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why you get

OR

for less on WOR

We have said in previous ads . ..

1. WOR has not raised its daytime
rates since November 14, 1937.

2. WOR'’s discounts to sponsors have
not decreased. In some cases they
have been extended 25 to 30%.

3. WOR’s nighttime rate has not
changed since November 1, 1943.

4. WOR delivers the second lowest
cost-per-thousand rate in the United
States.

Good —

But, let’s dig a little deeper. Let’s show you,
more minutely, why you get more for less on

WOR.

Let’s talk about programs; how very eco-

nomically they get into people’s homes and minds
when you use WOR.

* A WOR show, weekdays, 1:30 P.M ., is heard
in 538,489 homes at a cost to the sponsor of
1/12th of 1 cent per home!

* A WOR show, weekdays, 11:15 A.M., is heard
in 589,774 homes at a cost to its sponsors of 1/3rd
of 1 cent per home!

* A WOR show, weekdays, 8:15 A.M., is heard
in 1,630,853 homes at a cost to its sponsors of
1/27 of 1 cent per home!

Little wonder why WOR regularly carries
more accounts with a greater total dollar volume
than any station anywhere.

Little wonder that WOR frequently carries
more accounts than the combined total carried
by New York’s three other major stations.

WOR—that power-full station at 1440 Broadway, in New York
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This is the

BEN OAS Family
of Chicago,

TTH

890 kilocycles, 50,000 watts, American
affiliate. Represented by John Blair & Company..

@ Ben, Marion, Diane and Maxine Oas live at 3054 Addison Avenue in the
northwest part of Chicago. Ben is plant supervisor for a metal company . . .
likes to spend his evenings and week-ends with his family.

Mrs. Oas (Marion) is a former model and speaker. Now she is busy as
housewife, mother and president of the nearby school’s Parents’ Club. Because
of Ben's Scandinavian background, one of her regular chores is to keep the
coffee pot filled. Mrs. Oas is a regular WLS listener. She likes our friendliness,

our news and especially our adult education programs. “WLS,” she says, “is
as truly American as a hot dog or an ice cream soda.”

Diane is 5, Maxine 3. Both girls go to nursery school. They start their day
listening to our “Happy Hank” program every morning.

Ben is a handy man around the house. Many of his Saturday nights are
shared between a home-repair task, his coffee, and his favorite, the WLS Na-
tional Barn Dance.

For 23 years, WLS has focused its microphones on the thousands of good
Midwestern families . . . city, town and farm . . . like that of Ben Oas of
Chicago. The friendliness, the service and entertainment we give them have
made them loyal listeners . . . and on loyal listeners depend advertising results.

The Qas family at homae.
By Mrs. Oas is 3-year-
old Maxine. Looking up
at Ben is Diaone, now 5.

The
PRAIRIE
FARMER
STATION

SURRIDGE D. BuTLER

.



Tear up your

RATE CARD!

Your audience is about to skyrocket ces thanks to the FM
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the new wonder-worker that adds
superb Frequency Modulation to

any regular AM set 2 995
... yet retails for only
(Slightly higher west of the Rockies)

:Ever hear of Santa Claus in midsummer?

S L o

PILOT RADIO PLAYS SANTA to America’s
FM stations . . . by multiplying their
listening audiences RIGHT NOW beyond
their wildest dreams!

PILOT RADIO PLAYS SANTA to America’s entire
radio listening audience . . . offering the FINEST
in Frequency Modulation reception, at a phenom-

! for AC only
enally low pricel

894" wide, 634" high, 5%" deep
Approved by Underwriters’ Laboratories

HOW ? . .. with the thrilling new FM PILOTUNER!

PILOTUNER is easily attached to any AM radio, old or new, and instantly converts it to a superb
‘ AM-FM set! Pilotuner can also be used with obsolete AM-FM sets, with phonographs — with public
- address systems. It gives not “just any” FM reception . . . but the FINEST FM RECEPTION yet achieved
. with no drifting, no fading, hair-fine selectivity!
PILOTUNER uses parts of only the highest quality . . . a “must”’ for the BEST in Frequency Modulation!
* 3 gang copper condenser * 5 tubes plus selenium rectifier *+ Heavy duty AC tfransformer
* Tuned R-F stage ® Beautiful Walnut Wood Cabinet. .

PILOTUNER's incredibly low price is possible ONLY through closest cooperation among parts sup-

pliers, dealers —and Pilot Radio itself.
e PILOTUNER is Pilot Radio’s “Gift” to America — destined to revolutionize listening habits . . . to make
i millions KNOW, WANT, and GET FM! The Pilotuner is a bonanza for EVERY FM STATION in the country]

Learn all about it! Get behind it! Do YOUR part in the huge, nation-wide drive fo promote and
publicize PILOTUNER. Write—phone—or call in person for full details. Samples available fo FM
broadcasters for dealer demonstration meetings. Act TODAY—for FM's brightest fomorrowl

1950

Pl LOT RADIO CORPORATION, 37-06 36th ST., LONG ISLAND CITY, N: ¥:
MAKERS OF PILOTONE VINYLITE RECORDS + PIONEERS IN SHORT WAVE ¢ FM o TELEVISION

FEB 7

A-93769

Published every Monday, 53rd issue (Year Book Number) published in February by BRoaDCASTING PuBLICATIONS, INC., 870 National Press
Entered.as secondl class matter March 14, 1983, at Post Office at Washington, D..C., under act of March 8, 1879.

- PROPERTY U.S. AIR FQRCRE



STING. at deadline

ICIIos:"dw Circuit

WHILE Ray C. Wakefield, who terminated
seven years on FCC June 30, hasn’t an-
nounced his plans, present indications are he

will - join Washington and West Coast com- ,

munications law firm of Wheat, May, Shan-
non & St. Clair. Carl I. Wheat, firm head, is
former FCC assistant general counsel and,
like Mr. Wakefield, is from California. Mr.
Wakefield, now resting in New England,
might become West Coast resident partner.

RADIO CIRCLES in New York were agog
last week over cloak and dagger peregrina-
tions of Dr. J. B. Matthews, erstwhile red
hunter of Dies Un-American Activities Com-
mittee, Veiled story was he was breaking
ground for sweeping Congressional inquiry
into FCC. Checks in Washington, however,
brought disavowals from such Republican
stalwarts as Speaker Martin, Chairman Clare
Hoffman (R-Mich.) of powerful House Com-
mittee on 'Government Expenditures (which
could conduct inquiry), and Chairman Evan
Howell (R-IIl.) of House Interstate & For-
eign Commerce subcommittee on radio.

STUART DAWSON, radio director of Foote,
Cone & Belding, Chicago, leaves shortly to
join Feature Productions, Chicago (Hint
Hunt, Ladies Be Seated, etc.), in which he
has bought third interest. He thus joins his
old partner, Charles (Chuck) Logan, who left
FCB June 15 to become executive producer
with Feature Productions, headed by Chuck
Acree.

ELEVENTH-HOUR efforts to have Presi-
dent Truman participate in opening of second
phase of International Telecommunications
Conference in Atlantic City, designated as
“Plenipotentiary Conference,” failed because
of Chief Executive’s tight schedule during
first week in July. Previous efforts to get
Secretary of State Marshall to open sessions
also collided with prior commitments.

ONE of the fruits of NAB Justin Miller's
leadership in battling for freedom of radio is
invitation from important publishing firm to
author tome titled “Freedom of Expression.”
Preoccupied with his regular duties, Judge
Miller first said he couldn’t undertake assign-
ment, but importance of this fundamental
and sorely needed work may change his mind.

NOBLE EXPERIMENT of WQQW, Wash-
ington daytimer managed by ex-FCC Blue
Booker Ed Brecher, has gone by boards. Sta-
tion proclaimed it would accept only one spot
each 15-minute segment. When owners found
total take couldn’t yield enough to pay over-
head, they switched. They’re now taking con-
ventional spots and commercials back-to-back.

PERFORMANCE of new musical works on
radio delayed by logjam at Copyright Office,
(Continued on page 86)
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U/acominy

July 7: Petrillo Inquiry, Subcommittee of
House Llabor Committee, Caucus Room,
Old House Office Bldg., 10 a.m.

July 7: Hearing on Jones FCC Nomination,
Senate Interstate Commerce Committee
Room, Capitol, 10 a.m.

July 12: Dinner for International Telecom-
munications Conference by American in-
dustry delegates, Waldorf-Astoria, New
York.

July 17-18: NAB Public Relations Executive
Committee, MAB nuqrs., Washington.

July 21: NAB Employe-Employer Relations
Commitiee, NAB Hdgrs., Washington.

July 28: NAB Educational Standards Com-
mittee, NAB Hdqrs., Washington.

Bulletins

WOL Washington starts giving race results
and prices today (July 7) “as public service”
on Art Brown’s afternoon program, station
announced Thursday. This is practice for
which WWDC Washington filed complaint
with Federal Trade Commission against
WGAY Silver Spring, Md. [BROADCASTING,
June 23].

RADIO to get more than $1,000,000, or about
23% of total $4,000,000-$4,500,000 advertising
budget to be earmarked for broadcasting
when Congress approves War Dept. appropria-
tion (early story page 16). Percentage about
same as last year. N. W, Ayer & Son awarded
contract for next fiscal year.

Business Briefly

WJZ LOCAL GAIN @ Gross local billings
of WJZ New York first half of 1947 up 9.7%
over same period last year, local June reve-
nue up 7% while total national and spot reve-
nue increased 4% over June 1946. Total six-
month revenue exceeds 1946.

LAMBERT TEST @ Lambert Pharmacal
Co., St. Louis, for Listerine shave cream, be-
gins test spot campaign July 7 on two sta-
tions in Johnson City and Bristol, Tenn. If
successful, schedule will be expanded. Agency,
Lambert & Feasley, New York.

SOAP BOX DERBY TV @ Television film
rights for Chevrolet Soap Box Derby in New
York, Atlanta, Detroit, Los Angeles, Bristol,
Conn., with finals to be held in Akron, secured
by ABC. U. S. Rubber Co., Akron, to sponsor.

WING PROPOSES INQUIRY
BY FCC ON NETWORK RULES

FCC examination of its network rules, to de-
termine if they are achieving intended pur-
poses, proposed by WING Dayton in letter to
all Commissioners.

J. P. Williams, WING general manager,
proposed inquiry on basis of station’s de-
cision not to sign two-year renewal contract
with ABC. Renewal pact, as submitted by net-
work, contained six-month cancellation clause,
he wrote FCC [BROADCASTING, June 28].

Williams letter contains detailed account
of relations between WING and ABC along
with facsimiles of telegrams and letters, and
minutes of affiliate meetings. Station con-
tends network threatened termination of con-
tract unless it would agree to clear time for
certain programs rejected in favor of local
programs and that six-month clause was run-
ishment inflicted by ABC.

Court Rejects WBAL Blue Book Plea

WBAL Baltimore’s complaint against FCC
and its Blue Book was dismissed Thursday in
U. S. Distriet Court for D. C. on grounds
station should await final FCC decision before
seeking court relief.

Memo opinion, signed by Associate Justice
James M. Proctor who heard arguments in
April [BROADCASTING, April 28], dissolves
temporary injunction, issued by Associate Jus-
tice T. Alan Goldsborough in same court in
February. This had stayed further FCC pro-
ceedings in case pending completion of litiga-
tion. Formal order to be signed shortly.

Opinion based on procedural findings and
expressly “refrained from any consideration
of the merits of the controversy before the
Commission or the propriety of the report
in question [Blue Book].”

FCC now expected to set date for hearing
on WBAL renewal and rival application of
Drew Pearson & Robert S. Allen for Balti-
more station’s 50-kw, 1090-kc facilities. Hear-
ing had been slated Feb. 25.

WBAL and Hearst Radio, licensee, con-
sidered sure to appeal now to U. S. Court
of Appeals for D. C. Effect of this on FCC
plans to set hearing date on WBAL and Pear-
son-Allen applications not known. Messrs.
Pearson & Allen and associates (Public Serv-
ice Radio Corp.) expected to ask FCC to
proceed with hearing.

While granting FCC’s major motion—to
dismiss WBAL complaint—Judge Proctor de-
nied Commission plea for three-judge court,
denied in previous hearing.

Judge Proctor’s memo opinion said relief
sought by WBAL would “in my opinion” .
be “improper interference” with FCC pro-
cedures. He said courts cannot stand in con-
stant watch and supervision over proceedings
before governmental agencies to prevent some
erroneous or wrongful action. He said proper
appellate course is provided in Communica-
tions Act Sec. 402(b), relating to appeals to
Court of Appeals for D. C. after final FCC
actions. FCC and WBAL had agreed Sec.
402(b) not applicable.

BROADCASTING o
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5000 WATTS
DAY & NIGHT

Wippr®

for it effectively
covers a prosperous spending market comprising Delaware,
southern New Jersey, parts of Maryland and Pennsylvania.
Your advertising dollars are wisely spent in this
sales-producing area. Learn how economically this

progressive station develops sales for you.

i RADIO ADVERTISING COMPANY

A STEINMAN STATION AFFILIATE

NEW YORK <+ CHICAGO
SAN FRANCISCO =+ LOS ANGELES
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Fulton Lewis, jr. program—the nation’s biggest BUSINESS

cooperative on the air today. Bob Brestan, Ado. rodustion Manager: Harry

Stevens, Eleanor Schadi, Tom Stack.

e}]ll).l'l‘slﬁg- hB.d'T. Taishoff, Irving O. Miller,
N ] rian

On 254 stations from coast to coast, local and AL (08 [ CH G

o Q . . BERNARD PLATT, Director
national advertisers are sponsoring this noted T S s L At e (e

commentator—and getting results, Fulton Lewis, Do R OMOTION
jr. reports the news as he sees it — and his e LA L

audience keeps on growing, NEW TORK SUREAU

260 Park Ave., Zone 17. PLaxa 5-8368
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Broad .
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* Reg: U. 8. Pat. Office
Copyright 1047 by B doasti Publ Ine.
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0 Caricature by BASIL WOLVERTON,
t a originator of the spaghetti and meat-

ball school of art and portrayer of
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TOM SWAFFORD : KGW Production Manager

In Tom Swafford’s hand a stop-watch looks
good! He has clocked so many shows that
his left thumb has assumed a permanently
prehensile position. Still on the sunny side
of 30, Tom broke into radio in Weslaco,
Texas, at the age of 17. After dipping into
Blackstone during a pre-law course at
UCLA Tom wound up in Hollywood where
he worked on such productions as “Cavaleade
of America.” KGW lured him away from

BROADCASTING o Telecasting
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Next Week:
JACK WASSAN

Sales Manager

the “moo’m picture” capital in 1944. Not
one to beat the tom-tom in his own behalf,
Tom, the man behind the plate glass panel
on so many successful live-talent KGW
shows, richly deserves this recognition. Tom,
too, is helping KGW produce exceptional
sales results for its advertisers.

PORTLAND, OREGON

REPRESENTED NATIONALLY BY EDWARD PETRY & CO.
July 7, 1947 o Page 7







® Spot Radio — the use of individual radio stations —

is the oldest form of radio advertising. For this reason,
advertisers have had greater experience with this
highly-productive, harder-hitting medium than with

any other kind of radio.

® However, the experience most important to audi-
ences and advertisers alike is the long and successful
experience of these stations in handling spot broad-

casting intelligently, efficiently, and with great success.

-

REPRESENTED NATIONALLY BY

WARD PETAY i L INL

NEW YORK ¢ CHICAGO ¢ LOS ANGELES
DETROIT e ST.LOUIS * SAN FRANCISCO
ATLANTA ¢ BOSTON -

SPOT RADIO LIST

WwSB
WBAL
WNAC
wICC
WBEN
WGAR
WFAA
WJR
KARM
WONS
KPOA
KPRC
WDAF
KFOR
KARK
KFI
WHAS
WILLH
WTMJ
KSTP
WSM
WSMB
WTAR
KOIL
WMTW
KGW
WEAN
WRNL
KSL
WOAI
KQw
KOMO
KTBS
KGA
WMAS
WAGE
KvOO

Atlanta
Baitimore
Boston
Bridgeport
Buffalo
Cleveland
Dallas

Detroit
Fresno
Hartford
Honolulu
Houston
Kansas City
Lincoln

Little Rock
Los Angeles
Louisville
Lowell-Lawrence
Milwaukee
Mpls.-St. Paul
Nashville
New Orleans
Norfolk
Omaha
Portland, Me.
Portland, Ore.
Providence
Richmond
Salt Lake City
San Antonio
San Francisco
Seattle
Shreveport
Spokane
Springfield
Syracuse
Tulsa

Wichita
Worcester

NBC |

NBC
MB35
MB35
NBC
CBs
NBC
CBS
CBS
MBS
NBC
NBC
ABC
NBC
NBC
CBS
MBS
NBC
NBC
NBC
NBC
NBC
ABC
MBS
NBC
MBS
ABC
CBS
NBC
CBS
NBC
NBC
ABC
CBS
ABC
NBC

CBS
MBS




Pardon me,
what station are
you listening to?

Land sakes,
honey.WFLA,

of course/

Lots and lots of pcople in the
big, prosperous Tampa-5t. Pet-
ersburg market have this same
listening habit.
Mr. Hooper, most of the people
here stay tuned to WFLA—all
of the time! Month after month
—ALL day EVERY day— the
5000-watt of WFLA
reaches the largest audience in
the heart of Florida’s richest,
trade
area. For coverage that really

According to

voice

most-heavily-populated

counts in this year ‘round mar-
ket, you ¢an count on WFLA'

5000 WATTS
DAY AND NIGHT

National Representalive
JOHN BLAIR & CO.

Soulheastern Representative
HARRY E. CUMMINGS
locksonville. Fla.
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Feature of the Week

e

WATG’s new studio-transmitter building.

CULMINATION of nearly two
vears of intense promotion took
place when WATG-FM took to the
air in Ashland, Ohio.

Robert M. Beer and Edgar Koehl,
owners of WATG and publishers of
the Ashland Times-Gazette made
certain that residents of the area
knew what FM was all about be-
fore it ever came to town by daily
ads and stories in the Times-
Guazette, in addition to folders and
other forms of advertising. News-
paper advertising space alone
amounted to almost $3,000.

Before the station ever took the
air, it had sponsored a football
guessing contest, a softball team,
a lawn bowling team and a boxing
show. It even went so far as to have

a Goodyear airship fly over the
area displaying an electric sign
reading “smooth FM.”

That the campaign was success-
ful is attested by the fact that
WATG had 42 sponsors—all on
one-year contracts, before it even
went on the air on May 18, In
addition, surveys by the station
show great increases in sale of FM
sets. The station has increased the
number of sponsors to 56, execu-
tives said last week.

WATG operates on 100.7 me with
8600 w and broadcasts 81 hours a
week at present. The station has a
staff of 11, including two engineers,
program director, commercial man-
ager, news editor, control operator,
three announcer-control operators
and two secretaries.

Sellers of Sales

SIDE from his eapabilities at
A buying radio time, Charles

(Chuck) Wilds, N. W. Ayer

& Son’s newest time buyer,
has such diversified outside  skills
as umpiring tennis matches and
mastering the French language.

Mr. Wilds was
born in New York
City on Oct. 4, 1918.
When he was about
six years old his
folks moved to Riv-
erdale, where he has
maintained residence
ever since. He at-
tended Riverdale
Country School but
in 1930 went to
Switzerland for a
vear to study
French. Upon his
return he attended
the Hotchkiss School
in Connecticut for
the next four years
and then went to
Williams Col-
lege, where he ma-
jored in English. In 1940 he re-
ceived his Bachelor of Arts degree,
then finished his formal education
with a half year’s work at Harvard
Business School.

In 1941, he moved into the adver-
tising world, joining Ruthrauff &
Ryan as a mail room clerk. Soon
he was transferred to the agency’s
radio department, where he be-
came an assistant time buyer and
thena time buyer.

CHUCK

During the war Mr. Wilds joined
the Navy and saw much of the
world. Because of his knowledge of
French he was attached to the 8th
Fleet in the Mediterranean. He was
on active duty in Oran, Bastia in
Corsica, Southern France during
the invasion, Mar-
seilles, and French
Morocco. In 1945 he
was discharged and
returned to his posi-
tion at R & R.

He bought time at
that agency for Gar-
rett Wine, Lever
Brothers in Canada,
Presto-lite in Can-
ada and U. S,
Chrysler and Dodge,
Ruppert Beer, Amer-
ican Airlines, and G.
Washington Coffee.
On June 23, M.
Wilds resigned from
R & R to join N. W.
Ayer & Son, in a
similar capacity.

The Wilds—his
wife is the former Elizabeth New-
man—have been married for six
years. They have two children,
Peter 5, and Adrienne, 432 months.

Mr. Wilds is a member of the
Tennis Umpires’ Association and
spends many of his week-ends um-
piring and playing tennis. He is a
stamp collector and a member of
the Riverdale Yacht Club, as well
as Psi Upsilon Fiaternity.

BROADCASTING o

Remember the
story about...

and what happened?

They were tiny people.
But they overpowered what
seemed to them to be a giant,
when he fell asleep.

There's a radio station
morol in this classic story.
W-W-D-C, by aggressive
programming and promotion,
has done a job worthy of a
giant in this huge Washington
market.

If- you want sales results
down here . . . let this little
fellow, W-W-D-C, do it for
you. It works!

Only one other station in
Washington has more
loyal listeners

AM-FM —The D. C. Independent

Telecasting



RADIO’S MARGARET ARLEN

‘..p.‘

OURING A REHEARSAL BREAK, SHE DISCUSSES PLANS FOR
SCREEN STAR GENE TIERNEY'S GUEST INTERVIEW ON SHOW '
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INOTED DESIGNER PEG FISCHER TAKES MARGARET AND PROGRAM WRITER BARBARA KEATING THROUGH STITCH-BY-STITCH DESCRIPTION OF HER ART

CAREER GIRL AT WORK

Radio commentator and staff rise early, work late to prepare woman’s view broadcast

Margaret Arlen, of Columbia’s New York Key Station,
WCBS, is the comely woman’s commentator Billboard
calls “No. 1 among the metropolitan girls who talk for a
living on the air”.

She’s easy on the eyes (as you can see). And hun-
dreds of thousands of her listeners will testify she’s
equally easy on their ears.

THE MARGARET ARLEN SHOW gives listeners
details...sidelights. .. inside information on the life and
luminaries of New York. The accent’s on variety, both in
guests and subject-matter. With the greatest of ease,

Margaret and co-broadcaster Harry Marble whisk fans

from food and fashion, to science and sociology !

Keeping listeners in-the-know keeps Margaret and the
program staff of six constantly on-the-go —covering
social and civic events...attending theatre and movie

openings...interviewing guests...researching. But their
efforts are well rewarded. For a long time now, THE
MARGARET ARLEN SHOW has held top Hooper rating
among New York’s woman-commentator programs!
Recently WCBS expanded THE MARGARET ARLEN
SHOW to accommodate additional participating spon-
sors. There are a few available spots left — between 8:30
and 9:00 A.M. weekday mornings. If you'd like to
know more about this advertising opportunity call

WCBS or any Radio Sales office.
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YARNS OF YESTERDAY...Listeners write appreciatively
of the many quaint and curious facts gleaned from Harry
Marble’s daily feature, his own informative “Almanac”.

BASIC BEAUTY HINTS, demonstrated by Eddie Senz on writer Alice

Gershon, enable the program to give listeners valuable make-up advice.

PERSONAL ENDORSEMENT of sponsors’ products is based

on actual test-use by program’s principals. Launderette
chain is among current Arlen participating sponsors.

PUBLIC SERVICE NEEDS and projects, such as the Bulova
Long Island Watch School for handicapped veterans, play
an integral part in over-all planning for Arlen program.

(LEFT) MARGARET GOES TO WONDERLAND to meet Tweedle-
dum and Tweedle-dee; makes mental notes of tricks
of the trade employed behind the footlights at the cur-
rent Broadway stage version of “Alice in Wonderland”..
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Senate Expedites Jones Consideration

Hearing Is Today;
GOP Leaders
Pushing

By RUFUS CRATER

BOTH advocates and opponents
were racing against time last week
in the fight over President Tru-
man’s nomination of Rep. Robert
F. Jones (R-Ohio) to membership
on the FCC.

A hearing today (Monday) was
scheduled by the Senate Interstate
Commerce subcommittee handling
the nomination to question three
men who purportedly made affi-
davits linking Rep. Jones with the
Black Legion.

This session, slated to be limited
to one day and to testimony of
the three affiants, was authorized
by the full committee Thursday in
a 45-minute executive session
which was followed by a subcom-
mittee hearing in which the editor
of a Lima, Ohio, newspaper de-
fended Rep. Jones against the
charges.

Robert C. Barton, managing edi-
tor of the Lima News, told the
subcommittee that both Virgil
Herbert Effinger, one of the affi-
ants, and Mrs. Effinger had told
him recently that Mr. Jones had
never been a member of the Black
Legion.

Other Affiants

Other affiants are Glenn E,
Webb, a member of the executive
board of the Lima local of the
CIO United Electrical Workers,
and Frank Barber. Authorities
said the three would be summoned
and warned that if they perjured
themselves they would be liable
for prosecution for contempt of a
congressional committee.

Sen. Homer Capehart (R-Ind.),
designated chairman of the sub-
committee in the absence of Sen.
Owen Brewster (R-Me.), set the
date for hearing the three affiants.
Sen. Brewster, it was learned, will
return in time for the meeting.

Sen. Robert A. Taft (R-Ohio),
chairman of the G.O.P. Policy
Committee, and his Ohio colleague,
Sen. John W. Bricker, attended
the committee meeting Thursday
and urged confirmation of the 40-
year-old Congressman. It was
learned that the committee mem-

bers had no objection to confirma-
tion but felt that the men who
made the affidavits should be ques-
tioned in view of the charges they
leveled.

Supporters of the FCC nominee
confidently predicted early ap-
proval by the committee and sub-
sequent Senate confirmation de-
spite apparent delaying tactics of
some Democratic left-wingers who
fell in with Commentator-Column-
ist Drew Pearson’s one-man cam-
paign to block the confirmation.
Several Senators including Warren
G. Magnuson (D-Wash.) told
BROADCASTING they expected rela-
tively swift confirmation.

Pearson Precipitated Hearing

Mr. Pearson, attempting to link
Rep. Jones with the Black Legion,
precipitated the first hearing June
27 [BROADCASTING, June 30] and
subsequently cited the Effinger and
Webb affidavits in support of his
charges. Rep. Jones vigorously de-
nied the accusations. The Barber
affidavit, along with the others,
was inserted in the record by Sen.
Glen H. Taylor (D-Ia.) on the
Senate floor Wednesday.

The strategy of the opposition
appeared to be to hold up con-
firmation until Congress adjourns

on or about July 26. A floor fight
may be waged by some Democratic
left wingers—including Sen. Tay-
lor and possibly Claude Pepper of
Florida.

But with leadership of both part-
ies actively backing him, Rep.
Jones was expected to weather the
storm.

Would Succeed Wakefield

Mr. Jones would succeed Ray
C. Wakefield, California Republi-
can, whose FCC renomination was
dramatically but inexplicably with-
drawn by President Truman on
June 18 [BROADCASTING, June 23].
Upon Senate confirmation, he prob-
ably would take office about Aug.
1.

Mr. Pearson, commentator on
ABC and a stockholder in Public
Service Radio Corp. which is seek-
ing the facilities of clear channel
WBAL Baltimore, may find him-
self embroiled in litigation because
of his charges against the Com-
missioner-designate. Rep. Jones, in
a blazing statement to members of
the Committee, served notice that
he intended “in due course to take
proper legal action.”

The Senate committee decision
to question the three affiants came
at the close of a week in which:

1. Mr. Pearson spent a sizeable
part of his Sunday night news com-
mentary reiterating his charges
linking the Ohio Congressman with
the Black Legion, and offered two
affidavits as support.

2. The commentator again re-
peated his charges, this time in a
letter to Sen. Wallace H. White Jr.
(R-Me.), chairman of the Senate
Interstate Commerce Committee,
and asked the committee to call in
the FBI to investigate the allega-
tions; he continued the campaign
in his Washington column Thurs-
day;

3. Rep. Jones on Tuesday sent to
the subcommittee and other Sena-
tors a six-page sworn statement
denying the charges in detail and
countering that both affidavits of-
fered by Mr. Pearson “are fabri-
cated out of the whole cloth and
rest upon a tissue of lies.”

4. Sen. Taylor on the Senate floor
Wednesday afternoon put copies of
the two affidavits and a third, sim-
ilar one into the record and served
notice that he and “many other
Senators” would want time on the
floor to examine the case if any at-
tempt were made to rush the nomi-
nation through.

5. Sen. White replied to Sen.

(Continued on page 70)

AFM Probers to Call Broadcasters

Union Head Is Expected
To Testify Before
Group Today

BROADCASTERS face subpoenas
from the House Labor subcommit-
tee investigating James Caesar Pe-
trillo, AFM president, it was
learned Thursday as the three-man
probing body prepared to put the
union czar on the stand this morn-
ing (July 7).

Th's subcommittee plan high-
lighted a week of relative inactivity
in the employe relations field as
broadcasters and unions devoted
themselves to intense study of the
import of the Taft-Hartley Act and
the Supreme Court decision up-
holding the Lea Act.

The broadeasting policy of
watehful-waiting and study fol-
lowed the general trend in the
whole industrial picture as sweep-
ing effects of the two-ply action be-
came apparent. All parties agreed
that the changes are of unprece-
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dented importance and all conceded
that numerous court tests will be
necessary to clear up combined ef-
fects of the Lea Act ruling and the
Taft-Hartley law.

The House subcommittee plan to
subpoena broadeast executives as
witnesses in the Petrillo hearing
developed when the probers found
them loath to provide information
against the music ruler. Despite the
strong language of the Supreme
Court in upholding the Lea Act and
the overwhelming Congressional
vote overriding the Presidential
veto of the Taft-Hartley Act, the
subzommittee has found broadcast-
ers afraid to volunteer testimony
against Petrillo.

Many Will Be Subpoenaed

Rep. Richard M. Nixon (R-
Calif.), subcommittee member, told
BROADCASTING many industry ex-
ecutives will have to be subpoenaed.
“Their attitude is that they don’t
want to rock the boat,” Rep. Nixon
said. “They would rather pay off
than face the displeasure of Mr.

Petrillo and the threat of a close-
up which he wields.”

In discussing plans to subject
Petrillo to careful questioning, Rep.
Nixon declared that the subcommit-
tee, which is headed by Rep. Carroll
D. Kearns (R-Pa.), may find the
basis for new labor legislation in
the AFM hearings starting today.
New safeguards may have to be
written against feather-badding
and union welfare funds, he said,
if it is shown that the Taft-Hartley
law does not furnish sufficient pro-
tection against these abuses. Third
subcommittee member is Rep. Gra-
ham Barden (D-S. C.).

Mr. Petrillo will b2 the first wit-
ness in the subcommittee’s hear-
ings. The first phase of the inves-
tigation is scheduled to last only
two days. The subcommittee then
will review evidence and decide on
its future course.

Rep. Nixon said the probers are
aware that a certain amount of pro-
Petrillo sentiment has been aroused
due to popular reluctance “to kick

(Continued on page 72)
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N. W AYER IS AWARDED
CONTRACT BY WAR DEPT.

CONTRACT for the 1948 fiscal
year Army recruiting campaign
has been awarded to N. W. Ayer &
Son. Proposed expenditure involves
between $4,000,000 and $4,500,000,
subject to Congressional approval
of appropriations.

N. W. Ayer is now entering into
negotiations with the War Dept.’s
Military Personnel Procurement
Branch, under Maj. Gen. St. Clair
Street. Contract contains no re-
newal provisions, so that the 1949
contract will offer new competitive
opportunity.

Board of officers awarded the
contract. The only civilian member
was Frank C. Page, IT&T vice
president. Ayer was selected from
13 agencies invited to make presen-
tations. Agencies included: J. Wal-
ter Thompson Co., Young & Rubi-
cam, N. W, Ayer & Son, BBDO,
McCann-Erickson, Foote, Cone &
Belding, Ruthrauff & Ryan, Dancer-
Fitzgerald-Sample, Biow Co., Grant
Adv., Benton & Bowles, Compton
Adv., D’Arcy Adv.

SALE OF WKBW BUFFALO
REACHES COMPLETION

SALE of WKBW Buffalo to Broad-
casting Foundation Inc.,, a sub-
sidiary of the Churchill Tabernacle,
{BROADCASTING, May 19] was con-
cluded last week after lengthy liti-
gation, an announcement by James
Lawrence Fly disclosed. Mr. Fly,
former chairman of the FCC, is
counsel for Broadcasting Founda-
tion. The purchase had been ar-
ranged several weeks ago and
awaited only the signature of the
Buffalo Broadcasting Corp., owner
of WKBW.

According to Mr. Fly the selling
price was $375,000, plus the pay-
ment of incidental costs resulting
from the sale and the abandonment
of impending litigation. Churchill
Tabernacle built WKBW in 1926
and was its original owner. In 1931
the station was sold to the Buffalo
Broadcasting Corp., but the Tab-
ernacle retained the rights to 17%
hours of broadcast time each Sun-
day. The terms of this sale led to
an extended series of hearings by
the FCC.

Yankee Boosts Spots

CONTINUED RISE in spot busi-
ness and renewals was reported
last week by WNAC Boston and
the Yankee Network. 172 an-
nouncements and station breaks
for new accounts and 194 renewals
were scheduled to start last week.

Kellog_g Now on 205

KELLOGG Co., Battle Creek,
Mich., on June 30 added 95 ABC
stations to Galen Drake on ABC,
Mondays through Fridays, 11:30-
11:45 a.m., bringing to 205 the
total number of ABC stations car-
rying the show. Agency is Kenyon
& Eckhardt, New York.
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NATIONAL NETWORK HOOPERS
No. of Year Ago

Program Stations Sponsors Agency Hooper- | Hooper- Posi-

ating ating +or— tion

1. Radio Theatre 149 Lever Bros. Company J. Walter Thompson Co. 16.7 |13.2 +3.5 4

2. Screen Guild Players 155 Lady Esther Soles Co. Inc. The Biow Company 160 |11.7 +4.3 6

3. Mr. District Attorney 134 Bris'ol-Myérs Company Doherty, Cliford &

Shenfield, Inc. 14.2 |15.8 —1.6 1

4. Walter Winchell 217 Andrew Jergens Co. Robert W. Orr & Assoc. 14.0%|12.6* 414 5

5. Fibber McGee & Molly 144 S. C. Johnson & Son, Inc. Needham, Louis & Brorby 13.6 —_— —_— —_—

6. Bing Crosby 236 Philco Corp. Hutchins Adv. Co. 13.6 — —_— _—

7. Dufty's Tavern 136 Bristol-Myers Co. Young & Rubicam 12.4 —_— —_— —_—

8. Fred Allen 145 Standard Brands Inc. J. Walter Thompson Co. 121 [143 —2.2 3

9. Your Hit Parade 160 American Tobacco Co. Foote, Cone & Belding 12.0 9.1 +29 20

10. Dashiell Hammett's
Fat Man 136 ' Norwich Pharmacal Co. Lawrence C. Gumbinner Adv, 10.6 | __ - —
11, This Is Your F. B. I. 217 Equitable Llife Assurance Warwick & Legler 105 | 5.4 +5.1 84
Society of U. S.

12, F. B. I. in Peace & War 80 Procter & Gamble Co. The Biow Co. 10.3 8.6 +1.7 28

13. Can You Top This? 141 Colgate-Palmolive-Peet Co. Ted Bates 103 | 94 +1.2 21

14. Take It or Leave It 163 Eversharp, Inc. The Biow Co. 10.3 |10.6 —03 10

15. Life of Riley 136 Procter & Gamble Co. Dancer-Fitzgerald-Somple 10.0 9.5 +0.5 15
*Includes first and second broadcasts.

WM. GRANT, PRESIDENT

OF N. Y. AGENCY, DIES

WILLIAM A. GRANT, 74, presi-
dent and treasurer of Grant &
Wadsworth Advertising Agency,
New York, died on June 29 in the
Stamford, Conn., hospital after an
illness of several months. He was
a resident of Stamford.

The early part of Mr. Grant’s
career was spent in Chicago, where
for 14 years he was vice president
of the Franklin Co., and for five
years president of the Rathbun,
Grant Co. During the first World
War he was in charge of pub-
licity for the Bureau of Public In-
formation and during the Harding
Presidential campaign of 1920 he
directed publicity for the Repub-
lican National Committee. He
formed Grant & Wadsworth Inc.
in 1923.

Surviving are his

wife, the

-former Maud Carpenter, and two

sons, Edward J. and Charles C.
Grant.

Sheldon Joins WOR
JAMES SHELDON, former radio
director of MacFarland, Aveyard &
Co., New York, has joined WOR
New York, in the newlycreated post
of executive producer. He succeeds
Tom Moore, who has resigned as
program coordinator to return to
the advertising agency field. Prior
to his association with MacFarland,
Aveyard, Mr. Sheldon was a pro-
ducer and director at ABC and has
also served at NBC. Mr. Moore has
not yet announced his future plans.

New Lever Show
LEVER BROS. Co., Cambridge,
Mass. (Trim), on July 9 starts
for 52 weeks The Saint, detective-
mystery series, on 15 CBS Pacific
stations, Wed., 9-9:30 p.m. (PST).
Based on Leslie Charteris stories,
program is packaged by James
Saphier Agency, Hollywood. Ken
Niles is announcer, with Bill Gay
assigned Hollywood producer for
Foote, Cone & Belding, Chicago.

Drawn for BROADCASTING by Sid Hix

“Well, whatdya know, Superduz does fill a three room log cabin just like
WOOK said.”

BROADCASTING o

CHARLES BARRY MADE

ABC VICE PRESIDENT
CHARLES C. BARRY has been
elected vice president in charge
of programs and television of ABC,
according to an announcement last
week by Robert E. Kintner, the net-

work’s executive

vice president.
Mr. Barry suc-
ceeds Adrian

. Samish, who has
. resigned effective
August 1 to be-
come president of
Show Produc-
tions Inc., radio
and television
subsidiary
of Dancer-Fitz-
gerald-Sample, New York.

The new ABC vice president
entered radio as an announcer for
NBC in Washington, D. C. Mr.
Barry was later assigned by the
network as special presidential an-
nouncer to the late Franklin D.
Roosevelt. He became a program
executive of the Blue Network
when it was formed into ABC, re-
maining in that capacity until his
current promotion.

Mr. Samish, as president of Show
Productions, will be in charge of all
radio and television activities of
Dancer-Fitzgerald-Sample. The po-
sition is newly-created, according
to the agency.

P& G Ee_news

PROCTER & GAMBLE Co., Cin-
cinnati, has renewed two five-
weekly programs on ABC for 52
weeks. Tom Breneman’s Breakfast
in Hollywood program, heard Mon.-
Fri., 11-11:15 a.m., was renewed on
July 1 for Ivory Flakes. Welcome
Traveler, which replaced The
Kenny Baker Show on ABC on
June 30 and is heard Mon.-Fri., 12
noon-12:30 p.m., for Crisco and
Ivory Snow, also was renewed on
July 1. Compton Advertising, New
York, handles both programs.

Mr. Barry

Telecasting



Review of Mayflower Policy Asked

WHCU Requests Ruling
On Airing Views
Of Local Issue

THE QUESTION of the famed
Mayflower Decision’s ban on “edi-
torializing” by radio stations was
put squarely up to FCC last week
for review,

Cornell U., licensee of WHCU
Ithaca, N. Y., petitioned for a deec-
laratory ruling on whether the sta-
tion may broadecast its own views
along with those of others on a sub-
jeet of local interest.

It was the first clear-cut oppor-
tunity for a review of the seven-
year-old decision, adopted by FCC
in 1940, which set the policy that
“the broadcaster cannot be an ad-
vocate.”

Some members of the present
Commission, including Chairman
Charles R. Denny and Comr. Clif-
ford J. Durr, have indicated pub-
licly that a reappraisal of the 1940

WGAR’S POWER OUTPUT
IS BOOSTED TO 50 KW

WGAR Cleveland increased its
power from 5 kw to 50 kw July 4.
Boost added a half million listen-
ers to the station’s coverage area,
WGAR estimates.

Switeh, made during special ded-
ication program 1:15-1:30 p.m.,
included messages by Cleveland
Mayor Thomas Burke, WGAR Gen-
eral Manager John F. Patt, a re-
mote from new $350,000 trans-
mitter plant in Broadview Heights,
Ohio, and Sportscaster Van Pat-
rick interviewing from Cleveland
Stadium Indian President Bill
Veeck, Manager Lou Boudreau and
Bob Feller,

Following the switch, first broad-
cast on 50 kw was play-by-play of
Cleveland-Detroit ball game from
Stadium.

Special programs included two
half-hour salute shows from Hol-
lywood and Detroit starting at
7 p.m. Hollywood portion was un-
der title, “More Power to You,”
featured former Clevelanders, in-
cluding ex-WGAR Staffers Jack
Paar, Bill Forman, Clyde Wood
and Bob Kelley, plus Adolphe
Menjou and Norm Siegel, ex-radio
editor Cleveland Press now with
Paramount. " Detroit portion was
salute from sister station, WJR
Detroit.

There was a half-hour pick-up
at 9:30 p.m. from annual Festival
of Freedom celebration at Cleve-
land Stadium.

May Tube Production
MAY procduction of broadcast re-
ceiver tubes totaled 14,575,237
units, according to Radio Manu-
facturers Assn., compared to 16,-
181,672 in April. The May output
consisted of 7,969,315 tubes for new
sets, 3,279,920 for replacement,
3,291,922 for export, 34,080 for
Government use.
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policy declaration might be desir-
able. Chairman Denny told the
House Appropriations Subcommit-
tee a few weeks ago that the Com-
mission itself planned to order
hearings for that purpose this fall
[BROADCASTING, June 16].
Whether the Cornell petition
would speed the proceeding was
speculative. Some FCC sources
doubted that hearings could start
before Sept. 1, and thought the
date probably would be later.
Chairman Denny told the House
Subcommittee that “this summer
we have these three international
[Atlantic City] conferences com-
ing up which are going to take a
great deal of our time. Then we
have the clear channel hearing
which is still running, and it does
not seem that there is any possi-

FM Day
WEDNESDAY, Oct. 29, will
be “FM Day” during Na-
tional Radio Week Oct. 26-
Nov. 1. The day was selected
by W. B. McGill, advertising
director of Westinghouse sta-
tions and chairman of the
National Radio Week Com-
mittee. FM Assn. will direct
cooperation of FM stations
and will provide speeches,
promotional material, sug-
gest program ideas and stage
special events on FM net-
works. Two pages in the Ra-
dioc Week workbook, to be
sent 30,000 dealers as well as
other interested trade asso-
ciations, will be devoted to
FM activities.

bility of getting to the editorializ-
ing problem until fall.”

NAB and its President Justin
Miller have been consistently out-
spoken against the Mayflower
edict, which they contend infringes
on free speech.

WHCU'’s petition, filed Wednes-
day by the Washington law firm of
Cohn & Marks, said Cornell U.
takes the position that “it can more
adequately fulfill its responsibility
and that it can more properly serve
the community” by presenting its
own views along with all others on
a pending public issue. But it ex-

pressed ‘“uncertainty” about its
right to do this, in view of the
Mayflower Decision’s assertions
that:

Under the American system of broaa-
casting it is clear that responsibility
for the conduct of a broadcast station
must rest initially with the broadcaster.
It is equally clear that with the limita-
tions In frequencies inherent in the
nature of radio, the public interest can
never be served by a dedication of any
broadcast facility to the support of his
own partisan ends.

Radio can serve as an Instrument of
democracy only when devoted to the
communication of information and the
exchange of ideas fairly and objectively
presented. A truly free radio cannot be
used to advocate the causes of the li-
censee. It cannot be used to support
the candidacies of his friends. It cannot
be devoted to the support of principles
he happens to regard most favorably.
In brief, the broadcaster cannot be an
advocate.

The Mayflower case involved the
application of Mayflower Broad-
casting Corp. for the facilities of
WAARB, then operated as part of
the Yankee Network in Boston, and
the application of WAAB for li-
cense renewal. Mayflower was
found to lack financial qualifications
and to have made false representa-
tions.

The WAAB renewal case in-

THE DOOR WAS OPENED for a
review of the “Mayflower Decision”
last week, when WHCU Ithaca
asked FCC for a declaratory ruling
on the station’s right to editorialize.
The petition afforded a peg on
which FCC may hang the hearings
which officials already had prom-
ised to hold on the subject this fall.

volved charges that the station in
years past had taken sides in po-
litical campaigns and public con-
troversies. FCC took cognizance of
the fact that this policy had been
abandoned and granted renewal,
but in so doing it enunciated its
own policy against editorializing.
NAB Attacks Policy

The procedure of announcing
such a policy but at the same time
granting renewal, which precluded
an appeal, has been attacked re-
peatedly by NAB.

Cornell U.’s petition was filed in
connection with a pending question
relating to proportional representa-
tion on the Board of Supervisors of
Tomkins County, in which Ithaca is
located.

The university-licensee favors
more equitable representation and
said it is “desirous of affording a
full and complete opportunity for
all interested parties to present
their views over its facilities on the
pending question. . . .” It “also be-
lieves that operation in the public
interest under these circumstances
would also embrace the presenta-
tion of petitioner’s views on the
question.”

The petition recognized that its
request “raises a question of policy
affecting all licensees” and said
Cornell U. is “ready and willing to
present testimony on this problem
if the Commission desires to order
a hearing thereon.”

NAB Votes Network By-law 629-28

Result of Referendum
Provides Associate

Member Status

THE FOUR national networks for
the first time hold simultaneous
membership in NAB, but these
memberships are associate rather
than active as a result of a change
in the association’s by-laws, effec-
tive July 1.

Referendum of NAB's 1,100-odd
active members in June brought an
overwhelming vote of 629 to 28 in
favor of an amendment to the by-
laws changing networks from ac-
tive to associate status. The refer-
endum was the first under new pro-
cedure adopted by NAB at its Chi-
cago convention last autumn.

Voting was conducted and au-
dited by Ernst & Ernst, New York
accounting firm., Results were
transmitted to NAB last Monday.
Plans for the referendum were
drawn up at the NAB’s board
meeting May 21-22.

A second referendum is planned
in the near future, covering pro-
posals to change the board’s line-up

e Telecasting

to include FM (two), television and
facsimile directors-at-large if the
class has 25 members. NAB's legal
department is completing work on
details of the second referendum.
Meaning of By-law

The network membership by-law
means that network representa-
tives henceforth can sit on the
board only as observers by invita-
tion, unless a network executive is
duly elected as a district director
or director-at-large while standing
as a candidate representing a net-
work-owned station.

Representing networks on the
board have been Frank Stanton,
CBS; Frank M. Russell, NBC, and
Edgar Kobak, MBS. ABC was not
a member prior to July 1. Mr.
Kobak sat by choice as an observer.

Unless Mr. Russell is elected as
representative of one of NBC’s-
owned stations, he will leave the
board following 17 years’ service.

The new membership by-law pro-
vision requires that in the case of
group-owned stations, the lesser
station or stations are ineligible
for membership unless the larger
station or stations (based on dues)

is in membership. Associates now
include individuals, firms, or cor-
porations engaged in any business
or profession connected with broad-
casting but not eligible to active
membership—but subject to board
approval. Associates cannot vote
except as members of committees.
According to C. E. Arney Jr,,
NAB secretary -treasurer, the
change in network membership sta-
tus means a loss of about $30,000
the first year for the association
and $45,000 the second, but new
memberships are expected to make
up the difference. NBC and CBS
had been paying about $30,000 an-
nually as actives, MBS less than
$10,000. As associates, all four net-
works will pay $5,000 a year.

Included in the second referen-
dum will be this proposed amend-
ment to the by-laws:

Directors-at-Large. There shall be 10
directors-at-large, two from large sta-
tions, two from medium stations, two
from small stations, and one each from
FM stations in Class B, FM stations in
Class A, television stations, and fac-
simile stations, provided, that the direc-
torships-at-large from these classifica-
tions shall be filled when there are at
least 25 active members in such classi-
fications respectively.
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Philco Blazes Pioneering Radio Trails

Seeking Leadership
In Television
And FM

By J. FRANK BEATTY

THERE are few frills at Philco.

Plush would be out of place at
the multi-acre collection of fast-
producing buildings at Tioga & C,
North Philadelphia. Even the exec-
utives ride in a freight elevator,
squeezed into a corner by trucks
and mail carts.

Parallel rows of produection
lines hum and clatter continuous-
ly, but for sheer artistry in hum-
ming and clattering there’s noth-
ing finer than the emanations from
a conference of Philco executives.

A few factory offices havé been
flossed up a bit, but the only note
of luxury is a lunch room for the
upper bracket and visitors. Food

This 1i8 the second of two
articles on Philco Corp.’s suc-
cessful use of broadcasting.

and fittings are elegant, but the
motif is practical, like everything
else around the place. Here ex-
ecutives and their guests gather,
ostensibly to eat. They eat, and
well. And here’s the practical note.
They also talk—across the table
and across the room, and mill
about from group to group. That
lunchroom adds an hour’s time and
a half-dozen conferences to the
Philco executive’s day.

Philco has no radio department,
as such. No set of carefully docu-
mented files can yield a history
of company advertising. Nobody
knows the Hooper on Bing Crosby,
Burl Ives or Don McNeil; nor are
the figures available on the prem-
ises. No statistician can produce a
series of charts showing the cost
of reaching 1,000 listeners in Pitts-
burgh each month of the year,
each hour of the day, by each ad-
vertising medium.

All that is faney stuff to James
H. Carmine, vice president in
charge of merchandising, and
John F. Gilligan, advertising man-
ager.

But ask them how many Philco
radios were sold in Pittsburgh
last year, or how many will be
sold this year, and they’ll smile
knowingly. Ask them again for an

INTEGRATED merchandising
technique used by Phileco Corp. to
attain leadership in production and
sale of radio sets was described in
the last issue. This article, second
and last in the Philco series, ex-
plains how the company became
the first spectacular user of radio
advertising and what it plans to
do in the future. Other articles
describing how leading advertisers
have attained sales success through
radio will appear in future issues.
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answer, an audible answer, and
the smiles will persist but not an
iota of information will they yield.

Every little fixture, every tech-
nique, every operation at Philco
has a meaning all its own, or is
removed from the premises. If it
doesn’t make or sell more, or bet-

ter, Philcos it doesn’t belong. Yet
despite the fierce activity that per-
vades the place everything is
planned, carefully though hastily
planned.

The way Bing Crosby airily
tosses off his “Pardon me gentle-
men, would you object to a word

MERCHANDISING ‘DER BINGLE’
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CROONER CROSBY’S face as well as voice are kept before the public
by Phileo Corp. in campaigns tied in with broadcast series.

or two from the Philco man,” is
deliberately designed, like every
feature of the program, to lull
the listener into a cozy state of
contentment. In that state his re-
sistance to the commercial is at a
minimum, or more likely his atti-
tude cordially receptive.

Philco got into radio in the first
place after producing storage bat-
teries since 1892 and trickle uti-
lized devices for radio sets begin-
ning in 1923. When RCA came out
in the late 20’s with a tube that
utilized alternating current from a
light plug, Philco acted quickly, and
hopped up its radio and other ad-
vertising. The company sold 96,-
000 radios in 1928, 400,000 in 1929
and by 1930 was in first place
where it has remained and where
it plans to keep on remaining.

The radio enterprise was so suc-
cessful that the company started
looking around for a product that
would keep its distributors busy
during the dull spring radio
months. A small refrigerator busi-
ness happened to be available, and
the company went into refrigera-
tors in 1938 with the same zoom
that marked its radio efforts. The
line has since been extended to
home freezing and air conditioning
units.

About the time the battery and
charger business was rolling along
nicely in the mid 20’s, the com-
pany took up the radio medium on
a nationwide basis with the idea
of ingratiating its way into the

(Continued on page 65)

Lift Ban on New Building Construction

Move Expected to Speed
Start of Many New

Radio Projects

FEDERAL BAN on new construe-
tion was abolished under terms of
the new Housing and Rent Act of
1941, effective last week,

Radio stations, like all other seg-
ments of industry except amuse-
ment, entertainment or recreational
enterprizes, now are free to plan
and go ahead with construction
projects without getting a permit
from Office of the Housing Expe-
diter.

The 15-month construction ban
(VHP-1), formerly enforced by
Civilian Production Administra-
tion, was lifted Tuesday by Hous-
ing Expediter Frank H. Creedon
under terms of the new law.

This action opens the way for
an enormous backlog of broadcast
and television construction and
improvement projects. Local boards
have turned down many projects
under terms of VHP-1, but some
have been approved on appeal to
the Facilities Review Committee in
Washington when it has been
shown that the veterans housing
program would be negligibly af-
fected.

Since broadecast improvement
projects were limited to $1,000—
unless, of course, a permit was se-
cured—many important industry
expansion plans have been deferred.
When the original ban went into
effect March 26, 1946, a backlog of
some $200,000,000 in projects had
accumulated, of which $50,000,000
covered actual buildings. Since that
time many important buildings
have been authorized by local
boards.

Though the national headquar-
ters of CPA, and later OHE, is-
sued frequent policy guides cover-
ing the types of structures to be
permitted by local boards, varying
conditions in the communities af-
fected local decisions on- building
applications.

A new order on limitation of
construction has been issued by Mr.
Creedon. It affects only amusement,
recreational or entertainment proj-
ects. Applications under these cat-
egories will be processed in Wash-
ington.

In drawing up the order, OHE
definitely ruled that broadcasting
and television do not come under
the “amusement, recreational or
entertainment” classification. OHE
took the position that broadecasting

BROADCASTING o

and television are necessary public
functions of an educational type.
The word “entertainment” is used
in the sense of theaters, dance halls
and taverns and actually covers
both recreation and amusement
projects. OHE took cognizance of
the entertainment aspects of broad-
casting but drew the distinction
between broadcasting and the
amusement industries.

The OHE ban does not apply to
“radio and television towers and
other transmitting and receiving
equipment” to be installed in
amusement projects.

OHE estimated that the 15-
month building ban had delayed
more than $2,000,000,000 in con-
struction projects. This figure cov-
ers the entire field of business and
industry.

In the standard broadcasting
field, many new station projects
had been delayed because of re-
fusal of local boards to issue per-
mits. FM and television projects
have been able to proceed in many
cases despite the building ban be-
cause grantees have been able to
use present plants. Lifting of the
ban will permit broadcasters using
temporary facilities to go ahead
with plans for facilities of a per-
manent type.

Telecasting




fires start small!

Legend says a cow kicked over a lantern and

Chicago almost burned down.

It has been said a passenger tossed a cigarette over
the side . . . and the Morro Castle burned.

They say a careless camper can leave a fire . . . and

half of Oregon’s forests can be destroyed.

Fire fighters are taught . .. don’t try to put out a fire

when you see it getting started. Turn in the alarm . . .
and then go back to the fire.

If competition is building a fire under your markets

BROADCASTING o Telecasting

Tom Tinsley, President =

. turn in the alarm. In Baltimore it’s W-I-T-H that
brings on the people who’ll pull you out of trouble.

W-I-T-H is the successful independent that delivers

more listeners-per-dollar-spent than any other station

, W 11-H

AM and FM
Baltimore 3, Md.

Represented Nationally by Headlev-Reed

in town.

/
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ITU Hears Plan for Union With UN

600! Delegates From 71
Nations at Meeting

In Atlantic City

A CLOSE UNION between the
United Nations and the Interna-
tional Telecommunications Union
was proposed Wednesday by Garri-
son Norton, Assistant Secretary of
State for Transportation and Com-
munications, in an address before
more than 600 delegates from 71
nations at the opening general ses-
sion of the International Telecom-
munications Conference in Atlantic
City. -

Charles R. Denny, FCC chairman,
and Francis Colt de Wolf, chief of
the State Dept. Telecommunica-
tions Division, were elected chair-
man and vice chairman of the con-
ference. They are also chairman
and vice chairman of the American
delegation to the three world tele-
communications conferences, of
which this is the second, and hold
the same posts at the International
Radio Conference, which began its
meetings May 16.

The heads of the 71 national dele-
gations to the ITC have the power
to sign the basic treaty which the
conference will draft, laying down
the general principles of interna-
tional regulation in the communi-
cations field. The treaty will be sub-
ject to ratification by the govern-
ments.

Last year a short preliminary
conference was held in Moscow in
preparation for the present meet-
ing. In the entire 44-year history of
these conferences, none has ever

Howard Wilson Co.. will

Dissolve On August 1
HOWARD W. WILSON CO., sta-
tion representatives with offices in
Chicago, New York, Hollywood and
San Francisco, will dissolve effec-
tive Aug. 1, it was announced this
week in Chicago office.

‘Organization, which represented
approximately 26 stations in the
continental United States and seven
Canadian stations, has been func-
tioning on a partnership basis of
George Wilson and Mrs. Howard
Wilson, his mother, since the death
of Howard Wilson about two years
ago. Mr. Wilson has already in-
formed clients, attributing dissolu-
tion of company to the ill health of
his mother and a preference to
liquidate the company rather than
sell it to any other station repre-
sentative firm.

Takes N. Y. Job
CLARKE R. BROWN, former re-
search director of H. W. Kastor &
Sons Advertising, Chicago, and
radio director and account exec-
utive of Lake-Spiro-Shurman,
Memphis, has been appointed
media and research director of
Harry B. Cohen Advertising, New
York. Mr. Brown at one time also
was radio director of Olian Ad-
vertisirllg, St. Louis.
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concluded without
agreement.

The International Telecommuni-
cations Conference will revise the
existing treaty promulgated at the
Madrid Conference in 1932 and con-
sider new business raised by the
International Radio Conference. In
addition to the technical problems
of worldwide allocations of frequen-
cies and their regulation, matters
to come before the ITC will include
such administrative problems as a
set of procedural regulations to be
used as a model for future confer-
ences, the basis for admitting coun-
tries to membership in the Interna-
tional Telecommunications Union,
and the voting system to be
adopted.

Proposed Plan Drafted

Pointing out that the conference
“cannot fail to consider the ques-
tion of relationship of the ITU to
the UN,” which was not in exist-
ence at the time of the Madrid Con-
ference, Secretary Norton reported
that the UN Economic and Social
Council, at a meeting in New York
a year ago had asked for a world

reaching an

telecommunications conference to
review the organization of ITU and
bring it into relationship with UN.
A proposal prepared by the UN
secretariat to achieve this end will
be submitted to the conference, he
said.

Plans call for the creation of a
permanent secretariat to replace
the present bureaus. Administra-
tive and plenipotentiary confer-
ences would be held every four
years, with administrative confer-
ences of limited agenda to be called
on short notice to consider special
problems requiring immediate at-
tention. Boards and committees of
experts would be established.

Inability to make decisions be-
tween conferences has been one of
the greatest handicaps of the pres-
ent union, Secreary Norton said.

Replying to Secretary Norton on
behalf of the other delegates, Gui-
seppe Gneme, head of the Italian
delegation, said they would study
the Rio De Janeiro and Moscow
proposals and those presented by
the various governments regarding
ITU’s reorganization and its align-
ment with UN.

Lemke Asks 50 mc for FM;
FCC Called to Explain Move

TRANSFER OF FM from the 100
me back to 50 me band was urged
last week by Rep. William Lemke
(R-N. D.). He was to present his
bill to accomplish the move to the
radio subcommittee of the House
Interstate & Foreign Commerce
Committee at a hearing set for
July 8. The hearing was postponed
indefinitely late Thursday. The bill
was introduced Jan. 20 (H. J. Res.
78) [BROADCASTING, Feb. 3].

Mr. Lemke maintains that the
FCC made the transfer from the
original assignment against an
“overwhelming weight of evidence.”
He will make this charge directly
to the FCC, which is expected to be
represented before the group.

It was not known last week
when the postponed hearing would
be held. The Commission’s authori-
ties on the subject were absent—
both Chairman Charles R. Denny
and Comr. E. K. Jett were at the
Plenary session of the Interna-
tional Telecommunications Confer-
ence in Atlantic City and were
expected to be too involved to be
able to attend the hearing. The
Committee negotiations were con-

Open Coast Branch
MADISON Advertising Co., New
York, has opened a West Coast
branch at 600 Hobart Blvd.,, Los
Angeles. William M. Ade, has been
transferred from the New York
office to be vice president of the
West Coast operation and Seymour
L. Gibson, former assistant to the
president of Madison in New York,
has been appointed branch manager
of the Los Angeles office.

ducted with Comr. Paul A. Walker.

Mr. Lemke told BROADCASTING
that he also intends to call Pro-
fessor Edwin H. Armstrong, FM in-
ventor, before the group to support
his bill. Professor Armstrong origi-
nally opposed the FCC’s change,
and has maintained since that the
move gravely interfered with the
rapid development of FM.

Mr. Lemke holds that the present
assignment of FM to the 100 me
band deprives “farmers and rural
residents of the opportunity to en-
joy the benefits of Frequency Mod-
ulation broadcasting.” Backing his
bill is E. F. McDonald, president
of Zenith Radio Corp.

His bill would direct the FCC
to reassign FM to the 50 mc band
with power assignments “available
up to at least the maximum power
heretofore assigned to FM at any
time.”

Mr. Lemke has been a bitter
critic of radio, and is expected to
take the opportunity of his appear-
ance before the Radio Subcom-
mittee to voice his views on what he
calls “slush programs.” He has
warned that unless radio takes
steps to reform itself, Congress
will legislate reform.

He has been equally critical of
the FCC, charging that it is a
“political body,” and suggesting
that the Commissioners should not
be appointed by the President. He
has charged also, that FCC’s action
in moving FM, “knowingly or un-
knowingly” gave a radio monopoly
to the four major networks. This,
he concludes, is one reason for the
“poor quality” of radio programs
today.

BROADCASTING

Accord Is Reached
‘On Medium Wave

Would Make 540 kc Avdailable
For Standard Broadcasting

AN AGREEMENT on medium-
wave allocations has been reached
by the Allocations of Frequencies
Committee of the International
Radio Conference which, if ap-
proved by the full conference, will
make the 540-ke frequency avail-
able for assignment to standard
broadcasting. The U. S. delegation
opposed any further expansion of
the standard broadcast band at the
low-frequency end because of pos-
sible interference with the interna-
tional distress and calling fre-
quency of 500 ke, which in effect
requires the allocation of 490-
510 ke. . )

Committee agreed that in Europe,
U. S. S. R. and India the band
could be further widened to allow
the 530-ke frequency to be used for
broadcasting. France was also per-
mitted to continue to employ the
620-ke frequency on a non-inter-
ference basis, together with the
distress services.

CBK Uses 540

In the North American conti-
nent, the 540-ke frequency is now
being used by CBK Watrous, Sas-
katchewan, 50-kw Canadian sta-
tion. Present arrangement between
the U. S. and Canada provides for
Canada to discontinue the use of
this frequency when a “substitute
broadcast chanel acceptable to the
Canadian government is made
available for this station.” Finding
such a channel may prove a diffi-
cult job and, if that were accom-
plished, a regional agreement
would have to be reached on the
best use of the channel as local, re-
gional or clear. Matter is expected
to be a topic for discussion at the
North American regional engineer-
ing meeting, to be held Nov. 1 in
Havana.

Committee has not yet reached
an agreement on the upper end of
the standard broadcasting band,
which France and U. S. S. R. feel
should end at 1560 ke, while the
other nations believe should extend
to 1606 ke, making the 1600-kc
band available exclusively for
broadcast purposes. The alterna-
tive proposals are that the 1560~
1605-kc band be shared by broad-
casting and fixed services on a basis
of equality, subject to the condi-
tion of non-interference, or that
this 45-ke¢ band be assigned to
broadcasting primarily but with
fixed services to be admitted by
regional agreement, subject to the
condition that they not cause harm-
ful interference to broadcasting.

Final committee finding will be
presented to the full radio confer-
ence, presumably at its next ple-
nary session. Following approval
by this conference they will be sub-
mitted to the plenipotentiary con-
ference, which has treaty powers,
for final ratification.

o Telecasting



LCHAMPION OF AMERICAN

AUTOMOTIVE INDUSTRY / /
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MICHIGAN'S GREATEST
ADVERTISING MEDIUM

B gt 50,000 WATTS
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Represented by

C.BS. PETRY
THE GOODWILL STATION, INC., risute sioc, DETROIT
G. A RICHARDS HARRY WISMER OWEN F. URIDGE
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Building Permits

PERMITS for two transmitter
buildings have been granted by
Office of the Housing Expediter,
on appeal to the OHE Facilities
Review Committee. WWNY Wat-
ertown, N. Y., was granted a per-
mit for a $5,042 project. WHBY
DePere, Wis.,, was granted permit
for a $14,000 transmitter house.

Reports Sales Up

U. S. TELEVISION MFG. Corp.
sales for the second quarter of
1947 will be substantially better
than those for the first quarter,
UST President Hamilton Hoge
told the company’s annual stock-
holders meeting June 24. Earnings
for the first three months were
$128,404 after allowance for taxes,
equal to 40 cents a share, and Mr.
Hoge estimated that earnings for
the second quarter would be very
satisfactory.

e e - 6o

ABC CREW handling broadcast of National Open Golf Championship
matches in St. Louis was headed by Harry Wismer (extreme 1), net-
work’s sports director. L to r: Mr. Wismer; Ed Wilhelm, of Maxon Inc.,
agency for Gillette Co., sponsors of broadcast; Byron Nelson, noted
golfer; Maurice Murray, ABC production man from Chicago; Walter

MacDonald, Chicago engiqeer for ABq.____

e

o’

greensboro, n. c.
5000 w. day & nite
columbia affiliate

edney ridge, director
represented by hollingbery

%FM

BIG~"

s

We-BIG

in service tho modest in size
—21 years in serving our
area, the richest and most

populous in all the southeast.
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More Farm Service
Is Plea of Ohioans

State Farm Bureau Federation
Submits Resolution to FCC

A PLEA for more equitable distri-
bution of radio service between
rural and urban sections was sub-
mitted to FCC last week in a four-
point resolution of the Ohio Farm
Bureau Federation.

The Bureau, which is associated
with several Ohio FM applications
through affiliated groups, said its
request was based on a feeling that
“farmers of the state and nation
are being under-served by the radio
broadcasting industry in the de-
signing of their programs primarily
for ‘the big metropolitan mar-
kets.” "’

Bureau President Perry L. Green,
announcing submission of the reso-
lution, expressed a hope that fur-
ther consideration will be given to
the problem of improved farm cov-
erage when the clear channel hear-
ings reopen, now slated in late Sep-
tember.

The resolution proposed:

1. That an individual with experience
and background in agriculture and ru-
ral radio be appointed to the FCC to
fill the next vacancy.

2. That in accordance with the Com-
munications Act, Sec, 307 (b), the clear-
channel waves should be more equitably
distributed for rural and agriculiural
coverage throughout the U. S., instead
of being concentrated in, and primarily
devoted to, the big metropolitan mar-
kets.

3. That 540, 530, and 520 kc should he
released by the Government as soon as
practical, and made available to such
applicants as will provide the best rural
radio service within a homogeneous
area.

4. That if superpower of more than
50,000 w is granted to any radic station
in the U. S., such station shall give a
fair portion of its time in each time
bracket (8 am. to 1 p.m.; 1 to 6 p.m.;
6 to 10 pan.; 10 p.m. to 8 am.) to pro-
grams and services of a distinctly rural
nature.

Editors Prefer

NUMBER ONE interest of edi-
tors in 10 western states is for
news and pictures of home town
audience participation contestants,
according to a survey of the pub-
licity department of ABC Western
Division. 181 editors wanted this
type of news and 154 of them also
wanted pictures. Fashion mats and
a weekly column of general radio
news ranked third and fourth, re-
spectively.

Cheaper FM Sets

LOWER-PRICED FM receivers
are foreseen as a result of the
FCC’s proposal to modify the allo-
cation plan for FM station as-
signment, which in effect would
double the frequency separation
between adjacent stations in the
same area, according to R. B.
Dome, electrical consultant of
General Electric’s Receiver Divi-
sion. Mr. Dome said that field tests
made under broadeasting condi-
tions indicate that doubling FM
frequency spacing from the pres-
ent 400 ke to the proposed 800 ke
would permit reduction of the
number of tuned -circuits from
eight to about four.
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{IRMINGHAM IS A DISK JOCK'S PARADISE.” So says Variety.
B And with good reason. One of its reporters checked the
popularity of 86 platter shows in nine major markets, dis-
covered that Birmingham record programs rack up an aver-
age rating of 7.3. That’s 300% higher than the overall average
in the eight other cities.

“Birmingham
IS
~ Disk Jock’s
Paradise”

Variety wound up its story with the comment: “The survey
makes no attempt to analyze why Birmingham, of all places,
likes its platter spinners.”

Station WAPI is the answer.

For more than a quarter-century, WAPI has broadcast the
kind of radio fare Alabama listeners like—the big name shows
of CBS...more local live talent originations than any other
competing station . ..and record programs that build healthy
Hoopers. Like these:

- S

AVERAGE 1/,-HOUR RATING

TITLE TIME DEC.-APR. HOOPER

ROUND-U? TIME ot Ry 9.5
ALABAMA HAYLOFT 3:30.4:30 P.M. 7.0
JAMBOREE MON. THRU SAT. .
«++ WAPI KNOWS WHY! | _ l
MATINEE IN 4:45.5:30 P.M. 8.9
BIRMINGHAM MON, THRU SAT. d

8:15.9:30 A.M.*

SN —

On Monday, September 8, the average rating for disk jockeys
in Birmingham is scheduled to start climbing to a new high.
That’s the night WAPI will bring listeners the first edition
of the new Tommy Dorsey Show (11:00 p.m. to midnight).
To jockey your product to first place in Birmingham, call
WAPI or Radio Sales...and get Tommy Dorsey or one of
WAPI’s other platter personalities to work for you.

Now broadcast 8:15-9:00 a.m., Mon., Wed., Fri.; 8:15-9:30 a.m., Tues., Thurs

WA

d ‘’The Voice of Alabama’’

REPRESENTED BY RADIO SALES
THE SPOT BROADCASTING DIVISION OF (BS

®1.PAvIpEN



Here’s the SCORE..

WFTYBL Leads with an Average
Rating of 6.21 for all 40 Quarter
Hour Daytime Periods...IN SYRACUSE
8 A. M. to 6 P. M. —Monday through Friday!

Station B — 5.65 Station D — 2.66
Station C— 3.82 Station E—1.85

WFEBL Leads in 24 of the
40 Quarter Hour Periods...

Station B in 12 periods Station D in 1 period
Statlon Cin 4 perlods Station E in None

WFBL and Station D tied in first plac

4

ASK Free & Pete I'S to show you complete Hooper Measurements of Radio Listen-

ing Audiences for Winter-Spring. It shows WFBL FIRST in total rated periods, and share of audience

day and night!

CBS Affiliate 5000 Watts
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in SYRACUSE, n. .

HOOPER MEASUREMENT OF RADIO LISTENING

Winter-Spring Report SYRACUSE, N.Y. December thru April

Rating Rating Rating Rating . Rating Rating Rating Rating
Sets- Rating Station Station Station Station Sets- Rating Station Station Station Station
Time in-Use WFBL "B e “D* EY x Time in-Use WFBL g g vpr R,
§§ §§ § §§ § §§ 8§ §§ § §8 §§ §§ § §§ § §§ § § § §§

8:00 135 4.1 47 33 1.4 1:00 24.2 8. 7.8 1.4 5.
48 4. 2.6 1.3 0.2 9.4 5.8 2.4 48 1.9

8:15 125 5.4 35 19 1.1 115 227 10.3 38 3.6 4.4

8:30 154 55 5.2 2.8 1.1 1:30 19 9.1 43 2.7 2.1
53 5.0 2.4 1.0 1.4 8.6 3.6 27 2.1 1.3

8:45 13.5 5.1 48 2.0 08 1:45 16.3 8.1 2.9 2.6 2.1

9:00 141 2.8 8.5 1.4 0.8 2:00 15.1 9.1 2.0 17 1.4
3.4 9.9 2.1 0.7 1.2 8.7 2.4 2.4 3.3 1.2

9:15  19.4 3.9 13 27 0.6 2:15 197 8.2 2.7 3.0 5.2

930 162 34 10.0 2.2 x 2:30 155 54 33 2.1 41
42 10.0 2.4 0.9 10 5.2 39 2.8 47 1.2

9:45 197 49 9.9 2.5 1.8 2:45 19.0 5.3 44 3.4 53

10:00 185 47 9.9 1.3 2.3 3:00 205 7.5 7.0 3.9 1.2
3.9 8.8 18 2.3 11 6.3 7.0 31 2.1 17

10:15 16.0 33 7.6 2.2 2.2 3:15 18.3 5. 69 23 2.9

0:30  17.8 5.2 4.9 4.9 2.2 330 158 43 5.8 3.6 1.8
4.1 4.7 6.0 2.8 0.6 5.4 55 37 2.1 0.3

10:45 177 3.0 4.4 7.0 33 345 182 6.4 52 37 2.4

100 18.2 57 6.4 4.5 1.3 400 17.2 8.3 2.1 4.0 22
6.3 71 5.5 1.4 0.3 7.0 2.6 37 1.9 1.0

N5 225 6.8 7.7 65 1.5 415 143 5.6 31 34 1.6

1:30 19,0 6.3 59 50 0.9 430 188 51 4.0 4.0 43
8.1 6.1 4.6 14 1.6 5.0 4.6 4.1 2.8 1.5

1:45 230 9.9 6.2 41 1.9 4:45 156 4.8 51 4.2 12

1200 27.8 13.2 8.4 4.4 1.5 5:00 18.6 20 5.1 7.9 2.5
12.2 59 7.0 2.2 07 25 5.1 7.5 2.9 0.9

1205 27.3 na 3.3 9.5 2.8 515  18.6 3.0 5.0 7. 32

1230 267 na2 7. 2.8 53 530 159 22 4 5.5 3.8
10.6 69 29 39 - 10 33 41 47 27 16

12:45 22.8 9.9 6.6 3.0 2.4 5:45 15.6 4.4 4.1 3.9 1.6

*Station E measurements based on interviewing can-

ducted since February 3, 1947, and are submitted
. as indicative only.

§These ratings cover each half hour, s indicated,
bosed on a sample exceeding 600 homes called
ond, therefore, acceptable as conclusive.

§§Based on a sample of less than 400 homes called

and, therefore, submitted as indicative but not. con-
clusive.

The Number One Station



Should Radio Give Race Results?

Stations Must  Consider
Several Factors
In Deciding
By JEREMIAH COURTNEY

WWDC’s recent action in filing
with the Federal Trade Commis-
sion a complaint of unfair compe-
tition against a Washington area
station broadcasting horseracing
results sharply focuses attention on
the question of the advisability of
any broadcast licensee’s devoting a
large segment of the broadcast day
to such programs. Regardless of
the action which may be taken upon
the complaint by the Federal Trade
Commission, there are a number of
important factors which it would be
well for all licensees to consider
when dealing with the questions of
the acceptance or handling of such
programs.

The legal considerations include

the following:

(1) Bookmaking is illegal in 47

@

16))

of the 48 states and the
District of Columbia. (Ne-
vada alone licenses off-
track gambling by statute.
Twenty-seven other states
have authorized horse-race
betting within race-track
enclosures, but the term
“bookmaking” does not ap-
ply to these legalized ac-
tivities.)

Dissemination of racing
news, including results, is
not illegal; nor does
knowledge of the fact that
information is furnished to
bookmakers make such
dissemination unlawful.
Although the dissemina-
tion of racing news is not
illegal, telegraph and tele-
phone common carriers
will generally not be re-

quired by the courts to
furnish to disseminators of
gambling information
transmission facilities, if
the common carrier re-
fuses to do so.

(4) Cases upholding the com-
mon carrier’s refusal to
furnish facilities to dis-
seminators are based on
the close connection exist-
ing between the dissemina-
tor and the recipient of the
gambling information
sought to be transmitted.

Legal citations abound in pro-
fusion for the support of the fore-
going propositions and a classic ex-
ample of the usual judicial reason-
ing is to be found in the law of the
very state in which WGAY, the sta-
tion broadcasting the horseracing
programs complained of, is located
(Howard Sports Daily, Inc. v.

Market Index

No. 1

Industrial employment is the most important index of most
markets. And, in the Nashville retail trade area industrial em-
ployment through March 1947 was 8.9% higher than during
the first quarter of 1946. That’s one reason why the Nashville
market area can give rich returns for your sales effort. So, start
now to put your message across—via the large audience in this

area who tune to favorite programs broadcast over WSIX.

WSIX gives you all

5,000 WATTS
980 KC

AMERICAN
MUTUAL

Represented Nationally by
|
T"HE KATZ AGENCY, INC.

1
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Mr. Courtney is a member of the
Washington radio law firm of Cour-
tney, Krieger & Jorgensen. He was
formerly Assist-
ant General
Counsel in charge
of the FCC’s
Safety and Spe-
cial Services Di-
vision. Prior to
his resignation
from the FCC in
July, 1946, he was
in charge of the
FCC wartime in-
vestigation into
the extent of telephone and tele-
graph facilities used for the collec-
tion and distribution of horse race
gambling information.

Mr. Courtney

Weller, 179 Md. 355, 18 A. 210):

It was insisted that the transmis-
slon of sports news does not violate
any law of the State merely because
e recipient of it puts it to 1illegal
use, and that consequently no evi-
dence of lillegal activities on the
premises of customers should have
been produced against the appel-
lant. Harry E. Bllson, secretary and
treasurer of the appellant, asserted
that while he had executed the con-
tracts with the customers, he had
never visited their places of busi-
ness, and professed ignorance of the
character of theilr operations. But
it 1s well settled that a telegraph
company has the right to refuse
service which is connected with ille-
gal operations. The company may
refuse to render such service, not
only where such action would sub-
ject it to prosecution as a partici-
pant in the lllegality, but also
where it would have the effect of
promoting illegality, even though
the company might not bhe llable to
punishment for rendering the serv-
ice.

It will be seen from the forego-
ing summary that the wire lines
disseminator of racing news for
gambling purposes occupies an
unique borderline legal position. He
is not subject to eriminal conviction
simply because he has furnished a
bookmaker information used to
carry on an illegal business; but
he is not like other citizens in the
sense that the courts will not help
him to carry on his business by
forcing the telegraph or telephone
common carrier to supply him with
the facilities required for the trans-

mission of his racing news.

Suggests Other Questions

Assuming that it can be proved
that afternoon-long instantaneous
broadcasts over a radio station of
horse-racing results are used for
gambling purposes, then the unique
position at law which the racing
news wire-line disseminator has
earned himself immediately sug-
gests two all-important questions:

(1) Even though the broad-
casting of afternoon-long
horse-racing news and re-
sults be not illegal, is it “a
method of competition
which casts upon one’s-
competitors the burden of
the loss of business unless
they will descend to a
practice which they are
under a powerful moral
compulsion not to adopt,

(Continued on page 28)
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| 8%\/ou cant cover California’s Bonanza Beeline

without on-the-spot radio

To California’s great central valleys, add the neighboring
Reno corner of Nevada—and you sum up a sales manager’s
dream! This is the bonanza Beeline market, whose prosperous
people annually spend more on retail purchases than

all San Franciscans and all Seattleites combined.

But don’t expect outside radio to sell here. Because, east
and west, the Beeline is bordered by high mountains that
hinder outside radio signals. Effective radio coverage comes
only from on-the-spot radio.

The five BEELINE stations are right in the Beeline’s big
selling centers. Buy all five for complete coverage of this
2 Billion Dollar market . . . or buy them individually as you
choose. For instance, on Fresno, note what figures based on
BMB reports say about KMJ: a daytime-nighttime average
rating of 93.5% for the heme-county audience.

McCLATCHY BROADCASTING COMPANY

SACRAMENTO, CALIFORNIA e  PAUL H. RAYMER CO., National Representative

KFBK KOH KERN KWG KMJ

Sacramento (ABC) Reno (NBC) Bakersfield (CBS) Stockton (ABC) Fresno (NBC)
10.000 watts 1530 kc. 1000 watts 630 ke. 1000 watts 1410 ke. 250 watts 1230 ke. 5000 watts 580 ke.




Race Results
{Continued from page 26)

even though it was not
criminal” as the United
States Supreme Court has
characterized a manufac-
turer’s distribution of
candy, under a sales plan
whereby prizes were given
with some of the pieces, in
holding the sales plan to
be an unfair method of
competition.) (Federal
Trade Commission v. R, F.
Keppel & Bro., 291 U.S.
304). This is the precise
question raised by the
WWDC complaint with the
FTC, not here discussed.

(2) Even though the broad-
casting of afternoon-long
horse-racing news and re-
sults be not illegal, will
such programs continue to

qualify such stations for
the renewal of their FCC
license as operations in the
public interest?

The importance of this second
question to all those now carrying,
or who may in the future contem-
plate carrying, such programs mer-
its the closest kind of examination
of the question whether such
programs are used for gambling
purposes. The question, it should be
emphasized, is not whether such
programs may be used for gam-
bling purposes, but whether they in
fact are so used. For if the all-im-
portant link to the illegal activity
of bookmaking is not clearly estab-
lished, then it must be assumed that
the broadecasts come under the cate-
gory of news. While no station li-
cense should therefore be jeopar-
dized without specific proof that the
information broadcast is used for
gambling purposes, the following

factors warrant consideration in
estimating the quantum of proof
that may be required.

How Radio Is Used

(1) Prompt results of races
run are indispensable to
large scale bookmaking.
For that purpose, a nation-
wide telegraph network is
employed to disseminate
the results of all major
tracks throughout the
country, with “drops” in
many cities. But in some
cities no telegraph wire-
line drop is available for
bookmaker use. Instan-
taneous radio results in
these cities fills the gap
that might otherwise exist
in the bookmaker’s busi-
ness needs.

(2) Instantaneous reporting
stimulates betting on the
part of the public. The

| Down beyond the
' Wabash

| Around the Lake...
| Across the State ;s

AUDIENCES

WSBT is bringing thousands of
new listeners into its loyal aundi-
ence. These newcomers are wel-
comed by friendly promotion in
their own communities. WSBT
was a good buy at 1000 watts. Now,

at 5000 watts, it’s unbeatable.

o

PAUL H. RAYMER
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COMPANY -

SOUTH BEND
WOW 5000 WATZS!

960 KC « CBS

NATIONAL

REPRESENTATIVE

bettor who has won his in-
itial bet generally expands
his play in the light of his
winning. The bettor who
has lost his initial bet
often tries to recoup his
losses by further and larg-
er betting. In either event,
the bookmaker’s play is in-
creased if the bettor knows
promptly whether he has
won or lost. And a rapid-
fire radio results program
certainly helps.

(3) The FCC is fully aware
of the important roles in-
stantaneous communica-
tions play in the bookmak-
er’s business through the
testimony adduced on, the
nation-wide telegraph rac-
ing information network
above referred to, at the
hearings on the Postal-
Western Union merger;
and through the FCC’s
own wartime investigation
for the Board of War Com-
munications, pursuant to
FCC Order No. 117, into
the telegraph and tele-
phone facilities used for
the collection and distribu-
tion of gambling informa-
tion.

(4) Racing programs of the
type complained of them-
selves appear to recognize
the need for instantaneous
reporting service, usually
breaking into recordings
to give the latest result
and the price paid by the
winner, second and third
place horses, a practice
normally reserved for lo-
cal or national news sto-
ries of extraordinary im-
portance and timeliness.

(5) The length of these racing
programs, usually of sev-
eral hours duration, offers
another indication of the
special needs of the audi-
ence to which these pro-
grams are presumably di-
rected. (Of course, a sin-
gle broadcast of a feature
race like the Kentucky
Derby, for example, with
its result, would be sub-
ject to none of these criti-
cisms.)

Serious Question

The combined impact of the fore-
going considerations may serve
materially to reduce the quantum
of specific proof necessary to con-
vince the FCC that such pro-
grams are used for gambling pur-
poses. Add to that important con-
sideration the disfavor in which
the FCC has expressly viewed
such programs when considering
the FM applications of. AM li-
censees carrying such programs,
together with the program imbal-
ance these afternoon-long racing
programs inevitably cause, and it
is not hard to see why the accept-
ance and manner of handling these
racing programs raise very serious
questions for the station licensee’s
decision.

BROADCASTING e Telecasting



L oyt
1,900,001 Filadalphians

Stuart Wayne, Esq. gets up at break of day, so that he can get
to KYW at 7 AM for his ever-popular 2-hour “Musical Clock.”
Broadcasting news, weather reports, correct time, and public
service announcements every 5 minutes, he fills the intervals
with pleasant music, good-natured comment. Mail response is
heavy, as is sales response for participating sponsors.

Peter Roberts, Esq. arises even earlier.. for thousands of
listeners are ready and waiting to hear him on the KYW
“Morning Salute,” 6 to 7 Monday through Saturday. Farmers,
suburbanites, city dwellers say that Roberts’ voice helps start
the day off right. . and participating sponsors share the senti-
ment. Station breaks and spots available.

; e How come 1,900,0012? Well, we figure that 959, of

the people get up before 9. In Philadelphia alone,
this makes 1,900,000. In addition, KYW’s Sales Manager
has been up early and

late, preparing inter-
esting data on “Morn.
ing Salute” and “Musi-
cal Clock.”” This
information will be
forwarded to you at
the drop of a post card,
or see NBC Spot Sales.

PHILADELPHIA . 50,000 WATTS

WESTINGHOUSE RADIO STATIONS INC » WBZ e WBZA « KDKA » WOWO « KEX « KYW  National Representatives, NBC Spot Sales—Except for KEX « For KEX, Free & Peters
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KMED Competing Bidder Approved

FCC Invokes Avco Rule
Auction Provisions

In Oregon Case
IN THE FIRST decision of its kind,
FCC proposed last week .to ap-
prove the sale of a station to a
competing bidder under the Avco
Rule’s “auction” provisions, rather
than to the original “purchaser.”

The proposal looks toward ap-
proval of transfer of KMED Med-
ford, Ore. (1440 ke, 1 kw fulltime),
from Mrs. W. J. Virgin to Medford
Radio Corp., a new company which
matched Gibson Broadcasting’s
earlier offer of $250,000 cash and
$20,900 in stock to Mrs. Virgin. The
transaction includes an FM per-
mit.

FCC based its decision on
grounds that Medford Radio, com-
posed of local residents, is more
likely to serve the community’s

broadeast needs than Gibson Broad-
casting, principally owned by a
nonresident.

Luther E. Gibson, licensee of
KHUB Watsonville, Calif., controls
Gibson Broadcasting and was its
sole owner when he negotiated the
original $250,000 purchase contract
with Mrs. Virgin in April 1946.
FCC noted that after this offer was
matched by Medford Radio, Mr.
Gibson transferred to Mrs. Virgin
209 shares of stock (83.56%, par
value of $20,900), thus reducing his
own ownership to 66.6%. Medford
Radio then offered, in event its ap-
plication was granted, to transfer
a like amount of its own stock to
Mrs. Virgin.

The Commission’s decision to
deny transfer to Gibson Broadcast-
ing and approve it to the rival ap-
plicant would not—if made final
after oral argument—require Mrs.

Virgin to sell to the new firm. Un-
der the Avco Rule, she will be al-
lowed 30 days in which to complete
arrangements with the approved
transferee if she wishes to sell to
that company. If she prefers not to
sell to the company approved by
the Commission she must retain the
station or seek another purchaser.

FCC noted that there are “minor
differences” in the two offers to
Mrs. Virgin, “including the fact
that Mr. Gibson has offered to per-
sonally endorse the notes represent-
ing the balance due on the purchase
price, while no similar guarantee
has been made by the stockholders
of Medford Radio Corp.” But these,
FCC said, are matters which may
be settled by negotiation, “if [the
parties] desire to do so, during the
30-day period . . .” The decision
added:

The Commission’s sole concern herein
is the determination of which applicant

Robert McCormick

Personal Washington Representative

RoBERT MCCORMICK, .in a special March
Hooper Co-Incidental survey, received a 4.9
rating for thirteen cities—solid proof that

his concise reports and experienced inter- i

pretations of the news continue to build
big audiences. And stations in other areas
report listening averages double this rating.

Each Monday through Friday afternoon, at
1:30 EDT, Robert McCormick’s news analysis
program originates in Washington—highlight-
ing the morning’s news events . .

the afternoon’s developments.

. anticipating

ROBERT McCORMICK~—Washington newsman for 16
years, columnist, and war correspondent—knows the Capital
from the White House down, and knows the news from head-
lines down through the people who make them.

Available for local sponsorship on many of the
NBC stations which carry his stimulating pro-
gram, he can be, in full effect, the Washington
representative for your local client’s advertising.

Get details of how Robert McCormick may be
signed for your own sponsors—two, three or
five days a2 week—from NBC, New York.
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America’s No. 1 Network

the National Broadcasting Company -8

Robert Mc(:'ormick

—is an NBC Co-operative Program

A service of Radio Corporation of America
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is best qualified to operate in the pub-
lic interest and, having made this deter-
mination in favor of Medford Radio
Corp., it is now wholly a matter for
the Dpresent licensee to determine
whether or not she desires to assign the
license and construction permit to the
preferred applicant at the price agreed
upon and upon what specific conditions.

Explaining its preference for lo-
cal owners—a favorite yardstick of
the Commission in passing upon
mutually exclusive applications for
new stations—FCC noted that with
the exception of Mrs. Virgin, none

.of the stockholders or officers of

Gibson Broadcasting is now or
will become a resident of Medford.

(Mr. Gibson, the only other stock-
holder, would spend two days a
month there. John A. Bohn, his at-
torney and an officer but not a
stockholder, has made “five or six
trips” to Medford and would spend
about 25% of his time there if
transfer to Gibson were granted,
FCC said. Mrs. Medford, as one-
third owner, would advise on local
matters and programming, and “be
guided by Mr. Gibson’s wishes” con-
cerning amount of time she would
devote to station operation.)

Owned by Residents

FCC pointed out that Medford
Radio “is owned by eight individ-
uals, all of whom have been long-
time residents of Medford and have
been actively identified with its
civic and community life.” They
are:

Glen L. Jackson, businessman and an
officer and 109 stockholder of KWIL
Albany, Ore., president; Alfred S. V.
Carpenter, vice president, and Eugene -
Thorndike, orchard operators; H., S.
Deuel, associated with several business
enterprises, treasurer; Otto J. Frohn-
mayer, attorney, secretary; John R.
Tomlin, businessman; B. E. Harder, re-
tired businessman; and John P. Moffat,
department store manager. Mr. Tomlin
owns 20%; Messrs. Harder and Mofat
6.686% each, and the others 13.33% each.
A rearrangement of the stock set-up
would be necessary if transfer to Med-
ford Radio is completed. in view of the
offer of & stock interest to Mrs. Virgin.

Medford Radio proposed to em-
ploy Harold McKenna Byer, sales
manager of KWIL, as general man-
ager. The station is an NBC affili-
ate.

The purchase contract and
matching offer called for a $10,000
escrow deposit, $52,600 payable
upon FCC approval, and the re-
maining $187,5600 payable at $2,000
a month starting one year after
FCC approval.

Since the plan of opening sta-
tion sales to public bidding was
evolved in FCC’s famed Avco De-
cision [BROADCASTING, Sept. 10,
1945], there has been no parallel of
the KMED decision. The nearest
approach was in Monroe B. Eng-
land’s $150,000 sale of WBRK and
WBRK-FM Pittsfield, Mass., in the
fall of 1945 [BROADCASTING, Oct.
14, 1945].

In that case the transfer was
approved to the competing bidder,
Leon Podolsky, but under different
circumstances. The original bidder,
Western Massachusetts Broadcast-
ing Co., had indicated a willingness
to assign its contract if it could get
a new-station grant—and simulta-
neously with approval of the
transfer to Mr. Podolsky, FCC au-
thorized Western Massachusetts to
construct a new station (WBEC).

Telecasting
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The younger generation receives full attention from
WOAI Whether the youngsters are tots or in their ’teens,
they enjoy programs specially selected to attract them. And
these programs are prepared with careful attention to their
effects on the minds of the young. It is entertainment—but
entertainment coupled with stimulating instruction. Enthusi-
astic response has shown that the tots and ’teen-agers look
forward eagerly to their programs over WOAL

WOALI is the only 50,000 watt, clear channel broadcast-
ing station serving the whole of central and south Texas.

FUL| ADVERTISING INFLUENCE OF THE SOUTHWEST ...

WORL Sonllntbnis

REPRESENTED NATIONALLY BY EDWARD PETRY & CO.

50,000 warTs CHANNEL

THE 'POWER//l
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BMB provides further

By any standard, day or night, NBC is America's No. 1 Network
...and the higher the standard, the greater is NBC's superiority

For the first time, a research organization supported by the entire in-
dustry has measured—on a uniform basis—the number and location of
all radio families comprising the weekly listening audience of each

U. S. radio station and network.

In those counties where 759, or more of the radio families listen to
any of the four major networks “one or more times a week,” NBC
leads by a wide margin—ranging from a 33% advantage over Net-

work “A” at night to a 322% advantage over Network “C” in the day.

The charts opposite present a comparative picture of listening based on
this high standard of 759, and over—a much more significant basis for
comparison than any lower level. However, even on the minimum

basis of 10%, NBC has a dominant advantage over all other networks.*

How much more? Audience figures released by BMB are based on
listening ‘“‘one or more times a week.” How much more do people
actually listen to NBC? Facts on that subject and many others are in-
cluded in NBC’s detailed booklet on the BMB survey to be issued shortly.
*Complete results of this suroey are contained in “Network Area Report” recently published by the Broadcast Meas-
urement Bureau. The only total audience figures shown in this report are based on the level of 10% and over: Night-

time; NBC—31,127,940; Network “A”—27,680,570; Network “B”—22,056,690; Network “C”—19,161,830.
Daytime; NBC—27,888,770; Newoork “A”—25,261,730; Network *“B” —21,557,990; Network “*C”—19,160,260.

AMERICA’S NO. 1 NETWORK



proof ...

NIGHTTIME DAYTINE

NBC has a 33% advantage over NBC has a 57% advantage over
Network A or 7,426,530 more Network A. The NBC daytime

radio families. audience is larger than any other
' network’s nighttime audience.

1 Ih

Audience in counties where 75% and over of the radio families listen “one or more times a week.”

NIGHTTIME DAYTIME
AUDIENCE u. s_’: ﬂ;.or ?I,ﬁuw AUDIENCE u. s.’:ﬂ;g (:TAAMI.ILIES"‘
NBC 30,116,240 89% 22,856,940 67%
Network A 22,689,710 67% 14,558,050 439,
Network B 12,716,480 339, 9,003,670 269,
Network C 8,499,130 259, 5,421,670 16%,

*Total radio families January 1946—33,998,000 as estimated by BMB. A more recent survey indicates that as of
January 1947 ithere were 35,900,000 radio families or 93, of all U. S. families.

... the National Broadcasting Company

A Service of Radie
Corporation of America



WGTM WLVA WSLS Get Power Increase,
Lower Frequency in FCC Decision

ACTING in the complicated, long-
pending Virginia-Carolina cases in-
volving 590 and 610 ke, - FCC hand-
ed down a proposed decision last
Tuesday looking toward regional
assignments for three existing sta-
tions arid establishment of a new
fulltime local at Roanoke.

The proposed grants:

WGTM Wilson, N. C.—Change from
1340 ke with 250 w to 590 kc with 5 kw,
fulltine. Subject to filing and approval
of application for modified daytime di-
rectional antenna plan.

WLVA Lynchburg, Va.—Change from
1230 ke with 250 w to 590 kc with 1 kw.
Conditioned on giving daytime protec-
tion to WGTM, and to filing of applica-
tion covering separate directional an-
tenna plans for day and night.

WSLS Roanoke, Va.—Change from
1240 ke with 250 w to 610 k¢ with 1 kw,
Subject to filing application covering
separate directional systems for day and
night.

Virginia Broadcasting Corp.—New
Roanoke station on facilities to be given
up by WSLS, Subject to filing of appli-
cation for these facilities, and to their
being vacated by WSLS, Virginia Broad-

casting had applied for 610 kc with 1
kw, but FCC concluded WSLS was
entitled to preference on the strength
of its past record.

Two other applications in the
proceeding were given proposed de-
nials. They were WGBR Goldsboro,
N. C.’s request to move from 1400
ke with 250 w to 590 ke with 5 kw,
and WIFTC Kinston, N. C.’s applica-
tion for the same regional facilities
in lieu of its present 250-w opera-
tion on 1230 ke. Among the three
Carolina applicants, FCC preferred
WGTM on grounds that its pro-
posal would serve a larger popula-
tion, day and night, than would
either WGBR or WFTC.

Four of the six applicants—the
three Carolina stations and WSLS
—originally applied for 590 ke, with
WLVA and Virginia Broadcasting
seeking 610 ke. On this basis, FCC
noted, only one grant could have
been made on each frequency.

During hearings, however, WSLS
and WLVA submitted alternate
proposals relating to possible oper-
ation on either frequency, and other
applicants suggested modifications
of their own original proposals in
order to give greater protection to
the other applicants:

These modifications and alternate
proposals, FCC pointed out, made
possible the granting of three of
the regional requests, instead of
only two. Effectuation of the modi-
fications is a part of the conditions
specified with the proposed grants.
The applications for them must be
filed and approved within 60 days.

Carleton D. Smith, general man-
ager of NBC’s WRC Washington,
is 15% stockholder of Virginia
Broadcasting Co., proposed grantee
for the Roanoke local assignment.
He is a former resident of Roanoke.
Other stockholders:

Randolph G. Whittle, Roanoke attor-
ney and Juvenile Domestic Court Judge,
president and 22129%; D. J. Boxley, Roa-
noke businessman, vice president and
121,%.; W. C. Barnes, president and 45%
owner of WMBA Martinsville, Va., secre-

i!l

*SAN FRANCISCO

* LOS ANGELES

I

.

CHICAGO

Ftie Brantiam Netwwork

Kansas ciry K vl sT. Louts '

MEMPHIS

DALLAS

i

il

representing Radio

* *

N
DETROIT g MORK

CHARLOTTE
x
x

ATLANTA

THE BRANHAM COMPANY

Page 34 o

July 7, 1947

BROADCASTING o

tary and 25%; J. T. Cunningham Jr.
and H. L. Lawson Jr. (treasurer), Roa-
noke businessmen, 12129 each. NBC
affiliation is contemplated. Mr. Barnes,
businessman and publisher of Martins-
ville's only dally paper in addition to
his interest in WMBA, would supervise
operation of the proposed new Roanoke
station, FCC reported. John W. Schultz,
now general ganager of WMBA, would
be general manager of the Roanoke
operation.

Coast Ventura Co.
Wins FCC’s Favor

Gets Proposed Grant for 250-w
Station in 3-1 Decision

IN A THREE-TO-ONE decision
announced Monday FCC proposed
to grant application c¢f Coast Ven-
tura Co. for new station at Ven-
tura, Calif., on 1450 ke with 250 w
power and unlimited hours. The
Commission would deny competing
application of Ventura Broadcast-
ers Inc. Comr. Ray C. Wakefield
voted for a grant to Ventura Broad-
casters and denial of the Coast Ven-
tura application bec