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DISASTER DISRUPTS
MUSIC INDUSTRY

Tour Operators Feel Terrorism Impact

BY RAY WADDELL
NASHVILLE-—In the wake of the tragedies of
Sept. 11, the touring industry was effectively
waylaid by a steady stream of cancellations,
postponements, logistical problems, and emo-
tional resistance, resulting in the loss or delay
of millions of dollars in box-office receipts and
performance guarantees in an already flat year.
According to Rodney Eckerman, presi-
dent/co-CEQ of music for Clear Channel Enter-
tainment (CCE), “These incidents are affecting
the economy in all aspects, and that definitely

degree. “I did some research, and even
hack in World War I, people did go out and
do things to get their minds off what was
going on in the world.”

By the weekend following the attacks,
some major performances had resumed,
including Madonna’s tour-ending sold-out
stand at Staples Center in Los Angeles, Back-
street Boys’ arena tour, and treks by Janet
Jackson and Aerosmith. Upcoming itineraries
by such acts as Britney Spears and U2 were
set to go on as planned. Citing the power of

includes live entertainment.” a2 | music and the wishes of President

Besides the obvious and very real | & George W. Bush for a return to nor-
concern of whether both artists and Gooup 22 malcy, most promoters quickly
music fans are ready decided to resume
for such pursuits as e business wherever
live music, the busi- !CLEARCQ"A_HHE!_ (www.famasma.com possible (Billboard,
ness of touring has Sept. 22), and a spir-

also been handcuffed by travel restrictions, as
well as security issues regarding public gath-
erings. While the future remains highly un-
certain in the second week following the ter-
rorist attacks, the concert business is slowly
getting back on its feet.

“The issue now is—are people going to
buy tickets?” says promoter Jon Stoll, pres-
ident of Fantasma Productions in West
Palm Beach, Fla. He thinks they will, to a

it of cooperation among artists, managers,
agents, promoters, and venues prevailed.
“Right now, we’re pretty much business as
usual, moving along as normally as we can,
with a lot of on-sales scheduled for this week-
end,” Eckerman says. Attendance at events has
been affected, some say by as much as 15%.
“We're seeing a higher level of no-shows. It’s
not enormous, but there has been some slip-
(Continued on page 69)

IN OTHER RELATED DEVELOPMENTS

NYC Stores Hope To Reopen : Page 6
Radio Comes To Victims’ Aid: Page 53
Retailers Foresee Sales Return: Page 69

Artists’ Lawyers
Debate Contracts

BY BILL HOLLAND
WASHINGTON, D.C.—As part of its con-
tinuing series on the state of recording con-
tracts, Billboard asked a number of promi-
nent musicians’ attorneys for their
experienced views on contracts,
clauses, and provisions; as well as
on whether contract challenges
will succeed.

Do you think the ongoing Courtney Love
and Dixie Chicks countersuits and the Sept.
5 California State Senate hearing on the

SPECIAL

REPORT

seven-year rule may result in courts and leg-
islatures looking closely at the legality of
record contracts and might be harbingers of
major changes?

Wallace Collins, New York City: Yes,
I hope so. That would be the tri-
umph of right over might. From my
experience in the courtroom, I find
that judges generally take a very dim
view of the agreements in our industry, some-
times bordering on outrage, which is why
(Continued on page 70)

Tending America’s Roots
PBS, Palm Survey The Nation’s Music

BY CHRIS MORRIS

LOS ANGELES—The wide-
ranging, revelatory PBS
series American Roots
Music and Palm Pictures’
complement of related
audio and video products
will test the marketplace
coattails of both Mercury
Nashville’s wildly popular
roots-music soundtrack
O Brother, Where Art
Thou? and PBS’ success-
ful Ken Burns series Jazz
and its spinoff music
collections.

Beginning Oct. 29,
director Jim Brown’s Am-
erican Roots Music will
air on PBS in four weekly
one-hour episodes. Nar-

rated by Kris Kristofferson,
the series surveys the full
range of American vernac-
ular music, from its cross-
pollination in the days
before recorded sound to
its 20th-century flowering
spurred by such techno-
logical advances as radio,
records, and film.
Drawing on a dazzling
array of archival film
footage (much of it hither-
to obscure or unseen) and
newly filmed interviews and
performances by major
roots-music artists, the pro-
grams take in central devel-
opments in the history
of American folk, blues,
(Continued on page 72)
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Lost Highway’s Robert
Earl Keen Hits No. 1
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Radio Holds America’s Hand

BY MARC SCHIFFMAN
Airplay Monitor

NEW YORK—As coverage of the
tragedies that struck New York City and
Washington, D.C., unfolded last week,
the phrase “the new normal” began to
circulate, referring to how the return to
a pre-attack routine would end up some-
how different.

Radio, too, may have a “new normal.”
PDs interviewed about radio’s proper role
as America moves forward think that
their medium has reinforced its bond
with listeners in the wake of the tragedy.
But none could predict when radio would
achieve its “new normal” or what that
would sound like.

“Radio is a medium of emotions,” top
40 WKRZ Wilkes-Barre, Pa., PD Jerry
Padden offers. “It will be a long time
before anyone returns to some type of
normalcy, so we in radio have to be there
as a friend to the listeners.”

Country WPOC Baltimore PD Scott
Lindy says the still-volatile situation is
forcing him to make programming deci-
sions moment to moment. “We don’t
know what’s going to happen. This is far
from over. I can’t tell you what we're
going to be doing tomorrow. If there’s an
air strike, we’ll go back to [continuous
news) coverage.”

Lindy thinks the events in New York
City and Washington, D.C., will be a part
of his station’s programming for a long
time to come. “A daily report from
ground zero in New York City is going to
be a part of the story a year from now.”

R&B WBLS New York PD Vinny
Brown is also making day-by-day pro-
gramming decisions based on “moni-
toring the mood of the city.” Two days
after the event, he “stayed with heavy
info, light, positive music, along with
listener comments,” Brown says. “We
are respectfully and gently easing back
into regular programming in the midst
of everything.”

REINFORCING THE BOND

Many PDs noted that as radio stations
became a place that people could turn to,
they again became listeners’ friends—
reinforcing a bond that had perhaps
weakened. As one e-mail message sent to
the Susquehanna/Dallas cluster stated,
“If it’s got to be bad news, I'd rather have
my friends deliver it.”

WKZL Winston-Salem, N.C., PD Jeff
McHugh agrees. “I truly believe in the
healing power of radio,” he says, but adds
that “this will change music, and it will
probably change radio forever. There will
be a dramatic shift in the charts as the
emotion of the audience this week is no
longer reflected in the music of last
week. I look for music to take on a more
somber, introspective, and perhaps an
angrier tone.”

Similarly, Keymarket VP of program-
ming Frank Bell says, “For whatever rea-
son, music with more [lyrical or musi-
cal] substance tends to be more popular
in times of turmoil and uncertainty.”

Modern AC KVSR Fresno, Calif., PD
Mike Yeager also is predicting a long-
term change. He doesn’t think radio will
return to the way it was a few weeks ago
“anytime in the very near future.” And he
thinks that the disaster reinforced radio’s
role. “Listeners will use us differently in

the future. We’d turned into a utility
[that listeners took for granted). Tuesday
morning [Sept. 11], people started using
us as a connection to the world again,
looking to us for answers and help.” He
says that this had not happened for the
medium in a long time. “Somewhere
along the way we lost that. We are there
[again] now.”

ONE NATION, UNDER RADIO
Consultant Alan Burns echoes those
sentiments. “Radio is helping bring the
nation together,” he says, “reassuring

Americans that life does indeed go on and
giving them the opportunity to voice their
feelings and hear their neighbors. We are
the coffeeshop of the global village, and
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the message is, ‘It’s going to be OK—we
are strong and proud and united.””
Randy James, OM of Radio One’s
rhythmic top 40 KTTB Minneapolis, says,
“We are at our best when things are at
their worst. We should never forget how
we have programmed in these times, for

‘Radio is a medium of
emotions. It will be a long
time before anyone
returns to some type of
normalcy, so we in radio
have to be there as a
friend to the listeners.’
—JERRY PADDEN,

WILKES-BARRE,

this is the true way to program and oper-
ate radio stations—from the heart.”
Yeager agrees that if anything posi-
tive can come out of this tragedy, it’s
that perhaps corporate execs will return
more autonomy to PDs, who suddenly
regained the ability to pull commercials
and promotions. “It was instinctive
what the PDs did, and it just took some-
thing shitty like this to make it hap-
pen,” he says. “It was good for radio.”

GAUGING THE AUDIENCE’S MOOD

In order to gauge public reaction mov-
ing forward, Lindy says, “I encourage my
staff to go out to eat, go out among the
public, go out into the world, pick up a
jug of milk, see people playing tennis,
compare prices on cans of soup. Life is
going on. We had the five minutes of
silence, [and when I looked out the win-
dow], there was a security guard out
there checking license plates to make
sure nobody exceeded the two-hour park-
ing [limit]. It made me realize life is
going to press on in this country. People
have to go and do their jobs.”

And as one record executive notes,
“Music is one of the greatest salves for
the soul. People will be searching for
peace; many will find it in music.”

Clear Channel/Miami’s Web site is

starting to log postings asking for new
music, marketing director Camie Dun-
bar says, “because they need a lift.”
R&B combo WTLC/WHHH Indianapo-
lis PD Brian Wallace agrees about the
value of music, and he doesn’t think the
face of radio will necessarily be forever
changed. “We can still continue to pro-
gram—to a degree—Ilike we did before
Tuesday, Sept. 11. [We’ll] just make prop-
er ‘adjustments’ to fit the moment,” Wal-
lace says. “Radio’s job, even before this
incident, was to entertain and inform its
listeners. This must continue.”

SEEKING A BALANCE

Top 40 WFBC Greenville, S.C., PD
Nikki Nite is searching for the balance.
“While this week is not the time to pro-
mote a party atmosphere on your sta-
tion,” she says, “in the coming weeks,
people will want entertainment as long
as they are also getting the information
that matters to them from a local stand-
point. I don’t think it’s the music’s
tempo that is an issue—it is what you
are doing between the records, to be rel-
evant to the way this is affecting your
community and the world.”

Modern rock CIMX (89X) Detroit PD
Murray Brookshaw says, “At this time,
it’s important for 89X to provide relief
from the extreme sadness and anxiety of
the tragedy. We can be an escape for a
moment, minute, or a half-hour. It’s our
job now to help provide an environment
for recovery.”

Meanwhile, radio tried to comfort lis-
teners with songs that expressed listen-
ers’ sorrow, outrage, and patriotism fol-
lowing the attacks. As it was during the
Gulf War, the song many reached for
was Lee Greenwood’s 1984 anthem “God
Bless the USA.” But new songs also cap-
tured the spirit of the country, includ-
ing Enya’s “Only Time” and Enrique
Iglesias’ “Hero.”

“God Bless the USA” received airplay on
stations as far afield formatically as hip-
hop WIMN (Jam’n 94.5) Boston and top
40 WHYI (Y100) Miami, which is pressing
CDs of its custom version of the song and
distributing it at client locations and on
the air, according to Dunbar.

Like “God Bless the USA,” many of the
songs seen in Sept. 12 BDS figures—and
cited by programmers—were songs that
had been used before as an expression of
patriotism or in times of tragedy. And, in
what has become a now-common prac-
tice, those songs and numerous others
were interspersed with news actualities
and listener calls related to the tragedy
on many stations, although some PDs
deliberately chose to forgo that route.

Among the stalwarts, Whitney Hous-
ton’s “The Star Spangled Banner"—now
joined by a Faith Hill version—were
cited by numerous PDs. Other songs that
showed considerable BDS increases were
Sarah McLachlan’s “Angel” and “I Will
Remember You,” Garth Brooks’ “The
Dance” and “If Tomorrow Never Comes,”
Eric Clapton’s “Tears in Heaven,” Vince
Gill’s “Go Rest High on That Mountain,”
Bette Midler’s “From a Distance,” and
country artist Steve Wariner’s “Holes in
the Floor of Heaven.”

Marc Schiffman is managing editor of
Top 40 Monitor. Airplay Monitor editor
Sean Ross also contributed to this report.
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AFRO CELT SOUND SYSTEM Vqume 3: Further In Tme

AMERICAN MUSIC: While the tragic events of Sept. 11 are still rever-
berating, this issue’s charts reflect the desire of Americans to hear
patriotic songs (see Singles Minded, page 55). Lee Greenwood’s 1991
hit “God Bless the U.S.A.” (MCA) makes its first appearance on The Bill-
hoard Hot 100, entering at No. 16. It’s Greenwood's highest placing
on that chart. having peaked at No. 53 with *1.0.L.” and No. 96 with
“Somebody’s Gonna Love You." both in 1983. “God Bless the U.S.A.”
didn't chart upon its first release in 1984, but it did manage to reach
No. 30 on Hot 100 Singles Sales during the Gulf War in 1991.

Further down the Hot 100, Whitney Houston's version of “The
Star Spangled Banner™ (Arista) re-enters at No. 50. Houston per-
formed the song at Superbowl XXV in January 1991, and her live
recording peaked at No. 20 that March.

Three other songs played in connection with the attack move up
or debut on the Hot 100. Enya’s “Only Time" (Reprise) advances 27-
18 to become the biggest hit of her career, surpassing the No. 24
posting of her first single, 1989's “Orinoco Flow (Sail Away).”

Enrique Iglesias’

“Hero" (Interscope) debuts at No. 44, and U2’s

“Stuck in a Moment You Can'’t Get Out Of" (Interscope) at No. 62.
On Hot Country Singles & Tracks, Greenwood's “God Bless the
U.S.A.”” matches its Hot 100 position by re-entering at No. 16. The
song peaked at No. 7 in 1984. Faith Hill’s version of “The Star Span-
gled Banner” (Warner Bros.) is new at No. 35.
On Hot R&B/Hip-Hop Singles & Tracks, Houston’s “The Star

Spangled Banner” is a new entry at No. 54. It is the first time her ver-
sion has charted on an R&B list.

It had been expected that Ray Charles’ take on “America the Beau-
tiful” would debut on some charts. But despite frequent airplay on TV
newscasts and a simultaneous one-time play on radio stations around
the country. there weren't enough spins to bring the song back onto
a Billbourd chart. Recorded in 1972, the song peaked at No. 98 on
the R&B singles chart when it was released as a single in 1976.

SIX OUT OF SEVEN: For the third time in the history of The Billboard
200, six of the top seven slots are held by albums debuting on the
chart. This first happened the week of Oct. 17, 1998, and again the
week of Dec. 5, 1998. By a strange coincidence, the artist who entered
at No. 1 the week of Oct. 17, 1998, was Jay-Z, with Vol 2. .. Hard
Knock Life. Jay-Z tops this issue’s list, too, with The Blueprint (Roc-
a-Fella/Def Jam). And Mariah Carey debuted at No. 4 the week of Dec.
5. 1998, with #7s, and opens at No. 7 this time with Glitter (Virgin).

One of the artists debuting in the top seven is Bob Dylan, with his
highest-debuting album ever, Love and Theft (Columbia). Entering
at No. 5, it’s Dylan’s highest-charting set since 1979, when Slow
Train Coming went to No. 3. Love and Theft is the 43rd Dyian album
to chart and the 10th to reach the top five.

More Fred Bronson each week at www.billboard.com.
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BY WAYNE HOFFMAN

NEW YORK—Just as the curtain
was due to rise on Broadway’s new
season, the World Trade Center
attack threw the Great White Way
into turmoil.

The incident had some impact
immediately. All shows went dark
Sept. 11 and 12, costing producers
a reported $3 million. During that
time, the first new musical of the
Broadway season—Urinetown—
delayed its scheduled Sept. 13 open-
ing by one week.

But now that theaters have re-
opened—with marquees dimmed
and curtain calls of “God Bless Amer-
ica”—it seems the damage may run
deeper than anyone anticipated.

Jed Bernstein, president of the
League of American Theatres and
Producers, notes that September is
traditionally a slow month and that
the weeks around Rosh Hashana and
Yom Kippur are the softest. But even
so, he notes, “combined with this
tragedy,” this week’s business was
unusually grim.

With daily box-office receipts

In The News

¢ Bob Romeo, executive VP
of TBA’s fairs and festivals
group in Crescent, Iowa, has
been elected chairman of the
Academy of Country Music’s
board of directors for the sixth
time. He previously held the
position from 1993-1998. Gayle
Holcomb, VP of the William
Morris Agency in Beverly Hills,
Calif., has been elected vice
chairperson.

® Mosaic Media Group—the
Los Angeles-based music and
film company comprising Atlas/
Third Rail Management, Third
Rail Records, Family Tree En-
tertainment, and other busi-
nesses—has launched a music
publishing division. Mosaic
Music Publishing will be head-
ed by Lionel Conway, who will
serve as president. A former
president of Island Music and
then PolyGram Music, Conway
was named chief and partner in
Maverick Music in 1992 and
since 1999 has run his own pub-
lishing company. Atlas/Third
Rail clients include Alanis
Morissette, Goo Goo Dolls, Macy
Gray, OutKast, and Green Day.

¢ Luigi-Theo Calabrese has
been named president of Walt
Disney Records Worldwide and
Disney Music Publishing. Cal-
abrese joined Disney last year
| after serving as chairman/CEO

of the label LTC/Tristar.

]

down as much as 80%, several
shows posted closing notices with-
in days of reopening, including a
few straight plays and two musi-
cals: Kiss Me, Kate and The Rocky
Horror Show.

When air travel tumbled, big-
budget musicals that depend on
out-of-towners to fill seats were hit
hardest; after years of success, such
long-standing hits as Rent, Les
Miserables, and The Phantom of
the Opera are suddenly facing clo-
sure if producers and theatrical
unions can’t reach agreements on
how to cut costs quickly. For the
week ending Sept. 16, these three
veteran musicals played at just
29.5%, 31.6%, and 42.9% capacity,
respectively.

Even Mel Brooks’ The Producers
—currently the hottest ticket on
Broadway—has received hundreds
of cancellations, although audience
hopefuls have lined up outside that
box office to keep the show playing
at 82.7% capacity.

Two major fall openings have
already been called off, for different

BERNSTEIN

reasons. Goodspeed Musicals’ pro-
duction of Andrew Lloyd Webber’s
By Jeeves, due for a Broadway bow
Oct. 28, has been “postponed indef-
initely” after producers pulled out,
fearing a poor economic climate.
Stephen Sondheim’s Assassins
had its Broadway premiere post-
poned—for the second time—
because of its content. The musical,
with book by John Weidman, is
about people who killed, or tried to

Retailers Move To Reopen,
Aid Displaced Employees

BY BRIAN GARRITY
NEW YORK—In the wake of store
losses and protracted store clos-
ings due to the World Trade Cen-
ter (WTC) tragedy, Borders Group,
Musicland Stores, and J&R Music
World are, depending on their
individual situa-
tions, either try-
ing to find new [
posts for dis- B

placed employees
or reopen shut-
tered locations.

Borders, which
lost its WTC loca-
tion, is finding
new jobs internal-
ly for the store’s
110 employees.
The 30 staffers
who were in the
store during the
incident were not
harmed.

Borders expects
to place its staff in
other Borders and
Waldenbooks lo-
cations in the ared.
Borders will also
file an insurance

The windows are boarded up at the
J&R Music World store near City Hall
in lower Manhattan. One of New York
City’s flagship music retail outlets, the
store sustained damage from the Sept.
11 attacks on the World Trade Center
and is one of several downtown busi-
nesses sectioned off behind a police
barricade. (Photo: Wes Orshoski)

said that Musicland is making efforts
to find jobs at other Sam Goody and
Sun Coast video locations in the New
York City market.

In a Sept. 18 earnings announce-
ment, Musicland parent Best Buy did
not provide information on the finan-
cial impact from
the loss of the
store. The compa-
ny is calling for
flat third-quarter
comparable-store
sales at Musicland
overall and single-
digit comp gains
in its fiscal fourth
quarter. A second
Sam Goody store
in the nearby
South Street Sea-
§ port, which has
{ been closed since
Sept. 11 due to a
lack of power and
phone service,
remained closed
at press time.

J&R Music,
which is just
blocks away from
the WTC, is

claim regarding
the location, which it expects to be
fully covered. The company said in a
statement that it anticipates financial
performance to be in line with exist-
ing third-quarter expectations.

The Sam Goody location that
Musicland lost in the WTC employed
20 people. A company spokeswoman

closed and being
used as a headquarters for search
and rescue efforts by the New York
Fire Department, the National Assn.
of Recording Merchandisers reports.
J&R’s Web site and mail-order cata-
log business are operational. A time
frame for reopening the store has
not been announced.

kill, American presidents. After an
off-Broadway run, its 1991 Broad-
way transfer was scuttled when the
Gulf War broke out; producers said
the subject matter was too sensitive.
After 10 years in limbo, a Round-
about Theatre Company production
of Assassins was due to open at the
Music Box Theatre this November.
But, following last week’s terrorist
attacks, producers again decided
that this is “not an appropriate time”
for the show, in which one charac-
ter sings that he’s going to “drop a
747 on the White House.” No new
opening date has been set.
Roundabout artistic director Todd
Haimes tells Billboard, “1 still really
want to do the musical, so in that
sense it's a postponement rather
than a cancellation. But it definite-
ly won’t be produced this season.”
Aside from such blockbuster new

shows as The Producers, Haimes
says, Broadway will likely see lasting
damage from the World Trade Cen-
ter incident for as long as tourism is
weak. “For shows that make small
profits, even a downturn of 10% or
20% can be catastrophic.”

Low box-office sales notwith-
standing, Haimes continues, not-
for-profit companies like Round-
about may also feel the effects of
declining contributions from
patrons, as New Yorkers feel less
financially secure.

But even as producers brace for
further closures and financial loss-
es, Bernstein stresses that the
show must go on. “It would be
naive to suggest that everybody will
live happily ever after,” Bernstein
tells Billboard. “On the other hand,
Broadway is not closing up. We’re
going on with business.”

Market Watch

A Weekly National Music Sales Report

2000
537,821,000
497,170,000

40,651,000

Total
Albums
Singles

2000
cD 441,445,000
54,553,000
1,172,000

Cassette
Other

11,952,000
12,564,000
<4.9%

11,580,000
12,161,000
<>4.8%

372,000
403,000
<1.1%

2001
516,356,000 (=4.0%)
490,944,000 (<1.3%)
25,412,000 (=37.5%)

2001
454,990,000
35,000,000
954,000

(=3.1%)
(=35.8%)
(=18.6%)

13,228,000

<9.6%

12,212,000
<5.2%

1,016,000
<63.4%

O-DATE TOTA ;V-Yl:,:]:f‘c‘,{oltTﬂj": IC REGI oj.

2000
28,478,000
72,731,000
71,753,000
31,950,000

100,529,000
71,717,000
37,072,000
90,125,000

ROUNDED HGURES

2001
29,473,000 (=3.4%)
76,108,000 (=4.4%)
84,727,000 (<8.2%)
34,395,000 (=7.1%)
102,711,000 (=2.1%)
83,321,000 (<6.7%)
36,904,000 (=0.5%)
90,182,000 (=0.1%)

FOR WEEK ENDING 91601
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Labels, Artists Await Decision On Latin Grammy Awards

BY LEILA COBO

MIAMI—More than a week after the
Latin Grammy Awards were post-
poned in the wake of the terrorist
attacks in New York City, Pennsyl-
vania, and Washington, D.C., the
Latin Academy of Recording Arts
and Sciences (LARAS) and the
National Academy of Recording Arts
and Sciences (NARAS) had yet to
announce a decision regarding the
fate of the awards show.

The implications of the postpone-
ment—or possible cancellation—
have been felt at all levels by a Latin
music industry that put consider-
able effort into mobilizing artists
and executives from Miami—where
the Grammys were first slated to
take place—to Los Angeles.

Although NARAS president/CEQ
Michael Greene says that the awards
themselves will be handed out this
year, sources say that the telecast of
the ceremony may be called off. At
press time, neither LARAS nor
NARAS officials would confirm this.

“CBS wants to do [the telecast],
the [producers] want to do it, and
we want to do it,” Enrique Fernan-
dez, executive VP of LARAS, tells
Billboard. “The problem is, doing it
represents a massive investment on
[the Academy’s] part. Remember,
our corporate sponsors are dry. That
money is spent.”

Already labels are tallying unre-
coupable losses—in some cases in
the hundreds of thousands of dol-
lars—that were compounded by

RECORD COMPANIES: David Agnew
is promoted to senior VP of the
Buena Vista Music Group in Bur-
bank, Calif. He was senior VP of busi-
ness and legal affairs for Hollywood
Records, Lyric Street Records, and
Mammoth Records.

Gary Fisher is promoted to sen-
ior VP of video promotion/TV pro-
gramming for Columbia Records
in New York City. He was VP of
video promotion.

Alan Oreman is named senior VP
of promotion for Gold Circle Records
in Los Angeles. He was VP of pro-
motion for Almo Sounds.

Dane Venable is promoted to VP
of marketing/artist development for
Elektra Records in New York City. He
was senior director of marketing.

Renée Bell is promoted to head of
A&R for the RCA Label Group in
Nashville. She is also VP of A&R.

Shante’ N. Paige is named VP of
A&R for Motown Records in New
York City. She was director of A&R
for Kedar Entertainment.

Carolyn Javier is named VP of busi-
ness affairs for Hollywood Records in
Burbank, Calif. She was a senior asso-
ciate in the music department at
Mitchell, Silberberg & Knupp.

Extasy Records International
names Eric Baker as VP of alterna-
tive and rock promotion, Steven Zap
as VP of adult and top 40 promotion,
and Ritch Bloom as director of triple-
A promotion/national promotion,
West Coast, in Los Angeles. Extasy

Records International also names
William Marion as national director
of promotion, East Coast, in New
York. They were, respectively, nation-
al director of promotion for Road-
runner Records, VP of promotion for
MCA Records, director of West Coast
promotion/marketing for Artemis
Records, and New England advertis-
ing manager for Us magazine.

Don Eason is named senior
national director of R&B promotion
for MCA Records in Santa Monica,
Calif. He was VP of R&B promotion
for Qwest Records.

ArtistDirect appoints Jimmy
Barnes to senior director of rock pro-
motion and Ann Carloss to West
Coast regional promotion in Los
Angeles. ArtistDirect also appoints
Steve Walker to Northwest regional
promotion in Seattle. They were,
respectively, head of rock for Joel
Denver’s All Access Music, West
Coast regional promotion for Rest-
less Records, and national promotion
director for Virgin Records.

Michelle Caputo is named retail
marketing manager for Mammoth
Records in New York City. She was
Southeast regional sales/marketing
manager for TVT Records.

RELATED FIELDS: Erika Elliott is
named director of urban music for
Sounds of Brazil Productions
(S.0.B.’s) in New York City. She was
coordinator of strategic business
development for RCA Records.

SRR

prolonged hotel costs. In addition,
many marketing plans contingent
upon Grammy wins or performanc-
es during the telecast have been
placed on hold, affecting sales for
the fourth quarter.

“We've lost a lot of momentum,
and there's been a lot of wear and
tear—both physical and economical
for the industry and the artists who
traveled so far to get there,” says
Rafael Gil, president/CEO of EMI
Recorded Music, Latin, who never-
theless said he'd support future
Grammy editions.

Two EMI artists, Thalia and Hevia,
were scheduled to perform at the
awards show, and both performanc-

es were anticipated to result in retail
sales for their current discs.

Beyond the show itself, some
thought it was important to an-
nounce the winners as soon as
possible. “There’s such great expec-
tations, it’s important to let people
know [who won],” says Jesus Lopez,
chairman of Universal Music Latin
America/lberian Peninsula, whose
marketing campaign for seven-time
nominee Juanes in Spain is now on
hold pending the results of the
Grammys. “The performance itself
greatly affects sales in the U.S. mar-
ket, but just winning a Grammy
helps in all territories.”

On Sept. 19, Fernandez said that
the Academy is reviewing several
alternatives, including a televised
show in the U.S.—with a target date
of Nov. 30—and a private ceremony.
Sources also say Mexican network
Televisa is interested in putting
together the show in Mexico.

“Regardless |of what happens],
we're behind the Grammys, and in
one way or another we’ll support the
event in November or whenever it
takes place,” says Eduardo Bautista,
executive president of the Society of
Writers and Publishers, which has
been fundamental in obtaining sup-
port for the Latin Grammys in Spain
and whose economic loss after trans-
porting dozens of people to L.A. is

described by Bautista as “enormous.”

“We’re conscious that the victims
of this attack have lost much more,
and a spirit of understanding and
solidarity allows us to justify our
support,” Bautista adds, echoing the
sentiments of everyone interviewed.

“The Latin Grammys are an in-
dustrywide effort, and we feel re-
sponsible,” Ifiigo Zabala, president
of Warner Music, Latin America,
says. “Not only was it going to be a
wonderful show, but it’s the second
{Latin Grammy]| ceremony. Not
doing it would be a mistake.”

For purely logistical reasons,
including artists’ schedules, repli-
cating that show will be difficult.

Moreover, many in the industry
expressed surprise at the Academy’s
lack of communication with strand-
ed members who struggled to find
ways to return to their homes—
many overseas—after the L.A. cere-
mony’s postponement.

“Needless to say, we're talking
about the irreplaceable loss of lives,”
one source says. “But there has been
absolutely no communication |[from
the Academy] to date. No explana-
tions and, more important, no
attempt to get our opinion or listen
to options from the many people
who went to L.A. with much effort.”

NARAS officials did not return
calls for comment by press time.

Manilow Leaves Ansta For Concord

BY MELINDA NEWMAN

1.OS ANGELES—After 25 years with
Arista Records, Barry Manilow has
signed with Concord Records. The
move signifies not only a major shift
for the singer, but also a new direction
for the record company, whick is
known primarily as a jazz label.

“It's a natural evolution for the label
to want to expand beyond and build
upon our jazz roots,” says Concord
Records president Glen Barros. “Sign-
ing Barry is a huge deal for us. This is
the direction we want to go in.” Con-
cord artists include Rosemary Clooney,
Diane Schuur, and Susannah Mc-
Corkle. It has joint ventures with Peak
Records and Stretch Records.

Although Barros says the deal
wasn't finalized until May, Manilow
says he began considering Concord
more than a year ago as Arista was in
transition: Founder Clive Davis was
being ousted from his post, and Anto-
nio “L.A.” Reid was being brought in.
“The whole thing with my dear friend
Clive happened overnight seemingly,”
Manilow recalls. “I think all of us at
Arista found ourselves in limbo for a
couple of months.”

During this upheaval, Manilow says,
he became aware of Concord. His
friend Monica Mancini was recording
an album for the label of Johnny Mer-
cer tunes, many of which Mantlow had
written melodies for.

“This was a new kind of record peo-
ple,” says Manilow, who has recorded

MANILOW

a number of jazz-oriented albums,
including 1984’s 2:00 AM Paradise
Cufe, 1987's Swing Street, and 1994's
Singin’ With the Big Bands. “Usually
the record people I've encountered are
talking about current singles, who's
hot, who’s bombing, [and] who's sell-
ing, and I was talking to [Concord
executives| about our favorite jazz
tunes and musicians and arrange-
ments. [At that point] I didn’t know
where Clive was going or where Anto-
nio was taking the label—I just knew
I wanted more of this.”

After having dinner with the top
Concord executives, Manilow says he
asked his manager Garry Kief, “Does
this company have what it takes to
promote an album of mine?” Kief
came back to Manilow and said the
label was qualified.

Manilow’s concerns were under-
standable. According to the Recording
Industry Assn. of America, Manilow
has sold more than 21 million albums

in the U.S. alone. The best-selling
record in Concord’s 28-year-history is
the Rippingtons’ 2000 Peak/Concord
set, Life in the Tropics, which has sold
around 110,000 units in the U.S.,
according to SoundScan.

“We’ve been gearing up all along for
something like this, and having Barry
gives us that much more urgency,” Bar-
ros says. “We've doubled our staff in the
last couple of years, we work with a lot
of independents, but as we go along,
we're adding the pieces we need.” Con-
cord is distributed in the U.S. by Inno-
vative Distribution Alliance; it utilizes a
number of distributors throughout the
rest of the world.

Manilow’s label debut, Here at the
Mayflower, is his first album of origi-
nal material in more than 10 years.
Out Nov. 13 in the U.S,, the pop-ori-
ented concept album’s songs illustrate
the lives of people who live in an imag-
inary apartment building. “The idea
allowed me and my collaborators to
write songs a bit deeper than a 32-bar
love song. It’s about characters.”

Although singles haven't been cho-
sen, Barros says, a track will go to AC
radio, while another selection will be
serviced to jazz/AC.

Arista declined to comment offi-
cially for the story, but a source says
that the parting with Manilow was
amicable and that under the termina-
tion agreement, Arista has the right to
request two greatest-hits packages
from the performer.
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BY CARLA HAY
NEW YORK—After deals with two
previous record labels went astray,
singer/songwriter John Ondrasik
admits he was feeling pretty sour
abeut the music business.

Yet the radio and video success of
his single “Superman (It’s Not Easy),”
on Aware/Columbia, has at last sweet-
ened the pot for the artist, whose
nom de guerre is Five for Fighting.

“I was very angry,” Ondrasik ad-
mits of the time he began writing
songs for his current America Toun
album, “butI'mata
different point in
my life now.”

Five for Fighting
was first signed to
EMI, which released
the act’s debut al-
bum, Message for
Albert, in 1997, But
then EMI's U.S. label
shuttered that year.
The artist then land-
ed at Island, but be-
fore a second album
could be released,
Island underwent a
corporate upheaval
when parent Poly-
Gram merged with

ing at No. 37; the album rose to No.
1 in the Sept. 8 issue. It reached
Heatseekers Impact status when it
rose from No. 103 to No. 92 on The
Billboard 200 in the Sept. 15 issue.
The album is at No. 82 this issue.
Fueling interest in the

Five For Fighting Perseveres
With Aware/Columbia Hit

“Superman” has been gaining air-
play, particularly at adult top 40
radio; it has reached the top 10 on
the Billboard Adult Top 40 Tracks
chart. The song’s video is garnering
play on MTV, MTV2, and VH1, which
has selected Five for Fighting to be
part of its Inside Track promotion for
artists on the rise.

Columbia senior VP of marketing
and media Larry Jenkins says, “Artist
development starts with the artist.
John has been working hard, by
touring nonstop and doing a lot of
in-store appearances
and radio interviews.
He also personally an-
swers the e-mail he
gets from fans.”

Before Five for
Fighting’s commercial
radio airplay started to
flourish, Columbia
placed the act’s music
on such TV shows as
NYPD Blue and Daw-
son’s Creek. Several TV
appearances have also
boosted Five for Fight-
ing’s profile. Ondrasik
has been featured on
The Tonight Show
With Jay Leno, Access

Universal in '98. Hollywood, and CNN's

Released in Sep- ; Showbiz Today. Other
tember 2000, Amer- JOHN ONDRASIK OF appearances are sched-
ica Town didn’t FIVE FOR FIGHTING uled for The Rosie
enter the Heatseek- O'Donnell Show and
ers chart until the July 28 issue, bow-  the PBS show Life 360.

“From day one, Aware, Columbia,
and EMI Music Publishing have been
passionate about my music,” On-
drasik insists. “I made America Toun
on my own terms, and I knew my
music wasn't going to be the easiest

thing to break at radio, and

album, “Superman (It’s Not
Easy)” is a tale of a man
dealing with feelings of
being a vulnerable hero.
The song has touched a
chord with people living in
a world where we are ex-

it'’s been an uphill battle.”
Dennis Armstrong, pop/
rock buyer for Tower Rec-
ords in Boston, says Amer-
ica Toun has a sound that
should appeal to fans of
such acts as Ben Folds Five

pected to be overachievers,

says Chris Patyk, assistant PD/MD of
adult top 40 station KYSR Los Ange-
les: “When people listen to the lyrics
of the song, it hits them in a place
they don’t expect to be hit.”

Much of the rest of the piano-
based pop/rock on America Toun has
amellow tone, with themes of over-
coming despair. Patyk adds, “Five for
Fighting is a perfect example of song-
writers coming back in style. This
artist’s story is an inspiration to any-
one who's had setbacks in life.”

and Train—a sound that
he thinks is ripe for further attention.

Ondrasik, a native of Los Angeles’
San Fernando Valley, is managed by
Jim Grant of JGM and booked by
New York City-based Little Big Man
Booking. The artist’s songs are pub-
lished by Five for Fighting Music/
EMI Blackwood Music (BMI).

The next single from America
Town will be a rerelease of “Easy
Tonight,” scheduled for next year,
as “Superman” continues to gain
momentum.

ARTIS Ta &MUBIG

Herbie Hancock Rocks It Again

Via His Own Transparent Label, Veteran Keyboardist Reunites With Bill Laswell

BY MICHAEL PAOLETTA

NEW YORK—After four decades at
the keyboard, Herbie Hancock still
needs to be on the cutting edge. “It’s
part of my nature,” he insists. “I get
excited when trying out new stuff,
whether it be an idea or equipment. It
stimulates my juices.”

A standards-setting jazz composer,
a key collaborator with Miles Davis,
and a jazz-fusion pioneer (as well as a
multi-Grammy Award winner and cur-
rent host of BET Jazz network’s Future
Waves) the 61-year-old Hancock has
influenced musicians worldwide. In
particular, he has been a signal force
for erasing musical boundaries
through his ever-evolving experiments
in acoustic and electronic jazz, funk,
R&B, and dance.

With the Sept. 25 release of his new
album Future2Future on the RED-
distributed Transparent Music (the
New York City-based label he co-owns
with his manager David Passick and
former Verve president Chuck Mit-
chell), Hancock continues to keep the
musical borders open, with a land-
scape that intertwines live jazz instru-
mentation with electronic wizardry
while traversing drum’n’bass, hip-hop,
left-field, and house styles.

Hancock co-produced Future2-
Future with producer/bassist/remix
guru Bill Laswell—the keyboardist’s
partner for the massively influential
1983 Columbia album Future Shock
and its international hit single, “Rock
It.” Also contributing to the collabora-
tion are such club-rooted DJs/produc-
ers as Rob Swift (“This Is Rob Swift”),
A Guy Called Gerald (“Black Gravity”),
and Carl Craig (“Kebero Part 1”).

“To be honest, it was Bill who told
me that [ had influenced many dance
and electronic DJs and producers,”
Hancock says. “I didn’t have the back-
ground as to what had been estab-
lished. Without Bill, I'm not sure if
would've fully understood the effect
my music has had on the genre.”

Upon this realization, and after talk-
ing to numerous club artists, Hancock
was also taken aback to learn that
while many in the dance/electronic
community were influenced by
Future Shock, even more interest sur-
rounded earlier recordings like 1973’s
Sextant (Columbia) and the rare track
“Nobu.” Hancock explains: “It com-
pletely surprised me that these DJs
and producers were familiar with this
earlier stuff, especially ‘Nobu,” which
appeared on an album [Dedication)
that only came out in Japan.”

Detroit techno producer/DJ Craig
was re-introduced to Hancock’s music
several years ago when a friend played
him “Nobu.” Craig says, “It was impro-

vised electronic music—like nothing
I'd heard before. He's always been an
innovator——and not only as a musician
but as a sonic craftsman, too.”

Issued in Japan in July via the JVC
label, Future2Future also includes sev-
eral of Hancock’s veteran jazz part-
ners—including saxophonist Wayne
Shorter, who played in the second
great Miles Davis Quintet with Han-
cock, as well as on many Blue Note ses-
sions with him. Another Davis '60s
quintet veteran, the late drummer
Tony Williams, is featured on a track
named after him. Drummer Jack

HANCOCK

DeJohnette and bassist Charnett Mof-
fett also appear on the album.

Many of the tunes—written mostly
by Hancock and Laswell (published by
Hancock Music and Nation Music,
both through BMI)—are partnered
with words and vocals from a handful
of singing stylists, including bold new
Ethiopian diva Gigi (“Kebero” parts 1
and 2), Chaka Khan (“The Essence”),
Dana Bryant (“Tony Williams”), and
Imani Uzuri (“Be Still”).

SPONTANEOUS, NOT ANALYTICAL

According to Hancock, a practicing
Buddhist, he had one requirement for
the recording of Future2Future: “It all
had to come from the immediate,
spontaneous part of the brain, not the
analytical part. It had to come from
the heart, with feelings, emotions. And
in the end, the album accomplished
even more than I set out to achieve.”

Hancock and Laswell treated the
album as a true collaboration. “The key
word throughout the entire process
was ‘sense,’ ” Hancock explains. “You
know, having a sense of where you
might want to go musically but always
leaving the door open for change.
Sometimes, the music itself dictates
where it wants to go. We both admire
that element, that surprise.”

Laswell concurs, adding, “We ‘re-

construct’ from traditional composi-
tion. I'm responsible for the basic
tracks and concepts, the project’s land-
scape, while Herbie is the improviser.
And while we may have disagreements,
we always come to a compromise.”

On hearing this, Transparent Music
co-owner/co-founder Mitchell smiles.
“Don’t think that because Herbie
makes an electronic record that it’s
going to sound like a typical electron-
ic record,” he says. “It’s a hybrid, which
perfectly fits both Herbie and Bill.”

Mitchell envisions the album’s tar-
get audience as “sophisticated
younger adults whose musical tastes
are nurtured by the club scene. These
are people always looking to embrace
new directions in music—something
Herbie has always done.”

The label has engaged New York
City-based Giant Step Promotions to
service the album’s first single, “The
Essence” (with remixes by LTJ Bukem,
DJ Krush, and Joe Claussell), to club
DJs. The single, which is only available
on 12-inch vinyl, streeted Sept. 18.
Giant Step is also handling street-team
marketing in 10 key markets.

As for radio, Mitchell realizes it’s
tricky. “I'm aware that commercial and
noncommercial jazz radio won’t
embrace this,” he says. “So, we sent the
album to select Internet, NPR, and col-
lege stations earlier this month.”

Jeannie Hopper, DJ/host of WBAI
New York’s Liquid Sound Lounge, says
that she is already playing “Kebero Part
1,” “Tony Williams,” and “Be Still.”
Hopper says she finds Future2Future
“a trip down historical genius lane.”

In addition to Giant Step, Transpar-
ent Music has aligned itself with Los
Angeles-based Hal Bringman PR for
cyber-marketing and tech tie-ins,
which includes promotions through
AOL and Artist Discovery Network.
AOL visitors can now download, at no
cost, one of Bukem’s mixes of “The Es-
sence.” On the album’s release date,
AOL members will be able to stream
the entire album for one month. Fur-
thermore, Mitchell says Hancock is
scheduled to program one of AOL's
music channels. Sept. 25 will also see
the launch of Future2future.com,
where fans will find general informa-
tion, links, and musical streams of new
and alternate mixes.

In November, Hancock, who played
several summer jazz festivals in
Europe, is scheduled to embark on a
two-month European tour, followed by
a U.S. trek early next year. Scott
Southard of International Music Net-
work in Gloucester, Mass., handles
Hancock’s U.S. bookings, while Rob
Hallett of London’s Mean Fiddler han-
dles international markets.
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Rapper/Actor Ja Rule Is ‘Livin’ It Up’

New York Native Duets With Case, 2Pac On New Murder Inc./Def Jam Set

BY RASHAUN HALL

NEW YORK—What a difference a year
makes. Last year at this time, Ja Rule
was readying to drop his sophomore
set, Rule 3:36. Although he was already
a star in hip-hop circles, thanks to
guest shots with Jay-Z and 1999’s
“Holla Holla” from his debut, Venni
Vetti Vecci, Ja Rule had yet to catch the
ears of mainstream music fans.

But when Rule 3:36 bowed atop The
Billboard 200, thanks in part to its lead
single “Between Me & You,” all knew
his name. The Murder Inc./Def Jam
artist looks to build on that name
recognition with his third effort, Pain
Is Love (due Oct. 2).

With “I'm Real,” his recent col-
laboration with Jennifer Lopez, top-
ping the charts, not to mention his
appearance in the hit summer movie
The Fast & the Furious, Ja Rule (aka
Jeffrey Atkins) has kept his name on
everyone’s lips.

“It’s opened a lot of doors for me to
become something that’s maybe never
been before,” Ja Rule says of his duet
with Lopez. “That’s the goal I've been
shooting for—to be a different artist.”
“I'm Real,” which reignited interest
in Lopez’s J.Lo (Epic), was penned by
Ja Rule, whose songs are published by
Slavery Music, ASCAP.

With his increasing popularity, the
rapper, who has also become an MTV
staple, hasn’t lost his street credibility.
“I still feel that I am very much a voice
for the underground,” the 26-year-old
MC says. “I'm just speaking on a big
stage now. It’s not that I'm leaving my
underground roots—the underground
is getting bigger. The street cats are

making it to the top now.

“It’s a situation where if a ‘hardcore’
rapper attains commercial success,
they say he’s not hardcore anymore,”
adds the Queens, N.Y., native, who got
his start with the Cash Money Click.

“That’s fucked up, because I don’t like
to look at what I do as being a hard-
core rapper or a commercial rapper.
Everybody can enjoy my music. I have
40-year-old and 50-year-old women
come up to me and tell me, ‘I like that
song. It's a nice record.” They're not
looking at it as a rap record, because
they’ll say to me in the same breath, ‘I
don't listen te rap music.’ That's telling
me that they’re hearing my music and
labeling it as just good music.”

In making “good music” for Pain
Is Love, Ja turned to such classic
artists as Stevie Wonder—whose
“Do I Do” is sampled on the album’s
first single, “Livin’ It Up,” which also
features Def Soul artist Case.

“That’s not an easy track to rip on
because it’s so fast,” he says of the sin-
gle, which is No. 23 on The Billboard
Hot 100 this issue. “I wanted to use it

because the loop is crazy—it’s hot and
classic—but more so than that I was
looking for a record that Case and I
could do for the album. I was listening
to [New York City’s] WBLS one day,
and as I'm thinking of what record we
could do, on comes ‘Do I Do.””

Pain is Love also includes a track on
which Ja Rule duets with 2Pac on a
remake of the late rapper’s “So Much
Pain.” 2Pac’s original version of the
song was released prior to the late rap-
per’s death. “I did that a long time ago,
right after Pac died,” states Ja Rule,
who has often been compared to the
slain rapper. “It was a record that |
wanted to make and needed to make.
Alot of people haven’t heard the record
because—although it was on the
Above the Rim soundtrack—it was
only on the cassette version. I feel it
was one of Pac’s best records.”

According to Deidre Graham, Def
Jam’s senior director of marketing, Ja
Rule’s increased mainstream exposure
has upped the ante for Pain Is Love.
“A blockbuster movie and soundtrack,
not to mention the Jennifer Lopez
remix, has served as a great set-up for
‘Livin’ It Up’ and the album.”

The label launched a promotional
tour in support of the album Sept. 24
in Los Angeles. Graham says radio sta-
tions in various cities will co-sponsor
Livin’ It Up With Ja Rule contests in
which winners will get to party with
the artist. There are also talks about a
possible arena tour early next year fea-
turing Ja Rule (who is managed and
booked by New York City-based Ron
“Gutta” Robinson for Murda Manage-
ment, as well as other Def Jam acts).

Retailers point to the rapper’s rising
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popularity as an indication of big first-
week numbers. “Honestly, with every-
thing he’s done in the last few months,
this album is bound to explode,” says
Jim Stella, urban music buyer for
Albany, N.Y.-based Trans World Enter-
tainment. “It’s almost as if anything
with Ja Rule on it is selling well.”

Beyond this project, look for the
rapper to reprise his role as Edwin in
The Fast & the Furious 2. “1 have
some other things that’s in the works.
But, with the acting thing, I want to
be careful, because with anything I do,
I want it to be to the best of my abili-
ties,” Ja Rule says. “It makes no sense
to do something half-ass, because if
you enjoy what you’re doing and
you're doing it half-ass, no one is
going to get to see it or hear it.

“I do what I do with my heart, so |
can win the hearts of the people and
they can see me as what I am—a real
artist,” he continues. “And they enjoy
when a real artist speaks to them and
speaks for them.”

For Ja Rule, it’s those people who
make this business worthwhile. “A lot
of artists make records to make money.
Not to make people smile, or make
hearts light up, or to warm souls,” says
the rapper. “That’s why I make records,
| andit's starting to show.”

MUSIC THE HEALER: As we all at-
tempt to come to grips with the dia-
bolical events of Sept. 11, the role of
music as soothing, cathartic balm
and communicator has never been
more apparent.

While we’ve been so trained to
suppress our emotions and not show
others how we feel—not wanting to
make people feel uncomfortable with
our grief or make ourselves vulner-
able—music will have none of that.
It reaches us in a primal place be-
yond our self-consciousness.
Externally, you may exhibit all the
self-control in the world, blocking
the horror until you can deal with it
in a safer place, but a few notes of a
haunting melody will bring you to
your knees before you’ve even had a
chance to catch your breath.

So it has been for me with two
songs that, while they were written
years before this tragedy transpired,
they so eerily capture the emotions of
that day for me that they seem pre-
scient. Simply put, I know I'll never
hear “New York Minute” by Don Hen-
ley and “The World I Know” by Col-
lective Soul in the same way again.

Hours after the first hit the World
Trade Center towers and the Penta-
gon, I found myself staring at the
images on TV, too stunned to cry. But
the minute the pictures were linked
to music, the tears flowed—I could no
sooner have stopped them than I
could have stopped those dreadful
planes from hitting their targets. The
lyrics of these two songs, as well as the
music, touched me in a place that the
pictures had not been able to reach.

On Sept. 16, ABC aired a montage
set to the all-too-appropriately titled
“Fallen Embers” from Enya’s A Day
Without Rain album. The montage
ran with a chyron identifying the song
and singer. My guess is ABC chose to
identify the song because for many of
its viewers, like me, “Fallen Embers”
will now forever be associated with the
pictures they saw on their TVs.

VHI has also created a moving
montage that has run more than 35
times, set to the ethereal, gauzy “Over-
come,” a track from Live’s album V,
which came out Sept. 18. The song,
written by lead singer Ed Kowalcyzk
to deal with the deaths of the band’s
co-manager and a close label exec, also
conveys feelings that so many of us
can’t express ourselves.

While the lyrics are, of course,
important in the above examples, it’s
the notes, the confluence of instru-
ments, and the beauty of the sounds
that stir the soul. At a Remembrance
Ceremony I attended Sept. 15 at the
Hollywood Bowl, the Hollywood
Bowl Orchestra performed two well-

—

by Melinda Newman

known Aaron Copland pieces, the
dramatic “Fanfare for the Common
Man” and the majestic “Simple Gifts”
from Appalachian Spring. They
poured over the spiritually yearning,
parched audience like warm, gentle,
invigorating rain. Everyone just
seemed to breathe a little easier, a lit-
tle softer afterwards. It was only a
first step toward healing, to be sure—
or perhaps only a respite from the
horrors to come—but its solace was
swift and secure.

MOVING ON: Singer/songwriter Cindy
Bullens knows something about
tragedy herself, and she also knows
the power of music to help heal. It all

BULLENS

started in the summer of 1999, when
Tony Award-winning producer/direc-
tor John Wulp asked her to write
Islands, a musical about island life on
North Haven, Maine. Though she had
never written a musical and was
entrenched in her Artemis project
Somewhere Between Heaven and
Earth (an album inspired by the death
of her 11-year-old daughter Jessie of
cancer in 1996), Wulp refused to take
no for an answer.

“The thing about going through a
tragedy and coming out the other side
is you have to decide what life is
about,” says Bullens, a part-time resi-
dent of North Haven herself. “What
life is to me now is to do things I've
never done.”

Bullens, whose latest album, Nev-
erland, is due Tuesday (25), inter-
viewed islanders to gather material for
Islands’ 13 songs, and Wulp cast only
North Haven residents in the show. It
debuted at the North Haven Commu-
nity Building Memorial Day weekend
and will move to New York City’s New
Victory Theater Saturday (29) for a
performance that benefits the island’s
new theater.

The project has already led to
another musical offer for Bullens—
this time from a theater in New York
City. “I won’t not do something out of
my own fear alone,” she says. “I have
nothing ever again in my life to lose.”

Additional reporting by Jill Pesselnick
in Los Angeles.
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MCA’s Femi Kuti ‘Fights’To Enlighten

BY MAGGIE STEIN

NEW YORK—With Fight to Win
(MCA, Oct. 16), Femi Kuti strives in
earnest to educate and enlighten the
world about the problems of his
African homeland.

“We are in crisis right now,” he
says. “I want to bring more attention
to these issues.”

Kuti is following the example set
by his father, the late Nigerian musi-
cal/political pioneer Fela Anikulapo
Kuti, who once said, “Afro-beat is
not a music for entertainment; it is
to spread a message.”

“Do Your Best” is a call to end polit-
ical apathy, while the title track speaks
of the failures of the African govern-
ment and its blindness toward a com-
ing revolution. “Stop AIDS” warns
Africans to practice safe sex and to be
aware of the threat of the HIV virus.

Recorded in France, Fight to Win
was produced by French producer
Sodi, and it shows the artist backed
by Positive Force—a new incarna-
tion of a band Kuti started in 1986.
He wrote, composed and arranged
all of the set’s songs, which are pub-
lished by FKO Music (ASCAP).

This album differs from 1998’s
Shoki Shoki in that it offers guest
appearances by American musicians.
MCA labelmates Mos Def, Common,
and Jaguar each collaborated with Kuti

on a song. Although the tunes carry
the undeniable influence of such mod-
ern sounds as hip-hop, funk, and
house music, they’re rooted in tradi-

tional African music that is passed on
through the Yoruba Diaspora. African
slaves took this traditional music with
them when they settled in Cuba, Haiti,
Brazil, and the U.S. Kuti says that this
influence will always be with him. “I
compose from the inside, and I believe
African music is inside me. This music
is part of who I am.”

MCA is working to bring Kuti’s mes-
sages to a diverse audience. With the
label banking on his compelling live
shows, the artist (who is managed by
Francis Kertekian at FKO Music in
Paris and booked by Tom Chauncey at
Partisan Arts in San Francisco) will
tour extensively. He was recently re-
cruited by Perry Farrell to open Jane’s

Addiction’s tour this October along
with Live. He will also perform that
month at the Groundwork 2001 ben-
efit concert, joining a roster that in-
cludes R.E.M and Pearl Jam. (The
Groundwork organization aims to em-
power people to grow their own food.)

“We hope [Femi’s live shows] will
create mainstream awareness,” notes
MCA's director of marketing, Sig Sig-
worth, who adds that a street-level
campaign was started earlier this
month, when “Do Your Best” (featur-
ing Mos Def) was shipped to clubs and
specialty radio shows.

At retail, this should translate into
a broad audience. Shawn Schwartz,
owner of Brooklyn, N.Y,, indie store
Halcyon, says that Shoki Shoki was a
top-seller. “It has amazingly wide
appeal to fans of everything from
house to world music to jam bands.
We expect the same of Fight fo Win.”

Adding to Kuti’s visibility and polit-
ical activism is his participation in the
forthcoming Red Hot + Riot, a Fela
tribute album under the aegis of the
venerable Red Hot AIDS relief/aware-
ness organization. Kuti has complet-
ed a track that features Macy Gray and
was produced by D’Angelo and ?uest-
love of the Roots. The tribute will also
be issued by MCA, which just released
the latest batch in its exhaustive Fela
reissue program.
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Concert Grosses

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
MADONNA Staples Center $8,303,165 61,464 Clear Channel

Los Angeles $250/$45 four sellouts Entertainment,
Sept. 9-15 Nederlander Organization
DAVE MATTHEWS BAND, IGUANAS  The Gorge $2,635,806 60,000 House of Blues Concerts
George, Wash. $52.50/$40.20 three sellouts
Aug. 24-26
AEROSMITH, FUEL The Gorge $942,010 20,000 House of Blues Concerts
George, Wash. $73.50/$35.70 sellout
Aug. 10
AEROSMITH, FUEL New Orleans Arena $850,570 14,983 Clear Channel
New Orleans $75/$21.50 16,434 Entertainment
Sept. 3
SADE, INDIA.ARIE New Orleans Arena $648,700 10,540 Clear Channel
New Orleans $76.25/$36.25 12,251 Entertainment
Sept. 1
JOHN MELLENCAMP, THE The Gorge $606,633 10,458 House of Blues Concerts
WALLFLOWERS George, Wash. $70.35/$59.85/$49.35 13,500
Aug. 11
AREA:ONE MUSIC FESTIVAL: MOBY, The Gorge * $571,576 9,484 House of Blues Concerts
QUTKAST, INCUBUS, THE ROOTS 2«»30 Wash. $50.90 13,500
ug.
TOOL, MESHUGGAH Palace of Auburn Hills, $557,925 15,616 Palace Sports &
Aubum Hills, Mich. $37.50 sellout Entertainment, Inc., Clear
Sept. 16 Channel Entertainment
TOOL, MESHUGGAH Xcel Energy Center $512,435 14,641 Jam Productions
St. Paul, Minn. 835 sellout
Sept. 6
TOOL, MESHUGGAH Allstate Arena $502,688 13,405 Jam Productions
Rosemont, IN. $37.50 sellout
Sept.9
Copynghted and compred by Amusement Business, a publication of Billboard Mus.c Group. Baxscores should be submitted to: Bob Allen, Nashwille. Phone: 615-321.9171. Fax: 615-321-0878.

For research information and pricing, catl Bob Allen, 615-321-9171.

AND THE WORLD CHANGES: Few
things seem as completely frivolous
to this reporter as writing about
music right now. As we all grapple
with the ramifications of the tragic
events of Sept. 11, dealing with pub-
licists touting a new recording or lis-
tening to an artist wax boastful about
his or her latest creative accomplish-
ment is difficult, if not emotionally
impossible.

And, vet, the world has continued
to turn, regardless
of the loss and
devastation. It has
to, even though
the inclination of
many (including
this reporter) to
cry or obsessively
stare at TV news |
reports for hours
on end is strong.
The idea of strol-
ling past countless
missing-persons
posters, makeshift
memorials, and
unnerving clusters of police officers,
in order to dive into the hustle of the
music business seems ice cold—and
wrong.

But finding the closest facsimile of
normalcy is necessary. Anything less
is an act of defeat.

And perhaps this is a good time for
our industry to check itself and take a
close look at what we’ve been throw-
ing out into the universe. Watching
some companies currently scramble
to recall CD sleeves, movies, and TV
programs that would have been wild-
ly inappropriate under the best of cir-
cumstances leaves one to wonder if
we haven't lost sight of what we're all
doing. Censorship is wrong, but so is
blowing unnecessary negativity into
the air. Food for thought.

ALL THAT GLITTERS: If you have a
heart, you've got to feel badly for
Mariah Carey these days. Bashing her
imminent film debut in Glitter—not
to mention its accompanying Virgin
soundtrack—has become nearly as
popular a national pastime as base-
ball. Maybe it’s time to chill out and
give the gal (who is still undergoing
treatment for exhaustion) a break.

In truth, the disc is a tad startling
at first; mostly due to the over-
whelming presence of rappers Busta
Rhymes, Ja Rule, and DJ Clue,
among others. Carey occasionally
seems to be lost in the sauce on sev-
eral cuts—so much so that we were
initially among the critics ready to
drop-kick this project.

But a few dedicated spins of the
disc has changed our mind. At the
core of Glitter is a handful of heartfelt

CURTIS HALL

by Larry Flick

ballads which indicate that Carey’s
film debut may be stronger than any-
one is willing to admit. “Reflections
(Care Enough),” in particular, is quite
powerful. The gospel-laced ballad
manages to illustrate a crucial plot
point, while also providing insight
into the emotional baggage that
Carey’s film alter ego carries.

Glitter tells the fictional tale of Bil-
lie Frank, a young singer who over-
comes a turbulent childhood and
struggles to find
her true family

and true voice.

| “When we first
| see Billie, she’s
singing with her
| Mom,” notes di-
rector and Chica-
go Hope star Von-
die Curtis Hall.
“And there’s this
amazing chemistry
between them. It’s
sweet, but it’s also
really heartbreak-
ing because the
mother is an addict. Billie ends up
being taken away by the state because
of this. She’s so young when this hap-
pens that she doesn’t understand why
her mother doesn’t come back for her.
As she grows up, Billie is driven to
understand her place in the world.”

In making Glitter with Carey, Hall
says the first challenge was finding a
suitable leading man. Enter up-and-
comer Max Beasley, whose first read-
ing with the singer made it clear to
Hall that they had palpable chemistry.

“They seemed to gel immediately,”
Hall says. “We could feel this incred-
ible vibe from the two of them. It was
wild, and it worked.”

Beasley was instantly impressed
with Carey: “Upon meeting and read-
ing with Mariah, I discovered she’s very
generous. We bonded and remained
close throughout the production of the
film. I hope our mutual respect shows
in the hard work we did together.”

Hall, who also directed the Tupac
Shakur/Tim Roth movie Gridlock’d,
notes Carey “fully immersed herself”
into the project and that the music of
Glitter (much of which the artist
wrote and co-produced) is tightly tied
to the flow of the film. “The sound-
track works well on its own, but it
really comes to life after you see the
film—and all that Mariah brings to it.”

A sneak peek of the movie (which
also features Da Brat and Eric Benet)
proves that the singer has grown con-
siderably as a performer. Carey has
the star-power and undeniable charm
to render Glitter this year’s equiva-
lent to Whitney Houston’s 7he Body-
guard. All one has to do is give this
project a fair shake.
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BY WES ORSHOSKI
NEW YORK—Explaining the disso-
lution of alt-country faves Son Volt,
singer/songwriter Jay Farrar, the
band’s former leader, has no dra-
matic stories to tell. After the laud-
ed group finished its final tour early
last year, Farrar says, he was simply
in need of a change.

“From a creative standpoint, after
five years of recording and touring, it

ARTISTS & MUSIG
First Solo Disc From Uncle Tupelo/Son Volt s Farrar Launches New Artemis Imprint

“There are a lot of positive aspects of
being in a band for five years: You
develop a kind of synergistic groove
and a particular approach. But after a
while, there’s a tendency to stick with
that. And I felt like I would have been
repeating what I had done before to
make another [Son Volt] record.”
After he wrapped that last tour with
Son Volt—which he notes isn’t entire-
ly terminated but rather on “indefinite

gether the lyrics and music for his first
solo album, Sebastopol (due Sept. 25
on Fellow Guard/Artemis), on which
he experiments with different rhythms
and instrumentation.

Thanks in large part to such guests
as Gillian Welch, the Flaming Lips’
Steven Drodze, Kelly Joe Phelps,
Superchunk’s Jon Wurster, and oth-
ers, Sebastopol has provided the St.

album, co-produced by Farrar and
John Agnello, has given him a chance
to harmonize with other singers and
experiment with keyboards, slide and
blues guitar, and different drummers.

“On this one, I was able to let the
songs [published by Grain Elevator
Songs, BMI| evolve and mature,”
says Farrar, a former third of alt-
country champs Uncle Tupelo. “They

Louis-based artist with the chance to  were put together more slowly. With
spread his musical wings a bit. The  Son Volt, we basically cut the songs
live so we could re-create them on
the road. [Sebastopol] is more of a
studio album in that the songs are
kind of pieced together.”
Lyrically, the album—named after
a small Northern California city and
recorded in Millstot, Ill., not far from
-1 TH s | \‘r\,r'\][l:\'P [ 6 Aa his home—is vintage Farrar, weav-
13 b 8 | ing mentions of such Western towns

Lo Lo ‘ as Branson and Reno into stories of
“drive-on wedding vows” and “for-
gotten nightmares,” rising waters
and dead promises, ascending ideals
and lost freedoms.

“He symbolizes some sort of sturdy
earthiness,” says Fellow Guard head and
former Warner Bros. A&R man Joe
McEwen, who signed both Uncle Tupe-
lo and its two offspring, Son Volt and
Wilco, to Warner. “He’s got a very hon-
est, American-type voice and songwrit-
ing style that really transcends eras.”

Recorded from May to July of last
year, the album’s release was delayed
as Farrar made his transition from
Warner Bros. (for which Son Volt rec-
orded three albums) to Fellow Guard,
which will make Sebastopol its first
release. Farrar passed that time by
composing the score to an upcoming
indie film, titled Slaughter Rule, and
by playing a string of intimate U.S.
gigs, during which he was backed only
by former Blood Oranges guitarist/
vocalist Mark Spencer. Booked by
Frank Riley at Hi-Road touring in San
Francisco, Farrar and Spencer will
return to the road next month.

To promote the release of Seba-
stopol—the first 50,000 copies of
which will include three extra songs—
Farrar will visit and perform on vari-
ous triple-A, Americana, and noncom-
mercial stations throughout the U.S.
Artemis is working the song “Voodoo
Candle” at those formats. Those who

*__" — ’ o i buy the album at the nearly 200 stores
E* belonging to the Music Monitor Net-
" . work and the Coalition of Independent

BT Music Stores will receive a lyric book.

Kelly Rollinson, purchasing man-

ager for the 11-store, North Carolina-

based Record Exchange chain, says it’s

. nice to see Farrar trying new things.

Bilbecrel e Bilseord (e “It’s always a good thing—it helps the

e " =m ‘ art1§t and their music grow,” she says,

01, WHITBU FRESENTS THE [ s NI vwnirssens B XYTYTT adding that loyal as alt-cpuntry fans
BI"b.OfJ ' N GRS . ’ tend to be, Farrar’s core faithful will no
L 8 A doubt make the transition with him.

- f ST EET s - Later this year and into the next

L ; " year, Farrar (who currently does not

@ f') r;.l traCKS ’1 ; have management) will dig through
oos “?“’al"[g?s’ ',; the Uncle Tupelo archives for live

By P tracks and unreleased demos for a

Legacy/Sony anthology due in March.

The label is to reissue the band’s first

three albums, starting in early 2003.

just seemed like it was time,” he says.  hiatus”—Farrar began piecing to-
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NEW PASSIONS: The liturgy of the
Christian church has been a source of
musical inspiration for countless clas-
sical composers throughout the histo-
ry of Western music. Numerous time-
less classics—from Allegri and Tallis
to Bruckner and Verdi—have resulted
from composers addressing issues of
faith. In the early years of the 20th cen-
tury, the practice declined, due both to
international politics and modernist
aesthetic agendas—although there
were exceptions in the oeuvres of such
composers as Stravinsky and Britten.

In the 20th century’s latter half,
sacred music has made a comeback
through the widespread success of
such “holy minimalists” as Arvo Pirt
and John Tavener. Older modernists,
including Krzys-
ztof Penderecki,
have also felt the
call of liturgical
subjects. Last year,
Philip Glass pre-
miered his choral
Symphony No. 5, a
sprawling work on
sacred texts from
Western and non-
Western sources,
subsequently re-
leased by None-
such. The same label has just issued
John Adams’ £/ Nirio, a glittering, gor-
geous, and deeply moving modern
nativity oratorio.

To commemorate the 250th an-
niversary of Johann Sebastian Bach
last year, German conductor Helmut
Rilling and the Internationale Bach-
akademie Stuttgart commissioned
four new works that cast Biblical
sources in a contemporary light. As
the artistic director of the Bach-
akademie, Rilling has devoted a great
deal of attention to the music of
Bach—including recording the com-
poser’s mammoth series of cantatas.
The German label Hanssler Classic—
distributed in the U.S. by Collegium—
released Rilling’s cycle over the past
two decades and reissued it in the
label’s complete Bach anniversary
boxed set in 1999. Yet Rilling has not
turned his attention to the past entire-
ly, having earned a Grammy Award in
2000 for his recording of Penderecki’s
Credo—a Bachakademie commis-
sion—with the Oregon Bach Festival
Orchestra and Chorus.

In commissioning Wolfgang Rihm,
Osvaldo Golijov, Sofia Gubaidulina,
and Tan Dun for the “Passion 2000”
project. Rilling and the Bachakademie
could hardly have picked a more dis-
parate group of composers. “We want-
ed to choose four composers from dif-
ferent cultural backgrounds with the
idea to have Passions in four lan-
guages: English, Spanish, German,
and Russian,” Rilling explains. Each
compaser chose one of the four
Gospels of the New Testament to set.

According to Rilling, the composers

responded to the challenge in very dif-
ferent and personal ways. He says,
“Gubaidulina immediately accepted
the idea, saying that this would be the
greatest challenge in her life. The oth-

ers were more hesitant in accepting |

the commission, voicing difficulties
dealing with such a central Christian
theme.” Each composer was given
absolute freedom in terms of idiom
and performing forces.

Hinssler released Rilling’s Bach-
akademie recording of Rihm’s Deus
Passus in time for Easter this year.
Golijov's La Pasion Segun San Mar-
cos, recorded by the Schola Cantorum
de Caracas, was shipped to U.S. stores
two weeks ago; Gubaidulina’s Jo-
hannes-Passion, recorded by Valery
Gergiev and the St.
Petersburg Cham-
ber Choir, will fol-
low in October.
(Sony Classical will
issue Dun’s Water
Passion—After St.
Matthew next year,
conducted by the
composer.)

The resulting
works cover a wide

stylistic spectrum.
Rihm excised por-

tions of the scripture that he felt could
be interpreted as anti-Semitic and
added verse from Paul Celan’s Tene-
brae to create an austere, craggy work
commemorating victims of the Holo-
caust. Gubaidulina interpolated
straightforward narrative sections (fea-
turing the sepulchral bass of Genady
Bezzubenkov) with “heavenly” inter-
jections, in the process adding a heavy
dose of drama to her motionless style.
Golijov, an Argentine Jew, blended
hypnotic minimalist textures with the
fervent drumming and dance rhythms
of Latin Passion traditions.

For Rilling, the new works directly
counter the relative lapse in religious
composition during the past century.
“During the 20th century, faith no
longer determined society’s thinking
as it had in former centuries,” he says.
“I regret that, because I still think that
the central themes of Christian faith
are close to many people—especially
the Passion, in the many meanings of
that term. In the past, the church had
often given those commissions, but
this is rarely the case now. The Bach-
akademie tried to fill that gap.”

ALSO: Collegium has announced that
it will donate $1 to the American Red
Cross for World Trade Center disaster
relief for each copy sold of two upcom-
ing releases. The discs—Hanssler’s
From the New World, a set of Ameri-
can light classics by Gershwin, Cop-
land, and others performed by the
SWR Radio Orchestra, and Col-
legium’s Feel the Spirit, featuring new
works by John Rutter based on madri-
gal and folk song—ships in October.

ARTISTS & MUS

¢ On Oct. 9, Yoko Ono will issue
Blueprint for a Sunrise, her first
studio effort since 1996’s Rising.
Produced by Ono with Rob Stevens
(and featuring a collaboration with
son Sean Lennon), the Capitol disc
sprung from three tracks that the
artist originally created for a book
accompanying her highly touted
art exhibit last year.

* The Rembrants, perhaps best
known for writing and perform-
ing the theme to famed NBC sit-
com Friends, return Oct. 2 with
Lost Together. Signed to the Con-
necticut-based J-Bird Records, the
project shows the act reuniting
after a three-year hiatus from

In The Works

recording and touring. Produced
by the act with John Fields, the
album mines a decidedly sweet,
Beatles-esque sound.

¢ Rhino has unearthed rare
tapes of Pete Townshend/Raphael
Rudd concerts, circa 1979-1980,
and compiled them into The
Oceanic Concerts (Oct. 16). The
invitation-only shows were held at
the Townshend-founded Meher
Baba Oceanic center, and it show-
cases the legendary Who guitarist/
songwriter and his then-protégé
Rudd, a pianist/harpist. The disc
offers acoustic versions of some of
Townshend’s best-known songs, as
well as a handful of Rudd originals.
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Acting Locally. Fiona Apple, pictured,
made an appearance at Bumbershoot
2001: The Seattle Arts Festival,
which showcases both top-name acts
and local artists and activists. Pre-
sented by the nonprofit organization
One Reel, the event ran Aug. 31-
Sept. 4 at the Seattle Center. Partici-
pating artists included the Black
Crowes, Mos Def, and Loretta Lynn.
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ALFIE

If You Happy With You Need Do Nothing
PRODUCER: Joe Robinson

Twisted Nerve/XL Recordings/Beggars
Group 145

Alfie specializes in musty, AM radio-
influenced indie pop. On its debut
(with the grammatically challenged
title), the U.K. quintet—Iled by
singer Lee Gorton—churns out twee
atmospherics tailor-made for hip-
sters to sip Sunday-morning coffee
by. Gorton has said he is interested
in exploring the middle ground
between traditional guitar pop bands
and experimental instrumental
groups like Tortoise and Mogwai. For
the most part, the experiment works:
The sun-drenched vibe of the album
makes the whole greater than the
parts, outweighing the songwriting
and, at times, even the individuality
of the songs themselves. Yet If You
Happy With You Need Do Nothing
still works best in its more distinc-
tive lo-fi rock moments (“It’s Just
the Weather,” “You Make No Bones,”
“Umlaut”) than as an ambient cham-
ber-pop experiment.—BG

BECKY TAYLOR

A Dream Come True

PRODUCER: Stephen Johns

EMI Qlassics 7243 5 571422 0

Becky Taylor has been winning
awards for singing since she was 7,
when she played Eponine in Les Mis-
érables. Now 12, the British theater
veteran releases this collection of
songs from movie and stage musi-
cals—mostly youth-oriented shows
like Mary Poppins and The Secret
Garden. Over sometimes treacly
arrangements, her soprano—though
often breathless and sibilant—brims
with cheer. Sheer enthusiasm is
enough to sell a straightforward,
bright number like “I'm Flying”
from Peter Pan. But she lacks the
emotional depth to tackle headier
material; on “Not While I'm Around”
(Sweeney Todd) or “Over the Rain-
bow” (The Wizard of Oz) she's in way

VARIOUS ARTISTS
Philadelphia Folk Festival
40th Anniversary
PRODUCER: Gene Shay
Sliced Bread SB74440SL

magazine editor Mark D. Moss in the
58-page booklet accompanying this
four-disc, 58-track, and six-video set.

ly-style nature of Philly’s 40-year, all-
volunteer folk fest, which, as docu-
mented here, transcends overlapping
generations of artists and audiences.
Nicely sequenced, starting with “Scots
Piping” by the late highland piper
LBruce Martin (the festival’s official

“The Philadelphia Folk Festival is more
than a music festival,” writes Sing Out!

His statement suitably evokes the fami-

PO.D.

Satellite

PRODUCERS: Howard Benson and PO.D.
Atlantic 83475

The timing for an album’s release
has never been so good. At a time
when the world is awash in tension
and uncertainty, today’s youth need
music that's “cool” but positive.
P.0.D. doles out the kind of hyper-
aggressive, rap-inflected rock that
kids are currently embracing. The
difference, though, is that this act
deals exclusively in proactive, en-
couraging lyrics. Lightweight? No
way. Anthemic tracks like the ris-
ing radio hit (and Total Request
Live video staple) “Alive” and the
single-ready “Set It Off" have sharp
musical teeth. Marcos is a tight-
fisted guitarist, floating a well-
measured blend of power chords
and intricate lead riffs over Traa’s
taut bass and Wuv’s urgent drums.
All the while, frontman Sonny
growls and rants with ample
authority. In all, Satellite not only
has the juice to elevate P.O.D. to
much-deserved superstar status, it
could very well blow some desper-
ately needed hope into the air—LF

over her head. Taylor hits the right
notes, but there’s no meaning or
expressiveness, na color or subtext.
(After all. she hasn't even reached
puberty yet.) With her raw talent,
Taylor is on the right track to
become a serious vocalist one day,
but she isn't there yet.— WH

S P O T L I

MACY GRAY

The Id

PRODUCERS: Darryl Swann and

Macy Gray

Epic EK 85200

What does a neo-soul songstress ex-
traordinare do for an encore when
what came before (the multimillion-
selling album On How Life Is)
spawned a Grammy-winning single
(“I Try") and collaborations with Fat-
boy Slim and Black Eyed Peas? If
that artist is Ohio native Macy Gray,
she takes a hard look in the mirror
and begins writing from the most
pure of places: the subconscious. But

this is no psycho-drama. The Id is
carefree and optimistic, steeped in
free love and hippie-shake sensibili-
ties (revel in the disco-splashed “Sex-
ual Revolution,” the beauty that is
“Sweet Baby” featuring Erykah Badu,
and the positively giddy “Hey Young
World 11" featuring Slick Rick).
There are times, though, when
buoyancy gives way to conflict, as on
the Sly Stone-etched “Harry” and
the Billie Holiday-inflected “Don’t
Come Around.” After all, Ms. Gray is
only human.—MP

VARIOUS ARTISTS

Hank Williams: Timeless

PRODUCERS: Luke Lewis, Mary Martin,
and Bonnie Garner

Lost Highway 088-170-239

Despite the best intentions, the icons
of popular music aren’t always best-
served by “tribute” albums—as fans of
these artists well know. But with 7ime-
less, a superstar-studded tip of the hat
to immortal country singer/songwriter
Hank Williams, Lost Highway has set a
heartening new standard. From the
A&R to the packaging. Timeless brims
with class and taste. Of course, the
songs cut as close to the heart of Amer-
ican musical art as any ever written,
and these interpretations are all subtle
and deeply felt. Just a few highlights:
Bob Dylan’s “I Can’t Get You Off of My
Mind,” Ryan Adam’s “Lovesick Blues,”
Keith Richards’ “You Win Again,” and
Beck’s “Your Cheating Heart,” as well
as tracks by Sheryl Crow, Emmylou
Harris, and Tom Petty. That’s not to
mention the apt inclusion of Williams’
grandson—Hank Williams III-—or
Johnny Cash’s spectral take on “I
Dreamed About Mama Last Night.”
What becomes an Americana legend
most? An homage like this.—BB

R&B/HIP-HOP

DJ KRUSH

Zen

PRODUCER: D) Krush

Columbia 8027

Those who think that hip-hop is

nothing more than a rapper and a DJ

should give a serious listen to DJ
Krush'’s latest set. A hip-hop pioneer
in his Japanese homeland, DJ Krush
effortlessly combines elements of
rap, soul, and world music into a
unified whole. As on such previous
albums as 1996's Mei-so and '99's
Kakusei, Zen finds DJ Krush a true
master of emotion, particularly on

vV I

piper for more than 30 years), the set
segues into the legendary Richard
Thompson-led Fairport Convention's
1970 rendition of “Walk a While.” Oth-
ers caught in their prime include a
young Bonnie Raitt, Doc & Merle Wat-
son, Phil Ochs, Judy Collins, Mississip-
pi John Hurt, Tom Rush, and Ramblin’
Jack Elliott. Such veteran folkies as
Loudon Wainwright I, Nanci Griffith,
Janis fan, Christine Lavin, John Prine,
Arlo Guthrie, and John Hartford are
represented by more recent fare—as
are contemporary folk group Eddie
From Ohio and bluegrass youngsters
Nickel Creek. Adding ethnic/world
music touches are Eastern European
dance-music group Harmonia, Cajun

T AL

R E |

band Beausoleil, Andes mountain
group Inti Hllimani, and Latin

S S UE S

ate closer for the superlative set, which
was produced by the fest’s evening con-
cert host and folk-radio personality
Gene Shay, is a free-for-all on Leadbel-
ly’s “Goodnight Irene,” loosely fielded
by Steve Goodman.—JB

KENNY ROGERS

The Gambler

PRODUCER: Larry Butler

Dreamcatcher Records 9022

Kenny Rogers had yet to complete his
soft-rock-to-country metamorphosis in
1978, but that would change forever by
November with the release of The Gam-
bler, propelled by a Grammy-winning
title cut that topped both the country

songstress Irene Farrera. The appropri- and pop singles charts. Outside of that

tracks like the sultry “With Grace”
(featuring N'Dea Davenport) and the
complex “Endless Railway” (featur-
ing the Roots’ drummer Ahmir
“?uestlove” Thompson). Also inject-
ing additional verve into the pro-
ceedings are Zap Mama and Compa-
ny Flow, among others.—RH

DANCE/ELECTRONIC

MONEY MARK

Change Is Coming

PRODUCERS: Mark Ramos-Nishita, Mario
Caldato Jr., and Craig Silvery

Emperor Norton 7045

For his Emperor Norton debut, key-
boardist/producer Money Mark decid-
ed to take the instrumental route.
The result, part lounge music, part
'70s film score, is wholly individual.
Mark, known for his collaborations
with Beastie Boys and Beck, remains
true to his left-of-center production
tendencies on such tracks as “Infor-

mation Contraband,” where distorted
sounds dominate. Conversely, the
funky “Soul Drive Six Avenue” sounds
like a flashback from a Blaxploitation
film. Meanwhile, Mark’s keyboards
dominate tracks like “Chocochip” and

“Caught Without a Race.” An
acquired taste for sure, Mark’s
Change Is Coming will surely please
those looking for something beyond
the ordinary.—RH

COUNTRY

% THE DERAILERS
Here Come the Derailers
PRODUCER: Kyle Lehning
Lucky Dog 86793
A slicker studio presence and an A-list
producer have done little to dilute the
purity of the Derailers’ retro-honk style
on their Lucky Dog debut. In fact, the
Austin-based quartet has seldom
sounded better, whether it’s the Mexi-
cali flavor of “More of Your Love,” the
unbridled roadhouse two-stepper “Bar
Exam,” or the lush, reverb-drenched
ballad “You Know What She's Like."
The twin engines of the Derailers are
chief singer/songwriters Tony Villanue-
va and Brian Hofeldt, who, along with
Hofeldt's deft guitar work and a sturdy
rhythm section, breathe life into the
Bakersfield-meets-Everly Brothers of
(Continued on next page)

fatalistic single, which Rogers nails with
world-weary perfection and one of the
most savvy interpretive instincts in the
business, the album is fairly uneven. On
the plus side, lush strings and a block-
buster Rogers vocal totally sell the set’s
other standard and crossover success,
“She Believes in Me,” which remains
one of Rogers’ best-ever studio perform-
ances. Much less effective is a strange
echo effect that permeates “I Wish That
I Could Hurt That Way Again” and the
misguided, disco-inflected Tony Joe
White ripoff “The Hoodooin’ of Miss
Fannie Deberry.” In total, The Gambler
is a milestone if for no other reason
than it produced a brace of career songs
for a country icon.—RW

[

New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (#): New releases, reg

of chart p ial, highly rec

Bn"l’nln“l’“ns. Bradley Bambarger, Jim Bessman, Leila Cobo, Gordon Ely, Larry Flick, Brian Garrity, Rashaun Hall, Wayne Hoffman, Michael Paoletta, Deborah Evans Price, Philip van Vleck, Ray Waddell. SPOTLIGHT: Releases
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(Continued from preceding page)

“Your Guess Is Good as Mine,” the
Orbison-esque ballad “I See My Baby,”
and the acoustic-based weeper “My
Angel’s Gettin’ Tired.” Elsewhere, the
instrumental “Country a Go-Go” is a
surf-twang romp, and “All the Rage in
Paris” is a clever Texas band saga. A
100-proof effort from start to finish,
the Derailers appear poised to make
their biggest splash yet in a genre rife
with watered-down music.—RW

% BUDDY & JULIE MILLER

Buddy & Julie Miller

PRODUCERS: Buddy and Julie Miller
HighTone Records 8135

In an alternative universe, Buddy and
Julie Miller are the reigning king and
queen of contemporary country music.
On their first full album together, they
shine like diamonds, with 11 songs
that are as real as dirt. In many ways,
this is a Julie Miller show: She wrote
seven of the songs (all superbly craft-
ed), and her little-girl-lost vocal is infi-
nitely more interesting than most of
what mainstream country offers. She’s
Tom Petty’s feminine side on the blis-
tering “You Make My Heart Beat Too
Fast” and a wounded sparrow on the
sultry-spooky “Dirty Water.” For his
part, Buddy Miller offers granite to his
wife’s morning dew, a blending that
slays on such excellent duets as the
gently thrumming “Keep Your Dis-
tance” and the mountain blues “Little
Darlin’.” Bob Dylan’s “Wallflower” is
hillbilly honk in the Millers’ hands, and
“Rachel,” a touching, brilliant tribute
to a prescient Columbine victim,
addresses that tragedy better than a
thousand “experts” ever could. This is
one fine, fine piece of work.—RW

LATIN

p PILAR MONTENEGRO

Desahogo

PRODUCER: Rudy Perez

Univision Music Group 088310026
Former Garibaldi member Pilar
Montenegro’s solo debut on new
label Univision is a pleasant surprise.
Although Desahogo doesn’t break
any new ground, Montenegro pos-
sesses a smooth (if not particularly
emotive or remarkable) voice that
can stand alone without major props
and that lends credibility to this
project. The result? A solid, ballad-
heavy pop album that includes cov-
ers of two revered classics (“Desa-
hogo™” and “Y Volveré”). Although a
host of often corny lyrics detracts
from the good melodies here, Latin
radio will surely love the sound (and
the look) of Montenegro.—LC

» LA LEY

MTV Unplugged

PRODUCERS: Humberto Gatica and
Kenny O’Brien

WEA Latin 40949

Chilean pop/rockers La Ley are known
for lush, melodic songs and tight,
onstage deliveries. On its first un-
plugged set, such qualities shine
through with help from gospel-shaded
backing vocals and an understated
string section that supports frontman
Beto Cuevas’ soulful and versatile
vocals (he sings in Spanish, French,
and English). The unobtrusiveness of
the strings—filtered as they are
through the entire album—are finally

has to do as much with the choice of
material—mostly subdued—as with
the arrangements themselves, which,
though tasteful, lack the variety neces-
sary to sustain 16 full tracks. Stand-
outs include the opening “Animal,”
with its tempo and mood changes, the
lyrical “El Duelo,” and “The Corridor,”
which is sung in English. But more
could have been done with the excel-
lent material that served as the basis
for this album.—LC

BLUES

% JAMES “BLOOD” ULMER

Memphis Blood: The Sun Sessions
PRODUCER: Vernon Reid

Label M 495728

Ex-Living Colour guitarist Vernon
Reid rates a shout-out for convincing
avant-jazz/funk guitarist James
“Blood” Ulmer to take on this project.
Reid’s belief that Ulmer possesses a
great blues voice is vividly confirmed
by the songs on display here. Backed
by a fine lineup of players, Ulmer gets
down on some meaty blues tunes,
including Willie Dixon’s “Back Door
Man” and “Spoonful,” Otis Rush’s
“Double Trouble,” and the John Lee
Hooker classic “Money.” Ulmer is
consistently deep in the groove on
vocals and guitar, but there are tran-
scendent moments, specifically his
enthralling version of the Son House
song “Death Letter,” and his haunting
cover of Rush’s “Double Trouble.”
Ulmer’s blues are as real and distinc-
tive as his jazz.—PVV

WORLD MUSIC

% SAID CHRAIBI

The Key to Granada

PRODUCERS: Mohamed Métalsi and

Said Chraibi

Institut du Monde Arabe 321038

The oud, or Middle Eastern lute, is
one of the most iconic of musical in-
struments, with antecedents dating
back to the very first stringed appara-
tus. Blessed with a rich repertoire
and a handful of forward-minded
interpreters, the oud’s sound still re-
verberates through Arabic music
today. Casablancan virtuoso Said
Chraibi uses that sound here to evoke
the Andalusian cross-cultural con-
nections between contemporary
Morocco and the Moorish Spain of
long ago. His tone is robust and his
articulation precise, empowering a
wide range of poetic expression
throughout this beautifully produced
disc. The album is also weil-annotat-
ed and gorgeously packaged, adding
to its allure. Distributed in the U.S.
by Harmonia Mundi.—BB

CLASSICAL

% MARK ANTHONY TURNAGE

Music to Hear

PRODUCER: Chris Craker

Black Box 1065

British composer Mark-Anthony Tur-
nage is not only one of contemporary
music’s most vital voices but also a rar-
ity in that he has been able to incorpo-
rate influences from jazz into a potent,
persuasive language for the concert
hall. After a lauded series of orchestral
and midsized ensemble recordings for
EMI and Decca in the mid- and late

on disc lately, despite a spate of new
pieces. The enterprising Black Box
label helps rectify that, with this essen-
tial set of chamber works. Mining an
elegiac vein—one closer to the arche-
typal English idiom than any previous
Turnage collection—Music to Hear
boasts the expert Nash Ensemble, with
clarinet, cello, and piano predominat-
ing. An Invention on “Solitude” and
Cortege for Chris (the latter since
incorporated into Turnage’s latest
opera, The Silver Tassie) are among the
blue-hued gems. Black Box is distrib-
uted in the U.S. by Harmonia Mundi
and in the U.K. by Select.—BB

CHRISTIAN

» MICHAEL W, SMITH

Worship

PRODUCERS: Michael W. Smith and

Tom Laune

Reunion Records 02341-0025

Recorded live this summer at Carpen-
ter’s Home Church in Lakeland, Fla.,
Worship is one of the year’s most
highly anticipated albums in the
Christian market. The appeal is
understandable: Worship music is the
Christian industry’s most popular
subgenre right now, and Smith has
long been one of the community's
top-selling, best-loved artists. Backed
by an all-star choir (Greg Long, Craig
& Dean, Cindy Morgan, and Amy
Grant, among others), Smith delivers
some of the most stirring worship
songs ever written. Among the high-
lights are the Matt Redman-penned
“The Heart of Worship,” Paul
Baloche's “Open the Eyes of My
Heart,” and Rich Mullins’ classic
“Awesome God.” Also included is
“Above All,” which Smith sang at the
inaugural prayer service for President
George W. Bush. Each track reverber-
ates with passion and reverence; at a
time when people are looking for
peace and comfort, consider this
album musical balm.—DEP

GOSPEL

p LEJUENE THOMPSON

Soul Inspiration

PRODUCER: Cedric Thompson

EMI Gospel 20309

LeJuene Thompson arrives as a solo
artist with a formidable résumé in
hand. As a featured vocalist for
gospel chart-toppers Donald
Lawrence & the Tri-City Singers, she
sang lead on the group’s early-2001
gospel-splashed dancefloor hit, “Tes-
tify,” which was remixed for the
clubs by DJ/producer Junior
Vasquez. While Soul Inspiration ably
attests to Thompson's mastery of
hook-laden, in-your-face funk
(“Deliverance,” “You Brought the
Sunshine”), it also allows for much
musical exploration. The artist struts
impressive jazz chops on “Born
Again” and shines on the smooth,
R&B-tinged “How Can You Walk
Away.” With lyrics that are strongly
but never stridently gospel, Thomp-
son and her hit-making producer/
husband Cedric Thompson display
ears that are obviously familiar with
such secular counterparts as TLC,
Lauryn Hill, and Mary J. Blige—as
well as gospel sisters Trin-i-tee 5:7.
After nearly a decade on the periphery
of stardom, Thompson seems poised to

O N S

A CHORUS LINE

Music by Marvin Hamlisch and

Ed Kleban

Book by James Kirkwood and
Nicholas Dante

Choreography by Michael Bennett
and Bob Avian

Directed by Baayork Lee

Paper Mill Playhouse, Millburn, N.J.

What was it that made A Chorus
Line a singular sensation in musical
theater history? It wasn’t the cos-
tumes; the final scene’s famous gold
top hats aside, the wardrobe largely
comprises leotards and headbands,
sneakers and T-shirts. It wasn't the
sets, as they’re composed of essen-
tially a bare stage with a few well-
placed mirrors. It wasn’t even the
dancing—until the finale, most of
the dance routines are “rehearsals,”
rife with missed steps, flubbed com-
binations, and bad timing.

No, what made
A Chorus Line
worthy of an
armload of Tonys
and the Pulitzer
Prize when it
debuted in 1975
wasn’t anything
tangible. It wasn’t
even the award-
winning book by
James Kirkwood
and Nicholas
Dante or the spectacular score by
Marvin Hamlisch and Ed Kleban.
What made A Chorus Line stand
apart from everything before it was
the simple but intense drama of peo-
ple laying bare their hopes and fears
as they aspired to the lowest rungs
of theatrical stardom.

The show’s sense of intimacy—
where the audience is privy to the
characters’ deepest feelings and
most painful memories—is what
fueled viewers’ passion and
helped make A Chorus Line the
longest-running musical in
Broadway history (although it
would later be surpassed by Cats)
before it closed in 1990.

The same sense that made A Cho-
rus Line speak to audiences for so
many years survives today, in the
current production at New Jersey’s
Paper Mill Playhouse—the New
York area’s first major revival of the
show in a decade. Several cast mem-
bers from the 1975 Broadway debut
showed up at the premiere to pass
the torch to the players in this ver-
sion, which is directed by Baayork
Lee—who played Connie in the
original. (One cast member who
couldn’t make the premiere was
Donna McKechnie, who will take
the stage Oct. 2 at Paper Mill to per-
form her new one-woman show,
which includes a reprise of “Music
and the Mirror,” the song that
helped win her a Tony for A Chorus
Line 25 years ago.)

From the opening number, “I

NP L.

Dancers dress up in top hats and
tails for the finale in A Chorus Line.

T A G E

focus on what’s inside the eager
dancers auditioning for a place in
the chorus line of a new show. This
production takes a few minutes to
build up steam, but once a trio of
women recount their loveless child-
hoods in “At the Ballet”—in a
home-run, knockout perform-
ance—the characters all open up.
What follows is moment after
moment of incredible vulnerability
as a demanding, unseen director
gets the auditioners to reveal them-
selves in front of their rival dancers
—and the audience.

As 17 dancers compete for eight
slots, they expose their raw ambi-
tions in ways both comic (“Dance:
Ten; Looks: Three”) and poignant
(“Hello Twelve, Hello Thirteen,
Hello Love”). Just before the final
cut, they all ponder what they would
do if they couldn’t dance anymore,
in the song that
the show made a
standard, “What I
Did for Love,”
sung with gusto
by Cindy Mar-
chionda as Diana.

The cast of
young perform-
ers—although
experienced and
competent—
doesn’t include
anyone who
might be deemed a “star,” but sever-
al of the players make great impres-
sions. As Bobby, Robert Tunstall uses
physical comedy to sell “And . . .” As
Kristine, Raegan Pierce brings a flair
for hare-brained wackiness to “Sing,”
brightening up the evening’s mood
at a critical juncture. And Eric
Dysart’s energetic dancing helps
Richie—an otherwise underwritten
character—stop the show.

Like director Lee, musical direc-
tor Fran Liebergall has a long histo-
ry with A Chorus Line; as Hamlisch's
assistant, she was the pianist for the
original off-Broadway production
and the subsequent Broadway run.
Here, her pacing is a bit uneven, but
she still brings the pop score alive
with blasting brass accents and an
electric '70s-rock flavor.

That the score of A Chorus Line
is unique for its energetic contem-
porary arrangements and sardonic,
often randy lyrics is plain to anyone
who owns the Columbia original
Broadway cast album, the 1998 reis-
sue of which was remastered and
slightly expanded. But the true heart
of the show—the pain and the
pathos, the jaded resignation and
the arrogant optimism—is only evi-
dent onstage. A quarter-century
after its debut, the show still packs a
surprising emotional wallop: The
audience walks out not only singing
the last number, “One,” but also
wiping away tears for the dancers
who didn’t make the final cut.

$ <3 J

more pleasant than compelling. This '90s, he hasn’t been heard from much make a leap into the limelight.—GE Hope I Get It,” the show keeps its WAYNE HOFFMANAJ
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LEONA NAESS | Tried to Rock You But
You Only Roll (3:21)

PRODUCERS: Martin Terefe, Jason Darling,
and Leona Naess

WRITER: L. Naess

PUBLISHERS: EMI Blackwood Music, obo
Messy Naess Publishing, BMI
Outpost/MCA Records 25468 (CD promo)
With a soft, inviting voice that invites
comparisons with Edie Brickell,
Leona Naess makes music that is
more than merely a vehicle for show-
ing off her pipes. Her delivery is sub-
tly sophisticated, like Ani DiFranco
after a soothing bubble bath, purring
with equal parts intelligence and
spunk. “I Tried to Rock You But You
Only Roll” (a title that Kiss somehow
overlooked) is the kind of delectable
pop that should blare over loudspeak-
ers at roller rinks everywhere. Naess
sings with personality and assurance,
delivering such empowered lines as “I
know what I am and I know that I'm
right.” Sure to have you humming,
the track hooks the listener with a
propulsive drum beat and even a
hand-clapping interlude. It's light-
weight stuff, but Naess shows more
sophistication and songwriting
smarts than most of her ilk.—$B

PLAY Us Against the World (3:41)
PRODUCERS: Bag & Arnthor

WRITERS: A. Bagge, A. Birgisson, A.
Lameche, and S. Mumba

PUBLISHERS: Air Chrysalis Scandinavia/
Murlyn Songs/Universal Music/Warner-
Chappell U.K.

Columbia 79632 (CD promo)

They just keep getting younger, don't
they? Play is a group of four Swedish
girls, aged either 12 and 13, and for
their debut, they've hooked up with
some of the biggest names in hyper-
melodic pop, like Anders “Bag”
Bagge, Ric Wake, and Sturken &
Rogers. First single “Us Against the
World” is a sturdy piece of Disney-
friendly midtempo pop about confid-
ing in a best girlfriend. Layers of
swirling harmonies mimic vintage
Bananarama, while the chorus is
catchy enough to keep a group of
girls at a slumber party entertained
through the night. If this act can
find its place amid the crammed teen
playing field and build a hip factor
with kids, Play might launch its
career into fast forward.—CT

COUNTRY

THE DERAILERS More of Your Love
(3:02)

PRODUCER: Kyle Lehning

WRITERS: Kostas and W. Wilson
PUBLISHERS: International/Seven Angels
Music/Songs of Nashville/DreamWorks/
Uno Mas Music, BMI

Lucky Dog 32567 (CD promo)

This talented Austin, Texas-based outfit
has already cultivated an enthusiastic
brigade of fans that could be easily
enlarged if country programmers would
get behind this charming record. Well-
known for his groundbreaking success

REVIEANS & EREVIANS

TRAIN Something More (4:04)
PRODUCER: Brendan O’Brien

WRITER: Train

PUBLISHER: EMI April Music/Blues
Lamp Music/EMI Blackwood/Wunder-
wood Music, ASCAP

Columbia 24682 (CD promo)

The second single from Train's tri-
umphant second outing, Drops of
Jupiter, is a moody, deep-rooted
track steeped in the atmespheric
imagery of despair and loneliness.
Lead singer Pat Monahan sounds
effectively downtrodden and beaten
by a love that has turned away, as he
sings, “I just opened my eyes/And
let the world come climbing in/It's
all better now, things are gonna
work somehow/If I just sleep anoth-
er hour.” Melodically, “Something
More” could have come from Col-
lective Soul's rock ballad songbook,
with its beautiful chords and sweep-
ing, emotional chorus. Train has
taken the slow and steady route to
success, but this latest offering
demonstrates a breadth and versa-
tility that outbids the many other
rock groups trying to keep their
names in lights; it should propel the
band to its greatest heights yet.
Columbia offers two mixes: one
with a more guitar-engaged edge for
rock and a strings-enhanced pop
version. Both get the message
across effectively.—CT

S P OTLTIG

O0-TOWN We Fit Together (3:56)
PRODUCERS: Cutfather & Joe
WRITERS: M. Hansen, J. Belmaati,

and Remee

PUBLISHERS: Cutfather & Joe Music
Publishing/Warner-Chappell/Remee
Songs/Fox Film Music, BMI

J Records 21082 (CD promo)

You can’t argue with success. With
tenacity, the boy-band-that-could has
defied the odds and surpassed the ex-
pectations of even the most optimistic
youth pop fan. Its top five debut album
has sailed past the platinum mark,
while second single, the cloud-touch-
ing “All or Nothing” became a legiti-

mate airplay and sales smash, reaching
No. 3 on the Hot 100. To capitalize on
the group's hot streak, J Records has
wisely side-stepped the album’s mid-
dling selection of songs for a new
recording, “We Fit Together.” It is
being stripped onto future copies of
the album and appears on J's Dr.
Doolittle Il soundtrack. The melodic
midtempo track marches on solid
ground, with glittering, larger-than-
life harmonies—the group’s forté—an
instantaneously appealing singalong
chorus, and keen production from hit-
makers Cutfather & Joe. Radio and
MTV have found a good friend—and a
good fit—in O-Town. Looks like 'N
Sync’s not the only “celebrity” in the
boy-pop arena, after all.—CT

BUSH The People That We Love (3:56)
PRODUCERS: D. Sardy and Bush
WRITER: G. Rossdale

PUBLISHER: Mad Dog Music, BMI
Atlantic 300605 (CD promo)

Bush previews its imminent new
set, Golden State, due Oct. 23, with
a jam that sees the London-bred
band returning to sharp rock form.
The studio frills and experimenta-
tion of its recent efforts have been
wisely eschewed in favor of the
white-knuckled brand of guitar-
drenched alt-rock that rendered
them a platinum-selling, arena-level
entity in 1995. That said, there's
absolutely nothing regressive about
“People.” If anything, Gavin Ross-
dale is now a more forceful, focused
frontman. Gone are the quirky lyri-
cal images that would occasionally
confound those who weren't
diehard fans. In their place is clear,
from-the-hip prose that allows
Rossdale to belt more from the gut.
His passion is palpable here, as the
band—guitarist Nigel Pulsford,
bassist Dave Parsons, and drum-
mer Robin Goodridge—surrounds
him with a perfectly orchestrated
collision of guitars, rhythms, and
hooks that guarantee out-of-the-
box radio approval. In fact, don’t
be surprised if “People” bursts
beyond its rock radio comfort
zone into the top 40 arena.—LF

with Randy Travis, Kyle Lehning is a
producer skilled at blending traditional
sounds with radio-ready production. And
although this record has a retro feel
that's a little left-of-center, it's catchy,
fun, and accessible. The band's road-test-
ed musicianship shines, and the lead
vocals have an earthy, seductive quality
that just gets better with repeated play.

You can close your eyes and feel the saw-
dust of a honky-tonk beneath your feet
and almost smell the cold beer flowing
behind the bar. The Derailers have style,
substance, and personality, and isn’t that
what a great country band is all about?
Find this and other honky-tonk treas-
ures on the band’s new project, Here
Come the Derailers.—DEP

BRUCE ROBISON What Would Willie Do
(5:11)

PRODUCER: Bruce Robison

WRITER: B. Robison

PUBLISHER: Carnival Music, BMI

Boars Nest Records (CD promo)

Former Lucky Dog artist Bruce Robi-
son has created his own label and an-
nounces the release of his new album

VP215 She (3:42)

PRODUCER: Brett “Dig” Laurence
WRITERS: B. Laurence and S. Peiken
PUBLISHERS:Digable Tunes/Songs of
DreamWorks/Sushi Too/Hidden Pun
Music, BMI

DreamWorks 13667 (CD promo)

Top 40 radio may be in denial, but
the boy bands just keep coming.
VP215—“VP” for original name Vocal
Pointe and “215" for their Philadel-
phia-based area code—will draw
more comparisons with Boyz II Men
than 'N Sync with their smooth, mid-
night-jam brand of soulfulness and

NEW &

NOTEWORTHY

high-reaching harmonies. “She” is a
lovely and simple song, sans any bells
and whistles—just a straight-ahead
ballad with a great sound that could
enchant listeners of top 40, R&B, and
AC stations across the board. Dream-
Works has put some solid names
behind the Latin-bred quintet, like
Jon Secada, PM. Dawn, Steve Kipner,
and Steve Morales. If programmers
would put aside their prejudice and
just absorb the music, they'd see why
the label is putting its money where
VP215’s mouths are. “She” is a solid,
wholly admirable first outing.—CT

via this delightful, tongue-in-cheek
ditty about turning to scenes from the
life of the Red-Headed Stranger for
wisdom and perspective. It's amazing
that Robison can turn in such a
charismatic vocal performance when it
had to be hard to keep from laughing
out loud on this hilarious record. The
lyrics chronicle some of Willie Nel-
son’s most colorful moments, such as
his battles with the IRS and the time
his wife sewed him up in a bed sheet
and smacked him with a broom stick.
Nelson’s life is the stuff of country leg-
end, and this is an extremely funny
record that should light up airwaves in
Texas and elsewhere for stations that
want in on the joke. Robison is the
writer responsible for Tim McGraw
and Faith Hill's current hit “Angry All
the Time.” That two such diverse
songs came from the same pen is a tes-
tament to his writing talent, as well as
to his durable sense of humor.—DEP

RAP

ERICK SERMON I'm Hot (3:50)
PRODUCER: Erick Sermon

WRITERS: E. Sermon and M. Gaye
PUBLISHERS: Erick Sermon
Enterprises/EMI Music Publishing/Marvin
Gaye Estate, ASCAP

J Records 21089 (CD promo)

Erick Sermon hopes that a second
time will remain the charm with “I'm
Hot,” the lead single from his forth-
coming J Records debut. This sum-
mer, Sermon scored a hit by lifting a
rare Marvin Gaye sample for the infec-
tious “Music.” The single reached No.
2 on the Billboard R&B/Hip-Hop Sin-
gles & Tracks chart, and was the per-
fect marriage of artist and sample.
Here, Sermon again lifts a musical
hook from Gaye, this time from the
more obvious “Sexual Healing.” Like
most Sermon fare, the track primarily
relies on a bass-driven backbeat. The
single will be an easy fit for mix-show
and mainstream R&B formats, al-
though true fans of Sermon may be
looking for more than another recy-
cled hook from the MC/producer’s
long-awaited set.—RH

T.I. FEATURING BEENIE MAN

I’m Serious (3:31)

PRODUCERS: The Neptunes

WRITERS: C. Harris, P. Williams, and C. Hugo
PUBLISHERS: YaMajesty’s Music/Chase
Chad Music/EMI-April Music, ASCAP;
Waters of Nazareth Publishing/EMI-
Blackwood Music, BMI

Arista 5009 (CD promo)

With the Neptunes producing seem-
ingly every rap radio song these days,
Arista probably believed that the Vir-
ginia-based producers could take the
lackluster talent of newcomer T.I. and
turn the forgettable lyrics on “I'm
Serious” into a hit. Failing his outra-
geous claim that others are “compar-
ing him to 2Pac, B.1.G., and Jay-Z,” T.I.
gets lost in dance-hall king Beenie
Man’s sometimes overpowering patois
between the three weak verses. Satu-
rated in hype and skinny on substance,
“I'm Serious” seems to have eluded
the Midas touch of Chad Hugo and
Pharrell Williams. Never getting to the
point of what he is serious about, the
Atlanta native seems to be seriously
less mature than his 20 years of age,
making him one of the weaker mem-
bers of the fake-1.D. club.—CF
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R&B/HIP-HOP

PIONEER AWARDS POSTPONED: In the
aftermath of the terrorist attacks in
New York City and Washington, D.C.,
the Rhythm and Blues Foundation has
announced the postponement of its
12th annual Pioneer Awards, sched-
uled for Oct. 4 at Harlem’s Apollo The-
atre in New York City. The organiza-
tion is expected to announce a new
date within the next few days, accord-
ing to executive director Bob Wade.
The 2001 slate of honorees (Billboard,
July 21) includes lifetime achievement
award designate Al Green and legacy
tribute designate Louis Jordan.

WAITING TO EXHALE: Former heavy-
weight champion Evander *Real Deal”
Holyfield knows a knockout when he
sees one—or in this case, hears one. His
Real Deal Records is making its first
foray into R&B with Exhale. Compris-

EXHALE

ing Tasha Belton, Tiko George, and
Toya Watson, the Washington, D.C.-
based trio makes its eponymous debut
Tuesday (25). .

Exhale formed three years before
meeting manager Melinda Zanecki
of eMphasis Inc., who also books the
group. Shortly thereafter, the trio
began auditioning for labels before
signing with Orpheus Music-distrib-
uted Real Deal. Published by Tre
Angeli Music (ASCAP), Exhale co-
wrote eight of the album’s 11 tracks,
including the first single, “Chillin’ in
Your Benz.” The tune is currently
No. 86 on the Billboard R&B/Hip-
Hop Singles & Tracks chart. A poten-
tial second single is “Still Not Over
You,” on which Belton and Watson
collaborated. “We were crying when
we finished,” Watson says. “It’s about
breaking up with someone. You give
the impression you're moving on,
but you're not.” )

Real Deal is confident that Exhale’s
music speaks for itself. Executive VP
Al Mannerson says, “In terms of
competition, there are very few
groups in the same arena as Exhale.”

REAL MEN DO: The 1991 flick New
Jack City is still a late-night cable

by Gail Mitchell

and The Blues.

staple. Headed by Wesley Snipes, the
cast included Chris Rock, Mario Van
Peebles, rapper/actor Ice-T, and
R&B singer Christopher Williams,
who scored a No. 1 soundtrack hit
with “I'm Dreamin’.”

Having taken time to concentrate
on family and writing songs, the
nephew of jazz legend Ella Fitzger-
ald returns Tuesday (25) with a new
album, Real Men Do, on the RED-
distributed August/Renegade label.
The lead single is “Wild Child.”

A mix of various flavors, the album
was primarily written by Williams,
who decided to concentrate on fam-
ily and writing before getting back
into the music game. “This album is
pretty much the same Christopher,”
says Williams, who's partnered with
Ben Glickman in Los Angeles-based
August/Renegade. “It’s just a nice,
cool listening album. I probably have
about 150 other songs compiled right
now. I'm just trying to do feel-good
songs that will come alive onstage.”

With a video in hand and a scheduled
opening slot on the Whispers/O’Jays
tour, Williams says, he’s anxious to get
back out. “I've definitely had great expe-
riences, working with Mary J. Blige,
Brian McKnight, and others,” he says.
“It was a short, quick road. But now I'm
ready to put things into another gear.”

IN TRAINING: Speaking of music and
films, Denzel Washington and Ethan
Hawke’s latest—the cops-and-crim-
inals-themed Training Day (due Oct.
5)—comes armed with an equally
heart-pumpin’ soundtrack (released
Sept. 11), with a diverse lineup that
includes Nelly, Gang Starr, Cypress
Hill, Xzibit, Sean “P. Diddy” Combs
and David Bowie (who rework
Bowie’s 1985 “This Is Not America”
as “American Dream”), C-Murder &
Trick Daddy (“Watch the Police,” a
remake of N.W.A’s “Fuck Tha Po-
lice”), and Dr. Dre & DJ Quik. Dr.
Dre also has a role in the film, turn-
ing in a cameo along with Snoop
Dogg and Macy Gray, who makes her
feature-film debut.

The Training Day soundtrack has
spawned two simultaneous singles, Fo’
Reel/Universal rapper Nelly’s “#1”
and“Got You” (aka “F*** You”) by
Rawkus rapper Pharoahe Monch.

CLARIFICATION: Kris Fite, who recent-
ly moderated the “Behind the Song”
panel at the second annual Bill-
board/BET R&B/hip-hop conference
(Aug. 28-30), is director of Atlanta-
based Classic Music Publishing.

Additional reporting by Rashaun
Hall in New York City.

1.1. Proves He’s ‘Serious’

Atlanta-Born MC Debuts His Brand Of Hip-Hop On Ghet-0-Vision/Arista

BY RASHAUN HALL

NEW YORK—There’s no question
that Atlanta is a hotbed of hip-hop
activity. OutKast, the Goodie Mob,
and Jermaine Dupri, among other
local Atlanta acts, have set the
standard for such local newcom-
ers as Ghet-O-Vision/Arista’s T.I.
The Atlanta native, who was fea-
tured on last year’s Shaft sound-
track, hopes to raise the bar with
his debut set, I'm Serious, due
Oct. 16.

T.I. jumped into the rap game
at the age of 7, when he started
hanging out with older relatives.
“Being so young, they didn’t real-
ly want me around,” the 20-year-
old MC says. “I had to find a way
for them to take to me.”

After rapping around rela-
tives, T.I. quickly began to take
his craft seriously and later
hooked up with Ghet-0-Vision
Entertainment CEO/Arista VP of
A&R Kawan “K.P.” Prather.

“My manager [Jason Geter of
Atlanta-based Grand Hustle Man-
agement] used to work at Patch-
werk Recordings in Atlanta,” T.I.
says. “Parental Advisory was work-
ing on its third album [2000’s My
Life, Your Entertainment]. He
called them and said, ‘I've got this
cat I need you to check out.” We
went over the same night, and |
met Big Reese and Mello. I rapped
for them, and they liked it. They
said they had to let one more per-
son hear it. Coincidentally, that
was K.P., who was then VP of A&R
at LaFace. L.A. [former LaFace
chief and now Arista president/
CEO Antonio Reid] had just given
him his own label, Ghet-O-Vision.
We haven’t turned around since.”

REGGAE CONNECTION

T.I. is already off to a quick
start with the Neptunes-pro-
duced title track, which features
Virgin artist Beenie Man and
serves as the lead single.

“It’s a club-banger because
it’s Southern but it has a reggae
feel,” Prather says. “That’s
something no one else from the
South has ever done.”

Adds T.I., who's published by
YaMajesty's Music (ASCAP),
“After we recorded the song, we
just thought it needed a reggae
hook. I figured that if we were
going to do a reggae hook, we
had to use the hottest cat out—
and that’s Beenie Man.”

I'm Serious also features guest
appearances by the P$C, Jazze
Pha, and Too Short. “Plainly put,
[the album] is my autobiography,”
T.I. says. “It talks about how I
grew up and what made me the
man that I am. I'm just apologiz-
ing to myself for all the shit I put

myself through. Nine times out of
10 when someone goes through
hard times, they could have been
avoided. I know for a fact that
mine could have.”

According to T.I., the personal

nature of the album, especially the
track “Still Ain’t Forgave Myself,”
is something he deliberately chose
not to avoid. “I had just found out
that one of my homeboys had got-
ten life [in prison], so that was on
my mind. If it’s on my mind, I
have to lay it down. If I had kept it
on my mind too long, it would
have fucked with me.”

TAKIN’ IT TO THE STREETS
Arista director of marketing
Phillana Williams notes that the
key to promoting I'm Serious will
be “a lot of street marketing.
We’'re planning to do a lot of
grass-roots things that set T.I.

apart from other male rappers.
Instead of postcards, we're going
to do a lot of listening sessions
and meet-and-greets where fans
will be able to interact with T.I.”
Arista is also planning to send
T.I. and other Arista artists on a
Crowd Control college promo-
tional tour.

The Internet will play a major
role in the marketing of I'm Seri-
ous. According to Williams, there
will be online promotions in con-
junction with Vibe, The Source,
Yahoo Music, BET, and urban-
entertainment.com.

A reaction—positive or nega-
tive—to I’'m Serious is what’s
most important to T.I. “I want
listeners to make their own
judgments,” he says. “I just want
to give them my opinions. The
ones they choose to agree with,
cool; the ones they don’t, it’s still
cool. That’s what music is for.
When you hear a new album, you
have to feel a certain way about
it, and no one can make you feel
that way but the artist. I want
listeners to take away something
from it. I'd rather they walk
away saying, ‘I don’t like that
guy,’ rather than not saying any-
thing at all.”

While T.I. remains modest,
Prather has high hopes: “For most
MCs, their first album is usually
when they’re the hungriest and
the rawest. But because I've been
making records for a while, we
were able to make a commercial
but still street-credible record. He
has all the characteristics of the
great rappers that I love.”

Dynamic Duo. MCA artist Shaggy, left, and Bad Boy chief Sean “P. Diddy”
Combs, center, are shown with an unidentified performer at the concert cap-
ping the five-day Sashi Experience 2001 festival that spanned both Montego
Bay and Ocho Rios, Jamaica. In addition to Combs and Shaggy, the 15,000-
plus crowd was treated to performances by Jimmy Cozier, Tyrese, Kevon Ed-
monds, Case, Shabba Ranks, Steven Seagal, and other members of the Bad
Boy family. (Photo: Danny Whelan)
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Priority Lends Ear To ‘Van Gogh’

Ras Kass Aims To Get His Own Brand Of Hip-Hop Heard With Third Disc

BY MARCI KENON

NEW YORK—Underrated is the word
frequently used to describe Ras Kass,
the 25-year-old Los Angeles-born lyri-
cal assassin. But, in fact, the rapper
(aka John Austin] has been underex-
posed. Priority plans to alter that sce-
nario with the Oct. 23 release of Ras
Kass’ third set, Van Gogh, from which
comes the 15-track set’s first single,
the noncommercial “Back It Up.”

“[Dutch painter Vincent] van Gogh
died broke, unsupported, and kind of
ridiculed,” explains the hip-hop artist
and ASCAP writer, whose songs are
self-published through AHMP 926
Music. “People were like, ‘What kind
of art is he painting?’ It wasn’t en
vogue or popular at the time. I have a
line in the album’s title track: ‘What
used to be hot is what an MC said.
Now hip-hop don’t respect you unless
you're platinum or dead.””

The label’s exposure campaign
includes the distribution at the end of
September of 100,000 album-preview
CDs. Hosted by top mix-tape DJs Kay
Slay and Doo Wop, the preview features
Ras Kass freestyles, a brief interview,
and both old and new songs.

“Ras is definitely an introspective
and conscious artist with whom we

pretty much have the college/backpack
crowd cornered,” says Chace Johnson,
Priority’s marketing manager. “Now
we're hitting the streets.”

In mid-August, the radio-friendly,
West Coast-flavored “Back It Up”—pro-
duced by Rick Rock and featuring rap-

RAS KASS

per Kokane—was shipped to record
pools, college radio, and urban and
crossover mix shows in Los Angeles;
San Francisco;0akland, Calif.; New
York City; and Atlanta. The cut goes to
mainstream urban radio Sept. 25.
“This is a bit more commercial,”
says director of urban music at Where-
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house Entertainment Violet Brown of
“Back It Up,” whose video was direct-
ed by Benny Boom. “Although he’s
from the West Coast, this album defi-
nitely has a universal feel.”

C-Minus, mix-show DJ at KPWR
Los Angeles, agrees that “one of
L.A.'s most influential and underrat-
ed MCs has come with a banger
everyone can play. We're already see-
ing some significant airplay. So far,
Priority’s plan is working.”

That plan began with the release of
the Ras Kass street single “Home
Sweet Home.” It was sent to mix-
show and mix-tape DJs and college
jocks early in June, while a national
flyer campaign commenced July 10.

But Ruff Ryders/Interscope rap-
per Jadakiss decided to use that
song’s Alchemist-produced track
for the song “We Gonna Make It,”
which is featured on his album
debut, Kiss Tha Game Goodbye. An
ensuing court order forbid Ras
Kass from using the song in its
entirety on his new set, so it
appears as an introduction to the
melodic, Euro-flavored “Kiss U.”

Ras Kass has also teamed with Xzib-
it and Bay Area rapper Saafir as the rap
trio Goldyn State—which contributed
to Van Gogh the Rockwilder-produced
“N.B.A"—while Xzibit also appears on
the drum’n’bass track “Sex,” produced
by Jelly Roll. Additional Van Gogh
guests include Nate Dogg, Bad Azz,
and Tha Liks’ Tash on the Battlecat-
produced “4 Much.”

Incidentally, the Goldyn State
threesome has since recorded
“Bounce, Rock, Goldyn State” for Pri-
ority’s Sept. 11 Training Day sound-
track. Adding up to more exposure for
Ras Kass, Goldyn State will release its
first album next year via Xzibit’s label,
Open Bar/Loud/Columbia.

In the meantime, Ras Kass—
booked and managed by Barkue and
Michael “Blue” Williams for New
York City- and Atlanta-based Family
Tree Entertainment—is slated to
perform during the Mixshow Power
Summit Sept. 29-Oct. 3 in Miami
Beach. He’ll also be making the
rounds to schools, juvenile detention
centers, and group homes to launch
Priority’s Rap Is Art campaign.

In mid-August, Ras Kass embarked
on a two-week European trek with
Xzibit, Eminem, and D12, introduc-
ing “Back It Up” to the U.K., Ger-
many, and other areas. He returns in
mid-October, for the simultaneous
European release of Van Gogh, led by
that region’s first single, the Poli Paul-
produced “Goldyn Chyld.”

“As far as my music, I've accom-
plished my goals. The only thing that
separates me from some other hip-
hop artists is a half-million units
[sold],” says Ras Kass, whose 1996
debut Soul on Ice and 1998 follow-up
Rasassination have sold 58,000 and
97,000 units, respectively, according
to SoundScan. “But I'm trying to do
it without prostituting myself.”

s,u

by Kwaku

CLASSIC BOOGIE: It takes an assured
act to name its debut album Classic
(Four Music/Columbia/Sony Music
Germany). But that aptly describes the
Turntablerockers, whose fascinating-
ly Classic blend of hip-hop, rap, R&B,
funk, and turntablism became a top
20 hit in Germany earlier this year.
After releasing two musically tasty
and well-received singles, “A Little
Funk” and “No Melody,” the duo—
comprising DJ/producers DJ Thomilla
and Hausemarke—embarks with a
band on a two-month tour of Ger-
many, kicking off Oct. 2 in Munich.

‘ “Boogie” combines
old-school hip-hop,
’80s boogie, electric
boogte, funk, and
soul music, especially
their booty-shaking

elements.’

—HAUSEMARKE,
THE TURNTABLEROCKERS

The act calls its eclectic style “boo-
gie,” Hausemarke says, because it
“combines our musical roots: old-
school hip-hop, ’80s boogie, electric
boogie, funk, and soul music, espe-
cially their booty-shaking elements.”
The duo first met on the set of an adult
movie before forming a musical part-
nership in the mid-"90s that began
with a residency as hip-hip DJs at the
Red Dog Club in Stuttgart, Germany.

“The idea was to make an album
[using] vocals as a kind of instru-
ment,” Hausemarke says. “We also
wanted to make songs that work in
clubs and an album you can listen to
at home or in the car.”

It is a tall order that the imaginative
duo nevertheless achieves with con-
summate ease. Be it dancefloor rock-
ers like “ 'Cause U Like to Party,” the
mellow R&B/rap-fused “Poppin’ Up,”
hip-hop jam “Gimme Some Sound,”
the jazz-funk cut “Loveaffairs,” or the
R&B-laced “Shut My Mouth,” the
album delivers on many fronts.

English vocals weren't used, Hause-
marke says, because the act didn’t
expect an international release. And
except for a couple of songs, the
Turntablerockers wanted their German
fans to appreciate the vocals as textured
sounds and avoid lyrical analysis.

“German rap definitely can travel
outside of the [Germany, Switzer-
land, and Austria] territories with-
out using [the] English language,”
Four Music product manager Mark
Loscher says. “Rap isn’t about a lan-

guage but a message.”

“Hip-hop is one of the most impor-
tant youth cultures in Germany nowa-
days,” adds Hausemarke, whose other
band, Die Fantastischen Vier (the Fan-
tastic Four), recorded the first Ger-
man-rapped album in 1991, The Fan-
tastic Four’s last Four Music set,
Unplugged, went gold (150,000 units).

Although hip-hop consistently
crosses over and “you find it in the
charts, on the radio, and on MTV,”
Hausemarke notes there is no dedi-
cated hip-hop radio outlet in Germany.
The response to German and interna-
tional hip-hop is generally “50-50,”
Loscher adds. “German hip-hop has
really grown over the last two years.”

ON THE BEAT: Ocho/Union Square
Music’s The Shrine: Afrodigital com-
pilation (released in April) not only fea-
tures blistering Afro-beat cuts by Fela
Kuti and his former drummer Tony
Allen, but Senegalese group Kantiolis,
which represents rap with the funky
“Comportement.” Check out the rap
interlude on Viviane N’Dour’s percus-
sion-driven “Goor Fit,” which is based
around the melody of the late Aaliyah’s
“Are You That Somebody?”

Guinean superstar More Kanté’s
newly released Tamala Le Voyageur
(Sono) includes the duet “Nin Kadi
(Too Much of a Good Thing),” featur-
ing British R&B singer Shola Ama,
while album closer “Yakha” features a
rap by Kader Yomba Kanté.

Brit-Asian hip-hop group Fun-da-
mental brings the global sound
fusions on its forthcoming There
Shall Be Love (Nation) to the Shrine
at London’s Cargo Club Sept. 29.
Helping deliver its eclectic, hardcore
global groove will be Pakistan’s
Rizwan Muazzam Qawal and South
Africa’s the Mighty Zulu Nation.

GARAGE 2-STEPPERS: It seems that
one sure way for British MCs and rap-
pers to cross over is to get on the U.K.
garage/2-step musical tip. Following
the success of So Solid Crew’s recent
chart-topping single “21 Seconds,” its
label, Relentless, hopes to score again
with the imminent release of K2 Fam-
ily’s party-primed “Bouncing Flow.”
Dancehall-flavored garage MC Maxwell
D, who dented the top 40 with “Seri-
ous” (4 Liberty), provides the U.K.
garage flavor along with Lady Dyna-
mite on a remix of Ludacris’ “South-
ern Hospitality.”

Maxwell D says, “It’s to show that it
ain’t all about garage—2-step MCs can
MC on anything.”

Another much-touted crossover
U.K. garage MC'd track is Versatile
Featuring MC B-Live’s “Cum Cakes,”
coming soon on Honey Beat.
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(D] 2 | AALIYAH A sisckgroundide $1533° Zomba (1099716 %) Age Ain't Nothing But A Number | 44 10 | SNOOP DOGGY DOGG A* Dot Row 63002° (11 98/17 9%8) Doggy Style | 249
EM 3 | AL GREEN A HiThe Right Stuft 30800/Capitol (109817 98) Greatest Hits | 342 .17 | BOB MARLEY AND THE WAILERS @ " 1utt Gong Island 8462107/ IDJME 112 98 16 98 Legend | 261
KCWY 5 | JAY-Z @ frocramoc.ateita 50552+ Pronty (10 816 56) Reasonable Doubt | 197 21 | JA RULE A Murder inc /Def Jam 538520°/1DJMG {12 98/18 98} Venni Vetti Vecci | 46
EIR 4 | JUVENILE A* Cash Money 1531620nwersal (119817 98) 400 Degreez | 149 23 | MAXWELL @ Colunbia 68515/CRG (7 38 £Q/11 38 MTV Unplugged EP | 108
LI 12] MAKAVELL A 0eath Row 83012° (11.98/17 9) The Don Killuminati: The 7 Day Theory | 173 11 | MARVIN GAYE  motown 530883/ Universal (6 56/11.98) What's GoingOn | 58
FAR 6 | 2PAC A° Death Row 63008° (18 98123 98) All Eyez On Me | 285 14 | JODECI A° Uptown 110198'MCA 6 58/11 36) Forever My Lady | 110
B 8 | MARY J. BLIGE A7 Uptown 11068/MCA (6.96/11 %) What's The 411 | 86 7 | BARRY WHITE A cosablancaMercury 822762/1DJMG (6 58/11.98) Barry White's Greatest Hits Volume 1 | 91
LBl 13} 2PAC A’ AnanuiDeath Row 490301 Interscope (199824 38} Greatest Hits | 143 WOFM — | JODECI A uponn 110915 MCA (69811 %) Diary 0f AMad Band | 46
2 {tl 9 | MARY J. BLIGE A McA 111606° (129818 98) Share My Worid | 87 25 | THE NOTORIOUS B.1.G. A* Bad 8oy 73000 /Arista (9 9816 56} Ready To Die | 316
11 15_ SADE A‘ eoic 852871298 £0/18 981 The Best Of Sade | 354 — | R. KELLY A" Jwe 11527111 98/17 98) 12Play | 170
12 /L NX A Bt RydorsiDot Jam 558227 10IMG (125615 38) It's Dark And Hell Is Hot | 169 -— | DMX A’ gutt Ryders/De Jarn S38640°/I0IMG (12 3813 38 Fiesh Of My Flesh Biood Of My Blood | 93

@ Albums w th the greatest sales gains this week Catalo%oalbums are 2-year old titles that have fallen below No. 100 on The Billboard 200 or reissues of oider alkums Total Chart Weeks column reflects combined weeks title has appeared on the Top R&B/Hip-Hop Albums and Top R&B/Hip-Hop Catalog Albums. @ Recording Industry
Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold) A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbal indicates album’s multe-pla‘inum level For boxed sets, and double
abums with a running time of 100 minutes or more, the RIAA multiphies shipments hblhe number of discs and/or tapes, RIAA Latin awards. ~ Certfication for net shipment of 100,000 units {Oro). .. Certification of 200,000 units (Platino). .", * Certrfication of 400,000 untts (Mulu-Platino). * Astenisk indicates LP 1s available Most tape prices,
and CD prices ‘or BMG and WEA labels, are sug%esled lists. Iage prices marked EQ, and all other CD prices, are equivalent prices, which are projected from whdesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
saekers this vieek, 4 mdicates past Heatseeker title. © 2001, Biillboard 8P1 C and an, Inc
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3 g ARTIST (IMPRINT/PROMOTION LABEL) i i ARTIST (IMPRINT/PROMOTION LABEL) < | 3| asmst (IMPRINT/PROMOTION LABEL) s IDR—— S—
~ NUMB y 3
L1 1 |14/ Differences awenos JF1T 22 | 14 Bad Boy For Life She's All | Got
. G {Eec) - P Diddy, Bine« Rob & Mark Curry (Bad Boy/Ansta) Jimmy Cozer (J)
0 2 [15( I'm Real 27 | 28 | Peaches & Cream Lights, Camera, Action!
Jeraw Lopez Feat. Ja Rule (Epich 1 112 (Bad Boy/As M Cheeks {Univers: ]
3 | 11| Family Affair 31124 |20 | Music Ballin' Qut Of Control lNTERNATIONAL BUYER S GUIDE
Mary J Blige (MCA} - Ecick S IY LA/Det Squa: rSCo) Jermamne Dupn Feat Nate Dogg {So So Det/C. Jam_ acked W|th Crmcal ersonnel and
5 |22 Fallin F23 26 |10/ Girl Next Door Candy P ) p ;
‘ Alicia Keys {J) = Musiq Soulchid Feat, Ayana (Def SoulIDJMG} o ieur Feat ot O] other information about every major record
{ 4 [11] 1220 (HOVA) 0 4 36| 4 | UGotltBad ILuvit company, video company, music publisher,
I Jay Z {Roc A Feila/Def JanvIDJIMG) Sy Usher (Ansta) Snoop Dogg Presents Tha Eastsidaz (Doggy Style/TVT) d t I mus' compan nd Se”er Of r d-
6 {15 Contagious 31 {11 | Raise Up # igital C company a rof pro
‘ The fsey Brothers (Dreamiorks) = Petey Patlo Lve) Nelly (Prorty) ucts and services for the entertainment
10 S Rock The Boat Rl 33 |27 CantBeliove ouiso Sra%eta Lo d The Streets] industry worldwide. A powerful tool. $155
7 (13| I'mA Thug k8129 120 | John Doe Don't Stop (Funkin' 4 Jamaica)
Trck Daddy lSIlr N-Shde/Atlennic) ‘l Public Announcement Feat Lele {RCA} Manah Carey Feat. Mystkal (Virgm)
| 12 | 8 | Living it Up u -5 34 |21 | Take You Out Forma Invite
Ja Rule Feat, Case {Murder Inc /Det JanvIDJMG} Luther Vandross {J) Ray J (Atlanuc
20 | Where The Party At 35 | 9 | Knock Yourself Out Girls, Girls, Girls |NTERNAT|ONAL TALENT
Jagged Edge With Nelly {So So Det/Columbia) = Jadakiss (Ruff Ryders/interscope} Jay-Z {Roc A-Fella/Def JarvIDJMG) /
11 | Lifetime 1148 | 3 | Who We Be Emaotion & TOUR[NG DlRECTOR\ .
Maxwe| (€ DN 1Re# Rydecw/Del JarvIDJMG) Dect, « Ched {Columb The Ieadin source for those WhO
17 | One Minute Man 30 {20 | What Itls Brntha 9
Mrssy Msderaancr” Eion (The God Mind Elku/EEG) [RRIE Viator Feat Busta Riymes (VilatorfLoudiColumiya) «Stane 1) promote or manage talent. Over 22,000
6 | Ugl 442 [ 5 | Shine 5 Vnu Can't Touch Me ot i ; .
e e GD Wanel e o W Rt D935 (aneovhiCor Ilstmgs from GQ countlrgg mclude.‘ talent,
29 | Feelin® On Yo Booty 38 { 6 | Whatlf 2 | We Thugg booking agencies, facilities, services
R.Ketty {Jive) j - | Babyface (Ansta) Fat Joe FentRKolVy {Atantic} d d t $1 25
15| Can‘t Deny It 1141 |33 Get Ur Freak On 5 | Do U Wanna Roll {Dolittle Theme} and products.
Fab us Feat Nate Dogg (Desert Storm/Elektra/EEG) y "Misdemeanor” €l G Mind/ RL, Snoop Dogg & Lil Kim {J)
4 Vnu Rnck My World 43 | 36 | Fiesta 2 | Weekend
Jwwon {Epc) - R Kelly Feat Jay-Z (Jve} Kerny banerore (Anata)
19(U Remmd Me "68 | 2 | Caramel 6 | We Right Here | T
v |Ar Crty High Fest Eve (Booga DMX {Ruti Ry dersDet JanvID. A A i
10 | Love Df My Life £3144 |29 | Superwoman Pt. 1l 5 We Gonna Make It INTERNAT ONA,L LATIN
Bnan McKnight {Motown} Ut Mo Feat Fabolous [EastWesVEEG) Feat Styles (Rutf Ryders/interscope) MUSlC BUYER S GUlDE
14 | Area Cod 39 |12 | Slowl 7Sneth In The Past
T AP—— Tk s esabonal (ShCA) The most accurate reference source
21| Justin Case 60 | 8 | Made To Love Ya 4 | Let's Ride available on the Latin Music marketplace.
Jahesm {Dmane MityWaroer Bros.} Gerald Levert (Etektra/EEG) The D Jays {MCA} . .
21| The Way 45 |29 | Let Me Blow Ya Mind 15| Round & Round Over 3000 business-to business contacts
Ju Se (Hdden Beach/Epich Eve Faw G St 1Rt Ryders/interscoy HeTck Feat Jonel wkus) R H
16| Set It Off b — | 1 | The Star Spangled Banner 1 | Goodbye in 19 countries. $99
Juwswse (Cash Money/Universal) Whiney Houston (Amsta} Jagged Edqe {So So Det/Columbral
7 | What Am | Gonna Do L1140 | 16 | Brown Skin 3 | Grimey
Tyrese (RCA} India Ane {Motow Violator Feat. Noreaga {Violato 20/Columbiz
4 | You Gets No Love 46 | 8 | FastLane 14! My Projects
Faith Evans {Bad Boy/Ansta} Bilal Faat. Dr, Dre & Jadakiss {Moyo/interscope} Coo Coo Cal {Infinte/Tommy Boy} T
13 | Dance With Me ‘M 37 | 7 | Because | Got High 1 | Diddy INTERNA‘ lONAL DISC/
112 Boo Gogins Alican Wibeies P Dicy Feat. The Neptunes (Bad BoyiAnsia) TAPE DIRECTORY:

@ Records with the greatest impressions

rease.

2001, Btliboard,BP)

mun

and SoundScan, |

Compiled from a national sample of arplay

pplied by Broadcast Data Systems’ Radic

Track service. 143 stations are electronically monitored 24 hours a day 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data
This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart

The exclusive source for information in
the manufacturing area of the music and
video business. Lists over 3000 profes-

sional services and suppliers. $89
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= FaN : RECORD RETAILING DIRECTORY
Elll © | x| TITLE v % | TITLE TITLE . .
S [ 3 | ARTIST IMPRINT/PROMOTION LABEL) S |3 | ARTIST IMPRINT/PROMOTION LABEL) ARTIST (IMPRINT/PROMOTION LABEL The essential tool for those who service
MB ; i
1 | 12| Where The Party At svasnnot 1740 21 | 8 | All My Thugs Hit 'Em Up Style (Oops!) or sgll produ;ts tg the ret}aul music com-
> B Jsm"’ EW'W‘T"N*: ‘ISI":; DE'L'WW " - ;"“ S (o] c Calndl 'RBW”* Anste munity. Detailed information on thousands
omeone lo Ca over iesta ould it Be . . .
Janet Virgin} K R Kelly Feat Jay-Z (el Jahein (Divine MiyWarner Bros of independent, chain store and online
3 | 8 | Raise U 25 {13 | Purple Hills Fallin® i
Petey Pablo prvvn‘ D12 .!») \ady/Interscope) Acia Keys {J) oDeratlons across the USA $1 99
4 |16 | My Projects 2 | 34 | 11 | Don't Mess With The Radio Love It
€00 Coo Cal {infinte/Tommy Boy) Nivea (Jvel Bilal {Moya/interscope}
S {10 Loverboy U820 | 3 | Living ItUp CutThrnat
Manah Carey Feat Da Brat & Ludacns {Virgin} Ja Rwe Feat Case (Murder inc/Def JanviDUMG) [ | | John ot (Big Pocket/Orphe:
— |1 |AMToPM 23 | 8 | Let's Be Friends There Itis .
B e s THE RADIO POWER BOOK:
= 6 {11/ Bootylicious 64 | 2 | Ballin' Out Df Control Funk The ultimate guide to radio and record
Destiny s Child {Columtia) Jermaine Dupr: Feat. Nate Dogg (So So Def/Columbia) mpty Mynd {The Real 4 2¥Drpheus) . . . .
D — | 1 | How We Do 22 |16 She's All t Gat Lights, Camera, Action! promotion. Detailed information about
Big L'szK.A Popeye Reds (Col-Beast) Jmmy Cozier {J) M. Cheeks (Universal} every major rad|o Statlon, record Iabel
10§ 3 | Chillin’ In Your Benz 31| 6 | 50Playaz Deep Y'all Don't Wanna . 1 .
xhale (Real Deal Dipheus Drunken Master Feat Lola Damone (F8/Unversal) Skilz (Eastom Conference/Rawkus) and radio syndicator. Includes Arbitron
)| — | 1 | Buster 33 [ 9 | Used To Love John Doe i i
Denrvs Da Menace (15t Avenuel Keke Wyatt (MCA} Pubic Announcement Feat Lele {RCA Informatlon on tOp 100 markets. $115
8 | 5 | Po' Punch 37 { 3 | Trunk Fall Off Make It Vibrate
Po Whvte Trach And The Trailer Park Symphony (Pocket Changel Jalbed {Ghetto Sawy) Asing Son (Darkside)
9 |20 | There She Goes 2127 | 8 | Family Affair Missing You
Babyface (Ansta) Mary J. Blige {MCA) Case (Def SouyIDJMG}
7 | 6 | Enjoy Yourself 28 | 3 | We Right Here Never Be The Same Again
An.ul., XACA) DMX lR\Mngdals/Dei JamVIDIMG} Ghosttace Kikah oo, Carl Thomas & Raskwon n!rlu TongRazor SharEpx MUSIC'AN’S GUIDE TO
— | 1 | Jump Up in The Air 9 1 | Fatty Girl Set It Off ]
()mmﬂpl’ M’/’mbound) L»d::ryls,u Cool J & Keth Murray (FB/Unversal) Juvenie {Cash Money/Unwersal) TOU R' NG & PROM OTION 0
391 3 | lzzo (H.O.VA. 4 18| 1 Do!! Batter U, J i ician’ i
JoyZ ((Rnr A—Fella/DZfJam/lDJMG) Toya (Ansta) Nely IFo nm»'c)mmmun TOday 5 work‘mg mu;lc’an s guide 10'
26| 3 | Bounce 62 (12| Cluck Cluck Survivor clubs, tape/disc services, A&R, music
Survivalst (Fo Ute/Treydan} The Product GAB Feat. Wyclef (Yclet/J} Destiny s Child {Cotumbna) o N d t b .t s d r
17 |19 Keep It Real 68 | 2 | Because | Got High Superstar Services, Industry websites and more.
Kell Mack {Rising Hi} Afrommn {Universal) Supervision (ABB/Capitol) $1 395 (Shipping included)
M 15| 7 | Give 36 |26 | Stranger In My House None Tonight
y The Donz (Heartess) Tamia {Eiektra/EEG) Ll Zane (Worldwide/Prority)
A 16| 3 | 'mReal 46 | 6 | Feelin’ On Yo Booty Can't Deny It
Jenndat Lopez Feat. Ja Rule (Epic) R. Ketly {J Fabolous Feat Nate Dogg {Desert StormvElektra/EEG)
5 11 [ 11 | Take You Out 340 (12 | Hey Hey Superb
Luther Vandross (J) Athena Cage (Priority) Superb (FY Station) 3
18 | 3 | Bye-Bye Baby 29 | 4 | ugly Soul Sista ORDER ONLINE: www.orderbillboard.com
Brandy Moss Scott {Heaventy} Bubb Spanox {Beat Club/Interscope) B (Moyo/Interscope) .
81 14 | 14| U Remind Me 61| 6 | Everyday's A Party We Gonna Make it or call 1.800.344.7119 « International: 732.363.4156
Usher |Ansta) Damoret (MCA) Jadakizs Feat Styles Of The Lox (Ruff Ryders/interscope) | N a1, . N . .
12 117 Fil Me In 43| 4 | Ghetto Girls Just In Case Fax: 732.363.0338» * By Mall.' Senfj payment.plus $7 shlpplng ($15 for international
Cravg Davd (Wildstar/Adantic) Li Bow Wow {S0 So Det/Columbia) Jahem (Drane MilWarner Bros.) orders) per directory with this ad to: Billboard Directories, PO Box 2016,
13 [ 11| This Is Me 48 | 8 | I'm A Thu My Bab | i
e e BeAon] TUOM N HELL e Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ, PA, CA.\' TN, MA,
24 | 4 | Grippin Grain )| — 30/ Separated Can't Take It No More IL, OH, VA & DC. Orders payable in U.S. funds only. All sales are final.
The Young Millionau o rbgn Drear Agrt Magic JohnsoqMcA) Psycster {Long Term South}

BDZZ3028

@ Records with the greatest saies gains. & 2001, Billboard/BPI Communications and SoundScan, Inc. Compiled by SoundScan from a natinnal subset panel of core R&B/Hip Hop stores. This data is
used to compile the Hot R&B/Hip-Hop Singles & Tracks chart
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e |z W TME ARTIST | < & 2|2 |w| TME ARTIST (S @
=l 3| <]z PRODUCER {(SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL |a & S~ |2 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL o 8
NUMBER 1 3 Weeks At Number 1 51| 45|29 | LET ME BLOW YA MIND © Eve Featurulg Gwen Stefani = | 6
) Dr B S Stowwn iE Jetfers A Young M Elizondo S Storch S Jordan) © Rutt yders 497562 “Immsscope
i 1 11120 | WHERE THE PARTY AT O Jagged Edge With Nelly 2 | 1 i i i
¥ J0upn,8 M Con (8 Casey,8.Casey.J Dupri .M CoxNelh) 96 © 5054 Det Aoy = 49 ( 41 g8 ;'?,‘,S;: :Lvﬁmﬁmwlmmm Bilal Featuring B' l?xf:,gr":???}(:?,? | &
12| 2|15 |rMREALO Jennifer Lopez Featuring JaRule = | 2 §€) 56| 64| 6 | LIGHTS, CAMERA, ACTION! © Mr. Cheeks = | 52
T Oiver,C Rooney LE S (J LopezT Olwer,C Rooney,L.E S J Atlins,| Gom R James) O Epic 796393° » BinkHT Kewy R Hurew| L Caston A Potiee F Wilson) © Usiviny 11 015135”
~ | 3 | ¢ |14 | DIFFERENCES Ginuwine < | 3 @ 69 1631 8 MADE TO LOVE YA Gerald Levert 53
- T Olwer JE bomoms: T Oumer) Epe ALBUM CUT | Jmsoee it Lty & Berkey) Eiekira ALBUM CUTEEG
4 | 3111 | FAMILY AFFAIR © Mary J. Blige == | 3 & ¢ HOT SHOT DEBUT ¢
Dt Dre (M J Bhge P AP.erra Lous.L N Lodge B Mier A Yourg,C Kambon, M Bizondo M Bradfard) O MCA 155859 -
sqe s G’ 1 | THE STAR SPANGLED BANNER @ Whitney Houston % | 54
d s GREATEST GAINER / SALES s 3 Not Lisied {F § Key) 0M|SIJDDV\¥NLDADTRACK
€ 6|51 |12ZZ0HOV.A) - _ Jayz 2| 4 147 53] 16| BROWN SKIN india.Arie 2 | 39
K West S Carter K West B Gordy,A Mizeil F-Perren0 Richards) © Roc-A-Feila/Det Jam 568701 */IDJMG M Batson ) A (| Ane.$ Saundersi Batson) Motown ALBUM CUT
| 5 | 4 {22 |FALLIN'O AliciaKeys = | 1 1155|35(19 BOOTYLICIOUS [+] Destiny's Child < | 2
-3 AKeys {A Keys) 0 0Jnu | s,R Fusari F Moore {B Knowles,R Fusar F Mool [CAMET) 1 720"
7 | 7 |15 | CONTAGIOUS The Isley Brothers Featuring Ronald Isley AKA Mr. Biggs @ | 3 48 ‘ 48| 6 CANDY [+] Foxy Brown Featuring Kelis 48
R Kelly (R Ketty) DreamWorks ALBUM CUT The Neptunes {l Marchand C Hugo,P Withams) D Dol Jom 5728" IDIMG
€ 10 |12| 8 | ROCK THE BOAT Aaliyah s 16D 1| AMTOPM Christina Milian < | 58
$ R StevartE Seats srett.R Stewart,E Seats Static) Blackg ALBUM CuT 8 y Asant {C Mdan C Karisson P Winnb @ @ Det Sl 588:75 1IDIM
18 [92114 |[I'MATHUGO Trick Daddy = I 8 50 | 54| 7 | ENJOY YOURSELF © Allure R | 50
Righeous Funk Boogie {Tnck Daddy.R Van Hoy) © Stip-N-Skde B5141*“Adantc . Kobe.KayGee K Brown K Gist T VonC Liggio} ® © MCA 155860
€11 13| 8 [LIVINGITUPO JaRule Featuring Case < | 10 J@i65|70| 3 | #1 Nelly < | 60
- L) Rob | Gotti4J Atkins R Mays | Lorenzo.$ Wonder) © Murder Inc Def Jam 48741 1DIMG W Yaghnam (C Haynes, W Yaghnam) Priority SDUND TRACK CUT
m 16 | 20| 11 | LIFETIME Maxwell < | 11 58| 43| 6 | WE RIGHT HERE © DMX = | 43
Musze (Musze,H David) Colymbia ALBUM CUT Black Key (€ Simmons,M Dawvis} O Ruft Ryde rs/Det Jam 588746°/IDIMG
9 | 8 |17 | ONE MINUTE MAN Missy “Misdemeanor” Elliott @ | 8 59 | 62| 9 | GANGSTA (LOVE 4 THE STREETS) Lil' Mo 2 | 57
Timbatand,M Elliott {M Elkott.T Moséey,C Brdges) The Go d Mg Elektra ALBUM CUT EE D McClaryM A Lowng MAven 0 McClary ktra ALBUM CUTIEE
W GREATEST GAINER / AIRPLAY ) 57, ’ 59|13 ILUVITO Snuup Dugg Presents Tha Eastsidaz Featuring Kokane 2| 57
. Battie cat (C Broadus T Dav.s X Sp#man.J Long K McCord G Chnton Jr ¥ rel K Gwam © Doggy Stye 22317V
@18 23| 6 |uGLY 0 Bubba Sparxxx 2 | 13 §@)| 66 | 75| 3 | FORMAL INVITE Rayd = | 64
o Tumbeland (T Mostey A Mattus) © Beat Club 497602*Ainterscope The N ay J.P Wiliams C Hugo) Atiantic ALBUM CU
m 15 { 15|29 | FEELIN' ON YO BOOTY O R Kelly @ | 14 58] | 37| 16| LOVERBOY @ Mariah Carey Featuring Da Brat & Ludacris = | 1
R Kely (R Kety) O Jve 12946* ~ s M Carey,C Kent (M Carey, L Blackmon,T Jenkins,Da Brat, Twenty Hf Ludacrs Shawnna} @ Q6 0 vign3am
14 |18 |15 | CAN'T DENY IT O Fabolous Featuring Nate Dogg < | 14 @ ¥ 1 | DON'T STOP (FUNKIN' 4 JAMAICA) Mariah Carey Featuring Mystikal 66
Rick Rock J Jackson R Thomas, T Shakur D A d) © Desert StornvEiektra 67231 LEG - i M Carey,DJ Ciuc, DURD (M Carey,DJ Clue, T Brow, T Smith M Tyier) SOUNDTRACK CUT
12 | 10} 19 | U REMIND ME O usher2 | 1 QG| - 1 | GIRLS, GIRLS, GIRLS Jay-2 | 67
E Clement.J Jam T Lew:s (A McCloud € Clement} @ O Aosta 12992 Justblaze IS Curter . Smth.T Brock R Retf) Roc AFettaTet Jom ALBUM CUTADIMG
1337| 4 | YOU ROCK MY WORLD Michael Jackson = | 13 R @) 1 | EMOTION Destiny's Child < | 68
M Jackson R Jerkins {M Jacksun R Jerhns F Jerki D Eue ALBUM " B Knov M JFesst{BGbbR G rbw £ M CuT
(18 JRE] ‘19 15 | RAISE UP © Petey Pablo = | 18 | @) 1 | BROTHA Angie Stone ' 69
Timbatand {M Barrett IILT Mosley) Q O Jve 12837 = RSaadg.Jake & The Phatman (A Stone R Saadq H Sten ge.R C Dzunal JALBUM CUT
9217 ‘ 14|14 | AREA CODES © Ludacris Featuring Nate Dogg =2 | 10 € 71! 78| 5 | YOU CAN'T TOUCH ME © Royce Da5'" | 66
- Pha (C Brndges P Walker N Ha'e B @ Disturbing Tha Peat e Def Jam 588671 Poe & Tone (R Montgomery,J C Obvier,$ J Barnes,S N Bratcher A Lews} © GomefRawkus 2012°/Columbia
[ 1
[ @ ) 22 l 22{10 | LOVE OF MY LIFE Brian McKnight = | 20 60 ' 51(17| FILLMEIN © Craig David = | 19
3 B McKnight {B McKnight) Matown ALBUM CUT M HiHH{C David, M Hill} O 0O QO B O Widstar 89101 Adannc
' ! 20 [ 21121 | JUST IN CASE © Jahelm 2|15 63(72| 9 WE GONNA MAKE ITO Jadakiss Featurlng Styles 0f The Lux 2| 62
KayGee (K GistE Berkeley,RL) ol Mill 42381 Warner A Maman} 197598" |
€224 | 26|21 | THE WAY Jiscott 2 | 15 §@E) |73 | 80| 7 | WEEKEND O Kenny Lattimore 2 | 73
AHarnsV Davis {J Scott.A Harns) Hdden Beach ALBUM CUT/Epic y Tne Characters (T Taylor C Farrar K Latimore,L Kab T Huston € Laues.C Stein,D Harey @ Ansta 15001°
2112516 [ SETITOFF O Juvenile 2 | 19 m 79 | —| 2 | WE THUGGIN Fat Joe Featuring R. Kelly | 74
M Fresh (T Grey,B Thomas [ Money 860956" | | n RKely.R Bowse Ar ALBUM
€D 27 [ 36| 7 | WHAT AM | GONNA DO Tyrese2 | 24 | ° 16157 ‘ 12| GHETTO GIRLS © Lil Bow Wow = | 40
Jake,Trev (Tyrese J Carter,T Job} RCA ALBUM CUT - J Duprt,B M Cox {J Dupn,B M Cox.T Michell W Felder) 4 © So So Def 79612 /Columbra
€D131 | 31|13 | DANCE WITH ME © nzw | 25 §€D|77 | 69| 7 | DO U WANNA ROLL (DOLITTLE THEME) © R.L. Snoup Dogg & Lil'Kim | 69
) D Jones (D Jones.J Boyd.Q Parker M Kerth M Scandnick) © Bad Boy 73413"/Arista Batlecat (K Gilham.RLC Broadus K Jones,R Troniman,L Troutman) © J21088"
23 | 16| 14 | BAD BOY FOR LIFE © P. Diddy, Black Rob & Mark Curry = | 13 74 | 66| 15| ROUND & ROUND O Hi-Tek Featuring Jonell 55
- 1 Megahertz Music Group H Piaire (0. Wesiey M Curry,R Ross,J Fisher,D Goss) © Bad Boy 79400*/Ansta Hi Tek (S.Showes.T Cottreli) O Rawkus 3217
€X)35 55| 4 YOU GETS NO LOVE Faith Evans | 27 6879| 7 | SOMETHING IN THE PAST Jesse Powell | 68
'v‘ berry F Evans {F Evans M S, berey,M Ja KWitnams,T Cole: A Wi Bad Boy ALBUM CUT A A Perkns,C Gregory, s ALBUM CUT MCA
126 | 24120 | MUSIC O Erick Sermon Featuring Marvin Gaye = I 2 62 (65| 5| GRIMEY © Violator Featuring Noreaga l 62
£ Sermon {E Sermon M Gaye) O NY LADet Squad 497578 /imarscope B The Neptunes tV Santrago,P Withams,C Hugo) © \iclator 49601 Loud/Columbia
€40 |58| 4 |UGOTITBAD © sher = | 29 RED 1 | HOw WE DO © Big Lew BKA Popeye Reds Feauring Nonchlant 2 | 80
« 2 Dupri BM Cox U Raymond J [ BM @ Ansta 15036° Big Lew BKA Popeye Reds (L Poveell.T Ponter) m?
30 | 29|28 | PEACHES & CREAM © 112 ql 2 §CD 81|85 6| BATTERUPO Nellv 2| 76
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DJ Rap Capitalizes On Proper Talent

With Label Relaunch And New Sony Disc

BY MICHAEL PAOLETTA

NEW YORK—2001 has been an
incredibly special year for British
drum’n’bass pioneer DJ Rap. In addi-
tion to celebrating her 10th anniver-
sary in the dance/electronic music
industry, the photogenic DJ/producer
is recording a new artist album and
relaunching her independent label—
the seven-year-old London-based
Proper Talent—with the release of
Propa Classics, Vol. 1. The set arrives
Oct. 23 via Detroit-based/Proper-dis-
tributed Solar Special Projects/Solar-
Intuit, which signed DJ Rap to a four-
mixed-CD global deal.

In the U.K., a four-pack vinyl set of
Propa Classics, Vol. 1 arrived in
August; a CD version will follow in Jan-
uary. “It’s been a wonderful journey,”
the artist says of her illustrious career.
“But right now, my intent is to get
Proper Talent back to where it belongs.
I'm looking for and signing new tal-
ent. What'’s really encouraging is that
the new drum’n’bass music I'm find-
ing is being mixed with elements of
house and trance. The music’s becom-
ing lighter and more melodic. More
importantly, there’s real heart and soul
in the new records.”

Beat-mixed by the artist herself
(whose real name is Charissa Saverio),
Propa Classics, Vol. 1 spotlights such
DJ Rap classics as “Spiritual Aura” and
“Digable Bass.” The collection also fea-
tures a new collaboration between 1)J
Rap and Danny C. (“I Feel”}, as well as
a new remix of “Spiritual Aura.”

According to DJ Rap—whose songs
are published by Mute Songs—Prop-
er Talent “took a backseat” when she
signed with Sony U.K.’s Higher
Ground imprint in 1997. “I felt like I
had to concentrate and focus on my
songwriting, because I knew [ wanted
to challenge people with my first Sony
album,” she says. The self-penned/

-produced Learning Curve arrived in
the U.K. in 1998. The following vear,
Higher Ground/Columbia issued the
album in the U.S.

DJ Rap acknowledges that for
three years, her life felt like a non-
stop promotional tour. “I was travel-
ing around the world, DJing and
doing interviews for Learning Curve.
But by the end of 2000, things start-
ed to slow down, and I knew it was
time to revisit Proper Talent.”

In July, DJ Rap launched the label’s
Web site (Propertalent.co.uk), which
features artist info, a tour schedule,
contests, exclusive video footage, and
music clips. In terms of Web initia-
tives, though, the Proper Talenf wire-
less channel on the U.S. mobile mes-
saging service, Upoc (Upoc.com/
propertalent), is the label’s main focus,
says the artist’s manager, Maria Egan
of Magus Entertainment in New York
City. “DJ Rap is incredibly savvy when
it comes to technology, so this was a
perfect match,” Egan notes.

Under the agreement, Upoc sub-
scribers can have Proper Talent and
DJ Rap news, voicemails. and music
clips sent directly to their wireless
devices. They can also interact with
other users on the channel.

Another feature of the channel—in
conjunction with Urb magazine and

*The New Deal, The New Deal
(Jive Electro album). For the past two
years, this much beloved Canadian
trio—Dbassist Dan Kurtz, drummer
Darren Shearer, and keyboardist
Jamie Shields—has been wowing
fans with a primarily improvised live
set that seamlessly (and effortlessly)
unites the many diverse sounds of
clubland. The ensemble repeats this
admirable process on its first studio
full-length, which overflows with
drum’n’bass (“Self Orbit”), progres-
sive house (“Technobeam”), disco
(“Ray Parker”), and ambient (“Excit-
ing New Direction”).

eAnanda Project,“Expand Your
Mind"/“Bahia” (NiteGrooves/King
Street Sounds single). This limited-
edition 10-inch spotlights two works
of gorgeousness—“Bahia” and

Hot Plate
“Expand Your Mind,” re-tweaked by
Kyoto Jazz Massive and King Britt,
respectively—from the Ananda Pro-
ject’s forthcoming remix set, Re-
Release (due Nov. 6). “Bahia” caresses
with jazzy, funk-fortified Latin
rhythms, while the appropriately titled
“Expand Your Mind” is equal parts jazz
fusion, prog-rock, and house.

oMing & FS, The Human Condition
(Om album). On their sample-smart
sophormiore fuli-length, New York City-
based DJs/producers Ming & FS draw
from house, drum’n’bass, hip-hop,
electro, and 2-step to create a sonical-
ly dazzling breakbeat-inflected journey.

Djmixed.com—is the Proper Guide,
DJ Rap’s essential guide to club cul-
ture and electronic music.

In October, the artist—who is
booked by Sam Kirby of New York
City-based Evolution Talent Agency
and Tania Lee of London-based UMC
for the U.S. and all other territories,
respectively—is scheduled to embark
on an international DJ tour.

Egan says the synergy between
Upoc and Propertalent.co.uk will
then become readily apparent. “We'll
be collecting names at shows and
through the Web site,” she says.
“We'll also be setting up Webcasts
with partners, which will drive traffic
through the label’s site and ulti-
mately to the Upoc channel.”

Intuit-Solar founder and co-owner
Jon Layne says these efforts will
accompany aggressive campaigns at
retail, radio, and consumer press.
“She’s an incredibly innovative artist,”
Layne says. “We’re doing everything
in our power to make everybody
aware of this project.”

Sean Shuter, co-founder and co-
owner of New York City specialty retail-
er Breakbeat Science, says sales of the
four-piece vinyl set are brisk, and he
partly attributes this to DJ Rap’s recent
in-store appearance. “Proper Talent is a
very known label, with lots of classic
tracks,” he says. “Fans will surely wel-
come the label back with open arms.”

As for her second Sony album, DJ
Rap confirms that it's nearly finished
and features collaborations with
Matrix, King Britt, Eric Kupper, and
DJ Sneak, among others. “It’s more
powerful, more tough, more song-
and guitar-driven than Learning
Curve,” she offers. “It brings together
elements of rock, hip-hop, breaks,
house, and drum’n’bass. It totally devi-
ates from what came before. Hopeful-
ly, it will surprise many people.”

*Britney Spears, “I'm a Slave 4 U”
(Jive single). The queen of teen-pop
serves up a major slab of X-rated funk
on this smoldering Neptunes-produced
track that recalls such wicked club jams
as Jamie Principle’s “Baby Loves to
Ride” and Vanity 6’s “Nasty Girl.” Imag-
ine the major underground possibili-
ties if remixers John Creamer &
Stephane K. did a bit of overhauling.

eStephanie Cooke, “Everything”
(King Street Sounds single}. Oh,
how this old-school-styled house jam
conjures up fond memories of fre-
quenting now-defunct clubs like
New Jersey’s Zanzibar and New York
City’s Better Days. It's no wonder
that veteran DJs like Tony Hum-
phries have embraced this soulful
gem, with remixes by 95 North.

MICHAEL PAOLETTA

Box.

| ALL THE WAY LIVE: Globally recog-
nized compilation brand Essential
gives birth to a new series (“Essential
Elements”) with the release of DJ
Icey’s Essential Elements—The
Breaks Element (London-Sire). Like
' DJ Icev's Essential Mix from last year,
The Breaks Elements is steeped in
beats and rhythms of the hip-
twitchin’ kind.

In addition to meaty tracks like
Plump DJs’ mix of Orbital’s “Funny
Break (One Is Enough)” and Rennie
Pilgrim & Arthur Baker’s “Dancing
in My Head,” the 20-track set includes

three brand-new DJ Icey productions
(“Frequent Yet Vague,” “Controlled
Trek [Chapter 2],” and “Bust Off the

' music,” DJ Icey says of the set. “And

since I'm a sucker for a good vocal, |
had to include a smattering of diva
tracks like Sandy B.’s ‘Ain’t No Need
to Hide,” Micro’s ‘Fall Into Me,” and
Second Protocol Production Team’s
‘Brand New Style."”

Ultimately, DJ Icey says he
searched for tracks that he would
proudly play in his own DJ sets. “Too
many DJs put songs on their compi-
lations that they would never play in
their own DJ set. I'm the exact oppo-
site. I want my mixed CDs to wholly
represent me as a DJ.”

Next month, DJ Icey embarks on
the Breaks Element tour, which
should keep him busier than usual
for the remainder of the year. In case
you forgot, DJ Icey is also the proud
owner of two independent dance
labels, Zone and Tree.

Oct. 16 sees the release of Xtrava-
ganza Mix (Xtravaganza Record-
ings/Columbia), mixed by Xtravagan-
za Records founder Alex Gold, who
was a featured DJ at the seventh
annual Billboard Dance Music Sum-
mit in July. The anthemic set features
tracks like DJ Tiésto’s “Flight 643"
and Paul Van Dyk’s "Different Jour-
ney to Vegas,” among others. A high-

Bass”). “It features quite a mix of

by Michael Paoletta

light is the inclusion of John “00”
Flemming’s progressive trance treat-
ment of Simple Minds’ “Belfast,”
titled “Belfast Trance.” Coinciding
with the album’s release is a 25-city
Xtravaganza U.S. tour featuring Gold
on the turntables.

GOOD STUFF: Of the slew of compila-
tions that have recently been sent our
way, we can’t stop playing the follow-
ing: Tony Humphries’ United DJs of
America, Vol. 18 (Mixer/DMC/Razor &
Tie), Naked Music NYC—Recon-
structed Soul {Om Records), Terry Lee
Brown Jr.’s Terry's Café 4 (Plastic
City/interGROOVE), Francesco Diaz’s
House Floor (UCA/interGROOVE), Hi
Fidelity Lounge, Vol. 3 (Guidance
Recordings), Kenny Glasgow’s Toron-
to Mix Sessions (Turbo/Ultra/Caroline),
DJ Lydia Prim’s Global Groove—Keep
on Movin’ (Centaur), Chill Out Bom-
bay and Café Ibiza (Water Music), @
Home—Sunrise and @ Home—Sun-
set (Moonshine Music), and DJ
Escape’s Party Time 2002 (Groovili-
cious/Strictly Rhythm).

TEARS: Since writing last week’s Beat
Box column—which was filed prior
to Sept. 11, the day that forever
changed the world—my mind has
been unable to shut off. And judging
from the number of e-mails and
phone calls I've placed and received, 1
know I'm not alone. An entire global
community is saddened.

If this event has proved anything,
it’s that people can, and will, come
together when—and please pardon
my paraphrasing of Ultra Naté’s
“Free” here—a brother is in need.
Which got me thinking about the
club community and specifically how
a handful of its members have, over
the years, talked about coming
together, about bringing the same
type of family unity that exists in the
world of R&B/hip-hop into the
dance/electronic realm.

Well, here’s your chance. Perhaps
labels (majors and independents),
promoters, and clubs cauld join
hands for benefit compilations and
concerts. All proceeds raised from
such efforts could be directed to
needy organizations like the New
York Firefighters 9-11 Disaster Relief
Fund, the New York State Fraternal
Order of Police WTC Fund, the Sep-
tember 11th Fund, or the American
Red Cross. Of course, such endeav-
ors require each and every partici-
pant to check his or her ego (as well
as usual fees and riders) at the door.
Remember: There is power in num-
bers—and the human spirit.
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Scene.

ONE LOOK at the campy cover of
Bruce Robison’s Country Sunshine
and it’s clear this artist has a sense of
humor. The dreamy artwork, remi-
niscent of an 8-track cover from the
'70s, includes the news that the
album was recorded with Velve Tone.

What’s Velve Tone? Think
Corinthian leather, the fictitious lux-
ury item hyped in U.S. automobile
ads in the "80s.

“I'm really not a person who takes
myself too seriously,” Robison says.
The cover was, he explains, the
antithesis of the typical Nashville
album cover on which labels “tend to
push you toward these sort of fash-
iony photographs.”

ROBISON

Robison would know. After record-
ing two albums for Sony’s Lucky Dog
imprint, Robison asked for and was
granted a release from his contract.
On Sept. 4 he released Country Sun-
shine on his own Austin, Texas-based
Boar’s Nest Records label, which is
distributed by Southwest Wholesale.
The album is also available on his
Web site, brucerobison.com, and at
several major music sites, including
amazon.com and cdnow.com.

Robison says he became disillu-
sioned with the sound of records
being made in Nashville, specifically
the arena-rock drum sound and
shouted vocals, which he says have
country albums ending up sounding
like English rock records.

“It really is the default setting when
you go in the studio these days,” he
says. “They are smashing and bashing
and ripping. I've spent a lot of time
trying to pull people back from that.

“Before I went into this record, I
tried to get a hold of exactly what it
was I wanted to do. I went back to
records that were very formative for
me, especially ['70s albums] by Don
Williams and Crystal Gayle. That
sound had a big effect on me, and it
was, in some sense, something I
wanted to emulate. Don was whis-
pering. The records sound huge but
the drummer [was using] brushes
on the snare.”

Ironically, Country Sunshine
was financed, in part, by cuts
Robison had had on top-selling
mainstream country releases,
most notably Tim McGraw and
Faith Hill’s hit version of “Angry
All the Time,” as well as Lee Ann
Womack’s album cut “Lonely
Too.” Robison’s songs have also
been frequently recorded by his
wife, Kelly Willis, and his older
brother, Charlie Robison.

On Country Sunshine, which
Robison produced, his co-writers
include Allison Moorer and Dixie
Chick Martie Seidel. Willis provides
vocals on nine of the 11 tracks,
including “Friendless Marriage,”
which could be a prequel to “Angry
All the Time,” also previously record-
ed by Robison and Willis.

Robison says he would have
thought “Angry All the Time” was
one of the least likely of his songs to
have become a mainstream hit. “I
never saw the Tim and Faith single
as a part of my whole business plan,”
he says. “Its been a wonderful,
incredible surprise.” That hit, he says,
has made him rethink his whole
business plan, knowing now that it’s
possible to have a hit with a very per-
sonal song, rather than just main-
stream-sounding ones.

While most of Country Sunshine
is more serious than the cover art
would have you believe, the first sin-
gle is the hilarious “What Would
Willie Do?,” also recorded by Gary
Allan on his new album (see story,
page 30). The tribute to Willie Nel-
son includes such lyrics as “He loves
all the people no matter their races/
Hell, he even made a hit country
song with Julio Iglesias/And that
ain’t easy to do.”

While he doesn'’t rule out record-
ing for a major again someday, Robi-
son says, “I don’t really think I can
give away ownership of my record-
ings any more.” Like a lot of artists
these days, Robison says he is “start-
ing to question how label contracts
are structured.”

ON THE ROW: Terri Clark has an-
nounced plans to leave AGF Enter-
tainment in New York City and end
her relationship with manager Ron
Fierstein. Clark expects to name a
new manager soon.

Buddy Lee Attractions has signed
Joe Diffie for worldwide booking rep-
resentation.

Katrina Elam, an artist/writer
from Bray, Okla., has signed a pub-
lishing and production deal with
Warner/Chappell Music Nashville.

David Ball Is ‘Riding’ A Hit
From Dualtone Debut ‘Amigo’

BY DEBORAH EVANS PRICE
NASHVILLE—There’s nothing like
a hit single to get an artist back in
the game. Just ask David Ball as he
watches “Riding With Private Mal-
one” cruise up Hot Country Sin-
gles & Tracks, from No. 37 to No.
34 this issue.

“It’s great to be back on the
radio,” Ball says, “especially with
something that touches people.”

“It’s intensively reactive,” says
KVET Austin, Texas, assistant PD/
music director Dave Marcum of the
single. “It’s just huge for us. It’s a
story song, and the best country
songs are story songs. It has a great
resonance with our audience.”

“Private Malone” is the first sin-
gle from Ball’s forthcoming album,
Amigo. Produced by veteran Nash-
ville tunesmith Wood Newton, the
project was recorded for Arcaro, a
joint label venture named for New-
ton’s native Arkansas and Ball’s
native South Carolina. Newton took
the project to Dualtone. It quickly
picked it up and set a release date
that was moved to Oct. 2 once the
single took off.

“Knowing David and what he’s
all about, Dualtone is a perfect
match,” says Scott Robinson, who
founded the label with Dan Her-
rington. Dualtone’s roster also
includes Radney Foster, Chris
Knight, and Jim Lauderdale.

“Our artists are all career artists
who are true to who they are. That’s
one of the cornerstones of Dual-
tone,” Robinson says. “We believed
that David needed to be with a com-
pany that approached things differ-
ently and is not going to put him in
the standard template and throw
[him] through the system.”

THE ROAD TO NEWTON

Ball exited Warner Bros. after
recording three albums, spawning
such hits as “Thinkin’ Problem” and
“Look What Followed Me Home.”
Ball’s friend and frequent collabora-
tor Luke Reed then introduced him
to Newton. A native of Hampton,
Ark., Newton has lived in Nashville
since 1976 and has a lengthy list of
hits to his credit, among them the
Oak Ridge Boys’ “Bobbie Sue,” Ken-
ny Rogers’ “Twenty Years Ago,” and
Steve Wariner’s “What I Didn’t Do,”
which was recently cut again by
George Jones.

“We got together and wrote ‘She
Always Talked About Mexico,” which
is on the new CD,” Ball recalls. “We
just went from there. Wood had a lit-
tle studio so we could go in and
demo this stuff. I loved that sound.”

Ball says he and Newton took
their time with the album and fol-
lowed their muses. “Doing it our-

selves was a real good thing because
we were able to just stay focused on
the music,” he says. “Sometimes if
you are [recording] for somebody
else, then you are trying to antici-
pate what they are going to think.
If you go in and start a project and
try to please someone else, you
aren’t chasing the muse. We were
after musical satisfaction. That’s
what started this. We were able to
chase it all the way down. I loved
working that way.”

Once finished, Newton shared the
album with Dualtone, and Ball says
it was obvious that the label was the
place to be. “We didn’t have to explain
the record to them,” he says. “Both
those guys are from Texas, so they get
that aspect of it, and they realize the
importance that that kind of music
plays in country music: That
Texas/Louisiana/Oklahoma sound. It
wears well all over the world.”

It’s a sound that comes naturally to
Ball, who spent years honing his craft
in the Lone Star State before moving
to Nashville. “I love dance music, and
that’s still what I do,” says Ball, a BMI
writer who has his own publishing
company, Cedar Poppin’ Songs.

The variety of songs on Amigo
illustrate the depth and breadth of
Ball’s musicality. The collection
ranges from the danceable title cut
to the frisky “New Shiner Polka” to a
cover of “Linger Awhile,” a 1926 tune
previously recorded by Count Basie,
Sarah Vaughn, and Jimmy Rushing.
There’s a smoldering take on Merle
Haggard’s “Trying Not to Love You,”
as well as a lush version of the coun-
try classic “Just out of Reach.”

Some of these songs, including
“Texas Echo” and “Trying Not to
Love You,” have been in Ball’s
repertoire for years. “I wrote ‘Texas
Echo’ probably back in ’75,” he
recalls. “When you live with a song
for that long, it just becomes a part
of you. It’s real easy to cut . . . They
have a certain freshness to them,
and that’s what we were after.”

They had completed the album
before Ball heard “Private Malone,”
which Newton wrote with Thom
Shepherd. “As a songwriter,” Ball
says, “I just really appreciated what

they had done with it.”

Newton says the idea for the song
started when Shepherd saw some-
thing on the Internet about a man
who bought an old Corvette and
found a picture in it from the pre-
vious owner. In writing the song,
Newton says he thought about his
cousin, Jeff Newton. “He was a sec-
ond lieutenant in Vietnam, and he
owned a Corvette,” Newton recalls
. “He went through hell and back,
and he made it back, but the day he
got home, he had a wreck and got
killed in that Corvette. I had met
him that very night, and he had
invited me to go with him to town.”

SPREADING THE WORD

Robinson says that Dualtone
wanted Amigo even before they
heard “Private Malone” and that it
believes in the strength of the
album as a whole; consequently, it
will not release “Private Malone” as
a commercial single. “This is about
the record, about the artist. The sin-
gle—even though it’s a great, pow-
erful single—is just one element of
a beautiful body of work,” Robinson
says. “So we aren’t putting out com-
mercial singles. We want people to
hear the record.”

Ball, who is booked by Buddy Lee
Attractions, is gearing up for the
Honky Tonk Tailgate tour with
Rhett Akins and Daryle Singletary.
There is also discussion of Ball
embarking on a tour of military
bases after the first of the year.

Robinson expects Texas to be a key
market, but the label is also “doing
major programs with all the mass
merchants coast to coast,” he says.
“We are buying into all the major
programs from Anderson to Handle-
man all the way down to the mom-
and-pop [stores] and positioning the
record through the holidays.”

Dualtone also plans to create an
Internet campaign focusing on “Pri-
vate Malone.” “We will have a dis-
cussion group set up where people
can post their thoughts, feelings,
notes, and letters about the song,”
Robinson says. “We are just getting
inundated with e-mails from across
the country about what this song
means to [people].”

Newton and Robinson are en-
couraged that radio has been so
accepting of an independent release.
Robinson says, “I think the stations
and the major [labels] are realizing
that there’s not one way to play ball
—there’s numerous ways.”

Newton agrees. “It’s what's on the
record that counts,” he says. “Peo-
ple don’t buy a record because it’s
with a big label or little label. It’s
good old American competition. If
you can’t join 'em, beat 'em.”
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BY VERNELL HACKETT
NASHVILLE—After sifting through
what he describes as “Glad bags full”
of songs, Gary Allan has chosen a
stellar collection of material for his
new MCA Nashville album, Alright
Guy, due Oct. 2.

The songs he chose from among
the works of Nashville’s top tune-
smiths run the gamut of emo-
tions, from the first single, “Man
of Me,” to “The Devil’s Candy” and
“Alright Guy.”

In looking for material for Alright
Guy, his fourth album, as with his
previous albums, Allan says he didn’t
set out to “find any certain theme.”
But one emerged anyway. “This one
turned out to be a bar album.”

A bar album seems an appropri-
ate theme for the man who started
playing honky-tonks in the Orange
County region of California when he
was only 12, first performing with
his father, then forming his own
band as a teenager. It was an area
where his audience included work-
ing cowboys and surfers alongside
rock and punk fans.

Allan says that when he decided
on the direction of this album, he
knew he already had some great
material, “stuff I'd had for years.
‘Man to Man,’ the first time [ heard
it, I said: ‘I'll cut that.’ I'd been play-
ing ‘Alright Guy’ for years and years.
‘Devil’s Candy’ I've had for a year or
more. ‘I'm Doin’ My Best’ I loved the
first time I heard it, and it made me
laugh every time.”

Allan heard “Adobe Walls” four or
five years ago. “Luke Reed, who co-
wrote the song with Roger Brown,
is a great friend of mine, and he’s
played it for me a ton,” Allan says. In

‘Alright Guy’ Gary Allan

Releases ‘Bar Album’ On MCA

The Big 10. Vince Gill celebrated his
10th anniversary as a member of the
Grand Ole Opry by hosting Grand
Ole Opry Live, as the one-hour TV
show made its debut on CMT. Gill
performed “When I Call Your
Name,” noting it was the first song
he ever sang on the Opry stage.
Grand Ole Opry GM Pete Fisher, left,
presented Gill with an Opry Member

Award during the live telecast.

addition to “Adobe Walls”—which
has been cut by Reed, Brown,
Michael Martin Murphey, and other
Western singers—Allan did a
remake of the Earl Thomas Conley
classic “What I'd Say.”

“My favorite records have songs
that you love when you first hear
them and then some you don’t get
for a while,” Allan says. “That’s what
I love about [Merle] Haggard al-
bums—they take you everywhere.

“I think I'll always have a pull
toward the more traditional stuff,
and I'm always hoping that’s where
the pendulum is swinging,” adds
Allan, who made his debut on Decca
Records in 1996.

CAPITALIZING ON MOMENTUM

MCA Nashville chairman Bruce
Hinton says Allan has a unique
sound and style. “To me, a true artist
has a laser-like focus on what mate-
rial is appropriate,” he says. “When
you hear the album, it is really self-
evident that Gary has this artistic
vision for himself.”

One song that is getting special
consideration in Texas is “What
Would Willie Do,” from the pen of
Bruce Robison. “Gary was getting
great response to the song in his
live shows in Texas,” said Bill
Macky, MCA Nashville VP of
national promotion. “We have had
lots of requests from stations
there, so we decided to do a special
mailing for them to play the song
as an album cut.”

Macky calls Allan’s “Right Where
I Need to Be” a “breakthrough for
Gary. So we are capitalizing on the
momentum we had built with that
single and from his Smoke Rings
in the Dark album with the release
of ‘Man of Me.” ”

It was during the release of
Smoke Rings that the California
native went from the now-defunct
Decca to sister label MCA Nash-
ville. He made the transition well,
with the title single peaking at No.

12 on the Billboard Hot Country
Singles & Tracks chart.

Dave Weigand, MCA Nashville
senior VP of sales and marketing,
says the label is sending advance
CDs three weeks prior to the street
date to garner in-store play. “Gary
has an active fan base, and we want
retail to know that,” he says. “We
are also running massive teaser
campaigns on CMT and GAC and
will debut his video on CMT. He
will also host VHI Country the
week the record is released.”

Weigand says MCA will develop
key promotions in Allan’s top five
sales markets, which are Dallas,
Houston, Phoenix, Atlanta, and
Denver. Touring will play into the
marketing program.

STRONG TOURING

“Gary just wrapped up a West
Coast tour, and he had sold-out
shows in Phoenix and Tucson, Ariz.;
Denver; and Bakersfield, Calif., in
venues that ranged from 1,500 to
3,000 seats,” Weigand says. Tours
with several major country artists
are now in the planning stages
through his booking agency, the
William Morris Agency, in conjunc-
tion with his manager, the Lytle
Management Group.

Allan just did a concert for KEBQ
(Q104) Kansas City, Mo. “Every time
we bring him in, it is phenomenal,”
says KBEQ PD Mike Kennedy. “To
me, Gary is very original, very hip,
and very cool. Yet he’s down-to-earth
and a guy-next-door. The ladies like
him, but the guys like him, too.”

Kennedy says the new record is
doing well for his station. “Gary
has been underutilized and un-
derexposed,” he says. “You can
point to Gary and say, ‘There’s a
future in this guy.” ”

As for being labeled part of the
generation of singers who will move
country music forward, Allan re-
sponds, “I would hope I am. I will
do everything on my part to make
sure I am. [ love country music. To
me, country is about what happens
during the week, and rock’'n’roll and
pop is what happens on the week-
ends. It’s not supposed to be politi-
cally correct—it’s good stories. All
my heroes weren'’t politically cor-
rect, and I love to hear them—Hag-
gard, Buck Owens, Willie. Buck
Owens just called me and asked me
to sing on his record.”

MCA’s Hinton says, “There are a
lot of people having radio success
who don’t have album success or
don’t sell hard tickets. If you are
going to measure what is next for
the industry, you have to look at
who sells albums and who sells
hard tickets, and Gary Allan is at
the head of the class for that.”

BY DEBORAH EVANS PRICE
NASHVILLE—"If you don’t put out
records,” Joe Stampley says, “people
think you've died.” But with the re-
lease of Somewhere Under the Rain-
bow, his first new album in more than
adozen years, Stampley proves there’s
a lot of life in his career.

“I've still been working the road all
this time,” the Springhill, La., native
says. “I'm into publishing big time,
but if you aren’t putting out records,
people wonder what happened.”

In addition to touring and operat-
ing his publishing company, Mullet
Music Group, Stampley launched
Nashville-based Critter Records a lit-
tle more than a year ago and serves as
GM of the Navarre-distributed label.
He also produced Critter’s debut artist,
Billy Hoffman, as well as Somewhere
Under the Rainbow. a soulful country
collection that draws as much on
Stampley’s roots as a member of "60s
band the Uniques as it does his coun-
try radio heyday on Epic.

“I've gone full circle, and I've real-
ly gone back to my soulful rock roots
with this album,” he says. “It’s not as
country as the other stuff I've cut. It’s
just good music.”

From 1971 to 1989, Stampley
charted 36 top 20 country singles,
among them 18 top 10 hits, including
such No. 1 singles as “Soul Song,” “All
These Things,” and “Just Good OI’
Boys,” one of several hits with duet
partner Moe Bandy.

Smpe’s ck On tter

" STAMPLEY

For Stampley, artistic freedom was
the lure that pulled him back to the
studio to record Somewhere Under
the Rainbow. “On this album, I did
what  wanted to do,” he says. “It’s not
really a ‘country, country’ album. It’s
just me being Joe Stampley.”

SOULFUL VOCALS

Somewhere Under the Rainbow
includes a cover of Harold Melvin &
the Blue Notes’ “If You Don’t Know
Me by Now” that finds Stampley’s
soulful vocals accented by a steel gui-
tar, as well as a slow, sultry remake of
“All These Things,” and the rollicking,
Larry Williams-penned rocker “Boney
Maronie.” The album also features
cuts co-written by Stampley, his son
Tony, and Bobby Carmichael. The trio
is responsible for “Knock Down Drag
Out” and “If It Ain’t One Thing (It’s
Another),” a Joe and Tony Stampley
duet likely to be the album’s second
single. Stampley also duets with new-
comer Rocki Rachal on “You're What
Love’s All About.”

The title cut is being worked to
country radio. “We’ve been on the sin-
gle for about seven weeks and have
gotten very good response,” says
Chuck Abel, PD at KFTX Corpus
Christi, Texas. “His music sounds
fresh and workable. It can fit perfect-
ly with a Tim McGraw or Faith Hill
record without making the station
sound inconsistent.”

Stampley used his road band, the
Fat Cats, on nine of the album’s 11
cuts. “When we went into the studio,
I took my time and didn’t rush any-
body,” Stampley says. “|People] some-
times cut three or four songs in three
hours. I took days doing this, and it
was a passion, a labor of love. I was
there for all the mixing, everything,
and I knew what I wanted to do.”

A COLORFUL PAST

Stampley has no plans to retire.
“I just love music—anything to do
with music,” says the artist, who is
self-managed and booked by Carrie
Moore Reed. “I've been doing it all
my life. That's all I know to do. [ was
15 when I cut my first record. I was
on Imperial Records with Ricky Nel-
son and Fats Domino at that time.
When I was 19, I had a record on
Chess Records. That’s the label
Chuck Berry was on. When [ was 21,
I started recording for Paula Records
with Stan Lewis.”

From there, Stampley’s career con-
tinued to escalate, and he signed a solo
country deal with ABC/Dot, where he
first penetrated country radio before
beginning his lengthy association
with Epic in the '70s and '80s.

Stampley knows the country for-
mat is no easy place for.a new album
on an independent label. “They’ve
geared it so much for 12- and 13-year-
olds that we are really losing out on
great music,” he says of the format.

“My thoughts are this: I can still
sing, and I love to perform,” Stampley
says. “Why is it that rock’n’roll can still
play the Rolling Stones, Aerosmith,
Tina Turner, and Elton John, but
country for some reason has this
[bias] if you are older. We are older
artists, but we can still sing and still
cut decent music. Why don’t we have
achance? If you are active and are out
on the road and really working, you
should at least get a shot at radio.”

Stampley has hired Miller & Asso-
ciates to aid with the marketing cam-
paign for the album, due Oct. 2. Steve
Miller says, “We're setting up our mar-
keting plan and coordinating sales
efforts with Navarre.” Miller adds the
company has hired public-relations
firm Webster & Associates to spread
the word that Stampley is back.

“Joe’s name is like having a big
door-knocker with you,” Miller says.
“So we're [courting] the press. The
other good thing about Joe is he’s still
on the road, promoting this record
and doing some reunion dates with
the Uniques.” Miller says they plan to
do in-store appearances and special
promotions with Wal-Mart, particu-
larly targeting the Texas market.

30

www.biitboard.com

BILLBOARD SEPTEMBER 29, 2001

A




Hot Country. Singles & Tracks

Compiled from a national sample of airplay sup-
plied by Broadcast Oata Systems’ radio track

[]
SEPTEMBER 29 service. 150 Country Stations are electionically M
2001 monitored 24 hours a day, 7 days a week. Songs ERIYG S
ranked by number of detections. -
o P4 o
E 2 S z W2 3 2
Zle |8 2 24 le ]
= ; S| TITLE ARTIST x = = ; & TITLE ARTIST x =
3 |2 | 2| PRODUCER (SONGWRITER) MPRINT & NUMBER/PROMOTION LABEL | & & S |X | | PRODUCER(SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | i 2
- BER = 3235112 | IF YOU EVER FEEL LIKE LOVIN' ME AGAIN Clay Walker 31
B Gallimore,C Walker J Stevens,S Bagard,J Kilgore) © Warner Bros 16738/WRN
27 | WHAT | REALLY MEANT TO SAY Cyndi Thomson = 1 31134 | 9 | GOOD MORNING BEAUTIFUL Steve Holy | 31
PWarlay,TL James {C Thomson,C Waters,TL James) ® O Caprol 56987 W,C Rimes (Z Lyle,TCerney) Curb ALBIIM & SOUNDTRACK CUT
14 | WHERE | COME FROM Alan Jackson 2 44 (53| 3 | BRING ON THE RAIN Jo Dee Messina With Tim McGraw 33
K Stegsll (A Jackson) Anista Nashville ALBUM CUT B Galmore,T McGraw {B Montana H Darlng) Curb ALBUM CUT
15 [ ONLY IN AMERICA Brooks & Dunn=| 3 37141 | 4 RIDING WITH PRIVATE MALONE David Ball 34
K Brooks,R Dunn,M Wright (K Brooks.0 Cook.R Rogers} Ansta Nashvills ALBUM CUT W Newron (T Shepherd W.Newtan) Guahone ALBUM CUT
26 | | WOULD'VE LOVED YOU ANYWAY Trisha Yearwood < | 4 ¢« HOT SHOT DEBUT &
M Wright,T.Yearwood (M Danna T Virges) O MCA Nashvw 172201
23| AUSTIN Blake Shelton = | 1 1 | THE STAR SPANGLED BANNER Faith Hitl 85
B Braddock (0 KentX Manna) ® © O Giant 16767/WRN O Foster {FS Key) Warner B os PROMO SINGLEWRN
10 | ANGRY ALL THE TIME Tim McGraw 6 34(36 (10| IN ANOTHER WORLD Joe Diffie 34
B Ga Stroud TMcGraw (8 Robison! b ALBUM CUT 0 Coss L WNison T Shapro,W Wilson J Yeary Monument ALBUM CUT
19 | 1I'M JUST TALKIN' ABOUT TONIGHT Toby Keith <} 1 25123 {14 | HEARTBREAK TOWN Dixie Chicks 23
JStroud.T Keith {TKerth S Emenck DreamWorks ALBUM CUT B Chancey,PWorley (D Scort) Monument ALBUM CUT
24 | COMPLICATED Carolyn Dawn Johnson <= | 8 38(38| 6 | COLD ONE COMIN' ON Montgomery Gentry < | 38
PWe © Arsta Nashe i 69050 JScaite tM Gene W Muhis M Huttman Conmbm A BUM CUT
27 | ANGELS IN WAITING Tammy Cochran=| 9 41391431 4 SHIVER Jamie D'Neal 39
B Chancey (T CochranJ McBrde S Har Epic ALBUM CUT K Stegali {J O'Neal,L Drew,S Smith} Mercury ALBUM CUT
16 | LOVE OF A WOMAN Travis Trin | 10 35|31 [17 | HELPLESSLY, HOPELESSLY Jessica Andrews = | 31
B J Watker Jo TTett (K Brandt C a ALBUM CUT B Gallmury (B Jawos T Verges) O Drimwshorm; 45091
10| I'M A SURVIVOR Reba 11 47 148 | 3 SAINTS & ANGELS Sara Evans 41
TBrows R McEntire (S Kennedy,PWhite) O MCA Nashwile 172212 S Evans,PWorley {V Banks) RCA ALBUM CUT
25 | WHERE THE BLACKTOP ENDS Keith Urban = | 3 413915 SOMETHIN' IN THE WATER Jeffrey Steele <2 | 39
M Rollings,K Urban (S Wariner A Shambl © Copiol 56347 J Stwiw S Bagon 1J Staue A Amisirson B DiP er ® e - 748
22 | ON A NIGHT LIKE THIS Trick Pony < | 12 40140 8 ALWAYS WAS Aaron Tippin 40
C Howasd (K Statey,0 Kahan) @ O O Warner Bros 1675V WRN A Tippin,B Watson,M Brad'ey {T Colton,B R Wood| Lyric Strest ALBUM CUT
18 | SIX-PACK SUMMER Phil Vassar<| 9 43145]| 8 AIN'T NOBODY GONNA TAKE THAT FROM ME Collin Raye = | 43
B Gaiiimore PVassar (PVassar C Black TR © Arsta Ne [ toswed 1R Rerberior S Tatm A Tat Eus ALBUM CU
14 | WHEN GOD-FEARIN' WOMEN GET THE BLUES Martina McBride | 11 10| THERE WILL COME A DAY Faith Hill 45
M McBride.PWorim ik Sarcve) RCA ALBUM CUT B Galbmore FHi (B Luther A Mayo,C Lindsey} Wariser Bros ALBUM CUTWRN
15 { GOD BLESS THE USA Lee Greenwood 7 46 N-v ! 42 |19 | THERE YOU'LL BE Faith Hill = | 11
teld (L Graenwood MCA Nashuite ALBUMS CUT | THon B Gathmore (0 Warren O Warner Broy 16733 WRN
27 | WHEN | THINK ABOUT ANGELS Jamie D'Neal = 1 48 /1501 7 TELL ME HOW Chad Brock 47
K Stegatt () @ Neal R Dean S Titis) O Mascury 172202 N Witson,B Cannon (J Qeere.J Betos,L Stewart) Waraer Bros ALBUM CUT/WRN
25 | I'M ALREADY THERE Lonestar @ | 1 049 (47| 7 BEAUTIFUL (ALL THAT YOU COULD BE) Kenny Rogers 47
0 Hutf (R McDonald,G Baker F Myers O BNA 63083 8 MaherJ McKell IR M Bourke,M Reid} Dreamcatchir ALBUM CUT
13| I'M TRYIN' Trace Adkins ®| 19 2150/49 | 3 [ CARRY ON Pat Green 49
0 Hut {C Waliin.J Steele A Smith) O Capital 77667 L Maines (PGrean,W.Wilkins}) Republic ALBUM CUT/Umverssl
19 | REAL LIFE (| NEVER WAS THE SAME AGAIN) Jeff Carson = | 20 ‘il 51|52 5 LIFE DON'T HAVE TO BE SO HARD Tracy Lawrence 50
J Niebank (N Thrasher,J Jenosky} Curb ALBUM CUT T.Lawrence F Anderson {C Beathard,K 0 West) Atiantic ALBUM CUTWRN
7 WITH ME Lonestar 21 451461 6 NIGHT DISAPPEAR WITH YOU Brian McComas 45
0 Huff (B James,T.Verges} BNA ALBUM CUT L Medica (B McComas) Lync Sweet ALBUM CUT
20 | HOW COOL IS THAT Andy Griggs 22 46144 [ 11| CRAZY LIFE Tim Rushlow 43
D Malioy (A Griggs.N. ThrasherW Mobley) O RCA 63082 O Melloy (K Fisher) Scream ALBUM CUT
10 | THE TIN MAN Kenny Chesney 2| 23 5255 3 BABY | LIED Shannen Brown 52
B.Cannon,N.Wiison,K Chesney {K Chesnay,0 Lowe,S State} BNA ALBUM CUT B Gatmore (R Van Hoy.R M Bourke,[ Allen} BNA ALBUM CUT
23 | LOVING EVERY MINUTE Mark Wills | 23 56| — | 2 EASY FOR ME TO SAY Clint Black With Lisa Hartman Black 54
€ Chamberlain (T Shapiro,M Criswell.M White) O Mercury 172204 C Black (C Black,H Nicholas) RCA ALBUM CUT
6 | WANNA TALK ABOUT ME Toby Keith <2 | 25 54157} 4 THAT'S WHAT BROTHERS DO Confederate Railroad 54
J Steoud TKeith (B Braddock) DreamWorks ALBUM CUT 8 Beckert D Sturtey (A.Smith,C Watlin} Audiune ALBUM CUT
13| MAN OF ME Gary Allan % | 26 6 1 SOME DAYS YOU GOTTA DANCE Dixie Chicks 56
TBrown M Wright (R Ruthertord,G Terer © MCA Nashville 172213 PWorley,8 Chancey (T.Johnson, M Margan} Monument ALBUM CUT
18 | NEVER LOVE YOU ENOUGH Chely Wright | 27 58 2 | BREATHE IN, | BREATHE OUT Chris Cagle ®| 57
D Hutt {8 Jsmes Angelol O MCA Nashvile 172208 CLindsey (C Cagle,J Robbm} Capitol ALBUM CUT
15| THAT'S A PLAN Mark McGuinn = | 26 5351} 9 | THE MAN HE WAS George Jones 47
M McGuinn,$ Decker {8 E Boyd D Leans) @ VFR 734758 E Gordy.Jr. {J W Wiggins.H Allen) Bandit ALEUM CUT/BNA
5 WRAPPED AROUND Brad Paistey < | 29 AMERICA THE BEAUTIFUL Various Artists @| 58
FRogers (B Paistey,C DuBois K Lovelace) Arista Nashvilo ALBUM CUT J.Sti0ud,TBrown (K L.Bates Ward) No Label BOWNLOAD TRACK
6 JUST LET ME BE IN LOVE Tracy Byrd 30 U8 55(58 | 4 DON'T PLAY ANY LOVE SONGS Jameson Clark | 55
B8 WalkerJr (TMartin,M Nesler,T.Shapiro} RCA ALBUM CUT J.Clark R Stuve 1J.Clark,0 Poythress,,Skaggs) O Capitol 77665

@ Records showing an increase in detections over the previous week,
the chart after 20 weeks. @ Videoclip availability. Catalog number is for CD Single, or Vinyl

Single available. ©2001, Billboard/BPI Communications.

SEPTEMBER 29

2001

Billboard

regardiess of chart moverrent. Airpower awarded to songs appearing in the top 20 on both the BOS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from
Single if CD Single is unavailable. @ CD Single available. @ DVD Single available. ) CD Maxi-Single available. © Cassette Single available. @ Vinyl Maxi-Single available. @ Vinyl Single available. © Cassette Maxi-

Top Country Singles Sales.

@ Records with the greatest sales gains this week. ® Recording Industry Assn, Of America (RIAA} certiication for net shipment of 500,000 album units (Gold). & RIAA certification for net shipment of I million units {Platinum), with mulumil-l Top selling albums compiled from a national sample of retail store, mass merchant,
lion titles ind cated by a numeral following the symbol. © 2001, Billboard/BPI C a

nd

Inc,

= &
£ |8
E G| g
g TITLE Imprint & Number/Distributing Label ARTIST & ; TITLE Imprint & Number/Distributing Label ARTIST
e NUMBER 1+ 8 Weeks Al Number | 10| 13| DIDN'T WE LOVE  cus 128 Tamara Walker
1 AUSTIN it 15767WAN Blake Shelton 14 | 28| LOVE IS ENOUGH fcaswiic 3 0f Hearts
2 BUT | DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT cun 73116 LeAnn Rimes 13131 | MRS. STEVEN RUDY/THAT'S A PLAN vrR 734758 Mark McGuinn
3 ON A NIGHT LIKE THIS warner 8ros 16751WRN Trick Pony S 16 |27 | | WANT YOU BAD  Lucky Dog/Columbia 79542/Sony Charlie Robison
4 WHAT | REALLY MEANT TO SAY  caprol 58987 Cyndi Thomson 17 | 24 | SIMPLE LIFE  coumbia 135a1/Sony Mary Chapin Carpenter
5 SOMETHIN' IN THE WATER  Monument 79625 Sony Jeffrey Steele 18 | 49 | OKLAHOMA/WARM & FUZZY ey 79503 Sony Billy Gilman
6 ROCKY TOP '96 0eccs 155274/MCA Nashuitle The Dsborne Brothers 2 151 15| TOO LAZY TO WORK, TOO NERVOUS TO STEAL  Monument 7961 1/Sony BR549
7 POUR ME  warner Bros 16816WRN Trick Pony V8 19 [ 32| SHE COULDN'T CHANGE ME  coiumbia 79540'50ny Mentgomery Gentry
8 THE WAY YOU LOVE ME  warner Bros 16818WRN Faith Hill 20 | 32 | THE MOST BEAUTIFUL GIRL atanuc 85051/AG South 65
9 COME A LITTLE CLOSER  warnerBros 16762WRN Lila McCann 24 |70 | IT DON'T MATTER TO THE SUN/LOST IN YOU @ copioiserss Garth Brooks as Chris Gaines
24| MATTHEW, MARK, LUKE & EARNHARDT  0reamworks 450327/interscope Shane Sellers 22 |47 | HOW DO YOU LIKE ME NOW?!  nreamWorks 450932/interscope Toby Keith
223 HOW DO | LIVE A’ cummon LeAnn Rimes — | 38| MEANWHILE BACK AT THE RANCH cun7ang The Clark Family Experience
10! UNBROKEN BY YOU iy Siraati630iHoiywood Kortney Kayle sl 25 4 A ROSE IS A ROSE Mercun 172153

Meredith Edwards

and intemet sales reports collected, compiled, and provided by SoundScan,

BILLBOARD « SEPTEMBER 29, 2001

www.billboard.com

31




BY LEILA COBO

MIAMI—In what amounts to a half-
empty, half-full conclusion, the
Recording Industry Assn. of Ameri-
ca’s (RIAA) midyear statistics for
Latin music—released last week—
show that the genre had a slight
decline in net shipments compared
with midyear 2000, while its per-
formance was superior to that of the
market as a whole.

While net shipments decreased by
3%—with 25.6 million units
shipped midyear 2001 vs. 26.4 mil-
lion shipped midyear 2000—they
increased 1% in dollar value, from
$324.9 million last year to $329.3
million this year.

More important, the shipment of
CDs—the preferred format of con-
sumers—increased by 7%, from
20.2 million midyear 2000 to 21.6
million midyear 2001. This trans-
lates to an 8% increase in dollar
value, from $269.9 million last year
to $292.4 million this year.

In comparison, the value of gen-
eral-market music shipments fell
4.4% against last year, with CD ship-
ments down 5.3% from 420 million
to 397.9 million.

MORE RECOGNITION

Rafael Ferndndez, VP of Latin
music for the RIAA, speculates that
there are several reasons why Latin
music fared better than the gener-
al market. “The Latin music mar-
ket is becoming a little more main-
stream,” Fernandez tells Billboard.
“It’s not only being recognized
more, but it’s being accepted more.
Plus, you have a younger genera-
tion that’s followed some of the
artists into Spanish—like Christina
Aguilera. And a lot of Latin music
is becoming more popular with
young people.”

Latin music may also be benefit-
ing from an increasing Latin popu-
lation in the U.S., as well as stronger
marketing efforts and presence in
major music-retail outlets.

As with the general market, Latin
music’s decline was led by a sharp

Shipments
Decline,
Value
Grows In

Mid-2001

market is becoming
more mainstream.
It’s not only being
recognized more,
but it’s being
accepted more.’
—RAFAEIE“FAE:NANDEZ,

decrease—36%—in cassette sales,
with a corresponding 34% decrease
in dollar value. However, cassettes
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Marcia Alvarez.

I Abril Signs Marina. Singer Marina Lima signed with Brazilian indie Abril Music
Sept. 12 to release her upcoming album in November. Pictured sitting, from
left, are Abril Music president Marcos Maynard and Lima. Pictured standing,
from left, are producer Eduardo Martins, attorney Joao Muller, and manager

are still strong in the Latin market,
representing 15.4% of all ship-
ments. The presence of Latin music
videos, however, fell by 29%,
becoming virtually negligible with
only 11,000 net units shipped
midyear 2001.

And while the shipment of DVDs
was also minimal, with only 16,000
units shipped at midyear 2001, that
number was more than double last
year’s 8,000 units.

“Cassettes have been going down,
and that’s a medium that’s really
going by the wayside,” Fernandez
says. “So all in all, between CDs and
DVDs taking off, we should be see-
ing some sort of increase in the next
year or so.”

REGIONAL MEXICAN IS NO. 1

The RIAA also continued its
breakdown of sales by genre, a pro-
cedure it started in April. Then, as
now, regional Mexican music—
including Tejano music—came out
as the distinctly favored genre.

Regional Mexican music repre-
sented 56% of all Latin music units
shipped in 2000 and 57% of all units
shipped midyear 2001. Pop and rock
came in second, with 30% of all
units shipped, and tropical came
third, with 13%.

In dollar value, regional Mexican
represented 52% of the market, pop
and rock 33%, and tropical 14%.

Ironically, Latin music (that
which is more than 51% in Spanish)
made up 4.2% of the market total in
2000. But during that time, 23% of
pirate and counterfeit music seized
by the RIAA in the U.S. and Puerto
Rico were Latin recordings.

“It’s absolutely disproportionate,
and that’s one of the concerns, espe-
cially for Latin labels and independ-
ents,” says Fernindez, who also han-
dles the Latin music side of the
RIAA’s anti-piracy efforts.

In the first six months of 2001,
Fernandez says, a total of 1.4 million
units were seized, and 21% of those
were Latin music.

According to Fernandez, anti-
piracy efforts have focused on New
York City, where programs have
revolved around educating and
training law enforcement officers
to identify pirate and counterfeit
product. Through an operation
called Clean Streets, nearly 1 mil-
lion units have been impounded in
New York alone.

Now Fernédndez is working on
expanding those efforts, which,
regardless, will need to be shifted in
the wake of the Sept. 11 attacks on
New York City.

In South Florida, the RIAA has
already joined with the local
police department’s Crime Stop-
pers program, which receives tips
from callers.

“It might be the first time they’ve
aligned themselves with a private
organization accepting tips on our
behalf,” Fernandez says. “It’s a pilot
program, and if it works well, we
hope to expand nationally.”

l

l

Notas.

SANCORD IN RUBIO ACCORD: Ricardo
Cordero, longtime associate of artist
manager Angelo Medina, has opened
! Sancord, a new management firm
l based in Miami. Offices in Los Ange-

les are also due to open shortly. While
! Sancord has been functioning for the
l past month, its biggest news came

last week, when it signed Grammy
nominee Paulina Rubio, who has
parted ways with longtime manager
Dario de Ledn. Arturo Velazco is han-
dling her affairs in Mexico.

(o

Cordero says Sancord is associat-
ed with Medina and functions as an
extension of Angelo Medina in the
U.S. “We'll give service to artists who
are already established in the Latin
market, and we plan to open a divi-
sion to develop new talent,” says
Cordero, who still handles affairs for
Robi Rosa and Ricky Martin.

“In the past four years, we've built
a worldwide network that includes
media, promoters, agencies, and pub-
lic relations, be it in Europe, Japan,
Asia, Australia, or the U.S.,” he adds.
“We can build a support team in every
city, no matter how small, regardless
if it’s in England or Denmark.”

Cordero is also handling affairs for
flamenco dancer Joaquin Cortés (a
guest artist at Jennifer Lopez’s two
Puerto Rico concerts this week), Viva-
nativa (formerly with RMM, now with
| Universal), and Puerto Rican rock

band La Secta. He is also developing
| Brazilian Carlihnos Brown in the U.S.
[ In turn, Medina has signed two new
] artists: Sony Discos’ Tommy Torres

and Universal teen singer Alih J. Mar-
quee client Martin is currently work-
ing on his next English-language
album, and Rosa will release a compi-
lation disc before the end of the year.

In other management news, Mex-
ican rock group Mana has parted
ways with longtime manager Marcel
Toffel. Ulises Calleros, a former
member of Mana who has been work-
ing as part of the band’s administra-
tion, will take over Toffel’s role.

BULLET SUSPENSION: Due to inter-
ruptions in the normal transmission
of many Latin stations’ program-
ming, there are few bullets on this
week’s Hot Latin Tracks chart. The
lack of movement reflects the pre-
empting of regular programming in
light of recent events.

| Notable entries include Alejandro

by Leila Cobo |

Fernandez’s “Tantita Pena” (Hot
Shot Debut at 22), Lupillo Rivera’s
“Tu Recuerdo Y Yo” at 26, and Crist-
ian’s “Yo Queria” entering at No. 28.
Marco Antonio Solis’ “O Me Voy O Te
Vas” receives a bullet for reaching the
No. 1 spot for the first time; “O Me
Voy” was previously No. 2 for eight
weeks. Shakira’s “Suerte” (the Eng-
lish version, “Wherever, Whenever,”
goes to radio the first week of Octo-
ber) is the Greatest Gainer, jumping
from No. 36 to No. 6.

LEAVING LA.: There must be 50 ways
to leave Los Angeles. That, at least, is
what stranded would-be attendees of
the Latin Grammys figured out last
week. Among the resourceful alter-
natives to normal air travel: Several
dozen travelers that came with
Spain’s Society of Composers and Edi-
tors drove to the Tijuana border and
then flew to Madrid . . . Marc Antho-
ny took a tour bus back to New York
.. .A.B. Quintanilla drove to Texas . . .
Universal Music Latino executives
drove to Houston, then took flights to
New Orleans, Tampa, and finally,
Miami . .. Laura Pausini flew from
L.A. to Mexico and from there took a
flight to Italy . . . BMG executives flew
on a private plane . . . Shakira also left
town on a private plane.

IN BRIEF: Latin Grammy nominee
Alejandro Lerner is producing folk
singer Soledad’s upcoming album,
titled Libre, on Sony . . . Marco Anto-
nio Solis has rescheduled his Sept. 22
Miami show. The concert will now
take place Oct. 27 at the James L.
Knight Center in Miami, with part of
the proceeds to be donated to the
American Red Cross to support New
York City attack victims and their
families . . . Concierto Para Los
Heroes, the impromptu invitation-
only concert held Sept. 14 by musi-
cians stranded in Los Angeles during
the Latin Grammys, raised more than
$40,000 for the American Red Cross
New York Disaster Relief Fund. Per-
forming musicians, all of whom
played for free (the room was donat-
ed by Beverly Hilton owner Merv Grif-
fin), included Juanes, Bacilos, Chu-
cho Valdes, Shalim, Laura Pausini,
Alejandra Guzman, Rubén Blades,
Celia Cruz, Isaac Delgado, David Fos-
ter, and Joan Osborne. Kevin Spacey
made a surprise appearance.

FOR THE RECORD: Jose Nogueras, a
pop/tropical songwriter/artist, was
mistakenly identified as a regional
Mexican songwriter in Latin Six Pack
(Billboard, Aug. 25).
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In Argentina: Local record-industry chamber CAPIF has
announced that the units required to certify an album
gold or platinum have been reduced, because the mar-
ket has shrunk so much during recent years. Gold is
now awarded for sales of 20,000 units (previously, the
requirement was 30,000 units), while platinum status
is awarded for sales of 40,000 units (down from 60,000
units) . . . Sony Music artist Javier Calamaro is the first
artist to appear on Intimo e Interactivo (Intimate and
Interactive), a new series of acoustic concerts in the
style of MTV Unplugged organized by TV channel
MuchMusic. The Sept. 6 show took place at 900-seat
club La Trastienda, and an album will be released in
November on Sony Music Argentina. Special guests
include Leén Gieco, all-female blues band Las Bla-
canblus, and promising Spanish singer Maria Bestar
... Fatboy Slim, who recently won six MTV Music
Awards for his hit “Weapon of Choice,” will visit
Argentina for the first time Oct. 26. He will perform
at Megadisco Paché . .. EMI pop band La Mosca took
a break from its European tour to shoot a video in
Madrid for “Todos Tenemos Un Amor,” the second cut
from its album Buenos Muchachos. The tour will con-
tinue through Spain, Portugal, Italy, and Germany,
returning to Argentina in late September for a domes-
tic trek. Plans call for a Latin American tour in Octo-
ber and November. MARCELO FERNANDEZ BITAR

In Mexico: For the second consecutive year, Acapulco
will host the electronic fest Aca World Festival. The
event will take place Nov. 16-18. Confirmed acts include
Paul Oakenfold, Deep Dish, Soulstice, and Dave Cole-
man, with more to be confirmed. Last year, more than

60,000 people turned up to see 71 acts, including Moby.
Like last year, a portion of the proceeds will go to the
Million Latin America Fund, which helps various
charity organizations in Acapulco. Last year, $120,000
was raised, according to organizers Michael Han and
Pedro Moctezuma. . . . A Cuban legends reunion of sorts
will take place Oct. 19 in Mexico’s Auditorio Nacional,
when Compay Segundo, Eliades Ochoa, and members
of the Afro-Cuban All Stars will share the stage. The
show ties in with the promotion of Francisco Repila-
do’s (aka Compay Segundo) new album, Flores de la
Vida. Repilado will play with longtime friends Barbar-
ito Torres and Juan de Marco Gonzélez, who has record-
ed both as a soloist and as the leader of the Afro-Cuban
All Stars . . . After an absence of almost five years from
the concert stage, Mexican singer Yuri has kicked off a
tour of Mexico. Much of her recorded repertoire is fea-
tured, including typical tunes celebrating Mexican inde-
pendence. In addition, singer Lupita D’Alessio has
expressed an interest in pairing up with Yuri for con-
certs at Mexico City’s Auditorio Nacional. Managers for
both singers are currently discussing the prospect.
TERESA AGUILERA

In Puerto Rico: More than $90,000 was raised by radio
station Fidelity through La Noche de Estrellas de
Fidelity, a benefit concert to raise money for Fondos
Unidos de Puerto Rico. Funds are used for a number
of needy organizations. Some 10,000 people attended
the Sept. 8 event, which was broadcast live on the
TeleOnce network and included performances by MDO,
Yaire, Jerry Rivera, Franco De Vita, and Ednita Nazario.

RANDY LUNA
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“...songwriter Brenda Russell has
lost none of the musical magic
that has made her a longtime favorite

among discerning record buyers.”

— David Nathan
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Watch BET On Jazz to see Brenda Russell perform.
Call the BET On Jazz PROGRAMMING HOTLINE with your questions
and comments at 202-608-2000, ext. 4010.
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Notes.
DECLARATION OF INDEPENDENCE:
While recording for an established
record label certainly has its bene-
fits, San Francisco-based vocalist
Kitty Margolis is quick to point out
the merits of being an independent

artist: “I think I have a lot more
freedom to produce intelligent,

MARGOLIS

adventurous music on my own,’
Margolis says, “because the major
labels don’t seem to encourage
singers, and especially female artists,
to take many chances.”

Left Coast Life, Margolis’ upcom-
ing release, appears on her own
Mad-Kat label—the Bayside-distrib-
uted project is due Oct. 8—a joint
venture with jazz vocalist Madeline
Eastman. By choosing material
from the pens of such iconoclastic
songwriters as Randy Newman
(“Lonely at the Top”) and Tom Waits
(“Take It With Me”), and adding a
dramatic take on Pink Floyd’s clas-
sic rock track “Money,” Margolis has
crafted a disc that reflects the myri-
ad of musical and societal influences
that have informed her since her
teen years in the Bay Area.

“I like to incorporate some humor
and social commentary into the
music, which I don’t think you hear
enough of in jazz these days,” she
explains. “The lyrics to these songs
reflect what is going on out here with
the dotcom companies collapsing
and people being motivated by greed.
I think that a song like “Money” is
more topical today than it was when
it first came out [in 1973].”

Margolis also feels that choosing
songs that are off the beaten path
affords her an opportunity to build
her own identity, as opposed to
focusing on the obvious standards
that are perhaps too comfortably
ingrained in the jazz lexicon. “There
is a conservative trend in vocal jazz
towards a very retro, lifestyles-ori-
ented direction,” she says. “I want
to do something a bit more edgy
and interesting, and as an inde-
pendent artist, I can do that. And
that is empowering.”

To further imprint her own indeli-
ble personality on Left Coast Life,
Margolis produced the project, uti-
lizing studio techniques more wide-
ly associated with pop or rock rather

by Steve Graybow

than jazz. Several songs feature lay-
ered background harmony vocals
overdubbed by Margolis in the stu-
dio, while others boast offbeat vocal
effects that add a fresh, fun sound to
the project. “A lot of my production
influences come from rock artists
like Steely Dan,” Margolis says. “I
like that extra bit of ear candy that
you don’t usually hear in jazz.”

The singer adds further ear
candy by allowing her band (pianist
Paul Nagel, bassist John Shiflett,
saxophonist Eric Crystal, guitarist
Steve Erquiaga, and percussionist
Mike Spiro) ample room to stamp
their own personalities on the
tracks, particularly Crystal, whose
blaring, atonal lines on the Margo-
lis original “You Just Might Get It”
are the antithesis of a subdued,
lifestyle-jazz recording.

More than a small part of Margo-
lis’ individualistic approach stems
from growing up in San Francisco,
where she was exposed to such
artists as Miles Davis, John Lee
Hooker, and the Grateful Dead,
often on the same bill at the leg-
endary Fillmore. “The way the
music was presented to me, I did not
even consider that these artists
should fit into different musical cat-
egories,” Margolis recalls.

Although both parents had sub-
stantial jazz record collections, Mar-
golis’ love of jazz came to full
fruition in the early '80s at a now-
defunct San Francisco club called
Keystone Corner, where she rubbed
shoulders with the likes of Art
Blakey, Dexter Gordon, and Horace
Silver. “1 got my jazz history the old-
fashioned way, through the oral tra-
dition as told by these great players,”
Margolis says. “Seeing them lead
their band five nights in a row, and
seeing how the set would develop
and change night to night, was a
great education. Everything I know
about leading a band, I learned in
that club, from talking to and watch-
ing those guys.”

NOTEWORTHY: Some of jazz’s finest
young musicians are featured on
two recent Blue Note releases, Black
Stars by pianist Jason Moran and
Kindred by vibraphonist Stefon Har-
ris and pianist Jacky Terrasson
(both released Sept. 11). Black Stars
features Moran, 26, and his working
band of bassist Tarus Mateen and
drummer Nasheet Waits, as well as
guest appearances by veteran saxo-
phonist/flutist Sam Rivers, who
duets with Moran on “Sound It
Out.” On Kindred, Harris, 28, and
Terrasson, 35, duet on a handful of
standards and original composi-
tions; the project was initiated when
each musician unknowingly pro-
fessed his admiration for the other
to label president Bruce Lundvall.
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SONGWRITERS & PUBLISHERS

Spirit Music Expands By Breathing
New Life Into Songs Of The Past

BY JIM BESSMAN

NEW YORK—Nearing its sixth an-
niversary, Spirit Music Group has suc-
cessfully implemented its stated
strategy of working with veteran song-
writers and other copyright owners in
aggressively administering and active-
ly promoting their catalogs.

“When we formed in November,
1995, many of the important pop, rock,
R&B, and country songs from recent
decades were losing their popularity
and their income thanks to the ab-
sence of focused marketing and ag-
gressive royalty collection,” says Mark
Fried, president/founder of the New
York indie. “It’s apparent now that our
mission was absolutely essential, as
evidenced by the organic growth of the
catalog and our track record of ex-
ploitation in film, TV, advertising, mul-
timedia, and new cover recordings.”

Indeed, Spirit’s catalog has grown to
nearly 10,000 titles, including more
than 150 chart hits. Its initial success
came through its collection of such pop
standards as “Misty” and “There She Is
Miss America,” as well as the catalogs of
'60s-era acts, including Lou Christie and
Paul & Paula and '70s music by such
writers and artists as tunesmith Irwin
Levine (who wrote “Tie a Yellow Ribbon”
and whose daughter, Holly Schwartz, is
asenior creative director at Spirit), Dick
Wagner (“Only Women Bleed”), Gene
McDaniels (“Feel Like Makin’ Love”), the
Captain & Tennille, Marshall Tucker
Band, Pure Prairie League, and Foghat.

Spirit also secured the work of
disco’s A Taste of Honey and Sylvester;

Spirit Music recently signed song-
writer/artist Freedom Williams to a
global multiyear administration deal.
Williams’ RBG Dome Music (ASCAP)
contains his biggest hits with C&C
Music Factory as well as solo works.
Pictured, from left, are Spirit senior
creative director Ed Razzano, Williams,
and Spirit president Mark Fried.

R&B vocalists Ray, Goodman & Brown;
pop rocker Benny Mardones; as well as
new wavers the Cars, the Go-Go’s, and
the Waitresses. From the *90s came rap
crossover hits via deals with Delicious
Vinyl Records and writer/artist Kangol.

More recently, the company has
sealed deals with Lew Spence, whose
hits for Frank Sinatra include “Nice
and Easy”; Kal Mann, whose songs
include Chubby Checker’s “Let’s Twist
Again” and the Dovells’ “Bristol
Stomp”; Bobby Weinstein, whose hits
include “Goin’ OQut of My Head”;
writer/producer/label head Bobby
Robinson Jr., whose holdings include
early doo-wop, R&B, and blues in-
cludes King Curtis and Elmore James;
Wayne Garfield, whose “Glow of Love”
for Change was reworked in Janet

7 original albums from R&B band
Bloodstone and approximately 85
compositions. Includes platinum single
“Natural High” and § other hit songs.

Phone: (818) 591-7355 22

For an information and earnings packet contact:
Randall Wixen at Wixen Music Publishing, Inc.
24025 Park Sorrento. Suite 130
Calabasas, CA 91302
Fax: (818) 591-7178
email rwixen@wixenmusic.com

Jackson’s “All for You”; and Freedom
Williams, a founding member of pop/
dance group C&C Music Factory.

Fried further points to an active
songwriter roster, including veterans
Brian Wilson and Stephen Bishop.
Spirit’s most important achievement,
he notes, is “the revitalization of our
clients’ work through aggressive mar-
keting and proactive songplugging
into a wide array of media vehicles.”

These include such movies as Al-
most Famous, The Replacements, and
Girlfight; TV series including £.R., Ally
McBeal, and Malcolm in the Middle;
and national ad campaigns including
Burger King, Microsoft, and Bud-
weiser. Additionally, Spirit songs have
been covered by the likes of Mariah
Carey, Clint Black, the Spice Girls,
D’Angelo, Natalie Cole, Vitamin C,
3LW, and Kenny Wayne Shepherd.

All of this is reflected in the firm'’s
name, Fried says. “Seeing the con-
glomeration of music publishing into
a few multinational companies whose
limited staff can’t know and ade-
quately represent tens of thousands of
titles, I wanted to create a company in
the spirit of how I envisioned music
publishing,” he explains. “[I wanted it
to be] reminiscent of the Brill Build-
ing days, when professional managers
went out and did absolutely anything
they had to do to get their songs cut.”

To this end, Fried, who had been a
BMI executive for 10 years, left for Los
Angeles within a month of launching
Spirit. “I met with a media company
executive who was expecting me to
pitch some CD compilation,” Fried
says. “But my line was, ‘How can I help
you?’ and she relaxed in a second.”

In like fashion, Spirit created solid
relationships with the music depart-
ments and hired supervisors of the
major media companies, advertising
companies, and multimedia compa-
nies, as well as label A&R departments.
“We essentially established consultan-
cies,” Fried says. “With early access to
scripts for motion pictures, weekly net-
work and cable TV programming, and
national and global ad campaigns and
record-release schedules, we positioned
ourselves to assist downsized media
company creative staffs and supervisors
in finding music for their projects.
These placements often jump-started
record sales and live shows and added
licensing for our veteran clientele.”

Currently, Spirit, which is repre-
sented overseas by U.K.-based Palan
Music, is selectively developing new
writers and artists. Recent successes
here include placements of “One Girl
Revolution” by Chicago’s Superchic(k)
on the Legally Blonde soundtrack and
U K. band Ritalin’s “Everywhere” as the
main title in Disney’s upcoming Max
Keeble's Big Move.

Fried says, “We try to bridge the
gap between writers and songs and
the people who use music nowadays.”

THE DAY AFTER: To be honest, I
didn’t think I'd be able to write this
week’s column. Not so much out of
emotional numbness and inability to
function, which I, like everyone else
in the city—in the country, surely—
suffered from, but because every-
thing was shut down, and there
really was nothing to write about.
But when the shifting wind brought
the smoke as far north as the mid-
town Hell’s Kitchen neighborhood—
where I was virtually catatonic in
front of the TV—I finally threw on
my gym clothes, walked around the
corner past the makeshift shrine
for flight attendant Debbie Welsh,
and headed uptown to the West
Side Y. When I

&Music.

by Jim Bessman

portive indie affiliates, including
Ryko Music in the U.S. and Metisse
in France.”

Telfer, whose colleague John Cefai
handles administration, is now look-
ing to expand Basement Music’s net-
work of international affiliates, as
well as sign up more catalogs from
Brazil, the U.S., and the U.K.

Back to past tense. I ran into Telfer
only because he was stuck in New
York City, waiting to get back to Sao
Paulo. Afterward, I pretty much
returned to the malaise that en-
veloped Manhattan for the rest of the
week. Nothing was doing—no busi-
ness, no shows, no nothing—except
for calls and e-mails to and from
family and friends.

got to Columbus
Circle, I ran into
John Telfer.
While it was
nice to run into
anyone, it was
especially nice to

for three reasons.
One, he was alive.
Two, I hadn’t seen
him in awhile, not
since he left

‘I believe in
administration rather
than ownership of
copyrights, and I have
run into John— gn active network of

indie affiliates.’

—JOHN TELFER,
BASEMENT MUSIC

In this regard I
was lucky: No one
close to me was in
the World Trade
Center. Sadly, 36-
year-old ASCAP
licensing manag-
er Jane Simpkin,
who lived in Mas-
sachusetts, was
on one of the hi-
jacked planes;
she was head-

Rykodisc in May,
after serving as
international director there for 51/2
years. Three—and most important for
my purposes here—he had a story.

Cut to the present.

“I’m very busy expanding my
publishing company, Basement
Music,” says Telfer, who now spends
half his time in the States and half
in Sao Paulo, Brazil. “I'm also man-
aging some artists, including Tele-
vision and [its frontman] Tom Ver-
laine, and I am still involved in the
record business, representing some
labels and artists internationally,
including Rounder Records and the
Proclaimers.”

Telfer was in management prior to
his job at Rykodisc, representing the
likes of Joe Jackson, Sweet Honey in
the Rock, Television, and the Pro-
claimers. He originally launched
Basement Music (PRS) in 1978.

“I've published Augustus Pablo
and Dennis Brown, and now Televi-
sion, [Television guitarist] Richard
Lloyd, and Supergenerous—a duo
made up of Brazilian percussionist
Cyro Baptista and Canadian guitarist
Kevin Breit,” Telfer continues. He
has also taken on the contemporary
Brazilian music catalogs ST2 and
MCD. “I believe in administration
rather than ownership of copyrights,
and I have an active network of sup-

ing west for an
ASCAP general
licensing meeting.

I spent Saturday night in the
Bronx with Alex Berezhkov, chief
of the New York bureau of the
Russian news agency ITAR-TASS,
and numerous bureau staffers and
their wives. Berezhkov, as I wrote
in this space a couple months
back, accompanied me to the grave
of the great Russian bard Vladimir
Vysotsky in Moscow.

The get-together (I hesitate to call
it a party, though we did celebrate
reporter Yuris Kirilchenko’s mirac-
ulous survival of a massive heart
attack while covering the disaster)
was my first chance to hear music all
week. Vysotsky was requested, of
course, and there was plenty of Pink
Floyd (I've yet to meet a Russian my
age who isn’t a Pink Floyd fanatic).
The big find, though. was Subma-
rine’s album SkinDiving from last
year, which I had overlooked, but
Alex had grabbed off a pile of discards
down the hall from ITAR-TASS at the
Associated Press.

Kudos to the British dance-pop
group’s sophisticated samples, in-
cluding those of Jerome Kern and
Oscar Hammerstein II, Chet Baker,
Billie Holiday, and Perry Como. |
guess I'll always remember the first
time I heard it.
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AFTERMATH: As with the nation and
the music business at large, the pro-
fessional audio industry has had to
make new plans and reassess its pri-
orities in the wake of the events of
Sept. 11. In one major move, the
111th Audio Engineering Society
(AES) Convention, originally sched-
uled for Sept. 21-24 at New York
City’s Jacob Javits Convention Cen-
ter, has been postponed by 10 weeks.

With the convention originally set
to commence just 10 days after the
terrorist attack on New York City, the
AES met with Javits Center man-
agement. Given
that much of the
Javits Center is
occupied by the
New York City
Mayor’s Office of
Emergency
Management
and the Federal
Emergency
Management
Agency (FEMA) for coordinating
emergency services, holding the
convention as originally scheduled
was impossible. The enormous dis-
ruption in aviation and unease about
flying in the immediate aftermath of
the tragedy were also factors in the
decision to postpone the convention.
In addition to posting an announce-
ment on the AES Web site Sept. 12
and spearheading an e-mail cam-
paign to spread the word, exhibitors
were notified via phone, allowing
them to begin the process of altering
their shipping, travel, and accom-
modation plans.

Although our lives are forever
changed, an appearance of normal-
cy has returned to New York City in
the week following the attacks, at
least above Canal Street. Steve
Rosenthal, owner of Magic Shop,
relayed harrowing accounts of events
in lower Manhattan—the studio is
on Crosby Street—and the somber
news that persons on his staff were
very directly affected by this barbar-
icact. “Through it all,” he reports by
e-mail, “late last week [produc-
er/engineer] John Agnello was here
braving the dust and the chaos, mix-
ing his new project, 34 Satellite.
will always admire his courage and
determination not to be pushed away
from what he needed to do.” Rosen-
thal further reports that a benefit
show was staged at the Living Room,
a club on the Lower East Side.
Countless local artists, for that mat-
ter, are announcing that their
upcoming gigs will benefit the Red
Cross and other organizations whose

tor.

by Christopher Walsh

heroic efforts, through this very try-
ing time, will be long remembered.

Other members of the professional
audio community are responding to
the urgent call for assistance. The
Society of Professional Audio Record-
ing Services' (SPARS) monthly lunch-
eon at Gallagher's Restaurant, sched-
uled for Sept. 20 (so as to coincide
with the AES Convention), will still be
held but without a sponsor, SPARS
executive director Larry Lipman says.
(A pro audio manufacturer sponsors
most luncheons, making a presenta-
tion of a product or technology.)
Instead of the
usual $38 meal
expense, atten-
dees are being
asked to pay an
additional $19,
matched by Gal-
lagher’s, which
will be distributed
to a rescue fund.

Another act of
kindness came from the Zumpano
Audio Complex (ZAC) in Atlanta,
where more than $1,100 was raised
at a previously scheduled party-
turned-fund-raiser Sept. 15.

ZAC owner Jim Zumpano says the
donations were presented to the fire
chief at Atlanta Local #23 and will be
forwarded to the New York City Fire-
fighters Rescue Fund. “It’s only a
small part of what needs to be done,”
he adds, “but this is what we can do.”

Bob Brophy, product specialist at
Sonomic, located in downtown Man-
hattan, announced that the samples
and sound effects library was donating
20% of all sales to relief efforts through
Oct. 14. And Video Corporation of
America has contacted partners and
clients to offer its videoconferencing
facilities, as the need arises, in its New
York City and New Jersey offices, com-
pany founder Al Berlin reports.

An update from the AES notes that
the society will automatically transfer
registrants’ records to the new con-
vention dates, Nov. 30-Dec. 3. Con-
vention badges will be received on or
about Nov. 15. If registrants cannot
attend the new dates, they are asked
to e-mail aesreg@aol.com or fax the
registration department at 212-682-
0477. The AES Web site will continue
to issue updates on the exhibits,
demos, workshops, and papers ses-
sions as they materialize. New hous-
ing options are being arranged and
will be posted shortly.

As always, I can be reached at 646-
654-4780 or at cwalsh@billboard.com.
Please stay in touch throughout this
difficult period in our lives.

PRO AUDIO

Mardin Skips Retirement, Joins Manhattan

BY CHRISTOPHER WALSH

NEW YORK—Clearly, retirement did
not suit Arif Mardin. The legendary
Atlantic Records producer/arranger,
who joined that label in 1963, was
recently named co-VP/GM, with lan
Ralfini, of the reactivated Manhattan
Records (Billboard Bulletin, Sept. 6).

In fact, it has been an eventful year
for Mardin. He received the Trustees
Award from the National Academy of
Recording Arts & Sciences Feb. 20,
joining such honorees as fellow
Atlantic executives Ahmet Ertegun,
Jerry Wexler, and the late Nesuhi
Ertegun. In May, he was honored as
man of the year by the Nordoff-Rob-
bins Foundation, which provides
music therapy as developed by com-
poser Dr. Paul Nordoff and special
educator Dr. Clive Robbins.

“Atlantic has been my home since
1963,” Mardin says. “I learned from
Nesuhi Ertegun, Ahmet Ertegun,
Jerry Wexler, and Tom Dowd, and
was privileged to work with fabulous
artists. So it will always be my first
home. However, in May, after the
fabulous send-off they gave me at the
Nordoff-Robbins Foundation dinner,
my contract had expired.”

Roy Lott, deputy president of EMI
Recorded Music North America, and
Bruce Lundvall, president of Capitol
Jazz & Classics, offered the unique
position to Mardin and Ralfini. Both
will report to Lundvall.

“I notified Ahmet Ertegun and all
the people at Atlantic that I didn’t want
to retire,” Mardin says. “I got Atlantic’s
blessing and moved here. It was very
amicable: They want me to pursue my
new projects and be happy. I'm happy
to have joined Bruce Lundvall and Roy
Lott—our friendships go back years.”

With the goal of releasing adult-ori-
ented music, Manhattan Records is an
ideal vehicle for Mardin, who has

MARDIN

worked with artists from all genres,
including Aretha Franklin, the Young
Rascals, Bee Gees, and the Modern Jazz
Quartet. In addition to that musical
diversity, he has contributed his pro-
duction, arranging, mixing, and con-
ducting expertise to countless cast
recordings and soundtracks.

“Our main activity will be jazz and
classical,” Mardin explains, “and excel-
lent, wonderful, esoteric, adult projects.
We’re looking for crossing-over, young

artists. It’s great to be able to work on
different ideas and concepts, but still be
commercial. lan and I will be looking
for new talent, going out and listening
to them, and responding. It’s fun. |
won't be chasing strict pop formulas,
which really frees me a lot.”

His new position will bring him back
into the recording studio. Before sign-
ing a contract to lead Manhattan
Records with Ralfini, he worked at
Manhattan recording facility Sorcerer
Sound with pianist/singer Norah Jones,
whom he describes as “a truly amazing
talent.” He will mix that project at Sear
Sound, also in New York City.

Mardin is also quick to praise Ralfi-
ni—who has held the position of CEO
at MGM Records U K., Warner-Reprise
UK., WEAU.K,, and ABC Records UK.,
served as a consultant to Ahmet Erte-
gun at Atlantic, and is president of the
Nordoff-Robbins Foundation—and
emphasize the importance he attaches
to the success of Manhattan Records.

“Manhattan Records was started by
Bruce Lundvall,” he explains, “and even
though it had few releases in the begin-
ning, it’s a historic label, and Bruce is
a giant in the music industry. We want
to make this a very successful label and
are going to work very hard.

“When the EMI project material-
ized,” he adds, “lan and I were very
happy, because we knew that we were
going to work with projects we really
like. I think we make a great team.”
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Bush Beats Around the Village. Bush recorded and mixed Golden State, its
Atlantic debut (due Oct. 23), at the Village in Los Angeles. Pictured, from left,
are engineer Greg Fidelman, Bush vocalist Gavin Rassdale, producer Dave
Sardy, and assistant engineer Jim Monti. Atlantic is previewing Golden State,
| the follow-up to 1999’s The Science of Things (Interscope), with the single

@

| The People That We Love,” see r_e\iew, page 20.
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NEW YORK CITY

Artist/producer Richard Barone,
formerly of the Bongos, produced
artist Lina Koutrakos, whose song
“Love Grows Here” is being cut in
five languages. Barone tracked
Koutrakos at Mission Sound in the
Williamsburg neighborhood of
Brooklyn, N.Y., with the multi-lan-
guage vocal tracks recorded at Magic
Shop. He has also been recording
tracks for his own album with pro-
ducer Tony Visconti at Visconti’s
Secret Sound and other facilities.

NASHVILLE
BackStage at Sound Stage
Studios hosted a month-long

~ -4".
RS L

EXODUS
DELUXE EDITION
2 CD SET
Newly remastered with
additional rare mixes,
b-sides, alternate takes and
unreleased live performanees

AVAILABLF OCTOBER 186, 2001 A s a1 v g

Features the original UK
remixed and overdubbed
album as well as the
previously unreleased
version of the album
recorded in Jamaica in 1972.

AVAILABLE NOW - NEWLY REMASTERED WITH BONUS TRACKS

TOPP <006

bobmarley.com

© 2001 Universal Music Enterpases, 8 Dmision of UMG Recordiny

M g A gt P ~

mix session to complete a proj-
ect for Saturday Night Live.
Under the direction of producer
Glenn Rosenstein, The Best
Music of Saturday Night Live is
a compilation that will include
more than 60 tracks. The proj-
ect was mixed by Jay Vicari on
the Solid State Logic Axiom-MT
digital console.

Dolly Parton returned to Sev-
enteen Grand Recording, tracking
in the Neve room with producer
Steve Buckingham, engineers
Neal Cappelino and Gary Paczosa,
and assistant Thomas Johnson.
Also at Seventeen Grand, co-
owner/engineer Jake Niceley
worked on a 5.1 mix for a Shoji
Tabuchi DVD.

LOS ANGELES

Bush completed Golden State,
due Oct. 23 on Atlantic, at the Vil-
lage (see photo, this page). The
follow-up to The Science of Things
was produced by Dave Sardy and
engineered by Greg Fidelman.

Def Jam artist WC was in Stu-
dios A and D at Paramount Re-
cording Studios, tracking with
producer Crazy Toonz and Pro
Tools engineer David Lopez.
Meanwhile, Zakk Wylde tracked
on the Focusrite console in Stu-
dio C. He mixed his upcoming
Spitfire release on the 64-input
SSL in Studio A with assistants
Kent Hitchcock and Lou
Michaels.

Ameraycan Recording has
installed an 80-input SSL G+
console in Studio B. The first
mix project on the new console
was DJ Muggs of Cypress Hill,
who created remixes for De-
peche Mode.

BAY AREA

Michael Romanowski has been
appointed to the position of mas-
tering engineer for Paul Stub-
blebine Mastering. Romanowski
relocated to San Francisco from
Nashville in 1992, joining Rocket
Lab. He later moved to the Plant,
where he was mastering engineer
for two years. His background in
rap and hip-hop will give the facil-
ity greater depth in those genres,
owner Paul Stubblebine says.

Archie Lee Hooker, nephew of
the late John Lee Hooker, wrapped
up Church of the Blues at Annex
Digital. Terry Roan produced, and
tracking sessions were engineered
by Robert Iriartborde on the
Euphonix CS$2000 console.

Chris Isaak tracked five songs
in Studio A at Studio 880 with
engineer Mark Needham and Pro
Tools editor Baraka. Meanwhile,
Studio B at 880 hosted a collabo-
ration between the Tigerlilies
and the Kronos Quartet. Myles
Boisen engineered.

ATLANTA

At Southern Tracks Recording,
Brendan O’Brien created a 5.1
mix of a Train concert at the War-
field Theatre in San Francisco.
Ryan Williams was second mix
engineer, and Karl Egsieker
served as assistant mix engineer.
Nick DiDia mixed Local H (Ry-
ko/Palm Pictures), originally pro-
duced by Jack Douglas.

Material for Audio Track can be
sent to Christopher Walsh, Pro
Audio Editor, Billboard, 770
Broadway, New York, N.Y. 10003,
via fax at 646-654-4681, or by e-
mail to cwalsh@billboard.com.
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THE EDUCATION OF CHRIS BLACKWELL

BY TIMOTHY WHITE

“Forty Years On.” If you don’t know the song, with its wistful lyrics and uplifting melody, you don’t know
the man whose stanzas it once helped shape. Leaving the lips of hundreds of young voices each year since
1864 as it rises above the treetops of a wooded London borough whose very name is an Anglo-Saxon term for
sacred grove, the hymn-like verses meditate on great moments in history and those bold enough to be at the

center of them:

“Routs and discomfitures, rushes and rallies/Bases attempted, and rescued, and won./Strife without anger, and art with-
out malice/How will it seem to you forty years on?”

British prime minister Winston Churchill heard and sang the words in his adolescence, as did his statesman
counterpart in post-World War II India, Jawaharlal Nehru, and both figures intoned each passage in honor
of schoolmates who preceded or followed, from English poet Lord Byron (creator of the epic satire Don Juan)
and Irish novelist-dramatist Richard Brinsley Sheridan (author of School for Scandal) to scientist-father of pho-
tography Henry Fox-Talbot and the fabled field marshal who triumphed over Nazis and Fascists

in North Africa and Sicily in 1943, Harold
Rupert Alexander.

All these people were students at an
ancient English prep school chartered by
Queen Elizabeth I in 1572, its traditions
imparted from pupil to pupil, down
through the centuries. The noble institution
known simply as Harrow has nurtured
leaders and exemplars of every stripe,
including Nobel Prize recipients and 19
winners of the Victoria Cross—but also a
sandy-haired, soft-spoken chap whose line-
age on his mother’s side included bucca-
neers, bankers and rum brewers, and whose
father’s ancestry encompassed tea and spice
traders, London Stock Exchange members
and several soldiers of rank.

This particular Harrow enrollee, one
Christopher Percy Blackwell (who achieved
five academic O-levels after three attempts),
would never ascend to the echelons of the
student body’s “Guild,” a specially elected
group of senior boys who, by their purported
“artistic or cultural excellence,” were permit-
ted to wear a distinctive maroon tie and waist-
coat. Indeed, Chris felt much encumbered by
the archaic dictums and dress code of Har-
row, with its insistence on a uniform jacket (a
“bluer”), regulation flat-crowned straw hat,
and mandatory Sunday dress of tailcoat and
striped trousers—not to mention Harrow’s
harsh “skews” (punishments) by “beaks”
(school and house masters) and “monitors”
(prefects) for even the most minor infractions.

In the end, young Blackwell excelled in
life by avoiding much that Harrow deemed
excellent, and he swapped the “eccer”
(games and contests) of school life for the
workaday risks of the wider world. Coming
from a less flush branch of his aristocratic
family tree, Blackwell soon spent the gift
stipend of £18,000 his mother gave him on
his 18th birthday, and he would thereafter
need to do more than sing old school songs
to earn his supper. In the process, he himself
helped instruct and nurture some of the

most triumphantly noncomformist creative

minds of the last half-century. The outline of

these accomplishments first emerged in the
late 1950s with his formation in Kingston,
Jamaica, of a little record label called R&B
Records, later to be rechristened Island
Records, which issued assorted music by
such often overlooked Caribbean performers
as LLance Haywood (now known as Hayward)
and Owen Gray. And also those of a certain
promising artist in the embryonic ska move-

Lance Haywood (now known as Hayward)
was Blackwell’s first discovery for his
R&B Records label, 1959.

ment who was then called Robert Marley.

“O the great days, in the distance enchanted/
Days of fresh air; in the rain and the sun/How we
rejoiced as we struggled and panted/Hardly
believable, forty years on!”

Learning exactly how Christopher P.
Blackwell hastily exited Harrow at 16 and
went on to make music-business history is the
agenda of the following interview, conducted
in August 2001 in the handsome lower-
Manhattan headquarters of Blackwell’s latest
enterprise, Palm Pictures Company.

As we sit today in your new loft
offices of Palm Pictures, you’re
poised between the impending
release of both the 1 Giant Leap
film/DVD/CD and the American
Roots Music documentary, two proj-
ects that link the roots of the pres-
ent to the promise of the future. For
the last 40 years, that’s pretty
much been your modus, hasn’t it?

[Laughs] Yes, plus the element of the acci-
dental, because it’s accidental these projects
are coming out at the same time. | Giant
Leap was started a couple of years ago and
took a long time to pull together. [Filmmak-
er/musician] Jamie Catto played me some
demos in England and I loved them. What
the demos contained was integrated music
with a rap track that went seamlessly into an
Indian chorus and an African coda; it just
seemed the most natural thing in the world
the way it was done. And then what they
wanted to do is go around and, rather than
sample such music, they wanted to record
each of these people live. And, at the same
time, they wanted to get comments and
input from different people, so it would be
a mixture of music and talking about God,
life, various subjects. I said, “Well, this com-
pany is really set up as a DVD company—I
think DVD is a magic format—so when you
go around and do this, you should film it.”
So they did, and came back with an extraor-
dinary amount of material. The first single
from the project [issued July 16 in the U.K.]
is a song from Speech and Neneh Cherry
called “Braided Hair,” and we are releasing
the film next year.

It’s a documentary you can dance
to. The parts P’ve seen so far were
electrifying.

You saw the parts with Speech and
Neneh. It’s incredible, isn’t it? I think it
could strike a spark, where it's something

Continued on page C-4
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40 Years And Looking Forward

Chris Blackwell Has Spent Decades Pursuing Music, Nurturing Artists
And Expanding Entertainment Possibilities

BY SAM GRAHAM

of a fowl from a rum glass,” legendary Jamaican
reggae dubmaster Lee “Scratch” Perry once sang.
Pressed for an explanation by one interviewer, he
remarked, “[Blackwell] invited me to the opening of
the Compass Point studio...and there I saw him drink
the blood of a freshly killed chicken. It was disgusting.”
Wait a second. Are we talking about the Chris Black-
well who’s an internationally respected businessman
and entrepreneur, the founder of Island
Records, the producer of a catalog’s worth
of classic records, a man whose taste and
acumen have led—and continue to lead—to
the success of some of the music business’
greatest creators and the entertainment
industry’s most innovative ideas? Yes.
Blackwell himself once explained that it’s
a Jamaican custom to mix rum and chick-
en’s blood in one’s mouth, then spit it in the
four corners of a new

“I saw Chris Blackwell in Nassau, drinking the blood

Island’s roster continued to expand throughout the
"70s, ’80s and '90s with the additions of U2, Robert
Palmer, Tom Waits, Melissa Etheridge and more.
Blackwell also championed The Harder They Come, the
cult-film classic starring Jimmy Cliff; and in 1983 he
formed Island Alive with Carolyn Pteiffer and Shep
Gordon, releasing Oscar-winning films like Kiss of the
Spiderwoman and The Trip to Bountiful.

Blackwell’s arguably greatest and most enduring
contribution came from his association with
Bob Marley, who, with his band the Wailers,
brought reggae music into the mainstream.
It was Blackwell who produced or co-
produced Marley classics like Catch a Fire,
Burnin’ and Exodus; he also recognized that
the charismatic, inspiring musician was “an
incredible role model,” someone who “real-
ly had that natural humility” and was also
“a natural leader.” And while Blackwell has
been criticized for bring-

building. And in a way,
you could almost say that
Chris Blackwell is a sort of
vampire—for the man has
certainly given a kind of
eternal life to a great many
people.

U2, Steve Winwood,
Bob Marley, Melissa Eth-
eridge, Cat Stevens, 'Toots
& the Maytals, ‘Tom Waits,
Jimmy Cliff, Roxy Music,
Robert Palmer, Grace
Jones, the B-52s, Tricky,
the Cranberries... The list
of artists whom Blackwell
has discovered, produced,

ing in rock musicians to
give the early Wailers
records a more commer-
cial sound, Marley himself
certainly didn’t mind—
and the results more than
speak for themselves.

BEYOND THE MUSIC

The early '90s saw the
formation of Island Out-
post, a chain of hotels in
South Beach Miami (the
Tides, Marlin, Casa
Grande, Kent and Cava-
lier), Jamaica (the Caves,
Strawberry Hill, Golden-

nurtured or otherwise

made a contribution to goes on and on. Add to that his
leadership of Island Alive, the film production and dis-
tribution company; his Island Outpost hotel chain;
and, more recently, Palm Pictures, his wide-ranging
audio/visual enterprise, as well as its various oftshoots,
and you begin to get the idea: Chris Blackwell is a gen-
uine visionary.

REGGAE ROOTS

Borrowing the name from Alec Waugh's novel Island
in the Sun, he created Island Records. He opened an
office in Kingston in 1960. Two years later, Blackwell
moved the label’s headquarters to London. There he
concentrated on releasing and/or producing ska
records, capitalizing on the burgeoning popularity of
the infectious island beat, and in 1964 he hit the big
time with Jamaican teenager Millie Small’s “My Boy
Lollipop,” a 6-million-seller.

Island’s move into rock and pop began in the mid-
'60s, when Blackwell signed the Spencer Davis Group
and its 15-year-old singer, Steve Winwood. The artist
roster grew quickly and impressively after that, eventu-
ally including the likes of Traffic (Winwood’s post-
Davis group), Richard and Linda Thompson, Cat
Stevens and Nick Drake. In the process, Blackwell
(who produced many of the records himself) and
Island gained a reputation for giving their artists
unprecedented creative freedom, as well as for their
innovative packaging and design. “The bigger labels
are supermarkets,” he once said. “I like to think of
mine as a very classy delicatessen.”

eye, Jake's and the Bolt
House) and the Bahamas (Compass Point and Pink
Sands).

Istand Outpost’s 12 properties, Blackwell says, were
created “with miuch the same philosophy that |
learned in the music business: trusting my instincts,
discovering and nurturing creative talent, and offering
to others what I myself enjoy and believe in. These
places reflect the magic of music, in harmony with
their local cultures, and each with its own rhythm, its
own beat.”

These days, Blackwell occupies himself primarily
with Palm Pictures, an audio/visual entertainment
company involved in the production, acquisition and
distribution of music and film projects, with a particu-
lar focus on DVD and other digital carriers. Founded
in early 1998, Palm Pictures also includes Manga
Entertainment, the Japanese and international anima-
tion company; and sputnik7.com, an entertainment-
based online destination supporting independent
music, film and culture.

As if that weren’t enough, 2001 saw the relaunch of
the Quango label, the home of “forward-thinking glob-
al grooves” created by Los Angeles—based D] Bruno
Guez that was distributed by Island from 1995
through 1997. Six compilations of dance music, Brazil-
ian rhythms, trip-hop, jazz, rock, modern dub, ambi-
ent electronics and other sounds are slated for release
this year alone.

If you think 2001 will be another worthy chapter in
the extraordinary life of Chris Blackwell, well, you're
bloody right. B

THE BILLBOARD INTERVIEW
Continued from page C-3

you've just gotta have. Dennis Hopper is in it, and
Michael Stipe and Baaba Maal and so many others. |
just love it. I've seen it many, many times, and every
time I'm really moved by it, because it’s such a joyful
celebration of music. There’s a 103-minute cinema ver-
sion we’re hoping to get to the Sundance Film Festival,
and a two-hour DVD version. There’s also a “making-
of ” project, which we’re hoping to get onto television.

What is it in your background that’s always
made you interested in these kinds of
things, these cultural overlaps? On the
ancestral side of your mother, Blanche
Lindo, her family were Sephardic Jews,
right?

Yes, and they went from Spain to Jamaica in the
1600s. My mother actually was born in Costa Rica,
because her father [Percival] and her uncle had gone
to Costa Rica and were working there with the United
Fruit Company. Her uncle, Frederick Cecil Lindo, was
responsible for building the railroad from Limén to
San Jose, during which time he bought—as railroad
people everywhere did—the land on either side
around where the railway went. He did very well,
made a fortune.

Then he came back and lived in a place you know—
Devon House, in Jamaica [Kingston’s grandest historic
home, located
in the vicinity
of Bob Marley’s
former residence
on Hope Road].
I used to go visit
him there as a
child and talk to
hiin. One day he
took me down
into the base-
ment, and it was
filled with silver.
I said, “Wow,
why do you have
that here?” He
said that his parents had some financial upsets with
some banana and coconut estates they’d bought in
Eastern Jamaica, which a hurricane had blown down.
They'd replanted, and, the next year, another hurri-
cane blew them down again, so they basically were
broke. They felt that Cecil was the brightest of the chil-
dren, even though he was the youngest, and they gave
him the family silver and said, “Do something with this
to protect it.”

Harrow School

So the family silverplate was hoarded up as
a hedge against hard times.

That’s right. That’s the way he’d always thought of it
in his head.

In the early 1800s, the Tivoli Gardens section
of Kingston—lately the site of some political
rioting—was once called Lindo Town.

I know. When I was growing up as a child, the
Lindo family was one of the main [or so-called Twenty
One] families in Jamaica. They owned a lot of proper-
ty, a lot of property, and I think they probably owned a
lot of that land in that area at the time.

How did your mom and dad meet?

They met through her brother [Roy], who had met
my father in England, and they had got on very well.
My father [Captain Joseph Blackwell] was in the Irish
Guards. He was very Irish, from County Mayo. My
parents met in England and got married in England. 1
was conceived and born in England [on June 22, 1937,
in London] and then taken to Jamaica right afterward.
[Blackwell’s parents separated in 1949 and later
divorced, his father moving to Chicago, where young
Chris sometimes visited him.]

See, that was a time when Jamaica was still part of
the colonies, so a lot of families would have their chil-
dren born in the mother country and then sent back
home to Jamaica.

Continued on page C-6
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Chris Blackwell
You are a music visionary, industry icon and leader.
Congratulations.
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THE BILLBOARD INTERVIEW
Continued from page C-4

Your parents raised thoroughbred horses in
Jamaica.

Yes, my father had the best horse in Jamaica, a horse
called Brown Bomber.

Brown Bomber took the Lonsdale Cup,
Breeders’ Stakes, the Jockey Club Stakes.
The colt was like the Secretariat

me or made any sense. So | checked out of my father’s
alma mater [Laughter]. Also, the school was in the
Thames Valley, and it was very bad there for my
breathing. That was when [ was first under oxygen
care, in a tent. So I left and went back to Jamaica.
Later, I came to England and went to another prep
school [in the coastal town of Broadstairs] called St.
Peter’s Court, which was by the sea [the English Chan-
nel] in Kent, and that was much healthier for me. But
I went there pretty late for the norm—I was 10 years

130 years, where [I was] caned in front of the whole
school!

I was always the rebel, always getting into trouble. |
wouldn’t wear my hat; at Harrow they have this [straw]
boater hat, and I never wore it. I always said it got bro-
ken up or [ lost it, and I'd get caned for that. But this
particular public caning was when 1 had a sweet and |
dropped the paper wrapper on the ground—but really
it was because they wanted to make an example of me
because I was known across the campus as a rebel and
would go down at night to the town and

of Jamaica.

[Laughs] That's right. Brown Bomber
was so niich loved by people in Jamaica
that, at times, crowds would come out
[to Knutsford Racecourse] to see the
horse just run around the track alone—
with no other horses to race with! There
are early pictures of the horse being led
in by me after a win.

How would you describe your
childhood in Jamaica?

Most of my time as a child was really
on my own. The only people who I
spent any time with were the people
who worked on the property and in the
house [the Terra Nova—now a promi-
nent hotel—on Waterloo Road, a short
distance from Devon House]. I don’t

buy liquor and cigarettes. Then I'd sell
liquor and cigarettes out of my room.

But they never caught me for that
until, at the end of one term, they
found all the liquor bottles—I can’t
remember how or why I was dumb
enough to leave them where they could
be discovered—and the headmaster
called my mother. He told her, to use
his precise terms, that he “thought I
might be happier elsewhere.” So
though I wasn’t actually expelled, it was
recommended that I might best go else-
where.

How old were you when you got
yourself a proper job?

I was 19, I believe, when 1 started
working at the Half Moon Beach Hotel,

remember, at all, any other Kkids
around. As a child, 1 was sick with asth-
ma much of the time. So those people—
who were like the gardener, or the
groom—were the people | spent any
and all my time with. I became very
close friends with them, and I think that
was probably, now that I think back on
it, the origin of everything I've done
professionally.

Because you were as interested
in their lives as your own?

Exactly. I loved them. Obviously, I was
looked at by them as the young man of
the house, but, at that age, I didn’t real-
ize or understand that. They were just
the people 1 spent a lot of ume talking

to, and they would teach me a lot.

near Montego Bay [in Rose Hall, St.
James]. I also was a salesman at various
things, selling Carrier air conditioners,
selling real estate—I sold parcels of land
cut up into lots in [the Jamaican parish
of] St. Thomas. I was a production assis-
tant on the James Bond film Dr No
[shot at Goldeneye, author lan Flem-
ing’s Jamaican estate, which Blackwell
now owns and runs as a resort|.

But my first real job, I suppose, was
when I was working for the [British]
government in Jamaica as an ADC
[Assistant District Commissioner] in
1961 for [Governor-General] Sir Hugh
Foot, working at public functions, help-
ing out with constituents, both digni-
taries and ordinary people.

Was your asthmatic condition
ever life-threatening?

Well, I never did almost die, but I was in an oxygen
tent at times and was very miserable.

Let’s talk about your formal schooling back
in England, once you came of age.
At first, I went to boarding school when I was about

Clockwise from top left: Steve Winwood, Bob Marley, Gigi and Millie Small

old—and I couldn’t read or write until I was 7 or 8
because nobody had actually gotten around to teach-
ing me. So everything got started pretty late.

But I always loved school, enjoyed it a lot, and 1
managed to get into Harrow only because I was really
good at Latin—it was that long ago, when Latin was

“[As a child] the only people, really, who | spent any time with were the people who
worked on the property and in the house. | don’t remember, at all, any other kids around.
| was sick with asthma. So those people—who were like the gardener, or the groom—
were the people | spent any and all my time with. | became very close friends with them,
and | think that was probably the origin of everything I've done professionally.”

8, a Catholic school named St. John’s [in Windsor,
England], because I was brought up as a Catholic ini-

tially.

Your father had attended the school.

Yes, but I fell out with the school. My main problem
was one time | held up my hand and asked if my dog
could go to Heaven. I was ridiculed, and the master,
the teacher, said, “Of course your dog can’t go to
Heaven, because he doesn’t have a soul like a human
being.” That was something that never sat well with

still an important language. But I was no good at any-
thing else at all. So I went to Harrow [in Harrow-on-
the-Hill, Middlesex] when I was 13.

You were caned [beaten with a cane as offi-
cial corporal punishment] at Harrow, weren’t
you?

[Nodding, grinning] 1 got caned many times. [ got
caned by everybody you could be caned by—the head
of the school, the housemaster, everybody. The most
spectacular of all was a caning that hadn’t happened in

So how did your entry into the
music industry occur?

The very earliest thing was when |
got the water-skiing concession at the Haltf Moon Hotel
[owned by his cousins, the de Lisser family, another of
Jamaica’s famed Twenty-One Families]. And there was
a girl there my age named Barbara, and she and 1
used to listen to jazz together, all the time. We were
both jazz fanatics. She influenced her father [the
owner] as to what music was presented at the hotel,
and she had him bring down this blind jazz pianist
from Bermuda, Lance Hayward [aka Haywood], and
his music was Oscar Peterson-ish, and I loved him. So
my first recording experience was with him, and I took
him in a van to Kingston and Federal Records, where
Ken Khouri engineered it. Another early album 1 did,
Guitar in Ernest, was by [Skatalites guitarist] Ernest
Ranglin. I knew Ernest because, if you liked jazz in
Jamaica, Ernest was one of the main ones; Jamaica had
some great jazz musicians.

Like [trombonist] Don Drummond.

I did sessions with Don Drummond on some of the
very earliest records 1 did, because all of the ska musi-
cians, basically, were jazz musicians. If you remember,
all those early ska instrumentals were designed like

Jazz ensembles; they broke out into solos and then

back into the ensemble. Those ska records sound great
to this day, but the jazz world wasn’t that interested in
that little island and didn’t realize, at that time, that

Continued on page C-8

C-6

BILLBOARD TRIBUTE

BILLBOARD SEPTEMBER 29, 2001




©2001 MTV Netwaorks. Alf rights reserved

of music can b-ing you 40 years of amazing success.
One love of music can change the world.

One love of music can make history

That's what you’ve done.

We love you, Chris. From your friends at MTV and VH1.
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A Legend In His Own Time

European Colleagues Reminisce About The Blackwell Influence

BY PAUL SEXTON

LONDON—The recurring words when you talk about
Chris Blackwell to those who've worked closely with
him paint their own profile of the Island Records
founder and industry frontiersman: “Freedom” “Influ-
ential” “Family” “Artist.”

“I remeniber once playing at Harvard University,”
says Dave Pegg, bassist with long-running former
Island folk-music favorites Fairport Convention. “It
was a big, round building, and there was this beautiful
marble hall with lots of plaques on the wall of former
pupils. We all walked in at sound check, and [Black-
well] had one look at them and said, ‘I bet somebody
here is going to have a birthday that matches.” There
were six of us in the band and one roadie, and, sure
enough, he was right. He got his percentages. He was
a very good gambler.”

Former Island U.K. managing director Marc Marot
recalls Blackwell's perspicacity and good humor in the
increasingly competitive British music business of the
1990s. Marot came to Island after running Blackwell’s
Blue Mountain Music publishing company (“the one
he didn’t sell to PolyGram™), where he signed the

group that was to become the hottest U.K. property of

the last decade.

“1 did an interview a few years ago for the Financial
Times,” says Marot, “which read, ‘Marot cheerfully
said he was the only MD in the country to get fired for
signing the Spice Girls,” which | stand by. Within two
hours ol that being published, Blackwell rang me
from America, langhing his head off, saying ‘Damn
right.””

CHANGING TIMES

By then, with his legendary status on the worldwide
music scene long since secured, Blackwell was doubt-
less struggling to recognize the unpredictable, eccen-
tric, often whimsical workplace that he had helped to
shape in the 1960s.

“It’s been completely hijacked; it’s not the music
business he and I grew up in,” says Chrysalis Group
chairman Chris Wright. “But there will always be a
role for young Blackwells coming into the business,
albeit that it seemingly isn’t the same as when we came
into it, or as much fun. You didn’t regard it as a busi-
ness. You didn’t do it to get paid; you did it because
you enjoyed it.”

It would be a gross errvor to cast Blackwell as a musi-
cal idealist dismissive of dollars and cents. “He’s into
music, where a lot of people who own record compa-
nies aren’t,” says Pegg. “But he’s very astute.” Wright
offers another reminder. “Ahmet [Ertegun, co-founder
of Atlantic Records] always called him the ‘baby-faced
killer.””

But Blackwell’s background as a white Jamaican
educated in the English public-school system at Har-
row and his imaginative flair for cooperative deals that
modern music figureheads don’t even invent in their
dreams gave him a sell-written role as the industry’s
ultimate cosmopolitan can-do man.

This was the man who, in 1964, two years after
founding Island, had the inspired idea of rounding up
a group of British session musicians and putting young
Jamaican singer Millie Small in front of them to
remake an old blues song first cut eight years earlier.
The result was spectacular, as “My Boy Lollipop”
became a U.K. chart-topper and U.S. No. 2. Equally
significant was the deal he cut for its British release,

licensing the single to Philips, the same major-label
outlet he would later use for the Spencer Davis Group,
crucially retaining rights to such hot properties for the
U.S. and elsewhere.

Wright recalls a similarly symbiotic deal. “We first
met,” he says, “when we had the Jethro Tull album
[1968’s This Was Jethro Tull], which we’d produced our-
selves and liad no distributor for. We knew of Island’s
reputation, and obviously that was the start of every-
thing for Chrysalis. What happened was that Blackwell
wanted to sign Jethro Tull. We'd made the album with
our own money. It was going to be a Chrysalis produc-
tion, and, at the last minute, when the contract was
pretty well done, we made it a production deal for any
other record we produced—probably not thinking
we'd produce any.

“We said when we’d had 10 top-10 records, either
singles or albums, everything would be on the
Chrysalis label. I'm sure nobody thought that was like-
ly to happen, but, lo and behold, exactly 12 months

later, the Chrysalis label was born as an imprint of

Istand Records, where we stayed for a very long
time.”

Another close associate of Blackwell’s in that late-
1960s period was David Enthoven, now of i.e. music
(where his management charges include Robbie
Williams), but then ol the fledgling EG production
company. “T'he only records I bought were either on
the Island label or Sue, which they also distributed,
that’s how I became aware of him,” says Enthoven.
“I'd been to the same school as him, Harrow, but he’s
six years older than me, so he was a bit of a hero.

“Island was the only label, and, when we started EG,
it was the only company we wanted to do business
with. I extricated King Crimson from Decca with a
specific view of getting to Island. Chrysalis had gone
there, and [fater] Virgin and Bronze. I didi’t want to
be a label; I wanted to be on the Island label.

“Also he was very smart. He knew I paid for the
King Crimson record [1969’s In the Court of the Crimson
King]. He said, ‘'I'm not going to take it away from you.
Its your p and your ¢ [publishing and copyright].” 1
didn’t even know what those symbols in little circles
meant. It was a shrewd move on his part, because he
gave me t¥**-all advance, but he gave me a competi-
tive royalty, and it was so cool to come out on the
Island label.

“King Crimson was musically miles away from every-
thing else,” Enthoven continues. “Free, Traflic, Jethro
Tull—it was a really exciting time. All this meant you
were able to put two fingers up to EMI and Philips. It
was the home for artists.”

SUPPORTING ROLE

Pegg’s experience with Blackwell was positive from
day one. “He always looked after the Fairports,” he
says. “We never sold bucketloads of albums, but he
stood behind us. [Island] lost a fortune on Fairport,
and they tried really hard to get us oftf the ground.
They were with us right from the start, when Joe
Boyd had his set-up, Witch Season, and he used to do
all the productions and then Island would pick them
up.

“Chris was very influential with the band, and he
tried really hard—especially on the [1975] album Ris-
ing for the Moon, which they did in conjunction with

Continued on page C-22

THE BILLBOARD INTERVIEW
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some of the true greats were playing right there in
Jamaica.

So from there, I took the Lance recording up to
New York. I had the cover done there, and had it sold
at the hotel. I made another one that Ernest played
on, and then the Ernest album. By then I was really
into it; I loved the process, not that any of the records
did particularly well. But I used to go to a lot of hotel
shows, etc., and at one of them there was this singer 1
really liked because I loved Brook Benton and he sang
very much like Brook Benton. I met this guy after the
show, and he was called Wilfred Edwards.

Sure, ‘Uackie” Edwards.

Yes, he became Jackie Edwards later. He was actually
the first person I signed [to Island] to make a [45
RPM] record, but the first record that came out was
Laurel Aitken’s [double A-sided single] “Little
Sheila/Boogie in my Bones.” Wilfred Edwards’ “Your

Countryman and Blackwell on the set of Countryman

Eyes Are Dreaming” was the second one, and a guy
called Owen Gray had the third one, called “Please Let
Me Go.” These were just about the first Jamaican
records attempting to be pop records, and Jamaicans
were hungry for their own artists like that.

So you had your Island office on South
Odeon Avenue in Kingston, opposite the RJR
[Radio Jamaica Rediffusion] headquarters,
and you had a jazz nightclub called the Ferry
Inn, and you distributed records to jukebox-
es across the island.

[Nodding] And interspersed with that, I'd come to
New York to buy old 78s and R&B singles and 1I'd
scratch oft the labels [to keep the artists’ identities
secret in the highly competitive deejay-dominated
Jamaican Sound System outdoor dance music scene],
and I'd sell then to the Sound System guys in Jamaica,
who always wanted something new and exclusive and
unusual to play.

Very soon after—especially when these Island
records of mine began to sell very well—the Sound
System guys started to make their own records. But
when they made them, at first, they wouldn’t release
them; they’d just hold the tracks for themselves. 'Then
after they’d played them for a while but the crowds
hadn’t gotten tired of them, they’d make some dub
plates to offer to the other systems. Then, after that
went on for a few months, they would finally come out
[commercially].

So the release of a Jamaican record in this
era was a months-long span before it finally
Continued on page -12

C8

BILLBOARD TRIBUTE

BILLBOARD SEPTEMBER 29, 2001




-. ‘World Radio History-_'



Multimedia Magnate

Palm Pictures Encompasses Japanese Animation, Cutting-Edge Films And Music-Driven DVDs

Blackwell’s music mission by offering trailblazing
new films and videos, as well as those off the beat-
en path.

The company’s Manga Entertainment can be widely
credited with introducing fapanese animation to
American audiences and creating a brand-new genre
for the video business. Blackwell started Magna as a
new division for its London office in 1991, where it
became the only company to distribute anime product
in Europe. Three years later, Island Records—
distributed Smash Records morphed into Manga’s
U.S. office. All central operations for the label are now
based in Chicago, where it has a staff of 14 employees.
Former Smash Records president Marvin Gleicher was
named president of the division at that time and con-
tinues to run the label. A Tokyo office, which acquires
and licenses product, was also opened two years ago.

Within a year of opening the Chicago office, Manga
produced its first anime title, Ghost in the Shell, which
later went on to sell 500,000 units on VHS, a record
that helped establish the genre at retail. The title was

P alm Pictures Visual Group extends founder Chris

BY EILEEN FITZPATRICK

Ghost in the Shell

the company’s first DVD release in 1998. The compa-
ny followed up with Ninja Scroll, which also remains
one of the best-selling anime titles to date. Currently,
the label releases 30 to 40 titles annually. Its most
recent DVD title, Blood: The Last Vampire, will be high-

lighted at RESFEST, the international digital-film festi-
val touring the U.S. this fall. Other DVD best-sellers
include Street Fighter Alpha, X and The Castle of
Cagliostro.

About 10 titles from Manga’s catalog can be down-
loaded from sputnik7.com. Created in 1999, the Web
site has secured exclusive digital-distribution rights to
music, film and anime content controlled by Palm Pic-
tures and Manga. The site recently acquired inde-
pendent music site Epitonic.com.

In addition to Manga, Palm Pictures DVD (live
action) acquires documentary films for theatrical and
DVD release. On Sept. 25, the label released the criti-
cally acclaimed and award-winning Dark Days, a docu-
mentary about the daily lives of a community of home-
less people living in the Penn Station train tunnels
beneath New York City. The film’s director, Marc
Singer, spent two years underground chronicling their
struggle. The film was named Best Documentary by
the Los Angeles Film Critics Association and picked up
an Independent Spirit Award in the same category. At

Continued on page C-12
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MULTIMEDIA MAGNATE
Continued from page C-10

the 2000 Sundance Film Festival, Dark Days received
the audience, cinematography and freedom of expres-
sion awards.

Palm’s most financially successful film is 1999's Black
and White, which grossed $10 million at the box office.
The film, about a group of white high-school teens
who become involved with Harlem's black hip-hop
crowd, was released worldwide by Sony Pictures’
Screen Gems division.

Music-driven video product is another significant
contributor to the Palm Pictures catalog. In October,
the company will release the American Roots Music col-
lection, which will have a CD companion. The two-disc
DVD set and four-tape VHS boxed set chronicles the
development of 20th-century American music genres
and is the companion piece to the PBS mini-series.
Branching from Blackwell’s reggae roots, the company
has also released Rebel Music: The Bob Marley Story and
One Love: The Bob Marley All Star Tribute Concert on
DVD. This year's RESFEST will include the U.S. pre-
mieres of music videos from Fatboy Slim, Orbital and
Gorillaz.

The company also introduced the “DVD single” con-
cept, offering short music programs priced at a low
$7.99. Marley’s “Sun Is Shining” was the first title,
released in 1999. Other notable releases include
Supreme Beings of Leisure’s “S[ran%e Love Addiction”

(IS

and Mocean Worker’s “Detonator.”

THE BILLBOARD INTERVIEW
Continued from page C-8

appeared for conventional sale in a shop.

Yes, months—especially if it was really, really hot,
because the Sound System guys’ main thing was a
track which would pull everybody into their outdoor
dances.

Because, other than occasional holiday
stage shows at Christmas or Easter,
live concerts by Jamaican acts
were rare.

thinking about was selling them to Jamaicans in En-
gland. I wasn’t even thinking that anybody else would
care. This was because I led a double life—going to
Harrow and having a social-class life in the evening,
while in the daytime I was living a life of driving
around the ghetto areas of South London or North
London, where all the Jamaicans were, bringing

records to their stores.
But now and again in the evenings, I would play
these records for people and they would go crazy for
them and ask me for them, saying, “What is

_ NI Sag g this? It’s great!” I started to think, “Wow,
" OME CUP OF COFFEE

one can really spread this.” The most

Jamaican pop music was among the g , obvious one of this type was a record by
first to emerge purely from the studio. L olang. Roy & Millie called “We’ll Meet,” made
Why? Because none of the artists had A = by [producer] Coxsone [Dodd]. It was

7 BRAN

any money. The first time [in the
1970s] that there were bands, like
Third World and Inner Circle, they
were from middle-class backgrounds,
and so they could afford instruments.
Before that, there were tourist-type
orchestras like Byron Lee’s, but the guys
who made the songs—like Derrick Morgan
| and Prince Buster—they didn’t have any
!

money. They would just be singers with a house
band.

3

Musically, did ska, rocksteady and early reg-
gae seem like Caribbean versions of R&B
when you were first taking your [U.K.-
licensed] records around to British shops, or
did they seem like their own thing, genre-
wise?

When I took the records to England [founding the
U.K. branch of Island on May 8, 1962, in a rented
house at 13 Connaught Square in London], all T was

ROBERT MARLEY

a very popular takeoff of the Ameri-
can records of Shirley & Lee, a boy-
and-girl type thing. Roy sang the first
verse, and then [high-pitched] Millie
[Small, born Millicent Smith in
Jamaica on Oct. 6, 1946] came in, and,
02 when she did, everyone would go into
e fits of laughter—but then they’d beg me
for the record.

Just seeing that reaction, I thought, “I'll send for
Millie!” I wrote to her mother, and she wouldn’t let her
come at first, and then she shipped her over on a
tanker. She was 15 or 16 when she arrived in England.

When [ used to come to New York and buy the
records and take them home and scratch off the labels,
I would always make a copy on a reel-to-reel [tape
recorder] for myself, just so I had it. On one of those
tapes was the original “My Boy Lollipop” [by Barbie
Gaye, 1957]. And somehow—I think it was after Millie
arrived in England, because Ernest was in England as
Continued on page C-18

Chris
Blackwell

© 2001 Napster, Inc.

Life is one big road with lots of signs,

So when you riding through the ruts,

don’t you complicate your mind:

Flee from hate, mischief and jealousy!

Don’t bury your thoughts;

put your vision to reality.

— Bob Marley, "Wake Up and Live!"

From everyone at Napster,
thanks for putting your vision to reality.

)napster
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Dear Chris,

You're an inspiration and
a pioneer of pioneers!

Love,

Clive Calder

and all at Zomba
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Anecdotal Evidence

Stars Shine The Spotlight On Chris Blackwell’'s Supportive and Nurturing Nature

Melissa Etheridge:
I remember him saying the first time 1 met him, “I
believe the future of rock and roll has a female face,

and I want you on my record label.” He’s a man of

very few words, and he followed up on that.

He always was there. Always listened. Always told me
his opinion. He would tell me things like “Don’t make
songs for the radio; make radio come to you.” I mean,
genius things that you're just not going to hear anymore.
He fostered my career through. I had one good album,
and then the others didn’t really go anywhere, the two
after that. Yet he stayed with me and saw my career in
the long run. You just don’t have that anymore.

His influence was in such diflerent ways. 1 remem-
ber making my first record. I went up north, had a
producer kind of do his thing and produce my record.
It became his record with my voice over it. Chris
Blackwell said, “I hate this.” I thought, “Oh my God,
what am I going to do?” We had taken the pictures for
the artwork for the record—the picture of me in my
leather jacket and T-shirt and baubles and stuft hang-
ing off of me and my fists clenched and my head back.
He came into the studio, and he gave us four days to
do it right. He put that one sheet, the picture, down
and said, “Make that album.” That was his influence.
That was his guidance.

Bono:

The first time I saw Chris Blackwell, I was 18 years
old. U2 was playing in a pub in South London. It was
the middle of winter at the height of punk rock, and
he was wearing flip-flops. This was not a very punk
rock thing to do. There was something different about
him.

Chris Blackwell is a magician; music is more magic
than numbers. If you heard “Gimme Some Lovin” or
“Baby Baby It’s a Wild World,” you've met him. Or
“Get Up Stand Up” or “The Harder They Come,” you
know him. Or “My Boy Lollipop” or “Love Is the
Drug” or “Where the Streets Have No Name,” you
know him. Some people think, “But he doesn’t play.
He doesn’t sing or write. He was just in a room when
magic happened.” But when that happens 10, 20 or 30
times, you've got to wonder is it him or is it you. The
truth is, it’s neither. It's bigger than that. Chris Black-
well’s genius is knowing that...the magic man, the
music man.

There used to be a lot of them out there like Chris
Blackwell or Ahmet Ertegun and Berry Gordy and Mo
Austin...and all those loose cannons that the multina-
tional corporations have such trouble fitting into their
business plans. Rock 'n’ roll would have stayed in the
fields of Tennessee and the pubs of Richmond and the

whore houses of New Orleans and the ghettos of
Jamaica if not for people like Chris Blackwell.

Yusuf Islam (formerly Cat Stevens):

I'd just come out of my convalescence from tubercu-
losis [after a 1966-67 period as a British pop idol], and
I had a whole bunch of new songs... We sat down and
played them to him, and he was spellbound. When he
heard “Father and Son,” it just knocked him over.

We hit it off immediately. He is the kind of person
that would give an artist their freedom, and that's what
Island was known for. Then he did another brilliant
thing by linking me up with Paul Samwell-Smith, the

ex-Yardbirds bass player, and that clicked beautifully.
The magic grew from there. I think he was a bit of a
gambler.

Paul McGuinness:

I've known himt for over 20 years. He's still a very
good friend of mine even though, in a way, our busi-
nesses have not been quite so closely linked since he
sold Island to PolyGram. But that is the only record
deal that U2 has ever had. I think we still, all four
members of the band and myself, remain on very, very
good terms with Chris. I see him quite often. e
comes to all our shows. He’s still a very valuable source
of advice and guidance. Very much one of my own
mentors in the music business.
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