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Broadcasting Dimensions ..... .
Brokers, Radio-TV Stations ............ E-22

Sgan- Felnarn, S

EDIA BROXERS + CONSULTANTS
4404 Riverside Drive, Box 1545
Burbank, California 91505
Area Code 213 849-3201,

Business Films .........co0ioiiiinean. D-33
Buyers Guide ............... Buyers Guide 1
Buying/Planning Sves. ....... ... ... E-66

= California
AM,

FM Station8 ...........cocovevenn B-17
TV SLALIONE «rvorevreeerrnerennneeenns A-7T
Broadcasters Association ............. E-40
Call Letters
AM Stations (U.8.) .........cconnnen B-250
FM Stations (U.S.)
Commercial ..........cooveeneeennnn B-258
Bducational ............cccieieainn B-265
TV Stations (U.8.)
Commercial ...........coiivennevnns A-69
BEducational ...........ccoeiiiiienns A-T1
Campus Stations .................... B-305
a Canada
AM Stations by Call Letters ........ B-307
AM Stations by Frequencies ........ B-285
AM-FM Station Directory ........... B-241
FM, by Frequency .................. B-300
TV, by Channel ..............ccevvunn A-T76
TV Station Directory ................ A-66
TV Stations by Call Letters .......... A-72
Station Representatives ............... E-9
Canadian Broadcasting Corp. .......... E-43
Canadian Radio-Television
Commission ..........coviviiiininn. E-43
Caribbean-Mexican Radio Stations ..... B-300
Channels, FM ...........ccoviiiivnnnnn B-287
Channels, TV .......ciiiiiiiiiiiinnnnn. A-T3
Citations ..........ccoiviiiviiiiinen., D-52
Closed-Circuit TV ..........cooveninne. A-113
Code, Radio ..........ccovviiviinnne, D-44
Code, TV ...ooviiiiiiiiiiiiiiiianennnns D41
Color TV Sets Manufactured .............. 33
College Radio Stations ................ B-305
Colleges offering radio-TV courses ..... E-24
a Colorado
AM, FM Stations ...........oovvenen. B-31
TV Stations ......cccovvevevienennn. A-11

JACK WENDELL LEE

CONSULTANT
TO
BUYERS AND SELLERS
OF BROADCAST
PROPERTIES

O

65 WEST 54TH STREET
SUITE 3204
NEW YORK, N. Y. 10019
(212) 582-0144

Broadcasters Association .............. E-40
m Columbia Broadcasting System Inc.

CBS Executives ...................... E-12

CBS Radio Network .................. E-12

CBS Television Network ............. E-13
Commercial Producers, Radio .......... D-28
Commercial Producers, TV ............. D-20
Communications Attorneys ............. E-52
Communications Hotels & Motels ......... 59
Communications Satellite Corp. ........ E-34
Congress, Radio-TV Galleries .......... E-31
a Connecticut

AM, FM Stations ..................... B-35

TV Stations ........cocovviivennnennnn. A-12

Broadcasters Association ............. E-40
Construction Services ................... C-3
Consultants on Management ............ E45

JAMES C. HIRSCH
TELEVISION CONSULTING SERVICES
Public Affairs Advertising Marketing

Programs ° Projects

845 Third Ave., N.Y., N.Y. 10022
(212) 421-2266

Consulting Engineers ...................
Corporation for Public Broadcasting
Correspondents Assn., Radio-TV .
Costs of Radio ................
Costs of TV by Rating Point .

CTV Television Network
a Delaware
AM, FM Stations ..... ...B-37
TV Stations .......
Del., D.C., Md. Assn. of Bcstr:
Demographics of TV Markets ..
Dimensions of Broadcasting ..
Distributors, Equipment
Distributors, Television Programs
a District of Columbia
AM, FM Stations
TV Stations .......

D.C., Md., Del. Assn. of Bcstr: -40
Editorializing, Radio-TV Stations
Educational Broadcasting Corp. . .E-52
Educational FM Call Letters . B-265

Educational TV Call Letters ........... A-T1
Employment, Radio-TV ...
Employment Services ..
Engineers, Consulting ...

OSCAR LEON CUELLAR
CONSULTING ENGINEER
MEMBER AFCCE

1563 South Hudson Street
P.O. Box 22475
Denver, Colorado 80222

Telephone
(303) 756-8456
759-9295

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys

345 Colorado Blvd.—80206

(303) 333-5562
DENVER, COLORADO

Member AFCCE

ARTHUR K. PETERS
CONSULTING ENGINEERS
(Radio * Television * CATV )

(Common Carrier)
P.O. Box 218
Mzt, Vernon, Illinois 62864
(618) 242.5562

a Equipment
ASSOCIQLIONS . ...t E-35
Buyers Guide Buyers Guide 1
Distributors & Manufacturers ......... C-3
Product Guide ............ Buyers Guide 1
Experimental TV Stations . A-113
Farm Directors
Federal Communications Consulting

Engineers Assn, of ................. E-43
@ Federal Communications Commission
Executives & Staff ................... E-29
Past Members ...........cccoueeeeiannn E-29
Rules Regulating Radio-TV
Allocations ...........ccoiiiinennn. C-30
CenSorshiD ......cciiiiiininnanaann C49
Common antenna 8ite .............. C42
Facsimile ............cccovivuuunn. C-40
Indecent language .................. C49
License renewals ................... C44

TO BUY OR SELL A

TELEVISION OR

RADIO STATION
HAMILTON-LANDIS & ASSOC., Inc.

CHICAGO

1429 Tribune Tower
(312) 337-2754

DALLAS

1511 Bryan St.
(214) 748-0345

WASHINGTON, D.C.

1100 Connecticut Ave.
(202) 393-3456

SAN FRANCISCO

111 Sutter St.
(415) 392-5671

NATIONWIDE « NEGOTIATIONS
FINANCING o APPRAISALS

Logs & Records .
Lotteries
Multiple ownersh
Network affiliation .
Operating schedules ..
Operator requirements
Personal attacks ..
Political editorials
Political broadcasts

Rebroadcasts .C46
Recordings .C46
Reports .C42
Revocations ....... .C47

Sponsored programs
Station identification
Studio origination ..

Transfers .......... .C-49
Federal Radio Commissio
Members ............ E-29

Film Distributors for TV
Film/live/tape ratio of pro ram. g
Financial Data, Broadcast . .
Financing, Station .........

a Florida
AM, FM Stations ...
TV Stations ...........
Broadcasters Associatio

FM Stations
Assignments
Authorizations .
Canadian, by F'requenc

TELESYSTEMS
MARKETING, INC.

Manufacturer’s
Representatives to the
Broadcast Industry

Television Systems
Automation

BCD Audio/Video Routing

Switchers

Video Production
Switchers

Audio Production Consoles
Video Terminal Equipment
Video Amplifiers

Audio Amplifiers

Weather RADAR

Sync Generators

SINGLE LINE PULSE
SYSTEMS

Character Generators

Exclusive southeastern and southwes!-
ern representative of American Dala
Corporation.

For more details, circle 141 on inquiry card.
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CRANNMBI8 ....cvovevrenannnerninnnenns B-287
Commercial Call Letters ............. B-258
Directory Of ....ccvvieaisenanns Ceeenas B-3
Educational Call Letters ............ B-265
Frequencies .................ccouenene B-287
Foreign Language Programing ......... D-47
Foreign Radio, TV ..........c.coiiivnen E-63
Frequencies
Canadian AM .........ccooiiiiinnnnns B-285
Canadian FM ..........ccoivieeneenn B-300
Mexican-Caribbean AM .............. B-300
United States AM ...........coovuvnn B-266
United States FM ........cccooevvnnn B-287
Frequency Measuring Services ........ B-306
Galleries, Radio-TV in Congress ........ E-31
a Georgia
AM, FM Stations
TV Stations8 ............. A
Broadcasters Association .. .E-40
Government Agencies ......... E
Group Ownership of Stations .. JA-99
Groups, Radio Networks ......... .E-18
Groups, TV Networks ............ A-113
& Guam AM, FM Stations ............ B-238
TV Stations ........coeeeveeeeencnnss A6
Gulde to Spot Planning .................. 12
s Hawaii
AM, FM Stations ,............... ....B-56
TV Stations ........cooevievivnvninns A-17
Broadcasters Association ............ E-40
History of Broadcasting ................ C-24
HOtEIS . .ivvinveriirinanionenusioneennness 59
How to Apply for Station .............. C-49
Hughes Television Network ............ E-18
w Idaho AM, FM Stations ............. B-58
TV Stations ..........coovvviiiinnnns,s A-17
Broadcast Association ................ E-40
a Illinois
AM, FM Stations .................... B-60

TV Stations
Broadcasters Association ..

Independent Buying/Planning Svecs .E-66
Index of Advertisers .............. T
wu Indiana

AM, FM Stations B-68

TV Stations ........ A-21

Broadcasters Association ............. E-40
Information Agency ..........ccovvneen. E-34
International Stations in the U.S. .....B-304
International Broadcasting ............. E-63
International Television ................ E-63
u Jowa

AM, FM Stations ........ccocvvvennn. B-74

TV Stations .......cceevvivneevnvevenn. A-22

Broadcasters Association ............. E-40
Jingle Producers ...........coovvvuvunnn D-28
a Kansas

AM, FM Stations ........ccevevveveenn B-79

TV Stations .........coovviviniiennnn. A-23

Broadcasters Association ............. E-40
a Kentucky

AM, FM Stations ..........covevuvnnn B-82

TV Station8 ..........covviivininnenn A-24

Broadcasters Association ............. E-40
= Keystone Broadcasting System

Executives & Staff ..............covnn E-14
Labor Groups & Unions ................ E-41
Labs, TV Processing ..............cvv.. D-39
Lawyers, Communications .............. E-52
License, How to Apply for ............. C49
Licensing, music ................o0iin D-54
Live/film/tape programing ............... 75
& Louisiana

AM, FM Stations ..........

TV Stations ........ .

Broadcasters Association
Magazine or Newspaper Ownership

of Broadcast Stations .............. A-93

® Maine

AM, FM Stations .................... B-92

TV Station8 .........c.civiivievennns -27

Broadcasters Association ............. E-40
Management Consultants ............... E45
Managers, Talent ...................... D-54
& Manitoba

AM, FM Station8 ................... B-243

TV Stations ...........ocvvviinvvnnnn. A-67
Manufacturers of Equipment ............ C-3
Manufacturers Societies, Groups ........ E-35
Map of TV Markets ............co0vvunn.. 46
Market Research Services .............. E-25
Market 1 Network

Marketing Guide
Markets, TV ........

Markets, TV by Size ..................... 37
Markets, TV Demographics .............. 48
Markets of TV (Map) .........cocvvnnnnn. 46
& Maryland
AM, FM Stations .................... B
TV Stations .......cooovivnininvnnn.n. A-28
Md, D.C., Del. Assn. of Bestrs. ...... E40

® Massachusetts
AM, FM Stations ..........ccoovvun...
TV Stations ..........cccovvvevvnnnnn.
Broadcasters Association .....
Measuring Services, Frequency .
Media Buying/Planning Services ..
Media, Societies, Groups

Mexican-Caribbean Radio Stations ....B-300
& Michigan
AM, FM Stations .................... B-101

TV Stations ........cooeevvervienvneens A-29

Broadcasters Association ............. E-40
a Minnesota

AM, FM Station8 ..............c.coun. B-109

TV Station8 .......c.cvvvivienenieens. A-31

Broadcasters Association ............. E-40
a Mississippi

AM, FM Stations ................... B-114

TV Station8 ........ccciiivveennnnnns A-32

Broadcasters Association ............. E-40
& Missouri

AM, FM Stations .................... B-118

TV Stations ..........c.cvevvvesnennenn A-33

Broadcasters Association ............. E-40
@ Montana AM, FM Stations .......... B-124

TV Stations .............oovviiinnnnn. A-34

Broadcasters Association ............. E-40
Motels ... ...c.oiiiiiiiiiiiiiii i 59
Motion Picture & TV Film Associa-

tlons ... i E-35

Multiple Station Owners ............... A-99
Music Licensing Groups ................ D-54
a Mutual Broadcasting System

Executives, Staff and Rates .......... E-14
®m National Assn. of Broadcasters

Committees

Officers .. ............
~Radio Cod

TV COAG . .vvereerinnnenrinanneininn,
National-Assn. of

Farm Broadcasters ................. E-49

® National Broadcasting Co.

Executives & Staff ............cooveen E-16

NBC Radio and TV Networks ........ E-16
National Public Radio ................. E-52
a Nebraska

AM, FM Stations .............cc.couun B-126

TV Stations ......c.coviiviiinennneons A-35

Broadcasters Association ............. E-40
Negro Programing ............co0veen D-49
Network Audience in TV Markets ........ T1
a Networks

ABC Executives & Staff
CBC Executives & Staff
CBS Executives & Staff
CTV Executives & Staff
KBS Executives & Staff .
MBS Executives & Staff .
Market 1 Executives ...
NBC Executives & Staff
Regional Radio

Regional TV ......covviiiiiinnnnen
= Nevada AM, FM Stations ............ B-129
TV Station8 .............cov e A-36
Broadcasters Association ............. E-40
m New Brunswick 4AM, FM Stations ...B-243

TV Stations .........cooiivirieinaenes A-67

a Newfoundland AM, FM Stations ....B-244
TV Stations .........covevieinnnnnnns, A-67
u New Hampshire AM, FM Stations ..B-130
TV Stations ...........ceviieiunannnes A-37
Broadcasters Association ............. E-40
a New Jersey
AM, FM Stations ..............cvuun B-131
TV Stations ..........coviiivieunnnns, A-37
Broadcasters Association ............. E-40
a New Mexico
AM, FM Stations ................... B-134
TV Stations ...........ccovvneenn ves..A-38
Broadcasters Association ............. E-40
News Directors ............cooiviiennans E-50
News Services .......ccoviiiiiiiennn, B-308

video news bureau, inc.

‘YOUR PERSONAL
WASHINGTON NEWS BUREAU’

constance lawn

president

283 G S5t. S.W,

Washington, D.C. 20024 Tel. 202-628-0624
Newspaper Ownership of Stations ...... A-93
s New York

AM, FM Stations ................... B-137

TV Stations .........cccivivvieennnn. A-38

Association of Broadcasters .......... E-40
a North Carolina

AM, FM Stations .............cooun. B-147

TV Stations ...........cooviiiivninnns A-42

Association of Broadcasters .......... E-40
# North Dakota AM, FM Stations ..... B-156

TV Stations ..........ccoovvieiiinnnn A-43

Association of Broadcasters
a Northwest Territories

AM Stations

TV Stations ........c..ovveviiinuennnns A-69
a Nova Scotia

AM, FM Stations ....................

TV Stations ........ ..
Numbers of Stations
= Ohio

AM, FM Stations

TV Stations .....cccoiviniiiiinnennnns A-44
Association of Broadcasters .......... E-40
a Oklahoma
AM, FM Stations ................... B-167
TV Stations ............cccvviiivunnnn. A-46
Assn. of Broadcasters, Telecasters
ASBR. i e E-40

a Ontario

AM, FM Stations .................... B-245

TV Stations ..............cccivinunn. A-68
& Oregon

AM, FM Station8 ...............cc.... B-170

TV Stations .................ccevennn. A-47

Association of Broadcasters .......... E-40
Overseas Billing on U.S. TV ............. T4
Overseas Billing on U.S. Radio ........... T4
Overseas radio, TV ..............cuuun. E-63
Ownership, Group Stations ............. A-99
Ownership, Newspaper ................. A-93
Pay TV . iiiiiiiiiiiiiiniiniineninnnnes
a Pennsylvania

AM, FM Stations ................... B-174

TV Stations .......................... A-48

Association of Broadcasters .......... E-40
Placement Services ..................... E-49
Press Services ........oiiiiiiiiiaiiia.. B-308
® Prince Edward Island

AM, FM Stations ............... B-247

TV Stations ...... .A-68
Processing Labs, TV ...... D-39
Producers TV Commercials ............ D-20
Product Guide .............. Buyers Gulde 1
Product Usage in TV Markets ............ 39
Production, Radio ...................... D-14
Production, Television .................. D-3

(213) 980-0222

OMPASS TV CORP.

9 E. 38th St., New York 10016—MU 3-1160

4351 Tujunga Ave., N. Hollywood, Calif. 91604

Professional Socleties .................. E-35
Program Buyers Guide...... Buyers Guide 18
Program Distributors, Radio ........... D-14

THE

SERIES
Top Programming

Music of the '70's

° For information contact:
Capitol Production Music
o Hollywood and Vine
HolQwood, Calif. 90028
Capitol. Telephone (213) 4(%2—6252

Program Distributors, TV .............. D-3
Program Producers, Radio ............. D-14
Program Producers, TV ................. D-3
Programing: film/live/tape ratio ......... 75
Promotion Films ... .D-33
Promotion Services ..............ooven E-42

SERVING RADIO SINCE 1952
Effective in-depth sales-aids for broad-
casters, station forms printing. Request
samples.

Allied Creative Services
Drawer 11370-Pueblo CO 81001
Public Broadcasting Service ............ E-53

Public Relations Services
m Puerto Rico
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AM, FM Stations .................... B-238
TV ‘Stations ...... ..A-64
Association of Broadcasters ..E41
Quebec

AM, FM Stations . B-247
TV Stations ............... .A-68
Radio

Agencies, Top 50 billings .. A-114
Attorneys ...........oooenns .E-52
Audience ..........coieiiiiniinn .1
Budget EStimator ................oooon 52
Call Letters, AM ..........c.cooevun. B-250
Call Letters, FM, Commercial ....... B-258
Call Letters, FM Educational ....... B-265
Canadian AM Call Letters ........... B-307
Canadian AM Stations .............. B-241
Channel Assignments, FM ........... B-296
Code Of NAB ......cciiiiiiiinninnnnes D-44
College Radio Stations .............. B-305
Commercial Producers ............... D-28
Corre8pondents ..........ccoveeiierunnn E-31
Cost EStimator ...........ooviuiieeneeies 52
Country & Western Programing ...... D-50
Directory, Canadian ................. B-241
Directory, U.B. ...ovveveninniiiiennnn. B-3
Editorializing ..............coiinn A-113
Employment ............. Buyers Guide 20
Equipment Manufacturers ............. C-3
Foreign Language Programs ......... D47
Frequencies, AM .................... B-266

Frequencies, FM .
Group Ownership ..
International

International Stations in the U.S. ...B-304
Jingle Producers ..................... D-28
Mezxican, Caribbean Stations ........ B-300
Negro Programing ................... D49
Networks, Regional .................. E-18
Newspaper Ownership ................ A-93
News Services ..........ccovuvivvnnn. B-308
Overseas Billing in US. ............... T4
Program Distributors ................ D-14
Program Producers .................. D-14

ORIGINAL TOPICAL COMEDY LINES

for Disc Jockeys, Air Personalities, Newscasters,
Program Directors, byy'Bob Orben, top TV comedy
writer (Skelton, Paar, etc.). Mailed first class
24 times a year. To be Number One (or stay
Number one) in your area send for FREE SAM-
PLE of CURRENT COMEDY.

THE COMEDY CENTER, INC.

1529-B East 19 Street, Brooklyn, N. Y. 11230

The University of Detroit thinks
PUBLIC SERVICE PROGRAMS
CAN BE ENTERTAINING

See what we mean . . .

Representatives ...........ceveevevnnns E-3
Set Sales—1922-1971 ........cvviiniininnnn 63
Spot advertisers ................000.. B-309
Station Authorization—1922-1972 ..... A-112
Stations on Air ............ ..., b

Time Sales—1935-1970 ..
Radio Advertising Bureau Inc. ......

» Radio Corporation of America

Executives, Staff £ Division ....B-307, C-14
Broadcast Equipment Div. ........... C-14
Electronic Components and Devices ..C-14
Service CO. .....ooiviiiniin e -16
Magnetic Products Div. ............... C-14
Radio-Television Commission of
Canada .........oiiiiiiiieiiiiiiinn E-43
Radio-TV Correspondents Assn. ......... E-31
Radio-TV Galleries of Congress ......... E-31
Radio-TV News Directors Assn., ........ E-50

Ranking of TV markets ..... P 14
Rating Services

Recording Services .............. D-14
Regional Radio Networks, Groups ...... E-18
Regional TV Networks ................ A-113
Representatives, Canadian ............... E-9
Representatives of Stations, U.S, ...E-3
Research Services, Radio-TV ........... E-25

Pre-Application Studies
Determine Market Potential with in-depth
studies; determine true audience prefer-
ences via our nationally-rated Total Mar-
ket Concept studies. Details free.

MARKET DATA ASSOCIATES

Box 315—Colorado City, Colo. 81019
Review of 1971 ...........coviiiiiniininne, 9
u Rhode Island

AM, FM Stations ................... B-185
TV Stations ..........cccuvevvennnnnn. A-50
Association of Broadcasters .......... E-40
Sales of TV time ................coovune. 11
m Saskatchewan
AM, FM Stations .................... B-249
TV Stations ............veveiinienensn A-69
Satellite Corp., Communications ........ E-34
Schools, Radio & TV ................... E-47
Services
Broadcast ..............ciiiiiiiiinnn. C-24
Buying/Planning ........ccovevivienna. E-66
Employment ............ ... 000 E-49
Rating & Research ................... E-25
Special .............. ...t .. E-52
Set Production, TV . ..33
Set Sales, Radio ................ .63

Societies, Professional, Radio-TV

a South Carolina
AM, FM Stations ............ e B-186
TV Stations .........ccoviiiiienninnnnn A-50
Association of Broadcasters

s South Dakota

Tape/film/live Programing ............... K63

® Television
ADI Markets .......ccceieveeienenannnn. 12
AQUertiSers .............iiiiiieiiaiiaan, 3
Agencies, Top 50 billings ............ A-114
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La Bue Media Brokers Inr.

BROKERS AND FINANCIAL CONSULTANTS FOR THE
PURCHASE AND SALE OF CATV PROPERTIES,
TELEVISION STATIONS AND RADIO STATIONS.

116 Central Park South
New York, N.Y. 10019

East Coast (212) 265-3430
West Coast (415) 883-7854






