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CARL, the lLittle dog who could talk

OR: IGNORING ANY REFERENCE TO A SUBWAY
AND SUCH,
WOR'’S GOT A PLACE IN THIS FABLE, TOO. ..

ONCE UPON a time there was a little dog named Carl.

Carl had very white paws, but mostly he was taffy-brown and

nobody ever heard him snarl.
He belonged originally to a man named Mr. Mawbridge

Whose house one got to by walking over a Brooklyn
drawbridge.

However, one day Carl caught a cold and Mr. Mawbridge,
who was quite a hypochondriac and not what people
would call kind,

Said, “Look, Carl, here’s a dollar in change. Now, please go
someplace and enjoy yourself; because if you don't,

those germs are just going to drive me out of my mind.”

Continued on pages 26 and 27
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Philadelphia can’t seem to get enough fine music. _ ' 'nf,;-: I
In a recent survey, 4 out of 10 said they 4"5/? Ty,
wanted more symphonic and light classic programs. { J.Qfﬁ_

That's why so many of them listen regularly to WPEN.

Today WPEN is giving discriminating listeners in
the Philadelphia market more good music than ever before.

And doing it every day — at hours when the audience is biggest.

No wonder thousands of Philadelphia listeners have turned
to WPEN since this station has been owned and

operated by The Evening Bulletin, the largest evening newspaper

950
' f in America. In music, they count on WPEN for the best.
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FIRST authentic movie of radio’s development,
under working title “Magic in the Air.” goes
into production late summer or early fall. With
215 million dollar budget, production will be
under Jerrold T. Brandt, 32-year-old independ-
ent producer just out of Navy where he pro-
duced 150 service documentaries. Writer is
Lee Gold, formerly MGM. Actual call letters
and names will be used. Release expected to
be through RKO or Paramount.

ALTHOUGH it wasn’t publicized, Lieut. Gen.
Walter Bedell Smith, our new ambassador to
Russia, was seriously proposed for NAB presi-
dency last year. As chief of staff to Supreme
Allied Commander Eisenhower in ETO, Gen-
eral Smith won respect of numerous radio
executives with whom he had dealings—among
them Brig. Gen. David Sarnoff, RCA-NBC
top man; Col. William S. Paley, CBS board
chairman, and Capt. Harry C. Butcher, Gen-
eral Tke’s radio aide.

INS through its general manager, Seymour
Berkson, is considering special deal with
Washington radio news bureau. If it eventu-
ates, INS will go into program production
field as did AP recently.

IS EX-FCC Chairman James Lawrence Fly
pondering return to government? Fortnight
ago he visited President Truman. His former
assistant in private practice, Ed Jorgenson,
has rejoined FCC as assistant to general
counsel. Until he left FCC in 1944 he had been
in continuous government service practically
all his adult life. Should he return, it will be
in important position, possibly Missouri Val-
ley Authority. Prior to radio, he was general
coungel of TVA and did bang-up job.

FROM another quarter is word Mr. Fly may
file application soon for 5 kw AM station in
Ohio to be programmed throughout for rural
listeners. Understood backer is powerful Ohio
Farm Bureau, rural cooperative. Former Ohio
station manager is advising bureau on man-
agement. Station probably to be located cen-
trally near Columbus, on 300 acre farm.

ANOTHER FM network that is in the works
for Ohio involves commercial licensees. Plan
is to connect by transmitter-to-transmitter
broadcasting, without use of lines, supplement-
ing with booster stations where needed. Or-
ganization activity on project is centering in
Mansfield, 0., and participants mostly are
from medium-sized cities such as Athens and
Alliance. Attempts may be made at next
regular session of Ohio General Assembly to

appropriate funds of considerable magnitude-

to launch an all-Ohio educational FM network.

FCC double talk on program control as wit-
nessed on one hand by its “blue book” flailing
commercial radio and on other in its WOKO
SCOTUS appeal alleging it has no authority

(Continued on page 94)
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April 1: Canadian Assn. of Broadcasters
Board, CAB Hqtrs., Toronto.

April 2: FM application hearings
Comr. Jett, Boston.

April 2: Joske Radio Advertising and Retail
Advisory Committees, joint meeting, BMB
Hqtrs., New York.

April 8: Industry Music Committee and AFM
Negotiating Committee, AFM Hqtrs., 570
Lexington Ave., New York.

April 10: Radio News Clinic, New York State
Stations, Hotel Utica, Utica.

April 10-11: AAAA Annual Meeting, Wal-
dorf-Astoria, New York.

(FCC Hearings, page 88.)

Bulletins

F. H. LAGUARDIA, who Friday formally ac-
cepted director generalship of UNRRA, will
continue commercial commitments on ABC for
Liberty as long as new duties permit. Liberty
officials expresed happiness at honor given
him, want him to take UNRRA post, will not
hold him to contract if he feels he has to re-
linquish broadcast. Former New York mayor
scheduled to take over post today.

WITH receipt of contracts from WTAQ Green
Bay, Wis., and WHBY, Appleton, Wis., Friday
afternoon, BMB announced total of 706 sta-
tion subscribers for its first study. Deadline
is today. (Earlier story, page 83.)

before

FINAL decisions granting local standard sta-
tions to Air-Waves Inc., Baton Rouge, La.,
and Southern Tier Radio Service Inec., Bing-
hamton, N. Y., announced late Friday by FCC.
Both applications had been pending for nearly
five years, action having been withheld because
of war freeze. Air-Waves application was con-
sidered with that of Louisiana Communica-
tions Inc., both seeking 1400 ke, with 250 w
unlimited. Hearings were held in January -1942
and September 1944. Question of local interests
of owners entered into decision favoring Air-
‘Waves [ BROADCASTING, Jan. 21]. Southern Tier
application for 1490 ke, 250 w unlimited was
contested by Binghamton Press Co., a Frank
E. Gannett holding. Questions of local resi-
dence and newspaper ownership influenced
Commission decision [BROADCASTING, Jan. 14].

DOUGLAS COULTER LEAVES

CBS PROGRAM POST

DOUGLAS COULTER, CBS vice president
and director of commercial program develop-
ment, resigns effective April 12. Future plans
not announced. Mr. Coulter joined CBS 10
years ago as asistant director of broadcasts, af-
ter 11 years with N. W. Ayer & Son as vice
president in charge of radio. In 1938 he was
made CBS director of broadcasts and in 1943
elected vice president in charge of programs.

Business Briefly

ICED COFFEE SPOTS @ Pan American
Coffee Bureau and National Coffee Assn,,
New York, June 1, for summer season, start
spot campaign throughout country promoting
iced coffee. Two musical transcriptions being
sent coffee dealers for local use. Agency, J. M.
Mathes Inc., New York.

TONI CREME SCHEDULE @ Noma Inc,
Minneapolis (Toni Creme wave), April 8 be-
gins Myrt & Marge daily on WMBD Peoria,
11l., Kenny Baker three times weekly on WHP
Harrisburg, Pa., same show twice weekly on
KHQ Spokane, Wash. Sponsor April 23 to
start yet unpicked quarter-hour show on
KCMO Kansas City. Till forbid contracts
placed by J. Walter Thompson Co., Chicago.

RIGGIO APPOINTS @ Riggio Tobacco Corp.,
Brooklyn, (Regents cigarettes) appointed
Ridgeway, Ferry & Yocum, New York, to
handle advertising. Plans for spot radio being
considered.

CRC BUDGET @ Columbia Recording Corp.,
Bridgeport, CBS subsidiary, appointed Me-
Cann-Erickson, New York, as advertising
agency, effective July 1, with Arthur J. Kemy
as account executive. Advertising budget re-
pcrtedly about $750,000, most of it earmarked
for spot radio. Company now sponsors Colum-
bia, Record Shop on more than 50 stations,
placed by Benton & Bowles, New York.

NAB 7TH DISTRICT JOINS

ATTACK ON FCC REPORT

ON SECOND day of Cincinnati session of
NAB 7th Distriet Friday nine resolutions were
adopted, among them one seeking relief from
program report issued March 7 by FCC (early
story on page 18).

The resolutions: Calling on NAB president
and officers to appraise record of broadcasters
and to seek route of quickest relief from FCC
program report, if necessary before Supreme
Court; seeking relief from restrictions on new
construction; pledging support to President
Miller; urging all Ohio-Kentucky broadcasters
to become BMB members; urging active sup-
port of BMI; expressing appreciation to
WCPO, WKRC WCKY WLW and WSAI, Cin-
cinnati host stations; extending sympathy to
J. D. Shouse, Avco Corp. vice president and
WLW general manager, an NAB director, un-
able to attend sessions due to illness; urging
national pattern for establishment of uniform
time in each zone; expressing appreciation to
J. Harold Ryan, vice president and treasurer
of Fort Industry Co., former NAB president.

In concluding session Don Ioset, WMOH
Hamilton, presided at small market stations
session; J. Porter Smith, WGRC Louisville,
and district public relations chairman, directed
a meeting on that subject; Charles Topmiller,
chief engineer, WCKY, was chairman of en-
gineering session; Ed Willis, Nunn stations,
presided at sales managers clinic.

Mr, Miller addressed over 75 newspaper and
radio people at Cincinnati’s Cuvier Press Club
at lunch Friday, appealing for support of cam-
paign to resist the principle of FCC program
supervision.

BROADCASTING o
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A station used consistently year after year by an over-

whelming majority of local advertisers — those in the know —
obviously pays off in sales results. In a nutshell, that's the story
with WTAG, preferred and used by more than 100 local
advertisers, representing practically every type of local busi-
ness. Here is a sample of the wide variety of WTAG's locally

produced and sponsored programs:

CHILDREN’S PROGRAM

Department Store

DANCE MUSIC
Leading Hotel

ROVING REPORTER
Men’s Haberdashery

SPORTS BROADCAST

Automobile Dealer

PAUL RAYMER CO. National

WATIAGIz/

AFFILIATED WITH RADIO

BROADCASTING o Telecasting

Sales

WORCGESTER seoc

STATION WTAG ©S000Wts

BOY AND GIRL SHOW

Department Store

NEWS BROADCASTS
Baking Company

VETERANS PROGRAM
Clothing Store

BREAKFAST PARTY
Retail Grocery Store Group

WEATHER TIME
Savings Bank

And here’s further proof of WTAG acceptance. Rating high with
retailers, because it rates high with listeners, WTAG’s Hooper
ratings all day seven days a week are greater than those of

all other stations in this big, prosperous market combined.

Representatives

April 1, 1946 e Page 5
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TOURISTS
bring dollars

to the

NASHVILLE

ared

Serving tourists has long been an important business in this area. . . . Attracted

by famous buildings, scenic countryside, resorts and Tennessee Valley power de-

velopments—tourists brought over 25 million dollars to the Nashville area each

year before the war—and employed thousands. . . . Tourist dollars are new dol-

lars added to the industrial and business prosperity of the more than one mil-

lion people living in the Nashville area. . . . A rich sales territory for your quality

product . . . covered at reasonable listener cost by WSIX.

TEN NESSI;E_

IHHH

BROADCASTING o Telecasting

WSIX gives you all three!
Market, Coverage, Economy

Americaon and MUTUAL

5,000 WATTS
980 KILOCYCLES

National Representative:
THE KATZ AGENCY, INC.
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on the new Carolinas...

...where the BIGGEST families in the nation listen to WBT.

Ever watch a Carolina housewife shop? It’s a sight to delight an advertiser.
She buys groceries by the bushel basket . . . drugs by the dozen . . . household
articles and what-nots by the carful.

Unusual, of course, unusual. But there’s sound reason behind this
prosperous spending. Families are kingsize in the Carolinas—bigger than in
any other state throughout the country —18% bigger than the national average.t

Manufacturers who aren’t cultivating the Carolinas now are missing one of
the greatest family markets in the United States with a future u-n-l-i-m-i-t-e-d.

Before the war the walloping progress of Carolina industry and agriculture
attracted so many new families that more homes were built between 1935
and 1940 in the Carolinas than for the preceding 15 years in North Carolina
or the preceding 10 years in South Carolina.*

Today, there are more one-family homes within earshot of WBT than you’ll
find in the metropolitan areas of New York, Chicago, Detroit, and Los Angeles
put together.* Furthermore, one out of every three of these homes is owned
by the family itself.* And every contractor has a towering backlog of orders.

That’s only part of the Carolina scene for 1946. New business, new
industries, new jobs, bigger incomes lie ahead. Keep your eye on the new
Carolinas and let WBT—the only way to reach 83 of the South’s richest

counties*—keep Carolina eyes on your product and brand name.

Figures from 16th U.S. Housing Census, 1940 for North and South Carolina on...
tAverage population per occupied unit.

*Year built for all dwelling units.

#One-family dwelling units.

e Percentage of owner-occupied dwelling units.

XCBS Scventh Series Listening Areas, 1944.

Che South’s Pioneer Station

THE CAROLINAS - 50,000 WATTS
SOUTHEASTERN BROADCASTING COMPANY

Represented by Radio Sales, the SPOT Broadcasting Division of CBS



OUR
LISTENERS
LIKE
70 SEW

They like to run up 'their own

curtains and slip covers. They do
a lot of home mending. They've
been repairing their sewing ma-
chines in the old-fashioned home-
made way. A wire here . . . a nail
there . . .

out-of-shape bobbin.

getting along with an

And they’re in the market for
the new sewing machines mentioned
below. To reach these people .. . . use
WWDC ... the sales result station
in Washington, D. C.

11,000 SEWING
MACHINES NEEDED

IN WASHINGTON

The demand for sewing machines,
it is estimated, will be up 1509 in
the next two years. These figures
are from a survey by The Planning
Committee of the Washington Board
of Trade and the Opinion Research
Corporation of Princeton, N. J.

WWwd(C

the hig sales result
stafion in Washington, D. C.

represented nationally by

WEED & COMPANY
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Discussing WMEX Boston’s “Homes for Veterons” are (Il to ») Charles
Siegal, L. Grossman Sons, building supplies; Quincy Mayor Charles A.
Ross; Joseph Page, architect; WMEX General Manager W. S. Pote.

BROADCASTING and house-
building are not exactly allied arts,
But WMEX Boston officials reason
that neither was soldiering allied
with vets’ prewar jobs.

“Veterans have been called upon
to perform duties that were out
of their line and they did it uncom-
plainingly in order to preserve our
way of life,” says William S. Pote,
general manager of WMEX. Ac-
cordingly, he feels that radio sta-
tions and other businesses and or-
ganizations throughout the coun-

try could afford to go out of their
own lines a bit and do what WMEX
is doing in its “Homes for Vet-
erans’” project.

WMEX is building 50 homes for
sale exclusively to veterans at non-
profit, below-ceiling prices [ BROAD-
CASTING, March 25]. FHA has in-
dicated it will approve the plans
when land titles have been cleared
and said the ceiling prices would
be approximately $8,000, varying
according to the neighborhood in

(Continued on page 77)

Sellers of Sales

EOPLE whose hectic business
Pis buying or selling radio
time often wear a harassed
look. However, Cecil Hackett,

vice president in charge of radio-

of Abbott Kimball Co., maintains
the calm detachment of a Wall
Street financier.

This is an easily
explainable phenom-
enon; before enter-
ing radio he spent
many years on ‘‘the
Street’” as a broker.

Born in London
April 13, 1908, Cecil
was brought to the
U. S. when he was
three years old. He
has lived in New
York since. When he
was 22, he joined the
Wall Street corps of
bond traders and
salesmen, his first
job being with Gert-
ler & Co. Within
five years, he organ-
ized his own firm,
Lord & Hackett.
Three years later—about 1938—he
sold his interest to his partner and
went to work for WMCA New York
as a time salesman. In 1939, he
joined the sales staff of WHN and
in 1940 he became managing di-
rector of WINS New York.

In 1943, Mr. Hackett joined Ab-
bott Kimball Co., as vice president
and director of radio. His immedi-
ate task was to organize the first

CEC

radio department for the agency.
Current billing, for spot announce-
ment campaigns alone, are al-
ready more than $500,000 a year.
His department is responsible for
the following accounts: Joe Lowe
(Popsicles), Renoir Perfumes, Bon-
nie Bell Cosmeties, Colonial Dames
(make up), Black
Starr & Gorham
(jewelers), Odorono,
Marvella Pearls,
Hornblower & Weeks
(Stock brokers),
Queen -~ Make Fash-
ions, Koret of Cali-
fornia (sports
clothes).

The Hacketts —
his wife was the
former Charlotte
Fantoni—have been
married for five
years. They live in
an apartment in
Manhattan during
the winter and in

their Long Island
home during the
summer.

Mr. Hackett’s chief hobby is
flying, with 250 solo hours to his
credit. Golf and swimming interest
him too. And he still keeps an alert
eye on the activities of Wall Street
and the security markets.

He is a member of the New York
Athletic Club, Swordfish Club of
Long Island, Westhampton Golf
Club and the Radio Executives
Club of New York.

BASIC
STATION

WILMINGTON, DELAWARE

\
\
\
\

Outstanding listener loyalty in the
rich industrial and agricultural area
it covers—Delaware, Southern New
Jersey, parts of Pennsylvania,
Maryland and Virginia —is your
assurance of sales results.

a000 WATTS &'\"

Sales Representative:

PAUL H. RAYMER
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Presto Cutting Needles

in a “Trouble-Proof’’ Container
al wo extna codl

v

-

NEW! A transparent lucite con-
tainer keeps Presto Cutting Needles
safe. Nothing can harm the precision
ground point and cutting edges.

TIGHT! This ingenious chuck
holds the needle #ight—no chance of
damage to the point in shipment,

€ASY! Just slip used needles (safe
in their containers) into this handy
mailing bag and send them off to
Presto for resharpening,

FOR YOUR CONVENIENCE! P:resio

Sapphire Recording Needles zow come to

FREE! To Presto-equipped re-
cording studios: a convenient rack
needle protection in shipping and handling. holding six Presto Cutting Needles,
with special “point-control” chart
recording number of hours each
needle is used.

you in a new package, designed for utmost

rEsTO Cutting Ne.:edl.es
P are packed in a Distrib-
ator’s Carton of si?(. }.Ea.cclll
needle container is mdx.v.x -
ually boxed with mailing

Keep Frmm men. /[ @Z9 7 /M RECORDING CORPORATION
b Order a dozen. B Sty “ < Oner
et ansit. —— e S s 242 W. 55th St.,, New York 19, N.Y.

<

WALTER P. DOWNS, LTD., in Canada

6 iﬂ use———6 in tr

WORLD'S LARGEST MANUFACTURER OF INSTANTA-
NEOUS SOUND RECORDING EQUIPMENT AND DISCS




Announcing

another strong link in the Broadcasting

Corp. of America’s chain of
regional stations serving California’s

rich rural markets

KROP

The world’s only regional station

Built Below Sea Lewel*

* Transmitter locatrd 149 feet be- tO serve the fe'rti le Imperial Valley

low sea level.

KROP goes on the air April 15th dedicated to serving the farmers of the Imperial

Market Data Valley, and programmed for them and the listeners in the Valley’s trading centers,
(1945 Figures) whose interests are agricultural because their living comes from the farmers pur-
Population 0.5 millivolt chases.
Imperial cltpunt? 78,853 The Imperial Valley has rightfully been called “America’s Greatest Vegetable
,Lr:::rr' i L i Basket” producing over $14,000,000 of lettuce annually, besides millions of dollars
Radio families 18,031 worth of other produce. The following statistics supplied by B. A. Harrigan, Im-
Urban families 8,246 perial County Commissioner show the Valley’s phenomenal growth.
Rural non-farm 5,042
Rural f 6,858 .
eren e Crop and Livestock Values 1940-1945
General Information 1940—$27,000,000 1943—$58,544,562
KROP is owned by the Broadcasting Corp. 1941— 34’274’602 1944— 61’706’241
of America; W. L. Gleeson, President. Power, 1942— 44348971 1945— 64,233,062
1000 Watts; Frequency 1300.
. e If you have something to sell, and want to tell it to Imperial Valley listeners, KROP
Network Affiliation is your most economical salesman. Secure your KROP franchise in this outstand-
KROP is affiliated with the American Broad- ing market now.
casting Co., .and Southern California Farm
Group.

.. Sell Southern California’s Prosperous Farmers with
Program Facilities

World and SESAC transcription service-INS Riverside Brawley

leased wire—ASCAP, BMI and SESAC music

licenses. Gnd and
Hours on Air San Bernardino El Centro

5 am. to 1 a.m. daily

Covering The Valley of Paradise Covering The Imperial Valley

About June 1st KREO, Indio, California, another Broadcasting Corp. of America farm station, goes on the air to serve the
Coachella Valley.

For availabilities wire Gene Williams, general sales mgr., Broadcasting Corp. of America, Riverside Cal.

JOHN E. PEARSON COMPANY, Nuzional Representative

BROADCASTING e Telecasting April 1, 1946 e Page 13



A LITTLE EXTRA EFFORT
OFTEN GETS A BIG RESULT?

@® Any organization that wants anything as much as F&P wants to continue _

EXCLUSIVE REPRESENTATIVES:

being the best outfit in its field—well, Katy bar the door!
. ALBUQUERQUE KOB
BALTIMORE wWCBM
, . BROWNSVILLE KVAL
Wishing didn’t put us there in the first place, and we're not depending BUFFALO WGR-WKBW
q . . g CHARLESTON, S. C. wWCSC
on wishes to keep us there. Instead, we’'ve built our organization up to CINCINNATI WCKY
. . o g COLUMBIA, S. C. wis
the greatest number of the best men (and girls) in our entire history— CORPUS CHRISTH KRIS
. .. ) DAVENPORT woC
six offices—complete statistical and data reference files—teletypes, DES MOINES WHO
DULUTH KDAL
Dictaphones, and everything else we can think of that can help. FARGO WDAY
HOUSTON KXYZ
INDIANAPOLIS WISH
. . -, . KANSAS CITY KMBGC
What are you getting out of all this? Unless it’s a lo¢, we’re not happy LOUISVILLE WAVE
MINNEAPOLIS-ST. PAUL WTCN
about it! OKLAHOMA CITY KOMA
PEORIA-TUSCOLA WMBD-WD2z
PORTLAND KOIN
‘ RALEIGH WPTF
g & ROANOKE WDBJ
2 ST.LOUIS KSD
A\ FREE & PETERNS. inc. | S0
. h- ® SHENANDOAH KMA
' ° ° ° . SYRACUSE WFBL
AN Pioneer Radio Station Representatives TuLsA KTUL

| . and WRIGHT-SONOVOX, Inc.
Since May, 1932
//
CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT: 645 Griswold St. SAN FRANCISCO: 58 Sutter HOLLYWOOD: 6321 Hollywood RTLANTA: 322 Palmer Bldg.
Franklin 6373 Plaza 5-4130 Cadillac 1880 Sutter 4353 Hollywood 2151 Main 5667
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Radio Seeks Answer to CPA Building Ban

Vast Construction
Program Halted;

Await Ruling

By J. FRANK BEATTY
(See FCC Statement on page 93)

RADIO’S vast reconstruction and
expansion program, involving an
estimated $200,000,000 in building
and equipment for AM, FM and
television, came to a temporary
halt last week as the Civilian Pro-
duction Administration clamped a
ban on new construction to divert
building materials into veterans
housing,

Issuance of the order brought
fast action from FCC and NAB.

The Commission, pointing out
there is no ban on apparatus,
equipment or towers, said new

buildings can go forward if cost of
structure is under $1,000, and
many permittees can get by if they
confine structures to essentials.
FCC and CPA agree construec-
tion of stations will have no ad-
verse effect on veterans housing.
The Commission will continue to
process applications, with decision
on actual construction up to CPA.

To Ask Amendment

NAB may request CPA to shift
broadcasting stations from the
$1,000 to the $15,000 class. This
would permit a large number of
new station projects to go ahead.

CPA’s order now requires all
riew radio station buildings costing
over $1,000 to be submitted to local
CPA offices for approval. It is be-
lieved the limit applies separately
to studio and to transmitter build-
ings.

Though CPA was bombarded
with requests and protests from a
confused nation, stunned by the
severity of the building ban, the
special plight of the broadcasting
industry was quickly recognized.
CPA was told that the greatly ex-
panded broadcasting system envi-
sioned by the FCC—a possible 100
television and 2,000 FM stations
within a three-year period—was
crippled by the construction order.

On top of that is the accumu-
lation of equipment and facility
improvement and replacement, as
well as studio and plant construc-
tion, that developed during the
wartime FCC freeze and WPB
limitation.

Involved

BROADCASTING o

in all this work are

perhaps 75,000 jobs, it was esti-
mated, along with the corollary
jobs in industries contributing ma-
terials and equipment This was
described as an important factor
in the national reconversion pro-
gram and CPA is on record as de-
sirous of avoiding interference
with reconversion.

Many New Stations

New station construction already
is far behind schedule due to con-
flicts on allocations, need for hun-
dreds of FCC hearings and pro-
duction bottlenecks caused by low
price ceilings on components for
both transmitting and receiving
equipment. CPA’s ban, if not re-
laxed to meet the broadcasting in-
dustry’s special needs, might de-
lay the expansion program a year
or more.

An idea of immediate plans for
new stations is shown by FCC

figures on applications and CPs.

As of Friday 137 CPs for AM
stations were outstanding and 624
were pending. Of the 624 applica-
tions, 338 are in the hearing
process.

While only 23 CPs for FM sta-
tions have been granted, 375 con-
ditional grants are " pending and
many are expected to reach the
CP stage shortly. Pending are
120 FM station applications in the
hearing process, with still another
301 applications on the dockets.

John D. Small, CPA Adminis-
trator, said enforcement of the
construction order was being placed
on the local level as contrasted
with the national perspective of
WPB. Special authorizations for
new construction, regardless of
maximum limitations in the order,
can be granted by the 71 local
CPA directors who will enforce the
CPA rules and policies.

Each of these local directors will
have the guidance of an advisory
committee of eight local citizens
familiar with problems in the area.
Decisions by local directors can be
appealed to CPA in Washington.
Mr. Small declared ‘“considerable
weight” will be given to recommen-
dations by the local committees.

May Be Lifted This Year

If production of building ma-
terials can be speeded materially,
the construction restrictions might
be lifted by the end of the year.

President Truman at his Thurs-
day news conference said he would
stand solidly behind the CPA order,
which will require extensive co-
operation and sacrifice by the pub-
lic and industry.

CPA has one objective—to con-
fine new construction as far as
possible to homes for veterans. It

(Continued on page 78) ~

Lea-Vandenberg Bill Passage Closer

Joint Conferees Insert
Only Minor Changes
In Measure
By BILL BAILEY

THE HOUSE Friday served notice
on James Ceasar Petrillo that the
people of the United States are fed
up with his excessive demands on
broadcasting. A conference report
on the stiff House-passed Lea ver-
sion of the original Vandenberg
bill (S-63) was passed by a stand-
ing vote of 186 to 16.

Sen. Ed Johnson (D-Col.), chair-
man of the Sentae conferees, said
he would call up the conference re-
port and House-passed bill in the
Senate early this week. He pre-
dicted the Senate would pass the
bill by an overwhelming vote.

Rep. Vito Marcantonio (AL-
N. Y.), who led the opposition,
termed the bill the “most vicious
anti-labor measure ever presented”
to Congress. ‘“This bill does nothing
to Mr. Petrillo but helps to im-
poverish American musicians,” he
said. Rep. Marcantonio charged
that the NAB had “expended a mil-
lion and a half dollars to popu-
larize Mr, Petrillo’s middle name.”

Rep. Clarence J. Brown (R-Ohio)
said: “Of course this bill affects

Telecasting

James Caesar Petrillo, but for just
reasons because James Caesar Pe-
trillo has taken a labor organiza-
tion and used it for his own pur-
poses against the welfare of labor
unions and the people of the United
States. . . . If this bill was anti-
labor, members of the great labor
organizations of the country would
have been in here protesting.” He
said that outside of “this particular
group” no labor organization had
come before Congress “to defend
what this bill says shall not be
done.”

Rep. Marcantonio attempted to
challenge the standing vote. He
called for the “ayes” and “nays”
but was voted down. Rep. Robert
Hale (R-Me.) and Rep. Margaret
Chase Smith (R-Me.) were the
only Republicans who stood when
the “no” votes were counted.

Slight Alterations

In all quarters it was considered
a signal victory for Rep. Clarence
F. Lea (D-Cal.), chairman of the
House Interstate & Foreign Com-
merce Committee, who introduced
the bill which last Tuesday was ap-
proved unanimously by conferees
with two minor language changes
adopted for clarification purposes.

Only changes in the bill [BrRoOAD-
CASTING, Feb. 2571 were these: Sec.

506 (b) (1), and (b) (2), change
the word “tribute” to ‘“any exac-
tion” In Sec. 506 (c) additional
language was adopted.The amend-
ed sections now read:

Sec. 506 (b) “It shall be unlaw-
ful, by the use or express or im-
plied threat of the use of force,
violence, intimidation or duress, or
by the use or express or implied
threat of the use of other means, to
coerce, compel or constrain or at-
tempt to coerce, compel or constrain
a licensee or any other person—

“(1) to pay or agree to pay any
exaction for the privilege of, or on
account of, producing, preparing,
manufacturing, selling, buying,
renting, operating, using, or main-
taining recordings, transcriptions,
or mechanical, chemical, or electri-
cal reproductions, or any other ar-
ticles, equipment, machines, or ma-
terials, used or intended to be used
in broadecasting, or in the produc-
tion, preparation, performance, or
presentation of a program or pro-
grams for broadcasting; or

“(3) to pay or agree to pay any
exaction on account of the broad-
casting by means of recordings or
transcriptions, of a program previ-
ously broadcast, payment having
been made, or agreed to be made,

(Continued on page 16)
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Will Radio Be Stymied Again?

NEW STATION construction, plagued by
wartime freezes and the snail’s pace toward
reconversion, receives another setback with
the Government’s ban on new building con-
struction to speed veterans’ housing. The sum-
mary action, limiting radio housing construc-
tion to a maximum of $1,000 per structure
without Government approval, comes just
when licensing of FM, television and new or
modified AM stations began to hit a stride.
It is too early yet to gauge the effect of the
joint order of the Civilian Production Admin-
istration and the National Housing Agency.
On paper, it would appear to preclude virtually
all new station construction in the AM, FM
and television fields, where new transmitter
houses or studios are not under way. Esti-

mates are that 500 to 700 new stations in all
categories foreseen this year might be affected.

The housing order was not designed for
radio. Only one passing reference is made to
radio, and that places it in the $1,000 maxi-
mum exemption category on cost of housing,
including labor, The same limitation applies to
repair, alteration and installation jobs. Beyond
that amount, approval must be procured from
a CPA local constructon office.

Whether the order will stop all new or mod-
ified station installations not already under-
way depends upon its interpretation and appli-
cation, FCC, NAB and other affected groups
already are seeking ‘‘clarification” from CPA
Administrator Small.

Broadcasters can well remember only a few

An Editorial

months back when procurement of a priority
from WPB for tubes and parts sufficient to
keep them on the air entailed red tape and
travail.

It would be a pity if holders of construction
permits and applicants find it necessary to
tread water for an unpredictable period. Per-
sonnel, lease and equipment contracts would
be thrown into confusion. Plans of set manu-
facturers who look hopefully for OPA relief
on prices, likewise would be affected.

If the critical housing situation requires a
a tight freeze, we hope CPA will say so
promptly and indicate as best it can, for how
long. The essentiality of radio was attested
during the war. The record of radio is an
open book.

Clements, Sen.

Wheeler’'s Candidate

For FCC, Calls On President Truman

PRESIDENT TRUMAN last
Thursday took a look at J. Burke
Clements, chairman of the Mon-
tana Industrial Accident Board,
Senator Wheeler’s candidate for
the existing Democratic vacancy
on the FCC, but there was no indi-
cation that the Chief Executive
had changed his mind about keep-
ing rche job open for the immediate
future.

Senator Wheeler, Chairman of the
Interstate Commerce Committee, in
which radio legislation originates,
about a month ago had endorsed

_the strapping six-foot Montanan .

for the post vacated by Paul A.
Porter, when he was switched to
OPA as administration trouble
shooter. Mr. Truman had expressed
a desire to see Mr. Clements and
Senator Wheeler arranged for the
half-hour appointment last Thurs-
day. The President has stated on
several occasions that he did not
plan to fill the post any time soon,
presumably holding it open for Mr.
Porter if he elects to return to the
Chairmanship.
Hyde Awaits Call

Meanwhile, Commisioner-desig-
nate Rosel H. Hyde awaited a call
from Senator Wheeler’s committee
for consideration of his nomination
to fill the Republican vacancy on
the FCC created by the death of
William H. Wills of Vermont, The
committee was tied up last week
with hearings on the Bulwinkle
Railroad Bill. It was thought Mr.
Hyde might be called before the
committee, probably in executive
session, sometime this week. Little
opposition is foreseen.

Consideration by the FCC of a
new general counsel, to succeed Mr.
Hyde, is being held in abeyance
until the latter assumes the com-
missionership. Speculation contin-
ued to center around the three as-
sitants general counsel: Benedict
P. Cottone, in charge of the Com-
mon Carrier Division, Harry M.
Plotkin, in charge of Litigation
and Administration, and Vernon
L. Wilkinson, in charge of the
Broadcast Division. The name of
Nathan David, who has been on
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military leave from his post as as-
sistant general counsel, also has
cropped up for the general counsel-
ship.

There was some thought that, be-
cause of the spirited competition
for the post, the Commission might
go outside its own law department
for the new chief or possibly name
an acting general counsel. The lat-
ter probably would be selected from
among the three incumbent assist-
ants.

Mr. Clements, chairman of the
Montana board since 1927, is in
the middle fifties. An old-line Dem-
ocrat, he has served in his present
post under both Democratic and
Republican governments. He has
been closely identified -vith Sena-
tor Wheeler since 1922 and has
been a delegate to several Demo-
cratic National Conventions. Mr.
Clements came East on personal
business. Upon his arrival last
week, Senator Wheeler made the
White House engagement. Prompt-
ly afterward Mr. Clements re-
turned West.

Dairy Group Extends

AMERICAN DAIRY Assn., Chi-
cago, last week extended for 13
weeks Voice of the Dairy Farmer,
ABC Pacific Coast, Sun. 2:15-2:30
p.m. Extension carries sponsor-
ship through July 28. Agency is
Campbell-Mithun, Chicago.

Reynolds to KROP

STANLEY REYNOLDS, released
from Navy scientific laboratory at
Johns Hopkins U., Baltimore, has
been named manager of KROP
Brawley, Calif., scheduled to com-
mence operation April 15.

Truman on ABC

PRESIDENT HARRY S. TRU-
MAN April 15 will address board
of governors of the Pan American
Union on “Occasion of the Anni-
versary of the Nation’s Founding,”
from the Pan American Bldg.,
Washington, D. C.,, over ABC
12:15-12:30 p. m.

Petrillo
(Continued on page 15)

for the services actually rendered
in the performance of such pro-
gram,

“(c) The provisions of subsection
(a) or (b) of this section shall not
be held to make unlawful the en-
forcement or attempted enforce-
ment, by means lawfully employed,
of any contract right heretofore or
hereafter existing or of any legal
obligation heretofore or hereafter
incurred or assumed.”

AFRA Petition

Although the conferees had be-
fore them a petition from the
American Federation of Radio Ar-
tists vigorously protesting enact-
ment of the Lea-Vandenberg bill
and demanding to be heard in pub-
lic hearings, the conferees are un-
derstood to have felt that ample
hearings were held on both the
original Vandenberg bill (S-63) and
its companion measure in the House,
introduced by Rep. Dondero (R-
Mich.) The conferees felt, also, that
AFRA had misinterpreted the bill.

Carrying a penalty of $1,000 fine
or a year’s imprisonment or both,

the Lea-Vandenberg bill would
make the following practices un-
lawful:

(1) Forcing a broadcaster to em
ploy more persons than needed “to
perform actual services.”

(2) Forcing a broadcaster to pay
for employes in excess of the num-
ber needed for actual service.

(3) Paying more than once for
services performed in connection
with broadcasting.

(4) Paying or agreeing to pay for
services which are not performed.

(5) Refraining or agreeing to
refrain from broadcasting a “non-
commercial educational or culturaj
program” in connection with which
the participants receive no remun-
eration other than expenses.

(6) Prohibiting broadcasts origi-
nating from without the U. S.

These practices also are made
unlawful: (1) Payment of “any ex-
action” for the “privilege” of broad-
casting transcriptions or record-
ings; (2) imposing restrictions on
the use of recordings or transcrip-
tions for broadcast; (3) payment of
“any exaction” for rebroadcasting
transcribed programs for which
payment for services already has
been made.
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Wire Service Readjustments Developing

AP Signs Flat Rate
Contract With

Columbia
By EDWIN H. JAMES

THE beginnings of a portending
rate contest among the three great
wire services which provide radio
with much of its news were per-
ceptible last week in New York.

The battle had not been joined
but AP was maneuvering in a way
that suggested the need for ob-
servation by its chief competitor,
UP. It was clear that before the
end of spring, the clash of rival
salesmen’s fountain pens would be
heard.

What may well have aroused
UP’s interest was AP’s recent sign-
ing of a contract with CBS provid-
ing a single flat rate per year for
AP’s news report [Closed Circuit,
March 25]. The new contract repre-
sented a radical departure from
former ones which had provided
payments to wire services of fees
for their news used on commercial
programs.

Air of Secrecy

With the traditional air of sec-
recy which enshrouds most pre-
pattle maneuvering, none of the
wire service protagonists last week
would speak of its movements or
intentions. But from informed
sources it was learned that:

(1) AP’s new contract with
CBS represented a lower rate
(per year) than that averaged by
UP.

(2) AP’s current contract ne-
gotiations with Mutual as yet
had not reached agreement.

(3) INS looked upon AP’s in-
tent to replace per-program
(sponsored) rates with yearly
ones as “pioneering.” INS had
suggested a similar rate change
to networks some time ago.

(4) UP had not taken up a
strong defensive position or
prepared a counter-offensive to
AP’s attack, but was awaiting
developments.

The exact terms of AP’s new con-
tract with CBS were not available,
but it was understood that the new
single rate per year for AP service
to CBS and its six managed and
owned stations represented a con-
siderably lower cost to the net-
work than present UP service
based on per-program rates.

Paid on News Shows

It was pointed out that under
the per-program arrangement, wire
services are paid for use of their
news on sponsored news shows.
In most cases, only one wire serv-
ice is used on a single commercial
program for the understandable
reason that a sponsor is not anx-
ious to duplicate services, and wire
services are not anxious to split
commercial fees.

A probability which unquestion-

Edwin M. Williams
Vice President, UP

ably caused UP at least mild alarm
was that networks paying AP a
straight yearly fee and UP on a
per-program basis would be en-
couraged to suggest that a spon-

Wm. J. McCambridge

General Manager, PA

Seymour Berkson
General Manager, INS

sor use AP news as a means of re-
lieving' the network of some of the
AP fee. The reduction of UP reve-
nue, under this system, would be
considerable, since UP would be

WFIL, Temple U. Cooperate

In Four-Year

FORERUNNER of schools of ra-
dio in wuniversities, similar to
schools of journalism and other
arts and professions, the Temple
U. School of Radio will get under-
way in September for a full four-
year course.

Sponsored jointly by WFIL Phil-
adelphia and Temple, announce-
ment of the new undertaking was
made simultaneously last week by
Dr. Robert L. Johnson, Temple
president; Walter H. Annenberg,
president of the Philadelphia In-
quirer, WFIL owner, and Roger W.
Clipp, station general manager.

First of its kind in the Phila-
delphia area, the school will be
operated on a cooperative basis
between WFIL and Temple and
will include courses in all phases of
radio and television. WFIL will
equip studios and laboratories on
the Temple campus.

Predicts Radio Schools

Mr. Annenberg predicted that
schools of radio will become as im-
portant to the accredited college
educational system as schools of
journalism are today. “Not only
is radio a powerful medium and
an instrument of public service,
but it is a definite profession and
its personnel are educators,” he
said. “For that reason the best
possible training is needed now for
our radio and television men and
women of tomorrow.”

Dr. Johnson declared it “a duty
of educational institutions and of
the radio-television industry to
have a constant flow of adequately-
trained personnel so that radio and
television will continue to render
the highest possible service to the
community.”

The school will be headed by a
dean, to be named shortly, aided
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Radio Course

Clipp (1), Johmnson (c),
Annenberyg.

Messrs.

by a board of advisers made up of
prominent figures in the fields of
radio, television and education.
Temple’s normal admission require-
ments will govern as in all of the
university’s other schools. Comple-
tion of the four-year course will
lead to a Bachelor of Science de-
gree with major in radio. Elective
courses will be offered to all uni-
versity students.
Laboratory Work

“Much of the laboratory work
in the school will consist of writing
and producing radio and television
material for such agencies as the
Red Cross, Salvation Army, United
Charities and other community wel-
fare organizations,” said Mr Clipp.
“In this way, students will be
trained and the agencies will be
assisted in their radio appeals
where heretofore they have had
little aid.”

The agreement between WFIL
and Temple provides that WFIL
will broadcast programs of merit
developed at the university. Work-
shops and studios will be on the
Temple campus, but there will be
close cooperation between the uni-
versity and WFIL’s studio person-
nel in the Widener Bldg.

depending upon commercial pur-
chase of its news on news shows
to maintain a reasonable margin
of operational profit.

Negotiations Progress

Meanwhile, negotiations between
Mutual and AP were still pro-
gressing. Although their exact
status was not known it was in-
dicated that one offer had been
made by AP and rejected by Mu-
tual.

While AP negotiated and UP
tried to listen in, INS was reported
to be, in effect, supporting AP’s
position. Although no INS con-
tracts with networks are near their
renewal dates, the wire service
had offered to renegotiate exist-
ing contracts with some networks
on the basis of straight yearly pay-
ment.

INS was reported as frankly
happy that AP, whose contracts
are reaching renewal dates, was
attempting to iInstigate the new
payment plan. One high-ranking
INS official was reported to have
said: “We’d like to see the major
networks handle news services
much as major newspapers do.”
His theory: If each network had the

L . three services on a straight pay-

ment basis, a commercial program
could use all three, select the best
story from among them.

UP, meanwhile, thought it wise
to await outcome of future AP-
network negotiations before tak-
ing up its arms, it was reported.

It was not unlikely that UP
thought AP’s tactics would be
clearer after April 22 when AP
members, officers and directors are
scheduled to meet in New York.
Although AP would not discuss the
agenda of the meeting, it seemed a
sure bet that radio contracts would
hardly be ignored.

Soil-Off Is Sold

SOIL-OFF MANUFACTURING
Co., Glendale, Calif. (paint clean-
ser), subject to approval of its
board of directors, has reportedly
been sold for $1,250,000 to Sterling
Drug Co., Chicago.

Flit to Use 226

STANCO Ine., New York (Flit),
April 8 is to start twice-weekly
quarter-hour transeribed musical
variety program, Flit Frolics, on
90 Keystone Broadcasting System
affiliates and 136 other stations to
be signed individually. Agency is
MecCann-Erickson, New York.

Plans Spot Campaign

HOUSE OF DELICACIES, New
York (French Kettle Brand onion
soup), is planning a spot cam-
paign in selected markets to start
next fall. Gene Hamilton, ABC
announcer, has done a series of
transcriptions for campaign, pro-
duced by Ed Fitzgerald.
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NAB Districts Dehounce FCC Blue Book

Stations Asked to
Face Duty in
Crisis
By ROBERT K. RICHARDS

INTENSIFYING his campaign to
arouse the nation’s broadcasters
toward militant opposition to the
FCC’s program expeditions, Justin
Miller, NAB president, told 129
Seventh District delegates meeting
in Cincinnati Thursday and Fri-
day that this is the ‘“most impor-
tant issue I ever faced.”

“Read this report which is called
by the FCC ‘The Public Service
Responsibility of Broadcast Li-
censees,”” he urged his audience.
“Read again especially Section 2
of the report. The whole thing
sounds like a legal brief and Sec-
tion |2 is contrived to justify it.”

There was evidence that Mr.

Oéhe'r coverage of FCC program
report reaction, pages 20, 25,50, 77,

MillLr might be getting somewhat
impatient at the inertia with which
many broadcasters have faced the
advance of the FCC into program
matters. He did not speak sharply,
but he spoke insistently on the point
that broadcasters must face re-
sponsibilities themselves,

Station Responsibility

It was noteworthy that when
members spoke from the floor, rec-
ommending joint action against the
FCC through the NAB, Mr. Miller
reemphasized the basic responsi-
bility of the licensee as the arbiter
of his own freedom, and conse-
quently of the industry’s. He ex-
pressed the hope, which he viewed
as empty, that some broadcaster
would defy the FCC openly, refus-
ing the demand that program re-
ports be made and thus bring the
issue to court upon revocation of
his license.

“] don’t advise that, however,”
he said. “The court might uphold
the Commission.” He advised
broadcasters, however, to speak
their minds openly on the subject
and not to hesitate in voicing their
opinions to the FCC.

It was evident from the tenor of
his remarks, which have grown
sharper with each succeeding meet-
ing)]since March 7 when the FCC
report was released, that Mr. Miller
intends to stand on an industry
platform of active resistance. He
views the report as a violation of
freedom, and by that token a vio-
lation of the Constitution. He de-
plored the attitude of certain publi-
cations which, he said, viewed the
report as a ‘“justifiable and lauda-
ble Commission action.”

The report consumed most of the
time of the Program Managers’
Clinic of which Bob Evans, WSPD
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NINTH DISTRICTERS of NAB meeting in Chicago last week heard
views of agency, sponsor and other groups. Among participants were
(bottom row, 1 to r): Leslie C. Johnson, WHBF, district director who
presided at meeting; Linnea Nelson, chief timebuyer, J. Walter Thomp-
son Co.; President Justin Miller; Melvin Brorby, vice president, Need-
ham, Louis & Brorby, and BMB board. Top row, George Bailey, BMB;
Robert Elrich, Pepsodent Co.; Hugh Feltis, BMB; Sydney Kaye, BML

Toledo, was chairman. Again dur-
ing this session Mr., Miller took
the floor in an effort to elicit from
the program directors their obser-
vations on the issue. At the Thurs-
day luncheon, following the clinic,
Mayor James Stewart of Cincin-
nati welcomed the delegates. Before
resumption of the district sessions,
the Ohio Assn. of Broadcasters held
a brief business meeting. Pat Wil-
liams, general manager of WING

Dayton and WIZE Springfield, was
elected president of OAB, succed-
ing Robert Mason, general manager
and owner of WMRN Marion. E.
Y. Flanigan, general manager of
WSPD, was elected vice president
succeeding Arch Shawd, general
manager of WTOL Toledo. Carl
Everson, general manager of
WHXC Columbus, was reelected
secretary treasurer. Nominations
(Continued on page 92)

Avery Attacks FCC Program Report
Before Kansas City Advertising Club

BEFORE 500 Kansas City adver-
tisers attending “Radio Day” ex-
hibits Thursday at the Advertis-
ing and Sales Executives Club,
Lewis H. Avery, president of
Lewis H. Avery Inec., and former
director of broadcast advertising
for NAB, hotly attacked the re-
cent FCC program report.

He accused the FCC of “impos-
ing a diet of forced feeding on the
American listening public. Ap-
parently it is unmindful of the
long-acknowledged fact that mass
education and uplift is a slow and
sometimes discouraging process.”

Important Contribution

“How can anyone so completely
ignore the accumulation of scien-
tific evidence that the American
system of broadcasting has made a
more important contribution to the
provision of education and the dis-
semination of information during
the past 25 years than any other
social force except the church and
school ?

“What broadcasting needs is not

indictment but encouragement to
expand the work and to do it faster.
And it makes not one whit of dif-
ference whether the service be
rendered on a so-called sustaining
basis or under commercial spon-
sorship.” -

Referring to surveys which re-
peatedly have shown listener pref-
erence for the American system
of broadcasting as we have known
it in the past quarter-century, Mr.
Avery said, “For a long time I was
mystified by the failure of the FCC
and other bureaucratic bellwethers
to appreciate the wealth of infor-
mation on American listening hab-
its and changes in listening habits
which these surveys revealed.”

Stations from Kansas City and
St. Joseph took over the three floor
club building for a full day of ex-
hibits and clinies on broadcasting
methods. Exhibitors included
KMBC KCMO WHB KCKN all
of Kansas City, KFEQ St. Jos-
eph, and the Damon Transcription
Labs.

BROADCASTING

Chicago

Meeting
Adopts Strong

Resolution

By FRED SAMPLE

STORM of resentment against the
FCC’s Blue Book report developed
in Chicago March 25-26 at the NAB
Ninth District meeting, In blunt
language broadcasters of Illinois
and part of Wisconsin unanimously
approved a resolution even stronger
than those adopted at NAB meet-
ings in Minneapolis and Grand
Rapids [BROADCASTING, March 25],
terming the FCC action an “un-
justifiable indictment of the record
of the great majority of American
radio stations.”

The resolution, drafted by Harry
R. LePoidevin, WRJN Racine,
called on President Justin Miller to
challenge the authority of the
Commission in the Supreme Court.
Only by Supreme Court interpre-
tation of the authority granted to
the Commission by the Federal
Communications Act can the broad-
casting industry protect itself from
“unwarranted and illegal Govern-
ment censorship,” delegates agreed.

Text of Resolution

The resolution follows:

RESOLVED, that radio broadcasters ol
Illinois and Wisconsin comprising Dis-
trict 9, NAB, decry the report issued
March 7, 1946, by the FCC entitled
“Public Service Responsibility of Broad-
cast Licensees” as being an unjusti-
fiable indictment of the record of serv-
ices rendered in the public interest by
the great majority of American radio
stations, and further,

BE IT RESOLVED, that broadcasters
of District 9, contending that free radic
and free speech constitute the funda-
mental issue involved challenge the
FCC to prove its authority under the
Communications Act for the exercise
of the broad controls over radio broad-
cast programs which the Commission
claims for itself, and, further,

BE IT RESOLVED, that inasmuch as
the route of quickest relief lies in the
courts, that President Miller of the NAB
be requested to ask the Commission to
join with the NAB in seeking review, on
the points involved, before the Supreme
Court of the TUnited States, in order
that the Supreme Court may definitely
set forth and define what powers, if
any, the Commission may have rela-
tive to radio broadcast station pro-
gramming, and also that the court maw
determine once and for all what con-
stitutes free radio and free speech un-
der the terms of the Communications
Act.

Mr. Miller sent a telegram Mon-
day to President Truman asking
that the next appointment to the
FCC come from the ranks of “prac-
tical broadcasters.” Such a man,
Mr. Miller declared, would serve
“ymmeasurably’” both the Federal
Government and the needs of the

people. The telegram follows:

Present vacancy on the FCC affords
splendid opportunity for you to give
deserved recognition to radio broad-
casting phase of the Commission work.
In its entire history no person who has
been trained in the practical, everyday
operation of a broadcast station has
been appointed to membership on this
Commission while many have been
named from utility regulatory bodies
or utility industries. Broadcasting has
been specifically declared by Congress
not to be a public utility and at least
one member of the Commission should
have the public interest viewpoint re-
quired of station licensees as distin-
guished from public service or utility
point of view. Earnestly urge you give

(Continued on page 80)
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A fog particle

That’s supposed to be one of the first photograp-hs
ever taken of a fog particle. That drop up there was
about four ten-thousandths of an inch across. To us

it looked like a big thick blob.

It’s another proof that some things aren’t always

what they seem to be.

Just because a radio station’s call letters sound glam-

orous . the affiliation sounds effective . . . it isn’t

always what you think it is.

Take Baltimore: in this five-station town it’s the
BROADCASTING e Telecasting

independent, W-I-T-H, that delivers the most listen-

ers-per-dollar-spent.

Nothing foggy about the facts that back up that

statement. You can pick them up in your hand.

W-1'1"H

and the FM Station W3XMB
BALTIMORE, MD.

/

Tom Tinsley, President  ° Represented Nationally by Headley-Reed
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Radioto Have Voice in Program Form

Budget Bureau Reported
Displeased With

Definitions

BROADCASTERS will be given a
voice in any proposed permanent
renewal forms that the FCC may
require of licensees before such
forms are approved by the Bureau
of the Budget.

That information was given the
Radio Subcommittee on Govern-
ment Questionnaires at a luncheon
meeting March 22 with officials of
the Budget Bureau, it was learned
last week. Russell Schneider, execu-
tive secretary of the Budget Bu-
reau’s Advisory Committee on Gov-
ernment  Questionnaires, was
named temporary chairman of the
radio group, although Wayne Coy,
vice president and general manager
of WINX Washington, was asked
to head a permanent broadcasters’
committee. Mr. Coy was unable to
attend the March 22 session.

Meanwhile the Budget Bureau
has approved the program form
which accompanied the Commis-
sionjs report on “Public Service
Responsibility of Broadcast Li-
censlées” [BROADCASTING, March 11]
on a temporary basis until May
15. The FCC was granted permis-
sion| to print approximately 1,000
forms to be sent to some 300 stand-
ard licensees now on temporary li-
cense, about 350 FM applicants
who have been given conditional
grants, and the remainder to pend-
ing FM applicants.

Will Aid FCC

In requesting permission to send
out the form (which breaks down
programs under the Commission’s
proposed rules), the FCC pleaded
that| the form in fact placed on
licensees the burden of breaking
down program logs and relieved the
FCC of that function. The Com-
mission advised Budget Bureau
that some 350 FM conditional
grants had been issued, but that
program data was lacking and that
the proposed temporary forms
would assist the FCC in processing
applications more rapidly.

It was understood that broad-
casters attending the March 22
meeting expressed displeasure
with the Commission’s proposed
definitions of commercial and sus-
taining programs. Some wanted to
know, for instance, how the FCC
would interpret a sustaining spot
announcement broadcast on behalf
of some civie or religious group
raising money for service for its
own organization. In the eyes of
broadcasters such an announce-
ment would be “public service’ but
under the Commission’s proposed
definitions, it might be classified
“spot,” thereby giving it the status
of a commercial, although no money
would be received by a licensee for
its_ﬂ)roadcast, it was pointed out.

Budget Bureau officials, pointing
out that the future may well see
more, rather than less, regulation,
urged broadcasters to consider not
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so much the definitions, as proposed
by the Commission, but the inter-
pretations to be placed on such
definitions. To date broadcasters
are at loggerheads with the Com-
mission as to what constitutes a
commercial program.

Budget Bureau Question

One question unanswered in the
minds of the Budget Bureau and
broadcasters is: When, in the eyes
of the FCC, does a program or
announcement cease to be public
service and become commercial,
even though no money changes
hands? Another question still to
be answered is: On what yardstick
does the Commission base its “bal-
ance” between commercial and
sustaining?

The industry-Budget Bureau
meeting developed these questions:
By what principle does the FCC
classify as commercial, participa-
tion programs which are logged by
stations as sustaining, with com-
mercial spot announcements so des-

ignated? By what principle does
the Commission arrive at the defi-
nition of ‘Public Service” and
“Spot” announcements? If a par-
ticular church, for instance, spon-
sors an ice cream social to help
raise funds to pay off a mortgage
or for mission work, and a station
donates time or announcements to
the cause, would the FCC consider
that commerecial, since the purpose
is to raise money?

It was learned that the Budget
Bureau isn’t any too happy with
the Commission’s proposed “Uni-
form Definitions and Program
Logs.” That’s why the Bureau has
sought the advice of industry. A
spokesman said:

“We are interested primarily in
efficiency and economy in Govern-
ment. That’s our responsibility. On
the other hand we are interested,
too, in finding a happy medium be-
tween the FCC and broadcasters.
At the moment they seem to be far

(Continued on page 89)

Video Hearings May Be Called
Off Because of Withdrawals

LIKELIHOOD that five sched-
uled consolidated television hear-
ings, involving 17 applicants, will
be called off developed last week
because of withdrawals from the
video field. It is expected the cases
will be considered without hear-
ing, with conditional grants to be
issued where qualifications are sat-
isfactory.

As the result of withdrawals,
applications for stations in five
cities, where hearings have been
scheduled, are now even with or
less than the number of frequen-
cies allotted. As the Commission
had included in its hearing cal-
endar only those cases in which
apolications exceeded channels, the
following proceedings will probably
be dropped:

These May be Dropped

Detroit, scheduled for April 24.
Two withdrawals have reduced ap-
plications to four. Five channels
are available.

Cleveland, scheduled for May 6.
Applications and frequencies now
stand at five, as result of one with-
drawal.

Pittsburgh, scheduled for April
25, There are now four applica-
tions for four frequencies, follow-
ing one withdrawal.

Baltimore, scheduled for May 6.
Entrance of the A. S. Abell Co.
(Baltimore Sun) into the television
field has brought applications to
three. Three frequencies are avail-
able. Two of the original applicants
have withdrawn.

Providence, R. I., scheduled for
June 17. One application remains
for the one available frequency.
Two of the three original appli-
cants has withdrawn.

While the Commission has made
no announcement as yet as to can-

cellation of hearings, it is known to
be desirous of avoiding any un-
necessary proceedings in view of
its heavy work load. Elimination
of the Detroit, Pittsburgh, Balti-
more and Cleveland hearings would
leave a sizeable gap in the calendar
which might be filled by cases
scheduled for later dates. Appli-
cants in New York and Philadel-
phia, scheduled to be heard in June,
were given later dates because
these cities have one or more video
stations. The dates for these hear-
ings, however, may stand in order
to allow time for prospective ap-
plicants to enter the field.

San Francisco Last

Last of the television hearings
on the calendar is San Francisco,
where proceedings are scheduled
for July 15 to hear seven appli-
cants for six frequencies. Since
there is no video station in this
city, the hearings may be ad-
vanced in the interest of expediting
establishment of facilities.

In Los Angeles, where 13 ap-
plicants are competing for seven
channels, hearings are now sched-
uled for May 20. As there is one
television licensee in Hollywood
and a change in schedule for a
hearing of this magnitude would
involve considerable difficulties, it
is likely the date will stand.

As of last week the Commission
had received a total of 158 tele-
vision applications. Of these, 19
were dismissed at request of ap-
plicants. Six applications have
been heard, three of which have
been tentatively granted and an-
other still to be decided. There still
remain 67 apvolications on the
hearing schedule and 66 applica-
tions awaiting initial action.
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Swift Adds Time
On McNeill Show

New. Breakfast Club Contract
Signed For Five Years

Swift & Co. new contract is dis-
cussed by (1l to r) Wade Chapman,
in charge of Swift’'s radio adver-

tising; Vernon P. Beatty, Swift
advertising manager; Mark Woods,
ABC president.

SWIFT & CO., Chicago, March 25
signed a new contract with ABC to
sponsor another quarter, 9:15-9:30
am. EST, of Breakfast Club five
days weekly, in addition to their
current period 9:30-9:45 [Closed
Circuit, March 11].

New contract is effective with
June 1 broadcast, it was announced
by E. R. Borroff, vice president in
charge of ABC Central Division.

Swift has been with ABC and
the Breakfast Club since February
1941. New Contract, for a five year
period, will carry the firm through
1951 at a cost of nearly eight fig-
ures. Agencies for Swift & Co. in-
volved are J. Walter Thompson,
Chicago (meat and other prod-
ucts), and McCann-Erickson, Chi-
cago (cheese and poultry), with the
former handling nine of the ten
quarter hours weekly—the latter
handling the tenth.

New setup leaves only the 9:00-
9:15 a.m. period of the show non-
commercial. Last quarter hour,
9:45-10, is under sponsorship of
Philco Corp. five times weekly.

Under the new arrangement, Don
McNeill, m.c., obtained a new con-
tract with ABC, to receive a re-
ported $100,000 annually for the
Swift quarter hours. His contract
also provides $50,000 yearly for
the last quarter hour while it is
sponsored by Phileo, and an addi-
tional $50,000 should the first quar-
ter hour become sponsored.

Set Qutput Up

PRODUCTION of radio receivers
in February totaled 700,000, Civil-
ian Production Administration an-
nounced Thursday. This amounts to
65% increase over the prewar
February output. It is higher than
estimates of the Radio Manufac-
turers Assn. CPA estimated 500,-
000 sets produced in January. The
RMA figure for that month was
465,000 but this did not include
some Government morale sets and
the output of some new companies.

Telecasting
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stars of Hollywood and Broodwuy,
fascinating personalties in the
news and from the fields of art
and literature — in absorbing
drumuﬂzuﬂons ceeee

a lrunscnbed progrum thut is

Localized for the individual station

STAR TIME

STAR TIME is sales time for every 15-minute period
this program is on the air.

Here is a show that brings the big names—stars of
the stage and screen, well-known personalities in the
fields of art and literature—to the local station . . .
provides intimate closeups of these glamorous figures
in absorbing 15-minute transcribed dramatizations;

once a week, for 26 weeks.

Additionally, through the new “Cue-In’’ technique,
the transcribed star is interviewed by a local micro-

phone personality on the local station.

“’Cue-In’’ is the new program technique developed
and perfected exclusively for this new type of tran-
scribed program. With “Cue-In’’ the local personality,

the familiar local voice, becomes as much a part of

the show as the star.

Only with "’Cue-In’’ can you localize and personalize
such a “‘name’’ show. Only with “Cue-In’’ can you
make a ‘name’’ show "“at home on the local station
broadcast. In fact a ““Cue-In’’ program, such as STAR
TIME, is so adaptable to local operation that it can be
incorporated into an already established program
across the board.

Yes, on its own, or as part of an established across-
the-board program, STAR TIME will build "audience”
for the local or national advertiser.

Write, wire or telephone for complete information.

The program is exclusive to one station in any market.




All-time stars of the sports
world brought to the local station

for the first time in thrilling 15-minute
dramatizations, on transcription

WITH THE MAGIC
NEW EXCLUSIVE

TECHNIQUE

SPORTS STAR SPECIAL

SPORTS STAR SPECIAL is a “star’’ parade of all-

time, great names that blaze across the sky of the
sports world.

" These ““great’’ are brought to the local listener in
a new thrilling series of 15-minute transcribed
dramatizations . . . re-telling their own great

moments in sports and their rise to fame.

The show is brought home to the individual station

through a new, exclusive program technique called

""Cue-In”’.

’Cue-In"’ is the open-end transcription grown up.
Developed and perfected exclusively for this new
type of transcribed program, it solves the old
advertiser—station problem of localizing and per-

sonalizing a ‘name’’ show for local station use.

With “Cue-In’’, the local sports commentator be-
comes a second personality on Sports Star Special.
Each program brings his familiar voice to the lis-
tener along with that of the star.

To the national and local advertiser alike, who
want a “‘name’’ show in the local market—without
losing the “’local touch’’—here is the answer. It
will build ““audience’ by itself or as part of an
established across-the-board sports show. There
are twenty-six programs available for broadcast
once each week.

If you haven’t already done so, write, wire or
telephone for complete information TODAY. An
audience-builder, a real sales-winner, SPORTS

STAR SPECIAL is exclusive to one station in any

market.

“LOCAL TOUCH" OF THI



suspense-filled stories of

outstanding news reporters
in gripping dramatizations . . .

SPECIAL ASSIGNMENT

Oliver Gramling — editor, author
and authority on news—
presents each program.

Fiction’s most fabulous characters run a poor sec-
ond to the casual, curious, ever-probing reporter
with a developed sense for ferreting out the un-
usual. Time after time these men cover news
stories of adventure or intrigue that—for weird,
suspense-filled adventure—will top the “’best” of

the most imaginative writers.

SPECIAL ASSIGNMENT, a 15-minute program, is
based on the carefully-selected, fascinating experi-
ences of outstanding news reporters from every-
where. It is a spellbinding composite of adventure,
mystery, intrigue and action.

Brought to the listener by Oliver Gramling, each
of the 26 episodes of this exciting series features
a different reporter and tells his compelling story

in an exciting, gripping 15-minute dramatization.

Mr. Gramling’s vast fund of unusual, out-of-the-
way news stories is brought to the listener for the
first time in SPECIAL ASSIGNMENT. His presence
on the program lends authority, and the glamour
of news to this thrill-packed show.

Here is a transcribed program with wide appeal—
a program that embodies everything the adver-
tiser needs to build “Audience’”’ and "‘Sales’’. A
background of exceptional writing, fine produc-
tion and stellar casts assures a program of con-
sistent high standards.

If you haven’t already done so . . . obtain complete
information today. The program is exclusive in
each market.




the'man of many voices”’
transcribed in

THE CLIFF EDWARDS SHOW

localized with sparkling continuity

IT'S TRIPLE HARMONY ON THE 'SOLID*’ SIDE
1. New, special arrangements of all-time, all-
American favorites . . . great hits that will live

forever.

2. Foursensational swing musicians—piano, string
bass, guitar and vibraharp.

3. The new Cliff Edwards—"‘the man of many

voices.’’

There is magic in the Edwards voice. He doesn’t
just sing a.song. His ‘’Singing in the Rain" is like
walking through a summer shower. His ““Jiminy
Cricket” changed a pest into a delightful little
fellow. Even the farmer loved his ’Black Crow’’
interpretation in Dumbo.

This new show is an extensive library of all-time,
all-American favorites; with distinctive arrange-
ments by a master arranger. Cliff Edwards’ incom-
parable singing, plus the swingtime magic of a
sensational instrumental quartet, sets the young-

sters to jumpin’ and the oldsters to stomping . . .
as he wraps them all in scintillating rhythm.

In this new library, smart continuity and recorded
theme, makes for a sparkling program. You put
the commercials where you want them and the
local announcer makes this show ““at home’ in
the local market. There are 260 quarter-hour pro-
grams available—licensed annually.

Capture two markets: one, the market represented
by established Cliff Edwards fans; the other, rep-
resented by millions of youngsters.

BRIEFING 'I'HE STAR

= .-Hollywood Star—has appeared in 103 moﬂon
plctures = S : 7 3

| :\:Stage Star-—14 Broadway shows

LOWARDS ...



Censorship is Censorship . .. Regardless

By LOUIS G. CALDWELL

WHEN the FCC adopted its re-
port on “Public Service Responsi-
bility of Broadecast Licensees,”
March 7, a legal fiction, which
germinated almost unnotieed in the
first hearings before the Federal
Radio Commission in 1927, came
out in full bloom. The fiction is that
the slogan “public interest, con-
venience or necessity’”” embraces
governmental regulation of broad-
cast programs, and that Section
326 of the Communications Act, de-
nying the FCC power of censor-
ship, is impotent against this most
effective and most dangerous
method of censoring. I shall at-
tempt, in a few words, to give my
own diagnosis of the Commission’s
action from a legal perspective.

The first step in the diagnosis is
to suggest that the report contains
at least three kinds of action by
the FCC: (1) a set of four sub-
stantive regulations, effective im-
mediately, prescribing what broad-
casters may or may not do in their
programming; (2) a set of pro-
posed procedural regulations to
carry the four substantive regula-
tions into effect, on which the
Commission invites comment, and
(3) some vague and ambiguous
hints of further and more detailed
rules of program regulation which
the FCC may or may not apply,
or may apply uniformly or not uni-
formly.

The four substantive regulations

may be paraphrased as follows:

Basic Issues

1. Each broadcast station
must carry a ‘“reasonable pro-
portion” of sustaining pro-
grams, including (in the case
of a network affiliate) network
sustaining programs.

2. Each broadcast station
must make ‘‘reasonable provi-
sion for local self-expression.”

3. Each broadecast station
must have “a reasonable suffi-
ciency” of programs devoted to
discussions of public issues.

4. The amount of time de-
voted by each broadcast station
to advertising matter must
bear “a reasonable relation-
ship” to the amount of time
devoted to programs.

The first three requirements ap-
oly to “the best listening hours,”
as well as to other segments of
the day, and this means, primar-
ily, the evening hours from 6 p. m.
to 11 p. m. There is no indication
as to what will- be considered
“reasonable” or ‘““unreasonable’ in
applying any of the four require-
ments.

The penalty for violating any
of these regulations is denial of the
offender’s application for a new
station, for transfer of a license
or control of a licensee, for re-
newal of license for an existing
station, or for improvement of
facilities for an existing station.
The last two involve review of the

FCC’s Program Report Germinated
At FRC Hearings in 1927

station’s programming during the
preceding license period. Applica-
tions for a new station involve
review of the applicant’s proposed
programs. Transfer applications
seem to involve both.

Ways and Means

The proposed procedural regu-
lations have to do with ways and
means to compel broadcasters and
applicants to provide the Commis-
sion with the information it needs
in order to enforce the four sub-
stantive rules. While they contain
defects, by themselves they are
not too important. Once the Com-
mission’s power to adopt the sub-
stantive regulations is conceded,
some such procedural machinery
follows as a matter of course.

The third aspect of the report,

of such programs, fairness as be-
tween opposing points of view,
sponsorship of news, control over
commentators and the opinions they
express, rates charged for politi-
cal broadcasts, ‘censorship” of
broadcasts by licensees, and im-
plied obligations on the part of
broadcasters to state reasons for
refusing requests for time for dis-
cussion of public issues and to ac-
cept “types of informational pro-
grams which contravene the in-
terests of large advertisers.”
Whether the guess is right will be
determined ex post facto “in the
crucible of particular cases.”

The overall picture is compli-
cated by the declaration that broad-
casters are to be held fairly closely
to the program schedules set forth
in their applications. In other

THE AUTHOR is the Washington resident
partner of the Chicago law firm of Kirk-
land, Fleming, Green, Martin & Ellis. He
was the first general counsel of the Federal
Radio Commission, having been invited to
organize and direct the Federal agency’s
legal department in July, 1928. He has
specialized in radio and communications
practice since 1926, was a prime mover
and first president of the Federal Commu-
nications Bar Assn., and for four terms
(1929-33) headed the Standing Committee
on Communications Law of the American

Bar Assn.

Mr. Caldwell

i. e.,, the vague and ambiguous
hints, is bewildering. A few ex-
amples will suffice. Apparently, to
comply with requirements as to
sustaining programs (including the
best listening hours from 6 p. m.
to 11 p. m.), the broadcaster must
use sueh programs (a) to main-
tain “an overall program balance,”
(b) to provide “time for programs
inappropriate for sponsorship,”
(¢) to provide “time for programs
serving particular minority tastes
and interests,” (d) to provide
“time for non-profit organizations
—religious, civie, agricultural, la-
bor, educational, ete,” and (e) to
provide ‘“time for experiment and
for unfettered artistic self-expres-
sion.”” Remember, it is the FCC
that will determine what programs
come or do not come within any
of the foregoing descriptions, in-
cluding the question whether any
kind of program is “inappropriate
for sponsorship.”

To comply with the requirements
as to discussions of public issues,
the broadcaster must guess right
on 19 “problems of a complex and
sometimes delicate nature” listed
in the report, including sponsorship

BROADCASTING o Telecasting

words, to be successful, an appli-
cant must paint a proposed pro-
gram picture sufficiently rosy to
satisfy the commissioners who hap-
pen to be in office at the time (and
rosier than any competing appli-
cant’s picture), and, to avoid losing
his means of livelihood when his re-
newal becomes due, must show that
he has been at least as good as
conjectured.

Action’s Legality

The legality of the FCC’s action
may be considered on three levels:
(1) The First Amendment to the
Constitution forbidding any gov-
ernmental abridgment of the right
of freedom of speech, (2) the
Communications Act, particularly
the meaning of “public interest,
convenience or necessity” and of
Section 326, denying the FCC any
power of censorship, and (3) on
the assumption the Commission
has some such power as it claims,
whether its action comes within
the scope of that power.

In enlisting the free speech
guaranty in the Constitution, we
must be careful not to overstate
the case against the report. For

convenience, let us consider broad-
cast programs as subdivided into
(a) information, (b) entertain-
ment, and (c) advertising matter.
I recognize that there is no hard
and fast line between the first two
but that will be true of any classi-
fication that can be suggested.

It is only on the information type
of program that governmental
regulation almost inevitably raises
a question of free speech. Neither
entertainment as such, nor adver-
tising matter as such, necessarily
raises any such question, although
a governmental regulation of
either of them may do so, depend-
ing on its nature. Any restriction
on entertainment or advertising
which is so unreasonable as to im-
pair the effectiveness of broadcast-
ing as an agency of mass com-
munication, or which discriminates
against broadcasting as against
another agency of mass communi-
cation, may raise such an issue,
just as Huey Long’s tax on the
larger newspapers in Louisiana
was held by the United States
Supreme Court to be an abridg-
ment of the freedom of the press. If
the Commaission were to forbid the
giving of information, or of certain
kinds of information, in entertain-
ment of freedom of the press, such
a question would be raised. Cor-
responding situations can arise in
advertising matter, as for example,
the advertisements of political
parties.

No Regulation Intended

Section 326 of the Communica-
tions Act, however, is far broader
in scope. As I read it, it prohibits
any and all censorship by the
Commission, whether of informa-
tion, entertainment or advertising.
Congress specifically forbade the
broadecasting of certain kinds of
matter, such as lotteries and ob-
scenity, just as it refused on sev-
eral occasions to forbid certain
other kinds, particularly defama-
tion. This is as far as it intended
to go or to permit the FCC to go.
It is easy to demonstrate from the
pages of the Congressional Record
that it did not intend to include
program regulation under the
standard of “public interest, con-
venience or necessity’” (which, at
most, was intended to apply to tech-
nical and physical aspects of radio
regulation and, as interpreted in
the network case, to very limited
economic aspects). For example
former Sen. Dill, the sponsor of the
bill in the Senate, stated on the
floor of the Senate: “The bill does
not give to the Commission the
power to censor prgrams, but in-
stead there is a provision in the bill
which specifically prohibits the
Commission from censoring pro-
grams in any way.”

Similarly, on advertising Con-
gress made only one requirement,
namely, that all sponsored matter
shall be accompanied by an an-
nouncement of the sponsorship.

(Continued on page 69)
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CARLv the little dog
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who could talk ...
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Carl sat on the stoop afterwards and his tail made a little

twiddle.

Then, brushing a tear from one eye, he stepped into the
street and trotted down the middle.

“A-choo!” sneezed Carl, as he waited for the traffic to pass
on the busy street.

Being a nice dog, of course, he lifted one small paw and
rubbed his nose neat.

Then, a young man, with a smile seraphic,

Said, “Come, dog, I'll help you through the traffic.”

“Thanks,” said Carl, thinking that maybe somebody in the
world was sort of all right.

“Why, you talk!” exclaimed the young man. And for a moment
Carl could see that he’d really gotten a fright.

“Yes, but I never knew it ’til this minute,” replied Carl.
“Honest, mister, it’s probably on account of the cold.”

“Well, you see,” observed the young man, “I work for WOR
and with the amazing things I see that station do for
people, nothing would make me fold!”

Then he asked Carl, “What are you reaching for?”
“Oh, some change to pay with when I get in the subway door.”

“Nonsense,” said the young man. “Right now I'm so happy
I’d like to buy you anything. One of my clients thinks
I’'m a genius.

“Because, you see, WOR, not me, has been making people buy
his product in Wilmington, Baltimore, Trenton, Yonkers,
Newark, New Haven, Elizabeth, Hartford, and eight
other great cities of more than 100,000 people each. In-
cidentally, he makes gardenias.”

—that power-full station

* X %

Well, to make a long story short, the young man recommended
Carl, the little dog who could talk, and he joined WOR,

the station.

It was really with a feeling of elation

That The Boss heard Carl telling a prospect how WOR lifted
the sale of a dairy product manufacturer’s package item
in WOR’s 7-state listening area almost three times above
the sales for any other eastern territory. WOR also added
60 new dealers.

Of course word got around. Carl was someone to know.
So the press started to put out feelers.

“Oh, it’s nothing,” said The Boss (who was kind of envious,
really) to a couple of reporters.

But, in the meantime, Carl had taken a rather ravishing young
lady scribe down to the local fountain for a couple of
strawberry snorters.

“My, my, my,” said she. “And you mean to tell me that just
an inexpensive WOR program increased a cigar-maker’s
sales 32% in three months?”

(The Boss, in the meantime, had come downstairs — and in
the background Carl heard grunts.)

“Oh, yes,” said Carl, lazily twirling his straw in the big glass
and ignoring The Boss. “And you should see all the
wonderful things this WOR sponsor’s dealers said.”

“Now that,” pointed out the enthusiastic miss, “is something
I’ll have to get in my editor’s hands before the book
goes to bed!”

at 1440 Broadway, in New York
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RMA Foresees Long Wait for FM Sets

Manufacturers Plead
With OPA to Raise
Price Ceilings
IMMEDIATE outlook for produc-
tion of FM receiving sets is dismal,
with only a few sets turned out
since the end of the war, according
to manufacturer-members of the
Radio Manufacturers Assn. That
group last week confronted OPA
with a dramatic plea for price re-
lief on components and completed

AM receivers.

OPA lent a sympathetic ear—
and eye—to a combination slide film
and sound presentation in which
RMA’s radio set production di-
lemma was made clear to Paul A.
Porter, Administrator, and pricing
officials concerned with receivers.

AM Bottleneck

On the ground that it is har-
assed by shortages of components
due to pricing inequities, RMA
called for corrective factors which
will end the bottleneck that keeps
these parts from flowing to as-
sembly lines for AM receivers. The
FM problem wasn’t mentioned to
OPA.

RMA further asked for relief
on behalf of suppliers of raw ma-
terials and partly fabricated parts
because they in turn are suffering
from pricing problems.

Then RMA requested price ad-
justments on finished AM sets
through a correction factor to pres-
ent prices, with an adjusted in-
crease factor for future pricing.
Finally it asked means to meet
legal wage increases among raw

matérial suppliers, component
parts makers and set manufac-
turers.

Reaction of OPA was voiced by
Administrator Porter, who said he
was |sympathetic with the indus-
try’s| problems but in his three-
week tenure had not been able to
familiarize himself with the prob-
lems.

RMA is desperate, its officers
emphasized at a conference after
the OPA session. Over 98% of its
standard set production consists of
inexpensive table models and in
practically all cases these receivers
are being produced at a loss. How
long its members can live off what-
ever fat they may have accumu-
lated during the war is problema-
tical, it was pointed out.

Labor Data Asked

OPA asked RMA for new data
on labor rate changes. Already it
is said to have ample data on other
production costs. RMA will supply
the figures as soon as they can be
prepared.

Though OPA some time ago indi-
cated it would drop price controls
on radio sets when the industry
becomes competitive, RMA asked
no such action, confining its plea
to the need for a consistent pricing
pattern.

Most serious shortages are those
involving speakers, transformers,
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tubes, coils, condensers and wood
cabinets. Coils are short, for ex-
ample, because coil makers can’t
get fine Litz wire. This shortage
is traced to the fact that wire
makers can’t produce the item at
the price OPA allows, according to
RMA. Similar situations exist all
through the component structure.

Individual set makers consulted
after the OPA session expressed
little interest in FM receivers. Stat-
ing that few sets have been manu-
factured, they explained that basic
engineering work is far from com-
plete.

At the moment set makers are
concentrating on AM sets because
they want to get into heavy pro-
duction quickly. A starved public
is clamoring for receivers, they
point out, but only a half-million
were shipped in January, latest
month for which figures are avail-
able. a

FM Field Tests

One large set maker observed
that even when engineering for
FM models is completed, it will be
necessary to make field tests all
over the nation and get rid of any
bugs that develop in first models.

Moreover the FM models will be
in a higher price class and here
one of the most desperate short-
ages is confronted—the cabinet
famine. Gum and walnut are the
important cabinet woods. No gum
is being harvested in the South,
and walnut is difficult to get
because much of the supply
is going into furniture where sup-
pliers can get a better profit. Only
two console models were produced
in the week ended Jan. 11.

Set manufacturers say they will
get interested in FM when a brisk
demand develops. Actually the
manufacturers look on FM as
merely an additional circuit to be
added to the receiver when the
public is getting enough FM serv-
ice to create a market.

Similarly, they say, television re-
ceivers will be supplied when the
demand develops.

Representing RMA at the OPA
conference were: A. S. Wells,
Wells-Gardner & Co., chairman of
special RMA committee on produc-
tion problems; R. C. Cosgrove,
Crosley Corp.; Ben Abrams, Em-
erson Radio & Phonograph Corp.;
W. R. G. Baker, General Electric
Co.; M. F. Balcom, Sylvania Elec-
tric Products; T. E. Breck, Philco
Corp.; Francis H. Engel, RCA
Victor; A. Blumenkrantz, General
Instruments Corp.; Joseph Gerl,
Sonora Radio & Television Corp.;
Floyd Masters, R. D. Doan, Stew-
art-Warner Corp.; John S. Holmes,
Warwick Mfg. Corp.; J. J. Kahn,
Standard Transformer Corp.; Ray
H. Manson, Stromberg-Carlson
Co.; Leslie F. Muter, Muter Co.;
J. J. Nance, Zenith Radio Corp.;
J. P. Rogers, Farnsworth Televi-
sion & Radio Corp.; David T.
Schultz, Raytheon Mfg. Co.; Ray
F. Sparrow, P. R. Mallory & Co.;
G. W. Thompson, Noblitt-Sparks
Industries; Thomas A. White, Jen-
sen Radio Mfg. Co.; Bond Geddes,
RMA executive vice president;
James Secrist, RMA publications
director.

Attending for OPA besides Mr.
Porter were: Geoffrey Baker, Earn-
est Heilman, Richard A. Frank,
Bruce Morris and Griffith Johnson.

KNOMARK POLISH
RUNS SPOT SERIES

KNOMARK POLISH CO., Brook-
lyn (Esquire Boot Polish), has
added a new spot campaign to its
current radio budget. Spots started
March 18 on WNEW New York,
16 times weekly for 52 weeks, and
seven times weekly on WHN New
York for 26 weeks. Company ex-
pects to increase its radio campaign
throughout the country next fall.
Spot announcements open with
a man stating, “I like my jingles
when sung with a band.” Band
plays with singer lauding Esquire
Boot Polish in a two-line jingle.
A woman says “I think a piano
accompaniment’s grand” and a one
line jingle with a piano .accom-
paniment follows. A boy’s voice
claims, “I think a jam session
must set the pace,” and in fades a
jam chorus for Esquire. A girl pre-
fers a deep bass with the bass
coming in. Announcement con-
cludes with band, piano, and bass
singing four line jingle. d
Sponsor is also using the fallow-
ing participations on New (}\York
stations: Henry Morgan on WJZ,
Martin Block, Denver Darnling,
Take It Easy, Music Hall, Storty of
the Band, all on WNEW. Agglu

is Emil Mogul Co., New York.

i
Roma Offer :

ROMA WINE Co., San Francisco,
is offering free to its distributiors
and dealers all over the countny a
five-minute packaged program
titled Anne Martin’s Table Telks,
for local use. Series of 39 programs
is designed for use three times a
week. Agency handling accouqt is
The Biow Co., San Francisco. !

3
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Survey Issue in Clear Channel Hearlng

Census Audience Report
On First Day’s
Agenda

WHEN the clear channel hearings
resume two weeks from today the
FCC survey on adequacy of radio
service in outlying areas may be-
come a major issue around which
the battle for retention or break-
down of the exclusive frequencies
will revolve,

The survey, conducted for the
Commission by the Census Bureau,
will be presented in complete form
on the opening day of the hearings,
with representatives of the Bureau
and the FCC Economics Division
testifying on the conduct and scope
of the inquiry. Their testimony will
be followed by Dr. Forest L. Whan,
U. of Wichita radio researcher, who
will conclude the presentation he
began at the January hearings
[BROADCASTING, Jan. 21] on listen-
ing habits of Midwest audiences.

On the third day of the hearings,
witnesses for the Clear Channel
Broadcasting Service will begin a

long and detailed presentation of
the case for the clears. In addition
to one day of testimony from each
of the three networks owning sta-
tions, the CCBS will have eight
days to offer evidence, followed by
a half day for KSL Salt Lake City,
a clear channel station.

On May 7, the 16th day of the
hearings, the Regional Broadcast-
ers Committee is scheduled to begin
its presentation. The proceedings
will then be adjourned until July 1
to receive final engineering testi-
mony and other evidence based on
engineering studies. The Commis-
sion stated in its agenda it will sit
continually after July 1 ‘“until the
record is closed.”

Technical Reports

In addition to the testimony pre-
sented by the clear channel and
regional groups, the Commission
has reserved one day of the April-
May hearings to receive reports
and recommendations from the
three technical committees assigned
to make engineering studies for the
proceedings. Another day will be
devoted to testimony from farm co-
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operative and other orgamzatlpns
not affiliated with the clear channel
or regional groups. J

While having no serious quatrel
with the Census survey, the clear
channel group, under the direction
of its counsel, Louis G. Caldwell,
is inclined to attach first impor-
tance to the engineering investiga-
tions for the hearings. These
studies, which have been under
way for nearly a year, are to de-
termine what constitutes a satisfac-
tory signal and whether a given
station is heard where improve-
ment of service seemed to be most
needed according to maps based on
the old standards.

As counsel for the regional
group, Paul D. P. Spearman will
also offer engineering as well as
other testimony in support of his
position that clear channels ought
to be duplicated. Because of the
great volume of material contained
in the Census survey, Mr. Spear-
man has not indicated his position
on the data.

There will be plenty of material

(Continued on page 65)
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“ OREGON'S GROWING--- AND FAST!
IT'S NATURAL.RESOURCES ARE UNLIMITED AND

= =

THERE'S PLENTY OF SPACE TO EXPAND. LETS
(TAKE A" LOOK AT ONE OREGON INDUSTRY... "

“THE TEXTURE AND QUALITY OF OREGON WOOL
LIS FAMOUS! |T'S SHEEP YIELD MORE POUNDS
’\PER HEAD THAN ANY IN THE

UNITED STATES®

......

|||||

... 4

ROVIDES
PLENTY OF OTHER JOBS, TOO. WEAVING,
MANUFACTURING OF BLANKETS AND
CLOTHING AND EXPORTING ARE BIG
KGW-AREA BUSINESSES®

TRY P

“OREGON HELD FIRST PLACE IN THE NATION

IN PER CAPITA “E" BROND PURCHASES DURING

HE WAR/ BANKS ARE BULGING WITH —2

FINANCIAL RESERVESY ,m\
AU Y o

"PORTLAND'S A SMART CHOICE FOR NEW
BUSINESS VENTURES. IT HAS THE

HEALTHIEST LABOR RELATIONS OF ANY
CITY ON THE MAP; FEWER LABOR DISPUTES

4 |
. |
}ﬁ I(G w I
4 PORTLAND, OREGON
'li
“I"“IIIE \I |
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=N NBC OF STARS

THAN ANY OTHER WESTERN CITYX :

A

C
\L (]

‘AND KGW GIVES THE RADIO ADVERTISER
y THE ADVANTAGE OF THE AUDIENCE APPEAL
WTIN  OF THESE TOP-NOTCH NBC STARS!

.

PARTIAL  LIST |5

KGW reoc

BOB HOPE
JACK BENNY
AMOS ‘N ANDY
RED SKELTON
FRED WARING
SAM HAYES
PERRY COMO
HILDEGARDE
BOB BURNS
HOAGY CARMICHAEL
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OUTSTANDING among the radio forums
\_J of America is the WGN -originated
Northwestern Reviewing Stand. First broadcast to the
WGN audience in 1934 it has been on the air con-
tinuously since that time and, since 1935, has been

carried by the Mutual network.

Northwestern University, famous center of mid-
west culture, presents members of its faculty and
distinguished guests from business, government, edu-
cation and the press in round table discussions of
contemporary problems . . . questions that are cur-
rently in the news.

WGN is proud to present this regular feature in the
public interest. It is still another indication of WGN’s
dominant position in middlewestern radio...a position
which finds WGN carrying more national and local
spot business than any other major Chicago station.

s o ( . CHICAGO 11
A Clear Channel Station . . .. . . > ILLINOIS

] ) 50,000 Watts '~
Serving the Middle West I 72

On Your Dial
MUTUAL BROADCASTING SYSTEM

Eastern Shles‘Oﬂice: 220 East 42nd Street, New York 17, N. Y.
i+ West Coast: Edward S. Townsend Co.. Russ Building. San Francisco, Calif.
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AM, FM and Video to Receive
Attention at Meeting of AAAA

BROADCASTING will occupy a
prominent place in the addresses
and discussions making up the
agenda of the 28th annual meeting
of the American Assn. of Adver-
tising Agencies, to be held in the
Waldorf-Astoria, New York, April
10-11. Program will deal not only
with the advertising uses of AM
radio, but will also include papers
on FM and television.

Agenda includes: “Radio Com-
mercials and How to Improve
Them,” by Joseph Moran, associate
director of radio, Young & Rubi-
cam, who will illustrate his re-
marks with recordings; ‘“What
Agencies Should Know About
FM,” by Abbott Spencer, radio ex-
ecutive, J. Walter Thompson Co.;
“Television Today,” by Thomas
d’Arcy Brophy, president, Kenyon
& Eckhardt.

Fresh View

Harry Bannister, general man-
ager, WWJ Detroit, will give the
agency executives a fresh view on
agency-media relations when he
tells “What Some Broadcasters
Think About Agencies,” after
which Allen L. Billingsley, presi-
dent, Fuller & Smith & Ross, will
ask, “Do We Need a Study of
Our Media Relations?”

At another session Mr. Billings-
ley will present to the AAAA
members a plan for a survey pro-
posed by his Committee on Improve-
ment of the Content of Advertising.
The survey would be similar to that
made for the Truman Committee
oy the Assn. of Better Business
Bureaus at the AAAA’s request
during the war. Elmo Roper will
report on a pilot study made among
bankers, attorneys and corporation
directors to determine the opinions
of the influence of advertising.
This study is part of a presenta-
tion by the Special Committee on
Presentation for Advertisers,
headed by Fairfax M. Cone, chair-
man of the executive committee,
Foote, Cone & Belding.

J6n Belding, chairman of the

WMT SCHOLARSHIPS

Coe Coilege Freshmen, Upper
Classmen to Benefit——

TEN $300 scholarships for fresh-
men and three for upper classmen
of Coe College, Cedar Rapids, will
be awarded by WMT Cedar Rapids
for 1946-47, William B. Quarton,
station general manager, an-
nounced. It will be the third con-
secutive year for the WMT scholar-
ships,

Awards will be based on char-
acter, scholarship and need. More
than 1,000 high schools in WMT’s
area are cooperating in the sta-
tion’s annual scholarship plan,
which is open to all students resid-
ing in the WMT listening area. As
part of its public service program-
ning, WMT presents each Tuesday
a program by Coe College.
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board of the same agency, will
speak on ways in which business
and advertising can be explained
in campaigns and sales promotion.
H. H. Haupt, vice president in
charge of BBDO’s western offices,
will discuss “Explaining Advertis-
ing to Clients’ Employes.” A talk
on “New Uses for Advertising,”
with exhibits, will be given by
Gerald Carson, vice president and
copy director, Benton & Bowles.

Two Day Meeting

Two-day meeting, open only to
AAAA members, has been planned
around the theme of “Distribution
—or Bust!” Frederic R. Gamble,
AAAA president, said in announc-
ing the agenda. ‘“Agencies realize
that advertising has a major re-
sponsibility ahead,”” Mr. Gamble
stated. “As soon as the sellers’
market has ended, advertising
must then help to find customers
for America’s increased flood of
goods and services.”

Opening session, presided over
by Richard Compton, president of
Compton Adv. and board -chair-
man of the AAAA, will deal with
ways in which advertising can at-
tract better personnel. Sigurd S.
Larmon, president, Young & Rubi-
cam, will report on projects be-
gun by his Committee on the Re-
employment of Veterans. Fletcher
Richards, president and general
manager, Campbell-Ewald Co:
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