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A CHARTED

COURSE

to New England Markets . . .

JUST as a mariner pilots his vessel according
to the chart, steering clear of reefs and fol-
lowing safe Channels to harbor, so you can chart
the course of your sales and advertlsmg campaign
in New England.

Through its 16-station facilities, The Colonial
Network will take your sales messages directly
to the important trading centers you wish to reach

WAAB Boston WFEA Manchester

WEAN jl"rovidencc WNBH New Bedford
Bridgeport Lowell

wree | New Haven LTl J‘ Lawrence

WTHT Hartford

W N L.C New London bk ’I: R Water.bur)

WSAR  Fall River W CINTL (Carmnia

WS PR  Springfield WRDO  Augusta

WHAI Greenfield chwisron

wWCO
WILBZ Bangor v (Auburn

EDWARD PETRY & CO.,

and which together comprise the vast, rich and
active New England market.

The sixteen stations of The Colonial Network
are situated in urban localities all the way from
southern Connecticut and Rhode Island to north-
ern Maine. They provide direct coverage at
low cost 1n more markets over a wider area than
any other network serving New England.

lhe

COLONIAL

2| BROOKLINE AVE. BOSTON, MASS.

INC., Exclusive National Sales Representatives

Published semi-monthly, 26th issue (Year Book Number) published In February by BROADCASTING PUBL!CATIONB IN
xecond class matter March 14, 1933, at the Post Office at Washington,

C., 870 National Press Buﬂdmg Washington, D. C. Entered as
Cs er act of March 8, 1879
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Pall Nall Cfamous (orgarettes present

Eddy ‘Duchin and his Orchestra

WWNC . . . . . . .. Asheville, N. C,
WFBR . . . . . . .. Baltimore, Md.
WNAC . . . . . . .. Boston, Mass.
WBEN . . . . . . ... Buffalo, N. Y.
wsoc . . . .. . .. Charlotte, N. C.
wWese . .. . .. L. Charleston, S. C.
WCKY . . . . . .. Cincinnati, Ohio
WIAM . . L, L Cleveland, Ohio
WWi .. Detroit, Mich.
wWooD . . . . . Grand Rapids, Mich.
WTnc . . ... ... Hartford, Conn.
WIAX . . .. ... Jacksonville, Fla.
WLAK . . . . . . . Lakeland, Fla.
wioo . . . . . .. . Miami, Fla.
WEAF . . . . . . . . New York, N. Y.
WYAR . . . . . . . . Norfolk, Va.
KYw . . . . .. Philadelphia, Penn.
WCAE . . . . . . Pictsburgh, Penn.

WCSH . . . . . . . .. Portland, Me.
WIJAR . . . . . .. Providence, R. L.
WPTF . . . . . . . .. Raleigh, N. C.
WMBG . . . . . . . . Richmond, Va.
WHAM . . . . . . . Rochester, N. Y.
WGY . . . .. .. Schenectady, N. Y.
WSYR . . . . . . .. Syracuse, N. Y.
WFLA-WSUN . . . . | | Tampa, Fla.
WRC . . . . . .. Washington, D. C.
WOEL . . . . . . . Wilmington, Del.
WTAG . . . . . . . Worcester, Mass.
wmae .. . Chicago, 1.
WHO . . . . . .. Des Moines, Towa
WEBC . . . . . . .. Duluth, Minn.
WGBF . . . . . . .. Evansville, Ind.
wel . . . . . ... Fe. Wayne, Ind.
WIRE . . . . . . .. Indianapolis, Ind.

BROADCASTING e« Broadcast Advertising

www americanradiohistorv com

t

MONDAY EVENING . .
9:30 to

RED NETWORK

PALL MALL wishes to thank
the managers of the following
stations for their co-operation
toward the success of this dis-
tinguished program:

WOAF . . . . . . . Kansas City, Mo.
WBA . . . . .. ... Madison, Wis.
WTMI . . L L L Milwaukee, Wis.
KSTP . . . Minneapolis-St. Paul, Minn.
wow . . . ... ... Omaha, Neb.
KSO . . . . . . .. .. St. Louis, Mo.
KOA . . . . . . . . .. Denver, Col.
KOYL . . . . . . Salt Lake City, Utah
KERN . . . . . . . . Bakersheld, Cal.
KM . Fresno, Cal.
KFL . . . . . ... Los Angeles, Cal.
KGW . . . . . . . .. Porrland, Ore.
KFBK . . . . . . . . Sacramento, Cal.
KFSO . . . . . . . .. San Diego, Cal.
KPO . . . . . .. San Francisco, Cal.
Komo . . . . . . . Scarrle, Wash.
KHQ . . . . . . .. Spokane, Wash.
KWG . . . . . . . . . Stockton, Cal.

B
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(Continued from page 2)
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Mason-Dixon Radio Group, stations

composing __________

Massachusetts—
Broadcasting stations
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Commission ___
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table o
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Radio homes by counties .
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Executives and rates
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and agencies _. . ________
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ers—
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3
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SR _116-118

391

122
50-62

124
62

204
322

124-126
52

275
390

__267-268

14-15

--200-201

202
12

-276-285

.-260-261
257-259

Rates _________. - ___198 199
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National Retall Dry Goods Associa-
tion, guide for 1939 __________ 6-40
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International Broadcasting Sys-
tem Group e A 204
lowa Broadcasting System ______ 204
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Mason-Dixon Radio Group ______ 204
Michigan Radio Network 204
Missouri Triangle ____________ 204

Mutual Broadcasting System

14-15; 200-202 ; 267-268
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196

Owned and managed stations_.__.
Northern California Broadcastmg
System
Northwest Triangle
Oklahoma Network Inec. .
Pacific Northwest Coverage Group_
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Quaker State Network
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Texas Quality Network ___
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Virginia Broadeasting System __
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Newfoundland stations 345
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Broadcasting stations __________ 127

Radio homes by counties ___ 52
New Mexico—

Broadcasting stations _________ 127

Radio homes by counties _______ 52
New stations authorized in 1938_ 76
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Broadcasting stations ___________ 130-134

Radio homes by counties ___ 52-64

Inter-City Broadcasting System.__ 204
News services—

Directory of _________________ = 390

Stations subscribing to _ - 212-214

Newspaper ownership, U. S. an
Canada  co-commmwpm vy -220-225
North American Regional Broad-
casting Agreement, text of____310-321
North Carolina—

Broadcasting stations _______ - 136
Radio homes by counties _______ 54
North Dakota—
Broadcasting stations i 136
Radio homes by counties = 54
Northern California Broadcastmg
System

Northwest Triangle _
Nova Scotia, stations

Occanic stations __

Officers of NAB __ - 78
Officers of regional networks _____ 204
Offices, FCC field __________ = 384
Ohio—
Broadcasting stations __ S 138
Radio homes by counties ___.___ 54
Oklahoma—
Broadcasting stations __________ 142
Radio homes by counties ______ 54
Oklahoma Network Inc.—
Advertisers using in 1938 268
Stations and personnel - 204
Ontario, stations e = 170
Operating expense of statlons by
classes omaceweswessmewawem"__ 27
Oregon—
Broadcasting stations _--142-144
Radio homes by counties _______ 54
Ownership, newspaper, U. S. and
Canada .. o __ 220-225
Ownership radio sets by urban and
rural families, 1938 ________ 60
Pacific Northwest Coverage Group 204
Payrolls—
Functional employment and pay-
roll data by stations ____ 28
Percentage of weekly payrolls by
functional divisions ___ . __ 28
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Broadcasting stations _—.-._... _144-146
Radio homes by counties ___. 54-56
Periodicals—
General _ R I 378
Technical . . _______ 378
Personnel—
FCC - —————

Network, national _-

Network, regional _____ . 204
Philippine Islands, stations - 345
Political rule of FCC - : 340
Polls, program popularity, 1938 __ 184
Population, radio homes ’ 42
Premium and contest services 391
Press association news services,

stations subscribing - -212-214
Press services .. ___._____. 390
Press service FCC rules .___ 341
Prcs:, newspaper ownership of sta-

--220-225

s " stations - - 171

Program ideas and titles, index of__226-236

Program libraries . _ ... _________ 216-218

Program idea protection ___ — 185

Program popularity in 1938 —— 30-33
Program production, transcription,

recording, talent services ______ 172-183
Program questionnaire, summary of

FCC responses _______ - 26
Program popularity polls, 1938 __ 184

Program, types of broadcast dur-
ing typical broadcast weck__ 27

Promotional guide for 1939, NRDA 36-40
Public relations services _______ = 237
Publicity services _.____ - 237
Publicly owned stations 275
Publishers, list of ____.__ 379
Puerto Rico, stations . _________ 166
Quebec, stations _________ 17
Quaker State Network—

Advertisers in 1938 _.______ e 261

Stations and personnel _________ 204
RCA, officers and subsidiaries _ 196

agencies handlin
14, 15 238-256

Radio aeccounts,

Radio advertisers, national, reglona]
and agencies _ . _______ 14, 15 ; 276-285
Radio associations and committees 391

Radio Commission, Federal, former
members . __________ 384

(Continued on page 6‘)
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50,000 WATTS —~-CBS~ CLEARED CHANNEL

KENTUCKY

DURING the next year you will doubtless
use this book more than once in con-
nection with buying radio time.

When you come to consider the Louisville
market, we ask just one thing—that you bor-
row the scales of the blind goddess and weigh
media in relation to market.

Gauge first the market in its entirety—a
market that encompasses most of Kentucky,
sizable and wealthy portions of Indiana and
Ohio as well. Here live 4,932,307 people,
1,267,519 families. Here are owned 901,999

radio sets, 962,233 automobiles. Here is spent,
annually, $2,738,119,583!

This vast and wealthy market lies com-
pletely within the WHAS primary listening
area, is reached and covered every day by
WHAS advertisers. Because of its central
location WHAS is the logical station to cover
this complete market.

When you have weighed two billion dollars,
you will agree that here is a market rich in
sales opportunity. We believe you will also
consider it too important for half measures,
that you will choose the medium which can
and does deliver all of it at once and at low
cost.

EDWARD PETRY & CO., National Representatives

BROADCASTING ¢ Broadcast Advertising
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Virginia—
Broadcasting stations __________ 162
Radio homes by counties __ 58
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THE

Since KSD put the first programs on the air
the welfare of listeners has unremittingly
been guarded against the unworthy. When
advertisers became air-minded and began

to offer commercial messages, KSD estab-

First in St. Louis
To Establish a Rigid Protection
to Listeners Against the Unworthyl!

lished and has continued a rigorous censor-
ship. Today, it is generally acknowledged
that commercial broadcasts over KSD must
meet high standards of ethics—a protection

which listeners and advertisers appreciate.

DISTINGUISHED BROADCASTING STATION
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WRVA 50000 WATTS
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WRVA 20,000 WATTS MAKE
. (ASH REGISTERS JING!

VIRGINIA'S ONLY
90,000 WATT STATION
GIVES YOU MANY
MARKETS AT THE
COST OF ONLY ORE!

T PAYS—in every way—to use WRVA,

because only this radio station (with its
new 50,000 watt power) provides such thor-
ough coverage of Richmond and the rich
Tidewater area in this great State.

Although located near Richmond, Vir-
ginia, WRVA's popularity helps sell the
dealers as well as the customers throughout
this broad area. That's why cash registers
sing a song of sales!

Write, wire or 'phone for the naked truth
about WRVA's new 50,000 watt coverage
PLUS the bare facts about this rich and

responsive market.

<

PAUL H. RAYMER COMPANY

National Representative

NEW YORK * CHICAGO -+ DETROIT * SAN FRANCISCO
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Number i Numbe?

Type of Improwmnu of Trems \ Type of Impmv(mnu of lrem$
R — e T /7-,— o g —
New Roof Covering 9,135 Outside Painting 14,069

Shingle Of grick Type Siding 2,800 {nside Painting : 25,805

Modem'\z'mg Basement 753% Papering (one of more fooms) I 18470

Finishing Attic 473 Re-finishing of Floors Lt 8,134

New Plumbing Fixtures V13 9,401 New Furnace on X B 393

Air Cond'\t'\on'mg 666 Mechan'\ca\ Sroker _— 3,400

Insulation 4,666 Other Remodeling : . 9,735

-

tems of Home Modem\zation 122483 Total Cost — $13,230,445

B

Number Eslimaud Number Em’maxcd
rricles for the Hom¢ of em$ purchase Price \ Weanng .4rpar(l for the Family of 11em$ Ppurchast Price
L e e — o e ,////,/
Living Room Furniure 30,73 $3,463,4\7 \ Womcn‘sUnderwear R 112756 % 169,134
Dining Room Furniture 13,869 \,872,374 \ Women's Foundatiod Garments 57,812 216,793

China 20,137 412212 Women's Hostery S 191,172 168,231

Glassware 10936 32,260 )

Gilverware ‘0,402 ‘39,076 Women s Shoes 'l " \45,\62 759,199

Linens 43609 492,779 Womcn‘s Srreet Dresses 117,490 1,083,259
Bedroom™ Furniur® 25,205 2,0987,320 Wormen's Evening Dresses 14,603 154,061

Blankets and Comforts 49,810 397,483 I

Mattresses 33873 458,308 Women s Cloth Coats o 53611 2,4\8,916

Springs 17 870 203,363 Women's Fur Coats - 18,204 2,474,239
Breakfast Room Furniwure 8,535 277,389 Women's Millinery . . 85,484 297 483
Refrigerators : 15,736 2077 313 Women's Jackets Of gweaters - 42,075 158532

Dish Washers 193% 338401 | Bl 4874 L3575

Cooking Stove® 20,338 1,740,364 omen’s BIOUSES T ’

Other Kitchen Equ'\pmcnl 5,001 17,253 Women's Skirts 34073 124,368
Washing Machines 18,204 \,008,664 Girls’ Dresses 58,145 144,200

Electnc roners ' 5,301 370,288 | Gv {5 Coats 092 537,633

Other Laundry Equipment 1667 7.418 ]

Girls Shoes » Jma 75,348 243,375

Rugs 40,41 273047 | e

Carpets 11,002 \,\68,654 Garls Underweal 49,677 37754

Linoleur™ 26,139 590,470 | infants Wear 36,274 361,651

Ol\_\cr Floor Covernngs 3601 155407 | Boys Suits 31,006 456,101
Curtains . 69,681 128909 .
Draperies 23138 200375 Boys Topcoats Of Qvercoats 33,473 594,821
Lamps Floor 28,806 198,760 Boys Sharts - 53 477 47 5%
Lamps, T20¢ 18,670 5510 | Boys Shoe ey 79,283 301,273
Yacuum Cleaners 17003 74559 | Boys T 44,009 (42,198
gewing Machines 10,269 593,840 oys Trouser® genf’ ’ '
Clocks 14870 123,121 Boys gweaters PTITe 40,341 99,643
Sun Lamps 2,601 sapll | Men's Suits - 7639 2433289
Pianos . EWEL 927,732

¥ ¥ i) T 4

Radios . e L37 275 Men's opeoats or Overcoats 58,412 1,880,7.71
Bicycles . rr 11,202 324,329 Men's Sports Apparc! 16403 69,221
Guns and other Hunung Equipmen 12,002 342,068 Men's Shirts - - : 113423 188,281
Movx.ng P\Fture Projectors 1,267 63029 | Men's Underwear 7 283 06,602
Moving picture Cameras 1,467 36,630 ,
Pholograp\\\cDark Room Equipme™ 4201 8,400 Men's Shoes 126,159 759,472
Home Powe! Tools 7602 133,027 Men's Hats " e e 77,282 351,633
S[\“ CS\T\C}YGS 4,468 58,659 }CWC\YY ! ) 6,201 12,2‘6
Golf Eq\npmem 3 3,601 26,213 W "
Office Furniture 1467 58,678 atches s 12536 3388

Typewr'\tcrs 8268

334,867

Rings 6,601 693,139

WWW Al I
am
ericanradiohistorv co
com
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Crest of Buying Wave

350,000 Families Tell How They Will Spend
Over 135 Million Dollars Immediately

FROM A SURVEY MADE IN NOVEMBER, 1938

Make no mistake about it — Detroit is a key market for '39. Detroit householders,
themselves, have dispelled any doubt about that. In an actual house-to-house survey to
determine buying expectancy, made in November, 1938, Detroiters told a committee repre-
senting business and industry how much money they had to spend and how, and when, they
were going to spend it. Among the immediate purchases mentioned were:

® HOMES: 7,535 families were planning $13,230,445 were being planned by an-
to buy, or start construction of new other group of Detroit home makers.
homes to cost $47,142,000. ® FURNITURE: $16,253,220 was to be

® AUTOMOBILES: 64,279 families were spent for furniture, rugs, floor coverings.
planning to buy new or used cars at an ® APPLIANCES: $7,069,784 was to be
estimated cost of $32,139,500. spent for electrical appliances, such as

® HOME REPAIRS: Improvements cover- refrigerators, washers, ironers, etc.
ing 122,438 items of repair and moderni- ® CLOTHING: Women’s clothing costing
zation in their homes, and costing $9,090,752 was to be purchased . . . ..

Yes, Detroit offers a huge field for sales effort by those who want a BIG outlet for
their goods. Detroit is America’s fourth city in population, and besides, it is the dynamo
behind the nation’s great steel, glass, oil and mineral industries.

In Detroit, WW] is the FIRST station in listener interest—a fact proven by every sur-
vey that has ever been made. WW] offers advertisers the direct avenue of approach to
the buying-power homes in this great market. But WW] offers more than that: It offers,
as well, the invaluable sales-building prestige which this station has gained through its
18-year-old policy of always placing the listeners’ interests first. If you have not already
done so, make Detroit and WW] “MUSTS” on your 1939 schedules, now.

WWJ

Owned and Operated by The Detroit News. Member NBC Basic Red Network

America's Pioneer Broadcasting Station
°

National Representatives

THE GEORGE P. HOLLINGBERY COMPANY

e New York : Chicago : Detroit : Kansas City

San Francisco :  Atlanta

| www americanradiohistorv com
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“Mi.FAP W Ao

OW many jobs are there, the line of radio, there’s al- Exclusive Representatives:
piled up on your desk, most nothing we won’t do to Skt A Ginetanati
woC ---D port
that you haven’t quite time to be helpful to you. Scattered &”.S'?Y"-; """""" Do ?:;:
WOWO-WGL ___ _________ Ft. Wayne
do? How many o tuniti c s et 1 h KMBC Kanoas City
! Y opportunities 1n strategic cities all over the WAVE Louisville
WTCN e Minneapolis-St. Paul
. . 5 . P
for making radio a more pro- United States, we have six Kan o Si. Lonls
WFBL Syracuse
ductive and consistent medi- offices which are awaiting an
Southeast
um? How many demands for opportunity to serve you in WESC oo Charleston
g WPTF Raleigh
coverage studles, or market every way you can sugges[_ WDBJ Roanok
analyses, or program ideas? . Sl T
Give us one chance to dem- KTUL Talsa
Those are the jobs that F & P onstrate. The addresses are Pacific Coast
. KOIN-KALE - _________ Portland
like best. So long as it’s in listed below! Vi Somtile- Tacoma

FREE & PETERS, Inc.

(and FREE, JOHNS & FIELD, INC.)

Pisueer Radic Statin Representotives

247 Park Ave.
Plaza 5-4131

C!%ICAGO
180 N. Mi. an
Franklin ;‘:‘?s

DETROIT
New Center Bildg.
Trinity 2-8444

SAN FRANCISCO

One Eleven Sutter
Sutter 4353

LOS ANGELES
C. of C. Bldg.
Richmond 6184

BROADCASTING ¢ Broadcast Advertising

ATLANTA
617 Walton Bldg.
Jackson 1678
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Broadcast Advertising in 1938

By HERMAN 8S.

HETTINGER,

Ph.D.

Wharton School of Finance and Commerce, University of Pennsylvania

BROADCAST advertising net time
sales in 1938, it is estimated,
amounted to $122,890,000 out of a
gross of $150,118,400. This is the
greatest volume thus far to have
been attained by the medium. It
also represents, with the possible
exception of 1932, the smallest
gain over a preceding twelve-
month period to have been experi-
enced in radio. Net time sales dur-
ing the year just closed were 47/
greater than in 1937, Talent and
program sales of stations and net-
works during the year were esti-
mated roughly to have been about
$15,000,000. It has been impossible
to estimate miscellaneous income,
which in 1937 accounted for ap-
proximately 247 of the receipts of

’

Gross time sales are the conven-
tional form of stating dollar vol-
ume among media and are there-
fore necessary to a comparative
picture of advertising. They are
secured by multiplying the facili-
ties sold by the single time rate
charged for them. This procedure
was employed in earlier issues of
the Yearbook and, until the publi-
cation of the Census of Business
radio advertising report in 1935,
was the only practical form of
estimating Dbroadcasting volume.
Gross time sales for 1938 are esti-
mated as follows:

Radio Advertising Gross Time
Sales (1938)

Gross time sales

at a greatly decelerated rate. Na-
tional and regional non-network
gross exceeded the 1937 level by
5.1%. National network volume in-
creased 3% and that of regional
networks 3%. Local broadcast ad-
vertising showed unexpected
strength and gained 5.4%.

The increases in 1938 over the
preceding year are to be compared
to the following gains in 1937 over
the previous 12-month period and
reveal the extent to which the rise
in radio advertising volume has
slowed up: total broadcast adver-
tising, 19%; national networks,
16%:; regional networks, 4% ; na-
tional and regional non-network,
approximately 35%; local radio
advertising, about 20%.

that year than during the one just
completed.

Future Radio Advertising Volume

In spite of this possibility, 1938
trends seem to indicate that broad-
cast advertising is approximating
the normal level which it can ex-
pect to attain on the basis of its
comparative advantages as an ad-
vertising medium. If this is the
case, any protracted future growth
can result only from improvements
in broadcast advertising technique
or in the nature and efficiency of
the available structure. A move ef-
fective non-network structure, as
far as specialized functionaries are
concerned, is a possible develop-
ment which might result in further

the i . Portion of the medium 1943 1937% > i el R
\'T ‘tll!un,] sales during t o Nat. networks .___ $71,728,400 $69,612,482 When b19adc«15t advelpsmg de-  Jong-term growth of radio adver-
we‘r:- as rt!::“(.)ws 5 £ the year :u: zct\;.;orks 3,620,000 3.5630,000 velopments in 1938 ave being evalu- tising volumc. New program de-
’ : O ok & MON 680,000 33.000000 ated, however, it should be remem-
Radio Advertising Net Time Sales [Local 40090000 3%.000.000  bered that the increases of the year tNet time sales represent 'Aflc%i"ls l.'A""f‘
s e e 9 g i ite P _ the sale of time following the deduction o
(193R8) Total __ . .. _ $150.118,400 $144,142,482 LGRS ac?pm;)llshed lI:l spite Of BRI cash discounts and discounts granted for
Nettime  Prreent . vere business recession during the  frcquency of usc. but including ngeney
Portun of the medium  wtliat totul Trends Within the Medium earlier months of the period and in  commissions.
Nat. network 5T.8R0,000  47.0¢7 . . BYa o a Hoyo . .
fint. ntwcks h'ﬁ.wu.noo o Gains on the part of various por- the face of a general (!uhnc in ad
Nat. & Rex. non-net- tions of the broadcasting medium  Vertising hvoluf'“e‘ Business 1'0V1V?| 2Gross time sales for 1937 have been re-
work 24.3%0,000  19.87 in general continued the trends in 1939, therefore, may conceivably  vised slightly from those published in the
t 1 37,660,000 3087 . . . P . e il b 1938 BROADCASTING Yearbook on the basis
= ,__:,_ - ?)_i- “hl(h have been in evidence dur- ld.V the base fOI‘ a greater 10]‘“’}‘,0 of more complete data u\'ui’lnlylv since pub-
Total $122.890.000 100.07% ing the past several years, though growth of radio revenues during fication.
1 : 3 T I Al 922-1938
RETAIL. RADIO SALES IN THE UNITED STATES, 1922-19.
(Compiled for the 1939 BROADCASTING YEARBOOK by O. H. Caldwell, Editor of “"Radlo Today”)
<irand Total: Salcs of
ftadio Apparatus lor Homes with Aulo Sets
Tolal Sets Total Tubes Sold Motor Car Setn Broadeast Receplion Radio Scts in Uwe 'l‘ulnll R:'dlo
Sote In Use
Number Valus Number Value Number Value Vaiue Number Number inU. S8,
1922 100,000 $5.000 000 1.000, 000 $8,000.000 . ..... ...l $60.000 000 60,000 $400,000
1923 550 000 15000000 4.500,000 12 060000 136,000,000 1,000,000 11,600,000
1924 1.600 000 100,000 000 12.000 000 86.000.000  ....... 358000 .000 2,600,000 8,000,000
1928 2000, 000 165 000000 20,000 000 8.000.000 ..., 430,000,000 3.600.000 4,000,000
1nke 1 750 000 200 000000 30,000,000 58 000 000 506 000000 5,000 000 6,000,000
T 1 350 000 164,000 000 41,290,000 67,300,000 425600000 6.600.000 6,600,000
tuis 3 281 000 400 000,000 50.200.000 110 250 000 690 .5660 000 7.600.000 H,600.000
1ap 4 428 000 600 000 000 69 000.000 172 500 000 K12 64%.000 9000000 10,500,000
(1) 3 K27 B00 300 000 000 52 000,000 119.600 000 31,000 $3 000,000 496.432.000 12,048,762 13,000,000
] 3 420 000 225 000 000 63,000, 000 69 850 000 108,000 5 910,000 300000000 14,000,000 15,000,000
1902 3 000 000 140 000 000 44.300 000 4 730 000 143,000 7 160.000 200000000 16,409 662 250,000 15,000,000
[ 3 806 000 230 099 000 89 000 000 49 000 000 724,000 28 598,000 300000000 20,402 369 [00, 000 22000000
1484 & 084 000 270 000 000 58 000 000 36 600 000 780 000 254000 009 360000 000 21456000 1,260,000 28,000,000
1588 . € 026 800 330 192 480 71 000 000 50000 000 1.125.000 64562 500 370.000.000 22 K6 000 2,000,000 30600000
Lubee & 348 000 480 000 000 98 000 000 €9 000 000 1,412 000 69, 144000 600 000000 24,600.000 3,600,000 - 33,000,000
1507 5 084 780 £50 000 000 91 000 000 85.000 000 1 160.000 KT.600.000 537,000,000 26,888,600 0.000 000 37,600,000
1500° ¢ 000 000 210 000 000 78 000 000 93,000, 000 800,000 82,000,000 350,000,000 25,000,000 6,000 000 10,800,000

* Pigures {or sets inciude value of tubes (o recwsvers.
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In reewnt yoars, replacement tubes have run about 409 of total tube sales.

All figures are ot retail values.

t Includes home-built seta.
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velopments and improved copy
techniques might increase the effi-
ciency of radio advertising with
similar results. More effective re-
tail advertising techniques in ra-
dio would be almost certain to in-
crease local broadcast advertising
volume. More scientific sale of the
medium to all advertisers, includ-
ing the development of a greater
volume of standardized informa-
tion regarding it—notably a basic
concept and measure of station
audience value—would be of as-
sistance in the same direction.

In any event hereafter, radio
may be expected to be more sensi-
tive to fluctuations in the business
cycle than it has been in the past.

Station Receipts

Broadcasting stations of various
classes received approximately
$86,000,000 from networks and ad-
vertisers for the use of their fa-
cilities, a gain of about 5% over
the preceding year. Stations re-
ceived in the neighborhood of 70%
of the net time sales of the medi-
um, a very slight increase in the
proportion received by them in
1937. The relative percentage se-
cured from network, national and
regional non-network and local
sources remained comparatively
unchanged from the preceding
year.

Complete data are not available
regarding trends in revenues on
the part of various classes of sta-
tions, but it would seem as if the
most important increases occurred
in the case of daytime local sta-
tions, high-powered regional sta-
tions and unlimited time local sta-
tions. Daytime local stations in-
creased their advertising volume
between 12% and 15%; high pow-
ered regional stations approxi-
mately 109 ; full-time local sta-
tions between 9% and 10%. Un-
limited time clear channel stations
of 50 kw. power and up experi-
enced an average gain of about

7%, while unlimited time regional
stations, other than high-powered,
seem to have increased their reve-
nues no more than 2%.

Some evidence of a widening of
the economic base of the medium
is to be found in the fact that all
classes of local stations seem to
have increased their revenues by
more than average amounts. The
gain for local stations as a whole
was approximately 10% as com-
pared to a general increase of
slightly less than 5%,

Geographic Distribution

While complete data again are
not available on this point, there
is ample reason to believe that
most of the trends indicated in the
article following this one for the
period 1935-37 have continued dur-
Ing the year just closed. Only one
exception is to be noted; the Pa-
cific and Mountain States, which
gained approximately 15% over
1937 following several compara-
tively dull seasons.

The second greatest gain was in
the case of the East South Central
and South Atlantic States, both of
which increased their radio adver-
tising volume in the neighborhood
of 10%. The smallest relative in-
creases occurred in the New Eng-
land-Middle Atlantic-East North
Central State region, where the
average gain seems to have been
no more than 1.5% to 2%. In-
creases in the remainder of the
country were approximately aver-
age.

The smallest increase in adver-
tising volume seems to have taken
place in cities of 2,500,000 popula-
tion and over. Available estimates
indicate a probable gain of little
more than 1.5%. Advertising reve-
nues of stations in cities between
100,000 and 250,000 population
rose in the neighborhood of 9% and
those in communities of between
25,000 and 100,000 population

National Networks’

Gross Monthly Time Sales
See also pages 14-15

NBC
% Gain
1938 over 1937 1987
Jan. oo __ $3,793,616  7.19% $8,541,999
Feb. 273,408,063 6.1 3.295,782
March 3,806,831 5.3 3.614,283
April 3,310,506 1.0 3,277,887
May 3,414,200 6.2 3,214,819
June 3,200,669 6.6 3,008,387
vuly 2,968,710 9.3 2,707,450
Aug. 2,041,009 5.6 2,784,977
Sept. 2,979.241 45 2,860,681
Oct. 3773964  13.0 3,339,739
Nov. ______7 3,898,919 15.3 3,381,346
Dec. - 887,072 6.8 3,639,086
Total ___$41,462,679  7.3% $38,651.286
CBS
$2,879,946 21.19% $2,378,620
2,680,336  18.4 2,264,317
3,034,317 18.6 2,669,716
2,424,180 — 6.4 2,563,478
2,442,283 — 4.6 2,660,558
2,121,496 —14.3 2,476,676
1,367,357 —81.2 1,988,412
1,423,866 —27.2 1,955,280
1,601,766 —21.0 2.028,5685
2.387,396 — 4.6 2,505,485
 2.463.410 — 7.6 2.664.473
2,629,060 — 9.2 2,786,618

Total __.$27,345,397 — 4.89, $28,722.118

MBS

269,894 26.839% $ 213,748

263,260 9.0 282,286

232,877 — 5.9 247,431

189,646 — 5.3 200,134

194,201  26.6 164,633

202,412 72.4 117,388

167,108  64.7 101,468

164,626  70.4 96,629

200,342 50.8 132,866

347,771 46.7 238,683

360,929  39.7 258,367

337,369 37.4 245.465

Total ___.$2,920,324 30.49 $2,239,078
about 7% to 8%. The greatest

relative gain seems to have oc-
curred on the part of stations situ-
ated in towns of from 10,000 to
25,000 population. The increase in
this instance seems to have been
in the neighborhood of 10% to
12%.

Since the discontinuance of the
monthly statistics of radio adver-
tising by type of sponsoring busi-
ness in July 1937 by the National
Association of Broadcasters, the
only available information on this
subject is with respect to national
network volume.

Only scattered gains were ex-
perienced in the network field dur-
ing the year just closed, though
these included the principal cate-
gories of network advertisers.
Cigar, cigarette and tobaeco adver-
tising increased 29.5% over the
1937 level. Drug and toilet goods
volume rose 5.4%, foods and food
beverages 22.5%, laundry soaps
and housekeepers’ supplies 25.7%.
Other important gains included
confectionery, gum and ice cream,
23.1%; shoes and leather goods,
45%.

Where Losses Occurred

The most important loss was in
automotive advertising which de-
clined 46.1%, Other decreases
from the 1937 level were as fol-
lows: building materials, 47,0%;
clothing, 20.5%; financial and in-
surance, 52.7%; house furnishings
and furniture, 26.4%; jewelry and
silverware, 65.2%; lubricants and
petroleum products, 23.1%; paints
and hardware, 22.3%; publishers,
37.1%; radios, phonographs and
musical instruments, 43.0%.

A matter of considerable inter-
est is the fact that network spon-
sorship is concentrating increas-
ingly in a few product categories,
principally the tobacco, food, drug,
cosmetic and laundry soap fields.
In 1938 these represented approxi-
mately 80% of network volume as
compared to 71.1% in 1937. While
these products are undoubtedly of
the type which can benefit most
from the mass coverage provided
by network advertising, a widen-
ing sponsorship is desirable to the
long run future growth of the
medium.

National Network Broadcast Advertising By Kinds of Sponsoring Business: 1938

(Gross Time Sales)

Dec. TOTAL?
Kinds of Sponsoring Business Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. (Estimated)
1. Automotive Industry....... $553,370  $524,706  $537,682  $390,406 406,934 357,454 168,105 161,644 233,326  $273,680  $247,046 $60,116  $3,904,468
2. Building Materials. .. ...... 30,170 21,156 22,796 6.500 ¥ 13,952 ¥ 6,600 s .. s ....... $ 5,275 9,175 7,340 7,340 130,204
3. Cigars, Cigarettes & Tobacco 709,700 687,427 797,307 673,539 724,182 677,815 616,220 672,207 654,825 853,249 860,512 853,486 8,780,469
4. Clothing & Dry Goods. . . ... 11,856 13,140 8,760 6,304 16,282 2,520 D 14,620 7,464 82,616
5. Confectionery, Gum & Ice
TEAM. . ............ ... 227,625 214,600 251,268 247,292 248,444 216,422 123,409 101,876 75,157 83,477 105,578 121,033 2,016,181
6. Drugs & Toilet Goods. 1,907,396 1,737,667 1,849,302 1,488,590 1,482,032 1,374,166 1,236,440 1,242,282 1,308,416 1,850,773 1,989,542 1,947,254 19,413,860
7. Financial & Insurance. . 61.533 48,187 53,785 35,785 21,840 27,300 21,840 27,300 21,060 19,305 26,475 21,360 385,770
8. Foods & Food Beverages 1,976,213 1,867,998 2,156,454 1,859,769 1,873,932 1,732,430 1,310,380 1,278,447 1,467,400 2,019,876 2,061,696 2,189,668 21,784,263
9. Garden & Field. . . ... 1 688 688 5 T R 2,236
10. Hti‘gse F;:rniture & AT T
urnishings. . .. ... 91,728 65,434 72,528 91,600 86,608 72,092 692 iiiiiie eeeien.. 48,304 38,732 » 4
11. Jewelry & Silverware. (.10 .. Cooh 1828 91600 6 68 092 AR e 33255 25236 26,794 85,095
12. Luc})ricangtls. Petroleum Pro- g 161,649 3,032,898
ucts & Fuel............ 305,023 288,214 312,511 241,331 232,000 199,369 206,392 190,487 214,040 342,323 839,559 d ,032,
}i- g‘mﬂchli';rx- Famtx Equipment 33,154 30,839 26,430 34,766 31,2 30,316 13,398 9,108 9,068 17,837 21,725 9,358 167,243
O 1 T A R TR LT P R T SRR T TP
15. Paints & Hardware. . ....... 39,085 31,216 31,258 17,800 17,800 ... ... iiiiiii el 1,348 42,172 46,026 44,678 274.333
16. Radios, Phonographs &
Musical Tnstruments. . . .. 201,842 144,722 95,216 64,291 76,581 61,490 77,666 79,174 64,583 67,723 67,922 192,370 1,193,580
17, Schools & Correspondence
Courses................. 3,072 3,072 42 6,912
18. Shoes & Leather Goods. . . . . 2,925 9,371 14,677 25,526 39,326 31,107 30,855 36,672 30,012 17,959 3,114 26,817 268,361
19. Laundry Soaps & House-
20 qp‘;‘:‘éPe;s(';Susphes ......... 634,070 600,112 682,388 625,572 661,896 646,916 579,952 623,992 611,485 625,766 674.163 657,886 7,624,188
TS in A T o S X ¥ SO R R
21. Stationery & Publishers. . . .. 64,413 60,912 60,628 34,616 29,926 10,514 33,064 26,964 34,284 41,708 45,758 27,894 470,671
22. Travel and Hotels. ... ...... 71 11,229 1,542 ....0. .. ,640 4,815 4,095 ... ... 5,975 8,962 ........ 34,875
23. Wines & Beer....... .. ... 13,860 12,144 32,814 34,194 49,220 36,973 37,102 45,365 24,798 23,897 12,695 4,276 327,237
24. Miscellaneous. .. ... ... 0" 68,489 58,806 65,222 45,662 36,946 35,017 22,885 34,071 23,261 132,682 126,672 156,049 861,428
TOTAL................ $6,943,356  $6,431,640 $7,074,024 $5,924,231 $6,050,685 $5,523.216 $4,493.175 $4,529,589 $4,781,338 $6,509,131 $6,713,258 $6,671,169 $71,590,295
{!Figu i h Political Advertising. . ... 138,105
res are from the monthly network radio reports of Publisher’s Information Bureau Inc. It was necessary touse preliminary estimates based on network =
Isources to secure the December figures. 2 Annual figures furnished by networks and are regarded asaccuratreyalthough Decerber estimates do not reconcile.} GRAND TOTAL........ $71,728,400
1939 S_ize 31" x 21¥;”. Meets specifications of advertising agen.cies and. na- See Page
tional radio advertisers. Locates all U. S. and Canadian stations;
RADIO indicates number of stations per city; outlines and names each coun- 345
ty, state and province; shows time zones; opposite side carries R
OUTLINE ; ’ ! for Prices

complete log of stations by state, city, call letters, frequency, power.
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How to pick

|

a WINNER!

You ask:

"How about coverage?”

See new issue of “C B S Listening
Areas.” Briefly, the State of Rhode
Island and 48 additional counties.

You ash.

"How about activity?”

WPRO covers every major special
event in Rhode Island. During
1938, the State was covered by
a network of wires giving WPRO
scores of key-points for the origi-
nation of broadcasts. Schools,
churches, theaters, amusement
centers, civic buildings, from one
end of the State to the other
furnished the scene for WPRO
broadcasts.

Early in 1939, WPRO broadcast
exclusively the Governor's
Inaugural Ball, and the Provi-
dence Mayor's Inauguration. The
1939 R. I. Department of Agricul-
ture Convention will be conducted
exclusively by radio—exclusively
by WPRO.

Throughout the year, Rhode Island
listeners pick WPRO as their
“first” station and one important
reason is coverage of all special
events.

You ath:
"How about LOCAL

business?”

The local business man knows his
home-town’s radio listening habits.
WPRO has the majority of Provi-
dence radio advertisers as its
clients.

LEADING -WINNING —

Out in front of the field! That's W PR O!
A fast pace-setter in quality programming—
deftly adding local color, local interest, to
balance its CBS schedule. The station
selected by the majority of Providence radio
advertisers. The listeners’ choice as well —
as shown by both leading national audience

surveys. In programs, audience, sponsors,
W PR O is winning.

WPR

in Providence

BASIC COLUMBIA STATION
630 KILOCYCLES

National Representatives: PAUL H. RAYMER CO., New York, Chicago, Detroit, San Francisco
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Major Networks’ Gross Billings by Advertisers:1938

NBC Gross Billings

_________ $4,860,166

Procter & Gamble Co.
Camay $658,218
Chipso $445,396
Crisco $507,964
Dash $2,921
Dreft $113,872
Drene $514,472
Ivory Flakes $701,930
Ivory Soap $661,002
Lava Soap $119,458
Oxydol $597,977
White Naptha Soap $536,965

Standard Brands, Ime. _________$2,670,467
Chase & Sanborn Coffee $965,434
Foil Yeast for Health $168,093
Royal Desserts, Yeast $375,299
Tender Leaf Tea $644,363
Yeast for Bread $219,829
Royal Desserts $397,449

General Foods Corp.

Diamond Crystal Salt 3286
Grape Nuts $484,796
Huskies $32.814

Jello $651,441

Log Cabin Syrup $108,612
Maxwell House Coffee $836,814

Post 409, Bran Flakes $376,187

Sterling Products, Inec. 2,486,452
Bayer Aspirin $414,653
Cal-Aspirin $36,633
Dr. Lyon’s Toothpowder $816,264
Haley’'s M-O $48.867
Phillips Milk of Magnesia $273,984
Phillips Milk of Magnesia

Creams $143,202
Phillips Milk of Magnesia &
Face Cream $310,696
Phillips M of M Toothpaste &
Tablets $443.253

American Home Products Co. __$1,683,340
Acro White $24,477
Anacin $473,060
Bisodol $476,304
Edna Wallace Hopper

Cosmetics $83,177
Fly-Ded $40,021
Freezone $39,708
Hill's Cold Tablets $23,506
Hill's Nose Drops $22 197
Kolynos $188,669
Louis Phillippe Cosmetics 8184 752
0Old English Floor Wax $128,
Campbell Soup Co. ____________ $1 565,637

Tomato Juice $97,284

National Dairy Products Corp. $1,466,957
Kraft $973,029
Sealtest $493,928

Miles Laboratories, Inc. ________ $1,887.906

American Tobacco Co. ________ $1,331,884
Lucky Strike Cigarettes $1,074,549
Pall Mall Cigarettes $267,335

General Mills, Ine. ________ ___ $1,200,886

Corn Kix 368,
Sperry Flour Products $117,488
Wheaties $191,

Co.

-32 619,220

Bristol-Myers Co. _______________ $942,930
Ipana-Sal Hepatlca $708,012
Vitalis $234,9

Quaker Oats Co, ________________ $878,068

Aunt Jemima Pancake Flour.$247.720
Puffed Rice & Puﬁ‘ed Wheat $159,926
Quaker QOats $470,42
Radio Corporation of Amerxca _---$827,640
gléxtthlom}l $804,9
anu acturmg 322 701
S. C. Johnson & Son. Imc. —_____ £675,190
Brown & Williamson Tobacco Corp $666,306
Avalon Cigarettes $144,898
Bugler Tobacco $30,584
Kool & Raleigh Cigarettes $480,824

Cities Service Co. ____________ "~ 8688 20
Firestone Tire & Rubber Co. . .. $635, 202
Farm Tractor Tires $32,472
Tires & Tubes $602,734
Sun Qil Co. ________" $631,667
The Andrew Jergens Co. .. _____ $622,277
{weggsg s L&t)non $206,373
ury Soap & Co: ics
o 34}&5 ,904 Cosmeti
iggett Myers Tobacco Co._____$571,01
Pillsbury Flour Mills Co. __8563.403
Carnation Co, --$660,872
Albers Brothers 347,232 '
Carnation Milk $513.640
Cummer Products Co, . ___ ---3566,367
Energine $205,428 ’
Molle $349,939
Philip Morris & Co. Ltd.. --_-$526,664
Kellogg Co. ______ 7~ -_$496,404
Breakfast Food $231,784 ’
o deiésgllles $264.620
ady Esther Ltd. ______ ---34
B. T. Babbitt Inc. = $157:700
Lewis-Howe Co. I 3419840
General Electric Co. ____ --$391.871
Stewart-Warner Corp. . .. $384,195
Alemite $128.065 T
Radios $128,065
Refrigerators $128,065
Ralston-Purina Co. _.._______ $380,246
Ralston Cereal $186,950 ’
- vl;y-;(‘rlsllz ($3193 ,296
itel
Campana Sales Corp. ____. ,gggi’ggg
Pacific Coast Borax Co. _$339,296
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Pepsodent Co. . ________________ $339,260
All Products $282,320
Antiseptic $56,940

Lamont-Corliss & Co. _----3306,536

Danya Hand Lotion $15,184
Nestles Eveready Cocoa $14,976
Pond’s Creams & Face Powder

$276,376
Wander Co. _________ -$304,962
Borden Co. ~$301,459

Welch Grape Juice Co.

Nehi Ine. ________ e --$247,792
Sherwin-Williams Co. ____ --$231,409
Acme Paints $99,588
S-W Paints $131,821
Time Ine. . $220,023
Richfield Oil Corp. __________ -$202,940
Grove Laboratories Inc. __ ~-3182,140
Macfadden Publications Ine. _____$172,032
J. B. Williams Co. oo -—___$1617,336
Goodyear Tire & Rubber Co. _____8165,139
Wm. R. Warner Co. ______ --3156,114
Packard Motor Car Co. = $146,220

National Biscuit Co. ________ .-$130,520
Biscuits $93.616
Shredded Wheat $36,904

Bowey's Inc. -$129,172

G. Washington Coffee Rcﬁmng
Co. $£129,001

Falstaff Brewing Corp. ___-%125.232
Princess Pat Ltd. e 3123,580
Colgate-Palmolive-Peet Co. $118,676
Vick Chemical Co. ______________ $116,448
National Ice Advertisers Inc. ____$114,456
Group of American Banks _ -.-$103,365
Regional Advertisers Inc. __ __--%99,744
Drackett Co. ________________ __-%93,984

Standard Oil Co., of California____3%92,786
-$88,487

Swift & Co. __
Institutional $2,307
Sunbrite Cleanser $86.180

Emerson Drug Co.

Servel Inc.

Ward Baking Co. _

Richardson & Robbins

Fels Co. _____

Adam Hat Stores Inc.

Larus & Brother Co. Ry .

Penn Tobacco Co. ______ -$69.769

Musterole Co. _____ __ ____________ $69,216

Household Finance Corp -

Lambert Co. ___ -

Allis-Chalmers Mfg. Co.

C. F. Mueller Co. .

John Morrell & Co.

George W. Luft Co.
Mennen Co.

______________ $24,024
-$21,892

Ballard & Ballard Co. ___._____ --$23,780
Flour $7,928 1
Poultry & Dairy Feed 316,852
Tidewater-Associated Oil Co. -$21,444
Modern Food Process Co. _______._$21,432
Thomas Cook & Son-Wagon
Inc. . $19,364
Pepperell Manufacturing Co. ______$16,719
General Motors Corp. (Buick Di-
vision) _ $13,168

Tillamook County Creamery Ass'n__$10,220
International Shoe Co. (Peters

Division) ________________ ___ $10,062
Globe Grain & Milling Co. -.3$8,576
Vocational Service Inc. ____________ $6,912

Griswold Manufacturing Co. _86,764
Pittsburgh Coal Co. _______________ $5,546
Nestle's Milk Products Inc. _$4,212

Charles B. Knox Gelatine Co. Inc.__$4,088
American Oil Co. _________________ $3,641
American Radiator & S. 8. Corp.___$3,200

Oxo Ltd. . _____ --$3,136
United Drug Inec. _-$2,920
Pacific Guano Co. .$2,236
Johnson, Carvell & Murphy --$2,236
Local Loan Co. ________ " ________ 5492

CBS Gross Billings

Lever Brothers Co. _
General Foods Corp.
Colgate-Palmolive-Peet Co.
Procter & Gamble Co.
American Tobacco Co. __
William Wrigley Jr. Co. _ _
Liggett & Myers Tobacco Co. __
Ford Motor Co. _
Chrysler Sales Corp. _ ___
R. J. Reynolds Tobacco Co.
Campbell Soup Co. ____
Continental Baking Co. __
P. Lorillard Co.
Pet Milk Sales Corp. ___
General Mills, Ine. ____
Philip Morris & Co., Ltd
S. Tobacco Co. __
Texas_Co.
Gulf Refining Co.
Lady Esther Co.
Coca Cola Co. ___.____
Nash-Kelvinator Corp.

__________ $2,790,141
-- 2,720,386

1,779,439
1,310,707
1,283,826

Signal Oil Co. _________ ’
Cudahy Packing Co. - 340,767
AR T i U.'S. Rubber Products Co. 304,156
K Anacin Co. ____ ________ 297,697
gol_ltlcal)'{xdcvertxsers ________ ____ggg,%’(’sg Bayer Co. S B 282'254

nion 1 o — N < H
Bif Fly Spray-Glass Cleaner PE:dnf’ XY}%L:C: clileo%)ee:‘ngs:s 267,194
Gaw & 0Nl $48,024 Litd, &= =mmess (280,465
American Rolling Mill Co. _gsp96z  Lambert Do o 2a2:396
Glass Container Ass'n of America $561,156 [ . & Fink Proé(zog Co. _____ 219:494
Gilmore Oil Co. _______ $49,662  Chesebrough Manufacturing Co._ 211,050
Packer's Tar Soap Imc. ____ §49.140  fougehold Finance Corp. _ . 208,320
Canada Dry Ginger Ale Inc. $48,276  Kolynos Sales Co. 193,433
Wesson Oil & Snowdrift Corp._ > Brewers' Radio Show Association 192,750
Benjamin Moore & Co. ______ --$42,924  Kellogg Co. . . ____ 192,724
Glidden Corporation $42,078  Vick Chemical Co. .. 180,015
Cardinet Candy Co. . -$36,032  Griffin Manufacturing Co. _ 174,049
Gallenkamp Stores Co. ___ -$30,420  International Cellucotton Co. 166,666

& W Fine Foods Ine. ._________$30,168 Campana Sales Corp. _____ 166,100
J. W. Marrow Manufacturing Co. --328,028 R. B, Davis Co. —_.___.___ 164,020
Charles Gulden Ine. ... ______ $27,736  McKesson & Robbins Inc. 150,150

1938 Network Advertisers by Industries

*NBC CBS MBS Totals
Automotive .. ... ... . ... $ 927,251 $ 2973 346 $ 871 § 3,904,468
Building Materials ... . ... 162 8 68,215 130,204
Cigars, Cigarettes, Tobacco 3286 786 4,969,474 524,209 8,780,469
Clothing ............... 73,733 ......... 5,880 82, 616
Confectionery, Beverages 331,100 1,676,051 9,030 2 016 181
Drugs & Toilet Goods 12,686,022 5,773,504 954,334 19, 413 860
Financial & Insurance . ... 171,627 ' o 5 B CE ,770
Foods & Food Beverages 14,559, 775 8,696,827 627,661 21,784,263
Garden & Field ......... 2, ................. ,236
House Furniture &

Furnishings ... ...... .. 743,407 . ........  ........ 743,407
Jewelry & Silverware ... ... . .. . 85,095 ........ 85,095
Lubricants & Fuel ... . .. 1983 534 3,90! 55,4556 3,032,898
Machinery, Farm Equipment 99,708 43,405 24,130 167,243
Paints & Hardware .. .. .. 274,333 ................. 274,333
Radios & Musical ....... 955,705 237,875 ........ 1,193,580
Schools & Corres. Courses BI012) o umeiEnn 39 ewde 12
Shoes & Leather ........ 64,959 174,049 29,353 268,361
Laundry Soaps &

Housekeepers’ Supplies. 4,491,316 3,077,079 55,793 7,624,188
Stationery & Publishers. . 92,065 ......... 78,616 470,671
Travel, Hotels, Amusements 19,364 10,450 5,061 34,875
Wines & Beers ......... 125,232 192,750 9,255 327,237
Politieal ........... ... .. 54,369 52,803 30,933 138,105
Miscellaneous . ....... 154,090 265,810 441,528 861,428

MOt erpermiasesiaiE $41,462,679 $27,345,397 $2,920,324 871,728,400

*Combined Red and Blue.

Yearbook Number

Hudson Motor Car Co. _________ 139,735
S. Boyle Co. o 136,309
General Motors Corp. _____ 130,615
Philco Radio & Television Corp 129,360
Noxzema Chemical Co. 109,565
Zenith Radio Corp. __ 108,515
General Baking Co 108,267
Barbasol Co. _ 106,600
International §j 86,095
Skelly Oil Co. ____ 62,450
Penick & Ford Ltd. S 62,060
Florida Citrus Commission 61,975
Phillips Petroleum Corp. 69,990
Joe Lowe Corp. ________ 51,166
Carborundum Co. ____ 43,406
Durkees Famous Foods ____ 34,200
Rio Grande Oil Co. __ 27,726
F & F Laboratories _________ 15,600
Penn. Publicity Commission 14,995
Euclid Candy Co. __________ 14,080
Pure Oil Co. _ ___ I 3,829
Atlantic_Refining Co. ____ 13,060
Bayuk Cigars Inec. — 12,870
Tidewater Associated Oil Co. _. 11,104
Brown & Williamson Tobacco Co. 10,834
Wilmington Transportation Co. 10,450
Cardinet Candy Co. ____________ 10,170
S & W Fine Foods - 7,950
Mennen Co. ______ S 7,320
Holland Furnace Co. _ 5,827
Beneficial Management Cox'p 5,823
Soil Off Manufacturing Co., _____ 5,042
Roma Wine Co. ____ 4,950
Tillamook County Creamery A 4,306
Sales Affiliates Ine. _____ _ 4,290
Ralston Purina Co. . 3,660
California Prune & Aprlcot
Growers Assn. s 3,060
Tea Garden Products Co. 2,296
George W. Caswell Co. 2,146
Richfield Oil Corp. ___ 636
Refngeratlon & Air Condmomng 565
In -
Political "Advertisers ___________ 52,803

MBS Gross Billings

Bayuk Cigars, Inc. ____ __%$269,436
Gospel Broadcasting Assn. _ _ 182,842
Gordon Baking Co. ______ - 182,574
Ironized Yeast Co. _________ —o- 179,724

Lone Ranger (Cooperative Prog.) 149,560

General Mills ___________________ 137,492

Cornkix, $16,920

Wheaties, $120,672
P. Lorillard Co. ____. . 99,948
Lutheran Laymen’s League ______ 94,034
Vadsco Sales Corp. ___.___ 90,973
Philip Morris & Co. _____________ 78,310
Journal of Living Publications - 172,166
J. B. Williams Co. o ______ 70,426
Wheeling Steel Corp. - _____ ___ 68215
Hecker Products Corp. ___________ 65,421

-0, $41,350

Silver Dust, $24,071
Musterole Co. & E. W. Rose Co._. 63,464
The Lambert Co. ________________ 58,108
Delaware Lackawanna & Western

Coal Co. _____ R Py, 63,872
Show of the Week ______________ 49,996

(Local Coop. Program)
30 Min. in Hollywood ____________ 48.809

{(Local Coop. Program)
Brown & Williamson Tobacco Co. 48,650
Elizabeth Arden _______ _________ 41,958
Wheatena Corp. ____. 88,257
American Tobacco Co. ___ - 37,866
Kellogg Co. (Pep cereal) __ 36,844
Green Hornet (Coop. Prog.) 36,452
Cudahy Packing Co. _______ 31,721
General Shoe Corp. __ 29,363
Oakland Chemical Co. 28,750
Mennen Co. _________ N 26,926
Allig-Chalmers Mfg. Co. _ -~ 24,130
Maine Development Comm. _ - 23,754
Rocke News Syndicated Prog. ____ 20,412
N. Y. State Democratic Committee 20,291
The Bosco Co. __. 17,617
Emerson Drug Co. 17,024
Lamplighter (Coop. Pr ——— 14,297
Humphrey Homeo. Medicine Co. __ 12,761
Thos. Leeming & Co. ____________ 11,700
American Bird Products Co. - 10,643
E. Fougera & Co. ______ - 10,050
R. B. Semler _________ - 9,620
Gambarelli & Davitto _ - 9,266
Famous Jury Trials ________ _____ 8,169

(Coop. Program)
Barbasol Co. . . ____ 7,114

Varaday of Vienna Inc. 6,989
Slide Fasteners Inc. ______.__ _____ 5,880
John L. O’Brien Citizens Comm 5,064
Atchison, Topeka & Santa Fe RY

[ e —_ _- 5,061
Admxracnon Laboratones - 4,144
Macfadden Publications __ - 3,615
W. A. Sheaffer Pen Co. - 2,836
Little Crow Milling Co. __________ 1,400
Democratic National Committee __ 938
N. Y. County Republican Comm. - 938
Non-Partisan Citizens Comm. __ 893
Special Cooperative Hookups .___ 303 793
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Major Networks’ Gross Billings by Agencies: 1938

NBC Billings by Agencics

Blackett-Sample-Hunmimert $6,808,6856

J. Walter Thompson Co. 4,192,162
Lord & Thomas 3,080,107
Compton Adv. Inc. 2,629,636
Young & Rubicam Inc. 2,606,961
Ward Wheelock Co. ___ - 1.665.637
Benton & Bowles lne. 1,601,669
Wade Advertising Agcency 1,383,741
Pedlar & Ryan 1,341,453
H. W. Kastor & Sons Adv. Co.__ 1,201,392
Stack-Goble Adv. Agency ~ 1,001,999
B.B.D.O. Inc. ___ ieee= 877,632
Needham, Louis & erby - 676,190
Hays, MacFarland & Co. - 648,815
Sweeney & James Co. 635,206

Roche, Williams & Cnnnynghnm 631,667
McCann-Erickson
Lennen & Mitchell __
Erwin, Wasey & Co.
Newell-Emmett Co.
Hutchinson Adv. Co.

McKee & Albright __
Warwick & Legler __
Ruthrauff & Ryan _
Maxon Inc.
The L. W. Ramsey Co.____

Aubrey, Moore & Wallace 364.298
Arthur Kudner Inec. 360,329
N. W. Ayer & Son .___ 284,746
James A. Greene & Co. 247,792
Sherman K. Ellis & Co. 240,774
Hixon-O'Donnell Adv. _____ - 202,940
Henri, Hurst & McDonald - 189,019
Russell M. Seeds Co. _______ - 175,482
Weston Adv. Agency _ - 117,488
Morse International - 116.448
Donahue & Coe _____ - 114,456
Charles W. Hoyt Co. - 107.5669
The Wessel Co. - 108,366
The Ralph H. Jones Co. - - 93,984
Glicksman Adv. Co. ____ - 76,736
Kenyon & Eckhardt _ - 171,288
Lambert & Feasley _ - 67,320
Bert S. Gittins Adv. - 67,236
Gale & Pietsch ___ - 65,656
Logan & Stebbins __________ ___ 61,921
Botsford-Constantine & Gardner- 59,872
McJunkin Adv. Co. . 57,924
U. S. Adv. Corp _ 51,165
J. M. Mathes _________ - 48,276
Fitzgerald Adv. Agency - 46,552
C. Wendel Muench & Co. - 42,078
Long Adv. Service _____________ 40,974
hke-Elliott 87.268
Federal Adv. Ageney __________ 36,904
Baker Adv. Agency ___ 85,026
Emil Brisacher & Staff _ 30,168
28,028

21,892

21,432

- 15,420

Marschalk & Pratt _ - 13,112
Dan B. Miner Co. __ - 8.576
Critchfield & Co. _ o 6,912
Walter Biddick Co. - o~ 6,880
Walker & Downing _ 5,646
Leon Livingston Adv. 4,212
R. H. Alber Co. 4,196
4,165

Wm. Esty & Co. ___ 3,646
Joseph Katz Co. _____ 3,641
Morgan, Reichner & Co. _ 3,284
Blaker Adv. Agency ___ 3.200
Wylie C. Ellsworth Co. 3,200
Doremus & Co. _______ 3,186
Lowe Features _____ 3,096
D’Evelyn Wadsworth 2.920
William A. Ingoldsby Co. 2,286
Fisher, Zealans & Co. ___ 1,769
Larson & Aurrecoechea 1,671
J. P. Muller & Co. ___ 866
Scholts Adv, Service 688
Howard G. Hanvey ___ 680
Theodor H, Segall Adv. Agenc - 424
Shattuck & Ettinger - 344
Faraon Jay Moss ____ 228
No agency (billed direct) ______ 874,843

MBS Billings by Agencies

Erwin, Wasey & Co. ____________ $397.393
Ivey & Ellington __ - 269,436
Ruthrauff & Ryan _ 244,411
R. H. Alber & Co. _______________ 182,842
Young & Rubi 182,674
Blackett-Sample-Hummert 137,492

Franklin Bruck Adv. Co. - 110,926

Lennen & Mltchell 99,948
Radfield-J - 98,806
Kelly, Stuhlman & Zahrndt _ 94,034
Biow Co. ________________ - 91,071
J. Walter Thompson Co. - 87,460
Critchfield & Co. _______ - 82,473
Russell M. Seeds Co - 175,615
Albert M. Ross _____ - 172,019
Lambert & Feasley ___ - 58,108
Scholtz Adv. Agency _ - b3,742
Lord & Thomas ____ - 49,217
N. W. Ayer & Son ___._ - 46,84

Cecil, Warwick & Legler _ — 41,958
Rohrabaugh & Gibson ___________ 38,267

Network Billings by Agencies; 1938

Ranked in Order of Combined Gross Billings
By NBC, CBS and MBS

CBS Billings by Agencien

uthrandlT & Itynn

nlon & Bowle
ng & Ithicura
beott-Saraple-Tnramert

b,

3,478

%, 294,440
2,405,100
2,0567.04%

Lord & Thomn 1,662,262
Newell-Fanmett Ceo 1,112,265
Willliwin Fuly & Co. 1,681,013
7 f , . W. Ayer & Ho 1,065,945
Blackett-Sample-llummert $0.008,026  Lognn & Stebhing ) BLUZL e G, 1040506
J. Walter Thompson Co. - .- 6,320,608  Mclunkin Advertising Co. 67,024 Neinser-Myerhoff 020 170
Young & Rubicam ____ 5,093,640 H. M. Kiwcwetter Adv. Agency TNk Lennen & Mitehell 2754410
Benton & Bowles _ .. _ _ 4,800,300 Scholty Advertising Service DAARE W heedoek Co 492 748
Lord & Thomaus ____ _ _ - 4,791,686 Buker Adv. Agency 49,245 '“'_ 0 '” fag. ek A
Ruthrau® & Ryen ______________ 4,016,960 J. M. Mathes Ine AB2TH e Advert fwing e 697502
Compton Advertising -____ . __ 3,107,788 Tomaschke-Elliott 47,438 (f ' Advertiing ' :
Ward Wheelock Co. —._ _ ___ 2,268,426  Long Advertising Service 46,169 wmnon (.' v "'f”'y’
Newell-Emmett Co. __ —o- L6033L4 Vitsgerald Advertising Agency - 4p,ooz  Fhe Biow Go. Tne '
Batten, Barton, Durstine & C. Wendel Muench & Co. - azigrs  Arthur Kud s Tt 06,260
Osborn ____ eieeeieeeo 1,688,664 uuhrubuuuhlg[. Gibson . $8,267 :;5';\'}':;'"7\ 1? ﬁ’i’;&"nlv'"?' ?rp;; 268
C. M. Rohral lo. re dvertising Co. %
i)f-:]:fn‘fn Illv{f:'c'hc'u' I }gﬁg (l,gg Emil Drisucher & Staft & ('(_’) yg, 118 CGeyer, Cornell & Newel) 346.234
NL v';; Ayer & Son ..~ 1,397,630 Federnl Advertising Ageney 36,004 Roche, Willinms & (};l(-r!yrnuhxxm 13:1‘0,"76',7'
Wade Advertising Agency - ____ 1,883,741 {j‘uzuulc;‘lé {jlmton & Moyt _ 456,017 ;’""":'lc'“‘ 72"';:"""‘ {\'}lecrlmlnz :6%;:(:
H. W. Kastor & Sons Adv. Co... 1,245,302 adrer rowning o 29,363 dhalAAL 63 LR ”(’: 402,45
isi ] b J p <1)-E 299.865
Gardner Advertising Co. ... - Kleppner Co. Inc. 28,760  Campbel)-Ewald  Co. - il
i Walsh Advertising Co. _ 26,000 Knox Reeves Advertising 247.943
l\}:v',‘:‘“E:f,‘,‘sE,’ & Co. - CUCkI’:elds I}xown[ & Co. __ _ 26,165 I];;»dlur & Ryan g;gzﬁ)
Biow Co. __. Brovke, Smith, French & axon TIne. 5,96
,007,060 Dorrance _. ey 23,754 McCann-Erickson 211.410
lsl?;:(i:(eG&ﬁ}fla?ngvgtléﬁl:nﬁlggil% 1004 1566 Fishler, l‘ullund & Co. 23,100 7. 8. Advertising Carp 192,760
Neisser-Myerhoft '920,170 Emil Reinhards ... 22,008 Moruc Internations) N Ismar
illed Direct) ____ : Clemen O 21,432 Bermingham, Castleman Picrce 049
Nochgeney (Billed Direct) - 819157  Walker & Downing - -----0 200841  Mehray i o o 156,100
Arthur Kudner 785,449 Rocke Productions _____________ 20,412 Brooke. Smith & French 139.735
Needham, Louis & B 675,190 ﬁ‘“khAﬂ("egwi,nBté\xeMY -oo--- 203680 MucMunus, John & Adams k) m
0 4 arscha ra O 20,291 Hutehins Advertising Co. 129.
e B e 636,206 D. Wertheimer Co. __________ 16,420 Frwin. Wascy & Co. .. 106,600
Maxon yInc. N 617,831 Sterling Advertising Agency __ 14,297  Tawrence €. Gumbinner ___ 88,458
Hutchinson Advertising Co. 563,400 Sidney Garfinkel Adv. Agency 14,080  Bowman & Columbia _._ 87.750
Aubrey Moore & Wall 620,398 Leo Burnett Co. ____ 13,829 Rrown and Tarcher o 62400
M‘::Kreeey & oxxl‘le)right E_gff_:: _____ 506:798 Walter Biddick Co. 12,826 H. W. Kastor & Sons Adv. Co. 43.910

(Now McKee, Albright & Weston-Barnett _ 10,643  patsford, Constantine & Gardner  40.800
Cedil, Warwick & Legler _______ 497,894  Small & Seiffer 10.050  Hixson. ‘O'Donnell _ 28.261
Lambert & Fesstey oot g1y Ehilip Klein Adv. Agency "0 glog0  gomen Adpriiing Co 21000
Buchanan & Go. o oo -0 416,105 Dan B. Miner Co. _______ - 8578 Wiler & Downing 14,995
L. W. Ramsey Co. .- 366,063 Jorgan Reichner & Co. © 338 Raker Advertising 14,220
D’Arcy Advertising Co. _ 358,940 Arnold & Chase - - 7:770 Sidnev Garfinkel Adv. Agency_ . }gggg
Geyer, Cornell & Newell 345,334 A. McKim Ltd 6920 Leo Burnett Co. ___ .___________ 3.82¢
Francgs I};E?oper, CAdv. — 231,222 G. Lynn Sumner = C'ag0  McKee. m,(s.]hEr“zht & Ivey - }g Elszg
Campbell-Ewald Co. __ 99, Albert Frank-Guenther-Law .. 5823 Tomaschke-Elliott -

Morse Itﬁtl.f_rnatlonal ggg,:gg Milton Weinberg Co. ... __ .. 5.370 Emil (Prisag;'er & Staff o ;g;g
Ivey & Ellington ___ . C. Ellsworth Wylie Co. _________ 5150 Arnold & Chase ___ - :
Russell M. Seeds Co. ____ 261,097 i . H. M. Kiesewetter _ - 7.320
o7 247°993 Hillman-Shane Adv. Agency ___ 5.042 ;
Knox Reeves Advertising - iTo0 Joe Lowe Agency ________ _____ 5.040 A. McKim, Ltd. ___________ _ 6.920
damesyAJGreenel& Co s 247792 James Houlihan Inc. _________ 4950 Albert Frank-Guenther-Law ___.  5.823
1ok [ CUAPRHRS (FCh2 540308 MacLaren Advertising Co. ______ 4,500 Walter Riddick Co. - 5.445
Shermnr(x) s Elh]s gdeo Ptk Leon Livingston Adv. Agency ___ 4,212 Milton Weinberg Co. _ 5.370
Heneh et & MeDona 189,019 piaples Dallas Reach ____ - A4 Margchalk & Pratt 5.348
" Alber Co. ... 188538 Gillman Netvectising - #13 Long Advertising Service ______ 5.195
Bermingham, Castleman & Joseph Katz Co. _..__ - 3,541 Hillman-Shane Adv. Agency 5.042

Pierce __ 174,049  Dowd-Ostreicher Inc. _____ - 3326 Joe Lowe Adv. Agency - 5,040
a""‘i&e' Sml}hh& grf\':fh ———————— iggrggg Blaker Ad&vertlsmg Agency = 3,200 James Houlihan Inc. & :.ggg

R i Doremus & Co. _______.__ _ 8,136 MacLaren Advertising Co. :
%UtihlnsAdAdx‘-’&:ti:;nigco' - }%’?'ggg %ro}\:ve ]Fea%n-es (Polltl‘;:ll) - 8,096 H, M. Frost Co. —______ 4,126

O G057 . velyn & Wadsworth __ - 2,920 q q - 3.870
Donahue & Coe, ___________ 114,456  Shattuck & Ettinger ... - 2864 Clllman Advertising
Franklin_Bruck Adv. Co. 110,926 Larsen & Aurrecosche 2751 Dowd Ostreicher Tne. .. R
Charles W. Hoyt Co. ____ 107,569 L:ckwood-Shu::i?elford aAa;: - ' Lockwood-Shackelford Adv. T
Wessel Go,_r_umbinner 100808 whTEey, oo oot BT e & Briinger 21620

--------------------- g illiam ngo i - s
Botsford, Constantine & Gardner 100,672  Burton omrhoufit 2,040 Burton A. Osterhoudt 2,040
ﬁeﬁﬁe ‘é‘g‘}"’i & FarElt ‘ﬁnggi gem Ad;erélsing Agency _ 1,913 C. Ellsworth Wylie __ },ggoo

elly, Stuhlman rndt _____ N ogers mith _________ 1,400 R. H. Alber Co. —_—____ s
Ralph H. Jones Co. _______ - 93,984  Kelly, Nason & Winsten 190 Xelly, Nason & Winsten 1,190
FACTEO O (I o - 59885 J. P. Muller & Co. _________ 866  Larson & Aurrecoechea - 1,080
Kenyon & Eckhardt - 88,806 Mason L. Ham, Advertising 815 N 040

i Fisher, Zealand & Co. ____ 1,
Bowman & Columbia ___ - 81,750 Howard G. Hanvey ____________ 680 e L. Ham, Advertiving 316
Glicksman Advertising Co., - 16,736  Theodore H. Sexall Adv., Agency 424 0 g D -

Bert S. Gittins, Advertising _ 67,236 James R. Lunke 860 James R. Lunke 360
Gale & Pietsch 66,666 Ray Davidson ______. 360 Ray Davidson 360
Albe: 72,019 C. Brewer Smith Adv. Agency __ 290 C. Brewer Smx'th Adv. Agency___ 290
Brown & Tarcher 62,400 Faraon Jay Moss Inc. __________ 288 No Agency ({billed direct) ______ 2,676
Bo:l:he, &ViIIBiams & Cunnyngham__ 291,:’;7&:}

Badger TOWNINg B
Klippner Co. —oommoooe 28,750
Batten, Barton, Durstine & Osborn 27,221

H. M. Kiesewetter __
Brooke, Smith & Do
Emil Remhardt
Rocke Prod

Flack Adv. Agency
Fisher-Zealand Co.

Sterling Adv.
Wm. Esty & Co. __
‘Weston-Barnett

Gardner Adv. Agency 10,400
Small & Seiffer _____ 10.060
Buchanan & Co. ___ 9,840
DeBiasi Adv. Agency __ 9,266
Philip Klein Adv. Agency _ 9,030
J. Ralph Corbett __________ 8,169
Baggaley, Horton & Hoyt _ 6,989
G. Lynn Sumner __..____ 5,8
Morgan Reichner & Co. .- 5.064
Stack-Goble Adv. Agency.._ 5,061
Charles Dallas Reach ____ 4,144
Gem Adv. Agency _._ 1,918
Marschalk & Pratt ______ 1,831
No agency (billed direct) _ 1,639
L. W. Ramsey _____._.____ 1,600
Rogers & Smith .________________ 1,400

BROADCASTING ¢ Broadcast Advertising

SALISBURY
MARYLAND

The Eastern Shore's Own Station

IT reaches more Eastern Shore people at a
much lower cost than can be reached
through any other medium. It is typically
an Eastern Shore station for Eastern Shore
people, and they show themselves to be un-
usually consistent radio listeners.

WSAL
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The Business of Broadcasting

An Analysis of Fiscal Operations of Stations and Networks

By HERMAN S. HETTINGER, Ph. D.

W harton School of Finance & Commerce, University of Pennsylvania

INCREASED interest in the eco-
nomic phases of radio on the part
of the FCC has resulted in the col-
lection of the most comprehensive
information thus far made avail-
able regarding the business of
broadcasting. This material, se-
cured under Commission Order No.
38 for the year 1937, is important
especially as it throws new light
upon the basic character of the in-
come, expenses, profits and pro-
gram service of various portions of
the radio structure; for unless ra-
dio differs materially from other
kinds of business, the relationships
revealed in this respect are suffi-
ciently fundamental to change but
slightly from year to year.

Total Radio Volume

Total radio business in 1937
amounted to $131,205,866 (Table
I)’. Radio has continued to grow
unabated, as another article in this
volume indicates for the year
1938 as well. Receipts of stations
and networks from all sources in
1937 exceeded those of 1935 by
51.6%, while time sales gained
48.1%. In 1931, for which compar-
able figures are available, radio re-
ceipts amounted to $71,790,211, so
that an increase of 82.5% has oc-
curred since that time.

The most significant develop-
ment during the 1935-37 period has
been the 93% increase in receipts
from the sale of talent and similar
sources. This rise is the culmina-
tion of a trend which began several
years prior to 1935 and for which
additional figures are not available.
It is quite possible that the increase
since 1933 has been nearer to three-
fold than double.

Increased receipts from this
source indicate that stations and
networks are building more pro-
grams of a caliber to warrant com-
mercial sponsorship. This is par-
ticularly true of stations, where
the gain in revenues from this
source since 1935 has been 128.39.

This trend is most important.
Because the advertiser furnishes
the prograin as well as the com-
mercial copy, radio is so complete-
ly dependent upon ideas that time
cannot be sold the same as white
space. A few strokes of a pencil
and an orthodox copy and layout
can at least lay the basis for a
printed campaign; but a radio cam-
pbaign must include a finished pro-
gram idea and an audition. Pro-
gram development is fundamental
to the promotion and sale of the
medium’s facilities, Increasing sta-

? Figures used here are the actual gross
receipts of radio stations prior to the de-
duction of agency commissions which have
been considered as an expense of sales,
They differ therefore from the gross fig-
ures !()r network advertising as found in
the article dealing with radio advertising
in 1938, Herc the conventional form of
‘tating  gross volume is wused: i e. the
xingle time rate multiplied by the number
of periods used. This fizure is naturally
larger than the actyal Zross receipts of
‘tations. Applying this formula. the gross
of the medium in 1937 would bave been
approximately $154.600,000. This would be
directly comparable Lo gross revenues of
magazines and other media as staled by

Publishers' Informution Bureau snd sim-

ilar services

aken  from  “Commercial Radio Ad-
verticing” Federal Radio Commission, 1432
with certain duplications deducted.

Table I
RADIO BROADCASTING RECEIPTS'

Class of Business
National
Regional
National, regional non-network

Networks 3__________ _ SO—

Local broadcast advertising¢________________

Total time sales _______ _____
Receipts from talent sales and

similar sources L
Miscellaneous receipts _

Total receipts

1987 1985 % Gain
___$66,192,396
S etaivag } $39,787,867 48.6%
23117136 13,805,200 67.6%
35,745,394 26,074,476 371%
$117,908,973 $79,6117,643 18.1%
11,264,748 )
2:052.148 | 6,875,110 93.0%
$131,206,866 $86,492.653 51.6%

Sources: The Census of Business was used for 1935. Data for 1937 are taken from
the summaries of information collected by the FCC under Order No. 38. Some esti-
mating and adjustments have been necessary in order to separate out desired items and

to make possible comparisons of data.

! Advertising receipts mentioned here are what are called “total commercial time
sales” in the FCC summaries and “net billings” in the Census reports. Since both items
are receipts from sales after frequency of broadcasting and other promotional discounts
have been deducted but prior to the deduction of agency commissions they are directly

comparable,

2 Including network key stations in order to insure comparison with 1935. National
network receipts in 1937 without key stations were $53,277,905.

2 This includes networks other than national.

* National and regional non-network receipts are for the 443 stations in the country
with net sales of more than $25,000 annually in 1937. (FCC Tabie 15). It has been as-
sumed that practically none of the revenues of stations under this volume has been na-
tional or regional in origin, so that local volume has been readjusted to include the reve-
nues of stations under $25,000. Experience in the past seems to bear out this assumption.

tion and network activity in this
field is therefore a most healthy
sign.

It is interesting to note that in
1937, 8.6% of radio revenues came
from the sale of talent and pro-
grams as compared to 6.4% in
1935.

National non-network business
showed the second greatest relative
gain during the 1935-37 period and
again continued a trend of longer
standing. National non-network
business has grown steadily since
1933, having more than doubled
since that time.

Local radio advertising, princi-
pally that of retail establishments,
remains the undeveloped market of
the medium. Its growth continues
to lag behind the rest of the med-
ium in spite of a large potential
volume. lncreased retailer educa-
tion as to the value of broadcast-
ing, growing broadcaster knowledge
of the unique problems of retail-
ing, and centinued experimentation
as to types of programs best suit-
ed to retail advertising are neces-
sary if this market is to be reached
successfully.

Other than reflecting the gain in
national and regional non-network

advertising, the proportion of time
sales accounted for by different seg-
ments of the medium has remained
comparatively unchanged in recent
years. In 1937 the composition of
radio time sales was 47.6% net-
work, 19.6% national and regional
non-network, and 32.8% local as
compared to 49.8¢% network, 17.4%
national and regional non-network
and 32.8% local advertising in
1935.

Stations have been receiving an
increasing portion of the advertis-
ing dollar In recent years as com-
pared to networks. Receipts of af-
filiated stations from the broad-
casting of network commercial pro-
grams increased 77.8% from 1935
to 1937 as compared to a gain of
48.1% in network time sales.
(Table II).

The increased revenues of broad-
casting stations seem to have been
achieved without any growth in
the proportion of total broadcast-
ing time used for commercially
sponsored programs. A study by
the Federal Radio Commission
made in November 1931 indicated
that at that time, 36.14% of total
station time was commercially
sponsored.” Responses to Order No.

Table H
DIVISION OF BROADCASTING RECEIPTS
AMONG STATIONS AND NETWORKS

Clase of Business 1935 Receipts % 1987 Receipts %
NETWORKS

Time sales retained _ —ee----827,216,035 31.4% $35,865.486 27.3%
Talent and programs 2,988,245 3.4% 5,633,064 4.2%
Miscellaneous _____ e = ! — - 1,909,591 1.4%
Network total e ——--$30,199,280 34.8% $43,308,181 32.9%
STATIONS

Received from networks - -$12,521,832 14.6% 22,272,430 16.9%
National & regional non-network__ _13,805,200 15.9% 24,024,665 18.3%
Local _____ 26,074,476 80.1% 35,745,394 27.2%
Total times sales $52,401,508 60.5 $82,042,489 62.4%
Talent and programs 2,697,708 3.0 5,781,692 4.3%
Miscellaneous 1,294,167 1.7% 123,664 4%
Station total $566,293,373 66.2 387,897,7?5 67.1%
Grund Total '$86,492,663 100.0% $181,205,866 100.0%
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38 for the week beginning March
6, 1938 indicated that 34.55% of
station time was utilized for spon-
sored programs.

Geographical Distribution

Gains in radio advertising have
been especially pronounced during
the 1935-37 period in the agricul-
tural portions of the country and
In a few previously undeveloped
sections. (Table III). For the most
part the greatest increases have
paralleled the growth of agricul-
tural income. Whereas, the net
sales of stations as a whole rose |
approximately 56% since 1935—as
compared to 48.6% for the med-.
ium as a whole—radio volume in
the West North Central States in- |
creased 72%. Broadcast advertising
in the West South Central States
gained 71% while there was a 70%
rise in both the South Atlantic and
Mountain States. Whether this gain
has been sustained throughout 1938
cannot be determined at the pres-
ent writing.

Greatest increases in radio ad-
vertising volume during the per-
iod 1935-37 occurred in the follow-
ing states: Nebraska, 116% ; Louis-
iana, 112%; Florida, 97%; West
Virginia, 94%; Connecticut, 869,;
Minnesota, 85%. The placing of

WTIC, Hartford, on fulitime oper-
ation during the period under
analysis, undoubtedly aids in ex-
plaining the Connecticut increase,
while the reviving tourist business
has been an important factor in the
case of Florida.

It seems as if radio advertis-
ing on the Pacific Coast has more
nearly approached saturation than
in other sections of the country.
California station revenues rose
only 19% from 1935 to 1937, the
lowest increase of any State.

In spite of an increase in the
number of commercial stations in
operation from 564 to 624 and a
569, rise in station receipts, the
distribution of the radio dollar
among the various States has
changed but little since 1935. The
radio dollar follows markets and
buying power. In 1935 the correla-
tion between the distribution of
national and regional time sales and
retail trade, by States, was 83.43%.
The distribution of local radio ad-
vertising and retail sales in the
consumer trading areas in which
stations were located showed a cor-
relation of 85.629,.

The tendency for radio adver-
tising to follow buying power and
retail sales volume is further il-
lustrated by an analysis of station
receipts in leading American mar-
kets. The first 25 cities in radio
advertising volume include 20 of
the first 25 consumer trading arecas
rated according to the buying pow-
er index of Hearst Magazines Mar-
keting Division. (Table 1V).

The influence of the use of clear-
channel stations for regional rather
than merely consumer trading area
coverage is illustrated in the rela-
tive ranking of a number of clear-
channel station cities as to radio
advertising and buying power re-

(Continued on page 21)

3 Commercia) Radio Advertising. Federal

Radio Commission. 1932. p. 14.
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It 1s natural that

stotions which consistently
win national acclaim for their

showmanship should themselves

become community showplaces
such as are shown

in the following pages

\'NKY e OKLAHOMA CITY
KLZ « DENVER
KVOR ¢« COLORADO SPRINGS
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THE SILVER GLADE ROOA[ of the Skirvin Tower Hotel, which houses
\WKY, was conceived from the beginning to serve as an auxiliary studio for
colorful productions bevond the capacity of even this station’s five large studios.
Like them, this room’s accoustical treatment has been scientifically engincered.

THE ROLLING GREENS, brilliant gardens and lily pools of WKY's trans-
mitter grounds frequently cause visitors to wonder by whom this estate is
maintained. But there is no estate-like seclusion about this park-like prop-
erty; dedicated to public interest, streams of visitors stroll its broad acres.

AUNT SUSAN—Oklahoma’s Housewifc-in-Chief—remains one of WKY’s
largest, most consistent receivers of audience mail.
studio, including model gas and electric kitchens and an auditorium, Is
still unsurpassed anywhere and attracts an eager audience cach morning.

Her own kitchen-

® Colorful Prograniming!  To this end,
WKY’s opcration has been directed since
the very beginning of its service to Oklaho-
ma . . . in the carliest infancy of radio itself.
To this end has been dedicated the succes-
sion of studio and transmitter facilities
marking its growth . . . surpassed today in
only a few great metropolitan centers.

Time after time, WKY’s productions and
special featurcs have won national acclaim.
Yet, of greater pride to WKY . . . and
of greater significance to advertisers
is the fact that thesc efforts are taken for
granted by the million-and-a-half listeners
v 1k this station tops.

Spectacular showmanship is, to this loyal
listener audience, an accepted and expected
part of WKY’s community service . . . just
as arc its luxuriously-appointed studios, its
park-like transmitter grounds, its high-fidelity

signal transmission.

Pleased, but never surprised at each new
WKY triumph, Oklahoma keeps tuned to
this station with the attentiveness given
to the voice of an old friend.

WEKY (lldona City

NBC AFFILIATE <+ 900 KILOCYCLES

OwxNeED AND OreraTED BY TneE Oxkranoma Pusrisiine Co. *

Tue FARMER-STOCKMAN ¢

MistLeTOE EXPRESS SERVICE — #

Tne DaiLy OkranomaN AND TIMES
Station KVOR, CoLorRADO SPRINGS

Rapio Station KLZ, DENVER (AFFILIATED MANACEMENT) <+ REPRESENTED BY TnE KaTZ AGENCY, INC.
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RLZS TOWERING RADINTOR s o taniliar landmark in the Denver area.
Strarght aud true, it is a fitting svinbol of the standards prevailing through-

of the Great Divide.

aul His station’ market  lics.

fidchity broadcastin

operation standurds which guarantee the high

of the hest and hest-listened-to programs i the area.

Here in
wields an influence well

JUST WEST OF DENVER rise somce of the highest, most niajestic ranges
But it is to the castward that KLZ's ycar-’round
the fertile,

populous regions of Colotado, KLZ

known by advertisers throughout  the nation.

@ [rom the cordinl warnmth of its studio
reception lounge to the tip of s spirelike
Blaw Knox rachator, KLZ looks the leader?

I lere the madst of an arca on which

Nor is KLZ's appearance of Teadership in
[For KLZ has all the
reat leader, as well,

v sense a false front,
other attnbutes of a
Favorite of listencrs, preferred of advertisers,
Nature T Tavished some of the miost nag this station’s prond record of showmanship
theent examples of her handiwork e the

ntirc W\

estern world ordinan

he dwarf by th

tation

mitude of

N\ NILZE &)
\ ) . { e
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scrvice and growth is famed far beyond the
market it scrves.

KL7Z is, au every count, the first radio sta-
tion m Colorado . . and KEZ, on cvery
count, looks the part.

KLZ _Dove:

560 KITOCYCLIS
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VARIETY'S CITATION for outstanding showmanship

in 1938 went to KVOR . capping a vear of notable
achicvement, and giving national recognition to a station
which, in its own market, has won a degree of esteem
and influence which is as unusual as the market itself.

MERICA’S

WEALTH CENTER

KVOR’s ENTRANCE FOYER
strikes the kevnote of a studio
whose counterpart could proba-
blv be found in no other citv of
comparable size in the country.

AGAINST PIKES PEAK for a background, KVOR's vertical

radiator is outlined in sharp relief. *“‘The most beautiful trans-
mitter site in the country” is a term often applied and well-
merited bv this outward expression of a community station
which doffs its hat to none in service or showmanship.

® To most of the world, Pikes Peak is fa-
mous as the center of one of America’s
greatest scenic regions. But to economists
and marketers the region is better known for
its extremely high per-capita wealth.

If there is such a thing as a royalty of
wealth in America, it is here; and if ever the
royal prerogative of command performances
were exercised, that, too, is here.

Each day the listeners of this wealthy,
generous-spending market invite KVOR into
their homes . . . listen to it with friendly
attention . . . act upon its reccommendations
as they would respond to the suggestions of
a trusted member of the home circle.

Outside factors wield small influence in
this unusual market; its problems and prac-
tices do not conform to the averages found
i other citics of similar size; its potential
purchasing power, coupled with its popula-

KVOR

CBS AFFILIATE -«

OwnNED AND OpPErRATED By ThHE Oxranoma Pusrisiine Company

OZOZZQJO

1000 \WATTS -

tion concentration, stamps it as unique.

KVOR sells this market in the only way
it can be sold . . . from within. Other voices
clamor at its door . . . but only KVOR is
“commanded” to enter.

tngs
FULL TK?E ?

<+ Tue Daicy Oxrasoman, THE

Tinmes anD THE Farmer-Stockyian  * Owner anp OpPErsaTOrR oF StaTion WKY, Oxranoma Crty

UNDER AFFILIATED ManaGeMENT: KLZ, DENVER
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- RerreseNTED By TuHe Katz AcENGY, Inc.

PROCESS PLATES FROM KODACHROME MANUFACTURED IN THE
ENGRAVING DEPARTMENT OF THE OKLAHOMA- PUBLISHING CO.
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By Class and Time Designation, 1937

Revenue, Expense and Other Income Items of Stations

(Table 15: Summary of Responses of Broadcast Stations to FCC Order No. 38)

Clear Channel Reglonal Local
Item 50,000 watts or more 65.000 to 25.000 watts Unlimited Limited Grand
Unlimited Part-time Unlimited Part-time High-power Other and day Part-time Unlimited Day Part-time total
(Col. 1) (Col. 2) (Col. 3) (Col. 4) (Col. 5) (Col. 6) (Col. 7) (Col. 8) (Col. 9) (Col. 10) (Col. 11) (Col. 12) (Col. 13)
Stations with Net Sales of $25,000 or more
Number of stations __________________ 29 4 8 9 8 176 46 30 106 8 20 443
Time sales:
Network $9,608,283 $432,303 $839,478  $233,087 $699,486  $9,680,920 $70,636 $345,572 $492,333 $10,5624 $28,616 $22,141,137
Local 5,176,648 156,823 607,907 664,643 736,368 14,978,026 2,712,971 2,625,901 5,850,141 292,632 822,806 34,024,665
National spot 10,038,441 956,760 716,086 476,711 579,727 8,235,766 776,707 618,826 644,956 6,169 67,999 23,117,136
Total 24,723,272 1,645,886 2,163,471 1,373,441 1,915,681 32,794,710 3,660,318  2,490,29y 6,487,429 309,216 919,321 79,282,938
Talent and miscellaneous sales _______ 2,186,458 336,139 162,824 120,983 96,320 2,264,418 187,932 166,070 239,849 7,767 23,932 5,731,692
Gross sales ____________ 26,859,730 1,882,026 2,326,296 1,494,424 2,011,901 365,059,128 3,748,245 3,645,369 6,727,278 316,982 943,253 85,014,630
Less: Agency commissions 2,664,441 44,221 124,993 83,710 153,352 2,314,702 77,609 329,369 201,858 16,049 68,106 6,178,410
Net sales ______________________ 24,295,289 1,837,804 2,201,302 1,410,714 1,858,649 32,744,426 3,470,636 8,316,000 6,625,420 300,933 875,147 178,836,220
Expenses :
Salaries to officers _________________ 520,821 80,931 47,926 78,862 73,862 1,969,463 271,058 242,093 625,284 26,677 93,010 4,029,967
Salaries to all others (except em-
plovees included under program
expenses as detailed below) ______ 2,421,138 156,392 318,399 209,181 334,207 5,483,620 660,758 626,084 1,415,357 53,846 167,847 11,845,829
Payments to national representatives,
and otber time brokerage commis-
sions 516,284 53,996 56,461 74,649 61,998 1,046,140 112,876 76,943 198,839 275 20,830 2,219,191
Program ex 6,509,871 585,802 506,096 347,364 399,816 8,187,038 1,077,771 828,658 1,589,087 70,779 222,112 20,324,394
Program and talent expenses— g
Extraordinary —___________________ 332,450 = 42,106 = 19,301 184,562 198 11,460 14,493 - 572 605,142
Advertising, sales promotion, miscel-
laneous selling and publicity _____ 893,538 76,895 66,826 81,999 87,346 1,291,094 193,089 165,688 314,646 11,074 317,245 3,219,239
Repairs, maintenance and supplies __ 558,220 17,817 49,640 36,172 51,890 947,692 137,751 96,643 168,881 7,728 23,622 2,095,956
Light, heat, power and miscellaneous
rents 1,083,773 37,360 65,492 72,177 76,812 1,040,472 137,926 105,632 186,675 12,145 53,676 2,871,939
Rent for broadcasting equipment
leased from others _____._________ 138,955 140,676 1,264 65,189 1,500 324,838 15,991 8,400 16,454 201 3,420 656,888
Wire costs 378,433 56,786 24,569 40,648 47,048 742,658 114,168 114,235 227,817 10,472 22,010 1,778,843
All other general expenses not
detailed above . ____________ 1,229,474 82,241 125,961 142,358 171,131 2,620,988 393,474 338,416 627,491 48,655 67,601 5,747,693
Depreciation 62,425 18,186 60,806 68,086 157,603 1,454,296 170,900 166,941 317,344 15,604 42,497 3,334,687
Amortization of intangibles applicable
to broadcasting 21,901 20,000 3,318 1,668 o 103,030 7,097 7,270 30,727 o 215 195,181
Taxes i
Except Federal income taxes) _.___ 368,403 26,454 35,627 23,858 34,804 646,979 71,393 56,326 119,445 4,692 21,462 1,398,443
Total exp 15,825,686 1,353,635 1,404,490 1,181,996 1,617,308 25,941,769 8,364,449 2,843,689 5,862,840 262,148 776,082 60,323,392
All Commercial Stations
Number of stations ——————————__________ 2 4 8 -10 8 188 68 37 187 35 50 624
Net sales —omrs $24,295,289 $1,837,804 $2,201,302 $1,422,263 $1,858,649 $33,037,389 $3,809.846 $3,402,676 $7,800,050  $668.982 $1.326,068 $81,649,718
Total ex 15,825,686 1,358,536 1,404,490 1,205,218 1,617,308 26,249,643 3,828,386 2,939,769 7,190,347 652,967 1,222,467 63,389,716
3 broadcastin,
Nesten;i‘:m_lf-_.??______a____-i_E 8,469,603 484,269 796,812 217,045 341,241 6,787,846 d 19,039 462,907 609,703 6,016 103,601 18,260,003
t f broadcasti uipment
Relle‘nse:l‘oa o:l?:rsc?_it_‘f__e_q__l_p_ ________ o 58,338 - - - 50,117 21 4,049 7,483 1,750 796 122,664
Total broadcasting services income 8,469,603 542,607 796,812 217,045 341,241 6,837,963 d 19,018 466,966 617,186 7,765 104,397 18,382,657
Other i 162,663 7,009 5,380 15,576 7,914 178,300 12,694 9,162 28,434 579 38,263 455,864
Gross i 8,622,166 549,616 802,192 232,621 349,165 7,016,263 6,324 476,108 645,620 8,344 142,660 18,838,421
Income deductions ____________________ 196,691 42 2,743 72,326 7,476 281,911 34,896 24,684 69,819 16,342 45,308 752,137
Net income before Federal income taxes 8,425,676 549,674 799,449 160,295 341,680 6,734,362 41,220 451,424 575,801 d 17,998 97,352 18,086,284
Estimated Federal income taxes (deduct) 929,019 72,295 107,124 56,424 44,601 1,207,668 42,906 81,321 114,774 5.649 12,676 2,674,156
Net income _______ ________.___ 7,496,556 471,279 692,325 103.871 297,179 5,626,684 d 84,126 370,103 461,027 d 13,647 84,777 15,412,128

d—Deficit or other reverse ijtem.

NOTE A :—Of the 624 responses accounted for in this table, 5 cover 2 stations each. Thus the table actually embraces data for 629 stations.
NOTE B :—The term ‘part-time” as used in this table refers to share-time and specified-hour stations.

(Continued from page 16)
spectively. Cincinnati ranks third
in radio receipts and thirteenth in
buying power; Des Moines, six-
teenth and thirty-fifth; the Albany-
Schenectady-Troy area ecighteenth
and thirty-ninth; San Antonio
twenty-ninth and forty-first; and
Nashville thirtieth and forty-fifth.

Experienced broadcasters will
note that the principal factor af-
fecting the relative importance of
talent and program sales in dif-
ferent markets seems to be the en-
ergy and enterprise which indi-
vidual station managements have
put into this phase of the radio
business.

Talent and program sales are
concentrated in the larger markets,
as would be expected. Nearly one-
third of the total sales take place
in New York, Chicago, Los An-
geles, and Philadelphia, the four
largest consumer markets in the
country. More than 904 of the
total talent and program sales of

the medium take place in the 96
metropolitan centers of the United
States.

Net Sales of Stations

The average revenues of various
classes of stations situated in dif-
ferent sized communities show wide
disparities. (Tables V and VI).
The revenues of unlimited time
clear channel stations of 50 kw.
power and over are more than four
and one-half times those of unlim-
ited time regional stations. There
is little difference between the net
sales of clear-channel stations
operating at less than 50 kw. and
those of high-power regional sta-
tions. Part-time 50 kw. clear-chan-
nel station receipts are 67/ great-
er than those of unlimited time sta-
tions of the sume designation oper-
ating at from 5 kw. to 25 kw.
power. Unlimited time regional
station average revenues are more
than three times as great as those
of local stations.

BROADCASTING ¢ Broadcast Advertising

Average gross revenues of 50
kw. stations have increased more
rapidly than those of any other
class since 1935. These rose 559,
as compared to a 51% increase for
the lower-powered clear - channel
stations and high-powered regional
stations combined, an estimated
rise of 39% for regional stations
and one of 43¢, on the part of local
stations.* Though complete data are
not available, there is some reason
to believe that the average revenues
of regional and local stations not
on networks have risen slightly
faster than those affiliated with
them.

Network affiliation, together with
location in a desirable market, are
the two most important factors in
determining station revenues. Un-
limited time regional stations affil-
iated with networks have average

¢ It is nccessary to estimate this increase
since data are not given for time sales
alone in the case of stations with a total
net xales of less than $26.000 annually.

revenues three times as great as
those of similar stations not on
networks. Since most of the affiliat-
ed stations are located in strategic
markets, it is impossible to sepa-
rate the respective influence of
these factors. Local unlimited time
stations affiliated with networks
experience average revenues 52.89%
greater than similar stations not
served by any network. Unlimited
time local stations associated with
regional networks only do almost
as well as those on national nets.

Sales by Size of City

In practically all cases, the aver-
age revenues of radio stations de-
crease as the size of city decreases.
Several exceptions are to be noted.
The average revenues of local sta-
tions in cities of from 50,000 to
100,000 are slightly larger than
those in communities of 100,000 to
250,000 population, The average
revenues of part-time stations in

(Continued on page 22)
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Table VII
PROPORTION OF TIME SALES

By Type of Origin on Various Classes of Stations': 1937

Class of
Station

Clear Channel
50 kw. and over
Unlimited
50 kw. and over
Part-time
6-26 kw. Unlimited
6-26 kw. Part-time
High-powered regional
Regional
Unlimited

Unlimited
Part-time
Day time

AFFILIATED
ALL STATIONS WITH NATIONAL
NETWORKS
National National
Network Non- Local Network Non- Local
Network Network
38.49 40.7% 20.9% 38.49% 40.7% 20.99%
28.09, 6199, 10.1% 28.09, 61.99% 10.1%
38.89, 33.19, 2819 38.89, 33.1% 29.19
16.99, 35.29% 471.9% 16.99, 36.29, 47.9%
31.29, 30.29, 39.6% 31.29% 30.29, 39.69%
29.39%, 26.19, 45.6% 31.99% 25.99% 42.29
% 17.4% 72.6% 21.7% 27.09% 51.%%
2.09, 21.89, 176.29%, 8.69% 30.7% 60.7%
7.6% 10.09% 22.4% 16.6% 12.4% 171.0%
o g:f'gg 9%3’2 bo28%  5s%  66.7%
sales of $26,000 and over are included here,

1 Only stations with total net
however, inciudes the vast majority of radio revenue.
2 Evidently payment for handling programs on informal network arrangements or for special broadcasts with regard to which the
station has been added temporarily to a regular network.

AFFILIATED

WITH REGIONAL

NETWORKS ONLY

National
Network Non-
Network

Local

NOT ON ANY

NETWORK

National
Network Nom-  Local

) Network
0.79% 13.49, 86.9%
______ 9.4% 90.69%
0.59% 19.69, 80.0%
0.39% 9.1% 90.69%
1.3% 5.6% 93.1%
group,

data being restricted to this group. This

Table VIII
PERCENTAGE OF TIME SALES

Communities of Different Sizes': 1937

By Type of Origin for Various Classes of Stations In

1.000,000 and over
Network
National non-network

oca.
250,000-1,000,000
Network
National non-network

cal
100,000-250,000
Network
National non-network
Local
50,000-100,000
Network
National non-network

Local
25.000-50,000
Network
National non-network

Local

10,000-25,000
Network
National non-network
Local

Less than 10,000
Network
National non-network
Local

HIGH-POWER

CLEAR CHANNEL REGIONAL

Unl. Part-time Unl. Unl.
36.49% 37.8% 26.9%
37.1% 47.9% 23.6%
26.6% 143% - 60.6%
44.7% 28.49, 29.7% 36.6%
38.49% 36.4% 32.4% 26.4%
16.99% 36.2% 37.9% 38.19,
31.6% 17.8% 36.99% 29.4%
53.3% 3.89% 26.39% 25.0%
16.29% 38.4% 38.8% 46.6%
_____ 24.49
_____ 25.99%
_____ 49.7%
_____ 19.49%
_____ 20.7%
59.9%
12.29%
19.69%,
68.3%
8.39%
47.19%
44.69%

REGIONAL
Limited Part-
& Day time

0.2% 8.89%
16.19% 12.1%
84.7% 79.1%
3.8% 6.6%
16.3% 21.8%
80.9% 71.7%
_____ 14.49%
29.1% 28.3%
70.9% 67.39%

6.09%

26.0%

68.0%
10.29% _____

36.3% -

53.6% P
_____ 21.1%
22.9% 60.99,
87.19% 28.0%
_____ 16.7%
37.29% 32.99,
62.8% 61.4%

-

LOCAL
Day Part-
time
5.6%
_____ 94.4%
6.1% 1.49
_____ 6%
93.9% 98.0%
1.19%
17.1%
81.8%
14.19%
6.0%
79.9%

' Only stations with net sales of $25,000 and over are included. These, however, comprise the vast majority of station

Table IX
RATIO OF NET INCOME TO NET SALES

For Various Classes of Stations:: 1937

CLEAR CHANNEL HIGH REGIONAL LOCAL
50 kw. and 5-25 k. POWER
over REGIONAL
=
'S ® = ® = 5 ® = v
= £ = £ = = £ 2 3 £
£ I i E £ z £ 4 z
3 3 53 3 H 5 3 5
= a N A =) Q [ N Q &
Affiliated with 30.89%, 26.9% 31.6% 7.3% 15.9% 16.79% —2.29% 10.8% 6.9% -—2.0% 6.4%
national networks  30.8 25.9 o - - -
Am]itatedkwith regional % Yo 31.6% 7.3% 16.9% 24.6% 1.1% 20.4% 10.1% 9.69%
networks only  _____  _____  _____ [ —18.89, —0.4% 14.59 6.99, 0.8%
Not affliated ~ _J22 1T TTTTD [ 67% —3.4%  1.0% 6.6% 5.59%
Mgtropolitan dis- Part-time
1 6(1;1(;‘6%001' ttinwma Unl.
,000, and over 33.29% 29.2% - - 73% 9% 14.29% 10.1% [ 9.0%
250,000-1,000,000 28.29% 26.7% 15.39% 26.3% —3.1% 4.9% 9.4% 11.19% —3.172
100,000-250,000 20.99 18.49% 17.3% 16.4% 3.7% 14.0% 2.9% 1.1%
gg'gggzég"dggo 21.29, 11.2% 11.6% 2
10‘000_25'000 7.3% 3.0%  ———__ 11.6% 2.9% 9.49%
Ul:lder 10 000 13.69% —1.09, —12.9% 3.0% —2.29% 3.4%
00 o ——— —5.1% 8.2% 9.6% 0.8% —10.3% 6.09%,

:After deduction of Federal taxes.
One part-time station is included among the sixteen unjimited time stations in this group.
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(Continued from page 21}
towns under 10,000 population are
considerably above those of zome-
what larger cities. This seems tao
be due to their use for rural cov-
erage by national and regional ad-
vertisers.

The average revenues of local
unlimited time stations illustrate
particularly well the influence of
the size of market on advertising
volume. The revenues of stations
in cities of 1,000,000 population and
over are twice those of the aver-
age network-affiliated local station
and more than seven times greater
than those of local stations in cit-
ies under 10,000 population.

Though complete information is
not available for a comparison of
the growth of average revenues of
various classes of stations during
the period 1935-37, several trends
seem certain. The average reve-
nues of clear-channel stations in
cities under 250,000 have shown the
greatest relative increase of their
class. Regional stations have gained
between 409, and 50% in cities
over 50,000, while their average
revenues have increased but slightly
in towns of smaller size. Average
revenues of local stations in cities
over 1,000,000 population have risen
markedly, though there has been
little increase elsewhere.

As does every industry, radio
broadcasting also has its marginal
units; those organizations which
just manage to survive. In 1937,
there were 181 stations with an-
nual net sales of less than $25,000.
These represented 29% of all com-
mercial stations and accounted for
3.49;, of the total revenues of the
broadcasting business. Their aver-
age net sales in that year was
$15,544.

Network Spot and Local

The average clear-channel sta-
tion gets 37% of its business from
networks, 419, from national and
regional non-network advertising
and 22% from local sponsors. The
network proportion has risen from
339, in 1935 while the local per-
centage has dropped from 28% for
the same year. (Table VII).

The only difference of importance
with respect to source of business
between unlimited time clear-chan-
nel stations of 50 kw. power and
those of 5 kw. to 256 kw., is the
relative proportion of national and
regional non-network business. In
the case of the former this type of
sponsorship accounts for 40.79, of
receipts from time sales as against
33.1% for the latter. Spot buyers
of clear-channel stations are power
conscious as indicated by the fact
that both unlimited and part-time
clear-channel stations of 50 kw.
power and over secure a greater
proportion of their total business
from this source than does any
other class of station.

Unlimited time regional stations
affiliated with national networks
secure 319, of their business from
that source, 25.9% from national
and regional non-network advertis-
ers and 42.2% from local sponsors,
while the proportions for similar
stations not affiliated with any net-
work are 0.7%°, 13.4% and 85.9%
respectively. While there is no
doubt that national and regional
non-network advertising follows
network affiliation, size of commun-
ity again is a factor in this in-

(Continued on page 24)

6 Evidently some national or regional net-
work business was broadcast by stations
not regulerly affiliated with networks, or
else these receipts represent business of in-
formal networks.
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Table 111
1937 RADIO ADVERTISING

In Leading American Markets'

Market? Net Sales Rank  Rank % TOTAL TIME %
(net (buying SALES program
sales)  power)? & talent
to tﬁals‘
net saie.
National
and
Regional
Net- Non-
work network Local
New York, Northeast

New Jersey 1 1 29.7 34.8 35.5 8.7
Chicago __ 2 2 20.0 46.8 34.2 9.9
Cincinnati 3 14 54.7 38.3 7.0 8.6

etroit _____ 4 6 30.7 36.5 32.8 6.7
Los' Angeles 3 4 26.9 17.3 56.8 8.0
Philadelphia 6 3 28.7 25.6 45.7 8.7
B k¢ 5 33.8 12.5 53.7 3.1
St. Louis ____________ 8 8 24.0 33.2 42.8 10.0
Pittsburgh ____________ 9 10 26.6 19.8 53.6 8.9
Minneapolis-St. Paul _- 1,650,932 10 11 21.0 36.6 42.4 10.9
Cleveland ____________ 1,604,920 11 9 35.4 18.3 46.3 8.6
San Francisco-Oakland 1,592,564 12 7 33.5 24.2 423 2.6
Baltimore ____________ 1,246,400 13 13 31.6 21.0 47.4 2.4
Kansas City, Mo.-Kan. 1,200,526 14 16 37.3 33.0 29.7 8.7
Buffalo-Niagara _______ 1,163,123 16 20 29.2 24.56 46.3 8.7
Des Moines, Ia. ______ 1,103.862 16 35 29.2 55.9 14.9 8.8
Washington, D. C. ____ 1,082,964 17 15 29.5 10.2 60.3 4.2
Albany-Schenectady-

Troy .. 980,340 18 39 343 6.7 59.0 4.9
Milwaukee 956,560 19 12 19.7 41.3 39.0 1.2
Dallas, T. 882,001 20 21 31.9 30.1 38.0 16.6
Seattle, W, __ 818,261 21 19 24.6 25.8 49.6 9.5
Portland, O. ____ _____ 816,723 22 27 33.9 31.8 34.3 4.1
Providence-Fall River-

New Bedford _______ 786,144 23 28 40.5 16.5 43.0 7.9
Atlanta ________ 736.075 24 24 33.0 39.4 27.6 1.6
Rochester 720,123 25 33 31.0 47.4 21.6 0.2
Louisville 714,157 26 22 36.1 33.0 30.9 0.1
Houston _______ - 665.826 27 23 23.8 33.3 42.9 5.8
Oklahoma City _ - 655,456 28 34 29.0 35.2 35.8 3.3
San Antonio __ 652,063 29 41 31.3 27.8 40.9 5.4
Nashville _____________ 637,932 30 45 35.1 34.7 30.2 7.0

627,445 31 25 37.5 32.0 30.5 2.7
618,663 32 18 30.3 37.2 32.6 2.0
498.487 33 49 16.8 385 44.7 8.6
470,721 24 29 21.8 30.6 47.6 7.2
468.263 35 31 25.5 30.0 44.6 0.6

poka 465,866 36 65 38.1 24.1 37.8 12.5
Birmingham 299.044 3 32 23.4 19.6 57.0 7.1
Allentown-Easton-

Bethlehem, Pa. 97,866 38 1.1 24.8 74.1 2.7

!This includes only metropolitan districts with more than two stations in them.
Among the first 38 metropolitan districts, according to buying power, are the following
which have only two stations: Indianapolis., Denver, Toledo, and Akron.

’These markets are metropolitan districts as defined by the 1930 Census.

*Rank in buying power for the consumer trading area as set forth in the International
M-zu.ine_ Company Buying Power Index. While not completely comparable to metro-
politan districts it is enough as to make the comparative rankings significant.

‘While this item is labelled “talent and miscellancous sales”” on the FCC summaries,
the vast majority of it undoubtedly represents talent and program gales.

Table IV
GEOGRAPHICAL DISTRIBUTION

Of Broadcasting Station Net Sales

Table V
Average Net Sales of Stations: 1937

(A) Stations Affiliated With National Networks

CLASS OF STATIONS Unlimited Part-tims Day Total
Clear cAannel
60 kw, and over $R37.769 $459,451 )
826 kw 276,163 1421226 GUILEREE
High-powered regiomal 232.319 232,319
Regional 187,156 105,661 $83,117 174,284
Locsl 53.613 62,212
(B) Stations Afliliated With Regional Networks Only

CLASS OF STATIONS Unlimited Part-time Day Total
Clear channel

Lw and over
$-28 kw
High-powered regronal
Regional $2562.871 $86.265 $40,911 $162,010
Local 50,647 74,483 18073

INet sales as defined by the FCC are grms sales of times and talent lexe frequency
and similar discoUnts as well as sEencyY cormm )

(C) Stations Not Affiliated With Any Networks
CLAMNS OF STATIONS Ualim:ted P'art-time lray Total
Clear chanasi
80 hkw and over
23 hw
High-powsred regronal
"5 470 $R2.344 L 3¢ $67.0¢K
22 454 9477
(D) All Stations
Farttime 2Y) Total
rr ¢4
M Lw and over
36 hw M
High-poweored regrwnel 232.3
Bagienal 354 370
Local 4 8.¥76

The FCC deiaition of net sakes ls gross Ume snd talent sales lems discounts and
AETRCY i An S IR
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Estimated? ) X
Station! % Gain Over % Total % Station Time*
States 1987 Net Sales 1985 1987 Sales: 1935

UNITED STATES _.._$81,649.718 56 100.0 100.0
New FEngland __________ $ 5,330,092 46 6.53 7.00
Maine .48 75
New Hampshire ».______ 600,830 53 T4 .12
Vermont .15
Massachusetts __________ 2,977,308 36 3.65 4.17
Rhode Island _ — 646,335 31 19 .96
Connecticut ____________ 1,106,619 86 1.35 1.13
Middle Atlantic ________ $17,926,689 57 21.95 21.77
New York ..__ 9,660,264 74 11.83 10.67
New Jersey 2,914,967 22 3.67 4,66
Pennsylvania __________ 5,351,368 53 6.65 6.64
East North Central ____$19,990,231 54 24.49 24.86
Ohio _______ - 7,074,042 60 8.66 8.46
Indiana 1,457,829 74 1.79 1.63
Illinois  _ 6,180,421 59 7.67 7.38
Michigan ______________ 3,714,294 31 4.56 5.43
Wi in 1,663,645 54 1.92 1.96
West North Central ____ $9,786,444 72 11.98 10.86
Minnesota _________ - 2,042,269 86 2.60 2.11
Jowa _____ 1,821,734 56 2.23 2.24
Missouri _____ 3,473,621 65 4.256 4.07
North Dakota 384,026 50 .47 .49
South Dakota - 236,223 81 .29 25
Nebraska 1,096,369 118 1.34 97
Kansas ________________ 731,203 92 .90 NE]
South Atlantic _________ $7,699,189 71 9.39 8.62
Maryland _______________

1,411,852 84 1.73 1.67
Delaware _______________
District of Columbia _ 1.082,964 46 1.33 1.51
Virginia _ 923.409 71 1.13 1.08
West Virgi 670,635 94 .82 .66
North Carolina __ 1,123.457 68 1.38 1.27
South Carolina 329,292 75 .36 .36
Georgia ______ 1,015,856 72 1.24 1.12
Florida . _________ 1,141.724 97 1.40 1.11
Fast South Central ____ $3,288.809 54 4.03* 4.09
Kentucky ________. — 950,033 27 1.16 1.43
Tennessee _ - 1,670,134 74 1.92 1.72
Alabama _____ - 556,225 28 68 68
Mississippi ____________ 212,417* 56 s 26
West South Central ____ $6,266.211 70 7.68 7.03
Arkansas _________ 302,280* 67 . .85
Louisiana __ 1,050,722 112 1.29 94
Oklahoma 1,188,873 51 1.486 1.60
Texas ... ___________ 3,724,336 68 4.66 4.24
Mountain ______________ $3,027,614 70 3.71 3.36
Montana ____ 361.185 73 .44 .40
Idaho ___ 193,336 50 .24 24
Wyoming _____ 13
B }orizees 70 1.38 5
New Mexico _________ 210,669 .26% .09
Arizona 333.629 53 .41 .42
Utah 802,272 61 .98 .96
Nevada 1 - u L]
Pacific . R $8,335.639 45 10.21 12.31
Washington - 1.831.996 66 2.26 2.11
Oregon . __ - S 998,432 44 1.22 1.32
California 5,606,111 19 6.74 8.88

'Net sales. as used by the FCC, arc gross sales less customary promotional discounts
as well as agency commissions.

'FCC figures for 1937 and Census of Business data for 1936 have been compiled on a
slightly different basis so that only a rough comparison is posaible between them. FCC
net sales are as defined previously and include talent as well as time sales. The 1936
state figures are gross receipts by stations from the sale of time only, but hefore agency
commissions have heen deducted ; this being a more conventionn! method of treating sales
thoukh not necessarily a more logical one. It has been necessary to put data on a
comparable baxis as far as possible. Since this could not he accomplished completely the
resulting percentages of growth since 1935 are in the naturc of estimates, However, they
are rufficiently accurate to indicate generul trends.

*Time sales only: prior to deduction of arency discounts,

‘Combined with Arkanuas (Estimated .27).

*Combined with Mississippi (Estimated .36).

*Includes Nevada.

‘Combined with New Mexico

sCombined with Wyoming.

Table VI
Average Net Sales by Size of Community: 1937

s . B 1000000 280,000+ 100,(0G- 50 000~ 25 000- 10,000«  {/nder
CLASS OF STATION 04 Over 1,000,900 236,060 106,000 50,000 25,000 10,000
lear rhannel

O kw & over unhmited $936.240 $80B.THT $612.062 $274,382
kw & over part wWme 337.X21 261.194 239.24)
High-powered regronal 319,174 145,463
Keywrnal
1 321,660 2326807 164,000 106,850 $468,423 $68.686 347,602
Part time 128,922 ®1.083 63,883 ) Be.085 - 82,601 G},461
Day ume ¥4.665 71,746 4%,800 ‘ 63,894 21,629 27,162
190,574 78,600 562,024 | 34.867 26,840 14,786
Part time 28432 268440 () ga0  BB.74T 20,122 20,708 12,087
Day Ume 51,338 { g 4 20,790 16,120 13,198
The FCC d!’\nnh of net sulem v groma tme wod talent aalew lews discounts and
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ANALYSIS OF NETWORK REVENUES, 1937

Table 2: Analysis of Net Revenues from Broadecast Services and Other Financial Data;

Covering All Networks, Including Key Stations Operated by Networks.

*Major *Major
All Networks Networks Networks
{Including (Including (Not Including
Keys) Keys) Keys)
Particulars Amount Amount Amount
(a) Revenues
1. Time sales to advertisers (after trade discounts) $58,831,681 $66,169,269 $63,2564,778
2. Received of other networks and stations for network broadcasting of their
time sales to advertisers 214,763 23,127 23,127
3. Total commercial time sales $69,046,444 $66,192,396 $68,277,906
4. Less: Portion of sales paid to other networks 219,021 109,291 109,291
Portion of sales paid to stations 16,695,706 15,861,438 19,266,127
$16,914,727 $16,970,729 $19,376,418
5. Balance: Time sales to advertisers retained by networks - _____________ $42,131,717 $40,221,667 $33,902,487
6. Sustaining program sales to stations 60,384 60,384 60,384
7. Sale of talent, and booking commissions 5,633,054 5,063,942 904,022
8. Other revenue incidental to broadcasting 1,769,631 1,713,948 1,713,948
9. Rent received from broadcast equipment and other fixed assets leased
to others 89,676 89,676 89,676
10. Total sales and other revenues of networks $49,574,362 $47,139,617 $36,670,417
11. Deduct: Commissions paid to agencies and brokers ____________________ 9,033,300 8,491,766 8,043,826
12. Balance: Total revenues of networks - $40,641,062 $38,647,751 $28,626,692
(b) Expenses
1. Salaries: Officers $ 874,203 $ 821,276 $ 734,572
Program staff 1,625,274 1,665,092 1,665,092
Advertising and selling 1,452,076 1,403,016 1,225,636
Other salaries 4,256,740 4,028,027 3,641,701
$ 8,208,292 $ 7,807,411 $ 17,066,901
2. Payments for communication lines used in program transmission _______ 5,710,222 5,222,906 5,222,906
3. Payments for rent of complete broadcast stations leased from others_ 39,915 39,915 36,650
4. Program expense, including sustaining programs purchased ____________ 11,004,078 10,361,880 5,143,749
5. Advertising and selling, not including salaries 1,203,638 1,156,258 1,009,988
6. Repairs, maintenance. and supplies 459,624 426,957 360,780
7. Light, heat, power and miscellaneous rents - 2,208,605 2,199,379 1,956,362
8. Depreciation of assets devoted to broadcasting 697,854 692,121 595,738
9. Amortization of intangible assets applicable to broadcasting ___ 310,000 310,000 290,412
10. Taxes applicable to broadcasting (except Federal income taxes) 690.835 688,948 597,366
11. All other general expenses (including rents paid for use of land) 2,648.639 2,455,249 2,214,437
12, Total exp $33,181,702 $31.330.024 $24,484,.189
(c) Net revenue from broadcast services ___ $ 17,359,360 $ 7,317,727 $ 4,142,403
(d) Other income (not included in (a), above) 384,981 349,302 49,300
(e) Gross income $ 7.744,341 $ 7,667,029 $ 4,491,703
(f) Deductions from income (not included in (b), above) _____________________ 26,128 21,366 21,3
(g) Net income before Federal income taxes $ 7,719,213 $ 7,645,663 $ 4,470,337
(h) Estimated Federal income taxes {deduct) - 1,323,259 1,315,216 1,064,037
(i) Net income for the period $ 6.395.954 $ 6,330,448

$ 3,406,300

*Major networks are NBC, CBS, MBS.

Investment, Depreciation and Replacement Value
Broadcasting Properties by Power Classes, 1937

(Table 24: Summary of Responses of Stations to FCC Order No. 38)

of

Original cost Depreciated value Replacement value new
Class of station and No. of Technical Total No. of Technical Total No.of Technical Total
maximum power stations equipment investment stations equipment investment stations equipment investment
(Col. 1) (Col. 2) (Col. 3) (Col. 4) (Col. 5) (Col. 6) (Col. 7) (Col. 8) (Col. 9) (Col. 10)

Clear channel stations:

500,000 watts ___
St S0 = } 32 $7,929,427  $14,244,069 31  $2,339,190  $7,071,708 25  $7,924,397  $14,634,747
25,000 watts _ |
S s = ' 10 689,571 1,007,987 10 347,233 596,070 10 930,143 1,278,964
7,500 watts ____ . ____.____
G TS < } 8 495,898 768,695 8 163,994 333,736 6 339,361 547,193
Total oo 50  $9,114,806  $16,010,761 49  $2,860,417  $8,001,614 41  $9,193,891  $16,460,904
Rexionalo stations :
. tts .
20000 wetts ! 4§ 856,145 $ 1,041,874 4 § 853,927 § 500,147 4 § 579,608 $ 827,915
10.000 watts _
5,000 watts _ 90 6,874,866 11,961,666 88 3,852,432 7,582,900 82 5,947,427 10,761,092
2.500 watts - 11 642,236 940.617 11 262,766 487,998 11 562,113 846,762
1.000 watts _ 113 4,800,966 7,416,936 109 2,286,720 4,010,546 104 3,861,199 6,234,858
500 watts _ 19 1,502,744 2,106,835 46 789,850 1,222,156 43 1,255,300 1,834,388
ggg wa:té - 22 375,935 609,216 22 258,553 427,270 21 337,686 657,123
watts ________
TRt ¢ 7 117,549 136,261 8 68,818 86,393 6 92,361 110,330
Total e __ 296  $15,170,430  $24,213,305 287  $7,873,066 $14,317,409 271 $12,635,684  $21,171,458
Local stations:
250 watts 184 $2,227,476 $3,405,357 128  $1,203,772  $2,084,029 121  $1,726,970 $2,826,605
1% 3:21‘2 133 1,870,216 2,610,715 121 937,406 1,392,162 123 1,671,967 2,288,902
Total oo 267 $4,007,602 $6,016,072 249  $2,231,177  $3,476,181 244  $3,298,937 $6,116,507
Grand total __._______________ 613  $28,383,018  $46,240,128 585  $12,954,660  $25.796.104 556  $26,128,412  $42,747,869

NOTE :—Of the 613 responses showing original cost data, 5 cover 2 stations each. Thus the table actually embraces data for

618 stations.
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(Continued from page 22)
stance, for regional stations affil-
iated with national networks rep-
resent nearly all stations of this
class situated in markets of impor-
tance.

Local stations affiliated with na-
tional networks in 1937 secured
16.6% of their business from this
source as compared to nearly 25%
in 1935. This drop has been due to
the affiliation of an increased num-
ber of local stations situated in
secondary markets, and which
therefore are difficult to sell to ad-
vertisers. Network affiliation for
these stations is more important
as a program and prestige source
than as a direct creator of reve-
nues. National non-network adver-
tising accounted for 12.4% of total
revenues for this class of station,
and local business for 70.9%.

Local stations affiliated with re-
gional networks only, secure 89.8%
of their business from local ad-
vertisers, while the proportion of
local sponsorship in the case of
stations not affiliated with any net-
works is 90.6%.

Unlimited time regional stations
are the only ones affiliated with re-
gional networks to secure any sig-
nificant proportion of national busi-
ness, 25.4% in this case.

Class of Business

Size of town has little influence
upon the percentage of national
business on clear-channel stations,
though it naturally affects average
revenues. Local business is more
important on unlimited time clear-
channel stations situated in cities
of 1,000,000 population and over
than anywhere else. This is due to
the problem of covering huge met-
ropolitan areas.

Regional stations in cities of
250,000-1,000,000 population secure
the largest percentage of business
from network sources of any sta-
tions of this class—35.5%. Once
these cities have been passed, the
proportion of network advertising
decreases as the size of the com-
munity declines.

Other than cities of 1,000,000
population and over (50.6%) the
percentage of local business on un-
limited time regional stations in-
creases as the size of the commun-
ity grows smaller. A large propor-
tion of the business of regional
stations in towns under 25,000 pop-
ulation is national or regional in
origin: 31.7% for unlimited time
stations in towns 10,000 to 25,000
and 55.4% in communities under
10,000; 32.9% and 37.9% respec-
tively for daytime stations situated
in the same size communities;
72.0% for partime regional sta-
tions in towns of 10,000 to 25,000
and 48.6% for smaller communi-
ties. This confirms the use of sta-
tions of this type for the coverage
of rural areas by national and re-
gional advertisers, suggested ear-
lier in the article.

If percentage of total business of
various classes is considered, clear-
channel stations account for 49.8%
of network volume, 52.5% of na-
tional and regional non-network
business and 19.4% of local radio
advertising. The proportion of
these various classes broadcast over
regional stations is as follows:
Network, 48.09%; national and re-
gional non-network, 44.2% and lo-
cal, 61.59,. Local stations account
for 2,2% of network advertising,
3.39% of national and regional spot

(Continued on page 26)
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JANSKY & BAILEY

Consulting Radio Engineers

An organization offering a complete radio engineer-
ing service backed by years of extensive
training and experience.

Jansky & Bailey Engineers Are All Graduates
From Engineering Colleges of Fully

Accredited Universities

Our New Address

Same Floor

Same Building
JANSKY & BAILEY |

CONSULTING RADIO ENGINEERS

C.M. JANSKY, JR.
STUART L. BAILEY

'gll M.M. GARRISON

Ml R.H.cULVER
LM POAST

G.M.LOHNES
D.C. PORTS

TRANCE - National Press
' Building

Washington, D. C.
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TABLE XIIL.—Summary of Responses from Broadcast Stations to F. C. C. Program Questionnaire

COMMERCIAL SUSTAINING
X A Talks & Religious & Special
Power Classification Music Dramatic Variety Dialogues News  Devotional Events Miscellaneous  TOTAL Music Dramatic Variety
Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent
(Col. 1) (Col. 2) (Col. 3) (Col. 4) (Col. 5) (Col. 6) (Col. 7) (Col. 8) (Col. 9) (Col. 10) (Col. 11) (Col. 12) (Col. 18)
50,000 watts and over............ 11.117 20.483 8.823 6.969 3.881 .706 .188 .886 52.987 27.839 2.179 8.477
10,000 t049,999............ oo 8.640 13.071 6.774 5.060 2.943 2.3564 727 1.488 41.042 33.894 Z.620 5.008
5,000to 9,999............ 11.871 11.600 6.934 5.039 8.468 1.618 .638 1.089 41.702 34.647 £.698 3.870
1,000to 4,999............ 10.9138 5.724 5.189 4.012 3.653 2.161 .781 1.946 34.869 89.047, 5.083 4.821
101 to 90 O 13.363 2.060 8.093 2.950 2.664 2.6568 .864 2.088 29.636 44.070 &,094 4. 687
100 watts and less............. 14.660 1.853 2.445 2.800 3.084 1.696 .912 1.662 28.902 44.639 8,708 3. 986
Total.........covvnnvnn.. 12.419 6.060 4.600 3.850 38.191 2.004 . 766 1.669 84.549 40.034 3.064 4.237
COMMERCIAL SUSTAINING
i Talks & Religious & Special
Size of Community Music Dramatic Variety Dialogues News Devotional Events Miscellaneous TOTAL Music Dramatic Variety
Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent
(Col. 1) (Col. 2) (Col. 3) (Col. 4) (Col. 5) (Col. 6) (Col. 7) (Col. 8) (Col. 9) (Col. 10) (Col. 11) (Col. 12) (Col. 13)
I. Total, United States. .......... 12.419 6.050 4.600 3.850 3.191 2.004 .766 1.669 34.549 40.034 3.064 4.237
I1. Metropolitan District:
Size of district
2,5600.000 and over. . . ....... 18.834 7.655 5.620 5.433 2.462 2.609 .416 2.163 45.191 33.559 2.434 3.681
1,000,000 to 2,499,999, ...... 13.622 9.316 5.602 5.736 3.040 2.696 .466 1.460 41.838 87.014 2.408 2.767
6500,000to 999,999....... 11.052 11.506 5.767 5.461 8.223 1.288 .416 1.583 40.235 36.287 2.726 8.797
250.000 to  499.999....... 14.116 .989 5.983 4.308 2.970 2.026 .647 1.291 40.330 36.646 2.612 4.190
100,000 to  249,999....... 10.062 7.361 5.935 3.734 3.7856 2.380 1.096 1.5688 35.936 38.810 2.992 4.577
Total II. . .............. 13.093 8.787 5.819 4.733 3.176 2.205 .672 1.660 40.0385 36.853 2.669 3.900
III. Not in Metropolitan District:
Size of city
50.000 t0 99,999............ 10,009 4.649 6.080 3.411 3.857 1.821 .780 1.758 32.365 41.845 3.318 6.402
25,000t049,999............ 10.050 3.590 3.361 2.672 3.642 1.668 .675 1.946 27.604 42.187 4.064 5.910
10,000t024.999. .. ......... 10.680 1.708 2.295 2.797 2.784 1.729 .9381 1.611 24.635 47.465 3.314 4.834
Less than 10,000............ 16.513 2.216 2.009 2.493 2.872 1.908 1.118 2.025 31.153 41.108 3.420 2.946
Total III............... 11,620 2.804 3.154 2.805 3.208 1.766 877 1.810 28.044 43.808 3.532 4.637
COMMERCIAL SUSTAINING
. ) . Talks & Religious & Special .
Station Affiliation Music Dramatic Variety Dialogues News Devotional Events Miscellaneous TOTAL Music Dramatic Variety
Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent
(Col. 1} (Col. 2) (Col. 3) (Col. 4) (Col. 5) (Col. 6) (Col. 7) (Col. 8) (Col. 9) (Col. 10) (Col. 11) (Col. 12) (Col. 13)
Nsti_onsl networks. . 10.021 10.081 6.250 4.504 38.767 1.579 .5659 1.345 38.106 36.792 3.108 5.018
Regional networks. ., 10,048 1.705 4.069 4.620 2.732 2.678 .193 1.704 27.649 42,579 3.888 5.807
No network affiliation. . 15.919 1.260 2.476 2.894 2.484 2.482 1.117 2.095 30.726 | 44.013 2.897 2.998
Total. . ...... 12.419 6.050 4.600 3.850 3.191 2.004 166 1.669 40.034 8.064 4.287

34.549 |

(Continued from page 24)

business and 19.19, of local vol-
ume.

Net Profits of Stations

Clear-channel stations, as might
be expected, are the most profit-
able units of the broadcasting busi-
ness. The ratio of net income to
net sales for unlimited time sta-
tions of this class in 1937 was 31%.
(Table IX). Regional daytime and
limited stations are the only class
which are uniformly unprofitable.

The importance of network af-
filiation to regional and local sta-
tions is interestingly illustrated by
the net income to net sales ratio.
The ratio for network affiliated un-
limited time regional stations is
24.5% as compared to 6.79 for
non-affiliated stations. The cor-
responding percentages for unlim-
ited time local stations are 10.1%
and 6.69 respectively. As mention-
ed previously, location of network
affiliated stations in strategic mar-
kets is a factor which undoubtedly
plays a large part in their high
average revenues and net profits.

It is interesting to note that re-
gional stations in cities under 1,-
000,000 and over 50,000 population
are the ‘most profitable, a fact
which seems to indicate that sta-
tions of this class are particularly
well-adapted to serve communities
of this size.

Local stations in cities over 250,-
000, which they tend to correspond
to neighborhood newspapers, and
those situated in cities of between

25,000 and 100,000 are the most
profitable in this class, again sug-
gesting that they are especially
well-adapted to serve these two
types of situations. Nearly one-
third of all local unlimited time
stations are located in towns of
25,000 to 100,000 population.
Part-time regional stations locat-
ed in towns under 10,000 popula-
tion possess a ratio of net income
to net sales of 9.59,. This is con-
siderably more than any other class

of stations similarly situated and
is indicative of the use of these
stations for rural coverage by na-
tional advertisers.

The influence of market upon
station profitability is illustrated
in an interesting manner in Table
X. As the proportion of stations
of any class which are located in
secondary markets increases, the
percentage of the total profits from
broadcasting represented by them
decreases as compared to the per-

Table X
Proportion of Total Net Sales and Income Going To

Different Classes of Stations: 1937
Class of Station Net Sales Net Income!
Al SEatIONS. . o L i v e e s 100.0%, 100.09%,
Clear Chamnel. ... ... ... ... . v iiiieeiiiiiiaaninns 36.4% 56.7%
50 kw. unlimited. . . ...... ... . .. i 29.7% 48.6%
50 kw. part time.......... 2.29, 3.0%
5-25 kw. unlimited 2.89 4.5%
5-25 kw. part time 1.7% 6%
Regional. . ...t i 51.8%, 40.1%
Hiﬁh powered regional. . ........ ... ... ... .0 viinan.n 2.2% 1.9%
Other unlimited. . .......... 40.8% 365.8%,
Limited and daytime 1% L.t
Parttime. ... .. e 4.1% 2.4%
Local. ..o e e 11.8% 3.2%
Umlimited. . . ......... . ... e 9.6% 3.0%
Daytime. ... ... ... ... i 1% oood)
Part-time 1.6% 2%

t After deduction of Federal taxes.
2 Loss as a group.
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centage of sales for which they
account. Thus unlimited time clear-
channel stations, located principal-
ly in major markets, account for
29.79, of total time sales and 48.6%
of net profits, while unlimited time
local stations, situated mainly in
secondary markets, account for
9.5% of sales and 3.0% of net
profits.

Network Profitability

Networks are not generally as
profitable as are radio stations, it
seems from data revealed by re-
sponses to Commission Order No.
38. The ratio of net sales to net
income for national networks
(without key stations) in 1987 was
11.99%, and 6.1% for regional net-
works.

Cost of Station Operation

Data published by the FCC Ac-
counting Department enable the
broadcasting field to determine its
representative costs for the first
time, and make it possible for the
individual station manager to com-
pare the proportion of his total
costs represented by specific ex-
pense items with the average for
stations of his class. A number of
interesting features are revealed
from an examination of average
expense ratios for different classes
of stations. (Table XI).

Executive expense averages 6.79,
of total costs for all stations and
rises as the size of station de-
creases. Executive expense for un-
limited time clear-channel stations
in 1937 was 3.3% as compared to
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Types of Programs Broadcast for the Week Beginning March 6, 1938, on a Percentage Basis

SUSTAINING—Continued TOTAL
Talks & Religious & Special Talks & Religious & Special
Dialogues News Devotional Events  Miscellaneous TOTAL Music Dramatic Variely Dialogues News Devotional Events  Miscellancous TOTAL
Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Pereent P‘ercent
(Col. 14) {Col. 15) (Col. 16) (Col. 17) (Col. 18) (Col. 19) | (Col. 20) (Col. 21) (Col. 22) (Col. 28) (Col. 24) (Col. 25) (Col. 26) (Col. 27) (Col. 28)
6.957 3.568 2.110 .706 .288 47.018 88.966 22.662 12.200 18.916 7.389 2.816 .888 1.173 100.000
7.729 4.869 2.584 1.764 .599 58.958 42.534 15.691 11.788 12.779 7.812 4.988 2.481 2.082 100.000
7.699 4.900 2.628 1.610 .b46 58.298 46.018 14.298 10.604 12.688 8.868 4.246 2.248 1.6865 100.000
8.808 5.179 2.994 1.876 .623 65.631 49,960 8.807 9.810 12.820 8.882 5.145 2.157 2.469 100. 000
6.903 5.913 3.619 1.475 .719 70.866 57.488 5.159 7.660 9.868 8.577 6.172 2.389 2.807 100.000
7.341 5.741 3.486 1.498 .704 71.098 59.189 5.566 6.431 10.141 8.825 5.182 2.410 2.266 100.000
7.569 5.356 8.150 1.442 .610 65.4561 52.458 9.114 8.887 11.409 8.5646 5.164 2,208 2.279 100.000
SUSTAINING—Continued TOTAL
Talks & Religious & Special Talks & Religious & Special
Dialogues News Devotional Events Miscellaneous TOTAL Music Dramatic Variety Dialogues News Devotional Events Miscellaneous TOTAL
Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent
(Col. 14) (Col. 16)  (Col. 16) (Col. 17) (Col. 18) (Col. 19) | (Col. 20)  (Col. 21) (Col. 22) (Col. 28) (Col. 24) (Col. 25) (Col. 26) (Col. 27) (Col. 28)
7.569 5.865 3.150 1.442 .610 65.461 52.463 9.114 8.887 11.409 8.5646 5.154 2.208 2.279 100.000
6.634 3.784 2.629 1.584 .504 54.809 52.393 10.089 9.301 12.067 6.246 5.238 1.999 2.667 100.000
6.618 4.621 2.697 1.640 .597 58.162 50.636 11.724 8.369 12.364 7.661 5.193 2.006 2.057 100.000
6.414 5.724 2.600 1.662 .606 59.766 47,289 14.231 9.564 11.866 8.947 3.888 2.077 2.139 100.000
7.182 4.767 2.385 1.443 445 59.670 50.762 11.601 10.178 11.490 7.787 4.411 2.090 1.786 100.000
7.400 5.026 3.157 1.484 .618 64.064 48.872 10.853 10.612 11.134 8.811 5.587 2.580 2.201 100.000
6.954 4.816 2.699 1.522 .5562 59.965 49.946 11.456 9.719 11.687 7.992 4.904 2.194 2.102 100.000
7.663 4.5641 3.040 1.374 552 67.635 51.854 7.967 11.482 10.974 8.398 4.861 2.154 2.810 100. 0600
8.902 5.570 3.561 1.576 .627 72.396 52.237 7.654 9.271 11.574 9.212 5.229 2.250 2.673 100. 000
8.230 6.533 3.638 1.362 589 75.4656 58.145 5.022 6.629 11.027 9.317 5.367 2.293 2.200 100.000
8.146 6.767 4.442 1.012 1.006 68.847 57.621 5.635 4.955 10.639 9.639 6.850 2.130 3.0381 100.000
8.275 5.993 3.684 1.347 .680 71.956 55.428 6.336 7.791 11.080 9.201 5.450 2.224 2.490 100.000
SUSTAINING—Continued TOTAL
’I:alkn & Religious & Special Talks & Religious & Special
Dialogues News Devotional Events  Miscellaneous TOTAL Music Dramatic Variety Dialogues News Devotional Events  Miscellaneous TOTAL
Percent Percent Percent ercent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent
(Col. 14) (Col. 15) (Col. 16) (Col. 17) (Col. 18) (Col. 19) | (Col. 20) (Col. 21) (Col. 22) (Col. 23) (Col. 24) (Col. 25) (Col. 26) (Col. 27) (Col. 28)
8.169 4.432 2.523 1.356 .502 61.894 46.813 13.189 11.263 12.673 8.199 4.102 1.914 1.847 100.000
7.131 6.430 3.295 2.692 .62% 72.851 52.627 5.598 9.876 11.6561 9.162 5.973 2.886 2.233 100.900
6.804 6.441 3.964 1.392 .765 69.274 59,932 4.157 5.478 9.698 8.926 6.446 2.5609 2.860 100.000
7.559 5.355 3.150 1.442 .610 65.451 52.453 9.114 8.837 11.409 8.546 5.164 2.208 2.279 100.000

7.69, for unlimited time regional
stations, 10.7% for unlimited time
local stations and 12.0% for part-
time local stations. This trend is
due to the fact that, as the station
becomes smaller, an increasing per-
centage of the routine work of the
station is performed by the execu-
tives. Executive expense is uni-
formly higher for part-time than
for unlimited time stations.

There is a slight tendency for
salaries, other than executive, to
represent a large percentage of
total cost as the size of station de-
creases. Salaries account for 15.39,

discount to a functional middle-
man rendering sales and promo-
tional service in addition to as-
suming other functions which
otherwise would devolve upon the
radio station.

Programs account for nearly 35%
of the total expense of the aver-

age station. The proportion of total
expense represented by programs
decreases as the class of station
decreases. It is 43.3% in the case
of unlimited time clear-channel
stations, 82.2% for unlimited time
regional stations and 27.2% for
local stations of the same class.

Repairs and maintenance tend to
be slightly lower for local stations
than for other classes, while there
is a slight tendency for the per-
centage of total costs represented
by wire rental to increase as the
size of station decreases. With a

(Continued on page 28)

Table XI

PERCENTAGE OF OPERATING EXPENSE
Represented by Various Items on Different Classes of Stations': 1937

of station operating cost in the case CLEAR CHANNEL HIGH REGIONAL LOCAL éé’,;
of unlimited time clear-channel 50 kew.& over 588 k. ﬁ%‘%ﬁi@ TIONS
stations, 21.1% for unlimited time 3 2 3 H 3 3 H 3 3 g
regional stations and 24.2% for E § 2 = k] Q Ed 3 R S
unlimited local stations. The salary i $ £ £ £ < £ £ £
bt A A . 0 = e £ 3] (3 9
ratio is slightly lower in the case 5 o 3 & ] 3 & ) =
of part-time stations. <
) Payments to national representa- -
}IVQS and brokers, primarily the = o o W g 19 76 81 856 107 102 120 61
rmer r H - alaries to Officers 3.3 6. . . . . . . d . . d
R °°'t'}‘]par;t“’§1y CON-  Giher Salaries (except program employees) 163 1.6 227 177 220 2L1 196 220 242 208 216  19.6
stant factor in the broadcasting Total Salaries 186 17.6  26.1  24.4 269 287 217 30.6 349 307 336  26.3
business and average 3.59, for all gnyment to national reps. and brokerage 3.3 4.0 1;.0 s.g 2;.; 3«14.2 3.4 22.'11 23.2 0.1 2.7 8.7
stations. vertisin - rogram expense 41.2 43.1 .1 29. 5 5 32.0 9. 7. 27.0 28.7 83.8
tion Y publicit asndg, sglesupromo Program and talent expense-extraordinary 2.1 . 3.0 . 1.3 0.7 - 0.4 0.2 ——= 0.1 1.0
cellin g is angther ca?é?ge ani‘?“ﬁ Advert ;I‘otal program expense 433 431 391 295 27.6 322 320 2906 274 27.0 28.8 348
§ ry whic vertising, sales promotion, misc., sell-
remains fairly constant for all ing. publicity . 5.6 5.7 4.8 6.9 5.8 5.0 5.7 5.8 5.4 4.2 4.8 5.8
classes of stations, and averages Repairs, maintenance and supplies 3.6 1.3 3.6 3.1 3.4 3.7 4.1 3.4 2.9 29 3.0 8.5
p . ’ Light. heat, power & miscellaneous rents 6.8 2.8 4.7 6.1 5.1 4.0 4.1 3.7 3.2 4.6 6.9 4.8
5.3% . Since the payroll of the sales Rent for broadcasting equipment leased
staff of the average station prob- from others 0.9 10.4 0.1 0.4 0.1 1.3 0.6 0.3 0.3 0.1 0.4 1.1
ably amounts to 5bout 69, or} its Wire costs 2.4 4.2 1.7 8.4 3.1 2.9 3.4 4.0 3.9 4.0 2.8 2.9
A (4 Miscellaneous general expens” 7.8 6.1 9.0 12.0 11.3 9.7 11.7 11.9 10.7 18.6 8.7 9.6
operating cost the total sales ex- Depreciation 5.4 1.3 4.3 5.8 10.4 5.6 5.1 5.9 5.4 6.0 5.5 5.5
pense of a radio station amounts Amor";iu\t:lon t(;l intangibles applicable o .
3 & P . to broadcasting b .6 0.2 0.1 ——_—— 0.4 0.2 0.3 0.6 _— — 0.8
t‘l’ *‘Ppro’;'mately 15%. This is ex- 1 0" (except Federal income) 23 20 25 2.0 23 26 21 20 20 1.8 ‘28 23
clusive of agency commissions Total 100.0 100.0 100.0  100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

which either must be considered
an expense of sales or as a special

1 Only for stations with annual sales of $26.000 or more.
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(Continued from page 27)

few exceptions depreciation is a
constant factor ana averages 5.5%
for stations as a whole. If depre-
ciation charges are compared to the
original cost of physical equipment
on various classes of stations the
following average depreciation
rates are revealed: 50 kw. clear-
channel stations, 11.1%; 5-25 kw.
clear-channel stations, 10.99,; re-
gional stations, 12.9% and local
stations, 9.1%.

As would be expected, the rela-
tive importance of power costs de-
cline as the station becomes small-
er. It is 6.89% for 50 kw. unlimited
time stations and 3.29% for local
stations of the same class. Vari-
ables affecting costs on part-time
stations are sufficiently numerous
to make any generalizations re-
garding them extremely difficult if
not out of question.

Personnel comprises the major
expense of the broadcasting busi-
ness. If the week beginning March
6, 1938, may be assumed as rep-
resentative (a reasonable assump-
tion if some allowance is made for
seasonality) personnel costs ac-
count for approximately three-
quarters of total station operating
expense.

Station Payrolls

Analysis of station payrolls for
the week beginning March 6, 1938
reveals additional information re-
garding station operating expense.
(Table XII). It will be noted from
this table that executive expense
increases as the size of station de-
creases, while the reverse is true
of general administrative expense.
This is another indication of the
fact that the work of general ad-
ministration is assumed to a larger
degree on smaller stations. Techni-
cal payrolls remain a comparative-
ly constant expense for all classes
of stations. Program payroll be-
comes a decreasing proportion of
the total payroll as the size of sta-
tion declines, while commercial pay-
roll exhibits the opposite tendency.

If executive payrolls are broken
down and allocated to the major
station operating divisions, the pro-
portion of the average station’s
personnel expense represented by
each division is as follows: Techni-
cal, 18.5%; program, 46.8%: com-
mercial 13.29,; general administra-
gx\é;, 20.4% and miscellaneous,

. C.

Radio Program Service

Information also has been col-
lected by the Commission regard-
Ing the nature of commercial and
sustaining program service on var-
lous classes of stations and sizes
of community (Table XIII).

Commercially sponsored time
represented 34.556% of total broad-
casting hours during the week be-
ginning March 6, 1938, and de-
creased as the size of the station
decreased. In the case of stations
50 kw. and over, 52.99% of total
time was sponsored, as compared
to 28.90% for 100 watt stations.
The proportion of commercially
sponsored hours remained compar-
apve}y constant for metropolitan
distriets of 100,000 population and
over and averaged 40.0%. It showed
some tendency to decline as the
size of community decreased below
that point, and averaged 28.0% for
gommunitles under 100,000 popula-
ion.

There was a slight tendency for
stations affiliated with national net-
works to broadcast more hours of
commercially sponsored programs

Table XII
PERCENTAGE OF WEEKLY PAYROLL

® o o o 1
By Functional Divisions
(Week beginning March 6, 1938)

Ezecu-

Clear Channel tive? cal

50 kw. & over Unlimited 11.6 16.2
60 kw. & over Part-time 10.9 6.8
5-25 kw. Unlimited 22.6 17.5
5-26 kw. Part-time  22.0 15.6
High-powered regional 23.5 20.8
Regional
Unlimited 22.7 15.6
Limited and Day 26.9 14.6
Part-time 24.8 14.1
Local
Unlimited 30.6 16.8
Day 36.6 17.0
Part-time 25.6 16.0
All Stations 19.0 16.9

Techni-

Pro- Commer- Gen.and
ial A

gram e dm. Misc. Total
51.6 6.5 11.8 2.3 100.0
67.3 2.9 12.1 -- 100.0
40.0 6.4 13.6 — 100.0
36.2 12.3 13.9 _— 100.0
36.3 10.2 8.2 oo 100.0
41.2 111 9.4 oo 100.0
37.6 114 9.7 - 100.0
40.3 12.8 8.0 - 100.0
29.1 15.8 8.7 - 100.0
29.4 9.5 8.6 = 100.0
31.6 17.3 9.7 - 100.0
44.3 9.5 10.4 0.9 100.0

! This includes administrative, technical, program, sales, and publicity executives and

should be viewed in this light.

Proportion of 1937 Total Net
Sales and Income Going to Differ-
ent Classes of Stations:

Net Net
Sales Income?
All Stations 100.0% 100.0%
Clear Channel 6.4% 56.7%
kw. unlimited 29.7% 48.6%
50 kw. part-time 2.29, 3.0%
5-25 kw. unlimited 2.89% 4.6%
5-25 kw. part-time 1.7% 6%
Regional 51.8% 40.1%
High-power regional 2.29% 1.9%
Other unlimited 40.8% 35.8%
Limited and daytime 4.7% .2
Part-time 4,19 2.4%
Local 11.8% 3.29%
Unlimited 9.6% 3.09%
Daytime A% et
Part-time 1.6% 2%

! After deduction of Federal Taxes.
2 Loss as a group.

than those not affiliated with any
network—38.1% in the case of the
former and 30.7% for the latter.

‘While music is the most impor-
tant element in commercial pro-
grams with regard to stations as a
whole, representing 12.4% of total
hours broadcast, drama consumes
the largest proportion of time in
the case of 50 kw. stations. Com-
mercial dramatic programs account
for 20.5% of all hours broadcast
by these stations. Though compar-
able data are not available this is
without doubt a tremendous shift
from five or six years ago, when
drama was a secondary factor in
commercial programming.

Talks and dialogues increase in
importance as the size of station
increases as do variety programs.
News remains comparatively con-
stant with respect to commercially
sponsored programs, while commer-

cial religious programs increase in
importance as the size of the sta-
tion decreases.

. There are no major variations
in the relative importance of differ-
ent classes of commercial pro-
grams by size of community other
than those already noted with re-
gard to size of station. It must
be remembered in this respect that
clear channel and unlimited time
regional stations tend to concen-
trate in communities of 100,000
population and over while smaller
stations on the average seek small-
er cities.

Network affiliated stations show
the expected preponderance of dra-
matic programs and commercially
sponsored talks and dialogues as
compared to non-network stations.

Program Variations

Analysis of sustaining program
service reveals other interesting
tendencies. Music increases in im-
portance as the size of station de-
creases and at a more rapid rate
than in the case of commercially
sponsored hours. Sustaining dra-
matic programs remain a constant
proportion of total hours of that
category for all classes of stations,
as do variety programs and talks.
News and religious programs in-
crease slightly in importance as the
size of station decreases. The same
general tendency is to be noted as
the size of town becomes smaller.

Variations between network af-
filiated and non-network stations as
to sustaining service are the same
as those previously indicated with
respect to size of station and com-
munity.

Functional Employment and Payroll Data of Stations
FCC Table 35: Covering Week of March 6, 1938

Number Employed Weekly Pay Roll
Class of employee Full time Part time Full- . Average Part- Avrerage
Paid Not paid Paid Not paid time paid  weekly pay time pay weekly pay
I. Executives:
General managerial. . ... ............. 671 30 142 19 $77,639 $115.70 $9,857 $69.46
Technical. .........ooooiiiiiiiiin, 373 4 33 6 23,247 62.35 709 21.72
Program. . .. 349 o9 16 2 21,649 62.12 876 22.87
Commercial. . . 289 6 13 o0 26,055 90.09 6569 51.09
Publicity ... ....... 88 1 14 1 5,294 59.89 406 29.74
Miscellaneous 9 .. .. 0o 1,672 185.78 00 ao
Total......ooiiiiiiiiii i, 1,779 41 218 28 155,666 87.44 12,006 565.20
II. Emplo};lees: .
A. Technical:
Research and development......... 307 00 28 1 14,880 48.45 376 13.67
Operating.....oo0ivvnvnnn 2,869 7 243 5 121,134 42.22 3,100 12.76
Miscellaneous. . oo 17 00 400 23.53 21 21.00
Total............cooiiiinnt, 3,193 7 272 6 136,414 42.72 3.497 12.88
B. Program:
Production. . 872 3 61 10 39.884 45.72 966 15.70
‘Writers. . 614 1 63 36 20 35.68 1,058 16.70
Announcers 1,890 12 298 14 65,011 34.40 3,852 11.48
Staff musicians. 2,318 11 991 19 136,176 58.74 16,996 17.16
Other artiats. 684 1 2,849 300 23,504 34.36 58,308 20.46
Miscellaneous 547 285 112 19,132 85.00 4,023 14.12
4%* b 0000000000000 0000 0000000 6,925 28 4,542 491 305,627 44.138 84,687 18.66
C. Commercial:
Outside salesmen. . ............... 1,276 52 149 8 64,742 50.76 3,626 28.59
Promotion and merchandising. .. ... 0 7 27 1 12,261 48.90 721 27.21
Miscellaneous. . . .. .......o0oonn.. 96 .. .. 00 2,951 80.74 oo 0o
Y560 0000000000a000000000000 1,622 59 176 9 79,944 49.28 4,247 24.13
D. General and administration:
Accounting.........co0iiiiiin..n 593 4 168 7 20,000 83.71 1,998 11.87
Clerical . ....cooevnnnn. 839 2 92 1 18,628 22.20 748 8.14
Stenographie. .. ........ 1,015 2 87 2 23,240 22.90 994 11.44
Miscellaneous 64 2 265 0o 23,988 24.90 2,244 8.44
Total........c.viniiiieniiennn 3,411 10 612 10 85,866 26.17 5,979 9.76
E. Miscellaneous. .. ........ccco0vvnnn 155 00 . .. 7,497 48.87
Total II. ... ..........vivnnn..s 15,306 104 5,602 516 616,838 40.20 98,410 17.67
III. Grand total. . . ......coivviinvnvinnnnn 17,085 145 5,820 544 $770,894 $45,12 $110,416 $18.97

Note A:—Of the 626 responses accounted for in this tabel, 5 cover 2 stations each. Thus the table actually embraces data for 631 stations
Note B:—Includes data for employees whose services at certain key stations include network and other operationa.
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(® Traditionally the chemist’s symbol for GOLD

Webster

Traditionally the advertisers symbol
for successful coverage of the

BUFFALO AREA

900 kes. Hotel
5,000 Watts Days Statler,
1,000 Wautts Nights Inc. Buffalo, N. Y.

NATIONAL REPRESENTATIVES: Epw. Perry & Co., INc., New York, CHicaco, DerroiT, SAN Francisco, Los ANGELES
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Program Popularity In 1938

By A. W. LEHMAN
Manager, Cooperative Analysis of Broadcasting (CAB)

A COMPARISON between Novem-
ber, 1937, and November, 1938,
made by the Cooperative Analysis
of Broadcasting shows relatively
little shift in popularity among
the 10 leading programs based on
their ranks for each of the two
months. The two leaders, Chase &
Sanborn and Jack Benny, main-
tained their positions of first and
second, respectively. Perhaps the
most significant change was the
rise of the Big Town program with
Edward G. Robinson from fortieth
place to eighth. Shows of the gang-
busting, racket-smashing type had
been aired successfully before, but
this one combined those qualities
with a well-written, fictitious, dy-
namic script and outstanding film
stars.

The former leader, Major Bowes,
wound up the 12 months in ninth
place instead of third, although in
doing so he lost but 4.4% of radio
set-owners from his audience. The
Kraft Music Hall show proved con-
sistent by placing fourth in No-
vember of both years. Eddie Can-
tor fell from fifth position to elev-
enth in the twelve-month period,
perhaps partly because of a change
in time of broadecast. On the other
hand, Al Jolson’s improved rating
lifted him from eleventh to sev-
enth. Lux Radio Theatre climbed
from sixth to third place as the
result of a substantial increase in
its rating.

Because of bunching of program
ratings around the 20% mark, the
various programs in sixth to tenth
places are subject to rapid fluctu-
ations in rank, but Town Hall To-
night and Burns & Allen finished
just about where they started, the
former moving from seventh to
sixth and the latter from ninth to
tenth. The change in rating was
less than 1% in each case. Rudy
Vallee’s Royal Gelatin Hour moved
from eighth to fifth place with an
increase of but one point while
Hollywood Hotel dropped from
tenth to fourteenth place with a
loss of only four-tenths of a point
in the rating.

Comparison With 1937

The ratings of two of the three
programs which were in the same
position in November, 1938, as in
November, 1937, were about 10%
higher than a year ago, while the
third showed a slight increase in
rating. The four leading programs
in November, 1938, rated consid-
erably higher than the first four
in November, 1937. This is also
true of the programs in tenth posi-
tion in the same months, but not of
the programs in the intervening
positions.

In 1938, the 10 leading evening
programs for November had an
average rating of 25.6% of set
owners compared with 25% for
1937. At the same time, the median
rating for all 30-minute evening
programs rose from 7.5 to 9.0.

Table T is based on the months
of November, 1938, and November,
1937, and shows the distribution of
sponsored evening network pro-
grams according to ratings. From

I-Distribution of Sponsored Network Evening
Programs According to Ratings

1938 1937
No. of % of No. of % of
Rating Programs Total Programs Total
(% of set owners)
40.0 and over _______ 1 1.1 0 S
From 35.0 to 399 ________ 0 0.0 1 1.0
From 30.0 to 34.9 ________ 1 1.1 1 1.0
From 25.0 to 299 ________ 2 2.2 2 2.1
From 20.0 to 249 ________ 6 6.7 5 5.3
From 15.0 to 19.9 ________ 11 12.2 - 7 74
From 10.0 to 149 ________ 21 23.3 21 22.1
From 50 to 9.9 ________ 35 39.0 43 45.3
From 00 to 49 ________. 13 14.4 15 15.8
TOTAL o ocermgees 90 100.0 95 100.0
Table I it is evident that 46.6% 1. Chase & Sanborn—MecCarthy
of the programs rated 10.0 or high- 2. Jack Benny—Jello
er in November, 1938, compared 3. Lux Radio Theatre
with 38.9% a year earlier. This 4. Kraft Music Hall—Crosby
can be accounted for by three fac- 5. Rudy Vallee—Royal Gelatin
tors. First, there appears to have 6. Town Hall—Fred Allen
been a greater amount of total 7. Al Jolson Show
listening in 1938; second, there was 8. Big Town—Ed G. Robinson
evidently a greater amount of 9. Major Bowes Amateur Hour
listening to the leading programs; 10. Burns & Allen

third, there is probably more re-
luctance on the part of advertisers
to keep a poorly rated program on
the air.

These figures also seem to indi-
cate that as program appeals are
improved, total audiences increase;
a program which rises rapidly in
popularity does not necessarily cut
heavily into the audiences of other
leading programs.

This fact was indicated the year
before when the Chase & Sanborn
program catapulted into first place
while Jack Benny fell from first to
second, Major Bowes from second
to third, Eddie Cantor from third
to sixth, Lux Radio Theatre from
fifth to seventh compared with a
year earlier — although Benny’s
rating was actually 2.5 percentage
points higher, Major Bowes only
0.8 point lower, Cantor 0.1 point
higher and Lux Radio Theatre 0.6
point higher.

The Ten Leaders

During November, 1938, the 10
leading evening programs were:

Popularity Shifts in 1938

During the year ending Nov. 30,
the Charlie McCarthy — Chase &
Sanborn program was the Number
1 evening program for each of the
12 months. During that same peri-
od Jack Benny, broadcasting for
nine months, being off the air dur-
ing July, August and September,
ranked second for eight months,
slipping into third position in only
one month—Ilast May. Lux was on
the air for ten months and ranked
second for two months, third for
two months, fourth for five months,
and sixth for one month. The
Kraft Music Hall, on for the en-
tire year, with either Crosby or
Burns playing the lead, scored by
months, one second place, eight
thirds, and three fourth positions.
Vallee had two fourths, three fifths,
one seventh, three eights, and two
tenths. Major Bowes Amateur Hour
fluctuated widely, ranging from
twelfth to second place by months.
One Man’s Family ranged from
nineteenth to fourth, while Fred

Allen out of nine months of broad-
casting was in fifth position for
three months, sixth position for
one month, eighth place twice,
ninth twice, tenth place for only
one month. Burns & Allen and Ed-
die Cantor were both among the
five leaders for two months out of
the nine months they were on the

air.
Table II shows the rankings of
the 10 programs which were among
the five leaders for any month dur-
ing the year ending November,
1938.
Leading Programs, Day Time
As of November, 1938, the fol-
lowing ten shows led in the day-
time:
Magic Key of RCA
The Guiding Light
Ma Perkins
Ben Bernie
Pepper Young’s Family
Mary Marlin
The Woman in White
. The Big Sister
The O’Neills
10. Aunt Jenny’s Real Life Stories

On the previous November the
ten daytime leaders were:
. Guy Lombardo
. Today’s Children
Ma Perkins
Vie & Sade
The O’Neills
. Pepper Young’s Family
David Harum
. Just Plain Bill
. Magic Key of RCA
. The Big Sister

Over a period of years, sets in
use at some time during the entire
broadcasting day have shown very
little wvariation. Since October,
1935, the range for week days has
been from a low in July, 1936, of
56.8% of set owners to a high in
January, 1938, of 73.4%. It is in-
teresting to note that if Sundays
are included, the low-point was
August, 1937, with 45.3% of sets
in use sometime during the day,
and the high-point was in Febru-
ary, 1938, with 75.6% of sets in
use. In the Daylight Saving period,
listening runs about 12% less than
during the Standard Time period.

There is very little difference in
listening by geographical areas ex-
cept for the Pacific Coast, where

(Continued on page 32)
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II-Monthly Rankings of the Ten Programs Which Were Among
Five Leaders for Any One Month During the Year Ending Nov. 30, 1938

Chase & Sanborn
Jack Benny
Lux Radio Theatre
Kraft Music Hall-Bing Crosby
Rudy Vallee
Major Bowes Amateur Hour
One Man’s Family
Town Hall-Fred Allen
Burns & Allen
Eddie Cantor

*Not Broadeast
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Nov. Oct. Sept. Aug. July June May April Mar. Feb. Jan. Dec.
== 1 1 1 1 1 1 1 1 1 1 1 1
== 2 *NB NB NB 2 3 2 2 2 2 2
- 3 3 2 NB NB 4 2 4 4 4 4 6
- 4 4 3 3 2 3 4 3 3 3 3 3
e D 5 4 5 4 10 8 6 8 8 10 {
9 12 5 2 3 6 7 9 11 7 6 4
-- 13 18 8 4 5 11 10 9 14 19 12 14
- 6 8 NB NB NB 5 5 5 9 10 8 9
.- 10 10 NB NB NB 8 14 7 5 9 5 8
o 11 7 NB NB NB 17 16 12 6 5 7 5
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By Program Types:

III-Division of Commercial Network Time

Evening Programs

(October, 1937—April, 1938)

IV—Division of Commercial Network Time

By Program Types: Evening Programs
(May to September, 1938)

BAND 0.5 —
POPULAR SINGER 2.6 — |

VARIETY
29.8

POPULAR MUSIC
14.3

Amount of time on Air

Average Number of 9% of Rank in

Type of Program Rating Rank  Programs Time Y of time
Variety sescssscssesone 15.9 1 33 29.8 1
Comedy mussms s 10.4 2 7 8.0 5
Drama ________________ 10.1 3 13 10.7 3
Serial Drama __________ 9.8 4 @ 6.6 7
Audience Participation __ 9.7 5 11 7.7 6
Semi-classical _________ 83 6 7 5.4 8
Classical __________ - WA T 4 4.6 9
Popular Music ______ 7.0 8 18 14.3 2
Band _________________ 6.0 9 1 0.5 11
Commentators and Talks 5.0 10 15 9 4
Popular Singer ________ 24 11 2 2. 10

POPULAR SINGER 0.1

CLASSICAL 0.7 -

“UD,ENCE PA
RY iIC PAT

Average

Type of Program Rating
Variety _______________ 13.5
Audience Participation - 9.6
Serial Drama __________ 9.3
Classical ______________ 9.2
Drama - ___________ 9.1
Comedy _______________ 6.7
Popular Music _________ 6.1
Semi-Classical _________ 6.0

Commentators and Talks 4.7
Popular Singers _______ 1.5

COMMENTATORS
AND TALKS
143

VARIETY
23.3

POPULAR MUSIC
18.6

Amount of Time on Air
Number of % of Rank in

Rank  Programs Time % of time
1 24 23.3 1
£ 9 9.4 5
3 7 6.0 7
4 1 0.7 9
5 16 13.3 4
6 7 9.3 6
¥ 19 18.6 y |
8 4 5.0 8
9 13 14.3 3

10 1 0.1 10

NOTE—Each program type has been allotted the number of hours which all programs in that type represent. The chart is based on the table of program types
given later. 15 minute programs broadcast 5 times a week have been considered as 1% hours per week for the number of weeks investigated, 15 minute pro-

grams 3 times a week 3 hour, ete.

(Continued from page 30)
there are substantially more sets
in operation in the early evening
hours due primarily to differences
in time and the fact that the highly
popular programs are scheduled on
Eastern Time.

Programs in Rural Areas

The CAB has made two rural
surveys, totalling over 40,000 in-
terviews, for the purpose of com-
paring rural trends with those re-
vealed by the regular urban inves-
tigations. As the result of these
studies, two differences are readily
discernible. The median ratings of
evening programs are lower in
rural areas than in cities, but me-
dian ratings of daytime programs
are higher in rural areas.

The rural survey conducted in
the spring of 1938 showed that of
the 10 programs most favored by
rural audiences, seven were among
the 10 most favored by urban lis-
teners. The exceptions were Lowell
Thomas, National Barn Dance and
One Man’s Family. Conversely, of
the 10 leading programs in urban
centers, seven were also found
among the 10 leading rural pref-
erences. The exceptions in this case

Page 32 ¢ 1939 Yearbook

were Kraft Music Hall-Bing Cros-
by, Al Jolson, and the Royal Gela-
tin Hour-Rudy Vallee programs.

Of the 10 leading daytime pro-
grams in rural communities, only
four were to be found among the
10 city leaders and conversely, six
of the 10 urban favorites were not
among the rural favorites. The
four programs achieving nearly
equal popularity in both urban and
rural sections were Guy Lombardo,
The Woman in White, David Har-
um and Just Plain Bill. The pro-
grams which showed the greatest
divergences were Hilltop House,
with a rural ranking of sixth and
an urban ranking of thirty-sixth,
and Terry and the Pirates with an
urban ranking of fifth, but a rural
ranking of thirty-fourth.

Too much significance, however,
should not be placed on these ap-
parently wide divergences since
they are based on lower ratings
compared with evening programs
and the ratings tend to be more
closely bunched.

The tables in the next two col-
umns compare the ranking of pro-
grams in rural areas with large
cities and vice versa.

Number

Rankings of the 10 Leading

Evening Programs in Rural

Areas Compared with their
Large City Rankings

Rankings of the 10 Leading

Daytime Programs in Rural

Areas Compared with their
Large City Rankings

Rural Areas Large Cities

Ranking Ranking
Chase & Sanborn 1 i,
Jack Benny 2 2
Major Bowes 3 9
Lowell Thomas 4 21
National Barn Dance 5§ 30
Burns & Allen 6 6
Town Hall-—Allen 5 4
Lux Radio Theatre 8 3
One Man's Family 9 16
Phil Baker 10 10

Rankings of the 10 Leading

Evening Programs in Large

Cities Compared with their
Rural Rankings

Large Cities Rural Areas

Ranking Ranking
Chase & Sanborn 1 1
Jack Benny 2 2
Lux Radio Theatre 3 8
Town Hall—Allen 4 7
Kraft Music Hall 4 18
Burns & Allen 6 6
Rudy Vallee 7 11
Al Jolson 8 15
Major Bowes 9 3
Phil Baker 10 10

Rural Areas Large Cities

Ranking Renking
Guy Lombardo 1 1
Dick Tracy 2 27
The Woman in White 3 2
Gospel Singer 4 24
David Harum 13 7
Hilltop House 6 36
Bachelor’s Children ki 14
Just Plain Bill 8 9
Pretty Kitty Kelly 9 28
John’s Other Wife 10 22

Rankings of the 10 Leading

Daytime Programs in Large

Cities Compared with their
Rural Rankings

Large Cities Rural Areas

Ranking Ranking

Guy Lombardo ] 1
The Woman in White 2 3
Guiding Light 3 12
Vie & Sade 3 20
Aunt Jenny Real Life

Stories 5 23
Terry and the Pirates 6 34
David Harum 7 5
Mary Marlin @ 12
Just Plain Bill 9 8
The Big Sister 10 18
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An analysis of preferences by
evening program lypes indicated
that, with some exceptions, rural
audiences favored Variety, News,
and Personality shows in about
the same degree as their urban
neighbors. However, preferences
for other program types varicd
widely from those of urban listen-
ers as table V shows.

Special Events and Sports

During the year 1938 the CAB
issued a number of special reports
on public events of outstanding in-
terest. For instance, on July 8,
55% of set-owners interviewed
heard President Roosevelt speak in
the daytime from Marietta, O.,
while 2.6% heard him speak from
Covington, Ky., on the same day.
Alfred M. Landon was heard dur-
ing the evening by 3.4% of the
set-owners interviewed on July 6.

At the height of the 1938 guber-
natorial contests, the President
spoke on behalf of Governors Leh-
man and Murphy. The CAB report-
ed 23.3% of set-owners interviewed
as hearing that broadcast. This
rating is only about a point lower
than the ratings for his 1936 eve-
ning speeches which, it will be re-
called, were delivered at the height
of the Presidential campaign.

During the period of high ten-
sion concerning the international
situation in late September, 1938,
the audience for news broadcasts
was unusually high. For instance,
on Wednesday, September 28, the
day before the Munich Conference,
radio listeners reported that ome
out of every six programs heard
was a news broadcast. During the
daytime, 14% of all program men-
tions were for news; at night, 19%.

The CAB also reported on the
interest of the radio audience in
sports features. Greatest interest
was displayed in the Louis-Schmel-
ing fight on Wednesday, June 22,
1938, sponsored by Buick. 63.6% of
the radio set-owners interviewed
reported hearing this broadcast
over the NBC Red and Blue net-
works.

Baseball broadcasts came in for
a generous share of listening, espe-
cially the World’s Series. CAB fig-
ures for the years 1938, 1937 and
1935 indicated conclusively that an
all-New York series has less gen-
eral interest than one in which at
least one contestant is not a New
York team. The CAB did not re-
port on the 1936 series since its
investigation dates did not coincide
with days the games were played.

Ratings for the four games in
1938 between the New York Yan-
kees and Chicago Cubs were:

Wednesday, Oet. 5___________ 31.9
Thursday, Oct. 6___________ 30.3
Saturday, Oect. 8___________ 33.2
Sunday, Oct. 9___________ 37.5

Average__________ 33.2

For the four days of the 1937
series between the New York Yan-
kees and New York Giants on
which the CAB investigated, the
ratings were:

Thursday, Oct. 7__

Friday, Oct. 8

Saturday, Oct. 9
Average

In 1935 the average for four
World Series games between the
Detroit Tigers and the Chicago
Cubs was 34.7.

During the 1938 season, the CAB
issued monthly reports on listening
to baseball broadcasts. The month-
ly figures were:

V—Comparison By Type
Of 80 Rated Evening Programs: Rural vs. Urban

No. of
Programs  Type
12 Variety

4 Novelty cocmmemomeee -
3 News Topics and Drama .
15 Personality oo -
8 Serial Drama . __
12 Drama -
] Dance Music --
4 Classical oo ——
7 Musical Revue o .

poy

’

Semi-Classical

Ieural Areas Large Cilica

Average Average
Rating Teanlk Rating Iank
11.3 | 16.8 |
11.1 2 1.6 1
10.3 3 KK 6
10,0 1 1:4.8 2
9.3 h 9.4 b
8.1 6 12.2 3
6.7 7 7.7 7
h.l ] 7.6 ]
4.9 G 7.5 )
- 4.7 10 7.1 10

The above Lables include only those type classifications which include 3
or more prograins. The amateur and pnpu.lar singer classifications are
omitted since there was only one program in cach class.

May oo 174
June oo 16.0
July oo 18.0
August _______. 19.6
September ______ 16.8
On Wednesday, July 6, 17.8% of
set - owners interviewed reported

hearing the broadcast of the All-
Star baseball game.

College football proved some-
what more povoular with radio own-
ers, commanding an audience of
about 35% in the fall of 1938. In-
dividual ratings for the following
Saturdays were:

Oct. 1 24.3
Oct. 8 e 26.2
Oct. 22 oo 34.8
Nov. 5 oo 38.1
Nov. 19 ____________ 42.4
Dec. 3 o _____ 44.0

The ratines for both baseball
and football are for nlay-by-play
deseriptions and not for resumes
or sports news bulletins.

Setup of the CAB

The CAB (Cooperative Analysis
of Broadcasting) was formed in
March, 1920, as the result of studv
by the radio committee of the As-
sociation of National Advertisers.
It is overated as a mutual. non-
profit organization bv a governing
committee of five members, three
of whom are anpointed by the pres-
ident of the Association of Nation-
al Advertisers and two by the vpres-
ident, of the American Assaciation
of Advertising Agencies. Crossley
Inc. is employed by the committee
tn carry out the technical end of
the ich. The CAB is. therefore, the
efficial organization for ratine ra-
dio vrograms. It is supvorted bv
leading advertisers, agencies and
natworks who subscribe on the ba-
sis of their respective stakes in

radio.
Method Used

The loosely defined term “recall”
should not be apvlied to the tech-
niove the CAR now uses. As the
result of 10 vears of practice. con-
stant exverimentation and revision,
it is now usine a methnd which
nevhans could he better defined as
“the trinle check method of identi-
fication”. TUInder this method the
listener need not remember the
exact program name. He or she
needs to give sufficient information
about the program to enable the
investirator bv cross checkine sta-
tion. time. or description of the
program, to enter it on CAB rec-
ords as having been heard. This
method has several outstanding
advantages such as speed, accu-

BROADCASTING e Broadcast Advertising

racy, cconomy. It oblains the an-
swer to the vital question “Has the
progran. made an impression?”-—
a factor which the advertiser, to
be successful, must know.

How the Work Is Done

Each year 52 investigators work-
ing simultancously 168 days of the
year in 33 cities from coast to
coast make 510,000 completed in-
terviews, based on more than 800,-
000 telephone calls. The geograph-
ical distribution of calls is in rough
accordance with the distribution of
radio sets and calls are distributed
by income groups in accordance
with the distribution of radio set-
ownership by income groups. This
means that the criticism leveled at
all telephone surveys, that they
reach only the higher income levels,
has been eliminated so far as the
CAB is concerned.

Reports Issued

The results of these investiga-
tions are sent to subscribers in the
form of twenty-four semi-monthlv
reports which include ratings for
each sponsored network program.
Each rating which appears is a
percentage of set owners and not
of listeners. To illustrate simply:

If, out of each 100 set-owners who
are interviewed in the area covered
by a given program. 20 report that
they heard it, then the rating which
appears in the report is 20. The
number of stations carrying a pro-
gram does not affect the size of the
rating.

Semi - annually two combnlete
analyses of radio program audi-
ences are prepared and sent to suh-
scribers. These reports analyze »ll
programs by type. compare nro-
grams by length of broadcast, «'ve
variation in popularity preferences
both geographically and by income
levels, give the relationship be-
tween the amount of time devoted
to types of programs, and the av~r-
age popularity of those types. The
summer report, for the five months
of daylight savine time is based on
approximatelv 212.500 comvleted
interviews with radio set-owners,
the seven-month winter report on
297,500.

Annually the CAB issues infor-
mation on the ebb and flow of the
radio audience, comvaring the num-
ber of sets in oneration by vears.
by season of the year. bv varts of
the dav, bv hours of the day, bv in-
come levels. geographical sections.

The CAB has also made compre-
hensive studies of vrogram audi-
ences and listening habits in rural
areas, comparing these data with

the datn regolavly  obtained  an
large eities, In the latest raral sur
vey, conducted in the wpring of
193K, investigators  interviewed
20,164 rurnl get-owners, of whom
1,000 were farmers and 11,000
were located in swmall towns having
an average population of less than
ROO,

From time Lo Lioe apeeialore
ports and ratings on ontstanding
events such ax political speeches,
international  erives, prize fights,
World Series basehall, foothall, ote,

have been ispued,

further, the CAR gupplies spe
cial analyses of  radio progriams
from statistical material already
compiled, For example, after a pro-
gram has bheen on the air for o
qeason  a Subscriber  ean  obtain
break-downs showing the relative
popularity of the program for A, B,
¢ and D income levels, by eities,
major geographical  scctions  or
sales arcas. Subscribers can also
obtain complete case histories of
all commercial programs broadcast
during the past cight and onc-half
years. Subscribers use the CAB
report to help them:

How Service fs Used

1. Determine the best day and
hour to select whenever a choice
of radio time is offered.

2. Follow the popularity trend
of various types of programs and
discover when a given type is worn
out.

3. Purchase talent advantageous-
ly by comparing the performers on
different programs.

4. Decide whether a given sea-
son should be included or dropped.

5. Make comparisons between
daytime and evening programs.

6. Compare the difference in pro-
gram audiences by sections of the
country, population groups, income
levels ete.

7. Discern by study of the lead-
ers and laggers what makes a good
radio program.

8. Check where the most impor-
tant competition is and thus find
the most desirable time to buy.

The CAB provides within a fort-
night the “box-office” on all spon-
sored network programs based on
a comprehensive, nation-wide sam-
ple, regardless of the time of day
or night program is broadcast.

The investigation work is regu-
larly carried on in:

Eastern Cities — Boston, New
York, Philadelphia, Pittsburgh,
Baltimore, Detroit, Cleveland, Buf-
falo, Cincinnati, Hartford, Provi-
dence, Syracuse, Rochester, Wash-
ington.

Southern Cities — Louisville,
Memphis, Atlanta, New Orleans,
Dallas, Houston, Oklahoma City.

Midwestern Cities—Chicago, St.
Louis, Des Moines, Kansas City,
St. Paul, Minneapolis, Omaha.

Pacific Coast Cities—San Fran-
cisco, Los Angeles, Portland, Seat-
tle, Spokane. e

Governing Committee

The members of the committee
are D. P. Smelser, in charge of the
Market Research Department of
Procter & Gamble Co., chairman;
Dr. George Gallup of Young &
Rubicam, Inc. (and head of the
Gallup Poll), treasurer; Chester
H. Lang, General Electric Co.;
Dr. L. D. H. Weld, McCann-Erick-
son, Inc.; A. Wells Wilbor, General
Mills Inc.; A. W. Lehman, man-
ager.
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HAND over that diploma, professor! It's just 4 years
since WMCA, New York, and WIP, Philadelphiq,

announced a permanent wire link joining these 2 in-
dependent stations.

The combination was a natural! For the first time
advertisers were able to reach their 2 greatest markets
— with the convenience of a network yet with local

station effectiveness and economy.
If you like tested radio— Mr. Sponsor —
here’s a 4 year’s tested team that can take

you to town! To 2 towns!!

PHILADELPHIA'S
PIONEER VOICE
)
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- - N e
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CALENDER OF EVENTS AND PROMOTIONAL GUIDE: 1939

JANUARY |

Flower—Snowdrop, carnation: Birthstone— |
Garnet, hyacinth

Years Day; Paul Revere. patriot,
born, 1735.

2—New Year's Day celebrated. legal holi-
day ; Georgia admitted to Union. 1788.

3—27th year U. S. Postal Banks est.

1—New

4—Utah admitted to Union. 1896.

6—New Mexico joined Union 1912:; Old
Christmas Day (Epiphany): National
Motor Boat Show, N. Y., Jan. 6-14.

7—Telephone communication New York
& London, est. 1927; First Nat. elec-

tion held, 1789; First regularly est.
bank opened in America. opened in
Phila. 1782.

8 —Battle of New Orleans, 1815 (legal
holiday in La.).
9—Connecticut joined Union. 1788, first

balloon ascension in Am. at Phila. 1793.

10--First labor union in America—New
York tailors. 1805.

11 —~Alexander Hamilton. born. 1757.

12—John Hancock. patriot. born. 1737.

13—Modern printer's ink first used in
Phila. by Jacob Johnston. 1804.

14—First written constitution adopted at
Hartford. Conn.. 1639.

15—First locomotive built U. S.. 1831.

16--N. R. D. G. A. Convention. Jan. 16-20.
in New York City; 18th Amendment
in effect 1920 (repealed December 5.
1933).

17—-Benjamin Franklin. born. 1706:
tional Thrift Week. Jan. 17-23.

18--Daniel Webster, born. 1782.

19- Robert E. Lee born 1807 (Legal holi-

Na-

day in the South); Edgar Allan Poe
born 1809.

21-—Thomas J. Jackson, ‘“Stonewall,” born.
1824.

22—Tea Week., Jan. 22-28; Lord Byron.

poet born 1788,
23—In 1845 Congress scheduled National

election day for Tuesday after first
Monday in November.

24—Morse exhibits telegraph, 1838; gold
discovered in Calif., 1848.

25-—Robert Burns. poet, born. 1739.

26-—Michigan admitted to Union, 1837.

2

i-—Edison Pat. Incand. Lamp. 1880; Mo-

zart, composer, born. 1756; Lewis
Carroll author *‘Alice in Wonderland.”
born 1832.
29—Kansas admitted to Union. 1861.
30—Franklin D. Roosevelt (32nd Pres.).

born 1882. Annual Birthday Ball: East-
ern Bridge Championship. 1st week
Feb.. New York.

31- Franz Schubert born 1797.

FEBRUARY !

Flower-——Primrose; Birthstone-—Amethyst.
1—Eastern Bridge Championships in New
York this weck; George Washington
elected first President of U. S.. 1789.
2—Candlemas Day, also known as
Groundhog Day.
3-——Horace Greeley, journalist, born. 1811 ;
Mendelsschn—Bartholdy, born. 1809.
4-—New England Sportsman’s and Boat
Show in Boston, Feb. 4-12.
5—National Drama Week, Feb. 5-12.
6—Massachusetts entered Union, 1788.
7—Long distance telephone opened New

York-Chicago, 1892; Charles Dickens
born 1812.

3—%30.\' Scout Anniversary Week, Feb.
-14. 1

9—Theodore Roosevelt National Memorial
Day. Weather Bur. organized. 1870.

11—Thomas A. Edison, born. 1847.

12—Abraham Lincoln born 1809; Georgia
Day (Iloliday in Ga.); National De-
fense Week. Feb. 12-22.

13- -Holiday: Lincoln’s Birthday cel.; Dog
Show at Madison Square Garden, New
York. Feb. 13-14-15.

14—St. Valentine’s Day; Oregon admitted
to Union. 1859; Arizona admitted to
Union, 1912; Bell and Gray patented
telephone, 1876.

15—National Cherry Week. Feb. 15-22.

17—Suez Canal, opened. 1867.

18—National Sportsmen’s Show in New
Yox_—k. Feb, 18-26: phonograph pat. by [
Edison, 1878; Golden Gate Interna-
tional Exposition, San Francisco, Feb.

19 g}\-pec'dz"tt d to U |

—Ohi0 admitted to Union. 1803.

20—Better Speech Week. Feb. 28(())-26.

21—Shrove Tuesday (day before Ash Wed-
nesday), observed as Mardi Gras in
Ala., Fla., and La.

22—Geqrge Washington. born. 1732 (Legal
holiday in all states) ; Ash Wednesday

_ Lent begins. !
25—Victor Hugo born 1802: 16th Amend-
ment adopted giving power to tax l

76 icncon;es. 1913.
—Canal Zone granted U. 8. b

with Panama, 1904, & 5 e
27—National Cheese Week starts ;

Henr
Wadsworth Longfellow, born Y

1807.
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| 21—Spring begins;

Timely tieups for stations and sponsors are presented by the ‘Retailer’s
Calendar and Promotional Guide for 1939’ compiled by the National
Retail Dry Goods Association. The calendar offers tips for programming
and merchandising and also will prove helpful to promotion _a,nd sales de-
partments. Allen A. Wells, Manager, Sales Promotion Division, NRDGA.
prepared the guide. $Indicates cvent date tentative.

MARCH

Flower—Violet; Birthstone—Jasper,
bloodstone, aquamarine.
1—Nebraska joined Union, 1867; U. S.
Dept. of Education, est. by Congress,
1867.

2—Texas Independence Day.

3—-First U. S. postage stamps, 1847 ; Flor-
ida admitted to Union, 1846 ; Bell, inv.
of telephone. born 1847.

4—Bank Holiday of 1933 ; Centennial of
express service, in United States;
Penn. Day. Charter granted 1681; Ver-
mont joined Union. 1791.

5 -Feast of Lots (Purim).

6—National Children’s Week

7—Luther Burbank, horticulturist.

starts.
born

9—American Bowling Congress Tourna-
ment Mar. 9-Apr. 24 in Cleveland.

10—Telephone first used 1876.

12—@Girl Scout Anniversary Week, Mar.
12-18; Great Blizzard of 1888 ; General
Post Office est.. 1799.

13—International Flower Show, New York.

Mar. 13-18.

14—Eli Whitney pat. cotton gin, 1794;
Albert Einstein born 1879.

15—Federal Income Tax Due: Maine ad-
mitted to Union. 1820.

16—Fed. Trade Commission org., 1915.

17—S8t. Patrick's Day.

18—Swiss Industries Fair at Basle, Switz-
erland, Mar. 18-28.

Bach. composer. born
1685.

25—Maryland Day (State holiday).

27—}Eighteenth Annual Women’'s National
Exp. Arts and Industries. New York.
Mar. 27-Apr. 2.

30—Alaska made part of U. S.. 1867.

APRIL

Flower—Daisy; Birthstone—Sapphire.
diamond.

1—April Fool's Day: Conservation Week.
Apr. 1-7. in several states.

2-—Palm Sunday:; First U. 8. Mint, est..
1792; Na. Baseball Week, Apr. 2-9.

4-—Passover—First Day.

5—Passover—Second Day.

6—Army Day; U. S. entered World War,
1917; Peary discovered North Pole,
1909 ; fCircus at Madison Square Gar-
den. New York. Apr. 6-May 8; Parade

t

of Progress starts. weli-known grocery |

products.

7-—Good Friday.

8 Esm'r]) of Lent; Louisiana joined Union.
1812

9--Easter Sunday.

0-—Passover-—Seventh Day :
Health Week starts.

11 —Passover- Last Day.

12 -fWorld Bridge Olympics held through-
out the country.

16-—National Garden Week, Apr. 16-22.

17 —American Toy Fair in New York. Apr.
17-29; Be Kind to Animals Anniver-
sary., Apr. 17-23.

National Foot

19—Patriot’s Day (Me. and Mass.): Paul
Revere's ride. 1775. [
21-—Spanish-American War. began 1898,

22—Birthday of J. Stirling Morton. founder
of ‘‘Arbor Day.” (See rear section re:
Arbor Day).

23—National Fisherman’s Apr.

23-30.

Vanderbilt Trophy Bridge Tournament

Week.
24—

in N. Y., Apr. 24-29; First Newspaper.
The Boston News Letter, published
1704.

26— Confederate Memorial Day in Fla..

Ala., Ga.. and Miss.

27~ Morse, inventor of telegraphy. born
1791 : Audubon, naturalist, born 1780.

28---Maryland entered Union 1788: Penn-
syvlvania Relay Carnival, Apr. 28-29.

29— Pennsylvania Relay Carnival: National
Golf Week starts: Pacific Fleet arrives
at New York World's Fair.

30—New York World’s Fair. official open-
ing : 150th anniversary of inauguration.
in New York City. of George Washing-
ton as First President. April 30, 1789;
Daylight Saving begins; National Bet-
ter Homes Week, April 30-Mav 6:
National Baby Week. April 30-May 6.

MAY

Flower—Hawthorn. lily of the valley;
Birthstone—Agate, emerald.
1—Moving Day in many cities; May day
or Child Health Day; National Egg
Week, May 1-7.

4—Rhode Island Day at New York World's
Fair,

6—Manhattan Island (now New York
City) purchased from the Indians by
Peter Minuit, 1626.

Number

7—National Music Week, 7-13;
1Raisin Week, May 7-13.

8—National Restaurant Week starts.

10—Confederate Memorial Day (Ky., No.
Car., So. Car.).

11—Minnesota entered Union, 1858 ; Minne-
sota Day at New York World’s Fair.

12—National Hospital Day; Peace Week,
May 12-18.

13—West Coast Relays in Fresno, Cal.;
Philadelphia Day at New York World's
Fair.

14—Mother's Day:; 1National First Aid
Week ; Pennsylvania Day and Rouma-
nia Day at N. Y. World’s Fair.

15—Straw Hat Day in Many Cities; Air
Mail Service, est. 1918.

16—3OQutdoor Cleanliness Day in N. Y.

17—First Kentucky Derby. 1875.

18 —-Ascension Day (Parochial schools
closed) ; International Good Will Day.

21—Foreign Trade Week, May 21-27; Lind-
bergh’s Paris Flight, 1927; National
Tennis Week. May 21-28; National
Poctry Week, May 21-28.

22—National Cotton Week, May 22-27; Na-
tional Maritime Day.

23—S. Carolina Joined Union, 1788 ; Buddy
Poppy Week, May 23-30.

24—Empire Day in Canada; American Le-
gion Auxiliary Day at N. Y. World's
Fair: Telegraph first used, 1844.

25—Ralph Waldo Emerson, born 1803.

27—Golden Gate Bridge, San Francisco
(World’s largest suspension bridge),
opened 1938.

28—Dionne Quintuplets born at Calender.
Ontario. 1934.

29—Rhode Island joined Union, 1790 ; Wis-
consin joined Union, 1848.

30 -Memorial Day (except Ala.. Ga., Ark..
Fla., La.. Miss., No. Car., So. Car. and
Tex.) : Confederate Memorial Day in

Va.
JUNE

Flower—Rose, honeysuckle, Birthstone—
Moonstone, pearl.

May

1—Kentucky entered Union, 1792; Ten-
nessee entered Union, 1796; Georgia
Day at N. Y. World's Fair.

3--Confederate Mem. Day (La.. Tenn.):

Jefferson Davis. born 1808 ({(celebrated

in Ala.. Ark.. Fla., Ga., Miss., So. Car.,
Tex. and Va.).
6—Nathan Iale, patriot, born 1755.
9—John Howard Payne, author ‘‘Home,

Sweet Home” born 1791.

10—National Flower Shut-in Day.

11-—Children's Day cel. in churches.

12—New York City incorp. 1655.

14—Flag Day: Harriet Beecher Stowe. au-
{}éml‘ of “Uncle Tom’s Cabin.” born

11.

15—Pioneer Day in Idaho: Arkansas joined
Union. 1836: Franklin's kite experi-
ment, 1752: Federal Income Tax. sec-
ond pavment due.

17—Children’s Day {(for commercial pur-
poses) : Bunker Hill Day in Boston.

18—Father's Day; Advertising Federation
of America Conv., N. Y., June 18-22.

19— 1Send a Child to Camp Week. June
19-25.

20—West Virginia joined Union. 1863.

21-—Summer Begins (Pac. St. Time). New
Hampshire joined Union. 1788.

22—Summer Begins (Eastern Std.. Central
Std.. Mountain Std.)

23— C. L. Sholes pat. tvoewriter. 1869.

25—National Displav Week. June 25-29.
Also Internatl. Assoc. of Disvlay Men's
Convention in New York; Virginia ad-
mitted to Union. 1788.

26--National Swim for Health Week. June
26-July 1: American troops landed in
France. 1917.

JULY

Flower—Water lily, sweet pea; Birthstone
nyx, ruby.

1—Camp season opens about now ; Domin-
ion Day in Canada.

2—National Education Association Conv.
July 2-6. San Francisco.

3—Idaho admitted to Union, 1890,

4—Independence Day; First road test of
auto, 1894 ; Nathaniel Hawthorne, born

1804.

7—Air mail service—New York to Cali-
fornia-—est. 1929.

9 Elks Grand Lodge Convention in St.
Louis, Mo.., July 9-15.

11—Tri-Borough Bridge, New York,

ovened. 1936.

14—Bastille Day—first celebrated in U. S.
in 1914; Stars and Stripes adopted,
1777 ; First World's Fair in U. S., 1853.

15—-8t. Swithin’s Day.

16---District of Columbia est.. 1790.

17—Iced Coffee Week, July 17-22.

18— United States-Canada St. Lawrence
Treaty. 1932.

24—Pioneer Day in Utah.

25—O0ccupation Day in Porto Rico.

26—Postal system, est., 1775; N. Y. ratifies
Constitution, 1788.

28—DBeginning of World War, 1914.

31—}Summer Session of National Bridge
I(‘}hajnpicmships starts — Asbury Park,

AUGUST

Flower—Poppy, Gladiola; Birthstone—
Carnelian, Topaz, Sardonyz, Peridot.
1—Colorado joined Union, 1876.
3-—Germany declared war on England and
France, 1914.
4—Percy Bysshe Shelly born 1792.
6—Alfred Lord Tennyson born 1809.
9—Francis Scott Key born 1780.
10—Missouri admitted to Union, 1821.
11—Robert Fulton’s ‘“‘Claremont” rides the
{-lal(x;’i’son from New York to Albany
12—Sewing machine patents granted to J.
N. Singer and A. B. Wilson, 1851.
13—Occupation Day in Philippines.
15—Panama Canal opened, 1914; Sir Wal-
ter Scott born 1771.
16—Battle of Bennington, (cel. in Vt.).
17—First Atlantic cable message, 1858.
18—Thousand Islands International DBridge
between United States and Canada
opened 1938.
22—Oliver Wendell Holmes born 1809.
26—Woman Suffrage—19th Amendment—

1920.
SEPTEMBER

Flower—Morning glory, aster; RBirthstone
—Beryl, chrysolite, sapphire.
1-—iNational Air Races in Cleveland (may

start Sept. 2); First air express serv-
ice, 1927.
2-iNational Air Races in Cleveland (may
igaslét Sept. 1) ; Treasury Dept. created,
i .
3--Labor Sunday.
4-—Labor Day.
5--First Continental
Philadelphia, 1774.
6—Lafayette Day (Lafayette born 1757).
ﬁ)l;g celebration of Battle of Marne,
7—Boulder Dam in operation 1936.
8-—Globe circumnavigated in 1522.
9—International Life Boat Races in New
York ; California joined Union, 1850.
10—Elias Howe patented sewing machine,

Congress opened in

1846.

11—Constitution Week, Sept. 11-17; Schools
open in most communities.

12—162nd birthday of New York State;
Defender's Day in Maryland.

13—Star-Spangled Banner written 1814.

14—Rosh Hashanah (lst day); (Jewish
New Year.)

15—Rosh Hashanah (2nd day); iNational
Felt Hat Day; Fed. Income Tax, third
payment.

17—Constitution Day (Constitution adopt-
ed, 1787); National Dog Week, Sept.
17-23.

23—Yom Kippur (Day of Atonement),
Jewish holiday; Autumn Begins; First

air mail flight in U. 8. 1911, Ear!
Ovington, first mail pilot.
24—Daylight Saving ends; Gold Star
Mother’s Day; National Newspaper
Boys’ Week, Sept. 24-30; American

Indian Day (21st).

25—National Graphic Arts Exposition New
York, Sept. 25-Oct. 7; American Legion
2151:8 Annual Conv., Chicago, Sept.
25-28.

30—iNational Furniture Week, Sept. 30-
Oct. 7; College Football Season starts.

OCTOBER

Flower—Dahlia, hops; Birthstone—Opal,
tourmaline, beryl.
1-—Opening of Girl Scout winter camping ;
Missouri Day (celebrated in state's
schools).
2—Moving Day in many cities.
7—1Rodeo at Madison Sauare Garden, Oct.

7-30; First U. S. railroad, 1826; Loy-
alty Days. Oct. 7-8.

8—Loyalty Day; Fire Prevention Week,
Oct. 8-14.

9 —National Candy Week., Oct. 8-14; Ca-
nadian Thanksgiving Day.

10—Picture Week, Oct. 10-20.

12—Columbus Day (celebrating discovery
of America, 1492).

14—Sweetest Day—Last day of
Week ; William Penn born 1644.

15—}National Business Show in New York,
Oct. 15-21.

16—1J. S. Mint est. in Phila.. 1786.

22—3tNational Pharmacy Week, Oct. 22-28.

23—Better Parenthood Week, Oct. 23-29.

27—Navy Day; Theodore Roosevelt born
1858; First World War shot fired by
American troops. 1917.

28 —Statue of Liberty unveiled on Bedloe's
Izland, 1886; Anniversary of freedom
of U. S. press, 1733.

29-—Girl Scout Week, Oct. 29-Nov. 6; Birth-
day of Juliette Low, founder of Girl
Scouts.

30—Nevada admitted to Union, 1864.

31—Hallowe’en ; National Apple Week, Oct.
31-Nov.

(Continued on page 40)

Candy
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A RADIO AUDIENCE?

Here's part ot KMA's audience . . . a few of
the 75,000 staunch friends of KMA from
six states who crowded into Shenandoah
during our recent four day Fall Festival.
Folks who count our announcers and enter-
tainers as old friends and greet them by
name.

Sure they're farm and small town folks,
but they have cold, hard cash to buy KMA-
advertised articles. (Just ask Dr. Caldwell,
Oxydol, or any of a score of others.) And
they write letters, too! During 1938, we
handled 250,000 pieces of mail for our
clients

And we go to see these folks, too! This
past year, KMA's merchandising staff
visited hundreds of towns in four surround-
ing states . . . shook hands and talked with
720 druggists, 1,041 grocers, 785 hard-
ware and implement dealers . . . helped
them with their sales problems.

The moral is pretty obvious. When a
station is so much a part of the daily life
of 2,200,000 people in its primary area . . .
there’s not much doubt what it can and
will do for your product. Find out how
KMA can build sales for you. A letter will

bring facts.
WAT7S |
930 KC.

BROADCASTING ¢ Broadcast Advertising
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Events that may be important in 1939 sales planning.
businesses:

ALPHABETICAL INDEX OF SPECIAL WEEKS AND DAYS: 1939

With All Available Dates and Names and Addresses of Sponsors

To tie-up a merchandise promotion with an estadblished day or occasion, is to assure greater attention and response. Herewith the Weeks and Days énd
It is to be remembered that the information serves a great number and variety of
certain listings that are uninteresting to some are most useful to others. Further information on any activity, or
later information on dates marked (iTentative) will be gladly supplied by the Sales Promotion Division of
the National Retail Dry Goods Association, through whose courtesy
this index is published, or by the 8ponsors.

EVENT DATE SPONSOR
Advertising Fed. of Am. X
Conv.. Y. e June 18-22_________ Advertising Fed. of America, 330
West 42nd St., N
Air Races. National, in
Cleveland - _________ Sept. 1 or 2. ______ Nat. Air Races of Cleveland, Union
Commerce Bldg., Cleveland, O.
All Saints’ Day —_______ _Nov. 1. ____ Holy Day
American Education Week Nov. 6-11__________ Nat. Edu. Assn. of U. 8., 1201 16th
St. W., Washmgton. D. C.
American Indian Day ___.______ Sept. 24___________ Indian Confed. of Amer., Dr. A.

Am. Inst. and Engi. Fair,
{formerly Children’s Scnence
Fair) oo

Amer. Legion Conv., Chicago __

American Toy Fair in N. Y. __ A

Cumming, 150 W. 64th St,, N, Y.

Amer. Inst., 60 East 42nd St., N. Y.
_American Legion, Indianapolis, Ind.
Toy Manufacturers’ Association,
200 Fifth Ave., N. Y.
International Apple Assn., 1108
Mercantile Bldg., Rochester, N. Y.
April Fool's Day _._ ... .______ Apr. 1. - - _
Armistice Day __
Army Day

Apple Week, National

Mnhtary Order of World War. 1518
K St., N. W.,, Washington, D
__________ Am. Artists’ Profes’al League, Mrs.
Topping Green, Long Br.,, N. J.
___________ Holy Day
-Holy Day
____________ Gen. Fed, of Women's Clubs, 1734

Art Week. National - __ Nov. 1-7

Ascension Day
Ash Wed. (Beg. of Lent)
Author's Day, National ____.__.__

N St.. N. W., Washington, D. C.

Automobile Show, New York __ Early in Nov. ____. National Automobile Assn., 366
Madison Ave., Y.

Autumn Begins _______________ Sept. 23 _____

Raby Week, National —________ tApr. 30-May 6 ____Earnshaw Publications, Inec., 71
West 35th St.,, N. Y.

Bascball Week, National ______ Apr. 29 __________ Sporting Goods Dealer, St. Louis,
Mo.

Be Kind to Animals Anniversary Apr. 17-23 _________ American Humane Association, 80

Howard St., Albany, N

Better Homes Week, National __ Apr. 30-May 6 ____Purdue Research Foundation:
Lafayette, Ind.

Better Parenthood Week _..___ Oct. 23-29 _______. Thse Parents’ Magazine, 9 East 40th
t., N. Y.

Book Fair. National, in N. Y. _{November _________ The New York Times, N. Y.

Book Week eee———_-iNov. 12-18 ________ Book Publishers Bureau, Inc., 347

Bowhm: Tournament, America
in Cleveland _____ _o___.__ ‘March 9- Apr.

Boy Scout Anniversary Week __ Feb. 8-14

Fifth Ave., N, Y,
24____Amer. Bowling Cong., Home Bank
Bldg.. Milwaukee, Wis.
__________ Boy S;outs of America, 2 Park Ave.,
N.

Bridge Championship (Eastern)iJan. 30-Feb. 4 _____ American Contract Bridge League,
3 Park Central Hotel, Y.

Bridge Championship (Summer
Session) - tJuly 31-Aug. 5 ____Am. Contract Bridge League, Park
. . Central Hotel. Y.

Bridge Olympics, World —--___ fApr. 12 o ___! Am. Contract Bridge League, Park

. Central Hotel, N. Y.
Bridge Tournament, Vanderbilt

Trophy oo tApr. 24-29 ________ Am. Contract Bridge League, Park
Central Hotel. Y.
Buddy Poppy Week ___________ May

v 28-80 —_______- Veterans of Forelgn Wars, 1650
Broadway, N. Y.
Business Show, National, in
N Y. ] $Oct. 15-21

_____ October

_________ National Business Show Company,
50 Church St., N. Y.

Business Women's Week _____ October ___________| Nat. Fed. of Business and Pro. Wom-

en’s Clubs, Inc., 1819 Broadway.
N. Y.

Camp Season ________ Opens July 1 _____

Camp Week, Send a Child to -_}June 19-26 ________ Children’s Welfare Fed. of N. Y. C.,
325 East 38th St., N. Y.

Camps for Girl Scouts (Sum.)__ Open July 1 _______ Gn-AI Sco}l‘xltsylnc, 570 Lexington

Camps for Girl Scouts (Win.)__ Open Oct. 1 _______ Gerl Scouts.YInc. 570 Lexington

ve.,
Canadian Thanksgiving Day ___ Oct. 9 o e

Candlemas or Ground Hog Day_ Feb. 2
Candy Week, National

Oct. 9-15

__________ Nat. Confectioners’ Assn. of U. S.,
111 W, Wash. St., Chicago, Il
Holy Day
_Holy Day
Nat. Cheese Inst., Plymouth, Wis.
National Cherry Week Committee,
Fremont, Mich.
____________ Children’s Bu. Washington, D. C.
Day Committee,

Nat. Child Labor
419 Fourth Ave., N.
___________ Nat. Child Labor Day Commlttee.
419 Fourth Ave., Y.
Child Labor Day Committee,
419 Fourth Ave., N. Y.
___________ Board of Domestic Missions, 25
East 22nd St., N

Channukah (1st day) _________
Channukah (last day) __
Cheese Week, National _
Cherry Week, National _

_ Feb. 15-22 __

Child Health Day or May Day __ May 1
Child Labor Day (in
Synagogues)

Child Labor Day (in Churches). Jan. 29
Child Labor Day (in Schools)___ Jan. 30

Children’s Day (in Churches) __ June 11

Children’s Day (Commercial) __ June 17 __________. Board of Domestlo Mlsswns. 25
. . X East 22nd St.,
Children's Week, National_____ Mar. 6-11 _________ Infants’ & Chx]drens "Wear Assn.,

225 West 34th St,, N. Y.

Christmas Day _______________ Dec. 25

Christmas Seal Campaign, Na.__Nov. 30-Dec. 26_._.New York Tuberculosis Assn., 386

Cir 3 . Fourth Ave., N. Y.

ircus jn New York ___i______ $Apr. 6-May 8 ______ Ringling Bros., Barnum & Bailey,

c . Sarasota. Florida.

offee Week, Iced ___.___ ______ July 17-22 . ___ Pan American Coffee Bureau, 120
Wall St., N. Y.

Columbus Day ________________ Oct. 12 _

Conservation Week ___________ Apr. 1-7 _________ National Life Conservatlon Socxet;r
2239 Tiebout Ave., N. Y.

Constitution Day ______________ Sept. 17

Constitution Week ____________ Sept. 11-17 ________ Constitution Educational Assn.. 28

E. Jackson Blvd., Chicago, Ill.
________ May 22-27 _________Cotton Textile Institute, 320
Broadway, N. Y.
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. International Good Will Day ... May 18

EVENT DATE SPONSOR
Day of Atonement
{Yom Kippur) o _________ Sept. 28 e

Daylight Saving Time begins __ Apr. 30 _
Daylight Saving Time ends ____ Sept. 24
Decoration Day (Memorial Day) May 30

Defense Week, National —______ Feb, 12-22 ________ Reserve Officers Assoc. of U. S
1663 Penn, Ave., Wash. D. C.

Display Week, National _______ June 25-29 - International Assn. of Display Men,
DeSoto Hotel, St. Louis, Mo.

Dog Show, New York _________ Feb. 13-15 —ooo_____ Westminster Kennel Club, 590
Madison Ave.,, N. Y,

Dog Week, National __________ Sept. 17-28 _____.__ National Dog Week Committee,
3323 Michigan Blvd., Chicago, ill,

Drama Week, National _______ Feb. 5-12 __________ Drama League of America, 127
West 43rd St.,, N. Y.

Easter Sunday ________________ Apr. 9

Egg Week, National _ - May 1-7 East

__________ National Poultry Council,
Greenwich, R. I.

Election Day

Elks Convention, St,

Fall begins
Father's Day _______
Father and Son Week _
Feast of Lots (Purim)
Feast of Tabernacles (Succoth)

“Eiks (BPOE), 380 Lexington Ave.,
N. Y.

Father’'s Day Co;z;l_nittee, N. Y.
Y.M.C.A., 347 Madison Ave, N. Y.
Holy Day

I1st day - o _____ Sept. 28 ___________ Holy Day
Feast of Tabernacles (Succoth)

2nd day ____________________ Sept. 29 mommmmeoo Holy Day
Feast of Weeks (Shavuoth)

Ist day —coooooo . May 24 ———________ Holy Day

Holy Day

- Hat Instntute. 358 Fifth Ave, N.Y.

Board of Fire Underwnters,
85 John St.. N. Y,

First Aid Week, National ____ May 14-20 —________ Nat. Assn. of Retail Druggists, 205

W. Wacker Drive, Chicago, IlL

Fishermen's Week, National ___ Apr. 23-30 ________ Sporting Goods Dealer, St. Louis Mo.

Flag Day oo ____ June 14 R s

Flower Show, Int., in N. Y. ___ Mar. 13-18 ___.____ Horticultural Society of N. Y., 598
Madison Ave., N. Y.

Flower Shut-In Day, National__ June 10 - ——__. Florists’ Tel, Delivery Association,

Detroit, Mich.

Football Season Opens ________ 4Sept. 30 _____ - p—

Foot Health Week, National ___ Apr. 10-15 —______ National Foot Health “Council,
Rockland, Mass.

Forefather’s Day ____ Dec. 21 oo e e =

Foreign Trade Week __ -- May 21-27 U. S. Chamber of Commerce.
Washington, D

Fur Week, National - _____ tNov. 11-18 Grey Adv. Agency, 128 West 3lst

St., N. Y.
_____ 1Sept. 30-Oct. 7 ____Natlona] Retail Furniture Assn,,
666 Lake Shore Dr., Chicago, Ill.

Furniture Week, National

________ Gen. Fed. of Women’s Clubs, 1734
N St., N. W., Washington, D. C.

Girl Scout Anniversury Week __ Mar. 12-18 ________ Gi:-\l Sco}:lxts&_ Inc., 570 Lexington
ve,, N. Y.
Girl Scout Birthday -__________ Mar. 12 o ______ Gix ScoNut.s.Y Inc., 570 Lexington
ve., . .
Girl Scout Week __.___________ Oct. 29-Nov. 6 _____ Girl SCONUtSY Inc., 570 Lexington
Ave.. N. Y.
Girl Scout Summer Camps --.- Open July 1 _____. Gi:-\l Scout.s.Y Inc., 570 Lexington
Ve.. . .
Girl Scout Winter Camps ______ Open Oct. 1 _______ Girl Scout.s.Y Inc., 570 Lexington
ve.,
Gold Star Mother’'s Day _______ Sept. 24 - ____ Resolution by 74th Congress
Golden Gate Bridge. San
Francisco ——cooocoocmmoooo Opened May 27
(1988) e e ————e—
Golden Gate International
Exposition - _______ Feb. 18-Dec. 2 _ L ——
Golf Week, National _______ Apr. 29-May 6 _____ Sporting Goods Dealer, St. Louis,
Good Friday oo ADY. T e —mmm ——mm e
Graphic Arts Exp., National __ Sept 25 Oct. 7 --._Nat. Graphic Arts Expositions, Inc,,

270 Madison Ave, N. Y.
___________ Nat. Assn. Retail Grocers, 360 N.
Michigan Ave., Chicago, Ill

Grocers’ Week, National Retail_ October
Ground Hog or Candlemas Day_ Feb. 2

Hallowe’en oo~ Oct. 81 oo .

Hobby Week, National —_______ Nov. 20-25 — —oo_-_ The Hobby Gulld of Amenca, n
West 42nd St., N. Y.

Holy or Maunday Thursday - Apr. 6 __

Horse Show, National, in N. Y.fNov. 1-8 __________ National Horse Show Assocmtlon,
90 Broad St., N. Y.

Hospital Day, National -_______ May 12 oo American Hospitals Association, 22
E. Ontario St., Chicago, Ill

Humane Sunday - ___________ Apr. 23 o American Humane Association, 80
Howard Street, Albany, N

Hunting Season -. - Oct See Oct. Calendar Page

Iced Coffee Week . _______ July 17-22 - ____ Pan American Coffee Bureau, 120
Wall St., N. Y.

Immaculate Conception, Feast of Dec. 8 —________ Holy Day

Independence Day _____ _______ uly 4 e R 11 P e P

Int. Assn. of Display Men’'s 3

Conv. in New York _________ June 25-29 ________ Inter. Assn. of Display Men,

DeSoto Hotel. St. Louis, Mo.

Int. Flower Show in N. Y. ____ Mar. 13-18 ________ Horticultural Society of N, Y. 598
Madison Ave., N. Y.

International Golden Rule Week Dec. 3-10 __________ Golden Rule Foundation, 60 East

42nd St., N.
___________ Threefold Movement Hotel New
Yorker, N. Y.
Int. Lifeboat Race, N. Y. _____ Sept. 9 . Inter. Lifeboat Racing Assn., 30
Int. Polo Matches at Westbu Rockefeller Plaza, N.
L. I e . Early June ________ United States Polo Assn. 501
Madison Ave., N 3

(Continued on page 40) . .. . .
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THE GREAT STATIONS OF THE GREAT LAKES
Basic Stations...Columbia Broadcasting System
Edward Petry & Company, Inc., National Sales Representatives
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ALPHABETICAL INDEX OF SPECIAL WEEKS AND DAYS: 1939

(Continued from page 38)

EVENT DATE SPONSOR

Labor Day o Sept: 4 S P —

Labor Sunday -_ Sept. 3

Lafayette Day Sept. 6 _. s

Lent begins __ Feb. 22 —

Lent ends __________ Apr. 8 __ e

Lent, First Sunday in Feb. 26 ISR i Sy — =

Lincoln's Birthday -- Feb, 12 e m e

Loyalty Days __ . ______—___ QOct. 7Tand 8 _______ Nat. Com. 60 E. 42nd St.,, N. Y

Maritime Day, National ______ = IMEY 221 s ol National Maritime League, 11
Broadway, e,

Maunday or Holy Thursday _ _

May Day or Child Health Day__
Memorial Day (Decora. Day) __
Mother's Day _

Motor Boat Show, Na.,
Music Week, National

Orig. by Ann Jarvis, Phila., 1908,
Proclaimed by Pres. Wilson, 1914
Assn. of Engine and Motor Boat
Mfrs.. 420 Lexington Ave., N.
National Music Week Committee, 45
West 45th St.,

EVENT DATE SPONSOR
Polo Matches, National Open,
Westbury, L. I. . _____ September . ____ United States Polo Association, 501

Madison Ave., N. Y.

Poppy Week oo May 28-30 ________ Veterans of Forexgn Wars, 1650
Broadway, N. Y.

Prosperity Week, National ___._ Nov. 27-Dec. 2 ____Chnst;nas C]ubs, 341 Madison Ave.,

Purim (Feast of Lots) _______ Mar. 6§ R -

Raisin Week, National —___.___ 501 01 O S —— Fresno Co. Chamber of Commerce,
1039 H St., Fresno, Calif.

Red Cross Week ______________ Nov. 11-30 ————___ American Red Cross, 316 Lexington
Ave., N,

Restaurant Week, National ____ May 8-14 _________ National Restaurant Association,
666 Lake Shore Dr., Chicago, Ill.

Rodeo at Madison Sq. Gar., N. Y.}1Oct. 7-10

Rosh Hashanah (lst day) _____ ept. 14 __________. Jewish New Year

Rosh Hashanah (2nd day) ___._ Sept. 16 oo Jewish New Year

St. Patrick’s Day
St Swithin’s Day |

National Education Assn. Conv. July 2-6 ____ ______ National Education Assn., 1201 .
16th St. N W. Wash, D. C. Sonae g}f '3 to Cami &;?'rkk' “tJune 19-25 Children’s Welfare Fed. of N. Y. C.,
National Exhibit of Amer. Art__ Apr. 2-8 __________ Municipal Art Committee of N. Y., | S ! amp Week ___tJune 19-26 - hos Hast Seth St. N. Y.
Nat. Open Polo Champ. 80 Rockefeller Plazs, N. Y. Sportsmen’s Show, Na. (N. Y.) Feb. 1826 ________ Campbell-Fairbanks Expos. Inc.,
Westbury, L. I. ________.___ tSeptember ___..____United States Polo Associati‘on ) 327 Park Sa. Bldg., Boston, Mass.
501 Madison Ave. N. Sportsmen’s and Boat Show L
National Retail Grocers’ Week__tOctober ___________ National 1Ialse{‘\ Xf Re%al:] Grocelxi?, (Boston) oo Feb. 412 oo Ca&‘};b;];r{“‘s‘:mgﬁz E}’;ggtson Mos.
360 N. Mici ve., icago, Sports s A 2
National Retail Dry Goods portsmen’s Show, National
Assn. Conv. in oo~ Jan. 16-20 _________ National Reéxxl é)ry Gogvds Assn., (Indianapolis) - Mar. 4-12 - - Caﬁgbﬁgia&baﬁlﬁg Egg;);m Irl\‘;n‘as
101 West 31st St. )
Spring begins -, 21
§nw Day oo acee e Oct. 27 _ __..____ Navy Dept., Washington, D. C. Stravw Hat Day in ma May 15 - __
ewspaper Boys’ Week, Na. ___Sept. 24-30 ___..__.Newspaper Boys of America, Inc., | gummer begins (Pac. St Time) June 21
New Year's Day ____________ Jan. 1 oo __If’_d_"ff_a_p_om' Lod; Summer begins (E., C., an
New York Worlds Fair Opens _ Apr. 80 . _______ New York World’s Fair, Empire Sv;'vézleztl%?y (end of Candy June 22
N. i State Bldg., N. Y Week) Oct. 16 -_.National Confectioners’ Assn., 111
. %nieré Wl'ntﬁr Sports Expo. . . W. Washington St., Chicago, Il.
end eSSk Meet Na ¥z ====1D8ea 50 ctmpumbizrs MI!Q%[SOE gé:ll:mAr‘e'eGalx\}deQ Corp., 50th Swim for Health Week, Na. ___ June 26-July 1 ___.Nat g;xm {g; ga‘lzthdcsotmn;}neye
; ., N. Y. e =
X . i Basle .. Mar. 18-28 . . __ Ave.,
Official Speech Week __________ Nov. 65-10 e ___ N%t‘; Assn. sof z}qmerican Speech, 174 Slwiks (Infusbritess BT, BiMle - Mao1508 Sv;}?syf}onsulnce deSEousth v
. 76th St., N. Y.
0Qld Christmas Day (Epiphany)_ Jan. 6 _ Ten: Week' .gmme——=——Srr———— 22.28 _______. Tea Bureau, Inc., 500 Fifth Ave.,
Open Polo Champi ip, N. Y. .
Westbury, L.B I.pl.o_'is.h_l_p _______ September _______ United States Polo Assn., 501 Tennis Week, National ________ 2128 Sporting Goods Dealer, St. Louis,
Madison Ave., N. Y. _ Mo,
Open School Week ____________ Nov. 6-11 _________ Board of Education, N. Y., Park Thanksgiving Day .. 30
Ave. & 59th St, N. Y. Tha_nksngmg Day, Cana 9 %
Opera Seasom __.___.___________ November Thrift Week, National —_——____ 17223 e ese _National Thrift Week Committee, J
Outdoor Cleanliness Day ______ tMay 16 ___________f Outdoor Cleanliness Association, 11 , p Robert Stout, 22 Park PL, N. Y.
East 48th St., N. Y. 2 Thousand Island’s Int. Bridge
" Tbet}.“ U. SA and Can. opened __ ﬁug %g 1938 TP oy UCS
Palm Sunday Apr. 2 oy Fair, American —————————— pr. *29 e 02y ;E‘:haf\ rersN ;sn. 2 . D
Parade of Progress—Nationall 00 WESTENTIZe
Known Grocery Productls --_{ Begins April 6 _ Assn. Grocery Mfirs. of Am. Inc Valentine’s Day (Saint) _______ Feb. 14 n .
5 205 Fast 42nd St.. N. Y. | Vanderbilt Bridge Tourn., N. Y. Apr. 24-29 - Ati:,enkcag CtonltrﬁcttelBr;ggeY League,
assover (lst day) ___________ Apr. 4 ___________ Holy Day ar] entra otel, N. Y.
Passover (2nd day) - Holy Day Washington's_Birthda Feb. 22
= Y Peperani, . I -
Eover (T dw) ~-Holy Day West Coast Relays, Calif. —___ {May 13 — Fresno Chamber of Commerce, 1039
: i a; i esno, d
Peace Week __________________ May 12-18 ______ __ Peate Week Committee. Hotel New | Winter begins —_ . _____ Dee. 22 - S50 oy
o . Yorker. N. Winter Sports and Ski Meet —__{Dec. 5-9 ___—____ Madison Sq. Garden, N Y., b50th
Pennsylvania Relay Carnival __ Apr. 20 ___________Penn. Univ.. Phﬂade]phm, Pa. St. and 8th Ave, N.
Pharmacy Week. National —____ $Oct. 22-28 ________ Ar(\:ton Hogstad AJr Chairman, 2215 | Women’s Expo. of Arts & Ind._fMar. 27-Apr. 2 ____ngens ExI-Poih 01{ Art§ 8; Indus-
) " onstitution ve., Wash., C. ries, 411 Fif ve., 3
Picture Week, National _ Oct. 10-20 ________American Art Bureau, 166 W. World Bridge Olympies -__—_ £ U | — American Contract Bndge League.
Jackson Blvd., Chicago. IIl. Park Central Hotel, N.
Poetry Week __ .. May 21-28 ________Gen. Fed. of Women's Clubs, 1734 | World Series (Baseball) _______ October ___________. Professional Baseball, Natlonal &
Poli ) . N St.., N. W., Washington, D. C. American Leagues
olish Day at N. Y. World's Fair Oct. 11 ___________ New York World’s Fair, Empire World’s Fair, N. Y.—Opens , ; i
Polo Matches. Inte State Bldg.. N. Y. Officially oo Apr. 80 —_____._____ New York World’s Fair, Empire
olo Matches, In rnatnonal State Bldg., N. Y.
Westbury, L. L _____________ Early June ________ United States Polo Association, 501 | Yom Kippur (Day of
Madison Ave.. N. Y. Atonement) oo Sept. 28 . Holy Day
. I SARIES e RELIGIOUS DAYS
Calender of Events REDDING ANNIVERSARIER, &
First Year - oo - aper assover [} ay
(Ciondusieadfiroms g 35 v tyens AT e a2
1 ——— -~ ———
NOVEMBER DECEMBER Fourth Year . Silk and Books Passover (Tth day;
Flower—Chrysanthemum; Birthstone— ] ) ) Fifth Year _- - Wool and Clocks I]:assover (%th day) -
To ’ Flower—Holly, poinsettia ; Birthstone— Tur- Sixth Year — oo Iron seension Day . __________._
RaZ: quoise, ruby, lapis lazuli, bloodstone. %ev}elnth Year o Coﬁip%'l -1 grasls RC'ISh Hashanah (New Years) Sept. 14
1—All Saint's Day (Parochial hool ighth Year ronze an cc. App st day o oo ep
close) ; National Author’s lDays;c tﬁoas. 3—International Golden Rule Week, Dec. Ninth Year __ . ___ Pottery Rosh Hashanah (New Years)
tional Art Week, Nov. 1-7: tNational 3-10; Illinois admitted to Union, 1818, [Tenth Year ___ “Tin and Aluminum 2nd day oo ooomee Sept. 16
Horse Show, Nov. 1-8. 4—Thomas Carlyle born 1795. Eleventh Year ____ . Steel  Yom Klppur (Day of Atonement), Sept. 23
2_¥s°s?h and South Dakota joined Union, | 5— 1831 Sl}(mendment repealed 1933 ; Sports %vlv_elfth t!}flea\; — Silk or L"li: ’é‘}lr-s‘é,‘,?:;‘ Day - oo Yg)evc- 215
. an i Meet Mad. Sa. Garden, N. Y., irteen ear 1stmas o e o
5—Official Speech Week, Nov. 5-10. Dec. 6-9. arden Fourteenth Year Ivory
6—Father and Son Week, Nov. 6-11; Edu- 7—Delaware joined Union., 1787. Fifteenth Year ‘Crystal
cation Week, Nov. 6-11. 8 Feast of the Immaculate Conception XIwentieth Year - China
Z:ﬁlection Day. (Parochial schools close). %};wg\t:;—}:ifgl Year - Sl;le\;eli
ontana joined Unijon, 1889. 10—Mississippi joined Union 1817. irtie ear oo r e
11—Armistice Day, ending of World War, | 11—Indiana admitted mnlljr?,on 1816. Thirty-fifth Year Coral and Jade It pays to advertlse
1918 ; $National Fur Week, Nov. 11-18; | 12—Pennsylvania joined Union. 1787. Fortieth Year oo - Ruby
Washington joined Union, 1889; Red | 14—Alabama joined Union. 1819. Forty-fifth Year Sapphire =
Cross Week, Nov. 11-30. 15—Fed. Income Tax, last payment. Fiftieth Year .- --—_ Gold mn
12—1Book Week, Nov. 12-19. 16—Boston Tea Party. 1773; Beethoven F}fty-ﬁfth Year - - Emerald
13—Robert Louis Stevenson born 1850. composer, born 1770. ' *  Sixtieth Year _____ - Diamond
lG—Ok]atha entered Union, 1907; Russia | 17—John Greenleaf Whittier born 1807: Seventy-fifth Year - Diamond
T_icognized by Uniccd IStatcsn1938, Wilbur Wright's first flight, 1903.
20_iTobhy Week, Nov. 208, " [565 | 48—New Jersey entered Union 1781 * ARBOR DAY DATES BROA TING
21—No. Carolina joined Union, 1789. r=Forefatheris wDayelanding' fofh [Pilt Because Arbor Day dates in various
23—U. S. Patent System est. i836. %InmsEm 16}0 (celebrated mostly in states differ so much we suggest that you
27—National Prosperity Week, Nov. 27- ew England). write to the U. S. Department of Agricul- roadcast
Dec. 2. 22—Winter begins. ture, Washington, D. C., or refer to the ertising‘
29—Louisa May Alcott, author of ‘“Little 25—Christmas Day. . World Almanac. Forest Weck is held in
Women,” born 1832. 28—Jowa admitted to Union, 1846. various States in conjunction with Arbor
30—Thanksgiving Day; Christ Seal 29—Texas admitted to Union, 1845 Day ; i i
14 y ristmas ea , . ay; therefore this event, too, is held at
Campaign, Nov. 30 to Dec. 25. 31—New Year's Eve. various times.
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A“CITY”YOU NEVER HEARD OF

' bM ore.People than Detroit.

Mﬂ?‘e Sales than in Maine,

- New Hamp;fﬁx’m' and Vermont combined

‘miles of Charlotte there are more
pv_m.l:;'l:e than there are in the city of Detroit.
Retail sales annually exceed those of Maine, New
Hampshire and Vermont combined. And this in a ter-
ritory rich in diversified industry and agriculture!

The influence of WBT among dealers extends over a
5.state area. WBT offers you the only one-station
coverage of this prosperous and populous market—
at rates which are lower than for any other station of

like power and popularity anywhere in America.

WBT 50,000 WATTS « CBS « CHARLOTTE, N. C.

Owned and operated by the Columbia Broadcasting System:.
Represented by RADIO SALES: New York ¢ Chicago « Detroit

Milwaukee o Charlotte, N. C. « Los Angeles « San Francisco
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Estimate of

Radio Homes in the United States by States and Counties

(As of January 1, 1938)

(As prepared by Joint Committee on Radio Research of Association of National Advertisers, American
Association of Advertising Agencies and National Association of Broadcasters; With Total
Families and Percent of Ownership Calculations by CBS.)

MEMBERSHIP OF JOINT COMMITTEE

Chairman: John Benson, President, AAAA. Secretary: Paul F. Peter (resigned)

FOR THE NAB FOR THE AAAA FOR THE ANA
Neville Miller, NAB President Jobn Benson, President, AAAA Paul B. West, President, ANA
Paul W. Kesten, CBS Vice President L. D. H. Weld, McCann-Erickson Inc. M. H. Leister, Sun Ofl Co.
Roy C. Witmer, NBC Sales Vice President George Gallup, Young & Rubicam Inc. Stuart Peabody, The Borden Co.
Arthur B. Church, Manager, KMBC, Kansas City Chester La Roche, Young & Rubicam Inc. D. P. Smelser, Procter & Gamble Co.
J. O. Maland, Manager, WHO, Des Moines Frederick R. Gamble, Executive Secretary, A444 Chester Lang, General Electric Co.
TECHNICAL SUBCOMMITTEE WHICH DRAFTED COUNTY FIGURES

L. D. H. Weld, chairman D. E. Robinson Herman S. Hettinger Arthur W. Lebman

McOann-Briokeon Inc. Federal Advertising Agency National Association of Broadcasters Association of National Advertisers
George Gallup D. P. Smelser Hugh M. Beville Jr. Jobn J. Karol

Yowung & Rubicam Inc. Procter ¢ Gamble Co. National Broadcasting Co. Columbia Broadcasting Sysiem

[NOTE : Since these figures are estimates, there is necessarily a certain unmeasurable degree of error in the figures for indi-
vidual counties, according to the Joint Committee. For any group of counties, however, such as those included in the listening
area of a typical broadcasting station, it is believed the sum of the estimates for individugl counties is sufliciently accurate
for practical purposes. Complete details as to method used is available from the office of the Secretary of the Joint Committee.]

Total Radio Homes in United States: 26,666,500. Percentage of Homes With Radios: 82%.
For data on rural and urban radio homes, see pages 60-61

Total Radio Y% Total Radio Yo Total Radio % Total Radio %
Fami- Fami- Own- Fami- Fami- Own- Fami- Fami- Own- Fami- Fami- Own-
lies lies ership lies lies ership lies lies ership . lies lies ership
ALABAMA Arizona (Cont’d) Arkansas (Cont’d) COLORADO

Total State . . . . 670,000 375,200 56.0 Gila . ....... 7,650 5,930 178.5 4,310 45.5 Total State . . . . 288,000 233,500 81.0
Graham L. 2,290 1,680 68.9 2,110 513 P 500 B

Autauga . . - - - 5,080 2,380 46.8 Greenlee . . . . . 2,320 1,640 170.6 1,340  44.0 Ao oo 2270 ?-"?“: e
Baldwin . . . - - 7,410 3,830 517 Maricopa - . - . . 36,170 28,060 177.5 1,060 41.8 A ocooc iacn -bfu 0%
Barbour . . . . . 8,080 4,080  50.5 Mohave . . . . . 1,620 1,140 170.3 10,250  66.6 Aapancel il S LEW. Sk
Bibb . . . ... 5200 2,680 b51.6 | Navajo...... 4,660 3,360 1721 2,100 486 | Archuleta . ... 840 B |
Blount . . . . . . 6.640  3.070 462 | Pima ... .. 13,670 11,240 822 1,200 422 | paca - ------ ey ey el
Bullock . . - . . . 5,270 2,570  48.7 Pinal . . . . . 5.040 3,610 69.6 800  40.6 g racooc -;-‘40 o TZ.6
Butler . . . . . . 7.410 3730  50.3 Santa Cruz . . .. 2210 1780 80.5 8910 577 | Spuler - - - - - I e %ﬁ"‘
Calhoun . . - . - 13,750 8.370  60.8 Yavapai . . . . . 7,160 5,480 176.5 Van Buren . ... 2950 1220 413 | Ghaffee ... 2100 b ,.-15
Chambers . . . . 9,360 4730 5056 | Yuma ...... 4,760 3,500 73.6 Washington . . . 11,020 5820 528 | chevenhe . - - - Loa G Rim
Cherokee - - - . . 4,740 2,090  44.0 White . . . . . . . 9,900 4600 4614 | Slear Creek ... HO Sl
Chilton . . . . . 6,020 2,800 46.5 ARKANSAS Woodruft . . . . . 5.780 2.550 441 | Somedos . ... .. ey Loak: L
Choctaw . . . .. 5,040 2,430 48.2 Yell . . o own. 5,370 2.340 435 C:(s)v:']eay 0 oo o0 o i-ln,.:.lj 1 u:g |I5ﬂ.|
g}:;ke . i-ggg ‘{-g‘l’g 487 | Total State ... . 501,000 254800 508 Custer . . . .. .. & 460 EEE
Cleburne . . . - - 3,030 1,300 45.8 Arkansas . . . . 6,070 3,180 52.3 CALIFORNIA Belm ------- .50 3'233 712
Coffee . . . . . . 7,630 3730 488 | Ashley . . . . - . 6,640 3,060 46.0 | Total State ... 1,818,000 1,719,800 945 | DERver - - - - - - SHI Lm0, M
Colbert . . . . . . 7,650 4,420 677 Baxter . . . . . . 2,520 1,110 440 olores . . . . . . 4za 2 L
Conecuh . . . . . 6,090 2920 47.9 Benton . . . . . 10,410 5.000 48.0 Alameda . . . . . 154,800 145,680 94.1 Douglas . . . . . 1,640 120 £0.2
Coosa . . . - . . 2,880 1,330  46.1 Boone . . . . - - 4.080 2,110  51.7 Alpine . . . . .. 70 70 100.0 | Eegle....... L1lng 800 L7
Covington . . . . 9,830 5160 624 | Bradley . . ... 4,560 2,240 49.1 | Amador . . . .. 2240 2,170 968 | Elbert .. .... LE1D 1,180 il
Crenshaw . . . . 65,860 27750 46.9 | Calhoun . . . . . 2,380 1,010 424 | Butte....... 11,340 10,800 952 | El Paso.. ... 16,230 6.6
Cullman . . . . . 9,680 4,600  46.4 Carroll . . . . . . 4,430 1,990 449 Calaveras . . . . 2,040 1,970 96.5 g"mont ----- &, 10 778
Dale . . .. ... 5.720 2,820 49.3 Chicot . . . . . . 6,980 3,260  46.7 Colusa . . . .- .. 3.010 2,910 96.7 arfield . ... .. 2,810 TL.E
Dallas . . . . . . 15,490 8460 645 | Clark . . ... .. 6,350 3110 48.9 | Contra Costa . . 23.390 22250 95.1 Gilpin . . . ... AED 7.7
DeKalb . . . | . 9,370 4350 464 | Clay . . ... .. 7,020 3160 44.8 | Del Norte . ... 1,590 1,540  96.8 g"“‘! ------ 70 Al Tad
Elmore . . . . . . 8,180 3,850  47.0 Cleburne . . . . - 2,950 1,280 43.3 Eldorado . . . . . 3.010 2,910 96.6 unnison . . . . 180 1,240 T80
Escambia . . . . . 6,460 3,480 53.8 Cleveland . . . . 3,200 1,310  40.9 Fresno . . . . . - 42,870 40,820 95.2 Hinsdale . . . . . 170 130 TE.4
Etowah . . . . . 15490 9700 62.6 | Columbia . . . . . 7,030 3,220 45.8 | Glenn . .. .. .. 3,490 3370 966 | Huerfano..... {280 3,330 1.3
Fayette . . . . . . 4,420 2,050 46.3 | Conway . ..... 5,420 2580 47.6 | Humboldt . . . . 13.380 12,790 965 | Jackson...... 4z0 290 2.0
Franklin . . . . . 5.940 2,920 49.1 | Craighead . . . . 11,240 5780 b51.4 | Imperial . . ... 16.830 15960 948 | Jefferson . . . . GIE0 1,600 3.2
Geneva . . . . .. 7.040 3,340 475 | Crawford . .. . - 5,920 3050 515 | Inyo........ 2.330 2,260 96.9 Kiowa . ...... 1,020 690  ET.
Greene . . . . . . 5,440 2,600  46.9 Crittenden . . . . 12,130 5,080 41.8 Kern . . ..... 25.140 24,030 95.5 Kit Carson . . . 1,480 1,660 6,4
Hale . . . .. .. 6,920 3,150 45.5 Cross . . . . ... 7,020 3,270  46.5 Kings . . . . . . 1340 7,000 95.3 Lake . . .. ... 1,k 1220  pi.2
Henry . . . . .. 5.350 2,480 463 | Dallas . . . . . - 3,670 1,850 6504 | Lake . . .. ... 2.610 2,520 965 | La Plata , .., &asn  LGED T
Houston . . . . . 11,290 6.250 6553 | Desha . ...... 6,480 3160 487 | Lassen . ... .. 3.450 3,340 96.8 | Larimer ... .. 2280 7,480 BOR
Jackson . . . . . 8.740 4080 466 | Drew ... .... 5,390 2.520 46.8 Los Angeles . . . 737.000 694.810 942 Las Animas . . . 1240 7,160 713
Jefferson . . . . . 118,780 85710 72.1 Faulkner . . . . . 7,000 3,450  49.2 Madera - . . . . . 4.810 4590 95.4 Lincoln . . . . . 2,120 1,440 7.0
Lamar . . . .. . 4,230 1,930 45.6 Franklin . . . . 4,010 1,780  44.3 Marin . . ... .- 11.930 11,350 95.1 Logan . . . ... 1.850 3,640  75.0
Lauderdale . . . 10.230 5,480 535 | Fulton - . . . . . 21740 11150 41.9 | Mariposa . . . . 1.310 1270 96.9 | Mesa . ... ... 7.120 byado  WE3
Lawrence . . . . . 6.490 2,860  44.0 Garland . . . . .. 10,280 6,930 67.4 Mendocino . . . . 17.110 6.780 953 Mineral . . . . . 240 180  75.0
I ocooo0ano 9.280 5.270  56.7 Grant . . ..... 2,400 1,050  43.7 Merced . . . . . . 10.250 9.820 95.8 Moffat . . . . . . 1610 1,040 68.°
Limestone . . . . 8,980 4270 475 Greene . . . . . . 6.710 3,310 49.3 Modoc . . . . . . 2.400 2,320 96.6 Montezuma . . . 2,060 l4z0 9.2
Lowndes . . . . . 6,070 2,700 44.4 Hempstead . . .. 8,090 3.040 48.7 Mono . . .. ... 410 390  95.1 Montrose . . . . . 3,050 2180 71.4
Macon . . . . .. 6.690 3,230 48.2 Hot Spring . . . 4.730 2480 52.4 Monterey . . . . . 15160 14,510 957 Morgan . . . . . 4,560 3,870 T84
Madison . . . . . 16,220 8.530 52.5 Howard . . . ... 4,560 2,050 44.9 Napa . . ..... 6.450 6.160 955 Otero . . . . ... 6.600 5.0400  7H.A
Marengo . . . . . 10010 4780 477 | Independence . . 6,200 3030 488 | Nevada ...... 3620 3440 950 | Quray ... ... £13 .
Marion . . . . .. 5,880 2770 47.1 Tzard . . - . - - - 3,350 1,300  41.4 Orange . . . . . . 37.090 36,130 95.1 Par]';,; ------ 681 470 69.1
Marshall . . . . . 9.450 4580 48.4 Jackson . . . . . 6,950 3.320 47.7 Placer . . . . . . 7.600 7.250 95.3 hillizs . . ... 1,570 LLog  70.B
Mobile . . . . . 31960 21,880 684 Jefferson . . . . . 18,850 10,280 54.5 Plumas . . . . . . 2.380 2,310 97.0 ;'tkm ------ 680 da0 - 74.1
Monroe . . .. .. 7,150 3.370  47.1 Johnson . . . . . 4,970 2.430 488 Riverside . . . . 25.390 24,310 95.7 rowers . . . ... 3,800 2,810 73.9
Montgomery . . . 27.410 18,620 67.5 Lafayette . . . . . 47750 2.220 46.7 Sacramento . . . 40.530 38,400 94.7 g‘,leblo ------ 17,250 14,800 86.7
Morgan . . . . . 11.900 6.790 57.0 | Lawrence ... .. 5.530 2.470 446 | San Benito . . . 3.320 3170 954 | Rio Blanco . . .. 830 Bt £R.T
Perry . . ... .. 6.740 3,130  46.4 Lee . .. ..... 1.930 3610 45.5 San Bernardino . 41.740  39.600 94.8 io Grande . . . 2,670 1210 T4.%
Pickens . . . . . . 6130 2810 458 | Lincoln .. ... . 5.880 2,420 411 | San Diego . ... 71570 67,530 943 | Routt ....... 2,700 sha. I4d
Pike . . . . . .. 8.070 4170 51.6 | Little River . . . 4,240 1,860 438 | San Francisco . 201.700 189,470  93.9 gllugc“e < ... 1,660 Lze  72.3
Randolph . . . . . 6.430 3,110 48.3 Logan . .. ... 6010 2.860 4171.5 San Joaquin . . . 29.170 27.690  94.9 an “;"‘ ~~~~~ 480 a1
Russell . . . . .. 6,820 3,420  50.1 Lonoke . . . . . . 8,910 3.790 42.5 San Luis Obispo  9.400 9.010 95.8 S:g Miguel . . . 670 480 7L
St. Clair . . . .. 5.960 2,980  50.0 Madison . . . . . 3.450 1,410 408 San Mateo . . . . 23.480 22,260 94.7 Sedgwick . . ., . 1410 1000 70.9
Shelby . . . . .. 6.780 3,440  50.7 Marion . . . . . . 2.240 950  42.4 Santa Barbara . 19.670 18.630  94.7 ,?,“mm“ ------ 360 _ B0 TT.H
Sumter . . . . .. 6.950 3.220 46.3 Miller . . . . ... 8.420 4740  56.2 Santa Clara . . . 45.360 42.960  94.7 w‘-‘“ef. ------- 1,470 1,180 TR.2
Talladega . . . . 10.500 5570 53.0 | Mississippi . ... 18.900 9.050 47.8 | Santa Cruz . . . 13.080 12410 948 ashington . . . 2.460 LEM  B4.6
Tallapoosa . . . .  17.460 3.800 50.9 | Monroe . . . ... 5,850 2790 47.6 | Shasta . . . ... 4.630 4410 952 | Weld....... 16,600 1200 2.4
auslﬁ]gosn aoao }i.zgg 9,000 57.0 Montgomery . . . 2.730 1210  44.3 Sierra . . . . . . 850 820  96.4 uma . . ... 3,600 420 ETZ

er L L. .4 7.850 54.4 Nevada . . . . . . 5,220 2,430  46.5 Siskiyou . . . . . 8.030 7720 96.1
g’l?lscl;;ngwn oo z.g;g 1910 493 Newton . . . . . 2,500 1.020 40.8 golano ...... 12.320 11.800 gg.; CONNECTICUT

i ... 658 2970 45.4 Ouachita . . . . . 7.870 4,240 53.8 onoma . . . . . 20500  19.660 : . )
Winston . . . . . 3.530 1.660 47.0 | Perry .. ..... 1.900 820  43.1 s . 0. T7390 16570 o5 | retal Siats ASTIOOON (402,100 (82.0
Phillips . . . ... 12,940 6.740 520 Sutter . . . . . . 4.300 4110 955 Fairfield . . . . . 106,930 97,620 922

ARIZONA Pike . . .. ... 3.130 1.420 463 Tehama . . . . . 4.540 4340 955 Hartford . . . . . 113,470 104,460 92.1

Poinsett . . . . . 7,750 3.600 46.4 Trinity . . . . . . 1.010 980  97.0 Litchfield . . . . . 22,820 21,060 921

Total State . . .. 104,000  79.600 76.5 Polk . .. ..... 4.090 2020 49.3 Tulare . . . . . . 22.870  21.800 953 Middlesex . . . . 13,490  12.410 92.0
Apach Pope . . . . ... 6,850 3.440 50.2 Tuolumne . . . .. 2.980 2.800 96.9 New Haven . . . 125,770 115.870 92.1
CP hc €. 3.360 2.240  66.6 Prairie . . . .. 4.050 1,790  44.1 Ventura . . . . . 16.540 15.820 95.6 New London . . 32,190 29,690 91.1
Cochise . . . . .. 10.030 7790 11.6 Pulaski . . . ... 48.450  28.430 73.9 Yolo . - . . ... 6.830 6.560 95.9 Tolland . . . . . 8.110 7.340 905
oconino . . . . . 2.160 2,350 174.3 Randolph . . . .  4.350 1.850 425 Yuba . . . .. .. 3,650 3.380 95.2 Windham . . . . 15220 13760 90.4
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CALIFORNIA INDUSTRY

SPENDING %DUN
NIGHTLY... ohpeacs U

‘ R AR LI ¢ Ll
/] g & A £
L e it ://- f“h ~ \\‘ - N\
- * PR - ) : &

subtle California . .. she’s a
prankish mistress. Kisses you with sun-
light by day and at night snorts freez-
ing blasts down your back with the
whinney of a mad Valkyrie. It may

seem funny to you., snug and warm

Sweet,

under the eiderdown. but it's really a = = -_ :_".h:
horse of a different and very dark color. ; s ,i
When Elmer Orchardist loses a prec- *ﬂ_ ¥ i

ious crop from frostbite you're the lad
that pays the bill. When Al Avocado
looks out on trees heavy with damaged
green gold, he passes the loss on to
you. He can't help it . . . it’s just one
of those things.

That's why frost wamings during the
winter months are so all fired impor-
tant! They may send the boys out into
the night to burn up a couple of million
dollars worth of crude oil in their
smudge pots but that's cheap insur-
ance for California in the long run.
And that’s why the Don Lee Network
has been chosen to carry this vital
service at 8 P. M. nightly . . . because
Don Lee can be heard clearly in every
nook and cranny of the State that’s big
enough to grow an orange. If your
message is one that should be heard
by everybody. put it on Don Lee . . .
for 9 out of every 10 radio homes on
the Pacific Coast are within twenty-five

miles of a Don Lee station.

DON LEE

BROADCASTING SYSTEM
1076 West Seventh Street AFFILIATED WITH MUTUAL
LOS ANGELES, CALIFORNIA REPRESENTED BY BLAIR

LEWIS ALLEN WEISS
o @

Vice-Pres. and Gen. Mgr. o
THE NATION’S GREATEST REGIONAL NETWORK

BROADCASTING e« Broadcast Advertising 1939 Yearbook Number o Page 43
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TER T (R T listeners

OR 96 years, the New York Philharmonic-
FSymphony Orchestra has played only the
world’s greatest music. For 48 years, the seating capac-
ity of Carnegie Hall has remained unchanged. Yet in
the past nine years, the Philharmonic’s Sunday after-
noon audience has grown from 2,760 to 10,000,000
listeners each week. And 45,000,000 people now
hear the Philharmonic broadcasts each season!
This audience —the largest audience of its kind in the
world—consists solely of people who love, and who
are learning to love, great music. Absurd in 1929,
A fact today. A fact that can be credited to the mag-
nificence of the orchestra. .. to the brilliance of its
conductors, from Arturo Toscanini to John Barbi-
rolli... and to the stations of the Columbia Broadecast-
ing System, which have broadcast the Philharmoniec

concerts for nine consecutive years.

Columbia Broadcasting System

americanradiohistorv com
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S

and Counties

Radio Homes in the United States by States

(Continued from page 42)

Total Radio % Total  Radio % Total Radio % Total  Radic %
Fami- Fami- Own- Fami- Fami- Own- Fami- Fami- Own- Fami- Fami- Own-
lies lies ership lies lies ership lies lies ership lies lies ership
DELAWARE Georgia (Cont’d) Georgia (Cont'd) Georgia (Cont’d)
Total State . . . . 67,000 57,600 86,1 Chatham . . 30,080 21,160 70.3 Glascock . . . . . 1,060 400 37.7 Milton
Chattahoochee . . 1,180 580 49.2 lynn . . ... ., 6360 3,410 63.6 (See Fulton) ., S = -
IKentl o B B E &8 & 9,810 7,990 81.4 | Chattooga . . . . 3,440 1,650  45.1 Gordon . . . . . . 3,960 1,610  40.7 Mitchell . . . . . ,640 2,320 411
New Castle . . . 43,130 38.260 88.7 Cherokee . . . . . 4,600 1,980 43.0 Grady . . . . .. 4,470 1,860 41.6 Monroe . . . . . . 2,760 1,180  42.9
Sussex . . .. .. 14,060 11,350 80.7 Clarke » 216 &5 = 6,830 4,230 61.9 Greene 3,170 1,360 42.9 Montgomery . . . 2,170 880 40.6
DISTRICT OF COLU glay ....... 1,760 690 39.4 | Gwinnett . 6,650 2,760  41.5 ﬂorgan ..... ;,3;0 1,350 gg.g
T LUMBIA layton 2,420 1,010 417 Habersham 2,910 1,300  44.7 urray . . - . . 2,090 770 :
Clinch . . . . . . 1,850 940 508 | Hall . ...... 7,160 3,540 49.4 | Muscogee . . 15,000 13'338 gz.g
Washington . . . 168,000 162.90 q Cobb - & s aa mb 8,790 4,420 50.3 Hancock . . . . - 2,970 1,140 38.4 Newton . . . . . 4,190 ) 6
€ 0= 9L Coffee . 4,330 1,870  43.2 Haralson 3,090 1260 406 | Oconee . ... .. 1.930 710 368
FLORIDA Colquitt 6.850 3,150  46.0 Harris . . . . . . 2,690 1,100 409 | Oglethorpe . 3,060 1,160 37.6
Columbia . . . . . 2,140 810 37.9 Hart <o ls +'s & a 3,440 1260 36.6 ;auldmg ..... 2,850 },ggo :;g.i
Cook . . . . ... 2,630 1,20 426 | Heard . . .. . . 2,070 710 34.3 each . - . . . .. 2,620 1320 F
Total State . . . . 443,000 297.900  67.2 | Coweta . . .. . . 6150 2940 47.8 | Henry . . .. .. 3770 1440 382 | Pickens . . . . . zzeg 80 438
Crawford . 1.630 580 35.6 Houston . . . . . 2,820 1,100 39.0 ierce . . . . . . ,820 ,180 4
Alechug) =i Jus. . 3880 5,80 ER4 | Grisp b w4 v 1520 2220 491 | Irwin....... 2,650 1,040 39.2 | Pike . . .. ... 2,520 950 377
Bayl L Ltoma El0 2ia0h ‘o5 Dade . 950 400 421 Jackson . . . . . 5,040 2,100 417 Polk . . ... . 5,670 2,940 619
Bradford . . || 5470 2 o33 | Dawson . . 830 280 33.7 Jasper . . . . .. 2,160 920 426 Pulaski . . . . . . 2,320 950  40.9
Brevasd = =l 1430 2670 60.2 Decatur . . . . . 6,710 2,790 489 Jeff Davis . . . . 1,830 770  42.1 Putnam . . . . . 2,020 860 42.6
Broward . . . . 6.570 4530 689 DeKalb Jefferson 4,930 1,980 40.2 Quitman . . . . . 890 340 38.2
Calhoun . . . . . 1.850 '970 ; (See Fulton) . _— : | Jenkins . . . . . 3,270 1,330 40.7 Rabun . . . . . . 1,460 610 41.8
Charlotte . | . 1,350 78y oog | Dodge ... ... 6,090 2,100 413 3,120 1,210 388 | Randolph . . . . 4,330 1,850  42.7
Gitrus . e a0 ; Dooly . . .. ... 4290 1.670 389 2,050 780 380 | Richmond . . . . 19,860 13,300 67.0
Clay . .10 2100 o gi-g Douherty 6.430 3,920 60.9 2,390 1,140 477 | Rockdale . . . . . 1,800 750 417
Coliier . o 150 548 | Douglas . . . . . 2,230 890  39.9 1,220 530 43.4 Schley . . . . .. 1,260 470 373
Columbia . . . . 4,010 2.950 i Early . .. . ... 4,540 1,720  37.9 7,930 3,360 42.4 Screven . . . . . 4,840 1,870 38.6
el 41220 39000 gos | Echols . ... 710 330 465 2,330 870 37.3 | Seminole . . . .. 1,710 670  39.2
De Soto . 2,370 1.480 62, Effingham . . . . 2,500 1,130 452 1,960 810 41.3 Spalding . . . . - 5,980 3,250 54.3
Dixie . . . .- Tao 1ioy 24 | Elbert ... ... 4,390 1.980  45.1 1,710 600 35.1 Stephens . . . . . 2.660 1,280 481
Duval . . . .. 45800 36730 800 Emanuel . . . . . 5.610 2,220 39.6 990 430  43.4 Stewart . . . . . 2,650 1120 426
Escambia . 15.180 10110 66.6 Evans . . . . .. 1,550 670 432 7,490 4,110 54.9 ’%umter ...... 7.160 3,390 47.3
Profmote v g L g ot Fanmite, nd & BieTo 1240 432 1,180 450 38.1 Ta".ot ...... 2,060 860 41.5
Frankli \ Fayet 2,300 930  40.4 alliaferro . . . . 1,620 580 38.2
ranklin 1,990 1,190 598 ayette 2,000 730 376 | M ¥ o
Gadsden 19 - cIntosh . . . . . 1,540 810 62.6 | Tattnall . . . . . 3,490 420 40.7
s ol g A ’{-(l)?lg 3.870  54.4 Floyd . . . ... . 11,650 6.570  56.4 Macon . . . . - . 4,220 1,730 41.0 Tavlor . . . . .. 2,520 1.010 401
e on0 520 485 | Forsyth 2,520 860 341 Madison . . . . . 3,510 1,290 36.8 | Telfair . . . ... 3.450 1,470  42.6
Gulf . . .. o0 430 62.4 | Franklin 3,600 1,380 383 | Marion . . .. .. 1,710 650 38.0 | Terrell . . . ... 1560 1,990 4356
Hamilton ¢ e - V50 520) go7al Fulton® . . . 107.120 79830 74.5 | Meriwether 5,270 2,330 44.2 | Thomas 8.280 4210 650.8
i rdee, s e a0 1200 gi-g Gilmer . . . . . . 1,690 620 367 | Miller . ... ... 2/180 800 367 | Tift T g.g’so i,sso 3;.3
Hentry o A s 2 11110 ol oombs . . . . .. ,170 710 .4
Hernando . . . . 1.520 ] TOWNS 4 4.« o a'= 970 350  36.1
Highiands . . | 2980 2010 475 : g 2 R Toong TSN 5870 4780 sae
Hilsborough . 45350 2,990 121 Radio Ownership by Geographic Divisions Taoup o e« +x 4 I g fe
ian River | 31100 1480 47.8 Twiggs - - . . . - 1,930 730 378
Indian River . 2,170 1,210 658 WIgRS . . . .. - , : -
J ° g & Union .s s p » 1,440 480 33.3
1 Sy w050 493 Upson . . . . . . £420 2220 50,2
Lafayette . 1230 960 50.8 Walker 6.210 3.040  49.0
Lake N Zie00 $20 50 wew, Walton . . . . . . 5100 2150 42.2
T8 o o iiceq 4,560 60.0 MO0 | Ware 6.740 4150 61.6
P I Sy Ly Siec0 3,190  68.0 MOUNTAM WS T Warren . . . . . 2.590 990  38.2
IS Ul o b . vihm D opa
Liberty 1130 610 3 ayne . . . . . . i o 3
i ' 54.0 Webster . . . . . 1,160 430 37.1
Mad
Manier o 117 Y g o Wheeler . . . . . 2010 780 388
Marion .. 8&l0 4920 o9 80 White . © . . . . 1.360 520 382
IACREREE e 80 ; IR I
Monroe . . . 4.030 2.810 . ilcox b i X
Nas a3l b i 69.7 Wilkes . . . . . . 4.040 1,720  42.6
Olmitosh St Ab 20 LoZ0 288 Wilkinson . . . . 2.690 1150 428
Qkeechobee - 1200 ey L1 Worth . . . . . . 4950 1930 39.0
ra - e
Oscentﬁg X -y lgggg 1;;;8 Zgg D‘KColrglbined with Milton, Campbell and
;:1:: Beach . . . 16.820 12250 728 e eKalb.
aseo . .. ... 3,610
;mellas ..... 21,900 1},3;3 ’?;45 ST IDAHO
Bollo = e sis £y 22120 14230 643 65,/ Total State . .., 124,000 98,700 79.6
st ey iy 5600 3910 698 z Ada . . ... .- 11,380 9,690 85.1
ML 30 nad 2,180 Adams . . . . . - 860 640 74.4
Santa Rosa . 5640 1900 634 Bannoekle m fan B 8320  T.060 849
Sarasota . . . | 3.880 2720 701 92 A e R I Bear Lake 1,970 1500 76.1
gflfr"n'tf;gle - 5,930 3760  63.4 L Benewab . . . . . 1,940 1,500 177.3
------ 2,970 1.570 52.9 Bingham . . . . . 4,520 3.460 76.6
?‘;‘y",f)':“@e 4.220 2,140 50.7 IESI - Blaine . . . . . . 1,120 860 76.8
Unie 3,740 2,120 56.7 Roite Faranes SR Boise . - . . . . . 590 , 460 73.3
D e Wy e 1,550 780 51.0 Bonner , 5 ..« ¥ = 4,060 .190  78.8
e 14640 10,340  70.6 Map by NBC Bonneville . . . . 4860  3.990 821
walton .. 1.490 800 537 Boundary . . . . 1420 1100 775
Washington | | | 3700 1.990 538 NBC herewith illustrates how Radio Families Butte . . . . . . - 680 430 741
hington . . 3.120 1.560  51.0 o i o Sl ! - Camas . . . . .. 440 320 727
GE llaZd(;ZS}:I?irznesh have.mctlheasfg%frorfn By Geographic Divisions Canyon 8,890 7,160 80.5
ORGIA ,048, shown 1n the of- ® © Caribou . 570 430  76.4
T ficial census to 26,666,500 shown in o S w5 5| Gaseia...... 3,180 2470 777
Total State . . . . 716,000 370,800 : . > s B &8 LY lark: va sl du 5K 300 220 73.3
) . ' 5L.7 the Joint Committee’s count as of z EEg 23 §ys% | Clearwater 1,760 1350 771
Appling . . . .. 2,990 1.270 Jan. 1, 1938. In addition, NBC 3§ gE B35E PS%E | Custer...... 970 740 76.8
Atkinson 1,690 ik : S5 533 585 838s | @ 1,430 1120 783
Bacon o 2 5 L] 720 452 | shows that 517% of the total num- e AOR HRk ARRK [ gmore . - .- e L
Baker | i 840 408 | per of radio families is located in New Eng. 2166000 92 1990900 7 Frailin .- 2450 1870 782
Bann o 200 555 | the Eastern Time Zone, 37% in Mg &0 C930000 90 S0aao0 2 | Gy 2020 159 787
Bagrow, & 04 E 1323 35.4 the Central Zone, 3% in the Moun- W N.CGen. 3,580,000 80  2.861.900 11 %Zol:i;ng ..... 2'383 ;.g%g Zg.g
Bartow . . . . . yasy 441 | tain Zone and 9% in the Pacific S Atlantic 3,977,000 66 2,598,700 10 Teferson Sisng SEte 160
Ben Hill 1820 535 ‘ Zone. Other N BC breakdowns E.S Cen. 20561,000 60 1,637,000 6 Terome e, e 2'180 1630 74.8
Berrien . . . . . . 1.320 10.0 show: W. S. Cen. 3,146,000 65 2,040,000 7 Kootenai i & 6,080 4‘910 80'8
Bibb . . . 13860 658 i ' Mountain 975,000 80 778,000 3 Doty B0 2o 784
Bleckley . . . . | "880 306 Pacific._. 2,685,000 95  2,448.500 9 i, G £ 3 620 ileo, 5
Brantley . . . . . 700 440 . U.S. Total 32,641,000 82 26,666,500 100 Lomio o bie 2 e e e
Brooks v ge., 3 2120 s2.0 | Radio Families by Income Groups . o . . Lincoln . . . . - - 870 660 1759
R, 3 <L 660  46.8 | Radio Families by City Size Madison . . . . - 1,940 1,540 1794
Burke , . . . || g?gg :g} Percentage Total Percentage Total %L‘Z“‘i‘,’;‘;e' gﬂg }ggg ;g}
Butts ... Fosid N ' Total Families _Radio Total Families ~_Radio | goeqf 18380 ose Baors
Calhoun . . . . 1,110 39.6 Inicome Owning Radios Families Population Owning Radios Familics Owyhee‘.- Pl © 1180 '860 2.9
Camden 750 48 Over 500,000 88.5 5,000,000 | Pavette . . . . . . 2,170 1,720  79.3
: 83 : 4
Campbell | Over $£10.000 99.9 400,000 100,000 to 500,000 93.4 4,030,000 { Power . . . . . . 1,260 940 175.2
(See Fulton) . $5.000 to $10,000 99.7 1,495,000 26,000 to 100,000 95.0 3,380,000 | Shoshono . 6,670 4,640 833
Candler 1 2,010 0 383 | $3.000 to $5,000 98.2 3,730,000 10,000 to 25,000 91.3 2,215,000 | Teton . . ... .. 840 630  175.0
gf;"“ - <. 8110 3.360  41.4 $2,000 to $3.000 95.6 4,780,000 2,500 to 10,000 86.4 2,571,000 | Twin Falls . . .. 8,400 6,660 79.3
C;' T's: 3 2,110 930  44.1 $1,000 to 32,000 88.3 10,600,000 Rural—Non-Farm 80.3 6,210.000 | Valley . . . . . . 1,060 81 717.1
arlton 1.070 510 47.7 Under $1,000 57.0 5.662.000 Rural—Farm 58.9 4.261.000 | Washington . . . 2,390 1,870  78.2
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Radio Homes

in the United States by

(Continued from page 46)

States

and Counties

Total State .

Adams

Alexander . . . .

Calhoun
Carroll
Cass
Champaign
Christian . .
Clark

Cumberland .

De Kalb

De Witt . .

Douglas .

Franklin . .
Fulton
Gallatin
Greene
Grundy
Hamilton

Hancock . .
Hardin

Henry . . .
Jersey . . .

Logan

McDonough . . .
McHenry . .

McLean
Macon

Macoupin . . .

Madison
Marion

Marshall
Mason
Massac .
Menard

Mercer .

Monroe . . . . .
Montgomery . . .

Morgan
Moultrie

Putnam .

Randolph . . . .

Richland

Rock Island . . |

St. Clair . .
Saline

Sangamon . . _ .

Schuyler
Scott

Stephenson . . . .

Tazewell . .
Union . . .

abash
Warren

Wayne | . .
White . .

Williamson . . . .
Winnebago . . . .
Woodford . .

Total State . . .

Adams
Allen

Bartholomew ma N

Benton

Washington . . |

Total Radio
Fami- Fami-

lies lies

ILLINOIS

.. 2,063,000 1,857,100
.. . 18150 15,900
6,230 5,360

Co. 4,240 3,460
... 4,360 3,730
L Al G 2,480 1,960
... 10,920 9,060
v - [5 2,080 1,630
. 5,530 4,630
... 4,730 4,000
18,030 15,790
... 10,630 8,800
B9 8 5,330 4,250
¥ 4,640 3,640
e 5,640 4,630
... 10,520 9,120
. . 1,062,580 996,480
ae ke 6,030 4,940
3,010 2,370
9,460 8,120
... 5310 4,430
5.060 4,160

... 24,600 22,660
& 7,250 6.000
e 2,660 2.060
5.080 4,150

.3 ® 6,450 5,140
TR 4.470 3,680
... 15,630 13.220
... 12,910 10,740
5@ e 2.660 2,130
- 5.770 4,730
v & W 4,970 4,160
3,680 2,780
> 43 8,250 6,630
e B 1,800 1,440
2,520 2.010
... 12,580 10.850
o b 9,090 7,340
y e 9,520 8.020
Ak @ 3.610 2,810
2 = 8.670 7,160
... 3500 2,870
5.920 4.880

e 2,690 2,110
... 32960 30,160
12,320 10,720
R 2.980 2,400
- ae 147990 13.170
.. . 26.250 23,920
.. . 25,780 22,770
5.940 4,910
& %3 8.380 7,060
10.250 8.460
8 a's 7.400 6,230
8.180 6.890
9,640 8.170
... 20,420 17.740
22.790 20,370
14.000 11,710
... 38120 34,190
10.290 8.640
3.750 3.060
" 4,470 3.690
3.850 3.170
a'd e 3.060 2.480
4.920 3.960
3,390 2,730
10.140 8.400
i W 8,780 7.460
3.600 2.880
Er 8.180 6.700
... 37.430 33.880
aws s 6,290 5.240
g w: 4.280 3.480
AR s 7.160 5.740
... 2140 1.660
3.990 3.250
1.430 1,160
7.360 6,070
4,090 3.370
27,140 24.700
- . . 43.440 39.010
- 9.800 8.160
30,620 27.410
3.410 2.700
... 2510 2.020
7.510 5.990
" e 2.610 2.100
11,460 9.920
.. 12,430 10.780
-1 4,780 3.860
24,080 21,040
4 E 3,720 3.130
g4 6,340 5.300
4.470 3.560
g = 5.250 4,110
5.100 4,090
10,950 9,430
#oe 217.880 24.550
14.610 12.300
32.070 28.940
5.190 4,190

INDIANA

. 934,000 816.800
5.330 4.430
40.320 36.680
7.500 6.330
3.330 2.760

P
Own-
ership

80.8
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Total Radio
Fami- Fami-
lies lies
Indiana (Cont’d)
Blackford . 4,020 3,410
Boone 6,920 5,720
Brown 1,460 1,150
Carrolll o we'd & o 4,780 3,930
Cass 10,210 8,820
Clazki v & & 52 » = 8,820 7,570
Clay . . . .. .. 7,760 6,630
Clinton . . . . .. 8,460 7,200
Crawford . . . . . 2.850 2,280
Daviess . . . . . . 7,020 5,860
Dearborn . . . . . 6,170 5,210
Decatur = «is & = = 5,400 4,490
DeKalb . . . . . . 7,670 6,460
Delaware . . . . . 19,790 17,590
Dubois . . . . .. 5,370 4,620
Elkhart s » ¢ %« « @ 20,420 18,110
Fayette . 5,630 4,930
Floyd . 10.130 9,050
Fountain . . . . . 5.570 4,650
Franklin . . .. .. 4,100 3.330
Fulton . . . . . . 4,760 3.900
Gibson . . . . . . 8,470 7,070
Grant . . . . . 15,080 13,090
Greene . . . . . . 9,240 7.660
Hamilton , . . . . 7,480 6,210
Hancock . . . ... 5,370 4,460
Harrison . . . . . 4,760 3,790
Hendricks . . . . . 5.950 4,890
Hennv, 8 't 10,380 8,940
Howard . . . . .. 13,520 11,900
Huntington . . . . 8.680 7,430
Jackson . . . . .. 6.790 5.680
Jasper . . . . . . 3,660 3.000
JaY o4 aie v s @ 6,330 5,190
Jefferson . . . . . 5,30 4,540
Jennings . . . . . 3.410 2.770
Johnson . . . . .. 6,560 5,520
Knox 12.290 10,500
Kosciusko . . . . . 8,600 7.140
Lagrange . . . . . 4,010 3,280
Lake & « <= s'm » 66,110 61,110
La Porte . . .. . 16.220 14.530
Lawrence . . . . . 9.850 8,490
Madison . . . . .. 23.740 21.110
arion 125,230 115,670
Marshall . . . . . 7.370 6.180
Martin . . . . .. 2,700 2.180
Miami . . . . .. 8,700 7.500
Monroe . 10.030 8.800
Montgomery . . . 8.460 7.170
Morgan 5.940 4.930
Newton 2,900 2.420
Noble 6.880 5.830
Ohio 1,190 970
Orange . . . . .. 4,870 4,060
Owen . 3.450 2.830
Parke . . 5.030 4.160
Perry . 4,430 3.670
Pike . v s 4.780 3,950
Porter . . . 6.660 5.790
Bosey w4 ¢ a@ ar 5.210 4.300
Pulaski . . . . .. 3.160 2,550
Putnam . 6.120 5.050
Randolph . . . . . 7.930 6.590
Ripley . . . . .. 5.320 4.320
Rush . . . . . . 5.820 4.830
St. Joseph . . . . 43.320 39.710
Scott . @ 2.000 1.620
Shelby . . . . . . 8.170 6.930
Spencer 4.710 3.820
Starke a b8 v @ & 3.150 2.580
Steuben 4.350 3.620
Sullivan . . . . .. 8.230 6.870
Switzerland - 2.610 2.060
Tippecanoe . . . . 13.810 12.300
Tipton . . . . . . 4.580 3.800
Union . . . . . . 1.910 1.560
Vanderburg . . 31.340 28.860
Vermillion 6.790 6.060
Vigo 29.540 26.350
Wabash . . .. .. 7.690 6.530
Warren . . . . .. 2.740 2.210
Warrnick . d @ b'a s 5.200 4,270
Washington . . . . 4.710 3.810
Wayne . 16.060 14,330
Wells . £.590 4,570
White . . . 4 760 3.970
Whitely . . 4.850 4,010
IOWA

Total State . . . . 680.000 577,800
Adair . . . . . 3.930 3.110
Adams . . .. .. 2.960 2.320
Allamaloe . . . . 4.460 3.610
Appanoose . . . . 7.120 5.950
Audubon . 3.240 2,650
Benton . . . . . 6.400 5.290
Black Hawk . . . 19.040 17.130
Boone . . . .. .. 7.930 6.740
Bremer . . . . .. 4.750 3.920
Buchanan .. 5150 4.210
Buena Vista . . . 5.130 4.220
Butler . . . . 4.850 3.880
Calhoun . . .. .. 4.850 3.890
Cagroll' 2.5y e b 5.620 4.650
Cass . . . ..... 5.690 4.640
Cedar s « o ¥ ws 4.830 3.860
Cerro Gordo . . . 10.159 9.050
Cherokee . . . . . 4.600 3.730
Chickasaw . . . 3.990 3.170
Clarke . . . . . 3.040 2,470

Page 48 ¢ 1939 Yearbook Number

%
Own-
ership

Total Radio
Fami- Fami-
lies lies
Iowa (Cont’d)
Clay i et g8 4,370 3,620
Clayton 6,810 5,460
Clinton . . . . .. 12,660 10,990
Crawford . . . . . 5,630 4,600
Dallas . . .. ... 7,330 6,080
Davis o 4.0 v .0« # 3,290 2,680
Decatur 4,190 3,340
Delaware . . . . . 4,870 3,960
Des Moines . . . 11,200 10,050
Dickinson . . . . 2,920 2,350
Dubuque . . . . . 15,5680 14.010
Emmet . . . ... 3,291 2,780
Fayette . . . . .. 8,060 6,780
Flovd s o s & i s 5,660 4,800
Franklin . . . . . 4,340 3,640
Fremont . . . . . 4,250 3,380
Greene . . . . .. 4,620 3,690
Grundy . 3,700 2,940
Guthrie . . . . . . 4,910 3,910
Hamilton . . ., . 5.440 4.520
Hancock . . . . . 3,720 2,950
Hardin . . . . . . 6,370 5,360
Harrison . . . . . 6,690 5,450
Henry . . .. ... 4,880 4,020
Howard . . .. .. 3,620 2,880
Humboldt . . . . . 3,460 2,780
A8 bW e w) e 3,160 2,620
Iowa . ... ... 4,990 3,960
Jackson . . . . .. 5,270 4,320
Jasper . ., . . . 9,120 7,690
Jefferson . . . . . 4,760 4,020
Johnson . . . . . 8,630 7,420
Jones . . .. ... 4,940 4,020
Keokuk . ... .. 5.820 4,660
Kossuth . .. ... 6,19 5,010
Lee vovguwdips 11,620 10,380
Linn aes ae'e < 24,010 21,480
Lonisa, w,w e« & @ « 3,33 2,680
Lucas's »_3's g=p & 4,310 3,590
LYON 1 a o 'é Goe 3,700 2,950
Madison . . . . . 4,210 3,380
Mahaska . . . . . 7,480 6,290
Marion . . . . .. 7,180 5,990
Marshall . . . . . 9,270 8,070
Mills « - v 4o o 3,880 3,160
Mitchell . . . . . 3,860 3,170
Monona . .. ... 4,740 3,820
Monroe . . . . .. 4,120 3,370
Montgomery . . . 4,810 4.060
Muscatine . . . . 8,850 7,740
O'Brien . ... .. 4,990 4,120
Osceola . . 2,610 1,990
age . . . . ... 6,880 5,860
Palo Alto . . ... 3,830 3.110
Plymouth . . 6,100 4,980
Pocahontas . 4,020 3,190
Polki geia oW J = a 48,820 45,010
Pottawattamie . . 18,880 16,640
Poweshiek . . . . 5,400 4,460
Ringgold . . . . . 3,500 2,760
S8C o b sl 54 b 4,740 3,890
Scott . . .. ... 22,290 20,210
Shelby . . . . . . ,33 3,610
Sioux 6,640 5,240
Story e 5w s 8,600 7,440
Tama . . . . . . 6,290 5,120
Taylor 4,450 3,640
Union . 5,080 4,360
Van Buren . . 3,880 3,100
Wapello . . . . . 11,580 10,190
Warren . . . ... 5,190 4,220
Washington . . . 5,730 4,740
Wayne 4,200 3.370
Webster . . . . . 10.880 9,500
Winnebago . . . . 3.260 2.580
Winneshick . . 5,700 4,640
Woodbury . . . . 27,070 24,390
Worth . . . . . . 2,890 2.290
Wright . . . . .. 5.350 4,490
KANSAS

Total State . . . . 501,000 367,800
Allen . 6,170 4,610
Anderson . . . . . 3,730 2,420
Atchison . . .. .. 6,450 4,950
Barber . . . . .. 2,670 1.730
Barton . . . . . . 4,990 3,730
Bourbon . . . . . 6,250 4,640
Brown . . .. .. 5,600 3,890
Butler « w e « o = 9,660 7,130
Chase ; ;: ils' ks a 1,840 1,150
Chautauqua . . . 2,840 1,820
Cherokee . . . . . 8,480 6,280
Cheyenne . . . . . 1,640 960
Clatkl s 3 2k 1,210 760
Clayow cua = w =3 4,110 2,790
Cloud 4,920 3.420
Coffey, « w ¢ i 1= 3,880 2,340
Comanche . . . . . 1,310 840
Cowley . . . ... 11.260 8,860
Crawford . . . . . 13,770 10,490
Decatur . . . . . 2,36 1,410
Dickinson . . . . 6,920 5,050
Doniphan . . . . . 3,670 2,210
Douglas . . . . .. 7,370 5,750
Edwards . . . . . 1,940 1,260
Ek 5 aeas - 2,620 1,670
Ellis . . . 3,210 2,260
Ellsworth . . . . . 2,640 1,630
Finney . . . . . 2,690 2,040

P
Own-
ership

Total Radio

Fami- Fami-

lies lies

Kansas (Cont’d)
Ford 5,120 4,010
Franklin . . . .. 6,330 4,660
Geary . . . . 3,640 2,830
Gove . 1,310 760
Graham . . . ... 1,910 1,090
Grant . . .. .. 170 480
Gray 1,420 850
Greeley . . . ... 440 270
Greenwood . . . . 5,220 3,540
Hamilton . . . .. 850 540
Harper . . . ... 3,470 2,330
Harvey . . . . . . 5,830 4,510
Haskell . 650 390
Hodgeman . . . . 1,010 570
Jackson . . . . . 4,150 2,680
Jefferson . ., . . 3,910 2,350
Jewell - 4,100 2,360
Johnsen . . . . . 7,650 5,290
Kearny . . . . .. 80 490
Kingman 3,020 1,980
Kiowa . . . . 1,600 93!
Labette . . . . . 8,660 6,470
Lane . . . .. 830 500
Leavenworth . 9,030 7,060
Lincoln 2,460 1,460
Linn 3,870 2,290
Logan. . . . . .. 1,050 650
Lyon . . .. ... 7,920 5,990
McPherson . . . . 6,170 4,280
Marion s-w v m « » 5,300 3,380
Marshall 6.220 4,100
Meade . . . . . 1.670 1,050
Miami . . . . . . 5,600 3,940
Mitchell . . . . . 3,450 2,320
Montgomery . . . 14,330 11,820
Morris 3,130 2,040
Morton w4 s m s o 1,000 650
Nemaha . . . . . 4,720 2.890
Neosho 6.330 4.640
Ness =5 w4 nip 5 1,960 1,190
Norton . . . . .. 3.100 2.000
Osage . . . . . . 4,980 3,040
Osborne . . . . . 3.110 1,910
Ottawa 2.880 1,770
Pawnee . . . . . 2,520 1.770
Phillips . . . . . 3,320 1.980
Pottawatomie . . 4,160 2,560
Pratt . 3,450 2,690
Rawlins . . . . . 1,810 1,060
Reno . .. o« 12,620 9,910
Republic 4,160 2,490
Rice 3,840 2,640
Riley . s 5,460 4,200
Rooks . . 2,520 1,630
Rush 2,190 1,340
Russell 2,740 1,730
Salina » o & ww 17,790 6,400
Scott 1,000 640
Sedgwick 37,260 32,850
Seward 1,940 1,660
Shawnee 22,950 19,960
Sheridan 1,420 800
Sherman . 1,92 1,400
Smith . . 3,760 2,200
Stafford . . . . . 2,720 1,690
Stanton . . . . . 520 310
Stevens 1,130 680
Sumner . . . . . 7,860 5,470
Thomas . . . . . 1,880 1,200
Trego o o s 4 « 1,610 870
Wabaunsee . 2,880 1,700
Wallace . . . . . 720 43
Washington . . . 4,690 2,760
Wichita . . . . . 58 340
Wilson 5,100 3,650
Woodson . . . . . 2,320 1,430
Wyandotte 37,620 33,740
KENTUCKY

Total State . . . . 708,000 494,900
AT e & 4,300 2,640
Allens s & # = 4,370 2.690
Anderson 2.5620 1,650
Ballard 2,810 1.740
Barren 7.210 4,620
Bath 3,020 1,820
Bell . g a0 w®s b 9,000 6,280
Boone 3,030 1,880
Bourbon . . . . . 5,610 3,790
oyd 11,470 9,690

Boyle 4,720 3,380
Bracken 2,920 1,790
Breathitt . 4,620 2,660
Breckenridge 4,920 2,980
Bullitt . . . ... 480 1,640
Butler . . . . . . 3,360 1,960
Caldwell . . . .. 4,040 2,670
Calloway . . 5,03 3,100
Campbell . . 22,630 19,760
Carlisle . . . . . 2,160 1,330
Carroll . . . . . 2,480 1,670
Carter .. ... . 5,400 3,380
Casey . . . ... 4,080 2,340
Christian . . . . . 9,480 6,330
Clatkid has®l =B b 6,330 3,780
Clay . . .. ... 3,990 2,310
Clinton 4 »% & # & 2,210 1,290
Crittenden . 3,390 2,080
Cumberiand . . . 2,630 1,470
Daviess . . . . . 12,500 9,020

o0 NN NN NDODNDHN~ITNRVVODNONDD I NN ON-ION NN D OO NON IO ON IO N-1D TN -1 TNN-T1NND NN NN T} =)=}
e e e R e A B e e T e e ]

72.2

BROADCASTING e Broadcast Advertising

www americanradiohistorv com



www.americanradiohistory.com

BROADCASTING o Broadcast Advertising 1939 Yearbook Number + Page 49

www americanradiohistorv com



www.americanradiohistory.com

Radio Homes and Counties

in the United States by States

(Continued from page 48)

Total Radio % Total Radio % Total Radio % Total Radic %
Fami- ami- Own- Fami- Fami- Own- Fami- Fami- Own- Fami- Fami- Ow'r_t
lies lies ership lies ties ership lies lies ership lies lies  ership
Kentucky (Cont’d) Louisiana (Cont’d) Massachusetts (Cont’d) Minnesota (Cont’d)
Edmonson . . . . 2.850 1,680 589 | E. Carroll . 4570 2070 453 | Nantucket . ... 1150 1060 o922 | Clearwater .. .. 2360 L
Elliott 1,660 940  56.6 E. Feliciana 3,450 1,510 43.8 Norfolk . ... .. 78,430 73,210 93.3 gott)tl:) 0 .d. o o oo EF?I.'I LE
Estill . . . 4,090 2,690 65.8 Evangeline . . . . 6,010 2,630 42.1 Plymouth . . . . . 46,100 42,630 92.2 ottonwood . . . . X LB1 e
Fayette . . . . . 19,940 16,360 82.0 Franklin 7,300 3,040 41.6 Suffolk . . . . . . 217,640 200,230 92,0 | Crow Wing . ... e
Fleming . . . . . 3,890 2,360  60.7 Grant . . . . . 3,690 1,670  46.3 Worcester . . . . 125,230 116,080 92.7 Dakota . . . . . . 774
Floyd 9,500 6,180  65.1 Iberia . . . . . . g,g;o g,ggg ig'é gggﬁas Tl
Franklin . . . .. 5,300 3,820 172.1 Iberville . . . . . ,220 d . ey © 2 9 °
Fulton . . . . . . 4,240 2,850 67.2 | Jackson . . . . . 3,130 1,400  44.7 MICHIGAN Faribault . . . . . §gg
gallat:; ...... ;.g?g L 380 gsl’.g gegerson Davic 2‘388 g-ggg ig-g Total State . . . 1,220,000 1,122,200  92.0 I‘;;‘;'e“b‘(’)‘;en 21
arrard . . . . . o d h efferson Davis . ’ . 5 000 W g
Grant . . . . . 3,130 1,900  60.7 Lafayette . . . 8,700 4,680 53.8 Ao 1.200 1.0s0 875 | Goodhue g
Graves . . . . . . 8,870 5,700 64.3 Lafourche . . . . 6,870 3,230 47.1 Alger . ..\l 1’900 1'680 88 4 Grant . Bé.'ln
Grayson . . . . . 4,650 2,760 59.4 LaSalle . . . . .. 2,820 1,340 41.5 Allega!‘l """ 10,740 9'510 88.5 Hennepin . . . .. 'TEIZ
Green . . . . . 3,200 1,860 58.1 Lineoln . . . . . 5,190 2,620 48.6 Alpena 4360 3’910 89.7 Houston . . . . . e
Greenup . . . . . 5,710 3,640 63.7 Livingston . . . . 4,020 1,730  43.0 Antrim . . . 2,630 2350 89,4 Hubbard . . . . . e
Hancock - . . . - 1,830 1,00 60.1 | Madison . . . . . 3,940 1,870 47.5 | mrernm - v s - 1930 1690 @7 | lsanti. ... .. Ty
Hardin . . . ... 6,850 3,690 63.% Morehouse . . . . g,(l)gg 3,5191238 ﬁg Baraga . . . . . . 2,010 1,810  90.0 Jaclf:on o
Harlan . . . .., . 14,710 10,220 69. Natchitoches 0 b 9 | Barry . . . . .. 6240 5520 885 | LoCnSPA e e ¥
Harrison . - - . . 4,55 3,050 67.0 | Orleans 117720 98660 838 | Bar™Y - - - - - Szd0 5520 885 | Kanaboo . . . .. 6.0
art . . .. .. - 4,440 2,630 59.2 Ouachita . . . . . 13,960 8970 64.3 Bowzie .. T T840 ticcols oty Kandiyohi . . . . . EL3
Henderson 7,630 5.240 68.7 Plaquemines . . . 2,120 1,010 47.6 Berrien. A : 22’230 20:200 90.9 Klttsop . a a0 HEH >aa éSIE
Henry . . .. .. 3,920 2,410 61.5 Point Coupee . 5:1328 3,270 42.8 Branch . . . . . . 7'170 6.370 88.8 E:gczlucihllgfrl; . 3'610 2.79" '."TIS
Hickman . . . . . 2,460 1,490 60.6 | Rapides . . .. . 15, ,650  56.4 Calhoun 23920 21980 91.9 a0 B Tao0  BTE
Hopkins . . . . . 10,990 7.470  68.1 Red River . . .. 3,990 1,670 419 | Ga 30U ek i ’ Lake . . . . .. L -' Al
Jackson . . . . . 2,43 1400 57.6 | Richland . . . . . 6430 2760 4255 | CaSB. e S0I0 DA% 559 | Lakeof the Woods Lleo 900 175
Jefferson 106,050 91,040 86.7 Sabine P 5,270 2,330 44.2 Cheboygan o 2'920 2'560 87.7 L_e Sueur . . . . 2'660 oy I
Jassamine . . . . 8,670 2,380 667 | St. Bernard . . . 1,420 700 493 | Ghippewa . . . . 5750 5140 89,4 | Lincoln fii740 SRED  R1W
Johnson . . . . . 5,260 3,300 62.7 | St. Charles . ... 2,790 1,390 498 | Glare ... 1890 1680 88.9 Lyon Sist0 Vios BLa
Kenton . . . . .. 28,240 24,660 87.3 | St. Helena . ... 1,790 740 413 | Glinton T g'590 5700 879 | McLeod . ..... 50 b
Knott . . ... .. 3,070 1,830 59.6 gt. James . . . . 3,640 1,740 47.8 | Grawford . '800 730 915 ml;:}g;n“en 350 S0 764
Knox 6.180 3,890  62.9 t. John the Delta . . ..... 7,460 6,740 903 . 1 Rin EL2
Larue . . . . ... 2,540 1,620  59.8 Baptiste . . . . 3,260 1,560  47.9 | Piorinson 6,990 6210 88.8 %arﬁlr:_ ------ Ha e naE
Laurel . . . . .. 4.990 3,010 60.3 St. Iﬁandry FEN 12,250 g,ggg 22’51 Easton 9'340 8'320 891 M?]TeeLa;:s. . e . 3,710 e i
Lawrence 3,880 2,300 59.3 St. artin . . . . 4,670 B . Emmet . . . .. . 3.890 3:490 89.7 . e 5'920 4-6'50 'j'H-.E-
ee . ... ... . 2,250 1,380 61.3 St. Mary . ... . 7,040 3,670 50.7 Genesee . . . 53030 40020 924 ﬁgl"vréion ..... 5,920 L0
Leslie . . ... .. 2,230 1,270 57.1 St. T.ammany .. 5,240 2,760 52.7 Gladwin . . . . . 1,790 1,570 87.7 Murray 3210 S4E0  THG
Letc}xer 7,940 5,290 66.6 Tangipahoa . . 10,700 5,270 49.3 Gogebic . 6.760 6,040 89.3 Nicoltat 3'730 To00  EnA
Lewis . . ... .. 3,750 2,250  60.0 Tensas . . 4,280 1,810 42.3 o g oy
Lincoln 4790 2910 60.8 | Terrebonne 6640 3310 498 | orand Traverse . 4920 4810 888 | Nobles 4480 610 E0E
Livingston . D11 2420 1460 603 Union . .. :1147{;8 gg(z)g 421 Hiledale J 00 S350  Tz40 885 T e oaooc aa0 e aa
ogan . . . . . . 6,360 3,970 62.4 ermilion . . 3 5 . " X 000 0o 3 ? o
Lyon .. ... .. 2040 1,240 608 | Vernon . ..... 4600 20180 474 | pooghton ... . 11990 10140 B0 Otter Tail . .. 198 1380 184
McCracken . . . . 13,650 10,470 176.7 Washington . . . 17,180 3,940 55.6 Ingham . . 31.300 28.860 92.2 Pie::mg on . ... 5170 3340 TE
McCreary . .. .. 3,260 2,110  64.7 Webster . . . . . 7,110 3,470 48.8 Ionia 9.360 2350 89.2 ine .. ...... aio60 bt ik
Mcg.ean ..... 3,150 1,950 61.9 W. Baton Rouge %.650 l_:2;00 :gg D oo 0o n o 1'960 1'760 898 I;Lxl)fstone ..... 8'560 S -SI}-D
Madison . . . ., . 7,640 4,970 65.1 West Carroll . . . ,200 1,350 b Iron . . . . ... 4:540 4:100 90.3 © 0 a oo 0 ke e
Magoffin . . . . . 3,600 2,100 683 [ West Feliciana 2,310 990  42.9 | [iobelia 5,250 4620 88.0 ggr:se- L2210 hdie Tl
Marion . . . ... 3.930 2,510 63.9 Winn . . .. 3,430 1,680 49.1 Jackson . . . . . 24,330 22360 91.9 Rod L};k‘e o 1520 P17a T
1&:;:;?11 ..... :;""61:118 %'(1)38 gslo.g MAINE Kalamazoo . 24,180 22,250 92.0 | Redwood . . . . . 5030 970 TR
""" ' D 0 d Kalkaska . . 1,040 92 88.5 R ille 5,730 4,470 TR0
Mason . . .. .. 5,620 3,960 70.5 Kent 63.320 59.010 93.2 GO 0 0 o 0 o 7'1 0 I12l.'| Q.2
Meade . . . . .. 2180 1,300  59.6 | Total State 221,000 201,100 91.0 | Keweenaw . ... 1.100 Loz0 oz | Hiee 3 5 a0
A ’ b ce e , , . oo oo 0 D b X 2,710 2,100 BOE
Menifee . . 1,140 650  57.0 Lake . . . .. .. 1,150 1,020 88.7 ﬁggm ...... 37030 23M Te9
ﬂezcel’f 4,210 2,760 65.6 Androscoggin 19,490 17,720 909 | Lapeer . . . . .. 6,700 5920 884 | St Louis . . . . . 50,270  45.600 A0.T
23 0 0 0 0 0 2,620 1,500 57.3 Aroostook . - . . 19,230  17.320 90.0 | Leelanau 1,970 1,740 883 | Scott . . . 37540 2ER0 AT
Monroe . . . . .. 3,850 1,950 582 | Cumberland . . . 37.720 34,650 91.9 | Lenawee...... 14160 12,720 898 | Sperburne . . . . 2,200 1710 77T
Montgomery . . . 3,440 2.350 68.3 Franklin 5.290 91.5 Livingston . . . . 5,290 4,710  89.0 Sibley 3,960 5070 TTE
ﬁﬁ?f:ﬁ‘e,g' v g-g;g g-ggg 22-2 Hancock 8,830 91.8 Luce . - . . ... 1,140 1,040 91.2 Stearns 130430 11230 E1.6
AR D B b Kennebec . 17.290  90.6 Mackinac 2,060 1,880 91.3 Steel 4.750 Za40 HZA
Nelson . . . . .. 4,200 2.600 619 | Knox 8160 90.5 | Macomb 19270 17,660 91.6 P i i
....... . . e B ’ S Stevens . 2,380 1,464 TE.1
1,630 60.8 Lincoln . . . ... 4.630 90.8 Manistee . . . . 4,740 4,140 87.3 ift 37490 24l GEE
4,270  62.2 Oxford . . . ... 10,430  91.0 Marquette . . . . 10,290 9,280 90.2 %‘;&d o 6.430 1.f~.-'.83| e
i-g‘l)g gg-g Penobscott . . . . 22,670 9;.; Mason . . . . . . 4,940 4,380 887 Traverse . . . . . 1,960 1,540 8.1
: b Piscataquis . . . 4,920 92 Mecosta . . . . . 4,330 3,800 87.8 basha . . . . . 4,650 5,810  B1.9
960 66.8 Sagadahoc . . . . 4,620  89.0 Menominee . 5,570 4,970 89.2 Y‘g:d;sma. Y -1 2180 7e.1
z.ggg 2g.g Somerset . 10,060 gg.e Midland . . . . 4,650 4,140  89.0 Waseea . . . . . . 3,730 3030 HL.2
b b Waldo . . . ... 5,600 .9 Missaukee . . . . 1700 1,490 87.6 Washington . ... 6,470 5440 B4.1
8980  64.6 Washington . . . 9,650  90.1 Monroe . . . . . 13,220 11,970  90.5 w,m,',',',fa n Tl 3290 EGD BOLD
Heas 850  59.9 York . . ... .. 19,260 917 Montcalm . . 7,950 7,000 88.1 Wilkin . . . . .. 2,290 1RMD TS
Rgbaesrtlso.n ..... ?'828 5.2?8 gg? Montmorency 690 610 88.4 Winona . . . ... 9,590 £,490 BTG
MY - MARYLAND Muskegon . . 21,600 19,860  92.4 Wright . . . . . 17,060 5470 716
];gckcastle L. .. 3600 2,170 60.3 A Newaygo 4,580 4,060 88.6 Yellow Medicine . 4.000 4100 T8
Russel 2890 Lot sra | Total State.... 410,000 355100 866 | Oakland ... .. 5250 49310 926 .
...... » . . ceana . . . . . . b b b
g;‘;ﬁ;y """" g'ggg :2;'38?) g;% Allegany .. 19,260 16,220 84.2 Ogemaw . . . .. 1,680 1,480 88.1
Simpson . . . . . 3310 2120 64.0 Anne Arundel . . 12,340 10,300 gg.s 8“&;'1“0“ g,ggg g.ggg gg.i Total State .. .. 494,000 207.000 41.9
""" : ' . Baltimore . . . . 28,980 24,050 .0 sceola . . . . .. o . .
%‘;ey‘?:f' """" :},'igg 5'828 23'3, Baltimore City . 206,240 187,770 91.0 8§coda ...... 1;;8 1?28 g;.g Aiiams e g.gzg g.ggq iéi
""" g X : ... 2,210 1,770  80.1 Sego . . . . . . . . . Alcorn . . . . . . g ,661 ¥
;g?gdg """" 2’3?8 f'gzg el'é g:lrﬁ::e ..... 4,770 3,860  80.9 Ottawa 14,070 12,770 90.8 Amite . . . . .. 4,480 1540 344
Trimble . .7, [ ° 1.540 "200 22'4 Carroll . . . ... 9,000 7,290 81.0 | Presque Isle . .. 2,420 2,140 88.4 Attala . . . . . T 6040 2280 394
Union ! 1700 3,100 66.1 Cecil . . . .... 6,320 5,150 81.5 ls*osgommon 200 ggg . gég g(l)-g Benton . . .. .. 15'538 ;E-.] g%g
Warren 9.820 6710 68.3 Charles . . . . . 3,550 2,830 79.7 aginaw . . . . . 3 . . Bolivar . . . . . . b 7,250 i
i i J : Dorchester . , . , 6,980 5,470  78.4 St. Clair . . . .. 17,870 16,290  91.2 Calhoun . . . ... 4,150 1,480 369
Woommgton . .. 3240 1920 598 | Pk .. . 13690 11170 816 | St Joseph . ... 9110 8230 903 | Carroll ... ... 1670 1ghe sk
Webster . . . | . 6.220 K A Garrett . . . . . ., 4,470 3,610 80.8 Sanilac . . . . . 17,250 6,360 87.7 Chickasaw 4.870 1.810 372
Whitley . | | . . 7.260 2'%28 oS Harford . . . . . 7.790 6,330 813 Schooleraft . . ., 2,000 1,760  88.0 Choctaw . . . . 2,750 am 1531
Wolfe . . . . 1,850 1,080 gg'i Howard . . . . . 3,850 3,120 81.0 | Shiawassee 10,680 9,600 899 | Claiborne . . . . 3,190 1,180 174
Woodford . . . . 3280 2080 634 Kent . ..,... 3910 3,120 179.8 Tuscola . . ., . 8340 7330  87.9 Clarke . . . ... . 4,480 1,770 395
' ’ ' . Montgomery . . 12,570 10,490 83.5 VanhBuren 13'230 15.%8 gg.? lay . . . ..... 4,470 1940 484
Prince George . . 14,500 12,120 83.6 Washtenaw r . . Coshoma . . . . . 13,370 GAM 419
LOUISIANA Queen Annes . . 3.810 3,000 81.1 vaaytr)e(i ----- 452-3;8 422-3?8 gg-g gopiah ...... g.ggg %?EE :;:
St. Mary's . . .. 3.210 2,590 80.7 exford . . . . » . . ovington . . , . 0 . Zh.
Total State . . . . Somerset . 6.180 4,940 799 De Soto . . .... 6,350 2,120 334
State $10.000 297,400 583 | oot . . ... 5,210 4,180 80.2 MINNESOTA Forrest . . . . . . 7,640 4850 617
ﬁlcladi‘i ) 2,250 S B 3?53‘;’..’153“ S 13'228 18830 gg'g Total State 652,000 556,900 85.4 g:g::gm """ %22138 L'égg ;H
en . . , . . . .. » » . ota .. » » . . ’ g
Ascension . . . . 4:428 ;Zgg 132 Worcester . . . . 5,800 4,640  80.0 Greene . . - - . . 2,330 BREOD 42,1
Assumption . . . 3,780 1,730 45.8 Aitkin . . . . . . 3,890 2,960 176.1 grenadala( ..... ;.’(I)ig !.i;g ﬁ'.!!
Avoyelles , | | 8,020 3,430 h MASSACHUSETTS Anoka . . . . .. 4,450 3,790 85.2 ancock . . . . . I 1, /
Beauregard 3.610 1,790 ;2181 Becker 5,400 4,260 178.9 Ha'arnson 5000 10,930 T080  Hdd
Bienville . . . . . 5.500 2,370 43.1 Total State . . . 1,104,000 1,019,200 92.3 Beltrami . . . . . 5,160 4,180 81.0 Hinds . - -« ... 20,380 12610 614
Bossier . . ., .. 7,260 3,310 45.6 Benton .. . 3,420 2,770 81.0 Holmes . . .. .. 9,70 1,710 SE.Z
Caddo . . ... . 33,060 22,060 66.7 Barnstable . . . . 10.130 9,550 94.3 Big Stone . . . . 2,380 1,890  179.4 Humphreys 6,790 B30 3T.1
Calcasieu . 10.280 5980 58.2 Berkshire . . . . 32,350 29,990 927 Blue Earth . . . 8,990 7,540 83.9 Issaquena .., .. 1.640 E50 335
Caldwell . . ., . . 2.350 1,060  44.7 Bristol . . . . .. 95,210 87,060 91.4 Brown 5,970 5,030 84.3 Itawamba . . . 4,080 1,480 338
Cameron 1,340 58 1,510 5 Carlto 5,260 4,310 81.9 Jackson . . .. .. 8,990 Zakh  5l4
..... d 580  43.3 Dukes . ... ... 1,580 , 96.6 R LILORN b i J 3,980 00 349
Catahoula . . . . 2,940 1,270 43.2 Essex . . . . - 133,970 123,560 92.2 Carver . . . ... 4,300 3.400 179.1 asper . . . . . . , i, ;
Claiborne . . . . 7,470 3,470 46.5 | Franklin ..., . 13,760 12,840 933 | Cass . ...... 3.930 3,070 781 | Jefferson .. ... 38620 Rody ANt
Concordia . . . . 3,640 1,700  46.7 Hampden . . ... 87,890 81,090 92.3 Chippewa . , 3.830 3,120 81.5 Jefferson Davis . 38.160 1, 4 J
DeSoto , . . ., , . 7.560 3,430  46.4 Hampshire . . . . 18,060 16,730 92.7 Chisago . . . . . 3,620 2,810 177.6 | Jomes ... .... 9.760 6,040 g“
E. Baton Rouge . 17,110 10,560 617 Middlesex . . 242,510 2237760 923 { Clay . . . . . 5,680 4,640 832 Kemper . . . . .. 4,840 1,700 :
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POPULATION—

Phenomenal increases in population have taken place in cities
throughout the Shreveport Area during the last few years. Many
cities of less than 1,000 people in 1930, now boast populations of
from 10,000 to 15,000. The population of Shreveport alone has
increased more than one third. There are over 1,500,000 people living
within 100 miles of Shreveport.

WEALTH—

The rich oil producing area, of which Shreveport is the center,
produces almost 20 per cent of the nation’s oil with an income of
over $250,000,000 annually. The timber lands of North Louisiana and
Southern Arkansas are famous for their fine lumber. Farmers in the
Shreveport Area produce large crops of cotton, sugar cane and rice.
The Shreveport Area is one of the South’s richest markets.
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COVERAGE—

KWKH, offering full time service of the
System, and KTBS, a full time affiliate of both the red and blue
networks of the National Broadcasting Company, furnish the most

Columbia Broadcasting

complete coverage of the great Shreveport Area. They are the only
stations of 1,000 watts or over within 175 miles of Shreveport.

RESULTS—

A long list of local and national advertisers who use KWKH and
KTBS year after year, is ample proof of the results obtained. People
in the Shreveport Area have the money and are ready to buy the
things they want and need for themselves and their families. The
advertiser who overlooks this rich area, is overlooking one of his most

potential southern markets.

REPRESENTED BY ~
THE BRANHAM CO.

BROADCASTING e« Broadcast Advertising
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Radio Homes

in the United States by States

(Continued from page 50)

and Counties

Total Radio
Fami- Fami-
lies lies

Mississippi (Cont’d)

Lafayette . . . . 4,770 1,910
Lamar . . . . . . 2,930 1,230
Lauderdale . . . . 13,150 7,840
Lawrence . . . - . 2,770 980
Leake « « o 6 0 o & 4,880 1,700
3,720
6,090
2,610
3,800
3,380
1,920
2,080
3,680
1,610
Neshoba . . . . . ,000 2,260
ewton . . . ... 6,160 1,880
Noxubee . . . . . 6,300 2,220
Oktibbeha . . . . 4,430 1,830
Panola . . .. .. 7,210 2,660
Pearl River . . . 4,390 2,100
Pernyl &6 @ a0 1,830 730
Pike|w m a9 ot = @ 7,600 3,770
Pontotoc . . . . . 5,160 1,780
Prentiss . . . . . 4,400 1,640
Quitman . . . . . 6,610 2,200
Rankin . . . ... 4,760 1,740
Scott m & ok n 5 & 4,710 1,770
Sharkey . 3,950 1,360
Simpson 4,760 1,760
Smith . ... ... 3,960 1,400
Stone . . .. ... 1,290 630
Sunflower . . . . . 16,900 6,040
Tallahtchie . . . 9,130 3,160
Tatelm e s oB » 4,360 1,490
Tippah 45 ¢ s« & 4,260 1,470
Tishomingo . . .. 3,710 1,370
Tunica ... ... 6,130 2,030
Union . . ... . 5,020 2,000
Walthall . . . . . 2,990 990
Warren . . . . . 10,640 6,340
Washington . . . 15,920 7,070
Wayne . . ... . 3,280 1,220
Webster . . . . . 2,800 990
Wilkinson . . . . 3,340 1,250
Winston . . . . . 4,760 1,880
Yolobusha . . . . 4,230 1,870
Yazo0 . . . . ... 9,620 2,610
MISSOURI
Total State . . . 1,072,000 822,800
Adair . . . ... 6,060 4,290
Andrew G 4,230 2,420
Atchison . . . . . 3,860 2,280
Audrian ? e 6,930 4,910
ATTY o o @ &l & & 6,430 3,910
Barton 4,490 2,700
Bates . . . . . . 6,930 4,270
Ben‘}on . ] 3,490 1,970
Bollinger . . 3,200 1,690
Boone a @ 9,780 7,340
Buchanan . . . . 29,060 25,650
Butler . . . . . 6,340 4,330
Caldwell 4,080 2,480
Callaway . . . . 5,680 3,370
Camden @ & 2,410 1,360
Cape Girardeau . 9,110 6,750
Carroll . . . 6,240 3,930
Carter . 1,360 820
Cass 6,780 4,110
Cedar . 3,660 1,990
Chariton 5,810 3,360
Christian . . . . . 3,810 2,060
Clark T = 3,400 2,000
Clay . 8,410 6,330
Clinton . . ., . . 4,370 2,970
le . L 7,410 6.060
Cooper . . . ... 5,690 3,850
Crawford . . . . 3,110 1,760
Dade . . . . . . 3,660 2,030
Dallas . . . . . . 2,950 1,640
Daviess . . . . . 4,690 2,650
De Kalb . . . . . 3,340 1,900
Dent) s 4'd@ oo’ o 3,000 1,680
Douglas . . . . . 3,630 1,860
Dunklin . . . . | 9,020 6.470
Franklin . . ., , ., 8,790 5.820
Gasconade . . . 3,600 2,210
Gentry . . . . . 4,66 2,740
Greene . . . . 26,240 20,610
5,13 3,630
3,110
4,840
1,060
2,360
2,750
3,400
1,670
181.600
18.860
5,630
4,850
1,800
4,600 00
Lafayette . . . . 8.620 5,890
Lawrence . . . , 7,070 4,480
Lewis . . . . .. 4,040 2,600
Lincoln . 4,450 2,610
Linn ... .... 7,320 5,260
Livingston ., ., . 5,480 3,840
McDonald . . . . 4,050 2,210
Page 52 «

Total
Fami-
lies

Radio
Fami-
lies

Missouri (Cont’d)

Macon . . . . .. 7,620 4,700
Madison . . . . . 2,600 1,660
Maries . . . . . . 2,210 1,150
Marion . . . . 10,140 8,280
Mercer . . . . . . 2,890 1,600
Miller o - as » o 4,620 2,900
Mississippi . . . - 4,120 2,670
Moniteau . . . . 3,700 2,220
Monroe . . . . . . 4,510 2,620
Montgomery . . . 4,120 2,600
Morgan . . . . . 3,140 1,790
New Madrid . - . 7,590 4,400
Newton . . . . . 7.800 4,950
Nodaway . . . . . 8,030 5,170
Oregon . . . . 3,220 1,800
Osage . 3,170 1,770
Ozark . . . . . . 2,440 1,230
Pemiscot . . . . . 9,940 5,760
Perry . . . . . . 3,440 2,130
Bettis &\ s »dos s & 10,630 8,140
Phelps . . . . . . 4,290 2,800
Bik€ sim @ . as 6,010 3,970
Platte v, v v« o = 4,240 2,640
Polk s s i o' 5,390 3,010
Pulaski = ;4 s = 2,990 1,770
Putnam . 3,610 1,970
Ralls . . ., 3,270 1,910
Randolph . . . . . 8,600 6,680
AY el 7w a § o 6,160 3,950
Reynolds . . . . . 2,220 1,230
Ripley i -mima =& 2,880 1,620
St. Charles . . . . 6,790 4,970
St. Clair . . . . . 4,100 2,300
St. Francois . . . 9,08 6,720
St. Louis . . . . 69,440 49,150
St. Louis City . . 245,410 230,130
St. Genevieve . . 2,660 1,72
Saline . . . . . . 8,860 6,300
Schuyler . . . . . 2,290 1,350
Scotland . . . . . 2,930 1,670
Scott v a @ & » o' » 6,360 4,600
Shannon . . . . . 2,740 1,670
Shelby . . . . .. 3,970 2,380
Stoddard . . . . . 7,060 4,140
Stone . . . . 3,130 1,700
Sullivan . . . . . 4,680 2,600
Taney o' w w'a « & 2,600 1,450
Texas o » = « = 5,110 2,740
Vernon . . . . . 7,460 4,920
Warren . . . . . 2,360 1,380
Washington 3,730 2,310
Wayne ; ; < % s = 3,130 1,790
Webster . . . . . 4,660 2,600
Worth . . . . .. 2,060 1,160
Wright . . . . .. 4,660 2,590
MONTANA

Total State . . . . 142,000 114,600
Beaverhead . . . 1,750 1,340
Big Horn . . . . 2,100 1,680
Blaine . . . . . . 2,290 1,720
Broadwater . 780 600
Carbon 2,610
Carter 800
Cascade 9,340
Couteau 1,820
Custer 2,490
Daniels . 1,040
Dawson 1,930
Deer Lodge 3,420
Fallon 830
Fergus 3,660
Flathead . . . . . 5,290 4,300
Gallatin . . . . . 4,380 3,680
Garfield . . . . . 1,270 940
Glacier . . . . . 1,440 1,100
Golden Valley . . 580 440
Granite . . . . . 970 760
Hill 3g néimog » 3,610 2,880
Jefferson 1,120 860
Judith Basin 1,320 990

ake s 3w . 5. . 2,660 1,940
Lewis & Clark 5,140 4,440

iberty . . . ... 650 490
Lincoln . . . . . 1,970 1,610
McCone . g 1,230 910
Madison . . . . . 1,690 1,280
Meagher . 700 530
Mineral . 530 410
Missoula . . . 6,820 5,030
Musselshell . . 1,900 1,610
Park w o wma = 4 4 2,980 2,620
Petroleum . . . . 580 440
Phillips . . . . . 2,280 1,700
Pondera . . . . . ,81 1,370
Powder River . . 1,040 770
Powell . . . . .. 1,620 1,330
Brairie 4 & » = 3 880 660
Ravalli . . . 2,870 2,170
Richland . . . 2,290 1,720
Roosevelt . . . . 2,660 2,010
Rosebud . . . . . 1,890 1,420
Sanders . . . . . 1,750 1,330
Sheridan . .. 2,820 1,740
Silver Bow . . . 15,260 13,170
Stillwater . . . . 1,600 ,200
Sweet Grass . . . 1,030 780
Teton; rss & @ (o i [ = 1,660 1,240
Toole/as @ o % 1,940 1,490
Treasure . . . . . 410 310
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Total
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Montana (Cont’d)

Valley . . . . . . 2,880 2,160

Wheatland . . . . 1,020 780

Wibaux . . ... . 690 520

Yellowstone . . . 8,030 6,900
Yellowstone

Natl. Park . . 10 10

NEBRASKA

Total State . . . . 352,000 284,100

6,370 5,480

3,760 2,770

300 210

400 280

390 280

3,680 2,640

3,030 2,560

1,740 1,280

1,480 1,110

6,500 5,240

3,340 2,500

3,740 2,780

4,800 3,750

3,850 2,830

1,330 980

Cherry . . . . . . 2,620 1,920

1,970

2,810

2,350

2,610

4,850

1,850

2,350

3,640

730

2,090

5,660

55,840

1,000

2,640

Franklin 2,470 1,830

Frontier . . . . . 2,080 1,510

Furnas . 3,280 2,470

Gage . . . . . .. 7,800 6,370

Garden . . . . . 1,270 930

Garfield . . . . 840 630

Gosper . . . . . . 1,080 760

Grant . s eim i a 380 290

Greeley 1,920 1,410

Hall ... .... 7,070 6,120

Hamilton 3,230 2,470

Harlan 2,320 1,720

Hayes & s, 8 = @ 870 610

Hitcheock . . . . 1,810 1,360

Holt ¢ ow » = & = 3,970 2,910

Hooker . . . . . . 30 230

Howard . . . . . 2,670 1,890

Jefferson . . . . . 4,400 3,640

Johnson . . . . . 2,490 1,850

Kearney . . . . . 2,160 1,690

Keith 1,720 1,290

Keyapaha 770 550

Kimball . . . . . 1,160 870

Knox » sw s o o 4,690 3,380

Lancaster . . . . 26,300 23,600

Lincoln . . . 6,120 5,040

Logan u e % a a1« 470 340

Loup ¢ ssp o v aw 420 300

McPherson 360 260

Madison . . . . . 6,490 5,360

Merrick . . . . . 2,830 2,120

Morrill 3 = ¢ v 5 s 2,260 1,680

Nance . . . . . . 2,170 1,600

Nemaha . . . . . 3,400 2,640

Nuckolls . . . . . 3,290 2,660

Otoe s o4 ma sa 5,270 4,210

Pawnee . . . . . 2,620 1,860

Perkins . . . . . 1,400 1,020

Phelps . . . . . . 2,680 2,060

Pierce -, w m'g &% 2,680 1,970

Blatte 8 ¢ & = = g 4,870 3,880

Polk wisv ms o @ 2,660 1,960

Redwillow 3,490 2,890

Richardson 5,140 4,080

ek ok 4 ba 2 & 820 590

Saline . . . . . . 4,690 3,630

Sarhy @ o'4.@ b & 2,600 1,900

Saunders . 5,370 4,090

tts Bluft 6,640 5,400

Seward . 4,120 3,150

Sheridan . 2,690 2,010

Sherman . . . . . 2,230 1,620

Sioux » o k'e = g & 1,130 790

Stanton . . . . . 1,910 1,380

Thayer . . . . . . 3,670 2,680

Thomas . . . .. . 390 290

Thurston 2,330 1,720

Valley . . . . . . 2,450 1,820

Washington . . . 3,140 2,420

‘Wayne ;' vy v = 2,660 1,960

Webster . . . . . 2,750 2,040

Wheeler . . . . . 520 370

York 4,490 3,660

NEVADA

Total State . . . . 30,000 28,500

Churchill . . . . . 1,640 1,600

Clarkl s &'k o a = 3,140 2,880

Douglas . . . . . 510 500

Yo
Own-
ership

95.0

97.6
91.7
98.0

Total
Fami-
lies

Radio
Fami-
lies

Nevada (Cont’d)

Elko . . = a s ah 3,060 2,880
Esmeralda . . . . 530 520
Eureka . ... .. 440 430
Humboldt . . . . 1,310 1,270
Lander . . . . . . 73 710
Lincoln . . . . . . 1,010 980
Lyon a'e 1,210 1,180
Mineral . . . . 740 720
INWe . gop o pe 5o 1.760 1,710
Ormsby . . . . .. 700 680
Pershing . . . . . 830 810
Storey . . . . . . 290 280
Washoe . . . . . 8,610 8,050
White Pine . . . . 3,500 3,300

NEW HAMPSHIRE
Total State . . . . 136,000 124,400
Belknap . . . . . 6,890 6,290
Carroll . . . . . . 4,690 4,340
Cheshire . . . . . 10,070 9,200
Coos . . . . ... 10,140 9,320
Grafton . . . . . 12,950 11,890
Hillshorough . . . 39,810 36,360
Merrimack . . 16,410 15,070
Rockingham . . . 16,640 15,250
Strafford . . . . . 11,320 10,170
Sullivan . . . . . 7,080 6,610

NEW JERSEY
Total State . . . 1,098,000 1,022,500
Atlantic . . . . . 35,740 33,120
Bergen . . . 101,220 96,620
Burlington . . . . 25,460 23,350
Camden . . 68,400 63,410
Cape May . . 9,210 8,500
Cumberland . . . 20,140 18,340
Essex : sig ¢ o & - 226,400 212,660
Gloucester . . . . 19,800 18,140
Hudson . . . . . 183,910 170,920
Hunterdon . . 10,330 9,410
Mercer , . . . . . 47,680 43,710
Middlesex . 53,110 49,230
Monmouth 43,410 40,070
Morris . . . . . . 29,100 27,020
QOcean . . . . . . 10,300 9,460
Passaic 83,620 77,660
Salem . . . . .. 10,400 9,320
Somerset . . . . . 16,880 16,680
Sussex . . . . . . ,000 7,270
Union . . ... .. 80,800 76.800
Warren . . . . . . 14,190 13,020
NEW MEXICO
Total State . . . . 102,000 62,300
Bernalillo . . . . 11,610 8,780
Catron 870 440
Chaves . 4,870 3,560
Colfax . 4.570 2,980
Curry 3,890 2,700
De Baca . qe 740 380
Donna Ana . . . 6,600 3,730
Eddy ¢ ¢ w9 5 3 € 3,760 2,280
Grant c.a'> 3 & e 4,630 2,880
Guadalupe 1,630 870
Harding 1,060 520
Hidalgo . . . . . 1,230 670
Leal oo g M ing's 1,620 850
Lincoln . . . . .. 1,680 880
Luna . ... ... 1,520 1,160
McKinley 4,870 3,030
Mora . .. .. .. 2,340 1,120
Otera -« 3 & & & 2,380 1,600
Quay . . ... .. 2,690 1,680
Rio Arriba . . . 5,010 2,620
Roosevelt . 2,610 1,450
Sandoval 2,690 1,310
San Juan . . . . 3,300 1,660
San Miguel . . . 5,530 3,620
Santa Fe . . . . 4,660 3,390
Sierra . . . . . . 1,330 710
Socorro . . . . . 2,360 1,260
Taos . a « 4 als 4 3,340 1,740
Torrance 2,300 1,200
Union . . . . .. 2,690 1,610
Valencia . . . . 3,840 2,020
NEW YORK

Total State . . . 3,372,000 3,132,300
Albany . . 59,660 56,630
Allegany . . 11,410 10,190
Bronx . . . . 343,690 326,360
Broome 38,86 356,650
Cattaraugus . . . 20,200 18,270
Cayuga . . . .. . 18,400 16,620
Chautauqua . . . 36,290 32,920
Chemung . . . . 21,000 19,210
Chenango . . . . 10,620 9,350
Clinton . . . . . 11,020 9,780
Columbhia . . . . . 11,820 10,650
Cortland .. 9,380 8,460
Delaware . . . . 11,940 10,660
Dutchess . . . . . 26,95 24,790
Erie . . . . ... 197,320 182,860
Esgsex « ¢ o« v ¢ 0 ,6 7,790
Franklin . . . . . 11,400 10,170
Fulton . ... .. 14,130 12,900
Genesee . . . . . 11,910 10,740
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ST. LOUIS, MO

1250 Kilocycles
Owned and operated
by the
ST. LOUIS STAR-TIMES i

1000 Watts Full Time e N R COLUMBIA, MO.

/1000 Watts—630 Kilocycles
500 Watts Night Time

Owned and operated by
KFRU, INC.

GREATER ST.LOUIS
MARKET

CENTRAL MISSOURI

MARKET
AT LOW COST

Through their combined facilities . . . programs
originating in either station may be carried on

BOTH stations.

Both Stations Nationally Represented by *

WEED AND COMPANY

* 350 Madison Ave, Michigan Building 203 N. Wabash Ave, 111 Sutter Street *
* New York, N. Y. Detroit, Michigan Chicago, lllinois San Francisco
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Radio Homes

in the United States by States

(Continued from page 52)

and Counties

Total Radio

Fami- Femi-

lies lies

New York (Cont’d)

Greene . . . . . . 8,060 7,230
Hamilton 1,060 970
Herkimer . . . . 17,620 16,020
Jefferson . . . . . 23,920 21,680
Kings . . .. ... 659,720 620,000
Lewis ,
Livingston . . . . 8,890
Madison . . . . . 10.720
Monroe . . . . . . 106,720
Montgomery . 14,810
Nassau . . . . . . 75.450
New York . . .. 461,300
Niagara . . . . . 35,030
Oneida . . . . . . 47,740
Onondaga . . . . 72,790
Ontario . . . . . 13,810
Orange . . . . . . 32,120
Orleans . . . . . 7,650
Oswego . 17,610
Otsego . . . 12,930
Putnam . . . . . 3.350
Queens . . . . . . 284.480
Rennselaer . . . 30,950
Richmond . . . . 35,970
Rockland . . . .. 13,550
St. Lawrence . . 21,220
Saratoga . . . . . 16,110
Schenectady . . . 31,630
Schoharie . . . . 5,460
Schuyler . . . . . 3,500
Seneca . . . . . . 5.880
Steuben . . . ... 21,800
Suffolk . . . ... 37.740
Sullivan . . . . . 9,290
Tioga . . . . . .. 6,930
Tompkins . . . . 11,140
Ulster . . .. ... 21,150
Warren . .. ... 9,150
‘Washington . . . 11,510
Wayne . . . ... 13,440
Westchester . . . 124,110
Wyoming . . . . 8,360 1,
Yates . . .. ... 5,250 4,640

NORTH CAROLINA

Total State . . . . 736,000 408,600
Alamance . . . . . 9,880 6,650
Alexander . . . . 2,870 1,320
Alleghany . . . . 1,830 790
Anson . .. .. .. 6,520 3,160
Ashe . . . .. .. 4,840 2,100
Avery . ... ... 2,560 1,180
Beaufort . . . . . 8.490 4,430
Bertie . . . . . .. 5,650 2,680
Bladen . . . . .. 5,050 2,330
Brunswick . . . . 3,810 1,830
Buncombe . . . . 24,640 16,660
Burke . . . . . . ,07 3,230
Cabarrus . . . .. 9,850 5,500
Caldwell . . . . . 6,160 3,330
Camden . . . . . 1,340 610
Carteret . . . . . 4,200 2,430
Caswell 3.820 1,660
Catawba . . . .. 10,100 5,680
Chatham . . . . . 5.570 2,570
Cherokee . . . . . 3.580 1,670
Chowan 2,680 1,470
Clay . . . 1,240 550
Cleveland 11,660 6,340
Columbus . . . .. 8,62 3,980
Craven . . . ... 7,560 4,440
Cumberland . . . 10,110 5,630
Currituck . . . . 1,730 800
Darg ....... 1,330 710
Davidson . . . . . 11,040 6,390
Davie . . 3,410 1,690
Duplin . . . . .. 8,160 3,720
Durham . . . . . 16,610 12,550
Edgecombe . . . . 10,920 6,170
Forsyth . . . . 28,000 20,020
Franklin 6,660 3,030
Gaston 17,900 10,400
Gates . 2,360 1,060
Graham . . . . . 1,250 580
Granville 6,370 3,150
Greene . 3.940 1,720
Gull.ford ..... 31,170 22,740
Halifax . 11,660 5,710
Harnett . . . . . 8,350 4,110
Haywood . . . . . 6,660 3,540
Henderson 5.810 3,140
Hertford . . . . . 3,830 1,770
Hoke . . . .. .. 3,020 1,340
Hyde . . . .. .. 1,980 920
Iredell . . . . . | 10,960 6,260
Jackson . . . ... 3.930 1,820
Johnston . . . . . 12,950 6,030
Jones 2,190 990

Boooocooo o 3,930 2,130
Lenoir 8,300 4,640
Lincoln . 5,110 2,680
McDowell 4,550 2,280
Mnc9n ...... 3,160 1,460
Madison . . . . . 4,670 2,060
Martin 5 6 o o 5,120 2,500
M‘ecklenburg ... 32310 23,520
Mitchell . . . | | 3,160 1,440
Montgomery 3,740 1,780
Moore . . . . . . 6,680 3,360
Nash . . . . .. . 12,040 6,370
New Hanover ., 11510 8,330
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North Carolina
Northampton 5,980
Onslow . . .. .. 3,480
Orange . . . . 4,970
Pamlico . . . . . 2,300
Pasquotank . ... 4,800
Pender . . . . . . 3,630
Perquimans . 2.570
Person 4,650
Pitt . . . .. .. 12,430
Polk . . . .... 2,510
Randolph . 8,740
Richmond . . . . 17,810
Robeson . . . . . 14,960
Rockingham . . . 11,670
Rowan . . .. .. 13.820
Rutherford 9,170
Sampson . . . .. 9,110
Scotland . . . . . 4,620
Stanley . . 6,990
Stokes . . . . . . 5,060
Surry . . . 9,110
Swain . . .. . . 2,590
Transylvania 2,400
Tyrell . . . . . 1,200
Union . . . . .. 9,380
Vance . . . . . . 6,080
Wake . . . .. .. 22,160
Warren . . . 4,910
Washington 2,620
Watauga . . . . . 3,480
Wayne . . . . . . 12,020
Wilkes . . . . .. 90
Wilson . . . . .. 10.340
Yadkin . . . . . . 4,220
Yancey . 3,260

Radto
Fami-
lies

(Cont’d)
2,690

1,570
2,590

NORTH DAKOTA

Total State . . . . 156,000
Adams . . . ... 1,480
Barnes . . . . .. 4,490
Benson . . . ... 3,140
Billings . . . . . 660
Bottineau . . . 3,580
Bowman . . . .. 1.280
Burke . . . . .. 2,350
Burleigh . . . . . 4,49
Cass . .. ..... 11,680
Cavalier . . . . . .26
Dickey . . . . .. 2,520
Divide . . . . . . 2,290
Dunn .. ... .. 1,970
Eddy . .... .. 1,420
Emmens . . . . . 2,510
Foster . . . . . . 1,490
Golden Valley . . 1,050
Grand Forks 17,760
Grant . . ... .. 2,180
Griggs . . . . .. 1,590
Hettinger . . . . 1,880
Kidder . . . . . . 1,720
La Moure . . . . 2,640
Logan . . . . .. 1,630
McHenry 3,560
Mclntosh . . . . . 1,990
McKenzie . 2,370
McLean . . . . . 4,050
Mercer . . . . .. 1,990
Morton . . . . .. 4,350
Mountrail 3,270
Nelson . . . . .. 2,320
Oliver . . . . . . 890
Pembina . . . . . 3.480
Pierce . . . .. .. 1,970
Ramsey 3,720
Ransom . . . . . 2,610
Renville . . . . . 1,770
Richland . . . . . 4,900
Rolette . . . . .. 2,350
Sargent . . . . . 2,240
Sheridan . . . . . 1.560
Sioux . ... ... 1,030
Slope . . ... .. 1,020
Stark . . .. .. 3,260
Steele 1,570
Stutsman 5,700
Towner 1,900
Traill . . . . ... 2,920
Walsh . . .. .. 4,500
Ward 7,950
Wells . . ... .. 3,000
Williams . . . .. 4,700

OHIO
Total State . 1,777,000
Adams . . . ... 5,670
Allen 18,94
Ashland . . . . . 8,020
Ashtabula 18,800
Athens . . . .. . 11,280
Auglaize . . . . . ,880
Belmont . . . . . 23,790
Brown . . .. .. 5,960
Butler . . . . . . 29,710
Carroll . . . . .. 4,400
Champaign 7,180
Clark . . . 24,760
Clermont . . . . . 8.710
Clinton . . . . .. 6.500
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Ohio (Cont’d)
Columbiana 23,350 21,580
Coshocton . . . . 8,180 7,380
Crawford . . . 10,120 9,250
Cuyahoga . . 313,960 295,030
Darke . . . . . . 10,850 9,690
Defiance . . . . . 6,390 5,720
Delaware . . . . . 7,470 6,700
Erie . . . . . .. 11,740 10,850
Fairfield . . . . . 11,870 10,830
Fayette . 5,970 5,320
Franklin 97,750 90,880
Fulton o 6,610 5,950
Gallia . . . 5,660 4,980
Geauga . . .. .. 4,200 3,790
Greene . 9,110 8,300
Guernsey 11,220 10,150
Hamilton 165,280 153,830
Hancock . . . . . 11,820 10,760
ardin 8,000 7,190
Harrison . . . . . 5,170 4,710
Henry . . . .. . 6,160 5,530
Highland . . . . . 7,740 6,900
Hocking . . . . . 5,290 4,780
Holmes 4,380 3,940
Huron . . . . .. 9.760 8.920
Jackson . . . . . 6,600 5,870
Jefferson . . . . . 21,150 19,760
Knox . 8,660 7,880
Lake . . . . . .. 11,020 10,320
Lawrence . 10,700 9,710
Licking . 17.460 16,010
Logan 8,570 1,750
Lorain . . . . .. 28,060 25.670
Lucas . . . . . . 92.310 85,940
Madison . . . . . 5,280 4,760
Mahoning . . . . 56,580 52,780
Marion . . . . . . 12,640 11,640
Medina 8,270 7,540
Meigs . . 6,620 5,910
Mercer . . . . . . 6,340 5,670
Miami . . . . .. 14,650 13,460
Monroe . . . . . 4,820 4,320
Montgomery . . . 73,750 68,570
Morgan 3,890 3,490
Morrow . . 4,450 3,980
Muskingum 18,870 17,420
Noble . . . . . 4,090 3,660
Ottawa . 6,720 6,160
Paulding 4,170 3,770
Perry . . . 8,140 7,440
Pickaway . 6,680 5,960
Pike . . . .. .. 3,390 3,040
Portage . . . . . 11,570 10,600
Preble . . . . . . 6.660 5,990
Putnam . . . . . 6,380 5,780
Richland 17,670 16,270
Ross . . . 11,530 10,460
Sandusky 11,250 10,290
Scioto . . . . . . 19,940 18,440
Seneca . . . . . . 12,810 11,700
Shelby . . . . .. 6,740 6,070
Stark 57,540 53,510
Summit . . . ... 88,310 82,210
Trumbull 30,120 27,960
Tuscarawas . 18,540 17,040
Union . . . . .. 5.570 4,990
Van Wert . . . . 7.440 6,670
Vinton . . .. .. 2,620 2,370
Warren . ... 1,490 6,770
Washington . . . 11,900 10,810
Wayne . . . . .. 12,930 11,850
Williams 7,270 6,530
Wood . . ... .. 13,820 12,660
Wyandot . . . .. 5,470 4,890
OKLAHOMA

Total State . . . 619,000 454,300
Adair . . . . 3,350 2,170
Alfalfa 4,120 2,710
Atoka . . . . .. 3,470 2,240
Beaver . . . . .. 2,960 1,890
Beckham 7,380 5,230
Blaine . . . . . . 5,210 3,430
Bryan . . . . .. 7,860 5,290
Caddo . . . . .. 12,500 8,360
Canadian . 7,360 5,340
Carter . . . . . . 10,810 7,980
Cherokee . 4.130 2,630
Choctaw . . . . . 5,970 3,970
Cimarron 1,450 950
Cleveland . 6,050 4,680
Coal . ... .. .. 2,830 1,860
Comanche . . . . 8,610 6,300
Cotton . . . . .. 3.840 2,490
Craig . . 4,26 2,860
Creek . . . . .. 16,650 12,130
Custer . . .. .. 7,070 4,960
Delaware . . . . . 3,670 2,300
Dewey . . . . .. 3.490 2,240
Ellis . . ... .. 2,870 1,870
Garfield . 12,920 10,330
Garvin 7.47 4,990
Grady . . .. .. 11,710 8,270
Grant . . 4,100 2,660
Greer . . . . . . 4,930 3,410
Harmon . . .... 3,340 2,240
Harper D 2,080 1,350
Haskell 3,740 2,400
Hughes 7,300 5,090
Jackson . . . . . 7,330 5,180
Jefferson . 4,270 2,820

To
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Total Radio
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lies lies
Oklahoma (Cont’d)
Johnston 3,210 2.100
ay . « . . 4 - . 13,930 11,040
Kingfisher 4,45 2,940
Kiowa . . . . . . 7,600 5,160
Latimer . . . . . 2,680 1,700
Leflore . . . . .. 10,260 6,860
Lincoln . . 8,640 5,710
Logan . . . . .. 7,730 5,660
Love . 2.350 1,610
McClain . . . . . 5,000 3,260
McCurtain . . . . 8,290 5,450
McIntosh . 5,700 3, il
Major . . . . . . 3,260 2,050
Marshall . . . . . 2,670 1,740
Mayes . . . . . . 4,290 2.770
Murray . ... .. 3,150 2,240
Muskogee . 17,16C 12,260
Noble . . . . . 4,210 2,950
Nowata . . . . . 3,530 2,380
Okfuskee . . . . . 6,990 1,680
Oklahoma . . . . 61,130 54,080
Okmulgee . . . 14,500 10,694
Osage . . . . .. 12,380 8,940
Ottawa 10,250 7,601
Pawnee . 5,170 3,510
Payne . . . . . . 10,210 7,630
Pittsburg . 12,030 8,460
Pontotoc o o 8,030 5,770
Pottawatomie . 17,650 13.240
Pushmataha . . . 3,640 2.400
Roger Mills . . . 3,480 2,200
Rogers . . . . .. 4,750 3,220
Seminole . . . . . 20,720 * 15,090
Sequoyah 4,620 2,890
Stephens 8,390 6,030
Texas . . . . . . 3,690 2,450
Tillman . . . . . 6,380 4,340
Tulsa . . . . 52,440 45,650
Wagoner .. 5,370 3,610
Washington . . . 7,930 6,170
Washita . . . . . 7.360 4,820
Woods . . . . .. 4,720 3,400
Woodward . . . . 4,070 2,900
OREGON
Total State . . . . 299,000 285,400
Baker . . . . . . 5,200 4450
Benton P 5,040 4 4ZiH
Clackamas . . . . 14,970 14650
Clatsop . . ... . 6,390 6,001
Columbia 6,060 5.840
Coos . . . . ... 9,000 8.8k
Crook . . . . 980 a5
Curry . . . . .. 1,100 1,070
Deschutes . . . . 4,610 4,340
Douglas . . . 7,230 6, 360
Gilliam 980 Gh0
Grant . . 1,880 1,830
Harney . .. ... 1,870 1,780
Hood River . .. 2.770 2,604
Jackson . . . . . 10,680 a,
Jefferson . . . .. 650
Josephine . . 3.870
Klamath . . . . . 9,680
Lake . 1,450
Lane . . . . ... 17,020
Lincoln 3,140
Linn . . 7,900
Malheur . . . . . 3,210
Marion . . . ... 17,540
Morrow . 1,440
Multnomah 109,000 B
olk . ... ... 5,14 4.960
Sherman . . . . . 84 E1i
Tillamook . . . . 3,640 3.5
Umatilla 7,100 6840
Union . . . . .. 5,290 5050
Wallowa . . . . . 2,240 3180
Wasco . . . . .. 3,930 1.760
Washington . 9,600 0210
Wheeler . . . . . 730 Tl
Yamhill . . . . . 7,030 8. 750
PENNSYLVANIA
Total State . . . 2,452,600 2,206,400
Adams . ... .. 10,070 8,500
Alleghany . . . . 342,400 316,500
Armstrong 19,87 17,030
Beaver 32,850
Bedford 8,060
Berks 56,240
Blair . . . . . 32 900
Bradford 12,210
Bucks 22,6240
Butler 17,970
Cambria 40,650
Cameron 1,220
Carbon 18,420
Centre 10,210
Chester . . . 32.550 28,4240
Clgrion . . 9,180 7,810
Clearfield 21,060 18,010
Clinton . . . 8,690 7,480
Columbia 13,080 11,150
Crawford . . . 18,610 16,040
Cumberland . . . 19,630 17,260
Dauphin . . . ., 45,280 40,8910
Delaware . . . . 73,620 67,9810
Ek........ 7,940 6,900
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— THAT THE FIRST BOSTONIAN,
A HERMIT, LEFT THE PURITANS

! BECAUSE HE PREFERRED TO
LIVE WITH THE

J
—1ar WPTF'S NorTH caroLINA

PRODUCES MORE WOODEN BEDROOM
AND DINING ROOM FURNITURE THAN ANY OTHER STATE

| IN THE UNION ?
— et WPTF s

q THE LARGEST CLEAR —
CHANNEL N.B.C. STATION

It ROETH CAREwI, & STATION YOU (AN USE
i SOUTH CAR?OLINA OR ; {.— Eq,?.r;- IN THIS

|  VIRGINIA 0 e _ TR/ NREA?
| ,rl’.,\/ofz‘f” AT e s s

—THAT IT IS THE

MOST PRODUCTIVE

e A
a’/ ¥ 4

RALEIGH, N.C.

5000 WATTS-CLEAR CHANNEL
FREE & PETERS, INC.,NAT'L REPRESENTATIVES

g
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Radio Homes

in the United States by States

(Continued from page 54)

and Counties

9 Total Radio Yo "

Total  Radio % Total gadzp 0% , Fami-  Fami- Own- | Total  Radio %
ami- ami-  Own- Fom lios ohi, lies lies  ership Fami-  Fami- Own-
lies lies  ership lies lies  ership lies lies  ership

Pennsylvania (Cont’d) S , Tennessee (Cont’d) 5
outh Dakota (Cont’d) Texas (Cont’d)

Humphreys . . . . 3,080 1,840 59.7 b

i ... . 47,820 48,330 90.6 Bennett . - 1,090 800 73.4 i DEETA T o ne'a 2,160 1,690 74.
0 KA. 46360 40030 64 | Bon Homme ... 2880 e, Wt | e 4900 a0 b Dallas ' . . . . dae Tl 2
3 4 rookings . . . . g » oY O el S 2 awson . . . - . - % B g
st AL L 1'11Z§4sg 1}'2138 86 | Brown . ... .. 7130 4153(1)8 85 Johnson . . . . . 2810 3{59,8 566 Dgffs m ;;228 K gg.g
Fulton . . . . . . 2,400 1,960 81.7 rule , '340 739 | Lake ... . 73,100 1,790 57.7 | Delta . . . ; 3 :
Greene . . . . - - 10,680 9,030 84.6 Buffalo 460 s L2l B e O 200 3610 573 Denton & o u o 8.700 5,480 63.0
Huntingdon . . . 9,850 8,350 84.8 Butte » . ys =« = 2,160 . iy 6430 3670 571 De Witt . . . . . 7,230 4,390 60
i # .. 18,070 15,350 84.9 Campbell . . . . . 1,210 910 75.2 AWIONCe. 2 & b ’ Dickens . 2.140 1,190 56.6
S DA M ED | gl oo oz | bmeooo oo aiodn | Bal0 Hae e
Junjata . . - - - 3,950 3,320 841 — v o : - Poudente-t = Nt 4.300 2720  63.3 Donley . . . . . - B ) -
66.850 91.4 | Clay . . .. .. 2,480 2,000  80.6 QUCEn gy ww At ; : Duval . . . . .. 2,720 1,660 57.4
E:fa'::c::“f’ -l Ziéé‘& 46,910 87.9 goding’um . ﬁég ?Ség gg; mllg.;?:y g%gg gggg 23;‘; %astland ..... 2%@8 63;8 ggg}
Lawrence . . . . 24710 22260 90.0 orson . . . . . . ] . - Meconts o 3,720 2,020 543 ctor 1 ]
..... 15,850 86.6 Custer . . . . . . 1,400 1,000 77.9 acon 5 5| Fiwh i s o o 780 440 6.4
Lenigh C I a0 593 | Davieon . ... 4150 620 872 | Madison . . . .. w40 oz el | Bdwerds ..o e AN o
Luserne ... - 101360 92,070 908 gay ) o BE e b i'ggg 1500 76 Miriaiimes e 4500 2,680 59.6 | El Paso .. ... 32'233 22,338 Zg'g
Lycoming . 26,280 23,490 89.4 euel . . . .. .. o ; i M - 9,630 6.060 62.9 Erath i ¥ ]
88.5 Dewey . . . . . . 1,640 1,180 76.6 AULY! gw & B3 4 ' Falls . . ... .. 9,640 5,490 57.0
MKeam - oo Zs0l0 887 | Dovelas . .. Leso 1290 763 | Meigs ... .. .. Lae0 e 2% | Fammin il 10,880 6,320 6581
Miffin . ... .. 10,270 8,990 875 Edmunds . . . . . 1,910 1,460 76.4 Monroe Siand 00 o Fayette '900 4360 b55.2
Monroe 7,910 6,950 87.9 | Fall River . . . . 2,150 1760 818 | Montgomery : ‘890 b41 | Fisher . .. . .. 3,330 1,830  55.0
Montgomery . . - 66,930 60680 907 Gonrk 2630 i'ggg ;ﬁ ,’&22;2,, """ %’823 1,910 645 | Flovd f’éig 1980 g;'g
rant . . . . . ey 1 (51 W B B g . % Foard . . . . . d .
Nomampton’ | . 44030  so1i0 902 Gregory iy a0 GGt | OCtnE. - 8070 5910 FE% | Fort Bena TS0 4060 556
aakon . . Ol Y SVEOR & & e v 5 R Franklin . . . . . s ’ .
Ilggrthumberland 32.%50 22-;138 gi'i Haoiim 1930 1480 767 | Perry .. ... .. 1,820 1020 B6.0 Fma‘;one ’ 5,760 3,340 568.0
Philadelphia . . . 503,300 467,040 93.0 | Hand . ... .. 2,200 1660 755 | Pickett .. .. .. 120 U % | By s e 2,300 1380 60.0
Pike . . .. . e '99 85.4 Hanson . . . . 1,450 1,100 75.9 Polk . .. .... 5'763 A e el S T e 670 370 55.2
otter . . . . . . 5,070 4,240  83.6 Harding . . . 950 700 73.7 Putnam . .. ... aii0 2120 6338 Galveston . 18,060 15,280 84.6
Schuylkill . 56,560 49,570 89.2 | Hughes . ... .. 1,820 1,560 867 | Rhea ....... # 2130 638 | Garza ... ... 1400 790  56.4
Snyder . ..... 5270 4450 844 | Hutchinson 3190 2,450 768 | Roame . ..... S 30 5o | Gillespie L . . .. 2800 1,670 57.8
Somerset . . . . . 18,840 16,030 851 | Hyde ..... . . 890 680 764 | Robertson ... . 630 X200 203 | Glasscock 320 180 56.3
Sullivan 1,030 1620 839 | Jackson . . 670 510 761 | Rutherford . ... 8 5,200 &2 | Goliad . .. . . - 2,410 1,330 552
Susquehanna . . 9330  7.850 841 | Jerauld . 1440 1110 77.1 | Scott . ... ... - 5230 290 553 | Gonzales L 1. 6,900 3,930 57.0
Tioga « « .+ . . - 9,470 7.030 837 | Jomes . .. ... 810 610 753 | Sequatchie . ... 950 sot0 tes | Gray ..... .. 6,140 4550 741
Union . 4.900 4170 851 Kingsbury . . . . 3.060 2,360 77.1 Sevier . . . . ... ’ 12140 1782 Grayson . . . . . 18,190 12,340 67.8
Venango . . . . . 16.810 14,960 89.0 Lake . 3,000 2,460 82.0 Shelby .. 92,210 5090, sor Gregg L. 4,28 2,660 62.1
) el 11380 o930 872 | Lawrence - 3,820 3200 86.1 | Smith....... 4,230 A0 % | Grimes ..Ul 5.890 3.450 68.6
Washington . . . 49,610 43,140 87.0 | Lincoln . 3,430 2640 77.0 | Stewart...... 20 R0 Bes | Guadalupe .. 1 6960 4130 503
Wayne . . . . . . 7870 6630 842 | Lyman.... .. 1610 1220 758 | Sullivan .. ... ze00  BI30 B3% | Hale . ... 0. Blio 3,600 700
Westmoreland 70820 62,460 88.2 McCook . . . . 2.460 1.890 76.8 Sumner . . .. .. ’ v 85.7 Hall . . ..... 4260 2,660 62.6
Wyoming ©. 4450 37150 843 | McPherson . . 1880 1430 761 | Tipton . ... .. 7.050 3,930 55T | Hamiiton . . . . . 3550 2,000 56.3
York "5 46670 41130 881 | Marshall . . . .. 2.180 1,670 76.6 | Trousdale . 1,560 880 i Hansford . . . . . 92 560  60.9
"""" ’ ’ ’ Meade . . . . .. 2.880 2,190 ;ig gm.con 2iad o vl ;ggg llggg g;’f Hardeman . . . . 3,%0 3383 ggg}

5k 1 1.190 890 : nion . . . .. .. d , - Hardin . 3,770 y X
RHODE ISLAND Miners 01 2.010 1.630 76.1 X,an Birehiipen ggg g 400 ET6 | Harris ... ... 100,410 83%8 g;.g

i d 87.4 arren . . . . . B, , - i LD 12,430 i 4
Total State . . .. 169,000 155500 020 | pmnehaba . . 12800 11950 04 | Washingion | . . 11100  T860 708 | Herdsom . . .o 580 340 58.6
Bristol 5,830 5,360 Pennington « 5.260  4.500 856 | Wayme . ... .. 2970 1120 519 | Haskell . . . . . 4270 2480 G581
S » . 91.9 | Pporkins . . 2.080 1570 755 | Weakley . . . . . , . : 8YS . . . . . - . 3,730 2,380 63.8
ent ... .... 12,840  11.820 921 Potter . . . . . 1.300 1.080 777 | White . . . . . 3,850 2,280 59.2 | Hemphill . . . . . 1,170 700 59.8
Newport . . . . . 10,490 9,670 92.2 Roberts . X 2.630 2760 76.0 Williamson . . . . 5,940 3,460 58.2 Henderson 7,450 4,240 56.9
Providence 132,010 121,450 92.0 SanboEn &Ll L 1.820 1.390 76.4 Wilson . . . . . . 6,850 4,030 58.8 Hidalgo 18,970 12,410 65.4
Washington . . . 7,830 7200 920 | Shannon 980 730 174.5 TEXAS Hill . . L] e B
Spink . . 3,650 2.900 79.5 Hockley ,200 . .

SOUTH CAROLINA Stanley . 650 490 754 ood . 1,790 800  49.7
Sully . , . . ... 900 680 75.6 | Total State . . . 1,516,000 1,033,500 68.2 | Hopkins . . . . . 7,470 4,300 57.6

Total State . . . 407,000 207,300 50.9 | Todd - . . 1.300 980  75.4 Houston i 7.310 4110 56.2
Tripp . . 3.010 2.280 175.7 Anderson 8,790 5,620 62.8 Howardle o o « 6,100 4.690 76.2

Abbeville . . . . . 6,680 2,610 46.8 | Turner . . . 3.730 2.870 76.9 ﬁndrf_ws ----- 7%%8 4;38 2?'3 Hudspeth . . . . ggg Sggg gg.i
Aiken . . . . . .. 11,660 5790 49.7 | Union . . . . 2.850 2190  76.8 ngelina , g : Hunt . ...... ] . .
Allendale . 3.270 1,460 44.6 | Walworth . . . . 2,060 1710 83.4 | Aransas . . . . . 580 1228 gg; Hutchinson . . . 4,270 2,960  69.3
Anderson 18,780 9,400 50.1 Washabaugh . . . 600 440  73.3 Archer 2,490 ey Eqg | Trom .. ... 550 340 61.8
Bamberg . . . . . 4,400 1,980 456.0 | Washington 410 300 73.2 | Armstrong A ggg 2oa0 thg | Jack ... .. 2,380 1,370 67.6
Barnwell . . . . . 5,380 2,350 43.7 Yankton . . . . . 3.580 2,950 82.4 Atascosa . . . . . 5130 2'860 558 Jackson . . . 2,650 1,470 656
gea‘l:f;m 44444 g.gg 2,780  48.7 Ziebach 990 740 747 g:isltelyn ------ beaan 650 tao | Jasper . .. . .. 4'}?/8 z,ggg g;.’a;
erkeley . u .o . : 2,300 44.3 - : g : Jeff Davis . . . . ]
Calhoun . . . . 3,990 1,680 421 TENNESSEE Bandera . .. - L0680 aey a7 | Jeflemson . . . .. 3920 20,450 820
arleston . . . . 28,650 18510 64.6 a . . , : Jim Hogg . . . . 1,09 .
Shespers it 1o i BEEO 83 | Towl State ... emom aseswo 661 | BN g3 pim @p | dmowes.o..o SH0 RO
...... » o g o i o e P y ns Vg e @ K 5 o
Chesterfield 7,610 3,480 463 Anderson . . 4,660 3,050 65.5 Bell ;2'228 &'333 gf;’ e YL 6,260 3790  60.6
Clarendon . . . . 6.450 2,840  44.0 Bedford . . . 5,910 3.570 60.4 Bexar . B0 BT | Rames .. 5.230 2,970  66.8
Colleton . . . . .. 6,160 2,750 44.6 Benton . . . . . . 2.970 1,600 56.9 Blanco . . . . . . 990 3 i Kaufman . . . . . 9,840 5,820  59.1
Darlington . . . . 9,500 4,690 494 Bledsoe - . . - . . 1.590 900  56.6 Borden . . . . .. 4?38 2§38 258 | Kendall 1,440 820  5§6.9
Dillon . .. .... 5740 2,680 44.9 Blount . . . . .. 8,490 5470 64.4 Bosque : 293 59 | Kenedy .. .. .. 170 100 588
Dorchester . . . . 4.390 2,140 48.7 Bradley . . . . .. 5,860 3.790  64.7 Bowie 12,720 Sisg0] € Kent ., . . ... 910 500 54.9
Edgefield . . . . . 1,930 42.8 Campbell . . . . . 6,320 4280 67.7 Brazoria . . . . . 5,730 , : Kerr . 2,700 1,880 69.6
Fairfield , . . ., 2,260  44.6 Cannon . . . . .. 2,380 1.290 54.2 Brazos . . . . . . 5,920 3,780 63.9 Kimble 1,130 650 57.5
Florence . . . . . 7.060 615 Carroll . . . . . 7.170 1180 583 Brewster 1,700 L190  70.0 | Ring n's & g 290 160 617
Georgetown . 2,840 52.3 Carter s an e b 6.650 4.330  65.1 Briscoe . 1,340 760  56.7 Kinney . . . . . . 910 570 62.8
Greenville . . . | 16,870  56.8 Cheatham . . . . 2,310 1.310  56.7 Brooks . . . . .. 1,340 780  58.2 Kleberg . . . . . . 3,080 2,090 67.9
Greenwood . . . . 4,540 525 Chester . . . . . . 2,730 1630 56.0 | Brown ... ... 7,240 g'gog gg‘% Knox . . . . ... 2120 1,660 57.0
Hampton . . 1,910  46.0 Claiborne . . . . . 5.730 3.330 58.1 Burleson . . . . . 5'2§0 1'530 ol Lamas . . . . . . 12,690 7,910  62.8
Horry , . ... .. 3,690 42.7 Clay J:ahhib 2,300 1.290 56.8 Burnet . . . . .. 2,780 Lo80 861 | Lemb....... 4,150 2,420 58.3
Jasper . . . 1,090 47.0 | Cocke . ... ... 5,260 3.060 582 | Caldwell . 7,610 890 832 | Lempases 2,610 1,680 629
Kershaw 3.370 475 Coffee . . . 4,420 2.670 60.4 Calhoun . 1,300 oco| o La Salle . . . . . 1,920 1,170  60.9
Lancaster . . 2,860  47.3 Crockett . . . . . 4,670 2.600 56.7 Callahan . . . . . lg-ggg 4950 680 | Lavaca ...... 7110 4,130 681
Laurens . . . . . 4,680 48.7 Cumberland . . . 2,650 1,660 62.6 | Gameron . . ... 2,080 S B Lee . . . . 3,220 1,760  54.7
OR:: o ey Gy B 2,430  46.3 Davidson . . . 61,000 48,810 179.9 Camp . . . . .. . . g Leon . . . 6,260 2,830 53.8
Lexington . 4,140 489 Decatur . . 2,600 1,460  55.8 Carson . . . . . : 2,070 1.290 62.3 Liberty . . . 5,000 3,040 60.8
McCormick 1,110 416 | De Kalb . .. . . 3'680 2050 557 | Cass . . ..... 7.290 3.890 534 | Limestone . . 10,260 6,000 68.5
Marion . . . 3,160 50.6 Dickson . . . 4,820 2,890  60.0 Castro . . . . . . 1,170 640  54.7 Lipscomb . . 1,170 690  59.0
Marlboro . 3.340  46.1 Dyer . .. . ... 8.370 5,170 61.8 Chambers .. 1,430 850 59.4 Live Oak . 2,080 1,160  66.3
Newberry . . . . 4,120 499 Fayette . . . . . . 7,260 3,830 652.8 | Cherokee . . . . . 10,340 6-130 59-3 Lleno . . . . . . 1,500 870 8.0
Oconee . . . . . . 3,330 44.7 Fentress . . . . 2,430 1,620 62.6 Childress . . . . . 4,100 2,780  67. Loving . . . . . . 60 40  66.7
Orangeburg . . . 7,120 48.3 Franklin . . . . . 5.510 3,350 60.8 lay 3,730 2,100  56.3 Lubbock . . . . . 9,880 7,470  176.6
Pl'ckens ...... 3.610 48.1 Gibson . . . . . . 12.630 7.550 59.8 Cochran 470 260 55.3 Lynn ., .. ... 2,870 1,630 654.9
Richland . . . . . 13,520 66.1 Giles . . ... .. 7,460 4,240 56.9 oke o 5w 59 B 1,350 740 54.8 McCulloch . . . . 3,370 2,110 62.6
Salada . . . . . . 1,710 405 Grainger . . . . . 3,280 1.780 54.3 Coleman . . . . . 6,020 3,760  62.3 McLennan . . . . 26,170 18,910 728
Spartanburg . . . 14,700  54.1 Greene . ... 8680 4,980 b57.4 Collin . . . 12,030 7160  59.4 McMullen . . . . 360 190 543
Smpter b [ 5.610 525 Grundy . . . . . . 2.380 1.630 68.5 Collingsworth 3,700 2,220 60.0 Mad}son ..... 3,040 1,620 53.3
Union . ., .. .. 17,030 3,570 50.8 Hamblen . . . . . 4,280 2,760  64.5 Colorado . . . . . 5,280 3,040 57.6 Marion . . . . . . 2,680 1,500 56.0
Williamsburg . 7,340 3,060 41.7 Hamilton 43.510 35,170 80.8 Comal . . . ... 3370 2,380 170.6 Martin . . . . . . 370 760 56.5
ork ... .... 12,150 6,330 52.1 Hancock . . . . . 2,22 1170 527 | Comanche . . . . 5,030 2,810 66.9 Mason , . . . . . 1,600 840 56.0
Hardeman . . . . 5410 3.070 567 | Concho . .. .. . 1,920 1,060 65.2 Matagorda . . . . 4,730 2,960 62.6

SOUTH DAKOTA Hardim a's2 45 - 4,070 2.300 656.6 Cooke 6.310 4,070  64.5 Maverick . . . . . 1,480 1,040 1703

Hawkins . . . . . 6,010 3380 562 | Coryell . . .. .. 4,940 2,790 66.6 | Medina . . ... . 3,480 1,980 656.9

Total State . ... 167,000 132,900 79.¢ Haywood . . . . . 6,700 3,700 56.2 Cottle 2,290 1,420 62.0 Menard . . . ... 1,210 730  60.3
Henderson . . . . 4.600 2,510 b54.6 | Crane . . 850 570  67.1 Midland . . . . . 2,060 1,600 77.7

Armstrong . . . . 20 10 50.0 Henry . . . 7,090 4,350 61.4 | Crockett . . . . . 790 490 620 | Milam . . . . .. 9,610 5,440 57.2
Aurora . .., .. 1,730 1,310  75.7 Hickman . 3.390 2,080 59.9 rosby . . .. .. 2750 1,640 56.0 Mills] . i s @ wo v 2,170 1,190 54.8
Beadle . . . ... 5,569 4,720 84.4 Houston . . . . . 1,410 83 58.9 Culberson . . . , 350 230  65.7 Mitchell . . . . . 8,480 2,260  64.6
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KAUFMANN'S TRANSRADIO
NEws SHOW STARTS
5™ CONSECUTIVE VEAR-

Transradio News, sponsored by Kaufmann's, Pittsburgh's ;

largest department store—15 minutes twice daily, /
12:30 and 6:15— has started on its FIFTH ; $\Q &g %\.
S" &

consecutive year, 52 weeks

a year.

Wilkens
\$ /// Amateur Hour,
3 to 4 Sunday, has

E
// started on its FOURTH

consecutive year!
*x K X

WJAS has the well satisfied

“local” advertisers, plus National

Spot, plus Columbia network.

BASIC COLUMBIA NETWORK

WILLIAM G. RAMBEAU CO.
Nations| Representatives

NEW YORK CHICAGO DETROIT

R R R R 8 TR AR & R
L ’5“"‘“‘,‘ .‘""“ Q‘ Q"’S’ ‘0 & "“0‘ “ ".“.‘Q’"‘ "‘é’ =
NP7 =
] | ’ I )
1] R / (3 [] N L
M N LRI T LA
‘N»ﬂy X - ~ L\LJI‘
—
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Radio Homes

in the United States by States

(Continued from page 56)

and Counties

Total Radio

Fami- Fami-

lies lies

Texas (Cont’d)
Montague . . . . 5.220 3.160
Montgomery . . . 3.960 2.330
Moore . . . . . . 390 230
MOTEis . 3% = - = 2.450 1.350
Motley . . . . . . 1,660 940
Nacogdoches . . . 7,480 4.400
Navarro . . . . . 15,550 9.630
Newton . . . . .. 3,050 1.830
Nolan 5.200 3.840
Nueces . . . . .. 13.070 9,380
Ochiltree . . . . . 1.390 1.010
Oldham . 360 220
Orange gop s a1 2 4.000 2.770
Palo Pinto . . . . 4,770 3,150
Panola . . . . . . 5.840 3.100
Parker . . . . . . 5.140 3,110
Parmer 4o 4 8: ¢ = 1,440 800
Pecos . . . .. .. 2.050 1.370
Polk 5 :d¢2 paia 4.350 2,510
Potter . . . . . . 12,770 11.050
Presidio o i wm i 2.280 1.490
Rains . . . .. .. 1.720 900
Randall } B« d& a 1.900 1.390
Reagan . . . . . . 930 610
Realyir dc 41 a 580 340
Red River . 7,750 4,290
Reewes o't & = i - 1.660 1.190
Refugio . . . . , . 1,900 1,140
Roberts . . . 390 240
Robertson . 6,910 3.920
Rockwall 5 2.120 1.210
Runnels . . . 5,640 3.440
Rus}( ....... 7.840 4.260
Sabine . . . . . . 2,990 1.730
San Augustine 3.010 1.650
San Jacinto . . . 2,440 1.360
San Patricio . . . 5,700 3.330
San Saba . . . 2,630 1.480
Schleicher . 820 480
Seurry . . . ... 2,920 1.780
Shackelford . 1,850 1,130
helby . . . . . . 7.080 3.960
Sherman 640 380
Smith 13.450 8.460
Somervell 830 470
Starr'd s dmie dla 2,430 1.440
Stephens . . . . . 4.500 3.050
Sterling . . . . . 410 240
Stonewall . 1.390 750
Sutton . . . . 710 440
Swisher . . 1,860 1.080
Tarrant . . .. . . 56,280 46,660
Taylosm wis g o o 10.750 8.120
Terrell . . . . . 740 460
Herry=a o n' mus o 4 2,130 1,160
Throckmorton . . 1,330 770
Titus = mpard w4 4,050 2.360
Tom Green . . .. 9,740 7,620
Travis . B 14,840
Trinity . 1,970
Tyler . a =4 d 1.730
Upshur . . . . 2,930
Upton . . . 1 1.280
Uvalde . . . . . g 2,160
Val Verde . . . . 3.800 2,700
Van Zandt . . . . 8,040 4.390
Vietoria . . . . . 5.230 3,370
Walker . . .. . . 4,460 2.680
Waller . . . . .. 2,820 1.620
Ward . ., . . . 1,290 810
Washington . . . 6,780 4,010
Webb . . 10,060 6,990
Wharton . . . . . 7.580 4,430
Wheeler 3.850 2,430
V\'!chita ...... 20,460 16,030
Wilbarger . . 6.370 4.210
Willacy , . . . 2.580 1.490
W!lliamson . 11,470 7.090
W!]son ...... 4,040 2.240
Winkler . . . ., 2.240 1.680
Wise . . . .. .. 5,120 2,950
Wood zomen » ave 6.050 3.490
Yoakum . . . . . 290 150
Young . . . . . . 5,240 3.490
Zapata . . 660 380
Zavala . . . . . . 2,190 1,410
UTAH

Total State . . . . 123,000 111,000
Beaver . . . . . . 1,280 1,160
Box Elder . . . . 4,070 3,630
Cache . 6,600 5.930
Carbon . . . . .. 4,160 3,680
Daggett . . . . . . 100 90
Davis . . . 3,280 2,940
Duchesne . 1,820 1.630
Emery g = wel 2 < 1,670 1,410
Garfield . . 950 850
Grand . . . . . . 450 400
ron . . . . . .. 1.750 1,560
Juab . . . . . 2,180 1,890
Kane . . 470 420
Millard 2.280 2,050
Morgan 580 520
Piute . 440 400
Riech . . . . . . 400 360
Salt Lake . . . . 48,950 44.720
San Juan . . . . 780 700
Sanpete . . . . . 3.810 3,420
Sevier . . . . .. 2.550 2.260
Summit . . 2,250 1,980
Tooele . 2.310 2,060

54.8
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Total Radio

Fami- Fami-

lies lies

Utah (Cont’d)
Uintah . . . . .. 2,120 1,900
Utah . 11,290 10,060
Wasatch . . . . . 1,280 1,150
Washington . 1,660 1.490
Wayne . . . . . 410 370
Weber . . . . . . 13,220 11,980
VERMONT
Total State . . . . 99,000 88,600
Addison 5,050 4,460
Bennington 6,460 5,850
Caledonia 3 7.500 6,670
Chittenden . . . . 12,330 11,150
Essex 1.880 1,690
Franklin P 7,890 6,990
Grand Isle . . .. 1,030 900
Lamoille . . . . . 3.070 2,700
Orange . 4,850 4,250
Orleans . 6,220 5,460
Rutland . . 13,190 11,930
Washington . 11.280 10,200
Windham 7.670 6.860
Windsor . . . . . 10,580 9.490
VIRGINIA

Total State . . . . 613,000 400,200
Accomac . . . . . 10,390 6,140
Albemarle . . . ., 10,870 7,150
Alleghany . 6,400 4,640
Amelia 2,160 1,110
Amherst . . . . . 4,260 2.350
Appomatox . . 2,010 1,060
Arlington . . . 14,320 10,960
Augusta . . . . . 12,220 7.870
Bath . . . .. .. 1.890 1.090
Bedford . . . . . 7,120 3,930
Bland 1,380 750
Botetourt . .. 3,800 2.170
Brunswick . . . . 4,570 2,440
Buchanan . . . . 3310 1.730
Buckingham . . . 3,190 1.730
Campbell 16,230 11,660
Carvoline . . . . . 3,570 1,880
Carroll - w3 ¢ s 5,340 2,820
Charles City . . . 1,170 640
Charlotte . 3.690 1,950
Chesterfield 6.360 3.860
Clarke w =" = 5 » 1,840 1,030
Craig . . .. ... 940 510
Culpeper » 3 3.350 1,900
Cumberland . . . 1,790 950
Dickenson . . . . 3,340 1.870
Dinwiddie . . . . 12,120 8,210
Elizabeth City 6,700 4,720
Essex . . ... .. 1,790 930
Eairfaxif b o & e 6,500 3,930
Fauquier . 5,250 2,940
Floydis s 8 t.a0es 2,890 1,450
Fluvanna . 1,880 990
Franklin . . . . . 5.680 2,910
Frederick . . 6,660 4,550
Giles . . . .. 5 2.950 1,660
Gloucester . . . . 2,870 1.630
Goochland . . . . 1,820 970
Grayson . . . . . 4,770 2,610
Greene . : 4 . - 1,350 710
Greensville . . . . 3,230 1,790
Halifax . .. . .. 9,340 5,090
Hanover . . . . . 4,210 2,310
Henrico . . 59,650 49,810
Henry cow « i » = 6,210 3,750
Highland . . . . . 1,100 580
Isle of Wight . . 3,310 1,890
James City . . . . 1.710 1,120
King & Queen 1,820 920
King George . . . 1,430 750
King William . . 1,980 1.110
Lancaster . . . . 2,320 1,330
€€ . . = e M 7,010 4,010
Loudoun . . . . . 5.350 3,060
Louisa . . . . . . 3,570 1,950
Lunenburg . . . . 3.370 1,800
Madison . . . . . 2,150 1,140
Mathews . . . . . 2.230 1,200
Mecklenburg . . . 7,540 4,010
Middlesex . s 2,050 1,100
Montgomery . . . 6,720 4,230
Nansemond . 8.340 5.220
Nelson . . . . .. 3,860 2,080
New Kent . . . . 1,090 620
Norfolk . . 59,940 47.910
Northampton . . 4.830 2,910
Northumberland 2.830 1,560
Nottoway . . . . 3,630 2,090
Orangeis « 4 & an 3.140 1.800
Bage 5 @ 4 3.850 2.190
Patrick £ a2 &'y 3,630 1,840
Pittsylvania . . . 19,950 12,120
Powhattan . . . . 1,360 730
Prince Edward . . 3.600 2,100
Prince Georze . . 5,320 3.680
Princess Anne 4.230 2.440
Prince William 3.350 1,990
Pulaski o« W B 4,850 3.080
Rappahannock . . 1,850 970
Richmond . . . . . 1.710 890
Roanoke ... 27.020 22,120
Rockbridge . . . . 6,360 3,900
Rockingham . . .. 9.620 5.800
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Virginia (Cont’d)
Russell 5,940 3,290
Scott . ! Fe 5,630 2,940
Shenandoah . . 5,790 3,290
Smyth Sp—— 5,670 3,350
Southampton . . . 6,180 3,400
Spotsylvania . . .. 4,280 2,810
Stafford . . 2,090 1,120
Surry . . 1,860 1,030
Sussex 2,940 1,620
Tazewell 7,510 4,540
Warren . 2.160 1,270
Warwick . . . . . 12.000 9,120
Washington . . . . 10.630 6,440
Westmoreland . . . 2,170 1,180
Wise . . . . . . 1.670 7,260
Wythe 5,040 2,900
York 2,140 1,250
WASHINGTON
Total State . . . . 468,000 443,300
Adams . . . . .. 2,030 1,950
Asotin . . . . . . 2,440 2,320
Benton . . . . .. 3,240 3,120
Chelan 9,160 8,730
Clallam 6,020 5,670
lark . 11,930 11,360
Columbia . . . . . 1,620 1,530
Cowlitz 9,180 8,650
Douglas 2,320 2,230
Ferry . 1,360 1,310
Franklin . . . . . 1.730 1,630
Garfield 1,010 970
Grant . s oE ® 1,680 1,610
Grays Harbor . . 17,320 16.380
Island . . . . . . 1,850 1,780
Jefferson . . . . . 2,550 2,390
King -y a@ o aF 142,190 134,090
Kitsap 9,760 9,270
Kittitas 4,970 4,680
Klickitat . . . . . 2,960 2,840
Lewis . 11,740 11,150
Lincoln 3,420 3.280
Mason . . . . . . 2,940 2,780
Okanogan . . . . . 5,500 5,260
Pacific . . . . . . 4,440 4,200
Pend Oreille 2,130 2,040
Pierce s B 49,670 46,940
San Juan . . . 1,080 1,040
Skagit . . . 10,170 9,600
Skamania . . 92 880
Snohomish 24,190 22,990
Spokane . . . . . 44,710 42,220
Stevens . . . . . . 5,520 5,310
Thurston 2 & 9,490 9,030
Wahkiakum . . . 1,100 1,060
Walla Walla . . . 7,860 7,460
‘Whatcom 17,600 16,730
‘Whitman a3z 7.870 7.500
Yakima . . . . 22,330 21,320
WEST VIRGINIA

Total State . . . . 417,000 348,300
Barbour . . . . . 4,780 3.920
Berkeley . . . . . 7,320 5,840
Boone 5,450 4,530
Braxton . . . . . 4,990 4,060
Brooke . 3 6,150 5.300
Cabell . . . 23,410 20,680
Calhoun 2,340 1,900
Clay . &« b 2,780 2,280
‘Doddridee 2,610 2,130
Fayette . 16,440 13,660
Gilmer 2,470 2,010
Grant e & g 1,970 1,610
Greenbrier . . . . 8,240 6,790
Hampshire . . . . 2,970 2,420
Hancock . . . . . 6,760 5.790
Hardy . . . . . . 2,280 1.850
Harrison . . . . . . 20,110 16,850
Jackson . 3,940 3.190
Jefferson . . . . . 4,120 3,400
Kanawha . . . 38,190 32,280
Lewis . . . . . 5,240 4,350
Lincoln . . 3,990 3,240
Logan . . . . . . 13,150 10,870
McDowell . . . . . 19,790 16,380
Marion 17,350 14,530
Marshall . . . . . 9,730 8,290
Mason 5.180 4,190
Mercer 14,310 11,830
Mineral . . . . . . 5,000 4,170
Mingo . . . . . . 8,620 6,960
Monongalia . . . . 13,110 10,960
Monroe . . . . . 2,850 2.300
Morgan . 2,170 1,790
Nicholas . . . . . 4,440 3,640
Ohio s & & L 4= 19970 17,760
Pendleton . . . . . 2,100 1,700
Pleasants .. 1,710 1,410
Pocohontas . . . . . 3,230 2,650
Preston . 6.980 5,740
Putnam 3.910 3,190
Raleigh 15,160 12.440
Randolph . 5.800 4,720
Ritchie 4,010 3.290
Roane . 4,270 3.470
Summers 4,570 3.780
Taylor 4,890 4.060
Tucker . 3,040 2,520
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West Virginia (Cont’d)

Tyler _— 3,480 2,820
Uy}')shur 8 5 @ 4,640 3,680
Wayne 6,910 5,640
Webster . . . . . 3,030 2,480
Wetzel 5,520 4,520
Wirt . 1,570 1,270
Wood 15,560 13,470
Wyoming . . . - - 4,600 3,800
WISCONSIN
Total State . . . . 735,000 612,700
Adams . . . . . . 2,100 1,470
Ashland . . - - - 4,910 4,010
Barron . . . . - - 8,340 6,100
Bayfield . . . . . - 3,690 2,660
Brown . . . . - - 16,420 14,030
Buffalo . . . . . . 3,820 2,730
Burnett . . . . - - 2,630 1,820
Calumet . . . . - . 4,070 2,940
Chippewa . . . . 8,460 6,460
Clark lsk vz a'c = 8,150 5,700
Columbia . . . . . 8,350 6,640
Crawford . . . - . 4,100 3,080
Dane . . - - - - - 29,120 24,700
Dodge . . - - - - - 13,210 10,490
Door . . . .« - -« 4,420 3,360
Douglas 11,560 10,120
Dunn = « & & € + 6,730 5,000
Eau Claire 10,490 8,960
Florence . . . . . 91 670
Fond Du Lac . . 15240 12,690
Forest! & = 57 i ,35 1,790
Grant . . .. .. 10,290 7,720
Green . . - . - - - 6,070 4,680
Green Lake 3,860 3.010
Iowa ¢ ¢ & & 4 5,320 3,860
Iron e ; >w @ o m 2,220 1750
Jackson 4,010 2,830
Jefferson . . . . . 10,190 8,270
Juneau . . . - . . 4,680 3,320
Kenosha . . - . . 15,630 14,040
Kewaunee . . . . 4,000 2.880
La Crosse . . . . 13,760 11,970
Lafayette . . . . 4,840 3,600
Langlade . . . . . 4,990 3,940
Lincoln . . . . . . 5,110 4,140
Manitowoc . . . . 14,380 12,000
Marathon . . . . . 15,920 12,680
Marinette . . . . 1,870 6,260
Marquette . . . - 2,53 1,820
Milwaukee . . . . 183,030 170,490
Monroe . . . . . . 7,050 5,37
Qconto . . . . . . 6,000 4,460
Oneida . ..& 5 == 3,860 3,200
Outagamie . . . . 15,020 12,630
Ozaukee . . . . - 4,450 3,440
Pepin . . . 1,950 1,390
Pierce . . . . . - 5.620 3,940
Polk . . ... .. 6,610 éggg
Portage . 7,510 B
Priceg. ...... 4,070 2,990
Racine ... 22,740 20,470
Richland . . . . . 4,880 3.610
Rock o =m0 215 20,190 17.340
Rusk . . . . . . . 3,770 2.760
St. Croix . . . . . 6,340 4,660
Sauk . . .. .. - 8,510 6,610
Sawyer . . . . . . 2,160 1,570
Shawano . . . . . 7.690 5.580
Sheboygan . . . . 18,620 15,920
Taylor & + ¢ = = = 4,000 2.800
Trempealeau . . . 5,780 4.140
Vernon . . . . .. 7,010 5,050
Vilasie & _w'b & a s 1,790 1.360
Walworth . = 8.740 6.980
Washburn . . . . 2.740 1,980
Washington . . . 6.690 5.140
Waukesha . . . . 13,060 10.630
Waupaca . . . 8.520 6.600
Waushara . . . 3,79 2.690
Winnebago . . . . 19.570 17.220
Wood . . .. ... 9,010 7.290
WYOMING

Total State . . . . 62,000 49.800
Albany . . . . . . 3,440 2,950
Big Horn . . . . . 2,810 2,180
Campbell . . . . . 1,960 1.360
Carbon . . . . . - 3,160 2.620
Converse . . : . . 2,010 1,600

rook . .. .. .. 1,490 1,020
Fremont . . . . . 2,990 2.310
Goshen e @ 3,010 2,180
Hot Springs . . . 1,690 1.370
Johnson . . . . . 1,360 1.010
Laramie . . . . . 6,890 5,950
Lincoln 2,730 2,180
Natrona . . . . . 7,320 6,380
Niobrara . . . . . 1,390 1.010
Park . .- -peves 2.340 1,800
Platte . . . . . 2.660 1,890
Sheridan . . . . . 4,640 3,860
Sublette . 540 380
Sweetwater . 5,090 4,350
Teton & = 4 & a s « 530 390
Uinta v s.6 s 5 5 = 1,690 1,290
Washakie . . . . . 1,050 790
Weston . . . . 1,340 990
Yellowstone

National Park 70 60
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IN THIRTY WEEKS KSL'S
AMATEUR HOUR PRODUCED
456,280 VOTES FROM 16
WESTERN STATES & CANADA

KSL's dominant coverage and listener
interest was strikingly demonstrated
during a recent "Search for Talent"
program, sponsored by a Salt Lake
City evening newspaper. Nearly half
a million votes was the result! In the
West or anywhere else — that's a

powerful lot" of votes.

And that's not all. Our client, the
Deseret News, reports more circulation
. . increased reader interest . . .

noticeable Good-Will reaction.

More than 15,000 votes per week on
this account alone demonstrates tre-
mendous pulling power for a Saturday
daytime program, with only three

night presentations!

KSL's long list of cli-
ents is convincing evi-
dence of this station's
leadership in the Inter-
mountain West. This
station is nationally
represented by Ed-
ward Petry and Com-
pany, Inc.

Typical scenes as ''Search for Talent"

is broadcast. Above, 2400 persons

crowd historic Mormon Assembly Hall.

Below, contestants at microphone.

KSL

Columbia's 50,000 W att
Affiliate in Salt Lake City

NOW IN iTS 18TH YEAR OF BRILLIANT SUCCESS

BROADCASTING e« Broadcast Advertising

{
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Joint Committee on Radio Research’s
Estimated Number of Families Owning Radio Sets: Urban and Rural

By State and Census Geographic Divisions as of January 1, 1938

URBAN 1 VILLAGES * FARMS TOTAL RURAL TOTAL
July % 1938 July % 1938 July % 1938 July % 1938 July % 1938
1937 Owner- Radio 1937 Owner- Radio 1937 Owner- Radio 1937 Owner- Radio 1937 Owner- Radio
STATE Families ship Families Families ship Families Families ship Families Families ship Families Families ship  Families
Alabama. . 207,000 75 154,600 153,000 59 90,400 310,000 42 130,200 463,000 48 220,600 670,000 56 375,200
Arizona. . 37,000 89 33,100 46,000 72 33,100 21,000 64 13,400 67,000 69 46,500 104,000 77 79,600
Arkansas. .. ... 113,000 78 88,100 105,000 55 57,500 253,000 39 104,200 388,000 43 166,700 501,000 51 254,800
California. . ....... ......... 1,369,000 94 1,287,100 285.000 97  275.600 164,000 96 157,100 449,000 96 432,700 | 1,818,000 95 1,719,800
Colorado. . ....... I —— 152,000 91 138,200 | 66,000 81 53,100 70,000 60 42,200 136,000 70 95,300 288,000 81 233,500
Connecticut. . ............... 306, 000 92 281,400 | 110,000 93 102,700 21,000 86 18,000 131,000 92 120,700 437, 000 92 402,100
Delaware. . . ........ 3 Axiias 34,000 90 30,800 | 21,000 84 17,700 12,000 6 9,100 33,000 81 26,800 67,000 86 57,600
District of Columbia. .. ...... 168,000 91 152,900 | s Pagmirme o — o Sosacd. Do .. P — 168, 000 91 152,900
Florida. ... ...... et 238,000 80 189,500 135,000 59 79,300 70,000 42 29,100 205,000 53 108, 400 443,000 67 297,900
Georgia. . ........ .. 245,000 74 180,500 157,000 58 90, 400 314,000 32 99,900 471,000 40 190,300 716,000 52 370,800
Idaho. ... .. ... e 38,000 90 34,200 38,000 8l 30,600 48,000 71 33,900 86,000 75 64,500 124,000 80 98,700
INiN0i8, . 5\ s bsia® Ik .. 1,626,000 93 1,426,600 | 287,000 86 248,000 250,000 73 12,500 537,000 80 430,600 | 2,063,000 90 1,857,100
Indiana. ....... i 522,000 92 480,300 192,000 90 173,000 220,000 74 163,500 412,000 82 336,600 934,000 87 816,800
Towas . st - - epg 2 2 - 281, 000 93 262,500 162,000 86 139,700 237,000 74 15,600 399,000 19 315,300 680, 000 86 577,800
Kansas. ... .... . 204,000 93 189,300 125,000 78 97,500 172,000 47 81, 000 297,000 60 178,600 §01,000 73 367,800
Kentucky. .. ..... . 242,000 86 208,600 | 174,000 70 121, 600 292,000 56 164,700 466,000 61 286,300 708,000 70 494,900
Louisiana. ........ » T 215.000 78 168,100 111,000 51 56,300 184,000 40 3,000 295,000 44 129,300 510,000 58 297,400
Maine. ... ... .. o 88,000 91 79,700 91,000 94 85,300 42,000 86 36,100 133,000 91 121,400 221,000 91 201,100
Maryland. .. .. IR T - 251,000 90 225,100 106,000 84 89,000 53,000 77 41,000 159, 000 82 130, 000 410,000 87 355,100
Massachusetts. . . . . Arparb des 992, 000 92 912,100 | 92,000 96 88,300 20,000 94 1%, 800 112, 000 96 107,100 | 1,104,000 92 1,019,200
Michigans i .o ussassas . 827,000 93 771,100 204,000 93 189,900 189,000 85 161,200 393,000 89 351,100 | 1,220,000 92 1,122,200
Minnesota. .. ..... 1L 331,000 93 309,300 118,000 88 104,100 203,000 71 143,500 321,000 7 247,600 652,000 85 556,900
Mississippi. .. . . T 91,000 71 64,600 84,000 51 42,600 319,000 31 99,800 403, 000 35 142,400 494,000 42 207, 000
Missouri........... 562,000 94 525,600 205,000 76 154,800 305,000 47 142,400 510,000 68 297,200 | 1,072,000 77 822,800
Montana. . .. ....... e 49,000 91 44,400 42,000 78 32800 51,000 173 37,400 93,000 175 70,200 142,000 81 114,600
Nebraska. . ................ 129,000 93 120,100 | 88,000 82 72,200 135,000 68 91,800 223,000 74 164,000 352,000 81 284,100
Nevada................. . 12,000 91 11,000 | 14,000 97 13,600 4,000 98 3,900 18,000 97 17,500 30,000 95 28,500
New Hampshire : 77,000 91 69,700 43.000 91 39, 000 16,000 98 15,900 59,000 93 54,700 136,000 92 124,400
New Jersey. . . 904,000 94 845,400 163,000 92 149, 300 31,000 90 27,800 194,000 91 177,100 | 1,098,000 93 1,022,500
New Mexico. . ie 27,000 88 23,700 39,000 59 23,100 36,000 43 15,500 75,000 51 38,600 102, 000 61 62,300
New York....... S......... 2,806,000 93 2,623,300 381,000 93 353,600 185,000 84 155,400 566,000 90 509,000 | 3,372,000 93 3,132,300
North Carolina. ............ 206,000 79 161,900 188,000 54 101,700 342,000 42 145,000 530,000 47 246,700 736,000 55 408,600
North Dakota............. . 28,000 94 26,200 45,000 73 32,800 83.000 73 60,600 128,000 73 93,400 156, 000 7 119,600
Ohi0,, a5 ko Ciiii....... 1,215,000 93 1,130,200 311,000 96 297,900 251,000 85 213,400 562,000 91 511,300 | 1,777,000 92 1,641,500
Oklahoma. .. ... .. T 233, 000 87 202,500 149,000 174 109,800 237,000 60 142,000 386, 000 65 251,800 619,000 173 454,300
Oregon. .. ....... - 157.000 94 147,000| 78,000 98 76,400 64,000 97 62,000 142,000 97 138,400 299,000 95 285,400
Pennsylvania. . . . 1,687,000 92 1,553,900 564,000 88 495,700 201,000 78 156,800 765,000 85 652,500 | 2,452,000 90 2,206,400
Rhode Island. . .. 155,000 92 142,500 11,000 94 10,300 3,000 90 2,700 14,000 93 13,000 169,000 92 155,500
South Carolina. . . .. 99,000 70 69,500 114,000 58 66,600 194,000 37 71,200 308,000 45 137,800 407, 000 51 207,300
South Dakota. . ... 34,000 93 31,700 46,000 83 38,100 87,000 173 63,100 133, 000 76 101,200 167, 000 80 132,900
259,000 82 211,200 134,000 76 101,300 296,000 50 147,400 430,000 58 248,700 689,000 67 459,900
661,000 84 556,200 300,000 67 199, 800 555,000 50 277,500 855, 000 56 477,300 | 1,516,000 68 1,033,500
68,000 91 61,800 33,000 89 29,500 22,000 90 19,700 55,000 89 49,200 | 123,000 90 111,000
33,000 91 30, 000 38,000 94 35,600 28,000 82 23,000 66,000 89 58,600 99,000 90 88,600
217,000 82 178,800 177,000 66 115,200 219,000 49 106,200 396,000 56 221,400 | 613,000 65 400, 200
Washington. . ... e 271,000 94 254,400 113,000 95 107,400 84,000 97 81,500 197,000 96 188,900 468,000 95 443,300
West Virginia. . .. ..... o 130,000 86 111,800 189,000 84 158,200 98,000 80 78,300 287,000 82 236, 500 417,000 84 348,300
Wisconsin. .. ... .. e 404,000 93 377, 000 137,000 80 110, 000 194,000 65 125,700 331,000 71 235,700 735,000 83 612,700
Wyoming. . ............. 20,000 90 18,100 23,000 R6 19,700 19,000 63 12, 000 42,000 75 31,700 62, 000 80 49,800
GEOGRAPHIC DIVISIONS?

New England. . ... ..... .. 1,661,000 92 1,515,400 385,000 94 361,200 130,000 88 114,300 515,000 92 475,500 | 2,166,000 92 1,990,900
Middle Atlantic . 5,397,000 93 5,022,600 | 1,108,000 90 998,600 417,000 82 340,000 1,525,000 88 1,338,600 | 6,922,000 92 6,361,200
E. North Central. . .. 4,494,000 93 4,185,200 | 1,131,000 90 1,018,800 1,104,000 77 846,300 2,235,000 83 1,865,100 | 6,729,000 90 6,050,300
W. North Central. . . . 1,669,000 93 1,464,700 789,000 81 639, 200 1,222,000 62 758,000 2,011,000 69 1,397,200 | 3,580,000 80 2,861,900
South Atlantic...... ... . 1,588,000 82 1,300,800 | 1,087,000 66 718,100 1,302,000 45 579,800 2,389,000 54 1,297,900 | 3,977,000 65 2,598,700
E. South Central. . . .. ) 799,000 80 639, 000 545,000 65 355,900 1,217,000 45 542,100 1,762,000 51 898,000 | 2,561,000 60 1,537,000
W. South Central. . 1,222,000 83 1,014,900 665,000 64 423,400 1,259,000 48 601,700 1,924,000 53 1,025,100 | 3,146,000 65 2,040, 000
Mountain. ., . .. 403,000 90 364,500 301,000 78 235,500 271,000 66 178,000 572,000 72 413,500 975,000 80 778,000
Pacific. . . . . 1,797,000 94 1,688,500 476,000 97 459,400 312,000 96 300,600 788,000 96 760,000 | 2,585,000 95 2,448,500
U.S.Total......... ... 18,920,000 91 17,195,600 | 6,487,000 80 5,210,100 7,234,000 59 4,260,800 13,721,000 69 9,470,900 (32,641,000 82 26,666,500

FOOTNOTES—Figures above do not include automobile radios or extra sets in homes. It is estimated there are 3.96 persons per family. State figures are by U. 8. census classifica-
tions. ! Urban includes communities over 2,600 population. ? Villages are communities under 2,600 population. ¢ Geographical Divisions: New England-—Connecticut, Maine, Massa-
chusetts, New Hampshire, Rhode Island, Vermont. Middle Atlantic—New York, New Jersey, Pennsylvania. East North Central—Illinois, Indiana, Michigan, Ohio, Wisconsin. West
North Central—lowa, Kansas, Minnesota, Missouri, Nebraska, North Dakota, South Dakota. South Atlantic—Delaware, Florida, Georgia, Maryland, North Carolina, South Caro-
lina, Virginia, West Virginia. East South Central—Alabama, Kentucky, Mississippi, Tennessee. West South Centrel—Arkansas, Louisiana, Oklahoma, Texas. Mountain—Arizona.
Colorado, Idaho, Montana, Nevada, New Mexico, Utah, Wyoming. Pacific—California, Orezon, Washington.

METHODS FOR MEASURING THE RADIO AUDIENCE

Write for report entitled

“THREE MILLION RADIO INTERVIEWS”

A study of the composition and characteristics of nearly one and one-half million families interviewed in 1938 and of a
like number reported on in preceding years.

Based upon records of listening habits in hundreds of American and Canadian cities, towns and rural districts from coast
to coast, and also in Great Britain.

Not a compendium of data, but a careful, unbiased and detailed research report showing the uses and interpretation of
the numerous methods employed by this organization during the past 10 years. ComEares and analyzes the coincidental, the
day-part (recall), printed roster, and others, including a comprehensive analysis of mechanical recorders, their uses and applica-
tions. Price $10.00.

International 330 West Forty- d Street
Researncﬁmoarlgoennaimﬁon CROSSLEY' INCORPORATED el‘sleworYZr;egir;y o
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Joint Committee On Radio Research: Rural Survey Findings
All Figures as of January 1, 1938

Synopsis of Joint Committee Study

COMBINED
100.0%

RURAL URBAN

Total U. 8. Families 13,721,000 100.09% 18,920,000 100.0% 32,641,000

Total Radio Families 9,470,900 69.0 17,195,600 91.0 26,666,500 82.0
Radio Homes with
2 or more Sets 549,312 5.8* 3,404,729 ' 19.8* 3,954,041 14.8*
Median Number of
Years Radio Families
have owned Sets 7.0 years 8.2 years 7.7 years
Radio Families Own-
ing an Automobile 7,775,609 82.1* 11,675,812 67.9* 19,451,421 72.9*
Radio Families Own-
ing an Auto-Radio 1,269,101 134* 3,370,338 19.6* 4,639,438 17.4*
Radio Families Listen-
ing Sometime Daily
Average Weekday 8,438,572 89.1* 13,825,262 80.4* 22,263,834 83.56*
(Mon. thru Fri.)
Saturdays 8,315,450 87.8* 13,189,025 76.7* 21,504,475 80.6*
Sundays 8,163,916 86.2* 13,189,025 76.7* 21,352,941 80.1*
Average 7 Days 8,381,746 88.5* 13,722,089 79.8* 22,103,835 82.9*
Median Hours of Daily
Use of Radio
Based on All Sets
Owned 4:47 hours 4:09 hours 4:22 hours
Based on Sets in Use
Some Time During
the Total Day 5:18 hours 5:12 hours 5:14 hours

NOTE: In this study, the term ‘‘Rural population™ conforms to the definition of the U. 8.
Census Bureau—those living on rural farms or in villages of less than 2600 population.
The Census shows several hundred thousand people living on farms in urban areas. These,
however, are not classified as “Rural population.” The Urban data, shown here for
comparison with the new rural data, are from the Starch Quarterly Urban Radio Surveys
for 1937. * 100%—All Radio Homes.

Rural Radio Ownership by Economic Groups

RURAL RADIO OWNERSHIP FACTORS ECONOMIC GROUP u.s.
High Middie Low ’:'?)5:!':

Percentage of all Rural Families

owning home radios 89.0 71.0 47.0 69.0

Percentage of Rural Radio Families

with radio set in working order 97.8 96.6 94.4 96.6

Percentage of Rural Radio Families

with more than one home radio set 10.5 38 1.6 5.8

Number of years average Rural

Radio Family has owned a radio 8.3 6.6 5.9 7.0

Percentage of Rural Radio Families

owning an automobile 923 82.2 65.0 82.1

Percentuge of Rural Radio Families

with radio-equipped automobiles 22.6 10.0 4.2 13.4

The interviews in each county were divided into three groups of equal number, repre-
senting the top, middle and low economic levels of the community. No fixed ‘‘national’
standards of cash income or size of farm were applied. In this way representative samples
in all income and social levels were obtained, regardiess of sectional variations in income
standards and living costs.

It will be noted that the radio ownership of the upper third of rural population is very
close to overall urban radio ownership: 899 in the upper third of rural classification as
comparcd with 919, ownership among all urban families.*

* Starch Urban data. see page 60 for breakdowns between farm and village ownership,
and details of economic classifications.

Summary of Basic Radio Ownership Factors
By Geographic Areas

Percont Number of

Percent Percent

P’::::'A" ::;T: Rural Radie T:;"::' R:::r":n‘:l'l Rurat Radio
GEOGRAPHIC AREAS Familles Famitles wf:h"'""'::. Rural Radio  Families Famities
?i::‘l:: ;‘“‘::::’"‘: Than One F'T)t’n“"” o;";'"' M"" Automobile
Order | Home Radio O utomeblle Radio
New England 92.0% 98.5% 1279, 10.0 77.2% 14.0%
W. No. Central 69.0 94.6 2.2 8.0 85.0 123
South Atlantic 54.0 096.2 +.7 5.8 76.9 9.6
East No. Central 83.0 977 5.3 78 85.4 12.0
Middle Atlantic 88.0 96.5 5.6 7.9 81.7 13.5
West S80. Central 53.0 97.2 1.8 5.6 85.0 185
Eaxat So. Central 510 95.7 4.3 6.2 70.2 84
Muountain 72.0 93.9 4.6 6.7 82.7 13.8
Pacifie 96.0 99.6 143 7.9 95.6 25.0
U. 8, TOTAL 689.09, 96.6% 5.8% 7.0 82.19, 13.4%

States Arranged According to Number of
Rural Radio Families*

% Rural
Number  Natlonal % Rural Number Natlonal Families Rural Natlonal
of All Ranking Famities of Rural Ranking With RADIO Ranking
Families®* of States of Total Familles®® of States RADI0S Familios of States
2

States arranged
according to numbor
of Rural Radio Families

Pennsylvania 2,452,000 2 31.2 765,000 X 25,500 1
Ohio 1,777,000 5 31.6 562,000 4 91.0 511,300 2
New York 3,372,000 1 16.8 566,000 3 90.0 509,000 3
Texas 1,516,000 6 564 855000 1 656.0 477,300 4
California 1,818,000 4 24.7 449,000 11 96.0 432,700 5
Illinois 2,063,000 3 26.0 537,000 65 80.0 430,500 6
Michigan 1,220,000 7 322 393,000 17 89.0 351,100 7
Indiana 934,000 11 441 412,000 13 820 336,500 8
Towa 680,000 17 58.7 399,000 15 79.0 315300 9
Missouri 1,072,000 10 47.6 510,000 7 58.0 297,200 10
Kentucky 708,000 16 65.8 466,000 9 61.0 286,300 11
Oklahoma 619,000 20 624 386,000 19 65.0 251,800 12
Tennessee 689,000 16 62.4 430,000 12 58,0 248,700 13
Minnesota 652,000 19 492 321,000 21 77.0 247,600 14
North Carolina 736,000 12 72.0 530,000 6 47.0 246,700 15
West Virginia 417,000 28 68.8 287,000 25 82.0 236,500 16
‘Wisconsin 735,000 13 450 331,000 20 71.0 235,700 17
Virginia 613,000 21 64.6 396,000 16 560 221,400 18
Alabama 670,000 18 69.1 463,000 10 48.0 220,600 19
Georgia 716,000 14 658 471,000 8 40.0 190,300 20
‘Washington 468,000 25 421 197,000 28 96.0 188,900 21
Kansas 501,000 23 §59.3 297,000 23 60.0 178,600 22
New Jersey 1,098,000 9 17.7 194000 29 91.0 177,100 23
Arkansas 501,000 23 77.4 388,000 18 43.0 166,700 24
Nebraska 362,000 31 63.4 223,000 26 174.0 164,000 25
Mississippi 494,000 24 81.6 403,000 14 35.0 142,400 26
Oregon 299,000 32 47.5 142,000 31 97.0 138,400 27
South Carolina 407,000 30 75.7 808,000 22 450 137,800 28
Maryland 410,000 29 388 159,000 30 82.0 130,000 29
Louisiana 610,000 22 57.8 295000 24 440 129,300 30
Maine 221,000 34 60.2 133,000 33 910 121,400 31
Connecticut 437,000 27 30.0 131,000 34 920 120,700 32
Florida 443,000 26 46.3 205,000 27 53.0 108,400 33
Massachusetts 1,104,000 8 10.1 112,000 36 96.0 107,100 34
South Dakota 167,000 36 79.6 133,000 33 76.0 101,200 35
Colorado 288,000 33 47.2 136,000 32 70.0 95300 36
North Dakota 156,000 37 82.1 128,000 35 73.0 93,400 37
Montana 142,000 38 656 93,000 37 750 70,200 38
Idaho 124,000 40 694 86,000 38 75.0 64500 39
Vermont 99,000 44 66.7 66,000 41 89.0 58,600 40
New Hampshire 136,000 39 434 59,000 42 930 54,700 41
Utah 123,000 41 44.7 55,000 43 89.0 49,200 42
Arizona 104,000 42 644 67,000 40 690 46,500 43
New Mexico 102,000 43 735 75,000 39 510 38,600 44
‘Wyoming 62,000 46 67.7 42,000 44 750 31,700 45
Delaware 67,000 45 493 33,000 45 810 26,800 46
Nevada 30,000 47 60.0 18,000 46 97.0 17,500 47
Rhode Island 169,000 35 83 14,000 47 93.0 13,000 48
Dist. of Columbia 168,000 49 — 49
TOTAL U. S. 32,641,000 429, 13,721,000 69% 9,470,900
*See page 60 for breakdown between village and farm ownership.
**Exstimated as of July 1, 1937 by Joint Committee on Radlo Research.
Average Hours of Daily Use for All Rural Radio Families
7 Lay Av. 5 Day Av. Saturday Sunday
By ECONOMIC GROUPS Hrs. Min, Hrs, Min Hrs. Min. Hrs. Min.
HIGH Rural Group 4 58 5 05 4 53 4 40
MIDDLE Rural Group 4 48 4 55 4 49 4 27
LOW Rural Group 4 26 4 29 4 45 4 12
TOTAL 4 47 4 54 4 50 4 26
By GEOGRAPHIC AREAS
New England 5 07 5 13 5 27 4 27
Middle Atlantic 4 33 4 43 4 26 4 28
East North Central 6 01 5 13 5 10 4 20
West North Central 4 09 4 09 4 11 4 02
South Atlantic 4 24 4 22 4 46 4 11
East South Central 4 14 3 58 4 27 -4 27
West South Central 5 23 5 25 5 19 5 23
Mountain 4 52 5 08 4 53 4 16
Pacific 5 51 6 21 5 17 6 29
TOTAL 4 47 4 54 4 50 4 26

Per Cent of All Rural Radios in Use by Periods of Day and Night

{Percentages show tolal U. 5. rural audlence, Tn forms of New Vork broadoasting time, orly
weighted for coast to coast average) o proporty

Average Percentage of

ail rural radio familles

listening any haif-hour

Average Percontage of
all rurai radio tamilies
listening any haif-hour

AVERAGE WEEKDAY SATURDAY (Continued)

9:00-12:00 Noon .. .... 26.5%
12:00 Noon-3:00 . M. 265 8:00-9:00 P. M. ...... 46.5
3700-6:00 P. M. ... 197 9:00-12:00 Midnight .. 29.8
6:00-10:00 P. M. ... .. 50.9 SUNDAY .
10:00-12:00 Midnight . 29. 9:00-12:00 Noon 24.8
sy B (0 sl 12:00-3:00 P. M. 25.3
9:00-12:00 Noon ..... 25.8 3:00-6:00 P. M. . .. 2441
12:00 Noon-3:00 P. M. 28.2 6:00-9:00 P. M. ... . 466
3:00-6:00 P. M. ... ... 25.3 9:00-12:00 Midnight .. 25.3

NOTE: These percentages apply o Total Rursl Radio Fsmliles. Bee detalled tables on page 60
and village percentages, and breakdowns by time zones and by half hour periods. pug for tarm
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DIRECTORY OF U. S. BROADCASTING STATIONS BY CALL LETTERS

* Denotes new station authorized but not yet in operation as of January 15, 1939

K KGGF . Coffeyville, Kan. | KMA_ _____ Shenandoah, Ia. |*KRBM.____Bozeman, Mont. | KTUL _________ Tulsa, Okla.
KGGM __Albuguerque, N. M. | KMAC___San Antonio, Tex. | KRE _ Berkeley, Calif. | KTW________Seattle, Wash.
San Antonijo, Tex KGHF P KMBC_____ __ _Kansas City KRGV __ -- Weslaco, Tex. | KUJ____Walla Walla, Wash.
_Aberdeen, S. D KMED._______Medford, Ore.| KRIC______ Beaumont, Tex. | KUMA________ Yuma, Ariz.
_..-Ada, Okla KMJY . Fresno, Calif. | KRIS_Corpus Chrmh, Tex. | KUOA _Siloam Springs, Ark.
_Alexandria, La. KMLB _._____ _Monroe, La.| KRKD_ ________ Los Angeles { KUSD____Vermillion, S. D.
--Portland, Ore. tKMMJ__Clay Center, Nebr. __Everett, Wash. | KUTA_____Salt Lake City
_Corsicana, Tex. KMO _______ Tacoma, Wash. _Lewiston, Idaho | *KVAK_____Atchison, Kan.
___Wichita, Kan. amath Falls, Ore. San Angelo, | KMOX . St. Louis _-_Dallas, Tex. |*KVAN __Vancouver, Wash.
_Little Rock, Ark.| KFJM__Grand Forks, N.D.| KGKO___Fort Worth, Tex. | KMPC_.Beverly Hills, Calif. | KRLH________ Midland, Tex. | KVCV_______ Redding, Calif.
. .-__Fresno, Cal. | KFJZ ____ Fort Worth, Tex. | KGKY____Scottsbluff. Nebr. | KMTR ____ Hollywood, Calif. | KRMC_Jamestown, N. Dak. | KVEC San Luis Obispo, Cal.
_____ Elk City, Okla. | KFKA ______ Greeley, Colo. _ _Mason City, la. | KNEL_ —_—_Brady, Tex. | KRMD _____Shreveport, La. | KVGB____Great Bend, Kan.
————____Astoria, Ore. KFKU_____ Lawrence, Kan. [KGLU__ ___ _Safford, Ariz. | KNET. -Palestine, Tex. __Roseburg, Ore. | KVI .._____Tacoma, Wash.
KATE___Albert Lea, Minn. __Shenandoah, Ia. KGMB____Honolulu, Hawaij | KNOW_ _--Austin, Tex. Des Moines, Ia. | KVNU________Logan, Utah
KAWM_______Gallup, N. M. | KFOR_______ Lincoln, Nebr. | gGNC______. Amarillo, Tex, | KNX--—-_—-___ Los Angeles | KROC ____Rochester, Minn. | KVOA.______ Tucson, Ariz.
Muskogee, Okia. KFOX._-Lonz Beach, Calif. | KGNF.____N. Platte, Nebr. | KOA __ .. _____ ____Denver ___El Paso, Tex. __.Denver, Colo.
KBPS_______. Portland, Ore. | KFPL ____Dublin, Tex. | KGNO____Dodge City, Kan. -._Corvallis, Ore.  KROW______ Oakland, Calif. Santa Ana, Calif.
KBND__ ... . _Bend, Ore. == i - | KGO . _San Francisco Pittsburg, Kan. | KROY __Sacramento, Calif. --Lafayette, La.
*KBKR. ______ Baker, Ore. KFPY_ _____ Spokane, Wash. KGU ___ onolulu, Hawaii | KOB____ Albuquerque, N.M. [KRQA_ _____| Santa Fe, N. M. Tulsa, Okla.
KBST. ____ Big Spring, Tex. KFQD —-Anchorage, Alaska | sKGVI,__ __Greenville, Tex. KOBH__ Rapid City, S. Dak. __Sherman, Tex. | KVOR__Colo. Springs, Colo.
——_..Jonesboro, Ark. | KFRC___._____ San Francisco KGVO______Missoula, Mont. | KOCA -.—_____Kilgore, Tex. .Seattle, Wash. | KVOS ___Bellingham, Wash.
KCKN___Kansas City, Kan. KFRO ------ Longview, Tex.!kGw.___ Portland, Ore. | KOCY. _Oklahoma City | KSAC_____Manhattan, Kan.|KVOX -...Moorhead, Minn.
KCMC Texarkana, Tex.-Ark. KFRU_______Columbia, Mo. | kGy _ _ _ Olympia, Wash, | KOH___ ———--Reno, Nev. | KSAL _Salina, Kan.| KVRS. Rock Springs, Wyo.
KCMO.__ Kansas City, Mo. | KFSD_____ San Diego, Calif. | KHBC _______Hilo, Hawaii | KOIL..__ ___Omaha, Nebr. | KSAM__ Huntsville, Tex. | KVSO ____. Ardmore, Okla.
KCRC____ __Enid, Okla. | KFSG. _ -Los Angeles | yHRG __ Okmulgee, Okla. |KOIN._.____ Portland, Ore. _.San Francisco | *(KVWC______ Vernon, Tex.
KCRJ_ _._Jerome, Ariz. | KFUO _ St. Louis |KHJ. __ __ Los Angeles | KOKO_ _____ La Junta, Colo. __Sioux_City, Ia. | *KWAL Wallace, Idaho
KDAL.______. _Duluth, Minn. | KFVD_. Los Angeles KHQ ______Spokane, Wash. | KOL ..__ _Seattle, Wash. |[KSD._...___ ______ St. Louis | KWBG ____Hutchinson, Kan.
KDB__Santa Barbara, Calif. | KFVS _Cape Girardeau, Mo. | KHSL _ ... Chico. Calif. | KOMA ______ Oklahoma City Pocatello, Idaho | KWEW_ ____ Hobbs, N. M.
....... _Casper, Wyo. | KFWB____Hollywood, Calif. | yHUB __Watsonville, Calif. | KOME. -_Tulsa. Okla. | KSFO_San Francisco. Calif. | #KWFT_Wichita Falls, Tex.
KDKA ———_______Pittsburgh | KFXD _.___ Nampa, Idaho | Kica ___ . Clovis, N.M. | KOMO ______Seattle, Wash. | KSL___Salt Lake City, Utah | KWG ..___ Stockton, Calif.
KDLR.__Devils Lake, N. D.| KFXJ Grand Junction, Colo. KID .___Idaho Falls, Idaho | KONO_ __San Antonio, Tex. | KSLM.. _____. _Salem, Ore. ___Globe, Ariz.
KDNT_____ “Denton. Tex. | KFXM San Bernardino, Calif. KIDO ___ Boise, Idaho | KOOS _____ Marshfield, Ore. | KSO _______Des Moines, Ia. __Portland, Ore.
KDON _____Monterey, Calif. KFYO______ Lubbock, Tex. | kIpw _ Lamar, Colo. | KORE ___ .Eugene, Ore. | KSOO____Sioux Falls, S. D. feee———_ St. Louis
*KDTH.__ Dubuque, Ia. -----Bismarck, N. D. |\ gk1EM  Eureka, Calif. | KOTN ____ Pine Bluff, Ark. | KSRO____Santa Rosa, Calif. | KWKH_____Shreveport, La.
KDYL_Salt Lake City, Utah | KGA ______Spokane, Wash. | KIEV ~ Glendale. Calif. | KOVC Valley City, N. Dak. | KSTP__Minneapolis-St. Paul | KWLC________ Decorah, la.
KECA _Los Angeles | KGAR.__ -Tucson, Ariz. | pINY Juneau,  Alaska | KOY - . Phoenix, Ariz. | KSUB._____ Cedar City, Utah | KWLK.___Longview, Wash.
T Seattle, Wash. | KGB .. San Diego, Calif. | KIRO. . Seattle, Wash. | KPAB_________Laredo, Tex. | KSUN______ Lowell, Ariz. | KWNO______ Winona, Minn.
__________ Los Angeles | KGBU____Ketchikan, Alaska | gy~ _Yakima, Wash. KPAC.___Port Arthur, Tex. | KTAR .__ Phoenix, Ariz. | KWOC.___Poplar Bluff, Mo.
KELA ____Centralia, Wash. X _____Springfield, Mo. | K1TE " Kansas City, Mo, | KPDN_________ Pampa, Tex.| KTAT. __Fort Worth. Tex. | KWOS___Jefferson City, Mo.
KELD._____ El Dorado, Ark | KG Decorah, Ia. | K11, Garden City, Kans. KPFA_ Helena, Mont. C Tex. _ Pullman, Wash.
KELO. ___Sioux Falls, S. D. | *KGCI._Coeur d'Alene, Ida. | gigN__ ___Pecos, Tex.| KPLC____Lake Charles, La. .——-__Shreveport, La. | KWTN___ Watertown, S. D.
KERN____Bakersfield, Calif. | KGCU--._.__Mandan, N. D. | g1gp " Durango, Colo. |KPLT __________ Paris, Tex. i Tex. __Springfield, Mo.
KEUB_______ __ Price, Utah KGCX __Wolf Point, Mont. | ¥ TRS  San Francisco, Calif. | KPMC_ Bakersfield, Cal. win Falls, 1daho | KWYO______Sheridan, Wyo.
KEX____ __Portland, Ore. | KGDE __Fergus Falls, Minn. | gJR _____Seattle, Wash. | KPO _ __San Francisco —---Hot Springs, Ark. _Seattle, Wash.
KFAB______ Lincoln. Nebr. | KGDM __ Stockton, Calif. KLAH _____ Carlsbad, N. M. | KPOF —.____________Denver ia, Cal. _Portland, Ore.
KFAC___ ______Los Angeles | KGEK ---Sterling, Colo. | y1 gy LaGrande, Ore. |KPPC______ Pasadena, Calif. | KTMS_ Santa Barbara, Cal. El Centro, Calif.
KFAM ___ St. Cloud. Minn. | KGER._ Long Beach, Calif. | yycoN Blytheville, Ark |KPQ ... Wenatchee, Wash. |sxTOH Lihue, Hawaii | KXOK.______St. Louis, Mo.
*KFAR__Fairbanks, Alaska | KGEZ. _____ Kalispell, Mont. | g7)g _Ogden, Utah |KPRC.______. Houston, Tex. | KTOK. . Oklahoma City | KXRO_____Aberdeen, Wash.
KFBB____Great Fails, Mont, | KGFF.___._ Shawnee, Okla. | KPM_ . Minot, N.D. | KQV - Pittsburgh | XTRB _____ Modesto, Calif. -
Kan. | KGFI_____ Brownsville, Tex.| KLRA _ _Little Rock, Ark.| KQW_ ______ San Jose, Calif. | KTRH._____ Houston, Tex.
KFBK____Sacramento, Calif. | KGFJ___._______Los Angeles | KLS ______ Oakland, Calif. | KRBA__ —-Lufkin. Tex. | KTRI. ____Sioux City, Ila.
*KFDA Amarillo. Tex. | KGFL Roswell, N. M. | KLUF_____Galveston, Texas| KRBC________ Abilene, Tex. | KTSA____San Antonio, Tex.
KFDM______ Beaumont, Tex. | KGFW -Kearney, Nebr. KLX___.___ _Oakland, Calif. | f Authorized to move to | KTSM. ---_El Paso, Tex. »
KFDY. ___. Brookings, S.D. | KGFX ___Pierre. S. D. | KLZ = _Denver | Grand Island, Neb. |*KTSW______Emporia, Kan. YW Philadelphia

(Continued on page 64)

The Dawn of a New Day

A DISTINGUISHED station serving the
cultural center of America . . . . in a manner
befitting the best traditions of Boston’s cherished

position in American history and American culture.

WCOP

Copley Plaza Hotel . . Boston, Mass.

Page 62 ¢ 1939 Yearbook Number BROADCASTING ¢ Broadcast Advertising
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(Continued from page 62)

DIRECTORY OF U. S. BROADCASTING STATIONS BY CALL LETTERS

_________ A]a.
Zaneaville, O,
_...Laurel,
WAPI__ Blrmmghnm,
WAPOQO__Chattanooga,
WARD —_--Brooklyn
WASH Grand Rapids, Mich.
Atlanta, Ga.

---Wayeross,

________ Hazleton, Pa.
WBAA___W. Lafayette, Ind.
WBAL et Baltimore
WBAP.____Fort Worth, Tex.

WBAX___Wilkes- Barre, Pa.
WBBC ___________Brooklyn
-Richmond, Va.

_Chicago
——w——e——__Brooklyn

____Ponca City, Okla.
-----Bay City, Mich.

______ Buffalo, N. Y.

——__Marquette, Mich.

_____ Huntsville, Ala.
WBIG____Greensboro, N. C.
WBIL_____. New York City
WBLK . _Clarksburg, W. Va.
WBLY ___________ Lima, O.
WBNO --New Orleans
WBNS._______ Columbus, O
WBNX__________ New York
WBNY_ -Buffalo, N. Y.

WBOW___ Terre Haute, Ind.
WBRB____Red Bank, N. J.
WBRC‘___Birmingham, Ala,
WBRE.___Wilkes.Barre, Pa.
WBRK_____ Pittsfield, Mass.

WBRY. -Waterbury, Conn.
WBT______ Charlotte, N. C.
*WBTH_Williamson, W. Va.
WBTM._._______ Danville, Va.
WBZ _____ --- Boston
WBZA____Springfield, Mass.
WCAD______ Canton, N. Y.
WCAE ___ _____Pittsburgh

WCAL____Northfield, Minn.
Camden, N. J.
e Ba]tlmore
WCAP__Asbury Park, N. J.
WCAT.___Rapid City, S. D.
Philadelphia
-Burlington, Vt.

WCAZ --Carthage, Il
WCBA_ -Allentown, Pa.
WCBD__._______ Chicago, IIL

WCHS. _Charleston, W. Va.

WCHYV __Charlottesville, Va.
WCKY __________ Cincinnati
= Cleveland
WCLO______ Janesville, Wis,
WCLS____._______Joliet, IIL
_Ashland, Ky.

________ rooklyn
_Pensacola, Fla.

-Meridian, Miss.
—--Columbus, O.

WCOP e oo Boston

_Columbia, S. C.

WCOU ___ _ Lewiston, Me.
wWCOoV_ ___Montgomery, Ala.
Cincinnati

WDAE = . Tampn, Fln
WDAF-___Kansas City, Mo.
El Paso, Tex.
Danville, Il
_Philadelphia

_Fargo, N. D.

___-Roanoke, Va.

_Orlando, Fla.

WDEL _____Wilmington, Del.
WDEV.__ ~-Waterbury, Vt.
wWDGY __ Minneapolis
WDNC.______ Durham, N. C.
WDOD__Chattanooga, Tenn.

WDRC.____Hartford, Conn.
*WDSM ____Superior, Wis.
WDSU_____.__New Orleans
WDWS_ -Champaign, Il
WDZ . cmwmmamae Tuscola, IIl.
WEAF . _ --New York

WEAN--.-Provxdence, R. 1.
WEAU____Eau Claire, Wis.

WEBC__._____ Duluth, Minn.
WEBQ._ _Harrisburg, Il
WEBR._.___Buffalo, N. Y
WEDC _ ___ . Chicago
WEED__Roecky Mount, N. C

Pa.
WELI___New Haven, Conn.
WELL__Battle Creek, Mich.
Milwaukee

WFAM____South Bend, Ind.
WFAS__White Plains, N.Y.
S. C.
Pa.

___Indmnapolis
-_.__Bakimore

_________ Flint, Mich.
WFEA___Manchester, N. H.
WFIL .. Philadelphia

*WFNC_Fayetteville, N. C.
WFOR .___Hattiesburg, Miss.
WFOY__St. Augustine, Fla.
_Kinston, N. C.
Pa.
Portland, Me.
Cleveland
Gs
.5

--Evansville, Ind
_.Scranton, Pa.
_Gulfport, Miss.

GES o Chicago
WGH___Newport News, Va.
WGIL________i Galesburg, Il

C__—_
WGAL_______ Lancaster,
WGAN E

*WGKV_Charleston, W. Va.
w

_Newburgh, N. Y
-_-_Albany, Ga.
__-Buffalo, N. Y.

WGRC____New Albany, Ind.
WGRM.______ Grenada, Miss.
WGST . Atlanta

Greenﬁeld Mass.
_Rochester, N. Y.
--Louisville, Ky.
__-Philadelphia

_Newark, N.

WHEB___Portsmouth, N. H.
WHEC____Rochester, N. Y.

__Cleveland
-Columbus, O.

WHLB_.. ___Virginia, Minn.
WHLS___Port Huron, Mich.
WHMA______Anniston, Ala.
WHN.____________New York
WHO__ _____Des Moines, la.
WHOM___Jersey City, N. J.
WHP_______ Harrisburg, Pa.
WIBA________Madison, Wis.
WIBC____Indianapolis, Ind.
WIBG. ._______ Glenside, Pa.
WIBM_ -Jackson, Mich.
WIBU ~Poynette, Wis.
WIBW._

T Authorized to move to Ap-
pleton, Wis.

WICC____Bridgeport, Conn.
t.

WJAR____Provxdence, R. I
WJIAS Pittsburgh
WJAX.____Jacksonville, 1a.

Md.
WJHL__Johnson City, Tenn.
*WJHP___Jacksonville, Fla.
-- Lansing, Mich.
__________ Chicago
_Beckley, W. Va.
__-Rice Lake, Wis.

S Ironwood, Mich.
WJNOW Palm Beacg Fla.

WJRD_

_____ Tuscaloosa,
WJISV.___Washington, D. C.
WJITN____Jamestown, N. Y.
_______ Akron, O.

P New York
WKAQ.___San Juan, P. R.
WKAR___E. Lansing, Mich.
WEKAT__Miami Beach, Fla.
B Dubuque, la.
_La Crosse, Wis.

WMFD__Wilmington, N.
WMFF____Plattsburg, N. Y.

WMFG______ Hibbing, Minn.
WMFJ_Daytona Beach, Fla.
EQ - ecatur, Ala.

St. Paul, Minn,
WMMN__Fairmont, W. Va.
_Lapeer, Mich.
-Memphis, Tenn.

City, Ala.

WMT_____ Cedar Rapids, Ia.

WNBC__New Britain, Conn.
WNBF__Binghamton, N. Y.
WNBK New Bedford, Mass.

NBX _____ Spnngﬁe]d vVt
WNBZ Saranac Lake, N. Y.

EL_____ San Juan, P. R

WNLC__New_ London, Conn.
WNOX.

_____ Knozxville, Tenn.
New York

WOKO___ ___Albany, N. Y.

WOL .___ .
WOLS _____Florence, S. C.
WOMI______ Owensboro, Ky.

WOMT._____Manitowoe, Wis.
WOOD_Grand Rapids, Mich.

OPI Bristol, Tenn.
Newark N. J.

_Worcater, Mass.
______ York, Pa
—-Boston, Mass.
_-Columbus, O
_____ New York
Nebr.
i WOWO___Fort Wayne, Ind.
Mich. | WPAD __ _-Paducah, Ky.
Tenn WPAR Parkersburg, W. Va.
), WPAX _ ____ Thomasville, Ga.
. Lexington, Ky. WPAY Portsmouth, O.
WLAW Lawrence. Mass. | WPEN _____Phlladelphm
WLB - _Minneapolis | WPG ___Atlantic City,
WLBC. _ .. Muncie, Ind. PIC ______ __. Sharon, Pa
WLBL._Stevens Point, Wis. _Petersburg, Va
WLBZ ________ Bangor, Me. | WPRA____Mayaguez, P. R.
WLEU __ ._..-Erie, Pa.| WPRO____Providence, R. I.
WLLH ___..__Lowell, Mass. | WPRP________Ponce, P.
Laconia, N. H.| WPTF-_____Raleigh, N.
T Bg(l:)ﬁgo WQAM oo Miami
Lynchbure. Va. | WQAN_______Scranton,
T Cineinnati | WQBC_____Vicksburg,
WMAL._Washington, D. C.| WQDM______ St. Albans, Vt.
WMA -Ch WQXR New York

_____ Springfield, Mass.
_Macon, Ga.
—__Detroit
~_Peoria, Il
Richmond, Va.

_________ Joplin, Mo.

WRAK____Williamsport, Pa.
*WRAL_____ Raleigh, N. C.

WRAW_ _______ Reading, Pa.
WRBL_______ Columbus, Ga.
WRC____Washington, D. C.
WRDO________ Augusta, Me.

Tenn.

allas, Tex.

—_Richmond, Va.

WRUF._ _Gainsville, Fla.
WRVA_ -Richmond, Va.
WSAI -— Cincinnati
WSAJ_._____Grove City, Pa.
WSAL._ -S<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>