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Wartime Advertising! In the Twenty-second Annual of Advertising Art
which comes to you in its wartime uniform, escapist art is

noticeably absent, and the serious tenor of the year is reflected in

the sober and careful thinking of artist and writer combined.

In these times all advertising is a vital and guiding force in

molding public opinion and action. The art director has an addition
to his peacetime task of selling a message visually in a

dignified and appropriate technique. This is his special wartime duty:
to cooperate with and help government agencies in their

vigorous campaigns to speed up and guarantee the final victory.

The Art Directors Club is proud of the part it has played in the
metamorphosis of advertising from individual selling to healthful
and necessary propaganda. Each succeeding annual published

through the war years will see us striving more strongly to these ends.

William A. Irwin

President, Art Directors Club
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Art for Ads Sake.

This book is the record of advertising art which appeared between
February 16, 1942 and February 16, 1943. To assemble this

record, more advertising material was examined than in any previous
year; as a matter of fact, in addition to the material that is

usually submitted to the committee, every issue of more than eighty
nationally distributed magazines and newspapers was examined.
From this wealth of material, 300 of the best advertisements were
finally chosen. As in the past, the art work had to be competently done
but this year the emphasis was on how well it conveyed the
advertising idea. It was also felt that the exhibition would be improved
by classification of the material by industries rather than by types

of art technique, as had been done in previous years. The editors of
this book have followed this method of classification. They have also
asked prominent authorities to write brief summaries of what, in

their opinions, makes for good advertising art in their special fields.

Poul F, Berdanier

Chairman of the Exhibition Committee

Designed by Bradbury Thompson






Artist:

Art Director:
Client:
Agency:

Peter Helck

Jahn H. Tinker

Mack Trucks, Inc.
McConn-Erickson, Inc.

Propaganda is one of the most powerful weapons of

total war. It has a two-fold purpose. (1) To confuse or convert
the enemy. (2) To educate, inform, and arouse the

home front. To this latter job, advertising has devoted much
of its energy. Through the press and radio it has helped to

educate the nation concerning its duties in the war,




Artist:
Arst Director:
Client:

Agency:

and it has also kept the public posted on the tremendous
wartime efforts of American business, To these

important messages the artist and photographer have given
brilliant visual drama. So realistically have they done their
work that the following advertising illustrations

might equally well illustrate the day by day news reports.

William H. Schneider
Editor-in-Chief

Stevan Dohanos
Hugh Genske
Pennsylvania Railroad

Al Paul Lefton Compony, Inc.
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At Sea with the United States Fleet, August 24, 1942 (delayed)
The greatest air victory of the war against Japan was won by American

fliers who today shot down ninety-six enemy planes in a far-

flung battle over Guadalcanal Island. Our losses were eight pilots missing.

The most encouraging feature of the battle was that Japanese pilots

were inferior to those in previous fights over the Pacific,

and their planes continued to burst into flames and crash when hit. ..




Artist:

Art Director:
Client;
Agency:

New York, December 3, 1942—New fighters,
bombers and transport planes still

on the secret list that are ‘““enough

to make the angels gasp” were among

the items revealed yesterday at

the annual meeting of the American

Society of Mechanical Engineers at

the Hotel Astor by American Army officers . ..

Millard Sheets

Rene Weaver

Northrap Aircraft, Inc.
J. Walter Thampsan Co.

Artist:

Art Director:
Client:
Agency:

John Falter
Franklin D. Baker
Yultee Aircraft, Inc.

Ruthrauff & Ryan, Inc.



United Nations Headquarters, Australia, January 29, 1943

General MacArthur’s ever-busy air arm has struck the Japanese

in ten places, the noon communique reported today.

Long range fighters heavily strafed the Fuiloro airdrome on
Portuguese Timor. In Binnen Bay, Amboina, an Allied heavy bomber

attacked a Japanese merchant ship and shot down

one of five Japanese planes which attempted to intercept...

Artist:

Art Director:
Client:
Agency:

Artist:

Art Director:
Client:
Agency:

Gearges Schreiber
Elwaod Whitney

Shell Oil Campany, Inc,
J. Walter Thampsan Ca.

Ben Stahl

Paul Raman

Bell Aircraft Carparation
Addisan Vars, Inc,




New York, September 8, 1942—An unidentified plane sighted off the

coasi caused the sounding of an air raid alarm early yesterday morning.
Later it was identified as an Army bomber... Millions of slumberers
were roused from their sleep by the eerie sound of the sirens;

radio stations went off the air; hospitals began emergency preparations
and an army of defense volunteers sprang to their posts. Fifty

thousand air ratid wardens and 6,000 off-duty policemen responded . . .




Artist: Robert Riggs
Art Director: Fronklin D. Baker
Client: Vultee Aircroft, Inc.
Agency: Ruthrouft & Ryon, Inc.

Cairo, Egypt, Januvary 5, 1943 —Airmen
who played a major part in closing
successively three of the Axis-held

African ports and who are now
participating in the early phases of
the air attack on Southern

Europe received distinguished flying
crosses yesterday. Every one

of the eighty-one flying officers and
men has had at least 200 hours

of bombing raids against the enemy...
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Artist: Ben Stahl
Art Director: Paul Roman

Client: B8ell Aircraft Corporation

Agency: Addison Vars, Inc.

Washington, January 28, 1943—American war planes in
action last year shot down approximately three

planes for each loss of one of themselves, plus another enemy
plane probably destroyed, it was shown today in an

official compilation made public by the War Department...

Artist:

Art Director:
Client:
Agency:
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James E. Allen

Deane Uptegrove

Monroe Calculating Machine Co
Alley & Richards Co.



Washington, August 31, 1942—The Navy will mark Labor Day by launching
or laying the keels of 150 naval vessels, an all-time record for

simultaneous operations. The text of the Navy's statement was as follows:
*Another naval victory, a victory won by workers of America will

be recorded Labor Day, September 7, 1942, when more than 150 naval ships
will be launched or will have keels laid. Included in these vessels

are destroyers, submarine chasers, motor torpedo boats, mine-sweepers,

coastal transports, tank loading craft, sea plane tenders and others . . .
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Artist:

Art Director:
Client:
Agency:

Washington, December 13, 1942—In the twelve months bounded by
Pearl Harbor and its first anniversary last week the American
industrial production front has achieved prodigies. It has taken huge
strides toward converting the greatest peacetime industrial

machine into the mightiest wartime arsenal ... All of it has helped

pave the way for the opening of “‘the American phase’ of the

John S. DeMartelly
Adelaide B. Stevens
Niagara Alkali Company

Hazard Acvertising Corporation

war, the phase which now finds the United Nations on the offensive . . .
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New York, December 13, 1942—Casualties resulting from infection
are but a fraction of those of previous wars, Army

medical authorities reported today. This is due, they said,

to the amazing advances made in sulfa drug and blood plasma
treatments. These new developments will have far

reaching effects when universally available for peacetime use . . .

Artist: Deon Cornwell
Art Directar: Geo. A. Kellogg
Client: John Wyeth & Bro.
Agency: John F. Murroy Advertising Agency
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Artist:

Art Director:
Client:
Agency:

Raymand Breinin
Walter Reinsel

Washington, January 3, 1943—Yesterday was the

first anniversary of the Pact of the United Nations. The Chief
Executive marked the occasion with a call

for unity now and after the war is won. *‘Our task on

this New Year's day is three-fold: First, to

press on with the massed forces of free humanity until

Farnswarth Televisian & Radio Carp.
N. W. Ayer & Son, Inc.




Artist: John Kach
Art Director: Poul Darrow

Client: Steinwoy & Sans
Agency: N. W. Ayer & Son, Inc.

the present assault upon civilization is completely crushed;

second, so to organize relations among nations that

forces of barbarism can never again break loose; third, to cooperate
to the end that mankind may enjoy in peace and freedom the
unprecedented blessings which Divine Providence

through the progress of civilization has put within our reach” ...

23



Artist:

Art Director:
Client:
Agency:
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James Bingham

Harvey B. Cushman
Koppers Company

Ketchum Macleod & G . "
eiehom Mactee eve Washington, December 24, 1942—In a special message to men of the

armed services the President promised...""We shall

need your help when the war is won in the task of building a better world.
It is fitting, therefore, that you who are younger shall be given the
opportunity to fight for a better world in time of peace as

you have fought to save this lesser world in time of war. God bless you

and keep you, for you belong to us and to the future of America™
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Artist: Georges Schreiber Art Directors Club Medal

Art Director: Elwood Whitney
Client: Shell Oil Compony, Inc.
Agency: J. Wolter Thompson Co.

Artist:

Art Director:

Client:

Award for Distinctive Merit Agency:

John S. DeMortelly

Adeloide B. Stevens

Niogoro Alkoli Compony
Hozord Advertising Corporotion




Class I: Color lllustration

Artist: Dean Cornwell
Art Director: Geo. A. Kellogg
Client: John Wyeth & Bro.
Agency: lohn F. Murray Advertising Agency

Award for Distinctive Merit

OF AMERICA

“Dow [ lay me down to slecp
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Art Directors Club Medal

Class Il:

Black and White lllustration

Artist: Robert Riggs
Art Director: Paul F. Berdonier, Jr,
Client: Pon American Airwoys System

Agency: J. Walter Thompson Co,



Artist: Paul Rabut Award for Distinctive Merit
Art Director: John H. Tinker
Client: Stromberg-Carlson Telephone Mfg. Co.
Agency: McCann-Erickson, Inc.

Thrs Manne played dead
‘.

BN AMERIGIN CLPPRT B o canion
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Artist:

Art Director:
Client:
Agency:

Jahn F. O'Reilly Art Directors Club Medal
Paul Smith

American Lacomotive Company
Kenyon & Eckhardt, Inc.

Artist

Art Director

Client

Award for Distinctive Merit Agency

Robert Yarnall Richie
Adelaide B. Stevens
Bridgeport Brass Company

Hazard Advertising Corporation




Class Ill: Color Photography

Artist: H, Huene
Art Director: Louis Menna
Client: John H. Woodbury
Agency: Lennen & Mitchell, Inc,

Billee 1820w Vor Freedom s D oes

4 8100 OSOR 10N VOUR DavanIIR

AmEnican
LocomoTive

Award for Distinctive Merit

SHYS PRUKETTE GODDARD € husy Sken Tyge )
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Black and White Photography

Class IV

Gordon Williams
Paul Darrow

ist:

Arti
Art Director:

Art Directors Club Medal

Boeing
Agency: N. W, Ayer & Son,

Client:

Inc.
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Award for Distinctive Merit

Artists:

Art Directars:
Client:
Agency:

Ray Pinney, Chorles Beldan,
Esther Bubley, Ardean Miller
Paul F. Berdonier, Jr., Edith Lewis
Eastmon Kodok Ca.

). Walter Thampsan Co.

Artist: Ruzzie Green Award for Distinctive Merit

Art Director: Williom Kammer
Client: International Silver Company

Agency: Young & Rubicam, Inc.

{p-f;’u/

Merling
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Art Directors Club Medal

Artist:

Art Director:
Client:
Agency:

Albert Staehle

Fred S. Sergenion
Lever Brothers Company
Young & Rubicam, Inc.




Class V: Comics and Continuities

Award for Distinctive Merit

Artist: Richard Decker
Art Director: Leonard Lionni
Client: The Evening Bulletin
Agency: N. W. Ayer & Son, Inc,

Artist: James Williomson
Art Director: Jack Anthony
Client: Frankfort Distilleries, Inc.
Agency: Young & Rubicam, Inc.

Award for Distinctive Merit

35




Never Underestimate the Power of a Woman!
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Thanlcsgiving Day 1942
Ladies’ Home JOURNAL
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Class VI:
Originality

Artist: Leonord Llionni
Art Director: Lleanard Lionni
Client: Llodies Home Journal
Agency: N. W. Ayer & Son, Inc.

Art Directors Club Medal

e o CORONET V.5.Q. BRANDY...AND SODA !

Award for Distinctive Merit

Artist: Paul Rond
Art Director: Paul Rand
Client: Schenley Distillers Inc.
Agency: Wm. H. Weintroub & Ca., Inc.

.......

resher -tasting as you sip . . . ond ofterwords |
Word's getting oround about this milder, smaother,

36 sporkiing tall drink. fAode with Coronet . . .

.............

o yau've

a de luxe

ever losted onywhere

« mohe your dollon fight ... buy wor bonds and stomps !




Artist:

Art Director:
Client:
Agency:

Dougloss Crockwell

Arthur T. Blomquist
Community Chests & Councils
J. Wolter Thompson Co.

Kerwin H. Fulton Medal

-
-
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NEW HAVEN RAILROAD

For Home
Country

'and

Artist:

Art Director:
Client:
Agency:

Class VII:

Posters

Ben Noson
Wilbur B. Downes
New Hoven Roilrood

Wendell P. Colton Co.

Award for Distinctive Merit
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Award for Distinctive Merit

REACHING FOR THFE SKY

Artist:

Art Director:
Client:
Agency:

Class VIII: Booklets

Herbert Boyer

Leonord Lionni

Generol Electric, Electronics Division
N. W, Ayer & Son, Inc.




Avutomotive Products




When automobiles are again available, the most realistic
art obtainable will be in order. Candid camera shots,
which show automobile performance, will supersede

the wishfully painted, unreal and unbelievable catalogue
illustrations of the past. They'll be exciting enough
to bring the prospect to the showroom. If he is
surprised when he reaches the showroom floor, let’s see
to it that he is happily surprised by showing him a

car that looks even better than it did in the advertising.

H. A. Thampsan
Arthur Kudner, Inc.



Artist: Fred Ludekens
Art Director: Arthur A, Surin
Client: Nosh-Kelvinotor Corporotion
Agency: Geyer, Cornell & Newell, Inc.

175 WAR ON WINGS

weswlB. _ krevinarox

Artist:
Art Director:
Client:

Agency:

Fred Ludekens

Arthur A, Surin
Nosh-Kelvinotor Corporotion
Geyer, Cornell & Newell, Inc.

NOY ALONE

41



Artist:

Art Director:
Client:
Agency:
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Peter Helck

John H. Tinker

Mock Trucks, Inc
McCann-Erickson, Inc,




Artist:

Art Director:
Client:
Agency:

Peter Helck
John H. Tinker
Mack Trucks, Inc.

McCann-Ericksan, Inc.

Artist:

Art Director:
Client:
Agency:

Adalph Kranengald

Paul Smith

Quaker State Oil Refining Carp.
Kenyon & Eckhardt, Inc.
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Artist:

Art Director:

44

Client:
Agency:

Glenn Grohe
Lester Rondell
Continental Oil Company
Tracy, Locke, Dawson, Inc.

Artist:

Art Director:
Client:
Agency:

Walter Frame
Leslie Beaton

The Texas Company

Newell-Emmett Company



Artist: Walter B. Richards
Art Director: Lleslie Beaton
Client: The Texas Company
Agency: Newell-Emmett Compaony

c-wonder whet u “gesse-stepper’
thinks abows?

Artist:

Art Director:
Client:
Agency:

Rica Tomasa
Leslie Beatan
The Texas Company

Newell Emmett Campaony




Avrtist:

Art Director:
Client:
Agency:

46

Artist: Williom Steig
Art Director: Burton Goodloe
Client: Shell OQil Compony, Inc.
Agency: J. Wolter Thompson Co.

Del Holcomb

Hons Sover

Tide Woter Associated Qil Compony
Lennen & Mitchell

-
WHAT HAS THIS TQ 00 WITH TIRES?
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Artist:

Art Director:
Client:
Agency:

I'M FULL
OF HEALTH

Henry Rox

Elwood Whitney

Shell Oil Compony, Inc.
J. Wolter Thompson Co.

Artist:

Art Director:
Client:
Agency:

Robert O. Reid

Robert Yon Benthuysen

The Generol Tire & Rubber Compony
D’Arcy Advertising Compony




Artist: Paul Hawthorne
Art Director: Henry D. Maconachy
Client: The Electric Storage Battery Co.

Agency: Geore-Marston, Inc.

Artist: Fletcher Martin
Art Director: Elwood Whitney
Client: Shell Qil Company, Inc.
Agency: J. Walter Thompson Co.

Art Director: Lester Rondell
Client: Continental Qil Company
Agency: Tracy, Locke, Dawson, Inc.

When all is said over and over, the No. 1 way of safeguarding your
present car until Viclory brings new ones, will still be to lubricate the
engine well. € [a the certified Death Valley Death Test, five duplicate
engines lubricated by five fine big-name oils averaged not half the life
of another identical engine that was OIL-PLATED by Conoco N motor
oil. This patented oil will OIL PLATE your engne. Change at Your
Mileage Merchant's Conoco station. Continental Oil Company
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Artist: Edword A. Wilson

Art Director: Rollin §
Client: United Air Lines
Agency: N. W. Ayer & Son, Inc.




Art for airplanes is not new, Art to translate the physical
omnipresence of the air realm is new, The problem is not

one of finding artists capable of making illustrations.

The problem with artists is to discover the significance of air
and how its use for global vehicular traffic will

inevitably affect all peoples everywhere. The artists

who draw the pictures on other subjects, such as automobiles,
wearing apparel, foodstuffs, etc., and the public who

sees them, are familiar with those subjects and knows

what they mean in terms of human experience.

Not so, comparably, with aviation. Therefore, there is

a greater burden, and likewise opportunity, for artists

to help aviation advertisers hasten the day when the American
public will understand and want air transportation,

the same as they do land and water transportation.

C. A, Stevens

American Airlines, Inc.

Artist: George Sheppard
Art Director: Rene Weaver

Client: AiResearch Manufacturing Co.

Agency: J. Walter Thompson Co.




Artist: Woalter Frame
Art Directors: Paul Newmaon, Bob Show
Client: Air Tronsport Assaciation

Agency: Erwin, Wasey & Ca, Inc.

Artist:  william Rittase
Art Director: Paul Darrow
Client: Boeing
Agency: N. W. Ayer & Son, Inc.

Here are their hats... gy 4 o fary! AIR MAP
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Artist: Underwood & Underwood

Art Director: Poul Dorrow
Client: Boeing

Agency: N. W. Ayer & Son, Inc.

BOTING

ianean

waxry

MowaY

aKS.

Artist: Wotts Studio
Art Directors: P. P. Willis, Fronklin D. Boker

Client: Americon Airlines, Inc.

Agency: Ruthrouff & Ryon, Inc.
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Artist:

Art Director:
Client:
Agency:

F. Wright

E. C. Hoffman

Wisight Aeronaovutical Coip.
B. D. Adoms, Inc.

Artist:

Art Director:
Client:
Agency:

Noel Sickles

Bob Show

Air Transport Association
Erwin, Wosey & Co., Inc.

Tens against Time



Artist: Deon Cornwell
Art Director: C. G. Christensen
Client: Goodyear Tire & Rubber Co.
Agency: Arthur Kudner, Inc.
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AIRCRAFT
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Artist: Robert Riggs
Art Director: leon Karp
Client: Goodyear Aircraft
Agency: N. W. Ayer & Son, Inc.

Artist:

Art Director:
Client:
Agency:

“The first air
passengers —

. e

Boris Artzybasheff
Franklin D. Baker
Yultee Aircroft, Inc.
Ruthrauff & Ryan, Inc.

Hitler came the closest ...

V-
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Artist:
Art Director:
Client:

Agency

Paul Rabut
John H. Tinket
Stromberg-Carlson Telephone Mfg. Co.

McCann-Erickson, Inc.




More important than minute delineation of detail, are the
personality and buying mood with which art can

surround a product. And personality doesn’t mean a sacred
cow attitude which results in pictures of god-like males
whose inflexible anatomy puts no crease or wrinkle in the
advertiser’s product. To do its real job of creating

a desire to own, advertising art should be human, friendly,
entertaining; should show the merchandise on a

level of the buyer's recognition and his ability to use it.

Arthur C. Fott
Grey Advertising Agency, Inc,

Artist: Ludlow Kravis

Art Director: Deane Uptegrove
Client: Monroe Calculating Machine Co.
Agency: Alley & Richards Co.
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Artist: Nat White
Art Directors: Walter Geoghegan, Rene Clarke
Client: Crane & Company
Agency: Calkins & Holden

Artist: Frances Hook
Art Director: Paul Darrow
Client: Steinway & Sons
Agency: N. W, Ayer & Son, Inc.
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BERZIRET

Artist: Herbert R. Noxon
Art Director: John H. Tinker
Client: Stramberg-Corlsan Telephane Mfg. Ca.

Agency: McCann-Ericksan, Inc.

' STROMBERG-CARLSON

tieimway
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Artist: Hutchinson
Art Director: Stuart Campbell
Client: A. & M, Karagheusian, inc.
Agency: Abbott Kimball Co., Inc.

“So bwent home to mother-in-law
»

Caxarn
GULEST AN (ocals Stits
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Artist:

Art Director:
Client:
Agency:

Robert G. Harris
Raobert Wheeler
Cannan Mills, Inc.

Yaung & Rubicam, Inc.

Artist:

Art Director:
Client:
Agency:

Sergei Saudeikine

Walter Reinsel

Farnsworth Television & Rodia Carp.
N. W. Ayer & Son, Inc.
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Artist:

Art Director:
Client:
Publisher:

Artist:

Art Director:
Client:
Publisher:

John Averill
Clarence Deutsch
Paint Merchandising Council

Various Newspapers

John Averill
Clarence Deutsch
Paint Merchandising Council

Various Newspapers

*Healthy animals produce more food for war
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Artist: Hoedt Studio

Art Director: Leanard Lionni
Client: Felt & Torront Monufacturing Ca.
Agency: N, W_ Ayer & Son, Inc.

* Artist: John Averill

Art Director: Clarence Deutsch
Client: Paint Merchandising Cauncil

Publisher: VYorious Newspapers
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Artist:
Art Director:

R. Toylor
Alfred H. Clogue
North Stor Woolen Mill Co.

Botten, Borton, Durstine & Osborn, Inc.

Client:
Agency:

s Tou MY WYY NOVIABO
e o s AT

BORIN SN
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Artist:

Art Directors:
Client:
Agency:

Richord Toylor

Deon Coyle, Earl Goodenow
W. & J. Sloone

Kenyon & Eckhardt, Inc.
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Artist: Rabert Fawcett
Art Director: Harvey B. Cushman
Client: Heppenstall Company

Agency: Ketchum Mocleod & Grove




Ninety percent of the art used in industrial advertising has the practical job of
graphically presenting to a highly selective audience the features, functions and
applications of specific products. The art should do this job with the greatest
clarity and the least affectation. Art in industrial advertising need not be dull in
appearance though its function be practical. Bearing in mind the requirements for
good reproduction on the paper stocks used by trade publications, the use

of photography for veracity, wash drawings for flexibility, scratch board for
brilliance and line drawings for simplicity, freshness and variations can be
combined with the practical function of graphically presenting information.

Roger Wensley
G. M. Basford Company

Artist:

Art Director:
Client:
Agency:

Noel Sickles

Al Strasser

Rheem Mfg. Co.

J. Wolter Thompson Co.
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Artist: Wm, A. Smith
Art Director: Fred Bonoguro
Client: Philips Export Corporation
Agency: Erwin, Wasey & Co., Inc.

Artist: Herbert Morton Stoops
Art Disector: Paul Smith
Client: Americon Locomotive Company
Agency: Kenyon & Eckhardt, Inc.

Be glad that YOU are free!

m TRY TNIS FOR SI2E

-~
v

TAPTCC #1VE 100 o IRETH FTORT 1w LIIE

Amie
Locom

AmEmican

Lecomanive P“‘l‘Ps
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Artist: Thornton Utz
Art Director:  Alfred H. Clogue
Client: Northern Pump Compony
Agency: Batten, Barton, Durstine & Osborn, Inc.

Artist: Poul Smith
Art Director: Poul Smith
Client: Americon Locomotive Company

Agency: Kenyon & Eckhaordt, Inc.

,M Sie in Minneapolts an‘ommnen beceaen '
Sie aub dirfe Brgietr als Rrinsobietiwe

NORTHERN PUMP mrm}‘. 5
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Artist:

Art Director:
Client:
Agency:

Artist: Robert Moore
Art Director: Harvey B. Cashman
Client: Heppenstall Compaony
Agency: Ketchum Maclead & Grave

Edward A. Wilsan
Deane Uptegrave

U. S. Pipe & Faundry Ca.
Alley & Richards Co.

“het ‘sm bave Uit




Artist:

Art Director:
Client:
Agency:

Hordie Gramatky
John Temple
S. C. Jahnson & San, Inc.

Needhom, Lauis & Brarby, Inc.

Artist: Harrison Miller
Art Director: John Fischer

Client: American Ralling Mill
Agency: N. W, Ayer & San, Inc. 73
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Instru.nent of Instruction

Artist: George Hughes
Art Director: Harvey B. Cushmon
Client: Heppenstoll Company
Agency: Ketchum Mocleod & Grove
How good is the
helmet your
soldier wears?




Artist: Victor Keppler
Art Directors: Harold McNulty, Al Sneden
Client: U, S, Steel Co.

Agency: Botten, Barton, Durstine & Osborn, Inc.

Artist: Noel Sickles
Art Director: Al Strasser
Client: Rheem Mfg. Co.
Agency: J, Walter Thompson Co,
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Artist:

Art Director:
Client:
Agency:

Herbert Matter |
Leanard Lianni

General Electric Campany

N. W. Ayer & San, Inc.

Artist: Jomes Snyder
Art Director: Lleonord Lionni
Client: Generol Electric Company
Agency: N. W. Ayer & San, Inc.




Artist:

Art Director:
Client:
Agency:

Glen Grohe
Budd Hemmick

Arthur Kudner, Inc,

LoV mar @ maTarc

Sylvanio Electric Products, Inc,
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Artist:

Art Director:
Client:
Agency:

78

Artist: Herbert Matter
Art Director: Waller Reinsel
Client: Farnsworth Television & Radio Corp.
Agency: N. W. Ayer & Son, Inc.

Gjon Mili

John Temple

S. C. Johnson & Son, Inc.
Needhom, Lovis & Brorby, Inc.




Artist:

Art Directar:
Client:
Agency:

Salvadar Dali
Jahn Temple
S. C. Jahnsan and San, Inc.

Needhom, Louis & Brarby, Inc.
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Artist: Fred Steffen
Art Director: John Temple
Client: S. C. Johnson and Son, Inc.
Agency: Needhaom, Louis & Brorby, Inc.

Artist: Warrant Pryor
Art Director: Saomuel Josephs
Client: General Electric Company

80



Artist: Richard Taylor
Art Director: John E. Jamison

Client: National Carbon Company, Inc.

Agency: J. M. Mathes, Inc.

Artist: Boris Artzybasheff
Art Director: Ralph S. Jaeger
Client: Wickwire Spencer Steel Co.
Agency: Fuller & Smith & Ross, Inc.
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Artist: Fronces Hoaok
Art Director: Leanard Lianni
Client: General Electric Company

Agency: N. W. Ayer & San, Inc.
gency

Artist: Davglass Crackwell
Art Director: Jaseph Fewsmith
Client: Republic Steel Carparatian
Agency: Meldrum & Fewsmith, Inc.

Yow ...l | was down there in Washington .

GENERAL FLECTRIC @



Artist:

Art Director:
Client:
Agency:

Albert Dorne

Alfred A. Anthony

Revere Copper and Brass, Inc.
St. Georges & Keyes, Inc.

Artist:

Art Director:
Client:
Agency:

Howard Scott

Everett Sahrbeck
Carrier Corporation
Chas. Dallas Reach Co.
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Artist:

Art Director:
Client:
Agency:

Nickalas Mvuray

Adelaide B. Stevens

American Cyanamid Campany
Hazard Advertising Carparatian

Artist

Art Directors:
Client:
Agency:

Robert Yarnall Ritchie

Jack Frast, Armin Seiffest
The Daw Chemical Campany
MacManus Jahn & Adams

Artist: Nickalas Muray
Art Director: Adelaide B. Stevens
Client: American Cyanomid Campany
Agency: Hazard Advertising Corporatian



Artist: John Atherton
Art Director: Horold Qisen
Client: Remington Arms Compony, Inc.
Agency: Botten, Borton, Durstine & Osborn, Inc.

Artist: Horold Von Schmidt
Art Director: Herbert R. Noxon
Client: The Borrett Division
Agency: McConn-Erickson, Inc.

Right in Que Own Badyusd !
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Artist:

Art Director:
Client:
Agency:

Buk Ulreich

Horvey Luce

The Dow Chemicol Company
MocManus John & Adoms

Artist: Fred Chonce, Jr,
Art Director: Lester Jay loh
Client: Union Carbide ond Carbon Corporation

Agency: J. M. Mathes, Inc,




Men’s and Women’s Wear

Department Stores




Artist: Melbourne Brindle
Art Direcior: Daniel W, Keefe
Client: The Gruen Watch Company

Agency: McCann-Erickson, Inc.

88




In the field of men's and women’s fashions and cosmetics,
sledge hammer tactics and lengthy copy are definitely
outmoded. The tendency now and for the immediate future
is toward low pressure selling. Obviously, then,

the burden of gaining a reputation for the advertiser is
thrown largely upon the art. Advertising agencies

are searching for artists who can contribute

new techniques in art treatment. The artist who can
individualize his work is in great demand today, and

will be in even greater demand in postwar advertising.

Arthur Hirshon, Hirshan-Gorfield, Inc.

- O

Artist: Horold Yan Schmidt
Art Directors: Herbert R, Noxon, Doniel W. Keefe
Client: Talon, Inc,

Agency: McCann-Ericksan, Inc,
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Artist: John Gannom
Art Director: Daniel W, Keefe
Client: The Gruen Wotch Compaony
Agency: McCann-Erickson, Inc.




Ardist: Jaseph Feher
Art Director: Luther N. Johnson
Client: Jormon Shae Compony
Agency: Robert G. Fields & Ca.

Artist: Stuart Campbell
Art Director: Paul Smith
Client: Jaohn B. Stetsan Company
Agency: Kenyon & Eckhordt, Inc.

21



Avrtist:

Art Director:
Client:
Agency:
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Artist: Warren Nardin

Art Director: Robert B. Grady

Client: Merrimack Manufacturing Co.
Robert B. Grady Company

Artist: Eugene Berman

Art Director: Paul Darrow
Client: De Beers Consolidated Mines, Ltd.
Agency: N. W, Ayer & Son, Inc.

Luigi Cavagnaro
Deane Uptegrove
Tubize Chatillon Corp.
Alley & Richards Co.



Artist:

Art Director:
Client:
Agency:

Artist: Bobri
Art Director: Bobri
Client: Koret, inc.

Robert Fawcett
Wesley Lovemaon

Hat Corporation
Geyer, Cornell & Newell, Inc.



Artist: Hermaon Bischoff
Art Director: Jerry Wagner

Client: Gotham Hosiery Co., Inc.

Agency: Modern Merchandising Bureau, Inc.

Artist: John Rowlings
Art Director: Willard Fairchild
Client: Enko Rayon
Agency: Carl Reimers Co.

Artist: Toni Frissel
Art Director: Paul Dorrow

(et

Tht lew g Lock

(')paqu(’

Client: Forstmann Woolen Co.
Agency: N, W. Ayer & Son, Inc,
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Artist: Ruzzie Green
Art D rector: Wesley Loveman
Client: Hat Carparatian

Bgency: Geyer, Carnell & Newell, Inc.

Artist:

Art Director:
Client:
Agency:

Elliat Clarke

Lester Jay Loh
American Viscase Carp.
J. M. Mathes, Inc.

ot sferd Herpe o Swibare,
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Artist:

Art Director:
Client:
Agency:

Fred Steffen

John Temple

Wilson Brothers

Needhom, Louis & Brorby, Inc.

Artist:

Art Director:
Client:
Agency:

Artist: Alexander Kohn
Art Director: John H. Tinker
Client: Slide Fosieners, Inc.

Agency: McCann-Erickson, Inc.

George Hughes
Jack Anthony

Cluett, Peabody & Co., Inc.

Young & Rubicam,

nc.



Artist: Shirley Plaut
Art Director: Shirley Plaut
Client: Fashion Remnants

-
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Artist: Tony Barlow
Art Director: Jack Anthony
Client: Cluett, Peabody & Co., Inc.
Agency: Young & Rubicam, Inc.

FASHION
REMNANTS

NEW LONDON

Artist: Shirley Plaut
Art Director: Shirley Plaut
Client: Fashion Remnants

- Wiy 1



So far as newspapers and magazines are concerned it
seems to me that our art treatment is far ahead of

the means of reproduction. This applies particularly to
newspapers. PM has demonstrated what sharp and
interesting effects can be produced with black ink, newer
printing methods and new chemistry in the ink. Look for
new results in these fields of mechanics which the

artists and Art Directors chould inspire and insist upon.

I. A. Hirschmann

Rloomingdale’s

9?8

Artist:
Art Director:
Client:

Fred Bradley

Howard K. Richmond

Bloomingdale's

Artist:
Art Director:
Advertiser:

Evelyn Rowat

Harry Rodman
Lord & Taylor



Perhaps the most important factors, outside of quality, in
department store art are consistency in technique, and
uniformity in appecrance. Such art has two major chores

to do: first, to identify the store at one’s first glance; second,
to cry the wares of the store in a manner apropos to

the store’s policy. If the store employs twenty artists they
should draw as one man, sacrificing their individual

identity for consistent, continuous store identification.

Richard Salman

R. H. Macy & Ca.

1\

Artist: Dorothy Hood
Art Director: Harry Rodman
Advertiser: lord & Taylar f)' 4
L3
l b
£ SN
[
) - i
] |

Artist: Inga Pratt (\ L

Art Director: Albert Herman <‘] B
Client: Bloomingdale's 3% 1,‘1 ’)
N




Artist: John Rasmini

Art Director: Marris L. Rasenblum

Client: L. Bomberger & Ca.

F 4 a Wil to Love and Cherish

IS TOER FIGLRE

I ru:lnm.”””:) "~

Artist: Eric Mulvany
Art Director: M. L. Rosenblum
Client: L. Bomberger & Ca.
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Artist: Robert Fawcett
Art Director: Arthur T. Blomquist
Client: Sharp & Daohme
Agency: J. Walter Thompson Ca.

A PEACE.TIME NECESSITY ADAPYSED WHAT ABOUT STOWAWAYS?
AID NATURAL DEFENSES

e WAR EMERGENCIES. .. In YA WPrEe EReMANmEY TRACY




Artist: Feador Rojonkavsky

Art Director: Hodumadt Bastelmonn
Client: Shorp & Daghme
Agency: J. Walter Thampsan Ca.

Artist: Jahn Atherton
Art Director: Arthur T, Blomquist
Client: Sharp & Dahme
Agency: J. Walter Thampson Ca.
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Artist:

Art Director:
Client:
Agency:

Henry Stalhut

Henry Stalhut

Renair Parfums, Ltd.
Abbatt Kimball Ca., Inc.

Artist:

Art Disector:
Client:
Agency:

104

Leslie Gill
Rabert Gaostan
Gauvrielli, Inc.

The 55th Street Assaciates, Inc.
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Artist:

Art Director:
Client:
Agency:

Phyllis Rawand
Lester Jay Lah
Houbigant, Inc.
J. M. Mathes, Inc.




- : p e . KEEP 'EM DANCING-WITH NAILS IN

Saddie Brown
éna AICIt

-

Artist: Phyllis Rowand Artist: Margaret Sommerfeld
Art Director: Ralph Seberhagen Art Director: Arthur T. Blomquist
Client: Houbigont, Inc. Client: Northom Warren Corp.
Agency: J. M. Mathes, Inc. Agency: J. Walter Thompson Co.

Artist: Dora DeVries
Art Director: John H. Willmarth
Client: Llucien Lelong, Inc.
Agency: Eorl Ludgin & Company

Artist: J. Simon Braquin
Art Director: Dovid Block
Client: Coty, Inc.

Agency: ). D. Tarcher & Co.
105




Artist:

Art Director:
Client:
Agency:

1r,

e,
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Saul Bolasni
Paul F. Berdanier, Jr.
Pond's Extract Co.

J. Walter Thompson Co.

Artist:

Art Director:
Client:
Agency:

Marcel Vertes

Marcel Vertes

Parfums Schiaparelli
Lennen & Mitchell, Inc.
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Artist:

Art Director:
Client:
Agency:

Saul Bolasni

Paul F. Berdanier, Jr.
Pond's Extract Co.

1. Walter Thompson Co.




Artist:

Art Director:
Client:
Agency:

Marcel Vertes
Marcel Vertes

Parfums Schiaparelli

Lennen & Mitchell, Inc.

Artist: Marcel Vertes
Art Director: Marcel Vertes
Client: Parfums Schiaparelli

Agency: Llennen & Mitchell, Inc.
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During a period of war troubles it is encouraging to

see, in the field of advertising art, o trend which speaks
well not only for today but for post-war times:

a greater and greater recognition of the fact that function
can live hand in hand with beauty, in advertising.

William G. Werner
The Procter & Gamble Company

Artist: George Kanclous
Art Director: David Block
Client: Coty, Inc.
Agency: J. D. Tarcher & Co.

Fe Jooks beya Shy
Hin byes see Tar Horcon
Dont vou share his Drecams
His hopes and plan. t

teong and Rel

mile that owes meh

we ot Ipana and Masage

Nt

Ipans Tosth Paste
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Artist: Dora DeVries
Art Director: Betty Godfrey
Client: Elizobeth Arden Saoles Corp.
Agency: Blaoker Advertising Agency, Inc,

Artist: Leskie Gill (
eskie Gi 3

Art Director: Art Weithas —i
Client: Elizobeth Arden Sales Corp.
Agency: Blaker Advertising Agency, Inc.

Artist: Anton Bruehl
Art Director: J. Burton Stevens
Client: Ipano-Bristol Myers Co.
Agency: Pedlor ond Ryon, Inc.
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Artist:
Client:
Agency:

110

Tom Kelly
John H. Woodbury
Lennen & Mitchell, Inc.

Artist:
Client:
Agency:

Tom Kelly
John H. Woodbury
Lennen & Mitchell, Inc




Artist: Jon Whitcomb
Art Director: Wolter Stocklin

Client: Colgote-Polmolive-Peet Co.

SHAS VEROMC B TRRL « ¢
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Artist:
Art Director:

Client:

Ruzzie Green
Walter L. Stocklin

Colgate-Palmolive-Peet Co.

Artist:
Art Director:
Client:

Ruzzie Green
Walter L. Stocklin

Colgate-Palmolive-Peet Co.




Artist:

Art Director:
Client:
Agency:

(:/fl)ﬁllll "

dhatel vthengs on me!

Artist: Hy Rubin
Art Director: Gordon Aymor
Client: Procter & Gomble
Agency: Compton Advertising, Inc.

Gilbert Bundy

Fred S. Sergenion
Lever Brothers Compony
Young & Rubicom, Inc.
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Artists:
Art Director:
Client:

Agency:

Ben Prins, Albert Staehle
Fred S. Sergenian
Lever Brathers Company

Young & Rubicom, Inc.

Artists:

Art Director:
Client:
Agency:

Albert Staehle, Mac Shepord
Fred S. Sergenion
Lever Brothers Campany

Young & Rubicam, Inc.

Story of the sudsiest o
baby-gentle soap
in 2 SWAN'S age. |

What [ had to put up with..!

UNTIL | $01¥ID MOTHER § DISHPEN SROBSLIMS
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Artist:

Art Director:
Client:
Agency:

William Simon (Still-life}, Harry Beckhoff
Charles Faldi
Procter & Gamble

Benton & Bowles, Inc.

o mom v
R | | L by et

Artist: Herbert F. Roese
Ed Smith
Lever Bros, (Lifebuoy)

Aw Director:
Client:

Agency: Ruthrauff & Ryan, Inc.

This new floating seap
is Mild as May. ..

..and it suds so fast s/',
You'll shout Hurray !

Artist: Harry Beckhoff
Art Director: Charles Faldi
Client: Procter & Gamble
Agency: Benton & Bowles, Inc.

|
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Artist:
Art Director:
Client:

Agency:

Russell Pattersan

Leslie Beatan

Kirkman & San Division of the
Calgate-Palmalive-Peet Campany

Newell-Emmett Campany
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Artist:

Art Directar:
Client:
Agency:

Paul Rabut

Williom Strasahl

R. ). Reynalds Taobacca Ca.
Williom Esty & Co., Inc.



I don’t see how anyone could write a statement concerning the transient
developments in advertising arts as applied to tobacco advertising. Art in tobacco
advertising ranges all the way from the oil paintings of Lucky Strike to

the brutal type effects of Philip Morris. Nor do | see how any one could generalize
dogmatically as to what type of art should be used in tobacco advertising and
what the future of art may be in this highly competitive field. | don't want to

duck anything, but just don’t feel qualified to cover such a complex and controversial

subject in seventy-five words, or seventy-five hundred for that matter.

An Anonymous

Advertising Agency Executive

Artist: Victor Keppler
Art Director: William Strosah!
Client: Reynolds Tobacco Co.
Agency: William Esty & Co., Inc.




Artist: Daris Lee
Art Director: Edward Walter
Client: American Taboceo Campany

Agency: Faate, Cane & Belding

AUEEY LHRIAE MEANS 1 TDRACCE
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Artist:

Art Director:
Client:
Agency:

&GOO@GG 8sde@-e

Artist:

Art Director:
Client:
Agency:

Rudolf Wetterau

Rudolf Wetterau

The Kaywoodie Company

H. M. Kiesewetter Adv. Agency

BOAERLS &
asabs Y H

Georges Schreiber

Edward Walter

American Tobacco Company
Foote, Cone & Belding
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Artist: Howord Williomson

Art Directar: Williom Strosohl
Client: R. ). Reynolds Tobocco Co.

Agency: Williom Esty & Co., Inc.

IN THE NAVY
IN THE ARMY
IN THE MARINES
IN THE COAST GUARD
THE FAVORITE
CIGARETTE IS
CAMEL
A s -

Artist: Howord Williomson
Art Directar: Williom Strosohl
Client: R. J. Reynolds Tobocco Co.
Agency: Williom Esty & Co., Inc.

THERE sHe GOES! | OET
JITTEQY EVERY TIME
RIES Twis TRIPLI

IMPORTANT TO STEADY SMOKERS®
The Smoke of Slow-burning

CAMELS HAVE
HE MILDNESS “
THAT COUNTE WITH
ME, AND THEY
HAVE THE GRANDESP =
FLAVOR  /

== containe LESS /V/&'W/Vf

-
>
then thot o o larguet sailimg Beands teste s then eny

[ - rraependont seroatifc tosts o the wmeka o
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How A PARATROOPER FEELS Y ~ | ' < wEiE cone on
INITHAT; A | [FaLLING oFF /4 FASTEN YOUR
¥ ' R STATIC LINES!

PUT YOURSELF IN KIS /
SHOES AS HE MAKES THAT
FIRST BREATH-TARING 7
DIVE INTO SPACE AND
SEE IF YOU DON'T AGREE
YOU WANT STEADY
NERVES TO BE A

OU RE OKAY BOYS, ‘4 ONLY HERE BUT IN
EVERY LAST ONE OF i OTHER OUTFITS TOO

) . TAKE IT FROM AN
P v:yuc::;lg LgNE 0:5 J:xr:_r N\_2LD TIMER. ST/CK
/
) THAT'S MY BRANC: r?‘aﬂtts,
CAMELS SURE DOFATE JiE

1IN THIS OUTFIT

3|
2|
»_«‘

¥
-
UP THATS
. FOR TODAY 4]

Artist: Milburn Rasser
Art Director: William Strasohl
Client: R. J. Reynalds Tobacca Co.
Agency: William Esty & Co., Inc.
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Agency: Kenyon & Eckhord?, Inc.
Artist: DeBrocke Studios
Art Directors: Gerald Llink, John Hill
Client: Stondard Brands, Inc.

(Fleischmann’s Fail Yeast)

Ll £3 270

ANN'S ’T\
A
!

i
!

Uniss £,
40.30 Univs 'S4 Mo
WHA Corsol o Yopince &
#ne cdded Viamia 4

To tempt you, to make you want to try the recipe, is art’s job

in food advertising. Skillful use of color

photography actually makes your mouth water. Use color
photographs if you possibly can. But use photographs always
even if they must be black and white. Realistic reproduction

of food, skillfully presented, is all important.

Readership and inquiry split-run tests prove this beyond question.

Richard Stanton, Kenyon & Eckhardt, Inc.

READ THE FLEISCHMANY LAKBES

IS IS THE ONLY VEANT WiTh m
ALL THESE VITAMING




Artist: Nickalas Muray
Art Director: Walter L. Stacklin

Client: Campbell Saup Ca.

Artist: Paul Outerbridge
Art Director: Frank Yelinek
Client: A & P Bokery Deportment
Agency: Paris & Peart

Artist: Girard Goodenaw
Art Director: Paul Smith
Client: Wesson Oil & Snawdrift Sales Ca.
Agency: Kenyan & Eckhordt, Inc.
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Artist: N, C, Wyeth
Art Director: John E. Olson
Client: Minnesota Valley Canning Company

Agency: lec Burnett Company, Inc.

Artist: Dink Siegel

Art Directors: Gerald Link, John Hill
Client: Kellogg Company

Agency: Kenyon & Eckhordt, Inc.



Artists: Richard Beattie, Ray Spreter, Elmare Brawn
Art Directar: Charles Faldi

Client: General Faads Carparatian

Agency: Bentan & Bawles, Inc.

Artist: Rabert Riggs
Art Directar: Lester Jay Lah
Client: Internatianal Salt Campany, Inc.
Agency: J. M. Mathes, Inc.

It makis a

// i/‘ Il./'. af o diffcrene
v S IRDINE




Artist: Jomes Williomson
Art Director: Herbert Bishop
Client: Generol Foods Corporotion

Agency: Young & Rubicam, Inc.

Artist: Wolter Early
Art Director: Robert E. Wilson
Client: The Borden Compony

Agency: Young & Rubicam, Inc.

128

Artist:

Art Director:
Client:
Agency:

Rudolph Potts

Robert Bode

Generol Foods Corporation
Young & Rubicom, Inc.
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Artist: Honk Berger
Art Directar: Herbert Bishap

Client: General Foods Carporation

Agency: Yaung & Rubicam, Inc.

7/( HALP! HALP?
SAVE ME Y

THET'S DAISY | MUS'BE \f AINT GOT TME T°

MAE'S VOICE, M<GOON RUN "ROLIND THESE.
SON /X —IT'S A-TRYIN' TREES /7 —LLUCKY FO'

A-COMIN' T'SAW DAISY MAE MAH "ENRICHED
FUM TH' OLE | HER IN S-MINUTE” CREAM OF WHEAT
SAWMILL’ JHALF AGINS  |HAS GOT LOTS O' MINERALS

/ HOT HUMYS AN’ VITAMINS — AN
/ HURRY MAH COOKS SO QUICKS

A
CREAM OF
WHEAT SO'S
AH'LL GIT
LOTS O QUICK
ENERGY !

YO’ IS WONDERFUL, SHO 'NUFFI-FIX ME UP |
LIL ABNER 27 ~VvO' Z ANOTHER BOWL O'THET |

DESARVES A s 7 SMOOTH-TASTIN,
RD S FENRICHED 5-MINUTE"
CREAM OF WHEATY!

i CEREAL GIVES

T/] VITAMINS By AND
NIACIN, IRON,

Copr 1942, Unived Fuoture Bynducots, bnc. |

EremoiERT G
OF \

DELICIQUS — NUYIIYIO“S

Artist: Al Capp
Art Directar: Aifred H. Clague
Client: The Cream af Wheot Carparation
Agency: Batten, Bartan, Durstine & Osbarn, Inc.

SANKA
COFVEE
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MISS JONES, REMEMBER, IF YOU BAKE
AT HOME, THE ONLY YEAST WITH ALL
THESE* VITAMINS 1S FLEISCHMANN'S

AND LADY, REMEMBER,IF YOU BAKE
AT HOME, THE ONLY YEAST WITH ALL
THESE* VITAMINS 1S FLEISCHMANN'S

* per Cake: Vitomin A— 2000 Units (Int.) Vitamin B,—150 Units (Int.)
Vitamin D — 400 Units (In.) Vitamin G — 40-50 Units (Sh. Bour.)

All of these vitamins go right 1nto your bread; they are not appreciably
lost in the oven. Ask for Fleischmann’s Fresh Yeast—with the yellow label.

K per Cake: Vitamin A— 2000 Units (Int.) Vitamin B,—150 Units (inz.)
Vitamin D — 400 Units (In.) Vitamin G — 40-50 Units (Sh. Boar.)

All of these vitamins go right into your bread; they are not appreciably
lost in the oven. Ask for Fleischmann’s Fresh Yeast—with the yellow label.

Artist: Otto Soglow
Art Directors: Gerold Link, John Hill
Client: Stondord Bronds, Inc.
{Fleischmonn's Foil Yeost)

Agency: Kenyon & Eckhordt, Inc.

130

AND LADIES, REMEMBER, IF YOU BAKE
AT HOME, THE ONLY YEAST WITH ALL
THESE™ VITAMINS 1S FLEISCHMANN'S

* Per Cake: Vitamin A—2000 Units (Int.) Vitamin B,—150 Units (Int.)
Vitamin D — 400 Units (/) Vitamin G — 40-50 Units (Sh. Bour.)

All of these vitamins go right into your bread; they are not appreciably
lost in the oven. Ask for Fleischmann'’s Fresh Yeast—with the yellow label
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Artist:

Ar? Directar:
Client:
Agency:

Artist:

Art Director:
Client:
Agency:

Harrison Miller

Rallin Smith

Electric Campanies Advertising Pragram
N. W. Ayer & San, lac.

William Oberhardt
Rager Joslyn

United Fruit Company
Wendell P. Coltan Campany

Artist: Melbaurne Brindle
Art Director: Alfred H. Clague
Client: Narthern Pacific Roilway
Agency: Batten, Bartan, Durstine & Osbarn, Inc.

““."

=

Great White Fleet:



Everyone who pays a bill for the service of a public utility
should be interested in knowing where his money goes and
something about these institutions. Since almost everyone in
our whole country can be included in this great family

the art used in the dissemination of this information should
be direct in approach, literal in technique and honest

in conception. Humor is a good way to get readership, but
anything verging on the slapstick should be avoided.

Trick layouts which employ the fancier schools of art must

give way to a human approach understandable to all readers.

Randolph T. McKelvey
N W Ayer & Son, Inc,

Artist: Edwin Geargi
Art Director: Rager Jaslyn
Client: New Hoven Railrood

Agency: Wendell P. Calton Campany

“MAIN STREEY OF THE ‘& NORTHWEST
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Arstist: Underwood ond Underwood
Art Director: E. W. Rector Wootten

Client: O. C. Duryeo Corp.

Agency: Fitzgerold Advertising Agency, Inc.

A “SAFETY HELMET_ o prorect your traighs

DURYEA Bukiwe UNDERFRAME

For Feaight Cars

it

Artist:
Art Director:
Client:

Agency:

Peel

Rollin Smith

Electric Companies Advertising Program
N. W. Ayer & Son, Inc.
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Artist: Victor Keppler
Art Director: Horry F. O'Brien

Client: Columbia Broadcasting System

Artist: Don Berg
At Director: Alfred H. Clague
Client: Farmers & Mechanics Savings Bank

Agency: Batten, Barton, Durstine & Osborn, Inc.

& GAS

Artist:

Art Director:
Client:
Agency:

George Withers
John H. Tinker
American Gas Association

McCann-Ericcson, Inc.
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Now more than ever, people are responding to realism. In war times, we seek

something we can trust. Something we can believe. Insurance, in the final analysis, is
reassurrance to the man or woman who buys it. When all else fails, this he can depend on.
Hence, in insurance advertising especially, the art must express this dependability;

this trustworthiness in the message, the belief in what is being said. Ads that

show (1) real people, identified by nume and address, if possible, (2) doing real things,
(3) doing them right - if combined with believable, persuasive copy - get results.

Richard Manville
Art that helps put over its message - believably - is the most successful art. Warwick & Legler, Inc,

Artist: Steven Dahaonas
Art Director: Rabert E. Wilsan
Client: The Travelers Insurance Campany

Agency: Yaung & Rubicam, Inc,

Artist: David Hendricksan
Art Director: Rabert Bade
Client: The Travelers Insuronce Company

Agency: Young & Rubicam, Inc.




Publications

Magazines
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Artist: Robert Riggs
Art Director: Paul F. Berdanier, Jr.
Client: The American Weekly
Agency: J. Wolter Thompson Co.

BY HIS DEEDS
MEASURE YOURS 1

f\ The story that haunted
¥MARK TWAIN. < Jor « lfeline

THEAMERICAN
WKLY



Plus: The prevailing standards of art in advertising
were probably never higher. Even the

long neglected line techniques are coming back.

Minus: Too much good art still lost in mediocre layout,
by art directors who still plan the picture,

ignore the total composition. Too much plodding in old
patterns, rubber stamping high observation ads.

Too little origination, not enough distinctive styling.
Badly needed are designers with better, broader basic

education, less disdain of detail including type.

L. E. McGivena
L. E. McGivena & Co., Inc.

BY HIS DEEDS. ..
MEASURE YOURS

Artist: John Falter
Art Director: Stonfard Briggs

Client: Magozine Publishers of America

Agency: McCann-Ericksan, Inc.
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Artist: E. F. Word
Art Director: Elwood Whitney
Client: Heorst Enterprises
Agency: J. Wolter Thompson C:

Artist: Frederic Stonley
Art Director: Stanford Briggs
Client: Mogozine Publishers of Americo

Agency: McConn-Erickson, Inc.

Artist: Dougloss Crockwell
Art Director: Elwood Whitney
Client: Hearst Enterprises
Agency: J. Wolter Thompson Co.
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Art stimulates thought and action. Therefore, it is

and always will be an important factor in public
refations and in institutional advertising. Art has a
broad scope, that by its very simplicity, can

deliver a message quickly and impressively. It is not
always the sole medium of expression but it is a
significant and powerful tool for business and industry.

Bernord Lichtenberg

Institute of Public Relatians, Inc.

What did pou do today
.. for Freedom?

[/ SEE BY THE PIFERS .



Artist: Victor Keppler
Art Directors: Harry Poyne, John Lynch
Client: Curtis Publishing Co.
Agency: Batten, Barton, Durstine & Osborn, Inc.

Artist:

Art Directors:
Client:
Agency:
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Victor Keppler

Horry Payne, John Lynch

Saturday Evening Post

Botten, Barton, Durstine & Osborn, Inc.

-

THE WARD WAY TO MAKE EASY MONEY

COLLING, MILLEN
and NUTERINGS

COLEINS, MILLER & RUTCHINGS, Jat

oo logrensrs



Artist:

Art Director:
Client:
Agency:

Artist: Herbert Boyer
Art Director: Rhode Miller

Publisher: Time, Inc.

Artist: John Averill

Art Director: John Averill

Client: Collins, Miller & Hutchings, Inc.
Agency: Collins, Miller & Hutchings, Inc.

Toylor Poore

Toylor Poore
Collins, Miller & Hutchings, Inc.
Collins, Miller & Hutchings, Inc.
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Artist:
Art Divector:
Client:

Publisher:

Artist:

Art Director:
Client
Publisher:
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Artist: Bradshaw Crandell
Art Director: Edmond Witalis

Alexander Liberman

M. F. Agha

Yogue

The Condé Nast Publications

Client: Cosmopolitan
Publisher: Hearst Magazines, Inc.

BAZAAR

Lovise Dahl Wolfe
Alexey Brodovitch
Horper's Bazoor

Hearst Mogazines, Inc.

AN

READY FOR COLLEGE - READY FOR ANYTHING
COLLEGE B0l St il B b FASHIONS




REDBOOK

et

TN

NOVEMBER
25 CENTS 2

REssAN
CUERRILEAS
UFAHNNAY
CALDW L

Artist: Ruzzie Green
Art Director:
Client:

Publisher:

Jonel Jorgulesco
Redbook Magozine
McCall Corporation

FicTY
CLOTHESN « ART *» CANR

Artist:
Client:
Publisher:

* ) Artist:

Art Director:
Client:
Publisher:

(nflhorten

L. S. Soderstrom
Esquire, Inc.
David A. Smort

John Atherton
Peter Piening
Fortune Magozine

Time Incorporated
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! 7 STEPS T0 MORE HOGS - POULTRY HITS A NEW PEAK « YOUR HOME CAN SAVE FUEL
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Artist: Boris Artzybasheff Artist: Robert Riggs
Art Director: Dana Tosker Art Director: John Funk
Client: Time, The Weekly Newsmagazine Client: Country Gentleman Magazine
Publisher: Time, Inc. Publisher: Curtis Publishing Co.

The War’s Greatest Generals
Uy MAIOT BIO= G PRDOME EIOT
A Concrete Pian to Shorten the War
Football Goes to Wor

Artist: John Rawlings Artist: Poul Hesse
Art Director: M. F. Agha Art Director: Edwin Eberman
Client: Glamour Client: look Magazine
Publisher: The Condé Nast Publications Publisher: Look, Inc.
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Artist: Al Parker : i

Art Director: Frank Eltonhead 1 J

Client: Lodies’ Home lJaurnal

Publisher: Curtis Publishing Company - "r j‘. ;/

"\

NOW 10 RFDUCE

bl imr Slaries by ALLAN R.BOSWORTH
o irdivde oy Moo and Women { ”

i
\
HIEAE I DOROTNY BLACK + ELIZABETH DUNN
BY RODERT CARSON

Artist: Paul Hesse Artist: Paul Hesse
Art Director: Harlon Crandall Art Director: William O. Chessmon
Client: True Stary Client: Collier's Weekly
Publisher: MocFadden Publications, Inc. Publisher: Crawell-Collier Publishing Ca.
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Artist:

Art Directar:
Client:
Publisher:

Artist:
Art Directar:
Client:

Allen Saalburg
M. F. Agha
Hause & Garden

Publisher: The Candé Nast Publicatians
This WEEK
The Sunday Slar
B2 Fows

L
oon Liling werkers ot
the rote of 20,000 & poor
by Rebest P, Pasiorsen
VA i ey o

Pagana, Inc.

Edward F. J. O'Cannell NE WORKS SITTING D0WN

This Week Magazine
United Newspapers Carp.

man wemuzms

WERE MAD!
Thats the US Aot e
bay foe putodes o o
by Proderick Raalin

Drvanas

by leving Wallace

PITCRING W00

by Ak Mans

Artist:

Art Directar:
Client:
Publisher:

P d

William Ward
Ralph O. Ellswarth
Parents’ Magazine

Parents’ Institute, Inc.
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Artist:

Art Director:
Client:
Agency:

Underwood & Underwood
J. Erwin Porter

Bausch & Lomb Optical Co.
Charles L. Rumrill & Co.

CINE-KODAX



Artist: Anton Bruehl
Art Director: Paul F. Berdanier, Jr.
Client: Eostman Kodak Co.
Agency: J. Walter Thompson Co.

Artist: Valentino Sarra
Art Director: Elmer Lasher
Client: U. S. Camera
Agency: T. J. Maloney, Inc.
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Artists:

Art Directors:
Client:
Agency:
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Cleland Clark, Don Buker, James A. McMahon,
Eastman Kodak Co.

Paul F, Berdanier, Jr., Edith Lewis

Eastman Kodak Co.

). Walter Thompson Co.

Artist:

Art Director:
Client:
Agency:

Ruth A. Nichols

Robert E. Wilsan

Agfa Ansco Corporation
Young & Rubicam, Inc.




Artist: Harve B. Wobbe Artist:

Art Director: Robert E. Wilson Art Director:
Client: Agfa Ansco Corporation Client:
Agency: Young & Rubicom, Inc. Agency:

Agfa Ansca

SUPERPAN PRESS FILM

Ulric E. Meisel
Robert E. Wilson
Agfa Ansco Corporation

: Young & Rubicam, Inc.

These four pictures
have won the
hearts of millions



The Starch survey shows that of all advertising in
periodicals motion picture ads are the most widely read.
The war has had the effect of toning down the
adjectives and movie advertisers have reached out for
established names and modern techniques, the poster
heritage dominating. Thus the artist finds in this field a
free play for his talents, provided it is sprinkled

with a dash of shrewdness as to the fitness of things:

it is not easy to set down on paper the essence of

a product which is itself a fictional romance; you have to

skate neatly between the poles of realism and fantasy.

Howord Dietz

Metro-Goldwyn-Moyer
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Artist: Ben Rogers
Art Director: Dovid L. Strumpf
Client: RKO Rodio Pictures
Agency: Foote, Cone & Belding
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Artist: Worren Boumgortner
Client: Metro-Goldwyn-Moyer
Agency: Donochue & Coe, Inc.

ISO'MILLION AMERICAN HEARTS FLY Wi 1 -

Client: Worner Bros.

Agency: Bloine-Thompson Co.



Art Director: William Schneider
Client: RKO Radio Pictures
Agency: Donachve & Coe, Inc.
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THEATRE

Art Director: John Van Ormon
Client: Paramount Pictures

Agency: Buchanan & Co., Inc.

& Peromovnt Powre sk

BRIAN DONLEVY

ARCOONALD CAREY - ROBERT PRESTON
w Alsert Dekker - William Bendix - Walter Abel
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Artist: Hy Rubin
Art Director: Llouis Shanfield
Client: Twentieth Century-Fox
Agency: Koayton-Spiero Compony

Client: Warner Brothers
Agency: Motion Picture Daily
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Artist: Art Department, Twentieth Century-Fox
Art Director: Louis Shanfield
Client: Twentieth Century-Fox

Agency: Foote, Cone & Belding
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