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THE AMERICAN TOBACCO CO.. INC.

Lucky Strike Cizarettes

—

“Private Secretary.”” starring Ann Sothern®
“Phe Jack Benny Program’™

“Your Hit Parade™

“Your Play Time™ (summer)
ARMSTRONG CORK COMPANY

Flaor Covering. Building Material ' |
~Armstrong Circle Theatre™’

BRISTOL-MYERS COMPANY I‘ i
“Ban Deadorant — Trushay s

“Arthur Godfrey Time'" (segment) ! i
“Carry Moore Show™” (segiment)

W >

CAMPBELL SOUP COMPANY
Camphell’s Soups
“*lassie’”
*Campbell Star Stage” (starting Sept. 9)
DE SOTO-PLYMOUTH DEALERS OF AMERICA
“You Bet Your life.”” starring Groucho Marx
E. I. DU PONT DE NEMOURS & CO. (INC.)
“Cavalcade of America’’
GENERAL ELECTRIC COMPANY
“The General Flectric Theater”
GENERAL MILLS, INC.
Betty Crocker Cabie Mixes. other General Mills Produets
“1Bob Croshy Show ™™ tserment)
‘Robert Q. Tewis'™™ (segment)
“Mickey Mouse Club™ (segment
“Tone Runger™ (segment?
“The George Burns & Gracie Allen Show''"
(starting Oct. 10)
THE B. F. GOODRICH CO.
Life-Saver Tubeloss Tires
*The Ceorge Burns & Gracie Allen Show
LEVER BROTHERS COMPANY
“Surft Al-Purpose Deterseat
“Art Linkletter's House Porty™” (segment
MINNESOTA MINING & MANUFACTURING COMPANY
“Seoteh™ Brand Collophane Tape. Others
S Arthur Godfrey Time ™ (segment)
REVLON PRODUCTS CORP.
TNatieset”
“The St 000 Question”™” (segment)
Ihe Johnny Carson Show™ (segment)
UNITED STATES STEEL CORP.
“United States Stcel Hour'"
WILDROOT COMPANY, INC.
CWoildroot Cream (3l

Robin Hood ™ (starting September 26)

NEW YORK
BOSTON
BUFFALO
CHICAGO
CLEVELAND
PITTSBURGH
MINNEAPOLIS

RADIO
BRISTOL-MYERS COMPANY
“ltaa” Deodorant
“Arthur Godfrey Time™" (segment)
DE SOTO-PLYMOUTH DEALERS OF AMERICA
You Bet Your Life.”” starring Groucho Marx
GENERAL MILLS, INC.
Betty Crockor (ake Mixes, other General Mills Products
SAN FRANCISCO ‘Lone Ranger’ (segment)
LEVER BROTHERS COMPANY

SEATTLE “Surf” AH-Purpose Detergent

HOLLYWOOD *Art Linkletter's House Llarty’ (segment)
MINNESOTA MINING & MANUFACTURING COMPANY

LOS ANGELES “Seoteh™ Brand Cellophane Tape, Others

DETROIT “Arthur Godfrey Time'' (segment)

DALLAS Alternate weeks

ATLANTA BATTEN, BARTON, DURSTINE & OSBORN, INC.
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Foreword

MARKET information in this volume is shown
for individual stations, for states and for coun-
ties. Market data for stations were provided by
the stations themselves and appear throughout
the station directory. State market indicators
and county market data appear at the begin-
ning of each state listing in the station direc-
tory. For sources of state and county data see
below.

State Market Indicators

Statistics for the State Market Indicators
were compiled from the following sources:

Total Population: Current Population Re-
ports, based on July 1, 1954, mid-year esti-
mates, by the Bureau of the Census.

Total Families: 1950 Census, Bureau of the
Census. Figures as of Aprvil 1, 1950.

Total Urban Population: Same.

Total Rural Nonfarm Population: Same.

Total Farm Population: Same.

Employed in Nonagricultural Establish-
ments: Dept. of Labor. Figures as of March
1955 (not available for all states).

Employed in Mining: Dept. of Labor. (Fig-
ures not available for all states.)

Employed in Manufacturing: Same.

Employed in Transportation & Public Utili-
ties: Same.

Employed in Finance, Insurance & Real
Estate: Same.

Employed in Wholesale & Retail Trade:
Same.

Employed in Service & Miscellaneous: Same.

Employed in Government Service: Same.

Employed in Government Service: Same.

Employed in Agriculture: 1950 Census, Bu-
reau of the Census.

Retail Sales: Sales Management Survey of
Buying Power.

Bank Assets: Federal Deposit Insurance
Corp.

Bank Deposits: Same.

Major Income Sources: Dept. of Commerce
Survey of Current Business, August 1953.

Total Income Payments: Dept. of Com-
merce, Office of Business Economics, Survey
of Current Business, August 1953. Income
includes wages and salaries, income from prop-
erties, dividends, interest etc.

Per Capita Income, 1953, Dept. of Commenrce,
Office of Business Economics, Survey of Cur-
rent Business.

Total Inteynal Revenue Collections: Treas-
ury Dept., Bureau of Internal Revenue.

Average Weekly Earnings of Manufacturing
Workers: Dept. of Labor, Bureau of Labor
Statistics.

Cash Receipts From Farm Marketing, 1954.
Dept. of Agriculture, Agricultural Marketing
Service.

Government Payment to Farmers: Sume.

Value of Mineral Production, 1951: Bureau
of Mines.

Total New Construction in 1952: Dept. of
Commerce, National Production Authority.
(Not available for all states.)

New Private Construction: Same.

New Public Construction: Same.

Motor Vehicle Registration, 1954: Dept. of
Commerce, Bureau of Public Roads.

Number of Telephones, Jan. 1955: Federal
Communications Commission, (Source:
AT&T).

Number of Electrical Connections, Jan. 1955:
Edison Electric Institute.

Number of Gas Utilities Connections, 1953:
American Gas Assn.

County Market Data

Statistics for the county market information
were compiled from the following sources:

Population: 1950 Census, Bureau of the
Census.

Retail Sales: Sales Munagement Survey of
Buying Power. Copyright 1955; further re-
production unlicensed.

Drug Sales: Same.

Food Sales: Sume.

Tv Sets in County Tuble: CBS Television
Research.

Per cent tv: Same.

Abbreviation of Titles

Account Executive—acct. exec.
Administrative Assistant—admin. asst.
Advertising Promotion Director—adv. prom. dir.
Assistant—asst,

Business Manager—bus. mgr.
Chairman of the Board—chmn. of bd.
Chief Bookkeeper—ch. bkpr.

Chief Engineer—ch. eng.

Chief Operator—ch. oper.
Co-Owner—co-own,

Commercial Manager—com. mgr.
Commercial Production Manager—com. prod. mgr.
Comptroller—comp.

Director—dir. i
Director of Engineering—eng. dir.
Director of Operation—opr. dir.
Educational—educ.

Executive Officer—exec. off.

Executive Owner—exec. own,
Executive Producer—exec. prod.
Executive Vice President—exec. vp.
Facility Director—fac. dir.

Film Director—film dir.

Film Buyer—film buy.

General Manager—gen. mgr.

General Sales Manager—gen. sls. mgr.
Local Sales Manager—Iloc. sls. mgr.
Manager—mgr.

Manager of Tv Operations—tv oper. mgr.
Managing Director—mgng. dir.
Merchandising Director—merc. dir.
National—natl.

National Commercial Manager--natl. com. mgr.
News Director—news dir.

News Editor—news ed.

Oftice Manager—off. mgr,

Operations Manager—opr. mgr.
Owner-—own.

Partner—ptnr.

President- -pres.

Production Coordinator—prod. coor.
Production Director—prod. dir.
Production Manager—prod. mgr.
Program Coordinator—prog. coor.
Program Supervisor—prog. sup.
Promotijon Director—prom. dir.
Promotion Manager—prom. mgr.
Public Affairs Director—pub. aff. dir.
Public Relations Director—pub. rel. dir.
Regional Manager—reg. mgr.
Representative—rep.

Resident Manager—res. mgr.

Sales Director—sls. dir.

Sales Manager—sls. mgr,
Secretary—sec. or secy.
Secretary-treasurer-—sec.-treas. or secy.-treas.
Special Events Director—sp. events dir.
Sports Director-—sports dir.

Station Director—sta. dir.

Station Engineer-—sta. eng.

Station Manager—sta. mgr,

Station Supervisor—sta. sup.
Supervising Engineer—sup. eng.
Technical Director—tech. dir.

Traffic Manager—traffic mgr.
Transmitter Supervisor—trans. sup.
Treasurer-—treas.

Vice President—vp.

Women's Director—women's dir.
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TRYING TO BUILD
YOUR SALES VOLUME IN

ansas City, Syracuse, Phoenix and Omaha?

It's Easy When You Know How!

KANSAS CITY

KCMO RADIO KCMO-TV

Radio families ('2 mv. area) 1,840,370
Television sets 500,000
Population estimate 5,921,000 1,507,000
Food & drug sales in primary
market area $767,343,000 $433,237,000
SYRACUSE
WHEN RADIO WHEN-TV
Radio families (12 mv. area) 748,960
Television sets 370,000
Population estimate 2,590,800 2,674,500
Food & drug sales in primary
market area $827,832,000 $851,653,000
: “a,
PHOENIX - g BhE
KPHO RADIO  KPHO-TV ‘
Radio families (2 mv. area) 160,000
Television sets 125,000
Population estimate 560,000 475,0C0
Food & drug sales in primary
market area £152,073,00 $125,680,000
OMAHA
WOW RADIO WOW.-TV
Radio families ('2 mv. area) 766,000
Television sets 315,029
Population estimate 2,510,000 1,291,0C0

Food & drug sales in primary
market area $416,00,000 $322,460,000 /.

KANSAS CITY: KCMO Radio & KCMO-TV. e u v

(1A IRL, | SYRACUSE:  WHEN Rodio & WHEN-TV . s

. PHOENIX:  KPHO Rodio & KPHO-TV ke s
Gl OMaHA:  WOW Rodio & WOW-TV izt

Teleuvision
T VL0 B oreswon Bettertiomes . puceshl ...

and Gardens
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WHAT IS “HARD SELL"

2 A COMMERCIAL THAT WHISPERS,
» OR ONE THAT SHOUTS?

I s IT - l 1 A SHORT COMMERCIAL,
-

® OR A LONG ONE?
f




)

|

E

3 A FUNNY COMMERCIAL, OR A
[ ] SERIOUS, FACTUAL ONE?

IN TV

as in practically everything else, what is one advertiser’s 4 A GENTLY PRODDING MESSAGE,
= OR ONE THAT SLEDGE-HAMMERS

meat, may very often be another’s poison. e e

At McCann-Erickson, we approach each individual TV
advertiser's problem, as an individual problem.

And we have found, more often than not. that when the
inventiveness and creative skills of able people—thoroughly
seasoned specialists in all phases of TV

... combines with the wealth of experience gained from placing

over one billion two hundred million dollars of advertising . . . MSCANN-ERICKSON, i~c.

. . . . ADVERTISING
the usually inevitable result is the Kind of hard-hitting TV that

. . A . LT New York. Boston. Cleseland. Detroit. Louisville. Chicago,
sells products, service and ideas with force and efliciency. Houston. Dallas. Portland. Los Angeles. San Francisco
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Market Data by Counties .

Market Indicators

Tv Stations ..............

34
320

Newspaper Ownership, Sta-
tions ldentified with....

News Services .............
North Carolina  Assn. of
Broadecasters Inc. ......

North Carolina:

Market Data by Counties .

Market Indicators .......
Tv Stations ..............
North Dakota Broadcasters

ASSNL Lo
North Dakota:
Market Data by Counties .
Market Indicators

Tv Stations

Ohio Assn. of Radio & Tele-
vision Broadcasters

Ohio:
Market Data by Counties .
Market Indicators
Tv Stations

Oklahoma
casters

Oklahoma:
Market Data by Counties .

Assn. of Broad-

Market Indicators
Tv

Operating Costs, T

Stations

Operating Schedules, FCC
Rules

Operator Requirements, FCC
Rules Governing

State

Oregon
Assn.,

Broadcasters

Oregon:
Market Data by Counties .
Market Indicators

Tv Stations

Ownership, Changes in
tions

Ownership, Group Stations .

Ownership, Multiple (FCC
Rules) ................
Ownership of Stations by
Newspapers ......... .

Package I'rogram Firms . ...
Penn. Assn. of Broadcasters .
Pennsylvania:
Market Data by Counties .
Market Indicators
Tv Stations

(Continued on page 12)

360
442

190
190
190

47

195

51
195

199
199
199

210
367

390

390

360
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ASCAP MUSIC
WINS APPLAUSE!

The ASCAP membership is constantly creating and adding new musical works
to the Society’s repertory which covers every field of our nation’s musical literature.
This ASCAP music helps build your audience. It provides the nostalgic
music of yesterday, as well as the currently popular songs
of today and tomorrow.

The American Society of Composers, Authors and Publishers is proud
to provide the vast radio and television industry with its basic
program material — MUSIC.

ATTENTION: Program Directors
Be sure you are receiving your
copy of ASCAP Music on Records

(Your Program Guide).

THE AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS
575 MADISON AVENUE, NEW YORK 22, N. Y.
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Political Broadcasts, FCC
Rules ................. 392
Powers and Antenna Heights,
FCC Rules ............ 388
President’s Office (White
House) ............... 326
Prizes & Premiums ........ 313
Production of Tv Sets, 1947-
b1 323
Program Production Firms . 418
Programs, Sponsored (FCC
Rules) ................ 392
Promotion Services ........ 313
Public Relations Services ... 313
Publications, Relating to Tv. 354
Puerto Rican Assn. of Broad-
casters ................ 47
Puerto Rico Tv Stations.... 296
R
Radio-Tv Correspondents
Galleries, Congress 322
Rebroadeast, FCC Rules .... 392
Recording Services ......... 418
Recordings, FCC Rules ..... 392
Regional Tv Networks ...... 368
Regulations Governing Tv... 386
Renewals, FCC Rules Govern-
ing ..., 392
Reports Filed, FCC Rules
Governing ............. 390
Representatives, Canadian .. 44
Representatives of Stations
U.S. i 37
Requirements, Operator, FCC
Rules ................. 390
Revenue, Tv Stations ....... 367
Revocations, FCC Rules .... 344
Rhode Island Radio & Tv
Broadcasters Assn. ..... 47
Rhode Tsland:
Market Data by Counties . 232
Market Indicators ........ 232
Tv Stations ........... 232
Rules Governing Television . 386
S
Schedules, Operating (FCC
Rules) .............. 390
Schools, Tv ................ 323
Securities & Exchange Com-
mission ............... 327
James W. Seiler’s Feature... 16
Services, Related to Business
of Broadcasting ........ 310
Services, Related to Tv Pro-
gram Production ....... 418
Services to Stations ........ 314
Set Production, Tv ........ 17, 323
Sets, Estimated Value ...... 17
SetsinUse ................ 17
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INDEX

Site, Common Antenna (FCC

Rules) ................
Southern California Broad-
casters Assn. ..........

South Carolina Radio & Tele-
vision Broadcasters Assn.
South Carolina:
Market Data by Counties .
Market Indicators
Tv Stations

South Dakota
Assn.

Broadcasters

South Dakota:
Market Data by Counties .
Market Indicators
Tv Stations ..............

FCC

Sponsored Programs,
Rules

State Broadcasters Associa-

tions

Station Identification,
Rules

FCC

Station License, How to Ap-

PlY o
Station Representatives

In Canada ...............

Station Representatives Assn.

Stations (See Television
Stations)

Stations Equivped for Color
Network ..............

Stations., Experimental

Studio Location, FCC Rules.

Summary of Tv Allocations,
Applications, Assign-
ments .................

Summary of Tv Growth.....
Surveys & Market Research.

Suspensions. FCC Rules . ...
T

Telecasting, Related Services
Television—
Agencies, U. S. ..........

Allocations & Assignments,

FCC
Applications

Attorneys
Awards & Citations ......
Books Relating to ........
Broadcasters Associations .
Code

"Consulting Engineers

Correspondents, Capitol

Equipment Manufacturers.
Film Distributors ........
Film Producers, Packagers
Financial Data, 1954

Lawyers

Manufacture by Years....
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390

17

234
234
234

47

238
238
238

392

385
37
44

310

320
366
388

106

314
394

106
106
315
347
354

47
345
319
322
369
136
418

Production, Set ..........
Publications on Tv........
Regional Networks
of

Representatives
(C. S,

Representatives
{Canadian)

Rules and
Governing

Schools

Regulations

Set Production, 1947-55 ..
Significant Stories, 1934-55
Summary of Tv Growth ..
Unions Dealing With.....
Television Stations—
Allocations ..............
Applications for
Call Letters, U.S. ........
Call Letters, Canada

Changes in Ownership ....
Community Tv ..........
Experimental ............
Foreign .................
Group Ownership ........
How to Apply for License.
Identified with Newspapers
National Representatives .
Representatives of (U.S.).

Representatives of (Cana-
dian)

U. 8. by Call Letters
U. S. by States

of Broad-

Tennessee Assn.

casters
Tennessee:
Market Data by Counties .
Market Indicators

Tv Stations

Texas Assn. of Broadcasters.
Texas:
Market Data by Counties .
Market Indicators
Tv Stations

Theatre-Exhibitor-Film-
Trade Groups ..........

Transcription & Recording

Equipment Mfrs, .......
Transcription Services ......
Transmitter & Eqp. Mfrs. ..

Transfers, FCC Rules Govern-
ing

Transfers & Proposed Trans-
fers

Treasury Department
Tv Film Distributors

442
418
323
354
368

44
352

49

47

240
240
241

47

369
418
369

136

Tv  Film

agers

Pack-

Producers,

Tv Financial Data
Tv Set Production

Tv Stations (see Television
Stations)

U

Unions Dealing With Tv....
TU. S. Government Agencies. .
U. S. Information Agency ...
U. S. Television Sta. by States

U. S. Television Stations by
Call Letters

Utah Broadcasters Assn. . ...
Utah:
Market Data by Counties .
Market Indicators
Tv Stations

v

Vermont Assn. of Radio & Tv
Broadcasters ..........
Vermont:
Market Data by Counties .
Market Indicators
Tv Stations
Veterans Administration ...

of Broad-

Virginia Assn.
casters
Virginia:
Market Data by Counties .
Market Indicators
Tv Stations

W

Washington, D. C., Tv Sta-
tions ... ...

Washington State Assn. of
Broadcasters

Washington (State):
Market Data by Counties .
Market Indicators
Tv Stations ..............
West Virginia Broadcasters
Assn.

West Virginia:
Market Data by Counties .
Market Indicators

Tv Stations ..............
White House (President) ...
Wisconsin Broadcasters Assn.
Wisconsin: i
Market Data by Counties .
Market Indicators

Tv Stations

Wyoming Broadcasters Assn.
Wyoming:
Market Data by Counties .
Market Indicators
Tv Stations

418
367
323

270
270
270

327

27’
271
271

326

294
2944

294
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FINANCING
KIDDER, PEABODY & CO.—

e Has underwritten over #1,000,000,000 of publicly otfered securities

i the past ren vears.

® Hus negotiated private financings in excess of

F680,000,000 in the past five vears.

— We Invite You to Call Upon Our Experience.

STATION SALES
KIDDER, PEABODY & CO.—

® \lainrains close contact with all phases of the Television

and Radio industry.

o Hus an established relationship with most ot the
important sources of investment capital in the

country.

— We invite the station owner to take advantage
of this dual coverage when considering

the sale of his property.

Addre.. l.)l./111.)'l.¢x\' to:

ROBERT E. GRANT
Kidder, Peabody & Co.

First National Bank Building
Chicago 3, Hlinois
Telephone ANdover 3-7350

KIDDER,PEABODY & CO.

FOUNDFD Il
BOSTON PHILADELPHIA
SAN FRANCISCO

NEAW YORK
CHICAGO
Offices and correspondents in thirlx other privcipal cities
in the United States

BROADCASTING ® TELECASTING
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REPRESENTING VHF TELEVISION STATIONS:

EAST-SOUTHEAST VHF CHANNEL PRIMARY

WBZ-TV Boston T a4 NBC

*WWJ-TV Detroit 4 NBC
WPIX New York 1 IND
WPTZ Philadelphia 3 NBC
KDKA-TV Pittsburgh 2 NBC
WCSC-TV Charleston, S. C. 5 CBS
WIS-TV Columbia, S. C. 10 NBC
WDBJ-TV Roanoke 7 cp CBS
WTV] Miami 4 CBS

MIDWEST-SOUTHWEST

WHO-TV Des Moines 13 NBC
WOC-TV Davenport 6 NBC
WDSM-TV Duluth—Superior 6 CBS
WDAY-TV Fargo 6 NBC
WCCO-TV Minneapolis—St. Paul 4 CBS
KMBC-TV Kansas City 9 ABCY
WBAP-TV Fort Worth—Dallas 5 ABC-NBC
KFDM-TV Beaumont 6 CBS
KENS-TV San Antonio 5 CBS

KBOI-TV Boise 2 CBS

KBTV Denver 9 ABC

KGMB-TV Honolulu o CBS

KMAU—KHBC.-TV Hawaii

KRON-TV San Francisco 4 NBC
*Starting September st TEffective September 28

REE & PET

INC.

Proneer Station Represe;ztatz’z'es Since 1932

FOR LATEST INFORMATION, CALL

NEW YORK CHICAGO
250 Park Avenue 230 N, Michigan Ave,
Plaza 1-2700 Franklin 2-6373
ATLANTA FT. WORTH HOLLYWOOD
Glenn Bldg. 406 W, Seventh St. 6331 Hollywood Blvd,
Main 5667 Fortune 3349 Hollywood 9-2151

DETROIY
Penobscot Bldg.
Woodward 1-4255

SAN FRANCISCO
Russ Building
Sutter 1-3798
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TV ADVERTISERS WILL SPEND
BILLION DOLLARS THIS YEAR

Forecast is that television will outstrip newspaper as a national advertising
medium in 1955. With coming of color, television volume is bound to
rise beyond that. Overall, the telecasting business is booming, despite

such soft spots as the uhf problem.

U. S. ADVERTISERS will spend more than
$1 billion dollars this vear for time and
talent to promote their goods and services
via television in network, national spot and
local campaigns, according to mid-year esti-
mates made both by Television Bureau of
Advertising, and Standard & Poor.

National advertisers, sponsoring network
and spot tv campaigns, will contribute some
$840 million into tv’s coffers during 1955.
TvB statisticians calculated. This would
make television the No. One national ad-
vertising medium. well ahead of newspapers.
| traditionally first in national advertising
revenue. Comparable figures for newspapers
(space plus production costs) add up to
about $700 million for the year.

With the coming of color, those figures
are certain to rise. Production costs of color
programs tend, on the average, to run 10%
10 15% higher than those of black-and-
white tv shows. More important, the addi-
tion of color to tv programming—and com-
mericals—is expected to draw to television
advertisers from the material and tfashion
fields as well as other advertisers whose
wares are best presented in color.

Just when that will be is still uncertain.
During the past vear the number of tv sta-
tions equipped to colorcast network color
programs has tripled. from some 60 in mid-
summer of 1954 to nearly 200 at the same
time of 1955. Figures collected by BeT in
July showed 196 stations able to carry net-
work color programs; 47 able to colorcast
slides; 46 ready to broadcast films in color.
and 19 with color cameras and accessories
for the broadcasting of local live color pro-
grams.

But the set manutacturers. during the
same interval, failed to keep pace with the
broadcasters, and indusiry estimates placed
the total production for 1955 at about 35.-
000 color sets. RCA promised “a steady
flow of 2l-inch color receivers” from its as-
sembly lines this fall and Motorola, whose
new line was priced about $200 a set below
the 1954 figures to offer full consoles at
$795, consolettes at $695, also expressed
optimism about color set sales this fall. The

BROADCASTING ® TELECASTING

other manufacturers took a dimmer view,
promised only limited production of color
sets in the months ahead.

Backing up the manufacturing promise
of its parent company. NBC-TV plans a no-
table step-up in color programming: 37
hours of live studio color shows this Octo-
ber, against seven in that month last year:
41 hours in November, up from 8.5 hours
the year before: 38 hours in December,
against nine in December 1954. In addition.
NBC-TV will colorcast the New York games
of the 1955 World's Series, the Davis Cup
tennis matches and a number of top college
football games. CBS-TV also was preparing
for a more active color season.

There was no lag in the public’s purchase
of black-and-white tv sets. however. The
total number of U. S. tv homes rose from
31.5 million in July 1954 to 36 million a
vear later. an increasing number of them
homes with two or more tv sets. as newly
purchased living room models relegated
older. smaller-screen sets to dens, rumpus
rooms and nurseries.

The number of tv stations and tv mar-
kets also increased during the vear. from
386 stations in 259 cities in July 1954 to
432 stations in 282 cities in July 1955, The
1955 total includes 419 commercial sta-
tions—318 vhi. 301 uht—and 13 non-com-
mercial educational stations—10 vhf, 3 uhf.

The overall upward trend is not the whole
story. however. A total of 35 tv station op-
erators found the going too tough to con-
tinue and suspended operations, although
only a few actually turned back their li-
censes to the FCC. All of these stations that
went out of business were uht: no vht opera-
tor has shut down after starting regular op-
erations. There were 30 vhf stations, how-
ever. which surrendered their CP's before
putting stations on the air, along with 116
uhf stations.

The plight of the uhf stations received a
Iot of attention in the past vear. The FCC
proposed to grant uhf telecasters permission

1955-56 TELECASTING Yearbook-Marketbook e

to increase their maximum power from 1
megawatt to 5 megawatts to try to obtain
coverage comparable to that of their vhf
competitors. An alternative plan was also
offered both uhf and vhf stations by the
Commission: permission to reduce power
to 100 watts (presumably reducing equip-
ment costs as well) for purely local opera-
tions.

The Senate Commerce Committee con-
tinued its preparations for a thorough in-
vestigation of tv's problems, chiefly the uht-
vhf situation and the question of network
domination, but as Congress adjourned
early in August it seemed unlikely that any
action would be taken before 1956. Mean-
while, an ad hoc committee of industry engi-
neers had been asked to review the entire
allocations situation.

Since the uhf stations fare better when
vhf competition is absent or limited, de-
intermixture (making a market all uhf or
all vhf) has seemed a logical solution and
a number of petitions to this effect are be-
tore the FCC. The difficulty is that no vhf
licensee or applicant is willing to be shifted
to a uht frequency.

Subscription television, with viewers pay-
ing to receive certain programs not available
to non-subscribers, has also been advocated
as a means of economic salvation for the
uht broadcaster. The NARTB and a number
of individual tv broadcasting organizations
have gone on record as opposing any move
that would take frequencies from the tradi-
tional American system of “free™ broadcast-
ing to provide spectrum space for toll tv.
but some uhf station operators are eyving
the idea with considerable interest. Late in
July. WFMZ-TV Allentown, a uhf station
in the Allentown-Bethlehem-Easton, Pa..
area which had recently suspended opera-
tions. asked the FCC to allow it to inaugu-
rate subscription tv to test the soundness of
this type of operation.

A bill to amend Sec. 309 (¢) “economic
protest”™ provisions of the Communications
Act. to allow the FCC greater discretion in
considering whether a full hearing is re-
quired after a protest is filed to a grant made
without a hearing. was passed by the House,
but died in the Senate without ever reach-
ing the floor.

Despite the problems, present and im-
pending, most tv broadcasters can safely be
considsred as satisfied with their lot. Rising
revenue, with no end in sight, has proved
to be as potent a remedy against the head-
aches of the tv broadcasting business as it
has tor many another trade.
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NOVELTY FACTOR IN VIEWING:
IT'S MYTH, RESEARCH SHOWS

The director of American Research Bureau, in this special Yearbook
report, turns over some statistics to find that the television audience is
unexpectedly faithful. The amount of viewing increases the longer a tv

set is in the home.

by James W. Seiler

THE loager they have tv. the more they
vatch it.

That conclusion, which we at American
Reszarch Bureau arrived at after extensive
analysis of its audience data for March 1955,
demolishes the oft expressed opinion that
waen the novelty of television wears off, the
family curtails the time spent in watching
the tv screen and returns, in part at least,
to its pre-tv leisure time activities.

In our extra-curricular sleuthing into the
March statistics. we separated the over-all
sample into four equal groups in accordance
with the amount of time spent watching tv
during the measured week. Group No. |
watched the most, group No. 2 next most,
and so on. For each group. ARB developed
specific information as to amount of viewing
by weekly and daily time segments, length
of set ownership, family composition, and
the number of stations within set range.

There is no battle for television's viewing
crown. [t rests jauntily. and firmly. on the
heads of the 25% of the nation’s television
families who stay glued to their sets for
over 40% of this country’s total viewing
time. The top half accounts for over 23 of
the viewing.

This may help explain the strong impact
of television as a sales medium. A dominant
portion of the viewing uudience is being re-
peatedly exposed to the advertising messages
carried on the television screen. They have
been so exposed for a number of years, since
this top viewing group is no Johnny-come-
lately to the allure of television. Disproving
the popularly held belief that prolonged set
ownership is directly related to viewing sati-
ation, families in the same top group that
does the most viewing have had their sets the
longest—43 months, on the average.

Also. and this might be expected. ARB
figures show that members of the No. |1
group have the most children. an average
per family of two under 20 years, and for
every two families, three under 13 years. As
an indication of how strongly the presence
of children influences viewing. over half of
the families in the No. 4 group (the one

HOW THEY WATCH

(Groups, equal in size, vary greatly
in viewing habits)

Share of Total Average Weekly

Set Hours Hours Set in Use
Group 1 40.9% 56.16
Group 2 26.1 37.26
Group 3 20.8 28.10
Group 4 12.2 17.20
Tatal 100.0% 34.77

lowest in viewing). have no children at all.

The number of stations that a family
could receive had no particular influence on
the amount of viewing. The average home
in the top viewing group could receive abou:
four stations: the group lowest in viewing
could do almost as well. with an average
slightly under four. Age of viewers, how-

ever, did have considerable influence. Per-
sons in the upper viewing brackets were
vounger, with the No. 1 group showing a
larger proportion of youngmarrieds in the
20-39 age brackets than did any of the
others. For every hundred homes, the No.
I viewing group contained 70 women and
57 men in the 20-39 age category. As op-
posed to this, the lowest viewing group
showed 47 women and 40 men in this age
bracket.

When ARB started to break the entire tele-
vision day into time segments, we ran into
some specially significant material. From
7 a.m. to 5 p.m.. Monday through Friday.
the top viewing quarter accounted for some
55% of all viewing done: the top half for
over 75% . Overall sets in use built gradu-
ally from 13.5% from 7 am. to Noon,
Monday through Friday. to 35.3% from 5
to 7 p.m. Came the 7 to 10:00 p.m. evening_
hours and usage rocketed to 67.4%, taper-

HERE'S WHEN THEY WATCH TV

(Audience divided into four equal groups, graded by amount of viewing)

SHARE OF SETS IN USE

Average

Time Period S..U. Group 1 Group 2 Group 3 Group 4
7 a.m. to Noon, Mon. thru Fri. 13.5% 55.7% 26.5% 10.3% 7.5%
Noon to 3 p.m. Mon. thru Fri. 15.6 55.1 26.0 11.6 7.3
3 to 5 p.m. Mon. thru Fri. 17.6 55.5 23.9 13.4 7.2
5 to 7 p.m. Mon. thru Fri. 35.3 44.3 25.4 21.4 8.9
7 to 10 p.m. Sun. thru Sat, 67.4 313 26.7 25.4 16.6
10 p.m. to Midn. Sun. thru Sat. 32.6 373 27.7 21.9 13.1
Midn. to 2 a.m. Sun. thru Sat. 37 50.4 325 10.0 7.1

HERE’'S HOW LONG THEY WATCH

(Viewers classified by age and sex)

Time Period Set Hours Men Hours Women Hours Children Hours
7 a.m.-Noon Mon. thru Fri. 3.38 .88 2.86 2.39
Noon to 3 p.m. Mon. thru Fri. 2.33 61 2.3 1.39
3 to 5 p.m. Mon. thru Fri. 1.76 41 1.49 1.68
5 to 7 p.m. Mon. thru Fri. 3.53 1.66 2.19 4.66
7 to 10 p.m. Sun. thru Sat. 14.15 11.81 15.98 10.81
10 p.m. to midn. Sun. thru Sat. 4.56 3.88 4.76 .80
Midn. to 2 a.m. Sun. thru Sat. 5 37 49 .06

HERE’'S HOW THE FOUR GROUPS COMPARE

(Most avid viewers are larger families, oldest set owners)

Creup 1 Group 2 Group 3 Group 4 Overall

Average length of set ownership 43.2 mo. 39.1 mo. 37.7 mo. 31.4 mo. 37.8 mo.
Average number of tv stations

they can receive 4.1 3.5 3.7 3.7 3.8
family Characteristics
Females

Under 6 .38 .26 15 13

6-12 .38 35 .25 14

1317 a7 .22 .09 .10

20.39 .70 63 .55 .47

40.59 37 .36 47 .47

60 & over a7 .20 a7 .21

Total 217 2.02 1.68 1.52
Males

Under 6 .48 a7 A7 A7

6-12 .37 .30 .29 15

13-19 a7 .22 A7 14

20-39 .57 .48 42 .40

40.59 .37 .53 .48 .39

60 & over .10 .14 .21 a7

Total 2.06 1.84 1.74 1.42
Grend Total Persons 4.23 3.86 3.42 294 3.61
Children Under 13 1.61 1.08 .86 .59 1.04
Under 19 1.95 1.52 112 .83 1.36
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ing to 32.6 from 10:00 p.m. to midnight:
and fading to 3.7% from midnight to 2:00
a.m.

»  Man-hours may be the standard of meas-
urement for most time studies. For the tele-
vision audience. however. we found that
woman-hours take over. Women dominate
the viewing scene throughout the day. From
7 a.m. to 5 p.m. for every 1.90 man-hours
put in before the tv set, women put in 6.66.
In the busiest time segment, 7 p.m. through
10 p.m., for every 12 man-hours of viewing,

the distafl side puts in a busy 16. The ladies
even stay up later. In the midnight to 2
a.m. segment for every third of an hour
put in by dad, mom puts in a half. Only in
one period does any member of the family
outdo her in screen time. That’s from 5 to
7 p.m.. when the set belongs to junior.
During that period children put in some
424 hours of viewing a week to mother’s
two-plus, and dad’s 123,

Glancing back at all of our figures we
come up with a pretty good composite of

the Nation's No. | viewing families—those
families that belong to the 25% that do over
40% of all viewing. They average a little
better than four persons to the family, with
both parents being between 20 and 39, have
two children. have owned their tv set 43
months and keep it on a little better than 56
hours a week. with the lady of the house
doing most of the Jooking.

There you have it—the tv-viewing family
of the year. Man, woman and child, they
represent a lot of television audience.

NATIONAL ASSOCIATION OF RADIO AND TELEVISION BROADCASTERS

Headquarters Office: 1771 N Street, N.W., Washington 6, D. C.
West Coast Office: 6087 Sunset Blvd.,, Hollywood 28, Calif.

OFFICERS, DIRECTORS AND COMMITTEES

Phone Decatur 2-9300
Phone Hollywood 1-8311

e OFFICERS

HAROLD E. FELLOWS, pres., chmn. of bd.
C. E. ARNEY JR., sec.-treas.

DEPARTMENT EXECUTIVES
Auditor

William L. Walker
Employer-Employee Relations Dept.

Charles T. Tower, mgr.

James H. Hulbert, asst. mgr.

Harold G. Ross
Engineering Dept.

A. Prose Walker, mgr.
Government Relations

Vincent Wasilewski, mgr
Legal Dept..

Robert L. Heald, ch. atty.

Walter R. Powell, atty.
Organizational Services

Frederick H. Garrigus, mgr.
President’s Office

Howard H. Bell, asst. to pres.

Florence Mitchell, exec. sec
Production

LaRue Courson, mgr.
Publicity & Informational Services

Joseph M. Sitrick, mgr.

Fran Riley, asst. mgr.

Sally Kean, asst.

Wallace Hutton, prom. mgr
Radio

) John F. Meagher, vp.

Thomas B. Coulter, asst.
Research Dept.

Richard M. Allerton, mgr.

Louise K. Aldrich, librariar
Station Relations Dept.

William K. Treynor, mgr.

Jack L. Barton, asst, mgr.

William Carlisle, field rep.

Al King, field rep.
Television

Thad H. Brown Jr. vp.

Dan Shields, asst.
Television Code Affairs

Edward H. Bronson, dir.

Charles S. Cady, asst. to dis

BOARD OF DIRECTORS
1955-1956
RADIO BOARD

Term
Expires
Dist. 1—Herbert L. Krueger, WTAG 1957
Worcester, Mass.
Dist. 2—E. R. Vadeboncoeur, WSYR 1956
Syracuse, N. Y. _
Dist. 3—George H. Clinton, WPAR 1957
Parkersburg, W. Va.
Dist. 4—James H. Moore, WSLS 1958
Roanoke, Va.
Dist. 5—Owen F. Uridge, WQAM 1957
~ Miami, Fla.
Disl. 6—Henry B. Clay, KWKH 1956
Shreveport, La.
Dist. 7—Robert T. Mason, WMRN 1957
Marion, O.
Dist. 8—Robert B. McConnell, WISH 1956
Indianapolis, Ind.
Dist. 9—William Holm, WLPO 1957
LaSalle, Ill.
Dist. 10—E. K. Hartenbower, KCMO 1935
Kansas City, Mo.
Dist. 11—F. E. Fitzsimonds, KFYR 1957
Bismarck, N. D. _
Dist 12—Cy Casper, WBBZ 1956
Ponca City, Okla.
Dist. 13—Alex Keese, WFAA 1957
Dallas, Tex.
Dist. 14—Walter E. Wagstaff, KIDO 1956
Boise, Ida.
Dist. 15—William D. Pabst, KFRC 1957
San Francisco, Calif. N
Dist. 16—Calvin J. Smith, KFAC 1956
Los Angeles, Calif. _
Dist. 17—Richard M. Brown, KPOJ 1957
Portland, Ore.
Directors-at-Large
Large John M. Outler, WSB 1957
Stations Atlanta, Ga.
John F. Patt, WJR 1956
Detroit, Mich.
1edium Cecil B. Hoskins, WWNC 1957
-tations Asheville, N. C. "
J. Frank Jarman, WDNC 1956
- Durham, N. C

BROADCASTING e TELECASTING

PRESIDENTS
Eugene F. McDonald Jr. (WJAZ) 1923-1925
Frank W. Elliott (WHO) 1925-1926
Earle C. Anthony (KFl) 1926-1928
william 8. Hedges (WMAQ) 1928-1930
Walter J. Damm (WTMJ) 1930-1931
*Harry Shaw (WMT) 1931-1932
Alfred J. McCosker (WOR) 1932-1934
J. Truman Ward (WLAC) 1934-1935
Leo J. Fitzpatrick (WJR) 1935-1936
Charles W. Myers (KOIN) 1936-1937

John Elmer (WCBM)
Mark Ethridge (WHAS)
Neville Miller

J. Harold Ryan (WSPD)
Justin Miller

6-23-37—2-16-38
3-30-38—7-1-38
7-1-38—3-1-44
4-15-44—9-30-45
10-1-45—6-4-51

Harold E. Fellows (WEEI) 6-4-51—
Deceased
Small F. Ernest Lackey, WHOP 1957
Stations Hopkinsville, Ky.
Lester L. Gould, WINC 1956
Jacksonville, N. C.
FM Edward A. Wheeler, WEAW 1957
Stations Evanston, Ill.
H. Quenton Cox, KQFM 1956
Portland, Ore.
Network Charles T. Ayres, ABC-Radio 1957
New York
Arthur Hull Hayes, CBS-Radio 1957
New York
Earl M. Johnson, MBS 1957
New York
Charles R. Denny, NBC-Radio 1957
New York
TELEVISION BOARD
Joseph E. Baudino 1956

Westinghouse Broadcasting Co.
Washington, D. C

Harold Hough, WBAP-TV 1956
Fort Worth, Tex.

Clair R. McCollough, WGAL-TV 1956
Lancaster, Pa.

‘Paul Raibourn, KTLA 1956
Los Angeles, Calif.

W. D. Rogers Jr., KDUB-TV 1956
Lubbock, Tex.

George B. Storer 1956

Storer Broadcasting Co.
Miami Beach, Fla.

Robert D. Swezey, WDSU-TV 1956
New Orlean, La.

Campbell Arnoux, WTAR-TV 1957
Norfolk, Va.

Address at: Paramount Television Productions,
1501 Broadway, New York, N. Y.

Kenneth L. Carter, WAAM 1957
Baltimore, Md.
william Faif WHAM-TV 1957
Rochester, N. Y.
Ward L. Quaal, WLWT 1957
Cincinnati, O.

Network
Ernest Lee Jahncke Jr., ABC-TV 1957
New York
Merle S. Jones, CBS-TV 1957
New York
Ted Bergmann, DuMont 1957
New York
Frank M. Russell, NBC-TV 1957
Washington

TELEVISION CODE REVIEW BOARD

G. Richard Shafto, WIS-TV, Columbia, S. C.,
chmn.; William B. Quarton, WMT-TV, Cedar Rapids,
Iowa, vice-chmn.; John E. Fetzer, WKZO-TV, Kala-
mazoo, Mich., chmn ex-officio; Mrs. Hugh McClung,
KHSL-TV, Chico, Calif.; Roger W. Clipp, WFIL-TV,
Philadelphia, Pa.; Richard A. Borel, WBNS-TV,
Columbus, O.

BOARD COMMITTEES

By-Laws: Ward L. Quaal, WLWT (TV), Cincinnati,
chairman; George H, Clinton, WPAR Parkersburg,
W. Va.; Harold Hough, WBAP-TV Fort Worth, Tex.;
Alex Keese, WFAA Dallas; Robert B. McConnell,
WISH Indianapolis; Robert D. Swezey, WDSU-TV
New Orleans.

Finance: William D. Pabst, KFRC San Francisco,
chairman; Campbell Arnoux, WTAR-TV Norfolk,
Va.; William Fay, WHAM-TV Rochester, N.Y; F. E,
Fitzsimonds, KFYR Bismarck, N. D.: E. K. Harten-
bower, KCMO Kansas City, Mo.; Herbert L. Krueger,
yt’}‘A(t} Worcester, Mass.; John M. Outler, WSB

anta.

Membership: J. Frank Jarman, WDNC Durham,
N. C., and Kenneth L. Carter, WAAM (TV) Balti-
more, co-chairmen; Joseph E. Baudino, Westing-
house Broadcasting Co.; Richard M. Brown, KPOJ
Portland, Ore.; William Holm, WLPO La Salle, Ill.;
F. Ernest Lackey, WHOP Hopkinsville, Ky.; Robert
T. Mason, WMRN Marion, Ohio; James H. Moore,
WSLS Roanoke, Va,; W. D. Rogers Jr., KDUB-TV
Lubbock, Tex.

Television Finance: Campbell Arnoux, WTAR-TV
Norfolk, Va., chairman; William Fay, WHAM-TV
Rochester, N. Y.; Clair R. McCollough, WGAL-TV
Lancaster, Pa.; Ward L. Quaal, WLWT (TV) Cincin-
nati; George B. Storer, Storer Broadcasting Co.

Tv Code Viewer Attitude Committee: Ward L.
Quaal, WLWT (TV) Cincinnati, chairman; Joseph
3*. Baudino. Westinghouse Boardcasting Co.; Clair
R. McCollough, WGAL-TV Lancaster, Pa.: Merle S.
Jones, CBS; Frank M. Russell, NBC.

TV MANUFACTURE BY YEARS
Totol Tv Total
Total Tv Sets Picture Tubes Tv Sets At
Manufactured Manvufactured in use Close
Number Retail Value Number Retail Value in U. S. of

1946 10,000 $ 5,000,000 20,000 $ 1,000,000 1946
1947 250,000 100,000,000 300,000 15,000,000 8,000 1947
1948 1,000,000 350,000,000 1,500,000 75,000,000 250,000 1948
1949 3,000,000 950,000,000 3,500,000 210,000,000 1,000,000 1949
1950 7,500,000 2,700,000,000 8,000,000 400,000,000 4,000,000 1950
1951 5,600,000 2,100,000,000 6,000,000 300,000,000 10,500,000 1951
1952 6,300,000 1,900,000,000 6,500,000 227,000,000 15,750,000 1952
1953 7,300,000 1,675,000,000 9,000,000 360,000,000 28,000,000 1953
1954 7,100,000 1,278,000,000 10,300,000 360,500,000 33,000,000 1954
1955* 3,200,000 518,000,000 4,000,000 180,000,000 35,000,000 1955*
* First 6 months
Courtesy of Bernard F. Osbahr, Editor, Tele-Tech & Electranic Industries
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. . . THE MOST EXCITING

, THE MOST THRILLING, e TELEVISION SERIES

Ah

e
R e

Audience-thrilling acfibn in every half hour episode

NEVER BEFORE

n
Starring IRISH McCALLA

REACH NEW SALES RECORDS IN EVERY MARKET!

’ i
A B c . ABC FILM SYNDICATION

> ?“ 10 EAST 44th STREET, N. Y. DEPT. Y1
b - F|LM st D|CAT|ON' 'nc' Gentlemen: I'm in a rush for an audition print and full details on

i your newest series . .. 'SHEENA, QUEEN OF THE JUNGLE".
5. NAME____ ——
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AMERICAN BROADCASTING—PARAMOUNT THEATRES INC.
7 W. 66th St., New York 23, N. Y. Telephone: Susquehanna 7-3000 -

Number of Stations Affiliated with ABC-TV as of June 21. 1933: 217

BOARD OF DIRECTORS

Earl E. Anderson, John Balaban, A. H. Blank, John
A. Coleman, Charles T. Fisher Jr., E. Chester Ger-
sten, Leonard H. Goldenson, Walter W. Gross, Robert
H. Hinckley, Robert L. Huffines Jr., William T. Kil-
born, Robert E. Kintner, Sidney M. Markley, Walter
P. Marshall, Edward J. Noble, Robert H. O'Brien.
R. B. Wilby, Owen D. Young.

Officers
Leonard H. Goldenson, pres.
Walter W. Gross, vp
Robert H. Hinckley, vp
Edward L. Hyman, vp
Robert E. Kinter, vp
Sidney M. Markley, vp
Robert H. O'Brien, vp & sec.
Robert M. Weitman, vp
Simon B. Siegel, treas.
James L. Brown, comp. & asst. treus.
Edith Schaffer, asst. sec.
Geraldine Zorbaugh, asst. sec.

AMERICAN BROADCASTING CO.

(A Division of American Broadcasting-Paramount
Theatres Inc.)

Officers

Robert E. Kintner, pres.

Earl! E. Anderson, vp

Charles T. Ayres, vp

Slocum Chapin, vp

James H. Connolly, vp

John Daly, vp

Robert H. Hinckley, vp

Earl Hudson, vp

Ernest Lee Jahncke Jr., vp & asst. to pres.
Frank Marx, vp

John H. Mitchell, vp

Harold L. Morgan Jr., vp & controller
Theodore I Oberfelder, vp

Sterling C. Quinlan, vp

Thomas Velotta, vp

Robert M. Weitman, vp

Geraldine B. Zorbaugh, secy. & gen. counsel
Omar Elder, asst. secy. & asst. gen. counsel

NEW YORK
7 W. 66th St.
New York 23, N. Y.

John H. Mitchell, vp in charge tv network

Engineering & General Services

Frank Marx, vp in charge
Clure Owen, admin. asst.

John Preston, dir. of engineering facilities & gen.
services.

Thomas F. Foy, purchasing agent

Joseph J. Spagnola, dir. of office & studio services
Wiliam Trevarthen, dir. of engineering operations
Richard Hamilton, sup. of communications

Lawrence A. Ruddell, recording dir.

Reginald Willcocks, traffic mgr.

Merle Worster, eastern engineering tv operations
mgr.

Finance, Personnel

Harold L. Morgan Jr., vp & controller
J. Russell Gavin, ch. accountant
Marie McWilliams, dir. of personnel
Jason Rabinovitz, asst. controller

Labor Relations
Mortimer Weinbach, dir. of labor relations

Legal and Business Affairs

Geraldine B. Zorbaugh, gen. counsel
Omar Elder, asst. gen. counsel
James Stabile, dir. of bus. affairs

Services

Rocert L Stone, dir. of tv services dept.
Ruth K. Blainey, operations mgr.
James McNaughton, exec. art dir.
Harold Sobolov, studio sup.

Bernard Paulson, plant sup.
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Programming
Robert M. Weitman, vp in charge of programming
& talent
Robert Lewine, dir. of tv prog. dept.
William Balaban, closed circuit prog. manager
Richard Depew, manager of prog. operations
Arthur Dorfner, adm. manager
Freelon Fowler, film prog. manager
Joan MacDonald, talent casting manager

Charles Mortimer, manager of prog. prod. 3
News, Special Events, Sports, and Public Affairs

John Daly, vp in charge of news, special events,
sports, and public affairs

Thomas Velotta, vp and adm. officer of news, special
events, sports and pub. affairs

Donald G. Coe, dir. of special events and operations
Wiley Hance, manager of public affairs

Francis N. Littlejohn, dir. of news and pub. affairs
William Whitehouse, dir. of sports

Advertising, Promotion, and Publicity

Gene Accas, dir. of adv., prom., and publicity

Ruth Crawford, librarian

John H. Eckstein, asst. to the dir. of adv., prom. and
publicity

Ellen Heagerty, sup. of audience information

Grace Johnsen, dir. of continuity acceptance

Willis B. Parsons, mgr. of adv. and pro.

Adolph L. Seton, asst. mgr. of publicity

Ernest E. Stern, manager of publicity

Sales & Sales Service

Slocum Chapin,vp in charge of tv network sls.
Charles R. Abry, tv national sls. manager

Mary Alice Connell, manager of tv station clearance
Joseph Giaquinto, manager of tv sis. service

Henry T. Hede, dir. of tv sls. service

Alice Stamatis, manager of tv order processing

Stations

Ernest Lee Jahncke Jr., vp & asst. to the pres.
Frank Atkinson, manager of co-operative prog. dept.
Alfred Beckman, dir. of sta. relations for tv network

Research & Sales Development

Don Durgin, dir. of research & sls. development
Donald Coyle, dir. of research

Dean Shaffner, dir. of sls. development

Bert Briller, manager of tv sls. development

ABC Film Syndication Inc.
10 E. 44 Street, N.Y., N.Y.
George T. Shupert, pres.
Don L. Kearney, vp in charge of sls.
Lee Francis, adv. & prom. mgr.
Joseph F. Greene, client service mgr.
Richard Morgan, exec. asst. to pres.

CHICAGO
20 N. Wacker Dr.

Chicago 6
Sterling C. Quinlan, vp in charge of WBKB
James W. Beach, dir. of tv network, Central div.
Daniel Schuffman, prog. mgr., WBKB
William P. Kusack, mgr. of engineering dept.
Elliott W. Henry Jr., dir. of publicity & prom.
Matthew Vieracker, treas.
Harold Wetterson, sls. mgr., ABC-TV Central Div.
Clar Heider, Nat'l spot sls. mgr., WBKB

ABC TELEVISION NETWORK RATES

Gross Class “A’” Time
Charges as of July 1.

1 Hour % Hour v Hour

Connected Network

(184 stations) $92.155 $35.293  $36.862
Non-Connected Net-

work (11 stations) 1,350 810 40
Non-Connected Non-

Territorial (4

stations) 450 270 180
Total (199 Stations) $93,955 $56,373  $37.582

1955-56 TELECASTING Yearbook-Marketbook

DETROIT
1700 Stroh Bldg.
Detroit 26

James G. Riddell, pres. & gen. mgr.
John Pival, vp for tv

Joseph C. Cassel, controller

John Lee, tv program mgr.

Ralph Dawson, television sls. mgr.
Charles Kocher, ch eng.

Robert Baldrica, adv., prom. mgr.
Elizabeth Ashton, traffic mgr.

HOLLYWOOD
ABC Television Center
Hollywood 27

Earl J. Hudson, vp, Western Div. A}
J. Clifford Anderson, dir. of labor relations
Jack F. Brembeck, prom.-publ. mgr., KABC-TV

Dorothy L. Brown, continuity acceptance editor,
Western Div.

Edwin C. Conklin, news editor, Western Div.

Kenneth B. Craig, natl. regional tv network prog.
coordinator, Western Div.

Sanford C. Cummings, ABC coordinator, Disney-TV
Ralph G. Denechaud, asst. chief engineer
Thomas Lufkin, ABC-MGM coordinator

Stanton Kramer, dir. of prom.-publicity, Western
Div. tv network

Courtney McLeod. traffic and scheduling sup. for the
natl. and regional tv and radio network

Cameron G. Pierce, engineering coordinator, West-
ern Div.

Elton H. Rule, sls. mgr., KABC-TV

Florence T. Schiro, personnel dir.

Selig J. Seligman, gen. mgr. of KABC-TV

J. English Smith, ABC coordinator—Warner Brothers
Hunt Stromberg Jr., exec. producer, KABC-TV L
John C. Wagner, controller, Western Div.

SAN FRANCISCO
277 Golden Gate Ave.
San Francisco 2

James H. Connolly, vp in charge of San Francisco
office

Russ Baker, program mgr.

Jon Barkhurst, mgr. of prom. and publicity

Lorraine Duchene, continuity acceptance editor

Vincent Francis, Western Div. sls. mgr.—tv network

Allan W. Gilman, asst. sls. mgr—~KGO & KGO-TV

Harry Jacobs, ch. eng. & building maintenance
manager

Edith Kirby, traffic mgr.

Robert Mitchell, film editor

Victor Reed, mgr. of news & special events

Jeanne Rieman, sls. service manager

David Sacks, sls. mgr, KGO & KGO-TV ¢ v
Henry Saroyan, controller & purchasing agent
Edward Smith, prod. manager

Note: Above San Francisco personnel handle both
radio and television.

WABC-TV NEW YORK
7 W, 66th St.
New York 23

Theodore I. Oberfelder, vp & gen. mgr. of WABC-TV
G. Edward Hamilton, ch. engi.

Gordon Kunz, prod. mgr. of WABC-TV

Thomas J. Martinez, treas. of WABC-TV

Daniel Norton, natl. spot sales mgr.

George C. Rice, film dir. of WABC-TV

Lawrence Wynn, coml. mgr. of WABC-TV

WASHINGTON
1735 DeSalle St.,, N.W.
Washington, D. C.

Robert H. Hinckley, vp in charge of Washington
office v

BROADCASTING ® TELECASTING
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peek at
our fall “package”!

In less than 60 days, we start opening our fall “package”
of new shows and new talent. It will include such major
entries a5 THE MICKEY MOUSE CLUB, WARNER BROS.
PRESENTS, WYATT EARP, M-G-M PARADE, DU PONT
CAVALCADE THEATRE and Bishop Sheen’s famous LIFE IS

WORTH LIVING . . . a pretty 1mprcssivc list.

Add all this to our solid foundation of already success-
ful properties (like Danny Thomas, RIN-TIN-TIN and
DISNEYLAND), the outstanding shows that have switched
to ABC (VOICE OF FIRESTONE and WEDNESDAY NIGHT
FIGHTS), and you see we'll be offering the strongest

program line-up in our history.

Strongest sponsor line-up, too. Since January, we've
signed a record $58 million in new business and re-

newals with blue-chip advertisers and agencies.

We'te unwrapping an exciting season . . . the most

exciting season of our most exciting year!

You'll be glad you turned to

TELEVISION NETWORK



CBS TELEVISION

A DIVISION OF COLUMBIA BROADCASTING SYSTEM INC.

Production Center, 524 W. S7th St., New York 19, N. Y.
485 Madison Ave., New York 22, N. Y.

For Executives of Parent Company,
Number of Stations

Telephone: Judson 6-6000
Telephone: Plaza 1-2345

Columbia Broadcasting System Inc., See Page 16
Affiliated with CBS-TV as of June, 1955: 209

OFFICERS

J. L. Van Volkenburg, pres.

Edward L. Saxe, vp. & asst. to pres.

William H. Hylan, vp. in charge network sls.

Hubbell Robinson Jr., vp. in charge network progs.

Harry G. Ommerle, vp. in charge network programs,
New York

Alfred J. Scalpone, vp. in charge network programs,
Hollywood

H. Leslie Atlass, vp. in charge Central Div.

Frank B. Falknor, vp. in charge of ops.

Merle S. Jones, vp. in charge CBS owned television
sta. & gen. services

W. Spencer Harrison, vp. in charge legal & bus.
affairs

Herbert V. Akerberg, vp. in charge sta. relations

William B. Lodge, vp. in charge engineering

Leslie HarIris, vp. & gen. mgr., CBS Television Film

Sales Inc.
Howard S. Meighan, vp. in charge, CBS-TV, Western
Div.

William J. Flynn, comp.
NETWORK SALES

William H. Hylan, vp. in charge network sls.
Thomas H. Dawson, gen. mgr. network sls.
George E. Klayer, Eastern sls. mgr,

Sam Maxwell, Chicago sls. mgr.

Frank Samuels, Pacific sls. mgr.

Charles R. Sterritt, Detroit sls. mgr.

William J. Fagan, bus. mgr.

T. D. Connolly, prog. sls. mgr.

Edward F. Lethen Jr., dir. network sls. develop-
ment.

Robert F. Jamieson, sls. service mgr.

George A. Kolpin, contract mgr.

James C. Shattuck, sls. mgr., color

Terrence McGuirk, sls. mgr. extended market plan

PROGRAMS

Hubbell Robinson Jr., vp. in charge network progs.

Harry G. Ommerle, vp. in charge network programs,
New York

Alfred J. Scalpone, vp. in charge network programs,
Hollywood

Lester Gottlieb, dir. network daytime programming
William Dozier, dir. tv network programs, Hollywood
Louis Stone, mgr. of prog. budget

Gilbert A. Ralston, exec. producer, drama progs.
Marlo Lewis, exec. producer, music & variety progs.
Ben Feiner, Jr., gen. prog. exec., Hollywood

Nat Perrin, exec. producer, Hollywood

Robert Dale Martin, talent & casting dir., New York
Milo Frank, talent & casting dir., Hollywood

Richard Lewine, exec. producer, color

E. Carlton Winckler, prod. mor.

Charles Holden, prod. mgr., Hollywood

Don Moore, mgr., story and script dept.

John Hundley, mgr., prog. service

OPERATIONS

Frank B. Falknor, vp. in charge ops.

Henry Grossman, dir. of ops.

R. ;. Thompson, dir. of tech. ops.

H. C. Meier, mgr. network ops.

H. Grant Theis, dir. tv operations, Hollywood
Gordon Shadwick, acting mgr. film services ops.
Walter R. Pierson, mgr. of prod: ops.

Gilbert DeStetano, mgr. of lighting

Anthony Boschetti, mgr. of procurement
Herbert O. Phillips, art dir. scenery design
Georg Olden, mgr., graphic arts

George Lehmann, mgr. scenery construction

C. H. Rylander, mgr. special effects

Albert J. Raymond, mgr. theaters and stage ops.
Paul Wittlig, mgr. new effects development
Orville Sather, mgr. tech. ops.

Lawrence B. Gumbinner, traffic mgh.

STATION RELATIONS

Herbert V. Akerberg, vp. in charge sta. rels.
Edward P. Shurick, natl. dir. sta. rel.
Robert Wood, asst. dir. sta. rels.

Bert Lown, western mgr.

Ed Scovill, midwest mgr.

David R. Williams, eastern mgyr.

Page 24 o

ADVERTISING & SALES PROMOTION
William Golden, creative dir.
John P. Cowden, opers. dir.
Robert Strunsky, copy ch.
Alex Kennedy, dir. of prog. prom.
George Bristol, dir. of sls. presentations

Thomas Means, dir. CBS-owned television stas.
prom. service

Edward Side, prod. mgr.

PUBLIC RELATIONS
Charles J. Oppenheim, dir. information services
Michael J. Foster, mgr. press rels.
Arthur Perles, asst. to dir.
James J. Kane, dir. press info., Hollywood
Hank Warner, mgr, of ops.
Jack Goldstein, mgr. of exploitation
Dorothy Leffler, mgr. magazine div.
Robert F. Blake, mgr. special projects
Beryl Reubens, trade pub. mgr.

RESEARCH
Oscar Katz, dir.
Leonard DeNooyer, mgr. of coverage
Rose Marie O'Reilly, mgr. of ratings
Tore Hallonquist. dir. prog. analysis
Jay Eliasberg, research projects sup.

ENGINEERING
William B. Lodge, vp. in charge eng.
A. B. Chamberlain, ch. eng.
H. A. Chinn, ch. audio-video eng.
J. D. Parker, ch. radio eng.

EDITING
Herbert A. Carlborg, dir.

BUSINESS AFFAIRS
W. Spencer Harrison, vp. in charge legal & bus.
affairs
Merritt H. Coleman, dir. bus. affairs
Philip Feldman, dir. bus. affairs, Hollywood

ACCOUNTING
Norman C. Hadley, dir. accounting

NETWORK SERVICES, HOLLYWOOD
Lester H. Bowman, dir. tech. ops., Hollywood
James l\é[elick, dir. of budgeting, bus. ops., Holly-
woo

CBS INC., DEPARTMENTS
NEWS & PUBLIC AFFAIRS
Sig Mickelson, vp. in charge news & pub. affairs

Theodore F. Koop, dir. news & pub. affairs, Wash-
ington, D. C,

John F. Day, dir. of news

Irving Gitlin, dir. pub. affairs

Elmer Lower, dir. of special projects
Howard Kany, mgr. of newsfilm

Jack Bush, mgr. of film prod.

Robert Hess, mgr. motion picture photography
James Burke, assignment editor for tv news
David Zellmer, exec. prod. of tv news

John Derr, dir. of sports

Helen Sioussat, dir. of talks

James Connors, budget control officer

CONSTRUCTION & BUILDING OPERATIONS
Louis R. La Porte, gen. mgr.
H. W. Van Wagenen, mgr. construction ops.
James Swenson, mgr. bldg. ops.

Jack Page, mgr. off. admin. & bldg. services for con-
struction & bldg. operations

CBS TELEVISION NETWORK RATES

Gross Class “A” Time
Charges As of Aug. 7, 1955

1 Hour ' Hour '4 Hour

Basic Network (50

stations) $61,575 $36.945 $24,630
Full U.S. Network

(159 stations) 96.930 58,158 38.772
Full U. 8. Inter-

connected Network

(152 stations) 95,830 57,198 38,332

1955-56 TELECASTING Yearbook-Markethook

REAL ESTATE
Alilton Maier, gen. mgr.
GENERAL PURCHASING

John E. Forsander, dir. of purchases
Edward Drewes, purchasing agent

OFFICE SERVICES

A. H. Bryant. mgr.
Laurette Banks, sup. ticket bureau

PERSONNEL RELATIONS

Rober Kalaidjian, dir.

Charles Burt, personnel administrator

Dr. Jack Nelson, dir. of medical off.

John Anderson, personnel & labor research mgr.
Richard Stanley, employment mgr.

PHOTOGRAPHY
Walter I. Seigal, mgr.
REFERENCE

William C. Ackerman, dir.
May Dowell, mgr. gen. info.

CBS TELEVISION SPOT SALES

Clark B. George. gen. sls. mgr.

Ben Margolis, bus. mgr.

Al DiGiovanni, research mgr,

John Donald Foley, dir. of sls. prom.
Tom W. Judge. midwestern sls. mgr.
John A. Schneider, eastern sls. mgr.
Edward Larkin. Los Angeles sls. mgr.
John White. San Francisco sls. mgr.
Richard Loftus, Detroit sls. mgr.

H. H. Holtshouser, Atlanta sls. mgr.

CBS TELEVISION FILM SALES INC.

Leslie Harris, vp. & gen. mgr.
Wilbur S. Edwards, gen. sls. mgr.
Fred Mahlstedt. dir. of ops.
Eugene Moss, sls. prom. mgr.
Walter Scanlon, merc. mgr.

CBS OWNED TELEVISION STATIONS
Craig Lawrence, dir of sta. admin.
WCBS-TV, 485 Madison Ave,, New York 22, N. Y.

Sam Cook Digges, gen. mgr.
Clarence Worden, asst. to gen. mgr.
Frank Shakespeare Jr., sls. mgr.
Hal Hough, prog. dir.

Robert Patt, prom. mgr.

William C. Lacey, film mgr.

Robert Fuller, publicity dir.

KNXT, 1313 N. Vine St., Los Angeles 28, Calif.

James T. Aubrey Jr.. gen. mgr.

Robert D. Wood, sls. mgr. ]
Donald M. Hine, prog. dir.

Dean Linger, dir. sls. prom. & publicity

Donald R. Rosenquest, mgr., operations and traffic
George Moskovics, mgr., television development

WBBM-TV, 410 N. Michigan Ave., Chicago, Il

H. Leslie Atlass, vp. Central Div.
George J. Arkedis, sls. mgr.
Eugene McClure, sls. traffic mgr.
C. W. Doebler, exec. asst.
William Ryan, prog. dir.

Les Weinrott, exec. producer

Al Pierce, mgr. of tech. ops.

WXIX, 5445 N. 27th St., Milwaukee, Wisc.

Edmund C. Bunker, gen. mgr.

Leon Drew, prog. dir.

Theodore F. Shaker, sis. mgr.

John L. Viemeister, bus. mgr.

Arthur F. Schoenfuss, dir. of ops.

By Colvig, prom.-publicity dir.

CBS OWNED TELEVISION STATIONS—WCBS-TV
New York, KNXT Los Angeles. WBBM-TV Chicago
and WXIX Milwaukee. All affiliates of CBS Tele-
vision Network; all represented nationally by CES&
Television Spot Sales.

BROADCASTING e TELECASTING
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YOU”

SHOULD BE USING THE
ELECTRONICAM

DU MONT'S REVOLUTIONARY NEW SYSTEM

FOR PRODUCING FILM BY LIVE TELEVISION TECHNIQUES .
® swift, easy production Major advertisers, agencies, packagers and performers
® top-quality black and white are already using the amazing ELECTRONICAM,

orcolor film! . .
recommending it to others.

® a complete show in minutes
® the sparkie of live TV—on film! THE NEXT TIME YOU PLAN
! - ight —_—
AL T R A TELEVISION SHOW, MOTION PICTURE,
® prices far below conventional

COMMERCIAL SERIES, PRESENTATION, OR AUDITION,
USE THE ELECTRONICAM

TO ADD IMPACT AND SUBTRACT COST.

See the DuMont ELECTRONICAM...

o w a new dimension in television and films.

film costs

1
1ors
« Educa |

« Governme™! | I

- nUMonr

THE DU MONT TELEVISION NETWORK +515 MADISON AVENUE, NEW YORK
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DuMONT TELEVISION NETWORK

A DIVISION OF
ALLEN B. DuMONT LABORATORIES

DuMont Telecenter, 205 E. 67th St.. New York
22, N. Y., Lehigh 5-1000
Adelphi Teletheatre, 34th Street at Seventh
Avenue, New York

(Separvation of Allen B. DuMont Labs and
Dudlont Broadeasting Co. is aweaiting approved
by stockholders.)

DUMONT BROADCASTING DIVISION

Ted Bergmann, dir. of bestg.
Ted Cott, gen. mgr., owned and operated stations
John H. Bachem, gen. mgr., DuMont Television

Network-Electronicam Production Services
Gerald Lyons, dir. of publicity and pub. rel.
Joseph W. Hess, controller
Paul G. O'Friel, dir. of labor rel.

Richard L. Geismar, admin. asst. to the dir.
DuMONT TELEVISION NETWORK—
ELECTRONICAM PRODUCTION SERVICES

Ted Bergmann, managing dir.

John H. Bachem, gen. myr.

william Koblenzer, mygr., netuork sls,

Cerald Lyons, dir. of publicity and pub. rel.

Robert L. Coe, dir. of sta. rel.

A. L. Hollander Jr., dir. of oprs

James M. Dolan, dir. of sports

Werner Michel, exec. producer

Shir}iey tS!one Godley, mgr., pro., adv. and merch.
ept.

Roy H. Sharp, mgr., network traffic dept.

Morris A. Mayers, gen. mgr., closed circuit opera-

tions
NETWORK SALES
William Koblenzer, sis. myr.
E. J. Rosenberg, mgr. of sis. development
Harry Pertka, account excc.
ELECTRONICAM PRODUCTION DEPARTMENT
Werner Michel, dir.
James Graham, bus. mgr.
Don-Marc Trevor. mgr. of Electronicam ops.
Douglas Downs, dir. of photography
OPERATIONS DEPARTMENT
A. L. Hollander, dir. of ops.
William C. Seaman, prod. ops. myr.
Edwin L. Lieberthal, broadcast ops. mygr.
STATION RELATIONS
Robert L. Coe, dir. of sta. rel.
Roy H. Sharp, mgr. traffic dept.
Carmine Patti, asst. mgr., traffic dept.
ENGINEERING DEPARTMENT
Harry C. Milholland, mgr. of tech. ops.
\Eric Herud, asst. mgr. tech. ops.

ARobert 1. Brown, staff eng

Arthur W. Deneke, bldg. facilities eng.
John Auld, staff eng.
Ed Tobes, bus. mgr.
Malcolm W. Burleson, ch. eng—WTTG
SPORIS
James M. Dolan, dir. of sports
ACCOUNTING
Joseph Hess. controller, bestg. div.
Willoughby Walsh, Purchasing agent
PUBLIC RELATIONS AND PUBLICITY
Gerald Lyons, dir. of pub. rel. and publicity
ADVERTISING AND PROMOTION
Shirley S. Godley, mgr., adv.. sls. and prog. prom.
Herman Edel, asst. mgr.. edv., sls. and prog. pront.
OWNED AND OPERATED STATIONS DIVISION
Ted Cott, gen. mgr.
WABD NEW YORK
George L. BarenBregge, sta. myr.
Burt Lambert. sup. of sls., owned and operated
stations
David Lowe, dir. of progs.
Gerald Lyons, dir. of pub. rels. and publicity
Shirley Godley, dir. of adv. and prom.
Bennet Korn, gen. sls,, exec.
William Walters. Lawrence Buck, Perry Frank and
Maxine Cooper, sls. account e.recs.
Lewis E. Arnold Jr., prod. sup.
Don Russell, ch. announcer
#lizabeth Mears and Joan Thompson, continuity and
pub. service
Wes Kenney, Arnee Nocks, Richard Sandwick, Pat
Fay and Barry Shear, dirs
Merle Bredwell, Al Kassel, Steve Otis, Jim Saunders,
Joel Weisman, assoc. dir.
Frank Cronican and Frank Maguire. prog. assts.
Domﬂgick Celentano, sup. of music ciearance and
ibrary
Frank Savage and William Kobin, news editors and
writers.
WTTG—WASHINGTON, b. C.
Leslie G. Arries Jr., sta. mg?.
F. V. Guidice. prog. mgr.
M. M. Burleson, ch. engr.
Richard Stakes, office mgr.
Matthew Warren, dir. of news
Weston J. Harris, dir. of special events
Madeline Kulp, traffic mgr.

DUMONT TV NETWORK RATES
Giross Class “A” Time
Charges as of July 1,

b
t Hour Y. Hour i Hour
Interconnected Sta-

tions
145 stations $82,200 $49.374 $32.916
Non-Interconnectcd
Stations
13 stations 2,025 1,215 810

Totals, 158 stations  $84.315 $50,580 $33,726

BROADCASTING ® TELECASTING
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SUPERIOR DESIGN

stems

GREATER STRENGTH

Enmsco TV “Towers of Strength”
have the advanced design and
superior structural features that
provide greater strength . . . greater
value. Each Extsco tower is engi-
neered to meet specific require-
ments of height, weight loads.
and weather conditions.

Eassco towers incorporate &
unique beam leg section.* This
inherent geometric pattern affords
a substantial saving in weight...a
relative increase in strength...a
reduction in foundation costs.

Rigid RETMA or AISC stand-
ards are met. Bolted construction
permits quick, sure visual inspec-
tion. Hot dip galvanizing reduces
maintenance costs . .. insures long
structural life.

For guyed or self-supporting
towers unequalled for safety . ..
structural rigidity . . . and econ-
omy, specify Eatsco. Prompt deliv-
ery assured.

*Patent Pending

% STRENGTH
::;
EMSCO MANUFACTURING COMPANY
Gatlond, Tex  LOS ANGELES, CALIF  Houston, Tex
General Sales Offices. Dallos, Texos

TOWERS OF

!
|

|

Emsco guyed TV Tower
over 1000 ft. in height,
Great Bend, Kansas

E.216.55
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TARE puts you info color TV
at the turn of a switch!

NTSC
VECTOR
SCOPE

X7
HOR
SCOPE

ExT
VERT
SCOPE

EXT
HOR-VERT
AMP

|

TARC has engineered the answer to the TV station’s

Number One question: when will color come? Drawing

on years of specialized experience in designing multi-

function video circuitry, TARC has developed a series ' '%"“’ °Q@oQ

of TV test and control instruments that handle LA 909, 04

BOTH color AND monochrome at the turn of a dial S - -

. . .. COLORSCOPE—calor and b-w signal analyzer
The remarkable thing about these compact units is that and NTSC vectarscape, pravides 10 successive
the two-way versatility has been accomplished with | Video tests.

performance quality comparable to anything now
available in single-purpose monochrome instruments.
This is a sampling of TARC’s wide range of video
equipment:

Colorscope color signal analyzer . . Video test generator . .

Systems test generator . . Frequency burst generator . .

VIDEO TEST GENERATOR—evaluates differen-

Blank sync mixer . . W'indow generator . . Envelope curve tial phase and gain, high frequency tran
tracer . . Color and dichroic monitors . . Video amplifier . . sients, low frequency respanse.
Stabilizing amplifier . . Gamma amplifier . . Distribution —i

amplifier . . Picture generator . . Step and R. F. envelope o / ;}“&5 ‘-"';’;-

generator . . Synchronizing generator . . Dot grating generator . . i 00\ .

and a comprehensive list* of test, monitoring and distribution .

S A

instruments. '

*Write for complete descriptive listing

of Tarc video equipment for color and STABILIZING AMPLIFIER—mixes sync and
]“Hc monochrome. video, clamps video, clips-strips-reinserts sync.
T TARC ELECTRONICS, INC.

39 Urban Avenue ® Westbury, L. I, New York.
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NATIONAL BROADCASTING COMPANY, INC.
For Executives of I’arent, Radio Corp. of .America, See Page {6
RCA Building, New York 20, N. Y.-=Telephone Circle 7-8300

Registered Telegraphic Address: NATBROCAST, New York
Number of Stations Afliliated with NBC-TV as of July 1, 1955: 190

BOARD OF DIRECTORS
David Sarnoff, Chairman
John T. Cahill Harry C. Ingles
Charles R. Denny Charles B. Jolliffe
Frank Folsom Edward F. McGrady
Harry C. Hagerty William E. Robinson
George L. Harrison Robert W. Sarnoff
Josepl V. Heffernan Sylvester L. Weaver Jr.
Mrs. Douglas Horton John K. West
OFFICERS
David Sarnoff, chmn. of bd.
Sylvester L. Weaver Jr., pres.
Robert W. Sarnoff. exec. vp.
David C. Adams, vp.
Harry Bannister. vp.
Kenneth W. Bilby. vp.
John M. Clifford. vp.
Charles R. Denny, vp.
Sydney H. Eiges. vp.
Thomas E. Ervin. vp.
George H. Frey, vp.
Williarn S. Hedges, vp.
Joseph V. Hetlernan, vp.
Edward R. Hitz. vp.
Gustav B. Margraf, vp.
Thomas A. McAvity, vp.
Thomas B. McFadden, vp.
Richard A. R. Pinkham, vp.
H. Ear! Rettig, vp.
Frank M. Russell. vp.
Emanuel Sacks. vp.
Hamilton Shea. vp.
Robert E. Shelby. vp.
Carleton D. Smith, vp.
Carl M. Stanton. vp.
Davidson Taylor. vp
John K. West. vp.
Frederic W. Wile Jr., vp.
John Q. Cannon, secy.
George D. Matson, controller
Joseph A. McDonald. treas.
“XECUTIVE DIVISION
Svlvester L. Weaver Jr., pres.
Robert W. Sarnoft. exec. vp.
David Adams. stafl vp.
Emanuel Sacks, staff vp.
James Nelson, staff asst.
ADMINISTRATION DIVISION
John M. Ciittord, adm. vp.
Controllers Department
George D. Matson, controller
Nicholas Gilles, budget mgr.
Fr(a:ncis X. O'Shea. mgr. of opcrations for Kaygran
orp.
Richard J. Raburn Jr., mgr. of auditing & systems
Aaron Rubin, ch. accountant
Engineering Departinent
Robert E. Shelby, vp. & ch. eng.
Williamy A. Clarke. admin. asst.
Edward R. Cullen, liaison eng.
Joseph D Agostino, liaison eng.
Raymond F. Guy, dir. of radio jrequency engineer-
ing
George M. Nixon, mgr. of enyinecring development
Chester A. Rackey, mgr. of audio-video engineering
James Wood Jr., mgr. of tech. services
Facilities Administration Department
Robert F. McCaw. dir., facilities administration
Edward M. Lowe!l. mor., Adn:inistration
Integrated Services Department
William S. Hedges, vp. in charge of integrated
services
Randall R. McMlillin, purchasing 1gent
Willard Frech. cost accountant
Mildred Joy. librarian
William Burke Miller, night exec. officer
J. Robert Myers, mgr. traffic dept.
Peter M. Tintle. guest relations myr.
Albert Walker. transportation mor.
Personnel Departinent
B. Lowell Jacobsen. dir. of personnel
Charles J. Moos, mgr. labor relations
A. David Broadfoot, mgr. of salary administration
Dr. Bernard Handler. company physician
Milton E. Williams, mgr., employ-nent
Donald A. Rutledge. mgr. employee relations and
organization development
FILM DIVISION
Carl M. Stanton. vp. in charge of film div.
Edgar G. Sisson Jr., dir. of the film div.
Robert A. Anderson, bus. mgr.
Frederick A. Jacobi, mgr., publicity
H. Weller Keever, natl. sls. mgr., film div.
John W, Kiermaier, admin. coordinator
Frank Lepore. mgr. of film & kinescope operations
& services
Willian: L. Lawrence, mgr., progs. and prod.
Jay H. Smolin, mgr. of adv. and prom.
FINANCE DIVISION
Joseph V. Heflernan, financial vp
_ Legal Department
Thomas E. Ervin, vp. and gen. atty.
John V. Shute. asst. gen. atty.
Benjamin D. Raub, senior atty.
Treasurer’s Department
Joseph A. McDonald, treas.
William A, Williams, asst. treas.
Tax Department
Harry F. MeKeon, dir. of tax dept.
Thomas J. O’'Connell. mgr. tax dept.
PUBLIC RELATIONS DIVISION
Kenneth W. Bilby, vp. for public relations
Continuity Acceptance Department
Storkton Helffrich, mar. of continuity acceptance
National Advertising & Promotion Department
John Porter, mgr. of natl. adv. & prom.
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Clyde Clem. mgr. of natl. audience prom.
Ed Vane, mgr. of natl. sts. prom.
John Graham, art dir.
Press and Publicity Department
Sydney H. Eiges, vp. in charge o} press and publicity
Mike Horton, dir. of information
Ellis Moore, dir. of the press dept.
Alexander S. Rylander. dir. exrploitation
Milton Brown, mgr. of prog. publicity
Cornelius K. Sullivan, public rels. rep.
Kathryn Cole, mgr. of information
Sidney Desfor, mgyr., photo unit
Barbara McCusker, magazine editor
William E. Anderson, mgr. of bus. and trade
publicity
Research and Planning Departinent
Hugh M. Beville Jr., dir. of research and planning
Dr. Thomas E. Coffin, mgr. oj research
Allen R. Cooper, mgr. of markets and media
James H. Cornell, mgr. of audience measurement
Barry T. Rumple, mgr. of plans
STATION RELATIONS DIVISION
Harry Bannister, vp. for sta. relx.
Donald Mercer, dir. of sta. rels.
TELEVISION NETWORK DIVISION
Thomas A. McAvity, vp. in charge of television
network
Television Network Services Departinent
H. Earl Rettig, vp.. television neticork services
Production Department
Anthony M. Hennig, dir. of prod.
Technical Operations
George McElrath, dir. of tech. ops.
Andrew L. Hammerschmidt, assoc. dir. of tech. ops.
Reid R. Davis. mgr. of tv studio-field tech. ops.
Paul J. Gallant, mgr. of tech. ops.—international
stations
Arthur A. Garbade, bus. myr. of tech. ops.
George K. Graham, administrator—television tech.
ops. & asst. to the assoc. dir. of tech. ops.
Howard C. Gronberg, sup. of tv master control and
transmission
Frederick G. Knopfke. mgr. of sound effects
Thomas H. Phelan, mgr. of tech. ops.—plant and
maintenance
Albert W. Protzman. sup of tv studio tech, ops.
Fernando R. Rojas, sup. of tv tech. scheduling
Courtney A. Snell, sup. oj tr field tech. ops.
Charles L. Townsend. mgr. of film-kine tech. ops.
Edwin Wilbur, network tech. ops. sup
Production Operations
Ernest W. Theiss, myr. of prod. ops.
Stanley Parlan, sup. of best. film
Edward A. Whitney. sup. of best. ops
Plant Operations
James A. Glenn, dir. of plant ops.
Sol Cornberg, dir. of studio and plant planning
William Ervin. sup. of studio and theater ops.
Walter Giebelhaus, sup. of scenic prod.
Thomas Tart, bus. myr. oj plant ops.
Design and Art Operations
Norman H. Grant, dir. of design and art ops.
John L. Kelly, mgr. of design and art ops.
Television Network Business Affairs
William V. Sargent, dir. of television network bus.
affoirs
John J. Heywood. mygr. of bus. administration
Edward J. Stegeman, mgr. of prog. services
Talent
Gustav B. Margraf, vp. for talent
Martin J. Begley, casting dir.
Mitchell Benson, mgr. of contract administration
Tames E. Denning, myr. of talent and program con-
~act ons.
Television Network Programs Department
Richard A. R. Pinkham, vp. television network

progs.

Public Affairs
Davidson Taylor, vp. in charge of public affairs
Benjamin K. Park, dir., public affairs
Thomas 8. Gallery, mgr. of sports
Eugene E. Juster, mgr. of NBC neus film
William McAndrew, dir. of NBC news
Arch Robb. mgr. of special events
Edward Stanley, mgr. of public service prous.
Barry Wood, dir. of special events

National Program
Samuel Fuller, natl. prog. dir
Thomas O. Loeb, mgr., television network progs
George McGarrett, gen. progranuming e.vec.
E. Roger Muir, exec. prod.
LeRoy Passman, mgr. of prog. administration
John Rayel, gen. programming exec.
Sam Schiff, exec. producer
Music
Samuel Chotzinoff, gen. music dir
Participating Programs

Mort Werner, dir. of participating proys.
Erik Hazelhoff. mgr. of participating proys.

NBC TV NETWORK RATES
Gross Class “A” Time
Charges as l_)f July I,

S0
1L Hr. % Hr, 'y Hr.
Interconnected Stations
{Available only as a group)
52 Stations .
Interconnected Stations
(Available individually)
107 Stations
Non-interconnected Stations
tAvailable individually
31 Stations 4.885 2,931 1,954

Total, 190 ;103.305 $61.983 $41,322

$ 63.300 $37.980 $25.320

35,120 21.072 14,048

1955-56 TELECASTING Yearbook-Marketboolk

Program Development
Leonard H. Hole, dir. of prog. development
Ross Donaldson, mgr. of writing services

Program Sales
Michael H. Dann, dir. of prog sls.
Giraud Chester, mor. of prog. sls.
Television Network Sales Department
George H. Frey, vp. television network sls.
Matthew J. Culligan, natl. sls. mgr.
Edward R. Hitz, vp. in charge of television sls.,
Central div.
George A. Graham Jr., sls. sup. oj children’s pro-
gramming

Peter Smith, mgr. of NBC telesales dept.
David Hedley. mgr., sls. presentations
Murray Heilweil, mgr. of merch.
John B. Lanigan, Daytime div. sls. mgr.
Robert McFayden, dir., sls. development
Ludwig Simmel, co-op. progs. sls. mgr.
John T. Williams, Western div. sls. mgr.
Roy C. Porteous. mgr. o} sls. for participating prodse
John H. Dodge. Eastern sls. mgr.

Sales Administration
Walter D. Scott, admin. sls. mgr.
Stephen Flynn, mgr. of television sis. traffic ops.
Hamilton Robinson, mgr. of office services

NBC OWNED STATIONS AND NBC SALES
DIVISION
Charles R. Denny. vp. in charge of NBC owned
stations and NBC Spot Sales
Charles C. Bevis Jr., gen. exec.
Charles H. Colledge. dir. of tech. ops.
Jerry A. Danzig, dir: of proy. planning and develop-
ment
Thomas S. O'Brien. divisional bus. mgr.
NBC Spot Sales Department
Thoglals B. McFadden, vp. in charge of NBC Spot
ales
Richard H. Close, natl. mgr. of represented stations
Morton Gaftin, mgr., new bus. and prom.
Caroline Herbert, mgr. of sls. service
John H. Reber. dir. Television Spot Sales
WRCA, WRCA-FM, WRCA-TV—NEW YORK
Hamilton Shea, vp. in charge of WRCA, WRCA-FM
and WRCA-TV
William A. Berns, mgr. of news and special events
Donald E. Bishop. dir., publicity
Max Buck. dir. of adv. prom. and merch.
Stephen Krantz, prog. mgr. for WRCA-TV
Arthur Hamilton. mgr. of prod. and bus. affairs
Jay Heiten, sis. mgr. for WRCA-TV
WNBQ—CHICAGO A
Jules Herbuveaux, gen. mngr.
Henry T. Sjogren, asst. gen. mgr.
John M. Keys. dir. of sls.
George Heinemann. dir. of programming
Neil Murphy, sta. bus. mgr.
Edmund. Souhami, mgr., personnel and legal
John F. Whalley. staff executive
WNBK—CLEVELAND
Lloyd E. Yoder, gen. mgr.
William N. Davidson, asst. gen. mgr. and dir. of sls.
George Cyr, television prog. mgr.
Samuel E. Leonard, eng.-in-charge
John L. McHale, sta. bus. mgr.
KRCA—HOLLYWOOD
Thomas C. McCray. gen. mgr.
George Greaves, staff evec.. KRCA
Dean Craig, proy. mgr.
John Knight, sta. eng.
James Parks, sls. mgr.
John M. Wehrheim, sta. bus. mgr.
WRC—TV WASHINGTON
Carelton D. Smith. vp. and gen. mgr.
Joseph Goodfellow, dir. of sis,
James Kovach. prog. dir.
John Lavan, bus. mgr.
Lefferts A. McClelland, dir. of ops.
John G. Rogers, engr. in charge
Jay Royen, dir. of publicity
WASHINGTON EXECUTIVE OFFICE
Frank M. Russell, vp.—Washington

PACIFIC DIVISION
John K. West, vp. for the Pacific div.
Frederic W. Wile Jr., vp. in charge of television and
radio networks div.
Frank Cleaver. television network prog. mgr.
Lewis S. Frost, coordinator of regional network
activities
Harold Kemp, gen. prog. exec.
Thomas W, Sarnoft. dir. of prod. and bus. affairs
Oscar C. Turner, personnel and labor rels. mgr.
Sheldon B. Hickox Jr., dir. of station rels.
Ralph F. Shawhan, dir. of press and publicity

FOREIGN OFFICES
ENGLAND
Romney Wheeler
National Broadcasting Co., Inc.,
2 Mansfield St., London W, I.CEngland
NCE

FR:
Paul Archinard. Leif Eid.
52 Avenue des Champs Elysees, Room 533. Paris 8,

France
JAPAN-KOREA
George Thomas Folster, Wilson Hall, John Rich,
James G. Robinson
Nikkatsu Bldg.. Number 1-1 Yura Kueho Chiyodaku

Tokyo, Japan
GERMANY
Frank Bourgholtzer
Press Center (Ameriean) APO 757, ¢c/o PM,
New York, N. Y.
ROME

Merrill Mueller
54 Via Della Mercede
Rome, Italy
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ATltison_

BEGINNING THE NINTH YEAR

Seen coast to coast

Presented throueh

the courtesy of Monday fhrough Friday,

The GORDON BAKING

COMPANY . Bakers of 7:00 pm EDST on ABC

SILVERCUP- the world's
finest hread. New York. Chicago.

Detroit. Elkhart - South Bend.

\N ABC CO-OP PROGRAM

4 Produced by Beulah Zachary
Directed by Lewis Gomavitz

4

f s | Assistant to Burr Tillstrom, Joseph Lockwood
e > & ;' % Music by Carolyn Gilbert

o L g i
S
i N
-
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Through 40 years of leadership in sound control

Johns-Manville acoustical materials and the J-M sound isolation principle
combine to provide maximum fidelity in this broadcasting studio

Transite l

Acaustical Panel

Johns-Manville can effectively serve you
in solving your acoustical problems

ARCHITECTS, Engineers and
Acoustical Consultants look to
Johns-Manville, the pioneer in
sound control, for reliable technical
assistance . . . and depend on J-M
acoustical materials, installed
under responsible J-M supervision,
for maximum acoustical efficiency
and service.

Among the materials developed
by Johns-Manville are Transite*
a perforated asbestos-cement fac-

JOHVS MANVILLE

PKODUCTS

Abave: Sanacaustic “L"
Belaw: Sanacaustic S™

.Iohns-Mcmwlle

ing backed with a sound-absorbing
element for commercial installa-
tions, or a special sound-absorbing
element for use in broadcasting
and television studios; Sanacous-
tic*, a demountable, perforated
metal unit backed with a non-
combustible sound-absorbing ele-
ment; Permacoustic*, a textured
noncombustible unit that com-
bines unusual beauty with high
acoustical efficiency; and Fibre-

Permacaustic
Abave: Textured
Belaw: Fissured

tone*, a low-cost drilled fibreboard
which is available with a flame-
resistant finish.

Johns-Manville acoustical en-
gineers and technical resources are
available to help you solve any
sound control problem.

For complete information write
to Johns-Manville, Box 158, New
York 16, N.Y. In Canada, write
565 Lakeshore Road East, Port
Credit, Ontario. *Reg. U.S. Pat. Off.

b Fibretane
Acaustical Unit
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(Editor's Note:

TELEVISION STATION REPRESENTATIVES AND STATIONS REPRESENTED

Reproduced here is « directory of television station representatives.
does not necessarily mean that it presently is handling television station representation.

The listing of a firm
Wiere a firm

actually is the designated represeutative of « television stution or stations, the listings so indicate.)

AIRSPOT SALES

Chicago 1—64 E. Lake St.

Megr.: Joseph Kapps.

Tel.: State 2-0460. Gen.

(Stations represented 7ot reported.)

ALASKA RADIO-TV SALES (()I{l’

New York—370 Lexington Ave. Tel.:
Network Sales

5-1300.
Spot Sales llgr.:

8-4151.

San Francisco 4—Mills Bldg. Tel.:

Murray Hill

Mgr.: Charles E. Soden;
Ray V. Smith.

Seattle 1—Securities Bldg. Tel.:
Los Angeles 5—2978 Wilshire Bldg. Tel.:

Seneca 6333.
Dunkirk

Garfield 1-7950.

Represents:

KTVA (TV) Anchorage

KTVF (TV) Fairbanks

AMERICAN SALES AND

SERVICING AGENCY
New York 17—370 Lexington Ave, Tel.: Murray Hill
2-0810. Pres.: Guy Bolam.
Represents:
Teleluxembourg

AVERY-KNODEL INC.

-

New York 19720 Fifth Ave, Tel.:
Mgr.© Lewis H. Avery.

Chicago 1—75 E. Wacker Dr. Tel.:

Mgr.: J. W. Knodel.

San Francisco 4—235 Montgomery St. Tel.:
David B. Meblin.

Los Angeles 48—6363 Wilshire Blvd. Tel.:
Murray Grabhorn.
Atlanta 3—41 Marietta St. N.W, Tel.:

2-2053. Mgr.:
3-9583. Magr.:

Judson 6-3536.
Andover 3-4710.
Yukon
Webster

Cypress 7545,

Mgr.: Charles C. Coleman.

Dallas 1—168153 Elm St.
Clyde B. Melville.

Tel.: Sterling 5239. Mgr.:

Represe'n}s:

KHSL-TV Chico. Calif.

KDAL-TV Duluth-
Superior

WSEE (TV) Erie, Pa.

WVEC-TV Hampton-
Norfolk. Va,

WABD (TV) New York

KWTV (TV) Oklahoma

Cit

WKZO TV Kalamazoo-
Grand Rapids

WATE-TV Knoxville,
Tenn.

KONLN-TV Lincoln,

eb.
KDUB-TV Lubbock,

Tex.
WM AZ-TV Macon, Ga.
Muskogee-

kla.
KATV (TV) Pine Blufi-
Little Rock-Hot
Springs, Ark.

WGAN-TV Portland,

Me.
KCSJ-TV Pueblo, Colo.
WGEM-TV Quincy, I1.
WNAO-TV Ralexgh-
Durham. N. C.
WSLS-TV Roanoke, Va.
WHBF-TV Rock Island-
Davenport, Il
W’I:OC-TV Savannah,

Ga.
KXLY-TV Spokane,
Wash

WSTV-TV Steubenville,
Ohio-Wheeling, W, Va.

WTVT (TV) Tampa-St.
Petersburg, Fla.

WILK-TV Wilkes-Barre-
Scranton. Pa.

WVEC-TV Hampton-
Norfolk, Va.

JAMES 8. AYERS CO.

Atlanta 3—Glenn Bldg. Tel.:

James S. Ayers.

Alpine 3080. Owner:

Represents Southeastern States for:
G\

WALB-TV Albany, Ga.
WLOS-TV Asheville,

N. C.

WUSIEI-TV Charleston,
S. C.

WNCT (TV) Greenville,
N. C.

(lé,-TV Greenville,
W.}T;\TO -TV Palm Beach,
KCMC-TV Texarkana,

Tex
WTOB TV Winston-
Salem, N. C.

WILLIAM A, AYRES CO.

San Francisco 4—233 Sansome St. Tel.:
William A, Ayres.

Owner-Mgr.:

Yukon 6-2981.

(Stations represented not reported.)

WALTER BIDDICK CO.

Los Angeles 15—1151 S, Broadway. Tel.:
Guy Biddick.

8-6184. Mgr.:

Richmond

Represents:
WIBW-TV Topeka, Kan,

BLAIR-TY INC.

New York 17—150 E. 43d_St. Tel.:

\,‘2‘@644. Pres.:
Jack Denninger.

7-5580. Mgr.:
Mer.: Gabe Dype.

St. Louis 1—Paul Brown Bldg. Tel.:
Mgr.: Richard Quigley.
San Francisco 4—Russ Bldg Tel.:

Megr.: Lindsey H. Spi

gh
Los -\ngeles ’8—3460 Wllshlre Tel.:
Mgr.: Frank Moreland.
Dallas—Rio Grande Nat'l

4228. Mgr.:

Harry E. Cummings.

Boston-—Statler Office Bldg. Tel.:
Stuart Bldg. Tel.:

Mgr.: Brurce Pattyson.
Seattle
6270-1. Mgr.:

White - Henry -
John Burr.

Murray Hill

William H. Weldon: Sales Mgr.:

Chicago 11—520 N. Michigan Ave. Tel.:
John W. Davis.
Detroit 26—324 Book Bldg. Tel.:

Superior
Woodward 1-6030.
Chestnut 1-5688.
Yukon 2-7068.
Dunkirk 7-3811.
Bidg. Tel.:
6-5770. Mgr.:
Hubbard 2-3163.
Eliott

Riverside

Stephen Beard.
Jacksonville—Barnett Bank Bldg. Tel.:

Represents:

KTTV (TV) Los Angeles
WTVR (TV) Richmond,

Va.
WDSU-TV New Orleans
WBKB (TV) Chicago
WHBQ-TV Memphis
WGBI-TV Scranton
WOW-TV Omaha, Neb.
KING-TV Seattle
WFIL-TV Philadelphia
KTRK-TV Houston
WBNS TV Columbus,

Oh
WXYZ-TV Detroit
BROADCASTING o

WTCN TV Minneapolis,

WABT (TV) Birming-
ham, Ala

WMIN-TV St. Paul,
Minn.

WDRO-TV Orlando. Fla.

WPRO TV Providence,

KOVRf (TV) Stockton,

WFILA-TV Tampa. Fla.
KVOO-TV Tulsa, Okla.

TELECASTING

ITASKELL BLOOMBERG
Mass.—208 Fairmount St. Tel.:
Gen. Mgr.: Haskell Bloomberg.
(Stations represented not reported.)

THE BOLLING CO. INC.
New York 17-—-247 Park Ave. Tel.: Plaza 9-8150.
Megr.. George W, Bolling.

Lowell, Glenview

5-5823.

Chicago 11-—135 N. Michigan Ave. Tel.: Whitehall
3-2040. Mgr.: John D. Stebbins.
Los .Angeles—204 S. Beverly Dr. Tel.: Bradshaw

2-0544. Mgr.: George W. Bolling I1I
San Francisco 3—5 Third St. Tel.:
Mgr.: John T. Coy.
Boston 16—80 Boylston St. Tel.:
Mgr.: Richard A. Keating.

Represents:
W‘SO\&_’-TV Albany,

‘Garfield 1-6740.
Hubbard 2-0346.
WKNB-TV Hartford,
N. Y. Conn.
WII\ISE(-:TV Asheville,
WNBF-TV Binghamton, WQMC (TV) Charlotte
N. Y WTVP (TV) Decatur,

WISH-TV Indianapolis
WJMR-TV New Orleans
WHP-TV Harrisburg, 1.
Pa

New York
Chicago
Detroit
Dallas
Atlanta
Charlotte
St. Louis
Miami
 Memphis.
~Los Angeles.
- San Francisco

representing

| TELEVISION

national
advertising
representatives . . .

with 11
offices from

coast to coast

1955-56 TELECASTING Yearbook-Marketbook e

representing

RADIO

K(}?{KT (TV) Great Bend,
W{\KIITV (TV) Madison,
WITV (TV) Miami, Fla.

WHEC-TV, WVET-TV
Rochester, N. Y.

W;I‘l-éI-TV Terre Haute,
nd.

THE
New York-—99 Park Ave. Tel.:
Mgr.: Joseph F. Timlin.
Chicago—360 N. Michigan Ave. Tel.:
Mgr.: Dudley Brewer.
Atlanta—Rhodes-Haverty Bldg. Tel.:
Mgr.: H. L. Ralls.
St. Louis—706 Chestnut St. Tel.:
Mgr.: John J. Schwarz.
Dallas—1005 Fidelity Union Life Bldg. Tel.:
5381. Mgr.: George Harding.
Detroit—General Motors Bldg. Tel.:
Mgr.: Fred Weber,
Charlotte 2, N. C.—Liberty Life Bldg. Tel.:

BRANHAM CO.
Murray Hill 2-4606.

Central 6-5726.
Walnut 3025.
Chestnut 1-6192,
Sterling
Trinity 1-0440.

2-8839.

Mgr.: B. C. Finch.
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Memphis—Sterick Bldg. Tel.: 8-2344. Mgr.: Sidney
N:chols. _
San Francisco—703 Market St. Tel.: Yukon 2-1582.

Mgr.: Walter F. Patzlaff, James M. Lowman.
Los Angeles—6399 Wilshire Blvd. Tel.: Webster
1-1551. Mgr.: Norman E. Noyes.
Represents:
KJEO-TV Fresno, Calif. WDEF-TV Chattanooga,
WNEX-TV Macon, Ga.
WHYN-TV Springfield,

Mass.

KOB-TV Albuquerque,
N M.

WCPO TV Cincinnati,

Oh
WEWS ({TV) Cleveland,
Ohio

Tenn.
WMCT (TV) Memphis.
Tenn.
KRLD-TV Dallas. Tex.
KROD-TV El Paso. Tex.
WCHS-TV Charleston,
W. Va.

CLARKE BROWN (CO.

Dallas 2—452 Rio Grande National Bldg. Tel.: Ran-
dolph 5149, Pres.: Clarke R. Brown: Robert E.
Stuart, v Andrew E. Peranni. secy.-treas.; Bill
McR--,

Houston 6—320 Lovett Blvd, No. 1 D. Tel.:

0

Justin

1601.
Atlanta—101 Marietta St. Bldg.
Represents in South:
KFDA-TV Amarillo, KTSM-TV El Paso. Tex.
Tex. KGBT-TV Harlingen,
KVDO-TV Corpus Tex.
KMID-TV Midland. Tex.

Christi, Tex.

KFJZ-TV Ft. Worth, KII.FY-TV Latayette,
Tex. .a.

WAFB-TV Baton Rouge, WDXI-TV Jackson,

La
KTAG-TV Lake Charles,

La a.
*WSLI-TV Jackson, ‘WJDM-TV Panama
Miss. City, Fla.
*WEAR-TV Pensacola,
Fla.

Tenn.
WTVY (TV) Dothan,
Al

*Represented in Southwest only

BULMER & JTOHNSON INC.
Minneapolis 2-—530 Roanoke Bldg. Tel.: Lincoln 7017.

Represents in Minnecpolis-St. Paul:
KEILO-TV Sioux Falls, OC-TV Rochester,
S. D

. D. Minn.
WEAV-TV Eau Claire,
Wis,

BURN.SMITH CO. INC.

New York 36—19 W. 44th St. Tel.: Murray Hill
2-3124. Mgr.: C. Stanley Bailey.

Chicago 1—307 N. Michigan Ave. Tel.: Central 6-4437.
Magr.: John A. Toothill.

L.os Angeles 5—672 S. Lafayette Park Placc. Tecl.:
Dunkirk 2-3200. Mgr. Harlan G. Oakes.

San Francisco 4—110 Sutter St. Tel.: Sutter 1-7971.
Mgr.: Norman Cunningham.

Represents:

WALB-TV Albany, Ga. WLBR-TV Lebanon. Pa.

WDXI-TV Jackson, WBOC-TV Salisbury,
Tenn. Md.

CANADIAN STATION REPRESENTATIVES

Pl .

New York 22477 Madison Ave. Tel.: Plaza 9-1810.

Chicago 2—355 E. Washington St. Tel.: Andover
3-5448.

St. L.ouis (\ﬂ‘ton 23)—8138 Normal Drive. Tel.: Vic-
tor 3-57835.

Los Angeles 28—6331 Hollywood Blvd. Tel.: Holly-
wood 2-2289.

San Francisco—Fairmont Hotel. Tel.: Douglas 2-2536.

Boston 16—Statler Oftice Bldg. Tel.: Hubbard 2-6117.

Represents:

CI;QC -TV Saskatoon, CKC\%-TV Moncton.,

k. . B.
CI;RN -TV Edmonton. CKLW-TV Windsor,
Ont.
CHCH TV Hamilton, CKVR-TV Barrie, Ont.

Oon

CJBR-TV Rimouski,
Que.

+CAPPER PUBLICATIONS INC

New York—420 Lexington Ave. Tel.: Lexington
2-1250. W. L. McKee.

Cleveland—609 Union Commerce Bldg. Tel.: Main
1-6774. Andy Gent.

Chicago—333 N. Michigan Ave. Tel.:
Bernard Clark. Terry Hughes.

Kansas City—21 W. Tenth St. Tel.:
Joe Story.

San Francisco—Russ Bldg. Tel.: Douglass 5220. Fred
Jameson.

Los -\ngeles—llal S. Broadway. Tel.: Richmond 6184,
Guy Biddick

Central 6-3977.

Harrison 4700.

Represents:
WIBW-TV Topeka, Kan.

CARIBBEAN NETWORKS INC.

New York 19—200 W. 57th St. Tel.: Circle 5-7433.
Exec. V.P.: A. M. Martinez; V.P.: Vincent Ramos;
Secy. -Treas.: Juan J. Cerna.

Represents:

RPC-TV Panama, Pan-
ama (CP)
RPC-'I;V Colon. Panama

WAPA-TV San Juan,
P.R.

CMQ-TV Network,

Cuba

CMBF-TV Havana,
Cuba

YSEB-TV El Salvador
(CP)

CBS TELEVISION SPOT SALES
New York 22—485 Madison Ave, Tel.: Plaza 1-2345.

Gen. Sales Mgr.: Clark B. George Eastern Sis.
Mgr.: Edward A. Larkin,
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Chicago 11—410 N. Michigan Ave. Tel.: Whitehall
$-6000. Midwestern Sales Mgr.: John A. Schneider.

Los Angeles 28—1313 N. Vine St. Tel.: Hollywood
9-1212. Mgr.: J. Richardson Loughrin.

San Francisco 3-—Palace Hotel. Tel.: Yukon 2-7000.
Mgr.: MacLean Chandler.

Detroit 2—902 Fisher Bld3. Tel.: Trinity 2-3500. Mgr.:
Tony Moe.

Atlanta 5—Peachtree Bldg., N.E. Tel.: Elgin 0727.
Mgr.: H. H. Holtshouser.

Represents:

WCBS-TV New York WT

KNXT (TV) Los Angeles

WCAU-TV Philadelohia

WBT\é (TV) Charlotte.

W?Tg\' tTV) Florence.
WMBR-TV Jacksonville.
Fla.

OP-TV  Washington
KSL-TV Salt Lake City
WRRM-TV Chicago
KGUL-TV Galveston
CRS Telcvision Pacific
Network

KOIN-TV Portland. Ore.
WXIX TV Milwaukee

DONALD COOKE INC.

New York 17—2321 Madison Ave. Tel.: Murray Hill
2-7270, Mgr.: Donald Cooke.

Chirago 1--228 N, La Salle St. Tel.: State 2-5096.
Mgr.: Fred R. Jones.

Los Angeles 36—111 N. LaCienega Blvd. Tel.: Crest-
view 3-2022. Mgr.: Lee F. O'Connell.
Detroit 26—1076 Penobscot Bldg. Tel.:

2-3780. Mer.: Charles J. Shewnard.
San Fran-is~e 4233 Sansome St. Tel.: Yukon 6-2396.
Mgr.: William Ayres.
Represents:
WKTV (TV) Utica. N. Y.

Woodward

H OVENTON COX & ASSOC.

tAssociated with Hugh Feltis & Assoc., Seattle)
Portland 5—423 Terminal Sales Bldg. Tel.: Atwater
5191. Mgr.: H Quenten Cox.
Represents:
KHQ-TV Spokane, KGVO-TV Mlissoula,
Wash. Mont.

CROSLEY BROADCASTING CORP.

New York—630 Fifth Ave. Tel.: Circle 6-1616. Vp.
in Chg. Eastern Div.: Bernard Musnik.
Chirago—360 N. Michigan Ave. Tel.: State 2-6693.
Vp. in chg. Central Division: Harry F. Albrecht.
Renresents Ouned Stations:
WLWT (TV) Cincinnati WLWD (TV) Dayton,
WLWC (TV) Columbus. Ohio
Ohio W(I::WA (TV) Atlanta.
a.

DEL DAY

Segttlze—:}()a White-Henry-Stuart Bldg. Tel.: Seneca
682.

Renresents
KFAR-TV Fairbanks,

NI-TV Anchorage,
Alaska

Alaska

DORA-CLAYTON AGENCY, INC

Atlanta 3—302 Mortgage Guarantee Bldg. Tel.: Al-
pine 7841. Dora C. Cosse. Clayton J. Cosse

Southeast Representative for:
W?XI-TV Jackson. WISEéTV Asheville,
N

enn. oSy

WEAT-TV West Palm KCOR-TV San Antonio,
Beach, Fla. Tex.

WOOK-TV Washington, Forjoe & Co. Tv

Stations

D.C.
WSID-TV Baltimore

DuMONT TV SPOT SALES

New York 22--515 Madison Ave. Tel.: Murray Hill
8-2600. WABD TV) Gen. Mgr.: George L. Barren-
Bregge.

Chicago 11—435 N. Michigan Ave. Central Div. Sls.
Mgr.: Gordon H. Mills.

san Francisro--Avery-Knodel and H-R Rcepresenta-
tives represent DuMont owned stations.

Represents Owned Stations:

WABD (TV) New York WTTG (TV) Washing-
ton, D. C.

EVERETT-McKINNEY INC.
New York 17--40 E. 49th St. Tel.: Plaza 9-3747. Exec.
V.P.: Powell Ensign.

Chicago 11—400 N. Michigan Ave. Tel.: Superior
7-9052. Midwest Sales Mgr.: Robert F. Meskill.
Beverly Hills—111 N. LaCienega Blvd. Tel.: Crest-

view 5-2022. Mgr.: Lee F. O'Connell.
San Francisco—233 Sansome St, Tel.: Yukon 6-2396.
Mgr.: William A, Ayres.
Represents
WPAG-TV Ann Arbor,
Mich.
WTAQO-TV Boston WVET TV Rochester,
WDAN-TV Danville, Ill.
WKST-TV New Castle, WTVU TV Scranton, Pa.
Pa. WRAK-TV Williams-
port, Pa.

C TV Rochester,

HAL FALTER & CO. (TELEVISION)
Dallas 18—9718 Tralee Drive. Tel.: Davis 7-4541.

Represents in the Southwest:
KTVQ (TV) Oklahoma KTEN (TV) Ada, OkKla.
City
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HUGH FELTIS & ASSOC. -

Seattle 4—Central Bidg. Tel.: El 4489, Mgr.: Hugh
Feltis & Ross Vieths.

Represents:

KGVO-TV Missoula,

KHQ-TV Spokane,
Wash. Mont.

JAMES . FLETCHER JR.

New York 19-—60 W. 46th St. Tel.. Circle 6-4084.

Represents:
KENI (TV) Anchorage. FAR-TV Fairbanks,
Alaska Alaska

FORJOE-TV INC.

New York 36—580 5th Ave. Tel.:
Pres.. Joseph Bloom; Vp.: Zangwill Golobe;
Sls. Mgr.: Gene Litt; Station Relations: Al Shep-
ard; Gen. Mgr.: Joseph A. Ruggiero; Sls. Acct.
Execs.: James Thxess, John Knox.

(hlcago 11—435 N. Michigan Ave., Tribune Tower.
Tel.: Delaware 7-1874. Gen. Mgr.: Tom Cinquina;
Harry Jacobs Jr.

Los Angeles 17—1127 Wilshire Blvd. Tel.:
6-8329. Gen. Mgr.: Lawrence Krasner.
San Francisco 5—393 Market St. Tel.: Sutter »4569.

Gen. Mgr.: Zona Samson,

Atlanta J—\Iortgage Guarantee Bldg. Tel.: Alpine
7841. Gen. Mgr.: Clayton Coss:, Dora Cossé,
Paul Sanford.

Dallas 18—9718 Tralee Dr. Tel.:
Mgr.: Hal Falter.

Judson 6-3100.

Madison

Davis 7-45341. Gen.

Represents:
KgA]K -TV Barkersfield. KCVIG (TV) Tulare,
alif
KB\IT {(TV) Beaumont, WNOW-TV York, Pa.

WXEX-TV Richmond,
KVOS TV Bellingham, Va.

Was WLEX-TV Lexington,
K"II‘_VE (TV) Longview,

Ky.
WCMB-TV Harrisburg,
Pa.

R. C. FOSTER

Boston—912 Statler Office Bldg. Tel.:
2-4845. Mgr.: R. C. Foster.

Represents in the Northeast:
WGAN-TV Portland. Me.
WNET (TV) Providence. R. I.
WTWO (TV) Bangor, lMe.

FREE & PETERS INC.

New York—250 Park Ave. Tel.: Plaza 1-2700. P 3
H. Preston Peters; Vp. and Dir. of Tv; L vd
Grittin; Eastern Tv Sls. Mgr.: John W. Brooke.

Chicago 1—230 N. Michigan Ave. Tel.: Franklin
2-6373. Vp.: John A. Cory; Midwest Tv Sls. Mgr.:
William J. Tynan

Tv Sls. Magr.:

Atlanta—Glenn Bidg.
Stubbs.

Detroit 26—Penobscot Bldg. Tel.: Woodward 1-4255.
Tv Sls. Mgr.: Lou Hummel.

Fort Worth 2—406 W. 7th St. Tel.: Fortune 3349.
Mgr.: Hal Thompson.

Hollywood 28—6331 Hollywood BIlvd. Tel.: 9-2151.
Tv SlIs. Mgr.: John A. Serrao.
San Francisco 4—Russ Bldg. Tel.: Sutter 1-3798. Tv

Sls. Mgr.: William A. Exline.

Represents:
WgSCC-TV Charleston,

KGMB-TV Honolulu

WIS-TV Columbia, S. C.

WDAY-TV Fargo, N. D.

WBZ-TV Boston

WPTZ (TV, Philadelphia

WHO-TV Des Moines

WDSM-TV Duluth-
Superior

KDKA-TV Pittsburgh

KFDM-TV Beaumont,

Hubbard

William J.

WOC-TV Davenport,
lIowa
KBTV (TV) Denver,

Colo.
W?AP-TV Ft. Worth,

ex.
WTVJ (TV) Miami, Fla.
KRON-TV San Francisco
KBOI (TV) Boise,
Idaho
Ki\\/%BC-TV Kansas City,
0.
WCCO TV Minneapolis- Tex. ,
St. ul KENS-TV San Antowiu,«
WPIX (TV) New York Tex.

GILL-PERNA INC.

New York 21--654 Madison Ave. Tel.: Templeton
8-4740. Pres.: Helen Gill; Exec. Vp.: John J.

Perna Jr. . _
Chicago—75 E. Wacker Dr, Tel.: Franklin 2-8665.
Dunkirk 7-4388.

Mgr.: Walter Beadell.
Los Angeles—2330 W. 3rd St. Tel.:

San Francisco--37 Post St. Tel.: Sutter 1-5568.

(Stations represented not reported.)
W. 8. GRANT CO. INC.
San Francisco—703 Market St. Tel.: Exbrook 2-6685.
Gen, Mgr.: W. S. Grant. .

L.os Angeles—1127 Wilshire Blvd. Tel: Madison

9-2653.
New York—33 W. 42d St. Tel.: Bryant 9-1374. -
Chicago--612 N. Michigan Ave, Tel.: Superior 7-8177.

(Stations represented not reported.)

MELCHOR GUZMAN CO.

New York-—45 Rockefeller Plaza. Tel.: Circle 7-0624.
Pres.: Melchor Guzman.
Represents:
Televisa-—YV-LV-TV; “LaColina” (Los Caobos).
Caracas, Venezuela. /
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Pick Your Package of Power

on ECONOMY and
ADVANCED DESIGN FEATURES

Prudently! *

7 T ',' i e
@

X

¢t would be the point of pru 0
forming one’s ultimate irrevocable decision so

long as new data might be offered.”

dence to defer

seorge Washington

Now . . . a lower cost transmitter with
design and construction features for
superior to any other in its power
class! Amazingly low price is made
possible by use of a newly developed,
high efficiency, three phase AmerTran

AT $55,000

»ECONOMY PRICED
(F.O.B. Newark)

OUTSTANDING
TUBE LIFE . . .
MORE THAN
7,000 HOURS!

final omplifier stages of S-E high
mifters.

You save on construction and modern-
ization costs as a result of the dimin-
ished floor space requirements and
lower floor strength demands. The
new mode! uses an areo of only 51
square feet; its overall length is 15.6

33% LESS
FLOOR
SPACE

Modern cabinet design by Dreyfuss
utilizes full length tempered gloss
doors, thereby moking oll tubes easily
occessible and visible from the front
ot oll times. Impressive in appear-
once, the equipment hos built-in
safety interlocks to insure electrical

ADVANCED
DESIGN
FEATURES

INSTANT
PATCHOVER
PLUS
""ADD-A-UNIT"

FLEXIBILITY!

Patchover is an S-E exclusive develop-
ment which is used to route a TV sig-
nal in order to by-pass an amplifier.
Should on emergency orise, in 30 sec-
onds (without loss of oir time) the 500
watt driver can be patched over to

Completely oir cooled *

ADDED
S-E
FEATURES

ious oscillations and parasitics ¢
stretcher permits
ratio of the signal °

Field-proven Amperex AX9904R tubes have dem-
onstroted lives in excess of 7,000 hours in the

This domestically produced, air-cooled
tube, has o silver ploted radiator for better elec-

Single ended cooxial A
circuits provide exceptionol freedom from spur-

adjustment of sync-to-picture
Peak output power 14 KW

transformer by relocating the
power supplies to the cabinets con-
taining the cavities . . . and by the
eliminotion of unnecessory arc-bock
indicotor circuitry (because all recti-

fier tubes are visible from the front).

power trons-

ably reduced!

feet. Practical design resulted in o
new low weight of 7,000 pounds for
the transmitter. Installation is simpli-
fied because smaller S-E frames can be
moved easily through normal 3 foot
doorways, passageways and elevators.

neutrolity when not operating. And
safety control circuitry to protect
the transmitter from overloods ond
power transients. Simplicity of oper-
ofion is provided by ganged tuning.
The RF input to the amplifier is de-
signed os two quorter wave, tuned

the antenna and used for transmission
This s

becouse the resistive input impedence

at reduced power. possible

is the some for the finol amplifier

and the antenna.

Built in sync

Complete specifications available on request.

A SUBSIDIARY OF DY

255-289 EMMETT STREET o

standard electronics corporation

NAMICS CORP. OF

NEWARK §,

Low investment makes the transmitter
ideolly suited for new stations . . .
offers a practical way for established.
stotions to replace outmoded equip-
ment.

trical contact. It costs only $210 . . . (obout 3¢
an hour to operate).
types used throughout the tronsmitter, investment
in spares to meet FCC requirements is consider-

Also, with similor tube

And, the tronsmitter is odoptoble to
any station layout, conforming to de-
sired or existing wolls and floor areas.
Because each is self-contained,
no external blowers, voults, trenches
or plumbing are needed.

unit

cdaxiol lines operating i

grid, cothode-input circui

in excellent isolotion of the input ond
output circuits. Complete metering
equipment and visual control system
provide for a continuous check on
every maojor circuit during operation.

The ‘“"Add-A-Unit"* feature provides
easy boosting of power output to 25,
40, or 50 KW. This is accomplished
simply by adding on S-E omplifier —
without obsoleting or replacing exist-
ing equipment.

Meets ond exceeds all applicoble FCC require-
ments for monochrome and color transmi
208/230 V three phose operation requires no
special wiring or transformers * Low power con-
sumption of 30.2 KW ot 90% p.f. ot black level.

ion °

AMERICA

NEW JERSEY

Engineering Branch Offices: WASHINGTON, D.C. - ATLANTA. GEORGIA - CHICAGO. ILLINO IS - LOS ANGELES, CALIFORNIA

Canadian Sales Enginecring Reprsentatives:

CANADIAN WESTINGHOUSE COMPANY. LTD.- HAMILTON, ONTARIO
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HARRINGTON, RIGHTER &
PARSONS INC.

New York 17—589 Fifth Ave. Tel.: Murray Hill
8-7050. Pres.: John E. Harrmgton Jr.: Vp.-Treas.:
Volney nghter Vp.-Sec.: James O. Parsons Jr.

Chicago 11—Tribune Tower. Tel.: Whitehall 4-0074.
Mgr.: Carroll Layman.

San Francisco 4—235 Montgomery St. Tel.: Sutter
1-4125. Mgr.: Frank Dougherty.

Represents:
W]l;MCY-TV Greensboro, wTMJ-TV Milwaukee

. C. WMTV (TV) Mt. Wash-
WAAM (TV) Baltimore ington, N. H.
WHAS-TV Louisville,

3 5Y R-1'V Syracuse,
Ky.
WDAF-TV Kansas City
WBEN-TV Buffalo, N. Y.

HEADLEY-REED TV
(Division of Headiey-Reed)
New York 17—420 Lexington Ave. Tel.: Murray Hill

Y.
WPA (TV) Harrisburg,
Pa.

5-8701. Chmn.: Frank W. Milier Sr.; Dir.: Frank
W. Miller Jr.; Pres.: Sterling B. Beeson; Vp. &
Sls. Mgr.: Richard P. Hogue.

Chicago 1-—230 N. Michigan Ave. Tel.: Franklin
2-4686. Exec. Vp.-Mgr.: John H. Wrath.

Atlanta 3—Palmer Bldg. Tel.: Cypress 4311. Mgr.:
E. W, Sweatman Jr., William Elwell.

San Francisco—300 Montgomery St. Tel.: Yukon
6-1265. Mgr.: Frank Tessin.
Hollywood 28—Taft Bldg. Tel.: Hollywood 4-7738.

Megr.: Clark N. Barnes, Arthur Astor.
Phnladelphla—1216 Lincoln Liberty Bldg. Tel.: Lo-

cust 4-0678. Mgr.: Robert S. Dome.

Represents

WALA-TV Mobile, Ala. WGR-TV Buffalo, N. Y.
WRDW-TV Augusta, Ga. V\TVD (TV) Durham,
WDAK-TV Columbus, N.

G WSJS TV W(l‘nston-

a.
WEEK-TV Peoria, Ill.

Salem, N
W'II‘IVO (TV) Rockford, “SMJ -TV Youngstown,
I1l. hi
KWWL-TV Waterloo, WGLV (TV) Easton, Pa.
Iowa WEEU-TV Reading, Pa.

WII)BRE-TV Wilkes-Barre,
a,
Wé\lgl-TV Anderson,
WCOS-TV Columbia,
KFVS TV Cape Girar- S.C.

dea WFRV-TV Green Bay,
KFEQ-TV St. Joseph, Wis.
WKOW-TV Madison,

Mo.
KOOK-TV Billings, Wis.
Mont.

WNEM-TV Bay City,
Mich.

KMMT-TV Austin, Minn.

WTOK TV Meridian,

HOAG-BLAIR CO.*

New York 17—405 Lexington Ave. Tel.: Murray Hill
4-3722. Pres.: Robert 8. Hoag; Eastern Sls. Mgr.:
Richard L. Foote.

Chicago 11—-737 N. Michigan Ave. Tel.:

7-2145. Donald B. Ward.
Detroit 26—Book Bldg. Tel.: Woodward 1-6030. Gabe
Dype.
Jacksonville 2—Barnett Bank Bldg. Tel.:
6-3770. Harry E. Cummings.
el.: Chestnut 1-5687.

St. Louis 1--Paul Brown Bldg.
Richard Quigley.
Yukon 2-7068.
Dunkirk

Delaware
Elgin

San Francisco—Russ Bldg. Tel.:
Lindsey Spight.
Los Angeles 53460 Wilshire Blvd. Tel.:
1-3811. Frank Moreland.
Dallas 2—Rio Grande Bldg. Tel.: Riverside 4228.
Steve Beard.
Boston 16—Statler Office Bldg. Tel.: Hubbard 2-3163.
Bruce Pattyson.
Seattle—White-Henry-Stuart Bldg. Tel.: Elliott 6270.
John Burr.
Represents:
KBES-TV Medford. Ore.
KWFT-TV Wichita Falls,

Tex.
KRCG (TV) Jefferson
City, Mo.

KI']:IYR -TV Bisinarck,

KIDO-TV Boise, Idaho

KIEM-TV Eureka, Calif.

KFEL-TV Denver, Colo.

KFBB-TV Great Falls,
Mont.

* Blair-Tv represents above listed stations in St.
Loluls, Detroit, Dallas, Seattle, Boston and Jackson-
ville

GEORGE P. HOLLINGBERY CO.

Chicago 1—307 N. Michigan Ave. Tel.:
2-6060. Mgr.: George P. Hollingbery.

New York 36—500 Fifth Ave., Tel.: Oxford 5-5560.
Mgr.: F. E. Spencer Jr.: Vp. in Chg. Tv: John
1. Peterson.

Atlanta 3--223 Peachtree St. Tel.:
Richard N. Hunter.

Dearborn

Lamar 3710. Mgr.:

San Francisco 5—625 Market St. Tel.: Douglas
2-2541. Mgr.: George E. Lindman.
Los Angeles 13—411 W. Fifth St. Tel.: Madison

6-1351. Mgr.: Harry H. Wise Jr.
Represents:

KOAT-TV Albuquerque WEAU-TV Eau Clairc
WJBF (TV) Augusta. KTSM-TV El Paso

Ga. KVAL-TV Eugene. Ore.
WABI-TV Bangor. Me. WLBT (TV) Jackson,
“‘BRZ 4TV) Baton Miss.

Rou WILVA-TV Lynchburg,
WCIA 1TV) Champaign. Va

I11. WSIX-TV Nashville
KFBC-TV Cheyenne WEAR-TV Pensacola
WGN-TV Chicago KOOL-TV Phoenix
KKTV (TV) Colorado KLOR (TV) Portland,

Springs-Pueblo Ore.
WgBL-TV Columbus. \‘.’]I\}IA&}I-TV Rochester,

a.
WHIO-TV Dayton, Ohio
WWJ-TV Detroit
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I\UTV (TV) Salt Lake

I\E\ [‘ (TV) Santa
Barbara
WARM-TV Scranton

KOMO-TV Seattle
KTIV (TV) Sioux City

WWLP (TV) Springfield,
HOLMAN CO.

Mass.

HAL

Chicago 164 East Lake St. Tel.:

Owner: Hal Holman.

New York 17—535 Fifth Ave. Tel.:
Edward J. Devney
Los Angeles 386381 Hollywood Blvd Tel.:
Tracy Moore.

7-5365. Mgr.:
wood 9-3408. Mgr.:

KKITV (TV) Springfield,

0.

KCEN-TV Temple-
Wwaco

KOPO-TV Tucson

WTRF-TV Wheeling,

W. Va.
KERD-TV Bakersfield,
Calif.

Franklin 2-0016.
Murray Hill
Holly-

San Francisco 5201 Monadnock Bldg. Tel.: Ex-

brook 2-6441. Mgr.:

Charles E. Haddix

Reprecentv

KFXJ-TV Grand Junc-
tion, Colo.

WBPN-TV Traverse City,

Mich.

*WLBC-TV Muncie, Ind.

* Midwest and West Coast only.
II-R TELEVISION INC.

New York 17—380 Madison Ave. Tel.:
Frank M. Headley: Vp.- Sec.:

Pres.-Treas.:

E. Pellegrin: Vp.: Paul

Oxford 7-3120.
Frank

R. Weeks: Jack Soell,

Robert J. Kochenthal, Joe L. Rosenmiller, William
Murray, Harry Mulford, Walter B. Dunn, James

W. LeBaron.

Chicago 1--35 E. Wacker Drive. Tel.:
Exec. Vp.: Dwight S. Reed; Vp.: Carlin S.
French; Arthur D. Kelley
Hollywood—?lo Equitable Bldg Tel.:
Harold Lindley, James C. McCormick.

6-6431.

2-6453. Vp.:

San Francisco 4—155 Montgomery St..
James M. Alspaugh, John T.

Tel.: Yukon 2-5701.
Bradley.

Randolph

Hollywood
Suite 909.

Represents:

WFBG-TV Altoona, Pa.
WNAC-TV Boston

WBUF-TV Buffalo, N. Y.

WéJSCN-TV Charleston,

KOMU-TV Columbia,
Mo.

WGVL (TV) Greenville,
S.C

WGTH-TV Hartford.
Conn.

WIMA-TV Lima, Ohio

KHJ-TV Los Angeles

KNOE-TV Monroe, La.

*WOR-TV New York

WHUM-TV Reading, Pa.

WREX-TV Rockford, Il

WSJV-TV South Bend-
Elkhart. Ind.

KTVH (TV) Wichita-
Hutchinson, Kans.

TOB-TV Winston-
Salem N. C.
KFDA-TV Amarillo,

Tex
W%MT (TV) Ft. Wayne,

d
KFJZ-TV Dallas
KGBT-TV Harlingen,

Tex
WITV (TV) Miami, Fla.
KEYB-TV Minneapolis
KBET-TV Sacramento,
Calif.
KSBW-TV Salinas, Calif.
KELO-TV Sioux Falls,

S. D.
WTTG (TV) Washington,
D.C.

INDIE SALES INC.

New York 17-—-60 E. 42d St.

LaSalle St. Tel.:
26—Park Avenue Bldg. Tel.:

Pres.: Jack Koste.
Chicago 1—-228 N.
Detroit

2-7298.

Hollywood—1680 N. Vine St.
San Francisco—I15 Harriet St. Tel.:
Atlanta—P. O. Box 6102. Tel.:

Tel.: Murray Hill 2-4813.

State 5096.
Woodward

Tel.: Hollywood 9-3946.
Underhill 3-6480.
Exchange 1490,

(Stations represented not reported.)

INTER-AMERICAN PUBLICATIONS
INC

New York I7-
Pres.:
Frank Navarro.

Re

WKAQ-TV San Juan,

+ INTER-STATE UNITED

New York—545 Fifth Ave.
Chicago—25 E. Jackson Blvd., Tel.:
Detroit—2146 St. Antoine St. Tel.:

41 E. 42d St. Tel.:
Angel Ramos; Vp.-Treas.:

Murray Hill 2-0884.
Jose Oviedo; Sec.:

yresents:

NEWSPAPERS

Tel.: Murray Hill 2-5452.
Webster 9-7260.
Cadillac 4497.

Los Angeles—4822 S. Avalon Blvd.
(Stations represented not reported.)

FRED R. JONES & SON

Chicago--228 N. LaSalle St.

Tel.: State 2-5096.

Represents:

WKTV (TV) Utica, N. Y

THE KATZ AGENCY

New York 22—477 Madison Ave. Tel.:

Natl. Tv Sls. Mgr.:
Edward Codel.

6-7343. Mgr.:
Kansas City 6,
7095. Mgr.:
Keith Byerly.

Dallas 1—2006 Bryan St.

David Rutledge.

San Francisco 4--Russ Bldg. Tel.:

Scott Donahue Jr.:

Chicago 1-307 N. Michigan Ave. Tel.:
Gerald H.
Detroit 26— Penobscot Bldg.
Mgr.: Fiske Lochridge.
Kan.—Bryant Bldg. Tel.:
Thomas J. Flanagan Jr.
Atlanta 322 Marietta St.

Plaza 9-4460.
Twv Dir.:

Central
unst.

Tel.: Woodward 3-8420.
Victor

Tel.: Alpine 1637. Mgr.:

Tel.: Riverside 4036. Mgr.:

Sutter 1-7434.

Mgr.: Stanley J. Reulman.

Los Angeles 14—530 W. 6th St. Tel.:
Mgr.: Richard Hasbrook.

Tucker 8167.

Represents:

WOOD-TV Grand
Ragpids. Mich.
Wi:I,AC-TV Johnstown,

a.
WXNHC-TV Hartford-
New Haven, Conn.
WAGA-TV Atlanta, Ga.
WFBM-TV Indianapolis

TELECASTING Yearbook-Marketbook

WuIAR (TV) Baltimore
WJIEBK-TV Detroit
Wﬁ.,N -TV Syracuse.

LY.
WKRC-TV Cincinnati
WXEL (TV) Cleveland
WTVN (TV) Columbus,
Ohio

KPHO-TV Phoenix, Ariz.
K%{MO-TV Kansas City,

o.
KLZ-TV Denver, Colo.
KGNC-TV Amarillo,

Tex.
WBRC-TV Birmingham,

Ala.
WLAC-TV Nashville,
Tenn.
KOAM-TV Pittsburg,
Kan.-Joplin, Mo.
KWK-TV St. Louis, Mo.
WSPD-TV Toledo, Ohio
WKY-TV Oklahoma City
KPIX (TV) San Fran-

cisco
WSAZ-TV Huntington-

Charleston, W, Va.
WMACL-TV Washington,
D. C.

ROBERT

New York 14—72 Barrow St. Tel.:

Pres.: Bob Keller.

KVTV (TV) Sioux City,n
Iowa

KHQ-TV Spokane, Wash.

WMT-TV Cedar Rapids-
Waterloo, Iowa

KFSD-TV San Diego

KTVT (TV) Salt Lake
City, Utah

WZII"A -TV Montgomery,

WGBS-TV Miami, Fla.

WTCN-TV 'thneapolls-
St. Paul, Minn.

WHIS-TV Bluefield, W.
Va. (CP)

KRNT-TV Des Moines,
Iowa (CP)

KAKE-TV Wichita, Kan,

WREC-TV Memphis,
Tern. (CP)

S. KELLER INC.

Watkins 4-6599.

(Network Sales Only)

WPAG-TV Ann Arbor,
Mich.

WTAO-TV Boston

WII(I;S (TV) Springfield,

1.
WIIQI/IFCD-TV Wilmington,
WNOW-TV York, Pa.

RETTELL-CARTER

Boston 16—118 Newbury St. Tel.:

Kenmore 6-1966.

Partners: Elmer Kittell, Marjorie Carter
Represents in New England:

WABI-TV Bangor, Me.
W§NY-TV Kingston,

LY.
WWLP (TV) Springfield,
I/ ass.

NONA KIRBY CO.

Boston—Statler Office Bldg. Tel.:
Kay Chille, vp

Nona Kirby, pres.:
WWOR-TV Worcester,
Mass.

Hubbard 2-6117.
WNR (TV) Plattsburgh,

BOMAR LOWRANCE & ASSOC. INC.

Atlanta—770 Spring St. N.W. Tel.:
Dallas—1102 Fidelity Union Bldg. Tel.:

8206.
Charlotte-—1527 Elizabeth Awve. Tel.:

Elgin 3726.
Randolph

Franklin 66581.

Represents:

NBC Spot Sales

JOSEPH HERSHEY McGILLVRA INC.

New York 17—366 Madison Ave. Tel.:

Joseph H. McGillvra.

Chicago 1—185 N. Wabash Ave., Tel.:
Mgr.: Jobn B. Shelton.

Memphis 3—210 Madison Ave. Tel.:

2-8755. Pres.:

Murray il
State 2-5282.
Memphis 5-5338.

Mgr.: Denise R. Howard.

Los Angeles—638 S. Van Ness Ave. Tel.:
Fred Crawford.
San Francisco 4—155 Montgomery St. Tel.:
Mgr.: Al Tewksbury.

4-7352. Mgr.:
2-0167.

Dunkirk
Exbrook

Represents:

WIRL (TV) Plattsbure.

wgl(zx'-'rv Fort Myers,
a.

WROM-TV Rome, Ga.

WR]LN-TV Bloomington,
WCBI-TV Columbus,

iss.
WFMJ-TV Daytona
Beach. Fla.

JOHXN L. MeGUIRE & CO.

Denver 2—Denver National Bank Bldg. Tel.:
John L. McGuire.

4-8191. Magr.:

Cherry

Represents:

KCSJ-TV Pueblo, Colo.
KRDO-TV Colorado
Springs, Colo.

KFXJ-TV Grand Junc-
tion, Colo.

KFBC-TV Cheyenne,
Wyo.

MEERER TV INC.

New York 17—521 Fifth Ave. Tel.:

2-2170. Gen. Mgr.:

Murray Hill

Robert D. C. Meeker; Eastern

Mgr.: Edgar B. Filion, Louis J. F. Moore, Byrom
Goodell, Vic Piano, David A. Grimm.

Chicago 11—333 N.
6-1742. Mgr.:

San Francisco 4—339 Russ Bldg. Tel.:
Mgr.: Donald L. Pontius.
Los Angeles 28—6381 Hollywood Blvd. Tel.:

wood 2-2351. Mgr.:

Lancaster—8 W, ng St.

Sheetz.

Michigan Ave. Tel.:
Carlton F-J Jewett, Lois Thompson.

Central
Yukon 6-4940.
Holly-

Tracy Moore, Jerry Moore.

Tel.: 5251. Mgr.: Dick

Represents:

WDEL-TV Wilmington,
Del.-Philadelphia
WTTV (TV) Blooming-
ton-Indianapolis-
Terre Haute, Ind.
WGAL-TV Lancaster
(York-Harrisburg-
Lebanon-Reading), Pa.
KROC-TV Rochester,

Minn.
KSWS-TV Roswell,
N. M.

WEHT (TV) Henderson,
Ky.-Evansville, Ind.
WSAU-TV Wausau, Wis.
W}\IlgU-TV South Bend,

nd.

KHOL-TV Kearney-
Holdrege, Neb.

WLEV-TV Bethlehem-
Allentown-Easton, Pa.

WKNY-TV Kingston-
Poughkeepsie, N. Y.

CLYDE MELVILLE CO.

Dallas—Melba Bldg. Tel.:

Clyde B. Melville.

Sterling 5239. Owner:

Represents in Southwest:

K%GM -TV Albuquerque,

KTRE-TV Lufkin, Tex.
K]S\le\sll TV Roswell,

BROADCASTING e

KCEN-TV Temple-
Waco, Tex

KCMC-TV Texarkana,
Tex.-Ark.

KTXL-TV San Angelo.
Tex. p
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WORKING
PARTNERS

FRANK HEADLEY, President
DWIGHT REED, Vice President
FRANK PELLEGRIN, Vice President
CARLIN FRENCH, Vice President
PAUL WEEKS, Vice President

We have found no substitute for experience
when it comes to rendering a needed

and effective representative service to station
owners and buyers of time.

The mature working partners who started H-R

all had long years of experience in this field. The
men who have joined with us as we have

grown, all have been selected on this basis.

That's why, when we say we "Always send a man
to do a man’'s job'’ we mean it!

380 Modison Ave. 35 E. Wacker Drive 6253 Hollywood Boulevard 155 Montgomery Street 415 Rio Gronde Bldg 101 Marietta Street Building 520 Lovett Boulevard

New York 17, N. Y, Chicago 1, lllinois Hollywood 28, Calif. Son Francisco, Calif, Dollas, Texos Atlanta, Georgio Room No. 1D

OXford 7-3120 RAndolph 6-6431 Hollywood 2-6453 YUkon 2-5701 Rondolph 5149 Cypress 7797 Houston, Texos
Justin 1601
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MICHIGAN SPOT SALES INC.

Dearborn—1501 Michigan Ave. Tel.: Tiffany 6-2362.

Pres.: Charles J. Sitta.

Represents:

WXNEM-TV Bay City,

Mich.
WPBN-TV Traverse City,

Mich.

MOORE & LUND

Seattle 1—Jones Bldg. Tel.: Mutual 3377. DMgr.:
Art Moore.
Portland 4—617 Cascade Bldg. Tel.: Atwater 7284.
Mgr.: Ru Lund.
Represents in Seattlie and Portland:
KTNT-TV Tacoma- KI-(;JI-TV Klamath Falls,

Seattle, Wash, re.
KXLY-TV Spokane, KSML-TV Salem, Ore.

Wash. KBOI-TV Boise, Idaho
KIMA-TV Yakima, KID-TV Idaho Falls,
Wash. Idaho
KEPR-TV Pasco-Kenne- KLEW-TV Lewiston.
wick-Richland, Wash. Idaho

KPTV (TV) Portland,

KLIX-TV Twin Falls.
Ore h
KVAL-TV Eugene, Ore.

Idaho
KXLF-TV Butte, Mont

NATIONAL BROADCASTING CO.
NBC Spot Sales

New York 20—30 Rockefelier Plaza. Tel.: Circle
7-8300. Vp.: Thomas B. McFadden; Dir., Tv Spot
Sis.” John Reber; Eastern Div. Sls. Mgr.: Edwin T.
Jameson; New Business and Prom. Mgr.: Mort
Gaflin.

Chicago 54—Merchandise Mart. Tel.: Superior 7-8300.
Central Div. Tv Sls. Mgr.: John Mulholland.

Cleveland 14—815 Superior Ave. N.E. Tel.: Cherry
1-0942. Tv Sls. Rep.: John C. Treacy.

Hollywood 28—Sunset & Vine. Tel.: Hollywood
9-6161. Tv Sls. Rep.: Walter Davison.

San Francisco 2—Taylor & O'Farrell Sts. Tel.:
Graystone 4-8700. Sls. Rep.: George Fuerst.

Detroit 1—Penobscot Bldg. Tel.: Woodward 1-1610.
Tv Sls. Rep.: Allan Kerr,

Dallas—1102 Fidelity Union Bldg. Tel.: Randolph
?{206. Bomar Lowrance & Assocs. Sls. Rep.: Robert

eefe.

Atlanta—770 Spring St.,, N.W. Tel.: Elgin 3726.
?omar Lowrance & Assocs. Sls. Rep.: Freeman
ones.

Charlotte, N. C.—1527 Elizabeth Ave. Tel.: Char-
lotte 6-6581.

Represents:
WRCA-TV New York K}STV ({TV) Portland,

WNBQ (TV) Chicago re.
KRCA (TV) Los Angeles WQVE-TV Louisville,
Y.
WRGB (TV) Schenec-

KSD-TV St. Louis
tady-Albany-Troy,

WRC-TV Washington
WNKB (TV) Cleveland
K?N}‘?-TV Honolulu,

NATIONAL TIME SALES

New York-—-370 Lexington Ave. Tel.: Murray Hill
5-1300. Sls. Mgr.: Arthur Gordon; Asst, Sls. Mgr.:
Robert J. Kizer.

Los Angeles—672 S. Lafayette Park Place. Harlan
G. Qakes.

San Francisco—110 Sutter St. Tel.: Sutter 1-7961.
Mgr : Harlan G. Oakes.

Represents:
XEJ-TV Juarez, Mexico

IMARLAN G. OAKES & ASSOC.*

San Francisco-—Russ Bldg. Tel.: Yukon 6-5819.

Los Angeles-—672 S. Lafayette Park Place. Tel.:
Dunkirk 2-3200.

New York—17 E. 42nd St. Tel.: Murray Hill 2-0810.

Represents:

XEJ-TV Juarez. Mex.
(El Paso. Tex.}

* West Coast only

RICHARD O’CONNELL

New York 17-—40 East 49th St. Tel.: Plaza 5-9140.
Teletype: NY 1-1194. Pres.: Richard O’'Connell;
Secy.: 1. S. Bennett.

Lossi\ngeles 57—2550 Beverly Blvd. Tel.: Dunkirk
8-6178.
Sazn”l-'rancisco 5—681 Market St. Tel.: Exbrook
2-3365.
Represents:
KCOR-TV San Antonio, Tex.

PAN AMERICAN BROADCASTING CO.
New York—370 Lexington Ave
5-1300. Mgr.: E. Bernald.

Los Angeles—672 S. Lafayette Park Place. Tel.:
Dunkirk 2-3200. Harlan G. Oakes.

San Francisco—110 Sutter St. Tel.: Sutter 1-797
Harlan G. Oakes. " 19T

Represents:
DZAQ-TV Manila, P, 1.

Tel.: Murray Hill
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TV REPRESENTATIVES

JOHN E. PEARSON TV INC.

New York-—-444 Madison Ave. Tel.: Plaza 1-3366.
John E. Pearson, Russ Walker, Wm. M. Wilson,
Ray Henze, Dave Cassidy.

Chicago--333 N. Michigan Ave. Tel.: State 2-7494,
Frank M. Reed; C. D, Stitt, Frank Frost.

Dallas—Union Fidelity Bldg. Tel.: Prospect 3723,
Thomas R. Murphy, Constance Bennington.

Atlanta—Glenn Bldg. Tel.: Alpine 2912. Robert M.
Baird, Sally Edwards.

Minneapolis—Northwestern Bank Bldg. Tel.: Lin-
coln 5689. James Bowden, Jane Borin.

Los Angeles—2330 W. Third St. Tel.: Dunkirk 7-4388.
Robert W. Walker. Bambie Harrington.

San Francisco—57 Post St. Tel.: Sutter 1-5568.
Rogers Parratt, Joseph Keller, Suzanne Mlaster-
son.

Represents:
WJHL-TV Johnson City, KRBC-TV Abilene, Tex.
Tenn. KWTX-TV Waco, Tex.

KDRO-TV Sedalia, Mo. WTSK-TV Knoxville,
KGEO-TV Enid, Okla. Tenn.
WHIZ-TV Zanesville,

KLRJ-TV Las Vegas,
Nev. Ohio
KSWO-TV Lawton. KQTV (TV) Fort Dodge,

Okla. Iowa
W\S]VA-TV Harrisonhurg.w‘l\}TCg (TV) Greenville,

a. .

WOAY-TV Oak Hill. KZTV (TV) Reno, Nev.
W. Va. KLTV (TV) Tyler. Tex.

WTAP (TV) Parkers- WFPG-TV Atlantic City,
burg., W. Va. N.J

KFSA TV Fort Smith.
Ark.

JOHN H. PERRY ASSOC.

New York 36—19 W. 44th St. Tel.: Murray Hill
7-5047. Gen. Mgr.: William K. Dorman.

Philadelphia 7—12 S. 12th St. Tel.: Walnut 2-3555.
Mgr.: Robert Hitchings.

Chicago 3—122 S. Michigan Ave. Tel.: Harrison
7-8085. Mgr.: F. W. Thurnau.

Detroit 2--7-268 General Motors Bldg. Tel.: Trinity
5-1803. Mgr.: John F. Cole.

Atlanta 3—Glenn Bldg. Tel.: Main 3988, Magr.:
J. D. Whitehead.

Beverly Hills—9538 Brighton Way. Tel.: Crestview
6-5032. Mgr.: V. E. Atkinson Jr.

San Francisco 3—5 3rd St. Tel.: Garfield 1-6740.
Mgr.: George D. Close.

Represents:
WJHP-TV Jacksonville, Fla.

EDWARD PETRY & CO. INC.
(Television Division)

New York 22—488 Madison Ave. Tel.: Murray Hill
8-0200. Vp. & Megr.: Thomas E. Knode.

Chicago 11--400 N. Michigan Ave. Tel.: Whitehall
4-0011. Mgr.: Edward E. Voynow.

Detroit 2--General Motors Bldg. Tel.: Trinity 5-1035.
Mgr.: Frank Walker.

San Francisco 4—Russ Bldg. Tel.: Yukon 2-3631.
Mgr.: Edward L. Smith.

Los Angeles 14--523 W. Sixth St. Tel.: Tucker 3171.
Mgr.: Bill Larimer.

St. Louis 3—Shell Bldg. Tel.: Chestnut 7191, Mgr.:
George Stevens.

Atlanta—101 Marietta St. Bldg. Tel.: Lamar 8861.
Mgr.: Dick Hughes.

Represents:

WSB-TV Atlanta. Ga. WOAI-TV San Antonio,

WBAL-TV Baltimore Tex.

WTAR-TV Norfolk, Va. KGO-TV San Francisco

KSTP-TV Minneapolis- WSM-TV Nashville,
St. Paul Tenn.

WFAA-TV Dallas, Tex. KPRC-TV Houston, Tex.

KOA-TV Denver KOTV (TV}) Tulsa, Okla.

WTVH-TV Peoria. Ill. KMTV (TV) Omaha,

WICU (TV) Erie. Pa. Neb.

WATV (TV) Newark, KFMB-TV San Diego

N. J. KREM-TV Spokane
K“:R}I((-TV Little Rock.
r

WENS (TV) Pittsburgh

. X KTBS-TV Shreveport

WJIM-TV Lansing, Mich. KEDD (TV) Wichita,

WTVW (TV) Milwaukee Kan.

KABC-TV Los Angeles ABC Pacific Coast
Regional Tv Network

RADIO-TV REPRESENTATIVES INC.

New York—380 Lexington Ave. Tel.: Murray Hill
8-4340. Pres.: Harry S. Goodman; Vp. Chg. New
York: Peggy Stone.

Chicago—75 E., Wacker Dr. Tel.: Financial 6-0982.
Vp. Chg. Chicago: Ed. Nickey.

Beverly Hills—111 N. La Cienega Blvd. Tel.: Crest-
view 5-2022. Mgr.: Lee O'Connell.

San Francisco—233 Sansome St. Tel.: Yukon 6-2982.
Mgr.: Bill Ayres.

Represents:
KTVI (TV) St. Louis

WILLEAM G. RAMBEAU CO.

New York 17--347 Madison Ave. Tel.: Murray Hill
6-5940. Pres.: William G. Rambeau.

Chicago 1--185 N. Wabash Ave. Tel.:
3-5566. Megr.: Boyd W. Lawlor.

Los Angeles 28-—6636 Hollywood Blvd. Tel.: Holly-
wood 4-0388. Mgr.: Jack Porter.

Minneapolis 2--530 Roanoke Bldg., 7th & Marquette
Ave. Tel.: Lincoln 7017. Mgr.: Vivian Bulmer.
San Francisco 5—-607 Market St. Tel.: Garfield

1-0426. Mgr.: Hal Hoffman.

Represents:
WF%M-TV Lafayette,
1

nd.
WVEC-TV Norfolk. Va.

Andover
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PAUL H. RAYMER CO. INC.

New York 22—444 Madison Ave. Tel.: Plaza 9-5570.
Pres.: Paul H. Raymer; Exec. Vp. & Tv Sls. Mgr.:
Fred C. Brokaw.

Chicago 11—435 N. Michigan Ave. Tel.: Superior
7-4473. Vp.-Mgr.: Clay E. Forker.

Dallas 1—1006 DMNlercantile Securities Bldg. Tel.:
Riverside 5663. Mgr.: John H. Hicks Jr.

Detroit 26—2949 Penobscot Bldg. Tel.: Woodward
3-0764. Mgr.: Robert B. Rains.

Atlanta 3—Glenn Bldg. Tel.: Apline 6508. Mgr.:
Edward D. Brandt,

San Francisco 4—Russ Bldg. Tel.: Douglas 2-8909.
Megr.: L. Ray Rhodes.

Hollywood 28—1680 Vine St. Tel.: Hollywood 2-2376.
Mgr.: John D. Gale.

Represents:

WKBN-TV Youngstown, WNOK-TV Columbia,

Ohio S.C

i . C.
KTLA (TV) Los Angeles KMJ-TV Fresno, Calif.
KVOA-TV Tucson. Ariz, KELO-TV Sioux Falls,
WKJG-TV Fort Wayne, S. D.
Ind. KFDX-TV Wichita Falls,
KTBC-TV Austin, Tex. Tex.
WISBT-TV South Bend.

KSLA (TV) Shreveport,
La. nd.

WWOR-TV Worcester, KRGV-TV Weslaco, Tex.

WKBT (TV) La Crosse.

Mass.
WNET (TV) Providence. Wis.
R. I. KVAR-TV Phoenix,
WCOV-TV Montgomery. Ariz.
Ala. K%BD-TV L.ubbock.
ex.

DON RICH
New York 21--36 E. 6ith St. Tel.: Lehigh 35-2200.
(Stations represented not reported.)

DUNCAN A, SCOTT & CO.
San Francisco—Mills Bldg. Tel.: Garfield 1-7950.
Owner: Duncan A. Scott.
Los Angeles—2978 Wilshire Bldv. Tel.: Dunkirk
8~4151. Mgr.: A. O, Dillenbeck.
Represents:
Venard, Rintoul & KTVA (TV) Anchorage
McConnell Inc. KFTV (TV) Fairbanks
Alaska Radio & Tv

STARS NATIONAL INC.

New York—400 Madison Ave. Tel.: Plaza 8-0555.
Chicago—35 E. Wacker Dr. Tel.: State 2-7942.
Detroit—3049 E. Grand Blvd. Tel.: Trinity 2-3914.
Los Angeles—2550 Beverly Blvd. Tel.: Dunkirk
8-6178.
San Francisco—681 Market St. Tel.: Exbrook 2-3365.
Atlanta—313 Candler Bldg. Tel.: Lamar 7755.
Represents:
KSAN-TV San Francisco

STORER BROADCASTING (O.”

New York—118 E. 57th St. Tel.: Eldorado 3-7690.
Vp. & Natl. Sls. Dir.: Tom Harker.

Chicago—230 N. Michigan Ave. Tel.: Franklin 2-6498.
Midwest Natl. Sls. Mgr.: Robert C. Wood.

Represents Owned Stations:

WSPD-TV Toledo, Ohio WGBS-TV Miami

WAGA-TV Atlanta KPTV (TV) Portland,

WJIBK-TV Detroit Ore.

WE}-‘{C-TV Birmingham. WXEL (TV) Cleveland

a.

LN

“In addition. these stations are represented by
The Katz Agency, NBC Spot Sales and John Blair
& Co.

BURKE STUART CO. INC.
New York—270 Park Ave. Tel.: Plaza 3-0542. Vp. &

N. Y. Mgr.: Jack Masla.

Represents:
WATR-TV Hartford. Conn.

UNITED BROADCASTING CO.
New York 17—507 Fifth Ave. Tel.: Murray Hill
7-4758. Natl. Sls. Dir.: Robert L. Wittig.
Washington 1—8th & Eye Sts. N.W. Tel.: Republic
7-8000. Mgr.: Richard Eaton.

Baltimore 1—912 N. Charles St. Tel.: Saratoga 7-825(.
Mgr.: Marvin Mirvis. ¢
Richmond, Va.—513 E. Main St. Tel.: 3-8368. \lgr.:

Richard C. Scheele
Cleveland—2157 Euclid Ave. Tel.: Superior 1-4424.
Mgr.: C. C. Courtney.
Represents:
WSID-TV Baltimore

UPPER MIDWEST BROADCASTING
SYSTEM
Minneapolis—Produce Bank Bldg. Tel.: Geneva 9631.
Pres.: L. M. Knapp; Off. Mgr.: Betty Ziminske.

VENARD, RINTOUL & McCONNELL INC.

New York 19—579 Fifth Ave. Tel.: Murray Hill
8-1088. Pres.: Lloyd George Venard; Vp.: Stephen
R. Rintoul and James V. McConnell; Sec.-Treas.:
Abner Lichtman.

Chicago 1—35 E. Wacker Dr. Tel.: State 2-5260.
Mgr.: Howard B. Meyers.

Los Angeles—2978 Wilshire Blvd. Tel.: Dunkirk
8-4151. Mgr.: Duncan A. Scott.

San Francisco—Mills Bldg. Tel.: Garfield 1-7950.

Represents:
WFIE-TV Evansville, KSWM-TV Joplin, Mo

nd. WLOS-TV Asheville,
KCRI-TV Cedar Rapids, N.C.

lowa WTWO-TV Bangor, Me.
KMID-TV Midland, Tex. WMBV-TV Green Bay-
KTXL-TV San Angelo, Marinette, Wis.

Tex. KLFY (TV) Lafayette,
KCMC-TV Texarkana,

a.
Tex. WJINO-TV West Palm
KTEN (TV) Ada, Okla. Beach, Fla.
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For many reasons. decision-makers are

SOLD ON SPOT

as a basic advertising medium

CONCENTRATION...
of Spot in key markets
solves a surplus-crop problem for

CALIFORNIA PRUNE ADVISORY BOARD

FLEXIBILITY...
of timing and market selection
achieves high sales return at low cost for

THE CARNATION COMPANY

ECONOMY...
and hard-hitting sales impact
mahe Spot ideal to showease new models for

PONTIAC MOTOR DIVISION. General Motors Corp,

In every category of business. more and more decision-makers are Sold on Spot because more

customers are Sold on Spot. ..

and some Spots

are better than others!

NBC SPOT SALES

Ve Yaorl: 200 V. }
Chicagn Dvtroit €11 ] an Feancisen fos Angeles

harlorte® Adlanta® Dallas* *n tr Lowrans {ssociates

representing RAD1O STATIONS:
WRCA New York KSD ~r. Low WAVE [ouistille

representing TELEVISION STATIONS:
WRCA-TV \ow Yorl WREC-TV Fashington. .. WRGB Schenectady -

WMAQ Chicago WRC [l ashinzton. .(.. KGU Honolulu. Hawaii WNBQ (Chicago WNBK (erelund Albany-Troy

KNBC San Francisco WTAM (Jereland
and the NBC Western Radio Network

KRCA los Ingeles KPTV Portlund. Ore, KONA -TV Honolulu, Hawaii
KSD-TV >~ Louis WAVE-TV [Louistille

BROADCASTING ® TELECASTING
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——TV REPRESENTATIVES

THE

New York 17—347 Madison Ave, Tel.:

3-5830.
Rawalt.

Pres.:

Atlanta—Mortgage Guarantee Bldg. Tel.:

5084. Tom Atkinson.
Boston—80 Boylston St.

Ralph Tilley.
Los Angeles—672 S.

J. Wythe Walker; Vp

WALKER REPRESENTATION

'Vlurra3 Hill
C. Otis

Alpine

William Creed.
Chicago—360 N. Michigan Ave. Tel.:

Andover 3-5771.

Lafayette Park Place. Tel.:

Dunkirk 2-3200. Harlan Oakes.

San Franciscc—Russ
Norm Cunningham.,

Bldg. Tel.:

Yukon 6-5820.

Represents

W‘I:I,AM -TV Appleton,

KXLF-TV Butte, Mont.
WMSIL.-TV Decatur, Ill.

W}(_}IL-TV Harrisburg,

a.

WLBC-TV Muncie, Ind.

WMGT (TV) Pittsfield,
Mass.

GRANT WEBB & CO.

New York 17—270 Park Ave. Tel.:
Grant Webb; Vp.: Edward J.

Washington. Tel.:
Detroit 26—600 Woodward Ave. Tel.:

8-4254. Pres.:
Chicago 2—69 W,

1-8290

San Franclaco 1—155 Montgomery St. Tel.:

2-612

Murra% Hin
reen.

State 2-3155.
Woodward

Exbrook

(Stations represented not reported.)

WEED TELEVISION

New

Mgr.: Bates Halsey.

Chicago 2—3107 Civic Opera Bldg. Tel.:
C. C. Weed.
Detroit 26—1707 Book Bldg. Tel.:
Bernard P. Pearse.
San Francisco 5—625 Market St. Tel.:
Donald Staley.
Boston 16—Statler Office Bldg. Tel.:
Robert Reardon.
Hollywood 28—6331 Hollywood Blvd., Tel.:
Edwin C. Metcalfe.
Cypress 4081.

6-9668. Magr.:
Mgr.:

7-0535. Mgr.:
Mgr.:

wood 2-6676. Mgr.:

Atlanta 3—120 Marietta St..
Swearingen Jr.

Mgr.: George R.

York 17—579 Fifth Ave, Tel.:

Plaza 9-4700.
Randolph

Exbrook
Hubbard 2-5677.
Holly-
N.W. Tel.:

Represents:

WAKR-TV Akron, Ohio
KGGM-TV Albuquerqgue,

N. M,
WOI-TV Ames-Des
Moines, Iowa
WWTV (TV) Cadillac,

WBA\ 2TV Green Bay,
WgBC -TV Greenville,

KHQA-TV Hannibal,
Mo.-Quincy, Il1.

WSLI-TV Jackson, Miss.

KLAS-TV Las Vegas,

Nev
WMU}}{{ -TV Manchester,

KGLO-TV Mason City,
Iowa

KCJB-TV Minot, N. D.

KTNT-TV Tacoma-
Seattle, Wash.

WCSH-TV Portland, Me.

WJAR-TV Providence,

R. I.
KCCC-TV Sacramento,
Calif.

XETV (TV) Tijuana, Mex.
({San Diego)
K’II\‘/ITS -TV Springfield,
0.
WSUN-TV Tampa-St.
Petersburg, Fla.
WII\VIIFCD-TV Wilmington,
KIMA-TV Yakima,
Wash.
W‘l\;[tVT (TV) Burlington,
WCNY-TV Watertown
N. Y.
KXJIIB) TV Valley City,

WABC-TV New York
KALB-TV Alexandria,

La.
KELC-TV Lake Charles,
a.
KgAl\f -TV Bakersfield.
1
KCOP (TV) Los Angeles

KTVK (TV) Phoenix,
Ariz.

WGN-TV CHICAGO

New

York—220 E. 42d St.
Mgr.: Ben. H. Berentson.

Tel.: Murray Hill 2-3033.

ADAM YOUNG TELEVISION CORP.

New York 16—477 Madison Ave. Tel.:
Adam J. Young Jr.

Chicago 2—55 East Washington St. Tel.:
William J. Reilly.
St. Louis—6 N. Seventh St. Tel.:
John B. Hetherington.

Los Angeles 28—Guaranty Bldg..
Hollywood 2-2289

Mgr.:
3-5448. Mgr.:
Mgr.:

Blvd. Tel.:
Wallace.

Boston—Statler Office Bldg. Tel.:
San Francisco—Fairmont Hotel. Tel.:

Charles Christianson.

Plaza 9-1810.
Andover
Victor 3-5785.

6331 Hollywood
Mgr.: William L.

Hubbard 2-6117.
Yukon 6-5790.

Represents:

WAFB-TV Baton Rouge,

La.
WICC-TV Bridgeport,
Conn

CKLW-TV Detroit, Mich.

KTAG (TV) Lake
Charles, La.

WICS (TV) Springfield.
111

WSBA-TV York, Pa.

Page 44 o

WTVY (TV) Dothan,

Ala
KULA-TV Honolulu
WEHT (TV) Henderson,
Ky, (St. Louis area

only)

KTVW (TV) Tacoma,
Wash.

KVDO-TV Corpus
Christi, Tex.

Woodward 1-2685.

l}
i

CANADIAN REPRESENATIVES

ALL-CANADA TELEVISION

Television Division

Toronto—80 Richmond St. W. Tel.:
Mgr.: Reo Thompson.
Montreal—922 Dominion Square Bldg. Tel.:

versity 6-9868. Mgr.: Burt Hall.

Empire 6-9236.
Uni-

Represents:
CKSO-TV Sudbury, Ont. Cll-{ISJB.TV Saint John,

CHCH-TV Hamilton,
Ont. CJCB-TV Sydney, N, S.

CKCK-TV Regina, Sask. CI(-I)E{(-TV Peterborough,
nt.

CFPL-TV London,
Ont. CJI\(I)f;\cIl-TV St. John's,

CKWS-TV Kingston.
Ont. CJIC-TV Sault Ste.
Marie, Ont.

CHCT-TV Calgary. Alta.
CI&‘)P.?-TV Port Arthur,
nt,

CKLW-TV Windsor. Ont.
CKX-TV Brandon, Man.

CANADIAN BROADCASTING CORP.

Toronto—354 Jarvis St. Tel.: Walnut 3-5481. Com-
mercial Mgr.: W, E. Powell
Mgn2t5r;fnl—Radlo Canada Bldg. Tel.: University

Represents CBC-owned tv stations:
CBLT (TV) Toronto, Ont. CBHT (TV) Halifax.
CBOT (TV) Ottawa. Ont. AEE

C%FT (TV) Montreal, CBBUE (TV) Vancouver,
ue. c

CBMT (TV) Montreal, COmT (TV) Winnipeg,
ue. ‘

JOS. A. HARDY & CO. LTD.

Toronto—129 Adelaide St. W. Tel.:
Mgr.: W. Bruce Butler,

Quebec—37 St. John St. Tel.: 5-7373.

Montreal—1489 Mountain St. Tel.:
Mgr.: Guy Daviault,

Empire 3-6009.

Plateau 1101,

Represents:;
CFCM-TV Quebec, Que. CléRS-TV Jonquiere,
ue.

CKCO-TV Kitchener,
Ont. CHLT-TV Sherbrooke,
Que.

JOHN N, HUNT & ASSOC,

Vancouver, B, C.——198 W. Hastings St. Tel.:
6277. Mgr.: John Hunt.

Tatlow

Represents:
CFRN-TV Edmonton, CKCO-TV Kitchener,
Alt Ont.

CFQC TV Saskatoon,
Sask

CFCM-TV Quebec

ANDY MceDERMOTT
Radio & Television Sales Inc.

Toronto—10 Adelaide St. E. Tel.: Empire 6-8945.
Montreal—Castle Bidg. E. G. Richmond.

Represents in Canada:

WTVN-TV Columbus,
Ohio

WWJ-TV Detroit

WGN-TV Chicago

WOW-TV Omaha, Neb.

WGAL-TV Lancaster,
Pa.

WABD (TV) New York

WKTV (TV) Utica, N. Y.

WHEN (TV) Syracuse.
N. Y.

WHAM-TV Rochester,
N.Y.

WICU (TV) Erie, Pa.
WGR-TV Buftalo, N Y.
WXEL «TV) Cleveland

WCNY-TV Watertown,
N.Y.

WTRT (TV) Plattsburg,
N.Y.
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PAUL

Toronto-
Paul Mulvihill.

Montreal—1250 McGill College Ave. Tel.:
Murray Maclvor.

sity 6-8105. Mgr.:

77 York St. E. Tel.:

MULVIHILL & CO.

Empire 8-6534. Mgr.:

Univer-

Represents:

CKVR-TV Barrie, Ont.

RADIO REPRESENTATIVES

Toronto—25 Adelaide St. West. Tel.:
Alex Bedard; Mgr.

Mgr.:
Ross.

Montreal—Dominion Sq.
Wilf Dippie.

Hastings St. Tel.:

6-8058. Mgr.:

Vancouver, B, C.—198 W.
John Hunt.

Winnipeg, Man.—Lindsay Bldg. Tel.:

6277. Mgr.:

A. J. Messner.

LTD.

Empire 8-2381.

Tv Dept.: William R.

Bldg. Tel.: University
Tatlov.

9-6374. Mgr.:

Represents:

CFQC-TV Saskatoon,
Sask.

CFCN-TV Edmonton.
Alta.

RADIO TIMES SALES (ONT.) LTD.

Toronto—147 University Ave. Tel.:

Mgr.: Norm Brown.

Empire 6-6680.

Represents:

WMVT (TV) Burlington, Vt.

RADIO TIME SALES (QUE.) LTD.

Montreal—1231 St. Catherine St, W. Tel.:
Ralph J.

4684. President:

&
Marquette
Judge.

Represents:

WMVT (TV) Burlington, Vt.

HORACE N. STOVIN & CO.

Toronto—406 Jarvis St.
H

N. Stovin; Tv Exec.:

Hellman,
Montreal—Keefer Bldg.
Mgr.: T. C. Magurie.

Winnipeg—Childs Bldg. Tel.:

Tudor

Vancouver—Crown Bldg. Tel.:

J. W. Stovin.

Tel.: University

Tel.: Walnut 4-5768. Pres.:
Lee Raeburn; Mgr.: C. W,

6-6291,

925-097, Mgr.: Godfrey

Tatlow 4831. Mgr.:

Represents in Canada:

CKCW-TV Moncton,
N. B.

CJBR-TV Rimocoti, Que.

WABC-TV New York

WBZ-TV Boston

WSYR-TV Syracuse,
N. Y.

WFIL-TV Philadelphia,
Pa.

WJAC-TV Johnstown,
Pa.

WHIO-TV Dayton, Ohio

WBNS-TV Columbus,
Ohio

WEWS (TV) Cleveland
WXYZ-TV Detroit

WJIM-TV Lansing,
Mich.

WHEC-TV Rochester,
N.Y.

WVET-TV Rochester,
N. Y.

WBKB (TV) Chicago

WOC-TV Davenport,
Iowa

WTTV (TV) Blooming-
ton, Ind.

BROADCASTING e

KTVT (TV) Salt Lake
City

KGO-TV San Francised

KABC-TV Los Angeles

WTCN-TV Jlinneapolis

WGAL-TV Lancaster,
Pa,

WDEL-TV Wilmington,
Del.

KMTV (TV) Omaha,
Neb.

KVOS-TV Bellingham,
Wash.

WKNY-TV Kingston.
N. Y.

WLEV-TV Bethlehem-
Allentown-Easton, Pa,

WXNDU-TV South Bend,
Ind.

WEHT (TV), Henderson,
Ky.-Evansville. Ind.

KSWS-TV Roswell,
N. M.

WSAU-TV Wausau, Wis.

KROC-TV Rochester,
Minn.

KHOL-TV Kearney,
Neb.
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Iintroducing—
MYCALEX
PARTS KIT

THE

* For design projects

%’\; For experimental use

¥ For emergency repairs

To acquaint engineers with the
superior qualities of Mycalex
glass-bonded mica - the world's
most nearly perfect “insulation
a conveniently packaged kit
containing morethan 30 Mycalex
products has been assembled

This assortment includes 46
miniature and sub-miniature
tube sockets, terminal boards,
rods and strips of fabricated
Mycalex 400 and various Myca-
lex 410 injection-molded prod-
ucts such as connector sleeves,
coil forms, stand-off terminals,
rotors and rings, motor slot
wedges and switch wafers. A
handy reference table compares
the superior physical and elec-
trical properties of Mycalex
glass-bonded ica with those of
other insulating materials

MYCALEX

- withstands extreme
operating temperatures

offers high arc resistances

¥ possesses low loss and power factors

for permanent dimensional stability

The Introductory Mycalex Kit is being offered to qualified engineers

and others who are interested.

Mycalex Corporation of America, Dept. 54-G
P. O. Box 311, Clifton, New Jersey

Please send me the new Mycalex Parts Kit at the introductory price of $10.00. SINCE 1919

Enclosed find Check

[T Y. O R R R
17T DR R R R ]

TRAGE MARK RIG. U.5 PAT. OFF

""" Executive offices:

30 Rockefeller Plaza

MYCALEX CORFPORATION OF AMERICA
World's largest manufacturer of glass-bonded mica products

New York 20, New York

*
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COLUMBIA BROADCASTING SYSTEM,

185 Madison Ave., New York 22, N. Y.

INC.
Tel.: Plaza 1-2345

(For Executives of CBS Television Division, see page 24)

Board of Directors

William 8. Paley. chmn., Leon Levy. Samuel Paley,
Ralph F. Colin, Frank Stanton. Edward R. Murrow,
James B. Conkling. J. L. Van Volkenburg, Robert A
Lovett, Charles F. Stromeyer, Arthur Hull Hayes,
Henry C. Bonfig.

Officers

William S, Paley, chmn, of bd.
Frank Stanton, pres.

Henry C. Bonfig. vp

James B. Conkling, vp
William C. Fitts Jr.. vp
William C. Gittinger, vp
Peter C. Goldmark, v'p

Lewis Gordon, vp

Ralph W. Hardy. vp

Louis Hausman, vp

Lawrence W. Lowman, vp
Howard S. Meighan, vp

Sig Mickelson. vp

Arthur Hull Hayes, vp
Richard S. Salant. vp

Charles F. Stromeyer, vp

J. L. Van Volkenburg, vp
Julius F. Brauner, sec.
Samuel R. Dean, treas.

Harold C. Lang, asst, treas.
Arthur S. Pacdgett. gen. auditor
Walter J. Hungerford, ass't. sec
Richard W. Jencks, asst. sec.
Milton Neaman, usst, sec.

CBS-COLUMBIA
3400 47th Ave., Long Island City, N. Y.
Telephone Exeter 2-3000

Henry C. Bonfig. pres.

Robert K. Hartman, vp
Wilfred H. James, vp
Harry Schecter, vp

Antony Wright, vp

Alvin C. Stewart, controller

CBS INTERNATIONAL
488 Madison Ave., New York 22, N, Y.
Telephone Plaza 1-2345
Lewis Gordon, pres.

CBS LABORATORIES

Officers
Dr. Peter C. Goldmark, pres.
John W, Christensen, vp & ch. eng.

CBS RADIO

Officers
Arthur Hull Hayes, pres.
James M. Seward. admin. vp
J. Kelly Smith, admin. vp

William A. Schudt Jr., vp in charge of station
relations

H. Leslie Atlass. vp in charge of central division

Guy della Ciovpa, vp in charge of network programs
—Hollywood

Lester Gottlieb, vp in charge of network programns
John Karol. vp in charge of network sls.

Wendell B. Campbell, vp in charge of station admin-
istration

CBS TELEVISION
Officers

J. L. Van Volkenburg. pres.

H. V. Akerberg. vp in charge of station relations

H. Leslie Atlass, vp in charge of central division
Frank Falknor, vp in charge of operations

Charles L. Glett, vp in charge of network services

W. Spencer Harrison. vp 1n charge of legal & busi-
ness Affairs
William H. Hylan. vp in charge of network sls.

Merle S. Jones. vp in charge of stations & gen.
services

William B. Lodge. vp in charge of engineering

Harry Ommerle. vp in charge of network programs
—New York

Hubbell Robinson Jr.. vp in charge of network pro-
grams

Edward L. Saxe, vp & asst. to pres.

Alfred J. Scalpone. vp in charge of network pro-
grams—Hollywood

William J. Flynn, controller

COLUMBIA RECORDS
799 Seventh Ave., New York 19, N. Y. -«
Telephone Circle 5-7300

Officers

James B. Conkling, pres.
Goddard Lieberson, exec. vp

James H. Hunter, vp & gen. mgr. of Cryton Precision
Products Service

A. J. Schrade, vp in charge of west coast operations

Paul J. Wexler, vp & dir. of operations of Columbia
Electronic Products Department

Kenneth E. Raine. exec. dir., Bridgeport operations
W. G. Wilkins. treas.

CBS-HYTRON
100 Endicott St,
Danvers, Mass.
Telephone 2360

Officers
Charles F. Stromeyer. pres.
John Q. Adams, vp in charge of sls.
Michael F. Callahan, vp in charge of manufacturing
Robert G. Marchisio, vp

Merle S. Wick, admin. vp —Hollywood Walter J. Hungerford. controller
N
RADIO CORPORATION OF AMERICA
30 Rockefeller Plaza, New York 20, N. Y. Tel.: Columbus 5-5960
(For NBC listing see page 30)
BOARD OF DIRECTORS Ernest B. Gorin, vp. & treas. Robert C. Proppe, uasst. sec.
David Sarnoff, chmn. John 8. Carter, vp., finance admin. L. E. Steiner, asst. sec.
John T. Cahill Mrs. Douglas Horton Hen:;:'ﬂ(n:n g:lall’(er. vp. & gen. mgr.,, RCA Victor Tele- Carlyle E. Yates. asst. sec.
’ . F. H. Troup, asst. sec.
e CIERES tiond e lngle.s Douglas Y. Smith, vp & gen. mgr.. Tube Div. P. E. Atkinson, asst. sec
L LS Gl et et LICHI TS T. A. Smith, vp. & gen. mgr.. Eng. Products Div. M' E Stevenso‘n ;g;t se.c
Harry C. Hagerty s Paul A. Barkmeier, vp. & gen. mgr.,, RCA Estate PR T '
John Hays Hammond Jr.  William E. Robinson Appliance Dept. D. G. Gish. asst. sec.
George L. Harrison Walter Bedell Smith E. D. Foster, vp. economic planning R. E. Simonds. asst. sec
Vincent deP. Goubeau, vp. materials E. B. Bigos, asst. sec. p

OFFICERS
David Sarnoff, chmn. of the bd.
Frank M. Folsom, pres.
E. C. Anderson, exec. vp., com. dept.
Elmer W. Engstrom, exec. vp., research & eng.
Charles M. Odorizzi, exec. vp., corporate staff
W. Walters Watts, exec. vp., electronic products
Robert A. Seidel, exec. vp., consumer products
Charles B. Jolliffe, vp & tech. dir.
Conway P. Coe, vp., patents

John W. Craig, vp. & gen. mgr.,, RCA Victor Home
Appliance Div.

OrrmlE. Dunlap Jr.. vp., press rels. & institutional
adr.

Ralston H. Coffin. vp. adv. & sls. prom.
O. B. Hanson, vp., ops. eng.

Emanuel Sacks, staff vp., & vp. & gen. mgr,, RCA
Victor Record Div.

Lawrence Kanaga. vp. & ops. mgr.. RCA Victor Rec-
ord Div.

Edward M. Tuft, vp., personnel
Robert L. Werner, vp. & gen. atty.
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Harold R. Maag, vp. & western mgr.
Dominic F. Schmit. vp. product eng.
Frank Sleeter. vp. facilities admin.
Lindsey W, Teegarden, vp., distribution
George Y. Wheeler II, staff vp.

Albert F. Watters, vp. & ops. mgr.
national Div.

RCA Inter-

Irving Woltt, vp. research, RCA Labs.
Vladimir K. Zworykin, honorary vp.

Meade Brunet, vp. & mgng. dir., RCA International

Div.

Walter S. Holmes Jr., controller
John Q. Cannon, sec.

Ely Francis, asst. controller
Robert C. Hock, asst. controller
C. J. Finch, asst. treas.

W. E. Hendrickson, asst. treas.
R. D. Isinger, asst. treas.

R. M. Ryan, asst. treas.

Joseph Morse, usst. treas.
George E. Morris, asst. sec.

Yearhook-Markethook

F. R. Demmerly, asst. sec.

DOMESTIC DIVISIONS AND SUBSIDIARIES

RCA Laboratories, Princeton, N. J.
Tube Division, Harrison, N. J.

Engineering Products Division, Front & Cooper Sts.,
Camden, N.

RCA Victor Tele\mon Division, Cherry Hill, Dela-
ware Tp., Camden, N. J.

RCA International Division, 30 Rockefeller Plaza,
New York 20, N. Y.

National Broadcasting Co., Inc., 30 Rockefeller Plaza,
New York 20, N. Y.

RCA Co\r'nmumcatnons Inc., 66 Broad St., New York

Radiomarine Corporation of America, 75 Varick St.,
New York 13, N. Y.

RCA Izzns‘t{_ltutes Inc.. 350 W. Fourth St.,

New York

RCA Service Co.. Inc.,
Camden, N. J

RCA Victor Dlstrlbutmg Corp., 666 N. Lake Shore
Dr., Chicago 11, Ill.

RCA Victor Radio & Victrola Div., Cherry Hill, Dela-
ware Tp., Camden, N. J.

RCA Victor _Record Division, 630 Fifth Ave., New
York, N. Y

Cherry Hill, Delaware Tp.,

RCA Victor Home Appliance Div., Front & Coooger
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STATE ASSOCIATIONS OF BROADCASTERS

Alabama Broadcasters Assn.

P. O. Box 477, Um\ersn), Ala. Founded in 1946;
meetings March and Oct.; elections March: no. of
members 71. Officers: Richard B. Biddle. WOWO
Florence, pres.; Julian C. $mith. WAGF Dothan,
vp.; William H. Miller, WGYV Greenville, sec.-treas.

Arizona Broadcasters Assn.

Founded in 1952; meetings Jan.; elections Jan.; no.
of members 22. Oflicers: Richard B. Rawls, KPHO-
AM-TV Phoenix, pres.; William L. Lindsay, KYMA
Yuma, vp.; Jack Williams. KOY Phoenix, sec.-treas

Arkansas Broadcasters Assn.

c/o pres. or sec. Founded 1946; meetings March and
Sept.; elections in March; no. of members 45, Offi-
cers: L. B. Tooley, KXAR Hope, pres.: Melvin Spann.
KWAK Stuttgart, vp.; Adrian White, KPOC Poca-
hontas. sec.-treas.

California State Radio & Television
Broadcasters Assn.

¢ o pres. or sec. Founded 1947. meetings Nov.:
no. of members 76. Officers: Philip G. Lasky, KPIX
‘TV) San Francisco, pres.; Franke Burke. KFVD
LW Angeles. vp.; Gene De Young, KERO Bakers-
field, sec.-treas.

Culorado Broadcasters Assn.

¢,/0 pres. or sec. Founded in 19530; meetings semi-
annual; elections June: no. of members 40. Officers:
Elwood Meyer, KYOU Greeleyv. pres.; E. M. Cooper,
KCRT Trinidad. vp.; Phil Hoffman, KLZ Denver,
sec.-treas.

Connecticut Broadcasters .Assn,

¢ o pres. Founded in 1954: meetings and elections
March: no. of members 30. Officers: J. Maxim
Ryder, WBRY Waterbury, pres.: Aldo de Dominicis,
WNHC New Haven., vp.; Walter B. Haase. WDRC
Hartford, sec.-treas.

Florida Assn. of Broadcasters

¢ o pres. or sec. Founded i1 1936; meetings May-
June and Nov.: elections in May-June: no. of
members 83. Oflicers: Harold P. Danforth, WDBO
Orlando, pres.; H. Dennison Parker, WTAN Clear-
water, Ist vp.; John H. Phipps. WTAL Tallahassee,
2d vp.; Guy Hamilton WTYS Marianna, sec.-treas.

Georgia Assn. of Broadcasters

¢ o pres. or sec. Founded 1935: meetings Aug., last

weekend Jan.: elections by mall after Jan. meeting:

no. of members 56. Officers: Glen C. Jackson, WAGA

Atlanta pres.; L. H. Christian. WRFC Athens. vp.:
. Morris, WMLT Dublin. sec.-treas.

Ha“auan Assn, of Radio & Television Broadcasters

1 O. Box 1380. Honolulu. T. H. Founded in 1952;
meetings on call; elections in May. no. of members
18. Oflicers: Ezra J. Crane, KMVI Wailuku, Maui,
pres.; William Paine, KGU Honolulu, vp.; Mel
Wright, KGMB-TV Honolulu, sec.-treas.

Idaho Broadcasters .\ssn.

¢ o pres. or sec. Founded 1951: meetings spring and
fall; elections in fall; no. of members 23. Ofticers:
Donald A. Thomas. KRLC Lewiston, pres.: Florence
M. Gardner, KTFI Twin Falls, vp.; Clair Hull,
KCID Caldwell, sec.-treas.

Hinois Broadcasters Assn.
¢ o pres. or sec. Founded 1948: meetigs March and
Oct.; elections Oct.; no. of members 65. Oflicers:
Harold L. Dewing, WCVS Springfield. pres.; Joe
Bonansinga, WGEM Quincy, vp.; Tom Land, WFIW
Fairfield, sec.-treas.

Indiana Broadcasters Assn.
¢/0 pres. or sec. Dounded 1948; meetings March and
elections March: no. of members 53. Officers: Ed-
ward G. Thoms, WKJG Fort Wayne, pres.; William
C. Smith Jr., WBIN Bedford. vp. (am); E, M. Jack-
son, WCNB Connorsville, vp. (tm): Don Burton,
WLBC-TV Muncie. vp. (tvi: Joseph Higgins, WTHI
Terre Haute, sec.-treas.

lowa Broadcasters Assn.
¢ 0 pres. or sec. Founded 19531: meetings semi-
amnually; elections annually; no. of members 39.
Officers: Walter Teich. KOEL Oelwein, pres.; An-
thony J. Koelker, KMA Shenandoah, vp.: Arthur A.
Skinner, KASI Ames. sec.-treas.
Kansas Assn. of Radio Broadcasters

¢ o pres. Founded 1951; meetings April-May; elec-
tions April-May; no. of members 40. Officers: Robert
Wells, KIUL Garden City. pres.: Robert Schmidt,
KAYS Hays, vp.; Arden Booth. KWLN Lawrence,
se..-treas.

Kentucky Broadcasters Assn.
¢ ¢ Hugh O. Potter, P. O. Box 536. Owensboro.
Founded 1945; meetings Oct and March; elections
Oct.: no. of members 537. Otticers: Sam Livingston,
WKYB Paducah, pres.: Gilmore Nunn, WLAP Lex-
ington, Ist vp.; Arthur Eilerman, WZIP Covington,
2d vp.:. Hugh O. Potter, WOMI Owensboro, sec.-
treas.

Louisiana Assn. of Broadcasters

P. O. Box 379, Baton Rouge. Founded 1943: meet-
ings spring and fall; elections fall; no. of members
45. Officers: Edgar B. Stern Jr., WDSU New Orleans,
pres.; Robert Earle, WIBR Baton Rouge, vp.: Clar-
ence E. Faulk, KRUS Ruston. sec.-treas.; Rolfe H.
McCollister, 203 Triad Bldg.. Baton Rouge. exec. sec.

Maine Radio & Tv Broadcasters Assn,
c¢;0 pres. Founded 1947; meetings and elections
Nov.. no, of members 21. Officers: Harold D. Glid-
den, WAGM Presque Isle, pres.; Bill Rines, WCHS-
TV }:ortland. vp.; Norman Gallant, WFAU Augusta,
sec.-treas.
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Maryland-D. C, Radio {\ Television Broadcasters
Assn,
¢ o pres. Founded 1951; meetings June and Nov.;
elections in Nov.; no. of members 46. Officers:
Leslie H. Peard Jr., WBAL Baltimore, pres.; Ben
Strouse, WWDC Washington, vp.; William H. Pauls-
grove, WJEJ Hagerstown, Md., sec.-treas.

Massachusetts Broadcasters Assn,

¢ 0 pres. Founded 1954: meetings and elections in
fall: no. of members 36. Ofticers: George H. Jaspert,
WCCM Lawrence, pres.; Herbert L. Krueger, WTAG
Worcester., vp.: Gerald Harrison. WMAS Springfield.
treas.; Sherwood J. Tarlow, WHIL Medford, sec,

Michigan Assn. of Broadcasters

¢ o pres. or sec. Founded 1948; meetings June and
Sept.: elections Sept.; no. of members 68. Oflicers:
Fred A. Knorr, Dearborn, pres.. Carl Lee, WKZO
Kalamazoo, vp.; Hugh A. Giesel., WBNC Bay City.
sec.-treas.

Minnesota Assn. of Broadcasters

¢ 0o pres. Founded 1946; meetings and elections
Sept.: no. of members 30. Otlicers: C. T. Hagman,
WDGY Minneapolis, pres.; Lee l.. Whiting, KEYD
Minneapolis, vp.; Manny Marget, KVOX Moorehead,
sec.-treas.
Mississippi Broadcasters Assn,

¢ o pres. Founded 1942;: meetings and elections
March or April: no. of members 52. Otticers: Ed
Wilkerson, WSLI Jackson. pres.: Ray Butterfield.
WLOX Biloxi. vp.: Granville Walters, WAML Laurel,
sec.-treas.

Missouri Broadcasters Assn.

¢ o pres. Founded 1948: meetings April and Aug.;
elections Aug.; no. of members 53. Officers: Sam A.
Burk, KIRX Kirksville, pres.; Chet Thomas, KXOK
St. Louis, vp.; Catherine Roer, KWOS Jefterson City,
sec.-treas

Montana Radio Stations Inc.

¢ 0 pres. Founded 1949: meetings and elections
Sept.; no. of members 26. Officers: V. V. Clark,
KOOK Billings. pres.: Joe Wilkins, KFBB Great
Falls. vp.: Mrs. Charlotte Brader, KOJM Havre,
sec.-treas.

Nebraska Broadcasting Assn,

¢ 0o pres. Founded 1934; meetings and elections
May 1; no. of members 28. Oflicers: Gene Ackerley,
KCOW Alliance, pres.: Virgil Sharp, KOWH Omaha,
vp.: Gordon Pentz, KWBE Beatrice, sec.-treas.

Nevada State Broadcasters Assn.

¢ o pres. Founded 1949. meetings as called; elec-
tions yearly: no. of members 12. Officers: H. G.
Wells, KOLO Reno, pres.; Tom Ivory, KLAS Las
Vegas. vp.; Bob Stoddard. KATO Reno, sec.-treas.

New Hampshire Assn. of Broadcasting

¢ o pres. or se¢. Founded 1454; meetings and elec-
tions Sept.. no. of members 10. Onicers: Frank B.
Estes, WKNE Keene, pres.; A. J. K. Malin. WWNH
Rochester, vp.: Warren Journay. WKBR Manchester,
sec.-treas.

New Jersey Broadcasters Assn.

¢ o pres. Founded 1947; meetings 2d week May and
Oct.; elections Oct.; no. of members 21. Ofticers:
Everett Rudolft. WJLK Asbury Park, pres.; Gordon
Gitfen, WKDN Camden, vp.; Jerome P. McCarthy,
WTOA Trenton, sec.-treas.

New Mexico Broadcasters Assn,

¢ o pres. Founded 1932: meetings Sept. and March;
elections March; no. of members 30. Officers: W.
Lloyd Hawkins, KHOB Hobbs, pres.; Wayne Phelps,
KOAT Albuquerque, vp.; Bert Arnold, KABQ Albu-
querque. treas.

New York State Assn,. of Radio & Television
Broadcasters

¢ o pres. or sec. Founded 1955; meetings April and
fall; elections fali; no. of members 80. Oflicers:
Michael R. Hanna, WHCU Ithaca, pres.; William
Doerr, WEBR Buftalo, vp.; Gordon Gray, WOR New
York. vp.: George Dunham, WNBF Binghamton,
treas: Elliott Stewart WIBX Utica, sec.

North Carolina Assn. of Broadcasters

¢ 0 pres. or sec. Founded 1932; meetings June and
Nov.; elections Nov.; no. of members 100. Ofticers:
William S. Page, WELS Kinston, pres.; Allan Wan-
namaker, WBIG Greenshoro. vp.: Cecil Hoskins.
WWNC Asheville, sec.-treas.

North Dakota Broadcasters Assn.

¢ o pres. Founded 1953; meetings and elections 2d
wk. Oct.: no. of members 15. Oflicers: Paul C.
Gussner, KGCU Mandan, pres.; Chester Reiten.
KSJB Jamestown. vp.; William Hurley, KXJB-TV
Valiley City, sec.-treas.

Ohio Assn. of Radio & Television Broadcasters

¢/0 pres. or sec. Founded 1931; meetings March and
Oct.: elections March; no. of members 86. Officers:
Herbert E. Evans, WRFD Worthington, pres.: Paul
Braden, WPFB Middletown, vp tradio); J. L, Bow-
den, WKBN-TV Youngstown, vp. (tv): Carlton
Dargusch Jr., 33 N. High St., Columbus, sec.-treas.

OKklahoma Assn. of Broadcasters

¢ o pres. or sec, Meetings and elections Jan.: no.
of members 42. Ofticers: Frank S. Lane, KRMG
Tulsa, pres.; T. M. Raburn Jr.,, KGYN Guymon, vp.;
Pat Murphy, KCRC Enid, sec.-treas.
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Oregon State Broadcasters Assn.

¢ o R. E. Summers, mgr.,, Journalism Bldg., U. of
Oregon, Eugene. Founded 1940; meetings semi-
annual; elections Feb.; no. of members 46. Officers:
Paul Walden. KODL The Dalles, pres.; R. D. Holmes,
KAST Astoria, vp.; Mrs. Iris Helliwell, KRXL Rose-
burg, sec.-treas.

Pennsylvania Assn. of Broadcasters

¢ o P. O. Box 64, Harrisburg. Founded 1922; meet-
ings and elections April; no. of members 112. Offi-
cers: Joseph T. Connolly, WCAU Philadelphia, pres.;
Thomas B. Price. WBPV Beaver Falls, vp.; Roy E.
Morgan, WILK Wilkes-Barre, vp.: J. Wright Mackey,
WRAK Williamsport, sec.; Thomas W. DMetzger,
WMRF Lewistown, treas.

Puerto Rican Assn. of Broadcasters

Box 4504, San Juan, Puerto Rico. Founded 1947;
meetings 2d Mon. of each month; elections 2d Wed.
of July: no. of members 19. Officers: Angel Ramos,
WKAQ San Juan, pres.; Juan Piza, WNEL San Juan,
vp.; Frederico E. Virella, WVJP Caguas, sec.;
Gustavo Diaz, WENA Bayamon, treas.

Rhode Island Radio & Television
Broadcasters Assn.

¢ o pres. Founded 1953; meetings 1st Mon. each
month; elections June; no. of members 11. Officers:
H. william Koster, WEAN Providence, pres.; Milton
Mitler, WADK Newport, vp.; E. James McEnaney
Jr.. WNET (TV) Providence, sec.-treas.

South Carolina Radio & Television
Broadcasters Assn.

¢ 0 pres. or sec. Founded 1947; meetings Jan. and
July: elections Jan.; no. of members 52. Oftlicers:
Frank Best, WDIX Orangeburg, pres.. W. Ennis
Bray, WJAN Spartanburg, vp.; T. Doug Youngblood,
WFIG Sumter, sec.-treas.

South Dakota Broadcasters Assn.

c/o U. of South Dakota, Vermillion. Founded 1947;
meetings and elections annual; no. of members 15.
Ofticers: Ray Eppel. KORN Mitchell, pres.; Byron
Mcllligott, KSDN Aberdeen, vp.; Jim Slack, KUSD
Vermillion, sec.-treas.

Southern California Broadcasters Assn.

¢ 0 6047 Hollywood Blvd, Hollywood 28. Officers:
Norman Ostby, KHJ Los Angeles, pres.; Lloyd Sig-
mon, KMPC Hollywood, vp.: Thelma Kirchner,
KGFJ Hollywood, treas.; Howard Gray, KGIL San
Fernando, sec.; Frank W. Crane, mgng. dir.

Tennessee Assn. of Broadcasters

¢ o pres, or sec. Founded 1948; meetings Nov.-Dec.
and May-June; elections Nov.-Dec.; no. of members
46. Otticers: Henry W. Slavick, WMC Memphis, pres.;
Frank Corbett, WGAP Maryville, vp.: Hoyt
Wooten, WREC Memphis, sec.-treas.

Texas Assn. of Broadcasters

¢ 0 520 Capital Natl. Bank Bldg.. Austin. Founded
1951; meetings spring, fall; electlons fall; no. of
members 125. Officers: Louis R. Cook, KNOW Aus-
tin, pres.; Richman Lewin, KTRE Lufkin, vp.:
Barney Ogle, KRGV Weslaco, sec.-treas.

Utah Broadcasters Assn.

¢ o pres. Founded 1951; meetings Jan. and June;
elections Jan.; no. of members 19. Officers: E. M.
Halliday, KSL Salt Lake City, pres.; George C.
Hatch., KALL Salt Lake City, vp.: Arch Webb,
KVOG Ogden, sec.-treas.

vermont Assn. of Radio & Television Broadcasters
Founded 1954;

c 0 sec. meetings quarterly; elec-
tions July: no. of members 14. Oflicers: E. Dean
Finney, WTWN St. Johnsbury, pres.; Al Spokes.

WJOY Burlington. vp.: Donald A. Thurston, WIKE
Newport, sec.-treas.

Virginia Assn, of Broadcasters

¢ o pres. Founded 1947; meetings and elections
Mayv-June: no. of members 58. Officers: John
Cole Jr.. WHLF South Boston, pres.; Emerson J.
Pryvor, WDVA Danville, vp.; Kenneth Gordon, WFTR
Front Royal. sec.-treas.

Washington State Assn. of Broadcasters

¢ o pres. Founded 1935: meetings March and Sept.;
elections March: no. of members 44, Officers: J.
Elroy McCaw, KTVW (TV) Tacoma, pres.;: James A.
Murphy, KIT Yakima., vp.. Allen Miller, KWSC
Pullman. sec.-treas.

West Virginia Broadcasters .Assn.

¢ o sec. Founded 1946; meetings spring and fall;
elections spring; no. of members 34. Oftficers: Paul
J. Miller, WWVA Wheeling, pres.; A. G. Ferrise,
WMMN Fairmont, vp.: Virginia Cooper, WJLS Beck-
ley. sec.-treas.

Wisconsin Broadcasters :Assn,

¢ o exec. sec. Founded 1928: meetings and elections
1st Tues. in Oct.; no. of members 48. Officers: Ben
Hovel, WKOW Madison, vp.; Edwin C. Conrad, 900
Gay Bldg., Madison, exec. sec.-gen. counsel; Mig
Figi, WAUX Waukesha, treas.

Wyoming Assn. of Radio & Television Broadcasters

¢ o sec. Founded 1955; meetings, elections between
April-July; no. of membhers 16. Officers: Donald L.
Hathaway, KSPR Casper, pres.; James Carroll,
KWYO Sheridan. vp.: Tack L. Breece KOVE Lander,
treas.; William C. Grove, KFBC Cheyenne, sec.
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TELEVISION sz« BOOK |

A regular monthly
service of pre-tested
musical sketches for
the producer, director
and artist

. . . practical working
scripts for the presenta-
tion of songs in dra-
matic. comie and pic-
torial fashion. The
very latest popular song
hits as well as the
standard favorites are
developed into photo-
genic sketches which
can be used effectively
as complete musical shows. as production numbers in variety
shows, or for scene-setting segments.

Since the orviginal Sketchhbook was released in 1952, a total of
15 supplements have heen issued to date—just about 500 song
titles and almost 1,000 sketehes.  Look for the BUI TV
Sketchbook when it reaches vour station cach month.

For the TV Profession and the TV-Minded )
‘32 TELEVISION TALKS’

transcribed from the BMI TV CLINICS—1954

ideas and imagination . . . as well as

A most practical and problem-solving
dozens of other elements in TV.

book on Television Management and Pro-

duction, combining the knowledge and ex-
periences of 32 TV leaders in every phase
of programming and production .. . factual,
informative and down-to-carth talks by
men who have been in the industry from
the ground up.

“32 TV Talks™ gives vou complete data
on such vital subjeets as:—film buying and
film programming . . . news and special
events . .. twists in production . . . educa-
tional and commercial programining . . .
low cost production . . . local programming
. . . promotion and public relations . . .

“It's one of the more authoritative in-
dustry volumes. tantamount to a college
course in updated thinking within the in-
dustry. . . " Variety

“. . . is another must reference for the
television trade . . . the list of contributing
speakers at the clinies reads like a ‘Who's
Who™ of TV broadcasters.”

Radio Dailv
. a0 valuable crystallization of think-
ing on television programming and opera-
tional problems . . . The volume belongs
in_every comprehensive TV library.”
Hollyicood Reporter

.

Service continues to be one of the basic themes at BML. Not only are its facili-
ties offered to its TV licensees. but to producers. advertising agencies and their
clients, TV film distributors. music conductors, directors. and evervone in TV
concerned with music and programming. ‘

Let BMI give yvou the TV Musie Storv—call

orwrite BUI' TV SERVICE DEPARTMENT

BROADCAST MUSIC, INC.

589 FIFTH AVENUE
NEW YORK 17, N.Y.

NEW YORK ¢« CHICAGO ¢« HOLLYWOOD « TORONTO o MONTREAL




MOBILE (Cont.)
WKRG-TV

(Target Date, Sept. 5, 1955)

LICENSEE: WKRG-TV Inc. Address: 162 S St. Pl I

FACILITIES: Ch. 5. Authorized Eff. Rad. Pow.: Visual 100 kw, Aural 50 kw. Trans
mnitter: GE. Antenna Make: GE. Height: Above average terrain 250 ft. Above
ground 459 f.

EQUIPPED TO COLORCAST retwork

AFFILIATIONS: Tv Network, CBS. Stations, Am, WKRG. Fm, WKRG-FM.

REPRESENTATIVES: 4 McKenna & SERV]NG

PRINCIPAL STOCKHOLDERS: th R. Gidd ( ALABAMA

Konrad (10%), T. J. Rester Jr.
( N7 <8 O

MOBILE

EXECUTIVES:

Joseph H. Little, vp. 3 LAND ,l‘HE

MONTGOMERY GULF COAST

{Montgomery County)

WCOV-TV

LiCENSEE: ¢ O. B : o Sl tI'UIy the

EACILITIES: Ch. 20. Authorized Eff. Rad. Pow.: Visual 200 kw, Aural 117 kw. Operat-
ing Pow. /, M
RCA. Height: Above average terrain 440 ft. Above ground 460 ft.

OPERATION: Began April 22, 1953. Hours, |-I 1. K O L O S S U S

AFFILIATIONS: Tv Networks, ABC, CBS, DTN. Station, Am, WCOV.

4
REPRESENTATIVES: : ot : U N D
& Mor

SERVICES: Two RCA camera chains. One
TSP pre R filr mera. Two RCA film projectors. th G

PRINCIPAL STOCKHOLDERS: Oscar Covirg*on pres. U L F
M. Smith, gen. (9%,

EXECUTIVES:
Oscar P. Covington, pres.
Hugh M. Smith, gen. mgr. & film buy

/ loc %

@) CHANNEL 5

KEN GIDDENS, Pres. C. P. PERSONS JR.,, Gen. Mgr.

RATE INFORMATION:
Af

MARKET INFORMATION:
Families in Area phone HEmlock 2-5505

— ) i o Represented by AVERY-KNODEL, INC.
Market information in station listings is furnished by station and any inquiries

should be directed to that source. Data in listings is corrected to Aug. 1.

For full list of abbreviations and sources of county and state market data sce

Foreword.
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ALABAMA

MONTGOMERY (Cont.)

WSFA-TV

LICENSEE: WKY Radiophone Co.
Phone: 5-1251.

FACILITIES: Ch. 12. Authorized Eff. Rad. Pow.: Visual 316 kw, Aural 158 kw. Operat-
ing Pow.: Visual 316 kw, Aural 158 kw. Transmitter: RCA. Antenna Make:
RCA. Height: Above average terrain 1,040 ft. Above ground 823 ft.

OPERATION: Began Dec. 25, 1954. Hours, 7 a.m.-midnight.
AFFILIATIONS: Tv Network, NBC. Station, Am, WSFA.

REPRESENTATIVES: Sales, The Katz Agency: Washington Atorneys, Pierson, Ball &
Dowd; Consulting Engineer, A. D. Ring & Assoc.

SERVICES: Two studios (40x47 ft. and 12x15 ft.). Four RCA camera chains. One TSC
rear screen projector. One RCA film camera. Two RCA film projectors. One
RCA slide projector. One Houston-Fearless film processing unit. One mobile
unit. News Service, AP.

PRINCIPAL STOCKHOLDERS: Oklahoma Pub. Co. (Daily Oklahoman, Oklahoma
City Times, Farmers Stcckman—Oklahoma City) (100%). It also owns WKY-
AM-TV Oklahoma City, Okla. E. K. Gaylord, pres., Oklahoma Pub. Co.

EXECUTIVES:
E. K. Gaylord, pres.
P. A. Sugg, exec. vp.

Address: 10 East Delano St. Postal Zone: &.

Robert F. Doty, prog. dir & film buy.
Robert M. Hayward, ch. eng.

Hoyt Andres, vp. & sta. myr. Robert L. Tuttle, prom. mgr.

John C. Hughes, com. mgr. Frank McGee, news ed.

RATE INFORMATION: Class A ane hour (live) $250, (film) $250; minute spot (live)
$50, (film) $50: ID $25. ID Length 8 sec. Specifications SRA standards.

Frequency discounts from 5%, for I3 times up to 274% for 312 times. Rate f
Card No. 1.
MARKET INFORMATION:
Total
Grade B (Including

(FCC Contour) Fringe Area)
Population 586,700 823,400
Families in Area 152,500 211,300
No. of Sets 91,000
Retail Sales $351,823,000 $478,572,000
Income per Family $3,826 $4,559
Income per Capita $994 $1,170

MUNFORD
(Jefferson County)
WTIQ (TV)*
(*Non-Commercial Educational)
LICENSEE: Alabama Educaticna! Television Commission. Address: Protective Life
Bldg., Birmingham. Posta Zone: 3. Phone: 54-2741.

FACILITIES: Ch. 7. Authorized Eff. Rad. Pow.: Visual 316 kw, Aural 91 kw. Operat-
ing Pow.: Visual 316 kw Aural 191 kw. Transmitter: GE. Antenna Make: GE:
Height: Above average terrain 2,000 ft, Above ground 578 ft,

EQUIPPED TO COLORCAST local live programs, local films, local slides.
OPERATION: Began Jan. 7, 1955. Hours, 4-9 p.m.

REPRESENTATIVES: Washington Attorney, Hogan & Hartson: Consulting Engineer,
A. D. Ring & Assoc.

EXECUTIVES:
Raymond D. Hurlbert, pres. & prog. coor.
James L. Evans, ch. eng.

|

SELMA
(Dallas County)
WSLA (TV)
(Target Date, Not Set)

LICENSEE: Deep South Broadcasting Co. Address:
Ala.

FACILITIES: Ch. 8. Authorized E-f. Rad. Pow.: Visual 251 kw, Aural 1.26 kw. Trans-
mitter: Standard Electron'cs. Antenna Make: GE. Height, Above average
terrain 360 ft. Above ground 387 ft.

AFFILIATION: Stations, Am, WBAM Montgomery.

REPRESENTATIVES: Washington Attorney, Charles S. Rhyne:
William E. Bennis Jr.

PRINCIPAL STOCKHOLDERS: Wm. J. Brennan, pres. (45% ), Willam E. Benns Jr.,
treas., and wife (50%). Mr. Benns owns 10% of WVOK Birmingham, Ala.
Licensee also owns WBAM Montgomery, Ala.

P. O. Box 1447, Montgomery,

Consulting Engineer, |

EXECUTIVES:
William J. Brennan, pres.
Cyril G. Brennan, vp.
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William E. Benns Jr., treas.
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ARIZONA
ARIZONA MARKET INDICATORS
Total Population, July 1, 1954....................... 993,000
Total Families, 1950........... ... ... ..., 181,985
Total Urban Population, 1950....................... 416,000
Total Rural Nonfarm Population, 1950............... 256,673
Total Farm Population, 1950........................ 76,914
Employed in Nonagricultural Establishments, March

1005 209,800
Employed in Agriculture, 1950 ...................... 35,196
Employed in Mining, March 1955 .................... 13,700
Employed in Manufacturing, March 1955 ............. 29,500
Employed in Construction, March 1955 ............... 15,700
Employed in Transportation & Public Utilities, March

1055 e 20,000
Employed in Wholesale & Retail Trade, March 1955. .. 52,200
Employed in Finance, Insurance & Real Estate, March

1050 8,300
Employed in Service and Miscellaneous, March 1955. . . 27,500
Employed in Government Service, March 1955........ 42,900
Retail Sales, 1954. ... ... ... . . o i $  1,005,655,000
Bank Assets, Jan. 1, 1955.............. ... .. ... ... $ 755,823,000
Bank Deposits, Jan. 1, 1955. . .............0nn. ... $ 694,203,000
Major Income Sources, 1954: Agriculture 15.6%:; Government

19.4%; Manufacturing Payrolls 7.6%; Trade and Service
23.6%.
Total Income Payments, 1953........................ $ 1,370,000,000
Per Capita Income, 1953........... 0.0 uuuununnnn.. $ 1,473
Total Internal Revenue Collections, 1954.............. $ 160,430,000
Average Weekly Earnings Manufacturing Workers,

March 1955 ...ttt $ 80.97
Cash Receipts from Farm Marketing, 1954............ $ 364,786,000
Government Payments to Farmers, 1954.............. $ 2,076,000
Value of Mineral Production, 1951................... $ 243,886,000
New Public Construction in 1952.................... $ 80,300,000
Motor Vehicle Registration, 1954............. ....... 379,704
Number of Telephones, Jan. 1, 1955.................. 235,000
Number of Electrical Connections, Jan. 1, 1955........ 257,499
Number of Gas Utilities Connections, 1953............ 177,000

For sources see Foreword. Retail Sales, copyright 1955 Sales Manhagement.
Further reproduction unlicensed.

ARIZONA MARKET DATA BY COUNTIES

(cas) {CBS)

County Population Retail Sales Food Sales Drug Sales TV Sets %

1950 1954 ($000) 1954 {$000) 1954 ($000) 1954 1954
Apache .. . . .. 27,767 $ 8,680 $1,377 $ 171 LN
Cochise 31,488 36,055 9,717 1,151
Coconino 23,910 28,972 4,724 681
Gila 24,158 20,073 5,180 776
Graham 12,985 13,818 2,423 341 B Lo
Greenlee 12,805 10,10 3,32 234 o
Maricopa 331,770 499,840 105,313 17,676 79,780 67%
Mohave 8,510 9,01 1,905 188 S o
Navajo . 29,446 27,103 5,186 977 . .
Pima . 141,216 210,857 49,355 10,095 16,730 319%
Pinal . 43,191 48,207 15,572 1,888 6,240 47%
Santa Cruz 9.344 14,699 2,939 797 .
Yavapai ... 24,991 25,593 5,866 880 L L
Yuma .. .. 28,006 52,733 11,941 1,545 3,110 35%
Note: For sources see Foreword. Food, drug and retail sales, copyright 1955,

Sales Management; further reproduction unlicensed. Counties for which
no tv sets or {)ercentage are given had less than 109, ownership and were
not new television counties when figures were compiled in 1954. Set and
per cent figures from CBS-TV Research.

MESA

(Maricopa County)

KVAR (TV) (PHOENIX)

LICENSEE: KTAR Bestg. Co. Address: 1101 N. Central Ave.,
4-4161.

FACILITIES: Ch. 12. Authorized Eff. Rad. Pow.: Vissal 31.6 kw, Aural 15.8 kw.
Operating Pow.: Visual 31.6 kw, Aural 15.8 kw. Transmitter: DuMont. Antends =
Make: RCA. Height: Above average terrain 1,550 ft. Above ground 97 {4,

EQUIPPED TO COLORCAST network programs.

OPERATION: Began May 2, 1953. Hours, noon-midnight.

AFFILIATION: Tv Network, NBC. Stations, Am, KTAR.

REPRESENTATIVES: Sales, Paul H. Raymer Co.; Washington Attorney,
8 Hennessey; Consulting Engineer, George C. Davis.

SERVICES: Two studios (40x80 ft. and 30x40 ft.}. Three DuMont camera chains.
One Bodde rear screen projector. Two RCA and two Holmes film projectors.
One DuMont flying spot slide projector. One DuMont scanner.

PRINCIPAL STOCKHOLDERS: KTAR Bcstg. Co. is owned by John J. Louis, chmn.
of bd., and family (68.23%); Richard O. Lewis. ores. & gen. mgr. (17.47%,).
Licensee owns KYUM Yuma and KYCA Prescott.

EXECUTIVES:

Richard O. Lewis, pres. & gen. mqr.
Dwight Harkins, sta. mgr. & film buy.
E. W. Harvey, com. mgr.

Bill Robb, prog. dir.

RATE INFORMATION: Class A one hour (live) $450, (film) $450; minute spot (live)
$90, (film) $90: ID $45. ID Length 10 sec. Full and share screen.

MARKET INFORMATION: Population, 480,000: Families in Area, 140,000; No. of
Sets, 120,610; Retail Sales, $550,000,000: Income per Capita, $1,473.

Market information in station listings is furnished by station and an{ inquiries
should be directed to that source.” Data in listings is corrected Yo Aug. 1
gor fulldllst of abbreviations and sources of county and state market data see p
oreword.

Phoenix. Phone: Alpine

Segal, Smith

A. C. Anderson, ch. eng.
Ted Edwards, prom. mgr.
Robert Vache, news ed.

-
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TELEVISION STATIONS AND MARKET DATA FOR THE UNITED STATES

Including Construction Permits Granted to Aug. 1,

1955

ALABAMA MARKET INDICATORS
Total Population, July 1, 1954.....
Total Families, 1950
Total Urban Population, 1950........ ... ... ... ...
Total Rural Nonfarm Population, 1950...............
Total Farm Population, 1950........................
Employed in Nonagricultural Establlshmente March
1955 ......
Employed in Agucultune, l‘)o()
Employed in Mining, March 1955 o ovvinnns e
Employed in Manufacturing, March 1955
Employed in Construction, March 1955 ..........
Employed in Tlanspmtatlon & Publie Utilities, Malch
1955
Fanployed in Wholesale & Retail Tlade, March 1955.
Fhployed in Finance, Insurance & Real Estate, March
1955
Employed in Service and Miscellaneous, March 1955. ..
Employed in Government Service, March 1955........
Retail Sales, 1954........ et e .
Bank Assets, Jan. 1, 1955....... .. coiiivi i,
Bank Deposits, Jan. 1, 1956........... ...l
Major Income Sources, 1953: Agriculture 9.4%;
22¢,; Manufacturing Payrolls 21.5%; Trade
24.5%.
Total Income Payments, 1953...... e
Per Capita Income, 1953..........
Total Internal Revenue Collections, 1954.
Average Weekly Earnings Manufactmmg Workers,
March 1955 ......
Cash Receipts from Falm ‘\/Iarketmgs 1954. ... ...
Government Payments to Farmers, 1954..............
Value of Mineral Produetion, 1951...................
New Public Construction in 1952...
Motor Vehicle Registration, 1954....................
Number of Telephones, Jan. 1, 1955.................
Number of Electrical Connections, Jan. 1, 1955........
Number of Gas Utilities Connections, 1953............

(C8S) (CBS)
3,121,000 1950 1954 ($000) 1954 ($000) 1954 ($000) 1954 1954
799,765 | County Population Retail Sales Food Sales  Drug Sales TV Sets TV %
Russell .. 40,364 11,218 3.724 319 1,770 179%
1{’?8’2:1”; St. Clair . ......... 26,687 10,775 3,971 369 2,550 387:
+bU, Shelby ............ 30,362 12,274 5,544 328 4,730 619,
960,493 Sumter ....... 23,610 7,925 1,426 134 780 159,
Talladega ...... 63,639 38,445 12,276 1,126 10,830 659,
669.300 Tallapoosa ..... 35,074 18,547 5,504 766 2,020 229,
DD Tuscaloosa .. 94,092 61,830 17,308 2,259 7,090 30%
250,707 Walker L 63,769 29,424 11,037 714 8,810 54,
14,900 | Washington 15,612 4,440 1,586 30 400 119
930’,00 Wilcox ... ....... 23,476 5,893 1,508 80 . L
2o, ( Winston 18,250 5,772 1,431 168 2,070 46%
30,500 Note: For sources see Foreword. Food, drug and retail sales, copyright 1955,
Sales Management; further reproduction unlicensed. Counties for which
47.300 no tv sets or percentage are given had less than 109, ownership and were
’ not new television counties when figures were compiled in 1954. Set and
136,900 per cent tigures from CBS-TV Research.
23,200
50,100 ANDALUSIA
5088 6'%(1),(‘)03 {Covington County)
2085030000 WAIQ (TV)*
1,692,350,000
1,555,617,000 (Target Date, Fall, 1955}

Government
and Service

8 3,248,000,000
3

1,043
374,080,000

e
For sources see Foreword. Retail Sales, copyright 1955 Sales Management.

Further reproduction unlicensed.

ALABAMA MARKET DATA BY COUNTIES

1950 1954 ($000) 1954 ($000) 1954 ($000)
County Population Retail Sales Food Sales  Drug Sales
Autauga 18,186 $ 5,650 $ 2,406 $ 181
Baldwin 40,997 30,737 8,792 949
Barbour . . 28,892 10,680 3,267 305
Bibb .. ... 17,987 6,624 1,659 130
Blount . 28,97 11,272 3,201 232
Bullock 16,054 .137 1,245 146
Butler 29,228 13,712 3,728 324
Calhoun 79,539 69.219 20,266 2,074
Chambers 39,528 11,363 3,907 62
Cherokee ... 17,634 4,891 1,256 98
Chilton . 26,922 10,601 2,884 331
Choctaw 19,152 4,706 1,029 54
Clarke 26,548 19,591 2,723 443
Clag 3,929 5,262 1,648 202
Cleburne 11,904 4,498 1,518 88
Coffee 30,720 12,502 3,806 377
Colbert 39,561 31,612 9,165 1,021
Conecuh 21,776 6,686 1,996 144
Coosa L 11,766 3,126 1,244 104
Covington 40,373 21,788 6,370 798
Crenshaw 18,981 7,554 1,988 140
*Cwlman 49,046 21,973 6,653 580
Dale 20,828 979 3,326 346
Dallas 56,270 35,154 8,612 1,133
De Kalb 45,048 18.123 4,755 394
Elmore 31,64 13,819 4,623 427
Escambia 31,443 26,22 6,415 633
Etowah 93,892 74,917 19,804 2,060
Fayette . 19,388 8,541 2.089 17
Franklin . .. 25,705 14,071 3,947 382
Geneva 25,899 13,842 2,930 375
Greene 16,482 6,542 1,391 157
Hale 20,832 7,003 1,900 209
Henry 18.674 6,629 1,402 204
Houston 46,522 43.346 9,485 1,110
Jackson 38,998 15,74 3,244 38:
Jefferson 558,928 583,146 142,449 14,706
Lamar 16,441 4,73 1,330 13
Lauderdale 54,179 39,143 9.080 1,054
Lawrence 27,128 6,527 2,371 281
Lee 45,073 25,361 7,280 971
Limestone 35.766 18,026 4,984 482
Lowndes 18,018 5,011 1,082 32
Macon ............ 30,561 9,056 3,183 227
Madison L... 72,903 56.028 11,678 1,255
Marengo Lo 29,494 13,881 3,121 340
Marion .. 27,264 11,400 3,121 273
Marshall . o 45,090 34,132 7,02 927
Mobile 231,105 221.964 58,690 10,212
Monroe 25,732 13,611 3,543 24
Montgomery 138,965 144,659 31,230 3,891
Morgan 56,924 4,126 12,166 925
Perry 20,439 7,589 1,789 204
Pickens 24,349 9.975 2,483 76
Pike 30,608 14,694 4,170 525
Randolph 22,513 8,917 2,606 186

BROADCASTING ® TELECASTING

58.98
377.277,000
5,499,000
164,280,000
169,000,000
915,398
546,400
830,538
251,800
(CBS) {cBS)
1954 1954
TV Sets v %
2,790 249,
2,600 62%
2.860 39,
600 17%
10,360 467,
3,920 387,
1,480 36%
'310 33%
480 1%
790 129
1,060 339,
1,040 36%
1,060 109,
620 13%
920 339,
5,710 469,
3,260 225,
2:330 20
1,750 23%
990 139,
13,520 489,
910 19,
1,430 22,
660 17%
790 17%
92 109
110,120 65%
72 197
1,550 109
1.630 257
1.340 127%
2,210 250,
1,170 17%
4.060 209,
1,030 15%
1.550 22¢7,
2,650 227,
26,940 37%

8,340 21,

4,420 2975
710 17%
970 18%

1,880 35%

|

(FM].
| REPRESENTATIVES: Sales

{(*Non-Commercial Educational)

LICENSEE: Alabama Educational Television Commission.
Bldg., Birmingham. Posta' Zone: 3. Phone: 54-1741.

FACILITIES: Ch. 2. Authorized Eff. Rad. Pow.: Visual 100 kw, Aural 60.3 kw.

EQUIPPED TO COLORCAST network programs.

REPRESENTATIVES: Washington Attorney, Hogan & Hartson; Consulting Engineer,
A. D. Ring & Assoc.

EXECUTIVES: Raymond D. Hurlbert, pres.

Address: Protective Life

BIRMINGHAM
(Jefferson County)
WABT (TV)
LICENSEE: The Television Corp. Address: P. O. Box 2553. Postal Zone: 2. Phone:
4.3506.

FACILITIES: Ch. 13.
Operating Pow.:

Authorized Ef#. Rad. Pow.:
Visual 302

302 kw, Aural 178 kw.
Standard Elec-

Visual
kw, Aura'! 178 kw. Transmitter:

tronics. Antenna Make: RCA. Height: Above average terrain 840 ft.; Above
ground 505 ft.

EQUIPPED TO COLORCAST network programs.

OPERATION: Began May 29, 1949. Hours, 7 a.m.-midnight.

AFFILIATION: Tv Networks, ABC, DTN, NBC. Stations, Am, WAPL Fm, WAFM

Blair-Tv Inc.- Washington Attorney, Fly, Shuebruk, Blume
& Gaguine; Consulting Engineer, Gautney & Jones.

SERVICES: Two studios (40x60 ft. and 12//5x17 ft.). Five DuMont camera chains.
One rear screen projector. One RCA film camera. Two Eastman 16émm fiim
projectors. Two Selectroslide slide projectors. One DuMont flying spot
scanner. One Microcord film processing unit. One mobile unit. News serv-
ice, AP.

PRINCIPAL STOCKHOLDERS: Birmingham News Co. (Birmingham News) is owner.
It also owns WHBS-AM-FM Huntsville, Ala. {Huntsville Times). Ruth L.
Hanson, chmn. of bd. (10.67%,), Henry P. Johnston, exec. vp. (5.3)%. of
Birmngham News Co.

EXECUTIVES:

Henry P. Johnston, pres.
Fred Shawn, asst. to pres
Charles F. Grisham, com. mgr.

Ray Furr, vp. in charge program-
ming & film buy.

J. V. Sanderson, ch. eng.

James B. Chenoweth, prom. mgr.

RATE INFORMATION: Class A one hour (live) $650, (film) $650; Class AA station
break $160; Class AA ID $80. Full and share screen. Frequency discounts
from 4.9, for 13 times up to 34.9% for 312 times.

MARKET INFORMATION: Total (including Fringe Area): Population 2,708,200;
Families in area 721,900 No. of Sets 321,380; Retail Sales $1,911,493,000;
Income per Family $3,800- Income per Capita $1,014.

WBIQ (TV)*
(*Non-Commercial Educational)

LICENSEE: Alabama Educational Television Commission.
Bldg. Postal Zone: 3. Phone: 54-2741.
FACILITIES: Ch. 10. Authorized Eff. Rad. Pow.: Visual 309 kw, Aural 18.6 kw.
Operating Pow.: Visual 30.9 kw, Aural 8.6 kw. Transmitter: RCA. Antenna
Make: RCA. Height: Above average terrain 530 ft. Above ground 87 ft.
EQUIPPED TO COLORCAST network, local live programs, local films.
OPERATION: Began April 28, 1955. Hours, 6-9 p.m.
REPRESENTATIVES: Washington Attorney, Hogan & Hartson;
A. D. Ring & Assoc.
EXECUTIVES:
Raymond D. Hurlbert, pres.

Address: Protective Life

Consulting Engineer,

Market information in station listings is furnished by station and any inquiries
should be directed to that source. Data in listings is corrected to Aug. 1.
For full list of abbreviations and sources of county and state market data see
Foreword.
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ALABAMA

| RATE INFORMATION: Class A one hour [live] $170, (film) $150: minute spor
BIRMINGHAM (COI’I"’.) (live) $40. (film) $35; ID $20. ID Length 10 sec. Frequency discounts from
| 5% for 26 times up to 20% for 260 times. Rate Card No. I.
WBRC-TV MARKET INFORMATION: :
Tota
LICENSIEE: Storer Bestg. Co.  Address: Atop Red Mountain. Postal Zone: 9. Grade A Grade B (including
Phone: 4-4701. (FCC Contour) (FCC Contour) Fringe Area)
FACILITIES: Ch. 6. Authorized Eff. Rad. Pow.: Visual 100 kw, Aural 50 kw. Operat- L°P“‘?*'g?s , ggzgg 163,400 516200
ing Pow.: Visual 100 kw, Aural 50 kw. Transmitter: RCA. Antenna Make: RCA. O of unt sets 0
Height: Above average rerrain 900 ft. Above ground 560 ft. |
EQUIPPED TO COLORCAST network programs. HDOTl'éAN
{ t t
OPERATION: Began July I, 1949. Hours, 7 a.m.-12:30 a.m. | (Houston County)
. - WTVY (TV)
AFFILIATIONS: Tv Networks, CBS, DTN. Station, Am WBRC. [
REPRESENTATIVES: Sales, The Katz Agency: Washington Attorney, Dow, Lohnes & | LICENSEE: WIVY Inc. Address: Cottonwood Road.
Albertson. Consulting Engineer: A. Earl Cullum Jr. FACILITIES: Ch. 9. Authorized Eff. Rad. Pow.: Visual 28.2 kw, Aural 141 kw.
SERVICES: Two studios (28x48 ft. and 21x30 ft.). Four RCA camera chains. One Transmitter: GE. Antenna Make: GE. Height: Above average terrain 550 ft.
Bodde rear screen projector. One Auricon film camera. Two RCA film Above ground 457 ft.
projectors. One RCA Telojector. Two View-lex slide projectors. One RCA | OPERATION: Began Feb. 12, 1955 <

mobile unit. News Service, INS.
PRINCIPAL STOCKHOLDERS: Sce WGBS-TV Miami, Fla.
EXECUTIVES:

REPRESENTATIVES: Sales, Adam Young Tv Corp. Washington Attorney: Millsr &
Schroeder. Consulting Engineer: Commercial Radio Equipment Co.

Storer, . . D. Smith 111, Cdir. & fil PRINCIPAL STOCKHOLDERS: Charles Woods, pres. (13.22%), J. T. Thrower, vp.
T R Koo Bre Mgy !l prog: i & film 106%). Dr. Paul Flowers, treas. (13.22%) ard others. H. L. Holman Jr.
Oliver Naylor, com. mgr. Robert L. CuPriest, ch. eng. vp (3.97%]). has $500 stock interest in WOZK Czark, Ala.

Peter Storer, nat. sls. mgr. Sterling Madding, prom. mgr. | EXECUTIVES:

Davenport Smith, news ed.

| Mel Wheeler, vp. & gen. mgr. F. E. Busby, sta. mgr.
RATE INFORMATION: Class AA one hour (live) $860, Class A $760, {film) $750, |
$650° minute spot {live or film) $185, $150; 1D $92, $75. |D Length 10 sec. | MOBILE
Full and share screen. Fraquency discounts from 5% for 13 times up to 25% )
for 260 times. Rate Card No. 7. {Mobile County)
MARKET INFORMATION: ‘ WALA-TY
|
Grade A Grade B (In.[:cl)zzling LICENSEE: Pape Television Co. Address: 210 Government St. Phone: Hemlock
{FCC Contour) (FCC Contour) Fringe Area) | RIS
Population 2,012,000 614,600 2,653,000 FACILITIES: Ch. 10. Authorized EF. Rad. Pow.: Visual 316 kw, Aural 191 kw.
Families in Area 559,200 120,000 679,200 Operating Pow.: Visual 316 kw, Aural 191 kw. Transmitter: RCA. Antenna
No. of Sets 272,000 49,386 321,380 Make: RCA. Height: Above average terrain 620 ft. Above ground 573 ft.
Retail Sales $1,498,998,000 $1,498,998,000 | . N
Income per Family $2,200 $2,200 | EQUIPPED TO COLORCAST network programs, lccal live programs, local f &
Income per Capita $1,200 $1,200 local slides.
OPERATION: Began Jan. 14, 1953. Hours, 10 a.m.-midnight.
WJLN_TVf AFFILIATIONS: Tv Networks, ABC, CBS, NBC. Statiors, Am, WALA.

REPRESENTATIVES: Sales, Headley-Reed Tv; Washington Attorney, Dow, Lohnes &
Albertson: Consulting Engineer, L. J. N. duTreil & Assoc.

SERVICES: Two studios (20x40 ft. and 50x20 ft.). Two RCA camera chains. One
Master Vu-Graph rear screen projector. One RCA film camera. Two RCA

(Target Date, Not Set)
LICENSEE: Johnston Bestg. Co. Address: P. O. Box 5767. Phone: 54-3466.
FACILITIES: Ch. 48. Authorized Eff. Rad. Pow.: Visual 230 kw, Aural 120 kw.

AFFILIATIONS: Stations, Am, WJLD. Fm, WJLN-FM. film projectors. Two slide projectors. News Service, AP. Library, Snader.
PRINCIPAL STOCKHOLDERS: George Johnston (40%,) and George Johnston Jr. | PRINCIPAL STOCKHOLDERS: W. O. Pape, pres. (99.6%), H. K. Martin, exec. vp.
{60%). (.2%) and W. B. Pape, secy. {.2°%]).
EXECUTIVES: EXECUTIVES: )
George Johnston Jr., pres. James Connolly, gen. mgr. w. O. Papg. pres. & gen. mgr. Alvin R, Bell, ch. eng.
H. K. Martin, exec. vp. Chuck Thompson, prom. mgr.

Al Holman, prog. dir. & film buy.

{ RATE INFORMATION: Class A one hour (live) $400; minute spot (live) $80;
ID $40. ID Length 8 sec. Specifications 2x2 'n. Full screen. Frequency dis-
courts from 33,9, for 26 times up to 18349, ‘or 260 times. Rate Card No. 2.

DECATUR pull

{Morgan County)
WMSL-TV e | WKAB-TVY

| LICENSEE: Pursley Bestg. Service Inc. Address: P. O. Box 1306. Phone: 7-6345.

FACILITIES: Ch. 48. Authorized Eff. Rad. Pow.: Visual 270 kw, Aural 140 kw.
Transmitter: GE. Antenna Make: GE. Height: Above average terrain 250 ft.
Above ground 303 ft.

|

|

! OPERATION: Began 1952, Hours, 3-11 p.m.

| AFFILIATIONS: Tv Networks, CBS, DTN. Station Am, WKAB,

tWUJLN-TV has suspended constriction but has not returned its CP.

LICENSEE: Tennessee Valley Radio & Television Corp. Address: Box 411. Phone: 802.

FACILITIES: Ch. 23. Authorized Eff. Rad. Pow.: Visual 158 kw, Aural 8.52 kw.
Operating Pow.: Visual 15.8 kw, Aural 8.52 kw. Transmitter: RCA. Antenna
Make: RCA. Heigh*: Atove average terrain 350 ft. Above ground 383 ft.

OPERATION: Began July 4, 1954, Hours: 2-11 p.m.
AFFILIATIONS: Tv Networks, CES, NBC. Station, Am, WMSL.
REPRESENTATIVES: Sales, The Walker Representation Co.; Washington Attorney, REPRESENTATIVES: Sales, Forjoe Tv Inc.: Washington Attorney, Haley, Doty &

Harry J. Daly; Consulting Engineer, John H. Mullaney. Wollenberg: Consulting Engineer, George P. Adair.
SERVICES: One studio (21x30 ft.). One RCA camera chain. One RCA film | SERVICES: Two studios. One GE Synchrolite camera chain. One GE film camera.
camera. One RCA film projector. One RCA slide projector. One RCA Two GE film projectors. One GE slide projector.

scanner. One 3.8 opaque slide projector. News Service, AP Library, MPTV. | pp |\ ipal STOCKHOLDERS: Lovise P. Pursley, ckmn. of bd. (85%), Claude L.

PRINCIPAL STOCKHOLDERS: Frank Whisenant, pres. & gen. mgr. (69%) and | Pursley, secy.-*reas. (13.33%) and Robert H. Moore, pres. (1.66%).
36 others. EXECUTIVES:
EXECUTIVES: Louise P. Pursley, chmn. of bd. C. L. Pursley, sec.-treas.
Frank Whisenant, pres., gen. mgr. & Alice A. Whisenant, prog. dir. Robert H. Moore, pres.
film buy. Charles Birdwell, ch. eng. — p
James E. King, com. mgr. Bob Gleason, news ed. | fWKAB-TV has suspended operation but has not surrendered its CP.
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4 AI‘HE @ILD @l&DER CHANGE I'H . o o Giving way
to the NEW.'” Southeast Alabama . . . Once a group of many small markets
. . . requiring a myriad of media to reach . . . Now consolidated via powerful
316,000 Watts on Channel 12 WSFA-TV, Montgomery’s Best . . . Alabama'’s
newest and Finest Television Station. Your sales message is seen more . . .

means more on WSFA-TV.

WSFA-TV Market Data

1,118,643
$667,339,000.00
. $963,398,000.00

CHANNEL
Population
Total Retail Sales .. ..
Consumer Spendable Income ...

Owned and operated by
THE OKLAHOMA PUBLISHING CO.
The Daily Oklahoman, Oklahoma City Times,
The Farmer-Stockman, WKY, WKY-TV, WSFA, & WSFA-TV
Represented by THE KATZ AGENCY, INC.

Markethook e Tage 53
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nother winner.

from the portfolio of MSales Builders

This unique property has everything any sponsor wants.
It’s as authentic as the unstinted cooperation of the French
Government and the Legion could make it. It reflects
(through brilliant, quality production) all the magical
audience appeal contained in the words, “The Foreign
Legion” and “The Sahara’’—a combination that has in-
cubated one of the highest percentages of smash box-office
hits in show business.

It stars Buster Crabbe who’s been in the public eye (and
always favorably) since he was 16. And for extra audience
impact, it introduces his son “Cuffy” in one of the most
appealing roles ever created. Both are available for com-
mercials.

And on top of all this, it comes complete with a built-in,
powerful merchandising package for each market that’s
absolutely free.

This is one that will go fast. Check any TPA office for
availabilities on a sure winner.
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New York City: 477 Madison Awve.
Chicago: 360 North Michigan Awve.
i Hollywood: 5746 Sunset Boulevard
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Television Programs of America, Inc.

ARIZONA
PHOENIX

{Maricopa County)

| KOOL-TV

LICENSEE: Maricopa Bestrs. Inc. Address: 511 W. Adams St. Phone: Alpine 3-3121
FACILITIES: Ch. 10. Authorized Eff. Rad. Pow.: Visual 316 kw, Aural 158 kw. Operat-
ing Pow.: Visual 32 kw, Aural 16 kw. Transmitter: DuMont. Antenna Make:
RCA. Height: Above average terrain 1,620 ft.; Above ground 173 ft,
EQUIPPED TO COLORCAST: Network programs.
{ OPERATION: Began Oct. 24, 1953. Hours, 8:30 a.m.-midnight.
AFFILIATION: Tv Network, CBS. Stations, Am, KOOL.

REPRESENTATIVES: Sales, George P. Hollingkery Co.: Washington Attorney, Barnes
& Neilson; Consulting Engineer, Page, Creutz, Garrison & Waldschmitt.
SERVICES: Two studios (25x60 ft. and 19x24 ft.). Two DuMont camera chains. One
Bodde rear screen projector. Two DuMont film cameras. Two DuMont film
proiecfors Two DuMont scanners. One DuMont opaque projector. News Serv-

PRINClPAL STOCKHOLDERS Gene Autry, pres.
(19.19%), Tom and Ann Kerney (19.47%).
KOPO-AM-TV Tucson, 519 of KMPC L" An
Phoenix Republic and Gozette. Mr. Chauncey owns 20% o
Tucson. Mr. K 2Y2% i .

156.38%). Tom Chauncey. vp.
Mr Au ry also owns 48% of
Cal i and 12/ of

KOPO- A| /

EXECUTIVES:
Gene Autry, pres
Tom Chauncey, . mgr.
Kenneth Morton, asst. gen. mar.
Robert C Gar(ana natl. com. mgr.
William J. Connelly, loc. com. mgr.
INFORMATION: Class A one hour (live] on request, (film) $500; minute
spot {live) on request, (film) $96: 1D $48. ID Length 10 sec. Specifications
Yaxl/a; 6-8 sec. Full and share screen. Frequency discounts. Rate Card No. 4.
MARKET INFORMATION: Population, 475000; Famrilies in area, approx. 158,333:
No. of Sets, 122,510; Retail Sales, $508,816.

Douglas Carruth, prog. dir.
Cliftord Miller, ch. eng.
Erma Carron, film buy.
Don Cordray, news ed.

quest

RATE

KPHO-TV

LICENSEE: Meredith Engineering Co. Address: 631 N. 1st Ave. Phone: Alpine 8-4511.

FACILITIES: Ch. 5. Authorized Eff. Rad. Pow.: Visual 4.4 kw, Aural 7.24 kw. Operat-

j ing Pow.: Visual 14.4 kw, Aural 7.24 kw. Transmitter: DuMont. An*enna Make:
RCA. Height: Above average terrain 400 ft.- Above ground 497 f{

EQUIPPED TO COLORCAST network programs.

OPERATION: Began Dec. 4, 1949. Hours, 7:30 a.m.-| a.m.

AFFILIATION: Station, Am, KPHO.

REPRESENTATIVES: Katz Agency- gton Attorney,

Wollenberg* Engineer, Craven, Loknes & Culver.

Sales, The Washirc Haley, Doty &

Consulting

SERVICES: Three studios (35x50 ft., 20x30 ft. and 18x25 ft.). One outdoor set
(20x50 ft.). Five camera chains, va make. One TSC rear screen projector
Two slide projectors One Houston-Feariess film processing unit me
it. News Service. UP

Vv

PRINCIPAL STOCKHOLDERS Meredith Pub. Co. (Better Homes & Gardens and
Successful Farming.) 50 owns WOW-.AM-TV Omsha, Neb.,, KCMO-AM-
FM-TV Kansas Cliy, Mo. and WHEN-AM-TV Syracuse, N.Y.

EXECUTIVES:

Richard B. Rawls, gen. mgr.
C. A. Larson,
Robert Martin, prog. dir., film buy.
RATE INFORMATION: Class A > h

George McClanathan, ch. eng.
Dan Schwartz, prom. mgr.
Jack Murphy, news ed.
ive) $450; minute spot {live) $90: ID

com. mgr.

$45. 1D Length 8 sec. Full screen. Frequency discounts from 5%, for 26 times
up to 25% for 260 times. Rate Card Ne. 78.
MARKET INFORMATION:
Grade A

{FCC Contour)
Population 475,000
Families in area 145,00
No. of Sets (April | 120,060
Retail Sales $515,290,000
Income per Family $4,681

KTVK (TV)

LICENSEE: Arizona Television Co. Address: 3435 N. 16th St. Phone Amherst 6-5691.

FACILITIES: Ch. 3. Authorized Eff. Rad. Pow.: Visual 100 kw, Aural 50 kw. Operating
Pow.: Visual 100 kw, Aural 50 kw. Transmitter: RCA. Antenna Make: RCA.
Height: Above average terrain 1670 ft.; Above ground 228 ft.

EQUIPPED TO COLORCAST network programs, local films, local sfides.

OPERATION: Began Feb. 28, 1955. Hours, 2 p.m.-midnight.

AFFILIATION: Tv Network, ABC.

REPRESENTATIVES: Sales, Weed Television; Washington Attorney, Welch, Mott &
Morgan; Consulting Engineer, Jansky & Bailey.

SERVICES: Two studios (45x70 ft. and 35x40 ft.). Tkree RCA camera chains. One
Gray rear screen projector. One RCA film camera, one color film camera.
Two film projectors. Two Spindler & Sauppe slide projectors. One Gray opaque
projector. One RCA mobile unit. News Service, UP.

Market information in station listings is furnished by station and any inquiries

| should be directed to that source. Data in listings is corrected to Aug. I
For full list of abbreviations and sources of county and state market data see
Foreword.
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a

PHOENIX (Cont.)
KTVK (Cont.)

PRINCIPAL STOCKHOLDERS: Ernest ‘W. McFarland (409}, Ralph Watkins (209 ],

Leon Nowell (20%), Heney Larson (5%), Edward Cooper {1095}, Lo Wright

(2.5%). and Bassett Wrght (2.59%].
EXECUTIVES:

Ernest W. McFarland, pr=s.

Ralph Watkins, gen. mgr.

Roger Van Duzer, sta. mzr. Ray Gallagher, film buy.

Burton B. LaDow, com. mgr. Art Brock, news ed.
RATE INFORMATION: Class A one hour (live} $300: minute spot (live) $60: ID

I

Ray Galiagher, prog. dir.
Robert Lataham, ch. eng.

il and share s L 5

KVAR (TV) (MESA)

LICENSEE: KTAR Bcstg. Co. Address 1101 N. Cent-al Ave., Phoenix. Phone: Alpine
4-4161 (For full listing see Mesa, Ariz.)

TUCSON

(Pima County)

KDWI-TV

(Target Date, Unknown)

LICENSEE: Tucson Television Co. Address: 1151 S. Warren St

FACILITIES: Ch. 9. Authorized Eff. Rad. Pow.: Visual 57.5 kw, Aural 34.7 kw. Trans-
mitter: RCA. Antenna Make: RCA. Height: Above average terrain 190 ft.;
Above ground 337.3 ft.

REPRESENTATIVES: Washington Attorney, Welch, Mott & Morgan Consulting
Engineer, Page, Creutz, Garrison & Waldschmitt,

PRINCIPAL STOCKHOLDERS: D. W. Ingram and Kathleen Ingram.

KOPO-TV

LICENSEE: Old Pueblo Bcsta. Co. Address: 115 W. Drachman St. Phone: 4-251.

FACILITIES: Ch. 13. Authorized Eff. Rad. Pow.: Visual 316 kw. Aural 160 kw. Operat-
ing Pow.: Visual 33 kw, Aural 16.5 kw. Transmitter: DuMont. Antenna Make:
RCA. Height: Above average terrain 280 ft.; Above ground 205 ft.

OPERATION: Began Feb. f, 1953. Hours, 11:30 a.m.-midnight.

AFFILIATION: Tv Networks, CBS, DTN. Stations, Am, KOPO.

REPRESENTATIVES: Sales, George P. Hollingbery Co.- Washington Attorney, Barnes
& Neilson* Consulting Engineer, E. C. Page.

SERVICES: Two studios (40x6C ft. and 30x40 ft.}. Four DuMont camera chains. One
Bodde rear screen prajector. One DuMont film camera. Two Holmes film
projectors. One DuMort scanner. One mobile unit. Library, World.

PRINCIPAL STOCKHOLDERS: Gene Autry (489.), Tom Crauncey, vp. [20%}, and
others. Me. Autry also swns 56.38%, of KOOL-AM-TV Phoenix, 519, of KMPC
Los Angeles, Calif.. and 12!,% of Phoenix Reoub'ic and Gazet*e. Mr. Chauncey
owns 19.199, of KOOL-AM-TV.

EXECUTIVES:

Gene Autry, pres.

Tom Chauncey, mgng. dir.
E. S. Mittendorf, gen. mgr.
Paul Plunkett, com. mgr.

Cliff Stillinger, prog. dir. & film buy.

Paul Bennewitz, ch. eng.

Jack Martin, asst. to gen. mgr.

Virginia Harper, prom. mgr.

Chris Cole, news ed.

RATE INFORMATION: Class A one hour (live) $300, (film) $250: minute spot

(live) $55, (film) $50° ID $25. ID Length 8 sec. Specifications 2x2 in.

glass. Full and share screen. Frequency discounts up to 30% for 260 times.
Rate Card No. 3.

MARKET INFORMATION:

Total
Grade B {Including

(FCC Contour) Fringe Area)
Population 28,800 240,400
Families in area 8,120 73,190
No. of Sets 1,100 42,180
Retail Sales $36,571,000 $248,200,000
Income per Family $4,100
Income per Capita $1,492

KVOA-TV

LICENSEE: Arizona Bestg. Co. Address: P. O. Box 291l. Postal Zore: 8. Phone:
3-2555.

FACILITIES: Ch. 4. Authorized Eff. Rad. Pow.: Visual 5.37 kw, Aural 2.69 kw. Operating
Pow.: Visual 5.37 kw. Aural 2.69 kw. Transmitter: RCA. Antenra Make: RCA.
Height: Above average terrain 30 ft.; Above ground 263 ft.

OPERATION: Began Sept. 27, 1953. Hours, 2 p.m.-midnight.

AFFILIATION: Tv Networks, ABC, NBC. Stations, Am, KVOA.

REPRESENTATIVES: Sales, Paul H. Raymer Co.- Washington Attorney, Segal, Smith
& Hennessey; Consultirg Engineer, George C. Davis.

SERVICES: One studio (25427) ft.). Two RCA camera chains. One Bodde rear
screen projector. Two RCA 16mm film projectors. One Gray 2x2 in. slide
projector. Library, Studio TELEscriptions.

PRINCIPAL STOCKHOLDERS: Clinton D. McKinnon, pres. (20%,]: Bernard Wein-
berg, vp (20%): Frank J. Oxarat, vp (20%): Arthur A. Desser, sec. (20%):
Harold B. Garfield. treas. (209 ). Mr. McKinnon is publisher of weekly San
Diego North Shores Sentinel and Coronado Journal both Calif.

°

BROADCASTING TELECASTING

EXECUTIVES:
R. B. Williams, gen. mgr. Ben L. Slack Jr., prog. dir.
Harper M. Phillips, bus. mgr. Raymond H. Holsclaw, ch. eng.
John C. Underwood Jr., sls. mg-. & film buy. Frank R. Barreca, news ed.
RATE INFORMATION: Class A one hour (live] $285, (film) $225: minute spot
(live) $50. (film) $45- 1D $22.50. ID Length 8 sec. Full and share screen.
<F:rec‘q:iuency discounts from 2/4,9% for 13 times up to 209 for 260 times. Rate
ard No. 2.

MARKET INFORMATION:

Total
Grade A Grade B (Including
(FCC Contour) (FCC Contour)  Fringe Area)
Population 213,600 10,100 223,600
Families in Area 65,070 2,500 67,570
No. of Sets 38,605 1,000 39,605
Retail Sa'es $212,000,000 $10,000,000 $222,000,000

YUMA

‘ {(Yuma County)
KIVA (TV)

LICENSEE: Valley Telecasting Co. Address: P. O. Box 1708. Phone: State 6-8311.

FACILITIES: Ch. 1. Authorized Eff. Rad. Pow.: Visual 29 kw, Aural 16 kw. Operat-
ing Pow.: Visual 29 kw Aural 16 kw. Transmitter: DuMont. Antenna Make:
RCA. Heigh*: Above average terrain 440 ft.: Above ground 485 ft.

OPERATION: Began Oct., 1953. Hours, 2:30 p.m.-12:30 a.m.

AFFILIATION: Tv Networks, CBS, CTN, NBC.

REPRESENTATIVES: Sales, W. S. Grant Co.® Washington Attorney, Barnes & Neilson;
Consulting Engineer, John H. Mullaney.

SERVICES: One studio (27x56 ft.). Two DuMont camera chains. One DuMont film
camera. Two DeVry film projectors. One 2x2 Monochrome scanner. News

| Service, AP.

PRINCIPAL STOCKHOLDERS: Donald Ellsworth, pres. (17.88], Howard Roberts
(17.88°%), A. S. Reber (17.88%), Wm. S. Porter (17.88%,). and others.

EXECUTIVES:

Donald Ellsworth, pres.

Ray C. Smucker, gen. mgr. & film buy.
Richard Newland, com. mgr.

Bob Garinger, prog. dir.

RATE INFORMATION: Class A one hour (iive) $200, (film) $200; minute spot
live) $40, (film) $40- ID $20. ID Length 8 sec. Fuli and share screen.
Frequency discounts from 5%, for 13 times up to 309 for 260 times. Rate
Card No. I.

Roland Yount, ch. eng.
Ruth Gilmore, prom. mgr.
Glenn Edwards, news ed.

ARKANSAS

ARKANSAS MARKET INDICATORS

Total Population, July 1, 1954....... 5000006000000000 1,910,000
Total Families, 1950, ... . ittt it ininnn. 477,200
Total Urban Population, 1950......... ... ..., 630,591
Total Rural Nonfarm Population, 1950............... 477,093
Total Farm Population, 1950, ..., 801,827
Employed in Nonagricultural Establishments, March
B 5666600006 00000800000a00000a0a3a0000030000600 309,900
Employed in Agriculture, 1950 ...... . ... .. 215,270
| Employed in Mining, March 1955 ............. ... 6,400
Employed in Manufacturing, March 1955 . ... ... 81,400
Employed in Construction, March 1955 ............... 17,600
Employed in Transportation & Public Utilities, March
1955 28,200
Employed in Wholesale & Retail Trade, March 19: 72,400
Fmployed in Finance, Insurance & Real Estate, March
[BY5  5000600000000060G000000808060000030000000a000A0 8,900
Employed in Service and Miscellaneous. March 1955, .. 36,000
Employed in Government Service, March 1955........ 58,400
Retail Sales, 1954, . ..ottt $  1,339,040,000
Bank Assets, Jan. 1, 1955, ... it iiiiiiiiinnan. $ 1,070,150,000
Bank Deposits, Jan. 1, 1955, .. ..., $ 985,129,000

Major Income Sources, 1953: Agriculture 19.5%; Government
19.6% ; Manufacturing Payrolls 12.77%; Trade and Service

258 ¢
Total Income Payments, 1953. ... ... ... .o i, $ 1,793,000,000
Per Capita Income, 1953, ... ooy $ 939
Total Internal Revenue Collections, 1954, ............. $ 156,120,000
Average Weekly Earnings Manufacturing Workers,
| March 1955 . i it it ittt iieans $ 52.99
Cash Receipts from Farm Marketing, 1954........... $ 540,961,000
Government Payments to Farmers, 1954.............. $ 5,421,000
| Value of Mineral Production, 1931..........cc.ounn.. $ 118,694,000
New Public Construction in 1952, ..., ..o v, $ 166,500,000
Motor Vehicle Registration, 1954............ ... ... 545,019
| Number of Telephones, Jan. 1, 1955, ................. 298,000
‘ Number of Electrical Connections, Jan. 1, 19556........ 531,092
| Number of Gas Utilities Connections, 1953............ 209,900

| For sources see Foreword. Retail Sales, copyright 1955 Sales Management.
| Further reproduction unlicensed.
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ARKANSAS

ARKANSAS MARKET DATA BY COUNTIES

(CBS) (CBS)
County Population Retail Sales Food Sales  Drug Sales TV Sets TV %
1950 1954 ($000) 1954 ($000) 1954 ($000) 1954 1954
Arkansas ........ 23,665 27,233 5,172 764 1,360 207,
14,409 3.920 398 1,140 179
7,271 1,572 199 S
34,402 6,719 762
14,252 2,535 320
10,061 1,850 204
2,060 500 22 .
7,945 1,846 349 .
11,633 3,021 336 1,050 175
15,111 3,319 430
11,724 2,649 287 1,920 2677
11,487 3,559 804 108 o
Cleveland ......... 8,951 1,803 604 46 Lo
Columbia ......... 28,770 17,095 3,256 624 .
Conway . 18,137 9,062 1,881 246 480 117
Craighead 50,613 35,932 6,891 1,101 8,260 595
Crawford .. 22,727 8,766 2,490 350
Crittenden . 47,184 33,187 7,394 499 6.610 529,
Cross ............. 24,757 14,225 2,763 401 2,270 36
Dallas ............ 12,416 6,697 2,253 230 . .
Desha ............ 25,155 14,227 3,709 300 .
Drew . ..... 17,959 7,738 2,790 193 .
Faulkner ......... 25,289 14,647 2,510 360 730 11%
Franklin ... ... ... 12,358 6,053 1,139 148 .
Fulton ............ ,187 2,196 498 56 960 37%
Garland ..... 47,102 54,419 11,191 2,314 . .
Grant Lo 9,024 3,225 84 74
Greene . ... 29,149 17,957 3,886 391 2,020 25%
Hempstead ... ... 25,080 14,549 3,016 342 .
Hot Springs ... ... 22,181 13,334 3,738 387 .
Howard . ... ... . 13,342 6,787 1,615 243 .
Independence ... .. 23,488 15,349 2,92 306 1,540 247
Izar P 953 2,05 474 110 .
Jackson 25,912 18,075 3.691 473 1,710 247,
Jefferson .. 76,075 54.474 12,987 1,148 Lo
Johnson .. 16,138 7,391 2,181 164 S
Lafayette 13,203 6,187 1,576 157 .
Lawrence .. ... 21,303 9,230 1,824 229 2,090 3%
Lee .. .. .. 24,322 10,924 2,509 365 1,920 317
Lincoln .. ..... .. .. 17,079 4,099 1,193 154 .
Little River ...... 11,690 4,756 ,692 187 1,030 387
Logan ... ........ 20,260 9,953 1,601 216 .
Lonoke 27,278 16,502 3,946 459 1,440 207
Madison 11,734 2.639 550 80 .
Marion 8,609 2,156 606 39 .
Miller S 32,614 36,830 7,084 717 3.890 3717%
Mississippi 82,375 53.912 11,927 1.373 14,010 657
Monroe .. B 19,540 11,559 3,369 306 1,120 225
Montgomery 6,680 1,468 330 45 . B
Nevada 14,781 6,526 1,520 163
Newton ... 8.685 643 369 20
OQuachita 33,051 27,703 7.470 794 ..
erry . ............ 5,978 1,288 324 24 .
Phillips . .......... 46,254 30,427 8.170 884 4,770 37%
Pike e 10,032 3,94 762 124
Poinsett 39,311 24,188 5.018 697 3,600 36%
Polk 14,182 8,307 2,284 255
Pope 23,291 12,599 2,879 361
Prairie 13.76 5,497 1,408 144 720 20¢
Pulaski 196,685 227,848 43,783 7,650 10.570 177
Randolph 15,98 6,354 1.296 172 1.590 7
St. Francis 36,841 18,679 4,706 382 2.920 31°
Saline 23,816 14,676 3.743 77
Scott ........ ... ... 10,057 3.911 613 122
Searcy ..... 10.424 3.095 710 126 .
Sebastian 64,202 83,543 14.337 2,343 6.930 357
Sevier - 12,293 6.394 1,420 217
Sharp ........ ... 8,999 1.496 343 46
Stone ....... .. .. 7,662 1,928 503 57
Union 49,686 46,884 9,897 1,748 1,780 127%
Van Buren ... 9,687 2,948 715 85 290 117
Washington ... 49,979 51,807 9.322 1,147 2,950 197%
White = ... ... 38,040 20.161 3.1 618
Woodruff ... . .. 18,957 9,276 1,995 327 920 2175
Yell ... . .. .. .. .. 14,057 9,794 1,417 269 oo -

Note: For sources see Foreword. Food, drug and retail sales, copyright 1955,
Sales Management; further reproduction unlicensed. Counties for which
no tv sets or percentage are given had less than 109% ownership and were
not new television counties when figures were compiled in 1954. Set and
per cent figures from CBS-TV Research.

EL DORADO

{Union County)
KRBB (TV)

(Target Date, Fall, 1955)

LICENSEE: South Arkansas Television Co. Inc. Address: Box 791.

FACILITIES: Ch. 10. Authorized Eff. Rad. Pow.: Visual 24 kw, Aural 12 kw. Trans-
mitter: RCA. Antenna Make: RCA: Height: Above average terrain 630 ft.;
Above ground 637 ft.

EQUIPPED TO COLORCAST retwork programs.
OPERATION: Hours, noon-11

REPRESENTATIVES: Sales, John E. Pearson Tv Inc.:
Silliman & Assoc.

SERVICES: Two studios (60x40 ft. and 15x30 f+.). Two DuMont camera chains. News
Service, AP.

PRINCIPAL STOCKHOLDERS: Or. Joe F. Rushton, pres. (3313%), W. C. Blewster,
vp. (33-1/3%) and William M. Bigley, secy-treas. & gen. mgr. (33-1/3%,). Dr.
Rushton is 35% owner of KVMA Magnolia, Mr. Blewster is 3Y4% owner and
Mr. Bigley, gen. mar. and 16%, owner of KVMA.

EXECUTIVES:

Dr. Joe F. Rushton, pres.
Bill Bigley, gen. mar.

1955-56 TELECASTING Yearbook-Marketbook

o.m,

Consulting Engineer, Robert M.

W. Carroll Blewster, ch. eng.
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RATE INFORMATION: Class A one hour (live) $200; minute spot (live) $40; iD $20.
ID Length 7 sec. Full screen. Frequency discounts from 5%, for 26 times up
to 25%, for 260 times. Rate Card No. I.

MARKET INFORMATION:

Total
Grade A Grade B {Including
(FCC Contour) (FCC Contour)  Fringe Area)
Population 127,680 206,320 422,200
Families in area 36,010 56,960 116,300
Retail Sales $137,188,000 $207,797,000 $297.619,000
Income per Family $3.915 $3,648 $3.583
Income per Capita $1,120 $1,007 $987
FORT SMITH

(Sebastian County)

KFSA-TY

LICENSEE: Southwestern Radio & Television Co. Address: 920 Rogers Ave. Pacne:

| Sunset 2-9126.

FACILITIES: Ch. 22. Authorized Eff. Rad. Pow.: Visua! 265 kw, Aural 145 kw. OpSigt.
ing Pow.: Visual 22 kw, Aural 12 kw. Transmitter: GE. Antenna Make: GE:
Height: Above average ‘errain 270 ft. Above ground 349 ft.

OPERATION: Began July 19, 1953. Hours, 11:30 a.m.-11:30 p.m.

AFFILIATION: Tv Networks, ABC, CBS, DTN, NBC. Stations, Am, KFSA. Fm, KFSA.
FM.

REPRESENTATIVES: Sales, John E. Pearson Tv Inc.: Washington Attorney, Faley,
Doty & Wollenberg: Consulting Engineer, T. A. M. Craven.

SERVICES: Two studios (28x32 ft. and 50x70 ft.). Two GE camera chains. Two East-
man film projectors. Two Selectroslide Jr. slide projectors. News Service, UP.

PRINCIPAL STOCKHOLDERS: Licensee is subsidiary of Southwestern Pub. Co.
(Donald W. Reynolds). Also owns KOLO and KZTV (TV) Reno, KORK Las
Vegas, KLRJ-TV Henderson, all Nevada: KHBG Okmulgee, Okla., and KBRS
Springdale, Ark. Southwest Pub. Co. owns or controls Fort Smith Times
Record and Southwest American, Bartlesville {Ok'a.) Examiner and Enterprise,
Okmulgee (Okla.) Times and Times-Democrat, Las Vegas (Nev.] Review
Journal.

EXECUTIVES:

Donald W. Reynolds, pres. Ro'and Hundley, com. mgr.
Weldon Stamps, gen. mgr., Pat Porta, prog. dir. & news ed.
film buy. & prom. mar. Robert W. Platt Jr., ch. eng.

RATE INFORMATION: Class A one hour (live] $175, (film) $150; minute spot
(live) $30, (film) $20: ID $15. ID Length 10 sec. Full screen. Frequency
discounts up to 25% for 260 times. Rate Card No. I.

MARKET INFORMATION: Total (Including Fringe Ares) Population 230,000: Famil®s
in area 55460; No, of Sets 36,604; Retail Sales (area) $150,592,000.

KNAC-TV

(Target Date, Unknown)

LICENSEE: American Television Co. Inc. Address: 15 Court St.

FACILITIES: Ch. 5. Authorized Eff. Rad. Pow.: Visual 50 kw, Aural 25 kw. Trans-
mitter: RCA. Antenna Make: RCA, Height: Above average terrain 640 ft.
Above ground 448 ft,

AFFILIATION: Stations, Am, KWHN.

REPRESENTATIVES: Washington Attorney, Cohn & Marks:
Weldon & Carr.

PRINCIPAL STOCKHOLDERS: H. S. Nakdimen, pres. (331/3%),
(33-1/3%) and Edgar E. Bethell, secy. (33-1/3%).

EXECUTIVES:

H. S. Nakdimen, pres.
Richard Allis, vp.

Consulting  Engineer,

Dick Allis, vp.

Edgar E. Bethell, sec.-treas.

JONESBORO ‘
(Craighead County)
KBTM-TV

(Target Date, Summer 1956)

LICENSEE: Regional Bestg. Co. Address: KBTM Bldg. Phone: Webster 5-5597.
FACILITIES: Ch. 8. Authorized Eff. Rad. Pow.: Visual 11.7 kw, Aural 7.08 kw. Height:
Above average terrain 200 ft.; Above ground 212 ft.
AFFILIATION: Stations, Am, KBTM. Fm, KBTM-FM.
REPRESENTATIVES: Sales, Burn-Smith Co.; Washington Attorney, Cohn & Marks:
Consulting Engineer, Vandivere, Cohen & Wearn.
PRINCIPAL STOCKHOLDERS: Harold E. King and wife.
EXECUTIVES:
Harold E. King, pres.
William J. Hart, gen. mgr.
James Barnes, com. mgr. Mary Walton, prom. mgr,
| Edward Welch, prog. dir. Clarence Adams, news ed.
RATE INFORMATION: Class A one hour (live) $160, (film) $160: minute spot (live}
$20, (film} $20; ID $12. 1D Length 5 sec.
MARKET INFORMATION: Families in area,
[ 100,000;: Grade B, 53,140.
|

Norman Bowman, ch. eng.
Marion Bohne, film buy.

153,140; Grade A (FCC Contour},

Market information in station listings is furnished by station and any inquirie

should be directed to that source. Data in listin%s is corrected %,o Al&lg ls.
gor iulldllst of abbreviations and sources of county and state market data seef
| Foreword.
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LITTLE ROCK
(Pulaski County)

KARK-TY

LICENSEE: e
Franklin 6-2481.

FACILITIES:
Pow.: : e
Height: Above average ‘*2-rain ft

EQUIPPED TO COLORCAST k program

OPERATION: Began March 24, 1954, Hours, 6:45 a.m.-

AFFILIATION: Tv Networks, CTN, NBC

REPRESENTATIVES: &
Roberson: Con ,
SERVICES: Two studios (56x63 -t. and 25x36 Two RCA car
rear screen rojector. T
) ller spe Selectroslide

essing it. News Serv
PRINCIPAL STOCKHOLDERS: 7. H. Barton, pres.
vp. & gen. mgr. (18.16%,
EXECUTIVES:
~* T.H. Barton, pres.
T. K. Barton, vp. & gen. mgr.

D e, asst.
H. Lee Bryant, com. mgr. b Ke d

RATE INFORMATION: Class A one hour )
$80, (film) $70; 1L 5. L atic Frequency

o,

d s n 2/2 /0 5
MARKET INFORMATION:

Grade A Grade B
Population 494,650 149,850 816,600
Families in area 144,030 41,63 233,700
No. of Sets 77,363 11,2 101,067
Retail Sales $429,780,000 $91,238,000 $642,430,000
Income per Family §4314 $3,27 $3,448
Income per Capita $1.021 $ 78 $ 890
KATV (TV) (PINE BLUFF)
LICENSEE: Central-South Sales Co. Address: 100 Williams Rd 3880
full listing see Pine Bluff, Ark.
KTHV (TV)

(Target Date, Sept. I, 1955)

LICENSEE: Arkansas Televisior Co. Address: 720 lzard St.

FACILITIES: Ch. I!. Authorized Eff. Rad. Pow.: Visual 316 kw, Aural 158 kw. Trans
mitter: RCA. Antenna Make: RCA. Height: Al terrain 1760 ft.;
Above ground 1175 ft.

EQUIPPED TO COLORCAST rnetwork

AFFILIATION: Station, Am, KTHS.

REPRESENTATIVES: Sales, The Branham C Washington Attorney, Dempsey &

Koplovitz; Co

SERVICES: Two st t. RCA camera chains. One RCA filr
camera +
News Service, Al

PRINCIPAL STOCKHOLDERS: Owned 32% by Arkansas Democrat and 42
KTHS Little Rock. Princigal f KTHS identified with Shreveport
Times (KWKt

EXECUTIVES:
K. A. Engel, pres.
B. G. Robertson, gen. myr. il Ir

MARKET INFORMATION: Pcpulation (FCC 531,778 \Grade A): 710,235
(Grade B).
PINE BLUFF
(Jefferson County}
KATV (TV)
LICENSEE: Central-South Sales Co. Address: 100 Williams Road. Phone: 3880.
FACILITIES: Ch. 7. Authorized Eff. Rad. Pow.: Visual 170 kw, Aural 89.1 kw. Operat-
ing Pow.: Visual 170 kw, Aural 89.! kw. Construction Permit: Eff. Rad. Pow.:

Vi 316 kw, Aural 158 kw. Transmitter: GE. Antenna Make: GE. Height:
Above average terrain 1,010 ft.; Above ground 922 ft.

EQUIPPED TO COLORCAST work 3

OPERATION: Began Dec. 19, 1953. Hours, 7 a.m jht.

AFFILIATION: Tv Networks, ABC, CBS.

REPRESENTATIVES: Sa Avery-Kn
Roberson: Consulting Engineer, Fa 0.

SERVICES: Two studios (60x60 ft. and 40x35 ft.). Five GE camera chains. Three GE

Im cameras. Four Eastman lémm film projectors. Three Spindler & Sauppe

slide projectors. One Bausch & Lomb r. ist
film processing unit. C bile unit ige pane News Services,
AP. UP, UP Facsimile. Library, Sesac, Standard, World.

PRINCIPAL STOCKHOLDERS: John T. Griffin (45%), James C. Leake (45%) and

Bryan Mathes [10%). -k f KFPW t
Smith, KTUL Tulsa, Okla., KOMA Oklahoma City, KTVX (TV) Muskogee
Okla., and 50% owners of KWTV (TV] Oklahoma City

EXECUTIVES:
John T. Griffin, pres. Don Curran, prog. dir. & film buy.
James C. Leake, exec. vp. A. R. Garrett, ch. eng.
John H. Fugate, gen. mgr.
8ruce B. Compton, com. mgr ac ews €

BROADCASTING ® TELECASTING

nother winner;

from the portfolio of m Sales Builders

No mystery about the success of this one. Here’s a brand
new series, that boasts an unbroken record of success in
every major medium. Ellery Queen is a fictional detective
who is very real to tens of millions of fans. And Hugh
Marlowe, star of stage (‘‘Voice of the Turtle”) and screen
(“Twelve O’Clock High” and many others) brings him to
vivid life in each episode.

With scripts (which avoid sadism and brutality) super-
vised by Ellery Queen, with production on the level of the
highest quality dramatic offerings, the show has won
instantaneous acceptance by local and regional advertisers
throughout the country, as well as by stations which
bought the property to make sure it was on their air. All
of them are profiting from the audience-building tie-in
with the American Weekly.

If you're interested in a series where you know how you're
going to come out, ELLERY QUEEN is your dish.

For availabilities on this proved winner, contact your
nearest TPA office.

Television Programs of America, Inc.

New York City: 477 Madison Ave.
Chicago: 360 North Michigan Ave.
Hollywood: 5746 Sunset Boulevard
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CALIFORNIA

ARKANSAS

PINE BLUFF (Cont.)
KATV (Cont.)

RATE INFORMATION: Class AA one hour (live) on request, (film) $450; minute
spot (live) on request, (film) $90; 1D $45. ID Length 10 sec. Full and share
screen. Frequency discounts from 5% for 26 times up to 25% for 260 times.
Rate Card No. 4.

MARKET INFORMATION:

° Total
Grade A Grade B (including
(FCC Contour) (FCC Contour) Fringe Area)
Population 519,700 488,900 339 500
Families in area 149,600 132,700 93,200
No. of Sets 82,003 32,007 12,408
Retail Sales $441,366,000 $299,716,000 $211,117,000
Average Income per Family $3,305 $2,919 $2,934
Average Income per Capi‘a $ 913 $ 786 $ 806
TEXARKANA

(Miller County)
KCMC-TV (TEXARKANA, TEX)

LICENSEE: KCMC Inc. Address: Summerhill Road. Phone: 32-8201. (For full list-
ing see Texarkana, Tex.)

CALIFORNIA
CALIFORNIA MARKET INDICATORS

Total Population, July 1, 1954....................... 12,554,000
Total Families, 1950. . ... ... ... vierrernnnnn.. 2,827,110
Total Urban Population, 1950....................... 8,539,420
Total Rural Nonfarm Population, 1950............... 1,478,572
Total Farm Population, 1950.................. ..... . 568,231
Employed in Nonagricultural Establishments, March

B 3,874,700
Employed in Agriculture, 1950 ...................... 286,642
Employed in Mining, March 1955 .................... 35,700
Employed in Manufacturing, March 1955 ............. 1,047,000
Employed in Construction, March 1955 .. LR 224,100
Employed in Transportation & Public Utilities, March

DL 5 332,300
Employed in Wholesale & Retail Trade, March 1955. .. 877,900
Enmployed in Finance, Insurance & Real Estate, March

1953 ottt e 179,100
Employed in Service and Miscellaneous, March 1955 .. . 510,700
Employed in Government Service, March 1955........ 667,900
Retail Sales, 1954. .. ...t $ 15,485,103,000
Bank Assets, Jan. 1, 1955 $ 19,625,475,000
Bank Deposits, Jan. 1, 1955. . ....ooovuineennn. ..., $ 18,020,376,000

Major Income Sources, 1953: Agriculture 4.6%; Government
18,69 ; Manufacturing Payrolls 19.5%; Trade and Service

28.5%.
Total Income Payments, 1953...............cc...... $ 24,856,000,000
Per Capita Income, 1953, . ... ... ... .. ..o i, .. $ 2,039
Total Internal Revenue Collections, 1954.............. 3,240,482,000
Average Weekly Earnings Manufacturing Workers,

March 1955 ..o i $ 84.38
Cash Receipts from Farm Marketing, 1954........... $ 2,491,208,000
Government Payments to Farmers, 1954.............. $ 14,802,000
Value of Mineral Production, 1951................... $  1,209,381,000
Total New Construction in 1952, ..................... $  3,519,600,000

§ 2,555,800,000
$ 963,800,000
5,698,842
4,979,800
4,426,368
3,326,200

For sources see Foreword. Retail Sales, copyright 1955 Sales Management.
Further reproduction unlicensed.

CALIFORNIA MARKET DATA BY COUNTIES

{CBS) (€BS)

County Population Retail Sales Food Sales Drug Sales TV Sets TV %

1950 1954 (3000} 1954 ($000) 1954 ($000) 1954 1954
Alameda . ... .. .. 740,315 1,046,983 270,560 30,951 202,750 73%
Alpine 241 176 34 40 385
Amador 9,151 7,264 2,282 192 1,020 347
Butte 64.930 86,049 23,912 2,090 4,770 207,
Calaveras 9,902 7.069 2,482 205 1,190 34%
Colusa 11,651 18,576 3.884 508 960 24,
Contra Costa 298,98 297,878 108,137 9.027 63,530 61¢;
Del Norte 8,078 15,769 4,412 456 .
El1 Dorado 16,207 17,508 6,705 299 2,120 347
Fresno 276.515 367,861 86,004 9,946 45,460 497
Glenn 15,448 23,886 4,872 387 1,210 247,
Humboldt 69,241 111,068 28,221 2,007 4,560 177
Imperial 62,975 96,026 22,589 2,540 3,620 219,
Inyo 11,658 20,393 5,338 600 .
Kern . 228,303 283,740 71,276 5,817 28,280 35
Kings 46,7€8 54,076 12,146 1,232 6.300 427,
Lake 11 481 12,944 4,371 466 1,130 24
Lassen 16,474 17,070 4,9 605 .. .
Los Angeles 4,151,687 6,582,538 1,571,290 234,187 1,409,450 867
Madera . 36,96 975 1,33 728 5,330 457,
Marin . 85,619 99,560 32,061 3,324 22,990 73%
Mariposa 5,145 3,559 1.219 52 530 387
Mendocino 40,854 51,837 12,899 908 .
Merced 69,780 85,594 18,947 2,279 8,830 39%
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{CBS) (CBS)
County Population Retail Sales Food Sales Drug Sales TV Sets TV %
1950 1954 ($000) 1954 ($000) 1954($000) 1954 1954
Modoc 9,678 11,089 2,364 220 L
Mono 2,115 2,392 680 L 270 387
Monterey 130,498 177,494 42,656 4,522 20,250 417,
Napa 46,603 k 14,654 1,309 7.190 467
Nevada 19,888 20,560 6,356 530 1,830 267,
Orange 216,224 352,077 83.213 11,247 71,660 79
Placer 41,649 51,601 14,647 1,493 5,660 39,
Plumas 13,519 11,546 3,899 509 1,220 267,
| Riverside 170,046 252,931 65,070 7,503 39,580 587,
Sacramento 277,140 418,092 99,366 13,474 51,270 497,
San Benito . 14,370 13,695 3,862 360 1,920 40
San Bernardino 281,642 394,709 105,614 13,249 74,780 69,
San Diego 556,808 798,689 193,636 25,704 172,220 737
San Francisco 775,357 1,244,848 265,391 35,088 191,990 677
San Joaquin 200,750 253,624 58,584 5,611 40,080 58
San Luis Obispo 51,417 69,193 17,019 1,549 7,550 31,
San Mateo 235,659 300,046 94,355 7.077 78,050 84,
Santa Barbara 98,220 149,490 33,140 4,809 16,960 47,
Santa Clara 290,547 427,183 100,344 12,967 79.330 745
Santa Cruz 6,534 83,519 23,740 2,188 7,890 30,
Shasta 36,413 59,518 16,032 1,427 .
Sierra 2,410 1,302 421 74 130 267,
Siskiyou 30,733 35,446 9,033 1,023 .. .
Solano 104.833 128,011 38,196 2,713 28,570 1%
Sonoma 103,405 166,623 32,306 3,924 18,370 36,
Stanislaus 127,231 187.631 36,197 3,979 17,540 0%
Sutter 26,239 22,667 7,920 326 2,620 29
Tehama 19,276 24,684 5,348 553 1,240 18
Trinity 5,087 3,828 1.642 183 340 187
Tulare 149,264 156,399 41,929 3.345 13,870 30
Tuolumne 2,584 13,200 3722 381 1,750 38%
Ventura 114,647 151,862 41,838 4,288 31,300 787
Yolo 40,640 52,272 16,955 2,117 ,000 427
Yuba 24,420 47,670 398 1,053 2,470 297,

9, s
Note: For sources see Foreword. Food, drug and retail sales, copyright 1955,
Sales Management; further reproduction unlicensed. Counties for which
no tv sets or percentage are given had less than 10% ownership and were
not new television counties when figures were compiled in 1954, Set and
per cent figures from CBS-TV Research.

BAKERSFIELD

(Kern County)

KBAK-TV

LICENSEE: Bakersfield Bestg. Co. Address: 29 Wecody Rd. Phone: Fairview 4-6421.
FACILITIES: Ch. 29. Authorized EA. Rad. Pow.: Visual 19 kw, Aural 10.5 kw.
Operating Pow.: Visual 19 kw, Aural 10.5 ke, Transmitter: RCA. Antenna
Make: RCA: Height: Above average terrair 630 ft.: Above ground 396 ft.
OPERATION: Began Aug. 10, 1953. Hours, noon-midnight.
AFFILIATION: Tv Networks, ABC, DTN. Station, Am, KBAK.
REPRESENTATIVES: Sales, Weed Television: Washington Attorney, John P. Hearne:
Consulting Engineer, Robert L. Hammett. N
SERVICES: One studio (45¢60 ft.). Two RCA camera chains. Electro-zoom lers.
One témm Bell & Howell film camera. Two RCA lbmm film projectors.
Two Gray 2x2 in. slide projectors. News Service, UP. Library, Snader.
EXECUTIVES:
Harold P. See, pres.
Al Constant, gen. mgr. & film buy. J
PRINCIPAL STOCKHOLDERS: Owned 97'/3% by
Francisco Chronicle-KRON-TV).
RATE INFORMATION: Class A one hour (live) $282,

Vern Mack, prog. dir.
ames Garner, ch. eng.
Chronicle Publishing Co. {San

(film) $235; minute spot (live)

$47, (film) $47: ID $23.50. ID Length 8 sec. Share screen. Frequency
discounts from 5% for 13 times up to 259, for 260 times. Rate Card No. 2.

MARKET INFORMATION: Grade A Grade B Total

(FCC Contour) (FCC Contour) (Including
(Fringe Area)

Population 260,000 90,000 350,000
Families in Area 87.000 30,000 117,000
No. of Sets 75,000 15,000 90.000
Retail Sales $297,283,000 $59,600,00 $356,883,000
Income per Family $6,023 S —
Income per Capita $L776

KERO-TV

LICENSEE: Kern County Bestrs. Inc. Address: 1420 Truxton Ave. Phone: Fairview
7-144),

FACILITIES: Ch. 10. Authorized Eff. Rad. Pow.: Visual 30.9 kw, Aural 17.4 kw. Operat-
ing Pow.: Visual 30.9 kw, Aural 17.4 kw. Trarsmitter: DuM. Antenna Make:
RCA. Height: Above average terrain 3,746 ft.: Above ground 137 ft,

EQUIPPED TO COLORCAST network programs.

OPERATION: Began Sept. 26, 1953. Hours, || a.m.-11:30 p.m.

AFFILIATION: Tv Networks, CBS, N3C. Station, Am, KERO.

REPRESENTATIVES: Sales, George P. Hollingbery Co.;: Washington Attorney, Pier-
son, Ball & Dowd: Consulting Engineer, Robert L. Hammett.

SERVICES: Two siudios (36xI8 ft. and 18x24 ft.). Three RCA camera chains.
RCA film projectors. One Gray slide projector.
Pictures. Library, World.

TWO
News Service, UP News

| PRINCIPAL STOCKHOLDERS: Gene DeYoung, pres. & gen. mgr. (5!%). Gordon

L. Harlan (299,) and others.

| EXECUTIVES:

{

l

1

f

Gene DeYoung, pres. & gen. mgr.

Edw'n Andress, eng. dir.
Edward Urner, vp.

Johr Ballinger, film buy.

John Barrett, com magr. De'cris Brigham, prom. mgr.

Ken Croes, opr. dir. Burleigh Smith, news ed.

INFORMATION: Class A one hour (live) $520, (film) $400: minute spot

(live) $104, (film) $80: ID $40. (D Length 8 sec. Full and share screen.

Frequency discounts from 5% for 26 times uo to 25% for 260 times. Rate

Card No. 4.

MARKET INFORMATION: Grade A (FCC Contour): Population 470,300: Families
in area 151,709+ No. of Sets 103,000: Retail Sales $531,744.000. °

RATE
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CALIFORNIA

BERKELEY

{Contra Costa County)

KQED (TV)* (SAN FRANCISCO)

(*Non-Commercial Educational)

LICENSEE: Bay Area Educatioral Television Assn. Address: 165 Post St., San
Francisco. Postal Zone: 8. Phone: Yukon 6-5910.

EACILITIES: Ch. 9. Authorized Eff. Rad. Pow.: Visual 30.9 kw, Aural 15.5 kw. Operat-
ing Pow.: Visual 30.9 kw, Aural 155 kw. Transmitter: RCA. Antenna Make:
RCA. Height: Above average terrain 510 ft; Above ground 354 ft.

OPERATION: Began June 10, 1554. Hours, 5-6 p.m.; 7:30-9 p.m. except Tues., Sat.

and Sun
REPRESENTATIVES: Wa At &
neer, R. A, Isberg.

SERVICES: Two studios (50x55 ft. and 30x20 fi.). Four DuMont came
One RCA film camera chain. One RCA film projector.
One mobile unit.
EXECUTIVES:
Vaughn D. Seidel, pres.
James Day, gen. mgr. Robert Katz, film sup.
«. Jonathan C. Rice, prog. di-. Bevins Austin, prom. mgr.
MARKET INFORMATION: (Total Including Fringe Area]: Families in Area, 995,300.

CHICO

{Butte County)

Larry M. Reed, ch. eng.

KHSL-TV

LICENSEE: Golden Empire Bestg. Co. Address: 180 E. Ist St. Phone: Fireside 2-0141.

FACILITIES: Ch. 12. Authorized Eff. Rad. Pow.: Visual 63.1 kw, Aural 38 kw. Operat-
ing Pow.: Visual 63.1 kw, Aural 38 kw. Transmitter: RCA. Antenna Make: RCA.
Height: Above average errain 1263 ft.- Above ground 237 ft.

OPERATION: Began Aug. 29, 1953. Hours, 3 p.m.-midnight.

AFFILIATION: Tv Networks, A3C, CBS, DTN, NBC. Station, Am, KHSL.

REPRESENTATIVES: Sales, Avery-Knodel- Washington Attorrey, Andrew G. Haley-
Consulting Engineer, Kear & Kennedy.

SERVICES: Two studios {30x60 ft. and 20x30 ft.). One RCA coemera chain. One
RCA film camera. Two RCA film projectors. Two Spindler & Saupe slide
proiectors. Slide processing. News Service, UP. Library MPTV, NTA.

PRINCIPAL STOCKHOLDERS: Mrs. Hugh McClung, pres. and family (100%).
Licensee also owns KVCV Redding.

EXECUTIVES:
Mrs. Hugh McClung, pres. Russell h. eng.
M. F. Woodling, gen. mgr. & film buy. Stan Cooper, prom. mgr.
Jestine A. Pero, com. mg-. Ed Parker, news ed
Martin Jacobsen, prog. dir.

RATE INFORMATION: Cle A - (live)
ID Length 10 sec.

MARKET INFORMATION: Ccmbined Grade A & B (FCC Contour): Population
270,250; Families in : : Sales
$392,943,300; Income per Family, $1,271

CORONA

(Riverside County)

) $33.50

KCOA (TV)

(Target Date, Not Set}

LICENSEE: KOWL Bestg. Co. Address: Pico Blvd. at the Ocean, Santa Monica, Calif.
Phone: Exbrook 4-6761.

EACILITIES: Ch. 52. Authorized Eff. Rad. Pow.: Visual 38 kw, Aural 20.4 kw. Trans-
mitter: RCA. Antfenna Make: RCA- Height: Above average terrain 2910 ft;
Above ground 191 ft.

PRINCIPAL STOCKHOLDERS: Familic J. D. k, pres., and Robert E. McClure,
vp. own 100% of stock. Same families control the Santa Monica Pub. Co.
(Evening Outlook) and KOWL Santa Monica.

EUREKA
(Humboldt County)

KIEM-TV

LICENSEE: California-Oregon Tv Inc. Address: Foot of Bay St. Phone: Hillside 3-3123
EACILITIES: Ch. 3. Authorized Eff. Rad. Pow.: Visual 14.1 kw, Aural 7.5 kw. Operat-
ing Pow.: Visual 14.1 kw Aural 7.5 kw. Transmitter: GE. Antenna Make: GE;
Height: Above average terrain 1,650 ft.; Above ground 249 ft.
OPERATION: Began Oct. 25, 1953. Hours, 411 p.m.
AFFILIATION: Tv Networks, ABC, CBS, CTN, NBC. Stations, Am, KIEM; Fm, KRED
M.
REPRES(ENfATIVES: Sales. Hoag-Blair Co.- Washington Attorney, Dempsey & Koplo-
vitz: Consulting Engineer Craven, Lohnes & Culver.
SERVICES: One studio (40x65 ft.). One Selectroslide slide projector. Two GPL
Scanners.
PRINCIPAL STOCKHOLDERS: William B. Smullin, 100%. Mr. Smullin also owns 50%
of KBES-TV Medford, Ore., and 50% of KUIN and KGPO (FM) Grants Pass,
Ore.. and 25% of KPIC (TV) Roseburg, Ore.
EXECUTIVES:
William B. Smullin, pres. & film buy.
Donald H. Telford, vp. & mgr.
Walter Richartz, prog. dir.

Donald R. King, ch. eng.
Newton L. Steward, news ed.

Market information in station listings is furnished by station and an¥ inquiries
should be directed to that source. Data in listings is corrected to Aug. 1.
For full list of abbreviations and sources of county and state market data see

Foreword.
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The CALIF.-ORE.
TV TWINS

\
OREGON
KBES-TV Medford !

e Channel 5 !

KIEM Eureka ,’
e Channel 3//

CALIFORNIA

Son |Froncisco ¢
300 mi. /7

the ~S)mu[£'n TV Stations

KIE CHANNEL 3
Eureka, Calif.

CHANNEL
Medford, Ore.

(Affiliated with KIEM-AM, 5000 Watts, 1480 KC., KRED-FM,

Eureka, Calif., and KUIN, KGPO-FM, Grants Pass, Oregon)

two markets

one billing
MARKET FACTS
POPULATION . . « « « « « « « « « « o 316413
FAMILIES . . . . « « « « « « « « - - 104,684
RETAIL SALES . . . .« « « « « « + & $420,528,000
CONSUMER SPENDABLE INCOME . . . $467,743,000
“The Calif.-Ore. TV TWINS bridge the gap between San
Francisco & Portland with EXCLUSIVE VHF Coverage on

Channels 3 & 5.”

for CALIF.-ORE. TV TWINS
call DON TELFORD Mgr.
TWX Eureka 16

national representatives
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CALIFORNIA

EUREKA (Cont.)
KIEM-TV (Cont.)

RATE INFORMATION: Class A one hour (live) $150, (film) $150; minute spot (live)
$30, (film) $30: ID $15. ID Length 8 sec.

MARKET INFORMATION: Total, including Fringe Area): Population, 125,000: Fami-
lies in area, 41,000: No. of Sets, 20,600: Retail Sales, $165.000,000: Income
per Family, $6,251.

FRESNO

{Fresno County)

KBID-TV#

LICENSEE: John H. Poole Bestg. Co. Address: 6540 Sunset Blvd., Hollywood.
Zone: 28. Phone: Holiywood 3-3205.

FACILITIES: Ch. 53. Authorized Eff. Rad. Pow.: Visual 186 kw, Aural 97.7 kw. Trans
mitter: GE.  Antenna Make: RCA. Hsight: Above average terrain 2,230 ft.-
Above ground 167 ft.

OPERATION: Began Feb. 13, 1954,

AFFILIATIONS: Station, Am, KBIF.

REPRESENTATIVES: Sales, Meeker Tv: Washington Attorney, McKenna & Wilkinson-
Consulting Engineer, Jay E. Tapp.

SERVICES: Two studios (one 36x50 ft. ard 36x31 ft.). Two RCA camera chains.
One RCA film camera. Two RCA film projectors. One Gray slide projector.

PRINCIPAL STOCKHOLDER: [ohn H. Poole {100%), also owns KBIG Avalon, and
KBIC-TV Los Angeles.

EXECUTIVES: John H. Poole. pres.

1 KBID-TV has suspended operation but has not returned its CP.

of service when market economics warrant.

KJEO (TV)

LICENSEE: O'Neill Bestg. Co. Address: P. O. Box 1708. Phone: 7.8405.

FACILITIES: Ch. 47. Authorized Eff. Rad. Pow.: Visual 178 kw, Aural 912 kw.
Operating Pow.: Visual 178 kw, Aural 91.2 kw. Transmitter: RCA. Antenna
Make: RCA. Height: Above average terrain 1,790 ft.; Above ground 138 ft.

EQUIPPED TO COLORCAST network programs.

OPERATION: Began Oct. I, 1953. Hours, 9 a.m.-midnight.

AFFILIATION: Tv Networks, ABC, CBS, DTN.

REPRESENTATIVES: Sales, The Branham Co.

SERVICES: Two studios (35x45 ft. and 40x60 ft.). Three RCA camera chains. Two
RCA film cameras. Two RCA film projectors. Two Selectroslide slide projectors.
One mobile unit. News Service, UP.

Posta

Plans resumption

PRINCIPAL STOCKHOLDER: J. E. O'Neill {100° ).

EXECUTIVES:
J. E. O'Neill, pres.
Charles Theodore, vp.
Joe Crilling, vp. & film buy.
W. O. Edholm, com. mgr.

RATE INFORMATION: Class A one hous (live) $450, (film
(live) $90, (film) $90): ID $45. ID Length 10 sec.
Rate Card No. 4.

MARKET INFORMATION: Total (Including Fringe Area): Population, 492,300-
Families in Area, 210,600; No. of Sets (Jan. 1), 156,035; Retail Sales,
$825,822,000.

KMJ-TV

LICENSEE: McClatchy Bestg Co. Address: 1559 Van Ness Ave. Postal Zone: 22.
Phone: 3-6277.

FACILITIES: Ch. 24. Authorized Eff. Rad. Pow.: Visual 170 kw, Aural 91.2 kw.
Operating Pow.: Visual 170 kw, Aural 91.2 kw. Transmitter: RCA. Antenna
Make: RCA. Height: Above average terrain 2 329.75 ft.: Above ground 241 ft,

EQUIPPED TO COLORCAST network programs. v
OPERATION: Began May 30, 1953. Hours, 10 a.m.-11:15 p.m.
AFFILIATION: Tv network, NBC. Stations, Am, KMJ. Fm, KMJ-FM.

REPRESENTATIVES: Sales, Paul H. Raymer Co.: Washington Attorney, Dow, Lohnes &
Albertson: Consulting Engineer, George C. Davis.

SERVICES: One studio (30x50 f+.). Four RCA cameras (two studio, two field).
Two RCA film cameras. Four RCA film projectors. Two Spindler & Sauppe
slide projectors, one Telejector, one Telop. One Telop Il opaque projector.
One negative film processing unit. News Services, AP, UP. Library, Associated
Transcriptions.

PRINCIPAL STOCKHOLDER: Owned by Miss Eleanor McClatchy and family.
Licensee also owns KFBK-AM-FM Sacramerto, KERN-AM-FM Bakersfield,
KBEE (FM] Modesto, all Calif., and KOH Renc, Nev. Note: Purchase of KBOX
Modesto pending FCC approval. Same in-erests publish Sacramento Bee,
Modesto Bee and Fresno Bee.

EXECUTIVES:
Eleanor McClatchy, pres.
Perry Nelson, gen. mgr. & film buy.
Wilson Lefler, com. mgr.
Joseph Tomes, prog. mgr.

Jack McElwain, ch. eng.
Jack Shepard, prog. dir.
Bill Anthony, news ed.

) $450° minute spot
Frequency discounts.

James B. Hancock, ch. eng.
Tom Flynn, prod. mgr.
Dean Mell, news ed.
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. « « keeps viewers tuned to

KMJ-TV

FRESNO, CALIFORNIA « CHANNEL 24
NBC affiliate

the San Joaquin Valley’s
FIRST TV station in...

POWER now 447,000 watts.

RECEPTION Pacific Coast Measurement Bureau
Survey (Oct. ’54) shows KMJ-TV re-
ception “most satisfactory” in area.

RATINGS KMJ-TV carries 24 out of the 35 top-
rated nighttime programs in the
Fresno area (ARB report, March ’55).
COLOR KMJ-TV was the first local station

equipped to transmit network color
shows and has presented them on a
regularly scheduled basis.

Paul H. Raymer, National Representative
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FRESNO (Cont.)
KMJ-TV (Cont.)

RATE INFORMATION: Class A one hour {live) $575, (film) $500- minute spot
(tive) $115, (film) $100- ID $50. IC Length 10 sec. Share screen. Fre-
quency discounts from %%, for 26 times up to 20% for 312 times. Rate
Card No. 5.

MARKET INFORMATION: (T=tal including fringe area): Population, 710,526-
Families in Area, 213,131; No. of Sets, 158,000 Retail Sales, $773,888,000.

LOS ANGELES

[ Los Angeles County)

KABC-TV

LICENSEE: American Bestg.-Paremount Theatres Inc. Address: 4151 Prospect Ave.,
Hollywood. Postal Zone: 27. Phone: Normandy 3-3311.

FACILITIES: Ch. 7. Authorized Eff. Rad. Pow.: Visual 129 kw, Aural 64.9 kw.
Operating Pow.: Visual 129 kw, Aural 64.9 kw. Transmitter: GE. Antenna
Make: GE. Height: Above average terrain 2,970 ft.; Above ground 234 ft.

OPERATION: Began Sept. 16, 1949. Hours, 11:30-1:30 a.m.

AFFILIATION: Tv Network, ABC. Stations, Am, KABC. Fm, KABC-FM.

REPRESENTATIVES: Sales, Edwarc Petry & Co.- Washington Attorney, McKenna &
Wilkinson; Consulting Engineer, Kear & Kennedy.

SERVICES: Five studios. Fifteen RCA camera chains. Two Bodde rear screen pro-
jectors. Six RCA film cameras. Six film projectors (two Eastman 16mm, two
RCA 16mm, two RCA 35mm). Four slide projectors. One mobile unit.
News Service, AP. Library, Chappell, Harmonic, Lang-Worth, Mood Music,
Paxton.

PRINCIPAL STOCKHOLDERS: See WABC-TV New York.

EXECUTIVES:

Earl J. Hudson, vp. chg.
Western Division

Selig J. Seligman, gen. mgr.

Elton H. Rule, com. mgr.

Hunt Stromberg Jr., exec. prod.

RATE INFORMATION: Class A cne tour {live) $1,750 (film) $1.750- minute spot
(live] $400, {film) $400; ID $220. ID Length 8 sec., 10 sec. Full and share

Cameron G. Pierce, ch. eng.
Vic England, film buy.

Jack Brembeck, prom. mgr.
Ed Conklin, news ed.

PRINCIPAL STOCKHOLDER: Copley Press owns Aurora Beacon-Press, Elgin Courier-
News, Joliet Herald-News and Springfield lllinois State Register {under lease},
all lllinois; San Diego (Calif.) Union and Tribune, and through Southern Calif.
Associated Newspapers the following, all in California: Alhambra Post-Advo-
cate, Burbank Daily Review, Culver City Star-News, Glendale News-Press,
Monrovia News-Post, Redondo Daily Breeze, Venice Evening Vanguard and
609, of San Pedro News-Pilot.

EXECUTIVES:
Jack Heintz, vp. & gen. mgr.
Alvin Flanagan, asst. gen. mgr.,
prog. dir., film buy. & news ed.

RATE INFORMATION: Class A one hour $1,250, (film) $1,250; minute spot $250,
(film) $250; ID $120. ID Length 10 sec. Frequency discounts from 5% for
13 times up to 22'/29, for 312 times. Rate Card No. 2.

KHJ-TV
LICENSEE: General Teleradio Inc. Address:
Phone: Hollywood 2-2133.

FACILITIES: Ch. 9. Authorized Eff. Rad. Pow.: Visual 162 kw, Aural 81 kw.
Operating Pow.: Visual 162 kw, Aural 81 kw. Transmitter: RCA. Antenna Make:
RCA. Height: Above average terrain 2,960 ft.; Above ground 199 ft.

EQUIPPED TO COLORCAST network programs.
OPERATION: Began Aug. 1948. Hours, | p.m.-l a.m.

Amos T. Baron, sls. mgr.
Marv Wentworth, ch. eng.

1313 N. Vine St. Postal Zone: 28.

| AFFILIATIONS: Tv Network, CTN. Stations, Am, KHJ. Fm, KHJ-FM.

screen. Frequency discourts from 2'/2% for 13 times up to 209, for 260 |

4 times. Rate Card No. 6 (=ff. Sept. 15]).

MARKET INFORMATION: Grade A Total {Including
{FCC Contour) Fringe Area)

Population 5210,000 6,200 000
Families in Area 162,812 193,750
No. of Sets 2,085,000 2 500 000
Retail Sales $3,308,000,000 S
Income per Family $5,683

Income per Capita $1,972

KBIC-TV!

LICENSEE: John Poole Bestg. Co. Address: 6540 Sunset Blvd., Hollywood. Postal
Zone: 28. Phone: Hollywcod 3-3205.

FACILITIES: Ch. 22. Authorized Eff. Rad. Pow.: Visual 540 kw, Aural 320 kw.
Operating Pow.: Visua! 106 kw, Aural 55 kw. Transmitter: GE. Antenna Make:
GE. Height: Above average terrain 2,930 ft.; Above ground 146 ft.

OPERATION: {See footnote.

AFFILIATION: Station, Am KBIG, Avalon, Calif.

REPRESENTATIVE: Washington Attorney, McKenna & Wilkinson.

SERVICES: Transmits film & slide =nly.

PRINCIPAL STOCKHOLDERS: Jchn H. Poole (100%). aiso owns KBIG Avalon,
KBIF and KBID-TV Fresno.

EXECUTIVES:

John H. Poole, own. Malcolm Morrett, ch. erg.

MARKET INFORMATION: (To‘al including fringe area): Population, 6,500,000;
Families in Area, 2,250,000+ Retail Sales, more than $8,000,000,000; Income
per Family, $5,784; Income per Capita, $1,875.

fKBIC-TV is now in limited testing. Target date for commercial operation unknown.

KCOP (TV)

LICENSEE: The Copley Press Inc Address: 1000 N. Cahuenga Blvd. Postal Zone: 38.
Phone: Hollywood 2-7311.

FACILITIES: Ch. 13. Authorized Eff. Rad. Pow.: Visual 162 kw, Aural 83.2 kw.
Operating Pow.: Visual 3 4 kw, Aural 15.75 kw. Transmitter: RCA. Antenna
Make: RCA. Height: Above average terrain 2,920 ft.; Above ground 203 ft.

OPERATION: Began Sept. 17, 194€. Hours, 2.30 p.m.-12:00 a.m. (Mon.-Fri.) 9-1 a.m.
(Sat.-Sun.)

REPRESENTATIVES: Sales,
Jorgensen.

SERVICES: Three studios (40x60 ft. 35x80 ft. and 20x30 ft.). Ten RCA camera
chains. One rear screen projector. Two RCA film cameras. Three RCA film

N_  projectors (two I6mm. one 35mm). Two slide projectors. Three mobile units.
News Service, UP.

Weed Television; Washington Attorney, Krieger &

BROADCASTING o TELECASTING

REPRESENTATIVES: Sales, H-R Television Inc.

SERVICES: Four studios (2 audience studios 60x105 ft. ea. and two 40x60 ft. and
20x26 ft.). Nine RCA camera chains. Rear screen projectors. Two film
cameras [RCA and GE). Four film projectors (two RCA, two Eastman
1émm}. Four Spindler & Sauppe 35mm slide projectors. Two opaque pro-
jectors. One four-camera mobile unit. News Services, AP, INS, UP.

PRINCIPAL STOCKHOLDER: See WOR-TV New York.

EXECUTIVES:
Thomas F. O'Neil, pres.
(General Teleradio)
Willett H. Brown, pres.
(Don Lee Div.)
Ward D. Ingrim, gen. mgr.
(Don Lee Div.)

RATE INFORMATION: Class A one hour (live) $1,200, (film) $1,200; minute spot
(live) $220, (film) $220- ID $100. ID Length 10 sec. Fuil and share screen.
Frequency discounts from 2/%°, for 13 times up to 259% for 312 times.
Rate Card No. 3.

KNXT (TV)
LICENSEE: Columbia Becstg. System Inc. Address: 1313 N, Vine St. Postal Zone: 28.
Phone: Hollywood 9-1212.

FACILITIES: Ch. 2. Authorized Eff. Rad. Pow.: Visual 46.8 kw, Aural 23.4 kw.
Operating Pow.: Visual 46.8 kw, Aural 23.4 kw. Transmitter: GE. Antenna
Make: RCA. Height: Above average terrain 3,140 ft.; Above ground 466 ft.

EQUIPPED TO COLORCAST network programs, local live programs, local films,
local slides.

OPERATION: Began May 6, 1948. Hours, 7-1:30 a.m.
AFFILIATION: Tv Network, CBS. Stations, Am, KNX. Fm, KNX-FM.
REPRESENTATIVES: Sales, CBS Television Spot Sales.

John T. Reynolds, gen. mgr. KHJ-TV
Howard Wheeler, com. mgr.

James Higson, prog. dir. & film buy.
Robert Arne, ch. eng.

Robert Light, prom. mgr.

Les Mawhinney, news ed.

SERVICES: Four audience studios (av. capacity 300). Four non-audience studios

(two 100x100 ft. one 30x60 ft., one 30x40 ft.). Thirty-five RCA camera
chains. Seventeen studio film cameras, 12 RCA film cameras, 19 field film
cameras. Seven 35mm (b&w and color) film projectors, seven 16mm (b&w
and color) film projectors. Two (2x2 in.) slide projectors. Two scanners, 16mm
and 35mm. Three opaque projectors (4x5 in.). One mobile unit. News Services,
AP, City News Service, UP.

PRINCIPAL STOCKHOLDER: See WCBS-TV New York.

EXECUTIVES:
J. L. Van Volkenburg, pres.,
CBS Television
James T. Aubrey Jr., gen. mgr.
Robert D. Wood, gen. sis. mgr.

Donald M. Hine, prog. dir. &
film buy.

Les Bowman, ch. eng.

Dean D. Linger, prom. mgr.

Sam Zelman, news ed.

RATE INFORMATION: Class A one hour (live} $3,200. Minute spot (film) Class AA
$600, minute spot (film) Class A $400- ID Class AA $300, ID Class A $200.
ID Length 10 sec. Frequency discounts from 2'5% (Classes AA, A) for
26 weeks up to 5% (Classes AA, A) for 52 weeks, also discounts in other
classifications. Rate Card No. 4.

MARKET INFORMATION: (Total including fringe area): Population, 7,209,200;
Families in Area, 2,442,300; No. of Sets, 2,167,800; Retail Sales, $8,966,036,000:
Income per Family, $5,119; Income per Capita, $1.647.

Market information in station listings is furnished by station and any inquiries
should be directed to that source. Data in listings is corrected to Aug. 1
For full list of abbreviations and sources of county and state market data see

| Foreword.
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CALIFORNIA

LOS ANGELES {Cont.)
KRCA (TV]

LICENSEE: National Bcstg. Co. Address: 1500 N. Vine St. Postal Zone: 28.
Phone: Hollywood 9-6161.

FACILITIES: Ch. 4. Authorized Eff. Rad. Pow.: Visual 42.7 kw, Aural 21.4 kw.
Operating Pow.: Visual 42.7 kw, Aural 21.4 kw. Transmitter: RCA. Antenna

. L . . ~n ; o
Make: RCA. Height: Above average terrain 3,200 ft.: Above ground 490 {t.

EQUIPPED TO COLORCAST network programs, | live programs, s,

OPERATION: Began Jan. 16, 1949, Hours, 6:45-1:00 a.m.

AFFILIATION: Tv Network, NBC.

REPRESENTATIVES: Sales, NBC Spot Sales.

SERVICES: Two studios (60x120 ft.). Six RCA camera chains. Six film cameras. Six
film projectors (three 35mm, three 16mm). Three Spindler & Sauppe Selec-
troslide slide projectors. Complete film processing facilities. Mobile unit.
News Services, AP, INS, UP. Library, Thesaurus.

PRINCIPAL STOCKHOLDER: See WRCA-TV New York. -
EXECUTIVES:
Sylvester L. Weaver Jr., pres., NBC Dean Craig, exec. prod.
Robert W. Sarnoff, exec. vp., NBC ohn Knight, ch
Jo ¢ st, vp. ir .0 George Burke,
John C. Ken: 3r.

Thomas C. McCray, gen. mgr. Roy Neal, news
James Parks, com. mgr.

RATE INFORMATION: Class AA one hour $3600; one minute and 20 sec. station
break $650: ID $300. Class A one hour (live) $3200, (film) $3200; one min-
ute and 20 sec. station break $375- ID $16C. ID Length 10 sec. Frequency
discounts. Rate Card No. 0.

KTLA (TV)

LICENSEE: Paramount Television Productions inc. Address: 5800 Sunset Bivd. Postal
Zone: 28. Phone: Hollywood 9-3181.

FACILITIES: Ch. 5. Authorized Eff. Rad. Pow.: Visual 50 kw, Aural 25 kw. Operating
Pow.: Visual 50 kw, Aural 25 kw. Transmitter: Composite. Antenna Make: GE.
Height: Above average terrain 2,990 ft.; Above ground 240 fi.

EQUIPPED TO COLORCAST network programs, local live programs, local films,

OPERATION: Began Jan. 22, 1947. Hours: 1:30-11:30 p.m. {Mon.-Fri.}), 10 am.-
midnight (Sat.-Sun.)
REPRESENTATIVES: Sales, Paul H. Raymer Co.; Washington Attorney, Arnold, Fortas

] .
& Porter.
0[ r ‘ SERVICES: Four studios {one commercial, one rehearsal, two audience). Eleven
‘ RCA camera chains. (Rear screen projector available.) Four DuMont film

cameras. Four film projectors, two témm, two 35mm. One slide projector.
| Four scanners, one DuMont, two monochrome, one color. News Service, UP.

. 3 3 PRINCIPAL STOCKHOLDERS: Wholly owned by Paramount Pictures Inc. Paramount
f7 om th’e porthlzo Ofmsales Bullders Pictures owns 27'/3 of Allen B. DuMon Labs. Inc. {WABD [TV] New York,
WTTG [TV] Washington).
EXECUTIVES:

Paul Raibourn, pres. (New York) Roy A. White, studio eng. sup
Klaéa L;rd&;/ergl; vp. &dgen‘ mgr. L»;Lla:é G. '\l/:ullc', "leT j'r‘d
.. J. Gordon Wright, prod. coor. Abe Greenberg, publicity d'r.
This is the show BBD&O grabbed for Campbell Soup— Robert Mohr, 5?5. er. Gilbert Marfyn? niws ed.y
even before it was offered for regional sale. It’s scheduled John D. Silva, remote eng. sup.
for showing and selling next Fall over a coast-to-coast = RATE INFORMATION: Class A one hour (live] $1,500, (film) $1,250: minute spot
CBS hookup. {live} $275, (film) $250: ID $115. ID Length 8 sec. Full and share screen.
Frequency discounts from 5% for 13 to 25 *imes up to 209, for 208 times.
Agency and client immediately recognized a sure winner Rate Card No. 6.
in this TPA property. MARKET INFORMATION: Grade A Grade B Total 4 =
(FCC Contour) (FCC Contour) (Including
For this TPA program has a story line that's irresistible _— 5 000,900 103900 Frmzqg /*'é-‘é\,
—w : 13 : opulation , , , . ,357,800
23 e’; Oll;'ngi:ir:itglgeth;::nsct::tt ?O:;::hé B']‘]"Eg credits gre Families in Area 1.989.400 368,400 7,004,800
5 : og ~Lassie” and a No. of Sets [includes 2,085,000 224,000 2,309,000
child star every parent will approve and every kid will ultiple set homes)
envy. Production is tops_a]] down the line. Retail Sales $7,120,294,000 $1,123,830,000 $8,244,124,000

Sorry, this one is not available. But for other quality pro-
grams whose scripts, stars and showmanship make them @ KTTV (TV)
sure audience winners and product sales builders, check

your nearest TPA office. LICENSEE: KTTV Inc. Address: 5746 Sunset Blvd. Postal Zone: 28. Phone: Holly-
wood 2-7111,
FACILITIES: Ch. 1. Authorized EH. Rad. Pow.: Visual 135 kw, Aural 69.2 kw.
Operating Pow.: Visual 42.7 kw, aural 21.4 kw. Transmitter: RCA. Antenna
' Make: GE. Height: Above average terrain 2,940 ft.; Above ground 237 fi,
OPERATION: Began Jan. |, . , 9 .m.
S y REPRESENTATIVES: Sales, Blair-Tv Inc.; Washington Attorney, Hanso Lovett
Pl Television Programs of America, Ine. WSETKIVG e ot i el v e Lo s
New York City: 477 Madison Ave. —
. Chicago: 360 North Michigan Ave. l\ilarl?celt ILnfoc;'.mat{og itn stﬁtiton ]istingsés furnished by station and any inquiries
. N S (e L shou e directe o that source. ata in listin i ted to Aug. 1
o Hollywood: 5746 Sunset Boulevard ;or fulldlist of abbreviations and sources of countygfmdS s(;g{;efngrke? datl:ag see
oreword. .
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LET’S FACE IT!

LIVE PROGRAMMING SELLS
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IN THE $8,000,000,000 LOS ANGELES MARKET . . .

62%

ALL

LOCAL

LIVE
TELEVISION
PROGRAMMING

WHICH
RATES

2 or BETTER
(ARD)

KTLA

5800 Sunset Boulevard

REPRESENTED NATIONALLY BY PAUL H.

80%
OF

ALL

LOCAL
LIVE

TELEVISION
PROGRAMMING

WHICH
RATES
10 or BETTER

(ARB)

CHANNEL 5

Hollywood 28, California

RAYMER COMPANY
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CALIFORNIA

LOS ANGELES (Cont.)
KTTV (TV) (Cont.)

SERVICES: Four sound stages (80x100x24 ft., 120xI16x54 ft,, 81x95x40 ft. and
70x95x40 ft.), two studios (45x58x20 ft. and 24x45«9 ft.). Sixteen RCA
cameras. Two rear screen projectors. Three RCA film cameras. Five film
projectors, two Eastman 1émm, one RCA 16mm, two RCA 35 mm. Three slide
projectors, two Spindler & Sauppe, one SVE. One Baloptican opaque pro-
jector. Two RCA mobile units, one jeep unit for field originations. News
Service, AP.

PRINCIPAL STOCKHOLDERS: Times-Mirror Co. (100%], publsiher of Los Angele

Times and Mirror

EXECUTIVES:

Norman Chandler, chmn. of bd.

Richard A. Moore, pres. & gen mgr.

John R. Vrba, vp. chg. sls.

Les Norins, loc. sls. mgr.

Robert Breckner, vp. chg.
programming

Edward Benham, ch. eng.
Richard Woollen, film buy.
Jack O'Mara, prom. & merc. mar.

RATE INFORMATION: Class A one hour (live] $1,750. Minute spot (live) $460.
D $230. ID Length 10 sec. Frequency discounts from 5%, for I3 times up
% for 312 times. Rate Card No. 7.

MARKET INFORMATION: (Total including fringe area): Population, 6,463,000;
Families in Area, 2,202 8C0; No. of Sets, 2,107,168; Retail Sales, $7,644,668,030.

MODESTO

{Stanislaus County)
KTRB-TV
(Target Date, Not Set)
LICENSEE: KTRB Bcstg. Co. Aadress: P. O. Box 593. Phone: 3-0737.
FACILITIES: Ch. 14. Authorized Eff. Rad. Pow.: Visual 22.4 kw, Aural 13.2 kw

Transmitter: RCA. Ant a Make: RCA. Height: Abov serage terrain 300
ft.: Above ground 328 “t,

K
B
E
T

* Television Mag. June 1,1955
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| AFFILIATION: Stations, 