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turers 362
Transcription Network, Xeystone

Broadcasting System ____________ 288
Transportation success stories_____. 246-247
Trans-Radio Press—

Executives 464

Radio subscribers
Treasury Department _
Tri-City stations

Typical OWI radio campaigns, 1943 370
U
Unions and labor groups dealing in
radio fields 286
United Office & Professional Work-
ers of America_________________ 286
United Press—
Executives _____________________ 464
Radio subseribers _______________ 74-176
United States—
Government agencies dealing with
radio . ____ 42
Group ownership of stations______ 327
Home radios by states (map)_. 18
Homes with radios ____________ 199
International broadcasting stations 469
Official count of stations 15

Radio homes in____
Regional networks __
Utilities, Public, succes!

v

Variety Artists, American Guild of 286
Visual broadcast service, FCC regu-

lations 430

W

War Advertising Council___________ 366
War censorship code________ - 349
War Commumcahons Board of__.__ 364
War Dept 366
War Informatmn Office of__ - 366
War Labor Board National_ 366
War Mobilization, Offiee of —_ - 366
War Production Board. - 366
War Produetion Board Order 467
Wartimf directory, Government 366
Wartime emergency rules, FCC____ 872
War information campaigns, radio’s

part 370
Washington radio correspondents___ 189

Westinghouse Radio Stations Inec.__327; 461

West Virginia network __________ 288
Wilder, Harry C., stations _ 327
Wisconsin Network _______ 288
Wolverine Network ______ 288
Writers, agencies handling _.______ 828
Writers Guild of the Authors League
of America, Radio_______________ 286
Y
Yankee Network _________________ 288
Yearend review _________________ 348
Z
Z-Bar mnetwork __________________ 288
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