boy Records severed ties with
Warner Bros., Naughty by Nature returns to
Hot R&B/Hip-Hop Singles & Tracks after an
absence of two-plus years with its first TVT out-
ing, “Feels Good (Don’t Worry 'Bout a Thing).”
Featuring 3LW, “Good” bows as Hot Shot Debut
at No. 54. There is some airplay, but the retail
launch of the CD-single and 12-inch is what
pushes the title onto the chart. It enters Hot
R&B/Hip-Hop Singles Sales at No. 3 and Hot
Rap Singles at No. 2. Naughty last appeared on
Singles & Tracks—when it was signed to
Arista—in October 1999, with “Jamboree,”
which peaked at No. 4.
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L= IMPRINT & NUMBER/DISTRIBUTING LABEL Le 3| IMPRINT & NUMBER/DIST RIBUTING LABEL 4
2 SYNE 1 Week Atumber 1 A 40 |46 INCUBUS A Morning View 2
‘H#: NUMBER 1/HOT SHOT DEBUT :¥¢ e IMMORTAL 85277°/£ PIC (1298 EQ/18 98)
1 ALANIS MORISSETTE Under Rug Swept 1 50 , 100| 72 JOSH GROBAN Josh Groban 41
MAVERICK 47388/WARNER BROS 113 98 CD) 143 48154/WARNER BROS (1898 CD} #
E 43 3 33 (55 KEKE WYATT Soul Sista 33
_ 'S¢ GREATEST GAINER 3$: KEKE WYATT
2 4 15|13 SOUNDTRACK A 0 Brother, Where Art Thou? 2 47 | 58 AALIYAH A’ Aaliyah 1
LOST HIGHWAYJMERCURY 1700610 JMG (11 96/18 98] BLACKGROUND 10082 {12 98/18 98)
3 Y KYLIE MINOGUE Fever 3 46 |40 MICHAEL JACKSON A’ Invincible 1
CAPITOL 37670 {6 38/17 98} EPIC 59400° {12.98 EQ/18.38)
4 120|117 ALICIA KEYS A° Songs In A Minor 1 54 ] 47|85 MICHELLE BRANCH @ The Spirit Room 54
470002 41298/18 981 MAVERICK 47985 WARNER BROS. (17 83 CD}
214 LINKIN PARK A’ [Hybrid Theory] 2 50 |49 LIL BOW WOW A Doggy Bag 1
WARNER BROS 47755 (12 98/18 98) S0 SO DEF/COLUMBIA 86130/CRG 12.96 £Q/18 98)
311 ALAN JACKSON A’ Drive 1 64|70 RASCAL FLATTS @ Rascal Flatts 56
i ARISTA NASHVILLE 67039/RLG 12 98/18 98) LYRIC STREET 16501 1/HOLLYWOO0 (11 98/17 98) #
113 JENNIFER LOPEZ J To Tha L-0! The Remixes 1 48 |48 THE CALLING @ Camino Palmero 36
EPIC 86399° (1298 EQ/18 98) RCA 67585 (113817 98) 4
516 LUDACRIS A Word 0f Mouf 3 42 | 24 CHRIS ISAAK Always Got Tonight 24
DISTURBING THA PEACE/QEF JAM SOUTH 586445° IDJMG (12 96,19 96 REPRISE 48016 WARNER BROS (18 96 CD)
9 CHER Living Proof 9 M 56 |54 SOUNDTRACK A Moulin Rouge 3
WARNER BROS IISEIZWHSG} INTERSCOPE 493035 {12 98 18 38)
10 J 28| 26 U2 A° All That You Can't Leave Behind 3 U 60 | 57 TIM MCGRAW A Set This Circus Down 2
INTERSCOPE 524653 (12.98/18 38) CURB 78711 (12.98/18 98]
818 PINK A’ M!ssundaztood 6 6 55 |47 SOUNDTRACK A Shrek 28
ARISTA 14718 12 98/18 98) DREAMWORKS 450305/INTERSCOPE (12 98/18.98)
612 CREED A°® Weathered 1 62 JSRIKK JEWEL A This Way 9
L WIND-UP 13075 {1} 98 18 98) ATLANTIC 83519°/AG (12 98/18.98}
13131 |3 VARIOUS ARTISTS Grammy Nominees 2002 13 5 53|51 STAIND A Break The Cycle 1
GRAMMYUTV 084705 UME (18 98 CO} FLIPIELEKTRA 62626/EEG {12 98/18.98)
14 } 32 | &1 INDIA.ARIE A Acoustic Sou! 10 6 43 | 45 MYSTIKAL Tarantula 25
MOTOWN 013770 UNIVERSAL {12 98/18.98) JIVE 41770°/ZOMBA (12 98/18 98;
15 X-ECUTIONERS Built From Scratch 15 6 57 |39 TOBY KEITH A Pull My Chain 9
| LOUD/COLUMBIA Bo410°/CRG {1288 EQ/17 58) - - DREAMWORKS (NASHVILLE) 450297/INTERSCOPE (12 98/18.98)
715 NICKELBACK A° Silver Side Up 2 66 ] 69| 65 ‘NSYNC A° Celebrity 1
ROADRUNNER 61848510JMG (12 38/18 98} JIVE 31758/Z0MBA (12 98/18 98)
1 (11 USHER A° 8701 4 6 59 |60 DEFAULT The Fallout 52
ARISTA 14715° (12 98/18 98) TVT 2310411 98 CD} &
4 [— KIRK FRANKLIN The Rebirth Of Kirk Franklin 4 6 58 | 35 GARTH BROOKS A° Scarecrow 1
GOSPO CENTRIC 70037/ZOMBA (11 98/17 38) CAPITOL (NASHVILLE) 31330 10 98 18 98)
‘2 10 | 9 PUDDLE OF MUDD A Come Clean 9 A 41 (25 BARBRA STREISAND The Essential Barbra Streisand 15
FLAWLESS/GEFFEN a33074/INTERSCOPE (12 38/18.38) COLUMBIA 86123,CRG (17 98 EQ/24 98)
20219 |21 MARY J. BLIGE A’ No More Drama (2002) 19 70 ) 86|73 DAVE MATTHEWS BAND A° Everyday 1
MCA 112808° {12 38,18 98! RCAGm(IIWWBB)—
1317 BARRY MANILOW @ Ultimate Manilow 3 52|52 SOUNDTRACK State Property 14
BMG HERITAGE 10800UARISTA (12.98/19.98) ROC A FELLA/DEF JAM 586671°/IDJMG {12 98/18 98}
1212 JA RULE A’ Pain Is Love 1 72 J175[191 BOB DYLAN @ Love And Theft 5
MURDER INC 'DEF JAM 586437°/I0JMG (12 38/19 98} COLUMBIA 85975°/CRG (18 98 EQ CD)
14 (19 P.O.D. A® Satellite 6 54 |59 MOBB DEEP @ Infamy 22
ATLANTIC 83475°/AG (11.98/17.98) LOUD/COLUMBIA 85859°/CRG (12.98 EQ/18.98) -
17 [ 10 ENRIQUE IGLESIAS A’ Escape 2 65 | 68 JOE Better Days 32
INTERSCOPE 493148 (12 98/18 98} JIVE 41786/Z0MBA {12 38/18 98}
9 |14 BRITNEY SPEARS A" Britney 1 44 |36 SOUNDTRACK A Walk To Remember 34
JIVE 41776/Z0OMBA {12.98/18.98} EPIC 86311 {1898 EQ CD)
1618 SHAKIRA A’ Laundry Service 3 Ml 49 | 97 JANET A*? All For You 1
| EPIC 63900 (12,98 EQ/18 98) VIRGIN 10144° (12 96/18 98}
18 |20 NAS A Stilimatic 5 61|66 JENNIFER LOPEZ A® Jlo 1
ILL WILL/COLUMBIA 85736°/CRG {12.98 EQ/18.98) EPIC 85965 {12.98 EQ/18 98) -
28 ] 39| — SOUNDTRACK Queen Of The Damned 28 8 NYARY! DMX A The Great Depression 1
WARNER SUNSET/REPRISE 48285WARNER BROS 189 CO) RUFF RYDERS/DEF JAM 585450°/1DJMG (12.98/19 98)
29 3y PLUS ONE Obvious 29 78 | 83 MICHAEL W. SMITH @ Worship 20
 14VATLANTIC 83527/A6 (11 98/17 96) REUNION 10025/Z0MBA (11 38/17 88)
21 122 NO DOUBT A Rock Steady 9 30 NCAWA ROB ZOMBIE @ The Sinister Urge 8
INTERSCOPE 493158° 112 98/18 98) GEFFE 493147 INTERSCOPE (12 98/18 38] o
31 NAPPY ROOTS Watermelon, Chicken & Gritz 31 81]'22\117 ALISON KRAUSS + UNION STATION New Favorite 35
ATLANTIC 83524 AG {7 98/11 98) - ROUNDER 610435/IDJMG (11 38,17 38) o
25| 30 OUTKAST A Big Boi & Dre Present... OutKast 18 73|80 SOUNDTRACK A° Coyote Ugly 10
ARISTA 26093 {12 38/18 98) CURB 78703 {11 98/17 98} -
22 |16 ENYA A® A Day Without Rain 2 8 74 105 ADEMA @ Adema 27
REPRISE 47426/WARNER BROS (12 38/18 98) ARISTA 14596 (11 58/17.98)
23129 KID ROCK A Cocky 7 84 GORILLAZ G Sides 84
LAVA/ATLANTIC B3482°/AG (12.98/18 98) PARLOPHONE 11967VIRGIN (15 98 CD)
30 |34 ['/0] SYSTEM OF ADOWN A Toxicity 1 8 71169 VARIOUS ARTISTS WOW Gospel 2002: The Year's 30 Top Gospel Artists And Songs 46
__ AMERICAN/COLUMBIA 62240°/CRG (12 98 Q18 98) EMI CHRISTIANWORDAVERITY 43188/Z0MBA (17 98/13.58)
24|23 SOUNDTRACK @ t Am Sam 20 T 70|77 THE STROKES @ Is This It 33
V2 2711912.98/18.98) RCA 68101° (17.98 CO) _
Ty 3 Fg % 68 |62 ROD STEWART @ The Very Best Of Rod Stewart 40
29"t PACESETTER 2 $E WARNER BROS 78328 (12 38/18 98] Y
37} 97131 TRAIN A’ Drops Of Jupiter 6 = 68 (63 STEVE HOLY Blue Moon 63
AWARE/COLUMBIA 6388&/CRG (12 96 £Q/18 98) CURB 77972111 98/17 98} 4 B N - -
38 63|76 NELLY FURTADO A°* Whoa, Neily! 24 ' 72 (78 PETEY PABLO @ Diary Of A Sinner: 1st Entry 13
DREAMWORKS 450217/INTERSCOPE (12 98/18 98) & JIVE 41723 Z0AMBA 111 38/17 98)
‘A 26 | 27 VARIOUS ARTISTS A° Now 8 2 90 SOUNDTRACK Moulin Rouge 2 90
EMIn Y/ZOMBA 11154/ (129819.98) - INTERSCOPE 455228 (¥ 98 CO)
VI 34 |43 JAHEIM A [Ghetto Love] 9 9 84 [ 86 DISTURBED A’ The Sickness 29
DIVINE MILL 47452"/WARNER BRDS {11 98/17 98} GJANT 24738/WARNER BRDS (11 98/17 98) # — .
3528 VARIOUS ARTISTS Totally Country: 17 New Chart-Topping Hits 12 9 79| s0 DIANA KRALL A The Look Of Love 9
BNA 6704¥RLG (12,9817 98) — VERVE S43846/VG 12 98/18 98)
42 ) 45|67 FAT JOE @ J.0.S.E. : Jealous Dnes Still Envy 37 7 76 | 56 PINK FLOYD A° Echoes — The Best Of Pink Floyd 2
TERROR SQUAD/ATLANTIC 83472°/AG (11 96/17 98) CAPITOL 36111 119 38724 98
29 (15 SADE Lovers Live 10 K94 REBECCA ST. JAMES Worship God 94
EPIC 86373 (12.98 EQ/18 98) FOREFRONT 32587 (1698 CO)
44 t SHARISSA No Half Steppin’ 44 9 91 (84 MERCYME Almost There 84
MOTOWN 016158/UNIVERSAL (12.98/18.98) INOWORD 86133/ WARNER BROS. (16,98 CD) &
37|53 BUSTA RHYMES @ Genesis 7 9 80|92 JIMMY EAT WORLD Jimmy Eat World 54
J20009° {12 56/18 98) DREAMWORKS 450334°/INTERSCOPE (17 98 CO)
W 27 |42 HOOBASTANK @ Hoobastank 25 9 77|75 MASTER P Game Face 53
ISLAND 58643%10JMG (1898 CD) 4 NEW NO LIMIT 860977/UNIVERSAL {12.98/18 38}
36|38 CRAIG DAVID A Born To Do It 1 2 98 | 87 WILLIE NELSON The Great Divide 43
WILDSTAR/ATLANTIC 88081*/AG (11.98/17.98) - LDST HIGHWAY 186231'MERCURY (NASHWLLE) {12 98/18 98) -
38|37 FAITH EVANS @ Faithfuilly 14 9 75181 YOLANDA ADAMS Believe 42
BAD BOY /304 ARISTA {1 ELEKTRA 62690/EEG (12,92 18 98}
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| LOST HIGHWAY

CONGRATULATIONS
to the artists

O BROTHER, ﬁ
WHERE ART THOU? / e/e44

ALBUM of the YEAR HONORING THE MUSIC OF HANK WILLIAMS

Best Compilation Soundtrack Best Country Album

Best Male Country Vocal
Ralph Stanley “O Death”

Best Country Collaboration ” LUC'NDA Wl‘_LIAMs

e F
i The Soggy Bottom Boys “I Am A Man of Constant Sorrow

P> G

Best Female Rock Vocal Performance
“Gel Right With God”

D e e e ]
St P e P—<
T BONE BURNETT BOWN mom THE Muu NTAIN
Producer of the Year, Non-Classical Best Traditional Folk Album

THANK YOU to all the Grammy voters

i ||

_ . 2 &N
www.losthighwayrecords.com . w
4 = |

© 2002 UMG-Recordings, Inc.
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. ARTIST Title x3 5|8 [ ARTST Title x5z
= IMPRINT & NUMBER/DISTRIBUTING LABEL o o Sis IMPRINT & NUMBER/DISTRIBUTING LABEL o
MARTINA MCBRIDE @ Greatest Hits 5 R151 JOHN TESH A Deeper Faith 151
RCA (NASHVILLE) 67012/RLG {12 98/18 38) FAITH MO 34591/GAROEN CITY (11.38/173¢)
ALIEN ANT FARM A ANThology 1 118[112F » SUM 41 A All Killer No Filler 13
NEW NOIZE/DREAMWORKS 45029%/INTERSCOPE (12.98/18.98) # ISLAND 548662/1DJMG {12 98/18 36}
FABOLOUS @ Ghetto Fabolous 4 124130 WU-TANG CLAN ® Iron Flag 32
DESERT STORM/ELEKTRA 62679°/EEG (12 98/18 98) WU-TANG/LOUO/COLUMBIA 86235"/CRG (12.98 E0/18.38)
STING @ ... All This Time 32 149135 DIXIE CHICKS A° Fly 1
AZM 493169/INTERSCOPE {12.98/18 38) MONUMENT 69678/SONY (NASHVILLE} 4298 EQ/18 38)
SOUNDTRACK @ The Lord Of The Rings: The Fellowship Of The Ring 29 131132 VARIOUS ARTISTS A° Now 7 1
REPRISE 48110/WARNER BROS {19 38 CO} EMI/UNIVERSAL/SONY/ZOMBA 1074%/VIRGIN {12 98/18.98}
VARIOUS ARTISTS A Totally Hits 2001 3 P 143(138 LENNY KRAVITZ A° Greatest Hits 2
WARNER BROS /ELEKTRA/ATLANTIC 14684/ARISTA {12 98/18 38} VIRGIN 50316 (12.98/18 38)
VARIOUS ARTISTS The Source Presents Hip Hop Hits — Volume 5 47 140171 DONNIE MCCLURKIN A Live In London And More... 69
UTV/DEF JAM 586662/10JMG (12 38/18 38} VERITY 43150/Z0MBA {11.98/17 38) &
FRANK SINATRA Greatest Love Songs 32 146[121 BRIAN MCKNIGHT @ Superhero 7
REPRISE 78295/ WARNER BROS. {12.98/18.8) MOTOWN 01474/UNIVERSAL {12 98/18 S8)
JAY-Z MTV Unplugged 31 ‘A 106 (107 VARIOUS ARTISTS WOW Hits 2002: The Year's 30 Top Christian Artists And Hits 52
ROC A FELLA/DEF JAM 586614/(DJMG 19 98/14 98} EMI CHRISTIAN/PROVIOENTMWORD 51350/SFAFROW {19 98/21 98)
VARIOUS ARTISTS A* Songs 4 Worship — Shout To The Lord 51 Ll 129(111 MADONNA A GHV2: Greatest Hits Volume 2 e
INTEGRITY 61001/TIME LIFE {1998 CO} MAVERICK 48000 WARNER BROS {12 988 98}
COLDPLAY A Parachutes 51 134127 LIMP BIZKIT @ New 01d Songs (Re-Mix) 26
NETTWERK 30162/CAPITOL {11.98/17 98} # FLIP 493132*/INTERSCOPE {12 98/18 98)
BROOKS & DUNN @ Steers & Stripes 4 Y M 147 (146 LUTHER VANDROSS A Luther Vandross 6
ARISTA NASHVILLE 67003/RLG {12 98/18 98} J 20007 {12 98/18.98}
BLINK-182 A Take Off Your Pants And Jacket 1 B 154 154 SHAGGY A° Hotshot 1
MCA 112627 {12 98/18.98) MCA 112096 {12 98/18 38}
ANGIE STONE @ Mahogany Soul 22 LW 155 (139 THIRD DAY Come Together 31
J 20013° 112 98/18 98} ESSENTIAL 10668/Z0OMBA (11 98/17 98)
MAXWELL A Now 1 136104 KASEY CHAMBERS Barricades & Brickwalls 104
COLUMBIA 67136°/CRG (12.98 E0/18.98) WARNER BROS. 48028 {18 98 CO} ¢
JOHN MAYER Room For Squares 113 §166 v COURSE OF NATURE Superkala 166
AWARE/COLUMBIA 85293 /CRG {7 98 E0Q/11 96) 4 LAVAZATLANTIC 83526AG (7 98/11 96}
JAGUAR WRIGHT Denials Delusions And Decisions 56 K167 " SOUNDTRACK Roswell 167
MOTIVE 112683 MCA 18 98/12 98) NETTWERK 30255 {17 98 CO)
ANDREA BOCELLI A Cieli Di Toscana 1 2 M 168(160 LONESTAR @ I'm Already There 9
PHILIPS 589341 {12 38/18 98) BNA 67011/RLG {12 9818 98}
VARIOUS ARTISTS City On A Hill: Sing Alleluia 116 REECN 148137 LIFEHOUSE A No Name Face 6
ESSENTIAL 10622/Z0MBA (17 98 CD} DREAMWORKS OPE (12.9%/18.98) &
NELLY A'® Country Grammar 1 Bl 138(128 JILLSCOTT @ Experience: Jill Scott 826+ 38
FO REEL 157743*/UNIVERSAL {12 98/18 98} HIDDEN BEACH 86150/EPIC {14.98/1998}
BACKSTREET BOYS The Hits —Chapter One a4 182156 SADE A° Lovers Rock 3
JIVE 41779/Z0MBA (12 98/18 98} EPIC 85185(12.98 E0/18.98)
JO DEE MESSINA A Burn 19 1501136 TANTRIC @ Tantric 71
CURB 77977 (11 98/17 98) MAVERICK 47978/WARNER BROS (1798 Cit} #
JAY-Z A The Blueprint 1 133147 BISHOP T.D. JAKES Woman Thou Art Loosed: Worship 2002 — Run To The Water... The River Within 83
ROC A FELLA/OEF JAM 586396*/10JMG (12.98/19 98} DEXTERITY SOUNDS 20334/EMI GOSPEL {11 98/ 18)
JOHN WILLIAMS American Journey 98 188|188 CHRIS CAGLE Play It Loud 166
SONY CLASSICAL 89364 {18 98 EQ CO} CAPITOL (INASHVILLEI 34170 {10 9817 98} &
SOUNDTRACK @ The Fast And The Furious 7 158 (168 ICE CUBE Greatest Hits 54
MURDER INC /DEF JAM 548832*10JMG {1298/18 38) PRIORITY 29091°/CAPITOL (12 38/18.9%)
NICKEL CREEK @ Nickel Creek 125 161(150 5 SARAH BRIGHTMAN Classics 66
SUGAR HILL 3909 {16 98 CD} # NEMO STUDIO 33257/ANGEL {12 98/17 98)
VARIOUS ARTISTS Ryde Or Die Vol. ill: In The "R" We Trust 34 153[158 GREEN DAY @ International Superhits! 40
RUFF RYDERS 493177*/INTERSCOPE {12 98/19 98} REPRISE 48145 WARNER BROS. {18 9¢ CO)
SOUNDTRACK Down From The Mountain 102 167110 GEORGE STRAIT @ The Road Less Traveled 9
LOST HIGHWAY 170221/MERCURY (NASHVILLE) {12 98/18.98} MCA NASHVILLE 170220 {11 98/18.98)
GORILLAZ A Gorillaz 14 ‘162 (152 VARIOUS ARTISTS Body + Soul: No Control 129
PARLOPHONE 33478°/VIRGIN (12 98/18 98} TIME LIFE 18805 (17 98 CO}
DESTINY'S CHILD A* Survivor 1 :[/ll 1941162 ELTON JOHN ® Songs From The West Coast 15
COLUMBIA 61062° CRG (12 98 E0/18 98) ROCKET 586330/UNIVERSAL (12 98 18 38}
TIM MCGRAW A* Greatest Hits 4 181177 CYNDI THOMSON My World 81
CURB 77978 (12.9%18 98} CAPITOL {(NASHVILLE) 26010 (10 98117 98}
SOUNDTRACK Ali 61 139|119 SOUNDTRACK How High 38
INTERSCOPE 433172 (12 98/19 38) DEF JAM 586628°/IDIMG {12 98/18.98)
IMX IMX 132 183 — BOB DYLAN @ The Essential Bob Dylan 67
TUG 39009'NEW LINE {12 98/17.98} COLUMBIA 85168/CRG {19.98 E0/24.98}
PHANTOM PLANET Guest 133 119|116 NINE INCH NAILS And All That Could Have Been, Live 37
DAYLIGHT 62066/EPIC {13.98 EQ CD) # NOTHING 493185/INTERSCOPE (18 98 CD}
KENNY CHESNEY A’ Greatest Hits 13 169153 8 KIDZ BOP KIDS Kidz Bop 76
BNA 67976/RLG {12 98/18 98} RAZOR & TIE 89042 {11 38/17 98}
SOUNDTRACK The Fast And The Furious: More Fast And Furious 17 160[157 = THE ISLEY BROTHERS FEATURING RONALD ISLEY AKA MR. BIGGS A Eternal 3
ISLAND 586631/IDJMG {14.98 CO} DRE. OPE (12 98/18 98)
THE BEATLES A° 1 1 170|— FLAW Through The Eyes 170
APPLE 29325/CAPITOL {12.98/18.98) REPUBLIC 014891/UNIVERSAL {12.98 CO) 4
JACK JOHNSON Brushfire Fairytales 137 176[192 PETE YORN Musicforthemorningafter 131
ENJOY BE0994/UNIVERSAL {14 98 CO} # COLUMBIA 622167/CRG (7 98 £0/12.98) #
‘ THE CHEMICAL BROTHERS Come With Us 32 157 [141 SOUNDTRACK ® The Princess Diaries a1
b 1 FREESTYLE DUST 11682* ASTRALWERKS {18 98 CD} WALT OISNEY 850731 {18 98 CO)
(139) 1 | NORAH JONES Come Away WithMe | 139 1908 .. TENACIOUS D Tenacious D 33
u 1 e - BLUE NOTE 32088/CAPITOL {9.98 CO} # EPIC 86234 {18 98 EQ CD)
ATV 145 . | TRAVISTRITT A Down The Road | Go 51 2l 197 (180 FIVE FOR FIGHTING @ America Town 54
t CDLUMBIA(NASHVILLE)GZIEE/SDNY(&SHVILLE)H 198 EQ/17 98) AWARE/COLUMBIA B3759/CRG (7 98 EQ/17 96: 4
TRIK TURNER Trik Turner 141 92 Y JOEY RAMONE Don't Worry About Me 109
RCA 68073 (13 98 CD} # SANCTUARY 84542 (18 98 CD)
JERMAINE DUPRI Instructions 15 X166 185§+ MISSY "MISDEMEANOR™ ELLIOTT A Miss E...So Addictive 2
S0 SO DEF/COLUMBIA 85830°/CRG (12 38 £0/18.98) THE GOLD MIND/ELEKTRA 62633 €EG (12 98/18 98)
MICHAEL JACKSON Greatest Hits: HIStory — Volume 1 85 ZW1421175 STEVEN CURTIS CHAPMAN Declaration 14
EPIC 85250118 98 EQ CO) SPARROW 51770 (12 98/17 98)
UNWRITTEN LAW Elva 73 REEE 164 140 AARON CARTER A Oh Aaron 7
INTERSCOPE 493129114 38 CD) JIVE 41768:Z0MBA {12.98/18 98)
0Zz2Y OSBOURNE @ Down To Earth 4 W 156(101 PAT METHENY GROUP Speaking 0f Now 101
EPIC 63580 (12 98 E0/18 38) WARNER BROS 48025 (18 38 CD)
JAGGED EDGE A Jagged Little Thrill 3] Z 180 193 LIMP BIZKIT A® Chocolate Starfish And The Hot Dog Flavored Water 1
S0 SO OEF/COLUMBIA 85646°/CRG (12 98 EQ/18.98) FLIP 490759"/INTERSCOPE {12 98/18 98)
THE JOHN TESH PROJECT Pure Hymns 147 IREL: W 172184 UGK Dirty Money 18
FAITH MD 34581/GARDEN CITY (11 38/18 98} JIVE 2167320MBA (11 98/17 98)
DAVID GRAY A White Ladder 35 f19sk LISA LOEB Cake And Pie 199
ATO 69351/RCA (11.98/17.98) & A&M 493242/INTERSCOPE (18 98 CD)
INJECTED Burn It Black 149 RN 196151 LINDA EDER Gold 151
ISLAND 548878/IDJMG {12 99 CD) 4 ATLANTIC 83523°AG (12 96,18 38) &
CHARLOTTE CHURCH @ Enchantment 15
COLUMBIA 837VECRG (12 98 EQ/18 38

The top sefling albums compiied from a

national sample of retail store. mass ®
merchant, and internet sales reports “ 1 U

collected. compiled, and provided by

® Albums with the greatest sales gains this week. @ Recording Industry Assn. 0f America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certificatian for net shipment of 1 million units (P! ). @ RIAA certfi fornet, of 10 miflion units (Dia-
mand). Numeral following Platinum or Diamond symbol indicates album’s mutti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or #apes. RIAA Latin awards: O Certification for net
shipment of 100,000 units (Oro). ., Certification oy 200,000 units {Platino}. A’ Certification of 400,000 units (Multi-Platina). *Asterisk indicates LP is available. Most tape prices. and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices,
are eqz ivalent prices, which are projected trom wholesale prices. Greatest Gamer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums remaved from Heatseekers this w+ek. 4 indicates past or present Heatseeker title
© 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved.
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@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Df America (RIAA) certification for net shipment of 4,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Plati

Billooard' TOP JAZZ ALBUMS ..

8::288----9000 -

=
]
=
%
S ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
¥ NUMBER 1 % 24 Weeks At Number |
1 DIANA KRALL A The Look Of Love
Vi
TONY BENNETT Playin' With My Friends: Bennett Sings The Blues
RPM/COLUMBIA 85833 CRG
7 HARRY CONNICK, JR. Songs | Heard
COLUMBIA 86077°/CRG
RAMSEY LEWIS & NANCY WILSON Meant To Be
NARADA JAZZ 50774 VIRGIN
8 HARRY CONNICK, JR. 30
COLUMBIA 69794°/CRG
3 VARIOUS ARTISTS Pure Jazz Encore!
UTV/VERVE SEST4EVG
4 THIEVERY CORPORATION Sounds From The Verve Hi-Fi
VERVE 584151°/VG &
S STAN GETZ Getz For Lovers
VERVE 589361/VG
6 STEVE TYRELL Standard Time
COLUMBIA B5006/CRG 4
14 DIANNE REEVES The Best Of Dianne Reeves
BLUE NOTE 35867/CAPITOL
13 JANE MONHEIT Come Dream With Me
N-CODED 4219/WARLOCK &
9 ETTA JAMES Blue Gardenia
PRIVATE MUSICWINGHAM HILL 11580/RCA
12 | JOHN COLTRANE Coltrane For Lovers
P S SASTBING
STANTON MOORE flyin' The Koop
BLUE THUMB 5437886
10 VARIOUS ARTISTS Pure Jazz
UTV/VERVE 520191/V6
15 VARIOUS ARTISTS The Best Of Ken Burns Jazz
| LEGACY/COLUMBIAVERVE 6143%CRG
| ANN HAMPTON CALLAWAY Signature
N-CODED 4227/WARLOCK
f CHARLIE HADEN Noctumne
VERVE 013611/VG
11} | LOUIS ARMSTRONG Ken Burns Jazz - The Definitive Louis Armstrong
LEGACY/COLUMBIA 61440/CRG
16| I BILLIE HOLIDAY Ken Burns Jazz - The Definitive Billie Holiday
- i VERVE 543081/VG
20| |SOUNDTRACK Finding Forrester

LEGACY/COLUMBIA 85350/CRG

STAN GETZ Getz Plays Jobim: The Girl From Ipanema

| VERVE 583414/VG
DIANNE REEVES
BLUE KDTE 2094 CAMT QL

The Calling - Celebrating Sarah Vaughan

; | JANE MONHEIT Never Never Land
‘, N-CODEG 4200 WARLOCK: 4
- | JANIS SIEGEL 1 Wish You Love
1
. » ' » . DAL
0 D]]|0.0.0/(® A A »
»
e -
g
N
Z \( ]
s | ARTIST MPRINT & NUMBER/DISTRIBUTING LABEL Title

- NORAH JONES‘
bl N € S CAPITL

%! NUMBER 1 :%

1 Week At Number %
Come Away With Me

1 { | PAT METHENY GROUP Speaking Of Now
WARNER BROS. 48025
2 | |BONEY JAMES Ride
WARNER BROS 48004
3 . |CHRIS BOTTI Night Sessions
COLUMBIA 85753 CRG 4
: ; BELA FLECK & THE FLECKTONES Live At The Quick
S| COLIMBIA BUISS ARG 4
4 | 1 VARIOUS ARTISTS Hidden Beach Recordings Presents: Unwrapped Vol. |
{ HIDDEN BEACH 85653° EPIC
S | | WALTER BEASLEY Rendezvous
| SHANACHIE 5086 &
6 | | THE JOHN SCOFIELD BAND Uberjam
| VERVE 5833% VG &
7 - | DAVID BENOIT Fuzzy Logic
v GRP 569079VG &
8 |  |PETER WHITE Glow
2 | cowumsia 85212/CRG &
9 | | ANDRE WARD Feelin' You
ORPHEUS 70579 4
11 |ST. GERMAIN Tourist
_ | BLUE NOTE 25114*/CAPITOL &
12} |HERB ALPERT Definitive Hits
A&M 490886/INTERSCOPE
20 | | ACOUSTIC ALCHEMY AArt
. HIGHER OCTAVE 11103/VIRGIN
DAVID LANZ Finding Paradise
N - | DECCA 4 CLASSICS GROUP 3
10| |PAUL TAYLOR Hypnotic
ke PEAK #506'CONCORD
131 TOWER OF POWER The Very Best of Tower Of Power - The Warner Years
RHINO 74345
15§ | LARRY CARLTON Deep Into It
- WARNER BROS 48006
19§ . | BRIAN CULBERTSON Nice & Slow
__| ATLANTIC 83444 AG 4
17 RICHARD ELLIOT Crush
VERVE S49774/VG &
23 JIMMY SOMMERS 360 Urban Groove
| HIGHER OCTAVE JAZZ 10317/VIRGIN
14| |KEIKO MATSUI Deep Bloe
| NARADA JAZZ 10264 VIRGIN &
16 VARIOUS ARTISTS Sweet Love - Smooth Jazz
SHANACHIE 5087
24 PAMELA WILLIAMS Evolution
" FOME/RED INK 56074/EDEL
M Squared

MARCUS MILLER
EEE S

RcH16 | NP ; Al Al MARCH 16 Qe .
00 DIDOANC » 2002 |
=
a
=
% VARIDUS ARTISTS
] ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
% NUMBER 1 & 2 Weeks AtNume 1 e
1 1 YO-YO MA (WILLIAMS) Yo-Yo Ma Plays The Music Of John Williams MASTERPIECES: CLASSICS FOR RELAXATION  VAROUS ATISTY
LSRNY CLASSICAL IR
2 YO.YO MA Classic Yo-Yo LASSICAL MASTERPIECES: SPANISH GUITAR VAROUS ATTSTS
SONY CLASSICAL 89667
OZART: 25 FAVORITES VARIDUS ARTISTS
2 LUCIANO PAVAROTTI Romantica £ DX /5P MUSIC
DECCA/UTV 470331/UNIVERSAL CLASSICS GROUP MASTERPIECES: ROMANTIC PANO VARIOUS ARTSTS
3 RICHARD JOO Billy Joel: Fantasies & Delusions :
COLUMBIA 85397/SONY CLASSICAL FOR A SUNDAY MORNING VARIOUS ARTISTS
S ANDREA BOCELLIe® Verdi q
PHILIPS 454600/UNIVERSAL CLASSICS GROUP B oIy 25 FAVORITES RRRIGUS ARISTS
] SAN FRANCISCO SYMPHONY (TILSON THOMAS) Mahler: Symphony No. 6 UITAR CLASSICS VARIOUS ARTISTS
SAN FRANCISCO SYMPHONY MUSIC 1001 ST.CLAIR
6 MARIA CALLAS The Very Best Of Maria Callas QD BLESS AMERICA: UNITED WE STAND! YARIOUS ARTISTS
EMI CLASSICS ST230/ANGEL i CLAR
B 7 | | YO-YO MA/EDGAR MEYER/MARK O'CONNOR  Appalachian Journey IANG SLASSICS YARDUS ARTIST
5 :;x;:‘gﬁ: 6:';1151_5 Baroque Adagios ERSHWIN: AN AMERICAN IN PARIS VARIOUS ARTISTS
DECCA 470460/UNIVERSAL CLASSICS GROUP BEST OF BEETHOVEN: VOL 1 TAOUSIARTISTS
40 MICHAEL TILSON THOMAS An American Journey
RCA VILTOR 63703 msocs FOR RELAXTION & MEDITATION VARIOUS ARTISTS
8 EEM?CEQIC’:L‘Q;ANGEL Eternelle: Edith Piaf LASSICAL MASTERMECES: CLASSIC MEDITATION VAROUS ARTSTS
10 EVGENY KISSIN Pictures At An Exhibition
RCA VICTOR 63884
12 VANGELIS Mythodea .
SONY CLASSICAL 83191 KARCH 16 Bi"mrd
4 EE BRYN TERFEL Bryn Terfel: Wagner 2002
0G 47134%UNIVERSAL CLASSICS GROUP
13 THE HILLIARD ENSEMBLE/CHRISTOPH POPPEN Bach: Morimur
L 5 UNIVERSAL CUASSICS BRUP TOP CLASSICAL MIDLINE
ROMANTIC TENORS CARRERAS-DOMINGD-PAVARDTT)
DECCA /UNIVERSAL CLASSICS GROUP ]
o 4 » = i A » » ROMANTIC ADAGIOS VARIDUS ARTISTS
on ol|lle®el(® [ ] [ ] ] DECCA /UNIVERSAL CLASSICS GROUP
LASSICAL DREAMS-MUSIC TO INSPIRE_VARIOUS ARTISTS]
IRGIN CLASSICS /UNIVERSAL CLASSICS GROUP {
= OVIE ADAGIOS VARIDUS ARTISTS
= DECCA AUNIVERSAL CLASSICS GROUP
2 LI, , Ve
= A
] ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title e ISUYNSER;-'A"LECL’:IS%L!ESNGP:(I)UM VARIOUS ARTISTS
D | uP
H ¥ NUMBER 1 3% 16 Weeks At Numbe ) THE #1 OPERA ALBUM VARIDUS ARTISTS
1| | ANDREA BOCELLI & Cieli Di Toscana RELCA INERSAL CLASSICS GROUP
] Pips sa0o4 UNIERSAL CLASSICS GROUP MICHAEL AMANTE MICHAEL AMANTE
2 an?v’-ciyssYCVA'LLe;LAMS American Journey OPLAND. APPALACHAN SPEING. A0 07 Pnons ST
SONY CLASSICAL
325 CHARLOTTE CHURCHe Enchantment OICE OF MOZART VARIOUS ARTISTS
COLUMBIA 89710/CRG ECCA CLASSICS GROUP
o 3 SARAH BRIGHTMAN Classics BRIDE'S GUIDE TO WEDDING MUSIC VARIOUS ARTISTS
NEMO STU0N] J5257 ANGEL PACHELBEL CANON VARIOUS ARTISTS
4 DANIEL RODRIGUEZ The Spirit Of America RCA VICTOR /RCA
MANHATTAN 37564 4 IOUNADAGIS VARIOUS ARTISTS
W 6 BOND Born DE AACIASISG ]
MBO,DECCA 467091 UNIVERSAL CLASSICS GROUP 4 VARIDUS ARTISTS
7 SOUNDTRACK A Beautiful Mind
BRcra it B e |\ ASSIGE.GROUP ONLY CLASSICAL CD YOU NEED  VARIOUS ARTISTS
8411 BELA FLECK Perpetual Mation Btas aca Midine TSCs have a wh T0StD
SONY CLASSICAL 8910 & 3.98 and 12.98. CDs with wholesale price lower than 8.98 appear
9 410 RUSSELL WATSON The Voice an Elassical Budget.
DECCA 48605/UNIVERSAL CLASSICS GROUP &
0 K | VARIOUS ARTISTS Classical Hits
UNIVERSAL CLASSICS GROUP 83702/SONY CLASSICAL
- M a
9 | |SARAH BRIGHTMAN @ La Luna Aos Bl"bOOrd
L | NEMO STUDIO 56%68/ANGEL
128 |SOUNDTRACK Gosford Park
" _| DECCA 470387/UNIVERSAL CLASSICS GROUP TOP KID AUDIO
13| | ANDREA BOCELLI Cieli Di Toscana (With Spanish Tracks)
| PHILIPS 527 UNIVERSAL CLASSICS GROUP
‘8 14| | TAN DUN FEATURING YO-YO MA Crouching Tiger, Hidden Dragon S KI0z807
101 | SONY CLASSICAL 83347
=y e SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGI
154  {YES Magnification ICK/JIVE 4950020MBA
it ARIOUS ARTISTS TODOLER FAVORITES
USIC FOR LITTLE PEOPLE/XID RHIND
ARIOUS ARTISTS PRINCESS FAVORITES
. ALT DISNEY 360746
MARCH 16 T P N EW A E ALB M ARIOUS ARTISTS PLAYHOUSE OISNEY
2002 ™ ALT DISNEY 860695
ODDLER TUNES 26 CLASSIC SONGS FOR TODOLERS
= I BENSON 80056
N ARIOUS ARTISTS  DISNEY CHILDREN'S FAVORITES VOL 1
E3 E ALT DISNEY 860605
2 B ARIOUS ARTISTS OISNEY'S GREATEST: VOL 1
el < || ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ALT DISNEY 860633 N !
m ¥ NUMBER 1 "W B4 Weeks At humber | PiALT DiSeY sty MONSTERS. NE
1 1 | ENYA A° A Day Without Rain ARIOUS ARTISTS RADIO DISNEY JAMS: VOL 4
L RE Pﬂlﬁ lTlZg’WARNR BR“ ALT DISNEY 860737
[ 2 ) THE JOHN TESH PROJECT Pure Hymns ARIOUS ARTISTS OISNEY'S GREATEST: vOL 2
FAITH MO 34581/GARDEN CITY ALT OISNEY 060694
3 B 1JIM BRICKMAN Simple Things ARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION
i WINDHAM HILL 1158%/RCA p g T}:: D‘,SNEV:B7
C8 31 2002 Across An Ocean Of Dreams YAICK STUDIOS 234 iiadini
REAL MUSIC 6803 EGGIE TUNES  VEGGIE TALES SILLY SONGS WITH LARRY
l 5| |YANNie If1 Could Tell You BIG JDEAMWORD 6164/LYRICK STUDIOS
R T ARIOUS ARTISTS KID'S DANCE PARTY
6 4 5 YANN' SnnMa|| PMG SPECIAL PRODUCTS 44570
ACA SPECIAL PRODUCTS 45680 BEAR N THE BIG BLUE HOUSE MORE SONGS,
7 K { YANNI Very Best Of Yanni ALVOISNEY 890739
WINDHAM HILL 1568/RCA EDARMONT KIDS CLASSICS  ACTION BIBLE SONGS.
8 g VARIOUS ARTISTS Pure Moods Il ENSIN 1
| VIRGIN 50836 c Esulggmc‘):n KIDS CLASSICS ~ SUNDAY SCHOOL SONGS
9 K DAVID ARKENSTONE Visionary 4 SN ST AB VAU
NARADA 11627/VIRGIN WALT DISNEY 860677 .
10 | VARIOUS ARTISTS Native Fiute VEGGIE TUNES Vecor s ?
BIG IDEA/WORD 9468/LYRICK STUDIOS
11 B4 JiM BRICKMAN My Romance: An Evening With Jim Brickman VARIOUS ARTISTS PRESCHOOL FAVORITES
WINDHAM HILL 11557/RCA USIC FOR UITTLE PEOPLE/KID RHINO
12 BN VARIOUS ARTISTS Songs Without Words: Vol. 2 "ng‘m"s'"“m 17 SONGS
WINDHAM HILL 11395/RCA =
- . ARIOUS ARTISTS  DANCE & SINGI-THE BEST OF NICK JR
ikl 13 ;ﬁﬁmm‘EL STARKS Trilogy Of Fantasy: Part 1 1D RHIND 79868 RHIND
VARIOUS ARTISTS Ocean Surf/Sail Boat Journey Rrheonts | CLASSICS SLLY SONG
SUNDS OF NATURE 452 RAFF) SINGABLE SONGS FOR THE VERY YOUNG
N 10 Pieces Of The Sun ;0UNDER 61805110JMG

TONY LEVIN
N |

). ® RIAA certif for net shi of

10 mitlion units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, an4 double albums with a running time ol 100 minutes or more, lhe RIAA multiplies shipments by the number of discs and/or tapes. RIAA
Latin awards:
4 indicates past or present Heatseeker title. ©2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved.

Certification for net shipment of 100,000 units {Oro). A Certification of 200,000 units {Platino). A’ Certification of 400,40 urits {Multi-Platino). *Asterisk i LP is available. Hi k

Impact shows albums removed from Heatseekers this week

| ldren’s recordings. onginal motion picture soundtracks excluded

Tap selling albums compiled from
a cational sample of retail stare, mass mer- ﬂm £
chamt, and intemet sales reports collected, “ e

compiled, and provided by SoundScan.
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AR [ ] : A »
00 Di0.00|(e ®
el 3 |2 i
&
% ’g‘ ARTIST Title 7 ‘g‘ ARTIST Title
313 IMPRINT & NUMBER/DISTRIBUTING LABEL 3 | IMPRINT & NUMBER/DISTRIBUTING LABEL
=Y % 7 . . E N
™: NUMBER 1 2 Weeks At Number 1 13 ? sngnogmz% e c) Life
112 JOHN MAYER R For S 6 0 :
AWARE/CDLUM A S558-/CRG 1798 EQ/1130) oomirornsquares 20 (24 fh &'Rgsrylgﬁm%‘sa lla)gl;l;!ﬂlUANA Las 16 Mas Romanticas De Los Tucanes
215 . * | NICKEL CREEK @ Nickel Creek 18 (19| © | KURT CARR & THE KURT CARR SINGERS Awesome Wonder
|~ [ sucARmILL30s 6 ss D) ' | GOSPO CENTRIC 430747NTERSCDPE 1103815 381
S = ¢ HOT SHOT DEBUT ¢ 287 T | CANNIBAL CORPSE Gore Obsessed
3 2o R AN O AN Guest $pIM 23 (27 | DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most
3 i JACK JOHNSON Brushfire Fairytales il 22 | 9 FERNANDO ORTEGA Storm
1° B _ | ENJDY 11458.C0) WORD 85103 WARNER BROS (11 98/16 38}
S5 ~{ | NORAH JONEsS Come Away With Me 24|21 JOHNNY VICIOUS Ultra. Dance 01
| | BLUENOTE 3208&/CAPITOL (995 CD) ULTRA 1111 (19 98 CD)
| | TRIK TURNER Trik Turner 32 W THE REVEREND HORTON HEAT Lucky 7
»> RCA 68073 {13.98 CO} ARTEMIS 751122 {1798 CD)
- M INJECTED Burn It Black 25|18 CHRIS BOTTI Night Sessions
O] | ISLAND s iDMG (1238 CO) = COLUMBIA BS753", CRG (12,98 EQ D}
8 Wi | 1 | | KASEY CHAMBERS Barricades & Brickwalls {34 W ROY JONES, JR. Round One: The Album
. = | WARNER BROS 48028 {18 98 CD) BODY HEAD 11497 112 98 17 38}
5 & | | COURSE OF NATURE Superkala 1415 DANIEL RODRIGUEZ The Spirit Of America
l' " . -~ LAVA/ATLANTIC B3526/AG {7.98/11 98) 3 MANHATTAN 37564 (17 98 CD)
M 9 |7 | | CHRIS CAGLE Play It Loud BTl 26 |28 THURSDAY Full Collapse
B CAPITOL INASHVILLE} 34170 {10 98/17 98) VICTORY 145 {1598 CD)
2 1171 | FLaw Through The Eyes 29 (26| | soiL Scars
REPUBLIC 014891/UNIVERSAL (12 98 CD) | ) 20022 (7.98/11.98)
618 PETE YORN Musicforthemorningafter {381 | EARL SCRUGGS AND FRIENDS Earl Scruggs And Friends
| CDLUMBIA 62216°/CRG (7 98 EQ/1238) MCA NASHVILLE 170189 {11 318 95)
123 | LINDA EDER Gold§39% | | ALEXANDRE PIRES Alexandre Pires
B L | ATLANTIC 257246 (129016 %) = ARIOLA 87883/BMG LATIN (1438 CD)
14) . VID CROWDER BAND You Hear Us? v i i
== o gémmsgsgsmnnow 199 CD} Can You Hear Us i 37 |3 | PALMngr (7nsscn) Simple Things
8 (16| { MUSHROOMHEAD XX R 27 |22 V—“ NICOLE C. MULLEN Taltk About It
UNIVERSAL 01¢43 (12 9% CD) WORD 85822/EPIC {1198 £0/17.98)
M11[11| | STARSAILOR Love Is Here PN 19 | | | BOARDS OF CANADA Geogaddi
CAPITOL 36448 (1098 CD) MUSICT0 101" WARP {1833 CD)
17 ¥ | AND YOU WILL KNOW US BY THE TRAIL OF DEAD Source Tags & Codes f43 i | VILLAR o ibi
D | inTerscope asszs* (1238¢D) 9 Ll AL ICIAWILLARREAL & Soy Lo Prohibido
s 34 44 K . DEP i Tl
$ GREATEST GAlNER $ - 33 ' SUBOV 73042" ARISTA (11 98/17 98) Chlld Of he Gheﬂo
1814332 ALEJANDRO SANZ A MTV Unplugged Fa5 = 1= NELFINN 7 Worlds Collide: Live At The St. James
1912323 WHITE STRIP White Blood Cell & -
3 SYMPATHY FOR THE nzc%nsn INDUSTRY 660" (1198 CD) e Bisod Celly g 582‘78, QECCA (1298D) Born
20041 | — ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT The Irish T : Ellis Island ¥
MUSIC MATTERS 9020 (13 38/17 98) d € Irish Tenors: Elis 's7an 32337 Eﬁ%ﬁxﬁm&i?ﬁgécm Rooty
15114 HANK WILLIAMS lil Lovesick Broke & Driftin* 37 |— JOE PACE & THE COLORADO MASS CHOIR Glad About It!
CURB 78728 {17.98 CD} INTEGRITY:WORO 86188 EPIC (11 98 016 98)
1012 OUT OF EDEN This Is Your Life V.t TOB
GOTEE 72850,11656,CD) 3125 mnsmoY'vlrvgsess:msacm Momentum
21 1 IR CHARLES JONE hi isti
5 SIRICHAR uusa/us% s Love Machine 50 ABANDONED POOLS Humanistic
W13 110 LIL' KEKE " Platinum In Da Ghetto
AR » ' » ' i »
00 IMDOUNC »
AE g|2
2 |y R
b ; ARTIST Title % %4 ARTIST Title
3K IMPRINT & NUMBER/DISTRIBUTING LABEL 3|3 IMPRINT & NUMBER/DISTRIBUTING LABEL
= Sy Wz B RTIST: i : i
y s¥: NUMBER 1 ows 7 Weeks At Number 1 21 |10 5 XAID\‘BC!’%}ZJ(S‘BQCD) ISTS Ultimate Power Of Love: 32 Great Soft Rock Hits
1 (1 | | DEFAULT The Fallout BFIN 16 | — | E.S.G. LiM THU
S RS . l s-z-sszgmgfuamw 3851 m,sﬁm.s Boss Hogg Outlaws
) €. ¢ 1918 A
23 3 |3 ' niced cre 's' GREATEST GAINER ‘$~ — I 9 ] Mooks;guAsnAqurqmiwacm All The Love
' EK o ickel ; 1 ; ;
- RN T L sk g2l ald RS 11898 D) e
2 (5 [ 4 IMx N30 (26| | LIL JON & THE EAST SIDE BOYZ Put Yo Hood Up
g TUG 39003NEW LINE (12.98/17.98) L BMEz2 TV (106
~ | | THE JOHN TESH PROJECT Pure Hymns JELLN 29 |20 | | KITTIE Oracle
B0 00 d L FAITH MD 3a581/GARDEN CITY (1198 1838) ARTEMIS 751088 (119817 38)
=0l ¢« HOT SHOT DEBUT ¢ gl SASET N wcn oull Bla=
55 HN TESH A Fai - e
Vo ‘:f\ o3 F’A(l?u MD CMSBI/GSARDEN CITY {1198/17 98} Deeper Falty e %EMhADvs.thw,m, AOI: Bionix
3 4 |2 | | BAD RELIGION The Process Of Belief 25 |4 | | ELVIS PRESLEY Elvis: The Very Best Of Love
| EPITAPH 86635° (1798 CD) BMGMADACY SPECIAL PRODUCTS 5294 MADACY (10 3410 38)
6|7 J SEVENDUST Animosity 3123 || WALTER BEASLEY Rendezvous
| TV ssi0 09817 381 SHANACHIE 5286 (1838CD) 4
8 126|— | | ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT The Irish Tenors: Ellis Island £35 f,’; THE HIGH & THE MIGHTY Air Force 1
MUSIC MATTERS 9020 {13 98/17 58) # EASTERN CONFERENCE 9208°/LANDSPEED (8 3 COI
‘A 11 (11| | SIR CHARLES JONES Love Machine W1 42 (25 | © | JOAN SEBASTIAN . En Vivo: Desde La Plaza El Progreso De Guadalajara
5 | MAROIGRAS 1060 (10.98/16.98) # MUSART 12524/BALBOA (7 98 13.98) 4
0 ERK LIL' KEKE Platinum In Da Ghetto 37 3 GRANDPABOY Mono
a IN THE PAINT 8231/KOCH {12.98/18.98) # -4 VAGRANT 368 {11.98 CD)
11] | | CANNIBAL CORPSE Gore Obsessed I 47 |33 ; T Murder She Spoke
’; - METAL BLADE 14330 (17 98 CD) & IN THE PAINT 823%/KOCH (12.98/18.98)
15 {15 | | DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most AN 33 |31 LIL BLACKY Big Ballin
» VAGRANT 354 (11 @ CD) & | HITALICK 51279 TRIPLE X {16.98 CD} 4
7 {8 | . | DREAM STREET @ Dream Street JGiUM 32 (27 | | JOAN SEBASTIAN Lo Dijo El Corazon
20 UEG 18389 EDEL (129518 %) | MUSART 12633/BALBOA (998117 98) 4 .
‘812 13| | JOHNNY VICIOUS Ultra. Dance 01 23 |— | | POISON THE WELL Tear From The Red
i ULTRA 1111 {1998 CD) # ! TRUSTKILL3?® (1598 CD} 4
15 T[.;‘ | | THE REVEREND HORTON HEAT Lucky 7 JGZ328 | — | | DAN THE AUTOMATOR Wanna Buy A Monkey?
U5 b arTEmis 151122 1798 CD) & L L] (18 98) %
s ERERFR t] VARIOUS ARTISTS Give 'Em The Boot 3 JzEM 41 |30 | | LOVIE DEVITO N.Y.C. Underground Party Volume 4
- HELLCAT 80444/EPITAPH {598 CD) DEE VEE 40001 MUSICRAMA {18.98 CD)
13116 | | THURSDAY Full Collapse S8 39 |37 H _L FEAR NO M.O.B. Gangstas Doin' Gangsta S#@t!
VICTORY 145 {1598 CO) # | 90 OFEP 803'STONEY BURKE (11.98/17.98) 4
14|12 | BARRY MANILOW Here At The Mayflower 38 (29 | | DIRTY SOUTH Everythang's Gon' Be Different...
| CONCORD 2102 (129817 98) HARD 2 HIT 7088'STREET LEVEL (17.98CD) 4
19)]34|— | | PEGGY SCOTT-ADAMS Hot & Sassy 46 ] NB RIDAZ Invasion
|| MISSBUTCH 4019/MARDI GRAS (1038/16 98) s NASTYBOY 2020UPSTAIRS (11.98/16.98)
- 'l10{— | | BOARDS OF CANADA Geogaddi LI 44 |34 | | VARIOUS ARTISTS Ultra. Chilled 01
MUSIC70 101" /WARP (1898 CD) # ULTRA 1110 {19.98 CD)
17|22 | | BASEMENT JAXX Rooty JEi:l 49 | — GEORGE ACOSTA Next Level
| XL10423" ASTRALWERKS (1638 CD) & ULTRA 1114 (18 96 CD)
22 | | CORMEGA Hustler/Rapper JEa M 50 |28 VARIOUS ARTISTS Jock James: The All Star Jock James
2 LEGAL HUSTLE 200/LANDSPEEO (10 98/16 98] TOASMT 8111 1524 (1238/18 9
18|14 | | C-BO Life As A Rider Y40 |32 KRS-ONE AND THE TEMPLE OF HIPHOP Spiritual Minded
| WEST COAST MAFIA 2847 -WARLOCK (11 9817 98) X FUQN] P 2
W24 | — | DIMITRI FROM PARIS After The Playboy Mansion
U » E

The Hea:seekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the top 100 of The Billhoard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately neligible to appear on the Heatseekers chart. Top Independent Albums are current tities that are sold via inde-
pendent distnbution, including those which are fulfilled via major branch distributors @ Albums with the greatest sales gains this week Greatest Gainer showes chart’s largest unit increase. @ Recording Industry Assn. Of America {RIAA} certification for net shipment of 500,000 zlbum units {Gold). A RIAA centficaton for net shipment of 1 million units {Platinum}. @ RIAA certrfication for net
shipment of 10 million units (Diamond). Numeral tollowing Piainum or Diamond symbo! indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA munplies shipments by the number of discs and/or tapes. RIAA Latin awards: < Certification for net shipment of 100,000 units {0ro). A Certification of 200,000 units {Platino). A*Cer-
tification of 400,000 units (Multi-Platino). * Asterisk indicates vinyl LP is avaitable. Most tape prices are suggested ists Tape prices marked EQ and most CD prices are equivalent pnces, winch are projected from wholesale prices. & indicates past or present Heatseeker title. © 2002, VNU Business Media, inc, and SoundScan, Inc Al nghts reserved.
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s Billboard” TOP INTERNET ALBUM SALES..

“#:* Bilboard TOP SOUNDTRACKS..

o !
& % g = e | I
< ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title S8 = ! ] TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
v MAIMBER 1 = 1 Week At Number 1 & NUMBER1 = 27 Weeks At Kumber 1

1 ALANIS MORISSETTE MAVERICK 47388 WARNER BROS Under Rug Swept 1 o 1 O BROTHER, WHERE ART THOU? A’ LOST HIGHWAY/MERCURY 170069/IDJMG
2 BARRY MANILOW @ BMG HERITAGE 10600'ARISTA Ultimate Manilow 21 a" 1 QUEEN OF THE DAMNED WARNER SUNSET/REPRISE 48285/WARNER BROS
RN 4 SOUNDTRACK A‘ wos1 URY 17006910 JMG D Brother, Where Art Thou? 2 3 K | AM SAM e V221119
4 CHER  WaRNER BROS. 47619 Living Proof 4 B MOULIN ROUGE A INTERSCOPE 433035
S KYLIE MINOGUE capimoL s Fever 3 5 ! é SHREK A DREAMWORKS 450305, INTERSCOPE
-3 18 JOSH GROBAN 14348154/ WARNER BROS # Josh Groban 50 6 B STATE PROPERTY ROC-A-FELLA/DEF JAM 586671°/IDJMG
7 Y U2 A® INTERSCOPE 521653 All That You Can't Leave Behind 10 7 K A WALK TO REMEMBER EPIC 86311
8- Wi CHRIS ISAAK  REPRISE 48016/ WARNER BROS. Always Got Tonight 58 8 K COYOTE UGLY A’ CURB 78703
9 K SOUNDTRACK @ v227119 | Am Sam 36 o‘ MOULIN ROUGE 2 INTERSCOPE 493228
K 10 | ALISON KRAUSS + UNION STATION  RouNDER 610495/1DMG New Favorite 81 10 B .| THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING @ REPRISE 4811/WARNER BROS.
1 NORAH JONES 81Uk NOTE 32088/CAPITOL 4 Come Away With Me 139 11 §E THE FAST AND THE FURIOUS @ MUROER INC /DEF JAM 548832°/ID JMG
12 INDIA.ARIE A MOTOWN 013770 /UNIVERSAL Acoustic Soul 14 ' 20 DOWN FROM THE MOUNTAIN LOST HIGHWAY 170221/MERCURY (NASHVILLE)
13 JOSH ROUSE  siow River saRvkoDise # Under Cold Blue Star - 113 ALl INTERSCOPE 493172
14 TONI PRICE  1exas MUsIC GROUP 52 Midnight Pumpkin - A4 12 THE FAST AND THE FURIOUS: MORE FAST AND FURIOUS ISLAND 586631/1DJMG
15 ALICIA KEYS A° 1000 Songs In A Minor 4 (15} ROSWELL NETTWERK 30255
16 VARIOUS ARTISTS NONESUCH 19656/AG Dreamgiris In Concert - 16 RE] HOW HIGH DEF JAM 536628°/IDIMG
12 EVA CASSIDY @ 5uix STREET 10045 Songbird - 17 THE PRINCESS DIARIES @ WALT DISNEY 860731
1& VARIOUS ARTISTS enas7osRLG Totally Country: 17 New Chart-Topping Hits 41 m‘; WE WERE SOLDIERS COLUMBIA 86403/CRG
A 15 [ ENYA A° REPRISE 7426/ WARNER BROS. A Day Without Rain 33 19 L) THREE 6 MAFIA & HYPNOTIZE MINDS PRESENTS: CHOICES - THE ALBUM  H{PNOTIZE MINDSLOUD/COLUMBIA 1972/CRG
20 JOHN WILLIAMS  sony cuassical ssase American Journey 123 20 ] 17 AMERICAN PIE 2@ REPUBLIC 012434 UNIVERSAL
PAR 12 ALAN JACKSON A’ ARISTA NASHVILLE 67039/RLG Drive 6 m: HARDBALL S0 S0 DEF/COLUMBIA 86025/CRG
22 A SOUNDTRACK @ REPRISE 45110/WARNER BROS The Lord Of The Rings: The Fellowship Of The Ring 104 22 \ 15 JIMMY NEUTRON BOY GENIUS NICK/JIVE 48501/ZOMBA
23 PRt PINK A% apisTaurs M!ssundaztood 1" 23 g SAVE THE LAST DANCE a HOLLYWOOD 162283
24 B BARBRA STREISAND coLumsia 8123CRG The Essential Barbra Streisand 69 24 i 21{ | SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS NICK/JIVE 43500/Z0MBA
i) SOUNDTRACK  NETTWERK 30255 Roswell 167 [ 2§ i 19 ORANGE COUNTY COLUMBIA 85333/CRG

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by SoundScan. Unlike most Billboard album charts, catalog titles are included on the internet and Soundtrack charts @ Albums with the greatest sales gain this week. @ Recording Industry Assn. Of Ameri-
ca {RIAA) certification for net shipment of 500,000 album units (Gold). A& RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipgent of 10 million units {Diamond). Numeral following Platinum or Di d symbol indi album’s mutti-platil level. For boxed sets, and double
albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net sh‘pment of 100,000 units {Oro.) /A Certification of 200,000 units (Platino). A’ Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl available. &
indicates past or present Heatseeker title © 2002, VNU Business Media. Inc. and SoundScan, Inc. All rights reserved.
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£ < 1k
E g ARTIST Title g ARTIST Title
] E IMPRINT & NUMBER/DISTRIBUTING LABEL T E IMPRINT & NUMBER/DISTRIBUTING LABEL
3 1 Week At Number 1 14 27 LUTHER VANDROS test Hit
) & NUMBER 1 & B ! uGAcmvsgwsmc uosswn.?a» Greatest Hits
% ILLIE NELSON A’ Willie Nel 's Greatest Hits (& S That Will B:
: CVUVLUMBIA(NASHVILLSESBGUS‘ONV(NASHVILLE) (1198 EQ/17 98) . A ks (& Some ill Be) RPVR 23 20 b u‘z‘samnssa) The Best Of Sade
111 CREED ¢ Human Clay f 77 " LINDA RONSTADT A’ Greatest Hits
WIND-UP 13053 11,98/18.98) ASYLUM 106/EEG (7 96/11.98)
3)031|4 U2 A’ The Best Of 1980-1990 (822 132 SUBLIME A° Sublime
ISLANO 524613/1DJMG (12.98/18 58) | GASOLINE ALLEY 111413MCA (12.98/18.98)
2 (3 BOB SEGER & THE SILVER BULLET BAND A° Greatest Hits §¢L8 30 | — | ENYA A' Watermark
CAPITOL 30334 (10.98/15 %) REPRISE 26774\WARNER BRDS. (12.98/18 98)
5]6 | PINK FLOYD " Dark Side Of The Moon =1l 25 | 33 2PAC A° Greatest Hits
CAPITOL 46001 (10.98/18 98) AMARU/DEATH ROW 490301°/INTERSCOPE (19 98/24.98)
4 (2 ENYA A’ Paint The Sky With Stars — The Best Of Enya 31 U2 ¢" The Joshua Tree
REPRISE 45835/ WARNER BROS. {12.38/18.95) ISLAND 842298/10.JMG (11.98/18 96}
7 KID ROCK " Devil Without A Cause 3737 WILLIE NELSON @ 16 Biggest Hits
TOP DOG/LAVA/ATLANTIC 83119°/AG (1298/18.35) & LEGACY/COLUMBIA (NASHVILLE) 63322/SONY (NASHVILLE) {7.98 EQ/11.98)
6|5 | CREED A’ My Own Prison 2124 CAROLE KING ¢" Tapestry
WIND-UP 13049 {11.98/18.98) & EPIC 65850 (7.98 EQ/11.99)
2N 9 |10] . | METALLICA " Metallica 34 1141 (42 BON JOVI A’ Cross Road
ELEKTRA 611137/EEG (11.9917.98) | MERCURY 5260°¥IDJMG (10.98/17 38)
88 19| DEF LEPPARD A’ Vault - Greatest Hits 1980-1995 §- 18 31 | — MARC ANTHONY A° Marc Anthony
MERCURY 5287181DUMG {1198/18 98) COLUMBIA 63728°/CRG (12 98 EQ/18 38)
10| 8 JAMES TAYLOR ¢" Greatest Hits | 36 149 | — | GUNS N* ROSES ¢ Appetite For Destruction
i WARNER BROS 3113 (7 98/11 36} GEFFEN 424 48 (NTERSCOPE (1296/18 %)
| 4 : 37 .| LAURYN HILL A° The Miseducati L il
= M ALARIS MORISSETTE |e$ GREATEST GAINER $ J e, nurmousz/cmumslfnss%wcns (1 S8EQ17.98) B L
T A K N o 26 (28 TOM PETTY AND THE HEARTBREAKERS 4’ Greatest Hits
121 | CELINE DION A® All The Way...A Decade Of S \ 2 illi
2712 550 MUSIC 63760/EPIC (1298 EQ/18.98) € Yvay ecade °ong 28 |44 BALﬁ(LGlnYo‘u‘N';m%a e One In A Million
13139 HANK WILLIAMS JR. A* Greatest Hits, Vol. 1 ; 12 :
CalB5 17608 (e} 40 f E&NVJOV!DxG s Slippery When Wet
1114 ‘| ABBA A’ Gold - Greatest Hits 3 .
1 POLYDOR 517007/UNIVERSAL (129818 98) reate 41 : 1 ERF’EQN§(PIQEQ8EEBm8eGON A The H.ts
1623817 | WAYLON JENNINGS a' Greatest Hits §” » B
RCA INASHVILLE) BS0G/RLG (7.98/11.38) 39125 REU%I;%S"L‘A,]’D%%%DJ’MG o Greatest Hits
19 (15 AC/DC " Back In Black 12
EAsrwssmzx/m (113917 98) 43 |36 Lﬂf&ﬁ%ﬁi&lm. Abbey Road
16 (16 BOB MARLEY AND THE WAILERS ¢ Legend .
TUFF GONG/ISLAND 846210D.JMG (1298/16.%8) N e ) fiEe ! I pssEaN1 s Rrain
‘17 |13 DIXIE CHICKS @" Wide Open S 4 10 :
) MolNUMENTsuSS/SONVlN’ASku.E) {1038 EQ/1 7.3} 'ae Upen Spaces 27 |38 m&e‘oommé an’os (115 98) The Immaculate Collection
0 SHANIA TWAIN " Co On O g ( q f i :
18118 AERUEY (VASHIL e m?z_wmsai me Un Uver V8 47 | — II;LI\‘l"YSEEBEL(;NYRD ®  The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection
21432 |— JOHNNY CASH @ 16 Bi t Hits 5 :
LEGACY/COLUMBIA (NASHVILLE) 6973%/SONY (NASHVILLE) (7.98 EQ/11.96) ‘agest g7 %,a%%gg,&%a”,z;‘mn The Better Life
1 SYSTEM OF A DOWN A Syst Of A D 2 ~
512} AMER!CAN/COL[?ABIAG&?ZUCRG (7198 EQ/11.98) & ystem TRl | mc'?m'fﬁf#dﬁgf(sm‘ ¢ ThilHer
0|31 INCUBUS A’ Make Y If L 10 by s
4 IMMGRTAL 63652EPIC (1298 EQ/18 98) Gl \CLIRIS 36|34 | &Esg&m{&?'&w"m Aerosmith's Greatest Hits
24 B35 {23 AL GREEN A Greatest Hits f-11 8 29 | — JANET JACKSON A’ Design Of A Decade 1986/1996
C HITHE RIGHT STUFF J000/CAPITOL {103817.) L ASM 540399 NTERSCOPE (1298/16.38)

@ Albums with the greatest sales gains this week. Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Weuzks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. ® Recording Industry Assn. Of America {RIAA) cenification for net ship-
ment of 500,000 album units {Gold). A RIAA certfication for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album’s muti-ptatinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies
shipmentts by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units (Dro). A Certification of 200,000 units {Platino). A’ Certificatian of 400,000 units {Multi-Platino). *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked £Q,
and all cther CO prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shaws chart’s largest unitincrease 4 indicates past Heatseeker title. © 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved.
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Chart Codes:

—ALBUMS —

The Billboard 200 (Bz00)
Blues (BL)

Classical (CL)

Classical Crossover (CX)
Contemporary Christian (CC)
Country (CA)

Country Catalog (CCA)
Electronic (EA)

Gospel (GA)

Heatseekers (HS)
Independent (IND)

internet (INT)

Jazz (12)

Contemporary Jazz (C})
Latin Albums (LA)

Latin: Latin Pop (LPA)

Latin: Regional Mexican (RMA)
Latin: Tropical/Salsa (TSA)
New Age (NA)

Pop Catalog (PCA)
R&B/Mip-Hop (RBA)
R&B/Mip-Hop Catalog (RBC)
Reggae (RE)

World Music (WM)
—~SINGLES—

Hot 100 (H100)

Hot 100 Airplay (HA)

Hot 100 Singles Sales (HSS)
Adult Contemporary (AC)
Adult Top 40 (A40)

Country (CS)

Dance/Club Play (DC)
Dance/Sales (DS)

Hot Latin Tracks (LT)

Latin: Latin Pop (LPS)

Latin: Regional Mexican (RMS)
Latin: Tropical/Salsa (T5S)
R&B Hip-Hop (RBH)

R&B Hip-Hop Alrplay (RA)
R&B Hip-Hop Singles Sales (RS)
Rap (RP)

Mainstream Rock (RO)
Modern Rock (M0)

Top 4o Tracks (T40)

Rankings from biweekly charts are listed in
italics during a chart’s unpublished week.

112: H100 67; HA 64; HSS 50; RA 41; RBH 42; RS
36

2002: NA 4

2Pac: PCA30; RBC1, 2,5,8

3 Doors Down: PCA 47; A40 17

312: MO 30

3LW: HSS 7; RBH 54; RP2; RS 3

3pc.: RBH 90

8ball: RBA 51

99th Affair: DC 41

ase [ e
Aaliyah: B20o0 52; PCA 39; RBA 26; RBC 13; H100
32; HA 30; RA 11, 25; RBH 12, 27
Abandoned Pools: HS 50; MO 34
Abba: PCA 15
AC/DC: PCA 17
George Acosta: EA 17; IND 48
Acoustic Alchemy: Cj 14
Oleta Adams: IND 27
Yolanda Adams: B200 99; CC 7; GA 3,18; RBA 34
Adema: B20oo 83; MO 15; RO 21
Trace Adkins: CA 53; CS 40
Aerosmith: PCA 49
Afro Celt Sound System: WM 11
Levert Agee: HSS 55; RP11; RS 18
Pepe Aguilar: LA 51; LPS 40; LT 42; RMS 26, 31
Christina Aguilera: HSS 45
Jose Alberto “El Canario™: TSS 24
The Alchemist: RS 47
Aleks Syntek: LPS 26
Alien Ant Farm: B200 101; MO 31
Gary Allan: CA33; CCA10; CS 32
Alma Matris: DC 46
Herb Alpert: C) 13
Amber: DS 12
Americana: DC 29
Jessica Andrews: CA 60
And You Will Know Us By The Trail Of Dead: HS

17

Los Angeles Azules: LA 22; RMA 12

Los Angeles De Charly: LA 46; LT 33; RMS 10

Anointed: GA 40

Marc Anthony: LA 2; PCA 35; TSA 1; AC 20; LT 31,
32;7555,6

Archie: RBA 87

Ricardo Arjona: LPS 30; TSS 26

David Arkenstone: NA 9

Louis Armstrong: }Z 19

Ashanti: H100 2, 12, 20; HA 2, 12, 19; H5S 15, 20,
70; RA 6, 7,10; RBH 6,9, 10; RP 8, 24; RS 7,
1, 38; 405, 24, 37

Los Askis: LA 43

The Avalanches: EA 14

Avalon: CC 28

Avant: H100 27; HA 26; HSS 71; RA 5, 24; RBH 8,
26; RS 53

Kevin Aviance: DC 35

Ramon Ayala Y Sus Bravos Del Norte: LA 59;
RMS 36

Steve Azar: CS 22

- - -

B2K: H100 44; H5S5 1; RA62; RBH 22; RS 2

Backstreet Boys: B200 120; AC8

Bad Religion: IND 6; MO 36

Baha Men: HSS 30

David Ball: CA 43

Charli Baltimore: HSS 63; RBH 80; RS 44

Banda El Recodo: LA 27; RMA 16; LT 16; RMS 2,12

Basement Jaxx: EA 9; HS 47; IND 21; DS 5; HSS
59

Helen Baylor: GA 12

Beanie Sigel: H100 62; HA 60; RA16; RBH 17

Bear Witnez!: HSS 21; RBH 95; RP 9; RS 16

Walter Beasley: C) 7; IND 34

The Beatles: B200 136; PCA 43

Beki: DC13

Bel Amour: DC 30

Regina Belle: RBH 93

Tony Bennett: )Z 2

David Benoit: CJ 9

Benzino: RS 59

Bigga Figgaz: RS 66

Big Jim: RS 60

Bilal: HSS 61; RS 52

Bjork: EA 12

Clint Black: CA 54; CS 50

Blackhawk: C5 56

Mary ). Blige: B2oo 20; RBA 5, 93; RBC 3,12; DC
15; DS 11; H100 24, 28; HA 23, 27; H5S 32;
RA 34,37, 44; RBH 32, 34, 47; RS 25, 27; T40
20, 23

The Blind Boys Of Alabama: GA 26

Blink-182: B200 112; MO 9, 40

Boards Of Canada: EA 6; HS 42; IND 20

Andrea Bocelli: B2oo 117; CL5; CX 1,13

Michael Bolton: AC 23

Bon Jovi: PCA 34, 40

Bond: CX 6; HS 46

Chris Botti: C) 4; HS 33

Bounty Killer: A40 11; H100 6; HA 7; T40 6

Brancaccio & Aisher: DC 28

Brandy: H100 7; HA 6; HSS 28; RA9; RBH 7; RS
15; T4018

Michelle Branch: B200 54; A40 12; H100 45; HA
52; T40 21

Jim Brickman: NA 3,11; AC11

Sarah Brightman: B200 176; CX 4, 11

The Bright Star Male Chorus: GA 24

Brooks & Dunn: B200 111; CA13; CCA8; (5 2;
H100 39; HA 38

Garth Brooks: B2oo 68; CA 7; CCA16; CS 17

Andrea Brown: DC 4

Shannon Brown: C5 59

Los Bukis: LA 40

Rafy Burgos “El Cupido™: TSS 37

Busta Rhymes: B200 45; RBA16; H100 53, 57; HA
51, 56; HSS 14; RA17, 31; RBH 15, 33; RP 6;
RS9, 75; T40 34

Tracy Byrd: CA 44; H100 96

L] c L]

Caedmon’s Call: CC36

Shirley Caesar: GA 11

Chris Cagle: B200 174; CA 23; HS 10; CS 5; H100
52; HA 49

Maria Callas: CL7

George Calle: EA18

The Calling: B200 57; A401; H1005; HA5; T40 4

Jaime Camil: LPS 25; LT 38

Cam’Ron: RA 68; RBH 68

Cannibal Corpse: HS 28; IND 11

Blu Cantrell: HSS 27; RS 39

Capleton: IND 31; RE 3

Mariah Carey: HSS 25; RS 57

Larry Carlton: C) 18

Vanessa Carlton: A40 34; H100 46; HSS 4; T40 31

Rodney Camrington: CA 64

Kurt Carr Singers: CC 20; GA 6; HS 27

Aaron Carter: B20o 195

Case: T4032

Johnny Cash: CA 29; CCA 6; PCA 21

Eva Cassidy: INT 17

C-BO: IND 23; RBA 91

Cee-Lo: RA 64; RBH 70

Ricardo Cerda “El Gavilan™: LT 37; RMS 16

Kasey Chambers: B200 165; CA21; H5 8

Manu Chao: LA53; LPA19; WM 13

Steven Curtis Chapman: B200194; (C16

The Chemical Brothers: B200 138; EA1; DC12;
DS17

Cher: B2009; INT 4; A40 40; AC14; DC6

Kenny Chesney: B200 134; CA18; CS 6; H100 51;
HA 48

Mark Chesnutt: CS 44

El Chichicuilote: LA 33; RMA 20

Chocolate: TSS 35

Chocolate Bandit: RS 67

Charlotte Church: B200 150; CX 3

City High: Hi00 38; HA 40; T40 22

Eric Clapton: BL 4

Patsy Cline: CCA18, 22

Club Drama: RS 45

Tammy Cochran: CA 61; C5 25

Renan Almendarez Coello: LT 36; RMS 11

Kellie Coffey: CS 27

Coldplay: B2oo 110

John Coltrane: JZ 13

Conjunto Primavera: LT 40; RMS 13,15

Harry Connick, Jr.: )23, 5

Corey: H100 81; HSS 3; RBH 48; RS 4

Corey C: RS 42

Cormega: IND 22

Conchi Cortes: LPS 17; LT 21; TSS9

Course Of Nature: B20o 166; HS 9; MO 24; RO 13

Mia Cox: DC 23

El Coyote Y Su Banda Tierra Santa: LA 62; LT 44;
RMS 17

Creed: B200 12; PCA 2, 8; A40 3; H100 11; HA 11;
MO 23,29;R09,12;T408

Crimewave: HSS 31; RBH87; RP5; RS 8

Cristian: LA 35; LPA12; LPS 9, 10; LT 14, 17; TSS 17

David Crowder Band: CC17; HS 14

Sheryl Crow: A40 21

Celia Cruz: TSA 8, 16; LT 35; TSS 8

The Crystal Method: EA 23

Cubanismo!: TSA 20

Brian Culbertson: Cj 19

Custom: MO 20; RO 34

Cypress Hill: HSS 57; RS 73

o , -

Da Entourage: HSS 37; RS 61

Daft Punk: EA 7

Dakota Moon: A40 39

The Charlie Daniels Band: CA 58, 71; CC 35; CCA
15

Dan The Automator: IND 42

DarlynY Los Herederos: TS5 31

Darude: EA 20; DC 49

Dashboard Confessional: HS 29; IND 12

Craig David: B200 47; RBA 35; DS 4; H100 15; HA
18; HSS 11; RBH 69; RS 13; T40 10

Inaya Day: DC 42

DeLa Soul: IND 32

Default: B20o 67; IND 1; A40 27; H100 42; HA 42;
MO5; RO 2

Def Leppard: PCA 10

Delerium: DC 24

Denise: DC 26

Dennis Da Menace: HSS 64; RP12; RS 19

Kevin Denney: CS 23; H100 86; HSS 23

John Denver: CCA19

Depeche Mode: DC 48; DS 19

Destiny’s Child: B2oo 129; RBA 86; DC 32

Louie DeVito: EA 13; IND 43

Diamond Rio: CA 49

Dido: AC 9; DC 8; DS 2; H55 51

Joe Diffie: CS 18; H100 85

Dimitri From Paris: EA 10; IND 24

Celine Dion: PCA 13; A40 29; AC 2; H100 55; HA

54

Dirty South: IND 45; RBA 78

Disturbed: B20o 91; RO 19, 36

Dixie Chicks: B20o 154; CA 20; CCA 4; PCA19; CS
7,57; H100 59; HA 55

D) Disciple: DC 23

DJ Quik: RBH 84

D) Sammy: DS 24

D) Skribble: EA 19

DMX: B200 78; RBA 30; H100 99; RA 46; RBH 46

Do: DS 24

Dolce: DC 37

Dope: RO 32

David Draiman: RO 30

Dr. Dre: RBC 20, 22; H100 98; HSS 48; RA 73; RBH
67,84; RP19; RS 30

Dream: DS 14, 18; HSS 52

Dream Street: IND 13

Drowning Pool: RO 28

Huey Dunbar: TSS 40

Dungeon Family: RBA 81

Jermaine Dupri: B200 142; RBA 36; Hi00 35; HA
36; RA19; RBH 19; T40 36

Bob Dylan: B200 72,183

e E

E.S.G.: IND 26; RBA 65

Earshot: RO 39

Eastern Michigan Gospel Choir: GA 35

Linda Eder: B200 200; HS 13

Elephant Man: RE9

Missy “Misdemeanor” Elliott: B200 193; RBA 59;
DC 9; H100 66, 98; HA 63; HSS 48; RA18, 73;
RBH 20, 67; RP 19; RS 30

Richard Elliot: C) 20

Emerson Drive: CS 19; H100 84; HSS 38

Kim English: DC 50; DS 13

Enya: B200 33; INT19; NA 1; PCA 6, 29; AC 6, 25;
HSS 17

Faith Evans: B200 48; RBA 15; H100 18, 99; HA 15;
HSS 41; RA 2, 46; RBH 2, 46; RS 21

Rev. Clay Evans And The AARC Mass Choir: GA 27

Sara Evans: CA 27; CS 46

Eve: H100 38; HA 40; RBH 92; T40 22

Evol: HSS 55; RP11; RS 18

_F-
Lara Fabian: LPS 33
Fabolous: B200 102; RBA 46; H100 48; HA 46;
HSS 62; RA 30; RBH 30; RP 22; RS 34; T40
33
Fat Joe: B200 42; RBA 18; H100 12; HA 12; HSS 20;
RA 10, 29; RBH 10, 31; RP 8; RS 11, 46; T40

24

Fear No M.0.B.: IND 44; RBA 83

Alejandro Femandez: LA 20; LPA8; LPS 11, 21; LT
6, 34; RMS 25

Pedro Femandez: LPS 32

Vicente Fernandez: LA 25; RMA 14

Fiel ALa Vega: LPS 34; TSS 25

Neil Finn: HS 45

Five For Fighting: B20o 191; A40 6; AC 3; H100 37;
HA 37

Flaw: B2o0187; HS 11

Bela Fleck: CX 8

Bela Fleck & The Flecktones: C) 5

Luis Fonsi: LPS 3; LT9; TSS 19

Foo Fighters: MO 39

Kirk Franklin: B200 18; CC1; GA1; RBA1

Freeway: H100 62; HA 60; RA 16; RBH 17

Friburn & Urik: DC 22

Fu Manchu: RO 23

Fulanito: TSA9

Fundisha: RBH 88

Funky Green Dogs: DC 10

Nelly Furtado: B2oo 38; A40 37

- G -—

Warren G: RBA 73

Ana Gabriel: LA 56; LPS 12; LT 12; RMS 27

Juan Gabriel: LA 71; RMS 38

Bill & Gloria Gaither And Their Homecoming
Friends: CC 24

Garbage: EA 11

Marvin Gaye: RBC 14

G. Dep: HS 44; RBA 85; RS 43

El General: TSA 15

Georgie Porgie: DC1

Gerardo: DC 29

Stan Getz: )Z 8, 22

Ghostface Killah: RS 62, 64

Bebel Gilberto: WM 15

Ginuwine: RBA 76; H1Do 66; HA 63; RA18, 40, 74;
RBH 20, 41,77

Gipsy Kings: LA 37; LPA 14; WM 9

Godsmack: MO 21, RO 8

Goldtrix: DC 4

Jimmy Gonzalez Y El Grupo Mazz: LA 63; RMS 30

Gorillaz: B2oo 84,128

El Gran Combo: TSS 33

Grandpaboy: IND 37

Gravity Kills: RO 26

David Gray: B200 148

Macy Gray: DC 43

James Grear & Company: GA 29

Great Big Sea: WM 8

Al Green: PCA 24; RBC 7; RA 48; RBH 52

Green Day: B20o 177

Lee Greenwood: CCA 23; HSS 39

Pat Green: CA52; CS 43

Andy Griggs: CS 33

Josh Groban: B20o 50; INT 6

Grupo Bryndis: LA 28, 49; RMA17; LT 26; RMS 9

Guardianes Del Amor: RMS 40

Ely Guerra: LPS 29

Juan Luis Guerra 440: TSA17

Guns N’ Roses: PCA 36

Buddy Guy: BL 8

Alejandra Guzman: LA 75; LPS 27

— “ -
Charlie Haden: JZ 18
Hahz The Rippa: HSS 33; RP13; RS 20
Andricka Hall: DC 17
Fred Hammond: GA 19
Ann Hampton Callaway: )Z 17
George Hamison: H5S 22
Darren Hayes: A40 33; AC 17; DC 39; H100 77; T40

39

Headstrong: RO 18

Don Henley: CS 53

Ty Herndon: CS 39

Elder Jimmy Hicks And The Voices Of integrity:
GA37

The High & The Mighty: IND 35

Faith Hill: CCA 11; AC10

The Hilliard Ensemble: CL 15

Lauryn Hill: PCA37; RBC 24

Billie Holiday: JZ 20

Dave Hollister: HSS 33; RBH 81; RP13; RS 20

Steve Holy: B200 88; CA10; CS 8; Hi00 50; HA 44

Hometown News: (5 58

Hoobastank: B200 46; H100 72; HA 67; MO 4; RO
1

Whitney Houston: HSS 34; RS 70

Rebecca Lynn Howard: AC 11

Los Huracanes del Norte: LA 72

Hyped Up Westbound Seljaz: HSS 66; RBH 97;
RP 14; RS 22

—I—
Ibiza: DC 21

Ice Cube: B200 175; RBA 57
Enrique Iglesias: B200 24; A40 25; AC1; DC 31;

H100 23, 31; HA 22, 33; LPS 8,16; LT 13, 28;
T40 14, 35; TSS 20

iio: H100 58; HA 58; T40 26

Iman: LA 48; LT 50; RMS 22

Natalie Imbruglia: A40 8; H100 64; HA 68; T40 29

IMx: B200 132; IND 3; RBA 31; RA 71; RBH 76

Incubus: B200 49; PCA 23; MO 10, 13; RO 10

India: TSA 13

India.Arie: B20o 14; INT 12; RBA 11; A40 19; DS
20; H100 95; RBH 100

Injected: B200 149; HS 7; MO 25; RO 22

Intocable: LA 68, 73; LT19; RMS 5

Chris Isaak: B200 58; INT 8; A4018; AC 27

The Isley Brothers Featuring Ronald Isley AKA
Mr. Biggs: B200186; RBA 49; RBH 89

- J

Alan Jackson: B200 6; CA 2, 40; CCA 9; INT 21; (S
15, 16; H100 76, 78; HA 73, 74

Janet Jackson: B2oo 76; PCA 50; RBA 37; DC9;
HSS 68; RS 65

The Jackson 5: RBC 19

Michael Jackson: B200 53, 143; PCA 48; RBA 21;
RBC 23; H100 34; HA 34; RA 8, 72; RBH 13,

75

Jagged Edge: B200 146; RBA 45; DS 9; HSS 47;
RA 32; RBH 36, 88; RS 32

Jaheim: B200 40; RBA 4; H100 54; HA 50; RA 14;
RBH 14; RS 72

Jake: CC39

Bishop T.D. Jakes: B200173; (C15; GAs5

Bishop T.D. Jakes & The Potter’s House Mass
Choir: GA16

Boney James: CJ 3; RBA 67; RBH 81

Etta James: BL10;]Z 12

Jamiroquai: EA 25; DC 2

Ja Rule: B2oo 22; RBA12; DC 40; H1001, 2; HA 1,
2; HSS 63, 70; RA 3,6, 44; RBH 4, 9, 47, 80;
RP 24; RS 38, 44, 68;T40 2, 5, 32

Jay-Z: B200 108, 122; RBA 43, 48; RBC 6, 25;
H1o0 92; HSS 46, 60; RA 50, 52, 53, 61; RBH
51, 55, 57, 66; RP17; RS 26, 56

Waylon Jennings: CA 73; CCA 3; PCA16

Jewel: B200 62; A40 4; AC 21; H100 49; HA 47;
T40 25

Jose Alfredo Jimenez: LA 45, 66

Jimmy Eat World: B20o 96; H100 71; HA 69; MO 3

Jodeci: RBC 21

Joe: B2oo 74; RBA 23; RA 47, 67; RBH 50, 72

Elton John: B200 180; PCA 42; AC 15

Carolyn Dawn Johnson: CA 56; CS 21

Jack Johnson: B2oo 137; HS 4; MO 33

Jonell: H100 91; HSS 5; RA 70; RBH 49; RP3;RS 5

Donell Jones: RA 75; RBH 78

George Jones: CA 65

Norah Jones: B200139; C} 1; HS 5; INT11

Roy Jones, Jr.: HS 34; RBA 50; HSS 33; RP13; RS
20

Sir Charles Jones: HS 23; IND 9; RBA 29

Richard Joo: CL 4

Montell Jordan: RA 57; RBH 63

The Judds: CCA17

Jump 5: CC37

Juvenile: RBA 80; RBC 10; HSS 40; RBH 93; RP 7;

RS 10
] K —-—

Israel Kamakawiwo'Ole: WM 4

K-Ci & JoJo: HSS 73

Anthony Kearns: HS 20; IND 8; WM1

John P. Kee: GA 23, 34

Toby Keith: B200 65; CA 6; CCA 12, 21; (510;
H100 56; HA53

R. Kelly: RBA 61; RBC 16; H100 73; HSS 60; RA 29,
50,53, 58, 61; RBH 31, 55, 57, 62,66; RS 46,
56

Alicia Keys: B200o 4; INT 15; RBA 9; A40 28; AC
29; RA 27; RBH 28; RS 51

Khia: RBA 82

Kid Rock: B200 34; PCA7; RO 15

Kidz Bop Kids: B200 185

Killer Mike: H100 22; HA 20; RA 15; RBH 16; T40
28

Carole King: PCA 33

B.B. King: BL 4

Evgeny Kissin: CL12

Kittie: IND 30

Jennifer Knapp: CC 32

Knoc-Turn’Al: H100 98; HSS 48; RA 73; RBH 67;
RP19; RS 30

Kosheen: DS 21

Diana Krall: B200 92;)Z1

Alison Krauss: B200 81; CA 8; CCA14; INT10

Lenny Kravitz: B200 156; A4015

KRS-One And The Temple Of Hiphop: GA 14; IND

50
L] l-

La’ Chat: IND 38; RBA 9o
David Lanz: () 15
Tracy Lawrence: (5 55
Shannon Lawson: CS 38
Melina Leon: TS5 32
Gerald Levert: RBA 64
Tony Levin: NA 15
Glenn Lewis: H100 30; HA 28; RA12; RBH 11; RS

40
Ramsey Lewis: JZ 4
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Laley: LA 24; LPA 9; LPS 29

The LFT Church Choir: GA 33

Liberacion: LA 29; RMA18; LT 20; RMS 6

Lifehouse: B200 169; A40 10, 22

Lightforce: DC 44

Lil Blacky: IND 39; RBA 66

Lil Bow Wow: B200 55; RBA 25; RA 43; RBH 43,
88

Lil’ J: HSS 9; RBH 91; RS 12

Lil Jon & The East Side Boyz: IND 29

Lil’ Keke: HS 24; IND 10; RBA 39

Lil’ Romeo: H100 81; HSS 3; RBH 48; RS 4

Lil* Smoke: HSS 58; RP 18; RS 29

Limp Bizkit: B200 161, 197

Linkin Park: B200 5; A40 23; H100 4; HA 4; MO 6,
37: RO 4;T403

Little Big Town: CS 51

Lisa Loeb: B200 199

Lo Fidelity Allstars: DC 7

Lonestar: B200 168; CA 22; CCA 24; AC4; CS 29

Loon: H100 74; HA 71; RA 39; RBH 40

Jennifer Lopez: B200 7, 77; RBA 8, 88; DC 40;
H1001; HA 1; RA 3; RBH 4; RS 68; T40 2

Lords Of Acid: DS 25

Lostprophets: MO 35

Patty Loveless: CA 55

Lyle Lovett: CA 68

Ludacris: B200 8; RBA 2; H100 29, 35, 61; HA 25,
36, 59; HSS 35; RA 19, 20, 22; RBH 18, 19,
23; RP10; RS 17, 69; T40 27,36

Lynyrd Skynyrd: PCA 46

we [ ==

Yo-Yo Ma: CL1,2,8

Mack 10: RBA 55

Madonna: B200 160; PCA 45; DS 22, 23

Raven Maize: DC 5

Cheb Mami: DS 15

Barry Manilow: B20o 21; IND 18; INT 2; AC 28

Mantra: DC 34

Bob Marley: PCA18; RE 1,15

Bob Marley And The Wailers: RE 4

Damian “Jr. Gong” Marley: RE 5

Brad Martin: CS 41

Rogelio Martinez: RMS 23

Mary Mary: CC21; GA7; RBA 94

Pepper Mashay: DC 11

Master P: B20097; RBA 28; RBH 79

Masters At Work: DC 26

matchbox twenty: AC 5

Keiko Matsui: ] 22

Dave Matthews Band: B200 70; A40 9; T40 40

Maxwell: B200 114; RBA 33; DS 1; H100 75; HA
72; HSS 49; RA 23, 38; RBH 24, 37; RS 49

John Mayer: B200 115; HS 1; A40 24

Martina McBride: B200 100; CA 12; CS 4; Hi00
41, HA 39

Paul McCartney: HSS 65

Delbert McClinton: BL 2; CA 63

Nicole ). McCloud: DS 16

Donnie McClurkin: B200 157; CC12; GA 4; RBA 52

Brian McComas: CS 48

Mindy McCready: CS 54

John McDermott: WM 12

Reba McEntire: CA 30; CS 36

Tim McGraw: B200 60, 130; CA 5, 17; CCA13; CS
1, 3; H100 33, 36; HA 31, 35

Mark McGuinn: CA 74; CS 34

Brian McKnight: B200 158; RBA 70; AC 22

John Mellencamp: A40 19

Melody: LA 74; TSS 29

Roy D. Mercer: CA 70

MercyMe: B200 95; CC6

Jo Dee Messina: B200 121; CA14; AC 24; (S 3;
H100 36; HA 35

Metallica: PCA 9

Pat Metheny Group: B200 196; C) 2

Method Man: H100 91; HSS 5, 44; RA 65, 70; RBH
49,64; RP 3,16; RS 5, 24

Tanto Metro & Devonte: RE 7; RA 60; RBH 65

Edgar Meyer: CL8

Luis Miguel: LA 5; LPA 2; LPS 1; LT 4; TSS 13

Christina Milian: HSS 10; RS 28

Marcus Miller: C) 25

Mimi: RBH 84

Kylie Minogue: B200 3; INT 5; DC 25; DS 10; H100
10; HA 10; HSS 72; T40 7

Mobb Deep: B200 73; RBA 22; H100 67; HA 64;
RA 41; RBH 42

Monchy Y Alexandra: LT 25; TSS 3

Jane Monheit: )Z 11, 24

Yolandita Monge: LPS 31; TSS 38

Ricardo Montaner: LPS 24, 28; TSS 30

Pablo Montero: LA 30; LPA 10; LPS 13; LT 15; RMS
29

John Michael Montgomery: CA 50

Montgomery Gentry: CA 59; CS 60

Stanton Moore: JZ 14

Alanis Morissette: B200 1; INT 1; PCA 12; A40 5;
H100 26; HA 29; T40 17

Cory Morrow: CA 69

La Mosca Tse Tse: LPS 22; LT 49; TSS 23

Mr. Cheeks: RBA 58; H100 17; HA 32; HSS 2; RA
13; RBH3; RP1; RS 1

Mr. Gzus: RS 59

Mr. Low Down: HSS 55; RP 11; RS 18

Ms. Jade: RA 63; RBH 71

MSM (Miami Sound Machine): DC 47

= Bilboard A

Nicole C. Mullen: CC 26; HS 41

Shirley Murdock: GA 9

Anne Murray: CCA 25

Mushroomhead: HS 15

Musiq Soulchild: RBA 89; RA 33; RBH 35

Charlie Musselwhite: BL15

Myra: TSS 28

Mystikal: B20o 64; RBA 19; H100 82; RA 28; RBH

29; RS 55
_— N -—

Nappy Roots: B200 31; RBA 3; H100 94; RA 49;
RBH 53

Nas: B200 27; RBA 6; RBC 11; H100 90; HSS 75;
RA 45, 59; RBH 45, 60, 98; RP 20; RS 31

Nate Dogg: RBA 68

Naughty By Nature: HSS 7; RBH 54; RP 2; RS 3

Ednita Nazario: LPS 30; TSS 26

NB Ridaz: IND 46

Frankie Negron: TSA 18; TSS 14

Nelly: B200 119; RBA 69; DS g; H100 16; HA 14;
HSS 47; RA 54; RBH 61; RS 32; T40 11, 38

Willie Nelson: B20098; CA11; CCA 1,7, 20; PCA 1,
32; (S35

Ann Nesby: RA 48; RBH 52

New Creation Of God: GA 30

New Life Community Choir: GA 23

Thomas Newman: DC 27

New Order: DC 38

Next: H100 54; HA 50; RA 14; RBH 14

Nice & Smooth: RS 58

Nickel Creek: B200 125; CA15; HS 2; IND 2; CS 52

Nickelback: B200 16; A40 2; H100 3, 79; HA 3, 75;
MO8,18;R03,6;T401

Nine2o: RBH 99; RS 35

Nine Inch Nails: B200 184

Nivea: HSS 74

No Doubt: B200 30; A40 11; H100 6; HA 7; T40 6

The Notorious B.1.G.: RBC 4, 9; HSS 54, 56; RP 23,
25;R537, 41

’N Sync: B200 66; H100 16; HA 14; RA 36, 54; RBH
39,61; T40 11

L o L}
Mark O’Connor: CL8
The Offspring: H100 100; MO 22; RO 25
Jamie O’Neal: CA 57; CS 31, 49
Orchestra Baobab: WM 6
La Oreja De Van Gogh: LPS 20; LT 39
Original P: HSS 66; RBH 97; RP 14; RS 22
Fernando Ortega: CC22; HS 30
0zzy Osboumne: B200 145; RO 29
Ospina: DC 17
O-Town: AC 12
OutKast: B200 32; RBA 20; H100 22; HA 20; RA

15; RBH 16; RS 63; T40 28

Out Of Eden: CC18; HS 22
Ozomatli: LA 61

- P -_—

Petey Pablo: B200 89; RBA 40; RBH 96; RS 50

Joe Pace & The Colorado Mass Choir: GA 10; HS
48

Lashun Pace: GA 38

Lindsay Pagano: HSS 36

Los Palominos: LA 26; RMA 15; RMS 32

Palomo: LA 21; RMA 11; LT 18; RMS 3

Brad Paisley: CA 36; CS 11, 42; H100 63; HA 61

Pastor Troy: RBA 84

Laura Pausini: LA 17; LPA 7; LPS 15; LT 29

Luciano Pavarotti: CL 3

P. Diddy: DC 9; H100 57, 74; HA 56, 71; HSS 14; RA
17, 39; RBH 15, 40; RP6; RS 9

Cariton Pearson And The Azusa Mass Choir: GA
22

Amanda Perez: H100 83; HSS 8

Perion: HSS 33; RP 13; RS 20

Pesado: LA 19; RMA 10; LT 47; RMS 21

Tom Petty And The Heartbreakers: PCA 38

Phantom Planet: B200 133; HS 3

Phatty Banks: RS 45

Edith Piaf: CL11

Pilar Montenegro: LA 58; WM 14; LPS 23; LT 5;
RMS 4

Pimpinela: LA 36; LPA13

Pink: B200 11; INT 23; A40 20; DS 3; H100 25, 43;
HA 24, 45; H5S5 53; T40 13, 19

Pink Floyd: B20093; PCA g

Alexandre Pires: HS 39; LA 6; LPA 3; LPS 2, 5; LT
7,10; TSS 11

Play: HSS 24

Plus One: B200 29; (C3

El Poder Del Norte: LA 10; RMA 6; LT 46; RMS 18,

34

P.0.D.: B200 23; CC 2; H100 40, 87; HA 41; MO 2;
RO 7,17

Point Of Grace: CC 34

Poison The Well: IND 41

Christoph Poppen: CL15

Po’ White Trash And The Trailer Park Symphony:
RBA 95

Elvis Presley: IND 33; HSS 42

Pretty Willie: HSS 29; RBH 85; RP 21; RS 33

Toni Price: INT 14

Prince: IND 28

Project Pat: RBA 100

Prophet Jones: RBA 54; RA 56; RBH 59

Puddle Of Mudd: B200 19; A40 13; H100 8; HA 8;

INDEX ...

MO 1; RO 1,16; T4016
Puerto Rican Power: TSS 10, 34
Puppah Nas-T: DC 26
Puretone: DC 45

-Q=—
A.B. Quintanilla Y Los Kumbia Kings: LA 11; LPA
4; LT 43; RMS 20

- R—
Radical For Christ: GA 19
Raekwon: RS 62
Joey Ramone: B200 192
Rani: DC 24
Rascal Flatts: B200 56; CA 4; CS 9; H100 60; HA

57

The Rawlo Boys: HSS 58; RP 18; RS 29

Los Razos: LA 60

Redd Eyezz: HSS 40; RBH 92; RP 7; RS 10

Redman: HSS 44; RA 65; RBH 64; RP 16; RS 24

Dianne Reeves: )Z 10, 23

Regency Buck: DC 18

Relient K: CC 40

Remy Zero: A40 38

REO Speedwagon: PCA 41

Res: DC 36

Reveille: RO 38

The Reverend Horton Heat: HS 32; IND 15

Lydia Rhodes: DC 34

Los Rieleros Del Norte: LA 42; RMS 33, 39

Teddy Riley: RS 59

LeAnn Rimes: CA 38; A40 26; AC 18, 26; DS 6;
H100 14; HA 16; HSS 6; T40 9

Lupillo Rivera: LA 8,9, 18,32; RMA 4,5, 9,19; LT
11; RMS 1

RL: RBH 86

Dawn Robinson: RS 71

Daniel Rodriguez: CX 5; HS 35; HSS 43

Tito Rojas: LA 57; TSA 5; LT 24; TSS 2, 36

Linda Ronstadt: PCA 27

Josh Rouse: INT 13

Paulina Rubio: LA 15; LPA 5; LPS 39

Ruff Endz: RA 42; RBH 44

-— s ]

Sade: B200 43, 171; PCA 26; RBA 24, 72; RBC18;
DS 8; HSS 69

Michael Salgado: LA 67

Sanchez: RE 13

San Francisco Symphony: CL6

Gilberto Santa Rosa: LA 64; TSA 6; LT 27; TSS 4,
22

Juelz Santana: RA 68; RBH 68

Alejandro Sanz: HS 18; LA 1, 47; LPA 1, 17; LPS 36,
38

Sawyer Brown: CS 45

SCub7:AC19

The John Scofield Band: C) 8

Jill Scott: B20o 170; RBA 47, 75; RA 51; RBH 56

Peggy Scott-Adams: BL 1; IND 19

Earl Scruggs And Friends: CA 39; HS 38

Joan Sebastian: IND 36, 40; LA12,13; RMA 7, 8;
LPS 19; LT 8; RMS 14

Jon Secada: LT 48; TSS 12

Bob Seger & The Silver Bullet Band: PCA 4

Selena: LA50; LPA18

Sensefield: A40 30

Erick Sermon: RBH 86

Sevendust: IND 7; RO 27

Shaggy: B200163; RE 2

Shakira: B200 26; A40 32; DC 3; H100 21, 70; HA
21,70; LPS 4, 18; T 2, 30; T40 15, 30; TSS 15,

39

Remy Shand: RBH 83

Sharissa: B200 44; RBA 7; H100 80; RA 26; RBH
25; RS 54

SheDaisy: CS 47

Blake Shelton: CA 45

Sherm: RS 66

Janis Siegel: )Z 25

Carly Simon: DC9

Frank Sinatra: B200 107

Ricky Skaggs & Friends: CA 62

Skip: RS 42

Slanted Eyezz: HSS 40; RBH 93; RP 7; RS 10

Sleepy Brown: H100 61; HA 59; HSS 35; RA 20;
RBH 18; RP 10; RS 17

Slim Thug: IND 26; RBA 65

Richard Smallwood With Vision: CC 38; GA13

Smash Mouth: DC 33

Michael W. Smith: B200 79; CC 4

Soil: HS 37; RO 31

Solar City: DC 11

Solas: WM 10

Marco Antonio Solis: LA 55; LPA 20; LPS 37; LT
41; RMS 28

Something Corporate: MO 32

Jimmy Sommers: () 21

Bubba Spanwux: RBA 77

Britney Spears: B20o 25; AC 30

St. Germain: C) 12

Staind: B200 63; A40 14; H100 69; HA 66; MO 7;
RO 5

Derrick Starks & Today's Generation: GA 32

Trammel Starks: NA 13

Brenda K. Starr: TSS 16

Starsailor: HS 16; MO 28

Static-X: RO 33

Tommy Shane Steiner: CS 13; H100 68; HA 65

Ray Stevens: CA 35; HSS 13

Rod Stewart: B20o 87

Sting: B200103; DC 20; DS 15

Rebecca St. James: B200 94; (C5

Angie Stone: B200 113; RBA 32; DC 19; H100 88;
RA 35, 69; RBH 38,73

George Strait: B200 178; CA 24, 46; CS 20, 30

Barbra Streisand: B200 69; INT 24

Strik gine: HSS 19; RP 15; RS 23

The Strokes: B200 86; MO 12

Sublime: PCA 28

Sum 41: B200 152; MO 26

Keith Sweat: RBC 15

System Of A Down: B200 35; PCA 22; H100 89;
MO0 16,19; RO 20

T o

Tamia: RS 74

Olga Tanon: LA 54; TSA 4; LPS 35; TSS 21

Tantric: B200 172; RO 40

James Taylor: PCA 11

Paul Taylor: C) 16

Tommy Tee: RS 58

Los Temerarios: LA 23, 65; RMA 13; RMS 37

The Temptations: RBA 99

Tenacious D: B200 190

Bryn Terfel: CL14

Los Terribles Del Norte: LA 52

John Tesh: B200 147, 151; CC 10, 11; IND 4, 5; NA 2

Thievery Corporation: )Z 7

Third Day: B200 164; CC14, 27

Carl Thomas: RS 62

Michael Tilson Thomas: CL6, 10

Cyndi Thomson: B200 181; CA 25; CS 24

Three Plus: WM g

Thursday: HS 36; IND 17

T..:RBA 56

Los Tigres Del Norte: LA 38; LT 23; RMS 8

Timbaland & Magoo: RBA 62

Aaron Tippin: HSS 16

tobyMac: CC30; HS 49

T.OK.:RE1,

Too Short: RBA 74

Tool: MO 38; RO 24

T.O.R.0.: HSS 58; RP 18; RS 29

Los Toros Band: TSS 27

Tower Of Power: C) 17

Toya: H100 97; HSS 18; RS 48

Train: B200 37; PCA 44; A40 7, 35; AC 13; H100
47;HA 43

Randy Travis: CA 72

Trick Pony: CA 37; CS 28

Trik Turner: B200 141; HS 6; MO 11

Trina: RA 32; RBH 36

Travis Tritt: B200 140; CA 19, 67, 75; CS 14

Los Tucanes De Tijuana: HS 26; LA 3, 41; RMA 1;
LT 45; RMS 19, 35

Shania Twain: CCA 5; PCA 20

Tweet: H100 13, 66; HA 13, 63; HSS 26; RA 1,18,
63; RBH 1, 20, 71; RS 14

Twin: RS 47

Ronan Tynan: HS 20; IND 8; WM 1

Steve Tyrell: )7 9

Moses Tyson, Jr.: GA 28

e U e
U2: B200 10; INT 7; PCA 3, 31; A40 16
UB4o: RE6
UGK: B200 198; RBA 41
Uncle Kracker: AC 16
Union Station: B200o 81; CA 8; INT 10
Unwritten Law: B200 144; MO 14
Polo Urias Y Su Maquina Nortena: RMS 24
Usher: B20o 17; RBA 10; H100 9, 19, 74; HA 9, 17,
71; RA 4, 21,39; RBH 5, 21, 40; T40 12

- v-
lan Van Dahl: DS 7; HSS 67
Luther Vandross: B200 162; PCA 25; RBA 44; RBC
17; RA55; RBH 58
Vangelis: CL13
Sergio Vargas: TSS 18
Phil Vassar: CS 12; H100 65; HA 62
Jimmie Vaughan: BL g
Stevie Ray Vaughan And Double Trouble: BL 6, 14
Eddie Vedder: A40 31
Jaci Velasquez: LA 44; LPA 16; LPS 14
Johnny Vicious: EA 4; HS 31; IND 14
Alicia Villarreal: HS 43; LA 7; RMA 3; LT 22; RMS

7
Fernando Villalona: LT 48; TSS 12
Viola: DC 14
V.I.P. Music & Arts Seminar Mass Choir: GA 34
Virtue: GA 20
Carlos Vives: LA 14; TSA 2; LPS 7, LT 3; TSS 1

e W e
The Wailers: PCA18; RE 1,15
Mel Waiters: BL12
Hezekiah Walker: GA 33
Andre Ward: C) 11; RBA 97
Latanza Waters: DC 41
Russell Watson: CX 9
Weebie: RBH 79
Peter White: C) 10
White Stripes: HS 19
Doug Williams: GA 15
Hank Williams Jr.: CA 28; CCA 2; PCA 1,

Hank Williams 111: CA 31; HS 21

John Williams: CL1

John Williams: B200 123; CX 2; INT 20

Lee Williams And The Spiritual QC's: GA 25

Melvin Williams: GA 15

Pamela Williams: C) 24

Pharrell Williams: H100 57; HA 56; HSS 14; RA 17;
RBH 15; RP 6; RS 9

Willie D: HSS 12; RBH 82; RP 4; RS 6

Mark Wills: CS 31

Nancy Wilson: JZ 4

CeCe Winans: (C23; GA8

Lee Ann Womack: CA 34; AC 7; CS 35,37

W.0S.P:DC16

Chely Wright: CA 51; CS 26

Finbar Wright: HS 20; IND 8; WM 1

Jaguar Wright: B200 116; RBA 27

Wu-Tang Clan: B200153; RBA 38

Keke Wyatt: B200 51; RBA 14; H100 27; HA 26; RA

5;RBHS
1 x -
X-Ecutioners: B20o 15; RBA 13; H100 93; MO 17;
RO 35
-Y -—
Yanni:NAs5, 6,7
Yanou: DS 24
Trisha Yearwood: CA 42; (S 17,53
Yes: CX 15

Ying Yang Twins: RA 66; RBH 74
Pete Yorn: B200 188; HS 12; A40 36
Neil Young: RO 37

Youthful Praise: GA 21

- z —
Charlie Zaa: LA 16; LPA 6; LPS 6; LT 1, TSS 7
Zero7: EA g, 16; HS 40
Zoegirl: CC19; HS 25
Rob Zombie: B200 80; MO 27; RO 14

= SOUNDTRACKS -

Ali: B200 131; RBA 63; STX 13

Amelie: WM 3

American Pie 2: STX 20

A Beautiful Mind: CX 7

Big Bad Love: BLg

Black Hawk Down: WM 2

Coyote Ugly: B200 82; CA 9; STX 8

Crouching Tiger, Hidden Dragon: CX 14

Down From The Mountain: B200 127; CA 16;
STX12

The Fast And The Furious: B200 124; RBA 96;
STX11

The Fast And The Furious: More Fast And
Furious: B200 135; STX 14

Finding Forrester: JZ 21

Gosford Park: CX 12

Hardball: STX 21

How High: B20o 182; RBA 53; STX 16

1 Am Sam: B200 36; INT 9; STX 3

Jimmy Neutron Boy Genius: STX 22

Kingdom Come: GA 36

The Lord Of The Rings: The Fellowship Of The
Ring: B200 104; INT 22; STX 10

Moulin Rouge: B200 59; STX 4

Moulin Rouge 2: B200 90; STX 9

O Brother, Where Art Thou?: B20o 2; CA 1; INT
3;STX1

Orange County: STX 25

The Princess Diaries: B200 189; STX 17

Queen Of The Damned: B200 28; STX 2

Roswell: B200 167; INT 25; STX 15

Save The Last Dance: STX 23

Shrek: B200 61; STX 5

Spongebob Squarepants Original Theme
Highlights: STX 24

State Property: B20o 71; RBA 17; STX 6

Tae-Bo Inspirational: Walk By Faith...Not By
Sight: GA 39

Three 6 Mafia & Hypnotize Minds Presents:
Choices — The Album: RBA 60; STX 19

AWalk To Remember: B200 75; STX 7

We Were Soldiers: CA 26; STX 18

- VARIOUS ARTISTS
on The Billheard 200

Body + Soul: No Control: 179

City On A Hill: Sing Alleluia: 118

Grammy Nominees 2002: 13

Now 7: 155

Now 8: 39

Ryde Or Die Vol. ili: In The “R” We Trust: 126

Songs 4 Worship — Shout To The Lord: 109

The Source Presents Hip Hop Hits — Volume
5:106

Totally Country: 17 New Chart-Topping Hits:
41

Totally Hits 2001: 105

WOW Gospel 2002: The Year's 30 Top Gospel
Artists And Songs: 85

WOW Hits 2002: The Year’s 30 Top Christian
Artists And Hits: 159

BILLBOARD MARCH 16, 2002

www.billboard.com

109




A A
AR » ' ' » » ‘ o), A | 4 AR 6 »
o0z DINOOAIG 00 DINOOUIA RO RA x DILOUIU
= =
TOP 40 TRACKS -
= £
2 @ =
3 TITLE IMPRINT/PROMOTION LABEL Artist » ] TITLE IMPRINT/PROMOTION LABEL Artist 210 TITLE
7 & NUMBER 1 8 Woeks Athunter | T NUMBER 1 ¥ 2 e 2 m;rlaﬁlwpnomonow LABEL
1 | i BLURRY FLAVAESSGEFFER TERSCOPE Puddle Of Mudd <| 14 BLURRY  RAWLESS/GEFFENINTERSCOPE Puddle 0f Mudd =| 3 =
21 2 ] | YOUTH OF THE NATION atuwic P.D.D. < 2] 2 WASTING MY TIME 11 Default <) i Y NUMBER 1 (& 12kl
3Y 6 | | THE MIDDLE oneanworcs Jimmy Eat World <] 3 TOO BAD ™G Nickelback . || HOW YOU REMIND ME
4] 3 [ | CRAWLING IN THE DARK isuomuns Hoobastank « B 4 || INTHE END wasnensros Linkin Park o e s
4| WASTING MY TIME v Default <) 5 | | FORYOU nraexmates Staind < ~ [AIN'T IT FUNNY
6 5 A IN THE END  waRNER BROS Linkin Park ) 6 6 | | HOW YOU REMIND ME rosoruwwer Nickelback =) 2 4| 4 | | JENNIFER LOPEZ FEATURING JA RULE
71 81 | FORYOU mrmexmates Staind ) 7 8 YOUTH OF THE NATION ansyic P.0.D. < i
3 10 TOO BAD RDADRUNNERIOJMG Nickelback = 8 9 | STAND ALONE AcpuBLICUNVERSAL Godsmack = 3 5 _1 m;:;ﬁ:‘o
9] 11| FIRST DATE mca Blink-182 | 9 7 MY SACRIFICE winoup Creed < | waRNER BROS
0 B3 NICE TO KNOW YOU iMMORTALEPIC Incubus = 10 | 11 | | NICE TO KNOW YOU mmortaveric Incubus = s S WHEREVER YOU WILL GO
197 12 FRIENDS & FAMILY acs Trik Turner 10| | CRAWLING IN THE DARK sunoome Hoobastank = j IoE CALLNG
7 b LAST NITE &ca The Strokes = 12 ] 12 {1 | BULLETS wmour Creed = ATvATS ONTIME
13 B WISH YOU WERE HERE _immorTaEric Incubus ] 13] 13 | | CAUGHT IN THE SUN Lavamnannc Course Of Nature ) E® I JA RULE FEATURING ASHANTI
14 1 17 | | SEEIN'RED wieascore Unwritten Law <] 141 14 | NEVER GONNA STOP GiFreninTERSCOPE Rob Zombie = MURDER INC /DEF JAM ADJMG
15% 15 || THE WAY YOU LIKE IT anista Adema o 157 16 | | LONELY ROAD OF FAITH wavasnaniic -l ATRPOWER - Kid Rock =) 2 [ :oE goﬁsArB :wumNG BOUNTY KILLER
16 | 16 | | TOXICITY AMERICANCOLUMBIA System Of A Down =) M 18 | | CONTROL FAWLESSGEFFENINTERSCOPE Puddie 0f Mudd <} INTERSCOPE
17/ 18 | | IT'S GOIN' DOWN iouncolumen X-Ecutioners 15 | ALIVE anantic P.0.D. ] = 5 [ CAN'T GET YOU OUT OF MY HEAD
M 14 | | HOW YOU REMIND ME #oA0RUNNER Nickelback 18] 20 | | ADRIANA s Headstrong <} :LF:ED?'NOGUE
19 | | CHOP SUEY AMERICANCOLUMEIA System Of A Down < N 17 DOWN WITH THE SICKNESS ciant &iprist Disturbed 10| MY SACRIFICE
N 21 | | HEY MISTER aruistoRect Custom < 20] 24 | TOXICITY  americancoLuMBiA System Of A Down =} 10 |l creen
21 1 23 I STAND ALONE _RePUBLICUNIVERSAL Godsmack <f 21] 21 [ | THE WAY YOU LIKE IT ssta Adema | =
21 DEFY YOU cowmsi The Offspring <) 22] 27 FAITHLESS isianonnume Injected < 1 b fE::‘NY“;,:?SHY THE MOONLIGHT
22 MY SACRIFICE wioup Creed | 23] 26 SQUASH THAT FLY maavorh Fu Manchu =) CuRg
24 | 25 CAUGHT IN THE SUN Laasiannic Course Of Nature | 8 25 [ | LATERALUS 1001 0/SSECTIONALVOLCAND Tool o I -‘_ 7 DAYS
= - - . | craiG DAVID
25 1 26 FAITHLESS istanninume Injected | 22 | DEFY YOU cowmai The Offspring < I WILDSTAR /ATLANTIC
6 WLE) MOTIVATION isuano MG Sum 41 <l 26] 29 ONE THING sancruary Gravity Kills | GIRLFRIEND
27 | 28 NEVER GONNA STOP  GEFENINIERSCOPE Rob Zombie 271 36 LIVE AGAIN n1 Sevendust 114 13 I " | 'N SYNC FEATURING NELLY
28, 29 GOOD SOULS ceerol Starsailor 28] 30 TEAR AWAY wioor Drowning Pool ) ;-
N 27 BULLETS wiour Creed < A 23 DREAMER erc Dzzy Osbourne = s ol oo " o4°
30 | 37 AMBER voicano n 30, 3S FORSAKEN wWARNERBROS David Draiman A
33 MOVIES  NEW NOIZEDREAMWORKS Alien Ant Farm = 31 31 UNREAL Soil 12 I GET THE PARTY STARTED
32 | 35 IF YOU C JORDAN 0RNVE THRUMEA Something Corporate 321 SLIPPING AWAY rireric Dope (84 :L:‘:u
33 1 39 FLAKE  enJ0r usIVERSAL Jack Johnson | 33 37 B COLD  waRNER BROS Static-X | AY | escare
34 B 0 THE REMEDY exasy Abandoned Pools <) 32 b HEY MISTER Afns mect Custom = 144 16 ‘- ENRIQUE IGLESIAS
35§ 40 SHINOBI VS. DRAGON NINJA cowwmeis Lostprophets = 351 " | IT's GOIN' DOWN wovoco.umen X-Ecutioners = | INTERSCOPE
o 36 SORROW erimary Bad Religion | W 34 | THE GAME  ciantseprise Disturbed 14 : 3 ;::’S:AEVER. WHEREVER
37 PAPERCUT  wARNER BROS Linkin Park = 39 | | LET'S ROLL repaise Neil Young EPIC
B 32§ | LATERALUS 100 0ISSECTIONALVOLCAND Tool D INSIDE OUT (CAN YOU FEEL ME NOW) eisxacec Reveille 6] 7 I8 [Luos o
A 30 THE ONE _cowmsia Foo f'ghtefs 391 GET AWAY  wamnen BRos Earshot Ty . —
o STAY TOGETHER FOR THE KIDS wmca Blink-182 20 IR MOURNING  mavericomeraise Tantric = B ANDS CLEAN
15 ALANIS MORISSETTE
MAVERICK REPRISE
1) 1 I WHAT ABOUT US?
| BRANDY
' Billboard AD U PURAR ente AL JF 4U IKA —
UL » 900i(0 DON'T LET ME GET ME
194 24 PINK
E = ARISTA
3 E N N g | |Famy aFFaiR
- .| MaRY J. BLIGE
v -
. 5 MCA
s TITLE IMPRINT/PROMOTION LABEL Artist 2| | TITLE mPRINTPROMOTION LABEL Artist e SUTWANTED
®¢ NUMBER 1 ¥ 14 Wesks Al Number | 214 23 | MICHELLE BRANCH
. ¥ NUMBER 1 ‘& 13 Weeks At Number 1 MAVERICK WARNER BROS
1 HERO WTERSCOPE Enrique Iglesias <! 1 WHEREVER YOU WILL GO rcx The Calling =] B cArAmEL
D) | A NEW DAY HAS COME ¢ric Celine Dion 2 HOW YOU REMIND ME R0A0RUNER DIMG Nickelback <} 22 L | CITY HIGH FEATURING EVE
*{ BODGA BASEMENT ANTERSCOPE
305 SUPERMAN (IT'S NOT EASY) awastcoumeut Five For Fighting = U 4 MY4SACRIEIGEIwiiod Creed o b oo ors
3 B STANDING STILL arantic Jewel o 21 || MaRY J. BLIGE
2 | I'M ALREADY THERE sna Lonestar = . = .
i 4 5 HANDS CLEAN MaverICKREPRISE Alanis Morissette < MCA
2 - :
6 | | IF YOU'RE GONE uumannic matchbox twenty =2 B 6 || SUPERMAN (T'S NOT EASY) awant couman Five For Fighting f 008 | {wnatsiuve o
3 2 | ONLY TIME seerise Enya = 7 | __ | DROPS OF JUPITER (TELL ME) coumaia Train < TERROR SOUAD /ATLANTIC
— 1 N N
8 | | HOPE YOU DANCE wcanashviLLEuNVeRsal Lee Ann Womack = 64 9 | | WRONG IMPRESSION rca Natalie Imbruglia <) 2o | |STANDING sTILL
3 2 JEWEL
9 DROWNING v Backstreet Boys = :i) L zVERYIDAY "Y“ 5 Dave ManhiyfvshBand b AnaTc
0 | HANGING BY A MOMENT oreamwoORKS ifehouse <
g ; {7 RAPTURE (TASTES SO SWEET)
7 Bl THANK YOU ansta Didoye 117 12 || HEY BABY wrenscore No Doubt Featuring Bounty Killer < 264 25 [ o
* B | THERE YOU'LL BE HoLLrwO0DWARNER BROS Faith Hill <! 123 13 | | ALL YOU WANTED WAVRICKWARNER BR0S Michelle Branch f unnvensa o
—— - - _ | ROLL OUT (MY BUSINESS:
10 SIMPLE THINGS winpiamuiL. Jim Brickman Featuring Rebecca Lynn Howard 13717 | BLURRY FLAWESSGEFFEN INTERSCOPE Puddle Of Mudd <) 274 27 | | luoacwis ¢ )
14 ALL OR NOTHING . 0-Town @ 15 | | IT'S BEEN AWHILE ruptisciaagec Staind < DISTURSING THA PEACE/DEF JAM SOUTH A0 MG
12 | | DROPS OF JUPITER (TELL ME Trai 1 B DIG IN o Lenny Kravitz 28] 25 || Uriast FeATURIG ki Len mive
! rain ! ; A
a Jicouwnen 14 || STUCK IN A MOMENT YOU CAN'T GET OUT OF irerscore 02 of vt
14 4 13 - | SONG FOR THE LONELY wasnergros Cher = %61 BE LIKE THAT rerust 3 Doors Down =i » | WRONG IMPRESSION
154 16 THIS TRAIN DON'T STOP THERE ANYMORE rocxerumnvessa. Elton John = 18 LET ME DOWN EASY wasc Chris Isaak <) Bl !ATALIE IMBRUGLIA
15 | FOLLOW ME 70p 006 LavaaTianTic Uncle Kracker < 19 PEACEFUL WORLD colrssu John Meilencamp Featuring India.Arie - | | UNDERNEATH YOUR CLOTHES
y 20 X HE PARTY S - AIRPOWER Pink =) | SHAKIRA
17] 17 | | INSATIABLE counen Darren Hayes = s GET THE PARTY STARTED sners AIRPOWER f e
2° ] 28 it SOAK UP THE SUN AstwinTERSCOPE Sheryl Crow
i - - o OUSAND MILES
18 | NEED YOU SPARROWICAPIIOUCURG LeAnn Rimes < 2 | BREATHING oreavmoncs Lifehouse | la| VAAII?SSA SAND I I
' 19 | NEVER HAD A DREAM COME TRUE AsmwTERSCOPE S Club 7 = 22126 | | IN THE END wanversnos Linkin Park =) ABM MNTERSCOPE
20) 22 | | I NEED YOU coumei - AIRPOVWER Marc Anthony 24 24 NO SUCH THING AwARECOLUMBIA John Mayer = 3] EL\gm;I:E:T:RING o
2 STANDING STILL aruannc Jewel @ 23 i | HERO inteRscore Enrique Ig : L= MURDER INC/DEF JAM MDJMG
o Brian MeKnight 25 | | CAN'T FIGHT THE MOONLIGHT cure LeAnn Rimes = = | YOUNG'N (HOLLA BACK)
23 STILL MOYOWN/UNNEHSAL rian McKnight <! 27 29 WASTING MY TIME vr — Default < ;‘:f&?:nmummc
23 ONLY A WOMAN LIKE YOU Jve Michael Bolton 27 ' FALLIN' , Alicia Keys = SREARVATNECK
24 4 24 BRING ON THE RAIN cuss Jo Dee Messina = 251 31 A NEW DAY HAS COME ¢pic Celine Dion 344 36 BUSTA RHYMES
" ]
25 27 WILD CHILD repruse Enya 301 30 | g SAVE YOURSELF nermwerx Sensefield A o0
p—— 1 31] 32 YOU'VE GOT TO HIDE YOUR LOVE AWAY Eddie Vedder kil
264 26 | | CAN'T FIGHT THE MOONLIGHT cune LeAnn Rimes = = — g e s
— . 32] 35 WHENEVER, WHEREVER ¢ Shakira <] ) INTERSCOPE
27 38 LET ME DOWN EASY rprise Chris Isaak = 37 . 3 WELCOME TO ATLANTA
.k f A 334 37 | v INSATIABLE cowumaia Darren Hayes <} 36 : :\ A NE LR ST UBACRIS
25 | TURN THE RADIO UP concorn Barry Manilow 34 | A THOUSAND MILES Asm/NTerscope Vanessa Carlton | | 50 50 DEF/DEF JAM SOUTH /COLUMBIA
297 30 | FALLIN' Alicia Keys = 35 I SHE'S ON FIRE comen Train <f - FOOLISH
M 29 I'M NOT A GIRL, NOT YET A WOMAN e Britney Spears < o |l STRANGEICONDITIO N coiy Pete Yorn < | o me e sam v
37 ] 38 ... ON THE RADIO (REMEMBER THE DAYS) oreawwors Nelly Furtado ) e
33 | iNELLY
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 101 main- 384 40 SAVEIVE e Remy Zero = PRIORITY /CAPYTOL
stream rock stations, 82 modern rock stations, 81 adult contemporary stations and 81 adult Top 40 stations are elec- i 33 _ | LOOKING FOR A PLACE TO LAND rixirates Dakota Moon NSATIABLE
tronically monitored 24 hours a day, 7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream a0 ETHE SONG FOR THE LONELY waRKER 8R0S Cher | 39 4 39 DARREN HAYES
Top 4t, Rhythmic Top 40 and Adult Top 40 stations. The 255 Top 40 Tracks stations are electronically monitored 24 - kstumews £AG
hours a day, 7 days a week. Top 40 Tracks awards bullets based on increase in audience impressions. On the
remaining detection-based charts, tracks with increase in detections over the previous week are bulleted regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, ”’ o B EVERYDAY
even if it registers an increase. Records below the top 20 are removed from the chart after 26 weeks. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increasesin - 444 . E;VE HATTHEWSEARD

both detections and audience (Top 40 Tracks

luded). @ Vid |

ilability. © 2002, VNU Business Media, Inc. All rights reserved.

110

wwwribillboard-com

BILLBOARD MARCH 16, 2002




ammmnamsmgmaﬁod "otR&BHlpﬂOpSIngks.(Raw mamsmla(cs;mmm rmcksal)

7 DAYS (Songs Of Windswept Pacific, BMI/Wamer
Chappell, PRS/WB, ASCAP/Copyright Control), WBM,

H100 15; RBH 69
- A-

AIN'T [T FUNNY (Nuyorican, BMI/Sony/ATV Songs,
BMI/Cori Tiffani, BMI/DJ irv, BMI/Slavery, BMI/Blunts,
Guns And Funs, ASCAP/Songs Of Universal, BMI/White
Rhino, BMI/EMI April, ASCAP/Bee Mo Easy, ASCAP/Justin
Combs, ASCAP/Alvin Toney, ASCAP/Four Ya Ear, ASCAP),
HL/WBM, H1001; RBH 4

ALIVE (Souljah, ASCAP/Famous, ASCAP), HL, H100 87

ALL YOU WANTED ('m With The Band, ASCAP/WB,
ASCAP), WBM, H100 45

ALWAYS ON TIME (Slavery, ASCAP/Aurelius,
ASCAP/D) Irv, BMI/Songs Of Universal, BMI/White Rhino,
BMI), WBM, H100 2; RBH g

ANY OTHER NIGHT {Lienad, BM{) H100 80; RBH 25

ANYTHING (Divine Mill, ASCAP/Lonte, ASCAP/Uh Oh,
BMI/Ensign, BMI), HL, H100 54; RBH 14

AWNAW (Success Story, BMI/Full Circle, ASCAP) H100
94; RBH

AY? BUENO (Estefan, ASCAP/F.L.LP.P, BMI) LT 48

- B L]

BEFORE | KNEW BETTER (Encore, ASCAP/Scott And
Soda, ASCAP/Big Tex, BMI/Lucky Thumb, BMI) CS 41

BEST OF BOTH WORLDS (INTRO) (R.Kelly,
BMI/Zomba, BMI/Lil Lu Lu, BMi/EMI Blackwood,
BMI/Dors-D, ASCAP), HL/WBM, RBH 57

BLESSED (Famous, ASCAP/Songs Of Universal,
BMI/Sony/ATV Cross Keys, ASCAP/Onaly, ASCAP),
HL/WBM, CS 4; Ho0 41

BLURRY (Puddle Of Music, ASCAP/WB, ASCAP),
WBM, Hi00 8

BOUNCIN’ BACK (BUMPIN’ ME AGAINST THE WALL)
(EMI Blackwood, BMI/The Braids, ASCAP/Zomba,
ASCAP/The Waters Of Nazareth, BMI/Chase Chad,
ASCAP), HL/WBM, Hi00 82; RBH 29

BREAK YA NECK (T°Ziah's, BMI/Ain’t Nuthin’ Goir’ On
But Funking, ASCAP/WB, ASCAP/Elvis Mambo,
ASCAP/Blotter, ASCAP/Music Of Windswept,
ASCAP/Scott Storch, ASCAP /TVT, ASCAP/Moebetoblame,
BMI/Wu-Tang, BMI/Careers-BMG, BMi/Screen Gems-
EMI, BMI/EMI Blackwood, BMJ), HL/WBM, H100 53; RBH

3

BRING ON THE RAIN (Bro *N Sis, BMI/Estes Park,
BMI/Moraine, BMI/Little Chatterbox, BMI), HL, CS 3; Hioo
36

BROTHA (Ugmoe, ASCAP/Universal, ASCAP/Alegna,
ASCAP/), BMI/Uncle Bobby, BMI/EMI Blackwood,
BMi/Jake & The Phatman, ASCAP), HL/WBM, H100 88;
RBH38

BUTTERFLIES (Universal, ASCAP/Jatcat, ASCAP/Dirty
Dre, ASCAP/Perfect Song, PRS/SPZ, BM1), WBM, H100 34;

RBH13
L] c L}

CN 1 GETTHAT?!? (Copyright Control) RBH 95

CAN'T FIGHT THE MOONLIGHT (Realsongs, ASCAP),
WBM, H100 14

CAN'T GET YOU OUT OF MY HEAD (EM! April,
ASCAP/19, PRS/BMG, PRS/Universal-MCA, ASCAP),
HL/WBM, H100 10

CARAMEL (Pladis, ASCAP/EMI April, ASCAP/Hot-ish,
ASCAP/Te-Bass, BMI/Stitchman's, ASCAP/Universal,
ASCAP/Blondie Rockwell, ASCAP/EMI Blackwood,
BMI/Grand Negaz, BMI/Careers-BMG, BMI), HL/WBM,
Hi10038

CELOS (Ventura, ASCAP/Marc Anthony,
ASCAP/Sony/ATV Tunes, ASCAP) LT 32

CHOP SUEY (Sony/ATV Tunes, ASCAP/Ddevil, ASCAP),
HL, Hi00 89

CIRCLES (Big Red Tractor, ASCAP/Think Well,
ASCAP/Warner-Tamerlane, BMi/Golden Wheat, BMI),
WBM, CS 45

CLOSET FREAK (God Given, BMI) RBH 70

COMO DUELE (D’Nico Int’l, BMI) LT 4

COMO PUDISTE (Edimal/Fonomusic, ASCAP/LGA,
BMI) LT 16

THE COWBOY IN ME (BMG Songs, ASCAP/Mrs. Lump-
kins Poodle, ASCAP/Songs Of Windswept Pacific,
BMI/Stairway To Bitner's, BMI/Gottahaveable, BMI),
HL/WBM, CS 1; H100 33

CRAWLING IN THE DARK (Spread Your Cheeks And
Push Out The Music, ASCAP) H100 72

CRY TOGETHER (Wamer-Tamerlane, BMI), WBM, RBH

59
- D L]

DAYS OF AMERICA (Henry Paul, BMI/Dave Robbins,
ASCAP/Hamstein Cumberland, BMI/EM! Blackwood,
BMI), HL/WBM, CS 56

DEAR GOD (Geto Boys & Girls, BMI/Still N-The Water,
BMI) RBH 82

DEFY YOU (Underachiever, BMI) H100 100

DEJATE QUERER (Flamingo, BMI) LT 45

DE RAMA EN RAMA (TN Ediciones, BMI) LT 23

DIDN'T | (Almo, ASCAP) CS 60

DIFFERENCES (Milk Chocolate Factory, ASCAP/Hand
In My Pocket, ASCAP/Sony/ATV Tunes, ASCAP/Music Of
Windswept, ASCAP), HL, RBH 41

DIME (Kike Santander, BMI) LT 38

DOES MY RING BURN YOUR FINGER (Tinkie Tunes,
ASCAP/Bughouse, ASCAP/Music Of Windswept, ASCAP),
WBM, (S 37

DON'T LET ME GET ME (Pink, ASCAP/EMI April,
ASCAP/Cyptron, BMI/EMI Blackwood, BMI), HL, H100 43

DON'T WASTE MY TIME (WB, ASCAP/Tower II,
ASCAP/Wamer-Tamerlane, BMI/Tower One,
BM1/Chrysalis, ASCAP/Creative Artists, ASCAP), WBM, CS

1

DON'T YOU FORGET IT (The Ox And The Fish,
SOCAN/Wamer Chappell, SOCAN/Dirty Dre, ASCAP/}at-
cat, ASCAP/Universal, ASCAP), WBM, H100 30; RBH 11

DOWN A** CHICK (Slavery, ASCAP/Aurelius,
ASCAP/D) Irv, BMi/Inky-SiSi, BMI) RBH 80

DRIVE (FOR DADDY GENE) (EMI April, ASCAP/ Tri-
angels, BMI), HL, CS 15; H100 78

DROPS OF JUPITER (TELL ME) (EMI April, ASCAP/EM1
Blackwood, BMI/Blue Lamp, ASCAP/Wunderwood, BMI),

HL, H100 47
-E—

EN LA MISMA CAMA (Edimonsa, ASCAP) LT 20
ESCAPAR (Enrique Iglesias, ASCAP/EMI April,
ASCAP/Little Devon, BMI/K'Stuff, BMI/Merchandyze,

BMI/Wamer-Tamerlane, BMI) LT 13

ESCAPE (Enrique Iglesias, ASCAP/EMI April,
ASCAP/Little Devon, BMI/K'Stuff, BMI/Merchandyze,
BMI/Wamer-Tamerlane, BMI), HL/WBM, Hio00 23

ESTAS QUE TE PELAS (Ser-Ca, BMI) LT1g

ETHER (Zomba, ASCAP/II Will, ASCAP/Copyright Con-
trol), WBM, RBH 98

- - F =

FAMILY AFFAIR (Mary ). Blige, ASCAP/Universal-MCA,
ASCAP/Fame, BMI/Music Of Windswept, ASCAP/Five
Card, ASCAP/Elvis Mambo, ASCAP/WB, ASCAP/AIn’t
Nuthin’ Goin’ On But Funking, ASCAP/Copyright
Control/Asiah Lewis, BMI/AsiahTown, BMI/Luchi Lou,
BMI), WBM, H100 24; RBH 34

FEELS GOOD (DON'T WORRY BOUT A THING)
{(Naughty, ASCAP/Lexi's Daddy’s Music, ASCAP/Teron
Beal, ASCAP/Universal-PolyGram International, ASCAP)
RBH 54

FEELTHE GIRL (Not Listed) RBH 71

FIRST TIME {Notting Hill, SESAC) RBH 76

FLOR SIN RETONO (Peer Int’l, BMI) LT1

FOOLISH (Desmone, BMI/D) Irv, BMI), HL, H100 20;
RBH6

FOR YOU (Greenfund, ASCAP/i.m.nobody, ASCAP/My
Blue Car, ASCAP/pimpYug, ASCAP/WB, ASCAP), WBM,
Hi00 69

FRANTIC (EMI April, ASCAP/Pang Toon, BM!/Jersey
Girl, ASCAP/EMI Blackwood, BMI/Mark Alan Springer,
BMI), HL, CS 49

- G -

GET OVER YOURSELF (Without Anna, ASCAP/Careers-
BMG, BMI/Floyd’s Dream, BMI), HL, CS 47

GET THE PARTY STARTED (Stuck In The Throat,
ASCAP/Famous, ASCAP), HL, Hi00 25

GET THIS MONEY (Zomba, BMI/R.Kelly, BMI/EMI
Blackwood, BMI/Lil Lu Lu, BMI), HL/WBM, RBH 55

GIRLFRIEND (Tennman Tunes, ASCAP/Zomba,
ASCAP/EMI Blackwood, BMI/The Waters Of Nazareth,
BMI/EMI April, ASCAP/Chase Chad, ASCAP), HL/WBM,
H10016; RBH 61

GIVE IT TO HER (Jeremy Harding, ASCAP/EMI April,
ASCAP/Copyright Control), HL, RBH 65

GONE (Tennman Tunes, ASCAP/Zomba,
ASCAP/WaJeRo, BMi/South Hudson, BMI), WBM, RBH 39

GOODBYE ON A BAD DAY (Extreme Writers,
ASCAP/Easel, ASCAP) CS 38

GOOD MORNING BEAUTIFUL (Life Of The Record,
ASCAP/Sevens international, ASCAP/Mighty Moe,
ASCAP) CS 8; H100 50

GOT ME A MODEL (Uh Oh, BMI/Ensign, BMI/Erick
Sermon, ASCAP/Zomba, ASCAP/Shaniah Cymone,
ASCAP/Babyboy's Little, SESAC/Noontime South,
SESAC/Wamer, SESAC/First Avenue, ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/Edmonds, BMI/EMI
Blackwood, BMI), HL/WBM, RBH 86

GOT UR SELF A... (lll Will, ASCAP/Zomba,
ASCAP/Dors-D, ASCAP/Chrysalis, ASCAP/ARC, BMI),
HL/WBM, H100 90; RBH 45

-

HALFCRAZY (Soulchild, ASCAP/Universal,
ASCAP/Nivrac Tyke, ASCAP/Tetra Grammaton,
ASCAP/EMI-Unart Catalog, BMi), HL, RBH 35

HANDS CLEAN (Universal-MCA, ASCAP/1974, ASCAP),
WBM, H100 26

HASTA QUE VUELVAS CONMIGO (Estefan,
ASCAP/Marc Anthony, ASCAP/Sony/ATV Tunes, ASCAP)
T

HAY OTRA EN TU LUGAR (Rubet, ASCAP/Universal
Musica, ASCAP) LT 15

HEATHER'S WALL (EM Blackwood, BMI/Buzz Cut,
BMI/Ty Land, BMI/Mike Curb, BMI/Diamond Storm, BMI),
HL/WBM, CS 39

HEAVEN CAN WAIT (Mijac, BMI/6th Boro, ASCAP/WB,
ASCAP/Wamer-Tamerlane, BMi/Zomba, ASCAP/Deta
BoB, ASCAP/Zomba, SESAC/Nate Smith, ASCAP/BMG
Songs, ASCAP/Teron Beal, ASCAP/E. Laues, SESAC/KQ,
SESAC) RBH 75

HE LOVES ME (LYZEL IN E FLAT) (Universal,
ASCAP/}atcat, ASCAP/Blue’s Baby, ASCAP/EMI April,
ASCAP/Jazz, ASCAP/Jay-Qui, ASCAP), HL, RBH 56

HELP ME UNDERSTAND (Music Of Windswept,
ASCAP/In The Fairway, ASCAP/Rokstone, PRS/Songs Of
Windswept Pacific, BMI/Rondor London, PRS/Irving,
BMI), HL/WBM, CS 40

HERO (Enrique Iglesias, ASCAP/EMI April,
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP), HL,
Hi00 31

HEROE (Enrique iglesias, ASCAP/EMI April,
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP) LT 28

HEY BABY (World Of The Dolphin, ASCAP/Universal,
ASCAP), WBM, H100 6

HEY LUV (ANYTHING) (P. Noid, BMI/Careers-BMG,
BMI/Juvenile Hell, ASCAP/BMG Songs, ASCAP/Da Twelve,
ASCAP/Justin Combs, ASCAP/EMI April, ASCAP), HL, Hi00
67; RBH 42

HOW YOU REMIND ME (Warner-Tamerlane, BMI/Nick-
elback, SOCAN), WBM, H100 3

HUELO A SOLEDAD (AG, ASCAP) LT 12

HUSH LIL LADY (Christopher Mathew, ASCAP/Hitco
South, ASCAP/Publishing Designee, BMI/Folkway, BMI)
H100 81; RBH 48

- l -

| (Zomba, ASCAP/Kumbaya, ASCAP/Virginia Beach,
ASCAP/WB, ASCAP), WBM, RBH 96

1 ALWAYS LIKED THAT BEST (Sony/ATV Cross Keys,
ASCAP/Still Working For The Man, BMI/Tommy Lee James,
BMI/EMI Blackwood, BMI/Garden Angel, BMI), HL, CS 24

| BREATHE IN, | BREATHE QUT (Sony/ATV Cross Keys,
ASCAP/Ten Ten, ASCAP), HL/WBM, CS 5; H100 52

1 COULD NEVER LOVE YOU ENOUGH (Hope-N-Cal,
BM1/Shadley, BMI/Cal V, ASCAP), HL, CS 48

| CRY (Bro "N Sis, BM{/Estes Park, BMI/Moraine,
BMi/Choice Is Tragic, BMI/Ensign, BMI), HL, CS 25

| DON'T HAVE TO BE ME (‘TIL MONDAY) (MAS Ven-
ture, BMI/Misterssippi, BMI/Careers-BMG, BMI/EMI
Blackwood, BMI), HL, CS 22

| DON'T WANT YOU TO GO (EMI Full Keel,
ASCAP/Blakemore Avenue, ASCAP/April Blue,
ASCAP/Songs Of Hamstein Cumberland, ASCAP/Songs Of
Otis Barker, ASCAP), HL, CS 21

I’D RATHER (Shep ‘n Shep, ASCAP/Almo, ASCAP/Uni-
versal, ASCAP) RBH 58

1GOT IT (Them Damn Twins, ASCAP/Air Control,
ASCAP/EMI April, ASCAP/So So Def, ASCAP/Babyboy's
Little, SESAC/Noontime South, SESAC/Scantz,

SESAC/WBM, SESAC/Trina, BMI/Deuce Poppi, BMI/IlI
Will, ASCAP/Zomba, ASCAP), HL/WBM, RBH 36

| KEEP LOOKING (Sony/ATV Tree, BMI/Wenonga,
BMI/Hamstein Cumberland, BMI), HL, CS 46

1 LOVE YOU (Chyna Baby, BMI/)anice Combs,
BMI/EMI Blackwood, BMI/Still Diggin’, ASCAP/BMG
Songs, ASCAP/Gloria’s Boy, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Nuyorican, BMI/B. Springs,
ASCAP/incense, BMI/Universal-Duchess, BMI), HL/WBM,
H10018; RBH 2

"M GONNA MISS HER (THE FISHIN' SONG) (EMI
April, ASCAP/Sea Gayle, ASCAP), HL, CS 42

1 MISS YOU (Boomer X, ASCAP/Kold City, ASCAP/Uni-
versal, ASCAP), WBM, H100 99; RBH 46

M MOVIN’ ON (Murrah, BMI/WB, ASCAP/Richard
And Castle, ASCAP), WBM, CS 9; H100 60

M NOT GONNA DO ANYTHING WITHOUT YOU
(Zomba, ASCAP/Suzabelle, ASCAP/Acuff-Rose, BMI),
HL/WBM, CS 31

IN ANOTHER WORLD (Sony/ATV Tree, BMI/Wenonga,
BMI/Songs Of Nashville DreamWorks, BMI/Uno Mas,
BMI/Cherry River, BMI/Hookline East, ASCAP/Madeleine
Grace, ASCAP), CLM/HL, CS 18; H100 85

| NEED A GIRL (PART ONE) (Justin Combs, ASCAP/EMI
April, ASCAP/Jack Knight, ASCAP/Hot Heat, ASCAP/}anice
Combs, BMI/EMI Blackwood, BMI/Coptic Soundsations,
BMI/Donceno, ASCAP/Sonny Lester, ASCAP) H100 74;
RBH 40

INSATIABLE (Rough Cut, ASCAP/Sony/ATV Tunes,
ASCAP/WallyWorld, ASCAP), HL, H100 77

INSIDE QUT (Badams, ASCAP/Sony/ATV Cross Keys,
ASCAP/Purple Crayon, ASCAP), HL, CS 53

IN THE END (Zomba, BMI/Big Bad Mr. Hahn,
BMI/Nondisclosure Ag BMI/Rob Bourd
BMi/Keniji Kobayashi, BMi/Zomba, ASCAP/Chesterchaz,
ASCAP), WBM, H100 4

) SHOULD BE SLEEPING (EMI April, ASCAP/Jersey Girl,
ASCAP/EMI Blackwood, BMI/Mark Alan Springer, BMI),
HL, €S 19; H100 84

IT*S GOIN’ DOWN (Kenji Kobayashi, BMI/Big Bad Mr.
Hahn, BMI/Total Tunes, BMI/Swift Tracks, BMI/WB,
ASCAP/Hard Workin Black Folks, ASCAP/Hennessy For
Everyone, ASCAP/VOCO, BMI/As The Table Turns, ASCAP),
WBM, Hi00 93

IT*S THE WEEKEND (EM! April, ASCAP/So So Def,
ASCAP/Kandacy, ASCAP/Air Control, ASCAP/King Swing,
BMI/Hungry Man, ASCAP/Too Slow U Blow, ASCAP/KPM,
PRS), HL, RBH 91

-J -—

JEZEBEL (Sony/ATV Tree, BMI/Songs Of Teracel,
BMI/Careers-BMG, BMi/Ourtrinity, BMI), HL, CS 26

JIGGA (Lit Lu Lu, BMI/EMI Blackwood, BMI/EKOP,
BMI/Sony/ATV Songs, BMI/ENOT, ASCAP/Sony/ATV
Tunes, ASCAP), HL, H100 92; RBH 51

JUMP UP IN THE AIR (Bridgeport, BMI) RBH 97

JUST LET ME BE IN LOVE (Glitterfish, BM!/Buna Boy,
BMI/Sony/ATV Tree, BMI/Wenonga, BMI), HL, H100 96

JUST WHAT | DO (WB, ASCAP/Hapsack, BMI/Magic
Penny, ASCAP/Copyright.net, BMI/Wamer-Tamerlane,
BMI/Banna Bear, BMI), WBM, CS 28

- K -
KNOC (Knoc-Tum’Al, ASCAP/"Million Dollar Game
Ain’t Free”, ASCAP/WB, ASCAP/Ain’t Nuthin’ Goin’ On But
Funking, ASCAP), WBM, H100 98; RBH 67

o | om

LA AGARRO BAJANDO (Mo’Clan, ASCAP) LT 27

LA NEGRA TIENE TUMBAO (Sir George, ASCAP/WB,
ASCAP) LT 35

LA PLAYA (Sony/ATV Latin, BMI) LT 39

LET’S STAY HOME TONIGHT (Lexi’s Daddy’s Music,
ASCAP/Daddy’s Downstairs Again, ASCAP/Chrysalis,
ASCAP/Naked Under My Clothes, ASCAP), WBM, RBH 72

LIFETIME (Sony/ATV Tunes, ASCAP/Muszewell,
ASCAP/Gan Zmira, ASCAP/Famous, ASCAP), HL, RBH 37

THE LIGHTHOUSE'S TALE (Southern Melody, BMI) CS
52

LIGHTS, CAMERA, ACTION! (Mr. Cheeks, ASCAP/One
Shot Deal, SESAC/Stone Diamond, BMI/EM) Blackwood,
BMI), HL, H10017; RBH 3

LIVING AND LIVING WELL (Hamstein Cumberland,
BMI/Glitterfish, BM1/Buna Boy, BMI/Sony/ATV Tree,
BMI/Wenonga, BMI), HL, CS 30

LLOVIENDO ESTRELLAS {Erami, ASCAP/WB, ASCAP)
T4

THE LONG GOODBYE (WB, ASCAP/Universal-island,

PRS), WBM, S 2; H100 39

LUNA NUEVA (EMI April, ASCAP/Gaira Bay, ASCAP) LT
3

o fiff o=

MAKIN’ GOOD LOVE (Tuff Huff, BMI/Zomba,
BMi/Grindtime, BMI), WBM, RBH 26

MANANTIAL DE LLANTO (Edimusa, ASCAP) LT 8

MAS ALTO QUE LAS AGUILAS (Edimusa, ASCAP) LT 42

MAYBE, MAYBE NOT (Bob Brumley, ASCAP/ICG,
ASCAP/Wamer-Tamerlane, BMI/Makeshift, BMI), WBM,
CSs54

MENDOCINO COUNTY LINE (Little Mole,
ASCAP/Melusic, ASCAP/WB, ASCAP), WBM, CS 35

ME VOLVI A ACORDAR DE TI {Oceano/Fonomusic,
ASCAP) LT 33

THE MIDDLE (Turkey On Rye, ASCAP) H100 71

MINIVAN (Afterbumner, BMI/Seedhouse, BMI) CS 58

MITAD Y MITAD (Ser-Ca, BMI) LT 47

MODERN DAY BONNIE AND CLYDE (EM) April,
ASCAP/Walz Time, ASCAP/House Of Fame, ASCAP), HL,
CS1y4

MONEY OR LOVE (Blackened, BMI), WBM, CS 50

MORE THAN A WOMAN (Virginia Beach, ASCAP/WB,
ASCAP/Herbilicious, ASCAP/Black Fountain, ASCAP/EM]
April, ASCAP), HL/WBM, H100 32; RBH 12

MY LIST (Song Paddock, ASCAP/Song Writing Pad-
dock, BMI) CS 10; H100 56

MY SACRIFICE (Tremonti, BMI/Stapp, BMI/Dwight

Frye, BMI) Hi00 11
L} N L]

NAILA (Edimusa, ASCAP/Vander, ASCAP) LT 36

NECESIDAD (World Deep Music, BMI/Sony/ATV Latin,
BM LT 7

NEVER (Powerhowse, BMI) H100 83

A NEW DAY HAS COME (Sony/ATV Songs,
BMI/Sony/ATV Canada, SOCAN/Sing Little Penguin,
SOCAN/Aldo Nova, SOCAN), HL, H100 55

NO MATTA WHAT (PARTY ALL NIGHT) (Faith Force,

"= Bilboard  SINGLES AND TRACKS SONG INDEX.

BMI/Zomba, BMI/Muso, ASCAP/Griff Griff, ASCAP/EMI
April, ASCAP), HL/WBM, H100 97

NO ME CONOCES AUN (Edimonsa, ASCAP) LT18

NO MORE DRAMA (EMI April, ASCAP/Flyte Tyme,
ASCAP/Screen Gems-EMI, BMI), HL, H100 28; RBH 32

NO SE VIVIR SINTI {(Arpa, BMI) LT 40

NOT A DAY GOES BY (American Broadcasting, ASCAP)
CS29

NOTHING [N THIS WORLD (Tuff Huff, BMt/Zomba,
BMI/Grindtime, BMI), WBM, H100 27; RBH 8

e € e

OH BOY (Killa Cam, BMI/F.0_B., ASCAP/May Twetlfth,
BMI/Universal-Duchess, BMI/Copyright Control) RBH 68

THE ONE (Lucky Girl, ASCAP/Migraine, ASCAP) CS 32

ONE MIC (Zomba, ASCAP/Ninth Street Tunnel,
ASCAP/Sony/ATV Songs, BMI/Sunny Lee, BMI/ill Will,
ASCAP), HL/WBM, RBH 60

OOH, AHH (Scorp, ASCAP) RBH

OOOH BOY (Ginga-Belle, BMI/Barvy‘s Melodies,
ASCAP/Universal, ASCAP) RBH 93

OOOHHHWEE (One Up, BMI) RBH 79

OOPS (OH MY) (Shawna, ASCAP/Mass Confusion,
ASCAP/WB, ASCAP/Virginia Beach, ASCAP), WBM, Hi00

13; RBH1
L} P -

PARA ESTAR A MANO (Safari) LT 44

PART Il (Funky Noble, ASCAP/Warmer-Tamerlane,
BMI/Erick Sermon, ASCAP/Zomba, ASCAP/Wu-Tang,
BMI/Careers-BMG, BMI/ECAF, BM/)ay Bird Alley,
BMI/Sony/ATV Songs, BMI/Almo, ASCAP), HL/WBM,
RBH 64

PASS THE COURVOISIER PART Il (T'Ziah's, BMi/The
Waters Of Nazareth, BMI/EMI Blackwood, BMI/Chase
Chad, ASCAP/EMI April, ASCAP), HL/WBM, H100 57; RBH
15

PEQUENA AMANTE (Edimonsa, ASCAP) LT 46

PUT IT ON ME (Ain’t Nuthin’ Goin’ On But Funking,
ASCAP/WB, ASCAP/Way 2 Quik, ASCAP/Knoc-TurmAl,
ASCAP/Music Of Windswept, ASCAP/ Blotter, ASCAP/Elvis
Mambo, ASCAP/TVT, ASCAP/Scott Storch, ASCAP), WBM,
RBH 84

PUT IT ON PAPER (Mr. Perry’s, ASCAP/Labor Force,
ASCAP/Bachus, BMI/Big Herb's, BMI) RBH 52

PUT YO SETS UP (Z-Bo, BMI/Happy, BMI) RBH 93

L] ° -
QUISIERA PODER OLVIDARME DE Tl (Rubet,
ASCAP/Universal Musica, ASCAP/Marport, ASCAP) LT
QUITAME ESE HOMBRE (Piloto, ASCAP) LT 5

R

RAINY DAYZ (Slavery, ASCAP/D) irv, BMI/Songs Of
Universal, BMi/White Rhino, BMI) RBH 47

RAPTURE (TASTES SO SWEET) (Renemade, BMI/EMI
Blackwood, BMI), HL, Hio0 58

ROCK THE BOAT (Herbilicious, ASCAP/Rap Tracks,
ASCAP/E Beats, ASCAP/WB, ASCAP/Black Fountain,
ASCAP/EMI April, ASCAP), HL/WBM, RBH 27

ROC THE MIC (Music Of Windswept, ASCAP/Shakur
Al-Din, ASCAP/Hitco South, ASCAP/Efartooee,
ASCAP/F.0.B., ASCAP), WBM, H100 62; RBH 17

ROLL OUT (MY BUSINESS) (EMI April, ASCAP/Virginia
Beach, ASCAP/Black Fountain, ASCAP/Mag-A-Och,
ASCAP), HL, H100 29; RBH 23

ROLL WIT ME (D2 Pro, ASCAP) RBH 85

ROUND AND ROUND (Jonell, BMI/D) Hi-Tek, BMI/Wu-
Tang, BMI/Careers-BMG, BMI), HL, H100 91; RBH 49

RUN (Famous, ASCAP/Almo, ASCAP), HL, CS 20

- s -

SATURDAY (OOOH! OOOO0H!) (Ludacris, ASCAP/EMI
April, ASCAP/Organized Noize, BMI), HL, H100 61; RBH 18

SAY | Y1Y1 {ColliPark, BMI/Da Crippler, BMI/EWC,
BMI) RBH 74

SECRET LOVER (Tuff Huff, BMI/Zomba, BMI/Grind-
time, BMI/Pay Town, BMI), WBM, RBH 89

SE QUE ME VAS A DEJAR (Crisma, SESAC) LT 41

SHE DOESN'T DANCE (WB, ASCAP/Neon Mule,
ASCAP/Platinum Plow, ASCAP/Cal IV, ASCAP), HL/WBM,
(534

SHE WAS (Murrah, BMI/Melanie Howard, ASCAP),
WBM, CS 44

SHHH (lron Tigga, BMI/C.K. jointz, BMI/DHG,
BMI/EMI Blackwood, BMI) LT 43

SI1TU NO VUELVES (Musart, ASCAP) LT 34

SOME DAYS YOU GOTTA DANCE (Sony/ATV Cross
Keys, ASCAP/Beavers Brand, ASCAP/Copyright Manage-
ment, ASCAP/Song Auction, ASCAP/MRBI, ASCAP), HL,
CS7: Hi00 59

SOMEONE TO LOVE YOU (Cori Tiffani, BMI/Sony/ATV
Songs, BMI), HL, RBH 44

SOMETHING INSIDE (Uncle Buddies, ASCAP/Music
Of Windswept, ASCAP/Alegna, ASCAP/Soulspin, ASCAP)
RBH 81

SQUEEZE ME IN (Sony/ATV Cross Keys, ASCAP/Four
Sons, ASCAP/Nasty Cat, BMI), HL, CS 17

STANDING STILL (WB, ASCAP/Wiggly Tooth,
ASCAP/EMI April, ASCAP/Future Fumiture, ASCAP),
HL/WBM, H100 49

STRENGTH, COURAGE, & WISDOM (Gold & Iron,
ASCAP/WB, ASCAP), WBM, RBH 100

SUERTE (F.L.P.P,, BMI/Aniwi, BMI/Sony/ATV Latin,
BMI), WBM, LT 2

SUFRIENDO A SOLAS (Not Listed) LT 11

SUPERMAN (IT°S NOT EASY) (EMI Blackwood,
BMI/Five For Fighting, BMI), HL, H100 37

SWEET MUSIC MAN (Cherry Lane, ASCAP/M-3,
ASCAP), CLM, CS 36

-'-

TAKE A MESSAGE (Mortay, SOCAN) RBH 83

TAKE AWAY (Mass Confusion, ASCAP/WB, ASCAP/Vir-
ginia Beach, ASCAP), WBM, H100 66; RBH 20

TAKE YA HOME (Shaniah Cymone, ASCAP/EMI April,
ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood,
BMI/Chase Chad, ASCAP), HL, RBH 43

TAKE YOU HOME WITH ME A.KA. BODY (Zomba,
BMI/R.Kelly, BMI/EMI Blackwood, BMI/Lil Lu Lu,
BMI/EKOP, BMI/Sony/ATV Songs, BMI/ENOT,
ASCAP/Sony/ATV Tunes, ASCAP), HL/WBM, RBH 66

TANTITA PENA (Wamner-Tamerlane, BM)LT6

TE AVISO, TE ANUNCIO (TANGO) (Aniwi
BMI/Sony/ATV Latin, BMI/EMI Blackwood, BMI) T30

TE LO PIDO SENOR (Nota, ASCAP) LT 24

TE QUEDO GRANDE LA YEGUA (La Rebelde,
ASCAP/Universal Musica, ASCAP) LT 22

TE QUIERO COMER LA BOCA (EMI April, ASCAP) LT 49

TE QUIERO IGUAL QUE AYER (Universal Musica,
ASCAP) LT 25

THANK YOU (Shaniah Cymone, ASCAP/EMI April,

ASCAP/Babyboy’s Little, SESAC/Noontime South,
SESAC/Warner, SESAC/Lido, ASCAP), HL/WBM, RBH 88
THAT’S JUST JESSIE (March Family, BMI/Maleah,
BMI/Zomba, BMI/Sufferin’ Succotash, ASCAP/EMI April,

ASCAP), HL/WBM, CS 23; H100 86

THATS WHEN | LOVE YOU (EMI April, ASCAP/Phil
Vassar, ASCAP), HL, €S 12; Hioo0 65

THINK BIG (Mr. Goss, ASCAP/EK Raw, ASCAP/Unda-
boss Furocious, ASCAP/YesYesYall, BMI) RBH 87

THIS WOMAN'S WORK (Screen Gems-EMI, BMI), HL,
H100 75; RBH 24

ATHOUSAND MILES (Songs Of Universal,
BMI/Rosasham, BMI), WBM, Hi00 46

THREE DAYS (Greenhorse, BMI/Spunker Songs,
ASCAP/Universal-PolyGram Intemational, ASCAP), WBM,
CS43

TOMA QUE TOMA (Abacaba/Ballon Noir) LT 21

TONIGHT | WANNA BE YOUR MAN (Universal,
ASCAP/Memphisto, ASCAP/Songs Of Universal, BMI),
WBM, (S 33

TOO BAD (Warmer-Tamerlane, BMI/Arm Your Dillo,
SOCAN/Zero-G, SOCAN/M. Kroeger, SOCAN), WBM, Hi0o

9
TRAVELIN’ SOLDIER (Tiltawhirl, BMI/Bruce Robison,
BMI)CS 57
TRIBUTE TO A WOMAN (Music Of Windswept,
ASCAP/Hand In My Pocket, ASCAP/Sony/ATV Tunes,
ASCAP/Chocolate Factory, ASCAP), HL, RBH 77

- u L]

U DON'T HAVE TO CALL (The Waters Of Nazareth,
BMI/EMI Blackwood, BMI), HL, H100 19; RBH 5

U GOT IT BAD (U.R. IV, ASCAP/EML April, ASCAP/So
So Def, ASCAP/Babyboy’s Little, SESAC/Noontime South,
SESAC/WBM, SESAQ), HL, H100 9; RBH 21

UH HUH (Hitco South, ASCAP/Tabulous,
ASCAP/Music Of Windswept, ASCAP/Songs Of Peer,
ASCAP/Mar:hmnth AS(AP/ Peertunes, SESAC/HaIe Yeah,
SESAC/Momingsidetrail, ASCAP/TracksbyMali
ASCAP/Jarell Houston, ASCAP/Dreux Fredenc, ASCAP).
HL/WBM, H100 44; RBH 22

U, ME & SHE (Blondie Rockwell, ASCAP/Dead Game,
ASCAP/DJ Irv, BMI/Mtume, BMI) RBH 92

UNDERNEATH YOUR CLOTHES (Aniwi, BMi/Sony/ATV
Latin, BMI/EMI Blackwood, BMi/Apollinaire, BMI), HL,
Hi00 70

UNO, DOS Y TRES (Ser-Ca, BMI) LT 50

UNTANGLE MY HEART (EMI April, ASCAP/Shanony-
mous, ASCAP/EMI Blackwood, BMI/Solomont,
BMI/Wamer-Tamerlane, BMI/Makeshift, BMI), HL/WBM,
CSs9

USTED SE ME LLEVO LA VIDA (World Deep Music,
BMI/Sony/ATV Latin, BMI/PSO Ltd., ASCAP) LT 10

— v —-——
VAS A SUFRIR (Edimonsa, ASCAP) LT 26
VIDEO (Gold & iron, ASCAP/Six July, BMI/Ensign,
BMI/). Music, ASCAP/Lastrada, ASCAP/Sony/ATV Tunes,
ASCAP/Good High, ASCAP), HL, H100 95
VOLVERE JUNTO A TI (WB, ASCAP) LT 29

e W o

WASTING MY TIME (EM April, ASCAP), HL, H100 42

WELCOME TO ATLANTA (EMI April, ASCAP/So So Def,
ASCAP/Ludacris, ASCAP/jobete, ASCAP), HL/WBM, Hi00
35: RBH 19

WE THUGGIN’ (Joseph Cartagena, ASCAP/Jelly’s Jams,
ASCAP/Ron G, BMI/Zomba, BMI/R.Kelly, BMI), WBM,
RBH 31

WHAT ABOUT US? (EMI Blackwood, BMI/R) Produc-
tions, BMI/Ttarp, BMI/Songs Of Windswept Pacific,
BMI/EMI April, ASCAP/LaShawn Daniels, ASCAP/Ensign,
BMI/Fred Jerkins lIi, BMI), HL/WBM, H100 7; RBH 7

WHAT A MEMORY (Big Red Tractor, ASCAP/Warner-
Tamerlane, BMI/Smith Haven, BMI), WBM, CS 55

WHAT IF A WOMAN (Zomba, ASCAP/563, ASCAP/Con-
versation Tree, ASCAP/Lexi’s Daddy’s Music, ASCAP),
WBM, RBH 50

WHAT IF SHE'S AN ANGEL (Sony/ATV Tree, BMI/Cake
Taker, BMI), HL, CS 13; Hi00 68

WHAT’S LUV? (Joseph Cartagena, ASCAP/Jelly’s Jams,
ASCAP/DJ Irv, BMI/Famous, ASCAP/Slavery, BMI/Univer-
sal, BMi/Let Me Show You, ASCAP), HL/WBM, H100 12;
RBH 10

WHAT WOULD YOU DO? (Sammy Don, ASCAP/Hitco
South, ASCAP/Virtual Blue, BMI/Edmonds, BMI/Hickio,
ASCAP/Notting Hill, ASCAP/Rowland Byrd, ASCAP) RBH

99

WHENEVER, WHEREVER (F.I.P.P,, BMI/Aniwi,
BMI/Sony/ATV Latin, BMI), WBM, Hi00 21

WHEN YOU LIE NEXT TO ME (WB, ASCAP/Kellie Coff-
fey, ASCAP/Platinum Plow, ASCAP/Lillywilly, ASCAP),
WBM, CS 27

WHEREVER YOU WILL GO (Amedeo, BMI/Alex Band,
BMI/Careers-BMG, BMI), HL, Hi00 5

WHERE WERE YOU (WHEN THE WORLD STOPPED
TURNING) (EM) April, ASCAP/Tri-angels, BMI), HL, CS 16;
Hi0076

THE WHOLE WORLD (Gnat Booty, ASCAP/Chrysalis,
ASCAP/Dungeon Rat, ASCAP/EMI April, ASCAP/Aniyah's,
ASCAP), HL/WBM, H100 22; RBH 16

WISH | DIDN'T MISS YOU (Sony/ATV Tunes,
ASCAP/God's Cryin', ASCAP/Ghetto Fabulous,
ASCAP/Wamer-Tamerlane, BMI/Mijac, BMI), HL/WBM,
RBH 73

AWOMAN'S WORTH (Lellow, ASCAP/EMI April,
ASCAP/Skyhy, ASCAP), HL, RBH 28

THE WORLD’S GREATEST (Zomba, BMi/R.Kelly, BMI),
WBM, H100 73; RBH 62

WRAPPED AROUND (EMI April, ASCAP/Sea Gayle,
ASCAP/Love Ranch, ASCAP), HL, CS 11; H100 63

WRONG IMPRESSION (BMG Songs, ASCAP), HL, Hi00o

64
L] Y -

YO NO TE CONOZCO (Bonnyview, ASCAP) LT 37

YO QUERIA (Curdi, ASCAP) LT 17

YOU KNOW THAT | LOVE YOU (Jamie Hawkins,
BMI/Sony/ATV Tunes, ASCAP/Chris Absolam,
ASCAP/Richard Smith, ASCAP), HL, RBH 78

YOU MUST HAVE BEEN (Montell Jordan,
ASCAP/Wixen, ASCAP/Baj, ASCAP/EMI April, ASCAP/Tri-
umph, ASCAP/Sydney’s Mom Music, BMI), HL, RBH 63

YOUNG (BMG Songs, ASCAP/Mrs. Lumpkins Poodle,
ASCAP/BMG Canada, PRS/Ross Cahill, SOCAN/Trinfold,
BMI/Careers-BMG, BMY), HL, CS 6; H100 51

YOUNG'N (HOLLA BACK) (D. Brasco, ASCAP/Desert
Storm, BMI/The Waters Of Nazareth, BMI/EMI Black-
wood, BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL,
H100 48; RBH 30

YOUTH OF THE NATION (Souljah, ASCAP/Famous,
ASCAP), HL, H100 40
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=N < ARTIST (IMPRINT/PROMOTION LABEL [ ARTIST (IMPRINT/PROMOTION LABEL) S ARTIST (IMPRINT/PROMOTION LABEL)
""l Ain't it Funny Nothing In This World 51 Break Ya Neck
C| JENNIFER LOPEZ FEAT JA RULE (EPIC) KEKE WYATT FEAT, AVANT {MCA) BUSTA RHYMES (J}
[ 2 ) . | Always On Time No More Drama (52) | All You Wanted
JARULE FEAT ASHANTY [MURDER INC./DEF JA MARY J BUIGE (MCA) | MICHELLE BRANCH (MAVERICK/WARNER BROS )
B 3 | | How You Remind Me Don't You Forget It (53} i
NICKELBACK {ROADRUNNER) GLENN LEWIS (EPIC} TOBY KEITH {DREAMWORKS {NASHVILLE))
[ 4 ] n " | InThe End | Hands Clean (54) | A New Day Has Come
_ | LINKIN PARK_(WARNER BROS) ALANIS MORIS SETTE (MAVERICK/REPRISE) {_CELINE DION (EPIC)
S * | | Wherever You Will Go More Than A Woman { Some Days You Gotta Dance
~ ] THE CALUNG (RCA! AALIVAH (BLAC || DIXIE CHICKS {MONUMENT)
L 6 ) n " | What About Us? The Cowboy In Me Pass The Courvoisier Part Il
BRANDY (ATLANTIC) TIM MCGRAW {CURB] | BUSTA RHYMES FEAT P DIDDY & PHARRELL (J)
7 . | Hey Baby A Lights, Camera, Action! I'm Movin' On
] ND DOUBT FEAT. BOUNTY KILLER (INTERSCDPE} MR CHEEKS (UNIVERSAL) RASCAL FLATTS (LYRIC STREET)
(3 ] . | Blurry Hero Rapture {Tastes So Sweet)
| PUCOLE OF MUDD (FLAWLESS/GEFFENNTERSCOPE; | ENRIQUE IGLESIAS INTERSCOPE) 10 (UNIVERSAL)
B2 7 | | UGotltBad Butterflies . | Saturday (Oooh! Ooooh!)
USHER (ARISTAJ MICHAEL JACKSON (EPIC) | woatRs THA PEACE/DEF JAM SOUTWIUME)
(1011 | [ can't Get You Out Of My Head Bring On The Rain - | Roc The Mic
KYLIE MINOGUE {CAPITDL) J0 DEE MESSINA WITH TIM MCGRAW (CURB) || BEANIE SIGEL & FREEWAY (ROC-A-FELLA/DEF JAMADIMG)
11 I | My Sacrifice Welcome To Atlanta | Wrapped Around
CREEQ_(WIND-UP) SERIRAINE DUPRI & LUDACK'S (DEF JAM SOUTHCOLUYBIA BRAD PAISLEY (ARISTA NASHVILLE)

8
@
"

i What's Luv?

FAT JOE FEAT, ASHANTI (TERRDR SQUAD/ATLANTIC)
| Oops (Oh My)

TWEET (THE GOLD MIND/ELEKTRAEEG)
| Girlfriend

That's When | Love You
PHIL VASSAR ARISTA NASHVILLE}

Take Away
MISSY MISDEMEANOR” ELLIOTT (THE GOLO MIN/ELEKTRAEEG}
Hey Luv {Anything)
MOBB DEEP FEAT. 112 {LOUD/COLUMBIA!
What If She's An Angel
| TOMMY SHANE STEINER (RCA (NASHVILLED
For You
STAIND {FUIP/ELEKTRAEEG!
Crawling In The Dark
| HOOBASTANK (ISLANDAIDJMG)
| Wrong Impression
_ | NATALE IMBRUGLIA {RCA)
| The Middle
| JIMMY EAT WORLD
(il Underneath Your Clothes
00 sHAKiR (EPIC)
| | Need A Girl {Part One)

|| P.DIDDY FEAT.USHER & LODN (BAD BOARISTA}
|| This Woman's Work

| MAXWELL (COLUMBIA} !
Where Were You (When The World Stopped Turning)
ALAN JACKSON (ARISTA NASHVILLE)

| Drive {For Daddy Gene)
ALAN JACKSON {ARISTA NASHVILLE)

! Too Bad
 NICKELBACK (ROADRUNNERIDJMG)

' Superman (It's Not Easy)
FIVE FORFIGHTING (AWARE/COLUMBIA}

The Long Goodbye
BROOKS & DUNN (ARISTA NASHVILLE}

Blessed

38 ﬁ

39 m“

N SYNC FEATURING NELLY (JIVE} !

| 1 Love You 40 'n
.| FAITHEVANS (BAD BOY/ARISTA}

(41) ﬁ " | Youth O The Nation

| PO0. (ATLANTIC)

{ Can't Fight The Moonlight
| LEANN RIMES (CURB) ‘
(42] W .| Wasting My Time

2 perautt mm)

{ UDon't Have To Call
43 E .~ | Drops Of Jupiter (Tell Me)

| USHER (ARISTA)
TRAIN (COLUMBLA)
| Foolish 44 ‘QO;
Don't Let Me Get Me
DUTKAST FEAT. KILLER MIKE (ARISTA)
| FABOLOUS (DESERT STORM/ELEKTRAVEEG)
| Escape 47 Y “

Caramel
CITY HIGH FEAT. EVE (BODGA BASEMENT/INTERSCOPE]

{ 7 Days
CRAIG DAVID (WILDSTAR/ATLANTIC
Good Morning Beautiful
ASHANT! (MURDER INC/DEF JAMIDJMG) i _STEVE HOLY {CURBJ
[ The Whole World (45 H
I PINK {ARISTA)
| Whenever, Wherever 46 'l’ Young'n {Holla Back)
SHAKIRA (EPIC)
Standing Still
JEWEL {ATLANTIC)

_| ENRIOUE IGLESIAS {INTERSCOPE}

Family Affair
MARY J BLIGE (MCA}

| Get The Party Started
25 ” Roll Out (My Buslness)

DACRIS {DISTURBING THA PEACED

(50} 5 .|. ! Anythmg

_ | JAHEIM FEAT.

@ Rocords with the greatest impressions increase. £ 2002, VNU Business Media, Inc. and SoundScan, Inc. All nghts reserved. Compiled from a national sample of airplay supplied by Broadcast Data
Systems' Radio Track service. 893 stations in Top 40, Pop, R&B Hip-Hop, Country, Latin, Rock and other popular formats are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross
impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. This data is used to compile the Hot 100.
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SONG NAME  LABEL NAME ARTIST | £2| 8= | 2|25
~==uill ROCK B
HOW YOU REMIND ME ROADRUNNER NICKELBACK 1 1 1 15
COWBOY ATLANTIC KIDROCK [ 2 2 2 127
IN THE END WARNER BROS. LINKIN PARK | 3 3 3 7
ONLY GOD KNOWS WHY ATLANTIC KIDROCK | 4 4 5 99
WITH ARMS WIDE OPEN WIND UP CREED | b 5 4 120
SMOOTH (FEAT. ROB THOMAS) ARISTA SANTANA | 6 6 6 126
KRYPTONITE REPUBLIC UNIVERSAL 3 DOORSDOWN [ 7 7 7 87
HOTEL CALIFORNIA (LIVE) GEFFEN RECORDS EAGLES | 8 8 8 30
YOU SHOOK ME ALL NIGHT LONG ATCO AC/DC | 9 9 9 4]
TURN THE PAGE CAPTAL RECORDS ~ BOB SEGER & THE SILVER BULLET BAND | 10 10 | 10 9
~=ull POP W
GET THE PARTY STARTED ARISTA PINK 1 1 1 9
MUSIC MAVERICK MADONNA | 2 3 3 68
BELIEVE WARNER BROS CHER | 3 2 | 2 |7
DON'T SPEAK  TRAUMA NODOUBT | 4 4 4 99
DANCING QUEEN POLYDOR ABBA| 5 6 5 173
LANDSLIDE REPRISE FLEETWOOD MAC | 6 5] 6 117
IF | HAD $1000000 REPRISE BARENAKED LADIES | 7 7 7 33
MAMBO NO.5 (A LITTLE BIT OF...) BMG RECORDS LOUBEGA | 8 8 8 153
WILD WORLD AgM CATSTEVENS | 9 9 9 29
TUBTHUMPING REPUBLIC UNIVERSAL CHUMBAWAMBA | 10 10 [ 10 | 40
—=sll R&B/RAP B
IT WASN'T ME (FEAT. RICARDO DUCENT) McA SHAGGY 1 1 1 39
LET'S GET T ON MOTOWN MARVIN GAYE | 2 2 2 201
ANGEL (FEAT. RAYVON) MCA SHAGGY | 3 3 3 21
FAMILY AFFAIR MCA MARY J. BLIGE | 4 4 4 15
THE DOCK OF THE BAY ATLANTIC OTISREDDING | 5 5 5 116
RIDE WIT ME (FEAT. CITY SPUD) UNIVERSAL RECORDS NELLY | 6 6 7 42
WHAT'S GOING ON  MOTOWN MARVIN GAYE | 7 7 6 189
E.|. UNIVERSAL RECORDS NELLY | 8 8 |8 63
NICE & SLOW LA FACE USHER | 9 9 | 9 10
BIG PIMPIN' (FEAT. UGK) ROC-A-FELLA / DEF JAM JAY-Z | 10 | 10 | 10 5
~mill (COUNTRY B
MARGARITAVILLE mCA JIMMY BUFFETT 1 2 1 18
LUCKENBACH, TEXAS BMG RECORDS WAYLON JENNINGS | 2 1 10 | 75
COPPERHEAD ROAD McA STEVE EARLE | 3 3 2 201
GOOD HEARTED WOMAN RCA WAYLON JENNINGS | 4 4 * 2
POP ATOP ARISTA ALAN JACKSON | b 6 3 97
MY MARIA ARISTA BROOKS & DUNN | 6 8 5 201
FRIENDS IN LOW PLACES CAPITOL NASHVILLE GARTH BROOKS | 7 7 4 28
NEON MOON _ARISTA BROOKS & DUNN | 8 9 6 163
CRAZY McA PATSYCLINE | 9 10| 7 209
MAAMAS DONT LET YOUR BABIES GROW UP TO BE COWBOYS BuG RECCRDS  WAYLON JENNINGS | 10 5 * 2
wetll LATIN e
BAILAMOS  INTERSCOPE ENRIQUE IGLESIAS | 1 1 1 165
| CORAZON ESPINADO (FEAT. MANA) ARISTA SANTANA [ 2 2 2 94
| LA BAMBA WARNER BROS LOSLOBOS | 3 3 3 177
COMO LA FLOR EMILATIN SELENA | 4 4 4 113
j BIDI BID! BOM BOM EMI LATIN SELENA| B 5 5 141
CLAVADO EN UN BAR WEA LATINA MANA | 6 7 7 97
ME CAI DE LA NUBE BMG RECORDS CORNELIOREYNA | 7 6 6 45
QUIZAS SI, QUIZAS NO POLYGRAM LOSTOROSBAND | 8 8 8 79
LA CUMBIA DEL GARROTE UNIVERSAL RECORDS  LOS DEL GARROTE | 9 9 9 79
SE ME OLVIDO OTRA VEZ WEA LATINA MANA | 10 10| * 95
—=till [NDIE BSOS—
HOW YOU REMIND ME ROADRUNNER NICKELBACK 1 ] 1 14
TOO BAD ROADRUNNER NICKELBACK | 2 2 2 12
LEADER OF MEN ROADRUNNER NICKELBACK [ 3 3 3 24
NEVER AGAIN ROADRUNNER NICKELBACK | 4 4 5 12
THE DEVIL WENT DOWN TO GEORGIA BLUE HAT CHARLIE DANIELSBAND | 5 5 4 24
BREATHE ROADRUNNER NICKELBACK | 6 6 6 24
BAD MOON RISING FANTASY ~ CREEDENCE CLEARWATER REVIVAL | 7 8 7 45
FOLSOM PRISON BLUES SUN ENTERTAINMENT JOHNNY CASH | 8 7 8 107
HAVE YOU EVER SEEN THE RAIN? FANTASY  CREEDENCE CLEARWATER REVIVAL | 9 9 9 50
DOWN ON THE CORNER FANTASY CREEDENCE CLEARWATER REVIVAL | 10 10 [ 10 | 52
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» B T v B TITLE 2 o TTLE
S I8 ARTIST (MPRINT/PROMOTION LABEL) S Al ARTIST IMPRINT/PROMOTION LABEL) 3 ARTIST (IMPRINT/PROMOTION LABEL) |
=7 ¥ NUMBER 1 /& w o
142} | UhHub swsanet 126 429 | | Oops (Oh My) S1J — Thank You
BEK EPIC) TWEET (THE GOLO MIND/ELEKTRAVEEG) 0100 (ARISTA}
1 | Lights, Camera, Action! 22 Hit ‘Em Up Style (Oops!) 44 This Is Me
MK CHEEKS IUNVERSAL) BLU CANTRELL (REDZONEARISTA) OREAM (BAD BOY/ARISTA]
3 . Hush Lil' Lady 25 What About Us? 45 You Make Me Sick
| COREY FEAT LIL ROMEQ ) BRANDY (ATLANTIC) PINK_ (LAFACEAARISTA)
4,4 | A Thousand Miles 29 433 Roll Wit Me 544 63| | Big Poppa/Warning
VANESSA CARLTON {ASM/INTERSCOPE PRETTY WILLIE (D/REPUBLIC/UNIVER: THE NOTORIOUS B..G. (BAD BOY/ARISTA)
S | = | Round And Round 30 434 Move It Like This 554 — [ | Stop Playin’
| JONELL & METHOD MAN (DEF SOUUDEF JAMIDJMG) BAHAMEN (S CURVE/CAPITOL || LEVERT AGEE FEAT MR LOW DOWN & EVOL AKNIGHTSTAR)
) | Can't Fight The Moonlight 31275 Think Big 56457 (| Dne More Chance/Stay With Me
LEANN RIMES (CURB) CRIMEWAVE {CRIMEWAVE| 2l THE NOTORIOUS BLG_(BAD BOWARISTA)
72— Feels Good (Don't Worry Bout A Thing) 26 Family Affair 57) — Lowrider
NAUGHTY BY NATURE FEAT, LW (TVT) MARY J BLIGE (MCA) CYPRESS HILL (COLUMBIA}
9 Never 14 That Was Then 49 Ain't Nobody (We Got It Locked!)
AMANDA PEREZ (UNIVERS: ROY JONES, JR_{BODY HEAD) THE RAWLD BOYS {HOUSE OF FIRE)
9 210 It's The Weekend 27 | | The Star Spangled Banner 46 Where's Your Head At
UL J (HOLLYWOODD) WHITNEY HOUSTON (ARISTA} BASEMENT JAXX (XUASTRALWERKSAVIRGIN)
0 Wi AM To PM 35447 Saturday (Ooch! Ocooh!) . SO | || Fiesta
CHAISTINA MILIAN (OEF SOUL/IDJMG) WOACRIS IDISTURBING THA PEACE/DEF JAM SOUTHIDJMG) _ RLKELLY FEAT. JAY-Z LJIVE)
8 7 Days 31| | EverythingUR 52 Love It
CRAIG DAVID [WILDSTAR/ATLANTIC) LINDSAY PAGAND (WARNER BRDS ) BILAL (MC 0PE)
128 — Dear God 30 Bunny Hop 62473 Young'n (Holla Back}
WILLE D ({RELENTLESS) DA ENTOURAGE (REQ BOY) FABOLDUS (DESERT STORM/ELEKTRAVEEG,
1 Osama-Yo' Mama 380 — | Should Be Sleeping 63466[ | Down A** Chick
RAY STEVENS (CURB) EMERSON DRIVE (OREAMWORKS (NASHVILLE)) JARULE FEAT CHARLI BALTIMORE (MURDER 1 /DEF JARIDIMG
14217 Pass The Courvoisier Part 11 32| | God Bless The USA 58 Buster
BUSTA RHYMES FEAT. P DI0OY & PHARRELL (J) LEE GREENWOOD (CURB) _ DENNIS A MENACE (1ST AVENUE]
158 — Foolish 40 451 Put Yo Sets Up 48 Freedom
ASHANTI {MURDER INC /DEF JAM/IDJMG) REOD EYEZ (2-B0) PAUL MCCARTNEY (MPLCAPITOL)
16 Where The Stars And Stripes And The Eagle Fly 35 | Love You 66 X Jump Up In The Air
AARON TIPPIN (LYRIC STREET) FAITH EVANS (BAD BOY/ARISTA) ORIGINAL P (WESTBOUNO)
12 Onty Time 36 | | America The Beautiful 55 Will1?
ENYA [REPRISE) ELVIS PRESLEY (RCA) 1AN VAN DAHL (ROBBINS)
15 4 1Do!! 28 || God Bless America 54 Someone To Call My Lover
TOYA (ARISTA) DANIEL RODRIGUEZ IMANHATTAN) JANET (VIRGINY
13 Dansin Wit Wolvez 44X — Partll 64 By Your Side
STRIK 9INE FADE/ECMD) METHOD MAN & REDMAN (OEF JAM/I0JMG) SADE (EPIC)
‘i 23 What's Luv? 40 Genie In A Bottie/Come On Over Baby (All | WantIs You) K702 72 Always On Time
FAT JOE FEAT. ASHANTI (TERROR SOUAD/ATLANTIC) CHRISTINA AGUILERA (RCA} JARULE FEAT ASHANTI (MURDER INC/DEF JAMADUMG
18 Can | Get That?!!? 42 Ji 70| | Separated
BEAR WITNEZ! (EARGASM) JAY-Z (ROC-A-FELLAVDEF JAMSOIMG) AVANT (MAGIC JOHNSONMCA)
19 My Sweet Lord 43 | | Where The Party At 72 — Can’t Get You Out Of My Head
GEORGE HARRISON (GNOME/CAPITOL) JAGGED EDGE WITH NELLY (SO SO DEF/COLUMBIA} KYLIE MINOGUE (CAPITOL)
24 That's Just Jessie 39 Knoc 69 Tell Me It's Real
KEVIN DENNEY (LYRIC STREET) KNOC- TURN'AL (LA CONFIDENTIAL/ELEKTRAZEEG) K-C1 & JOJO IMCA)
21 | - || Us Against The World 41 f | Lifetime 74) — Don't Mess With The Radio
PLAY (COLUMBIA} MAXWELL (COLUMBIA NIVEA (JIVE)
20 { | Never Too Far/Hero Medley vl 38 Peaches & Cream 56 Got Ur SelfA..
| 112 (BAD BOV/ARISTA) NAS (ILL WIL/COLUMBIA}

@ Recods with the greatest sales gains. @ 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. The top selling singles compiled from a national sample of retail store, mass mer-
chant, ar internet sales reports collected, compiled, and provided by SoundScan. This data is used to compile the Hot 100.
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w2 | TITLE Artist 5 8 nw 2z B TITLE Artist %)
3 o~ | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL a o 3 o~ | | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL O
] (3 13 44 | 341 | GOOD MORNING BEAUTIFUL Steve Holy = | 29
i®e N UMBER 1 3¢ ZiWeek=AiNumheil 0| wemmesziner ceanen CURB ALBUM & SQUNDTRACK cJt
111 |3} |AINTITFUNNY Jennifer Lopez Featuring JaRule 2 | 1 Ws13s52 (55| | young Kenny Chesney = | 51
S0 7..60TT1,C ROONEY,D.SHEA |JLOPEZ.C ROONEY,LLORENZO,7J.ATKINS, CADDILLAC TAH.0 HARVEY.JR.C MACK) EPIC ALBUMS CUT A WILSDN,B CANNDN K CHESNEY {CWISEMAN.N SHERIDAN.S MCEWAN) BNA ALBUM CUT
232 |1{ |ALWAYS ON TIME © Ja Rule Featuring Ashanti % | 1 52354 |59 | 1 BREATHE IN, | BREATHE OUT Chris Cagle = | 52
| L.GOTTI{JATKING S AURELIUS | LORENZD} @ MURDER INC/DEF JAM 588795°1DJMG _ | CUNDSEY(C CAGLEJ ROBBIN) CAPITOL {NASHVILLE) ALBUM CUT
32§ HOW YOU REMIND ME © Nickelback = [ 1 48 | 49} | BREAK YA NECK O Busta Rhymes = | 26
RPARASHAR (C KROEGER,NICKELBACK) @ ROADRUNNER 01 205YIDIMG DR. DRE (T SMITHAYOUNG,M ELIZDNDO,S STORCH FLEALFRUSCIANTE A KIEDIS.C.SMITH) ©J 21061
4Y4|4] |INTHEEND LinkinPark = | 4 WS4Y59)67] | ANYTHING Jaheim Featuring Next 2 | 54
| 0.GILMORE ILIIN PARK) WARNER BROS. ALBUM CUT KAYGEE F MOORE (K GIST.F MOORE,RL| DIVINE MLt ALBUM CUTAWARNER BROS.
6 | 7§ . | WHEREVER YOU WILL GO The Calling 2 | 5 55316173 A NEW DAY HAS COME Celine Dion 55
M TANNER (A KAMIN A BAND) RCA ALBUM CUT RWAKEW.AFANASIEFFANOVA (A NOVASMOCCIO) EPIC ALBUM CUT
3 5 | 5 | HEY BABY No Doubt Featuring Bounty Killer @ | 5 56156 (65| | MYLIST Toby Keith @ | 56
0 | Sty 8 ROBBIENO DOUBT (G STEFANT KANAL T.DUMONT,R.PRICE) INTERSCOPE ALBUM CUT | ) 'STROUD T KEITH (T JAMES R BISHOP) EAMWORKS (NASHVILLE) ALBUM CUT
718 9] WHAT ABOUT US? O Brandy @ | 7 573}71185{ | PASS THE COURVOISIER PART Il © Busta Rhymes Featurmg P. Diddy & Pharrell = | 57
RJERKINS (R JERKINSK PRATT.L DANIELS.E JERKINS H} @ ATLANTIC BS2IT* THE NEPTUNES (T SMITH P WILLIAMS,C HUGD) Q21154
8 110 | 13| | BLURRY Puddie Of Mudd = | 8 58158 |79] | RAPTURE (TASTES SO SWEET) O iio 2 | 58
0 || JKURZWEG (W.SCANTUN) FLAWLESS/GEFFEN ALBUM CUT/(NTERSCOPE L MMOSER J CREAMER STEPHARE K INALLM MOSER) © UNIVERSAL 015672"
7| s U:- U GOT IT BAD © Usher = | 1 Ml 55 | 57 {\J SOME DAYS YOU GOTTA DANCE Dixie Chicks 55
S JDUPRIB MCOX (URAYMOND,J DUPRLE M COX) © ARISTA 15006 _ | PWORLEY B CHANCEY IT JOKNSON.M MORGAN) MONUMENT ALBUM CUT
10312 (12| | CAN'T GET YOU OUT OF MY HEAD 0 Kylie Minogue = | 10 UMl 57 | 61 : { I'M MOVIN' ON Rascal Flatts @ | 57
_ | CDENNISRDAVIS C DENNISR.D.DAVIS) @ CAPITOL 77685° 0| M BRIGHTMWILLAMS IP WHITE D V.WILLIAMS) LYRIC STREET ALBUM CUT
5 | 8| | MY SACRIFICE Creed 2 | 4 61373(78| | SATURDAY (OOOH! OOOOH!) 0 Ludacris Featuring Sleepy Brown = | 61
J KURZWEG K KELSEY (M TREMONTLS STAPP} WIND-UP ALBUM CUT | ORGAMZLD WRIZE AC BRIDGES R WAOER MURRAY,P.BROWN) THA PEACE DEF JAM SOUTH £88875/iDJMG
12Y15 |23} WHAT'S LUV? O Fat Joe Featuring Ashanti 2 | 12 W62 367 | 71| | ROC THE MIC Beanie Sigel & Freeway @ | 62
L0 | |GOTTIA PARKER (J.CARTAGENALLORENZO,J ATKINSA PARKER.C.RIOS) @ TERROR SQUAD 85733 ATLANTIC _ | JUSTBLAZE {0 GRANT.L PRIDGEN.J SMITH) ROC-A FELLA/DEF JAM SOUNDTRACK CUT/IDIMG
13Y14 (18| | OOPS (OH MY) © Tweet = | 13 KXW 46 | 38| | WRAPPED AROUND Brad Paisley = | 35
" 1| TIMBALAND IC KEYS.T MOSLEY} @ THE GOLD MIND/ELEKTRA 67280" /EEG || F.ROGERS (B PAISLEY.C DUBDIS K LOVELACE) © ARISTA NASHVILLE ALBUM CUT
1111 { CAN'T FIGHT THE MOONLIGHT @ LeAnn Rimes = | 11 64164 | 64 | WRONG IMPRESSION Natalie imbruglia @ | 64
THORNG STACK {D.WARREN) @O O @CURBT3II6 | LSTANLEY (NIMBRUGLIAG CLARK) RCA ALBUM CUT
13|10 ' | 7DAYS© CraigDavid 2 | 10 (65 72|74 | THAT'S WHEN | LOVE YOU Phil Vassar 65
I MHILICDAVIDM HILLD HILL) © © O WILDSTAR 85232~ ATLANTIC 2 B.GALUMOREP VASSAR (P VASSAR,J WOOD) ARISTA NASHVILLE ALBUM CIST
16318 | 221 | GIRLFRIEND ‘N Sync Featuring Nelly = | 16 Y 65 | 54 ' : | TAKE AWAY Missy "Misdemeanor” Elliott Featuring Ginuwine & Tweet ® | 45
2 ] THE NEPTUNES (J TIMBERLAKE,C HUGO,P WILLIAMS) JIVE PROMO SINGLE | TIMBALAND.C.BROCKMAN,M ELLIOTT (MELLIOTT,T MOSLEY) THE GOLD MIND/ELEKTRA ALBUM CUT/EEG
14 116 ",TT‘ LIGHTS, CAMERA, ACTION! O Mr. Cheeks = | 14 YA 62 | 621 | HEY LUV (ANYTHING) Mobb Deep Featuring 112 = | 58
| BINKI (T KELLY.R HARRELLL CASTONA POREE.F WILSON) @ O @ UNIVERSAL 156257 HAVOC IA.JOHNSON.K MUCHITA D.JONES, 0.PARKERM.KEITH.M SCANDRICK) LOUO/COLUMBIA ALBUM CUT
187122 | 30 |" {1 LOVE YOU © Faith Evans < | 18 338 70 | 70 ';n WHAT (F SHE'S AN ANGEL Tommy Shane Steiner = | 48
~ 1| BUCKWILD,S COMBS M WINANS {F EVANS A BEST.M JAMISON.J LOPEZ,8 SPRINGSTEEN,| HAYES) @ BAD BOY 794257/ARISTA D! U RITCHEY (B WAYNE) RCA (NASHVILLE) ALBUM CUT
19325 (31| | UDON'T HAVE TO CALL Usher = | 19 69374 |75( | FORYOU Staind = | 49
| THE NEPTUNES (PWILLIAMS) ARISTA ALBUM CUT B J ABRAHAM (STAIND} FUIP/ELEKTRA ALBUM CUT/EEG
T ¢ GREATEST GAINER / AIRPLAY &) | HOT SHOT DEBUT ¢
20 1 29 | FOOLISH o Ashanti = | 20 70 | UNDERNEATH YOUR CLOTHES Shakira < | 70
1.GOTTIJADOUGLAS, LORENZO) @ MURDER INC/DEF JAM 588986 /IDJMG S MEBARAX ALLMENDEZ (S MEBARAK R L MENDEZ) EPIC ALBUM CUT
17 WHENEVER, WHEREVER Shakin < | 6 M71Y} = | | THE MIDDLE Jimmy Eat World = | 71
S MEBARAK R.T MITCHELL (S MEBARAK R.T MITCHELLG ESTEFAN) © EPIC ALBUM CUT S0 L | MTROMBIND.JIMMY EAT WORLD LJMMY EAT WORLD) DREAMWORKS ALBUM CUT
19 (19| | THE WHOLE WORLD OutKast Featuring Killer Mike = | 19 [(72)77 | 77| | CRAWLING IN THE DARK Hoobastank = | 72
] ET3(ABENJAMIN,A PATTON.D SHEATS M RENDER) ARISTA ALBUM CUT JWIRT {D ESTRIN D ROBB) ISLANO ALBUM CUTADJMG
23428 | 47 ESCAPE Enrique Iglesias = | 23 68 | 43 “' | THE WORLD'S GREATEST R.Kelly 2 | 34
)| SMORALES F IGLESIAS (E.IGLESIAS,S MORALES K DIOGUARDLD.SIEGEL) INTERSCOPE ALBUM CUT L RKELLY(RKELLY) INTERSCOPE/JIVE SOUNDTRACK CUT
23 | 21 | FAMILY AFFAIR O Mary J. Blige = | 1 74 \ 1 NEED A GIRL (PART ONE) P. Diddy Featuring Usher & Loon = | 74
OR, ORE {M.J BUGE.P.A PIERRE-LOUIS,L N LODGE.B. MILLER A YOUNG.C KAMBON,M ELIZONDO,M BRADFORD) © @ MCA 155634 == S COMBS,M WINANS, THE HITMEN {S.COMBS, J KNIGHT,M JONES,E MATLOCK,C HAWKINS,S LESTER,J.THOMAS) BAD BOY PROMO SINGLE/ARISTA
20 |14} 31 GET THE PARTY STARTED © Pink @ | 4 75) o | THIS WOMAN'S WORK Maxwell 2 | 75
| LPERRY (LPERRY) @ ARISTA 15074 ST ] uszE ikBUSH) COLUMBIA EP & ALBUM CUT
26 126 | 271 | HANDS CLEAN Alanis Morissette 2 | 26 M 65 | 60 | WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson < | 28
AMORISSETTE (A MORISSETTE) MAVERICK ALBUM CUT/REPRISE I 10| KSTEGALL (A JACKSON) ARISTA NASHVILLE ALBUM CUT
27 [ 28} . | NOTHING IN THIS WORLD Keke Wyatt Featuring Avant 2 | 27 77179 (81| ! INSATIABLE © Darren Hayes < | 77
SHUFF (S.HUFE,MAVANT) MCA ALBUM CUT = W.AFANASIEFE.D HAYES,V CALDERONE.P.R. LA ROSA (D.HAYESW.AFANASIEFF) © COLUMBIA 79736
21 | 17 ns NO MORE DRAMA © Mary J. Blige @ | 15 78 13 0 | DRIVE (FOR DADDY GENE) Alan Jackson 78
; JJAMTLEWIS (J.HARRIS (1| T.LEWIS,B.DEVORZAN,P.BOTKIN, JR) © MCA 155929° | KSTEGALL (AJACKSON) ARISTANASHVILLE ALBUM CUT
W24 [24] | ROLL OUT (MY BUSINESS) © tudacris = | 17 {79Y TOO BAD Nickelback @ | 79
0| IMBALAND (C BRIDGES.T MOSLEY) ) THA PEACE/DEF JAM SOUTH 58879210 JMG Wit || RPARASHARNICKELBACK C KROEGERNICKELBACK) ROADRUNNER ALBUM CUT;i0JMG
30431 (35} | DON'T YOU FORGET IT© Glennlewis < | 30 8018091 | ANY OTHER NIGHT © Sharissa = | 80
AHARRIS (G LEWIS A HARRIS) @ EPIC 79649* © | THE UNIT (D.COVERT K. CANNON,0 JACKSON,THE UNIT) © MOTOWN 015378 /UNIVERSAL
32 (25} - | HERO Enrique Iglesias ® | 3 76| 63 [) | HUSH LIL' LADY O Corey Featuring Lil' Romeo R | 63
| MTAVLORIEIGLESIAS,P.BARRY.M.TAYLOR) INTERSCOPE ALBUM CUT L] MULEE (P CAMPBELLO SMALLSP SMITH.C HODGES YOK.ISHARLP MILLER KAREEMA) ® O NOONTIMEMOTO
32137 |41) | | MORE THAN A WOMAN Aaliyah = | 32 66 | 58| { BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) © Mystikal = | 37
| TIMBALAND {T.MOSLEY,S GARRETT) © BLACKGROUND ALBUM CUT | THE NEPTUNES (M TYLER PWILLIAMS,C HUGO) @ JIVE 4292
33 (36] | THE COWBOY IN ME TimMcGraw < | 33 [83)83|89| | NEVERO Amanda Perez 83
B GALLIMORE,J.STROUD,T.MCGRAW C WISEMAN. J STEELE A ANDERSON) CURB ALBUM CUT __B HROADA PEREZ (A PEREZ) @ O © UNIVERSAL 015542
35 29| | BUTTERFLIES Michael Jackson 14 843 _ | I SHOULD BE SLEEPING © Emerson Drive 2 | 84
| MJACKSON.AHARRIS (A HARRIS, M AMBROSIUS) EPIC ALBUM CUT b !f SKING,J STROUD {LDREW.S SMITH) ® © DREAMWORKS (NASHVILLE) 450062
39 (39| | WELCOME TO ATLANTA Jermaine Dupri & Ludacris < | 35 78 | 66 ‘.?I IN ANOTHER WORLD Joe Diffie b6
_ % ! )DUPRLBM COX (J.DUPRILUDACRIS K PARKER) 50 S0 DERDISTURBING THA PEACE/DEF JAM SOUTH ALBUMS CUT/COLUMBIA - D.COOK.LWILSON (T SHAPIRO.WWILSON,J YEARY) MONUMENT ALBUM CUT
M 36 [ 37| | BRING ON THE RAIN Jo Dee Messina With Tim McGraw = | 36 (86 188 |92} | THAT'S JUST JESSIE © Kevin Denney 86
B.GALLIMORE.T MCGRAW (B MONTANAH DARLING) CURB ALBUM CUT 11| LREYNOLDS (KDENNEYKK PHILLIPS,P J MATTHEWS) @ LYRIC STREET 164063
34 33| . | SUPERMAN (IT'S NOT EASY) Five For Fighting < | 14 82| 83 ;'_"‘ ALIVE P.0.D. 2 | 41
G.WATTENBERG (J ONDRASIK) O AWARE ALBUM & SOUNDTRACK CUT/COLUMBIA = & HBENSON,P.0.D. (SONNY,MARCOS, TRAA WUV) ATLANTIC ALBUM CUT
N 38 | 26 ]_—_i CARAMEL O City High Featuring Eve = | 18 1 84 | 87 '1, 1 BROTHA © Angie Stone 2 | 52
= | JDUPLESSIS.R TOBY,R PARDLO.JAY-EYE-ZEE {RTOBY,G XAVIER J.DUPLESSIS R PAROLOE JEFFERS) @ BOOGA BASEMENT 497608°/INTERSCOPE | RSAADIQLJAKE & THE PHATMAN (A STONE.R SAADIQLH LILLY,G STANDRIOGE.R € OZUNA) @210
i 41 | 42 THE LONG GOODBYE Brooks & Dunn 39 ‘M 90 - | CHOP SUEY System Of A Down = | 76
K.BROOKS,R.DUNN,M WRIGHT (P.BRADY.R KEATING) ARISTA NASHVILLE ALBUM CUT UI | RAUBIN.D MALAKIAN,S TANKIAN (S TANKIAN.D MALAKIAN) AMERICAN ALBUM CUT/COLUMBIA
40047 |53 YOUTH OF THE NATION P.0.D. ® | 40 oM 87 | 93} | GOTURSELF A... O Nas = | 87
HBENSON.P.0.0. (SONNY,MARCOS, TRAAWLV) ATLANTIC ALBUM CUT L | MEGAHERTZ MUSIC GROUP (N JONES MEGAHERTZ.C.BURNETT.S EDWAROS P MARSH.R SPRAGG.J BLACK) @ ILLWILL 79676*/COLUMBIA
42 {50} | BLESSED Martina McBride = | 41 Jilll 85 | 82| | ROUND AND ROUND 0o Jonell & Method Man = | 62
_ | M MCBRIDE.P WORLEY (H.UNDSEY.T.VERGES B JAMES) RCA (NASHVILLE) AUBUM CUT S0 HI-TEK (S.SHOWES.T.COTTRELLC SMITH) @ © DEF SOUU/DEF JAM 583852/1DJMG
¥ ..
42449 | 52 P WASTING MY TIME Default @ | 42 ¥4 86 | 84 JIGGA © ay-Z 66
| RPARASHER 1J.J HORAD.SMITH.DEFAULT) TVT ALBUM CUT 11| POKE & TONE (S CARTER.J C.OLIVIER,S J BARNES) @ ROC-A-FELLA/DEF JAM S88500°/IDJMG
43160 | —| | DON'T LET ME GET ME Pink 43 K93}93| — | IT'S GOIN' DOWN © X-Ecutioners 2 | 93
= | D AUSTIN {PINK.D AUSTIN) ARISTA ALBUM CUT _ | MSHINODAR RAIDA.S.CANE (M.SHINODA JHAHNAWILUAMS K BAILEY.R AGUILARM.JONES A JOINER) © LOUD/COLUMBIA 9133°
@< Qe 94197 | — AWNAW O N Roots %
's" G REATEST GA|N ER / SALES 's‘ J CHAMBERS M CAREN (W.HUGHES,MADAMS V.TISOALE.R ANTHONY,J.CHAMBERS) o?\mncgsﬂuﬁ 4
44 J50 | 45 UH HUH o B2K = | 38 W95)05f | | VIDEO India.Arie 2 | 47
C.STEWARTB2K (CA STEWARTT NKHEREANYE T.HALEM CRAWFORO,J HOUSTON.D.FREQERIC) D O EPIC 19686 - | LARIE,C.BROADY (iNDIA ARIE.S. SANOERS,C BROADY.R HARRIS) MOTOWN ALBUM CUT/UNIVERSAL
45351 | 56| ALL YOU WANTED Michelle Branch = | 45 M 81 - | JUST LET ME BE IN LOVE Tracy Byrd = | 44
J.SHANKS (M BRANCH) MAVERICK ALBUM CUTAWARNER BROS | B.JWALKERJR (T.MARTIN.M NESLERT.SHAPIRO) © ACA (NASHVILLE) ALBUM CUT
46 463 (80| A THOUSAND MILES © Vanessa Carlton = | 46 97 ) NO MATTA WHAT (PARTY ALL NIGHT) 0 Toya 97
RFAIR (V.CARLTON} @ A&M 497676/INTERSCOPE — D.FRANKK DAVIS {N.BUTLER,0.FRANK] _ © ARISTA 15108°
45 | 46 DROPS OF JUPITER (TELL ME) Train® | 5 98398 | — KNOC o Knoc-Turn'Al With Dr. Dre & Missy "Misdemeanor” Elliott @ | 98
| B.OBRIEN(TRAIN) © COLUMBIA ALBUM CUT 2 DR DRE.PROPHECY ENTERTAMM T (R HARBORR MONROE.D DURANT £ PACAIOSA SALON M ELLIDTTAYOUNG) © LA CONFIDENTIAL/ELEKTRA 67290° £EG
43 | 48 YOUNG'N (HOLLA BACK) © Fabolous % | 33 289 86| 1 MISS YOU © DMX Featuring Faith Evans = | 86
THE NEPTUNES (J JACKSON,C HUGO,P WILLIAMS) @ DESERT STORM/ELEKTRA 67265°/EEG . : KID KOLD (E.SIMMONS 8 COLUINS) @ RUFF JAM 588874°/1DJMG
40 | 32| | STANDING STILL Jewel @ | 25 92 941 | DEFY YOU The Offspring = | 77
D HUFF.J KILCHER (J. KILCHER.R NOWELS) O ATLANTIC ALBUM CUT | Ll B.0BRIEN (THE DFFSPRING) COLUMBIA SOUNDTRACK CUT
.s h th h v r 6 ty, for the largest sales and airpl the chart. = Videoclip availability. © | il single available and | The lar singles and acks compiled
ged upon Recording I £) c@rpon. sh.’mm I FIAR Lorutcanin for vt Siament of i ons Pl i acdtnal o o e e anie and (lnmmaml:amIaI':au:v?;l o Biaadcas Bt - N
Retail Launch: Indicates first full we ek that retail release contributes to sang's point lo(al Alrplav on songs are not eligible for the Hot 100 until they reach the top 75 cf the Hot 100 Airplay chart. Songs are removed from the Hot 100 ani Hm 100 Anr lay charts simul- | Systems radio playhsts and retail store, mass W W)
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Cajun

Continued from page 5

ready chickens and sausage—Cajun
Mardi Gras traditionally showcases the
area’s finest Cajun and zydeco bands.
Many of the musicians playing the
transcendent, mostly acoustic accor-
dion- and fiddle-based music during
February at this year’s Mardi Gras fes-
tivities were quite young—some not
even high-school age.

“I think the golden age of Cajun
music is back,” says Mark Layne, sales
manager at Ville Platte, La., station
KVPI and host of the daily Cajun
Rendezvous show in French, as well
as of the long-running Saturday-
morning live Cajun music broadcast
from the famed Fred’s Lounge in
neighboring Mamou, La.

“Twenty to 30 years ago, Cajun
music was on its last ropes, because
kids weren’t listening to it and wanted
to hear rock,” Layne continues. “But
for some reason, kids today have devel-
oped a taste for it and are hearing it
from masters like the [late] Dewey Bal-
fas and the Marc Savoys.”

ROCK AROUND THE SWAMP

Even the South Louisiana Cajuny/
country/R&B/rock’n’roll fusion genre
known as “swamp pop” is showing
signs of renewed life, he adds. “It was
really on its last ropes with old guys
like Johnnie Allan and Rob Bernard
pushing 60, but it is alive now, thanks
to young artists like Don Rich.”

Examples of important young
Cajun artists are Hunter Hayes—the
10-year-old accordionist/bandleader
phenomenon who has gained nation-
al publicity because of his youthful
showmanship and comparatively exot-
ic Cajun music. There’s also la Bande
Feufollet, the young teen Cajun group
out of Lafayette, La., comprising four
boys and two girls who are the prod-
uct of Louisiana’s French Immersion
program for preserving the state’s
French language and heritage.

“What’s so amazing is that even peo-
ple like [young Lafayette-based Cajun
star/accordionist/bandleader and Feu-

follet producer| Steve Riley, when he
began, was among a lot of kids and
younger people who enjoyed Cajun
music but sang songs phonetically,”
Layne notes. “But these are the first
kids who took up the French language
and learned it in school and can con-
verse with you—which means a lot. It’s
nice to preserve the music culture, but
language is just as important.”

Important for Layne, too, is original
material. “What I'm hearing from fel-
low DJs and people who buy music is
that they like to hear new, original
stuff,” he says. Then he alludes to the
traditional practice of recording the
same tried-and-true Cajun chestnuts
over and over again. “There’s so many
versions of [so-called Cajun national
anthem| ‘Jole Blond,” but if these
young kids can write some songs and
come up with some original stuff, it
would mean a lot.”

Feufollet’s self-released second
album, Belle Louisiane, in fact does
have a pair of original compositions by
the group, which now ranges in age
from 12 to 17.

“They all speak French—and that’s
like a huge asset—and they write their
own stuff in French, giving them a leg
up onme,” says Riley, himself a former
Cajun Wunderkind who apprenticed
with the late, great Cajun fiddler/vocal-
ist Balfa of the Balfa Brothers Band.
Though at 32, Riley’s still a young
Cajun music lion. “I couldn’t fathom
writing my own songs and recording
them at their age. They’ll be phenom-
enal when they're older.”

But Feufollet and Hayes aren’t
alone. “Feufollet is the only band
where they’re all young, which makes
them an oddity,” Riley says, “but there
are a lot of young kids playing today—
great musicians playing several differ-
ent instruments.”

Courtney Granger, 19, who hails
from the prairie Cajun capital of
Eunice and plays fiddle and bass in the
group Balfa Toujours, agrees.

“There are more younger Cajun
musicians, especially in the past few
years,” says Granger, whose great-uncle
was Dewey Balfa (Granger’s bandmate
Christine Balfa is his daughter) and
who can “sing like Dewey and cry like
Dewey,” according to Cajun and zyde-
co maven/music retailer Todd Ortego.

CAIUN HIGH SCHOOL

“High school was terrible,” Granger
continues, recalling a not-so-distant
time when Cajun music wasn’t so cool
to a Cajun peer group bent on assimi-
lating the typical top 40 pop music
influences of the rest of the country. “I
wouldn’t tell anybody I played fiddle or
was in a Cajun band, and now my
school mates go, ‘Wow!’ They appreci-
ate it now, and I have to thank people
like Steve Riley—who’s still young
himself—for making it cool to play
accordion and fiddle.”

Ortego, owner of the Music Machine
music store in Eunice and the long-
time co-host of the weekly Front Porch
Zydeco show on KVPI, is in a prime
position to observe a “wealth of young
musicians” in both the Cajun genre
and its close Creole cousin, zydeco.

“There’s definitely interest in these
young guys in playing the music of
their musical heritage—or variations
of it—so I think the music will be OK
for awhile,” Ortego says. “The musicis

being handed down from generation
to generation. So when someone like
[young zydeco accordionist] Jo Jo Reed
starts up on his own, I have to com-
pliment him, because there was no one
in his family to get it from.”

But not all of the young musicians
arriving on the Cajun/zydeco scene
even hail from the genres’ home base,
as Cajun musician/historian Ann
Savoy notes.

“There are out-of-town people like
Dirk Powell [the old-time mountain
music multi-instrumentalist who plays
accordion and strings in Balfa Tou-
jours and is married to Christine Balfa]
from Kentucky, [guitaristivocalist] Lisa
McCauley, who married Cory
McCauley and plays in his band the
Evangeline Aces, and of course, Ann
Savoy,” says Savoy, herself a Virginian
and a guitaristivocalist who migrated
to Eunice 26 years ago.

She records with her accordionist
husband, Marc Savoy, and Rhino group
BeauSoleil’s frontman/fiddler Michael
Doucet in the Savoy-Doucet Cajun
Band (which is signed to the Arhoolie
label), as well as with Rounder Cajun
girl group Magnolia Sisters, which also
stars Christine Balfa. (Incidentally, they
all cut records in traditional, stripped-
down style in an outdoor kitchen that
was built on the Savoys’ property in

younger players are bringing to a
musical form that was isolated—and
virtually static—for nearly two cen-
turies following the original French-
Cajun settlers’ expulsion during the
French and Indian Wars in 1755 by the
British from Acadia in Nova Scotia,
Canada, and their heart-rending mi-
gration to the swamps, bayous, and
prairies of South Louisiana.

But Marc Savoy concedes to having
mixed feelings about the younger musi-
cians, himself having grown up in a
French-speaking household, learning
to play the accordion in the presence of
the instrument’s greatest masters, and
building his own “Acadian” brand of
prized accordions out of his Savoy
Music Center shop in Eunice since
1966. Indeed, he has passed his love of
the accordion on to his youngest son
Wilson, 20, a dazzling accordionist/
pianist/singer who is now studying his
father’s musicianship in much the same
way that his father intently watched his
elders play—and then knew instinc-
tively how to play himself the first time
he actually picked up an accordion.

“The year my mother and father
married in 1928, my father planted a
sassafras tree in commemoration,” says
Marc Savoy, who lives with his family
in his parents’ 91-year-old farmhouse.
“When he died 50 years later, the tree

Saturday-Morning Jam. Musicians and costumed Mardi Gras participants spill

out of the packed Savoy Music Center and into the front yard during the
weekly Saturday-morning jam session at Marc Savoy’s accordion shop.

(Photo: Tommy Hillman)

1952 and was recently converted into
a tiny, three-room studio.)

“People from out of town come into
the culture from another perspective
and marry Cajun people and add a
major influence,” Savoy continues.
“They see it from another angle and see
the value in it that is sometimes missed
when you're immersed in it from birth.”

YOUNG COUNTRY CAJUNS

Savoy further distinguishes between
the young “country Cajun” musicians
who come from the more rural areas
and understand “the old Cajun honky-
tonk sound” and those who have a
more urban, educated upbringing in
bigger and more cosmopolitan Cajun
settings like Lafayette. “Both are real-
ly good,” she says, though she clearly
leans toward the music emanating
from the more authentic country
Cajun backgrounds.

In this regard, her husband Marc is
renowned for his fierce sense of Cajun
musical and cultural traditionalism.
Yet he is no less open to and respectful
of the new sounds that many of the

died, so I cut the tree down. When I saw
how pretty the wood was, I kept it and
made an accordion for Wilson out of
the wood his grandfather planted.”

The circle is unbroken. Ortego ob-
serves that Wilson Savoy naturally plays
like his father but sings like the immor-
tal '50s accordionist and incredibly
emotive vocalist Iry LeJune. At the
Savoy Center during Mardi Gras, Wil-
son was able to jam with ease with fid-
dler Billie McGee, son of Dennis, as Cre-
ole fiddler Roosevelt Richard looked on.

“It’s like learning to walk,” contin-
ues Marc Savoy, whose oldest son Joel,
21, is also a musician who plays strings
in highly touted Lafayette band the
Red Stick Ramblers. “That’s what this
is: a continuation of the culture that’s
found in the home. Unfortunately,
much of the music today is not an
extension of the home but the result
of a commercial impetus that robs its
essence of warmth and soul and be-
comes a cold presentation of nothing
but technique. Luckily, there’s enough
of the good kind today to perpetuate
Cajun music into the future.”

CUTTING TO THE CORE

Here, Marc Savoy cuts to the mag-
netic core of Cajun music and to why
its singular mix of joy and sadness
attracts both those who are Cajun-
born and the many others around the
world who have come under its infec-
tious spell from outside the culture. It
“bites and burns and blisters the
heart,” as Pierre V. Daigle described
LeJune’s music in his aptly titled 1972
book Tears, Love and Laughter—The
Story of the Cajuns and Their Music.
Ann Savoy, who authored the ency-
clopedic 1986 tome Cajun Music—A
Reflection of a People, says, “There
seems to be this kind of underlying
drone you hear beneath the music that
for some reason makes you feel emo-
tionally connected to all the other
ancient, tonal-based musics, like Celtic
or old French music. On top of that is
all the power and energy and the pain
that cries out of the voices of the sing-
ers, plus the inimitable joy that ra-
diates from the happy songs.”

Cajun music, in essence, is a mani-
festation of in-common humanity. “Joel
and [fellow Red Stick Rambler fiddler]
Linzay Young both grew up and em-
braced Cajun music as a part of life, like
learning to walk and speak and take care
of themselves,” Marc Savoy says. “It was
something they did, and that’s the way
it should be: a proper place in life [that]
you don’t perform but actually live.”

But Marc Savoy acknowledges that
the Red Stick Ramblers, whose epony-
mous album has just been released on
Louisiana Radio Records, go well be-
yond traditional Cajun music. The back
of the CD directs store clerks to file it
under “authentic Cajun Gypsy
swing”—the group’s own succinct
summary of its distinct sound. Liner-
note writer Doucet of celebrated tradi-
tional/progressive Cajun band Beau-
Soleil (named after the nickname of
heroic Acadian guerrilla fighter Alexan-
dre Broussard), put it this way: “From
Cajun to Western swing to hot club
jazz, these cultural bohemians bring us
a refreshing new chapter to the con-
tinual creativity of Louisiana music.”

Marc Savoy adds, “They embrace
other forms, but they’re an extension
of the Cajun culture.”

Joel Savoy says, “It was just there for
me to pick up, with every kind of
instrument lying around. Linzay and

I started playing fiddles together when .

we were 6 or 7 and always clicked.
Then we went to college in Baton
Rouge [La.] and got lucky and met the
right people to do all kinds of music.”
The Ramblers’ sound includes Cajun
fiddle tunes a la Dewey Balfa and fellow
late great fiddler Dennis McGee, West-
ern swing from the likes of Bob Wills,
and hot '20s and '30s jazz patterned
after such luminaries as Django Rein-
hardt. Another young Cajun act, Moise
& Alida Viator, has likewise expanded
its repertoire from its traditional roots.
“We’ve gone more into horn-based
New Orleans Creole jazz sung in Cre-
ole French—which is even more rare
and obscure than Cajun French,” 21-
year-old Moise Viator says, “so we’re
trying to save that now.” He and 17-
year-old sister Alida’s acclaimed 1999
atbum Mo Belle Creole {Acadiana)
imaginatively explored South Loui-
stana French music styles.
“We haven’t changed ethnic her-
(Continued on next page)
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itages and still have that Cajun ele-
ment, but we realized we were getting
older and didn’t want to be doing just
a brother/sister duo any more like the
first album,” adds Viator, who also
makes hand-crafted traditional Creole
fiddles and violas with his sister at the
family’s Tasso, La., home near Eunice.

But the two fiddler/guitarist/ivocalists
are now in college in New Orleans,
where they’ve formed the nine-piece
group Eh, La-Bas!, named for the old
Creole greeting, “Hey, over there!” (It is
also a theme-song title for Dixieland
jazz great Kid Ory’s Creole Orchestra.)
So, they've relinquished their role as
reigning teen Cajun musicians to Feu-
follet. (The name “feufollet” derives
from the “crazy fire” of Cajun legends
regarding the burning of “marsh gas.”)

“[ listen to modern music now but
always listened to Cajun music when
I was younger and still do,” the group’s
14-year-old accordionist/fiddler/vocal-
ist Christopher Stafford says. “I've
always been a fan and never thought it
was uncool, because it’s my culture—
not anyone else’s—that’s only here
and is unique.”

Meanwhile, over in nearby Caren-
cro, La., 25-year-old accordionist/band-
leader Horace Trahan fashioned his
initial following as a traditional Cajun
music player and is one of the new
leading zydeco stars, having shifted to
zydeco for his second album with his
band, the New Ossun Express: last
year's Reach Out and Touch a Hand
(Zydeco Hound Records).

“A lot of older people don't like it,
because they think I'm getting away
from tradition,” Trahan observes, “but
after [acoustic Cajun recording pioneer]
Joseph Falcon in the "20s and "30s, [leg-
endary accordionists] Nathan Abshire
and Aldus Roger started using electric
instruments—so I'm just going with
the times. The main thing in being a
musician is to put in what you feel—or
else [you'd] go crazy. But I always like
zydeco—and French [Cajun] music,
blues, reggae, rap, rock. 'mstill a young
fellow and want to have fun.”

Trahan, who is white, also stands
out for leading a band that is racially
mixed, while most zydeco bands are
predominantly black, in keeping with
the roots of the R&B-influenced,
accordion/rub-board-fueled black Cre-
ole companion of Cajun music. “It’s
the first time black and white musi-
cians got together to play music, and |
caught a lot of hell because some peo-
ple didn’t know how to take it.”

Sean Ardoin, the 32-year-old Lake
Charles, La., zydeco accordionist and
leader of Tomorrow Recordings group
Sean Ardoin & ZydeKool, suggests that
Trahan and other young zydeco artists
are emerging at a propitious time. “As
far as zydeco’s concerned, it’s all young,”
he says. “All the old ones are dead or
have passed on their bands to their chil-
dren—so it’s our zydeco now: We
decide what it is and what we play.”

THE NEXT SALSA?

The current zydeco, Ardoin contin-
ues, “is not [the so-called] ‘nouvelle,’
which implies that we don’t know what
we're doing or that we fell on this shit
yesterday, but for the most part, it’s the
same as it ever was. We still borrow
from the popular music and trends of

the day, and I'm trying to do everything
I can to make it the next ‘Livin’ la Vida
Loca,” because it has an opportunity to
blow up like salsa: It's party music that
can’t be denied, with a dance and cul-
ture to go with it. Once it gets media
attention, it can be readily accessible
and has no choice but to blow up.”

Ardoin is the older brother of Chris
Ardoin, for whom he played drums in
Chris Ardoin & Double Clutchin’. (The
band name derives from the double-
bass kick-drum beat that drives a lot of
contemporary zydeco groups.) His
father was zydeco bandleader Law-
rence “Black” Ardoin, and he is the
grandson of famed Creole accordion-
ist Alphonse “Bois-Sec” Ardoin, a
cousin of the pioneering '30s Creole
accordionist Amédée Ardoin.

“I'm big on vocals and making real
songs with a beginning, middle, and
end; verse, chorus, and bridge; and gui-
tar solos,” Sean Ardoin continues, fur-
ther contrasting his songs with the tra-
ditional rural zydeco song subjects and
shouts. “It can't just be ‘O, bi-bi,” or ‘I
got a mule,” but topics that people can
relate to, with catchy lyrics and hooks
that emulate and resemble the music
of the day while maintaining its own
roots, if you know what I'm saying. That
way, the zydeco dance in Southwest
Louisiana translates to other places.”

Warren Storm on drums and rock gui-
tarist C.C. Adcock. Then there’s 47-year-
old Pierre Part, La., native Don Rich.

“He’s already a legend from south of
Baton Rouge, but he’s packing them
in the Lafayette clubs, and he has fans
following him in buses,” says Floyd
Soileau, the venerable head of Ville
Platte’s Flat Town Music Company,
home of the Swallow Cajun label (the
name “Soileau” is pronounced “swal-
low”), the Maison de Soul zydeco label,
and the Jin swamp-pop label to which
Rich is signed. Jin's six-volume Swarmp
Pop series (the seventh installation is
due soon) is in fact “the foundation”
for Soileau’s catalog.

But Soileau—who also wholesales,
retails, and publishes music out of his
corporate headquarters—reports that
all is not well in Acadiana—at least in
traditional music business terms.

“We have a soft market, with limit-
ed radio exposure other than one or
two hours a week for our music on
most of the stations that do play it,”
Soileau explains. “So you can't get rep-
etition, and with the demise now of
most of the Cajun clubs, there’s hard-
ly any jukeboxes any more that play it.
All this [is] combined with added
demand for the entertainment dollar
in DVD movies and people buying
players, and of course in Louisiana,

La., for more live music after a day of traditional merriment in the countryside.
Highlighting the festivities was a performance by Steve Riley & the Mamou
Playboys. (Photo: Tommy Hillman)

“ZydeKool Rollin’,” from Sean
Ardoin’s current rockin’ album Pullin’
(the title is illustrative of his accordion
play), draws on Creedence Clearwater
Revival’s “Proud Mary” and has lyrics
that “people in the city can identify
with, even if they don’t know what
zydeco is,” Sean Ardoin says—specifi-
cally, references to cell phones and
two-way pagers. “You’ll never hear
nothing about a mule on my CD.”

Todd Ortego cites other “relatively
young” key zydeco players as Eunice’s
Geno Delafose and Soileau, La.’s Keith
Frank, both descendants of important
zydeco artists (John Delafose and Pre-
ston Frank, respectively). Then there’s
Geno Delafose’s nephew Jeremy Fruge,
the 14-year-old accordionist/leader of
Jeremy & the Zydeco Hot Boyz, who
range in age from 10 to 15.

But there’s also a resurgence in the
seemingly moribund swamp-pop genre,
whose heyday essentially ended with the
Beatles’ arrival. Generating excitement
here is Steve Riley, who is moonlighting
in the Lafayette-based Lil’ Band O’ Gold,
along with swamp-pop “godfather”

we’re wide open for gambling—and
the money spent there is not being
spent in CD purchases.”

A significant negative factor, too, is
bootlegging. “With the market soft like
this, maybe we’re outpricing ourselves
with $15.99-$19.99 CDs and giving
people a reason to download off their
computers or buy from street vendors
at cut-rate prices,” Soileau says. “So if
I can come up with a good-value-priced
disc, consumers might feel it’s in line.”

This Soileau has successfully ach-
ieved by creating his ValueDisc line.
For a $5.99 price point, he has begun
releasing five- and six-song CDs by new
acts and established ones that lack
enough new material for a full new
album release.

Soileau introduced the ValueDisc
last year and has scored well with Keith
Frank’s Keith Frank and the Soileau
Zydeco Band and Jeremy & the Zyde-
co Hot Boyzes’ Move Your Feet Ya'll.

“Six songs for six bucks,” Ortego
notes. “You have to sell three times the
amount you sell of a full CD to make
the same money, but three times noth-

ing is nothing, because the amount of
CDs we're selling right now is nothing.”

According to Soileau, Frank's Value-
Disc is “flying off the bandstand” at
Frank’s shows, and Ortego is pleased
by his initial Music Machine sales.

“I've yet to find anyone reject a pur-
chase,” Ortego says of the ValueDisc
configuration. “It’s a good outlet for a
young band with not much material,
where they have trouble filling a whole
CD—and it gives them an outlet for
radio opportunities and selling a few
CDs at their gigs.”

Soileau nostalgically recalls that
when he first entered the record busi-
ness, James Brown would come out
with a new Federal Records single
every three months or so.

“The industry shot itself in the foot
when it abandoned the single format,”
he reflects, “because now you have a
$15.99 CD with 12-16 songs, and you
give it to the DJs, and they play a song
or two for a month, and then it sits on
the shelf for a year unless there’s a
hit—and the artist gets no extra play.
But with this [ValueDisc] concept, you
can come out with two or three a year
and give radio the chance to play not
one or two but three to six songs—and
you can sell a few CDs to jukebox oper-
ators, because they won't cost them
$12 on the wholesale level that they
have to spend for full CDs.”

ZYDECO SEEKS GRAMMY

Ortego notes there are plenty of
opportunities for young Cajun and
zydeco bands to gig in South Loui-
siana. “Maybe not as much as they'd
like, but there are always zydeco clubs
having trail rides, and almost every
weekend from spring to fall there are
festivals that use [everything from)] lit-
tle, inexpensive, upstart bands to
major stars—so if you're pretty good,
you can find work.”

In an effort to heighten the potential
for greater exposure of Cajun and zyde-
€o music, 965 Management’s Cynthia
Simien is now spearheading a drive to
institute a dedicated Cajun/zydeco
Grammy Award category apart from the
folk category it has long been relegated
to and which has only seen one Cajun
winner: BeauSoleil’s album Lamour Ou
la Folie won the honor for best tradi-
tional folk album in 1997.

“There was a compelling moment
for me when I realized how many
zydeco greats we've lost in the last few
years, from Rockin’ Dopsie to John
Delafose, Beau Jocque, Boozoo Chavis,
and Bebe Carriere—one of the last
greatest living Creole fiddle players
that Michael Doucet tutored with,”
says Simien, who met her zydeco-
artist husband, Terrance Simien, in
Charlotte, N.C., and now manages
him in Lafayette.

“It’s just tragic that these guys didn’t
get more recognized,” she adds, “espe-
cially seeing that other roots genres—
from bluegrass to blues to polka and
reggae and Tejano—were able to gar-
ner their own autonomous categories.
But the numbers are here to meet the
Grammy Award requirements, and we
just have to quantify and validate them.”

Meanwhile, Eunice native Terrance
Simien (whose latest album The Trib-
ute Sessions [AIM] salutes such depart-
ed personal influences as John
Delafose, Creole fiddler Canray Fonte-
not, and zydeco superstar Clifton Che-

nier) is preparing to bring his song/sto-
rytelling program Creole for Kids!—
which he’s performed to approximate-
ly 40,000 students in the age range
from kindergarten through high
school around the country since debut-
ing it in 1999—to the Kids Tent at the
New Orleans Jazz Festival this spring.
Carrying on the tradition, too, is Ann
Savoy’s acclaimed new Cajun music
tribute album Evangeline Made—A
Tribute to Cajun Music on Vanguard,
featuring the likes of established non-
Cajun musicians John Fogerty, Richard
Thompson, David Johansen, and Nick
Lowe, as well as younger ones like Patty
Griffin and Maria McKee.
“Musicians are really enthused
about the music,” Ortego concludes in
assessing the current state of French-
derived South Louisiana music as a
whole. “Some are playing rootsy stuff,
some contemparary—but they have to
do that: Dewey said words to the effect
that it’s OK if the music’s not as tradi-
tional as theirs was, that if you mod-
ernize it or put on a contemporary
spin, that’s OK, too, because it excites
someone to like it, and maybe they go
back and get other things. And you
can't do the same song all the time.”
Steve Riley adds, “Dewey would be
happy with what’s going on. He really
worried about what would happen to the
music, but it will be around forever.”
Courtney Granger offers a particu-
larly poignant observation. “As I get
older, I see the music still dying out a
bit and know it’s up to me and my gen-
eration to keep it up, or we don’t have
itanymore,” he says. “It’s such a unique
culture, and we don’t want to lose it.”
He recounts a dream of a few years
ago, before he first recorded and was
unsure of his musical direction. “I had
a lot of stuff on my mind as to what
way to go, and one night I fell asleep
and dreamed that I woke up and
Dewey was at my bedside and told me
it would all be OK and gave me confi-
dence,” says Granger, his great-
nephew. “He touched me on my heart
and I woke up—and then I knew I was
doing the right thing. He’s still here,
smiling and looking down.”
The English translation of Granger's
Balfa Toujours group is, of course,
“Balfa forever.”
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Goo Goo
Dolls

Continued from page 5

I'm realizing about it is you have to
build a big wall around yourself to pro-
tect what's really going on inside there.”

Then he stops, slowly looks up from
the floor, and says, “But don’t you even
hear a hint of me trying to convince
myself of what 'm telling you? [ mean,
I'm full of shit!”

Dolls co-founder Robby Takac dis-
solves into giggles.

It’s unlikely that the trio—gui-
tarist Rzeznik, bassist Takac, and
drummer Mike Malinin—will suffer
the slings of many critics on Gutter-
flower, the band’s eighth album, out
April 9 on Warner Bros.

The project’s 12 songs—eight
penned by Rzeznik, four written by
Takac—deal with communication or,
in many ways, the lack thereof, and
are set to a driving, melodic, accessi-
ble musical background. (See track
listing, this page).

HOPING ‘GUTTERFLOWER’ BLOOMS

Gutterflower—which takes its
name from a work by Chilean poet
Pablo Naruda—follows the biggest
studio album of the threesome’s
career. Dizzy Up the Girl, released in
1998, spawned a number of hits,
including “Iris” and “Slide,” main-
stream top 40’s most-played songs of
1998 and 1999, respectively. That
album has sold more than 5 million
units worldwide, including 3.6 million
in the U.S,, according to SoundScan.
(The group also released a compila-
tion, What I Learned About Ego, Opin-
ion, Art & Commerce, in 2000).

The pressure to follow up Dizzy Up
the Girl with aworthy successor loomed
large in the band’s mind when it re-
turned to the studio in 2001 with Rob
Cavallo, who produced the album with
Goo Goo Dolls. “Things come and go so
quickly in the music business now,”
Rzeznik observes. “You start to question
your relevance and whether somebody
has already planned your obsolescence,
and that's really uncomfortable.

“You have to stay in touch with
why you write a song,” he continues.
“Why do I need to do this? It's my
right to do it, and it's my privilege to

GO0 GOO DOLLS

Takac sums it up as: “A failure to
communicate is in general what we've
been writing about for 15 years.”

“Pretty much all of the songs [ wrote
on this record [are] my trying to relate
more to myself than other people,”
Rzeznik explains. “I'm still evolving in
my own damn way, you know. I've had
a pretty severe case of failing to com-
municate with myself for a long time.
This is the first time ['ve ever lived
alone. Your thoughts tend to get a lit-
tle louder when you're all alone.”

They also got loud when Rzeznik
found himself re-entering the dating
scene after the end of his six-year mar-
riage. “These songs are about male/
female entanglements,” he says. “Oh,
God, I've gone after hundreds of things |
shouldn't have gone after. It's like 'm a
dog who's been on a leash most of his life,
and now [ have to learn to walk myself.”

He has few regrets about the confes-
sional tone of his lyrics, although he
admits, “I've got a feeling that all my
interviews this year are going to be like
an episode of the Ricki Lake show.”

make a living at it. | have a really good
life. It could end so quickly that it's
something you try not to attach your-
self to. If the album doesn’t do well, |
wouldn't be so devastated that [ would
crawl under the sink and just drink
scotch and Drano.”

But Takac admits he will be sad if
the album doesn’t produce numbers
like its predecessor. “Positively, I'd be
disappointed,” he says. “But at this
point, I don't feel like if it doesn't sell
that we'd made a bad record, which [
think is really cool.”

Originally, the band was slated to
release the album last fall but held back
until it felt that Warner Bros.—which
was undergoing a number of major
staff changes—had settled down. “We
decided, ‘OK, we're gonna sit on the
sidelines until the smoke clears and
find out what’s going on before we
jump into it,” " Rzeznik recalls. “It just
seemed like the prudent thing to do. I
think I'm more confident now than I've
ever been as far as having our record
company behind us.”

FIRST FLOWERING

Gutterflower's first single, “Here Is
Gone,” went to pop, rock, alternative,
AC, and triple-A formats March 5. Pro-
grammers say they were ready for
some new Goo.

“We've been waiting on this for a
while. [ think a lot of people have,” mod-
ern adult WLNK Charlotte, N.C., PD
Neal Sharp says. “|The single] is pure
Goos. It's a great record, and our lis-
teners will be excited. I'm still] playing
at least five records by them, {includ-
ing} ‘Iris,” ‘Slide,” ‘Black Balloon,’ and
‘Broadway.” No question people are
ready for a new single.”

The group's broad demographics sig-
nal good news for retailers as well.
“We're really looking forward to that
record because of their ability to cross
formats and sounds and appeal to a wide
crowd,” says Storm Gloor, director of
music for Amarillo, Texas-based Hast-
ings. “People are hungry for them.”

Len Cosimano—VP of multimedia
for Ann Arbor, Mich.-based Borders
Books & Music—agrees. “This is
going to be a big record for us,” he
predicts. “Our strength is 35-54, but
we do a good business with the col-
lege crowd, the 19- to 20- to 30-year-
olds. That's where we’'ll find them
with this record.”

“They rank fairly high in all
demos between 12 and 44,” Warner
Bros. executive VP Diarmuid Quinn
says. “They lean a little more female
than male. That’s a function of pop
radio, but they're still strong at rock
and alternative.”

Gutterflower marks the band’s first
project that will be handled by Warner
Bros. worldwide. (Previously, the band
was signed to Warner Bros. for North
America and Japan and Third Rail/Hol-
lywood for the rest of the world.) The
biggest change for Goo Goo Dolls is that
all of their activities are coordinated by
a single outlet. “It's paced better than
it's ever been,” Rzeznik says. “Every-
thing goes from one central point, so
we can schedule things really nicely
without killing ourselves.”

Release dates for Gutterflower will be
staggered worldwide to take advantage
of the group’s schedule. “We're in the
thick of working out their time con-
straints,” Quinn says. “The promotional
tour starts in the U.S., then Canada,
then they’ll do Europe and Japan.”

The band—represented by the Atlas/
Third Rail Management division of
Mosaic Media Group—is now on that
active promotional slate that will lead
into a concert tour (booked by the
William Morris Agency) that may last
as long as 22 months.

“We have a crystal meth lab in our
bus,” Takac jokes about how the band
endures its schedule. “Actually, being
on tour is great fun, because your
responsibilities are a lot less. On your
day off, you can hang out with your pals.
On your day off at home, you gotta
clean the gutters and make sure the
plumber gets there.”

The album'’s push began with the
group's Feb. 22 appearance at the
Olympics in Salt Lake City (the
band's “Slide” was also in Olympic
commercials with skier Jonny Mose-
ley), followed by a Feb. 26 perform-
ance at the annual Rock the Vote gala
in Los Angeles.

The video for “Here Is Gone” will
debut March 18 on VH1 and MTV. An

MTV concert with the band will air the
week of April 7.

The Goos are also part of a Much-
Music U.S. promotion called Class Dis-
missed. Fans enter by directing their
own clip of “Slide,” with the winner get-
ting a concert by the band at his or her
school. Additionally, Goo Goo Dolls will
be artist of the month for AOL in April,
DirecTV in May, and VH1 in June.

At retail, the group was slated to
make an appearance—although not
perform—at the National Assn. of
Recording Merchandisers Convention,
which takes place March 8-12.

“We're running for president,” Rzez-
nik explains. “We’re shaking hands and
kissing babies. I have no shame about
going out and working hard for my
record, because [ want people to hear it,
and [ want to win. Any musician that

says they don’t want to win is either
completely stoned or a fucking liar.”

As they prepare to run the promo
gauntlet one more time, Rzeznik and
Takac—who formed the band in 1985
in Buffalo, N.Y.—can hardly believe
that 17 years have gone by since they
started. Rzeznik says he supposes the
day will come when they decide to go
no further together as a band, but for
now, Takac says things are just as
they should be.

“All you can do is do what you're
doing, and keep asking yourself, ‘Is
this a) What I want to be doing, and
b) Do I look like an idiot doing it?’ If
the answer to both questions is cor-
rect, on you go.”

Additional reporting by Jill Pesselnick
in Los Angeles.

Following is a track listing of
the songs on Goo Goo Dolls’
Gutterflower:

e “Big Machine”*: A propulsive
tale of unrequited love, Johnny
Rzeznik refers to this as his “disco
song. I'm really horrible at pro-
gramming drum machines, but this
was like pattern 74 on my drum
machine, which said ‘disco." I called
all my friends and said, ‘Check this
out, this is my disco song!" "

* “Think About Me"*: “I was just
thinking about some of the people |
had wound up dating since | got
divorced,” Rzeznik says. “And it's a
different, strange thing in Los Ange-
les to date people.”

» “Here Is Gone"*: The album’s
first single is “kind of a cynical track
about a very casual relationship
where you just want something
more,” Rzeznik explains. “I mean,
I'm single, I'm living 3,000 miles
from home. Trying to figure things
out is pretty much what was going
on in this process.”

* “Ya Never Know"**: “I was liv-
ing back in Buffalo [N.Y.] for a while,
and this song's about some of the
creepy folks back there,” Robby
Takac says. “I just got married [last]
August, and I feel pretty grounded.
I'm just kicking myself for a lot of
stupid stuff that I've done over the
last couple of years prior to the semi-
clarity I have now.”

 “What a Scene™: “] was walking
down Melrose |Blvd. in LA.] one day
and got really offended by people who
were uncomfortably cool, just like
very affected,” Rzeznik savs. “It's be-
come really obvious that people try-
ing that hard are trying desperately
to conceal some kind of hole in them-
selves. I just laugh at them now, but
it used to make me incredibly angry.”

 “Up, Up, Up"**: Takac says, “It's
about looking back and seeing how
differently things look when you get
into a place where you can look at
things correctly.”

* “It's Over"*: “An admission of
guilt. Let’s leave it at that,” Rzeznik
says. “One thing I realized about get-
ting divorced is even if you're the

‘Gut’ Reactions

person that left, your heart is still
broken, and you still feel like you
were the one that failed.”

e “Sympathy”*: The acoustic
track features Rzeznik accompa-
nied by a mandolin and pump
organ. “I almost didn't want to put
it on the record, because once the
lyrics were finished, 1 said to my-
self, ‘Holy shit, man. I think I may
have crossed a line and said too
much.” But that's what it's all
about. If you want to write some-
thing good, you gotta dig in there
until you freak yourself out. To me,
it's the most honest thing I've ever
said in a song.”

* “What Do You Need"*: Rzez-
nik explains, “This is about when
vou're in a relationship with
someone, and it feels like you
have to be a mind reader, and
that's so unfair.”

e “Smash”*#: “I ran into a
friend of mine in Buffalo who had
been getting the shit kicked out of
her for as long as I'd known her,”
Takac says. “She'd had a baby, and
even though her life seemed ab-
solutely fucked still, the second she
talked about that, it was like every-
thing else went away.”

* “Tucked Away”**: “I'd gotten
out of the most shitty, bad relation-
ship in my life, and I was amazed at
how one phone call can erase every
single fucking bad thing that had
happened,” Takac says. “All you want
to do is start talking to the person
again, and this is about the realiza-
tion that that was absolutely the
wrong thing to do.”

e “Truth Is a Whisper”*: “If
vou're looking for the truth, you
have to shut up,” Rzeznik advis-
es. “Most people I know fill their
days with meaningless bullshit,
small talk, and trivial diversions
just to keep the noise in their own
heads down.”

* Written by Johnny Rzeznik, pub-
lished by Corner of Clark & Kent
Music/EMI Virgin Music (ASCAP).
** Written by Robby Takac, pub-
lished by Six Aspirin AM. Music/
EMI Virgin Music (ASCAP).
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Grammys’
Sales
Impact

Continued from page 5

unlikely hero for hit-starved and pira-
cy-plagued merchants in need of a
Grammy sales boost. SoundScan
reports sales of the album increased
259%, jumping from No. 15 to No. 2
on The Billboard 200 on sales of
209,000 units. Among other Grammy
winners posting improved Sound-
Scan sales was Alicia Keys, who went
from No. 20 to No. 4 on sales of
103,000 units (up 115%); U2, which
went from No. 28 to No. 10 on sales of
81,000 units (up 125%); India.Arie,
who went from No. 32 to No. 14 on
sales of 67,000 units (up 100%); and
Train, which went from No. 97 to No.
37 on sales of 33,000 units (up 153%).
(See Between the Bullets, page 101.)

RATINGS LOW BUT HOPES HIGH

Although the Grammy show posted
its lowest TV ratings since 1995—it
averaged 19 million viewers, a 29%
decline from one year ago—the impact
on sales of this year’s event is being
viewed more positively by retailers than
it was in 2001, when Steely Dan, U2,
and Shelby Lynne took the top honors.

However, the impact has been
focused on a select group of albums,
since overall album sales only rose
3%, compared with the previous
week (see Market Watch, page 14).

Bob Higgins, chairman/CEQ of
Albany, N.Y.-based Trans World Enter-
tainment, says, “A year ago, the impact
of the Grammys was terrible.” This
year, he says his stores saw post-Gram-
my sales increases of “close to a couple
of hundred percent” for the O Brother
soundtrack, as well as for Train’s Drops
of Jupiter, Keys' Songs in A Minor, and
U2's All That You Can’t Leave Behind.

Stuart Fleming, GM of HMV USA
in New York, also reports strong
post-Grammy sales. “We’re certain-
ly pleased with the way things went,”
he says. “Last year, we only got a lift
[from] a couple of titles.”

Greg Mize, spokesman for Troy,
Mich.-based Handleman Co.—which
supplies music to such mass-mer-
chant retailers as Kmart and Wal-
Mart—says sales of O Brother, Where
Art Thou? rose 340% to 35,000 copies,
making it the week'’s top-selling al-
bum. Songs in A Minor hit 12,500—
up 210%—and All That You Can’t
Leave Behind tripled to 9,500 units.
Drive by Grammy performer Alan
Jackson held on to the No. 2 position
at Handleman, with sales of 23,000.

Mize says that while the company
historically has seen the greatest
Grammy sales rise the week prior to
the show and the week after, this year
it focused on Grammy week itself. The
rackjobber sent its sales force to 80%
of the stores it services the day follow-
ing the show, where special cardboard
placards that had been installed to
denote Grammy Award nominees were
changed to highlight the winners.

Similarly, Virgin Entertainment
Group (VEG) reports a 347% post-

Grammy gain for O Brother, a
213% jump for Train, and a 116%
bump for Keys.

Higgins says Train “really got
rewarded” for its performance during
the show. Storm Gloor, director of
music for Hastings Entertainment in
Amarillo, Texas, likewise attributes a
big percentage increase in sales of
India.Arie’s Acoustic Soul across the
chain’s 144 stores to a good perform-
ance. (Though she finished the night
empty-handed, India.Arie was nomi-
nated in seven categories—the high-
est number of any artist this year.)

One album that wasn’t rewarded
despite a strong performance was
Mary J. Blige’s No More Drama.
Gloor says it “didn’t get that big of a
bump, [even though] she put on a
fantastic performance—one of the
highlights of the night.”

Dave Lang, president of the 10-store
Compact Disc World based in South
Plainfield, N.J., believes the sales
impact “could have been greater if the
Grammys’ ratings weren’t down 29%
from last year.” With a “good cross-sec-
tion of all musical tastes and interests”
represented, from “good popular acts
like U2 [to] something new to ex-

.

HIGGINS

plore”—such as the O Brother sound-
track—to such new artists as Keys, “I
thought the ratings would be higher.”

While the winners of the major
Grammy Award categories are gen-
erally expected to register sales
increases, Fleming says he was sur-
prised by the 122% rise in sales of
Bob Dylan’s Love and Theft, which
won best contemporary folk album.

VEG senior music product manag-
er David Carlin says that for lesser-
known acts and winners beyond the
major awards, consumer response can
be delayed. He observes, “If they are
not a really well-known name, it takes
awhile for consumers to sift through.
They are not all going to run out the
next day and buy the album.”

As for O Brother, the Grammy

broadcast finally put the soundtrack
in the public spotlight—and helped
spark an at-least-momentary mass-
interest in bluegrass and roots music.
But retailers aren’t counting on sus-
tained sales for the album in the wake
of accolades from the National Acad-
emy of Recording Arts and Sciences.

According to retailers, Grammy
coattails—though a very real phe-
nomenon for the winners of the biggest
honors—tend to provide a short-term
boost rather than a platform for lasting
consumer consumption.

Beth Dube, VP of music purchasing
at the 22-unit, Boston Based Newbury
Comics, says O Brother sales have
increased by more than six times fol-
lowing the Grammys. And sales of the
O Brother companion, Down From
the Mountain Live, have tripled. Still,
she’s not counting on the albums
keeping that pace for long, given that
any additional mainstream radio sup-
port for either is unlikely. She says,
“With something like this, I think it
will dwindle back to the underground.”

Yet O Brother’s gains at retail per-
haps best illustrate the type of boost the
Grammys can provide. Dube says, “I
don’t think we’ve seen a phenomenon
like that—where the impact was so
huge on a specific title—in a while. The
whole country—and really interna-
tionally, too—is discovering this music
with no airplay and no support. So just
to see something like [0 Brother] at the
mainstream level is pretty amazing.”

Dube likens the soundtrack’s post-
Grammy jump to gains enjoyed by a
then-largely unknown Ricky Martin
following his performance at the 1999
awards. Martin—whose “Vuelve” was
the Latin pop performance winner that
year—saw album sales increase 500%
after his performance, which was wide-
ly regarded as that year’s show-stopper.

But albums from under-exposed
acts that receive a bright Grammy
spotlight don’t necessarily reap
strong benefits at retail.

Although Steely Dan, last year’s
album of the year winner, did see an
eight-fold increase in sales—32,000
units vs. 4,000 units sold the week
prior to the Grammys—the boost was
widely regarded by retailers as a let-
down, when compared with Santana’s
album of the year winner in 2000: The
smash Supernatural sold 441,000
units in its post-Grammy week.

Carlin says that for longer-term
sales, the success of any title is
much more dependent on the qual-
ity of the music and the support it
receives from labels, retail, and radio
than it is on Grammy glory. That'’s
especially true for albums from less-
er-known acts and albums from
niche genres, jazz, and classical.

Carlin says, “The Grammys are so

all-encompassing that there are a lot

of Grammy Award winners that lots
of people—including many in the
industry—don’t even know who
won Grammys this year.”

He adds that perhaps the biggest
gain for Grammy-winning artists is
that they receive increased market-
ing support from retailers.

However, Carlin notes, “The Gram-
mys are a good spotlight for a rela-
tively short period of time. Especially
for the lesser-known artists that don't
maybe get that kind of media cover-
age, it’s amazing.”

Fate Of
Singles

Continued from page 5

declined 2.8% last year—the first
decline in at least a decade.

“The single is dead, and it’s dead for
only one reason,” says Carl Rosen-
baum, CEO of Buffalo Grove, Ill.-based
Top Hits. “The geniuses at the labels
have made a decision that it is dead.”

A major-label distribution executive
agrees, asking, “As long as the record
companies don’t put them out, how can
singles live?” Central South president
Randy Davidson—whose Nashville-
based company runs the 80-unit Sound
Shop chain—Ilaments, “There are many
reasons why the single has died, but it
didn’t die because there was a lack of
people wanting to buy it.”

Moreover, most argue that more is at
stake than the death of the single. Many
retail and label executives believe that
the single, as the lowest-priced music
configuration, was a good introductory
tool to bring the young into the habit of
buying music. But since the music
industry has spent the past decade, in
effect, phasing out the single, many are
attributing the industry’s current
slump—album sales were down 2.8%
last year and 9.4% so far this year—to
the growing tendency of the young to
get their music from the Internet either
through file sharing or CD buming.

“The single is another one of those
‘How dumb can we be?’ issues,” says
Larry Gaines, president of the 420-unit,
Torrance, Calif.-based Wherehouse
Entertainment. “By not releasing sin-
gles, we have driven the people who
want singles out of the store to the
Internet, where they get it for free.
think it is unfortunate that this is what
the industry has chosen to do. It is
extremely shortsighted. If we don't fig-
ure out how to get the people back into
the stores, this industry will not survive.”

A generation now goes to Napster
and its clones for the songs it wants.
And since it now gets much of its
music for free, “guess what our per-
centage of that is?” asks Melissa Ander-
son, VP at Ardmore, Pa.-based Gotham
Distributing. “Nothing.”

Jive head of sales Bob Anderson
speaks for many when he says that
with the singles issue, “I think [the
industry] has shot itself in the foot.”

The head of sales at another major
label agrees. “As an industry, we blew it;
we ate our own. We blew a wonderful
opportunity to keep the youth of Amer-
ica involved in developing our artists.
But because we don't issue singles, the
disenfranchised youth of America [now
relys on] CD burning and file sharing.”

If that's the case, how did the industry
get to this point? Like most merchants,
Dave Lang—president of the 10-unit,
South Plainsfield, N.J.-based CD World
—points at the majors. “It is the labels’
decision to kill the single,” Lang says.
“There is just no support for the single
among the labels, which is unfortunate,
because there is still a place for the sin-
gles configuration at music retail.”

Beginning in the late 1980s, major-
label executives began experimenting
with singles, cutting out hits at the
retail level when they were at their

peak in an attempt to transfer sales to
the songs’ albums. Soon, a belief
emerged among the majors that sin-
gles cannibalized album sales, and
deleting singles became common-
place. By the mid-1990s, labels began
working songs to radio but withhold-
ing commercial releases.

“There is definitely cannibalization,”
Arista senior VP of sales Jordan Katz
says. “We can measure it on a lot of
records. When we release singles, we
can see how much an album’s sales
went down upon that release.”

But Vinnie Birbiglia, field music
marketing manager and director of
singles product at 937-unit, Albany,
N.Y.-based Trans World Entertainment,
thinks otherwise. “They all complain
about cannibalization, but when you
compare the SoundScan numbers for
a single and an album containing the
single, you will find that in a majority
of the cases, the single didn’t affect
album sales, except for one week.”

NEW FORM OF CANNIBALIZATION?

Speaking of cannibalization, Univer-
sal Music & Video Distribution (UMVD)
president Jim Urie wonders “if the [Now
That's What I Call Music! series-album
phenomenon is having an effect on sin-
gles sales.” The series began selling in
2000 and is now a multi-platinum fran-
chise of quarterly releases that are col-
lections of recent hit radio songs. Some
label executives maintain that shoppers
who used to buy singles now wait for
the next edition of the Now series to get
their singles fix—at a cheaper price, too.

While label executives concede that
they shoulder a large portion of the
blame for what happened to the single,
they add that music retail, superstar
artists, and their managers are not
entirely innocent. In the mid-1990s, the
labels began a practice of using free
goods to underwrite discounted 49-cent
singles in an attempt to boost chart per-
formance, which backfired when some
music merchants started charging
exorbitant prices to discount free goods.

“We are all to blame for killing the
single,” Atlantic Group co-chairmar/co-
CEQ Val Azzoli says. “We got pressure
from the managers to have the No. 1
single, not just the No. 5 single.”

Label executives complain that when
the two biggest proponents of saving the
single—Top Hits' Rosenbaumand Trans
World's Birbiglia—make their case for
saving the configuration, they see a
gleam in the merchants’ eyes that sug-
gests they envision a return to a world
where they got three free singles for each
one they bought, which made singles a
money-losing proposition for labels.

The two merchants defend them-
selves against such charges. “Why
blame me if the labels can’t control
themselves?” Birbiglia asks. “Nobody
got their arm twisted [to participate in
the Trans World singles promotions].”

“Nobody made the label and distribu-
tion guys give it to us for free,” Rosen-
baum objects. “They were the whores
when it came to Billboard [chart] reports.
We don'’t give a damn about free goods. I
want product that can sell and get scans.”

Azzoli says he “can’t argue with them,
if I choose to give it away.” Yet he asserts
that retail greed coupled with label greed
to manipulate the Billboard charts—due
to pressure from artists and managers—
made the customer the loser in the end,

(Continued on next page)
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without any singles available to buy.

Indeed, Birbiglia asserts that Bil/-
board itself is helping kill the single.
He says that when Billboard changed
how it compiled The Billboard Hot 100
chart, it eliminated an incentive for
labels to release the configuration.

Prior to 1999, Billboard required a
single to be commercially available in
order for it to be eligible for the Hot
100. But when it eliminated the com-
mercial-availability requirement, labels
could secure good placement on the
Hot 100—even the No. 1 slot—with-
out releasing a single for sale.

“When Billboard changed the [airplay/
sales] structure, it gave control of the Hot
100 chart to radio,” Birbiglia contends.
“Millions of people may hear it, but that’s
just pipe dreams until they buy it.”

Billboard director of charts Geoff May-
field replies, “It is disingenuous to blame
our revision of the Hot 100 for the short-
age of hits made available as retail singles.
We changed the chart’s methodology at
the start of the 1999 chart year to allow
noncommercial singles to chart on the
Hot 100. Labels had used our old chart
rules as one of the excuses why they were
withholding an increasing number of
bona fide hits from stores. Under the old
rales, if there was no retail single, there
was no pressure to satisfy the artist with
a successful attack of the Hot 100 since
those records could not chart.”

“With more and more big hits—
songs by which the '90s will be remem-
bered—absent from our chart, we were
forced to make significant changes,”
Mayfield continues. “We know for a fact
that during the first year of the revised
Hot 100 formula, the chart’s new rules
prompted labels to put out retail singles
for six or eight hit songs that wouldn't
have |been] released under the chart’s
previous rules. It’s a classic case of
‘Damned if you do, damned if you
don't.’ Some of the same labels that
used the chart’s old formula as an
excuse to side step retail singles now use
the Hot 100's new rules as an excuse.”

UMVD's Urie says you can't point to
just one reason as to why the single looks
as though it's heading into history. “A lot
{of people] are going online for the songs
they want, there is CD burning, the com-
pilation business is packaging the big
hits, the costly free goods paid to retail-
ers for charts’ [positions], and Billboard
changing the way it compiled the [Hot
100] chart,” he explains. “It all adds up.”

While most executives say the single
is dead, some still want to revive it. “Sin-
gles could stilt be a very viable business,”
says Laurie Clark, senior VP of market-
ing and merchandising/GM of 44-unit,
Edison, N.J.-based the Wiz. I feel very
strongly about it.”” But she understands
part of the label’s reluctance to issue sin-
gles: the fear that competitive pressures
will force them to engage in the expen-
sive practice of offering free goods to en-
sure deep discounts at retail. She says
that for the single to survive, “the retailer
and the label have to make a profit.”

Atlantic’s Azzoli agrees. “The demand
for the single will always be alive, and
the industry has to come up with a pol-

icy that we don't hurt ourselves, and we
have to adhere to that policy,” he says.
“The single should still be alive. But 1
can't lose money on it.”

But free-goods shenanigans aside,
other label executives still complain
there isn’t any profit in the format com-
pared with album revenue. Retailers
answer that perhaps singles prices
should be higher. “The labels kept
telling us they didn’t make any money
on the single,” Wherehouse's Gaines
says. “We find it interesting—we can
bring in [higher-priced] import singles
and sell them all day long.”

One way to guarantee a profit is to
issue singles as a CD5, which has five or
more songs on it. This justifies a high-
er list price of $7.99. But often, those
five tracks are remixes, and Trans
World’s Birbiglia doesn’t think much of
that solution. “Does the average con-
sumer give a fuck that they can get 17
remixes of the same song? Who cares?”

Nonetheless, some retail executives
are heading to the National Assn. of Re-
cording Merchandisers annual conven-
tion in San Francisco with the notion of
making the configuration’s last stand.
Among the issues that Gaines hopes to
address at the event is trying to get the
majors to save the single. Even as U.S.
music retailers gripe about a lack of
cooperation on the part of the labels, the

Canadian industry is currently engaged
in discussions aimed at trying to revive
the configuration (see story, page 73).
Gaines might be surprised to find that
some executives are sympathetic to that
effort. Arista’s Katz says, “We believe in
singles; we support singles. We keep on
trying innovative ways to bring singles
in the marketplace.” So far, the label has
started reissuing classic singles under
the marketing banner Maximum Hits,
as well as issuing recurrents as singles.
“Pink’s ‘Get the Party Started’ was
the first [reissued recurrent],” Katz says.
“We have already sold 2 million albums
from that single, and we were moving
on to the second single, ‘Don’t Let Me
Get Me,’ so the risk of cannibalization
is minimal. I think if the single went
away, it would be a shame. 1 hope we
figure out a way to keep it alive.”

SIGNS OF HOPE

A further sign of hope is that Sony
Music Distribution has also started a
classic singles line, the “Platinum
Series,” but Sony executives did not
return calls for comment.

Birbiglia acknowledges that Arista has
led the way so far. “You have to thank
them for their forward thinking with
releasing recurrents, and it is not affect-
ing albumn sales,” he says. But other mer-
chants point out that Arista also deletes

singles to avoid cannibalization and
argue that singles should be released
regardless of whether they steal album
sales. That way, young consumers can
be brought back into the stores with
something they can afford. Rosenbaum
promises,If they released a couple of sin-
gles, the market would come back.”

Like Katz, Jive's Anderson says he
would hate to see the single go away,
and he is not writing it off yet. “We will
continue to experiment with singles,
putting out CD5 enhanced singles and
DVD singles,” Anderson states, report-
ing that the next single from the label
will be a remix of “Girlfriend” by 'N
Sync with Nelly, which will come out
on CD5 and 12-inch vinyl.

Arista and Jive are both distributed
by BMG. Anderson notes, “BMG is the
industry leader in singles, but it can’t
sustain [the configuration] by itself.”

But other labels are still willing to
issue singles. “Capital in the last year
has released more singles than the last
two or three years combined,” Capital
senior VP of sales Joe McFadden says.
But he claims that is because of its
current artist roster and what needs
are being fulfilled to help market
them, rather than an active attempt at
supporting the single. “We release
singles on a record-by-record basis.”

But while some labels are still at-

BY MICHAEL ELLIS
NEW YORK—The U.S. music industry has virtually elim-
inated the music format favored by generations of young
people: the commercial single. It is not a lack of demand
that has killed the single but lack of supply. Labels have
simply stopped releasing commercial singles, forcing con-
sumers either to wait for a full album or to steal the song
from the Internet. The situation is dire: Young peo-
ple who discover exciting music cannot buy it
in the format that many continue to favor.
The record labels are pushing sub-
scriptions to music on the Internet as
their replacement for singles. But the
new services make it impossible to
buy one single and download it to
own. You have to buy a whole
monthly package. In fact, in most
cases you can't buy a song at all: You
must rent it for a month and then—
if you want to keep listening to it—
order it again the next month. Could the
major record companies possibly do a
poorer job of serving their own customers?
It doesn't have to be this way. I think back to 1966
when, as a young boy growing up in the
suburb of Amherst, N.Y,, I suddenly dis-
covered music. Somehow—I don't
remember how—I found WKBW, the big AM top 40 sta-
tion in Buffalo, and fell passionately in love with pop music.
[ started listening to “KB” and its competitor, WYSL, for
hours on end. I bought my first single, “You Can’t Hurry
Love" by the Supremes, for 88 cents (about $5 in today's
prices), on an August Saturday at the record department of
the W.T. Grant department store. If the store clerks had said
to me then that I had to rent the single and return it after
amonth, Iwould have been outraged—I wanted to own it!
1 became a chart fanatic, making a note of WKBW’s top
30 each week and studying the national singles chart printed
every Saturday in the Buflalo Evering News. (1 didn't find out
about Billboard until a couple of years later.) The Vietnam
War-related protest movement was just beginning, so most
of the music was still innocent and light in tone. It wasn't
until the next vear, the “Summer of Love™ in 1967, that pop-
ular music became more socially conscious.
Here's some of the hits from the summer of '66:
“Paperback Writer” and “Yellow Submarine” by the Bea-

Summer Of '66: When Singles Were For Sale

COMMENTARY

tles, “Reach out, I'll Be There” by the Four Tops,
“Wouldn't It Be Nice” by the Beach Boys, “Summer in
the City” by the Lovin’ Spoonful, “Wild Thing” by the
Troggs, “Sunny” by Bobby Hebb, “See You in September”
by the Happenings, “Sunshine Superman’” by Donovan,
“Monday, Monday” by the Mamas & the Papas, “Hanky
Panky” by Tommy James & the Shondells, “Cherish” by
the Association, “Last Train to Clarksville” by the
Monkees, “Cherry Cherry” by Neil Diamond,
and the tasteless “They're Coming to Take
Me Away,” by Napoleon XIV. (The flip
side of the last disc featured the same
song performed backward—now,
that was clever!) I bought many sin-
gles that summer, and soon after
that, I began buying albums to hear
more songs by my favorite artists.
You can probably remember every
big hit from the year in which you first
became infatuated with music. The first
taste of music for a young person—that
which he or she discovers on their own and
is not force-fed by adults—is intoxicating, in-
tense, and so joyful. The music of 1966 was my music.
My parents did not like it, so it was mine.
It made me feel really alive for the first
time. For the music business to thrive
in the future, we need to engage young people with music
in this powerful way and not make it difficult—or even
impossible—for them to purchase individual songs.

We must tap into young people’s innate love of music
before they transfer that emotional attachment to other
offerings of popular culture. If we hook 'em on buying
music while they're young, they'll be music consumers
all their lives. (It's worth noting that the current music-
business recession has not affected other forms of pop-
ular entertainment.) If kids want to buy singles rather
than albums at first, let’s sell—not rent—them, both at
brick-and-mortar stores and online, at a $5 price that is
profitable for record companies (see Commentary, Bill-
board, April 14, 2001). As they grow up, young music
fans will migrate naturally to buying albums. It has hap-
pened with each generation, and it will happen with
today’s young people, if we meet them halfway. If we win
over the young audience now with their own music, the

music industry will truly have a bright future.

tempting to support the single—even ina
limited manner—retailers and whole-
salers are deserting what appears to be a
sinking ship. Merchants who have stopped
carrying the single or are de-emphasizing
it include Alliance Entertainment, Fred
Meyer, Target, Kmart, and Best Buy.

An executive with one account that
stopped carrying singles last year says,
“The sun is setting on this configuration,
and we wanted to protect ourselves
against the liabilities.”

The possible liabilities are even forcing
champions of the configuration to cut
back or move the single merchandising to
lower-profile locations within the store.
“We haven't said we are going to eliminate
them, but we have continued to downsize
the category,” Wherehouse’s Gaines
reports. “We still carry singles, and we
would love to carry more of them, but
there is not a whole lot of them to carry.
We keep hoping through conversations to
convince the labels to rethink the single.”

For the labels still in the singles
market, the ongoing desertion of the
format by some retail chains hurts.
“Singles are an impulse item, but they
have lost visibility,” Tommy Boy chair-
man Tom Silverman notes. “If you
want to kill it, the retailers are doing
the right thing, and so are the labels.

“The last Amber single, a maxi, sold
a quarter of million units at the high
price of $6.98 and also sold a quarter-
million albums,” he continues. “The
new one will do half that; the singles
market has disappeared.”

UMVD's Urie acknowledges the prob-
lem that retailers have either pulled out
or cut back on singles because of the lack
of availability. But those actions in tum
have an impact on singles sales. “When-
ever we send an ample supply of a single
to cover consumer demand, sales are way
down,” he says. But Urie also concedes
that the industry, through its practice of
not releasing singles and/or deleting
them, may have taught the consumer
not to look for them. “That is certainly a
possible argument—that consumers are
just out of the habit of buying singles.”

But if the single does go away, Jive's
Anderson says he sees “DVD music videos
asone of the replacements for the singles.”

CD World's Lang sees a different re-
placement. “I see singles going away
in the physical world,” he says. “In the
future, the single will be a download
and most likely not paid for.”

Not if Warner Music Group execu-
tive V'P of strategic planning and busi-
ness development Paul Vidich has his
way. “We think that the prospects [for
commercial digital singles| are very
good,” he says. “It hasn’t been a mar-
ket, but as we move toward services like
a Listen.com, a MusicNet, or a Press-
play, those services can be a wonderful
jumping-off point for the sale of the
track.” (See Sites + Sounds, page 90.)

Despite that, Silverman points out
that other music industry trends may
help save the physical single. Singles
used to—and can still have—a place in
A&R decisions, testing whether to make
an album. With the escalating costs of
A&R and marketing, some labels are
said to be rethinking the single.

“We as a company realize that there
is more value to singles than we previ-
ously thought,” one label executive says.
“Now, we will even do singles deals.”

Additional reporting by Brian Garrity
in New York.
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JOEY MCINTYRE

Countdown Begins For This Year’s

_ Billboard/Monitor Radio Seminar

&

That whooshing you hear is the sound of hundreds of radio and label professionals
rushing down to Miami Beach, where the 8th annual Billboard/Airplay Monitor Radio
Seminar & Awards kicks off on Wednesday (14). The three-day event at the Eden
Roc Resort will bring fogether program and music directors, on-air personalities,
record label promotion executives, and artists for informative panel discussions on
current issues facing the radio industry.

The Billboard/Airplay Monitor Radio Seminar wilt also include live performances by
some of today’s holtest new artists. Artist showcases will include the Big 3 Records
Welcome Reception featuring MPress, Vesica Pisces, and Prymary Colorz; the
Molown Lounge Tour Showcase featuring Lathun, Prophet Jones, Sharissa, and
Remy Shand; Blackground Records & Cipher Enferiainment's Pre-Awards Cockiail
Reception hosted by Tank and featuring performances by Kim Scott and the
Hamptons; a Big 3 Records Happy Hour featuring Keke Wyatt; and special in-panel
performances by Oleta Adams and Blessed.

Other Seminar highlights include a pre-seminar bash welcoming record labels,
hosted by Clear Channel Florida; Arisia Records’ Spa Day (by invitation only);
an Island Def Jam video screen; a poolside welcome reception; and a special
hotel TV channel featuring music videos. The event culminates Oct. 16 with the
Billboard/Airplay Monitor Radio Awards at Miami Beach's Billboardlive nightclub. Host
Joey Mclintyre will join Billboard and Airplay Monifor in honoring excellence in radio
broadcasting and related fields at the gala event,

There's still fime to regisler on site at the Eden Roc. For general information, visit
www.billboardevents.com.

upcoming events

Billboard/Airplay Monitor Radio Seminar & Awards
Eden Roc Resort « Miami Beach + March 14-16
Billboard Latin Music Conference & Awards
Esen Roc Resort « Miami Brach « May 7-9
Billboard R&B/Hip-Hop Conference & Awards
Ecen Roc Resort « Miams Beach « Aug. 7-9
Billboard Dance Music Summit
Marriott Marquis + New Yor« City * Sept. 10-12

for more info: Michele Jacangelo 646.654.4660

bbevents@billboard.com

THIS WEEK@

COMING THIS WEEK: Bassist Gary Valentine exited Blondie before the pioneering
rock outft really began 1o make noise around the world, but his formative days amid
the upstart New York Gty rock scene of the mid-70s make for compelling reading
in the new book New York Rocker. In an interview that will appear exdusively on
Billboord.com, Valentine reflecs on his tenure with Blondie and the musical
revolution that followed.

Also this week, read “A New Beginning But the End of the Line,” the fourth and final
installment of Billboard.com’s series of excerpts from Freebirds: The Lynyrd Skynyrd
Story, the new boak by Marley Brant.

Plus, Billboard.com will feature excusive reviews of Airport 5’s Life Starts Here
(Fading Coptain), featuring Guided by Voices principals Robert Pollard and Tobin
Sprout; underground rock act Hot Rod Gireuit’s Sorry About Tomorrow (Vagront);
ond live reviews of Spiritualized in London and Busta Rhymes in New York.

News contact: Jonathan Cohen ¢ jacohen@billboard.com
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Bilboard Music Group events & happenings

Blondie

of the week
2= RADIO POWERBOOK

(=) Position your company os o key
rd player in the radio indusiry with an
X od in the 2003 Billboard/ Airplay
Ll Monitor Radlio Power Book, the most
Gl widely read guide to the radio busi-

ness. The deadline for advertising is

]
B Apil 24,

The Power Book is the essential directory of music and radio promotion.
Thousands of music industry professionals consult the guide all year long for
acial information on U.S. radio stations in the country, rock, R&B and top 40
formats. There akso are extensive lisfings of record label personnel, radio consult-
ants, syndicated rodio program suppliers, and more. In oddition, the Power Book
features vital radio indusiry information such as rankings of the fop 100 US.
radio markefs, recent Arbitron ratings for stations in those markets, and an index
of radio station cal letters.

Don't be left out! For information on advertising in the new Power Book,
contact Jeff Serrette at 800-223-7524 or 646-654-4697, or email him af
iserrette @billboard.com.

visit www.billboard com
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Hal, Val & Nik

The National Academy of Popular Musi¢/Songwriters Hall of
Fame kicked off its 2002 season with the announcement of
this year’s honorees—Sting, Micnael Jackson, Randy New-
man, Barry Manilow, and Nickolas Ashford & Valerie Simp-
son—as well as the presentation of the Abe Olman Schol-
arship Awards for promising sorgwriters, at the New York
Friars Club. Among the attendees was lyricist/Academy CEO
Hal David, pictured here with Ashford & Simpson.

i
Just Liza—And
Her Guest Gest

The ever-present Liza Minnelli hosted an ali-star engage-
ment party last month with fiance David Gest at the Mon-
drian in Hollywood. Among the guests were best man
Michael Jackson and maid of honor Elizabeth Taylor.

EDITED B
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uddy Arnold speaks with un-
common ease about the low-
est point in his life. “I was in
New York City, homeless, in
somebody’s funky pad, I had no-
where to go, and I just took a hand-
ful of garbage pills,” he says. “I fig-
ured they couldn’t ask me to leave if
1 was half dead. It was humiliating
and degrading, where I was so down
I didn’t know if  was capable of even
thinking of how to get out of this.”
That was some 45 years ago, fol-
lowing Arnold’s auspicious begin-
nings as a musical protege at Co-
lumbia University and his high-profile
livelihood as a jazz saxophone play-
er—before his career flickered out
as heroin became life’s

Buddy Aenold; Cleaning Up

try Assn. of America, among oth-
ers, the nonprofit program has ex-
panded throughout the country
and into London.

“Carole and I put eight people
through our first year,” says Armold,
75. “Now we're approaching 1,000,”
including Red Hot Chili Peppers
lead singer Anthony Kiedis and Dr.
John, pictured above left with Fields
and Arnold. “It’s often easier for
celebrities to end up with problems
associated with abuse,” he suggests,
“because you get that feeling of enti-
tlement and you’re used to special
treament, which in some respects is
in direct contrast to what you need
to get clean.” It is MAP’s hope that
the common interest

guiding force. He was
an active addict for 31

that musicians share
will thread a natural
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JUST THE THREE OF US’ by matt Gaffney |

} Across
1 Reggae star born
| James Chambers
6 Common cleaner
fragrance
10 “Are You Experi-
| enced?” name
14 Word with space
or circle
15 Kind of
practical joke
16 Folkie McKeown
17 Peter, Paut and
Mary tune written
by Dylan
20 The Beatles
followed it
21 Sea shocker
22 Some string
players
| 23 Channef to
see Brooks &
Dunn videos,
until recently
24 More for Mexicans
25 Kingston Trio
hit written by
Woody Guthrie
33 Has the nerve
34 Some horses
35 "Mambo No. 5"
man Bega
36 Drums’ edges
37 Woody Allen
movie about
metamorphosis
38 King’s protection
39 Gorged oneself
40 Europe’s “The __
Countdown”
41 What Bow Wow
Wow wanted
| 42 Dixie Chicks’ 1998
major-label debut
45 “You'rethe ___"
46 “Let Me Blow Ya

Mind” rapper

47 Lieutenant Dan,
at the end of
Forrest Gump

51 It touches Calif.

52 Don who produces

55 Police tune off
Synchronicity

58 “Would ___
to You?”

59 Cream name

60 "___forgiven..."
(Concrete Blonde
line from “Joey”)

61 They're shady, but
not slim

62 Eimore James’
*___ Somebody
Wrong”

63 Heats up
food, maybe

Down
1 They're corny
2 “To Sir With Love”
bailadeer
3 Milli Vanilli's
“Blame ___
the Rain”
4 Not a whole bunch
5 Late-'60s MOR
act The __
of Distinction
6 Ochs or Collins
7 Kind of atom
8 Part of NARM
9REMS
“__ McCarthy"
10 Like many
klezmer players
11 Goo Goo Dolis hit
12 Toothpaste flavor
13 Neither Reps.
nor Dems.
18 One-named new
wave star

19Lles _ -Unis
(America, in France)

23 So very, darling

25 Where Wyclef Jean
was born

26 First word of an
Elvis Costeflo album |

27 L.A. spinner
DJ___

28 Fastball man Ryan

29 Coin fiip possibility

30 No. 1 song for Heart

31 John Denver sang
of country ones

32 Spinal Tap’s
“Heavy __"

33 Aerosmith hit “___
the Line”

37 Closed, ina way

38 Protection carried
in purses

40 Kids’ singer
Norman

41 1981 comedy star-
ring Ringo Starr

43 Practice pieces for |
one instrument

44 Country where
Yma Sumac
was born

47 Lady in a Pure
Prairie League title

48 Paul McCartney’s
*__ of Kintyre”

49 Way too uptight

50 Spain’s longest
river

51 James Ingram hit
“Just_"

52 Bandleader who
said, “And-a one
and-a two...”

53 American india \

54 Snaky warning

56 Yang’s counterpart

57 Cantreli of R&B

® I you shink

years, spending time in

On The Radio
New York radio legend Scott Muni was presented the Life-
time Achievement Award at the recent Achievement in Radio
Awards in Manhattan. Universal Records senior VP of pro-
motion Steve Leeds introduced a video retrospective of
Muni, and Louise Harrison, sister of George Harrison, pre-
sented the DJ with the award at B.B. King’s Blues Club. Pic-
tured, from left, are Leeds, Harrison, and Muni.

federal prison as a side
effect. Even today, he
admits that temptation
is ever looming. “Com-
pulsion is an allergy of
the body,” Arnold says.

you have [drug

addiction] licked,
you're in greas
danger. 9

system of support.
“Look,” Arnold points
out, “musicians don’t
listen to plumbers. We
do our damndest to
get people together
with the same interest

“Drugs are clever, an
obsession that can grab you when
you least expect. I don’t think there’s
any point where anybody has it
licked; if you think you do, you're in
great danger.”

With the lessons he has learned,
Arnold and wife Carole Fields
formed the Musicians’ Assistance
Program (MAP) in 1992, an out-
reach pragram for musicians suf-
fering in the battle against drugs
and alcehol. MAF offers treatment,
regardless of financial circum-
stances, as well as transitional
housing and public prevention and
educational efforts. With assis-

ane from the Recording Indus-

in music. so with that
bond. they'll be willing to hang with
someone that’s clean.” Arnold
claims a 60% success rate, which he
attributes to the program’s unique
peer network: “It's one fucked-up
musician talking to another; one of
them just happens to be clean.
That's what works.”

Despite his tell-it-like-it-is de-
meanor, Arnold is certainly not
void of feeling pride for all that
MAP has accomplished in the past
decade. “This has given me a great
feeling about myself,” he says. “It’s
a hell of a pavoff for the oldest liv-
ing Jewish junkie.”

CHUCK TAYLOJR

The solution to this week’s puzzle can be found on page 72.

RIM SHOTS

by Mark Parisi

DID Y60 CATCH MICHAEL
GREENE'S LECTORE ApouT
ILLEGAL FILE SHARING
DURING THE GRAMMYS?
NO, TLL GO
DOWNLOAD 1T.-.

\
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e The Hope & Harmony Dance Party to benefit the
. Diabetes Research Institute - Monda}/, May 6 m
For info: 800.321.3437 or www.drinet.org R,

® WELCOME RECEPTION

Gather poolside to meet with business
colleagues over drinks, food and music!

SHOWCASES

® Nights to remember! Sizzling performances
e by today’s hottest Latin music stars.

BMI LATIN AWARDS

[ ]
A prestigious event honoring BMI songwriters & publishers
® of the most performed Latin songs of the past year. “Ml
@ This is a BMI event, attendance by BMI invitation only.

TRADESHOW
@

Vendors offering the latest industry resources and services.

e PANELS
[ ]
Industry experts discuss Television, Retail, Latin Rock,

e Regional Mexican Music, Spanish Language Radio, and more!

HEINEKEN LOUNGE

® Here's the place to network, relax and enjoy a Heineken.

FOR MORE INFO SPONSORSHIPS HOTEL
Michele Jacangelo Cebele Rodriguez The Eden Roc Resort - 305.531.0000
646.654.4660 646.654.4648 Discounted Room Rate: $189

bbevents@billboard.com  crodriguez@billboard.com  Reserve your room by April 15 to receive discounted rate!

REGISTER

ONLINE  billboardevents.com Name:
MAIL  Billboard, Attn. Michele Jacangelo, :
770 Broadway. 6th FI., NY, NY 10003 g
FAX 646.654.4674 Company:
PHONE 646.654.4643. Phyllis Demo
(3 $599 Pre-Registration: received by April 5 ftliss_
3 $649 Full Registration: after April 5 & on-site City/State/Zip: _
71 $250 Spanish Radio Station Employees Only
71 Amex 71 MC/Visa (71 Company Check Phone/Fax: —
Card# . X e Email

¥y

% Heineken s EN VIVo
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LATIN MUSIC

CONFERENCE & AWARDS 2002
in association with Hw

LeFine
RICKY MARTIN
“LIVE!”

UP CLOSE & PERSONAL

Interview with Billboard
Latin Bureau Chief, Leila Cobo

The gfwwwg % rale

THE BILLBOARD
LATIN MUSIC AWARDS

PRODUCED & BROADCAST BY
TELEMUNDO

Simulcast by Hispanic Broadcasting Corp.
to top U.S. Hispanic markets!

PLUS...
THE AWARDS SHOW AFTER-PARTY

Miami’s most-talked about night of the year!

1

TELEMUNDO

©BC

Netmio.com

Awards Show tickets are available ONLY to Conference attendees.

www.billboardevents.com

CONFERENCE FEE AND PAYMENT Make all payments to Billboard
All registration fees are due prior to the conference. No personal checks
accepted. Included in the registration fee is access to conference events
and one ticket to the Billboard Latin Music Awards Show & After Party.

GROUP DISCOUNTS Group discounts for 10 or more are available.
Please contact Phyllis Demo at 646.654.4643 (online group registrations
cannot be accepted).

PRESS

For Conference only: Barbara Grieninger, Billboard - fax: 646.654.4674
For Awards Show: Suzette Millo, Telemundo - fax: 305.889.7320

CANCELLATIONS All cancellations received between March 26 &

April 23 must be in writing and are subject to a 20% cancellation fee.
No cancellations accepted after April 23 and no refunds will be issued.
Substitutions may be made at any time. Refunds will be processed after
the conference is over,




for Best Original Song-"May it Be"
from The Lord Of The Rings with

NICKY RYAN AND
ROMA RYAN

MUSIC  GLOBE
AWARD  NOMINEE
WINNER

2001, NOMINEE 2002

B
FEMALE ARTIST
IN THE WORLD
2001

FEMALE ARTIST

INAMERICA

CAREER ALBUM

SALES
RECORDS SOLD

PIES OF
AY WITHOUT
SOLD|

WORLDWIDE
SALES OF LORD
OF THE RINGS
SOUNDTRACK

(featuring Enya’s “May It Be )

SOUNDSCAN
WAXISINGLE 1
FOR 11 WEEKS 1

(“Only Time”)
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