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Your °
to the Song

ive music, radio comedy, televised variety, orchestrated chaos.

The Opry. It's many things to many people.
And nothing without them.

Thank you, America, for tuning in, dropping by and making the show for 75 years.

We invite you to visit us during our anniversary celebration

and lend your voice to the song.

For more information about the many grand 75th anniversary events,

visit us at www.opry.com or call (615) 889-3060.

GRAND OLE OPRY

Since 1925

o~

<
GAYLORD

ENTERTAINMENT"

As the Opry’s proud parent, we're naturally its biggest fan.
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Analysts Grapple With Napster

Wall Street Weighs Piracy’s Impact On Music Companies

BY BRIAN GARRITY

NEW YORK—The rise of Napster
and its clones, which allow for net-
works of Internet users to swap un-
encrypted music files without paying
for them, has sparked a debate
among music analysts on Wall Street
over just how to account for piracy in
future financial projections of the
media companies that own the copy-
rights.

Thus far, popular sentiment in in-
vestment cireles is to leave the pira-
cy question alone until more concrete
evidence emerges. But one leading
music analyst, Michael Nathanson of

Asian Gonfab Eyes
Digital Future

BY STEVE McCLURE

and ADAM WHITE

HONG KONG—The technological,
commerecial, and ethical issues swir-
ling around music’s future on the
Internet dominated the third annual
MTV/Billboard Asian Music Confer-
ence (AMC) June 2 in Hong Kong,
but a mid-event assembly of four of
Asia’s most popular artists cut
through the complexities in clear,
compelling
terms—and
struck a hugely
popular chord
with the audience
of 300-plus indus-

try professionals.

In answer to a delegate’s question
about how the Internet provides new
ways for artists to access music fans
worldwide, Asian pop superstar
Jacky Cheung declared, “It’s not

(Continued on page 100)

Sanford C. Bernstein & Co., is now
figuring revenue losses from con-
sumer use of services like Napster
into his mcdels for industrywide per-
formance, as well as for the company

Emi]] o

NEWS ANALYSIS

he tracks, EMI Group.

Nathanson projects that, should
usage of Napster and Napster-esque
programs go unchecked, by 2002 as
much as 16% of all U.S. music sales,
or $985 million, will be lost to Web
piracy. Meanwhile, he has reduced
his 2001 price target for EMI by 58
pence (89 cents) per share to account
for piracy risks.

“The industry has been and con-

tinues to be slow in bringing both
encrypted CDs and digital music to
market, while online piracy expands
rapidly,” Nathanson stated in a re-
cent note to investors.

Nathanson expects industrywide
piracy losses to decline to 2% of sales,
ot $201 million, in 10 years, as the
percentage of secure CDs on the
market increases. (Nathanson esti-
mates that 34% of all CDs sold will
be encrypted by 2003 and will ac-
count for 96% of all sales in 2009, up
from 0% today.)

But in the meantime, he expects
revenue losses to mount. And should
the industry actually lose its lawsuit
against Napster, Nathanson says, the
negatives of Internet piracy would
outweigh the upside of profits de-
rived from digital delivery.

(Continued on page 98)

Puente’s Life, Artistry
Praised By Admirers

BY RAMIRO BURR

SAN ANTONIO—Tito Puente was
undoubtedly one of the towering fig-
ures in the evolution of salsa and Afiro-
Cuban jazz music. But
beyond his contributions,
Puente is also being remem-
bered by friends and admir-
ers within the music indus-
try as a sincere, dynamic
individual who affected all
those around him.

“Tito Puente, through
his immortal musie, his
charming charisma, and service to
others not only became a pioneer but
was an inspiration for artists and
music lovers alike,” says produc-
er/manager Emilio Estefan. “If any-
one knew how to live life, it was Tito.
What more wonderful way to live life
than doing what you love.”

PUENTE

BY CHRIS MORRIS

ation of black blues performers.

LOS ANGELES—Prevailing trends among contem-
porary blues record buyers—from teen fans of guitar-
driven blues/rock to graying African-American con-
sumers who favor soul/blues sounds
—have apparently conspired to com-
mercially marginalize a younger gener-

Billboard’s 15-position Top Blues
Albums chart this issue reflects a per-
sistent picture of the genre. Most of the
slots are filled by established icons like
B.B. King (represented by three titles),
the late Stevie Ray Vaughan (who also occupies three
positions), Eric Clapton, and Etta James—or by young,
white blues/rock phenoms such as Kenny Wayne Shep-

Young Black Blues Artists On The Fringes

Traditional-Style Performers Find That Trends Are Against Them

herd, Jonny Lang, and 14-year-old Shannon Curfman.

The late soul/blues star Johnnie Taylor, who died
May 31, takes No. 1 with his last album, “Gotta Get The
Groove Back.” Another popular soul/blues act, Wal-
doxy’s Mel Waiters, stands at No. 9 with
“Material Things.”

Not a single slot on the chart this
issue is occupied by an African-Amer-
ican traditional blues performer under
the age of 45. That case has held true
for every Top Blues Albums chart pub-
lished so far this year.

Stefan Koch, blues buyer at 300-store
Borders Books & Music in Ann Arbor, Mich., says,
“These younger, serious blues artists—like a Corey

HART

COPELAND

{Continued on page 100)

“This certainly is a great loss to
the world of musie,” says José Feli-
ciano. “I personally have memories of
listening to Tito Puente that are now
a cherished part of my
childhood. We must try, at
this time, to reflect on the
Jjoy that his music gave us,
rather than of his passing.”

“It will forever be
painful knowing I will
never see him walk
through a door and fill up a
room again,” says salsa/
pop singer Mare Anthony. “But at the

(Continued on page 99)

New Devices Aim To
I0 Songs On Radio

BY MARILYN A. GILLEN
NEW YORK—A major consumer-
electronics company and a venture-
capital-funded San Mateo, Calif.,
start-up both plan to bring to the
U.S. market in July palm-size devices
designed to allow holders to “book-
mark” songs heard on the radio.
Users later upload the data into
their computers, where they are pre-
sented with the song and album title,

artist, and au-
SONY

dio sample—
as well the op-

portunity to purchase the song or
album from participating online re-
tailers.

Both Sony Electronics’ eMarker
and Xenote’s iTag are aimed at
bridging the offline and online
worlds, their creators say, as well as
solving a longstanding problem for
music fans and music labels alike:

(Continued on page 99)

LATHN MU & Pack

A Focus On E-music Business

PAGE 7O

FOLLOWS

MTV Makes Executive
Shifts; BMG Licenses lts

Gatalog To Online Firm
See Pages 99, 108

The Ultimate Business-to-Business R&B and Hip-Hop Gathering to Date...

nference

CONTACT: MICHELE JACANGELDO 212.536.5002 ° BBEVENTS@BILLBDARD.CDM

www.americanradiohistorv.com

www.billboard.com/events/rb

ADVERTISEMENT


www.americanradiohistory.com

IT'S BEEN ONE
HAVE EVER BEEN.

30UT

" CALIFORNICATION

redvichilipeppers
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YEARS

AR SINCE THE RELEASE OF CALIFORNICATION AND THE CHILI PEPPERS ARE AS HOT NOW AS THEY
THE FIRST WEEK OF THE SECOND YEAR THEY SOLD YET ANOTHER -135,000 ALBUMS WORLDWIDE.

WEEK...

OF THE SECOND YEAR!

CALIFORNICATION HAS SOLD NEARLY 4 MILLION COPIES IN THE US! OVER 8 MILLION WORLDWIDE!

CALIFORNICATION IS THE RED HOT CHILI PEPPERS' BIGGEST SELLING ALBUM INTERNATIONALLY!
IT IS GOLD AND PLATINUM IN 33 COUNTRIES! DON'T BELIEVE IT? CHECK THIS OUT:

6 X PLATINUM: New Zealard 5 X PLATINUM: Australia 4 X PLATINUM: Canada, ltaly

3 X PLATINUM: Indonesia, Ireland, United States 2 X PLATINUM: Denmark, Portugal, Sweden PLATINUM: Argentina,
Austria, Brazil, Chile, Finland, Holland, Japan, Norway, Philippines, Spain, Switzerlanc, United Kingdom, Uruguay
DOUBLE GOLD: France GOLD: Belgium, Czech Republic, Germany, Greece, Israel, Viexico, Poland, Singapore, Thailand

Californication's two singles, "Scar Tissue" and "Otherside," have combined for a reco-d-breaking 29 weeks at #1 on Modern
Rcck Radio! That's more than half a year! "Scar Tissue" holds the all-time record with 16 weeks at #1! "Scar Tissue" also set
the record for most weeks ccmbined at #1 on the Modern Rock and Mainstream Rock monitor charts with 7 weeks. "Scar Tissue"
went Top 10 on the Billboard Hot 100 Singles Chart, and "Otherside" went top 15.

The Chili Peppers took homa a Grammy® for Best Rock Song for "Scar Tissue" and won an American Music Award for Favorite
Artist in the alternative musizc category!

The Chili Peppers' tour has been sensational! They headlined Big Day Out in Australia and New Zealand, and the Reading
and Leeds Festivals in Great Britain. They sold out their arena tour in South America, played in front of 200,000 people in Red
Square and sold out their entire Japanese tour including three nights at the Budokan! The Chili Peppers will remain on tour in
the US through 9/22!

The Chili Peppers were just on the cover of Rolling Stone (April 27th issue).

Or deck: Look for the title track "Californication" going for adds June 13th . But in the meant me, check out the stations that
couldn't wait: KROQ in Los Angeles, K-Rock in New York, LIVE 105 in San Francisco, KNDD in Seattle, Q101 in Chicago,
WHFS in Washington D.C., 91X and KIOZ in San Diego, WMMR in Philadelphia and WXTM n St. Louis!

Keep an eye out for the ground-breaking new video for “Californication” all over MTV and VH-1}
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S YOIIR ROCKS

SCHEDULE AND PRESENTING RADIO PARTNERS:

6/14 Kansas City, M0 Beaumont KQRC SPECIAL THANKS TO THE FOLLOWING PARTNERS:
6/15 St. Louis, MO Pops KPNT Atlantic Records. Columbia Racords.
6/17 Chicago. iL House of Blues WKQX Cook Management. Creative Artists
6/18 Minneapolis. MN The Quest KXXR Agency. Delsener Slater, Elektra
6/20 Indianapolis.IN  Egyptian Room WRZX ‘;ec"d.s' Lt Rec?”“' l?hmty
s , romotion Group. Little Big Man,
6/21  Cincinnati. OH Bogart's WEBN Kingdom Entartainment. Pinnzcle
6/22 Columbus, OH Newport Music Hall  WAZU Entertainmznt. Q@ Prime. Roadrunner
6/23 Detroit, Ml St. Andrew's Hall  WRIF Records. SFX. The Firm. William
6/25 Worcester.MA  Palladium WBCN Morris Agency
6/27 MNew York City  Irving Plaza WXRK
6/28 Washington. DC  9:30 Club WHFS

6/29 Philadelphia, PA  Electric Factory ~ WYSP

© 2000 MTV Networks. All Rights Reserved.
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Time Traveling With Robert Johnson & Son

Sometimes the history of the blues seems like the scattered rem-
nants of a poker game after the players have made a sudden exit. In
this instance, the chief wagerer was bluesman Robert Johnson, and
whit's left behind is diverse evidence of a bold gamble against time—
including certain previously undiscovered bids for posterity.

“I've heard his music through the years, but I never knew him that
well,” says Claud Johnson, the 68-year-old son of the legendary John-
son, “because I had never seen him but twice, and that was at an early
age; I was just a kid. He was a clean-cut guy; that’s about all I can
remember about him, but I didn’t get the chance to be with him,
because he and my mom wasn’t married.”

Johnson’s mother was the late Virgie Jane Smith Cain, and Claud, a
former truck driver who now resides in Crystal Springs, Miss., was
legally recognized by Leflore County Chancery Court Judge Jon Barn-
well in October 1998 as the bluesman’s sole heir. “Over the years, |
never did know very much about him,” Johnson’s son says sadly. “And
he just went out of my life, and the next thing I heard he had gotten
killed [Robert Johnson was poisoned in 1938]. And

“The test pressing, we don't think that was pressed until [Alan] Lomax
and [Columbia A& R executive/producer George] Avakian asked for them
in the "40s,” explains Samuel S. Brylawski, head of the recorded-sound
section of the Library of Congress. “Basically, when you're of the stature
of Avakian, who was a protégé of John Hammond and other legendary
producers, you might be up at Columbia Records and you'd go through
their index of what masters they made or might be storing. You'd get to
a card that says, “Robert Johnson. ‘Traveling Riverside Blues.” Two
Takes.” And yoi'd call up the pressing plant and say, ‘Strike me some
pressings of these recordings.” These guys were working for Columbia
at the time, so they were under order to do it to find things for reissue.”

It was by this means that Avakian and then Lomax came into posses-
sion of copies from the original masters of the aforementioned six tracks.
But the master of the initial take of “Traveling Riverside Blues” vanished
thereafter, so this reference pressing off the original stamper is all that
appears toexist. Lomax himself, who has since suffered a debilitating stroke,
had forgotten he owned a copy of the track, and its historic re-emergence

wasn’t ascertained until Anna Lomax Chairetakis,

that’s about it, but I've always listened to his music.”
And much like Claud himself, surviving aspects of
Johnson’s complex legacy continue to surface.

The latest artifacts in question are a half-dozen one-
sided, untrimmed 10-inch 78-rpm discs made of lami-
nated shellac. Dating from the mid-1940s, they have
faded white labels affixed to their centers whose blue-
printed words read “Test Pressing Property of Colum-
bia Recording Corporation.” Below that text are hand-
serawled song titles: “Ramblin’ On My Mind,” “Drunken
Hearted Blues,” “Stop Breakin’ Down,” “Love In Vain
Blues,” “Milk Cow’s Calf Blues,” and “Travelin’ River-
side Blues.” Each of these aged lacquer documents
weighs exactly 13 ounces, or roughly the heft of a deck
of cards with all the deuces, jacks, and jokers removed.

Most intriguing of all, however, is the last of these
worn discs, which in the upper left is missing a chunk
that is about the size of guitarist Johnson’s own dis-

*

TO MY EARS

by Timothy White

Lomax’s daughter; sold the six pressings to the library for
the modest fee of $10,000, which was used to fund a for-
mal inventory of Lomax’s own career-long accurmulation of
field recordings, personally produced sessions, and acqui-
sitions like the Johnson test pressings.

While visiting the basement archives of the Library of
Congress in June, this writer was asked to put on white
| cotton protective gloves before physically handling the
Johnson test pressings, and repeated listenings to a
superb tape transfer of the first take of “Traveling River-
side Blues” (done in 1998 by library audio expert Michael
Donaldson) reveal the unreleased rendition to be far more
tentative in guitar technique and hesitant in vocal attack
than one normally expects from a Johnson performance.

This first take opens with bleating melancholy notes
akin to birds crying against the twilight, but this ver-
sion is much less free in its guitar filigrees and overall
confidence than the version available on “The Complete

Hilus. Mark Summers

tinetly slender thumb. Fortunately, the damage to the
78 long-player falls a hair’s breath nigh of the lead-in
grooves at the start of the recording itself. Thus no harm has been
done to the music the rare disc preserves: a previously lost first take
by Johnson of (as it’s formally titled) “Traveling Riverside Blues” dur-
ing his June 20, 1937, session in Dallas for the American Record Co.

This recently rediscovered first take, found on a set of reference
pressings obtained on June 5, 1997, by the Library of Congress from the
private collection of National Medal of Arts scholar/archivist Alan
Lomax, ean now be seen and heard today by visitors to the “American
Treasures Of The Library Of Congress” exhibit at the library. And, of
course, the existence of this earlier run-through of “Traveling River-
side Blues” (a song notorious for the salacious “You can squeeze my
lemon/Til the juice run down my leg” passage that prevented its release
at the time) means that “Robert Johnson: The Complete Recordings,”
the boxed set of 41 known tracks issued in 1990 as part of Columbia’s
excellent “Roots "N’ Blues” series, is historically obsolete, since it lacks
this unique rendition of “Traveling Riverside Blues.” However, the track
was a bonus on the remastered “King Of The Delta Blues Singers”
(Columbia/Legacy) issued in the winter of 1998, and a Columbia
spokesman anticipates an update at some point of the boxed set itself.
But how the track managed to endure at all requires explanation.

Recordings.” The loud bluster; proud defiance, and syn-
copated glide of the familiar second take are absent here,
and Johnson’s meeker, more pensive reading features variant Iyrics, with
Robert singing, “She got a lien on my body, now, a mortgage on my
soul”—metaphors he would later transpose on take No. 2. Also gone are
Johnson’s normally abundant flashiness and showmanship—cqualities
that distinguished him from less ambitious blues contemporaries who
failed to grasp the possibilities of popular advancement via sound record-
ing. Instead, one hears a more vulnerable Johnson, slightly anxious and
uncertain, as he prepared his art for wider consurmption.

Johnson’s shy son evinces the same vulnerabilities as he explains
himself to the world. “I was born on Dec. 16, 1931, in Lincoln County,
Miss.,” says Claud, who confesses he doesn’t play any instruments,
“but T have kids that do. I have five children, and I got a son, Grego-
ry, who blows saxophone, and my grandson plays the keyboards.

“I was a truck driver, and I drove for 27 years, but I retired about
13 months ago,” adds Johnson. This was at the point he was awarded
$1.3 million in his father’s back royalties in a courtroom in Greenwood,
Miss., the same town where his dad died. As for future recordings
from the Johnson family, he says, “My grandson Kevin Johnson recent-
ly went to Chicago, three to four weeks ago, and recorded some music.

“It was spiritual songs,” Johnson emphasizes.

MAP, FTC, AND INDIE RETAIL WOES

With record-breaking sales and tremendous
amounts of cash available for billion-dollar
acquisitions, labels had none available to lobby
against the elimination of minimum advertised
price (MAP) policies? The Federal Trade Com-
mission’s principal argument against MAP has
been that it restrains trade and hinders com-
petition. Did no one argue that the playing field
in the music industry has never been level and
is now fully weighted against the little guy?
Recently the labels boosted strong-selling cat-
alog titles from an attractive midline price
point to a whopping $17.98-$18.98 list. Record
clubs continue to drive home the impression
that our product is worth only pennies. Pack-
aged within music we sell are enticements for
our customers to circumvent our stores. And

.  LETTERS

dollars from majors to help sell their titles, to

get any new major-artist promos for in-store

play, to obtain value-added items of limited-edi-

tion pieces like Borders gets, or to compete

with Internet retailers who carry no on-hand
inventory? Forget it!

Larry Cohen, president

In One Ear Entertainment Ltd.

Salem, Mass.

MIAMI, NARAS, AND CUBAN MUSICIANS
Contrary to an article (“Greene Plans To
Make Latino Grammys A Worldwide Event”)
in the April 22 issue of Billboard, the [Nation-
al Academy of Recording Arts and Sciences]
is not embarrassed by the Miami Cuban com-
munity. Rather we believe the actions of the
Miami political community of not allowing

an embarrassment to our strongly held belief

that the arts are a bridge to unify people, not
another tool of hatred and division.

Michael Greene, president/CEO

National Academy of Recording Arts and Sciences

Santa Monica, Calif.

COPYRIGHT TO NOAH WEBSTER'’S EARS

Timothy White’s piece about artists and
Noah Webster (Music to My Ears, Billboard,
May 20) was top drawer, erudite, and right.
The Recording Industry Assn. of America
pulled a fast one, and it makes the industry
look bad. We scream about digital piracy, and
then we turn around and screw artists—the

people who make the essential ingredients.
Ted Rosen, managing partner
West Penn World Wide

212-536-1402, sbell@billboard.com have small retailers tried lately to obtainco-op  Cuban artists to perform in Dade County are New York
e — PRESIDENT: Howard Lander
———
Vice Presidents: Howard Appelbaum, Marie Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
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U.K.’s AIM Reaches Qut To MP3.com, Napster

BY GORDON MASSON
LONDON—The Assn. of Independent
Music (AIM) has written to MP3.com
and Napster in an effort to ensure that
the interests of nearly 400 independent
U.K. record companies are heard. The
“without prejudice” letters were writ-
ten to Hank Barry, interim CEO of
Napster, and Michael Robertson, CEO
of MP3.com, and are signed by AIM
legal counsel Helen Smith on behalf of
CEO Alison Wenham.

Wenham politely requests informa-
tion about any activities involving AIM
members’ artists, but she also express-
es an interest in using the two contro-
versial Internet-enabled systems in
future licensing deals. The letters name
such indies as Beggars Banquet, Warp,
V2, XL, Snapper, Gut, Mute, Ministry
of Sound, and Telstar and states that

In the communiqués, AIM stresses
that rights infringement is not just an
issue that affects the major record
companies but one that harms any
rights owner, regardless of that label’s
size or nationality.

AIM asks MP3.com’s Robertson to
treat U.K. indies’ repertoire the same
way it treats that of the majors. A sim-
ilar plea is made to Napster, as Barry is
asked to apply guidelines to the UK.

A list of AIM members also has been
provided to Napster and MP3.com.
Both Barry and Robertson have been
asked to provide details of all tracks
and acts that may have been distributed
on their Internet-distributed services,
to immediately remove any infringing
material, to refrain from using any
material without permission in the
future, and to propose an offer of com-
pensation for any AIM member’s mate-
rial that has already been used without
authorization.

However, AIM suggests that the
U.K. indies are ready to discuss the
possibilities of using Napster and
MP3.com for certain Internet-based
licensing arrangements—without prej-
udice to those indies’ rights in respect
to any past, present, or future
infringements.

% SHAKE IT dﬁ%éé%;ﬁ%&ogm“?wmgk BROS. AIM members are concerned that Nap- indies similar to those now in place for At press time neither Robertson nor
ster and MP3.com may be infringing on Recording Industry Assn. of America  Barry had responded to inquiries on
NEW AGE the rights of the indies. members. their views of the AIM missives.
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EMI Hoiders Likely To OK Warner Deal

Sticking Point Could Lie With European Competition Authorities

This story was prepared by Adam
White and Gordon Masson in London
and Kai R. Lofthus in Oslo.

This month’s vote by EMI Group
shareholders on the company’s pro-
posed merger with Time Warner will
almost certainly go in favor of it, given
the high proportion of institutional
investors clamoring for the deal,
according to analysts.

However, uncertainty remains over
the European Commission’s view of
the merger, as the deadline for the
first Warner EMI Music investigation
looms large.

The commission’s merger authority
concludes its ongoing phase one
review of the proposed deal June 14.
That deadline will signify the end of a
one-month probe into the transaction
but most likely will trigger the start
of a phase two review, which could
take up to an additional four months.

Lorna Tilbian, media analyst for
London-based WestLLB Panmure,
believes that the EMI shareholders
vote is as good as rubber-stamped. “I
think EMI has sold the idea of the
special dividend, and beyond that
there is a 250-million-pound [$380.4
million] cost they can take out, so 1
think the vote will go through from an
institutional point of view.”

Michael Nathanson, research ana-
lyst with New York-based Sanford C.
Bernstein & Co. Inc., agrees. “As of
last year, 113 [shareholders] owned

Labels, MP3.com
May Soon Settle,
Then Gollaborate

BY EILEEN FITZPATRICK

LOS ANGELES—With the major
labels and MP3.com apparently on
the brink of settling the copyright-

infringement lawsuit filed by the
Recording Industry Assn. of Amer-
ica (RTAA) on the labels’ behalf—
and MP3.com close to two major
licensing deals—the Web site is
clearing some significant hurdles on
the way to legitimacy.

Investors apparently thought so:

MP3.com’s stock

/? closed at $16.88

Jii . onJune 7, the day

A E 0T news of the pend-

U ing settlements

broke, up more

than 45% from the previous day’s
close.

Sources indicate that MP3.com
will pay approximately $100 million
to settle the copyright-infringement
charges, a figure originally reject-
ed by the company last month. The
damages will be distributed among
the plaintiffs.

The figure would make a dent in
MP3.com’s cash reserve, which the
company has said totals more than
$369 million.

“That will be an amazingly good
deal for MP3.com,” says Forrester
Research music analyst Eric
Scheirer of the reports of a settle-
ment. “And it sets the stage for
(Continued on page 103)

76% of the company. Those owners
mostly are large corporations, and
there is a very low amount of small
shareholder interest.”

EMI share-
holders will
be asked to
approve the
Warner EMI

Music merger June 26 at a general
meeting at London’s Le Meridien Wal-
dorf Hotel (BillboardBulletin, June
6). Investors received a 220-page doc-
ument, in which EMI Group chair-
man Eric Nicoli declares that the for-
mation of Warner EMI Music “is the
best strategic route” for the British

company and contends that it creates
more value for shareholders than “any
other available options.”

He also says it gives them an invest-
ment opportunity “as we enter poten-
tially the most exciting and dynamic
phase in the history of the music
industry.”

Nicoli also notes “the short- and
long-term value” that the merger cre-
ates. He cites such benefits as the spe-
cial eash payment of 1 pound ($1.52)
per ordinary share following closing
of the deal; 50% of the value deriving
from the 250 million pounds ($380.4
million) of expected annual synergies;

(Continued on page 109)

Bertelsmann Launches Group
To Focus On Global E-Commerce

BY WOLFGANG SPAHR
GUETERSLOH/HAMBURG—
Bertelsmann AG is pooling its E-
commerce activities and increasing
its electronic trading efforts in a bid
to become the global leader in this
media. The new Bertelsmann E-
commerce Group will be headed by
president Andreas Schmidt, previ-
ously managing director of AOL
Europe.

The new group, which will be
headquartered in Hamburg and New
York, is divided into five segments.
The first three are E-commerce, M-
commerce (mobile commerce), and
B-commerce (broadband commerce)
—which collectively are Barnes-
andnoble.com and Bertelsmann
Online (BOL) and the Bertelsmann
Broadband Group.

In addition, the E-commerce
Group will invest in the development
and expansion of new technologies
and brands via its own venture-cap-
ital fund (BeCG Ventures). Finally,
the global alliances among Bertels-
mann and America Online (AOL)
and TerraLycos will be bundled and
further developed by the Strategic
Alliances Division.

Thomas Middelhoff, Bertelsmann
chairman/CEQ, tells Billboard, “To-
day, Bertelsmann is one of the
largest content providers of the ana-
log media world. [We also have] one
of the leading content providers in
the digital media world. Bertels-
mann is digitizing its content and
offering it to customers through all
available platforms all over the
world. Our vision is to have Bertels-
mann’s content everywhere.”

According to Bertelsmann’s pro-
jections, four years from now 13% of
all purchases of books, videos, and
CDs in German households will be
made through the Internet. By 2014,
this number will have risen to
almost one-third of all media pur-
chases. In the U.S., approximately
28% of all media purchases will be
made through the Internet as early
as 2004. Ten years from now, this
number will increase to 42%, Mid-
delhoff adds.

E-commerce via the Internet, and
in the future via mobile telephones
and broadband technologies (e.g., TV
cable networks), forms Bertels-

mann’s strategic thrust. Middelhoff
believes this sector will provide an
opportunity to distribute the group’s
existing media content (books,
music, film, newspapers, and litera-
ture) on a digital basis to optimum
effect.

Bertelsmann already is second
only to global market leader Ama-
zon.com in the U.S., via its stake in
Barnesandnoble.com, and is in the

same position in

A4 Europe thanks to

EBIVAGS R, but Middel-

hoff’s goal is to

achieve global market leadership for
media content.

Bertelsmann now has contact
with 45 million customers via books
and music clubs as well as sub-
scriptions. The company also
claims access to about 200 million
customers via its alliance with AOL
—the world’s largest Internet ser-
vice provider—and Internet pro-
vider TerraLycos. Bertelsmann de-
cided to sell its share in AOL
Europe to the U.S. parent in the
spring and simultaneously agreed
on a strategic alliance with AOL,
This was followed in May by the
partnership with TerraLycos to
expand into the high-growth Latin
American market.

The E-commerce Group is part of
a planned Bertelsmann Direct div-
ision, in which multimedia, club, and
direct-customer business will be
pooled under the aegis of board
member Klaus Eierhoff. Schmidt
will become a member of the division
board.

“The group is the only E-com-
merce business to cover all major
distribution channels via the Web,
wireless communications, and broad-
band/cable/TV,” says Middelhoff.
“Successfully setting up worldwide
E-commerce operations over the
Internet, wireless communications,
and broadband technologies enjoys
highest priority at Bertelsmann. To
this end, we will resolutely set up
new platforms, deploy and develop
cutting-edge technologies, and build
new brands.”

A spokesman says there are no
plans to float the new Bertelsmann
E-commerce Group on the stock
market.

BY BILL HOLLAND
WASHINGTON, D.C.—Jay Ber-
man, chairman/CEO of the Interna-
tional Federation of the Phono-
graphic Industry (IFPI), and Jack
Valenti, chairman/CEO of the Mo-
tion Picture Assn. (MPA), signed a
landmark agreement June 6 to
share resources in the fight against
optical disc piracy.

In an exclusive interview June 5,
Berman and Valenti told Billboard
that it’s just common sense to pool
their anti-piracy programs.

“We've found that at any one time,
pirates could be producing movies or
could be producing recordings,” says
Berman. “We're fighting exactly the
same group of increasingly sophisti-
cated people, and they’re producing
products for export—it’s been glob-
alized. So it makes sense to work
more closely together.

“One example of this,” he adds,
“would be in Estonia, where the
MPA had opened an operation where
we found—Dbased on everything our
Finnish national group was telling
us—that there was a serious prob-
lem, where people would go to Esto-
nia and into the marketplace and
bring back thousands of pirate CDs
on the ferry [to Finland]. So we
decided, rather than going out and
create our own operation there, we
would co-fund the existing anti-pira-
cy operation.”

Says Valenti, “We sat down with
our top people all over the world and

FP1, MPA Juin Forces
To Fight Global Piracy

said, well, IFPI can do a better job
in these certain countries and MPA
can do a better job in these other
countries, so then rather than dou-
bling resources in places where
there’s a division of labor, we decid-
ed to pool them and make these
efforts more efficient.”

Both groups organize their anti-
piracy efforts the same way—by
regions. There are regional direc-
tors for Western and Eastern
Europe, Latin America, and Asia,
with deputies
and teams of
investigators
working in each
country, along
with indigenous
law enforcement
officials.

The groups
also both hire
top people. For
example, says Valenti, among the
officials coordinating the regional
international anti-piracy efforts of
the two groups in 41 countries are
former senior officials of Scotland
Yard and of the Japanese and Hong
Kong police departments. “Hard-
ened career professionals,” he says.

Berman and Valenti say that be-
cause the risks are low and profits
big, organized crime is making in-
roads (Billboard, April 8).

“There’s no question,” says Ber-
man. “We've increasingly found that

(Continued on page 103)

BERMAN

Retail Awaits

BY ED CHRISTMAN

NEW YORK—When the Jimmy
Page & the Black Crowes live dou-
ble-album was first released last
February exclusively through online
company Musicmaker.com and E-tail
affiliates, most music specialty mer-
chants were furious and said they
wouldn’t carry the al-
bum when it was re-
leased to stores.

Now, with TVT Rec-
ords planning to release
the album July 4 in
North America and Aus-
tralia through brick-and-
mortar retailers (Bill-
boardBulletin, June 7),
some of those merchants are begin-
ning to rethink their positions,
although it’s clear they still harbor
resentment for being cut out of the
loop on the front end.

Dick Odette, senior VP of music
merchandising at Minneapolis-based
the Musicland Group, says he initial-
ly passed on buying the album. “But
then I had discussions with TVT, and
I told them if they gave me a differ-
ent package than the one offered on
the Internet, I would pick it up.”

TVT has worked hard to come up
with a different package for stores,
according to Paul Burgess, senior
VP of marketing at the New York-
based label. The album, which is
mainly live versions of Led Zeppelin
classics and covers of chestnut blues

RECORDS

Page/Growes

tracks (Music to My Ears, Billboard,
Oct. 30, 1999), will have all-new art-
work and one additional song, a cover
of Willie Dixon’s “Mellow Down
Easy.”

Moreover, it will be an enhanced
CD with footage of the boys playing
at the Greek Theater in Los Ange-
les last year, including
rehearsal and backstage
clips. It will also have an
exclusive photo gallery.

The album—which
will still earry the main
title of “Live At The
Greek” but will lose the
“Excess All Areas” sub-
title—will have a $24.99
list price and a wholesale boxlot
price of $16.10. The label is offering
merchandisers a 5% buy-in discount
until street date.

Musicmaker.com, which released
its version of the album Feb. 29,
charges $17.99 plus $4.95 for ship-
ping. The online company has con-
sistently declined to reveal how
many it has sold, but sources put the
total in the 30,000- to 50,000-unit
range.

Initially, Musicmaker was going to
have the album exclusively through
October, but in order to achieve the
reported $1 million advance sought
by the Crowes and Page, the respec-
tive managers of the band and the
guitarist apparently had to rethink

(Continued on page 109)
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BY KAl R. LOFTHUS
OSLO—Long-awaited enhance-
ments to European and interna-
tional copyright legislation are on
the horizon with European Union
(EU) agreement on the substance of
a directive on copyright.
(BillboardBudletin, June 8).

At a June 7 meeting of
the EU’s permanent repre-
sentatives committee, the 15
member states established common
ground on the Directive on Copy-
right and Related Rights in the
Information Society.

That significant accord, which
protects intellectual property rights
in the digital arena, now opens the
door to a speedy passage by Eu-
| rope’s Council of Ministers, who,

because of the common position,
now can simply adopt the legislation
without debate.

If the political timetable holds
water, the EU statute, also referred
to as the Copyright Directive, may

turo G’right Directive Accord
Good News For WIPO Treaties

become reality by year’s end.

Moreover, and no less important,
it paves the way for the ratification
of the two Internet treaties of the
United Nations’ World Intellectual
Property Organization (WIPO),
scheduled for implementa-
tion before the end of 2001.

The exact structure of
the legal provisions in the

: Copyright Directive was
still being finalized at press time.

The International Federation of
the Phonographic Industry (IFPI)
declined comment, since no details
could be retrieved from the EU.
However, it is believed that the
wording broadly reflects the inten-
tions of the WIPO treaties.

An EU spokesman describes the
directive as “an agreement of sub-
stance” and adds that “[it] is based
on a high level of protection, where
rights holders by means of techno-
logical measures are entitled to pro-

(Continued on page 108}

Gook Re-Enters Industry Via Startle

Ex-PolyGram CEO Joins Board Of Digital Music Distributor

BY GORDON MASSON
LONDON—Jan Cook, former CEO
of PolyGram Worldwide, has been
lured back into the music industry
by Startle ple, a U.K.-based distrib-
utor of CDs and digital music. He
will serve as Startle’s nonexecutive
chairman.

Cook, whose career in the inter-
national music business spans 36
years, was one of the driving forces
behind the integration of PolyGram
into Seagram’s Universal operations
in 1998.

Previously with Philips Electron-
ics and CFO at PolyGram, he was
responsible for steering several
high-profile acquisitions across the
film and record industry, including
Working Title (film production),
Motown Records, and Island
Records. He also played a key rolein
floating PolyGram on the New York
and Amsterdam stock exchanges.

“Since I retired a year ago, I've
had a number of requests to join dot-
com companies as a nonexec,” Cook

tells Billboard. “At that time I was
not really missing [the music indus-
try] and the offers were not so ap-
pealing, but the Startle offer was a
blend of the [future] and still the
brick-and-mortar business—a good
strategy—so that excited me.”

‘The benefit that
Jan gives us is that
he has actually run

a major global
record company’

- BARRY WATTS -

Meeting with Startle CEO Barry
Watts and fellow board members Jeff
Heath and Tony Prior, Cook says he
was impressed that people from the
music industry, and in particular mu-
sic publishing, were involved with
the company.

Simmons Gears Up For Launch Of 360hiphop.com

BY GAIL MITCHELL
LOS ANGELES—With the lofty
goal of becoming the ultimate “des-
tination point on the Internet for all
things hip-hop,” entrepreneur Rus-
sell Simmons’ 360hiphop.com offi-
cially launches June 20. Simmons is
chairman of the new venture; over-
seeing the site’s creative direction
are chief creative officer Selwyn
Seyfu Hinds and senior VP of cre-
ative technology Mark Hines.
During the last several months, a
revamped BET.com, UBO.net (Ur-
ban Box Office), and other lifestyle-
oriented sites have logged on to
attract their share of the lucrative
hip-hop audience. But Simmons—
acknowledging the synergy his mul-
tifaceted Rush Communications
empire brings to the table—has no
fears concerning the competitively
expanding Web-scape or 360hiphop.
com’s potential.

RECORD COMPANIES. Rodolfo Lopéz
Negrete is promoted to senior VP of
Latin for BMG Entertainment in
Miami. He was managing director of
BMG Mexico.

Jeb Hart is promoted to senior
VP of worldwide marketing for
Sony Classical in New York. He was
senior VP of U.S. marketing.

Sharon S. Tunstall is named se-
nior VP of human resources, North
America, for the Universal Music
Group in Los Angeles. She was VP
of human resources for the Times
Mirror Co.

Harris Sterling is promoted to
senior VP of Madacy Entertainment
Group in Springfield, N.J. He was
VP of sales and marketing.

Fred Croshal is promoted to GM
of Maverick Recording Co. in Los
Angeles. He was head of sales and

“The first thing is access,” says
Simmons when asked about the site’s
competitive advantage. “I have first-
hand experience and relationships in
every area where hip-hop has had a
real effect: music, fashion, tele-
vision, film, and advertising.
We're in all the businesses
that hip-hop affects in a
serious way, which gives
360hiphop a greater
opportunity.

“Add to that the fact that
I've surrounded myself with
people 1 feel are the brain trust in
hip-hop. Among them are Selwyn
Hinds and Mark Hines, who are two
of the premier creative people in this
industry, from the standpoint of con-
tent and technology. When you move
through our site, it will be the most
interactive and most fun, something
you'll be able to feel and experience.
360hiphop.com has a lot of the best
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talent, technology, and the most
access. And that’s how we're going
to win.”

The idea for the site was formed
this past August by Simmons and an
investor group that includes

industry notables (Will

Smith, Tyra Banks) and

businesspeople. In the

weeks leading up to its

official launch, 360hiphop.

com has announced two
major alliances.

HomePage.com will be the
exclusive provider of personal home
pages for the site’s audience. And
360hiphop.com and Brilliant Digital
Entertainment—a Los Angeles firm
that specializes in 3D animation soft-
ware and interactive broadcasting—
are financing the establishment of a
joint-venture studio that will devel-
op hip-hop content for the Internet.
Based in Los Angeles, the venture

TURNT

will be headed by 360hiphop investor
Stan Lathan. The produced content
will be available on the site and also
syndicated to affiliate Web sites.

In another Web site tie-in, Sim-
mons recently announced the open-
ing of a flagship retail outlet, also
called 360, in Harlem’s empower-
ment zone. The 14,000-square-foot
store will earry Simmons’ Phat
Farm line, as well as Versace and
other top designers. It will also dou-
ble as a venue for various events.

Specifically targeting the 14-34
demo, 360hiphip.com is being billed
as a virtual hip-hop nation catering
to all people interested in the hip-hop
cultural experience. That experience
will be divided into four primary cat-
egories: music, news and politics,
lifestyle, and culture.

“We like to think of 360hiphop.
com as a hipper, interactive CNN for

(Continued on page 109)

Watts explains that Startle’s main
business at the moment involves dig-
itizing music and storing it in a li-
brary system for easy retrieval. The
company’s clients include EMI, Uni-
versal, and BMG, as well as Amazon.
com, Jungle.com, nme.com, super-
market chain Tesco, mobile tele-
phone giant Vodafone, and the BBC.

“Record companies are now deal-
ing with brand-new retailers—peo-
ple like Internet retailers, [wireless
application protocol] telephones,
interactive broadcasters—and there
are now many different ways of sell-
ing music to a consumer other than
just traditional brick-and-mortar
retailers,” says Watts.

“Then you also have the digital de-
livery of musie, where record com-
panies are going to need to outsource
an element of the production in dig-
itizing and creating the archives to
allow them to actually deliver that
music securely,” he adds. “Startle is
building a management team that
will work with the record companies
and work with the content owners to
help them develop the right systems
to deliver music in digital form.”

Startle plc was formed in Decem-
ber 1999 following a management
buyout from Telstar with 30 million
pounds ($45.8 million) in venture
capital from 3i and Botts & Co. Star-
tle already claims a turnover of 65
million pounds ($99.2 million). Other
Startle products and services in-
clude a digital jukebox, a digital
radio, and online delivery of library
music to the broadcast and media
industry. The company plans to open
an office in New York this year and
also, with Cook’s help, has ambitions
to expand globally.

“On the physical delivery side,”
Watts says, “we see that record com-
panies are going to have to think
about how they are delivering to
Internet retailers. That’s a very com-
plex process—the record companies
are dealing with individual orders of
single lines in very low quantities—
so we are talking with the major
record companies at the moment
about how Startle may become an

(Continued on page 98)

TUNSTALL

marketing.

Mitchell Imber is named VP of
sales for the Island/Def Jam Music
Group in New York. He was VP of
sales at Universal Special Markets/
Polymedia.

Patrick Edmonds is named VP
of special projects for SFX Alpha-
bet City/Madacy Entertainment in
New York. He was A&R for special
projects and soundtracks for
Tommy Boy Music.

CROSHAL IMBER

Nu Gruv Alliance promotes Ciara
Stephens to VP of marketing and
promotions and Cory Brown to VP
of sales and distribution in San
Francisco. They were, respectively,
director of marketing and promo-
tions and director of sales and dis-
tribution.

Camille Evans is named director
of marketing for Jive Records in
New York. She was director of mar-
keting for Interscope Records.

EVANS QUOCK

Robert Gurich is named director
of national sales for Madacy Christ-
ian Music Group in Nashville. He
was VP of sales for Integrity Music.

Wendy Quock is promoted to
manager of international for Uni-
versal/Motown Records Group in
New York. She was assistant to the
chairman.

Lexi Ben-Meir is promoted to
manager of artist development for
MCA Records in Santa Monica, Cal-

BEN-MEIR TORCHIA
if. She was an assistant in the pub-
licity department.

Karen Naff is promoted to man-
ager of creative services for Mer-
cury Nashville in Nashville. She was
coordinator of creative services.

PUBLISHERS. Andrea Torchia is
named creative director, West Coast,
for Zomba Music Publishing in Los
Angeles. She was creative director
at Rondor Music.
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Minogue Travels ‘Light Years’ On EMI

Glohe-Trotting Artist Returns To Dance/Pop Sound

BY LARRY FLICK

NEW YORK—W:ith the June 19
release of her hotly touted new EM1/
Parlophone U.K. single, “Spinning
Around,” Kylie Minogue ends a brief
modern-rock flirtation and revisits
the infectious dance/pop sound of her
'80s heyday.

Produced by up-and-coming Vien-
nese production team 7th District, the
disco-inflected jam was written by
fellow late-’80s/early-"90s pop star
Paula Abdul with tunesmiths Os-
borne Bingham, Kara DioGuardi, and
Ira Shickman (Stevie Wonder, Chaka
Khan). It precedes Minogue’s full-
length label debut, “Light Years,”
which is due in September in the UK.
and continental Europe.

“When I sat down with the people
from the label to discuss what this
album should be, we all agreed that I
should do what I do best—a pop rec-
ord,” Minogue says. “It’s the kind of
music that people want from me, and
I've learned over time that it’s music
that makes me happy.”

This project marks the Australian-
born singer’s first recorded effort
since her 1998 Deconstruction set,
“Impossible Princess,” which was
marked by rock-edged collaborations
with Manic Street Preachers and the
Grid. Although it spawned the mod-
est hit “Breathe,” which peaked at
No. 14 in the U.K,, the album broke
Minogue’s singles hot streak—which
included 13 consecutive top 10 hits.

The artist admits to being “a little
disappointed” by the response to
“Impossible Princess.” “The press
had a bit of a field day with it, calling
me ‘Indie-Kylie’ and such, which 1
think scared people off,” she says.

In many ways, she views that proj-
ect as “a bit of a purge,” following her
split with Svengali-like production
team Stock Aitken Waterman and
their label, PWL, several years earlier.
While with PWL, Minogue was famed
for such sugary dance ditties as “The

Loco-Motion,” “I Should Be So Lucky,”
and “Better The Devil You Know.”

“My writing was all from the gut,
very stream-of-consciousness,” she
adds of “Impossible Princess.” “I
think I've gotten stronger and more
focused since that album.”

Although the label is still confirm-
ing the track listing for “Light Years,”

MINOGUE

the 14-cut set is expected to feature
Minogue collaborations with label-
mate Robbie Williams, famed song-
writer Guy Chambers, and Johnny
Douglas (George Michael, All Saints).
Spice Girls and Five collaborators
Biff Stannard and Julian Gallagher
also surface as co-writers on the title
track, while the team of Brian Rawl-
ing and Mark Taylor (Cher, Ricky
Martin) contribute the energetic “On
A Night Like This.”

String arranger Will Malone,
famous for his work with Massive
Attack and the Verve, is also featured
on the album.

“Everything about this record was
light and fun,” Minogue says. “It was
like being on summer holiday.”

With the recording complete, the
singer says she’s ready to “work like
mad” to promote the project. She’ll
spend much of June and July doing
television appearances in the UK. and
throughout continental Europe in sup-
port of “Spinning Around,” which is
already receiving active airplay on

BBC Radio 1 and Radio 2 since pro-
mos of the track were shipped May 14.

The commercial pressing of the
single will feature the non-album cuts
“Cover Me With Kisses” and “Paper
Dolls.” “It’s a single that fans are
truly elamoring for,” says Rob Glen-
dale, manager of Blue, an indie retail-
er in London. “The song shows Kylie
back in perfect form.”

That is precisely the intention of
EMI/Purlophone, which has the proj-
ect for the world—excluding Aus-
tralia, where Minogue is signed to
Mushroom Records.

Parlophone managing director
Keith Wozencroft says neither “Spin-
ning Around” nor “Light Years” is
intended to be a disco record, a club
record, or “a return to the great years
with PWL. We weren’t looking for
anything light and sugary or a throw-
away pop record.” Instead, he says
that the intention was to create “qual-
ity pop” with contributions and col-
laborations “with great songwriters.”

With the ball rolling in nearly every
corner of the world, the only territo-
ry Minogue has yet to reconquer is
the U.S. In fact, she hasn't released a
record here in nearly 10 years. “And
it doesn’t really bother me,” she says.

Although there is a possibility that
an EMI-affiliated label might issue
“Light Years,” she remains ambiva-
lent. “If something happens there,
great. But I'm honestly not sure that
I have the energy or desire to start
from scratch there.”

As for her future elsewhere, the
singer says that she found herself
putting her life and career into per-
spective shortly after she completed
recording “Light Years.”

“T faced myself in the mirror, shook
hands with myself, and said, ‘You're
OK.’ You embarrass me sometimes,
but you’re cool. That was a big
moment for me—one that’s allowed
me to move forward and feel really
good about my past.”

Love Leaps From Major Label
To Rounder’s Zoe For “14 Days’

BY JIM BESSMAN
NEW YORK—Where other artists
might regret losing a major-label
deal, Seattle singer/songwriter
Laura Love, who was signed to Mer-
cury Records after winning a loyal
fan base with her self-described
“Afro-Celtic” self-released albums,
is more than happy to have hooked
up with Universal-
distributed Rounder.

“It’s great. They
gave us hardly any
money at all,” says
Love, whose Rounder

debut, “Fourteen
Days,” comes out
June 27 on the label’s

pop-oriented Zoé
imprint.

She proudly goes
on to explain that the
production budget
for her Zoé album
was less than a third of that of her
last Mercury album.

“They gave me $50,000—and I
could have done it on $5, because I
could get fabulous musicians with
their home studios,” she says. “And
I feel less obligated with a smaller
amount of money: It’s great to sell
a million-bazillion albums—and
more power to the people who are
doing it—but I don’t feel I've failed
if I don’t.”

The eclectic, folk-style artist,
whose music shows a novel mix of
Afriean and Celtic flavorings, fully
realizes that her brief major-label
stay was curious, at best.

“I don’t know why in hell they
even did the second record [1998’s
“Shum Ticky”], because after the
first they said they were having a
hard time categorizing me and get-
ting radio placement—a not so sub-
tle way of saying I wasn't selling as
many records as Hanson,” she says.

“So I said, ‘Maybe I'm not a hit-
maker and don’t write for the mass-

LOVE

L]

es,’ ” she continues. “But they went
ahead and put it out, even while
heads were rolling around [during
the Universal restructuring], and
three months later they let us go. I
think they felt like they were giving
us a soft landing—when I don’t give
a shit.”

Love notes that she did just fine
putting out her own
three albums prior
to Mercury. “I don’t
have a high over-
head. I live with
other people. An '87
Astrovan carries us
to the airport and
back—no huge pay-
roll to meet with
travel by bus with an
entourage,” she says.

“If the goal is to
get on the radio and
sell a million, go
ahead and follow your bliss, and
maybe we meet in the middle,” she
adds. “But with Rounder, there’s a
smaller budget and less hysteria
and agonizing over what the single
is, what’s radio-friendly, what
appeals to the biggest group of peo-
ple, which I have no idea about.”

Produced by Love and Joe Chica-
relli, “Fourteen Days” employed
Love’s local Seattle musical friends,
along with Los Lobos sax player
Steve Berlin, who guests on “Way
Off The Hook,” a “crudely egomani-
acal, ‘I'm Too Sexy For My Cat’
song,” says Love, referring to the
Right Said Fred hit. Other songs,
however, reflect the Painted Desert
Publishing (ASCAP) writer’s long-
term sociopolitical commitments.

Love says she was deeply affect-
ed by last November’s riotous World
Trade Organization gathering in
Seattle, and she points specifically
to the tracks “In Seattle” and “Hey
Bigelow.” “Seattle got shut down,

(Continued on page 103)
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OP R&B/HIP-HOP SONG

No Scrubs”

iters: Kandi Burruss, Tameka Cottle

ublishers: Air Control Music Inc., EMI Music
ublishing, Kandacy Music, Tiny Tam Music, -
ony Mercedes Music, Warner/Chappell Music, Irc.

OP RAP SONG
ho Dat?”

iters: Diandre Davis, Tonya “Sole” Johnston, Thabiso
ab” Nkhereanye, Christopher “Tricky” Stewart

blishers: Dre All Day Music, Famous Music Cop.,
itco South, Honey From Missouri, Mo Better Graoves
usic,Tabulous Music, Tunes on the Verge of Insanity

OP DANCE SONG
Believe”

riters: Paul Barry ¢rs), Brian Thomas Higgins ezs),
pteve Torch (PRs)

Publishers:Right Bank Music, Warner/
nappell Music, Inc.

OP SOUNDRTRACK SONG
DF THE YEAR

ild, Wild, West (From Wild,
ild, West)”

Yriters: Robert Fusari, Will Smith, Stevie Wondes

Fublishers:Black Bull Music, EMI/Jobete Music
Publishing, June Bug Alley, Treyball Music,
arner/Chappell Music, Inc.

TOP ASCAP REGGAE ARTISTS

E=2enie Man - Top Reggae Artist of the Year
anto Metro & Devonte

Bob Marley

Bounty Killer

Figgy Marley & The Melody Makers

R&B/HIP-HOP SONGS
‘All Night Long”

riters: Sean “Puffy” Combs, Todd Gaither, Galen
derwood

Publishers:EMI Music Publishing, Justin Combs
Publishing, September 6 Music, Universal Music
Publishing Group

'‘All That | Can Say”

Writer: Lauryn Hill

Publishers: Obverse Creation Music Inc., Sony/A"V
unes LLC

‘Angel Of Mine”

riters: James “Rhett” Lawrence, Travon Potts

Publishers: Rhettrhyme Music, Travon Music, Unwversal
Jsic Publishing Group, Warner/Chappell Music, Inc.

‘Anywhere”

riters: Jason “PD” Boyd, Zane Copeland, Jr., Daron
ones, Michael M. Keith, LaMont Maxwell, Quinnes
Parker, Marvin Scandrick

Publishers: C Sills Publishing, EMI Music Publisting,
ustin Combs Publishing, Kalinmia Music Inc,, L#
ette Publishing, Stro’s Music

‘Beauty”

IVriters: Guy Roche, Tamir Ruffin, Phil Weatherspoon

ublishers: Manuiti LA, North Avenue Music, PGW
dusic

Bills, Bills, Bills”
iiters: Kevin “She’kspere” Briggs, Kandi Burrues,
Beyonce Knowles, LeToya Luckett, Kelendria Rowland

Publishers: Air Control Music Inc., Beyonce Pubiishing,

M1 Music Publishing, Hitco South, Kandacy Music,
Xelendria Music Publishing, LeToya Music Publizhing,
ISHEK' EM Down Music

“Chante’s Got A Man’*

Writers: Jimmy Jam, Terry Lewis,
Big Jim Wright

Publishers: EMI Music Publishing, Flyte Tyme Tunes,
Ji Branda Music Works, Minneapolis Guys Music Inc.

“Did You Ever Think?”

Writer: Tone

Publishers: Jelly's Jams, LLC, Slam U Well

“Faded Pictures (From Rush
Hour)”

Writers: Joe, Joshua Paul Thompson

Publishers: 563 Music Publishing, Tallest Tree Music,
Warner/Chappell Music, Inc., Zomba Enterprises Inc.

“Happily Ever After”
Writers: Case,
Christopher Henderson

Publishers: Baby Sp ke Music,

EMI Music Publishing, Gifted
Source Music

“Heartbreak Hotel”

Writer: Tamara Savage

Publishers: EMI Music Publishing,
Girl Wonder

“If You Lovin’ Me”

Writers: Darrell “De ite” Allamby, Lincoln “Link”
Browder, Kenneth Dickerson, Antoinette Roberson

Publishers: 2000 Watts Music, KennyFlav Music,.
Toni Robi Songs, Warner/Chappell Music, Inc.

“Lately”

Writer: Tyrese

Publishers: BMG Songs, Inc,,
Zovektion Music

“Love Like This”
Writer: Sean “Puffy’ Combs

Publishers: EMI Music Publishing,
Justin Combs Publishing

“Nobody’s Supposed To Be
Here”
Write-s: Shep Crawford, Montell Jordan

Publishers: Aimo Music Corp., Famous Music Corp,,
Hudsan Jordan Music

“So Anxious”
Write’s: Benjamin BJsh, Stephen “Static” Garrett,

Timbaland

Publishers: Black Fountain Music, Blazalicious,
Herbilicious Music, \irginia Beach Music,
Warnzar/Chappell Music, Inc.

“Sweet Lady”

Writers: Johnta Augtin, Charles Farrar, Troy Taylor

Publ shers: B. Black Music, Chrysalis Music, Kharatroy
Music, Naked Under My Clothes Music,
Warner/Chappell Music, Inc.

SONGWRITER OF THE YEAR

“Never Gonna Let
You Go”

Writer: Damon Thomas

Publishers: Demis Hot Songs,
E Two Music, EMI Music Publishing

Sean “Puffy” Combs
“All Night Long”

“Love Like This”

“Satisfy You”

“These Are The Times”

Writer: Damon Thomas

Publishers: Demis Hot Songs, £ Two Lusic,
EMI Musiz Publishing

“We Can’t Be Friends”

Writers: Shep Crawford, «immy “rofessor” Russell

Publ shers: Aimo Music Corp., Hudson Jordan Music,
Professor Funk Music

SONGWRITER OF THE YEAR

Kandi Burruss
“Bills, Bills, Bills”

“No Pigeons”

“No Scrubs”
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AND THE SOUL OF TOMORROW.

“What Y’all Want?”

Writers: Darrin Dean, Eve, Swizz Beatz

Publishers Blondie Rockwell,
Ruff Ryders Entertainment Inc., Swizz Beatz

“What'’s It Gonna Be?"”’

Writers: Darrell “Ceelite” Allamby, Antoinette Roberson

Publishers: 2000 Watts Music, Toni Robi Songs,
Warner/Chappell susic, Inc.

“Where My Girls At?”
Writers: Missy “Misdemeanor” Elliott, Eric Seats,
Rapture Stewart

Publishers: E Beats Music, Mass Confusion Music,

Rap Tracks Publishing, Warner/Chappell Music, Inc.

“You
Writer: Carl Roland, Jr.

Publisher: EMI Music Publishing, Ya Digg Muzik

DANCE
“All Or Nothing”

Writers: Paul Barry ers), Mark Taylor rs)

Publisher: Right Bank Music

EMI MUSIC PUBLISHING

® 8 M AGBOWG. A member of TG £t oy

PUBLISHER OF THE YEAR
EMI Music Publishing

“Body”

Writer: Oscar Gaetan
Publisher? Murk Publisting

“I Will Go With You (Con Te
Partiro)”

Writers: Lucio Quarantotio (siag),
Francesco Sartori (siag)

Publishers: Double Maspct Edizioni Musical A5,
Insieme Edizioni Musical SR (siae), Sugar-Melodi Inc.

“Pm Beautiful Dammit”

Writer: Orville Brinsley Zvans

Publisher: Class Clown Music

“My Love Is Your Love”

Writer: Wyc ef Jean

Publishers: -Huss-Zwingli Publishing,
Sony/ATV Tunes LLC

“Nothing Really Matters”

Writers: Patrick Leonarc, Madonna

Publishers: Lemonijello susic, No Tomato Music,

Warner/Chappell Music Inc., Webo Girl Publishirg Inc.

“Red Alert”

Writers: Felix Buxton (prs), Simon Ratcliffe ers)

Publisher: Universal Music Publishing Group

“Sexual (Li Da Di)”

Writers: Marie Claire Cramers Gema), Richard Nowels,
William Steinberg

Publishers: EMI Music Fuklishing, Future Furnituse, Jerk

Awake, Marie Claire Music

“You Don’t Know Me”

Writers: Kossi Gardner, Duane Harden
Publishers: Rocedu Publishing, Seny/ATv Tunes LLC

RAP
“Ghetto Cowboy”

Writers Ray “Romeo” Antonio, Krayzie Bene

Publishers: EMI Music Publishing, Nicos World

“Hard Knock Life (Ghetto Anthem)”
Writers Martin Charnin, Mark "45 King" James, Charles
Strouse

Publishers: Charles Strouse Publishers, bdwin H. Morris &
Company, Instantly Published, LLC, Warnar/Chappell Music
Inc.

“HoMa Holla”

Writer: Taiwan Green

Publishar: Mr. Fingaz Music

“I Want It AlI”

Writers El DeBarge, William DeBearge, Warren G, Bunny
DeBarge, Mack 10

Publishars: EMI/Jobete Music Putlishing, Real an Ruff,
Warner*Chappell Music, Inc., Warren G Publishing

‘Jamboree”
Writers: Vincent “Vinny” Brown, Arthony “Treach” Criss, Kie
“Kay Gee” Gist

Publishars: Naughty Music, Warner/Chapell Music, Inc.

“No Pigeons”

Writers: Kandi Burruss, Tameka Cottle

Publishars: Air Control Music Inc., EMI Masic Publishing,
Kandacy Music, Tiny Tam Music, Tony Me-cedes Music,
Warner Chappell Music, Inc.

“Pushin’ Weight”

Writers: Lionel “Mr. Short Khop™ Hunt, Jr.. Ice Cube

Publishars: Always Thinkin, Gangsta Boogie Music,
Kockhound Music, Warner/Chappell Must, Inc.

“Satisfy You”
Writers: Sean "Puffy” Combs, Kelly Price, Jeffery *J-Dub”
Walker

Publishers: Big Beautiful One, Duk's World Music Inc., EMI
Music Fublishing, Justin Combs Publishing, Sony/ATV
Tunes LLC, Universal Music Publishing Group

“Waich For The Hook”

Writers: Andre “Dre” Benjamin, Erin “Witcadoctor”
Johnsom, Antwan “Big Boi" Patton

Publishers: Chrysalis Music, DEZONLY 1, Snat Booty Music

“What’s It Gonna Be?!’

Writers: Darrell “Delite” Allamby, Antoinett2 Roberson

Publishers: 2000 Watts Music, Ton Robi Songs,
WarnersChappell Music, Inc.

“Wild, Wild, West (From Wild,
Wild, West)”

Writers: Robert Fusari, Will Smith, Stevie Wonder

Publishers: Black Bull Music, EMI/_obete Jusic Publishing,
June Bug Alley, Treyball Music,
WarnerChappell Music, Inc.

B ASCAP

WHERE MUSIC BEGINS™

Marilyn Bergman | President & Chairman of the Board
www.ascap.com
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John Doe Set Defines ‘Freedom’

X Bassist Cut SpmART Release With A Top Pop Producer

BY CHRIS MORRIS

LOS ANGELES—On “Freedom Is
..,” his new solo album due July 18

from spinART Records, X bassist

John Doe takes on an unlikely col-

laborator who has worked with some

high-profile pop acts.

But X once shared the same man-
agement company, Shankman-
DeBlasio-Melina, as the well-known
producer/mixer Dave Way, and vet-
eran punk rocker Doe wound up hit-
ting it off with Way.

Doe says, “I got to be pals with
Dave, and he’s got a beautiful studio
in his house. So any time I had some
songs, we'd get together. If he had
the time, not mixing the Spice Girls
and Christina Aguilera and all these
hit pop bands, he’d do the John Doe
thing.”

Though a couple of songs on the
new album date back to band ses-
sions for Doe’s 1998 Kill Rock Stars
EP “For The Rest Of Us,” most of
the material was cut solely by co-
producers Doe and Way over a peri-
od of months in 1999.

“It’s really liberating and sort of
iconoclastie,” Doe says, “in that you
only have to deal with one person’s

contribution,
in addition to
your own. I'm
pushing the
buttons, and
he’s playing
piano, and I'm
playing gui-
o tar, and he’s
pushing the
buttons, and then, ‘Oh, well, we need
one more thing, let’s call up [gui-
tarist] Mike Ward.’ It was very
home-style. Elliott Smith does that
all the time.

“It’s frightening, though, because
you hear all the eccentricities in your
own playing, and you're very eritical
of that . .. When you pile four or five
things that you've done on top of each
other, you hear all the minor flaws,
and think, ‘This is shit.” And then
somehow, magically, it comes togeth-
er, and you come to accept it.”

After the collection was finished,
Doe shopped it to a number of labels,
of which, in his words, spinART was
“the best of the people that were
truly interested. I'm sort of grateful
that it’s not a major label, because
they’re so backward now. They seem

Taj Mahal’s Live Blues Album
Launches Joint Venture Label

BY JIM BESSMAN

NEW YORK—Fresh off 1999’s ac-
claimed “Kulanjan,” an exploration
of his West African heritage, the leg-
endary Taj Mahal returns to his
American blues roots with “Shoutin’
In Key,” a live set recorded with his
Phantom Blues Band.

The June 20 release is on Kan-
du/Hannibal, Mahal’s new joint ven-
ture label with Joe Boyd’s Ryko-dis-
tributed Hannibal Records.

“It’s an opportunity to showcase
this great or-
chestra that I've
been playing
with since I did a
solo live album in
1993,” says Ma-
hal, who has now
recorded 39 al-
bums since his
self-titled debut
in 1968. “Kulan-
jan” was issued on Hannibal follow-
ing a stint with Private Music.

“In starting my own record com-
pany, I thought I should give people a
chance to hear a great band playing
and doing music that people really
like,” Mahal says.

Recorded at the Mint in Los An-
geles in November 1998, “Shoutin’ In
Key” features Mahal on guitar, har-
monica, dobro, and percussion. He'’s
supported by keyboardist Mick
Weaver, guitarist Denny Freeman,
bassist Larry Fulcher, drummer
Tony Braunagel, saxophonist Joe
Sublett, horn player Darrell Leon-
ard, and MC Carey Williams.

MAHAL

“We recorded 140 songs over three
nights,” says Mahal, who eventually
pared them down to the album’s 13
cuts. “We wanted some songs that
people always ask for, like ‘Mailbox
Blues’ and ‘Corrina,’ and some new
songs, like ‘Cruisin’, ‘Woulda Coulda
Shoulda,” and ‘Stranger In My Own
Home Town.””

In forming his own label, Mahal
says, he decided to join with Hannibal
because ‘Joe Boyd is a music person.”
Boyd says that the venture is “kind of
a hybrid between
a production and
distribution and a
licensing” deal in
the U.S. and a
“straight license”
in Europe.

Boyd  says
“Shoutin’ In
Key” will be
worked at non-
commercial, blues, triple-A, and rock
radio formats. The album'’s release
coincides with the artist’s summer
tour schedule of the States and Cana-
da. “[The album] sounds great, and
Taj's personality really comes across
—not like a lot of live records that are
kind of like documents,” notes Boyd,
adding that the label will revisit “Kul-
anjan” in conjunction with the live set’s
release. “It keeps selling consistently,
so we hope the two titles will be racked
together and emphasized at retail.”

Mahal is managed by Bill Graham
Management, booked by Monterey
Peninsula, and published by EMI
Musie (BMI).

to be concerned with form, not con-
tent, and youth and things that I'm
not part of.”

Doe calls his new material (pub-
lished by Verelia Music [BMI])
“hopeful—][it’s about] wishing that
things were easier but accepting the
struggle.”

He says of the album title, “Free-
dom is the moment before death,
when you are truly free. Freedom is
not another word for nothing left to
lose—freedom is the moment of clar-
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Moby Likes To Play. V2 artist Moby recently celebrated the Recording Industry
Assn. of America’s platinum certification of his current album, “Play.” Pictured at
V2's New York office, from left, are Barry Taylor of MCT Management; Rachel
Mintz, V2 product manager; Richard Sanders, V2 president; Moby; Kate Hyman,
V2 A&R; Marci Weber of MCT Management; Matt Pollack, V2 head of promotion;
and (front row) Jim Kelly, V2 head of sales.

(Continued on page 26)

Steve Greenberg, Edel Form S-Gurve Records;
Goo Goo Dolls Take A Breather From Touring

CURVE-ACIOUS: Veteran A&R executive Steve
Greenberg has formed S-Curve Records, a new
worldwide joint venture with German-based edel
music. His first act is Baha Men, whom Greenberg
signed to Atlantic Records in 1992 and took with
him to Mercury Records, where he also signed Han-
son. Greenberg, who had long been rumored to be
headed to London/Sire as head of A&R, instead
opted to form his own label at edel after being
wooed by edel music chairman Michael Haentjes.
However, he did work with London long enough to
executive-produce the new “Sex And The City”
soundtrack.

The Girl” more than a year and a half ago. Rzeznik
sees the success of the album, which has sold 3.1
million units, according to SoundSecan, as a result of
changes the band has made since recording 1995’s
“A Boy Named Goo,” including switching labels from
Metal Blade to Warner Bros. “Our career was com-
pletely fucked until ‘A Boy Named Goo,” ” says
Rzeznik. “There was so much turmoil, we couldn’t
tour, there were problems in the band.” (The Goos
ultimately brought in a new drummer after “Goo”
was recorded.) As “Goo” soared on the strength of
the single “Name,” Rzeznik says, “the dog finally
got off the leash and could run.”

“Having already been head of
A&R at a major label, the pros-
pect of starting my own label
and overseeing every aspect of
its development ultimately
seemed much more exciting than
taking another job similar to the

Rzeznik says he hasn’t writ-
ten a note for “Dizzy’s” follow-
up, adding, “I’m one of those
terminal study-the-exam-the-
night-before types. I'm best
under pressure.”

last one I held at Mercury,” says
Greenberg. “The offer from edel
was completely unexpected, but
once it was presented, I realized
this was a once-in-a-lifetime chance. I was tremen-
dously impressed with edel’s plans for establishing
itself in America, and it’s thrilling to get to be part
of that effort in the early stages.”

Greenberg, who plans to hire seven A&R and
product development staffers, is looking for office
space in Manhattan, N.Y.; S-Curve will run inde-
pendently of edel’s U.S. label, Edel America. Pro-
motion, sales, and marketing for S-Curve will be
handled through Artemis Records, the growing
indie run by Greenberg’s former Atlantic and Mer-
cury boss Danny Goldberg; distribution will go
through RED. “Over the years no one in the busi-
ness has been more supportive of the records I've
made than Danny, and it’s exciting to be in business
with him once again. I think his staff can do a job
that rivals any major.” In a separate deal, edel is
considering making a multimillion-dollar investment
in Artemis (BillboardBulletin, May 16).

Baha Men'’s first single, “Who Let The Dogs Out,”
goes to radio this month and will be followed by a
midsummer album release.

BYE-BYE GOO: Look for Goo Goo Dolls to dis-
appear through mid-July and take a much-needed
break, according to leader Johnny Rzeznik. “We've
got two dates we're doing, but otherwise, I'm taking
a month off because it’s just been totally crazy,” says
Rzeznik. “I don’t know where I'm going, but I do
know the only person I'm giving my pager number
to is my sister.” It’s been nonstop recording and
touring for the band since the release of “Dizzy Up

by Melinda Newman

c H-CH-CHANGES: Adam
Sexton, VP of product man-
agement for Arista Records, is
leaving the record company
June 9 to become chief marketing officer for digi-
tal rights management company Supertracks. He
will be based in the company’s Los Angeles office
... Steve Karas left his post at Interscope Geffen
A&M June 9 to become senior VP at ACTV’s
HyperTV. He will be head of music for the New
York-based company that links Internet and broad-
cast media. He will also handle independent pub-
licity for Creed.

SHORT TAKES: Sammy Hagar, whose contract
with MCA expired last October, has formed Cabo
Wabo Records, a joint venture with Beyond Records.
According to Hagar’s manager, Kenny Puvogel, the
original idea was for Hagar’s label debut to be a
greatest-hits double collection. “We were going to
do two new songs on the anthology; then we decid-
ed to do a whole new studio album. Sammy’s writ-
ing the best stuff.” The album, which is due around
Hagar’s Oct. 13 birthday, is being produced by Mike
Clink . . . Ford Models has started a new division
dedicated to placing artists in fashion and advertis-
ing media. Ford Music has already matched Lisa
Loeb with Priceline.com, Hoku with Twix, and
Tyrese with Guess Jeans. “It works both ways in
that the advertisers come to us and the artists come
to us,” says Sharon Ainsberg, who heads Ford
Music with Julie Levine. “We’re looking for any and
all artists.” As you may recall, another modeling
agency, Wilhelmina, struck a similar arrangement
with Atlantic Records; that deal was responsible for
Brandy’s Cover Girl campaign.
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for more information contact: info@chirecords.com or call 310.550.5245
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Hershey, PA Hershey Park Star Pavilion
Saratoga, NY Saratoga Performing Arts Certer
Hartford, CT Meadows Music Theatre
Holmdel, N]J PNC Bank Arts Center
Woantaugh, NY Jones Beach Amphitheatre
Cincinnati, OH Riverbend Music Center
Calumbus, OH Polaris Amphitheater
Bonner Springs, KS Sandstone Amphitheatre
St. Louis, MO Riverport Amphitheatre
Indianapolis, IN Deer Creek Music Center
Rochester, NY Fingers Lake P.A.C.
Taronto, CAN Molson Amphitheatre
Cayahoga Falls, OH Blossom Music Center
Pittsburgh, PA Star Lake Amphitheatre
Detroit, Ml Pine Knob Amphitheatre
Wilmington, DE Kahuna Concert Hall

7/6  Scranton, PA Montage Mountain PA.C.

7/7  Gilford, NH Meadowbrook

7/8 Boston, MA Tweeter Center

7/9 Bristow, VA Nissan Pavilion

7/11 Virginia Beach, VA GTE Virginia Beach Amphitieztre
7/12 Raleigh, NC Waln.t Creek Amphitheatre

7/13 Charlotte, NC Blodkbuster Pavilion

7/15 West Paim Beach, FL Mars Music Amphitheatse
716 Tampa, Fl Ice Palace

718 Atlanta, GA Lakewood Amphitheatre

7/19 Nashville, TN First American Music Center

7/21 Chicago, IL New World Music Theatre

7/22 Milwaukee, WI Marcus Amphitheatre

7/23 Cadott, WI Chippewa Valley Music Festival

7/25 tb.a.

7/26 Oklahoma City, Ok All Sports Stadium

7/28 Dallas, TX Starplex Amphitheatre

7/29 Houston, TX Cynttia Woods Mitchell Pavilion
7/30 San Antonio, TX Sunken Gardens Amphitheatse

© 2000 Cyamide Music, 9200 Sunsez Blvd., Suite 530, Los Angeles, CA 90069

Manufactured and Distributed by Mailboat Records
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8/13
8/15
8/16
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8/19
8/20
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8/29
8/30

Albuquerque, NM Mesa Del Sol

Phoenix. AZ Blockbuster Desert Sk Pa<dicn
Los Angeles, CA Universal Amphitheatse
San Bernardino, CA Blockbuster Pavilion
San Diego, CA Coors Amphitheatre

Las Vegas, CA The Joint

Reno, N¥ Reno Amphitheatre
Sacramento, CA

Sacramerto Valley Amphitheatre

Mountain View, CA Shoreline Ampaith=atre
Seattle, WA The Gorge

Boise, ID Idaho Center Amphitheatre

Salt Lak= City, UT E Center

Denver, CO Fiddler's Green Amphitiearr=
Omaha, NB Levi Carter Park

Davenport, A LeClaire Park

Mankatc, MN Mankato Civic Center
Augusta. ME Augusta Civic Center
Uncasville, CT Mohegan Sun Casino
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Metal Blade’s Fates Warning Issues 9th

BY CLAY MARSHALL

LOS ANGELES--Though it ¢locks
in at roughly 50 minutes, Fates
Warning’s ninth studio album, “dis-
connected,” hus only seven tracks.
Still, that’s six more than the veter-
an progressive-rock outfit included
on its last record, 1997’s “A Pleasant
Shade Of Gray,” which featured a
single 50-minute song divided into
12 parts.

“To do something similar would
have heen an easy way out,” sayvs
guitarist Jim Matheos of the set, to
be released July 25 by Metal Blade
Records. “The best thing for me to
do, and the biggest inspiration, is to
say, ‘Let’s do something different
now and stretch ourselves in the
other direction.””

To that end, vocalist Ray Alder
takes & more active role in the writ-
ing process for this album. Mautheos,
who writes the group’s music, has
served as Fates Warning's primary
lvricist for vears, but on “discon-
nected” Alder pens the words to two
songs. including the first single,
“One.” Another “disconnected”
track, “Pieces Of Me,” is the first
Ivrical eollaboration between Alder
and Matheos.

Matheos says Alder’s more active
involvement helped to lessen cre-
ative pressure and strengthen the
album’s material. “I didn't want to
fill up pages [with] words that real-
ly meant nothing to me,” he says.

Another area in which he believes
“disconnected,” which features two
songs that top the 10-minute mark,
stands out from the group’s other
releases is its engineering. “The
way the guitars were recorded was
completely different than anything
we’ve ever done before,” he suys.

The albun’s five vocul tracks—:an
eerie, two-part instrumental book-
ends the set—contain recurring
images of separation and incom-
pleteness reflective of the album'’s
title. “A lot of the songs we did trv
to tie together, keeping that ‘discon-
nected’ theme,” Matheos says

Chavlie Silecchia, metal director
at WCWP Long Island, N.Y,, anx-
jously awuaits the album’s shipment
to radio in early July. “I can’t wait
to hear what the new one is like.” he
savs, noting that the group’s 1948
live doul) ~album, “Still Life,” was
well-received at the station. “Our lis-
teners really dig bands like Fates.
T’ve seen lists of requests firom over
10 years ago that list them as one of
our most-requested bands.”

“Disconnected,” like “Pleasant
Shade,” sees Fates Warning collab-
orate with ex-Dream Theater keyv-
hoardist Kevin Moore, as well Ar-
mored Saint’s Joey Vera, deseribed
by Matheos as Fates Warning’s
“permanent temporary bass plaver.”

Matheos suays the self-managed
group is tentatively slated to tour in
support of “disconnected” for six to
eight weeks in the U.S. and for six
wecks in Europe. The band toured
extensively in support of “Pleasant
Shade,” documented on “Still Life”
and two live home videos. Matheos
says there are “real solid plans” for

FATES WARNING

another [Fates Warning home video
this fall, with “studio footage, some
live sh(m s we did from Greece last
vear, and a lot of old footage of dif-
ferent eras [of the band].”

Before beginning work on “dis-
connected,” Matheos and Alder re-
leased solo albums on Metal Blade
in the full. Matheos’ “Away With
Words” gave the guitarist his second
opportunity to make an acoustic in-

strumental record, while on Alder’s
on which Vera
handled bass and production duties
—the singer tackled a heavier
sound.

J.J. Caitheart, owner/operator of
Vancouver’s Serape Records, thinks
the side projects, like the involve-
ment of Moore, help the band’s audi-
ence grow. “It shows that they’re a
hit varied and diverse,” he says, add-
ing that “disconnected” is a priority
release for the store.

Matheos, whose music is pub-
lished through Matheos Music
(BMI), believes “disconnected” ben-
efited {rom the solo projects as well.
“I don’t know if it’s just because of
us both doing solo records, or if it’s
just a conscientious etfoxt on our
part to do something different, [but]
I certainly think the record is a
fresh sound for us.”

business BIsaane
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Dates. Ticket Price(s) Capacity Promoter
‘N SYNC $1SQ0. PINK Ice Palace May 24-25 $1,404,387 30,332 SFX Music Group,
Tampa, Fla $48.95/$38.95 two Fantasma
sefiouts Productions
*N SYNC, SISQO. PINK National Car Rental ~ May 22-23 $1,345,058 28.416 SEX Music Group
Center $49.75/$39.75 two Fantasma
Sunrise, Fla seflouts Productions
TINA TURNER, LIONEL Bradley Center May 24 $853,893 14,023 SFX Music Group
RICHIE, JANICE ROBINSON Milwalke $79/$35 17,784
I
TINA TURNER, LIONEL Conseco Fieldhouse  May 26 $803,000 12,81 SFX Music Group
RICHIE, JANICE ROBINSON wianapolis $79.25/$55.25/ 13.460
$35.25
P n |
RED HOT CHILi PEPPERS, The Gorge May 27 $718,045 20.000 House of Blues
FOO FIGHTERS George, Wash $43.35/$32.85 seliout Concerts
KISS, TED NUGENT, Post-Gazette Pavilion May 26 $614,834 14,946 SFX Music Group
SKID ROW at Star Lake $88.50/$35 23.212
Burgettstown. Pa
X FEST: EVERCLEAR. Post-Gazette Pavilion May 29 , $604,969 24,884 SFX Music Group
CYPRESS HiLL at Star Lake | $30 25,046 WXDX
Burgettstown, Pa
1
THE CURE Greek Theatre May 30 31‘{ $528.266 12.324 Nederlander |
Los Angeles | $46.50 two nization
seflouts
ROCKFEST 2000: 311, Westfair June & $433,788 12,110 Jam Proguctions.
STONE TEMPLE PiLOTS, Amphitheatre $42.50/835 selout Brian Productions
GODSMACK, INCUBUS, 3 sunil Bluffs, lowa
DOORS DOWN
L
CREED Hersheypark May 21 | $419,488 15,942 Electric Factory
Stadium $28.50/825 selout Cancerts, SFX Music
Hershey, Pa. Group
I
L. -
Copyrighted and compited by Amusement Business, a publication of Bwllboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615 321-9171
u

www.billboard.com

www.americanradiohistorv.com

BILLBOARD JUNE 17, 2000


www.americanradiohistory.com

NEW YORK CITY | JULY 24-25

PLUGGINC

THE FUTURE OF MUSIC
5TH ANNUAL JUPITER ONLINE MUSIC FORUM
SHERATON NEW YORK HOTEL AND TOWERS

The continuing momentum of MP3 and digital distribution technalogies has spurred the entire music industry into a relentless
transformation. Where is the future of music headed? Plug.In, Jupiter’s 5th annual online music forum, focuses on the critical
issues that are redefining the music industry.

SPEAKERS INCLUDE: JUPITER SPEAKERS INCLUDE:

Rob Glaser, Chairman & CEQO, Real Networks
Danny Goldberg, President, Sheridan Square Entertainment

Mark Cuban, Co-founder, Broadcast.com, Radical
Investments & Owner, Dallas Mavericks

Kevin Conroy, Chief Marketing Officer & President,
New Technology, BMG Entertainment

Marc Geiger, Chairman & CEO, ArtistDirect David Card Mark Moorzdian Aram Sinnreich

Andrew Nibley, President & CEO, Get Music Director & Senior Analyst VP & Senior Analyst Analyst

Jason Olim, Chairman & CEQ, CONOW

Robert Goldman, Chairman & Founder, GetMedia

Larry Miller, President, Reciprocal Music

Andrew Rasiej, President, Digital Club Network

Marc Scarpa, President & CEO, JumpCut

Doug Camplejohn, Founder, President & CEO, MyPlay.com TOPICS INCLUDE:

Michael Dorf, Chairman & CEO, KnitMedia * Defining The New Music Economy
Gene Hoffman, President & CEC, Emusic.com * Artist/Management/Label Relationships: The Next Generation

Eric Weisman, President & CEO, Alliance Entertainment * Retail And Distribution: Driving Sales In A Digital Market

Cary Sherman, EVP & General Counsel, RIAA * The Big Event: Leveraging The Power Of Webcasts
Charles Jennings, Founder & CEO, Supertracks

D : For Music Distribution
David Goldberg, Chairman & CEO, Launch e Beyond Downloads: New Models or. ic . istributio
Will Poole, VP, Digital Media Division, Microsoft » Back To Square One: Networked Music Sharing And MP3
Peter Beverley, CEO, Magex * Programming, Media And Radio: What Do Users Really Want?
Gerry Kearby, President & CEO, Liquid Audio e Out Of The Box: Online Music Off The PC

To register and for more information visit jup.com/events/plugin
Call 800-214-5952 x6424 or 917-534-6424 or e-mail customerservice@jup.com.

For information on exhibiting or custom sponsorships,
Please call Rich Regan, at 917-534-6138 or e-mail rich@jup.com.

IN ASSOCIATION WITH: - FORUM SPONSORS: MEDIA SPONSOR:

Billboard ((=iorar MUSICRMATCH

, o
. : GROUP INTERTRUST @ « @
dlgltal Cl ukb fe§t|\!a| d (P The MetaTrust Utility™ P g|g com

I\



www.americanradiohistory.com

Artists & Music

Epic To Mine Indie Base For Modest Mouse Set

BY JONATHAN COHEN

NEW YORK—After a successful
seven-year reign in the U.S. rock
underground, Modest Mouse makes
its major-label debut June 27 with
the Epic set “The Moon & Antarc-
tica.”

The Isaaquah, Wash.-based trio
has spent much of its seven-year
history constantly touring and issu-
ing a host of eclectic releases for
Up Records—the most recent of

MODEST MOUSE

which, 1997’s “The Lonesome
Crowded West,” has sold 60,000
copies in the U.S., according to
SoundSean.

Although the band’s jump to Epic
puzzled many of its hardcore fans,
Modest Mouse front man Isaac
Brock says hardly anything has
changed for him and his band-
mates, bassist Eric Judy and drum-
mer Jeremiah Green, who remain
largely self-managed and still drive
themselves across the country on
tour.

“I don’t think the new album is at
all overpolished or anything,”
Brock says, allaying fears that a
major-label contract would, by def-
inition, rob Modest Mouse of its
signature sound. “We spent more

time getting crazy sounds than
making things sound polished.”

Indeed, “The Moon & Antarcti-
ca” continues to revel in the bewil-
dering stylistic blend that Modest
Mouse fans have come to appreci-
ate. From the spastic, Talking
Heads-ish funk of “Tiny Cities
Made Of Ashes” and the pretty,
acoustic-based “3rd Planet” and
“Gravity Rides Everything” to
epices such as “The Cold Part” and
“The Stars Are Projectors,” the al-
bum strikes a unique balance be-
tween emotional extremes.

Although previous Modest Mouse
recordings have possessed certain
thematic similarities (driving, the
western U.S.), Brock begs off ex-
plaining the connection in the
astronomy-leaning concepts on the
new set.

“I don’t actually ever say what
the songs are about,” he says. “For
the most part, I like leaving it up to
everyone’s imagination. I think it
makes the record a lot more fun to
listen to, and it gives it a lot longer
life span. I find that I enjoy music
longer the less I know about what
it exactly means, because then it
can keep changing.”

Epic has no delusions about Mod-
est Mouse’s hitmaking potential,
according to Matt Marshall, the
label’s VP of A&R, who signed the
band. Instead, the label will aggres-
sively market “The Moon & Antarc-
tica” toward the band’s fervent fan
base, as well as work college and
modern rock radio, where the
album arrives June 27.

“I think it’s an incredibly fun,
amazing record,” Marshall says.
“It’s really a full album. Depending
on when you listen, a different
track stands out. It gets better

every time you listen to it.”

“The Moon & Antarctica” has
been licensed to Matador for Euro-
pean distribution, and Epic has
teamed with Up to release two
four-track 12-inch singles June 20.
Each will have an alternate version
of an album cut as well as three
previously unreleased songs.

“It helps us really go at the sup-
reme independent base they have,”
Epic marketing director Jock

‘I look at them as
an act that’s going
to have a 10- or
15-record career if
they want it. They
are very special’

- MATT MARSHALL -

Elliott says of the partnerships. “It
especially makes sense for us to
have Up involved, and it’s definite-
ly a mutually beneficial arrange-
ment.”

Up gave Modest Mouse added ex-
posure in January when it issued
the singles compilation “Building
Nothing Out Of Something.” The
set has sold 30,000 copies, and it
peaked at No. 13 on Billboard’s Top
Independent Albums chart.

Coupled with the fact that near-
ly every show on the band’s current
U.8. tour—which wraps with a two-
night stand in Seattle Friday and
Saturday (16-17)—has sold out in
advance, Epic is excited about Mod-
est Mouse’s potential. “I look at
them as an act that’s going to have
a 10- or 15-record career if they
want it. They are very special,”
Marshall says.

“TI’d say they’re definitely on the
upswing,” says Erik Carter of the
Bay Area’s Amoeba Records chain.
“The compilation sold very well on
CD and vinyl at our stores. I think
the new album will do real well for
them, because it wasn't too long ago
that they were just another band
playing every month around here.”

Modest Mouse has always been
something of a press darling,
despite the trio’s aversion to stan-
dard promotional tools such as in-
store appearances and autograph
signings. Features are set to
appear in Spin, Paper, Pulse,
Revolver, Guitar World, The Rock-
et, and The Washington Post, and
the band will remain in the public
eye by touring through most of the
summer. Modest Mouse is booked
by Inland Empire Touring.

Epic hopes to capitalize on the
band’s Internet following with the
late-May launch of ModestMouse-
Music.com. “There’s a couple thou-
sand people a week going to it, and
we have 1,000 people signed up on
the E-mail list,” Elliott reports. The
new site will feature Brock’s pho-
tography in its design scheme and
will offer sound samples from the
new album.
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Garth Live Set Ties
Springsteen Live Sel
In May Gertifications

BY JILL PESSELNICK

LOS ANGELES—The Capitol

Nashville two-CD Garth Brooks set -

“Double Live” tied the three-CD | PRESENTING AM EXTREMVELY REALISTIC U2 CONCERT ON YOUR COMPUTER. Thaniks to Burstwore® technolagy,
Bruce Spl‘inSgStefn Cfle}fﬁﬁn “Live | g you'll enjoy a smaoth, T\-quality presentation of U2 Popmare concert insteod of che usuol jittery internet video.
1975-1985” (Sony) as the highest cer- > . = 3

tified live album in history, after But just make sure vous office is up to fire code.

being certified for sales of 13 million
copies by the Recording Industry
Assn. of America (RIAA) this May.
The Brooks catalog has now been
certified for a total of 93.5 million.

George Strait’s MCA Nashville
boxed set, “Strait Out Of The Box”
(1995), reached the 7 million level,
which matches Led Zeppelin's 1990
self-titled boxed set (Atlantic) as the
highest-certified boxed set released
in the 1990s.

The certification of Santana’s
“Supernatural” (Arista) at 12 million
made the disc one of the four best-
selling albums in Arista Records’ 25-
year history. The album joins the
soundtrack to “The Bodyguard” at
17 million, Whitney Houston’s self-
titled debut album at 13 million, and
Kenny G’s “Breathless” at 12 million.
Additionally, the top-selling ‘N Syne
album “No Strings Attached” (Jive)
continued to rack up sales and was
certified at 8 million.

This month multi-platinum certi-
fications were awarded to five Roll-
ing Stones albums from the 70s and
'80s: “Some Girls” (6 million), “Tat-
too You” (4 million), “Sticky Fingers”
(3 million), “Goats Head Soup” (3
million), and “Emotional Rescue” (2
million). AC/DC received its 18th
gold album for sales of 500,000 with
the Elektra dise “Stiff Upper Lip.”

Also this month, two Arista acts
received their first multi-platinum
certifications. Next’s “Rated Next”
and 112’s “Room 112” each reached
the 2 million mark. Several other
acts were granted their first plat-
inum or gold awards. Platinum |
awards were granted to Jagged
Edge, Bloodhound Gang, Donell
Jones, Fuel, 3 Doors Down, and Slip-
knot, and gold honors were awarded
to NoFX, Oleander, the Corrs, Pink,
the Wilkinsons, Monifah, Carl Thom-
as, Papa Roach, and Vitamin C.

A complete list of May RIAA cer-
tifications follows.

MULTI-PLATINUM ALBUMS

Garth Brooks, “Douhle Live,” Capitol
Nashville, 13 million.

Backstreet Boys, “Buckstreet Boys,” Jive,
13 million.

Santana, “Supernatural,” Arista, 12 million.

Matchbox 20, “Yourself Or Someone Like
You,” Atlantic, 11 million.

Patsy Cline, “Greatest Hits,” MCA

Nashville, § million. . _ See U2 s Pcpmart —oncert June 8-30 only on the Inte-net at ul. burst.comr
‘N Syne, “No Strings Attached,” Jive, 8 mil-

lion. * i
George Strait, “Strait Qut Of The Box,” o ummm

MCA Nashville, 7 million.

Michael Jackson, “Dangerous,” Epic, 7 mil-
lion.

Pearl Jam, “Vs.,” Epic, 7 million.

The Rolling Stones, “Some Girls,” Rolling
Stones Records, 6 million.

Limp Bizkit, “Significant Other,”
Flip/Interscope, 6 million.

Usher, “My Way,” LaFace/Arista, 6 million.

R. Kelly, “R.,” Jive, 6 million.

(Continued on page 69)
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JOHN DOE SET DEFINES ‘FREEDOM’

(Continued from page 20)

ity, the moment of truth, as it were.
1 totally believe that you have to suf-
fer in some way to get to the truth.
That moment that you’re truly con-
templating ending your life, or when
your life is about to end—that is a
moment that leads to something
incredible . . . I embrace that.”

Doe cut “Freedom Is...” with a
collection of top L.A. musicians,
including Joey Waronker and
Smokey Hormel (formerly with
Beck’s band), Money Mark Nishita
(of the Beastie Boys), Tony Marsico
(formerly with the Plugz and
Matthew Sweet), and two of his X
colleagues, drummer D.J. Bone-
brake (who is now in Doe’s touring
band as well) and vocalist (and ex-
wife) Exene Cervenkova.

X, which re-formed two years agc
with original guitarist Billy Zoom
back in the fold, continues to play
reunion shows, performing its old
material.

Doe says of the possibilities for an
album of new X songs, “You never
know. Actually, Exene and I have
been talking about writing some
songs together, so we'll see if they
become X songs. You know, just writ-
ing is rewarding. Writing for some-
thing can be stifling. And sometimes,
what's expected of X is a bit much.”

In addition to gigging with X and
his own band (which also includes

Drew Ross of Aimee Mann’s group
on bass), Doe has continued to pur-
sue a burgeoning acting career. His
1999 film credits included “Sugar
Town,” “Forces Of Nature,” and
“Brokedown Palace”; he also took a
recurring role on the WB TV series
“Roswell.”

Jeff Price, president of spinART,
describes the target demographic
for Doe’s album as “the 30-plus per-
son that’s got money, that’s heard of
the band X, who’s into more intelli-
gent songwriting, who's not running
after [Britney Spears’] ‘Oops! . .. I
Did It Again.””

Marketing Doe may take spin-
ART’s campaign into unusual terri-
tory, according to Price. “Perhaps
[into] print advertising through non-
traditional outlets—maybe we don’t
go to Alternative Press, maybe we
go to Harper’s, as an example. In
addition, [we might do] direct mail-
ings—we have a pretty extensive list
of Pixies fans through our Frank
Black affiliation, and John Doe and
Frank Black have toured together.”

The Internet will also be utilized
extensively to promote “Freedom Is

“We intend to do an incentivized
‘Buy the John Doe album for down-
load’ program through EMusic,”
Price says. “You purchase a John
Doe album for paid download, and

you get a free, limited-edition Frank
Kozik poster mailed to you. That
promotion, tied in with a Rolling-
Stone.com contest, gives us a lct of
prime positioning on some seriously
trafficked Web sites.”

Noting that the Web has been a
boon in the promotion of spinART’s
current Apples In Stereo album,
Price adds, “It’s been a very effec-
tive tool for us and a very cheap tool
to use. I view the Internet as very
niche-marketed. People go to things
that they’re interested in . . . Not
everyone that picks up The Village
Voice is interested in music, but
everyone that goes to EMusic.com or
to RollingStone.com is interested in
music.”

Doe—who is managed by Zeit-
geist Artist Management and
booked by Stormy Shepherd of
Leave Home Booking—plans to tour
this summer.

Price says spinART will tie that
roadwork into the “Freedom Is ... ”
campaign. “We're also going to be
doing an acoustic in-store tour. We
view places like Barnes & Noble and
Borders as prime candidates for
John Doe fans. Newbury Comics as
well . .. We'd like to hit the 30-plus
clientele. Simultaneously we tie that
in with a triple-A acoustic radio tour,
so we're getting double penetration
at the retail and the radio level ”
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SOUNDIRACKS

AND FILN SCORE NEWS

BY CHARLES KAREL BOULEY

JUST WHEN YOU THOUGHT it was safe to go back to the record
stores: The summer of 1975 is remembered for arguably being the first
to launch the now-exalted summer blockbuster film.

That year, Steven Spielberg released ‘Jaws,” and a phenomenon was
born. Now, 25 years later, Universal Home Video and Decca Records is
reissuing a special collector’s edi-
tion of both the movie and the
soundtrack, with the latter boast-
ing 20 minutes of previously unre-
leased music. The July 11 release
of a 25-year-old record could pre-
sent new marketing challenges to
Decca.

“We're not marketing a 25-
year-old-record; this is a brand-
new record that builds upon the
original but is set apart by the 20 minutes of unreleased music,” says
Randy Dry, director of marketing and artist development, crossover
music, for Universal Classics Group. “There’s an extensive collector’s
edition package with bonus material, as well as music that never
appeared in the film.”

The appeal of this collection is the near star power of composer John
Williams. One of the most identifiable pieces of music, the ‘Jaws” sound-
track set the stage for blockbuster albums to accompany blockbuster films.

“We’re marketing this right along side the movie, make no mistake,”
says Dry. “But this time, we've got the Internet on our side. Microsoft and
MSN feature a Jaws’ Media Player, which allows people to hear stream-
ing audio from the soundtrack and watch film clips. There’s also hun-
dreds of soundtrack-themed shows on classical and public radio, which
are showing great enthusiasm for the project. Then there’s the thou-
sands of Internet sites that specialize in the music of movies. The core
base of fans, coupled with the new ones waiting in the video stores and
on the Net, is really going to boost the marketing.”

COVER OF “JAWS” ALBUM.

THE PERFECT SCORE: Grammy-, Golden Globe-, and Oscar-win-
ning composer James Horner can’t seem to stay away from the water.
After cleaning up with the “Titanic” score album, he has now helmed
the June 20 release of “The Perfect Storm” soundtrack (Sony Classical).
The film, re-teaming George Clooney and Mark Wahlberg of “Three
Kings” fame, lends itself well to what Horner does best: blending lush
orchestrations with electronic and even ethnic sounds. What makes the
score album stand apart from others is the inclusion of the theme song
from the film, John Mellencamp’s “Yours Forever.”

Due to the nature of the film, Sony Classical is taking an adventurous
path to marketing the soundtrack, including a heavy Internet presence
and utilizing outlets not formally thought of for music advertising, such
as the Weather Channel.

While it is questionable that this release will reach the epic financial
proportions of “Titanic,” it should further cement Horner’s position as
Hollywood’s golden composer.

M USIC FOR THE MASSES: For independent labels and artists, hav-
ing a song placed in a feature film can often be the escalator to the top
of the recording industry. Many unknown or cult artists have launched
major recording careers off a successful soundtrack, transforming that
success into the ever-elusive major-label deal.

Former Rhino Movie Music GM Julie D’Angelo has taken a step to
get those artists in front of soundtrack coordinators by launching Music
for the Masses (MFTM) in Los Angeles. The company’s sole purpose
will be to represent music from indie artists and labels that seek place-
ment in movies, television, interactive media, and commercials.

“I serve those artists who don’t have a direct conduit to get their music
in visual media,” says D’Angelo.

MFTM has already signed several artists and record labels in hopes
of finding their work a home in visual media. The rollout includes Gram-
my nominee Caravana Cubana, Texas guitar slinger (and former new
wave hero) Gary Myrick, '60s rocker and eclectic musician Ian Whit-
comb, mid-Atlantic rock legend Joe Grushecky, modern rock artist
Jonny Polonsky, and British folk icon Roy Harper.

MFTM has inked deals with Pinch Hit Records (Gifthorse,
Shapeshifter, Munkafust, the Tearaways); Multitask Records and
Management (weaklazyliar, Paul Melancon, Underwater);
singer/songwriters Wendie Colter, Renee Stahl, and Teal Thompson;
and a handful of composers.
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OF HOT PROSPECTS FOR THE HEATSEEKERS CTHART *+ BY CARELA HAY

M AD DOG ON THE
LOOSE: Cypress Hill
member Sen Dog is aim-
ing to step out of the
shadow of his multi-plat-
inum hip-hop group with
his solo act, SX-10, whose

Slumming It. Detroit rap
group Slum Village is cur-
rently on a North American
tour in support of its debut
album, “Fantastic, Vol. 2”
(Goodvibe Music/Atomic
Pop). Group member T3
says, “We try to make

Kottonmouth Kings, and
Mellow Man Ace.

“Mad Dog American”
features the track “Goin’
Crazy,” which was on
the “Mod Squad” movie
soundtrack album. SX-10
was also featured on the
current Cypress Hill
album, “Skull & Bones.”

SX-10’s album is one of
the first albums from
Thug Records,
which was formed by the

Latin

Los  Angeles-
based Sen Dog.
He says, “I start-
ed Latin Thug
Records because
I wanted to make
a record which I
felt was 100%
me. Lyrically and

!

Country Comedy. Chuck
Wagon & the Wheels bring their
style of comedic country to the
album “Off The Top Rope,” due
Tuesday (13) on Lyric Street
Records. Group member

Sid Sequin says of the band’s
satirical approach, “We were
prepared to envision ourselves
as being against the grain.”

MOUNTAIN
Static-X, Wisconsin Death Trip

Vi

WEST NORTH CENTRAL

REGIOMNAL HEATSEEKERS

Yolanda Adarms, Mourrtains

n NORTHEAST
Lara Fabian, Lara Fabian

NO.1s

name. Hunter has previ-
ously released albums as
part of a duo or group,
many of which were jazz
hits.

Previous albums of
Hunter’s that were hits on
the Top Jazz Albums
chart are Charlie Hun-
ter/Leon Parker’s “Duo”
(which peaked at No. 9
last year) and Charlie
Hunter & Pound For
Pound’s “Return Of The
Candyman?”
(No. 4 in 1998),
Charlie Hunter

EAST NORTH CENTRAL
igh... Valey Low

MIDDLE ATLANTIC
Lara Fabian, Lara Fabian

Quartet’s “Natty
Dread” (No. 5 in
1997), and Char-
lie Hunter Quar-
tet’s “Ready . ..
Set . .. Shango!”

U.S. single, “I Will
Be Waiting,” which has
already hit the top
10 in Canada. D-Cru has
received early airplay on

Aurora Rising. Christian
music trio Aurora consists
of three sisters, two of
whom are twins. The sis-
ters—Lauren, Rachel, and
Racquel Smith—grew up

musically, [“Mad Disturbed, The Sickness i1 (No.9in 1996).

music that other musicians

respect because alotofthe | Dog American”] ' > @ Hunter is cur- | nGeorgiaand have been
) : SOUTH ATLANTIC singing together since
music you hear today you is the best record SClub7 S Club7 rently on a U.S. ritdhood. Savs La
I've ever done in 1 PACIFIC _ —————'  tour with dates | Shtdhood.says Lauren,

can't respect.” Guests on
the album include D’Ange-
lo, ?uestlove from the
Roots, Kurupt, and Jazzy
Jeff. Slum Village tour dates
include July 3 and 4 in New
York (see review, page 30).

“l don’t think we’d want to
sing with anyone else.”
Aurora’s self-titled debut
album is scheduled for
release Aug. 22 on Red Hill
Records. Lauren notes of
the album’s direction, “First
and foremost, we’re Christ-

l,f that include June
29 in Boston,
Aug. 1 in Seattle,
and Sept. 5 in

Philadelphia.

my life.”
Sen Dog will be
touring with Cyp-
ress Hill this
summer, but he
plans to take SX-
10 on the road later this

Joan Sebastian, Secreto De Amor

N

SOUTH CENTRAL
Ying Yang Twins, Thug Walkin’

e = =

THE REGIONAL ROUNDUP CANADIAN

debut album, “Mad Dog year. CREW: Pop act D-Cru ¢ — )
American,” is due July Rotating top 10 lists of best-selling titles by new and developing artists. has already experienced ian. Christianity doesn’t
b 4 . "
4 on Latin Thug/X-Ray JAZZ HUNTER: Res- . MOUNTAIN _ NORTHEAST a hit in its native Canada | Mavetomean ‘boring.
. . . . Static-X Wisconsin Death Trip . Lara Fabian Lara Fabian . . .
Records. pected jazz musician |2 Bie Man Group Audio - SClub 75 Club 7 with its self-titled debut

F.A.T.E. For All That's Endured
Disturbed The Sickness
BBMak Sooner Or Later

Dido No Angel

. Fenix TX Femx TX

Westlife Westlife

. Guster Lost And Gone Forever
. Travis The Man Who

Lara Fabian Lara Fabian

. Disturbed The Sickness
BBMak Sooner Or Later
Fenix TX Fenix TX
System Of A Down System Of A Down
Eric Heatherly Swimming In Champagne
U.RO. No Pleasantries

. Chad Brock Yes!

album.

The album is set for
a U.S. release Tuesday
(13) on Elektra Records
and features the first

Charlie Hunter has re-
turned with a self-titled
album on Blue Note Rec-
ords—his first album to
be credited solely to his

The music on the album
combines rock and rap,
and guest artists include
Everlast, DJ Muggs and
Bobo of Cypress Hill,

top 40 stations WDRQ
Detroit and WKSE Buffa-
lo, N.Y. (see review, page
31).
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Just look at what MP3.com paid out to 10 top artists in May*

MP3.com Band May Program Earnings
1. 303infinity $23,686.71
2. Ernesto Cortazar $18,333.20
3. Raveing Lunatics $17,289.15
4. The Cynic Project $16,727.51
5. Bassic $15,729.49
6. Killer Spam's Comedy Stuff $12,203.38
7. Paul Cooper $11,224.56
8. BENTFRAME $ 7,529.17
9.trance[Jcontrol $ 7,325.29

10. Daniel Cox $ 6,276.43

MP3.com artists get paid as early as 10 days after the end of the month.**

Isn’tit time you tapped into the New Music Economy.

www.mp3.com/wepayback/

All program dollar amounts preliminary and subject to final audit
* Numbers from the May 2000 MP3.com Payback for Playback Program
** With a CompuBank.com account
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 SAINT ETIENNE

Sound Of Water

PRODUCERS: Saint Etienne, Gerard Johnson

Sub Pop 509

Throughout the "90s, U.K. trio Saint Eti-
enne was responsible for injecting dance-
floors and top 40 radio with infectious
melodies, buoyant rhythms, and melan-
cholic tales. Tracks like “Nothing Can
Stop Us,” “Who Do You Think You Are,”
“He’s On The Phone,” and a wicked cover
of Neil Young’s “Only Love Can Break
Your Heart” sound as fresh today as they
did upon their original release. On its lat-
est offering, “Sound Of Water,” Saint Eti-
enne—Bob Stanley, Pete Wiggs, and diva
supreme Sarah Cracknell—delivers a
wonderfully ambient collection of 10
songs. Decidedly more stripped-down
and less effervescent than past recordings
(and with some Burt Bacharach touches),
“Sound Of Water” finds the threesome
receiving a little musical augmentation
from the likes of To Rococo Rot, Sean
0’Hagen, and Eriec Kupper. If past Saint
Etienne albums were primed for peak
club action, this one’s definitely for those
apres club moments. Highlights include
“Heart Failed (In The Back Of A Taxi),”
“Don’t Back Down,” “Sycamore,” and
“How We Used To Live.”

% ROYAL TRUX

Pound For Pound

PRODUCERS: Adam and Eve

Drag City 188

Royal Trux specializes in a unique brand
of rock that bridges trashy "70s guitar
sounds with the lo-f1 noise experimental-
ism of Sonic Youth. On “Pound For Pound”
the Chicago five-piece is decidedly more
grit than art with a nasty, blues-infused
collection that highlights the band’s mus-
cle and proves itself to be a thoroughly
enjoyable roots romp. The fronting duo of
Neil Hagerty and Jennifer Herrema roll
up their sleeves and pump up the swag-
gering bravado in trading signature vocal
rasps and snarls, declaring “The doctor is
in but it ain’t no sin” on the album’s finest
moment, “Dr. Gone.” Just as with fellow
Pussy Galore alum Jon Spencer of Jon
Spencer Blues Explosion, Hagerty toes
the line of parody with the Royal Trux's
messy, larger-than-life arrangements and
embrace of the absurd. But when the re-
sults are this much fun and the underlying
musicianship is so appealing (as evidenced
on tracks like “Deep Country Sorcerer”
and “Call OQut The Lions”), it can only be
called seedy goodness.

VARIOUS ARTISTS

Adler, Bock, Coleman

PRODUCERS: Denny Diante, David Gatligan, Richard
Loring, Ron Abel

LML 201

Three fine melody men—Richard Adler,
Jerry Bock, and Cy Coleman—were salut-
ed at a benefit concert in Los Angeles in
February 1999 for STA.G.E. 15, an AIDS
benefit charity. As in past songwriter sal-
utes by the organization, an assemblage of

& MUSIC

SPOTLIGHT

fatn 2 Gictasd
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SINEAD O'CONNOR

Faith And Courage

PRODUCERS: various

Atlantic 83337

After spending considerable time
with O’Connor’s newest album (and
Atlantie Records debut), it becomes
mighty clear that she has spent the
past 13 years simply warming up. No
disrespect to her sublime back catalog
—*“The Lion And The Cobra,” “I Do
Not Want What I Haven’t Got,” “Am I
Not Your Girl?,” “Universal Mother,”
and “Gospel Oak”—but “Faith And
Courage” is head and shoulders above
what came before it. In fact, it is bril-
liant. The self-assured singer/song-
writer’s angst of yesterday has been
replaced with a poignant sweetness.
For this album, she wrote or co-wrote
10 of the 13 tracks and collaborated
with an extensive lineup of producers
and musicians, including Adrian Sher-
wood, Dave Stewart, Wyclef Jean,
Kevin “She’kspere” Briggs, and Brian
Eno, among others. Already, the set’s
first single—“No Man’s Woman,” a
tale of celibacy—has been embraced
at triple-A as well as hot and modern
AC stations. With “Faith And Cour-
age,” it appears that this mother of
two and archdeacon (her priest name
is Mother Bernadette Mary) has dis-
covered that nothing compares to a lil’
soul searching.

strong talent gives its considerable all. On
board are Lucie Arnaz, Nancy Dussault,
Davis Gaines, Betty Garrett, Michele Lee,
Hal Linden, and Maureen McGovern,
among others. In one memorabie duet,
Sheldon Harnick—the lyricist partner of
Bock—and Charlotte Rae deliver a touch-

SPOTLIGHT

NEXT

Welcome [t Nextasy

PRODUCERS: various

Arista 07822-14643

R.L. and brothers Tweety and T-Low
go all the way this time, further mas-
saging the fine line between sexual
and sensual—the musically erogenous
zone they began rubbing on 1997’s
double-platinum “Rated Next.” Work-
ing again with Naughty By Nature’s
KayGee and others, Next goes for
more originality vs. samples and tack-
les subjects both provocative and rezl.
The lead single “Wifey”—about find-
ing the right woman—features Lil’
Mo. Things get racier thanks to
steamy tracks like “Cybersex”
(“Download All Over Me”) and the
controversial “Jerk” (with rapper 50
Cent), which covers the subject of

masturbation. From there, the socially
conscious midtempo jam “Beauty
Queen” asks women why they

settle for less. Those who like their
R&B/hip-hop naughty—but still
nice—won'’t be disappointed by this
sophomore effort.

ing rendition of “Do You Love Me?” from
Bock and Harnick’s “Fiddler On The
Roof.” The two-disc set covers 33 songs,
many of which were show-stoppers. These
gatherings, with all their diverse talent
and repertoire, always seem to come
together gloriously.

R&B/HIP-HOP

P VARIOUS ARTISTS

Shaft

PRODUCERS: various

LaFace 26081

“A hero always needs his theme music.”

SPOTLIGHT

KOKO TAYLOR

Royal Blue
PRODUCER: Koko Taylor, Criss Johrson, Bruce
Iglauer
Alligator Records ALCD 4873
On the heels of her unpreeedented
20th W.C. Handy Award (-raditional
blues female artist of the zear, pre-
sented May 25), Koko Tayor has re-
leased her first studio albam since
1993’s “Force Of Nature.” For the
most part, “Royal Blue” fnds the
reigning Queen of the Blues working
the bruising Chicago sourd that took
her to the top of her genre, but as we
hear on “The Man Next Loor,” a
Koko/Keb’ Mo’ acoustic oL ting, Taylor
can negotiate the road less traveled (in
her case) with great feelirg (she also
wrote the song). Her singmg is no
longer as explosive as it once was, but
tunes like “Blues Hotel” with guest
B.B. King, “But On The Cther Hand,”
“Ernestine,” and “Save Your Breath”
indicate that Taylor has irterpretive
resources that compensat= for the
inevitable loss of brute power. She is
so deep in the blues that she could’ve
talked the songs on this a’bum and
made us believe it.

So says Keenen Ivory Wayans’ character,
Jack Spade, in the blaxploitation spoof
“I’m Gonna Git You Sucka.” The senti-
ment similarly applies to “Shaft.” The
remake of the 1971 film offers a variety
of hip-hop and R&B sounds. Part of the
success of the original “Shaft” was attrib-
uted to its inspired theme song by Isaac
Hayes, which won an Oscar and two
Grammys. This time aroun:, the soul
man is back with a reworked “Theme
From Shaft.” The track stays true to its
original form, right down to its trade-

EMMYLOU HARRIS
Cimarron

PRODUCER: Brian Ahern
Eminent 25030

EMMYLOU HARRIS

Last Date

PRODUCER: Brian Ahern

Eminent 25040

Harris has always transcended her
country music roots, deftly injecting
elements of folk, rock, and even pop
into her wonderfully complex composi-
tions. “Cimarron,” first issued in 1981,
brilliantly eaptures this unique stylistic
blend. Given its creative weight and
significance in Harris’ career, it boggles
the brain that this collection has never
been available on CD before now. Well,
the patience of her fans is repaid with
a package that offers a nicely remas-
tered version of the original 2-track
recording, as well as a lovely (and rare)
bonus cut, “Colors Of Your Heart,”
written by Rodney Crowell. Upon re-
examination of this set, Harris’ impact

VITAL REISSUES®

on current female artists in both rocx
and country sectors is undeniable—
and, alas, those youngsters really
haven’t created comparable magie.
That becomes even more apparent

after exploring 1982's “Last Date,”
another Harris gem that is also being
offered for the first time on CD. Per-
forming with her famed Hot Band,

Harris brings immeasurablz depth to
tunes like “I’'m Movin’ On,” “Restless,”
and “Devil In Disguise.” Acded plea-
sure is derived from the rare bonus cuts
“Another Pot O’ Tea” and “Maybe To-

night.” A pair of CDs that £re essential
not only for Harris disciples but for
anyone with a passion for finely crafted
songs and heartfelt perforrance.

SPOTLIGHT

BELLE & SEBASTIAN

Fold Your Hands Child, You Walk Like A
Peasant

PRODUCERS: Belle & Sebastian, Tony Doogan
Matador/Jeepster OLE 429

Given the recent pace at which Scot-
tish indie rock ensemble Belle &
Sebastian has been rereleasing its pre-
viously under-appreciated back cata-
log, it’s hard to believe more than two
years have passed since the band actu-
ally put out something new. In fact, on
its latest outing, B&S must contend
with its own daunting shadow more
than ever, with the likes of its first
album, “Tigermilk,” and the early
“Lazy Line Painter Jane” EP still
fresh in the minds of fans. This is
especially so, now that the band’s AM
radio sound is firmly established, and
“Fold Your Hands . . .,” lacking the

BEWI & SEBASTIAN

immediate charm of past works, is the
most restrained and quiet record it
has ever released. However, repeated
spins also find this wonderful, soul-
influenced collection to be one of slow,
flowering appeal that ultimately ranks
among the Glasgow septet’s most
rewarding efforts. While almost all the
band members take turns at the mike
this time, front man Stuart Murdoch
again proves himself B&S’ greatest
asset on highlights like “Don’t Leave
The Light On Baby” and the shimmer-
ing “Nice Day For A Sulk.”

mark guitar licks and blaring horns. R.
Kelly offers two soul-filled tunes, “Bad
Man” and “Up And Outta Here.” Both
are classic Kelly, as the former brings
that gritty edge to soul music as only he
can. For the hip-hoppers, OutKast’s
“Tough Guy” featuring UGK brings
home the goods with a Southern hip-hop
funk jam that keeps things bouncing. The
soundtrack also offers sonic treats from
Alicia Keys, Angie Stone, Donell Jones,
and Too $hort.

Y SLUM VILLAGE

Fantastic, Vol. 2

PRODUCERS: Jay Dee, Pete Rock, D'Angelo
GoodVibe/Atomic Pop 2025

“Fantastic, Vol. 2,” the debut release
from this Detroit-based trio, sounds a lot
like recent offerings from both Common
and Busta Rhymes. The reason is simple
enough: Slum Village’s own Jay Dee is
also a well-known beatsmith who has
crafted some of hip-hop’s biggest tracks
as of late (witness: Q-Tip’s “Vivrant
Thing”). He's also the lead producer on
this set. Dee, along with T3 and Baatin,
offers a laid-back alternative to main-
stream hip-hop. Slum Village employs the
talents of Jazzy Jeff on the eclectic “1
Don’t Know.” Jeft drops samples precise-
ly interspersed between the group’s vers-
es and then is allowed to shine on his own
as he works the turntables. The offbeat
“Jealousy” is a head-nodder—that is, if
you can keep up. The 19-track set also
features appearances from D’Angelo

(Continued on next page)

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (P ): New refeases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (s ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Ray Waddell, Billboard, 49 Music Square W., Nashville, TN 37203. Other contributors: Irv Lichtman {Broadway/cabaret/N.Y.); Bradley Bambarger (classical/world/jazz/pop/N.Y.); Steve Graybow (jazz/N.Y.);
Deborah Evans Price (contemporary Christian/Nashville); Brian Garrity (pop/N.Y.); Gordon Ely (gospel}; John Diliberto (new age); Philip van Vieck (blues/worid)
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(“Tell Me”), Busta Rhymes (disco-influ-
enced “What It’s All About”), and Pete
Rock (“Once Upon A Time”).

DANCE
* BT
Movement In Still Life
PRODUCER: BT
Nettwerk America 30153
In the five years he’s been making music,
trance pioneer BT (aka Brian Transeau)
has issued two groundbreaking albums
(“Ima” and “ESCM”) and scored two
No. 1 hits on Billboard’s Hot Dance
Music/Club Play chart (“Remember” and
the Tori Amos-fueled “Blue Skies”). He’s
also scored films like “Go,” provided
music for the Sony PlayStation video
game “Die Hard,” and remixed for super-
stars like Madonna, Seal, and Sarah
McLachlan. On “Movement In Still Life,”
BT beautifully blurs the borders between
alternative and electronica; the resulting
soundscape is as commercial as it is
underground. On guitar-drenched,
beat-savvy tracks like “Satellite” and
“Shame,” BT delivers full-on voeals. On
the big-beat flavored “Never Gonna
Come Back Down,” vocal chores are han-
dled by Soul Coughing’s M. Doughty. For
pure gorgeousness, go directly to the
tech-house rhythms of “Dreaming,” the
drum’n’bass antics of “Running Down
The Way,” and the trance workout that is
“Mercury And Solace”—all three tracks
feature the celestial voice of Opus 3's
Kirsty Hawkshaw.

% VARIOUS ARTISTS

Ultimate Dance Party 2000

PRODUCERS: various

Arista 07822-14647

Ain’t no doubt about it, the latest install-
ment in Arista’s dance music series needs
to be taken seriously. Encompassing 18
tracks and as many artists, “Ultimate
Dance Party 2000” effortlessly spotlights
the many colors of clubland, including
trance (BT’s remix of Sarah McLachlan’s
“I Love You”), underground club (Joe
Claussell’s soulful mix of Beth Orton’s
“Central Reservation”), and commercial
pop (Thunderpuss’ feisty restructuring of
Amber’s “Sexual [Li Da Di]”). Also
adding spice to the set are brand-new
jams like La Rissa’s “I Do Both Jay &
Jane” and Gigi D’Agostino’s “I'll Fly
With You (LAmour Toujours).” Hani’s
uptempo remix of Deborah Cox’s “I
Never Knew” needs to be elongated for
dancefloors. Arriving midway through
the collection—and offering a downtempo
break—is TLC’s “Unpretty,” complete
with that sublime “Don’t Look Any Fur-
ther” sample. Quite the timely dance
compilation!

COUNTRY

RICKY VAN SHELTON

Fried Green Tomatoes

PRODUCER: Steve Gibson

Audium 84038

Ricky Van Shelton’s return to the studio,
this time on the new Audium label, should
meet with welcoming ears from both long-
time fans and country airwaves. “Fried
Green Tomatoes” finds RVS confident
and relaxed, easily wrapping his supple
baritone around a mostly first-rate collec-
tion of songs. Much of it, unfortunately, is
probably too country for country radio
but nonetheless highly enjoyable, includ-
ing “You Go Your Way (And I'll Go
Crazy),” “I Was Losing You,” and “Foolish
Pride.” The latter is as traditional as it
gets, right down to the regretful recita-
tion. Probably more accessible are such
winners as the amiable “I Think I Like It
Here,” the Roy Orbison-esque “I'm The
One,” or the good-vittles imagery of
“From The Fryin’ Pan.” Maturity has
brought RVS subtlety and perspective,
and he has never sounded better. Wel-
come back.

CLASSICAL

REEL LIFE: Private Music Of Film Composers,
Vol. 1

Music Amici, Marti Sweet

PRODUCERS: Charles Yassky, Jonathan Schultz
Arabesque Z6741

It was an enterprising idea to solicit
some rare pieces of non-screen music
from some of Hollywood’s most active
film composers, even if the overall result
is less than satisfying. Performed by
New York chamber group Music Amici,
this first volume in a series features
works by Bob James, Howard Shore,
Michael Kamen, Rachel Portman, Bruce
Broughton, and David Raksin. Shore
(composer of dramatic, diverse scores
for “Crash” and “Silence Of The
Lambs”) contributes two pieces, with
the haunting, minimalist solo “Piano
Four” serving as the album’s highlight.
Raksin—esteemed veteran of “Laura”
fame—contributes a slice of nostalgic
Americana with the clarinet quintet “A
Song After Sundown.” Another stand-
out, Broughton’s virtuoso chamber set
“Primer For Malachi,” offers the most
piquant sounds. The rest of the program
is always pleasant, if rarely memorable;
still, this album should appeal to a broad
spectrum of cinephiles and bodes well
for a sequel.

CONTEMPORARY CHRISTIAN

* WAYNE KIRKPATRICK

The Maple Room

PRODUCER: Wayne Kirkpatrick

Rocketown Records 7012713267

The fact that Wayne Kirkpatrick’s debut
album is brilliant shouldn’t come as a
surprise to anyone. “The Maple Room”
may be Kirkpatrick’s first album as an
artist, but the gifted singer/songwriter is
hardly an industry novice. He co-wrote
(with Tommy Sims and Gordon Kennedy)
Eric Clapton’s Grammy-winning hit
“Change The World,” as well as many of
the cuts on Garth Brooks’ Chris Gaines
album. For years, he’s been a creative
force in the Nashville music communi-
ty—writing and/or producing songs for
Faith Hill, Amy Grant, Michael W. Smith,
and Wynonna, among others. An out-
standing collection of songs, “The Maple
Room” includes such nuggets as “It’s Me
Again,” a eonfessional about the insecu-
rities of being a songwriter and his
appreciation for his wife’s loving sup-
port; “That’s Not New Age,” which chas-
tises those who condemn things they dis-
agree with as “new age”; and “My
Armageddon (Part 2),” probably the
most beautiful, poignant song ever writ-
ten about death.

% SOUNDS FROM THE GROUND

Terra Firma

PRODUCERS: Elliot Morgan, Nick Waolfson

Waveform 99103-2

Recalling William Orbit’s Strange Cargo,
Sounds From The Ground is a British duo
operating at the edges of ambient and
dance and providing as much for the mind
as the body in this electronica journey.
From the opening “Treasure,” Sounds
From The Ground brings a coolly distant
ear, mixing and matching familiar ele-
ments but in consistently engaging and
surprising ways. Mysterious spoken voic-
es, sampled gospel, trip-hop dub grooves,
and filter-swept synth lines shift the focus
along an arc described as much by mood
as by melody. Minimalism meets dub on
the tropical cycles of “Bodega Bay,” while
“Drugstore,” which marches to a groove
of doom, is a piece of resigned heroism.
“Rye” traverses a dark, voodoo trance
vamp laced with Terry Riley-like organ
cycles. The roller-rink organ refrain and
horn bursts of “Marshmello” eircum-
seribe a hallucinogenic ballroom. Sounds
From The Ground may be on terra firma,
but its music is flying high. Contact 619-
276-8989.

EDITED BY GHUGK TAVIOR
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% THE GETAWAY PEOPLE Six Pacs (3:54)
PRODUCERS: Nicholas Sansano, the Getaway People
WRITERS: Boots, Leroy

PUBLISHERS: Twenty Seven Songs/EMI Blackwood
Music/Digdug Music, BMI

Columbia 12588 (CD promo)

The Getaway People are set to break
bad with this cool, crisp track from
their upcoming “Turnpike Diaries”—
and the theme to the new WB television
show “Young Americans” due this sum-
mer. The song sports a hip-hop-flavored
beat, groovy guitars, freewheeling ad
libs, and a positive lyric about sharing
the love on the road with fans: “Six
packs and Big Macs keep us rolling
down the road/Cigarettes and coffee,
wherever we go/Cramped in a van, we
do the best we can on the journey filled
with tears and laughter/People all
around us, they shower us with love/You
better keep it coming, cause we just
can’t get enough.” The chorus, some-
what reggae-flavored, is anthemic,
almost chantlike, ensuring that it will
be on the lips of anyone who hears it
even once. Radio will find a cool secret-
weapon record with this fun summer
song. Should be investigated promptly.

& TARA MACLEAN Divided (3:24)

PRODUCERS: Maicalm Burn, Bill Bell

WRITERS: T. MacLean, B. Bell

PUBLISHER: not listed

Nettwork/Capitol 7087 (CD promoa)

It’s always disheartening to see songs
that deserve widespread acclaim fizzle
at radio, thus never reaping the oppor-
tunity to reach the public at large. Tara
MacLean’s recent “If I Fall” was just
such a sad story. Its follow-up, “Divid-
ed,” while not as immediately com-
pelling, is another track with the
smarts and production savvy to poten-
tially ring the bell at adult top 40 and
modern adult, if only given props by
programmers who “get” this deserving
singer/songwriter. “Divided” is a
midtempo shuffle about the challenges
of faith, marked with some groovy
instrumental breakdowns, including
plucky guitarwork, brushed percus-
sion, and a light hip-hop beat to keep
the tempo moving along. As fine a song
as this is, MacLean is an artist who
absolutely flourishes in a live setting,
and the opportunities to see her are
ample: She’s currently in the midst of a
two-year tour to help get the word out.
Want more? Check out her current
album “Passenger”—it’s well worth
the ride.

3-BELOW Falling (3:48)

PRODUCER: Mr. Mig

WRITERS: S. Migliore, G. Judenic, B. Rubens
PUBLISHERS: Finger Lickin’ Good Music/A Priori Music/
Rykomusic, ASCAP; San Donato Music, BMI

Q Records/Atiantic (CD promo)

The latest in the boy-band brigade is
Chicago-based 3-Below, which garnered
label attention after an appearance on
the “Jenny Jones” show. Now signed to Q
Records/Atlantic, the trio has a refresh-
ingly ethnic anti-98° look—and it
appears to be genuine. Just read their
names: Dino Cardone, Dominic Amoroso,
and T.J. Scatchell. The first single,

“Falling,” is pretty standard ‘N Syne-
branded fare, sporting a ballad-with-a-
beat vibe, orchestral hits, and a sugary
sweet theme about falling in love after
being hurt the last time around. This
group may find its initial appeal in more
urban markets, where the squeaky clean
look of Backstreet Boys is perhaps less
appealing than that of these bejeweled
young men.

p DONELL JONES Do What | Gotta Do (4:19)
PRODUCERS: Eddie F, Darren Lighty

WRITERS: E. Ferrell, D. Lighty, C. Lighty, B. Muhammad,
J. Wilson, B. Bacharach, H. David

PUBLISHERS: Eddie F Music/Sharay's Music/Wamer
Chappell Music/IWantMyDaddyRecords/Publishing
Designee/Famous Music/Corp/Colgems-EMI Music, ASCAP;
Jahgque Joints, SESAC

LaFace 4473 (CD promo)

On the heels of two smash singles, “You
Know What's Up” and “Where I Wanna
Be,” LaFace Records showcases Jones on
its soundtrack to the movie “Shaft” with
the single “Do What I Gotta Do.” An up-
tempo, lighthearted summer song, this is
the type of track that you hum along to and
bob your head with, even if you never quite
figure out what’s being said. On his previ-
ous single, Jones sounded eerily like a
young Stevie Wonder, but on this song, he
comes across as a little disinterested,
maybe even bland. It's almost as if he sang
one take and left it at that. It’s not bad
vocally, just not moving. The song has to
stand on its merit as a track, which it does
with its hummable vibe and sunshine feel.
For those who are big fans, Jones also has
a song featured on the soundtrack to the
movie “Love And Basketball” (Overbrook
Records), called “I'll Do Anything,” which
is truly slamming.

MYTOWN Lifetime Affair (3:10)

PRODUCER: Wanya Morris

WRITERS: M. Sheehand, D. O'Donoghue, T. Daly, W. Mor-
ris, W. Guice

PUBLISHERS: Mytown's Own Music/EMI Blackwood
Music, BMI/IMRO; Aynaw Publishing/Ensign Music, BM!
Cherry/Universal 20214 (CD promo)

Its previous single, “Now That I Found
You,” should have been the one to
break quartet Mytown, but unfortu-
nately the song was never exposed to a
national audience. “Lifetime Affair,”
co-written and produced by Wanya
Morris of Boyz II Men, is certainly a
pleasant enough ballad, but nothing
about it makes it stand above the pack.
We all know that boy bands really have
to shine these days to get their shot at
radio, and it’s still possible—look at
the current success of Brit bands West-
life and BBMak—but this track just
doesn’t have that breakout sheen about
it. Universal is trying its best to get
this band the necessary props to get
noticed—they have an upcoming half-
hour Nickelodeon TV special and will
be touring with Christina Aguilera—
but it’s doubtful this is the one to push
it through. Perhaps a renewed market-
ing push for “Now That I Found You”
would do the trick?
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PINK Most Girls (4:10)

PRODUCER: Babyface

WRITERS: Babyface, D. Thomas

PUBLISHERS: 2000 Ecaf Music/Sony/ATV, BMI; Demis-
songs/E2Music/EMI April, ASCAP

LaFace 4469 (CD promo)

LaFace artist Pink follows gold-selling

(Continued on next page)
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SPOTLIGHT

TRISHA YEARWOOD Where Are You Now
(3:09)

PRODUCERS: Gary Fundis, Trisha Yearwood
WRITERS: K. Richey, M. Chapin Carpenter
PUBLISHERS: Mighty Nice Music/Wait No More
Music, BML; Why Watk Music, ASCAP

MCA 02050 {(CD promo)

The second single from Yearwood’s
stunning “Real Live Woman” album is
a brilliant treatise on the demise of a
relationship. Penned by two of contem-
pordry music’s finest singer/songwrit-
ers—Kim [lichey and Mary Chapin
Carpenter—the lyric bemoans the sol-
itude in the wake of a breakup with
the lines, “I'm one of a kind, but I
would rather be two/l still speak my
mind, but I miss talking with you.” It’s
a vulnerable, poignant lyric, but the
inventive production and Yearwood’s
gutsy performance don't let this slip
into a pity party by any means. Year-
wood’s vocal echoes wistful regret

but demonstrates the resilience of a
woman who might rather be part of a
couple but can definitely stand strong
on her own. There’s a decidedly more
country feel to the instrumentation
than on some of Yearwood’s previous
outings. The track sounds vibrant, and
Yearwood’s voeals absolutely soar. She
nails this great song to the wall in one
of the best performances country ra-
dio will have the privilege of playing
this year. When you add the fact that
she and Richey are currently burning
up the road on one of the year’s best
tours, that should just throw fuel on
this already electrifying fire.

(Continued from preceding page)

breakout single “There You Go” with
another TLC-flavored track co-written
and produced by Babyface. This midtem-
po chugger walks the center line of what
much of R&B radio sounds like these
days, with its harpsichord-enhanced
effects and breathy bass leading the way.
Pink sings about being less interested in a
man who's successful than one who under-
stands her and offers real love. “Most
Girls” is certainly catchy and stands a
good chance at furthering this artist’s bur-
geoning career. but like so much of what’s
out there on the female front, there’s
nothing here that raises her above the
crowd other than her pink coif. Sadly, this
is little more than assembly-line, paint-by-
numbers fare.

METHRONE Loving Eachother 4 Life (no timing
listed)

PRODUCER: Methrone

WRITER: Methrone

PUBLISHER: not listed

Clatown/Capitol 7087 (CD promao)

Originally starting as a regional hit on
independent label Clatown Records,
Methrone's “Loving Eachother 4 Life”
was picked up by major Capitol not long
after the song received considerable air-
play on radio throughout the Midwest,
particularly in the Chicago and Detroit
markets. The ballad is heavily laden with
R. Kelly-like melodies on a drop-dead,
slow track. But while others often copy
Kelly's vocal style and phrasing,
Methrone retains much of his own sound

Reviews & Previews

while reaching many of the high notes
Kelly doesn’t even attempt. On the remix
of the song, the tempo picks up consider-
ably, adding a much-needed brightness
and energy. Additional drum tracks and
background vocals also add depth and
texture that were lacking in the original
radio edit. Methrone even redoes the
vocals for the mix, sounding much more
professional and polished. While it’s hard
to predict the future of an artist on one
song, radio’s response and support thus
far is a good sign that we’ll be hearing
Methrone at least through the summer of
2000.

COUNTRY

p TY HERNDON A Love Like That (3.35)
PRODUCERS: Joe Scaife, Jim Cotton, Anthony Martin
WRITERS: M. Beeson, D. Pfrimmer

PUBLISHERS: EMI April Music/K-Town Music/WB Music/
Platinum Plow Music, ASCAP

Epic 12841 (CD promo)

The latest single from Herndon’s “Steam”
album has heavy airplay written all over
it. Herndon turns in his usual compelling
vocal delivery—a combination of sultry
persuasion and jubilant celebration. The
song, penned by Mare Beeson and Don
Pfrimmer, boasts an upbeat lyric about
how great it feels when true love arrives.
The melody has an infectious groove, and
by the time the song hits the bridge,
there’s almost a religious fervor to the
production that matches the passion in
Herndon’s delivery. It pushes all the right
buttons and has all the sounds of a sum-
mertime hit.

% ALLISON MOORER Send Down An Angel
(3:47)

PRODUCERS: Kenny Greenberg, Doyle Primm, Allison
Moorer

WRITERS: A. Moorer, D. Primm

PUBLISHERS: Louise Red Songs/Songs of Windswept
Pacific/Fult Pull Music, BMI

MCA 02061 (CD promo}

Why Allison Moorer’s well-written and
brilliantly performed debut album wasn’t
a tremendous suceess is one of those
baffling Music Row mysteries, Her per-
formance during last year’s Academy
Awards of “Soft Place To Fall” (which was
featured in Robert Redford’s “The Horse
Whisperer”) was a spectacular moment
that made the Nashville community proud
and should have helped break her on a
major level. Hopefully, Moorer will get her
due with this stunning single from her
forthcoming MCA sophomore album. The
talented redhead (and sister of Shelby
Lynne) absolutely simmers on this sultry
ballad she co-wrote with husband Doyle
Primm. The production gives the melody a
shimmering, ethereal quality and builds
nicely, complementing Moorer’s emotional
intensity note for note. Her vocal res-
onates with hurt and bewilderment as the
opening lines find her alone at 3 a.m., won-
dering where her man is. You can hear her
heart aching in the lines “Lord, I don’t
understand why I stand by my man/All
he’s ever done is break my heart.” It's a
raw, emotional performance that brings to
life the pain and desperation in the lyries.
The song is absolutely one of the best bal-
lads to come out of Nashville in recent
memory. This could and should be Moor-
er’s breakthrough single. Country radio,
take note and give this talented artist the
attention she deserves.

RAY HOOD Critical List (2:59)

PRODUCER: not listed

WRITER: R. Hood

PUBLISHER: Ray Hood Music, ASCAP
Platinum/Caption 5J3 (CD promo)

Hood is an Alabama native who won

the Big Break contest at Nashville’s leg-
endary Stockyard Restaurant and Bull
Pen Lounge, then proceeded to hone his
skills with a yearlong stint at the venue.
He has been paying his dues and writing
songs (he co-wrote the Doug Stone hit
“Addicted To A Dollar”) and is now releas-
ing a collection of tunes on the indie Plat-
inum/Caption label, Independent records
always fight an uphill battle at radio, but

this one deserves a shot. Hood has an
impressive, barroom-seasoned baritone
that works effectively on this uptempo
number about heartache placing this good
ole hoy on the critical list. The song is
highly listenable, and Hood’s performance
is packed with personality. The track fea-
tures some wonderfully ingratiating gui-
tar work and lively fiddle accents. It may
be an indie record, but this has a lot going
for it—good song, radio-ready tempo, and
a tour-de-force performance. Here's hop-
ing this talented Music City veteran gets
the break he deserves.

ROCK TRACKS

p BETH HART Delicious Surprise (I Believe)
13:25)

PRODUCER: Ofiver Leiber

WRITERS: B. Hart, G. Burtnik

PUBLISHERS: Jezebel Blues, BMI; Warbride/Chrysalis
Music, ASCAP

143 Records/Lava/Atlantic 300093 (CD promo)
Talk about a slow grow. Beth Hart’s debut,
“L.A. Song,” took much of 1999 to reach
various pockets of the U.S., but wherever
it played, it struck a resonant chord.
While that ballad hinted at the grit behind
this astonishingly frank singer/songwriter,
its follow-up, “Delicious Surprise,” truly
shows the dirt beneath Hart’s fingernails.
The female rock front has been all but
barren of late, and Hart's voice and lyrical
wisdom are like red stripes painted across
a black wall. Here, she talks about the
need for faith to make good things hap-
pen: “I guess it's all there for the takin’/I
think it’s all yours and mine/My preacher
says I got to see it to believe it and |
believe.” Add to that Hart’s voice, just
aching with vulnerability and raw emo-
tion, and the skilled organic production of
Oliver Leiber, and radio’s got a hot tamale
to throw in the mix. Hart’s got the stuff of
icons. Here's hoping that radio recognizes
the treasure it’s got in its hands.

THE DANDY WARHOLS Bohemian Like You
(3:31)

PRODUCERS: Sardy, Taylor-Taylor

WRITER: Taylor-Taylor

PUBLISHERS: not listed

Capitol 15142 (CD promo)

The Dandy Warhols have long provided a
glimpse into the freewheeling world of
those who take a more organic approach
to life. On their upcoming album, “Thir-
teen Tales From Urban Bohemia,” due
Aug. 1, the quartet serves up a few slices
of life in its world. Starting things out is
the revved-up first single, “Bohemian
Like You,” which tells the story of meeting
a girl with all the right traits: “So what do
vou do?/Oh, yeah, I wait tables, too/No, |
haven't heard your band, cause you guys
are pretty new/But if you dig vegan food,
well, come over to my work/T'll have them
cook you something that you really love.”
Great stuff, huh? As usual, the Dandys
deliver an ample dollop of humor in their
lyries, while the instrumentation and pro-
duction are pleasingly organic, too. Mod-
ern rock programmers could have a ball
with this super-sunny track that’s as
clever as it is catchy.

% IAN MOORE Magdelena (1:51)

PRODUCERS: Joe Chiccarelll, Mark Addisen, lan Moore
WRITER: |. Moore

PUBLISHER: landme, ASCAP

Koch Records 8062 (alburn track)

The second single from Seattle-based lan
Moore’s satisfying “And All The Colors”
opus slows the tempo to a bluesy jam, with
all the colorings of a live, after-midnight
performance in a lazy tavern. Tempered
with a theme of losing the perfect love,
“Magdelena” is among the finest moments
on Moore’s latest effort and should
encourage radio to reacquaint itself with
this credible artist. Moore is currently
working the radio summer-tour circuit,
including a recent gig with Stone Temple
Pilots, Godsmack, and 3 Doors Down. A
possible European tour is also in the
works for late summer. Let’s hope it all
comes together for this fine talent and this
wonderful song,

ON YW STAGE .

THE FANTASTICKS

Written by Tom Jones and Harvey Schmidt
Directed by Word Baker

Sullivan Street Playhouse New York

Try to remember what life was
like in spring 1960—if your memo-
ry stretches back that far. Dwight
Eisenhower was in the White House.
Songs like Percy Faith’s “Theme
From ‘A Summer Place’ ” and the

- Everly Brothers’ “Cathy’s Clown”

were playing on AM riudins, while
shows like “Father Knaws Best” and
“Leave It To Beaver” were showing
on the nation’s black-and-white TVs.
Men’s hair was shorl, women’s skirts

- were long, and (hewvrolet was sell-

ing a hot new car called the Corvair.
While all thal was happening, a
little musical called “The Fanta-

- sticks” opened off-Broadway at the

Sullivan Street Playhouse in Green-
wich Village in New York. Chevy
halted Corvair
production more
than three dec-
ades ago, and
little Beaver
Cleaver would
be eligible tn

a harp to create a lush, varied score.
Although a few of the numbers
stand out—the boy’s rousing
anthem “I Can See It” and the
fathers’ comic lament “Plant A
Radish, Get A Radish”—the major-
ity are little more than pleasant con-
fections. It’s no surprise that the
two songs audiences walk out
singing are the same pair they
walked in singing with anticipation:
“Soon It’s Gonna Rain” and the clas-
sic “Try to Remember.”

A host of famous actors has graced
the production over the years, includ-
ing Liza Minnelli, Glenn Close, Elliott
Gould, Richard Chamberlain, and
original cast member Jerry Orbach.
The current ¢rop of competent but
r%lﬂtiwly unknown players lists the
bulk of its credits in regional theater.
The most remarkable cast résumés
include long runs in this show—
including that of
Bryan Hull, who
has played the
0ld Actor for 20
years, and the
Girl's Father,
William Tost,

join the Ameri- who performed
can Assn. of in the original
Retired Persons one-act produc-
today if he tion at New
hadn’t left the i | York’s Barnard
airwaves during ¥ % % B : College in 1959.
the Kennedy iy - i Obviously, the
administration.  Cast of “The Fantasticks." secret to the
But “The Fanta- show’s enduring

sticks” is still going strong at the
same 150-seat theater where it pre-
miered 40 years ago. It is the world’s
longest-running musieal, lasting
longer than “A Chorus Line” and the
soon-to-close “Cats” combined.
Tom Jones and Harvey Schmidt
based their “The Fantasticks” on
Edmond Rostand’s play “Les
Romantiques,” focusing on a simple
story: A young man falls in love with
the girl next door, despite their

. fathers’ family feud. By the end of -

Act 1, the lovers are united, and the
fathers’ hatchets are buried. But the

lesson of “The Fantasticks” is that

the heart must hurt a little before it
can love. Act I witnesses a split in
the couple, and a truly happy ending
is allowed only after each character
has endured a measure of pain.

There are a few difficult mo-
ments: The boy is abducted and
physically beaten by traveling
actors; the girl falls in love with her
would-be rapist. (Was this any less
problematic in pre-feminist 19607)
But there is nothing here too graph-
ic for young eyes—nothing worse
than what kids have already seen in
“The Lion King” or even “Bambi.”
Indeed, the clear plot, broad physi-
cal comedy, and youthful protago-
nists are the ideal trappings of a
family-friendly show.

A good match for this low-tech

| production, the music is the epitome

of simplicity, using only a piano and

success isn’t a surprising seript, a
daring score, or big-name actors. The
key to “The Fantasticks” is its old-
fashioned charm——the sincere emo-
tions its characters wear on their
sleeves. It is romantic without being
too corny, amusing without being
cruel, honest without ever losing its
playful fairy-tale nature.

“The Fantasticks” today is like a
peek into a more earnest dramatic
era—before shows like “Hair” and
then “Rent” put new sociopolitics on
stage, before spectacles like “Phan-
tom Of The Opera” and “Sunset
Boulevard” used technological gim-
micks to get patrons into their seats,
and before Stephen Sondheim’s
razor wit and Frank Wildhorn's
melodramatic pap defined the ex-
tremes of musical theater’s emotion-
al spectrum, And that earnestness is
what keeps people coming back.

“The Fantasticks” has now been
produced more than 12,000 times
the world over, often as a favorite of
high school theatrical directors.
This fall, after a five-year delay, a
film adaptation will hit movie the-
aters, starring Joel Grey and a for-
mer New Kid On The Block, Joey
MecIntyre. But there is nothing like
seeing the original production on
the original stage to take you back
in time to another age—a time, as
the narrator sings in the opening
number, “when life was slow and,
oh, so mellow.”  WAYNE HOFFMAN

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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On The Money. U.K. recording artist Jamelia has signed a worldwide publish-
ing agreement with BMG Music Publishing’s U.K. affiliate. Her single “Money”
will be released in the U.S. later this year and included on her forthcoming debut
album. Jamelia, center, is shown with her supporting cast, from left, VP of BMG
Music Publishing intl. Andrew Jenkins; Rhythm Series/Parlophone/EMI A&R
man Lloyd Brown; her manager, Phil Byrne; managing director of BMG Music
Fublishing Ltd. Paul Curran; and director of A&R at BMG Music Publishing Ltd.
lan Ramage.

Ruff Endz Aims For Smooth Debut

Duo’s Struggles Reflected In Music On Epic’s ‘Love Crimes’ Set

BY JEFF LOREZ
NEW YORK—Epic Records R&B
duo Ruff Endz (David “Davinch”
Chance and Dante “Chi” Jordan)
has a simple explanation behind its
choice of a name.

“Man, we went through such a
hard time struggling, trying to get
a deal,” recalls Chi. “It was literal-
ly rough making ends meet.”

The pair’s perseverance can be
heard on their powerful debut al-
bum, “Love Crimes,” scheduled for
release July 25. The set features
the infectious first single “No

Jill Scott Set Goming In July; Ware Plans
Instrumental Version Of Gaye’s ‘| Want You’

HIDDEN LAUNCH: Hidden Beach/Epic artist Jill
Scott’s long-awaited “Who Is Jill Seott?” set bows July
18. The songstress had a hyped crowd testifying about
her awesome talent at the label’s official launch party on
June 1 at the Santa Monica (Calif.) Studios. Hidden
jeach chief Steve McKeever and crew played host to
some 1,600 partygoers who were treated to feod and
drink, celebrity and executive sightings (including Hid-
den investor Michael Jordan, DreamWorks’ Jheryl
Busby, “Politically Incorrect” host Bill Maher, DJ
Jazzy Jeff, manager Herb Trawick, Arista artist
Kenny Lattimore, and Malcolm-Jamal Warner, who
has a forthcoming album of his own on his independent,
label the wonder factory),
and, of course, plenty of
music. In addition to Scott,
Hidden Beach saxophonist
Mike Phillips and singer
Brenda Russell performed
for the enthusiastic audience.
{ussell’s label debut, “Paris
Rain,” is also being released
July 18.

The
Rhythm
and the

Blues

GOT MY MODO WORK-
IN’: Singer/songwriter/pro-
ducer Leon Ware, who composed and producei Mar-
vin Gaye’s 1976 love-in “I Want You,” hopes to re-create
that magic with a live, instrumental performance of
music from the album along with other key Ware tunes.
The concert takes place June 20 in Los Angeles at
Arcadia on the Santa Monica Pier.

Ware will be leading an all-star band called MODO
(a takeoff on the Brazilian word for mood), comprising
drummer James Gadson, percussionist Bobbye Hall,
guitarists Ray Parker Jr. and Wah Wah Watson,
bassist James Jamerson Jr., keyboardists Jerry Peters
and Wayne Linsey, and background vocalists Lynn
IFidmont Linsey & Friends. Ware then plans to
release a live recording of the concert via his own label,
Kitchen Records. A late-summer release is slated.

“I've wanted to do an instrumental of this album for
many years,” says Ware. “I have an ongoing love affair
with this particular project, and I feel people still have
a genuine love for this music. Plus I've also wanted to
put an instrumental group together. So this facilitates
several dreams.”

The man behind such songs as “If [ Ever Lose This
Heaven” (recorded by Quincy Jones), “Inside My
Love” (Minnie Riperton), and “Sumthin’ Sumthin’”
(Maxwell) recorded his own last project, “Taste The
Love,” in 1994—also on Kitchen. Currently wrapping
projects with Keb’ Mo’ and Don Grusin, Ware wants

by Gail Mitchell

to record more MODO albums—always done live—that
will feature two to three regular band members and
rotate in other notable session players.

Adds Ware, “My mission is—and always has been—
very clear: to see and do with my music the most I pos-
sibly can.”

MORE MUSICAL NOTES: Uber-producer Timba-
land is on track to release his own album—“Indecent
Proposal”—later this year via Blackground/ Virgin. In
the meantime, he’s been getting busy on various pro-
Jjects: produeing cuts on the “Nutty Professor II” sound-
track, including “Mi Papi” with Jay-Z; working on
upcoming projects by Gin-
uwine and “Romeo Must Die”
star Aaliyah; and gearing up
for performances at the
WQHT New York and WDTJ
Detroit summer jams. Also on
Timbaland’s plate: executive-
producing “30 To Life,” a
movie with Snoop Dogg
that’s in the early stages of
production . .. Eighties tech-
no-funk duo the System—
David Frank and Mic Mur-
phy—are dropping a new album, “ESE” in July. It’s
being released on Orpheus/Avex USA. During their hey-
day, the pair scored several hits, including the R&B No.
1 “Don’t Disturb This Groove.” In the interim, Frank
has been writing songs for Christina Aguilera (“Genie
In A Bottle”) and others . .. Loud artist LV’s “How
Long” debut is now set for Aug. 29 ... Boyz Il Men’s
first single in three years, “Pass You By,” made its way
to radio on June 9. The quartet’s new Universal album,
“NathanMichaelShawnWanya,” lands in stores this Sep-
tember. The foursome’s upcoming appearances include
a June 22 concert at Anaheim, Calif.’s Sun Theater-

On the heels of receiving gold certification for his
“Emotional” debut, Bad Boy R&B crooner Carl
Thomas joins Mary J. Blige on her 47-city national
tour, beginning Thursday (15) in Oakdale, Conn., and
finishing Aug. 27 in Los Angeles . .. Boyz IT Men will
share the stage with Smokey Robinson, Chaka Khan,
and Eric Benét when KPRS Kansas City, Mo., cele-
brates its 50th anniversary July 22.

Al Jarreau, Roberta Flack, David Sanborn, Joe
Sample, and the George Duke All-Star Band make
up the lineup for the General Motors/Montreux Jazz
Festival. It kicks off Aug. 4 in Chicago and wraps Sept.
30in Verona, N.Y.. . . Alyson Williams, Freda Payne,
Tony Terry, Vesta, and Dawnn Lewis are among the

(Continued on next page)

More,” produced by Eddie F. and
Darren Lighty. It was shipped to
radio April 25.

Ruff Endz did
indeed graduate
from the school of
hard knocks. The
duo’s  formative
years in its rough-
and-tumble West
Baltimore neighbor-
hood were spent jug-
gling school and
musical ambitions
while fending off the
brutal street life.

“When I came to
high school, I was
coming from some crazy times in
the streets,” says Chi, whose raspy
baritone has drawn comparisons to
K-Ci, Bobby Womack, and fellow
Baltimore native Sisq6. (The two
singers used to compete in talent
contests and even worked at the
same local sweet shop, the
Fudgery.)

“That meant [ missed a year and
had to make it up,” Chi says.
“Davinch and I made a deal that we’d

RUFF ENDZ

put our education first and graduate
from high school. Then we'd get our
singing thing happening.”

“It was always
about chureh for
me,” says Davinch.
“My father was a
preacher. I'm the
youngest of 10 broth-
ers, and all of us
were into music. It
was all around me.”

Davinch and Chi
were originally part
of a four-member
group, but they soon
found they had a
special chemistry.
“We really grew when we got
together,” Davinch notes. “We lis-
tened to a lot of old classic stuftf by
James Brown, Womack, and Stevie
Wonder.”

Adds Chi, “We made an agree-
ment that nothing would stop us.
There’s a lot of adversity in urban
Baltimore; it’s like the wild West.
People we grew up with were get-
ting shot, and we had to deal with

(Continued on page 35)

Ala. Hip-Hop Museum Will Dffer
Music, Education, Youth Dutreach

BY GAIL MITCHELL

LOS ANGELES—The cultural con-
tributions of R&B and hip-hop mu-
sie, coupled with educational and
other youth outreach programs, will
be the focus of Birmingham, Ala.’s
Hip Hop Museum of Art.

Slated to open in spring 2001 with
groundbreaking set for Sept. 3, the
museum will be part of the Magic
City’s burgeoning 4th Avenue histor-
ical district—currently home
to the Alabama Jazz Hall of
Fame, the Birmingham
Civil Rights Institute, the
Southwest Athletic Con-
ference (and its anticipat-
ed Black College Muse-
um), the Eddie Kendricks
Monument, and the 16th
Street Baptist Church, which is
the site of the '60s bombing that
killed four young girls.

In development since January
1997, the ambitious project has pro-
gressed from the “crawl to the walk
stage,” says A. Yvette Byrd, who
serves as co-founder/co-curator with
Charlena M. Leonard. “And within
the next month we'll be running.”

Byrd is referving to the museum’s
major kickoff event next month: the
{irst Hip Hop Peace Festival Week
(July 25-30). Events will include a walk
for peace, a celebrity golf tournament,
ablock party, a voter registration drive,
a youth sports clinic, and the museum’s
first benefit gala/launching party at
the Sheraton Civie Center Hotel. Pro-
ceeds from these various activities will
benefit Mothers Aguainst Violence and
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the Deneidra Foundation, an Alabama
nonprofit organization dedicated to
helping children with disabilities.

The six-level museum is soliciting
artifacts and donations. It will feature
three exhibit halls, an internationally
themed restaurant, six state-of-the-
art recording studios, a high-tech
music library/archives, and a retail
area. With music as the unifying
force, the museum’s proposed educa-

tional programs include com-
puter/ Web training and the
Off the Hook Assn.
(OTHA). Targeting youth
11-18 and young aclults 18-
24, OTHA will offer small-
group instruction in vari-
ous subjects, ranging from
aleohol/drug abuse and gen-
der issues to conflict resolu-
tion/stress management, AIDS/zexu-
ally transmitted disease/breast
cancer awareness, and cultural diver-
sity. Future plans include the devel-
opment of a book series for children 5
years and younger. The museum,
which can be reached at 800-673-7200,
is also having a Web site designed.

While initial support for the Hip
Hop Museum of Art has come from
Operation New Birmingham and oth-
er city-funded organizations, curators
Byrd and Leonard are in the process
of securing national sponsors. The
pair also double as COO and CEOQ, res-
pectively, for the museum’s operating
entity, L&B International Holdings.

“It hasn’t been easy,” says Byrd.
“But with the ity behind us, it’s get-
ting easier.”
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THE RHYTHM & THE BLUES

(continued from preceding page)

vocal lineup for Tuesdays on the Mez-
zanine, a weekly showcase staged by
veteran publicist Kenneth Reynolds
at Los Angeles’ Cicada Restaurant
. Nelson George, former Billboard
black music editor and author of “Hip
Hop America” and other musie-relat-
ed books, explores the male psyche in
his third novel, “One Woman Short.”
The Scribner/Simon & Schuster
paperback is due June 19.

SOUL GEMS: Brunswick Records
is launching a new series, “Original

Soul Classices.” The first five memo-
ry-evoking releases are now in re-
tailers’ hands: the Chi-Lites (“A
Lonely Man”), Tyrone Davis (“Turn
Back The Hands Of Time”), the
Artistics (“I'm Gonna Miss You”),
Barbara Acklin (“Love Makes A
Woman”), and Jackie Wilson (“At
The Copa”).

N ET ESCAPES: Flavajams.com,
the indie site catering to fans of un-
derground/mainstream R&B, rap,
and hip-hop, has acquired 2-year-old

HipHopNow.com. The latter site’s
founder, Chris “Cartel” English, is
now music director of Flavajams.com,
which is one of 50 music genre-tar-
geted Web sites that will make up the
BreakAwayMusic.com network.
BreakAwayMusic was founded by
Mark Rechler and partner Larry
Feldman . . . The Chuck D- and
Gary G-Whiz-founded BringThe
Noise.com has added WRKS New
York DJ Chuck Chill Out to its show
lineup; he airs weekly on Sunday
nights from 11 p.m.-1 a.m. EST.

WHO’S MAKING HITS: Over
the course of his long career, John-
nie Taylor—nicknamed “The Soul
Philosopher”—stacked up an envi-
able array of top 10 and top 20 hits
that embraced his gospel, R&B, and
blues roots: “Who’s Making Love,”
“Take Care Of Your Homework,”
“Hijackin’ Love,” “I Believe In You
(You Believe In Me),” “Cheaper To
Keep Her,” and the signature
“Disco Lady.” Whether recording
for Sam Cooke’s SAR Records,
Stax, Columbia, Beverly Glen, or

his most recent label, Malaco
(“Gotta Get The Groove Back”),
Taylor never compromised on his
special brand of soul. Though the
62-year-old’s untimely death by
heart attack on the eve of Black
Music Month marks yet another
closing chapter in R&B history (see
obituary, page 91), his music is a
testament to his enduring legacy.
Funeral services for Taylor, who's
survived by wife Gerlean and four
adult children, were held June 7 in
Dallas.
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(D] 3|1 JAGGED EDGE (SO SO DEF/COLUMBIA) 42| 10| 74iE TEMPTATIONS (MOTOWN)
WHERE | WANNA BE
3] 2|15 oonell sones (UNTOUCHABLES/LAFACE/ARISTA) 434 QESLW%T;T@EYTDEF SOUL/IDIMG)
TRY AGAIN NO MATTER WHAT THEY SAY
41 415 pativan {BLACKGROUND/VIRGIN) 4613 | o0 KIM (QUEEN BEE/UNDEAS/ATLANTIC)
SEPARATED D MAN
& 7|1 AVANT (MAGIC JOHNSON/MCA) 891 2| Ry (JIVE/LAFACE/ARISTA)
61512 BIG PIMPIN' 4438114 CHERCHEZ LAGHOST
JAY-Z FEAT UGK (ROC-A-FELLAVDEF JAM/IDIMG) GHOSTFACE KILLAH (WU-TANG/RAZOR SHARP/EPIC)
| WANNA KNOW 1
71640 JOE UIVE) 45 | 26 [ 22| g ack RoB (BAD BOYIARISTA)
HE WASN'T MAN ENOUGH ONCE UPON A TIME
81816 TONI BRAXTON (LAFACE/ARISTA) 3016 MONTELL JORDAN (DEF SOUL/IDJMG)
® 919 DANCE TONIGHT 474813 LOVING EACH OTHER 4 LIFE
LUCY PEARL {OVERBROOK/POOKIE/BEYOND} METHRONE (CLATOWN/CAPITOL)
THE REAL SLIM SHADY COME BACK IN ONE PIECE
1010 7 | gfinem (WEB/AFTERMATH/INTERSCOPE) 471101 guwan FEATURING DMX (BLACKGROUNDAIRGIN}
WIFEY 6,8, 12
146 | Nexr (ARISTA) 93| 5 | BRIAN MOKNIGHT (MOTOWN)
SAME SCRIPT, DIFFERENT CAST TAKE THAT
18] 6 | Wrimney HOUSTON & DEBORAH COX (ARISTA) S| 6 | o WSS “HSDENEANCR” ELLOTT (T4 COLD MNDEASTWESIEH
WOBBLE WOBBLE GET IT ON TONITE
12112 504 govz (NO LIMIT/PRIORITY) 51| 44137 MONTELL JORDAN (DEF SOUL/IDJMG)
WHAT'CHU LIKE JUMPIN, JUMPIN
198 DA BRAT FEAT. TYRESE (SO SO DEF/COLUMBIA) 70( 61 pesTinys CHILD (COLUMBIA)
BEST OF ME GIVE ME YOU
151 13112 | yyarear. JADAKISS (UNIVERSITY/INTERSCOPE) 3314516 'VIA\QY J. BLIGOE (MCA)
PARTY UP (UP IN HERE) CRAZY THINGS | DO
1611120 DMX (RUFF RYDERS/DEF JAM/IDIJMG) 653 SAMMIE (FREEWORLD/CAPITOL)
THONG SONG GOT IT ALL
17115 | 25 | g0 (DRAGON/DEF SOUL/IDIMG) (5962 | 3 EVE & JADAKISS (RUFF RYDERS/INTERSCOPE)
YOU OWE ME
211 19 | §AS FEATURING GINUWINE (COLUMBIA) %518 E&Ts%ggﬁ WITH YOU
THE NEXT EPISODE WHO RIDE WIT U
22 | 8 | 5. DR FEAT, SNODP DOGG (AFTERMATHINTERSCOPE) 64| 8 | KURUPT FEAT. DAZ (ENTRNARTEMIS)
20|20 | 15 | IT'S SO HARD 58 | 56| 4 | GOT BEEF
BIG PUNISHER FEAT. DONELL JONES (LOUD/COLUMBIA! S0P D0 PRESENTS T EASTSOAL FEAT YD FELCHY A0 UATHOVEN OGS HOUSEZVT
WHATEVER SIPPIN' ON DA SYRUP
2| 17| 8 | {DEal FEATURING LIL' MO (VIRGIN) 69 | 2| TiRer 6 Mari FeAT UGK {HYPNOTIZE MINDS/LOUD)
DOESN'T REALLY MATTER XXPLOSIVE
32| 2| JaneT (oEF SOUL/ADIMG) 60(55| 9|y DRE FEAT HTTHAN, KURUBT HATE DOGG & ST (ATERMATHINTERSCOPE!
INCOMPLETE WHEN YOU THINK OF ME
2819 | g5d0 (DRAGON/DEF SOUL/IDIMG) B1 | 58| 19| gRic gener FEAT RO AYERS (WARNER BROS.)
24|16 | 17| MARIA MARIA 62159 3 | 1GOT THAT FIRE
SANTANA FEAT. THE PRODUCT G&B (ARISTA) JUVENILE (CASH MONEY/UNIVERSAL)
SHACKLES (PRAISE YOU) HELLO
5|23 14 MARY MARY (C2/COLUMBIA) 6363) 3 ICE CUBE FEAT DR DRE & MC REN {LENCH MOB/BEST SIDEPRIORITY)
2%1{27] 8 GET YOUR ROLL ON 64|57 | 14 | WHISTLE WHILE YOU TWURK
BIG TYMERS (CASH MONEY/UNIVERSAL) YING YANG TWINS (COLLIPARK)
YOUR CHILD THIS WOMAN’S WORK
30139 MARY J. BLIGE (MCA} —| 1| maxweLs (COLUMB!A)
SHUT UP WHAT YOU W,
25 | 13 | Gk Gaoorvenr ouec poerio T 00 {SLIPN-SLIDEATLANTE) 3|2 DM’)‘(‘?EATY SISQO (rﬁr’r‘g RYDERS/DEF JAM/IDIMG)
(HOT S**T) COUNTRY GRAMMAR JUST BE A MAN ABOUT IT
29 | 11| Koy (FO' REEL/UNIVERSAL) 67|67 4 TONI BRAXTON (LAFACE/ARISTA)
| DON'T WANNA OUNCE
30124 | 24| pativan (BLACKGROUND/PRIORITY) B8 | 61| 5 | igaCiE (\AIOR TURNOUTISOUND OF ATLANTAUNNERSAL
NO LOVE (I'M NOT USED TO) 100%
34 (19 KEVON EDMONDS (RCA) —|1 BIG PUNISHER FEAT TONY SUNSHINE (LOUD/COLUMBIA}
NO MORE _ I'VE GOT TO HAVE IT
@ 8|7 RUFF ENDZ {EPIC) 1 JERMAINE DUPRI & NAS FEAT. MONICA (S0 $0 DEF/COLUMBIA}
G w0 7 OPEN MY HEART 71|66 | 8 | BREAK FOOL
YOLANDA ADAMS (ELEKTRA/EEG) RAH DIGGA (FLIPMODE/ELEKTRAVEEG)
SEND IT ON R
371 8 | SANGELO (CHEEBA SOUND/VIRGIN) 12(72\10 lﬁ'& (LEAFYlg:lEJ/ER?STA)
TREAT HER LIKE A LADY RYDE OR DIE, CHICK
(5398 JOE (JIVE) 136020 7 LOX FEAT TIMBALARD AND EVE (RUEFF RYDERSINTERSCOPE)
SAY MY NAME REMEMBER THEM DAYS
a|xs DESTINY'S CHILD (COLUMBIA) — | 1| BERNE SIGEL FEAT EVE ROCA-FELLAIDEF JAMADIMG)
GET OUT DAILY
3|33 5 BUSTA RHYMES (FLIPMODE/ELEKTRA/EEG) —| 1 | ra(ciockworkepic)
O Records with the greatest airplay gains. © 2000 Billboard/BPI Communications.
1| 1] 2 | UNTITLED (HOW DOES IT FEEL) 14 25 FORTUNATE
D'ANGELQ {CHEEBA SOUNDAVIRGIN) MAXWELL (ROCK LAND/INTERSCOPE/COLUMBIA)
2 =11 HOT BOYZ 151312 | DA ROCKWILDER
MISSY "MISDEMEANOR" ELLIOTT (THE GOLD MINDEASTWEST/EEG) METHOD MAN/REDMAN (DEF JAM/IDIMG)
CHIN CHECK TOO CLOSE
31305 N.W.A. FEAT. SNOOP DOGG (PRIORITY) 16| 8 | 49| ey (ARISTA)
464 HE CAN'T LOVE U 170117 FORGOT ABOUT DRE
JAGGED EDGE (SO SO DEF/COLUMBIA) DF. DRE FEAT. EMINEM (AFTERMATH/INTERSCOPE)
511733 WHERE MY GIRLS AT? 18| —11 STAY OR LET IT GO
702 (MOTOWN) BRIAN MCKNIGHT (MOTOWN)
§ | 5| 6 | NOMORE RAIN (IN THIS CLOUD) 19| 12 | 38 | NO SCRUBS
ANGIE STONE (ARISTA) TLC (LAFACE/ARISTA)
7| 4 | 10 | BACK THAT THANG U 20 | 21 | 12 | BACK AT ONE
JUVENILE {CASH MONEV/UNIVERSAL) BRIAN MCKNIGHT (MOTOWN)
8| 7| 5 | LEFT, RIGHT, LEFT 21| — | 37 | EX-FACTOR
DRAMA (THGHT 2/ DEF/TIGHT IV LIFE/ATLANTIC) LAURYN HiLL (RUFFHOUSE/COLUMBIA)
9l —11 MR. TOO DAMN GOOD 221161 9 THE BEST MAN | CAN BE
GERALD LEVERT (EASTWEST/EEG) GINUWINE, R.L., TYRESE, CASE (COLUMBIA}
0l2]3|! NEED A HOT GIRL 23120 43 CAN I GET A...
HOT BOYS (CASH MONEY/UNIVERSAL) JAY-Z FEAT. AMIL (OF MAJOR COINZ) & JA (DEF JAWIDING)
GOT TO GETIT 247
1115 110 | gi5ao rear ke 7 HOT {DRAGON/DEF SOUL/DIMG! 4|18]9 KEVON EDMONDS (RCA}
12| 14 | 13| SPEND MY LIFE WITH YOU 25| _| 7 | IF.YOU LOVE ME
ERIC BENET FEAT. TAMIA (WARNER BROS.) MINT CONDITION (ELEKTRA/EEG)
Recurrents are titles which have appeared on the Hot R&B/Hip-
131018 \Q“T\{g(AV,I“OTLAITg:?r;‘[?EF JAM/IDIMG) Eeolgvsn{rhg;e[sogh;g for mare than 20 weeks and have dropped

R&B SINGLES A-Z

TITLE {(Publisher — Licensing Org.) Sheet Music Dist.

79 100% (Let Me Show Yoy, ASCAP/loseph Cartagena,
ASCAP/Jelly's Jams, ASCAP/For My Son, ASCAP/Warner-
Tamerlane, BMI/Fox Fanfare, BMI) WEM

57 2 B*TCHES (Zomba, BMI/Bubba Gee, BMI/Noontime Tunes, BMI)

55 6,8, 12 (Cancelled Lunch, ASCAP/Universal-PolyGram
Intefnational, ASCAP/Universal-Songs Of PolyGram,
BMl/Brandon Barnes, BMI)

43 WE LAY (Troutman, BMI/Sala BMI)

46 BAD MAN (R Kelly, BMl/Zomba, BMI)

18 BEST OF ME (Arf Of War, BMI/Warner-Tamerlane, BMI/Swizz
Beatz, ASCAP/Siyeeda's, 'ASCAP/Teron Beal, BMI/BMG Soi ONgs,
éSCAP/JaeCwons ASCAP/Kanma BMI/EMI April, ASCAP/Justin

ombs. A

8 BIG PIMPIN' (Lil Lu Lu BMéEMI Blackwood, BMIVirginia
Beach, ASCAP/I Love K. AS AP/Zomba ASCAP/Pimp My Pen
Internationat, ASCAP) H

52 BOUNCE (Cal-Rock, ASCAP/EMIVrrgrn ASCAP)

n REAK FOOL (Rah Digga, ASCAP/Pete Rock, ASCAP/Dayna's

il

49 I())HyER(fHEZ M%T:\’?ST (Warner-Tamerlane, BMI/Browder And
arnel

53 COME hACK IN ONE PIECE (Boamer X, ASCAP/Six Shot,
BMI/D) Irv. BMI/Famous, ASCAP/Herbilicious, ASCAP/Black
Fountain, ASCAP/Bndﬁpon BMi/Rubber Band
BMI/Universal-Songs Df PolyGeam |nternatianal, BMI)

59 CRAZY THINGS | DD (Famous, ASCAP/Tunes On The Verge of
Insanity, ASCAP/Mo Better Grooves, ASCAP/Hit co South
ASCAP/Tabulous, ASCAP/Hale Yeah, SESAC) HL

76 CRYBABY (Sony/ATV Songs BMllee Songs, BMIWB,
ASCAP/Howre ersh, ASK ¥]/ TVTunes ASCAP/Smmys
Son, BMI/H Bomb H, ASCAP/Zom /Donril,
ASCAP/Cal-Gene, BMI/EMI Viegin. BMI/CaI Rock ASCAP/EMI
Vrrgrn ASCAP) HL/WBM

98 DA BADDEST B***H (Ms. Trina, BMI/First N' Gold, BMI)

81 gﬁlLY (StrlckH 1Q, ASCAP/San%/ATV Tunes ASCAP/Baby Ree,

10 DANCE TONIGHT (U mog, ASCAP/CooI bdul
ASCAP/Watermelon Girl, BMI/Ensign, BMt/Universal-PolyGram
International, ASCAP/Tany! Toni! Tone!, ASCAP) HL/WBI

26 DOESN'T REALLY MATT R (EMI April, ASCAP/FIyte Tyme,
ASCAP/Black Ice, BMI) HL

85 EVERYDAY (Unversal- -Songs Of Pol%Gram International,
BMI/La%[)lamnnds BMI/Universal-PolyGram International,

choe, A

78  FEELIN' SO GOOD (Justrn Combs, ASCAP/EMI April,
ASCAP/Song /ATV Songs, BMI/Cori Tiftan, BMT/Son¥/AW Tree,
BMI/STD, A CAP/Nuyoncan BMI/Hard Soul, ASCAP/Let Me
Show You, ASCAP/Joseph Canaﬁsna ASCAP/JeIIys Jams,
ASCAP/Son s 0f Unwersal, BMI/Second Generation Rooney
Tunes, BMI) HL/WBM

97 FX*K YOU (W8, ASCAP/Ant Nuthin' Gain' On But Funking,
ASCAP/My Own Chit, BMI/EMI Blackwood, BMI/In The Waler,
ASCAP/Loot On Loose Leaves, ASCAP/Big Yacht, ASCAP) HL/WBM

40 FLAMBOVANT (Flambo ant, ASCAP/|th|ca Street, ASCAP)

86 FLOWERS FOR D (Marielito, ASCAP/Joe Carte rgena
ASCAP/Fumancm ASCAP/Dramonds Are Forever, ASCAP/Bluntt,
BMI/Jumping Bean, BMI/Screen Gems, BMI/Columbna, MI)

61 GET ILONG WITH YOU (EMI Blackwood, BMI/The Waters Of
Nazerath BMI/EMI ﬁrﬂ ASCAP/Chase Chad, ASCA ) HL

48 ONITE (Montell Jordan, ASCAP/Famou
ASCAP/Chubb ASCAP/PLX, ASCAP/Tabaki, ASCAP/Levars

Cribb, ASCAP/Warner/Cha; Spell GmbH Germany/WB,
ASCAP/Edtion Lullrpo& MA/Warner- Tamenane BMI) HL/WBM

38 GET OUT (T'Ziah's, BMi/Warne;- Tamerlane BMI) WBM

29 GET VOUR ROLL ON (MonAy Mack M

58 GIVE ME YOU (Realson%s

62 GOT BEEF (My Own Ch BMVEMI Blackwood BMI/Tray

Tray's
63 TIT ALL (Blondre Rockwell, ASCAP/Dead Game,
AggAP{Jaewons ASCAP/Janice Combs, ASCAP/EMI April,

71 HELLO (Ganﬁsta Boogie, ASCAP/Universal, ASCAP/WB,
ASCAP/ArnT uthrn Gom On But Funking, ASCAP/MC Ren, ASCAP)

5 GH (Rodney Jerkins, BMI/EMI
Blackwood BM!/Fred Jerkms 1Il, BMI/Ensign, BMI/LaShawn
Daniels, ASCAP/EMI g)ll ASCAP/T And Me, ASCAP!

89 HOT GAL TODAY (HAFFI GET DE GAL YAH)' (Deadly

ASCAP/Greensleeves PRS/EMI nil, ASCAP) HL
6 (HOT s* GRAMMAR {ackie Frost
BMI/Careers BMG BMI/PuhIrshm Des nee, BMi/Universal,
/Basement Beatz, ASC

95 HOW (1.1 Taylor Made, BM)

96 HOW LONG (Yellow Man, BMY/Butter Jinx, BMI/Hicklo,
ASCAP/Soldeas, BMI/Hm:o BMI/Vnca ASCAP/Merokee,
ASCAP/Lary Ee Variety, AS

31 1 DONT WANNA (Naked Under M§ Clothes ASCAP/Chrysalls
ASCAP/Scantz, SESAC/Noontrme outh, S

ASCAP/Bubba Gee BMI/Nuomlme Tunes, BMI)WB

94 [F YOU DON'T WANNA LOVE ME (Famaus, ASCAP/Tunes On
The Ver e 0of I)nsamty ASCAP/MD Better Grooves, ASCAP/Juicy
yme, A

69 1GOT rmrr FIRE {Maney Mack, BMI)

70 I LIK EM GIRLZ (Swole, ASCAP/STD, ASCAP)

41 I'M HERE (EMI April, ASCAP/Sharlo's Dream, ASCAP) HL

21 INCOMPLETE( ontell Jordan, ASCAP/Famou

ASCAP/Hudson Jordan, ASCAP/AImo

IS THIS PAIN OUR PLEASURE (EMI Aprrl ASCAP/Mrnt

Factora ASCAP) H

22 TS SO HARD (Let Me Show You, ASCAP/Joe Cartegena,
ASCAP/JeIIirsJams ASCAP/Young Lord, BMI/Janice Combs,
BMI/EMI Blackwood, BMI/Firm Bady, BMI} HL

93 IT WASN'T ME (Famous, ASCAP/Turies On The Verge Of
Insanity, ASCAP/Ma Beneeroves ASCAP/Honey From
Missouri, ASCAP/Orenthal *0.)." Harper, ASCAP/} andac
ASCAP/AIr Contral, ASCAP/Music Of Windswept, ASCAP]

67 IVE GOT TO HAVE IT (Real World, BMI/EMI April, ASCAP/SD
So e ASCAP) HL

9 NNA KNOW (Zomba, ASCAP/Kiely, ASCAP/Conversation Tree,
ASCAP/EMI Apnil, ASCAP/Foray, SESACV/IWZ SESAC) HLAWBM
1 | WISH (Tom, ASCAP/Mike City, BMI)

60 JUMPIN, JUMPIN (Al Brack Music, SESAC/353 Music
Publishing SESAC/Be% ice, ASCAP/Universal-PolyGram
International Tunes, SESAC/Universal- PonGram International,
ASCAP/Back 2 Da Getto ASCAP/Al Blac,

77 JUSTBE OUT IT (Braxtom, BMI/Naked Under My
Clothes ASCAP/ChrysaIrs ASCAP/October Eighth, BMI/Noontime
Tunes, MI/BIack Baby, SESAC/Noontime, SESAC)

3 LETSG RRIED (So So Def, ASCAP/EMI Apnil,
ASCAP/T hem Damn Twins, ASCAP/Babyboys Little,
ESAC/Noomrme SESAC)H

91  THE LIGHT (EMi Blackwood BMI/Sin-Drome, BMI/Bendan,
ASCAP/UmversaI PolyGram International, ASCAP/EPH.CY.,
ASCAP/Sangs Of Universal, BMI/Senseless, BMI)

84 LISTEN TO YOUR MAN (Joseph's Dream, SESAC/Caravans Of
aedar gESAC/MuItrsongs BMG, SESAC/Zomba, ASCAP/Fe-

51 LOVE SETS YOU FREE (Big Beautifut One, ASCAP/Sony/ATV
Soni s, BMI/Ninth Street Tunnel, ASCAP/EMI April
P/Philmore, ASCAP/Universal, ASCAP} HE/WBM

54 5
12 MARIA MARIA (Seny/ATV Tunes, ASCAP/Huss Zwingli,
ASCAP/TeBass BMI/EMI Blackwood, BMi/Stellabella, ASCAP)

HL/WBM
45 MONICA (Big On Blue, BMI/WB, ASCAP/MD Loving, ASCAP/E
laaz, ASCAP%Penn State, BMI) Wi
21 THE NEXT EPISODE (W, ASCAP/AInt Nuthin' Goin' On But_
Funking rﬁ ASCAP/Hard Workin Black Fotks, ASCAP/M&Own Chit,
‘?MKE IBIackw% BMI/Loot On Loose [eaves, ASCAP/Big
acht
32 NO LOVE (I'M NOT USED TO) (Warner-Tamerlane,
BMI/Bobble And DJ BMI) wBM
42 MATTER WHAT THEY SAY (Notonous K.LM., BMi/Undeas,
|/Warner-Tamerlane, BMI/No Gravity, BMI/Touched By Jazz
ASCAP/EM] Srrl ASCAP/]. Feliciano, BMI/Fania BMI/Eric B &
lF%raMkll/rg ASCAI /Rob)en Hill, BMI/Bridgeport. BMI/Special Ed.
ugarhill
33 NO MORE (Eddie F , ASCAP/Sharay's, ASCAP/WB, ASCAP/)
Want My Daddy's Récords, ASCAP/Universal-Pol; Gram
Internationat Tunes SESAC/Jahqae Joints, SESAC)
56 ONCE UPON A TIME (Montell Jordan, ASCAP/Famous,
ASCAP/Shep And Shep, ASCAP/Hudsan Jordan, ASCAP) HL
80 ONE FOUR LOVE PT. 1(Enterarmng BMI/IIIvrIIe ASCAP/Rah
a, ASCAP/Sparty, ASCAP/Shot Callas, ASCAP/Medrna Sound,
/Symsta Vioicez, BMK»Sﬂenseless BMI/Pen Sklis.
BMI/Trescadec ‘{)hobra I/Cricket #ﬁ BMI/Copynght Control)
ART (EMI April, ASCAP/FI
ASC)AP{MlnneapoIrs Guys, ASCAP/Jlbranda ASCAP/Jamyo

M|
19 PARTY UP (UP IN HERE) (Boomer X, ASCAP/Swizz Beatz.
ASCAP/Ruff R der Dead ame, ASCAP,
87 PITCH ZQurk ASCAP/Protoons ASCAP)
11 THE REAL SLIM SHﬂDY ( ight MrleS tyle, BMI/Famous,
ASCAP/Ant Nuthin' Gon’ On But FunkrngBASCAP/Frve Card.
ASCAP/EIvis Mambo ASCAP/Strawber londe, BMI/Music Of
Windswept, ASCAP, BMI/Wrndswept 11, ASCAP) HLAWBM
82 REMEMBER THEM DA S (Blondie Rockwell. ASCAP/Shakur

E
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Hot R&B/Hip-Hop Singles Sales
1: ™

Compiled from a national sub-sampie of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc This data is used in the Hot R&B Singles chart

SoundScan®
(111
" ] w = | =
F 25|
¥ TITLE W, |3 [ TITLE
V' ARTIST (IMPRINT/PROMOTION LABEL) & | 5| % | ARTIST (IMPRINT/PROMOTION LABEL)
P DO IT
MO, 1 B— @'_ S1 | 8 | RASHEEDA FEAT. PASTOR TROY & RE RE (D-L0)
(HOT S**T) COUNTRY GRAMMAR
L1 1| Rt ipaRee npirsals 3 weaifo 1) |39 /36| 5 LMEéE(NEDr(ng-?TTYME/DIRON/ORPHEUS)
07 MARIA MARIA I'VE GOT TO HAVE IT
244 i 20 | Santana Feat THE ProDUCT GaB tarisTA) || 40 | 34 | 2 | ¢ Gupm &N FEAT MONCA50 S0 DEFROLUMBH
W FLAMBOYANT ] ANYTHING/BIG PIMPIN’
i3 1| BIG L (RAWKUS/PRIORITY) ALY 47 | 18 | 4 (ROC-A-FELLVDEF JAMIDIMG)
SEPARATED i CROOKED | ANTHEM-RIDAZ
41 2 | 8 | AVANT (MAGIC JOHNSOR/MCA) | K220 44 | 4 | GROPTT FEAT CAOC (KEEPW 1 REALMADDVIBES
5 | 5 13 | SHACKLES (PRAISE YOU) 43 31| 3 | QUALITY CONTROL
MARY MARY (C2/COLUMBIA) 21| 2 | JURRASSIC 5 (INTERSCOPE/RAWKUS)
6 | 3| g | HE WASN'T MAN ENOUGH Vagi 57 | 7 | sHuTuP
TONI BRAXTON (LAFACE/ARISTA) Sad TROK DADDY FEAT DUECE POPPITO TRIVA 00 SUPASUDEITUANTIC
MONICA WHOA!
716 6 | gerore park (RCA) 45139 | 17 | glACK RoB (BAD BOV/ARISTA)
B 2 B*TCHES | WISH
L83 7 2| 00 SHORT (SHORTAIVE) 4 141 9 | CaRUTHOMAS (BAD BOV/ARISTA)
g g | LOVE SETS YOU FREE 47 40| 17 | THERE YoU GO
KELLY PRICE & FRIENDS (DEF SOULIDIMG) PINK (LAFACE/ARISTAI
10| 9 |17 | WHISTLE WHILE YOU TWURK 7 1 | TAKE THAT
YING YANG TWINS (COLLIPARK) if_i{ = TORREY DARTER EAT MY “MEOEUEANO 1L T THE GOUD MADEKSWENTEE |
ONE FOUR LOVE PT, 1 lamy WHISPERS IN THE DARK
1110 | 6 | \ipFiop For ResPEcT (RawkuspRIORTY) | |40 B1 | 21 | pRbeSl e (voTown) |
12|11 | ¢ | FEELIN' SO GooD 50 | 43 | 18 | PARTY UP (UP IN HERE) [
JENNGFER LOPEZ FEAT BIG PUN & FAT JOE (WORKEPIC) DMX (RUFF RYDERS/DEF JAM/IDIMG)
13113120 UNCE 173 | 2 | CRYBABY
[ [ MIRACLE (MAJOR TURNOUTSOUND OF ATLANTALINNERSAL) MARIAH CAREY FEAT SNOOP DOGG (COLUMBIA) |
F 1 LIKE IT BREAK FOOL
LI 151 27 | Sawmie (FREEWORLO/CAPITOL) 52 148 | 4 | BAiDIGGA (FLIPMODE/ELEKTRAEEG)
| SAY MY NAME ! CAUGHT QUT THERE
[15112 |15 | Bestinvs chiLb (coLumsia 153} 56 | 28 | KeLis (VIRGIN)
1 LIKE DEM GIRLZ GOT YOUR MONEY
|16 14 ] U | [ JON & THE EAST SIDE BOYZ (BME) 34 |53 | 18 | 5" DiRTY BASTARD FEAT KELIS (ELEKTRAVEEG) |
| HOT GAL TODAY (HAFFI GET DE GAL YAH) | oz | | ROLL WIT ME
[ | ¢ | SEAN PAUL & MR. VEGAS (2 HARDVP) | 334 — CO-ED (RUBICON)
GET IT ON TONITE [ 24
| 18 [ 17 | 29 | \iGNTELL JORDAN (OEF SOULIDIMG) | 1965029 KE\%N EoMONDS(RCA) |
rls 16 | 10 | WOBBLE WOBBLE | 57 |46 | 7 | WEARE FAMILY 2000 |
504 BOYZ (NO LIMIT/PRIORITY) [ TRIG FEAT, FUNKADELIC (CODE GREENTALONGROUND LEVEU
I | |
HOW JIGGA MY N*#**%
| 20120 | 7 | [T 7avior wir wELIS'sA MDRGAN (TavLoR Mepey | | 38 | 58 | 43 | 5407308 b FELLARUFF RYDERS/INTERSCOPE!
| LEARNED FROM THE BEST ’
| 21|19 | 15 | \WrITNEY HOUSTON (ARISTA 59| 49 1 26 | 500p D0cG PRESENTS THA EASTS DAZ 006G HOUSETVI)
THANK GOD | FOUND YOU HE CAN'T LOVE U
K22 22| 20 | yapons chgey Feat 1ot & o8 Deorees icouwewy | | 60 | 37 |29 | e e 0 156 50 oeFicoLumBia) |
£23 24 | 3 | THE NEXT EPISODE 61 | 52 | 19 | THAT'S WHAT 'M LOOKING FORMWHAT CHU LIKE
i DR DRE FEAT SNOOP DOGG (AFTERMATH/NTERSCOPE) DA BRAT (SO SO DEF/COLUMBIA)
| |
ONE NIGHT STAND ; THE ULTIMATE HIGH
2425 | 33 | JSui reAr LaTocwa SoomT ¢ sLoparLamicy | L2 71 | 4 || NATURE FEAT. NAS (TRACK MASTERS/COLUMBICRG)
7= _ | 1 | GET BUCK IF YOU LOVE ME
525—- — | 1| JOviSHES (BONAFIDE/GROUND LEVEL) 63 [60 33 | \iNT CONDITION (ELEKTRA/EEG) |
26 | 18 | 4 | THE REAL SLIM SHADY 64 |54 4 | RECOGNIZE [
[ EMINEM (WEB/AFTERMATH/INTERSCOPE) | | 9% | LOX FEAT. EVE (RUFF RYDERS/INTERSCOPE)
37 26 [ 11 | How LonG 65 | 55 | 30 | DOWN BOTTOM/SPIT THESE BARS
ALy LV FEAT. SHAR! WATSON {LOUD/COLUMBIA] DRAG-ON & JUVENILE (RUFF RYDERS/INTERSCOPE)
i ! pLIARY
o 2a | SO FLOSSY GET A JOB
_@» 33 | 2 | ADWEST MARIA FEAT prATTY BANKS BUCHANAN) | | 68 |32 | 3 | GGRRIS DAY (WHITE TiGER)
READY | 4 U KNOW WHAT'S UP
28|23 |15 | 700N (DREAMWORKS) [BT — | 40 | oL IONES (NTODCRABLESLAFACE/ARISTA
IF YOU DON'T WANNA LOVE ME 4,5,6
30| 21 | 14 | ThriaR (DREAMWORKS) 68 | 59 | 34 | SoLE FEAT. )T MONEY & KANDI (DREAMWORKS)
i B | K
HOT BOYZ : BEST FRIEND
31129 | 31| iy waobwamor: ewor v oot wnomsmwesteeey | 189 74 | 19 | BS ER BAD BoviaRIsTA)
ME WITHOUT A RHYME [ P
32127 6 | Giggank Feat o) Swawp rao EnteRTanENTLaen | | 10| 63 | 30 Erggrli/rnmsux (550 MUSIC/EPIC)
THONG SONG SOUTHERN GUL
1 33 _?8 1 17 SISQO (CRAGON/DEF SOUL/IDJMG) I 71 72 44 ERYKAH BADU FEAT RAHZEL (MOTOWN}
A WIFEY HOLE IN THE WALL
3445 2 | NextiarisTay [ 7270 | 9 | fiEL WAITERS (WALDOXY/MALACO)
- STILL IN MY HEART 15 MINUTES
(353 35 17 | PRACIE SPENCER (CAPITOL) 73 |85 | 40 | 2RC NELSON (CoLUMBIA)
\ DANCIN' it | PUSHER MAN
_f:—: 38 _27 GUY (MCA) IH-Jg —ill 2__ RASEUPCLOKFEAT 000P 1) WONEY MIKE LADY D DEVIS ONE RASE LPI
T 1 | FLOWERS FOR THE DEAD 1759 — | 12 | 17'S SO HARD
b CUBAN LINK (ATLANTIC) L34 — | BIG PUNISHER FEAT DONELL JONES (LOUD/COLUMBIA)

O Records with the greatest sales gains. © 2000 Billboard/BPI Communications and SoundScan. inc.
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Al-Din, ASCAP/Hitco South, ASCAP/Soundlufer. BMI}
ROLL WIT ME (Track Team, B

RYDE OR DIE, CHICK {EMI A nI ASCAP/Justrn Combs,
AgCAP{Sheek "Louchion, ASCAP/Jae'wons, ASCAP/Pantero's,

SAME SCRIPT, DIFFERENT CAST {Shep And Shep,
ASCAP/Rondor ASCAP/Hudson Jordan, ASCAP/Shae Shae,
SCAP/Dove Damels BMI/Montell Jordan, ASCAP/Famous,
ASCAP/AIrno ASCAP) HL
SAY MY NAME (EMI Blackwood, BMI/Rodney Jerkins,
BMI/EnsEn BMI/Fred Jerkins IIf BMI/Beyance, ASCAP/Le
Toya, ASCAP/Kelendria, ASCAP/LaTavra ASCAP) HL
SEND 1T ON (Unwersal-Pol Gram Internatrcnal ASCAP/Ah—
choo, ASCAP/Melodies Nsrdy /Songs 0f Universal,
BMI/Baby Dramond, BMI/Warner Tamerlane BMI/Stephanye,
BMI/Carhert, BMI) WBM
SEPARATED (Grindtime, BMI/Zomba, BMI/Tuff Huff, BMI} WBM
SHACKLES (PRAISE YOU) (Tea Time, ASCAP/That's Plum’s
Son , ASCAP/Nyrraw, ASCAP/EMI April, ASCAP) HL
UP (First N' Gold, BM|/Tnck N' Rick, BMi/Ms. Trina,
/ uece BMI/WalchM Music, ASCAP.
SIPPIN' DA SYRUP (Tefnaise, BMI/Zomba, BMI)
STRANGE FRUIT (WB, ASCAP/GRE, ASCAP/Nusrc Sales, ASCAP)
UNDRESS (Parlane, ASCAP)
TAKE THAT (Mass Confusion, ASCAP/WB, ASCAP/Sony/AW
Songs, BMI/Epic, BMI/Solar, BM!/Son%A Tunes,
ASCAB Porrat-Solar, ASC
THAT'S WHAT I'M LOOKING FOR (Thrown' Tantrums,
ASCAP/Arr Control, ASCAP/EMI April, ASCAP/Sc: So Def, ASCAP} HL
EYOU GO (Shei'em Down, BMi/Hitco South,
ASCAP/Kandacy ASCAP/Air Control, ASCAP/EMI Apn,
ASCAP/Pink Panther, ASCAP) HL
THIS WOMAN'S WORK {Kate Bush, BMI/Screen Gems-EM!, BMI}
THONG SONG (0a Ish, ASCAP/Co 1{"5“‘ ControI/A Phantom
Vox, BMI/Warner-Tamerlane, BM/p
ASCAP/UmversaI Pol B«Gram International, AQCAP/T yme For
MI/Songs Of DreamWorks, BMI) CLMAWEM
T EAT HER LIKE A LADY (Zomba, BMI/Tuff Huff, BMI/East

13

14
68

88

Memphis. BMI/Irving, BMI)

TRY AGAIN (Vrrglnra Beach, ASCAP/WB ASCAP/Herbilicious,

SCAP/BIack Fountain, ASCAP) WB

UK HAT'S UP (Eddie F., ASCAP/DoWhatIGona

ASCAP/WB ASCAP/Belewa, ASCAP/Universal-MCA,

ASCAP/Anthon XC ASCAP/Rassmystena ASCAP/Rusty

Knuckles. ASCAP]

WHAT'CHU LIKE (Throwln Tantrums ASCAP/EMI April,

ASCAP/Air Control, ASCAP/So So Def, ASCAP/Warner-

Tamerlane, BMI/Edition Lollré)og SESAC) H M

WHATEVER (Dwvine Mill, ASCAP/WB, ASCAP/Fingaz Goa

SCAP/Son%NFor Children, BMI/Un Oh, BM I/En5| n, BMI)HL
T (Boomer X, ASCAP/Ruff Ryder-Dead Game,

ASCAP/North Avenue. ASCAP)

WHEN YOU THINX OF ME (ndia B., BM|/Universal-Sengs 0f

PolyGram International, BM|/Putty Tat, BMl/Jajapo.

ASCAP/Milahn. ASCAP)

WHERE | WANNA BE (Check Man, ASCAP/WB, ASCAP/Ness.

N%% Capone. ASCAP/Willarie, ASCAP/EMI Apni. ASCAP)

WHISTLE WHILE YOU TWURK (ColliPark, BMI)
WHOA! (Still Diggin', ASCAP/BMG, ASCAP/EMI April,
ASCAP/Justin Combs, ASCAP/Diamond Rob, ASCAP/Harve
Pierre. BMI) HL

WHO RIDE WIT US (Philantra, ASCAP/Sharan Hill. BMI/D-
DrIIrnEgver ASCAP/Karam's Kid. ASCAP)
WIF (Drvme Mill, ASCAP/WB, ASCAP/Fingaz Goal.

Oh. BMIVE nsr n. BMI) L/weM
WOBBLE WOBBL EP
XXPLOSIVE (WB, ASC /Athuthrn Gorn 0n But Funking,
CAP/Loot On Loose Leaves, ASCA
ASCAP/Sony/ATV Tunes. ASCAP/Phat Ca% ASCAP/AntraphlI
BMT/Sharon Hill. BMI/Nate Dogg, BMI} HL/WBM
BMI/AIexra

YEAR 2000 Hennessey For Everyone, BMI/Voco
BNI/WB. ASCAP/Hard Workin Biack Folks, ASCAP) W
vggA?PvaVBMNF (Zomba, ASCAP/II Will, ASCAP/Mass Confusmn.
ngr? CHILD (Tents Ot Kedar, ASCAP/BMG, ASCAP/Hollow

§
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Republic/Universal Imports Brit Gousins’ ‘Killing Time’

PRAYIN' FOR LOVE: After hav-
ing successfully proved herself
throughout Europe via such buoyant
hits as “Killin’ Time,” "Pray,” and
“Forever,” British dance/pop ingénue
Tina Cousins is prepared to do the
same in the U.S. On June 6 Republic/
Universal Records issued the singer/
songwriter’s irresistible debut al-
bum, “Killing Time"; it was preced-
ed by the hugely anthemic single
“Pray.”

On June 19 Cousins is scheduled
to embark on a two-week promo-
tional tour of the U.S.

“I"'m so glad the album’s finally out
in the U.S.,” says Cousins. “At one

= Ultra Naté. “Dexire” (Strictly Rhythm
single). Although Ms. Naté's new albim—the
sterling "Stranger Than Fiction"—won't be
out till fall, eard-carrying members of the |
club community will have this savorv Nick |
Nice/Anders Barren production to tide them
over. With additional production by Robert
Clivilles, the soul-drenched track covers all
musical hases (commercial, nu-disco, Brazil
1an, 2 Step, UK. Garage) with remixes sup-
plied by Thunderpuss, Joey Negro, Kerri
Chandler. Dubaholics, and Pussy 2000. Out
June 27

= Bob Sinclar. "I Feel For You" (Sublim-
inal single). Already a chart-topping dance
track throughout Europe—and one of the hot
properties of the recent Winter Music Con
ference—Sinclar’s “I Feel For You” has been
completely revamped for its U.S. release. If
filtered disco and diva wailings are what va
crave, well, look no further than Erick
Morillo’s ferocious edit. Available June 20,

+ Billie Myers, “Am [ Here Yet (Return
To Sender)” (Universal single), It's been a

couple vears since Myvers invaded clubland [

with the now-classic “Kiss The Rain,” which
was wickedly re-tweaked by Thunderpuss
2000. Now. armed with a fab new album
“Vertigo.” and this catehy single with a
handful of powerful mixes by Junior Vas-
quez - Myers is poised to, once again, wreak
havoe on dancefloors. Out June 27
= Gambafreaks, "Down, Down. Down”
(Strictly Rhythm single). Licensed trom
Milan’s revered Energy Records, the
infectious disco-splashed “Down, Down,
Down” has already proven itself to be a
Fum])edn dancefloor smash, Here's hop
ing it'll repeat the process in the U.S. In
stores June 20
= Artful Dodger U.K. Featuring Craig
David. "Re-Rewind” (Republic/ Universal
. Records single). The latest dance act to
emerge from way-hot Republie/Universal is
Artful Dodger ULK. As pioneers of England’s
underground 2 Step sound (think Timbaland
or Rodney Jerkins crossed with house
undercurrents). Artful Dodger UK. is well
poised to hreak the hooty-shakin’ sound into
| the U.S. market. DJs who need something 1
hit more straight-up house should give a lis
ten to the Sharp Club Vocal remix

point, I thought I wouldn't be given
the opportunity to share my music
with people in the U.S.”

Cousins is, of course, referring
to the amount of time it took to find
a U.S. label to call home. Jive
Records U.K., the label to which
she's directly signed, released the
11-song set—which was produced
by Pete Waterman (Kylie
Minogue, Jason Donovan) and
Sash!, among others—nearly two
vears ago. “I just thought that Jive
Records in the U.S. would also
release it,” Cousins says. “I
thought it was pretty much a no-
brainer.” One would think.

Apparently, the suits at Republic/
Universal heard what their counter-
parts in Jive's U.S. office didn’t:
hook-laden songs overflowing with
vibrant beats, uplifting melodies,
smart lyrics, and the singer’s sweet,
sometimes soulful, voice.

“It’s amazing what this label [Re-
public/Universal] is doing to elevate
dance/pop music in the U.S.,” notes
the 26-year-old Cousins, who is very
aware of the label’s success with
other dancefloor-friendly acts such
as Eiffel 65, Sonique, and Alice
Deejay.

Weaned on the soulful sounds of
George Benson and Freddie Jack-
son, Cousins says she began to take
herself seriously as a singer in the
early '90s when she joined a "40s-
stvle big band. “It proved to be a
good training ground,” Cousins
recalls.

Other bands that went nowhere
fast followed, as did a short stint (as
a songwriter) with U.K. dance inde-
pendent Strawberry Records, which,
according to Cousing, is how she met
the influential Waterman.

“The label sent Pete a photo of me
looking like a dragon,” says the sing-
er, laughing. “At the time, we were

Daunce ™
TRAX b

by Michael Paolettu

looking for a production deal. To
make a long story short, Pete had us
audition and apparently liked what
he heard.”

When talk turns to her musie,
Cousins is brutally frank. “People
tend to bad-mouth dance music too
much, which is really unfair,” she
says. “To be taken seriously as an
artist, [ always thought I had to
sing ballads, but when I recorded
the first song for my album [the
title track], I immediately realized
that there was much to be said for
dance music. It's very uplifting and

E

spiritual. And people seem to be
connecting to it.” Indeed.

ALL I WANT: With virtually no
fanfare at all, V2 Records issued the
absolute must-have “Various: 01.”
Subtitled “Dance Music: Modern
Life,” the multi-artist compilation
includes such tasty morsels as Un-
derworld’s “Push Upstairs” (Roger
S.” Blue Plastic People mix), Moby's
“Natural Blues” (Paul Oakenfold
and Steve Osborne’s Perfecto re-
mix), Mercury Rev's “Delta Sun
Bottleneck Stomp” (the Chemical
Brothers remix), Ian Pooley’s
“What's Your Number” (Jazzano-
va’s Renumber mix), and Angel-
moon’s “He’s All I Want” (the Kap-
peri Boys’ Cappery mix).

For the past three years, Man-
chester’'s Mark Rae and Steve
Christian—a.k.a. Rae & Christian
—have effortlessly blurred the bor-

£ 5

4

Say Their Names. Destiny’s Child is no stranger to clubland. The Columbia
Records R&B diva outfit has scored numerous dancefloor hits, including “Bills,
Bills, Bills,” “Bug A Boo,” and “Say My Name,” which were all remixed by Chica-
go house pioneer Maurice Joshua and appear on the act’s multi-miflion-selling
sophomore album, “The Writing’s On The Wall.” Clubland is now awaiting the
set’s recently completed Joshua remixes of ‘Jumpin, Jumpin.” Shown standing
at Digital Recordings in Houston, from left, are Joshua and engineer Larry
Sturm. Shown seated, from left, are Destiny’s Child members Farrah Franklin,
Kelly Rowland, Beyoncé Knowles, and Michelle Williams.

BY CRAIG ROSEBERRY

sophomore release, “Himawari,’

to take center stage.

issue the set Aug. 7

tech/house scene.
On “Himawari,”

NEW YORK—London-based duo Swayzak (James Taylor
and David “Broon” Brown) is underground dance music’s
unsung hero. Subtle and sublime innovators, Taylor and
Brown have masterminded their own blueprint for suc-
cess that boldly walks the road less traveled.

With the July 11 release of the pair’s
" on New
York-based the Medicine Label, the up-and-
coming DJs/producers/remixers are poised

In the U.K., Higher Ground/Sony will

Swayzak’s critically lauded 1998 debut,
“Snowboarding In Argentina,” explored
serene and deep tech-house poly-rhythms interwoven with
elements of breakbeat. Featuring such now classic songs
as “Speedboat,” “Fukamachi,” and “Low-Rez Skyline,” the
album established the relatively obscure duo as an inte-
gral part of the burgeoning deep, minimal, and soulful

Swayzak, whose songs are published
by Swayzak Music/Westbury Music Ltd., embarks on a

swayzak Goes Deep On Medicine Set

more expansive musical journey. The largely uptempo opus
sculpts a broad soundscape rich in dub, electro, techno,
and deep, minimal house. Inspired heavily by the duo’s
international travels as DJs, the album represents a new
chapter in the group’s development.

The album features various vocal contributions, includ-
ing dub poet/author Benjamin Zephaniah on
the prophetic opening track “Illegal,
vocalist Kirsty Hawkshaw on the ’80s electro-
, driven “State Of Grace,” and JB Rose on the
seductive “Caught In This Affair.” It also con-
tains such signature-sounding shimmering
epic workouts as “Floyd” and “Betek.”

“Compiling this album was a challenge for
us,” says Taylor. “It was a long journey that
came together over a 18-month period of recording, tweak-
ing, and re-tweaking.

“*Himawari’ was a natural progression for us,” he con-
tinues. “We didn’t want to make ‘Snowboarding Part Two.’
Any artist interested in longevity has to grow and exper-
iment. We wanted our new album to be interesting, intrigu-
ing, and to capture many different moods. We didn’t want

SWAYZAK

” Opus 3

(Continued on page 40)

ders between gritty hip-hop, sweet
soul, and late-night jazz. On their new
("D, “Blazing The Crop” (DMC/Moon-
shine), the duo sees no reason to stop.
U.K. acts like Aim (“Just Passin’
Through”) and Mr. Seruff (“Spandex
Man”) are saddled alongside such
U.S. acts as DJ Spinna (“Rock™) and
Constant Deviants (“Can’t Stop”).
The set’s crowning glory—Young-
Holt Unlimited’s “Young And Holt-
ful”—sounds as good today as we're
sure it did 25 years ago, when it was
first issued on Brunswick Records.
Out Tuesday (13).

Fans of the very British 2 Step
sound shouldn’t ignore “Black Mar-
ket Presents 2 Step: The Best Of
Underground Garage, Vol. 2." Arriv-
ing via Azuli Records U.K. in con-
Junction with dance specialty retail-
er Black Market Records, the
20-song set, beat-mixed by Groove
Chronicles, spotlights the current
((Gzabrielle’s “Rise,” Bini & Marti-
ni’s “Happiness,” True Steppers’
“Buggin' ") and the classic (Anoth-
er Level’s “Bomb Diggy,” Glamma
Kid’s “Why,” N & G’s “Right Before
My Eyes”).

From Barely Breaking Even
Records U.K. we have the follow-
ing compilations: the Masters At
Work-compiled two-disc set “Stop
And Listen 57; the Joey Negro-
compiled two-disc retro set “Disco
Spectrum 2"; the Stuart Patter-
son-mixed, Paradise Garage-
etched two-disc set “Soulsonic Vol-
ume One”; the two-disc set “Beats
& Pieces Volume One,” subtitled
“Music Constructed For A More
Discerning Dancefloor”; the
Kenny Dope-compiled three-disc
set “Strange Games & Funky
Things Volume 3”; and the Hector
Torres-compiled “Latin Spectrum
2.” Due from the label on June 26
is the “Masters At Work 10th
Anniversary” collection.

v Dance
Breakouss

JUNE 17 2000

CLUB PLAY

. HIGHER DAVID MORALES & ALBERT CABRERA
PRESENT MOCA FEAT. DEANNA DerFmTY

. LOOKIN' 4 LOVE LUCREZIA LoGic
THEY JUST WANT

A MAN CALLED QUICK STRICTLY RHYTHM
. STRIPPED MONI B. a4as/£DEL AMERICA

. OFF THE WALL WISDOME pLAYLAND

MAXI-SINGLES SALES

s WN =

1. BYE BYE BYE NU STYLZ
TURN UP THE MUSIC

2. PLAN B BLUE HARVEST JeLLyBEAN

3. | CAN'T TAKE THE PRESSURE
MADD MYLES s

4. TAKE ME HIGHER MIKE TAKEOVER
REDDLITE

5

. AND THAT'’S SAYING
NATURAL CALAMITY nupHONIC

Breakouts: Tme;wth fu_ture chart potentia
based on club play or sales reported this week
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Prépare yourseie!

Billboard Dance Music Summit 2000. . .
Completely remixed for New York City. . .
The heart and soul of dance music!

T,

Pull-on live performaces by Diva performacesby ...

* CHICANE © BARBARA TUCKER  © KELLI SAE
Xtravaganza/ C2 Records © MICHELLE WEEKS © DEANNA

& ]
* WAMDUE Project, TAANA GARDNER  °TINA ANN

Strictly Rhythm/Republic/Universal  SANDY B. =

o
confirmed DJs (S0 Fam) . . . REVOLUTION

-Grammy Award-winning - DJ Richie Santana - DJ Danny Krivit *DJ Paola Poletto L
DJS FRANKIE KNUCKLES,  .pj joe T. vannelli «DJ Jamie Lewis *Swayzak (aka James Taylor cCenTro-FLY

DAVID MORALES & and David “Broon" Brown)
*DJ Tedd Patterson *DJ Paulette Constallle . ]
PETER RAUHOFER Y — -DJ Susan Morahito *The Dl:?nez (aka Ifrlck Morillo, § Q& g Aﬁ AR!I
*DJ Skribbles . . Harry "Choo Choo" Romero, = NY.CE g f]
DJ Joey Negro *DJ Bobby D'Ambrosio - DJ Jeannie Hopper and Jose Nunez) ¢ o presenli ‘c';o;ir;g nlilglht party
’ . ° ooy at Webster Ha
-DJ Dave Ralph DJ Hector Romero DJ June Joseph -DJ Ray Velasquez Cov

== s
An international assembly of dance music’s savviest players participating in panels
encompassing the Internet, marketing, promotion, publicity, distribution, producers/

remixers/DJs, legal issues, licensing, radio, pioneers of clubland, merchandising,

artist/ DJ bookings & management, and sponsorships, among other topics. lllllﬂl‘ﬂ ﬂi bﬂlﬂllgs

HOTEL: The Waldorf Astoria T0 I‘eglﬂiel‘ » W billboard.com or cut out form and mail to: Michele Jacangelo, Billboard Dance Music Summit, 1515 Broadway, New York, NY 10034,
Summit Room Rate $195 or fax to: 212.536.1400. Make checks >ayable to Billboard Magazine. This form may be duslicated. Please type or print clearly.

212.355.3000 REGULAR BILLBOARD DJs & RECORD POOL DIRECTORS
Reservations must be made by June 19 Pre Registration - received between May 27 and June 16 (3 §345 0 $205

] Full Registration & Walk-up - af er June 16 0 $375 3 $235
FOR INFO: Michele Jacangelo e T : |

212.536.5002 @ e — — —— lostName:

www.billboard.com/events/dance
bbevents@billboard.com

Company: Title:
Addres:: City:
Phone: _ Fax: Eem ol

AIRLINE: American Airlines Paying by: 3 check 3 Visa/MC T AMEX 3 money order
800.433.1790 Credit card #: ) Exp. Date: ___ Signature:

Refer to AN#3270UI. [charges not valid without signature)

Cancellations must be received in writing. Cancellations received before June 16 are subject to a $150 administrative fee. No refunds will be issued after June 16.
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~HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES
e |Be e A oole |B R GBS S BRSO G o ™
%ﬁ Zﬂ §8 ‘Q% = . ARTIST %H ZH §8 QE TITLE III“ ARTIST
T2 |32 | 2| 25| IMPRINT & NUMBER/PROMOTION LABEL =2 |32 | I | 2G| MPRINT& NUMBER/DISTRIBUTING LABEL
—ll NO. 1 B —ell NO. 1 B
o 2 4 8 SHOW ME JELLYBEAN 2585 1 week at No. 1 ANGEL CLIVILLES 1 1 l 6 DESERT ROSE {X) A&M 497321/INTERSCOPE 1 3 weeks at No. 1 STING FEATURING CHEB MAMI
3 6 FLASH F-111 44853 GREEN VELVET 2 @ E 13 | SAY MY NAME (1) (x) COLUMBIA 79346/CRG 1 DESTINY'S CHILD
@ 4 7 8 | WITH YOU RASAM 002/STRICTLY RHYTHM NOMAD @ 3 b 9 | WHAT A GIRL WANTS (T) (X) RCA 60224 CHRISTINA AGUILERA
@ 10 |19 4 I'M NOT IN LOVE MAVERICK PROMO/WARNER BROS OLIVE 4 4 3 8 BE WITH YOU (SOLO ME IMPORTAS TU) (1) (X) INTERSCOPE 497287 t ENRIQUE IGLESIAS
5 1 3 9 WHEN | GET CLOSE TO YOU TOMMY BOY 2090 JOCELYN ENRIQUEZ el GREATEST GAINER Bme—
(B)] 8 | 15 | 6 | LOVEISWHAT WE NEED Auv PROMOINTERSCOPE ANN NESBY (5)] 9 | 9 | 8 | IWILL LOVE AGAIN () (X) COLUMBIA 79375/CRG LARA FABIAN
12 1 T /. eit STCOREIBHG AR oM sy el | ZomnoMigpon HYPERTROPHY 6 | 5 | 4 | 5 | WHEREYOUARE/ WANNA LOVE YOU FOREVER (T (X)COLUMBA 79391CRG T JESSICA SIMPSON FEAT. NICK LACHEY
D} 2 R DREANGINen e gl Bl 7| 6 | 5 | 6 | FEELIN' S0GOOD m00woRk 79388EPCt  JENNIFER LOPEZ FEATURING BIG PUN & FAT JOE
9 5 1 9 FEELIN' SO GOOD WORK 79388/550-WORK 1 JENNIFER LOPEZ FEATURING BiG PUN & FAT JOE 8 7 7 20 | MARIA MARIA (T) 00 ARISTA 13774 1 SANTANA FEATURING THE PRODUCT G&B
6 [ 6 | 8 | THEBESTTHINGS F1li44857/REPRISE { RITER 9 | 8 | 8 | 4 | vyousans TOME M columBia 79428/cRa MARC ANTHONY
13 20 6 DON'T GIVE UP XTRAVAGANZA/CZ 79424/COLUMBIA CHICANE FEAT. BRYAN ADAMS »
12 9 5 11 | WILL LOVE AGAIN COLUMBIA 79375 + LARA FABIAN —=mi HoT SHot DesuT
NEW ) 1 | DON'T KNOW WHAT YOU WANT BUT ! CAN'T GIVE IT ANY MORE (T) (x) SIRE 35021 £ PET SHOP BOYS
18 | 24 | 5 | WOMAN IN LOVE XTREME 810 ARIEL
20 | 2 6 CHOCOUR El e N ATIONIRIDESTONEINE e Son o ARGl Y 11 0] — 2 DON'T CALL ME BABY (T) (X) VICIOUS GROOVES/C2 79371/CRG + MADISON AVENUE
15 | 7 | 2 | 10 | 1 DONT KNOW WHAT YOU WANT BUT | CAN'T GIVE IT ANY MORE SIRE 35021 1 PET SHOP BOYS 12 | 11 | 10 | 4 | GRADUATION (FRIENDS FOREVER) (X) PURE 9917WAAKO EL4SS12000
2 3 1 FILTHY MIND KINETIC 44855 WARNER BROS AMANDA GHOST 13 12 11 25 | 1 DO BOTH JAY & JANE (T) (X) BADD KAT/AUREUS 431/WARLOCK LA RISSA
(D] 27 | 42 | 3 | DON'T YOU WANT MY LOVE TOvMY BOY SILVER LABEL 2111/T0MMY BOY  ROSABEL FEAT. DEBBIE JACOBS-ROCK 15 | 15 | 20 | SSST..(LISTEN) (M) (X NERVOUS 20406 JONAK
2% | 35 | 4 | NOME DEJES DE QUERER EPIC PROMO 1 GLORIA ESTEFAN 15| M4 ] 14} 2 | ABOVE THE CLOUDS () x) TOMMY BOY 2053 AMBER
19 16 18 8 EEIOE T C LT MICHELLE WEEKS 16 13 12 15 | SHACKLES (PRAISE YOU) (T) (x) C2/COLUMBIA 79347/CRG ¥ MARY MARY
7 30 7 SETATONGIW AOUR RERERovoR KELIS 7 18 17 33 | SUN IS SHINING (1) (x) EDEL AMERICA 005880 BOB MARLEY VS. FUNKSTAR DE LUXE
22 | 21 | 8 | DON'TSTOP 1) () RADIKAL 99015 ATB
21 25 37 5 TAKE MY HEART GROOVILICIOUS 215/STRICTLY RHYTHM ZHANA
19 16 16 4 WHEN | GET CLOSE TO YOU (T) (X) TOMMY BOY 2090 JOCELYN ENRIQUEZ
—mll POWER PICK M 20 | 20 | 28 | 6 | KERNKRAFT 400 (T) (x) SPECTRA 91007/SAIFAM ZOMBIE NATION
3 £ T R S CROOVES 2 137 oo Bt Y D O VERYE A | 1 13 4 | TELL ME WHY (THE RIDDLE) (T) (X) MUTE 9129 + PAUL VAN DYK FEATURING ST. ETIENNE
23 | 19 | 13 | 10 | NATURAL BLUES v2 27639 ¥ MOBY. NEWDP | | | OOPS!..IDID IT AGAIN (1) JVE 42700 T BRITNEY SPEARS
24 14 11 9 GOT A LOVE FOR YOU GROOVILICIOUS 114/STRICTLY RHYTHM HEAVEN FEATURING REINA 23 19 - 4 IF IT DON'T FIT ) (X) GROOVILICIOUS 210/STRICTLY RHYTHM ABIGAIL
25 | 17 | 10 | 13 | RELEASE REALWORLD PROVOVIRGIN AFRDICEITISDUNDISYSTEM 28 | 19 | 15 | | LEARNED FROM THE BEST (1) (X) ARISTA 13823 1 WHITNEY HOUSTON
26 | 23 14 12 | BE ENCOURAGED RAMPAGE 0111 DAWN TALLMAN 25 | 71 18 7 I'M IN LOVE (1) (x) JELLYBEAN 2584 VERONICA
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SWAYZAK GOES DEEP ON MEDICINE SET

(Continued from page 38)

it to be so predictable. We're not inter-
ested in being so obvious.”

Unlike many of their contempo-
raries, the reclusive duo maintains a
low-key profile as well as a basic DIY
philosophy: They are self-managed,
self-financed, and own all of their
material, which they license exclu-
sively to other labels via their own
Swayzak Recordings imprint.

Taylor and Brown also design their
album and ad artwork, oversee their
marketing and promotion, and manage
their Web site (swayzak.com).

“Prior to this, both Broon and I
worked in the industry at Island Ree-
ords and at various record shops,” ex-
plains Taylor: “We understand how the
industry works—the pitfalls and the
successes—and realize how important
it is to be informed :and understand all
sides of the business.”

Already, the Medicine Label has
serviced club DJs and industry taste-
makers with a four-track 12-inch vinyl
sampler. The label also instituted
aggressive street team marketing
campaigns in major markets such as

New York, San Francisco, and Los
Angeles.

The Medicine Label, along with
Cornerstone Promotions, has also ser-
viced radio and various promotional
outlets with an enhanced five-track
CD sampler, which includes the video
of “Speedboat,” a track from the duo’s
debut album.

According to the Medicine Label’s
label manager, David Stokamer,
Swayzak’s marketing strategy will
rely heavily on the group’s strong
underground base with DdJs, dance

music-oriented press, and college
radio.

“We're very excited about this re-
lease, and Swayzak is 4 massive prior-
ity for us,” says Stokamer. “Our plan
is to heighten their awareness through
the underground electronic/dance
community, combining press, radio
[college, specialty, and mix show],
lifestyle retail accounts, touring, and
the Internet.”

Booked by Caroline Hoste of Van-
couver-based Music2 Productions for
North America and Jennifer Wilson of

London-based MPI for other territo-
ries, Swayzak is scheduled to embark
on a North American tour June 21.

Sponsored by new dance music/club
culture magazine Revolution, the 20-
date tour includes stops in San Fran-
cisco; Los Angeles; San Diego; Las
Vegas; Austin, Texas; Atlanta; Hart-
ford, Conn.; Detroit; Chicago; St.
Louis; Boulder, Colo.; Vancouver; Seat-
tle; and Portland, Ore.

On July 13, Swayzak is confirmed
to DJ at the seventh annual Billboard
Dance Music Summit.
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Grammy Block Party. The Nashville chapter of the National Academy of

Er

Recording Arts and Sciences (NARAS) recently hosted its second Grammy
Block Party & Member Fair. More than 1,000 Music Row professionals turned out
to enjoy the event, which featured performances by Big Tent Revival, Mandy Bar-
nett, Harold Bradley, Ricky Skaggs, Susan Tedeschi, and Wynonna. Pictured,
from left, are Tony Brown, president of MCA Nashville and of the Nashville chap-
ter of NARAS; Wynonna; and Nancy Shapiro, NARAS executive director.

Wagoner, Anderson, Russell Return

Three Albums From Traditionalists Will Be Marketed Nontraditionally

BY JIM BESSMAN
NASHVILLE—AIthough their com-
merecial recording careers seem long
past, three venerable Grand Ole Opry
stars have released new albums, two of
which will be accompanied by up-to-
date marketing strategies for this most
traditional country music.

Bill Anderson’s self-released “A Lot
Of Things Different” is available
through his Web site, billanderson.com,
as well as through Nashville’s Ernest
Tubb Record Shops chain.

Porter Wagoner’s “The Best I've
Ever Been” on Shell Point Records is
up on his Web site, porterwagoner.com,
as well as in the Tubb stores, the Grand

The Kinleys Expand Sound On Epic’s “IF

BY RAY WADDELL

NASHVILLE—The sophomore effort
of country sibling duo Heather and
Jennifer Kinley offers up the same
watertight harmonies and contempo-
rary country soul as its predecessor,
but it also showcases the twins in a
more confident and adventurous mode.

“I1,” in stores July 18, is Epic’s fol-
low-up to the Kinleys’ gold-certified
debut “Just Between You And Me” in
1998. The new album presents a
dichotomy of production styles; the
duo of Tony Haselden and Russ Zav-
itson helmed the boards on about half
of the songs, and Radney Foster pro-
duced the other half.

For the singers, the second album
shows the growth they’ve encountered
since first entering the studio. “We
consider this second project to be a
step up,” says Heather Kinley, who
handles the bulk of the lead vocal
duties. “It’s still the Kinleys' sound, but
a lot has happened since the first
record. There has been a lot of growth
for us both personally and musically,
and we wanted that to come through
on the record.”

Jennifer Kinley agrees. “There was
a time when we were concerned about
making sure we stayed true to what we
were musically,” she says. “There were
times when we strayed and brought it
back, but we feel the final product is
where we need to be right now.”

DOUBLE DUTY

After the duo of Haselden and Zavit-
son produced the first half of the project,
Foster was brought in to take a differ-
ent approach. The Kinleys feel each of
the producers brought a lot to the party.

“We love them all,” says Jennifer
Kinley. “What made this album dif-
ferent from probably a lot of other
albums, not just ours, is [that] com-
bining all their work [made] for a dif-

T0 OUR READERS

Nashville Scene will return in
next week’s issue.

ferent sound, with more variation.”

Heather, too, likes the effect. “All of
the producers were very good in their
own way,” she says. “I think we needed
Radney and his way of doing things to
give us that extra push. He knew how
to get the vocals out of us. What I liked
about Radney is he let you do the per-
formance, sing the whole song through,
instead of singing pieces of a song.”

Foster says he became involved in
the project through “a happenstance
set of circumstances” and admits it
was a somewhat risky move on the
label’s part. While Foster has produced
his own records as well as those for his
duo with Bill Lloyd, this was his first

_ venture in such a
§ highly commercial,
o g contemporary coun-
S . try project.

: “Blake Chancey
[senior VP of Sony
Music Nashville
A&R] was very
2 good at directing

traffic. He helped

me figure out the
financial ins and outs, and musically he
gave me very good feedback,” says Fos-
ter. He adds that he feels he brought to
the record a “live” feel on the Kinleys
that had not yet been captured.

“Russ and Tony did an excellent job
of producing hits on these girls, but I
felt like we needed to capture the
moment of performance,” Foster says.
“Singers are about communicating
emotion, and that’s why people buy
records.”

Foster says the Kinleys’ vocals were
“bone chilling” in the studio. “Every
single player came up to me at some
point and said, ‘These girls are
swingin’ for the bleachers,”” he recalls.

THE KINLEYS

THE SONGS

The songs on “II” run the gamut
from the pop-leaning, uptempo con-
temporary country nuggets like
“Yeah, Yeah, Yeah” and “Lovers” to
the gospel-tinged soul of “You're Still
Here” and the swampy first single
“She Ain’t The Girl For You.”

“I totally feel each song on the

album is intense in its own way and
personal to Heather and 1,” says Jen-
nifer. “We love [the Foster composi-
tion] ‘I'm In,” which kind of got us all
together.”

Jennifer is also exeited about “I
Need You Now,” her first in-studio
lead vocal. For Heather, “If I Ever
Needed You” is a standout cut that she
says belongs on a movie soundtrack at
some point.

“That’s Gonna Mess You Up” at-
tracts attention for its “no holds
barred” attitude and wild arrange-
ment. Foster categorizes it as “coun-
try meets hip-hop with a dobro and
twang guitar.”

The tune in question was penned by
the Kinleys, along with Jennifer’s hus-
band, Adam Hughes, and Hughes’
duo partner, Sarah Majors. “I was
worried the label would be scared of
that song, but it’s probably my favorite
song on the album,” says Heather. “I
hope it gets on the radio.”

Mike Kraski, Sony Music Nashville
senior VP of sales and marketing, says
the label is high on the record. “We
wanted to make sure the second
album was a positive progression artis-
tically,” he says. “When you listen to
the music you can hear a maturation
in the vocals and performances.”

" Kraski says Epic will be “especial-
ly aggressive on the video front” in
promoting “IL,” as well as utilizing in-
store displays and other visuals. “The
images of two beautiful, blond, 20-
something-year-old twins certainly
won’t hurt,” he says. “As far as the
setup goes, there has been a great
deal of effort put forth by them to get
out in the face of radio to re-acquaint
themselves with the gatekeepers.”

No release at Epic has more poten-
tial than “I1,” Kraski adds. “We've felt
from the beginning that they have
superstar potential,” he says. “They
were always progressive and in front
of the curve. Now country radio and
the marketplace has caught up to
where the Kinleys are musically.”

The Kinleys are managed by Bill
Simmons at the Fitzgerald Hartley Co.
and booked by William Morris Agency.

Ole Opry, the Ryman Auditorium, the
Country Music Hall of Fame, and the
Bass Pro Shops outlet at the new Opry
Mills mall. The project will be available
nationally at retail in July via a new dis-
tribution deal.

The third Opry star with a new al-
bum is Johnny Russell, whose “Actin’
Naturally” came out in April on OMS
Records. It features a star-studded
lineup, including Dolly Parton, Crys-
tal Gayle, Buck Owens, Earl Seruggs,
Marty Stuart, Bobby Osborne, and
the Whites.

Anderson says of his new album, “I
wrote or co-wrote all the songs, and
they’re some of the best I've come up
with in the last few years.”

The set includes two older Anderson
classies: “When T'wo Worlds Collide,”
which he wrote with Roger Miller, and
‘A Death In The Family,” which Little
Jimmy Dickens recorded. The rest are
new songs, co-written with such lumi-
naries as Sharon Vaughn, Dean Dillon,
Chuck Cannon, and Steve Wariner.
Wariner both sings and plays guitar on
“Love Is A Fragile Thing,” and Vaughn
sings harmony on “When A Man Can't
Get A Woman Off His Mind.”

For the time being, Anderson says, his
album will remain primarily Internet
driven. “I may let someone have distrib-
ution later on, but there are new vistas
opening up out there for people like us,
and the Internet is
thekey toit,” he says.
“The major labels
understand but one
way to sell: Get it on
the radioand put it in
the stores. But today,
with changes in the 8
marketplace and
technology; there are
other avenues that I
intend to explore.”

While Anderson’s last album came
out two years ago with Reprise Nash-
ville’s “Fine Wine,” Wagoner has been
absent from the recording side of the
business for what seems like an eterni-
ty. “I figured the other day that it's been
25 years since my last solo album,” says
Wagoner, citing his 1980 “Making
Plans” duet album with Dolly Parton
as his last. “I like music and singing as
well as ever, and Dolly and I have talked
about doing another duet, but I never
had anything that turned me on until I
got these songs.”

The songs on “The Best I've Ever
Been” were submitted by Damon
Black, a Missouri farmer who wrote
them for Wagoner after selling his
farm. “They just absolutely hit me
in the heart,” says Wagoner, putting
them up there with his major hits
“Green, Green Grass Of Home” and
“Carroll County Accident.” “I did-
n’t have a label, but they were too
good to pass up, so I learned them
all by heart and recorded them
when I really felt like it, and when I
finished up I thought, ‘Man, this is
the best stuff I've ever done, musi-
cally and lyrically.”

Wagoner singles out “I Knew This

ANDERSON

Day Would Come,” which is about the
inevitable end of a May/December ro-
mance, and, especially, lead track
“Brewster’s Farm.” The latter tune
talks about a government foreclosure
and offers Wagoner cause to promote
the album to a rural audience.

According to Shell Point president
Randy Harrell, the limited release of
Wagoner’s disc was timed to coincide
with the Opry Mills mall's recent grand
opening since Wagoner, an avid out-
doorsman, is a spokesman for Bass Pro
Shops. “It's a great record and good to
hear him sing again with fire in his
belly,” says Harrell. He adds that the
album is slated to be nationally distrib-
uted July 4 through Select-O-Hits.

Russell, like Wagoner, has been
absent from recording for years. “I'd
decided I wasn’t going to ever do a
record again,” says Russell, who “can’t
remember” when he last recorded. “I
didn’t want to get involved in all the has-
sle you go through in getting records
played.”

But after Russell
participated on blue-
grass fiddler Benny
Martin’s OMS
album from last
- year, “The Big Tiger
x '.gr o N éf Roars Again, Part

CEE a2t <M One,” he warmed to
the idea. “I'd always
wanted to do ‘Act
Naturally’ with a banjo, because it was
written as a bluegrass song,” says Rus-
sell, co-author of the '60s hit for Buck
Owens and the Beatles.

Russell’s “concern that radio stations
would not remember me” have proved
unfounded. “I called a lot of stations,
and they were very nice,” he says.

Grand Ole Opry announcer and
WSM Nashville air
personality Hairl
Hensley says, “I love
‘Act Naturally’ and
the treatment John-
ny gave it, and Bill
Anderson’s writing
better now than he
ever has. Porter
worked on Dolly’s
career more than
his, so he’s now able to do stuff on his
own that he wants to and can get some
play on stuff ke [his album’s) ‘I'd Like
To Make That Same Mistake Again'—
which is a good old-fashioned shuffle.”

David McCormick, who heads the six-
store Nashville-based Ernest Tubb chain,
is “tickled to death to have product like
this, of course, especially the acoustical
things they’re doing. These are our meat-
and-potatoes artists.” He feels there’s still
a viable market for the Grand Ole Opry
generation of country stars.

“It’s been fun to take [the new songs]
on the road,” says Russell, just back
from two sellout performances in
Michigan. “I was talking to Porter,
who's gone back to working the road,
and it's exciting to him, too, because of
the reaction of the people. We got to
thinking they’d forgotten us, and we're
having bigger crowds than ever.”

WAGONER

RUSSELL
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by Wade Jessen

HILLBILLY FEVER: Although he reveled in the barefoot eulture and did
as much as any performer on WSM Nashville’s “Grand Ole Opry” to draw
attention to the venerable broadcast, the great Red Foley was one country
entertainer who also campaigned tirelessly for the music industry to call
rural musie “country” instead of “hillbilly.” “Tennessee Saturday Night,”
one of his biggest hits of 1948, perhaps best embodies the spirit with which
the show was created, as it vividly tells of a backwoods spasm of weekend
fun. The last line in the chorus qualifies the neighborly mayhem and slyly
calls for the respect that country musie still ctamors for today: “Civilized
people live there, all right/But they all go native on Saturday night.”

As the “Opry” celebrates its 75th anniversary, its artists and manage-
ment welcome the inherent and constant struggle of striking the balance
between uptown and back road that keeps the crowds coming. In the
“Opry’s” modern era, the challenge of ensuring its continued relevance is
a subject of much speculation and fiery conviction in and beyond Nashville.

Not unlike Music Row’s own inherent and constant debate over style
and authenticity, the “Grand Ole Opry’ ” similar state of flux has been
along for the ride since “Opry” creator/announcer George D. Hay
brought the first performers on the air with his trademark call, “Let ’er
go, boys!” Continually presenting fresh sounds while staying in step with
Hay’s original mission statement (“Keeping it close to the ground”) should
guarantee the aging show the same zest it was born with. It’s hard to
argue with those who truly love the “Opry.” The deep love and reverence
for the show is expressed by veteran and newcomer performers alike.

As alifelong lover of the show and a member of the WSM staff for more
than seven years before joining the Billboard family in 1994, the best per-
sonal tribute I could give this great American cultural institution would
be to offer an encore of Conway Twitty’s 1978 tribute single, “The Grand-
est Lady Of Them All,” written by Mel McDaniel and Bob Morrison.

She’s never in the spotlight, but everybody knows that she’s the star

And once she shines upon you, she’ll make you truly proud of where you are.

She’ll wipe away the pain of all the dues you had to pay when the curtain to her
world starts to unfold,

With mother-tender hands she will applaud and feed the hunger in your soul.

And she’s known as the Grand Ole Opry, where the legends come to call.
She’s the Queen of Country Music. She’s the grandest lady of them all.

She sings of desperadoes, the lonesome whistle of a midnight train

And the coal mines of Kentucky, and how it feels to be out in the rain.

She sings of Texas cowboys, of hobos and of heroes, and the loneliness of
wearing prison blues.

But most of all, she sings about the common people just like me and you.

And she’s known as the Grand Ole Opry, where the legends come to call,
She’s the Queen of Country Music. She’s the grandest lady of them all.

Lyrics printed with permission of EMI Music Publishing Co.
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Fan Fair Eyes Three Options For Relocation

BY DEBORAH EVANS PRICE
NASHVILLE—This year’s Fan Fair
signals the passing of an era. After 18
years at the Tennessee State Fair-
grounds, this will be the last year Fan
Fair will be held at that venue. After a
decade at Nashville’s Municipal Audi-
torium, Fan Fair moved to the state
fairgrounds in 1982, but next year’s
event will head to a new location.

“With the venue being at the State
Fairgrounds [there are] various limita-
tions, including the quality of
the venue and the seating
capacity,” says Country Music
Asgsn. (CMA) executive direc-
tor Ed Benson. “It may have
the potential to grow larger
and more representative of the
state of our industry [if we]
take it to a different setting.”

After eight straight years
of sold-out crowds, last year’s
event wasn't a sellout, a fact many
attribute to the closing of the Opry-
land theme park. Some feel the dip in
Fan Fair’s attendance is a reflection
of the country music industry’s over-
all slump. Many are hoping a new
venue will foster renewed interest.

According to Benson, the commit-
tee exploring the options for Fan Fair
2001 is primarily considering three
venues—Nashville’s Adelphia Colise-
um (home of AFC champions the Ten-
nessee Titans), the Gaylord En-
tertainment Center, and the new
speedway, opening spring 2001, east
of Nashville between Murfreesboro
and Lebanon, Tenn.

“There doesn’t appear to be any
other local alternatives on the board
at this time,” says Benson, who admits
that of the three options, none are
ideal. “Nothing is perfect: the ideal
location or the ideal configuration of
parking,” says Benson.

There are pros and cons to each
venue. The Gaylord Entertainment
center offers a controlled environ-
ment, but Benson says it can only seat
15,000, which would limit Fan Fair’s
attendance. Gaylord also has certain
dates blocked out for sporting events,
and Fan Fair might have to be moved
to the end of June.

Both Gaylord Entertainment Cen-
ter and Adelphia Coliseum would pre-
sent problems in terms of where the

BENSON

booths would be located. “There’s no
place to put the exhibits over there,”
Benson says of Adelphia, “and how
practical would it be to have the
exhibits across the river in another
building? Another thing you have to
look at is on-site parking. There prob-
ably wouldn’t be enough to accommo-
date people.”

The drawback to the speedway is
that it is outside of Nashville and not
as conveniently located. On the
upside, “they have 3,800 acres
of land out there,” Benson
says. “Parking, camping, and
a lot of things aren’t an issue
at all . .. There are lots of
things you eould do out there.
You could have a earnival, a
chili cook-off, a flea market,
and they do have tracks in
addition to the main speed-
way—a short track and a leg-
ends track and a drag-racing track.
So you could see some fun events with
the artists going on there.”

Benson says they had offers from
other cities, but those involved feel
Fan Fair should remain a Nashville
event. “We've had interest from Char-
lotte [N.C.], people from the Houston
Livestock Show, [and] we’ve had peo-

ple from Santa Barbara [Calif.] want-
ing to do a Fan Fair West,” he says of
the event, which is co-sponsored by
the CMA and the Grand Ole Opry.
“Nashville is the home of Fan Fair, and
Nashville is the mececa of country
music. So people come here, to some
extent, to experience the pilgrimage-
type mentality of going to the home of
country music.”

Benson had hoped to make an an-
nouncement at this year’s Fan Fair as
to where the event would be held next
year, but the decision was still pend-
ing. In examining options for a new
location, Benson says they are also
considering other changes.

“We've heard from people that they
couldn’t come for the whole week—
[but] could [they] buy one or two days?
That started us thinking about the
way tickets are made available and
ticket packages,” he says. “Each year
we research the event—whether
indoor or outdoor, what they like and
don’t like—and recently the desire for
a different kind of ticketing has got-
ten more and more support.”

Other options under consideration
are having fewer shows each day and
possibly making Fan Fair a three-day
instead of a four-day event.

Hazzard Comes To Nashville. Some of Music City's top talent recently combined
forces to create the musical score for “The Dukes Of Hazzard: Hazzard In Holly-
wood,” the CBS-TV movie that aired May 19. The project was produced by Warner-
Reprise Nashville president Jim Ed Norman, and the original score was written by
Emmy Award nominee David Hoffner, noted for his work on such projects as National
Geographic TV specials, “Lonesome Dove,” and the Amold Schwarzenegger film
“End Of Days.” The entire score was recorded with four musicians—Mark Casstevens
on guitars, fretted dobro, banjo, harmonicas, and jaw harp; Sam Bush on fiddle, man-
dolin, and mandobro; Sonny Garrish on pedal steel and dobro; and Hoffner on piano,
synthesizers, and created bass, drum, and percussion “dance loops.” Pictured, from
left, are Bush, “Dukes” CBS-TV producer Bob Clark, Norman, and Hoffner.
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67 WHERE ARE YOU NOW |y11y Nice, BMI/Wait No More,
BMI/Blue Water, BMI/MWhy Walk, ASCAP)

1 YES! (McSpadden Smith, ASCAPACG, ASCAP/EMI Black-

wood, BMI/Singles Only, BMVStarstruc Angel

BMI/Makeshift, BMI/Cuts R Us, B

73 YOU AINT HURT NOTHIN' YEr(M| tNlce BMI/Al Ander-
songs, BMI/Blue Water, BMI/Sony/A unes
ASCAP/Sany/ATV Cross Keys, ASCAP) HL

65 YOU ARE (Mr Noise, BMI/Still Working For The Man,
BMI/Universal-Songs Of PolyGram Intemational, BMIWI
Nance, BMI/n, §ram -LeBrun, BMU/Steve Dean, BMI) WBM

23 YOU'LL ALWAYS BE LOVED BY ME (Sony/ATV Tree,
BM(/Showbilly, BMI) HL

19 YOUR EVERYTHING (Son FF 0f Nashville DreamWorks,
BMI/CherrEMR/hver BMI/BMG Songs, ASCAP/Yessiree Bob,

70  YOU WANNA WHAT? (Zach N Will, ASCAP/Andy Bo,
ASCAP/Tempoint, BMI)
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OLE OPRY

A Heritage Worth Preserving

From its humble beginning in the
middle of the Roaring "20s to its potent
star-making muscle during radio’s
golden age and beyond, the Grand Ole
Opry’s contemporary challenges and
triumphs often mirror those faced by
its creator and other former adminis-
trators. On the job about one year, cur-
rent Opry manager Pete Fisher says,
“What makes the show tick 1s also its
greatest challenge.” In reflecting upon
the Opry’s monumental heritage, Fish-
er says his job is to “facilitate diversity,”
a diversity that has kept the revered
institution in a glorious state of flux
since the first fiddle lick hit the air-
waves some 75 years ago.

BY WADE JESSEN and GRAIG HAVIGHURST

he Grand Ole Opry may be the most influential

and inspirational program in the history of

American music. Through its nationwide reach,

its 75 continuous years of broadcasting and its

always extraordinary levels of musical and comic
talent, the Opry sparked not only the sale of millions upon
millions of records but the imagination of countless young
fans who heard Roy Acuff or Uncle Dave Macon or Ricky
Skaggs and said to themselves, “I can do that; I've got to
do that.” Today’s Opry stars are yesterday’s Opry fans, and
it’s been that way for generations.

The origins of the Grand Ole Opry are familiar to almost
every country-music fan. Nashville’s National Life And Acci-
dent Insurance Co. launched radio station WSM as a pro-
motional venture and hired renowned broadcaster George
D. Hay from Chicago to be WSM’s first host and program
director. Hay, a lover of folk and old-time fiddle music, put
several local string bands on the air soon after taking the
station over in October of 1925. The Opry’s first broadcast
is generally acknowledged as having occurred Oct. 25 of
that year, when a 78-year-old fiddler named Uncle Jimmy
Thompson played for an hour on a Saturday night.

FRUIT JAR DRINKERS

The WSM Barn Dance, as it was known for its first year
or so, became a Saturday night fixture, originating from
WSM’s Studio A on the fifth floor of the National Life
Headquarters. Drawn by the radio broadcasts, listeners
began turning up in ever larger numbers at the WSM stu-
dios to watch the show through a hallway window. Hay, rec-
ognizing the vibrancy a live audience brought to the show,
moved into a larger studio and began dressing up his bands
in rustic costumes and lending them quaint names like the
Possum Hunters, the Gully Jumpers and the Fruit Jar
Drinkers. Hay also gave the Grand Ole Opry its name one
evening as a witty commentary on the show’s contrasting

style to the “grand opera” that preceded the barn dance
over the feed from NBC in New York. “For the past hour,
we have been listening to the music taken largely from
Grand Opera, but from now on we will present the Grand
Ole Opry,” deadpanned Hay.

The show was loose, friendly and a little wild from the
beginning—for the audience and the perforiners alike. For-
mer WSM engineer Aaron Shelton remembers Grandpappy
George Wilkerson leading the Fruit Jar Drinkers in their
theme song “with an abandonment that undoubtedly was
generated by their nipping from their fruit jars.” Shelton
also vividly recalls the appeal of the Opry’s first major star,
Uncle Dave Macon, a banjo player who drove a wagon team
in his home of Murfreesboro, Tenn. In an unpublished
memoir, Shelton wrote that “Uncle Dave had a mouth full
of capped teeth, long sideburns and hardly any other hair
except a well-trimmed goatee, which he pulled with one
hand while twirling his banjo with the other, as he jumped
up and down invoking the audience to respond with claps,
whistles and shouts of approval.”

The Opry broadcast from WSM’s studios from 1925 to
1934, when a larger venue became necessary. The show
moved four times over the next eight years, from the his-

W s i .-;d...q‘.

Everybody went wild: Hank Williams

toric Hillsboro Theater (still in operation as the Belcourt
Theater near Vanderbilt University) to a wooden taberna-
cle in East Nashville, to the War Memorial Auditorium and
finally to the famed Ryman Auditorium around the end of
1942, though the exact date has eluded historians.

HOW ACUFF ROSE

Nashville’s middle and upper classes, while they were avid
listeners to WSM’s weekly fare of light classical music and
jazz, often disdained the Opry as an uncultured blot on the
city’s “Athens of the South” image, but working and farming-
class people from Tennessee and surrounding states claimed
the Opry as a culture of their own and kept letters pouring
into the station. Opry artists like Little Jimmie and Asher
Sizemore sold thousands of songbooks by mail order over
the air, hinting at the business opportunities that were to
flow from the regular appearances of increasingly popular
stars such as Roy Acuff, who acted on response to his own
songbooks—eventually forming Nashville’s first music-
publishing company. WSM even set up an Artists Service
Bureau to book road shows for Opry stars, and those per-
sonal appearances further bolstered the show’s appeal.

The Opry solidified itself as a national institution in the
1930s, when radio became a national balm for the agonies
of the Depression. WSM boosted its own power in 1932 to
50,000 watts, the legal maximum, over what was then the

Social engineering: Minnie Pearl

nation’s tallest radio tower. Then, in 1939, the Opry secured
its first national sponsor, the Prince Albert Tobacco Com-
pany, which let a portion of the show go out over the NBC
network. Thus, when country music spiked in popularity
as a result of migration and the mixing of Northern and
Southern troops during World War II, the Opry was in
prime position to be the nation’s country-music showcase.

BRIDGE-BUILDING MINNIE

Of course, the Opry wouldn’t have been able to win over
the hearts of millions of American from North and South if
it hadn’t been for the striking personalities and talents of
the pre-war and war years. Chief among them was Acuff, a
fiddler and singer from Maynardsville, Tenn., who joined
the Opry in 1938. On the strength of his hits “The Wabash
Cannonball” and “The Great Speckled Bird,” he became
the anchoring personality for the Opry well into the 1980s.
And he introduced the world to the Opry’s leading comic
and female personality, Minnie Pearl, a Nashville native
whose real name was Sara Ophelia Colley and who built
many social bridges between the Opry’s hillbilly musicians
and Nashville’s polite society. Acuff and Minnie Pearl were
together memorialized in bronze in the lobby of the restored

Class of '89: Alan Jackson

Ryman Auditorium.

There were many others too: Arthur Smith and the Dix-
ieliners, the Vagabonds, Curly Fox, Pee Wee King and the
Golden West Cowboys, Sam and Kirk McGee, Bill Monroe,
Ernest Tubb, Eddy Arnold, Bradley Kincaid, Grandpa
Jones, Red Foley and, of course, Hank Williams, who made
his thrilling Opry debut June 11, 1949. An Opry cast mem-
ber since 1948, Little Jimmy Dickens recalls Williams’ first
appearance. “‘Lovesick Blues’ was already at the top of the
charts,” he says. “Nobody knew much about this boy or how
he would do, but when he hit that stage and started singin’
and movin’ and bucklin’ those knees, everybody went wild.”

HONKY TONKIN’

The dawn of the1950s touched off one of the Opry’s most
prodigious periods for signing new talent. Honky tonkers
were in great demand, particularly during the first half of
the decade. Hank Snow made his debut in January of 1950,
Lefty Frizzell visited for the first time the following summer,
and Webb Pierce and Marty Robbins came along in 1953,
Elvis Presley’s only Grand Ole Opry performance came and
went in the autumn of 1954, and The Louvin Brothers
debuted in early 1955. Others who associated themselves
with the Opry during the 1950s include Jim Reeves, Jean
Shepard, Johnny Cash, Jimmy C. Newman, George Jones,

Continued on page 48
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Stonewall Jackson, Porter Wagoner, Carl Smith and the
Everly Brothers. Also added to the cast were Don Gibson,
Roy Drusky and Skeeter Davis.

After a brief decline in Opry attendance once Elvis Pres-
ley tore open the rock 'n’ roll flood gates and Nashville’s
country-record sales and radio acceptance hit an all-time
low, RCA hired Chet Atkins to lead the label into the
impending 1960s and former WSM music director Owen
Bradley to run Decca’s country operations. The pair set
about to redefine commercial country music. Likewise, the
Opry responded by bringing along another formidable crop
of artists to represent the new “Nashville sound.” Countr
and pop sensation Patsy Cline joined in 1960, followed by
Billy Walker, George Hamilton IV and Bill Anderson.

COUNTRY GOES TO TOWN

In November 1961, a group of Grand Ole Opry stars took
country music to Carnegie Hall. Cline, Reeves, Bill Mon-
roe and Minnie Pearl played to a sold-out hall. Tragedy
struck the Opry cast several times during 1963, when Patsy
Cline, Hawkshaw Hawkins and Cowboy Copas perished in
a plane crash. Other stars who died tragically included Jack
Anglin (half of the duo Johnny & Jack, in an auto accident)
and former Opry performer Texas Ruby Owens, who died
in a house fire. Willie Nelson, Dottie West, the Osborne
Brothers, Jim & Jesse and Tex Ritter all joined the Opry
cast before the 1960s came to a close.

The only time the show has been cancelled in its 75-year
history came on the Saturday evening of April 6, 1968, two
days after the fatal shooting of Dr. Martin Luther King, Jr.
Officials in Nashville imposed a 7:00 p.m. curfew following
race riots in Memphis, Cincinnati, Washington D.C. and
Baltimore.

The 1970s was a decade full of events important to the
show’s history, including its 1974 move from the old Ryman
to new headquarters at the Opryland theme-park complex.
The inaugural show featured a visit from President Richard
Nixon, who took yo-yo lessons onstage froin Roy Acuff and
played “My Wild Irish Rose” on the piano. The event coin-
cided with Pat Nixon’s birthday, and the commander in
chief serenaded the First Lady with “Happy Birthday.”

In the early 1980s, a wave of new traditionalism in coun-
try music helped bury the memory of the recent “Urban
Cowboy” craze. The Grand Ole Opry stepped in sync with
the new movement and picked up bluegrass-disciple-
turned-mainstream-country-hitmaker Ricky Skaggs in 1982.
In 1986, Reba McEntire and Randy Travis joined the Opry
family. In 1985, the newly created Nashville Network began
airing a half hour of the Opry, marking the first time in the
show’s history that it was available to viewers on a weekly
basis.

’89 AND AFTER

The storied “Class of '89” brought along a new batch of
young, video-ready stars to country music and the Opry,
including Clint Black, Alan Jackson, Garth Brooks and
Vince Gill. Brooks’ highly commercial recording career blos-
somed throughout the first half of the 1990s and attracted
many new fans to the music.

After being handed the reigns of Opry management, Pete
Fisher says one of the most challenging aspect of maintain-
ing the bigger than life history of the show is striking the
proper generational balance of performers: “Obviously, the
Opry family comes with a lot of different opinions and pas-
sionate responses to whatever choices we make for the show.
The diversity and the passion of the people who come there
each week to offer their unique perspectives on the world
through their music is what ensures the show’s future.” Fish-
er says he’s charged with the responsibility of “looking after
the Opry’s best interests.”

In achieving just the right mix of new and old, Fisher con-
cludes that the most gratifying part of his job is watching the
generations come together onstage. “To see Brad Paisley
bring roses to Loretta Lynn onstage for her [Opry] anniver-
sary, or to watch Trace Adkins standing next to Jimmy Dick-
ens...that’s about as close to the finish line as it gets.”

Still vibrant in its 75th year, the finish line for the Grand
Ole Opry appears to be nowhere in sight. ll
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BY RAY WADDELL

While being a performer on the Grand Ole Opry can be
an all-encompassing endeavor, many Opry regulars are
finding alternative avenues to explore, and most still find
time to satisfy demand for live performances outside of
Nashville.

And the demand for performances by Opry legends is
definitely still out there. Ed Gregory of United Shows Of
America has found success booking Opry and other veter-
an country performers en masse at such events as the Flori-
da State Fair in Tampa. It’s billed as Grand Ole Opry Day
at the Fair through a licensing agreement, and it’s a popu-
lar day.

“1f somebody wants a group of Grand
Ole Opry stars, we can supply them with a
minimum of 20 artists,” says Gregory. He
booked 33 for Grand Ole Opry Day at the
Fair in Tampa, including stalwarts Little
Jimmy Dickens, Bill Anderson, Jim Ed
Brown, Connie Smith, Jeannie Seely and
Jean Shepard. Gregory says attendance
topped 5,000 for each of two sold-out
shows. Other fairs hosting a Grand Ole
Opry Day include the Arizona State Fair in
Phoenix, the Wisconsin State Fair in West
Allis and the South Florida Fair in West
Palm Beach.

“They put on a tremendous
show,” says Gregory. “The senior
members of the Grand Ole Opry
are such showmen.”

MOVING FORWARD

Individually, Opry members are
finding plenty to keep them busy
in their respective careers. With
Loretta Lynn, it’s a renewed love
affair with concert audiences.
“Loretta is as busy as all get-out,”
says Lane Cross, Lynn’s manager.

“I’ve been on the road a lot,”
admits Lynn, adding she’s been
playing to SRO crowds. “We've
been turnin’ them away, and I hate to turn ’em away.” Lynn
says she has always enjoyed the live-performance part of
her career but still gets buttertlies prior to a performance.
“Five minutes before 1 go on and for five minutes after 1
get off, you don’t want to talk to me,” she says.

Lynn stayed off the road to be with her husband Mooney
Lynn for the last five years of his life, returning to touring
only a couple of years ago. She now plays about 70 dates a
year after unsuccessfully “trying to cut back,” she says. “I
like to play fairs, but 1 like playing honky tonks better than
anything,” she says. “That’s where I get a lot of my ideas. All
you got to do is just look at ‘em.”

In addition to her touring efforts, Lynn has a new record
deal with Audium Entertainment, with a single and album
due this summer. She also has completed a book with Tom
Carter, due later this year from Hyperion Books. “My last
book came out when I was still in my 30s, and even at the
time I thought that was too young,” notes Lynn. “I've lived
a lot since then.”

WHISPERIN’ BILL

Longtime Opry member Bill Anderson. who joined in
1961, finds his career in full swing. “I'm busier than I've
ever been in my life,” says Anderson. “You'd think some-
body who has been doing this for 40 years would find a way
to slow down.”

Still Bill: Anderson’s busier than ever.

Anderson hosts a “Backstage At The Grand Ole Opry”
television show “every Saturday night I'm in town,” he says.
“1 still work all the dates 1 want to on the road, about 65-
70 dates a year.” Anderson is booked by Carrie Moore at
Third Coast Talent.

Whisperin’ Bill recently completed a new album, which he
will release initially on his own TWI Records while shop-
ping for distribution. “I wrote or co-wrote every song on
it,” Anderson says. In fact, he has approached writing with
renewed vigor over the past several years and is co-writing
frequently now after years of going solo. “I’'m writing with
everybody that’s got a guitar
and a pencil,” Anderson says.
He’s enjoyed success writing
with Steve Wariner, with the
pair having penned Wariner’s
No. 1, Grammy-nominated hit
“Two Teardrops.”

IT TAKES TWO

Anderson says he tries to stay
contemporary by writing with
new and different songwriters.
“I love writing—that’s what
brought me to Nashville in the
first place,” he says. “I wrote by
myself until 1 discovered co-
writing in 1994 with Vince Gill. 1 wasn’t
sure I could write with other writers,
and I wondered who would want to
write with an old dinosaur like me, but
I’ve really enjoyed it. It keeps you fresh.”
Young writers like to hear how it was in
the 1950s and '60s, Anderson says. “One
problem you run into with us old guys
writing songs for 20-year-olds is they
ain’t lived enough to sing what we
write,” he says with a laugh.

Jeannie Seely says she still loves to play
the Opry “every time the doors are open
and they’ll let me in. The Opry has
always seemed like my second home,
and when I'm gone, 1 get as homesick for the Opry and my
extended family there as I do my own.”

Seely has been away from the Opry more lately, taking
the stage for a different type of art. “This year, I decided to
play Louise in ‘Always, Patsy Cline,” because I always
thought that would be a fun part to play,” she says. “I just
completed nine weeks at the Claridge Hotel & Casino in
Atlantic City.”

On April 24, Seely began an eight-week run of the play
at the New Yorker Theatre in Toronto; both productions
were produced by Barry Singer and both feature Terri
Williams in the role of Cline. Seely is no stranger to the the-
ater. She played Miss Mona in “Best Little Whorehouse In
Texas” at the Tennessee Performing Arts Center in
Nashville in 1986-87 and the lead role in “Everybody Loves
Opal” at the Barn Theatre in Nashville.

“I loved the role in ‘Opal’ because it was straight come-
dy, with no music,” Seely says. She still plays concert dates
but likes to intersperse touring with acting. “What’s good
about doing theater every so often is it gives you discipline,
because everything has to be timed perfectly,” she says. “At
concerts, I work so much off the top of my head.”

The challenge isn’t the only reason Seely likes acting. “As
you grow older, people tend to date you in the music indus-
try, which is uncalled for,” she says. “The theater world
Continued on page 58
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BY DEBORAH EVANS PRIGE

s the Grand Ole Opry prepares to celebrate its
75th anniversary with more than a year’s worth
of festivities, Opry leaders are not only looking
to salute past achievements, but also to share the
vision for the future.

According to Opry GM Pete Fisher, there are numerous
activities planned to commemorate the Grand Ole Opry’s
landmark anniversary. “We've expanded our birthday cel-
ebration into 14 months of events and activities,” says Fish-
er of the festivities that were to kick off June 10 with a “pub-
lic press conference” prior to that
evening’s first Opry show. Following
the Opry, plans call for a 75th
Anniversary Kick Off Party in the
Opry Plaza, outside the Grand Ole
Opry, adjacent to the Acuff Theater.

The 14 month-long celebration
includes a full slate of events.
“Throughout the summer, beginning
Friday night, June 16, every night
until Aug. 4, we are going to have par-
ties in the Plaza,” Fisher says. “We
have booked BR5-49, the Derailers,
Dale Watson, Asleep At The Wheel, all
to be part of our Friday night Party in
the Plaza season. There will be music,
dancing, fun, tireworks, food and
drinks. With the opening of Opry Mills [the
newly opened mall near the Opry House],
we think it’s going to be a very dynamic
place.”

Fisher says in selecting the artists for the
Opry Plaza parties, he was looking for acts
with broad appeal. “We selected artists that
fit our Opry format, which really embraces
artists of all musical styles under the coun-
try umbrella—from traditional to contem-
porary alternative—and the Opry also fea-
tures bluegrass, western and Cajun music,”
Fisher says. “I see these artists being very tra-
ditional artists, who appeal to the elder audi-
ence of the Opry, but also, because of their raw
kind of traditional style, they appeal to the
younger audience, as well. We are partnering
with the Nashville Scene on these Friday night
parties. It’s going to be an audience in their 20s
and 30s, as well as 50s and 60s.”

OUTDOOR WEEKENDS

On July 15, the 75th-anniversary celebration
shifts into an even higher gear with Opry Fest,
three weekends of outdoor festivals. “The sec-
ond week of July [15, 16], we are going to have
the Southern Gospel Jubilee,” says Fisher. “The
third week [July 22, 23] will be a bluegrass
weekend, and on the fourth weekend [July 29,
30], we are going to have the Grand Ole Clog-
ging competition. We are bringing together two national
clogging organizations and having a competition. The win-
ners of the competition will be able to perform on the Opry
that weekend. The square-dancing segment on the Opry is
one of the best-received performances on the Opry, so we
thought it would be natural to use the Opry as a forum to
bring these two organizations together [America’s Clogging
Hall of Fame and Clogging Champions of America], to
identify the best of their groups and feature them on the
Opry.”

Pﬂze fun continues into the fall as more events are

planned. “We’ll have the CMA [Country Music Association]
Awards, and just a couple weeks after that we’ll have our
big birthday bash, which will feature four Opry shows. Last
year, we sold out all four shows, and this year we plan to do
the same,” says Fisher. “We’ve already confirmed artists like
Vince Gill, Trisha Yearwood, Travis Tritt, Steve Wariner and
Loretta Lynn for the birthday weekend. In addition to two
Friday night shows and two Saturday nights shows, we are
going to be having our Bill Monroe Bluegrass Celebration,
as well as we are reviving the Grand Master’s Fiddling
Championships, which ts something that was real-
ly a mainstay when the park was open. So we are
bringing that back.”

OPRY IN THE HOT AFTERNOON

According to Fisher, there are plans for a CBS-
TV special on the Opry’s 75th anniversary, which
will be produced by television veteran Walter
Miller. On the live-music front, the Opry will also
schedule matinee performances. “Starting June 20,
every Tuesday afternoon at 3 p.m. until Aug. 8, we
will have Opry matinees,” says Fisher. “This will
not only give fans the chance to come see the Opry
the first half of the week, but it also gives artists an
opportunity to come to the Opry, instead of trying
to find those difficult Friday and Saturday nights
- to make an appearance. We
“‘%*ﬁg already confirmed Loretta Lynn to

THEERE be at our first Opry matinee on
§ June 20. It’s going to be a real
exciting time.”

The multiple events that make
up the 75th-anniversary celebra-
tion encompass many styles of
country music and are geared to
have appeal to both traditional
and more progressive country
fans.“We all take our hits as we
undergo change,” says Fisher, who
was in artist management before
taking over the helm as Opry GM
a year ago, “but our best response to the
criticism is really results, the fruits of our
labor.” Fisher confesses to some growing
pains in the past year. Many in the
Nashville community were not happy
with the decision to tear down the Opry-
land theme park in favor of building
Opry Mills, and changes in the Opry
Band and cast have drawn fire. “I think
what folks will see with Opry Mills is an
exciting entertainment and shopping
experience. And I think folks have
noticed at the Opry some of the changes
we’ve made have been necessary changes
and certainly in line with what the Opry
has done to survive for 75 years, and that
is evolve with the times.”

Trisha Yearwood

Vince Gill

DIVERSITY AND PASSION
In steering the Opry into the new millennium, Fisher says
he’s looking to strike a balance between country music’s tra-
ditions and its future, and showcase the diversity in the
country music community. “I get excited about facilitating
diversity, and the Opry certainly has no shortage of diver-
sity and passion,” he says. “And I want to be a facilitator of
that because that’s what makes the Opry show tick. When
Continued on page 56

Strong
support systiem

(pry Band, Singers Anc
Dancers Think And Play
On Their Feet

By Ray Waddell

he key for the Opry backing band and other per-

formers is flexibility. Not only do they play with

the Opry regulars each weekend, they also have

to be able to back up guests in a wide range of

styles. Many times they have to make adjust-
ments on the fly. “It’s amazing what all goes on that people
watching on TV and listening on the radio have no idea
about,” says Jimmy Capps, band leader and member of the
Opry staff band since 1974. “We’ve had artists change what
songs they play as they’re walking out onstage. We have to
start hollering at each other across the stage and say, ‘Good
luck!”™”

Typically, Capps will get a phone call that tells him who’s
going to be on the Opry as a guest and which two or three
songs they might play. “We make up the chord charts and
usually have a rehearsal on Friday or Saturday afterncon or
on the day of the Opry,” says Capps. “There’s no telling
how many chord charts we have—every artist has a fold-
er.” The Carol Lee
Singers, the Opry’s
vocal group, has to be
similarly versatile. The
group includes Nora
Lee Allen (alto), Den-
nis McCall (tenor),
Rod Fletcher (bass)
and soprano Carol
Lee, who was inducted
into the Opry in 1957
at 14, still the youngest
member ever brought
into the Opry fold.

Lee says she and her
group must think on
their feet. “I learned early on that you have to have a way
to communicate with your group while you're onstage,” she
says. “I came up with different hand signals for ‘oohs” and
‘aahs,” words, unison, suspension, diminished, etc. Hand
signals carry us through every live performance.”

Sometimes, there is no opportunity for rehearsals. “As
long as I can hear the key, we can do it,” says Lee. “We just
have to know the register we want to start on. My left hand
is for the bass, and my right hand is for the trio. It looks
so easy, but it’s actually very involved. Ifit’s an artist or a
song we've never heard, we do the ‘oohs’ and ‘aahs on the
first chorus, and by the next chorus we're singing the
words.”

Key players: the Carol Lee Singers

WATCHING THE CHARTS

John Gardner joined the opry as the staff band’s drum-
mer in January of this year, and it has been an education-
al experience. He was recommended by steel player Tommy
White. Other Opry staff band members include Spider Wil-
son (guitar), Kerry Marx (guitar), Billy Linneman (bass),
Tim Atwood (piano) and Hoot Hester (fiddle).

Opry performances are broken down into 30-minute seg-
ments, and Gardner says the band typically plays one or
two songs per segment. “We spend a lot of ume looking at
charts,” says Gardner. “Sometimes, if it’s somebody new, we

Continued on page 56
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The Rewards of membership

Veterans and young hopefuls alike cherish the Opry as a living link to a rich
heritage. Which is what makes being asked to join the organization the most
prestigious invitation a country-music perfjormer can receive.

BY IﬂHYllIS STARK

Members of the Grand Ole Opry’s
cast—and some artists who want to be—
say that playing the Opry has been a
highlight of their careers, but achieving
Opry membership was, or will be, the
pinnacle. According to those artists, the
rewards of Opry membership are
immeasurable. Little Jimmy Dickens
says, “belonging to the Opry is the high-
light of your career. To the country-
music entertainer, the Opry is like an
actor going to Hollywood.”

Loretta Lynn says the Opry is the
“biggest show there is” for a country
artist. “Even if you’ve had a hit, if you
haven’t played the Opry, you haven’t
quite made it yet.”

Ricky Skaggs echoes the sentiments
of many artists when he says, “The
Opry is an anchor for those of us who love traditional coun-
try and bluegrass music.”

Both longtime and newer members agree that the Opry
has been a vital part of their careers.

Luttle fimmy Dickens

“Becoming a member of the Opry is
the greatest professional honor I've
received,” says Garth Brooks. “It means
more to me than any of the awards 've
been given, because it’s about things
that last. The Opry is about tradition
and respect for where our music came
from. It’s about being part of a family,
and that family has welcomed and sup-
ported me throughout my career.”

“Out of all the things I've enjoyed the
most, it’s not so much the music of all
the artists from the Opry but the friend-
ships,” says Vince Gill. “It’s a given that
I love the songs of Little Jimmy Dickens
and Roy Acutf and the jokes of Minnie
Pearl and on and on down the list, but
once you get past that and have an actu-
al relationship with the person, it means
light years more than the music ever could. That’s just from
a personal standpoint. Then, from a professicnal standpoint,
to actually get to be a part of that legacy is kind of historical,
and it has so much more depth than being an artist who has

a current record on the charts or a hit here or a hit there.
It’s kind of timeless. Being out there you feel timeless.”

VALIDATION OF A DREAM

Steve Wariner says, “Becoming a member of the Opry
was definitely a career highlight for me. It’s such a thrill
and an honor to be recognized as part of a tradition and a
group of performers I grew up listening to. And being a
member 1s validation of the dream I had to come to
Nashville and be part of the community here.”

Dickens says being an Opry member for the past 51 years
has meant “everything” to his career. “The Opry has been
my life,” he explains. “I’'m dedicated to the Opry, and I
appreciate what they’ve done for me in past years. I just
retired from the road three years ago, and [now] I don’t do
anything but the Opry on Friday and Saturday, and each
week | look forward to Friday and Saturday coming
around. Every time I go on the Opry stage, it 1s sort of a
new experience for me.”

Bill Anderson made his Opry debur in 1961. “I feel so
fortunate to have been a part ofit,” he says. “And I hope to
be a part of it as long as they’ll have me. The Opry is like
Yankee Stadium to a baseball player. It’s the pinnacle. And
I feel very excited about the future of the Opry.”

Jeannie Seely appeared on the Opry for the first time in

June of 1966 and joined in September of ’67. The Opry

gave Seely’s career a real shot in the arm. “Back then, being
on the Opry had a lot more influence on you career-wise
because country didi’t have as many radio outlets as today,
especially in the metropolitan areas,” she says. “The Opry
was VEry important to your career.”

Seely grew up listening to the Opry on WSM-AM
Nashville as a child in Titusville, Penn. “Being on the Opry
meant the world to me and was absolutely one of my goals
when I started out,” she says. “To me, @ hit record was just
a way to be a member of the Grand Ole Opry.”

MEMBERS IN WAITING
There’s no shortage of young, vital artists currently mak-
ing hits who have expressed their desire to someday join
the venerable Opry mstitution. Among those artists are
MCA Nashville’s Chely Wright and Arista Nashville’s Brad
Continued on page 58
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THE OPRY VISION
Continued from page 52

people walk across that stage, they come to express what
they have in common and that is the love for country music,
and the love for the Grand Ole Opry, and respect for what
all the artists do.”

Martina McBride is among the Opry members with a rev-
erence for the institution. “I was asked by Bob Whitaker to
join the Opry,” says McBride, who was inducted in 1995.
“He asked me to lunch and said he felt I had a respect for

the tradition of country music and the tradition of the Opry.
I felt like that was a great compliment, and I remember
being happy that he saw that in me.”

SECOND-GENERATION MEMBER

Diamond Rio’s Dana Williams is an Opry member with
especially close ties to the Mother Church of Country Music.
The famed Osborne Brothers, members since 1964, are
Williams’ undes, and he grew up in the wings watching his
uncles Bobby and Sonny make country- music history. His
first Opry appearance was as a member of Jimmy C. New-
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man’s Cajun Country Band. He became an Opry member
when Diamond Rio was inducted in 1998, the first band
inducted since 1984.

“I love the Grand Ole Opry, and I have all my life,” says
Williams. “Ever since I was a little bitty kid, I've been a fan
and thought the Opry was just it. To come along and get to
be a member of it years later is pretty staggering. [Being
inducted] was an absolutely wondertful night. It was an
incredible feeling. Being a member of the Opry is good for
my soul. It brings me such pleasure to go there and play.”

Fisher says more artists are actively supporting the Opry
these days. “When 1 look back at the last four months of
Opry shows, we've had appearances by Vince Gill, Alan
Jackson, Reba McEntire and Garth Brooks,” he says.
“That’s exciting.” He also notes that he and his staff have
taken a “proactive” approach to enlisting talent to appear
on the Opry. “We pick up the phone,” he says. “We call the
agents. We call the managers. We call the publicists, and we
invite people to be on the show. Historically, it's been less
proactive. It’s been about folks calling the Opry, but we are
striving to make the Opry an inclusive institution, as
opposed to an exclusive institution.”

INTERNET AND SATELLITE BROADCASTING

One of the ways management plans to keep the Opry rel-
evant to today’s artists and audiences is by upgrading pro-
duction values. “We want to create an environment at the
Opry that is really able to serve all those generations and all
those perspectives that come to the stage [the Opry’s new
stage was unveiled June 10]. So we are making significant
investments in upgrading the sound, lighting and staging
of the show,” says Fisher.

According to Fisher, the festivities celebrating the Opry’s
anniversary will wind down sometime in 2001. “We are
partnering with the Country Music Hall Of Fame and the
CMA as it relates to Fan Fair 2001—to really bring a great
deal of attention to Nashville,” he says. “I really see a bright
future. I see the world’s longest-running radio show being
Webcast over the Internet, possibly videocast over the Inter-
net. I see us offering our program over satellite radio. I see
us having a television audience which extends all over the
world. I see all of this in the next three to five years, and
some of these will be a lot sooner. I'm encouraged by our
new crop of artists who have discovered the magic of the
Opry.”

OPRY BAND
Continued from page 52

make our charts and then go onstage and wing it. This band
is really great, and everybody knows what to do.” Gardner
says he has the “utmost respect” for the Opry and enjoys
playing there more than he ever thought he would. High-
lights are numerous. “Working with Gene Watson was
incredible,” says Gardner. “Probably my favorite artist out
there is Ray Pillow. He comes out and sings his tail off.”

LOVE OF THE DANCE

The Melvin Sloan Dancers have performed at the Opry
since 1980 and were preceded since 1952 by the Ralph Stan-
ley Dancers, headed by Melvin’s brother. “We never missed
a scheduled performance in all those 48 years,” says Sloan.
He says he and his eight dancers (11 total in the troupe)
perform Tennessee-style square dancing. “It’s dancin’ from
the heart,” says Sloan.

The Melvin Sloan Dancers work two spots per show at
the Opry. “When the curtuin goes up, we're the first thing
you see,” Sloan says. “We enjoy it very much. We love
dancin’ just like the singers like singin’.”

In addition to leading the troupe, Sloan says he keeps up
with more than 600 pieces of clothing, the Melvin Sloan
Dancers’ stage costumes. “I've got gobs of ‘em here at the
house, and all the dancers have their costumes,” he
explains. “There are 120 sets of costumes, and then you've
got your pieces. The shoestrings match the ladies’ skirts,
and all the men’s belt buckles are the same.”

All the regulars agree that playing the Opry is more than
I can’t wait to getto work becaiise every weekend
is difterent,” says Capps. “It s fulfilling both personally and
financially. And it lets you stay home and raise your famlly

Those new to the group are quickly embraced. “Every-
body’s been so nice and helpful,” says Gardner. “It can be
very high-pressure, but everybody's been very gracious.’

Opry relations are long-lasting. “Herman Harper was my
bass singer and stood by my side for 21 years,” says Carotl
Lee. “He was like a brother to me, and when he died it was
quite a blow.”

“It’s very much like a family,” says Sloan. “And the fans’
love of down-home country music is what’s kept it alive for
75 years.” W
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congratulations
to the OPRY
DURIES

75TH ANNIVERSARY!

We are so honored tobe part of an INDUSTRY with
such a rich musical heritage. We both remember listening to the
OPRY on Saturday nights with our families, dreaming of a
time when we would be performing on that very stage. A stage
where our heroes like HANK WILLIAMS, PATSY
CLINE, LORETTA LYNN, GEORGE JONES

and others have performed over the years.
Our wish 1is that the OPRY continues to thrive so it may
nurture those many voung people who have their own

dreams of playing on the historical OPRY stage one day.

Faith Haill Tim McGraw
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REWARDS OF MEMBERSHIP
Continued from page 5+

Paisley. Both have played the Opry numerous times.
Paisley has made about 30 Opry appearances since May
1999; after his first appearance, Opry GM Pete Fisher
extended an invitation for him to return. And, although
Paisley says, “I think they extend that [invitation] to every-
body that ever plays it, I took them up on it. [If] they said
I can play here any time, I'm gonna.” Now, he says, “Any
time 1 have a Friday or Saturday night off, 1 go play there
even if I'm burnt, because, to me, that recharges me. Some-
thing about being there and singing there and just walking
out on that stage, | just love doing it and love being there.”
Like many artists, Paisley grew up listening to the Opry.
“Back in high school, after I'd be done with a date and would
be on my way home, I'd always go to 650 [WSM-AM],” he says.
Chely Wright has been playing the Opry ever since moving
to Nashville in 1989 and says, “That’s the pinnacle of a coun-
try-music performer’s performance venue. Nothing tops that.”

COUNTRY SPOKEN HERE

Growing up on a farm in the Midwest virtually ensured
that Wright would have an early familiarity with the Opry.
“I've known about the Grand Ole Opry as long as I've known
my name,” she says. “It’s such a big part of my childhood. In
my family, the language we spoke was country music, and 1
was brought up holding this institution in high regard,”
Wright continues. “So, if T could in any way be a part of a
long standing tradition like the Opry [by] being a member,
that would be great. But simply having played it, I already am
part of the history. Whether I'm made a member some day
or not, [ still feel the kinship with the older artists and some
of the younger ones that love it, because it’s done more to
maintain the integrity of country music than any other insti-
tution. From the deepest part of my heart I love it.”

Paisley agrees that Opry membership is something “I
don’t expect and I don’t need [although] I would love to be
[a member] someday. The greatest compliment for me in
being asked to be a member [would be] that those people
that run the Opry and are Opry members and have any-
thing to do with what I think is the best place in the world
would see fit to call what I do country music. It’s almost like
you're ordained at that point.” But, Paisley adds, “This isn’t
why I doit. I don’t have to be a member to play here.”

THE FIRST TIME

For most artists, the first time they played the Opry is a
memory that remains vivid.

Lynn’s first appearance came in 1961, after she signed
with Decca. “All I remember about it is Doo [husband
Mooney “Doolittle” Lynn] pushin’ me and then nothing else
but tappin’ my foot to the music,” Lynn says. “Then, when
1 was done, I went runnin’ to Doo sayin,” ‘I've been on the
Grand Ole Opry! I've been on the Grand Ole Opry!” It’s
still my favorite place to play, especially at the old Ryman
Auditorium, the Opry’s former home.

“One of my fondest memories of the Opry was playing it
for the first time, at the Ryman, when I was playing bass for
Dottie West,” says Wariner. “Ull never forget what it felt like
walking out on that stage, and I get that same feeling every
time I play the Opry.”

Dickens joined the Opry after first playing there twice as
a guest performer. He'd been performing for 10 years
before he made it to the Opry stage and says, “I thought 1
was ready for it. But when 1 sat in the wings of the Opry
looking around and seeing all my idols sitting there looking
at me, 1 did feel like starting over again. When I went out
there, I was scared to death.”

FLASH OF THE UNREAL
Paisley describes his first Opry appearance as “unreal.

trisha yearwood

There’s flash bulbs going oftf when you walk out on that
stage,” he says. “The crowd is attentive, and yet you get the
sense that they are just as aware as you are of the history of
this place. The fact that they bought a ticket to see it means
they respect it too, so everybody in that building loves this
place, and you totally feel that love from onstage. Then you're
standing there with one one foot in the historic circle [a piece
of the old Ryman stage], and it’s an unimaginable feeling to
know that this is something that every niajor country-music
performer over the last century has really done.”

FOND MEMORIES, AND THOSE NOT SO FOND

Gill says his Opry memories and the stories other artists
have shared with him there are “the things that you're
going to carry with you more than knowing that person
sang this song and that person wrote this song. The fact
that Roy Acuff pulled me aside for a few hours and told me
road stories that I'll never repeat but that I got to hear from
him is priceless. It’s not because I know something and now
I'm going to go enlighten the world with Roy Acuff road
stories, because I'm not. I'm honored by the fact that he
told them to me in confidence. That’s the beauty of it, espe-
cially for a younger artist, to get a sense of respect for where
you came from. Everybody needs that in whatever they
do—whether they’re a golfer or a doctor or whatever—to
have some reverence for who worked hard to get it started
and teach it to you.”

Wright has a less happy memory of her first solo perfor-
mance on the televised portion of the Opry, which quickly
turned into a nightmare. “We were going to do two songs,”
she says. “The band and I rehearsed it back in one of those
little dressing rooms. Then they call me out there, and as 1
walk out half the band begins to play one song and half the
band is playing another. Right before then, T wasn’t ner-
vous because there is something really calming about the
Opry, then 1 got out there and heard this train wreck hap-
pening. 1 can’t tell you how embarrassing it is every time
that video gets played back. You can see me mouthing the
words ‘What's wrong?' It took me that entire song to recov-
er. My legs turned to Jell-O, and I couldn’t control my voice.

“When 1 walked off stage everybody there knew some-
thing had gone terribly wrong, and [Opry announcer and
WSM-AM-FM operations manager] Kyle Cantrell put his
arm around my shoulder and said, “That’s all right, kiddo.
That stuff happens. It’s the Opry.’ Jeannie Seely did the
same, and Porter Wagoner shot me a look that conveyed
the same message.” And that, Wright says, is the beauty of
the Opry. “Where else can you go out and fall completely
on your face and they ask you back because they know you
love it so much?” W

Assistance in preparing this story was provided by Ray Waddell.

OPRY LEGENDS

Continued from page 48

seems to know there’s a place for everybody and every-
body’s needed. The music industry seems to think every-
body wants bubblegum. The whole music industry could
take a lesson from the theater industry.”

Which is not to say Seely doesn’t still love singing and
music. “At this point in my career, 1 enjoy singing the clas-
sic songs rather than some new thing, even if it might be a
hit,” she says. “We're classics at the Opry.”

Seely says she hasn’t written a book about her Opry years
yet, but she will when she’s through with it. “I'm so glad T got
to share 33 years at the Opry, and I truly hope the next
generation—both in management and artists—will appreciate
the tradition and carry it on,” she says. “Going through the
back door of the Opry should be required education for young
entertainers. If that doesn’t teach you humility, nothing will.”

STANLEY AT THE CAPITOL

Bluegrass legend Ralph Stanley first performed on the
Opry in 1970 but wasn’t named a member until Jan. 15 of
this year. “I guess after Bill Monroe passed away they prob-
ably decided to put me in as another old-timer,” says Stan-
ley. “I'm proud to be a member after all these years. I'm
really tickled about it.” Stanley still tours hard, playing two
to four dates a week, mostly bluegrass festivals in the sum-
mer and schools, theaters and auditoriums in the winter.
He also keeps a consistent recording schedule, having
recently played with Melba Montgomery, Dolly Parton,
Patty Loveless, Linda Ronstadt and Gillian Welch for an
upcoming release on Rebel Records, his 32nd for the label.
On April 24, Stanley went to Washington to accept a Liv-
ing Legend medal from the Library of Congress. Stanley
and his Clinch Mountain Boys performed that same day at
the Library’s National Birthday Party and Concert on the
East L.awn of the U.S. Capitol. B

58

BILLBOARD SALUTE

www.americanradiohistorv.com

BILLBOARD JUNE 17, 2000


www.americanradiohistory.com

No other sound has come close to defining
the spirit of story-telling than the music
rooted in Nashville. And for nearly a century,
the Grand Ole Opry has been its home.

MusicCountry salutes the Grand Ole Opry
and is proud to be part of the family
that will take this grand music across

the globe for the next 75 years.

MusicCountry

WWW. musi ry.com

MusicCountry is the new global television network brought to you by Gaylord Entertainment Company.
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| Uarsical
KEEPING

SCORE

by Bradley Bambarger

ONE—WORLD MUSIC: Whenever a classical artist
reaches out to incorporate sounds beyond the West-
ern classical tradition, the result has often been
thought of as exotic. Yet the sounds of, say, Asia or
Africa are by now probably just as familiar a point on
most Americans’ internal sonic compasses as those of
age-old Vienna. In our multicultural times, it is more
likely that Haydn and Bruckner sound strange and
exotic. Still, it took devoted efforts by the likes of the
Kronos Quartet (and its broad-minded partner None-
such) to help instill a greater classical enthusiasm for
the wider world.

In 1992 Kronos managed the unique feat of topping
Billboard’s classical and world musie charts with a sin-
gle album: “Pieces Of Africa,” a collaboration with
such composer/performers as Foday Musa Suso and
Hamza El Din, who stretch the boundaries of their
own classical traditions. Also to the quartet’s credit
are the hugely influential “Five Tango Sensations”
with Astor Piazzolla and the oriental showpiece
“Ghost Opera” with Tan Dun. Since those milestones,
Kronos—led by the indefatigable violinist David Har-
rington—has looked east and west, north and south,
in its quest for novel sounds. One of its most inspired
conceptions is the current hit “Kronos Caravan,”
which traces the centuries-old course of Gypsy-inflect-
ed rhythm and tune.

“Kronos Caravan” features new works rooted in
ancient traditions, such as young Russian composer
Aleksandra Vrebalov’s scene-setting “Pannonia
Boundless” and Persian virtuoso Kayhan Kalhor's
“Gallop Of A Thousand Horses.” There are also re-
settings of old pieces that gained currency in mod-
ern guise: the Hungarian dirge “Gloomy Sunday,”
immortalized in a Tin Pan Alley incarnation by Bil-
lie Holiday, and the Lebanese tune “Misirlou,” hot-
wired by surf-guitar god Dick Dale. The arranger
for the latter two pieces and more was Argentine
composer Osvaldo Goli-
Jjov (who previously col-
laborated with Kronos on
the klezmer-accented 1
“Dreams And Prayers Of <« "9
Isaac The Blind”). BT

Other highlights of Bt \‘%

“Caravan”—the first disc KRONOS QUARTET

to feature new Kronos

cellist Jennifer Culp—include romances by Por-
tuguese guitarist Carlos Paredes and a pairing with
Romanian Gypsy band Taraf De Haidouks, as well
as an excerpt from Terry Riley’s Requiem Quartet
and a twist on a Bombay filmt with percussionist
Zakir Hussain.

Kronos’ globe-trotting muse stems from Harring-
ton’s deep-seated belief that “people are basically curi-
ous . .. You know, ‘Who lives next door?” and ‘Who lives
over the next hill?’ Learning new things is a basic
human need,” he says.

Another theory Harrington has come up with as
he has pored over so many far-flung scores is that
music is a form of evolution. “You begin to see music
as variations—songs from all over have common
roots. Whether it’s a Korean lament or a Terry Riley
quartet or a Bollywood tune, music is a vessel for
memory; it’s a4 way of encoding human experience in
sonic stories.”

Kronos has been touring with soprano Dawn
Upshaw in a program featuring several items from
“Caravan,” as well as new works based on folk tunes
by Golijov and Mexican composer Gabriela Ortiz. And
on a rare moonlighting job away from Nonesuch, the
quartet will appear on Golijov’s soundtrack to the film

“The Man Who Cried,” to be issued by Sony Classical
in the fall. Kronos just premiered “Shadow Chasing”
by Korean composer Jang Won Gook, and further
compositions by Kalhor, Vrebalov, and Hussain are in
the works for the group.

Other recent classical albums with a cross-cultur-
al theme include Yo-Yo Ma’s hit “Solo,” a marvelous
Sony disc in which the cellist manages to find com-
mon cause among Kodaly’s Sonata, Bright Sheng’s
“Seven Tunes Heard In China,” and Mark O’Con-
nor’s “Appalachian Waltz” theme (which is, after all,
‘world music’ for the world beyond the States), among
other works. Deeper in the racks but no less enter-
prising is Indonesian pianist Esther Budiardjo’s
shimmering Pro Piano disc of Leopold Godowsky’s
‘“Java Suite,” which the golden-age virtuoso based on
gamelan music.

The most notable new disc in the Kronos tradition,
though, is cellist Maya Beiser’s Koch International
Classics album “Kinship.” Born
to a French mother and Argen-
tine father, Beiser was raised on
an Argentine kibbutz in Israel—
so she grew up not only to the
strains of vintage tango and
Mercedes Sosa records but to
the aural arabesques of muezzins
from the Arabic village nearby.

She followed the classical path
from Israeli conservatory to Yale
University and then New York,
where the Brooklyn resident has
been a member of the genre-bending Bang On A Can
All-Stars for eight years. “Kinship”—her third Koch
album, after the Piazzolla-themed “Oblivion” and a
disc of Gubaidulina and Ustvolskaya—sees Beiser
looking back east.

Bookending “Kinship” are two beautiful works by
Palestinian composer and oud master Simon Sha-
heen: the solo “Desert Mist” and “Samai Nahawand,”
an ensemble piece with Beiser, Shaheen, and percus-
sionist Glen Velez.

As a composer, Velez also contributed the album’s
title track. There are also pieces by Brazilian percus-
sionist/vocalist Nana Vasconcelos and Cambodian
composer Chinary Ung, whose long lament is the
disc’s emotional fulerum. Beiser’s Bang On A Can
mate Evan Ziporyn transcribed some Georgian plain-
chant that has Beiser play and sing (as she does on
several other tracks). Ziporyn, a gamelan scholar, also
composed the astounding “Kebyar Maya,” in which
Beiser simulates a gamelan orchestra via multitrack-
ing and extended playing techniques.

Unlike the violin, the cello has been mostly bound
to the Western classical tradition, so Beiser strives to
“expand the territories” for her instrument. She has
been able to explore the progressive rock that cap-
tured her imagination as a youth through Bang On A
Can’s definitive take on Brian Eno’s ambient “Music
For Airports,” among other ventures. Now “Oblivion”
and “Kinship” have enabled her to investigate the
music she loved but wasn’t able to play in school.
“There is « beautiful Western classical repertoire for
the cello, but how many times can you play the same
thing?” Beiser says. “Really, Arabic music is closer to
me, spiritually and geographically, than Bach or
Brahms. And Arabic musie, like Simon’s, is classical
music. It's just a different kind of c¢lassical.”

Striving to create a new repertoire for the cello,
Beiser will premiere pieces written for her by Steve
Reich and Bang On A Can composer David Lang next
season; she is also playing a new John Zorn work and
will soon participate in large-scale debuts by Dun and
Golijov. “Kinship”-themed concerts with Shaheen and
Velez are also part of her schedule.

With record racks groaning from standard-reper-
toire overkill, more musicians are “being driven into
looking beyond the usual,” Beiser says. “But that
search has to be sincere. The music has to come from
a deep, personal need, not a desire for a crossover gim-
mick. I think it's obvious when it isn’t for real, and peo-
ple won’t buy it for long.”

BEISER
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WOW’ GOLD: I confess I'm one of those people who
didn’t even realize there was a contemporary Christian
music industry until I moved to Nashville in the early '80s.
In recent years, I've discovered there is a lot of great
music I missed in the preceding years. Well, on June 20,
anew project hits the street that will shine a spotlight on
some of those great early recordings. “Wow Gold,” the
latest offering in the multi-platinum “Wow” series, will
feature some of Christian music’s early hits from the

Among the tracks featured on the 30-song, two-CD col-
lection are Kirk Franklin’s “Stomp,” Michael W.
Smith’s “Friends,” Larry Norman’s “Why Should The
Devil Have All The Good Music,” Petra’s “Beyond Belief,”
Rich Mullins’ “Awesome God,” Stryper’s “To Hell With
The Devil,” Bob Carlisle’s “Butterfly Kisses,” and Sec-
ond Chapter Of Acts’ “The Easter Song.” The set will be
marketed and distributed by Provident Music Distribu-
tion with a suggested retail price of $21.98 CD and $19.98

“Wow Gold” is just the latest installment of the popu-
lar “Wow” series, a collaboration between Christian
music’s three largest companies—Word Entertainment,
EMI Christian Music Group, and Provident Christian
Music Group. The series bowed with “Wow 1995” and now
encompasses yearly collections through 2000, as well as
“Wow Gospel” compilations for 1998, 1999, and 2000.
There have also been two “Wow Worship” collections. The
series thus far includes eight Recording Industry Assn.
of America-certified platinum albums and three gold-cer-

According to Provident Music Distribution senior VP

Don Noes, an aggressive campaign is being launched to
reach a sales goal of 500,000 units (gold status) in the first
90 days. There will be “Wow, What A Saturday!” events
during street week and a big push during the
KLTY/Provident Celebrate Freedom event in Dallas in
July. Retail efforts will include coupons, bag stuffers,
bookmarks, and co-op advertising. There will be “Win
"Em Before You Can Buy ’Em” contests at radio, as well
as a radio special featuring retrospectives from partici-
pating artists. There will also be a Wowgold.net Web site.

A percentage of proceeds from “Wow Gold” will ben-
efit victims of the severe flooding in Mozambique. Addi-
tionally, Provident Music Group, in partnership with UPS,
has been collecting and sending donations for the relief
effort to benefit families ravaged by the flood.

NEWS NOTES: Forty Days, the band that was leading
worship during the Sept. 15, 1999, shooting tragedy at
Wedgewood Baptist Church in Fort Worth, Texas, has
signed a deal with Benson Records. The act is working
on its debut album, with Third Day’s lead vocalist, Mac
Powell, producing. The not-yet-titled album will be
released Oct. 10 and features “I Run,” a song inspired by
the Fort Worth tragedy . . . Essential Records hip-hop act
KJ-52 is participating in the Summer 2000 Extreme
Event tour throughout the Pacific West Coast. The free
evangelistic tour will hit 15 cities in 30 days. The tour
kicks off July 12 in Black Foot, Idaho, and continues
through Oregon’s Salem and Portland, Washington state’s
Tacoma and Spokane, and other cities.

“What wonderful music! No wonder it's called Music
City,” said veteran evangelist Dr. Billy Graham during
his June 14 crusade at Nashville’s Adelphia Coliseum.
Charlie Daniels, Point Of Grace, Steven Curtis Chap-
man, Marty Stuart, Jars Of Clay, Connie Smith, Ricky
Skaggs, de Talk, CeCe Winans, and Michael W. Smith
were among the acts that provided music during the
event. It was Dr. Graham’s first crusade in Nashville in
more than 20 years (his last crusade was in 1979), and
Musie City was glad to have him back. For the 227,000
people in attendance those four days, it was a blessing we
won't soon forget.

(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certifi-
cation for net shipment of 500,000 album units (Gold) A RIAA certification for net shipment of 1 million
units {Platinum). @ RIAA certification for net shipment of 10 miliion units (Diamond). Numeral foliowing
Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with
a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes.
All albums available on cassette and CD. *Asterisk indicates viny! available. indicates past or present Heat-
seeker titie. © 2000, Billboard/BPI Communications.

by Lisa Collins

JUST FOR YOU: Marc Cooper started playing the
piano before his feet could touch the pedals, and the
career of this musician extraordinaire, choir director; and

These days, Cooper is best known for the choir he start-
ed in February 1995, when more than 100 of Miami’s top
gospel singers answered the call to organize a choir that
would emhody the city’s own rich and multifaceted brand
of gospel. Like Cooper, the Miami Mass Choir took off on
Billhoard’s Top Gospel Albums chart with its 1997 debut,
“It’s Praying Time,” subsequently earning the Savoy
Records artist and his 70-member choral unit a Stellar
Award for choir of the year: On June 6, the cutting-edge
choir returned with its sophomore offering, ‘Just 4 You.”

“It’s areal nice mix,” says the 28-vear-old Miami native.
“There’s a contemporary arrangement of ‘Yes, Jesus
Loves Me.” Then ‘Kum Ba Ya’ showcases the cultural
Miami sound, so it has an island Caribbean vibe. And ‘Lift
Him Up’ has a James Brown/Parliament funky groove.
Then we have the down-home, traditional—what I call the
‘Savoy Sound’—with ‘God’s Been Good,’ which is led by
Virginia Bostick, one of the singing veterans of the city
[lead singer of their 1997 hit single “It’s Praying Time”].

“I believe we were able to stretch out « little,” Cooper
adds. “There’s a bit more intricacy in the arrangements,
and because this is a ministry, we've put owr all into it.”

Indeed, the choir is a family affair for Cooper: His wife,
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Joy, sings with the choir; and she also penned “What God
Has For Me Is Forr Me” (another choir favorite).

The new album has Cooper praying even more “to
reach the No. 1 spot on the charts and to take home anoth-
er Stellar, possibly a Grammy. Most of all,” he says, “we
just want to be a blessing.”

ALL IN THE FAMILY: John P. Kee has had a hand in
a great many of gospel’s present successes and success
stories. But the June 20 release from New Divine Des-
tiny represents yet another chapter for the man once
dubbed “the erown prince of gospel”—one whose success
he has a stake in both personally and professionally.

Led by his brother; Alphonso Kee, New Divine Des-
tiny is a choir composed of Kee’s own siblings, aged 16 to
30. And the choir’s 14-track debut, “Be Ready” (from
Tommy Boy Gospel), is characteristic of Kee's trademark
gospel blend of hip-hop/R&B with “traditional church
sounds.” It is already generating a great deal of buzz
among announcers all too ready to put Kee’s bloodlines
to the gospel test.

In other gospel news, Yolanda Adams is set to host
a series of music specials on the Odyssey Network, the
first of which is slated to air on July 15. The first two
specials—taped recently at the Disney/MGM Studios
in Orlando, Fla.—will feature interviews with and per-
formances by such special musical guests as Deborah
Cox, Shirley Caesar, and Dottie Peoples, in addition
to performances by Adams . . . Finally, Twinkie
Clark, Monique Walker, Marvin Sapp, Men Of
Standard, and Nancey Jackson were among those
lending vocal support to the Rev. Robert Lowe’s debut
release, “Total Experience.” Lowe, pastor of the
Queens, N.Y.-based Mount Moriah AME Church (and
formerly of the Queens Community Choir), will re-
lease the CD on his church’s newly launched record
label, Moriah Music Group.
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Turre Spans 3 Genres On Telarc Debut

Trombonist Uses Blues, Modal Jazz & Latin Jazz Quartets On ‘Spur’

THE POWER OF THREE: Why
utilize a single quartet when you
are recording an album that encom-
passes three distinct musical gen-
res? That was the question on trom-
bonist Steve Turre’s mind while
making preparations for his Telarc
debut, “In The Spur Of The
Moment” (June 27). Dividing his
project into three segments, each
dedicated to a different facet of his
musical personality, Turre assem-
bled three different quartets: one
to play the blues, one for modal jazz,
and one for Latin jazz.

“I’ve always played a wide
palette of music, which covers a lot
of territory,” explains Turre. “In a
quartet, the piano traditionally
leads the rhythm section, so I
decided that to get the best perfor-
mance in each genre I would build
arhythm section, based around the
piano, that specializes in that kind
of music.” Turre notes that the only
side of his musical personality not
represented is the avant-garde, a
form he hopes to explore on a
future project.

A longtime member of the “Sat-
urday Night Live” band, Turre has
a résumé that includes stints with
Dizzy Gillespie, McCoy Tyner, and
Lester Bowie. Although he is an
accomplished trombonist, Turre
may best be known for adding the
conch shell to the jazz lexicon.

“I kind of became known for
playing the shells, because I guess
I brought that instrument to jazz as
an instrument for soloing,” he says.
“For this album, I do play the
shells, but [ wanted to put my trom-
bone front-and-center. I am first
and foremost a trombonist, and this
album makes that statement.”

While Turre’s ’bone is the
album’s centerpiece, “Moment’s”
greatest pleasure is the inclusion of
Ray Charles as the pianist on the
three tracks composing its “Blues
In Jazz” section. Charles, who
employed Turre in the early 1970s,
plays earthy, blues-drenched lines
that are easily his most honest and
emotive recorded works in many a
moon.

“Ray can swing, man; he’s got
that authenticity,” Turre exclaims,
noting that it was Charles who

brought him to New York for the
first time in 1972 to play the New-
port Jazz Festival.

Bassist Peter Washington and
the trombonist’s brother, drummer
Peter Turre, round out the quartet.

The album’s second section,
“Modern And Modal,” features

by Steve Graybow

pianist Stephen Scott, who com-
posed the album’s title track;
bassist Buster Williams; and
drummer Jack DeJohnette. Includ-
ed is “Something For John,” which
Turre composed over the changes
to John Coltrane’s “Lazy Bird,”
and a Duke Ellington medley.

“I saw Ellington perform when I
was young, and it changed my life,”
says Turre. “Coleman Hawkins
was the guest soloist, Ella Fitzger-
ald was the guest vocalist, and
Clark Terry was in the trumpet
section. It was at the Oakland
[Calif.] Auditorium in 1957. I was
Jjust starting to play music and did-
n’t really know what they were
doing, but it blew my mind.”

“Afro-Cuban Sounds,” the
album’s final segment, features a
rhythm section built around Cuban
pianist Chucho Valdes. “In
December of 1998, I took my sextet
to Havana on Chucho’s invitation,
and I've been eager to work with
him ever since,” says Turre. “I per-
form his tune ‘Claudia’ regularly
and thought it would make it spe-
cial to record it along with the com-
poser.” Turre wrote an additional
string section for the tune, per-
formed by wife Akua Dixon’s
Quartette Indigo.

“Music is like a conversation,”
says Turre, who refers to his shell
solo on the album’s title track as

being his most adventurous ever.
“The people you are talking to
often dictate what comes up in the
conversation. If people bring up
interesting ideas, the conversation
can go to unexpected places.”

HOME SWEET HOME: Jazz at
Lincoln Center announced plans for
a new $103 million home overlook-
ing New York’s Central Park, to be
opened in autumn 2003. It will be
the first performing arts facility
built specifically for jazz. Named
after the philanthropist Fredrick
P. Rose, J@LC’s new home will
include a concert theater that seats
up to 1,300 patrons, a 600-seat per-
formance atrium, a jazz cafe, an
educational center, and a multime-

‘I decided that to get
the best
performance in
each genre I would
build a rhythm
section, based
around the piano,
that specializes in
that kind of music’

~ STEVE TURRE -

dia hall of fame. Artistic director
Wynton Marsalis is quoted as say-
ing that “the whole space is going
to be dedicated to the feeling of
swing, which is a feeling of extreme
coordination.”

AND: Pianist and educator Dr.
Billy Taylor will be honored with
the first Brooklyn (N.Y.) Conserva-
tory of Music Award at a Sept. 18
fund-raiser, with proceeds going
toward student scholarships at the
conservatory’s schools. Call 718-
622-3300 for information.
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ARTISTS & MUSIC

some Engineers Turn Field Recording Into Art

RECORDING ENGINEERS are
used to controlling their acoustic en-
vironment by isolating instruments
in order to separate them from one
another in the mix. Even in live appli-
cations, engineers try to simulate, as
closely as circumstances will allow,
the studio experience.

The opposite is the case when it
comes to field recording. Those who
make careers out of capturing nat-
ural soundscapes don’t pretend to
control their environment as much as
they resign themselves to working
around it. And, since virtually all of
their recordings go live to a two-track
format—DAT being the preferred
medium—the notions of isolation and

separ ation of
sonic elements
are meaningless.

Sllllll[l 4

tet, there are
more similarities
than meet the

That’s not to ear.
say that field re- In the past
cordists do not few years, a new
engage in the art generation of

of careful micro-

recordists has

phone selection
for the recording
itself, and the
subtle editing, mixing, processing, or
otherwise manipulating of captured
sounds in post-production. In other
words, despite the obvious differ-
ences between recording a rare
species of bird in the Amazonian
wilderness and recording a jazz quar-

by Paul Verna

heen transfcrm-
ing what had
been a documen-
tary-like discipline into a lively art,
with a seermingly endless array of
soundscapes that range from moun-
tains and streams to villages and
cities.

Many of these artists are featured
on a compilation titled “The Dreams

M
Aty
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Of Gaia.” Released independently on
the Santa Fe, N.M.-based EarthEar
label, it features such groundbreak-
ing artists as Sabine Breitsameter,
David Dunn, Lang Elliot, Joel Gor-
don, Ruth Happel, Jean-Luc Her-
elle, Bernie Krause, Ted Levin,
Francisco Lopez, and David Lums-
daine.

The brainchild of former journal-
ist Jim Cummings, EarthEar is
committed to exposing established
and up-and-coming talent in the rar-
ified area of environmental record-
ing.

“I discovered that there were a
handful of people doing something
more interesting than the mike-by-
the-stream routine,” he says. “I got
excited about the quality and the
variety of what they were doing.”

Another notable Gaia release is
“Before The War” by David Roth-
enberg and Douglas Quin. It fea-
tures the two musicians and three
others improvising on such instru-
ments as clarinets, keyboards, gui-
tars, bass, and percussion over what
they call “earth jazz.”

Quin says his interest in field re-
cording started early.

“When I was younger, I admired
John Cage and Jane Goodall,” he
says, adding with a laugh, “I suppose
you're vocationally challenged when
those are the people you think are
cool as a kid.”

Quin considers microphone selec-
tion eritical to his art, comparing him-
self with a photographer choosing the
right lens for the right subject.

“I use a variety of techniques,
from mid-side to XY and ORTF—a
technique that uses a 110°angle and
cardioid microphones,” says Quin.

He mukes generous use of con-
densers, hydrophones, and contact
microphones, mostly from Senn-
heiser and Schoeps. For preamplifi-
cation, he uses battery-powered
Beyer preamps, which feed his port-
able DAT recorder. Once he captures
sounds, he edits and mixes them in a
24-bit Pro Tools workstation at his
studio in Petaluma, Calif.

Similarly, veteran field recordist
and composer Lumsdaine employs a
wide range of techniques, based on

the subject at hand, and insists on |

post-production in a high-resolution
workstation.

Quin and Lumsdaine, like other
environmental recording engineers,
are excited about the prospect of 24-
bit digital recording and surround
sound. However, neither of those
areas has evolved to the point where
it makes sense to take mobile sys-
tems on the road, they say.

That’s just as well for Cummings, '

who contends that fans of field re-
cordings are not quite ready for the
multichannel revolution.

“For a mass audience, the market
is premature for 5.1-channel envi-
ronmental recordings,” says Cum-
mings. “It still seems like an audio-
phile thing at this point. It’s not
something we’re actively looking at
ourselves.”

When it cormes to ourning
your custorm CO's ac hame.
Mitsui Digital Audio
CD for Consumers gives

you the most accurate
| recordings your maoney
the

can buy. After ar...
difference is wwnovatiori

MITSUI

advanced media. inc.

2500 Westchester AveEnue
Purchase, New York 10577
913-253-0777 « Fax: 994-253-8623

I www.mitsiscdr.com
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Pro Audio

U.K. Design Firm Recording Architecture To Expand To U.5.

BY DAN DALEY

As Yogi Berra might have said,
“It’s a global world out there.”

With audio facilities such as the Hit
Factory, Quad Recording, and Met-
ropolis following the larger business
trends of opening satellite locations
in new markets, it’s not surprising
that designers of those facilities are
following suit. For instance, Walters-
Storyk Design Group, based in High-
land Falls, N.Y,, has had associate
offices in Switzerland and Argentina
for several years.

The first instance of a major non-
U.S.-based design firm coming to the
States, though, took place this month
with the opening of an office by Lon-
don-based Recording Architecture
(RA) in Richmond, Va. While Rich-
mond is hardly a major entertain-
ment center, and the office is rela-
tively small, RA’s move underscores
the increasingly global and mobile
aspect of the audio industry and could
signal a new round of competition in
the design field.

Recording Architecture principals
Roger D'Arcy and Nick Whitaker ex-
pect to man their new U.S. office per-
sonally for about a week per month
while marketing their firm’s design
services to North American clients.

The company, founded in 1987, has
always been global in its reach, with
more than 300 studios at more than
200 facilities built at sites from War-

saw and Tel Aviv, Israel, to Bombay,
India, and London, where the compa-
ny has managed to crowd some 40
studios into the few square blocks of
SoHo that make up the UK. audio
post-production industry. From Rich-
mond, RA hopes to crack the world’s
largest producer and consumer mar-
ket of entertainment products and
the rest of the Western hemisphere,
as well.

D’Arcy says, “We've done about a
half-dozen facilities in the U.S. over
the years,” including the newly re-
designed Rainmaker post facility in
Richmond—in the same building as
their office—and recording artist
Lenny Kravitz's new private studio in
Miami. “Interestingly, we’ve never
gotten as much as an inquiry for a
brochure out of South America, so
we're hoping that this office in the
States acts as a kind of gateway for
us into that market, as well.”

D’Arey and Whitaker, who incor-
porated under the rubric “Recording
Architecture of Europe” in the U.S,,
are putting their marketing empha-
sis on the European nature of their
designs; for instance, they emphasize
masonry construction as opposed to
timber and frame. It’s an approach
that extends to the decor component
of their work, which integrates form
and function in items like overhead
diffusion.

In fact, says D’Arcey, this approach

could act as an alternative to what he
calls the “ideology of American stu-
dio construction,” which he sayvs tends
to go with U.S. designers when they
go overseas as well. “T always wonder
why U.S. designs don’t incorporate
more natural light and windows, as
ours do very often in the rest of the
world,” he observes.

“I think what sets us apart is the
same thing that defines the difference
between this generation of designers
and the last,” says Whitaker. “We
work for a balance, using as many
methodologies as we think we need.
We don’t build rooms that are all
based on any single, all-encompassing
fashionable theory.”

However, RA is not out to fight a
market share war with U.S. design-
ers. A broadened industry that
ranges from music and post-produc-
tion to multimedia and corporate
designs has a lot of room for compe-
tition, according to D’Arcy. Yet, he
adds that the number of clients will-
ing to “properly” fund new acoustic
installations is still limited.

“That’s what we're going after,” he
says. “We’d be happy with 1% to 2%
of the U.S. market, as long as it was at
that level. The U.S. is the world’s
biggest market and the last big one
we've entered. We're not here to fight
it out with the Storyks and studio
bau:tons of the industry, who are
already established here. But to find

T -

BILLBOARD’S NO. 1 SINGLES (JUNE 10, 2000)

CATEGORY HOT 100 i R&B COUNTRY ADULT CONT. | MODERN ROCK
TITLE MARIA MARIA | TWISH THE WAY YOU LOVE ME| BREATHE KYRPTONITE
Artist/ Santana Feat. Carl Thomas/ Faith Hillf Faith Hill/ 3 Doors Down/
Producer The Product G&B/ M. City, C. Thomas B. Gailimore, B. Gallimore P. Ebersold
(Label) W. Jean, J. Duplessis (Bad Boy/Arista) F. Hill F. Hill (Republic/Universal)

(Arista) (Warner Bros.)
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MIX MEDIUM Quantegy 499 Quantegy 499 Quantegy 499 Quantegy 499 Ampex 499
MIX DOWN HIT FACTORY ENTERPRISE STUDIQS | STARSTRUCK STARSTRUCK THE RECORD PLANT
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Engineer(s) Andy Grassi Prince Charles Alexander| Mike Shipley Mike Shipley Toby Wright
Paul Logus J.R. Rodriquez
Bryan McKonkey
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DAW(S)
RECORDER(S) Sony 3348 HR Pro Tools Sony 3348 Sony 3348 Pro Tools
Sony 3348
MASTER Quantegy 467 Quantegy 499 Ampex 467 Ampex 467 GP-9
MEDIUM
MASTERING STERLING SOUND POWERS HOUSE THE MASTERING LAB | THE MASTERING LAB | A&M MASTERING
Engineer Ted Jensen OF SOUND Doug Sax Doug Sax Stephen Marcussen
Herb Powers Jr.
David Kutch
'CD/CASSETTE | BMG BMG | wea "WEA UNI
MANUFACTURER
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the level of work we always look for,
we've had to troll the world.”

The choice of Richmond makes
sense from a purely economic per-
spective, and again shows how more
universal business criteria are being
applied to the professional audio
industry. Just as companies from
cther fields look for low overhead and
central locations, RA chose Richmond
for its rents, its availability of office
space, and its situation relatively close
by several major cities, including New
York, Boston, and Washington, D.C.
Also, D’Arcy and Whitaker did not
want to arrive in the U.S. in the shad-
ow of other U.S. design firms.

Another reason for choosing an
office in the U.S. is to facilitate the
growth of RA’s nascent product line,
currently composed of a series of
speaker stands. “It makes it a lot eas-
ier to sell things like that when we can
allow people to pay in dollars and
promise them overnight delivery,”
D’Arcy says. “These are very funda-
mental business considerations that
any company would have moving into
a new market.”

And that goes to the heart of RA's
decision to move. “It’s the same as in
any industry,” D'Arey says. “To grow
a company, you have to find new mar-
kets. It’s normal, everyday thinking
in electronics and automotive manu-

facturing. Now; it’s starting to become
that way in the business of entertain-
ment technology.”

OTHER MOVES

In related news, Miami-based John
Arthur Design Group (JADG) is
searching for its own first satellite
office in the Chapel Hill, N.C,, area,
where JADG has already done the
design for recently opened the
Kitchen Mastering, which is about to
expand further. Company owner/
designer John Arthur’s logic is simi-
lar to that of Recording Architecture.

“It’s becoming important to have
locations in specific areas you want to
work in, because [clients] want to feel
like you're accessible and that you're
making an investment in their area,”
he explains. “A client will actually go
with a designer who may not neces-
sarily be as talented or experienced
if they feel he’s going to be more
accessible to them.”

From the perspective of global
geography, Chapel Hill is nearly «
suburb of Richmond. However, RA’s
principals feel that JADG’s move only
reinforees their own decision. “It’s not
a problem if other designers come to
the area,” says D’Arcy. “What that
does is gets more people thinking
more seriously about using real
designers in general.”

BASF SM 900
gives me

the fat

tight
bottom
that .8

Danny Saber on BASF
His credits includs work with
David Bowie, Marllyn Manson, Bl
U2, Chuck D, The Rolling Stones,
Black Sabbath, Public Enemy, Spo
Human Combustian and Michael H

—Producer, engineer, and remixg

.15 Canada 1-800-817-44Z,
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Showcased. Warner/Chappell Music recently hosted a
writer showcase in Los Angeles featuring the songs of
Jude Cole, Jamie Houston, and Wayne Kirkpatrick. Shown
in front, from left, are Cole, Judy Stakee, Warner/Chappell
VP of creative services; and Houston. In the back row,
from left, are Brad Rosenberger, Warner/Chappell VP of
film and TV, Rick Shoemaker, Warner/Chappell president;
and Kirkpatrick.

‘Saturday Night’ Session. Nonesuch Records plans to
release on June 20 an original-cast recording of Stephen
Sondheim'’s early musical “Saturday Night,” which played a
10-week run at the Second Stage Theater in New York
recently. Shown at the recording session at the Hit Factory,
fiom left, are Robert Hurwitz, president of Nonesuch; Sond-
heim; musical director Rob Fisher; orchestrator Jonathan
Tunick; and producer Tommy Krasker.

Going West. Sony/ATV Music Publishing has inked a glabal
co-publishing agreement with producer/writer Al West to admin-
ister his past, present, and future copyrights. West has writen
songs for R. Kelly, Mary J. Blige, Nas, Jennifer Lopez, Kelly
Price, and Sisqd, as well as an upcoming release by Columbia
act the Product. Shown, from left, are Scott Francis, VP of busi-
ress affairs at Sony/ATV Music; Jody Graham Dunitz, executive
VP; Erica Grayson, senior director of A&R at Sony/ATV Music;
Richard Rowe, president; and, seated, West.

G ) R

Making It Happen. Shown, from left, are Swedish
writers/producers Jorgen Elofsson, Johan Aberg, and
Anders Hansson, who are responsible for the first single,

“It Happens Everytime (Down on Dreamstreet),” by teen
pop act Dreamstreet (Lava/Atlantic), which is to be released
June 26. The song, writien by Elofsson and produced by
Elofsson, /'\berg, and Hansson, will appear on an upcoming
album and in a planned Broadway musical of the same
title, which will tell the story of a teen band. Through BMG
Music Publishing Scandinavia’s operations, Elofsson,
/'\berg, and Hansson have worked with such teen acts as
Britney Spears, Christina Aguilera, Jessica Simpson, Wast-
life, and Pretty Young Things.

- e

We Got Gotti. Irv Gotti, a hip-hop/R&B producer, has
signed an exclusive deal with Famous Music Publishing
(BillboardBulletin, May 31). Shown at Famous Music's
New York offices, from left, are Ira Jaffe, Famous Music
president; Gotti; Irwin Robinson, chairman/CEQ; Brian Pos-
telle, senior creative director, urban; and Tanya Brown, cre-
ative director, urban.

Office Party. Celebrating the recent official opening of per-
formance right group SESAC's West Coast office in Santa
Monica, Calif., from left, are SESAC president/COO Bill
Velez, senior VP of writer/publisher relatiors Pat Rogers,
and SESAC composer Christophe Beck.

NO.T SONG CREDITS

FEE Ty E

THE HOT 100
TRY AGAIN ¢ Timothy Mosley, S. Garrett * Virginia Beach/ASCAP, WB/ASCAP, Herbilicious/ASCAP,
Black Fountain/ASCAP

HOT COUNTRY SINGLES & TRACKS
YES -+ Chad Brock, Stephony Smith, Jim Collins « McSpadden-Smith/ASCAP, ICG/ASCAP,
EMI Blackwood/BMI, Singles Only/BMI, Starstruck Angel/BMI, Makeshift/BMI, Cuts R Us/BMI

HOT R&B SINGLES
1 WISH * Carl Thomas, Mike City * Tom/ASCAP, Mike City/ASCAP

HOT RAP SINGLES
(HOT S$**T) Country Grammar * Nelly Jason ‘Jay E” Epperson ¢ Jackie Frost/BM|,
Careers-BMG/BMI, Publishing Designee/BMI, Universal/ASCAP, Basment Beatz/ASCAP

HOT LATIN TRACKS
ENTRE EL MAR Y UNA ESTRELLA -« Marco Flores * Estefan/ASCAP, Mas Sa de C.V./ASCAP

W R I T E R

# U B L ) S H ER

Jack Raymond Unearths Treasures
With Latest ‘Gramophone’ Volumes

BROADWAY REVISITED, 1:
Producer Jack Raymond proved
there was a vital original Broadway
cast life on recordings before
Decca Records’ acknowledged pio-
neer release in 1943 of “Okla-
homa!” with his extensive four-vol-
ume (three discs each) series on
Koch-distributed Pearl Records,
“Music From The New York Stage
From 1890-1920.”

Raymond’s most recent project,
“Broadway Through The Gramo-
phone,” has just reached its third
and fourth volumes (two discs
each), one covering 1914-20 and the
other spanning 1920-29. Each vol-
ume offers performances of songs
from 32 shows!

Though the recordings don’t fea-
ture original-cast soloists as the
“New York

lier period includes a wonderfully
healthy amount of early shows by
Kern and Berlin, among others,
offering up a few of their great
standards and, more important,
many long-forgotten tunes that
may not have transcended their
times but surely serve to mark the
writers’ emerging talents.

These charming volumes are, in
a way, equivalent to the New York
City Center “Encores!” series
since they recall an era whose show
songs were music to the ears of
theatergoers.

B ROADWAY REVISITED, 2:
The reissues of important musicals
by the Columbia/Legacy and RCA
Victor brands continue, as per the
recently debuted packages from a

revitalized

Stage” volumes
do, they are
delightful med-
ley appraisals

Words & Music

Decca Broad-
way (Billboard,
May 20).

For Colum-

by two well-
known record-

bia/Legacy, a
new bateh of

ing ensembles,
of that era, the
Victor Light
Opera Company and the Columbia
Light Opera Company. No identi-
ties are given to the conductors or
vocal soloists.

These volumes—there were two
previous sets of even earlier pro-
ductions—do the job, however, of
being vastly entertaining with sur-
prisingly listenable sound through-
out. They also cover a period when
the modern musical was being
brought by such young stalwarts as
Irving Berlin and Jerome Kern to
its greatest flowering in the 20s,
when they and such younger tal-
ents as George and Ira Gershwin,
Oscar Hammerstein, Rodgers
and Hart and Cole Porter were
adding immeasurable treasures to
the Broadway canon.

For worthy scores of the season,
the ensembles’ consistent approach
was to do four or five songs in med-
ley fashion at a brisk pace, includ-
ing the ballads.

The 1914-20 years on volume
three are particularly useful from
a scholarly point of view. The 1920-
29 period produced many scores
that are still known today. The ear-

by Irv Lichtman

albums brings
the number of
reissues since
June 1998 to 24, including
“extras” in the form of cut songs
and tracks, writer demos, and
interviews.

It has just released Richard Ad-
ler and Jerry Ross’ 1954 “The
Pajama Game”; Robert Wright
and George Forrest’s 1953 adap-
tation of the music of Borodin for
1954’s “Kismet”; a studio record-
ing of “Show Boat” starring Bar-
bara Cook; and Burton Lane and
E.Y. Harburg’s 1947 “Finian’s
Rainbow.”

RCA Victor is putting out its
first CDs on Harold Arlen and
Johnny Mercer’s 1959 “Sarato-
ga” and David Heneker’s 1965
“Half A Sixpence,” an import
from London.

PRINT ON PRINT: The follow-

ing are the best-selling folios from

Hal Leonard Corp.:

1. “Pat Metheny Songbook.”

2. Creed, “Human Clay.”

3.Red Hot Chili
“Californication.”

4. Sting, “Brand New Day.”

5. Dixie Chicks, “Fly.”

Peppers,
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Rubén Blades’ Salsa Provokes Thought;
aantana/Gray/Everlast Team For Tour

This wssue’s columm was prepared by
Ramiro Burr.

BLADES’ MUSIC FOR THE
MIND: Most salsa/Caribbean
music is known for its ability to
move the feet, but the music of
Rubén Blades is more often
geared for the mind, as on his
most recent Grammy-honored
album, “Tiempos,” which won for
best Latin pop performance.

“The instrumentation is differ-
ent. There’s no emphasis on stri-
dent horn sections or fiery per-
cussion solos,” says Blades. “The
lyrics seek to provoke thought,
and this means to confront issues.
Generally, salsa music serves as a
way to escape reality through
dancing.”

The Panamanian singer/song-
writer says “Tiempos” is a mix of
sounds and influences. “ ‘Tiem-
pos’ is an effort to integrate dif-
ferent sounds from Latin America
to serve as a background for sto-
ries related to our everyday life,”
he says. “The songs were written
by me and another Panamanian
singer/songwriter named Romu-
lo Castro.

“There are three instrumental
songs by Costa Rican com-
posers—Walter Flores, Fidel
Gamboa, and Carlos Vargas,” he
continues. “The range of themes
goes from the coldness of hired
killers [“Sicarios”] to the hope for
a better future |“Encrueijada”].”

The 14-track CD is contempla-
tive, thoughtful, and enchanting.
Blades is in his familiar stance—
deerying social decay in “Hipocre-
sia,” then questioning personal
faith in “Creencia” and aching for
a lost love in “Dia A Dia.”

_Lan

¢

Notas

All 14 tracks were written by
Blades in the style he long ago
called “music journalism.” And he
supplements the traditional salsa
instruments of percussion and
horns with violins, violas, and cel-
los to produce new textures. He’s
been called a salsa singer, but a
more apt description of his musie,
especially on this set, is political
and philosophical folk/salsa bal-
lads.

But he hates labels. “Basically,
the songs on ‘Tiempos’ are
descriptive of everyday realities,
some of which are difficult to con-
front by society, as in ‘Sicarios,””
he says. “I refuse to be labeled,
because it locks you into a specif-
ic category and prevents growth.

“My music is about the city,
about people, about what we do,
what we don’t do, and what I hope
we can do together to build a more

Jjust society and a better world,”

he continues. “I guess my CD will

be placed under salsa because of

my past association with Willie
Colon and becuuse there’s really
no definition for my type of fusion
of rhythms and lyries. The radio
stations’ format will determine
whether or not my musie is
played.”

Blades’ music is reflective of his
earliest musical influences. “My
generation began to participate in
music through rock’n’roll,” he

Bolero Queen. Olga Gunlot recently signed a worldwide exclusive recording
contract with Warner Music. In a career that has spanned 50 years, Guillot has
recorded over 58 albums and earned more than 10 platinum and 20 gold certifi-
cations. Guillot will return to the studio, after a 12-year hiatus, this August to
record her new album. Shown at the signing, from left, are Inigo Zabala, presi-
dent of Warner Music Mexico and WEA Latina (U.S.); Guillot; and George Zamo-
ra, managing director of WEA Latina.

says. “It was young, different, and
exciting. Frankie Lymon & the
Teenagers, Orquesta Aragon,
and Frank Sinatra were early
influences, as diverse as they are.
I don’t remember what album I
first bought, probably a Joe Cuba
or a Brazilian album. My first
concert was when my father took
me to see Ismael Rivera and Cor-
tijo Y Su Combo when I was
about 12 years old, in Panama.”

And though he's acted in movies
and been involved politically,
music remains his ultimate chal-
lenge.

“There are always more possi-
bilities than one can fathom,” he
says. “People will find purpose
according to their own sphere of
interest. There’s not just one
direction to go toward. Some
think music is only for entertain-
ment. I believe it is also a way to
communicate ideas; to confront
our failings, collective and/or indi-
vidual; to document our actions
and hopes; and to present possi-
bilities for change.”

Blades is working on his next
album, and one of the guest musi-

(Continued on page 70)

LATIN TRACKS A-Z

TITLE (Publisher - Licensing Org.)
2 APURO DOLOR (EMOA, ASCAP)
24 ACARICIAME (Warner/Chappell)
15 AMARTE ES UN PLACER (E) Pedrosillo, ASCAP)
23 COMO TU ME QUIERE' A MI (Not Listed)
26 CORAZON DE MELAQ (Universal Musica, ASCAP)
36 DA LA VUELTA (FL.PP, BMI}

21 DECREER EN T [ON MY KNEES] (Seat Of The Pants,
ASCAP/Ward, ASCAP/Ochsongs, BMI}

17 DESDE QUE NO ESTAS (Maracas/Pichaco)

1 ENTRE EL MAR Y UNA ESTRELLA (Estefan, ASCAP/Mas Sa
de CV., ASCAP}

32 ENTRE TUY YO (Erami, ASCAP/Warer/Chappell)
22 FALSAS ILUSIONES {Garmex, BMI}

18 FRUTA FRESCA (Gaira Producciones)

40 INVENTAME (Not Listed)

16 JURAME (FL.PP, BMI)

12 ELLISTON DE TU PELO (Not Listed)

19 LOBO HERIDO (Manzamusic, SACM)

13 MORIR DE AMOR (Seg Son, BMI)

38 MUJER, MUJER (Leo Musical/Universal, ASCAP)

10 MUY DENTRO DE MI [YOU SANG TO ME] (Sony/ATV Songs,
BMI/Cori Tiffani, BMI/Sony/ATV Tunes, ASCAP)

3 NO ME DEJES DE QUERER (FL.PP, BMI)

39 OOPS!._.1 DID IT AGAIN (Zomba, ASCAP)

35  PERDONAME (Vander. ASCAP)

28  PIDEME (Not Listed)

31 PORQUE TE QUIERO (Not Listed)

34 PORQUE TE QUISE (Nt Listed)

11 QUE ALGUIEN ME DIGA (EMOA, SESAC)

20 QUE BONITO AMOR (Phamm/Peermusic, BMI)
25 QUEMAME LOS 0J0S (Not Listed)

30, QUE SERA (Not Listed)

14 QUE VOY A HACER SIN TI UKMC, ASCAP/Universal,
ASCAP/Biue Network, ASCAP)

7 QUIEREME (Estefan, ASCAP/FLPP, BM})
6 SECRETO DE AMOR (Not Listed)
33 SILAVES (Not Listed)

5 SOLO ME IMPORTAS TU {BE WITH YOU] (Enrique [glesias,
ASCAP/EMI April. ASCAP/Rive Droite, ASCAP)

9 TE HICE MAL (ADG, SESAC)
29  TUS REPROCHES (Promosongs, BMI)
4 VOLVER A AMAR (F1.PP, BMI)
37 Y SIGUES SIENDO TU (Not Listed)
27 YA ESTOY CANSADO (Ser-Ca, BMI)
8 YO SE QUE TE ACOROARAS (Maximo Aguirre)
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Hot Latin Tracks..
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2 SON BY FOUR sony DISCOs
A PURO DOLOR

LATIN VOLVER A AMAR

4 GLORIA ESTEFAN EPIC/SONY DIS
coS NO ME DEJES DE QUERER

5 ALEJANDRO FERNANDEZ
SONY DISCOS QUIEREME

6 ENRIQUE IGLESIAS INTER-

7 MARC ANTHONY

8 CHAYANNE SONY DISCOS
ATADO A TU AMOR
9 RICARDO ARJONA SONY Dis
C0s DESNUDA
10 JACI VELASQUEZ SONY DIS-
cos DE CREER EN Tt
11 PABLO MONTERO RCA/BMG
LATIN QUE VOY A HACER SIN T1
12 LUIS MIGUEL WEA LATINA
AMARTE ES UN PLACER
13 EMMANUEL UNIVERSAL LATI-
NO CORAZON DE MELAO
14 LOS TEMERARIOS FONOVISA
TE HICE MAL
15 CARLOS VIVES EM! LATIN
FRUTA FRESCA

3 CHRISTIAN CASTRO ARIOLA/BMG

SCOPE/UNIVERSAL LATINO SOLO. ..

COLUMBIA/SONY DISCOS MUY...

Broadcast Data Systems
r / / /]
COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST |
- DATA SYSTEMS’ RADIO TRACK SERVICE. 92 LATIN MUSIC STATIONS ARE ELEC-
« | v e TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEE
2H | 58| 2g| 2| ARTIST TITLE
T2 |52 | 2| 25| IMPRINT/PROMOTION LABEL PRODUCER (SONGWRITER)
—eamll NO. 1/GREATEST GAINER B
@ 3 2 ) THALIA ENTRE EL MAR Y UNA ESTRELLA
EMi LATIN 1 week at No. 1 E.ESTEFAN JR. M.FLORES (M.FLORES)
@ 2 1 16 SON BY FOUR A PURO DOLOR
SONY DISCOS + A.JAEN (O.ALFANNO)
3 1 3 7 GLORIA ESTEFAN NO ME DEJES DE QUERER
EPIC/SONY DISCOS 1 £.ESTEFAN JR. G.NORIEGA R BLADES (G.ESTEFAN £ ESTEFAN JR R BLADES] |
@ 8 8 16 | CHRISTIAN CASTRO VOLVER A AMAR
ARIOLA/BMG LATIN 1 K.SANTANDER (K.SANTANDER)
5 4 4 1 ENRIQUE IGLESIAS SOLO ME IMPORTAS TU
INTERSCOPE/UNIVERSAL LATINO 1 M.TAYLOR B.RAWLING {E IGLESIAS,PBARRY M TAYLOR)
@ 7 9 7 JOAN SEBASTIAN SECRETO DE AMOR
MUSART/BALBOA J.SEBASTIAN (J SEBASTIAN)
7 5 5 13 | ALEJANDRO FERNANDEZ QUIEREME
SONY DISCOS | R.BARLOW,G.NORIEGA £ ESTEFAN JR. (R.BARLOW.A.CHIRINO,G.NORIEGA)
9 7 9 BANDA EL RECODO YO SE QUE TE ACORDARAS
FONOVISA NOT LISTED (J.MARQUEZ)
g 6 6 17 LOS TEMERARIOS TE HICE MAL
FONOVISA t . R.PEREZ (A.A.ALBA)
10 10 15 9 MARC ANTHONY MUY DENTRO DE MI
COLUMBIA/SONY DISCOS # C ROONEY (M.ANTHONY,C.ROONEY)
—— ——— ——
1 13 1 30 GILBERTO SANTA ROSA QUE ALGUIEN ME DIGA
SONY DISCOS ¢ J.M.LUGO,G SANTA ROSA,A.JAEN (0.ALFANNO)
12 1 14 31 LOS ANGELES AZULES EL LISTON DE TU PELO
DISA/EMI LATIN { J.MEJIA AVANTE (J.MEJIA AVANTE)
13 12 13 21 CONJUNTO PRIMAVERA MORIR DE AMOR
FONOVISA { J.GUILLEN (R.GONZALEZ MORA)
14 15 10 17 PABLO MONTERO QUE VOY A HACER SIN TI
RCA/BMG LATIN R.PEREZ (R.PEREZ)
15 14 12 13 LUIS MIGUEL AMARTE ES UN PLACER
WEA LATINA L. MIGUEL (J.C.CALDERON)
30 ~ 2 GISSELLE JU
ARIOLA/BMG LATIN 1 K.SANTANDER (K.SANTANDER)
REY RUIZ DESDE QUE NO ESTAS
19 16 ! BOHEMIAUNIVERSAL LATINO 0.PICHACO (0.PICHACO,E.GARCIA)
18 16 18 30 CARLOS VIVES FRUTA FRESCA
EMILATIN 1 E.ESTEFAN JR..J.V.ZAMBRANO (C.VIVES)
2 29 3 VICENTE FERNANDEZ LOBO HERIDO
SONY DISCOS NOT LISTED (A.MANZANERQ)
20 20 8 BANDA MAGUEY QUE BONITO AMOR
RCA/BMG LATIN NOT LISTED (J.AJIMENEZ)
— —_
271 18 21 4 JACI VELASQUEZ DE CREER EN TI
SONY DISCOS R.PEREZ {D.MULLEN,N.COLEMAN-MULLEN,M.OCHS)
@ 29 29 9 LOS HURACANES DEL NORTE FALSAS ILUSIONES
FONQ NOT LISTED (M.FLORES)
@ 24 23 5 LIMI-T 21 COMO TU ME QUIERE’ A M|
EMI LATIN } E.TORRES SERRANT ({. BERMUDEZ)
LIMITE ACARICIAME
2 25 5 UNIVERSAL LATINO § J.CARRILLO (ALAZAN)
RAMON AYALA Y SUS BRAVOS DEL NORTE QUEMAME LOS 0J0S
32 28 4 FREDDIE R.AYALA (R.AYALA)
2 21 17 6 EMMANUEL CORAZON DE MELAO
UNIVERSAL LATINO E.RUFFINENGO (J.A.RODRIGUEZ,M.TE 1ADA)
28 27 12 INTOCABLE YA ESTOY CANSADO
EMI LATIN t NOT LISTED (L.PADILLA)
MILLY QUEZADA PIDEME
35 - 2 SONY DISCOS NOT LISTED (NOT LISTED)
29 37 2 2% LOS SEMENTALES DE NUEVO LEON TUS REPROCHES
SONY DISCOS NOT LISTED (B.CORPUZ)
NEW ) 1 DIEGO TORRES QUE SERA
RCA/BMG LATIN NOT LISTED (E.SERICCOLI,C.PES.MIGLIACCI,|. GRECO)
31 % 39 3 ROCIO DURCAL PORQUE TE QUIERO
ARIOLA/BMG LATIN ¥ B.SILVETTI LJ.SALINAS)
JYVEV ENTRE TU Y YO
31 40 3 EMI LATIN t E.REYES,A.MONTALBAN (E.REYES,A.MONTALBAN)
@ RE-ENTRY q VICTOR MANUELLE SI LA VES
SONY DISCOS NOT LISTED (0.ALFANNO)
JOAN SEBASTIAN PORQUE TE QUISE
RE-ENTRY 11 MUSART/BALBOA J.SEBASTIAN (J.SEBASTIAN)
35 8| — | 53 PEPE AGUILAR PERDONAME
MUSART/BALBOA t PAGUILAR (FATO)
36 33 31 12 MARC ANTHONY DA LA VUELTA
L COLUMBIAYSONY DISCOS M.ANTHONYK. SANTANDER, £ ESTEFAN JR. {E ESTEFAN.JR. K SANTANDER!
@ NEW) 1 ROGELIO MARTINEZ Y SIGUES SIENDO TU
DISCOS CISNE NOT USTED (NOT LISTED}
18 29 l 37 15 LOS TRAVIEZOS DEL NORTE MUJER, MUJER
SONY DISCOS NOT LISTED (J.SCOTT)
BRITNEY SPEARS OOPS!...| DID IT AGAIN
NEWD 1 JIVE 1 M.MARTIN,RAM! (M.MARTIN RAMI)
40 40 2 MARCO ANTONIO SOLIS INVENTAME
FONOVISA M.A.SOLIS (M.A.SOLIS)
POP ROPICA A A R ONA A
24 STATIONS 16 STATIONS 58 STATIONS
1 THALIA EMI LATIN ENTRE EL 1 THALIA EMI LATIN ENTRE EL 1 BANDA EL RECODO FONDVISA
MAR Y UNA ESTRELLA MAR Y UNA ESTRELLA YO SE QUE TE ACORDARAS

A PURO DOLOR

JURAME
7 LIMI-T 21 EM! LATIN

8 MARC ANTHONY

2 SON BY FOUR SONY DISCOS

3 GLORIA ESTEFAN EPIC/SONY
Discos NO ME DEJES DE...
4 REY RUIZ BOHEMIA/UNIVER-
SAL LATING DESDE QUE NO...
5 GILBERTO SANTA ROSA
SONY DISCOS QUE ALGUIEN..
6 GISSELLE ARIOLA/BMG LATIN

COMO TU ME QUIERE" A MI

COLUMBIA/SONY DISCOS MUY...

2 LOS ANGELES AZULES
DISAVEM) LATIN EL LISTON .

3 JOAN SEBASTIAN MUSART/BAL-
BoA SECRETO DE AMOR

4 CONJUNTO PRIMAVERA
Fonovisa MORIR DE AMOR

5 BANDA MAGUEY RcABMG
LATIN QUE BONITO AMOR

6 LOS HURACANES DEL
NORTE FONOVISA FALSAS..

7 LOS TEMERARIOS FONOVISA
TE HICE MAL

8 LIMITE UNIVERSAL LATINO
ACARICIAME

9 ALEJANDRO FERNANDEZ

SONY DISCOS QUIEREME

10 ENRIQUE IGLESIAS INTER
SCOPE/UNIVERSAL LATINO SOLO..

11 MILLY QUEZADA SONY DIS
cos PIDEME

12 VICTOR MANUELLE sony
DISCOS S! LA VES

13 MARC ANTHONY COLUMBIA/SONY
D1scos DA LA VUELTA

14 CHRISTIAN CASTRO ARIOLA/BMG
LATIN VOLVER A AMAR

15 BRITNEY SPEARS JIvE
QOPS!...) DID IT AGAIN

9 RAMON AYALA Y SUS BRAVOS

DEL NORTE FREDDIE QUEMAME ..

10 VICENTE FERNANDEZ soNy
DISCOS LOBO HERIDO

11 INTOCABLE EMI LATIN
YA ESTOY CANSADO

12 LOS RIELEROS DEL NORTE
FoNovISAa TE QUIERO...

13 LOS SEMENTALES DE NUEVOD
LEON SONY DISCOS TUS...

14 BANDA EL RECODO FONOVISA
TE OFREZCO UN CORAZON

15 JOAN SEBASTIAN MUSART/BAL
BOA PORQUE TE QUISE

ﬁom the

If two records are tied in audience size, the recor gB ayed
chart after 26 weeks. 1 Videoclip avaxlabmry ® 2000 Billboard/BPI Communications, inc

(O Records showing an increase in audience over the previous week, regardless of chart movermnent: A record which has been on the chart for
more than 20 weeks will not receive a bullet, even if it vegnsters an increase in audience. Greatest Gainer indicates song with Iavyeest audience
on more stations is placed first. Records below the top 20 are removed
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GARTH LIVE SET TIES SPRINGSTEEN

(Continued from page 25)

The Offspring, “Smash,” Epitaph, 6 million.

Bruce Springsteen, “Born To Run,”
Columbia, 6 million.

Jay-Z, “Vol. 2 . . . Hard Knock Life,” Roc-
A-Fella/Def Jam, 5 million.

Vinee Gill, “I Still Believe In You,” MCA
Nashville, 5 million.

The Rolling Stones, “Tattoo You,” Rolling
Stones Records, 4 million.

Ozzy Oshourne, “No More Tears,” Epic, 4
million.

Gloria Estefan, “Greatest Hits,” Epic, 4
million.

Alice In Chains, “Dirt,” Columba, 4 mil-
lion.

Whitney Houston, “My Love Is Your
Love,” Arista, 4 million.

Creed, “Human Clay,” Wind-Up, 4 million.

Sisqo, “Unleash The Dragon,” Dragon/Def
Soul, 4 million.

Destiny’s Child, “The Writing’s On The
Wall,” Columbia, 4 million.

The Rolling Stones, “Sticky Fingers,”
Rolling Stones Records, 3 million.

The Rolling Stones, “Goats Head Soup,”
Rolling Stones Records, 3 million.

Rage Against The Machine, “Evil
Empire,” Epic, 8 million.

Rage Against The Machine, “Rage
Against The Machine,” Epie, 3 million.

Neil Diamond, “Greatest Hits 1966-1992,”
Columbia, 3 million.

Cypress Hill, “Black Sunday,” Co umbia, 3
million.

Michael Bolton, “Greatest Hits 1985-
1995,” Columbia, 3 million.

Jennifer Lopez, “On The 6,” Work/Epic, 3
million.

The Rolling Stones, “Emotional Rescue,”
Rolling Stones Records, 2 million.

Cypress Hill, “Cypress Hill,” Columbia, 2
million.

Mary Chapin Carpenter, “Stones In The
Roud,” Columbia, 2 million.

112, “Room 112,” Bad Boy/Arista, 2 million.

Next, “Rated Next,” Arista, 2 million.

Original cast, “A Chorus Line,” Sony Clas-
sical, 2 million.

Marc Anthony, “Mare Anthony,” Colum-
hia, 2 million.

George Strait, “One Step At A Time,”
MCA Nashville, 2 million.

PLATINUM ALBUMS

Pink Floyd, “The Wall Live 1930-81: Is
There Anyhody Out There?,” Columbia, its
14th.

Soundtrack, “Romeo Must Die,” Black-
ground.

Slipknot, “Slipknot,” I Am/Roadrunner, its
first.

Third Eye Blind, “Blue,” Elektra, its sec-
ond.

Soundtrack, “Love Jones,” Columbia.

Kenny Loggins, “Yesterday, Today &
Tomorrow,” Columbia, his fifth.

Jagged Edge, “J.E. Heartbreak,” So So
Det/Columbiy, its first.

Soundtrack, “Jerry Maguire: Musie ¥rom
The Motion Picture,” Epic.

Boston, “Greatest Hits,” Epic, its fifth.

Bloodhound Gang, “Hooray For Boobies,”
Republic/Geffen, its first.

Original cast, “A Chorus Line,” Sony Clas-
sical.

Joe, “My Name Is Joe,” Jive, his second.

Fuel, “Sunburn,” Epic, its lirst.

Donell Jones, “Where 1 Wanna Be,”
Untouchables/LaFuce/Arista, his first.

Toni Braxton, “The Heat,” LaFace/Arista,
her third.

Jimmy Buffett, “Christmas Island,” Mar-
garitaville, his seventh.

Mark Chesnutt, “Greatest Hits,” MCA
Nashville, his fourth.

No Doubt, “Return Of Saturn,” Trau-
ma/Interscope, its second.

The Rolling Stones, “Exile On Main
Street,” Rolling Stones Records, their 25th.

The Rolling Stones, “Goats Head Soup,’
Rolling Stones Records, their 26th.

The Rolling Stones, “It’s Only Rock-
"N'Roll,” Rolling Stones Records, their 27th.

The Rolling Stones, “Made In The
Shade,” Rolling Stones Records, their 28th.

The Rolling Stones, “Sticky Fingers,”
Rolling Stones Records, their 29th.

The Rolling Stones, “Still Life,” Rolling
Stones Records, their 30th.

Raffi, “Baby Beluga,” Rounder, his second.

3 Doors Down, “The Better Life,” Repub-
lic/Universal, its first.

GOLD ALBUMS
Simon & Garfunkel, “Old Friends,”
Columbia, its 10th.
Meat Loaf, “The Very Best Of Meat Loaf,”
Epie, his fourth.
Pink Floyd, “The Wall Live 1980-81: Is

There Anybody Out There?,” Columbia, its
17th.

Various artists, “Wow Worship Orange,”
Integrity.

Billy Joel, “2000 Years—The Millennium
Concert,” Columbia, his 17th.

Soundtrack, “Romeo Must Die,” Black-
ground.

Gerald Levert, “G,” Elektra, his fourth.

AC/DC, “Stiff Upper Lip,” Elektra, its
18th.

Pantera, “Reinventing The Steel,” Elek-
tra, its sixth.

Soundtrack, “A Night At The Roxbury,”
DreamWorks.

Incubus, “Make Yourself,” Epic, its first.

Tracy Chapman, “Telling Stories,” Elek-
tra, her fourth.

Vitamin C, “Vitamin C,” Elektra, her first.

NoFX, “Punk In Drublie,” Epitaph, its
first.

Trisha Yearwood, “Real Live Woman,”
MCA Nashville, her ninth.

Oleander, “February Son,” Universal, its
first.

Various artists, “WWF Agpression,” Pri-
ority.

Master P, “Only God Can Judge Me,” Pri-
ority, his fifth.

The Corrs, “Forgiven Not Forgotten,”
Atlantic, their first.

Trick Daddy, “Book Of Thugs,” Slip N
Slide/Atlantic, his second.

Pink, “Can’t Take Me
LaFace/Arista, her first.

Conjunto Primavera, “Morir De Amor,”
Fonovisa, its second.

Da Brat, “Unrestricted,”
Def/Columbia, her third.

The Wilkinsons, “Nothing But Love,”
Giant, their first.

Bloodhound Gang, “Hooray For Boobies,”
Republic/Geffen, its second.

Rusted Root, “Remember,” Island/Def
Jam, its second.

Monifah, “Mo’Hogany,” Uptown, her first.

Carl Thomas, “Emotional,” Bad
Boy/Arista, his first.

Various artists, “All Time Greatest Movie
Songs,” Epic.

Various artists,” Tribute To Stevie Ray
Vaughan,” Epic.

Joe, “My Name Is Joe,” Jive, his second.

Sevendust, “Home,” TVT, its second.

Mary Chapin Carpenter, “Party Doll And
Other Favorites,” Columhia, her sixth.

Stevie Ray Vaughan, “Live At Carnegie
Hall,” Epic, his second.

Duran Duran, “Greatest,” Capitol, its 10th.

Toni Braxton, “The Heat,” LaFace/Arista,
her third.

Cypress Hill, “Skull & Bones,” Columbia,
its sixth.

Michael W. Smith, “This Is Your Time,”
Reunion, his eighth.

Leonard Cohen, “The Best Of Leonard
Cohen,” Columbia, his second.

Papa Roach, “Infest,” DreamWorks, its first.

No Douht, “Return Of Saturn,” Trau-
ma/Interscope, its second.

Ice Cube, “Wur & Peace Vol. 2 (The Peace
Disc),” Lench Mob/Best Side/Priority, his sev-
enth.

The Rolling Stones, “Rewind,” Rolling
Stones Records, their 38th.

Raffi, “More Singable Songs,” Rounder, his
seventh.

Rafii, “Rise & Shine,” Rounder, his eighth.

Raffi, “Raffi’s Christmas Album,”
Rounder, his ninth.

Home,”

So So

GOLD SINGLES
Vicki Sue Robinson, “Turn The Beat
Around,” RCA, her first.
Toni Braxton, “He Wasn’t Man Enough,”
LaFace/Arista, her seventh.

LATIN CERTIFICATIONS

PLATINUM ALBUMS
Gilberto Santa Rosa, “Expression,” Sony
Tropical, his first.
Son By Four, “Son By Four,” Sony Tropi-
cal, its first.

GOLD ALBUMS

Various artists, “Grammy Nominados 2000
Latino,” BMG U.S. Latin.

Gilberto Santa Rosa, “Expression,” Sony
Tropical, his first.

Son By Four, “Son By Four,” Sony Tropi-
cal, its first.

Gisselle, “Gisselle,” BMG U.S. Latin, her
fourth.

Gisselle, “A Que Vuelve,” BMG U.S. Latin,
her fifth.

Gisselle, “Quiero Estar Contigo,” BMG
U.S. Latin. her sixth.

presented by

Discussion panels with Ie'ading industry professionals, including Latin Alt2rnative
Music, Radio and Television, the Internet & New Media. Press, A&R/Marketing,
Tour ng, Concert Promotion, Music Publishing, Retail, and more!

LAMC will feature:

Live music and concerts from leading acts

Industry leaders gather to network and expand the market
Deal making forum with key executive contacts in the U.S.
and Latin America

Central Park SummerStage

Latin Alternative Music Conference (LAMC)

August 13-15, 2000 * New York

Hilton New York & Towers ® 1335 Avenue of the Americas, New York City
Mention conference and code: LAM far discounted room rates Reservations: wwaw.hilton.com or 1-800-HILTONS

Early Bird Conference Registrazion $199.00 ¢« Mey 1 - July 1 $249.00

To Register, vis t website at WWW.latinalternative.com to register onlinz, or download registrztion form and
fax to (818) 733-1398 or mail to: Latin Alternative Music Conference, 5625 Willowcrest Avenue, North Hollywood, CA
91601. Make checks payable to Latin Alternative Music Canferenca. Confirmaticns will be faxed or mailed

Latin Alternative Music Conference)

presented by

ARTIST
direct
com

Latin Alternative

Music Conference
August 13-15, 2000 » Hilton New York & Towers

A

First Name Last Name

Company:

Address: _

State; Country: e-mail: ____

Paying by: O Check O VISA O Mas=erCard Cr=dit Card #:

Exp Date: — Carcho der's Name: Signature e -

Cancellation Policy: Cancellations must be suamitted in writing. Cancellat ons subject to a $75 fee. N3 refunds will be issued after July 23rd.

BILLBOARD JUNE 17, 2000

www.billcoard.com 69

www americanradiohistorv com


www.americanradiohistory.com

JUNE 17, 2000

e

L Y

’y Bilsoard

2000 international >

LATIN Music

songwriters and much more!
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x buyer's guide

Your One Stop Guide to
the Latin Music Market

Over 3,000 listings from 19 countries:
record company executives, music

publishers, wholesalers and distributors,
latin music radio stations in the U.S.,
clubs, artists, managers, agents,

TO ORDER YOUR COPY CALL
TOLL-FREE 800-344-7119.
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LATIN NOTAS

(Continued from page 68)

cians he says he would like to
Invite is five-time Grammy winner
Flaco Jiménez. Blades’ manage-
ment agency, Martinez, Morgalo
& Associates, will have a grand
opening for its new offices June
21 in New York at an industry-
only reception.

LATINO ROCK: Santana is
teaming up with soul singer Macy
Gray and folk-rapper Everlast on
his upcoming summer/fall U.S.
tour.

Gray will open the first leg of
the tour, which begins July 20 in
West Palm Beach, Fla., and runs
through Aug. 22, ending in Min-
neapolis. Everlast will be part of
the second leg, starting Sept. 28
in Englewood, Colo., and running
through Oct. 26, with the final
stop in Vancouver.

Santana’s  “Supernatural”
album has generated two No. 1
singles, grabbed nine Grammys,
and sold more than 14 million
copies worldwide.

The Watcha 2000 tour, a rock en
espanol caravan, will kick off
Aug. 11 at Universal Amphithe-
atre in Universal City, Calif.
Among the bands on the 18-city
tour are Ozomatli, Aterciopela-
dos, Café Tacuba, Molotov,
Enanitos Verdes, AN.I.M.AL.,
and Maldita Vecindad. Vans
Warped tour producer Kevin
Lyman has teamed up with rock
manager Jorge Mondragon and
Creative Artists Agency’s Darryl
Eaton.

Producers of the upcoming
Latin Alternative Music Confer-
ence (LAMC) in New York have
added a Battle of the Bands con-
test. Actually, it is more like a bat-
tle of the demo tapes.

Interested bands should send a
copy of their material (CDs pre-
ferred), along with a brief biogra-
phy and contact information, to
LAMC Battle of the Bands Con-
test, 5631 Willowerest Ave., North
Hollywood, Calif. 91601. Deadline
is June 30.

According to spokesman Josh
Norek, the LAMC and conference
sponsors ElSitio.com will fly the
winning group to New York in
August to perform at La Banda
Elastica Magazine Awards Show,
which will be part of the LAMC
activities Aug. 13-15.

TIDBITS: Tex-Mex/pop singer
Ricardo Castillon has opted out
of his contract with BMG U.S.
Latin. “One of my heroes has
always been Luis Miguel, and it
has always been my dream to pur-
sue a pop/ballad type of music,”
said Castillon. “It didn’t work out
with BMG, but I still hope we ecan
find the right label.”

Castillon is best known for his
R&B-flavored stylings on the hit
cumbias “Si Lo Quieres,” “Antoni-
etta,” and “Linda Chaparrita”
from the mid-"90s, when he and
La Diferenzia were among the
market’s top groups.

Castillon’s manager, Jesse Mar-
tinez, says they are talking with
producer K.C. Porter (Ricky
Martin, Bon Jovi, and Boyz 11
Men), hoping to enlist his help on
Castillon’s next album.

"Billboard.Latin 50 ,,...
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32 25 g ANA GABRIEL sONY DISCOS 83817 ETERNAMENTE
33 32 11 VICENTE FERNANDEZ SONY DISCOS 83810 LOBO HERIDO

31 7 LIMI-T 21 Em) LATIN 25308 SABE A LIMI-T
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MERENHITS 2000

36 | 25

ELVIS CRESPO sony piscos 83622

THE REMIXES

CHARLIE ZAA SONOLUX 83546/SONY DISCOS

CIEGO DE AMOR

o |[es )
o ||~ al|l&
w
pav}

43 110
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1 ALEJANDRO FERNANDEZ sony
Discos ENTRE TUS BRAZOS
2 SHAKIRA SONY DISCOS
MTV UNPLUGGED
3 THALIA Emi LATIN
ARRASANDO
4 A.B. QUINTANILLA Y LOS KUMBIA
KINGS EMI LATIN AMOR.
5 MARCO ANTONIO SOLIS Fono
VIsA TROZOS DE MI ALMA
6 SHAKIRA sONY Discos DONDE
ESTAN LOS LADRONES?
7 ENRIQUE IGLESIAS FONO-
vISA THE BEST HITS
8 MANA WEA LATINA
MTV UNPLUGGED
9 VARIOUS ARTISTS UNIVERSAL
LATINO BILLBOARD LATIN..
10 CHRISTIAN CASTRO ARIO-
LA/BMG LATIN M| VIDA SIN..
11 LUIS MIGUEL WEA LATINA
AMARTE ES UN PLACER
12 JUAN GABRIEL ARIOLA/BMG
LATIN QUERIDA
13 JACI VELASQUEZ SONY DIS-
CoS LLEGAR A TI
14 LOS TRI-O ARIOLA/BMG LATIN
MI GLORIA, ERES TU
15 ANA GABRIEL SONY DISCOS
ETERNAMENTE

NEWD | D1G sonv iscos aass7 GREATEST HITS

ITZ 40 19 GRUPO BRYNDIS DISA 24663/EMI LATIN POR EL PASADO

45 5 VARIOUS ARTISTS SONY DISCOS 83869 LO NUESTRO Y LO MEJOR
4 39 31 RICARDO ARJONA SONY DISCOS 83592 RICARDO ARJONA VIVO
45 46 14 JULIO PRECIADO Y SU BANDA PERU«HPACIFICO RCA 7145 1BMG LAT HOMENAJE A RAMON AYALA-25 ANIVERSARIO
46 48 93 SOUNDTRACK £PiC 68905/SONY DISCOS DANCE WITH ME

NEWD | CONTROL ewiLan 23554 CUMBIAS SIN CONTROL
48 | 50 | 64 | SELENA @ tmiLATIN 97886 ALL MY HITS TODOS MIS EXITOS
49 4 56 ELVIS CRESPO @ SONY DISCOS 82917 PINTAME
50 38 2 CHRISTIAN CASTRO ARIOLA 75302/BMG LATIN

ROPICA ALSA

1 GLORIA ESTEFAN EPIC/SONY
DiSCoS ALMA CARIBENA ...
2 SON BY FOUR sony DISCos
SON BY FOUR
3 OMARA PORTUONDO wORLD
CIRCUIT/NONESUCH/AG BUENA.
4 MARC ANTHONY RMM/SONY DIS-
€os DESDE UN PRINCIPIO.
5 CARLOS VIVES EMI LATIN
EL AMOR DE MI TIERRA
6 IBRAHIM FERRER WORLD CIR-
CUIT/NONESUCH/AG BUENA...
7 LIMI-T 21 EmI LATIN
SABE A LIMI-T
8 GILBERTO SANTA ROSA
SONY DISCOS EXPRESION
9 VARIOUS ARTISTS J&N/SONY
DISCOS MERENHITS 2000
10 DLG SONY DISCOS
GREATEST HITS
11 SOUNDTRACK EPIC/SONY OIS-
cos DANCE WITH ME
12 ELVIS CRESPO SONY 0ISCOS
PINTAME
13 ALBITA TIMES SQUARE

SON

14 TITO PUENTE RMM
MAMBOQ BIRDLAND

15 DOMINGO QUINONES rmM
POETA Y GUERRERO

RE-MIXES
REGIONAL MEXICAN

1 LIMITE UNIVERSAL LATINO
POR ENCIMA DE TODO
2 JOAN SEBASTIAN MUSART/BAL-
BOACAIMAN SECRETO DE AMOR
3 SELENA EmI LATINALL MY HITS
TODOS MIS EXITOS VOL. 2
4 LOS TEMERARIOS FoNOVISA
EN LA MADRUGADA SE FUE
5 CONJUNTO PRIMAVERA
G M.P/FONOVISA MORIR DE.
6 RAMON AYALA Y SUS BRAVOS
DEL NORTE FREDDIE QUEMAME.
7 LOS ANGELES AZULES
DISAEMI LATIN UNA LLUVIA...
8 BANDA EL RECODO FONO-
VISA LO MEJOR DE MI VIDA
9 INTOCABLE EMI LATIN
CONTIGO
10 VARIOUS ARTISTS LIDERES
GUERRA DE ESTADOS ...
11 PEPE AGUILAR MUSART/BALBOA
POR UNA MUJER BONITA
12 VICENTE FERNANDEZ soNy
DISCOS LOBO HERIDO
13 TIGRILLOS WEAMEX/WEA LATINA
QUE SE MUERAN LOS FEOS
14 LOS ANGELES DE CHARLY
FONOVISA LA MAGIA DEL AMOR
15 GRUPO BRYNDIS DISA/EMI
LATIN POR EL PASADO

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) centification for net shipment of 500,000 album
units (Gold). A RIAA certitication for net shipment of 1 miflion umts (Platinum). € RIAA certification for net shipment of 10 million units (Bramond).
Numeral following Platinum or 81amond symbal indicates album's multi-platinum level. RIAA Latin awards: O Certification for net shipment of
100,000 units (Ore). A Certification of 200,000 units (Platino). /A’ Certification of 400,000 units (Multi-Platine). For boxed sets, and double
atbums with a running time of 100 minutes or more, the RIAA multipiies shipments by the number of discs and/or tapes. Greatest Gainer shows

chart’s largesl unit increase. [N indicates past and present Heatseeker titles. © 2000,

Communications and . Inc
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The Web Goes south

The Latin Music Market Hits The Net And Hopes To Grow
BY JAMES ZOLTAK

MUSIC € PACk

EEBgBn
omng Cyber
In Spain
A Look At Some Noteworthy

Spanish-Music Web Sites
BY HOWELL LLEWELLYN

eb sites catering to Hispanics and those offering Latino culture to non-Spanish speak-
ers are in full bloom and, for most, music and recording artists play a major role in
the strategy to lure eyeballs, advertising dollars and e-commerce.

Growth prospects are heady as the U.S. Hispanic population and vast markets in Mex-
ico and South and Central America remain largely untapped as far cs potential online
users are concerned. As computer technology extends its reach into the Spanish-speak-
ing world, opportunities will continue to grow and the space already occupied by long-
slanding players like Latino.com, Lamusica.com and StarMedia Networks, as well as a
host of newcomers, vie for cyber success.

MADRID—As Spain joins the cyber age, numerous Span-
ish music companies and organizations are building a
presence on the Interner. These Web sites are serving the
Spanish and Latin music communities worldwide. Here's
a brief sample of some notable Spanish music \WVeb sites.

SDAE (Society Of Digital Authors And Publishers),
which was created by SGAE, the Spanish authors’ and
publishers’ society.

Web address: www.portalatino.com

This is the flagship of Latin American music portals,
with more than 2.5 million visitors since its launch in Jan-

Hispanics in the U.S. and Latin America at 14 million, with
nearly half of those in the U.S. alone. StarMedia estimates
the worldwide online Hispanic community at 20 million, a
mere 5% of the potential market.

Small wonder that companies are trying to seize the
opportunity to cater to this burgeoning market.

In the U.S. alone, where an existing Hispanic popula-
ton of 31 million grows at a rate of 2% per year (higher
than the peak baby-boom growth rate), Hispanics are tar-
geted to become the largest minority by 2010, according
to the 1996 U.S. Census.

The Wirthlin Report estimates 1999 Internet usage in
Brazil (where Portuguese is the dominant language) at 2.7
million. That figure was 500,000 for Mexico and 350,000
for Colombia. By all accounts, Internet use south of the
U'.S. border is growing at a rate faster than that among the

STARS AND SITES
Among the Internet portal companies, one of the largest
and best-established is New York-based StarMedia,

English-speaking U.S. population.
Emarketer puts Web usage among

B
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launched in 1996, which has
a pan-regional approach tar-
geting Spanish and Por-
tuguese speakers worldwide.
The company operates a net-
work of sites in virtually all
Latin American countries,
including several in Brazil.

“We are aggressively mov-
ing into audio programming
as part of our breadband
play,” says Francisco Lou-
reiro, chief operating officer
at StarMedia.

The portal is offering a
service called PC DJ that
allows users to mix their own
CDs and MP3 files.

StarMedia has also part
nered with Billboard, offer-
ing Web sites such as Bill-
board en Espanol and
Billboard Brazil, and in Aptil
did a Webcast of Billboard’s
Latin Music Awards ceremo-
ny in Miami.

“We are experimenting
with the technology to come
up with services that allow
users to have different expe-
riences on the Net,” says
Loureiro. “For example, we
are combining chats with
audio and Webcasts and
bringing new artists and

Continued on page LM-3
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uary, a majority of them from the U.S. Essentially, the
Web site is for authors and composers in particular, and
the Ibero-American (including Spain/Portugal) cultural
community in general.

The site offers all the professional tools necessary in
their work and sells repertoire from labels with which it
reaches an accord. At present, only independent labels
are represented.

“We provide anything that might interest a profes-
sional, from musical scares to instruments, 30-second
sound bites to downloadable material that is protected by
inaudible and invisible water marks that protect the com-

Continued on page LM-6
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El sitio profesional del interret

Olga Tafior se beneficia del

mds visitado, ascap.com “Sistema T-iple d= Nlonitoreo
le provee a Enricue Iglesias l2 rayor ; de R?dlo". El 5.stzma de
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MAS DINER
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Cor la 1sistencia del

“EZ-Eagle™ de ASCAP”,
¢ fa sobre mds de 1,200 licencias en
el intaraet, han asegurado a
EZ-Maxx"", la tecnologia ce Joan Sebastian lu tinica fuente regular
“Monitoreo de divarsos idiomas” de pagp por cbras en e internet.

acrecienta la capacidad para
que Juan Gabriel cbtenga sus
ingresos a nivel internaciond.

LA TECNOLOGIA DE MANANA AL ALCANCE DE Hoy

EL ACCESO INMOVADOR ENTRE ASCAP Y LA TECNOLOGIA, HA REDUCIDO COSTOS OPERACIONALES ¥ TRAE
COMO RESULTADO MAS GANANCIAS A NUESTROS MIEMBROS.

COMO ORCANIZACION DIRIGIDA POR NUESTROS PROPIOS MIEMBROS, NUESTRA PRIORIDAD ES LA DE OFRECEE.
APOYO OPTIMO Y LOS MEJORES BENEFICIOS FINANCIEROS A WUESTROS MIEMBROS Y SU MUSICA.

LA TECNO_OGIA DE ASCAP MAS QUE UNA FROMESA DE MANANA, =S UNA REALIDAD DE HOY DA.

Para Mis Informacién, llamar a
Alexandra Lioutikoff

Vice Presidente De Asuntos Latinos -‘
844 Alton Road A S ‘ A P ’3-‘

Miami, FL 33139 Donde La Musica Empieza™

(305) 673-3446
WWW ascap com _ @| \

New York 212.621.6240 * Chicago 773.472.1157 * Los Angeles 323.883.1000 * Puerto Rico 787.281.C782
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WEB GOES SOUTH
Continued from page I.M-1

groups online. At the Billboard
Awards, we did a series of chats
with popular artists such as La Ley,
Soraya and Mana.”

StarMedia has an e-commerce
alliance with CDNow and recently
inked a deal with Musimundo,
which Loureiro describes as the
Tower Records of Argentina. The
network also has alliances with
merchants in various Latin Ameri-
can countries, he says.

StarMedia was recently faced
with a major challenge to its posi-

tion in the U.S. as Spain-based
Terra Networks announced it
would buy U.S. portal Lycos. Other
portals operating in the U.S. are
Phoenix-based QuePasa.com,
which recently signed Gloria Este-
fan as its spokesperson, and
Miami-based Yupi.com.

A plethora of other sites seek to
carve out more specific niches
among U.S. Hispanic Internet
users and those in Latin America.

San Francisco-based Latino.com,
for example, was founded by
L.avonne Luquis in 1995 as Latino-
Link, an online newsmagazine.
“There was nothing out there for
Latinos in the U.S. But, last year,
we did a big first round of financing
and launched Latino.com,”
explains VP of business develop-
ment Paulo Lemgruber. The com-
pany has a pact with Amazon.com
but 1s in the process of developing
its own e-commerce platform. It
has also signed Thalia as its

spokesperson, the popular singer/
actress from Mexico who is en-
gaged to Tommy Mottola. Latino
.com has also signed an agreement
with Internet music directory
Dgolpe.com.

“We don’t want to compete with
Yahoo! and the other mainstream

Web sites. We want to be the site of

choice for Latinos in this country,”
Lemgruber says.

Another one of the established
players in Latino music sites is New
York-based Lamusica.com, which
also went live in 1995.

“This was a fan site, started as
Littde Judy's Wipeout Page,”
explains founder Little Judy. “It

events in the [New York] area.
Interest grew, and we started
doing a lot of artist coverage
beyond just tropical rock. We
try to have a comprehensive
approach to music that is very
content focused.”

Two years ago, Little Judy
formed a company, Jujumedia,
with Juan Esteban that aimed to
make Lamusica.com commer-

the operation was sold to the
Spanish Broadcasting System,
which operates radio stations in
the U.S. and Puerto Rico.

“It has become a major com-
ponent of their Internet strate-
gy,” she explains. “Our content
1s tied into the radio stations’
content, and Lamusica.com is
now the hub of all the radio sta-
tions’ sites, but we have never
lost the connection to our view-
ers. Qur focus is on entertain-
ment and the fans and what
they want.”

The site sells music through
various vendor alliances and
also offers legal MP3 downloads
from established and up-and-
coming artists.

“We never post anything ille-
gally,” says Little Judy. “We were
the first Latin music site to get
an ASCAP license.”

New York-based Latinodi-
rect.com, a largely e-commerce
site that offers exclusively
licensed CDs and videos, went
live in 1998.

“The site doesn’t specifically tar-
get Spanish speakers; it’s geared
more toward anyone who likes
[Hispanic] culture and music,” says
founder Fabian Villegas. “I have
people of Anglo descent buying
albums, and it’s really geared
toward that.”

Villegas says the explosion of

popularity of artists like Enrique
Iglesias, Ricky Martin and Marc
Anthony has made it easier to move
product, not just contemporary
artists but older ones as well.

“It’s opened more doors as far as
distribution goes. Three years ago,
when [ started knocking on doors,
they said there is no market out
there. Now they see there is and
that has helped, substantially,” adds
Villegas.

DOWNLOADABLE MUSIC
L.atinoise.com, based in San
Diego, launched in April. The
Continued on page LM-8

was a calendar and directory of

cially viable. Last year, 80% of
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Still The Masters Of Merengue After 20 Years

BY KARL ROSS

Los Hermanos Rosario

IAMI—In the two-plus years since their last disc,
LLos Hermanos Rosario, members of Karen
Record’s venerated merengue crew, have marveled
at the success of younger artists who have embraced
their infectious “bomba”-style merengue and convert-
ed this tropical subgenre into one of Latin music’s top

money-makers.

Unthinkable at the time was the
possibility that a little-known
merenguero such as Sony Discos’
Elvis Crespo could sell more than
a million units and make the
playlists on U.S. “Anglo” stations, as
he did with his 1998 debut album,
“Suavemente.”

Prior to going solo, Crespo was a
vocalist for Sony labelmates
Grupomania, the top-selling U.S.—
based tropical act that has inspired
frequent remarks about the simi-
larity in sound and style ro Los
Hermanos Rosario (The Rosario
Brothers).

When Grupomania began selling
hundreds of thousands of units dat-
ing back to their 1994 release,

“Explotd El Bombazo,” dozens of

copycat acts followed suit.

Today, the tropical market is sat-
urated with merengue-bomba
groups, many of which are indis-
unguishable from one another but
continue to make music at the cash

bomba sound.”

Oscar Serrano, lead
singer for Grupomania,
takes it a step further,
“The rhythm is only
called ‘bomba’ because
that’s the slogan of Los
Hermanos Rosario. The
rhythm we play is
merengue, Hermanos
Rosario-style. We're big
fans of theirs.”

After more than 20
years, the Rosarios con-
tinue to be one of the
hottest club tickets on
the merengue circuit,
with crowds regularly
exceeding capacity.

HOT HIPS ON
THE CHART

“When the Rosarios
come to town, the club
owners have to barri-
cade the doors to keep
people out,” says
Miami-based promoter
José Lopez. Lopez adds
that, of his company’s 50 or so Latin
acts, the Rosarios are the easiest to
book. “The club owners prefer
them over other acts because they
save on promotional expenses.”

The success of Crespo and oth-
ers has raised expectations for Los
Hermanos Rosario’s latest disc,
“Bomba 2000,” which went to retail
last November and charted on Hot
Latin Tracks with its lead-off single,
“Siento” (I Feel) for 20-ptus weeks
on the tropical/salsa chart. The fol-
low-up single, “Cintura De Fuego”
(Hot Hips), is gaining airplay in key
Latin markets.

“Nobody can deny their paternity

of the mereng

PR See i

register. Executives at Miami-based
Sony Discos, the dominant tropical
label, say that merengue-bomba
accounts for roughly 70% of record
sales in this market.

“Without a doubt, Los Her-
manos Rosario are the most imitat-
ed group,” says the band’s mana-
ger Rene Solis. “Nobody can deny
their paternity of the merengue-

e-b

omba sound.”

Though flattered by the
merengue-bomba boom, the
Rosarios are not content to sit idle
while others cash in on the trend
they started more than 20 years
ago.

“We’ve worked hard on this new
production,” says lead singer Rafa
Rosario, whose werewolfish croon-

Continued on page LM-14
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Year-To-Date Charts

Most of the recaps in this Spotlight
represent a year-to-date look at the races
in some of Billboard’s Latin categories.
The 2000 chart year started with the
Dec. 4, 1999 issue of Billboard and these
recaps end with the May 20 issue. The
exceptions are the 40-position airplay
charts for Latin Pop, Tropical/Salsa and
Regional Mexican, which reflect activity
from the April 8-May 20 issues. Expand-
ed to 40 positions in the first Latin Six
Pack spotlight of 2000, the three radio
format recaps will be an ongoing com-
ponent in each future edition of this
Spotlight series.

Both the year-to-date and the April-
May airplay charts are compiled using
gross impressions (total listeners) as cal-
culated by Broadcast Data Systems
(BDS). Each title receives credit for the
number of impressions for each week it
appears on the chart.

The sales charts are compiled using
point-of-sale data as compiled by Sound-
Scan. While the sales charts appear bi-

weekly in Billboard, they are compiled

weekly by SoundScan and are available
each week through the Billboard Infor-
mation Network (BIN). As with the air-
play charts, titles accumulate points for
each week they appear on the chart,
including weeks the chart does not
appear in Billboard.

The recaps are compiled by Latin
charts manager Ricardo Companioni and
recaps manager Anthony Colombo with
assistance from Michael Cusson and
Keith Caulfield.

The Billboard Latin 50 Titles

Pos. TITLE—Artist—Imprint/Label

1 DESDE UN PRINCIPIO
— FROM THE BEGIN-
NING—Marc Anthony—
RMM/Sony Discos

2 BUENA VISTA SOCIAL
CLUB PRESENTS
IBRAHIM FERRER—
Ibrahim Ferrer—World
Circuit/Nonesuch/AG

3 EL AMOR DE MI TIERRA—Carlos
Vives—EMI Latin

4 THE BEST HITS—Enrique
Iglesias—Fonovisa

5 DONDE ESTAN LOS LADRONES?—
Shakira—Sony Discos

6 AMARTE ES UN PLACER—Luis
Miguel—WEA Latina

7 AMOR, FAMILIA Y RESPETO...—
A.B. Quintanilla Y Los Kumbia
Kings—EMI Latin

8 SUAVEMENTE—Elvis Crespo—Sony
Discos

9 MTV UNPLUGGED—Mana—WEA
Latina

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

38

39

45

46

47

48

49

50

LLEGAR A TI—Jaci Velasquez—
Sony Discos

EN LA MADRUGADA SE FUE—Los
Temerarios—Fonovisa

MI GLORIA, ERES TU—Los Tri-0
—Ariola/BMG Latin

RICARDO ARJONA VIVO—Ricardo
Arjona—Sony Discos

MTV UNPLUGGED—Shakira—Sony
Discos

BAILAMOS—E£nrique Iglesias—
Fonovisa

THE REMIXES—Elvis Crespo—Sony
Discos

MORIR DE AMOR—C(onjunto
Primavera—G.M.P./Fonovisa

ALL MY HITS — TODOS MIS EXI-
TOS VOL. 2—Selena—EMI Latin
EXPRESION—Gilberto Santa
Rosa—Sony Discos

SON BY FOUR—Son By four—
Sony Discos

TROZOS DE MI ALMA—Marco
Antonio Solis—Fonovisa
PINTAME—Elvis Crespo—Sony
Discos

MASTERS OF THE STAGE: 2000
VECES MANIA—Grupomania—
Sony Discos

MERENHITS 2000—Various
Artists—J&N/Sony Discos

LO MEJOR DE MI VIDA—Banda El
Recodo—rFonovisa

ALL MY HITS TODOS MIS
EXITOS—Selena—EMI Latin
LATIN MIX USA—Various
Artists—Columbia/Sony Discos

MI VIDA SIN TU AMOR—Christian
Castro—Ariola/BMG Latin
CONTIGO—Intocable—EMI Latin
LOS GRANDES EXITOS EN
ESPANOL—Cypress Hill—
Ruffhouse/Columbia/Sony Discos
POR UNA MUJER BONITA—Pepe
Aguilar—Musart/Balboa

DANCE WITH ME—Soundtrack—
Epic/Sony Discos

OLGA VIVA, VIVA OLGA—O0lga
Tanon—WEA Latina

DISTINTO DIFERENTE—Afro-
Cuban All Stars—World
Circuit/Nonesuch/AG

UNA LLUVIA DE ROSAS—Los
Angeles Azules—Disa/EMI Latin
INCONFUNDIBLE—Victor
Manuelle—Sony Discos

ATADO A TU AMOR—Chayanne—
Sony Discos

LATIN GOLD—Various Artists—
Beast/Simitar

TODO LO QUE SOY—Carlos
Ponce—EMI Latin

CIEGO DE AMOR—C(harlie Zaa—
Sonolux/Sony Discos

LATIN CLUB MIX 2000—Various
Artists—Cold Front/K-Tel

GUERRA DE ESTADOS PESADOS—
Various Artists—Lideres
SOLA—India—RMM

LATIN MIX USA 2—Various
Artists—Columbia/Sony Discos
POR EL PASADO—Grupo
Bryndis—Disa/EMI Latin

Y LOS MAS GRANDES EXITOS DE
LOS DANDY'S—Vicente
fernandez—Sony Discos
VUELVE—Ricky Martin—Sony
Discos

HERENCIA DE FAMILIA—Los
Tigres Del Norte—Fonovisa

OTRA VEZ A LA CANTINA—
Michael Salgado—Joey/Sony
Discos

ROMPIENDO EL MILENIO—Los
Sabrosos Del Merengue—Caiman

Hot Latin Tracks Titles

Pos. TITLE—Artist—Imprint/Label

1 FRUTA FRESCA—
Carlos Vives—EMI
Latin

2 QUE ALGUIEN ME
DIGA—Gilberto
Santa Rosa—Sony
Discos S

3 EL LISTON DE TU PELO—Los
Angeles Azules—Disa/EMI Latin

4 DESNUDA—Ricardo Arjona—Sony
Discos

5 DIMELO—Marc Anthony—
Columbia/Sony Discos

6 A PURO DOLOR—Son By Four—
Sony Discos

7 ALGUNA VEZ—Christian Castro—
Ariola/BMG Latin

8 SI NO TE HUBIERAS IDO—Marco
Antonio Solis—Fonovisa

9 TE OFREZCO UN CORAZON—
Banda El Recodo—Fonovisa

10 TE QUIERO MUCHO—Los Rieleros
Del Norte—Fonovisa

11 MORIR DE AMOR—Conjunto
Primavera—Fonovisa

12 TE HICE MAL—Los Temerarios—
Fonovisa

13 ATADO A TU AMOR—Chayanne—
Sony Discos

14 RITMO TOTAL—Enrique Iglesias—
Interscope/Universal Latino

15 SOLO TU—Jaci Velasquez—Sony
Discos

16 PERO DILE—Victor Manuelle—
Sony Discos

17 BAJO LA LLUVIA—Grupomania—
Sony Discos

18 ESCUCHAME—Carlos Ponce—EMI
Latin

19 VOLVER A AMAR—Christian
Castro—Ariola/BMG Latin

20 DONDE ESTA EL AMOR—Charlie
Zaa—Sonolux/Sony Discos

21 SENTIRME VIVO—Emmanuel—
Universal Latino

22 TUS REPROCHES—Los Sementales
De Nuevo Leon—Sony Discos

23 QUE VOY A HACER SIN TI—Pablo
Montero—RCA/BMG Latin

24 PERDONAME—Pepe Aguilar—
Musart/Balboa

25 QUIEREME—Alejandro
fernandez—Sony Discos

26 BUSCA OTRO AMOR—Polo Urias Y
Su Maquina Nortena—Fonovisa

27 NO LE RUEGES—C(onjunto
Primavera—Fonovisa

28 LLEGAR A TI—Jaci Velasquez—
Sony Discos

29 ANILLO GRABADO—Tiranos Del
Norte—Sony Discos

30 SOLO ME IMPORTAS TU—E£nrique
Iglesias—Interscope/Universal Latino

31 DORMIR CONTIGO—Luis Miguel—
WEA Latina

32 AMARTE ES UN PLACER—Luis
Miguel—WEA Latina

33 LAS HELADAS—Los Tucanes De
Tijuana—EMI Latin

34 NO CREO—Shakira—Sony Discos

35 SIENTO—Los Hermanos Rosario—
Karen

36 EL PODER DE TU AMOR—Ricardo
Montaner—WEA Latina

37 ANDO AMANECIDO—Los Tigres
Del Norte—Fonovisa

38 0 TU 0 NINGUNA—Luis Miguel—
WEA Latina

39 MUJER, MUJER—Los Traviezos Del
Norte—Sony Discos

40 SUFRO—E!( Coyote Y Su Banda
Tierra Santa—EMI Latin

1

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

Pos. TITLE—Artist—Imprint/Label

MORIR DE AMOR—(onjunto
Primavera—Fonovisa

EL LISTON DE TU PELO—Los
Angeles Azules—Disa/EMI Latin
TE HICE MAL—Los Temerarios—
fonovisa

BUSCA OTRO AMOR—Polo Urias Y
Su Maquina Nortena—rFonovisa
TE QUIERO MUCHO—
Los Rieleros Del
Norte—Fonovisa

TE OFREZCO UN CORA-
ZON—Banda El
Recodo—Fonovisa

YO SE QUE TE ACOR-
DARAS—Banda El
Recodo—fFonovisa

YA ESTOY CANSADO—Intocable—
EMI Latin

TUS REPROCHES—Los Sementales
De Nuevo Leon—Sony Discos
MUJER, MUJER—Los Traviezos Del
Norte—Sony Discos

FALSAS ILUSIONES—Los
Huracanes Del Norte—Fonovisa
TUS CADERAS TE TRAICIONAN—
Los Originales De San Juan—EMI
Latin

PARA PODER LLEGAR A TI—Julio
Preciado Y Su Banda Perla Del
Pacifico—Ariola/BMG Latin
AMIGA MIA—Limite—Universal
Latino

EL ULTIMO BESO—Rayito
Colombiano—Disa/EMI Latin
PORQUE TE QUISE—Joan
Sebastian—Musart/Balboa

TE SUPLIQUE MUCHAS VECES—
Arkangel R-15—Sony Discos

POR QUE ME ENAMORE?—Grupo
Bryndis—Disa/EMI Latin

POR UNA MUJER BONITA—Pepe
Aguilar—Musart/Balboa

QUE BONITO AMOR—Banda
Maguey—RCA/BMG Latin
SUFRO—E! Coyote Y Su Banda
Tierra Santa—EMI Latin

NO SE LO DIGAS A ELLA—
Cuisillos De Arturo Macias—
Musart/Balboa

A MEDIAS PAREJO—Los Rieleros
Del Norte—Fonovisa

SE FUE MI AMOR—A.B.
Quintanilla Y Los Kumbia Kings—
EMI Latin

Y SIGUES SIENDO TU—Rogelio
Martinez—Discos Cisne

LA PALMA—E£zequiel Pena—
Fonovisa

ANILLO GRABADO—Tiranos Del
Norte—Sony Discos

AMOR SECRETO—Los Angeles De
Charly—Fonovisa
LAMPARITA—Vicente Fernandez—
Sony Discos

SECRETO DE AMOR—Joan
Sebastian—Musart/Balboa

LA LIEBRE—Los Tigres Del
Norte—Fonovisa

QUEMAME LOS 0J0S—Ramon
Ayala Y Sus Bravos Del Norte—
Freddie

ANDO AMANECIDO—Los Tigres
Del Norte—Fonovisa

ES MAS FACIL—Liberacion—
Disa/EMI Latin

TE CREO TODO—Los Tucanes De
Tijuana—EMI Latin
ACARICIAME—Limite—Universal
Latino

SONADOR ETERNO—Intocable—
EMI Latin

38 EN TODA LA CHAPA—Banda
Machos—WEAMex/WEA Latina

39 MI GUSTO ES—£zequiel Pena—
fonovisa

40 INVENTAME—Marco Antonio
Solis—Fonovisa

Latin Pop Airplay Artists

Pos. ARTIST (No. of Charted Singles) Imprint/Label

1 CHRISTIAN CASTRO (3)
Ariola/BMG Latin

2 RICARDO ARIONA (2) Sony

Discos

LUIS MIGUEL (3) WEA Latina

JACI VELASQUEZ (3) Sony Discos

CARLOS VIVES (2) EMI Latin

(S, [ S VX

Latin Pop Airplay Titles

Pos. TITLE—Artist—Imprint/Label

1 A PURO DOLOR—Son By Four—
Sony Discos
2 VOLVER A AMAR—Christian
Castro—Ariola/BMG Latin
3 QUIEREME—Alejandro
Fernandez—Sony Discos
4 SOLO ME IMPORTAS TU—£nrigue
Iglesias—Interscope/Universal
Latino
5 AMARTE ES UN PLACER—Luis
Miguel—WEA Latina
6 QUE VOY A HACER SIN TI—Pablo
Montero—RCA/BMG Latin
7 ATADO A TU AMOR—Chayanne—
Sony Discos
8 TE HICE MAL—Los Temerarios—
Fonovisa
9 NO CREO—Shakira—Sony Discos
10 DESNUDA—Ricardo Arjona—Sony
Discos
11 SENTIRME VIVO—Emmanuel—
Universal Latino
12 ALGUNA VEZ—Christian Castro—
Ariola/BMG Latin
13 DONDE ESTA EL AMOR—Charlie
Zaa—Sonolux/Sony Discos
14 AYUDAME DIOS MIO—Tamara—
Universal Latino
15 FRUTA FRESCA—Carlos Vives—
EMI Latin
16 MUY DENTRO DE MI—AMarc
Anthony—Columbia/Sony Discos
17 LA RAZON DE MI SER—C(arlos
Ponce—EMI Latin
18 QUE ALGUIEN ME DIGA—Gilberto
Santa Rosa—Sony Discos
19 TU AMOR ETERNO—C(arlos Vives—
EMI Latin
20 ENTRE EL MAR Y UNA
ESTRELLA—Thalia—EMI Latin
21 SOLO TU—Jaci Velasquez—Sony
Discos
22 BYE BYE BYE—N Sync—Jive
23 SOY UN SABORDIN—Marco
Hernandez—Ariola/BMG Latin
24 NO ME DEJES DE QUERER—Gloria
Estefan—Epic/Sony Discos
25 IT FEELS SO GOOD—Sonique—
Farmclub.com/Republic/Universal
26 CORAZON ESPINADO—Santana
Featuring Mana—Arista
27 0J0S NEGROS—Ricardo Montaner
Con La London Metropolitan
Orchestra—WEA Latina
28 DE CREER EN TI—Jaci
Velasquez—Sony Discos
29 SI NO TE HUBIERAS IDO—Marco
Antonio Solis—Fonovisa
Continued on page LM-12
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aon By Four

Turning Hard Work Into Gain With “A Puro Dolor”

MIAMI—Sony Disco’s smooth-
singing salsa quartet Son By Four—
whose eponymous label debut is
performing feverishly on charts—
is more than the sum of its parts.
Several years back, brothers
Georgie and Javi Montes returned
from Orlando to their native Puer-
to Rico, itching to get into the

Rojas. But after eight years in
Orlando—now an industrywide
incubator for youthful pop acts—
the Montes brothers were pitching
a more pop-oriented brand of salsa,
a salsa crafted around harmonies
along the lines of Boyz 11 Men or
the Bee Gees.

“We just started knocking on

“Whatever we do, we have to do it

with a trop

ical flavor. Otherwise,

we’ll be just another cheesy band.”

recording business. Along with
their cousin, Pedro Quiles, who
spent his adolescence as a metal-
head, they formed a cover band
and played in hotel lounges along
the San Juan-Isla Verde tourist
strip. They sang mostly tropical
favorites but dabbled in pop, rock
or whatever the occasion called for.

The salsa market in Puerto Rico
was swamped at that time by male
solo artists like Sony’s Gilberto
Santa Rosa, labelmate Victor
Manuelle and MP’s timeless Tito

doors,” Georgie says. It was when
they got inside the office of Pana-
manian producer and songwriter
Omar Alfanno that their idea began
to gain some viability. Alfanno’s
impressive list of credits includes
artists such as Santa Rosa,
Manuelle, Marc Anthony and
Ruben Blades. “We knew what we
wanted to do, but we were missing
an ingredient—and that ingredient
was Angel.”

Born in Puerto Rico and raised
in Chicago, Angel Lopez became

the cornerstone of Son By Four
with his sculful voice and inspira-
tional delivery. After two solo
albums that hadn’t quite elevated
him to prominence, Lopez with-
drew to his recording studio in the
mountain hamlet of Las Piedras,
where he was working on third-
party projects.

AN ANGEL OF A
VOICE

Alfanno, searching
for the right equa-
tion, tossed Angelina
studio with Georgie,
Pedro and Javi to try
out the combination.
The result was
“magic,” Georgie
recalls. “The first time
we played together,
where we added his
voice to our har-
monies, everybody in
the studio was like,
‘They belong togeth-
er””

Alfanno also
coined the name
Son By Four, which
suggests the market-
ing appeal of a
sports utility vehicle
with a chassis of
Cuban-roots salsa,
derived from the
rhythm known as
“son.” The group’s
1998 effort, record-
ed on Alfanno’s R]O
Records, earned
enough airplay in
Puerto Rico to post
two singles on Hot
Latin Tracks (“No
Hay Razon” and
“Nada”). Then Sony
Discos came court-
ing. “When we
signed with Sony we knew we were
going to have some success,”
Georgie says. “But this much, this
fast? Never.”

The group’s lead track, “A Puro
Dolor” (Purest Pain), went to radio
in February and raced to the pin-
nacle of Hot Latin Tracks. Like
other recent chart-toppers, “A Puro
Dolor” was released 1n salsa and
ballad versions. Not only did it cap-
ture the pell position on the tropi-
cal/salsa genre chart; it did the
same on the pop chart, as well. Its
23.4 million audience impressions,
as measured by BDS, set a record.

Reaction to “A Puro Dolor” has
been so intense in the Latin market
that the band was asked to record
an English-language version on
Columbia Records/C2. “Purest
Continued on page LM-14

CYBER IN SPAIN
Continued from page L.M-1

poser,” says Portalatino marketing
director Mario Rigote.

The Web site claims to have the
world’s largest online archive of
Ibero-American audio-visual infor-
mation and documentation.

Subterfuge Records, an inde-
pendent record label.

Web address: www.subterfuge.com

“Although the site is ours,” says
Subterfuge founder and director
Carlos Galan, “it is a reference
point for all Spanish indie labels.”
The site of Spain’s most ambitious
and successful indie was, since its
creation in 1995 until this May,
essentially informative. “Now it is
fully interactive,” says Galan.

It includes detailed listings of
new releases, artists’ e-mail address-
es, chat lines, acoustic and video
access and even artists’ musical
scores. The site is visited by at least
15,000 people a month, of which
some 656% are from abroad, main-
ly South America—especially
Argentina and Brazil—and the U.S.

Zona De Obras, an alternative
music magazine published in the
northern city of Zaragoza. It also
includes a graphic design section
that has designed CD covers for top
artists, and has an alternative indie
label called Plan B.

Web address: www.esquinalati-
na.com

“Esquina Latina” means Latino
Corner, and this site offers what
Zona de Obras editor Ruben Scara-
muzzino describes as “the most
complete online guide available for
Spanish and Latin American
pop/rock and related genres from
the 60s to today.”

This includes details of brick-
and-mortar outlets, labels, record-
ing studios, biographies, 30-second
music segments of artists and
videos. The site does not sell any-
thing, nor can you download.
Within the portal, there are specif-
ic pages on Spain, Argentina, Pana-
ma, Chile, Uruguay and Brazil.

Loquesea Internet Inc.

Web address: www.loquesea.es
(and Catalan language version:
www.elquesigui.com)

This 1s a pure fan site and 100%
Spanish production of New York-
based parent company Loquesea
Internet. It offers news features on
some 100 artists through a series of
online fan clubs, of which some 40
are Spanish artists.

Although the Web site does not
sell anything, it offers MP3 down-
loading possibilities—but only of
“legal” artists who are not signed to
any label. Even so, it claims to have
the largest collection of Latin Amer-
ican artists of any portal. It includes
links to a Catalan-language music
Web site.

Nubenegra, an indie label.

Web address: www.labandane-
gra.com

Nubenegra has always special-
ized in various forms of world

music and lately has turned its
attention to the growing number of
African musicians living in Madrid.
Bear in mind that Spain is Europe’s
southern-most country, the last
before crossing to Africa.

This Web site has been created as
a promotional platform for various
artists signed to Nubenegra and
whose native countries are Sudan,
Sierra Leone and Senegal. The site
relates the story of how La Banda
Negra (The Black Group) was
formed, the story of each artist and
sound segments of between 20-40
seconds for each artist’s music.

An important detail is that the site
is bilingual, in Spanish and English.
Nothing is sold directly, but it gives
access to other sites where Nubene-
gra material can be bought.

Cadena SER, Spain’s largest pri-
vate radio group.

Web address: www.cadena40.es

Cadena SER owns four of Spain’s
five most popular music networks,
and the leader is top-40 hit radio
station Los 40 Principales with 2.8
million listeners daily. Los 40 has
its own Web site with 800,000 visi-
tors a month and attempts to give
an image of what the network is
about.

It includes programming, the
Los 40 charts (which are taken as
seriously in Spain as the official
sales chart), photos, details and e-
mail addresses of DJs, updated
news on the pop-music world and
important tours in Spain, chatlines
and 30-second fragments of that
week’s selected new records.

Gar Music Productions, Girona,
Catalonia.

Web address: www.musicaalacar-
ta.com

Spain’s only Web site that is prob-
ably of as much use to the majors’
A&R teams as it is to fans, although
it receives 50,000 visitors a month.
The site’s most important section
gives labels the chance to distribute
songs digitally via systems such as
Liquid Audio or Windows Media
Player. Virgin Records Espafa is a
client.

Another section sells digitally
archived songs, although not CDs,
to fans. Visual information includes
images of the CD cover and infor-
mation on each song, such as who
plays what instrument, lyrics, where
it was recorded and so on.

EMI Music Spain

Web address: www.emimusic-
spain.com

Thirty-second samples of music
from EMI artists are offered on this
site, which was designed by EMI in
Spain. It has no downloading and
no e-mail addresses.

There are separate sections on
musical genres such as flamenco,
Cuban music (EMI Spain has
signed many Cuban artists), as well
as the regular domestic and inter-
national pop/rock repertoire.

There is information on the
labels and the artists incorporated
into EMI Spain, including EMI
itself, Hispavox, Chrysalis and EMI
Classics. l.
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[n The Field

Profiles Of Some Of The Players In The Online Latin Music Game

Players in the Latin music Internet space range from well-established recording-industry veterans to tech mavericks to those who’ve been involved with
the genre in one way or another for years. One thing they all have in common, howeves; is a belief in the opportunity inherent in a rapidly growing
market that finds itself at the intersection of proliferating high technology and a culture that has captured the imagination of Latinos and non-Latinos
across the globe. Following is a brief look at some of the people adding Latin spice to the Internet mix.

Francisco Loureiro, chief operating
officer, StarMedia Interactive Group:
Oversees day-to-day operations at
a company that boasted 2.1 billion
page views in the first quarter of the
year. Prior to joining StarMedia, he
was president of AOL Brazil, where
he was charged with leading the
online giant’s initial foray into
South America’s most populous
nation. His past experience also
includes stints as CEO of Brazilian
mobile-services provider Global
Telecom and president and gener-
al manager of the Southern Cone
for Global One, a telecommunica-
tions services joint venture of
Sprint, Deutsche Telecom and
France Telecom. Prior to that, he
was Brazil's general manager of
Sprint International. He studied at
Pontificia Universidade Catolica

and the Institutoi de Administrcao
e Gerencia in Rio de Janeiro and
George Washington University in
Washington, D.C.

Adriana Kampfner, president of Star-
Media, Mexico, and senior VP of global
sales and strategy, StarMedia Network:
Part of the founding team of Star-
Media, she was responsible for
global sales. She initiated and con-
solidated business in Mexico and
made the company, perhaps, the
most important in the country. She
has served as StarMedia’s director
of North American sales and today,
in addition to heading up the com-
pany’s Mexico offices, Kampfner is
responsible for sales and business
development throughout the entire
Latin American region. Prior to
joining StarMedia, she was senior

financial analyst at Chase Securities
Inc. The Mexico native studied at
the University of Michigan.

Larry Rosen, co-founder, Aplauso.com:
The co-founder and past chairman,
CEO of N2K Inc. and past presi-

dent, CEOQ of GRP, Rosen built
N2K into one of the Internet’s ear-
liest music e-commmerce and content
sites. He has also launched Larry-
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Rosen.com, an Internet consulting
boutique that advises companies in
the area of e-business. He led N2K
to its Initial Public Offering in 1997
and, in 1999, was architect of the
plan to merge N2K with CDNow.
Forbes magazine dubbed him an
“Internet icon” in 1998. A year ear-
lier, he earned Ernst & Young’s
Entrepreneur Of The Year award
for his leadership in the new media
and entertainment fields. With
Dave Grusin, Rosen co-founded
the contemporary jazz record label
GRP, which was named Billboard’s
top label in the category five years
running. In 1990, GRP was sold to
MCA for $40 million.

Julio Iglesias, co-founder, Aplauso.com:
An avid soccer player who studied
law in hopes of becoming a career
diplomat, the popular Spanish
singer actually won the position of
goalkeeper on club team Real
Madrid before a near-fatal car acci-
dent left him partially paralyzed for
two years. His time recuperating
led him to music and now he has
sold over 250 million records,
which Billboard recognizes as the
most by any artist. He is expected
to release a new record, “Noche de
Cuatro Lunas,” this summer.

Mario Krevtzberger, co-founder,
Aplavso.com: The Chilean-born
television industry veteran who
conceived the hugely popular vari-
ety show “Sabado Gigante” also
goes by the moniker Don Francisco.

Sergio Rozenblat, co-founder, Aplau-
so.com: Most recently, Rozenblat
was executive director of the Latin
Academy Of Recording Arts And
Sciences. His recommendation that
the Grammys book Ricky Martin
for its 41st awards telecast is cred-
ited with helping fuel the current
Latin music craze. Rozenblat has
also served as VP/GM of WEA Lati-
na and was director of A&R and
marketing for CBS Records Inter-
national. He has also practiced
entertainment law in Miami, count-
ing as clients Gloria and Emilio
Estefan.

Ney Pimentel, CEO and creative direc-
tor, Latinflava.com: Prior to founding
the company, he led his own design
company, DesigNey Inc. A long-
time designer for Wu-Tang, he cre-
ated CD covers, posters, logos and
ads for the group. He’s also worked
with clients such as Avirex, A&E,
Warner Bros., Sony Records, Dis-
ney, HBO and FUBU. He studies

Continued on page LM-10

WEB GOES SOUTH
Continued from page LM-3

e-commerce site offers CDs and
MP3s as well as streaming inter-
views, chats and concert informa-
tion, all geared toward the U.S. and
Latin American populations. It has
affiliate relationships with Liquid
Audio and HOB.com and regis-
tered hundreds of users in less than
a month. “We are in the process of
getting [approvals] from ASCAP,
BMI and others to put concert
footage online,” says CEO Javier
Robago.

Ritmoteca.com in Hialeah, Fla,,
is the largest online retailer dedi-
cated to downloadable live music,
with over 110,000 available tracks
licensed exclusively from some 30
independent Latin labels, says pres-
ident and CEO Ivan Parron.

The site went live in December
and traffic has been doubling
monthly ever since, he says, noting

RUIDOLATING.COM

L,ﬁ'rlfﬁj:cl se.com

that Ritmoteca is averaging about
1 million downloads per month.
Parron is careful to note that roy-
alties are being paid to labels and
publishing companies.

“We just provide a real unique
retail venue for the Latin music
industry and we're working hand-
in-hand with the RIAA and SDMI
and making sure we follow the
progress of the industry online,”
Parron says.

Another new site that aims to
capitalize on downloadable music
is Aplauso.com, which was found-
ed by N2K founder and former
GRP CEO Larry Rosen, Julio Igle-
sias, Sergio Rozenblat and Mario
“Don Francisco” Kreutzberger. The
site, which will sell both digital
tracks and CDs in the U.S., Latin
America and Spain, is under con-
struction and expected to go live in
August, says Rozenblat.

Recently launched bilingual
online magazine Latinflava.com
targets Hispanics 18-35 years old
with music and animation, online
radio and an insider’s view of
emerging trends in Latin music
and entertainment.

Dgolpe.com, with headquarters
in New York and offices in Brazil,
has created the largest Spanish and
Portuguese guide to online music.
The site went live in August. “We
are a directory,” says Esteban
Apraez, Dgolpe’s director of artist
and label relations. “Our model is
to aggregate all of the music con-
tent out there. We believe in legal-
ity. Whenever we promote Dgolpe,
we call it the largest site that aggre-
gates music in a region famous for
piracy.”

The site has alliances with inde-
pendent artists and was the first to
offer secure downloads in Brazil.
“We have established deals with
many of the most highly trafficked
sites in Latin America and we have
over 160,000 legal music down-
loads licensed,” says Apraez. I
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IN THE FIELD
Continued from page LM-8

at Montclair State University in
New Jersey.

Tony Martinez, president, Latinfla-
va.com: Previously, he generated
revenue and raised the profile of
New York-based urban lifestyle/
hip-hop title Stress Maugazine, where
he served as advertising and mar-
keting director. He established
Stress as a sponsor of New York’s
Puerto Rican Day Parade and
helped create Black August, a char-
ity that raises money for music
equipment and art supplies for
youth in Cuba. He studied at Syra-
cuse University.

Israel Cancel, COO, editor-in-chief, host
of Latinflava.com: A six-year veteran of
PaineWebber, he heads up business
operations and editorial content. As
one ol the first hosts of the online
channel, he interviews celebrities
and writes content for the site. He
studies at Rutgers University.

Fabian Villegas, founder, Latinodi-
rect.com: A 15-year direct-marketing
veteran, Villegas executive pro-
duced such compilation records as
“Remembering the ’80s” and “The
Love Collection.” He has also cre-
ated direct-marketing campaigns
for records by Santana, Neil Dia-

mond, John Denver and Julio Igle-
sias. He is currently founder/pres-
ident of DigitalWorks Production.

Lavonne Luquis, president, CEQ and
founder, Latino.com: A leading force
in building an electronic commu-
nity for Latinos in the U.S. and
beyond, Luquis spent seven years
with the San fuan Star, beginning
her carcer as a reporter before
being promoted to assistant man-
aging editor of features. Prior to
launching LatinoLink.com in early
1995, she served for one year as city
editor of The Olymprian in Olympia,
Wash. Luquis has won numerous
honors, including recently being
named among the “100 Most Influ-
ential Hispanics” by Hispanic Busi-
ness, 1998 National Hispanic Busi-
nesswoman Of The Year by the
U.S. Hispanic Chamber Of Com-
merce and 1998 Hispanic Achieve-
ment Award winner. She has served
as a board member of the North-
ern California Chapter of the Soci-
ety Of Professional Journalists and
the National Association Of His-
panic Journalists.

Paulo Lemgruber, VP of business devel-
opment, Latino.com: Lemgruber joined
Latino.com in 1999. His focus has
been to develop corporate and strate-
gic partnerships and new business
development focused on content,
promotion and investment for the

U.S. Latino and Latin American
markets at farge. Previously, he was
the VP of business development of
Sony Pictures Entertainment in Latin
America, where he expanded busi-
ness by identifying, evaluating and
negotiating corporate joint ventures
and partnership transactions and
new business opportunities and
investments (including broadcast,
cable TV and Internet-related prop-
erties) for Sony in Lagn America. He
was also responsible for development
and implementation of operational
plans for Sony Pictures’ film and TV
production cfforts in the region.
Prior to his Latin American assign-
ment, he was a director of corporate
development at Sony Pictures’ stu-
dios in Los Angeles. He studied
finance and business at Harvard.

Ivan Parron, founder and CEO,
Ritmoteca.com: Parron strives to
forge strategic partnerships and
agreements with major indepen-
dent Latin labels for the distribu-
tion of Latin music via the site. In
seven years of Internet work, he
has launched several online initia-
tives targeting Spanish and Por-
tuguese speakers. He founded
Internet Marketing Consultants in
South Florida and. as president
and CEO led the development and
launch of the MTV lLatin America
Web site. He studied at Florida
International University.  —J.Z.
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SI LA VES—Victor Manuelle—
Sony Discos

I TRY—Macy Gray—Epic
CACHITO—Mana—WEA Latina
SOLAMENTE—Fiel A La Vega—
EMI Latin

COME BABY COME—Gizelle D'Cole
Con Elvis Crespo—Sony Discos
MARIA MARIA—Santana
featuring The Product G&B—
Arista

COMO TU ME QUIERE" A MI—
Limi-t 21—EMI Latin

SEXO, PUDOR Y LAGRIMAS—
Aleks Syntek—EMI Latin

ME SOBRA EL AGUA—
Vivanatwa—RMM
LLAMARADA—Pepe Aguilar—
Musart/3alboa

LA ULTIMA NOCHE—Diego
Torres—RCA/BMG Latin

Latin Tropical/ Salsa Airplay
Titles

Pos. TITLE—Ariist—Imprint/Label

A PURO DOLOR—Son By Four—
Sony Discos

QUE ALGUIEN ME DIGA—Gilberto
Santa Rosa—Sony Discos
ENAMORADO DE TI—Frankie
Negron—WEAcaribe/WEA Latina
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VOLVER A AMAR—Christian
Castro—Aniola/BMG Latin

SOLO ME IMPORTAS TU—£nrigue
Iglesias—Interscope/Universal
Latino

SI LA VES—Victor Manuelle—
Sony Discos
QUIEREME—Alejandro
Fernandez—Sony Discos

NO CREQ—Shakira—Sony Discos
AMARTE ES UN PLACER—Luis
Miguel—WEA Latina

FRUTA FRESCA—Carlos Vives—
EMI Latin

COME BABY COME—Gizelle D'Cole
Con Elvis Crespo—Sony Discos

TE ESPERARE—Grupo Mateo’s—
Universal Latino

DA LA VUELTA—Marc Anthony—
Columbia/Sony Discos

BYE BYE BYE—N Sync—Jive

TU AMOR ETERNO—Carlos Vives—
EMI Latin

QUE VOY A HACER SIN TI—Pablo
Montero—RCA/BMG Latin

ESTAS ENAMORADA—Patrick
Shannon—Hardball/Universal
Latino

NO ME DEJES DE QUERER—Gloria
Estefan—Epic/Sony Discos
CARITA DE SOL—Tony Vega—
RMM

QUIEREME—Edwin—Edwin Rivera
SOY UN SABORDIN—Marco
Hernandez—Aniola/BMG Latin

IT FEELS SO GOOD—Sonique—
Farmclub.com/Republic/Universal
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LA LADRONA—Il2gales—
Ariola/BMG Latin

LA RAZON DE MI SER—Carlos
Ponce—EMI Latin

MUY DENTRO DE MI—Marc
Anthony—~Columbia/Sony Discos
DESDE QUE NO ESTAS—Rey
Ruiz—Bohemia/Universal Latino
DONDE ESTA EL AMOR—Charlie
Zaa—Sonolux/Sory Discos

TE HICE MAL—Los Temerarios—
Fonovisa

SENTIRME VIVO—Emmanuel—
Universal Latino

SIENTO—Los Hermanos Rosario—
Karen

DIMELO—Marc Anthony—
Columbia/Sony Discos

I TRY—Macy Gray—Epic

PERO DILE—Victer Manuelle—
Sony Discos

COMO TU ME QUIERE’ A MI—
Limi-t 21—£EMI Latin

AQUI, PERO ALLA—Pena Suazo Y
Su Banda Gorda—MT&VI

EL APARTAMENTQ—Willie
Rosario—J&N/Sory Discos
MARIA MARIA—Santana
Featuring The Product G&B—Arista
POETA Y GUERRERO—Domingo
Quinones—RMM

MENOS QUE NADA—Los Toros
