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NO MORE DRAMA

THE NEW ALBUM /AUGUST 28™
FEATURING “FAMILY AFFAIR”
PRODUCED BY DR. DRE

17 TRACKS OF PURE MARY
FEATURING ALL-STAR GUESTS AND
PRODUCERS EVE, MISSY, DRE,
NEPTUNES, JAM & LEWIS, AND MORE.

THE FAMILY’S ALL HERE.

IT'S TIME TO CELEBRATE.

MARY J. IS IN THE SPOT TONIGHT
AND SHE'S SETTING OFF THE
ALBUM EVENT OF THE YEAR.
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Studio Craft From A Distance

EDNet Helps Producers And Artists Get Connected

BY CHRISTOPHER WALSH
NEW YORK—The landmark 1993
sessions at Capitol Studios in Holly-
wood that produced Frank Sinatra’s
Duets album permanently trans-
formed the recording industry—and
for far more than the music.
Duets—which paired Sinatra with
more than a dozen contemporary
singers, including Lenny Kravitz
and Barbra Streisand—was the
music world’s first high-profile use
of Entertainment Digital Network,
or EDNet (pronounced E-D-net).
EDNet is a telecommunications
network that allows artists in differ-
ent locations to collaborate si-
multaneously via fiber-optic con-

nections. Using the nascent tech-
nology, producer Phil Ramone craft-
ed seamless duets between Sinatra
and guest artists who were often

cwdnet

thousands of miles away.

“When the Duefs album came up,
I realized that there are so many
great artists who are not always in
the same city,” Ramone says. That’s
when he decided to use EDNet.
“Many people said, ‘It doesn’t work,’

or ‘It will have problems.’ But [the
EDNet] guys sat behind me all the
time and monitored my stuff so that
we didn’t have breakdowns.”
Ramone remembers hyping EDNet
to studios, encouraging them to get
the technology. One studio that al-
ready had it was the Hit Factory, the
legendary New York City recording
facility. “We were the first in New York
in 1993, when we were doing Duets
with Phil Ramone and [engineer] Al
Schmitt,” says CEO Troy Germano.
Such artists as Bono, Gloria Estefan,
and Charles Aznavour came to the Hit
Factory to record with Sinatra—who
was clear across the country.
(Continued on page 79)
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Ryan Adams Finds »
‘Gold’ On Lost Highway

Chnstlan Hip-Hop: Devil’s Bargam?

BY DEBORAH EVANS PRICE

NASHVILLE—As the Christian music industry has
grown—the sector sold some 44 million units last
year—the vehicles that contemporary Christian and
gospel artists use to convey their message have
evolved dramatically.

Although quartets and choirs are still an
integral part of the soundscape, many other
forms have emerged to spread the faith—
Christian rap and hip-hop among them.
Yet just as Christian hard-rock and metal
bands fought for critical legitimacy and
retail shelf space in the '70s and '80s, Chris-
tian rap and hip-hop artists are now strug-
gling to gain acceptance and support from their brethren.

It’s a new day for the Christian music industry, with
SoundScan numbers up 12% for first-half 2001 over the
same perind last year. As the sixth-largest genre, accord-

ing to the RIAA, Christian is exceeded in sales only by rock,
rap/hip-hop, pop, country, and R&B/urban. But are Chris-
tian rap and hip-hop artists getting their share of the pie?
Some argue that they are waging the same battles their
rock predecessors fought decades ago, when conservatives
in the Christian ranks challenged whether
that genre was an appropriate medium for
furthering the Christian message—and
whether such music would sell.

“We're fighting the exact same battle,”
says Teron “Bonafide” Carter of Gotee
Records act Grits. “Christian rock is one of
the main music genres they sell a lot of. I
believe it’s going to get like that with hip-
hop, but they’re a little more fearful of this genre because
they're uneducated about it. Rock pretty much crossed all
cultural boundaries. Hip-hop has done that in the main-

(Continued on page 82)

BY WES ORSHOSKI

NEW YORK—Spend enough time
with acclaimed singer/songwriter
Ryan Adams, and chances are good
that the conversation will eventually
meander through topics of love and
heartbreak, New York vs. Los Ange-
les, and speedy songwriting, before

An  unashamed pop-culture
sponge, the 26-year-old, Jacksonville,
N.C.-born singer could just as easily
dissect Slayer’s best records (for the
uninitiated, 1986’s Reign in Blood
tops '88’s South of Heaven) as he
could those of the rock, country, and
punk legends that have obviously

somehow turning to—of
all things—death-metal ‘@
juggernaut Slayer.

It may take a while, but
Adams——the former front-
man of alt-country heroes
Whiskeytown—will  get
there. In conversation, he
might make a silly refer-

Gold” isn’t
about beating
myself up
over things
or feelings.’
* Ryan Adams »

inforined his own work.
It may come as a sur-
prise even to most fans
that Adams’ brand of
barroom rock and misty-
eyed balladry owes as
much to the less-hip
corners of rock culture
as it does to such icons

ence to the head-banging
outfit. In concert, he may even
attempt one of the group’s buzz-saw
guitar solos—on an acoustic guitar,
no less. And, for this, he’s routinely
awarded with laughter. Yet Adams is
only half-kidding.

as Neil Young, Paul
Westerberg, and Bruce Spring-
steen. But this helps explain
why his new solo set—Gold, due
Sept. 25 from Lost Highway—is the
most mainstream-leaning, least alt-
(Continued on page 80)
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Island’s Primer 55 Debuts At
No. 1 With ‘New Release’

SEE PAGE 69

ROADRUNNER RECORDS

CELEBRATES ITS NEW PARTNERSHIP WITH ISLAND DEF JAM
BY PRESENTING TWO OF THE MOST ANTICIPATED ROCK RECORDS OF THE YEAR

SLIPKNOT

IN STORES AUGUST 28"
THE FOLLOW UP TO THEIR PLATINUM» DEBUT

NICKELBACK

IN STORES SEPTEMBER 11™
FEATURING THE MULTI-FORMAT HIT “HOW YOU REMIND ME™
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Latin Grammys’ Move Carries Cost

BY LEILA COBO

MIAMI—The last-minute move of the Latin
Grammys from Miami to Los Angeles has
caused a tumult of activity, as labels, artists,
and the Latin Academy of Recording Arts and
Sciences (LARAS) itself struggle to revise in
three weeks plans that had taken more than
three months to organize.

“A lot of the details need to be worked
out, but we are hoping to move everything
over there,” Enrigue Fernandez, senior
VP/executive director of LARAS, tells Bill-
board. “Remember, this is an international
event, not a local event, so it can be held
anywhere in the world.”

Originally slated to be held at Miami’s
AmericanAirlines Arena, the Latin Grammys
will now take place at L.A.’s Great Western
Forum; the Sept. 11 date is unchanged. The
Person of the Year dinner, honoring Julio Igle-
sias, will take place Sept. 10 as originally
scheduled but has also been relocated from
Miami to L.A—to the Beverly Hilton Hotel—
according to Michael Greene, president/CEO
of the National Academy of Recording Arts
and Sciences and LARAS.

Greene decided to move the show at the
11th hour after failing to reach a compromise
with Miami city officials regarding the loca-
tion of approximately 100 Cuban-exile groups
opposed to Fidel Castro’s regime who are
scheduled to protest on the evening of the
awards show over the ceremony’s possible
inclusion of artists who reside in Cuba.

According to both Greene and Fernan-
dez, an agreement reached nearly two
months ago regarding the security perime-
ter around the arena was breached by the
city two weeks ago. Greene made the deci-
sion to move the event because he thought

w

he couldn’t guarantee the safety of guests,
artists, sponsors, media, and protesters
themselves (see Latin Notas, page 38).

While the move itself won’t be too
painful—after all, the entire Grammy show
infrastructure is in Los Angeles—it will
come at a financial cost.

“We've basically acknowledged that we’re
going to lose between $400,000 and
$600,000,” Greene says. “We had 40 suites [at
the AmericanAirlines Arena] we were selling
between $20,000 and $40,000 a suite, and we
have no suites in the Forum. We’re going to
lose money on this endeavor. But if one per-
son were going to be injured, or if the show
all of a sudden weren’t about the music, you
can’t put a price on that.”

Greene had previously said it would cost
$1 million to move the Grammys from
L.A. to Miami. That cost was being offset
by the South Florida Host Committee,
which had already raised more than
$500,000 for the awards.

Many think the event could have gone off

without a hitch in Miami. “This community
has hosted popes, kings, queens, the Summit
of the Americas, Super Bowls, World Series,
and other events bigger than the Latin Gram-
mys,” committee member Fred Balsera says.
“Leaving Miami because of potential demon-
strations is a lame and hurtful excuse.”

Indeed, the possibility of protests had been
contemplated months before, when Miami
was chosen as the host city. “We had foreseen
that [protests] would be a possibility—not a
certainty, but a possibility,” Ferndndez says.
“And we were prepared for that.”

But two weeks ago, when protesters asked
to be placed closer to the venue, LARAS
began to look for alternative sites, sources
say, and was ready to pick up and go. The first
option was the National Car Rental Center
in Broward County, 40 minutes north of
Miami. When sheriff’s deputies said they
couldn’t guarantee security there either, L.A.
became the destination.

LARAS says the show will go on. Con-
firmed performers include Alejandro Sanz,
Luis Miguel, and Thalia, as well as a not-yet-
announced father-and-son duet by Vicente
and Alejandro Ferndndez and a performance
from seven-time nominee Juanes.

“The lineup is not expected to change,
although I think we’ll have higher-profile pre-
senters because we're in Los Angeles,” Greene
says. “We probably won’t have an all-star trib-
ute to the music of Miami.”

Aside from the costs to LARAS, the South-
ern Florida economy forfeits an estimated
$35 million in revenue from a variety of
sources, not to mention the media attention
and ancillary events. Many of these events
will be transferred to L.A., but others, logis-
tically, can’t make it in time.

Universal Settles Into New Rhythm With Lopez

BY LEILA COBO

MIAMI—Little more than a month after Jesus
Lépez took over as chairman of Universal
Music Latin America/Iberian Peninsula, the
label finally seems to be settling into a new
rhythm. It follows myriad structural and per-
sonnel changes at all levels and in all regions.

“Our short-term goal was to organize our
team, and it is organized,” says Lopez, who
is credited with making Universal the mar-
ket leader in Spain and Portugal. “We’re pre-
pared to face the Christmas campaign with
big possibilities of success. Our medium-
term goal is to create a new work philosophy
that will be defined during managing direc-
tors’ meetings that we’ll be holding at the end
of August. And our long-term goal is to be
the clear No. 1 label in the region.”

Since taking over Manolo Diaz’s post July
1, Lopez has made sweeping changes in
executive personnel throughout the region.
The most recent is the appointment of John
Echevarria (Billboard Bulletin, Aug. 22) as
president of Universal Music Latino.
Echevarria, who was most recently Sony
Music International’s VP of music publish-
ing for Latin America, takes over the post
vacated by Carlos Sanchez after his appoint-
ment as managing director of Universal
Music Argentina. There, the veteran Sanchez
is attempting to turn the company around
in the midst of a dire economic crisis that
has resulted in massive layoffs.

In other areas, Walter Kolm, former man-
aging director of Mercury in Spain, was
appointed managing director of Universal
Music Chile. Kolm and Sanchez now report to

Marcelo Castello Branco, president of Uni-
versal Music Brazil and Southern Cone. And
Manuel Pefia, managing director of Univer-
sal Music Spain, is now managing director of
Universal in Central America.

The biggest changes to date have been in
Mexico, which Lopez considers a priority as a
market and as a generator of new talent. A
totally restructured company now includes a
new managing director—Gonzalo Gutiér-
rez—and four separate A&R divisions, all
reporting to longtime Universal Music Mexi-
co president Marco Bissi. Within the new A&R
divisions, Manuel Calderén is handling such
established artists as Mijares and Emmanuel,
José Antonio Silva takes over regional Mexi-
can, and Marcelo Lara is in charge of pop and
youth-oriented product. A search is on for an
A&R director in charge of alternative and rock
to succeed Humberto Calderén, who is now
marketing director for Mercury. Universal
Music Mexico has also launched Asterisco, a

label dedicated to dance and electronic music.

In the U.S., Echevarria will head a team that
will be split into three separate areas: West and
East Coasts and regional Mexican. New VP of
national marketing Ricky Correoso will super-
vise rock, pop, and tropical, while a soon-to-
be appointed VP of regional Mexican music
will report directly to Echevarria.

Lépez also plans to work closely with
Surco—the alternative label owned by Gus-
tavo Santaolalla and Anibal Kerpel—in finding
artists in the U.S., Puerto Rico, and Colombia.
Another area of concern is the exploitation of
catalog, a factor Lépez says was fundamental
in changing Universal around in Spain.

“What I'm most concerned with is maxi-
mizing our efforts within the region to
become more efficient and use our resources
to the fullest,” Lopez says. “We’re a company
that can have many crossovers given our
structure, and that includes crossovers with
Spain and Portugal, as well. For example, one
of our objectives is to have better coordina-
tion between Portugal and Brazil.”

As for crossovers into the English-
speaking market, Lopez plans to rely on the
expertise of sister labels MCA (currently
working on Luis Fonsi’s English-language
debut) and Universal Records (Paulina
Rubio), although naturally collaborating for
the Latin marketplace.

“l want to create a solid structure,”
Lépez says. “If you don’t have that struc-
ture, you can’t support the flow of prod-
uct. Multinationals tend to be companies
with a lot of muscle. But many times, that
muscle turns to fat.”
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IT'S TRUE, MAN, DEWEY WINS: The 12-3 rise of Janet Jackson’s
“Someone to Call My Lover” (Virgin) on The Billboard Hot 100 is
good news for the artist, who collects her 28th top 10 hit. But it’s bet-
ter news for songwriter Dewey Bunnell, who has his first top 10 hit
since America’s “Tin Man” peaked at No. 4 some 27 years ago.
“Someone,” which samples America’s 1972 No. 8 “Ventura High-
way,” is the second-highest-ranked song of Bunnell’s career—run-
ner-up to the tune that brought America to America’s attention ear-
lier in 1972, “A Horse With No Name.” Bunnell was the sole writer
on that song, which spent three weeks at No. 1. As an artist, Bun-
nell was last in the top 10 in summer 1982, when “You Can Do
Magic” went to No. 8. But that song wasn’t composed by any of
America’s members; Russ Ballard penned the act’s final top hit.
As for Janet, with “Someone,” she surpasses the number of top 10
singles amassed by her brother Michael Jackson. The former lead
singer of Jackson 5 has 27 top 10 hits just counting his solo career
away from his siblings. (He'll have a chance to catch up with his sis-
ter with the release of the first single from his forthcoming album.)
Janet is also ahead of Michael when you count consecutive top
10 hits. Janet has 18 in a row, from “Miss You Much” to “I Get Lone-
ly,” while Michael has 17, from “Don’t Stop 'Til You Get Enough” to
“Dirty Diana” (not counting some Motown singles that were released
long after Michael signed with Epic). If you don’t include songs on
which Janet was a featured guest, she has 20 consecutive top 10s. If

you apply that same rule to Michael, he would have 16.

Put another way, since “What Have You Done for Me Lately”
in 1986, all but one of Janet’s singles on which she was the main
artist (thus dismissing guest appearances with Shaggy and
BlackStreet) has made the top 10. The lone exception is 1997’s
No. 14 “The Pleasure Principle.”

BIG ‘BROTHER’: Notching its 18th week atop Top Country Albums,
O Brother, Where Art Thou? (Mercury) has now been No. 1 twice as
long as the second-longest-running No. 1 soundtrack in the histo-
ry of this chart. Hope Floats floats behind with nine weeks on top.
Alison Krauss, who sings the ethereal “Down to the River to Pray”
on O Brother, is represented by two albums in the top three, as her
own New Favorite, recorded with Union Station, enters at No. 3.

BIG REDS: A cultural icon created in 1939 continues to inspire pop
songs in 2001. Five for Fighting makes its Hot 100 debut at No. 69
with “Superman (It's Not Easy)” (Aware/Columbia). It was only five
months ago that 3 Doors Down was on the chart with Superman’s
Achilles’ heel, “Kryptonite.” The debut of the Smallville series on
the WRB in the fall could inspire a new rash of Clark Kent and/or
Superboy hits, but it’s time someone wrote a song about Lana Lang.

More Fred Bronson each week at www.billboard.com.
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First Half Of 2001 Proves Disappointing For Industry

BY BRIAN GARRITY
NEW YORK—Despite recent strong
sales from the likes of 'N Sync and the
latest installment of the Now compila-
tion series, 2001 has been a disap-
pointment for the record industry.
New figures from the Recording
Industry Assn. of America (RIAA)
indicate that music companies ship-
ped less product to retail outlets dur-
ing the first six months of 2001 than
they did in the first half of last year,
resulting in a decline in the dollar
value of industry unit shipments.
The value of music shipments in the
U.S. during the first half of 2001 fell
4.4% from the same period last year,
from $6.2 billion to $5.9 billion. That
decline is pegged to a slip in the num-
ber of units shipped to retail, which fell
9.4%, from 488.7 million to 442.7 mil-
lion during the same time frame.
Pacing the falloff is the deteriorat-
ing cassette format. The number of
cassette units shipped to retail fell
42.9%, from 38.6 million to 22 million.
Correspondingly, the value of those
shipments also declined, falling 41.9%
from $303.2 million to $176 million.
Shipments of singles also continue
to decline. Singles shipped in the U.S.
in the CD, cassette, and vinyl configu-
rations combined totaled 14 million
units, a dollar value of $70 million. A
year ago, 22.7 million singles units
were shipped—a value of $93.4 mil-

r

' InThe News

I ® Music TV network CMT will
launch a new feed serving the
Pacific and Mountain regions, as
well as Alaska and Hawaii. The new
Western feed launches Sept. 10.

¢ Pioneering concert promoter
Jack Boyle, who sold his Cellar
Door Companies to SFX Enter-
tainment—now Clear Channel
Entertainment (CCE)—in 1998
for $106 million to become CCE’s
music division chairman, will cur-
tail his activities in CCE’s Wash-
ington, D.C., offices and become
chairman emeritus. Stopping
short of saying he is semi-retiring,
Boyle tells Billboard: “T'll still be
available if they need me, but I'm
going to get totally out of the day-
to-day. I'm not mad at anybody,
but I'm 67, and there are other
things [ want to do. I walked out
on my own, in my own time, and
not many people can say that.”

* Def Jam founder Russell Sim-
mons has been appointed to the
board of directors of Brilliant Dig-
ital Entertainment, a 3-D tech-
nology development company in
which he has also become a share-
holder. Brilliant Digital creates
interactive, animated music videos
for the Web.

lion. That represents a decline of
38.3% on a unit basis and a 24.9%
drop on a dollar basis.

The RIAA expressed the greatest
concern for declining shipments of
full-length albums among all con-
figurations. Total units were off
8.4% from the first half of last year,
falling from 459.6 million to 420
million. Dollar value fell 4.7%, from
$5.9 billion to $5.7 billion.

The biggest segment of the full-
album business, the CD, was also
down. Units were down 5.3%, from
420 million to 397.9 million; the
value of CD albums shipped fell 2.7%,
from $5.6 billion to $5.5 billion.

The RIAA blames recordable CDs
(CD-Rs) in part for the declines, cit-
ing a survey of online music enthu-
siasts showing that nearly 1 in 2 had
downloaded music in the previous
month, and nearly 70% had burned

As sales of singles and
albums declined, DVD
music videos provided
the best news during
the first half of 2001,
doubling last year’s
figures by moving
3 million units.

the music they downloaded.

“Many in the music community
are concerned about the continued
use of CD-Rs, and we believe this
issue deserves further analysis,”
RIAA president/CEO Hilary Rosen
said in a statement.

In New CMT Post, Philips
Faces Uncharted Territory

BY PHYLLIS STARK
NASHVILLE—Brian Philips says one
of his primary goals as the new sen-
ior VP/GM of CMT will be “to flesh
out the identity, the culture, and the
values of the channel.”

Philips, currently the director of
FM programming for Susquehan-
na Broadcasting’s Dallas and
Atlanta radio stations, will join
CMT Sept. 10. After consulting for
the network for several months,
Philips succeeds Paul Hastaba, who
exits after six years at the network’s
helm in Nashville.

Philips will oversee
programming, pro-
duction, talent rela-
tions, marketing, and
promotions for CMT,
which became part of
MTV Networks last
year. Based in Nash-
ville, Philips reports to
John Sykes, president
of CMT and VH1 in
New York City.

Philips says he’ll be
“tremendously” in-
volved in the pro-
gramming at CMT. “As
a programming per-
son, that’s my natural inclination.
[It's] everything else that goes with
the job that I'll learn.”

Sykes says, “Running a radio sta-
tion requires many of the same skills
as running a cable network. CMT is
a focused niche brand that is not
only out to get ratings but to build
an image. Great program directors
are great branders, and I think Brian
is one of them.

“It was also the right time in the
evolution of CMT to bring in a heavy-
weight programmer like Brian. We
are weeks away from passing the 50

million-subscriber mark. We feel that
CMT is poised to truly see incredible
growth. We really see it as the next
great brand opportunity for MTV Net-
works, much the same way as VH1
was seven years ago.”

Philips agrees that CMT “has this
huge, latent power to change the
direction of the music and to expose
exciting new things. We’ll try a lot
of different ideas. We’ll succeed with
some, fail with some. It’s a great
environment to work in, because it’s
uncharted territory. There hasn’t
been a lot of longform programming
created for country
music fans.”

Philips’ duties at
Susquehanna includ-
ed overseeing pro-
gramming for coun-
try KPLX (the Wolf)
Dallas, modern rock
WNNX (99X) Atlanta,
and top 40 WWWQ
(Q100) Atlanta. He
will continue consult-
ing for those stations.

Hard as it was to
leave radio after 18
years, Philips says, “I
realized that there
probably wasn’t going to come
another opportunity in my life
where somebody was going to say,
‘Go run a Viacom network.”” He
describes his new gig as “a big PD
job, with pictures.”

Philips was last year’s winner of
the Billboard/Airplay Monitor Radio
Award as major-market PD of the
year in the country category. In an
unprecedented move, he also won
in the category of modern-rock
radio consultant/group PD of the
year. He is nominated in both cate-
gories again this year.

Rosen said she was confident that
year-end numbers would be strong,
pointing to high hopes for second-
half releases from the likes of Mary
J. Blige, Andrea Bocelli, Brandy, Goo
Goo Dolls, Macy Gray, Enrique Igle-
sias, Jewel, Natalie Merchant, and
Alanis Morissette.

Among the bright spots in the first-
half figures was the value of LPs, which
rose amid what the RIAA termed a
“modest” increase in popularity. Units
rose 7.4% to 1 million, while dollar
value was up 3.3% to $12.9 million.

The biggest growth came from
DVD music-video shipments. They
were up 99.2% to $70.1 million on
shipments of 3 million units. In the
first half of last year, 1.4 million units
were shipped at a value of $35.2 mil-
lion. The RIAA said the growth is “fur-
ther confirmation that the disc is the
preferred format” for music videos.

Also during the first half of 2001,
the CD increased its dominance as
the prevalent music format. CD
shipments represented close to 90%
of all units shipped, up from 86% in
the first half of last year.

Rosen said, “Consumer loyalty to
the physical product still dominates,
and we are committed to providing
the quality product listeners desire.”
But she added that the majors are
also working to accommodate con-
sumer interest in new formats—
specifically digital.

“Our companies recognize the
fact that more consumers are look-
ing to get music online and are
experimenting with a number of
approaches, including legitimate
subscription services,” Rosen said.
“We are committed to delivering the
music consumers love when they
want it and how they want it.”

Market Watch

A Weekly National Music Sales Report

484,584,000
448,058,000
36,526,000

397,368,000
49,634,000
1,056,000

14,122,000
14,279,000
©1.1%

13,597,000
13,746,000
<>1.1%

525,000
533,000
<>1.5%

'OVERALL UNIT SALES

)ATE SALE

U XL 43 1 1
o =S ERREE D W A RN eSS S

464,040,000
440,350,000 (=1.7%)
23,630,000 (<=35.1%)

M FORMAT

(<=4.2%)

407,955,000
31,523,000
872,000

(\3’27%)
(<36.5%)
(=17.4%)

14,114,000

<0.1%

13,041,000
<4.3%

1,073,000
<51.1%

ROUNDED FIGURES

SALES E

21,044,000 21,748,000 (3.3%)
54,864,000 56,649,000 (3.3%)
63,025,000 61,505,000 (=2.4%)
26,228,000 25,710,000 (<2.0%)
74,537,000 78,349,000 (=5.1%)
59,270,000 60,062,000 (1.3%)
28,485,000 30,274,000 (=6.3%)
69,916,000 73,657,000 (=5.4%)

FOR WEEK ENDING 81901

Compiled from a national sample of retail store and rack sales reports collected, comgpiled, and prowided by

10

www.billboard.com

BILLBOARD SEPTEMBER 1, 2001



Thanks
8 million* ways!

congratulates
Destiny's Child
and Music World Entertainment
on their FOX special "This Is Destiny's Child"
produced at RODEOHOUSTON™in the Reliant Astrodome.

* Destiny's Child was one of 28 entertainers who helped make the
2001 Houston Livestock Show and Rodeo™ a success and able to provide
38 million in scholarships and other educational support to Texas students in 2001!

"This Is Destiny's Child" Thursday, August 30, on m (8 PM ET/PT 7 PM CT)




Indie l.aun;h, EMI Signing

Dominate Gospel Event

BY LISA COLLINS
MINNEAPOLIS—The signing of a
rising gospel star to a major label
and the introduction of a new label
from one of the industry’s most re-
spected names eclipsed artist show-
cases to dominate the industry track
at the 34th annual Gospel Music
Workshop of America (GMWA) Con-
vention, held here Aug. 11-17.

The emphasis on industry news
is part of an effort on the part of the
convention’s Gospel Announcers
Guild to set a more substantive
agenda, solidifying the gathering’s
ranking as the most important
event in gospel.

GMWA vice

world. What better place to make a
statement or introduce an artist than
to the largest audience of gospel
announcers in the country?”

To that end, Verity and Tyscot Rec-
ords—in a joint statement—an-
nounced the signing of Deitrick
Haddon (Tyscot’s most popular
breakout artist) to a solo pact with
Verity in a deal similar to the one
that brought John P. Kee from
Tyscot to Verity eight years ago.

According to Tyscot VP Bryant
Scott, “There’s always been a
provision for Deitrick to do some-
thing on a solo level on a larger scale,
s0 his choir, the Voices of Unity, will
stay with Tyscot,

chairman Al “the
Bishop” Hobbs
says, “We want it
to be known that
if you're going to
do business in this
industry, you've
got to be here.”
The focus—

®

WORKSHOP of AMERICA

and he’ll contin-
ue to record with
them, while his
solo projects will
go through the
Verity system.”
The conven-
tion also served
as the site for the

Music

and highlights—

of past conventions had been artist
showcases. But while Yolanda Adams
thrilled an audience of more than
700 gospel announcers with a full
concert performance, such showcas-
es were noticeably down in number
this year, due in equal part to rising
costs and an industry in flux, as
reflected by the absence of such
labels as Word Records.

EMI Gospel marketing director
Shawn Tate, who used the event to
announce the label’s recent signing
of songwriter Smokie Norful, says,
“Regardless of what’s happening in
the industry, the GMWA is the
biggest gospel convention in the

official launch of
New Orleans-based Tehillah Music
Group. The label is owned by the 1
million-member-strong  Full
Gospel Baptist Church Fellowship,
consisting of churches in more
than 30 states and five countries.
Its first release—Elder Debra B.
Morton Presents Women of Excel-
lence Mass Choir—is slated for
release next month.

Debra B. Morton, who was on hand
to make the announcement, tells Bi/l-
board that the convention was the
smartest choice for the label’s com-
ing out. “We know that it is the gospel
announcers who help to make it hap-
pen for artists—both old and new.”

RECORD COMPANIES: Tommy
Boy Music promotes Steve
Knutson to head of alternative
A&R/marketing and Barry Ko-
ven to head of sales in New York
City. They were, respectively,
head of sales and in the sales
department,

Suzanne Perl is promoted to

national director of rock formats
for Universal Records in New
York City. She was New York
regional promotion director.

Lincoln Wheeler is named
director/product manager for Vir-
gin Records America in Beverly
Hills, Calif. He was senior chan-
nel manager for ArtistDirect.
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Concerts West Lands Spears Trek

Clear Channel Faces Competition For National Tours

BY RAY WADDELL
NASHVILLE—News that Concerts
West—the concert promotion arm of
Anschutz Entertainment Group
(AEG)—will produce the upcoming
Britney Spears tour demonstrates not
only that Concerts West isn’t about to
be gobbled up by Clear Channel Enter-
tainment (CCE) but also that it will
compete mightily for the right tours.

Earlier this summer, industry spec-
ulation regarding an impending Con-
certs West acquisition by CCE (then
SFX) was rampant (Billboard Bul-
letin, June 8). Talks apparently fell
through, and now Concerts West has
beaten out CCE in head-to-head com-
petition for the Spears tour, which
will play arenas this fall instead of
CCE sheds.

UNDISPUTED LEADER

CCE remains the undisputed con-
cert leader indoors and out, produc-
ing such arena tours as this year’s
Madonna, Backstreet Boys, and U2
outings. The company is also the
world’s largest owner/operator of out-
door amphitheaters and is promoting
some 20 outdoor tours in 2001.

Despite CCE’s dominance, Concerts
West’s Spears coup sends a message
that the industry leader now has a
deep-pocketed competitor, above and

beyond distant second House of Blues
Concerts (HOB). Talk that AEG is
making a bid to purchase HOB ap-
pears to be premature; a source at
HOB says a deal was not imminent.
Philip Anschutz, owner of the sports
and entertainment giant AEG, pur-
chased Los Angeles-based Concerts
West last year (with mega-manager
Irving Azoff on board as investor/con-
sultant) to focus on arena tours, as was
the intention of Concerts West co-
presidents John Meglen and Paul Gon-
gaware. The goal to compete for
national tours now has been accom-
plished. Meglen declined to comment.
The Spears deal marks the first
time Concerts West has outbid CCE
for a tour. Larry Rudolph, who co-
manages Spears with Johnny Wright,
says the artist’s options to tour with
either Concerts West or CCE were
both exceptional opportunities.
“Clear Channel is an incredible
company, and I'm sure we’ll be doing
more business with them,” Rudolph
says. “We went with Concerts West
because they're a strong touring com-
pany and because they have ancillary
properties, in that [parent AEG owns]
arenas and some 7,000 movie theaters
throughout the country.
“This decision was not made to
exclude Clear Channel,” he adds. “It

was made to include Concerts West.”
AEG’s theater properties, including
United Artists theaters, have increased
importance, given a motion-picture
project from Spears due in February,
Rudolph says. “{AEG] has the ability
to help us market our core products—
the album and tour—and our sec-
ondary properties—the movie—in
ways that tipped the scale for us.”

‘BRITNEY’S BEST INTERESTS’

David Zedeck, agent at Evolution
Talent for Spears (as well as such CCE-
promoted acts as Backstreet Boys and
'N Sync), declined to comment on
published reports that Spears would
earn a $13 million-$15 million guar-
antee for the tour, but he did acknowl-
edge that Concerts West received the
nod: “We just made the decision that
we felt was in Britney’s best interests.”

While production details and mar-
kets had not been finalized at press
time, the Spears tour is expected to
hit about 31 arenas beginning Oct.
29, tentatively in Miami, and contin-
uing through Dec. 17. A new Jive
album is due in early November, with
a single to hit in September. O-Town
will open on most dates; sponsors
include Pepsi and two other as-yet-
unannounced corporations. Last year,
Spears’ touring grossed $30 million.

Popkomm Talk Focuses On Turnaround

BY EMMANUEL LEGRAND

and GORDON MASSON

COLOGNE, Germany—At a time
when Germany'’s record industry is
enduring plummeting sales (see
story, page 45), delegates at this year’s
Popkomm trade show Aug. 16-18
spent much of their time discussing
initiatives to turn the market around.

Setting the mood of the event,
BMG Europe president Thomas
Stein noted that, although 260 mil-
lion units of recorded music were
sold in Germany last year, during the
same period 200 million blank CD-
Rs found buyers. The boom in CD-
Rs, plus the impact of illegal down-
loads, contributed to a loss in
industry revenue of 3.3 billion
deutsche marks ($1.55 billion).

“This is not a rosy picture,” said
Stein, who predicted that other coun-
tries—including the U.K., which last
year leapfrogged Germany to claim
its place as the No. 3 music market
in the world—"will not be immune
from these developments.”

Stein urged German politicians to
implement the new European Union
copyright legislation—a move backed
by Vivendi Universal chairman Jean-
Marie Messier, who also made a plea
to hardware manufacturers not to
repeat the mass-production of such
devices as CD-R writers.

“You cannot, on one hand, sell
tools to listen to creative products

and, on the other hand, build hard-
ware that steals intellectual proper-
ty,” Messier said. “Our business has
already been seriously damaged by
CD-R to the severe detriment of art-
ists, songwriters, and our compa-
nies. That should not start again
with Super Audio CD recorders or
DVD-Audio recorders. Respecting

MESSIER

and promoting creation is a prereq-
uisite. I hope we will be heard this
time by manufacturers.”

As one of the most affected coun-
tries, Germany is currently the big-
gest lab for copy-protection experi-
mentation. “Germany is the country
that is suffering the most, so it is
natural that we were the first to
look into the issue,” explains Warn-
er Music Germany president Bernd

Dopp. Warner has yet to release a
copy-protected CD in the German
market, but, Dopp says, the compa-
ny hopes to be releasing them by
the end of the year.

Universal Music Germany presi-
dent/CEO Tim Renner says the
most likely tracks to be illegally
copied are hit singles and dance
music. Like the other majors, Uni-
versal is in a testing period, with
only a few releases copy-protected
so far. Renner tells Billboard, “If it
works, we will jump.”

Label heads tell Billboard that a
decision about which technological
solution to adopt will not be made
merely at European level. Dopp
notes, “It is an important decision
that must also involve the artists,
and it would make no sense if only
German acts had their CDs copy-
protected—we need to include all
the artists.” Labels estimate that per
unit, such copy protection will add
about one-tenth of a euro (9 cents)
to manufacturing costs.

One of the few outspoken opti-
mists at the event was Messier, who
predicted that the music market
globally will begin to regenerate and
grow in 2002. “If you remember
that two-thirds of the population in
the world does not buy music today,
you can imagine that the opportu-
nities to sell more music to more
people may be limitless.”
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A Quixotic Venture: Squeeze’s Tilbrook Goes Solo

BY BRADLEY BAMBARGER

NEW YORK—On Glenn Tilbrook’s
sobo debut via his own Quixotic Rec-
ords, the former Squeeze frontman
sings about going it alone in today’s
marketplace: “I'm pushing out the
boat/Calling in every favor to keep it
afloat . . . I know it’s a changed world
... I'm running a small shop/In the
age of the global superstore.”

That song is titled “G.S.0.H. Essen-
tial”—after the headings in the per-
sonal ads that call for a “good sense of
humor”—with the idea that a light
heart is necessary in a world where
thinking-man’s pop is a challenge to
purvey and boutique labels have a
tough row to hoe.

The 44-year-old Tilbrook has envi-
ahle energy and enthusiasm for his
maiden solo voyage and his Quixotic
label venture, which he formed in "98
to issue Squeeze’s last album, Domi-
no. Yet measured expectations suit his
experience. Despite “spending nothing
to promote it,” Tilbrook says, Domino
was “the first Squeeze album since
Cool for Cats in ’79 to turn a profit.
knew then that, with hard work, small
could be possible, could be good.”

As far as competing in what some
perceive as a younger man’s game,
Tilbrook says, “I realized something
playing with people like Keith Richards
recently: Even though they’re infi-
nitely more successful than I am, they
are people just like me, who live to play
music at whatever age. And while I'd

love to be the musician of the moment
on everyone’s lips, being on just a few
people’s lips is pretty great. It was a
tremendous relief to realize that.”

Issued in May by Quixotic London
in the U.K. (via RMG), The Incomplete
Glenm Tilbrook arrives in stores Tues-
day (28) in the U.S., where the disc is
manufactured and marketed by the
Boulder, Colo.-based What Are
Records? and distributed by that
firm’s At-Source Distribution
arm, The album addresses such
touchy subjects as middle-aged
dignity both in love and onstage,
with the sort of subtle wit and
sublime melody that have en-
deared Tilbrook to Squeeze fans
since the British band’s bow in
the new-wave London of 1977.

Tilbrook was Squeeze’s music
director, serving as lead vocalist,
lead guitarist, and main com-
poser across the band’s various §
incarnations and 13 albumns. But
the outfit’s smart, sly lyrics—as
lauded as its irresistible tunes—
were the work of Tilbrook’s ace foil,
Chris Difford. The prospect of penning
lyrics to measure up spurred a bout of
writer’s block, which Tilbrook only
overcame after ameliorative co-writ-
ing with the likes of Ron Sexsmith and
Aimee Mann. That said, though, the
most well-wrought words on the new
set ended up being Tilbrook’s alone.
(His songs are published by EMI/Vir-
gin Music, ASCAP)

Squeeze came to an end when Dif-
ford, a family man, grew ever-more
reluctant to tour. “At a certain age,
gigging loses its luster for many musi-
cians,” Tilbrook says. “I'm the oppo-
site: I quite enjoy it, as long as it’s part
of writing songs and making records.
Making this solo record reminded me
of the first three Squeeze albums, be-

TILBROOK

fore we settled on a sound. The blank
canvas was frightening but exciting.”

An album highlight is the lead track
and first U.K. single, the buoyant,
touching soul-pop of “This Is Where
You Ain’t,” penned wholly by Tilbrook.
Key songs “One Dark Moment,” “Up
the Creek,” and “Interviewing Randy
Newman” were likewise solo cre-
ations. Of the collaborations, the sec-
ond U.K. single and first U.S. release,

“Parallel World” (written with Chris
Braide), has already become a favorite
in Tilbrook’s solo acoustic shows.

Produced with former Robyn
Hitchcock collaborator Andy Metcalfe,
The Incomplete Glenn Tilbrook show-
cases the charm of the singer’s ageless
choirboy tenor, as well as a sense of
sonic adventure. Guitar in hand, Til-
brook is crossing the globe this
year to play the new material
alongside such Squeeze classics
as “Tempted,” “Pulling Mussels
(From the Shell),” and “When
the Hangover Strikes.” The
evergreen quality of those songs
was emphasized at two sold-out
shows at New York’s Mercury
Lounge, where between num-
bers the good-natured Tilbrook
could barely get a word in over
the avalanche of requests.

In '97, with input from Dif-
ford and Tilbrook, A&M U.K.
remastered and reissued the
first six Squeeze albums and
released the thoughtful two-disc
anthology Excess Moderation. In the
U.S., Universal has since failed to max-
imize the band’s catalog, merely issu-
ing the single-disc compilation Pic-
cadilly Collection; on Sept. 18, the
company muddies the waters by re-
leasing Squeeze’s Greatest Hits.

Managed and booked for the U.K. by
Suzanne Hunt at Quixotic London,
Tilbrook is represented in the U.S. by
Soroka Music and the Agency Group

in New York. Following up spring UK.
and summer U.S. dates, Tilbrook tours
Australia in September, with further
U.K/U.S. dates planned for November.
While on his recent stateside trek, he
did a yeoman’s round of radio promo-
tion, performing live on the air for
shows from KBCC Boulder’s local Stu-
dio C to WXPN Philadelphia’s nation-
ally syndicated World Café (the latter of
which should air in weeks to come).
Visitors to glenntilbrook.com or
quixoticrecords.com are kept well-in-
formed about Tilkrook’s activities, and
North Americans can buy his new disc
direct from war.com. According to GM
Ted Guggenheim, W.A.R.? plans an
array of Internet-related promotions,
including tie-ins with radio station
Web sites and a program for e-mailing
fans who download Squeeze tracks
from Napster anc other sites.
Returning to the impetus of
“G.S.0.H. Essential,” The Incomplete
Glenn Tilbrook coes face its hurdles.
“These artists—the Tilbrooks, Elvis
Costellos, Nick Lowes—are between a
rock and a hard place,” says Allen Lar-
man, head buyer at the Rhino Records
shop in Los Angeles. “They don't fit
into any one media format—are they
adult-oriented, alternative, what? But
having created durable bodies of work,
they’ve made a real name for them-
selves with hardcore music fans. And
those are our staple customers. The
word will gradually get out on Glenn’s
record, because it’s a good one.”

Spanish Lessons Pay Off For BMG’s Alexandre Pires

BY LEILA COBO

MIAMI—While most Latin artists are
busy brushing up on their English in
preparatien for crossing over from
Spanish, these days Alexandre Pires
spends his time with a Spanish tutor.

“It’s not easy,” acknowledges the
soft-spoken Pires, speaking in Spanish
from his office in Brazil. “It’s been les-
sons. lessons, lessons, because [before]
I learned Spanish on my own. Now, it’s
been a question of recording 40 min-
utes of music in a foreign language.”

Those 40 minutes constitute Alex-
andre Pires, the artist’s first full-length
Spanish album-—and a disc that label
BMG U.S. Latin hopes will make Pires
the first Brazilian artist to gain full
acceptance in the Spanish-language
market since Roberto Carlos. The al-
bum is due Sept. 11 in the U.S., Spain,
and other Latin territories.

That lofty goal doesn’t seem so far-
fetched. Pires has already successfully
tested the waters with Spanish tracks.
Last year, he won awards at Spain’s
Premios Amigo and Premios Ondas,

and the duet “Santo Santo,” recorded
in 1999 with Gloria Estefan, was nom-
inated for a Latin Grammy Award.
Most telling, Pires doesn’t need to
be a Spanish-language star. Not yet 24
years old, he has reportedly sold some
11 million discs with his band So Pra
Contrariar. He tours most of the year,
and Carlos himself has publicly named
him his successor. A Spanish album,
at this point, would appear to be a side
project in an already fertile career—
except that Pires says he plans it as the
beginning of a new, parallel route.
“This will work because he’s already
sold over 800,000 units in the Latin
region,” says Jorge Lopez Doriga, BMG
VP of marketing for the Latin region.
“He has great awareness, and this al-
bum is full of hits—Latin hits. We
believe he’s the next big [Latin] artist.”
In the U.S., where Pires is less well-
known, Doriga hopes to create initial
awareness with the first single, “Usted
Se Me Robd la Vida,” which has already
hit Latin radio and is the theme tune
for different five soap operas through-

out Latin America. In Brazil, the sin-
gle has propelled the Portuguese ver-
sion of the album, issued last month,
to sales of more than 200,000 copies,
the label reports.

“I have so much faith in that track,”

says German Estrada, PD for Miami-
based Romance 106.7 FM. “From the
moment I first played it, people were
calling to ask who the singer was.”
Beyond the single, Pires’ album
strikes an almost ideal balance of voice

and repertoire, in the grand tradition
of such classic balladeers as Carlos,
Manuel Alejandro, and José José.
“This might be the best album I've
made in my 18 years in the business,”
insists Adrian Posse, BMG U.S. Latin
A&R director. “Alexandre is a multi-
instrumentalist, a dancer, a composer,
a great-looking guy. And he brings a
different voice—he brings a feeling
you detect in the first four bars.”
Pires also brings a Brazilian sensi-
bility that’s considered irresistible by
many elsewhere. But in recent years,
few Brazilian acts have achieved com-
mercial success on a grand scale,
either in English or Spanish. Part of
the problem is the Brazilian market is
so large and self-sufficient that acts
lose revenue if they sacrifice domestic
touring for international promotion.
“I know I'm not as important abroad
as [ am in Brazil,” Pires says. “But my
priority now is international.” He is
aided by a disc that, far from being a
translation of a Portuguese production
(the Portuguese set is actually a trans-

lation of the Spanish), was conceived
specifically for the Latin market.

To accomplish this, Posse enlisted
songwriter Estéfano, who spent a
month in Brazi! with Pires, tailoring
songs for the artist. “I've heard my
songs placed up there by an amazing
interpreter,” Estéfano says, adding that
Pires has “a very sweet but strong
voice, a soulful voice.” Ranked as the
No. 1 Latin songwriter by Billboard for
2001’s first six months, thanks to hits
written for the 'ikes of Paulina Rubio
and Chayanne, Estéfano wrote most of
the tracks on Alexandre Pires. The
album was produced by Julio Reyes,
Rey Neiro, Donato Poveda, and Raul
del Sol for Estétano Productions.

On his end, Doriga expects to sell
more than 2 million copies of Alexan-
dre Pires worldwide: “He's already the
sex symbol of Brazil—we're targeting
women and a younger audience. And
we’ve done a dance remix and a pop
remix of ‘Usted,” to cover the whole
spectrum. We’re positioning [Pires| as
someone who crosses all frontiers.”
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Emergmg From The Mlddle of ‘Iowa

Roadrunner Act Slipknot’s Success Story Isn’t Just Masks And Numerals

BY WES ORSHOSKI

NEW YORK—"They take their music
very seriously,” a Roadrunner Records
publicist says of the label’s platinum
shock-thrashers Slipknot. For most
bands, this much is implied. But most
bands aren’t like Slipknot.

In fact, most groups have nothing
in common with the hardcore nonet,
which, in the three years since emerg-
ing from the very definition of the
middle of nowhere—Des Moines,
lowa—has gone on to establish itself
as the reigning act of shock rock.

What’s helped win Slipknot that
title (which it is sure to retain after the
highly anticipated Aug. 28 release of
its second Roadrunner album, fowa)
more than anything else, and what
distinguishes it from just about every
other act, is that each member of the
band wears a mask. We’re not talking
sparkly Mexican wrestling masks or
rubbery Dick Nixon mugs. The Slip-
knot get-ups range from the psychot-
ic clown to the bloody mime.

What’s more, when the band mem-
bers—some of whom have exchanged
their names for numerals—take the
stage in these masks (and matching,
sometimes faux-blood-stained jump-
suits), they deliver the stuff of mod-
ern-day metal legend: relentlessly full-
throttle aggression, chaotic and
frightening enough to generate as
many nightmares as Gene Simmons’
blood-spewing antics did in the *70s.

With Slipknot making Halloween
an everyday event, it’s understand-
able that the group’s publicist feels
compelled to stress that the band

also puts care and effort into its
songwriting as well. (Their songs are
published by EMI April Music/Music
That Music, ASCAP. Slipknot is man-
aged by L.A.-based Steve Richards at
No Name Management and booked
by Dave Kirby at the Agency Group
in Los Angeles.)

SLIPKNOT

Snicker though you may, com-
mercially, Slipknot is na joke: It has
sold more than 1 million copies of
1999's Slipknot, its first Roadrunner
set and second overall. And if the
group’s online presence is any indi-
cator, lowa is sure to be an even big-
ger success. To help stir excitement
for lowa, Roadrunner recently post-
ed an MP3 of new track “Heretic
Song” on its Web site for free down-
loading. Label president Jonas
Nachsin says that in the first second
after its posting, about 1,000 users
began downloading the song. He
adds that the track has been down-
loaded about 175,000 times since.

Slipknot’s reputation began grow-
ing in 1999, when the then-mostly
unknown act joined that year’s Ozzfest.
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Playing to metalheads across the U.S.
—from the fest’s second stage—
helped Slipknot reach platinum status.

This summer, Slipknot again set
up its forthcoming album with a slot
on the just-wrapped Ozzfest, this
time playing the main stage with
Black Sabbath and Marilyn Manson,
among others. The band will hit the
road again Sept. 14, when it begins
the Pledge of Allegiance arena tour
with Rammstein and System of a
Down. This time around, the band’s
fans—which the group refers to as
its “maggots”—are in for a more in-
teractive, less restrictive experience,
promises its founder, Shawn Cra-
han, aka the Clown, aka No. 6.

“We're not fucking around,” he says.
“When we came out, we told people it
was going to be world domination.”

Crahan, 31, says that fowa—
which will be packaged in a foil book-
let with a 12-panel vellum foldout—
features the band at its “most
brutal.” Slipknot, he says, is like
“being a little kid, totally full of anx-
iety. It’s someone who will chew off
an ear to get the chance to allow the
world to hear it. Well, we still have
that {with fowa], but instead of the
ear, now it’s the whole body.”

LEAD TRACK LEAKED

Nachsin says Roadrunner was
forced to service “Left Behind” to
metal and active and modern rock
formats earlier this month, after sev-
eral stations leaked the track. The
label has also partnered with MTV for
an MTV 360 promotion that will see
the album promoted across MTV and
MTV2, as well as on mtv.com.

Natalie Waleik, senior buyer for
Newbury Comics’ 22 stores, says the
band’s local Ozzfest stop is already
making an impact at the Boston-area
chain, with Slipknot sales picking up.

lowa “will certainly be bigger out of
the box,” she says. “|Slipknot] took a
few months to take off and is still sell-
ing well two years later. This time,
they have radio [support], which they
probably don’t even need.”

Despite the masks, the Satanic
images that float through the band’s
work, and such song titles as “Peo-
ple=Shit,” Crahan says, there’s an
uplifting aspect to Slipknot—an
esteem-boosting message of em-
powerment—that is often missed.

“We are here to wake you up and
kill the part of the brain that tells you
that you can’t,” Crahan says. “It’s not
about me. It’s about what I'm doing
for kids. When I walk out onstage,
there’s 15,000 kids that, to me, rep-
resent potential. And I’'m here to tell
you, to tell them, that no matter
what they tell you, no matter what
they say, you can be from nowhere
and you can break out and become
anything you want. Because the bot-
tom line is [that] this is your life-
time. This is your time, here, now,
on this planet.”

by Melinda Newman

AYEROFF RETURNS: Fifteen years
after leaving Warner Bros. Records,
Jeff Ayeroff returns to the label as cre-
ative director. In the interim, of
course, Ayeroff was co-chairman of
Virgin Records America and co-
founder of the Work Group with his
former partner Jordan Harris. Most
recently he ran the U.S. marketing
campaign for the Beatles’ 7 album.
Ayeroff will also serve as creative
consultant to Warner Music Group.
His duties will include representing
Warner in certain initiatives with
parent company AOL Time Warner.

HAPPY TOGETHER: Backstreet Boy
Brian Littrell and his actress wife,
Leighanne Littrell, have launched
Brileigh Productions. The first

-

LEIGHANNE AND BRIAN LITTRELL

release from the production compa-
ny will be the Navarre-distributed
Oct. 23 soundtrack to Olive Juice,
which arrives on video Oct. 9.

Leighanne, who appears in Olive
Juice, will serve as the president of
Brileigh Productions, which is whol-
ly owned by the Littrells. Non-equity
participants in the label are Brett
Donowho and Greg Weiss of Insight
Entertainment Group.

The pair deliberately decided to
start small because, Leighanne says,
“a lot of times with a larger label,
you're not going to get control.”
She adds that Brileigh is negotiat-
ing to sign Brett Laurence, who ap-
pears on the soundtrack.

Brian also remains a partner in
the Interscope-distributed label run
by Backstreet Boys and its manage-
ment company the Firm. Following
a seven-week break from touring to
allow Backstreet Boy A.J. McLean to
receive treatment for alcoholism
and depression, Brian returned to
the road with the group Aug. 24.

After the tour ends in October,
Brian isn’t sure what’s next, he says.
“There are contracts to go to the Far
East. If that will happen, we don’t
know. We’re living day to day, and we
want to take care of what we do and
what we care about, and that’s A.J.”

Denying any rumors of a breakup,
Brian says, “We definitely have more
albums to do.”

JUST WATCH: We will be shocked if
Metropolitan Entertainment Group
(MEG) isn't purchased by SFX/Clear
Channel Entertainment (CCE) in the
coming months, despite protestations
by MEG’s new chairman that such a
sale is not a given.

To recap, John Scher, who founded
the New York/New Jersey-based MEG
30 years ago, was ousted from his post
Aug. 15 and replaced by Scott Mackin,
CEO of Covanta Energy. Covanta now
owns close to 80% of MEG following
its purchase of most of Scher’s 40%
share of the company (Billboard, Aug.
25). Scher will now head its record
label, Hybrid Recordings.

Covanta (formerly Ogden) had
MEG on the block for more than a
year. Several suitors—some in the
concert industry, some not—sniffed
around MEG, but no deal was struck
to buy out Covanta.

Scher says, “It’s no mystery that
Covanta made a decision in 1999 {to
divest its entertainment properties]
and, candidly, our management team
wasn't able to find a buyer everyone
was happy with.”

The one company Scher was
adamant about not selling to was
CCE, with whom he had battled over
Northeast territories. This move now
clears the way for CCE to move in.
It’s possible that with Scher no
longer having right of first refusal.
House of Blues (a previous potential
buyer) or another company will step
back in, but we doubt it.

Our fear is that once MEG tumbles,
the few remaining indie promoters
will not be able to stand up against
consolidation. As it is now, CCE has
snapped up most of the top-tier
regional promoters. Among the few
holdouts are Chicago-based Jam; New
Orleans-based Beaver Productions;
West Palm Beach, Fla.-based Fantas-
ma; Dallas-based 462; Portland, Ore.-
based Double Tee; Washington, D.C.-
based .M.P; and Denver-based NIPP,
which is suing CCE.

Scher, even though he had Covanta
as a partner and before that PolyGram,
was emblematic of the indie promoter
—the David standing up to Goliath.

IN BRIEF: Former Hollywood Records
senior VP/GM Mark DiDia will start in
his new role as senior VP at Capitol
Records by the end of August . . .
Artemis Records has signed Russell
Crowe’s band, 30 Odd Foot of Grunts,
and will release the group’s Bastard
Life or Clarity in the U.S. on Sept. 18
.. Danzig has inked with Survival
Management for representation and is
negotiating a new label deal.

Additional reporting by Ray Waddell.
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Veteran Nick Lowe Acts His ge On Yep Roc Records’‘The Convincer’

BY CHRIS MORRIS

LOS ANGELES—Nick Lowe’s new
album, The Conwincer, due Sept. 11 on
Chapel Hill, N.C.-based Yep Roc
Records, is very much a continuation
of prior associations and aesthetic
directions for the English musician.

Although Upstart Records—the
Rounder-distributed label that issued
Lowe’s two most recent albums—no
longer exists, Yep Roc (and its parent
distributor, Redeye Distribution) is co-
owned by Glenn Dicker, who formerly
was a partner in Upstart. (The other
partner, Jake Guralnick, now handles
U.S. management chores for Two Jakes
Management, whose Jake Riviera has
long directed Lowe’s career.)

Lowe says, “I had a very nice associ-
ation with those people at Upstart, and
Glenn Dicker, who used to be involved
with Upstart, runs Yep Roc. I couldn’t
see a little detail like their record com-
pany going bust interfering with my
desire to work with them again.”

Of Lowe’s arrival at the label, Dick-
er says, “We're thrilled. This is a huge
thing for us. It’s something we’ve been
trying to build for a while—trying to
be able to get into a position where we
could do his next record. That’s been
apersonal goal, in some ways. The tim-
ing worked out great, with the way the
label developed, the way distribution
developed, and the way the timing for
his release came out.”

The Convincer continues in the
darker, more contemplative style of its
acclaimed Upstart predecessors, The
Impossible Bird (1994) and Dig My
Mood (1998). “Homewrecker,” “Late-
ly I've Let Things Slide,” and “I'm a
Mess” (published by Plangent Visions
Music Ltd.) are superlative examples
of Lowe’s mature approach, which is
sometimes in pronounced contrast to
the tartly funny pop mode in which he
worked during the '70s and '80s.

“I've been looking for a long time
for a way to record myself and for a
style that would suit the fact that I'm
getting older,” Lowe says. “I had a brief
career as a pop star in the late '70s and
thoroughly enjoyed it, but as you
know, most people have only a little
time at that, and then it’s over. Unless
you’re Cher or Elton John or someone
like that, you either become a terrible
parody of yourself and try and carry on
doing the music you were doing as a
kid, or you find some other way.”

KEEPING THINGS COVERED

Lowe turns in two typically well-
selected covers—of American singer
Johnny Rivers’ “Poor Side of Town”
and the Jamaican reggae group Byron
Lee & the Dragonaires’ “Only a Fool
Breaks His Own Heart.”

“I will always put covers on my
record, even if [ were really, really pro-
lific,” Lowe explains. “If you put a cou-
ple of covers on your record, it shows
that you’re not obsessed, even if you
are. My heart rather sinks when I look
at a CD sleeve and see that an artist has
written everything on it. I say, ‘Well,
why don’t you get out more?’”

Dicker says that Lowe will be in
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the U.S. in late September and early
October for a media tour that will
include appearances on the nation-
ally aired radio shows Fresh Air and
Mountain Stage.

Lowe, who is booked in the U.S. by
Marsha Vlasic of MVO in New York
City, will embark on a formal U.S. tour
sometime after the completion of his
U.K. jaunt, which starts Oct. 11.

In addition to working with both
major chains and indies stores, Dick-
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er says, the label has devised an inno-
vative plan with Borders Books &
Music. “The idea was to have some
sort of value-added scenario—we
came up with a bonus disc. They’ll be
doing their optimum placement for
it in the fall.”

The three-song disc, which will be
packaged in stickered copies of the
album at Borders outlets, will include
the original song “Different Kind of
Blue” and covers of the ska tune “The

Conference Table” and the old
Shirelles hit “Mama Said.”

Yep Roc is hiring indie promoter
Harry Levy to work The Convincer at
triple-A outlets and Paul Crowley to
promote the set al AC stations.

Allen Larman, buyer at Rhino Rec-
ords’ L.A. store, sees great potential for
The Convincer. “It’s got good songs,
and it’s very soulful. There’s a maturi-
ty to the way he sings and plays. Nick
Lowe doesn’t make bad records.”

Deeper. Broader. Bigger. Better.
From complete chart stats to full
artist facts, no one delivers the
details on the Billboard charted hits
like we do. Single by single. Album
by album. Year by year. Chart by
chart. Book after book, packed with
all you need to know about every
charted recording.

Get on top of it all at
800-827-9810 (U.S.) or
262-251-5408 (Canada/Foreign) or
www.recordresearch.com.
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Merc:y V Creates An eat ytic orld VZ 'S ‘ll Is Dream’

BY TODD MARTENS

LOS ANGELES—Mercury Rev lead
singer Jonathan Donahue is perfect-
ly willing to accept that “monsters
want souls” and “vampires want
blood,” as he sings on new single
“Nite and Fog.” These mythic images,
not conventional reality, shape the
reclusive band’s world, explored in all
its fantastic lushness on the band’s
latest V2 offering, All Is Dream.

“It's not a rejection of reality but
an acceptance of an alternate reality
that’s equally valid,” Donahue says of
the set, due Sept. 11. “I do what I can
to balance my unconscious dream
world with this physical, dense mat-
ter plane of existence. My dreams
|are] as valid as my waking life.”

Those dreams inspire an expan-
sively orchestrated, psychedelic pop
sound, which has given the group a
gold album in the U.K. and at least
49,000 admirers in the U.S.—the
number of people who bought the
band’s last disc, Deserter’s Songs,
according to SoundScan.

After nearly drifting into obscuri-
ty after 1995's See You on the Other
Side (Sony), this Catskill Mountains,
N.Y.-based band, once ousted from
Lollapalloza for loudness, looked
ready to disappear with a whimper.
Yet with a new home on V2, and Don-
ahue fully recovered from a post-tour
nervous breakdown, Mercury Rev
emerged with a quieter, almost mys-

tical sound, giving the label a critical
and cult favorite in 1998.

“When 1 first heard Deserter’s
Songs, | knew I had been given a
gift,” says Sharon Lord, V2's head of
product management.

Much of the Band-influenced, twi-
light feel of Deserter’s Songs was

MERCURY REV

borne out of relief. The once-volatile
relationships among Donahue, gui-
tarist Grasshoper, and bassist/
producer/ex-Flaming Lip Dave Frid-
mann were finally cooling. New
drummer Jeff Mercel was also set-
tling in, and Donahue has described
Deserter’s Songs as the sound of
friendship renewed.

“With All Is Dream, it’s like our
nerve endings were reattached,”
Donahue says. “There was a greater
focus of light that seemed to be
flowing through us, like a prism,
and reflecting in a much stronger
way. The imagination was there, as

Nt

well as greater inspiration.”

The result is a more upbeat, rock-
oriented piece, a starlit journey
through nightmares and folklore,
launching with the symphonic fan-
tasia of “Dark Is Rising” and travers-
ing through the siren-like keyboard
of “Lincoln’s Eyes” to the soaring gui-
tar of “Queen.” Also, Tony Visconti’s
eloquently arranged classic-rock
strings fly through “Chains.”

Yet the album’s beginnings almost
led to disaster. The group, managed
by Marcus Russel at Ignition in the
U.K. and published in the U.S. by
Canaveral Pictures (BMI), had hoped
legendary producer/arranger Jack
Nitzsche (Neil Young, Rolling
Stones) would helm the set. Don-
ahue, a longtime fan, counts
Nitzsche’s scoring work for One Flew
Over the Cuckoo’s Nest, with its
haunting bowed saw, as having a
direct impact on the band. It wasn’t
to be. Nitzsche passed away days
before recording was to start.

“We’ve met famous people before,
and everyone has a special aura, but
Jack’s was unearthly,” Donahue says.
“You had to enter Jack’s world. It
wasn’t a mutual thing. He had so
much pure musical imagination that
it boggles my mind.”

Donahue stresses that what the
band recorded is not a tribute to
Nitzsche. “Lord knows, I have no idea
what he would have done. We only
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Concert Grosses

VENUE/ GROSS/ ATTENDANCE/

ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER

MADONNA Madison Square Garden, $9297.105 79,40 Clear Channel
New York City $250/$45 five sellouts Entertainment
July 25-31

MADONNA Earls Coust, London $8,734,149 107.415 Clear Channel
July 412 (£6,211,465) six sellouts Entertainment

$120.38/$35.40

u2 Gelredome, Arnhem, $4,015,276 107,812 Clear Channel
the Netherlands (10,121,346 guilders) three sellouts Entertainment
July 31-Aug. 2 $37.92/833.93

MADONNA MCI Center, $3472148 32,061 Clear Channel
Washington, D.C. $250/$45 two sellouts Entertainment
Aug. 10-11

MADONNA First Union Center, $3,382.485 31,28 Clear Channel
Philadelphia $250/845 two sellouts Entertainment
July 21-22

u2 Stadio delle Alpi, $2.616.225 73,061 Clear Channel
Turin, ltaly (5,813,304,275 lira) sellout Entertainment
July21 $52.19/$28.35

‘N SYNC, DANTE THOMAS, Alamodome, $2173,019 40,637 Clear Channel

CHRISTINA MILIAN iln Antonio $65.50/$19.50 49,068 Entertainment

ug. 5

v2 Manchester Evening News ~ $2,073,724 38,742 Clear Channel
Arena, Manchester, England  {£1,455,480) two sellouts Entertainment
Aug. 11-12 $56.99/$46.30

ROD STEWART Jones Beach Theatre, $1,848,937 26,416 Clear Channel
Wantagh, N.Y. $129.50/$39.25 28,058 two shows  Entertainment
Aug. 7-8

MADONNA Continental Airlines Arena, $1,.842,155 16,457 Clear Channel
East Rutherford, N.J. $250/$45 sellout Entertainment
Aug.2

Copyrighted and compited by Amusement Business, a publication of Billboard Music Group. Boxscorss shouid be submitted to: Bob Allen, Nashwille. Phone: 615-321-9171. Fax: 615-321-0878.

For research information and pricing, call Bob Allen, 615-321-9171.
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knew to keep going. Songs bang away
in my mind. Until I manifest them on
vinyl, I don’t sleep.”

V2 is planning a slow, nontradi-
tional rollout for the album, at least

‘I do what I
can to balance my
unconscious dream
world with this
physical, dense
matter plane of
existence. My dreams
are as valid as my
waking life.’

—JONATHAN DONAHUE,
MERCURY REV

in the U.S., where the emphasis will
be on promotion at college radio and
on the Web. The band was recently
on the cover of England’s New Musi-
cal Express and will headline the sec-
ond stage of the Reading Festival at
the end of August. Booked by Sam
Kirby of New York City-based Evolu-

THE DEFINITIVE 5

tion Talent Agency, the band will play
Europe until early winter.

Brett Grossman, music buyer for
Chicago’s Reckless Records, says
V2 is right to take it slow. “There
are so many huge records coming
out, like Spiritualized, Bjork, and
Stereolab,” he says. “Mercury Rev
might get overshadowed in these
coming weeks, but the band will
find a way to eke it out.”

Nic Harcourt, music director of
KCRW L.A,, thinks the band may
have a shot getting radio play. “Col-
lege will gravitate toward it quick-
ly, but the single, ‘Nite and Fog,’ is
something that will stand out when
radio programmers are looking at
adding songs.”

Regardless, Donahue won’t be
abandoning his hermit traits. “It’s
tough for V2 to figure out what I'm
doing up in the Catskills, but when
they hear these records, they under-
stand why I'm reclusive. It takes
everything out of me to make these
things. I couldn’t deal with being
close to a label or a big city.”

FOR THE RECORD

The Soundtrax column will ’
return in the Sept. 15 Billboard. l

]

CE FOR INDUSTRY INFORMATION

| IATIONAL BUYER'S GUIDE: Jam-packed with critical per-
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pany, music publisher, digital music company and seller of products and ser-
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INTERNATION
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THE RADIO POWER BOOK: The ultimate guide to radio and record pro-
motion. Detailed information about every major radio station, record label
and radio syndicator. Includes Arbitron information on top 100 markets. $115

INTERNATIONAL LATIN MUSIC BUYER'S GUIDE: The most accu-
rate reference source available on the Latin Music marketplace. Business-to
business contacts in 19 countries. $99
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ing musician’s guide to clubs, tape/disc services, A&R, music services,
industry websites and more. $13.95 (shipping included
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BY JONATHAN COHEN

NEW YORK—Throughout Pearl
Jam’s first decade together, the Seattle
rock outfit’s five members often dab-
bled in side projects, but none had re-
leased an official solo album.

That distinction falls by the wayside
Sept. 11, when Epic releases Bayleaf,
the solo debut from guitarist Stone
Gossard. The artist previously released
two Epic albums with the band Brad
during downtime with his primary gig.

“In the time off between Pearl Jam,
I've always liked to get up and play
guitar and write,” says Gossard, whose
lone prior lead vocal came on “Man-
kind” from Pearl Jam’s 1996 No Code.
“In the process of doing that, I wrote
abunch of songs. I had been recording
and trying to learn how to sing and
attempting to finish something with-
out it having to be a Pearl Jam song. |
just happened to be the first guy to get
them all together and make the final
push of getting them out.”

Gossard began work on the project
more than three years ago, when he
penned the album’s somber, Neil
Young-leaning title track while on
tour with Brad in Australia. Most of
the nine other Bayleaf tracks weren't
fully realized until recently. Gossard
attributes finishing them to the
invaluable assistance of such collabo-
rators as singer/songwriter Pete
Droge, who produced and played on
nearly every song.

Ex-Pearl Jam drummer/session
man extraordinaire Matt Chamberlain
turns up on the album’s first two
tracks, the rock-driven “Bore Me” and
the dark, jazzy “Fits.” Ex-Green Apple
Quick Step frontman Ty Willman
takes vocal duties on three cuts,
including the grungy first single,
“Unhand Me.” The rest of the band
includes three veteran Seattle musi-
cians: pianist Ron Weinstein, bassist
Guy Davis, and drummer Mike Stone.

“The amount of energy you get
from other musicians feeling what
you're doing or believing in what you
do is a big part of anyone doing well,”
Gossard stresses. “Even to say it’s a solo
record is in a way misleading. It cer-
tainly wouldn’t be what it is without
the other people who were involved.”

Without eliminating all traces of his
Pearl Jam roots, Gossard strolls down
a variety of new musical avenues on
Bayleaf. The sparse, organ- and piano-
inflected “Anchors” and the melodi-
cally superb “Hellbent” demonstrate
songwriting versatility, while “Fend It
Off’ and “Every Family” filter obtuse
personal reflections through vintage
blues and soul melodies. (The artist’s
songs are published by Write Treatage
Music, ASCAP.)

Throughout, Gossard’s lyrics defy
easy explanation. Such seemingly
autobiographical songs as “Bayleaf”
and “Bore Me” often stop short of full
disclosure, while “Fend It Off” and the
funky, bouncing “Pigeon” revel in
provocative lines (“I'm not through
sleeping around”) about the ups and
downs of relationships.

“It’s a little cynical and a little bit
fun, 1 think, in terms of the mood of
how that person is saying it,” Gossard
says of the latter cut. “It’s sort of say-
ing that things destruct sometimes.
You can look at it as an adventure as to
how you go on from there.”

Gossard says he welcomed the chal-
lenge of putting both his words and
his voice to tape, skills he looks for-
ward to honing. “What I struggled
with the most was coming in one day
and saying, ‘Wow, that sounds good,’
and then coming in the next day and
going, ‘Wow, that just is not great.
How do I get it to be great?’ ”

GOSSARD GOES ONLINE

Such questions aside, Epic knows
it has a built-in audience in Pearl
Jam’s rabid fan base, according to VP
of marketing Chris Poppe. As has
become customary with such recent
special projects as Pearl Jam’s live
bootleg series, fans were able to pre-
order Bayleaf beginning Aug. 20
through the Pearl Jam fan club site
TenClub.net, as well as the newly
launched StoneGossard.com.

The label recently began streaming
one album track per week on Gossard’s
site, which also hosts videoclips of the
artist discussing the album’s creation
and an e-card with his personal greet-
ing. According to Epic head of new
media Cory Llewellyn, Gossard will
participate in two Web chats around
the release date, with partners to be
determined. A number of online con-
tests are on tap, with prizes including
autographed guitars and lithographs.

Epic serviced retail with two-song
samplers and a Gossard-penned biog-
raphy in July. In addition, Bayleaf (as
well as upcoming Epic/Sony albums
from Ben Folds and Jamiroquai) will

In The Works

* Almo/Interscope act
Garbage returns Oct. 2 with
Beautifulgarbage. The set will
be previewed in early September
by the single “Androgyny.”

¢ Velocette {formerly Capri-
corn) Records plans to rerelease
Nine High a Pallet, the 1995 col-
laboration between folky
singer/songwriter Vic Chesnutt
and jam band Widespread Panic,
released under the name Brute.
This enhanced version of the
album is due Oct. 9.

* Mammoth act Fu Manchu
recently completed California
Crossing, due Oct 23. Produced
by Matt Hyde (Porno for Pyros,
Monster Magnet), the project
will be preceded by the single
“Separate Kingdom,"” which
goes to mainstream and modern
rock radio Sept. 25.

E==: &
GOSSARD

list for $12.98 via a special developing-
artists promotion. “Although people
know Stone through Pearl Jam, this
record has such a ¢ool vibe that we
want to make sure a lot of people get
to pick up on it,” Poppe says. “This
price will really help with that.”

The label is also considering sever-
al programs with indie retailers, which
is where some retailers believe the
project will break first. “This record
has the kind of edge and experimen-
tation that open-minded listeners
crave,” says Marlon Creaton, manager
of San Francisco’s Record Kitchen.

Bayleaf is also the centerpiece of a
contest within Sony Music’s college
promotion department: The campus
representative deemed to have done
“the best job of creating awareness for
the album” will win a trip to London.
Gossard will personally meet with reps
during a September visit to New York.

“Unhand Me” was serviced to rock
radio Aug. 13, and Epic has hired pro-
motion company the Syndicate to

'S not just where o

work the album at college radio.
Poppe says Gossard may visit stations
in major markets in September.

One thing Gossard won’t do is tour
in support of Bayleaf. He chalks this
up to his inexperience with singing in
a live setting. He says, “Ultimately, 1
might be able to, but I'm not there yet
in terms of the headspace.”

As Pearl Jam prepares for three
October concerts and impending ses-
sions for its seventh studio album,
Gossard reflects fondly on this latest
phase of his musical exploration. “I've
achieved what I wanted to achieve,
which is to get [an album] done and
to know that I can do it again,” he
says. “Knowing I can make a record
when I feel like it is comforting.”

s qomg.

Jt's how he gets there.

With eBizJets, Shag has access to over 1,400 private luxury jets ready to get him airborne anytime, anywhere,
within five hours. Guaranteed. All flights are operated by eBizJets Aviation, LLC and selected other Part 135
certificated cariers. There are no management fees, no maintenance fees, and no financial risk. Bottom line,
eBizJets is the most financially responsible way to travel. lt's easy to see why Shaq chose eBizJets.

Call 1-877-EBIZJETS (1-877-324-9538) today...you will too.
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roadband

broadbandtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and
developing artists to the music industry and audiences worldwide.

SHOWCASE YOUR TALENT ON
BROADBAND TALENT NET FOR FREE!

“Broadband Talent Net is growing strong, and we are happy to offer professional membership
for FREE!"Tailored to afford new artists and music companies with an “industry strength”
online presence, the Broadband Talent Net Membership provides all of the ingredients
necessary to promote your music to labels and fans online, all day, every day, worldwide.
Applying is easy; Visit the site and upload your music today!
For more information, visit www.broadbandtalentnet.com/membership

[op 10 Favorite Artist Picks August 10, 2001

The Most Popular New Talent On Broadband Talent Net

# Artist Genre Weeks On
1 Tragic Sense Alternative, Electronic 1
2 Merge Rock, Alternative n
3 Finster Baby Rock, Metal 1
4 Alexz Johnson Pop 45
5 Brickfoot Pop, Rock 37
6 Aravia Pop, Dance 4
7 Redlyn Alternative, Rock 7
8 Travail Metal. Hardcore 7
9 Sylvia Tosun Pop, World Beat B
10 Poptart Monkeys Rock 5

Weekly results are based on votes cast by Broadband's registered online audience for any artist featured on the site
Votes are limited to one vote per artist per user, Top 10 position is determined by the average of all votes received

Radio :’lvl‘/ Favorite Song Requests

August 10, 2001

The Most Listened-to New Tracks On Broadband Talent Net

# Composition, Artist Genre Weeks On
1 Again, Amber Rose Pop,R'nB 5
2 What | Think, Dezeray's Ray Pop, Rock 5
3 On The Floor-Radio Mix (What Would it Take), Taryn Pop, R'n B 4
4 See-Saw, Lobelia Pop, College 1
5 Have Some Fun, Lakeisha Urban, Hip Hop 5
6 Deaf, Merge Rock, Alternative 10
7 Walking A Tightrope, Merge Rock, Alternative 10
8 Low, Four Daze Hard Rock, Rock 10
9 Backseat, Clove Pop, Rock 26
10 Bigmouth, Clove Pop, Rock 23

Weekly Radio Play rankings are based on audio access requested by the site’s registered and unregtstered online audicnce
for any composttion featured on the site.

The Most Outstanding And Available Acts On Broadband Talent Net

LOBELIA

A beautiful collection of pop ballads from up North arrive at Broadband Talent Net. Lobelia
has a range of style from the softest, mellow vibe to biting, grinding guitar grooves! This
multi-instrumentalist plays nine instruments and has been writing music her entire life -
Have a listen to hear what has blossomed!

For further artist details log on to broadbandtalentnet.com/lobelia
From:
Montreal, Canada

Genre
Pop

Deals Sought:
Recording Contract, Producer, Management

For details about these and other up and coming artists visit our website at

Advertisement

Choirs Inspire
Arista’s Trippy

|

Spiritualized

BY LIANA JONAS

NEW YORK—Jason Pierce is a walk-
ing dichotomy. The lead singer/gui-
tarist of the trippy British rock band
Spiritualized does not believe in God.
Nor is he a big fan of organized reli-
gion. Yet his band’s new disc, Lef It
Come Doun (Arista, Sept. 25), brims

PIERCE

with religious and spiritual references
and influences. In fact, the musician is
a self-proclaimed gospel fanatic.

Let It Come Down is a partial de-
parture from the space-rock sound of

past Spiritualized records, including |

1997’s intoxicating Ladies & Gentle-
men, We Are Floating in Space. On tap
is a new band lineup and an earnest
amalgam of pure rock’n’roll and live
orchestras and choirs.

“Over a year was spent in prep,”
Pierce says of the set’s creative process.
“I wrote the orchestrations first, [start-
ing] with the French horns and oboes.
I sang the melodies into a Dictaphone
and played them note by note on a
piano. It was an extremely slow
process. 1 did it this way because 1
wanted to go outside myself.”

First single “Stop Your Crying”
ships to college radio in early Septem-
ber. In October, Arista will service the
single to modern rock and triple-A. Ac-
cording to Arista VP of marketing Tony
Ward, more than 100 retailers, includ-
ing some chains, have taken part in
Arista’s pre-order campaign.

Don VanCleave—president of the
Coalition of Independent Music Stores
and owner of Birmingham, Ala.’s
Magic Platter record shop—compares
Spiritualized to another unlikely com-
mercial success story. “You look at the
insane success of Radiohead—you
can't get into their shows,” he points
out. “They’re never on the radio, and
they created their own scene. Spiritu-
alized is in that camp with that same
crazy genius.”

Up next for Spiritualized is a fall
tour with a 13-piece band. How will
Pierce compensate for the choirs and
droves of musicians who appear on the
disc? “We won’t,” he says matter of
factly. “It comes to me in folds, and the
show constantly changes. If a song has
to be changed radically, we'll do that.”

Spiritualized is managed by Frank
Gironda at Lookout Management in
Los Angeles and booked by Sam Kirby
at Evolution in New York City.

A .
Score.
AMERICAN LITERATURE: This is a big

’ week for composer Mark Adamo. On
Tuesday (28), the Finnish label Ondine

will release a recording of his first

opera, Little Women, performed at

Houston Grand Opera in March 2000.

The next day, PBS will broadcast that
production on Great Performances.
The activity doesn’t end there: Al-

ready staged by several American com-

panies, Little Women has eight new

productions scheduled through 2003,
including at the Glimmerglass Opera
Festival and New York City Opera.

Ironically, though, all this activity may
never have arisen had Little Wornen
not met with rejection at its inception.

The Catholic University of America
in Washington, D.C., where Adamo
earned his master’s degree, originally
approached him to create an operatic
setting of the venerable Louisa May
Alcott novel. He found the prospect
daunting. “After immersing myself in
the novel, three films, and half a dozen
failed stage adaptations that I found in
the Library of Congress,” Adamo wryly
recalls, “I started to think, ‘Maybe
there’s not an opera here.’”

Adamo eventually centered his con-
ception around character Jo March’s
struggle against the passage of time as
she grows apart from family and
friends. “It was a different Little Wom-
en than I'd ever seen—one that I, as
an artist, would be extremely excited
about doing,” he says. That vision
proved too idiosyncratic for Catholic
University: He says, “Under the rubric
of ‘artistic differences,’ it fell apart.”

Adamo related his story to friend
and mentor Carlisle Floyd, a respect-
ed opera composer long associated
with Houston Grand Opera (HGO).
Adamo sought only a sympathetic ear;
instead, Floyd presented the work to
HGO general director David Goclley,
who has made new American opera a
staple of his company’s activities.

Since Gockley took charge in 1972,
HGO has commissioned 25 operas,
including Philip Glass’ Akhnaten and
John Adams’ Nixon in China. Gock-
ley offered to produce two perform-

ances of Liftle Women with the com-
pany’s studio program in March 1998.

Adamo’s work—which deftly inte-
grates 12-tone recitatives with show-
stopping theatrical arias and orches-
tral leitmotifs—proved both a critical
and a popular success. G. Schirmer
agreed to publish the score, and Gock-
ley scheduled a main-stage revival for
the 2000 season, during which the
PBS telecast was filmed.

To Gockley, the success of Little
Women reflects a growing acceptance
for American opera here and abroad.
Works that might once have disap-
peared after a splashy premiere are
now being revived more frequently.

“Nixon in China was given a new
production by the English National
Opera last year,” Gockley notes. “In
Bregenz, we just did a co-production
of Floyd’s Of Mice and Men, and the
reception there—in the land of
Mozart—was remarkable.”

Closer to home, Gockley points to
San Francisco Opera's success with
Jake Heggie’s Dead Man Walking (to
be issued on Erato in October) and
Chicago Lyric Opera’s series of works
from William Bolcom—the latest of
which, A View From the Bridge, was
released on disc by New World in June.
Gockley wanted to see Little Women

GOCKLEY

preserved on record as those operas
had been; he shopped a master tape of
the PBS production to several labels.

“I'd read the book and seen the
films, so I was interested in hearing the
tape,” says Reijo Kiilunen, founder of
Ondine. “The music was innovative
and had a fluency about it that was
immediately attractive. Of course, 1
had to be careful, because contempo-
rary opera is not easy to sell. But, in
this case, the TV broadcast will help.”

While it may come as a surprise to
find a new American opera making
its recorded bow on a Finnish label,
Kiilunen had planned several record-
ings of American music—including
an upcoming disc of concertos by
Christopher Rouse—when Little
Women was presented to him.
“America is our second-biggest mar-
ket after Finland,” Kiilunen notes, “so
we've always been willing to make an
effort there. Little Women fit in very
well with our plans.”
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% VIGILANTES OF LOVE
Summershine

PRODUCERS: Tom Lewis, Bill Mallonee
Compass 743202

After a decade of critical acclaim and
many road-weary miles, this inven-
tive outfit looks poised to strike a
chord with a broader audience on
Summershine. Comprising lead
vocalist/guitarist Bill Mallonee,
bassist Jake Bradley, and drummer
Kevin Huer, the Vigilantes here pay
homage to the British pop influences
Mallonee soaked up during his youth
{(with his appreciation only intensify-
ing in recent years, as the band
toured Europe). The result is an
album of infectious guitar pop, with
intense lyrics juxtaposed against
bright, buoyant melodies. The unit-
ing thread is Mallonee’s distinctive
voice, with its almost folky earnest-
ness and whimsical innocence.
Among the engaging highlights are
“You Know That,” “Along for the
Ride,” and “She Is Fading.” Contact:
615-320-7672.—DEP

R&B/HIP-HOP

» BRIAN McKNIGHT

Superhero

PRODUCERS: Brian McKnight, Anthony
Vance, Battlecat, Lavell “City Spudd” Webb
Motown 4743

There is no denying Brian Mc-
Knight’s ability to write a tear-jerk-
ing ballad, as such hits as “One Last
Cry” and “Back at One” prove. On
Superhero, his sixth album, Mc-
Knight once again puts the focus on
love songs. The album’s lead single,
“Love of My Life,” is the stuff of

S P OTL I

LAURIE ANDERSON

Life on a String

PRODUCERS: Laurie Anderson,

Hal Wilner

Nonesuch 79539

Rather than simply release an al-
bum version of her recent multi-
media presentation Songs and
Stories of Moby Dick, Laurie
Anderson has included some songs
that derive from it—such as the
moody “One Beautiful Evening”—
to go along with others that are
wholly original for this, her first
album of new music since 1994’s
Bright Red. The rhythmic delight
“The Island Where I Come From”
and haunting lead track “One
White Whale” are apt examples of
the album’s elemental production
aesthetic. Likewise, “Pieces and
Parts” pares the accompaniment
down to a delicate string trio. As
this and the title track suggest, the
album is string-heavy, with Ander-
son playing violin—something she
hasn’t done on disc since 1982’s
Big Science. Contributions from
husband Lou Reed, Bill Frisell, Dr.
John, and Van Dyke Parks enchant
in their intended blend of beauty
and sadness.—JB

TOBY KEITH

Pull My Chain

PRODUCERS: James Stroud,

Toby Keith

DreamWorks 13766

Toby Keith is no rookie, but his
efforts on DreamWorks have taken
him to a new level. This album
finds him more confident and
adventurous than ever. And for
good reason: Pull My Chain
boasts great songs, stellar musi-
cianship, and stout production.
“I'm Just Talkin’ About Tonight”
is a new honky-tonk standard, the
title cut is a swampy slice of back-

woods dog-faced funk, and “Pick
’Em Up and Lay ’Em Down” has a
real edge. A lot of men will relate
to the rapid-fire “I Wanna Talk
About Me,” which Keith manages
to sell through sheer force of per-
sonality. Keith owns a lethal
tremolo and knows his way
around a ballad, too; highlights
here are the subdued but powerful
“You Didn’t Have as Much to
Lose” and the soulful “Yesterday’s
Rain.” He may be a bit of a late
bloomer, but Mr. Keith is ready
for stardom—now.—RW

BIORK

Vespertine

PRODUCERS: Bj6rk, Thomas Knak,
Martin Console, Marius de Vries
Elektra 62653

Unlike the extroverted antics of
such previous Bjork essays as Post
and Homogenic, Vespertine is pos-
itively introverted. This intimate,
often breathtakingly beautiful col-
lection (primarily produced by the
artist herself) finds solace in the
calm after the storm. “I'm so close
to tears/And so close to/Simply
calling you up/And simply suggest-
ing/We go to that hidden place,”
Bjork sings on the opening track
and lead single, “Hidden Place.”
The winning “Heirloom”

is a fuzzy tale about a “recurrent
dream” that only Bjérk could have
(think “glowing 0il” and “glowing
lights”). Other sublime Vespertine
moments include the almost-too-
private “Cocoon,” the melancholy
“It’s Not Up to You,” and the harp-
splashed “Pagan Poetry.” For sheer
catharsis, spend some quality time
with “Undo,” “Aurora,” and “Uni-
son”—all of which have the
strength to bring tears (of joy

and pain) to the eyes.—MP

which old-school R&B dreams are
made. Employing a full string sec-
tion, McKnight crafts a ballad that
may well be heard at weddings for
years to come. McKnight teams with
"N Sync’s Justin Timberlake on the
sunny “My Kind of Girl.” The duet
works as a simple blend of pop and
R&B and could easily serve as a
second single. Superhero does have
its flaws, though, particularly the
guitar-driven title track, which
sounds out of place on this ballad-
heavy collection. But swaying mid-
tempos “Groovin’ Tonight” and
“Don’t Know Where to Start,” featur-
ing the St. Lunatics and Nate Dogg,
respectively, make up for such mis-
steps. In the end, Superhero is a
much welcome addition to Mc-
Knight's solid ouevre.—RH

EDDIE M.

Eddie M.

PRODUCERS: various

Gold Circle Records 50006

Saxophonist Eddie M. (né Mininfield)
moves from sideman to frontman on
this debut. Displaying the versatility
that has earned him gigs with
Prince, Stevie Nicks, Sheila E., Con
Funk Shun, and Eric Benét, Eddie M.
segues from sassy funk and pop to
seductive R&B/jazz on this set of
instrumentals and vocals—more
than half of which he co-penned.
Chief among these are the playfully
seductive “Baby Leave the Lights On”
and “Divided Soul.” Adding able
assistance on this soulful excursion
are Benét on the moving “Girl to a
Woman” and too-long-absent R&B
singer Karyn White, who adds sheen
to a cover of Junior Walker’s classic
“What Does It Take (To Win Your
Love).” While Eddie M.’s pleasant
vocals on several tracks pose no
threat, say, to the Brian McKnights
of the world, they do reflect the hon-
esty, passion, and energy with which
he approaches his craft.—GM

(Continued on next page)

ELVIS COSTELLO

My Aim Is True

REISSUE PRODUCERS: Gary Stewart
and Val Jennings, Bill Inglot and Andrew
Sandoval

ORIGINAL PRODUCERS: various

Rhino 74285

Spike

REISSUE PRODUCERS: Gary Stewart
andVal Jennings, Bill Inglot and Andrew
Sandoval

ORIGINAL PRODUCERS: Elvis Costello,
Kevin Killen, T-Bone Burnett

Rhino 74286

Al This Useless Beauty

REISSUE PRODUCERS: Gary Stewart
andVal Jennings, Bill Inglot and Andrew
Sandoval

ORIGINAL PRODUCERS: Geoff Emerick,
Eivis Costello

Rhino 74286

These reissues—the first trio in a
complete, thematic Rhino rollout of
Elvis Costello’s entire back catalog—

vV 1
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set a new standard for the remaster-
ing, repackaging, and reconsi-
deration of a current artist’s work.
Each album—now expanded to two
CDs (for the price of one), with the
bonus disc featuring contemporary
demos, alternate takes, B-sides, and
collaborations—features freshly
remastered sound, complete credits
and lyrics (even for the bonus mate-
rial}, extra photos, and compelling

R E 1

annotation by Costello himself. Put
out by Rykodisc, the previous single-
disc reissues of Costello’s original
Columbia material were excellent in
their way, with good sound and a
wealth of additional material. But
Rhino’s are that much better, and
they include the albums from Costel-
lo’s Warner Bros. years. His 1977
Columbia debut, My Aim Is True,
remains a new-wave singer/song-

writer classic, of course, and the 13
very rare (some long-lost) bonus
tracks add real value. Spike, Costel-
lo’s 1989 bow on Warner, was a bold
step beyond the edgy rock’n’roll of
his longtime backup band, the
Attractions, with the grand produc-
tion featuring complex arrangements
and a connoisseur’s collection of ses-
sion players. A number of cover
tunes and demos are included, with

the demos showing just how much
the Spike material was shaped in the
studio (almost always to its benefit).
The album that gains most from
double-disc expansion is Costello's
final Warner set, 1996's All This Use-
less Beauty. The bonus tracks here
are stellar—proving that Costello’s
first drafts and offshoot tracks are
often superior to many singer/song-
writers’ master takes. His demo for
“Hidden Shame,” a great song writ-
ten for Johnny Cash, rocks with
down-home insouciance, while “The
Comedians,” recorded by Roy Orbi-
son, benefits from Costello’s grittier
interpretation. Yet a spooky remix of
“Distorted Angel” by Tricky vastly
improves on the original track, The
whole series—which celebrates the
Attractions with the January release
of This Year’s Model, Brutal Youth,
and Blood and Chocolate—re-
emphasizes the good that can be
done when an artist has sway over
his own catalog.—BB J
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(Continued from preceding page)
DANCE/ELECTRONICA

% DUB PISTOLS

Six Million Ways to Live

PRODUCERS: Barry Ashworth, Jason
0’Bryan

Geffen 10365

Audiences should expect the unex-
pected from Barry Ashworth’s Dub
Pistols. For its Geffen debut, Six
Million Ways to Live, the U.K.-based
dance outfit mixes various elements
of reggae, dance, and hip-hop into a
melodic whole. “Official Chemical,”
the album’s first single, is a funky
jam (featuring New York City-based
rap group Sight Beyond Light) that
will have heads nodding along to its
simple pleasures. Up-and-coming
rap star Planet Asia steals the show
on the chaotic “Soldiers,” as his
lyrics effortlessly glide over Ash-
worth’s horn-drenched backbeat. Six
Million Ways to Live also features
guest appearances from Massive
Attack’'s Horace Andy and the Spe-
cials’ Terry Hall. Now, if only radio
would prick up its ears to such a
beat-savvy landscape.—RH

COUNTRY

% DALLAS WAYNE

Here | Am in Dallas

PRODUCERS: Bruce Bomberg,

Dallas Wayne

HighTone Records 8137

In case anyone forgot what country
music sounds like, search no further:
This is a solid batch of country gold
that goes down like an ice-cold mug
of Pabst Blue Ribbon. Dallas Wayne’s
robust baritone slams right out of
the gate with the Bakersfield-tribute,
chicken-pickin’, “poster boy for
detox” lament “Bouncin’ Beer Cans
off the Jukebox.” The title cut is a
muscular reading of the Faron Young
hit, and Wayne’s own powerhouses
“Not a Dry Eye in the House” and
“The Stuff Inside” are Gosdin-esque,
no-holds-barred white-boy blues.
This bad dude with a dangerous
tremolo is equally adept at shuffles
(“If These Walls Could Cry”), moan-
ers (“She Lit the Torch”), honky-tonk
(“I'm Gonna Break Some Promises
Tonight”), and cheatin’ songs
(“Happy Hour”). He wraps things up
with the redneck highway song “I Hit
the Road {And the Road Hit Back),”
leaving one to ponder, If this is coun-
try, what exactly are the other artists
on Music Row doing?—RW

LATIN

» THALIA

Thalia con Banda: Grandes Exitos
PRODUCER: Guillermo Gil

EMI Latin 7243 5 34722 21

Thalia’s latest is, as the title clearly
states, a collection of hits accompa-
nied by banda, but not necessarily in
banda style. This makes for an inter-
esting, if not always especially effec-
tive, listening experience. The open-
ing “Amor a la Mexicana,” for
instance, states its banda nuances
loudly and proudly in the intro (save
for the opening percussion) but then
becomes a solid cumbia (the ensuing
“Piel Morena” is even more so) juxta-
posed with banda accompaniment
(big brass, a tuba playing the bass
parts, and added percussion for

effect). The ploy keeps you guess-
ing—how in the world will a pop
song like “Arrasando” sound with
banda? Very much like the pop ver-
sion, thanks to an adroit brass
accompaniment. Only occasionally,
as on the corrido “Cuco Pefia,” is
there a complete marriage of style
and content. As for Thalia, her vocals
are strong, and she deftly navigates
the various styles here—although
her frequent whispered comments
are, at times, distracting.—LC

» FUERZA JUVENIL

Multiplicame

PRODUCER: Lucho Cueto

Mas Music/Rincén Musical MM1074

At this point, the announcement of
another new boy band is all that’s
needed to get critics’ eyes rolling. All
the more power to new group Fuerza
Juvenil, whose debut on indie label
Mis Music makes you sit up and take
note. Beyond the strong vocals—
which members trade off—the four
Bronx natives profit from stylistic
variety in the appropriately chosen
repertoire, which includes timba
(“Pura Matematica”), cha-cha-cha
(“Chacha Nena”), and the requisite
bilingual ode (a clever cover of “Baby
1 Love Your Way”). Rather than
infuse salsa with R&B grooves,
Fuerza Juvenil takes the other route,
salsa-fying its natural harmonies.
The end result has an unexpected lilt,
devoid of any pretensions, despite the
newness of the sound.—LC

WORLD MUSIC

% TARAF DE HAIDOUKS

Band of Gypsies

PRODUCERS: Vincent Kenis,

Stephanie Karo

Nonesuch 79641

The long-awaited follow-up to None-
such’s 1999 compilation of studio
recordings by this amazing Gypsy
band is a live set recorded over three
evenings in Bucharest. Concentrat-
ing on previously unrecorded mate-
rial, Taraf de Haidouks are joined in
concert by other Romany musicians
from Macedonia, Bulgaria, and
Turkey. The additional personnel add
verve, not weight, to the proceed-
ings; if anything, such guest acts as
the Kogani Orkestar Brass Band
encourage the group to exceed its
usual pell-mell tempi. Even in such
comparatively languid settings as the
dreamy “Absinth I Drink You,
Absinth I Eat You,” the tension be-
tween violin and hammered cym-
balom is palpable. This ragged-but-
right ensemble, first heard by many
in Tony Gatlif’s Gypsy documentary
Latcho Drom, is never less than
astonishing. Taraf de Haidouks are
the musical ambassadors for a cul-
ture that has been reviled and ostra-
cized for centuries, a fact belied by
the unvarnished joy heard in every
note on this disc.—RBH

BLUES

% ERIC BIBB

Painting Signs

PRODUCER: Dave Bronze

EarthBeat R2 74382

Bibb possesses one of the most dis-
tinctive sounds among today’s blues
players, and Painting Signs—his
fourth album for EarthBeat—is the
best articulation yet of what informs

his music. He is primarily an
acoustic guitarist who makes no
practical distinction among folk,
blues, and gospel—which, in 1935,
would have made him a typical
country blues artist. From “Kokomo”
to “Delia’s Gone” to the title track, it
is clear that Bibb's main concern is
the feel of a song; he likes his music
in the contemplative vein. Even
when he busts out on his cover of
Jimmy Reed’s “Honest 1 Do,” he
sings it like a loud love song. Bibb
may be the quietest blues player out
there, but he is also becoming one of
the best. His next album can’t arrive
soon enough.—PVV

CLASSICAL

% ALKAN: Symphony for Solo Piano, etc.
Marc-André Hamelin, piano

PRODUCER: Andrew Keener

Hyperion 67218

For the most recent installment in
his ever-burgeoning Hyperion cata-
log, Canadian-born (but Philadel-
phia-residing) super-virtuoso Marc-
André Hamelin once again takes on
the Romantic complexities of
enigmatic French pianist/composer
Charles-Valentin Alkan (1813-1888).
Among other Alkan projects,
Hamelin previously essayed the
composer’s formidable Grande
Sonate for Hyperion and received
universal acclaim not only for his
breathtaking technical command
but for his ability to imbue this
music with real soul. If Alkan’s Sym-
phony for Solo Piano is less “exces-
sive” than the Grande Sonate, it’s
hardly a cakewalk—although
Hamelin makes it seem like one.
Moreover, with his compelling inter-
pretation of the richly melodious
Souvenirs: Trios Morceaux dans la
Genre Pathétique, the pianist gives
lovers of Chopin and Rachmaninov a
real repertoire alternative. The
entire set is handsomely recorded by
the familiar Hyperion team of engi-
neer Tony Faulkner and producer
Andrew Keener.—BB

GOSPEL

» RICHARD SMALLWOOD WITH VISION
Persuaded—Live in D.C.

PRODUCERS: Richard Smallwood,

Steven Ford

Verity 43172

Richard Smallwood has been a fix-
ture atop the gospel charts for more
than 15 years, and Persuaded only
serves to polish his Midas touch. A
classically trained pianist with an ear
and appreciation for nearly every for-
mat of music imaginable, Smallwood
has honed a singular style that defies
comparison. With his 20-voice
ensemble, Vision, in fine form,
Smallwood stuns as he lays a classi-
cal veneer atop the gospel fervor of
“Anthem of Praise.” With a smooth,
R&B/ballad texture, “Everything
(Praise Waiteth)” is still rooted in
Sunday-morning church. The slow,
slam-dunk blues of “Calvary” is
introduced by one of several full-
blown classical preludes, all of which
display Smallwood’s dexterity at
weaving together seemingly dis-
parate musical genres into a seam-
less tapestry. This is easily the finest
work yet from an artist reverential to
tradition but fully willing to stretch
its boundaries.—GE

I N P

ALL MUSIC GUIDE TO ELECTRONICA
Edited by Viadimir Bogdanov, Chris
Woodstra, Stephen Thomas
Erlewine, and John Bush

Backbeat Books

| 704 pages; $24.95

Despite getting more or less
the cold shoulder from radio (at
least in the States), numerous
dance/electronic acts—including
Fatboy Slim, Basement Jaxx,
Jamiroquai, Aphex Twin, Moby,
Paul Oakenfold, Daft Punk, Sasha
& John Digweed, and the Crystal
Method—have recently been em-
braced by the mainstream.

Even the suits on Madison Ave-
nue have taken a liking to elec-
tronica. In 2001, it’s the rare
automobile, airline, or communi-
cations advertising campaign that
doesn’t use club-rooted electron-
ic beats as its aural backdrop.

Now comes the All Music
Guide to Electronica—touted by
its publisher as “the most com-
prehensive guide to
this music ever “\". !
published.” With- [
out question, thisis
a well-researched,
even exhaustive
guidebook. It sheds
much light on a
style of music that
excites, mystifies,
and confuses—
sometimes all at
the same time.

The Electronica
publication—culled
from information
published on affili-
ated Web site allmusicguide
.com—is designed for avid record
collectors of contemporary elec-
tronic-based music, as well as
those plugging in for the first
time. Incredibly reader-friendly,
the guide is divided into three
easy-to-use sections: Biographies
& Reviews, Style Essays & Maps,
and Resources & References.

Before jumping into the guide’s
1,200 artist biographies and 5,000
album reviews, though, consider
this: 31 long years after electro-
pop pioneers Kraftwerk formed in
Diisseldorf, Germany, music
enthusiasts are only now greeted
with the first reference book on
the genre. (Such a book would've
been unimaginable even 10 years
ago.) The book’s creation is yet
another validation of the elec-
tronic genre’s growing stature in
today’s marketplace.

What makes Electronica espe-
cially appealing and impressive is
the editors’ wise decision to be
musically inclusive—rather than
exclusive. Certainly a smart
move, given the genre’s reliance
on what came before in other
musical forms, including classi-
cal, jazz, and pop.

RINT

For some, this will be a bone of
contention. Card-carrying mem-
bers of the house-music commu-
nity may cringe upon seeing such
iiber-talents as Walter Gibbons,
Larry Levan, Frankie Knuckles,
and Masters at Work listed in an
electronica encyclopedia.

Others, like this fan, rejoice in
such inclusion, because it es-
chews the “ghetto mentality”
often found in the minds of too
many dance and electronic
purists. Electronic music covers
much terrain; it also revels in
evolving ideas and technology.
Why limit yourself?

Earlier this year, V2 recording
artist Moby told Billboard that
the most “general definition of
electronic music would be non-
acoustic instrumentation. That
means hip-hop is electronic,
Britney Spears is electronic, the
bulk of what’s played on the
radio is electronic.”

While this is indeed a valid state-
ment, Electronica,
Wi thankfully, knows
| (1| when not to cross
the musical line.
Spears fans are
advised to look else-
where. But those
with an appreciation
for the likes of Gior-
gio Moroder, the
Human League,
Pink Floyd, Square-
pusher, Howard
Jones, Wendy Car-
los, John Cage,
Philip Glass, Lau-
rie Anderson, Gol-
die, Paul Oakenfold, and Juan
Atkins will find Electronica an
essential companion.

In addition to the artist biog-
raphies and reviews that make up
the bulk of the tome, A/l Music
Guide to Electronica also offers
book reviews (of The Making of
Mike Oldfield’s Tubular Bells by
Richard Newman and Generation
Ecstasy by Simon Reynolds, for
instance) and label descriptions
(of Harthouse, helmed by Ger-
man techno artist Sven Vith;
Metalheadz, founded by drum-
'n’bass producer Goldie; Pussy-
foot, formed by leftfield DJ/pro-
ducer Howie B.; and one of
Bjork’s favorite labels, Rephlex,
founded by Grant Wilson-Clar-
idge and Richard “Aphex Twin”
James). The book closes with a
list of recommended Web sites
for ordering music online.

Best of all, the editors’ and
contributors’ enthusiasm and
knowledge of this often arcane
subject matter keeps the All
Music Guide to Electronica alive
in a way that most music guide-
books—and many music genres,
for that matter—just aren’t.

MICHAEL PAOLETTA

BOOKS: Send review copies of books/DVD Videos pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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releases in its meaty base of manicured
s P o 'I' I- l G H 'I' s electric guitars and driving percussion.
Much of what Sir Elton has served late-
ly has been on the cheesy side, and pro-
Edited by Chuck Taylor JAMIE O'NEAL Shiver (4:08) ducer Patrick Leonard wisely pushes

POP

KRYSTAL Love Is a Beautiful Thing (3:19)
PRODUCER: Patrick Leonard

WRITER: S. Swirsky

PUBLISHERS: November Nights Music/
EMI April, ASCAP

KBHNA/ Geffen 10513 (CD promo)

With the glut of teen female singers
vying for breathing room amid the air-
waves, radio didn’t take to Krystal’s debut
release, “Supergirl,” a quirky faux-atti-
tude-laden pop gem that likely would
have secured promising chart presence a
couple of years ago. So it’s take two for
Geffen, which has managed to place this
equally compelling top 40 contender on
the Legally Blonde soundtrack. “Love Is
a Beautiful Thing” glides along at an easy
midtempo pace, featuring the artist’s
pleasingly mature chops and acumen on
piano (appropriate, given that her debut
album is titled Me & My Piano). Pro-
duced by pop mainstay Patrick Leonard
and remixed for top 40 action, the track
is peppy, hooky, and primed to give this
promising artist a second chance.—CT

R&B

KENNY LATTIMORE Weekend (4:09)
PRODUCERS: T. Taylor, C. Farrar

WRITER: not listed

PUBLISHER: not listed

Arista 3962 (CD promo)

Not finding much success within origi-
nal group Maniquin, Kenny Lattimore
released a solo album in 1996 to rave
reviews and found himself a minor star
on the R&B radio circuit. Five years
later, Lattimore comes forth with his
third album, in a bid to recapture the
success that the top 40/R&B hit “Never
Too Busy” brought him. With a feel-
good rhythm that celebrates every-
body’s favorite part of the week and
slick production by the Characters,
“Weekend” may revive the Washington,
D.C., native’s momentum on R&B and
AC stations. Lattimore’s voice is as
smooth as ever on his first single from
Arista (from the Sept. 25 release Week-
end), and the story of a man who sees a
long-lost love will only perk the ears of
listeners all the more.—CF

COUNTRY

P> SHANNON BROWN Baby | Lied

(3:40)

PRODUCER: Bryon Gallimore

WRITERS: R.Van Hoy, R. Bourke, D. Allen
PUBLISHERS: Unichappell Music/Chappell
& Co., ASCAP; Mike Curb Music/Diamond
Storm Music/Posey Publishing, BMI

BNA 69071 (CD promo)

Originally signed to Arista, lowa native
Shannon Brown now joins BNA,
Arista’s sister label under the RCA
Label Group umbrella, and it looks like
the talented newcomer stands poised
to break through. Here, she tackles
Deborah Allen’s “Baby I Lied,” which
peaked at No. 4 in 1983 on the country
singles chart (and No. 26 on The Bill-
board Hot 100). It’s one of those songs
that stands the test of time, and it’s a
wise choice for a remake. The lyrics

JESSICA SIMPSON

JESSICA SIMPSON A Little Bit (3:46)
PRODUCER: Ric Wake

WRITERS: K. DioGuardi, S. Morales,

D. Siegel

PUBLISHERS: K’Stuff/Million Dollar
Steve Music/Merchandyze Music, BMI
Columbia (CD promo)

The second radio release from Jes-
sica Simpson’s highflying Irre-
sistible maintains the label’s mis-
sion to cast the sensual singer in a
more beat-oriented musical setting
—a la the title track, which hit top
10 on Top 40 Tracks. “A Little Bit”
serves up a funky slice of attitude,
as the 20-year-old spouts about
what she needs from her man to
make things last: “A little more
time, a little less wait/A little more
heart, a little less break.” Hooks
abound within the rapid-fire verses,
while the piano-plinking groove
locks this one inside the head long
after it’s faded from the speakers.
Notably, “A Little Bit” marks the
stateside debut of up-and-coming
songwriter Kara DioGuardi, who
has penned hits overseas for chart
giants Kylie Minogue and Martine
McCutcheon. All together, this “Lit-
tle Bit” should do much to further
craft Simpson a niche in the SRO
youth marketplace.—CT

PRODUCER: Keith Stegall

WRITERS: J. O’Neal, L. Drew, S. Smith
PUBLISHERS: EMI April/Pang Tune/
Jersey Girl Music, ASCAP; EMI
April/Mark Alan Springer Music, BMI
Mercury Records (CD promo)

Jamie O’Neal’s first two singles, the
haunting “There Is No Arizona” and
the exuberant “When I Think About
Angels,” both hit No. 1 on the Bill-
board Hot Country Singles & Tracks
chart, making the Australian-born
singer/songwriter the biggest new
success story in country this year. For
her third single, “Shiver,” she shifts
gears with the title cut of her debut

album and delivers a slow, luscious
ballad that drips with sensual charm.
Penned by O’Neal, Lisa Drew, and
Shaye Smith, the lyric celebrates that
dizzying tingle you get in the presence
of someone you love. O’'Neal turns in a
sultry performance that resonates with
warmth and passion, while Stegall’s
production wisely places the focus on
O’Neal’s self-assured vocals; the sub-
tle, sighing steel guitar does the rest.
O’Neal has obviously become a fa-
vorite new voice among many country
programmers, and early indications
are that “Shiver” will catapult her even
further up the ladder of success.—DEP

| 20 Years of New Order features the

NEW ORDER Crystal (4:19)
PRODUCER: Steve Osborne

WRITERS: New Order

PUBLISHERS: Wamer/Chappell, ASCAP
Reprise 100718 (CD promo)

This thrilling lead single previews New
Order’s first new album in eight years:
the guitar-charged Get Ready. “Crys-
tal”—in the grand tradition of such
stellar New Order hits as “Regret,”
“True Faith,” and “Bizarre Love Trian-
gle”—manages to canflate the most
buoyant of pop hooks with rock ten-
sion and emotional ambiguity. Far
from being behind the curve, the mas-
sively influential British dance-pop
vets—vocalist/guitarist Bernard Sum-
ner, bassist Peter Hook, and drummer
Stephen Morris, along with sundry
guests—have freshened their sound in
a way that will do today’s airwaves a
world of good. Out this month in Eur-
ope and in October in the U.S., Get
Ready will benefit from attention sur-
rounding Heart and Soul, the Rhino
boxed set devoted to the post-punk
precursor to New Order—Joy Division.
An excellent 18-track promo disc titled

“Crystal” radio edit and prabable sec-
ond single “60 Miles an Hour,” plus
New Order catalog highlights and
three essential Joy Division tracks.—BB

find a spurned lover choking on words
uttered when the end of a relationship
didn’t seem like it would be such a
painful thing: “Baby I lied/Don’t believe
aword I said before/Believe me when I
say I love you more.” Gallimore's pro-
duction skillfully builds the momen-
tum, and Brown turns in a fine per-
formance, shaded with ache and regret.
It’s been 18 years since Allen’s hit dom-
inated airwaves, so most programmers
and listeners may not be familiar with
it, and Brown’s version won't suffer by
comparison. The newcomer’s take on
the tune is certainly worthy of its own
day in the sun.—DEP

LeANN RIMES Soon (3:53)
PRODUCERS: Wilbur C. Rimes, Chuck
Howard, Mike Curb

WRITER: D. Warren

PUBLISHER: Realsongs, ASCAP

Curb Records 510023 (CD promo)
LeAnn Rimes has publicly distanced
herself from her current / Need You set,
but that hasn’t stopped fans from buy-
ing half a million copies and taking it
to No. 1 on Top Country Albums. Curb
Records is running with the momen-
tum, especially after reaching the top
20 on Hot Country Singles & Tracks
with the previous “But I Do Love You.”

Like that song, “Soon” is written by
Diane Warren and leans more toward
the AC side than anything resembling
true country. But with the No. 11 suc-
cess of Faith Hill's recent Warren com-
position—the ultra-schmaltzy pop tune
“There You'll Be”—does that matter?
This outing is pleasant enough, but it’s
far from new turf. Perhaps Rimes had
the right idea.—CT

ROCK TRACKS

COWBOY JUNKIES Small Swift Birds
(3:34)

PRODUCER: Michael Timmins

WRITER: M. Timmins

PUBLISHER: Zomba Music/Paz Junk
Music, SOCAN

Latent/Zoé/Rounder 1239P (CD promo)
While lacking the musical impact of
some of the other tracks on Open—the
Cowboy Junkies’ darkly poetic, often
feedback-laced Zoé debut—second single
“Small Swift Birds” does offer the
immutable verities of Michael Timmins’
highly literate writing and his sister
Margo’s expressive vocals. A simple bass-
driven, organ-inflected groove carries
Timmins” musings on creeping mortality
and missed opportunities, which are sub-

tle but carry some force: “I have seen
people suffocate the dream/Forgetting to
turn that one last time while she watches
through the door/Focusing on the
garbage that she used to ignore/Thinking
she looks so beautiful but not yelling it
out loud/He should have stopped to kiss
her before he headed out/Just forgetting
how fucking lucky yeu are to have found
her in such a crowd.”—BB

AC

D ELTON JOHN | Want Love (3:50)
PRODUCER: Patrick Leonard

WRITERS: E. John, B. Taupin
PUBLISHERS: Happenstance Ltd./Wretched
Music, adm. by Warner-Chappell Music
Rocket/Universal 20591 (CD promo)
More than 30 years after “Your Song”
ushered in the musical legend that is
Elton John, there remains an event
quality to any new release from the
mighty man. This first single from his
upcoming Songs From the West Coast
is a midtempo outing that will delight
his worldwide legion of fans, as well as
offer AC radio its umpteenth hit from
this format staple. “I Want Love” is
written with longtime collaborator
Bernie Taupin and differs from recent

this one ever-so-slightly to the left. The
big question is whether top 40 radio
will show its support this time around,
after last year’s “Someday Out of the
Blue” peaked at an uncharacteristic No.
49, Universal has its guns loaded with a
videoclip that features Robert Downey
Jr., which will at least help add to its
exposure on VH1. West Coast is due in
October.—CT

DANCE

DEBORAH GIBSON Your Secret (3:50)
PRODUCERS: Deborah Gibson, Vibe Patrol
WRITERS: D. Gibson, J. Sharell
PUBLISHERS: Possibilities Publishing/}}
Sharell/Hee Bee Doonit Music, ASCAP
REMIXER: Mike Rizzo

Golden Egg Records (CD promo)
Deborah Gibson continues to pump
out the hooks some 14 years after she
first wowed top 40 with “Only in My
Dreams.” Now 31, she offers a seventh
album, M.Y.0.B., one that showcases
her skills as a singer/songwriter, pro-
ducer/arranger, and record company
honcho with her own Golden Egg
Records. “Your Secret” is a joyous
dancefloor throwdown that sports all
the elements that her fan base counts
on: rich layers of harmonies, creative,
current-day production, and a chorus
that just won’t quit. The promo CD
contains six remixes, including two
diverse radio mixes that slice the track
to 3:05, as well as longer, club-targeted
versions. There’s something for every-
body here, including forward-thinking
rhythmic-oriented top 40 outlets. It
would be nice if programmers opened
the door to this enduring talent, who is
currently appearing as a special guest
on N Sync’s “PopOdyssey” tour.—CT

RAP

ROYCE DA 5'9" You Can’t Touch Me
PRODUCERS: Poke and Tone

WRITERS: R. Montgomery, J. Olivier, S.
Barnes, S. Bratcher, A. Lewis
PUBLISHERS: Sony/ATV Songs/Ekop
Publishing/Nikki-Poo/Ryan
MontgomeryAsiahtown, BMI

Columbia 24542 (CD promo)

Judging from the fact that the Track-
masters (Poke and Tone) usually work
with such acts as Mariah Carey, Will
Smith, R. Kelly, and Destiny’s Child, it’s
quite the compliment that Columbia
put up the bucks for them to produce
newcomer Royce Da 5'9". After creating
a street buzz over the past few years
(including an appearance on Willa
Ford’s current “I Wanna Be Bad”) and
surviving a dysfunctional relationship
with Tommy Boy, the Detroit native is
given the chance to make a major-label
mark in rap. Well-structured and laced
with sultry background vocals from
Shalena “Nikki” Bratcher and Asiah
Lewis, “You Can’t Touch Me” is a hooky
radio single that will fit in well on the
heavily Neptunes-influenced airwaves.
The talented rapper states, “Read The
Source/Head of my class for all four
years.” That said, “You Can’t Touch Me”
should help show that Royce has been
well-schooled and isn’t going to rest on
any academic laurels.—CF

GONTRIBUTOR

= Bradley Bambarger, Colin Finan, Deborak Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special atteation un the basis of musical merit and/or Biflboard chart potential. NEW & NOTEWORTHY:
® Exceptional releases by new or upcoming artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (#): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review
copies to ChuckTaylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003), or to the waiters in the appropriate bureaus.
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From Bebop to Hip Hop, a groundbreaking multi-media
tribute to the most influential black artists of the century

BOXED SET
an electrifying 6-CD boxed set packed with 108 essentlal
recordings from Calloway to Coolio, with selections drawn
from ragtime, Jazz, blues, gospel, R&B, rock 'n’ roll, pop,
soul, Motown, and hip-hop. Plus historical soundbites and an
elaborate book filled with photos and essays by Quincy
Jones and noted historians. All exquisitely packaged in an
impressive box.

R2 76660, street date October 2nd.
SINGLE DISC

a 20-song soundtrack to the VH1 special.
R2 76786, street date October 2nd.

DVD/VHS .
expanded VHS and DVD versions of the VH1 special.
R2/R3 970064, street date TBD.

SUPPORTED BY AN EXTRAORDINARY 5-PART SAY IT LOUD!

DOCUMENTARY SERIES: OCTOBER 7-11 ON VH1

* Over 100 promotional TV spots on VH1

* Radio spots in top 15 markets

* Print campaign in Vibe, Rolling Stone, Entertainment Weekly, New Yorker,

- and many others

» Major media appearances by executive producer Quincy Jones on Oprah,
Late Show With David Letterman, in Vibe & Time .

magazines and much more @ ( hicr oues @




R&B/HIP-HOP

BACK TOGETHER AGAIN: During a
phone interview, an exuberant three-
fourths of Boyz II Men—Shawn
Stockman, Nathan Morris, and
Wanya Morris—say they’re ready to
jump back into the studio next month
to work on the first of five albums
under a new deal with Arista Records.
The album is expected by mid-2002.
“We're not sure who we’re working
with yet,” Stackman says. “But we’ll
definitely be touching base with
Jimmy Jam & Terry Lewis and Baby-

BOYZ Il MEN

face. We'll also do some writing and
producing on this new project—we
still have a lot to say.”

The new deal marks a reunion
between the Grammy-winning quar-
tet (whose fourth member is Mi-
chael McCary) and Arista president/
CEO Antonio “L.A.” Reid who,
along with Babyface, produced and
wrote songs on the Philadelphia
foursome’s 1991 multi-platinum
Motown debut, Cooleyhighharmo-
ny, including the record-breaking
hit single “End of the Road.”

Jam & Lewis and Babyface (who are
also members of the Arista family) col-
laborated with the Boyz as well on fol-
low-up Motown albums /7 (also with
Reid) in 1994 and Evolution in 1997.

“L.A. has always been a supporter
and always understood where we were
coming from,” Nathan Morris says.
“Not only is he a label head, but he
understands the song and production
end, having also been an artist, song-
writer, and producer.”

The quartet released its latest set,
Nathan Michael Shaun Wanya, last
year through Universal, which to date
has sold 686,000 units.

“Our last two albums didn’t do
what we thought they would,” ac-
knowledges Stockman, who says the
group asked to be released from Uni-
versal. “Nof everyone was on the
same page.” In the wake of the
group’s amicable departure, Univer-
sal plans to release a greatest-hits
compilation in October.

an Is,..

by Gail Mitchell

INDUSTRY BRIEFS: Speaking of new
signings, sax man Gerald Albright
joins the GRP family, along with Joyce
Cooling . . . New York City-based Pur-
pose Records soul band Cooly’s Hot
Box has signed with Higher Octave
Music in the U.S. and Canada for the
release of its Take It album. The R&B
set arrives Sept. 24 in the U.K. and
Europe via Dome Records/U.K. and is
on Wood Records in Japan; Purpose is
operated by George Littlejohn and
Russell Johnson. . . Big Apple firm
Nuendo Music Group pacts with Bay-
side Entertainment Distribution for
national distribution. NMG is headed
by president Kimo Kaulani; its debut
release is the traditional-R&B-flavored
Tenderly by Geri King . . . Artemis
Records releases Harvard University
professor Cornel West’s album Sket-
ches of My Culture Sept. 25.

JUST KOOLIN’: The Isley Brothers’ No.
1 debut on last issue’s Top R&B/Hip-
Hop Albums chart certainly proved
that old-schoolers can still hang tough.
It’s a sentiment echoed by fellow R&B
compatriot and Kool & the Gang
frontman Robert “Kool” Bell, who
says the venerable and much-sampled
group has not one but seven projects
brewing between now and next year.

First up: the Aug. 28 release of the
hip-hop/R&B/jazz/funk compilation
Kool & the Gang Presents Gangland
on the Gang’s KTFA Entertainment
label (Keep the Funk Alive), distributed
by Eddie Gilreath’s E-Nate/DNA. In
addition to first single “Bigg Thangs”
by Bell’s son Da Prince Hakim, the
compilation features Asian group SX4,
Funk-kin (whose members are Parlia-
ment Funkadelic progeny), Female,
the Too Hot Allstars, and female trio
Reign. Solo albums by these and other
KTFA acts are being planned.

Also on the KTFA schedule are Kool
& the Gang Live, a Sept. 11 DVD re-
lease; Odyssey, a 2002 Kool & the
Gang album featuring new and old
tunes with current lead singers Shawn
McQuiller and Rodney Ellis and such
guest stars as Jamiroquai (doing “Hol-
lywood Swinging”) and Bryan Adams
(“Celebration”); a late 2002/2003 stu-
dio album sans guests; a Bill Duke-
produced film based on the group’s
Jersey City, N.J., childhood; the stag-
ing of AIDS fund-raiser For the Chil-
dren of Africa/2, tentatively scheduled
for next year; and a 25-city U.S. tour
that kicked off Aug. 9.

“New challenges keep us moving,”
says Bell, who’s worked with Teddy
Riley, the Fugees, and Pink. “That’s
what keeps me young. We didn't
think we’d be here this long, but we
still love what we’re doing.”

Rediscovering Kenny Lattimore

Arista Artist Treats Fans To Contemporary-Sounding ‘Weekend’

BY ALIYA KING

NEW YORK—In the three years
since his last album (1998'’s From
the Soul of Man), soul singer Kenny
Lattimore has made a few changes,
precipitated by a label switch from
Columbia to Arista.

“When [president/CEO Antonio]
‘L.A." Reid came in after Clive Davis,
I took it as an opportunity to clean
house altogether,” Lattimore re-
calls. “I wanted to bring in an
entirely new team—from manage-
ment to producers.”

Now managed by Ramon Hervey,
Lattimore collaborated with a slew
of new and well-known producers
on his Arista debut—and third
album—the Sept. 25 release Week-
end. Among those lending produc-
tion prowess was A Touch of Jazz,
the Philadelphia-based team behind
the success of Jill Scott.

“I worked with A Touch of Jazz on
From the Soul of Man,” the singer
says. “I was with them very early,
before the word got out on what
they were doing. This time around,
they contributed lyrics to the track
‘Lady.” But then I decided to branch
out and see what else was out there.”

ALL-STAR PRODUCTION TEAM

Lattimore, whose music is pub-
lished by Kembo Music/Sony ATV
Tunes, also worked with Raphael
Saadiq (Lucy Pearl), Shep Crawford
(Deborah Cox), and Troy Taylor of
the New York City-based production
outfit the Characters (Toni Braxton,
Aaliyah). The title track doubles as
the first single and borrows a loop
from Blondie’s “Rapture.” It was
shipped to radio Aug. 13.

The midtempo, old-school-influ-
enced R&B track features a dance-
worthy beat and Lattimore’s signa-
ture vocals. “I wanted to make a fun,
straight-up R&B album,” he says. “I
have the party feel of a song like
‘Weekend,’ yet I still have tracks like
‘Can You Feel Me’ that go back to my
classic R&B roots.”

Other highlights include the
romantically winsome yet bouncy
“Baby You're the One” (produced by
the Characters), the funky, radio-
friendly “Come to Me,” (produced by
Saadiq and Battlecat), and a remake
of one of Reid’s first hit records,
“Right Down to It,” originally re-

FOR THE RECORD

The recent Phil Perry profile
(Billboard, Aug. 25) should
have stated that Malibu, Calif.-
based Peak Records released
the singer's “Spirit of Love” to
adult R&B radio Aug. 14 and
“Keep Reminding Me” to jazz/
AC radio Aug. 21.

corded by Damian Dame and re-
leased in 1991.

Arista executive VP Lionel Ride-
nour firmly believes that Lattimore’s

LATTIMORE

new sound is a refreshing take on
classic R&B. “In addition to the
uptempo tracks, the first single sets
the tone for a carefree sound,” he
explains. “What was urban AC has
now become mainstream R&B.”
Washington, D.C., native Lattimore
began his musical career as a member
of the late-'80s vocal group Maniquin
and also penned songs for such R&B
singers as Glenn Jones and Jon
Lucien. After signing with Columbia
as a solo artist, Lattimore scored a
gold-certified debut with a 1996
eponymous set, as well as the Gram-
my-nominated hit single “For You.”
Arista VP of urban marketing
Fabian Duvernay says the label is
banking on Lattimore’s existing fan
base to help propel the new project.

“Actually, with this record, Kenny
has created something a little more
contemporary,” Duvernay says. “It
still contains maturity, but it has a
more youthful vibe. I want to expand
on his base while still catering to it.”

Among retailers with high ex-
pectations for Lattimore’s Weekend
is Tyrone Lyons, manager of New
York City’s Bates Music. “I've been
playing the first single quite a bit
in the store, and the response is
phenomenal,” he says. “Right now,
consumers are still hitting the
beach and listening to any music
that will make them bounce. But
as fall approaches and the weather
cools down, I think people will
start really listening to music—and
they will be coming in to pick up
this record.”

Print publications, including Vibe,
Mademoiselle, and Essence, will be
running features on Lattimore in
upcoming issues. In addition, Arista
is planning a major street campaign,
which includes peppering the streets
with 40,000 posters.

“The plan is coming together to
introduce him to a younger audi-
ence,” Duvernay adds. “And, of
course, we're going to get him on
the road. Kenny is known for put-
ting on awesome live shows. So we
will be doing that beginning in Sep-
tember.” Lattimore’s booking agent
is Phil Casey at ICM.

Saying he “appreciates the nu-
ances of performing for a live audi-
ence,” Lattimore is ready to hit the
ground running. “People know who
Kenny Lattimore is,” the artist says.
“But we still have more ground to
cover. I'm looking forward to redis-
covering my audience—while they
rediscover me.”

Virgin Newcomer. The first single by new Virgin artist Bathgate is called

“Bump That,” from his forthcoming debut album, Dear Rich America: My
Story to You. Taking five during a recent video shoot, from left, are Bath-
gate and DJ Clue.
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red star soundrs
volume one | soul searching

jill scott erykah badu
macy gray nelly furtado
amel larrieux | the roots
glenn lewis india arie
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Red Star Records was created by The Heineken Foundation, a not-for-profit organization whose
proceeds go to supporting music programs. That should make the person who buys this CD feel

good. Of course, the hot new songs will do that, too.

In stores October 9"

Music makes a difference.

* featuring:

jill scott

erykah badu

macy gray

nelly furtado

amel larrieux

the roots

glenn lewis

india arie

jack herrera featuring jon b
brad young

lathan

damian marley

plus three unsigned artists

UOIEPUNOY UBYBUIBH BYL 100Z®




.R&B/HIP-HOP

Schott Free’s W.0.R.L.D.

Loud Executive Discusses Label’s Origins, New Imprint

Schott Free is senior VP of A&R
at Loud Records. The Staten Is-
land, N.Y., native and graduate of
the University of Maryland began
his industry career with an intern-
ship/radio promotions job af
Rowdy Records. Through the Wu-
Tang Clan, Free later landed at
Loud as its first New York employ-
ee. Free recently launched his own
imprint, W.0.R.L.D. Records, via
Loud. The label’s debut act, 1.G.T,
will release its first album, The
Alpha and the Omega, this fall.

What do you look for when sign-
ing an act?

To be stabbed in the heart by
something. “Press play” is my
favorite saying. If you press play,
and you hear something ill, it’s
going to stick out in your head. 11l
talent comes to you. You don’t look
for it. The same thing with artists.
The dopest MCs don’t look for a
deal. They just rhyme here and
there, and shit happens.

Describe the Loud sound.
The Loud sound is the purest

aesthetic of hip-hop. It’s a bold,
intimidating sound. It’s the kind of
sound that comes on, and for some
reason you grab your coat, because
you think beef might set off at any
minute. It’s the kind of song that
incites energy, whether positive or
negative. Be it East Coast or West
Coast, it’s unsacrificing.

LAST WEEK

TITLE Imprint & Number/Distributing Label
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LET'S BE FRIENDS

Headlens 178 @

ALL MY THUGS

Heortlgss 17426 @

PO' PUNCH

Pockut Changs 221 @

Bad Boy 79380°/Arista © @
OOCHIE WALLY

11l Wil 28566* /Colimba @ @
PLEASE DON'T MIND
Arlantic 85412°/AG @

MAKE IT VIBRATE
Darkside 063 @ ©

LET ME BLOW YA MIND
Ruft Ryders 497562°/Interscope @

SO PLAYAZ DEEP

FB 015111Aniversel @ O

I'M A THUG

Slip-N-Slide 85141 */Atantic @

17 mm WHAT IT IS
Vislatar/Loud 79000/ Columbis @

:. |11 BAD BOY FOR LIFE

Bad Boy 79400°/Ansta @

‘19 NONE TONIGHT
Warldwide 50200/Pnority @

; SETIT orr
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i D¢
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Jive 42937° ® @ .
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MY BABY Lil' Romeo =
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WE GONNA MAKE IT Jadakiss Featuring Styles Of The Lox

TaTa + Brando Feataring Larry Poteat Of The Donz

Po’ White Trash & The Trailer Park Symphony
ONE MORE CHANCE/STAY WITH ME

Philly's Mest Waated Featuring Andre Wilsen <

The Notorious B.L.G. <

Young Phantom

The Notorious B1.G
0B Finest Featuring Nas And Bravehearts =

Rising Son
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Trick Daddy <
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Skiliz
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Vialator Featuring Noreaga
Bumpy Knuckles
Kool Keith
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In A&R, you’re often the middle
man between the label and the artist.
How do you keep both sides happy?

As an A&R person, your whole
job is to bring across the artist’s
vision. If you do that, you'll ap-
pease the label and artist. But my
main concentration is with the
artist. If you show the artist that
you're trying to get whatever it is
they’re doing out there, they’re
going to be on your side. Same
thing with the label.

My biggest problem in appeasing
the label, however, is the give and
take—it's hard to be that cat who
makes records until seven or eight
in the morning and then pops in
the office from noon to five.

What’s next for Loud?

Besides W.O.R.L.D. Records,
there’s a whole lot of new shit—
from Danté Ross’ Stimulated
imprint to Three 6 Mafia and its
Hypnotized Mind camp. Xzibit
finally went platinum, giving some
shine to the Likwit camp, so Tha
Liks are going to do something.
Then we still have our heavy-
weights: Mobb Deep and Wu-Tang.

Why did you start W.0.R.L.D.
Records?

To protect the pure aesthetic of
Loud’s original sound that started
with me, my partner Matt Life, and
Steve Rifkind’s marketing genius.
Like any successful business, Loud
has grown. But in order to grow,
we had to assume more responsi-
bilities and even more sounds. I'm
just here to protect the original
sound that got us where we are.

W.0.R.L.D. also began as a result
of there being so many ill artists
out there who need to be heard. My
original idea was to set up as an
independent. 1 wanted to take un-
derground MCs and put them with
hot producers like Pete Rock,
Alchemist, the Large Professor, etc.
and release a record called Artists
and Repertoire. From there, it
turned into something more. But
I'm still Loud Records, regardless.

W.0.R.L.D. Records will cater to
the New York MC, an endangered
species. I love a lot of MCs, but 1 was
raised here. It would be sad for me
to be in A&R and not look out for the
purest aesthetic of what I know.

What are some of the trends on
the horizon for hip-hop?

Music, especially hip-hop, has
gotten a little watered down. People
are going to come back to the raw
aesthetic and the raw, revolutionary
sound. [President George W.] Bush
is in power now. Everybody’s men-
tality is going change about the way
they feel and what they want to
hear. I think we shine at climactic
periods in time, and it’s another cli-
mactic time. RASHAUN HALL

Us3 RELAUNCH: With the recent
signing of jazz-fused hip-hop group
Us3, Universal Jazz U.K.’s Nathan
Graves says the label is ready to
announce its arrival “as a repertoire
center with a real bang.”

After two internationally released
albums on Blue Note—the last being
1997’s Broadway & 53nd—Us3 main-
stay DJ/producer Geoff Wilkinson has
recruited rapper Michelob and singer
Alison Crockett to front An Ordinary
Day in an Unusual Place, due Oct. 15.

It will be preceded on Sept. 24 by the
funky sitar- and brass-driven rap cut,
“You Can’t Hold Me Down.”

“The first priority is to build a
strong platform of awareness up
front,” Graves says. “Our plan is to
work ‘You Can’t Hold Me Down’ to
re-establish the Us3 name and gain
exposure among the existing fan
base and the wider urban/hip-hop
crossover audience.”

With a national/regional TV and
radio campaign, play on MTV in the
U.K. and Europe, plus promotional
tours in major European cities, Us3
looks set for a successful relaunch.

While it still uses samples, Us3 also
employs more live musicianship this
time. “Also, this is the first time I've
worked with a female singer,” Wilkin-
son says. “It pushed me into unchar-
tered territory, and I relish a challenge.

“I've been aware of criticism
about the previous albums’ lyrics,”
he continues. “Michelob and Alison
are both great lyricists. I got them
to write more observant socio-eco-
nomic themes,” which come across
on such cuts as the Michelob-front-
ed “World No More” and the Crock-
ett-sung “Pay Attention.”

While the four-year between-al-
bums break seems to fall in line with
Us3’s previous projects, Wilkinson
says it wasn’t planned. “Unfortunate-
ly, it took a year of legal wrangling,”
he says of Us3’s fruitless deal with the
now-shuttered Work Group. “I just
sat there hanging in the wind and
tearing my hair out. After that expe-
rience, I decided not to sign another
all-inclusive worldwide deal.”

The new album—which concludes
the group’s EMI Music publishing

by Kwaku

™

deal—will be released via Toshiba
EMI in Japan but is unsigned for
North America. Us3 is managed by
New York-based Tommy Manzi and
booked outside of North America by
David Levy of London-based ITB.

BRIGHT PROSPECTS: Germany’s
DJ/producer duo Turntablerockers
and Finland’s co-ed group Kwan are
among Europe’s hip-hop acts with
bright international prospects.
Turntablerockers’ Classic album,
released in Germany, Switzerland,
and Austria in late March by Four
Music/Columbia Germany, engaging-
ly embraces hip-hop, rap, and R&B,
plus live and programmed music.
One single, “A Little Funk,” is a phat,
hip-hop joint-rocker.

The duo, consisting of DJ Haus-
marke and DJ Thomilla, has a solid
hip-hop background. Hausmarke has
been a DJ and an MC for Die Fan-
tastischen Vier, while Thomilla is a
former producer of Stuttgart rap act
Die Krihen.

Kwan’s debut single, “Padam,” is
blessed with juicy strings and R&B
flavor. It was a top five hit and one of
the most-played songs on Radiomafia,
Finland’s biggest national radio out-
let. “Microphoneaye,” released March
5, was another top five hit. The group,
which incorporates a live rhythm sec-
tion, a DJ, and English-rapping MC
Mariko, and MC Tidjan, has been gig-
ging around Europe in support of its
Mercury Finland set Dynasty.

One of the most successful U.K.
dance music acts, Cheeky/Arista’s
Faithless, is set to charm rap and
R&B heads with “Muhammad Ali,”
out Sept. 3. It is underpinned by a
very funky groove with echoes of
1970s soul strings and brass, over
which rapper Maxi Jazz coolly drops
an ode to the legendary boxer.

Most U.K. rap is supported by
small indies with few expectations
for huge sales. One such label is
London-based Stonegroove, which
has two upcoming singles: “Simple
Tings” by the Young Gunz (featur-
ing rappers Fallacy, Lyric L, Seanie
T, Wildflower, and Karl Hinds with
cuts by London’s Kiss FM personal-
ity Big Ted), and “Slip Stream” by
Psychic Phenomena featuring Ty,
which decries the state of U.K. rap.

MAC RAP: Once described as the
British-Asian Public Enemy, Fun-da-
mental eschews any obvious rap on
There Shall Be Love, arriving Oct. 1 on
Nation. The eclectically fused album,
which includes South African chants,
also uses a contribution by Gee Four—
an Apple Mac G4 voice simulator—on
“More Than a Hundred Times.”
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Assn. 0f America (RIAA) certification for net shipment of 500,000 album units (Gold). ARIAA certification for net shipment of 1 million units {PI ). @ RIAA cer of 10 million units (Diamond). Numeral lnrnwmg Platinum or Diamond symbol indicates algums multi-platinum level. For boxed sets, and double

albums with a runm'd time of 100 minutes or more, the RIAA mumplles shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100 DOO units Dro). A Certification of 200,000 units (Platino). A "Certification of 400,000 units (Mutti-Platino). *Asterisk indicates LP is available. Most' tape prices,
and CD prices for BMG and WEA labels, are sugqesled lists. Tage prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. ‘Greatest Gainer shnws chart’s largest umit increase. Pacesetter indicates boggesl percentage growth. Heatseeker impact shows albums removed from Heat-
seekers this week. # indicates paslHealseekerme © 2001, Billboard/BP1 Communications, and SoundScan, inc
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Top Dog. Columbia Records

Graup and So So Def Recordings executives
recently presented So So Def/Columbia rap artist Lil' Baw Wow with a plaque
commemorating worldwide sales of 3 million copies of his debut album,
Beware of Dog. Pictured, tfrom left, are Columbia executive VP/GM Will
Botwin. So So Def COO Michael Mauldin, So So Def CEO Jermaine Dupri,
Columbia chairman Don lenner. Columbia executive VP John Ingrassia.
Columbia senior VP of urban promotion Cynthia “CJ" Harris, Columbia West

Raden

Coast VP of product marketing Mai Huggins, Columbia senior VP of sales
Tom Donnarumma, and Columbia executive VP of promotion Charlie Walk.

Standing immediately to the right of the plaque is Lil' Bow Wow.
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DANGE/ELECTRONIG

Geffen’s Dub Pistols Charm
Crowds In ‘Six Million Ways’

BY RASHAUN HALL

NEW YORK—On the Vans Warped
tour isn’t where a dance/electron-
ic act should be, but don't tell that
to Dub Pistols mastermind Barry
Ashworth.

“Yeah, it’s usually more rocky
bands, isn’t it? But that only made
it more interesting,” Ashworth says
of the recently completed tour,
which also featured Blink-182,
Alien Ant Farm, and the Rollins
Band, among others.

Of course, when an act has a
new, musically expansive album to
promote—as the U.K.-based Dub
Pistols do with Six Million Ways to
Live—being on such a high-profile
bill certainly creates awareness.
Due Tuesday (28), Six Million Ways
To Live is the U.K. act’s first album
for Geffen. (The Dub Pistols are
signed to Interscope Geffen A&M
for the world.)

“We started out with a blank can-
vas,” Ashworth, a former club pro-
moter, says of the new set. “The last
album [1998's Point Blank] was
seven underground dance tracks we
put together. They were never
meant to be an album, but the label
I was signed to at the time {1500]
decided that we’d make an album.”

CHANGE OF DIRECTION

Ashworth adds, “We only got to
make three or four tracks for
[Point Blank]. ‘Cyclone’ was one
of the last ones, and it was defi-
nitely headed more in the direc-
tion of the new album.”

For Six Million Ways to Live,
Ashworth says, he and co-produc-
er/bassist Jason O’Bryan spent six
months experimenting with dif-
ferent styles of sounds, “creating

tracks that were absolute rubbish
to a track like ‘Soldiers,” which we
did with Planet Asia. In fact, once
we completed ‘Soldiers,” every-
thing else for the album seemed
to make sense.”

According to Ashworth, the Dub
Pistols hooked up with Asia through
their management, Sherman Qaks,
Calif.-based 3AM Management,
which also handles their bookings.
(The band’s music is handled by
BMG Music Publishing.)

ASHWORTH

“Once we got his vocals, and be-
cause of the whole reggae vibe
we’ve got going, it just sort of felt
right,” Ashworth notes of “Sol-
diers.” Asia “is a great guy to work
with. He totally gets the vibe.”

The album’s title track finds the
Dub Pistols reuniting with New
York City-based T.K. Lawrence
and Sight Beyond Light. “We
worked with T.K. and his crew a

bit on the first record,” Ashworth
says, “but he did most of those
tracks on his own.

“This time, we did the beat, and
then he recorded the vocals,” Ash-
worth continues. “When we took it
back and listened to the lyrics, we
felt an acoustic guitar fit the mood.
It’s one of the best tracks we’ve ever
done, without a shadow of a doubt.”

‘GREAT ARTISTS, PERIOD’

For Steve Berman, head of market-
ing and sales at Geffen, an act like the
Dub Pistols demands to be exposed
beyond its traditional fan base.

“The Dub Pistols are great
artists, period,” Berman says. “One
of the things that’s always impor-
tant for us is that these bands have
to be real. Kids have to relate to it
as a live show. The kids who attend-
ed the Warped shows thrive on live
music. If you can convert those
music fans, you can win the battle.”

Additional conversions may be
made Sept. 11 at Las Vegas’' Hard
Rock Cafe, when the Dub Pistols
commence a six-week U.S. tour,
opening for 311. Live, the Dub Pis-
tols consist of Ashworth, O’Bryan,
and DJ Stix, and others.

If nothing else, Ashworth hopes
that Six Million Ways to Live will
open minds. “We try to merge
sounds, and that’s what music has
to do,” he says. “You have to keep
throwing other things in the pot.

“If you're the reason that some-
one goes out and buys an old Lee
Perry or King Tubby record, then
brilliant,” Ashworth adds. “If it
encourages them to listen to hip-
hop, brilliant. Just steer them
away from what they think they
always have to listen to.”

e Jezebel’s Addiction Featuring
Michelle Weeks. “Believe in Love”
(Bassclef single). Ready to gradu-
ate from the indefatigable “Final-
ly” (Kings of Tomorrow Featuring
Julie McKnight)? If so, immediate-
ly latch on to the spirited “Believe
in Love,” which was penned and
produced by Jose Burgos, Deuce
Martinez, and J. “Sinister” Sealee.
(Sealee wrote “Finally.”) The ever-
reliable Ms. Weeks provides gospel-
inflected vocals over Jeffrey
Osborne-referencing rhythms.
Contact: 973-481-2943.

¢ Negrocan, “Aquela Esquina”
(Pimento Music/PIAS the Nether-
lands single). Negrocan follows the
now-classic “Cada Vez” with the
equally vibrant “Aquela Esquina.”
Felice Solea offers a delicious vocal
mix that is pure sunshine.

Hot Plate

¢ Dub Pistols, “Official Chemi-
cal” (Geffen single). Gleaned from
the Dub Pistols’ new album, Six
Million Ways to Love, “Official
Chemical” arrives with progressive
mood swings courtesy of remixers
Eric Kupper and Steve Lawler.
Can you say epic?

¢ Brenda Russell, “Walkin’ In
New York” (Hidden Beach/Epic
single). The newly remixed (by
Nate Scott & Curtis Williams)
“Walkin’ in New York” may give
last year’s grossly overlooked Paris
Rain album, from which it’s
culled, a new lease on life. Over a
smoldering Sheila E.-fueled foun-

dation, Russell ruminates on the
joys of New York City, while
vocalist Nerissa Vitello pays
homage to numerous New York
clubs and DJs.

e Simulation, “Simulation” (un-
signed single). DJs like Carl Cox
and John Digweed are heavily sup-
porting this hypnotic progressive
house jam, which nicks a snippet
or two from Yaz’s early-'80s club
classic “Situation.” Contact:
simulationtm®@hotmail.com.

e Todd Terry, “Raining”/
“Enough Is Enough” (Pimento
Music/PIAS the Netherlands sin-
gle). With this double A-side, Terry
takes punters on a cut’n’paste tour
de force. Rock-solid rhythms, clas-
sic house basslines, and disco
flourishes feature prominently on
both tracks. MICHAEL PAOLETTA

NEWSY NEIGHBORS: Much-revered
soul/house label Naked Music has
inked a three-year, worldwide
joint-venture deal with New York
City-based/Caroline-distributed
Astralwerks/Virgin (Billboard Bul-
letin, Aug. 15).

“This creates an opportunity for
soulful house/dance music to get to a
larger audience, both domestically
and internationally,” says Jay Denes,
who, along with Bruno Ybarra and
Dave Boonshoft. founded Naked
Music in 1999. (The label was profiled
in the April 29, 2000, Billboard.) “It
also gives us more possibilities to
unveil new ideas and talent.”

On Oct. 2, Astralwerks will reissue
five Naked Music compilations (Bare
Essentials, Vol. 1, among them), as
well as a new compilation (Nude
Dimensions, Vol. 3). January will see
the release of the much-anticipated
full-length debut from Blue Six (aka
Denes). Proper artist albums by
Petalpusher (aka Miguel Migs) and
Lisa Shaw will follow.

In other Naked news, the label’s
catalog is now handled by EMI Mu-
sic Publishing in all territories, ex-
cept the U.S.

Since breaking the news that
Tommy Boy had signed Masters at
Work to the label and that an album
should street early next year (Beat
Box, Billboard, Aug. 11), we’re now
happy to report that the album, Our
Time Is Coming, features guest
appearances from James Ingram,
Patti Austin, India, Stephanie Mills,
and Roy Ayers.

U.K.-based DJ Cass (of Cass &
Slide) is confirmed to helm the third
volume of Spundae Recordings’
Spundae Interpretations series. The
Mute-distributed compilation is due
in January and follows in the footsteps
of the first two installments, which
were mixed by Jerry Bonham.

Eat Static’s Merv Pepler and the
B-52’s’ Fred Schneider will soon
remix “Crash and Burn!”—the title
track from Eat Static’s CyberOctave

by Michael Paoletta

Records album, released earlier this
year. Perhaps Pepler will be able to
coax Schneider into laying down
some ad libs in the process.

Speaking of Schneider, his un-
mistakable vocals are featured on
“Nonstop Nonsense,” one of many
winning moments on French duo
Bosco’s third album/U.S. debut,
Action (Atlantic).

NIGHT DREAMS: Tuesday (28) sees the
release of a few noteworthy titles.

A hit throughout Europe, Montre-
al’s Miguel Graca Presents Soulnot-
mind’s Shining Stars (Bombay, dis-
tributed by Caroline) is a stunning
journey—replete with live instru-
mentation—that is as deeply under-
ground as it is sunny and tropical.

Another Montreal-based act, Bran
Van 3000, offers the snappy Discosis
(Grand Royal/Virgin). The festive set
features contributions from Curtis
Mayfield (“Astounded”) and Dimitri
From Paris and Big Daddy Kane (on
the title track), among others.

Last year, France’s Pascal + Mis-
ter Day issued the disco-splashed
High Flying (basically a collection of
the duo’s early releases on Pascal
Rioux’s Rotax label). On their follow-
up, The Lure of Melody (Glasgow
Underground U.K,, distributed in the
U.S. by Studio K7), Pascal and Day
deliver a solid collection that merges
funk, house, soul, and R&B.

The eponymous debut from
Rollercone (aka Swiss producer/
remixer Patrick Duvoisin) mixes
diva house (“My Life"), Latin house
(“Me Gusta”), deep house (“Quiet-
storm”), and soulful house (“When
You Left”). The album is available
from Sirkus U.K. and distributed in
the U.S. by Studio K7.

GOT MY EDUCATION: Serious about
dance music’s roots? If so, you need
to investigate some newly issued
titles from Legacy’s Rhythm & Soul
series, all of which have been digi-
tally remastered: The Best of Gladys
Knight & the Pips (Columbia/Lega-
cy), Harold Melvin & the Blue
Notes Featuring Teddy Pender-
grass’ The Ultimate Blue Notes
(Epic/Legacy), and the Isley Broth-
ers’ The Heat Is On and Harvest for
the World (both Epic/Legacy).

FOR THE RECORD: Contrary to what
was reported in Beat Box in the Aug.
18 Billboard, Masters at Work have
done special remixes, not re-edits, for
Masters at Work: West End Records
—The 25th Anniversary Edition Mas-
termix (West End Records).
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Bluegrass Rules On Skaggs’
‘History Of The Future’

BY JIM BESSMAN

NEW YORK—As he puts it, Ricky
Skaggs has his “left foot in the past
and the right in the future”—
hence the title of Skaggs & Ken-
tucky Thunder’s Sept. 11 Skaggs
Family Records release, History of
the Future.

“I'm standing on a place where
few others have connections,”
Skaggs explains, noting his forma-
tive links with bluegrass pioneers
Bill Monroe, Ralph Stanley, and
Flatt & Scruggs, prior to his late-
’70s stint in Emmylou Harris’ Hot
Band and subsequent emergence in
the early '80s as a major country
artist in his own right.

“So I caught myself second-
guessing on this album,” he con-
tinues, looking back at his previous
albums since his return to the tra-
ditional bluegrass fold with 1997’s
Bluegrass Rules! “Some people say,
‘Do some new songs'—that anybody
can do the old bluegrass tunes like
I redid on Bluegrass Rules! So 1 lis-
ten respectfully, and they have
merit—but my heart is to educate.

“Twenty-year-old [fiddler] Andy
Leftwich is with us now, and we
have to educate him on Benny Mar-
tin, Paul Warren, Kenny Baker,
Chubby Wise, and all those great
fiddle players of the past,” Skaggs
adds. “He’s a great musician, but
he doesn’t have all the old blue-
grass records I have and only
knows Mark O’Connor and Stuart
Duncan and the fiddle players of
the '80s and '90s.”

THRASH-METAL BLUEGRASS

Skaggs, then, wants to continue
the “mandate” given to him by Dixie
Chicks when they took Skaggs &
Kentucky Thunder on the road.

“They hired us not to do the
country hits but to play the real
stuff: raw bluegrass music, in-your-
face with attitude at thrash metal
volume,” he says. “They gave us the
stage to influence young kids—and
every night we got a standing ova-
tion. So one of the most important
things we’re doing is educating
young people not only where this
music is going but where it came
from—which is the reason for the
album title.”

History of the Future again
focuses on classic bluegrass cov-
ers, such as Monroe’s “Mother’s
Only Sleeping” and the staple “Roll
in My Sweet Baby’s Arms,” while
including some newer material,
such as Ricky Skaggs Music/Gold-
en Hook Music (ASCAP) writer
Skaggs’ Celtic-flavored “The Road
to Spencer.”

One of the key cuts on the project

is the traditional “Shady Grove.”
“It’s an old-time song that shows
our roots,” Skaggs says. “Every-
body’s done it, from Doc Watson to
Bill Monroe to the Stanley Broth-
ers—and Bruce Hornsby could have
eaten it up on piano. So it repre-
sents the history of the future—an
old-timey song but done in a hip,
cutting-edge fashion, with Clay
[Hess] playing an awesome guitar
solo and Andy showcasing his abil-
ities on mandolin.

Skaggs continues, “They’re all
such great musicians, and every-
one’s competing and pushing each
other every night to do the best
solo and get the biggest applause
—not just for themselves but for
the band.”

Stan Strickland, who manages
Skaggs and co-founded the Lyric
Street-distributed Skaggs Family
Records label with him, points out
Skaggs’ inclusion of Grand Ole Opry
clog dancers on the “Shady Grove”
cut and their percussive contribu-
tion to its party feel.

“Nobody’s done an interpretation
of that song quite this way,” Strick-
land says. “But Ricky wanted the al-
bum to be a celebration overall.
There was a moody quality to the
1999 follow-up to Bluegrass Rules!
—Ancient Tones—and a mission to
[1999 gospel album] Soldier of the
Cross, and he wanted to stay out of
the way artistically on [the 2000
Skaggs-produced tribute] Big Mon—
The Songs of Bill Monroe and let the
participants interpret their visions of
Bill Monore’s music. So this is the
first time he’s really come back to
Bluegrass Rules!”

‘0 BROTHER’ OPENS DOORS
The label will work History of the
Future throughout the traditional
bluegrass community, Strickland
notes, “but we're also fortunate that
more media opportunities have
opened up because of O Brother,
Where Art Thou?, Dolly Parton’s
bluegrass albums, and Nickel Creek.
A lot of people are exploring this

music that weren'’t a year ago.”
The album also benefits from

Skaggs Family Records’ recently
instituted sales, marketing, and dis-
tribution pact with Lyric Street and
its major distributor, Universal Mu-
sic and Video Distribution (UMVD)
(Billboard, June 16).

“As good as [previous indie dis-
tributor] DNA was, it didn’t have
the clout with retailers that the
UMVD system does,” Strickland
says. One UMVD rep, he adds,
pointed out that Skaggs’ new music
“is no further afield than his coun-
try singles of the early '80s.” So
UMVD is “testing the waters” at
country radio with “Shady Grove,”
by servicing it to some 2,400 sec-
ondary-market stations via the Sep-
tember CDX compilation.

“We're all disappointed that radio
didn’t embrace O Brother’s ‘Man of
Constant Sorrow,” ” Strickland says,
but with that and Patty [Loveless’
new bluegrass album], we may be in
a unique situation where it’s just
one more little twist to take the top
off the jar.”

‘AN INCREDIBLE BODY OF WORK’

Terry Herd, owner of the syndi-
cated Bluegrass Radio Network
and host of its weekly Info the
Blue show, as well as consult-
ant/PD for Sirius Satellite Radio’s
bluegrass channel, sees History of
the Future as “another install-
ment in an incredible body of
work that Ricky’s released since
his return to bluegrass.”

A collection of “mostly tradition-
al bluegrass favorites distinguished
by a modern studio production with
the best players on the planet,” the
album, Herd adds, shows that
“Skaggs hasn’t wavered as the
chasm between traditional country
music and new country pop widens.
He just continues marching down
the road, playing the best bluegrass
music possible.”

The Monterey Peninsula-booked
Skaggs, who Strickland says is now
touring “like he hasn’t done since
the early '80s, in addition to the
normal load of festivals and per-
forming-arts centers,” says he rec-
ognizes the “scrutiny on me more
than other bluegrass musicians,
because I did go into country music
in the '80s, and some bluegrass die-
hards out there still hold that
against me.”

But Bluegrass Rules! “did a whole
lot to change that mind-set,” Skaggs
adds, realizing his position as a lead-
ing figure in the bluegrass re-
surgence. “We try not to let the
bluegrass chat rooms deter us from
where I feel I need to go and what
we need to do in staying true to the
music while allowing it to grow.”

SEMINAR TOPICS: Has country music
lost its passion? That question was
one topic of discussion at the region-
al Country Radio Seminar Northeast,
held Aug. 17-18 in Hartford, Conn.

Capitol Records president Mike
Dungan said the passion for country
music has waned, because radio pro-
grammers are overly influenced by
research and the labels have turned
the format into “AC wallpaper. The
problem I've had with Music Row is
{that] I don’t think our music has
been great,” he said. “Too often we
settle for music that is competitive.
We need to slow the process down
and work on our excellence.”

DUNGAN

Dungan thinks programmers’ re-
luctance to play songs that research
with strong negatives has hurt the
format. “Records that research well
often don’t sell well,” he said. “As
soon as you start watching your neg-
ative factor, you've lost any level of
excitement you had on the station. If
you create a good product, it can sur-
vive three minutes and 20 seconds of
a song [some listeners] don'’t like.”

Monument Records VP of promo-
tion Larry Pareigis agreed: “We as an
industry have gotten terrified of risks,
of what I call ‘acceptable negatives.’”

WGNA Albany, N.Y., operations
manager Buzz Brindle admitted that
for some PDs, “Research becomes an
opportunity not to play music.”

Still, Pareigis argued that passion
is not necessarily the problem. “If
anything, it may not be a lack of pas-
sion. It may just be fatigue.” Pareigis
said that in the business culture of
radio today, people labor under the
assumption that it’s “better to be
overwhelmed than unemployed.”

Just what constitutes country mu-
sic was another central theme of the
seminar. The topic arose at the open-
ing session when KFKF Kansas City,
Mo., PD Dale Carter, former PD of
WWYZ Hartford, took current
WWYZ PD Jay McCarthy to task for
mixing in records by pop acts like

the Corrs during a spirited debate on
whether such broadening moves are
good for the format.

At a panel on programming coun-
try in the Northeast, WXTU Philadel-
phia PD Bob McKay said he plays
Bob Seger’s “Night Moves” and “Still
the Same” and America’s “A Horse
With No Name.” And WGGY Scran-
ton, Pa., PD Mike Krinik said he digs
into the music stack of his sister top
40 station from time to time, look-
ing for cuts to play. Krinik said he
“experimented” with the Corrs and
with Shelby Lynne’s “Killin’ Kind”
earlier this year.

“If the AC station is going to play
Diamond Rio or LeAnn Rimes,”
Krinik contended, why can’t country
stations reciprocate with some AC
music? “I'd rather be a great music
station than [just] a country station.”

ON THE ROW: Mercury Records
chairman Luke Lewis has lured vet-
eran Nashville A&R exec Mary Mar-
tin out of retirement to join the
label as VP of A&R. Martin, one-
time VP of A&R at RCA, had been
A&R consultant to Asylum Records
prior to her retirement.

MCA Nashville senior VP of pro-
motion David Haley exits. He had
been part of the promotion team that
made MCA the Billboard country
label of the year for the past 10 years.

Director of A&R Laura Putty joins
the three other Sony Music Nashville
staffers who were laid off recently
(Billboard, Aug. 25).

Steve Markland, who has headed
publishing company Windswept
Pacific’s Nashville office since 1996,
is elevated to VP of creative affairs
for the company. Cliff Audretch III
is upped from catalog manager to
director of creative affairs. Lisa
Gamertsfelder, who joined the com-
pany earlier this year in an admin-
istrative capacity, is promoted to
catalog manager.

Paddock Music, the Nashville pub-
lishing company formed earlier this
year by Toby Keith, T.K. Kimbrell,
and creative director Rob Hendon,
has signed three writers: Curtis
Wright, Don Ellis, and Gary Loyd.

ARTIST NEWS: Dixie Chicks will per-
form together Sept. 15 for the first
time this year at the Texas Twilight
Gala in Austin. The event is a fund-
raiser for pediatric AIDS charities. The
Chicks will perform an acoustic set
with the Austin Symphony Orchestra.

Dualtone Records has pushed back
the release of Chris Knight’s A Pretty
Good Guy to Sept. 11.
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BY DEBORAH EVANS PRICE
NASHVILLE—Country music has few,
if any, icons left who can attract musi-
cal collaborators as diverse as Don
Henley, Elton John, Melissa Etheridge,
Sting, Billy Bob Thornton, Steve Mar-
tin, Travis Tritt, and Johnny Cash.

Yet Earl Scruggs’ musical genius
has always had universal appeal, and
many of the industry’s top names
jumped at the chance to be part of
the new MCA Nashville release Ear/
Scruggs and Friends, due Aug. 28.

Produced by Earl’s multi-talented
son Randy Scruggs, the album fea-
tures the elder statesman’s signature
banjo, alongside vocal performances
by luminaries from the pop, rock, and
country music communities.

“The first track we recorded with
Elton John,” Randy says. “When he
came in, he actually brought a box
set of early material that Dad had re-
corded. Elton was a fan of Dad’s, and
Dad was a huge fan of Elton’s. It set
the mood and the stage.”

Randy says the song selection pro-
cess was “always very open. The im-
portant thing to me was that it was
something the guest artist would feel
passionate about, and at the same
time, something Dad could dig his
teeth into, in terms of performance
on the banjo.”

As the first new recording from
Earl in 17 years, the album repre-
sents a musical resurrection for the
legendary picker. Plagued by health
problems, he had been inactive in the
music community for quite some
time. But hip-replacement and heart-
bypass surgeries gave him a new lease
on life. “I'm feeling good and I enjoy
performing and picking,” Earl says.
“I guess I don't feel my age.”

A MUSICAL LIFE

Born in 1924, Earl first rose to
prominence as a member of the late
Bill Monroe's famed Bluegrass Boys.
Debuting at the Grand Ole Opry in
1945, Earl earned acclaim with his
unique playing style, but his career
really took off when he and vocalist/
guitarist Lester Flatt left Monroe’s
band in 1948, forming the famed duo
Flatt & Scruggs. The two performed
together until 1969, when Earl
formed the Earl Scruggs Revue with
sons Gary, Randy, and Steve.

Over the years, Flatt’s virtuoso pick-
ing could be heard in such memorable
pieces as the Beverly Hillbillies TV
theme and in the Faye Dunaway/War-
ren Beatty film Bonnie and Clyde,
which used Earl’s classic “Foggy
Mountain Breakdown” as the theme.

“Earl had written and recorded it
in 1949,” recalls Earl’s wife of 53
years, Louise Scruggs, who is also his
manager. “Warren Beatty called
when he was producing Bonnie and
Clyde and said he found this won-
derful record of Earl’s that he
thought would work great in the
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movie. Ends up it won a Grammy,
and Earl got the Millionaire Award
[for airplay] from BML.”

Earl's life has been filled with such
musical highlights. “Earl is a [Coun-
try Music] Hall of Famer, and I'm
really glad we are able to record and
document this part of his musical
history,” says MCA Nashville chair-
man Bruce Hinton. “All of us at MCA
Nashville feel privileged to be asso-
ciated with it.”

SCRUGGS

Hinton adds, “There are just a few
people in the entire 20th century
that forever changed the ways an up-
and-coming musician would think
about how they were supposed to
play their instruments and what
their possibilities might be with it.
That's a very unique legacy. You look
at people like Louis Armstrong. No
one had thought about playing a
trumpet that way before him, or
Chet Atkins on guitar. Earl has cer-
tainly brought that to the banjo—
not to mention he is one of the
architects of bluegrass music.”

Earl says his style was born out of
necessity: “When I started years ago
with the banjo, it was not much of
an asset to the band the way it was
being played. It didn’t quite fit in as
well as I thought it could.” So he set
about to change that, and he adds
modestly, “I was excited that what I
had to offer was accepted.”

Earl is thankful that his health has
improved enough for him to perform
once again. “He went to have his hip
replaced, and when he was in the
recovery room, he had a heart attack,
and he literally died,” Louise says of
the 1996 crisis. “His heart stopped,
and they got him back again. He had
six blocked arteries, and he had
bypass [surgery].”

With his heart healed and his back
and hip pain gone, Earl says, he feels
like a new man: “It’s the first time
I've been without pain for several
years. When you get feeling good,
you want to pick.” And pick he does
on this amazing album, with a musi-
cal gift that is unparalleled.

“Earl Scruggs is one of the true
pioneers of American music,” insists
Don Henley, who first met Randy in
the early '70s. “He is a living exam-
ple of a strain of musical authentic-
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On ‘Friends’ For All-Star MCA Album

ity that runs back to the earliest
musical traditions of this country.”

“It isn’t often that you can have
such a cast of individuals of this cal-
iber come together and celebrate
music,” Randy says. “They were
there because of my dad, but what
my dad represents is what turned up
within the recording of the music:
outstanding and unique musician-
ship and artistry. That’s what we
wanted to capture.”

Earl is pleased with the results.
“They are all exciting to me,” he says
of the 12 cuts. “I'll start listening to
the album, and sometimes I'll play
one for two or three days just over
and over, and then I'll move to
another one. Later, I'll come back to
that first one. So it’s been an excit-
ing trip for me.”

TAKING IT TO THE STREETS

MCA Nashville senior VP of sales
and marketing Dave Weigand sees a
broad audience for Earl Scruggs and
Friends: “The artists on this project
have garnered over 65 Grammys
combined, sold more than 35 mil-
lion records, and have been awarded
with 318 gold, platinum, and multi-
platinum certification [albums].”

MCA plans to service music to
both country and Americana sta-
tions, with a special radio program
going to Americana. Weigand an-
ticipates sales being media-driven
and says the project will be cov-
ered in numerous publications and
via TV appearances.

Through advertising, Weigand
says, MCA will target “the Earl
Scruggs fan base in the bluegrass
world and the fans of some of the
other artists participating in this
project. We are also going to do a lot
of grass-roots marketing online.”

At retail, Weigand says, MCA
plans to have Earl Scruggs and
Friends featured in country, blue-
grass, and pop sections and will
cross-merchandise it.

Terry Herd, owner of the syndicat-
ed Bluegrass Radio Network and host
of its weekly Into the Blue show,
hadn’t heard the album yet, but he
plans to play it. “Just by the sheer
novelty of it, I can tell you without
even hearing it, yes, we'll play some
of it, because when do you ever get a
combination of artists like that
together?” Herd, who is also the con-
sultant/PD for Sirius Satellite Radio’s
bluegrass channel, adds, “Depending
on how good it is, that will determine
how many spins it gets. The novelty
will get it on the air—the quality will
determine the longevity.”

Earl, who is booked by APA, says
he would like to go out and perform
select dates in support of the al-
bum: “Music has been my life. To
me it’s a prison to think about retir-
ing or just quitting—either word is
a bad word to me.”

A Scruggs Cut-By-Cut

Putting together a multi-artist
project is always a challenge, and
Earl Scruggs and Friends was no
exception. But it was also a labor of
love for producer Randy Scruggs and
a source of pride and pleasure for
those who participated.

1. “Country Comfort,” Earl
Scruggs with Elton John. “Elton
John did the first session last March
a little outside Atlanta,” says Earl’s
wife and manager, Louise Scruggs.
“He lives in Atlanta part time. He was
out working somewhere, and his
manager was in Hawaii when Randy
called. Within a few minutes, Elton
said yes he'd like to do it.”

Earl says, “It pleased me that he
chose that song.”

2. “Borrowed Love,” with Dwight
Yoakam. “He didn’t have it written at
all,” Earl says of the song Yoakam
wrote while they were in the studio.
“What makes it exciting to me is that
it wasn’t something that we re-
hearsed until the excitement kind of
died to us. We just recorded it.”

it. So he did, and he put his wife,
Trudie, and his son Joe on it, too.”

7. “Foggy Mountain Breakdown,”
with Glen Duncan, Randy Scruggs,
Steve Martin, Vince Gill, Marty Stu-
art, Gary Scruggs, Albert Lee, Paul
Shaffer, Jerry Douglas, and Leon
Russell. “That was the most traveled
instrumental in history,” Louise says.
“The basic track was put down in
Nashville. Then we went to Los Ange-
les, where Steve Martin and Albert
Lee put their part on. Then Randy
went to New York to record Paul
Shaffer. Then all the others were put
on here [in Nashville].”

Earl says, “After a while, you won-
der how in the world can you record
it again and have it be exciting. But
when different artists come togeth-
er, it seems to be.”

Of Steve Martin, Louise adds,
“There was one thing he said that
was really funny. He said, ‘Earl, it
seems you would have the decency
to slow down after 50 years.””

8. “Something Just Ain’t

e : F- ," R- t,” -th R
wi:t;h Rglﬁl‘;f Bob |EARL SCRUGGS AND S::grl:lgg‘:.l “R:r?g;,
Thornton. “Earl and mlf"??“i T has helped mea lot,
Louise  Scruggs | roaerry-souny casn-ponbeniey | as well as [helping]
heard {}'I]‘htj)rﬂton ﬁéﬁ%ﬁmw otherf[;:e.ople,’,’ Earl
singing the Johnny p @ | says of his son’s pro-
Cash classic “I Still duction skills. “He
Miss Someone”] one tries to get it as live a

night and went ape
shit over it,” Thorn-
ton says. “Earl said,
‘I'm doing a record
—will you cut a Johnny Cash song?’
We cut it early one morning in Ocean
Way [Studios] in Nashville. It has a
lot of passion. I love the way Earl
played banjo on this version of it. It’s
just insane. I liked the way the banjo
is up there in that range. That tin-
kling goes with how I sing it so low.
It’s a real nice contrast.”

4. “True Love Never Dies,” with
Gary Scruggs and Travis Titt. “Gary
[Scruggs] and Kevin Welch wrote
that,” Louise says. “Gary did vocals
on it, and we wanted to put on a har-
mony part. We love Travis Tritt’s
singing, so we called Travis. He came
up and did a harmony part and did
lead with one of the vocals.”

5. “The Angels,” with Melissa
Etheridge. “They ran through it
twice.” Louise explains. “There
wasn't a thing wrong with it, but
[Etheridge] had another idea. So she
went back in the vocal booth and
came out with that version, and
everybody in the studio was on their
feet and gave her a standing ovation.
It was marvelous.”

6. “Fill Her Up,” with Sting.
“Sting’s song was on an album he
did,” Louise says. “|Earl and Randy]
put the track down [before] Sting
worked a concert here in Nashville.
We asked if he would do the vocals.
He was just going to be here one day,
and he didn’t really feel like he had
time to do it justice. He wanted to
take the track to London and record

{ sound as he can,”
Louise adds. “So it
doesn’t sound like a
studio recording.”

9. “I Found Someone,” with
Vince Gill and Rosanne Cash.
“Randy and Earl wrote music to that,
and Randy wrote part of the words,
and then Vince Gill finished it up,”
Louise explains. “I think they fin-
ished it the morning of the session.
Rosanne Cash has been a good friend
of the family for a good many years.”

10. “Blue Ridge Mountain
Blues,” with John Fogerty. Earl says,
“That’s an old tune I grew up within
the Carolinas as a boy but never had
played it very much.”

11. “Passin’ Thru,” with Don |
Henley and Johnny Cash. “Randy
started communicating with me a
little over a year ago about this al-
bum,” Henley says. “The Scruggs
came to Dallas to accommodate my
schedule, and I appreciated that. I
walked into the studio, and there sat
Earl, Louise beside him, and Randy
and the engineer at the board. That
was it—it was a very simple, low-key
session with no one else around.
Louise took a few pictures, they
thanked me profusely, and I left.
was proud to be asked to perform
with Earl Scruggs.”

12. “Foggy Mountain Rock/Foggy
Mountain Special,” with Marty Stu-
art. Louise says, “Earl and Marty
started into another song, but ended
up doing this one.”

Earl adds, “We were just goofing
off, actually. It was a spontaneous
thing.” DEBORAH EVANS PRICE
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BY CARLA HAY

NEW YORK—MTV’s Latin music
channel for the U.S. is reinventing
itself in an effort to increase distri-
bution and serve the growing needs
of the Latin marketplace.

Beginning Oct. 1, MTVS will be
known as MTV Espariol. It will
implement a campaign to reposition
itself as an essential channel for the
Spanish-speaking audience, accord-
ing to network executives.

MTVS was launched in 1998 as
part of a digital package of spinoff
channels from MTV and VH1 known
as the Suite. According to the net-
work, MTVS is available in about 3
million U.S. households, primarily
on digital cable and satellite TV.

MTVS differs from MTV Latin
America in that the latter is seen out-
side the U.S. Consequently, a great
deal of the MTV Latin America playlist
consists of English-language acts and
videos. By contrast, the programming
on MTVS consists almost entirely of
Hispanic acts and Spanish-language
videos, more closely resembling that
of competing network HTV.

Like MTV, its English-language
counterpart, MTVS has a core demo-
graphic of 12- to 34-year-olds. The
channel plays primarily pop and rock.

Latin MTV
SetTo
Relaunch
As MTV
Espaiiol

MUSIC TELEVISION®

————— P
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In San Antonio: Tejano/norterio singer Michael Salgado has signed a multi-
album, multi-year recording contract with Sony Discos, according to
label chairman Oscar Llord. “Publicly, we never give out the number of
records or the exact amounts of money involved,” Llord says. “But I can
tell you that the deal is in the seven figures.” Neither Sony officials nor
Salgado’s attorney, Eric Karl, would release contract specifics. But music
sources privy to the negotiations say that Salgado’s deal includes
$500,000 at the official signing and $100,000 per album. Llord said that
Salgado’s signing was an integral part of Sony Discos’ renewed empha-
sis on the regional Mexican market: “We see it with the greatest growth
potential. We've recently had tremendous success with Lupillo Rivera,
Banda Limon, and La Arrolladora, and Vicente Fernandez is having a
major resurgence in his career. So we want to make sure that we line
ourselves up for continued growth in the marketplace.” Karl says that
Sony Discos’ promotional plan to help expand Salgado’s popularity
beyond his Texas base—he was previously signed to San Antonio-based
Joey Records—was an important factor in going with the label. “We’re
very pleased with Sony Discos,” he says. “They are very excited, and that’s
important for us. Michael is very hot in Texas, but not on the West Coast.”
According to Llord, Salgado’s Sony debut album is already half-com-
plete. “He’s recorded part of it in San Antonio, and we’re looking for a
November release date.” RAMIRO BURR

In Argentina: Lideres Entertainment Group (LEG) began operations in
August in Argentina, with distribution by BMG. Former Warner Music
Argentina marketing manager Angel Kaminsky has been appointed man-
aging director of LEG. As the record label of a powerful media group owned
by Cisneros Group, Rodolfo Rodriguez, and Telefénica Media, LEG will
sign new artists and explore the possibilities of synergy with special mar-
keting campaigns through radios Continental and Hit, cable channel Much
Music, and Internet company El Sitio . . . Two original members of Los
Fabulosos Cadillacs have left the group: Mario Siperman (keyboards) and
Dany Lozano (trumpet). Now a 10-piece band celebrating its 15-year
anniversary with only three players from its 1986 debut (frontman Vicen-
tico, bassist Sr. Flavio, and drummer Fernando Ricciardi), LFC embarked
on a series of nine sold-out concerts Aug. 17 at Buenos Aires’ 800-seat
Teatro Astral. Dubbed Loco Miedo Loco (Crazy, Scary Man), these shows
feature a 24-piece orchestra and a songlist that includes B-sides, covers, and
folk songs. Next plans call for the recording of a new album, though the
band does not yet have a recording contract. =~ MARCELO FERNANDEZ BITAR

“We're targeting an audience
that’s mostly bilingual in Spanish
and English,” MTV Digital VP Eric
Sherman says. “These are music
fans who are exposed to [English-
speaking] artists on a regular basis
through other media but who watch
MTVS for music they can’t really see
anywhere else. Rock en espariol and
alternative Latin music is very pop-
ular with our audience.”

Sherman notes that the growing
Hispanic population in the U.S.
means that the time is right for
MTVS to take a huge leap forward in
its distribution.

According to the 2000 U.S. census,
more than 70% of the 35 million peo-
ple who make up the Hispanic popu-
lation of the U.S. are under the age of
35. “There are more young Hispanic
people in the U.S. than ever before,”
says Robert Ramos, president of the
Ruido Group, MTVS’ advertising
agency. “People in the MTVS audience
are bombarded by English-language
media and artists, and they watch
MTVS because they’re looking for
something from their own culture.”

Sherman cites the diversity of acts
to which MTVS gives exposure as
ranging from pop crossovers Ricky
Martin and Christina Aguilera to
rockers Puya and Mana.

“Normally, the U.S. Latin media
has a difficult time grasping the
youth market, so the media targets
the adult-contemporary audience,”
observes Jorge Lopez-Doriga, VP of
marketing for BMG U.S. Latin. “But
MTVS is really the only [national]
Latin music channel in the U.S. that
caters to young people. It’s a hip
channel that attracts people who
want to see the latest music.”

Artist manager Tomas Cookman,
whose client roster includes Los Fab-
ulosos Cadillacs and Manu Chao,
says, “The Latin alternative world
has been on the back burner as far as
record labels are concerned.” Cook-
man is also a producer of the MTV
Espafiol program The Red Zone,
which is set to debut next month.

Cookman adds, “These Latin
alternative acts get tons of press and
play sold-out concerts, but [they]
may not necessarily get the labels’
support with other things. These
acts have a home on MTVS.”

Alejandra Campins, national pro-
motions coordinator for Sony Discos’
dance division, says, “MTVS is very
helpful to new artists. Because so
much of MTVS’ audience is exposed
to MTV and the videos of English-lan-
guage artists, MTVS has influenced
Latin music artists to make better-
quality videos to appeal to the MTVS
audience. Even if another company
wanted to start a Latin-music chan-
nel in the U.S,, it still wouldn’t have
the power of the MTV brand name.”

Cookman concludes, “The exciting
thing about MTV Espariol is that it can
make a cultural mark on the Latin
music market in this country, much
like MTV did for [English-language]
pop music. MTV Espaiiol can change
people’s perceptions of Latin music.”

FACING THE MUSIC: The departure
of the Latin Grammys from Miami
to Los Angeles (Billboard Bulletin,
Aug. 21) raises the age-old ques-
tion about whether arts and poli-
tics mix. And, of course, they do.
Art in general, and music in par-
ticular, have a long and illustrious
history of politicization, either by
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content (in the lyrics of such
artists as Bob Dylan and Joan
Baez) or by association (should a
modern Jewish symphony orches-
tra play the works of Wagner?).

Going back centuries, we find
that Irish troubadours were exe-
cuted by the British government
for their anti-establishment dit-
ties. And even today, the politi-
cally charged music of Irish band
the Wolftones is banned from
British radio.

In Latin music, political con-
tent helped shape the entire trova
movement, and in oppressive
regimes, it has contributed to the
exile of numerous artists—includ-
ing last year’s Latin Grammy win-
ner Mercedes Sosa (from Argenti-
na) and this year’s nominee
Caetano Veloso (from Brazil).

If we scrutinize this year’s list
of nominees closely, we find it lit-
tered with political clefts. Colom-
bian Juanes received a handful of
nominations for “Fijate Bien,” a
snapshot of life in his war-torn
Colombia. Gilberto Gil, like coun-
tryman Veloso, also went into exile
for years for his political views.

Regional Mexican icons Los
Tigres del Norte are nominated
for “De Paisano a Paisano,” a song
used in a campaign sponsored by
the Mexican government to edu-
cate migrants about the perils of
crossing the border.

Los Tigres’ upcoming album
includes the single “Somos Més
Americanos,” whose chorus—“We
are more American than any
Anglo-Saxon son”"—refers to the
fact that, at one time, most of Cal-
ifornia and Texas belonged to Mex-
ico. My guess is that the reason
that these comments haven’t
raised eyebrows is because Los
Tigres sing in Spanish and are off

by Leila Cobo

the radar screen of many who
would take offense.

But Cuban music is another
story. In the U.S., where every-
thing coming from the island has
been glorified as forbidden fruit by
the mainstream press, Cuban
music—specifically that made by
artists living on the island—has
come to be regarded, quite often
rightfully so, as special by many.
Others, specifically Cuban exiles,
find it offensive, given its associa-
tion with the Castro regime.
Indeed, the past decade in Miami’s
history is riddled with instances of
protests surrounding Cuban acts.

To pretend, then, that even the
specter of Cuban acts—because no
Cuban act has even confirmed its
attendance at the Grammys at this
point—from the island would not
result in disturbances in this city
of exiles is naive. Asking an exile
not to protest the presence of, say,
Omara Portuondo (nominated in
the traditional tropical category
for her album with Buena Vista
Social Club) is as out of place as
asking Portuondo not to kiss Fidel
Castro on the cheek, as she was
portrayed doing so a couple of
weeks ago in Venezuela.

It’s important to emphasize
that Grammy officials say they
didn’t switch locations for fear of
protest—“We don’t run from
[protests]. We like it,” says
National Academy of Recording
Arts and Sciences CEO Michael
Greene—but for fear that the city
of Miami could not guarantee
security for the protesters, the
press, or Grammy guests.

But by stating that music does
not have any political barriers and
that all musical celebrations
should be divorced from their
political backgrounds, we are
truly removing ourselves from
much of the creative impetus that
drives great music.

Music is not sanitized, nor
does it exist in a social vacuum.
The Grammys are a private event
and are entitled to take place in
a conciliatory, celebratory at-
mosphere. But to pretend to
stand apart from the ramifica-
tions of the music they celebrate
is wishful thinking.

Artists and executives alike must
know that once you make the
music, you must face it as well.

The biggest pity here is that all
involved couldn’t find a way to
face it in Miami, the U.S. city that
best embraces all things Latin.
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BY MATTHEW BENZ

NEW YORK—Goodbye RMM, hello
RMP. A few months after seeing the
label he founded—RMM Records—
sold off in court to Universal Music
Group, Latin music titan Ralph
Mercado revealed a new focus, with
the official re-launch of his 20-
year-old promotions business,
Ralph Mercado Presents.

COMING-OUT PARTY

The official coming-out happened
at an Aug. 21 party at Babali—Mer-
cado’s restaurant on Manhattan’s
West Side—that attracted an esti-
mated crowd of 300. There, the
firm’s new logo was unveiled.

John “Gungie” Rivera, who has
worked with Mercado on special
events for five years through his
own firm, Prestige Productions,
says that with the “headache of the
sale of the label out of the way,”
Mercado can now “focus his ener-
gies” on event promotion. Mercado
says, “My forte is as a promoter. I've
always been a promoter.”

The first event being promoted is
a Sept. 8 concert at New York City’s
Madison Square Garden celebrating
Fania Records co-founder/president
Jerry Masucci’s 30-year-old film, Our

Mercado Bounces B

LATIN

Latin Thing. Among the featured
Fania All-Stars are Fania Records
co-founder/musical director Johnny
Pacheco, as well as Willie Colén and
Ray Barretto. A West Coast version
of the event is set for Sept. 29 at the
Hollywood Bowl.

Rivera expects the new Ralph
Mercado Presents to put on more
tropical concerts at Madison Square
Garden. He says it is also likely to

D

RALPH MERCADO PRESENTS

ackPromotions

expand its presence further, into
other markets, including Miami,
Chicago, and Los Angeles.

EMOTIONAL OCCASION

“I never thought, 30 years ago,
that we’d get to this point,” Merca-
do says of the relaunch and the new
focus. “My emotions are high.”

The sale of RMM Records to
Universal for close to $18 million
was the culmination of a process
that began last November, when

SRR e =

RMM filed for Chapter 11 bank-
ruptcy protection.

The label had an estimated $31.9
million in assets at the time, but it
was facing liabilities of $12.73 mil-
lion. Five months earlier, it had been
ordered by a federal judge in Puerto
Rico to pay singer Glenn Monroig
$7.7 million for illegally recording
one of his songs.

DIVERSE INTERESTS

Mercado is no longer associat-
ed with RMM, which has a cata-
log that runs to more than 400
titles and 130 artists, including
the late Tito Puente, Celia Cruz,
and the Spanish-language albums
of Marc Antony.

Still up and running are RMM
Filmworks, two music-publishing
houses, and Babali. Despite the
challenge of renewing his focus on
event promotion—while also
overseeing these diverse business-
es—Mercado says he continues to
keep his eye out for new musical
talent, and he plans to re-enter the
record business.

But Mercado adds that wouldn’t
happen until at least next year.
Right now, he says with a smile, “I
need a break.”
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If you want to experience great Jazz in Africa where its roots
and rhythms grew, then the Durban Jazz Festival is calling your
name. Be there and you'll enjoy performances by electrifying
talent and get a chance to explore one of the continent’s most
beautiful cities, set in the heart of its most spectacular country-
side. Pristine beaches, awe-inspiring mountain ranges, game
reserves and more — it's all waiting if you've just got a little
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ALL ABOUT SOUL: Jazz is a tradi-
tion passed down throughout the
generations, with a history of
masters and apprentices, great
men and young lions, teachers
and students. It is a discipline
best experienced firsthand by its
up-and-coming practitioners, or,
in the words of guitarist Rodney
Jones, it is a music “that is
caught, not taught.” Jones, who
has soaked up a fair share of jazz
history while working with such
bandleaders as Dizzy Gillespie,
Chico Hamilton, and Lena
Horne, brings his experiences to
bear on Soul Manifesto (Blue
Note, Aug. 28), a combination of
jazz sensibility and old-time
funk grooves.

Joined by a band that bridges
the gap between the older and
younger guard—with saxophonists
Maceo Parker and Arthur Blythe,
organist Dr. Lonnie Smith, bassist
Lonnie Plaxico, and drummer
Idris Muhammad—Jones’ Soul/
Manifesto is steeped deep in
improvisational camaraderie. It
also draws its roots from Jones’
own history; in his formative
years, the guitarist became famil-
iar with Smith while learning gui-
tar lines from George Benson
records and with Parker from
James Brown records.

But it was more than funky lines
that Jones soaked up from those
seminal recordings. “It was the
meaning that the musicians put
behind the grooves that really
made the music what it was,” Jones
says. “It was the values placed upon
the licks and the grooves. At the
end of the day, what is important
in music, and in life, is knowing
one’s self, knowing what came
before you, and expressing yourself
with that knowledge.”

Although Jones picked up his
first guitar at age 6, his introduc-
tion to jazz did not come until his
teens, when he heard Barney
Kessel’s version of “Summertime”
on the radio. “Up until then,”
Jones says, “I was known as the
guy who could hear the hot guitar
players on the radio and emulate
their style. When I tried to play
like Kessel, it just did not happen,
and the challenge of jazz called
out to me.”

Jones, who also draws inspira-
tion from guitar greats Kenny Bur-
rell, Wes Montgomery, and Grant
Green, says he “gives a strong nod
of the head to those who came
before me,” whenever he plays the
guitar. “My career is defined by
looking back and then moving for-
ward with the knowledge gained
from studying those masters.”

Despite Jones’ lifelong obsession
with funk, Soul Manifesto is his

by Steve Graybow

first project as a leader to delve
into the music’s rich R&B rhythms
and succulent lines. Most of the
material was written and recorded
within a short time span to retain
a sense of immediacy, as well as
allow the instantaneous joy that
the guitarist and his cohorts felt
for one another’s musical contri-
butions to seep deeply into the
recorded grooves.

“When jazz was popular music,

the enjoyment and fun that you
heard in the music was what made
it popular,” the guitarist says. “Jazz
needs more doing, less thinking.
Without the joy, the technical
aspects are not enough to connect
with people.”

As would be expected, consid-
ering the pedigrees of the musi-
cians who perform on Soul Man-
ifesto, the music contained within
is fun, danceable, and filled with
joyous improvisations and rich
harmonic interplay. It is almost a
given that Muhammed, Parker,
and Smith would contribute
vibrant, soul-jazz lines to the
music; Jones admits that the
inclusion of Blythe, generally
known for his avant-garde lean-
ings, is the most unexpected
aspect of the project. “Arthur
comes from the same places, has
the same musical roots, as the
rest of the group,” Jones says.
“The point is that he is a soulful
player, one whose life experiences
can be heard in his playing.”

At 44, Jones is cognizant of the
fact that, demographically, he sits
between the music’s ageless mas-
ters and Young Turks. “Jazz,” he
says, is “a young man’s music best
played by older men. It is best
played by musicians who have the
energy of youth, but who have
experienced the ups and downs
and loves and losses that are part
of life. That is what gives the music
its richness.”

JAZZ EXTRA: In Montreal, a live
duo set by bassist Charlie Haden
and guitarist/pianist Egberto Gis-
monti recorded at the Montreal
Jazz Festival in 1989, sees the
light of day Aug. 21 on ECM. The
concert was the sixth in a series of
eight Haden performances fea-
tured at the festival that year (with
most issued on disc by Verve).
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ASCAP SHOWCASES TALLEY: Long-
time ASCAP exec Jim Steinblatt has
taken it upon himself to bring back
established singer/songwriters who
have been sinfully absent from the

ASCAP’s Jim Steinblatt, left, hosted

a rare New York performance by
singer/songwriter James Talley, right,
at Makor. It was attended by Nora
Guthrie, middle, daughter of the leg-
endary Woody Guthrie. Talley was
heavily influenced by Guthrie and
has recorded an album of his songs.

New York City concert scene—or
woefully under-represented.

In January, Steinblatt launched
ASCAP Presents . . . Up Close, a
monthly performance series center-
ing on folk and roots artists at Upper
West Side club Makor. So far, he’s
hosted Willie Nile (in a rare solo
acoustic performance), Eric Ander-
sen, Jim Kweskin (in his first New
York City showing in 15 years), and
former Jim Kweskin Jug Band
member Geoff Muldaur, as well as
Bob Neuwirth, Cindy Bullens,
Duane Jarvis, and, last week, Sid
Selvidge and James Talley.

“I"d talked with a lot of older
ASCAP members and other singer/
songwriters who said they [couldn’t]
get gigs in New York, and I thought
about how many deserving people
have had trouble getting gigs here,”
Steinblatt says. “I then walked over
to Makor, which is a couple blocks
from ASCAP, and suggested an occa-
sional series, to give them a chance
to be heard again.”

Kweskin'’s appearance was partic-
ularly useful, Steinblatt notes, in
that it garnered a New York Times
review and intreduced new band
members to Kweskin’s loyal long-
time following.

“The series was conceived with a
roots music focus—and as a service
to the singer/songwriter communi-
ty,” Steinblatt adds. “Not that we
won't put on young people: For
Kweskin, Geoff Muldaur’s youngest
daughter, Clare Muldaur—who is a
young ASCAP member and promis-
ing singer/songwriter—opened. But

SONGWRITERS & PUBLISHERS

the primary objective is to showcase
the older voices.”

Steinblatt especially liked the
Talley/Selvidge pairing. “They’re
two laid-back, acoustic artists—
both big successes artistically.” Of
Memphis artist/producer Selvidge,
he adds, “One woman who wasn’t
in the music industry came up to
me and said, ‘Why isn’t he famous?
He should have been a star a long
time ago.” That’s the kind of reac-
tion I'm looking for.”

Talley, too, should have been a
star a long time ago. His 1975
Capitol debut album, Got No
Bread, No Milk, No Money, But We
Sure Got a Lot of Love, drew com-
parisons to Bob Dylan, Jimmie
Rodgers, Kris Kristofferson, and
Woody Guthrie—the subject of his
self-released 1999 Cimarron Rec-
ords tribute, Woody Guthrie and
Songs of My Oklahoma Home.

“Woody Guthrie obviously had a
big impact on my musical life,” says
Talley, who spent the afternoon the
day after the Makor show touring the
Guthrie archives with the legend’s
daughter, Nora Guthrie. “He and
Hank Williams are in the same cat-
egory: A couple of unbelievable writ-
ers at the same time, with a different
perspective but a lot in common.
Unfortunately, the music business
has gone far away from the sense of
genuineness in their music.”

Talley’s early acclaim, unfortu-
nately, did not convert to commer-
cial success, and he’s been quietly
supporting his family as a real estate
agent in Nashville. But he has con-
tinued to write and record (his
acclaimed latest album, Nashville
City Blues, came out on Cimarron
last year), and he is looking forward
to a tour of the Northwest in Octo-
ber. He has also promised Steinblatt
that he will perform at the North
American Folk Alliance conference
next February in Jacksonville, Fla.

Hardhit Music writer Talley, inci-
dentally, is a BMI member. “We’re
not restricting ASCAP Presents . ..
to ASCAP members,” Steinblatt says,
adding slyly, “Of course, if somebody
wants to switch over, we won’t stop
them.” He’s now “rummaging
around in the past” and has con-
firmed singer/songwriter Tim Moore
for the November Makor produc-
tion. Moore, who released several
albums for Asylum in the '70s, wrote
such hits as the Bay City Rollers’
“Rock And Roll Love Letter” and Art
Garfunkel’s “Second Avenue.” Stein-
blatt says, “We’re taking a pop direc-
tion next time.”

¢-

SGA Presents Songwriter Shows. The Songwriters Guild of America (SGA) recently presented several songwriter shows
at Nashville’s 3rd & Lindsley club as part of the 2001 national SGA Week, which also included activities in New York
City and Los Angeles. Vince Gill headlined one songwriter show. Pictured in the left photo. from left, are songwriters
Bob DiPiero and Chuck Cannon, SGA's Judie Bell, and songwriters Gill, Rick Carnes, and Janis Carnes. Pictured in the
right photo, from left, are songwriters Buster B. Jones, Thom Bresh, William Lee Ellis. Lisa Carver, and Paul Craft;
SGA’s Southern regional director Rundi Ream; and songwriter/SGA Southern VP Casey Kelly.

a_—

Universal Blinks. Universal Music Publishing Group
(UMPG) has signed MCA recording group Blink-182
to an exclusive worldwide publishing deal. The band’s
latest album, Take off Your Pants and Jacket, debuted
at No. 1 on the Billboard 200 in the June 30 issue.
Pictured at the Los Angeles signing in the back row,
from left, are band manager Rick DeVoe, UMPG senior
VP/CFO Michael Sammis, Blink-182’s guitarist/vocal-
ist Tom Del.onge and drummer Travis Barker, and
UMPG worldwide president David Renzer. Pictured
kneeling, from left, are UMPG VP of business affairs
Robert Allen, Blink-182’s bassist/vocalist Mark Hop-
pus, and UMPG executive VP of creative affairs (U.S.)
Tom Sturges.

oo — =4
Begian Wins BMI'S Parker Prize. Big-band leader/com-
poser Jamie Begian has won the second annual BMI
Foundation/Charlie Parker Jazz Composition Prize for
his piece, “Fuzzy Math.” The $3,000 award, given to the
writer of the best new work composed in the BMI Jazz
Composers Workshop, was presented during the Work-
shop’s annual showcase concert at Merkin Hall in New
York. Pictured, from left, are BMI Jazz Composers
Workshop co-musical director Jim McNeely, Begian,
workshop director Burt Korall, and BMI VP of
writer/publisher relations Charlie Feldman.

b |

Satcher’s Silver Platter. Sony/AT\ Music Publishing
Nashville recently presented a lang-term, exclusive
songwriting contract on a silver platter to songwriter/
Warner Bros. recording artist Leslie Satcher. Pictured at
the signing, from left, are Sony/ATV Music Publishing
Nashville’s Terry Wakefield, Satcher, and Sony/ATV Music
Publishing Nashville’s Donna Hilley and Don Cook.

BMG Songs Wisely Signs Wiseman. BMG Songs has
signed a co-publishing agreement with country song-
writer Craig Wiseman, whose hits include Lonestar's
“Tell Her” and Tim McGraw’s “Where the Green Grass
Grows.” Wiseman's future works will now be co-pub-
lished by BMG Songs and Wiseman's Mrs. Lumpkin's
Poodle/ASCAP; his back catalog with Daddy Rabbit
Music/ASCAP has been purchased by BMG. Pictured
outside BMG Songs’ Nashville offices, from left, are
BMG Songs president Scott Francis, BMG Songs VP of
country music Karen Conrad, Wiseman and his dog
Pester (aka Mrs. Lumpkin’s Poodle)}, and BMG Songs
senior creative director of country music Chris Oglesby.
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New York’s Sound On Sound Adds

Sony Oxford, Second SSL 9000 )

BY CHRISTOPHER WALSH
NEW YORK—Sound on Sound Re-
cording has made two major hardware
acquisitions. After installing a Solid
State Logic (SSL) 9000 J Series con-
sole in Studio B, an overdub/mix
room, owner David Amlen opted to
add a second 9000, this one in Studio
A, in June. Most recently, he chose to
install a Sony Oxford digital console in
Studio C, replacing that room’s previ-
ous digital board, a Neve Capricorn.
The second 9000, a 72-input con-
sole, comes from London’s Townhouse
Iland replaces a Neve VR in the facili-
ty’s main tracking studio. Despite the
popularity of the VR among a segment
—albeit a small one, Amlen says—of
mix engineers, a second SSL J Series
makes business sense, given the strong
preference for the 9000 throughout
the industry and around the world.
“The unfortunate thing we’ve found
is that there are few engineers in the
city who like to mix on VRs,” Amlen
says. “In half those cases, their clients
want to mix on a J. We're trying to stay
around for the long haul, and there are
things we've had to do as a result.”
Several New York City studios still
feature VRs, including Chung King,

the Hit Factory, Manhattan Center
Studios, Sony Music Studios, Sound-
track, and Right Track Recording.

ONE 9000 1S NOT ENOUGH
Despite the proliferation of the
9000, many studios are finding that
one is not enough. A number of stu-
dios that had originally installed SSLs

Sound on Sound Recording has installed
a second SSL 9000 J Series console, pic-
tured here in Studio A, and a Sony
Oxford digital console in Studio C.

Axiom-MT digital console have since
exchanged it for a 9000, most recent-
ly Quad Recording in New York City.
“Mostly, everyone needs two,” SSLs
Rick Plushner notes, “because of the

overflow work. You need to have
another room that can handle it. Peo-
ple have gone on to three or four.”

Sound on Sound’s latest installa-
tion, the Sony Oxford, is housed in
Studio C, a 5.1 mixing suite. At the
upcoming Audio Engineering Society
Convention, Sept. 21-24 in New York
City, Sony will demonstrate Version 3.0
software for the Oxford.

“That is focused substantially on
surround,” Sony’s Courtney Spencer
explains. “In the current version of the
software, we had a full surround imple-
mentation, but you were using multi-
track busses, essentially reassigning in
mix mode, to be used as the surround
busses. With Version 3.0, we now
establish a completely different set of
surround program busses, so the
multitracks remain available and apart
from the surround busses.”

Sound on Sound has also opened
Studio E, a 24-bit, Pro Tools 5.1
suite with Digidesign ProControl for
editing, pre-production, and record-
ing environment.

“The two main rooms have been
doing very, very well,” Amlen says.
“We're looking forward to the Oxford
room doing very well also.”

s lls e cM Production Credits

BILLBOARO'S NO. 1 SINGLES (AUGUST 25, 2001)

CATEGORY HOT 100 R&B COUNTRY DANCE/CLUB-PLAY DANCE/MAXI-SINGLES
TITLE FALUIN' FALLIN AUSTIN YOU SET ME FREE ALL OR NOTHING
Anrtist/ Alicia Keys/ Alicia Keys/ Blake Sheiton/ Abigal/ 0-Town/
Producer A Keys A. Keys B. Braddock Andy & The Lamboy S. Mac
(Label) W) ) (Giant) {Groovilicious/Strictly )

Rhythm}
RECORDING STUDIO(S) KRUCIALKEYS KRUCIALKEYS SONY TREE BLUEHEAD ROKSTONE,
(Location) {New York) {New York} (Nashville) {Littie Ferry, NJ} OLMYPIC
Engineer(s) Kerry “Krucial” Brothers  Kerry “Krucial” Brothers Ed Seay Andrew Wedeen, Frank {New York)

Lamboy Chris Laws, Man Howe
CONSOLE(S)/ Mackie 32-8 Mackie 32-8 Sony MXP 3056 Pro Tools Neve VR, Otari Elite/
DAW(S) Pro Tools
RECORDER(S) Tascom DA-88 Tascam DA-88 Sony 3348 Pro Tools Rodar, Radar 1
RECORDING Quantegy DAS Quantegy DAS Quantegy 467 Pro Tools Radar, Radar 1l
MEOIUM
MIX DOWN STUDIOLS) ELECTRIC LADY ELECTRIC LADY COOLTOOLS AUDIO BLUEHEAD ROKSTONE
{Location) {New York) (New York} (Nashville) {Little Ferry, NJ} (London)
Engineer(s) Russell Elevado Russell Elevado Ed Seay Andrew Wedeen, Frank Matt Howe

Lamboy
CONSOLE(S)/ SSL9000 J SSL 9000 J Digidesign ProControl Pro Tools Otari Elite
DAW(S)
RECORDER(S) Studer AS20 Studer A820 Pro Tools Pro Tools Radar
MIX DOWN BASF 900 BASF 900 Sony PCM 9000 Pro Tools Radar
MEDIUM
MASTERING HIT FACTORY HIT FACTORY GEORGETOWN EUROPADISK STERLING SOUND
{Location) (Now York) {New York} (Nashville) {New York} (Naw York)
Engineer Herb Powers, Jr. Herb Powers, Jr, Dunny Purcell Don Grossinger Tom Coyne
CD/CASSETTE BMG BMG WEA IND BMG
MANUFACTURER

© 2001, Billboard/BPI Communications, Hot 100, R&B & Country appear each week; Mainstream Rock, Modern Rock, Rap, Adult Contemporary, Dance Club Play, and Dance Sales rotate week-

ty. Please submit material for Production Credits to Keith Cauffield, Telephone 323-525-2297, Fax 323-526-2394 or 323-525-2395, kcaulfield@billboard.com.

A PRO TOOLS MILESTONE: As the first
No. 1 song recorded and mixed
completely within the Pro Tools envi-
ronment, Ricky Martin’s “Livin’ la Vida
Loca” was a landmark recording for
the computer-based system.

Nashville engineer Ed Seay says Pro
Tools has reached another marker with
Blake Shelton’s “Austin” standing at
No. 1 on Hot Country Singles &

Tracks. Seay mixed “Austin” from Pro
Tools using Digidesign’s ProControl
user interface, bypassing a traditional
console—the first country recording,
he states, to be created this way.

When the Warner Music Group
(WMG) acquired the 50% of Giant
Records that it did not previously own,
the label’s Nashville and Los Angeles
offices were closed. Prior to closing,
however, president Doug Johnson had
installed a Pro Tools rig in the label’s
Music Row offices, with which he and
Seay were mixing projects.

Despite Giant’s closing, Seay and
Johnson have continued to work at the
space, dubbed Cool Tools Audio. *Pro
Tools has been used as a tapeless re-
corder in the past,” Seay says, “where
they take the outputs directly into a
‘normal’ console and use it like a tape
machine, but never in this way, where
Pro Tools replaces the tape machine,
the console, and the outboard.”

Cool Tools Audio features a control
room designed by Michael Cronin.
“Doug and I have actually worked on
several projects there,” Seay says. “I've
mixed a lot of records there, but a lot
of them were for Giant, which didn't
get a lot of stuff on the air in country.”

“Austin” was, in fact, tracked to
digital 48-track tape, Seay explains,
but then transferred into Pro Tools.
Overdubs were added before mixing,
with ProControl, to a Sony PCM
9000 MO recorder at 48 kilohertz/24-
bit. But significantly, Seay says, while
“Livin’ la Vida Loca,” apart from
vocals, was largely sampled sounds,
“Austin” consists of traditional coun-
try instrumentation: acoustic guitar,

| bass, drums, piano, electric guitar,

onitor

by Christopher Walsh

and lead and background vocals.

Can the full timbre of acoustic,
stringed instruments and the har-
monic overtones produced by a tube
amplifier be faithfully captured on a
hard-disk-based format? Yes, if the
popularity of Pro Tools and stand-alone
hard-disk recorders in Nashville, such
as RADAR, is an indication.

But like RADAR, the sonic attributes
of Pro Tools 24 is only part of the
attraction. After recording and mixing
for more than two decades on analog
equipment and magnetic tape, Seay is
equally enthusiastic about the con-
venience of Pro Tools.

“Like everybody else, I've been doing
it the other way for years,” he says. “It's
really fun to do something a different
way and make a different kind of
record, now that it’s 24-bit and the pro-
cessing power is where it needs to be.

“It used to be that to edit your track,
you had to go to another studio that
had two tape machines, get two reels of
tape, make a copy, and edit,” he says.
“Here, you can do it in three or four
minutes, try your edit, if you like it,
great, if you don't, no problem. It’s
such a brilliant way to work.”

Beyond the sonic characteristics of
Pro Tools and its impact on working
procedure, the digital audio worksta-
tion is affecting the economics of the
studio business as well, as the indus-
try becomes familiar with its capacity.

For many years, Seay did the bulk
of his engineering work at the Trident
console-equipped Money Pit Studios.
“After a while,” he recalls, “my clients
were saying, ‘We want you to mix this,
but we want to be able to recall it.’
Because now, everybody-—managers,
labels, artists, A&R people—is hip to
‘Just remix it and turn the high-hat up’
or ‘Change that word.” Conventional-
ly, that’s not easy. You start from
scratch, because it's a Trident, a patch
bay, bring in the gear, patch it up,
make notes. So I moved a lot of the
mixing work to SSL 9000s, which was
good for recall, though it wasn’t quick
recall, and you're renting a room that
costs $2,500 a day.”

As analog becomes more a format
for archiving and less for tracking,
hard disk claims a greater share of
projects. With every AES Convention,
at which Pro Tools and related develop-
ers occupy a greater share of the floor,
fewer disparaging voices are heard.

“You have to learn how to work it,”
Seay says. “No, it's not going to sound
like an SSL, but an SSL doesn’t sound
like a Trident, and analog tape doesn't
sound like digital tape. It’s just some-
thing different. But obviously, it i$ not
getting in the way of chart success.”
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Billboard, BE'L,

Heimeken Jomm For
Second Anmual

R&B/Hip-Hop (Confab

BY GAIL MITCHELL

LOS ANGELES—The second annu-
al Biliboard/BET R&B/Hip-Hop Confer-
ence gets under way once again at the
New York Hilton, Aug. 28-30. But, this
year, something new has been added.
In addition to Billboard hosting its first-
ever R&B/hip-hop awards show, Amer-
ican Urban Radio Networks will be on
hand to cover the awards festivities for
a two-hour syndicated program. In
addition to behind-the-scenes com-
mentary, the program will present artist
interviews and highlights from the actu-
al ceremony.

The AURN special is slated for
broadcast via the nationally syndi-
cated USA Music Magazine and
Super Jam Survey radio programs on
Sept. 14-15. Among the major out-
lets on board are New York's WWRL,
Los Angeles’ KILH, Chicago's WVAZ,
Philadelphia’s WDAS, Dallas’ KRNB,
Detroit's WGPR, Houston's KMJQ,
Cleveland’s WZAK, New Orleans’
WYLD, Washington, D.C.’s WHUR,
Kansas City, MO.’s KPRS and Pitts-
burgh’s WAMO.

AWARDS-SHOW ATTRACTIONS
Presented in association with
Heineken, the awards ceremony will

feature performances by Warner
Bros.' artist Jaheim, Blackground/Vir-
gin's Tank, Loud/Columbia’s Tha Liks,
Goodvibe/Barak/JCOR’s Mystic, and
Epic act Ruff Endz. The roster of pre-
senters includes Tank, Mystic, Pro-
fessor Griff and Jaheim, as well as
recently signed TVT act Naughty By
Nature, Koch Records’ RZA, Salt-N-

ries are Rockwilder (Janet Jackson),
Kawan “KP” Prather (Usher), Dru
Hill's Nokio (DMX) and Nottz (Busta
Rhymes).

SONGS AND SURVIVING

The five remaining panels will
address an array of subjects, rang-
ing from retail to publishing:

“I think | have something to say. I'm looking forward to seeing the other
panelists and seeing what they have to say. I'm one of those artists that
have had longevity. A lot of times, you only find that with jazz artists or

country artists. The shelf-life of some people is two or three years. I've

been here since '86, and | was a DJ in high school. | also can speak to
the now, because | have an album coming out Sept. 11, | hope to present

in my own unique way."

Pepa’s Cheryl “Salt” James and Dee
Dee “DJ Spinderella LaToya” Roper,
the legendary Bootsy Collins, J
Records artists Jimmy Cozier and
Product G&B, RCA artist Dante, TVT
group Lil' Jon & The East Side Boyz,
and Elektra/Roc-A-Fella artist Rell.
Honoring the genres’ best songs, per-
formers and producers, awards will
be handed out in 17 categories (see
accompanying sidebar).

The awards show will cap off three
days of showcases and panels. One
of the panel highlights of this year’s
conference is the Thursday aftemoon
session “The Black Music Industry:
Then & Now,"” where old- and new-
school artists share their viewpoints
on the current state of the industry.
The panel boasts such participants
as Bootsy Collins, Public Enemy’s
Professor Griff and newcomers Mys-
tic and Rell.

Another conference highlight
promises to be Wednesday’s “Pro-
ducers’ Panel.” During this session,
the next generation of up-and-
coming producers will talk about this
very competitive aspect of the music
business. Slated to share their sto-

“Music has always been my first love and, even more than that, my sav-
ing grace. So | gotta tell you, it feels good to be recognized for doing

something | love. Billboard was the first to write about me, and now
they're the first to give me an award. Looking forward to sharing my Ghet-

to Love with everyone on the 30th.”

—Jaheim

—Professor Griff

L\

¢ “Behind the Song": Publishing
and label A&R executives will present
a no-holds-barred discussion of what
happens behind the scenes in terms
of licensing, demos, international
publishing rights and other issues.
Moderating this panel is Kris Fite,
president of Classic Music Publishing.
Joining her will be ASCAP VP of cre-
ative affairs, film & TV, special proj-
ects, membership group Jeanie
Weems; Universal VP of creative
urban affairs, East Coast, LaRonda
Sutton; songwriter Shamora Crawford
of Ground Breaking Music (Sony/ATV
Music Publishing) and Winkier Law
Firm principal Maury Winkler, whose
clients include Mos Def, Nelly and the
St. Lunatics, Cedric The Entertainer

and Easy Mo Bee.
Continued on page B-12

And The

Nominees Are...

Billboard Stages Its First R&B/Hip-Hop
Music Awards Presentation

This year's Billboard/BET R&B/
Hip-Hop Conference culminates
with the magazine's inaugural
R&B/Hip-Hop music awards show.
The Aug. 30 event, presented in
association with Heineken, will be
staged at the New York Hilton.
Awards will be given out in 17
categories, with the nominees as
follows.

BEST R&B/HIP-HOP ALBUM

TP-2.com, R. Kelly (Jive/Zomba)

Ajjustwanaseing (I Just Want To
Sing), Musiq Soulchild (Def
Soul/IDJMG)

Lovers Rock, Sade (Epic)

Hotshot, Shaggy (MCA)

BEST R&B/HIP-HOP SINGLE

“Missing You,” Case (Def Soul/
IDJMG)

“Put It On Me,” Ja Rule Featuring
Lil’ Mo & Vita (Murder Inc./Def
Jam/IDJMG)

“Promise,” Jagged Edge (So So
Def/Columbia)

“Stutter,” Joe Featuring Mystikal
(Jive)

BEST R&B/HIP-HOP ARTIST
Jay-Z (Roc-A-Fella/Def JanVIDJMG)
R. Kelly (Jive)

Musiq Soulchild (Def Soul/IDJMG)
OutKast (LaFace/Arista)

BEST R&B/HIP-HOP ARTIST,

MALE

Ja Ruie (Murder Inc./Def Janmy/
IDJMG)

Jay-Z (LaFace/Arista)

R. Kelly (Jive)

Musiq Soulchild (Def Soul/IDJMG)

BEST R&B/HIP-HOP ARTIST,
FEMALE

Erykah Badu (Motown)

Sade (Epic)

Jill Scott (Hidden Beach/Epic)
Tamia (Elektra/EEG)

BEST R&B/HIP-HOP ARTIST, DUO
OR GROUP

112 (Bad Boy/Arista)

Destiny’s Child (Columbia)

Jagged Edge (So So Def/Columbia)
OutKast (LaFace/Arista)

BEST NEW R&B/HIP-HOP ARTIST
Jaheim (Divine Mill/Warner Bros.)
Lil' Bow Wow (So So Def/Columbia)
Musiq Soulchild (Def Soul/IDJMG)
Tank (Blackground)

BEST R&B/HIP-HOP SINGLES
ARTIST

Jagged Edge (So So Def/Columbia)
R. Kelly (Jive)

Musiq Soulchild (Def Soul/IDJMG)
OutKast (LaFace/Arista)

BEST R&B/HIP-HOP ALBUMS
ARTIST

R. Kelly (Jive)

Musiq Soulchild (Def SoulADJMG)
Sade (Epic)

Shaggy (MCA)

BEST RAP ALBUM

Rule 3:36, Ja Rule (Murder
Inc./Def JanvIDJMG)

Stankonia, OutKast (LaFace/Arista)

Hotshot, Shaggy (MCA)

Tha Last Meal, Snoop Dogg (No
Limit/Priority)

BEST R&B/ HIP-HOP SINGLE,

SALES

“Missing You,” Case (Def
Soul/IDJMG)

“Could It Be,” Jaheim (Divine
Mill/Warner Bros.)

“All For You,” Janet (Virgin)

“Stutter,” Joe (Jive)

BEST R&B/ HIP-HOP SINGLE,

AIRPLAY

“Put It On Me,” Ja Rule Featuring
Lil' Mo & Vita (Murder Inc./Def
Jam/IDJMG)

“Promise,” Jagged Edge (So So
Def/Columbia)

“Love,” Musiq Soulchild (Def
Soul/IDJMG)

“Danger (Been So Long),” Mystikal
(Jive)

BEST RAP SINGLE, SALES

“What Would You Do?,” City High
(Booga Basement/Interscope)

“Bow Wow (That’s My Name),” Li’
Bow Wow (So So Def/Columbia)

“My Baby,” Lil' Romeo (Soulja/No
Limit/Priority)

“Ms. Jackson,” OutKast
(LaFace/Arista)

BEST SONGWRITER
Mike City

Chad Hugo

R. Kelly

Pharrell Williams

BEST PRODUCER
Mike City
Jermaine Dupri
The Neptunes
Timbaland

BEST MAJOR LABEL

Arista

Columbia Records Group
Island Def Jam Music Group
Jive

BEST INDEPENDENT LABEL
Koch

Loud

Tommy Boy
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THE SOUNDTRACK THAT BREAKS THE SILENCE

TRAINING
DAY

NELLY e DR. DRE e SNOOP DOGG
XZIBIT, RAS KASS AND SAAFIR As GOLDEN STATE
CYPRESS HILL » P. DIDDY AND DAVID BOWIE FEATURING BLACK ROB
C-MURDER AND TRICK DADDY ¢ PHAROAHE MONCH
NAPALM e ROSCOE and more...

Soundtrack Executive Producer: David Ehrlich
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Black Pop

Not only are urban artists selling music by the truckloads, they're
also helping major corporations market and sell their products. Everyone,
from Sprite and Foot Action to Radio Shack and American Express, is
tapping the shoulders of black artists, wooing them with endorsement
and licensing deals, tour sponsorships and more.

BY RHONDA BARAKA

s the appeal of urban music

extends beyond its usual

boundaries and makes its

foray into mainstream cul-
ture, opportunities for black artists to
reach new audiences—and make
more money—abound.

Not only are urban artists selling
music by the truckload, they're also
helping major corporations market
and sell their products as well. Every-
one, from Sprite and Foot Action to
Radio Shack and American Express is
tapping the shoulders of black artists,
wooing them with endorsement and
licensing deals, tour sponsorships
and various opportunities that will
align their brands with the industry’s
biggest and brightest stars. “Music
has sold products forever,” says
James Cruz, VP of marketing and
promotion for Violator Records and
Management. “Music can sell any-
thing because music speaks to the
consumers’ emotions.” Cruz, a for-
mer marketing manager for Reebok,
has assisted the artists on the Viola-
tor roster—among them Busta
Rhymes, Missy Elliot and, most
recently, Maxwell—in securing lucra-
tive sponsorship and endorsement
deals with companies like Mountain
Dew, Pepsi and Ford Motors, respec-
tively.

“We like creating a newfound audi-
ence for them,” he says, “while at
the same time synergizing their
images for the right corporate spon-
sors.”

BUSINESS PARTNERSHIPS

RCA Records’ three-and-a-halif-
year-old strategic business develop-
ment division was formed to build
partnerships between the label’'s
artists and corporate America. Kenet-
ta Bailey, senior director of the divi-
sion, formerly worked in the market-
ing departments of Pepsi and Kraft
Foods. Her four-person department,

helmed by former Fox Video execu-
tive Joe Dimura, works a roster of
about 200 pop, rock and urban acts,
but no more than 20 at any given
time.

Says Bailey, “We seek to establish
integrated marketing and promotions
programs that build awareness of our
artists and ultimately help sell
records, because the reality of the
situation is we are paid on record
sales.”

Violator’s Cruz

Bailey says the campaigns that
RCA has done (including those for
Kevon Edmonds, Tyrese and Coko)
have benefited the corporations and
the artists. “If you've got a record out
in the marketplace or you're setting
up to release a record very shortly
after these campaigns begin running,
that's a lot of exposure that the
record label would not be able to
afford,” she explains. “These blue-
chip companies can afford a half-a-
million-dollar ad campaign.”

Bailey says deals run the gamut,
noting, “It can be music used in a
promotional spot or a brand spot. It
can be an artist appearance or a
music video used in a television cam-

paign. It can be an artist in a print
campaign or an artist wearing a prod-
uct. It can include sponsorship of
tours, and it can include promotions
in record stores, which gives corpo-
rate brands distribution in a place
where they would never have distri-
bution normally.”

COKE GOES WITH MUSIC

Philip Polk, manager of national
consumer promotions for Coca Cola,
says his company relies heavily on
the use of music to reach its audi-

~

RCA's Bailey

ence. “We know intuitively that one of
the strongest touch points with any
consumer—particularly young African
Americans—is entertainment,” he
says. “That's one of the most rele-
vant ways to integrate Coca Cola into
the lives of folks on an everyday
basis.” Polk says Coca Cola, which
has been a title sponsor of the
Essence Music Festival for four years,
always seeks new ways to tie into the
music industry, but the company
often chooses to build campaigns
around music genres instead of spe-
cific artists.

“We know that people involved in
urban music set trends more readily
than those in other genres,” he
explains, “so it does create a really
good vehicle for us to get a product
message out. But, when it comes to
individual artists and celebrities, it
becomes a little trickier, because
you've got to make sure you get
somebody that is going to tie in
directly to what your brand product
is. What we've done more frequent-
ly is latch on to a genre of music—
be it R&B or neoclassic soul—and
relate Coke to that experience.” Polk
says the Coca Cola brand that has
most often used urban and hip-hop
artists is Sprite, which, in addition to
sponsoring the Soul Train Music
Awards, has worked with Heavy D,
KRS-One, Kid 'N Play, Eve, Goodie
Mob, Common and Missy Elliot.

When it comes to matching artists
and brands, marketers and artists
agree: The partnership must be cred-
ible, and the artist should feel com-
fortable with the product.

NO SMOKE FOR TYRESE

R&B singer/actor/mode! Tyrese,
who first came to the attention of the
music industry via a Coca Cola com-
mercial, says he likes to be aligned
with already-successful companies
and shies away from endorsing
tobacco products as well as those of
a sexual nature. “l try to represent
class and do things in a classy way,”
he says, “so, when your demeanor
is consistent, it attracts peopte who
would like for you to represent their
companies.” Tyrese says he realizes
the impact an artist’s endorsement
can have: “A lot of things aren't real-
ly set in stone in people’s heads until

Coca Cola’s Polk

you get somebody famous to actu-
ally say the same words you've been
saying all year. If we match the direc-
tion that they're going in, we're able
to help each other.”

Having done campaigns for Guess
and American Express, Tyrese says
he wants to be “the Michael Jordan
of music.” “t want to be the most-
sponsored guy in singing history
because, like never before, blacks
are influencing America and influ-
encing the worid, and | just want to
be able to deal with these major cor-
porations and bring a little texture to
the brand. | want to go to different
companies that people wouldn’t
necessarily associate us with.”

Despite his broad acceptance as
a model and spokesman, Tyrese says
his success has not translated into
record sales the way he had hoped.
“Music is my first love,” he says. “I
only do things outside of music to
bring more awareness to my music.
| didn’t start modeling saying, ‘I want
to be huge as a model. Yet, all of the
things I've done outside of music
have upstaged my musical career,
and I've been really sad about that
lately.”

IMAGE CONFLICTS

Just as a strong campaign can
potentially overshadow a singer’s
career, a bad choice by an artist can
hurt his or her chances for future
endorsements. Jonnetta Patton, who
manages her son Usher, says they've
turned down lucrative deals because
they thought Usher’s affiliation with
the products might conflict with his
image. “We're very cautious about
whom we endorse because of his
image and where he is going,” Patton
claims. “Usher is a trendsetter. Just
like we're looking for certain things,
there are certain corporations that
are looking for that clean-cut artist.”

R&B singer Eric Benet, who has
recently done campaigns for Jeep
and Radio Shack, agrees that artists
must make careful choices. “I think
there are some unpopular products
out there, and artists are basically
walking on thin ice, anyway, no mat-
ter how successful you are,” says
Benét. “We're not like athletes: If
you're having a great season and
you're an MVP or close to it, you can
be associated with whatever; you're
not so dependent on the public’s per-
ception of you for your livelihood and
your well-being. You're dependent
upon your talent, and that’s a real
comfortable place to be in. But, as
an artist, the masses are so fickle,
and what’s in and what’s not in
changes so frequently that you're
always one whack song away from
oblivion.”

NO COMPROMISE

Benét says he doesn’t base his
endorsement decisions on money.
“My deciding factor is what makes
sense to me and my lifestyle,” he
says. “I wouldn't feel right endorsing
something that | wouldn’t use.” And
Benet doesn't view the use of his
celebrity by corporations as an artis-
tic or ethical compromise. “To me, it
feels like just telling some friends
about a product that worked out for
me. | think it could very well be a sit-
uation where you could just be a
whore and start having bad public
perception. | don’t feel like I'm sell-
ing out or that I've overextended my
visibility or compromised my ethics
or morals.”

On the corporate side, RCA's Bai-
ley says the task is to identify the
artist who best fits the brand and its
target audience. “Some brands are
more youthful and less adverse to
taking a risk,” she explains. “Pepsi’s
a very imeverent brand, and they look
for artists that embody that charac-
ter. If you have a kid-focused prod-
uct [like Kraft], you're really not going
to go after hip-hop artists and rock

Continued on page B-12
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are aiming high and hitting their marks. Why now, and how did it happen?

BY MARCI KENON

door with the release of his

Freeworld/Capitol debut
album From the Bottom To the Top,
which has sold more than 700,000
units according to SoundScan. The
similarly teenaged rapper Lil' Bow
Wow (aka Shad Moss) busted the
door open with his So So Def/
Columbia debut album, Beware of
Dog, selling more than 2 million units
since its release. Lil' Romeo (aka
Percy Romeo Miller), 11-year-old son
of rapper/entrepreneur Master P, con-
tinues to feed the insatiable
appetites of the pre-teen and teen
record buyers with his eponymous
Soulja/Priority debut album, released
July 3. Lil" Romeo is the youngest
rapper to hold the No. 1 spot on the
Hot R&B/Hip-Hop Singles & Tracks
chart, with the lead single “My Baby,”
and his album debuted at No. 6 on
the Billboard 200.

“The Jackson Five and New Edition
made way for the Osmonds and New
Kids on the Block, respectively,” says
David McPherson, executive VP of
A&R/urban music at Epic Records,
which boasts a teen roster that
includes newcomers B2K and 3LW,
whose eponymous debut album has
SoundScanned better than 1 million
units to date. “Almost the reverse has
happened now, with the Backstreet
Boys, 'N Sync and Britney Spears
leading the charge.”

ourteen-year-old vocalist
| ( ‘Sammie [Bush] cracked the

LOOKING FOR IDOLS

Mark Cheatham, VP of touring at
International Creative Management
(ICM), agrees. “There are a lot of
young girls between the ages of 10
and 18, maybe even younger, who
are looking for young African-
American teen idols,” Cheatham
says. “There haven't been any teen
heartthrobs who can tour on a
national level. The biggest tour | have

a1l ‘The

Teenocracy!

Young Urban Jeen “Acts
Bustmg Out Big-time

First it was Britney and the Backstreets. Now, scores of black kid-pop acts
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Signed at 13: Lil’ Johnny

going out that’s hitting that demo-
graphic is Usher.”

Usher begins his next concert
schedule in February for a seven-
week, 30-date tour and follow-up
summer stint. The supporting acts are
expected to be young acts that also
cater to the teen market. Cheatham
is also preparing an October-
November run for B2K, a teen quar-
tet, whose Epic debut album, B2K Is
Hot, drops this fall.

“B2K is going to hit this market in a
maijor way,” Cheatham says of the Los
Angeles—based group discovered by
Chris Stokes, who developed teen trio
Immature (now known as IMx).

MILLION-UNIT MARCH

For artists like Usher who attract a
young, mostly female demographic,
touring and merchandising become
lucrative avenues. Lou Peariman, the
boy-band guru who launched the
careers of Backstreet Boys and 'N
Sync, boasted that these groups—
along with LFO and O-Town—nhave
made more than $2.2 billion in album
sales and merchandising (Billboard
Feb. 24, 2001). Nonetheless, income
for successful urban artists targeting
a comparable audience pales to that

>

of mainstream groups, whose
individual tours can gross well
over $100 million.

Lil" Bow Wow’s recent 45-
show tour grossed an estimat-
ed $4 million in ticket sales
and more than $1 million in
merchandising, according to
reps at Atlanta Worldwide Tour-
ing, a subsidiary of So So
Def/Artistic Control, owned by
artist/producer Jermaine Dupri.
“I've sold 2 million records to
a black audience,” Dupri says.
“Two years ago, people were
saying in Billboard that, if you
are a black artist, you can only
sell a million records to a black
audience.”

Master P’s strategy for Lil' Romeo
is to aim for mainstream success out
of the gate. “Right now, it's about
getting out there in the marketplace
and not just being considered an
urban entertainer,” he stresses.
“Romeo has urban music, pop music
and Latin-flavored music on his
record. There is something for every-
body.”

Dupri has a stellar reputation for
working with young acts like Kris
Kross, whose 1992 debut, Totally

Krossed Out, has sold close to 4 mil-
lion units, according to SoundScan.
So So Def/Columbia recording artist
Da Brat, who has scored two gold
and one platinum album, is another
example of the young talent Dupri
has groomed for stardom.

“Jermaine knows what kids want,
and he’s a great songwriter/producer,”
says Alison Ball-Gabriel, VP of
A&R/urban music division at Wamer
Bros. Records, who signed Lil’ Johnny
and tapped Dupri to work on his
debut album, | Got You, which bowed
last month. “He takes these kids
under his wing, and he nurtures them
into great artists. He really created
Lil' Johnny's sound.”

SONGWRITING AND
SPECIALS

Other young acts expected to draw
the pre-teen and teen markets
include Cherish, four sisters ranging
from 14 to 18-years-old and signed
to Atlanta-based ArizernyWamer Bros.

6§ * U

Staying ahead: Lil’ Bow Wow

Records, owned by songwriter/
producer (TLC, Eric Benet) Manuel
Seal Jr. “Their father [Charles King]
developed them,” says Seal, who
has also signed teenaged songstress
Ty. “They wanted to sing, so he nur-
tured them and brought them a long
way. | taught them how to write and
how to complete songs.”

Jahe Aliah, owner of Las
Vegas—hased independent label Lost
Found Records, is developing a 15-
year-old set of twins called Lady.
“They come from a rough upbring-

ing, so they are pretty grown,” Allah
says of the duo expected to bring the
“keeping it real” perspective to the
teen market. “We are making the
music strong and creating a bal-
anced imaged. We don’t want to just
compete with another teen act. We
want to be strong enough to knock
out Aaliyah and Destiny’s Child.”

“It's great for African-American
teens to have something to lose their
minds over,” says Stephen Hill, VP
of music programming at BET, the
network given a lot of credit for the
success of Lil' Bow Wow and Lil’
Romeo. “It's definitely great for us to
have a focus to expand and create
additional programming around.
We've done a number of shows with
Bow Wow. All of them have been
extremely high in ratings.”

Two BET specials featuring LilI' Bow
Wow are in the network’s top-10-
rated shows for the September 2000-
September 2001 season. BET reps
expect similarly high ratings for Lil’

Romeo's Access Granted spe-
cial which initially aired July 17.

ACTS COME AND GO

Cynthia Horner, editorial
director of the urban teenzine
Right On!, has seen young
acts come and go over the
last 30 years and feels com-
pelled to talk with parents
about the impact the pres-
sures of the business can
have on youngsters. “Some-
times, parents are living vic-
ariously through their children,
coercing them into doing
things that they are not inter-
ested in or have not devel-
oped the self-confidence to
compete in professionally,”
Homer says.

Nonetheless, it seems that
those who see the light of day
are prepared for the big break and
relish the opportunity. “I've always

loved singing,” says 16-year-old Lil’
Johnny (aka Johnny Ray Manuel,
Jr.), who recently toured with Lil’
Bow Wow. “My dad took me to a
local producer, and we recorded my
demo. | got signed at 13.”

J-Boog (aka Jarell Houston) of
B2K says that singing professional-
ly has been a dream of all the mem-
bers, who also performed on the Lil’
Bow Wow tour. But J-Boog admits
that even early fame has its price.
“The hardest part is that people look
at you to see if you are changing,”
says the 16-year-old. “Backstage,
there might be a fan and a family
member. You have to act like J-Boog
of B2K. Family sometimes doesn’t
understand that. They are like ‘Oh,
he's cocky now.””

Lil"' Bow Wow is gearing up for the
next level of his career, which he says
is “staying ahead of the competition
by practicing and working hard.”

Li' Romeo, who performs on the
Sept. 10 date of Michael Jackson’s
30th-anniversary concert at Madison
Square Garden, already has his sights
on the big time in another arena. “|
want to be an NBA basketball play-
er,” says the artist, who was recent-
ly tapped to do a Nickelodeon series.
“But right now, I'm going to school
and focusing on my music.” 1l
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Every country adapts the sounds of hip-hop and R&B to its own
culture, as evidenced by these dispatches from Billboard's
global team of correspondents.

LONDON—With the late-summer
release of the new single and album
from British R&B singer Beverlei
Brown, the U.K. independent label
Dome Records has experienced a bit
of déja vu all over again. “In all hon-

esty, we did first consider signing
Beverlei Brown to Dome back in
1996, when her former record label
went out of business, but we didn’t
go ahead at the time because we
weren't sure how people would react
to our replacing one Beverley with
another,” says Peter Robinson, man-
aging director of Dome, referring to
former Dome star Beveriey Knight.
Five years later, Brown—who
has backed the likes of Fine
Young Cannibals, Chaka Khan
and Brand New Heavies—
makes a confident Dome
debut with the single “Some-
body Knows How You Feel”
and the album Next to You.
For Dome, which bills itself as
the “Home of U.K. R&B,”
Brown’s album showcases a
very fine singer with quality
songs, such as the superb
mid-tempo soulful ballads “In
the Summer Time” and
“Unhappily Ever After.” Colin
“Bigger” Bartlett, an East Lon-
don R&B retailer and radio
presenter, has been airing
tracks off the Japanese import
version of the album since March.
“The class and quality shown on
Beverlei Brown'’s album is second to
none,” he says. “U.K. production has
grown immensely in the past few
years, and the huge void that was

BEVERLEI
BROWN

NEXT TO YOU

once evident between the U.K. and
America’s production is getting small-
er and smaller. Full Crew come with
some wonderful production on this
album.” One of the Full Crew-
produced tracks, “Best Friend,” was
used to re-introduce Brown
earlier this year on the Dome
compilation Soul Power. Adds
Robinson, “She has a lot of
experience, a good attitude
and an excellent voice. Plus,
we have crafted a debut
album that is full of good
songs in a variety of soul/
R&B styles. It isn’t one-dimen-
sional."—HKwaku

TOKYO—Universal Music
K.K., confident that rap’s pop-
ularity in Japan is not just a
passing fad, last year set up
the Def Jam Japan label—the first
rap/hip-hop specialty imprint
launched by a major Japanese record
company. “Rap and hip-hop have
become a natural part of the Japan-
ese music scene,” points out Kazu
Koike, VP of the company’s Universal
International division, which includes
Def Jam Japan. The first Japanese
act signed to Def Jam Japan was

Nitro Microphone Underground, a
seven-member rap group from Tokyo.
NMU'’s eponymous debut album,
which came out on Tokyo indie label
Reality Records last November, was
re-released by Def Jam Japan on

Dec. 27. The album has sold
100,000 units, according to DJJ,
including about 20,000 units on
Reality. In June, NMU lead vocalist
Dabo released a brilliant solo album,
Platinum Tongue. Various Japanese
DJs produce the individual tracks on
Platinum Tongue, which comprises
hardcore cuts such as the title track,
more soulful stuff like “Pinky-Dakara,
Sono Te wo Hanashite” (featuring
Japanese R&B singer Tyler) and deep
chill-out material such as the
superlative closing track, “Zero
(Mukasee Mukasee Mix).” According
to Def Jam Japan, Platinum Tongue
sold some 50,000 copies in the first
two weeks after its release. That's
further proof that rap and hip-hop are
now an integral part of the Japanese
music scene. Def Jam Japan is now
looking at the possibility of market-
ing its domestic acts internationally.

—Steve McClure

MUNICH—The eponymously titled
debut solo album by 23-year-old
rapper Samy Deluxe (EMI) entered
the German charts earlier this year
at No. 2 and settled in for a long stay.
What appears to be an overnight
success is based on six years of hard
work at building a fan base
here. Starting out at age 16,
Sam Semilia, a.k.a. Samy
Deluxe, made a name for him-
self at MC battles and jams in
the underground scene and
rapidly gained popularity due
to his rap skKills and self-
penned, socially critical,
German-language lyrics. By
touring for three years, he built
up a fan following due to his
street credibility, which eamed
him respect within the Ger-
man hip-hop community. Prior
to his EMI deal, Samy Deluxe
was signed to Eimsbush Enter-
tainment in his hometown of
Hamburg, which released his
previous vinyl productions. In
1998, 500 copies of a white-label
12-inch titled “Pures Gift” (Pure Poi-
son) sold out in one weekend. In
2000, his group Dynamite Deluxe
released the album Deluxe Sound-
system on EMI, which also hit the

charts. All this laid the groundwork
for his solo debut. “He is Germany’s
undisputed best MC and, due to his
personality, is one of the few rappers
with a lot of charisma,” says Tanja
Teufel, product manager at EMI in
Cologne. “He does his thing, speaks
his mind and is therefore a role
model who has the admiration of the
fans.” The son of a German mother
and Somalian father, Samy Deluxe
joined recently with other rappers of
German-African descent such as
Xavier Naidoo under the billing of
Brothers Keepers on the single “Adri-
ano (Last Warmning).” The song takes
a stand against racism and has
become a top-5 hit. Proceeds from
the release are funneled to victims of
right-wing violence. This summer,
Samy Deluxe performed 14 shows at
such notable open-air festivals as
Rock am Ring at the Nuerburgring
race track and Rock im Park in
Nuremberg, along with such Juminar-
ies as Bon Jovi. After other high-pro-
file appearances, he is set for a head-
lining tour of 2,000-plus capacity
venues this October. —Ellie Weinert

STOCKHOLM—The term “Swedish
R&B” seems rather contradictory by
nature, but the newly signed Polar
Music/Universal duo Chana is fight-
ing what they see as extraordinary

debut single, was released in late
May and became a hit on national
radio, going top-30 on the sales
chart. Their debut album, Here to
Stay, was completed prior to their
deal with Polar, on the heels of
signing with Universal Publishing. Its
arrival was set up by the late-
summer release of their second
hook-laden single, “Stupid.” It is
chock-full of the syncopated beats of
“Blaming Me,” but without the rapid-
fire vocals laid down on the first track,
a move that Lidner sees as a plus in
Sweden. Referring to their live
appearances, Tamakloe says, “‘Stu-
pid’ is probably the [song] the crowds
like the best. It's really a good song,
and that's why we’re releasing that
as a second single.” —Jeffrey DeHart

MELBOURNE—As Australian
record labels try to predict the next
musical trend Down Under, 17-year-
old Queensland-bom Tali, a solo R&B
singer, has put up her hand. Signed
to Michael Gudinski's Liberation
Records, she’s seen her debut sin-
gle, “Whatever,” develop into a chart
hit since its release in June. Her
multi-colored dreads and sassy way
of dressing have also attracted atten-
tion from fashion-magazine editors.
The youngest of three siblings, Tali
(pronounced Tar-lee) was enrolled in

Sweden's Chana

odds to break out worldwide. “It's
hard coming out as an R&B act in
Sweden, because, if you sing in
Swedish, you have that competition,”
says vocalist Anna Lidner. “But, in
English, you have to compete with
Janet Jackson and others. It’s hard
for Swedes to accept R&B from Swe-
den, because they want it from
America or England.” The 18-year-
old singer is the daughter of a jazz
drummer and a piano teacher, but,
although she recently graduated from
music school, she doesn’t play any
instruments in Chana. Two years ago,
Lidner met DJ/producer Charlie
Tamakloe, nine years her senior and
a native of Ghana. “| used to produce
rappers in Malmg,” say Tamakloe,
“including the group Excel on Warn-
er, which [cut] Lionel Ritchie’s ‘All
Night Long,” and one track for Per-
manent, a group from Malmé on
BMG Denmark that raps in English.”
After meeting, the duo immediately
began writing and recording togeth-
er. Their moniker, Chana, is an amal-
gam of Charlie and Anna’s names
and Ghana. “Blaming Me,” their

a drama course at the local enter-
tainment academy at age 8. “| want-
ed to act, but the teacher said,
‘You've a great voice, you should do
more with it.” So | entered talent
quests and sang at fetes and school
functions, doing stuff by Vanessa
Wiltiams and Mariah Carey, that
whole R&B thing,” she says. At 14,
Tali was in a studio cutting demos
when she was spotted by writers and
producers Shane Monopoli and Paul
Wiltshire. They liked that her earthy
R&B tone was melodic enough for
radio, and the three started writing
together. Says Warren Costello, Lib-
eration’s managing director, “What
impressed us was the quality of the
songs. She and her two producers
essentially came to us with a finished
album. She has a smart head on her
shoulders—and with a real charis-
ma, which few teenage artists have.
She’s only had one singing lesson
and didn’t like it, and she has a killer
voice. How many contemporary
artists would say their loves range
from Aretha Franklin to the Beach
Boys?” —Christie Eliezer

B-10

BILLBOARD SPOTLIGHT

BILLBOARD SEPTEMBER 1, 2001



Featuring tracks with:
Noreaga "Throw It Up"
Lil' Cease "What They Say"
44 Fiedel "Hood Honor"

And many more
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AS&R: Elijah Rhodes & Alfatir Connor
Production By: Knotty Koz & Kane
for Zahirah Entertainment Inc.
Executive Producer: Elijah Rhodes
Associate Producer: Dennis Miilton
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With Production By: DR. Period
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CONFERENCE
Continued from page B-2

e “Surviving the Downsizing”:
Music-industry players who have sur-
vived staff layoffs and career shifts
as a result of consolidation and the
recent economic downturn share
their experiences and explain how
they've managed to resurface. Bill-
board'’s Gail Mitchell will lead the dis-
cussion with Rainmaker, LLC presi-
dent James Andrews, Fortress

Members of this panel include DJ
Red Alert and the Wonder Twinz.

* “Retail Rap”: Veteran retailer
George Daniels of Chicago mainstay
George’s Music Room takes charge
of this session, during which pan-
elists will discuss their take on what
the future holds for music retailers.
Among the scheduled panelists is
Janine Horton, national sales man-
ager/urban at Elektra Records, and
Kaliym Oduro, urban-marketing spe-

“I'm excited. I'm performing and presenting and doing a panel. | was
really surprised when my manager called me about it, because that's kind
of big. | imagine I'll be performing ‘The Life' because that's my single.

I'm just starting out to the rest of the world, but I've been doing this for
11 years. | have a lot of experiences to share. It should be very cool.”

Management/Hidden Beach con-
sultant Thornell Jones, TaylorMade
Media president Karen Taylor, JS
Media Relations’ Juanita Stephens,
and Ed Strickland, GM of music-
distribution company Jadanansi
Music Group.

* “The Independent Viewpoint":
Alan Grunblatt, president of In the
Paint/Koch Records and executive VP
of Koch Entertainment, moderates
this session, which will focus on the
trials, tribulations and successes
encountered by independent labels.
Among those on hand will be Viola-
tor principal Mona Scott, founder of
Monami Records, and Vincent Car-
roll, a partner in new indie label, New
Jersey—based 280 East Records.

* “Finding the Right Mix": Bill-
board’s Minal Patel helms this panel,
which will concentrate on assessing
the DJs’ role in breaking new music.

—Mystic

cialist for Universal Music & Video
Distribution.

For continuous updates on the
2001 Billboard/BET R&B/Hip-Hop
Corference and Awards Show,
please visit www.billboard.com/
events/rb. W

MAINSTREAM MARKETERS
Continued from page B-4

artists, because the lyrics in many
of those songs are not kid-friendly.
You're generally going to go after
more pop artists.”

FOREIGN TRANSLATION

Just as corporations have to find
the right fit in an artist, they also
have to find common ground with
the record labels with whom they
partner. And that, says Sheri Hugue-
ly, owner of Glue, a four-year-old
Atlanta-based marketing firm that
develops partnerships between cor-
porations and the entertainment
industry, can be challenging. “Cor-
porate America speaks Chinese, and
the entertainment industry speaks
Russian,” she says. “The biggest
problem is that everything about cor-
porate America and the entertain-
ment industry is different. The only
real similarity is the fact that they're

going after the same audience.”

Huguely says Glue, whose clients
include Aquemeni Records and Foot
Action, tries to help the parties com-
municate effectively and “under-
stand the value that the other part-
ner is bringing to the partnership.”

Violator's Cruz thinks labels and
corporations are finding common
ground, each striving to be a little
more like the other. “| see the fields
of play becoming close,” he opines.
“I see corporate executives working
a lot closer with corporate music
executives. | see the music industry
becoming more professional while,
at the same time, the corporations
are becoming more business-sawy
and trendy. Corporate America is
plucking a lot of music profession-
als to come in and be more profes-
sional and do more things on their
side, and the music industry is iden-
tifying those corporate executives
who make sense, who can fit into
their music divisions.” W
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6 Shot, The Actual Mean-
ing(Tommy Boy)

Allure, Sunny Days (MCA)

Babyface, Face 2 Face
(NuAmerica/Arista)

Richard Burton, Ballamore
(MCA)

Cadillac Tah, untitled
(Murder Inc./Def Jam)

Cee-Lo, untitled (Arista)

Coo Coo Cal, Disturbed
(Tommy Boy)

Desperidos, untitled (Koch)

DMX, The Great Depression
(Def Jam)

Dungeon Family, untitled
(Arista)

Fabolous, Ghetto Fabolous
(Desert Storm/Elektra)

Grand Puba, Project Heat
(KELA/In the Paint)

I.G.T., The Alpha and the
Omega (Free World/Loud)

Jay-Z, untitled (Roc-A-
Fella/Def Jam)

Kelis, Wanderland (Virgin)

L.A. Symphony, Call It
What You Want (Squint Enter-
tainment)

Latrelle, untitled (NuAmer
ica/Arista)

Gerald Levert, Gerald's
World (Elektra)

Likwit Crew, untitled
(JCOR)
Lil' D, Meet Me at the

Playground (Priority)

Li1' Troy, Back to Ballin'
(KELA/In the Paint)

Lina, Stranger on Earth
(Atlantic)

Luke Presents Peanut But-
ter & Jelly Feat. Chip Man,
untitled (KELA LUKE Records<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>