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She is the best-selling 
female recording artist of all time, 
with 15 #1 singles and the most # 1's 
ever by a female solo artist. 

She holds the record for having 
the longest running #1 song on the 
Billboard Hot 100 (16 weeks) and 
more weeks at # 1 than any other 
artist (61 weeks total in her career so far) 
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Me new smash/ woandteack and tnotionlJ-ietta(e 

The album features eleven new Mariah Carey recordings, including the hits "Loverboy" and "Never Too Far" 

With guest appearances by Eric Benet, Busta Rhymes, Cameo, Da Brat, Di Clue, Ludacris, Mystikal 

Executive Producers:. Mariah Carey for Maroon Entertainment and Jimmy Jam & Terry Lewis for Flyte Tyme Productions, Inc. ©2001 Mariah Carey tr-. 

, Nate Dogg, and more! 

www.mariahcarey.com 
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indie Labels Compete For 
Video Slots On National TV 
BY CARLA HAY 
NEW YORK—When artists get na-
tional TV exposure in the U.S., it is 
somewhat like being chosen to join 
an elite club. That club is dominat-
ed by major-label acts, and the door 
is rarely opened for acts on inde-

pendent tabels. But several indic-
label acts are breaking through. 
Sometimes it takes just one TV 

network to ignite an act's career. For 
country/bluegrass group Nickel 
Creek, that network was CMT. 
CMT VP of music and talent Chris 

Parr says that when the network 
played Nickel Creek's first video, 
"Reasons Why," more than a year 
ago, "It was not something we ex-
pected country radio to play. But it 
was fresh, and we really took a chance 
on this group because we felt so 
strongly about their music." 

Bev Paul, GM of Sugar Hill, says, 
"We directly attribute a great deal of 
Nickel Creek's record sales to expo-

sure the group received on CMT. 
With Nickel Creek, we came to CMT 
with the right look and the right 
sound at the right time." 

Nickel Creek member Chris Thile 
says, "I was blown away that CMT 
played our videos so much. Being 
on CMT legitimized us to a lot of 
people in the industry." 

Since CMT weighed in with its 
support of Nickel Creek's epony-
mous debut album, the set has rock-
eted up the Billboard Heatseekers 
and Top Independent Albums charts 
and has remained a steady seller. In 
addition, Sugar Hill's Paul says that 
Nickel Creek's CMT exposure led to 
the band getting more radio airplay, 
as well as landing coveted ap-
pearances on Late Show With 

MTV AWARDS SHOW 
COVERAGE: PAGE 14 

FATBOY SLIM 

David Letterman and Late Night 
With Conan O'Brien. 

Nickel Creek has also been nomi-
nated for vocal group of the year and 
the Horizon Award at this year's 
Country Music Assn. Awards—a rare 
achievement for an act on an inde-
pendent label. Adding to the acco-
lades, Time magazine recently named 
Nickel Creek one of five music inno-
vators for the millennium. 

Following Nickel Creek's example 
isn't easy, though. Many of the na-
tional music-video networks are play-
ing fewer videos than they did five 
years ago (Billboard, Feb. 17), mak-
ing competition for airtime more 
intense. While indie-label artists may 
often find a home on local/regional 

(Continued on page 94) 
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Still Rock'n'Roll To Joel? 

BY LARRY FLICK 

NEW YORK—Billy Joel hesitates to describe his first post-pop record-
ing, Fantasies & Delusions: Music for Solo Piano (Columbia/Sony Clas-
sical, Oct. 2), as a traditional classical music effort. 

While he claims that he's simply trying to dodge the slings and arrows 
of critics eager to slay another rocker striving to compose "serious" 

(Continued on page 92) 

Billboard/BET Awards Hop 
BY GAIL MITCHELL 

NE ‘A YORK—An estimated au-
dience of 6 million will tune in for 
the first- ever Bill-
board R&B/hip-hop 
awards show Sept. 
14-15, when Ameri-
can Urban Radio Net-
works (AURN) broad-
casts a two-hour 
special via its nation-
ally syndicated USA 
Music Magazine and 
Super Jam Survey radio programs. 

Def Soul artist Musiq Soulchild was 
the big winner at the awards ceremo-

ny, walking away with four awards at 
the New York Hilton-staged event 
Aug. 30. The awards show capped Bill-

board and BET's sec-
ond annual R&B/hip-
hop conference (Aug. 
28-30), also held at the 
New York Hilton. 

"I would like to 
thank everyone for 
supporting me and ac-
cepting me for who I 
am," said Soulchild, 

e4. Ai 
MUSK) SOLTLHILD 

who took home awards for top new 
R&B/hip-hop artist, top R&B/ 

(Continued on page 46) 
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Battle Lines Drawn Over Seven-Year Statute 
BY MELINDA NEWMAN 

SACRAMENTO, Calif.—As the California 
State Senate contemplates introducing leg-
islation that could alter the way record com-
panies and recording acts do business in the 
Golden State, artists and representatives for 
the labels are gearing up for battle. 

"I think it's quite possible that [the 
Seven-Year Statute exemption] could be 
repealed," Don Henley told Billboard fol-
lowing the Sept. 5 hearing convened by 
state Sen. Kevin Murray, D-Culver City, 
chairman of the select committee on the 
entertainment industry. Henley, joined by 
fellow artists Courtney Love, LeAnn Rimes, 
and Patti Austin, testified at the hearing. "If 
the recording-artist community would get 
together and show solidarity and demon-
strate a genuine interest in having it 
repealed, I'm very sure we can get it 
repealed by early next year or summer. 
That's going to be our goal." 

California Labor Code Section 2855— 
known as the Seven-Year Statute—limits 

the time in-
dividuals can 
be held to 
a personal-
services con-
tract to seven 
years. But in 
1987, the Re-
cording In-
dustry Assn. 
of America 
(RIAA) lob-
bied success-
fully to amend 
the statute to 
single out re-
cording art-

ists. According to this amendment, Sub-
section B of Section 2855, an artist can 
notify his label that he wants to be released 
from his contract after seven years, but the 
label can then sue to recover damages for 
any undelivered albums remaining in the 
contract. This was somewhat of a compro-
mise, since the RIAA originally requested 
that contracts be extended to 10 years, plus 
possible extensions. 
Although no decision has been made 

whether to introduce legislation to change 
the amendment, one senator, Richard Alar-
cón, D-San Fernando Valley, clearly had 
made up his mind by the end of the hear-
ing. "I don't think anyone should be locked 
into any corporation for longer than seven 
years," he said. Alarcón is also chairman of 
the Senate Labor Committee. 
Murray was more measured in his com-

ments to Billboard but added, "I'm like 
Alarcón in terms of the Seven-Year 
Statute, but I don't want to create some-
thing that is so onerous on one side or the 
other that it prevents both from wanting 
to [do business] in California." 

Should the amendment be repealed, that 
could be the case, warned Cary Sherman, 
RIAA senior executive VP/general counsel. "If 
this were actually repealed, it could have a 
profound effect on how record companies do 
business," Sherman told Billboard. "They do 
have the ability to do business in other states. 
Does that mean they're going to stop signing 
California artists? Of course not, but it could 
mean there are different terms in California." 

Admittedly dismayed by Alarcón's views, 
Sherman said, "We need to continue to 
educate the legislature and the public 
about what it is that record companies do 
and the value that they bring to artists, 
because it was clear to us that their role is 

simply not understood by the legislature 
and the public at large." 
When asked how the RIAA, which has a 

budget in excess of $40 million, would con-
tinue its efforts in California, Sherman said, 
"We've made no decision. We've had no dis-
cussion about what exactly we'll be doing 
next. The [California] legislature is about to 
adjourn [on Saturday ( 15)]. This is a longer-
term issue than tomorrow." 

In a hearing that spanned six hours— 
the majority of which went to artists' rep-
resentatives—and included testimony 
from 18 witnesses, the two opposing sides 
often rancorously disputed the other's 
claims. A number of the seven senators on 
the select committee asked probing ques-
tions of the witnesses, but often they wan-
dered in and out of the hearing; at times, 
only two senators were present. At one 
point, when Murray asked Love to allow 
National Academy of Recording Arts and 
Sciences chairman Michael Greene to tes-
tify before her, she pointedly asked, "Are 
senators going to keep leaving?" 

ARTISTS' FEARS 
Subsection B's provision that allows 

labels to sue artists for millions of dollars 
for albums that they haven't even record-
ed struck the artists' representatives as a 
particularly frightening, if somewhat 
nebulous, concept. 
"My big problem here is [ labels] want to 

get damages for albums that they haven't 
actually signed the option for. That makes 
no sense to me," attorney Jay Cooper said. 
"If they've exercised the option and the 
artist fails to deliver, I understand—file a 
lawsuit for damages, you're entitled to that. 
But how can you now sue for damages for 
albums on which you have not exercised an 
option? The [ labels] have not made the 
commitment themselves." 

Artists' representatives claimed discrimi-
nation in that they are the only workers sin-
gled out under the Seven-Year Statute's sub-
section. They also cited the volatility of labels 
as a reason to repeal the measure. Love com-
mented on how artists find themselves legal-
ly bound to labels with which they had no 
intention of signing because of consolida-
tion: "When I signed to Geffen, it was to a 
little white cottage on Sunset. Then I got 
sold to liquor [Seagram's] and then the sew-
ers of Paris." Love, who declared that she 
would "spend the rest of her life" working 
on the repeal of the measure, refers to Uni-
versal parent Vivendi as the "sewers of Paris" 
because of Vivendi's utility holdings. She is 
currently suing Universal for release from 
her contract, citing the Seven-Year Statute. 

Henley added, "Many of us wake up to 
read in the paper that our record company 
has been sold to a company 5,000-6,000 
miles away. All the people you know may be 
gone overnight. If a company wants long-
term stability for an artist, then the compa-
ny ought to be able to [guarantee] some sta-
bility to the artist." 

ECONOMICS RULE 
The labels contend that they are the ones 

taking all the economic risk, and, therefore, 
the subsection protects their investments. If 
they face the possibility of losing profitable 
artists after seven years, they will have less 
incentive to invest in new artists. 

Artist manager and owner of independ-
ent label Ark 21 Miles Copeland said, "If 
you change the profit potential, you 
increase the risk and therefore change the 
willingness to risk." 

Roy Lott, deputy president of EMI Record-
ed Music, N.A., cited the examples of both 
Kenny G and Sarah McLachlan, with whom 
he worked while at Arista. According to Lott, 
it was not until both artists were on their 
fourth albums and into the fifth year of their 
contracts that they started to experience suc-
cess. "If [Arista] had not been able to expect 
future albums by those artists, [Arista] would 
not have been sufficiently incentivized to 
expend millions and millions of dollars on 
behalf of those artists prior to their break-
throughs." 
When asked how labels would respond 

should Subsection B be repealed, Lott told 
Billboard, "It would drastically affect how 
companies based in California will do busi-
ness, and it will impact the number of artists 
they sign. They'll sign less and clearly will 
move certain operations out of California." 
Much of the session was spent discussing 

whether the number of albums a major label 
can contractually request (typically one firm 
with an option for five or six more) can be 
delivered in 
seven years. 
Mark Gold-
stein, WB sen-
ior VP of legal 
and business 
affairs, enu-
merated a list 
of artists, like 
George Strait 
and Reba Mc-
Entire, who 
consistently 
deliver an al-
bum every 
year. 

The artists 
countered that labels often put them on a 
promotional and touring schedule that 
makes it impossible to fulfill their contract 
within seven years. 

Both sides came to the hearing having 
done their homework. A number of sena-
tors were contacted by both the RIAA and 
artists' representatives prior to the hearing 
to explain their side of the issue. Addition-
ally, the Recording Artists Coalition sent a 
form letter to its members that could be 
faxed to Murray's office, requesting that the 
statute's subsection be repealed. 

Other than the artists testifying, the only 
musicians present were Dixie Chicks. 
Embroiled in their own lawsuit with Sony, 
the trio sat silently in the audience. Manag-
er Simon Renshaw said, "They are just here 
as a show of support." 
The hearing comes at a time when 

artists are getting more vigilant about pro-
tecting their rights, just as labels and their 
representatives are seeking to strengthen 
their positions legally. 

In 1999, the RIAA successfully inserted a 
provision to amend the Copyright Act's 
work-for-hire categories to include sound 
recordings. After artists' groups explained to 
lawmakers that the change in the law would 
rob them of their right to reacquire owner-
ship of their master recordings after 35 
years, the provision was repealed. 
A source close to the U.S. House of Rep-

resentatives' entertainment industry task 
force confirmed to Billboard that chairman 
Rep. Mark Foley, R-Fla., and others have 
asked Republican leadership for a hearing 
on artist-rights issues, including record con-
tracts, before the Judiciary Committee. 

Additional reporting by Bill Holland in 
Washington, D.C. 
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'ROCK' ROILS ON: Michael Jackson makes a bold 34-11 move on 
The Billboard Hot 100, as You Rock My World" (Epic) gains 
enough airplay to hover just outside the top 10. It's his biggest hit 
since "You Are Not Alone" hit No. 1 six years and two weeks ago. 
If Jackson can move up just one notch next issue, he will have his 
first top 10 hit since then. More important, it will be the 28th top 
10 of his solo career. That will break the current tie with sister 
Janet Jackson, who scored her 27th top 10 hit with her latest sin-
gle, "Someone to Call My Lover" (Virgin), which slips 3-4. 

If "You Rock My World" reaches the top 10, it will also add to 
the total of top 10 hits garnered by producer Rodney Jerkins. 
The Michael Jackson song will be Jerkins' eighth top 10 hit and 
his first since Toni Braxton peaked at No. 2 in May 2000 with 
"He Wasn't Man Enough." 

Should "You Rock My World" go all the way to the top of the 
chart, it will be Jerkins' fifth No. 1, following "The Boy Is Mine" 
by Brandy & Monica, "Angel of Mine" by Monica, "If You Had My 
Love" by Jennifer Lopez, and "Say My Name" by Destiny's Child. 
"You Rock My World" would become Jackson's 14th NO. 1 

song on the Hot 100, not counting his hits with the Jackson 
5. The only acts with more are the Beatles (20), Elvis Presley 
(17), and Mariah Carey ( 15). 
When "You Are Not Alone" was on top, Jackson had the 

longest career chart span of No. 1 hits. with 25 years, seven 
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Features 
12 Market Watch 

72 Classifieds 

74 Update/Good Works: 
Country group Diamond Rio is set 
to host its 10th annual charity 
golf outing. 

79 Between the Bullets: In 
the wake of 22-year-old Aaliyah's 
death, her latest Blackground/ 
Virgin set climbs to No. 1 on The 
Billboard 200. 

97 Billboard.com: What's 
online this week. 

98 The Billboard BackBeat 

At a Glance 
85 Chart Artist Index 

90 Chart Song Index 

months, and one week between "I Want You Back" and "You Are 
Not Alone." If "You Rock My World" does achieve pole position, 
Jackson's career span would expand again, to 31 years. Yet that 
would not be enough to put him in first place. Cher took a very 
comfortable lead in 1999, with 33 years, seven months, and three 
weeks between "I Got You Babe" and "Believe." 

MESSAGE IN THEIR MUSIC: It was exactly 38 years ago this issue 
that the O'Jays made their first appearance on a Billboard chart, 
when "Lonely Drifter" entered The Billboard Hot 100 at No. 96. 

The Canton, Ohio, trio celebrates that anniversary with a new 
single, as "Let It Ride" holds at No. 68 on Hot R&B/Flip-Hop Sin-
gles & Tracks. "Ride" marks the 10th label on which the O'Jays 
have had chart entries, through a career that has taken them from 
Imperial to Bell, Neptune, Philadelphia International, Astroscope, 
TSOP, EMI, StepSun, Global Soul, and their new home, MCA. 
The O'Jays are one of four acts on this issue's R&B chart 

that made their first appearance on that tally in the '60s. The 
Isley Brothers fall 3-7 with "Contagious" ( DreamWorks), 
Michael Jackson bullets 30-17 with "You Rock My World" 
(Epic), and Marvin Gaye slips 18-24 on Erick Sermon's 
"Music" (NY.LA/Def Squad/Interscope). 

More Fred Bronson each week at www.billboard.com. 
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Four Albums Released Each One A Multi-Platinum Success 
Two #1 Albums On The Billboard Top 200 Chart Five #1 Singles 

Nine Top 10 Singles Over 17 Million Albums Sold Worldwide 

In Stores September 18 Includes The Hit "Simple Creed" Featuring Tricky 

Plus " Forever May Not Be Long Enough" Theme From The #1 Movie The Mummy Returns 

Also Includes The Bonus Remix Of " Deep Enough" From The Hit Movie The Fast And The Furious 

On Tour This Fall With Jane's Addiction 

Tricky Appears Courtesy Of Hollywood Records Produced by LIVE, Bailo, and Alain Johannes Mixed by Tim Palmer for Worlds End ( America), Inc. 
Except " Forever May Not Be Long Enough" Produced by Glen Ballard Mixed by Chris Lord-Alge Management: Kurfirst/Blackwell 



U2 To Return To North America For Tour's Second Leg 
BY RAY WADDELL 
NASHVILLE—Adding further mus-
cle to what has already been a 
remarkable year of touring, U2 will 
revisit North America for another 22 
dates in October and November, Bill-
board has learned. An official 
announcement is expected Sept. 11. 

Having already wrapped legs in the 
U.S. and Europe, the Irish quartet will 
kick off round two of its Elevation 
tour at Notre Dame University (home 
of the Fighting Irish) in South Bend, 
Ind., where U2 will play the 12,000-
capacity Joyce Center Oct. 10. 

Half the cities on the second route 
are repeat markets from the first leg 
of the sold-out tour, including Mon-
treal (Oct. 12), Chicago ( 15), New 
York (24), East Rutherford, NJ. (28), 
Philadelphia (Nov. 2), Denver (7), and 
Los Angeles ( 12). Given that U2 has 
committed to 22 dates and only 16 
markets are on the route, several 
multiples are expected. 
Why are half the cities on the sec-

ond North American leg return 
engagements as opposed to new mar-
kets? Primarily because business was 
left on the table in these markets. "We 
felt we did dramatically underplay 
some of the major markets," says 
Arthur Fogel, president of touring for 
Clear Channel Entertainment (CCE), 
worldwide producers of U2's Eleva-

In The News 
• The Fantasticks, the longest-

running musical in theater his-
tory, will close Jan. 6, 2002, after 
more than 17,000 performances. 
Producers say a drop in ticket 
sales and rising operating costs 
brought about the closure. The 
Tom Jones/Harvey Schmidt 
show—which spawned the stan-
dard "Try to Remember"—has 
run off-Broadway at New York's 
Sullivan Street Playhouse since 
May 3, 1960. 

• Bill Ivey, chairman of the 
National Endowment for the 
Arts (NEA), will join the faculty 
of Nashville's Vanderbilt Univer-
sity Jan. 1, 2002. Ivey will teach, 
write, and conduct research on 
cultural policy. The move brings 
Ivey back to Nashville, where he 
was director of the Country 
Music Foundation for 27 years 
before his appointment to the 
NEA in 1998. 

• David Kloeppel joins Gaylord 
Entertainment as executive 

VP/CFO. He 
previously 
worked for 
Deutsche 
Bank. Kloep-
pel reports 

to Gaylord president/CEO 
Colin Reed. 

GAYLORD ENTEMNIM/ENT CO4PANI 

tion tour. "We felt it was important to 
go back and play them again." 
One repeat market is Philadelphia, 

where U2 notched two sellouts at the 
First Union Center that grossed over 
$3 million. "We're thrilled to have 
another date. They did outstanding 
business the first time," says Peter 
Luukko, president of the First Union 
Center. He adds that the general 
admission floor setup, which was 
met with skepticism by many when 
the tour was announced, worked 
beautifully. "There were no security 
issues whatsoever. These guys are 
great planners." 

Officials at the United Center in 
Chicago, where U2 played four sell-
outs last May (grossing $6.4 mil-
lion), are also happy for another shot 
at the band. "Logistically it was a 
great show," says Terry Savarise, 
senior VP of operations at United 
Center, adding he wasn't surprised 
U2 opted to return to the Windy 

BILLBOARD EXCLUSIVE 

City. "Chicago has always been a 
great market for U2." 

So far, U2 has played 50 dates in 
North America and 33 in Europe on 
this trek, all of which sold out. To 

Pino Aims To Refresh 
EMI Latin USA's Roster 

BY LEILA COBO 
MIAMI—Just one workday after his 
appointment as president/CEO of 
EMI Latin USA, Jorge Pino is already 
well on his way to finalizing a new 
management team for the label and 
giving new direction to a company 
that has been virtually rudderless for 
the past five months. 
"My focus is going to be artist devel-

opment in all genres," 
Pino says. "EMI has 
historically been a very 
strong label in the re-
gional Mexican side. 
We're going to main-
tain that and more. We 
want to take the local 
regional acts to a high-
er level, and we're go-
ing to develop a strong 
pop, alternative, and 
tropical roster." 

Pino, who spent five 
years with Sony and 
was most recently Sony Latin senior 
VP/GM, was instrumental in building 
Sony Discos' successful Latin pop 
division, developing the careers of 
such acts as Ricky Martin, Chayanne, 
Jaci Velásquez, Azul Azul, and Shaki-
ra. Expectations within the industry 
are high about what he can ac-
complish leading his own company. 

"He is directly connected with the 
development of excellent product," 
says Mauricio Abaroa, senior VP/GM 
of Crescent Moon Records. "His ap-
pointment benefits not only his label 
but the entire Latin music movement 
in the U.S." 

President/CEO of EMI Recorded 
Music (Latin) Rafael Gil—who spent 
months interviewing potential candi-
dates—says, "He wanted to play in the 

big leagues. Aside from his knowledge 
of the business and his multinational 
experience—he's lived in several 
countries and held different posi-
tions—I like his ability to relate and 
interact with artists and everyone else 
around him, plus his abilities in this 
market, concretely in marketing, pro-
motion, and artist development." 

Aside from organizing his team, 
Pino's first major 
short-term goal is to 
maximize EMI's cur-
rent acts, including 
major names like Tha-
lía, Carlos Vives (whose 
new album is due this 
fall), and chart-toppers 
A.B. Quintanilla y los 
Kumbia Kings. 

"I'm already working 
on a marketing strate-
gy to spread the Kum-
bia Kings phenomenon 
throughout the U.S. 

and Puerto Rico," Pino says. "They have 
tremendous crossover potential in both 
the Tejano and English markets." 

Although Pino is widely recognized 
as one of the successful pioneers in 
crossing acts over to the English mar-
ket, he says that that is not his imme-
diate priority. "It will happen natural-
ly. But my major priority is to develop 
big in the Latin market first." 

Other plans include developing 
EMI's fertile roster of alternative acts 
and then "refreshing" the roster 
with new signings—in all genres— 
as soon as possible. 

"I want to have a company whose 
ears are on the street," Pino says. "I 
want to be involved with all street 
movements, and we'll do that by hav-
ing people at the street level." 

date, the tour has grossed $105 mil-
lion; the remaining dates, which will 
be the last for this tour, should take 
U2's gross close to $135 million for 
the year. Such numbers make a 
strong case for U2 as 2001's top tour-
ing act in the world. 

As tours go, Elevation appears to 
be that rare unqualified success 
among critics, fans, venues, band, and 
producers. "It has been an unbeliev-
ably smooth tour," Fogel says. This is 
Fogel's second U2 tour; he and part-
ner Michael Cohl produced U2's Pop-
Mart stadium tour before Cohl's tour-
ing company, The Next Adventure, 
was acquired by CCE (formerly SFX). 

Fogel, hired by Cohl in 1981, 
remains based in Toronto and under 
CCE retains a team that has produced 
four Rolling Stones world tours, Pink 
Floyd's final stadium tour in 1994, 
every David Bowie tour since the late 
1980s, last year's Crosby, Stills, Nash 
& Young and Marc Anthony tours, 

and this year's sold-out Madonna tour, 
which itself will gross $75 million 
from just 49 dates. 

In addition to Fogel, the Toronto-
based CCE team includes Jerry 
Barad, bookings; Steve Howard, tour 
operations; Susan Rosenberg, mar-
keting; Craig Evans, tour rep; Tres 
Thomas, tour rep; Eric Kert, busi-
ness affairs; and production guru 
Jake Berry. (Cohl has stepped into a 
consultancy role.) Under Cohl and 
Fogel's direction, this team pioneered 
seamless international tour produc-
tion, including booking, sponsor-
ships, and merchandising. 

"Probably the most important ele-
ment of what we've done is establish 
the international one-stop shopping 
concept and bring everything to the 
table in terms of ancillary revenues," 
Fogel says. "Michael [Cohl] has been 
my guru, and we've managed to put 
together a fantastic team of people. 
That's the key." 

Market Watch 
A Weekly National Music Sales Report 

YEAR-TO-DATE OVERALL UNIT SALES 

Total 

Albums 

Singles 

2000 

511,610,000 

472,968,000 

38,642,000 

2001 

491,840,000 

467,203,000 

24,637,000 

YEAR-TO-DATE SA S BY ALBUM FORMAT 

CD 

Cassette 

Other 

2000 

419,732,000 

52,118,000 

1,118,000 

2001 

432,913,000 

33,375,000 

915.000 

(-c>3.1%) 

(-'z'•36.0%) 

Iv- 18.2%1 

This Week 

Last Week 

Change 

14,217,000 

13,583,000 

This Week 2000 

Change 2000 

13,520,000 

ALBUM SALES 

This Week 

Last Week 

Change 

13,731,000 

13,121,000 

This Week 20C 

Change 2000 

12,450,000 

-c-10.3% 

This Week 

Last Week 

Change 

486,000 

462,000 

This Week 2000 

Change 2000 

1,070,000 

54.6% 

YEAR-TO-DATE CD ALBUM SALES BY STORE LOCALE 

City 

Suburb 

Rural 

2000 

95,709,000 

183,263,000 

140,759,000 

2001 

100,717,000 

185,104,000 

147,091,000 

(ó5.2%) 

(º1.0%) 

(-c-4.5%) 

IMP DISTRIBUTORS' MARK 

Total Albums 

Current Albums 

Total Singles 

ROUNDED FIGURES 

(7/30/01-9/02/01) 

UMVD INDIES WEA WOO SONY [MD 

27.7% 17.0% 15.4% 14.8% 14.2% 11.0% 

28.8% 15.5% 13.3% 17.6% 13.1% 11.7% 

14.5% 18.1% 15.6% 22.1% 11.9% 17.8% 

FOR WEEK ENDING R/02/01 

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by 
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AALIYAH HAUGHTON, GINA SMITH, KEITH WALLACE, 

ERIC FORMAN, ANTHONY DODD, DOUGLAS KRATZ. SCOTT GALLIN. 

CIRISTOPHER MALDONADO, LUIS; ANTONIO MORALES BLANES 



LLtLft MMIMMIIK 
Veapon'Tops VMAs 

Fatboy Slim Video Picks Up Six Awards From MW 
BY CARLA HAY 
NEW YORK—Picking up six awards, 
Fatboy Slim's "Weapon of Choice" 
video was the biggest winner at the 
2001 MTV Video Music Awards 
(VMAs), held Sept. 6 at the Metropol-
itan Opera House here. 
"Weapon of Choice"—the show's 

top contender with 
nine nominations— 
won awards for break-
through video, best 
direction, best choreog-
raphy, best art direc-
tion, best editing, and 
best cinematography. 

This marks the first time in VMA 
history that a video without an ap-
pearance by the artist has swept the 
awards. Directed by Spike Jonze, the 
clip for "Weapon of Choice" features 
actor Christopher Walken dancing 
to the song. 

Videoclips eligible for this year's 
awards premiered on MTV between 
June 10, 2000, and June 8, 2001. The 
awards are voted on by music indus-
try professionals and MTV viewers. 

Alien Ant Farm, City High, Missy 
"Misdemeanor" Elliott, Alicia Keys, 
Linkin Park, Jennifer Lopez, Ja Rule, 
'N Sync, Britney Spears, Staind, and 
U2 performed at the awards cere-
mony, which was hosted by come-
dian Jamie Rom 

Following is a partial list of 
winners: 

Best video of the 
year: Christina Aguil-
era, Lil' Kim, Mya & 
Pink, "Lady Marmalade" 
(Interscope). 
Best male video: 

Moby featuring Gwen Stefani, 
"South Side" (V2). 

Best female video: Eve featuring 
Gwen Stefani, "Let Me Blow Ya 
Mind" (Ruff Ryders/Interscope). 
Best group video: 'N Sync, 

"Pop" (Jive). 
Best new artist in a video: Ali-

cia Keys, "Fallin' " (J). 
Best video from a film: "Lady 

Marmalade." 
A complete list of VMA winners can 

be found at billboard.com. 

'eider • 2007 
videornusic cnvarcis 

41 
MARDIN 

RECORD COMPANIES: Manhattan 
Records names both Arif Mardin 
and Ian Ralfini co-VP/GMs in New 
York City. Mardin is a producer. 
Ralfini was a consultant to Ahmet 
Ertegun at Atlantic Records. 

Brian DeWaide is named head of 
ReWired Records in Seattle. He was 
an independent promoter. 

Desiree Schuon is named VP of 
promotion for Arista Records in Los 
Angeles. She was VP of top 40 pro-
motion for Elektra Entertainment. 
Ed Green, Cindy Levine 

Baker, and Tim Burruss have 
each been named VP of pop pro-
motion for Capitol Records. 
Green, based in New York City, 
was VP of promotion at Colum-
bia Records. Baker was director 
of national West Coast promo-
tion for Columbia Records, and 
Burruss was VP of promotion for 
Epic Records. 
Johnna Lister is named senior 

director of marketing at Warner 
Bros. Records in New York City. 

She was director of music and 
talent for MTV. 
Zomba Recording Corp. names 

David Tockman director of busi-
ness affairs and Eric Breitman 
associate director of business affairs 
in New York City. They were, 
respectively, director of business 
affairs at Edel Entertainment and 
an associate for O'Melveny & Myers. 

PUBLISHERS: Tom DeSavia is 
named VP of membership for 
ASCAP in Los Angeles. He was 
senior director of A&R for Elek-
tra Entertainment. 

Clarel Roy is promoted to man-
ager of creative for BMG Songs in 
New York City. He was creative 
assistant/tape librarian. 

RELATED FIELDS: Alan Simkowski 
is named VP of sponsorship for 
House of Blues Clubs and the House 
of Blues Network in Hollywood. He 
was director of Big Hit marketing 
for Emmis Communications. 

Super Audio CD Format Boosted 
BY WOLFGANG SPAHR 
BERLIN—Moves to make Super Audio 
CD (SACD) an industry standard 
received a boost Aug. 25, when Uni-
versal Music Group (UMG) signed on 
to the format at the Consumer Elec-
tronics Show in Berlin. 

Universal, EMI, Virgin, Sony, and 
ZVI' Records used the occasion to re-
veal plans to release a number of their 
major acts on SACDs over the coming 
months. The SACD format has been 
jointly developed by Philips and Sony. 
UMG plans to release a combina-

tion of best-selling new releases and 
catalog on SACD. Many of the re-
leases will incorporate the multi-
channel surround-sound capabilities 
of the SACD format. 

"With the increasing penetration of 
Super Audio CD players in the mar-
ketplace, UMG recognizes the sub-
stantial potential for this innovative 
new format," said Jorgen Larsen, 
chairman/CEO of Universal Music 
International. "By making titles avail-
able on Super Audio CD, UMG intends 
to help drive the growth of this high-
quality, secure music format, with its 
many benefits for consumers and 
recording artists. The objective is to 
make Super Audio CD a standard for 
the industry." 
The combination of SACD's high-

quality stereo and multichannel sur-
round sound enables consumers to get 
as close as possible to the studio mas-
ter quality experience. In addition, 
SACD technology incorporates a 
unique set of copyright-protection 
measures, providing better protection 
of artists' rights. 

Following sucrPssful projects in Bel-
gium, Germany, and the U.K., EMI is 
to release a number of its major artists 
on SACD over coming months. Initial 
plans see EMI releasing 17 titles on 
SACD. EMI is also establishing an 
SACD production center at its Abbey 
Road Recording Studios in London. 
Artists in discussion for the first batch 
of releases include Geri Halliwell, Fun 
Lovin' Criminals, Beverley Knight, 

Coldplay, Joe Cocker, David Bowie, Pet 
Shop Boys, Tina Turner, and Paul 
McCartney. 

With 125 titles available across the 
European region, Sony Music Europe 
is planning the release of multichan-
nel titles on SACD. Titles set for the fall 
include Alice in Chains, Greatest Hits; 
Miles Davis, Kind of Blue; and Celine 
Dion, All the Way: A Decade of Song. 
ZTT Records will release the Frankie 
Goes to Hollywood greatest-hits com-
pilation Rage Hard: The Sonic Collec-
tion in September. 

Following positive market re-
sponse to the SACD version of Mike 
Oldfield's Tubular Bells, Virgin 
Records is releasing other top artists 
on the new format. "We have received 
a fantastic reaction to our first SACD 
release," says Jason Day, catalog man-
ager at Virgin Records. "Music lovers 
are impressed by the clarity of the 
stereo mix and thrilled with the mul-
tichannel mix." 

To date, more than 400 SACD titles 
have been released in Europe, Japan, 
and the U.S, while the number of labels 
that release SACD titles continues to 
grow steadily. About 20 SACD player 
models have been introduced in 
Europe by such manufacturers as 
Sony, Philips, Pioneer, Marantz, Sharp, 
Lwanan, Accuphase, and Linn. 

Majors May Consolidate Manufacturing 
BY ED CHRISTMAN 
NEW YORK—All five major labels 
—in various combinations—are 
engaged in secret negotiations that 
could result in the consolidation of 
their manufacturing and distribu-
tion facilities in the U.S., accord-
ing to informed sources. 

In most of those negotiations, 
the parties would create joint-
venture companies that owned the 
manufacturing and distribution 
facilities, staffed by executives 
from the various camps to ensure 
that all participants get equal 
service—similar to arrangements 
that some majors have in the U.K. 
and Australia. The individual dis-
tribution companies that sell and 
market music are not a part of the 
discussions and would continue to 
operate separately for their 
respective majors. 

Discussions that are said to be 
ongoing or that have already taken 
place are between EMI Recorded 
Music and BMG Entertainment, 
BMG Entertainment and Sony 
Music Entertainment, Sony and 
the Warner Music Group, and 
Warner and EMI. In addition, one 
scenario has Warner, EMI, and Uni-
versal Music all joining forces, 
while another combination could 
be BMG, Sony, and EMI. 
"We sit with idle capacity dur-

ing most of the year, and we only 
reach peak capacity about seven 
weeks a year," says one major-label 

If major labels create 
joint ventures for 
distribution and 
manufacturing 

facilities, it could cost 
thousands of jobs. 

executive. "Why do we need five 
manufacturing facilities?" That 
executive argues that operations 
could be combined in a way that 
would achieve large savings but 
still meet peak demand. 
The conversations are a result of 

the merger discussions that have 
taken place over the past 18 
months—first between Warner and 
EMI and then between BMG and 
EMI. After European agencies 
stopped the mergers, executives 
from those companies wanted to 
find some way to "see if they could 
still realize some of the savings" 
that would have occurred in the 
mergers, according to one executive 
familiar with the discussions. 
One executive at a major says 

that so many different discussions 
are taking place because each com-
pany is searching for the best deal. 
Another executive says that "there 
needs to be a compelling financial 
case" for a deal to occur. 
Each major has between 1,000 

and 2,000 employees in manufac-
turing and manning warehouse 
facilities. Therefore, if two joint-
venture companies are created to 
service the majors in the U.S., it 
could result in thousands of jobs 
being trimmed. 
While some executives suggest 

that deals could be struck by the 
end of the year, others question 
whether the deals will ever be 
completed, suggesting that the 
Securities Exchange Commission 
and the U.S. Justice Department, 
which share merger approval, may 
not approve. 
Others have doubts about the 

majors' ability to compromise in 
order for any deal to reach 
fruition. They note that last year, 
Universal was supposedly involved 
in negotiations with EMI to con-
solidate manufacturing and distri-
bution facilities, while BMG and 
Sony also discussed such a plan 
right around the time that Ber-
telsmann chairman/CEO Thomas 
Middelhoff was spotted in Japan— 
and both deals fell through. 

Still other executives suggest 
that other scenarios are being 
eyed to achieve savings, including 
looking at how third-party manu-
facturers and wholesalers could 
play a bigger role in making and 
distributing music. 

Representatives for the major la-
bels had not returned calls for 
comments by press time. 
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DOUGLAS KRATZ 
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Your enthusiastic and creative spirit will be missed; 
we will honor you by working in that spirit everyday. 

• Douglas Kratz • Aaliyah Haughton • Gina Smith • 

• Keith Wallace • Anthony Dodd • Eric Forman • Scotty Gallin • 

• Christopher Maldonado • Luis Antonio Morales Blane • 
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Tweaker's Moody 'Attraction' Rocks Six Degrees 
BY JILL PESSELNICK 
LOS ANGELES—When he first saw 
Joe Sorren's painting "Elliott's 
Attraction to All Things Uncertain," 
producer/remixer and ex-Nine Inch 
Nails member Chris Vrenna says it 
was almost like looking at his mirror 
image. In fact, the painting directly 
inspired The Attraction to All Things 
Uncertain, Vrenna's solo debut 
recorded under the moniker liNeak-
er. The set is due Sept. 18 on San 
Francisco-based Six Degrees Records. 
A moody project that blends aspects 

of electronica and rock, Attraction 
traces the story of Elliott, the subject 
of Sorren's painting. The artwork, 
which features a sometimes blurry, 
sometimes vivid brushwork style, 
depicts a bespectacled man/boy 
(Elliott) with an oversized head and 
spindly arms sitting before a type-
writer, a cup of coffee at his side and a 
pained expression on his face. 
Vrenna identified immediately 

with Elliott when he spotted the 
work at a Hollywood gallery four 
years ago. "It just overwhelmed the 
room and me, and I just walked up 
to it and sat there for the longest 
time going, Geez, that is beautiful,'" 
he recalls. "I'd go back and visit him 
once a week or so, just get a cup of 
coffee, go to the gallery, and just 
stare. The whole time I'm also for-

mulating the album, and the two just 
kind of clicked." 

Rather than make an electronic 
music record that conveyed a series of 
"weird noises," Vrenna wanted to 
evoke emotions in his songs. With the 
Sorren painting hanging in his studio 
(a friend purchased it for him), the 13-
track project came together as the 
story of a person who is confused 
about his life's purpose and who ends 
up stronger and better able to accept 
challenges and his own shortcomings. 

"It does move, I think, from a sad-
der place to maybe a happier place 
or a stronger place," says Vrenna, 
who is managed by Jeff Antebi of Los 
Angeles' Waxploitation Entertain-
ment. "It may not be the nice, neat 
Hollywood ending, perhaps, but at 
least there's been progress, which is 
more realistic anyway." 
Most of the album's tracks are 

emotive electronic pieces that fea-
ture percussion and synthesizer 
beats offset by everything from dense 
guitar work on "Swamp" to robotic 
sounds on "Microsize Boy." The only 
song without drums is "The Drive-
bye," the suspenseful midpoint of 
Elliott's story of personal discovery. 

At the four intersections propelling 
Elliott's journey where Vrenna felt 
vocals were crucial, guest singers 
were enlisted. David Sylvian, the one-

Columbia Trum 
BY STEVE GRAYBOW 
NEW YORK—Contemporary jazz 
trumpeter Chris Botti says that a 
room with a view helped shape the 
midnight-blue-hued tonalities of 
Night Sessions, his Columbia Records 
label debut, due Oct. 30. 

During a two-year tour as a mem-
ber of Sting's band, the Oregon native 
found a 10-week window between 
tour dates to write and record an 
album. Botti rented a house in the 
Hollywood Hills of California and 
began composing. "There was a beau-
tiful view from the house, and it 
inspired my writing," he recalls. 
"When you are writing instrumental 
music, it is helpful to write from a 
visual perspective, because your emo-
tional response to a scene often trans-
lates into a composition." 

Locale further shaped the project 
when noise from a nearby construc-
tion site forced the musicians to 
record the entire project after sun-
down. This added to what Botti refers 
to as "the sensuality of the record," 
giving it "a real after-dark vibe." He 
notes, "I was in a good mood, I was at 

time frontman of the group Japan, 
lent his talent to the album's first sin-
gle, opening track "Linoleum." The 
song is a textural, tense work, cli-
maxing in a striking guitar bridge. (A 
Linoleum EP was released Aug. 21 on 
Six Degrees and features five remixes 
of the song by the likes of Josh Wink, 
Wamdue, and Paul Leary.) 

Will Oldham worked on "Happy 
Child," one of the first tracks Vren-
na created for the project. Ex-Shud-
der to Think vocalist/guitarist Craig 
Wedren is featured on the tunes 

"Take Me Alive" and "After All." 
Vrenna, whose music is published 

by Pink Lava/Almo Music (ASCAP), 
had specific ideas for these vocal-
enhanced tracks and worked closely 
with each contributor on song lyrics. 
Wedren says, "When we were working 
together, [Vrenna] would say, 'OK, 
we're at this point in the story. It's 
hopeful or mournful, or we're going 
into a dark night.' I understood his 
story and the plight he wanted to tell." 
The connections iNveaker has to 

Shudder to Think, Sylvian, and Nine 
Inch Nails will be used by Six Degrees 
to promote the album. Director of 
marketing Jennifer Matthews says 
that a partnership with New York 
City-based companies Big Cham-
pagne and Crush Media will target 
such peer-to-peer file-sharing soft-
ware as Gnutella. The company will 
search for people who have down-
loaded any tracks by these three acts 
and will then send them an e-card 
that references tweaker.net. 
A retail campaign involving listen-

ing stations and bin cards is being 
coordinated for national and inde-
pendent stores. Don Van Cleave, owner 
of Birmingham, Ala.-based Magic Plat-
ter Records and president of the Coali-
tion of Independent Music Stores 
(CIMS), conducted an e-mail survey 
among his 72 CIMS-member stores 

with positive results: "The poll came 
back that everybody was really looking 
forward to this record coming out. I 
think it will get a lot of in-store play." 

In conjunction with the release of 
the EP, "Linoleum" went to college 
radio and specialty shows Aug. 21. Tazy 
Phyllipz, producer/host of KFSD San 
Diego's SP Radio One program, says 
that he has already played "Tiny Life," 
a live track featured on the EP, on his 
show: "I'liveaker] has the potential to 
do well. I listen to everything that's 
sent to me, and I put little dots next to 
the tracks that I think could work on 
the show. liveaker got one of the dots." 

A 'Weaker tour is tentatively set for 
November and will be booked by Marc 
Geiger of Los Angeles-based Artist-
Direct. Vrenna is working on how to 
incorporate the vocalists without actu-
ally touring with them and promises 
that what he comes up with will be the 
"surprise hook" of the show. 

Vrenna is also working as a produc-
er with such bands as A.I. (Dream-
Works) and Red Delicious (Exstasy). 
Additionally, the soundtrack he com-
posed for the Electronic Arts video 
game American McGhee's Alice will be 
released Oct. 16 on Six Degrees. The 
set is a spooky soundscape without 
guitars, drum machines, or synthesiz-
ers, in keeping with the game's late-
1800s time frame. 

pets Chris Botti's Blue-Hued 'Night' 
the top of my game from being on 
tour, and these elements had a posi-
tive effect on my writing and playing." 

Night Sessions is Botti's fourth solo 
set; his last, Slowing Down the World, 
appeared on GRPNerve in 1999. 
A musician who has explored gen-

res ranging from contemporary jazz 
to eclectic art-rock, Botti says that the 
greatest challenge in creating the 
radio-friendly fare heard on Night 
Sessions was balancing the musical 
influences of such players as Miles 
Davis and Chet Baker with his love of 
pop songs: "I try to make improvisa-
tional music but music that is also 
married to songwriting. The differ-
ence is that jazz is an immediate art 
form, while pop is labored over." 

Drawing inspiration from "eclectic, 
moody English pop artists" like the 
Blue Nile and David Sylvian, as well 
as Europe's trippy Café del Mar club 
scene, Botti composed the majority of 
Night Sessions' material, often in col-
laboration with producer/keyboard 
player Kipper. But the track bound to 
garner the most attention is "All 
Would Envy," a previously unreleased 

Sting composition. The song was 
written during the sessions that 
would yield Sting's 1999 Brand New 
Day album—on which Botti per-
formed—and features vocals from 
Shawn Colvin. 

Sting explains that the song "tells 

the tale of an older man and his at-
tractive young wife. Everyone envies 
the man because his wife is so 
young and attractive. It eventually 

gets a bit darker, and no one envies 
him anymore." 
A personal favorite of Botti's, the 

unused song was given to him by 
Sting in appreciation of the trum-
peter's contribution as featured 
soloist in the Brand New Day band. 
Sting says the simmering bossa nova 
rhythm that Botti utilizes on the 
track "remains true to the spirit" of 
his original demo; guitarist Dominic 
Miller adds appropriately Brazilian-
flavored nylon-string lines. 

To create a buzz far in advance of 
street date, Columbia began working 
Night Sessions' first single—the 
Botti/Kipper collaboration "Streets 
Ahead"—to contemporary jazz radio 
in late August. Senior VP of Colum-
bia Jazz and Legacy Recordings Jeff 
Jones expects to release three or four 
tracks to jazz radio in the coming year 
and allows that the label's radio cam-
paign will most likely include work-
ing "All Would Envy" to adult pop 
radio. The track is published by 
Steerpike (Overseas) and adminis-
tered by Magnetic Publishing and 
EMI Blackwood Music, BMI. Botti's 

compositions are published by Muted 
Music, ASCAP 
Night Sessions will hit retail 

shelves at Columbia's "discovery" list 
price of $12.98; Jones hopes that con-
sumers will be able to purchase it on 
sale for around $10: "You have to be 
competitive, price-wise, and let it find 
its audience and build momentum." 
A Sept. 25 media showcase in Los 

Angeles and an Oct. 2 date at Joe's 
Pub in New York City have been 
planned; Jones says that exposing 
Botti beyond the jazz audience 
through TV appearances is also a key 
component in developing the artist. 
Although much of Night Sessions 

is informed more by Botti's melodic 
pop sensibilities than by jazz improv-
isation, the trumpeter is adamant 
that drawing influence from both 
sources will ultimately draw more 
people to his music: "Hopefully, peo-
ple who listen to adult pop will grav-
itate toward this kind of music. These 
songs could just as well have all had 
lyrics, because the melody has a 
singing nature. The only difference is 
that it is played on trumpet." 
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Krall, Ogerman Craft 'Look Of Love e 
Verve Pop Standards Disc Features 'I Remember You,' S'Wonderful' 

BY LARRY LeBLANC 
TORONTO—Diana Krall, revered by 
critics and consumers alike as one of 
today's preeminent jazz singers, 
returns Sept. 18 with The Look of 
Love—a Verve release that strives to 
broaden her creative palette to include 
torch songs. 
The hazy, melancholy collection of 

ballads showcases a mature stylist who 
is blessed with superlative material 
and deft collaborators—most notably 
her longtime producer, Verve Music 
Group (U.S.) chairman Tommy Li-
Puma, and German arranger/conduc-
tor/composer Claus Ogerman. 

"I put my trust in Claus," the 36-
year-old Krall says. "I knew he'd write 
the right arrangements. Tommy 
always brings out the best in me." 

Kra11's previous album, 1999's 
When I Look in Your Eyes, was her 
first for Verve. The album sold 
987,000 copies in the U.S., according 
to SoundScan. The label reports that 
it sold an additional 1 million units 
abroad, including 300,000 units in 
Canada. Among its honors was a 
Grammy award for best jazz vocal 
performance, female. 

Verve has successfully marketed 
Krall an an artist unhindered by 
niche boundaries. "This may be jazz 
but it's pop marketing time," says 
Ron Goldstein, president of the Verve 
Music Group. "We expect to ship over 
400,000 units initially. Retailers are 
telling us that this is their Christmas 
adult record." 

Stewart Duncan, director of 
music & video at Canada's 90-store 
Indigo Books and Music chain, pre-
dicts, " It will be one of our big 
albums of the fall." 
A worldwide launch of the album 

begins Sept. 19 with Krall performing 
with an orchestra at Toronto's historic 
Union Station. A 14-date Canadian 
tour kicks off Oct. 5 in her hometown 
of Nanaimo, British Columbia. 

Preparing for her sixth album, 

which features such pop standards as 
"S'Wonderful," "I Remember You," 
"Maybe You'll Be There" and the Burt 
Bacharach/Hal David title track, Krall 
first played some recordings she 
treasured one night at her New York 
City apartment. Among them were 
Nat King Cole's "Love Letters" and 
Julie London's "Cry Me a River," 
which she has also recorded. 

She told LiPuma it would be mar-
velous to work with Ogerman, 
acclaimed for his arrangement work 
with George Benson (whom LiPuma 
has produced), Barbra Streisand, 
Antonio Carlos Jobim, Astrud Gilber-
to, and Joào Gilberto. When Krall 
was in Munich last year, LiPuma 
arranged for the two to meet. 

The Look of Love fondly recalls 
Frank Sinatra's hipster/swinger era 
with Capitol Records from 1953 to 
1959, when he worked with such 
arranger/producers as Nelson Rid-
dle, Billy May, and Gordon Jenkins. 
Actually, many of the tunes were 
recorded by Sinatra. 

"This album isn't a tribute to Sina-
tra," Krall stresses. "Everything I do 
[as a performer] is a tribute to Sina-
tra, Nat King Cole, Carmen McCrae, 
and [ pianist] Jimmy Rowles. But, 
when we were listening to a playback 
of 'I Get Along Without You Very 
Well,' Claus, with his dry wit, said, 
'We have to sock it to Nelson.' He's 

Miranda Takes a Bow. Virgin newcomer Miranda Lee Richards recently 
stopped by her label's Beverly Hills, Calif., office to play a few songs from her 
debut, The Herethereafter, which was released Aug. 28. The artist is preparing 
to hit the road this fall in promotion of the project. Pictured, from left, are 
Ashley Newton, co-president, Virgin Records America and senior VP of A&R 
for Virgin Music Group Worldwide; Richards; and Ray Cooper, co-president, 
Virgin Records America. 

70, and he wanted to pay our 
respects to Nelson Riddle." 

Sessions for the album began with 
Krall and her quartet recording at the 
Avatar Studios in New York City in 
January. This was followed by March 
sessions with the London Symphony 
Orchestra at studio 2 of Abbey Road 
Studios in London, once home to the 
Beatles. Several tracks were later 
recorded with a studio orchestra at 
Capitol Studios in Hollywood. 

"It was emotional being at Abbey 
Road because of its historical signifi-
cance," Krall says. 'Walking down that 
hallway into Capitol with photos of 
Keely Smith, Dean Martin, Nat King 
Cole, John Coltrane, and Frank Sina-
tra was also very inspiring." 

Says Goldstein, "Diana has grown 
a lot in the past two years. Her con-
fidence has soared, and you can hear 
it in her voice." 

Krall agrees: "My glasses are very 
rosy right now. [Veteran arranger] 
Johnny Mandel called to say he loves 
the record. I have a wonderful 
boyfriend and family. I'm very lucky." 

Krall is booked and co-managed by 
Sam Feldman and Steve Macklam of 
S.L. Feldman & Associates in Vancou-
ver, British Columbia. 

In The Works 
• David Bowie and Sean "P-

Diddy" Combs have completed a 
cover of Bowie's "This Is Not 
America" for the soundtrack to 
the Denzel Washington/Ethan 
Hawke film ?}wining Day (due 
Sept. 21). The song, which has 
been retitled "American Dream," 
is a Warner Bros. project. 

• On Oct. 23, Jive will issue 
Backstreet Boys' greatest hits 
CD, Chapter 1, with an accom-
panying home video on VHS 
and DVD. The release will 
include one new tune, "Drown-
ing," for which the act filmed 
a video in Los Angeles with 
director Paul Boyd (Sting, Sha-
nia 'I\vain). The single is due 
Sept. 17. 

• Paul Weller is set to release 
a new live and acoustic album 
featuring tracks from through-
out his career. Days of Speed 
(Polydor U.K.) was recorded 
during his recent worldwide 
tour and shows Weller playing 
songs that he hasn't performed 
in 10 years. The set includes 
tunes originally recorded by 
the Jam and the Style Council, 
in addition to Weller's solo 
material. No word yet on 
whether Days of Speed will be 
issued in the U.S. 

eat 
LET IT SLIDE: When asked what they 
do when one of their songs comes on 
the radio, Johnny Rzeznik and Robby 
rakac of the Goo Goo Dolls answer in 
tandem: "Change the station!" 

They may be the only two who do. 
After spending years being virtually 
ignored by radio, the trio—which also 
includes drummer Mike Malinin— 
broke through in 1995 with "Name." 
The band's last album, 1998's Dizzy 
Up the Girl, has sold 3.5 million units, 
according to SoundScan, and spawned 
"Iris" and "Slide," mainstream top 40's 
most-played songs of 1998 and 1999, 
respectively. 

It's with this mo-
mentum that the 
group returned to the 
studio in August to 
being working on its 
new album, tentative-
ly titled Gutter/low-
ers. The name comes 
from a poem by Per-
sian poet Jelalludin 
Rumi, but the other 
goofy working titles have kept the 
mood in the studio light. "We put a 
huge piece of paper on the wall while 
we're rehearsing for the record and 
album titles go up," Takac says. "For-
eigner Four makes it every time." 

Rzeznik adds, "The other tentative 
titles for this record are Liquor, Guns 
& Ammo, that was a good one. And 
Kingdom of Satan." 

Still in the beginning stages of 
recording the album at Capitol 
Records' famed Studio B, Takac says 
the music is slightly harder than the 
tunes on Dizzy, but Rzeznik con-
tends it's not a return to the band's 
earlier days. "I don't think we can go 
back to where we were," he says. "I 
don't want to go back there. I'm a 
35-year-old man. People said when 
we finally got a hit that actually got 
played on the radio, 'You guys sold 
out,' and I was like, 'How can you 
say that?' If I listened to people like 
that and made the same record I did 
last time, that would be just as much 
of a sellout to me because I'd be 
doing what you want me to do, not 
what I want to do." 
The Goo Goo Dolls' popularity 

also made some critics turn against 
the band. "When the masses like 
something, the critics immediately 
hate it because they fancy them-
selves to be of a higher intellect than 
the average Joe," Rzeznik reasons. 
"I write music for the people. It's OK 
if the critics don't like it. I mean, it 
stings when you read [bad reviews], 
it stings when you read them for 
sure. Sometimes you want to just 
wait out front of the person's office 
for them and choke them." 

Takac quickly adds, "Which we've 
never actually done," 

Rzeznik says, "I have fantasized 
about it. How the fuck can I not take 
it personally? It's like if you walked in 
a room with your baby and like all 
these alleged baby experts who have 
never had a child come in and go, 
'That is the ugliest baby I've ever 
seen.' It's just like that." 
The songs, written separately by 

Rzeznik and Takac, deal with the 
world around them. "I think every-
thing affects you to a certain de-
gree," Rzeznik says. "There's so 

much you have to 
block out because 
you'd go insane." 
Takac observes, 

"Even if you write 
just about the things 
that happen to you, 
all those things are 
greatly affected by 
the big picture." 
The Warner Bros. 

album, which was 
tentatively expected for November, 
has been pushed back to either a Jan-
uary or February release. 

GRAND GOODBYE: The fate of the 
artists signed to the Beastie Boys' 
Grand Royal Records is still up in the 
air following the Aug.. 31 surprise 
announcement that the label was 
closing. "No one knows yet what's 
happening to all of the acts," a label 
representative says. Grand Royal, 
founded in 1993, was home to a num-
ber of artists, including Scapegoat 
Wax, Bran Van 3000, Nullset, and 
atthediivein, who were on hiatus. The 
label, whose distribution deal with 
Virgin had ended, employed between 
12-15 people in its New York City and 
Los Angeles offices. 

In an Aug. 31 statement, the 
Beastie Boys cited "mounting debts, 
decreasing assets, and exceedingly 
harsh industry conditions" for the 
label's closure. Calls to the Beastie 
Boys' management were not re-
turned by press time. 

A UTILE NIGHT MUSIC Sting will per-
form for 200 friends on a piazza in 
Tuscany Tuesday ( 11). The show will 
be recorded for a new live album— 
Sting's first since 1986's Bring on the 
Night—to be released Nov. 20 on 
A&M. The album, titled . . . on such a 
night, will feature reworlçings of Sting 
classics, as well as a number of songs 
from his latest studio album, Brand 
New Day. Not lucky enough to be 
among the invited guests? The con-
cert will be broadcast live on 
yahoo.com and will be available for 
viewing for two weeks. 
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• LIVEPHISH 
Voluttes 01-06 

Fie 

LIVEPHISH Six complete multi-CD concert albums 

Six new releases every six months 

Mastered from the original two-track soundboard mixes 

Selected by the band from the full span of their career 

Can be stored in the Phish ShowCase, a custom deluxe CD organizer 

VOLUMES 01 - 05 IN STORES SEPTEMBER 18. 

VOLUME 06 IN STORES OCTOBER 16. AVAILABLE SEPARATELY OR BUNDLED WITH SHOWCASE. 

WWW.PHISH.COM 
MANAGEMENT JOHN PALUSKA & JASON COLTON/DIONYSIAN PRODUCTIONS 

Z © 2001 Elektra Entertainment Group Inc.. Warner Music Group, An AOL Time Warner Company 



Virgin's U.K.-Born Gorillaz Ride Stateside Success 
BY RASHAUN HALL 

NEW YORK—Planet of the Apes isn't 
the only simian-based artistic endeav-
or that's been making noise this sum-
mer. ParlophoneNirgin act Gorillaz 
have been steadily climbing the charts 
since their eponymous debut dropped 
10 weeks ago (June 19). Debuting at 
No. 39, Gorillaz currently rests at No. 
21 on this week's Billboard 200—and 
it shows no signs of slowing down. 

Gorillaz is the brainchild of Blur 
frontman Damon Albarn and Tank 
Girl creator Jamie Hewlett. It's an 
animated quartet (Noodle, Murdoc, 
2-D, and Russell) that, visually, 
exists only in a virtual world, which 
may be visited at gorillaz.com. 
Albarn's various collaborations with 
Dan the Automator and members of 
Buena Vista Social Club, Cibo 
Matto, Tom Tom Club, and other 

acts provide the group's soundtrack. 
Albarn says the project was the 

result of he and Hewlett "reaching a 
point in our lives where we were 
both 30 and really wanted to inject 
some kind of new impetus into our 
whole reason for doing what we do." 

After achieving success abroad via 
U.K.-based Parlophone, the project 
was brought stateside by Virgin. 
"We thought that the animation 
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would be a central part of it, because 
it is so dynamic and well-executed," 
Virgin president Ray Cooper says. "But 
it wouldn't work unless the music was 
there as well. With the construction of 
both the music and the visuals being 
so truly original, there is nothing to 
compete with it in the marketplace. 
"We wanted to come staggered in 

terms of a release after the success we 
had in Europe—we had already done 
over a million units by the time we 
were prepared to release the album 
stateside," Cooper says of the album's 
setup. "Fortunately, as soon as MTV2 
saw the video [for first U.S. single 
"Clint Eastwood% they loved it. They 
became the driving force of the setup." 

According to Tom Calderone, sen-
ior VP of music and talent for MTV, 
"Clint Eastwood" spoke for itself. "We 
loved the creative and artistic approach 
the video took. It has a great story and 
the 'Thriller' angle was great." 

The "Clint Eastwood" clip was fea-
tured in the network's Buzzworthy 
and M7V 360 campaigns, before cross-
ing over to heavy rotation on MTV. The 
clip has also been nominated for the 
first-ever KIM award, to be handed out 
at the 2001 M1V Video Music Awards. 
"We truly felt that [Gorillaz] would 

appeal to our audience," Calderone 
says. "Even those who may not be 
fans of Blur will love this." 

According to some retailers, there 
was heavy word-of-mouth building 
on the project—thanks, in part, to 
the album's international success. 
"We had a buzz happening long be-

fore the album's domestic release," says 
Vince Szydlowski, VP of product for the 
Los Angeles-based Virgin Megastores 
chain. "Being a UK brand, having an 
album from a supergroup that features 
members of Blur, Morcheeba, and Dr. 
Octagon—the hype prior to release was 
pretty big. We sold 5,000 units prior to 
the U.S. release. The album hasn't left 
our top 5 since its U.S. debut." 
The album was recently featured 

in the chain's Virgin Recommends 
campaign. Employees throughout 
the chain select (by ballot) their 
favorite current emerging act releas-
es to be promoted in-store and with 
a free-with-purchase CD sampler. 

Radio has since picked up on the 
group, too. "We thought that the 
alternative rock format, with interest 
from KROQ in L.A., would be the first 
port of call," Cooper says of the label's 
radio push. "Lately, we've been get-
ting radio stations that lean urban." 
The future of the Gorillaz project 

looks bright, with the possibility of 
live shows and animated specials on 
the horizon. "We had so much in 
front of us in terms of promotion— 
normally you're looking at a project 
where you're doing a lot of your work 
up-front, in terms of radio and trying 
to make it fit as many formats as pos-
sible," Cooper says. The group is 
managed by Niamh Byrne and Chris 
Morrison at London-based CMO. Its 
material is published by various 
ASCAP and BMI-affiliated companies. 
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HOLLYWOOD CHARITIES FOUNDATION 
WOULD LIKE TO THANK: 

Alicia Keys 
The Bacon Brothers 

Steven Seaga' and His Band 
Uncle Kracker 

FOR THEIR PARTICIPATION IN OUR 
1$T CHARITY EVENT 

Michael Spellman 
Chairman and CEO 

7/ Special 74anÁ:s 70 

7e Lee Sollers  Gompany 

for 74eir Yine bOr.4. _7/no Conlinued Supporl. 
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ARTISTS & rem Billboard DIRECTORIES 
'Worship' Inspires Smith's Latest Reunion Set 

BY DEBORAH EVANS PRICE 
NASHVILLE—For contemporary 
Christian veteran Michael W. Smith, 
recording Worship (Reunion, Sept. 11) 
was as natural as attending church on 
a Sunday morning. 

Though he has scored hits on main-
stream pop radio like "Place in this 
World," Smith's heart is in praise and 
worship music, the fastest growing 
genre within the contemporary Chris-
tian market. (It's also a genre that often 
involves labels recording worship lead-
ers and congregations at live events.) 

Smith, who cut Worship at Car-
penter's Home Church in Lakeland, 
Fla., June 1, is heralded as one of the 
praise and worship community's 
most gifted worship leaders, a role 
he fills at his home church in 
Franklin, Tenn., and at such indus-
try gatherings as the Gospel Music 
Assn.'s annual convention. 

"I've been leading worship for 20 
years," Smith says. Mg° things really 
inspired me to do this record. One was 
things happening at our church— 
things that were extremely powerful 
and levels of worship that I've never 
been to in my life. 

"l'he other thing," Smith continues, 
"was my involvement in the Call 
[youth rally] in [Washington] D.C. last 
year. There were a million kids on the 
Mall, just in common worship, in 
prayer, fasting and weeping. That thing 
was really life-changing for me." 

On Worship, Smith enlisted friends 
Amy Grant, Cindy Morgan, Out of 
Eden, Greg Long, Ginny Owens, Chris 
Rice, and others, including attendees 
at the two-hour service in June. "We 
cidn't rehearse any of the crowd," says 
Smith, who is managed by Michelle 

Fink at Nashville's GET Management 
and booked by John Huie at the Cre-
ative Artists Agency in Nashville. "We 
set up microphones all around the 
auditorium. I wanted to capture people 
singing, and that's what we did." 
Though Smith has written most 

of his previous albums, he only 
penned two tunes for Worship. 
(Those songs are published by Word 
Publishing, ASCAP.) He covers mate-
rial by Paul Baloche and Lenny 
LeBlanc, among others: "I picked out 
the 12 songs that to me stood on my 
heart the most." 

Smith's last album, 2000's Freedom, 
was an instrumental project. He 
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admits that he paused before issuing 
another specialized album so soon. But 
in the end, he decided to follow his 
heart. "I probably would have thought 
more about that in the early days, but 
at this point, I really don't care." 
And he's being rewarded for his 

attitude. Reunion launched a pre-
sale campaign at specialty retail, and 
sales have been brisk. "We think it 
will be our biggest-selling pre-sale 
ever," says Bob Rush, senior music 
buyer for the Family Christian Stores 
chain. "It's already close to eclipsing 
our best one ever, which was dc Talk. 
[We've sold] 7,000 and hope to pre-
sell 15,000-20,000." 

Consumers who pre-purchase Wor-
ship will get another Smith CD as a 
premium. The pre-sale campaign 
started in mid-July. 

Smith also headlines the Songs-
4Worship tour this fall, a multi-artist 
praise and worship event spawned 
from the best-selling Songs4Worship 
continuity series, a partnership 
between Integrity Music and Time Life 
Music. Launching Oct. 11, the 10-date 
outing will also feature Darlene 
Zschech, Don Moen, Nicole C. Mullen, 
Caedmon's Call, and Watermark. 

Reunion senior VP/GM Dean Diehl 
considers this the best recording of 
Smith's career. "He's taken everything 
that is Michael W. Smith and put that 
together with time-tested songs—all 
I'm trying to do is keep up." 

Boxscore Top 10 
Concert Grosses 

ARTIST(S) 
VENUE/ 
DATE 

GROSS/ 
TICKET PRICEN 

ATTENDANCE/ 
CAPACITY PROMOTER 

JANET JACKSON, 112 Madison Square Garden, 33,115672 
New York City 
Aug. 20-M 

3125/342.50 

JANET JACKSON, 112 United Center, Chicago S2,513,063 
July 26-28 

SADE, INDIA.ARIE Hollywood B 
wood 
July 22-23 

owl, Holly-

JANET JACKSON, 112 FleetCenter, Boston 
Aug 25-26 

SADE, INDIA.ARIE MGM Grand 
Las Vegas 
July 27 

JANET JACKSON, 112 

AEROSMITH, FUEL 

SADE, INDIA.ARIE 

Garden, 

Air Canara Centre, 
Toronto 
Adi. 2 

5125/S37.50 

S1,977,007 
S129.75/54175 

$1,884,117 
$87.50/S37.50 

$891,361 
$110.25/545.25 

$866,939 
(51,333,023 Canadian) 
$858.01/578.01 

Cynthia Woods Mitchell Pavilion, S838,833 
The Woodlands, Texas S85/S45 
Aug 30 

American Ai-lines Center, S743,730 
Dallas S75.25/S35.25 

30 

SADE, INDIA.ARIE Baltimote 
Aim 21 

Arena, Baltimore $678,192 
$75 25. S35 25 

DAVE MATTHEWS BAND, IGUANAS Delta Cerner, 
Salt Lake City 
Aug. 28 

$658,487 
$46.50 

38,743 
42,492 
three shows 

Clear Channel 
Entertainment 

31,795 Clear Channel 
42,219 Entertainment 
three shows 

32138 
35,086 
two shows 

Clear Channel 
Entertainment 

25,619 Clear Channel 
27,608 Entertainment 
two shows 

12,225 
12,846 

Clear Channel 
Entertainment 

14,112 
15,967 

14,413 
16,550 

11,840 
13,446 

Clear Channel 
Entertainment 

Clear Channel 
Entertainment 

Clear Channel 
Entertainment 

10,349 
11,390 

Clear Channel 
Entertainment 

14,161 
sellout 

United 
Concerts 
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INTERNATIONAL BUYER'S GUIDE 
Jam-packed with critical personnel and 
other information about every major record 
company video company. music publisher 
digital music company and seller of prod-
ucts and services for the entertainment 
industry worldwide A powerful tool $ 155 

INTERNATIONAL TALENT 
& TOURING DIRECTORY: 
The leading source for those who 

promote or manage talent Over 22 000 
listings from 60 countires include talent, 

booking agencies, facilities, services 
and products $ 125 

INTERNATIONAL LATIN 
MUSIC BUYER'S GUIDE: 
The most accurate reference source 
available on the Latin Music marketplace 
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in 19 countries $99 

INTERNATIONAL DISC/ 
TAPE DIRECTORY: 
The exclusive source for information in 
the manufacturing area of the music and 
video business Lists over 3000 profes-

sional services and suppliers $89 

RECORD RETAILING DIRECTORY: 
The essential tool for those who service 

or sell products to the retail music com-
munity . Detailed information on thousands 

of independent, chain store and online 
operations across the USA $ 199 

THE RADIO POWER BOOK: 
The ultimate guide to radio and record 
promotion Detailed information about 
every major radio station, record label 

and radio syndicator . Includes Arbitron 

information on top 100 markets $ 115 

MUSICIAN'S GUIDE TO 
TOURING & PROMOTION: 
Today's working musician's guide to 
clubs, tape/disc services, A&R, music 

services, industry websites and more 
$13.95 (Shipping Included) 
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QUEEN LATIFAH, SHAKIM 

AND THE ENTIRE FLAVOR UNIT FAMILY 
WOULD LIKE TO SEND OUR SINCERE CONDOLENCES TO 
ALL OF THE FAMILY MEMBERS, FRIENDS AND FANS OF 

AALIYAH DANA HAUGHTON 

'Your time on this earth was too short, but may 
our spirit continue to inspire those who were 
ched by your talent, beauty and hufieni 

We wou o like to extend our cidepes athy to the 
amilies of the  ri followr ing peo 

ANTHONY DODD 
ERIC FORMAN 
SCOTT GALLIN 
DOUGLAS KRATZ 

CHRISTOPHER MALDONADO 
GINA SMITH 

KEITH WALLACE 
LUIS MORALES III 

ee)s 
Designed by: ‘31P genœ.com 



Familiar Face Lends Hand To Merge's Superchunk 
BY MOIRA McCORMICK 
As Superchunk eyes the Sept. 18 

release of its eighth studio set, Here's 
to Shutting Up, the venerable rock 
outfit says that the key to longevity is 
staying independent. 

"It's being in control," says group co-
founder Mac McCaughan, who serves 
as its lead vocalist and guitarist. "Mak-
ing your own decisions about how 
much you can take—in terms of how 
fast you can get a new record out, doing 
press, doing promotions, touring." 

Superchunk is in a more felicitous 
position than many indie bands when 
it comes to determining its own fate, as 
the band operates its own successful 
independent label, Merge Records. It 
has an active roster that includes crit-
ical favorite Magnetic Fields. Merge 
was started by McCaughan and Super-
chunk bassist Laura Ballance in the 
band's hometown of Chapel Hill, N.C.; 
label headquarters were recently relo-
cated to nearby Durham. 

"A few years ago, we finally got to 
the point where the label would not 
lose any momentum even when we 
were on tour," McCaughan notes. 
"There are five other people who work 
at Merge besides us." 

Chicago-based independent Touch 
& Go manufactures and distributes 
Merge's bigger titles to one-stops and 

retail music chains: Matador Records, 
with whom Superchunk issued three 
albums in the early '9.0s, releases 
Superchunk's albums in Europe. 

For Here's to Shutting Up, Mc-
Caughan, Ballance, guitarist-vocalist 
Jim Willbur, and drummer-vocalist 
Jon Wurster turned to producer Brian 
Paulson, who'd helmed Superchunk's 
1994 release, Foolish. It's the first 
time the band has used the same pro-
ducer twice. While "working with 
someone different each time is inter-
esting to us, and adds elements of the 
unknown," according to McCaughan, 
deciding to go with a familiar face 
(Paulson is also Wilbur's housemate) 
had its advantages, too. "We're com-
fortable with Brian; we know his 
records sound good." 

The result is the glimmering guitar-

pop that is Superchunk's trademark, 
with intriguing new elements—such 
as the pedal steel guitar wielded by 
guest artist John Neff ofJapancakes on 
album track "Phone Sex." The band's 
songs are published by All the Songs 
Sound the Same Music, BMI. 

"It's a more mature Superchunk, 
more thought-provoking than in-your-
face," says Larry Mansdorf, buyer for the 
22-unit Newbury Comics chain, which 
Mansdorf says has a "long and rich his-
tory" with Superchunk. "It maintains 
the key elements that people dig: tight, 
smart, catchy songs. But it expands on 
what they've done in the past; the sonic 
expansion suits them well." 

First single is "Late Century 
Dream," released to radio as a CD5 
with three non-album cuts. Says Mar-
tin Hall, Merge's head of promotion, 
"We sent it to 75-80 commercial sta-
tions—we mostly service their spe-
cialty shows." 

Hall notes, "Superchunk had [pre-
viously] tried the route of 'let's see if 
we could really do a push to commer-
cial radio,' and it was a waste of money. 
It's hard to crack into [commercial 
radio] if you don't have the resources." 

Superchunk, which is self-man-
aged, is booked by Florence, Mass.-
based Bob Lawton at Legends of the 
21rst Century. 

Tracks. 
BEST OF SESSIONS: When people 
describe the live-performance 1V series 
Sessions at West 54th, words like "qual-
ity" and "eclectic" are among the more 
common adjectives used. The spirit of 
the program is captured admirably on 
the Columbia/Legacy compilation The 
Best of Sessions at West 54th. 
On the air since 1997, Sessions at 

West 54th is from American Public 
Television, which distributes the pro-
gram to various PBS stations and 
other public TV outlets nationwide. 
Repeat episodes can also be seen on the 
entertainment channel 'frio, which is 
available primari-
ly on digital cable 
and satellite TV. 
The series is 

named for the TV 
studio on West 
54th Street in 
New York City 
where the series 
is taped. Accord-
ing to American 
Public Television, 
Sessions at West 
54th is currently 
on hiatus but 
there are plans to 
tape new episodes later this year. 

The 13 previously unreleased songs 
on The Best of Sessions at West 54th 
represent the diversity of the talent 
that has appeared on the TV show. 

Featured on the album are tracks 
from Sheryl Crow ("Everyday is a 
Winding Road"), David Byrne ("I Zim-
bra"), John Hiatt ("Cry Love"), Ben 
Folds Five ("Brick"), Natalie Merchant 
("Wonder"), Suzanne Vega ("Cara-
mel"), the Mavericks ("Tonight the 
Bottle Let Me Down"), Ani DiFranco 
("32 Flavors"), Elvis Costello & Burt 
Bacharach ("Painted From Memory"), 
Shawn Colvin ("Diamond in the 
Rough"), Sine,ad O'Connor ("The Last 
Day of Our Acquaintance"), Ernmylou 
Harris ("Wrecking Ball"), and Lou 
Reed ("Set the Twilight Reeling"). 

"The challenge for us," says Legacy 
VP/GM Adam Block, " is to extend 
awareness for the album beyond peo-
ple who are fans of the show." 

In an effort to achieve that goal, 
Columbia/Legacy says it is will mar-
ket the set using various methods. 

At retail, Block says the focus will 
be on getting the album into listening 
stations. "Given the name value of the 
artists on this album, there will be 
built-in interest already." 

Says Tim Ziegler, director of mer-
chandising for the Seattle-based retail 
chain Hear Music, which counts triple-
A music as one of its specialities, "Most 
of the artists on the album are core 
triple-A artists. What will appeal to peo-
ple who buy this album is that they'll 

be getting live versions of the songs 
that are more intimate than what you 
hear on most live albums." 

Ziegler continues, "A lot of our sales 
are driven by the in-store experience. 
Most of our customers don't care 
what's a hit on the charts or if they've 
heard a song on [mainstream com-
mercial] radio. They're looking for 
music with quality and sensibility, and 
Sessions at West 54th has proven to 
be a show that consistently has that." 

'INetio separate companion DVD-
Videos — The Best ofSessions at West 
54th Street Vol. 1 and The Best of Ses-

sions at West 
54th Street Vol. 
2—were released 
in 1997 and 2000, 
respectively. 

Block says that 
the press will also 
be a cornerstone 
in Legacy's mar-
keting efforts for 
the Sessions 
album. "It may be 
fairly natural for 
this album to be 
embraced by the 
press because of 

the caliber of artists involved. We're 
aiming for album reviews at the 
expected media outlets." 

In addition, the album will be serv-
iced to triple-A and college radio. The 
Internet will be utilized via promotion 
on the Legacy Web site (legacyrecord-
ings.com) and e-mail to targeted 
groups. 

It wasn't an easy task to choose 
which tracks ended up on the album, 
says Columbia Records Group senior 
VP of A&R 'Elm Devine, who served as 
the album's co-executive producer 
with Monica Hardiman. 

Devine notes, 'We tried to create an 
album that shows how special the TV 
program is. First, we created a wish 
list of the best performances from the 
series. Then we contacted the per-
formers, who were generally support-
ive and cooperative. Then we had to 
decide on one song from the sets they 
performed on the show. We went with 
the most distinctive and exciting per-
formance, not necessarily the artist's 
biggest hit" 

That philosophy is at the heart of 
the TV series, Devine asserts. "Ses-
sions at West 54th is an oasis from 
music that's overexposed and over-
commercialized. The program is one 
of the last bastions for showcasing 
music apart from the star-hype syn-
drome that currently exists for a lot of 
live-TV performances. The artists on 
this show will always be selected based 
on the quality of their music, not on 
record sales." 
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Pete Yorn Keeps Columbia Smiling With Debut Set `Musicforthemorningaftee 
BY WES ORSHOSKII 
NEW YORK—Alt-rock newcomer 
Pete Yom recalls being struck by a 
most unsettling thought while lis-
tening to the final mix of his debut 
album, Musicforthemorningafter 
(Columbia), for the first time. 
"I'm sitting with [bassist and 

friend] Walt Vincent listening to all 
the tracks, and I was like, 'Dude, this 
record is all over the place. [The 
label's] gonna kill us.' " He explains, 
"We always hoped that people would 
get it, but we were also kinda like, 
'Maybe we're the only people who 
like this kind of music.' " 

That, of course, couldn't be fur-
ther from the truth. Since its March 
27 release, Musicforthemomingafter 
has become one of the most talked-
about and acclaimed albums of the 
year. It is currently No. 156 on The 
Billboard 200. 

Propelled by glowing reviews of 
Columbia's early advances and, 
more recently, by triple-A and mod-
ern rock programmers and MTV2's 
support of first single " Life on a 
Chain," the album has gone on to 
sell 133,119 copies thus far in the 
U.S., according to SoundScan. Its 
momentum seems to be building: 
VH1 recently added the "Life on a 
Chain" clip, and second single "For 
Nancy ('Cos It Already Is)" is near-
ing the top of the triple-A chart. ( It 
was also serviced to hot AC, adult 
alternative, and modern rock last 
month.) 
Yom was certain that his debut— 

a wonderful collection of midtempos 
and ballads boasting both an indie 
rock spirit and irresistible pop 
twists—was accessible enough to 
charm a mainstream audience. But 
the 26-year-old singer—the brother 
of artist manager Rick Yom—says he 
was also fully aware of the hurdles 
that the album and Columbia faced 
as the label launched his career. 

"You never know if your record is 
going to be one of those great 
records that gets lost in the shuffle," 
Yorn says. 'There's so many things 
that go into getting a record out 
there. Even if it's great, sometimes 
it doesn't get the attention it 
deserves from the label. I knew if 
anyone could get it out there, 
Columbia could. 

"And, ya know, I always believed 
in the record and imagined that 
[this level of success] would be pos-
sible," Yorn continues. "But I don't 
know if I had that kind of faith in 
people. I do right now." 

'MORNINGAFTER' COMES 
FIVE YEARS LATER 

Yorn's breakthrough was about 
five years in the making. After grad-
uating from Syracuse University 
with a speech communications 
degree in the spring of 1996, he 
moved to Los Angeles with some 
friends/bandmates. They were cer-
tain it would only take a matter of a 
few gigs before the labels came a-
knockin'. As those expectations went 

unmet, Yorn began to further hone 
his craft with steady gigs at L.A. 
singer/songwriter haven Largo, 
thanks to Adam Cohen—son of 

singer Leonard Cohen and a college 
pal of Yorn's—who passed some of 
his early demo tapes to the club's 
management. 

At the urging of Rick Yom—who 
now manages his younger brother 
with Dan Field at Artists Manage-
ment Croup in L.A.—Columbia GM 
Will Botwin visited the singer a few 
years ago at his L.A. home. Yom 
played him a few songs in his base-
ment, and Botwin agreed to sign the 
Montville, N.J., native almost imme-
diately after he finished. 

"It was just a gut feeling." Botwin 
says. "The guy is just good. It's that 
simple. I had no idea about where 
the record was gonna go in terms of 
his potential commercially. But I 
knew right away [that I should sign 
him]. It was a matter of, 'We'll fig-
ure it out later. Let's just agree that 
we're going to do something now.'" 

During the writing and recording 
of the Ken Andrews-produced Mu-
sicforthemomingafter, Yorn's songs 
(published by Boyletown Music, 
ASCAP) continued to evolve, im-
proving with each alteration, Botwin 
says. "[The album] continued to grow 
and grow and grow. We heard some 
demos that were good. We heard 
some rough tracks, and they were 
really good. He just kept upsizing our 
excitement. Every step of the way, he's 
exceeded our expectations. Our smiles 
just keep getting wider and wider." 

The week after his album—on 
which he plays guitars, drums, bass, 
and tambourine—debuted, Yorn 
joined Semisonic for a tour of the U.S. 
"At first, no one really knew who we 
were," he says. "There was, like, that 
one kid in the crowd, who's like, 'I love 
the record' and knows every song. But 
then it just started building." Yorn 
says that by the time the trek reached 
L.A., its final stop, the crowds were 
singing his lyrics back to him. 

After another opening stint with 
Blues Traveler, Yorn headlined a 
recently wrapped, MTV2-sponsored 
jaunt with DreamWorks act Ours. 
He is scheduled to play Late Night 
With David Letterman Sept. 24. 

Botwin says the plan at the mo-
ment is to keep Yom (booked by Don 
Muller and Jon Pleeter at L.A.-based 
Artist Direct) on the road and release 

a third and perhaps fourth single 
later this year. 
Musicforthemomingafter has also 

benefited from its inclusion in the 
Virgin Megastores' Virgin Recom-
mends program, a promotion high-
lighting the chain's employees' 
favorite current albums by develop-
ing artists (Billboard, June 2). 
Through July, the album was given 
prime endcap positioning, while its 
cover was featured (alongside new 
albums from Nick Cave, Nikka 
Costa, Whiskeytown, Basement Jan, 
and others) on signage in each of the 
chain's 21 North American stores. 
As part of the promotion, each 

customer who purchased one of the 
recommended titles received a free 
enhanced CD containing a track by 

'I always believed 
in the record and 
imagined that 
[this level of 

success] would be 
possible. But I 
don't know if I 
had that kind of 
faith in people. I 
do right now.' 

—PETE YORN 

each recommended artist. " For 
Nancy" was the Yorn track on the 
sampler. (Virgin manufactured 
60,000 copies of the disc.) 

During the life of the particular 
Virgin Recommends promotion that 
included Yorn, the L.A.-based chain 
claimed 8.5% of market share on the 
title, senior music product manag-
er Dave Carlin says. 

Simplicity and catchy lyrics are 
part of Musicforthemorningafter's 
attraction, Carlin says. "He's just got 
that folk-tinged pop-rock sound that 
really rings true. He's a fresh voice." 
Yom says he's completed the writ-

ing stage of his next album and has 
already recorded about six songs for 
the set, which Botwin says probably 
won't see daylight for at least a year. 

It's not lust where Shag's going 

It's how he gets there. 
With eBizJets, Shag has access to over 1,400 private luxury jets ready to get him airborne anytime, anywhere, 

within five hours. Guaranteed. All flights are operated by eBizJets Aviation, LLC and selected other Part 135 

certificated carriers. There are no management fees, no maintenance fees, and no financial risk. Bottom line, 

eBizJets is the most financially responsible way to travel. It's easy to see why Shag chose eBizJets. 

Call 1-877-EBIZJETS ( 1-877-324-9538) today...you will too. 
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Anticipatory service, gourmet cuisine and an intriguing new place to sleep in the city that never does. 

Aftuatt&musz 

Score. 
CRI CHANGES: Throughout the many 
changes in the classical music indus-
try and fluctuations of the retail mar-
ket of late, at least one tiny corner of 
the industry might have been expect-
ed to remain more or less unaffected: 
the handful of non-profit labels that 
exist to document contemporary 
music, funded by grants from public 
sources and private benefactors. In the 
U.S., the two best-known of these 
labels are Composers Recordings Inc. 
(CRI) and New World. But at the end 
of August, CRI announced the imple-
mentation of sweeping changes in-
tended to save the label from a finan-
cial situation that was growing 
increasingly precarious. 
Founded in 1954 by composers 

Otto Luening and Douglas Moore and 
arts administrator Oliver Daniel, CRI 
was established expressly to document 
the work of contemporary American 
composers, and innumerable com-
posers had their first recordings issued 
on the label. During the mid-'90s, CRI 
enjoyed ever-increasing visibility in 
the media, launching such highly 
touted series as "Gay American Com-
posers," "Emergency Music" (focus-
ing on non-academic, downtown New 
York City composers), and "American 
Masters"—a well-designed reissue 
series drawn from the label's back cat-
alog, arguably the single-richest 
source of recorded American music. 
While such initiatives—imple-

mented by former executive director 
Joseph Dalton, who left the company 
last year—reinvigorated the label's 

moribund image 
and release 
schedule, for the 
most part they 
did not translate 
into massive 

sales. In recent years, CRI has been 
burdened with the typical costs that 
any record company faces in doing 
business, including the storage of a 
substantial overstock of product, made 
worse by growing returns from retail. 

Other problems complicated the 
situation. In addition to maintain-
ing redundant storage facilities, 
CRI faced the costs of shifting 
inventory from Koch International 
to Qualiton last year and bore the 
burden of the sales freeze Tower 
imposed upon Qualiton and other 
independent distributors earlier 
this year. With debts mounting, the 
label was forced to reduce its staff 
to a bare minimum. In addition, at 
the end of August, CRI vacated the 
spacious lower Manhattan suite 
that had been its home for the last 
10 years, taking a smaller office in 
the same building. 

"This probably wouldn't have hit 
us as suddenly as it did if it weren't 

cri 

for the retail market," executive 
director John Schultz says. "We 
probably would have continued 
squeaking by, but when the Tower 
freeze went into effect, it was like a 
car slamming into a brick wall." 

Ironically, Schultz says that while 
retail sales plummeted, the label's 
fund raising and direct sales were on 
the rise. He recently consolidated all of 
the label's existing stock into a single 
fulfillment center in Plano, Texas, 
from which all orders—from both dis-
tributors and individual customers— 
can be fulfilled in 24 hours. With the 
resulting reduction in overhead, 
Schultz asserts, the label will be able 
to repay its debts while maintaining 
its current production schedule. "We 
realized, after weighing the scenario, 
that with these changes, we could 
actually survive without retail." 

The release schedule calls for seven 
new releases before the end of 2001, 
including individual discs by com-
posers Dan Welcher, Richard lbens-
ing, Eleanor Cory, and Andrew Wag-
goner, as well as three releases in the 
Blueshift jazz series introduced this 
year. CRI plans to issue 30 new discs in 
2002, making use of freelancers for 
design and possibly for marketing and 
promotion as well. CRI also launches 
a retooled, more user-friendly Web site 
(composersrecordings.com) Oct. 1. 

Significantly, CRI will continue 
maintaining its policy of keeping all 
recordings available continuously—if 
not necessarily literally—in print. "If 
I'm out of a CD that only sold 10 copies 
last year," Schultz says, "then to go and 
re-press 1,000 copies doesn't make 
sense." Instead, CRI will invest in CD-
R duplication equipment, creating 
copies on demand to fulfill orders 
taken via the Web site. 

"That disc will be deactivated at 
retail, because today most stores 
aren't going to order it anyway," 
Schultz says. "But a consumer will. 
We already have the booklets on hand, 
so the only thing missing will be the 
artwork on the CD itself. That way, we 
can always fulfill our mandate of keep-
ing everything in print—but what 
you're doing is turning it into a spe-
cialty item, handling it the same way 
you would a prized antiquity." 
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[F ollege students have always stood at the forefront of social change. In 

the turbulent 196os, civil-rights, 
women's- liberation and anti-

Vietnam banners soared high at campuses 

across the country. Recent hot-button 

issues such as affirmative action have 

embroiled students and led to protests, sit-

ins and petitions. 

Alongside their role in often emotional 

political debates, college students have also 

served as cultural trendmakers. Napster's 
popularity and notoriety, for example, 

sprung from dorm rooms with high-speed 

Internet connections, forever changing the 

way we seek out music. 
With this in mind, record labels recog-

nize that college students are often key in 

building a buzz for their new and develop-

ing acts. College-oriented promotions factor 
into the majority of label marketing cam-

paigns and typically include a combination 

of radio, retail, Internet, touring and 
lifestyle programs. 

GRASSROOTS PROMOTION 

For the independent label Beggars Ban-

quet U.S., which specializes in British acts 
such as Badly Drawn Boy, college promo-

tions are "part and parcel" of overall mar-
keting strategies, says CEO Lesley Bleakley. 

In addition to releasing albums to college 
radio, the label hires outside companies 
such as the San Diego, Calif.-based Holiday 

Matinee to put up posters and hand out fly-
ers in college markets. The company also 
targets regional video shows and retailers 
located near campuses. All of these pro-

grams, Bleakley says, serve to build up 
interest in an artist and can potentially lead 

to a more commercial fan base. 

Beggars act Tindersticks has been highly 

involved in college marketing in the U.S. 

Though the rock group, which formed in the 

early 19905 in the U.K., has garnered a well-

established popularity at home, it hasn't 
immediately translated across the Atlantic. 

The band's keyboard player, David Boulter, 

says that college radio here is "the only way 
a band like us can get any real coverage. It 
is the only alternative radio available in this 

country." 
College radio is also a key component in 

marketing for the label Nettwerk America, 

a 50/50 venture with EMI whose roster 

includes Coldplay. The label's head of mar-

keting, Marie Scheibert, says, "College radio 

is definitely a cutting-edge, tastemaker 
thing. A lot of these stations are creating a 
buzz for a national audience." 

Tinderaticke 

Certain college markets are known for 

their willingness to play particular musical 

genres. For instance, Scheibert says that a 

roots-rock record will invariably be suc-
cessful in North Carolina's Chapel Hill area. 
Maintaining visibility for an artist is crucial, 

she adds, because the I8-to-24-year-old 

Matador is called Preston School of Indus-
try, recalls that Pavement played a show at 
Princeton and was paid $5,000. But playing 

Focused Marketers Attract A 
Knowledgeable Audience 

demographic includes very active music 
consumers. "ICollege-age crowds' are out a 

lot, and they see a lot of shows," she says. 

"In the case of our !new pop/rock adj Sense 
Field, right now, we have them out on a tour 

starting this month. Even though these dates 

aren't on campuses, we'll be sure to get the 
word out on campuses." 

Though Nettwerk is working closely with 

the LA.-based company Filter Marketing on 

the Sense Field campaign, the band has also 
been recruiting its own street team, says the 

group's guitarist Chris Evenson. "We've 
solicited fans through our Web she. Most of 

them are college-age," he says_ "Kids are 

smart. They can tell if someone is paid to 
tell them about a band." 

In keeping with this philosophy, the indie 

Matador Records (Belle 6 Sebastian, Mog-
wai) has an internship program for college 

students interested in informing their peers 

about the label's projects. The company 
does not particularly target college stu-

dents, though, when formulating marketing 
strategies, says Christina Zafiris, Matador's 

director of marketing and new media. "We 
target people who appreciate music," she 

says. "The colleges are hit as a natural 
extension." 

Matador's Internet program is likely to 
interest students because solid Web con-

nections on campuses allow them to enjoy 
enhanced media. Zahris says, "Some of our 

bands have really long songs, and MP3s can 
take a long time to download without these 

large bandwidths." 

College shows are the best way to target 
the "under zi" crowd, she adds. "Getting col-

lege shows is harder for a new act. There's 

only a finite number of shows to have," she 

says. "But artists like to play college shows, 

and normally they pay well." 
Pavement co-founder Scott Kannberg, 

who recently started Amazing Grease 
Records and whose latest musical project on 

Setue Field 

shows lat schoolsl "in the middle of nowhere" 
is especially important, he says, because 

that's "the only thing these colleges have." 

TEAMWORK 

Kannberg considers word of mouth the 
most important way of generating support. 

The concept factors into all of these 
independent-label college strategies and 

figures strongly in major-label marketing as 
well. Virgin Records utilizes a 3o-member 

college-student marketing team in top 

o 

o 
o. 

o 

nationwide college markets. LeeAnn Wong, 

a former Virgin college rep herself, is now 
the label's college-marketing manager. She 

recalls that while she was a rep at UCLA, she 
was "always talking to 'UCLA's newspaperl 

The Daily Bruin about getting reviews and 

trying to set up interviews with artists." 

In addition to press relations, reps also 

set up college radio interviews, target local 

retail and lifestyle stores with artist para-

phernalia or samplers and coordinate cam-

pus appearances. 

Atlantic Records has two rep systems, 
one for alternative and one for urban music. 

Paula Abdalas, who coordinates the alter-

native, 35-to-40-member system as associ-

ate director of college marketing, says that 
reps "know where their fellow students 
shop, eat and listen to music. We look to 

them for ideas on how to promote artists in 

their community. Some gather E-mail 
addresses and send out newsletters once a 

month." 

The 42 urban college reps are involved in 
similar programs, says Atlantic's manager 

of urban college marketing, Chris Washing-

ton. "We've done a lot with athletic depart-

ments, giving away CDs at halftime," he 

adds. "Sometimes, we'll send a CD single to 

the band directors, and it may get into their 

routine at the football game. It's all about 

branding a label and a label's artists into 
the minds of these kids." 

MAJORING IN MARKETING 

Many labels specifically work with out-

side firms, such as the N.Y.-based Zilo Net-
works, to increase student recognition for 
their acts. Zilo's president/co-founder and 

creative director, Campbell McClaren, 

explains that his company's three-tiered 
approach "on television, online and on cam-

pus" benefits labels by reaching more than 

4 million students and approximately 200 
campuses. 

Zilo TV is a college television network 

featuring entertainment, music and come-
dy shows, while Zilo.com features streaming 

media and content and promotes upcom-
ing Zilo events such as the Venus Women's 
Tour, the College Music Awards and the 

Smackdown! College Music Tour. 
Participating Venus Tour artists will "get 

a chance to be in front of three-quarters of 

a million Web visitors, plus will have all the 

tour support on campus," McClaren says. 
"We'll also be putting together a tour doc-

umentary, which will end up on our TV net-

work" 

The bi-weekly Southern California news-

paper Campus Circle can additionally cre-
ate exposure for artists in a number of 

ways. The company's VP, Sean Bello, says 

that if a label places an ad, a variety of 

"value-added promotions" are offered. (The 
magazine also helps secure label advertis-

ing for 17 other college-oriented publica-

tions nationwide.) 

One offer is the inclusion of a track on 
Campus Circle's CD sampler. The series' first 

title was Music lc% and the company is cur-
rently compiling Music log. The sampler is 

available for free at campuscircle.net. The 

company also passes out gift bags—includ-

ing CD promos, stickers or other branding 

materials—on campuses and at events such 
as movie screenings. 

"We're known as the developing-artist 

publication," Bello says. "A lot of these bands 
aren't getting major airplay. Record people 
need to have alternative plans of action to 
get their artist known out there" • 
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5 Worlds 

CANNI 
Cold Vei 

ORCHESTRA 

Ult 

my life nith the THRILL KILL MIT 

MY LIF 
Reincar 

FIREW 
Psycho 

MIKE L 
Vernacub 

Straight out of Brooklyn, 
Combining Jazz, World, and 
Electronica to create 
the sound of Revolution' 

A Top- I 0 CM) smash! 
Raw, original, unforgettable. 

Produced by Company 
Flow's El- P. 

The first studio album in 4 
years. TKK have sold (and 
scanned) over I million records. 
6 week tour beginning Oct. 1st 

- WITH THE THRILL KILL KULT 

ation of Luna 

ER 
•harmacology 

DD 
r Homicide 

Firewater are back with their 
3rd album, already a critical 
and college radio hit! 

"Psychopharmacology exudes a 
debauched and highly addictive 
pathos" -AP 

Like mad. the Anti- Conquest 
continues! Touring around the 
globe in 2002. 

E 

;E:MEIP 
PICIfflrEID 

GOD FORBID 
Determination 

AESOP ROCK 
Labor Days 

PIGFACE 
Best of Pigface 

THE DAMNED 
Grave Disorder 

VARIOUS ARTISTS 
Trance Global Naton 6 

One of the most talked about 
new metal acts On the 
Metallennium tour now! 

MEDIA 

Rumbling at you like the 

F-Train past 2nd Ave. 
Touring worldwide now. 

+ years of Pigface. Disc I 
includes performances from 
Trent Reznor, Flea, Jello Biafra 
and Orge ( skinny Puppy) plus 
many more. Disc 2 includes 
80% unreleased material and 
features Dean Ween fWeen) 
and Black Francis ( the Pixies). 

Brand new release from these 
legendary punk pioneers. 
On tour this Fall. 

A look the history of trance in 
the US with some of the best 
tracks from the series. The 
songs are either previously 
unreleased remixes or hard to 
find originals. 

Amara:plea 

ICED EARTH 

Horror Show 

VARIOUS ARTISTS 
Superrappin' 2 

1MISSION: One 

MESHUGGAH 
Rare Trax 

VARIOUS ARTISTS 
Music for Moving Images 

The latest release from 
America's premiere power metal 

act. On tour with Judas Priest! 

MEDIA 

GrooveAttack/Superrappin 
presents Superrappin 2... 
Independent hip- hop at 

its finest. 

MISSION: on tour across the 
US & Canada Aug - Oct 2001 
www.insiduous.com 
- Bas Bombing 
Foreign Legion 
' DJ Serg 

Razed High 
Headnodic 
Dr. Abacus 
Psychokenetics 
DJ Design 

Catch Meshuggah on tour with 
Tool! Pick up their hot 
releases Rare Iran 
and Chaosphere. 

i e_, 
AtAl I. A , , 

A double CD of new mixes and 
deleted vinyl from the like's of 
Organic Audio, Tim Love Lee, 
Runaways UK & Darkhorse. 

A 
»ERIC& 



MAURO PICOTTO 
The Album 

MORCHEEBA 
Back To Mine 

An eclectic collection of sublime downtempo 
grooves that have inspired Morcheeba to great 
commercial and critical acclaim. 

TAUCHER 
High Tide & Low Tide 

Internationally renowned DJ and trance 
producer delivers his US artist album debut, 
with this collection of uptempo and melodic 
deep trance anthems. 

caroline 
DISTRIBUTION 

Imagine Sasha & Oakenfold in a 

blender. Features " Komodo" & 
"Proximus". 

* 

1>e 

The incomparable SOILENT 
GREEN take sheer musical force 
to new heights on their new 
album coming September 18th. 

RELAPSE 

VARIOUS ARTISTS 
Radikal Hardcore 

CAROLINE EAST: 104 W. 29th Street, New York, NY 10001 
p.212-886-7500 • f.212-643-5563 

CAROLINE WEST: 6161 Santa Monica Blvd.. Los Angeles, CA 90038 
p.323-468-8626 • f.323-468-8627 

100% blood- pumping European 
monster dance hits, featuring 
Voodoo & Serano, Mauro 
['icon°, & Fatboy Slim's remis 
of 'I Get [ ve'. 

Featuring the singles " Truly 
Unique" and "Elevator Music" 

ith guest appearances from 88 
Keys, and DJ Khalil of 
Self Scientific. 

EED 

Tra 
USA 

blank Kelf-'15 

VARIOUS ARTISTS 
Trance Mix USA 2 

Mixed by Blank & Jones. 
Features Thrillseekers, Delerium 
with Sarah McLachlan, Timo 
Maas, and more. 

Filmmaker Vincent Gallos debut 
album of enchanted 

instrumentals and delicate 
singer-songwriting... 
out October 2nd. 

we, 

SOILENT GREEN 

Deleted Symphony for the Beaten Down 

ASHERU & BLUE BLACK of the UNSPOKEN HEARD 
Soon Come 

VINCENT GALLO 
When 



MUSIC GOES COL LEGE 
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-Au.eAtNit 
The Market Thrived. On Independence And Variety 

By Bram Teitelman 

ith its broad scope of program-

 mingradio  acnodn tinuusei cs malt ogtehnr ri ve se , ocnolvlaegrie 

ety. Ranging from the smallest 

carrier-current signal broadcast to the 

school cafeteria to stations in major mar-
kets whose programming influences com-

mercial radio, college radio embraces the 

underground while preparing both artists 
and station staff for careers outside of it. 

There are approximately 650 college and 

non-commercial stations that actively 

report their playlists to labels and college 
radio trade magazine CMJduring the school 
year, with that number declining to about 
300 during the summer. Of those stations, 

many fill their niche by playing true alter-
native music—artists on smaller labels that 

won't receive commercial airplay and sub-
genres of music such as metal, electronica, 

jazz and underground hip-hop. In some 
markets where there are no 

commercial modern-

rock stations, 
college 

radio fills 
the gap, 

playing music 
chosen by 

music schedul-
ing systems like 
Selector. Still other 

stations are com-
pletely freeform, 
bound only by com-

munity standards and 

the imagination of the 
jock. 

Many stations feature 
block programming, 

which increases the vari-

ety of music, allows lis-

teners to tune in at a 

specific time to hear 
their preferred genre, 
and allows disc jock-

eys to play the music they're 
most passionate about. Others are Nation-
al Public Radio member stations. And some, 

such as WXPN Philadelphia and WDET 

Detroit, are professionally staffed with full-
time employees. 

AT YOUR SERVICE 

Like commercial radio, college radio is 

serviced by a number of labels. However, 
due to the number of stations, many of the 

labels use independent promoters that 

specialize in college promotion, such as the 
Syndicate, McGathy, AAM, Planetary, 

Vision Trust, Team Clermont, Howard 
Rosen and Fanatic. Many of the major 

labels say they focus on a core of about ioo 
of the larger and more influential stations, 
leaving the independent promoters to con-
tact the rest. Some stations specialize in 

specific genres, such as the predominantly 
Triple-A-themed WDET, WRTI Philadel-

phia's blend of classical and jazz, and the 

hard rock—oriented WSOU South Orange, 

and are targeted accordingly. But, the inde-
pendent mentality of college radio doesn't 
guarantee that a band will automatically be 
added to a station. " If it's good, we'll play it, 

if it's not, we don't," WUSM Hattiesburg, 
Miss., music director Clinton Kirby says, 
summing up a common mindset of college 

programmers. 

Signals like WICB Ithaca and KLSU Baton 
Rouge are the only dedicated outlets in 
town that play modern rock, so their 
playlists skew more mainstream. WICB co-

music director Chris Ward says that he and 
co-MD Andrew Stienthal try to tend to both 

the commercial and specialty sides, lean-
ing about 65% modern to 35% tradi-

tional college music. WICB also mir-
rors commercial radio in that it 

runs on Selector, a program used 

by the majority of commercial 
stations, with the top artists 
receiving 20 spins per week. 

In addition to CMJ, WICB 
looks to Billboard and 
other radio trades to 

keep up on commercial 

trends. 

BUILDING BANDS 

One undeniable truth is 
that college air-

play can help 

build bands 
and influence 

sales. "A lot of 
airplay that new 
and breaking 

artists get begins 
at the college 

level," Reprise 
director of college 

radio promotions 
Carlyn Kessler says, 

pointing out that sales 
of Nick Cave and the 

Bad Seeds' latest album, No More Shall We 
Part, were tied directly to college airplay 

and the format's power to inform fans. 

Interscope national director of college 

promotion Lenny LaSalandra singles out 
Jurassic 5, a hip-hop collective that, with a 

No, t record at college radio and minimal 

commercial support, sold nearly 350,000 

copies of its debut album, Quality Control. 
NT national director of college and loud 

rock Tom Mullen says that he could see 
from SoundScan numbers how college 
radio influenced sales of the band Noth-

ingface, finding sales jumps in markets 
where the band got only college airplay 

WSOU, which has been popular enough to 
Continued on page 34 

The Campus Tour 
Live Slims Can Make And Break Artiata 

M
usically enlightened and adven-
turous to a fault, college students 
remain a prime target for touring 

artists, with a built-in fanbase that 
not only gravitates to established acts but 

helps break new ones. 
Acts that have used college markets as a 

key developmental cog include Harry 

Chapin, America, Jackson Browne, REM., 

Hootie and the Blowfish, Phish, Counting 

Crows and Dave Matthews Band. Today's 

equivalents as campus favorites are Sum 41, 
Fuel, Vertical Horizon, Pat McGee Band, Sis-

ter Hazel, Ekoostic Hookah, Agents of Good 
Roots, Fighting Gravity, Lifehouse, Uncle 
Kracker and Weezer. 

"The college market has always been a 
vital circuit for as long as I've been working 

in this business," says Kevin Daly, agent at 
Monterey Peninsula Artists. "This market 

plays a very important role for artists who 
want to tour outside of the major markets." 

The college touring scene remains very 
strong. "For a lot of artists, playing colleges 

and universities is very important, because 

these are the people who buy their 
records," notes Harris Goldberg, president 

of Concert Ideas in Wood-

stock, N.Y., one of the coun-
try's leading talent buyers 
for the college market. "For 

Britney Spears, it's not so 
important; for 3 Doors 
Down, it's very important." 

In most instances, col-
leges are represented by 
a student- run campus-
entertainment board, 

which oversees which 

acts are brought to the 
school. " Most of the 

time, the campus-

entertainment boards 
contact us and we go 

over their budgets, 

wants, desires and 

dates to find out who 
is available in their 
price range," says 

Goldberg, a 25-year 
veteran of booking 

talent for the college 
market. Budgets range from 
$2,500 to over $roo,000, depending on the 

size of the school and the nature of the 

event. 

"It ranges from homecoming and 'spring 
fling' events to coffeehouse acoustic 

shows," says Adam Tobey, also with Con-

cert Ideas. "Events and budgets run the 

gamut in all directions." 

Often, established national or even 

superstar acts will play major college are-
nas and stadiums, but, in most of those 
instances, an outside promoter comes in 
and leases the facility with no involvement 

from student entertainment boards. "I get 
calls all the time from !entertainment 
boards! saying, 'The Chili Peppers just 

By RAY WADDELL 

played the University of XYZ; why can't we 
get them?' They don't understand it was a 

straight rental deal with an outside pro-

moter," says Tobey. 

With College Fans 

CAMPUS EXPERIENCE 

Unlike a mainstream concert promoter, 
campus talent producers aren't looking to 

make a lot of money off concerts. "I would 
say that, 90% of the time, they're shooting 

just to break even," says Tobey. "They want 

to make concerts part of the campus expe-
rience, and, if they lose a little money, it 
goes in with the lentertainmentl budget." 

ire171",A-lr- 

deee*rW-eri* e voc, 
EastCoust 
ENTERTAINMENT 

Lee Moore, president of East Coast 

Entertainment, a booking agency special-

izing in the college market, agrees that it's 

a diverse market. "To try and stereotype 

them as buyers is difficult, because there 

are a variety of buyers looking for a vari-

ety of talent," Moore says. "There are a lot 

of acts out there that play these colleges 
that are big enough to need representation 
but still take a lot of work. Our biggest 

problem is trying not to take on more than 
we can handle." 

Peter Pappalardo, agent for the Pat 

McGee Band at Artists Group Interna-
tional in New York, says any act can work 

well on campus, as long as budget and 

production constraints are met. "Some-

times, we have to worry about produc-
tion," Pappalardo admits. "These !enter-
tainmenti boards change every year, and 

there's someone new running it, so you 
worry if the show will go off without a 

hitch." 

Others don't see production snafus as 

a major pitfall. "Most of the people we 
work with at colleges have a student-
activities board that is well-trained and 

has done this before," says Monterey 
agent Daly. "Either that or we go through 
a middle agent whose job it is to educate 

them. There are probably 15 to zo agen-
cies out there who specialize in this." 

Pappalardo says two indications as to 

whether an act is building at the college 
level are the number of CDs sold at shows 
and whether the act can come back into the 

market off-campus and do decent business. 
The Pat McGee Band currently plays as 

many as 40 college dates annually and con-

tinues to build. 

"Pat always sells a lot of CDs at his 
shows," he says. "We'll play a college gig in 
a town that's not part of the regular tour, 

then we'll go back in after a certain amount 

of time and see how we do with a hard-
ticket show at Ian off-cam-

pusl venue suitable for 
Pat." 

According to Pappalar-
do, as many as half of cam-
pus shows are free, which is 
not necessarily a bad thing 
for the act. " In an ideal 
world, we like events that 

are free for students. We 
generally let the schools dic-

tate the prices, because 

they're all funded differently. 
Sometimes, they charge a $5 

fee to offset expenses, but 

most are not looking to make 
money. They're providing a 

service to students." 
Fuel is a band that understands 

the value of the college market, 

according to Daly. " Fuel has 
played a lot of college dates and 

done them successfully," he says. 
"Their philosophy is warm bodies 

are warm bodies, whether it's on a 

college campus or in a major metropolitan 

city. Fuel is not precious about doing 

major-market tours—whether it's 2,000 

kids in Boone, N.C., or Philadelphia, it 

doesn't matter." 

Daly says college audiences are "very 
receptive" to new talent, and when a 

band like Fuel, now on its second plat-
inum album, comes to town, it is a big 
deal on campus. "Most of these schools 

only do four or five shows a year, so when 
a band like Fuel comes, it's a very special 
event." 

Continued on page 34 
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SNEAKER 
PIMPS SICK 
the FIRST SINGLE from the forthcoming album BLOODSPORT 

coming soon. Produced by Line Of Flight with the assistance of Flood 

(Depeche Mode, U2) and Jim Abbiss ( Bjork, DJ Shadow, U.N.K.L.E.). 

www.sneakerpimps.com 

AIM> 
niosters 

RHYTHM 
MASTERS 
The debut album DISCONNECT YOUR HEAD features a seamless 

collection of filtered house grooves, electro-breakbeat throwbacks and 

just a touch of hip-hop spice. Includes the singles The Underground, 

Heavy Soul and soon to be released Ghetto. 

www.rhythmmasters.com 

RUSTICOVERIONES 

RUSTIC 
OVERTONES 
Punk soul from Portland, ME. Always on Tour. 

The debut Tommy Boy album Viva Nueva in stores now. 

Produced by Tony Visconti, David Leonard and Rustic Overtones. 

Catch the video for the single "C'mon" on MTV2 & Much Music USA. 

www.rusticovertones.com 

www.tommyooy corn 



MUISI ES TO COL LEGE 

Video Thrills 
The Radio Star 

Student-Run Shoum And College-Oriented Network6 
Are A Piece Ot The Promotional Pie 

By Deborah Russell 

E
n the sport of music-video promotion, 
giving a clip "the old college try" can 

score key points for an artist who's got 
limited access to the national playing 

field. The college game is not a sure bet, 

however, and seasoned players warn that 

participants must be prepared for the 
unique challenges that come with the ter-

ritory. Hundreds of programs—ranging 

dramatically in quality control and level of 
influence—are produced by college stu-

dents for college students on campuses 

from coast to coast. In addition, young cor-
porate entities, such as Atlanta's closed-

circuit College Television 

Network (CTN) and New 
York's Burly Bear, have 

built their own "one-stop 

shops," which help labels 

get their underground and 
left-of-center videos to hun-

dreds of campuses and mil-

lions of viewers via multi-
market network operations. 

College video shows clearly 

hold a potent attraction for 
labels. Their demographically 
specific, often captive and opin-
ionated fans tend to demand a 

level of eclecticism and variety that 

is at direct odds with the mass-
appeal mindset of such national pro-
grammers as MTV and its decidedly 
funkier—but still mainstream—cousin, 

MTV2. 

PEER PROGRAMMING 

"My viewers will cuss me out if I play 

anything commercial," says Liza Goncalves, 
executive producer, music director and 

host at the urban-skewing show The 

Avenue, which originated in 1992 at 
Philadelphia's Drexel University. Goncalves 

started as a camera operator on the pro-
gram during her freshman year. Now, the 
Drexel grad owns the show and produces 

it under the auspices of her own Evolution 
Engine enterprise. The Avenue reaches 
about 800,000 households in the metro 

PhiIly area, and Goncalves is working to 

grow her business into a commercial and 

video-production house. 

Programming for one's own peers 

impacts more than just a show's playlist, 

says J.C. Lynch, executive producer for 

Video Spot 1, which originated at Georgia 
State University and now reaches students 

at the campuses of Georgia Tech, Fort Val-
ley State and Morehouse College, among 

many others. Lynch's team of former fel-

low Georgia State students also produces 
such shows as Club Hot Spot and Groove 
Spot, covering a wide range of musical gen-

res. 
In pitching their programming slate for 

time slots on cable outlets throughout 

Atlanta, Lynch's team avoids times when 
the majority of their viewers would be in 

the classroom. 

The programmers' credible and informed 

connection to the audience provides the 
kind of inside access to campus tastemak-

ers that labels can't achieve on their own, 
Lynch says, noting, "We were students too, 

and we know how it works." 
With the support of parent company 

Phoenix Media, Lynch 

hopes to 

syndicate 
his "dirty South vibe" 

throughout several South-

eastern states, even as he 

focuses on upgrading his 
internal operation to bet-
ter facilitate live-concert 

remotes and other off-

site programming. He's 

also outfitting more 
editing bays with the 

goal of attracting additional business 
from the Atlanta production community. 

Goncalves and Lynch both report to the 

music-video programming guide CVC 

Report, and they maintain a level of quali-
ty control, staff consistency and cohesive 

identity. That can be lacking at the college 
production level, notes independent pro-

moter Aron Golds of LA.-based firm Tele-

motion. College students—including view-

ers and budding programmers—are 

transient by their very nature, which can 

make a promoter's job incredibly challeng-

ing, he says. Summer months tend to be 
dark or reserved for reruns—and that's bad 

news for labels with clips timed for sum-
mer release. 

"A good show one season may not exist 

the next season; and even if they are pro-
gramming during the summer months, it's 

tough to know exactly who's watching," 
says Golds. 

It's also tough to gauge a program's 

effectiveness when it comes to album sales, 

Golds notes. " It's hard to isolate the impact 
of videoplay, because you're typically get-

ting college radio in the same market and 

nobody really takes the time to analyze the 
direct correlation between SoundScan and 
college videoplay," he says. "But, we're still 

going for that market saturation, and video-

play is important, absolutely." 

RADIO'S STEPBROTHER 

Programmers inter-

viewed for this story con-
cur that college radio 
tends to outshine its 

video cousin when it 

college TV network Burly Bear. Foisset's 

show reaches approximately 500 institu-
tions from L.A. to NYC via campus and 
metro cable systems in markets that are 

heavily dominated by a college population. 

"But for labels to have a 'college video staff 
is not really common." Foisset says with a 

knowing laugh. 

Brian Archer, who does special promo-

tions at San Francisco indie Fat Wreck 
Chords, can't even conceptualize the real-

ity of a "college video-promotion staff." 

With a servicing list of more than zoo indi-
vidual shows for a single video, Archer says 

he relies on such indie promoters as Rive 

and Sudden Impact for support. (His roster 
of hardcore bands rarely sees mainstream 

exposure, and he's even taken to produc-

ing various-artist clip reels to sell at retail.) 

The decision to shoot a video is made on a 
case-by-case basis, he says, adding that it's 
best to spend money on a band with a 

simultaneous tour and a single release at— 

yep—college radio. 

Burly Bear's Foisset, a former college DJ, 

knows both sides of the audio/video equa-
tion and says he understands why labels 

still tend to emphasize college radio over 

video. 
"Radio DJs can receive a CD in the mail 

and program the song that same day—that 
very hour, in fact—while a TV programmer 

might have to delay airplay for several days 

or even weeks, depending on the produc-

than 1,800 locations in university-

controlled student unions, fitness centers 

and dining halls; the programming is audit-

ed by the A.C. Nielsen Co. 
The CTN playlist tends toward main-

stream hitmakers with stricter standards-
and-practices than those enjoyed by its 

underground guerrilla counterparts. But 
the playlist is still flexible enough to pro-

vide an opening for such indie-leaning acts 

as Prime sth. " It's great, because CTN 
stepped out on this band with virtually 
nothing to support it," Reprise's Goldfein 

says, "and the band's manager is totally 
into it." 

Airplay on these multi-market networks 
gets an otherwise unseen clip in front of 

thousands of demographically ideal view-
ers around the country in one fell swoop. 

The fact that Burly Bear and CTN are legit-
imate businesses operating out of 

corporate—as opposed to campus— 
facilities is another key bonus for label and 

promotion personnel. Dealing with a con-
sistent staff and a well-oiled machine from 

year to year simplifies the college-video 

strategy. 
CTN, which recently moved from New 

York to Atlanta, also boasts other attrac-

tions for the labels. The Net recently 
launched its Music Binge Tour with such 

sponsors as Best Buy, Visa, Nintendo and 

more. CTN targets specific campuses for the 
package tour, selling tickets directly to stu-

"I think there are certain types of music that college students 

are interested in; they want a more eclectic mix. Sometimes, I'll 

program some new jazz or folk, just to keep it interesting."  

-Tim Foisset, Barb, Bear 

College Teleuiedon 

Network ((TN) not only aire uideoe 

but alao organizes evento and tour& 

comes to currying favor from the promo-

tional powers-that-be. "Radio will always 

be the sure bet," with regards to free con-

cert tickets and other promotions, says 

Video Spot t's Lynch. But he won't give up 
the fight and is working to establish cross-

promotional ties at the retail level to bet-

ter accentuate his value to the labels. And 

both he and Goncalves regularly produce 

and promote local concerts and community-

oriented events, much like their counter-
parts in radio. 

"Promoting to radio is a well-established 

system; the machine is already in place, and 
it's proven that it works," says Tim Foisset, 
producer of A/V Squad, which airs on the 

tion and airplay 

schedule of the 
show," he says. 
But the former DJ 

maintains strong ties 
to his own radio past, 

using the College Music 

Journal charts to build 
his indie-leaning video 
playlist. "I think there are 

certain types of music that 

college students are inter-

ested in; they want a more 
eclectic mix," he says. "Some-
times, I'll program some new 
jazz or folk, just to keep it 

interesting." 
Foisset's left-of-center strat-

egy has worked well for such 

independent labels as Emperor Norton, 

Wind-Up and SpinArt. And such major-
label acts as Atlantic's Matthew Good Band 

and Reprise's Nick Cave have found a valu-

able ally in Burly Bear. 

MULTI-MARKET NETWORKS 

"I have substantial bands, but I also have 

a lot of videos that don't get airplay Ion the 

national level)," says Dana Goldfein, direc-

tor of video promotion at Reprise. She also 
relies on Atlanta's College Television Net-
work as a key component in her video plan. 
CTN reaches more than a million students 

daily at about 800 institutions nationwide. 
Content is delivered via a closed-circuit 

network of CTN monitors installed in more 

dents and shooting original programming 
for future airplay. Our Lady Peace and 
American Hi-Fi are counted among Binge 

Tour performers who enjoyed a high profile 
on the network as a result of their stint on 

the tour. 
CTN also has pacted with NBC to provide 

musical acts for its extreme sports extrav-
aganza The Gravity Games. Lit, the Mighty 

Mighty Bosstones and Smash Mouth are 
among the acts CTN has inked on behalf of 

the labels, upping its profile and proving 

its value. 

The move seems to be working. At 
Reprise, Goldfein notes that she's receiv-
ing increasing feedback from label col-
leagues outside the video department, 
which is an encouraging trend in the legit-

imization of college video programmers. 

"My head of marketing and co-CEO both 
have these networks on their radar," she 

says, adding that Burly Bear and CTN are 

now regularly written into artist marketing 

plans from the outset. 

"When a band hits, everyone wants to 

take the credit," says Nick Schittone, VP of 

broadcasting at CTN. And whether a hit can 
be attributed to the individual efforts of the 

publicity, marketing, sales, radio or video 

initiatives, Schittone says he is satisfied to 
know that college video is garnering 

greater respect among the label partners 
who.provide much of the content he airs. 

"We're just happy to be part of the formu-
la," he says.. 

Spoken like a true team player. • 
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MUSIC G 0E S T C O L L E G 

THE RADIO MARKET THRIVES 

Continued trom page 30 

be voted Station of the Year in a Rolling 

Stone readers poll, has juiced sales in the 

New York market for countless bands 

before commercial radio started spinning 

them, including Sevendust, System of a 
Down, Static-X, Godsmack and Slipknot. 
Atlantic director of college promotion, and 

former WSOU MD, Anthony Delia points 

out that metal airplay at college radio can 
be linked to the genre's resurgence. 

In addition to influencing sales, college 

radio also gives early exposure to bands 
before they get signed. WUSM was the first 
station in the country to spin Universal's 

Afroman, currently climbing the modern-

rock chart with "Because I Got High." WICB 

promoted and did many shows with Nine 

Days before the hit "Absolutely (Story of a 
Girl)" broke. WSOU airplay was instrumen-

tal in getting bands such as Columbia's 
Stereomud and Roadrunner's Ill Niño 

signed. 
Many in college radio combine their pas-

sion for the music and promotion for their 

stations. TVT's Mullen says he tells his sta-
tions that they shouldn't stop trying to turn 
people on to music when their show 

ends. He comments 
that, when he 
was at college 

radio at WSOE 
Elon, N.C., he 

would bring his 

top io list to the 

local record store 
and post it, which 

led to modest sales 
of the bands he 

played while promoting his show. 
One issue that some labels expressed is 

that there's no legitimate way of tracking 
college airplay like BDS does at commer-
cial radio. However, that might soon 

change. Atlanta-based company Frequency 

In  addition to influencing 

sales, college radio also  

gives early exposure to 

bands before they get 

signed. WUSM was the first  

station in the country to  

spin Universal's Afroman,  

currently climbing the  

modern- rock chart with  

"Because I Got  High."  

Media, a technology-based marketing infor-

mation company, is working on a propri-
etary system that uses digital fingerprint-

ing technology to track college and 
non-commercial airplay. The company is 

planning on launching 

on about ioo college 
outlets this fall. Fre-
quency's Erik Maier 

says that the com-
pany's goal is to 

help the music 
industry realize 

the potential of 

college radio. 

Free from the commer-

cial radio woes of conglomeration and cor-
porate interests, the college format will 
continue to flourish. "College radio has a 

street mentality, and it always will," WSOU 
business manager Jen Kazjer comments. " In 

addition to being an educational tool, it's 
got a genuine sense of authenticity and will 

continue to be a launching pad." • 
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A TALE OF TWO MARIalb: 
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oston, Mass., and Berkeley, Calif., 
both have very strong academic cen-

ters and strong music centers. From 

Berklee College of Music to U.C.-
Berkeley, the musical tastes and traditions 

run the gamut at these two studious sites. 

BOSTON UNCOMMON 

You can't go on a record-buying trip in 
Greater Boston without dropping by the lit-

eral grandaddy of them all, Skippy White, 
who has been specializing in R8B and soul 

for more than 40 years. "We've focused on 
black music since the beginning," White 

says. "We sell whatever is current, along 
with the older stuff." 

With the main store located exactly 
halfway between MIT and Harvard, an aca-

demic market base is unavoidable. "We're 
in a college area, so we get a lot of people 

who are interested in the history of the 
music," White explains. "That's a big draw 

for us that keeps our customers young." 

Another unique draw and marketing tool 
is Rhythm of Rhythm and Blues, White's 

weekly radio show. Debuting on Mils sta-

tion WMBR in logo, White's weekly walk 

down musical memory lane now beams out 
of UMass Boston's WUMB. "It's on late at 

night." says White, "but that's when the kids 
are up, so it's no surprise to have the col-
lege kids come in on Monday asking for the 

songs I played over the weekend." 
On the other end of the Boston experi-

ence scale is Other Music (Billboard, June 

16, moil a spin-off of a successful Green-
wich Village record shop that has been in 

Harvard Square for about two years. 
"The college population is so diverse 

here," observes manager David Day. "We 
are a small shop, so we focus on catering to 
a specific slice of that group." 

With its alternative to the alternative 

albums and impressive collection of vinyl, 
Other Music does attract a certain kind of 

By Matthew S. Robinson 

music fan. So how does it go about attract-
ing them? 

"The biggest way that we look to reach 

college students is via college radio," Day 

says. "We have trade deals with some area 
stations that play the kind of music we sell. 

We get ad placement in exchange for send-

ing them albums they might not get from 

the labels they deal with." 
Tower manager David Batt maintains that 

his Cambridge store is enough to serve at 
least the immediate intellectual neighbor-

hood. "Boston is heavily populated with col-
lege kids, and we're right near Harvard," says 

Batt, "so at least one-third of our customers 
are from that demographic." 

Though the store participates in the Stu-
dent Advantage program, which gives stu-
dents to% off any purchases, Batt is hard-

pressed to think of any student-specific 
programs his store operates to attract their 

knowledgeable neighbors. "At least in this 
area, we try to offer as wide an array of titles 

as we can in all different genres," he says. 

Meanwhile, Newbury Comics has grown 

from a two-man operation run out of 

founder Mike Dreese's apartment to a 22-
store chain. " It's definitely a significant 
demographic for us," Dreese observes, 

"more so than for an average chain." 
In an effort to please his studious cus-

tomers, Dreese participates in a number of 

student-specific marketing plans. "A lot of 
colleges have back-to-school parties, and 

we participate in them, particularly in niche 

markets like out in the western part of the 
state," Dreese says, adding that Newbury 
Comics takes out ads in many campus 
papers throughout the area. 

"I don't know if you have to specially 
market to college kids," suggests Joe Della 

Pena, a local piano and voice teacher who 
works the jazz room at HMV in Harvard 

Square. " It's like preaching to the choir. 

They have disposable income, and that's 

what they buy for entertainment—at least 
more than people in older demographics." 

Still, Della Pena admits, his two-story 

anchor store does offer 15% discounts to its 
academic neighbors."We give them a break 

so they will come back," he says. 

CALIFORNIA CASHIERS 

Near the other Berkeley, Paul Bradshaw 

owns and operates Mod Lang, a store that he 

proposes to be "an English record shop in 
America" Mod is "steps away" from the Uni-

versity and therefore draws an impressive col-

lege crowd. "It's about 60%," Bradshaw claims. 
And how does he build and sustain this 

significant market share? "We put flyers 

about and send a weekly E-mail to our list," 
Bradshaw explains. "The college kids really 
like to put their names on the list when they 
buy things." 

Other stores, however, are not so 

student-savvy. 

Rasputin Music general manager April 
Huie notes that her store occasionally par-

ticipates in Berkeley's Yellow and Blue Pro-

gram, in which students wearing the school 

colors receive discounts in certain stores. 

Otherwise, Rasputin does not do much in 
the way of special marketing. 
"We do what our other four stores do," 

Huie says. "Our prices are more competitive 
because we have Tower and Amoeba here, 

but we don't just market to teenagers." 
Amoeba Music touts itself as "the largest 

independent record store in the country." 

But, says floor manager Jeffrey Caruso, "We 
don't do anything special to market to the 
college crowd." 

According to owner Mike Boyder, such 

special marketing would not be efficient, as 
only about ro% of his customers are actual 

students. "There is a school nearby," Boy-
der admits, "but the community is much 
more than the students themselves. We just 

create options in all areas for people." • 

THE CAMPUS TOUR 
Continued brom page 30 

PACKAGE TOURS 

Highly targeted, sponsor-driven pack-
age tours like MTV's Campus Invasion 

tour and the Yahoo! Outloud tour 

(outloud.yahoo.com) have found college 

markets to be fertile ground. In particular, 

last year's Yahoo! Outloud tour—featuring 
Weezer, the Get Up Kids and Ozma—was 

a major success, selling out at more than 

85,000 tickets and grossing more than $1 

million from only 20 dates and a $20 gross 
ticket price. 

"The Yahoo! Outloud tour was afford-
able, and with college kids, that's a key ele-

ment," says Dave Frey, producer of the 
tour. "I think the live-entertainment busi-

ness can survive any type of bad economy, 
provided the entertainment is affordable." 

Rather than playing directly on campus, 

the Yahoo! Outloud tour found success 
playing off-campus in markets with sever-

al colleges. "Chicago has seven colleges 

with more than ro,000 students, so we 

chose to play the Aragon Ballroom and 

promoted at all seven schools," says Frey. 
The college market is attractive to spon-

sors because college students are open-

minded and "have yet to make some of 

those life decisions such as whether to 

drink Pepsi or Coke, or smoke Winstons 

or Marlboros," says Frey. The challenge is 

that the corporate world moves at a far 
different pace than the rock 'n' roll world, 

in terms of decision-making. " In the cor-

porate world, they normally set their 
budgets at least six months out. Tours are 
booked about two months out," notes 

Frey. 
This can wreak havoc on the notori-

ously elusive 'hip factor' of a band, par-

ticularly with colleges. "For the first tour, 

we had Smash Mouth booked in advance, 
and by the time the tour came around, that 
band's audience had become a lot 

younger," says Frey. "The last thing a col-

lege fan wants is to be into their younger 

brother's band. The more underground a 
band is, the more meaningful they are to 

!college-agedl fans, from a ticket-selling 

standpoint." 

In the case of Weezer, Frey says the 

choice was dead-on. "We definitely picked 

the right band in Weezer. Everyone was 
telling us, 'You've got to go with someone 

on the radio.' But we found people were 
freaking out for Weezer," he says. "They 

hadn't had a record in six years, they had 
nothing on radio, and the kids were all 

over it. And they were all college kids. The 
hip factor is very important with this mar-

ket, and being on the radio often means 

the younger brother is into it too, so !the 
college kidsl can't claim it as theirs." • 
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ALBUMS 
Edited by Michael Paoletta 

POP 
STONE GOSSARD 

Bayleaf 
PRODUCER: Pete Droge 
Epic EK 85949 
Anyone looking for a host of heavy, 
Pearl Jam-style rockers on guitarist 
Stone Gossard's solo debut may be sur-
prised by the stylistic range here. The 
handful of guitar-heavy cuts like 
"Unhand Me" and "Bore Me" take a 
backseat to more interesting fare, from 
the Neil Young-leaning title track to 
"Fend It Off" and "Every Family," 
which beam obtuse personal reflec-
tions through classic blues and soul 
melodies. As a singer, Cossard is still a 
bit green, yielding lead vocal duties to 
ex-Green Apple Quick Step frontman 
Ty Willman on three tunes. But he 
paints evocative tales musically and 
lyrically on "Anchors" and "Hell-
bent," which have more in common 
with the Beatles than Gossard's main 
musical outlet. Elsewhere, "Pigeon" 
(with its quizzical chorus of "I'm not 
through sleeping around") and the 
tropical "Cadillac" inject a little fun 
into the proceedings. A solid first 
effort, but of prime interest to Pearl 
Jam's devoted fanbase.-1C 

* STEREOLAB 
Sound-Dust 
PRODUCERS: Jim O'Rourke and 
John McEntire 
Elektra 2A-62676 
Stereolab rebound from 1999's droning 
Cobra and Phases Group Play Voltage 
in the Milky Night with one of its 
strongest and most accessible albums 
in years. That's not to say Sound-Dust 
is dramatically different from previous 
outings. The band's signature ele-
ments—the strange song titles, French 
lyrics, socialist messages, electro-pop 
mixed with jazz and lounge—are 
present once again. But Sound-Dust 
thrives thanks to Stereolab's shift away 
from dedicated ambient atmospherics 
and its renewed focus on meatier song 
structures. Be it the chugging time-
shifts on "Spacemoth" or the country-
influenced "Captain Easychord," the 

SP 

ALFRED BRENDEL 
Live in Salzburg 
PRODUCERS: Gerhard Lang, Josef 
Ihring, and Othmar Costa 
Philips 289-470-023 
One of the worlds master musicians, 
Austrian-born. London-residing pianist 
Alfred Brendel turned 70 earlier this 
year, and his label of some 30 years, 
Philips, has issued several discs to 
mark the milestone. In the "Philips 50" 
anniversary line, the label issued a disc 
sampling his digital survey of Beetho-
ven sonatas. Among new releases came 
another installment in his series of 
Mozart concertos with Sir Charles 
Mackerras, as well as a two-disc set of 
Schubert sonatas. This live disc, drawn 
from the pianist's '80s programs at the 
Salzburg Festival, showcases Brendel 
doing what few do so well—moving 
from the poetic to the witty to the the-
atrical and back again. It starts with 
Haydn's F Minor Variations and C 
Major Sonata No. 50, along with a pair 
of deeply felt Schubert sonatas, the 
D784 in A minor and the unfinished 
"Reliquie." Liszt's awesome transcrip-
tion of the "Liebestod" from Wagner's 
Distan und Isolde closes the proceed-
ings on a heart-stopping note.-88 

MARIAN CAREY 
Glitter 
PRODUCERS: various 
Virgin 10797 
Glitter shows La Carey bravely striv-
ing to merge three incongruous 
styles. First, there's the '80s-hued 
material reflective of her imminent 
film debut (after which the set is 
titled). Then, there are the ballads 
that are an essential element of her 
every album. Finally, she indulges in 
her fascination with hip-hop cul-
ture—a move that should continue 
to confound fans who pledged alle-
giance to the diva during her early 

pure-pop phase. It's a tricky juggle 
that Carey handles with earnest 
energy. The result is a mixed record-
ing that swoops from soaring highs 
like the quietly heartbreaking 
"'Meister" and the deliciously funky 
"All My Life" to painful lows like 
"Last Night a DJ Saved My Life," 
during which she sounds discon-
nected from a groove overpowered 
by a slew of rappers. Ultimately, 
Glitter is a minor misstep in a stel-
lar career that has earned the singer 
a few free passes.—LF 

BOB DYLAN 
Love and Theft 
PRODUCER: Bob Dylan 
Columbia 85975 
Few '60s icons still inspire the sort 
of anticipation that is rife for the fol-
low-up to Bob Dylan's latter-day 
high-water mark, 1997's Grammy-
winning Time Out of Mind. With 
Love and Theft, Dylan trumps all 
expectations with a very different 
kind of masterpiece, one that chan-
nels a century's worth of archetypal 
American song forms into a jubilant 
travelogue of gutbucket rock, front-
porch folk, and tin-pan alley pop. 
Wearing his years lightly—"feeling 
like a fighting rooster"—Dylan sings 
with deep blues feeling and sly, iron-
ic humor; he helmed the album 
himself, leading his versatile road 
band with a deft hand. The 78-rpm 
swing of "Bye Bye," the Delta soul of 
"High Water (For Charley Patton)," 
and the roadhouse ramble of "Hon-
est With Me" are reference points, 
but Love and Theft is very much of a 
piece, a sublime 12-song rumination 

; on fleeting romance and enduring 
1 memory, the poetry of place names 

and the potency of song.-88 

album is filled with textured and subtle 
hooks that reward with repeated lis-
tens. The band's idiosyncratic sound is 
too well-established at this point for 
Sound-Dust to be a revelation on the 
level of Dots and Loops and Emperor 
Tomato Ketchup. However, it does 
mark a fine return to form that Stereo-
lab fans should applaud.—BG 

* PAUL RUDERMAN 
Wish 
PRODUCER: Ed Tuton 
Q/Atlantic 92951 
New York-based singer/songwriter Paul 
Ruderman brings a refreshing bright-
ness back to an industry consumed 
with dark, anti-melodic music. At 
times rousing and anthemic, Ruder-

man's material brings to mind Hootie 
& the Blowfish in their heyday, and his 
voice—both earthbound and ethere-
al—is vaguely reminiscent of Dave 
Matthews'. But Ruderman's most com-
pelling and original quality is his writ-
ing style. His songs are instantly 
catchy—almost deceptively simple— 
but they reveal deep layers of musical 

and lyrical complexity with each listen. 
Highlights of this sparkling debut are 
the irresistible title track, the touching 
"Part of My Soul," the rollicking "A Lot 
Like You," and the gorgeous love poem 
"Jacquie's Song." Ruderman is an artist 
who is ready for the success that this 
album ought to deliver.—PV 

* LENNON 
5:30 Saturday Morning 
PRODUCERS: Jeffrey Pringle, Scotty Smith, 
Marcus (DJ) Siskind, and Spider 
Arista 4669 
Anyone who thinks that all female 
teenagers entering the music business 
are of the same cookie-cutter pedigree (a 
blond fashion plate who sings strictly 
made-for-radio fare) will be jolted from 
their jaded complacency upon hearing 
singer/songwriter Lennon's Arista debut, 
5:30 Saturday Morning. At 19, the Ten-
nessee native has taken more musical 
chances on her debut than some sea-
soned artists have in their entire careers. 
She opens the set with the Rob Zombie-
styled "Property of Goatfucker" and 
drops in some sinister organs and trippy 
voice-overs on first single "Brake of Your 
Car." Her two torch songs ("Asking You" 
and the title cut) will surely convert the 
most die-hard teen-queen fans, thanks 
to the artist's passionate piano playing 
and a lyrical honesty that's almost too 
authentic. For immediate gratification, 
go directly to "My Beautiful." Let it serve 
as your introduction to a solo artist 
who's poised for the top.—CLT 

* (THE REAL) TUESDAY WELD 
Where Psyche Meets Cupid 
PRODUCER: Stephen Coates 
Kindercore KC064 
Somewhere in the ether of half-sleep, 
memories and coherent thoughts melt 
into dreams and fantasies. It is this 
drowsy netherworld that Londoner 
Stephen Coates—aka (The Real) Tues-
day Weld—evokes with his hypnotic 
tunes, combining snippets of '30s jazz 
with '60s lounge music and gentle 
modern pop. Smoothed under Coates' 
breathy vocals, this surreal, pensive 
blend speaks to current tastes without 
losing its nostalgic flavor. The artist has 
created several film scores and a num-
ber of EPs and singles, but Psyche is his 
first full-length disc. Nearly half of its 
15 songs were previously released, 
including such gems as the swing-fia-

(Continued on next page) 

BOB MARLEY & THE WAILERS 
Trenchtown Days: Birth of a Legend 
REISSUE PRODUCER: Jerry Rappaport 
ORIGINAL PRODUCER: Clement "Sir Cox-
sone" Dodd 
Epic/Legacy EK 63588 

VARIOUS ARTISTS 
The Real Jamaica Ska 
REISSUE PRODUCER: Jerry Rappaport 
ORIGINAL PRODUCERS: Carl Davis, Curtis 
Mayfield, and Clement "Sir Coxsone" Dodd 
Epic/Legacy EK 62098 

PETER TOSH 
Live & Dangerous: Boston 1976 
PRODUCER: Jerry Rappaport 
Columbia/Legacy CK 85478 

VIT 
SHABBA RANKS 
The Best of Shabba Ranks 
COMPILATION PRODUCER: Jerry Rappaport 
ORIGINAL PRODUCERS: various 
Epic/Legacy EK 61423 
Bob Marley Sz the Wailers' Trenchtown 
Days: Birth oía Legend and The Real 
Jamaica Ska provide a liberal sampling 
of the rude-boy music that was the 
first love of Jamaicans during the 
1960s. The 20-track 7)-enchtown Days 
is actually a remastering of two albums 
(Birth oía Legend and Early Music) 
from the '60s, when Marley, Bunny 
Wailer, Peter Tosh, and Junior Braith-
waithe were bandmates in the Wailers, 
making ska music. The Real Jamaica 
Ska highlights the music of formative 

ISSUES 

acts like Lord Creator and Winston 
Samuel. This 1964 set, originally reis-
sued on CD in '94, now includes two 

Marley/Wailers tracks—"I Am Going 
Home" and "Simmer Down"—from 
Birth of a Legend. Ska birthed reggae, 
and Tosh's Live & Dangerous: Boston 
1976 is the power and glory of reggae 
in full-bloom. The tracks were record-
ed during Tosh's first U.S. tour—but, 
until now, were never made commer-
cially available. With Tosh's top-flight 
band, which includes the super-fine 
Sly and Robbie, Live & Dangerous 
remains a reggae classic. Dancehall 
became an influential reggae style in 
the '80s, and Rexton Gordon—aka DJ 
Shabba Ranks—took the ragamuffin 
dancehall sound into America's hip-
hop mainstream. In the process, he 
popularized a Jamaica-centric reggae 

style outside of Jamaica. Ranks' The 
Best of. . . is a collection of genuinely 
groundbreaking tracks.—PVV 
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vored "I Love the Rain" and the drum-
driven "L'amour et la Morte." New 
songs include a few instrumentals, 
plus several tracks where Coates' 
thoughtful lyrics dominate—notably 
the upbeat, sample-heavy "Terminally 
Ambivalent Over You." Contact: 888-
385-1231.—WH 

SOLEX 
Low Kick and Hard Bop 
PRODUCER: Elisabeth Esselink 
Matador OLE 499 
Originally signed on the weight of a 
four-track demo sent to Matador 
Records, producer Elisabeth Esselink 
(aka Solex) celebrates her third full-
length with the label by perfecting a 
musical technique she's employed all 
along: She utilizes samples taken from 
the hard-to-sell second-hand CDs in 
her Amsterdam-based shop (C&D), 
fusing them with her own bootleg 
recordings and sweetly petulant vocals 
(which sound eerily American), along 
with some TV snippets, for a seamless 
pop aesthetic. What distinguishes her 
from other cut-and-paste pastiche 
artists is that it is almost impossible to 
tell that she is using samples rather 
than her own original instrumenta-
tion. And though she's created a seem-
ingly loungey, lo-fi indie rock record 
that would be the envy of such bands 
as Luscious Jackson, she's quick to 
represent her roots in such songs as 
"Honey (Amsterdam is Not L.A.)." TP 

!UR/HIP-HOP 
FABOLOUS 

Ghetto Fabolous 
PRODUCERS: various 
Desert Storm/Elektra 62679 
Fabolous is certainly living up to his 
name. With stellar guest turns on 
some of the summer's biggest hits, the 
Brooklyn, N.Y., native remains true to 
form on Ghetto Fabolous, his debut 
for Desert Stortn/Elektra. "Can't Deny 
It," the album's lead single, serves 
more as a declaration than a song. 
Featuring labelmate Nate Dogg, the 
infectious single is already in heavy 
rotation at radio and music video out-
lets. Although his laid-back flow has 
been compared to former Bad Boy 
recording artist Mase, Fabolous holds 
his own on the autobiographical "One 
Day"; a dark piano sample serves as a 
backdrop for Fab's rags-to-raps story. 
Other stand-out tracks include the 
Neptunes-produced "Young'n" and the 
Lisa Lisa & Cult Jam-inspired "Take 
You Home" featuring Lil' Mo.—RH 

* ORIGINAL SOUNDTRACK 
Hardball 
PRODUCERS: various 
So So Def/Sony Music Soundtrax 
086025 
iermaine Dupri is poised to hit anoth-
er home run with his second sound-
track. Based on journalist Daniel 
Coyle's experiences coaching a Little 
League Team from Chicago's Cabrini 
Green housing project, Hardball uses 
baseball to teach life lessons. To that 
end, the baseball theme resurfaces 
throughout this set. The Lil' Rascals 
(Lil Bow Wow, Lil' Wayne, Lil' Zane, 
and Sammie) get things moving on 
the title track, with each MC offering 
a Ill' somethin' somethin'. Dupri 
knocks one out of the park with a 
remix of Jagged Edge's "Where the 

Party At." The track employs the same 
infectious vibe as its predecessor but 
features an all-star lineup, including 
Da Brat, R.O.C., Tigah, Lil Bow Wow, 
and Dupri himself.—RH 

* HIS NAME IS ALIVE 
Someday My Blues Will Cover the Earth 
PRODUCERS: Steve King and 
His Name Is Alive 
4AD/Beggars Group 2101 
Someday My Blues Will Cover the 
Earth may very well be the year's best 
R&B album that nobody in that com-
munity will ever hear. The reason why 
is rather simple: Since its inception, 
His Name is Alive (masterminded by 
Detroit native Warn Defever) has rev-
eled in creating decidedly left-of-center 
pop/rock gems. For proof, look no fur-
ther than 1993's Mouth by Mouth and 
1996's Stars on E.S.P. Here, though, 
HNIA completely surprises with a ster-
ling collection steeped in classic soul, 
blues, and jazz. Fronting the intimate 
rhythms is singer supreme Lovetta Pip-
pen, who's been collaborating with 
Defever for the past few years. High-
lights include "Nothing Special," "Write 
My Name In the Groove," "Your Cheat-
ing Heart," and "Are We Still Married." 
If artists like Sade, Billie Holiday, and 
Jill Scott mean anything to you, so will 
this recording.—MP 

DANCE/ELECTRONIC 

ORBITAL 
The Altogether 
PRODUCERS: Paul & Phil Hartnoll and 
Micky Mann 
ffrr/London-Sire 40678 
On their sixth full-length, British 
brothers Paul and Phil Hartnoll, aka 
Orbital, continue to mine the contem-
porary electronic playing field that they 
helped build via their 1989 internation-
al hit, "Chime." But unlike too many 
other artists within this musical genre, 
Orbital has never aligned itself with the 
rhythmic fashion of the day. The only 
thing Orbital aligns itself with is energy 
with a capital 'e.' Even a track like the 
languid, trip-hop-inflected "Funny 
Break (One Is Enough)," which features 
Naomi Bedford (of U.K. outfit Jonah 
Hex), overflows with the stuff. Of 
course, those looking for peak-hour 
bursts of dancefloor energy are advised 
to go directly to tracks like the spiral-
ing "Last Thing" and the bittersweet 
"Doctor?" in addition to Bedford, The 
Altogether finds the Hartnolls collabo-
rating with David Gray ("Illuminate") 
and, via samples, Tool ("Tootled") and 
Ian Dury & the Blockheads ("Oi!"). FYI, 
the U.S. version of the album contains a 
bonus disc that includes remixes, unre-
leased tracks, and B-sides.—MP 

COUNTRY 
VARIOUS ARTISTS 

Earl Scruggs and Friends 
PRODUCER: Randy Scruggs 
MCA 088170 
More a testament to the versatility of 
the pioneering banjo king than a career 
retread, Earl Scruggs and Friends takes 
Scruggs on a far-flung journey into the 
realms of a remarkably diverse group of 
artists, and he leaves his mark in every 
instance. Scruggs adds homespun 
depth to Elton John's spirited (if 
ragged) "Country Comfort," offers 
structure to the vocally meandering 
Sting on the latter's well-written and 

lovingly performed "Fill Her Up," and 
contributes discipline and style to a 
surprisingly sturdy Billy Bob Thornton 
vocal on the Cash standard "Ring of 
Fire." A new look at "Foggy Mountain 
Breakdown," with a who's who of 
string wizards that includes Vince Gill, 
Marty Stuart, Albert Lee, Jerry Dou-
glas, and Steve Martin (yes, that Steve 
Martin) dazzles.—RW 

* GENE WATSON 
From the Heart 
PRODUCERS: Ray Pennington and 
Gene Watson 
RMG Records 8202 
Gene Watson is perhaps one of coun-
try's most under-appreciated vocalists, 
and on From the Heart he serves up a 
big ol' slice of country pie, conveyed 
via a gravity-defying tenor and top-
notch musicianship. For starters, the 
soaring Leslie Satcher/Max T. Barnes 
cut "When You're Not Looking Back" is 
solid gold, as loving and sweet a coun-
try ballad as he's laid down. "Next to 
Nothing" is all barebones self-pity, 
"The Man an' Me and You" is a portrait 
in blue-collar satisfaction, and "This 
Circus That You Call a Rodeo" is just 
plain cool. People in New York City 
probably won't grasp the deeper mean-
ing of "No Trash in My Trailer"—which 
in this case is a good thing. "Would It 
Be Cheatin' " is a killer ballad, and 
Watson's take on "I Never Go Around 
Mirrors" is perfection.—RW 

BLUES 
* ODETTA 
Lookin' for a Home 
PRODUCERS: Mark Carpentieri and 
Seth Farber 
M.C. Records 0044 
Odetta has frequently expressed her 
admiration for Huddie "Leadbelly" 
Ledbetter and his music, and with the 
release of Lookin' for a Home, she's 
used her storied vocal talents in the 
service of some of his best tunes, creat-
ing a heartfelt tribute to a great Ameri-
can singer/songwriter. This material, 
mainly country blues, is often present-
ed via minimalist arrangements. Here, 
though, it's given a thorough treat-
ment. Ten musicians joined Odetta for 
this session, including fiddler Gate-
mouth Brown, harmonica ace Kim 
Wilson, and Big Easy pianist Henry 
Butler. Odetta is terrific, bringing a 
stirring sense of drama to such tunes 
as "When I Was a Cowboy" and "Rock 
Island Line." And with Brown's roguish 
fiddle in support, she puts a dazzling 
swing in "Easy Rider."—PVV 

* TOMMY CASTRO BAND 
Guilty of Love 
PRODUCER: Jimmy Pugh 
33rd Street Records 3305 
Guilty of Love is guitarist Tommy Cas-
tro's fourth studio album and, with 
bandmates Randy McDonald, Keith 
Crossan, and Billy Lee Lewis, he has 
effectively raised the ante. Castro's 
blues/rock/R&B fusion has been a 
favorite in the San Francisco blues 
scene for several years. The release of 
this CD and its current spot on the 
Lloyd's Blues Music Festival will 
acquaint a wider audience with this 
band. The timing is ideal, for every facet 
of this record, from Castro's songwrit-
ing and vocals to the performance of the 
band, is hard-wired. Key tracks include 
"Ain't Gonna Make That Call" and "If 
You Ain't Lovin' You Ain't Livin'."—PVV 

IN PKINT/ON SCREEN 
Fargo Rock City 
By Chuck Klosterman 
Scribner 
283 pages: $23 

Rock Star 
Directed by Stephen Herek 
Starring Mark Wahlberg and 
Jennifer Aniston 
Warner Bros./Bel Air Entertainment 

Reflecting on hair metal almost 
10 years since its near-obliteration 
in the wake of Nirvana's Never-
mind, the genre's inadequacies 
and sad clichés are perhaps more 
obvious and more pathetic than 
ever: Ludicrous posturing and 
laughable songs. Pointless, never-
ending drum solos, matched only 
by pointless, never-
ending bass solos. 
The list is long. 

But, while memo-
ries of the ridiculous 
side of hair metal 
remain vivid, the fact 
that such bands as 
Cinderella and L.A. 
Guns, Faster Pussycat 
and Poison really, truly 
meant something to 
teens in the mid-to-
late '80s has somehow 
been forgotten. With 
Fargo Rock City, 
Chuck Klosterman 
reminds us that these 
acts (and their hard-
rock and thrash-metal 
brethren) didn't just 
mean a lot: For some 
of us—this writer in-
cluded—they meant 
everything. 

Sure, some of us 
were lucky enough to 
grow up as the son or 
daughter of hippie parents married 
to worn copies of Blue or Love 
Supreme. Some of us even had hip 
older siblings who returned from 
college with life-altering Replace-
ments records. 

But there were thousands more 
who spent their awkward teenage 
years growing up in middle 
America with little more to cling 
to than a stack of metal tapes and 
the fantasies they inspired. As sad 
as it may seem, Nikki Sixx and 
Tom Keifer, Stephen Pearcy and 
Tracii Guns—these guys were 
our heroes well before they 
became prototypical Behind the 
Music fodder. 

After a decade of Nevermind-
induced shame (having to explain 
to visiting hipsters why, in your 
CD collection, Poison's Open Up 
and Say . . . Ahh! rests between 
Pearl Jam's Vitalogy and Iggy 
Pop's Lust for Life), Klosterman 
rightly urges former headbangers 
to "embrace our metal past." He 
combines perfect portions of nos-
talgia, wit, and respect in this won-

: - 

derful immortalization of the hair-
metal phenomenon—its bands, 
songs, fans, ridiculous politics 
(i.e., the importance of long hair), 
the deaths it apparently caused, 
and even its lingering impact on 
himself and pop culture. 
A Fargo farm boy who grew up 

sleeping beneath a Shout at the 
Devil-inspired pentagram, Kloster-
man gives us a list of his favorite 
hair-metal records alongside the 
amount he'd have to be paid to 
never play them again. Topping 
the list are Guns N' Roses' 
Appetite for Destruction ($5,001) 
and Motley Crüe's Too Fast for 
Love ($ 1,333). 
Though often analytical, Fargo 

is so much fun that it 
feels more like a trib-
ute than an intellec-
tual exercise. In real-
ity, it's both, being 
written by not only a 
talented writer and 
journalist, but also 
from the most appro-
priate perspective— 
that of a hardcore 
fan's. And that's what 
makes it perhaps the 
best book written on 
the topic. 
Rock Star, mean-

while, is Hollywood's 
version of what could 
have happened had 
one of us metalheads 
(in this case, Mark 
Wahlberg) been cho-
sen to front our 
favorite band. In-
spired by the life of 
Akron, Ohio-native 
Tim "Ripper" Owens— 
the former leader of a 

Judas Priest tribute band who was 
later chosen to replace Priest 
singer Rob Halford—the movie 
portrays metalheads' often comi-
cal, seemingly undying love for 
the music and their heroes, as 
well as those often laughable 
clichés. (The Priest- like band 
Wahlberg becomes a member of is 
named Steel Dragon, which 
sounds more like a roller coaster.) 

If you attended high school in 
the late '80s, you probably knew 
somebody like Wahlberg's charac-
ter, Chris Cole—someone so 
devoted to metal that they were 
almost a joke. But, of course, Cole 
gets the final laugh here, not only 
by fronting his favorite band, but 
by later bowing out on his own 
terms after the metal lifestyle 
takes too big a toll. 
Though sometimes corny (espe-

cially during a grunge-inspired 
ending), Rock Star ultimately suc-
ceeds in the same way as Fargo— 
by delivering heavy doses of nos-
talgia and fun, while refraining 
from being too snobbish or elitist. 

WES ORSHOSKI 
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MATCHBOX TWENTY Last Beautiful 
Girl (4:04) 
PRODUCER: Matt Serletic 
WRITERS: R.Thomas, M. Serletic 
PUBLISHERS: EMI Blackwood Music/ 
Bidnis, BMI; Melusic/WB Music, ASCAP 
Atlantic 300587 (CD promo) 
Throughout its current Mad Season, 
Rob Thomas and the band have devel-
oped a signature sound that consistent-
ly hits the mark at mainstream and 
adult top 40. With "Last Beautiful Girl," 
the set's fourth single, the group alters 
its customary sound rather dramatical-
ly, adding layers of harmony to Thomas' 
vocals, a jangly guitar backdrop, and a 
bubbly pop melody that sounds in its 
center section like it was tailor-made to 
be a TV theme song. It's a fun departure 
and a nice change of pace for the band. 
Radio should take a ride in this musical 
vehicle, which seems likely to keep its 
parent triple-platinum album pumping 
out the hits.—CT 

SHELBY LYNNE Wall in Your Heart (3:36) 
PRODUCER: Glenn Ballard 
WRITERS: S. Lynne, G. Ballard 
PUBLISHERS: William Boy Sound Music, 
BMI; Aerostation Corp./MCA, ASCAP 
Island 15395 (CD promo) 
On occasion, a song is released that hits 
its mark precisely: It's accessible with-
out sacrificing substance, capable of 
affecting one's frame of mind, and a 
well-suited statement of an artist's 
musical mission. For Shelby Lynne, 
that song was "Killin' Kind," her previ-
ous single, which appeared on the 
soundtrack to Bridget Jones's Diary. 
Follow-up "Wall in Your Heart," also 
produced by Glenn Ballard and a pre-
view into her November release Love, 
Shelby, is a solid piece of work and a 
pleasant, ambling journey, but it comes 
as a disappointment on the heels of 
"Kind"—which mainstream radio bun-
gled by ignoring. Few are as deserving 
of mainstream acclaim as Lynne; her 
talent is unquestionable. But this just 
doesn't sound like the one that's going 
to break the Best New Artist Grammy 
winner to the general public. Lynne is 
teamed with one of adult pop's great 
collaborators in Ballard. If the goal here 
is to score a top 40 hit, they're going to 
have to come up with a track that 
serves up a little more personality than 
this melancholy moper.—CT 

COUNTRY 
DAVID BALL Riding With Private Malone 
(4:02) 
PRODUCER: Wood Newton 
WRITERS: W. Newton, T. Shepherd 
PUBLISHERS: Twang Thang Music, ASCAP; 
Wood & I, LG Wells, BMI 
Arcaro/Dualtone 1109 (CD promo) 
Story songs have always been part of 
the country music tradition—and 
here's the best to come out of Nashville 
in several years. David Ball sings about 
a guy who buys a '66 Corvette that's 
been wrapped in a green army tarp; 
inside the glove box, he finds a note 
that reads, "My name is Private Andrew 

SP 

MICHAEL JACKSON You Rock My 
World (4:25) 
PRODUCERS: Michael Jackson, Rodney 
Jerkins 
WRITERS: M. Jackson, R. Jerkins, F. 
Jerkins Ill, L. Daniels, N. Payne 
PUBLISHERS: Mijac Music/EMI Black-
wood/Rodney Jerkins 
Productions/Ensign Music/Fred Jerkins 
Publishing/Generations Third Music, 
BMI; EMI April/LaShawn Daniel Produc-
tions, ASCAP 
MJJ/Epic 24918 (CD promo) 
The big question on everybody's mind 
is, Was it worth the wait? One thing's 
for sure: The long-delayed first single 
from Michael Jackson's upcoming 
Invincible has hit radio like a magnet 
to steel. Commandeered by super-pro-
ducer Rodney Jerkins, the song makes 
it clear from the beginning that Jack-
son has been brought up to speed on 
the sounds of the millennium, since 
his last chart appearance with "Blood 
on the Dance Floor" in 1997. While he 
still insists on sputtering and making 
his standard "h0000" signature sounds, 
the "my girl is good"-themed track is 
fresh, sturdy, and a triumphant return 
for a singer whose latest effort was by 
no means guaranteed. Vocally, Jackson 
sounds like an old friend on the soulful 
midtempo groove, surrounded by silky 
harmonies, as the song works to a slow 
build and satisfying cold finish. It's a 
song free of cheap bells and whistles, 
and a convincing step forward for an 
artist 38 years in the biz.—CT 

OTLIG 
MARY LEE'S CORVETTE Why Don't 
You Leave Him? (4:34) 
PRODUCER: not listed 
WRITERS: M.L. Kortes, A. Roman 
PUBLISHERS: Romanesque 
Music/Annotation Music, ASCAP 
Wild Pitch Records (CD promo) 
There are times when a song's mes-
sage is so poignant, it is adopted for 
the greater good of the cause it 
addresses. The haunting "Why Don't 
You Leave Him?" from Mary Lee's 
Corvette elicits empathy and empow-
erment for battered women and has 
recently been employed by the West 
Tennessee Domestic Violence Task 
Force for an educational training and 

consciousness-raising video; it is also 
being adopted by other state agen-
cies. Singer and co-songwriter Mary 
Lee Kortes sings, "The eyes of the 
devil/Are staring at me/They crawl in 
my bed/And destroy all they see/Why 
don't you leave him/He said he'd kill 
me/And I believe him." The lyric is 
based on the startling statistic that 
75% of all women killed by a 
boyfriend or husband are killed after 
they leave them—and the horror 
that surrounds such fear. This song 
was recorded in 1999 for the 
acclaimed % re Lovers of Adventure 
but remains as effective and topical 
as ever. Radio would serve its audi-
ence well to share this moving mes-
sage. For more, contact Magdalane2 
@aol.com.—CT 

H 

DESTINY'S CHILD Emotion (3:56) 
PRODUCERS: Beyoncé Knowles, Mark J. 
Feist 
WRITERS: B. Gibb, R. Gibb 
PUBLISHERS: Gibb Brothers/Careers-
BMG Publishing, BMI 
Columbia 32590 (CD promo) 
What a rush to hear Destiny's Child, 
for the first time, sidestep its well-
trod stacatto beatbox for this radi-
ant, ever-so-lush interpretation of 
the Bee Gees' classic composition 
"Emotion." There's never been 
doubt that the three ladies of this 
top-selling outfit possess uncom-
mon vocal talent, but they've consis-
tently hidden it behind gimmicky 
songs—and put the previous 
"Bootylicious" at the top of that 
list—that belie their abilities. The 
production here is just gorgeous, 
with a subtle spray of guitars and a 
low-key snap of percussion that 
allows the full-bodied, confident 
harmonies of co-producer/lead 
singer Beyoncé Knowles and compa-
triots Kelly Rowland and Michelle 
Williams to take the lead. Destiny's 
Child effectively reinvents "Emo-
tion" here and, in fact, accomplishes 
the ultimate feat: In terms of emo-
tional impact, their version surpass-
es the original 1978 Na. 3 recording 
from Samantha Sang. This is a new 
high for the group; with hope, the 
imminent success of this song will 
encourage Destiny's Child to release 
more material of substance.—CT 

Malone/If you're reading this then I 
didn't make it home/But for every 
dream that's shattered another one 
comes true/This car was once a dream 
of mine, now it belongs to you." Not to 
give anything away, but the bone-chill-
ing third verse gets even more emo-

tional. Penned by Wood Newton and 
Thom Shepherd, the lyric incorporates 
all the elements that make traditional 
country great—patriotism, tragedy, 
survival, and, of course, a cool car. 
Newton's understated production keeps 
the focus on the story and Ball's power-

ful delivery. Always one of the country 
format's most distinctive voices, this 
marks the artist's first outing with 
Dualtone, and early indications are 
that programmers are happy to have 
him back. This could be one of fall's 
biggest records.—DEP 

NEW & NOTEWORTHY 
FRAGMA You Are Alive (3:16) 
PRODUCERS: Ramon Zenker 
WRITERS: R. Zenker, J. Friese 
PUBLISHERS: Upright Songs/PLG-BMG 
Orbit/Groovilicious Music/Strictly 
Rhythm GM255 (CD promo) 
You Are Alive," pours sunshine across 
the darkest day and will ignite joy in 
the saddest of souls. Featuring the 
catchiest chorus of the year, the Euro-
pean dancefloor jam transcends all 
demographic and regional boundaries, 
simply commanding top 40 attention. 
Radio so seldom raises the bar and lets 
pure, unapologetic dance music seep 

across the airwaves, but this is a one-
listen record that has such universal 
appeal, an infant could see the hit po-
tential here. Fragma comprises three 
European dance producers—brothers 
Dirk and Marco Duderstadt and Ramon 
Zenker—and adds appealing German 
singer Darnae. The group's full-length 
new is a Euro-dance fan's arm-waving 
fantasy, but "You Are Alive" is absolute-
ly for the masses. Open your ears, think 
for yourself, and don't let this one slip 
through the cracks. Contact: Jimmy 
Smith of Strictly Rhythm at 
jimmyestrictly.com.—CT 

PATTY LOVELESS The Boys Are Back 
in Town (2:34) 
PRODUCER: Emory Gordy Jr. 
WRITERS: D. Humphries, R Enright, 
S. Duncan 
PUBLISHER: Obanyon Music, BMI 
Epic 16842 (CD promo) 
Bluegrass music is everywhere, from vet-
eran Ralph Stanley's recent performance 
on Late Night With David Letterman to 
the immense sales success of 0 Brother, 
Where Are Thou? But can the genre 
make it on country radio? Patty Loveless 
aims to be the one to break down the 
walls, with this frisky, unabashedly 
Appalachian tune from her critically 
acclaimed Mountain Soul. Saturated 
with fiddle and banjo, the lighthearted 
ditty is just pure fun, and Loveless 
sounds like she's tapped into the rich 
well from whence her talent sprang. Epic 
is initially letting this one out to Ameri-
cana stations and seeing where things go 
from there. If country programmers can 
come to grips with their fear of the 
banjo, they might discover that there's 
plenty of cool in bluegrass.—DEP 

ROCK 
RYAN ADAMS New York New York (3:50) 
PRODUCER: Ethan Johns 
WRITER: R. Adams 
PUBLISHER: Barland Music, adm. by Bug 
Music, BMI 
Lost Highway MRNR-02149 (CD promo) 
Ryan Adams, former leader of alt-country 
heroes Whiskeytown, waves goodbye to 
the Big Apple, the "love of my life," and 
any pesky stigmas with this wonderful 
uptempo track, the first single from his 
second solo set, Cold. Free of even the 
most subtle bit of twang and sweetened by 
the hum and whistle of a Wurlitzer, the 
Stonesy "New York New York" has the gift-
ed 26-year-old singer reflecting on his brief 
stint in the big city. Riding a surprisingly 
fast drum track—courtesy of lauded skins-
man Jim Keltner—Adams waxes poetic on 
life in the East Village with his on-the-
mend heart (compared with the aching 
tracks on last year's solo debut, Heart-
breaker), offering a heavy dose of nostal-
gia. A firm departure from that mix of 
Gram Parsons, Big Star, and the Replace-
ments that fans have come to expect, the 
song is an exciting glimpse at the singer's 
future and further proof of both his 
remarkable talent and seemingly limitless 
potential. A perfect fit for triple-A.—WO 

DANCE 
ETTA JAMES Miss You (7:22) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Windham Hill/RCA (CD promo) 
Etta James' Matriarch of the Blues, fea-
tures the legendary blues/R&B songstress' 
take on a dozen covers. While the majori-
ty stay close to her roots, like "fly a Little 
Tenderness" and "Hound Dog," there are a 
few unexpected tunes on the disc, like this 
cover of the Rolling Stones' 1978 No. 1 
hit. The album version takes it at an Etta-
esque bluesy pace, but the remixes rid the 
song of the blues, turning James' rich, 
soulful vocal into a hot party cut Just as 
the original disco track was fairly unchar-
acteristic for the Stones, the housey style 
here is a step from the norm for James. It 
may be solid territory for a future return, 
as she, complete with her soulful pipes, 
shows a capacity to keep up with any 
club vocalist.—EA 

CONTRIBUTORS: Eric Aiese, Wes Orshoski, Deborah Evans Price, Chuck Taylor. SP011_IGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists. PICKS (›): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to ChuckTaylor 

(Billboard, 770 Broadway, 6th floor. NewYorii, N.Y. 10003). or to the writers in the appropriate bureaus. 

BILLBOARD SEPTEMBER 15, 2001 www.billboard.com 39 



R&D/HIP-HOP 

Dupri 'Instructs' By Example 
Second Solo Disc On So So Def Shows 

BY MARCI KEBOB 
NEW YORK—If anybody is drafting 
a blueprint for industry longevity 
and success, it's Jermaine Dupri. 
The 27-year-old producer/song-
writer/artist/entrepreneur drops his 
sophomore solo album, Instruc-
tions, Oct. 2 via his Columbia-
distributed So So Def label. It's the 
follow-up to his platinum-certified 
and Grammy-nominated 1998 de-
but, Jermaine Dupri Presents—Life 
in 1472: The Original Soundtrack. 

"A lot of people don't realize that 
I've been out here doing what I do 
for 10 years now," the Atlanta native 
says. Dupri produced his first record 
at the age of 12 and has since 
helmed hits for the likes of Kris 
Kross, Mariah Carey, TLC, and 
Jagged Edge. 

Dupri raps on nearly every song 
featured on the 20-track Instruc-
tions. He and Disturbing Tha 
Peace/Def Jam South rapper Luda-
cris open with "Welcome to 
Atlanta," while So So Defs Da Brat 
is showcased on the hot number 
"You Bring the Freak out of Me." 
Xscape, also part of the So So Def 
family, is featured on "Rock With 
Me," a melodic pop venture. 

Meanwhile, Arista's Usher croons 
the hook to "Get Some"—which 
also spotlights Rockland/Inter-
scope's Boo & Gotti and So So Def 
artist R.O.C.—and Moyo/Interscope 
artist Bilal delivers a Curtis May-
field- style hook on the creative 
standout "Superfly." Another 
notable cut, "Jazzy Hoes Part 2," fea-
tures Universal's Backbone, Antra/ 
Artemis' Kurupt, Jive's Too Short, 
So So Def rapper Eddie Cain, and 
RCA's Field Mob. 

Dupri produced nearly all of the 
tracks except "Yours & Mine"— 

Talent For Staying Ahead 
which features labelmates Jagged 
Edge and was produced by Swizz 
Beatz—and "Let's Talk About It," 
which was produced by the Nep-

tunes. Bryan-Michael Cox also co-
produced several tracks. 

To create an early buzz on In-
structions, the track "Hate Blood" 
(with Ruff Ryders/Interscope artist 
Jadakiss and Roc-a-Fella/Def Jam 
rapper Freeway) was released on 
vinyl only and serviced to mix-show 
and club Dis in June. That was fol-
lowed by the Nate Dogg-featured 
lead single "Ballin' out of Control," 
which was serviced to R&B and 
crossover radio Aug. 28. Its video 
was directed by Dave Meyers. 

"It picks up where Dupri left off 
on his last album," says Jay Alan, PD 
of Chicago's WPWX. "With both 
Dupri and Nate Dogg being so hot 
right now, it's a win-win situation." 

Seth "Boogie" Tramontana, owner 
of Atlanta's Earwax Records, agrees. 
"Jermaine knows what to come out 
with musically, and he grabs the 

Taken by Storm. Elektra Entertainment recently celebrated the signing of DJ 
Clue's Desert Storm imprint. Fabolous' debut album, Ghetto Fabolous, will be 
the imprint's first release. The album's lead single, "Can't Deny It," features 
Nate Dogg and currently sits at No. 18 on the Billboard R&B/Flip-Hop Singles 
& Tracks chart. Pictured standing are Elektra Entertainment Group chair-
man/CEO Sylvia Rhone and executive VP of A&R Merlin Bobb. Seated, from 
left, are Desert Storm co-CEOs Duro and DJ Clue and partner Skane. 

hottest singer out," Tramontana 
says. " He's instructing people on 
how to run the game." 
Managed by Atlanta-based Artis-

tic Control, a company operated 
by his father and industry veteran 
Michael Mauldin, Dupri notes, 
"When I do a record as an artist, I 
want to feel like an artist. I feel 
like I'm cheating myself if I don't 
get the full-fledged experience 
that an artist gets by being direct-
ed and letting other people con-
tribute to the album." 

Dupri also says he intentionally 
avoided enlisting a cast of superstars 
for Instructions. "This time I'm 
going with artists who aren't really 
huge yet," says the ASCAP writer, 
whose music is co-published 
through EMI April Music and So So 
Def Music. "As a producer, it gives 
me a chance to work with all these 
new cats coming out, like Backbone 
and Field Mob." 

Noticeably absent, however, is So 
So Defs 14-year-old hit rapper Lil 
Bow Wow. "Timing-wise, it just 
didn't work out," Dupri says. "Lil 
Bow Wow was doing his [ national] 
tour. Then he was overseas when I 
was finishing the record." 

"Jermaine is always performing a 
spectacular juggling act," says Mai 
Huggins-Lassiter, Columbia's VP of 
urban marketing, who also notes 
that Dupri is working on the follow-
up to Lil Bow Wow's multi-platinum 
debut, Beware of Dog, between his 
own European and stateside promo-
tional agendas. 
The European leg of that sched-

ule runs Sept. 15-23, with Dupri 
leaving the day after the opening of 
Paramount's new Keanu Reeves film 
Hardball. Dupri executive produced 
the film's So So Def/Sony Soundtrax 
soundtrack, which drops Sept. 11. 
In addition to the title track/lead sin-
gle, which features Lil Bow Wow, Lil' 
Wayne, Lil' Zane, and Sammie, the 
soundtrack features Dupri's latest 
protégé, neo-soul singer Fundisha, 
and other So So Def artists. 
On his return from Europe, Dupri 

will visit retailers, radio stations, and 
such video outlets as BET's 106 & 
Park and Rap City and MTV's DFX. 
The artist, who is booked by the 
William Morris Agency, is also coor-
dinating a national tour for Octo-
ber and November featuring the So 
So Def roster and possibly Nelly and 
the St. Lunatics. 

Before that, Dupri will participate 
in two Footaction USA in-stores in 
New York City (Sept. 29) and Chica-
go (Oct. 6). The retailer and ABC 
Radio, via the Doug Banks Show, is 
in turn sponsoring a contest in 
which the winner will spend the day 
with Dupri. Signage will be posted 
in 350 stores, with on-air promos 
running throughout September. 

and The Blues. 
CONFERENCE RECAP First off, a litany 
of thank-yous to everyone who attend-
ed, participated in, supported, ancVor 
provided guidance, panelists, presen-
ters, performers, and hosts for our sec-
ond annual Billboard/BET R&B/Hip-
Hop Conference (Aug. 28-30) and the 
first Billboard R&B/Flip-Hop Awards 

show (Aug. 30). I don't have space here 
to name everyone individually, but you 
all know who you are. We couldn't 
have done it without you. 
As far as panel buzz is concerned, 

many people approached me, saying 
they learned a few things from each 
panel and were going to follow up on 
several networking opportunities, 
which—bottom line—is what you 
hope will happen in an industry that 
many describe as conventioned-out. 
But gauging by the reaction of the 
conference attendees, something 
that's still far from outmoded in this 
realm is the hunger for information. 
Among the many lively exchanges 

was one directed by veteran retailer 
George Daniels, who owns and oper-
ates George's Music Room in Chica-
go and another just-opened site at 
Chicago's Midway Airport. "Every-
thing sounds great in the studio," 
Daniels cautioned. "But unless you 
have a great marketing plan, all you'll 
end up with is a garage full of CDs." 
Among the other subjects he 

touched on during Thursday morn-
ing's "Retail Rap" panel—also fea-
turing Elektra's Janine Horton and 
Music Emporium's Barbara Spen-
cer—were Internet marketing, digi-
tal delivery, and how consumer CD-
burning is affecting the retail 
marketplace. "No one is talking about 
this serious matter," he said. "Labels 
need to get artists to participate in a 
promotion that discourages people 
from buying bootleg CDs. 
"We also need more singles with 

the hooks up front to help spur 
interest in new music," he added. 
"We've got to get back to the music." 
Wednesday afternoon's "Produc-

ers' Panel" found generation-next 
producers Rockwilder, James Poyser, 
Kawan "KP" Prather, Bryan-Michael 
Cox, and Nokio fielding questions 
from aspiring artists and producers 
and being treated to a live audition 
by one audience member. They also 
lamented the lack of female produc-
ers, warned that a big-name produc-
er doesn't guarantee a hit, and ad-
dressed the pitfalls of sampling. 

"This [producer] stuff can get you 
down to the point where you're cry-
ing," commented Cox, who, along 
with the others, advised that persist-
ence is the key for fledgling produc-
ers. "But you have to stick with it." 
And you must be able to take con-

structive criticism, noted Rock-
wilder, who added with a laugh that 
he received a "ritual argument from 
his mom every morning about not 
doing anything" while he was work-
ing his way up the production ranks. 

Another highlight was "The Black 
Music Industry: Then & Now" panel, 
if for no other reason than the fact 
that the legendary Bootsy Collins 
was on it. He and the other panelists, 
including Roxanne Shanté, Bell, 
Jaguar, Mystic, and Rahzel, champi-
oned the resurgence of real music, 
diversification vs. just settling to do 
one thing, and artists empowering 
themselves as they deal with today's 
music industry. 

INDUSTRY BRIEFS: Motown GM 
Manny Bella has amicably parted with 
the label after just slightly more than 
two years. A label spokeswoman adds 
that Motown will restructure its pro-
motion team, with more details com-
ing in the next couple of months ... 
Universal Records' "Organic Soul" 
monthly concert series goes bicoastal 
with a Warren G and Ms. Toi-hosted 
launch party Sept. 20 at B.B. King's 
on L.A.'s Universal CityWalk. The 
series continues the first Thursday of 
every month with Afroman on board 
Oct. 4... Congratulations to Elektra 
president Sylvia Rhone and de Passe 
Entertainment president Suzanne de 
Passe, who were inducted into the 
National Assn. of Black Female Exec-
utives in Music and Entertainment's 
Shero Hall of Fame at the organiza-
tion's first power summit in Toronto. 
Also honored were Universal GM Jean 
Riggins and Soul Food executive pro-
ducer Felicia Henderson... Kudos 
to Gladys Knight & the Pips and 
Smokey Robinson & the Miracles, 
who are among the 2001 inductees 
into the Vocal Group Hall of Fame & 
Museum (vocalhalloffame.com) in 
Sharon, Penn. The ceremony takes 
place Sept. 13. 
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PRODUCER (SONGWRITER) 

ARTIST 
IMPRINT & NUMBER/PROMOTION LABEL 

TITLE ARTIST 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

; NUMBER 1 / GREATEST GAINER / SALES :fn I Week At Nunihrt I '$1 47 39 15 FILL ME IN 0 Craig David 9 19 
M.HillIC.Dsed,M.Hall 0 0 0 0 0 0 Wildstar 813101/Atlantm 

WHERE THE PARTY AT * Jagged Edge With Nelly 9 1 ...›. 18 (. -g-2) 72 65 5 SHINE 0 Lir Wayne Featuring Baby, Mack 10 And Mickey 9 52 
J Gurei,B.M.Gox le.Ceeekr.B.Creeet.J.DoPrt&MCos.Neliy) 0300 So So Dal 7962&Colurnbia M Fresh ID Caner& Thornest 0 Cash Money 86094ITUn.yersol 

g . 2 13 I'M REAL 0 Jennifer Lopez Featuring Ja Rule 2 ' 53 52 47 14 BROWN SKIN India.Arie 9 39 
. 7 Diiver,C.Rooney.LE S.IJ.Logea.T.Oliver,C Rooney.LE.S.,JAeonsl Goto.R James) 0 Boo 703Y. M.Betson,lAne 0 Ane,S.Seunders,M.Batson) Moto. ALBUM CUT 

(i") 7 8 9 FAMILY AFFAIR 0 ¡teary J. tinge 9 3 ('71) 56 64 5 ENJOY YOURSELF 0 Allure 9 54 

4 1 1 20 

5- Die IM J Ellige.P A PeirrerLouis.l.N Lodge& MillerA Young.0 Kambon.M Elmondo, 

FALLIN' 0 

0 MCA 155859 
Alicia Keys 9 1 (.-g-.) 86 - 2 

Kobe,KayGee IS Brown,K Grst,T Von.0 Liege iga 0 mcA + 55860 

YOU GETS NO LOVE Faith Evans 55 
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5 4 5 9 IZZO (H.O.V.A.) 0 Jay-Z 9 4 (5-6) 59 62 4 WHAT IF Babyface .9 56 
K West IS Lanark WestB Go rdyA Mrtell.F.Perren,D.Richards) 0 Roc,A.Felini0e1 Jam 938701 -10JMG Babytece iBabYfacel Sot, ALBUM CUT 

t J... 
6 6 7 12 DIFFERENCES Ginuwine 9 6 .157 49 51 10 GHETTO GIRLS 0 Lil Bow Wow 9 40 

T.Oliver (E.LumPkinT Oka./ Epic ALBUM CUT J Dupri.B.M.Cox(J.Dupri,B.M.CoKT.Mitchell.W.Felded 0 0 :iti So Del 7931r/Columbia 
7 3 4 13 CONTAGIOUS The Isley Brothers Featuring Ronald Isley AKA Mr. Biggs 9 3 RE-() 60 - 2 U GOT IT BAD Usher .9 58 
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Tirnbaland,M.FIlatt IM.ElleeLTMosley.C.Bridges) The Gold MindfElektra ALBUM CUTfEEG Battlecat IC Broao,s7 Day,s.K Serra n,J Lono.K McCord.G.Chntorse ,W Coilins,B Worrell( G, ,--.r Rsor.q,:er O Doggy Style 2231./TVT 

9 9 10 12 I'M A THUG 0 Trick Daddy .9 Irl'-D) 77 77 3 BALLIN' OUT OF CONTROL Jermaine Dupri Featuring Nate Dogg 9 60 
Righteous Funk Boogie ITrIck Deddy.R Alen Hoyt 0 Slip-N.51,de 85141',Anantm J C.v. ,J E , So Sc Del ALBUM CUTCo Limbo 

10 , 8 6 17 U REMIND ME * 
EClement.J.Jem,T.Lesins(A.McClotid,E.Clement) 

Usher 9 
Gomm= 

1 61 54 43 15 PURPLE HILLS 0 D12 9 
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11 11 12 12 SOMEONE TO CALL MY LOVER 0 Janet 9 11 62 57 57 7 GANGSTA (LOVE 4 THE STREETS) Lil' Mo 9 57 
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,13 24 28 6 LIVING IT UP * Ja Rule Featuring Case 9 13 (.7,71 64 71 4 LIGHTS, CAMERA, ACTION! 0 Mr. Cheeks 9 64 
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18 14 18 MUSIC 0 Erick Sermon Featuring Marvin Gaye 9 2 (75-) NEW 1 FORMAL INVITE Ray J 9 75 
E Sommer IE Se irn.os M Gaye' 0 NY LA1)0 Squad 49757r/Interscope The NeutAnes [ Ray J P .'. • • , Lt Hugel 

22 19 14 SET IT OFF 0 Juvenile 9 1e' 76 70 54 7 LUNCH OR DINNER Sunshine Anderson 9 54 
M.Fresh IT Brea Thomas) 0 Cull Money 111995r/Univerad 0 Satiate ALBUM CUT/Atlantic 

26 15 16 19 THE WAY Jill Scott .2 15 (7-i) NEW 1 CHILLIN' IN YOUR BENZ 0 Exhale 9 77 
A Harrs.V Davis IJ Scon,A Harnsl Keen Beach ALBUM CUTTEpic 0 Rea) Deai 7063NOrpheus 

27 21 23 19 TAKE YOU OUT 0 
W.Campbell (W.Caropbell,H.Llay,J.Sraltn) 

Luther Vandross 9 
oat) 0 J 21084 

7 78 66 84 3 YOU CAN'T TOUCH ME Royce Da 5'9" 
Poke & Ton. le.Montoornene.J.C.Olivier.S.J.Banles.S N.BratcharALewal Game ALBUM CUT/Colon*. 

66 

28 23 18 21 SHE'S ALL I GOT 0 Jimmy Cozier 5 4 794, 71 72 5 SOMETHING IN THE PAST Jesse Powell 71 
M Crty IM Cityl ors o J 21069 J Powell i A Perlons,C .ryAel Gregoudson I Buts ALBUM CUT MCA 

29 29 20 26 PEACHES & CREAM 0 112 9 2 (id 80 80 5 WEEKEND 0 Kenny Lattimore 9 80 
M.Vkinans,S.Combs ( KA Winans.S Corits,M Kerth.O.Parker.J Boyd.0 SillsAJones) 0 ea Boy 7930./Mate ,-, The Characters (T.Taylorelarrar,K.Lattemora.LKetT. Huston,E.Laues.C.Ste.n.D Harry; 0 A.u. moor 

30 28 25 18 WHAT IT IS 0 Violator Featuring Busta Rhymes .2 20 81 73 58 16 JUST A BABY BOY 0 Snoop Dogg Featuri tg Tyrese & Mr. Tan 9 40 
The Neptune, IT Smell P Weerns,C Hugo) o Voalator 79601TiloulCaluMbie Ballarat IK.Gilliam,C.Broadus,O.Thompson,M.J.Mitchelll 0 U^,ersaI 1589136. 

(7) 34 35 11 DANCE WITH ME * 112 9 31. 69 85 4 GIVE 0 The Dono 69 
CI.Jones ID.Jones,J.BoydePerker,M.Keith.M.Scandrickl 0 Bed Boy 79413'/Arieta J.Oakes1.1.0.1teseataaU @ Hearties: 13069 

32 27 22 15 MY PROJECTS 0 Coo Coo Cal 9 22 Q 1 BURN Mobb Deep 83 
BRA; Honk IC Belismy.H Cookl 0 0 tn.,. 222S.Tontnny Boy Not bred Not Usted I LoudiCoIumbia ALBUM CUT 

33 31 26 34 FIESTA 0 R. Kelly Featuring Jay-Z 9 1 1 WHO WE BE DMX 84 
Poke & Tone.Precision IR Kelly.S.Certer) 00 Jme 42604. Black Key.M.Armetead IESimmonsM.Daris) Ruff Ryoers/Det Jam ALBUM CUT/I0JMG 

34 33 34 17 GIRL NEXT DOOR 0 Musiq Soulchild Featuring Ayana 9 33 às 79 76 4 BATTER UP Roily 9 76 
A Herns,C.Haggins IT JohrsoriA Harhs,C Haggins,J ScotLE.Green/ 0 Dot So,, 571835, 1DJAAG J Epperson,S Wills,J.DeBois,J.Berry (Nelly.J Epperson.S.WIls1 Ea Reel ALBUM CUT Unmeraei 

35 38 32 17 BOOTYLICIOUS 0 Destiny's Child .9 2 86 84 86 9 THIS IS ME 0 Dream 9 80 
B.KnowleefuserLF Moore IB Knowles,R.Fuseri,F.Moore.S.Nicks) 0300 Colienbia 79620' aFrenk15.14nr.1) Frank.P.Sheynal 0 @ 0 0 Bad Bob 79402./Arista 

36 36 41 5 WHAT AM I GONNA DO 
Jake:Nay (Tyreso.J.CarterT Job) 

Tyrese 9 
RCA ALBUM CUT 

36 (£7.7) NEW 1 BOUNCE 0 Survivalist 9 
S WM. rt. IS Men's/ e Fo' Life 3667rtreydan 

87 

37 37 24 14 LOVERBOY • Mariah Carey Featuring Da Brat & Ludacris 9 1 638) 90 - 4 LET'S BE FRIENDS 0 TaTa + Brando Featuring Larry Poteat Of The Dono 88 
M.Carty.C,Kant (11.Carey,L.Blackmon,T.Jenluns.Da BratTennty Illudacns.S-,.. , @ 0 0 0 1-,,g, 38791 M Spooks (TaTarendol e Heartless 1270 

38 35 31 25 CAN'T BELIEVE 0 Faith Evans Featuring Carl Thomas 9 14 89 82 97 15 KEEP IT REAL 0 Kelli Mack 38 
S Combs.M Mums IS Combs.MWmensA.Young,C TaylorM Jones,JBexterACtua.J.KnightM Ja rmsor i 0 Bad Boy 79370' Ansta Jelly Roll IK Ftsher.0 Orew.J Roach.H Redd.D.WIlllarns.N Wetts,S.Greenel ® %son H. 33033 

39 32 38 22 JOHN DOE Public Announcement Featuring tee 32 o9O 65 79 5 MORE THAN WHAT I WANTED CeCe Winans 9 65 
E.Robinson IF Davis) RCA ALBUM CUT B.BannisterT Sons IA.Gurvitt,J.09MeLT.Sanal '.Vieepring G, spel•Sparrow ALBUM CUT Capitol 

6-4-1720 45 48 7 KNOCK YOURSELF OUT Jadakiss 9 40 91 91 93 11 USED TO LOVE 0 Keke Wyatt 9 65 
The Neptune, IJ PhillIps.P Williams,C Hugo) S Huit IS HuIll 0 0 MC, 558. 

(is) 41 45 6 FAST LANE Bilal Featuring Jadakiss 9 41 (--,-2-) NEW 1 BYE BYE BABY * Brandy Moss-Scott 92 
o,. Ore 113.0liver,FMturne,D.Mtume,M.Crtyl Moyo ALBUM CUTInterscope eMost-Soott IBMoss-Sconl @ Heavenly 2001 

42 43 42 31 GET UR FREAK ON 0 Missy "Misdemeanor" Elliott 9 3 (--9-3) 99 - 2 GRIPPIN GRAIN 0 The Young Millionaires 93 
7 , a.and ,FA Cimit T Moo no' 0 The Gold MineastWest 67190-1EG K Kendrick IK Kendnck.P.Reynolds1Srurth.W Calhoun,S Potts) 0 Urban Spears 0002:Urban Dreams 

(rii) 53 61 4 WE RIGHT HERE * OP4X 9 43 94 85 73 16 NOT YOUR FRIEND 0 Case 9 65 
Sub Key IE Senmorts.M.Devis) 0 Rulf RythersiDelJarn966746•ADJMO Ten & Bob IT.Kelley.B.Robinsoni co Del Soul 572:675',10JMG 

44 40 50 5 BECAUSE I GOT HIGH Afroman 9 40 95 89 90 3 50 PLAYAZ DEEP 0 Drunken Master Featuring Lola Damone 9 89 
Headlridgel Foreman IJ Foreman) 0 Universal ALBUM & SOUNDTRACK CUT Drunken Master IkklarbsA.Tsylor,R Mickens,R.Bell,R.Belland,G Brown,R Westfield.D.Thornes,C Smilil I) 0 FEI OtSit!Universe, 

45 42 33 27 LET ME BLOW YA MIND 0 Eve Featuring Gwen Stefani 9 6 ("7:-.5) RE-ENTRY 3 ALL MY THUGS 0 Young Phantom 93 
Dr. Dre.&Storch IE-JeffertAYoung.M.Elmondo.S.Storch,S.Jordenl o Rue Ryder, 497562lamerscopt Divan (Young Phentom) 0 Heartless 17426 

46 - 48 40 27 SUPERWOMAN PT. II 0 Lil' Mo Featuring Fabolous 9 4 97 97 - 7 WRONG IDEA Bad Au Featuring Snoop Dogg 9 75 
13 M.Co‘Clue,DURO (Cloveg.BM.00KG Nash.K.Itfill.J.Jeckson.E.Shawl 0 0 0 EastWest 07777 VES Jetty Rol ID Drew .0 Broadus,IStamps.LBlackmon,TJenions) Doggy StyM ALBUM CUT/Priority 

47: 50 44 38 LOVE Musiq Soulchild 9 2 .98 76 66 6 I'M LOOKIN' Nicole .9 66 

-t): 

AtlernAC.HegginenohnsonAllerris.C.Haggins) Dot Soul ALBUM CUT/IDJMG IN.Wrey,C.Lighty,B.Muhammed,Elerrelle Eighty) The Gold Mrnaglektra ALBUM CUT BEG 

CIE 55 69 4 CANDY 0 Foxy Brown Featuring Kelis 48 99 92 82 10 LETTER 2 MY UNBORN 2Pac 64 
The Neptines It Marchand,C.Hugo,P.Willrems1 0 Del Jam 5887313TIOJMG Johnny V.Tone, Eery a Shekur.J.Jeckson,C Higgens,C.Higgens,M Jacksonl Amari.Meath Row ALBUM CUT 

49 - 46 49 10 SLOWLY Tank V 46 94 89 6 I DON'T KNOW 0 Usher Featuring P. Diddy 68 
J-Dub (0.8ebbs...1.Wellcarl 0 Blackground ALBUM CUT k 

The Neptune, IP Willerns.0 Goss, o Larere 24545,Arista 

SO .:. 51 53 20 WE NEED A RESOLUTION 0 
Timbeland IT.Mosley,S.Garrerti 

Aaliyah Featuring Timbaland 9 
o Blackoround 367131' 

15 

t• Songs meth th greatest airpl y ancrr sales gains jecorded this week. Greatest Gainer/SaleS and Greatest Gamer/Auplay are awarded, respechvely, for the largest sales and airplay increases on the chart. V Velmeclip availabilrly. 0 Indicates retell single available and is removed upon Rec Dreg Re most peer singer and tracks conked horn a _10.m 0. ,. 
Industry Association Of Amenca RIAA certific don. • RIM certification for net Shipment of 500,000 uno, IGOldl. A RIM Cerhfication for net shIpmerrt of 1 million unrtS ( Platinum), we additiOna I million indicated by a number following the symbol Retail Launch. Indicates first full week that reta, 001 
release ontributes to song s point tote . Airplay-onN songs are not eligible for the Hot R&BfFliP .110p Single, & Tracks until thegreat h the top 75 Of the ,,fR&B/Hip-Hop Airplay Chart Songs are removed from the_Hot R&B/H ip-Hop Singles & To and Hot R&B/Hrp.Hop Airplay charts simultaneous h,S ¡Cede sea reemei Mee panel el can Ono 
they have Doan on the HotR&B/H p-Hgp Singles & Tracks for more then 20 weeks and rang.betow 50_0 C&Single available. DVD Single available. CD Mam,Single available. 0 Cassette Single available. Vinyl Maxi-Single available. o Vinyl Single available 0 Cassette Maxi-Single available bnd b, 
Catalog rymber is for 0 • I ndi c a es I» unavailable, al which case. catalog number is for eol,e. 0 0 or respectiveN. based on ava ila batty. e2ool. Whoa rd/BP1 Communications and SoundSc a rt. Inc. 
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JENNIFER LOPEZ A . Sprc 85985112.98 10/18.981 

GINUWINE • , 69622.11298EW18981 

BLU CANTRELL • RedZone 14703, Ausla III 98;17 981 

P. DIDDY & THE BAD BOY FAMILY e.d Boy 73045./Arrsta 112 98/18 981 

FOXY BROWN s De' .J1— 648834 , 10JMG ' 12 98:18 981 

LUTHER VANDROSS • . ,,007 98 IB 98, 

BROTHA LYNCH HUNG & C-BO Jc000wno',00lIwn91 

TRICK DADDY • s s S s 83432' 0011 98 17 981 

JILL SCOTT • Mdden Basch 132137./Epm III 98 E0/17 98) 

D12 SI)arly 490897, 1nterscooe 112 9818 981 

JAGGED EDGE A S, So Del/Columbla 89616.ICRG 112 98 60/18.981 

VARIOUS ARTISTS EMI/UniversaliSonaombe 10749/Vege 112 98/18 981 

JAHEIM • Onene MII 47452•A/Varnor Bros III 98/17981 

BILAL Maya 493099;Interscope 112 98 18 981 

INDIA.ARIE 5 Motown 013770/Unniarsal 112 98/18 981 

MISSY "MISDEMEANOR" ELLIOTT A T6e Gold 146nd/flee's 82639.1E6112 98'18 981 
ST. LUNATICS • in Reel 014119/Uruversai 112 9E418981 

BAD AZZ 50076E, au', III 98 17 IOU 

ô. RierB/Hi 
ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

TITLE 

NUMBER 1 / HOT SHOT DEBUT '15'g 1 weeidalimber 
MARY J. BLIGE olc,,,.[G:b• ,129,11/96.841 

S GREATEST GAINER s 
AALIYAH • 8.74.,1 10082'112 9818 9e 

No More Drama 

Aaliyah 2 

MAXWELL ERG / 12 98 U18 98/ 

BRIAN MCKNIGHT Motown 014743/Unlversa1112 98/18 981 

JUVENILE " 12 99 '9 98. 

THE ISLEY BROTHERS FEATURING RONALD ISLEY AKA MR. BIGGS 

ALICIA KEYS • J 20002111 98, 17 981 

JADAKISS Ir.erscope 112 98 18 981 

RZA AS BOBBY DIGITAL VVreTang/In The Pent 8182/Koch Ill 98/17 981 

AFROMAN Uneven& 014979 112 9818 981 

USHER Ansta 14719'112 98118 981 8701 

SNOOP DOGG PRESENTS THA EASTSIDAZ ))/7 2230'11098/17 911 Duces 'N Trayz--The Old Fashioned Way 

KRAYZIE BONE .2 98 6118 98/ Thug On Da Line 

J.Lo 

The Life 

Now 

Superhero 

Project English 

Eternal 

Songs In A Minor 

Kiss Tha Game Goodbye 

Digital Bullet 

The Good Times 

So Blu 

LIL JON & THE EAST SIDE BOYZ BME 222o-mtrimoeinos) 

CORMEGA ,/23 . leraspeou , 11 9818 981* 

VARIOUS ARTISTS Velator/Lood/Colurntoa 8579(MICRG 112 98 80/18981 

SOUNDTRACK De' Jaw 586216) ID/MD 112 98,19 981 

LIL' ROMEO ,,,,050198./Pronty 111.98 17 98) 

GANGSTA BOO Hypnotma Molds/Loud 1921'6RG 112 98 00.17 981 

DESTINY'S CHILD •' Columbia 6106riCRG 112.98 60/18.981 

CRAIG DAVID • •,,tar"Atlant, 8808,00 111 9817 981 

R. KELLY A Iva 41705.'Zornba 112 9118 981 

METHRONE 2010111 98179810 

VARIOUS ARTISTS Oaf Jam 5136239/10JMG 112 48/18 911 

BEANIE SIGEL .., Fella Der Jam 5488.38. ID/MD 12 98 18 981 

JIMMY COZIER J20004 98/17.981 

JANET • , gan 10144. 112 9818 981 

MYSTIC Goor1V6eJCOR 860936/Interscope 18.98;12 981. 

DA BEATMINERZ Rawous 26168..Pnonly 110 98,16 98, o 

112 • BO 13oy 79039./Arist. 112 98/18 911 

NELLY A' Fo Reel 157743),Unlyersal 112 98,18 981 

TECH N9NE JCOR 880949/Interscope 111 98/17 981 

SEPTEMBER 15 Bin= rd 
2001  

The Saga Continues... 

Broken Silence 

Luther Vandross 

Blocc Movement 

Thugs Are Us 

Who Is Jill Scott? Words And Sounds Volt 

Devil's Night 

Jagged Little Thrill 

Now 7 

[Ghetto Love] 

1st Born Second 

Acoustic Soul 

Miss E...So Addictive 

Free City 

Personal Business 

Put Yo Hood Up 

The Realness 

Violator The Album V2.0 

Rush Hour 2 

Lil' Romeo 

Both Worlds, 069 

Survivor 

Born To Do It 

tp -2.com 

Picture Me 

The Source Hip- Hop Music Awards 2001 

The Reason 

Jimmy Cozier 

All For You 

Cuts For Luck And Scars For Freedom 

Brace 4 Impak 

Part III 

Country Grammar 

Anghellic 
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24 

10 
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15 

12 
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ARTIST 

IMPRINT 8i NUMBER/DISTRIBUTING LABEL 

5 KURUPT 751083 Anon, - 129618981 

SOULJA SLIM No 1. rrlIt South 299190, erne 111.98/ 7.981 

THA DOGO POUND Orrath Row 3335103112 9817981 

TANK S Blackground 50404' 112 98/16 991 

JA RULE à Murder Inc /Der Jam 542934«/IDJMG 112 98/18 981 

MUSIQ SOULCHILD A Oaf Sou1548289.1101MG 111 98/17 981 

CRIMINALZ Rea.see 0628 Beede 110 98/16 981 

DONNIE MCCLURKIN • 'Jelly 43160/Zomba 110 98,16 9131* 

PHILLY'S MOST WANTED Arlan. 83358, AG ( II 98i17 981 

PUBLIC ANNOUNCEMENT 
LIL' MO . '3 98, RCA 89310110.98/16.981 

TYRESE • RCA VIM' 111.98/17.98) 

REDMAN • De Jar» 548381 ./10:MG 112 98/18 981 

SILK E ext7e 6264VEEG 112 98/18 981 

GANGSTA BLAC in The Pau, 8191Koch 112 98,18 98/ o 

2PAC A' AmartilDeath Row 496810.:Interecooe 119 98/24 981 

Compiled by SoundScan horn a national subset 
panel of cote ROB/Hip-Hop stores. ¡brier 

TITLE 

Space Boogie: Smoke Oddessey 

The Streets Made Me 

Death Row Presents: Thu Dogg Pound 2002 

Force Of Nature 

Rule 336 

Aijuswanaseing II Just Want To Sing) 

Criminal Activity 

Live In London And More... 

Get Down Or Lay Down 

Don't Hold Back 

Based On A True Story 

2000 Watts 

Malpractice 

PACESETrER 
GTELLAS Fete 1.cle 512821uee XXX (16 le CD, 

Love Sessions 

Down South Flava 

Until The End Of Time 

Gangster 4 Life 

42 

15 

1 

1 

4 

57 

22 

20 

30 
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2 

65 

1 

67 

95 
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77 

60 

55 
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88 
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97 
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72 
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99 

69 

56 

53 

71 

59 

50 
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63 

67 

85 

51 

89 

61 

80 

70 

66 

oo 
82 

75 

78 

76 

73 

65 

84 

92 

68 

79 

64 

86 

31 

8 

46 

26 

13 

42 

13 

15 

27 

20 

67 

11 

1 

19 

49 

56 

16 

22 

30 

1 

5 

11 

37 

31 

19 

3 

15 

2 

27 

38 
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14 

11 

SOUNDTRACK • b 

DEZ Denny 7102 110.98/16.98)* 

LUDACRIS • D.urbing The Peace/Del Jarn South 548138 .10JMG 02 98 18 981 

EVE • Rutt Rydrs 490845./Interscopa 112 98118 981 

THE LOVE DOCTOR Mare Gras 1055110 98/16 981. 

SADE A' Er, 85185'1298 60/18 981 

Romeo Must Die — The Album 

Sing For Me 

SOUNDTRACK • Murder Inc/610.)am 548832-rIDJMG 112 98/18 981 

PASTOR TROY MA00 Society 314173/Universal ittsmessi 

PROJECT PAT • Heerlen MewleLoud 19SOICRG 112 98 ES 17 981 

SUNSHINE ANDERSON • Souldo/Allantm 93011 ./A6111.98/17.981 

MARY MARY e 62'0011,61e 63740/CRG 00 98 E0:16 981 

51500 • ;i.agon/Del Soul 9488.96.0DJMG 112 98;18 98/ 

NUWINE Deal 70629,Orpheus 19 9815 981 

CASE • 548626/10JMG 112.98/18.981 

LIL BOW WOW A So Do Del Colurnt,, 69981'. CRG 11108 610,17 981 

SHAGGY • MCA 112096' III 98/798, 

SYLEENA JOHNSON Jere 41700'Zornba 111 9817 981. 

JESSE POWELL S., 112401/84CA 11298/18.98/ 

LIL' WAYNE • Money 860911rUeversa1112 98/18 981 

PRINCE Marne, Broc  74272118 98 SDI 

RAY J 83439./AG 111.98/17.981 

SNOOP DOGO • No Limit MM./Primp 112.9MB 981 

SOUNDTRACK • ywocd 167288111 98 CD, 

YOLANDA ADAMS Elaktra 62629/ESS 112 98,18 981 

DJ SCREW E6g Tome 2601 115 9&20 981 

CITY HIGH s ca a Basement 490890/Interscope Ill 98117 981 

VARIOUS ARTISTS JCOR 860945/leerscope Ill 98:17 981 

DIRTY Minn* 01355701myarsal 112 98/18 981 

DAVE HOLLISTER • De, Squad/DreemWorks 450278/1/merscope III 98/17 981 

CAMOFLAUGE Pure Pen 014428/11evereel 112.98/18.981 

SOUNDTRACK Y LA 493069' Imerseope , 12 98'18 981 

SOUNDTRACK Wows& 014276 112 9W16.981 

HI-TEK Raw us 50171 .'Pnorne 116 98 COI 

Back For The First lime 

Scorpion 

Doctor Of Love 

Lovers Rock 

The Fast And The Furious 

Face Off 

Mista Don't Play Everythangs Workin 

Your Woman 

Thankful 

Return Of Dragon 

Ghetto Mission 

Open Letter 

Beware Of Dog 

Hotshot 

Chapter 1: Love, Pain & Forgiveness 

JP 

Lights Out 

The Very Best Of Prince 

This Ain't A Game 

The Last Meal 

Save The Last Dance 

The Experience 

The Legend 

City High 

Screw Heads -- Forever & A Day 

The Pimp & Da Gangsta 

Chicago '85... The Movie 

Strictly 4 Da Streets 

What's The Worst That Could Happen? 

Baby Boy 

Hi -Teknology 
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2 

22 

3 

56 

2 

3 

16 

18 

2 

72 

9 

2 

24 

65 

23 

74 

19 

10 

53 

6 

12 

12 
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NUMBER 1 1 %mt. At Weal I 13 12 SNOOP DOGGY DOGG A' Osath Row 63102. 01 96,5198, Doggy Style 247 
— AAUYAH unwound loss nuerga One In A Million 1 14 2 MAXWELL • CoVnb. 68515.CRG 17 98 ELL 11 98, MTV Unplugged EP 106 

œ _ AA L IYA H • Blackgcound *Mr/Zomba 110 9116 981 Age Ain 't Nothing But A Number 42 15 16 MARY J. BLIGE A' MCA titur 02.98/18 oo) Mary 71 
a -' — AALIYAH A. Blacoground Arian', 91715 AG ' 11 98 17 38, One In A Million 75 16 15 JAY-Z • ', ere Roc aUFella50592— Puoue/110 9816 981 Reasonable Doubt 195 

4 1 JUVENILE A' Cash Money 153182/11roversal Ill 98/17 981 «Jo Degreez 147 17 14 THE NOTORIOUS B.I.G. •'" Bad Boy noil./Ansta 09 91/24 981 Life After Death 209 
— MARY J. BLIGE •' MCA 111606'112 98,18 981 Share My World 85 18 22 DMX e Ruff RydereDef Jam 558227 IOJMG 112 9818 981 It's Dark And Hell Is Hot 167 

6 5 2PAC •' Death Row 63008' 118 91/24.98) All Eyez On Me 283 19 19 2PAC • Ammo 41838/Jrn)(109W111 981 Me Against The World 268 
7 9 AL GREEN • .11 7., R,ght Ste 36800 C.0,10 10 9818981 Greatest Hits 340 20 13 THE NOTORIOUS B.I.G. •' e.dBoy73000.'Aruta1998.16981 Ready To Die 314 

8 6 2PAC •° Aruaralleeth Row 490301 ./IntertuoP8 ( 19 98/24 916 Greatest Hits 141 21 20 -IA -- RULE •  Mutterer Inc./Dof Jam 6.38920./10JMG I I 298/18.98) é Venni Vetti Vecci 44 
9 4 BOB MARLEY AND THE WAILERS •" Tufl Gong/Island 846210.00JMG 112 98/1898, Legend 259 22 17 DR. DRE •' Death Row 63000.11198/17 981 The Chronic 261 

— MARY J. BLIGE A' Uptown 110681/M0816 98e11 981 What's The 411 84 23 21 MARVIN GAYE • Motown 549517/Umwersol 112.98/18 981 Every Great Motown Hit 141 
11 8 MA I( AFI I V _ __. A' Death Row 63012'111 98 17 981 The Don Killuminati: The 7 Day Theory 171 (2-4) _ BARRY WHITE A Caseblence/Mercury 822782/10JM6 16.98/11 981 Barry White's Greatest Hits Volume 1 89 
12 3 SADE •' tom 85287 02.98 10/111 911 The Best Of Sade_ 352 25 7 MAXWELL • tem.. 864.34./CRG ( Ile EW17.9111. Maxwell's Urban Hang Suite 177 

• Albums wnh the greatest sales gains this week Catalog albums are 2- year old titles that have fallen below No. 100 on The Billboard 200 or reissues of o der albums. Total Chart Weeks column reflects combined weeks title has appeared on the Top R&B/Hip-Hop Albums and Top R&B/Hip-Hop Catalog Albums • Record ng Industry 
Assn. Of America IRIS/AI certification for net shipment of 500.000 album units ( Gold). A 0/AA certification for net shipment of 1 million units IPlatinuml. • RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double 
albums wIth a running time of 100 minutes or more, the 0/AA multiplies shipments by the number of discs and/or tapes RIAA Latin awards: 0 Certification for net shipment of 100.000 units 10rol. L. Certification of 200,000 units ( Platino). ' Certification of 400,000 units IMult-Platino). 'Asterisk Indicates LP is available. Most ape prices, 
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, and all other CO prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
seekers this week. 11 indicates past Heatseeker title. © 2001, Billboard/BPI Communications, and SoundScan. Inc. 
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SINGLES 
Edited by Chuck Taylor 

POP 

MATCHBOX TWENTY Last Beautiful 
Girl (4:04) 
PRODUCER: Matt Serletic 
WRITERS: R.Thomas, M. Serletic 
PUBLISHERS: EMI Blackwood Music/ 
Bidnis, BMI; Melusic/WB Music, ASCAP 
Atlantic 300587 (CD promo) 
Throughout its current Mad Season, 
Rob Thomas and the band have devel-
oped a signature sound that consistent-
ly hits the mark at mainstream and 
adult top 40. With "Last Beautiful Girl," 
the set's fourth single, the group alters 
its customary sound rather dramatical-
ly, adding layers of harmony to Thomas' 
vocals, a jangly guitar backdrop, and a 
bubbly pop melody that sounds in its 
center section like it was tailor-made to 
be a TV theme song. It's a fun departure 
and a nice change of pace for the band. 
Radio should take a ride in this musical 
vehicle, which seems likely to keep its 
parent triple-platinum album pumping 
out the hits.—CT 

SHELBY LYNNE Wall in Your Heart (3:36) 
PRODUCER: Glenn Ballard 
WRITERS: S. Lynne, G. Ballard 
PUBLISHERS: William Boy Sound Music, 
BMI; Aerostation Corp./MCA, ASCAP 
Island 15395 (CD promo) 
On occasion, a song is released that hits 
its mark precisely: It's accessible with-
out sacrificing substance, capable of 
affecting one's frame of mind, and a 
well-suited statement of an artist's 
musical mission. For Shelby Lynne, 
that song was "Killin' Kind," her previ-
ous single, which appeared on the 
soundtrack to Bridget Jones's Diary. 
Follow-up "Wall in Your Heart," also 
produced by Glenn Ballard and a pre-
view into her November release Love, 
Shelby, is a solid piece of work and a 
pleasant, ambling journey, but it comes 
as a disappointment on the heels of 
"Kind"—which mainstream radio bun-
gled by ignoring. Few are as deserving 
of mainstream acclaim as Lynne; her 
talent is unquestionable. But this just 
doesn't sound like the one that's going 
to break the Best New Artist Grammy 
winner to the general public. Lynne is 
teamed with one of adult pop's great 
collaborators in Ballard. If the goal here 
is to score a top 40 hit, they're going to 
have to come up with a track that 
serves up a little more personality than 
this melancholy moper.—CT 

COUNTRY 
DAVID BALL Riding VVitli Private Malone 
(4:02) 
PRODUCER: Wood Newton 
WRITERS: W. Newton, T. Shepherd 
PUBLISHERS: Twang Thang Music, ASCAP; 
Wood Si I, LG Wells, BMI 
Arcaro/Dualtone 1109 (CD promo) 
Story songs have always been part of 
the country music tradition—and 
here's the best to come out of Nashville 
in several years. David Ball sings about 
a guy who buys a '66 Corvette that's 
been wrapped in a green army tarp; 
inside the glove box, he finds a note 
that reads, "My name is Private Andrew 

MICHAEL JACKSON You Rock My 
World (4:25) 
PRODUCERS: Michael Jackson, Rodney 
Jerkins 
WRITERS: M. Jackson, R. Jerkins, F. 
Jerkins Ill, L. Daniels, N. Payne 
PUBLISHERS: Mijac Music/EMI Black-
wood/Rodney Jerkins 
Productions/Ensign Music/Fred Jerkins 
Publishing/Generations Third Music, 
BMI; EMI April/LaShawn Daniel Produc-
tions, ASCAP 
MJJ/Epic 24918 (CD promo) 
The big question on everybody's mind 
is, Was it worth the wait? One thing's 
for sure: The long-delayed first single 
from Michael Jackson's upcoming 
Invindble has hit radio like a magnet 
to steel. Commandeered by super-pro-
ducer Rodney Jerkins, the song makes 
it clear from the beginning that Jack-
son has been brought up to speed on 
the sounds of the millennium, since 
his last chart appearance with "Blood 
on the Dance Floor" in 1997. While he 
still insists on sputtering and making 
his standard "h0000" signature sounds, 
the "my girl is good"-themed track is 
fresh, sturdy, and a triumphant return 
for a singer whose latest effort was by 
no means guaranteed. Vocally, Jackson 
sounds like an old friend on the soulful 
midtempo groove, surrounded by silky 
harmonies, as the song works to a slow 
build and satisfying cold finish. It's a 
song free of cheap bells and whistles, 
and a convincing step forward for an 
artist 38 years in the biz.—CT 

L I G 
MARY LEE'S CORVETTE Why Don't 
You Leave Him? (4:34) 
PRODUCER: not listed 
WRITERS: M.L. Kortes, A. Roman 
PUBLISHERS: Romanesque 
Music/Annotation Music, ASCAP 
Wild Pitch Records (CD promo) 
There are times when a song's mes-
sage is so poignant, it is adopted for 
the greater good of the cause it 
addresses. The haunting "Why Don't 
You Leave Him?" from Mary Lee's 
Corvette elicits empathy and empow-
erment for battered women and has 
recently been employed by the West 
Tennessee Domestic Violence Task 
Force for an educational training and 

lee s 

WHY Dote You Law l? 

consciousness-raising video; it is also 
being adopted by other state agen-
cies. Singer and co-songwriter Mary 
Lee Kortes sings, "The eyes of the 
devil/Are staring at me/They crawl in 
my bed/And destroy all they see/Why 
don't you leave him/He said he'd kill 
me/And I believe him." The lyric is 
based on the startling statistic that 
75% of all women killed by a 
boyfriend or husband are killed after 
they leave them—and the horror 
that surrounds such fear. This song 
was recorded in 1999 for the 
acclaimed »ye Lovers of Adventure 
but remains as effective and topical 
as ever. Radio would serve its audi-
ence well to share this moving mes-
sage. For more, contact Magdalane2 
@aol.com.—CT 

HTS 

DESTINY'S CHILD Emotion (3:56) 
PRODUCERS: Beyoncé Knowles, Mark J. 
Feist 
WRITERS: B. Gibb, R. Gibb 
PUBLISHERS: Gibb Brothers/Careers-
BMG Publishing, BMI 
Columbia 32590 (CD promo) 
What a rush to hear Destiny's Child, 
for the first time, sidestep its well-
trod stacatto beatbox for this radi-
ant, ever-so-lush interpretation of 
the Bee Gees' classic composition 
"Emotion." There's never been 
doubt that the three ladies of this 
top-selling outfit possess uncom-
mon vocal talent, but they've consis-
tently hidden it behind gimmicky 
songs—and put the previous 
"Bootylicious" at the top of that 
list—that belie their abilities. The 
production here is just gorgeous, 
with a subtle spray of guitars and a 
low-key snap of percussion that 
allows the full-bodied, confident 
harmonies of co-producer/lead 
singer Beyoncé Knowles and compa-
triots Kelly Rowland and Michelle 
Williams to take the lead. Destiny's 
Child effectively reinvents "Emo-
tion" here and, in fact, accomplishes 
the ultimate feat: In terms of emo-
tional impact, their version surpass-
es the original 1978 No. 3 recording 
from Samantha Sang. This is a new 
high for the group; with hope, the 
imminent success of this song will 
encourage Destiny's Child to release 
more material of substance.—CT 

Malone/If you're reading this then I 
didn't make it home/But for every 
dream that's shattered another one 
comes true/This car was once a dream 
of mine, now it belongs to you." Not to 
give anything away, but the bone-chill-
ing third verse gets even more emo-

tional. Penned by Wood Newton and 
Thom Shepherd, the lyric incorporates 
all the elements that make traditional 
country great—patriotism, tragedy, 
survival, and, of course, a cool car. 
Newton's understated production keeps 
the focus on the story and Ball's power-

ful delivery. Always one of the country 
format's most distinctive voices, this 
marks the artist's first outing with 
Dualtone, and early indications are 
that programmers are happy to have 
him back. This could be one of fall's 
biggest records.—DEP 

NEW & NOTEWORTHY 
FRAGMA You Are Alive (3:16) 
PRODUCERS: Ramon Zenker 
WRITERS: R. Zenker, J. Friese 
PUBLISHERS: Upright Songs/PLG-BMG 
Orbit/Groovilicious Music/Strictly 
Rhythm GM255 (CD promo) 
You Are Alive," pours sunshine across 
the darkest day and will ignite joy in 
the saddest of souls. Featuring the 
catchiest chorus of the year, the Euro-
pean dancefloor jam transcends all 
demographic and regional boundaries, 
simply commanding top 40 attention. 
Radio so seldom raises the bar and lets 
pure, unapologetic dance music seep 

across the airwaves, but this is a one-
listen record that has such universal 
appeal, an infant could see the hit po-
tential here. Fragma comprises three 
European dance producers—brothers 
Dirk and Marco Duderstadt and Ramon 
Zenker—and adds appealing German 
singer Damae. The group's full-length 
Toca is a Euro-dance fan's arm-waving 
fantasy, but "You Are Alive" is absolute-
ly for the masses. Open your ears, think 
for yourself, and don't let this one slip 
through the cracks. Contact: Jimmy 
Smith of Strictly Rhythm at 
jimmy@strictly.com.—CT 

PATTY LOVELESS The Boys Are Back 
in Town (2:34) 
PRODUCER: Emory Gordy Jr. 
WRITERS: D. Humphries, P Enright, 
S. Duncan 
PUBLISHER: Obanyon Music, BMI 
Epic 16842 (CD promo) 
Bluegrass music is everywhere, from vet-
eran Ralph Stanley's recent performance 
on Late Night With David Letterman to 
the immense sales success of 0 Brother, 
Where Are Thou? But can the genre 
make it on country radio? Patty Loveless 
aims to be the one to break down the 
walls, with this frisky, unabashedly 
Appalachian tune from her critically 
acclaimed Mountain Soul. Saturated 
with fiddle and banjo, the lighthearted 
ditty is just pure fun, and Loveless 
sounds like she's tapped into the rich 
well from whence her talent sprang. Epic 
is initially letting this one out to Ameri-
cana stations and seeing where things go 
from there. If country programmers can 
come to grips with their fear of the 
banjo, they might discover that there's 
plenty of cool in bluegrass.—DEP 

ROCK 
RYAN ADAMS New York New York (3:50) 
PRODUCER: Ethan Johns 
WRITER: R. Adams 
PUBLISHER: Barland Music, adm. by Bug 
Music, BMI 
Lost Highway MRNR-02149 (CD promo) 
Ryan Adams, former leader of alt-country 
heroes Whiskeytown, waves goodbye to 
the Big Apple, the "love of my life," and 
any pesky stigmas with this wonderful 
uptempo track, the first single from his 
second solo set, Gold. Free of even the 
most subtle bit of twang and sweetened by 
the hum and whistle of a Wurlitzer, the 
Stonesy "New York New York" has the gift-
ed 26-year-old singer reflecting on his brief 
stint in the big city. Riding a surprisingly 
fast drum track—courtesy of lauded skins-
man Jim Keltner—Adams waxes poetic on 
life in the East Village with his on-the-
mend heart (compared with the aching 
tracks on last year's solo debut, Heart-
breaker), offering a heavy dose of nostal-
gia. A firm departure from that mix of 
Gram Parsons, Big Star, and the Replace-
ments that fans have come to expect, the 
song is an exciting glimpse at the singer's 
future and further proof of both his 
remarkable talent and seemingly limitless 
potential. A perfect fit for triple-A.—WO 

DANCE  
ETTA JAMES Miss You (7:22) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Windham Hill/RCA (CD promo) 
Etta James' Matriarch of the Blues, fea-
tures the legendary blues/R&B songstress' 
take on a dozen covers. While the majori-
ty stay close to her roots, like lb/ a Little 
Tenderness" and "Hound Dog," there are a 
few unexpected tunes on the disc, like this 
cover of the Rolling Stones' 1978 No. 1 
hii The album version takes it at an Etta-
esque bluesy pace, but the remixes rid the 
song of the blues, turning James' rich, 
soulful vocal into a hot party cut. Just as 
the original disco track was fairly unchar-
acteristic for the Stones, the housey style 
here is a step from the norm for James. It 
may be solid territory for a future return, 
as she, complete with her soulful pipes, 
shows a capacity to keep up with any 
club vocalist—EA 

CONTRIBUTORS: Eric Aiese, Wes Orshoski, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of mercal merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists. PICKS (1): New releases predicted to hit the top half of the chart in the corresponding format. CRMCS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to Chudifaylor 
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Dupri 'Instructs' By Example 
Second Solo Disc On So So Def Shows 

BY MARCI KENON 
NEW YORK—If anybody is drafting 
a blueprint for industry longevity 
and success, it's Jermaine Dupri. 
The 27-year-old producer/song-
writer/artist/entrepreneur drops his 
sophomore solo album, Instruc-
tions, Oct. 2 via his Columbia-
distributed So So Def label. It's the 
follow-up to his platinum-certified 
and Grammy-nominated 1998 de-
but, Jermaine Dupri Presents—Life 
in 1472: The Original Soundtrack. 

"A lot of people don't realize that 
I've been out here doing what I do 
for 10 years now," the Atlanta native 
says. Dupri produced his first record 
at the age of 12 and has since 
helmed hits for the likes of Kris 
Kross, Mariah Carey, TLC, and 
Jagged Edge. 

Dupri raps on nearly every song 
featured on the 20-track Instruc-
tions. He and Disturbing Tha 
Peace/Def Jam South rapper Luda-
cris open with "Welcome to 
Atlanta," while So So Defs Da Brat 
is showcased on the hot number 
"You Bring the Freak out of Me." 
Xscape, also part of the So So Def 
family, is featured on "Rock With 
Me," a melodic pop venture. 

Meanwhile, Arista's Usher croons 
the hook to "Get Some"—which 
also spotlights Rockland/Inter-
scope's Boo & Gotti and So So Def 
artist R.O.C.—and Moyo/Interscope 
artist Bilai delivers a Curtis May-
field- style hook on the creative 
standout "Superfly." Another 
notable cut, "Jazzy Hoes Part 2," fea-
tures Universal's Backbone, Antra/ 
Artemis' Kurupt, Jive's Too Short, 
So So Def rapper Eddie Cain, and 
RCA's Field Mob. 

Dupri produced nearly all of the 
tracks except "Yours & Mine"— 

Talent For Staying Ahead 
which features labelmates Jagged 
Edge and was produced by Swizz 
Beatz—and "Let's Talk About It," 
which was produced by the Nep-

tunes. Bryan-Michael Cox also co-
produced several tracks. 
To create an early buzz on In-

structions, the track "Hate Blood" 
(with Ruff Ryders/Interscope artist 
Jadakiss and Roc-a-Fella/Def Jam 
rapper Freeway) was released on 
vinyl only and serviced to mix-show 
and club DJs in June. That was fol-
lowed by the Nate Dogg-featured 
lead single "Bailin' out of Control," 
which was serviced to R&B and 
crossover radio Aug. 28. Its video 
was directed by Dave Meyers. 

"It picks up where Dupri left off 
on his last album," says Jay Alan, PD 
of Chicago's WPWX. "With both 
Dupri and Nate Dogg being so hot 
right now, it's a win-win situation." 

Seth "Boogie" Tramontana, owner 
of Atlanta's Earwax Records, agrees. 
"Jermaine knows what to come out 
with musically, and he grabs the 

Taken by Storm. Elektra Entertainment recently celebrated the signing of DJ 
Clue's Desert Storm imprint. Fabolous' debut album, Ghetto Fabolous, will be 
the imprint's first release. The album's lead single. "Can't Deny It," features 
Nate Dogg and currently sits at No. 18 on the Billboard R&B/Hip-Hop Singles 
& Tracks chart. Pictured standing are Elektra Entertainment Group chair-
man/CEO Sylvia Rhone and executive VP of A&R Merlin Bobb. Seated, from 
left, are Desert Storm co-CEOs Duro and DJ Clue and partner Skane. 

hottest singer out," Tramontana 
says. " He's instructing people on 
how to run the game." 
Managed by Atlanta-based Artis-

tic Control, a company operated 
by his father and industry veteran 
Michael Mauldin, Dupri notes, 
"When I do a record as an artist, I 
want to feel like an artist. I feel 
like I'm cheating myself if I don't 
get the full-fledged experience 
that an artist gets by being direct-
ed and letting other people con-
tribute to the album." 

Dupri also says he intentionally 
avoided enlisting a cast of superstars 
for Instructions. "This time I'm 
going with artists who aren't really 
huge yet," says the ASCAP writer, 
whose music is co-published 
through EMI April Music and So So 
Def Music. "As a producer, it gives 
me a chance to work with all these 
new cats coming out, like Backbone 
and Field Mob." 

Noticeably absent, however, is So 
So Defs 14-year-old hit rapper Lil 
Bow Wow. "Timing-wise, it just 
didn't work out," Dupri says. "Lil 
Bow Wow was doing his [ national] 
tour. Then he was overseas when I 
was finishing the record." 

"Jermaine is always performing a 
spectacular juggling act," says Mai 
Huggins-Lassiter, Columbia's VP of 
urban marketing, who also notes 
that Dupri is working on the follow-
up to Lil Bow Wow's multi-platinum 
debut, Beware of Dog, between his 
own European and stateside promo-
tional agendas. 
The European leg of that sched-

ule runs Sept. 15-23, with Dupri 
leaving the day after the opening of 
Paramount's new Keanu Reeves film 
Hardball. Dupri executive produced 
the film's So So Def/Sony Soundtrax 
soundtrack, which drops Sept. 11. 
In addition to the title track/lead sin-
gle, which features Lil Bow Wow, Lil' 
Wayne, Lil' Zane, and Sammie, the 
soundtrack features Dupri's latest 
protégé, neo-soul singer Fundisha, 
and other So So Def artists. 
On his return from Europe, Dupri 

will visit retailers, radio stations, and 
such video outlets as BET's 106 & 
Park and Rap City and MTV's DFX. 
The artist, who is booked by the 
William Morris Agency, is also coor-
dinating a national tour for Octo-
ber and November featuring the So 
So Def roster and possibly Nelly and 
the St. Lunatics. 

Before that, Dupri will participate 
in two Footaction USA in-stores in 
New York City (Sept. 29) and Chica-
go (Oct. 6). The retailer and ABC 
Radio, via the Doug Banks Show, is 
in turn sponsoring a contest in 
which the winner will spend the day 
with Dupri. Signage will be posted 
in 350 stores, with on-air promos 
running throughout September. 

and The Blues. 
CONFERENCE RECAP: First off, a litany 
of thank-yous to everyone who attend-
ed, participated in, supported, and/or 
provided guidance, panelists, presen-
ters, performers, and hosts for our sec-
ond annual Billboard/BET R&B/Hip-
Hop Conference (Aug. 28-30) and the 
first Billboard R&B/Flip-Hop Awards 

show (Aug. 30). I don't have space here 
to name everyone individually, but you 
all know who you are. We couldn't 
have done it without you. 

As far as panel buzz is concerned, 
many people approached me, saying 
they learned a few things from each 
panel and were going to follow up on 
several networking opportunities, 
which—bottom line—is what you 
hope will happen in an industry that 
many describe as conventioned-out. 
But gauging by the reaction of the 
conference attendees, something 
that's still far from outmoded in this 
realm is the hunger for information. 
Among the many lively exchanges 

was one directed by veteran retailer 
George Daniels, who owns and oper-
ates George's Music Room in Chica-
go and another just-opened site at 
Chicago's Midway Airport. "Every-
thing sounds great in the studio," 
Daniels cautioned. "But unless you 
have a great marketing plan, all you'll 
end up with is a garage full of CDs." 
Among the other subjects he 

touched on during Thursday morn-
ing's "Retail Rap" panel—also fea-
turing Elektra's Janine Horton and 
Music Emporium's Barbara Spen-
cer—were Internet marketing, digi-
tal delivery, and how consumer CD-
burning is affecting the retail 
marketplace. "No one is talking about 
this serious matter," he said. "Labels 
need to get artists to participate in a 
promotion that discourages people 
from buying bootleg CDs. 
"We also need more singles with 

the hooks up front to help spur 
interest in new music," he added. 
"We've got to get back to the music." 
Wednesday afternoon's "Produc-

ers' Panel" found generation-next 
producers Rockwilder, James Poyser, 
Kawan "KP" Prather, Bryan-Michael 
Cox, and Nokio fielding questions 
from aspiring artists and producers 
and being treated to a live audition 
by one audience member. They also 
lamented the lack of female produc-
ers, warned that a big-name produc-
er doesn't guarantee a hit, and ad-
dressed the pitfalls of sampling. 

"This [producer] stuff can get you 
down to the point where you're cry-
ing," commented Cox, who, along 
with the others, advised that persist-
ence is the key for fledgling produc-
ers. "But you have to stick with it." 
And you must be able to take con-

structive criticism, noted Rock-
wilder, who added with a laugh that 
he received a "ritual argument from 
his mom every morning about not 
doing anything" while he was work-
ing his way up the production ranks. 
Another highlight was "The Black 

Music Industry: Then & Now" panel, 
if for no other reason than the fact 
that the legendary Bootsy Collins 
was on it. He and the other panelists, 
including Roxanne Shanté, Rell, 
Jaguar, Mystic, and Rahzel, champi-
oned the resurgence of real music, 
diversification vs. just settling to do 
one thing, and artists empowering 
themselves as they deal with today's 
music industry. 

INDUSTRY BRIEFS: Motown GM 
Manny Bella has amicably parted with 
the label after just slightly more than 
two years. A label spokeswoman adds 
that Motown will restructure its pro-
motion team, with more details com-
ing in the next couple of months... 
Universal Records' "Organic Soul" 
monthly concert series goes bicoastal 
with a Warren G and Ms. Toi-hosted 
launch party Sept. 20 at B.B. King's 
on L.A.'s Universal CityWalk. The 
series continues the first Thursday of 
every month with Afroman on board 
Oct. 4... Congratulations to Elektra 
president Sylvia Rhone and de Passe 
Entertainment president Suzanne de 
Passe, who were inducted into the 
National Assn. of Black Female Exec-
utives in Music and Entertainment's 
Shero Hall of Fame at the organiza-
tion's first power summit in Toronto. 
Also honored were Universal GM Jean 
Riggins and Soul Food executive pro-
ducer Felicia Henderson... Kudos 
to Gladys Knight & the Pips and 
Smokey Robinson & the Miracles, 
who are among the 2001 inductees 
into the Vocal Group Hall of Fame & 
Museum (vocalhalloffame.com) in 
Sharon, Penn. The ceremony takes 
place Sept. 13. 
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The Isley Brothers Featuring Ronald lsley AKA Mr. Biggs 9 
DreamWorks ALBUM CUT 

Missy "Misdemeanor" Elliott 9 
The Bed Mind/Baku, ALBUM CUT/EEG 

Trick Daddy 9, 
O Slip.rdSi,de 85141 -!Adantra 

Usher 9 
0 0 Arista 13932 

Janet 9 
O \h,,, In 38799 

Aaliyah 
Blackground ALBUM CUT 

Ja Rule Featuring Case .9 
0 Murder InoiDef Jam 588741MIDJMG 

Ludacris Featuring Nate Dogg 9 
O Orsturbong TO Peace/Del Jam Seel71.ADJMG 

R. Kelly co 
0 eve C2946-

P Diddy, Black Rob & Mark Curry 9 
O Bad Boy 79600- APs!n 

V(M GREATEST GAINER / AIRPLAY ec 

YOU ROCK MY WORLD 
M Jacloban,R,JerlonsIM.Jackson,R JetIons.F.Jerione ( II,LDenteleN Payne) 

Michael Jackson 
Epte ALBUM CUT 
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FILL ME IN 0 Craig David co 
main IC.Deed,M.Fhill 0 0 0 0 0 0 Master 813101/Attank 

SHINE 0 Lil' Wayne Featuring Baby, Mack 10 And Mickey 9 
M Fresh 0.Carter,B.Thotnes1 O Cas, More, 580941NUnwersal 

BROWN SKIN India.Arie 
M.BetsentAne 11.Arie.S.Stundarsfflateon) M now. ALBUM CUT 

ENJOY YOURSELF 0 Allure 9 
Kob,e,KayGee (K Brow« Gist.T Von,C.Uppio) 0 0 MCA tfihttee 

YOU GETS NO LOVE Faith Evans 
M.Seulsbeny,F.Evans IF.EveneM.Seuleberty,M.Jamon,K.NAlliems,T ColemenA.Wason) Bad Bay ALBUM CUT/Aries, 

WHAT IF Babyface .9 
Belote,. 113abyfecel Ar ma ALBUM CUT 

GHETTO GIRLS 0 Lil Bow Wow 9 
J,DePAISM.Coe (J.Dued.B.M.CoAT.MitchelLW.FelOerl 00 So So Set 7961r/Columb)a 

U GOT IT BAD Usher 9, 
J.Dupra8 MC,, (U Raymond,J.Dupri,B.M Coo) nrn ALBUM CU, 

ILUVIT 0 Snoop Dogg Presents Tha Eastsidaz Featuring Kokane 9 
Beast IC,Broedue.T.DavieB,SpiHmeAllone.ILMcCenSO C)intonk N Collins,B.WorreeK O. .- I 9, p. et. 0 Doggy Style 1231*JVT 

BALLIN' OUT OF CONTROL Jermaine Dupri Featuring Nate Dogg 9 
J Dupn (J Dupn) 

PURPLE HILLS 0 
Eminern Caraste0 Hotton.R Johnson M Mathere 0 Moore D Porter,J Bass) 

GANGSTA (LOVE 4 THE STREETS) 

MADE TO LOVE YA 
W.Cann .pe) (H LIBRE Betide 

LIGHTS, CAMERA, ACTION! 0 
enkr IT Ke)ty,R lierrellICestonA 

GRIMEY 0 
The Replants Paantiego,P Aatttems,C Hugo/ 

ROUND & ROUND 0 
HyTek IS Showes.T Camera 

PLEASE DON'T MIND 0 
The Neptune, IP Wallems.0 Hupo,A Holly,..1.Wrtherspoom 

LET'S RIDE 

DO U WANNA ROLL (DOLITTLE THEME) 0 
9an a, r. G PL C 13,kad, o R, outtran,LTroutmant 
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CAN'T DENY IT 0 
ck Rock IJ Jeckson 1r - 

RAISE UPO 
%Wend (M.Elarren 111,T.MosIey) 

LIFETIME 
INIusce,H Deed) 

JUST IN CASE 0 
Kr/Gee IK GlartE Berkaley,RLI 

LOVE OF MY LIFE 
8 Mottroght IB McKnret/ 

UGLY 0 
Tembelend IT.Mosny,A.MathIs) 

MUSIC 0 
E Sermon (E Sermon M Gaye/ 

SET IT OFF 0 
M.Fresh (T.Gray0 Thomas) 

THE WAY 
A Harns,V Dews IJ SconA Herne, 

TAKE YOU OUT 0 
W.Cempbell 1,4,J.Srtoe 

SHE'S ALL I GOT 
M CrNfM Crtyl 

PEACHES & CREAM 0 
M.WmantS Combs (M.W)nens.S Combs,M.Kerth,CLParker,J Boyd,C 811AAJonas) 

WHAT IT IS 0 
The Neptunes IT SnraraP INdinms.0 Hugo) 

DANCE WITH ME * 
D.Jortes10.Jones,J Boyd,I1Perker,M KenAM Scendnck) 

MY PROJECTS 0 
B.pp lienk IC BellernyH Cook, 

FIESTA 0 
Poloeld Torn,Precnran 1R Kelly.S.Certerl 

GIRL NEXT DOOR 
A Hares,C HaggonsiTJoe-soe,A Herne Haggins.J.ScotLE Green) 

BOOTYLICIOUS 
B.KnOwlet,FLFuseri.E.Moore I B.Knowles,R.FuserLF.Moore,S.Nicks) 

WHAT AM I GONNA DO 
Jake,Trek, ITyrese,J CanenT Job) 

LOVERBOY • 
M.Carey.C.Kent IM.Carey,L Bleckmon,TJenkras,Da BraLTwenty II,Lueacns,Shawnna 

Fabulous Featuring Nate Dogg 9 
0 Desert StormiElekna 6773M EEG 

Petey Pablo 9 
Q OJ 0211,31. 

Maxwell 42 
Columea ALBUM CUT 

Jaheim 9 
o 0,vme @Al./Warner Bros 

Brian McKnight 9, 
Motown ALBUM CUT 

Bubbe Sparxxx 9 
• Beet Club 4919CONInterscope 

Erick Sermon Featuring Marvin Gaye 9 
0 NO LAO,! Squad 9'5,78. te 

Juvenile 9 
teCa#,Wyneyeeo956" Linneersol 

Jill Scott 9 
Heiden Beach ALBUM CUT/Epn 

Luther Vandross 9 
0000.21084 

Jimmy Cozier 9 
oreton,069 

112 9 
0 Bed Boy Pa313r/Atisse 

Violator Featuring Busta Rhymes .9 
O '9600 Lora,Coiumbn 

112 9 
08,0 Boy 19413./Ariste 

Coo Coo Cal .9 
00 Intro,. 22251 Tommy Boy 

R. Kelly Featuring Jay-Z 9 
no.Nensor 

Musiq Sou? child Featuring Ayana 9 
000 Soul 572835*/1DJMG 

Destiny's Child 9 
000 Cofonna 79520' 

Tyrese 9 
RCA ALBUM CUT 

Mariah Carey Featuring Da Brat & Ludacris 9 
oc.:. 0 0 Wen31791 

CAN'T BELIEVE O Faith Evans Featuring Carl Thomas 9 
S CootsM klbeans IS Combs,MWrnansA.Young,C,Tayror,M Jones,J BaKterA.Cruz,J.KrbghKM.Jernsr 0 Bad Boy 19310 Ansta 

JOHN DOE 
EFInlenson1F0evial 

KNOCK YOURSELF OUT 
The Neptunes Willrerns,CMugo, 

FAST LANE 
Or. Ore aCtirver.F MturnaeMturne,M.Crtyl 

GET UR FREAK ON 0 
Tenbaland iM Elkott,T Mos.ey. 

WE RIGHT HERE * 
Sleek Key (E.Senmons.M.Deras) 

BECAUSE I GOT HIGH 
HeedIndpe,J foreman IJ Foreman, 

LET ME BLOW YA MIND 0 
On. OrLS Storch IE.JetlersAYoung,M Dixondo,S.Storch,SJordan) 

SUPERWOMAN PT. II 0 
BM Coelue.DURO IC Lowng.B M CoKG Nashlt NfillatJeoltson.E.Shoal 

LOVE 
A.Rants,C.Hagains (TJohnsonAHetris,C.FIeggInel 

CANDY 
The Neptune, Marchand.0 Hupo,P Welems1 

SLOWLY 
J-Dub W.Babes.J.WaIkerI 

WE NEED A RESOLUTION 0 
Trmbalana IT Mosley,S Garrett) 

Public Announcement Featuring LeLe 
RCA ALBUM CUT 

Jadakiss 

Bilai Featuring Jadakiss co 
Move ALBUM CUT Imerscone 

Missy "Misdemeanor" Elliott .9 
o The Gold MradrEastWest 87190- EEG 

DMX 9 
O Bull Rydars.Det Jam 588718,1DJMG 

Afroman ç 
6 Un.versa I ALBUM 8 SOUNDTRACK CUT 

Eve Featuring Gwen Stefani 9 
0 Ile Ryden 4S7582- Inters:rope 

Lil' Mo Featuring Fabolous co 
00 0 EastWest 87171/1EG 

Musiq Soulchild co 
De Soul ALBUM CUTrIDJMG 

Foxy Brown Featuring Kelis 
o Pe' Jam 58870'8/W6 

Tank .9 
O BIackeround ALBUM CUT 

Aaliyah Featuring Timbaland 9 
O 8Iackground 38781 . 
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So So Del ALBUM CUT.Columea 

012 9 
onsfflyernatwwww 

Lit' Mo 9 
flee, ALBUM CUT/BEG 

Gerald Leven 
Ela ktra ALBUM CUT/BEG 

Mr. Cheeks .9 
O Ureversal 015135' 

Violator Featuring Noreaga 
O Vraletor 491301-/Loud/Columbo 

Hi-Tek Featuring Jonell 0 a., 321' 

Philly's Most Wanted Featuring Andre Wilson '9 
O Man, 05142. 

The O'Jays 

RI., Snoop Dogg & Ill' Kim 
O rraer 
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Pn tnty SOUNDTRACK CUT 
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THE GIRLIES Lil' Romeo 9 
S Thomas Nester Pie Romeo.P K.D Meyers,M Marne.) Modellstel NoranneulA NevIleG Pone,. Sculia ALBUM CUPPnorrty 

WE GONNA MAKE IT 0 
The Annemrst1J.Phdhps,13.StyleaA.11Aemen) 

PO' PUNCH 0 
(LI(Jon,Po Whne Trine) 

CASH, MONEY, CARS, CLOTHES 0 
Oeutnch ID.Chonce,D.Jorden,M Craw 

FORMAL INVITE 
The Neptune, (Ray J .). - C Heç,.. 

LUNCH OR DINNER 
M erry IM.City) 

CHILLIN' IN YOUR BENZ 0 
Herne lAhlerns,N.Belton.T.GeorpelWatson) 

YOU CAN'T TOUCH ME 
Poke & Tone IFI.Montgornery,J.C.Olisier.S.J.BernesS N BratcherAleven) 

SOMETHING IN THE PAST 
J Powell 1A.Perkns,C.Grepory,A.Hrasonl 

WEEKEND 0 
The Chewier, (T.Tetrlor,C.Farret,KietamoreLKefi,I.Huston,E.Laues,C.Sten,D.Harryl 

JUST A BABY BOY 0 
Battlecet11(.01liam,C.Broadus,O.Thompson,M Macneill 

GIVE 0 
J.Oakes 1.1.0eketl-Poteat) 

BURN 
Not Listed (Not Laud/ 

WHO WE BE 
Black Keyea Armsteed IE.Simmons.MDeeisl 

BATTER UP 
J Epperson,S Wcs..1 DeBon,J Berry Welly.J.Epperson.S.Wras/ 

THIS IS ME 0 
Of renk IS.Krpner,D.Fhenk,P.Sheynal 

BOUNCE 0 
S Weems IS Whams) 

LET'S BE FRIENDS 0 
M Sperks (TaTa,Brendol 

KEEP IT REAL 0 
frshenD Drew,J.Roach,FIRedd,D.Wdlems.N Wetts$ Greene 

MORE THAN WHAT I WANTED 
Ba,k.kzer T Some A.Gurvity.,J.O'Neel,T.Sims) 

USED TO LOVE 0 

Jadakiss Featuring Styles Of The Lox 9 
O Rue terriers 49759IrAnterscope 

Po' White Trash And The Trailer Park Symphony 
Et Pocket Chaege 2111 

Ruff Endz Featuring Memphis Sleek ç 
'atr/c• 

Ray J 9 
Anent< ALBUM CUT 

Sunshine Anderson 9 
0 &mo)e ALBUM CUTAtlantx 

Exhale .9 
@Reel Deal 70635/Orpheus 

Royce Da 5'9" 
Graw ALBUM CUT/Column, 

Jesse Powell 
St,, ALBUM CUT MCA 

Kenny Lattimore 9 
O Anna 15001. 

Snoop Dogg Featuring Tyrese & Mr. Tan 9, 

The Dom 
• Heartless 13069 

Mobb Deep 
Loud/Columba ALBUM CUT 

DMX 
Run Ryderellet Jan, ALBUM CUT/10JMG 

Nelly 9 
Fo Reel ALBUM CUT'Unwersal 

Dream 9 
00 0 ° Bad Boy 79692rAnsta 

Survivalist 
OU • • 

TaTa + Brando Featuring Larry F'oteat Of The Donz 
O Heartles112728 

Kelli Mack 
O Rising HI 30003 

CoCe Winans 9 
weayarrag loan. /Sparrow AL551184 CUT/CO01 

Keke Wyatt 9 
)H2r0.14).,M 00 MCA 155841 

BYE BYE BABY * Brandy Moss-Scott 
13 Moss•Scott 03.Mose-Sconl 0H..,, , i. h, 

GRIPPIN GRAIN 0 The Young Millionaires 
K Kenrank ( CKerranck,P Reynolds1Snuth,W Ca houn,S Pons) e Urban Spears 0002/Urben Dreams 

NOT YOUR FRIEND 0 Case 9 
Tun & Doh IT Kelley.13.flobunon) • DalSou157075.0.150 

50 PLAYAZ DEEP 0 Drunken Master Featuring Lola Damone 9 
Drunken Master IA HarnsA TayIor.R Meckens.R Be)l.R Belland,G Brown.fl Westrund,0 Thomas r k ' 0 0 FB 015111/Unwersal 

ALL MY THUGS 0 
Dews, IYoung Phantom) 

WRONG IDEA 
Jelry Roll ID Orew.0 Broadus...1Stamps,LBlackmon,T Jenk,ns) 

I'M LOOKIN' 
IN.Wrey,C.Lsalny,B Muhamined,EFerrelletighty) 

LETTER 2 MY UNBORN 
Johnny"Jr,Tone,F Nrtry Shakur,..I.Jackson,C.FIngern,C H)ppens,M Jackson) 

I DON'T KNOW 0 
The %rakes IP.Wdbarns.O.Goss) 

Young Phantom 
Hmerdese 17428 

Bad An Featuring Snoop Dogg co 
loggy Style ALBUM CUT/Prior/Ty 

Nicole .9 
The (kW Mind/Elea ALBUM CUT/BEIS 

2Pac 
Arnartnnath Row ALBUM CUT/Interscope 

Usher Featuring P. Diddy 
O OF." 24915'1/An. 
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• ARTIST TITLE g ARTIST TITLE 

e 5 e IMPRINT & NUMBER/DISTRIBUTING LABEL * IMPRINT & NUMBER/DISTRIBUTING LABEL 

NUMBER 1 / HOT SHOT DEBUT ile 1 WeeltAt Number 1 37 36 7 KURUPT Autra 751083/Artem.s112 9018 981 Space Boogie: Smoke Oddessey 5 
1NEW 1 MARY J. BLIGE MCA 112616/ 02 98/16.98i No More Drama 1 
,.. 43 42 4 SOULJA SLIM No Lmt South 2001/No 1,01111 98/17.981 The Streets Made Me 42 

a 7 7 7 

4., GREATEST GAINER 5. 
AALIYAH • Eltacku/ound 100827 112 98:18981 Aaliyah 2 

41 

47 

37 

47 

5 

25 

THA DOGO POUND Death Row 3.1353/03112•17 9111 Death Row Presents: Tha Dogg Pound 2002 

TANK • Blackgroun0 50404'112 98/1698/ Force Of Nature 

15 

1 

1 90 3 MAXWELL Col/rotha 67136' CRG 02 98 E0.18 98, Now 1 ID 57 54 47 .. RU LE /• -tut Jam 542934•1DJMG 112 98 18 98 , JA E Rule 336 1 

1 BRIAN MCKNIGHT Motown 014743/Unwersa1112 98/18 981 Superhero 4 48 49 42 MUSIO SOULCHILD • Del Soul 5480897/ID/MGM 98/17 981 Aijuswanaseing (I Just Want To Sing) 4 

- 2 JUVENILE '. I/ney 860913 Unrve•sa , 112 9818 98 , Project English 2 70 - 2 CRIMINALZ Reals0e 0628Says.de 110 98,16 981 Criminal Activity 57 

3 1 4 THE ISLEY BROTHERS FEATURING RONALD ISLEY AKA MR. BIGGS .,,,,ivzoi”,::• • Eternal 1 45 45 52 DONNIE MCCLURKIN • Venty 43150/Zombo 110 9016.981 4 Live In London And More... 22 

3 10 ALICIA KEYS A J20002111981/90 Songs In A Minor 1 159 42 35 4 PHILLY'S MOST WANTED Atlantic 83358 7,AG III 98,17 981 Get Dovvn Or Lay Down 20 

5 2 5 JADAKISS HO Ryden 493011trIntarscope 112 98/18 981 Kiss Tha Game Goodbye 2 60 54 58 24 PUBLIC ANNOUNCEMENT RCA 69310110.98/16 981 Don't , Hold _Back 30 

O 1 RZA AS BOBBY DIGITAL Wu-lanwIn Toe Pam, 8192/Koch III 98/17 981 pleat Bullet 9 51 46 44 10 LIL' MO • .tt'a 62374 . EEG 112 9018 98/ Based On A True Story 6 

1 AFROMAN Untorsa1014979 112 9918 981 The Good Times 10 e2 52 52 15 TYRESE • RCA 87984'111 9W17 98) 2000 Watts 4 

6 4 4 USHER Aram 14715" • , gm 3 63 53 46 15 REDMAN • Oef Jern 548381M0JMG 112 98/18981 Malpractice 1 

12 8 5 5 SNOOP DOGO PRESENTS THA EASTSIDAZ re zrzrito.sanz u, Buces 'N Trays—The Old Fashioned Way 2 . 56 48 12 SILK É.,ii,621142/EEG112.9(1/18.981 Love Sessions 2 

& NEW 5 1 KRAYZIE BONE . :, s 85784,CRG 112.98 EW18 98, Thug On Da Line 13 65 1 GANGSTA BLAC lo Tfie Paint 8193tKoch 112 9018 981* Down South Flava 65 

14 10 11 32 JENNIFER LOPEZ • Etas 859,35112 98E0.18 98, J.Lo 1 59 55 23 2PAC à , Arnaru/Deatn Flo 4998407 Inter cope 119 24 981 Until The End Of Time 1 

15 13 15 22 GINUWINE • • , 69622'112 98E0/18 981 The Life 2 r 1. -' PACESETTER r  

16 9 10 5 BLU CANTRELL • RadZona 14703./Ansta Ill 98/17 981 So Blu 5 
ea 100 — 6 G 'FELLAS Kt A tIck 51282/Isiah XXX 118.98 CO/ Gangster 4 Life 67 

17 11 6 9 P. DIDDY & THE BAD BOY FAMILY B., Boy 731345"rAnsta 112 98/18 981 The Saga Continues... 2 111) 31 SOUNDTRACK • s,.=‘ ,- ., 49052'11198.17c', Romeo Must Die — The Album 1 

18 12 8 7 FOXY BROWN • Del Jarn 518834.1103MG 112 9818 981 Broken Silence 3 CD 77 69 8 DEZ Destiny 7702110.98/18.98) a Sing For Me 57 

19 14 16 11 LUTHER VANDROSS • J 28007112 98;18 98, Luther Vandross 2 60 56 46 LUDACRIS à D.sturbtng The PeaceiDet Jam South 5481187/1111MG 112 98/18 981 Back For The First Time 2 

Œ'I1, IKVIll 1 BROTHA LYNCH HUNG & C-B0 JC0 9 860950/Intorscopo 11 1 98/17 981 Blocc Movement 20 55 53 26 EVE • Run Flyers 490845'/Interscope 112.98/18 981 Scorpion 1 

21 19 18 24 TRICK DADDY • Sop-N-ShOe Atlan/c 834327 AS 01 98.17 90 Thugs Are Us 2 67 71 13 THE LOVE DOCTOR Ma ,th Gras 1055 MO 98 16 981. Doctor Of Love 47 

.-., 

.i. 23 24 59 -__. . • ,I,ddan Beach 62137'/Ewc 111 98 EU/17 981i Who Is Jill Scott? Words And Sounds Vol. 1 JILL SCOTT 2 61 59 42 SADE •' Epic 85185 ,12 98 EWE 981 Lovers Rock 2 

23 17 12 11 D12 •/ nady 490897' ,Imerscope 112 98,18 981 Devil's Night 1 58 50 13 SOUNDTRACK • Murder Inc /Dot Jam 54883r/103MB 112 9W18 98/ The Fast And The Furious 5 

24 16 13 10 JAGGED EDGE • .,;-, So Del/Columble115648URGII2seE0/18.981 Jagged Little Thrill 2 65 57 15 PASTOR TROY MADE) Society 014173/Unwarsa1112 917/18.981 Face Off 13 

25 15 9 5 VARIOUS ARTISTS -- ..- . - EMI UnmeseltSony'Zoroba 10749.V.r0n is 98 18 98: Now 7 3 68 63 27 PROJECT PAT • •,.•••• ',...) •,i'ii.ii 1950/665 112 98 Elll 7 981 Mista Don't Play Everythangs Workin 2 

26 20 20 25 JAHEIM • Dunne MIII 47452`Marne Bros 111 98/17.98/ [Ghetto Love] 2 77 66 . _ 67 20 SUNSHINE ANDERSON • Soulde/AllantIc 93011/AG 111.98/17.981 Your Woman 2 

27 18 14 5 BILAL mo, 493009,intorscope 112 9018 98/ 1st Born Second 10 ,.3 88 85 67 MARY MARY • -.2.Columb.16,3740/CRG11098M1698) Thankful 22 

28 21 28 91 __ INnbl• PIF Acoustic Soul ._....A..._ • Motown 013710:UnIverso1112 9918.98/ 3 74  62 51 11 51500 • Hip/1,0er Sou1548838.003MG 112 98/18 981 Return Of Dragon 3 

29 24 21 17 MISSY "MISDEMEANOR ELLIOTT • The Gold MIndtElektro 62839*.IEG 112 98;18 50 Miss E...So Addictive 1 (1_39..) 97 89 11 NUWINE Real De. 70629,Orphsus 19 98,15 981 Ghetto Mission Sc 

30 22 17 13 ST. LUNATICS • FoSee1014119/Untversa1112 98/18 981 Free City 1 81. 63 61 19 CASE • De1 So, 548626/1DJMC 112,98/18.98/ Open Letter 2 

31 28 30 7  A 77 BAD --- Doggy Style 5007017e0rety Ill 91617 981 Personal Business 16 82 80 80 49 LIL BOW WOW à' So So 0e1rColumbla 89981URG Ill 98E0,17 981 Beware Of Dog 3 

32 33 31 15 LIL JON & THE EAST SIDE BOYZ 966E222071V/110 98116.981 Put Yo Hood Up 6 83 69 70 56 SHAGGY • .., , ..,,,,,, Ill 98/17981 Hotshot 1 

33 31 29 6 CORMEGA , ,, H...., , ,., u,' L.: ,.,...: - ir ,8 9810 The Realness 24 04 72 66 16 SYLEENA JOHNSON /we 41700/Zornba Ill 98/17 9814 Chapter 1 Love, Pain & Forgiveness 16 

34 25 22 6 VARIOUS ARTISTS  Vrolator/Loud/Columboa 857907,CFIG 112 98 EO/18.98I Violator The Album V2.0 5 Ff 5:: 89 100 22 JESSE POWELL , ,,, 112401/54CA112.98/18.98) JP 18 

35 26 19 5 SOUNDTRACK Del Jan, 5862167..IDJMG 112 98.19 98, Rush Hour 2 11 86:. 85 82 30 LIL' WAYNE • ,,- Mooey860911tUmversal 1129818 981 Lights Out 2 

36 32 25 9 LIL' ROMEO n,..,450198./Prionty111.9&17sei Lil' Romeo 5 87 . 86 75 5 PRINCE warner Bros 74272118 98 COI The Very Best Of Prince 72 

37 27 23 5 GANGSTA BOO .,./ uotim MIndstLoud 1925:CRG 0298 EW17 981 Both Worlds, *69 8 88 71 78 11 RAY J Ahanc 03439',AG Ill 9011% This Ain't A Game 9 

38 35 32 18 DESTINY'S CHILD •• Columbla 81083'/CRG 112.90E0/18.981 Survivor 1 89 - 79 76 37 SNOOP DOGG • No tend 73225trenordy 112.98118 981 Tha Last Meal 1 

39 34 33 7 CRAIG DAVID • Mbldstat'AtIonto 88081 7/06111.98/17 98) Born To Do It 12 90 78 73 31 SOUNDTRACK • • -one/16228811898 CO, Save The Last Dance 

40 39 40 43 R. KELLY • Jnra 41705'Zomba 112 9818 981 tp-2.com 1 e RUE 19 YOLANDA ADAMS Elektro 62629/EEG 112 98/18 981 The Experience 24 

CiiEIT 50 62 3 METHRONE Ciaylown 2010 ill 98.17 981à Picture Me 41 IIIiiIi 73 65 3 DJ SCREW :. ,, ,,,, -,, Isairiose). The Legend 65 

42 36 34 3 VARIOUS ARTISTS Dot Jinn 5136239/193MB 112 9&18 981 The Source Hip- Hop Music Awards 2001 34 93 82 84 15 CITY HIGH % coo Basement 490990:Interscope Ill 98/17 981 City High 23 

43 29 26 10 RP ANIF gir,____._ __P_I_  Roc-A,Fetla Val Jot 548838 .,IDJMG 112 98 18 981 The Reason 2 94 74 — 2 VARIOUS AF21--- .1.Ç- T. Ç-  tCOR 8609400merscope III 98117 981 Screw Heads—Forever & A Day 74 

44 30 27 6 JIMMY COZIER J 20004 111 98/17.98) Jimmy Cozier 15 95 94 92 27 DIRTY Mutely 01395//Univotsal 11290,18.981 The Pimp & Da Gangsta 19 

45 38 
___... 

38 20 JANET • . •;.,• wife of 98,18 sen All For You 1 C9-61.' RE-E 38 DAVE HOLLISTER • nefs,..a 0,earnWorks 450218,interscope Ill 98/1798) Chicago ' 85... The Movie 10 

(y)_. 51 60 5 MYSTIC n 0/0/bu Jr:n8 880938/Interscope te se..12 981i Cuts for Luck And Scars For Freedom 46 97 84 68 5 CAMOFLAUGE 1'..te Pen 014428fUnivorsol 112 98/1898) a Strictly 4 Da Streets 53 

49 43 5 DA BEATMINERZ nterkus 261813, Pnonty 110 98'16 981 a Brace 4 Impak 38 98 81 79 14 SOUNDTRACK NY LA 4930697,Interscopet1298/89al What's The Worst That Could Happen? 6 

48 40 39 24 112 • Bad Soy 73039./Ansta 112 98/18 981 Pad Ill 1 99 75 64 11 SOUNDTRACK Unwersal 014276112 98,18 981 Baby Boy 12 

49 44 41 62 NELLY • Roe! 157743'1/n t e's0 12 98 18 90 Country Grammar 1 loo 99 86 17 HI-TEK Ratokus 50171 7/Pncenty 118 98 CD) Hi-Teknology 12 

50 .  NEW 1 TECH N9NE dCOR asosesinteiscope Ili avis an: Anghellic 50 
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3 a •-• ARTIST Imprint & Number/Distributing Label TITLE e 5 g 3 ARTIST Imprint & Number/Distributing Label TITLE 
1- 44 
,2 

. 

- NUMBER 1 . I Welk Al &imam I 13 12 SNOOP DOGGY DOGG •` Dateh Row 83002'111 98/17981 Doggy Style 247 

D . , I — AALIYAH Blackpround 107531 2.98,17981 One In A Million 1 14 2 MAXWE LL •  Columba 68515/CRG 17 98 ECL.11 981 MTV Unplugged EP 106 

Œ I.) — 
a -' — 

AALIYAH A Blackwood 415.33tilornba 11898,16 98, 

AALIYAH à' 9 0//ground AtIanhc 92715.06:11 9017 981 
Age Ain't Nothing But A Number 

One In A Million 
42 
75 

15 
16 

16 

15 
MARY J. BUGE •' IICA 11192Y 112.98/18 981 
JAY-Z • F.eete Roc.A-Felle S06927tPootay110.98416 981 

Mary 

Reasonable Doubt 
71 

195 
4 1 JUVENILE A' Cash Money 153182/Untvorse1111.98/17 981 400 Degreez 147 17 14 THE NOTORIOUS B.I.G. •'''' Bad avy noll./Anstell9 9024981 Lite After Death 209 

.."-'. — MARY J. BLIGE •' MC0111606/12 9818 981 Share My World 85 18 22 DMX •' Rut, Hyde, 0e1 Jam 558227, IDJMG 112.98/18 981 It's Dark And Hell Is Hot 167 

6 5 2PAC à.' Death Row 83C08. 118 98/24 981 All Eyez On Me 283 19 19 2PAC • funeru 41638ave 110 98/18 98) Me Against The World 268 

7 9 AL GREEN A - 611, R g, s,,' 79800 Cap,o - 10 98 , 5 e Greatest Hits 340 20 13 THE NOTORIOUS B.I.G. •' Bad Boy 73000..Ansta 19 98.16 981 Ready To Die 314 
8 6 2PAC A' Amato/00.08m 490301Mnterscope 119 9804 981 Greatest Hits 141 21 20 RULE -I-A  •  Fiord« Inc./0•1 Jam 538921)./1011AG 112 98/18.981i Venni Vetti Vecci 44 
9 4 BOB MARLEY AND THE WAILERS • Tuft Gong 1,00 84621). 10.11.10 12 98 ,I 961 Legend 259 22 17 DR. DRE • D..-i, Row 63000* 111 91117 981 The Chronic 261 

C) — MARY J. BLIGE A' Uptown 110681/N4CA 16 98/11 981 What's The 411 84 23 21 MARVIN GAYE • Motown 549517/Unwarsal112.98/18wo Every Great Motown Hit 141 

11 8 MAKAVELI a . I.,./th Roe, 63012,11 98 1/90 The Don Killuminati: The 7 Day Theory 171 (2:i — BARRY WHITE • CasablanceMercury 822782:10/MG I6 9811 981 Barry White's Greatest Hits Volume 1 89 
12 3 SADE à' EpE. n.-C7 112.98 E0/111.981 The Best W Sade 352 2 7 MAXWELL • .:.,,,bia 06434./CRG 01.98E0117.981k Maxwell's Urban Hang Suite 177 

• Albums w th the greatest sales gains this week Catalog albums are 2-year old titles that have fallen below No 100 on The Billboard 200 or reissues of o der albums. Total Chan Weeks column reflects combined weeks title has appeared on the Top R&B/Hip-Hop Albums and Top R&B/Hip-Hop Catalog Albums. • Record ng Industry 
Assn. 0 America (RIM) certification for net shipment of 500,000 album units IGold). • RIAA certification for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boned sets, and double 
albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards-. ' Certification fo net shipment of 100.00 units lOro) 2_ Certification of 200,000 units ( Platinol.:.' Certification of 400,000 units IMulti-Platino). Asterisk indicates LP Is available. Most ape prices, 
and CO price for BMG and WEB labels, are suggested lists. Tape prices marked ED, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesener indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
seekers this week.* indicates past Heatseeker tine. (r) 2001, Billboard/BPI Communications, and SoundSsan, Inc 
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THE ART OF 'ZEN': While there is 
no denying hip-hop's universal 
appeal, few foreign acts have 
been able to break through and 
achieve stateside success. DJ 

Krush is one exception to that 
rule. The Japanese DJ has con-
sistently raised the bar with 
every effort. For his latest Co-
lumbia set, Zen (Sept. 11), 
Krush once again offers hip-hop 
fans an alternative to the MC-
driven music that rules the 
charts while also paying homage 
to a movement that he's been a 
part of since the early '80s. 
"There is no one word that 

can express my fascination with 
hip-hop," Krush says through a 
translator. " It isn't an exaggera-
tion to say that hip-hop is my 
life. I saw the movie Wild Style 
back in '83, and I've been fasci-
nated with hip-hop ever since. 
"The hip- hop I want to do is 

different from U.S. hip- hop 
because I am Japanese," Krush 
adds. "I continue to look for ' DJ 
Krush hip-hop.' So the best way 
to express my appreciation for 
hip-hop music was to create my 
own hip-hop." 
DJ Krush enlisted a host of 

guest artists, including Zap 
Mama, Company Flow, and the 
Roots' Black Thought, to bring 
his vision of Zen to fruition. 

"We've known each other for a 
long time," Krush says of the 
Roots' frontman, who also 
appeared on Krush's previous 
album, Mei-so. "On ' Zen Ap-
proach,' I gave him a track, and 
he rapped on it. It wasn't exactly 
what I wanted, so I re-created the 
orchestra again—it was almost 
like a remix." 

On the soulful "With Grace," 
DJ Krush teams with N'Dea 
Davenport. "That track was hard 
to put to lyrics, but N'Dea did an 
amazing job," Krush says. "I told 
her the concept of Zen, and then 
I let her do what she wanted. I 
just put water in the pool for 
N'Dea to swim in." 
DJ Krush is quick to note that 

the Zen of his album is not what 
one might think. " By Zen, I 
mean slowly or gradually—little 
by little," Krush says of the 
title. "The 20th century was the 
century of destruction for man. 
In the 21st century, we have to 
re-create what we've destroyed 
slowly and gradually. I explained 
the concept to all the guest 
artists, so the tracks are the out-
come of their interpretations of 
their own Zen." 

MOVING ON UP: Fans can expect 
new releases from Jay-Z and 
Fabolous a week earlier than 
originally anticipated. Jay- Z's 
The Blueprint (Roc-a-Fella/Def 
Jam), originally slated for Sept. 
25 and then Sept. 18, has now 
been bumped up another week 
to Sept. 11. The same goes for 
newcomer Fabolous, who's 
Desert Storm/Elektra debut, 
Ghetto Fabolous, is now also set 
to drop Sept. 11. The album was 
slated to be released Sept. 18. 

THANK YOUS: I would like to take 
this opportunity to thank every-
one who participated in the Bill-
board/BET R&B/Hip-Hop Con-
ference & Awards. A special 
thanks goes out to producers 
Nokio, Kawan "K.P." Prather, 
Bryan-Michael Cox, Rockwilder, 
and James Poyser for helping a 
brother out on the producers' 
panel. I hope to see you all next 
year for the 2002 Billboard R&B/ 
Hip-Hop Conference & Awards. 

CONDOLENCES: In my few years 
with Billboard, I have had the 
privilege of meeting a number 
of artists. However, few were as 
down-to-earth and intelligent 
as Aaliyah. Although my en-
counter with her was only a 
brief one-30 minutes to be 
exact—I was stunned by both 
her beauty and the relative ease 
with which she carried herself. 
My deepest sympathies go to 
the families, friends, and asso-
ciates of all the victims who 
lost their lives along with her 
in the Aug. 25 plane crash in 
Marsh Harbour, Bahamas. 

'Sunny Days' Ahead For Allure 
Quartet Rebounds From Its Prior Label's Demise With New MCA Project 

BY JEFF LOREZ 
NEW YORK—Four years ago, Allure 
thought it had finally arrived. As the 
first act signed to Mariah Carey's 
now-defunct Crave imprint through 
Epic, the New York City-based quar-
tet enjoyed massive cross-
over success with its ren-
dition of Lisa Lisa & Cult 
Jam's 1986 No. 3 R&B hit 
"All Cried Out"—record-
ing it as a duet with Bad 
Boy act 112. The top 10 
single appeared on Al-
lure's 1997 eponymous 
debut album. 
Although big things 

were expected of Allure's 
sophomore disc, the 
group disappeared with-
out a trace before that 
album's release. Now the 
foursome—Alia Davis, 
Akissa Mendez, Lalisha 
McLean, and Linn Belcher—is back 
with Sunny Days, due Sept. 25 on 
new label MCA, and it's ready to 
prove there is more to the group 
than just one hit. Lead single "Enjoy 
Yourself," serviced to radio in mid-
June, currently stands at No.54 on 
R&B/Hip-Hop Singles & Tracks, 
"When Crave folded, we had to 

find a new home, and we were put 
on Columbia," Davis recalls of the 
group's four-year turmoil. "While 
we were there, we did two sound-
tracks, [ 1999's] Runaway Bride and 
12000's] The Best Man. But honest-
ly, I just felt that [Columbia] had 
too many girl groups. We needed 
somebody who was going to make 
us a priority, and we feel we have 
that with MCA." 
Between records, Allure—man-

aged by Flipper Hope for New York 
City-based Flip Myster Entertain-
ment and published through 
SESAC—kept busy by touring, 
mostly overseas. They also record-
ed some 20 new demos, which, via a 
mutual acquaintance, found their 
way into the hands of MCA A&R 
executive Jeff Redd. After hearing 
the group perform live, he prompt-
ly signed them to the label. 

"It was very frustrating," Davis 
says. "You go from being signed to 
a major label and having a hit single 
to looking for a deal again. Howev-
er, we always kept our faith and kept 
going, which says a lot about us as 
individuals and as a group. We're 
not just some put-together group. 
If that were the case, I'm sure we 
would have folded. But we've been 
friends for many years, and that 
kept us together." 
While recording its new album. 

Allure worked with a host of well-
known producers, including Alistar. 
who produced the track "Kool Wit 
Me," a possible second single. The 
production roster also includes 
KayGee (Naughty by Nature, Next). 
Full Force (Backstreet Boys), Ike Lee 

Ron Lawrence ( Ilitmen/Bad 
Boy's in-house producer), and Jean 
and Renée (from Zhané). 

"We're a lot more aware of what's 
happening in our careers than be-
fore," Davis adds. "Back then, we just 

did what everyone said. If they want-
ed us to water down our vocals, that's 
what we did. This album really rep-
resents us well. There are real vocals 
on songs that we really identify with." 
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"The great thing about Allure is 
that they are true singers in every 
sense of the word," MCA marketing 
director Hakim Abdal Khallaq 
notes. "Their harmonies are as 
tight as groups like the Emotions. 

They're a throwback to 
classic R&B. This album is 
like night and day when 
compared to the first one. 
They were hands-on with 
it, and their personality 
shines throughout." 

Allure launched its radio 
promotion tour Aug. 18 
and wrapped it up Sept. 3. 
During that period, the 
group was among the pre-
senters that appeared at the 
first- ever Billboard R&B/ 
Hip-Hop Awards show Aug. 
30 at New York City's Hil-
ton Hotel. Print ads have 
been placed in Vibe, Sister 

II Sister, and Black Hair Sophisti-
cate. In addition to TV ads running 
on BET Sept. 6-27, an Internet 
marketing campaign has been 
launched on BET.com. 
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Compiled by SoundScin from a national subset panel of core R&B/Hip-Hop stores. 

TITLE Imprint & Number/Distributing Label 
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ARTIST 

NUMBER 1 I Week rit bombe I 

RAISE UP 
J. 42977'0o 

MY PROJECTS 

Petey Pablo iv 

PO PUNCH 
Pucke1 Change 21/1 o 
LIVING IT UP 
Murder Inn /DO J,,'. 5118741 .10,Dor. 

BOUNCE 
Fe' Lee 3587/T,eydse • 

LETS BE FRIENDS 
Heartless 127260 

PURPLE HILLS 
S'rady 4975811nterecope eel 
WE RIGHT HERE 
R.01 1,43e, 581746./10JMC 

GRIPPIN GRAIN 
Urban Spears 00C2Alrbun Dreams • 
ALL MY THUGS 
Headless 17426o 

TRUNK FALL OFF 
Chen, Sew/ WOO' • 

Y'ALL DON'T WANNA 
Eastern Conlerercrr 32!.. 

UGLY 
Beal Club 497e0?/Int. scope 

8 50 PLAYAZ DEEP 
F13 015111 U,',,y,s,IOO 

7 CAN'T DENY IT 
Desert •orm/EtelseesOMMEEG e 

4 I'M A THUG 
.D.p.N.S1 de 85141 -.1ktentrc 

8 BAD BOY FOR LIFE 
3ad Boy 79400`,"Artsta 0 

8 AREA CODES 
.r.sturbrr‘tr Tha Pe.rce-De1 .1.00 5886/1' 1DIMS 

2 GHETTO GIRLS 
so So Def 79512./Colunble • 0 

2 CANDY 
Del Jan, 588738'/IDJA1G o 

4 SET IT OFF 
Cash Money 8130956..07niyersalo 

CAN'T TAKE IT NO MORE 
Long Term Sorel 31 0 o 

9 MAKE IT VIBRATE 
isivtod.0O3* • o 

19: SUPERB 
CY Stamm 5690' o e 
FUNK 
420 705140rebeue • 

Coo Coo Cal 

Po' White Trash And The Trailer Park Symphony 

Ja Rule Featuring Case •• 

Survivalist 

Tara + Brando Featuring Larry Poteat Of The Donz 

012 DMXs' 

The Young Millionaires 

Young Phantom 

Jailbird 

Skillz 

Bubba Sparxxx 

Drunken Masi er Featuring Lola Damone • 

Fabolous Featuring Nate Dogg ^+' 

Trick Daddy 

P Biddy, Black Rob & Mark Curry 

Ludacris Featuring Nate Dogg 

Lit Bow Wow 

Foxy Brown Featuring Kelis 

Juvenile 

Psycster 

Rising Son 

Superb 

EmPh »Ind 
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olflecords with the greatest sales gains this week. m' Videoclip akeilabilrty• Recording Industry Association of America IRIAA1cerbfication 
for net shipment of 5W, unos (Gold) AitlMCerndlcuoonfor net shipment of 1 million units ( Platin am). with additional million indicated by nurn-
ber blowing the symbol. 0 CO Single available. 0 OVO Single available. 0 CD Maxi-Single ava.lable. Cassette Single available. 0 Vinyl 
man- single available e Vinyl single available. O Cassette maxi.srogle available. Catalog number is for el. Indicates O unavailable. in which 
case, catalog number is for 00, 0 0 or 0 respectively, based on availability. 02001, Billboard/BPI Communications and SoundScan, Inc. 
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Awards Show Caps Second Billboard/BET Conference 

Kicking off the conference slate of seven panels Aug. 29 was "Surviving the Down-
sizing," moderated by Billboard rap/R&B associate editor Gail Mitchell. Smiling after 
the session are, from left, Rainmaker Solutions CEO James Andrews, JS Media Rela-
tions' Juanita Stephens, Mitchell, Jadanansi Music Group GM Ed Strickland, Tay-
lorMade Media president Karen Taylor, and Fortress Marketing/Hidden Beach con-
sultant ThorneII Jones. 

Wrapping up the first day of panels was the "Producers' Panel," during which the 
next generation of star producers shared their industry perspectives and advice. 
Flanking moderator and Billboard staff writer Rashaun Hall are, standing from left, 
F5 Productions' Rockwilder and Axis Music Group's James Poyser. Seated, from left, 
are N-Tity Productions' Nokio, Ghet-O-Vision Entertainment CEO/Arista VP of A&R 
Kwan "K.P." Prather, and Black Baby's Bryan-Michael Cox. 

Alan Grunblatt, president of In the Paint/Koch Entertainment, pictured standing at 
the far left, led "The Independent Viewpoint" discussion. Among those offering opin-
ions on the state of indie affairs were Divine Mill owner KayGee and Forceful Enter-
prises VP Terrence Gittens. Seated, from left, are 280 East Records' chief adminis-
trative officer Vincent Carroll, Loud Records' senior VP of promotion Randy Franklin, 
and Full Force member/Forceful Records principal Bowlegged Lou. 

RCA recording artist Coko, right, pres-
ents Divine Mill/Warner Bros. artist 
Jaheim with his award for top R&B/hip-
hop single, sales for "Could It Be." 

Jive recording artist Joe won the top 
R&B/hip-hop single award for "Stutter." 

The second annual Billboard/BET 
R&B/Hip-Hop Conference rolled 
into town Aug. 28-30 at the New 
York City Hilton, capped this year 
by Billboard's first-ever R&B/hip-
hop awards show Aug. 30 (see 
story, page 1). In addition to pan-
els covering such diverse topics as 
downsizing, song publishing, 
record production's next genera-
tion, and artist perspectives on the 
status of the black music industry, 
attendees were also treated to tal-
ent showcases that included artists 
from the Heineken Foundation/ 
Red Star Records and 280 East 
Records rosters and lounges spon-
sored by Kool, Heineken, and Hâa-
gen-Dazs ice cream. ( Photos by 
Chuck Pulin) 

Del Soul recording artist Musiq Soul-
child, the award show's big winner, 
proudly displays his four trophies. 

Jive recording artist Joe, right, connects 
with Heineken brand manager Scott 
Hunter Smith for a photo in the press 
room after the show. (Photo by Kristin 
Callahan) 

Six Degrees recording artist Michael 
Franti of Spearhead presented the 
R&B/hip-hop songwriter of the year 
award. Franti accepted the award on 
behalf of Jive recording artist R. Kelly, 
who was unable to attend. 

Billboard R&B/hip-hop charts manager Minal Patel, pictured in the middle, he tilled 
"Finding the Right Mix." Among that panel's expert mixologists were, standing from left, 
WBOT Boston/WZMX Hartford, Conn./SuperRadio's Clinton Sparks, Red Alert Produc-
tions' DJ Red Alert, Rashidi Hendrix (Koch). and Sonic & Vader (Wonder 1),vinz). Seat-
ed, from left, are Music Choice's Charles Dixon and WQHT New York's Jazzy Joyce. 

Conference opening-night festivities featured a performance by 1:L\ rap group Sr, i.sh 
Task, pictured here with, from left, KTFA Entertainment's Robert "Kool" Bell and 
Billboard's Rashaun Hall and Gail Mitchell. 

Capping the conference panel series was Thursday afternoon's -The Black Music 
Industry: Then & Now," which featured a host of new-school and old-school artists. 
Smiling for the camera are, from left, Goodvibe/Barak/JCOR's Mystic, WEA/Warner 
Germany's Bootsy Collins, producer/artist Narada Michael Walden, BET VP of pro-
gramming/panel moderator Stephen Hill, KTFA Entertainment's Robert "Kool'' Bell, 
Warner Bros.' Bobby Avila, PSP Entertainment's Dr. Roxanne Shanté, and 
Motive/MCAs Jaguar. 

Loud executive VP/co-owner John 
Rifkind, left, and Loud GM Randy 
Roberts accept independent label of the 
year honors for their label. 

Del Jam/Def Soul president Kevin Liles 
was on hand to pick up Def Jam's award 
for major label of the year. 
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ASCAP sponsored the "Behind the Song" panel, moderated by Classic Music Pub-
lishing president Kris Fite, pictured third from left. She was joined by, from left, 
Groundbreaking Music/Sony/ATV Music songwriter Shamora Crawford; ASCAP VP 
of creative affairs Jeanie Weems; LoRider Music Group president Tony Prendatt: Uni-
versal Records VP of creative urban affairs (East Coast) LaRonda Sutton; and Win-
kler Law Firm principal Maury Winkler. 

The Heineken Master Control radio room was buzzing throughout the three-day 
event. Shown, from left, are an unidentified attendee; Ghet-O-Vision Entertainment 
CEO/Arista VP of A&R Kawan "K.P." Prather; Alen Griffin, WVEE Atlanta's morning 
DJ; WEA/Warner Germany's Bootsy Collins; KTFA Entertainment's Robert "Kool" 
Bell; Heineken brand manager Scott Hunter Smith; and Full Force member/Force-
ful Records principal Bowlegged Lou. 

Among the acts who performed at 
Wednesday night's new-talent showcase 
was R&B singer Paul Hill of Har-
monienark Entertainment Group. 

Loud recording act Tha Liks gave a stel-
lar performance at the awards show. 

The award show's hosts—Elektra artist 
and WQHT New York on-air personality 
Angie Martinez, left, and comedian Alex 
Thomas—share a laugh onstage. 

Red Star Records artist Eddie Jackson 
performs at the launch of the Heineken 
Foundation/Red Star Records showcase. 

Goodvibe/Barak/JCOR recording artist 
Mystic keeps things positive with a per-
formance of her debut single. "The Life." 

Kicking things off on the conference's 
second day was the "Retail Rap" session 
chaired by veteran retailer George 
Daniels, proprietor of Chicago's legendary 
George's Music Room. Joining him were, 
from left, Elektra national sales manager 
Janine Horton and Music Emporium 
president/CEO Barbara Spencer. 

BlackgroundNirgin recording artist and 
Billboard R&D/hip-hop award nominee 
Tank pours his heart out during his per-
formance, which he dedicated to his late 
label mate, Aaliyah. 

On hand covering the conference and the awards show was American Urban Radio 
Networks (AURN), which will broadcast a special two-hour syndicated program via 
its radio programs USA Music Magazine and Super Jam Survey Sept. 14-15. Taking 
a breather between sessions are, from left, Billboard rap/R&B associate editor Gail 
Mitchell, AURN president Jay Williams, AURN director of marketing communcia-
tions Dawn Hill, Billboard urban advertisting director Andy Anderson, and Billboard 
staff writer Rashaun Hall. 

Billboard R&B/Hip-Hop Awards presenters Salt 'N Pepa check out the Kool Lounge 
after the show. Pictured, from left, are Sandy "Pepa" Denton, Prime Access presi-
dent/CEO Howard Buford, Cheryl "Salt" James, and Prime Access account execu-
tive Orlando Mendoza. (Photo by Michael Stropoli) 

The 280 East Records Distribution show-
case on Wednesday evening featured, 
among others, Unbreakable Records' 
BeeAre, Grown Man Records' Maddie 
Madd, and N9N Stop Entertainment's 
Big 7, right, is pictured with an uniden-
tified member of his crew. 

Epic's Ruff Endz had the crowd groov-
ing to its latest single, "Cash, Money, 
Cars, Clothes." 

Moyo/Interscope recording artist Bilai 
closed the show with soul-stirring ver-
sions of "Fast Lane" and "Soul Sista," 
which he dedicated to Aaliyah. 
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- Hip Hop Awards .  
Continued from page 7 

hip-hop artist, top R&B/hip-hop 

singles artist, and top male 

R&B/hip-hop artist. "For me, it's 

love, life, peace, and music." 

Def Soul sister label Def Jam 

won the award for top major label. 

"We have a lot of great artists who 

make us look smart," said Def 

Jam/Def Soul president Kevin 

Liles, who was on hand to accept 

the award. "As a label, we have a 

house of superstars and soon-to-

be stars. We fan their fires; we 

don't start them. We take pride in 

being not the force that makes the 

artist but rather the force that 

drives them. We are an artist-driv-

en label." 

When asked about any special 

promotions revolving around Soul-

child's multiple wins, Liles re-

sponded, "By the same token, we're 

not into self-promotion. To pre-

serve our award 

next year, we're 

just going to con-

tinue making the 

best music and 

videos we can." 

Presenting 

behind-the-scenes 

commentary, 

artist interviews, 

and highlights 

from the awards 

ceremony, AURN's 

upcoming awards 

show broadcast 

will be heard on 

such major-mar-

ket outlets as 

WWRL New York; 

KJLH Los Ange-

les; WHUR Wash-

ington, D.C.; 

WVAZ Chicago; 

WDAS Philadelphia; KRNB Dallas; 

WGPR Detroit; KMJQ Houston; 

WZAK Cleveland; WYLD New Or-

leans; KPRS Kansas City, Mo.; and 

WAMO Pittsburgh. 

"We were delighted to be a part 

of Billboard's first R&B/hip-hop 
awards show," AURN president Jay 

Williams said. "Station reaction 

has been fantastic, with the 

excitement of interviewing a 

cross-section of musical celebri-

ties, from Bootsy Collins and 

Robert `Kool' Bell to Jaheim and 

many others." 

The R&B/hip-hop awards show 

was presented in association with 

Heineken and hosted by WQHT 

New York personality and Elektra 

artist Angie Martinez and comedi-

an/actor Alex Thomas. 

"Heineken is looking forward to 

being involved again next year," 

company brand manager and pres-

ident of the Heineken Founda-

tion/Red Star Records Scott 

Hunter Smith said. "It was a well-

done show with a great turnout. 

One of the highlights for me was 

the tribute that [ Blackground 

artist] Tank did for Aaliyah," who 

died the week of the conference. 

Echoing that sentiment was 

Loud GM Randy Roberts, whose 

company earned kudos as the top 

independent label. "For this being 

a first-time show, I was impressed 

with the pacing and flow," he said. 

"Billboard has a great brand name 
and an awards show franchise 

with the annual Billboard Music 

Awards and the Latin awards. So 

why not an annual R&B/hip-hop 

awards show?" 

George Daniels, proprietor of 

Chicago retail outlet George's 

Music Room, believes it's impor-

tant to give a stage not only to 

R&B/hip-hop's well-established 

artists but also to the genre's 

young and aspiring talents. 

"Showcasing developing artists 

will only bring further recogni-

tion for them, the concept being 

that it gives them a chance to 

accomplish what established 

superstars have. And targeted tie-

ins between local independent/ 

major retail and nominated artists 

in this kind of awards show will 

also help pump up new and estab-

lished artists." 

Demmette Guidry, senior VP of 

urban music at Warner Bros., 

added, "It was good to see artists 

recognized for actual achieve-

ment vs. a subjective popularity 

contest." 

Among the night's other win-

ners was one of Guidry's acts, 

Divine Mill/Warner Bros. artist 

Jaheim, who won the top R&B/ 

hip-hop single sales award for his 

song "Could It Be." Asked for his 

feelings about receiving his first 

industry award, Jaheim said, "I've 

always dreamed of what it would 

be like to perform in front of thou-

sands of people. But the energy I 

felt walking up onstage, feeling the 

love from my fans as well as the 

industry, and actually holding that 

award in my hand—it felt almost 

perfect. The only thing missing 

was my mother's smiling face." 
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DANCE/ELECTRONIC 

Box. 
IN THE FLESH: Without question, 
Briton Danny Howells is one of this 
summer's hardest-working DJs. Not 
content to simply lounge on the 
beaches of Ibiza, Spain, by day and 
wreak havoc on the island's dance-
floors by night, Howells prefers to trot 
around the world (nonstop), plying 
his musical vision to the internation-
al club community. 

"It's been a pretty mad schedule 
this summer," confirms Howells, 
who has crisscrossed the globe 
more than once the past few 
months. In a few hours, he'll begin 
a marathon Labor Day DJ set at New 
York City's Vinyl club. 

Howells—whose career is han-
dled by Steve Burton of Brighton, 
England-based 7PM—says he 
thrives in such an atmosphere. 
"When it's relentless like it's been 
recently, I just go into autopilot. The 
traveling keeps me on my toes—it 
keeps me very aware of what's going 
on around the world." 

Now, if you happened to miss one 
of Howells' live sets, don't fret: He 
says he's scheduled to embark on 
another U.S. tour in October or No-
vember. Until then, you may want to 
snag a copy of his recently issued 
beat-mixed set, Nocturnal Frequen-
cies 3 (Logic 3000/BMG). It almost 
captures the same wicked tension of 
his incredible live sets. 

Tuesday ( 11) sees the release of 
DJ Dave Ralph's two-disc Natural-
ized, his third set for Kinetic Rec-
ords. In addition to such club sta-
ples as X-Press 2's "Muzikizum" 
and Fragma's "You Are Alive," the 
aurally invigorating Naturalized 
opens with Ralph's own "Islands of 
Light," a fine preview into his next 
(and first) album of all original 
material. In honor of the new col-
lection, Ralph commenced the Nat-
uralized tour last month; it will 
continue through October. 

BEATS INTERNATIONAL: On Sept. 
18, Ryko-distributed Six Degrees 
Records unveils its new series, 
"Under the Influence," which will 
spotlight globally recognized Dis. 
New York's DJ Spooky That Sub-
liminal Kid (aka writer/bassist/pro-
ducer Paul D. Miller) was tapped to 
mix the first volume. 

According to label co-founder Bob 
Dusids, each set will spotlight a dif-
ferent DJ and his/her musical influ-
ences. Additionally, each featured 
artist will choose how to approach the 
project—whether beat-mixing the set 
or something more experimental. 
Left to their own devices, "Dis don't 
have to worry about the constraints 
of moving a dancefloor," Duskis says, 
"and they can focus on tracks that 
have been influential to them." 
Those who have experienced 

Spooky's live sets know that musical 
diversity reigns supreme. Ditto for 
this collection, which features the 
sounds of Moby, Ryuichi Salcamoto, 
Michael Franti & Spearhead, Sonic 
Youth, and Iranian-born vocalist Sus-
san Deyhhn, among others. 

NEW & NOTEWORTHY: We have Uni-
versal Jazz U.K. to thank for two 
essential sets: Underground Sound of 
Lisbon's Etnocity and De-Phazz's 
Death by Chocolate due Monday ( 10) 
and Friday ( 14), respectively. 
With Etnocity, Underground 

Sound of Lisbon masterminds Rui 
Da Silva and DJ Vibe (aka T6 
Pereira) deliver a potent collection 
of remixes and original composi-
tions, with a focus on Portuguese 
artists and traditions. 
On Death by Chocolate, German 

collective De-Phazz offers a deliri-
ously rich soundscape that wouldn't 
sound out of place if played alongside 
recordings by Dr. Buzzard's Original 
Savannah Band, St. Germain, Shirley 
Bassey, Nuyorican Soul, Jimmy 
Smith, and Basia. And vocalist Pat 
Appleton is a real treasure. 

Also of note are the following 
compilations: Joe Bermudez's Cir-
cuit Sessions 9 (4Play Records/Alter-
native Distribution Alliance), Ethe-
real Melodic Pance (Water Music), 
Groovejet—The Compilation (Pa-
gan/Ark21), Trilby Trio's DJ-Kicks 
(K7/Studio Distribution), Electro 
Lounge 2 (the Right Stuff/EMI Capi-
tol), Deep Dish's Yoshiesque Two 
(React/Yoshitoshi Recordings), 
José Padilla's Café del Mar—Vol-
ume 6 (MCA), Love From the Sun 
(Ubiquity), and Jacky Jayet's Suite 
706— At Hyatt Regency Paris-
Madeleine (Milan/BMG). 

Jive Eledro's Groove Armada Bids 
'Goodbye Country (Hello Nightclub)' 
BY MICHAEL PAOLETTA 
NEW YORK—British duo Groove 
Armada spent part of its summer vaca-
tion on the hedonistic and beat-savvy 
island of Ibiza, Spain. In addition to 
Wing at clubs like Pacha and Amne-
sia, partners Andy Cato and Tom Find-
lay spent ample time relaxing in their 
rented villa, which, according to Cato, 
was set high above a canyon, with a 
lovely view of the sea. 

Having recently completed their 
new (and third) album, Goodbye 
Country (Hello Nightclub), Cato and 
Findlay thought the trip to Ibiza was 
a necessity. "We spent nine months 
recording this album in a barn in the 
countryside, in Cotswolds [near Ox-
ford]," says Cato, who adds that 
recording for Goodbye Country began 
12 months ago. "We were doing 12-
to 15-hour days in the studio, prima-
rily just the two of us, and after a 
while, it kind of gets to you." 

Cato says solitude in such an "in-
tense process" needs to be followed by 
the exact opposite—hence the al-
bum's title. "Ibiza offers a good vibe 
for chilling out—as well as partying 
all night. It's a good combination." 

PROPER BALANCE 
The same can be said for Goodbye 

Country, a seamless journey through 
the many shadings of clubland, en-
compassing house, R&B/hip-hop, left-
field, and post-disco funk. Due Tues-
day ( 11) from Jive Electro and Monday 
(10) in the U.K. via Pepper/Jive, the set 
soothes as much as it invigorates. It 
features contributions from Richie 
Havens, Nile Rodgers, and Jeru the 
Damaja, among others. The duo's 
songs are published by Warner/Chap-
pell Music Ltd. (Performing Right 
Society) and Universal-PolyGram 
International Publishing (ASCAP). 

Jive Electro director of marketing 
John Trepp finds the new album re-

freshing and dynamic. "It has much 
depth, many different shades," he says. 
"It's musical and introspective." 

Unlike its predecessor Vertigo, 
(which has sold 120,000 units, ac-
cording to SoundScan), Goodbye 
Country relies more on live musi-
cianship than sampling. "On Vertigo, 
lots of grooves were built around sam-
ples," Cato says. "But this time, we 
created the bulk of the grooves from 
scratch and then sampled ourselves. 
Live jam sessions formed the founda-
tion of the new album." Cato credits 

this set's live element to the hectic 
international tour with a band that fol-
lowed the release of Vertigo. 

But this being a Groove Armada 
record, listeners can expect a few well-
placed samples. Cato confesses, 
though, that there was a sample incor-
porated into a song that couldn't be 
cleared. In its original version, the 
decidedly urban "My Friend" featured, 
in addition to a Fatback Band sam-
ple—and unbeknownst to Cato and 
Findlay—a vocal snippet from Brandy. 

"I had never heard of Brandy 
before this," Cato notes. "We heard 
this vocal and loved it. We were hop-
ing it was some failed '80s girl band 
or something. Then we learned it was 
the same girl who played Moesha on 
TV. In the end, we had Celetia Martin 
re-sing the lyrics." 

Jive Electro previewed the album 
with "Superstylin'," a dancehall-
inflected club track that was delivered 
to radio (alternative, rhythm-cross-
over, and top 40) the week of Aug. 13. 
(The single arrived in stores Sept. 4.) 
Such stations as WKTU New York, 
KCRW Los Angeles, and KFSD San 
Diego immediately added the track. 

'We've been playing 'Superstylin' 
for the past seven weeks, and we're 
getting incredible phone reactions," 
says KCRW music director Nic Har-
court, who also hosts the station's 
influential morning show, Morning 
Becomes Eclectic. "Goodbye Country 
is such a strong album that we're also 
playing other tracks as well." 

In August, the label brought the 
duo to the U.S. for DJ showcases in 
New York City, Los Angeles, and Boul-
der, Colo. "With Groove Armada, it all 
starts at the club level and grows from 
there," explains 'frepp, who adds that 
several album tracks will be streamed 
via a number of Web sites and portals, 
including Groove-armada.com. 
Managed by Martin Hall of Lon-

don-based Hall or Nothing and 
booked by Sam Kirby of New York 
City-based Evolution Talent Agency, 
Groove Armada is scheduled to tour 
with a full band throughout Europe 
and the U.S. in October and Novem-
ber, respectively. 

FOR THE RECORD 
The recent Dub Pistols profile 

(Billboard, Sept. 1) stated incor-
rect publishing information. The 
act's songs are handled by De-
construction Songs Ltd. (Per-
forming Right Society [ PRS]), 
BMG Songs (ASCAP), and Bug 
Music Ltd. (PRS) and Low Tech 
Music (ASCAP), both adminis-
tered by Bug Music. 

• Maxwell, " Lifetime" (Colum-
bia single). Soul stylist Maxwell's 
"Lifetime" receives the overhaul-
ing of a lifetime by Everything but 
the Girl's Ben Watt. Wisely, Watt 
never lets the warm beats and lush 
rhythms overshadow Maxwell's 
sublime vocals. 
• Viola, " Little Girl" (Nervous 

Records single). The vocally gifted 
Viola debuted the beautiful "Little 
Girl" at the recently held Billboard 
Dance Music .Summit. Since then, 
such Dis as " Little" Louie Vega 
and Tony Humphries have wholly 
embraced this soulful vocal track 
that is as lyrically deep as it is 
rhythmically warm. 
• Telephono Allstars Featuring 

Latanza Waters, "Do It to the 
Music" ( 723 Music/Subliminal 

171:rmu 
Hot Plate  

single). Remixer E-Smoove pro-
vides the supple classic- house 
grooves over which singer supreme 
Latanza Waters encourages every-
one to do as the title suggests. 
• Loudeast, "Lights Off!" (Shin-

ichiNoshitoshi Recordings single). 
One of many winning moments on 
Deep Dish's beat-mixed compila-
tion, Yoshiesque No, the deep and 
dark "Lights Off!" pays homage to 
acts like Jaydee and Kebekelectrik. 
• Santal Featuring Titus, "Be 

With You" (Guidance Recordings 
single). With "Be With You," pro-
ducer Chris Brann and singer Titus 

have crafted one of the year's most 
soul-drenched house jams. 
• The Drumbums, The Drum-

bums EP (Dis-Funktional/Sublim-
Mal). "I Like This" is a fine study in 
excessive percussion, albeit with a 
rubbery bassline and Spanish gui-
tar. "Darkness" unites progressive 
house rhythms with a sublime 
orchestral breakdown. 
• Full Intention, "Can't Get Over 

You" (Dtension/Strictly Rhythm 
single). Fans of Full Intention's sig-
nature retro-splashed grooves will 
find much to admire on this string-
laden, Teena Marie-referencing 
track. Flip the record over for the 
DJ mix, which samples snippets 
from Martin Luther King Jr.'s "I 
Have a Dream" speech. 

MICHAEL PAOLETTA 
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TITLE Imprint & Number/Promotion Label ARTIST 

NUMBER 1 iVUi 2 Weeks At Numbei 

I FEEL LOVED M.42398iReppse Depeche Mode 9 

TELL ME WHO Derma PROMO/EEG 

ABSOLUTELY NOT J21100 

STAND STILL 263/St/milt/Rhythm 

NAME OF THE GAME OmposVGetten 497569/Interscope 

KEEP IT COMING King Street 1124 

FEEL THIS 2001 .. Rhythm 12611 

RUNNING (REMIXES) Tommy Boy Saver Label 220641emmy Buy 

THANK YOU km013936 

LITTLE L Epm PROMO 

CRYSTAL .mse421617 

DIGITAL LOVE '. -en PROMO 

BOOTYLICIOUS 79622 

YOU SET ME FREE Groomhmous 248/Serctly Rhythm 

ROMEO X1.313783/Astrahverks 

WE COME 1 Cheeky PROMOrArista 

SOMEONE TO CALL MY LOVER Mum, PROM 

LET U GO 99080 

KNOW YOU CAN SUIctly Rhythm 12607 

LOVE'S ON TIME juror ammo, 009 

SALSOUL NUGGET (IF U WANNA) Brg Beat PROMO At a 

Tamia 

Deborah Cox 

Aubrey 

The Crystal Method Y 

7 Featuring Mona Monet 

Robbie Rivera 

Information Society 

Dido 

Jamiroguai ).• 

New Order or 

Daft Punk 

Destiny's Child .)•i, 

Abigail 

Basement Jams or 

Faithless 

Janet 

ATB Featuring The Wild Strawberries 

Whatever, Girl 

Barbara Tucker 

M&S Presents The Girl Next Door 

POWER PICK -* 

AM TO PM 

INSIDE YOUR SECRET Jaya PROMO/Capeol 

OFFICIAL CHEMICAL Geenffloi.,,,, 

KEEP ON MOVIN' Detindy 012 

LET'S GET TOGETHER Bog Beat PROMO Ma., 

ALEGRIA Pneaue Mu,cd 02 

EVERYTHING YOU NEED Mc.ous GroovgniC2 PROMO/Golurnt, 

THE PLAYER (REMIXES) Philly Groove PROMO/The lIgM Stuff 

NEVER GET ME urea 

LA BOMBA 

IT'S ALRIGHT 

TWISTING MY BRAIN ,:,073StnctlyRhythm 

BALMES (A BETTER LIFE) 2 PROMO 

00H LA LA Ina/S.51,1ml PROMO/IntemerMo 

JUNGLE 

HEARD IT ALL BEFORE 5.11095523/Mantes 

ELEVATION 

ALONE 

THE UNDERGROUND Tummy Boy SrIver label 224//femmy Boy 

Christina Milian •,.• 

Celeste Prince 

Dub Pistols '••• 

Frankie Knuckles Featuring Nicki Richards 

Soul Logic 

Soul'amour 

Madison Avenue 

First Choice 

Dynamix Presents Nina Eve 

Azul Azul 

Chili Hi Fly 

Chris Soul & Rob Mirage 

lair Pooley Featuring Esther() • 

Valeria '•• 

That Kid Chris 

Sunshine Anderson 

112 •• 

Sal & Sandy B 

Rhythm Masters 

e' HOT SHOT DEBUT 

RESURRECT ME ( LIFT ME UP) 

I GOT MY PRIDE 

LOVERBOY 

LA LA LAND 

YOU ARE ALIVE 

PLANETS OF THE UNIVERSE 

REMEMBER ME )eccaPRI,..' 

FLIGHT 643 ',,,serk PROMO 

Marty Thomas 

Barry Harris Featuring Pepper Mashay 

Mariah Carey Featuring Cameo 

Green Velvet 

Fragma 

Stevie Nicks 

Jorio 

DJ Tiesto 

Club Play 

BREAK 4 LOVE 
The Collaboration 

IT BEGAN IN AFRIKA 
The Chemical Brothers 

SUCH IS LIFE 
Rank 1 Feat. Shanokee Label 

Li REMIND ME 
Usher 

TO BE ABLE TO LOVE 
.laccirn FnIkar „ , 

4:3 

FOREVER 
Dee Dee Robbins 

RULE THE PLANET 
Paul Oakenfold so,co..cocaunia. 

6TH GATE (DANCE WITH THE DEVIL) 
D- Devils Surcrtv l'hur 

EL BIMBO LATINO 
Love Selective I 

NO ALTERNATIVE 
R114 Radmar 

I, future chan potential, based u,, club clay or sales reported tins week. (0/2001, BrIlhoard/BPI Communications and SoundScarbli 
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TITLE Imprint & Number/Distributing Label ARTIST 

e',E NUMBER 1 Pei 

WHERE THE PARTY AT So So Get/Columba CRC 0 

 IMI=11M-
Jagged Edge With Nelly 

9 

10 

3 

3 

19 

10 

16 

7 

2 

5 

4 

18 

29 

13 

55 

28 

1 

15 

33 

44 

34 

9 

71 

16 

ALL OR NOTHING , 

BOOTYLICIOUS 

CRYSTAL 

I WANNA BE BAD 

WHAT IT FEELS LIKE FOR A GIRL 

0 0 

THIS IS ME 64413009103/Arrma 0 o 

FILL ME IN urstar Manua mitt vi oo 

LOVERBOY Vrtorn 38743 0 0 

U REMIND ME Ansm IS024 0 

I FEEL LOVED Mute/Repuse 12396AS/erne Bros 00 

WITHOUT YOU o 

SURVIVOR :,,,,,,,..,/91-.6E,C111; 0 0 

STRANGER IN MY HOUSE Elektra 61173/EEG O o 

A WHITER SHADE OF PALE/A QUESTION OF HONOUR 

MUSIC P.I.Ivenc, 4490,,Wirmer on. Cr 

BY YOUR SIDE Epee 79544 0 0 

I'M REAL Epic 79639 0 

I DO!! ,3usto 13973 00 

DON'T TELL ME hetasenck 44910/Watner B., O o 

SANDSTORM tr•oovirrerous U7/StnctlyRhythr, 

CASTLES IN THE SKY ID 0 

PLANETS OF THE UNIVERSE .,.. onse 423853/Varner Bros ei 0 

DESERT ROSE A8M49/321,Interscope 

STAR 69 (WHAT THE F**K) Sluni/Astralwerks38777Wwn 00 

0-Town or 

Destiny's Child .9 

New Order Y 

Willa Ford.? 

Madonna 

Dream 

Craig David '.• 

Mariah Carey Featuring Cameo 

Usher •.• 

Depeche Mode 

Digital Allies Featuring Richard Luzzi 

Destiny's Child Y 

Tamia 

ei Sarah Brightman 

Madonna Y 

Sade« 

Jenni'er Lopez Featuring Ja Rule ç) 

Toya 

Madonna 

Darude 

Ian Van Dahl Featuring Marsha •'•• 

Stevie Nicks 

:;ting Featuring Cheh Mamiv 

Fatboy Slim Featuring Roland Clark 9 

alleles wit the greater sales or club play increases this week Power Pick on Club Play is awarded for the largest norm Increase tm0119 songles below the top 20. The Club 
Play c an is compi ed from a national sample of reports from club DJs. ffif Vidroeclip availability. Catalog number is for yrnyl muer-or ogle, or CO maxi-Single it vinyl is unavail-
able. On Sales chart: O CD Maxi-Single available O Vrnyl Maxi- Single available. O Cassette Maxi- Single available. moot, Billboard/BPI Communications and SoundScan, 
Inc 
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Imprint & Number/Distributing Label 

TITLE 

.-,e NUMBER 1 Me 

BJORK 
Elektro 62653/EEG 

1 Wed RI Number 1 

Vespertine 

THE CRYSTAL METHOD 
0.¡Inst 093111,3 I. 

VARIOUS ARTISTS 
Warner/Elektra/Atranhe 147211/Austa 

THE WISEGUYS 

DAFT PUNK 
%Main 49606' 

VARIOUS ARTISTS 

DARUDE 
Of0.111.0. 106/SInctly Rhythm o 

ATB/GEORGE ACOSTA 
MI • 

DJ TOM/DJ MIND-X 

SOUNDTRACK • 

GIGI D'AGOSTINO 
Mou a 11/111 A 

VARIOUS ARTISTS 
, 35071 

DJ DAN 
Kum,/ 

LOUIE DEVITO 
E•Lmük 503: • 

PAUL OAKENFOLD 
Warner Sunset/MR 31169/London Sire 

Tweekend 

Totally Dance 

The Antidote 

Discovery 

Trance Party ( Volume One) 

Before The Storm 

Trance Nation America Two 

Tranzworld: All Stars 

Lara Croft: Tomb Raider 

L'amour Toujours 

Chilled So rit 

In Stereo 

N.Y.C. Underground Party Volume 3 

Swordfish: The Album ( Soundtrack) 

, . .-.11 the g eatest sales gams Mrs week • Recording Industry Assn. Of America IRISAI cerulication for net shrpment of 500,000 album iiints ( Gold). • RIAA 
',hill:dn,r, for net shipment of 1 million units ( Platinuml..RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamong 

-iymhol indicates album's multi- platinum level. For boxed sets, and double albums with running time of 100 minutes or more, the RIAS multiplies shipments by the num-
ber of discs and/or tapes. RIAA Latin awards: 0 Certification for net shipment of 100,000 units lOrol. .'1 Certification ol 200000 units IPlatino). A' Certification of 
400,000 units IMulti-Platinol. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, 
mod all other CD prices, are equivalent prices, which are projected from wholesale prices. Heatseeker Impact shows albums removed from Heatseekers this week. 
4 indicates past or present Heatseeker title moon, odiboaeopi Communications and SoundScan, Inc. 
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Bluegrass Gets Red Hot Watson Beats Cancer, Returns 
With Heartfelt Disc On RMG 

BY DEBORAH EVANS PRICE 
NASHVILLE—Whenever country-
music aficionados discuss the genre's 
best traditional male vocalists, Gene 
Watson's name is among those that 
surface, along with the likes of George 
Jones, Vern Gosdin, and Merle Hag-
gard. Like others in that select class, 
Watson possesses not only a potent 
set of pipes, but an unerring song 
sense—qualities strongly in evidence 
on his new album, From the Heart, 
on RMG Records. 
The collection boasts songs by 

such top Nashville songwriters as 
Bill Anderson, Skip Ewing, Frank 
Myers, and Leslie Satcher. The 
album was co-produced by Watson 
and Ray Pennington, who owned 
Watson's previous label home, the 
now-defunct Step One Records. 
From the Heart finds Watson in 
fine voice—an amazing accom-
plishment, considering the album 
was recorded earlier this year 
while Watson was still reeling 
from chemotherapy treatment for 
colon cancer. 

"I knew I was extremely weak, 
and I wasn't really sure if I was 
ready to go in the studio," he ad-
mits. "And, as it turned out, I prob-
ably wasn't. It just made it a little 
bit harder on me. I think the end 
result was still good." 

While undergoing chemotherapy, 
Watson was also continuing tour-
ing. "I was still out on the road try-
ing to work and doing the best I 
could," says Watson, who is booked 
by Bobby Roberts of the Bobby 
Roberts Co. and managed by Allen 
Whitcomb of Serenity Career Direc-
tion. "I'm just not going to lie down. 
I refuse to give up. Call it 'heart' or 
`determination' or whatever—I 
decided I was going to give it every-
thing I have." 

That kind of tenacity, combined 
with talent, made Watson one of 
the most consistent hitmakers of 
the 1970s and 1980s. His break-
through single, "Love in the Hot 
Afternoon," peaked at No. 3 in 
1975. It launched a successful run 
that included 21 top 10 singles, 
among them "Where Love Be-
gins," "Farewell Party," "Fourteen 
Carat Mind," and "Sometimes I 
Get Lucky and Forget." 
The native Texan began his career 

on indie label Resco, before signing a 
deal with Capitol. During the last 
three decades, he's spent time on var-
ious labels, including MCA, Epic, 
Warner Bros., and Step One. After 
signing with the Navarre-distributed 
RMG Records, he turned to his old 
friend Pennington to work with him 
on the project. "He came out of retire-
ment to help me with it," Watson 
says, "and I couldn't be happier." 

STASHING THE GOODS 
In searching for songs, Watson 

turned to his private stash. "I never 
throw a good song away," he says. 
"I stockpile them. I've got brief-
cases of tapes that I've had from 
anywhere from five [ to] eight 
years. Every once in a while, I'll go 
back through and listen to these 
demo tapes. You'd be surprised at 
how much great, great material 
that you can stockpile over the 
years, and I've pulled some of it out 
and put it on this CD." 

The resulting album is a musi-
cal feast that includes a stunning 
cover of Lefty Frizzell's signature 
tune "I Never Go Around Mir-
rors," the blue-collar anthem 
"The Man An' Me and You," the 
hauntingly effective single "Next 
to Nothin', " the Boudleaux Bry-
ant classic "Take Me As I Am or 
Let Me Go," and the stone-coun-
try ballad "Would It Be Cheatin'," 
an ode to lost passion that finds a 
man asking his wife "Would it be 
cheatin' if I still loved the girl you 
used to be?" 
"So many people change 

throughout the years," Watson says 
of married life, "and I think a lot of 
times you grow apart. This song is 
so truthful and to the point." 

TO THINE OWN SELF BE TRUE 
As he began this latest chapter 

in his career, Watson's prevailing 
thought was consistency. "The 
one thing I wanted to keep in 
mind was 'Don't change myself.' 
I'm what some people call a styl-
ist," says the man who has paved 
the way for such neo-traditional-
ists as Alan Jackson and Brad 
Paisley. "I wanted to record music 
that would enhance the stories I 
was trying to tell, and yet be as 
distinct as I could be. I wanted my 
fans to listen to me and say, 'Hey, 
that's Gene Watson.' 

"I feel fortunate that I've kind of 
maintained my identity through 

the 'Rhinestone Cowboy' days, the 
Urban Cowboy phase, the outlaw 
phase, the country rock, and who 
can forget the middle-of-the-road 
Iphase]? There are all those phas-
es that music has been through. 
When they wear down and wear 
out, it all comes back to tradi-
tional country music. So I just 
feel extremely fortunate. I just 
want to be out there for the fans 
and do my shows and record the 
kind of stuff that the public 
expects of me." 

To let Watson's public know he 
has a new album out, RMG Rec-
ords president George Collier says 
he plans a heavy presence at retail. 
"It will be in the Wal-Mart and 
Kmart chains, and we are doing 
real heavy advertising," Collier 
says. The album streets Sept. 11. 
"We're doing a national campaign 
with Tower, a retail campaign with 
Meijer Stores . . . and we have a 
promotion going on with Best 
Buy. We are also doing a Texas-
music deal with Wherehouse." 
Tim Petersen, music buyer for 

the Trans World chain, says 
there's a market out there for vet-
eran country acts. "I would defi-
nitely bring it in," Petersen says. 
"I've always had good luck, espe-
cially with [RMG] . . . We're not 
moving tons of units, but obvi-
ously there's a fan out there look-
ing for that stuff." 

There will also be a video for the 
single "Next to Nothin'" going to 
video outlets, and Collier says a 
strong push at radio is planned. "We 
have nine people promoting this 
record, so we are doing a very exten-
sive regional and national promo-
tion campaign. We have to get radio 
play to sell it through." 

Collier also plans to emphasize 
Watson's Texas country roots. 
"He's a Texas artist, born and 
bred," he says. "There's enough 
accounts and radio to sell an enor-
mous amount of product when 
everybody gets behind this." 
For his part, Watson is just 

happy to be doing what he loves. 
"It's a new lease on a career," he 
says. "I feel great. I'm getting more 
strength every day. We are work-
ing a full schedule now. It's still 
kind of tough, because it takes a 
long time to get your strength 
back after that chemo, but I'm 
even more determined than I've 
ever been in my life. I have every-
thing to look forward to." 

TO OUR READERS 
Nashville Scene will return 

next week. 

Dualtone Disc Joins Growing Number Of Rock Tributes 
BY JIM BESSMAN 
NEW YORK—Bluegrass artists have 
long looked to rock music for inspi-
ration, but with Hayseed Dixie—A 
Hillbilly Tribute to AC/DC, the 
bluegrass tribute-to-rock-artist 
album concept has attained height-
ened visibility. 
The Dualtone Music Group title 

was released April 12, and accord-
ing to company co-founder Scott 
Robinson, it continues to sell 2,000 
copies each week while garnering 
multi-format radio response. But 
while Hayseed Dixie has under-
standably garnered the greatest 
notoriety, it is by no means a unique 
concept. It joins a slew of CMH 
Records instrumental bluegrass 
rock-tribute albums, with Pickin' 
on Widespread Panic: A Bluegrass 
Dibute and Breathe: The Bluegrass 
Tribute to the Songs of Dave Mat-
thews representing only two of the 
most recent. 

In fact, the CMH bluegrass rock 
tributes have been coming out reg-
ularly since 1994, when Pickin' on 
the Beatles, which featured new 
material, followed Pickin' on the 
Movies from the preceding year. 
Numerous Pickin' On tributes 

have since followed at CMH, cele-
brating such rockers as the Eagles, 
Jimi Hendrix, Bob Dylan, the 
Rolling Stones, Eric Clapton, Bruce 
Springsteen, the Allman Brothers, 
and Santana, as well as such coun-
try artists as Garth Brooks, George 
Strait, and Shania Wain. 

DUALTONE 
MUSIC GROUP 

The label has also released sever-
al similar discs outside of the 
Pickin' On banner, including Into 
the Mystic—Van Morrison and 
Gone Phishin'—A Tribute to Phish. 

"We're now the bluegrass tribute 
label," says Sandee Curry, CMH's 
head of promotions and project 
coordinator for the tributes. She 
notes that most of these albums fea-
ture new recordings by "a corral" of 
top studio musicians and bluegrass 
pickers, including banjoist Scott 
Vestal, dobro player Rob Ickes, and 
fiddlers Byron Berline, Aubrey 
Haynie, and Gabe Witcher. 

Curry attributes CMH's evolution 
to president David Haerle's takeover 
of the company following the death 
of his father, Martin Haerle. "He'd 
done all these great recordings, and 
David knew the catalog and came 
up with ideas to reissue the stuff 
that was on LP onto CD," she says. 

"Eventually he thought of doing 
hot bluegrass versions of rock 
songs. At first it was more the clas-
sic rock kind of stuff, because that 
would he more fun and there were 

players around to do it. But it's 
grown to [incorporate] whoever we 
like around the office." Upcoming 
in the fall from CMH are Pickin' On 
tributes to R.E.M. and Pink Floyd, 
with the Black Crowes and Blues 
Traveler to be feted next year. 

The label does some promotion, 
Curry says—mainly stickering 
along the lines of "File in the Dave 
Matthews bin"—to facilitate brows-
ers' impulse buying. "The main 
thing is to get people who really like 
the band to pick up our copy—even 
if they're not bluegrass fans," she 
says. "We think we turn some peo-
ple on to bluegrass who would 
never listen otherwise." 
CMH also tries to target fans of 

the tributed bands with print, 
online, and radio promotions. Curry 
says, "We got approached by an All-
man Brothers fanzine regarding 
Pickin' on the Allman Brothers and 
took out an ad, and we get press 
releases or album art out to fan sites 
and hope they get posted." 
The music on the tribute discs, 

Curry notes, is "so unbelievable that 
there's kind of a contradiction about 
it: It's kitschy and fun, but when 
you hear it you're just blown away 
by the musicians." 

Robinson says the Hayseed Dixie 
album was "something fun that 
came across our desk that we saw 
and went, 'Wow! This is great.' 

"But it's more a marketing proj-
ect than anything else, and the 
timing was perfect with the 0 
Brother movement and Ricky 
Skaggs' [tribute compilation from 
last year] Big Mon—The Songs of 
Bill Monroe and all the other blue-
grass things coming out," he con-
tinues. "Plus, AC/DC was touring, 
so from a marketing standpoint, all 
the elements were in place." 
Dan Hays, executive director for 

the International Bluegrass Music 
Assn. trade group, agrees that the 
bluegrass rock-tribute albums 
make a useful marketing tool in 
reaching new audiences. 
"They may not know who a 

Lynn Morris or Lonesome River 
Band is, but a Pickin' on the 
Grateful Dead or Gone Phishin' 
gives them something they recog-
nize that opens that door," Hays 
says. "A lot of people get in that 
way and then get interested." 

Legendary bluegrass fiddler Vassar 
Clements was the featured artist on 
last year's Cedar Glen label Grateful 
Dead tribute album, Dead Grass. 
"People are accepting bluegrass a lot 
more, so I'm sure we'll continue to 
do these things to promote it," 
Clements says. "Before, people 
wouldn't stand for it. You had to play 
all the same way, like me or [fellow 
bluegrass pioneers like Earl] Scruggs 
or whatever. But you can do anything 
in bluegrass, and it sounds good." 
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*eu NUMBER 1 / HOT SHOT DEBUT -,,C",,- 1 VVeek Ai Number 1 138 35 6 TRACY BYRD Ten Rounds 12 
RCA 67009/RLGOI 98/1/ 981 

O 1 TOBY KEITH Pull My Chain 1 • 39 38 17 BILLY GILMAN • Dare To Dream 6 
DrearnlVores 50297 lotetscope 112 98/18 981 !pi, 6208/ Sony i 0198 EQ. 17 eel 

0 1 39 SOUNDTRACK à 0 Brother, Where Art Thou? 33 26 14 MARY CHAPIN CARPENTER Time* Sex* Love 
Mercary 170069111 9818 981 Colurob.a 85176,Sony 1 12 98 00,18 981 

2 2 57 SOUNDTRACK • Coyote Ugly 1 40 39 80 PHIL VASSAR Phil Vassar 23 
Cuts 78703111 98 17 913 A, ott ,10,11, Ile 18891 IL1G 110 98 16 98* 

3 4 19 TIM MCGRAW • Set This Circus Down 1 1 VARIOUS ARTISTS Earl Scruggs And Friends 42 
Curb 78711112 98.18 981 MCA Nashvigo 170189111 98,18 981 

4 3 3 ALISON KRAUSS & UNION STATION New Favorite 3 42 42 78 GEORGE STRAIT • Latest Greatest Straitest Hits 

6 6 10 

Rounder 610495 IDJMG i 1 I 98 11. , 

LONESTAR • I'm Already There 1 43 40 46 

MCA Nashodb, 170100 111 98 17 981 

DARRYL WORLEY Hard Rain Don't Last 33 
RNA 67011/K6112 98/18 98/ DrearnWorks 450042/Interscope 110 98/16 981 4 

5 5 67 LEE ANN WOMACK • I Hope You Dance 
MCA Nashville 1/0099 Ill 98 1/981 

1 41 41 63 BILLY GILMAN • One Voice 
log 62086 Sony ( II 98 Mg 7 981 

2 

7 7 49 KENNY CHESNEY • Greatest Hits 1 45 43 55 RODNEY CARRINGTON Morning Wood 18 
BRA 679/M61119a 17 98/ Capitol 24827110 98,17 981. 

9 9 5 BLAKE SHELTON Blake Shelton 
b'Oiroer Bros 74731 1.6FIN ill 98 I, I- 

3 44 48 58 AARON TIPPIN • People Like Us 
4, I Soot, 165014 Hollywood 110 98 16 981 

8 8 41 TIM MCGRAW • Greatest Hits 1 46 44 17 MARK MCGUINN Mark McGuinn 18 
Curb 7797811298118 981 VTR 7347570098.16 981. 

- EATEST GAINE - 47 47 15 ROY D. MERCER Roy D. Mercer Vs. Yankees 24 
(00 ,10137515110 98 16 981 rt 

aill 12 13 5 CYNDI THOMSON My World 7 52 50 97 ALAN JACKSON A Under The Influence 2 
Cap ,Ito 0601000 98 17 981 Absta Nashville 18892/OLA 110 98/17 981 

13 10 47 SARA EVANS • Born To Fly 6 51 51 98 ANNE MURRAY • What A Wonderful World 4 
RCA 67968 KG Ill 98 11 981 StrLuthrWay 70531 119 98/19 98/ 

11 12 105 DIXIE CHICKS e Fly 1 56 53 44 RANDY TRAVIS Inspirational Journey 34 
Monument 69678/Sony 112 98 ECTI8 981 W.111101 Bros 47893/WRN 111 98017 981 

14 

19 

11 

20 

6 

43 

SOUNDTRACK Down From The Mountain 
lost H,gbwa, 170221 Mi,r, „•,, 117 98 18 98, 

ALAN JACKSON • When Somebody Loves You 

10 

1 

49 

54 

46 

55 

11 

71 

SOUNDTRACK Songcatcher 
l,r, . 1,119581111698CD, 

ROY D. MERCER Greatest Fits: The Best Of How Big'a Boy Are Ya? 

42 

26 

17 16 20 

Ansta Nashydle 69335 RIG 01 98 17 98, 

BROOKS & DUNN • Steers & Stripes 1 

Yepin 49085/Capnol 110 98/16 981 

*deg PACESETTER ge e 
A, sta has, e61003 FUG 12 08 ' 8 911. 

18 19 48 TRAVIS TRITr • Down The Road I Go 8 61 54 25 DELBERT MCCLINTON Nothing Personal 20 

16 14 4 

Co1urob,a 62165,Sony Ill 98 f 01/ 9E, 

CAROLYN DAWN JOHNSON Room With A View 
Ansta Nasloolle 6933611(1 98 16 981 

8 

Ne....%e,t60/411/ 9t1CDJ 

50 73 8 THE DEL MCCOURY BAND Del And The Boys 
l tot lyrg Sot, 902006 Holbn000d 110 98 th 981 

50 

15 15 27 JESSICA ANDREWS • Who I Am 2 55 57 32 DOLLY PARTON Little Sparrow 12 
DreamWorks 450248/Interscope 110 98116 981 Sugar 11,11392/110 9816 98/ 

10 — 2 MARK WILLS Loving Every Minute 10 57 59 92 JEFF FOXWORTHY Greatest Bits 17 
Mercury 110209111 98 17 98) V/,, ,, ... Firo,, .17417NVON 110 98 16 981 

22 21 25 TRICK PONY Trick Pony 
Warner Bros 4792/ WRN 111 98.17 981 

12 53 49 10 LILA MCCANN Complete 
arner Bros 48002WFIN 111 98.11 981 

18 

21 18 13 TRISHA YEARWOOD Inside Out 1 62 60 20 LORRIE MORGAN & SAMMY KERSHAW I Finally Found Someone 13 

ED 23 22 96 

MCA Nash,,te 170200 111 98 17 981 

TOBY KEITH • How Do You Like Me Now?! 9 70 52 99 

RCA 6/004 FL 6 111 98 1/98 , 

MARTINA MCBRIDE • Emotion 3 
DrearnWorks 450209 InterscOPe 110 98/ 16 381 RCA 67824 01.6 110 9016 981 

20 17 95 FAITH HILL • Breathe 1 58 63 20 HAYSEED DIXIE A Hillbilly Tribute To AC/DC 47 

ED 25 24 65 

Warne, BIOS 47373V/135117 98 18 981 

RASCAL FLATTS • Rascal Flans 
lync Street 16501I/Hollywood III 98/17981 4 

14 1 

Nook', 1104 Rani 8. 1,e 116 98 CD , 

CONFEDERATE RAILROAD Unleashed 
Aurhun/ 8137111 9818 981 

63 

24 23 39 NICKEL CREEK Nickel Creek 17 64 71 61 RONNIE MILSAP 4041 Hits 19 
Sugar Hr113909 116 98 CBI à Virtu, 488/1 Capitol 11/ 98 24 981 

26 25 18 MONTGOMERY GENTRY Carrying On 6 66 66 16 CLAY WALKER Say No More 14 
Columba 62167 Sony Ill 98 Ell 17 981 G,ent 24759/WRN111 98,1/ 981 

ED 31 31 97 GARY ALLAN • Smoke Rings In The Dark 9 63 69 22 TRAVIS TRITT Super Hits Series Volume 2: Travis Trill 50 

32 32 14 

MCA Nashu.11e 170101111 98 1/ 981 

BRAD PAISLEY Part II 3 12 

Warner Bros 47666150N 19 98 CD , 

THE OAK RIDGE BOYS From The Heart 49 
Ansta ?Sae/idle 670081iLG Ill 90087 981 Sonny W121017116 98 COI 

v 29 27 44 JAMIE O'NEAL Shiver 14 59 62 6 3 OF HEARTS 3 Of Hearts 45 
Mercury 17013201 98 1/9814 RCA 67916 RIG il0 98 16 981 

27 30 31 LEANN RIMES • I Need You 1 65 65 6 SONS OF THE DESERT Change 65 
Curls 77979111 98/17 981 MCA Nashville 170131 18 9812 98/ 

28 28 10 PATTY LOVELESS Mountain Soul 19 69 58 51 EMMYLOU HARRIS Red Dirt Girl 5 
Epic 85651'Sony111 98 El11/ 981 Nonesuch /9616,AG 111 9B111 981 

30 29 40 CHRIS CAGLE Play It Loud 20 72 70 48 ROY D. MERCER How Big'A Boy Are Ya? Volume Seven/Hangin It Up 32 
Caudal 34170 11098/17 981 1 Virgin 50003/0apeot 110 98/16 981. 

34 37 18 TAMMY COCHRAN Tammy Cochran 34 60 56 5 JUNIOR BROWN Mixed Bag 52 
Ep,c 69736 Sony i 7 98E011 98i. Cotb 78719111 98 11 981 

36 34 83 KEITH URBAN • Keith Urban 17 8 VARIOUS ARTISTS The Blue Collar Comedy Tour: Live 53 
Caprto1 97991110 98/16 981 4 Scream 0001,Navarre 113 98'16 981 

, 37 33 57 JO DEE MESSINA • Burn 
Curb 77977111 98 17 981 

75 67 42 CLEDUS T. JUDD Just Another Day In Parodies 
bl000rognt 85106 Son, 111 98 80.17 981. 

25 

35 36 30 DIAMOND RIO One More Day 5 74 68 41 SAWYER BROWN The Hits Live 35 
Area NashvIlle 67999/81.5 III 98/17 981 Curb 77976 111 98/17 981 

ID:, ns we the gr eate t sales gains this week. • Recording Industry Assn. Of America ( RIAAI certification for net shipment of 500,000 album units ( Gold). A 011111 certificat on for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond synt 
th. 1 in licates a bum' multi platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs nd/or tapes. RIAA Latin awards: ° Certification for net shipment of 100,000 units ( Oro). A cert.fication of 200,000 units ( Platinol. A Certification of 400,000 units 
(Multi P atino) Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked ECI, and all other CO pric s, are equivalent prices, which are protected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-
age Fewth. Heatseeker Impact shows albums removed from Heatseekers this week. à indicates past or present Heatseeker title. e 2001, Billboard/BPI Communications, and SoundScan, Inc. 
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NUMBER 1 tt 18 Weeks At fiumbett 6 SHEDAISY • [yole sticoi 165002/Hollywood 112.9EU18.981* The Whole Shebang 121 
1 SHANIA TWAIN •• Mercury 138(03112.91/18.98) Come On Over 200 Írf 17 THE CHARLIE DANIELS BAND •' Epdc 65694/Sony 1798Eoni w A Decade Of Hits 577 
2 DIXIE CHICKS •'. Monument 68195/Sony 110 98 EC/17.981e Wide Open Spaces 188 11 PATSY CLINE A' MCA Nashville 32001216.98/11.981 12 Greatest Hits 747 

eie 3 TOBY KEITH • Mercury 558962 Ill 98/17 981 Greatest Hits Volume One 144 16 GARTH BROOKS •" Capitol 9742411998/26981 Double Live 146 
4 BROOKS & DUNN A' An:I. NeshvIlle 18852/RIG 112.98/18.90 The Greatest Hits Collection 207 15 FAITH HILL •' vv.,.., emv46790/WRN 111.98/17.981 Faith 176 
5 LONESTAR •' FINA 67762/R16110 98/17 98/ Lonely Grill 118 18 GEORGE STRAIT •° MCA Nashville 1106511TO 98/17 98/ Pure Country (Soundtrack) 400 
7 JOHNNY CASH • Legacy/Columbia 69739/Sonya 98 EQ/11.98) 16 Biggest Hits 126 19 VARIOUS ARTISTS Madacy 1326115.98 CD1 The Best Of Country 41 
12 HANK WILLIAMS JR. A' Curb 77638 15 98/9 981 Greatest Hits, Vol. 1 378 21 THE JUDDS -s,79sinw Number One Hits 68 
9 PATSY CLINE • MCA Speer*/ Products 420265/MCA 13 98/6 98/ Heartaches 142 20 ALISON KRAUSS •' Rounder 610325./IDJMG III 98111 981. Now That I've Found You: A Collection 243 

4.4 14 WILLIE NELSON • Legacy/Columbra 69322/Sony 17 98 EMI 981 16 Biggest Hits 156 23 TRAVIS TRITT A ... ,• ner Bros 4600EWRN 110 98/16 981 Greatest Hits - From The Beginning 275 
8 TRISHA YEARWOOD A' MCA Nashville 170011 111 0017981 (Songbook) A Collection Of Hits 175 e4.) — CHARLIE DANIELS • Epic 64182/Sony15 98E03 981 Super Hits 334 
13 ALAN JACKSON A' Absta Nashylle 18801/R1G 110 98/16 981 The Greatest Hits Collection 306 25 MONTGOMERY GENTRY • Columbia 691%/Sony 110 98 E0/16ga/ • Tattoos Sr Scars 125 

... 
10 JOHN DENVER Madacy 4750 15.98/9 981 The Best Of John Denver 167 • • • 22 GEORGE JONES Legacy/Eplc 69319/Sony 17.98 EC*1198) 16 Biggest Hits 82 
with the greatest sales gains this week Catalog albums are 2 year uid r,0 e0 at haur relie,, bebo Ne i900ii 7h, 8,8buai0 2900, reissues 06 o der albums rorao COed Weeks coluron effects combined w eke title has appeared on lop Country Albums and Top Country Catalog • Recordrng Industry Assn Of Amenca IRIAA/ cert,fication lot Ile, sh,ornent ot 500.000 album units ( Gold/ à RIAA certiftca 

lo,-, , ' t' ' hip ent ot 1 nollton unds ( Platinum1 • 0100 certificaloon tor ne1 shipment of 10 nolhon units Ithamondl Numeral followtng Platenum or Diamond syrrbol indicates album s molt, platinum level For box d sets. and double albums weth a running time el 100 minutes or more, the RIAA multiplies sh by (In ipments the number of es and/or rapes RIAA Latr awards Certification for ne shipment or 
l00600 oniltsCOr1 . Certiltcation of 200,000 units (Plahno) Cepihcatton el 400.000 units IMultYPIatinol ' Astensk ondicates LP is available Most tape prices, and CD prices tor BMG and 61/EA labels, are suggested lists nape prices marked Ea and all other CO prices, are equivalent prices. which are protected Irom wholesale pnces a indicates past Heatseeke, i,tio 8, 2901, 13111board/BP1 Comm...twos, 
an3SotadScan, no, 
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Compiled horn a national sample ol airplay sup- ex/ 
plied by Broadcast Data Systems radio track 
service. 152 Country Stations are electronically .1 tilà-T 
monitored 24 hours a day. 7 days a week. Songs 
ranked by number of detections. 1.11MMII 
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TITLE ARTIST 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

I
 PEAK POSIT

ION  

-1MU. NUMBER 1 Pe:,-. 1 Week At Number 1 0 33 36 15 HELPLESSLY, HOPELESSLY Jessica Andrews ,9 31 

13 Gallimore IB James,T.Verges) 0 DreamWorks 450918 

0 2 2 17 I'M JUST TALKIN' ABOUT TONIGHT Toby Keith 9 1 0 37 46 4 I WANNA TALK ABOUT ME Toby Keith 9 32 
J.Stroud,T.Kedh IT.Kerth,S.Ernerrck) DrearoWorks ALBUM CUT J.Stroud.7.Keith (B.Braddock) DreamWorks ALBUM CUT 

1 1 21 AUSTIN Blake Shelton «? 1 ED 38 49 3 WRAPPED AROUND Brad Paisley 9 33 

B Braddock ID Kent,K Manna) 0 0 0 Gum 16767/WRN F Rogers le Palsley.E DuBors,K Lovelace) Amu Nashydle ALBUM CUT 

0 4 4 25 WHAT I REALLY MEANT TO SAY Cyndi Thomson 9 3 0 36 41 7 GOOD MORNING BEAUTIFUL Steve Holy 34 
P.Worley,KLJamas (C.Thomson,C Waters.T.L.James1 (8 0 C8010158987 W.C.Remes IZ Lyle,T.Cerney1 Curb ALBUM 8 SOUNDTRACK CUT 

3 3 23 WHERE THE BLACKTOP ENDS Keith Urban .9 3 0 34 38 10 IF YOU EVER FEEL LIKE LOVIN' ME AGAIN Clay Walker 34 

M.Rollings,K.Urban IS.Wanner,A.Shamblin) 0 Capitol 58992 B Gallimore,C.Walker 11Stevens.S.Bogard.J.Kilgore) 0 Warner Bros. 16738/WRN 

0 5 6 13 ONLY IN AMERICA Brooks & Dunn.? 5 0 35 40 8 IN ANOTHER WORLD Joe Diffie 35 
K.Brooks.R.Dunn.M Wright 11013rooks,D Cook,fl Roger si Anote Nashydle ALBUM CUT D.Cook,L.Wdson U.Shapiro,W.Wilson,J.Yeary) Monument ALBUM CUI 

0 6 8 24 I WOULD'VE LOVED YOU ANYWAY Trisha Yearvvood 9 6 0 40 47 4 JUST LET ME BE IN LOVE Tracy Byrd 37 

M Wright,1 Yearwood IM Danna.T Verges) 0 MCA Noche/le 172201 B J Walker,Jr IT Martio,M NesleyT Shapdol RCA ALBUM CUT 

0 9 13 12 WHERE I COME FROM Alan Jackson 7 0 47 56 4 COLD ONE COMIN' ON Montgomery Gentry .2 38 
K.Stegall 1A.Jackson) Arista Nashville ALBUM CUT J.Scaite 1M Gerger,W.Mullts.M.Huffmanl Columbia ALBUM CUT 

0 7 12 8 ANGRY ALL THE TIME llm McGraw 7 0 46 51 3 SOMETHIN IN THE WATER Jeffrey Steele .2 39 

B.Gallimore,J Stroud.T McGraw 1B.Robison) Curb ALBUM CUT J.Steele,S.Baggen (J Steele.A.Anderson.B.DiPiero) @ °Monument 79625 

0 11 15 16 SIX-PACK SUMMER Phil Vassar 9 9 CD 41 43 6 ALWAYS WAS Aaron Tippin 40 

B.Gallimore.P.Vassar (PVassar.C.Black,TRoccol 0 Arista Nashville 69084 A.lippin,B.Watson.M.Bmdley (T.Colton.B.R.Wood) Lyric Street ALBUM CUT 

0 15 16 22 COMPLICATED Carolyn Dawn Johnson'9 10 CD 55 — 2 RIDING WITH PRIVATE MALONE David Ball 41 

PWorley,CD Johnson CD Johnson.S.Smithi 0 Armour Na,hvIlle 69050 W Newton IT Shepherd,W.Newton) Dualtone ALBUM CUT 

10 7 25 WHEN I THINK ABC)UT ANGELS 
K.Stegall 1.1.0'Neal.R.Dean.S.Tillis) 

Jamie O'Neal .2 
e Mercury 172202 

1 39 39 17 THERE YOU'LL BE 
T.Hom,B.Gallimore ID.Warren) 

Faith Hill °;, 
0 Warner Bros. 16739/W11N 

11 

0 16 17 12 WHEN GOD-FEARIN' WOMEN GET THE BLUES Martina McBride 9 12 0 48 — 2 SHIVER Jamie O'Neal 43 

M McBude,P.Worley IL.Setcherl RCA ALBUM CUT 10Stegall (J.0Weal.L.DrewS.Smithl Mercury ALBUM CUT 

0 19 21 20 ON A NIGHT LIKE THIS Trick Pony 9 13 CD 43 44 9 CRAZY LIFE Tim Rushlow 43 

C Howard ( K.Staley,0 Kahanl 0 0 ° Werner Bros. 16751/MIN 0 Malloy II( FIsheel Scream ALBUM CUT 

8 5 23 DOWNTIME Jo Dee Messina 5 CD 45 45 6 AIN'T NOBODY GONNA TAKE THAT FROM ME Collin Rave 9 45 
B.Gallomore,T.McGraw (P.Coleman.0 0 Johnson) Curb ALBUM CUT J.Stroud IR Fluthertord,S Tate,A Tate) We ALBUM CUT 

14 11 23 I'M ALREADY THERE Lonestar9 1 0 49 55 4 NIGHT DISAPPEAR WITH YOU Brian McComas 46 
D.Hufl (R.McDonald,G.Baker,F Myers) 0 UNA 69083 LMedica (B.McCornas) Lyric Street ALBUM CUT 

0 18 22 25 ANGELS IN WAITING -imi AMPOV/e3 imp- Tammy Cochran ,se 16 0 53 57 5 BEAUTIFUL (ALL THAT YOU COULD BE) Kenny Rogers 47 
B Chancey IT CochrapJ Mande.S Hann) Epic ALBUM CUT B Maher:1 McNeil IlleBourke.M.Reid) Dreamcatcher ALBUM CUT 

0 21 25 8 I'M A SURVIVOR -iii caeoveâ bp- Reba 17 i'.. HOT SHOT DEBUT e" 
T.Brown,R.McEntire IS Kennedy.P.Whdel 0 MCA Nashville 172212 

0 20 23 14 LOVE OF A WOMAN Travis Tritt 9 18 0 1 SAINTS & ANGELS Sara Evans 48 

B J.Walker,1 . 1 leit IF Brdndi) Columbra ALBUM CUT S.Eyans,EWoricy 0/ Banks) RCA ALBUM CUT 

17 14 32 SHE COULDN'T CHANGE ME Montgomery Gentry 9 2 0 1 CARRY ON Pat Green 49 
J.Scarfe IC.Knight.G.Nicholson) 0 00 ColumbJa 79540 L.Maines (PGreen.W Wilkins) Republic ALBUM CUT/Universal 

ED 24 28 17 REAL LIFE (I NEVER WAS THE SAME AGAIN) 
J Niebank IN Thrasher.J Jenocknl 

Jeff Carson «? 
Curb ALBUM CUT 

20 0 50 58 5 TELL ME HOW 
N.WIlson,e.Cannon1J.Deere,J.Benis.L Stewar) 

Chad Brock 
Warner Bros ALBUM CUTMRN 

50 

Q 25 30 11 I'M TRYIN' 
0 Huff IC Wallin.J.Steele,A.Smahl 

Trace Adkins ç, 
0 Capitol ALBUM CUT 

21 ED 51 53 7 THE MAN HE WAS 
E.Gordy,Jr IJ W.Wrggrns,H.Allen) 

George Jones 
Bandit ALBUM CUT/BRA 

47 

0 26 27 18 HOW COOL IS THAT Andy Griggs 22 a 56 52 3 LIFE DON'T HAVE TO BE SO HARD Tracy Lawrence 52 
0 Malloy (A.GrIggs,N.Thrashel.W Mobleyl 0 RCA 69082 T.Lawrence,F.Anderson IBeethard,K D West) Mantle ALBUM CUT/WRN 

23 26 12 HEARTBREAK TOWN Dixie Chicks 23 CD 1 BRING ON THE RAIN Jo Dee Messina 53 
B Chancey,PWorley ( D.Scott) Monument ALBUM CUT B.Gallimore,T.McGraw (B.Montana.H.Darling) Curb ALBUM CUT 

0 27 29 21 LOVING EVERY MINUTE 
c Chamberlain (T.Shapiro,M.Cnswell.M.White) 

Mark Wills 9 
0 Mercury 172204 

24 42 35 16 WHERE DOES IT HURT 
B Warrene Warren,C Farren IB.Werren.B Warren,T0ouglas) 

The Warren Brothers 
0 ONU 69086 

33 

0 30 37 5 WITH ME Lonestar 25 CD 1 BABY I LIED Shannon Brown 55 
D.Huff 1B.Jarnes.TVerges) RNA ALBUM CUT B.Gallunore IR.Van Hoy,R.M.Bourkell Men) UNA ALBUM CUT 

0 29 32 8 THE TIN MAN Kenny Chesney.? 26 44 42 11 GETTING THERE Terri Clark 41 
ELCannon,N.Wilson,K.Chesney IK Chesney.O.Lowe,S.Slatel EINA ALBUM CUT S.Snoth,T.Clark (T.Clark,G.Burr) Mercury ALBUM CUT 

0 28 31 16 NEVER LOVE YOU ENOUGH Chely Wright 9 27 ED 59 — 2 THAT'S WHAT BROTHERS DO Confederate Railroad 57 
D.Hoff 18...larnes,Angele) 0 MCA Nashville 172208 B.Backett.D.Shirley (A.Smith,C.Wallrnl Audium ALBUM CUT 

0 31 33 13 THAT'S A PLAN 
M McGtenn.S Decker IDE BoydD Leone) 

Mark McGuinn .2 
t• WA 730758 

28 0 58 — 2 DON'T PLAY ANY LOVE SONGS 
J Clark,F1 Stove IJ Clark.0 Poythress,D Okeggol 

Jameson Clark 9 
0 Capitol 77665 

58 

0 32 34 11 MAN OF ME Gary Allan .2 29 54 50 12 WHEN YOU COME BACK DOWN Nickel Creek 9 48 
T Brown,M.Wroght (R.Ruthedord.G.Teren) 0 MCA Nashville 172213 &Krauss ITS'Brren.D 0 Keefe) Sugar Hill ALBUM CUT 

22 18 19 SWEET SUMMER Diamond Rio 18 57 — 14 I AM A MAN OF CONSTANT SORROW The Soggy Bottom Boys 9 48 

M.D.Clute,Diarnond Rio inDulaney.N.Thrasherl 0 Arista Nashville 69085 T- Bone Burnett 1Traditionall Memory SOUNDTRACK CUT 

to Records show ng an increase in detections over the previous week, regardless of chan movement. Airpower awarded to songs appearing in he top 20 on both the BDS Airplay and Audience charts for the first tine with increases in both detections and audience. Titles below the top 20 are removed froto 
the chart after 20 weeks..? Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. G CD Single available. 43 DVI:1 Single available O CD Maxi- Single available. (1) Cassette Single available. O  Vinyl Maxi-Single available O Vinyl Single available. O Cassette Maxi-
Single available. ©not Billboard/BPI Communications. 
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ii TITLE Imprint & Number/Distributing Label ARTIST LAST 
WEEK

 I 

o 
vi e TITLE Imprint & Number/Distributing Label ARTIST 

LU . . • 10 29 MRS. STEVEN RUDY/THAT'S A PLAN MI 734758 Mark McGuinn 
1 18 AUSTIN Grant 16767, RN Blake Shelton 13 11 DIDN'T WE LOVE Curb 73126 Tamara Walker 

2 55 BUT IDO LOVE YOU/CAN'T FIGHT THE MOONLIGHT Curt, 73116 LeAnn Rimes 16 47 OKLAHOMA/WARM & FUZZY Ep c 79503/Sony Billy Gilman 

3 17 WHAT I REALLY MEANT TO SAY Capotol 58987 Cyndi Thomson 15 30 SHE COULDN'T CHANGE ME Columbia 79540/Sony Montgomery Gentry 

4 16 ON A NIGHT LIKE THIS warner Bros 16751/WRN Trick Pony 20 22 MATTHEW, MARK, LUKE & EARNHARDT DreamWorks 450327/Interscope Shane Sellers 

5 5 SOMETHIN' IN THE WATER Monument 7%25/Sony Jeffrey Steele 21 13 TOO LAZY TO WORK, TOO NERVOUS TO STEAL Monument 79611/Sony BR549 

• 12 77 ROCKY TOP '96 Decca t55274/MCA Nashville The Osborne Brothers 19 25 I WANT YOU BAD Lucky Dog/Columbia 79542/Sony Charlie Robison 

6 39 POUR ME Werner Epos 16816WRN Trick Pony 17 22 SIMPLE LIFE Ewer,. 79541 ,Sony Mary Chapin Carpenter 

8 50 THE WAY YOU LOVE ME Warner Bros 16818MRN Faith Hill 18 30 THE MOST BEAUTIFUL GIRL &Pant.° 85051/AG South 65 

7 22 COME A LITTLE CLOSER mule, Bros 16762PMIN Lila McCann 24 68 IT DON'T MATTER TO THE SUN/LOST IN YOU • Capito158788 Garth Brooks as Chris Gaines 

tre 14 8 UNBROKEN BY YOU Lyric Street 164048/Hollywood Kortney Kayle 22 45 HOW DO YOU LIKE ME NOW?! DmarnWorks150932/Interscope Toby Keith 

9 26 LOVE IS ENOUGH RCA 69034/RLG 3 OtHearts 25 2 A ROSE IS A ROSE m,, ,r, 1/2193 Meredith Edwards 

11 221 HOW DO I LIVE • Ctub 73022 LeAnn Rimes 0.:11, — 44 MY LOVE GOES ON AND ON Virgin 58867/Capitol Chris Cagle 

• Records with the greatest sales gains this week. • Recording Industry Assn. Of America IRASAI certification for net shipment of 500,000 album units ( Goldl. • FIAA certification for net shipment of t million units ( Platinuml, with muttintil- Top se len a ems cemPl e from a Mafia samP e a rem, sane, mass men ant, " 
Iron titles indicated by a numeral following the symbol. © 2001, Billboard/BPI Communications, and SoundScan, Irc. and intemet sales reports collected, compiled, and provided by SoundScan. 
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AIM\ OVO 
In Miami, a stylish opening for a multifaceted venue that promises music 
• • t where and vows"to bring the pages of Billboard magazine to life." 

The first thing visitors encounter as they set foot in Billboardlive is a rectangular mirror on the entrance floor 

that faces a multicolored lighting fixture on the ceiling adorned with myriad hanging beads. The lights project 

into the mirror and back in an endless effect akin to a cage of light, intensified by a 10-foot-long video monitor 

on the right wall that displays continuous bursts of information. 

It's only a detail, but one that—in its attention to minutia, state-of-the-art execution and capacity to immedi-

ately involve its audience—embodies the characteristics of what's quite possibly the most interactive and revo-

lutionary live-entertainment venue worldwide at a grand scale. 

"We wanted to create an environment, a platform, where there could be a 

true integration of the business-

to-business side of the 

entertainment industry 

and the business-

to-consumer 

side," 
Conitnued on page B-2 
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Performing Arts: 

Superior Sound Design Makes Concerts An 

Enhanced Experience That Artists And Audiences 

Can Take Home With Them. BY LEILA COBO 

I
f Billboardlive, the venue, is cutting-edge in concept and exe-
cution, it stands to reason that it would be cutting-edge in its 
choice of music programming, as well. Indeed, while the facili-

ty, which fits 1,500 (an extra 1,000 people can be accommodat-
ed outside on the upper terrace adjacent to the studio), could 
have easily been conceived simply as a medium-sized concert 
venue—a rarity in South Florida—it strives to be much more. 

"We want to be a venue that is an extension of Billboard mag-
azine—developing and tracking new musical trends," says Peter T. 
Cohen, senior executive VP, entertainment/media. "We want to 
look for new acts, new sounds and new concepts, as well as play 
the obvious established artists." Cohen, in 
conjunction with 
Jed DeFilippis, VP of 
studio operations 
and talent, will 
book talent for Bill-
boardlive—talent 
representing a wide 
range of genres, 
with an emphasis on 
those up-and-coming 
acts that are creating 
a buzz on the music 
scene. This will be 
made possible through 
relationships not only 
with promoters and 
agents, but, also through 
strategic alliances with record labels, 
artist managers and radio stations. 
These alliances can make use of Bill-
boardlive for a wide range of services 
and events: showcasing new talent, 
album-release parties, video shoots, 
premieres and broadcasts. 

Given Billboardlive's technological 
capacity, the end result of every sin-
gle performance is that each artist 
can walk away with a studio-quality 
audio and video recording in hand. 

Beyond that, Billboardlive's multi-
media interface capabilities multiply 
the potential exposure of every artist appearance. "Billboardlive 
is a unique, multimedia entertainment complex that will set a 
new standard for live music performances," says Cohen. "The 
design of the venue, its technical capabilities and production staff 
enhance our ability to develop a wide range of music program-
ming. We'll always consider multiple media platforms (TV, radio, 
the Internet) to support our music programming and production 
concepts. We're always going to look at the broad spectrum." 

PATCH-AND-PLUG 
Billboardlive, of course, is set up to serve that broad spectrum. 

An unparalleled lighting system of Martin Professional, Altman 
and Electronic Theater Controls (ETC), integrated systems design 
by Bandit Lites, indudes more than 80 intelligent lights and 96 
dimmers. This lighting system is attached to a truss system by 
Thomas Engineering, which is controlled by a lands Hog 1000. 
The truss system is hung by 25 one-ton motor points, with an 
additional 22,000 pounds of capacity to accommodate most any 
request by those performers who choose to play under an alter-
nate system. 

The sound system, a Martin Audio Wavefront, has been 
designed by the collective effort of Michael Harris (HarrisAudio, 
Miami), Jack Alexander (Colombia College, Chicago), Paul Van 
Puffelen (So. Technical Support) and DeFilippis. According to 
DeFilippis, the system has been specified with great care. It pro-
vides warm, well-distributed coverage and is a "patch-and-plug" 
for incoming performers. "We needed to be as user-friendly as 
possible for technical crews, artists and patrons," he says. 

The entire ceiling is covered with Sonics, the recording-studio 
baffling found in the top pro rooms. According to DeFilippis, this 
makes for less reverberation, deadens high frequencies and keeps 
the sound inside the space with the highest quality possible. The 

speaker system is divided into 
venue, each with separate controls. • 

The two consoles are 'nova-son, 48-channel, fully digital ande 
total recall, with the capacity to program the sound requirements: 
of multiple consecutive bands with no need to reprogram settings.. 
The onstage monitor will have the ability to roll away when a tray-, 
eling act wishes to use its own equipment and add a tie-in to the: 
main speaker system. The video and projection system, consisting. 
of 19 architecturally unique screens, can source any format and., 
call content throughout the facility. • 

At the other end, camera crews can: 
plug into the many broadcast panels. 
located throughout the venue for direct* 
interface to both the AV room or media: 
trucks, with no need for additional. 
wiring. On the loading dock, trucks cane 
plug and power without the extra cost: 
of generators. There are two three-. 
phase disconnects located directly next* 
to the audio and video panels. Besides* 
the artists' green room—with private: 
elevator access—a separate mediae 
room with a riser provides the perfect° 
setting from which to conduct inter-: 
views and signings. • 

"I've produced concerts all over the' 
world, and this is one of the best ven-: 

ues I've ever seen,". 
says Leslie Zigel, VP* 
for business and legal: 
affairs, BMG, Latin. 
Region. "Given the inti-• 
macy, the quality of the: 
production and the fact, 
that all the guts of the. 
building will have the* 
ability to do TV taping,: 
Internet simulcasts and. 
live recordings, it's set' 
up perfectly for the: 
business." • 

And, of course, it's* 
set up perfectly for the: 
music. "It's such an, 

intimate room; all the balconies are right on top of the stage,"' 
says Miami-based songwriter Desmond Child. • • 

• 
PERFORMANCE-PLUS • 

Billboardlive can accommodate any act on its stage, and the* 
experience of seeing the act is enhanced by having it presented: 
in a multimedia environment. "All of a sudden, the live perform-. 
ance becomes bigger than life," says Cohen. "We'll have the* 
excitement and feel of a large arena, but the intimacy of being: 
able to share that with 1,500 people, instead of 15,000." • 

Billboardlive's possibilities are endless. A viewing party of an' 
awards show at another location, for example, can cut to inter-: 
views and performances at Billboardlive. Eventually, the studio. 
will move toward creating its own brand of what Cohen and DeFil-• 
ippis call "music-centric lifestyle" programming—for example, a: 
Billboardlive countdown show that would be an extension of the. 
magazine's charts, or a weekly lifestyle show, similar to Entertain-• 
ment Tonight but focused on the music scene and its stars. • 

But the pulse of the venue will continue to be the live acts,: 
which, to some degree, will be determined by Billboardlive's host. 
city. In Miami, the epicenter of Latin music, Billboardlive expects' 
to have a healthy dose of Latin music while maintaining multi-: 
genre coverage. The studio, however, is open to any acts who. 
want to submit their music for consideration to play the venue.' 
"New artists and trends are constantly evolving, as the charts do: 
in Billboard magazine. We are going to be very aware of when, 
trends are starting to happen," says Cohen. "We want to work* 
closely with the music industry to have an impact on the process: 
of developing new talent. It's not only the names, but who is, 
making a buzz out there. We can give them an opportunity that. 
maybe no one else will." • • • 

• 
• 
• 
• 

12 different zones throughout the: 

Billboard wr 
MULTIFACETED VENUE 

• 
Continued from page B-I 

says Billboardlive president/CEO Mitchell Chait. "We 
wanted to bring the consumer where he could experi-
ence the creative and technical inner workings of the 
industry and the performance—to see the creation of 
entertainment concepts, the showcasing of new talent 
in a cutting-edge setting. We are determined to repre-
sent Billboard magazine in a way that upholds its 
integrity, and at the same time deliver to the consumer 
an experience that is multidimensional." 
The "clubification" of Billboard magazine, which 

officially opens Sept. 8, sits in the heart of Miami's 
South Beach, facing Ocean Drive on one end and the 
Atlantic Ocean on the other, its four stories and 50,000 
square feet of space ensconced in an art deco building 
that belies the state-of-the-art technology within. 
Designed for maximum, user-friendly media com-

munication, the building is set up to be a live venue 
and a professional video and recording studio; it's also 
equipped throughout with broadcast panels that allow 
immediate hook-up of cameras, microphones and 
lights for direct interface with media trucks and the 
venue's AV room. Suspended by 25 one-ton motor 
points, Billboardlive's custom-made lighting system 

"We wanted to bring the consumer where 

he could experience the creative and techni-

cal inner workings of the industry and the 

performance—to see the creation of enter-

tainment concepts, the showcasing of 

new talent in a cutting-edge setting." 

Mitchell Chait 
president/CEO, Billboardlive 

includes more than 80 intelligent lights and 96 ETC 
dimmers and special effects. Sound is courtesy of two 
48-channel, fully digital, total-recall Inova-son audio 
consoles. But, beyond the bells and whistles, the ambi-
ence is designed to suit the artist, the music industry 
executive and, of course, the public. 
The first of a series of venues set to open worldwide, 

Billboardlive's main thrust will, naturally, be live per-
formances. The venue will also function as a studio for 
multimedia productions, with an emphasis on music-
centric programming, as well as serving patrons 
through its nightclub and two restaurants: Breez and 
Parallel. 

In addition, the venue will be utilized for a variety of 
events, from showcases and live tapings to panels and 
fashion shows; it has already been booked by clients as 
diverse as MTV and NARAS. Relationships are being 
developed not only with record labels but with radio 
and television stations to air live shows and specials 
from Billboardlive. These include plans to stage week-
ly outdoor events—in the style of NBC's Today Show—in 
the sweeping courtyard that leads into the venue and 
looks out to the length of Ocean Drive, one of the 
trendiest addresses in the country. 
"From an audience standpoint, we offer a multi-

faceted experience that's unique," says Peter T Cohen, 
senior executive VP, entertainment/media. "Under one 
roof, there are myriad opportunities—to enjoy live 
entertainment while you eat, drink and lounge; expe-
rience a multimedia atmosphere enhanced with video 
projections synchronized with audio presentations 
throughout the studio; music-video and film pre-
mieres; graphic-arts displays; and state-of-the-art 
Internet consoles where you can surf the Web. Every 
night can be a different experience at Billboardlive." 
"The design concept is based on the principle that 

the guests walk around the premises in a sort of 
ambience and social tour in which they can move 

B-2 www.billboard.com • 
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from one room, from one bar, from one environment 
to another," says club director Rodolphe. "There is 
an array of spectacular lighting throughout the stu-
dio, complementing each of the various rooms and 
hideaways, each affording a unique atmosphere all its 
own." These areas include foul levels—all from which 
the stage is clearly visible—seven bars, a skybox, a 
private room (the Boardroom; memberships became 
available Sept. 1) and a media room. A glass catwalk 
on one end and a waterfall surrounded 
by glass panels on another offer 
glimpses into the amount of detail that 
went into the design, with the unify-
ing theme being the pulse of the 
music industry represented by Bill-
board magazine itself. 

But, even in this, Billboardlive 
strays from the norm by shunning 
the concept of the theme venue, a 
la House Of Blues or Hard Rock 
Café. Instead, says Chait, " It 
needed to have many faces. Bill-
board magazine is about infor-
mation and the transmission of 
information to the industry. 
Instead of having televisions, 
for example, we created 
broadcast opportunities that 
are unique. Whether 
they're made out of glass or 
cloth or wood, we created 
places in the venue that 
could transmit data to all 
who would visit the facil-
ity of Billboard maga-
zine." 
The "broadcast op-

portunities" Chait mentions vary in size and texture 
and crop up in unlikely locations. Giant screens are 
suspended from various points in the building; a rec-
tangular blue mirror converts into a video screen at 
will. Possibly the most impressive is the screen of pan-
els that run in front of the kitchen work area on the 
third floor; turn them to one side and they're clear 
glass, allowing customers to see a live kitchen at work. 
Flip them and they become a video screen that can air 
everything from commercials to what's on stage. " It's 

not just to play music videos," says Chait. " It's about 
information. It's about bringing the pages of Billboard 
to life." 
Some of this brings a sense of déjà vu, especially for 

those who visited the first Billboardlive venue, which 
opened in Los Angeles in 1996. Less 
than a year later, Chait— 
who was 

initially an investor and consultant for the project— 
purchased the name and worldwide licenses for Bill-
boardlive, entered into a new contract and partnership 
with Billboard magazine and shut the L.A. venue 
down. "The Sunset Blvd. facility didn't close because it 
wasn't successful," says Chait, who aspired to have a 
grander, more user-friendly and higher-tech locale. "I 
thought it was a great venue, but it was limited by its 
size, and at one point I think it took on more of a 
nightclub concept than a live-music venue." 

An entrepreneur who started his first business—a 
dog-walking operation—when he was all of 9 years 
old, Chait was enamored not only with the entertain-
ment industry but with the infinite possibilities to be 
found in creating multilevel entertainment concepts 
based on interaction and participation. 

In Billboard, he felt he'd found the perfect partner 
to create the ultimate entertainment experience. But 
he felt he needed a new concept and venue to proper-
ly build upon Billboard magazine's standing as the 
first word in the music industry. Once he closed the 
L.A. facility, Chait set out to find a new location for 
a new Billboardlive and settled on Miami, a place 
he thought was booming as a redevelopment cen-
ter and as a musical epicenter, especially for Latin 
music. "I thought Miami and its music scene was 
going to take off in a big way," he says. "And, 
interestingly enough, I felt that developing the 
first studio in Miami would provide the 
opportunity to expose the brand to South 
America and Europe, as well as the rest of 
the U.S." Chait is already in negotiations to 
develop sites and establish partnerships in 
Tokyo, South America and London and 
find local partners in those cities. In par-
allel to those efforts, he plans to expand 
domestically, with sites earmarked in 
New York, L.A. and Las Vegas. 
The growth of Billboardlive 

isn't just physical. A Web site— 
w w w. billboardlive.com—is set to 
launch close to the opening of the 
facility and will broadcast Bill-
boardlive events. Beyond that, 
just as Billboardlive plans to 
establish partnerships with radio 
and TV stations, it also plans to 

develop as a media company, producing its own televi-
sion shows—as it is equipped to do—for national and 
international broadcast. 

It is, says Chait, "a new life for Billboardlive." —L.C. 

Chait dedicates Billboardlive to the memory of Larry 
"Glenn" Townes, who partnered with him in its development, 
as well as to Larry C. Townes and the Townes family for their 
undying support and dedication to its existence. 

Selling The Sizzle: 

Mutual Benefits, Multiple Branding Opportunities Between Magazine 
And Venue Give Everyone A Stake In This Unique Venture. 

A
s a licensing partner of Billboard 
Magazine, Billboardlive operates 
he Billboardlive facilities in the 

U.S. and around the world, and, in addi-
tion, has rights to the Billboardlive name 
and logo. But the relationship between 
Billboard magazine and Billboardlive 
goes far deeper than a licensing deal. "It's 
about bringing the pages of the magazine 
to life," says Billboardlive president/CEO 
Mitchell Chait, speaking in both literal 
and philosophical terms. "Billboard mag-
azine, with its rich history and connection 
with the entertainment world, could be 
better represented with a new concept, 
and that's what we're building here in 
Miami." 
This vision of Billboardlive as an 

extension of the magazine has been the 
driving force behind everything con-
nected with the project, from its multi-
faceted design and multimedia capabili-
ties to its projected growth as a 
worldwide venue and as an entertain-
ment concept beyond the confines of a 
venue. 

CONSUMER INTEREST 
"It's great to have this as an extension 

of Billboard's brand, especially as it con-
tinues to grow throughout the world," 
says Billboard's associate publisher/ 
VP, licensing, Howard Appelbaum. "We 
view it as a powerful extension to the 
consumers who are interested in the 
music industry." 
As the venue that bears the Billboard 

name over its front door, Billboardlive is 
uniquely equipped not only to operate as 
a live venue that presents cutting-edge 
talent—much of it straight out of the Bill-

board charts—but to serve the 
industry for which Billboard 
magazine is fundamental. 
From the moment a patron 

steps into Billboardlive, that 
connection is evidenced—not 
just in the Billboard charts 
that will be transmitted on the 
information panels along the 
right-hand wall of the entry 
hall, but also by the Billboard 
colors used on floors and 
lights and by the issues of Bill-
board found throughout the 
venue. 

Naturally, there will be sales 
of a variety of merchandise 

bearing the Billboard logo. Beyond that, 
says Chait, he's putting together a mer-
chandising program that will feature 
innovative designs that "will comple-
ment the facility. We're entertaining sev-
eral name designers and will have items 
out by the end of the year" 

CONTINUOUS TRANSMISSION 
Because Billboardlive is equipped with 

such a multitude of unique broadcast 
opportunities—from panels to video 

screens—Billboard information (charts, 
logos and articles) will be continuously 
transmitted in a variety of formats. At 
another level, Billboardlive will serve as 
a platform to launch different media 
ventures, including signature television 
productions that will bear the Billboard 
name and be transmitted both domesti-
cally and internationally. 
More immediately, the venue may 

serve as host for events like the Miami-
based Latin Billboard Conference and 
Award show, and will also be utilized as a 
location to shoot cut-aways from Bill-
board's various awards shows and con-
ferences. The outside patio will be used 
to stage live events that will be broadcast 
from Billboardlive. 

"Billboard magazine and Billboard-
live are closely aligned to take advan-
tage of various synergies," says Appel-
baum. "Billboard is over 100 years old. 
What makes our brand worth licensing 
is the fact that it is authoritative. It 
stands for something. It has editorial 
integrity. And that's why people go to 
Billboardlive—because they know 
they're going to get an authentic music 
experience." —L.C. 
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A Club Gets Cooking: 

World-class cuisine from a high-performance 

kitchen ensures that dining at Billboardlive will 
be as cutting-edge as its music BY FABIOLA SANTIAGO 

W
orld-class cuisine is the star act at Bill-
boardlive's two new restaurants, the casu-
ally stylish Breez and the exquisite fine 

diner's paradise, Parallel. 
From the creative sushi of Breez to the interna-

tional flavors of Parallel, the food architect is 

celebrity chef Ephraim Kadish, founding chef of 
China Grill, one of the premier showcase restaurants 
in South Beach, New York City and Las Vegas. 

Kadish, whose high-wire 
act with innovative dishes 
has been featured on such 
shows as the CBS Morning 
News, NBC's Today Show 
and on the Food Network, 
was inspired by the 
charmed setting of Bill-
board's entertainment 
complex, between the city 
and the sea, on the cor-
ner of Ocean Drive and 
15th Street. 
A floor below Billboard-

live's music dub, Breez is as 
cool as its name implies. 
Respected national food critic 
John Mariani calls Breez "the 
hottest new spot in Miami 
Beach." Decorated in a splash 
of lime green and ocean blue, 
the restaurant features a 
conch-shell-shaped bar, a 
semi-open kitchen shielded 
from the diners by a curtain of 
heavy golden beads duplicated 
as doorways in the bathrooms 
and passage ways. 

D-I-Y SUSHI L_-
With meals moderately 

priced at approximately $ 18 to $22 per person, this 220-seat 
seafood restaurant is heavy on Kadish's trademark Asian influ-
ence (the Miami Herald's Kendall Hamersly has written of it as 
"exceptional food and excellent service without an attitude"). 
Among the unique twists is the "stuffed and folded" sushi. "Lob-
ster in the sac," for example, is a sweet egg crepe stuffed with 
sushi rice, Maine lobster, asparagus and shiitake mushrooms, 
served with a lobster cream sauce. 

Another different twist is the "roll your own sushi" offering. 
"We actually give you all the ingredients, including the non i and 
the seaweed, and you can roll your own sushi," Kadish says. " It's 
easy. It doesn't have to be professionally done. We cut the noni 
into bite-sized pieces, so all you have to do is choose from the 
ingredients—four different types of fish, rice and vegetables— 
and you roll. It's an interactive experience when you become part 
of it." 

Kadish's advice for novices in the art of making sushi, famous 
for its gorgeous designs, is not to despair. 'Don't be afraid of it," 
he says. "Beauty is in the eyes of the beholder. What you make is 
beautiful too." 

The rest of the menu is traditional, featuring soups like lobster 
bisque, appetizers like crab cakes, and pasta with seafood 
entrees. Breez's wine list, reasonably priced, offers 80 varieties of 
predominantly American wines from California, Oregon and 
Washington vineyards. And, for dessert, Kadish chose to go tradi-
tional, with everything from a classical banana split to chocolate 
brownies and ice cream. 

PARALLEL UNIVERSE 
Parallel is a little more pricey, at $40 to $45 per person, but 

the dramatically presented international dishes are served on 
large plates and are meant to be shared, Kadish says. Breez is 
open for breakfast, lunch and dinner and Parallel just for dinner 
(as well as serving banquets and special events). 

In both restaurants, diners can choose between outdoor seat-

ing under the stars or in' 
the artful settings inside of: 
silk-enclosed banquettes,. 
high tables and cozy tables' 
for two. But, in Parallel,: 
which seats 150 inside and. 
75 outside, indoor diners' 
get an added treat. The: 
restaurant hovers above, 
Billboardlive's music stages 
so that diners can cue in. 
on the night's star adee 

while they sup in style. • 
"The unique thing about the property is its diversi-' 

ty," says general manager Frank Beam, a veteran of: 
the Mandalay Bay in Las Vegas. "On any night, people. 
can go to dinner at Breez or Parallel, enjoy a live act" 
and then go to the club. There are three different ele-: 
ments of entertainment in any one given night, all in, 
one place, and that is unique to this market." • 

Adds Kadish, "We have: 
interactive, multimedia, 
capabilities, and, of course," 
we have live music. Com-
bined with an incredible; 
atmosphere not to be found* 
anywhere, exceptional foods 
and service, we will set ar, 
new standard that all oth-• 
ers will aspire to." • 

• 
• 

GEOGRAPHIC MENU • 
To come up with a* 

unique menu for Parallel,: 
Kadish resorted to geog-• 
raphy. He took the* 
restaurant's location on: 
15th Street, went to ae 

world map, and looked up the' 
15th parallel. "I saw that north and south of the Equator, the• 
15th parallel runs through Australia, Indonesia, South Africa and: 
Latin America, and I said, 'We are going to bring the cuisines of. 
all those regions together to create a different type of concept." • 

To develop his own smorgasbord of flavors, Kadish researched: 
the history of the regions and studied how foods such as rice in• 
Indonesia and root vegetables in Africa are integrated into socie-
ty. He found some common themes—a predominance of fresh: 
fruits and a class division when it comes to the food staple of. 
choice. " In all the areas, the poverty-stricken people had more' 
starch and less beef and fish. The wealthy ate more beef and fish: 
and less starch," Kadish says. 

In Kadish's kitchen, rich and poor come together in dishes like' 
the appetizer arepa with foie gras, which combines the popular: 
Colombian saucer-like cornmeal with the expensive French goose, 
liver delicacy. • 

Or take the plate named "salmon to die for." "The inspiration. 
for that dish came to me from the Egyptians, an ancient domi-: 
nating power in South Africa," Kadish says. "How they would wrap. 
and bury their dead really called out to me. So, what we are: 
doing is taking a piece of salmon and we are using pretty close to: 
the same spice mix they used back then, and we are wrapping. 
the salmon in banana leaves and serving it over a little bit of* 
risotto. So you have the South African influence, the Egyptian fla-: 
vor, and the Japanese-Indonesian rice we are using for risotto• 
and the banana leaves from Latin America. That's how everything' 

comes together in one dish." ••  
• 

ATMOSPHERE OF HOSPITALITY • 
Even the wine list follows the same international trend with an: 

"earthy" offering that features the finest from Latin America,e 
South Africa and Australia. All of this in an atmosphere of hospi-• 
tality and service that Billboardlive administrators hope others in. • 
the industry will emulate. • 

Says Beam: "Our tag line is, literally, 'Yes. What's the ques-• 
tion?'" • • 

Billboarckv 
People: 

Who's Who And What 

They Do BY LEILA COBO 
Mark Keys, Director, Creative/Production Services: With a 10-year 

background at Canada's Much Music and experience as an 
international executive producer at Sony Pictures/Columbia-
TriStar Television, Keys has many duties: launching program-
ming in all formats, including Web-centric. "We'll be producing 
music-related programming under the Billboardlive name for national 
and international distribution." 

led DeFilippis, VP of Studio Operations and Talent: In charge of 
interfacing construction with operations and technical design and 
installation. Prior to Billboardlive, DeFilippis was production man-
ager for House Of Blues and such artists as Barry Manilow. He is 
also in charge of talent coordination and will initiate promoter 
deals for live shows. "We have built an extraordinary venue to represent 
Billboard magazine, which will amaze the industiy and the public." 

Peter T. Cohen, Senior Executive VP, Entertainment/Media: The for-
mer senior VI' of programming and production fOr MTV2/The 
Box will oversee all media and entertainment, including live 
events. Cohen will conceive, strategize and oversee the develop-
ment and production of all media extensions created from Bill-
boardlive—including TV, radio and Webcasts. "The Billboardlive 
media department will create unique and compelling music-programming 
concepts for cross-platform distribution and international .syndication. We 
want to establish a new paradigm in music entertainment." 

Rudolphe, Club Director: Club host extraordinaire, member of 
the management team of the infamous Studio 54 and founder of 
Danceteria, Rudolphe is in charge of the entire nightclub, which 
operates until 5 a.m. nightly. "It will have a personality, a host, a pro-
gram, a booking of pp, musical direction, promotion and press—all of 
which I will orchestrate." 

Patrick Lougkary, Executive Senior VP of Development: With 10 
years experience in Hard Rock Live, Lougliary oversaw the 
actual construction of the complex, media-friendly facility in a 
historical building. Oversight of all technological and operational 
capabilities is his domain. "It's an extremely complicated facility. Most 
of the inner workings and detail—the things that have taken so long— 
people will never see." 

Mayra Mangual, Sales/Spedal Events Director For Mangual, the 
possibilities are endless—from modeling shows to Webcasts to live 
shows, from small parties to club buy-outs, she can do it. "We're a 
multimedia entertainment complex. Whatever people dream of we can do." 

Jeffrey Beers, Architect/intedor Designer Beers and his firm, Jef-
frey Beers International, are responsible for all interior design in 
the facility, from lighting to fixtures. Each design feature, including 
furniture, lighting fixtures, material and color schemes, has been 
custom-designed by Jeffrey Beers International, inspired by Bill-
boardlive President/CEO Mitchell Chait. "The most challenging aspect 
for the design was to invent an entertainment facility that could be the sig-
nature of Billboard magazine. The ambience of the facility stems from a 
design point of view of visionary leadership, optimism and innovation." 

Christian Dickens, Senior Executive VP: Dickens has been with 
Billboardlive practically since its inception and has hired key 
executives to fulfill its growing needs. His role is that of a "direc-
tor," overseeing day-to-day operations of the corporate office and 
the unit itself. 

Frank Beam, General Manager Beam, who previously developed 
a series of restaurants at die Mandalay Bay casino-resort in Las 
Vegas (including China Grill, Red Square and Rum Jungle), is 
based in Miami and will oversee all functions related to all facility 
operations. "It's my job to build an operational infrastructure that will 
support and bring to life the vision of Billboardlive." 

Marc Pietri, Developer Pietri, CEO of BELLECHASSE SA, par-
ent company of Constructa, Inc., Constructa Vente and Con-
structa SA, has received honors including the Chevalier de 
l'ordre du merité (honorary distinction) and the Chevalier de 
l'ordre de la légion d'honneur (honorary distinction). For 25 
years, he has developed Constructa into an international, multi-
dimensional real-estate concern. Its projects include the 
Cocowalk retail/entertainment center, 1500 Ocean Drive and 
Ocean Steps (designed by renowned architect Michael Graves), 
Sofitel Hotels and Billboardlive Miami. "In all my years as a devel-
oper, I have never seen such an innovative concept, with such acute 
attention to detail—from the public areas to the studio, as well as the 
technical infrastructure. It's an amazing project, and we are honored to 
be a part of it." II 
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LATIN 

Notas. 
CALLING NEW TALENT: In a novel 
attempt to give aspiring tropical 
artists a break, fledgling Web site Sal-

4 saArtists.com, in association with Hit-
men Entertainment, is sponsoring a 
talent search open to artists in all 
tropical genres. The Tropical Music 
Singing & Songwriting Contest will 
begin Oct 4 at the Rumba Room in 
Los Angeles and continue every 
Thursday for four to six weeks. 
According to SalsaArtists founder 
Simone Emmons, some 25 partici-
pants have already signed up online 
from countries as far-flung as Italy. 
The first prize includes a recording 
session, the opportunity to make a 
live music video, and a CD replication 
package worth up to $10,000. 
The contest, Enunons says, is an off-

shoot of the Web site, which she 
launched in March. "I was an emerg-
ing artist myself, and I felt there was 
something missing," Emmons says. 
"That's how l came up with the idea of 
creating a hub for salsa, son, timba, 
and other related rhythms. Emerging 
artists can upload their music, photos, 
and information and get exposure." 

Aside from the contest/showcase, 
Emmons is also organizing panel dis-
cussions featuring industry represen-
tatives that will take place prior to the 
showcases. Both major and indie 
labels, as well as DJs and promoters, 
are scheduled to attend. 

Given the logistical difficulties of 
having a full band, performers will sing 
to track. Emmons says this will set the 
groundwork for future events, as well 
as an expansion of the Web site. "We'd 
like to do banda, rock en español, and 
rnariachi, using the same concept but 
in different genres," she says. Those 
interested in participating can log on 
to SalsaArtists.com (using a browser 
compatible with Windows Explorer). 
Registration packages must be 
received by Sept. 15 in order to appear 
on the program booklet, although late 
registrations will be accepted. 

FAREWELL, RONALDO: Ronaldo 
Campos de la Colina, founder of folk 
ensemble Perú Negro, passed away 
Aug. 25 of heart failure. He was 74. 
Campos, who played the typical 
Peruvian cajón, founded Perú Negro 
32 years ago in an effort to preserve 
Peru's African tradition and folklore. 
Perú Negro not only used percus-
sion, including the cajón, the caji-
ta, and the quijada de burro, but 
also the guitar and strong melodic 
vocals to fashion a unique sound 
that blended tradition with contem-
porary pop sensibilities. 

In recent years, Campos had passed 

the artistic direction of the group to 
his son, Ronny Campos Jr. Two years 
ago, the group recorded what was to 
become its first international 
release—Sangre de un Don—for 
Dutch label World Connection. The 
album was released in April in the U.S. 
by Times Square Records. Talks are 
currently under way to bring the 
group to the U.S. 

HAVE VISA, WILL TRAVEL Colombia's 
Sonora Carruseles, considered one of 
that country's premiere salsa bands, 
will embark on its first-ever U.S. tour 
Sept. 12 in Miami. The I3-member 
troupe was last year denied visas to 
travel to the U.S., but it is now making 
up the difference with a seven-city, 
nine-stop tour organized by Rita Ben-
itez, the group's rep in the U.S., Cana-
da, and Puerto Rico. 
According to Benitez, the band 

will use the tour to promote its lat-
est album, Salsa Brava (Discos 
Fuentes), before traveling to Europe 
for a series of concerts. 

IN BRIEF: Puerto Rican singer Danny 
Rivera will perform Sept. 28 at New 
York City's Apollo Theatre as part of 
the "Latin Nites at the Apollo" series. 
Next up is another Puerto Rican 
singer, Ednita Nazario, scheduled to 
perform Oct. 12 ... Also on tour in 
September is Galician piper Susana 
Seivane, who released her epony-
mous debut disc on Green Linnet 
last winter. Seivane, who comes from 
a long line of pipe players and mak-
ers, will perform seven U.S. shows, 
including a handful of festivals ... 
The latest Latin Grammy casualties? 
Emilio and Gloria Estefan, who 
announced last week that they would 
not be attending the awards show in 
L.A. "The awards show was taking 
place in the city they love." reads a 
statement from their offices. "Now 
that it's moved, they've decided to let 
the spotlight shine on the nominees 
and performers." 

BY TOM GOMES 
SAO PAULO, Brazil—Mirroring 
events in neighboring Argentina, 
the Brazilian music market has 
taken a dive. A 40% drop in sales 
has been reported by labels mid-
year, compared with the same peri-
od last year. 
Although the Argentine eco-

nomic crisis and the Brazilian 
electricity crisis (which has led to 
nationwide rationing) are cited as 
reasons for the decline, Brazilian 
executives agree that the greatest 
problem is piracy and—most of 
all—the government, for not 
doing its job of pursuing and pun-
ishing pirates. 

"The major crisis of the Brazilian 
record industry nowadays is indeed 
a consequence of piracy, which has 
already taken over 50% of the CD 
market, after destroying the cassette 
tapes market," says Marcio Gon-
calves, director of the Assn. of 
Brazilian Record Producers (ABPD). 
"The industry has already invested 
in combating piracy—since 1995, 
$15 million has been [spent] toward 
this goal. However, the industry is 
working alone. We need a bigger 
government effort." 
The waft of depression felt by 

most labels comes in sharp contrast 
to 2000, which saw an increase in 
music sales. 

Benjamin Martins, director of A 
Universal Wholesales, says, "In my 
wholesales business, we have 
noticed a 27% sales drop in May, 
compared to the same period last 
year. The government doesn't do 
what it should against piracy. 
Pirates know the worst that can 
happen to them is having their 
product confiscated, so they keep on 
selling illegal copies at a low price. 
"On the other hand," he contin-

ues, "some record companies are 
not yet aware that in times of cri-
sis, it is necessary to reduce profits 
and production and promotion 
[costs] and to increase deadlines so 
the consumer doesn't feel so tempt-
ed to buy illegal CDs." 
One company that has strived to 

find different markets and strate-
gies is indie Abril Music. For the 
first time since its creation 21/2 
years ago, it sold more than 1 mil-
lion units in July. 
"We had an 11.7% growth com-

paring our numbers to the same 
period last year," Abril chairman 
Marcos Maynard says. According to 
Maynard, Abril has lowered CD 
prices, in addition to marketing 
such new groups as Falamansa. 
Sony Music Brazil has also done 

well with KLB's new album, which 
had an initial order of 500,000 
copies. "The Brazilian economy 
has always been through good and 
bad times," says José Antonio 
Eboli, chairman of Sony Music 
Brazil. "What we need right now is 
creative ideas. But the Brazilian 
market is very large and dynamic. 
Very soon we will be able to revert 
this odd situation." 

Brazilian 
Music 
Market 

Sees Sales 
Drop 40% 

The "odd" situation that's afflict-
ing the world's seventh- largest 
music market is also a reflection of 
the global market and its changing 
technologies. 

"Brazil is going through a peri-
od of crisis," says Marcelo Castello 
Branco, chairman of Universal 
Music Brazil. "This is a moment of 
transition, when new and promis-
ing technologies are arriving but 
[will] still take some time before 
being economically viable. 
"On the other hand, some trans-

formations are very necessary and 
urgent in our market," he continues. 
"We have to support the channels of 
distribution that already exist, as well 
as find and explore new ones, find 
new procedures of marketing and 
promotion, and review our relation-
ship with the artistic community." 
Regarding the battle against 

piracy, a change could come about 
as a result of the creation two 
months ago of a new government 
committee whose sole purpose is 
to combat piracy. 

"If we combat the piracy, we'll 
have more record companies 
investing in artists and more 
shopkeepers selling records," 
Goncalves says. "Nowadays, shop-
keepers can't compete with the 
prices offered by the pirates." 

CORAZON DE M1J.JC 

CD'S - CASSETTES - DVD'S & MUSICAL VIDEOS 
140 O. 22 Avene LliaxiL Florida 33125 Tel: (1:6) 541.6686 Fax: (305) 642.2785 
WEB: reyesrecords.com / reyesrecords@reyesrecords.com 
TODO EN MILISICA - EVERYTHING YOU NEED IN MUSIC 

tvlAJOR CREDIT CARDS ACCEPTED MEMBEP OF deldillo 
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Top Latin Albums.. 
lop selling Latin albums are compiled from a national sample of retail store, 
mass merchant, and intemet sales reports collected. compiled, and provided by larger  
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ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

TITLE 

e NUMBER 1 e 2 Weeks At Number 1 

LOS TIGRES DEL NORTE 
Fono,s, 614518 98,12 981* 

THALIA 
EMI Leo,' 34722 18 9814981* 

Uniendo Fronteras 

*". HOT SHOT DEBUT s/ 

Thalia Con Banda Grandes Exitos 

C 
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CL 
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5 

95 
4/4 
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3 

4 

5 

7 

6 

11 

8 

10 

12 

9 

18 

14 

17 

19 

2 

3 

4 

6 

5 

12 

8 

7 

9 

11 

13 

10 

17 

16 

10 

4 

62 

27 

29 

41 

1 

6 

14 

8 

13 

9 

16 

7 

12 

13 

GRUPO BRYNDIS 
Ilsa 77701218 98 13 9811 

LOS ANGELES AZULES 
Dl** 72701418 98,13 981 I 

PAULINA RUBIO • 
[1. ,,,543319.3981598 

A.B. QUINTANILLA Y LOS KUMBIA KINGS 
EMI lam, 79/4519 9&14 981 

LUPILLO RIVERA • 
Sony 0 812/6 ,8 98 EQ13 98 , 

VICENTE FERNANDEZ 
Sony Ebscns 8419519 98 EQ. 15 981 

LOS ORIGINALES DE SAN JUAN 
EMI 33330,898 12 981 

VICENTE FERNANDEZ 
S ou OISCUb 84445110 9E1 EQ 15 98, d 

MARCO ANTONIO SOLIS • 
Fono, 05/7 ,10 48 16 981* 

LOS TRI-O 
PrIsma/Anold 78910/BMG Eno 115 98 COI 

CRIS-I-IAN • 
D o,, 85324 HMG 1.1,110 98,15 9810 

PALOMO 
Osa 770032 ,6 98 10 981 

JACI VELASQUEZ 
Sony Cho,. 84289110 98 EQ16 981 

OLGA TANON 
WEA Lena 89180 ,I0 98 16 98, à 

PEPE AGUILAR 
M,.sa., 2503 98 12 98 , 

MANU CHAO 
Wool 10321117 98 CBI 0 

31 2 

Historia Musical Romantica 

Historia Musical 

Paulina 

Shhh! 

Despreciado 

Historia De Un dole Vol. 1 

Recado De Mi Madre 

Mas Con El Numero Uno 

Mas De Mi Alma 

Siempre En Mi Mente 

Azul 

Fuerza Musical 

Mi Corazon 

Yo Por Ti 

Lo Mejor De Nosotros 

Proxima Estacion...Esperanza 

lee PACESETTER 4 
MELINA LEON 
Sony Discos 8141111098E021748/ 

Corazon De Mujer 
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1 

1 

1 

1 

9 

3 

1 

7 

2 

9 

7 

4 

10 

8 

19 

o 

16 

13 

15 

20 

14 

19 

15 

18 

8 

4 

11 

19 

1 

JAGUARES 
RCA 86/42 FIMO I II,,, 110 98/14 981* 

LOS TEMERARIOS 
Fonoy,s8 6149 ,I0 98 12 98, 

EL ORIGINAL DE LA SIERRA 
Unnw,s.or, 9/6001 / 49 13 981 0 

RICARDO MONTANER 
WEA Lab,. 86821110 98 15 981 

JOAN SEBASTIAN 
Musar, 12524/Balboa 17 98/13 981 

€13 66 47 4 

Cuando La Sangre Galopa 

Joyas 

Homenaje A Chalino Sanchez 

Sueno Repetido 

En Vivo Desde La Plaza Progeso De Guadalajara 

e GREATEST GAINER e 

NYDIA 
Hollywood 162282 110 98/17 98/ 

13 

1 

16 

24 

Nydia 25 

24 

26 

23 

22 

21 

25 

28 

37 

29 

35 

34 

45 

42 

39 

30 

33 

36 

27 

40 

59 

41 

46 

62 

32 

22 

28 

24 

23 

20 

25 

31 

54 

30 

33 

34 

51 

48 

42 

27 

29 

38 

21 

39 

55 

35 

45 

71 

26 

23 

27 

24 

4 

54 

39 

19 

3 

51 

27 

23 

71 

8 

95 

20 

41 

9 

20 

49 

8 

11 

25 

3 

17 

CONJUNTO PRIMAVERA 
Fono,sa 610418 98 12 991* 

RICKY MARTIN 
Sony 0,0, lo 84300111 98 E0118 981 

BANDA EL RECODO 
F01,00, sa 610218 98,12 981 

GRUPO EXTERMINADOR 
5139112 98 12 98 , 

AZUL AZUL 
Sony Ehscos 84180 110 98 00/16 981. 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
Fredd, 7181518 98 14 98, 

GILBERTO SANTA ROSA 
Soro Ilscos 84297 11098 EMI 981* 

FRANKIE NEGRON 
WEAcarlbe 89617/WEA Lanna 110 98/15 981 

CHRISTINA AGUILERA 
RCA 69321 BMG Lahr 10 98,16 981 

INTOCABLE 
EMI loro 3141218 98 12 98, 

SELENA 
EMI La. 32119 110 98/17.981 

THALIA .'. 
EMI Laun 26132110 48 15 98, 

JOSE ALFREDO JIMENEZ 
Arena 79005/BMG LeIln 118 98 CBI 

MARC ANTHONY • 
RMM 83580 Sony D.scos 19 98 EQ16 991 

LOS TUCANES DE TIJUANA 
Unnoarsal Lem 950082/1.deres 11490.21 981 

VARIOUS ARTISTS .. 
JON 82754,Sony Olscos 19 98 8013 981 

SI SE 
Luaka Bop 10003/Virgin ( 16 98 COI 

EL CHICHICUILOTE • 
1,1e,es 950054 ,7 98 13 981 

GIPSY KINGS 
Nonesuch 7954I/AG ( 16 98/24 981 

JOSE ALFREDO JIMENEZ 
Anola /9006•BM6 1.'1118 98 CD, 

BANDA MACHOS 
WEAMes 88304A/200 Latina 110 98/13 981 

TIGRILLOS 
WEAMen 8/412/WEA Latina 18 98/12 981 

JUANES 
Surco 159563/Uruyersal Lahno 116 98 CD1 

EL GENERAL 
Mock 8. Roll 950102,ttleres 18 98114 981 

Ansia De Amar 

La Historia 

Contigo Por Siempre... 

Reunion De Perrones 

El Sapo 

En Vivo..EI Hombre Y Su Musica 

Por To Placer 

14 Grandes Exitos 

Live, The Last Concert - Houston, Texas February 26,1995 

Arrasando 

Las 100 Clasicas Vol. 1 

Desde Un Principio - From The Beginning 

32 Corridos Lideres-Solamente Exitos 

Bachatahits 2001 

Si Se 

12 Chichicuilotazos Con Banda 

Volare! The Very Best Of The Gipsy Kings 

Las 100 Clasicas Vol. 2 

La Reunion 

Que Lo Baile Bien 

Fijate Bien 

El General Is Back 
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1`.A Uri/verse tattoo 

Olga Tama 

YO POR TI WEA Enna 
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50 

60 

49 
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51 

57 

75 

56 

37 

43 

59 

50 

64 

40 

41 

52 

44 

32 

60 

36 

63 

49 

46 

76 
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63 

7 

47 

29 

25 

11 

16 

44 

41 

9 

24 
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13 

12 
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2 

1 

1 

8 

46 

19 

20 

30 

ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

TITLE 

SHAKIRA - 
So' , , C('S 83775110 98 1016 à 

FUERZA JUVENIL 
BC' Mus.c 1074110 9E413 981 

JOAN SEBASTIAN 
Musa ,! 2780 Balboa 110 98 16 981* 

VARIOUS ARTISTS 
Sony D.scos 8445719 98 MI5 981 

CHAYANNE 
Sony 11),sLos 841198110 98 Ea 17 981. 

VARIOUS ARTISTS 
Sony 1),scos,WEA Lena 86679117 98 EG CDI 

HUEY DUNBAR 
So^, D.,cos 84291 10 98 E(1 17 98, à 

LIBERACION 
010a 728999112 98/17 981 

ROCIO DURCAL 
A,ola 854/8 BMG labn 110 98 14 981 

LOS ANGELES DE CHARLIE 
Ewen,. 609618 98,12 981. 

INTOCABLE 
EMI Len 73730 18 98'12 981 k 

VARIOUS ARTISTS 
Lideres 950114 18 9E114 981 

GUARDIANES DEL AMOR 
A,ola 83144 BMG lafin 17 98 11 981 

YAIRE 
Lideres 950072 18 98/12 981 

LOS CAMINANTES 
So, Elscos 8472419 98 [0 II 98 , 

CACHAITO LOPEZ 
None., 79530 AG 117 98 CD, 

PUYA 
MCA 11230 ,12 98 18 98 , 

THE LATIN ALL STARS 
s, C a,,64581898C91 

THE LATIN ALL STARS 
St C 1,45 / 98 CD. 

TITO ROJAS 
M P 56348 Sony D.scos 19.98 E0J15 981 

JUAN RIVERA 
, IL o. , 84538 898E1113981 

LOS HURACANES DEL NORTE 
Fonov ,sa 86130 110 98 12 98 , 

LUIS MIGUEL • 
1.VEA Lc,' 845/3, 9811 98 

VICTOR MANUELLE 
Spry Sosos 83768 ,I0 98 Fa 17 98 , 

VARIOUS ARTISTS 
Ancla 84338 HMO 13,1112 98 1/ 98, 

JUAN LUIS GUERRA 440 
k,,. Un'versal Lahno114 98 19 981 à 

A 13 Guimanille Y Los Kumbia Kings Molina Leon 

CORAZON DE MUJER Sony Dricos -11 , EMI Late 

Marco Antonio Solis Gilberto Santa Rosa 

DE MI ALMA Fononsa INTENSO Sony 0.scos 

Frankie Neuron 

MPRE EN MI MENTE PnsmalArrila /BMG Latri POR TU PLACER WEAcarte WEALat.na 

Ariole /IMO Latin 

Marc AnMony 

DESDE LIN FRINCIP10- FROM HE BEGINNI1IG RMM /Sony Discos 

Velma»: Various Artists 

• HRAZON Sony Discos BACHOTA-1115 1001 JON /Sony Ehscos 

Manu Chao El General 

•••JXIMA ESTAC1ON _ESPERANZA Vow EL GENERAL IS BACK Mock 5 Roll Arileres 

.1 unitise* 

:LIANDO LA SANGRE GALOPA RCA /BMG Lem MUL-IPLICAME BC' Musc 

Faeroe Juvenil 

Scar& MOM« 

SUENO REPET100 WEA Leona 

Nyai. 

..ODIA Holhmood 

Hriky Martin 

, HISTORIA Sony Dricos 

AIllr &rut 

' • •, Dricos 

ChristIna Aguilar. 

•.•• • HI FLOJO RCA /BMG Labn 

Selena 

.1.4 THE LAST CONCERT -MOUSION GUS FEBRUARY 26 IRS 1811.e. 

Thalia 

:RRASANDO EMI Loon 

SI Se 

Loaka Bop nArgin 

G.psy Ifinqs 

-• tFRY BEST OF THE GIPSY KINGS Nonesuch/AG 

Joones 

.118 BIEN Surco Mowers& Latino 

Shakira 

UNPLUGGED Sony DrscoS 

Van's= Artiett 

....14.205 CON LA DINASTIA Sony DIscos 

Huey Dunbar 

OSO/ME ENAMORE Sony Discos 

Cachado Lopez 

CACHAITO Nonesuch AS 

Tito Rojas 

AUTENTICAMENTE EN VIVO M P /Sony Dricos 

MTV Unplugged 

Multiplicame 

Secreto De Amor 

20 Exitazos Con La Dinastia 

Simplemente 

No.1 Un Ano De Exitos 

Yo Si Me Enamore 

25 Aniv. Vol. I Y II 

Entre Tangos Y Mariachi 

Un Sueno 

Es Para 11 

Todo Exitos De Hip Hop 

Lo Mejor De Guardianes Del Amor 

Yaire 

20 Exitazos-Nuestras Canciones 

Cachaito 

Union 

Exitos Latinos 

Hot Latin Dance Hits 

Autenticamente En Vivo 

El Abandonado 

En Vivo 

Vivo 

Instinto Y Deseo 

Billboard Latin Music Awards 2001 

Coleccion Romantica 
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àg E 
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51 

43 

4 

12 

30 

12 

7 

3 

28 

30 

36 

58 

28 

10 

67 

68 

69 

70 

38 

2 

10 

Regional Mextcan Albums 

khh rigres Del Nod. 
UNIENDO FRONTERAS Fonansa 

Thalia 

THALIA CON BANDA GRANDES EXITOS EMI Latin 

Mono Bones 

HISTORIA MUSICAL ROMANTICA 

Los Angeles Azules 

HISTORIA MUSICAL Osa 

Lupillo Rivera 

DESPRECIADO Sony Discos 

Vicente Fernandez 

HISTORIA DE UN IDOL() VOL I Sony DIscos 

Los Originates De San Juan 

RECADO DE MI MADRE EMI Lau, 

Vicente Fernandez 

MAS CON EL NUMERO UNO Sony Discos 

Palm» 

FUERZA MUSICAL Oria 

Pepe Aguilar 

L 0 MEJOR DE NOSOTROS Mosan /Balboa 

Los Tassezimes 

JOYAS Eon.rs, 

Victor Manuelle El Original De La Sierra 
15011510 Y DESEO Sony Moos HOMENAJE A CHALINO SANCHEZ UnnosIon 

Juan Luis Goons MO Joan Sebastian 

COLECCION ROMANTICA Karen /Unit/lentil Latino : DIM) OESOE LA PLAZA PROMO OF GUADALAJARA klusarlaleara 

Various Artists Conjunto Primavera 

MFRENHITS 2001 JUN /Sony (hues ANSIA DO AMAR Fonovria 

Soo By For Banda El Recede 

SALSA HITS Sony Drices CONTIGO POR SIEMPRE Fonorisa 

Grupo Niche 11. Joe Arroyo Grupo Exterminador 

LOS GIGANTES DE LA SALSA Wines REUNION DE PERRONES Fonovria 

Various Mists Ramon Ayala Y Sus Bravos Del Norte 

TODO EXITOS DE BACHATA Luleres EN VIVO EL HOMBRE SU MUS1CA Freddri 

Various Mists Intocable 

SALSAHIT3 2001 JUN /Sony Dricos 14 GRANDES EXITOS EMI Lattn 

Carlos Vises Jose Alfredo Jimenez 

EL AMOR DE MI TIERRA EMI Latin LAS 100 CLASICAS VOL 1 Anoka/IMO Latin 

Celia Cros • Les %canes De Tijuana 

CELIA CRUZ At FRIENDS A NIGHT OF SALSA RMM 32 CORRIDOS L1DERES SOIAMENTE Onios Unnerial Lanno &wives 
bee 

ALOunlo wdh the greatest sales gams tills week. • RecordIng Industry Assn. Of America IRISAI certificabon for net shipment of 500,000 album units (Gold). • RISA certification for net ship. 

ment of 1 million tons ( Platinum). • RI» certificatton for net shipment of 10 mdlion unas (Diamond). Numeral following Platinum or ['almond symbol indicates album's multi-platinum lever For 
boxed sets, and double alburtri with a runnIng Ame of 100 mutes or more, the RISA multiplies shIpments by the number of discs and/or tapes RISA Lem awards '2 Certification for net shipment 

of 100,000 unns ( Oral Cum catron or 200,000 units ( Platmol. Certification of 400,000 units IMulti-Plafinol. 'Asterisk Indicates LP Is avallable. Most tape pones, and CO prices for BMG and 

WEA labels, are suggested hsts. Tape pnces marked EEL and all other CO pncex, are equivalent prices, whIch are projected from wholesale prices Greatest Gamer shows chart's largest unit 
increase. Pacesetter IndIcates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers ths week fi indlcates past or present Heatseeker trtle r 2001, & a-

board/BPI CommunIcations, and SoundScan, Inc. 
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TITLE 

PRODUCER (SONGWRITER) 

ARTIST 

IMPRINT/PROMOTION LABEL 

. .= 
NUMBER 1 -PM'' 3 Weeks At Number 1 

1 COMO SE CURA UNA HERIDA Jam Velasguez 9 
R Perez IR PeretJ L Plloto) Sony 0.05 

4 3 17 0 ME VOY 0 TE VAS Marco Antonio Solis v 2 

2 2 17 

MAS  01,1 A So, Eanoinsa 

AZUL Cristian 9 1 
K Santander,A Muneraf Tobon IK Santander G rlll,, I Ariola /BMG Latin 

3 4 10 COMO OLVIDAR Olga Tanon 02 3 
H Gat, a M Tciade 1J i Rim° G Arenas, WEA Lam. 

0 5 6 15 NO ME CONOCES AUN Palomo 9 5 
Palomo IF YOuezada,A Trogol Doe 

O  8 10 14 CON CADA BESO Huey Dunbar 5 
S George IF Osono.A Thomas, Sony D.scos 

7 5 11 ME VAS A EXTRANAR Pepe Aguilar 9 5 
PAguilur 1Fatol Mozart !Balboa 

6 8 11 PUEDEN DECIR Gilberto Santa Rosa 9 6 
Allen I() Altanno, 

CD 12 19 7 NO VALE LA PENA Nydia Con Juan Gabriel 9 
C Cabral 'Junior' IJ Gabnell Hollywood 

9 7 16 BESAME Ricardo Montaner 4 

(0 17 21 7 

B Swaim iR MonlaneEJ 1 C^ac, OJEA La!, 

CADA VEZ TE EXTRANO MAS Banda El Recodo 9 11 
G lizarTaga.A Valenzuela t) Valenzuela INI Lima l Fonovisa 

11 13 31 DESPRECIADO Lupillo Rivera .2 11 
Pli,era IJ Navarrete Goren SO, DISCOS 

13 11 19 YO NO SOY ESA MUJER Paulina Rubio 9 7 
M keyedo IC De WaldenC Toro Montoro.M Stepstove,R Sieanmanni Universal Latino 

10 9 42 ABRAZAME MUY FUERTE Juan Gabriel .2 1 
E Magallanes 1.1 Gabnell A,ola HMG Lat,n 

Q 18 22 9 EL AYUDANTE Vicente Fernandez 15 
Pflamirez IM E Toscana) Sony Discos 

Q 19 14 11 MUERO Jerry Rivera 13 

16 27 5 

B S,vet, IA Larnnaga i MOrd-, agaL A, ola HMG La, 

MI FANTASIA Los Tigres Del Norte 9 16 
Los Tires Tel None 1E Neer.) Fonovisa 

14 15 24 NO TE PODIAS QUEDAR Conjunto Primavera 9 4 

Q 21 17 13 

J Gu,ile, IR Gonzale, Moro, 

ME LIBERE 11 El Gran Combo 
Not Listed INot Listedl Combo 

15 12 17 LA GRAN NOCHE Los Tucanes De Tijuana 'Y 12 
G Fe1.2,M 0!2n,ero 1,0,0 Umver,a1 taboo 

El) 28 37 4 LA CALANDRIA Ramon Ayala Y Jody Fadas 21 
Not listed l Not listedl Freddie 

eae GREATEST GAINER K» 
- 

GD 34 —  2 CORAZON DE MUJER Molina Leon 22 
A Jaen.G Arenas ItUsen.J.L Morin.G.Arenas) Sony Discos 

0
 
e
 
e
 
0
0
 

0
0
 

0
0
 
0
 

25 25 3 SI QUIERES Los Tri-o v 23 
H Gut.erreeJ Gee!re!IJ Gabrœ, 0,,ra An2•.I EMS La, 

23 23 10 COMO OLVIDAR Tommy Torres 9 
tTorres CT Torres.J Diez1 Sony Discos 

15 

27 31 5 COMERTE A BESOS Frankie Negron 9 25 
S George IS George JI F,oto , INEAcanbe WEA Laima 

32 50 5 SUERTE HE TENIDO Alegres De La Sierra 26 
Not Listed IF Mazal Infinity 

24 26 15 COMO SE LO EXPLICO AL CORAZON Victor Manuelle .9 13 
J M Lugo 111 Kveral Sony Discos 

22 28 10 AMORCITO MIO Joan Sebastian 19 
J Sebastian IJ Sebastian I Musant ;Balboa 

26 32 8 SECRETO DE AMOR Angelito Villalona 24 

30 38 26 

A VdIalona IJ Seas., Latino Sony Dscos 

AMAME Rogelio Martinez 9 15 
A Valenzuela.O.Valenzuela,A Garcia IA Martnerl Discos Cisne 

31 29 5 CONTESTAME Yoke 9 29 
R BattA.M Blasco , Ya,e1 1 aeres 

45 40 4 DERECHO A LA VIDA Conjunto Primavera 32 
J.Guillen IC Sanchez1 Fonovisa 

20 16 12 SOMBRAS... NADA MAS Rocio Durcal 'Y 16 
B Silvan. if LornutoJ M COM,51 , Anola EMS Len 

29 24 11 DIME CORAZON Amaury Gutierrez 9 24 
K SantandeLB Ossa IA Gutierrez1 Universal Lanno 

36 35 5 QUISIERA Juan Luis Guerra 440 35 
J L Guerra IJ 1 Guerra) Karen !Uolversal LatIno 

35 33 24 PERO NO ME AMA Gilberto Santa Rosa 7 
J M Lago.G Santa Rosa IR Moncioyal Sony Discos 

37 42 14 TE HE PROMETIDO El Original De La Sierra 28 

40 43 4 

G Prapn II Dan , Z 

SERA PORQUE TE AMO Tigrillos 9 38 
R Saenz (11,1(0I IF.Da Silyat. 0 Fonel WEAMes/WEA Latina 

41 — 3 TU CONVENCELA Ley Alejandro 39 
E Reyes A MontaIban IF Reyes A Montalbam tames 

33 20 13 POR AMAR ASI Julio Preciado Y Su Banda Perla Del Pacifico 18 
M Cazares lAlazant Rodriguell RCA IBMG Latin 

47 44 5 CARTAS MARCADAS Cuisillos De Arturo Macias 41 
A Mac.. IC Mongol Musa', /Balboa 

43 39 7 DOS CORAZONES, DOS HISTORIAS Julio Iglesias Y Alejandro Fernandez 29 
Estefano (J IglesiasDanimarC Randall E steam, Columbra ;Sony Discos 

44 47 4 COMO LLEGO A TU AMOR Tito Nieves 43 
L Garcia IJ L Pdotol WEAcaribe /MA Latina 

s' HOT SHOT DEBUT s' 
1 MAYONESA Chocolate 9 44 

A Casa,E 13nto.J C Casares IA Casa .E Brdo...1C Casarns) Melody Jonovisa 

e
,
 

42 I —  2 A PUNTO DE CARAMELO Socios Del Ritmo 42 
Not Listed INot LIstedl IM 

4 

1 

TU ERES AJENA Eddy Herrera 'Y 
Nor Usted IA Montero, j8^. So', Dscos 

SOLEDAD Banda El Limon 

34 

47 
A Lizarraga IS.LIzerragal Fonowsa 

5 LOCO Pesado 42 
J M Elizondo,M A.Zapata IM.A.Perez,J R.MarlineoR Munoz) VVEAMex WEA team 

46 — 3 DIME Ednita Nazario 46 
C Lamas IC lemos.K.Apontal Sony Discos 

5 Y YA DESPUES Costumbre 9 32 
C Cabral "Junior'IJ E Conlreas1 Hollywood 

orlpiled frorn a na Iona' sample of airplay supplied by Broadcast Data Systems' Radio Track service. A panel of 91 stations (32 Latin Pop, 16 Tropical/Salsa, 54 
Regional MexicanI re electronically monitored 24 hrs a day, 7 days a week. Songs ranked by Audience Impressions.«/Records showing an increase In udience 

ver the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg-
bless an increase i audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being p aged o 

more stations is pla ed first. Records below the top 20 are removed from the chan aher 26 weeks. rgVideoclip avaliability. ©2001, Billboard/BPI Communications 

nd SoundScan, Inc. 

„,-.,., TITLE 

Latin Pop 

ARTIST 

Imprint/Promotion Label 

Airplay 

'— ,L, co, 

33 

TITLE ARTIST 

Imprint/Promotion Label 

1 COMO SE CURA UNA HEIUDA JACI VELASOUEZ 19 MUERO JERRY RIVERA 
Sony Discos Ariola/BMG Latin 

1 AZUL CRISTIAN 22 DOS CORAZONES, DOS HISTORIAS JULIO IGLESIAS Y ALEJANDRO FERNANDEZ 
A. ola ¡BMG Latin Columbia /Sony Discos 

3 BESAME RICARDO MONTANER 23 DIME EDNETA NAZARN 
WEA Latina Sony Discos 

4 COMO OLVIDAR OLGA TANON fa 11EMPO JARABE DE PALO 
WEA Latina EMI Lam 

6 YO NO SOY ESA MUJER PAUUNA RUBIO 
Universal Latino 

4:, 28 ARRASANDO TRALLA 
EMI Latin 

5 0 ME VOY 0 TE VAS MARCO ANTONIO SOLIS 0 33 HIT 'EM UP STYLE 100PS!) BLU CANTRELL 
Fonovisa RedZone ;Arista 0 7 PUEDEN DECIR GILBERTO SANTA ROSA 0 37 ME GUSTAS TU MANU CHAO 

Sony Discos Wgin 
II) 12 NO VALE LA PENA NYDIA CON JUAN GABRIEL 25 VUELVE JUNTO A MI PABLO MONTERO 

Hollywood Anola /BMG Latin 
0 To CON CADA BESO HUEY DUNBAR ID 32 POP w SYNC 

Sony Discos Jive 
8 ABRAZAME MUY FUERTE JUAN GABRIEL 24 POR UN BESO GLORIA ESTEFAN 

A•ela /BMG Latin Ewe !Sony Discos 
14 SI MIRES LOS TRIO 43 38 MAYONESA CHOCOLATE 

Prismallteols/BMG Laten Melody /Fonoviaa 
11 ME VAS A EXTRANAR PEPE AGUILAR 30 NADA JUANES 

Musau /BaIboa Surco dinlyersal Latino 
13 COMO OLVIDAR TOMMY TOMES ID - A CARA 0 CRUZ (CON ORGANCII RICARDO ARJONA 

Sony Discos Sony OuicOS 
0 26 CORAZON DE MUJER MELINA LEON 34 ME UBERE EL GRAN COMBO 

Sony Discos Combo 
0 17 CONTIESTAME MIRE 31 SUAINEMENTE CHAYANNE 

Lichees Sony Discos 
16 POR AMARTE ASI CRIST1AN 

teola /BMG Latin 
36 Y SIGUES SIENDO TU ROGELIO MARTINEZ 

Discos Crane 
15 DIME COILAZON AMAURY GUTIERREZ 

Universal Lateo 
ID - USTED SE ME LLEVO LA VIDA ALEXANDRE PUNS 

mom /13MG Leon 
9 SOMBRAS._ NADA MAS ROCIO DURCAL REROE ENRIGUE IGLESIAS 

Anola /BMG Law Interscope illoversal Latino 
ID 20 To CONVENCELA LEY ALEJANDRO 0  — COMO LUGO A TU AMOR TITO NIEVES 

Wares WEAceribeNVEA Latina 
CI 21 QUISIERA JUAN LUIS GUERRA 440 40 VALORES OFF 

Karen ¡ Universal Labro Wares 

L
A
S
T
 

W
E
E
K
 

Tropical/Salsa 

TITLE ARTIST 

Imprint/Promotion Label * 

Airplay 

TITLE ARTIST 

Imprint/Promotion Label 

ME UBERE EL GRAN COMBO — ME PASA IG UAL A MI MILES PENA 
Combo Parcha /Platens 

PUEDEN DECIR GILBERTO SANTA ROSA 23 POP N SYNC 
Sony Discos Joe 

2 COMO OLVIDAR OLGA TANON 20 LLORA ALMA MIA YOSKAR SARANTE 
WEA Latina JAN /Sony Discos 

4 CON CASA BESO HUEY DUNBAR - UN AMOR ASI TITO NIEVES 
Sony Discos WEAc anbe MEA Loma 

5 COMO SE LO CONIC° AL CORAZON VICTOR MANUELLE 17 LA CHERCHA LOS TOROS BAND 
Sony Discos Universal La. 

6 SECRETO DE AMOR ANGELITO VILLALONA LA REINA DE LA PISTA ORO SOLID° 
Lat no /Sony Oscos Sony Discos 

7 COMORE A BESOS EP.ANKIE NEGRON 32 HIT 'FM UP STYLE 100PSI I BLU CANTRELL. 
WEAcaribe /WU Lanna RedZone/Ansts 

O  9 MUERO JERRY RIVERA 30 DIME EDNITA NAZARIO 
Anola /BMG I EtT Sony Discos 

8 COMO SE CURA UNA MERIDA AACI VELAsa in r 28 LIVE AT JIMMY'S ANGIE MARTINEZ FAT BIG PUN, CUBAN UNE. DOMINGOS SUNKISS 
Sony DisE , . Flektis /EEG 

10 PERO NO ME AMA GILBERTO SANTA IT t 22 NO VAI t LA PENA NYDIA CON JUAN GABRIEL 
Sony II. Hollywood 

11 AZUL CRIj lita, L. 
ma. 

25 TENGO UN MAL PRESENTIMIENTO RABANES  

Crescent Moon/Sony Discos 
12 BESAME RICARDO MON1A ..! TB NOUA JUANES 

WEA Li E Surco /Universal Latino 
4101 . 13 COMO LIMO A TU AMOR TITO NIEVES — TIEMPO JARARE OE PALO 

LVEMoriteNNA Latina EMI Latin 
gla 15 TU ERES AJENA EDDY HERRERA — CELOS ME PROVOCA GRUPOMANIA 

JAN /Sony 1:115005 UnIversal Latino 
liD 18 oa COMM n aree CLUB 30 — LOCURASTINGO DE 11 DOMINIC 

Metre Praabgio /Sony Discos 
Cil 19 CORAZON DE MUJER ME UNA If ' •. — SERIA FACIE LUIS FONSI 

Sony I):,.. Universal Latino 
A PENA DE AMOR PUERTO NCAN POWER —  A CARA 0 CRUZ ICON ORGANOI RICARDO ARJONA 

JAN/Sony Odom Sony Discos 
6 YO NO SOY ESA MWER PAUUNA RUBIO Cil 40 CALLA1E FULANITO 

Universal Latino Cutting 
29 7U ME PROVOCAS TONNY TUN TUN 1113 — OUISIERA JUAN LUIS GUERRA 440 

Karon /Universal Lance Karen /Unrversal Latino 
24 SAL DE ACIUI TONY VI , .'. 0 DROPS OF JUPITER ITEL L MEO TRAIN 

Universa I ,' Colurntm 

L
A
S
T
 

W
E
E
K
 

Regional Mexican 

TITLE ARTIST 

Imprint/Promotion Label 

<-,, ,.... 

Airplay 

TITLE ARTIST 

Imprint/Promotion Label 

a I No ME CONOCES AUN PALOMO 19 A PUNTO DE CARAMEL° SOCIOS DEL RITMO 
Des IM 

0 5 CADA VEZ TE EXTRANO MAS BANDA EL RECOD 0 0 27 SOLEDAD BANDA EL LIMON 
FR '''''' Fonovisa 

2 DESPRECIADO LUPILLO RIVERA n LOCO PESADO 
Sony Duo. WEAN« iWEA Leans 

6 EL AYUDANTE VICENTE EFRNAM , ' 24 Y YA DESPUES COSTUMBRE 
Sony D Hollywood 

7 MI FANTASIA LOS TIGRES DEL NOR 7r 

Fono,s, 
26 SUENO SU BOCA GRUPO MOJADO 

Remiss 
3 NO TE PODIAS OUEDMI CONJUNTO PRIMALI c / 28 LA BOMBA AZUL AZUL 

Eon,. Sony Discos 
4 LA GRAN NOCHE LOS TUCANES DE TUSA , 

Unit/anal Lat 
0 33 NO VALE LA PENA NYDIA CON JUAN GABRIEL 

Hollywood 
8 Y LLEGASTE TU BANDA EL REM 25 DEJAME AMARTE INTOCABLE 

Fors . EMI Laon 
a  g OMEVOYOTEVAS M*RCOANTONIOSOLIS 18 EL MALOUERIDO LOS HURACANES DEL NORTE 

Eonoyea Fonorna 
ID 12 LA CALANDRIA RAMON AYALA Y JODY FARIAS 0 38 POR EL AMOR DE UNA MUJER LA FIRMA CON RICKY MUNOZ 

Freddie Sony DISCOS 
0 11 PRE VAS A EXTRANAR PEPE AGUILAR 30 POR BIEN DE LOS DOS POLO URIAS Y SU MAQUINA NORTEALA 

Illusart/Beteoe Fonoesa ID 13 SUERTE HE TERUO° ALEGRES DE LA SIERRA 32 AQUI ESTOY YO ROGELIO MARTINEZ 
',dimly Discos Livia 

14 MAAME ROGE110 MARTINEZ 41D 34 DIMELO LOS TEMERANDS 
Chaos Cone Fonovea 

Gil 21 DERECHO ALA VIDA CONJUNTO PRIMAVERA CIO POR QUE TUVO SUE SER EL POOER DEL NORTE 
Fonovsa Disa 

10 AMORCITO MIO JOAN SEBASTIAN 31 NI HABLAR LOS HUMILDES 
Musert ;Balboa RCA /BMG Loon 

16 Y SIGUES SIENDO TU ROGELIO MARTINE: 
Discos Cc , i 

0 36 MI OBSESION LOS PALOMINOS 
Fonovisa 

11 HE PROMENDO EL ORIGINAL DE EA NE IlL/ Ti CO 39 MERIDA SOCIA JENNI RIVERA 
Fonoesa 

SERA POROUE TE AMO TIGRIS. 0 20 Ce SHHH AB OUINTANILLA Y LOS KUMBIA KINGS 
WEAMee PIVEA LEI EMI Latin 

15 POR AMU ASI JULIO PRECIADO Y SU BANDA PERLA DEL PACIFIC' 0 40 CUMBIA DEL SOL CONTROL 
RCA /13MG La . EMI Late 

0 22 CARTAS MARCADAS CUISILLOS DE ARTURO MA0 ,, 
Mosart / But. 

ilD AMOR DE NOVELA LOS ANGELES DE CHARLIE 
Fonowsa 

The mod pepsin minks ais tracks iempiled Immanuel surge ol flgoodcast Oats Systems rep erects. 
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LATIN 
Musimundo Seeks Solution To Problems 
BY MARCELO FERNANDEZ BITAR 
BUENOS AIRES—Musimundo, the 
largest retail chain in Argentina with 
95 stores nationwide, has defaulted 
on its loan payments. On Aug. 29, it 
called debt holders to work out a 
refinancing agreement. 
Musimundo employs 1,923 staffers 

and controls approximately 68% of 
record sales in Argentina. Its total debt 
is $206 million. According to figures 
disclosed by president Jorge Demaria, 
$113 million of this is owed to sever-
al banks, $10 million is owed to the 

local IRS, and $83 million is owed to 
suppliers—mainly record companies. 

The company's dire situation is often 
cited as a major contributing factor in 
the Argentine music industry's slump. 
Musimundo has belonged to the 

Exxel Group since 1998. It was pur-
chased for $230 million from its 
founders, the Garber family, who start-
ed with a small record store in 1952. 
Exxel is a powerful and diversified 
investment group that became the sec-
ond-largest company in Argentina two 
years ago by acquiring strong brands 

Tasty Donation. Puerto Rican hardcore band Puya donated its instruments to 
the Hard Rock Cafe San Juan following a press conference, during which it 
announced its first tour of Puerto Rico in two years and celebrated the suc-
cess of its recent MCA release, Union. Pictured, from left, are band member 
Ramon Ortiz, Evi Mercado of the Hard Rock Cafe San Juan, and band mem-
bers Harold Hopkins, Eddie Paniagua, and Sergio Curbelo. 

in food, clothing, furniture, home sup-
plies, retail stores, and supermarkets. 

'BEYOND WORST SCENARIO' 

"The 39-month recession and 
the expansion of piracy are the 
causes of this situation," Demarfa 
says. "During the last 30 years, the 
average duration of recession 
cycles was one year, but this was 
beyond our worst scenario." 

Demaría continues, "We now plan 
to work out a solution to continue 
operating, distribute new releases, 
and search for a strategic partner." 

Roberto Piay, executive director at 
industry chamber CAPIF, says, "This 
situation does not make matters any 
worse than they already were. Actu-
ally, if record companies manage to 
strike an agreement soon—and 
Musimundo is obviously willing to 
do so—Chapter 11 provides better 
legal guarantees that Musimundo 
will keep its word. Before, all nego-
tiations were mere handshakes." 

TO OUR READERS 
America Latina will return 

next week. 

Durban Jazz Festival 

),4). 
GROUP 

©2001 BET On Jazz 

ZULU 
Aninnitliii111111111 

.t>,, SOUTH AFKICAN 
Fly the South Alma, Dream 

Featuring performances by 

Brenda Russell 
Bebe Winans 
Carl Thomas 

Naiee 
Dave Koz 

Ronny Jordan 
Special South African Artists 

to include 

Ernie Smith 
and Jimmy Dlu flu. 

durban africa 

If you want to experience great Jazz here in Africa, where 

its roots and rhythms grew, then the Durban Jazz Festival is 

calling your name. Be there and you'll enjoy performances by 

electrifying international and local stars. 

September 22-23 
Tickets available at www.ticketweb.co.za 

www.threecities.co.za 
www.durbanjazzfest.com 

Produced by 

e-Je) 

Notes. 
TEACHING JAZZ. Throughout more 
than 50 years of recording and per-
forming, pianist Billy Taylor has never 
mystified the art of jazz improvisation. 
Rather, Taylor has been a tireless cru-
sader for jazz education, elucidating 
the music's finer points on TV and 
radio and speaking to successive gen-
erations of music students in class-
rooms and from the concert stage. 

Education plays a central role in 
Taylor's Urban Griot (released Aug. 28 
on Soundpost and distributed through 
City Hall), a set of 10 études original-
ly constructed as teaching material for 
students at Michigan State Universi-
ty's Wharton Center for the Perform-
ing Arts in East Lansing, Mich. "The 
pieces were originally written as exam-
ples of ways to utilize different melod-
ic and harmonic devices," Taylor 
explains. He built many of the mel-
odies around the interval of the fourth 
to build a unique challenge into the 
music. "The idea was for me to have a 
way to demonstrate the process of 
writing and then of improvising 
around the written music." 
The first of the cycle of composi-

tions that make up Urban Griot, "Local 
Color/Can You Dig It?," is one of sev-
eral pieces built around specific dance 
rhythms. "I used a rhythm that is rem-
iniscent of the hip-hop rhythms that 
the kids listen to and dance to, so they 
could start off with something famil-
iar," Taylor says. The second track, 
"Reclamation," is a waltz "in the style 
of Oscar Peterson or Fats Waller," 
according to Taylor, while the third, 
"Gracias Chucho," incorporates Latin 
rhythms in a dedication to Cuban 
pianist Chucho Valdes. "It has both-
ered me for some time that dance 
rhythms and jazz improvisation 
became separated at some point in his-
tory," Taylor says. "I want to reunite 
them, or at least explain to the stu-
dents how they are related." 

Urban Griot is dedicated to Clifton 

by Steve Graybow 

Wharton III, the late son of former 
Michigan State University president 
Clifton R. Wharton and his wife, 
Delores. Taylor, who also lost his eld-
est son more than a decade ago, says 
that he wanted to show the Whartons 
that "they are not alone in their grief." 

As an educator, Taylor is adamant 
that teaching jazz lore goes hand-in-
hand with teaching jazz artistry. "A 
teacher must do more than just explain 
technique," he says. "I always bring a 
historical perspective to the lessons, to 
give the students a sense of what I have 
lived through and experienced. In a 
sense, that is what the griots do in the 
African tradition. I am like an urban 
griot, bringing a sense of history and 
continuity to teaching music. 

"Jazz education is about explaining 
how the things you are teaching grew 
out of other things," he continues. "It 
is about explaining that the student's 
own talents are the next step in what 
previous generations of musicians did." 
One constant in Taylor's career has 

been his dedication to the piano trio 
format; his current band features 
bassist Chip Jackson and drummer 
Irmard Harper. "The trio gives me a 
lot of flexibility," Taylor explains. "It is 
challenging, because each member is 
so important to the sound. If you 
change musicians, it changes the 
music and the way you approach the 
music, because so much new infor-
mation is coming at you." 

Taylor, who celebrated his 80th birth-
day July 24, plans to donate many of his 
musical manuscripts to the Library of 
Congress in coming months, thus giv-
ing the institution its largest collection 
of jazz material. The library will hold a 
reception in Taylor's honor Oct. 10 in 
Washington, D.C., where the pianist's 
trio will perform along with the Juif. 
liard Siring Quartet Asimilar event will 
be held at the Schomburg Oct. 20 in 
New York City, with a gala in Taylor's 
honor scheduled for Jan. 20 at the 
Kennedy Center in Washington, D.C. 

Despite this flurry of activity, Taylor 
remains as much a wide-eyed student 
of the music as a sage educator, and 
looks forward to the challenges and 
lessons that Urban Griot's material 
will present to him during his upcom-
ing fall concert tour. "These compo-
sitions stimulated a particular growth 
in my playing, a certain something 
that I want to develop in my work," 
he says. "It is not necessarily some-
thing new in my technique, it is 
something in terms of the feelings 
that I was able to express in the 
music. It comes from my heart, and I 
hope that it will be reflected in my 
future playing and composing." 
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SONGWRITERS &P iffit SHERS 

&Mum. 
BMGS INTERNAL AWARENESS: BMG 
Music Publishing has commenced a 
major internal catalog-awareness 
campaign, featuring key titles and 
previousy undiscovered gems from 
its major songwriters and catalogs. 

Initial releases from BMG's U.S. 
office include classic-rock and easy-
listening pop compilations from the 
likes of Barry Manilow, Chicago, and 
Christopher Cross. 

"Our international coordinators 
send out new releases all the time— 
but the hack catalog gets forgotten," 
explains London-based Simon Mor-
timer, BMG Mus:e Publishing World-
wide's VP of marketing/production 
music. The new internal CD mar-
keting campaign, he says, strength-
ens catalog awareness from within. 

"Especially with new people com-
ing in, you have to give them some-
thing like a library so they under-
stand the depth of your catalog," 
Mortimer continues. "Our thoughts 
were to start with things we own or 
have long-term relationships with. 
Each country :s coming up with 
their gems, either by music genre— 
iike Italian or Argentinian tangos— 
or by artist or decade. We're creat-
ing uniform, appealing artwork and 
packaging so that they can be put up 
on the office walls as part of a grow-
ing, comprehensive BMG Music 
Publishing library. 

"So if you are new to the compa-
ny—whether in copyright or mar-
keting—we'll hopefully have 50 or 
so CDs on the wall over time, with a 
quick way to get the flavor of the 
company and what's going on." 

At the rate BMG is going, though, 
he'll need more wall space. Mortimer 
says that more than a score of discs are 
near completion, mentioning those of 
Boz Scaggs, Santana, Paul Weller, and 
John Hiatt, and that 20-30 new ones 
are anticipated annually. 

"They're compilations of songs 
that the companies want to promote 
or have already had some exploita-
tion of and want a bit more," Mor-
timer says. "They'll include a mix of 
top hits and nice songs that we want 
people to listen to again." 

For example, the Cross compila-
tion offers such big hits as "Sailing" 
and "Ride Like the Wind," as well as 
choice album cuts "In the Blink of 
an Eye" and " Isn't It Love" from his 
1993 album, Rendezvous. 
Also included in the catalog 

push, Mortimer adds, are favorite 
commercials from each territory, 
which are being compiled on film 
reels. Choice film clips may also fol-
low, he says. 

READER'S DIGEST'S BIG " GETS": 
Reader's Digest Music's new four-
disc A Celebration of American Folk 
Music includes such required cuts 
as Woody Guthrie's "This Land Is 
Your Land" and the Kingston Trio's 
"Tom Dooley." But I was surprised 
to find the Band's "The Night They 
Drove Old Dixie Down" and Van 
Morrison's "Brown Eyed Girl"—as, 
it seems, was the label's A&R editor 
John Alexander. 

"They're hard to get," says Alexan-
der of Morrison and the Band. "They 
don't usually anthologize and aren't 
often compiled. Certain artists have 
restrictive clauses in their con-

tracts—like the Streisands of the 
world—and others have a say in 
whether their songs can be repack-
aged. I can't say for sure about these 
two, but I'm very happy we were able 
to get them." 
Alexander made another big 

score with another "hard to get" 
artist, James Taylor: His " Mill-
worker" is included in the folk 
box. " It's a wonderful song that's 
often overlooked because it wasn't 
a hit, but it's one of his finest com-
positions," notes Alexander, him-
self a Bucket O' Love ( ASCAP) 
songwriter who has been covered 
by the likes of Billy Joe Royal, 
Billy Crash Craddock, and Neal 
McCoy. The folk anthology, he 
adds, goes well with his label's 
American Pie set of story songs, 
which includes the title track and 
"The Gambler" and is " one of our 
biggest boomer packages." 
"We call this music 'the sound-

track of our lives' to sell it, but it 
really is timeless music," Alexander 
notes. "I played it in the car for my 
daughters and their cousins, and 
everyone sang along to songs like 
Jimmie Rodgers' 'Honeycomb' and 
our great version of ' Kumbaya' by 
the Seekers." 

Karen Sherry Finds 
Her ASCAP Hat Fits Best 

BY JIM BESSMAN 
NEW YORK—"One thing I've 
learned is never to lose what you've 
done," says Karen Sherry, ASCAP's 
senior VP/director of industry 
affairs and VP/executive director of 
the ASCAP Foundation. 

By any measure, Sherry's done 
plenty in what she lightheartedly 
calls her "checkered career." Her 
ASCAP résumé is substantial 
enough: Starting as director of pub-
lic relations in 1979, the following 
year she picked up the title of assis-
tant to the president, serving under 
Hal David and then Morton Gould. 
In 1986 she added the title of direc-
tor of public affairs. She was pro-
moted to VP of communications in 
1996, then to senior VP and mem-
ber of ASCAP's senior management 
team in 1999. 

She has supervised communica-
tions at ASCAP, coordinated leg-
islative grass-roots efforts there, 
and produced special projects and 
events, including Broadway trib-
utes to such ASCAP luminaries as 
Irving Berlin and Harold Arlen. 
She's the society's industry liaison 
with music-business and cultural 
organizations, and she oversees the 
ASCAP Foundation's educational 
programs, scholarships, grants, and 
recognition awards. 

But when she alludes to past 
experience, Sherry also means 
her own success as a recording 
artist/songwriter, her teaching 
background, and her PR work 
prior to ASCAP. 
With her sister Lois, the Brook-

lyn- based '60s duo the Sherry Sis-
ters had a worldwide 1 million-
selling pop hit in 1964 for Epic 
with " Sailor Boy" and performed 
with the likes of the Dave Clark 
Five, Herman's Hermits, and such 
comedians as Jackie Mason and 
Allen & Rossi. 
"Want to know the truth?" 

Sherry says, laughing in response 
to the inevitable question of 
whether she misses the Sherrys' 

'60s stardom. "We loved the music 
production part of it but found the 
touring part tedious. We were man-
aged by Jerry Weintraub, who man-
aged John Denver and Lesley Gore 
at the time, and we decided to take 
a leave of absence." 
The sisters thought they'd get 

back together again, but enjoyed 
their new paths too much, Sherry 
continues. "My sister went to law 
school and became a prominent 
entertainment lawyer, and I was an 
associate professor of Spanish and 
Spanish literature at New York 
University. Then I decided to pur-
sue the business side of music— 
having been a recording artist in 
the creative side." 

But first, Sherry became a free-
lance publicist for a firm repre-
senting Paramount Pictures. 
Charged with media publicity for 
the studio's Agatha Christie 
movies, her " first-biggest thrill," 
she says, was setting up radio and 
TV interviews for Bette Davis dur-
ing the publicity campaign for 
Death on the Nile. 

"My second-biggest thrill was at 
ASCAP when I met Fred Astaire, 
when ASCAP presented him the 
Pied Piper Award in L.A.," Sherry 
says. But her publicity work for 
Broadway musical composer Jerry 
Herman had more lasting value: 
"He started a program, The ASCAP 
Foundation Jerry Herman Legacy 
Series, to bring the American musi-
cal-theater heritage to young peo-
ple across the country. Whenever a 
musical tours, we buy blocks of 
tickets for young people in various 
cities who otherwise couldn't afford 
to go, and we provide transporta-
tion for them. Then they participate 
in a question-and-answer seminar 
with the composer and lyricist 
afterwards. It's particularly gratify-
ing because I worked with Jerry so 
many years ago and have come 
around full circle." 

Likewise, Sherry's participation 
with the Foundation's Music in the 
Schools project, which was devel-
oped in conjunction with the Diane 
Warren Foundation, renews a rela-
tionship with another eminent 
ASCAP member. 

"She's a graduate of our pop 
workshop program," Sherry says, 
"and now, so many years later, 
she's helped found this great pro-
gram that works hand in hand 
with VH1 Save the Music [a music 
education program. It goes] to 
public schools across the country, 
where they deliver instruments, 
and it provides sheet music, folios, 
and methodology books." 

Her involvement with the ASCAP 

Foundation, Sherry says, is the 
most rewarding part of her job 
description. "Having been there so 
long, I've done many things at 
ASCAP over the years. I've worn 
many hats and enjoyed them all. 
But of all the things I've done, I get 

the most satisfaction from my work 
with the Foundation, because its 
two missions are music education 
and talent development, and both 
of those are so close to my heart 
because of my background. 
"Had these kinds of programs 

been around when I was a strug-
gling songwriter and artist, I 
would have been thrilled—and I 
know that the people whose lives 
these programs touch are 
thrilled, because we get so many 
letters of appreciation." 

Sherry's goal now is to set up 
more programs benefiting young 
people in these areas and enlist 
participation from the Foundation 
board's esteemed directors. "[ Board 
member] Valerie Simpson and 
[husband and songwriting/per-
forming partner] Nick Ashford 
went to the [ Foundation co-found-
ed and supported] Manhattan 
School of Music Summer Camp 
and gave a lesson in writing songs. 
Now its theme song is [ the Ashford 
& Simpson- penned] ' Reach Out 
and Touch.' 

Looking back at her career, Sher-
ry notes that such nurturing of new 
talent is "helped immeasurably" by 
her own songwriting/performing 
past. " It goes back to never losing 
what you've done. Even my Span-
ish comes into play, because I'm 
one of the founders of ASCAP's 
Latin Music Council." 

Sherry is also on the board of the 
Songwriters Hall of Fame, a former 
president of the New York chapter 
of the National Academy of Record-
ing Arts and Sciences ( NARAS), 
and a current Academy national 
trustee. She adds, "I still get up and 
sing at Club NARAS at the trustees 
meetings every year." 
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Quad Replaces Digital Desk 
With Analog Console 

BY CHRISTOPHER WALSH 
NEW YORK—An abundance of 
digital recording and processing 
equipment will be on display at 
the upcoming 111th Audio Engi-
neering Society Convention, to be 
held Sept. 21-24 at the Jacob K. 
Javits Convention Center in New 
York City. 

Small- format digital mixers, 
digital audio workstations, stand-
alone hard-disk-based recorders, 
and new and updated software 
will be inspected by attendees 
from the professional audio 
industry, as will the full range of 
equipment from hundreds of 
manufacturers. 

In the large- format console 
realm, however, analog remains 
the choice for most commercial 
recording facilities, the most 
recent example found at New York 
City's Quad Recording Studios. 
The first U.S. facility (and second 
worldwide) to install a Solid State 
Logic ( SSL) Axiom-MT recently 
removed that console in favor of 
another SSL 9000 J Series. The 
80-input J in the revamped Studio 
B is the third for the facility; 
Quad's Nashville studio also fea-
tures a 9000. 

This preference for analog con-

soles—and lately, the 9000 in par-
ticular—endures in spite of the 
large-scale shift to digital storage 
formats, be it Pro Tools, RADAR, 
or tape-based digital multitrack 

recorders. 
Meanwhile, SSL's revamped MT 

Production console is increasing-
ly used in such applications as 
remote recording and broadcast 
trucks, while small and midsize 
digital consoles are popular in 
personal and project studios. 

"It turns out that the storage 
doesn't affect [ audio] as much," 
says Quad owner Lou Gonzalez. 
"You can use hard-disk recording, 

SW11 ME)) I? 1!) Billboard 
200 1  

you can use a [ Sony] 3348—it all 
ends up on a CD anyway at 44.1 
kilohertz/16-bit. But when you've 
manipulated the data digitally, it's 
different. When you manipulate 
data with an analog console, it has 
that analog feel and sound. There 
is a big difference." 

DIGITAL CAN BE CUMBERSOME 
Of the Axiom-MT, Gonzalez says, 

"The machine worked perfectly 
well—that was never the issue. The 
problem was that the engineers did 
not feel comfortable working at it. 
For example, engineers like to make 
submixes of things and do stuff to the 
submixes, like limiting, then add it 
back to the original sound. You can't 
do that on a digital console, because 
of latency—the time never comes out 
right. They've got time-aligned fixes, 
but it's still cumbersome. People do 
not want to deal with it." 

Given the reluctance of many 
freelance engineers to book the 
Axiom-MT studio, Gonzalez opted 
for a third 9000, which he consid-
ers " the greatest machine ever 
made. There's nothing like it in 
the whole world. And the Axiom is 
the greatest digital console. It 
sounds just fine—it's just that I 
can't sell it." 
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THE ART OF SOUND: The Audio Engi-
neering Society (AES) expects about 
18,000 audio professionals to con-
verge on the Jacob K. Javits Conven-
tion Center in Manhattan Sept. 21-24 
for the 111th AES Convention. 
The convention is a chance for 

engineers, producers, artists, and 
studio owners and managers to 
inspect the latest offerings from 
more than 400 exhibitors, as well as 
to network and socialize with their 
colleagues in the industry. 

According to AES executive direc-
tor Roger Furness, exhibitor and at-
tendee registration numbers are in 

111"' 
Ine‘ U. 

Convention 

line with those of recent years. 
The convention will begin with a 

keynote address by Leonardo 
Chiariglione, director of the Multi-
media Division of CSELT, the re-
search center of Telecom Italia Lab. 

Chiariglione is the founder of the 
following: HDTV Workshop, an 
international event to promote 
HDTV technologies beyond specific 
industry interests; Image Commu-
nication, a EURASIP journal for the 
development of the theory and prac-
tice of image communication; ISO 
Moving Pictures Experts Group 
(MPEG) standards committee; and 
the Digital Audio-Visual Council, a 
body with the task of developing 
specifications of open interfaces and 
protocols for media delivery. 
From February 1999 to March 

2001, Chiariglione was the executive 
director of the Secure Digital Music 
Initiative. His address at this year's 
convention will focus on how tech-
nology can better serve the audio 
and music communities. 

"He's been heavily involved in 
where the industry is going," Fur-
ness notes. " He's sort of the father 
of MPEG, which on one side is rais-
ing our standards, but on the other 
side is arguably lowering them: peo-
ple are getting used to listening to 
MP3 quality, rather than CD quality 
or better. With that in mind, he was 
chosen as the keynote speaker. Per-
haps that's a theme running 
through the convention and the 
technical sessions as well." 

In a sign of audio's shift to the 
digital domain, more than half of the 

convention's papers sessions will 
address digital audio. Sessions topics 
will include signal processing for 
audio, loudspeaker design, psycho-
acoustics, perceptual audio coding, 
multichannel sound, watermarking 
and Internet audio, room acoustics 
and sound reinforcement, micro-
phones, and automotive audio. 
"DVD, being the largest-selling 

item in the history of consumer elec-
tronics, is an indication that if you do 
provide people with something that 
is clearly better, they do take it up," 
Furness says. "That drives the prices 
down and gives work to the industry. 
The issues facing us are, on one 
hand, how to deal with the prolifera-
tion of copyrighted music for free— 
which is driving the watermarking 
issue, which, on the other hand, is 
coming in at the top end through 
DVD-Audio. It's a long and vociferous 
argument: Will watermarking these 
very high-quality formats actually 
damage the very thing they're trying 
to do, which is to be better?" 
The workshops program will 

include "Audio for Information 
Appliances" and "Audio for Games." 

"The Changing Role of the Mas-
tering Engineer" will focus on the 
impact of DVD-Audio and Super 
Audio-CD on the final stage of pro-
duction, while "Guerilla Acoustics 
III: Perspectives on Acoustical 
Requirements for Small Rooms With 
an Emphasis on Project Studios" will 
consider methods of optimizing the 
acoustics of small and home-based 
recording environments. 
Whereas the 109th AES Conven-

tion, held last year in Los Angeles, 
carried the theme "Surrounded by 
Sound," this year's convention is 
unofficially billed as "Advancing the 
Art of Sound." Naturally, multichan-
nel audio will play a large role in dis-
cussion and demonstrations, but the 
technology that enables effective 
delivery of surround sound is further 
affecting all of professional audio. 

Furness says, "While LP quality 
was very good—and I know there 
are people who say it is better than 
CD—that was a very limiting factor 
in the actual delivery of multichan-
nel. Now we have the opportunity to 
deliver multichannel in a very high-
quality format, which has effective-
ly raised the goalposts in the profes-
sional industry—because the quality 
of the actual audio has to be better, 
because the delivery method is now 
good enough to show up any faults. 
It's demanding, but it's a good thing 
in that it's raising the bar through-
out the whole industry." 
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Zomba, BMG Form Australia Pact 
Strategic Service Agreement Prompts Wider Industry Speculation 

BY CHRISTIE ELIEZER 
MELBOURNE, Australia—In a move 
to boost its retail presence, Zomba 
Records Australia has entered a 
strategic service agreement with 
BMG Records Australia. effective 
Sept. 1. BMG's sales team will provide 
on-ground sales and merchandising 
support for Zomba, while Zomba's 
team will focus on retail marketing 
and national and key account man-
agement. Zomba has created the new 
position of national retad manager 
and hired two new account man-
agers, reporting to Zomba 
director of sales Will Heine, 
to coordinate with BMG. 
Zomba is already distrib-

uted in Australia by BMG 
through the latter's co-ven-
ture with Festival Mush-
room, BFM. But this latest 
agreement will be viewed 
with interest by all those 
looking for "bigger picture" 
clues. German-owned BMG 
has minority stakes in 
Zomba's record and pub-
lishing operations, and 
there is considerable indus-
try speculation about how 
Zomba principal Clive Calder will 
position his company worldwide—in 
particular, its U.S. distribution, cur-
rently handled by BMG—in the 
future, including whether BMG will 
buy out Zomba or merge with it in 
some other architecture. 

For his part, Zomba International 
Record Group managing director Stu-
art Watson only says that the Aus-
tralian move is designed to "take the 
way we service the local market to an 
even higher level," based on the firm's 
U.S. and U.K. sales models. 

Gavin Ward, managing director of 
the Leading Edge, a group of 210 
independent music stores with a 
combined 13% market share, says. 
Independent music and developing 
acts are very much the ideal for our 
stores. The problem a company like 
Zomba faces is that as its repertoire 
grows, it physically does not have its 
feet on the ground to get inside retail 
or regularly contact retail to keep 
them serviced about upcoming prod-
uct. That is of concern in terms of 
efficiently marketing your catalog, 
so an agreement like this is certain-
ly effective for them." 
But Ward warns that experience 

shows that in such agreements, the 
major label tends to show more pas-
sion toward its own product. Ed St. 
John, managing director of BMG Aus-
tralia, does not see a problem: "We are 
absolutely delighted to be entering 
into this strategic agreement with 
Zomba, particularly at a time when 

both labels are moving into the high-
ly competitive Christmas sales period, 
with a brace of incredibly strong new 
albums. In combining the strengths 
of these two rosters at a retail level, we 
won't just be more efficient: We'll be 
downright unbeatable." 

Zomba's Australian GM Paul Pao-
hello emphasizes the move is not a 
cost-cutting exercise. "We recognize 
that Zomba cannot compete head-to-
head with the majors at retail level, 
so we are getting smarter and quick-
er at adapting to the evolving retail 

environment. We will focus our 
strengths on improved retail mar-
keting whilst utilizing BMG's muscle 
to achieve greater physical coverage 
in all retail outlets." 
BMG and Zomba already have ties 

in the local market. BFM handles 
Zomba, and the two have worked on 
joint retail campaigns before. The 
first under the new deal, a mid-price 
and budget series called "Hits 4 
Less," was worked on jointly last 
year. The next project will be Brit-
ney Spears' new album, due in 
November; Spears arrives in Sydney 

Sept. 13 for the Asia-Pacific retail 
and media preview of the album. 
BMG and Zomba are strong in the 

pop, dance, and urban genres, and 
BMG, which has a 9.5% share here, 
is said to have an "indies" mentali-
ty. Zomba, which set up here in May 
1999, has an in-house alternate 
label, Trademark—which is home to 
ska-pop act Area 7 and punk outfit 
Waylayd—and the Cross-Over dance 
imprint to license overseas tracks. It 
had a chart-topping debut with 
Tool's Lateralus album. 

Retailers attribute Zom-
ba's 2.4% market share to 
its creative campaigns. Ken 
Outch, GM of market-share 
leader Sanity Music, says, 
"It is recognized through-
out the industry that Zom-
ba is an innovative compa-
ny that is able to put the 
right plans in place at the 
right time." 
A release by British dance 

act Groove Armada was 
cross-merchandised with 
fashion label General Pants, 
HMV, outdoor cinema cir-
cuit Moonlight Cinema's 

cafe, and street-level marketing. A 
campaign around U.K. dance duo 
Shanks & Bigfoot's "Sweet Like 
Chocolate" single tied in Hershey 
chocolates and HMV. 

Martin Can., commercial director at 
HMV Australia, predicts the BMG deal 
will see Zomba's profile rise in region-
al areas. "BMG and Zomba have his-
torically been proactive with retail and 
worked closely with HMV to promote 
their product and break new artists," 
Carr says. "I see no reason why this 
should not continue and grow under 
the new arrangement." 

Sony Japan Widens Talent Search 
General Auditions A Bid For Greater Future Success 
BY STEVE McCLURE 
TOKYO Sony Music Entertainment 
(Japan) (SMEJ) has announced its first 
general talent auditions in 13 years. 
The move is an attempt to find future 
megastar acts that will emulate the 
achievements of Toshiba-EMI's Utada 
Hikaru and Avex's Ayumi Hamasaki. 

CBS/Sony (as the label was then 
known) sponsored general auditions 
from 1979 until 1988, and since then 
it has held only genre-specific talent 
searches. But those auditions have not 
produced the kind of top-selling acts 
that Sony—still Japan's No. 1 label— 
previously had on its roster. 

"The discovery of new hit-making 
artists is central to the record business, 

and we recognize the importance of 
this kind of 'gateway' into it," SMEJ 
said in a statement. "Therefore, we 
have decided to hold a Sony Music 
Audition in addition to all the other 
auditions we are currently holding." 

The label is accepting demo tapes 
until the end of October, after which 
there will be regional auditions. 
These will culminate in a national 
audition final next March. 
The announcement comes as 

SMEJ prepares to spin off three 
domestic labels, one international 
label, and its manufacturing and dis-
tribution operations as independent 
companies Oct. 1. SMEJ will then 
function as a holding company. 

Platinum Sailing. \\ mie in Copenhagen to play a sold-out date at the Danish 
capital's Forum venue, Mark Knoptler collected a double-platinum award from 
Universal Denmark, marking the sale of more than 10,000 units of his Sailing 
to Philadelphia album in the country. Pictured, from left, are Knopfler, Univer-
sal Denmark promotion director Annette Wigant, and Universal Denmark 
managing director lens-Otto Paludan. 

Launch Of New Imprint 
ands SGAE Label Arm 

BY HOWELL LLEWELLYN 
MADRID—Se! lu Auto! —the non-
profit label arm of Spanish authors' 
and publishers' society SGAE—is to 
expand. with the creation 
of a sister imprint, Fac-
toría Autor. 
The new label will be 

dedicated to exposing new 
talent, as well as releasing 
projects with a cultural or 
social dimension. Sello 
Autor itself will be con-
cerned exclusively with classical and 
contemporary classical music. 

"Sello Autor's catalog consisted of 
two basically different types of mate-
rial, which was leading to confusion 
[among consumers]," Sello Autor 
director Luis Francis-
co Garcia explains. 
"The concept of Sello 
Autor is of classical 
music, but people were discovering 
flamenco albums or CDs by [rock 
band] Garaje Jack, for example, 
under the Autor brand. So a distinct 
label had to be created." 

Garcia has been appointed direc-
tor of Factoría Autor, which is due 
to launch in November. In addition 
to his director's role at the two 
labels, he now has responsibility for 
affiliated music publishing compa-
ny Editorial Autor. 

García took over 3-year-old Sello 
Autor almost a year ago. The label's 
catalog has since grown from 15 to 26 
albums, and it will grow to 32 by the 

end of the year. Factoría Autor's first 
release, in November, will be Volver 
A Empezar (Begin Once Again), an 
all-female multi-artist project pro-

testing against the ill-
treatment of women. 

"The Autor concept is 
not mainly about profits, 
as I have a set budget from 
SGAE," Garcia notes, add-
ing that the creation of 
Factoría Auto will not 
increase the budget at all, 

although the staff will double from 
two to four. "The only difference is 
that in 2002, we shall release just 
seven or eight new albums, instead 
of the 16 or so this year." 
One of the Factoría Auto albums 

slated for release in 
2002 is expected to be a 
compilation featuring Factoría AUTOR 
most of the acts that 

will perform at next year's Rock en 
the rock en español tour of the U.S. 
and Latin America that SGAE organ-
izes each year. This year's tour, details 
of which are currently being finalized, 
begins Oct. 12 in New York City. 

All Autor material is distributed 
by Gran Vía Distribución (GVD) in 
Spain and by GVD through Univer-
sal Music Group abroad. The deci-
sion on which territories the 
records are distributed in is made 
on an album-by-album basis. The 
only firm criterion upon which 
artists are selected is that they must 
be SGAE members. 
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2 SHINGOMAMA NO GAKUENTENGOKU NEW >j,!eiMrivEl-N,FgEmly11DDLE WITH YOU 2 FOLLOW ME LA VOIX DES SAGES 

9 

SHINGO MAMA VICTOR 

FINAL DISTANCE 
, 

NEW:: 
LUt" 

TAKE MY BREATH AWAY 8 

UNCLE KRACKER LAVA/ATLANTIC/EAST WEST 

SOMEDAY 5 5 

YANNICK NOAH SAINT GEORGE/SONY 

ME GUSTAS TU 
HIKARU UTADA Toseliek.F MI '. EMMA BUNTON VIRGIN DSO AT WORK POLYDOR/UNIVERSAL MANU CHAO VIRGIN 

SECRET BASE 2 21 SECONDS 5 ETERNAL FLAME 6 4 A MA PLACE 
ZONE SONY SO SOUS CREW RELFEITLE SS MINISTRY ATOMIC KITTEN VIRGIN J AXEL BAVER LI //VIE ME RCURY1INIVERSAL 

5 IS IT YOU? 5 LET ME BLOW YA MIND 9 CRYING AT THE DISCOTHEQUE 6 TROP PEU DE TEMPS 
HITOMI AVEU ¡RAB EVE FEATURING GWEN STIFANI INTERSCOPE/POLYOOR ALCAZAR RCA NUTTEA OELABELIVIRCIN 

ITSUMO NANDODEMO 3 TAKE ME HOME (A GIRL LIKE ME) ETERNITY/THE ROAD TO MANDALAY : 7 PRES DE MOI 
YLIMI KIMURA TOKLIMA SOPHIE EL LIS BEXTOR ['MOOR ROBBIE WILLIAMS EMI 

,, 
LORIE IGPSONY 

• 10 THE * PEACE 4 TURN OFF THE LIGHT 6 ANGEL U REMIND ME 
MORNING MUSUMF /ETNA NFLLY FURTADO OREAMWORKS/POLYDOR SHAGGY FEATURING RAYVON MCAUNIVERSAL USHER LAFACE/ARISTA 

II 4 TAISETSU NA HITO H 7 LITTLE L ALL OR NOTHING 1R 8 SOI BEGIN 
19 VICTOR JAMIR0011111 SONY SO II TOWN ARIOLA U I AW UN F GP SONY 

DRAMATIC NEO ANNIVERSARY 

- 

LOVE IS THE KEY 15 

, 

FOREVER IN LOVE 13 16 MUSIC IS THE ONE -T . NEW 
PIERROT UNIVERSAL THE CHARLATANS UNIVERSAL SOLVER BYTE/UNIVERSAL ONE- T POLYDOR/UNIVERSAL 

• OVER SOUL 18 NEW I'M ALL ABOUT YOU 2.1 DADDY DJ 15 26 FAMILY AFFAIR 
ME GIJMI HAYASHIBARA KING 

., 
• DJ WOK& MC NEAT ISLAND (LAMY 01 EPIC MARY J HUGE MCA/UNIVERSAI 

8 IKINARIZUMU! 1 NEw PLAYA'S GON' PLAY DEUTSCHLAND 39 FIESTA 
FE JUMP TOY'S FACTORY 3LW EPIC PRINZEN HANSABMG C R KELLY JIVE/ZUMBA 

SENAKAGOSHI NO I LOVE YOU NEW, 21ST CENTURY 2e, ALL RISE 50 SING 
E 110C111 YA/AWA TOSHIBMMI ; WE I REND PLAYERS MUDDILY I BLUE INNOCFNINIRGIN TRAVIS EPIC 

23 N OVER SOUL (LIMITED EDITION) vtr. HANGING BY A MOMENT 34 WHEN YOU'RE LOOKING LIKE THAT BOOTYLICIOUS 
MECUM' HAYASHIBARA KING • , LIFEHOUSE OREAMWORKS/POLYOOR 1 WESTLIFE RCA DESTINY'S CHILD COLUMBIA 

I 
MARIYA TAKEUCHI NEW SLIPKNOT PUR 1 BJÓRK 

, BON APPETIT , WARNER MUSIC JAPAN 

JAMIROOUAI NEW 
IOWA ROADRUNNER 

THE STROKES 
HITS PUR 20 JAHRE E1NE BAND ELECTROLA/EMI 

HIM 2 N 

VESPERTINE ONE LITTLE INDIANI3AFICLAWUNIVERSAL 

LARA FABIAN 
A FUNK ODYSSI V EPIC , IS THIS IT ROUGH TRADE DEEP SHADOWS 8. BRILLIANT HIGHLIGHTS RCA NW POLYDOR/UNIVERSAL 

DA PUMP C I FIVE 13.1ÓRK 3 1 MANU CHAO 
DA BEST REMIX OF DA PUMP AURA DRAB Ci. KINGSIZF RCA VESPERTINE ONE LITTLE INDIAN/POLYDOR/UNIVERSAL J PROXIMA ESTACION• ESPERANZA VIRGIN 

2 SHOGO HAMADA 3 NELLY FURTADO SLIPKNOT . 2 YANNICK NOAH 
SAVE OUR SHIP SONY VVIIIIA. NELLY" DREAMWORKS/POLYDOR IOWA ROADRUNNER/CONNECTED YANNICK NOAH SAINT GE ° RILL SONY 

4 ELVIS PRESLEY STAIND STAIND 3 DIDO 
JUNICHIRO KOIZLIMI PRESENTS MY FAVORITE ELVIS FUN HOUSE BREAK THE CYCLE ELEKTRA/EAST WEST BREAK THE CYCLE ELEKTRA/EAST WEST NO ANGEL ARISTA/ARIOLA 

3 MARIAH CAREY NEW ORDER j 1 SCHILLER • 4 SOUNDTRACK 
GLITIE R SONY GI T READY LONDON I WELTREISE POLYDORAINIVERSAL LE FABLILEUX DESTIN D AMELIE POULAIN LABELSNIRGIN 

, SADS 
THE ROSE GOD GAVE ME FUN HOUSE .,. 

2 DAVID GRAY 
WHITE LADDER IHT/EAST WEST Y 7 

NEW ORDER 
GET READY LONDON,WEA 

7 
Y 

SLIPKNOT 
IOWA ROADRUNNER/SONY 

, 5 MR. CHILDREN 
MR CHILDREN 1992 1995 TOY'S FACTORY 

' 8 EiEwl,1 BJÓRK 
• VI SPERTINE ONE LITTLE INDIAN 

SOUNDTRACK 
BRIDGET JONES'S DIARY MERCURY/UNIVERSAL 

. MARY J. BLIGE 
NO MORE DRAMA MCA. UNIVERSAL 

KOBUKURO il; 4 PRINCE AALIYAH • 5 CRAIG DAVID 
• ROADMADF WARNER MUSIC JAPAN THE VERY BE SI OF WARNER BROS AALIYAH VIRGIN BORN TO DO IT EDIL 
I , MIKI IMAI 0 5 ATOMIC KITTEN 

. 

. SAFRI DUO o 6 MC SOLAAR 
I VOUA WARNER MUSIC JAPAN I RIGHT NOW INNOCENTNIRGIN [ EPISODE II UNIVE RSAL CINOUIEME AS FAST WE ST 

ISoundScanl OW15/01 ¡AIM I MG.. Ill IARIAI09/03/01 

:.,. 

" KNIVES OUT 1 LITTLE L 1 HANGING BY A MOMENT 1 TRE PAROLE 
RADIOHEAD CAPITOLAMI JAMIROQUAI EPIC UFEHNSE DREAMWORKS/UN1VERSAL VALERIA RUSSE ARIOLA 

2 THERE YOU'LL BE PA'TI NO ESTOY 2 DON'T STOP MOVIN' LITTLE L 
FAITH HILL HOLLYWOODWARNE R ROSANA MERCURYUNIVERSAL S CLUB 7 POLYDOR UNIVERSAL JAMIROOUAI EPIC 

3 ELEVATION 2 HIDDEN PLACE 3 ALL RISE XDONO 
U2 INTERSCOPE/UNIVERSAL BJORN P0/YOUR/UNIVERSAL BLUE EMI EVIAN° FERRO EMI 

4 ELEVATION (IMPORT) b SAMB-ADAGIO 6 CAN WE FIX IT 2 INFINITO  
02 'NEE RSCOPE,UNIVE RSAL SAIRI DUO POLYDDRUNIVERSAL BOB THE BUILDER UNIVERSAL RAF CGD/EAST WEST 

5 BOOTYLICIOUS 5 EL BAILE DEL GORILA 5 DROPS OF JUPITER (TELL ME) 6 3 BAILA (SEXY THING) 
DESTINY'S CHILD COLUMBIA/SONY MELODY EPIC TRAIN COLUMBIA ZUCCHERO FORNACIARI POLYDORUNIVERSAL 

WHAT IT FEELS LIKE FOR A GIRL 6 4 ELEVATION 4 U REMIND ME IT TAKES A FOOL TO REMAIN SANE 
MADONNA MAVERICK/WARNER U7 ISLANDAJNIVERSAL USHER LAFACE.•ARISTA THE ARK VIRGIN 

10 LOVERBOY 3 LADY MARMALADE 8 TURN OFF THE LIGHT s WVVVV.MIPIACITU 
MARIAM CAREY FEATURING CAMEO VIRGIN/EMI CHRISTINA AGUILERA. ¿IL KIni. MVO & PINK INTERSCOPE.UNIVERSAL NELLY FURTADO DREAMWORKS/UN1VERSAL GAZOSA SUGAR/POLYDOR 

8 POP (IMPORT) 7 NINA PIENSA EN TI 10 LET'S DANCE 
, 

ELEVATION 
N SYNC JIVE/BMG 7 LOS CANOS PEFS FIVE RCABMG U7 ISLAND/UNIVERSAL 

SURVIVOR (IMPORT) PLAYED-A-LIVE (THE BONGO SONG) OUT OF REACH LADY MARMALADE 
DESTINY'S CHILD COLUMBIA/SONY SAFRI DUO POLYDOR/UNIVERSAL GABRIELLE POLYDORAINIVERSAL CHRISTINA AGOILERA. UL KIni. MYA 8 PINK INTERSCOPENNIVERSAL 

DAYS LIKE THAT ANOTHER CHANCE 7 BOOTYLICIOUS SING 
SUGAR JONES MCA/UNIVERSAI ROGER SANCHEZ COLUMBIA DI STINY S CHILD COLUMBIA TRAVIS EPIC 

lb GLORYTIMES 15 SUPERSEXY GIRLS 22 I'M A BELIEVER 31 DROPS OF JUPITER (TELL ME) 
PORTISHEAD GO , DISCSISLAND/UNIVERSAL FUNDACION TONY MANERO DRACNIRGIN SMASH MOUTH DREAMWORKS/UNIVERSAL TRAIN COLUMBIA 

COMPLETELY I'M A BELIEVER 21 CLINT EASTVVOOD INSIDE ALL THE PEOPLE 
SERIAL JUL AOUARIUSIMI SMASH MOUTH POLYDORIUNIVERSAL GORILLA/ EMI PLANET FUNK ULTRAIABNIRGIN 

24 CLOSER 36 BOW WOW (THAT'S MY NAME) 21 STARLIGHT 
NINE INCH NAILS NOTHINGANTERSCOPFJUNIVERSAL LK BOW WOW COLUMBIA SUPERMEN LOVERS FEATURING MANI HOFFMAN VOGUE/HMG 

30 RAYGUN 33 E.I. KNIVES OUT 
MATTHEW GOOD BANS DARKTOWN/UNIVERSAL NELLY UNIVERSAL C RADIDHEAD EMI 

28 SOMEONE TO CALL MY LOVER 29 ANOTHER CHANCE 25 BOYBAND 
JANET VIRGIN/EMI ROGER SANCHEZ DEFECTED SONY VELVET EMI 

1 LOS CANOS 1 SOUNDTRACK 1 VASCO ROSSI SLIPKNOT 
IOWA ROUNDER/UNIVERSAL LOS CANOS PEP'S BRIDGET JONES'S DIARY MERCURY/UNIVERSAL STUPID° HOTEL EMI 
8JÓRK 2 SOUNDTRACK SLIPKNOT f3JÓRK 
VESPERTINE ELEKTRA/WARNER BRIDGET JONES'S DIARY MERCURY/UNIVERSAL IOWA ROADRUNNER VESPERTINE ONE LITTLE INDIAN/POLYDOR/UNIVERSAL 

2 ALICIA KEYS 3 MELODY 5 NEIL DIAMOND 883 
SONGS IN A MINOR J/BMG DE PATA NEGRA EPIC THREE CHORD OPERA COLUMBIA UNO IN PIG CUD/EAST WEST 

1 DESTINY'S CHILD 4 MANU CHAO 3 TRAIN 3 RAF 
SURVIVOR COLUMBIA/SONY PROXIMA ESTACION ESPERANZA CHFWAKANIRGIN DROPS OF JUPITER COLUMBIA 7 IPERBOLE COD/EAST WEST 

MARY J. BLIGE 
NO MORE DRAMA MCAAJNIVERSAL 

7 LA OREJA DE VAN GOGH 
a VIAJE DE COPPERPOT EPIC 

2 SOUNDTRACK 
MOULIN ROUGE FMR 

7 EDOARDO BENNATO 
AFFERRARE UNA STELLA WEA 

AALIYAH 5 RAUL 4 CREED 8 BOB MARLEY & THE WAILERS 
AALIYAH BLACKGROUNO/IMI FACIENDO TRAMPAS MUXXIC/HORUS HUMAN CLAY EPIC ONE LOVE THE VERY BEST OF BOB MARLEY ISLAND/UNIVERSAL 

SOUNDTRACK 8 MAW NEW ORDER kE 5 ANTONELLO VENDITTI 
AMERICAN PIE 2 REPUBLIC/UNIVERSAL ESTA VEZ COLUMBIA/PEPS GET READY LONDON/WARNER CIRCO MASS/MO 2901 RICORDI/BMG 

BLINK-182 9 MANOLO GARCIA 14 WILLIE NELSON 9 EROS RAMAZZOTTI 
TAKE OF! YOUR PANTS ANO JACKET MCA/UNIVERSAL NUNCA EL TIEMPO ES PERDIDO ARIOLA/BMG ALL THE SONGS EVE LOVED BEFORE COLUMBIA STILELIBERO ARIOLA/BMG 

SUM 41 6 COYOTE DAX BJÓRK 
, 

ADRIANO CELENTANO 
ALL KILLER NO FILLER ISLAND/UNIVERSAL ME VALE VALE MUSIC ., VESPERTINE ONE LITTLE INDIAN/POLYDOR/UNIVERSAL ECCO DI BADGE  PARLO ANCORA MENO CLAN/SONY 

ENYA 10 TAMARA . - 6 

j 

NIKKI WEBSTER MANU CHAO 
A DAY WITHOUT RAIN WARNER UK/REPRISE S EMPRE MUXXIC ' - FOLLOW YOUR HEART GOTHAMBMG PROXIMA ESTACION ESPERANZA VIRGIN 

Hits of the World is compiled at Billboard/London by Menno Visser. Contact 44-207-420-6165, fax 44-207-420-836-6718, e-mail mvisser@musicandmedia.co.uk. NEW = New Entry RE = Re-Entry 
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Eurocharts are compiled by Music 
& Media from the national singles 
and album sales charts of 18 Euro-
pean countries. 
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SINGLES 

LET ME BLOW YA MIND 
EVE FEATURING GWEN STEFANI INTERSCOPE 

FOLLOW ME 
UNCLE KRACKER TOP D3G‘tAVA/ATLANTIC 

LADY MARMALADE 
»STRIA AGUILERA. Ut KIM.ATIAB PRIE INTERSCOPE 

IT'S RAINING MEN 
CARI MALLIWELL EMI 

THERE MUST BE AN ANGEL 
NO ANGELS ZEITGEIST,POI YOUR 

ANGEL 
SHAGGY FEATURING RAYVON MCA 

ETERNAL FLAME 
ATOMIC KITTEN INNOCENT/VIRGIN 

MISS CALIFORNIA 
DANTE THOFAAS FEATURINI. KM RAT PACK/IIIII-LA 

LETS DANCE 
FIVE RCA 

TOO CLOSE 
BLUE INNOCENT/VIRGIN 

HOT MOVER SINGLES 

LE VENT NOUS PORTERA 
NOIR DESIR BARCLAY 

22 IN THE AIR TONITE 

30 

24 

LIS KIM FEATURING PHII COLJNS WEA 

U REMIND ME 
USHER LAFACEMRISTA 

BOOTYLICIOUS 
DESTINY S CHILD COLUMBIA 

COUNTRY ROADS 
HERMES HOUSE BAND ZEITGEIST/POLYDOR 

ALBUMS 

10 

BJÓRK 
VESPERTINE ONE LIME INDIAN 

SLIPKNOT 
IOWA ROADRUNNER 

SOUNDTRACK 
BRIDGET JONES'S DIARY MERCURY 

MANU CHAO 
PROXIMA ESTACION ESPERANZA VIRGIN 

HIM 
DEEP SHADOWS B RAMAN HIGHLIGIITS TERRIERBMI, 

THE STROKES 
IS THIS FT ROUGH TRADE/RCA 

STAIND 
BREAK THE CYCLE ELFKTRA 

GORILLAZ 
GORILLAZ PARLOPHONE 

NEW ORDER 
GET READY LONDON 

PUR 
HITS PUR— 29 JAH RE UN SAND HEM» 

12 

4 

NETHERLANDS 

NEW 

ISOchang Mega TOP IOW 09/03/01 

SINGLES 
FALUN' 
RUCIA KEYS ewe 

2 MISS CALIFORNIA 
DANTE THOMAS FEATURING PEAS FLEKTRAWARNFR 

3 LET ME BLOW YA MIND 
EVE FEATURING GWEN STEFANI INTERSCOPEUNIVERSA1 

1 MY WAY 
HERMAN BROOD ARIOLA/BMG 

4 THERE YOU'LL BE 
FAITH HILL HOLLYWOOD/WARNER 

1 K3 
ALLA I(LEUREN BUG 

3 ALICIA KEYS 
SONGS IN A MINOR J/BMG 

TRAIN 
DROPS OF JUPITER COLUMBIA 

MANU CHAO 
PROXIMA ESTACION ESPERANZA VIRGIN 

2 TWARRES 
STREAM STRENGHOLT/EMI 

(WI 08/31 IS 

THERE YOU'LL BE 
FAITH HILL HOLLYWOOD/WARNER 

LADY MARMALADE 
CHRIS11114 /MILER& Lk KIM MYAB FINK INTERSCOPEUNIYERSAL 

ALL RISE 
BLUE INNOCENTNIRGIN 

DADDY DJ 
DADDY DJ R.K.G/SONY 

PURPLE PILLS 
Si? INTERSCOPF 1/NIVE RSAL 

A CAMP 
A CAMP STOCKHOLM/UNIVERSAL 

TOMAS LEDIN 
FESTER KM LIORJAT ETTSMALINGS1972 ANDERSOBVIARNER 

THE STROKES 
IS THIS IT RCA/BMG 

SOUNDTRACK 
BRIDGET JONES'S DIARY MERCURY/UNIVERSAL 

BENNY ANDERSSON 
BENNY ANDERSSON S ORKESTER MONO MUSIC 

SWITZERLAND 

NEW 

IMeclia Control Switzerland I 09/04/01 

SINGLES 
LET ME BLOW YA MIND 
EVERATURINGSMISTENIN INTBISCOPEARIVEPSAL 

THERE MUST BE AN ANGEL 
NO ANGELS POLYDOFVUNIVERSAL 

BAILA (SEXY THING) 
ZUCCHERO EURNACIARI POLTUORUNIVERSAL 

DON'T STOP MOVIN' 
S CLUB 7 POLYD OR/UNIVERSAL 

SING 
TRAVIS EPIC 

2 

NEW 

NEW' 

NEW 

ZURI WEST 
RADIO ZUM GLUCK SOUND SERVICE 

HIM 
DEEP SHADOWS 8, BRILLIANT HIGHLIGHTS BMG 

BJÓRK 
VESPERTINE ONE UTTLE INDIAN/UNIVERSAL 

MANU CHAO 
PROXIMA ESTACION ESPERANZA VIRGIN 

SINA 
MARZIPAN MUSIKVERTRIEB 

COMMON CURRENCY 

A weekly scorecard of albums simultaneously attaining top 10 chart status 
in three or more leading world markets. 

Repertoire owner 13: BMG. E: EMI, I: Independent, S: Sony, U: Universal, W Warner 

ARTIST ,, 

AALIYAH 
Aaliyah ( E) 

3 4 

2 1 

10 

2 

7 

BJCIRK 
Vesoof lull III 

MARY J. BUGE 
No More Drama (U) 

MANU CHAO 
Proxima Estacion: Esperanza (E) 

Songs in A Minor (B), 
. , .• 

NEW ORDER 
Get Ready (W) 

6 7 

M oo. 
1 4 

8 SOUNDTRACK 
Bridget Jones's Diary (U) 

HEY BABY 
DJ OTZI PROSOUND 

ORMA/Shart Trackl 08/31/01 

2 

3 

4 

LET ME BLOW YA MIND 
IVE FEATURING GWEN SIT TANI INERSCOPI/POLVDOR 

LET'S DANCE 
FIVE RCA 

ETERNITY/THE ROAD TO MANDALAY 
ROBBIE WILLIAMS CHRYSALIS 

ETERNAL FLAME 
ATOMIC KITTEN INNOCENT/VIRGIN 

5 U2 
All THAT YOU CANT LEAVE BEHIND ISLAND 

2 STAIND 
BREAK THE CYCLE ELEKTRA/EAST WEST 

SLIPKNOT 
IOWA ROADRUNNER 

THE STROKES 
IS THIS If ROACH TRADI 

U2 
THE JOSHUA TREE ISLAND 

lAusInan IFP1/Austna Top 40109/04/01 

- SINGLES 

1 OUA OUA 
MAX WREN NAMING MAUI& URA ARKKAIRAG 

4 

5 

3 

THERE MUST BE AN ANGEL 
NO ANGELS POLYDOR/UNIVERSAL 

ETERNAL FLAME 
ATOMIC KITTEN VIRGIN 

COUNTRY ROADS 
HERMES HOUSE BAND POLYDOFVUNIVERSAL 

LADY MARMALADE 
AGUllíRA 1.11. 11H MU& IVIRSCOPEUMVERSAL 

HIM 
DEEP SHADOWS 8 BRILLIANT HIGHLIGHTS EMS 

RAINHARD FENDRICH 
MANNERSACHE ARIOLABMG 

SOUNDTRACK 
BRIDGET JONES S DIARY MERCURY UNIVERSAL 

DJ OTZI 
LOVE. PEACE 8 VOLLGAS EMI 

BY:5RK 
VESPERTINE ONE LITTLE INDIAN/UNIVERSAL 

BELGIUM/FLANDERS. 

ETERNAL FLAME 
ATOMIC KITTEN VIRGIN 

5 LET ME BLOW YA MIND 
EVE FEATURING GWEN SIEFANI INTERSCOPE/UNIVERSAL 

TELE-ROMEO/BLUB, IK BEN EEN VIS! 
K3 ARIOLA/BMG 

4 THERE YOU'LL BE 
FAITH HILL HOLLYWOOD/WARNER 

CRYING AT THE DISCOTHEQUE 
- ALCAZAR ARIOLA/BMG 

K3 
TELE-ROMEO ARIOLA/BMG 

DREAMLOVERS 
18 HITS MOUSE/RELI 

VANDA VANDA 
LETS GET BUSY WEAANARNER 

PAUL MICHIELS 
FOREVER YOUNG CNR/ROADRUNNER ARCADE MUSIC 

SLIPKNOT 
IOWA ROADRUNNER ARCADE MUSIC 

'N SYNC 
MARRY JIVER« 

WESTLIFE 
COAST TO COAST BMG 

DINAMIK & FEBIANS 
THE GREATEST HITS NSR 

LINKIN PARK 
HYBRID THEORY WARNER 

THE SCORPIONS 
ACOUSTICA WARNER 

SITI NURHALIZA 
SAFA SUWAH 

VARIOUS ARTISTS 
FIRST LOVE EMI 

S.M. SALIM 
I leill KONSERT BERSAMA MPO WARNER 

YAN ZI , 
KITE KITE 

--, 9 I SHAGGY 
HOTSHOT UNIVERSAL 

Music Pulse. 
BEST OF URBAN BRITAIN: The U.K.'s 
sixth Music of Black Origin (MOBO) 
Awards are slated for Oct. 4 at the Lon-
don Arena. Announcing the nominees 
at a press conference, MOBO founder 
Kanya King claimed that the event is 
"one of the largest urban-music 
awards in the world." Multi-nominat-
ed U.K. acts include Craig David and 
recent chart-toppers So Solid Crew 
(SSC), while Roots Manuva (Bill-
board, Aug. 27) is the only British 
nominee in the U.S.-dominated hip-
hop category. OutKast, Destiny's 
Child, Usher, Missy Elliott, and Mis-
Teeq also garnered multiple nomina-
tions. Confirmed performers include 
Usher, SSC, and the recipient of the 
MOBO 2001 lifetime achievement 
award, Luther Vandross. The MOBO 
Awards Album (Sony Music TV), 
featuring tracks by such nominees as 
Shaggy and Jamiroguai, is being 
released Sept. 24. The MOBO Un-
signed talent-spotting competition 
finals will also take place in London. 
Last year's winner, Cherise, released 
her impressive R&B set, Look Inside 
(East West), Aug. 27. Award recipients 
are voted for by the public. KWAKU 

AMAZING ACCORDION: Finnish accor-
dionist Kimmo Pohjonen has amazed 
audiences around the world with his 
innovative solo performances. Listen-
ing to his album Kielo (Rockadillo), 
it's hard to believe that all the sounds 
come solely from his accordion and 
his voice. "Onstage, I use a sampler 
and replay sounds I've played on my 
accordion during the concert. I never 
use prerecorded material," Pohjonen 

explains. His intense stage presence 
has earned him the nickname "the 
mad accordionist." He has just 
returned from shows in Japan and will 
play dates in Russia, Germany, Hol-
land, France, and the U.K. this fall. 

JONATHAN MANDER 

GREEK RAP: All the way from the Big 
Apple, the National Basketball Assn.'s 
Ron Artest has teamed with Greek 
hip-hop trailblazers Active Member 
for a good cause. The Chicago Bulls 
guard lent his voice to the single 
"Make a Wish," released through 
Warner Music. Proceeds will go to 

the charitable Make a Wish Founda-
tion. The four-track single is just a 
taste of what's in store. Artest and 
B.D. Foxmoor and Xray (who form 
the duo Active Member) are also 
expected to release an album next 
year. Active Member introduced hip-
hop to Greece almost a decade ago. 
The act has created its own label, 
Freestyle Productions, promoting 
promising local performers doing 
"low bap," which Xray describes as 
"hip-hop plus something more." The 
duo is currently in London putting 
the finishing touches on its eighth 
album, which will hit record stores 
in October. MARIA PARAVANTES 

NAZI NASTIES: Three Slovak skin-
head band members, playing Aug. 26 
at a neo-Nazi concert in the Czech 
town of Pilsen, have been charged 
with propagating fascism. Police 
intervened after the audience, 
allegedly incited by the band, start-
ed chanting the name of Nazi leader 
Rudolf Hess. The arrests come at a 
time of rising far-right extremism in 
the Czech Republic. For several 
years, the perceived tolerance of such 
concerts by Czech authorities has 
made the country a magnet for inter-
national neo-Nazi bands, which are 
usually banned in their home terri-
tories. In April, police drew wide-
spread criticism when they failed to 
act at a concert near Prague at which 
Slovak band Juden Mord (Death to 
Jews), whose first album cover fea-
tured an image of the Auschwitz 
concentration camp, played to an 
audience of 400. The Czech interior 
minister then urged police to take a 
tougher stance in an effort to stamp 
out rising extremism. He also said 
that police would focus in the future 
on halting the distribution and sale 
of CDs with racist themes. Some 80 
neo-Nazi concerts took place in the 
Czech Republic last year. 

MARK ANDRESS 

KRAFTWERK REWORKED: Purist fans 
are outraged at what they see as 
unacceptable tampering; others 
believe it has added a new dimension 
to classic electronica. On its debut 
album, Songs From the Power Plant 
(Kick Music), Danish band Dhiva has 
reworked 11 numbers by German 
electronic pioneers Kraftwerk by 
adding female vocals. Anne K. Ras-
mussen lends her sensuous voice to 
such Kraftwerk classics as "Radio Ac-
tivity" and "Autobahn," on a set re-
leased in Denmark Aug. 22. Guitarist/ 
producer Jan Due handles all the 
instrumentals without using samples 
and has added acoustic guitar on sev-
eral tracks. Due says, "I'd heard Kraft-
werk songs through the years and 
had worked with Anne and thought, 
'Why not put a sexy voice into them 
instead of that rather cold, emotion-
less sound?" CHARLES FERRO 
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Partnerships Pay Off For Bruce Guthro 
Runrig Lead Singer Releases Sophomore EMI Music Canada Project 

BY LARRY LeBLANC 

TORONTO—The way Canadian sing-
er/songwriter Bruce Guthro tells it, 
his eponymous sophomore EMI 
Music Canada album evolved from a 
conflict between his tunesmith 
instincts and commercial realities. 

"I don't know if I'm a hit song-
writer," muses Guthro, who bal-
ances a solo career with singing with 
veteran Scottish band Runrig. "The 
songs I usually write are lyrically 
strong and have integrity, but aren't 
necessarily big radio hits." 

Guthro's AC/folk-style album, re-
leased Aug. 14 in Canada, took two 
years to complete. "It was difficult 
coming with the songs," he admits. 
"There was a lot of back and forth 
with the label, writers, and produc-
ers. We were damn picky with what 
we put on it." It is anticipated the 
album will be released in other ter-
ritories by EMI affiliates in 2002. 
While the majority of the album 

was written by Guthro on his own, 
EMI Music Canada director of tal-
ent acquisition/artist development 
Jody Mitchell persuaded him to co-
write with various partners in New 
York City, Toronto, and Los Ange-
les. Several of the linkups made it 
on the album, including "Hey Mis-
ter," co-written with Steve Addab-
bo, and leadoff single "Disappear," 
penned with Christopher Ward and 
Matthew Gerrard. 

"Disappear" was No. 28 on Broad-
cast Data Systems' Canadian AC 
chart for the week that ended Aug. 
27. Mitchell notes, "Often co-writ-
ing doesn't deliver a hit song, but it 
gives an artist a global perceptive, 
which can be brought back to their 
own songwriting. To write with 
Christopher and Matthew was to 
hopefully deliver a song we could 
pitch to radio." 

Guthro agrees: "Co-writing was a 
worthwhile experience. I got to see 
different approaches to writing. I 
took them home and applied some 
of them." 

Another pairing, with 20-year-old 
neophyte songwriter Jan Kristen 
Anderson on "Hopeless" and "Livin' 
a Lie," though, practically came out 
of the blue. "She's my sister-in-law 
from Cape Breton Island," Guthro 
notes wryly. "Go figure, eh? I went 
all over North America to co-write, 
and she's in my friggin' backyard." 

Seven of the album's 12 tracks 
were produced by Malcolm Burn, 
with others helmed by David Low-
ery, John Hampton, and Danny 
Greenspoon. "Bruce is a great 
singer," Burn says. "He knows his 
voice. He was easy to work with." 

Of the six-week sessions with 
Burn in New Orleans last year, 
Guthro says, "It was intense. We had 
disagreements but worked them 
out. When you write a song, it's your 
baby—and somebody else is going 
to raise it? It's a problem. At the 
same time, Malcolm is good at what 

`The songs I write 
are lyrically strong 
and have integrity, 

but aren't necessarily 
big radio hits.' 

—BRUCE GUTHRO 

he does. For me to choke him off 
from doing his job, I'd be a fool." 
Guthro hails from Sydney 

Mines, Nova Scotia, on Cape Bre-
ton Island. which has produced 
such nationally popular tradition-
al artists as the Rankins, Ashley 
MacIsaac, Natalie MacMaster, and 
family group the Barra MacNeils. 
"Growing up, I was two streets 
over from the Barra MacNeils," 
Guthro recalls. "Whenever they 
had a party, they called my broth-
er and me to sing. Sessions would 
go on for days." 

Guthro left home at 17 to work in 
the Saskatchewan uranium mines 
and on returning to Sydney Mines 
sought work as a coal miner. When 

he failed to get hired, he began to 
perform locally. 

Guthro's acoustic-driven EMI 
Music Canada debut, Of Your Son 
(1998), was certified gold (50,000 
units) in Canada and led to him 
picking up the Rising Star Award at 
the Canadian Country Music Awards 
that year. 

In 1998, Guthro moved to nearby 
Halifax and, in June that year, audi-
tioned to become the lead singer of 
Runrig, replacing Donnie Munro. 
Guthro made his debut with the 
band two months later in Denmark. 
Today, he works with Runrig about 
three months each year, touring 
extensively in Europe. He is featured 
on the band's albums In Search of 
Angels (1999), Celtic Connections 
Live (2000), and The Stamping 
Ground (May 2001), released on its 
Ridge Records label. 

"In Europe, I'm playing festivals 
in front of 10,000 to 30,000 people," 
Guthro says. "In Denmark, at the 
Langlands Festival [July 27], the 
band was sandwiched between Bill 
Wyman & the Rhythm Kings and 
Macy Gray. I was standing offstage 
sipping a cold beverage, watching 
Bill Wyman play with [ guitarist] 
Albert Lee and [ pianist/vocalist] 
Gary Brooker." 

Guthro, as host, is currently tap-
ing Songwriter's Circle, a series of 
six one-hour shows featuring such 
Canadian artists as Jim Cuddy, Colin 
James, and Jane Siberry, due to air 
nationally on CBC-TV in early 2002. 
He will also tour Canada this Octo-
ber, opening for Virgin Music Cana-
da act Leahy. 

Booked by S.L. Feldman & Associ-
ates, Guthro is managed by Brookes 
Diamond Productions of Halifax. 

RIM Steps Up Anti-Piracy Pressure 
With 'Demolition Man' Appointment 
BY STEVEN PATRICK 

KUALA LUMPUR, Malaysia—"The 
Demolition Man" is joining the 
Malaysian record industry as it pre-
pares to deliver further blows to 
music pirates. 

Abdul Rahman Ghazali—until 1998 
deputy director general for operations 
at Malaysia's ministry of domestic trade 
and consumer affairs—has been 
named director of operations at trade 
body the Recording Industry Assn. of 
Malaysia (RIM). Ghazali acquired his 
Demolition Man nickname during 20 
years of anti-piracy activity for both the 
ministry and the Malaysian police. 
RIM has been without a director 

of operations since the resignation 
of Tuan Zainal—a former police 
chief in Kuala Lumpur—some 18 
months ago. 

Ghazali says, "I have been fighting 
piracy for so many years now that the 
enforcement and protection of intel-

lectual property has become an inte-
gral part of me—it's in my blood." 

Earlier this year, following dire 
warnings from RIM chairman Tony 
Fernandez about the crippling effect 
that Malaysia's 50% music piracy rate 
was having on the local music business, 
the government announced it would 
treat the problem as a national crisis 
(Billboard, April 21). Since then, there 
have been a number of moves against 
pirates, including a ban on sales of all 
CDs at open-air night markets—key 
outlets for the counterfeiters. 

Ghazali says that the ban (Bill-
board, Aug. 18) "represents a mile-
stone in the war against piracy," but 
adds, "The fight is not over. I will 
work closely with various ministries, 
local authorities, and police in put-
ting an end to music piracy in all 
complexes. [I will] also crack down 
on piracy at the distribution and 
manufacturing level." 

NEWSLINE... 
David Walker, chairman of the U.K.'s Handle Group of Companies, died of a 
heart attack Aug. 29. He was 57. Manager of veteran British rock act Status 
Quo for the past 12 years, Walker also helmed the careers of '70s glam rock-
ers the Sweet and rock/R&B crossover act Roachford, among others. He was 
a founding member of the British Music Industrylhists charity and a founder 
of the Music Managers Forum (MMF), launched as the International Man-
agers Forum in 1992. MMF general secretary James Fisher recalls first deal-
ing with Walker in the 1970s, when the former worked at the Sweet's label, 
RCA. "I knew David very well over many years," Fisher says. "He could be a 
tough negotiator, and he was very much respected in the business. We were 
all extremely sad to hear the news." In addition to his artist-management 
interests, Walker's London-based Handle Group includes a leading recruit-
ment agency for the music, entertainment, and media industries. Walker's 
funeral took place Sept. 5. He is survived by his wife, Kim, and two children. 

TOM FERGUSON 

The global music industry is poised for a downturn, according to a market 
overview from analysts at London-based bank ABN-AMRO. The report forecasts 
a global industry decline to $36.3 billion in 2001, down 1.7% in value from last 
year. International Federation of the Phonographic Industry figures for 2000 
showed the value of the industry down 1.3% from 1999. ABN-AMRO had pre-
viously forecast a 0.6% decline in global value for 2001, but mid-term reports 
from major markets suggest that the decline will be "more pronounced than 
expected," according to ABN-AMRO media analyst Helen Snell. ABN-AMRO 
has downgraded its forecasts for the full year for Germany, Japan, and North 
America and upgraded those for France and the U.K. EMMANUEL LEGRAND 

Pete Townshend will receive the BMI President's Award Sept. 
12 in London, at the organization's annual dinner honor-
ing writer and publisher members of the U.K.'s Perform-
ing Right Society. It will mark the first time that the BMI 
accolade has been presented to a non-American musician; 
previous recipients include Alabama and Gloria Estefan. 

The Who guitarist is being recognized for outstanding achievements and con-
tributions to the music industry. BMI president/CEO Frances Preston will 
make the presentation. The annual London dinner recognizes PRS/BMI reper-
toire receiving U.S. broadcast exposure. LARS BRANUM 

Zomba Records is taking over the Scandinavian marketing of U.K. metal label 
Music for Nations previously handled by Music Network Records Group in 
Stockholm. Music for Nations acts include Scandinavian bands El Caco and 
Hardcore Superstar. The first release under the deal is Entombed's Morning 
Star, out Sept. 3. KAI R. LOFTHUS 

German music-TV channel Viva Media reported a loss of $5.1 million in the first 
six months of this year, due to costs associated with expansion. Since July 
2000, the Cologne-based company has expanded into Poland, Switzerland, 
Austria, Hungary, and Italy. The company forecasts sales of $59.2 million and 
a return to profitability for the fiscal year 2001. WOLFGANG SPAHR 

RECORD COMPANIES: Costas 
Bourmas is named managing 
director of Universal Greece, 
based in Athens. He was manag-
ing director of MINOS-EMI. 
Mike Storey is named market-

ing director of Europe, Middle 
East, and Africa for Walt Disney 
records, based in London. He was 
head of marketing at Universal's 
Vision Video label. 

Prescott Price is promoted to 
senior VP/financial controller for 
the EMI Group, based in New 
York. He was chief financial offi-
cer for EMI Recorded Music Asia 
in Hong Kong. 
Swee Wong is promoted to VP 

of finance/operations for BMG 

Entertainment Asia Pacific. He 
retains his duties as managing 
director, ASEAN region. 

EMI:Chrysalis promotes Rebec-
ca Coates and Iona Hames to the 
positions of media director and 
head of press, respectively. The 
London-based Coates was director 
of promotions. Hames was senior 
press officer. 

MUSIC RETAILING: Borders Books 
& Music U.K. has named Rob 
Farnworth as regional manager 
for Borders Books Music Cafe 
superstores in the North of Eng-
land and Scotland. He was area 
manager for mobile-telecom 
chain the Link. 
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Koizumi Eases Suspicious Minds With Elvis Tribute 
Japanese Prime Minister Contributes Liner Notes To BMG Funhouse Collection Of His Favorites 

BY STEVE McCLURE 
TOKYO—With his tousled mane of 
hair, charismatic personality, and 

unprecedented outspokenness, Japan-

ese premier Junichiro Koizumi seems 

to have taken a few cues from his idol, 

Elvis Presley. 

Since becoming prime minister in 

April, the charismatic Koizumi has 

become a political pop idol. High-

school girls snap up Koizumi posters 

and key-chain holders as good-luck 

charms. His personal Lion Heart e-
mail magazine has attracted more 
than 1 million subscribers since its 

June launch, and he enjoys the high-

est popularity rating of any postwar 

Japanese prime minister. 

Now he has lent his name to a col-

lection of his favorite Elvis recordings. 

Junichiro Koizumi Presents My 
Favorite Elvis Songs debuted at No. 4 
on the Japanese album chart Aug. 29, 

just one slot behind Mariah Carey's 

Glitter. Released by BMG Funhouse 
Aug. 22, the 25-track album is rapid-

ly approaching the sales target of 

150,000 copies, according to the label. 

Proceeds from the album's sales are 

going to various charities. 

"Since I took office [as prime min-

ister], I have been so busy that I lit-

erally have no time for sleep," 

Koizumi wrote in a recent message 

to the Elvis Presley Fan Club Japan 

Web site. "But on weekends, when I 

find time to go back to my private 

home, I listen to Elvis songs. His 

voice eases my fatigue." 

While some suspicious minds 

may think that Koizumi is merely 

using Presley to broaden his politi-

cal appeal, the prime minister is a 

longtime fan who says he wants 

young people to discover the man 

from Memphis and his music. 

"Elvis will be remembered forever 

and so will his songs," Koizumi writes. 

"We should share this legacy with 

many more people, not just Elvis fans. 

More especially, we should teach the 

younger generation about this '50s-

generation singer who was our hero." 

Koizumi calls himself a henjin, or 
eccentric. Although he is a third-gen-

eration conservative politician, he has 

adopted an unconventional political 

style, appealing to the public over the 

heads of Japan's all-powerful bureau-

cracy and promising radical political 

and economic reform. 

"He's our most human and popu-

lar prime minister," says BMG Fun-

house strategic marketing manager 

Katsumi Miyata, who oversaw the 

album project. 

Koizumi—whose Aug. 8 birthday 

is the same as Presley's—says he's 

been hooked on Presley's music ever 

since hearing "I Want You, I Need 

You, I Love You" as a teenager. Along 

with his brother Masaya, he has 

been a leading member of the Japan-

ese Elvis fan club. In 1987, he rep-

resented Japan's political world at 

the unveiling of a bronze statue of 

Presley in Tokyo's trendy Harajuku 

district, and in 1999 he wrote the 

liner notes for the Japanese edition 

of the Artist of the Century compi-
lation. Koizumi also wrote the liner 

notes for Junichiro Koizumi Pre-
sents My Favorite Elvis Songs. 

Japanese prime ministers are not 

noted for their love of rock'n'roll. Like 

most Japanese above a certain age, 

their musical tastes generally run 

toward the soppily sentimental ballads 

known as enka, whose staple subject 
matter is doomed or unrequited love. 

In fact, there aren't any out-and-out 

rockers on Junichiro Koizumi Pre-
sents My Favorite Elvis Songs. Instead, 
Koizumi's selection tends to run 

toward such big, emotional, karaoke-

friendly ballads as "I Want You, I Need 

You, I Love You," "That's When Your 

Heartaches Begin," "Can't Help Falling 

in Love," "Bridge Over Troubled 

Water," and "The Impossible Dream." 

One industry observer speculates that 

the fact that Koizumi and his wife 

divorced in 1982 may be the reason 

there are so many sayonara songs on 
the album. 

Koizumi achieved his own impos-

sible dream April 24 when, after sev-

eral unsuccessful attempts, he was 

elected president of Japan's ruling 

Liberal Democratic Party, thus auto-

matically becoming the nation's 

prime minister. 

'We had wanted him to do some sort 

of Elvis-related project, but the idea 

didn't seem to have much popular 

appeal," says Miyata. "But when he be-

came prime minister, things were dif-

ferent. There was a lot of pressure from 

the fan club for Koizumi to do some-

thing [to publicize Presley's music]." 

Miyata says that the project got 

rolling in June, thanks in large part to 

Masaya Koizumi's liaison work BMG 

Funhouse got the necessary clearances 

through BMG's offices in the U.S. and 

Germany, including getting the OK for 

the album's cover art, which features a 

photo of a smiling Koizumi superim-

posed next to an image of Presley dat-

ing from 1960. 

BMG Funhouse president/CEO 

Hidehiko Tashiro has even written a 

letter to U.S. President George W. 

Bush, asking Bush to give his blessings 
to the project and describing the 

album as a unique milestone in U.S.-

Japan cultural relations. 

It's hard to imagine what the King 

would have made of it all. 

Hot Chocolate and Tee? The fifth annual Golf Tournament & Country Club Day, 
staged by the U.K.'s music, video, entertainment retail, and branded-goods 
industries, raised more than £22,000 ($32,000) to fight anti-piracy activities. 
The money raised from the event, held Aug. 23 at Foxhills in Surrey, will go 
directly to the British Phonographic Industry's Anti-Piracy Unit, the Federa-
tion Against Copyright Theft, and the Anti-Counterfeiting Group. Members of 
the Virgin Records team collected the British Assn. of Record Dealers trophy 
from former Hot Chocolate vocalist Errol Brown. Pictured, from left, are 
John Willcox, Brown, Ian Collins, and Adam Wilkinson. 

Australian Industry Mourns Two '70s Rockers 
BY CHRISTIE ELIEZER 
SYDNEY—The Australian music 
industry is mourning two veteran 

singers from the domestic rock scene 

who died in the same week. 

Graeme "Shirley Temple" Strachan, 

49, of '70s rock band Skyhooks, died 

Aug. 29 after the helicopter he was 

piloting veered into a cliff near his 

Queensland home. And on Sept. 2—a 

day before his 50th birthday—Ted 

Mulry, who fronted the Ted Mulry 

Gang, passed away in hospital after a 

long battle with cancer. 

Both were typical of the larger-

than-life larrilçins (an Aussie term for 

a lovable rogue) that emerged from 

Australia's pub-rock scene in the 

'70s, when the music began to find 

its own distinct identity. 

The Skyhooks played a major role 

in this cultural change. The band 

was the first to get songs that name-

checked local landmarks played on 

radio and, with its glam makeup, it 

was the first band to capitalize on the 

advent of color TV. The group's first 

two albums, Living in the 70s (1974) 

and Ego Is Not a Dirty Word (1975), 
sold 500,000 units between them 

Down Under. It was an unprecedent-

ed feat for a local band—especially 

as six tracks on the debut were 

banned from radio airplay thanks to 

such titles as "You Just Like Me 'Cos 

I'm Good in Bed" and "Motorcycle 

Bitch." Their success was the salva-

tion of their newly formed but strug-

gling label, Mushroom Records. 

Strachan, a surfer and former car-

penter whose curly locks gained him 

the nickname "Shirley Temple," had a 

cheerful brattiness that struck a chord 

with suburban teen audiences. The 

band scored hits with "Horror Movie" 

and "All My Friends Are Getting Mar-

ried" (both 1975) and 'Women in Uni-

form" (1978). According to Mushroom 

founder and former Skyhooks man-

ager Michael Gudinski, Strachan "sold 

those songs to the public. Shirl lived 

his life to the fullest, whether it was 

being in a band, sailing, or flying." 

After quitting the band in 1978, 

Strachan remained a household 

name on radio and lifestyle TV 

shows. The surviving Skyhooks are 

planning a tribute concert in Mel-

bourne on an unspecified date. 

Mulry had his own musical tribute 

in March, when 22 acts—including 

INXS, Billy Thorpe, Richard Clapton, 

and Rose Tattoo—played two shows in 

a Sydney club to raise $170,000 Aus-

tralian ($90,000) for his medical bills. 

Manchester-born Mulry moved to 

Sydney in 1970 where, working as a 

bulldozer operator, he sent demos to 

publishers J. Albert & Sons. He had 

intended to be a songwriter, but 

Albert signed him to its record label. 

After two ballad hits, he formed the 

Ted Mulry Gang and scored big in 
1972 with a rocked-up rendition of 

the 1919 song "Darktown Strutters 

Ball." A journeyman boogie outfit, 

the Gang toured endlessly, building 

a huge domestic following and reach-

ing platinum with such albums as 

Struttin' and Steppin' Out (both 
1975, on Albert), before moving to 

Mushroom. The act stayed on the 

road until Mulry was diagnosed with 

brain tumors in July 2000. 
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Carmakers Gear Up For Music-Driven Media Campaigns 
BY BRIAN GARRITY 
NEW YORK—With music tie-ins be-
coming an increasingly crucial ele-
ment of branding and advertising 
strategies for carmakers, some auto 
manufacturers—Toyota, Ford, and 
Volkswagen among them—are ex-
panding the traditional role of music 
in their marketing efforts through a 
series of new initiatives. 

Leading the way is Toyota Motor 
Corp., which during the past two 
months has entered into broad al-
liances with Warner Music Group 
parent AOL Time Warner and Uni-
versal Music Group Vivendi Universal 
to promote its cars. Music figures 
heavily into both pacts. 
Meanwhile, Ford, looking to at-

tract the attention of younger con-
sumers for the Ford Focus, its Gen-
eration Y-targeted car, spent a 
reported $500,000 as title sponsor of 
the Detroit Electronic Music Festi-
val, held in May. It also served as a 
sponsor for this summer's Area: One 
tour, which was headlined by Moby 
and featured such acts as OutKast, 
Incubus, and Nelly Furtado. 
Another carmaker, Volkswagen, 

is now operating a streaming radio 
station on its Web site (Billboard, 
April 14). The Internet radio offer-
ing, RadioVW, features music in the 
vein of tracks the company has suc-
cessfully used in TV advertising 
campaigns, such as Nick Drake's 
"Pink Moon." 

Explains Alan Pafenbach, group 
creative director for Arnold World-
wide, Volkswagen's advertising 
agency, "Modern marketing is not 
just about building short-term rela-
tionships with customers but long-
term relationships." 

TOYOTA PROMOTIONS 
Toyota is currently in the midst of 

a two-month, $160 million music-
centered marketing campaign with 
AOL Time Warner and others to pro-
mote the 2002 Camry. As part of the 
deal, Toyota will distribute an en-
hanced CD featuring tracks by Lyle 
Lovett, the Go-Go's, Kina, and 
Earth, Wind & Fire, as well as exclu-
sive interviews with the artists. 
The enhanced CD, developed by 

Disc Marketing, also features a "virtu-
al Camry experience" and links to 
Toyota.com, the artists' Web sites, and 
the sites of the other partners involved 
with the promotion, including Condé 
Nast Publications and MSN. 
The enhanced CD is available begin-

ning Sept. 25 at Wherehouse Music 
and participating Macy's locations for 
a suggested donation of $ 1. Proceeds 
are expected to reach $500,000 and 
will go to the Camry Music Education 
Fund, which was established as part of 
the marketing campaign. The joint 

effort between Toyota and the Nation-
al Assn. for Music Education will raise 
money to assist school music pro-
grams that are at risk. 

TOYOTA 

Toyota is also contributing spon-
sorship dollars to a number of 
music-oriented TV and print events, 

including MTV's Video Music 
Awards; VH1's My Music Awards; 
Come Together: A Night for John 
Lennon, a tribute on TNT; and Time 
magazine's "Music Goes Global" 
issue, for which Toyota is the lead 
sponsor. Other AOL Time Warner 
magazines will also run special Toy-
ota advertising and music content 
in September. Steve Sturm, VP of 
marketing for Toyota Motor Sales 
U.S.A., says the music-centered 

campaign sets the bar for the future 
of marketing campaigns. 

Meanwhile, under a long-term 
alliance with Vivendi Universal 
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announced at the end of July, Toy-
ota is now the official car of Uni-
versal Studios—a deal that also 

opens the door for future promo-
tional tie-ins with the conglomer-
ate's music properties. 
Music opportunities under the 

deal include the creation of cus-
tomized compilation CDs focusing 
on a variety of retail, marketing, 
and distribution programs, as well 
as first-look opportunities for the 
use of Universal music tracks and 
film titles for use in Toyota adver-
tising and marketing. 

Launch.com Increases Focus On Live Touring 
BY RAY WADDELL 

NASHVILLE—Music Web site 
Launch.com will up the ante in its 
involvement with live music in the 
coming months. 

According to Briggs Ferguson, ex-
ecutive VP of marketing for Launch 
Media, the site has three main con-
stituents: artists, consumers, and ad-
vertisers. The focus in terms of live 
touring is trying to bring artists and 
music fans together via a vehicle that 
is attractive to corporate sponsors, 
with ticket sales and album sales serv-
ing as a lucrative byproduct. 
The next touring project for 

Launch, which was acquired by Yahoo 
earlier this year, is the upcoming 
Vibreaker tour, featuring IslancVDef 
Jam act American Hi-Fi, set to begin 
Sept. 10 in Lafayette, La. Sponsors 
include RCA, Target and Sony Screen-
blast. The tour plays 12 markets and 
runs through October, with venues 
ranging from 600 to 1,200 capacity. 

ONLINE MEETS OFFLINE 
Dave Goldberg, founder/CEO of 

Launch and now GM of Yahoo Music, 
says live music was a focus for Launch 
even before its involvement in Warped. 
"We identified a real value for adver-
tisers and sponsors in having a pres-
ence at concerts," Goldberg says. "For 
us, our involvement was driven by 
requests from advertisers having diffi-
culty reaching music consumers at 
offline events and concerts." 
• Launch's heavy involvement (in-
cluding an ownership role this year) 
in the Vans Warped tour this summer, 
which saw ticket sales increase by 
35% in a tough touring market, pro-
vides strong evidence of the impact 
the Web can have on the right tour, 
according to Ferguson. 

"The tour market overall this year 
has been relatively weak, and the 
Warped tour lineup had few big-name 
acts going in," says Ferguson, who 
admits that, as a former marketing 
executive at EMI, he was once uncon-
vinced about the marketing clout of 
the Internet "I had always been a lit-
tle skeptical of the Internet, mostly 

because I figured it would take more 
time to get it off the ground enough 
to have some impact." 
The boost in Warped attendance 

helped change his mind. "Given most 
of the overall promotional activities 
were the same and ticket sales were up 
35%, we feel like a good chunk of that 
can be attributed to online activities." 

launch sent out about 12 million e-
mail blasts prior to the tour in a "very 
targeted" approach as to timing and 
demographic, Ferguson says. As the 
tour progressed, follow-up e-mails 
were sent out to build awareness. Fol-
lowing the e-mails, ticket sales would 
jump by as much 
as 20% the follow-
ing day in a given 
market" 
With that in 

mind, Launch 
plans to step up 
touring activity, 
starting with 
Vibreakers. "Ideal-
ly, we want to 
exclusively spon-
sor tours, working 
with the tour pro-
ducers and artists, 
to take responsi-
bility for helping promote the tour," 
Ferguson says. Methods include "e-
mails, contesting, creating a tour pres-
ence on our site, 
all to help sell tick-
ets and create 
awareness among 
the fan base." 

Connecting cor-
porate America with these artists and 
tours is also part of the Launch pro-
gram—not always an easy task. 
"Artists have very specific needs, and 
corporate America has specific needs 
and time lines, and they usually don't 
match up at all," Ferguson notes. "At 
the same time, bands are concerned 
with not looking like they've sold out. 
We've been pretty good at developing 
programs that bring these two 
together in a happy medium through 
shuttle diplomacy." 

Hooking up American Hi-Fi with 

Launch via the Vibreakers tour "con-
nects all the dots" for the band, 
according to Livia TorteIla, senior 
director of marketing for Island. "It's 
great to have a savvy new-media part-
ner like Launch for American Hi-Fi's 
first headlining tour," she says. "The 
Internet has always been a priority for 
American Hi-Fi. They offered down-
loads early on, and they advertise in 
new-media magazines, and these guys 
manage their own Web site." 

Island's own marketing plan will be 
supplemented by Launch's online 
activity for American Hi-Fi. "We've 
been developing a strong e-team for 

them since the 
beginning," Tortel-
la says. The band's 
first album has 
scanned more than 
310,000 copies, 
TorteIla says, pro-
pelled by a strong 
single, "Flavor of 
the Weak." 
Surrounding 

the tour, Island will 
utilize its street 
team and kick off 
extensive co-op 
programs with re-

tail beginning in September, with 
cable TV advertising buys tied in with 
retail. "We'll also have a lot of [point-

of-purchase] mate-
rials for independ-
ent retailers. They 
were with us from 
the beginning, and 
we want to go back 

to them with this." 
From the Launch camp, expect 

another e-mail onslaught. "We'll be 
reaching 1 million fans open to Amer-
ican Hi-Fi music," Ferguson says. "We 
will also create offline activities and 
special events in six of these markets, 
including giveaways and meet-and-
greets, Fender guitar giveaways, and 
RCA MP3 players." 

After-parties at certain venues will 
include retail, radio, and sponsors. 
A new American Hi-Fi single, 
"Another Perfect Day," will be deliv-
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ered to pop radio Sept. 17. TorteIla 
says the tour is a priority for this 
band, and the association with 
Launch adds fuel to the fire. 
"Launch is a very strong online con-
tent magazine that cares about 
music and likes to be associated with 
up-and-coming bands." 

STILL WARPED 
While Launch divested its owner-

ship in the Warped tour following its 
acquisition by Yahoo, Launch will still 
be involved in the franchise in lining 
up sponsorships for the next two 
years. A new tour, Warped Inside, will 
feature New Found Glory and corpo-
rate partners Target, Nikon, and 
PlayStation 2. The tour is set for late 
October/early November. 
"What we're trying to do (with the 

tours) is expand and increase aware-
ness for these bands," Ferguson says. 
"We're partnering on tours like this to 
create an event that brings in revenue 
partners; awareness events include a 
presence on Launch." 

Ferguson says Launch generates 
more than 6 million unique visitors 
each month, and once the site is fully 
integrated with Yahoo, its reach will 
expand exponentially. 

"The Internet is a targeted, highly 
effective marketing tool, just one step 
down from television," Ferguson says. 
"This is a powerful resource for artists 
and record labels. It's still early, but the 
Warped tour is a good example that 
this stuff is working. If this can sell 
tickets to a tour, it sure as hell ought to 
be able to sell some albums." 

Both Vibreakers and Warped Inside 
are brief but hard-hitting tours. Gold-
berg says, "These smaller tours are a 
great way to hit a really good audi-
ence with a smaller budget and 
smaller time commitment, while 
remaining very targeted at a really 
good demographic." 

Goldberg says Launch will contin-
ue to step up its involvement on the 
touring end of the business. "It's not 
genre-based—we hope to extend this 
into electronica, rock, and even teen-
pop going forward." 
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Of Independents. 
BLUFF CITY NUGGETS: One of the 
pleasures of going on vacation is 
curling up with a good book and 
some great music. Declarations of 
Independents—which has long been 
a fan of such garage-rock compila-
tions as Nuggets, Pebbles, and Back 
From the Grave—spent some sum-
mer days off with a groovy new book 
and CD about Memphis' rock'n'roll 

obscurities. 
A History of 

Garage and Frat 
Bands in Memphis 
1960-1975 and its 
companion book, 
Ron Hall's Playing 
for a Piece of the 

Door, are the latest from Shangri-la 
Projects, the multimedia offshoot of 
Memphis' wonderful indie retail 
store Shangri-la Records. Two years 
ago, Shangri-la produced a CD, 
book, and film devoted to Will Roy 
Sanders, guitarist for the Bluff City 
blues band the Fieldstones. 
The new garage-rock packages 

look at some Memphis musicians 
who operated far outside the city's 
higher-profile rockabilly, blues, and 
R&B scenes. The 15-track CD fea-
tures a diverse lineup of exciting 
unknowns, including the stomping 
Flash & the Casuals (which featured 
latter-day promotion ace Dave 
"Flash" Fleishman), instro-rockers 
the LeSabres and Jimmy Tarbutton 
& the Memphis Sound, and blue-
eyed soulsters the Rapscallions. 
There isn't a duff cut in the lot. 

Hall's book, which begins with 
an amusing reminiscence about 
his own very brief garage- rock 
career, covers both Memphis icons 
like Big Star, the Box Tops, and 
the Gentrys, as well as their long-
forgotten brethren. It's a deeply 
researched trove of arcana: For 
instance, we never knew that our 
friend Jon Hornyak, president of 
the Memphis chapter of the 
National Academy of Recording 
Arts and Sciences, was once a 
member of the '60s garage acts the 
Collection and Interstate 55. 

Shangri-la celebrated the re-
lease of its latest book and CD 
Sept. 1 with a gig at the store's 
parking lot, featuring local legend 
Jim Dickinson and the vintage 
garage act the Castels. 

SHANGRI-LA 
PROJECTS 
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BLUESOLOGY: Producer/songwriter 
Jon Tiven—whose 1999 Wilson 
Pickett album It's Harder Now won 
two W.C. Handy Awards and cap-
tured a Grammy nomination—has 
a couple of forthcoming projects of 
note. He produced the just-released 
Larger Than Life, the SpinArt debut 
of former Flag Waver the Michael 

Hill Blues Mob, while No Johnsons 
Are Better Than One!, a meeting of 
bluesmen Syl Johnson and Jimmy 
Johnson, is due on Evidence. liven 
is also label-shopping an album by 
vocalist Ellis Hooks. 

FLAG WAVING: The Los Angeles-based 
band Idaho has gone through a vari-
ety of incarnations during its decade 
in existence, but its latest release, Lev-
itate, due Oct. 2 on its own Idaho 
Music imprint, finds core member Jeff 
Martin virtually going it alone. 

"I've wanted to make records by 
myself for a while, but didn't have 
the confidence to do it," Martin says. 
"I've always wanted to have people 
around to help realize this live. I 
finally said, 'Screw it.' " 
Martin—who began the band in 

partnership with his old friend John 
Berry, now head of Idaho Music— 
plays almost all the instruments for 
the 11 moody, affecting songs on Lev-
itate, which will appeal to fans of such 
slow-burning groups as Low. He's 
joined on four songs by drummer 
Alex Kimmel, an Idaho fan who had 
never played with Martin before. 
"He e-mailed me, and I could tell 

he was probably very good," Martin 
says of Kimmel. "I had him come over 
and play a little bit, and it worked." 

Martin says that the act of creating 
the album by himself represented a 

break with the methods he had used 
in the past: "This record was done 
very quickly. Normally I methodical-
ly go over stuff, and it becomes less 
from the heart. I had only about two 
months to do it, which for me was 
nothing. I felt like I had to squeeze 
blood out of myself." 

Idaho is still a band in its live incar-
nation. Martin says he is currently 
rehearsing with Berry and another 
longtime collaborator, Doug Smith, 
for a U.S. tour that begins Sept. 20 at 
the Bottom of the Hill in San Fran-
cisco. After a month in the U.S. and 
Canada, Idaho will hit Europe for 
October and November dates in 
Switzerland, Germany, Denmark, 
Sweden, France, and the U.K. 

Razor & Tie 
Relaunches 

IV-Linked Site 
BY BRIAN GARRITY 
NEW YORK—Direct marketers of as-
seen-on-TV music compilations are 
using the Web to attract consumers 
who are interested in the CDs but don't 
respond to phone sale offers. 

Latest case in point: Razor & Tie 
Direct, the direct-marketing arm of 
label Razor & Tie Entertainment, has 
just relaunched MusicSpace.com in 
response to mounting traffic and 
increasing e-commerce sales. 

Razor & Tie Direct has enjoyed suc-
cess in recent years with a series of TV-
promoted compilations, including 
Monsters of Rock, Monster Ballads, 
Monsters of Rap, and C,oin' South. 

But it's not just Razor & Tie prod-
uct being offered on the site. The 
company is also billing Music-
Space.com as "the only online store 
dedicated to as-seen-on-TV music 
compilations" and selling other TV 

compilations that it thinks match well 
with the MusicSpace.com product 
mix. Titles for which it is providing 
marketing and media services include 
the best-selling Now series. 

Razor & Tie new-media director 
Edith Bellinghausen says, "We want to 
get the consumer used to the idea that 
'If I see it on TV I can go online and 
get it at MusicSpace.'" 
More than 150 titles are being 

offered through the site, with ful-
fillment provided by DataPak Ser-
vices of Michigan. 

The Web has proved to be an effec-
tive element of Razor & Tie's direct 
marketing efforts. Bellinghausen says 
e-commerce accounts for close to 30% 
of the company's sales. The company 
claims more than 1 million page views 
per month at MusicSpace.com and 
says it will sell more than 100,000 
compilation CDs via the Web this year. 

Razor & Tie launched the site two 
years ago to give consumers an al-
ternate way to respond to TV com-
mercial offers if they didn't want to or 
couldn't buy the album via the phone. 
The company's Web address is shown 
onscreen in the TV spot every time the 
800 number appears. Bellinghausen 
says, "There are always going to be 
people who see the commercial but 
never pick up the phone." 

Razor & Tie executives say that each 
month the number of online buyers 
grows and that the Web can account 
for as much as 10% of sales for a par-
ticular title. For certain collections 
that target younger, more Web-savvy 
consumers, like the early-'90s dance 
collection Pulse, the Internet accounts 
for close to 50% of the line's sales. 
The new site will feature TV spots 

created for the compilations, audio 
samples, reviews, contests, and trivia. 

NEIAISLINE. 
CDnow is moving most of its functions from Fort Washington, Pa., 
to the New York City headquarters of BeMusic Direct, the 
Bertelsmann unit that comprises the e-tailer and record club BMG 
Direct. CDnow's interactive, business development, marketing, legal 
and business affairs, content and creative, market planning and 
analysis, and finance functions will shift to New York; the techni-
cal team will remain in Pennsylvania. The customer-service divi-
sion will be consolidated with that of BMG Direct in Indianapolis. 
Employees in Pennsylvania have been alerted to the move. There 
will be layoffs resulting from a duplication of functions, according 
to a source. BeMusic Direct, which is overseen by president/CEO 
Stuart Goldfarb, is part of the Bertelsmann music-services group 
BeMusic. The move is seen as a way to create efficiency by placing 
BeMusic Direct closer to the company's other online services, labels, 
and businesses. CAROLYN HORWITZ 

Red  Distribution has signed an exclusive North 
American distribution deal with Silverline 
Records, one of three labels within 5.1 Entertain-
ment Group, a Los Angeles-based producer of 
DVD-Audio product. Under the three-year deal, 
Red will distribute up to 50 DVD-A titles from Sil-
verline, including Swingin' for the Fences by Gor-
don Goodwin's Big Phat Band, Abulum by Glenn 
Phillips, and Devotion by Aaron Neville. Red already has a deal with 
5.1 label Immergent. ERIK GRUENWEDEL 

Absolut, the Sweden-based vodka distiller known for its artistic adver-
tisements, is kicking off a magazine campaign in September featur-
ing classic rock-album cover art juxtaposed with Absolut bottles. 
The first group of ads will be based on the art from David Bowie's 
Aladdin Sane (Virgin, 1973), the Velvet Underground's The Velvet 
Underground and Nico (Verve, 1967), Judas Priest's British Steel 
(Columbia, 1980), and John Lennon & Yoko Ono's Two Virgins 
(Apple, 1968). TROY CARPENTER 

MP3.com has named Robin Richards chairman/CEO. He replaces 
Michael Robertson. who recently exited the company following the 
official acquisition of the music portal by Vivendi Universal. Robert-
son has reportedly taken a senior post at software developer Lin-
dows. In addition, he will remain a consultant to Vivendi. Richards 
has been MP3.com president since 1999; before that, he was man-
aging director of Tickets.com. CAROLYN HORWITZ 

Zomba Music Group has settled its copyright-infringement suit 
against MP3.com. Terms were not disclosed. As part of the settle-
ment, Zomba has agreed to license content to MP3.com for use in the 
My.MP3.com locker service; the unauthorized use of the label group's 
content in the service had prompted the lawsuit. Zomba filed suits 
on behalf of its labels and publishing unit last year in U.S. District 
Court for the Southern District of New York, seeking maximum 
statutory damages of $ 150,000 per alleged willful infringement (Bill-
board Bulletin, Sept. 13, 2000). Previous settlements over 
My.MP3.com have resulted in more than $50 million for Universal 
Music Group (a unit of Vivendi Universal, MP3.com's new parent) 
and about $20 million each for the other majors. BRIAN GARRITY 

Navarre and ValueVision International are to sell their stock in Net-
Radio to New York City-based media company the Advisory Board, 
according to the Web firm. The shares, representing 60% of out-
standing NetRadio stock, will be sold for $ 1.05 each. Navarre will 
also sell a note representing debt owed to it by NetRadio in the 
amount of $3.1 million to the Advisory Board for $ 1.1 million. The 
Advisory Board has also agreed to buy up to $ 10 million in NetRadio 
shares—enough for the Web firm to maintain cash of $7 million, 
keeping it in compliance with Nasdaq listing standards. 

CAROLYN HORWITZ 

CUC eye 
Loudeye Technologies has launched a private-
label Internet radio product, Loudeye Radio. 
Loudeye will offer the application to e-tail-
ers, portals, and terrestrial radio companies 
as a custom-branded streaming radio service. 

Programming will be customized for each licensee and will feature 
Loudeye on-air personalities. BRIAN GARRITY 
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MERCHANTS&MARKETING 

Track. 
HEARING VOICES: Borders Books & 
Music is launching Original Voices, a 
developing-artists program that will 
have a longer commitment than many 
such promotional vehicles. 
As part of the program, which 

begins in October, five artists will gar-
ner increased exposure throughout the 
holiday selling season, says Len Cosi-
mano, VP of merchandising for mul-
timedia for the 345-unit chain. "We 
want to use the program to build long-
term relationships with our customers 
and the artists." 

Borders hopes to become known as 
the place to go when those artists 
release new albums and to be regard-
ed among artists as the chain that was 
early in stepping out and supporting 

them. The first Original Voices artists 
are Bilal, Nildta Costa, David Garza, 
Shea Seger, and Jubilant Sykes. 

Emily Mathews, marketing coordi-
nator at the chain, explains that in 
addition to long-term slots at listening 
posts, the chosen artists will be pro-
filed in Inside Borders, the chain's in-
store magazine, and receive exposure 
through window clings, in-store play, 
and print advertising. Cosimano says 
that the advertising program, which is 
not yet finalized, may encompass 
weekly alternative newspapers and 
leading local newspapers. 

Also. Borders plans to do in-store 
signings with the featured artists and 
to designate them as Original Voices 
artists on their divider cards. "That 
way, after their time in the program is 
done," Mathews says, they will still be 
associated in stores with the program. 
She says that Borders will also use 
some short-term sales tools to market 
the programs, such as value-added pre-
miums on some of the artists. 

Borders is also exploring the possi-
bility of a partnership with a cable 
channel. The chain will feature the 
artists in its holiday catalog and 
brochures, which, Mathews reports, 
in addition to being distributed in 
stores, get an additional 2 million 
impressions through mailings. 

Cosimano says that Borders staffers 
selected artists after reviewing sub-
missions by labels. He reports that 18 
titles were submitted, which the staff 
voted on after narrowing that number 
down to 12. Cosimano adds, "We want-
ed a diverse group of artists." 

While it is diverse, four of the artists 
fit the industry's perception of what 
Borders is good at selling. But Bilai is 
a hip-hop artist, something Borders is 
not generally known for. Cosimano 
says that Borders will be able to sell 
that product "as long as we don't try 
to take on the whole hip-hop/urban 
genre and we choose only one artist 
from the genre to focus on." 

While the initial offerings are all 
from major labels, Cosimano says that 
independents can participate as well. 
He declines to discuss the cost, al-
though label sources peg the price tag 
at about $15,000. "Whatever money 
spent is invested in advertising and 
marketing," Cosimano says. "This isn't 
a price-and-positioning program." 

Every chain in the business has a 
developing-artists program, but occa-
sionally chains have tried to go beyond 
the usual buy-it-and-try-it programs— 
and have met with mixed results, 
Retail Track pointed out to Cosimano. 

In response, Cosimano says that 
Borders already has a track record with 
the program, since it comes from the 
book side of the chain's business. Orig-
inal Voices initially featured first-time 
authors or ones who had more than 
one book out but were unheralded, 
Cosimano explains. He says the pro-
gram's "great turnout" prompted Bor-
ders to do a "musical equivalent." 

Also, Cosimano says, the buy-it-and-
try-it programs don't build a relation-
ship with the consumer and artist, as 
Original Voices is designed to. And 
with the initiative, the chain is not only 
staying behind a title for a long period 
of time, but it is "saying why the artists 
are important." 

TEST MARKETING: Tower Records/ 
Video/Books is testing an everyday low-
pricing strategy in its three Boston 
stores. According to sources, the mer-
chant is advertising all CDs at $15.99, 
in a test that is being closely watched 
by competitors across the land. 

A NEW VIRGIN: The Virgin Entertain-
ment Group will open a 25,000-
square-foot Megastore Sept lin Mock-
ingbird Station, a recently developed 
"urban village" in Dallas (see Picture 
This, page 70). The store will carry 
about 250,000 music titles, 20,000 
movie titles, and 2,000 multimedia 
software titles for PC, Macintosh, and 
Sony PlayStation and will feature a 
large specialty book section. 

Judy & David Take Tunes To U.S. 
Children's Group Aims To Widen Duo's Audience With TV Show, CD Sampler 

BY MOIRA McCORMICK 
CI IICAGO--With a popular preschool 
TV show on Canadian cable channel 
YTV, a Juno Award, and a number of 
critically acclaimed albums, Toronto-
based husband-and-wife duo Judy & 
David are one of the highest-profile 
kids' acts north of the border. 

And, with imminent releases on the 
Children's Group label—Beanstock 
and Red's in the Hood, the third and 
fourth albums in their innovative 
series "Once Upon a Tune"—Judy & 
David (whose last name is Gershon) 
are making a concerted effort to secure 
a U.S. audience. 

The series weds the Gershons' orig-
inal, multi-genre music to their 
humorous, imaginative retellings of 
classic fairy tales. Beanstock, which 
features Juno-winning vocalist Jann 
Arden, is a Woodstock-flavored Jack 
and the Beanstalk, while Red's in the 
Hood refits Little Red Riding Hood 
with hip-hop trappings. The series' first 
two releases were ColdiRocks (a take 
on Coldilocks and the Three Bears) 
and PIgMania (The Three Little Pigs.) 

The duo is working to increase vis-
ibility by pitching its TV series, Judy & 
David's Boom Box, to U.S. TV. Also in 
the works is a unique CD sampler fea-
turing material from all four "Once 
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Upon a Tune" releases, set for U.S. dis-
tribution in first-quarter 2002. 

According to Denise Corbeil, sales/ 
marketing director for the Children's 
Group, the sampler will be given away 
via the Children's Group Web site, 

starting Oct. 1. The Children's Group 
expects to distribute 2,500 copies. "It's 
the critical marketing component for 
us this time around," she says. "Espe-
cially now that there are four releas-
es—it's officially a series." 

Initially, the label will target the 
giveaway exclusively at Canadian me-
dia, including daily newspapers and 
regional family publications. It expects 
to target U.S. media early next year. 

Corbeil says retail initiatives are in 
the planning stages, with intentions to 
"use the sampler to enhance the pric-

ing and positioning of the albums and 
hopefully drive retail sales." 

David Gershon likens the sampler 
to an "audio trailer." "We originally 
wanted the samplers to feature one 
track from each of the four albums," 
he says. "But we realized that a sam-
pler with a single song from each al-
bum just wouldn't capture them. We 
decided to do the audio trailer—each 
of the four sampler tracks encapsulates 
the whole story, like a movie trailer, 
with 20-30 seconds of each song." 

Each of those tracks runs approxi-
mately six minutes on the promotion-
al release, titledJudy &David's 4-Pack 
Sampler—A New Spin on Classic Chil-
drens' Stories. David notes that all four 
albums are enhanced CDs and that 
when the animated portion is played 
on a computer, snippets of the other 
releases are included as well; the sam-
pler is also enhanced. 

Diane Sahadeo, a store manager at 
independent Toronto-based educa-
tional toy and book chain the Lion, the 
Witch, and the Wardrobe, says, "Judy 
& David are one of our best audio sell-
ers—we can never keep them in stock 
We've had to double their inventory 
since they won the Juno. They're not a 
hand-sell any more—people come in 
asking for them." 

A 
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MERCHANTS&MARKETING 

HOME VIDEO: Joel Goldman is pro-
moted to VP of traditional sales for 
Columbia TriStar Home Entertain-
ment in Culver City, Calif. He was 
executive director of sell-through 
sales for the Eastern region. 

DISTRIBUTION: WEA Manufactur-
ing promotes Tom Arboit to VP/ 
GM in Commerce, Calif. WEA 
Manufacturing also names David 
Wright controller in Commerce. 
They were, respectively, con-
troller and a project manager for 
Disneyland Park. 

Jeff Baker is named GM of 
home video for Eagle Vision in 
New York City. He was owner of 
JSB Marketing. 

Nail Distribution names Alicia 
J. Rose director of sales & mar-
keting and Jennifer L. Krom 
account manager in Portland, Ore. 
They were, respectively, VP of sales 
and in-house sales. 

Provident Music Distribution 
names Rusty Mitchell graphic 
designer, Anita Wilkinson staff 
accountant, and Ana Muratovic 

order fulfillment associate in 
Franklin, Tenn. They were, re-
spectively, a freelance graphic 
designer, staff accountant for 
Winnett Associates PLLC, and 
temporary assistant for Provident 
Music Distribution. 

Eddy Medora is named director of 
national accounts for Direct Source 
Special Products in Chatsworth, 
Calif. He was national account man-
ager for Walt Disney Records. 

RETAIL: Rob Willey is promoted 
to VP of planning and allocation 
for the Musicland Group in Min-
neapolis. He was VP of acquisi-
tion integration. 

NEW MEDIA: Lynda Keeler is pro-
moted to VP of interactive services 
for Sony Corp. of America in Los 
Angeles. She was VP/GM of Co-
lumbia TriStar Interactive. 

MUSIC VIDEO: Michael Hirschorn is 
named senior VP of news and pro-
duction for Viii in New York City. 
He was editor in chief of Inside.com. 

MULTI-
RETAIL EXPO MEDIA 

7,,,004,..3 Mete, MS) e etho 
colocating with BookExpo 

America 

RMX joins forces with Book Expo America to become 

RETAIL MULTI-MEDIA EXPO 
MAY 3-5, 2002 JACOB JAVITS CENTER, NYC 

RMX and BEA will be the Largest and Only Expo 
encompassing Music, Video DVD and Books in one place! 

• Over 22,500 Attendees, 

• Over 2,100 Exhibitors • Over 320,000 sq. ft. 

for more information 

www.retailmusicexpo.com 

www.bookexpoamerica.com 

e-mail Mlynch@reedexpo.com 

or call 203-840-5605 (203-840-9605 fax) 

RMX 38.3 Main Avenue Norwalk, CT 06351 

Jay-Z, Blige 
Get Extensive 
Web Exposure 
BY BRIAN GARRITY 
NEW YORK—Universal Music 
Group's Jay-Z and Mary J. Blige will 
be among the most heavily hyped acts 
on the Web in September. Both are 
being extensively promoted online 
through artist-of-the-month market-
ing initiatives between their labels 
and Internet giants AOL and Yahoo. 
MCA Records is teaming with 

AOL to promote Blige's latest album, 
No More Drama. As part of the pro-
motion, a Mary J. Blige celebrity-
programmed channel launches on 
Spinner.com Tuesday ( 11) and on 
the new Radio@AOL shortly there-
after. The channel will feature Blige 
tracks as well as selections from her 
favorite artists and from those that 
influenced her, including Aretha 
Franklin, Chaim Khan, and Sly & the 
Family Stone. 

AOLMUSIC 

AOL will host a live chat with Blige 
at 5 p.m. ET Tuesday ( 11). Elsewhere, 
AOL members will be offered exclusive 
downloads, streaming access to the 
track and the video of "Family Affair," 
a virtual photo gallery, and a retro-
spective featuring such videos as "Real 
Love," "Reminiscence," "You Remind 
Me," and "You Bring Me Joy." 

In addition, AOL and MCA are 
sponsoring a sweepstakes in which 
AOL members can win two tickets to 
see Blige perform in concert in Los 
Angeles. The winner will stay at the 
Universal Studios Sheraton, receive 
tickets to the Universal Imax Theater 
and Universal Studios theme park, 
have dinner at the Wolfgang Puck 
Cafe, and receive an autographed copy 
of Bilge's CD catalog. 

JAY-Z PROMOTION 
Meanwhile, in connection with 

the release on Tuesday ( 11) of his 
Roc-A-Fella album The Blueprint, 
Jay-Z is Yahoo's artist of the month 
for September. Under the promotion, 
Yahoo is creating a site featuring 
streaming and downloadable tracks, 
Jay-Z videos, footage from an exclu-
sive Yahoo interview with Jay-Z, a 
tour of Bassline Studios with Jay-Z 
producer Kanye West, news and 
information about The Blueprint, 
and upcoming tour dates. 

The site also provides photos, links 
to fan groups and the official Jay-Z 
Web site, and access to a live Yahoo 
chat with Jay-Z at 8 p.m. ET Sept. 26. 
Yahoo is also sponsoring a sweep-

stakes to win Jay-Z's leather jacket, 
as well as holding an auction for 
concert tickets. 
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NEW MEDIA 

Sounds. 
GETMUSIC ON TV: Universal Music 
Group's GetMusic has inked the 
first TV distribution deal under its 
previously announced aline brand-
expansion strategy. 
Cable channel MuchMusic USA 

will air videos of tracks from major-
label artists that are produced by 
getmusic.com consumers. The videos 
are created on getmusic.com with the 
Flash-based video-editing tool Video-
lab. The application allows users to 
edit together a featured artist track 
with a variety of visual elements, 
including animated images, artist 
videoclips, and user-uploaded stills. 

OIETMUS 

Once the videos are created, they 
are submitted to the site for ap-
proval. MuchMusic USA and Get-
Music will then select up to 15 
viewer-made video finalists from 
the collection of submitted videos. 
The finalists will be featured on 
MuchMusic USA's site, mmusa.tv, 
where the online community can 
vote for their favorite. 
The winning video will be fea-

tured on-air as the Viewer-Made 
Video of the Month and placed into 
regular rotation until the next 
month's video has been selected. 
The program commences this 

month with the track "Island in the 
Sun," the latest single from Geffen 
Records alt-rock act Weezer. 
MuchMusic USA recently an-

nounced an interactive program-
ming bloc that allows viewers to 
control what is shown on-air. Much-
Music USA is a subsidiary of Rain-
bow Media Holdings, a joint venture 
between Cablevision Systems and 
NBC. The channel is distributed to 
more than 40 million homes. 

FULLAUDIO TEAMS WITH MUZE: 
With its digital-music subscription 
service set to bow in the fourth 
quarter, FullAudio continues to line 
up content partners. 

In its latest pact, the company 
is licensing so-called metadata 
content from Muze, giving the 
service access to details on more 
than 240,000 albums, including 
track information, biographies, 
reviews, cover art, and streaming 
audio samples. 

FullAudio is also licensing Muze's 
Essential Artists data, which pro-
vides detailed information on more 

than 1,000 designated artists, such 
as books and videos associated with 
the act. It also links the artists to 
similar sounds and styles. 

Given that content on the serv-
ice promises to be limited, espe-
cially early on, FullAudio executives 
say that the ability to recommend 
similar artists to those sought but 
not available will be key. 

STILL ROCKING: FullAudio won't 
be the only subscription service 
provider facing content-availabil-
ity quandaries at rollout. It may 
be a while before many tracks are 
available on any for-profit Napster 
alternatives sanctioned by the 
major labels. But for fans of clas-
sic rock, some tracks may be 
available online sooner rather 
than later. 

Sensing a marketing opportuni-
ty, 15 classic-rock artists-includ- , 
ing John Cafferty and Spencer 
Davis-have formed a venture to 
rerecord previous hits, as well as 
create new tracks, and sell them 
online as digital downloads. 
The company, known as Rock-

forever.com, has entered into a 
deal with MP3.com to distribute 
more than 50 newly released live 
and in-studio rerecordings of 
established hits, in addition to live 
and in-studio recordings of cover 
songs and new material from 
member artists. Rockforever.com 
also has a deal with digital com-
merce services company Liquid 
Audio to facilitate download sales 
on the rockforever.com site and to 
distribute Rockforever tracks 
through its network. 

Rockforever CEO Charlie Schmitt 
says that the venture represents a 
way to use the Web to capitalize on 
established artist "brands" that the 
major labels have helped create but 
are no longer interested in. 
While there may not be large-

scale interest in rerecordings of 
previous hits, Schmitt argues 
that each artist associated with 
Rockforever has enough of a loyal 
core audience to make for an 
attractive niche business: "They 
have a huge fan base that is hun-
gry for new material." 
Other participating members 

include Glenn Hughes (Deep Pur-
ple. Black Sabbath), Jimi Jamison 
(Survivor). Bobby Kimball ( Toto), 
Alex Lingertwood (Santana. Jeff 
Beck). Mike Reno (Loverboy), Pat 
Travers, Joe Lynn Turner (Rain-
bow, Deep Purple), and Leslie 
West ( Mountain). 

Remix Promotions Proliferate 
BY STEVE UNMAN 
CLEARWATER, Fla.-A number of 
labels are placing their belief in 
the beat, with the increasing usage 
of online audio/video remixing 
promotions to help generate inter-
est in new albums. 

Acidplanet.com, the Web site of 
audio software developer Sonic 
Foundry, is hosting a contest to pro-
mote the Aug. 14 release of "Crystal," 
the new single from New Order. 
From Aug. 20 to Sept. 17, visitors to 
acidplanet.com who have down-
loaded Sonic Foundry's free Acid 
Xpress mixing software will be able 
to remix the track from the Warner 
Bros. act. The best "Crystal" remixes 
will be posted on New Order's official 
Web site, neworderweb.com, and will 
be submitted to the band for consid-
eration as a future release. 

Audio software developer Magix has 
launched a Web site devoted to music 
remixing called magixmusic.com. The 
company recently sponsored a remix 
promotion for another Warner Bros. 
act, Depeche Mode. Visitors to the site 
can download a special Depeche Mode-
branded player and remix "Dream On" 
and "I Feel Loved." 

Universal Music Group's (UMG) Def 
Jam is distributing PCDJ audio remix-

TRAFFIC TICKER 
Top Online Retail Sites 

Traffic In July 

1. amazon.com   20,481 
2. bmgmusicservice.com   6,874 
3. columbiahouse.com   6,289 
4. barnesandnoble.com   5,274 
5. cdnow.com   4,688 

6. walmart.com   3,391 
7. bestbuy.com   3,173 
8. bluelight.com   2,933 
9. buy.com   2,355 

10. circuitcity.com   1,936 

PERCENTAGE OF MALES 18+ 

1. buy.com   66.0 
2. emusic.com   60.9 

3. circuitcity.com   56.8 
4. bestbuy.com   55.9 
5. cdnow.com  48.2 
6. amazon.com   47.2 
7. columbiahouse.com   45.2 
8. bluelight.com   44.9 
9. walmart.com   44.8 
10. bmgmusicservice.com   43.1 

1. barnesandnoble.com   55.3 

2. borders.com   54.5 
3. bmgmusicservice.com   52.5 
4. towerrecords.com   51.5 
5. samgoody.com   48.1 
6. columbiahouse.com   47.9 

7. walmart.com   46.5 
8. amazon.com   45.9 
9. bluelight.com   45.8 
10. cuircuitcity.com   37.8 

Source: Media Metrix, 
July 2001. Sites cate-
gorized by Billboard. 
Media Metrix defines 
visitors as the actual number of users who visited each 
site, without duplication, once in a given month. Ap-
proximately 60,000 individuals throughout the U.S. par-
hcipate in the Media Metric sample. 
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ing software from Clearwater-based 
Visiosonic Ltd. A custom-branded 
PCDJ Definitely Jam Player, contain-
ing tracks from the Rush Hour 2 
soundtrack, is available for download 
at getmusic.com and will soon be 
available at deflam.com/rushhour2, 
emusic.com, and rollingstone.com. 

"The urban and hip-hop genres are 
naturals for mixing software," says 
Karen Pattani-Hanson, Island Del Jam 
senior director of new-media business 
development. The label plans to release 
three additional CDs enhanced with 
the software later this year. 

UMG DISTRIBUTING PCDJ 
The increasing popu!arity of fan 

remixing is driving such promotions. 
One led( fan site, arktikos.com/lijork, 
is devoted to homemade remixes of 
her songs. UMG eLabs president Larry 
Kenswil adds that remixing promo-
tions "help artists establish a deeper 
connection with their fans." 

Thus far, the most substantial com-
mitment to promoting remixing soft-
ware is UMG's deal with Visiosonic. 
Under the terms of the PCDJ distribu-
tion pact, UMG acquires the exclusive 
right to sell advertising inventory con-
nected to the PCDJ player, with the two 
companies sharing all revenue. The 
companies will also share revenue 
from PCDJ software upgrades, from 
PCDJ freeware to PCDJ pro versions. 

Chris Ficaro, director of sales plan-
ning and operations for GetMusic and 
rollingstone.com, says the Rush Hour 
2 soundtrack and PCDJ player are 
being promoted with banners and but-
tons on both music services. At Get-
Music, it's integrated into the content 
of the Hip-Hop Channel. "Wing and 
mixing are becoming as much subur-

ban as urban," he says. "We believe in 
more user-oriented content that lets 
our users make their own mixes." 
On July 31, Def Jam released a 

PCDJ-enhanced version of the Rush 
Hour 2 soundtrack in Australia. The 
release marks the first of several phys-
ical distribution efforts in the works. 
The software was originally slated for 
inclusion in the U.S. version of the 
soundtrack, but that rollout was 
scrapped due to production issues. 
"When the configuration changed 

from a two-CD set to a single CD, we 
ran out of time to incorporate the 
PCDJ elements," Pattani-Hanson 
notes. "The enhanced PCDJ version is 
available on UMG Web sites, and we've 
seen a lot of activity." She adds that as 
a compilation of tracks from different 
artists, the soundtrack was ideal for the 
PCDJ promotion. 

IN-STORE PROMOTION 
In-store and online testing of the 

PCDJ software for The Nile Rodgers 
MP3 Dance Club enhanced CD is in 
progress at all 11 Compact Disc World 
outlets in New Jersey. CEO David Lang 
says the promotion has been going 
well both online and with a growing 
number of in-store sales. 

As popular as fan remixing is be-
coming, consumer education is key to 
widespread adoption of remixing appli-
cations. CD World staffers are educat-
ing customers on the floor and using 
an in-store demo to drive consumers 
to the Web site. E-mails are being sent 
to dance music buyers among the 
100,000-plus CD World Club members. 
Lang says, "Our biggest challenge 

is helping customers realize [the PCDJ-
software-enhanced CD] is more than 
just a great dance music CD." 
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BY TODD MARTENS 
LOS ANGELES—Director Franc 
Roddam is talking about mods. Not 
the fashionable, scooter-riding, 
eager-to-riot British teens depict-
ed in his 1979 film Quadrophenia, 
but those who dress as if it were 
still 1964 and flock to revival 
screenings of the picture. 

"I can understand that they like the 
silk suits," Roddam says, "but I can't 
get excited about revivals. I like to 
think that people aren't looking at the 
film for nostalgia reasons, but I know 
some mod clubs do. The majority of 
people go after it because of its emo-
tional honesty—at least I hope so." 

Based on the Who's 1973 album 
of the same name, Quadrophenia 
depicts youth in all its awkward 
splendor—and that's exactly why 
Roddam is confident that Rhino 
Home Video's Sept. 25 DVD-Video 
release of the film will appeal to a 
new audience. 
The film's hero, Jimmy ( Phil 

Daniels), is, as Roddam says, "a bit 
inept," full of misguided bravado and 
attitude, and grappling with the 
issue of whether it's possible to grow 
up and hold on to your ideals. 

It is a topic that has dominated 
much of Pete Townshend's work 
with the Who. Roddam—who revis-
ited the picture for the first time 
since its release to record the DVD's 
commentary track—says he easily 
grasped Townshend's youthful vision 
because he made the film, which 
was his first, when he was 31. 

"I don't know if I would have made 
it differently if I were older, but your 
attitude changes," Roddam says. 
"There's a wonderful degree of 
nihilism in young people. What they 
do is destroy the values of the gener-
ation that came before them to create 
their own. I felt very tapped into that." 

THEATRICAL RERELEASE 
To promote the tale of teenage 

rebellion, Rhino is following a devel-
oping trend for DVD releases of 
rock'n'roll films. Like Stop Making 
Sense (Palm Pictures), Don't Look 
Back (New Video), Gimme Shelter 
(Home Vision), and MGM Home 

Rhino 
Goes Mod 
With '70s 
Classic 
On DVD-V 

Entertainment's Yellow Submarine 
and This Is Spinal Tap, Quadrophe-
nia has a short theatrical run in 
major-market art house theaters 
just prior to the DVD release. The 
remastered and remixed print is 
playing in 11 cities for one- to two-
week periods until mid-September. 
"We wanted to make people aware 

of what we had done to the film and 
give them the experience of seeing it 
in the theater," says Marylou Bono, 
Rhino senior director of marketing. 
The main benefit of releasing a film 

theatrically, video suppliers say, is to 

Road Warriors. At the Egyptian Theater in Hollywood, Rhino Home Video 
recently recreated the famed scooter rally scene from the Who's 
Quadrophenia. A special screening of the film was held to support its 
Sept. 25 DVD debut. Scooter riders, from left, are WEA national video 
sales director Mitch Mallon, Rhino senior VP Amy Schorr, Rhino senior 
director of marketing Marylou Bono, Tower Records executive assistant 
Cindy Mayes, and Tower Video product manager Mark Lowry. 

remind viewers about the film and 
generate new reviews. Blake Thomas, 
executive VP of marketing at MGM, 
acknowledges that a theatrical run 
doesn't generate added revenue, but 
says the media response more than 
justifies the cost. In addition, adver-
tising is kept to a minimum by tak-
ing advantage of the steady mailings 
that many art house theaters send to 
their loyal audiences. 
Thomas says MGM had such great 

success with the theatrical runs for 
This Is Spinal Tap and Yellow Sub-
marine that next year, the company 
is planning a similar rollout for Mar-
tin Scorsese's Band concert film, 
The Last Waltz. "For Yellow Sub-
marine, we threw a big party in Liv-
erpool and then had a smaller pre-
miere in New York," he says. "That 
gave us national and local press." 
Ron Dassa, president of retailer 

Laser Blazer in Los Angeles, says a 
theatrical run improves the sales of 
music-related films, since cult items 
don't generate huge first-week sales 
numbers like new hit movies. "Cus-
tomer anticipation isn't always great 
for these titles," he says, "but some-
thing like Stop Making Sense has 
been selling consistently. Quad-
rophenia was one of those sought-
after titles when it was on laserdisc, 
so it should be right up there." 

REACHING NEW WHO FANS 
A run in theaters can bring in a 

round of fans who may only now be 
discovering the Who. To further help 
reach a new generation of Who fans, 
Rhino has been running cross-
promotions with scooter manufac-
turer Vespa and Dr. Martens, the 
mods' footwear of choice. Rhino is 
looking to capitalize on the resur-
gence of scooters by heavily pro-
moting the film in Vespa dealer-
ships, while Dr. Martens has created 
a tie-in coffee-table book, which will 
be given away in contests. 
A brief clip of vintage Vespa com-

mercials is featured in the DVD's 
supplemental material. Also includ-
ed is an interview with Sting, who 
plays the mods' leader; a quiz to 
determine if you're a mod; a photo 
gallery; a list of related mod films; 
and a trivia section, providing handy 
definitions of British slang. 
Though the Who did not partici-

pate in the DVD's production, Rod-
dam lent his full cooperation. Unfor-
tunately, not everything Roddam 
wanted on the disc could be includ-
ed. A screen test of Sex Pistol John-
ny Rotten, who was originally con-
tacted to play the lead role of Jimmy, 
could not be located. 

"I introduced him to Pete Town-
shend, and he had previously called 
Townshend a 'boring old fart,' " Rod-
dam recalls. "So the wild man of 
rock'n'roll, Townshend, was meet-
ing the new wild man of rock, the 
young punk, and I ended up being 
the mediator. He wasn't an actor 
compared to Phil Daniels, yet I 
thought he was rather good—but 
completely uninsurable." 

This. 
STILL WATERS: Independent filmmak-
erJohn Waters knows how consumers 
could get the real behind-the-scenes 
dirt from watching DVD-Videos. 

"Instead of talking to the director 
or the cinematographer, you should 
include interviews with the craft serv-
ice [catering] person or the hair and 
makeup people," Waters said in his 
keynote address at the DVD Enter-
tainment 2001 summit, held Aug. 22-
23 in Los Angeles. "That's where you 
would get the real story about which 
stars have food issues or what the 
stars really look like when they show 
up for shooting at 5 a.m." 
He also suggested that any film's 

most knowledgeable staffer is the 
accountant, sniping: "He's the only one 
who really knows how old everyone is." 
A veteran of more than a dozen 

off-the-wall films, including Hair-
spray, Female Trouble, Polyester, 
and the infamous Pink Flamingos, 
Waters is proud that his films "have 
no social redeeming value." 

Like most directors, he is a big fan 
of DVD, but not because of its supe-
rior picture and sound quality: He 
likes the commercial aspect. He 
quipped, "DVD has made my fans 
buy my movies for the third time." 
From VHS to laserdisc to DVD, 

Waters has provided new commen-
taries for his films in each format. 
It's a feat he believes should earn him 
an award. "I think there should be a 
[Directors Guild of America] test that 
if you do a commentary three times 
without repeating any anecdotes, 
you win a prize." 

Waters was also full of suggestions 
for new boxed sets and other DVD 
programming. "I think all the stu-
dios should join up and release 
something like the 10 best rat 
movies of all time," he said. "And 
sequels should only be made for bad 
movies, since sequels for good 
movies are always bad." 

Revealing his fascination with 

by Eileen Fitzpatrick 

criminal trials, Waters would also 
like to see Court TV begin releasing 
famous trials on DVD. Waters was 
probably half-joking, but it's not too 
far-fetched. After all, the OJ. Simp-
son trial is available on video. 

Before those ideas reach fruition, 
Waters fans will have their fill this 
fall, when New Line Home Enter-
tainment releases a number of his 
titles. Desperate Living and Poly-
ester arrived as a DVD twin pack 
Sept. 4, bargain-priced at $29.95. 
And, yes, Polyester came with an 
Odorama scratch-and-sniff card. 
A twin pack of Female Trouble and 

Pink Flamingos arrives Oct. 2. 
Female Trouble will be newly 
restored, with one minute of addi-
tional footage that was cut from the 
original 1975 VHS version because 
videotapes could only hold 90 min-
utes of programming. 
New Line has also released Pecker 

and Hairspray as a set. Customers 
who purchase all three twin packs 
will receive a free disc with bonus 
features highlighting all six films. 

VIRGIN DOES DALLAS: It's been two 
years since Virgin Entertainment 
Group opened a new Megastore in 
North America, but the company has 
ended the dry spell with the Sept. 1 
opening of a store in Dallas' Mock-
ingbird Station. The 25,000-square-
foot space is the anchor tenant in the 
complex, which also contains offices, 
a hotel, retail shops, and apartments. 

Virgin Entertainment Group CEO 
Glen Ward says the store will usher 
in a new Megastore concept focusing 
on technology. The gaming area of 
the Mockingbird store enables four 
customers to play any one game at 
the same time. High-tech 42-inch 
Philips plasma-screen TVs are also 
scattered throughout the store. 
The store will also feature Virgin's 

new digital-preview kiosk, which 
allows customers to sample either 
CDs or DVDs. The MegaPlay kiosks 
debuted earlier this summer in the 
chain's West Hollywood, Calif., store, 
and Ward says usage has soared to 
88% of all customers. In compari-
son, usage for listening stations at 
other locations runs between 20% 
and 30%, Ward says. "There's no 
doubt that the preview kiosks are 
generating enough incremental sales 
to justify the investment." 
Ward says the company will open 

another store in Boston later this year. 
The store will take over the old Tower 
Records space on Newberry Street Vir-
gin will then have a total of 22 stores 
operating in North America. 
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41gle NUMBER 1 ree I Wevai Al Number 1 

22.99 POKEMON 3 - THE MOVIE Ikue Ootani 
' Veronica Taylor 

1 3 RECESS: SCHOOL'S OUT Animated 2001 G 24.99 

SCOOBY DOO: SPOOKIEST TALES Scooby Doo 2001 NR 14.95 

2 6 THE BOOK OF POOH: STORIES FROM THE HEART Animated 2001 G 24.99 

3 3 RUGRATS: ALL GROVVED UP Animated 2001 NR 12.95 
Nrckelodeon Wleo7Pararnount Home 'Mao 839413 

7 9 BRING IT ON Kirsten Dunst 2000 PG-13 14.98 

U ,,,, Studlos Horrm VIdeo 87173 

5 18 THE EMPEROR'S NEW GROOVE Animated 2000 G 26.99 
6507 D.,ne Horno Video B,,n,,e Violo Horno E,'noOr . '-' i'oI . 0538 

8 11 COYOTE UGLY Piper Perabo 2000 PG-13 14.99 

Adam Garcia 

6 7 SHIRLEY TEMPLE GIFT SET Shirley Temple 2001 NR 39.98 
FoxVideo X011342 

4 3 THE LITTLE BEAR MOVIE Animated 2001 G 24.95 

00010 Vid,',, 0575tO 

PLANET OF THE APES Charlton Heston 
cuelhdeo 4105167 Roddy McDowell 

1968 G 14.98 

9 44 AMERICAN PIE (SPECIAL EDITION) Jason Biggs 1999 R 19.98 

Alyson Hannigan 

10 46 BIG DADDY Adam Sandler 1999 PG-13 9.95 
Columbre Inter Home Mee 33892 

11 6 POWER RANGERS: IN 3-D Various Artists 2001 NR 14.98 

18 14 STEPMOM Julia Roberts 1999 PG-13 9.95 
Columbia ToStar Horne Vrirtee 02700 Susan Sarandon 

15 12 THE QUEENS OF COMEDY Miss Laura Hayes 2000 R 14.95 

Paramount Home Video 8E0483 Adele Givens 

24 3 CRUEL INTENTIONS ReeselNitherspoon 1999 R 14.95 

Columbia TnStar Home Video 02112 Ryan Phillippe 

12 4 TRUMPET OF THE SWAN Animated 2001 G 19.96 

25 41 AUSTIN POWERS: THE SPY WHO SHAGGED ME Michael Meyers 1999 PG-13 9.94 
New Une Home Videol/Varner, Horne Vdeo 475i Heather Graham 

23 33 DR. DOLITTLE Eddie Murphy 1998 PG-13 9.98 

26 31 THE WEDDING SINGER Adam Sandler 1997 PG-13 9.94 
Neer Line Horne VrdeaWarner Horne Video 4702 Drew Barrymore 

14 25 STUART LITTLE Geena Davis 1999 PG 24.96 

Michael J. Fox 

13 21 RUSH HOUR Jackie Chan 1998 R 14.95 
New Line Home Video,Warner Home Vrdeo 4687 Chris Tucker 

31 3 ELMO'S WORLD: BIRTHDAYS, GAMES, & MORE Sesame Street Muppets 2000 NR 9.98 

16 3 BOB THE BUILDER: PETS IN A PICKLE Animated 
lrerckStudes241W 

2001 NR 14.99 

THE SILENCE OF THE LAMBS Jodie Foster 1991 R 9.94 

MGM Horne Eme,tamme,t, 707/46 Anthony Hopkins 

36 34 THE MASK Jim Battey 1994 PG-13 9.94 
New tine Horne Video/tornar Home Entertamment 4011 

20 9 BLUE'S CLUES: PLAYTIME WITH PERIWINKLE Not Listed 2001 NR 9.95 

29 21 3 YOU'RE INVITED TO VACATION PARTIES Mary-Kate & Ashley Olsen 2001 NR 14.95 
Duareae VreleaMerner Home Woo 56537 

30 22 12 THE ORIGINAL KINGS OF COMEDY Steve Harvey 
humo Vii/e,' /0577 D.L Hughley 

2000 R 14.95 

31 17 22 102 DALMATIANS Glenn Close 2000 G 24.99 
Wee Orsney Home Vele0Buener VIM Home Entertainment 21639 

29 12 ME, MYSELF & IRENE Jim Caney 
f ,,, l'deo 2001496 Renee Zellweger 

2000 R 14.98 

33 28 9 CHARUE'S ANGELS Cameron Diaz 2000 PG-13 19.96 
Columba Traver Home Voleo 05736 Drew Barrymore 

34 39 29 MY BEST FRIEND'S WEDDING Julia Roberts 1997 PG-13 14.95 

Columbre Treat Home %Wee 82723 Dermot Mulroney 

$3 . of INT,,, BOB THE BUILDER TO THE RESCUE! Animated 
lynck &elms 24100 

2001 NR 14.99 

34 BATMAN: THE MOVIE Adam West 1966 NR 9.98 
Pf-mrtfir 

00o ',' IoU 110522i0 Burt Ward 

37 27 5 THOMAS THE TANK ENGINE: THE BEST OF PERCY WITH TOY Animated 
hunohon Bey Entertainment 1253 

2001 NR 14.98 

30 34 17 MISS CONGENIALITY Sandra Bullock 2000 PG-13 22.98 

Wainer Home Video 189/6 

$9 w .ENTEN MANHUNTER (DIRECTOR'S CUT) William L Petersen 1986 R 14.98 
Anchor Bev Entertarnment 11761 Kim Greist 

40 NEw HALF BAKED Dave Chappelle 1998 R 9.98 

UnNer sal St wads Home Voleo 89586 Harland Williams 

• RIM gold cert. for sales of 50,000 units or SI million in sales at suggested retail. A RIAA platinum cert, for sales of 100,000 units or S2 m Ilion or sales at suggested retail. 
• IRMA gold certification tor a minimum of 125,000 units or a dollar volume of $9 milker at retail for theatrically released programs, or of at least 25,C00 units and S1 million at 
suggested retail for nontheatncal tides. IIRMA platinum certification for a mrnenum sale of 250,000 unos or a dollar volume of SIB million at retail for theatrically released pro-
grams, and of at least, 50,003 units and $2 million at suggested retail for nontheatrical titles. CO 2001, Billboard/BPI Communications. 
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e• NUMBER 1 ,,,e-i-. I Week At Number 1 

Hannibal Anthony Hopkins 29.98 MGM Home Ernerlannen1 1002371 Julianne Moore 

The Silence Of The Lambs (Widescreen) Jodie Foster R 24.98 
Anthony Hopkins 

The Goonies Sean Astin 
,.,..notAHI Warne Home Video 11474 Josh Brolin PG 24.98 

1 2 Enemy At The Gates Jude Law 
R 29.99 

Joseph Fiennes 

The Silence Of The Lambs (Pan & Scan) 
MGM Home Entertainment 1002395 

Jodie Foster 
Anthony Hopkins R 24.98 

2 2 15 Minutes 
..,...,- Home VidecuWarimi Home Video 5166 

Robert De Niro 
Edward Burns 

R 26.98 

Pokemon 3 - The Movie Ikue Ootani G 2498 Warner Home Video 1221251 Veronica Taylor 

3 3 The Mexican 
IT edictVor, Home Entertainment 87821 

Julia Roberts 
Brad Pitt R 26.99 

4 3 Chocolat 
Meano, Home Entertainment/Buena Vista Home Entenarnment 21682 

Juliette Binoche 
Johnny Depp PG- 13 29'93 

5 3 3000 Miles To Graceland Kevin Costner 
Kurt Russell R 19.98 

10 12 Crouching Tiger, Hidden Dragon 
Columbia TriStar Horne Video 059130 

Chow YunY-Fat 
Michelle eoh PG- 13 27.96 

Planet Of The Apes 
11100791 

Charlton Heston 
Roddy McDowell G 24.98 

6 4 American Pie-Ultimate Edition (Unrated Version) 
Universal Studios Home Video 21455 

Jason Biggs 
Alyson Hannigan NR 29.98 

8 6 The Family Man Hume Vdeo 20941 
Nicolas Cage PG- 13 26.98 

12 4 The Brothers 
Columbia TriStar Horne Video 06394 

Morris Chestnut 
Di. Hughley R 2435 

13 29 Rush Hour 
Now tare Horne Video VVarner Home Vdreo 4717 

Jackie Chan 
Chris Tucker 

PG- 13 19.98 

Batman: The Movie Adam West NR 19.98 FoxVideo 2030954 Burt Ward 

15 8 Snatch Benicio Del Toro /3 27 .36 
Co., ,,,a 1,510 , liar, Vdeo 5153 Brad Pitt 

17 11 0 Brother, Where An Thou? 
Touchstone Home Video/Buena Orsta Home Entertainment 21650 

George Clooney PG- 13 29.99 

9 3 Recess: School's Out 
,...,11 ,,,, Home Video Buena Vista Home Entenernmem 21945 

Animated G 29.99 

14 11 Cast Away 
ForrVrdeo 2001190 

Tom Hanks 
Helen Hunt PG 29.98 

16 9 Unbreakable 
i-0.. ,, ,,,, ,, Mom • Vden BlI1` , 3 Vista Home Entenarnment 21656 

Bruce Willis 
Samuel L. Jackson PG- 13 29.99 

Planet Of The Apes DVD Box Set 
FoaVraeo 2003101 

Various Artists G 8998 

Manhunter (Director's Cut) William L. Petersen R 24.98 A.,,,or Bdy Entertainment 11692 KM) Greist 

7 2 Josie & The Unocersal Studros HornPussyc21377 ats e Vrdeo 
Rachael Leigh Cook 

Tara Reid 
PG- 13 26.98 
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TITLE PRINCIPAL 

Label/Distributing Label & Number PERFORMERS 

NUMBER 1 Pl - 1 Week AI Number I 

Hannibal Anthony Hankins 
MGM Home Eiderraininont looms Julianne Moore 

1 3 The Mexican Julia Roberts 
areamWorks hue E 1,0 - , e-, 8/821 Brad Pitt 

R 

15 Minutes Robert De Niro 
3 

, 
- New Lino Hone Video/Wamer Home Video 1312 Edward Burns 

R 

2 2 Enemy At The Gates Jude Law 
Paramount Homo Video 338623 Joseph Fiennes 

4 6 The Family Man Nicolas Cage 
Universal Shafts Home Video 86133s PG- 13 

5 3 Chocolat Juliette Binoche PG .13 
Modal., Home Fotenairmeent/Buena1hsta Home EMertarnment 21757 Johnny Depp 

6 3 301)0 Miles To Graceland Kevin Costner R 
Warner Homo Woo 11188 Kurt Russell 

7 8 The Wedding Planner Jennifer Lopez pG .1 3 
Cum nora inStar Home Vdeo 05170 Matthew McConaughey 

10 11 0 Brother, Where Art Thou? George Clooney 
Touchstone Home Woo/Buena Vista Home Entenamnent 21654 

PG- 13 

13 9 Unbreakable Bruce Willis pG_13 

1,,,,, h,loPt• 111,110 VideotBuena Vista Home Entertainment 42930 Samuel L. Jackson 

9 11 Cast Away Tom Hanks 
ForrVirleo 20E1751 Helen Hunt 

pG 

11 7 Down To Earth Chris Rock 
PG 

14 o 
• 

Save The Last Dance Julia Stiles 
Paramount Horne \Wee 334553 

pG_13 

8 
9 
- 

Josie & The Pussycats Rachael Leigh Cook 
Ilnlver,ilardro, Horne 9,7,,,88682 Tara Reid 

p6_13 

• Say It Isn't So Heather Graham R 
FoxVrdeo 2002139 Chris Klein 

16 12 3 Recess',,   o,,,,„  , iSoc, eh vadal,', sti,,°enliatVIsla Home Entertainment 12737 Animated 

;... 
:47 17 10 rererf HOor!eL ife Vrdeo 19345 e Mea Ryan Russell Crowe 

R 

.•• 
19 6 D o u b„l e„, TH0a,k, Eddie Griffin 

I,G-13 eWleo.B.ene Vista Home Entertamment 61568 Orlando Jones 

P 

2° 13 Traffic Michael Douglas 
usAHone  Entertainment 601813 Benicia Del Toro 

R 

• 15 2 Tomcats Jerry O'Connell 
Columba TrrStar Homo Video 06144 Shannon Elizabeth 

• IRMA gold c rtdrcatron for a minimum of 125,000 unrts or a dollar volume of S9 million at retad for theatncally released programs, o of at least 25,000 unds and SI Indhon at 
suggested retail for nontheatncal titles. -IRMA platinum certfficatein for a minimum sale of 250,000 ones or a dollar volume of $18 million at retail for theatrically released pro. 
grams, and of at least, 50,000 units and SQ million at suggested retail for nontheatrical titles 'r.2001, Billboard/BPI Communications. 
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Connect with the music 

industrv's most 

important decision 

makers in 

BUffloard Classihed maximum 
results 

DUPLICATION/REPLICATION 

maximum 
exposure 

Call: 1-800-223-7524 Today! 
Fax all ads to: 646-654-4798/99 or 

email to: jserrette@billboard.com 

Your ail includes a listing 
on billboard min 

over 11 million page views a month 
www.billboard.com 

DUPLICATION/ 
REPLICATION 

NEED CD'S TODAY? 

WHAT TIME? 

INSTANT CDR'S (MUSIC OR ROM) 

& CASSETTE COPIES COMPLETE 

WITH CUSTOM COLOR INSERTS. 

ALSO SPECIALIZING IN LARGER 
PRESSED RUNS OF CD'S, RECORDS 
& CASSETTES. 

MUSIC ON THE RUN • DIV. OF TRUTONE INC 
602 TENTH AVENUE • NEW YORK, NY • 10036 
TEL: (212) 262-1144 • FAX: (212) 262-7781 

CD/DVD/CD-ROM 
REPLICATION 

g 
1000 CDs — $1199 

Retail Ready Package Includes: 
1 Free Fully Designed Webpage 
2 Songs Encoded To MP3 Format 
1000 BULK CDs - $499 

CD-R DUPLICATION 
SAME DAY SERVICE 

Photo Realistic Printing!! 
too CD- R's - 4 Color - $ 299 
100 CD-R's - 1 Color - $ 149 

discsdirect 

1-800-557-1000 

NO 1F1LINS NEEDED 
SAVE HUNDREDS 
500 CDs $ 999 
1000 CDs r. $1229 
RETAIL READY CD PACKAGES 
FROM YOUR ELECTRONIC FILES 

CALL FOR DETAILS 

300 FULL COLOR 1 1 x1 7 POSTERS 

ONLY $99 
with Your CO/OVO Pat.kaou 

me $300 If EXTRAS WITM mar co /AMU 
1511, 

JØ WAleft /4101,4 
WORLD CLASS OUALIT r Co & CorD REPLICATION 

CALL TODAY FOR A FREE CATALOG 

(800) WAVE CD-1 
VVVVVV THIRDWAVEMEDIA COM 

11: 11100  

REACH OVER 200,000 
RESPONSIVE READERS 
EVERY WEEK CALL 

BILLBOARD CLASSIFIED 
TODAY 

1-800-223-7524 
OR 

646-654-4697 

CD REPLICATION - Complete Packages! 
4/4 Color Printing included, BOTH SIDES Booklet 
Tray Card, from your electronic art - no film needed! 
Order quantities begin at 300 pieces! 

Best Price, Best Service - and everything is made in our factory! 

Free Catalog or Quote: (800) 455-8555 

EUROPADIS LLC 

* O ./pistil 

email: cd@europadisk.com 
www.europadisk.com 

COMPACT DISCS - 600 EACH 

IT'S A BETTER DEAL! 
"ADD IT UP" 

1.000 CDs 600.00 
1,000 Jewel/Wrap 250.00 
1.000 2-Pg Book/Tray 240.00 

$ 1,090.00 
from your CD-Ready Master 

& Print-Ready Film 

NATIONAL TAPE DISC 
CORPORATION 

1110 48th Ave. North - Nashville, TN 37209 r--
1-800-874-4174 
Digital Mastering Services - Digital Audio 

Duplication - Computer Graphics 

SAME DAY SERVICE! 
(on short run CD & Cassette copies)  

www.ntdc.com 

www.digitalforce.com 

nis— Ts—ii rrini—r® 
r szL 4.7 444 

TOTAL CD, CDR, CD-ROM, DVD, & CASSETTE PRODUCTION 212-252-9300 in NYC 

11-877-DISC•USA 114 the POWER of Excellence 
TOLL FREE 

WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE'LL PRODUCE 

YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 

300 
CD PACKAGE: $975 
INCLUDES: ORIGINATION • I-(OLOR 1- PAGE BOOKLET 

AND TRAY CARD • 1- COLOR CD LABEL' 
• JEWEL BOX 8. SHRINK WRAP • QUICK TURNAROUND 

from your priai ready film (in Rambo s specs) 

111111 CD PACKAGE: $1249 
INCLUDES: ORIGINATION • FULL COLOR 4-PAGE BOOKLET' 

(INSIDE ELSW) and 4-COLOR TRAY CARD' • 
2-COLOR LABEL 1APRINTING* • 

JEWEL BOX 8. SHRINK WRAP • QUICK TURNAROUND 
• from your prinr-roody film (in RoMbo's spool 

ASK FOR OUR FREE BROCHURE! 

Rainbo Records and Cassettes 
1738 Berkeley St. • Santa Monica,CA 90404 • (310) 829-3476 • 
Fax: (310) 828-8765 • www.rainborecords.com • info@rainborecords.com CIO 

Research our competition thoroughly, 
then come to us & take an additional 5% off on: 

DVD 9,5, & 10 Replication 
CD (Audio, Video. Rom) Replication 

Authoring ( MPEG 2&1) 

Custom Cut Business cards and shape CD's. Video Duplication 
Warehousing, Distribution, fulfillment in N.Y. & California 

Toll Free 1-800-352-7677 ext 222 

www.vidtape.com 

DUPLICATION/ 
REPLICATION 

46 PRODUCTIONS 
25 CDRs - $45.00 / 50 CURs - $88.00 

100 CDRs - $ 150.00 200 CDRs - $290.00 

ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 
From Cl) or CDR master 

Includes CDR jewel box 

w/text printing on CD label 

Add $35 for other digital master, 

$55 for analog master 

Orders must be prepaid Shipping not included 

42 W 557 Hawk Circle, St. Charles, IL 60175 
Tel (800) 850-5423 Email: infe 46p.com 
Visit our Web Page at http:,/www.46p.com 

Duplicate CDs 
like a su • erstar! 

•Fast Turnaround 
•Custom Printing & 

Packaging 
•CD copier equipment & 

blank CDR media. 

r eton'800'426.0247 
www.princetondisc.com 

DUPLICATION/ 
REPLICATION 

( --MIDWEST 

TAPE & DISC 
MVIUFACTURING • GRAPHIC DESIGN • PRINTING 

HIGHEST QUALITY 

COMPLETE DESIGNED PACKAGES 

LOWEST PRICES 

CO BOOKLET & .1-CARD PRINTING 

Call for ci rwtom quote. 

1-800-989-4487 

WVVVCIIIIDWESTDISC.COM 

CDs • CD ROM • CD-R • SHAPED CDs • AUDIO CASSETTES 

NEED CDs? 

_I 

frur.1 vio 

I 

the choice is 

STALCLEAR 
DISC & TAPE 

'ence for over 30 years. 

—880-0073 
vinArvv.crystalclearcds.corn 

DIGITAL MASTERING • ART DESIGN • PRINTING • PACKAGING 

VINYL PRESSING 

Vinyl Records Qts.,e  
Dim" Mastering for the cleanest, LOUDEST records! 
COMPLETE PACKAGES - soo, 81,250; 1,000, 81,840 
Mastering, Plating, Labels, Tests, Pressings, Sleeves and Jackets 

WHITE-LABEL RUSH (no testa) - 7 days! - 100 records, :37813 

Book NY's oriloc.wik MASTERING STUDIO 
BB charted DANCE hits - every week! 

COMPUTER/ 
SOFTWARE 

PUBLICITY PHOTOS 

The Computer and POS Solution g 
for the Music & Video Industry 

a 

young 
(888)658-7100 

-Chains . Independents .One-Slops 

IPILJ EIL © rrIr 
Fib Ft hu-rs 

• LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPEr, 

FREE 
Catalog t. Samples 

PICTURES 

B&W 
8x1 0's 

500 - '80 
1000 - '108 
B&W 

POSTCARDS 
500 - 65.00 

1867 E. Florida St, Suite BB 
Springfield, MO 65803 

Toll Free 1-888-526-5336 
www.abcpIctures.com 

FAX BILLBOARD AT 646-654-4798/99 
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T-SHIRTS MUSIC MERCHANDISE HELP WANTED 

PUBLICATIONS PROFESSIONAL SERVICES 

for 
ve 

elerbie 
/band ern/ 

!MCKIM« 
FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 
Check out our website catalog: 

www.backstage-fashion.com 
or call fir a free price list/flyer (dealers only): 

800-644-ROCK 
(outside the U.S. - 520-443-0100) 

PUBLICATIONS 

The Essential Tool for 
Today's Working Musician 

THE 16TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 

A BILLBOARD PUBLICATION 

New Edition 
#I IIFMIIII Includes: 

• City by city club directory 
• Tape/disc services 
• Aill? directory 

PROMOTION / • Music services directory 
• Music industry websites 
• And much more 

Only $ 13.95 — (S15.95 in Canada, $ 16.95 overseas). 

Order by phone 800-407-6874 or on our website 

www.musiciansguide.com 

Mention code TGBB when ordering! 

FREE Guide to 
Master Tape Preparation 

Saves You Time and Money! 

1-800-468-9353 
www.discmakers.comibb 
info@discmakers.com 

DISC MAKER 

SONGWRITERS 

SONGWRITERS WIN BIG CASH 
AT MPSOLCOM 

Need money to invest in your 
music career? Enter the . 

"Moore Professional Songwriters" 
SOngwriting Competition today! 

amoore7@msn.com 

Available Now 
RadloactivE Gold! 

Just syndicated. Radio ActivE Gold with Dave • 
tice, is the most unique Oldies Show you'll e 
hear! Far from mainstream, this show picks 
where the others leave off! Over 1200 artist ins 
views; Forgotten Favorites; Hits That Should H,,. 
Been:Collector's Corner:and Bios on each act, 1. • 
50s and 60s come alive with RadioActivE Go' 
For your demo: 

Fax West Hills Productions: 
412-264-7599 or 

E-Mail: westhils@stargate.net or call 
412-264-7600 

www.radioactivegold.s5.com 

MUSICMASTER.COM 
HOW MUCH ARE 

YOUR RECORDS 

REALLY WORTH? 

t'AI.I. 811.1.80.tRD NI. 646-654-4697 

VINYL LPs • 12" • 45s 
LTD. ED. 7" BOX SETS•Picture Discs • Color Vinyl 
Tons of current and hard-to-find titles at the 
hest prices ever! FREE CATALOGS! 
Wnolesale only. (jinn it 
GOTHAM DISTRIBUTION CORP. 

1-800-4-GOTHAM • FAX: (610) 649-0315 
2324 Haverford Road • Ardmore, PA 19003 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50t. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890-6000. 
Fax (609) 890-0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 

tanner scaplomue@mol.com 

STORE 

SUPPLIES 

PLASTIC 

DIVIDER CARDS 
BLANK OR PRINTED 

8 0 0 - 8 8 3 _ 9 1 0 4 
ALL MAJOR CREDIT CARDS ACCEPTED 

BUSINESS 
OPPORTUNITIES 

What do Brad Pitt, Jack Kerouac, Bela 
Lugosi Tom Waits and Leadbelly have in 
common...? 

RPH PRODUCTIONS 
Lucrative & Exciting Investment 

Opportunity 

978-546-3685 21 2-628-8877 

HELP WANTED 

SENIOR MARKETING 
MANAGER - MUSIC 

Put your marketing talents and label 
experience to use with a career at Redline 

Entertainment. Position is responsible for 

overseeing music projects, and developing and 
executing business building marketing strategies 

and tactics, including P&L.. Includes creating 
advertising and consumer promotions, 

analyzing market information, consumer re-
search and market tests, initiating and executing 

artist imaging, performing account specific 
sales presentations and acting as the expert on 
the end to end consumer experience. 

We're looking for 7-10 years of experience in 
entertainment with a Bachelor's degree in busi-
ness or related field ( MBA preferred). Experience 
must include 3-5 years in the music 
industry with P&L responsibility and proven 
management ability. Relocation will be 
required with position. 

Contact: 

Redline Entertainment 
Attn: HR/AW-WWBB 

7075 Flying Cloud Drive 

Eden Prairie, MN. 55344 

Fax: 952-996-4800 

Opportunities@BestBuy.com 

Major Record Label 
Looking for a 

Midwest Regional Sales Manager 

Job is based in Minneapolis 

REGIONAL SALES EXPERIENCE A MUST 

Fax resume to : (212) 830-0556 

Rock/Pop A&R Rep Wanted 
for Midwest indy record label 

Must: 

• Have minimum 7 years experience at majors/indies 
• Be able to successfully take projects from 

scouting to release/promo 

Fax resume to: 314-428-4726 
Attn: A&R Dept. 

TALENT 

Looking for a 
record deal ?? 
etting signed is very hard to do. But we will 

t the record deal you are looking for! Guar-
anteed Service. Call now to receive your 

FREE information 

L, Talent 2000 
800-499-6395  

How Different Are You? 
Do you have a Dynamic Unique Character? 

Captivating Image? Polished Identity? 

KRISHENDO is hosting its 4th Stage 

Presence & Performance Workshop at 

SIR Studios -9/29-30th - $120.00. 

Call - (7181 595-2157 -Reg- deadline is 9/22/01 

HELP WANTED 

INTERN WANTED 
Billboard Magazine's Special Events De-

partment - NY office - is looking for interns 

to assist with conference-related projects. 

Must be well organized, detail-oriented and 

proficient in Excel and Word. 

No pay, only college credit. 

Fax resume to 646.654.4674 
Attn: Phyllis 

BILLBOARD 
CLASSIFIEDS 

www.billboard.com 
for more info call: 800-223-7824 

NOTICES/ANNOUNCEMENTS 

TAPE RETRIEVAL NOTICE TO ALL 
MAD HATTER STUDIO CLIENTS 

NOTICE IS HEREBY GIVEN that Mad Hatter Studios can no longer store any 

of its client's tapes or previously recorded materials. Please arrange for the 

retrieval of any and all tapes, other previously recorded materials, and/or any 

other property you may have stored at the Mad Hatter facility. 

All property must be retrieved by you not later than October 10, 2001. 

All such tapes & materials not retrieved by October 10, 2001 will be destroyed 
or otherwise disposed of. 

This is an important Notice and must be acted upon immediately. 
Should you have any questions, please call Evelyn Brechtlein at 

Mad Hatter Studios (323) 660-5971 

THIS NOTICE IS GIVEN IN ACCORDANCE WITH THE PROVISIONS OF 

SECTION 1847 OF THE CIVIL CODE OF THE STATE OF CALIFORNIA 
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ERMINI 
Calendar 

SEPTEMBER 
Sept. 7-9, Street Scene 2001, down-

town San Diego. 619-557-8490. 
Sept. 9, Pacific Northwest Studio 

Summit, presented by the Pacific North-
west branch of the National Academy of 
Recording Arts and Sciences, Seattle 
Center, Seattle. 206-633-7833. 

Sept. 10-12, When to 'Parget, When to 
Mainstream Conference, hosted by EPM 
Communications, Bottom Line Cabaret, 

Works  
GOLF CLASSIC: Country recording 
act Diamond Rio will host its 10th 
annual golf tournament Sept. 11 at 
Hermitage Golf Course in Old Hick-
ory, Tenn., to benefit the Big Broth-
ers Big Sisters of Middle Tennessee. 
Celebrity guests will include Trace 
Adkins, Larry Stewart, Gervase 
Peterson, and Ed Marinaro. Big 
Brothers Big Sisters places adult 
mentors with children from prima-
rily single-parent families. Tickets 
cost $15 in advance and $20 at the 
gate. Contact: Steve Levesque at 
310-860-9170. 

SONGWRITERS HOST BENEFIT: A 
number of songwriters are hosting a 
benefit to aid the Lymphatic Re-
search Foundation Sept. 13 at the 
Douglas Corner Café in Nashville. 
Participants will include Doug John-
son, Greg Barnhill, Paul Jefferson, 
Rob Crosby, Steve Fox, Ray Hern-
don, and Laurie Kerr. The Founda-
tion aims to find a cure for lym-
phedema and lymphatic disease. 
Admission at the door is a minimum 
of $ 10. Contact: Stachia Graham at 
615-269-7071. 

1.1. MARTELL EVENTS: The T.J. Martell 
Foundation will hold two benefit 
events Nov. 5. The Sprint Music Row 
Celebrity Golf Tournament will take 
place at the Governor's Club in 
Brentwood, Tenn., starting at 7:45 
a.m. and again at 1 p.m., while the 
Music Row Celebrity Bowling Bash 
will start at 7 p.m. at the Hermitage 
Lanes in Hermitage, Tenn. Contact: 
Crystal Caviness at 615-256-2002. 

MUSIC IN SCHOOLS: Music in 
Schools Today will hold a benefit 
concert Sept. 15 at Herbst Theater 
in San Francisco. Performers will 
include Mickey Hart, Stanley Jor-
dan, Hamza El Din, Kai Ekhardt, 
and Michael D'Agostino. The 
organization provides therapeutic 
music services to middle-school 
students. Tickets range from $20-
$45. Contact: Sue D'Agostino at 
973-657-1558. 

New York City. 847-446-6421. 
Sept. 11, Latin Grammy Awards, Great 

Western Forum, Los Angeles. 310-392-3777. 
Sept. 12, BMI Awards, Dorchester 

Hotel, London. 011-44-207-486-2036. 
Sept. 12, Get Paid For Your Music— 

Television, Motion Picture, and Video 
Game Soundtracks, presented by ASCAP, 
Lynnwood Guitar Center, Lynnwood, 
Wash. 425-672-8807. 

Sept. 12-14, 2001 National Assn. of 
Recording Merchandisers Fall Confer-
ence, Sheraton Bal Harbour Resort, Bal 
Harbour, Fla. 856-596-2221. 

Sept. 14-15, Americana Music 
Assn. Membership Meeting and Con-
ference, Hilton Suites Hotel, Nash-
ville. 615-438-7500. 

Sept. 15, Georgia Music Hall of Fame 
Awards Show, Thomas Murphy Ball-
room, Georgia World Congress Center, 
Atlanta, Ca. 770-491-9494. 

Sept. 15, USC 47th Annual Enter-
tainment Law Institute—The Going 
Rate: Entertainment Economics by 
Numbers, Boyard Auditorium, USC 
campus, Los Angeles. 213-740-2582. 

Sept. 16, Racquet Rumble: The 10th 
Anniversary Entertainment Industry Ten-
nis Open, benefiting the Neil Bogart 
Memorial Fund, Riviera Tennis Club, 
Pacific Palisades, Calif. 310-358-4970. 

Sept. 16, 16th Annual Musicians' 
Picnic, Rancho San Antonio, Chats-
worth, Calif. 818-508-6874. 

Sept. 20, How to Manage Your 
Copyrights Outside the U.S., present-
ed by AIMP, Dillon's, New York City. 
212-758-6157. 

Sept. 20, The Buyer's Market Panel, 
presented by the International Radio and 
Television Society Foundation, Waldorf-
Astoria, New York City. 212-867-6650, 
ext. 306. 

Sept. 21-23, Music Business 
Adelaide, Adelaide, Australia. 61-8-
8463-5483. 

Sept. 23, 12th Annual HAL Tribute 
to Heroes and Legends, Beverly Hills 
Hotel, Los Angeles. 310-274-1609. 

Sept. 25, 39th Songwriter Show-
case, presented by the Songwriters 
Hall of Fame, Makor, New York City. 
212-957-9230. 

Sept. 25-30, National Assn. of 
Black-Owned Broadcasters' 25th 
Annual Fall Broadcast Management 
Conference, Monarch Hotel, Wash-

ington, D.C. 202-463-8970. 
Sept. 26, Real Stores Panel—Radio 

Play, presented by ASCAP, ASCAP build-
ing, New York City. 212-621-6243. 

Sept. 27-29, Atlanta Urban Music 
and Entertainment Conference, 
America Mart, Atlanta. 770-908-6102. 

Sept. 29, Start and Run Your Own 
Record Label, presented by Revenge 
Productions, New Yorker Hotel, New 
York City. 212-688-3504. 

OCTOBER 
Oct. 1-7, International Bluegrass 

Music Assn. World of Bluegrass Trade 
Show, Galt House Hotel, Louisville, Ky. 
270-684-9025. 

Oct. 3, 15th Annual ARIA Music 
Awards, Capitol Theatre, Sydney, Aus-
tralia. 612-9267-7996. 

Oct. 3, BMI Urban Music Awards, Loews 
Miami Beach Hotel, Miami. 404-261-5151. 

Oct. 4, 12th Annual Pioneer Awards, 
presented by the Rhythm and Blues 
Foundation, Apollo Theatre, New York 
City. 323-653-1588. 

Oct. 4-6, Billboard/Airplay Monitor 
Radio Seminar and Awards, Eden Roc 
Hotel, Miami Beach. 646-654-4660. 

Oct. 5, 12, 19, 26-28, Black/Friday 
Music & Film Festival, El Rey Theatre. 
Los Angeles. 323-298-0875. 

Oct. 10-14, Nashville New Music Con-
ference, various venues, Nashville. 615-
269-5454. 

Oct. 11, 2001 Spirit of Life Gala, pre-
sented by the Music and Entertainment 
Industry for City of Hope, Courthouse 
Square, Universal Studios, Los Angeles. 
213-241-7268. 

Oct. 13, Third Annual Eyeball Music 
Video Showcase, 40 Watt Club, Athens, 
Ga. 706-227-6090. 

Oct. 17-20, A2A: Access to Amster-
dam International Music Conference 
and Showcase, Golden Tulip Amsterdam 
Centre, Amsterdam, the Netherlands. 
512-236-0969. 

Oct. 18, Third Annual Ritmo Latino 
Awards, Shrine Auditorium, Los Ange-
les. 562-425-5815. 

Oct. 25, Making Waves: The 50 Great-
est Women in Radio and Television, Tav-
ern on the Creen, New York City. 415-
546-9608. 

Oct. 31-Nov. 2, Billboard Music Video 
Conference and Awards, Beverly Hilton 
Hotel, Los Angeles. 646-654-4660. 

NOVEMBER 
Nov. 2, Billhoard/Prudential Music & 

Money Symposium, st. Regis, New York 
City. 646-654-4660. 

Nov. 5, Music Row Celebrity Bowling 
Bash, presented by the T.J. Martell Foun-
dation, Hermitage Lanes, Hermitage, 
Tenn. 615-256-2002. 

Nov. 5, Sprint Music Row Celebrity Golf 
Tournament, presented by the Ti. Martell 
Foundation, Governor's Club, Brentwood, 
Tenn. 615-256-2002. 

Nov. 6, BMI 49th Annual Country 
Awards, BMI Nashville office. 615-401-2000. 

Nov. 7, MAP Awards, presented by the 
Musicians' Assistance Program, Regent 
Beverly Wilshire Hotel, Los Angeles. 310-
559-9334, ext. 162. 

Nov. 9-11, Cosmicbeach Electronic 
Music Festival, Montego Bay, Jamaica. 
305-945-0700. 

Nov. 11, Bogart Backstage: On Tour for 
a Cure, presented by the Neil Bogart 
Memorial Fund, Barker Hangar, Santa 
Monica, Calif. 310-358-4970. 

Nov. 11-13, 13th Annual EPM Enter-
tainment Marketing Conference, Uni-

versal City Hilton & Towers, Los Ange-
les. 212-941-0099. 

Nov. 14, Real Stories Panel—Women in 
the Business, presented by ASCAP, ASCAP 
building, New York City. 212-621-6243. 

Nov. 15, Seventh Annual Pricewater-
houseCoopers Global Entertainment, Media 
& Communications Summit, Waldorf-Asto-
ria Hotel, New York City. 646-394-2413. 

DECEMBER 
Dec. 4, 12th Annual Billboard Music 

Awards, MGM Grand Hotel, Las Vegas. 
646-654-4660. 

JANUARY 
Jan. 9-12, 29th Annual International 

Assn. for Jazz Education Conference. 
Long Beach Convention Center and Hyatt 
Regency Hotel, Long Beach, Calif. 785 
776-8744. 

Submit items for Lifelines, Good 
Works, and Calendar to fill Pesselnick, 
Billboard, 5055 Wilshire Blvd., Los 
Angeles, Calif 90036 or to jpesselnick-
@billboard.com. 

M r.berirer 
MARRIAGES 

Jacquline Sklar to Bill Ward, Aug. 
31 in San Francisco. Groom is the 
drummer of Black Sabbath. 

BIRTHS 
Boy, Ian Joseph, to Robin and Jay 
Kirby, Aug. 13 in Santa Monica, 
Calif. Mother is national marketing 
director for Universal Music Enter-
prises/Chronicles. 

Boy, Owen Zachary, to Susan Genco 
and Mitch Kamin, Aug. 26 in Los 
Angeles. Mother is senior VP of oper-
ations for Capitol Records. Father is 
a litigator for O'Neill, Lysaght & Sun. 

Boy, Dallas, to Fred Durst, Aug. 30 
in Los Angeles. Father is the lead 
singer of Limp Bizkit and the head 
of Flawless Records. The name of 
the baby's mother was not disclosed. 

Platinum-Plated Evening. Verve Music Group recording artist Diana Krall received a double-platinum certification for her 
latest album, Love Scenes, in Canada. Celebrating the moment, from left, are André Manard and Alan Sinard, co-presi-
dents of the Festival International de Jazz de Montreal; Krall; Scott Morin, label manager for the Verve Group in Canada; 
and Ross Reynolds, chairman emeritus of the Universal Music Group in Canada. 

DEATHS 
Herb Belkin, 62, of a heart attack, 
Aug. 22 in Alaska. Belkin was an 
executive at both Atlantic and ABC 
Records before co-founding Mo-
bile Fidelity in 1977. The compa-
ny's focus was to create new meth-
ods of sound reproduction. In the 
1970s, it supplied half-speed mas-
tered LPs, and it moved into 
audiophile CDs and 24-karat gold 
Ultradiscs in the 1980s. 

Bobby Martin, 61, of a heart attack, 
Aug. 28 in Detroit. Martin was an 
arranger/producer who worked 
with such artists as Etta James, 
Nancy Wilson, Wilson Pickett, the 
Manhattans, the Supremes, and 
Lesley Gore. He started out as a 
jazz pianist and joined a jazz 
ensemble led by Billy Lynn Hope in 
1950. He was featured on the 
group's hit song, "Tenderly." Mar-
tin formed the Martiniques in 1962 
and recorded under the Dreamland 
label. He also worked with many of 
the artists at Philadelphia Interna-
tional Records, including the O' 
Jays, Billy Paul, and Teddy Pender-
grass. In lieu of flowers, the family 
requests that donations be sent to 
the Bobby Martin Family Fund, c/o 
Sherri Willingham, 19260 Pierson, 
Detroit, Mich. 48223. 
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Classic Rock Overtakes Album In Spring Arbs 

BY SEAN ROSS 
Airplay Monitor 
NEW YORK-News/talk radio man-
aged its best spring Arbitron ratings 
book, while AC rebounded from a par-
ticularly soft winter to tie R&B radio 
as the No. 1 music format. R&B saw 
its overall numbers hold steady, despite 
the gradual deterioration of the R&B 
oldies format. Top 40 saw upper-demo 
growth even though PDs had ex-
pressed concerns over "extreme" 
music. And classic rock beat big-broth-
er album rock for the first time. 
Those are the highlights of Bill-

board/Airplay Monitor's national Arbi-
tron numbers for the just-released 
spring book. Since 1989, Billboard 
and Monitor have done national 
breakouts of the continuously meas-
ured Arbitron market, with an eye to 
national format trends. 

For the past 61/2 years, news/talk has 
been the country's most-listened-to 
format, and that remains the case this 
time. While news/talk was off slightly, 
16.6-16.5, this spring, it still managed 
to post its best-ever spring number. 
And it's off only by four-tenths of a 
share from the 16.9 that the format 
posted during last fall's extra-innings 
presidential election. By comparison, 
the format lost six-tenths of a share 
between the 0.J. Simpson verdict book 
of fall '95 and the following spring. 
AC radio, which, for our purposes, 

includes both adult top 40 stations and 
more mainstream ACs, was down to 
an all-time low of 12.8 in the winter. 
This spring, it rebounded to a 13.0 12-
plus, and it would have done better 
overall if it weren't for a 6.5-5.7 drop 
in teens-not a demo that GMs care 
about anyway. In their money demos, 
AC was up 18-34 ( 13.2-13.3), 25-54 
(15.2-15.7), and 35-64 (15.0-15.4). The 
bulk of those gains were for adult top 
40 stations, which, broken out sepa-
rately, were up 4.8-5.0 12-plus, 6.2-6.6 
25-54, and 4.6-4.9 in 35-64. 
Was adult top 40's success a vote on 

the harder-rockin', harder-rappin' 
mainstream top 40 format? Not yet, as 
a look at top 40's adult numbers will 
show. But it might mean that the for-
mat is reclaiming a few tenths of a share 
from last fall's new crop of '80s-based 
radio stations. Also, with teen numbers 
down, it's unlikely that younger listen-
ers are spending more time with AC or 
adult top 40 stations-even though 
those stations are often still playing 
Backstreet Boys and 'N Sync oldies that 
many mainstream top 40s have purged. 

R&B HANGS TOUGH 
When R&B first became the No. 1 

music format in summer '99, it was 
with the help of the fast-growing Jam-
min' Oldies movement, which, when 
added to mainstream and adult R&B 
numbers, finally pushed the format to a 
combined 13.3 share. At that point, 
R&B oldies had a 3.1 share. Now, with 
Jammin' Oldies stations bailing out of 
the format, it has a 1.7-its lowest num-
ber since we began breaking out R&B 
oldies separately. And that number is 
likely to decline again now that the for-
mat doesn't have a Los Angeles outlet. 
With R&B oldies declining, adult 

R&B is up 3.4-3.5 (which is still short 
of the low 4-share range, where it was 
before the boom in R&B oldies FMs). 
Overall, R&B's 35-64 numbers were up 
10.4-10.5 this time vs. an 11.3 in sum-
mer '99 at oldies' apex. At the other 
end, R&B overall posted its best-ever 
teen numbers, up 27.4-28.0. 

TOP 40 REBOUNDS 
After two down books, top 40 re-

bounded slightly this time, up 9.7-9.9, 
but still short of the 10.5 it posted last 
spring, during the heart of'N Sync and 
Britney mania. That's still good news, 
since some format observers wondered 
if last fall's 10.3-9.8 decline was the 
beginning of a book-after-book free fall 
like the one that marked the format's 
doldrums a decade ago. 
Top 40 was down in teens (35.9-

34.7) but up 18-34 ( 15.0-15.4), 25-54 
(7.8-8.0), and 35-64 (5.2-5.3), despite 
some PDs' concerns that "Staind + Eve 
- balance records = 1990." And it's 
only one-tenth of a share short of its 
best recent 35-64 number, which it 
reached a year ago. 

That said, it's interesting that play-
ing more hip-hop and less dirty pop (to 
quote 'N Sync) didn't keep teens from 
defecting to R&B. Teens didn't show 
up in a lot of the places you might have 
expected this spring. They were down 
at modem (8.8-8.5) but up at country 
(4.6-4.8) and Spanish (4.5-4.6). They 
were also up at religious stations ( 1.3-
1.5), which might reflect the growing 
number of Christian AC FMs. 

SHE COULDN'T CHANGE ME 
This section's title, for those of you 

outside country radio, refers to a 
recent hit by "outlaw" country rockers 
Montgomery Gentry. But the presence 
of a handful of more male-leaning and 
young-end-friendly country acts had, 
at best, mixed results this spring, with 

NATIONAL FORMAT SHARE 
FORMAT h 
NEWS/TALK 15.5% 10.6% 16.5% 

R&B 12.9% 13.0% 13.0% 

ADULT CONTEMPORARY 13.5% 12.8% 13.0% 

TOP 40 10.5% 9.7% 99% 

COUNTRY 9.0% 8.8% 8.8% 

SPANISH 7.2% 7.3% 7.1% 

CLASSIC ROCK 5.0% 6.0% 6.1% 

ALBUM ROCK 6.5% 6.0% 60% 

OLDIES 5.6% 5.3% 5.4% 

MODERN ROCK 3.9% 3.9% 39% 

JAZZ 2.8% 2.8% 29% 

RELIGIOUS 2.3% 2.7% 2.7% 

ADULT STANDARDS 32% 3.0% 26% 

CLASSICAL 16% 1.7% 1.5% 

Persons 12- plus Monday - Sunday 

6 A.M. - Midnight SOURCE Arbitron 

country up slightly in teens (4.6-4.8 vs. 
a 4.3 a year ago) but down in 18-34 
(7.5-7.2 vs. 7.8 last spring). Then again, 
7.2 isn't a bad 18-34 number for a for-
mat whose target listener is often 40 
years old these days. 

It's also worth noting that a larger 
boom in country rock acts in the late 
'80s didn't do much to move the nee-
dle on younger demos, either. During 
the country/rock era marked by such 
acts as Foster & Lloyd, Steve Earle, the 
Desert Rose Band, and Mary Chapin 
Carpenter, younger numbers stayed 
flat. It wasn't until Garth Brooks, 
Trisha Yearwood, and other similar 
acts kicked in that you saw the needle 
start to move around summer/fall '90. 
Then again, those acts probably 
wouldn't have existed without the 
aforementioned class of '87. 

Even though country numbers have 
been relatively flat for the past year, you 
might expect to see them nudge for-
ward a little in spring or fall, tradi-
tionally the time when the format does 
its outside marketing. But with clus-
ter strategies reducing the country 
competition in many markets, and 
thus the outside spending, country has 
ceased to be a format that can count 
on being up in spring or fall. 

CLASSIC ROCK REALLY ROCKS 
When we first started crunching 

these numbers in early '89, album rock 
stations had a 9 share, classic rockers 
had a 3.2, and modem rock had a 0.7. 
Today, classic rock has nudged ahead 
for the first time (up 6.0-6.1), while 
album rock is flat at a 6 share, and 
modem is flat at a 3.9. 
What does that mean? One, mod-

ern's much-vaunted market win at 
KROQ Los Angeles hasn't translated to 
a boom for the rest of the format yet. 
Two, classic rock seems to be getting 
some help from album rock outlets 
that are leaning toward the hard 
side-even the older-skewing "her-
itage" rockers, which, in a recent Rock 

Airplay Monitor chart analysis, were 
found to be playing less Eric Clapton 
and more Staind. In 35-64, for in-
stance, album rock is down 5.6-5.1, 
while classic outlets are up 7.4-7.7. 

In contrast, in 18-34, classic is down 
slightly, 6.8-6.6, while album is up 9.6-
9.8. (Classic rock's decline in that 
demo is probably explained by the lev-
eling off at some '80s outlets, which 
we've counted as part of the classic 
rock universe, since many play only 
pop/rock material.) 

All this suggests that, to some 
extent, cluster strategies have made it 
possible for album rock outlets to 
return to the hard-rocking stance that 
marked the format through the mid-
'80s, when it made a sharp left and 
became a 25-plus format for the first 
time, in hopes of heading off classic 
rock. But it's hard to imagine every 
album rock GM being comfortable 
with the notion of shearing off the for-
mat's upper end. 

SPANISH RADIO'S UPS AND DOWNS 
In recent years, we've seen some 

usually stable stations take sharp up-
and-down turns over the course of a 
year as a result of sample vagaries. To 
some extent, you can see that happen 
to Spanish radio, which, over the past 
five books, has gone down (7.2-6.8), 
back up (to a 7.0 and a 7.3), and down 
again-this time to a 7.1 12-plus, 
fueled by a hit in 18-34 (9.6-9.1). 

That 18-34 drop coincides with the 
success of two English-leaning L.A. 
stations that do well with Hispanics-
KROQ and hip-hop KPWR (Power 
106). Since L.A. accounts for a lot of 
Hispanic listening, it's possible that 
Spanish radio's losses there could be 
reflected in the national numbers. All 
this could change, however, in the fall, 
when the new population estimates are 
figured into Arbitron numbers. 

Sean Ross is group editor of Air-
play Monitor. 

EVERYTHING you need to know about 
ALL THE INFoRtgifloN YOU NEED MAKE YOUR JOB Etald 
Comprehensive listings of radio stations in all 15 formats covered by Airplay Monitor Consultants • Complete 

Label Promotion Directory • Arbitron Ratings and History for Top 100 Markets • How Airplay Monitor Works 

THE 2002 
RADIO POWER BOOK 

ORDER ONLINE: www.orderbillboard.com or call 1.800.344.7119 • International: 732.363.4156 
Fax: 732.363.033$ • By Mail: Send payment for $ 125 plus $7 S&H ($15 for international orders) with this ad to 

Billboard Directories, PO Box 2016, Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ, PA. CA, TN. 

MA, IL, OH, VA & DC. Orders payable in U.S. funds only. All sales are final 

BILLBOARD SEPTEMBER 15. 2001 www.billboard.com 75 



SEPTEMBER 15 BliExpa rd 
2001 I  Video Monitor VIDEO 

Eye. 
CROSSING OVER: Many people 
would say that the work of artists 
in music videos is good training 
for a future career in feature 
films. With music videos often 
resembling mini- movies and 
artists frequently required to do 
some acting in their videos, the 
music-video- to- feature- film 
crossover trend is more prevalent 
than ever before. 

It is the subject of an intrigu-
ing documentary, Crossover, 
which premieres at 8 p.m. ( ET) 
Sept. 24 as part of the Indepen-
dent Film Channel's ( IFC) annu-
al Indie Rocks festival program-
ming Sept. 24-Sept. 30. Directed 
by Steven Can-
tor and pro-
duced by Janet 
Billig, Cross-
over is part of 
IFC's original 
programming, 
and the film 
will have screenings at selected 
film festivals and movie houses. 
Those interviewed in the docu-

mentary include Ice-T, Meat Loaf, 
Bette Midler, Courtney Love, 
Dwight Yoakam, Jewel, Mos Def, 
Gene Simmons, John Taylor, 
Willie Nelson, Lance Bass of 'N 
Sync, Treach of Naughty by 
Nature, John Doe, B- Real of 
Cypress Hill, Brian Vander Ark of 
the Verve Pipe, and Ryan Shuck of 
Orgy—all of whom have made the 
leap into feature films as actors. 

"Musicians have been crossing 
over into acting for quite some 
time," notes Alison Bourke, exec-
utive producer of IFC program-
ming. "But now, it's almost be-
come a necessity for artists to do 
more than one thing in enter-
tainment. Crossover has so many 
compelling personal stories, and 
that's why we decided to have this 
film [ as] part of our Indie Rocks 
festival this year." 
A big motivation for artists to 

cross over into films, Bourke says, 
is the opportunity to prolong an 
entertainment career if the musi-
cal hits start to wane. 
Many artists get their first fea-

ture-film roles in independent 
movies, and Bourke says musi-
cians are attracted to indie films 
for the same reason as many other 
entertainers and filmmakers: " It's 
a chance to work outside the box 
and participate in a creative 
endeavor that isn't restricted by 
big-studio demands. As long as 
independent films are the alterna-

tive to mainstream Hollywood, 
there will be people who want to 
work in indie films." 

IFC Entertainment president 
Jonathan Sehring says, "It's about 
the creative vision, not the money 
and fame." 

Cantor says, "These crossover 
musicians aren't simply sharing 
the screen with actors or playing 
a version of themselves. They're 
bona fide actors, with a wide range 
of talent." 

IFC's Indie Rocks week will be 
hosted by Flea of Red Hot Chili 
Peppers, who has been acting reg-
ularly in feature films since 1984. 
As part of the weeklong program-

ming, IFC will 
air independent 
films with a 
music connec-
tion. They in-
clude The Lead-
ing Man (starring 
Jon Bon Jovi), 

FC 
the rap documentary Rhyme & 
Reason, the Wim Wenders docu-
mentary of the making of his 
film The Million Dollar Hotel 
(which featured collaborations 
with U2's Bono and Brian Eno), 
the biopic Sid & Nancy, the Neil 
Young & Crazy Horse documen-
tary Year of the Horse, the 
heavy-metal documentary The 
Decline of Western Civilization 
Part II: The Metal Years, and The 
One Dollar Diary. 

MUCHMUSIC PERFORMERS: B4-4, 
Baby Blue Soundcrew with Kar-
dinal Offishall and Jully Black. 
Coldplay, Nelly Furtado, Incubus. 
OutKast, Our Lady Peace. Shag-
gy, Staind, and Sum 41 are 
scheduled to perform at the 2001 
MuchMusic Video Awards. The 
awards show will be televised live 
Sept. 23 from MuchMusic's 
Toronto headquarters. Our Lady 
Peace leads the nominee list, with 
a total of eight nods (The Eye, 
Billboard, Sept. 8). 

PRODUCTION NOTES: Ozzy Os-
bourne filmed " Gets Me Through' 
with director Jonas Akerlund in 
Los Angeles . . . Cousin Mike 
directed Afroman's "Because I Got 
High" in Paterson, N.J. ... Patty 
Loveless filmed "The Boys Are 
Back in Town" with director David 
McClister in Pikesville, Ky.... J. 
Jesses Smith directed DMX's "We 
Right Here" in Baltimore, as well 
as the remix of Jadakiss' "We 
Gonna Make It" in Miami. 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYTEMS 
"New Ons" are reported by the networks ( not by BUS) for the week ahead 

For week ending 
SEPTEMBER 2, 2001 

Cordnumrs prograeren, 
1734 W Street, NE. Washington. 0 C 20311 

JAY-2. I u o 111 0 VA 1 

JENNIFER LOPEZ. I i 0,0 

PETIT PABLO. Raise UP 

JAGGED EDGE. Where The Pony At 

JARULO.Lio,nglt Up 

JUVENILE, Set It Oft 

JADAKISS, Knock Yourself Out 

MAXWELL bletime 

PROPHET JONES, [aortae 

10 FABOLOUS. Ya II Can t Deny It 

11 GINUMME,Drfferences 

12 LUDACRIS, Area Codes 

13 MARIAN CAREY, Never Too Far 

RH TRICK DAOOY.I m A Thug 

MARY J. BLIGE. Fa mrly Ana. 

11 MISSY ELLIOTT, One Minute Man 

Il UL BOW WOW, Gheno Girls 

IB CITY HIGH. C.,,r , unr, 

IS ISLET BROTHERS. Contagious 

NEELY. Saner Up 

21 P. DIODE, BLACK ROB& MARK CURRY, Bad Brea Lee 

REDMAN, Smash Sumthin 

23 USHER, II FlemInd Me 

24 BRIAN MCKNIGHT. bow., at my Lit,, 

25 *ALIEN', Age An't Nothmg Bo A Number 

• MUSIC. Next Do°, 

27 DMA We Right Here 

UL' ROMEO. Ti,,' Sur Iles 

25 KURUPT.Iu Ouur 

DRUNKEN MASTER, 50 Playa, Deep 

33 CRAIG DAVID. • Me In 

TANKI  

33 S LUNATICS. Imrnmer In The Env 

34 DESTINY'S CHILD, Bootercres 

ALICIA KEYS. I .irun 

NEW EDITION en, Love 

37 TINA TURNER. Nhat s Low Got To Do With It 

WHITNEY HOUSTON. I Worn, Dance With Somebody 

39 JANET JACKSON, Nasty 

BIG DADDY KANE, No Half Stele. 

El AALIYAIL Back & forth 

AALIYAH. At Your Best (You Are Love) 

43 AALIYAH, One In A Mahon 

44 AALIYAH, We Need A Resolution 

49 VITA. Lastity My Love 

AFROMAN. Because I Gol High 

BURSA SPARIODL Ugly 

BABYFACE. There She Goes 

THA EASTSIDAZ,ILuotet IJAHEIM. Just In Case 
OUTLAYS GRAM Emotons 

MY J. Formal Wee 

JADAKISS, We Gonna bloke lnlRoin,ol 

KEKE WYATT, Armhole to Tlo,Wodd 

1212. Fee Music 

8' -"e.a.M11111111111111.111111111111. 
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19 
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34 

51 

21 

24 

25 

34 

za 
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34 
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37 
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34 

40 

Kl 

40 

KS 

44 

45 

46 

47 

40 

so 

mummy •••• 118/1/1111113. 

Conlon, us programmrng 
2806 Opryland D NashvIlle, TN 31214 

Continuous Orogremln0 
1515 Broadway, New York, NY 10036 

MAC MIT 

Contnuous programming 
1515 Broadway, New York, NY 10036 

TORY MIMI I'm Just Talker,' About Tonight 

CAROLYN DAWN JOHNSON . C urunl c died 

ALAN JACKSON. It s Alroght To Be A Redneck 

BILLY OILMAN. E hsa bee, 

LONESTAR. I ni Already There 

BROOKS 8 DUNN. Only In Amenc a 

TRISHA YEARWOOD, I Would ve Loved You Anywey 

KEITH URBAN, Where The Blacktop Ends 

MONTGOMERY GENTRY. Cold One Comm On 

CYNDI THOMSON. What l Reatly Meant To Sao 

CHRIS CAGED. Laredo 

CHELY WRIGHT, Never Love You Enough 

LUMINA MCBR1DE,Neen God Feu, Women Gelnksalue 

BRAD PAISLEY, Wrapped Around 

TRICK PONY, On A Nrght Lae This 

GARY ALLAN. Man Of Me 

TOBY KEITH. I Wan na Talk About Me 

BLAKE SHELTON. Austrn 

JEFFREY STEELE, Somethin In The Water 

MARK WILLS. Loving Every Minute 

JESSICA ANDREWS, Helplessly. Hopelessly 

PATTY LOVELESS. The Boys Are Back In Town 

TRAVIS TRITE Love IN A Woman 

JAMIE O'NEAL, When I Think About Angels 

DIXIE CHICKS. Cowboy Take Me Away 

KENNY CHESNEY. Dort Happen TwIce 

SOGGY BOTTOM BOYS. I Pell A Men Of Consent Seem 

GARY ALLAN H q1,1 Where I Need To Be 

DARRYL WORLEY. Second Wind 

LEANN RIMES, i Need You 

MARK MCGUINN, That s A Plan 

DOLLY PARTON, Sbrne 

TOBY KEITH, How Do You Like Me Now 

DIAMOND RIO, One More Goy 

TRAVIS TRITT. Its A Great Day To Be Aloe 

ALISAN KRAUSS, The Lucky One 

SARA EVANS, I Could Not Ask For More 

NICKEL CREEK, ̀.Vhen You Come Back Down 

TRACE ADKINS, I m Tryrn 

KENNY CHESNEY. I Lost It 

TOBY KEITH, You Shouldn I Kiss Me 

BROOKS Sr DUNN, Am t Nothing Bout You 

FAITH HILL The Way You Love Me 

KEITH URBAN. But For The Grace 0, God 

LEE ANN WOMACK I Hoes Tel 061100 

FAITH HILL There You II Be 

FAITH HILL If My Mean Had Warps 

BRAD PAISLEY. Two People Fell In Love 

JESSICA ANDREWS, VVho I Am 

TAMMY COCHRAN, Angels In Waihng 

UM-
i08 DRUMM. Penny Black 

MOUE ROBISON, Right Man For The Job 

JAMESON CLARK Don lPtoy Any Lore Songs 

P. DIODE suatimeitmatarar.o.diwwto: 
ALIEN ANT FARM, Smooth CrIminal 

JENNIFER LOPEZ, I., Reel 

ELTON JOHN. I Want Love 

JAY-Z, luo 1H 00.4.1 

BUJ CANIIIELL Hit Si Up Style 

AU CIA KEYS, Fa' 

CHRISTINA AGUILERA 111' KIM MYA Ar PINK ',Iodated. 

'N SYNC, Pop 

LUDACRIS, Area Codes 

JAGGED EDGE, Where The Pee At 

EVE. Let Me Blow Ya Mind 

FA1BOY SUM. Weapon Of Choice 

WISEGUYS, smn The Cornrnotron 

DROWNING POOL Bodies 

PUDDLE OF MUDD, Control 

MAIM), Facie 

MISSY ELLIOTT, One Minute Man 

MARY J. BEIGE, Farruly Alter 

JANET, All For You 

601I1U-AL Clint Eastwood 

SUM 41. Fat Lip 

FABOLOUS, Can t Deny It 

POD.. Ayr, 

JANET, Someone To Call My Lover 

LITTLE TB ONE TRACK , Shanigua 

WAX, We Right Here 

LIMP BIZKIT Borler 

MISSY ELLIOTT. Get Ur Freak On 

R KELLY. f nee On Yo Boon, 

EMINEM, Stan 

U2. . Mul DaY 

MICHELLE BRANCH. Everywhere 

SYSTEM SPA DOWN, Chop Suey 

NEELY FURTADO, Turn OP The Light 

TRICK DADDY, I et A Thug 

CAKE, a • ' a Long Jacket 

DESTINY'S CHILD. Survrvor 

JIVE JONES, Me. Myself Ar I 

JA RULE, Lome It Up 

DREAM. Thrs Is Me 

USHER. S RernInd Me 

NICKELBACK, How You Remind Me 

BURRA SPAR/00( Ugly 

MACY GRAY Sr,eret Baby 

BRITNEY SPEARS. Stronger 

TRAVIS, 

STAIND, Its Been Avrtnie 

MANDY MOORE, Crush 

MOM Mottos 

UL Stuck In A Moment You Can't Get seer 
CHRISTINA MOAK AM To PM 

MOM& Genng In 

PRESSURE 4-5. Beat The World 
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STAIN« Its Been Awhile 

DAVE MATTHEWS BAND. ou 

ALICIA KEYS, Fen 

JANET. Someone To Call My Toyer 

SUGAR RAY, When It s Over 

TRAIN. loop, Of Juprter 

FUEL. Bad Day 

MELISSA ETHERIDGE. I Want To Be In Love 

THE VVISEGUYS, Stan The Como/moon 

FIVE FOR FIGHTING, Superman 

JENNIFER LOPEZ. I rn Real 

STEVIE NICKS, Sorcerer 

ALIEN ANT FARM, Smooth Criminal 

SMASH MOUTH, I ni A Belrever 

NELLY FURTADO, Turn Oft The Light 

JOHN ME LLENCAMP, Peaceful World 

MARI/1M CAREY, Never Too Fer 

ELTON JOHN, OVo nt Love 

MACY GRAY, Sweet Baby 

RE M., Ail The Way To Reno 

INCUBUS, Dn. 

DID°. Hhr der 

TRAVIS. S.de 

MOBY, See 

BLU CANTRELL. Hit Ern Up Style 

MICHELLE BRANCH, Everywhere 

AALIYAN, H lour Girl Only Knew 

AALIYAH, One In A Million 

AMMAN, Are You That Somebody, 

AALIYAH, Try Acorn 

MATCHBOX TWENTY. Bent 

CRAIG DAVID. 'Ai Ii 

11IE BLACK CROWES, Soul &nettle 

AFRO CELT SOUND SYSTE,VVhen you re Falling 

CAKE. Shun SkutIong Jacket 

BARENAKED LADIES, Falling Fm The First Tunee 

AALIYAN, Back IS Forth 

AALIYAH, We Need A Resolutron 

MATCHBOX TWENTY. It You re Gone 

LIFE H OUSE, Hanging By A Moment 

FATBOY SUM. Weapon Of Choice 

STONE TEMPLE PILOTS. Days 01 The Week 

CREED, lilyhef 

FUEL uernorrhage I In My Handsl 

NO DOUBT, Simple Kind Of trfe 

MADONNA. Don t Tell Me 

AEROSMITH. Jaded 

PETE TORN, Life On A Cham 

JAMIROCIUAl. Veal Insanre 

TORI AMOS. Strange Lrnle Gull 

DESTIN YI % I111111111111111111111111111111111111 
Emotions 

112, Wei, In A Monent You Can t Get Out IN 

NIGKELBACK, How You Remmd Me 

The Clip List 
A SAMPLING OF PLAYLISTS SUBMITTED BY 

NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING SEPTEMBER 15, 2001 

muchmuse usa 

Continuous programnkng 
Idncho Quadrangle. Jericho I, / S3 

Continuoue Progreelher 
1515 Broadway, New York, NY I tee 

COLD, Bleed INEW/ 

TRAVIS. See INEWI 

JA RULE. berm] It Up INEWI 

SEVEN CHANNELS, Breathe MEMO 

[OVEN FRESH] 

ILL. Stuck In A Moment 

FAITHLESS, Muhammad Air 

EVERCLEAS Rock Star 

JERMAINE DUPRI. Been' Out Of Control 

THE ATARIS, Teenage Root 

BILAI, Feat Lane 

LONG BEACH DUB AIJSTARS. Sunny Hours 

LIL RASCALS, Hardball 

SPIRITUALIZED, Stop Your Crying 

BUTTHOLE SURFERS, The Shame Of Ufa 

Conunuous progammIng 
Ina V., ehindion Ave Miami Boum lb 33139 

CRIST1AN, Azul 

MANU CHAO. Mn Gustas Tu 

CHRISTINA AGLINERA LIE 131/13YAS PVIK tals Mow» 

RICKY MARTIN, Loaded 

GILBERTO SANTA ROSA, Feeder Decir 

MARIA BESTAR, Pensando En 11 

OLGA TANON, Como Olvider 

JARABE DE PALO, Dos Dias En La khda 

MARCO ANTONIO SOUS. AM, Voy 0 Te Vas 

BENNY, An, 

NEW 
MAXWELL Idea1,, 

PRESSUE Beat The World 

LONG BEACH DM ALLSTARS. Sunny Hours 

WE EZER, Island In The Sun 

Continuous programming 
299 Gueen SI Wee Toronto, Onion° M50225 

SUPKNOT Left Behind ( NEAP 

SWOLLEN MEMBERS, Take It Back INEWI 

52, Stuck In A Moment INEWI 

GOB, No Regrets INEWI 

GROOVE ARMADA, Superstylm' INEWI 

SERIAL JOE, Completely INEWI 

LIVE. Srmple Creed (WWI 

COPYRIGHT, Into The Light MEW) 

JAY-Z, lvvo Ili 0 VA I INEW/ 

THE WISEGUYS, Start The Commotion (NEW) 

SHAGGY Leo Me, Lou Me 

STAIND. Fade 

DESTINY'S CHILD, Bootylicrous 

JANET. Sorneone To Call My Lover 

USHER. U Remrel Me 

NEEDY. Batter Up 

SHAGGY, Freaky Girl 

012, Purple Hills 

BLU CANTRELL, Hit 'Em Up Style Wogs!) 

DAVID USHER, Alone In The Unrverse 

TÉ-U-TZ1:51 

Conluuuuuuuu, tuogromn,uuu,, 

COLLEGE 

TELEVISION 

NETWORK 
7a hrrurs dart, 

niree Roan Suite 1550, Atlanta, GA 30326 

STEREOPHONICS, Have A Nine Day 

DESTINY'S CHILD, Bootylicious 

JAMIROGUAL fete t 

KYUE MINOGUE. Cant Get You Out Of My Head 

ADDIS BLACK WIDOW, Wait In Summer 

TRAIN, Drops Of Jupiter ( Tell Mel 

NEW( fURTADO, Turn Off The LIght 

GORILLAS. 51234 

WE. tecs Dance 

MAVIS, Sing 

1.12. Elevation 

VELVET, Bey Band 

WHEMUS. 10 0,01, Respect 

WYCLEF JEAN, Perfect Gentleman 

BLENDERS. One Jest Tu 

VICTORIA BECKHAM, Not Such An Innocent Girl 

GERI HALLOWELL, Scream It You Wanne Go Fester 

°ABODE. Otd Of Control 

BASEMENT JAXX, Jus' One eel 

ROGER SANCHEZ. Another Chance 

Three hours weekly 
216 W Ohio. Chdago, IL 60610 

RADIOHEAD, Keyes Out 

STROKE 9, Kick Some Ass 

NO ONE. Chemical 

PERRY FARRELL Song Ye To Be Sung 

TORI AMOS, Strange Lee Gel 

NEW FOUND GLORY. Dressed To ell 

NONPOINT Endure 

ROLLINS BAND. Your Number Is One 

NICKELBACK, How You Remend Me 

LESS THAN JAKE, Gainsville Rock City 

DEPECHE MODE. Dan 0 Rema 

SPRUNG MONKEY, Party Like A Rock Star 

GOOD RIDDANCE, Yesterday's Herein« 

BEULAH. Gene Autry 

AMERICAN HIPI, Another Perfect Day 

BEN FOLDS, Roe.' The Suburbs 

DAMIAN MARLEY She Seaceng 

E LE RIUM ocente 

JAGGED EDGE. Where The Party At 

JOHN ME LLENCAMP. Peaceful World 

MACY GRAY. ; • Harry 

MARY J. ELIGE. I , Mad 

MAXWELL. L•/ ,' • 

MICHELLE BRANCH, E very-where 

PERRY FARRELL Song Yet To Be Sung 

R E.M., All The Way To Reno 

SEMISONIC, Over My Head 

STATIC•X. Y a, UbV0 ,In 

TRAVIS ••• 

R44E 
TV FOR U- NO! THEM —38 

I 2 'lour tercet:, 
46 Geed St, Brockton, MA 02401 

ALIEN ANT FARM, Smooth Crimmal 

CRAVING THEO, Stomp 

DROPKICK MURPHYS, Spey McHage. 

GORILLAZ, Clint Eastwood 

RADIOHEAD, KnIves Out 

PERRY FARRELL. Song Yet To Be Sung 

BAD RONALD, Let's Begrn 

TRAVIS, sulu 

STATIC- X, Black & White 

BEN FOLDS, Roclun' The Suburbs 

TINDERSTICKS. Can Our I've 

DAVE NAVARRO, Iddrra II 

THE BOUNCING SOULS, Gone 
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I KEYNOTE ADDRESS 
TEDDY RILEY 
The superstar producer/ 
songwriter, also known as 
the leader of multi-platinum 
groups Blackstreet and Guy, 
will share his experiences 
and advice. 

OPENING NIGHT PARTY 
The first of many networking opportunities! 

ARTIST PERFORMANCES 
Exciting showcases by established 
& up-and-coming artists! 

1 EXHIBITS 
featuring music video services & technology. 

Michele Jacangelo 
Director of Conferences 

bbeventsq7:71eillboard.com 
ph: 646.654.4660 

SPOrISORSHIP 

Coda Hay 
Music Video Editor 

chayebiilboard.com 
ph: 646.654.4730 

Cebele Rodriguez 
crodriguez@billboard.com 
ph: 646.654.4648 

The Beverly Hilton Hotel 
9876 Wilshire Blvd. 

Beverly Hills, CA 90210 
310.274.7777 

Discounted Conference 

Room Rate: $ 185 
Reserve your room by 10/ 12 
to receive discounted rate! 

re • 

OCb 31 - nov 2 
BeveRLy HiLbon 
Los anee es 

PROVOCATIVE 
PANELS 

Discrimination and Sexual Exploitation: 
The Polincs of Playing Videos 

The Local Show Spotlight: 
An expert panel and the audience will 

give feedback on local video programs 

Video Visionaries: 
The Technology Mavericks of Music Videos 

Show Me The Money: 
Avoid Rip-Offs & Get Paid What You re Worth 

The Great Beyond: 
Alternative TV Networks For Visual Marketing 

Treat Me Right: 
Turn Video Treatments Into Heavy-Rotation Videos 

(tPhLeUgSrana finale 
2001 BILLBOARD 
MUSIC VIDEO AWARDS 
Honoring the top music videos and local/regional music 
video shows in 10 genres: Contemporary Christian, 
Country, Dance, Hard Rock, Adult Contemporary, 
Lain, Modern Rock, Pop, R&B, Rap/Hip-l-bp. 

Winners will be chosen by Billboard readers - 
Watch for the ballot in the Sept. 15 issue of Billboard! 

The music \idea Industnj Event of Inc Year! 

ister 
ONUNE billboard.com/eyents/rnyc 

MAIL Billboard, A. Michele Jacangeb, 

770 Broadway, 6th FI, New York. NY 10003 

646.654.4674, Attn. chele Jacangelo FAx 

1$465 Earlybird Registration- received by 9/21 

711$499 Pre-Registration - received by 10/12 

1 $565 Full Registration - after 10/12 & onsite 

$375 Local Programmer/Show Rate 

Name 

Titles 

Company. 

Address. 

City/State/bp 

Phone/Fax. 

Email: 

-1Amex 1 MCNisa -11Company Check 

Card# 

Exp 

CONFERENCE FEE AND PAYMENT 
Make all payments to Billboard Group discounts for 
8 or more are available. Contact Phyllis Demo 
646 654 4643 
CANCELLATIONS 
All cancellations must be received in viidting by 
Oct 1 and are subject b a $150 admintstrative fee. 
No refunds for cancellations accepted after Oct 1. 



1 



A LOOK BEHIND THIS WEEK'S CHART ACTION 

Counter. 
AN ULTIMATE TRIBUTE: One of the reporters who 
calk d me while working on a story about 
Aaliyah's death in an Aug. 25 plane crash asked 
whether the media was overplaying the signif-
icance of her career. Consumers certainly refute 
that notion, as her third album vaults 19-1 on 
The Billboard 200 with the chart's Greatest 
Gainer ribbon, while her sophomore album 
takes command of Top Pop Catalog Albums. 

Since 1994, The Billboard 200 has seen 
posthumous albums by Kurt Cobain's band Nir-
vana, Selena, 2Pac, and the Notorious B.I.G. 
debut at No. 1. But the ascension of Aaliyah 
marks the first time an artist's death has caused 
an album to rise to the top slot since 1980, when 
the murder of John Lennon caused Lennon and 
Yoko Ono's Double Fantasy to jump 11-1. 

4 
It was easy to predict that Aaliyah, which 

bowed at No. 2, would re-enter the top 10, but 
hard to judge how many days the momen-

- tum—exhibited on last issue's chart, when 
just one day of activity spawned a 41.5% 
gain—would continue. By Wednesday, Aug. 
29, the third business day after her death, 
reorders at EMI Music Distribution (EMD) 
already exceeded 300,000 copies; by week's 
end, the total fell just shy of 409,000. 
At stores, the album sold 305,500 units, 

almost five times the 62,000 units it tallied the 
previous week Her 1996 title, One in a Million, 
actually makes two dents on the catalog chart. 
The bow at No. 1 is sold through EMD, which 
picked up the album last year when she moved 
her Blaclçground label to Virgin (Billboard, Aug. 
26, 2000). The Million entry at No. 30 on Top 
Pop Catalog Albums represents stock distrib-

uted by WEA, from Blackground's previous stint 
with Atlantic, which was still in the market-
place. The two versions cannot be merged by 
SoundScan, because EMD does not take returns 
on the WEA version. The Romeo Must Die 
soundtrack, on which she appears, re-enters the 
big chart (No. 164, 8,000 units), while her first 
album, 1994's Age Ain't Nothing But a Num-

ber, just misses the catalog list. 
Aaliyah has never appeared before on Top 

Pop Catalog Albums. More significant, her 
conquests of that chart and The Billboard 200 
also mark the first time she tops any Billboard 
albums chart, triumphs that offer just modest 
consolation for the great loss felt by her fam-
ily, friends, and fans. 

VERY MARY: Were it not for the reaction to 
the Aaliyah tragedy, the new Mary J. Bilge 
album—with the biggest SoundScan week in 
the singer's career—would own The Billboard 
200's crown. Blige does, however, debut at 
No. 1 on Top R&B/Hip-Hop Albums, her 
fourth chart-topper on that list since 1992. 
The new one rings up 294,000 units, besting 
the 240,000 that was her previous high, when 
1997's Share My World started at No. 1 on 
the big chart. Her last set, 1999's Mary, 
opened at No. 2 with 239,000 units. 

SPICE OF LIFE Mary J. Bilge leads a hefty Aug. 
28 release slate that places five albums in the 
top 10 for the third time this year. The 
onslaught represents a variety of genres and 
some notable career accomplishments. 
The hard rock camp is represented by Slip-

knot at No. 3 (255,000 units) and the debut 
album by Puddle of Mudd at No. 10 ( 116,000 
units). The former far exceeds its 1999 debut 
album, which sold 34,000 units in its biggest 
week. Mudd has the largest first week of any 
new rock band this year and the largest since 
Tool splinter A Perfect Circle opened last sum-
mer with 188,000 units. 
R&B crooner Brian McKnight has his 

largest first week (No. 7), as 150,000 units sur-
pass the 144,000 units that started 1999's Back 
at One at No. 7. But if you really want to see 
career growth, check out country singer Toby 
Keith. He rose no higher than No. 46 on the 
big chart with any of six earlier albums. His 
new one enters The Billboard 200 at No. 9 and 
becomes his first No. 1 on Top Country Albums. 
At 119,500 units, opening sales on Keith's Pull 
My Chain exceed the combined first-week sales 
of each of his previous six efforts (82,000). 

IT'S NOT TV: Madonna reaps benefits from her 
HBO concert, which the cable channel ran 
multiple times. Her Music rockets 122-80 on 
The Billboard 200, as a 53% uptick wins the 
chart's Pacesetter, while her best-of, The 
Immaculate Collection, wins Top Pop Catalog 
Albums' Greatest Gainer ( 17-8, up 18%). The 
latter reaches the top 10 for the first time since 
bowing on the catalog list in 1995. 
On another channel, an Oprah rerun rus-

tles bullets on the big chart for Alicia Keys 
(No. 4), India.Arie (61-47), Jill Scott (75-56), 
and Mary Mary (75-56). 

Minded. 
MICHAELS WORLD: After entering last issue as 
the Hot Shot Debut on both The Billboard Hot 
100 and Hot R&B/Hip-Hop Singles & Tracks, 
"You Rock My World" by Michael Jackson earns 
Greatest Gainer/Airplay status on each chart, 
climbing 34-11 on the Hot 100 and 30-17 on 
Singles & 'hacks. It has been four years since 
Jackson appeared on either chart, with 1997's 
"Stranger in Moscow," the longest gap of his 

4, M ICHAELJACKSONYOUROCKMYWOILD 

e 

career. The absence has proved to be the prop-
er tonic to reignite interest in Jackson's music. 

With only a partial week of radio play, the No. 
34 debut of "World" on the Hot 100 was the 
third-highest this year for an airplay-only track 
on the Hot 100, following sister Janet Jackson's 
No. 14 entry with "All for You" in March and 'N 
Sync's "Pop," a No. 29 June debut. In its sec-
ond week on the chart, airplay rises 65% to a 
total of 63.5 million listeners, pushing the track 
to No. 10 on Hot 100 Airplay. The No. 30 debut 
of "World" on Hot R&B/Hip-Hop Singles & 
'hacks was the highest debut on that chart since 
"All That I Can Say" by MaiyJ. Blige came in at 
No. 28 in July 1999. R&B Airplay climbs 18 mil-
lion-25.5 million listeners, as "World" moves 
24-13 on Hot R&B/Hip-Flop Airplay. There are 
no plans for a retail single of "World." Jackson's 
album Inuinahle hits stores Oct. 30. 

HIS WAY: As Toby Keith's Pull My Chain takes 
Hot Shot Debut honors at No. 1 on Top Coun-
try Albums (see Over the Counter, this page), 
the lead single pulls up stakes after a month-
long vigil at No. 2 to capture top ink on Hot 
Country Singles & Tracks. With solid spin 
increases during each of the song's previous 16 
chart weeks, victory eluded "I'm Just Talkin' 
About Tonight" by only five spins last issue, 
behind Blake Shelton's stubborn "Austin." Both 
titles close the week with spin deficits, but 
Keith's single pushes "Austin" to No. 2 after 
Shelton's five-week clamp on No. 1. Down 225 
detections to finish with 5,672 plays, Shelton 
took a bigger hit than Keith, whose dip amounts 

by Silvio Pietroluongo, Minal Patel. Wade lessen 

to 67 spins, for a final sum of 5,826 detections. 
Further down the chart, Keith's follow-up 

"I Wanna Talk About Me" climbs 37-32. Even 
for country's hottest kingpins, having a No. 1 
single and a second track inside the top 40 in 
the same week is an anomaly. Although 
DreamWorks blames a shipping error for the 
early release of "Me" to radio, the notion that 
country radio's more conservative stance on 
new music might be softening is this story's 
most compelling twist. 

ON THE EDGE: With the CD and maxi-CD retail 
release of "Where the Party At" (So So Def/ 
Columbia), Jagged Edge Featuring Nelly hops 
5-1 on Hot R&B/Hip-Hop Singles & Tracks 
and earns Greatest Gainer Sales honors. 
"Party" moves 11,500 pieces at R&B core 
stores, propelling it up Hot R&B/Hip-Hop Sin-
gles Sales from No. 43—where it ranked last 
issue due to street-date violation and 12-inch 
vinyl sales—to No. 1. "Where the Party At," 
the first single from the group's third album, 
Jagged Little Thrill, is its third career No. 1 on 
Singles & Tracks. "Let's Get Married" spent 
three weeks at the top of the chart in July 
2000, and "Promise" went to No. 1 for two 
weeks in the March 31 issue. 
On the Hot 100, "Party" falls about 7,000 

units shy of the top spot, jumping 6-3. "Party" 
scans 42,000 units overall and earns the Great-
est Gainer/Sales award. while jumping 74-2 on 
the Hot 100 Sales chart. A loss in airplay of 6 
million listeners thwarts the song's bid to 
reach No. 1, where "I'm Real" by Jennifer 
Lopez Featuring Ja Rule (No. 1, up 2.5 mil-
lion) and Alicia Keys' "Fein'" (No. 2, up half 
a million) each show radio growth. 

A PERFECT TEN: As "Complicated" crashes the 
top 10 on Hot Country Singles & Tracks, new-
comer Carolyn Dawn Johnson becomes the 
10th artist this year to compete in that area of 
the chart with a single from a debut album. In 
the entire 2000 chart year, we had nine such 
hits. "Complicated," the second release from 
Johnson's Room With a View, gains 204 detec-
tions. Both the album and single should bene-
fit from Johnson's performance on the Canadi-
an Country Music Awards show, which airs live 
Sept. 10 on CMT. With an unprecedented 10 
award nominations, Johnson is likely to get lots 
of face time on the cablec,ast. 

CANADIAN NICKEL: Continuing with acts from 
up north, the Vancouver-based quartet Nickel-
back climbs to No. 1 on Mainstream Rock 
'flacks, with "How You Remind Me" earning the 
band and its label, Roadrunner, its first Billboard 
No. 1 single. Roadrunner also achieves its first-
ever appearance on the Hot 100, as "Remind" 
climbs 75-64 on that chart. 
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ST. LUNATICS A Free City 

Fo Herr 014119 .Umse's, . 12 98 18 981 

LUTHER VANDROSS • Luther Vandross 

DAVE MATTHEWS BAND A Everyday 

RCA 67988 Ill 9818 911, 

ADEMA Adema 

TIM MCGRAW A Set This Circus Down 

Curb 78711112 9818 981 

LIMP BIZKIT A Chocolate Starfish And The Hot Dog Flavored Water 

JILL SCOTT A Who Is Jill Scott? Words And Sounds Vol. 1 

1-1,drt, 13,11F1,213/'Emc 111 98 F(1.17 981. 

WEEZER • Weezer 

DREAM STREET Dream Street 

Uí 5 1S50-11, , r 1 98 17 cie. 
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FUEL A Something Like Human 
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VARIOUS ARTISTS A Songs 4 Worship— Shout To The Lord 
111 1 - s. [ .., 09 98 COI 
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JUVENILE Project English 
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RZA AS BOBBY DIGITAL Digital Bullet 
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ENYA A A Day Without Rain 

KRAYZIE BONE Thug On Da Line 
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D12 Devil 's Night 

- 

DESTINY 'S CHILD A' Survivor 

Coimbra 61063','CRG 112 98 11110 9111 

SUM 41 A All Killer No Filler 

AARON CARTER Oh Aaron 

Br/841768 Zomba 112 961898 

SOUNDTRACK Jay And Silent Bob Strike Back 

BLU CANTRELL • So Blu 

Ream, 14703 ./As.sta III 981198 

P. DIDDY & THE BAD BOY FAMILY The Saga Continues... 

JAGGED EDGE A Jagged Little Thrill 
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TRAIN A Drops Of Jupiter 
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BNA 87976 KG 111 98 17 98/ 
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EVE A Scorpion 
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•.. . ...• ... ', Sign/. 10.1MG 112 98/18 981 
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NEIL DIAMOND • Three Chord Opera 
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SUGAR RAY • Sugar Ray 
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BLAKE SHELTON Blake Shelton 
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CAROLYN DAWN JOHNSON Room With A View 
Arista Nashville 89338 410 9816.981 

JESSICA ANDREWS • Who I Ain 
.i. ... .. .• . . 1.,0248 Inter scope 00 98.16 981 

8 

MELISSA ETHERIDGE Skin 
.. L) 540361.10JMG , 12 9818 981 

CYNDI THOMSON My World 
Cai,drd , Nashwilel 26010116.96/17a21 

LIL JON & THE EAST SIDE BOYZ Put Yo Hood Up 
' ',. 98 16 98. 

9 151 134 

81 152 93 

43 153 142 

125 

— 

139 

MARK WILLS 
Mercurio Mashy Re) 170209111 9017 981 

Loving Edery Minute 93 

LIL BOW WOW A . 
' . 69981.1CRG III 98 40,117 981 

DREAM à 
Bad Boy 7303 /this,. 11E98/17181 

TRICK PONY 
.,,,,,,,,e,,,, , r,,,,,,,,,,,•••1/97INVRN111.98/17.981 

Bear, Of Dou 

It Was All A Dream 

Trick Pony 
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91 

SALIVA • 
Island 542956 11)JMG 112 98 18 94 

Every Six Seconds 56 154 133 130 

U2 A All That You Can't Leave Behind 

AARON CARTER A Aaron's Party ( Come Get It) 
Ive 41708,Zornba 111 48.17 981 

R. KELLY A tp-2.coin 
.. n:, z,,,,, ,,,,,z. 18 9/, 

DAVID GRAY A White Ladder 
ATO 893511FICA111.9&17 9810 

PRINCE The Very Best Of Prince 
....,rper Br, 14412118 98 I:D. 

3 155 157 

4 156 151 

1 157 155 

35 e ...) NEw 

66 411) 165 
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145 
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PETE YORN 
Columtaa 62216/CRG 112.98E0 CD). 

Music For The Morning After 151 

TRISHA YEARWOOD 
..118517.14 

Inside Out 29 

RELIENT K 
Gotee 728470298CW a 

Anatomy Of The Tongue In Cheek 158 

TOBY KEITH A 
' . •• ,209 imerscode 00 98 16 94 

TYRESE • 
RCA 67984. l' 1 9017 981 

MARY MARY • 
, . •1,, 21-1(3119 98 1 O. 18 981 

FAITH HILL •' 
Warner Bras. (Nashvillel 47370WRN 112 9018 981 

EVE 6 • 
dr 4,1713, 198 1/94 

How Do You Like Me Now ," 

2000 Watts 

Thankful 

Breathe 

Horrorscope 

1 0 
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1 

34 

CREED lb' 
end-up 13053. Ill 98/18.98) 

Human Clay 1 160 137 132 

LUDACRIS A Back For The First Time 
.• ,. . • . • .•• .,•-• S., . 1' 548138' 10 JMG ' 12 98 18 98, 

43) 192 197 
MATCHBOX TWENTY •' 
Lava/Atlantic 83339,'AG 112 9018981 

Mad Season 3 1 e. 2 153 140 

ALICE IN CHAINS Greatest Hits 
• . 851122 CRG 11 98 411 C11, 

112 163 130 114 

SOUNDTRACK A 
Blackground 49052'111 9807.981 

Romeo Must Die — The Album 3 3 DOORS DOWN •' The Better Life 
Republic 153920/Universal 02 98118 9814 

VARIOUS ARTISTS Totally Dance 
,,...-.., 44,64a./16,8119. 14720.Ar,std 02 98 18 94 

7CD RE-ENTRY 

34 155 132 121 BOB MARLEY AND THE WAILERS One Love: The 
u7 .. 11 ,,,C;' 

2PAC A 
fdlaroine,th Row 490840',Interscope 119 96 24 961 

STEVIE NICKS • 

NICKELBACK 
IC: 3,....., 618536 111 98 11 9810 

COLDPLAY • 

3LW A 
1,I,̂d I. ., e, 63961' 1.6,u Ill/IS 

PHILLY'S MOST WANTED 

BRITNEY SPEARS • 
Jive 417041Zornha 111 9018 98) 

JIMMY COZIER 

Very Best Of Bob Marley And The Wailers 

Until The End Of lime 

Trouble In Shangri-La 

The State 

Parachutes 

3IW 

Get Down Or Lay Down 

OopsI...I Did It Again 

Jimmy Cozier 

60 

1 

5 

130 

51 

29 

69 

1 

63 

KURUPT 
Area /51083/Artemie 112 9018 98) 

Space Boogie: Smoke Oddessey 10 166 144 134 

JIMMY EAT WORLD Bleed American 

SARA EVANS A Born To Fly 
RCA 141,411,4, 87964. RIG 111 98.17 981 

AMERICAN HEAD CHARGE The War Of Art 

FFH Have I Ever Told You 
Essennal I06211/ü,b*111 98,I7 981 

DIXIE CHICKS A • Fly 
.... •.. 1 i8 

54 17 152 

55 0  181 

118 169 146 

119 170 158147 

1 171 127 

150 

— 

135 

92 

LFO 
J 20006112.9018.98) 

Life Is Good 75 172 159 156 

SADE A Lovers Rock 
1: ,51,1502981018 98, 

NICOLE C. MULLEN Talk About It 
Word 85620Epic 111.98 E12,17 98) e 

GANGSTA BOO Both Worlds, 69 
..,...1.9as / odd 1925 GAG ,2 98 ) 512 9(, 

GODSMACK A Awake 
Repabc 159888, Universal 02 98/1898) 

SOUNDTRACK Down From The Mountain 

THA DOGG POUND Death Row Presents: Tha Dogg Pound 2002 
Death Row 13353'03112 9017 98) 

THE BEATLES • 1 
_ . • 'II 98 18 98, 

MANDY MOORE • Mandy Moore 
Epd. 5143002,98 30,118 981 

BUTTHOLE SURFERS Weird Revolution 

3 173 128 

123 174 147 

29 175 141 

5 176 185 

102 177 160 

36 178 NEW 

1 179 145 

35 CD NEW 

130 filD RE-ENTRY 

111 

— 

127 

— 

141 

129 

SOUNDTRACK • 
Plati.Tona 8513831Epic 112 98 € 5118 981 

Josie 8i The Pussycats 16 

BAD AZZ 
. '.. 590/6 4-,,,,198 12981 

SOUNDTRACK Spongehoh 
Nich/Jive 49500Zonta 17 49 CD) 

TOYA 
.5' ,3 14697111 9417 981* 

Fersonal Business 

Squarepants Original Theme Highlights 

Toy a 

59 

176 

1,, ‘) 

STEREOLAB 
Elek0a 82078/180 118 98 COI . 

Sound- Dust 178 

REDMAN • 
II,'' . 1,181,1• 81.106117 98,18 981 

THALIA 
EMI Laun 34722 R19014.981 0 

DAFT PUNK 
,.,yd, 49606'02 98,18 981 

Malpractice 

Thalia Con Banda Grandes Exitos 

Discovery 

a 

180 

44 

RP.DIOHEAD • 
Caodo132764 111 941/46, 

Amnesiac 2 182 176 172 CECE WINANS 
Wallepeng Goapal 51820Spairow 112 98 17 981 

CeCe Winans 116 

VARIOUS ARTISTS Non Stop '90s Rock 83 . 183 154 168 A*TEENS 
S.,,d4holm01366441CA112 98 18 98' 

Teen Spirit 

K.D. LANG 
We,,,, 0,4e 48108118 91 CD) 

Live By Request 94 184 148 152 'N SYNC ." 
Jive 41702/Zomba 111 9018481 

Ido Strings Attached 1 

LOS TIGRES DEL NORTE Uniendo Fronteras 116 at 179 176 RASCAL FLATTS • 
, 2 , slree, 165011'Hollywood III 91 11 984 . 

Rascal Flatts 122 

ALAN JACKSON • 
Arista Nashatile 69330111.0 ( 11 9817 98) 

When Somebody Loves You 15 186 174 171 NICKEL CREEK 
Suqar 1411 3909 116.98 0124 

Nickel Creek 142 

BROOKS & DUNN • Steers & Stripes 
.11• sta NashvIlle 61003ALG 112 98 18 981 

CHRISTINA AGUILERA Just Be Free 
Platinum 2044/JIB 111 9017.981 

JESSICA SIMPSON • Irresistible 
. .,.,:,6 C65 ,2 q 10 18 981 

4 ei, RE-E 

71 188 150 

6 189 166 

138 

159 

POINT OF GRACE 
,'/ofd 854144184 111 98 TTAll 98' 

LIL' MO 
Elettra 82370/065 112.9018.981 

BACKSTREET BOYS A 
i ,, 4174,, Zdnu, 112 ,i). 18 98, 

TANK • 
13 ackground %toe 112 9016 981 

AEROSMITH 41 

Free To Fly 

Based On A True Story 

Black & Blue 

Force Of Nature 

Just Push Play 

2; 1 

14 

1 

7 TANTRIC 
Maverick 4717aMarnier Eiro ( 17.96 C01 à 

Tantric 71 190 163 155 

RUSSELL WATSON The Voice 
11,9-t a 468895 07 98 L,0; • 

SKILLET Alien Youth 
Aident 72507 06 98 CO) e 

TRAVIS TRITT • Down The Road I Go 
• ,.,.,, 62165.Sory ( Nashvile1111 98 Ell 17 981 

DAVE NAVARRO Trust No One -. 
Capitol 33280111.9011.981 

CORMEGA The Realness 
,• ., 11, P 9293' 1 ,' . 1,4,41111 98/18 981 1 

DONNIE MCCLURKIN • Live In London And More... 
1.5,8; 4315117.omba II0 9818 401 4 

LENNY KRAVITZ A Greatest Hits 

BEANIE SIGEL The Reason 
Floc - 4-Fotla,DeI . 1a,,, 548838'/IDJMG 112 46. lo .,,. 

90 191 156 

141 192 NEW 

51 193 161 

- 61 412) 193 

111 195 170 

69 196 183 

2 197 164 

5 198 184 

137 

162 

174 

190 

169 

149 

179 

SOLDIERZ AT WAR 
Winery 5899919 98113 984. 

Whazzup Joe? 192 

BILLY IDOL 
. . . :4112 Cad 1,,I 06 98 C111 

Greatest Hits 74 

VARIOUS ARTISTS 
Norship Together 20314/Sparrow 119.98 CD/ 

I Could Sing Of Your Love Forever 2 164 

MYSTIC 
', - 12 1,, JCOR B60936/Inlegscope 18 98,12 9810 

Cuts For Luck And Scars For Freedom 1/0 

OUTKAST A' 
Lai ace 2607r/Aosta 112.9800981 

Stankonia 

SOUNDTRACK • 
,,,,,vwood 48113War nef Bros 02 98.18 94 

Pearl Harbor 14 

MONTGOMERY GENTRY 
CoiumbialNashvill.162167/Sony ifiniensei ) 11 ss 60.11 981 

Carrying On 49 

VARIOUS ARTISTS Prayer Of Jabez Music. .4 Worship Experience 
. .• 2.12/4 ,7 98 9 98, 

199 WILLA FORD Willa Was llore 

THE WISEGUYS The Antidote 
IdeadMammott 8100154/11011ywood ( 14.98 CO/ a 

56 01,9 NEW 

133 200 171 167 GRUPO BRYNDIS 
0,sa 7270121808E13.98) a 

• Mist fria Musical Romantica 152 

• Albums with the greatest sales gains this week • Recording Industry Assll. Of America IRIAA) certification for net shipment of 500,000 album units IG•old). BIAA certification for net shipment kf I million units ( Platinum). • R1AA certification for net shipment of 10 million (inns ID, 
mond). Numeral following Platinum or Diamond symbol indicates album's multnplatinum level. For boxed sets, and double albums wdh a running fime of 100 minutes or more. the RIAA molt il  shipments by the number of discs and/or tapes. RIAA LatM awards: - Certification for nu. 
shipment of 100,000 units ( Orol. 2i. Certification of 200,000 units ( Platino). Certification of 400,000 units ( Multi-Platino) 'Asterisk indicates LP is availeble. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD price, 
are equivalent prices, which are proiected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. * indicates past or present Heatseeker title 
02001, Billboard/BPI Communications, and SoundScan, Inc. 
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Top Jazz Albums 

ARTIST Imprint & Number/Distributing Label TITLE 

NUMBER 1 e 2WeeksAINumbeiI 
ETTA JAMES 
PrIVIrte MuselMndharn Fell ti5RCA 

Blue Gardenia 

JANE MONHEIT 
N Coded 4219 WE, • 

VARIOUS ARTISTS 
NARM 50006/11yko 

VARIOUS ARTISTS 
LITV Verve 520191%1 

TERENCE BLANCHARD 
Sony Clanical 89807 

VARIOUS ARTISTS 
Legacy/ColumbiaNerve 61439/CRG 

MILES DAVIS Live At The Fillmore East ( March 7,19)0) It's About That Time 
Legacy/Columbre 85/Si/COG 

THE PHILADELPHIA EXPERIMENT The Philadelphia Experiment 
rooearlooe 93042/AG 

LOUIS ARMSTRONG Ken Burns Jazz - The Definitive Louis Armstrong 
Legacy/Columbia 61440,CHG 

JANE MONHEIT Never Never Land 

Because Of You 

Come Dream With Me 

BET On Jazz Presents: Jazz Now 

Pure Jaz, 

Let's Get Lost 

The Best Of Ken Burns 11// 

JAMES DARREN 
Concord Jazz 4969 

DIANA KRALL 
Justin Ime 40050 

SOUNDTRACK 
Leglity/Columbia 85350/CRG 

BILLIE HOLIDAY 
Voruc 549081 VG 

MICHAEL BRECKER 
Verve 549705NG 

SUSANNAH MCCORKLE 
Concord Jan 4976/Concord 

MILES DAVIS 
Leilecy/Columble 85475/CRG 

KURT ELLING 
[Due Note 31IlarCaPINd 

STEVE TYRELL 
Adantm 83309/AG 

JOHN COLTRANE 
Rholo 19178 

KARRIN ALLYSON 
Concord Jan 4950/Concord 

DAVE HOLLAND QUINTET 
ECM 14004 

CHARUE HADEN 
Verve 013611NG 

TONY BENNETT 
Combe 631 

JOHN COLTRANE 
Impulse, 5411913 VG 

Stepping Out 

Finding Forrester 

Ken Burns Jazz - The Definitive Billie Holiday 

Nearness Of You - The Ballad Book 

Most Requested Songs 

The Essential Miles Davis 

Flirting With Twilight 

A New Standard 

The Very Best Of John Coltrane 

Ballads: Remembering John Coltrane 

Not For Nothin' 

Nocturne 

Ultimate Tony Bennett 

The Very Best of John Coltrane 

SEPTEMEER 15 
2001 Billboard 

Top Contemporary 
Jazz Albums,. 

e 

e 

NE 

ARTIST Imprint & Number/Distributing Label TITLE 

URBAN KNIGHTS 
Sr, ada J.0 10589Nirwn 

KEIKO MATSUI 
Narada Jul 10264/Virgin o 

RICHARD ELLIOT 
Verve 54977401G 

BRIAN CULBERTSON 
Man. 83444/AG é 

SPYRO GYRA 
Heads Up xei 

VARIOUS ARTISTS 
GAP 549787995 

GALACTIC 
Volcano 32183 

MARCUS MILLER 
3 Deuces 83530/Te/aro e 

DAVE KOZ 
Capitol 994580 

ST. GERMAIN 
Blue Noie 25114' Cur, e 

WAYMAN TISDALE 
Atlantic 83396/AG 

ERIC MARIENTHAL 
Peak 8503/Concord 

THE RIPPINGTONS F 
Peak 8500/Concord 

RICK BRAUN 
Warner Bros 47994 

TOWER OF POWER 
Rhino 74345/AG 

RANDY CRAWFORD 
Warner Bros 89273 

VARIOUS ARTISTS 
093945/AG 

MARC ANTOINE 
GRP 549775,VG 

KIRK WHALUM 
Warner Bron 47887 é 

HERB ALPERT 
ABM 490886/Interscope 

SPECIAL EFX 
Shenechie 5083 

PIECES OF A DREAM Acquainted With The Night 
Heads Up 3059 

GERALD ALBRIGHT The Very Best Of Gerald Albright 
Atlantic 83460/AG 

BONET JAMES/RICK BRAUN Shake It Up 
Warner Bros 47551 

KEVIN TONEY 
Shanachn 5077 

NUMBER 1 'L-'; I Week At Numbeil 

Urban Knights IV 

o 

7 

2 

13 

15 

12 

2 

15 

101 

50 

24 

8 

47 

27 

7 

20 

11 

46 

23 

4 

1 

2 

7 

3 

6 

9 

8 

10 

12 

11 

13 

20 

14 

15 

22 

18 

23 

Deep Blue 

Crush 

Nice & Slow 

In Modern Times 

A Twist Of Marley -- A Tribute 

We Love 'Ern Tonight ( Live At Tipitina's) 

M Squared 

The Dance 

Tourist 

Face To Face 

Turn Up The Heat 

EATURING RUSS FREEMAN Life In The Tropics 

Kisses In The Rain 

The Very Best of Tower Of Power - The Warner Years 

Permanent 

To Grover, With Love 

Cruisin' 

Unconditional 

Definitive Hits 

Butterfly 

Strut 

20 

EPTEMBER 15 Billboard 2001 

Top Classical Albums,. 

ARTIST Imprint & Number/Distributing Label TITLE 

NUMBER 1 te 46 Weeks At Number 1 

ANDREA BOCELLI • 
464600/Universat Class cs Group 

ANDREA BOCELLI • 
%Inn 482600'Urnversa 

YO-Y0 MA/EDGAR MEYER/MARK O'CONNOR 
Sony ClassIcal 66782 

CINCINNATI SYMPHONY ORCHESTRA (LOPEZ-COBOS) 
Telarc 80555 

SERGIO & ODAIR ASSAD 
Nonesuch 79632/AG 

VARIOUS ARTISTS 
Decca 470071/Universal Classics Group 

GUILIANO CARMIGNOLA 
Sony Classical 89362 

EUROPA GALANTE ( BIONDI) 
Unpin Classics 45465/Angel 

JOHN ADAMS 
Nonesuch 79634/AG 

VARIOUS ARTISTS 
Decca 460969/Universal Classics Group 

VARIOUS ARTISTS 
Deco. 470037/Universal Classics Group 

ANGELA GHEORGHIU 
MI Classics 5716, 

MARIA CALLAS 
EMI CIMICS 57S57/Any 

ROYAL PHILHARMONIC ORCHESTRA 
elarc 80562 

Verdi 

CHICAGO SYMPHONY ORCHESTRA (LEVINE) 
Well Disney 1)60986 Urnver,d1Clds,, 3,10, 

Sacred Arias 

Appalachian Journey 

Mahler's Symphony No .4 

Play Piazzolla 

The #1 Tenor Album 

Vivaldi: Late Violin Concertos 

Vivaldi: II Cimento Dell'annonia E Dell'invenzione, Op. 8 

El Nino 

Essential Puccini 

Ultimate Relaxation Album 

Casta Diva 

Royal Strings 

Fantasia 2000 

Top Classical Crossover. 

ARTIST Imprint & Number/Distributing Label TITLE 

NUMBER 1 .' n 15 Weeks At hunk , 1 

RUSSELL WATSON The Voice 
Genoa NitieVUIIIVerSell Desuso Group 

THREE MO TENORS 
RCA Victor 63827 e 

SOUNDTRACK 
Oecce 467678/Universal Classics Group 

BOND 
MES/Decca 487091/Universal Classics Group* 

SOUNDTRACK 
Dacca 487696/Universal Classics Group 

SARAH BRIGHTMAN• 
Nemo Sudo/Argel 56968 A :• ' 

ANNE SOFIE VON OTTER/ELVIS COSTELLO 
DG 469530/Unntersel 

VARIOUS ARTISTS 
Sony Classical 89683 

TAN DUN FEATURING YO-Y0 MA 
Sony Classical 89347 

JOSHUA BELL 
Sony Classical 89358 • 

BOSTON POPS ORCHESTRA (LOCKHART) The Latin Album 
RCA Victor 63717/RCA 

CHARLOTTE CHURCH • 
Sony Classical 64356 

ANDRE RIEU 
Phnlrpe 543069/Universal Classics Group 

JOHN WILLIAMS 
Sony Classical 51333 

SARAH BRIGHTMAN 
Reelly Useful/Decce 839116/Universal Classics Group 

C2 4 6 

2 2 

3 24 

9 30 

7 53 

8 21 

5 9 

6 39 

10 11 

13 19 

. — ' 11 94 

1 2 1 1 

14 92 

'IS 1 90 

Three Mo' Tenors 

Captain Corelli's Mandolin 

Born 

Hannibal 

La Lima 

For The Stars 

Heartland: An Appalachian Anthology 

Crouching Tiger. Hidden Dragon 

Bernstein: West Side Story Suite 

Charlotte Church 

Fiesta 

Greatest Hits: 1969-1999 

The Songs That Got Away 

SEPTEMBER 15 allExpard 2001 

1 

92 

tri 

Top New Age Albums,  

ARTIST Imprint & Number/Distributing Label 

41 ENYA A' 
Reprise 47426/Warner Bros  

ThD RE-ENT1Y 

4 

5 

6 

i7 

3 

4 

5 

7 

10 

6 

8 

11 

9 

12 

14 

30 

48 

47 

15 

40 

70 

13 

16 

14 

54 

10 

13 

ESTEBAN 
Dayster 8835 

ESTEBAN 
Daystar 8841 

VARIOUS ARTISTS 
Vngur 50836 

YANNI• 
Virgin 79893 

YANNI 
Windham Ail 11568,RCA 

SECRET GARDEN 
Milers 548869 

DELERIUM 
Nenwerk 30165 a 

YANNI 
RCA Speciel Products 45680 

VARIOUS ARTISTS 
Windham 1111111591/RCA 

OTTMAR LIEBERT + LUNA NEGRA 
Epic 61597 

CHRIS SPHEERIS 
Higher Octave 50946/Virgin 

JIM BRICKMAN 
WIndham 161111557/RCA 

VARIOUS ARTISTS 
Narada 10363Afirgro 

VARIOUS ARTISTS 
Windham Hill 71592/RCA 

't'" NUMBER 1 oltU 

TITLE 

41 Weeks At Namberl 

A Day Without Rain 

Flame, Flamenco & Romance 

Esteban By Request 

Pure Moods Ill 

If I Could Tell You 

Very Best Of Yanni 

Dreamcatcher 

Poem 

Snowfall 

Windows-25 Years Of Piano On Windham Hill 

Little Wing 

Best Of 1990-2000 

My Romance: An Evening With Jim Brickman 

Narada Decade 2 

Touch-25 Years Of Windham Hill 

2 

3 

4 

5 
6 

7 

8 
9 

10 

11 

12 

13 

14 

15 

2 

3 

4 

5 
6 

7 

8 

• • • 

Ton Classical Budget 

BABY'S FIRST CLASSICS VAIUOUS ARTISTS 
St Clair 

20 CLASSICAL FAVORITES VARIOUS ARTISTS 
deco 

RSHWIN: AN AMERICAN IN PARIS VARIOUS 8011515 

MOZART- SYMPHONY NOS 40 8. 41 VARIOUS ARTISTS 
lMadacy 

1GurrAn cL•ssics 
ciw 

RELAXING CLASSICS 
St Clan 

ICAL MASTERPIECES 

MOZART: SYMPHONY NO.40 
le ClessIcs /St Clair 

CLASSICS 
Men 

CLASSICAL MASTERPIECES: SPANISH GUITAR VARIOUS ARTISTS 
dacy 

OUIL CLASSICS VARIOUS ARTISTS 
Dien 

CLASSICAL MASTERPIECES: CLASSICS FOR RELAXATION ARMS /env/ 
adacy 

BEETHOVEN: PIANO SONATAS VARIOUS ARTISTS 

VARIOUS ARTISTS 

VARIOUS ARTISTS 

VARIOUS ARTISTS 

VARIOUS ARTISTS 

VARIOUS ARTISTS 

ROMANTIC CLASSICS 
St Clan 

BACH: GRANDENBERG CONCERTO VARIOUS AFMSTS 
Classes /St Cien 

VARIOUS ARTISTS 

SEPTEMBER 15 Billboard 
2001 

9 

10 

11 

12 

13 

14 

15 

Top Classical Midline 

PAKNAEL AMANTE Mien« MICHAEL AMANTE 

BEST OF THE MILLENNIUM 
DG /Universal Classics Group 

COPUN0 APPALACHIAN SPRING NEW 'ton FIIIMARNOIK iIIERNSTEIN 
Sony Classical 

THE Hl OPERA ALBUM 
ecca Alnreersal Classecs Group 

VARIOUS ARTISTS ESSENTIAL MOZART 
Owe. /Universal Classms Group 

ONLY CLASSICAL CD YOU NEED VARIOUS ARTISTS 
CA Victor /RCA 

MOZART FOR YOUR MIND VARIOUS ARTISTS 
PliHips/Umwdwal Classms Group 

THERE IS LOVE VARIOUS ARTISTS 

.I.CELL' CI FOR RELAXATION VARIOUS ARTISTS 

RCA View MCA 

PACHELBEL CANON VARIOUS ARTISTS 
RCA V.101 /RCA 

ESSENTIAL BEETHOVEN VARIOUS ARTISTS 
Neat /Universal Classics Group 

TENORS ON TOUR CARRERAS- DOMINGO PAVAROTTI 

S41:11%/1*"IMHPSOO'".1 * "WEAN AMMAN IN WE ItY NPAIKIK 
Sew Classical 

MOZART-GREATEST HITS VARIOUS ARTISTS 
Sony Classical 

VIOLIN ADAGIOS VARIOUS ARTISTS 
/Universe Cleusics Group 

VARIOUS ARTISTS 

VARIOUS ARTISTS 

Me:1. 11ft compact discs have a wholesale cost between 

8.98 and 12.97. CDs with wholesale price lower than 8.98 appear 
on classical Budget. 

Top Kid Audio 

SPONGEBOB SC1UAREPANTS ORIGINAL THEME HIGHUGHTS 
NeclE/Jm 48980/24.14e 

VARIOUS ARTISTS TODDLER I AVORITE S 
MUSIC For Little People/14rd Rhino 15262/RhIno 

TODDLER TUNES 26 CLASSIC SONGS FOR TOOIXERS 

eno 84056 

VARIOUS ARTISTS 
Wen Dreney 860605 

VARIOUS ARTISTS 
Welt Chaney 860693 

VARIOUS ARTISTS 
Wall Disney 8E0594 

VARIOUS ARTISTS 
Waft [Honey 960692 

VARIOUS ARTISTS DISNEY'S PRINCESS CONICTION 

Welt Disney 880W1 

VEGGIE TUNES 
Big 'dean/Void 0468Ayrick Stulos 

FRED MOWN 
Well Disney 960611 

VARIOUS ARTISTS 
Welt Limey 860990 

CEDARMONT KIDS CLASSICS 
Henson 82229 

DISNEY CHILDRENS FAVORITES VOL I 

DISNEY'S GREATEST VOL 1 

DISNEY'S GREATEST VOL 2 

RADIO DISNEY JAMS VOL 3 

VEGGIE TUNES 2 

DISNEY'S LULLABY ALBUM 

RADIO DISNEY JAMS VOL 2 

SILLY SONGS 

BEAR BEAR IN THE BIG OWE HOUSE 

Walt Disney 864640 

CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 
Benson 62217 

CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 
Benson 61318 

VARIOUS ARTISTS KID'S DANCE PARTY 
BMG Spemal Products 44570 

VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOLUME 2 
Welt Disney 660606 

DRAGON TALES DRAGON TUNES 
Kid Mule 76727/Rhino 

KEB' MO' BIG WIDE GRIN 
Melt/Epic 43829/Sony Wonder 

GGIE TUNES VEGGIE TUNES 

Idea/Word 9451/Lynck Studios 

ARIOUS ARTISTS PLAYTIME FAVORITES 
For tirde People 75739/Rhino 

THE COUNTDOWN KIDS MOMMY 440 41 !WNW niVINKU EERIE STAR 
Me/levy 50572 

WONDER KIDS KID'S SILLY SONGS SING.ALONGS 
Wonder Workshop 1273/Marlacy 

WONDER KIDS TODDLERS SING 'N LEARN 

Wonder Workshop 1214/Madacy 

VARMS ARTISTS 1HE BEST OF POOH 5710083700 

Disney 860728 

Children's recordings: original motion picture soundtracks excluded 

• Albums with the greatest sales gains this week. • Recording Industry Assn. Of America IRIAAl certification for net shipment of 500,003 album units ( Goldi. • RIAA certification for net shipment of 1 million units ( Platinum). • RIAS certificaton flr net shipment of 
10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a naming time of 100 minutes or more, the RIAS multiplies shipments by the number of discs and/or tapes. RIAS 
Latin awards: s Certification for net shipment of 100,000 units ( Oro). A Certification of 200,000 units ( Platino). A' Certification of 400,000 units INIulti-Platinol. 'Asterisk indicates LP is available. Heatseeker Impact shows albums removed from Heatseekers this week. 
indicates past or present Heatseeker title. ©2001, Billboard/BP1 Communications, and SoundScan, Inc. 1

 Top selling albums compiled from 
a national sample of retail store, mass mer- . 
chant. and intemet sales reports collected. I 
compiled, and provided by SoundScan. 
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Billboard Heatseekers® 
ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

TITLE 

, 

..e 
co 
- 
gr• 

Ur 

1- 

CD 

<•  

j, 

Z 
0 

c,O ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

TITLE 

NUMBER 1/HOT SHOT DEBUT ‘,,..4, 1 Week Al Dumber 1 25. NEW 1 GANGSTA BLAC DOWN SOUTH FLAVA 
In The Paint 8193/Koch 112.98/18.981 

AMERICAN HEAD CHARGE THE WAR OF ART CL NEW 1 - 19 16 12 CHRIS CAGLE PLAY IT LOUD 
American 856327/11)JMG 112.98 CD) 

Capnol INashvillel 34170 110.98/17 No 

CL, NEW 1 NICOLE C. MULLEN 
Word 85822/Eplc ( 1198 €0/17 98) 

TALK ABOUT IT 27 25 27 12 TAMMY COCHRAN 
Epic INashvale169738/Sony INashvillel (7 98 E0/11 981 

TAMMY COCHRAN 

3 2 LOS TIGRES DEL NORTE UNIENDO FRONTERAS 28 26 24 70 KEITH URBAN • KEITH URBAN 
Fonovisa 6145 (8 98/12 981 Capitol ( Nashville) 97591 110 98/16 981 

C.4/ Ew 1 SKILLET ALIEN YOUTH 29 28 31 15 NIKKA COSTA EVERYBODY GOT THEIR SOMETHING 

5 6 

Ardent 72507 118.98 CO) 

CORMEGA THE REALNESS 30 17 13 40 

Cheeba Sound 10098Witgin 11298/17 98/ 

NEW FOUND GLORY NEW FOUND GLORY 4 
Legal Hustle 9203./Landspeed Ill 9916 981 Drove.thru 1123311/MCA (8 98/12 981 

3 8 THE VVISEGUYS THE ANTIDOTE 31 20 17 11 AFRO CELT SOUND SYSTEM VOLUME 3: FURTHER IN TIME 
Ideal/Mammoth 810015./Hollywood 114 90 COI Reel World/Nara% 10184Ahrgin ( 17 98 CD/ 

22 PETE YORN MUSIC FOR THE MORNING AFTER 32 16 9 5 GILLIAN WELCH TIME (THE REVELATOR) 
O Columbm 62216/CRG ( 12 98E11 CD/ Acony 0103 ( 16 98 CD) 

1 REUENT K ANATOMY OF THE TONGUE IN CHEEK 33 13 1 3 PRIMER 55 (THE) NEW RELEASE 
• Gotee 72842 112.98 COI . 

. ..... 
Island 5811183/10JMG ( 12.98 CD) 

18 46 NICKELBACK THE STATE 1 SPARKLEHORSE IT'S A WONDERFUL LIFE 
Roadrunner 618586 Ill 98/17 98/ Capitol 34709 117 98 CD) 

5 4 TOYA TOVA 22 21 3 ATB/GEORGE ACOSTA TRANCE NATION AMERICA TWO 
Arista 14897 111.98/17.981 Ultra 1081 119.96 CD) 

11 1 STEREOLAB SOUND-DUST ED 1 PAUL OAKENFOLD IBIZA 
Elektra 62676/EFG ( 18.98 CD) Perfecto 005/Mushroom 119 98 CD) 

NEW 1 THALIA THALIA CON BANDA GRANDES EXITOS ED 16 MARK SCHULTZ MARK SCHULTZ 
EMI Lein 34722 18.91/14.98) Myrrh/Word 63839/Epic 111.96 EW16.981 

11 65 RASCAL FLATTS • RASCAL FLATTS 27 22 8 THE CALLING CAMINO PALMER° 
Idarc Street 15S011/Honswood 111 98/17 981 RCA 67585 11398 COI 

14 10 31 NICKEL CREEK NICKEL CREEK 34 25 40 GOOD CHARLOTTE GOOD CHARLOTTE 
Sugar Hrll 3909 116 98 C131 Deylight 61452/Epic 111.98 10/17.981 

C1.5„ RE-ENTRY 3 SOLDIERZ AT WAR WHAZZUP JOE? (13 39 - 2 MERCYME ALMOST THERE 
Military 58999 19 9913 981 INO/Wotd 85725/Eprc 116 98 ECI COI 

16 7 14 5 MYSTIC CUTS FOR LUCK AND SCARS FOR FREEDOM cip 1 JUMP 5 JUMP 5 
Goothnbe/JCOR 880436/Inhirscope 18.98/12 98) Sparrow 51878 ( 18.98 CDI 

17 8 8 10 GRUPO BRYNDIS HISTORIA MUSICAL ROMANTICA CD 29 BLUE MAN GROUP AUDIO 
D.. 727012 18 4813 981 Blue Man Group 48613Numn ( 17.98 COI 

21 39 3 METHRONE PICTURE ME 43 32 30 36 PAULINA RUBIO • PAULINA 
Cleytown »10 111.98/17.981 Universel Latino 543319 19.98/16 981 

19 ' 12 12 4 LOS ANGELES AZULES HISTORIA MUSICAL 44 33 20 4 RICHARD SMALLWOOD WITH VISION PERSUADED-LIVE IN D.C. 
. Dma 727014 18 98/13 981 

• •i 
-45 

• • 
Penny 43172/Zomba 110 98/16 90 

(4.• NEW 1., 1 KEVIN MAX 
Forefront 25290 ( 17 98 CD) 

STEREOTYPE BE - 5 DJ TOM/DJ MIND-X 
W.W.I Hell NYC 24 118.98 CD) 

TRANZWORLD: ALL STARS 

21 15 15 44 JAMIE O'NEAL SHIVER 
. , 

- ' 30 23 15 STEREOMUD PERFECT SELF 

22 14 7 5 

Mercury (Nashvillel 170132 ( 11 98/17 981 

DA BEATMINEftZ BRACE 4 IMPAK 47 43 43 42 

Loud/Columbla 85483/CRG ( 12 98 80 CD , 

PHIL VASSAR PHIL VASSAR 
Rahrkus 26168./Pnority 110.98/16981 Adele PiNshville 18891/18G 11088/18 98) 

23 18 19 17 DARUDE BEFORE THE STORM 31 - 3 TRAMAINE HAWKINS STILL TRAMAINE 
...••,••:•co,o 1013/Stoctly Rhythm 117 98 CD) Gospo Cenlid 70036 ( I 1 98/17981 - 

,5' GREATEST GAINER .4,• 35 28 16 SYLEENA JOHNSON CHAPTER 1: LOVE, PAIN & FORGIVENESS 
Ave 41700/Zornba 111.98/17.98) ED 48 42 4 THREE MO' TENORS 

RCA Onto, 83877 11298/18 98i 
THREE MO TENORS 42 47 29 LUPILLO RIVERA • 

Sony Discos 84276 18 98 80/13.981 
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ARTIST TITLE 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

oe, NUMBER 1/HOT SHOT DEBUT -::CC 1 Week At Number 1 30 38 7 DEZ SING FOR ME 

(.1 ., NEW - 1 26 - 39 - 2 

Danny 7702 110.98/16.981 i 

CRIMINALZ CRIMINAL ACTIVITY RZA AS BOBBY DIGITAL DIGITAL BULLET 
.• Wa TangAn The Paint 8182/Koch III 98/17 981 

22 24 14 

Realmde 0028/Baymde 110 90 lb 98, 

MARCO ANTONIO SOLIS • MAS DE MI ALMA 2 1 1 5 SNOOP DOGG PRESENTS THA EASTSIDAZ DUCES 'N TRAYZ-THE OLD FASHIONED WAY 
TVT 2230) ( 10 98/17 99 Fonomsa 0527 110.98/16.961. 

3 2 2 8 DREAM STREET DREAM STREET 
1JEG 11130hErle1 Ill 98/17 981 

25 32 4 JACK JOHNSON ERUSHFIRE FAIRYTALES 
flimsy 001 11598 COI à 

4 5 5 15 LIL JON & THE EAST SIDE BOYZ PUT YO HOOD UP 9 26 26 58 BAHA MEN à' WHO LET THE DOGS OUT 
8ME 2220YDIT 110.911(18.98) S-Cuive 751052/Anemis 111.98/17 MI 8 

5 4 3 7 KURUPT SPACE BOOGIE: SMOKE ODDESSEY 
Antra 151083.'Arterms 112 98/1899 

, 27 22 41 LOUIE DEVITO N.Y.C. UNDERGROUND PARTY VOLUME 3 
E-Lashk 5002 ( 18 se CDI • 

6 6 4 5 THA DOGG POUND DEATH ROW PRESENTS: THA DOGG POUND 2002 31 19 14 7 DARK LOTUS TALES FROM THE LOTUS POD 
Dee» Row 33311/D3 112.98/17 981 Psychopathos 2700 118.98 CD). 

7 7 - 2 LOS TIGRES DEL NORTE UNIENDO FRONTERAS ,3,2, 23 17 3 DJ SCREW THE LEGEND 
Fonomsa 6145 (8 98/1296/ à B,g Tyrne 2001 115 98/20 9814 

8 3 - 2 CHRISTINA AGUILERA JUST BE FREE 
»Minim 2844/JFB III 98/17 MI 

ED 5 GTELLAS GANGSTER 4 LIFE 
litt A Lick 51282/Triple 6XX Dale CD) 

9.,..  8 6 6 CORMEGA THE REALNESS 
legal Hustle 920r/kandspaed ( II 98 18 98i. 

42 33 12 THE LOVE DOCTOR DOCTOR OF LOVE 
March Gras 1055 ( 1098/16 981. 

I' 11 
9 8 35 

5 

NICKEL CREEK NICKEL CREEK 
S ugar Ht113909 11E98 CD). 

SOLDIERZ AT WAR WHAZZUP JOE? 
%Unary 58999 1898/13 9814 

ID 

ED 
47 50 3 

1 

BLESSED JOURNEY FOR THE HEART 
Ultimate 102 ( 12.98 CD, 

VARIOUS ARTISTS TOP 25 HEART SEEKERS 
Merriam& 1316/Pamphn 111.98/1498) 

I.• GREATEST GAINER ee o 24 27 15 VARIOUS ARTISTS REGGAE GOLD 2001 

15 15 3 20 30 19 

VP 1629. 19 98/15.981 

EVA CASSIDY TIME AFTER TIME METHRONE PICTURE ME 
C1aymern 7010 111 9917 9ro 8 Elm Street 10073 116 98 CD1 

1 , 11 9 4 SOULJA SLIM THE STREETS MADE ME 
No Um South 2901,70 Lend III 98/17.981 

39 29 31 18 SOUNDTRACK SNATCH 
1VT Soundtras 6950MIT 117.98 CD) 

14 14 12 17 DARUDE BEFORE THE STORM 40 48 - 2 VARIOUS ARTISTS DMA PRESENTS: ENERGY 92 7/5 DANCE HITS 
Grooyammirs 106/Store, Rhythm 117 98 CD/ à DMA 7001 11698 CD1 

15 10 10 11 PENNYVVISE LAND OF THE FREE? 41 31 - 2 KRAZY BREATHER LIFE 
Epitaph Mr 118.93 CD) Sou% Army 2001 (1198/17.941 

CIA NEW ( 
: 
1 GANGSTA BLAC DOWN SOUTH FLAVA 

In The Paint 8193/Koch 112.98/18 9814 
42 NEW 1 DOUG & MELVIN WILLIAMS DUETS 

Blarkbarry 1631 Malaco ( 10 98/16 981 

17 12 7 5 GILLIAN WELCH TIME (THE REVELATOR) Tirt 5 SPYRO GYRA IN MODERN TIMES 
Aoony 0103 11698 COI. • • 7 Heeds Up 3061 116.98 CD) 

18 13 11 13 VARIOUS ARTISTS PUNK 0 RAMA 2001 VOL. 6 - ' 45 36 4 PASTOR WOODROW HAYDEN AND SHILOH I KNOW IT WAS THE BLOOD 

19 16 13 4 

Epdaph 86615 14 98 CD, 

ATB/GEORGE ACOSTA TRANCE NATION AMERICA TWO 45 32 34 10 

TM 1261/Imam Servant ( 10 98/16.981 

SCREWBALL LOYALTY 
Ultra 1081 119.98 COI a Hydra 9201 ./Landspeed 117.98 CD) 1 

(r?_2 NEW 1 PAUL OAKENFOLD IBIZA 
Perfecto 005/Mushroom 119 98 CD1 a 

fie 46 - 4 MOSES TYSON, JR. MUSIC 
World Class Gospel 50007/AIPrne 11098/ 19983 

RE-EN 5 DJ TOM/DJ MIND-X TRANZWORLD: ALL STARS I.Ib 44 37 17 MARK MCGUINN MARK MCGUINN 
Webster Hall NYC 24 ( 18.98 CDII VFR 734757 110.98/169814 

22 17 28 5 MR. SPITFLAME TANGLE WIT ME VOL. 1 (1.4. RE-ENTRY 3 DASHBOARD CONFESSIONAL THE PLACES YOU HAVE COME TO FEAR THE MOST 
Speller,. /0810/Stoney Burke ( 11 98/17 981 a Vagrant 354 111 % COI 

23 18 19 15 JANE MONHEIT COME DREAM WITH ME 49 50 23 4 VARIOUS ARTISTS PLEA FOR PEACE TAKE ACTION 
N-Coded 42184Nerlack ( 17.98 COI i Sub City 020 15.98 CD) 

37 - 2 SOUNDTRACK TAE-BO INSPIRATIONAL: WALK BY FAITH...NOT BY SIGHT 50 36 - 59 SOUNDTRACK LOVE & BASKETBALL 
New Span 3510/Tyscot 11098/16 98/ Overbrook 39001/New lane ( 12 98/17981 

The Heatseekers chart li ts the best-sellIng titles by new and developing artists, defined as those who have never appeared in the top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums ale Immediately ineligible to appear on the Heatseekers chart. Top Independent Albums 
are current titles that are old via independent disdribution, including those which are fulfilled via major branch distributors.MAIbums with the greatest sales gains this week. Greatest Gainer shows chart's largest unit increase. • Recording Industry Assn. Of America (RIAA) certification for net shipment of 500.000 album units (Gold). • RI/BA certification 

for net shipment of 1 million units ' Platinum). • RI/BA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boned sets, and double albums with a nulling time of 100 minutes or more, the RIM multiplies shipments in the number of discs and/or tapes. RIAA 
Latin awards: Certification for net shipment of 100,000 units lOrol. A Certification of 200,002 units ( Platino). Certification of 400,000 units IMult-P13/i1101 Asterisk indicates vinyl LP is available. Most tape prices ore suggested lists. Tape prices marked Bland most CD prices are equivalent prices, which are projected from wholesale prices.* indicates 
past or present Heatseeker title. ©2001, Billboard/BPI Communications, and SoundScan, Inc. 
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4 10 

Top Internet Album Sales 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABE, 

BJORK Elektra 62853/066 

AALIYAH • 131.:tvound lour 

SOUNDTRACK e Meen y (Nashville1170069 
ALICIA KEYS • J 20002 

TOBY KEITH DreentWorks INeshville1450297/Interacope 

SLIPKNOT Roadrunner 6185641/10JMG 

MARY J. BLIGE MCA rimer 

ENYA • 41428 waroor 

ALISON KRAUSS & UNION STATION Pounder 610495013JMG 

MAXWELL c.,...db113b. CHU 

PUDDLE OF MUDD Flawless/Gotten 493074/InterscoM 

EVA CASSIDY B. Street 10045 

STAIND • toprElektre 62628/CEO 

AFROMAN Umversal 014979 

TRAIN • Aware/Columba, 69888/CRG 

INDIA.ARIE • mecownot3iiwurekerkm 

BRIAN MCKNIGHT Motown 014743/Universal 

GORILLAZ• Parlophone 33748/Wom 

AALIYAH Background 10753 

DAVID GRAY • Ain 69351/RCA é 

'N SYNC • el r58/Zomba 

GILLIAN WELCH Acony 0103. 

GRANT LEE PHILLIPS Rounder 431021/107NC 

K.D. LANG 48108 

ANNE SOFIE VON OTTER/ELVIS COSTELLO 

TITLE 

1 Week Al Number I 

Vespertine 

CC 
z 
< 

CO cc 

J 
CO C, 

Aaliyah 

0 Brother, Where Art Thou? 

Songs In A Minor 

Pull My Chain 

Iowa 

No More Drama 

A Day Without Rain 

New Favorite 

Now 

Come Clean 

Songbird 

Break The Cycle 

The Good Times 

Drops Of Jupiter 

Acoustic Soul 

Superhero 

Gorillaz 

One In A Million 

White Ladder 

Celebrity 

Time The Revelator) 

Mobilize 

Live By Request 

For The Stars 

17 

4 

9 

3 

2 

26 

66 

5 

10 

13 

14 

36 

47 

7 

21 

107 

12 

133 

Top Soundtracks,. 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

NUMBER 1 ,C 4 Wed) Number I 

0 BROTHER, WHERE ART THOU? 46' 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

5 

4 

12 

12 

5 

6 

12 

12 

12 

6 

7 

2 

12 

4 

12 

5 

12 

12 

12 

11 

2 

2 

12 

AMERICAN PIE 2• 

JAY AND SILENT BOB STRIKE BACK 

COYOTE UGLY à 

MOULIN ROUGE • 

RUSH HOUR 20 

THE PRINCESS DIARIES 

SHREK• 

SAVE THE LAST DANCE • 

THE FAST AND THE FURIOUS• 

DOWN FROM THE MOUNTAIN 

ROMEO MUST DIE — THE ALBUM • 

JOSIE & THE PUSSYCATS• 

SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS 

PEARL HARBOR• 

GREASE • 

REMEMBER THE TITANS• 

SWEET NOVEMBER 

DUETS 

WHAT WOMEN WANT • 

ALMOST FAMOUS • 

MORE MUSIC FROM SAVE THE LAST DANCE 

CAPTAIN CORELLI'S MANDOLIN 

HEDWIG & THE ANGRY INCH 

LARA CROFT: TOMB RAIDER• 

Mercury 170069 

Republic 014494/Universa 

Universal 014713 

Curb 78703 

Interscope 493035 

Dei Jain 586216`/IDJMG 

Watt Disney 860731 

DreamWorks 450305/Interscope 

Hollywood 162288 

Murder Inc/Del Jam 548832'/IDJMG 

Lost Highway 170221/Mercury (Nashville) 

Blackground 49052' 

Play-Tone 85683/Epic 

Nick/Jive 49500/Zomba 

Hollywood 48113/Warner Bros. 

Polydor 825095/Universal 

Walt Disney 860687 

Warner Sunset 47944/Warner Bros 

Hollywood 162241 

Columbia 61999/CRC 

DreamWorks 450279/Interscope 

Hollywood 162285 

Decca 467678 

London- See 20024 

Elektra 62665/EEG 

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by SoundScan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack charts. » Albums with the greatest sales gain this week. • Recording Industry Assn. Of Ameri-
ca ( RIAA) certification for net shipment of 500,000 album units (Gold). • RIM certification for net shipment of 1 million units ( Platinum). 18 RIM certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double 
albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: (2( Certification for net shipment of 100,000 units lOro.) A Certification of 200,000 units ( Platino). A ' Certification of 400,000 units ( Multi-Platino). Asterisk indicates vinyl available. 
indicates past or present Heatseeker title CD 2001, Billboard/BPI Communications and SoundScan, Inc. 
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ARTIST TITLE 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

: NUMBER 1 / HOT SHOT DEBUT ete 1 Week Al liumher I 24 21 140 KID ROCK to DEVIL WITHOUT A CAUSE 
lop DogAaya/Atlantec 83119-1AG 112 9818 98; a 

NEW ' 1 AALIYAH ONE IN A MILLION 
Ellackground I0153 112 98/17 981 18 8 509 JOURNEY IP' JOURNEY'S GREATEST HITS 

001w/9.44493,CM Ill 913 E1111 981 

1 1 247 DEF LEPPARD •' VAULT - GREATEST HITS 1980-1995 20 15 109 BON JOVI • CROSS ROAD 
Mercury 528718/IDJMG 110 96/17 981 Mercury 526013/10.1MG 110 98/1 t 981 

2 2 77 ENYA •' PAINT THE SKY WITH STARS — THE BEST OF ENYA 22 13 205 CREED A' MY OWN PRISON 

3 3 24 

11,,,,,e 48835nNarner Bros 111 98/17 981 

EVA CASSIDY SONGBIRD 29 19 23 487 

W01d-up 13049 11198 18 98, 

GUNS N' ROSES e APPETITE FOR DESTRUCTION 
Blur Street 10045 111.98/16.981 Geffen 4241411/Interscope 112 98/18 981 

4 4 636 BOB MARLEY AND THE WAILERS e LEGEND (.31) NEW 68 AALIYAH •' ONE IN A MILLION 
Tuff Gong/Island 846210/IDJMG 112 98/18 981 Blackground/Atlen,,, 92115,AG 111 98.'1/981 

7 5 525 METALLICA e METALLICA 31 21 27 296 NIRVANA e NEVERMIND 
Elektra Cil I3/060 III 98/17 98/ DUC 4244W/Interscope 112 98/18.981 

8 9 380 TOM PETTY AND THE HEARTBREAKERS •' GREATEST HITS 32 33 31 123 MILES DAVIS •' KIND OF BLUE 
MCA 110813 112 98,18 98/ I agacy/Columbm 64935/CRG I/ 98 00/11.981 

4. GREATEST GAINER S- 28 26 115 LIMP BIZKIT •' SIGNIFICANT OTHER 

o 17 29 340 34 25 61 

Fhp 490335 1/InIerscope 112 98/18 981 

STYX • GREATEST HITS MADONNA A' THE IMMACULATE COLLECTION 
Sde 26440.Marner Bros. 0338/18 981 ASM 54038 rt/mversal 110 98 11 98) 

0 15 19 358 BOB SEGER & THE SILVER BULLET BAND •' GREATEST HITS 35 38 39 396 CREEDENCE CLEARWATER REVIVAL •' CHRONICLE THE 20 GREATEST HITS 
Cap001 303341 110 98/15 981 Fantasy r 112 9517 981 

5 6 108 MOBY •• PLAY 36 37 45 318 SOUNDTRACK •' GREASE 
V2 210491 110 98/18 981* Polydor 825095/Umversal 112 96/18 961 

12 17 224 ABBA •' GOLD 37 32 34 96 JOHN MELLENCAMP • THE BEST THAT I COULD DO 1978 - 1988 
Polydor 517007/31noyersat 112 98/18 981 Mercury 538738/IDJMG 111 98/17 981 

0 25 24 1274 PINK FLOYD e DARK SIDE OF THE MOON 38 36 33 184 SADE •' THE BEST OF SADE 
Cam& 46001 1 110 98;17 981 000 65287 112 98 [ 1118 981 

, 9 7 98 WEEZER A' WEEZER 
BAC 42462eareerscope I ICI 98/11 981 i 

39 31 30 168 AEROSMITH •' BIG ONES 
Gellen 424716/Interscope 112 98/18 981 

16 14 562 JAMES TAYLOR 11>" GREATEST HITS p 48 — 76 STAIND • DYSFUNCTION 
Warner Bros 3113 17 98.11 981 F1117/Elektra 62356/FEG 112 98 18 981• 

15 10 11 200 SHANIA TVVAIN ir COME ON OVER 41 39 28 59 BEE GEES • ONE NIGHT ONLY 
Mercury 114ashadlelsemf 112.98/18.981 Poly/or 559220/Universal 112 98/18 981 

• 14 12 188 DIXIE CHICKS e WIDE OPEN SPACES 42 40 37 368 AC/DC e BACK IN BLACK 
Monument 68195/Sony INashyille1 110 98 60/17 981 é E ustWest 92418/i Eli 11 I 98/11 981 

17 6 10 81 02 • THE BEST OF 1980-1990 43 26 40 496 VAN MORRISON •' THE BEST OF VAN MORRISON 
Island 524613/10JMG 112 931/18 981 Raid« 537459/thowersal 112 98/18 ere 

43, 27 35 26 TOBY KEITH A GREATEST HITS VOLUME ONE 
MotcoNINaseedlel 558962 III 981/ 981 

35 38 248 SUBLIME •' SUBLIME 
Gasohne Alley 111413/MCA 112.98/16.981 

(re 30 22 268 EAGLES •' HELL FREEZES OVER 25 THE BEACH BOYS THE GREATEST HITS VOLUME 1: 20 GOOD VIBRATIONS 
Geffen 424725/1merscope 112 98/18 98/ Caprtol 21660 110 98/17 981 

13 16 139 GODSMACK •' GODSMACK _ 326 EAGLES e THEIR GREATEST HITS 1971-1975 
Rep . h' , 15.319051royersel 112 98.18 9810 A,ylum/Elekna 105/EEG 111 9807.98/ 

11 20 100 BLINK-182 A' ENEMA OF THE STATE -47 45 42 114 SANTANA e SUPERNATURAL 
MCA 111950 112 98/1E1961 Ansta 19080 1119806 98/ 

23 18 500 JIMMY BUFFETT •' SONGS YOU KNOW BY HEART ,48 42 44 227 MATCHBOX 20 e YOURSELF OR SOMEONE LIKE YOU 
MCA 325633 1 112 98/18 981 Lava/Atlantic 92721 ./AG 110 98/17.981 é 

3 RE-ENTRY 41 SYSTEM OF A DOWN • SYSTEM OF A DOWN 41 36 81 SLIPKNOT • SLIPKNOT 
Amencen/Columbra 88924/CRC 17 98 00/11 9131a 1 AM 618655./Roadrunner 111.98/17 9814 

' 29 32 354 AEROSMITH e AEROSMITH'S GREATEST HITS er) 166 BROOKS & DUNN •' THE GREATEST HITS COLLECTION 
Columba 5/967/CRC 17 98 ECU 11 981 Ansta Nastordle 18852,011 112 98/18 98/ 

•A/bums with the greatest sales gains this week Catalog albums are 2-year-old tides that have fallen below No 100 on the Billboard 200 or reissues of older albums. Total Weeks column reflects combined weeks tide has appeared on The Billboard 200 and Top Pop Catalog Albums. • Recording Industry Assn. Of America (RIM) certrficat1on for net ship. 
erit of 500,003 album units (Gold). A RIM cenificabon for net shipment of 1 million units ( Platinumk. RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. Fa boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies 

shIpments by the number of discs and/or tapes. RIM Latin awards: o Certification for net shipment of 103,000 units (Oro). Certification of 203,000 units ( Platinol. A' Certification of 400,000 units (Mu/OP/asno). *Asterisk indicates vinyl LP is available. Most time prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked ECL 
and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase.* indicates past Heatseeker title. e 2001, Billboard/BPI Communications, and SoundScan, Inc. 
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"e""R" Billboard 2001 Artist Index,. 

Chart Codes: 
-ALBUMS--
The Billboard zoo (Bzoo) 
Blues (BO 

Classical (CL) 

Classical Crossover (CX) 
Contemporary Christian (CC) 
Country (CA) 
Country Catalog (CCA) 

Electronic (EA) 
Gospel (GA) 
Heatseekers (HS) 
Independent (IND) 

Internet (INT) 
Jazz OZ) 
Contemporary Jazz (CD 
Latin Albums (LA) 

Latin: Latin Pop (LPA) ' 
Latin: Regional Mexican (RMA) 

Latin: Tropical/Salsa (TSA) 
New Age (NA) 

Pop Catalog (PCA) 
R&B/Hip-Hop (RBA) 

R&B/Hip-Hop Catalog (RBC) 
Reggae (RE) 
World Music (WM) 

-SINGLES--
Hot loo (Hioo) 
Hot loo Airplay (HA) 
Hot ioo Singles Sales (HSS) 
Adult Contemporary (AC) 

Adult Top yo (Ayo) 
Country (CS) 
Dance/Club Play (DC) 
Dance/Sales (DS) 

Hot Latin Tracks (LT) 
Latin: Latin Pop (LPS) 
Latin: Regional Mexican (RMS) 

Latin: Tropical/Salsa (TSS) 

R&B Hip-Hop (RBH) 
R&B Hip-Hop Airplay (RA) 
R&B Hip-Hop Singles Sales (RS) 
Rap (RP) 

Mainstream Rock (RO) 

Modern Rock (MO) 
Top yo Tracks (Tyo) 

Rankings from biweekly charts are listed in 
italics during a chart's unpublished week. 

112: Eizoo 68; RBA 48; Hioo 14, 73; HA 16, 69, RA 
25, 26; RBH 29, 31;140 ry 

2Pac: Bzoo 166; RBA 66; RBC 6, 8,11, 19; RBH 99 
3 Doors Down: I3200 113; A40 12; H100 41; HA 47; 

RO 19; 14o 29 
311: MO 27 
3LW: B200 170; HSS 59 
3 Of Hearts: CA 68 

Aaliyah: B200 1; I NT 2, 19; PCA 3o; RBA 2; RBC 

1, 2, 3; H100 45: HA 39: HSS 68; RA 10, 46; 
RBH 12, 50; RS 53 

Abba: PCA n 
Abigail: DC 14 
ACI DC: PCA 42 
George Acosta: EA 8; HS 35; IND 19 
Yolanda Adams: CC15, 26; GA 4, 9, 39; RBA 91 
Mema: MO 16; RO 16 
Trace Adkins: CS 21 
Aerosmith: B200 191; PCA 24, 39 
Afro Celt Sound System: HS 31; WM 1; A40 27 
Afroman: B20014; INT 14; RBA lo; Hioo 15; HA 

14; MO 18; RA 37; RBH 44; Tyo 18 
Pepe Aguilar: LA 17; RMA lo; LPS 12; LT 7; RMS 11 
Christina Aguilera: Bzoo 137; IND 8; LA 34; LPA 

13 
Gerald Albright: CJ 23 
ALC: GA 22 
Alegres De La Sierra: LT 26; RMS 12 
Ley Alejandro: LPS 19; LT 39 
Alice In Chains: Bzoo 112 
Alien Ant Farm: Bzoo 18; limo 52; HA 50; MO 1; 

RO 24 
Gary Allan: CA 28; CS 29 
Allure: HSS 31; RA 65; RBH 54; RS 26 
Karlin Allyson: JZ 21 
Herb Alpert: Cl 20 
Amber: DC 22 
American Head Charge: B200118; HS 1 
American Hi-Fi: Hioo 53: HA 51;140 28 
Sunshine Anderson: RBA 77; DC 38; RA 73; RBH 

76 
Jessica Andrews: 6200 151; CA19; AC 26; CS 31 

Los Angeles Azules: HS 19; LA 4; RMA 4 
Los Angeles De Charlie: LA 59; RMS 40 
Marc Anthony: LA 39; TSA 5 
Marc Antoine: Cl 18 
India.Arie: 6200 47; INT 16; RBA 28: A40 39; RA 

45; RBH 53 
Ricardo Arjona: LPS 33; TSS 37 
Louis Armstrong: JZ 9 
loe Arroyo: TSA 16 

ATB: EA 8; HS 35; IND 19; DC 18 
»Teens: 6200 183 
Aubrey: DC 4 
Avalon: CC13 
Ramon Ayala: LT 21; RMS 10 
Ramon Ayala Y Sus Bravos Del Norte: LA 31; RMA 

17 
Ayana: Hioo 94; RA 28; RBH 34 
Azul Azul: LA 30; LPA 12; DC 32; HSS 22; RMS 26 

Baby: RA 51; RBH 52; RS 65 
Babyface: HSS 12; RA 49; RBH 56; RS 8 
Backstreet Boys: 8200 189; AC 6; Hioo 8o 
Bad Azz: B200 175; RBA 31; RBH 97 
Erykah Badu: Ayo 26 
Baha Men: IND 29; WM 2 
David Ball: CS 41 
Marcia Ball: BL ii 
Bamada: WM 9 
Banda El Limon: LT 47; RMS 22 
Banda El Recodo: LA 28; RMA 15; LT 11; RMS 2,8 
Banda Machos: LA 46 
Buju Banton: RE 8 
Barenaked Ladies: A4o 11 
Basement Jaxx: DC 15 
BBMak: AC 9 
The Beach Boys: PCA 45 
The Beatles: B200 128 
Beautiful Creatures: RO 37 
Bee Gees: PCA 41 
Beanie Man: RE 6 
Joshua Bell: CX 10 

Tony Bennett: 1Z 24 
Better Than Ezra: A4o 18 
Big Pun: TSS 29 
Bilal:13200 85; RBA 27; HSS 37, 73; RA 34; RBH 

41; RS 48, 66 
Fabio Biondi: CL 8 
Bjork: B200 19; EA 1; INT HSS 74 
Black Rob: Hioo 35; HA 33; RA16; RBH 16; RP 17; 

RS 42 
The Black Crowes: RO 21 
Terence Blanchard: JZ 5 
Memphis Meek: RA 74; RBH 74 
Blessed: CC 38; GA 12; IND 35 
Mary J. Blige:13200 2; I NT 7; RBA 1; RBC 5, 10, 15; 

Hioo 12; HA 13; HSS 39; RA 4; RBH 3; RS 25; 

140 37 
The Blind Boys Of Alabama: GA 32 
Blink-182: 6200 42; PCA 21; H100 100; MO 15 
Blue Man Group: HS 42 
Andrea Bocelli: CL 1, 2 
Bon Jovi: PCA 27 
Bond: CX 4 
Krayzie Bone: B200 27; RBA 13 
The Boston Pops Orchestra: 0( ii 
Michelle Branch: Bzoo 91; Ayo 9; Hioo 43; HA 

48; T40 23 
Rick Braun: a 14, 24 
Michael Brecker: JZ 15 
Jim Briclunan: NA 13; AC 20 
Sarah Brightman: CX 6, 15; DSA 15; HSS 64 
Chad Brock: CS so 
Brooks & Dunn: B200 136; CA16; CCA 4; PCA 50; 

CS 5; H100 42; HA 38 
Garth Brooks: CCA16 
Brotha Lynch Hung: B200 79; RBA 20 
Foxy Brown: Bzoo 62; RBA 18; HSS 65; RA 48; 

RBH 48; RP 20; RS 45 
Junior Brown: CA 72 
Shannon Brown: CS 55 
Jimmy Buffett: PCA 22 
Richard Burton: RS 75 
Bush: MO 35; RO 30 
Busta Rhymes: Hioo 79; RA 27; RBH 30; RS 71 
Apostle Thomas Isaiah Butler: GA 29 
Butthole Surfers: B200130; MO 24 
Tracy Byrd: CA 38; CS 37 

- 
Athena Cage: HSS 23; RS 37 
Chris Cagle: CA 33; HS 26; Hioo 93 
Cake: 6200 63; Ayo 31; MO 14 
Maria Callas: CL 13 
The Calling: HS 38; Atio 37 
Cameo: DC 45; DSA 9; Hioo 89; HSS 3 
Los Caminantes: LA 64 
Camoflauge: RBA 97 
Blu Cantrell: 6200 33; RBA 16; Hum 5; HA 3; HSS 

52; LPS 26; RS 46; T40 1; TSS 27 
Mariah Carey: AC 22; DC 45; DSA 9; Hioo 89; 

HSS 3; RBH 37; RS 3 
Guiliano Carmignola: CL 7 
Mary Chapin Carpenter: CA yo 
Rodney Carrington: CA 46 
Kurt Carr: CC 25; GA 8 
Kurt Carr Singers: CC 25; GA 8 
Jeff Carson: CS zo 
Aaron Carter: B200 31, 105 
Leslie Carter: HSS 53 
Case: RBA 81; Jim° yo; HA 44; HSS 29, 75; RA 14; 

RBH 13, 94; RP 4; RS lo, 57 
Johnny Cash: CCA 6 
Eva Cassidy: IND 38; INT 12; PCA 4 
(-BO: Bzoo 79; RBA 20 
Manu Chao: LA 18; LPA 7; LPS 27 
Chayanne: LA 54; LPS 35 
Kenny Chesney: Bzoo 83; CA 8; CS 26 

Chicago Symphony Orchestra: CL 15 
El Chichicuilote: LA 43 
Chili Hi Fly: DC 33 
Chocolate: LPS 31; LT 44 
Charlotte Church: CX 12 
Cincinnati Symphony Orchestra: CL 4 
Cirque Du Soleil: WM 3 
City High: 6200 84; RBA 93: Hioo 28; HA 32; Tyo 

20 
Eric Clapton: 812; AC 14 
Jameson Clark: CS 58 
Roland Clark: DSA 25 
Terri Clark: CS 56 
Jimmy Cliff: RE 11 
Patsy Cline: CCA 8, 15 
Club 3D: TSS 15 
Tammy Cochran: CA 34; HS 27; CS 16 
Coldplay: B200 169; Ayo 33 
John Coltrane: JZ 20, 25 
Confederate Railroad: CA 63; CS 57 
Conjunto Primavera: LA 26; RMA 14; LT18, 32; 

RMS 6,14 
Control: RMS 39 
Coo Coo Cal: Hioo 91; HSS 8; RA 56; RBH 32; RP 

2; RS 6 
Cormega: 1320o 144; HS 5; IND 9; RBA 33 
The Corrs: AC 27 
Nikka Costa: HS 29 
Elvis Costello: CX 7; I NT 25 
Costumbre: LT 5o; RMS 24 
Deborah Cox: DC 3 
Jimmy Cozier: E1200 173; RBA 44; Hioo 88; HSS 

17; RA 29; RBH 28; RS 15 
The Cranberries: A4o 36 
Craving Theo: RO 40 
Beverly Crawford: GA 35 
Randy Crawford: CI 16 
Robert Cray: BL 7 
Creed: B200 109; PCA 28 
Creedence Clearwater Revival: PCA 35 
Criminalz: IND 26; RBA 57 
Cristian: LA 13; LPA 5; LPS 2, 16; LT 3; TSS 
Celia Cruz: TSA 20 
The Crystal Method: 6200 92; EA 2; DC 5; MO 31 
Cuban Link: TSS 29 
Cuisillos De Arturo Macias: LT 41; RMS zo 
Brian Culbertson: C14 
The Cult: RO 34 
Mark Curry: Hioo 35; HA 33; RA16; RBH 16; RP 

17; RS 42 

-D-
D12: Bzoo 28; RBA 23; Hioo 62; HSS 6; RBH 61; 

RP 7; RS 19 
Da Beatminerz: HS 22; RBA 47 
Da Brat: RBH 37; RS 3 
Daft Punk 1320o 181; EA 5; DC 12 
Gigi D'Agostino: EA 11; Hioo 78; HA 74;140 34 
Lola Damone: HSS 56; RBH 95; RP 14; RS 38 
Damozel: RS 62 
Charlie Daniels: CCA 23 
The Charlie Daniels Band: CCA 14 
Sal Dano: DC 40 
Dark Lotus: IND 31 
James Darren: JZ n 
Darude: EA 7; HS 23; IND 14; DSA 21; Hioo 92; 

Tyo 4o 
Dashboard Confessional: IND 48 
Craig David: 8200 45; RBA 39; DSA 8; Hroo 17; 

HA zo; HSS 9; RBH 51; RS 13;14o 12 
Miles Davis: JZ 7,17; PCA 32 
Days Of The New: RO 22 
Def Leppard: PCA 2 
Delerium: NA 8 
John Denver: CCA 12 
Depeche Mode: DC 1; DSA n; HSS 54 
Destiny's Child: Bzoo 29; RBA 38; DC 13; DSA 3, 

13; Hioo 50; HSS 7, 63; RBH 35; RS 4, 73; 
14o 38 

Louie DeVito: EA 14; IND 30 
Dez: CC 32; GA 11; IND 25; RBA 69 
Diamond Rio: CA 37; AC 7; CS 30 
Neil Diamond: B200 90; AC 28 
Dido: B200 98; A40 17, 24; AC 2; DC 9; Hioo 44; 

HA 40 
Joe Diffie: CS 36 
Digital Allies: DSA 12; HSS 58 
Dirty: RBA 95 
Disturbed: 6200 39; MO 8; RO 7 
Dixie Chicks: B200 120; CA13; CCA 2; PCA 16; CS 

23 
DJ Tiesto: DC 50 
DJ Dan: EA 13 
DJ Mind-X: EA 9; HS 45; IND 21 
DJ Screw: IND 32; RBA 92 
DJ Tom: EA 9; HS 45; IND 21 
DMX: RBC 18; HSS 36; RA 44, 71; RBH 43, 84; RP 

8; RS 20 
Domingo: TSS 29 
Dominic: TSS 35 
The Donz: HSS 21; RBH 82; RS 14 
Dr. Dra: RBC 22 
Dream: Eizoo 154: DSA 7; Hioo 86; HSS 4; RBH 

86; RS 16 
Dream Street: 8200 58; IND 3 
Drowning Pool: 6200 25; MO 13; RO 8 
Drunken Master: HSS 56; RBH 95; RP 14; RS 38 
Dub Pistols: DC 25 
Huey Dunbar: LA 56; TSA 9; LPS 9; LT 6; TSS y 

Jermaine Dupri: RA 52; RBH 6o 
Rocio Durcal: LA 58; LPS 18; LT 33 
Dynamix: DC 31 

-E-
Eagles: PCA 19, 46 
Eden's Crush: HSS 67 
Missy "Misdemeanor" Elliott: 8200 48; RBA 29; 

Hioo 16; HA 15; RA 8, 36; RBH 8, 42; 140 32 
Richard Elliot: CI 3 
El Poder Del Norte: RMS 34 
Empty Mynd: RP 25; RS 55 

Enya: 6200 26; INT 8; NA 1; PCA 3; A40 13; AC 4; 
Hioo 30; HA 31;140 27 

Esteban: NA 2, 3 
Gloria Estefan: LPS 30 
Esthero: DC 35 
Melissa Etheridge: 6200 roo; Ayo 23 

Faith Evans: Hioo 97; RA 32, 47; RBH 38,55 
Rev. Clay Evans And The AARC Mass Choir: GA 19 
Sara Evans: B200 117; CA 12; CS 48 
Eve 6: B200 163; A40 14; Hioo 51; HA 46; T40 25 
Eve: B200 86; RBA 71; Hioo 7; HA 6; RA 40; RBH 

45; 1.40 4 
Nina Eve: DC 31 
Cesaria Evora: WM 4 
Exhale: HSS 26; RBH 77; RS 12 

- F 
Fabolous: HID° 36; HA 37; RA 17, 41; RBH 18, 46; 

RP 15; RS 39 
Faithless: DC 16 
Jody Fadas: LT 21; RMS 10 
Alejandro Fernandez: LPS 22; LT 42 
Vicente Fernandez: LA 8, ro; RMA 6, 8; 1115; RMS 

4 
FFH: Bzoo 119; CC 
La Firma: RMS 30 
First Choice: DC 30 
Cevin Fisher: DC 6 
Five For Fighting: B200 93; Ayo 7; Hioo 59; HA 

57:140 31 
Ben Folds: MO 29 
Willa Ford: Bzoo 148; DSA 5; Elmo 34; HA 49; 

HSS 16;140 24 
Jeff Foxworthy: CA e 
Fragma: DC 47 
Russ Freeman: CI 13 
Fuel: 6200 60; Ayo 21; Hioo 68; HA 71; MO 25; 

RO 20, 23 
Fuerza Juvenil: LA 51; TSA 8 
Fulanito: TSS 38 
Nelly Furtado: B200 38; A40 16; H roo 39; HA 45; 

T40 22 

- - 
Juan Gabriel: LPS 8,10; LT 9, 14; RMS 27; TSS 3o 
Peter Gabriel: Ayo 27 
Gaelic Storm: WM 6 
Jeffrey Gaines: 1140 30 
Bill & Gloria Gaither And Their Homecoming 

Friends: CC18 
Gaither Vocal Band: CC 23 
Galactic: Cl 7 
Europa Galante: CL 8 
Gangsta Blac: HS 25; IND 16; RBA 65 
Gangsta Boo: Bzoo 124; RBA 37 
Marvin Gaye: RBC 23; Hioo 82; RA 22; RBH 24; 

RS 64 
El General: LA 49; TSA 7 
G'Fellas: IND 33; RBA 67 
Angela Gheorghiu: CL 12 
Bebel Gilberto: WM 5 
Billy Gilman: CA 39, 45 
Ginuwine: 6200 43; RBA 15; Hioo 22; HA 19; RA 

5; RBH 6; RS 54 
Gipsy Kings: LA 44; LPA 17; WM 8 
Godsmacle 6200125; PCA 20; MO 37; RO 12, 18, 

29 
Good Charlotte: HS 39 
Gorillaz: B200 21; INT 18; Hioo 63; HA 61; MO 5 
John Gorti: RS 56 
El Gran Combo: LPS 34; LT 19; TSS 1 
David Gray: 6200 107; 1NT zo 
Macy Gray: A4o 26 
James Grear & Company: GA 26 
Al Green: RBC 7 
Green Velvet: DC 46 
Pat Green: CS 49 
Andy Griggs: CS 22 
Grupo Bryndis: Elzoo zoo; HS 17; LA 3; RMA 3 
Grupo Exterminador: LA 29; RMA 16 
Grupo Mojado: RMS 25 
Grupo Niche: TSA 16 
Grupomania: TSS 34 
Guardianes Del Amor: LA 62 
Juan Luis Guerra 44o: LA 75; TSA 13; LPS 20; LT 

35; TSS 39 
Guns N' Roses: PCA 29 
Amaury Gutierrez: LPS 17; LT 34 
Buddy Guy: BL 1 

Charlie Haden: JZ 23 
James Hall & Worship And Praise: GA 18 
Fred Hammond: GA 31 
John Hammond: 8113 
Handsome Devil: MO 32 
Gabriel Hardeman Delegation: GA 21 

Barry Harris: DC 44 
Emmylou Harris: CA 70 

Tramaine Hawkins: GA 6; HS 48 
Pastor Woodrow Hayden And Shiloh: GA 15; IND 

44 
Oscar A. Hayes & Abundant Life Fellowship: GA 

25 
Hayseed Dixie: CA 62 
Don Henley: AC 16 
Eddy Herrera: LT 46; TSS 14 
Hi-Tek: RBA 100; RA 57; RBH 66 
Elder Jimmy Hicks And The Voices Of Integrity: 

GA 20 
Faith Hill: B200 162; CA 24; CCA 17; AC 1, 19; CS 

42; Hioo 71; HA 68 
Billie Holiday: 1Z 14 
Dave Holland Quintet: 1Z 22 
Dave Hollister: RBA 96 
Steve Holy: CS 34 
Rebecca Lynn Howard: AC zo 
Los Humildes: RMS 35 
Los Huracanes del Norte: LA 71; RMS 29 

1111•1 I MIM. 
Billy Idol: 8200 193 
Enrique Iglesias: LPS 38 
Julio Iglesias: LPS 22; LT 42 
Incubus: B200 96; Ayo 6; Hioo 20; HA 18; MO 4; 

RO 9; Tyo 15 
Information Society: DC 8 
Intocable: LA 35, 6o; RMA 18; RMS 28 
Ronald Isley: 6200 15; RBA 6; Hioo 26; HA 23; RA 

6; RBH 7 
The Isley Brothers: Bzoo 15; RBA 6; Hioo 26; HA 

23; RA 6; RBH 7 

.11 

Michael Jackson: Hioo n; HA 10; RA 13; RBH 17; 

Alan Jackson: 1H3 A 4 2003135; CA15, 5o; CCA 11; CS 7; 
Ha  

Janet Jackson: 6200 41; RBA 45; Ayo 28; AC 29; 
DC 17; Hroo 4; HA n; HSS 1; RBH n; RS 2; 

140 6 
Jadakiss: Bzoo 23; RBA 8; RA 33, 34, 75; RBH yo, 

Jagged41,E7d2ge; R:SB620°0 35; RBA 24; DSA Hioo 3; 
HA 4; HSS 2; RA 7; RBH 1; RS 1; 140 10 

Jaguares: LA 20; LPA 
Jaheim: B200 Si; RBA 26; Hioo 67; HA 63; RA 19; 

RBH 21; RS 59,61 
Jailbird: RP 11; RS 32 
Bishop T.D. lakes & The Potter's House Mass 
BoneyChjaomineGsA: (11324 

Etta James: BL 12; JZ 

Jamir Due  Palo: DioC: LPS Jarabe ps 24; 
TSS 33 

Jay-Z: RBC 16; Hioo 13; HA 12; HSS 15; RA 2, 39; 
RBH 5, 33; RS 22, 69; Tyo 36 

Wyclef Jean: HSS 28. RS 51 
Jesus Lopez-Cobos: CL 4 
Jose Alfredo Jimenez: -IA 38. 45; RMA 
Jimmy Eat World: B200 116; MO 22 
Elton John: AC 21 
John Adams: CL 9 
Carolyn Dam Johnson: 6200 150; CA 18; CS 10; 

Hioo 65; HA 6o 
Jack Johnson: IND 28 
Syleena Johnson: HS 49; RBA 84 
lone: RA 57; RBH 66 
George Jones: CCA 25; CS 51 
10110: DC 49 
Journey: PCA 26 

hrc anesus :TLAJu4d8d; A 4 ;LCPA718; LPS 32; TSS 32 
ied  

The Judds: CCA zo 
Jump 5: CC 22; HS 41 
juvenile: 6200 8; RBA 5; RBC 4; H100 75; HA 73; 

RA 24; RBH 25; RP 21; RS 47 

K 

Kaci: HSS 72 
Anthony Kearns: WM 7 
Ronan Keating: A40 32; HSS 57 
John P. Kee: GA 27 
Toby Keith: B200 9,159; CA 1, 23; CCA 3; INT 5; 

PCA 18; CS 1, 32; Hioo 27; HA 25 
Kelis: HSS 65; RA 48; RBH 48; RP 20; RS 45 
R. Kelly: B200 106; RBA yo; Hioo 57; HA 55; HSS 

15; RA 15, 39, RBH 15. 33; RS 22, 41 
Sammy Kershaw: CA 60 
Alicia Keys: Eizoo 4; INT 4; RBA 7; Hioo 2; HA 2; 

HSS 66; RA3; RBH 4; RS 35; Tyo 3 
Kid Rock: PCA 25 
B.B. King: BL 2 
Franke Knuckles: DC 26 
Habib Koite: WM 9 
Kokane: RA so; RBH 59 
Dave Koz: Cl 9 
Diana Krall: JZ 12 
Alison Krauss: CCA 21 
Alison Krauss & Union Station: 6200 66; CA 5; 

INT 9 
Lenny Kravitz: Eizoo 146 
Krazy: IND 41 
Kurt Elting: 1Z 18 
Kurupt: 8200 115; IND 5; RBA 51 
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k.d. tang: B200 133; INT zy 
The Latin All Stars: LA 67,68 
Kenny Lattimore: RBH 8o 
Tracy Lawrence: CS 52 
LeLe: RA 30; RBH 39 
Melina Leon: LA 19; TSA 2; LPS 14; LT 22; TSS 16 
Gerald Levert: RA 53; RBH 63 
James Levine: CL 15 
Huey Lewis & The News: AC 24 
LF0:13200 121; H100 47; HA 53; T40 26 
The LFT Church Choir: GA 37 
Liberacion: LA 57 
Ottmar Liebert: NA n 
Lifehouse: B200 78; A40 3; H100 10; HA 8;140 7 
Lit' Zane: HSS 43; RS e 
Lit Bow Wow: Bzoo 153; RBA 82; HSS 5o; RA 58; 

RBH 57; RP 19; RS 44 
Lil Jon & The East Side Boyz: B200 102; IND 4; 

RBA 32 
La' Kim: Hioo 95; RA 62; RBH 69 
Ur Mo: I3200 188; RBA En; RA 41, 54; RBH 46,62 

Lit' Romeo: B200 64; RBA 36; RA 64; RBH 71; RS 
72 

Lit' Wayne: RBA 86; RA 51; RBH 52; RS 65 
Limp Bizkit: B200 55; PCA 33; RO 39 
Lindsay Pagano: HSS 33 
Linkin Park: B200 11; H100 87; MO 23; RO 5 

Lit: MO 19; RO 38 
Live: MO 21; RO n 
Keith Lockhart: CX n 
Lonestar: 6200 72; CA 6; CCA 5; AC 25; CS 15, 25; 

H100 48; HA 42 
Long Beach Dub Allstars: MO 33 
Cachaito Lopez: LA 65; TSA lo; WM 13 
Jennifer Lopez: Bzoo 16; RBA 14; DSA 18; Hioo 1; 

HA 1; RA 1; RBH 2; RS 31;140 2 
Los Originales De San Juan: LA 9; RMA 7 
The Love Doctor: IND 34; RBA 72 
Patty Loveless: CA 32 
Ludacris: Bzoo 110; RBA 70; Hioo 29; HA 27; RA 

12; RBH 14, 37; RP 18; RS 3,43 
Luis Fonsi: TSS 36 
Richard Luzzi: DSA 12; HSS 58 

M 

M&S Presents The Girl Next Door: DC 21 
Baaba Mast: WM 10 
Mack RA 51; RBH 52; RS 65 
Kelli Mack: HSS 32; RBH 89; RS 21 
Madison Avenue: DC 29 
Madonna: B200 80; PCA 8; DSA 6, 16, 20; HSS 

34, 51, 60 
Mark McGuinn: CA 48; IND 47; CS 28 
Cheb Mami: WM 15; DSA 24 
Victor Manuelle: LA 73; TSA 12; LT 27; TSS 5 
Eric Marienthal: CI 12 
Bob Marley: PCA 5; RBC 9; RE 5 
Bob Marley And The Wailers: Bzoo 165; RE 1 
Marsha: DSA 22; Hioo 96 
Angie Martinez: TSS 29 
Ricky Martin: LA 27; LPA n 
Rogelio Martinez: LPS 36; LT 30; RMS 13, 16, 32 
Mary Mary: 8200 161; CC 7; GA 2; RBA 78 
Pepper Mashay: DC 44 
matchbox twenty: B200 111; PCA 48; A40 19, 20; 

AC 3; Hioo 99 
Keiko Matsui: CI 2 
Dave Matthews Band: B200 52; A40 5; H100 24; 

HA 24; MO 39; 14016 
Kevin Max: CC12; HS 20 
Maxwell: B200 5; INT lo; RBA 3; RBC14, 25; 

Hioo 66; HA 62; RA18; RBH 20 
Yo-Yo Ma: CL 3 
Martina McBride: CA 61; CS 12; Jima 69; HA 65 
Lila McCann: CA 59 
Delbert McClinton: BL 5; CA 55 
Donnie McClurkin: Bzoo 145; CC 5; GA 1; RBA e 
Brian McComas: CS 46 
Liz McComb: GA 23 
Susannah McCorkle: IZ 16 
The Del McCoury Band: CA 56 
Reba McEntire: CS 17; Hioo 81; HA 75 
Tim McGraw: B200 54, 99; CA 4, 10; CS 8; Hioo 

38; HA 36 
Brian McKnight: B200 7; INT 17; RBA 4; Hioo 74; 

HA 67; RA 20; RBH 22 
John Mellencamp: PCA 37; A40 39 
Roy D. Mercer: CA 49, 54, 71 
MercyMe: CC 20; HS 40 
Jo Dee Messina: CA 36; AC 18; CS 14, 53; Hioo 84 
Metallica: PCA 6 
Methrone: HS 18; IND 12; RBA 41 
Edgar Meyer: CL 3 
Mickey: RA 51; RBH 52; RS 65 
Luis Miguel: LA 72 
Miles Pena: TSS 21 
Christina Milian: DC 23; Hioo 85;140 39 
Marcus Miller: CI 8 

Ronnie Milsap: CA 64 
Kylie Minogue: DC 42 
Rob Mirage: DC 34 
Mobb Deep: RA 70; RBH 83 
Moby: PCA lo; HSS 62 
Mona Monet: DC 6 
Jane Monheit: IND 23; IZ 2, 10 
Ricardo Montaner: LA 23; LPA 9; LPS 3; LT 10; TSS 

12 

Pablo Montero: LPS 28 
Dr. Ed Montgomery: GA 22 
Montgomery Gentry: B200 198; CA 27; CCA 24; 

CS 19, 38 
Mandy Moore: B200 129 
Lorrie Morgan: CA 6o 
Van Morrison: PCA 43 
Brandy Moss-Scott: HSS 38; RBH 92; RS 23 
Mr. Cheeks: RA 61; RBH 64; RS 63 
Mr. Spitflame: IND 22 
Mr. Tan: RA 72; RBH 81 
Mr. Vegas: RE 3 
Mudvayne: RO 35 
Nicole C. Mullen: B200 123; CC3; HS 2 
Ricky Munoz: RMS 30 
Anne Murray: CA 51 
Musiq Soulchild: RBA 56; Hioo 94; RA 28, 42; 

RBH 34,47 
Mystic: B200 195; HS 16; RBA 46 

-N-
Nate Dogg: Hipp 29, 36; HA 27, 37; RA12, 17, 52; 

RBH 14,18, 60; RP 15, 18; RS 39,43 

Dave Navarro: B200 143 
Ednita Nazario: LPS 23; LT 49; TSS 28 
Luna Negra: NA n 
Frankie Negron: LA 33; TSA 4; LT 25; TSS 7 
Nelly: 8200 49; RBA 49; DSA Hioo 3; HA 4; 

HSS 2; RA 7, 67; RBH 1, 7o, 85; RS 1; 14010 
Willie Nelson: CCA 9 
New Found Glory: HS 30 
New Life Community Choir: GA 27 
New Order: DC 11; OSA 4; HSS 24 
Newsboys: CC 35 
Nickel Creek: B200 186; CA 26; HS 14; IND lo; CS 

59 
Nickelback: B200 168; HS 9; Hioo 64; HA 59; MO 

2; RO 1 
Stevie Nicks: 8200 167; DC 48; OSA 23 
Nicole: RBH 98 
Tito Nieves: LPS 39; LT 43; TSS 13, 24 
Nirvana: PCA 31 
Nivea: HSS lo; RS 29 
Noreaga: RA 59; RBH 65; RS 70 
The Notorious B.I.G.: RBC 17, 20; HSS 69; RS 68 
'N Sync: B200 12, 184; INT 21; AC 10; LPS 29;140 

35; TSS 22 
Nuwine: RBA 8o 
Nydia: LA 25; LPA lo; LPS 8; LT 9; RMS 27; TSS 3o 

»Ma 

The Mays: RA 6o; RBH 68 
Paul Oakenfold: EA 15; HS 36; IND zo 
The Oak Ridge Boys: CA 67 
Mark O'Connor: CL 3 
Jamie O'Neal: CA 30; HS 21; CS 11, 43; H190 56; 

HA 52 
El Original De La Sierra: LA 22; RMA 12; LT 37; 

RMS 17 
Oro Solido: TSS 26 
Ozzy Osboume: RO 6 
0-Town: Bzoo 87; A40 40; AC 12; DSA 2; Hioo 19; 

HA 21; HSS 14; 740 19 
OutKast: B200 196 
Out Of The Grey: CC 30 

-p--
Petey Pablo: Hioo 6o; HSS 5; RA 38; RBH 19; RP 

1; RS 5 
Jennifer Paige: A40 34 
Los Palominos: RMS 36 
Palomo: LA 14; RMA 9; LT 5; RMS 
Dolly Parton: CA 57 
Brad Paisley: CA 29; CS 33 
Pastor Troy: RBA 75 
R Diddy & The Bad Boy Family: B200 34; RBA 17 
Pennywise: IND 15 
Pesado: LT 48; RMS 23 
Pete.: RO 31 
Tom Petty And The Heartbreakers: PCA 7 
The Philadelphia Experiment: IZ 8 
Grant Lee Phillips: INT 23 
Phillips, Craig And Dean: CC 24 
Philly's Most Wanted: B200 171; RBA 59; RA 63; 

RBH 67 
Pieces Of A Dream: Cl 22 
Pink Floyd: PCA 12 
Alexandre Pires: LPS 37 
Plus One: CC 21 
ROD.: MO 28; RO 26 
Point Of Grace: B200 187; CC 9 
Ian Pooley: DC 35 
Larry Poteat: HSS 35; RBH 88; RP 6; RS 18 
Jesse Powell: RBA 85; RA 69; RBH 79 
Po' White Trash And The Trailer Park Symphony: 

HSS 27; RBH 73; RP 3; RS 9 
Pros: HSS 42; RS 67 
Julio Preciado Y Su Banda Perla Del Pacifico: LT 

40; RMS 19 
Primer 55: HS 33 
Celeste Prince: DC 24 
Prince: 8200 108; RBA 87 
The Product G&B: HSS 28; RS 51 
Project Pat: RBA 76 
Psycster: RP 22; RS 49 
Public Announcement: RBA 6o; RA 30; RBH 39 
Puddle Of Mudd: Bzoo lo; INT 11; MO 7; RO 4 
Puerto Rican Power: TSS 17 
Puff Daddy: Hioo 35; HA 33; RA 16; RBH 16, loo; 

RP 17; RS 42 
Puya: LA 66 

um. Clam 

A.B. Quintanilla Y Los Kumbia Kings: LA 6; LPA 2; 
RMS 38 

-R-
Rabanes: TSS 31 
Radical For Christ: GA 31 
Radiohead: B200 131; HSS zo 
Shabba Ranks: RE 15 
Rascal Flatts: B200 185; CA 25; HS 13; H100 98 
Ravin: WM 14 
Collin Raye: CS 45 
Ray J: RBA 88; Hioo 95; RA 68; RBH 75 
Rayvon: HSS 40 
Redman: B200 179; RBA 63 
Regina: GA 17 
Relient K: B200 158; CC 6; HS 8 
Rhythm Masters: DC 41 
Nicki Richards: DC 26 
Lionel Richie: AC n 
Andre Rieu: CX 13 
LeAnn Rimes: CA 31; AC 13, 30; HSS 19 
The Rippingtons: CI 13 
Rising Son: HSS 70; RP 23; RS 50 
Jenni Rivera: RMS 37 
Jerry Rivera: LPS 21; LT16; TSS 8 
Juan Rivera: LA 70 
Lupillo Rivera: HS 50; LA 7; RMA 5; LT 12; RMS 3 
RL: RA 62; RBH 69 
Robbie Rivera: DC 7 
Kenny Rogers: CS 47 
Tito Rojas: LA 69; TSA n 
Royal Philharmonic Orchestra: CL 14 
Royce Da 5'9": RA 66; RBH 78 
Paulina Rubio: HS 43; LA 5; LPA 1; LPS 5; LT 13; 

TSS 

Ruff Endz: RA 74; RBH 74; RS 75 
Ja Rule: B200 89; RBA 55; RBC 21; OSA 18; Hioo 

1, 40; HA 1, 44; HSS 29; RA 1, 14; RBH 2,13; 
RP 4; RS 10, 31;140 2 

Tim Rushlow: CS 44 
RZA As Bobby Digital: Bzoo 24; IND 1; RBA 9 

s 

S Club 7: AC 17; HSS 46 
Sade: 8200 122; PCA 38; RBA 73; RBC 12; DSA 17 
Saliva: B200 103; MO 26; RO 14, 17 
Sandy B: DC 40 
Gilberto Santa Rosa: LA 32; TSA 3; LPS 7; LT 8, 

36; TSS 2, lo 
Santana: PCA 47 
Yoskar Sarante: TSS 23 
Savage Garden: AC 15 
Sawyer Brown: CA 75 
Mark Schultz: CC19; HS 37 
Jill Scott: B200 56; RBA 22; Hioo 83; RA 21; RBH 

26 
Screwball: IND 45 
Joan Sebastian: LA 24, 52; RMA 13; LT 28; RMS 15 
Secret Garden: NA 7 
Bob Seger & The Silver Bullet Band: PCA 9 
Selah: CC 34 
Selena: LA 36; LPA 14 
Sergio & Odair Assad: CL 5 
Erick Sermon: Hioo 82; RA 22; RBH 24; RS 64 
Seven Channels: RO 32 
Shaggy: B200 75; RBA 83; HSS 40 
Shakira: LA 50; LPA 19 
SheDaisy: CCA 13 
Blake Shelton: B200 95; CA 9; CS 2; Hioo 21; HA 

26; HSS n 
Kenny Wayne Shepherd Band: BL 15 
Si Se: LA 42; LPA 16 
Beanie Sigel: B200 147; RBA 43 
Silk: RBA 64 
Jessica Simpson: B200 138; Hioo 61; HA 58; T4o 30 
Sisqo: RBA 79 
Sizzla: RE 14 
Skillet: B200 141; CC4; HS 4 
Skillz: RP 12; RS 33 
Fatboy Slim: DSA 25 
Slipknot: B200 3; INT 6; PCA 49: RO 33 
Richard Smallwood With Vision: GA 5; HS 44 
Smash Mouth: A4o 4; Hioo 25; HA 28;140 13 
Esther Smith: GA 24 
Snoop Dogg: B200 40; IND 2; RBA 12, 89; RBC 13; 

RA 50, 62, 72; RBH 59, 69, 81, 97 
Socios Del Ritmo: LT 45; RMS 21 
The Soggy Bottom Boys: CS 6o 
Soil: RO 28 
Soldierz At War: B200 192; HS 15; IND n 
Marco Antonio Solis: IND 27; LA 11; LPA 3; LPS 6; 

LT 2; RMS 9 
Son By Four: TSA 15 
Sonicfloocl: CC 33 
Sons Of The Desert: CA 69 

Chris Soul: DC 34 
Soulja Slim: IND 13; RBA 52 
Soul Logic: DC 27 
Soul'amour: DC 28 
Sparklehorse: HS 34 
Bubba Spanax: Hioo 55; HA 56; HSS 61; RA 23; 

RBH 23; RP 13; RS 34 
Britney Spears: B200 172 
Special EFX: Cl 21 
Chris Spheeris: NA 12 

Spyro Gym: CI 5; IND 43 
St. Germain: CI 10 
Staind: B200 13; INT 13; PCA yo; A4o 8; Hioo 8; 

HA 7; MO 9, 17, 36; RO 2, 13, 25;140 5 
Jeffrey Steele: CS 39; HSS 71 
Gwen Stefani: Hioo 7; HA 6; HSS 62; RA 40; RBH 

45; 1-40 4 
Stereomud: HS 46 
Stereolab: 8200 178; HS n 
Sting: OSA 24 
St. Lunatics: Bzoo 50; RBA 30 
Stone Temple Pilots: MO 34; RO 27 
George Strait: CA 43; CCA 18 
Stroke 9: MO yo 
Styles: RA 75; RBH 72. RS 6o 
Styx: PCA 34 
Sublime: PCA 44 
Sugar Ray: 8200 94; A40 2; Hioo 18; HA 17; Tyo n 
Sugarbomb: A4o 38 
Sum 41: 13200 30; H100 77; HA 72; MO 3 
Sunkiss: TSS 29 
Superb: RP 24; RS 52 
Survivalist: HSS 44; RBH 87; RP 5; RS 17 
Svala: HSS 48 
System Of A Down: PCA 23; MO 20; R015 

-T-
Tait: CC 27 
Tamia: DC 2; DSA 14; HSS 30; RS 36 

Tank: B200190; RBA 54; RA 43; RBH 49 
Olga Tanon: LA 16; TSAI; LPS 4; LT 4; TSS 3 
Tantric: B200 139; MO 30; RO 10 
Tata + Brando: HSS 35; RBH 88; RP 6; RS 18 
James Taylor: PCA 14 
Johnnie Taylor: BL 6 
Tech Ngne: B200 59; RBA 50 
Los Temerarios: LA 21; RMA 11; RMS 33 
Tha Dogg Pound: 8200 127; IND 6; RBA 53 
Tha Eastsidaz: Bzoo 40; IND 2; RBA 12; RA 50; 

RBH 59 
Thalia: B200 18o; HS 12; LA 2, 37; LPA 15; RMA 2; 

LPS 25 
That Kid Chris: DC 37 
Third Day: CC17 
Carl Thomas: Hioo 97; RA 32; RBH 38 
Dante Thomas: FISS 42; RS 67 
Marty Thomas: DC 43 
Cyndi Thomson: B200 101; CA 11; CS 3; Hioo 31; 

HA 3o; HSS 41 
Three Mo'Tenors: CX 2; HS 24 
Thrill Tha Playa Of The 69 Boyz: RS 74 
Los Tigres Del Norte: B200 134; HS 3; IND 7; LA 1; 

RMA 1; LT 17; RMS 5 
Tigrillos: LA 47; LT 38; RMS 
Timbaland: RA 46; RBH 50; RS 53 
Aaron Tippin: CA 47; CS 40 
Wayman Tisdale: CI n 
Tommy Castro Band: BL 9 
Kevin Toney: Cl 25 
Tool: Bzoo 67; HID° 70; HA 66; MO 6; RO 3 
Los TOMS Band: T55 25 
Tommy Torres: LPS 13; LT 24 
Tower Of Power: CI 15 
Toya: B200 177; HS lo; OSA 19; Hioo 54; HA 64; 

HSS 18; RS 30;140 33 
Train: B200 36; INT 15; A4o 1; AC 23; Hioo 9; HA 

9; T40 9; TSS 40 
Randy Travis: CA 52 
Trickside: Ayo 29 
Trick Daddy: B200 37; RBA 21; Hioo 23; HA 22; 

RA 9, RBH 9; RP 16; RS 40 
Trick Pony: B200 155; CA 21; CS 13; Hioo 72; HSS 45 
Tricky: MO 21; RO n 
Los Tri-o: LA 12; LPA 4; LPS n; LT 23 
Travis Tritt: B200 142; CA 17, 66; CCA 22; CS 18; 

H100 76; HA 70 
True Vibe: CC 31 
Los Tucanes De Tijuana: LA yo; RMA 20; LT 20; 

RMS 7 
Barbara Tucker: DC 20 
Tonny Tun Tun: TSS 19 
Shania Twain: CCA PCA 15 
Ronan Tynan: WM 7 
Steve Tyrell: IZ 19 
Tyrese: B200 160; RBA 62; RA 31, 72; RBH 36, 81 
Moses Tyson, Jr.: GA 16; IND 46 

mar 

U2: B200 104; PCA 17; A40 25; DC 39; MO 38 
UB40: RE 4 
UFF: LPS 4o 
Uncle Kracker: Bzoo 65; Ayo lo; AC 8; Hioo 32; 

HA 29 
Keith Urban: CA 35; HS 28; CS 4; Hioo 37; HA 34 
Urban Knights: CI 1 
Polo Urias Y Su Maquina Nortena: RMS 31 
Usher: 8200 20; RBA 11; DSA lo; Hioo 6; HA 5; HSS 

25; RA n, 55; RBH 10, 58,100; RS 11; 740 8 

V NM 

Jaci Velasquez: LA 15; LPA 6; LPS 1; LT 1; TSS 9 
Valeria: DC 36 
Ian Van Dahl: DSA 22; H100 96 
Luther Vandross: B200 51; RBA 19; Hioo 90; HSS 

13; RA 35; RBH 27; RS 7 
Phil Vassar: CA 41; HS 47; CS 9. Hioo 58; HA 54 
Stevie Ray Vaughan And Double Trouble: BL 14 
Tony Vega: TSS 20 
The Verve Pipe: A4o 22 

Angelito Villalona: LT 29; TSS 6 
Carlos Vives: TSA 19 
Anne Sofie Von Otter: CX 7; I NT 25 

The Wailers: PCA 5; RBC 9 
Clay Walker: CA 65; CS 35 
Hezekiah Walker: GA 37 
The Warren Brothers: CS 54 
Russell Watson: 8200 140; CX 1 
Weezer:13200 57; PCA 13; MO 11, 12; RO 36 
Gillian Welch: HS 32; IND 17; INT 22 
Kirk Whalum: CI 19 
Whatever, Girl: DC 19 
Barry White: RBC 24 
The Wild Strawberries: DC 18 
Hank Williams Jr.: CCA 7 
Doug Williams: GA 14; IND 42 
John Williams: CX ly 
Joy Williams: CC 28 
Lee Williams And The Spiritual QC's: GA 34 
Melvin Williams: GA 14; IND 42 
Mark Wills: 8200 152; CA 20; CS 24 
Andre Wilson: RA 63; RBH 67 
CeCe VVinans: B200 182; CC 8; GA 3, 30; RBH go 
The Wiseguys: B200 149; EA 4; HS 6; A4o 15; 

Hloo 33; HA 35; 140 21 
Lee Ann Womack: B200 76; CA 7; AC 5 
The Word: BL 4 
Darryl Worley: CA 44 
Chely Wright: CS 27 
Finbar Wright: WM 7 
Keke Wyatt: HSS 47; RBH 91; RS 27 

Yaire: LA 63; LPS 15; LT 31 
Yanni: NA 5, 6, 9 
Trisha Yearwood: B200 157; CA 22; CCA lo; CS 6; 

Him 46; HA 41 
Pete Yom: 8200 156; HS 7; A4o 35 
The Young Millionaires: HSS 55; RBH 93; RP 9; RS 24 
Young Phantom: HSS 49; RBH 96; RP lo; RS 28 

Zoegirl: CC 36 

-SOUNDTRACKS-
Almost Famous: SIX 21 
American Pie 2: B200 22; STX 2 
Baby Boy: RBA 99 
Captain Corefirs Mandolin: CX 3; SIX 23 

Coyote Ugly: 8200 44; CA 3; SIX 4 
Crouching Tiger, Hidden Dragon: CX 9 
Down From The Mountain: B200 126; CA 14; 

STX 11 
Duets: SIX 19 
The Fast And The Furious: Bzoo 88; RBA 74; 

SIX 10 
Finding Forrester: IZ 13 
Grease: PCA 36; SIX 16 
Hannibal: CX 5 
Hedwig & The Angry Inch: SIX 24 
Josie & The Pussycats: B200 174; SIX 13 
Kingdom Come: GA 28 
Lara Croft: Tomb Raider: EA lo; SD( 25 
Love & Basketball: IND 50 
More Music From Save The Last Dance: SIX 

22 
Moulin Rouge: /3200 69; SIX 5 
0 Brother, Where Art Thou?: B200 17; CA 2; 

INT 3; STX 
Pearl Harbor: B200 197; SIX 15 
The Princess Diaries: B200 71; STX 7 
Remember The Titans: SIX 17 
Romeo Must Die - The Album: B200164; 

RBA 68; SIX 12 
Rush Hour 2: Bzoo 70; RBA 35; SIX 6 
Save The Last Dance: 8200 82; RBA go; STX 9 
Shrek: B200 77; SIX 8 
Snatch: IND 39 
Songcatcher: CA 53 
Spongebob Squarepants Original Theme 

Highlights: Elzoo 176; SIX 14 
Sweet November: SIX 18 
Swordfish: The Album (Soundtrack): EA 15 
Tae-Bo Inspirational: Walk By Faith...Not By 

Sight: GA lo; IND 24 
What Women Want: SD( zo 
What's The Worst That Could Happen?: RBA 

98 

-VARIOUS ARTISTS-
on The Billboard 200 

I Could Sing Of Your Love Forever 2: 194 
Non Stop '9os Rock: 132 
Now 6: 74 
Now 7:6 
Ozzfest zooi: The Second Millennium: 73 
Prayer Of Jabez Music...A Worship Experi-

ence:199 
Songs y Worship - Shout To The Lord: 61 
The Source Hip-Hop Music Awards 2001: 46 

Totally Dance: 114 
Violator The Album V2.0: 97 
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TITLE Imprint/Promotion Label ARTIST 

in NUMBER 1 tIr 4 Weeks Ar NiarOEr 1 

SMOOTH CRIMINAL Pamir,. .r.,.e ••• • Alien Mt Farm O 

tib 5 7 HOW YOU REMIND ME Nickelback y 

2 21 FAT LIP • • Sum 41 o 

ell 6 4 I WISH YOU WERE HERE Incubus 

3 11 CLINT EASTWOOD Gorillaz o 

4 18 SCHISM Tool y 

ei 7 11 CONTROL Puddle Of Mudd o 

(J) 10 13 DOWN WITH THE SICKNESS Disturbed y 

8 24 ITS BEEN AWHILE Staind .9 

11 25 CRAWLING Linker Park y 

tib 13 9 ISLAND IN THE SUN Weezer 9 

9 21 HASH PIPE Weezer .2 

14 8 BODIES ... Drowning Pool 9 

12 12 SHORT SKIRT / LONG JACKET Cake .9 

15 18 THE ROCK SHOW ... Blink-182 o 

16 10 GIVING IN Adema ,,,, 

di 25 3 FADE i414.3,tEG 141 .2.\ 111->r-J W14;1? 1118.- Staind o 

ea 17 5 BECAUSE I GOT HIGH Afroman ,-

6) 24 2 LIPSTICK AND BRUISES Lit 

ea 19 7 CHOP SUEY System Of A Down .-

18 6 SIMPLE CREED « Live Featuring Tricky  

ta 22 10 BLEED AMERICAN Jimmy Eat World 

C) 27 4 IN THE END . Linkin Park 

we 29 5 THE SHAME OF LIFE Butthole Surfers 

21 14 BAD DAY ,,.- Fuel o 

PZ a 34 3 CLICK CLICK BOOM Saliva 

20 14 YOU WOULDN'T BELIEVE 311 o 

eal 40 2 ALIVE P.O D, y 

ea 30 6 ROCKIN' THE SUBURBS Ben Folds 

413 

, 

32 

23 

4 

10 

ASTOUNDED 

NAME OF THE GAME 

Tantric ;,-, 

The Crystal Method o 

4rdi 37 3 MAKIN' MONEY Handsome Devil 

el 31 5 SUNNY HOURS Long Beach Dub Allstars 

2 HOLLYWOOD BITCH Stone Temple Pilots 

El) SPEED KILLS . Bush 

33 19 OUTSIDE Staind 

Ità 

35 22 GREED ..,.... ...— 

STUCK IN A MOMENT YOU CAN'T GET OUT OF 

Godsmack ç, 

U2 

36 22 THE SPACE BETWEEN RCA Dave Matthews Band .9 

38 6 KICK SOME ASS ,- -,., u,,,,,, Stroke 9 

Adult Contemporary1. 
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TITLE Imprint/Promotion Label ART 1ST 

O •- •  

THERE YOU'LL BE FiollyadfflelemianDs Faith Hill o 

2 27 THANK YOU D do ,. 

3 39 IF YOU'RE GONE rw matchbox twenty s 

5 31 ONLY TIME - Enya 

4 43 I HOPE YOU DANCE MCA/Vas...Universal Lee Ann Womack 4 

6 18 MORE THAN THAT ..., Backstreet Boys - 

7 20 ONE MORE DAY as.. Nasherie Diamond Rio 4 

a> , 
a 

.I 

8 

10 

17 

19 

FOLLOW ME D,,r....,, • Uncle Cracker Y 

GHOST OF YOU AND ME noliswood BBMak s 

' 9 50 THIS I PROMISE YOU 'N Sync . 

12 29 ANGEL ,.,.. r• .8. Lionel Richie 

eb 13 10 ALL OR NOTHING 0-Town y 

14 76 I NEED YOU ,, ,„,,,,,,,,recse, LeAnn Runes 9 

I 1 BELIEVE IN LIFE n , i,-R,,i. Eric Clanton 

15 101 I KNEW I LOVED YOU crer,rritir. Savage Garden o 

16 79 TAKING YOU HOME w.r.,s,o, Don Henley y 

ED 17 14 NEVER HAD A DREAM COME TRUE AMdlisescose S Club 7 4 

ID 18 13 BURN Jo Dee Messina 

19 54 THE WAY YOU LOVE ME .9,6 Firm Faith Hill ç 

ED 22 5 SIMPLE THINGS . « Jim Bnckman Featuring Rebecca Lynn Howard 

gall 23 2 I WANT LOVE . Elton John 9 

ge 25 4 NEVER TOO FAR Manah Carey y 

21 8 DROPS OF JUPITER (TELL ME) . ,,,,s, Train 4 

24 5 LET HER GO AND START OVER Huey Lewis & The News 

gal 28 2 I'M ALREADY THERE ,,,,, Lonestar s 

gil 26 6 WHO I AM Jessica Andrews .• 

27 6 ALL THE LOVE IN THE WORLD . The Corro s 

(6311 30 4 YOU ARE THE BEST PART OF ME Neil Diamond 

€4 SOMEONE TO CALL MY LOVER. , Janet o 

SOON LeAnn Rimes 

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service, 140 mainstream rock sta-
tions,74 modem rock stations, 81 aduh contemporary stations and 78 adult Top 40 stations are electronically monitored 24 hours 
a day,7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream Top 40, Rhythmic Top 40 and Adult Top 
40 stations. The 247 Top 40 Tracks stations are electronically monitored 24 hours a day,7 days a week. Top 40 Tracks awards bul-
lets based on increase in audience impressions. On the remaining detection-based charts, tracks with increase in detections 

over the previous week are bulleted regardless of chart movement A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it registers an increase. Records below the top 20 are removed from the chart after 26 „CFI 
weeks. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first lime with incrzases in both detections and audience (Top 40 Tracks excluded). 4 Videoc I ip availability. 0 MI, Billboard/BPI Communications, Ile 

sEpT2,0,08,,, , Billboard Mainstream Rock Tracks,. 
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TITLE ImprinuPromotion Label ARTIST 

us NUMBER 1 51' I Week Al Number I 

HOW YOU REMIND ME so ei Nickelback o 

1 24 IT'S BEEN AWHILE Staind 

3 18 SCHISM Tool o 

CD 1 11 CONTROL Puddle Of Mudd ,,, 

' 22 CRAWLING .•. - • Linkin Park .2 

(2 GETS ME THROUGH i.,. -41 AlreP(e.2)fflr,e3 bi- Ozzy Osbourne 

(10 6 4 DOWN WITH THE SICKNESS Disturbed o 

11:1 8 T7 BODIES Drowning Pool -,,-

ILII 9 3 I WISH YOU WERE HERE Incubus 

413 / 13 ASTOUNDED Tantric 

11 6 SIMPLE CREED Live Featunng Tricky ç 

10 26 GREED Godsmack y 

eD 15 4 FADE . Staind o 

12 28 YOUR DISEASE , ,1 ,,,,, Saliva y 

410 18 7 CHOP SUET :i. IC , C11i1IfIltlià System Of A Down .2 

17 10 GIVING IN Sim, -.4 ,,11;i:Pb'egg2 MN- Adema 

trà 21 5 CLICK CLICK BOOM • ,,,,isans Saliva 

13 49 AWAKE Godsmack y 

14 14 BE LIKE THAT 3 Doors Down «2 

9 56 HEMORRHAGE (IN MY HANDS) • -, i, Fuel .,.. 

16 12 SOUL SINGING .. The Black Crowes 9 

#92) 24 4 HANG ON TO THIS 0,,,,,,,,,,,,,,,,,,, Days Of The New 

20 14 BAD DAY . Fuel o 

en 26 5 SMOOTH CRIMINAL •,,,,,,,,,,, ors,' ,i Alien Ant Farm ..• 

22 18 OUTSIDE ,. k. Staind 

453 27 4 ALIVE P.0.0 :.• 

eis 29 3 HOLLYWOOD BITCH nnini.e Stone Temple Pilots 

€a .30 7 HALO Soil 

tîàb 

EZO 

BAD MAGICK sssswiss,..., 

SPEED KILLS nriâiiiii 

Godsrnack 

Bush 

23 12 SWEET DAZE ivir,rii. Pete. 

ED 1 5 BREATHE Seven Channels ••.• 

(CO 32 4 LEFT BEHIND ne Slipknot .9 

19 RISE • The Cult ,,• 

36 6 DEATH BLOOMS unNeniew.e Mudvayne ei„, 

OW 

la 

1`, 14 HASH PIPE • ..,,,,,ss 

WASTED n'.,. ,,, u,,,, 

LIPSTICK AND BRUISES SCS 

Weezer -,-

Beautiful Creatures 

Lit 

33 8 BOILER . iei,cope Limp Bizkit n,... 

bid 3- 2 STOMP Cravtug Theo . 
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u., e TITLE Imprint/Promotion Label ARTIST 

NUMBER 1 ii 9 WeldS Ai Wok,' 

30 DROPS OF JUPITER (TELL ME) cd.w. Train o 

16 WHEN IT'S OVER Sugar Ray •,,, 

30 HANGING BY A MOMENT Lifehouse s 

11 I'M A BELIEVER Smash Mouth .• 

' 21 THE SPACE BETWEEN -. Dave Matthews Band 4 

e. 28 DRIVE Incubus :.• 

7 17 SUPERMAN (IT'S NOT EASY) iriv‘rwcok,int.., Five For Fighting .;., 

8 13 IT'S BEEN AWHILE Fliviliv9,116 Staind 

lab 10 12 EVERYWHERE Meiotic', Michelle Branch o 

': 33 FOLLOW ME reeoreownwiewn Uncle Cracker 

tp 12 10 FALLING FOR THE FIRST TIME R.,,x, Barenaked Ladies .9 

ea 3 13 BE LIKE THAT . . 3 Doors Down .,• 

tie • 4 7 ONLY TIME n......,. Enya .9 

1 24 HERE'S TO THE NIGHT s•-s Eve 6 ,.. 

5 9 START THE COMMOTION .,,,i'MasiswevRoli,orsi The Wiseguys .,, 

40 21 7 TURN OFF THE LIGHT DreartMeks -411 GUIPCIWMG3 ir- Nelly Furtado .2 

19 43 THANK YOU n -. Dirlo o 

ki) >(.) 10 EXTRA ORDINARY n,,,, Dni5,a, s,. Better Than Ezra 

16 22 MAD SEASON .,,,,,,,, matchbox twenty .9 

17 50 IF YOU'RE GONE . .• matchbox twenty ,,,, 

24 12 BAD DAY Fa. Fuel o 

25 9 NEVER LET YOU DOWN •_ The Verve Pipe 

23 10 I WANT TO BE IN LOVE ., , , Melissa Etheridge .2 

ta 

22 

27 

11 

4 

HUNTER ,..... Dido •,,, 

STUCK IN A MOMENT YOU CAN'T GET OUT OF .., U2 

eib 

26 

29 

5 

5 

SWEET BABY • . Macy Gray Featuring Erykah Badu ..., 

WHEN YOU'RE FALLING • .• Afro Celt Sound System Featuring Peter Gabriel iy 

fEll 30 7 SOMEONE TO CALL MY LOVER . . Jarret , 

28 9 UNDER YOU w,,,a-,,, Trickside o 

ji 31 18 IN YOUR EYES Anernis Jeffrey Gaines 

33 4 SHORT SKIRT / LONG JACKET , .... s. Cake 4 

1 32 7 LO VIN' EACH DAY ARM ', , Ronan Keating .,. 

«Ei 34 4 TROUBLE .•,,,,,, Coldplay 

ta 35 3 THESE DAYS ,,..,,,,,,,,,,,s,. Jennifer Paige 

toe 37 5 LIFE ON A CHAIN come, Pete Yom .9 

CI 

fa 

ANALYSE ..., The Cranberries 

WHEREVER YOU WILL GO min The Calling .9 

(f), 

cie 
36 I 2 

4 3 

HELLO - Sugarbomb 

PEACEFUL WORLD coke., John Mellencamp Featuring IndiaArie 

ALL OR NOTHING a 0-Town y 

Immumula=1:3311-

TITLE 

ARTIST 
Imprint/Promotion Label 

HIT EPA UP STYLE (OOPS!) 
Wu Cantrell 
ReUm/Arleb 

43 

43 

o 

CD 

ED 

ED 

o 

o 

o 

CD 

CD 

o 

o 

4 

10 

1,1 

17 

Ti 

12 

20 

26 

21 

28 

29 

31 

30 

4 

38 

10 

7 

12 

3 

28 

26 

9 

16 

10 

10 

17 

20 

14 

2 

4 

16 

19 

8 

6 

10 

17 

14 

4 

zo 

3 

7 

2 

2 

rs 

I'M REAL 
Jennifer Lopez Featuring Ja Rule 

FALLIN' 
Alicia Keys 

LET ME BLOW YA MIND 
Tye Featuring sw mn Stefan, 
Roll Ryden Selena, 

IT'S BEEN AWHILE 
Staind 
Held.. 1EG 

SOMEONE TC/ CALL MY LOVER 

HANGING BY A MOMENT 
Lifehinisti 
OtemernWorl" 

U REMIND ME 
Usher 
Anee 

DROPS OF JUPITER (TELL ME) 
Train 
C'.— 

WHERE THE PARTY AT 
Wigged Edge With Nolly 
"5, 0,4 

WHEN IT'S OVER 
Sugar Ray 

FILL ME IN 
Mani David 
Wdester 

I'M A BELIEVER 
Smash Mouth 
DouroVilorloilreer.cope 

PEACHES & CREAM 
112 
BdRo /An. 

DRIVE 
Incubus 
IntogRAUEpos 

THE SPACE BETWEEN 
Dave Matthews Band 
RCA 

YOU ROCK MY WORLD 
Michael Jackson 
Erem 

BECAUSE I GOT HIGH 
Atrornan 
Owego., 

ALL OR NOTHING 
0- Town 

WHAT WOULD YOU DO? 
City High 

li.sesi.s, Inter, 

START THE COMMOTION 
The Wisogiry . 
IMO /Maermei 11.1Nwood 

TURN OFF THE LIGHT 
holly Field& 
DrearnWohs 

EVERYWHERE 
Michelle Branch 

I WANNA BE BAD 
Willa find 
Lave Arlen. 

HERE'S TO THE NIGHT 
Eve 6 
RCA 

EVERY OTHER TIME 
LEO 

ONLY TIME 
Enya 
Repose 

FLAVOR OF THE WEAK 
American 
Islond PUN, 

BE LIKE THAT 
3 Doors Si WO 
%pew M1In verbal 

IRRESISlIBLE 
Si npsiin 

SUPERMAN (IT'S NOT EASY) 
Frye For F thing 
Ass«. Ulu.. 

ONE MINUTE MAN 
Missy " Misdemeanor" Ellie 
1,, caía Monstflektse /EEG 

I DO!! 
Tnya 
Anne 

I'LL FLY WITH YOU (L'AMOUR TOUJOURS) 
(inn h An 'Minn 
Atop. 

GONE 
'N Sync 
Jne 

IZZO ( H.O.V.A.) 
J"0.? 
Roc A { ell sDel Seel IDJAIG 

FAMILY AFFAIR 
Mary J 
mcA 

BOOT'LIC IOUS 
Destiny Chao 

AM TO PM 
Chnstin n Millan 
Denim, ,O.IMG 

SANDSTORM 
Darude 
Gr000lIc ,tooly Metro 
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Ripped? 

Burned? 

SA F EX DIOTm 

Prote.ctYour Music CL.› 

"World leader in copy protection and 

digital rights management technologies 

• Over 4 billion CD-ROMs, DVDs & 

VHS videos protected 

'Worldwide manufacturing infrastructure 

support 

• USA + 1 ( 800) 900 4229 

• Europe +44 (0)870 871 1111 

• Japan + 81 3 5774 6253 

ma eerovision 
0 2001 Macrovision Corporation and TTR Technologies, Inc. SafeAudio is a 

trademark of Macrovision Corporation, and is jointly developed and pointly 

owned by Macrovision Corporation and TTR Technologies, Inc. 
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i— 3 

S 

TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 
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wiLi 
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1.7., 
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z 
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TITLE 
ARTIST ( IMPRINT/PROMOTION LABEL) 

NUMBER 1 " ' - n . ,. 26 25 Austin 51 48 13 Flavor Of The Weak 
) Blake Shelton IGaint INashmlleW,IRNI ' American HaFi ( 1. • ' ' 

0  2 
_ 

1 Fallin' 27 22 - Area Codes 52 44 15 VVhen ' Think About Angels 

8 3 
AlinoKoys WI 

l9 Hit Em Up Style (Oops!) 28 27 9 
). i , • ) .• i• he This Peace/DefalarrvIDJM61 

I'm A Believer C) 53 4 
Jarnie 0 Neal (Mercers it'..•. .• a , 

Every Other Time 
Blo Cantrell ( RedionelArmil 

4 4 1 Where The Party At 29 29 28 Follow Me C) 57 6 Six- Pack Summer 
Jagged Edge Wie Nally (So So DefrColuaih Uncle )(ream hop DoellayarAllante 

5 1 U Remind Me ea, 34 9 What I Really Meant To Say 55 46 4 Feelin' On Yo Booty 

6 
. , Usher Am., 

24;. Let Me Blow Ya Mind e, 33 10 

.cmi Thomson ICaptollNashydle , 

Only Time (I) — 1' 
R Kelly ..I 

Ugly 
Eve Feat Gwen Stetan, (Rod flydersanterscope t rva (Hensel • &abbe Spare. IBeat ClubAnterscopel 

7 7 23: It's Been Awhile 32 28 20 What Would You Do? Ci 63 3- Superman ( It's Not Easy) 
..,,,a EEG; (- . • i,,,,,mts1., r •• ' Fore For Fightmo lAwareiColumbra I 

8 9 32 Hanging By A Moment 33 30 8 Bad Boy For Life 58 56 18 Irresistible 
Mee Simpson (Colombo) 

9 8 

31 

, Drops Of Jupiter (Tell Me) 34 32 

2 You Rock My World 35 35 

14 

7 

Where The Blacktop Ends 

Start The Commotion 

CD 

CI 

69 

71 

2 

2 

How You Remind Me 
N,4elbdcK .. flondrunner, 

Complicated ‘,141 
Carolyn Omen Johnson lArista Nashville 

ii tO Someone To Call My Lover C) 1 5 Angry All The Time C) 64 4 Clint Eastwood 

Or 12 
Janet (Virgin) 

Sao (H.O.V.A.) ci) 45 5 
I., McGraw (Curbl 

Can't Deny It CD1 68 2 

,,• IVIrgin, 

Lifetime 
Jay-2 (Floc.A.FellarDelJaWIDJMG1 Faeolous Feat Nate Bogy 10e,erl Sto(nuf mere/EEG) Maxwell IColumbiel 

CD 1 8 Family Affair o 38 
Mani J Blige PACA) 

9 Only In America 
',rooks & Dunn lAnsta NashvOlel 

63 60 121 Justin Case 
Jahern (Divine MIII/Warner Bros I 

14 11 Because I Got High C) 51 2 Rock The Boat 64 66 5. I Doll 
Ake Aaiyah lEttackgroundl TO,1 WM) 

CD ' 4 1 One Minute Man 40 40 
M.ssy M.bdernearm, Irmo ( Ir G 

36 Thank You C) -- 1 When God-Fearin' Women Gel The Blues 
' '.' ,.• do ( RCA INashm • 

16 13 23 Peaches& Cream 41 39 7 I Would've Loved You Anyway 66 62 13 Schism 
112 Met Boy/tvistol Ins, Yearwood IMCA Nashville) 

17 15 1i5 When It's Over 42 37 20 I'm Already There C) — 1 Love Of My Life 
.. i ici/Atlantrc( . ,, ( BNAI 

18 19 31 Drive Ci) 49 
has ilinniortalEtecl 

4 Where I Come From 
Arm, Jackson (Artera Nallrvillal 

68 67 17 There You'll Be 

C) 21 8 Differences 0 59 3 Living It Up C) — 1 Dance With Me 

C) 26 11 Fill Me In C) 47 
-.• , ... .. isvadstarrAtla I 

5 Turn Off The Light CI — 1 Love Of A Woman 
Travis Ton (Columbea INesInntleh 

21 16 15 All Or Nothing 46 36 Here's To The Night CD 75 Bad Day 

22 20 7 I'm A Thug CD 50 

Eve 5 (RCA) 

Be Like That 72 61 
Fuel ( Epc, 

Fat Lip 
lock Gaddy IShp.fe.SriderAtranbc1 3000w,, Meet, . ij• o. ... hi • Seine IlslandADJMG/ 

23 17 Contagious C) 55 
The Isley Brothers lOreamWorks1 

3 Everywhere 
Mmlyelle Branch ¡ T... • 

73 13 6 

1 
, Set It Off 

. MoneyiUnrve,. 

24 23 The Space Between 49 43 
[I've Manhm, Band IRCA) 

8 I Wanes Be Bad 
loídokod Km/Adobe 

o — 1 III Fly With You (L'amour Toujours) 

25 24 1 I'm Just Talkin' About Tonight C) 54 4 Smooth Criminal C) - — I'm A Survivor 
Toby Kee (DreamWorks INashelell Men Am Farm INew Noixe/DieemWorks) Reba (MCA Nashmllel 

• fiecorcs with the greatest impressions increase. c 2001, Billboard; BPI Coa mur It:at ors and SoundScan. Inc. Compiled Horn a ¡ lationai sample of airplay supplied by Broadcast Data Systen... Padio 

r- ukiennœ. 874 stations in Top 40, Pop, R&D Hip- Hop. Country, Latin. Rock and other popular formats are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, 

computed hy cross-referencing enact times of airplay with Arbitran listener data. This data is used to compile the Hot 100. 
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ARTIST (IMPRINT/PROMOTION LABEL) 
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e e 
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TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

U • . 

1 1 Call My Lover YlAtaAt11, (26) Chillin' In Your Benz 
Exhale (Beal DeaVOrpheue 

D'I 56 

34 

Don't Tell Me 
Madonna IMavenek/Warner Bros , 

Hit 'Em Up Style (Oops11 
Wu Cared IfladZone/Anated . 

52 (I) 74 4 Where The Party At 27 •-:•;,' 
shipped Edge We Nelty (So So C .• ' 

Po' Punch 
Pe Whiteresh And The Trvier Pars Stepney 'Pee Diane 

3 2 8 Loverboy 28 23 Cluck Cluck 53 48 29 Like, Wow! 
Marmh Carey Feat Cameo IV, c (-.. Pr.., GOB (Yclef/J) , Leslie Caner IDreamWorksl 

4 4 9 This Is Me C). — 1 Living It Up 54 44 5 I Feel Loved 

7 6 
Dream (Bed BoyAnstai 

Raise Up 30 24 24 
Ja Rule Feat Case (Monier Inc /Del JernADJMG) 

Stranger In My House (1) — 1 
(beetle Mode IMoreilles -a, 

Grippin Grain (.T 
Petey Pablo (Jrvel (ma tl lektra(EFG1 

6 3 11 Purple Hills 31 27 . 5 Enjoy Yourself 56 49 4 50 Playaz Deep 
'i Ott IShody/Interscopol Allure OKA) 

7 5 9 Bootylicious 32 26 
Destroy s ChIld IColumbral 

17 Keep It Real 
rib( Mac, Ilieng HO 

57 45 13 Lovin' Each Day 

8 8 1 My Projects C) — 
uoCoo Cal ( Infinita/Tornmy Boy/ 

1 Everything U R 
„ndsay Pagano Marne Bros I 

58 43 5 Without You 

9 6 Fill Me In o 36 19 What It Feels Like For A Girl 59 50 No More ( Baby l'ina Do Right) 

10 9 
C's, Dav,1 IW.Idsla, Allen,,,'• 

Don't Mess With The Radio (IT) 37 6 

r ( MayenckMarner Bros • 

Let's Be Friends 65 
35W thine trvesErve 

Music ) 
Nryea Flom) . Tea • Brando Illeartiess) in room. IMowitickAgornor Bros I 

11 10 Austin C) 1 We Right Here C) — 1 Ugly 
Blake Shelton (Grant (NashmllelANRNI •. 1, (( HydersAlelJarrVIOJMG1 ' Buhl» Spam. (Beat CluhrIntm, • 

12 ib• There She Goes 37 31 
kW.. (Ans.) 

10 Lovell 
B. (' ( Moyo/Inter-copel 

62 53 43 South Side . 
(.,.,ty Feat. Gwen Stefan( In 

13 11 Take You Out 0 — Bye Bye Baby r 63 57 18 Survivor 
Luther Vandross IJI Brandy Moss•Scon (Hewenlyl , Oesbny s Ch ( r• 

14 121 All Or Nothing 39 30 Family Affair 64 63 10i A VVhiter Shade Of Pale 
040« LA Mory.1.8ligo IMCAI ' Sarah Etrighirivni INemo S.I.Angel) 

15 '6 Fiesta •. 40 29 Angel 65 59 2.-. Candy 

16 14 
Ft Each Feat Jayl (lye) 

I Wanna Be Bad 41 28 

Shaggy Feat Rayvon MICA1 

1Nhat I Really Meant To Say 66 60 61 

Foxy Brown Feat KeSs iDet Jam IDJM., 

Fallin' 
*thrall (LavarAtlene/ Cyndi Thomson ICapeol INasbelell '' Akio Kovs MI 

17 15 She's All I Got 42 32 16 Miss California 67 52 2e , Get Over Yourself 
.•  Jimmy Cozier (JI . l Eden s Crush ( 1., • . c 

18 17 f Don 43 33 
bye (meta 

14 None Tonight C) — 2 The One I Gaye My Heart To 

)) 20 Can't Fight The Moonlight C) 72 
LeAns Krnes (Curbl 

2 BOtIlICH 
. 

C) One More Chance/Stay With Me 
The Notorious 8 I G (Bad Boy/Ansta I 

— Knives Out 45 40 12 On A Night Like This 70 Make It Vibrate 
(I) 

Bedewed (Caprte Trick Pony (Warner Broe (NaelvalleWVRNI Rein Son (Darksidal 

21 19 Give 46 35 19 Never Had A Dream Come True 0 Somethin' In The Water 
The D.: (Heartless) S Club 7 IA&M/Interscope Jeffrey Steele (Monument) 

22 le - .• La Bombe ii 47 39 
And AM (Sony Discosl 

7 Used To Love 
KokoWyott 'MCA) 

72 8 Paradise 
Koci (Curb) 

23 22 Hey Hey 48 41 7 The Real Me C) Soul Sista 
Athena Cage 1Proardyl Svala ISlidan/Pnordy) BrIal (MoyoilnterscoPel 

24 21. Crystal .... 49 42 6 All My Thugs 74 64 Hidden Place 
Haw Order Ifleprisel Young Phantom (Ileortlosel B(oik lEloktrailEG) 

CD 38 U Remind Me .'50) 55 
Usher lAr.sta/ 

2 Ghetto Girls 
l .1 BOW WOW ISO So DeliColumbra I 

75 51 Missing You 
Case (Del SouVIDJM61 

in Records with the greatest sales gain, < 2001, Billboard/BPI Communication 0.1.1 SoundScan, Inc. The top selling singles complied horn a nahOnal sample of fetal' store, mass merchant, and 

-Memel sales reports collected, compiled, and provided by SoundScan. This data is used to compile the Hot 100. 

88 www.billboard.com BILLBOARD • SEPTEMBER 15, 2001 



SEPTEMBER 15 alma d r 2001 HOT 100® 

6 

7 

a 

'9 

10 

4 

5 

8 

9 

lo 

4 

5 

8 

9 

10 

13 

20 

14 

21 

23 

27 

32 

TITLE 
?RODUCER (SONGWRITER) 

ARTIST 
IMPRINT & NUMBER/PROMOTION LABEL 

>In' NUMBER 1 en 2 Weeks At Number 1 

I'M REAL 0 
T ObvecC Roonay.LE S I./ LOW OLver,C Rounayi E S.J AMms,I.GotoR Jerhes) 

FALLIN' 
A Nova (A Kays( 

Jennifer Lopez Featuring Ja Rule 9 
O Epc 

O e 
tit 

o 

Alicia Keys .2 
00nmal. 

le GREATEST GAINER / SALES 

WHERE THE PARTY AT 0 
J ntrpr,,B M Co, IB Ck000.n CestrraDepASMCAANaltyl 

Jagged Edge With Nally se 
000 So So Cot 79626,Columbea 

3 

SOMEONE TO CALL MY LOVER 

HIT EM UP STYLE (OOPS!) 0 
Ittaten(DAttahnl 

U REMIND ME 0 
E Clement J Jam TI owe, IA Mr:Chrtalj DemerIU 

LET ME BLOW YA MIND 0 
Dr Dru.S Starch LE Junots,A Young,M El•,••••(. ',..•. • S 

ITS BEEN AWHILE 

Janet .• 

Blu Cantrell 
00 RedZone 13914/Ansto 

Usher 

Eve Featuring Gwen Stetani 9 
O Re Ryder, 1975firrInterbcotre 

Staind 

DROPS OF JUPITER (TELL ME) 

34 

HANGING BY A MOMENT 

Train 9 
0 Co. eh.a Al ROM CUE 

Litehouse 

(eçâ GREATEST GAINER / AIRPLAY eo$ 
2 YOU ROCK MY WORLD 

Midas."( Jeldns ladJackson.RJonunoT Imams 111.1.11arvela.N Payne( 

2 

2 

7 

2 

Michael Jackson 9 
Emu ALBUM CUT 

11 

17 

' 18 

19 

20 

21 

o 
23 

24 

25 

26 

27 

28 

29 

PCD 

(1) 

32 

33 

34 

35 

IC)) 

37 

18 23 8 FAMILY AFFAIR 

12 

13 

16 

7 

15 

11 

20 

21 

25 

23 

22 

27 

19 

28 

26 

24 

32 

36 

29 

31 

, 1.1 8 IZZO (H.O.V.A.) 0 

11 

20 

17 

15 

13 

23 

5 

10 

15 

16 

12 15 

16 31 

18 17; 

30 

26 

22 

28 

21 

32 

19 

25. 

36 

29 

31 

8 

PEACHES & CREAM 

BECAUSE I GOT HIGH 

ONE MINUTE MAN 

FILL ME IN 0 

WHEN IT'S OVER 
1(z1111 e IS Pule. R Shepparo M Mc Gr 

ALL OR NOTHING 0 

DRIVE 
StrIbIncubus IB Buyd.M EmogerAKatueh.C. )( Amur t•J I 

AUSTIN 0 
Fi Br addm 

DIFFERENCES 
T Oliver IS Lionolun.T Omer) 

9 I'M A THUG 0 

18 THE SPACE BETWEEN 
G Rat irefl J Mer G Beare 

I'M A BELIEVER 

10 CONTAGIOUS 
R Coty IR 

14 

26 

10 

10 

16 

28 

7 

9 

Mary J. Blige «.' 12 
0 MCA 1,513'e 

Jay -Z • 13 

112 v 4 

Airman . 1, 

Missy "Misdemeanor" Elliott 16 

Craig David • 15 
etDiiietot).-• 

Sugar Ray 9 13 
lava ALBUM arrAtLsrec 

0-Town .• 
0 • 

Incubus '2 
o Immona: ALBUM COTIPm 

Blake Shelton 

Ginuwine 
Ern ALBUM CUT 

Trick Daddy v 

Dave Matthews Band 9 
0 RCA ALBUM CUT 

Smash Mouth 
,ILLJNUTRACK Crol 

The Isley Brothers Featuring Ronald Islay AKA Mr. Biggs .2 

I'M JUST TALKIN' ABOUT TONIGHT 

WHAT WOULD YOU DO? 
WJaanJ ljuP,CS,5 Li I a:u Tmv•ELBardlo( 

AREA CODES 0 

ONLY TIME 

WHAT I REALLY MEANT TO SAY 
`.Vaters.T L James) 

FOLLOW ME 
KAIRocIsMeadtord (M.ShafecM.Bralltord( 

START THE COMMOTION 
Thrr Wrseptrys IT Irearang,S Rerm,G Nyre.B Hoge M Taylor.D W,GreN ErMarrI, 

30 27 15 I WANNA BE BAD 0 
Br nr, & Josh IW forrIIINSI 

33 34 8 BAD BOY FOR LIFE 0 

0 53 9 CAN'T DENY IT 0 

35 . 1.35 14 WHERE THE BLACKTOP ENDS 

6 54 5 ANGRY ALL THE TIME 
IL G.emme.J Suottd.T.McGtaw 113 Robtsoel 

(I) Goss( 

2 48 5 TURN OFF THE LIGHT 
Funado IN Funadol 

61 78 3 LIVING IT UP 0 
LO Rob.) Garb J Arluns.R MaYs.l Loo o,SWond.,I 

48 55 8 BE LIKE THAT 
.0 Rober,,T Harrell, 

44 45 9 ONLY IN AMERICA 
f,11,00ko.R Dunn.M One (K Brooks» Conk,R Roarris, 

52 62 3 EVERYWHERE 

43 41 36 THANK YOU 0 
Rallu,Ualo IIIAnetrung,P.Hemerg 

57 2 ROCK THE BOAT 
R Stewanj Soot, IS Garreli SIewart.E Srat.. Srai 

45 52 7 I WOULD'VE LOVED YOU ANYWAY 
M.WrightT Yeatwood IM Danna.I.Vetgra 

47 51 4 EVERY OTHER TIME 
Sheppard)( Glom IR CronmShermarr1.1( Geal 

41 42 20 I'M ALREADY THERE 
Oaten (RMcOoneld.G Balrer.F Myersl 

56 71 4 WHERE I COME FROM 
K Stegall (A J., • 

U. era.r,Wor IR AI BUM CUT 

Tohy Keith 

City High 

Lutlacris Featuring Nate Dung • 
te 

9 

18 

22 

23 

22 

25 

27 

8 

7 .1 

Enya 30 

Cyndi Thomson • 31 

Uncle Kracker 5 

The Wiseguys • 31 

Willa Ford 9 
00 0 Law R5103/Aganor 

P. Diddy, Black Rob & Mark Curry 52 
Elda Boy 3.1410" 

Fabolous Featuring Nate Dogg 9 
O Desert Stormef (Ana 67231'/EED 

Keith Urban 9 
0 Captor ALBUM GUT 

Tim McGraw 
Curb ALBUM CUT 

Nally Furtado 
IlrearnWorlor ALBUM CU I 

Ja Rule Featuring Case 9 
O Murder Im/Dat Jam 588041 ./10JMG 

22 

33 

36 

35 

38 

39 

40 

3 Doors Down v 41 
it,sieit ALBUM & SOUND TRAP, t..,.„ .• 

Brooks & Dunn 9 42 
Arm, Norton% AI BUM CUT 

Michelle Branch 

Dido 
430 Arista 13996* 

Aaliyah 

Trisha Yearwood 
0 MCA Nast,"  ALBUM CUT 

LFO 

Lonester 
0 RNA ALBUM CUT 

Alan Jackson 
Anstd Naolmlie AI BUM CUR 

43 

3 

45 

as 

47 

24 

49 

(S3D 

53 

54 

(Fe) 

56 

57 

o 
o 
o 
61 

67 

68 

.37 

38 

58 

49 

55 

88 

51 

53 

62 

60 

78 

54 

40 

24 

39 

72 

43 

56 

98 

44 

59 

74 

69 

80 

37 

33 

65 70 

75 

77 

72 

64 58 

69 67 

(9 NEW 

70 

71 

CD 

NEW 

NEW 

75 la 

NEW 

7 

71 

/3 

64 

79 

80 

CD 

82 

83 

84 

o 
86 

87 

88 

89 

90 

91 

o 
93 

94 

95 

o 
97 

98 

99 

100 

82 

66 

79 

70 

85 

66 

75 

79 

68 

/6 65 

NEW 

681 50 

63 60 

59 46 

92 92 

86 86 

83 

80 

73 

83 

57 

49 

81 77 

89 

97 

84 

91 

87 

96 

93 

85 

94 

90 

84 

95 

63 

88 

76 

93 

87 

61 

89 

81 

15 

15 

4 

13 

16 

3 

15 

4 

6 

3 

6 

18 

13 

4 

2 

2 

2 

12 

8 

13 

7 

8 

6 

3 

7 

12 

17 

16 

11 

14 

4 

19 

6 

14 

13 

9 

7 

9 

11 

4 

17 

7 

20 

12 

20 
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TITLE 
PRODUCER (SONGWRITER) 

ARTIST 
IMPRINT & NUMBER/PROMOTION LABEL 

BOOTYLICIOUS 
13 KnowiesSi FusaAF M000i LR Knowles.R Fusarr.F MooreoS Nmks( 

HERE'S TO THE NIGHT 
fl Gdmo,r,M e tIJ 

SMOOTH CRIMINAL 
.1.fteumg amine, IM Jo son / 

FLAVOR OF THE WEAK 

I DO!! 0 
Bern IH Grry.I RorIngre, 

UGLY 0 

WHEN I THINK ABOUT ANGELS 
K Stegall IJ ( Ebloal R Jom. S 

FEELIN' ON YO BOOTY 

SIX-PACK SUMMER 

SUPERMAN ( IT'S NOT EASY) 

RAISE UP 

IRRESISTIBLE 

PURPLE HILLS 

CLINT EASTWOOD 

HOW YOU REMIND ME 

COMPLICATED 

LIFETIME 

JUST IN CASE 0 

BAD DAY 
G,,rar BPI q. Ir,'' 

Destiny's Child 9 0 Gambia 798721 
Eve 6 

Alien Ant Farm 9 
ALBUM,. 11,1:rameux>a 

American Hi-Fi v 

Tova 
0 0 Kuala OM 

Bubba Sparxxx 
Fi',II I 1,, 0,11,111' liter 

Jamie O'Neal se 
O Mercury INasholleIALBUM CUT 

R. Kelly v 
O 

Phil Vassar «2 
O AFISW Ndswille ALBUM CUI 

Five For Fighting 

l'etey Pablo 

Jessica Simpson • 
et.2) 

012 
0 0 5,tad 495585' L,', 

Gorillaz 

Nickelback v 
BUM CUT 

Carolyn Dawn Johnson . 
CI 

Maxwell 

Jaheim . 

Fuel 
ALBUM OUT 

HOT SHOT DEBUT .t/ 

WHEN GOD-FEARIN' WOMEN GET THE BLUES 
M MoRnde,P WartotO.OKOLIOD  

SCHISM 
.• • Ke..nan,A Jones) 

THERE YOU'LL BE 

ON A NIGHT LIKE THIS 0 

DANCE WITH MEO 
I Bo r;.  II PrlY , Mirre RCS; - r, 

LOVE OF MY LIFE 

SET IT OFF 0 
M CI G, II 1,10 .Bas, 

LOVE OF A WOMAN 

FAT LIP 

I'LL FLY WITH YOU (L'AMOUR TOUJOURS) 
Montag., 

WHAT IT IS 0 
Itta ttixot,,o,41- Sale Huo) 

MORE rHAN THAT 

I'M A SURVIVOR 
T Brow, R Mr I" or, IS Kermerly,P Whel 

MUSIC 0 

THE WAY 
r., Oa, IJ Scott...ABMS) 

DOWNTIME 
" • i` Coleman C 0 Jens°, 

AM TO PM 0 
. Athae.C.Karlsson,P Winoba(y( 

THIS IS MEO 

CRAWLING 
O G•Lnuro ( II Mar Park( 

SHE'S ALL I GOT 0 

LOVERBOY • 
M Cdrev,C IM Cmey.I BleIrmon,TJenkals1 

TAKE YOU OUT 0 

MY PROJECTS 0 
Brgq Honk IG.Bellerrer.H.Gookl 

SANDSTORM 0 

LAREDO 
RWROM.C.Cagle1C.CAgle) 

GIRL NEXT DOOR 0 
A C Ilarpms IT Johnsor,AHarr,s,C HagrensJ Scon.E Greenl 

WAIT A MINUTE 0 
NIT• ' ••••, Saw, C Hugo K Jove., 

CASTLES IN THE SKY 0 
• M Thl,euvren I 

Martina McBride V 
RCA IN IslmItor ALBUM CUT 

TO 01 

Faith Hill 
O RollywoonNVarnar arcs SOUNDTRACK CAT 

Trick Pony v 

112 9 
O Bad Boy 701r/Anste 

Brian McKnight 
AI HUM mirlfor,o2,. 

Juvenile 
0 M SfittS931Unistere 

Travis Tritt 

Sum 41 1,2 
lii.rA ALBUM WI lu.r.15 

Gigi D'Agostino 

Violator Featuring Bosta Rhymes v 

Backstreet Boy, 

30 

52 

41 

32 

55 

35 

53 

58 

59 

60 

19 

63 

64 

66 

64 

69 

10 

72 

73 

74 

66 

66 

78 

63 

Reba 81 
0 MCA Nastnalle Awl , 

Erick Sermon Featurii g Marvin Gaye • 22 

Jill Scott v 
Kee, li.rae AI RUM CU Irle 

o Dee Messina 

Christina Milian V 
0 Do' Snal 5/73/r'WOMB 

Dream 

Linkin Part V 
B,to. ALBUM/LIT 

Jimmy Co/1er 
AIIM 

Mariah Carey f eaturing Cameo 
i:r 3S791 

Luther Vandross 
(r)OUO , 

Coo Coo Cal v 
ID ( ILO, la :UM' liana', Boy 
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2001 Billboard Singles and Tracks Song Index 

Chart Codes: Hot loo Singles (Hioo); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

#1 (Jackie Frost, ASCAP/BMG Songs. ASCAP/Wally's 
Basement, ASCAP/ Fo' Reel, ASCAP) RBH 70 

5o PUWAZ DEEP (Warner-Tamerlane, BMI /Gang, 
BMI/Universal, ASCAP/jatcat, ASCAP/Dirty Dre, ASCAP), 
WBM, RBH 95 

ABRAZAME MUY FUERTE (BMG Arabella, ASCAP/San 
Angel, ASCAP) LT14 

AIN'T NOBODY GONNA TAKE THAT FROM ME (Univer-
sal-MCA, ASCAP/Gravitron, SESAC), WBM, CS 45 

ALL MY THUGS (Heartless, ASCAP/The New Mayor Of 
Compton, ASCAP) RBH 96 

All OR NOTHING (Rokstone, PRS/Songs Of 
Windswept Pacific, BMI / Universal-Songs Of PolyGram 
International, BMI), HL/WBM, Haw 19 

ALWAYS WAS (House Of Fame, ASCAP/Aaronwood, 
ASCAP) CS yo 

AMAME (Ambernel, BM1/TN Ediciones, BMI) LT 30 
AMORCITO MIO (Edimusa, ASCAP) LT 28 
AM TO PM (Songs Of Universal, BMI /Havana Brown. 

BMI/Murlyn, ASCAP/Universal-PolyGram International, 
ASCAP), WBM, Hioo 85 

ANGELS IN WAITING CAB, ASCAP/Cal IV, 
ASCAP/O'Shaughmessy Avenue, ASCAP/Peermusic Ill, 
BMI /Wide Ocean, BMI), HL/WBM, CS 16 

ANGRY ALL THE TIME (Tiltawhirl, BMI/Bruce Robison, 
BMI), HL CS 8; Fhoo 38 

AREA CODES (Ludacris, ASCAP/Bubba Gee, 
BMI/Noontime Tunes, BMI/Warner-Tamerlane, BMI/ Nate 
Dogg, BMI/LehsemSongs, BMI/Music In Three, 
BMI/Billee, BMI/Music & Media International, BMI /EMI 
April, ASCAP), HL/WBM, Him 29; RBH 14 

AUSTIN (Talbot, BM I/Kirstisongs, ASCAP), WBM, CS 
2; H100 21 

EL AYUDANTE (Promociones Musicales HR, SA, 

BMI/Peermusic III, BMI) LT 15 
AZUL (F.I.P.P., BMI /Clear Mind, ASCAP) LT 3 

—B— 
BABY I LIED (Unichappell, BMI/Mike Curb, BMI/Dia-

mond Storm, BMI/Posey, BMI/Chappell & Co., ASCAP) CS 

55 
BAD BOY FOR LIFE (Dors'D, BM I/Me Again, BMI/ Dee 

Mac, BMI/lanice Combs, BMI/EMI Blackwood, BMI/Dia-
mond Rob, ASCAP/Justin Combs, ASCAP/EMI April, 
ASCAP/Bristeasy, BMI/Dors-D, ASCAP/DKG, BMI), HL, 

H too 35; RBH 
BAD DAY (Universal-Songs Of PolyGram International, 

BMI/Pener Pig, BMI), WBM, Elmo 68 
BALLIN' OUT OF CONTROL (So So Def, ASCAP/EMI 

April, ASCAP). HL RBH 60 
BATTER UP (Jackie Frost, ASCAP/BMG Songs, 

ASCAP/Universal, ASCAP/Publishing Designee, BMI/EMI 
Belfast, ASCAP/Jay E's Basement, ASCAP/D2 Pro, ASCAP), 
HL, RBH 85 

BEAUTIFUL (ALL THAT YOU COULD BE) (BMG Songs, 
ASCAP/Chappell & Co., ASCAP/R.M.B., ASCAP), HL/WBM, 

CS 47 
BECAUSE I GOT HIGH (Publishing Designee, BMI/Uni-

versal, ASCAP/Afroman, ASCAP) Hioo 15; RBH 44 
BE LIKE THAT (Escatawpa, BMI/Songs Of Universal, 

BM I), WBM, Hmo 41 
BESAME (Hecho A Mano, ASCAP/EM1April, 

ASCAP/Peermusic III, BMI) LT to 
BOOTYUCIOUS (Sony/ATV Tunes, ASCAP/Beyonce, 

ASCAP/June-Bug Alley, ASCAP/Welsh Witch, BMI/Lonte, 
ASCAP/Sony/ATV Songs, BM°, HL, Elmo 50; RBH 35 

BOUNCE (Carnival Beats, BMI/Fo Life, BMI) RBH 87 
BRING ON THE RAIN (Bro 'N Sis, BMI /Estes Park, 

BMI/Moraine, BM I/Little Chatterbox, BMI) CS 53 
BROWN SKIN (Gold & Iron, ASCAP/Warner-Tamer-

lane, BMI/Publishing Designee, BMI/Bat Future, BMI), 
WBM, RBH 53 

BURN (Not Listed) RBH 83 
BYE BYE BABY (Heavenly Tunes, BMI) RBH 92 

in« — 
CADA VEZ TE EXTRANO MAS (LGA, BMI) LT it 
CANDY (Pork, ASCAP/Chad Hugo, ASCAP/EMI April, 

ASCAP/The Waters Of Nazereth, BM1/EM I Blackwood, 

BMI), HL RBH 48 
CAN'T BELIEVE (Justin Combs, ASCAP/EMI April, 

ASCAP/Marsky, BMI/Ain't Nuthin' Goin' On But Funking, 
ASCAP/WB, ASCAP/Hard Workin Black Folks, ASCAP/Cia-
rra June, ASCAP/Zomba, ASCAP/III Will, ASCAP/Life's A 
Bitch, ASCAP/Dakoda House, ASCAP/Gloria's Boy, 
ASCAP/EMI Blackwood, BMI/Chyna B), HL/WBM, Hioo 
97; RBH 38 

CAN'T DENY IT () Brasco, ASCAP/Desert Storm, 
BMI/Cyphercleff, ASCAP/EMI April, ASCAP/Songs Of Uni-
versal, BMI/Joshua's Dream, BMI/WB. ASCAP/Suge, 
ASCAP), HL/WBM, Hioo 36; RBH 18 

CARRY ON (Greenhorse, BMI/Curb Congregation, 

SESAC) CS 49 
CARTAS MARCADAS (Pham, BMI/Peer Int'l., BMI) LT 

41 
CASH, MONEY, CARS, CLOTHES (Dave And Brown, 

ASCAP/Val's Child, ASCAP) RBH 74 
CASTLES IN THE SKY (Rocks, ASCAP) Him 96 
CHILLIN' IN YOUR BENZ (Dirty Dre, ASCAP/latcat, 

ASCAP/Tre Angeli, ASCAP) RBH 77 
CUNT EASTWOOD (EMI Blackwood, BM1/Gorillaz, 

BMI), HL Hioo 63 
COLD ONE COMIN' ON (Sixteen Stars, BMI/Dixie 

Stars, ASCAP), HL CS 38 
COMERTE A BESOS (Sir George, ASCAP/Lanfranco, 

ASCAP) LT 25 
COMO LLEGO A TU AMOR (Lanfranco,ASCAP) LT 43 
COMO OLVIDAR (Lanfranco, ASCAP/Arena Fina, 

ASCAP/Songs Of Peer, ASCAP) LT y 
COMO OLVIDAR (Ventura, ASCAP) LT 24 
COMO SE CURA UNA HERIDA (Rubet, ASCAP/Univer-

sal Musica, ASCAP/Adam Rhodes, ASCAP/Lanfranco, 
ASCAP) LT1 

COMO SE LO EXPLICO AL CORAZON (Negrele) LT 27 
COMPLICATED (EMI Full Keel, ASCAP/April Blue, 

ASCAP/EM I Blackwood, BMI/Zomba, BMI/Blakemore 
Avenue, ASCAP), HL/WBM, CS lo; Him 65 

CON CADA BESO (WB, ASCAP/Osorio, ASCAP/Ele-
phant Star, BMI/Careers-BMG, BMI) LT 6 

CONTAGIOUS (R.Kelly, BMI/Zomba, BMI), WBM, Hioo 
26; RBH 7 

CONTESTAME (Lideres,ASCAP/Crazy Mood, ASCAP) 
LT 31 

CORAZON DE MUJER (Not Listed) LT 22 
CRAWLING (Zomba, BMI/Chesterchaz. BMI/Big Bad 

Mr. Hahn, BMI/Nondisclosure Agreement, BM1/Rob Bour-

don, BMI, Kenji Kobayashi, 13N1h, WBM, Hloo 87 
CRAZY LIFE (Songs Of The Court, BM I/Stone Poet, 

BMI) CS 44 

— D — 
DANCE WITH ME (Da Twelve, ASCAP/Justin Combs, 

ASCAP/EMI April, ASCAP/C.Sills, ASCAP) Hioo 73; RBH 31 
DERECHO A LA VIDA (Peer BMI) LT 32 
DESPRECIADO (Vander, ASCAP) LT12 
DIFFERENCES (Chocolate Factory, ASCAP/Hand In My 

Pocket, ASCAP/Sony/ATV Tunes, ASCAP/Music Of 
Windswept, ASCAP), HL, Hick) 22; RBH 6 

DIME (Warner-Tamerlane, BM)), WBM, LT 49 
DIME CORAZON (Warner/Chappell) LT 34 
DON'T PLAY ANY LOVE SONGS (BMG Songs, 

ASCAP/Liolamb, ASCAP/ March, ASCAP), HL CS e 
DOS CORAZONES, DOS HISTORIAS (WB, ASCAP) LT 

42 
DO U WANNA ROLL (DOLITTLE THEME) (Show You 

How Daddy Ball, ASCAP/Uh Oh, ASCAP/Ensign, BMI/My 
Own Chit, BMI/EMI Blackwood, BMI/Notorious KIM., 
BMI/Warner-Tamerlane, BMI/Saja, BMI/Songs Of Lastra-
da, BMI/Sony/ATV Songs, BMI/TCF, ASCAP/Fox Film, 
BMI), HL/WBM, RBH 69 

DOWNTIME (Gravitron, SESAC/Bluewater, 
SESAC/ EMI Full Keel, ASCAP/Blakemore Avenue, ASCAP), 

HL, CS 14; Htoo 84 
DRIVE (EMI April, ASCAP/Hunglikeyora, ASCAP), HL 

Hioo 20 
DROPS OF JUPITER (TELL ME) (EMI April, 

ASCAP/Desert Tent, ASCAP/Schweet, ASCAP/P. Timon, 
ASCAP/Mr. Clean, ASCAP/ Beneath The Tree, ASCAP/EM I 
Blackwood, BMI), HL Htoo 9 

Emu 

ENJOY YOURSELF (Proceed, BMI/Divine Mill, 
ASCAP/WB, ASCAP/Tonya Von, BM I/Beat Wise, 
BMI/Warner-Tamerlane, BMI), WBM, RBH 54 

EVERY OTHER TIME (Prospect, ASCAP/Martybags, 
ASCAP/ Noise Dog, BMI) Hioo 47 

EVERYWHERE (I'm With The Band, ASCAP/WB, 
ASCAP/Line One, ASCAP/EMI Virgin, ASCAP), HL/WBM, 

H100 43 

— F 
FALLIN' (Lellow, ASCAP/EMI April, ASCAP), HL Woo 

2; RBH 4 
FAMILY AFFAIR (Mary J. Bilge, ASCAP/Universal-MCA, 

ASCAP/ Fame, BMI/Music Of Windswept, ASCAP/Five 
Card, ASCAP/Elvis Mambo, ASCAP/WB, ASCAP/Ain't 
Nuthin' Goin' On But Funking, ASCAP/Copyright 
Control/Asiah Lewis, BMI/AsiahTown, BMI/Luchi Lou, 
BM I), WBM, hhoo 12; RBH 3 

FAST LANE (Jazzmen, BM1/Butterwood, BMI/Mike 
City, BMI/WB, ASCAP/Ain't Nuthin' Goin' On But Funking, 

ASCAP), WBM, RBH 41 
FAT LIP (EMI April Canada, SOCAN/Rectum Renovator, 

SOCAN/EMIApril, ASCAP), HL Htoo 77 
FEELIN' ON YO BOOTY (Zomba, BMI/R.Kelly, BMI), 

WBM, Hioo 57; RBH 15 
FIESTA (Zomba, BMI/R.Kelly, BMI/EMI Blackwood, 

BM I/ Lil Lu Lu, BM°, HL/WBM, RBH 33 
FILL ME IN (Songs Of Windswept Pacific, BMI/Wamer 

Chappell, PRS/WB, ASCAP), WBM, Haim 17; RBH 51 
FLAVOR OF THE WEAK (Disciples Of ludra, 

ASCAP/BMG Songs, ASCAP), HL Haw 53 
FOLLOW ME (Gaje, BMI /Warner-Tamerlane, 

BMI /Chunky Style, ASCAP/Disney-Seven Peaks, ASCAP), 
HL/WBM, Him 32 

FORMAL. INVITE (Stop Trying To Copy My Music, 
BMI/The Waters Of Nazereth, BMI/EMI Blackwood, 
BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL RBH 75 

— G 
GANGSTA (LOVE 4 THE STREETS) (Mo Loving, 

ASCAP/BoodaMax, ASCAP) RBH 62 
GETTING THERE (Universal-PolyGram International, 

ASCAP/Terri-000, ASCAP), WBM, CS 56 
GET UR FREAK ON (Mass Confusion, ASCAP/WB, 

ASCAP/Virginia Beach, ASCAP), WBM, RBH 42 
GHETTO GIRLS (EMI April, ASCAP/So So Def, 

ASCAP/Babyboy's Little, SESAC/Noontime South, 
SESAC/Hiram Clarke, SESAC/Four Knights, BMI/Songs Of 
Universal, BMI), HL/WBM, RBH 57 

THE GIRLIES (Big P, ASCAP/EMI April, ASCAP/Across 
floth Street, ASCAP/Easy Does It, ASCAP/E.M. Marl Inter-
national, ASCAP/Screen Gems-EMI, BMI), HL RBH 71 

GIRL NEXT DOOR (EMI April, ASCAP/Touched By Jazz, 
ASCAP/Nivrac Tyke, ASCAP/Pamoja, BMI/EMI Black-
wood, BMI/Universal, ASCAP/jatcat, ASCAP/Blue's Baby, 
ASCAP/Soulchild, ASCAP), HL limo 94; RBH 34 

GIVE (Heartless, ASCAP/New Beginning, ASCAP/Here 
And Now, ASCAP/Ha-La, ASCAP) RBH 82 

GOOD MORNING BEAUTIFUL (Life Of The Record, 
ASCAP/Sevens International, ASCAP/Mighty Moe, 
ASCAP) CS 34 

GRIMEY (Off Da Yelzabulb, BMI/EMIBlackwood, 
BMI/The Waters Of Nazereth, BMI/EMI April, 
ASCAP/Chase Chad, ASCAP), HL RBH 65 

GRIPPIN GRAIN (King Kendrick, BMI) RBH 93 

—H— 
HANGING BY A MOMENT (G-Chills, BMI/Songs Of 

DreamWorks, BMI), CLM, Hioo to 
HEARTBREAK TOWN (EMI April, ASCAP/House Of 

Bram, ASCAP), HL CS 23 
HELPLESSLY, HOPELESSLY (Sony/ATV Tree, 

BMI/Songs Of Teracel, BMI/Songs Of Universal, BMI), 
HL/WBM, CS 31 

HERE'S TO THE NIGHT (Fake And Jaded, BMI/Less 
Than Zero, BMI/Southfield Road, BMI), HL Him 51 

HIT 'EM UP STYLE (OOPS!) (Cyptron, BMI/EMI Black-
wood, BMI), HL Him 5 

HOW COOL IS THAT (Sony/ATV Tree, BMI/Warner-
Tamerlane, BMI /Major Bob, ASCAP), HL/WBM, CS 22 

HOW YOU REMIND ME (Warner-Tamerlane, BMI/Nick-
elback, SOCAN), WBM, Hioo 64 

- I— 
I AM A MAN OF CONSTANT SORROW (Public Domain), 

HL CS 6o 
I DO!! (Stixx & Tones, ASCAP/Toy-Toy, ASCAP) Hioo 54 
I DON'T KNOW (The Waters Of Nazereth, BMI/EMI 

Blackwood, BMI /Drayton Goss, BMI) RBH too 
IF YOU EVER FEEL LIKE MIN' ME AGAIN (Warner-

Tamerlane, BMI/Ensign, BMI), HL/WBM, CS 35 
I'LL FLY WITH YOU (L'AMOUR TOUJOURS) (Media 

Songs, SRL! Warner Bros. Italy, SRI.), WBM, limo 78 
ILUVIT (My Own Chit, BM I/ EM I Blackwood, BMI/Tray 

Tray's, ASCAP/Lil Gangsta, ASCAP/Koke Is It, 
ASCAP/Perk's, BMI/Universal-Duchess, BMI/ Bridgeport, 
BMI/Rubber Band, BMI/Universal-Songs Of PolyGram 
International, BMI /Show You How Daddy Ball, ASCAP), 
HL RBH 59 

I'M A BELIEVER (Stonebridge, SESAC/Foray, SESAC), 
HL, Hioo 25 

I'M ALREADY THERE (Sony/ATV Tree, BMI/Zomba, 
ASCAP/Swear By It, ASCAP/josh-Nick, ASCAP), HL/WBM, 
CS15; Hioo 48 

I'M A SURVIVOR (Porch Pickin', ASCAP/Murrah, BMI), 
WBM, CS 17; I-1100131 

I'M A THUG (First N' Gold, BMI/Sony/ATV Songs, 
BMI), HL Woo 23; RBH 9 

I'M JUST TALKIN' ABOUT TONIGHT (Tokeco Tunes, 
BMI/Sony/ATV Tree, BMI/Big Yellow Dog, BMI), HL CS 1; 
H100 27 

I'M LOOKIN' (Nicole Wray, BMI/Chrysalis, BMI/lWant 
My Daddy's Records, ASCAP/WB, ASCAP/jahqae Joints, 
SESAC/Universal Tunes, SESAC/Eddie F., 
ASCAP/Sharay's, ASCAP), WBM, RBH 98 

I'M REAL (Nuyorican, BMI/Sony/ATV Songs, BMI/Cori 
Tiffani, BMI/Sony/ATV Tunes, ASCAP/Chocolate Factory, 
ASCAP/Mawkeens, ASCAP/Slavery, BMI/DI Irv, 
BMI /Stone City, ASCAP/National League, ASCAP/Exotica, 
ASCAP/Songwriters Guild Of America, ASCAP), HL Flux, 
1; RBH 2 

I'M TRYIN' (Pacific Wind, SESAC/4t4, SESAC/Songs Of 
Windswept Pacific, BMI/Gottahaveable, BM1/Almo, 
ASCAP), HL/WBM, CS 21 

IN ANOTHER WORLD (Sony/ATV Tree, BMI/Wenonga, 
BMI/Songs Of Nashville DreamWorks, BMI/Uno Mas, 
BMI/Cherry River, BMI/Hookline East, ASCAP/Madeleine 
Grace, ASCAP), CLM/HL, CS 36 

IRRESISTIBLE (EMI April, ASCAP/Murlyn, ASCAP/Uni-
versal-PolyGram International, ASCAP/Plum Tree, 
BMI/Warner-Tamerlane, BMI), HL/WBM, Hioo 61 

IT'S BEEN AWHILE (Greenfund, ASCAP/i.m.nobody, 
ASCAP/My Blue Car, ASCAP/pimpYug, ASCAP/WB, 
ASCAP), WBM, Hioo 8 
I WANNA BE BAD (Kierulf, BMI/Mugsy Boy, 

BMI/Zomba. BMI/Mandah, BMI/Lava, BMI), WBM, litoo 

34 
I WANNA TALK ABOUT ME (Sony/ATV Tree, BMI), HL 

CS 32 
I WOULD'VE LOVED YOU ANYWAY (Dannasongs, 

BMI/Ensign, BMI/Songs Of Universal, BMI), HL/WBM, CS 
6; Him 46 

WM (NOVA.) (Lil Lu Lu, BMI/EMI Blackwood, 
BMI/Ye World, ASCAP/jobete, ASCAP), HL Htoo 13; RBH 

5 

wow,' 

JOHN DOE (Smelzgood, ASCAP) RBH 39 
JUSTA BABY BOY (Show You How Daddy Ball, 

ASCAP/Zovektion, ASCAP/My Own Chit, BMI/Flossmode, 
BMI/Amazin', ASCAP/Black Fountain, ASCAP/EMI April, 
ASCAP/EMI Blackwood, BMI), HL RBH 81 

JUST IN CASE (Divine Mill, ASCAP/WB, ASCAP/Fingaz 
Goal, ASCAP/Uh Oh, ASCAP/Famous, ASCAP/Ensign, 
BMI(, HL/WBM, Hioo 67; RBH 21 

JUST LET ME BE IN LOVE (Hamstein Cumberland, 
BMI/Baby Mae, BMI/Glitterfish, BMI/Buna Boy, 
BMI/Sony/ATV Songs. BMI), HL/WBM, CS 37 

— K — 
KEEP IT REAL (Kannike Does lt, ASCAP/Emma's 

Dream, BM I/Roach Power, ASCAP/Denver Street, BM I/G E 
Makin' It, ASCAP/WB, ASCAP), WBM, RBH 89 

KNOCK YOURSELF OUT (Jae'wons, ASCAP/Justin 
Combs, ASCAP/EMI April, ASCAP/The Waters Of Naz-
ereth, BMI/EMI Blackwood, BMI/Chase Chad, ASCAP), 
HL RBH yo 

— L — 
LA CALANDRIA (Not Listed) LT 21 
LA GRAN NOCHE (Flamingo, BMI) LT zo 
LAREDO (Mark Hybner, ASCAP) Fltoo 93 
LET ME BLOW YA MIND (Scott Storch, ASCAP/Blondie 

Rockwell, ASCAP/Universal, ASCAP/Dead Game, 
ASCAP/WB, ASCAP/Ain't Nuthin' Goin' On But Funking, 
ASCAP/Music Of Windswept, ASCAP/Five Card, 
ASCAP/Elvis Mambo, ASCAP/TVT, ASCAP/Blackjack, 

ASCAP),WBM,H100 7; RBH 45 
LET'S BE FRIENDS (Heartless, ASCAP/Big Flex, 

ASCAP) RBH 88 
LET'S RIDE (Not Listed) RBH 68 
LETTER 2 MY UNBORN (Amaru, ASCAP/Universal, 

ASCAP/Black ASCAP/BMG Songs, ASCAP/Pink 
Folder, ASCAP/Warner-Tamerlane, BMI/Milac, BM°, 
WBM, RBH 99 

LIFE DON'T HAVE TO BE SO HARD (Acuff- Rose, 
BMI/Milene, ASCAP), HL, CS 52 

LIFETIME (Sony/ATV Tunes, ASCAP/Muszewell, 
ASCAP/Gan Zmira, ASCAP/Famous, ASCAP), HL Hioo 66; 
RBH 20 

IJGHTS, CAMERA, ACTION! (Mr. Cheeks, ASCAP/One 
Shot Deal, SESAC/Stone Diamond, BMI) RBH 64 

LIVING IT UP (Slavery, ASCAP/White Rhino, BMI/Lil 
Rob, BMI/DJ Irv, BMI/Black Bull, ASCAP/Jobete, 
ASCAP/Songs Of Universal, BMI), HL/WBM, Hioo 40; 
RBH 13 

LOCO (Ser-Ca, BMI) LT 48 
LOVE (EMI April, ASCAP/Nivrac Tyke, ASCAP/Touched 

By Jazz, ASCAP/Soulchild, ASCAP/Dirty Dre, ASCAP/jat-
cat, ASCAP/Universal, ASCAP), HL/WBM, RBH 47 

LOVE OF A WOMAN (Songs Of Lastrada, BMI) CS 18; 
H100 76 

LOVE OF MY LIFE (Cancelled Lunch, ASCAP/Universal-
PolyGram International, ASCAP), WBM, Hine 74; RBH 22 

LOVERBOY (Sony/ATV Songs, BMI/Rye, ASCAP/Fox 
Film, BMI /All Seeing Eye, ASCAP/Universal-PolyGram 
International, ASCAP/Better Days, BMI/Universal-Songs 
Of PolyGram International, BMI/Air Control, 
ASCAP/Thowin' Tantrums, ASCAP/Ludacris,ASCAP/EMI 
April, ASCAP), HL/WBM, Fhoo 89, RBH 37 

LOVING EVERY MINUTE (Sony/ATV Tree, BMI/Wenon-
ga, BMI/Zomba, ASCAP), HL/WBM, CS 24 

LUNCH OR DINNER (Mike City, BM!) RBH 76 

won — 
MADE TO LOVE YA (Uncle Bobby, BMI/EMI Black-

wood. BMI/Fingaz Goal, ASCAP/EMI April, ASCAP), HL 
RBH 63 

MAD SEASON (EMI Blackwood, BMI/Bidnis, BMI), HL 
Htoo 99 

THE MAN HE WAS (Notewrite, 
BMI /Fiddlestock.BM I/Coburn, BMI), WBM, CS 51 

MAN OF ME (Universal-MCA, ASCAP/Zomba, 
ASCAP/Teren It Up, BMI), WBM, CS 29 

MAYONESA (Fonomusic,ASCAP) LT 44 
ME LIBERE (Not Listed) LT 19 
ME VAS A EXTRAt4AR (Vander, ASCAP) LT 7 
MI FANTASIA (TN Ediciones, BMI) LT 17 
MORE THAN THAT (Universal-Songs Of PolyGram 

International, BMI/Sony/API Scandinavia, 
BMI/Sony/ATV Songs, BMI/SwedeDreams, BMI), 
HL/WBM, Htoo 8o 

MORE THAN WHAT I WANTED (A.G.M., ASCAP/ Word, 
ASCAP/EMI April, ASCAP/BMG Songs, SESAC/Bases 
Loaded, ASCAP/Tommy Sims, ASCAP), HL, RBH 90 

MUERO (Larrinaga, ASCAP/Universal Musica, ASCAP) 
LT 16 

MUSIC (Erick Sermon, ASCAP/Zomba, ASCAP/The 
Marvin Gaye Heirs, ASCAP/EMI April, ASCAP), HL/WBM, 
FlIcio 82; RBH 24 

MY PROJECTS (From The Pit, ASCAP/There's A Whole 
In The Bucket, ASCAP) lIbo 91; RBH 32 

H 
NEVER LOVE YOU ENOUGH (Sony/ATV Cross Keys, 

ASCAP/Onaly, ASCAP/Universal-PolyGram International, 
ASCAP/Green Wagon, ASCAP), HL/WBM, CS 27 

NIGHT DISAPPEAR WITH YOU (Universal-Songs Of 
PolyGram International, BMI /McComas, BM!), WBM, CS 
46 

NO ME CONOCES AUN (Edimonsa, ASCAP) LT 5 
NO TE PODIAS QUEDAR (Seg Son, BMI) LT18 
NOT YOUR FRIEND (Tyme y Flytes, BMI/Songs Of 

DreamWorks, BMI) RBH 94 
NO VALE LA PENA (Not Listed) LT 9 

ow. 0-
0 ME VOY 0 TE VAS (Crisma, SESAC) LT 2 
ON A NIGHT LIKE THIS (Warner-Tamerlane, 

BMI / Instinct, ASCAP), WBM, CS 13; limo 72 
ONE MINUTE MAN (Mass Confusion, ASCAP/WB, 

ASCAP/Virginia Beach, ASCAP/Ludacris,ASCAP/EMI 
April, ASCAP), HL/WBM, litoo 16; RBH 8 

ONLY IN AMERICA (Sony/ATV Tree, BMI/Buffalo 
Prairie, BMI/Don Cook, BMI/Route Six, BMI), HL CS 5; 
H100 42 

ONLY TIME (EMI Songs, BMI/EMI Blackwood, BMI), 
HL limo 30 

—p— 
PEACHES & CREAM (Marsky, BM I/Justin Combs, 

ASCAP/EMI April, ASCAP/Da Twelve, ASCAP/C.Sills, 
ASCAP/Tragasm, ASCAP/EMI Blackwood, BMI/Janice 
Combs, BMI), HL Hioo 14; RBH 29 

PERO NO ME AMA (PMC, ASCAP) LT 36 
PLEASE DON'T MIND (The Waters Of Nazereth, 

BMI/EMI April, ASCAP/Fatima & Baron Outlet, 
ASCAP/Main Money, ASCAP/ EMI Blackwood, BMI/Chase 
Chad, ASCAP), HL RBH 67 

PO PUNCH (Swole, ASCAP/Trashy Boy, ASCAP/Only 
Pocket Change, ASCAP) REM 73 

POR AMAR ASI (Sebert LT yo 
PUEDEN DECIR (EMOA, ASCAP) LT 8 
A PUNTO DE CARAMELO (Not Listed) LT 45 
PURPLE HILLS (Eight Mile Style, BMI/Ensign, 

BMI/EMI April, ASCAP), HL, Hui° 62; RBH 61 

WM al MOM 

QUISIERA (Karen, ASCAP) LT 35 

— R — 
RAISE UP (Zomba, ASCAP/Kumbaya, ASCAP/Virginia 

Beach, ASCAP), WBM, Him 6o; RBH 19 
REAL LIFE (I NEVER WAS THE SAME AGAIN) (Major 

Bob, ASCAP/Castri, BMI /Whiskey Gap, BMI), WBM, CS 20 
RIDING WITH PRIVATE MALONE (Twang Thang, 

ASCAP/ Wood & I, BMI/IG Wells, BMI) CS 41 
THE ROCK SHOW (EMI April, ASCAP/Fun With Goats, 

ASCAP), HL Hioo too 
ROCK THE BOAT (Herbilicious, ASCAP/Rap Tracks, 

ASCAP/E Beats, ASCAP/WB, ASCAP/Black Fountain, 
ASCAP), WBM, Him 45; RBH 12 

ROUND & ROUND (Jonell, BMI/DI Hi-Tek, BMI) RBH 
66 

— s — 
SAINTS & ANGELS (House Of Fame, ASCAP) CS 48 
SANDSTORM (BMG Finland), HL limo 92 
SCHISM (Toolshed, ASCAP/EMI Virgin, ASCAP), HL 

H100 70 

SECRETO DE AMOR (Vander, ASCAP) LT 29 
SERA PORQUE TE AMO (Not Listed) LT 38 
SET IT OFF (Money Mack, BMI) Hioo 75; RBH 25 
SHE COULDN'T CHANGE ME (MB, ASCAP/Gary 

Nicholson, ASCAP/Sony/ATV Cross Keys, ASCAP), 
HL/WBM, CS 19 

SHE'S ALL I GOT (Mike City, BMI) Hioo 88; RBH 28 
SHINE (Money Mack, BMI) RBH 52 
SHIVER (EMI April, ASCAP/Pang loon, BMI/Jersey 

Girl, BMI/EMI Blackwood, BMI/Mark Alan Springer, BM!), 

HL CS 43 
SI QUIERES (BMG Songs, ASCAP) LT 23 
SIX-PACK SUMMER (EMI April, ASCAP/Phil Vassar, 

ASCAP/Milene, ASCAP/EMI Blackwood, BMI/Flybridge, 
BMI), HL (5 9; Htoo e 

SLOWLY (Tank 1176, ASCAP/Dub's World, 
ASCAP/Black Fountain, ASCAP) RBH 49 

SMOOTH CRIMINAL (Mijac, BMI/Warner-Tamerlane, 
BMI), WBM, Hboo 52 

SOLEDAD (Not Lister)) LT 47 
SOMBRAS... NADA MAS NB, ASCAP) LT 33 
SOMEONE TO CALL MY LOVER (Black Ice, ASCAP/EMI 

April, ASCAP/Flyte Tyme, ASCAP/WB, ASCAP/D. Bunnell, 
ASCAP), HL/WBM, Htoo 4; RBH 11 

SOMETHING IN THE PAST (Universal-Duchess, 
BMI/Perk's, BMI) RBH 79 

SOMETHIN' IN THE WATER (Al Andersongs, 
BMI/Songs Of Windswept Pacific, BMI/My Life's Work, 
BMI/Yellow Desert, BMI/Mighty Nice, BMI/Sony/ATV 
Tree, BMI /Love Monkey, BMI), HL CS 39 

THE SPACE BETWEEN ((olden Grey, ASCAP/Univer-
sal-MCA, ASCAP/Aerostation, ASCAP), CLM/WBM, Hut° 
24 

START THE COMMOTION (Copyright Control/EMI 
April, ASCAP/Salaam Remi, ASCAP/Greg Nyce, 
ASCAP/EMI-Unart Catalog, BMI), HL/WBM, limo 33 

SUERTE HE TENIDO (Not Listed) LT 26 
SUPERMAN (IT'S NOT EASY) (EMI Blackwood, 

BMI/Five For Fighting, BMI), HL fltoo 59 
SUPERWOMAN PT. II (Mo Loving, ASCAP/Babyboy's 

Little, SESAC/Noontime South, SESAC/EMI Blackwood, 
BMI / Mr. Manatti, BM I/ Duro, BMI/WB, ASCAP/I Brasco, 
ASCAP/Desert Storm, BMI), HL/WBM, RBH 46 

SWEET SUMMER (Desert Dreams, BMI/Michael-

house, BMI/Ensign, BMI/Rio Bravo, BMI), HL/WBM, CS 

30 

— — 
TAKE YOU OUT (Nyrraw, ASCAP/EMI April, 

ASCAP/Uncle Bobby. BMI/EMI Blackwood, BMI/Dango, 
BMI), HL, F1100 90; RBH 27 

TE HE PROMETIDO (Not Listed) LT 37 
TELL ME HOW CAB, ASCAP/Big Red Tractor, 

ASCAP/Hay Wagon, ASCAP/Steel Wheels, BMI), WBM, CS 

50 
THANK YOU (Warner Chappell, PRS/WB, 

ASCAP/Cheeky, BMI/EMI Blackwood, BMI/Champion 
Management, BM°, HL/WBM, Hioo 44 

THAT'S A PLAN (Warner-Tamerlane, BMI/Zantanon, 
BMI / Harris Gordon, ASCAP/Ticonderoga, ASCAP/Music 
Sales, ASCAP), WBM, CS 28 

THAT'S WHAT BROTHERS DO (Almo, ASCAP/Pacific 
Wind, SESAC/44, SESAC), HL CS 57 

THERE YOU'LL BE (Realsongs, ASCAP), HL/WBM, CS 

42; limo 71 
THIS IS ME (Sonic Graffiti, ASCAP/EMI April, 

ASCAP/Muso, ASCAP/Griff Griff, ASCAP/Plum Tree, 
BMI/Warner-Tamerlane, BMI), HL/WBM, Hum 86; RBH 86 

THE TIN MAN (Acuff-Rose, BMI/Songwriters Ink, 
BMI/Texas Wedge, ASCAP), HL/WBM, CS 26 

TU CONVENCELA CAB, ASCAP), WBM, LT 39 
TU ERES MENA (J&N, ASCAP) LT 46 
TURN OFF THE LIGHT (Nelstar, SOCAN), WBM. Htoo 

39 

wow ww. 

UGLY (Virginia Beach, ASCAP/WB, ASCAP/Two Hun-
dred Miles From Civilization, BMI). WBM, litoo 55; RBH 23 
U GOT IT BAD (U.R. IV, ASCAP/ EMI April, ASCAP/So 

So Def, ASCAP/Babyboy's Little, SESAC/Noontime South, 
SESAC), HL RBH 58 
U REMIND ME (Smooth C, BMI/Songs Of Windswept 

Pacific, BMI/Butterman's Land, BMI/Guccizm, 
ASCAP/Universal, ASCAP), WBM, Hioo 6; RBH to 

USED TO LOVE (Zomba, BMI /Tuff Huff, BMI), WBM, 
RBH 91 

wow w 
WAIT A MINUTE (The Waters Of Nazereth, BMI/EMI 

Blackwood, BMI/Chase Chad, ASCAP/EMI April, 
ASCAP/Notorious KIM., BMI/Undeas, BMI/Warner-
Tamerlane, BMI), HL/WBM, Hioo 95 

THE WAY (Blue's Baby, ASCAP/Jatcat, ASCAP/Dirty 
Dre, ASCAP/Universal, ASCAP), WBM, Hioo 83; RBH 26 

WEEKEND (Kharatroy, ASCAP/B.Black, ASCAP/WB, 
ASCAP/Sony/ATV Tunes, ASCAP/Kenbo, 
ASCAP/LaCoriya's Songs, ASCAP/Dat Bull Tod, 
ASCAP/New Nation, ASCAP/Chrysalis, ASCAP/Monster 
Island, ASCAP), HL/WBM, RBH 8o 

WE GONNA MAKE IT (jae'wons, ASCAP/Justin Combs, 
ASCAP/EMI April, ASCAP/Paniro's, ASCAP/A. Maman 
Music, ASCAP), HL RBH 72 

WE NEED A RESOLUTION (Herbilicious, ASCAP/Black 
Fountain, ASCAP/Virginia Beach, ASCAP/WB, ASCAP), 
WBM, RBH 50 

WE RIGHT HERE (Boomer X, ASCAP/54vill, BMI) RBH 

43 
WHAT AM I GONNA DO (Harrindur, BMI/Uncle Jake's, 

BMI/BMG Songs, ASCAP/Zovektion, ASCAP/T.j. Beats, 
BMI) RBH 36 

WHAT IF (ECAF, BMI/Sony/API Songs, BMI), HL RBH 
56 

WHAT I REALLY MEANT TO SAY (Sony/ATV Cross Keys, 
ASCAP/Sony/ATV Tree, BMI/Chris Waters, BMI/Still 
Working For The Man, BMI/Tommy Lee James, BMI), HL 
CS 3; Hioo 31 

WHAT IT IS (T'Ziah's, BM1/Wamer-Tamerlane, 
BMI/The Waters Of Nazereth, BMI/EMI Blackwood, 
BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL/WBM, 
Elmo 79; RBH 30 

WHAT WOULD YOU DO? (Pladis, ASCAP/EMI April, 
ASCAP/Hot-ish, ASCAP), HL, Hioo 28 

WHEN GOD-FEARIN' WOMEN GET THE BLUES 
(Sony/ATV Cross Keys, ASCAP/Satcher, ASCAP), HL CS 
12; H100 69 

WHEN I THINK ABOUT ANGELS (EMI April, 
ASCAP/Pang loon, BM I/WB, ASCAP/Warner-Tamerlane, 
BMI), HL/WBM, CS 11; limo 56 

WHEN IT'S OVER (Warner-Tamerlane, BMI/E Equals, 
BM I), WBM, Hioo 18 

WHEN YOU COME BACK DOWN (Howdy Skies, 
ASCAP/Universal, ASCAP/Bicameral, BMI/Mighty Nice, 
BMI), HL/WBM, CS 59 

WHERE DOES IT HURT (Sony/ATV Tree, BMI), HL CS 

54 
WHERE I COME FROM CAB, ASCAP/Yee Haw, ASCAP), 

WBM, CS 7; H100 49 
WHERE THE BLACKTOP ENDS (Steve Wanner, 

BMI/Built On Rock, ASCAP), WBM, CS 4; H100 37 
WHERE THE PARTY AT (Them Damn Twins, ASCAP/Air 

Control, ASCAP/EMI April, ASCAP/So So Def, 
ASCAP/Babyboy's Little, SESAC/Noontime South, 
SESAC/Jackie Frost, ASCAP/BMG Songs, ASCAP), HL 
Haim 3; RBH 

WHILE YOU LOVED ME (Sony/API Cross Keys, 
ASCAP/Kim Williams, ASCAP/K. Williams Songs, 
ASCAP/Irving, BMI), HL Htoo 98 

WHO WE BE (Boomer X, ASCAR/54vill, BMI) RBH 84 
WITH ME (Sony/ATV Tunes, ASCAP/Onaly, 

ASCAP/Songs Of Universal, BMI), HL/WBM, CS 25 
WRAPPED AROUND (EMI April, ASCAP/Sea Gayle, 

ASCAP/Love Ranch, ASCAP), HL CS 33 
WRONG IDEA (Denver Street, BMI/My Own Chit, 

BMI/EMI Blackwood, BMI/Double Dollar Sign, 
ASCAP/Universal-Songs Of PolyGram International, 
BMI/Larry Junior, BMI/All Seeing Eye, ASCAP), HL RBH 97 

—y— 
YO NO SOY ESA MUJER (Songs On The Rocks, 

GEMA/Careers-BMG, BMI/Universal Musica, BMI/Fersal, 
BMI/No Limitations, BMI) LT 13 

YOU CANT TOUCH ME (Warner-Tamerlane, BMI/Ryan 
Montgomery, BMI/Sony/ATV Songs, BMI/EKOP, 
BMI/Sony/ATV Tunes, ASCAP/ENOT, ASCAP/Nikki-Poo, 
BMI/AsiahTown, HL/WBM, RBH 78 

YOU GETS NO LOVE (Chyna Baby, BMI/Janice Combs, 
BMI/EMI Blackwood, BMI/Michaelangelo Saulsberry, 
ASCAP/Gloria's Boy, ASCAP/Justin Combs, ASCAP/EMI 
April, ASCAP/Haleem, ASCAP/Scamon, ASCAP/Willcoil, 
BMI), HL, RBH 55 

YOU ROCK MY WORLD (Mijac, BMI/Warner-Tamer-
lane, BMI/EMI Blackwood, BMI/Rodney Jerkins, BMI/EMI 
April, ASCAP/LaShawn Daniels, ASCAP/Ensign, BMI/Fred 
Jerkins III, BMI/Generations Third, BMI), HL/WBM, Hioo 
it; RBH 
Y YA e(Ser-Ca, BMI) LT so 
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Billy Joel 
Continued from page 7 

music, further probing reveals that 
Joel is actually a little apprehensive 
about being aligned and compared 
with those composers who have 
become his heroes. 

"I'm still at a point where I feel like 
a student discovering a treasure trove 
of goodies that will make me better 
and smarter," Joel says with a grin. 
"Ain't that a kick in the ass? An old guy 
like me feeling like a kid again. But 
that's precisely the case. To allow my 

name to be mentioned in the same 
breath as the masters is not something 
I'm comfortable with." 

To Joel, recipient in 1994 of the 
Billboard Century Award, Fantasies 
& Delusions can more accurately be 
viewed as "a toe in the water" of the 
classical genre. "More times than not, 
I refer to this project as instrumen-
tal piano music of the romantic era. 
It carries the influence of 19th-cen-
tury music, but it's cross-pollinated 
with other elements, some of which 
are undeniably modem. It's melodic 
and singable. I don't think that I 
could write music that wasn't." 

Defining the style of his current 

NEWSLINE... 
Three of this year's five Kennedy Center Honors recipients, announced 
Sept. 5, are musicmakers supreme, and another is best known for 
singing a certain tune: Actress/singer Julie Andrews will join master 
producer/arranger/composer/trumpeter Quincy Jones; opera tenor 
great Luciano Pavarotti; and renowned classical pianist Van Cliburn 
at the Kennedy Center gala in Washington, D.C., Dec. 1-2, along with 
actor Jack Nicholson. BILL HOLLAND 

Spanish-language network Telemundo has secured the exclusive Span-
ish-language rights to air a preview of the Latin Grammys, according 
to Alan Sokol, COO of Telemundo Communications Group. Coverage 
will include arrival of stars, backstage interviews, and the presentation 
of those awards given prior to CBS' live broadcast of the main cere-
mony. Telemundo's coverage will air live from the Great Western 
Forum 7-9 p.m. Sept. 11. Telemundo also has the rights to the Bill-
board Latin Music Awards, which take place in May. LEILA COBO 

Emmylou Harris, Mary Chapin Carpenter, Bruce Cockburn, Nanci Grif-
fith, Steve Earle, and John Prine will kick off a series of Concerts for 
a Landmine-Free World, performing in Washington, D.C., Sept. 19 at 
the Birchmere club and Sept. 20 at the Warner Theater. The project's 
longtime supporter is Sen. Patrick Leahy, D-Vt., chairman of the Sen-
ate Judiciary Committee. BILL HOLLAND 

Elvis Presley, Doris Akers, Wendy Bagwell & the Sunliters, Keith Green, 
Kurt Kaiser, Larry Norman, the Rambos, and Albertina Walker will be 
inducted into the Gospel Music Assn. (GMA) Hall of Fame during a 
special ceremony Nov. 27 at Nashville's Ryman Auditorium. The event, 

which marks the first time the induction cer-
emony has been open to the public, will 
include special performances and tributes to 
the inductees. Established in 1971, the GMA 
Gospel Music Hall of Fame has inducted 122 

members since its inception, among them Andraé Crouch, Tennessee 
Ernie Ford, the Oak Ridge Boys, Petra, Mahalia Jackson, Thomas A. 
Dorsey, the Fairfield Four, Billy Graham, and the Jordanaires. Selec-
tion into the Hall of Fame is made by about 300 members of the GMA 
Gospel Music Hall of Fame electorate, each of whom has at least 10 
years' experience in the gospel music field. DEBORAH EVANS PRICE 

Nederlander Concerts and House of Blues Concerts (HOB) have reached 
an agreement to cross-promote Los Angeles venues the Greek Theatre 
and the Universal Amphitheatre. The promoters had been bitterly at 
odds over the bidding process to operate the Greek (Billboard Bulletin, 
June 19), but Nederlander submitted an uncontested bid Sept. 4 to 
operate the venue. HOB continues to have exclusive operating rights 
at Universal. Jay Marciano, HOB president/CEO, says, "We'll pool our 
revenues and expenses for the two venues during the operating season 
of the Greek, mid-March through mid-October, and we will coopera-
tively book both venues." The two venues will also jointly sell tickets 
and subscriptions series. Calling the agreement a "four-way win" for the 
city, consumers, and both companies, Marciano adds, "The only ones 
who lose are the lawyers." Out of the picture, at least for now, is Clear 
Channel Entertainment, which had joined Nederlander on a previous 
bid to operate the Greek. RAY WADDELL 

Best Buy reported flat sales at its Musicland stores for the quarter that 
ended Sept. 1 compared with the same period last year. Overall, Best Buy 
saw sales rise 31%, to $4.17 billion, and same-store sales increase 2.8%. 
It now expects quarterly earnings (which will be released Sept. 18) of 38 
cents per share, 8 cents above the consensus forecast. MATTHEW BENZ 

Cusp el Music 
Association 

creation is less stressful for the 
artist—whose last studio recording 
was 1993's widely praised River of 
Dreams—than addressing the fact 
that he's not likely to record another 
collection of pop and rock tunes any-
time in the foreseeable future. 

"I'm just not in the mood for that 
right now," Joel asserts. "If I forced 
myself to write a rock record, it would 
flat-out suck I have absolutely noth-
ing to say in that medium at the 
moment—which is important for me 
as an artist to acknowledge. I'm sure 
that I'll revisit rock'n'roll somewhere 
down the line. But I honestly don't 
know when. I can't imagine that this 
is music to the ears of people at my 
label, but there's nothing I can do 
about that right now." 

In truth, Columbia executives say 
they're pleased to be working Fan-
tasies & Delusions. 

"Billy Joel has given us some of the 
most memorable and meaningful 
pop music of the past three decades," 
notes Don Ienner, president/chair-
man of Columbia Records Group. 
"Having mastered the worlds of pop 
and rock in the 20th century, Billy is 
following his artistic vision into the 
classical realm. It's inspiring to see a 
musician of his caliber opening up to 
the world of classical music for his 
fans in the 21st century." 
Adds Greg Linn, VP of marketing 

for the label, "We're proud of him 
for making this record on his own 
terms, and we're committed to 
making it succeed for him on a 
commercial level." 

Linn notes that part of the label's 
plan is to introduce Fantasies & 
Delusions to listeners who might not 
otherwise seek out a classical record-
ing. Part of that plan includes issu-
ing The Essential Billy Joel, a com-
pilation of his pop and rock hits, on 
the same day. Linn says, "We're 
encouraging retailers to rack the two 
albums next to each other in hopes 
that it will inspire people to give the 
new one a fair listen." 

It's an idea that some retailers 
think will do the trick in establishing 
a strong initial sales presence for 
Fantasies & Delusions. 

"There's a core of die-hard fans 
who are going to buy this just 
because it's Billy Joel, and that's a 
good thing," says James Lonten, 
manager of a Borders Books & Music 
store in New York City. "Placing the 
hits package next to the new album 
will draw attention. From there, the 
music will have to do the rest. It's a 
charming record that I think will find 
a nice-sized audience." 

But will classical purists embrace 
this project? "That's a tough one," 
Lonten says. "At the minimum, 
purists should and will respect the 
reverence with which he's approach-
ing them and their music. He's not 
storming into their territory and 
insisting that he knows it all. That'll 
help him in the long run." 

Joel is admittedly braced for the 
worst—particularly from critics. 
"They can be savage, but they're bril-
liant, too," he says with a laugh. 
"Rock critics hit you with a hammer, 
but classical critics use a scalpel. 
They're exquisite in their mauling of 
you and your work. I'm ready to be 
dismissed as irrelevant." 

Part of that assumption is due to 
the fact that much of Fantasies & 
Delusions is cast in 19th-century 
music, a style Joel contends has been 
out of favor with both critics and 
purists for a long time. 

"That period of music is viewed as 
being too sweet, too melodic, and too 
romantic," Joel says. "It's been looked 
at with disdain for a long time. With 
that in mind, I'm trying to find the 
irony and humor in the fact that it's 
the first kind of music I gravitated 
toward as a writer." 

Ultimately, Joel is hopeful that lis-
teners will hear something fresh and 
appealing in his compositions. 
"Maybe I'm insane. But that's why I 
called the album Fantasies & Delu-
sions. I was crazy enough to do 
something that nobody thought I 
could or should do." 
The seeds of this project were first 

sown eight years ago, when Joel 
found himself at home one evening, 
listening at the urging of a friend to 

'If I forced myself 
to write a rock 
record, it would 

flat-out suck. I have 
absolutely nothing 

to say in that 
medium at the 

moment—which is 
important for me 
to acknowledge.' 

—BILLY JOEL 

the work of Beethoven. He says it 
was an experience akin to "getting 
stoned. The rush in hearing his work 
reminded me of how I felt when I 
first discovered rock'n'roll. It was 
like a door was unlocked to a world 
full of possibilities." 
From there, Joel began to expand 

his palette to include the composi-
tions of Brahms and Mozart. "The 
deeper I got as a listener, the more I 
wanted to try and create a similar 
kind of music. In retrospect, it was 
ballsy and somewhat intimidating. 
But it was also exhilarating." 

Even though his first pieces were 
admittedly "pretty bad," Joel forged 
forward. "After all, my first rock 
pieces weren't good either. It was a 
matter of learning a new vernacu-
lar. The more errors I made, the 
better I became." 

Joel's "light-bulb" moment came 
when he started to compare the com-
position of instrumental piano music 
with writing a pop song. 

"I realized that writing pop 
music is like creating art inside a 
box," Joel says. "The parameters are 
specific, and they can be frustrat-
ing and confining. In writing the 
pieces that became this project, I 
allowed the music to take me fur-
ther than I'd done previously. I 
kicked out the sides of the box. 
Instead of finding a theme or a 
point and repeating it over and 
over, I let the music unfold and fol-
low a natural conclusion. In many 

ways, it was like being freed from 
prison. There were no boundaries." 
The self-published ASCAP artist fur-

ther liberated himself when he decid-
ed to employ Richard Joo, a classical 
concert pianist, to bring his composi-
tions to life i1 recorded form. 

"Let's face it, I'm a ham-fisted 
rock-piano player," Joel says. "I'm a 
man with performance limitations 
trying to compose music without 
borders. Richard gave the sounds 
and ideas in my mind beautiful, 
earthly physicality." 

Joo was only one of a community 
of young classical musicians and 
composers Joel found himself con-
necting with when he left the com-
fort of his Long Island, N.Y., home 
studio to complete Fantasies & Delu-
sions in Vienna: "They gave me emo-
tional nourishment as I waded 
through the writing process. They're 
as crazy as young rock'n'rollers, and 
they encouraged me to not be dogged 
by anything. They encouraged me to 
be proud of my roots and embrace 
how they directly influence this new 
music I'm making." 
They also encouraged Joel's 

method of writing, which the artist 
says is reminiscent of Beethoven's. 

"I relate to him more than any-
one," he says. "Like him, I write in 
fits and starts. If you see his orig-
inal notations, you see nothing but 
gouges and scratches. He strug-
gled with and labored over every 
note of his music. He was very 
much a human being. To me, 
that's what makes his music so 
wonderful. He explored all of the 
turmoil in his heart and soul as he 
made music. It didn't just flow out 
of him like water." 

With Fantasies & Delusions com-
plete, the self-managed Joel is divid-
ing his time between promoting this 
project and mapping out his next 
one. He'll spend much of the fall 
doing a series of master classes at 
music colleges and performing arts 
centers throughout the U.S. The tour 
will be booked by Dennis Arfa of AGI 
in New York City. Joo will join Joel 
for the tour, which will offer compo-
sitions from the new album, as well 
as a handful of pop classics. 

"It will be scary, but thrilling to 
bring this music out in front of peo-
ple," Joel says. "I get butterflies in my 
stomach thinking about it." 

By the start of 2002, Joel hopes to 
return to Vienna and begin shaping 
new ideas into full compositions. 
His goal is to add another instru-
ment, such as cello or violin, to his 
piano arrangements. 

"It's all about taking baby steps for 
me," Joel says. "I look at what Paul 
[McCartney] did, and I marvel at his 
bravery and ambition. He did full 
orchestrations and symphonies. He 
dove into the deep end of the pool. 
Personally, I prefer to keep it small 
and be certain of what I'm doing 
every step of the way." 

Joel's also planning to venture 
into the 20th century for influence: 
"At this point, it's pure experimenta-
tion. I have no master plan. I'm just 
educating myself and immersing 
myself in this music. I'm enjoying 
myself in ways that I never have 
before as an artist. At the end of the 
day, nothing else matters." 
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lndie Labels 
Continued from page 7 

programs, national TV exposure has 
become an increasingly elusive prize. 

TOUGH COMPETITION 
According to Broadcast Data Sys-

tems (BDS), independent-label videos 
were scarce or nonexistent among the 
top 50 most-played videos of the past 
year (Aug. 1, 2000-Aug. 1, 2001) at the 
major national music networks. (Inde-
pendent labels are defined in Billboard 
chart terms as record labels that have 
independent distribution not through 
the major distributors of Warner Music 
Group, BMG Entertainment, Univer-
sal Music Group, EMI Music, or Sony 
Music Entertainment.) 

MTV, VH1, and BET did not have 
any indie-label videos in their top 50 
lists during this time period. MTV2 
had one indie-label video in its top 
50: Doves' "Catch the Sun" (Astral-
werks), which ranked No. 25 with 
394 plays. CMT and Great American 
Country (GAC) each had two indie-
label videos reach its top 50. 
For CMT, the two videos were 

"When You Come Back Down" 
(Sugar Hill Records) by Nickel Creek 
(ranked No. 19 for CMT, which played 
the video 796 times during the year) 
and "Mrs. Steven Rudy" by VFR Rec-
ords artist Mark McGuinn (No. 42, 
with 496 plays). At GAC, "Mrs. Steven 
Rudy" ranked No. 43 for the year and 
was played 527 times, while Kenny 
Rogers' "He Will, She Knows" 
(Dreamcatcher Records) was ranked 
No. 47 for 518 plays. 

In an informal Billboard survey of 
indie-label artists and executives, 
MuchMusic USA (which was not 
monitored by BDS until recently) 
was consistently singled out by many 
independent labels as being one of 
the most supportive national music 

networks for indie-label videos. Sev-
eral indie-label staffers and artists 
praise MuchMusic USA's new pro-
gramming, which gives more con-
trol to viewers in deciding what 
videos will be shown on the network 
(Billboard, June 9). 
MuchMusic USA VP of program-

ming Norm Schoenfeld says, "Most 
of our viewers don't really know the 
difference between indie-label videos 
and major-label videos. They respond 
to whether or not it's good music 
and a good video." 
On MuchMusic USA's Oven Fresh 

program, viewers vote to "keep" or 
"lose" a video. Winners are shown on 
the weekend program, Oven Fresh 
Keepers, and those videos are consid-
ered for regular network rotation. 

A significant number of indie-
label videos have recently made it on 
Oven Fresh Keepers, including Joy-
drop's "Sometimes Wanna Die" 
(Tommy Boy), Starlight Mints' "Pop-
sicle" ( See Thru Broadcasting), 
Guided by Voices' "Glad Girls" (TVT), 
the Incredible Moses Leroy's "Fuzzy" 
(Ultimatum/Artemis), Fatboy Slim's 
"Weapon of Choice" (Skint/Astralw-
erks), the Bouncing Souls' "Gone" 
(Epitaph), and Rustic Overtones' 
"C'Mon" (Tommy Boy). 

At press time, Rustic Overtones' 
"C'Mon," the rock/hip-hop band's first 
video, had the highest approval rat-
ing (95%) of all the Oven Fresh videos 
since the show began in June—not 
bad for a video that only cost about 
$7,000 to make, according to Tommy 

Boy. The average major-label video 
has a budget of $300,000. 

Rustic Overtones lead singer/ 
guitarist Dave Gutter says, "We just 
got a bunch of friends together and 
did the video without any models, 
stunt doubles, or special effects. So 
we're kind of proud we made this 
video for not a lot of money and it did 
so well on MuchMusic USA." 
The Portland, Maine-based Rustic 

Overtones also hosted a week's worth 
of programming on College Televi-
sion Network (CTN). 
CTN Media Group VP of broadcast 

Nick Schittone says of its support of 
indie-label artists, "The college audi-
ence doesn't always want to hear 
what's in the mainstream." 

Although not as high profile as the 
major music-video networks, other 
national TV outlets that regularly 
support indie-label artists include 
Burly Bear Network, Channel M, and 
PBS' Austin City Limits. 

GETTING THE BIG BREAK 
For country artist Mark McGuinn, 

an unconventional look helped him 
stand out from the pack. "Mark does-
n't look like your typical country 
artist," says VFR director of national 
promotions Nancy Tunick. "He's 
instantly recognizable, and that 
wouldn't have been possible without 
the video channels playing his videos." 
VFR credits CMT, GAC, and CTN as 

national networks that have signifi-
cantly boosted McGuinn's career. 
McGuinn lists the essential ele-

ments that he believes are necessary 
for an indie-label artist to have a 
breakthrough video hit: "First and 
foremost, you have to have people at 
the label who know what they're 
doing. The label has to have the right 
financing and know how to spend it 
properly. Then you have to find the 
right music-video director. I had the 
right music but I also happened to 
have the right look that the networks 

were looking for, and timing is im-
portant. Because of the sheer num-
ber of households that these net-
works reach, they definitely have an 
impact on record sales." 

McGuinn's eponymous album de-
buted at No. 1 on the Heatseekers 
chart in the May 26 issue. He says em-
phatically, "There's a place for inde-
pendent-label artists on national TV 
and for these artists to have an impact 
on the music industry." 

FINDING A NICHE 
Astralwerks Records has carved a 

niche for itself by specializing in visu-
ally striking videos that often do not 
feature the artists in the videos. (Al-
though Astralwerks' national TV video 
promotion is handled primarily 
through Virgin Records, Astralwerks 
is still considered an indie label be-
cause of its affiliation with independ-
ent Caroline Distribution.) 

Fatboy Slim, Astralwerks' best-
selling artist, has received several 
industry honors for his videos, even 
though he says he has "no interest in 
being a video star." The British DJ, 
whose real name is Norman Cook, 
either has quick cameos in his videos 
or doesn't appear in them at all. 

Astralwerks GM Errol Kolosine 
says, "I think it's reassuring that peo-
ple are willing to accept Fatboy Slim 
and get his music without demand-
ing to see his face. We don't ever want 
to be accused of having a cookie-
cutter approach to our artists." 

Other Astralwerks artists, such as 
dance/electronic acts Basement Jaxx 
and the Chemical Brothers, typical-
ly don't appear in their critically ac-
claimed videos. Other acts on the la-
bel, such as Doves and the Beta 
Band, appear in their videos but take 
a low-key approach. 
The Fatboy Slim success story is 

due in large part to Astralwerks' un-
conventional method of initially 
marketing the artist on national TV 
by placing his music in commer-
cials. Later, when such channels as 
MTV embraced Fatboy Slim's videos, 
the artist says that TV exposure was 
largely responsible for "my music fil-
tering into places that hadn't really 
caught on before." Also, "Weapon of 
Choice" was a video hit before main-
stream radio supported the single. 
MTV2 GM David Cohn says, "Radio 

airplay is a factor in whether we'll play 
a video, but it's not the defining factor. 
The indie-label videos that are played 
on MTV2 have to stand on their own 
merits as quality videos. We like vid-
eos that have strong visions and are 
adventurous in spirit." 
BET VP of music programming 

Stephen Hill says that national distri-
bution is a crucial factor in whether 
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an independent label is taken serious-
ly by a national network. He cautions 
indie labels, "If a national network like 
BET plays your video and our viewers 
can't find your music in the stores, it 
doesn't do anyone any good." 

Indie-label acts that have recent-
ly received exposure on BET include 
Tha Eastsidaz, Spooks, Coo Coo Cal, 
and Kurupt. 

For female pop vocal trio Mpress, 
whose Suddenly debut album is due 
later this year on Big3 Records, find-
ing a niche audience means target-
ing young fans, especially teens and 
preteens. The group's first video, 
"Maybe," was featured on the WB net-
work and the Fox Family Channel. 
Mpress member Lauren says that the 
group hopes this type of exposure will 

lead to "MTV hearing about the 
response and playing the video." 

In its short two-year existence, 
Artemis has built a notable track 
record for placing most of its acts on 
national TV, including Baha Men, 
Kittie, the Incredible Moses Leroy, 
Spooks, 30 Odd Foot of Grunts, Steve 
Earle, the Josh Joplin Group, Rickie 
Lee Jones, and Kurupt. 

Artemis head of video promotion 
Cheryl Gehbauer says, "We don't put 
out too many videos, so we concen-
trate on artists who have a story. With 
a lot of our acts, we saw record sales 
going up when there wasn't much 
going on except video airplay." 

In the case of Baha Men, the group's 
hit "Who Let the Dogs Out" video was 
marketed early to sports events, which 
created demand for the video on 
national TV. The Who Let the Dogs Out 
album (S-Curve/Artemis) went on to 
achieve multi-platinum sales, after pre-
vious Baha Men albums had flopped. 

"You need to have a video to break 
most artists," Gehbauer says. "With-
out that visual element, it's hard for 
people to fully understand the artist. 
But you don't need a tremendously 
expensive video to get results." 

THE GAMBLE OF MAKING VIDEOS 
Video budgets are a big concern for 

indie labels, which typically have a frac-
tion of the money that major labels can 
afford to spend on videos. 
Tommy Boy Records head of media 

relationsNideo promotion Beth Keifetz 
says, "In the case of Rustic Overtones' 
'C'Mon' video, it was such a frugal 
endeavor, it would've been stupid not 
to make a video. If it had been a more 
expensive proposition, I think we 
would've taken the temperature at 
radio first before we did the video." 

As an indie, Tommy Boy has often 
been able to bypass the costs of making 
big-budget videos by looking inward 
to the label's own resources. Kurt St. 
Thomas, the director of Rustic Over-

tones' "C'Mon," is also a Tommy Boy 
A&R executive, while Tommy Boy vid-
eo commissioner/director Scott Winig 
has directed a number of videos for the 
label's artists, such as Coo Coo Cal's 
"My Projects" (a No. 1 hit on the Hot 
Rap Singles chart) and Desmond 
Pringle's "Arms Wide Open." 

Keifetz notes, "Artists shouldn't 
have to feel that if they're not with a 
label that can give them a $250,000 
video, they should give up." 

Metal Blade Records head of pub-
licity and video promotion Jim Mills, 
who notes that the label recently spent 
about $11,000 to shoot the video for 
Six Feet Under's "The Day the Dead 
Walked," adds, "It's an uphill battle for 
any label that doesn't have a lot of 
money. You sometimes have to take a 
chance on doing a video, even if a 
national network won't play it. If peo-
ple buying the records are into the 
music, making a video will do more 
good than harm." 
TVT Records publicity manager/ 

head of video promotion Robin Beck-
er says that a video's success is often 
determined by "having a great single, 
if the act has credibility with other 
parts of the industry and if the fans are 
creating a buzz about the artist." 

Joydrop lead singer Tara Slone says, 
"It's shortsighted for a label to not 
make a video for one of its acts because 
they think the video won't get on MTV. 
There are a lot of other outlets that can 
support the video. It doesn't always 
have to be all about MTV." 

VFR's Tunick says that McGuinn's 
videos for "Mrs. Steven Rudy" and 
"That's a Plan" cost less than $50,000 
each. Although VFR is a boutique label, 
it also managed to get CMT exposure 
for its other act, Trent Summar & the 
New Row Mob. Tunick adds, "We 
strongly believe that creativity can be 
brought in a video for much less than 
what people think it costs. Our plan for 
videos is to spend appropriately." 
MuchMusic USA's Schoenfeld 

notes, "The quality levels of the indie-
label videos we see are excellent and 
consistently just as good as a lot of 
major-label videos. So much of our 
programming philosophy is dictated 
by our viewers that we give indie-label 
videos the same opportunity as major-
label videos to fail or succeed." 

BET's Hill adds, "The determining 
factor in choosing a video we play 
isn't the cost of the video but usually 
the quality of the video and if we think 
the music will appeal to our audience. 
Indie labels have to be ready for the 
public demand if they want a video on 
national TV. Their records have to be 
available to people who see their 
artists on TV. It's like that old saying: 
Be careful what you wish for, because 
you just might get it." 
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"Alyour q3est, you are Love ...." 

You remain Eternal in our hearts and minds 
dokiefeje 

Our deepest syjDathy to the Haughton, Hankerson and 
Blackground Entertainment families. 

We also extend our sincere condolences to all those who 
lost loved ones. 

T6e Is fey Broders aniDreamWoris Records 



Speculation Mounts Over Edel's Financial Difficulties 
BY ED CHRISTMAN 
NEW YORK—After raising $ 150 mil-
lion from public stock offerings in 
Europe in 1998-99 and then borrow-
ing another $185 million from banks, 
Michael Haentjes and Edel Music— 
the label he founded in Germany in 
1986—embarked on an acquisition 
spree that built one of the world's 
largest independent music compa-
nies. But critics now charge that as 
Edel's chairman/CEO, Haentjes will 
cause his company to unravel due to 
spending and debt. 

Moreover, Edel's perceived empha-
sis on building a distribution infra-
structure on both sides of the At-
lantic—instead of a heavier focus on 
A&R—remains a puzzle to friends and 
competitors alike. By this assessment, 
Haentjes has neglected a time-tested 
maxim of the music business: Don't 
build a pipeline unless you have some-
thing worthwhile to pump through it. 

In the meantime, the industry 
rumor mill has been working over-
time, spreading tales that Edel is expe-
riencing financial difficulties and that 
it must raise cash to satisfy bank 
loans—fueling further rumors that the 
company has put Red Distribution, 
among other assets, up for sale. 

Haentjes vehemently denies rumors 
of the company's financial difficulties 
last month. "Anything that has a major 
impact on the company we have to dis-
close when we are reporting our 
results or with ad hoc announce-
ments," he tells Billboard. "Most of the 
rumors are just not true, or we would 
have had to state them." 

Haentjes explains that the compa-
ny was merely selling off non-core 
assets to reduce interest payments so 
that the company can return to prof-
itability. Yet on Aug. 31, he changed 
his tune, saying that the company 
would restructure its business, focus-
ing on A&R and product develop-
ment, while selling off distribution 
assets—something that he previous-
ly regarded a core asset. 
The company reported select pre-

liminary financial results for the sec-
ond quarter, which ended July 31, 
noting that sales were down 11% to 
482.4 million deutsche marks 
($209.7 million). 

In the first quarter, which ended 
March 31, Edel lost 18 million marks 
($8.1 million) on sales of 246.1 million 
marks ($110.2 million). In the previ-
ous year, Edel posted a loss of 28.8 mil-
lion marks ($12.9 million) on sales of 
1.18 billion marks ($528.4 million), 
although the company's annual report 
notes that if it used U.S. accounting 
standards, its loss would have been 
only 24 million marks ($10.7 million). 
Its bank debt, according to company 
documents, stood at 414.8 million 
marks ($185.7 million) at the end of 
the first quarter. 

SELLING ASSETS 
Already, Edel has sold its stake in 

Viva, the German music-TV company, 
reportedly bringing in about 60 mil-
lion marks ($27.3 million) (Billboard 
Bulletin, June 1). In addition, Edel 
should realize some funds as a result 
of the sale of Roadrunner to the Island 

Def Jam Group. Last year, Edel gave 
Roadrunner about $16 million for a 
17% stake in the label and a five-year 
extension to Roadrunner's distribution 
deal with Red. But the deal never 
closed, and this was said to have caused 
a dispute between Haentjes and Road-
runner owner Cees Wessels. Both sides 
say differences were settled amicably, 
and sources familiar with the deal say 
that the sale of 50% of Roadrunner for 
a reported $33 million should enable 
Wessels to settle up with Edel. 

Haentjes confirms that Play It 
Again Sam (PIAS) management is 
seeking to buy back the 75% that Edel 
owns (Billboard Bulletin, July 2), and 
he says that that "is an option we are 
looking at." Meanwhile, Edel has been 
replaced by PIAS as the continental 
European licensee for Australia's Fes-
tival Mushroom Records (FMR) only 
15 months after Edel forged a deal 
with Rupert Murdoch's News Corp., 
owner of FMR (Billboard Bulletin, 
Aug. 23). At the time, the pact was 
touted as part of a strategic alliance 
between Edel and Newscorp Music 
Group. The new arrangement—which 
excludes the U.K.—comes as Mush-
room Records prepares the Oct. 1 
European release of a new album by 
one of its prime acts, Garbage. Simi-
larly, Edel's European rights to various 
labels in Disney's Buena Vista Music 
Group have been terminated. 

But Haentjes downplays reports 
that Eagle Rock management is trying 
to buy back Edel's 68.2% stake: "That 
is not something that we are looking 
at." However, he says that Eagle Rock 
may do an initial public offering and 
"would keep a majority" in the com-
pany, should that happen. 
Among Edel's assets still on the 

block, according to Haentjes, is its 
manufacturing subsidiary Optimal 
Tontraeger-Produktions in Roebel in 
the German state of Mecklenburg-
West Pomerania. 

As little as a month ago, Haentjes 
denied that Red was up for sale, argu-
ing that it was a core asset and citing 
plans to sell only non-core assets. 
Now he says that distribution is no 
longer a core business. Similarly, in 
July, Red president Ken Antonelli 
labeled rumors that Red was up for 
sale as "totally unfounded and 
untrue." He declines to comment on 
Edel's change in position. 

DENIALS AND PROTESTATIONS 
Despite Haentjes and Antonelli's 

denials and protestations, sources at 
six music companies have confirmed 
to Billboard that Red is being shopped 
in a package deal that would also 
include Edel Entertainment North 
America (EENA). The latter compa-
ny—headed by former Sony Music 
executive Ron Urban—was created in 
place of Edel Records America, which 
was disbanded by Haentjes. The Urban-
led team is currently enjoying chart 
success with DreamStreet, whose 
eponymous album is No. 3 on the Bill-
board Top Independent Albums chart. 
One source says that the label is 

being shopped with Red with the 
inducement that whoever buys the 
companies will have a ready-made 

'Most of the rumors 
are just not true, or 
we would have had to 

state them.' 
—MICHAEL HAENTJES, 
CHAIRMAN/CEO, EDEL 

hit to run with. Indeed, some 
sources say that a deal that would 
see Red and EENA leave the Edel 
camp is near completion. 

At the time of the Red acquisition in 
August 1999, Haentjes was privately 
criticized by industry participants as 
having vastly overpaid for Red, given 
that the distributor had no warehous-
es and relied heavily on Sony's systems. 
The most recent deal for a similarly 
sized independent distributor was the 
$26 million that Alliance Entertain-
ment was said to have paid in 1995 for 
Independent National Distribution Inc. 

According to Edel's annual report, 
last year EENA had sales of $189 mil-
lion. Sources suggest that the Edel 
America label had sales volume of 
about $7 million, which would leave 
Red with 2000 revenue of $182 mil-
lion. The Edel annual report shows 
Red's operating results to be just shy 
of $5 million last year. 

In addition to the question of 
whether Red is for sale, rumors 

abound that Edel still owes money to 
Sony on the Red acquisition. Haentjes 
acknowledges that in buying an 80% 
stake in Red for $75 million, the deal 
called for payments to be made in 
installments, and he concedes that 
some part of the total is still due to 
Sony. But he declines to specify the 
amount, and he denies rumors that 
Edel is late in making any payments. 
There is "no default" on the money 
owed to Sony, he says. But sources 
suggest that a payment of about $25 
million is due about Oct. 1. 
Some sources suggest that Red cur-

rently carries a market value of about 
$20 million-$25 million, while Edel 
itself listed Red's equity at $29 million 
in its annual report and has just writ-
ten it down again, although it didn't 
disclose a new book valuation. Based 
on suggested market values, a sale of 
Red would just about satisfy the money 
supposedly due Sony. 

With funds coming in from Viva, 
Roadrunner, and possibly PIAS and 
Red, some suggest that Haentjes has 
bought himself some breathing room. 
Others say that the loans were due 
June 30 but that the banks gave the 
company an extension until the end of 
the year. For his part, Haentjes denies 
that the loans—which he declines to 
be specific about—have been called in. 
Haentjes says that if the loans were due 
June 30, he would have had to disclose 
it in Edel's financial statements, the 

most recent of which was the first-
quarter report, issued May 31. 

Industry observers, though, point 
out that in addition to formally agreed-
upon due dates, loans may get called 
in immediately if a company violates 
financial covenants in a loan agree-
ment. Haentjes responds that non-
compliance on a loan agreement 
and/or early payment calls from 
lenders is something that he would 
have to disclose. He says that Edel has 
made neither announcement and that 
therefore the rumors are false. 

But there are indicators that give 
credence to the rumor that Edel may 
have to make some kind of payment to 
lenders come the first of the compa-
ny's new fiscal year. Senior executives 
in companies under the Edel umbrel-
la say they believe that loan payments 
are due at that time. Moreover, in its 
annual report, Edel noted that while it 
had the financial liquidity to operate 
for this year, it is involved in negotia-
tions with banks to "assure its medi-
um-term financial liquidity." In that 
same report, Edel's auditor, KPMG, 
said that Edel will be "dependent in the 
medium term on the provision of 
external funds." Haentjes, citing finan-
cial disclosure rules, won't comment 
on a time span beyond this year. 

Additional reporting by Adam White 
in London and Melinda Newman in 
Los Angeles. 

Stein Gives BMG Europe New Approach 
BY ADAM WHITE 
LONDON—With the exception of top 
finance and back-office jobs, BMG 
Europe president Thomas Stein says 
that he has completed the reorgani-
zation of his region's senior manage-
ment team: "For the first time, we 
have a really straightforward Euro-
pean approach. Now we have to see 
whether it works or not." 

Stein took over as president of 
BMG Europe June 29 from Richard 
Griffiths, who had not completed his 
own regional revamp before de-
parting over differences with BMG 
chairman/CEO Rolf Schmidt-Holtz. 
Stein has spent the past two months 
reviewing requirements and looking 
for cost savings. He announced the 
new structure Sept. 4 at a senior 
managers' meeting in Berlin (Bill-
board Bulletin, Sept. 5). 

According to Stein, BMG Europe 
employs 2,036 people, has an annual 
revenue exceeding $900 million, and 
achieves a market share in the 10%-
12% range. His new One Europe plan 
features two components: the cre-
ation of a European A&R steering 
committee—designed to help identi-
fy and develop repertoire that can be 
spread around the region—and the 
appointment of a dozen division 
heads, including: 
• Maarten Steinkamp as executive 

VP of BMG Continental and Eastern 
Europe, overseeing companies in the 
Nordic region, Benelux, and Eastern 

Europe. He was VP/GM of marketing 
at the music division of BMG U.K. 
• Susie Armstrong as VP of Euro-

pean marketing. Formerly VP of in-
ternational services at BMG Ger-
many/Switzerland/Austria (GSA) in 
Munich, she replaces Sara Silver, who 
becomes marketing VP at BMG U.K. 

MOD 

STEIN 

• Vera Epp-Winter as senior VP of 
European strategic marketing. She 
was managing director of BMG Ario-
la Media in Munich. 

All the above will be based in Lon-
don and report to Stein, as do the 
heads of BMG's major European 
companies: Adrian Berwick (Italy), 
Hasse Breitholtz (U.KJIreland), José 
Maria Camara ( Spain/Portugal); 
Bruno Gerentes (France); and Chris-
toph Schmidt (GSA). Also account-
able to Stein are European legal and 
business affairs VPs Clive Rich and 

Rolf Gilbert, VP/legal counsel Martin 
Schaefer, and corporate communica-
tions VP Regine Hofmann. 

Stein expects to name a CFO with-
in a week and a COO/executive VP in 
October. Reporting to this position 
are new BMG Europe VPs of sales and 
human resources Richard Story and 
Liane Hornsey, respectively. 

All the appointments are from 
within. Critics contend that the 
changes significantly increase the 
head count at the European head-
quarters, when other parts of BMG 
are being asked to cut back. They also 
note that overhead costs are moving 
to the U.K. from Germany, which is 
under severe cost pressure at present 
The A&R steering committee is 

made up of executives from BMG's 
key European repertoire-delivering 
countries, as well as worldwide A&R 
VP Roben Allong. (Stein continues to 
coordinate BMG's global A&R activi-
ties.) Members will meet three or four 
times annually and maintain ongo-
ing communication via an intranet. 

"These people will inform each 
other about new music they think 
we should sign," Stein says. One 
goal is to avoid acquiring acts simi-
lar to those at other BMG compa-
nies when part of an act's appeal is 
its international potential: ¡fan A&R 
staffer in one country "thinks they 
have an artist with cross-border 
potential, they must inform the 
committee before signing." 
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Confab To Take Pulse 
Of Teen Marketplace  

Top professionals from all corners of the music business have joined the lineup for What 
Teens Want: Marketing to a New Generation, a new conference being presented by Bill-
board and its fellow VNU Business Media publications The Hollywood Reporter, 
Adweek, Mediaweek, and Brandweek. This unique cross-disciplinary forum will take 
place Nov. 5-6 at the Hilton Universal in Los Angeles. 

The conference will examine the teen marketplace via a series of expert speakers, spe-
cially commissioned videos, and discussion "modules" breaking down the subject into 
three segments music, media, and entertainment. 

The "Music Module," hosted by Billboard, kicks off with a panel titled "Doing Business 
With the Music Business." Moderated by teen-marketing expert Aaron Walton of Aaron 
Walton Entertainment, the session will feature Lori Lambert, VP of strategic marketing 
and developmem, Epic Records Group; David Zedeck, partner in the Evolution Talent 
Agency; Jerry Lopez, senior VP/GM of Handleman Entertainment Resources; and 
Joseph Bong6À, VP, marketing and tour sponsorship, Clear Channel Entertainment. 

Next up will be "Using Music to Connect Wh Teens," moderated by Julia Lipari, VP of 
special projects marketing for Jive Records. Panelists will include Allan Flavey, director, 
consumer products, Nabisco; Paul Gomez, VP, marketing for sports apparel maker Hur-
ley International; and Steve Kaminski, director, entertainment marketing, Radio Shack. 

The "Music Module" continues with top executives engaging in a "Socratic Dialogue" on 
launching a new band for the teen market. Featured will be Ray Cooper, co-president, 
Virgin Records America; Chris Lighty, CEO, Violator Management; Marc Geiger, vice 
chairman, ArbstDirect; and Alyse Kobin, founder of marketing firm Alyse Kobin Enterpris-
es. Moderating the session will be Christy Haubegger, president, Latina magazine. 

For further information, call 888-536-6536 or visit adweek.com/whatteenswant to 
register online. 

upcoming events 

Billboard/Airplay Monitor Radio Seminar & Awards 
Eden Roc Resort • Miami Beach • Oct. 4-6, 2001 

Billboard Music Video Conference & Awards 
Beverly Hilton • Los Angeles • Oct. 31 - Nov. 2, 2001 

What Teens Want: Marketing to a New Generation 
Universal Hilton • Los Angeles • Nov. 5-6, 200 1 

Billboard/Prudential Music & Money Symposium 
St. Regis • New York City • Nov. 13, 2001 

Billboard Latin Music Conference & Awards 
Miami • May 2002 

for more info: Michele facangelo 646.654.4660 
bbevents@billboard.com 

COMING MONDAY: San Francisco-based indie rock 
outfit Beulah returns this week with its third full-length 
album, The Coast Is Never Clear. The set is the first full-
length release from Velocette Records, which was 
formed from the ashes of Capricorn Records following 
the sale of its assets to Volcano Records. The Billboard 
review will appear exclusively on Billboard.com. 

Also reviewed online this week are In the Sun Lines, the 
new album on the Quarterstick label from indie-lean-
ing singer/songwriter Tara Jane O'Neil, and jazz guitarist 
Mike Stern's Voices (Atlantic). In addition, look for Bill-
board.com's exclusive interview with Byrds founding 
father Roger McGuinn. 

News contact: Jonathan Cohen • jacohen@billboard.com 

Billboard Music Group events & happenings 

of the week 
>" 2002 INTERNATIONAL 

BUYER'S GUIDE 
Companies looking to reach a global 
audience of music industry proles-

CID sionals have only a few weeks left 
Limi to reserve space for their ads in Bill-

er,70114.- C: board's 2002 International Buyer's 
Guide. The deadline for advertising 

  1=1 is Oct. 17. 
. _ 

On sale Dec. 15, ;he 2002 International Buyer's Guide will offer advertisers a 
unique market ng 3utlet in which they can place ads, logos, and product informa-
tion to promote their services to industry professionals all year long. The 2002 edi-
tion of the guide will contain more than 15,000 listings from more than 50 coun-
tries, including in-depth information on service and supply organizations, record 
labels, music publishers, wholesalers, distributors, manufacturers, and more. 

For more information or advertising opportunities in the 2002 International Buyer's 
Guide, contad Jeff Serrette at 646-654-4697 or email jserretteebillboard.com. To order 
the 2001 edition of the guide or any other Billboard directory, call 800-344-7119. 
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Taking Stock In Pop 

It was anything but business as usual Aug. 30, when 
Michael Jackson went behind the music to preside over 
the market opening ceremonies at the Nasdaq Stock Mar-
ket's seven-story Market Site in Times Square.The oddball 
event was meant to bring attention to the artist's Michael 
Jackson: 30th Anniversary Celebration, the SoloYears per-
formances at New York City's Madison Square Garden 
Sept. 7 and 10. David Weild, execntiveVP of Nasdaq, her-
alded Jackson's "commitment to excellence in the enter-
tainment industry" and his humanitarian efforts. 

Cabaret Coup 

Canadian cabaret singer Patricia O'Callaghan recently 
performed at a benefit for the Hospital for Sick Children 
in Toronto, held at the headquarters of Magna Interna-
tional. Among the guests were film director Norman Jewi-
son, former premiers of Ontario Bill Davis and David 
Peterson, current premier Mike Harris: golf pro John 
Daley, and former U.S. president Bill Clinton. After 
O'Callaghan's four-song set, which included Leonard 
Cohen's "Hallelujah," Clinton made his way to the stage to 
receive a copy of her latest album, Real Emotional Girl. 
By the looks of it, the album is well-titled. 

The Billboard 

aCK eat 
EDITED BY CHUCK TAYLOR 

(Desk Job: Bruce Lundvalr 

B
ruce Lundvall has the blues, all 
right—covering every inch of 
his walls. With more than four 

dozen atmospheric black-and-
white photos of the jazz and blues 
icons he has worked with or held 
in high esteem over the 
past four decades, the 
space around his desk 
at the corner of Park 
Avenue and West 23rd 
Street in New York City 
looks as much like a 
gallery as an office. 

"I like to surround 
myself with the people 
that inspire me," says 
the president of Blue 
Note/Angel Records, 
who has also held terms 
as the head of CBS (Columbia) 
Records and Elektra. He proudly 
points out cool shots of greats like 
Miles Davis, Dianne Reeves, Bud 
Powell, and—one of his favor-
ites—Dexter Gordon, shown shirt-
less with a cigarette gingerly dan-
gling from his lips. "He's sitting on 
the beach here in 1978. We were 
in Havana—he was playing at the 
Karl Marx Theatre there." 

Just as striking is the presence 

of a vintage Wurlitzer upright 
piano in Lundvall's office. "No 
record companies ever have 
pianos," Lundvall notes. "Artists 
come in and want to play some-
thing new. Chick Corea was in yes-

terday." Chuckling, he 
adds, "I found it sitting 
in an accountant's of-
fice when we were on 
Seventh Avenue. He 
was using it just to 
stack papers on. I de-
cided I could make bet-
ter use of it and took it. 
Then I sent a file cabi-
net down to the guy." 

Lundvall's desk has 
also been by his side 
through the years: "It's 

a French antique that I got in 1976 
when I was at Columbia. Back 
then, we were allowed to get what-
ever furniture we wanted." Taking 
a glance over its elegant lines, he 
adds, "I haven't really stopped to 
take notice of this desk in a while. 
I've always loved it. I've got to 
remember to take this with me 
when I retire." 

CHUCK TAYLOR) 
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'THROUGH HIE YEARS' 
Across 
1 Some artists who 
make albums 
7 record store 

11 Queen's " Your 
Mother Down" 

14 Marshall Mathers, 
familiarly 

15 Nathaniel Dawayne 
Hale, familiarly 

17 Billboard's #1 song 
of the year, 1985 

19 Predating, in poetry 
20 "One heartbeat 

time..." (Smokey 
Robinson line) 

21 Word in many diet 
food names 

22 "Is it a way to 
speed things up..." 
(Blues Traveler 
lyric) 

27 "Harold & Maude" 
soundtrack name 

28 Billboard's #1 song 
of the year, 1984 

32 " , but were not 
the same" (U2 line) 

33 "The Joshua Tree" 
co-producer 

36 Awesome, to reg-
gae fans 

37 Whence the 
Osmonds 

39 Flea market 
43 How people are, 

according to the 
Doors 

46 Billboard's #1 song 
of the year, 1992 

48 1940s-'50s pop 
vocalist Starr 

51 Jesus, notably 
52 "Over here!" 
54 "Illmatic" rapper 
55 "Don't 

Me Why" (Billy 

Joel hit) 
58 Billboard's #1 song 

of the year, 1961 
64 "Born in the 

U.S.A." track 
65 Get back 
66 Suffix with pam-

phlet or mountain 
67 Fired 
68 Joey or Tommy 

Down 
1 One of the Winans 
2 Texas blues outfit 

& the Howlers 
3 Swampy area 
4 Like some classical 
compositions 
5 Frame of a film 
6 Apply, as cream 
7 Like stage-diving, 
many would say 
8 Hank Williams' 

"I the Light" 
9 Biblical verb ending 

10 Noted hymn 
"Agnus" 

11 Item for discussion 
12 Jay-Z's "Can ..." 
13 Long-legged wad-

ing bird 
16 Fast kind of Inter-

net connection 
18 Miller or Perry 
22 What one of the 

seven dwarfs does 
23 German heavy 

metal band that 
released 1991's 
"Time Bomb" 

24 Cuba or Oahu: 
abbr. 

25 Elvis Presley's label 
26 Suffix with north, 

south, east, or west 
28 "Over There" was 

written during and 

by Matt Gaffney 

about it: abbr. 
29 Peaches' partner 
30 Suffix meaning 

"place to eat" 
31 Big tune for 

Lionel Richie 
34 Atomic Rooster's 

"I Can't Take 
More" 

35 "The Contin-
ues..." (P. Diddy 
album) 

38 " give you the 
shirt off his back!" 

40 Wilson of Heart 
41 Org. that endorses 

toothpaste 
42 "Night Court" bailiff 
43 Valuable violin 
44 "-Spangled 

Banner" 
45 Stimpy's co-star 
47 Struck out 
48 Cole Porter's" 

Went to Haiti" 
49 "Oh, give 

me ..." 
50 no (kind of 

question) 
53 Letters associated 

with Bill Gates 
55 A as in A.D. 
56 Ace of Base hit, 

with "The" 
57 Body joint in a Boyz 

II Men title 
59 Bobby Darin's " 

Man Answers" 
60 Give a 

thumbs-down 
61 "We Family" 
62 Jefferson 

founded it 
63 -Near Wild 

Heaven" band 

Ilse solution to this week's punk can be found on page 74. 

sois by Mark Parisi 
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forecast: a long, steady reign. 

only time 
from a day without rain 

47426 

• over is million albums sold in the U.S. 
• approaching 7 million worldwide 

nearly one year after the release of 
a day without rain, the first single 
"only time" is showing no signs of 
relinquishing its rule of the charts 
as a multi-format smash at pop, 
ac, hot ac, and modern ac. 

wea 

produced and engineered by nicky ryan 
wwwenyamusic.com 

02C0 1 warner music uk ltd 




