











INTRODUCTION

Forty years ago the Art Directors Club of New York published its first Annual of Advertising, Editorial Art and
Design. Today, after four decades of publishing, these Annuals represent the only continuing historical record
of graphic art in the United States.

For that reason, and since this is our anniversary edition, it would have been appropriate to include in this
Annual a retrospective collection of selected memorabilia. Agreeably, this could have been done. But items
taken out of context invariably lose the sharp edge of their true meaning when seen in the light of new
problems, new demands and new solutions, and lead to comparisons and conclusions, sometimes just,
sometimes unjust. Therefore, let the Annuals of the past tell their stories, let them present their medal winners
and manifold contributors; but here let the 40th Annual tell its story, for regardless of the indebtedness of
modern art direction to the past, its position must be judged dynamically relative to the present. We are proud
of the heritage of the past Annuals, each one being indebted in no small part to its predecessor; and we are
equally proud of the 40th Annual whose contribution, as with the other 39, can be measured only by the
contents between its two covers. The individual sections of this Annual, each representative of some facet of
the field of art direction, proclaim as positively as did those of the past that they represent the finest of the
year in the field of Advertising and Editorial Art and Design. ROBERT M. SMITH






AAXA

ART DIRECTORS CLUB MEDAL




|




P e






covid 9o 70 mph ol doy long withowt srain,

We've gone places!

Ton yaors 090, the frst Yolowagens wers
imported into he USA

‘soratie ze kor @ fandly, ond © seribile price-
[

00,

Sosts mmdagly, 10 do Yolvogera By
1950, YW wen the best saling imporied cor in
Amaricn. It has hakd et remk each yecw snce.
10 1999, Volowogen wcs once ogoin frat, wih
more than 1 50,000 VW sokd, including 30,000
#0800 wagons ond cts.

fomiflar In every sie of the Union, o8 Amar-
loon cn apple Srudel,

Volswagen is on kot cor. We
Pt 0 tuch Gu we o8 IO ;o
e hink 1t the best cov bn the world
o your mony.

ART DIRECTORS CLUB MEDAL

ART DIRECTOR HELMUT KRONE
PHOTOGRAPHER WINGATE PAINE
COPYWRITER JULIAN KOENIG

AGENCY DOYLE, DANE, BERNBACH, INC.

CLIENT VOLKSWAGEN



STOP RIGHT NOW AND FORGET EVERYTHING
YOU EVER KNEW ABOUT BECOMING A BLONDE!

Up to now you could only become a blonde by bleaching, and your choice of shades was limited. The
color of hair you'd dreamed about didn't yet exist. Now Clairol announces the most exciting develop-
ment in twenty-nine years of hair color research: a range of 22 subtle blonde shades that never existed
before, in a fabulous new color cosmetic for the hair—Clairol Creme Toner.

Clairol Creme Toner is delicate, gentle, light, yet it does what's been impossible to do until today:
no matter what color hair you have now, Clairol Creme Toner will change it into any of these 22 new
blonde shades. Be sparkling Champagne Beige, i Ivory Chiffon, cool Moonbeam, or elegant
Silver Platinum. .. take your pick of 22 shades you could never become before.. . each one as exquisitely
real and natural looking as the color you were bom with! Yet for all this dramatic new blonde color
it gives you, Clairol Creme Toner babies your hair. First, of course, your hair needs a Lady Clairol
lightener. Then see how the Creme Toner application leaves your hair; with a soft young feel, »

brilliant lustre, a subtle new blondness. Your hairdresser loves Clairol Creme Toner...you'll love
living your life as & blonde.
And now, turn the page, and pick the exact shade of blonde you want 10 be.......c.cocoieiiinins

ART DIRECTORS CLUB MEDAL

ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER JERRY SCHATZBERG
COPYWRITER CAROLE ANNE FINE
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT CLAIROL
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Hunts lleavenly Peaches "1l for the hest

ART DIRECTORS CLUB MEDAL

ART DIRECTOR ROBERT WHEELER
PHOTOGRAPHER BERT STERN
COPYWRITER PAUL WADDELL
AGENCY YOUNG & RUBICAM, INC.
CLIENT HUNT FOODS AND IND., INC.
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seen in the forgotten trademarks of the past. On the other hand, there are advertisers who mounted massive advertising
campaigns—costing many millions of dollars —who have failed to increase their sales. The question of the advertising
appropriation should always be preceded by these questions: Do | have an idea which will sell my product? Has my
agency been thorough enough to arrive at a sound selling strategy, and ingenious enough to express it in an arresting
and interesting way? If the answers to these questions are "yes.” advertising tonnage can be regarded as an invest

ment, instead of an expense Everything depends on the idea. Ideas sell products because—people buy ideas
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ART DIRECTORS CLUB MEDAL

ART DIRECTOR DONALD EGENSTEINER
ARTIST LARRY OTTINO/FENGA & DONDERI
COPYWRITER CHARLES SWEENEY
AGENCY YOUNG & RUBICAM, INC.
CLIENT Y & R HOUSE AD



Its four seasons best reflect this region born of
change, bred in austerity and grown to greatness,
The flaming fall is freedom’s cry. Winters are cruel.

Spring and summer bloom and ripen suddenly—

—\ Y and fulfill again the promise
N P \ s / of this land whose ancestral
4 memories are all America’s.
ENGILLAND
| !
W, J1 »

ART DIRECTORS CLUB MEDAL

ART DIRECTOR/DESIGNER ALLEN F. HURLBURT

PHOTOGRAPHERS KOSTI RUOHAMAA/ART KANE/
HANSON CARROLL/ERICH HARTMANN/ARTHUR
LAVINE

PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZ!NE
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ART DIRECTORS CLUB MEDAL
ART DIRECTOR BERNARD QUINT
PHOTOGRAPHER GEORGE SILK
PUBLISHER LIFE MAGAZINE
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BY N.F. SIMPSON

Humphred : No, Lagra, 8 din't think it's the Kind of thing we conbl expeet Gralion
to show much inte

Laura: Oh?

sb

Humphrey: He's vers urthodoy i muny wave, A far ae his painting is cancerned

Laura: | must sas o doeso’t show much preference for orthodox methads 1 any
thing else

Humphrey s Al the same, Lioura, 1 ihink that te fix the brosh g vier and o e
vatvas about on the evd of it would create more problems than it ool solse

Laura: | shiuld have thought it would have been the very thing for Grabam

Humphrey @ P suggest @t 0 hith, of course—Tml you musta't be surprised if be turne
it dowrt. Dot furget he's gt all this fass on bis mind still alont Codoml Padlnk s
portriit—that must be takig ap practically evers spare aomute of his Tioe

Laura; What fuse aboot Colonel Padliak’s porteait? He's fonished ite He s hie

Wissephres & He's baid 3 srear deal e do, Laura

Lauraz You don’t mean o sax poor Colowel Padlock v still stz there * Waitis

Plvnghiees = T isi't just o matter of setting an easel ap, Lo, and o vanvas, and
Ieginning o paint. Just ke that

Lauraz | think that's absolutels disgraceful! What for heaven's sake has be bt doing

Humphees © He haso't boen wasting his tine, iy dear

Lo 0t mwst be siv weeks sinee il this started. AU least, T oant think whit be can
have been duing all that time

Humphrey o S far as | know, Colonel 1

iwk has's. eomplainesd

Laura: Why ou canth doesn’t be get people o help Tin

Humphiees: Yo won't peesiade Grabinm to debegate responsibility, my dear.

Laura: Doing exers single thing hisosell from seratch

Husphees @ Yeo, well there it is 1 be prefees o work that way

Lanea: 1 say tiothing if 3t weee sinply o matter of constructing his own easels. Wilk
homemade gloe,

Humploeey @ After all

Lanras Or esen weaving his camases himsell. But growiog his awn hemp, or Whitess
it oo it with! That's varrsing it toe far!

Humphres : Yoo, woll— Ui afraid | sude with Graham over this, Laura

Laura: Felling the thpber himsell for his brush handies and planiog it dawn Gl i -
sl enough

Humphrey : What other way is there, Laura, il soa'te determined 1o beep coniteal
the bisishiod pictuare? And that's the whole orux of i as far as Grabipm bs comenned
As you koow

Laura: Aol in the meantie, Colonel Padlock has tosit there

il

Humphirey : As far as that goes 1 should think Calopel Patbiwd wosish! b the last

petson t wand b ser Grabian compooimse lis professiomal antegOny on bis accoons
Latira: S e fust bas e it waitinge, Whitke Grabam goes all over the wor bl ook
for natura) pagments aml one thing and another

Humphrey 1 My deat Lasiras whist obe van he possilidy do (Canr

For the Carlage Trade - a wiakeap that expresses ay ot ¥ .
i o book Doth strong wnd Trageiles Dpsdnoa vontosyperary takeadl ol e Cuppd
frerm e ovay vl softimed with ik (Borrs Ban Tl dipstic 4 '

enanwl ehemahadod witke Diove, o ard mascarn m Bloy I
with T h sl Glon. AL L Reshin A st bt Oy I T '
Mearat ary sapphiiee, dhaownnd and platinuos petabs, By Sebdumtbes L ithae

ART DIRECTORS CLUB MEDAL
ART DIRECTORS HENRY WOLF/AUDREY ROSENSON
PHOTOGRAPHER SAUL LEITER
PUBLISHER HEARST MAGAZINES/HARPER’S BAZAAR
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I love
my dear pussy,
Her coat
is 80 warm.

Little babes
in the wood,

sweet babes
in the wood!
Here are sweet
little babes
in the wood.

ART DIRECTORS CLUB MEDAL
ART DIRECTOR OTTO STORCH
PHOTOGRAPHER ART KANE
PUBLISHER McCALL'S MAGAZINE



ART DIRECTORS CLUB MEDAL

ART DIRECTOR HELMUT KRONE

WRITER RITA SELDEN

FILM PRODUCERS JOHN CAPSIS/JOSEPH SPERY

FILM COMMISSIONED BY DOYLE, DANE,
BERNBACH, INC.

PRODUCTION COMPANY ROBERT LAWRENCE

ADVERTISER AND PRODUCT NAME VOLKSWAGEN OF
AMERICA — KARMANN GHIA

PHOTOGRAPHER/ARTIST M. NICKELSON
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ART DIRECTORS CLUB MEDAL

ART DIRECTOR STEVE FRANKFURT

WRITER SUMNER WINEBAUM

FILM COMMISSIONED BY YOUNG AND RUBICAM, INC.

DESIGNERS STEVE FRANKFURT/CLIFF CRAWFORD/
IVOR WEIGLER

PRODUCTION COMPANY ON FILM — TOM FORD

ADVERTISER AND PRODUCT NAME BRISTOL MYERS —
BUFFERIN



ART DIRECTORS CLUB MEDAL

ART DIRECTOR BILL MELENDEZ

WRITER CHRIS JENKYNS

FILM COMMISSIONED BY J. WALTER THOMPSON CO. —
LOS ANGELES

DESIGNER STERLING STURTEVANT

PRODUCTION COMPANY PLAYHOUSE PICTURES

ADVERTISER AND PRODUCT NAME FORD DEALERS OF
S. CALIF. 1960 FORD MOTOR CARS ""JUST THE
com’'L”

PHOTOGRAPHER OR ARTIST HERMAN COHEN and
ROBERT CARLSON
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This is what happens
when Dansk works iteel and enamel. g
We call it Kobenstyle.

CLASSIFICATION 1A — MAGAZINE ADS SINGLE PAGE
3 OR MORE COLORS

ART DIRECTOR DICK GERTNER
PHOTOGRAPHER BERT STERN
COPYWRITER ROZ SEIDES

AGENCY IRVING SERWER ADV.,, INC.
CLIENT DANSK DESIGNS, INC.

GOT A BOAT ON YOUR MIND?

OON'T JUST OREAM ABOUT IT...BUY ONE: A BEAUTIFUL OREAMBOAT
MAOE OF KAISER ALUMINUM BY LEAOING BOAT MANUFACTURERS.
WHY CHOOSE ALUMINUM? BECAUSE BOATS OF ALUMINUM GIVE YOU
SO MUCH MORE FOR YOUR MONEY. MORE STRENGTH — TOUGH NEW
ALUMINUM ALLOYS OFFER GREATER SAFETY AND PROTECTION THAN
EVER BEFORE! MORE STYLE — TRIM NEW MARINE OESIGNS MAKE
ALUMINUM BOATS THE SMARTEST AFLOAT! MORE OURABILITY—AN
ALUMINUM BOAT CAN'T ROT, CAN'T WARP; LASTS FOR YEARS WITH
LITTLE MAINTENANCE, SEE THE 1960 ALUMINUM

FLEET NOW...AT BOAT OEALERS EVERYWHERE ”"”%"wu
WHO OISPLAY THE FIGURE APPEARING ABOVE!

ART DIRECTOR DICK SNIDER
ARTIST JERRY RICHARDSON
COPYWRITER LOU HECKMANN
AGENCY YOUNG & RUBICAM, INC.
CLIENT KAISER ALUMINUM
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Why do well-traveled people travel Sabena? “Flight-
secing™ via helicopter ix only pare of it. People who
know Enrope know Sabena shows it off boxsi: with the
world’s only J-spevd eet of Boving ““Intervontinental™
Jeis. Caravelle “Continental™ jeis and NSikorvsky heli-
copters: with a special savoir-faire that extends (o and
throngh Earope. Avica and (he Middle Eaxt. Next trip
veo iy Sabona. Le xervice Belgigue -e’ext magnifique!

ROOUEFORT

B i S B e 480 A Y
Ooly I 1t's made from the
milk of the ewe. Ouly if It
tipens In the coves of the
Combalow. Only If it's hoen
In Roguetort, France, can 2
cheese he calied Roguetort
and wear this red seal The
flavor: fragrantly French
Unigue . 2nd enmistabable!

ART DIRECTOR ROBERT MILLER

ARTIST MILTON GLASER, PUSHPIN STUDIOS
COPYWRITER DANA BLACKMAR

AGENCY McCANN-MARSCHALK CO.

CLIENT SABENA BELGIAN WORLD AIRLINES

ART DIRECTOR MARVIN MITCHNECK
PHOTOGRAPHER ELBERT BUDIN
COPYWRITER DANA BLACKMAR
AGENCY McCANN-MARSCHALK CO.
CLIENT ROQUEFORT ASSOCIATION
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Moore-MeCormack proseats

wn b wew Tusmrs binees
g A ve By

MOOREMeCORMACK

ART DIRECTOR RICHARD CARROLL

ARTIST BUD SIMPSON — LETTERING: SAM MARSH
COPYWRITER ANNIS BOYER

AGENCY YOUNG & RUBICAM, INC.

CLIENT MOORE McCORMACK LINES, INC.

Here’s the new white hexachlorophene paste
with the cool clean refreshminty taste

Its the one that ot
kills decay germs best =

of all leading brands /5%
in laboratory tests b e e i i o e e

ART DIRECTOR HERMAN DAVIS

PHOTOGRAPHER JOFFE — STUDIO ASSOCIATES
COPYWRITERS JIM EGAN/DENISE JAMES

AGENCY DOHERTY, CLIFFORD, STEERS & SHENFIELD
CLIENT BRISTOL-MYERS



Not everybody benefits from Gulf research

P e

GULF OIL CORPORATION @

ART DIRECTOR ROGER MADER
ARTIST TED TRINKAUS
COPYWRITER ALVIN HAMPEL
AGENCY YOUNG & RUBICAM, INC.
CLIENT GULF OIL CORP.

We priekenl Q000 lragraem md e petabs 1o maker e hullomee of Yarstles el Fowes

Pyttusne for you!

ART DIRECTOR BERT STEINHAUSER

PHOTOGRAPHERS BERT STEINHAUSER/
ARNOLD ROSENBERG

COPYWRITER LORE LIONEL

AGENCY DOYLE, DANE, BERNBACH, INC.

CLIENT YARDLEY
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ART DIRECTOR GENE GARLANDA

PHOTOGRAPHER JERRY SCHATZBERG

COPYWRITER RACHEL RABINOWICZ, GENE GARLANDA
AGENCY GILBERT ADV. AGENCY, INC.

CLIENT AILEEN

way to Eur th.: Sunlun

the Mediterranean. CONSTITUTION & INDEPENDENCE - American Export Lines ART DIRECTOR BERT STElNHAUSER
ARTIST BERT STEINHAUSER
COPYWRITER JULIAN KOENIG
——— AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT AMERICAN EXPORT
10
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We've gone places!
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ART DIRECTORS CLUB MEDAL

ART DIRECTOR HELMUT KRONE
PHOTOGRAPHER WINGATE PAINE
COPYWRITER JULIAN KOENIG

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT VOLKSWAGEN

ART DIRECTORS CLUB MEDAL

ART DIRECTOR ROBERT WHEELER
PHOTOGRAPHER BERT STERN
COPYWRITER PAUL WADDELL
AGENCY YOUNG & RUBICAM, INC.
CLIENT HUNT FOODS AND IND., INC.
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Arsund the world, the same standaed of axcellence you have lomtlucmﬂmml.IBM
13 mmmmu-mmwnm-.:mmnmuunmnt-_.” &IEVE

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR ROBERT H. BROOKS
ARTIST ROBERT WEAVER

COPYWRITER ARCH NADLER

AGENCY BENTON & BOWLES, INC.

CLIENT 1.B.M. WORLD TRADE CORPORATION

Spot-less clothes, bug-free gardens, ney
fashion colors & sater surgery, These ar
just four of more than (i}!XX) ways chemis
try works for you at (S ANaMiD-Jann

14 =

ART DIRECTOR RALPH AMMIRATI

PHOTOGRAPHER BERT STERN

COPYWRITER DONALD McKEOHNIE

AGENCY ERWIN WASEY, RUTHRAUFF & RYAN, INC.
CLIENT AMERICAN CYANAMID CO.

15

GINTRA D08
NN

ART DIRECTOR WILLIAM MULLER
DESIGNER RAYMOND TODD
COPYWRITER BETTY DUQUESNE
AGENCY YOUNG & RUBICAM, INC.
CLIENT GENERAL FOODS CORP.
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Daes your billfold do all this?

1. Dypes the paw case snap shut for flaimes
and safety? 2. Are the casd and photo win-
dows made of tough, thin, polyester film that
won'l tear und tesit wurlace sctatching?
3. Iy theve & specin] place foc s charge plate
7 aid spare ke ? 4, Can your remove o add
windows? 5. Is there a large handy pocket
for extra candded 6. A small section for stampm
and tickens? 7. I the ballfold fabne - fined
8. Dioes it have a socaet compartment for
8 bidingbigbille And does it feature one-pisce
stitchless comtruetion? I you can't woewer

I ol these questions, you need & As a rule, people with a clear understanding

11 LORD BUXTON 17 of the contemporary picture read The New York Times
ART DIRECTOR BEN SPIEGEL ART DIRECTOR TONY MANDARINO
PHOTOGRAPHER LEN SIEGLER ARTIST TOMI UNGERER
COPYWRITER RONALD ROSENFELD COPYWRITER NEIL LEONARD
AGENCY DOYLE, DANE, BERNBACH, INC. AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT BUXTON, INC. CLIENT NEW YORK TIMES
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ART DIRECTOR IRVING HARPER
PHOTOGRAPHER ART KANE
COPYWRITER MARY WELLS

AGENCY GEORGE NELSON AND CO., INC.
CLIENT HERMAN MILLER, INC.

20

TH( CREATIVE CAPACITY OF MAN IS EQUAL TO THE CHALLENGE OF SPACE This v
ution af our time. Scientists snd engineers at Martin-Denver are among those wha
ficant contributions toward proving It You may be aware of their advances in the
P ences. in space vehicles and systems. 1 you woold hike to join them, write; N. M
Pagan, Director ol Technical and Scientific Stafting, Martin.Denver. P.O. Box 179A1. Denver. Colorade

ITESICT Sy Sy
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ART DIRECTOR RICHARD ALDCROFT
ARTIST RICHARD ALDCROFT

COPYWRITER HARRY BENDER

AGENCY KETCHUM, MacLEOD & GROVE, INC.
CLIENT MARTIN

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR TONY MANDARINO

ARTIST PHIL HAYS

COPYWRITERS R. REWCASTLE/BRIAN CRAY
AGENCY BATTEN, BARTON, DURSTINE & OSBORN
CLIENT ARMSTRONG
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ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER ELLIOT ERWITT
COPWRITER MARY WELLS

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT FRENCH GOVERNMENT

- IOLE!
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CLASSIFICATION 1B — MAGAZINE ADS SINGLE PAGE
2 COLORS OR B/W

ART DIRECTOR FRANK KIRK
COPYWRITER WENDY EWER

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT THE PLAZA HOTEL

27



28

23

the average cost of moving a ton of freight one mile is six !
cents by truck...twenty-four cents by airplane...and less than
a cent and a half by efficient, low-cost railroads.

ne
A

ART DIRECTOR NORMAN GORBATY

ARTIST NORMAN GORBATY

COPYWRITER BILL DiBELLO

AGENCY BENTON AND BOWLES, INC.

CLIENT ASSOCIATION OF AMERICAN RA!LROADS

Ahdx vz ‘,'.'I-J;('r.l M€{
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24 seambon Alocings

ART DIRECTOR VLADIMIR BOBRI
ARTIST VLADIMIR BOBRI

COPYWRITER GRACE JONES

AGENCY J. R, FLANAGAN ADV. AGENCY
CLIENT HANES HOSIERY, INC.



ART DIRECTOR WALTER REINSEL
PHOTOGRAPHER ORMOND GIGLI
COPYWRITER HOWAD SIMPSON
AGENCY N. W. AYER & SON, INC.
CLIENT BELL TELEPHONE SYSTEM

Loord & Paylor

26

ART DIRECTOR PETER HIRSCH
PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER MURIEL PARKER

AGENCY DOUGLAS D. SIMON ADV., INC.
CLIENT L’AIGLON APPAREL, INC,

Nothing else

[t's yvour telephone!

BELL TELEPHONE SYSTEM é
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ART DIRECTOR KURT WEIHS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT ROUND THE CLOCK HOSIERY

30
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ART DIRECTOR PETER PALAZZO
PHOTOGRAPHER PETER PALAZZO
CLIENT HENRI BENDEL, INC.

vt wones | Ponsi Bond

8




ahhhhhh Nature...

ART DIRECTOR GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG

AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT PHARMACRAFT LABORATORIES

a roll-on deodorant covers like this a cream deodorant covers like this

a spray deodorant covers like this # 5 Day Deodoramt Pad covers like this

ahhhhh Choo!

[ |

ART DIRECTOR LEONARD SIROWITZ
PHOTOGRAPHER LEONARD SIROWITZ
COPYWRITER LORE LIONEL

AGENCY DOYLE, DANE, BERNBACH, INC.

CLIENT 5 DAY LABS
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KISIAV

CAUGHT BY KIS-I.AV

31

ART DIRECTOR GENE GARLANDA
ARTIST/PHOTOGRAPHER GEORGE MELUSO
ADV. COPY IDEA GENE GARLANDA
COPYWRITER RACHEL RABINOWICZ
AGENCY GILBERT ADV. AGENCY, INC.
CLIENT KISLAV

GREAT LAKES MINK ASSOCIATION, PRODUCERS OF AMERICAN NATURAL DARK RANCH MINK

33
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ART DIRECTOR TOM MELAHN
DESIGNER JIM JOINER
PHOTOGRAPHER KEN THOMPSON
COPYWRITER CHARLES SWEENEY
AGENCY YOUNG & RUBICAM, INC.
CLIENT Y & R HOUSE AD

ART DIRECTOR GENE GARLANDA
PHOTOGRAPHER JERRY SCHATZBERG
ADV. COPY IDEA GENE GARLANDA
COPYWRITER RACHEL RABINOWICZ
AGENCY GILBERT ADV. AGENCY, INC.
CLIENT GREAT LAKES MINK ASSOC.

Tousg & Rubices, Sdwwstisizg



Cloe Clee : ART DIRECTOR HELMUT KRONE
ey i . PHOTOGRAPHER HARRY HAMBURG
@ - COPYWRITERS BILL BERNBACH/DAVE REIDER
o/ Cue . AGENCY DOYLE, DANE, BERNBACH, INC,
CLIENT VOLKSWAGEN

Qe Chve

34

THE SCHOOL OF VISUAL ARTS HAS MOVED TO ITS NEW LOCATION
209-213 EAST 23RD STREET, NEW YORK 10, N. Y.
(FORMERLY NEW YORK UNIVERSITY SCHOOL OF DENTISTRY) MU 3.8357
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- 2 !' S : . Y A MWL \RT DIRECTOR JACK WOLFGANG BECK

CLIENT SCHOOL OF VISUAL ARTS
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ART DIRECTORS ART HAWKINS/JOHN IAPALUCCI
PHOTOGRAPHER PAUL D'OME

COPYWRITER HELEN METTLER

AGENCY McCANN—ERICKSON

CLIENT NATIONAL BISCUIT CO.

How to discombobulate a dad

Chemstrand nylon @
37 .

ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER WINGATE PAINE
COPYWRITER JUDITH PROTAS

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT CHEMSTRAND NYLON

34
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CLASSIFICATION 2A — MAGAZINE ADS 2 PAGES OR MORE
3 OR MORE COLORS

ART DIRECTOR ARNOLD VARGA

PHOTOGRAPHER CARL FISCHER

ARTISTS ARNOLD VARGA/J. WEHRLE

COPYWRITER DON GRACE

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT UNITED STATES STEEL CORP.
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The only luggage in the world that holds this much

ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER BEN SOMEROFF
COPYWRITER BOB LEVENSON
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT HARTMANN

1l

/0 |

'

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR GEORGE TREVELINI
DESIGNER/ARTIST GEORGE GIUSTI
COPYWRITER EARL C. DONEGAN

AGENCY WOOD, DONEGAN & COMPANY, INC.

CLIENT FIAT

and weighs this little is t

= = >

he Hartmann 707 Tally-Ho.

L GRENT ITALIAN NAME for
- ot Vit e e

wll frcspuentls find somree 1 padeng

The 0591 jet Buimg e N VL9 W ber

vu. HAT S.p A, Turin, Waly
U S Representonse and

HAT MOTOR COMPANY. INC,

$00N#rhAve. . New York N. Y
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Ihe colorful homes of these delicacies are bt

ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER ELLIOT ERWITT
COPYWRITER MARY WELLS

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT FRENCH TOURIST

"

i diy's jount from Paris, Do sou koow them?
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ART DIRECTORS CLUB MEDAL

ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER JERRY SCHATZBERG
COPYWRITER CAROLE ANNE FINE
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT CLAIROL
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AWARD OF DISTINCTIVE MERIT

ART DIRECTOR HELMUT KRONE
PHOTOGRAPHER WINGATE PAINE
COPYWRITER DAVE REIDER

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT VOLKSWAGEN
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ART DIRECTOR THOMAS R. DURFEE

ARTIST NICOLAS SIDJAKOV

COPYWRITER GEORGE MRKVICKA

AGENCY NEEDHAM, LOUIS & BRORBY, INC.
CLIENT CUMMINS ENGINE COMPANY

‘:“' e e v
SHOW

VN EV AN

ART DIRECTOR SY LACHIUSA
PHOTOGRAPHER J. FREDERICK SMITH
COPYWRITER JACK STROM

AGENCY CAMPBELL-EWALD COMPANY
CLIENT CHEVROLET

CUMMINS DIESEL
GIVES WESTERN
TRUCKERS

g

* 3 o -

3 - “'}_ : ?‘/’
o AT WG

=4

“©

! - -

i
B



ART DIRECTOR HAL DAVIS
PHOTOGRAPHER HORN/GRINER
COPYWRITER JANE TRAHEY
AGENCY JANE TRAHEY ASSOC.
CLIENT I. MILLER
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In Two Easy Lessons

ART DIRECTORS MILTON GLASER/SEYMOUR CHWAST

PHOTOGRAPHER SOL MEDNICK

ARTISTS ISADORE SELTZER/NORMA WELLIVER/HARLAN
KRAKAWITZ

CO:EVIYGEI'ERS MARCELLA FREE/KAY KERR/SUSANNE

AGENCY NEIMAN-MARCUS

CLIENT NEIMAN-MARCUS

SUCCESS REPORT ON THE BIG GMC BREAKTHROUGH

THE TRUCK %
TRIUMPH ~— [l
OFTHE60s # "=

e
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ART DIRECTOR PAUL WOLLMAN

ARTIST CARL CRITZ

COPYWRITER WILLIAM WHITING

AGENCY McCANN—ERICKSON

CLIENT GENERAL MOTOR CORP. — TRUCK
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What year car do the Jones drive?

49 ®

CLASSIFICATION 2B — MAGAZINE ADS — TWO PAGES OR
MORE — 2 COLORS OR B/W

ART DIRECTOR HELMUT KRONE
PHOTOGRAPHER FRANK COWAN
COPYWRITER JULIAN KOENIG

AGENCY DOYLE, DANE, BERNBACH, INC,
CLIENT VOLKSWAGEN

43
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ART DIRECTOR STUART WELLS
PHOTOGRAPHER BLUMENFELD

AGENCY BERNARD T. GRANT

CLIENT DAYTON COMPANY, MINNEAPOLIS

This is the eve of an incredible new Polaroid Land Camera. With this eve. yoo can

loors

ture agann. Whether you

mg the shutier

y igeer than the head of a match, yet o

ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER HARRY HAMBURG
COPYWRITER RITA SELDEN

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT POLAROID

sm

) LaKg

ore

ires dutomatically. You never have 1o guess about the
tiy=—and sutomatically

e piclures on a
by lamplight. the Polaroid eye

gnsitive than

electric eyes 100 times s size. It can distinguish infinitely fine shadings of light
and dark. much as human eyes can do. But foes more than “see.” It instantly
measures the exact deg light a |

s It into camera

settings with more tha I because of its

radically new desig watically over a
greater range than any
Yet possibly the most incredible

—perfect every tme—in just &) seconds

V¢ CAamera

is: You get your pictures
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ART DIRECTOR HELMUT KRONE
PHOTOGRAPHER HARRY HAMBURG
COPYWRITERS BILL BERNBACH/DAVE REIDER
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT VOLKSWAGEN

7

ART DIRECTORS MARGET LARSEN/ROBERT FREEMAN

DESIGNER GEORGE DIPPEL

PHOTOGRAPHER JESPER HOM

COPYWRITER HOWARD GOSSAGE

AGENCY WEINER AND GOSSAGE, INC.

CLIENT CORAS TRACHTALA (AGENCY OF THE REPUBLIC
OF IRELAND)

H. E NMcCOOL:
! A GOOD DOG
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DOUBTING DAD,

ART DIRECTOR RICHARD OLSON
PHOTOGRAPHER WINGATE PAINE
COPYWRITER JOHN REYNOLDS
AGENCY YOUNG & RUBICAM, INC.
CLIENT REMINGTON RAND

&

£

Don't spread the cold. Spread the word—Coldene.

ART DIRECTOR GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG

AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT PHARMACRAFT LABORATORIES
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CLASSIFICATION 3A — MAGAZINE ADS
LESS THAN FULL PG. COLOR OR B/W

ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER WILLIAM HELBURN
COPYWRITER LORE LIONEL

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT COLE

57

Fore'Arthur Elrod A LD
had just designed the El
Dorado Country Ciub in Palm'
Springs. Cahtornin. . all except
for the carpet He invited Magee

1o take & swing at it The Mages

men teed oft on the problem and

ame in with three sensational

ART DIRECTOR O. PACCIONE
PHOTOGRAPHER DOUG CORRY
COPYWRITER STEVE PRICE
AGENCY GREY ADV,

CLIENT MAGEE CARPET
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NIRYIAr YAl

popcorn
worth its
salt 1s worth

W T Rasy,
" rouns

ART DIRECTORS HERSHEL BRAMSON/IRWIN GOLDBERG
PHOTOGRAPHER LESTER BOOKBINDER

COPYWRITER H. H. MARSHALL

AGENCY LAWRENCE C. GUMBINNER ADV. AGENCY, INC.
CLIENT BROWNE VINTNERS CO., INC.—NOILLY PRAT

\_;’5
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ART DIRECTOR THOMAS R. GOREY
PHOTOGRAPHER BEN SOMOROFF
COPYWRITER DON DICKENS

AGENCY NEEDHAM, LOUIS AND BRORBY, INC.
CLIENT MORTON SALT CO.
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CLASSIFICATION 4 — NEWSPAPER ADS OVER 500 LINES

ART DIRECTORS LOUIS DORFSMAN/KURT WEIHS
DESIGNER TOM COURTOS

PHOTOGRAPHER WIDE WORLD

COPYWRITER R. STRUNSKY

PUBLISHER CBS TELEVISION NETWORK

311

R NP (L 38 !

N\

CBS News takes you to Squaw Valley, California to begin its exclusive coverage of the world’s greatest
sports spectacle=The 1960 Olympic Games. In a vivid demonstration of international good will, 1,000
athletes from 34 countries. will participate in today’s colorful opening ceremonies. For the next 10 con-
secutive days, the CBS Television Network will present the thrilling highlights of the men’s and women’s
skiing, skating and ice hockey competitions. From vantage points on the ski slopes and in the sKating
arenas, sports reporters Chris Schenkel and Bud Palmer. and former Olympic stars Dick Button and
Art Devlin will describe the events as they take place. And from his familiar anchor position, Walter
Cronkite will bring vou up-to-date on the individual results and national standings. CBS News will com-
plete its exclusive Olympic coverage next August with a special series on the Summer Games in Rome.

@ \WINTER
OLYNIPICS

STARTING TONIGHT AT 7:30 ON CHANNEL. 2

49
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6 1 remarkys about dividends. Shopping st Barney's is like clipping eoupons

WESTCHESTER
T0 WA
IA BAF

Like most sucoesaful Wall Streeters, | pe Honen & periodie visit to Barney's

when heisin the market for clothing, ey e chips of Amerien’s clithing industry

riy distinguish nds in all, With

ny individual iten w York

times

hange |ist s on the blockk

n 3% o litthe bearishly. They fear a dogrme on in such vital matters as, for ¢
B we our master tailors—we have 76 of them —complete the final custom tonches, the skepitic
R 25
invariab @ ONE T Hish enthusiasts We'll opress the obvious ; \v ¥ N
2 i 0 Sl

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR DON ELDRIDGE
PHOTOGRAPHER WILLIAM HELBURN
COPYWRITER SETH TOBIAS

AGENCY MOGUL WILLIAMS & SAYLOR
CLIENT BARNEY'S

DESIGNER IRWIN GOLDBERG
PHOTOGRAPHER SID MEHRING
COPYWRITER JULIAN BRODIE

AGENCY LAWRENCE C. GUMBINNER ADV.
AGENCY, INC.

CLIENT REDBOOK MAGAZINE

5 per 100 households
FIRST in number of expand

ng

that moved in the las

frugs and cosmetics,
t g ar

goods —most anything

most everything

t dynamic, hungry,

isting market of

Young Adults. Isn't

months). An

idge, Rec

NEs on your [ist to s
food and beverages,

at the population
explosion, and the



ART DIRECTORS CLUB MEDAL

ART DIRECTOR DONALD EGENSTEINER
ARTIST LARRY OTTINO/FENGA & DONDER!}
COPYWRITER CHARLES SWEENEY
AGENCY YOUNG & RUBICAM, INC.
CLIENT Y & R HOUSE AD

63

Hess
7
4 ".'-r..
t d ed? And
) 1) 3
gkene t it
o
pa n the other hand. the
\ f
1 0 nav i}
]
3 ihwva f quest [
Y nt } to arrive at a d selling sirateq

and interesting way? If the answers to these questions are "yes™ advertising tonnage can be regarded as an

nstead of an expense Everyth ng depends on the idea Ideas sell products b

have an idea which wil

gy, and ingenious enough o express it in an arresting

peopie buy (deas

YOUNG & NUBICAM « ADVERTISING

51
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ART DIRECTOR MARTIN STEVENS
PHOTOGRAPHER SIDNEY STRICKER
COPYWRITER GLENN VERRILL
AGENCY BBD&O

CLIENT AIR FRANCE

THIS WEEK
15 BUSINESS
WEEK WEEK
ATMCCALLS

ART DIRECTOR HOWARD STABIN
PHOTOGRAPHER CARL FISCHER
COPYWRITER SAM DANA
AGENCY GREY ADV.

CLIENT McCALL’S
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k an imp - ppears toe
in the pages of LIFE. It ls perhaps the most chilling  such magritude could have populated our generatic
confamion in the history of humanity . .. Adolf Eichmant'a confeasion sppears in two In-
memoir in which Adolf Bichmann adem wtallments starting ths wesk. With it, LIFE m

i e v i e, excuvsive...ou sy [

ART DIRECTOR JAMES JOINER
ARTIST RICHARD KOOL
COPYWRITER STEFAN KANFER
AGENCY YOUNG & RUBICAM, INC.
CLIENT TIME, INC.

ART DIRECTOR ART SHIPMAN
ARTIST GUY DEEL

COPYWRITER DOROTHY PERILLO
CLIENT NEIMAN—MARCUS

\nn\m
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ART DIRECTOR FREDERIC J. BOHRMAN
ARTIST MRS. DOROTHY STANTON
COPYWRITER MARY HERRING

CLIENT FAMOUS-BARR

ART DIRECTORS H. LUBALIN/BERNIE ZLATNICK
PHOTOGRAPHER WINGATE PAINE

COPYWRITER LENORE HERSHEY

AGENCY GREY ADVERTISING

CLIENT McCALL'S

ONLIess
is NOW
11 SCSS101

‘Ongress on
Better Living
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ART DIRECTOR LOU FRIMKESS
DESIGNERS LOU FRIMKESS/JOE WESTON
ARTIST JOE WESTON

COPYWRITER HAL STEBBINS

AGENCY HAL STEBBINS, INC.

CLIENT HAL STEBBINS, INC.

ART DIRECTOR EDWARD ALMGREN

ARTIST CHARLES SAXON

COPYWRITER NEIL LEONARD

AGENCY BATTEN, BARTON, DURSTINE & OSBORN
CLIENT NEW YORK TIMES

on the business of soliciting business:

To mrvive and thrive, a0 advertising agency must bave billing. To refresh and
regenerate inell, it s odd new billing to okd billiag. How it goes sbows
govting thia new billing is an importanc index to its basic philosophy. Let us
see bow this yardseick applies to this agracy. ¢ We are noc smbulsace-chasers.
We do oot dath medly after every sccount, large or small, heralded in the trade
peess—or ia the rumor factory —as “open™ 1o agency solicitation. And with
#00d resson: No sgency can hope 1 be oll things s all sdvertisers. To be
worth its sles-aalt, an agency mwse be versatile sad sdaprable; muse be familiar
with busiaew on many froacs. It must also have courage. For, within the frame-
work of s given industry. it is conceivable there will be one company chat will
be in greaer capport than the others— thar will mesh more quickly snd syspe-
thetically with the crescive and marketing philosophy of the agency. The
problem is to single out thag one. * This is why we do ot believe in hit-or.mis
speculative presentations. You have w0 know before you go. You have 10 reject
before you sebsce. Besides, in our copy-book, the clients we have come kese,
They are emithed to the full time of our top talent, ¢ Moreover, we do not
Believe in the questionasire method of screening agencies. A clieac-agency
reloncaship ia, in a very real sense, 2 marrisge. And who would pick » wife
on the basis of cokd, colorkess watistics 0a s sheet of paper? * Call it benel snd
Brosnidic if you like, bue the foct remaina: The bew way to “solicit™ new
busines is 80 artract advertisess 10 you becswse of the owcsanding job you are
doiag for other sdvertisers. And when we sy “cutstanding” we don't mesa
“oddball” 1t is eary to be ecoentric. 1t is diffcult 10 be distinguished. Todsy -
with 50 much clamor for the public eye sad ear— 10 much competition for the
same segmeat of the ame dolla ising that Is not doraare
ssad a chaace. ¢ So when you chooee an sdvertising agency —count heads, mos
desks. What is important is tbe faraiture “upstairs™ —not the farmiture
“dowastairs” You can't messure an ageacy by the simple slide-rule of mathe-
matica. The aumber of people 0 it wafl is no real key t its copebility —or
ins smicability. Bignes is not necessarily goodoess. What couats in the finals
in the skill sad seasoming of the men anignad to your account; theis charscrer
sad calibew; their creative spark snd mles-seose. lo short: What you went
—sad should get=is on admixrare of sear dus end pay dire. ¢ If you are
i i that sore of 8 agency, we are i in you.

Srehhi Py
Hal Incorp g

714 Wem Otympic Boulevard, Los Aageles 19, Califernla. A fully stsfied. aacionally
accrediond iom wich 8 33-year - ising sad marketiag.
Advprtising A "

Momber: A

Wi
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O
HAPPY
A1
NEXT

Hooray! You've spooncd out (and sponged up) your last jar of strained spinach. Celebeate!
Order some solid fare for yeurself. Order home delivery of The New York Times. What 2 brighe,
appetizing way 1o 3dd substance to your mental diet . . . to bring back into your life so many
things you once found interesting. Nibble at The Times at odd moments. Devour it whole
at breakfast. Wouldn't that suit your raste? Either way, your outlook is bound to be brighter,

your mind livelice. (For hoae delivery, call Ehe New York Times

17108 mich movs susvasiing _ sad seu wit! ba, ool
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Last winder- thres winters ags- thtwe winters beferw Ut Fow muny U be pour life have yos hosght
avorcoat’ Amerczs man #till Aant Drink af (s overvoats ae ntagreted parts of & wantiobe Like waprant hide, ale wre
barricadee against the weutter They den't really ousd - Uhe wuy & it doww, for imatance. Yot rosr overcoat it wiat panple will see
Yo I, o4 femst five muntha 8 year. You've progressed mi sails with sarrewes sboukders, slimeser (i, 11 sdresry onkers, When do
mmmdﬂumm‘ﬂ-ﬁuwhﬁm-n-nw- - thry’ ve Lwens purd down, dremsd- up 1hetr stiek in (e

yoar arn mmle for ench cdher - nid the Udal effent fae 3G e refresd.
gty un mistine mmum-muum Weiter Mortan® wiita, Jobowicn & Muryly whoes - et the pidgment of chthing
experts st Whitehouse & Hanty, ywu can start o winter wnrirobe e resr (hat's sever baes mure isutivelaul of mere interesting

ART DIRECTOR LEE BATLIN
PHOTOGRAPHER WINGATE PAINE
COPYWRITER LOIS HARMON
AGENCY ALTMAN STOLLER ADV., INC.
CLIENT WHITEHOUSE & HARDY

ART DIRECTOR MORT RUBENSTEIN
DESIGNER ARNE LEWIS
COPYWRITER RONALD BECK
CLIENT WCBS-TV

PHANTOM
SUBMARINE

11:16 TONIGHT
CHANNEL2

First New York Telecast on The Late Show
in WCBS-TV's Big Springtime Film Fiesta!



ART DIRECTOR FRANK RUPP

PHOTOGRAPHER SILVER STUDIOS

COPYWRITER AL HOFFMAN

AGENCY BBD&O

CLIENT UNITED COMMUNITY FUNDS AND COUNCILS
OF AMERICA

74

he has no one...but y;u
GIVE THE UNITED WAY

ROME

WOLIDAY
.

7E

ART DIRECTOR FRANK ZACHARY
DESIGNER LOUIS R. GLESSMANN
ARTISTS FRANK ZACHARY/
LOUIS R. GLESSMANN
PUBLISHER CURTIS PUBLISHING CO./
HOLIDAY
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STRANGERS »
INTHE CITY | I

“The State of Hawaii is hereby
declared to he a State of
the United Stales of America,

is declared admitted into

What's ahead? What are their prospects
for success and happiness? Now, WCBS-TV

presents an hour-long po gurtrait -in- depﬂl the Union on an equal fool-
of New York’s 650,000 “ ertomquenos ing with the other States in
;Imf‘d t({n th:hgcene in Ptl_lertg Rico antd in all respects whatever. ...
anhattan, this perceptive documentary TBM wolzomes the Stute of
takes a penetrating look at Puerto Ricans i 0 i il
ﬂ—'glelr problems, accomplishments and SADAEL SO, $556 SIAGIDREEER:
r aspirations for the years ahead.
G TR A IBM.
Tonight, 7:30 to 8:30 pm, WCBS-TV@®
I R, A 77

ART DIRECTOR MORT RUBENSTEIN ART DIRECTOR DAN CROMER

DESIGNER ARNE LEWIS COPYWRITER FRANK ALIBERTI

COPYWRITER RONALD BECK AGENCY BENTON & BOWLES, INC.

CLIENT WCBS-TV CLIENT 1BM — CORPORATE DIVISION
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ART DIRECTOR ART SHIPMAN
ARTIST MEG NEAL

COPYWRITER DOROTHY PERILLO
~ CLIENT NEIMAN—MARCUS

CLASSIFICATION 5 — NEWSPAPERS ADS
500 LINES OR LESS

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR/DESIGNER ROBERT FABIAN
ARTIST ANDY WARHOL

COPYWRITER MARGOT MALLARY
PUBLISHER CHICAGO TRIBUNE

CLIENT I. MILLER SALONS

What's spinning at 1. Miller *

*See next Sunday!
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Now at its uncrowded best. Swim, dance,
hike, ride, play tennis or pitch-putt golf
Superb food and fine accommodations
You'll find it's a wonderful place for en
tertaining your out-of-state guests, too
YOSEMITE PARK AND CURRY CO

39 Geary St., San Francisco, YU 2-9912

81

ART DIRECTOR/DESIGNER GENE ICARDI
ARTIST NICOLAS SIDJAKOV
COPYWRITER ROBERT McVICKER
AGENCY McCANN-ERICKSON

CLIENT YOSEMITE PARK

ART DIRECTOR HERB LUBALIN

ARTIST JOHN GROTH

COPYWRITERS HERB LUBALIN/LARRY MULLER
AGENCY SUDLER & HENNESSEY

CLIENT CBS RADIO

"' 10160 1:45 880 hike!

e — .

TOMORROW!.SAT.1:45 PM
PENN.VS.DARTMOUTH ON
“]}VY LEAGUE” FOOTBALL
ONLY ON WCBS RADIO 880

DECORATION
AND DESIGN

———m e
The interior design show
of the year with 100
trend-setting rooms
by A. 1. D. decorators.
October 8 through 16.
— emem——

JHNIS0AES

Weekdays 1 pm to 10 pm
Sundays 2 pm to 9pm
Adults 52 - Children 50c.

f——
Seventh Regiment Armory
Park Ave., at 66 St N.Y.

82

ART DIRECTOR HAL DAVIS
PHOTOGRAPHER HORN/GRINER
COPYWRITER FRANKIE CODWELL
AGENCY JANE TRAHEY ASSOC.
CLIENT DECORATION & DESIGN
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ART DIRECTOR/DESIGNER SAUL BASS
ARTIST ART GOODMAN

AGENCY MONROE GREENTHAL CO.
CLIENT OTTO PREMINGER

OTTO PREMINGER PRESENTS o4

'CRITIC'S CHOICE

« s s v IRA LEVIN

composer [IGOR
STRAVINSKY

i (;u-'_\\' GAULD and soffano EILEEN FARRELL

appear ina study of - 1 he Creative Performer™ wath

LEONARD
BERNSTEIN

AND THE NEW YORK

2 PHILHARMONIC

PAL TODAY € BS@ CTEANNE]
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ART DIRECTOR MORT RUBENSTEIN
DESIGNER ARNE LEWIS
COPYWRITER RONALD BECK
CLIENT WCBS-TV

FOLLOW LLOYD BRIDGES (AS MIKE NELSON)TO WCBS V... FOR
HIGH ADVENTURE AT THE MURKY DEPTHS OF THE MYSTERIOUS
UNDERWATER WORLD! SATURDAYS AT 10:30 PM ON CHANNEL 2

ART DIRECTOR KURT WEIHS

DESIGNERS HERB READE/TOM COURTOS
PHOTOGRAPHER CBS PHOTO
COPYWRITER LARRY GROSSMAN
PUBLISHER CBS TELEVISION NETWORK

61



TODAY PAUL NEWMAN, EVA MARIE SAINT,
RALPH RICHARDSON, LEE J. COBB, PETER
LAWFORD, SAL MINEO, JOHN DEREK, GREGORY
RATOFF, HUGH GRIFFITH, DAVID OPATOSHU,
ALEXANDRA STEWART, MARIUS GORING, FELIX
AYLMER, MICHAEL WAGER & JILL HAWORTH
START WORK IN ISRAEL ON OTTO PREMINGER'S
FILM "EXODUS"™ IN NEW PANAVISION 70 &
TECHNICOLOR. THE SCREENPLAY BY DALTON
TRUMBO IS FROM THE BEST-SELLING NOVEL
BY LEON URIS

THECBS TELEVISION WORKSHOP presents the first of an exciting series of original dramas by
talented new television playwrights. See this poignant story of a young man's struggle against ter-
rifying odds to find meaning in life. PREMIERE AT 12:00 NOON TODAY CBS  CHANNEL 2

=EX0ODUS

WILL OPEN AT THE WARNER THEATRE IN NEW
YORK ON DECEMBER 15, 1960; THE CINE-STAGE
THEATRE IN CHICAGO ON DECEMBER 16, 1960;
& FOX WILSHIRE THEATRE IN BEVERLY HILLS
ON DECEMBER 21, 1960.

86 87
ART DIRECTOR KURT WEIHS/DESIGNER TOM COURTOS ART DIRECTOR/DESIGNER SAUL BASS
PHOTOGRAPHER CBS PHOTO ARTIST ART GOODMAN
COPYWRITER LARRY GROSSMAN CLIENT OTTO PREMINGER —
PUBLISHER CBS TELEVISION NETWORK UNITED ARTISTS
Jaylis Sun Defying Drapery stops heat, glare and fading rays while After you vote, watch the Returns mount up, as CBS News

admitting light and ventilation. The luminous beauty of Jaylis Draperies ¥ p 4
enbances any decor. Phone Richmond 9-6125 (out of area call collect) brings you the swiftest picture of the results tomorrow on

for your nearest Jaylis showroom. ¢ Jaylis Sales Corporation, EI E I ION NI H I |960
514 West Olympic Boulevard, Los Angeles 15, California JJJ
e . e — e e
——— e~ T

88

e —— e e ——————— e —
ART DIRECTOR LOUIS DANZIGER STARTS 7:30 PM, WCBS-TV CHANNEL 2
ARTIST LOUIS DANZIGER 89
CLIENT JAYLIS SALES CORP.

ART DIRECTOR L. DORFSMAN

DESIGNERS L. DORFSMAN/J. SCHINDELMAN
COPYWRITER LARRY GROSSMAN
PUBLISHER CBS TELEVISION NETWORK



CLASSIFICATION 6A — TRADE ADS
FULL PG. OR MORE — 2 OR MORE COLORS

ART DIRECTOR MORT RUBENSTEIN
PHOTOGRAPHER FERNAND FONSSAGRIVES
COPYWRITER ROBERT GALLAGHER
ADVERTISER WCAU-TV/CBS-TV

The better half...

Reaching more Philadelphia aduits than any other station in the arca
is only half of the weau-tv picture. The other (and even better) half’
WCAU-TY reaches more women more often. .. with 28% more quarter-
hour firsts than the second station, 69% more than the third station
It's important to reach adults; it’s even better to reach the half that
holds the pursestrings. And throughout greater Philadelphia, people
who spend the most, spend most of their time with W Vv

ot 11, Piadeipbes  CRE Dwnad  Beprmmnd by RS Trlewn
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91

92

ART DIRECTOR LOUIS SILVERSTEIN
ARTIST LOU MYERS

COPYWRITER MILTON FRANKS
PUBLISHER THE NEW YORK TIMES

IAGNIF' »EN"

® q
HHEC ED'BYJO:H

TURGES

ART DIRECTOR/DESIGNER SAUL BASS
ARTISTS ART GOODMAN/DAVE NAGATA
CLIENT JOHN STURGES

ART DIRECTOR ED TORTON

ARTIST SAUL LAMBERT

COPYWRITER ROY BAXTER

AGENCY PHILIP J. PERLMAN ASSOCIATES
CLIENT DEE SPORTSWEAR



LOOKED INTO REDBOOK RECENTLY? s ¢

y Adults who care about appeara Redbook reathas them by the

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR M. PENNETTE
PHOTOGRAPHER R. ROJAS
COPYWRITER S. WINSTON
PUBLISHER REDBOOK MAGAZINE
CLIENT REDBOOK MAGAZINE

95

ART DIRECTOR/DESIGNER RICHARD HESS
DESIGNER/ARTIST SEYMOUR CHWAST
COPYWRITER BYRON BENDER

AGENCY N. W. AYER & SON

CLIENT DU PONT



ART DIRECTOR NICOLAS SIDJAKOV
ARTIST NICOLAS S{DJAKOV
COPYWRITER MOLLY RICHARDSON
CLIENT HOGAN-KAUS LITHOGRAPH CO.
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ART DIRECTOR MORT RUBENSTEIN
DESIGNER ARNE LEWIS
ARTIST TED ANDRESAKES
COPYWRITER JACQUES SAMMES
CLIENT KMOX-TV/CBS-TV
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"

GAS

EXCEL OR ELSE!

{NANULASE

ART DIRECTOR ZEKE ZINER

DESIGNER HORN/GRINER

ARTIST HORN/GRINER

COPYWRITER ROBERT LAWRENCE
AGENCY JORDAN, SIEBER & CORBETT, INC.
CLIENT SMITH-DORSEY

99

ART DIRECTOR 1ZZ LIEBOWITZ
PHOTOGRAPHER PETER J. SAMERJAN
COPYWRITER KIRKE BEARD

AGENCY ANDERSON McCONNELL
CLIENT ANDERSON McCONNELL
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olds

£
l ]l:l ()'( ) ( \ _the color trail-blazer, touches off another carpet promotion sizzler, il r(\( l

O
.L\':lll-nc\\'bc:lrpcl shades of gold by Magee! The range: from smouldering, smoky tones to high-b key golds.
Fired Golds—styled by Magee —help you sell your entire line. (You know, and we know, color makes carpet sales!)
Fired Golds introduce many new and exciting Magee @ carpet qualities sure to lead this fall. Fired Golds will
be promoted with exciting full-color advertising in top national magazines. Tie-in with Fired Golds. Back
them up with Magee’s whole range of quality-crafted new “True Nature Colors Loomed to Last.” See Fired
Golds at the Magee showrooms, or see your Magee distributor for 1960’s hottest carpet promotion.

ART DIRECTOR 0. PACCIONE
PHOTOGRAPHER D. CORRY
COPYWRITER MILDRED BARSKY
AGENCY GREY ADV.

CLIENT MAGEE CARPET COMPANY



CLASSIFICATION 6B — TRADE ADS
FULL PAGE OR MORE — B/W

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR FRANK KIRK
PHOTOGRAPHER LEN SIEGLER
COPYWRITER WENDY EWER

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT CHEMSTRAND

101
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ART DIRECTOR JOE GOLDBERG

PHOTOGRAPHER JERROLD SCHATZBERG

COPYWRITER DON SHEERIN

AGENCY THE ZLOWE CO., INC.

CLIENT JACQUES KREISLER MANUFACTURING
CORPORATION

103

ART DIRECTOR ED TORTON
PHOTOGRAPHER HARRY HAMBURG
COPYWRITER ROY BAXTER

AGENCY PHILIP J. PERLMAN ASSOCIATES
CLIENT GEMCO SPORTSWEAR

Rrewster
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Who-wise...

+1. New York isit!, .. home of the who's who ir business. Of the 500 largest U. S.
corporations, 135—cach with assets topping $20,000,000—Aave made New York their
nesting grounds. Who else? Forty-eight of the nation’s top 100 advertisers have come
o roost here, spending 1% billion dollars a year in advertising. Add New York's

(in industri duction, New York is 50 per cent ahead of any other
city in America). And the bankers (they handle one-RftA of the assets of oll
continental U. S, banks). Conclusion: New York, of all American cities, has more of
the icho, the what and the wherewithal, . . business-wise,

And advertisers with a keen marketing eye know that the best entree fo this wise.

4 wonderful, well-heeled market is the Herald Tribune. Among New York papers, it has the
i greatest concentration of aMuence~reader families with incomes of $7,000 and befter,

The Trib is "'the market withoul waste,"" its readers those people sho oceupy the belter jobs,
shop the bettee stores, prefer the betlee goods. As a result of their infinence, it's hardly

?' surprising that the Trib earries the fourth largest rolame of general advertising i the country,

" You're missing plenty, if you don’t use the New York }[tralb dl'l'ibunt

ART DIRECTOR FRANK V. DROESCH
DESIGNER FRED HAUSMAN

ARTIST JACK WOLFGANG BECK
COPYWRITER ROBERT NUTT
AGENCY DONAHUE & COE. INC.
CLIENT HERALD TRIBUNE

i
e Hotiday \'w,““ ‘ 1‘3

ART DIRECTOR RENE BITTEL

o bl PHOTOGRAPHER ART KANE

b COPYWRITER CHUCK LAWLISS
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT HOLIDAY

105
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107

For tfertiiatinn we polarimrs e szess analy v wivbe Tolaimid Ooe

ART DIRECTOR WILLIAM FIELD
PHOTOGRAPHER M.I.T. STRESS ANALYSIS LAB
COPYWRITER ED BYRNES

CLIENT POLAROID CORP.

ART DIRECTOR ALLAN R. FLEMING
DESIGNER JIM DONOAHUE
CLIENT COOPER & BEATTY, LIMITED




5

ART DIRECTOR RICHARD S. LOEW
DESIGNER NORMAN TANEN
PHOTOGRAPHER TONY KARP
COPYWRITER HARRY WELSH
AGENCY GREY ADV.

CLIENT NATIONAL BROADCASTING CO.,

IN

C.

ART DIRECTOR GEORGE KRIKORIAN
COPYWRITER MEL GRAYSON
PUBLISHER COWLES MAGAZINES, INC,
CLIENT LOOK MAGAZINE

109 =AW
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TICKET
TO
ACHIEVEMENT

CLASSIFICATION 7A —
TRADE ADS LESS THAN FULL PAGE
— COLOR OR B/W

ART DIRECTOR WILLI K. BAUM
ARTIST WILLI K. BAUM
COPYWRITER E. M. HALVORSON

AGENCY THE E. M. HALVORSON CO., INC.

CLIENT THE MARTIN CO. (DENVER DIV.)

111

ART DIRECTOR MURRAY JACOBS
PHOTOGRAPHER LEN SIEGLER
COPYWRITER ROBERT LEVENSON
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT VOLKSWAGEN OF AMERICA

That's the long and the short of it.

]

- @ e ~©
Dealer Name
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MAN OUT

A tascinating project at Martin-Denver and one which offars ¢
vative engineer or scientiat a pursonal entes ™ and
al recagniton uneauatled in today’s opportunities

neider baing a part of 1his or otherc

Senver and in

ART DIRECTOR WILLI K. BAUM

ARTIST WILLI K. BAUM

COPYWRITER E. M. HALVORSON
AGENCY THE E. M. HALVORSON CO., INC.
CLIENT THE MARTIN CO. (DENVER DIV.)

113

SYSTEM DEVELOPMENT CORPORATION, A non protin

ART DIRECTORS BOB COREY/LOUIS DANZIGER
PHOTOGRAPHER LOUIS DANZIGER
COPYWRITERS KEITH MONROE/LOUIS DANZIGER
AGENCY FULLER AND SMITH AND ROSS, INC.
CLIENT SYSTEM DEVEL. CORP.

75



The Hosstts Stane unraveied secruts that had bren burled tor centiurins.

artged the §aU Detwews Arown crviitabion snd unknewn, ancien omt The

of the Stane was an acclident. one of IHate Curiouns svents that
s haopen. © MOGRH Science Thces & WARNAGE PICUAIM Much Moy
compbes than deciphanng of hmglyphics. Amil ance agam a Huseits Stene &
tewted, Bt srance canset wadt Toe o scchkiantal Gacovery. ¢ Lach Besechi of

science Rt A% wn Angaage which (& hes 10 stute proteems. Bt slectrenic

cormustiey Cas saive frotlerss hiy f hey are posad Ui the Ianguage o the

spmcthie computer Transiating sCence angusge ) computer lengusges

enprminaly costly i timie ani ovaney, UNCOL {Unrerssl Computer Orvented

Laruage) i & possitiie ol The devespment of LINGTA wil Srie the £ RIACH
tween o miltitisse of Probiem Omented Langunges and & g Auber HIR'
of Compuber Languages. UNCOL & ooe 1ash wiich sccies scentists 3t Syxtnm T
Devwlopmant Corgoration, ¢ SYSTEM DEVELOPMENT CORPORATION, USE
A ponprotit schestitic srganization developing large scule . BAZAAR

computes based command and control syvtams Stafl

wpamings 2t Lodi. New Jersey anit Santa Mooica. Caitirmia C

114 . l\

ART DIRECTORS BOB COREY/LOUIS DANZIGER 11
PHOTOGRAPHER LOUIS DANZIGER 5
WRITERS KEITH MONROE/LOUIS DANZIGER
AGENCY FULLER AND SMITH AND ROSS, INC. ART DIRECTOR HAL DAVIS
CLIENT SYSTEM DEVEL. CORP. AL A 2
AGENCY JANE TRAHEY ASSOC.
CLIENT HARPERS BAZAAR

LIKE THE HAIRY-NOSED WOMBAT*
*This burrowing marsupial resem-
bles a bear and can dig holes over
a hundred feet long! (We're ignoring
a sissified version called the Naked-
Nosed Wombal.) Like the Hairy.Nosed
Wombat, Economy Lithograph digs
deep into a job to uncover the best
way lto achieve high quality at
reasonable cost. If you don't dig
this kind of advertising talk, find
out for yourself by calling Economy
1o bid on your next job. ECONOMY
LITROGRAPH C0., 101 South La Brea
Ave., Los Angeles 36, WEbster 8-2511

e

116 = o

ART DIRECTORS KEITH BRIGHT/THE DESIGN GROUP
ARTIST KEITH BRIGHT

PHOTOGRAPHER PETER JAMES SAMERJAN

CLIENT ECONOMY LITHOGRAPH



CLASSIFICATION 8A — POSTERS 24 SHEET

A GOQD NIGHTCAP

117

118

ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER WINGATE PAINE
COPYWRITER DAVE REIDER

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT WEST END BREWING

ART DIRECTOR THOMAS YERXA
PHOTOGRAPHER D. W. CORSON
AGENCY N. W. AYER AND SON, INC.
CLIENT ATLANTIC REFINING CO.

77



119 A PUBLIC SERVICE OF OUTDOOR ADVERTISING

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR WALTER ALLNER
CLIENT OUTDOOR ADV. ASSOC. OF AMERICA, INC.

T

S 0

120

ART DIRECTOR ARTHUR H. HAWKINS, NI
PHOTOGRAPHER HORN/GRINER
COPYWRITER DANA BLACKMAR

AGENCY McCANN-MARSCHALK CO.
CLIENT GENESSEE BREWING CO.
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122

ART DIRECTOR SI LAM

PHOTOGRAPHER MAX YAVNO

LETTERING DESIGNER JAY DOM
COPYWRITER JANET BODEN

AGENCY DOYLE, DANE, BERNBACH
CLIENT COMPETITION MOTORS DIST., INC.

ART DIRECTOR TONY MANDARINO

COPYWRITER GABE MASSIMI

AGENCY BATTEN, BARTON, DURSTINE & OSBORN
CLIENT NEW YORK RACING ASSOC. — SARATOGA

= 7 FE AT OC=2a

TMETIOINROUGEIEIRICID FIRRACING AUGUS T
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KERWIN H. FULTON MEDAL

ART DIRECTOR WM. BUCKLEY
ARTIST SAM MARSH

COPYWRITER GORDON BUSHELL
AGENCY J. WALTER THOMPSON CO.
CLIENT FALCON

%
2
2

The Art of the French Poster

An Exhibition at the Pepsi-Cola
World Headquarters. 500 Park Ave.

November 1st through 25th

Veder the aunpaces of His Exoellenry, Heeve Alghal, Fronc Ansdsssaroe (o the 1.5
1 24 Spaevored by the Fderation of French Alliances

CLASSIFICATION 8B — POSTERS/OTHER THAN 24 SHEET

ART DIRECTOR IVAN CHERMAYEFF

ARTIST IVAN CHERMAYEFF

AGENCY CHERMAYEFF & GEISMAR ASSOCIATES
CLIENT PEPSI-COLA COMPANY
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ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER WINGATE PAINE
COPYWRITER JUDITH PROTAS

AGENCY DOYLE, DANE, BERNBACH, INC.

CLIENT LEVY'S

LEVY'S LUNCH-K

Frues twg: Westchester Rye - Real Jowish Ryr - Cinoamon Rsisin - Pusmperickel - Cheeve Bee:
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better eggs in

GOODMAN'S
s GOLDEN NOODLES

ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER LEN SIEGLER
COPYWRITER PAULA GREEN

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT GOODMANS

B!

ad - (hven-Krust White
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N S
8rand sliced natural Swiss
127

ART DIRECTOR LESTER FELDMAN
PHOTOGRAPHER LEN SIEGLER
COPYWRITER JUDITH PROTAS

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT DORMANS

JAGUAR

128 TOUR NI AN AR T TRTET AN TERAY OAVES LRI\ MY W

ART DIRECTOR STEPHEN BAKER
PHOTOGRAPHER JOHN RAWLINGS
COPYWRITER GEORGE HAWKINS
AGENCY CUNNINGHAM & WALSH INC.
CLIENT JAGUAR CARS INC.
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PRDDUCT

JUVENILE DELINGUENCY
CAN BE STOPPED...AT HOMEI
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ART DIRECTOR ERNEST COSTA
PHOTOGRAPHER HARRIS HAFT
COPYWRITER STANLEY MERITT
AGENCY GREY ADV.

CLIENT HOFFMAN BEVERAGES

129B |

ART DIRECTOR SAMUEL MAITIN
ARTIST SAMUEL MAITIN
CLIENT PRINT CLUB GALLERY

83
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131

see you here,
as our guest, on
October 20

CLASSIFICATION SA — BOOKLET/DIRECT MAIL
3 OR MORE COLORS

ART DIRECTORS IRVING HARPER/CHARLES WALZ, JR.
DESIGNER TONY ZAMORA

ARTISTS TONY ZAMORA/DON ERVIN

COPYWRITER PHIL GEORGE

AGENCY GEORGE NELSON AND CO., INC.

CLIENT ABBOTT LABORATORIES

ART DIRECTOR JON ARON

ARTISTS JON ARON/BILL WAYMAN
PHOTOGRAPHER GERALD H. CHAREST
COPYWRITER DAVID GODFREY
AGENCY TRINKAUS, ARON & WAYMAN
CLIENT PRATT & WHITNEY AIRCRAFT

jet poweris
coming down to

earth
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ART DIRECTOR FRED BAKER

ARTIST FRED BAKER

COPYWRITER MARTIN BRUSSE

CLIENT ROCKY MOUNTAIN METAL PRODUCTS CO.

|

IF

ART DIRECTOR ERIK NITSCHE
ARTIST ERIK NITSCHE
CLIENT GENERAL DYNAMICS

133
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ART DIRECTOR JAMES BERNARDIN

PHOTOGRAPHERS WARREN WINSTANLEY/McNAMARA
BROTHERS/ALLIED PHOTOGRAPHIC

COPYWRITER VICTOR OLESEN

AGENCY CAMPBELL-EWALD COMPANY

CLIENT CHEVROLET MOTOR DIVISION

DESIGNER WILLIAM E. BOND
ARTIST WILLIAM E. BOND
CLIENT THE McCULLERS PRESS

135
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ART DIRECTOR RUDI WOLF
DESIGNER EMILE LAUGIER
ARTIST EMILE LAUGIER
COPYWRITER HAL SILVERMAN
AGENCY WILLIAM DOUGLAS McADAMS, INC.
CLIENT UPJOHN

Designs
for the
printed page

137

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR LEO LIONNI
COPYWRITER RAY WINSHIP
PUBLISHER TIME, INC.

CLIENT FORTUNE

87



ART DIRECTORS TONY ZAMORA/IRVING HARPER
DESIGNERS TONY ZAMORA/DICK SCHIFFER
PHOTOGRAPHER DALE ROOKS

COPYWRITER JIM LUCAS

AGENCY GEORGE NELSON AND COMPANY, INC.
CLIENT HERMAN MILLER INC.

AWARD OF DISTINCTIVE MERIT

ART DIRECTORS, DESIGNERS HERBERT LUBALIN/BROWN-
JOHN, CHERMAYEFF & GEISMAR/LESTER BEALL/GENE
FEDERICO

COPYWRITER PERCY SEITLIN

AGENCY THE COMPOSING ROOM, INC.
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ART DIRECTORS MURRAY JACOBS/HELMUT KRONE/
GEORGE LOIS

PHOTOGRAPHER WINGATE PAINE

AGENCY DOYLE, DANE, BERNBACH, INC,

CLIENT VOLKSWAGEN OF AMERICA

140

CLASSIFICATION 9B — BOOKLET/DIRECT MAIL
2 COLORS OR B/W

ART DIRECTOR ELMER E. YOCHUM

ARTIST AD-ART STUDIO

COPYWRITER R. FORREST ROSENBERGER
AGENCY KETCHUM, MacLEOD & GROVE, INC.
CLIENT PITTSBURGH CORNING CORP.
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142

ART DIRECTOR GILBERT LESSER
PUBLISHER, TIME, INC.
CLIENT FORTUNE

ART DIRECTOR LEO CONSEDINE
DESIGNER THEO DIMSON

ARTIST THEO DIMSON

CLIENT ROLLAND PAPER CO., LTD.

143

the world has known many famous sevens
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ART DIRECTOR MORT RUBENSTEIN
DESIGNER ARNE LEWIS
PHOTOGRAPHER CBS PHOTOS
COPYWRITER ROBERT PATT
CLIENT WCBS-TV

145

ART DIRECTOR JERRY SOLING
ARTIST JERRY SOLING
COPYWRITER JERRY SOLING
AGENCY JERRY SOLING

146

CLIENT JERRY SOLING

ART DIRECTOR JOHN GROEN

PHOTOGRAPHER PHIL DAVIS

COPYWRITERS N. JAY NORMAN/DON WILLIAMS
AGENCY FOOTE, CONE & BELDING

91
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148 AwTARD OF DISTINCTIVE MERIT
ART DIRECTOR JOHN MURELLO
CLASSIFICATION 10A — POINT OF SALE ARTIST JEROME MARTIN
RECORD ALBUM COVERS

CLIENT RCA CAMDEN RECORDS

ART DIRECTORS KENNETH R. DEARDOFF/
BILL GRAUER PRODUCTIONS, INC.

PHOTOGRAPHER KENNETH R. DEARDOFF

COPYWRITER ORRIN KEEPNEWS

CLIENT RIVERSIDE RECORDS

ART DIRECTORS KENNETH R. DEARDOFF/
BILL GRAUER PRODUCTIONS, INC.
PHOTOGRAPHER RIVERSIDE ARCHIVES

ART DIRECTOR CHARLES E. MURPHY/
COPYWRITER ORRIN KEEPNEWS GRAND AWARD RECORD CO., INC.
CLIENT RIVERSIDE RECORDS ARTIST CHARLES E. MURPHY

150 l 151 't"l nEoO

\ ovessea e

MA RAINEY PERSUASIVE TROMBONE
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ART DIRECTORS KENNETH R. DEARDOFF/
BILL GRAUER PRODUCTIONS. INC.

PHOTOGRAPHER DONALD SILVERSTEIN

COPYWRITER ORRIN KEEPNEWS

CLIENT JAZZLAND RECORDS

ART DIRECTOR/DESIGNER CAL FREEDMAN
COPYWRITER CAL FREEDMAN

AGENCY CAL-ART AND ASSOCIATES
CLIENT GOLDEN TUNE

181 RIVERSIDE
IN MEMORIAM

SIDNEY BECHET

ART DIRECTORS KENNETH R. DEARDOFF/
BILL GRAUER PRODUCTIONS, INC.

PHOTOGRAPHER RALF GINZBERG

COPYWRITER ORRIN KEEPNEWS

CLIENT RIVERSIDE RECORDS

AWARD OF DISTINCTIVE MERIT
DESIGNER RUDOLPH deHARAK
CLIENT WESTMINSTER RECORDING SALES CORP.

WEETMINS TEN

=

Sounds from the Alps
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ART DIRECTOR JOE SCHINDELMAN
DESIGNERS JOE SCHINDELMAN/PHIL GIPS
PHOTOGRAPHER CBS PHOTOS

CLIENT CBS RADIO NETWORK

- THE MODERN JAZZ QUARTET
& GUESTS wi oo memmaTLANTIC 1008

ART DIRECTOR MARVIN ISRAEL

ARTIST ABIDINE DINO

COPYWRITER NESUHI ERTEGUN
PUBLISHER ATLANTIC RECORDING CORP.
CLIENT ATLANTIC RECORDING CORP.
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T DMy py o ) g

ART DIRECTOR/DESIGNER DAVID CHASMAN
ARTIST DAVID CHASMAN
CLIENT MONITOR RECORDS

High fidelity T

Brass Ancient
&Modern

)

159

DESIGNER RUDOLPH deHARAK
CLIENT WESTMINSTER RECORDING SALES CORP.

Franz Liszt:
The Piano Concerti ‘

ictor
0 wEsTMINSTER

Vienna State Opéra Orchestra
Edith Farnadi, Pianist

160

ART DIRECTOR/DESIGNER RUDOLPH deHARAK
CLIENT WESTMINSTER RECORDING SALES CORP.
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A PACKAGE FOR IT YET TOASTER

161

CLASSIFICATION 10B — POINT OF SALE PACKAGES

ART DIRECTORS RANDOLPH DAMICO/ARISTIDES
KAMBANIS

CREATIVE DIRECTOR MORRIS L. ROSENBLUM

PUBLISHER MACY'S

CLIENT MACY'S

06666666666666666006666660064

A A A A A A A A A A A A A A A A A A A A

Neiman-Marcus Soap For Men
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ART DIRECTOR ART SHIPMAN
ARTIST ART SHIPMAN
CLIENT NEIMAN-MARCUS
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ART DIRECTORS HARRY and MARION ZELENKO

ARTISTS HARRY and MARION ZELENKO
COPYWRITERS HARRY and MARION ZELENKO
AGENCY HARRY & MARION ZELENKO ASSOCIATES

CLIENT FERRARA

164

ART DIRECTORS HARLEY H. MELZIAN/W. B. FORD

DESIGN ASSOC. INC.
DESIGNER FELIX V. WASER
CLIENT THE ELECTRIC AUTOLITE CO.
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166

ART DIRECTOR KENWOOD DIXON
PHOTOGRAPHER JOE LONG
CLIENT CONTINENTAL CAN CO.

ART DIRECTOR/DESIGNER SAUL BASS
ARTISTS ART GOODMAN/PHYLLIS TANNER
CLIENT LAWRY'S FOODS, INC.

167
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DESIGNER JEANNE HUNT MILLER
CLIENT REVLON

169

ART DIRECTOR ED BLAS

ARTIST ED BLAS

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT EVERSWEET
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170

AWARD OF DISTINCTIVE MERIT
DESIGNER GEORGE TSCHERNY
ARTIST GEORGE TSCHERNY
CLIENT DUNETZ AND LOVETT

MARTHA GRAHAM

the progress WP riie

ART DIRECTOR JOAN KAHN
DESIGNER LAWRENCE RATZKIN
ARTIST LAWRENCE RATZKIN
PUBLISHER HARPER AND BROTHERS



COLLECTION OF VIRST
IAND SARRATIVES 0F
WAYFARERS, WANDEREES
AND EXPLORERS 1N ALY
PAICES OF THE BARTH
FROM £50 KL TOTHY

172

ART DIRECTOR FRANK METZ
ARTIST ISADORE SELTZER/PUSH PIN STUDIOS
PUBLISHER SIMON AND SCHUSTER

DEVILS
DUE

DEVIL'S
DUE

ART DIRECTOR JOAN KAHN
DESIGNER HORN/GRINER
PHOTOGRAPHER HORN/GRINER
PUBLISHER HARPER & BROS.
CLIENT HARPER & BROS.,

101
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174

ART DIRECTOR/DESIGNER CRISTOS GIANAKOS
ARTIST CRISTOS GIANAKOS

COPYWRITER TED SENNETT ART DIRECTOR MILTON GLASER
PUBLISHER COLUMBIA UNIVERSITY PRESS ARTIST MILTON GLASER/PUSH PIN STUDIOS
CLIENT COLUMBIA UNIVERSITY PRESS PUBLISHER ALFRED A. KNOPF, INC.

DISCOVERING

\ IOt
ARN AUTRE

Apples had Teeth




176

ART DIRECTOR WILLIAM E. TOYE ART DIRECTOR/DESIGNER GEORGE ELLIOTT
DESIGNER THEO DIMSON PHOTOGRAPHER GEORGE ELLIOTT

ARTIST THEO DIMSON PUBLISHER FARRAR, STRAUSS, CUDAHY
PUBLISHER OXFORD UNIV. PRESS CLIENT ART DIRECTORS CLUB OF NEW YORK

CLIENT OXFORD UNIV. PRESS

ART DIRECTOR/DESIGNER JACK WOLFGANG BECK
CLIENT CRESCENT SCREEN PROCESS

1778

COLOR
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ONE LORD
ONE FAITH
ONE MISSION
FOR CHRIST

190691800 ANNUAL REPORT

S/

179

178

ART DIRECTOR/DESIGNER EDWIN GOLD
ARTIST EDWIN GOLD

CLASSIFICATION 11A-— INSTITUTIONAL ANNUAL PHOTOGRAPHER MARION WARREN

REPORTS/PUBLICATIONS COPYWRITER PAUL D. CARRE
AGENCY BARTON-GILLET
ART DIRECTOR ARNOLD VARGA CLIENT CHURCH HOME AND HOSPITAL

ARTIST ARNOLD VARGA/GATEWAY STUDIOS
CLIENT PITTSBURGH PRESBYTERY

104



What is this magazine?

Mass communication? Of course.

But (o cach reader, it is the mind-to-mind interchange
between one human being and another.

180

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR GEORGE KRIKORIAN
PHOTOGRAPHER LOOK STAFF
COPYWRITER JULIA ABAJIAN
PUBLISHER COWLES MAGAZINES, INC.
CLIENT LOOK MAGAZINE

181

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR/DESIGNER ERIK NITSCHE
ARTIST ERIK NITSCHE

PUBLISHER DOUBLEDAY AND CO.
CLIENT GENERAL DYNAMICS
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DYNAMIC AMERICA

ART DIRECTOR/DESIGNER ERIK NITSCHE
ARTIST ERIK NITSCHE
CLIENT GENERAL DYNAMICS
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183

184

GREATER RALTIMORE MEDICAL CENTER 616 Kegwr Buiing + Palimss 9, Mavyiond

ART DIRECTOR/DESIGNER KERN DEVIN

ARTIST KERN DEVIN

COPYWRITER PAUL D. CARRE

PUBLISHER BARTON-GILLET CO.

CLIENT GREATER BALTIMORE MEDICAL CENTER

IEERERRREERER]
IR ERERERRRRE]

THEATRE D

ART DIRECTOR RICHARD THOMAS
ARTIST RICHARD THOMAS
AGENCY BENTON & BOWLES
CLIENT BENTON & BOWLES

[

107
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ASUSY STARR 001017 (1 CENTRO STREET MURRAY 2-2892

185

DESIGNER VANCE JONSON
ARTIST VANCE JONSON
COPYWRITER ASHBY STARR
CLIENT ASHBY STARR CO.

187

B3

ARTIST WILLIAM FIELD
COPYWRITER PETER WENSBERG
AGENCY WILLIAM FIELD

CLIENT WILDER NURSERY SCHOOL

186

188

DESIGNER THEO DIMSON
ARTIST GERARD GARNEAU
PUBLISHER GBR ASSOCIATES
CLIENT GBR ASSOCIATES

Institute

ART DIRECTOR FRED HAUSMAN
CLIENT CIGAR INSTITUTE OF AMERICA



189

DESIGNER LESTER BEALL
AGENCY LESTER BEALL

- TR

DESIGNER THEO DIMSON
ARTIST COOPER AND BEATTY
AGENCY THEO DIMSON
CLIENT THEO DIMSON
109



191

ART DIRECTOR REBA SOCHIS

ARTIST JOHN HOERNLE

AGENCY SOCHIS ADV./PROMOTION
CLIENT THE SHOP FOR PAPPAGALLO

the shop for pappagallo 42 east 50th new york 22 plaza 3 2077 D. Seligman, prop

William Hayett tnc.
|

Packaging ‘

New Yark |, NY.

Willlsen Hagett ,

Display \

New York 1,N.Y. 1

192

ART DIRECTOR REBA SOCHIS
AGENCY SOCHIS ADV./PROMOTION
CLIENT WILLIAM HAYETT, INC.

110




193

194

ART DIRECTOR/DESIGNER LOUIS MUSACHIO
ARTIST LOUIS MUSACHIO

AGENCY KOREY-HALL ASSOCIATES

ART DIRECTOR GEORGE E. JACCOMA

ARTIST GEORGE E. JACCOMA

COPYWRITER GEORGE E. JACCOMA
PUBLISHER LINOCRAFT TYPOGRAPHERS, INC.
CLIENT LINOCRAFT TYPOGRAPHERS, INC.

195

CLASSIFICATION 11C — INSTITUTIONAL ANNOUNCEMENT
CARDS

ART DIRECTOR/DESIGNER KEITH BRIGHT/THE DESIGN
GROUP

ARTIST AL SHEAN

PHOTOGRAPHER PETER J. SAMERJAN
CLIENT KEITH BRIGHT

111



An exhibition of sculpture by Gerald Gladstone. January 9-29 at The Issacs Gallery

1 96 736 Bay Street, Toronto. You are invited to a preview Friday, Janusry 8. 7,30 until 10 1 97

ART DIRECTOR/DESIGNER JIM DONOAHUE ART DIRECTOR ARNOLD VARGA
PHOTOGRAPHER MORLEY MARKSON PHOTOGRAPHERS ROY KANE/ARNOLD VARGA
AGENCY COOPER & BEATTY, LIMITED CLIENT WILLIAM RICHARDS ASSOCIATES, INC.

CLIENT ISAACS GALLERY

NEW ADDRESS: WILLIAM HAYETT INC,, DISPLAYS

207 WEST 25 STREET, NEW YORK CITY 1, WATKINS 4.9518

198

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR REBA SOCHIS
DESIGNER BOB GILL

ARTIST BOB GILL

AGENCY SOCHIS ADV./PROMOTION

112 CLIENT WILLIAM HAYETT, INC.



CLASSIFICATION 11D — INSTITUTIONAL CALENDARS

199

ART DIRECTOR ALBERT KNER

DESIGNER GABRYEL DE MILLION-CZARNECKI

ADV COPY IDEA DESIGN LABORATORY CCA

AGENCY DESIGN LABORATORY CCA

CLIENT CONTAINER CORP. OF AMERICA, DESIGN
LABORATORY

ART DIRECTORS WILLIAM GOLDEN/LOUIS DORFSMAN
DESIGNERS KURT WEIHS/TOM COURTOS
ARTIST TOM ALLEN

PUBLISHER CBS TELEVISION NETWORK

200

113
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203

ART DIRECTOR BEN ROBINSON

PHOTOGRAPHERS BILL SOKOL/ANDY WARHOL
COPYWRITER ESTELLE ELLIS/BUSINESS IMAGE, INC.
PUBLISHER BUSINESS IMAGE, INC.

CLIENT DOW

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR LOUIS DORFMAN
PUBLISHER CBS TELEVISION NETWORK

115
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206

116

ART DIRECTOR WARREN PERRYMAN
DESIGNERS SAM CICCONE/MEL RICHMAN
ARTISTS SAM CICCONE/MEL RICHMAN
COPYWRITER BOB HILDT

AGENCY KENYON AND ECKHARDT

CLIENT MEAD JOHNSON

ART DIRECTOR/DESIGNER ERIK NITSCHE
ARTIST ERIK NITSCHE
CLIENT GENERAL DYNAMICS

power

ART DIRECTOR IRVING HARPER
DESIGNER TONY ZAMORA

ARTIST DON ERVIN

AGENCY GEORGE NELSON AND CO., INC.
CLIENT HERMAN MILLER, INC.



208

ART DIRECTOR GEORGE RUMSEY
ARTIST ROGER LUNDQUIST
COPYWRITER SAM KAUFMAN
AGENCY BOZELL AND JACOBS
CLIENT MODERN MEDICINE

209

ART DIRECTORS JOHN GRAHAM/RICK LEVINE
DESIGNERS BILL WEINSTEIN/RICK LEVINE
PHOTOGRAPHER LEN GITTLEMAN

CLIENT NBC

117
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118

ART DIRECTORS MURRAY JACOBS
LEN SIEGLER/MURRAY DUITZ
PHOTOGRAPHERS WINGATE PAINE/HOWARD ZIEFF
COPYWRITER ROBERT LEVENSON
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT VOLKSWAGEN OF AMERICA

Wiy the engme in the back f




211 n

ART DIRECTOR PETER HIRSCH

ARTIST PETER HIRSCH

COPYWRITER D. SIMON

AGENCY DOUGLAS D. SIMON ADV., INC.
CLIENT DOUGLAS D. SIMON ADV.,, INC.

119
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212

CLASSIFICATION 13A — MAGAZINE ADVERTISING ART
3 COLORS OR MORE — PRODUCT ILLUSTRATION

ART DIRECTOR H. BRAMSON
PHOTOGRAPHER BERT STERN
AGENCY LAWRENCE C. GUMBINNER

ADV. AGENCY, INC.
CLIENT SMIRNOFF VODKA

122



213

ART DIRECTOR JAMES E. McGUIRE

ARTISTS ARTHUR FITZPATRICK/VAN KAUFMAN

COPYWRITER ROBERT MARKER

AGENCY MACMANUS, JOHN AND ADAMS, INC.

CLIENT PONTIAC MOTOR DIVISION — GENERAL MOTORS
CORPORATION

123



214

ART DIRECTOR GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT LAVERNE INC.

215

ART DIRECTOR STEWARD GREENE
PHOTOGRAPHER LYNN ST. JOHN
COPYWRITER JOAN SWAN

AGENCY DANIEL AND CHARLES

CLIENT LEATHER INDUSTRIES OF AMERICA

124
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Glass bottles keep milk so clean and pure. Theae's
nothing n gglass 1o change dairy<fresh lavor, and
you alwavs see just how mnch s left.
‘v
o AWARD OF DISTINCTIVE MERIT
ART DIRECTORS BUDD HEMMICK/AL FELDMAN
~ PHOTOGRAPHER HAANEL CASSIDY
— COPYWRITERS RUTH CERRONE/ELEANOR BARON
\ & AGENCY KENYON & ECKHARDT, INC.
- CLIENT G.C.M.L.
‘ r

217

ART DIRECTOR ALVIN CHERESKIN

PHOTOGRAPHER WILLIAM BELL

COPYWRITER HOCKADAY ASSOCIATES

CLIENT DUNBAR FURNITURE CORP. 125
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218

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR PAUL WOLLMAN

ARTIST CARL CRITZ

COPYWRITER WILLIAM WHITING

AGENCY McCANN-ERICKSON, INC.

CLIENT GENERAL MOTORS CORPORATION —
TRUCKS

e

ART DIRECTOR DICK GERTNER
PHOTOGRAPHER BERT STERN
AGENCY IRVING SERWER ADV., INC.
CLIENT DANA PERFUMES



220

221

ART DIRECTOR JOHN COOK
PHOTOGRAPHER HOWELL CONANT
COPYWRITER COLIN DAWKINS
AGENCY J. WALTER THOMPSON CO.
CLIENT FORD MOTOR CO.

The aew 19 Clocirie:
Bua' be wmeyed by its besuty

ART DIRECTOR JERRY McLAUGHLIN
PHOTOGRAPHER STEPHEN COLHOUN
COPYWRITER ARCH NADLER

AGENCY BENTON & BOWLES, INC.

CLIENT IBM — ELECTRIC TYPEWRITER DIVISION

127



128

are you 2 Springmaid?

ART DIRECTOR LEE BATLIN
PHOTOGRAPHER NORMAN NISHIMURA
COPYWRITER LOIS HARMON
AGENCY ALTMAN STOLLER ADV., INC.
CLIENT SPRINGS MILLS INC.

222

ART DIRECTORS RICHARD HESS/DONALD JACKSON
PHOTOGRAPHER JOE LONG

COPYWRITER WILMA BELL

AGENCY N. W. AYER & SON, INC.

CLIENT CORNING GLASS WORKS



=N
224

ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER WINGATE PAINE
COPYWRITER WILLIAM BERNBACH
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT SCHENLEY

—
How an exclusive discovery whips extra smoothness into Schenley whisky |
3

129
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CLASSIFICATION 13B —
MAGAZINE ADVERTISING ART
3 COLORS OR MORE -
FASHION ILLUSTRATION

ART DIRECTOR ED TORTON ART DIRECTOR IZZ LIEBOWITZ

PHOTOGRAPHER PETER SAHULA ARTIST/PHOTOGRAPHER ART DIMENSION/TOMMY
COPYWRITER ROY BAXTER MITCHELL

AGENCY PHILIP J. PERLMAN ASSOCIATES COPYWRITER VERA MARKWITZ

CLIENT SURPRISE BRASSIERE CO. AGENCY ANDERSON McCONNELL

CLIENT MARINA DEL MAR

226

130



Tomorrow's best dressed women wem wear Yolande today

ART DIRECTOR EDWARD ROSTOCK
PHOTOGRAPHER WINGATE PAINE

AGENCY ASHE AND ENGELMORE ADV., INC.
CLIENT YOLANDE

227

ART DIRECTOR MARVIN FIREMAN
ARTIST SAUL MANDEL
COPYWRITER REGINA OVESEY
AGENCY REGINA OVESEY, INC.
CLIENT KAPART

228

WHAT'S GROWING ON?

131



ART DIRECTOR JANET HAUTAU
PHOTOGRAPHER HAROLD KRIEGER
COPYWRITER MARY HAMMON
AGENCY ELLINGTON AND CO., INC.
CLIENT MARTEX TOWELS

ust wear a smile and a jantzen
230 4 ;

ART DIRECTOR ALVIN CHERESKIN
PHOTOGRAPHER WILLIAM BELL
AGENCY HOCKADAY ASSOCIATES
CLIENT JANTZEN

132



ART DIRECTOR BOB PEAK
ARTIST BOB PEAK
COPYWRITER HAROLD BREITNER
AGENCY WESLEY ASSOCIATES

CLIENT PURITAN SPORTSWEAR CORP.

231
232

ART DIRECTOR PETER HIRSCH
PHOTOGRAPHER WILLIAM HELBURN
COPYWRITER DOUGLAS D. SIMON
AGENCY DOUGLAS D. SIMON ADV., INC.
CLIENT BORG FABRICS

133



ART DIRECTOR DAVID DAVIDIAN

PHOTOGRAPHER LILLIAN BASSMAN

COPYWRITER KAY SMITH

AGENCY FLETCHER, RICHARDS, CALKINS & HOLDEN, INC.
CLIENT UNITED STATES RUBBER CO.

233

ART DIRECTOR HAL ORINGER
PHOTOGRAPHER HOWELL CONANT
COPYWRITER BARBARA BENDER
AGENCY GREY ADVERTISING
CLIENT DAN RIVER

234

AT THOME ANYWIHERE IN THE WORLD

DAN RUVER WASH & WEAR COTTONS

134



CLASSIFICATION 13C — MAGAZINE ADVERTISING ART
3 OR MORE COLORS — HUMOROUS ILLUSTRATION

ART DIRECTOR MANI WILDER

PHOTOGRAPHER WILLIAM MURPHY

COPYWRITER PETE OLDHAM

AGENCY ERWIN WASEY RUTHRUAFF & RYAN, INC.
CLIENT ALBERS MILLING CO.

235
236

ART DIRECTOR MARVIN FIREMAN
ARTIST SAUL MANDEL
COPYWRITER REGINA OVESEY
AGENCY REGINA OVESEY, INC.
CLIENT KAPART

135



136

ART DIRECTOR GENE GARLANDA

PHOTOGRAPHER JERRY SCHATZBERG

COPYWRITERS GENE GARLANDA/RACHEL RABINOWICZ
AGENCY GILBERT ADVERTISING AGENCY, INC.
CLIENT AILEEN

MHIJ

x>

-

:v

e W0

b

238

ART DIRECTOR RICHARD CARROLL
ARTISTS EDGAR DE EVIA/MIYO ENDO
COPYWRITER SALLY GUTHRIE
AGENCY YOUNG & RUBICAM, INC.
CLIENT GENERAL FOODS CORP.



@ Un”;‘—-!-;;?-;:j—.‘im *,

ART DIRECTOR DAVID DAVIDIAN

ARTIST SAUL MANDEL

COPYWRITER LESLIE MUNRO

AGENCY FLETCHER, RICHARDS, CALKINS & HOLDEN, INC.
CLIENT UNITED STATES RUBBER CO.

USKEDS. FIRST IN CASUALS (9 varped s1ave: nannas

239

ART DIRECTOR H. BRAMSON

PHOTOGRAPHER BERT STERN

AGENCY LAWRENCE C. GUMBINNER ADV. AGENCY, INC.
CLIENT SMIRNOFF VODKA

137
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y By

241

CLASSIFICATION 13D — MAGAZINE ADVERTISING ART
3 OR MORE COLORS — GENERAL ILLUSTRATION

ART DIRECTOR LEONARD RUBEN
ARTIST TOM MORROW

COPYWRITER JOSEPH GIORDANO
AGENCY YOUNG & RUBICAM, INC.
CLIENT LEHN & FINK PRODUCTS CORP.

ART DIRECTOR HANS SAUER
PHOTOGRAPHER WENDY HILTY
COPYWRITER JULIAN APLEY

AGENCY D’ARCY ADV. CO., INC.
CLIENT STUDEBAKER-PACKARD CORP.



ART DIRECTOR MARTIN STEVENS

PHOTOGRAPHER ORMOND GIGLI

COPYWRITER JAMES JORDAN

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT LADIES HOME JOURNAL

ART DIRECTORS HERBERT BAYER/CHARLES COINER/
RALPH ECKERSTROM

ARTIST JACOB LANDAU

COPYWRITER BORIS TODRIN

AGENCY N. W. AYER & SON, INC.

CLIENT CONTAINER CORP. OF AMERICA

139



ART DIRECTOR JACK AMON
PHOTOGRAPHER JIM BRADDY
COPYWRITER DON DICKENS

AGENCY NEEDHAM, LOUIS & BRORBY, INC.
CLIENT KRAFT — JELLIES AND PRESERVES

ART DIRECTOR ROBERT MILLER

PHOTOGRAPHER ISADOR SELTZER/PUSH PIN STUDIOS
COPYWRITER DANA BLACKMAR

AGENCY McCANN-MARSCHALK CO.

CLIENT SABENA BELGIAN WORLD AIRLINES

140



ART DIRECTORS HERBERT BAYER/CHARLES COINER/
RALPH ECXERSTROM

ARTIST ANTON!O FRASCONI

COPYWRITER BORIS TODRIN

AGENCY N. W. AYER & SON, INC.

CLIENT CONTAINER CORP. OF AMERICA

ART DIRECTOR MARCE MAYHEW
PHOTOGRAPHER HERBERT LOEBEL
COPYWRITER DICK KARP

AGENCY REACH, McCLINTON AND CO.
CLIENT PRUDENTIAL

248

141
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Gl 32

CLASSIFICATION 15A — MAGAZINE ADVERTISING ART
B/W — PRODUCT ILLUSTRATION

ART DIRECTOR DON ELDRIDGE
PHOTOGRAPHER LEN SIEGLER
COPYWRITER BARRY BIEDERMAN
AGENCY MOGUL WILLIAMS & SAYLOR
CLIENT BRITISH INDUSTRIES

250

ART DIRECTOR EDWARD BOWIE
PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER JOHN BLUMENTHAL
AGENCY YOUNG & RUBICAM, INC.
CLIENT SPALDING & BROS., INC.



ART DIRECTOR GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT EVAN-PICONE

251
A
‘ Break

the smoking
habit - 3

§ 1?
eat

Dilly Beans

ART DIRECTOR GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT PARK & HAGNA, INC.

252

143
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YARDLEY
Al Hhocwer
Phasdon
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YARDLEY .
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hower two times more effective

253

ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER MEL SOKOLSKY
COPYWRITER MARY WELLS

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT YARDLEY



254

wundies ssmime s mr e

CLASSIFICATION 15B — MAGAZINE ADVERTISING ART
B/W — FASHION ILLUSTRATION

ART DIRECTOR MARVIN FIREMAN
PHOTOGRAPHER GERALD HOCHMAN
COPYWRITER REGINA OVESEY
AGENCY REGINA OVESEY, INC.
CLIENT WUNDIES, INC.

145
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Il

CLASSIFICATION 15D — MAGAZINE ADVERTISING ART
B/W — GENERAL ILLUSTRATION

256

ART DIRECTOR GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT ROUND-THE-CLOCK

WHENE THE ORAYVIS AXCOME ARY

LIMBACTH

ART DIRECTOR J. A. PETRENCS

ARTISTS JACOB LANDAU/MEL RICHMAN
COPYWRITER J. A. PETRENCS

AGENCY SMITH TAYLOR AND JENKINS, INC.
CLIENT LIMBACH CO.



257

ART DIRECTOR HELMUT KRONE
PHOTOGRAPHER BERT STERN
AGENCY DOYLE, DANE, BERNBACH, INC.

CLIENT POLAROID

258
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ART DIRECTOR FRANK V. DROESCH
DESIGNER FRED HAUSMAN

ARTIST ARNO STERNGLASS
COPYWRITER ROBERT NUTT

AGENCY DONAHUE AND COE
CLIENT NEW YORK HERALD TRIBUNE

147



ART DIRECTOR ELMER PIZZI
ARTIST AUSTIN BRIGGS
COPYWRITER WILLIAM KINNEY
AGENCY GRAY AND ROGERS
CLIENT TV GUIDE

ART DIRECTOR MICHAEL DeLEO

" PHOTOGRAPHER FRANCES McLAUGHLIN GILL
COPYWRITER JEAN ZUVER

AGENCY HOCKADAY ASSOCIATES

CLIENT CRANE’S PAPER CO.

148



ART DIRECTOR LEONARD RUBEN
DESIGNER JEFF METZNER
PHOTOGRAPHER ALFRED EISENSTAEDT
COPYWRITER JOHN BLUMENTHAL
AGENCY YOUNG & RUBICAM, INC.
CLIENT TIME, INC./SPORTS ILLUSTRATED

149



150

e
CLASSIFICATION 16A ~ NEWSPAPER ADVERTISING ART “ R |
PRODUCT ILLUSTRATION ‘ \
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262

ART DIRECTOR KEN DUSKIN
PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER GEORGE RIKE

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT SCHENLEY DIST.

power fails. ..

ART DIRECTOR MARCE MAYHEW
ARTIST MARCE MAYHEW
COPYWRITER PAUL FIELDS
AGENCY REACH, McCLINTON & CO.
CLIENT FAIRBANKS MORSE
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264

ART DIRECTOR ROBERT H. BROOKS

PHOTOGRAPHER IRVING PENN

COPYWRITER PETER OLMSTEAD

AGENCY BENTON & BOWLES, INC.

CLIENT GENERAL FOODS CORP. — MAXWELL HOUSE
COFFEE DIVISION

CLASSIFICATION 16B — NEWSPAPER ADVERTISING ART
FASHION ILLUSTRATION

ART DIRECTOR GEORGE COUTTS
ARTIST BETTY BRADER ASHLEY
COPYWRITER CAROL KLOEPPING
CLIENT JOSEPH MAGNIN

151



152

Just eall me Columbs

ART DIRECTOR BEN SPIEGEL
ARTIST MERLE BASSET
COPYWRITER RONALD ROSENFELD

AGENCY DOYLE, DANE, BERNBACH, INC.

g HUMOROUS ILLUSTRATION

ART DIRECTOR GEORGE COUTTS
ARTIST BETTY BRADER ASHLEY
COPYWRITER CAROL KLOEPPING
CLIENT JOSEPH MAGNIN

5 CLASSIFICATION 16C — NEWSPAPER ADVERTISING ART



268

60 Freneh Jine and see what bon voyage

can really mean! -6 extra days “in France’!
What a bargain in travel to Europe for ‘188 o w

ART DIRECTOR PAUL W. DARROW
ARTIST TOMI UNGERER
COPYWRITER BOSWELL DAVENPORT
AGENCY N. W. AYER & SON, INC.
CLIENT FRENCH LINE, INC.

Answer hev praves e & e dunrrv way ba captere & b’ heust thas @
+00d hee emetheng wilty-ailly sad Srilly. Have, rnm sr sroct feor hagore

droma deperiont, severs! umpuriast plovs lar vour

ART DIRECTOR HAL DAVIS
ARTIST JAMES THURBER
COPYWRITER JANE TRAHAY
AGENCY JANE TRAHAY ASSOC.
CLIENT FRANKLIN SIMON

153



JACQUES' REDUCING SALON

JACQUES' REDUCING SALON e

IN ouT

A strong simple seliing idea . .. dramatically presented

B&B

ART DIRECTOR GARY FRIEDLAND
ARTIST ROBERT PLISKIN
COPYWRITER ELI KRAMER
AGENCY BENTON & BOWLES, INC.
CLIENT BENTON & BOWLES, INC.

270

271

ART DIRECTOR ARNOLD VARGA
ARTIST ARNOLD VARGA
PHOTOGRAPHER HAROLD CORSINI
CLIENT COX'S, INC.

154



272

273

CLASSIFICATION 16D — NEWSPAPER ADVERTISING ART
GENERAL ILLUSTRATION

ART DIRECTOR RICHARD LOEW

ARTIST BOB FARBER

PHOTOGRAPHER SIDNEY MEHRING
COPYWRITERS VICTOR RATNER/CARL ABRAMS
AGENCY GREY ADVERTISING

CLIENT N.B.C.

The St of Ve y

DESIGNER FRED HAUSMAN

ART DIRECTOR FRANK V. DROESCH
ARTIST JOHN GROTH

COPYWRITER ROBERT NUTT
AGENCY DONAHUE AND COE, INC.
CLIENT HERALD TRIBUNE

155



2/4

ART DIRECTOR GEORGE KRIKORIAN
PHOTOGRAPHER JOHN VACHON
COPYWRITER MEL GRAYSON
PUBLISHER COWLES MAGAZINES
CLIENT LOOK MAGAZINE

WINSTON CHURCHILL. THE \ALIANT YEARS

AWARD OF DISTINCTIVE MERIT

ART DIRECTORS SIDNEY MYERS/LEN SIROWITZ
ARTIST SAUL LAMBERT

DESIGNER SIDNEY MYERS

COPYWRITER LEON MEADOW

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT ABC-TV

275

156
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ART DIRECTOR ED SPAHR

ARTIST BARBARA MITCHELL/FEDERMAN STUDIO
COPYWRITER W. J. DELMORE

AGENCY KETCHUM, MaclLEOD & GROVE

CLIENT JONES & LAUGHLIN STEEL CORP.

ART DIRECTOR HUGH WHITE
PHOTOGRAPHER NINA LEEN
COPYWRITER SUZANNE ROTHMAN
AGENCY YOUNG & RUBICAM, INC.
CLIENT TIME, INC.

277

157
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279

ART DIRECTORS RICHARD LOEW/HECTOR ROBLEDO
PHOTOGRAPHER WALTER SILVERS

COPYWRITER ROBERT HAIG

AGENCY GREY ADV.

CLIENT NATIONAL BROADCASTING COMPANY

Lisst year Neriean shoppers varried
honte more than $59 Lillion worth o
oo ine grocery bags and ks, The
nost experienced prduecer of Hese
Rt b i

= UNTON-CAMDP

CLASSIFICATION 17A — TRADE ADVERTISING ART
PRODUCT ILLUSTRATION

ART DIRECTOR GORDON PRICE

PHOTOGRAPHER TONI FICALORO

COPYWRITER WILLIAM R. HENDERSON

AGENCY SMITH, HAGEL & KNUDSEN, INC.

CLIENT UNION BAG-CAMP PAPER CORPORATION
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ART DIRECTOR GORDON PRICE
PHOTOGRAPHER TONI FICALORO
COPYWRITER WILLIAM R. HENDERSON
AGENCY SMITH, HAGEL & KNUDSEN, INC.
CLIENT UNION BAG-CAMP PAPER CO.

T

ART DIRECTOR DAVID DEUTSCH
PHOTOGRAPHER HAROLD BECKER
COPYWRITER MAZY GOLDSTEIN
AGENCY McCANN-ERICKSON, INC.
CLIENT TALON, INC.

159
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How come they rate an “A"?

ART DIRECTORS IRA MAZER/DAVE LARSON
PHOTOGRAPHER CARL FISCHER

COPYWRITER DAVID HERZBURN

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT CHEMSTRAND CORP.



e 283

284 -

ART DIRECTOR ARNOLD VARGA

PHOTOGRAPHER HAROLD BECKER

ARTIST ARNOLD VARGA

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
ART DIRECTOR ANTHONY D'ARRIGO CLIENT UNITED STATES STEEL CORP.

ARTIST HARVEY SCHMIDT

COPYWRITER W. DEAN FERRES

AGENCY NEEDHAM, LOUIS & BRORBY, INC.
CLIENT WORTHINGTON

BENADRY L AMBODRYL

' I 285

CLASSIFICATION 17C — TRADE ADVERTISING ART
HUMOROUS ILLUSTRATION

ART DIRECTORS KENNETH H. LAVEY/
RICHARD BERGERON

ARTIST RICHARD BERGERON

AGENCY L. W. FROHLICH AND CO., INC.

CLIENT PARKE DAVIS

161
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286

162

287

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR GEORGE LOIS
ARTIST TONY PALLADINO
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT GRANADA TV, ENGLAND

ART DIRECTOR CARL S. HARRIS

PHOTOGRAPHER IKE WEIGELER

ARTIST STANLEY GLAUBACH

COPYWRITER G. PAT STEEL

AGENCY YOUNG & RUBICAM, INC.

CLIENT SANFORIZED DIVISION OF CLUETT,
PEABODY & CO.




I'here's hardly a reason mof to prescribe Dogiden S
for every patient who teeds a good night's s‘t'l:p :

288

CLASSIFICATION 17D — TRADE ADVERTISING ART
GENERAL ILLUSTRATION

AWARD OF DISTINCTIVE MERIT

ART DIRECTORS RENE BITTEL/RICHARD STEVENS
PHOTOGRAPHER BERT STERN

AGENCY SUDLER & HENNESSEY

CLIENT CIBA

163



289

ART DIRECTOR ABE GROSSMAN
ARTIST JOHN OTTERSON
COPYWRITER ABE GROSSMAN
CLIENT GRIDWALL COMPANY

ART DIRECTOR LAURENCE E. BRINKMAN

ARTIST ROBERT KEYS

COPYWRITER RALF KIRCHER

AGENCY KIRCHER, HELTON & COLLETT, INC.

CLIENT HOWARD PAPER MILLS, DIVISION OF
ST. REGIS PAPER CO.

164



291 - g

ART DIRECTOR MARVIN FIREMAN
PHOTOGRAPHER GERALD HOCHMAN
COPYWRITER REGINA OVESEY
AGENCY REGINA OVESEY, INC.
CLIENT JOSEPH LOVE, INC.

ART DIRECTOR 1ZZ LIEBOWITZ

PHOTOGRAPHERS DON JIM/JOHN JEZEK

COPYWRITERS SANDRA LOEFFLER/STUART HEINEMAN
AGENCY ANDERSON McCONNELL

CLIENT SHEFFIELD TUBE CORP.

292

165



Find garden fumniture
orreducing methods) fast
in the

YELLOW
PAGES

=

CLASSIFICATION 18A — POSTER ART — 24 SHEET

ART DIRECTOR MARSHALL POTTER

ARTIST DAN ROMANO

COPYWRITER JIM BENEDICT

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT PACIFIC TEL AND TEL

ART DIRECTOR ROBERT MILLER
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER MARCELLA FREE
AGENCY McCANN-MARSCHALK CO.
CLIENT COCA-COLA BOTTLING CO.

166



Trade in your troubles! @ wal*le
19 = TRADING
é& S FAIR

ART DIRECTOR VAN STITH

ARTIST CHARLES SCHULZ

COPYWRITER PAUL DeMONTERICE
AGENCY J. WALTER THOMPSON CO.
CLIENT FORD MOTOR CO. — FORD DIV.

296

ART DIRECTOR TONY MANDARINO

ARTIST BOB PEAK

COPYWRITER GABE MASSIM|

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT N. Y. RACING ASSOC. — AQUEDUCT

167



297

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR GENE DUFFY

ARTISTS LOWELL HERRERO/BILL HYDE
AGENCY CAMPBELL — EWALD CO.
CLIENT CHEVROLET USED CARS

CLASSIFICATION 18B — POSTER ART
OTHER THAN 24 SHEET

298

ART DIRECTOR TONY MANDARINO
ARTIST JERRY MARTIN
COPYWRITER GABE MASSIMI
168 AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT HOLIDAY MAGAZINE



7 s ¥ ART DIRECTOR TONY MANDARINO

#5% /58 ARTIST BOB PEAK
TN A COPYWRITER GABE MASSIMI
(Sl i R AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.

§EETHE BIG ONESATBELMONTYS  CLIENT N. Y. RACING ASSOC. — BELMONT

299

169



170

medical gases

GENERAL DYNAMICS®

/4"

300

ART DIRECTOR ERIK NITSCHE
ARTIST ERIK NITSCHE
CLIENT GENERAL DYNAMICS

301

ART DIRECTOR DICK CLARK

ARTIST MIKE BRADY

COPYWRITER DICK CLARK

PUBLISHER ALLIED PHOTOGRAPHIC, INC.
CLIENT ALLIED PHOTOGRAPHIC, INC.



CLASSIFICATION 19A — BOOKLET, DIRECT MAIL ART
3 OR MORE COLORS

ART DIRECTOR JAMES R. YOCUM
PHOTOGRAPHER ARIK NEPO

AGENCY MacMANUS, JOHN AND ADAMS, INC.
CLIENT CADILLAC MOTOR CAR DIVISION

ART DIRECTOR MURRAY JACOBS
PHOTOGRAPHER BERT STERN
COPYWRITER ROBERT LEVENSON
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT VOLKSWAGEN OF AMERICA

303

171



172

305

CLASSIFICATION 19B — BOOKLET, DIRECT MAIL ART
2 COLORS AND B/W

ART DIRECTOR WALTER LEFMAN

DESIGNERS WALTER LEFMAN/CRISTOS GIANAKOS
ARTIST ROBERT SULLIVAN

COPYWRITER MATTHEW CANTILLON

AGENCY ASSOCIATED DESIGN

CLIENT REMINGTON RAND

ART DIRECTOR ERNST REICHL

ARTISTS JACOB LANDAU/MEL RICHMAN
AGENCY DELPHAN CO., INC.

CLIENT TYREX



é.; ART DIRECTOR KENNETH H. LAVEY

DESIGNERS NORMAN GORBATY/GARY FRIEDLAND
ARTIST NORMAN GORBATY

AGENCY L. W. FROHLICH AND CO., INC.

CLIENT PARKE DAVIS

-y B E
w
fnum

306

ART DIRECTOR LEOQ KAYE

DESIGNER MAURICE MAHLER

ARTIST LIONEL KALISH

COPYWRITER JOSEPH D'AMICO
PUBLISHER FAIRCHILD PUBLICATIONS
CLIENT ELECTRONIC NEWS

carrying the torch

308

ART DIRECTOR KURT WEIHS
DESIGNERS KURT WEIHS/TOM COURTOS
PHOTOGRAPHER SPORTS ILLUSTRATED
COPY CHIEF ROBERT STRUNSKY
PUBLISHER CBS TELEVISION NETWORK

173



309 ="
CLASSIFICATION 20A — POINT OF SALE ART
3 OR MORE COLORS
ART DIRECTORS CLARA GENCHY/BOB CATO
ARTIST CLIFF CONDAK

PUBLISHER COLUMBIA RECORDS
CLIENT COLUMBIA RECORDS

310

ART DIRECTOR ERIK NITSCHE
ARTIST ERIK NITSCHE
PUBLISHER DOUBLEDAY AND CO.
CLIENT GENERAL DYNAMICS

BERG WEBERN SCHOENBERG

ROBERT ©

311 ST
ART DIRECTOR KEN DEERDOFF
DESIGNER RICHARD D. SMITH
CLIENT COLUMBIA RECORDS

174



THE JAZZ Souw oF D3CAR, PETERSOMN

312

ART DIRECTOR MERLE SHORE
ARTIST BILL KINSER
CLIENT VERVE RECORDS

THE
BIOLOGICAL
BASIS OF
HUMAN
FREEDOM

BY THEODOSIUS DOBIHANSKY / A COLUMBIA PAPERBACK 3125

313!

ART DIRECTOR SHELDON MARKS
ARTIST MERLE SHORE
CLIENT VERVE RECORDS

314

DESIGNER CRISTOS GIANAKOS
ARTIST WALTER LEFMAN
COPYWRITER TED SENNETT
PUBLISHER COLUMBIA UNIV. PRESS
CLIENT COLUMBIA UNIV. PRESS

175



Wast Virginia

Annual Repar 1980
v Pulp and Paper

315

CLASSIFICATION 21A — INSTITUTIONAL ART ANNUAL o s 2 P T
REPORTS ARTIST BARR(\:( GELL(E:R
AGENCY REACH, McCLINTON AND CO.
ART DIRECTOR BRADBURY THOMPSON :
AL s CLIENT TENNESSEE GAS TRANSMISSION CO.

CLIENT WEST VIRGINIA PULP AND PAPER CO.

ART DIRECTOR ERIK NITSCHE
CLIENT GENERAL DYNAMICS

176



SITED.. L .

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR ERIK NITSCHE
CLIENT GENERAL DYNAMICS

1900010000100

=

319

ART DIRECTOR ERIK NITSCHE
CLIENT GENERAL DYNAMICS

177
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321

ART DIRECTOR/DESIGNER
g Lo i BOB GREENWELL
320 / ' 5% i ARTIST JACOB LANDAU
’ CLIENT NBC-TV SALES PROMOTION

CLASSIFICATION 218 — INSTITUTIONAL ART
ANNOUNCEMENT CARDS

ART DIRECTOR STANLEY FEIN
ARTIST JAMES J. SPANFELLER
PUBLISHER JAMES J. SPANFELLER
CLIENT JAMES J. SPANFELLER

178



322

ART DIRECTORS HARRY AND MARION ZELENKO
ARTIST HARRY ZELENKO

COPYWRITER HARRY ZELENKO

PUBLISHER HARRY & MARION ZELENKO, INC.
CLIENT HARRY & MARION ZELENKO, INC.

323

ART DIRECTOR KEN LAVEY

DESIGNER JERRY McDANIEL

PHOTOGRAPHER DON ZARNOW

AGENCY L. W. FROHLICH AND CO., INC.

CLIENT PHARMACEUTICAL ADV. CLUB 179



180

324

ART DIRECTOR KURT WEIHS
ARTIST KURT WEIHS
AGENCY PAPERT, KOENIG, LOIS, INC.

~

FRIRA UM N ANU RURT W HINS



2026 Saturday [ 25

325

CLASSIFICATION 21C — INSTITUTIONAL ART
CALENDARS

ART DIRECTOR LOUIS DORFSMAN
DESIGNERS KURT WEIHS/TOM COURTOS
ARTIST TOM ALLEN

PUBLISHER CBS TELEVISION NETWORK

326

ART DIRECTOR LILLIAN CHINI
ARTIST LIONEL KALISH
COPYWRITER JACKIE NEBEN
PUBLISHER McCALL'S CORP.
CLIENT McCALL'S CORP.

1960 /1960 |S|M|T W T"F’S

181
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CLASSIFICATION 23A — EDITORIAL SPREAD
3 OR MORE COLORS

ART DIRECTORS CLUB MEDAL

ART DIRECTORS HENRY WOLF/AUDREY ROSENSON
PHOTOGRAPHER SAUL LEITER

PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

327

184
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BATH UGS I A A NFT

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR PASQUALE DEL VECCHIO
PHOTOGRAPHER KEN HEYMAN
PUBLISHER ESQUIRE, INC.

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR ALLEN F. HURLBURT

DESIGNER PHILIP SYKES

PHOTOGRAPHER JOHN STEWART

PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZINE

329

LIMES

Tangs and plossantly 1art, limes give a summery bft co hetccarher dishe:, from main course 1o dessert

185



186

330

331

Little babes
in the wood,

sweet babes
in the wood!
Here are sweet

little babes
in the wood.

ART DIRECTORS OTTO STORCH/W. CADGE
PHOTOGRAPHER ART KANE

PUBLISHER McCALL CORP.

CLIENT McCALL'S MAGAZINE

ART DIRECTORS OTTO STORCH/W. CADGE
ARTIST JACK POTTER

PUBLISHER McCALL CORP.

CLIENT McCALL'S MAGAZINE

I love
my dear pussy,
Her coat

IS SO warm.

HOWTO BEA\

ANOM .

LAAVAL




332

333

AN EASTER THOUGHT

Heiva path, il any be nusled;
Heis a robe, il any naked be;

[ any chance 1o hunger,

e 1s bread;

Il any be a bondman, He 1s free
I any be but weak,

how strong s He!

Lo dead men hife He s,

to sick men, healihyg

‘1o blind men, sight,

and 1o the needy, wealth;

A\ pleasure without loss,

a treasure without stealth. e s

ART DIRECTORS OTTO STORCH/W. CADGE
PHOTOGRAPHER ART KANE

PUBLISHER McCALL CORP.

CLIENT McCALL’'S MAGAZINE

ART DIRECTORS JERRY SNYDER/BEN SCHULTZ
PHOTOGRAPHER FARRELL GREHAN
PUBLISHER SPORTS ILLUSTRATED

Challenger. The

.3 of

187



ART DIRECTOR JOHN BERG
PHOTOGRAPHER TOM BURNSIDE
PUBLISHER BRUCE PUBLISHING CO.
CLIENT ESCAPADE MAGAZINE

334

FORMULA
ONE

AT
SEBRING

dust Before the stert of the Giind Pric of 1he United Statue Iait Deconibar at Sebesnn o

o, pot
‘ P Ve ranr 0p for the Litl and the 33 yeer
(2L ST

o1d Auttiatian Jick 8r
B0t previous Luree

©s hetd & 81, point Thad wve

ART DIRECTOR DONALD AXLEROAD
PHOTOGRAPHER NAT HERZ

COPYWRITER THEODORE S. HECHT
PUBLISHER STANLEY MAGAZINE CORP.

335

188



ART DIRECTOR ROBERT BENTON
PUBLISHER ESQU!RE, INC.

336 =y (R | I

A WALK
THROUGH
THE STREETS
OF HARLEM

) ¥ : B
rads .

[—

CLASSIFICATION 23B — EDITORIAL SPREAD
2 COLORS OR B/W

ART DIRECTORS ALEXANDER LIBERMAN/PRISCILLA PECK
PHOTOGRAPHERS LEOMBRUNO-—BODI
PUBLISHER CONDE NAST PUBLICATIONS, INC./VOGUE

337

189



YOUR CHILD
AND DEADEY .
WEAPONS» ° |

ART DIRECTOR WES MICHEL
DESIGNER WILLIAM SMITH
PUBLISHER REDBOOK

190



339

ART DIRECTOR HENRY WOLF
DESIGNER AUDREY ROSENSON
PUBLISHER HEARST MAGAZINES/HARPER’S BAZAAR

DESIGNER NANCY BELLAS
PUBLISHER STREET AND SMITH/MADEMOISELLE

SENY DEFECTS
OR WHY HENRIETTA MARIA
KEPT HER EYES OPEN

BY KINGSLEY \MIS
— h - . Yo
- -~ —

— v o ~ 4 —
: . — . e
. - —_— - ——
- ik - - D

< - - .

191



192

ART DIRECTORS ALEXANDER LIBERMAN/PRISCILLA PECK

PHOTOGRAPHER BERT STERN

PUBLISHER CONDE NAST PUBLICATIONS, INC./VOGUE
MAGAZINE

ART DIRECTORS ALEXANDER LIBERMAN/PRISCILLA PECK

ARTIST SOL STEINBERG
PUBLISHER CONDE NAST PUBLICATIONS, INC./VOGUE

MAGAZINE
342

o

STEVVBER®

moves quietly in on the perfuime quo

tion, iw brilliant ecratehy wit trended

with velter pas. Shopping facts, p. 62

1A F i




ART DIRECTOR AL GREENBERG

DESIGNER ROBERT P. SMITH

ARTIST ROBERT P. SMITH

PUBLISHER ESQUIRE, INC./GENTLEMEN’S QUARTERLY

Tamary Prolly

193
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CLASSIFICATION 24A — EDITORIAL SECTION OR INSERT
3 OR MORE COLORS
ART DIRECTORS OTTO STORCH/W. CADGE

PHOTOGRAPHER HORN-GRINER
PUBLISHER McCALL CORP./McCALL'S MAGAZINE

344

ART DIRECTOR FRANK ZACHARY

DESIGNER LOUIS R. GLESSMANN

ARTIST TOMI UNGERER

PUBISHER CURTIS PUBLISHING CO./HOLIDAY MAGAZINE

Ao Chrisns |
wdiwol prt He W

194



1LOOR

Its four seasons best reflect this region born of
change, bred in austerity and grown to greatness.
The flaming fall is freedom’s cry. Winters are cruel.
Spring and summer bloom and ripen suddenly_
and fulfill again the promise
of this land whose ancestral

memories are all America’s,

346 —

ART DIRECTORS CLUB MEDAL

ART DIRECTOR/DESIGNER ALLEN F. HURLBURT

PHOTOGRAPHERS KOSTI RUOHAMAA/ART KANE/
HANSON CARROLL/ERICH HARTMANN/ARTHUR
LAVINE

PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZINE

AWARD OF DISTINCTIVE MERIT

ART DIRECTORS OTTO STORCH/W. CADGE
PHOTOGRAPHER ART KANE

PUBLISHER McCALL CORP.

CLIENT McCALL'S MAGAZINE

347

he crsdom of ./u/w !
RIS AL " HICDRE M,

d e+ e bt e st b b

g 2 Do b SONSE f £

ANOTHE =

W

13y et bty et ot W yomag
e o Voo g b e oo by
[ el

S b i s gl i .

195



Dash and Daring of A Bonebreaking Sport
348 Paaiugrioted s UPE 56 Wb HALPTRAN FOR MORE STEEPLECHASING TURN M

ART DIRECTOR BERNARD QUINT
PHOTOGRAPHER MARK KAUFFMAN
PUBLISHER LIFE MAGAZINE

Spectacle of spooks
to be wary of on

349

ART DIRECTOR BERNARD QUINT
PHOTOGRAPHER GEORGE SILK
PUBLISHER LIFE MAGAZINE

196



350

THE SOUTH SEAS: A NEW LEGEND ’l

ART DIRECTOR FRANK ZACHARY

DESIGNER LOUIS R. GLESSMANN

PHOTOGRAPHER BURT GLINN

PUBLISHER CURTIS PUBLISHING CO./HOLIDAY MAGAZINE

THE ORIENT TODAY

351

CLASSIFICATION 24B — EDITORIAL SECTION OR INSERT
2 COLORS OR B/W

ART DIRECTOR LOUIS SILVERSTEIN
DESIGNER ARNOLD ARLOW
PHOTOGRAPHER N.Y.T. PHOTOGRAPHS
COPYWRITER ROBERT TRUMBALL
PUBLISHER THE NEW YORK TIMES

197



353

198

HOLIDAY

OCYOREN 1960 + 800

352/

Volume One:
THE SOUTH PACIFIC|

CLASSIFICATION 25A — MAGAZINE COVERS
CONSUMER MAGAZINES

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR FRANK ZACHARY

ARTIST GEORGE GIUSTI
PUBLISHER CURTIS PUBLISHING CO./HOLIDAY MAGAZINE

McCalls

“I took a good look at myselt-and this is what
I saw—I'm no actor’"BY GARY COOPER

*%xx*x What Makes America Greal ®x k%
BY ALLEN DRURY (autHoR OF “ADVISE AND CONSENT")

“Who toWho“complete bewitching
short novel BY GARSON KANIN

BE THE
BEST CODK
IN TOWN! 1!

WITH DeET
DINNERS
BIRTHOAY

CAKES

CANNED GOODS,
AND

MAMDUKOER

Will anybody

dare believe the

FANTASTIC
HOROSCOPES

FOR 1961?

THE FIRAT COMPLETE STORY OF ZOLAN

FRABJOUS
ROOMS
T0 MAKE
CHILDREN
SITUP
AND
TAKE
NOTICE

NEW HAIRDOS that do what the old ones

don’t and THE NEW DRESSES that every
body will be wearing soon enough ~eae

THE TWO WOMEN | DIVORCED, SO THAT MY PRESENT WIFE

COULD GIVE ME A SON BY THE SHAH OF 'RAN

ART DIRECTORS OTTO STORCH/W. CADGE
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE

354 i

ACTING ART DIRECTOR WALTER ALLNER
ARTIST WALTER ALLNER

PHOTOGRAPHER WILLIAM FARRELL
PUBLISHER TIME, INC./FORTUNE MAGAZINE



DANCEMAGAZINE

355

DESIGNER RUDOLPH deHARAK
PUBLISHER DANCE MAGAZINE
CLIENT DANCE MAGAZINE

356

ART DIRECTOR/DESIGNER HENRY WOLF
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

357

IN
AMERICA
GREAT
FASHION
IN
MOTION
FOR
BEALTY
THRES
FRESH
MARELDPS
0N
PO
sHoEs
Lo
FOR
DAY
FIROM
PARIS
'y
NEW
COLLECTIONS

ART DIRECTOR/DESIGNER HENRY WOLF
PHOTOGRAPHER HIRO

PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

199



200

INDIA'S
FUTURE
AFTER
NEHRU

THE SALMON
ANGLER'S
WORLD

358

ART DIRECTOR ROBERT BENTON
PHOTOGRAPHER BEN SOMOROFF
PUBLISHER ESQUIRE, INC.

OVERVIEVW

For All Educational Executives Saptember 1060

»

v PROCGRESSIVE A.Rclllflo'l'qu -

=

359

CLASSIFICATION 25B — MAGAZINE COVERS

TRADE MAGAZINES ART DIRECTORS/DESIGNERS JOAN HURLEY/

ART DIRECTOR PAT DOYLE JOHN PETER
PHOTOGRAPHER JOHN DIXSON
PUBLISHER BUTTENHEIM PUB PUBLISHER REINHOLD/PROGRESSICE ARCHITECTURE

PUBLISHER BUTTENHEIM PUBLICATIONS



MODERN PAC AGING

-

Yyl

ART DIRECTOR DONALD R. RUTHER
. " DESIGNER ROY KUHLMAN

GREAT PACKAGING DISCOVEMIES: T/ rins o) PHOTOGRAPHER ROY KUHLMAN
EDITOR LLOYD STOUFFER

Basbarinnd e Pontasing. | Woebd Remet, [ Cont Cutiors | Gasigbols sowteita 38 PUBLISHER BRESKIN PUBLICATIONS/MODERN
PACKAGING MAGAZINE

]

[

DESIG.

ARTIST PETER BRADFORD
PUBLISHER WHITNEY PUBLICATIONS

201



MODERN PACKAGING

GREAT PACKAGING DISCOVENIES

NOVEMBER 1960

363 364 S ; COMPLETE CONTENTS, pp. 2-3
ART DIRECTOR/DESIGNER CAL FREEMAN ART DIRECTOR DONALD R. RUTHER
AGENCY CAL-ART & ASSOCIATES DESIGNER ROY KUHLMAN
CLIENT A.L.D. PHOTOGRAPHER ROY KUHLMAN

EDITOR LLOYD STOUFFER
PUBLISHER BRESKIN PUBLICATIONS/MODERN
PACKAGING MAGAZINE

202



365

CLASSIFICATION 26 — COMPANY MAGAZINES,
HOUSE ORGANS

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR MILTON GLASER
ARTIST MILTON GLASER
AGENCY PUSH PIN STUDIOS

366

ART DIRECTORS SEYMOUR CHWAST/MILTON GLASER
ARTISTS SEYMOUR CHWAST/PAUL DAVIS
COPYWRITERS MILTON GLASER/ISADORE SELTZER
AGENCY PUSH PIN STUDIOS

203



204

Focus

Number ¢, Februory 89, 1900

HOW MUCH IS A WIFE WORTH?????7?2?2?2272272079022299292029092? PPR

(£288 2488222282244 088848882488882884888888888888838: ?

14888828808 882483828883848688488488204888888888884
1844848454 484884888888488288¢88884

128
163

DAY
DIET

367 368

HIA A AAdAdddddadsdsddsagagasnads FETITEERE

ART DIRECTOR HENRY WOLF DESIGNER WILLIAM WONDRISKA
DESIGNER AUDREY ROSENSON , PHOTOGRAPHER CLINT WILLIAMS
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR  cOPYWRITER JUSTINA VAN DEUSEN

CLIENT CONNECTICUT GENERAL LIFE INSURANCE CO.

369

ART DIRECTOR ROBERT CONOVER
ARTISTS VARIOUS CHILDREN
CLIENT KAISER ENGINEERS



370

ART DIRECTORS ALBERT LANDRY/CHARLES WALZ
DESIGNER CARL REGEHR

ARTIST RENE MAGRITTE

PUBLISHER ABBOTT LABORATORIES

4’3 — i

ART DIRECTOR RUDI WOLFF

DESIGNERS CHRIS JULIA/RUDI WOLFF
ARTIST CHRIS JULIA

AGENCY WILLIAM DOUGLAS McADAMS, INC.
CLIENT UPJOHN cCO.

205
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Spectacle of spoeks _— fs‘

o be witgy of on

HALLOWEEN §

372

CLASSIFICATION 27A — EDITORIAL ART (FICTION)
3 OR MORE COLORS

ART DIRECTORS CLUB MEDAL
ART DIRECTOR BERNARD QUINT
PHOTOGRAPHER GEORGE SILK
PUBLISHER LIFE MAGAZINE

208



373

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR/DESIGNER AUDREY ROSENSON/
HENRY WOLF

PHOTOGRAPHER HIRO

PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR JOAN FENTON

ARTIST TOM VINCENT

PUBLISHER TRIANGLE PUBLICATIONS/SEVENTEEN
MAGAZINE

374

209



AWARD OF DISTINCTIVE MERIT

ART DIRECTOR IRVING GLUSKER

PHOTOGRAPHER PETE TURNER

PUBLISHER AMERICAN HERITAGE PUBLISHING CO./
HORIZON

NEW CHAMPION
OF THE WORLD -

————
AVAIR DNOUGH TITLE FOR A MAN
WHO WAS TO WIN BACK IS WITE. 4

—
BY FLORENCE McGEMEL
——

376

ART DIRECTORS OTTO STORCH/W. CADGE
ARTIST BERNIE FUCHS
PUBLISHER McCALL CORP./McCALL'S MAGAZINE

210



377

ART DIRECTORS OTTO STORCH/W. CADGE
ARTIST MORGAN KANE
PUBLISHER McCALL CORP./McCALL'S MAGAZINE

MBS
- DAWSON
& COMPANY

ART DIRECTOR JOHN ENGLISH
ol ARTIST ISADORE SELTZER/PUSH PIN STUDIOS
.. PUBLISHER HEARST/GOOD HOUSEKEEPING

With 2 husband on trial for murder, can his wile be sentenced to file?

by Adela Rogers St Johny

ART DIRECTORS OTTO STORCH/W. CADGE
ARTIST AUSTIN BRIGGS
PUBLISHER McCALL CORP./McCALL'S MAGAZINE

211



212

380

381

ART DIRECTORS C. O. WOODBURY/V. VARLOTTA
ARTIST ANTHONY SARIS
PUBLISHER READER'S DIGEST CONDENSED BOOKS

ART DIRECTORS C. O. WOODBURY/V. VARLOTTA
ARTIST EDY LEGRAND
PUBLISHER READER’S DIGEST CONDENSED BOOKS




382

ART DIRECTOR IRVING GLUSKER

PHOTOGRAPHER PETE TURNER

PUBLISHER AMERICAN HERITAGE PUBLISHING CO./
HORIZON

383

ART DIRECTOR ART PAUL
ARTIST MISCH KOHN
PUBLISHER HMH PUBLISHING CO./PLAYBOY MAGAZINE

213



384

ART DIRECTOR ANTHONY MAZZOLA
PHOTOGRAPHER EWING KRAININ
PUBLISHER TOWN & COUNTRY

ART DIRECTORS OTTO STORCH/W. CADGE
ARTIST JOE BOWLER
PUBLISHER McCALL CORP./McCALL'S MAGAZINE

385

214



ART DIRECTOR CHARLES TUDOR
ARTIST RONALD SEARLE
PUBLISHER LIFE MAGAZINE

386

387

ART DIRECTORS ALAN FLIESLER/RHODA BERNSTEIN
PHOTOGRAPHER MARK SHAW

PUBLISHER STREET AND SMITH/MADEMOISELLE
MAGAZINE

AL MOAT AL

B O e

-
WL AT SPMREY PLATURIE e TR BRAREYT studs COMERY W Padeis s
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216

389

.:..?..Q: ...

'003“3.:,'."

ART DIRECTOR HERB ZWEIG

ARTIST HERB ZWEIG

COPYWRITER MARSHALL LEVIN

AGENCY DOHERTY, CLIFFORD, STEERS AND SHENFIELD
CLIENT ROCHE LABS

388

CLASSIFICATION 27B — EDITORIAL ART (FICTION)
2 COLORS

ART DIRECTOR BERNARD J. WHITE

ARTIST LOUIS GLANZMAN

PUBLISHER POPULAR PUBLICATIONS, INC./ARGOSY
MAGAZINE




ART DIRECTOR AILEEN HUNT
DESIGNER WALTER BERNARD
ARTIST SAUL LAMBERT
PUBLISHER DELL/INGENUE

ART DIRECTOR RICHARD A. THOMPSON

ARTISTS LEQ and DIANE DILLON

COPYWRITER GREENLEAF PUBLISHING CO.

PUBLISHER GREENLEAF PUBLISHING CO./ROGUE
MAGAZINE

391

ART DIRECTOR JOHN BERG

ARTIST GEORGE MOCNIAK

PUBLISHER BRUCE PUBLISHING CO./ESCAPADE
MAGAZINE

392

217



ART DIRECTOR PHIL HUMMERSTONE \ ‘
ARTIST ELLIOTT FLAGG :
PUBLISHER GIRL SCOUTS OF THE U.S.A.

393

HHINOCEHOS

394

ART DIRECTOR CIPE PINELES GOLDEN

ARTIST ROBERT OSBORN

PUBLISHER STREET AND SMITH/MADEMOISELLE
MAGAZINE

218



I love
my dear pussy,
Her coat
18 80 warm.

Little babes
in the wood,

sweet babes
in the wood!
Here are sweet
little babes
in the wood.

395

CLASSIFICATION 28A — EDITORIAL ART — NON-FICTION
(3 OR MORE COLORS) FASHION

ART DIRECTORS CLUB MEDAL
ART DIRECTOR OTTO STORCH
PHOTOGRAPHER ART KANE
PUBLISHER McCALL’'S MAGAZINE

o et 3
- - - - . 3
M N S e PR

AWARD OF DISTINCTIVE MERIT

ART DIRECTORS ALLEN F. HURLBURT/PHILIP SYKES
PHOTOGRAPHER MICHAEL A. VACCARO

PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZINE

219



ART DIRECTORS ALLEN F. HURLBURT/PHILIP SYKES
PHOTOGRAPHER PHILLIP HARRINGTON
PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZINE

397

ART DIRECTOR HENRY WOLF
PHOTOGRAPHER SAUL LEITER
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

398

220



ART DIRECTORS ALEXANDER LIBERMAN/PRISCILLA PECK

PHOTOGRAPHER WILLIAM BELL

PUBLISHER CONDE NAST PUBLICATIONS, INC./VOGUE
MAGAZINE

399

ART DIRECTOR OTTO STORCH
PHOTOGRAPHER ART KANE
PUBLISHER McCALL'S MAGAZINE

221



ART DIRECTOR HENRY WOLF
PHOTOGRAPHER LOUIS FAURER
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

402

ART DIRECTOR HENRY WOLF
PHOTOGRAPHER RICHARD AVEDON -
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

401

222



CLASSIFICATION 288 — EDITORIAL ART — NON-FICTION
(3 OR MORE COLORS) FOOD

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR ALLEN F. HURLBURT

PHOTOGRAPHER FAULCONER-McLAUGHLIN-GILL
PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZINE

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR JOAN FENTON
PHOTOGRAPHER ROUBEN SAMBERG

PUBLISHER TRIANGLE PUBLICATIONS/SEVENTEEN
MAGAZINE

404
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ART DIRECTORS ALEXANDER LIBERMAN/PRISCILLA PECK

PHOTOGRAPHER IRVING PENN

PUBLISHER CONDE NAST PUBLICATIONS, INC./VOGUE
MAGAZINE

405

VOGU IS
IPFASTIHONS i LIVING

| 4
\/:

ART DIRECTORS OTTO STORCH/W. CADGE
PHOTOGRAPHER PAUL D’OME
224 PUBLISHER McCALL CORP./McCALL'S MAGAZINE



ART DIRECTORS ALLEN F. HURLBURT/PHILIP SYKES
PHOTOGRAPHER CAL BERNSTEIN
PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZINE

407

MO

' mnslmfgg

408

ART DIRECTORS OTTO STORCH/W. CADGE
PHOTOGRAPHER PAUL D’OME
PUBLISHER McCALL CORP./McCALL'S MAGAZINE 225



409

ART DIRECTOR ALLEN F. HURLBURT
PHOTOGRAPHER ARTHUR ROTHSTEIN
PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZINE

410

ART DIRECTOR ALLEN F. HURLBURT
PHOTOGRAPHER MICHAEL A. VACCARO
PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZINE

226



ART DIRECTOR KENNETH R. HINE
PHOTOGRAPHER CARL FISCHER
PUBLISHER PUTMAN PUBLISHING CO./QUEST MAGAZINE

ART DIRECTOR ALBERT SQUILLACE
PHOTOGRAPHER JOHN STEWART
PUBLISHER RIDGE PRESS—~GOLDEN PRESS

412

227



413

CLASSIFICATION 28C — EDITORIAL ART — NON-FICTION
(3 OR MORE COLORS) HOME PLANNING

ART DIRECTOR FRED TOBEY
PHOTOGRAPHER LESTER BOOKBINDER

PUBLISHER CONDE NAST PUBLICATIONS/THE BRIDE'S
MAGAZINE

ART DIRECTORS OTTO STORCH/W. CADGE
PHOTOGRAPHER ALAN FONTAINE
PUBLISHER McCALL'S CORP./McCALL'S MAGAZINE

414

228



415

CLASSIFICATION 28D — EDITORIAL ART — NON-FICTION
(3 OR MORE COLORS) GENERAL

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR ROBERT BENTON
ARTIST HARVEY SCHMIDT
PUBLISHER ESQUIRE, INC.

ART DIRECTOR BERNARD QUINT
PHOTOGRAPHER GORDON PARKS
PUBLISHER LIFE MAGAZINE

229



Flying hoofs and ferocious leaps

ART DIRECTOR BERNARD QUINT
PHOTOGRAPHER MARK KAUFFMAN
PUBLISHER LIFE MAGAZINE

418

ART DIRECTOR ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZINE

230



419

J ART DIRECTOR BERNARD QUINT
PHOTOGRAPHER GORDON PARKS

e - > R l -———
4> @ + & 0"0 ‘Q PUBLISHER LIFE MAGAZINE

O+ {

A

LAY

$74

ART DIRECTOR ANTHONY MAZZOLA
PHOTOGRAPHER ERNEST HAAS
PUBLISHER TOWN & COUNTRY

ART DIRECTOR ROBERT BENTON
DESIGNER NORMAN SCHONFIELD
PHOTOGRAPHER ART KANE
PUBLISHER ESQUIRE MAGAZINE

231



232
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422 ; ’ w/'ﬂllu b QS.Q.'

ART DIRECTORS ALLEN F. HURLBURT/VERNE NOLL
PHOTOGRAPHER BOB VOSE
PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZINE

423

ART DIRECTOR FRANK ZACHARY

PHOTOGRAPHER FRED J. MAROON

PUBLISHER CURTIS PUBLISHING CO./HOLIDAY
MAGAZINE



ART DIRECTOR FRANK ZACHARY

DESIGNER LOUIS R. GLESSMANN

PHOTOGRAPHER BURT GLINN

PUBLISHER CURTIS PUBLISHING CO./HOLIDAY
MAGAZINE

ART DIRECTOR FRANK ZACHARY

PHOTOGRAPHER BURT GLINN/MAGNUM PHOTOS, INC.
PUBLISHER CURTIS PUBLISHING CO./HOLIDAY :2;,8"7”‘,5&’,32 'T%%NLS%USKER
MAGAZINE PUBLISHER AMERICAN HERITAGE PUBLISHING CO./
HORIZON

233



ART DIRECTOR BARNEY ETENGOFF
PHOTOGRAPHER AL FRANCEKEVICH
PUBLISHER ZIFF-DAVIS/PHOTOGRAPHY ANNUAL

427

428

ART DIRECTOR BERNARD QUINT
PHOTOGRAPHER GEORGE SILK
PUBLISHER LIFE MAGAZINE

234



ART DIRECTOR FRANK ZACHARY
DESIGNER LOUIS R. GLESSMANN
PHOTOGRAPHER BURT GLINN

PUBLISHER CURTIS PUBLISHING CO./HOLIDAY
MAGAZINE

429

bathtub gyvm ST b’~ h _

430 - B

CLASSIFICATION 29A — EDITORIAL ART — NON-FICTION
(2 COLORS OR B/W) FASHION

ART DIRECTOR CIPE PINELES GOLDEN
PHOTOGRAPHER MARK SHAW

PUBLISHER STREET AND SMITH/MADEMOISELLE

235



236

ART DIRECTORS ALEXANDER LIBERMAN/PRISCILLA PECK

PHOTOGRAPHER WILLIAM KLEIN

PUBLISHER CONDE NAST PUBLICATIONS, INC./VOGUE
MAGAZINE

ART DIRECTOR HENRY WOLF
PHOTOGRAPHER SAUL LEITER
PUBLISHER HEARST MAGAZINES/HARPER’S BAZAAR



e,
ART DIRECTOR ALEXANDER LIBERMAN
PHOTOGRAPHER BERT STERN
PUBLISHER CONDE NAST PUBLICATIONS, INC./VOGUE

434

ART DIRECTOR HENRY WOLF
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

237



ART DIRECTOR HENRY WOLF
PHOTOGRAPHER ALVIN MALEY
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

435

436

ART DIRECTOR ALEXANDER LIBERMAN
PHOTOGRAPHER BERT STERN
PUBLISHER CONDE NAST PUBLICATIONS, INC./VOGUE

238



437

ART DIRECTORS AL GREENBERG/ROBERT BENTON
PHOTOGRAPHER ART KANE
PUBLISHER ESQUIRE, INC.

438

ART DIRECTOR AL GREENBERG
PHOTOGRAPHER ART KANE
PUBLISHER ESQUIRE, INC.

239



PARIS:

439

ART DIRECTOR HENRY WOLF
PHOTOGRAPHER DERUJINSKY
PUBLISHER HEARST MAGAZINES/HARPER’S BAZAAR

240



CLASSIFICATION 29D — EDITORIAL ART — NON-FICTION

(2 COLORS OR B/W) GENERAL

ART DIRECTORS JEROME SNYDER/RICHARD GANGEL

ARTIST DOMENICO GNOLI 441 »'4 e

PUBLISHER TIME, INC./SPORTS ILLUSTRATED
ART DIRECTOR DAVID STECH
PHOTOGRAPHER PARKE RANDALL
PUBLISHER LIFE MAGAZINE

ART DIRECTOR IRWIN GLUSKER

PHOTOGRAPHER EUGENE COOK
PUBLISHER AMERICAN HERITAGE PUBLISHING CO./

HORIZON

44
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242

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR BILL PAGE

ARTIST HENRY MARKOWITZ

PUBLISHER ST. JOHN PUBLISHING CO./NUGGET LK
MAGAZINE [:A1

444

ART DIRECTORS ALLEN HURLBURT/PHILIP SYKES
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZINE



ART DIRECTOR HENRY WOLF
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HEARST MAGAZINES/HARPER’S BAZAAR

r/}

446

ART DIRECTOR SUREN ERMOYAN - f

ARTIST AUSTIN BRIGGS o sis

PUBLISHER MADISON AVENUE 4 Y
MAGAZINE i & o

ART DIRECTOR HENRY WOLF
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

243



ART DIRECTOR HENRY WOLF

DESIGNER AUDREY ROSENSON

PHOTOGRAPHER JOHN COHEN

PUBLISHER HEARST MAGAZINES/HARPER’S BAZAAR

H!i =
'{‘H”:\
i
L ART DIRECTORS ROBERT BENTON/
PASQUALE DEL VECCHIO
ARTIST ARNO STERNGLASS
. COPYWRITER JOHN CHEEVER
PUBLISHER ESQUIRE, INC.
449

450

ART DIRECTOR MANUEL GASSER

PHOTOGRAPHER BRUCE DAVIDSON/MAGNUM
PHOTOS, INC.

PUBLISHER DU MAGAZINE

244



451

CLASSIFICATION 30A — MAGAZINE COVER ART

CONSUMER MAGAZINE

ART DIRECTOR LOWELL BUTLER

ARTIST KAREN DIAMOND

PUBLISHER AUTO CLUB OF SO. CALIF./WESTWAYS
MAGAZINE

452

ART DIRECTOR ROBERT BENTON
PHOTOGRAPHER BEN SOMOROFF
PUBLISHER ESQUIRE MAGAZINE

245



-

AWARD OF DISTINCTIVE MERIT

ART DIRECTORS ALEXANDER LIBERMAN/PRISCILLA PECK
PHOTOGRAPHER BERT STERN

PUBLISHER CONDE NAST PUBLICATIONS, INC./VOGUE
MAGAZINE

ART DIRECTOR PHILLIP DYKSTRA
ARTIST EDWARD SOREL

PUBLISHER N. Y. HERALD TRIBUNE/TODAY'S LIVING

246



FANSIRY. [M1 - 13 CINE

ART DIRECTOR LOWELL BUTLER

ARTIST GENE GRANT

PUBLISHER AUTO CLUB OF SO. CALIF./WESTWAYS
MAGAZINE

ART DIRECTOR HENRY WOLF
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

456 r
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ART DIRECTOR ROBERT BENTON
ARTIST FRED WITZIG
PUBLISHER ESQUIRE MAGAZINE

457
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ART DIRECTOR PHILLIP DYKSTRA
ARTIST JOHN ROMBOLA

PUBLISHER N. Y. HERALD TRIBUNE/TODAY’S LIVING

458

‘@, TODAY'S LIVING
r~e \
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"y l “‘ "

Rombolo
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CLASSIFICATION 30B — MAGAZINE COVER ART

TRADE MAGAZINES

ART DIRECTORS KENNETH H. LAVEY/RICHARD BERGERON
PHOTOGRAPHER GARRY WINOGRAN

AGENCY L. W. FROHLICH AND CO., INC.
CLIENT PARKE DAVIS

459

0
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ART DIRECTOR JACK GOLDEN/DESIGNERS 3, INC.
ARTIST JACK SHERIN
CLIENT PRINT MAGAZINE

460 Print x1v:2
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250

ART DIRECTOR SUREN ERMOYAN
ARTIST AUSTIN BRIGGS

PUBLISHER MADISON AVENUE MAGAZINE

4621

ART DIRECTOR RAY KOMAI
ARTIST RAY KOMAI

PUBLISHER TIME, INC./ARCHITECTURAL FORUM



: 463

ART DIRECTOR MURRAY BELSKY
PHOTOGRAPHER EMMA LANDAU

AGENCY STAHLEY THOMPSON ASSOC.
CLIENT ALUMINUM COMPANY OF AMERICA

CLASSIFICATION 31 — COMPANY MAGAZINES AND
HOUSE ORGANS

ART DIRECTOR DON WEEKS

PHOTOGRAPHER ROBERT C. HERMES

PUBLISHER CECO PUBLISHING CO./FRIENDS MAGAZINE
CLIENT CHEVROLET DIVISION OF GENERAL MOTORS

251



252

/ /i
/

DESIGNER PETER GEIST

PHOTOGRAPHER HERB WEITMAN
COPYWRITER R. L. PAYTON

466

PUBLISHER WASHINGTON UNIV.

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR CHARLES WALZ
ARTIST JEROME MARTIN
PUBLISHER WHAT'S NEW
CLIENT ABBOTT LABORATORIES



ART DIRECTORS CHARLES WALZ/ALBERT LANDRY
ARTIST TOM ALLEN

EDITOR-IDEA HERBERT LUTHIN

PUBLISHER ABBOTT LABORATORIES
PUBLICATION WHAT'S NEW

ART DIRECTORS LEONARD JOSSEL/EVERET AISON
ARTIST PHIL HAYS

PUBLISHER NEW YORK TELEPHONE CO.

253
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469

470

On E) Al, Ay direct
from New York to Tel Aviv

CLASSIFICATION 32A — FILM CATEGORIES — LIVE TV

ART DIRECTOR BILL TAUBIN

WRITER RON ROSENFELD

VIDEOTAPE PRODUCER BRUCE McGUINEAS

FILM COMMISSIONED BY DOYLE, DANE,
BERNBACH, INC.

PRODUCTION COMPANY GENERAL T. V. NETWORK

ADVERTISER AND PRODUCT NAME EL-AL ISRAEL
AIRLINES — "“FOREIGN”

PHOTOGRAPHER OR ARTIST PETER GLUSHANOK

ART DIRECTOR CLAUDE GILLINGWATER

WRITER JANE TAYLOR

FILM COMMISSIONED BY YOUNG AND RUBICAM, INC.

DESIGNER HERB HORTON

PRODUCTION COMPANY N.B.C.

ADVERTISER AND PRODUCT NAME GENERAL ELECTRIC
CO. — REFRIGERATOR-FREEZER

PHOTOGRAPHER OR ARTIST CRAIG ALLEN



472

ART DIRECTOR BILL TAUBIN

WRITER PAULA GREEN

VIDEOTAPE PRODUCER JERRY KREEGER
FILM COMMISSIONED BY DOYLE, DANE,

BERNBACH, INC.

PRODUCTION COMPANY VIDIOTAPE PRODUCTIONS

ADVERTISER AND PRODUCT NAME GOODMAN
NOODLES — “ROLLING DOUGH”

CLASSIFICATION 32B — FILM, LIVE ACTION

ART DIRECTORS CLUB

MEDAL

ol ] -y

257



473

ART DIRECTORS CLUB MEDAL

ART DIRECTOR STEVE FRANKFURT

WRITER SUMNER WINEBAUM

FILM COMMISSIONED BY YOUNG AND RUBICAM, INC.

DESIGNERS STEVE FRANKFURT/CLIFF CRAWFORD/
IVOR WEIGLER

PRODUCTION COMPANY ON FILM — TOM FORD

ADVERTISER AND PRODUCT NAME BRISTOL MYERS —
BUFFERIN

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR DAVE ELLEDGE

WRITER DAVE McCALL

FILM COMMISSIONED BY OGILVY, BENSON AND
MATHER (HENRY BATE)

DESIGNER PAUL WINSTON

PRODUCTION COMPANY TELEVISION GRAPHICS, INC.

ADVERTISER AND PRODUCT NAME GENERAL FOODS
(MAXWELL HOUSE COFFEE)

PHOTOGRAPHER OR ARTIST TED PAHLE

DIRECTOR BEN BERENBERG

474




475 AWARD OF DISTINCTIVE MERIT

ART DIRECTOR LOUIS DORFSMAN

WRITER LOUIS DORFSMAN

FILM COMMISSIONED BY CBS TELEVISION NETWORK

DESIGNER LOUIS DORFSMAN

PRODUCTION COMPANY ELLIOT, UNGER & ELLIOT/
GERALD PRODUCTIONS—NYC

ADVERTISER AND PRODUCT NAME CBS TELEVISION
NETWORK — SERIES OF NINE PROMOS

259
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476

ART DIRECTOR LEONARD SIROWITZ

WRITER LORE LIONEL

FILM PRODUCER BRUCE McGUINEAS

FILM COMMISSIONED BY DOYLE, DANE,
BERNBACH, INC.

DESIGNER LEONARD SIROWITZ

PRODUCTION COMPANY ELLIOT UNGER ELLIOT

ADVERTISER AND PRODUCT NAME FIVE-DAY
DEODORANTS — DEODORANT PADS

PHOTOGRAPHER OR ARTIST LARRY GOLDWASSER

477

ART DIRECTOR DICK HURD
ROBERT CARLSON
WRITER HARRY TRELEAVEN

FILM COMMISSIONED BY J. WALTER THOMPSON CO.

DESIGNERS ARCHITECTS OF ANCIENT ROME
PRODUCTION COMPANY FILMWAYS

ADVERTISER AND PRODUCT NAME FORD DIV. FORD

MOTOR CO. — 1961 CAR (FORD IN ROME)
PHOTOGRAPHER OR ARTIST GEORGE FOLSEY

478

ART DIRECTOR GUS WAVPOTICH

WRITER PIERRE GARAI

FILM COMMISSIONED BY OGILVY, BENSON AND
MATHER, INC.

DESIGNERS CHET MAXWELL/PIERRE GARAI

PRODUCTION COMPANY WCD

AD\B/!AEETISER AND PRODUCT NAME BRISTOL MYERS —

PHOTOGRAPHER OR ARTIST JAMES O'REILLY

AGENCY PRODUCER CHET MAXWELL



479

ART DIRECTOR JACK GOLDSMITH

WRITER BILL FUESS

FILM COMMISSIONED BY BATTEN, BARTON, DURSTINE
AND OSBORN, INC.

DESIGNER JACK GOLDSMITH

PRODLIJ)%I’ION COMPANY MPO — BERNIE HABER
(BBDO)

ADVERTISER AND PRODUCT NAME AMERICAN
TOBACCO (LUCKY STRIKE)

ART DIRECTOR JACK WOHL 481

WRITER JACK WOHL ART DIRECTOR CHARLES HAGEDON

FILM COMMISSIONED BY J. WALTER THOMPSON CO. WRITER prLgy HUNT

DIRECTOR HOWARD ZIEFF FILM COMMISSIONED BY J. WALTER THOMPSON CO.

DESIGNERS JACK WOHL/HOWARD ZIEFF DESIGNER CHARLES HAGEDON

PRODUCTION COMPANY ELLIOT, UNGER & ELLIOT PRODUCTION COMPANY MGM-TV

ADVERTISER AND PRODUCT NAME UNITED STATES ADVERTISER AND PRODUCT NAME FORD DIV. FORD
BREWERY MOTOR CO. — 1960 CAR (THUNDERBIRD)

ARTIST TITLES BOB FARBER

PHOTOGRAPHER OR ARTIST TOM TUTWILER — MGM

261
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ART DIRECTOR GEORGE LOIS
WRITER JULIAN KOENIG

FILM COMMISSIONED BY PAPERT, KOENIG, LOIS, INC.,
ADvV,

DESIGNER GEORGE LOIS
PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT

ADVERTISER AND PRODUCT NAME PHARMACRAFT
LAB. COLDENE LIQUID

262



484

485

ART DIRECTOR GEORGE LOIS

WRITER JULIAN KOENIG

FILM COMMISSIONED BY PAPERT, KOENIG, LOIS, INC.

DESIGNER GEORGE LOIS

PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT

ADVERTISER AND PRODUCT NAME PHARMACRAFT
LAB. ALLEREST

ART DIRECTOR FRED STADLEMAN

WRITER ELI KRAMER

FILM PRODUCER DON TREVOR

PRODUCTION COMPANY M.P.O.

ADVERTISER AND PRODUCT NAME DREYFUS FUND,
INC. — MUTUAL FUND

PHOTOGRAPHER OR ARTIST PETER GLUSHANOK AND
H. KOENKAMP

ART DIRECTOR GEORGE LOIS

WRITER JULIAN KOENIG

FILM COMMISSIONED BY PAPERT, KOENIG, LOIS, INC.

DESIGNER GEORGE LOIS

PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT

ADVERTISER AND PRODUCT NAME PARK AND HAGNA,
INC. — DILLY BEANS

263



ART DIRECTOR JOSEPH McDONOUGH

PRODUCER JOSEPH McDONOUGH

FILM COMMISSIONED BY CUNNINGHAM AND WALSH,
INC.

PRODUCTION COMPANY CRAVEN PRODUCTIONS

ADVERTISER AND PRODUCT NAME TEXACO -—
TRICYCLE

PHOTOGRAPHER OR ARTIST VACHEL BLAIR

ART DIRECTOR LOGAN SELLERS

WRITER GARY COMER

AGENCY PRODUCER MACKENZIE WARD

PRODUCTION COMPANY MGM-TV

ADVERTISER AND PRODUCT NAME SIMONIZ CO. —
INSTANT SIMON!Z (PETER LORRE)

487

ART DIRECTOR ROBERT GREENHALGH

WRITER JOHN BLUMENTHAL

FILM COMMISSIONED BY YOUNG AND RUBICAM, INC.

DESIGNER WILLIAM MUYSKENS

PRODUCTION COMPANY COLUMB!A PICTURES

ADVERTISER AND PRODUCT NAME CHRYSLER —
CHRYSLER !MPER!AL

PHOTOGRAPHER OR ARTIST ED BEATTY

488
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ART DIRECTOR STEVE FRANKFURT

WRITER W. SCHNURR

FILM COMMISSIONED BY YOUNG AND RUBICAM, INC.

DESIGNERS STEVE FRANKFURT, IRVING PENN

PRODUCTION COMPANY ON FILM

ADVERTISER AND PRODUCT NAME JOHNSON AND
JOHNSON — BABY POWDER

PHOTOGRAPHER OR ARTIST IRVING PENN

ART DIRECTOR GEORGE POURIDAS

WRITER MORRIS MAMORSKY (MUSICAL JINGLE)

FILéM COMMISSIONED BY REACH, McCLINTON AND

0., INC.

DESIGNER CHARLES HAGEDON

PRODUCTION COMPANY MGM, CULVER CITY, CALIF.

ADVERTISER AND PRODUCT NAME RENFIELD
IMPORTERS LTD. — MARTINI AND ROSSI IMPORTED
VERMOUTH

PHOTOGRAPHER OR ARTIST JACK GLASS

ART DIRECTOR WILLIAM TAUBIN/DOYLE, DANE,
BERNBACH, INC.

WRITER RITA SELDEN

FILM PRODUCER DON TREVOR

PRODUCTION COMPANY MPO

ADVERTISER AND PRODUCT NAME NATIONAL
FEDERATION OF COFFEE GROWERS OF COLOMBIA
— COLOMBIAN COFFEE — ‘‘RAMON"

PHOTOGRAPHER OR ARTIST STAN MERIDITH

491
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493 !

ART DIRECTOR JACK GOODFORD

WRITER LAURENCE RAVITZ

DESIGNER LEE SAVAGE

PRODUCTION COMPANY ELEKTRA FILM PROD., INC./
ABE LISS/SAM MAGDOFF

ADVERTISER AND PRODUCT NAME QUALITY BAKERS,
INC. — SUNBEAM BREAD

CINEPHOTOGRAPHER DICK BAGLEY

ART DIRECTOR A. J. MIRANDA

WRITER A. J. MIRANDA

FILM COMMISSIONED BY CAMPBELL — EWALD CO.

DESIGNERS RENE OULMANN/A. C. DOYLE

PRO%UCTION COMPANY ARCO FILM PRODUCTIONS,
INC.

ADVERTISER AND PRODUCT NAME CHEVROLET MOTOR
DIV. — GENERAL MOTORS CORP. — CHEVROLET
PASSENGER CARS

PHOTOGRAPHER OR ARTIST PETER GLUSHANOK




494

495

ART DIRECTOR STEVE FRANKFURT

WRITER PETE PEABODY

FILM COMMISSIONED BY YOUNG AND RUBICAM, INC.

DESIGNERS LEE SCHERZ/TOM FORD

PRODUCTION COMPANY ON FILM

ADVERTISER AND PRODUCT NAME JOHNSON AND
JOHNSON — SHEER STRIPS

ART DIRECTOR DON BROWN

WRITER DICK ANDERSON

FILM COMMISSIONED BY BENTON AND BOWLES, INC.
(JIM BARBUR)

DESIGNER PAUL WINSTON .

PRODUCTION COMPANY TELEVISION GRAPHICS. INC.

ADVERTISER AND PRODUCT NAME GENERAL FOODS
(MAXWELL HOUSE COFFEE) (INSTANT)

DIRECTORS BERNARD RUBIN and ED WITALIS

PHOTOGRAPHER OR ARTIST TED PAHLE
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496

ART DIRECTOR BOB GAGE

WRITER PHYLLIS ROBINSON

FILM COMMISSIONED BY DOYLE, DANE, BERNBACH
(DON TREVOR)

PRODUCTION COMPANY TELEVISION GRAPHICS, INC.

ADVERTISER AND PRODUCT NAME HUBLEY TOYS
(TIC TOY CLOCK)

PHOTOGRAPHER OR ARTIST BOB FRANZ

ART DIRECTOR ROBERT H. BROOKS

WRITER SYLVIA DOWLING

FILM COMMISSIONED BY BENTON AND BOWLES

DESIGNER MIKE ELLIOT

PRODUCTION COMPANY ELLIOT, UNGER, AND ELLIOT

ADVERTISER AND PRODUCT NAME GENERAL FOODS —
POST DIV. — POST TENS (“CHIMPS")




498

ART DIRECTORS STAN FREBERG, JACK BACHOM

WRITER STAN FREBERG

FILM COMMISSIONED BY BATTEN, BARTON, DURSTINE
AND OSBORN, INC.

PRODUCTION COMPANY FREBERG, LTD. with JACMAR
PRODUCTIONS

ADVERTISER AND PRODUCT NAME CHUN KING
CHOW MEIN (CHUN KING ENTERPRISES, INC.)
(ELEVATOR)

PHOTOGRAPHER OR ARTIST BOB DAHLQUIST
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CLASSIFICATION 32C — ANIMATION, FULL

ART DIRECTORS CLUB MEDAL
J 7
v
F B THOMPCON 0
LOS ANGELEDS
DESIGNER STERLI
F
!
CALIF. 1960 FORD MOTOR CARS “JUST THE
COoOM'L

NUDENRT LVARLOUINY
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NAVY

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR ROBERT CANNON

WRITER CHRIS JENKYNS

FILM COMMISSIONED BY U.S. NAVY DEPT.

DESIGNER CHRIS JENKYNS

PRODUCTION COMPANY PLAYHOUSE PICTURES

ADVERTISER AND PRODUCT NAME U.S. NAVY
RECRUITING

PHOTOGRAPHER OR ARTIST ROBERT CANNON

500
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ART DIRECTOR VAN STITH

WRITER PAUL deMONTERICE

FILM COMMISSIONED BY J. WALTER THOMPSON CO. —
NEW YORK

DESIGNERS STERLING STURTEVANT &
CHARLES SCHULZ

PRODUCTION COMPANY PLAYHOUSE PICTURES

ADVERTISER AND PRODUCT NAME FORD MOTOR CO. —
FALCON WAGONS (“PEANUTS")

PHOTOGRAPHER OR ARTIST WM. LITTLEJOHN &
FRANK SMITH

ART DIRECTORS PABLO FERRO/LEN GLASSER

FILM COMMISSIONED BY HICKS AND GREIST

DESIGNER PAUL HARVEY

PRODUCTION COMPANY ELEKTRA FILM PROD., INC./
ABE LISS/SAM MAGDOFF

ADVERTISER AND PRODUCT NAME SANDURA CO. —
SANDRAN

PHOTOGRAPHER OR ARTIST PABLO FERRO
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' AGENCY DIRECTOR HAL GERHARDT

PRODUCTION CO. DIRECTORS CHRIS ISHII/JACK
ZANDER

WRITER BILL WALL

FILM COMMISSIONED BY DOHERTY, CLIFFORD, STEERS
& SHENFIELD, INC.

DESIGNERS MORDI GERSTEN/HAL GERHARDT

PRODUCTION COMPANY PELICAN

ADVERTISER AND PRODUCT NAME JAX BEER

PHOTOGRAPHER OR ARTIST ARMIN SHAEFFER/EMORY
HAWKINS/BOB PERRY

ART DIRECTORS BILL MELENDEZ/VAN STITH

WRITER PAUL deMONTERICE

FILM COMMISSIONED BY J. WALTER THOMPSON CO.
— NEW YORK

DESIGNERS CHARLES SCHULZ/STERLING STURTEVANT

PRODUCTION COMPANY PLAYHOUSE PICTURES

ADVERTISER AND PRODUCT NAME FORD MOTOR CO. —
FORD SHOW NBC — TV OPENING

PHOTOGRAPHER OR ARTIST ROBERT CANNON

ART DIRECTOR PAUL HARVEY

FILM COMMISSIONED BY MacLAREN ADV. LTD.

DESIGNER PAUL HARVEY

PRODUCTION COMPANY ELEKTRA FILM PROD., INC./
ABE LISS/SAM MAGDOFF

ADVERTISER AND PRODUCT NAME {MPERIAL OIL LTD.
— ESSO OIL HEAT

PHOTOGRAPHER OR ARTIST FRED MOGUBGUB
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ART DIRECTOR PABLO FERRO

FILM COMMISSIONED BY MODERN BROADCASTING
CORP.

DESIGNER ABE AJAY

PRODUCTION COMPANY ELEKTRA FILM PROD., INC./
ABE LISS/SAM MAGDOFF

ADVERTISER AND PRODUCT NAME WABC-TV —
STATION PROMOTIONS

PHOTOGRAPHER OR ARTIST PABLO FERRO
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ART DIRECTORS GEORGE LOIS/CHRIS ISHII

WRITER JULIAN KOENIG

FILM COMMISSIONED BY PAPERT, KOENIG AND LOIS,
INC.

DESIGNER BOB PERRY

PRODUCTION COMPANY PELICAN FILMS, INC.

ADVERTISER AND PRODUCT NAME COLDENE TABLETS

PHOTOGRAPHER OR ARTIST AL REZEK

CLASSIFICATION 32D — ANIMATION, LIMITED

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR STEVE FRANKFURT

WRITER STEVE FRANKFURT

FILM COMMISSIONED BY YOUNG AND RUBICAM, INC.

DESIGNER STEVE FRANKFURT

PRODUCTION COMPANY AUDIO PRODUCTIONS

ADVERTISER AND PRODUCT NAME PERSONAL
PRODUCTS, JOHNSON AND JOHNSON (MODESS)
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ART DIRECTOR JACK GOODFORD

WRITER JOE GIORDANO

FILM COMMISSIONED BY ADCO ASSOCIATES

DESIGNER JACK GOODFORD

PRODUCTION COMPANY ELEKTRA FILM PROD., INC./
ABE LISS/SAM MAGDOFF

ADVERTISER AND PRODUCT NAME SPINNEY MFG. CO.
— FORMULA 409

PHOTOGRAPHER OR ARTIST JACK SHNERK

all

ART DIRECTOR GEORG OLDEN

WRITER JAMES HUFF

FILM COMMISSIONED BY BATTEN, BARTON, DURSTINE
AND OSBORN, INC.

DESIGNERS JACK GOODFORD/LEE SAVAGE/GEORG
OLDEN

PRODUCTION ELEKTRA COMPANY

ADVERTISER AND PRODUCT NAME UNITED STATES
STEEL ‘“‘COBO HALL" — NEW CARS

PHOTOGRAPHER OR ARTIST HOWARD ZIEFF

YAMS

2
®_

ART DIRECTOR LEONARD GLASSER

WRITER ARTHUR C. MAYER

FILM COMMISSIONED BY PRINCEVILLE PACKING CO.

DESIGNERS LEONARD GLASSER/ERNEST PINTOFF

PRODUCTION COMPANY PINTOFF PRODUCTIONS

ADVERTISER AND PRODUCT NAME PRINCEVILLE
PACKING CO./ROYAL PRINCE YAMS

ART DIRECTOR STEVE FRANKFURT

WRITER PETE PEABODY

FILM COMMISSIONED BY YOUNG AND RUBICAM, INC.

DESIGNERS STEVE FRANKFURT/LEE SCHERZ/JACK
GOODFORD

PRODUCTION COMPANY ELEKTRA

ADVERTISER AND PRODUCT NAME JOHNSON AND
JOHNSON ‘‘SPOT AND STRIP"”

273



513

ART DIRECTOR LEONARD SIROWITZ

WRITER MARY WELLS

FILM PRODUCER BRUCE McGUINEAS

FILM COMMISSIONED BY DOYLE, DANE,
BERNBACH, INC.

DESIGNER LEONARD SIROWITZ

PRODUCTION COMPANY NATIONAL SCREEN SERVICE
CORP.

ADVERTISER AND PRODUCT NAME CHICOPEE MILLS
— DIAPERS

PHOTOGRAPHER OR ARTIST HORN-GRINER/H. RICH

CLASSIFICATION 32E — STOP MOTION

ART DIRECTOR FRED CHARROW ART DIRECTOR JOHN LaPICK

WRITER GENE SCHINTO WRITER JOHN LaPICK

FILM COMMISSIONED BY BENTON AND BOWLES, INC. FILM COMMISSIONED BY YOUNG AND RUBICAM, INC.
DESIGNER FRED CHARROW PRODUCTION COMPANY SARRA, INC.

PRODUCTION COMPANY CRAVEN FILMS ADVERTISER AND PRODUCT NAME DRACKETT, CO. —
ADVERTISER AND PRODUCT NAME GENERAL FOODS DRANG

— “POST-TYPEWRITER"

PHOTOGRAPHER BOB JENNESS

Fresh corn flavor
Fresh corn fla

".},A.c R4
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CLASSIFICATION 33 — STILL CATEGORIES
ART DIRECTOR JOHN GRAHAM

AWARD OF DISTINCTIVE MERIT
DESIGNER JOHN GRAHAM ART DIRECTOR JOHN GRAHAM
ADVERTISER AND PRODUCT NAME NBC “FRED DESIGNER BILL WEINSTEIN
ASTAIRE SHOW OPENING"” PHOTOGRAPHER LEN GITTLEMAN
PHOTOGRAPHER OR ARTIST LEN GITTLEMAN

ADVERTISER AND PRODUCT NAME NBC
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RECKONING®

ART DIRECTOR JOHN BURRELL

DESIGNER ARNOLD BLUMBERG

ADVERTISER AND PRODUCT NAME CBS TELEVISION
NETWORK

PHOTOGRAPHER AL KAYTOR

ART DIRECTOR GEORG OLDEN

DESIGNER JOE DE VOTO

ADVERTISER AND PRODUCT NAME CBS TELEVISION
NETWORK

UESF®
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of
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ART DIRECTORS JOHN BURRELL/VAHE KIRISHJIAN

DESIGNER STEVE HOMSY

ADVERTISER AND PRODUCT NAME CBS TELEVISION
NETWORK

277
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ART DIRECTORS JOHN BURRELL/ARNOLD BLUMBERG ART DIRECTORS JOHN BURRELL/ALBERT KAYTOR

DESIGNER VAHE KIRISHJIAN DESIGNER WILLIAM BUNCE

ADVERTISER AND PRODUCT NAME CBS TELEVISION ADVERTISER AND PRODUCT NAME CBS TELEVISION
NETWORK NETWORK

ART DIRECTOR JOHN BURRELL

DESIGNER ELEANOR BUNIN ART DIRECTOR GEORG OLDEN
ADVERTISER AND PRODUCT NAME CBS TELEVISION DESIGNER JOE DE VOTO
NETWORK ADVERTISER AND PRODUCT NAME WCBS-TV

. ey
HARLEM |

o SELF-

PORTRAIT
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ART DIRECTORS JOHN BURRELL/ALBERT KAYTOR ART DIRECTOR GEORG OLDEN

DESIGNER RICK MEROLA DESIGNER JOE DE VOTO

ADVERTISER AND PRODUCT NAME CBS TELEVISION ADVERTISER AND PRODUCT NAME CBS TELEVISION
NETWORK NETWORK

ART DIRECTOR KENNETH SOUTHARD

FILM COMMISSIONED BY BATTEN, BARTON, DURSTINE
AND OSBORN

DESIGNER KENNETH SOUTHARD

PRODUCTION COMPANY PHOTO-ART

ART DIRECTOR GEORG OLDEN ADVERTISER AND PRODUCT NAME UNITED STATES
DESIGNERS JOE DE VOTO STEEL CORP. FOR U.S. STEEL HOUR (REVOLT OF
ADVERTISER AND PRODUCT NAME CBS TELEVISION JUDGE LLOYD)

NETWORK PHOTOGRAPHER OR ARTIST WALTER WELEBIT

5. STEEL HOUR

REVOLT .
OF
JUDGE
LLOYD

CLAIRE TREVOR
JEFF MORROW

527 528
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ART DIRECTOR JACK GOLDSMITH

FILM COMMISSIONED BY BATTEN, BARTON, DURSTINE
AND OSBORN, INC.

DESIGNER JACK GOLDSMITH

PRODUCTION COMPANY PHOTO-ART

ADVERTISER AND PRODUCT NAME UNITED STATES
STEEL CORP. FOR U.S. STEEL HOUR (THE WOMEN
OF HADLEY)

PHOTOGRAPHER OR ARTIST ROBERT WEAVER

ART DIRECTOR KENNETH SOUTHARD

FILM COMMISSIONED BY BATTEN, BARTON, DURSTINE
AND OSBORN, INC.

DESIGNER KENNETH SOUTHARD

PRODUCTION COMPANY PHOTO-ART

ADVERTISER AND PRODUCT NAME UNITED STATES
STEAEEL) CORP. FOR U.S. STEEL HOUR (WHEN IN
RO

PHOTOGRAPHER OR ARTIST WALTER WELEBIT
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THE 40th ANNUAL EXHIBITION

The 40th Annual Exhibition took a major step towards attracting a greater audience and a wider participation
by the general public when it opened its doors at the Gallery of the Pepsi-Cola Building on Park Avenue
on March 24th. The show which was on exhibition during the week of March 24th to 30th was visited by
over 17,000 people, by far the largest group ever to see an Annual Exhibition. It was felt (at least it was the
feeling of the committee) that with a more easily accessible location the exhibition would be seen by a
greater number of people. This was evidently a sound conjecture in view of the turnout. This year, also, there
was a greater number of pieces on exhibit, a total of 530. The jury, selected according to the new constitutional
amendment, consisted of 36 jurors. Their's was not an easy task, for in the beginning there were over 20,000
entries. From these the show was selected and twelve medals were awarded: four for advertising art, four for
editorial art and three for television. William H. Buckley of J. Walter Thompson was awarded the Kerwin H.
Fulton Medal for 24-sheet posters. The jury also selected forty-five pieces for Distinctive Merit Awards,
DAVID DAVIDIAN, EXHIBITION CHAIRMAN

MEMBERS OF THE EXHIBITION JURY: M. F. AGHA, JULIAN ARCHER, GORDON AYMAR, ERNEST SCARFONE, ARTHUR BLOMQUIST, MAHLON
CLINE, CHARLES COINER, ALLEN HURLBURT, JOHN SKIDMORE, ARNOLD ROSTON, HERMAN DAVIS, ALBERT DORNE, WALLACE ELTON, SUREN
ERMOYAN, GENE FEDERICO, S. NEIL FUJITA, ROBERT GAGE, GEORGE GIUSTI, CIPE PINELES GOLDEN, JUKE GOODMAN, ARTHUR HAWKINS,
HARLOW ROCKWELL, JOHN JAMISON, GEORGE KRIKORIAN, BERNARD ECKSTEIN, GEORG OLDEN, GARRETT ORR, LESTER RONDELL, GEORGE
SAMERJAN, PAUL SMITH, OTTO STORCH, BRADBURY THOMPSON, ROY TILLOTSON, JOHN TINKER, ARNOLD VARGA. TV JURY: WILLIAM BUCKLEY,
LOUIS DORFSMAN, WILLIAM DUFFY, HERBERT LUBALIN, ROBERT PLISKIN, BERT LITTMANN.
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The Awards Luncheon held in the Grand Ballroom of the Hotel Commodore on Tuesday, March 21st marked
the presentation of Awards for the 40th Annual Exhibition of Advertising and Editorial Art and Design and
the annual presentation of six Awards to Management.

William H. Buckley, art director of J. Walter Thompson Company, past president of the Club, served as
Chairman of the Awards Luncheon. He introduced an innovation by having the award winners seated at
tables at the floor level. As the reproduction of the medal award was shown on the screen, the medal winner
was given the spotlight. The presentation of medals was made by Robert H. Blattner, President of the Club.

Announcement of Awards of Distinctive Merit was handled by screen projection, with Lester Rondell and
Garrett P. Orr, past Presidents, narrating. The Awards Luncheon was under the direction of the Advisory
Board. Members of the Awards Luncheon Committee included Norbert L. Silvas, Edward J. Bennett, and
Gilbert Tompkins, who were assisted by Silvas associate, Jim Ross.

The Art Directors Club Medal, symbolizing the Award to Management, was presented by Mr. Blattner to
George R. Cain, President of Abbott Laboratories; to John P. Cunningham, Chairman of the Board, Cunningham
& Walsh, Inc.; to James Parton, President, American Heritage Publishing Company, Inc., and to Alfred A. and
Blanche W. Knopf of Alfred A. Knopf, Inc. In Mr. Cain’s absence, the Award was received by Charles Walz,
art director of Abbott Laboratories; in Mr. Litchfield’s absence the Award was acknowledged by Arthur Hall,
vice-president of Alcoa, and due to Mrs. Knopf's absence, the joint award was received by Alfred Knopf.

In announcing the Awards, Mr. Blattner stated that the Art Directors Club had established a group of annual
awards in 1954, to be voted to men and women who while themselves not art directors had made outstanding
contributions to the presentation of graphic art and design by encouraging art directors to work in the best
possible environment. Nominations are made jointly by the Executive Committee and the Advisory Board.

The citations were as follows:

To George R. Cain—"for your leadership in fostering an environment of creative innovation which has served



40th ANNUAL

AWARDS
LUNCHEON

Recipients of the 1961
Awards to Management
Left to right:

John P. Cunningham
James Parton

Arthur Hall

(Robert H. Blattner,
President of the Club)
Charles walz

Alfred A. Knopf

to distinguish Abbott Laboratories’ advertising to physicians since the mid-1930's, and for the inspiration
and guidance you have given to your associates in the pursuit of creative ideals.”

To John P. Cunningham—*“for never quite forgetting that you yourself were once an art director, for your
knack of making steadfast friends of all the art directors who have ever worked with you, for your staunch
support of high creative standards in both copy and art and, finally, for your consistent belief that creative
advertising moves goods."

To Lawrence Litchfield, Jr—“for the Aluminum Company of America's unswerving dedication to design
excellence and continued stimulation of creative design in activating its conception of ‘a world of aluminum
in the wonderful world of tomorrow’.”

To James Parton—*“for charting a hitherto unexplored area of publishing in which graphics and pictorial
journalism are employed with great integrity, resulting in a breadth and scope of presentation well beyond
the confines of the standard periodical, and for your dedication of purpose in enlightening the American public
on our Nation's tradition and heritage.”

To Alfred and Blanche Knopf—*"for your understanding that format and typography can communicate as well
as words, for your devotion to good taste in book design and for the high standard of graphic excellence you
have consistently demanded of all Knopf books which has resulted in elevating the standards of American
book publishing.”

In acknowledging the Award, Mr. Cunningham made a bow to the art director.

“Back in 1950,” he said, *| measured the relationship of art to copy in an issue of The Saturday Evening Post.
The relationship was about 48% art to 52% copy—that is, the space occupied by artwork vs. the space occupied
by copy. Now, in the recent March 11th issue of the Post, 67% of the advertising space was occupied by
graphics and 33% by text.”

“Please don't go any further—or you’ll back the copywriter right off the page and out of business completely.
They're nice people, too. | was one once.”
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THE SIXTH ANNUAL

VISUAL COMMUNICATIONS
CONFERENCE

The Sixth Annual Visual Communications Conference, sponsored by the Art
Directors Club of New York, was held on March 22nd and 23d at the Hotel
Commodore with William H. Schneider, executive vice-president of Donahue
& Coe, Inc., as Program Director. The Chairman of the Conference was Salvatore
J. Taibbi, art director of American Telephone & Telegraph Company.

“The accent is on action,” said Mr. Schneider in defining the theme of the
Conference. “New concepts in visual communication are proliferating today
as never before. At the same time creative men in the field, faced with deeper
involvement in meetings and managerial problems, find it increasingly difficult
to keep up the flow of fresh creative ideas. Equally important are questions

of how to direct the appropriate message most efficiently to the desired
audience.”

“This Conference is dedicated to the discussion of those subjects that will
give the art directors and writers new insights into the broad spectrum of
their jobs.”

Speakers at the first day's session included John Caples, vice-president of
Batten, Barton, Durstine & Osborn Inc., whose subject was ‘“Tested Adver-
tising”; Stephen Elliot, executive head of Elliot, Unger & Elliot, who illustrated
his talk on “The Role of the Creative Art Director in Television Commercials”
by showing an experimental film produced by Don Tennant of Leo Burnett
Company, Inc., and a series of television commercials representing the work
of such art directors as Stephen Frankfurt, Young & Rubicam, Inc., Jack
Goldsmith of Batten, Barton, Durstine & Osborn Inc., and Robert Gage of
Doyle Dane Bernbach Inc., and of such photographers as Irving Penn, William
Helburn and Howard Zeiff; and James V. Ryan, assistant vice-president, adver-
tising, American Telephone & Telegraph Company, who defined the art director’s
role in management in his talk on “New Art for the Art Director.”



A presentation by mannequins on “Fashion Trends for 1961" was given by
Nancy White, editor, and Bettina Ballard, fashion editor of Harper's Bazaar.
Henry Wolf, art director of the Bazaar, showed by slides how the issue on the
Paris Collections was put together at the scene and then flown to the printing
plant in the United States. A talk by Jerry Fields, director of Jerry Fields Asso-
ciates, on “A Profile of a Successful Art Director,” received close attention
from the audience. This was based on a survey in depth of some forty art
directors who had attained management status in advertising agencies.

Al Capp, the cartoonist, was the luncheon speaker. At the close of the session
a reception was given the members of the conference at the Society of Illus-
trators. An exhibition of illustration was on view and Tran Mawicke, the Presi-
dent of the Society, introduced a number of well known illustrators present.

At the second day's session, Dr. Myron H. Helfgott, vice-president, research,
Lippincott and Margulies Inc., spoke on “Packaging in the '60s—Design, Mar-
keting, Research,” followed by Dr. Robert Haakenson, manager of Community
Education, Smith, Kline and French Laboratories, whose subject was “The
Courage of Listening.” John DeWolf, vice-president of G. M. Basford Company
and research chairman for the Association of Industrial Advertisers, spoke
on “Let’'s Get Art Directors on the Creative Team for Trade Ads, Too.”

The feature of the afternoon session was a symposium on ‘“‘Current Trends in
Typography” lead by Edward Gottschall, editor of Art Direction, with panel
members Allen Hurlburt, editorial art director of Look Magazine, and Milton
Zudeck, art director-typographer of McCann-Erickson Inc. Faber Birren, na-
tionally known color consultant, spoke on “The Age of Reason of Color.” The
guest speaker at luncheon was Allan Drake.

Robert H. Blattner, president of the Club, welcomed the delegates who repre-
sented a wide geographical area, with a strong attendance from Canada, and
a diversity of interests including publishing, agencies, museums, and studios.
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THE NATIONAL
SOCIETY OF
ART DIRECTORS

Arthur Lougee, NSAD President, presents T-Square
to Otto Storch, Art Director of the Year.

An indication of the dynamic growth of the National Society of Art Directors was evident this year when the
Society chose to hold its annual meeting in Chicago. For the past fifteen years meetings were held at the
National Society headquarters in New York City.

Representatives from the forty clubs which now include most of the major cities in the United States and
Canada, met on April 17, 1961 at the Sheraton Towers Hotel. They discussed and voted for a number of
important motions which will have far-reaching effects on the Society’s future. They authorized the officers
to explore the possibilities of receiving Foundation Funds which will be used primarily for educational pur-
poses. Part of these funds will enable the NSAD to publish, in book form, the special club projects. (A series
of researched reports on the graphic arts field which were produced both for those currently engaged in this
work and for the thousands of art students who seek information and direction from the NSAD.)

Because of the phenomenal growth of the NSAD (Now comprised of over 4000 members with the newest
affiliates: Art Directors Clubs of New Jersey, Birmingham, Jacksonville, San Diego and Phoenix), means had
to be found to improve communications between headquarters and the clubs. The increased operating funds
voted by the representatives in Chicago indicated an acute awareness of this problem which faces the
expanding Society.

A successful innovation this year was the NSAD Exhibition. Twenty “Best of Show” entries from member clubs
were assembled in Chicago by the Exhibition Committee under the direction of Robert Bruce Crippen,
Chairman. The first showing took place at the annual meeting. The works will be seen throughout the country,
during the year as a traveling exhibit.

The widening scope of the national purposes of the Society, the increased awareness of the membership, the
immense impact of club activities in local communities, these and other aspects of the growth of the National
Society were highlighted by President Arthur T. Lougee at the annual meeting.

Guy Fry, chairman of the Education Committee, reported that last year the NSAD received over 1000 requests
for information about art education and related subjects. The committee supplied data on scholarships, ratings
of art schools, salary trends and numerous other items of interest to aspiring artists. In addition, the committee
reviewed articles for business firms and government agencies.

The annual nationwide poll of NSAD members resulted in selection of Otto Storch, art director of McCall's
magazine, as recipient of the NSAD Award—often referred to as the Art Director of the Year Award. As chief
architect of McCall's new, trend-setting format, Storch became the fourteenth art director to win this
coveted award. Previous winners were: Paul Sheriff, Charles T. Coiner, Bradbury Thompson, Gordon Aymar,
John T. Tinker, Jr., Arthur T. Lougee, Frederick W. Boulton, Leo Lionni, Walt Disney, Saul Bass, George Giusti,
Arnold Varga and William Golden. ROBERT WEST

OFFICERS OF THE NATIONAL SOCIETY OF ART OIRECTORS

Hoyt Howard—Assistant Treasurer

T resident Edwa 2 —Assistant Secret Yy
Jan i [
Robert West—Secretary-Treasurer Kallie Parker—Assistant Executive Secretary



ACTIVITIES

In an age where projection into the future is as
commonplace, and sometimes as real, as life in the
present, it is necessary to pay due respect to those
of the past who have brought their plans and con-
jectures into reality. From its conception, the pur-
poses and goals of the Art Directors Club of New York
have dealt with the future of our profession. Our
attainments have been due to those devoted mem-
bers who have given so unsparingly of their precious
time and talents. They deserve our heartfelt thanks
and gratitude for all they have achieved. The follow-
ing is a report of their activities.

As newly elected President of our great Club, | was
joined by men who were to help me through the
months ahead, my Executive Board. It is now history
that these wonderful people moved, almost as one
man, into every situation, every crisis. For ten strong-
minded and purposeful individuals to put the welfare
of their club first and merge their differences into a
common bond was, to me, a miracle. My gratitude
will never cease. Our membership should doff its
collective hat to Andrew Nelsen, Russell Hillier, Bert
Littmann, Mahlon Cline, Steve Baker, Ed Graham,
Mitch Havemeyer, Jack Jamison, Franc Ritter, and
John Skidmore. Every one of them is secure in my
personal Hall of Fame.

The Advisory Board with Garrett P. Orr as chairman
made important recommendations to the Executive
Board on Awards to Management. Judges for the
Exhibition, the President’s Portrait, and the official
photographic album of all living presidents, their
senior counsel helped immeasurably in all of the
decisions reached by the Executive team.

The Awards Luncheon, the Annual Exhibition, and the
Visual Communications Conference were handled
in an unusually fine manner: The Awards Luncheon
chaired by William H. Buckley, The 40th Annual
Exhibition under the joint chairmanship of David
Davidian and Sal Lodico and the Visual Communi-
cations Conference headed by Sal Taibbi and
directed by William Schneider. Their activities and
a report of the events are included in a special sec-
tion of our report.

Henry Eastland as chairman of the Membership
Committee, the lifeline of our Club, did an outstand-
ing job this year. The caliber of the new members
admitted under the careful scrutiny of this commit-

tee was very high indeed, and we are all proud to
have them on our roster. Mr. Eastland’s colleagues
worked hard and conscientiously at their very im-
portant task.

The Education Committee, under command of ex-
president Roy Tillotson as chairman, had an extraor-
dinary year with fine attendance. Eleven art schools
sent five outstanding students each to form the
audience for the six meetings. Speakers from every
echelon and department of Art Direction addressed
the students. All of them held most important posts
in their respective fields. Once more Young and
Rubicam, through the good offices of Walter Glenn,
gave us the use of their beautiful auditorium. Mr.
Glenn and his staff contributed talks, exhibits, and
instruction in addition. As an innovation, Mr. Tillot-
son invited all participating students to attend the
Visual Communications Conference as guests of
the Club.

The Joint Ethics Committee is a constantly expand-
ing activity. Chairman Mitch Havemeyer reports the
publication and distribution of a “manual” on the
formation and operation of Joint Ethics Committees.
These were sent to the forty clubs of the National
Society of Art Directors representing a combined
membership of over 4000 people. The committee
handled over 20 cases, including mediations and an
arbitration. In addition, on request, 1154 copies of
the Code of Fair Practice were distributed.

Hoyt Howard's welcome smile at the weekly lunch-
eon meetings made all anxieties fade away for the
new members—and for the old members, too, if they
had any anxiety! As chairman of the Reception &
Member Relations Committee, Hoyt always had a
welcome at the door for members and their guests.

The Research Committee, under the direction of
Ed Cerullo, met weekly for the purpose of discussion,
selection and preparation of material for Art Direc-
tion Magazine articles. With the untiring effort of
this committee, the term “research” is coming to
be the Art Director’s friend and ally.

The Scholarship Committees, headed by Arnold Ros-
ton, devoted its year to legal organization for the
most effective future operation; the Art Directors
Club Scholarship Fund, Inc. is now before the proper
state authorities for final certification.
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Robert S. Smith in a masterful change of pace
arranged the entertainment to spark the weekly
luncheons. Many of the special events were held
away from the Club, such as the day at the Westport
School, courtesy of Al Dorne, the Schieffelin Lunch-
eon, courtesy of Schieffelin Distributors, and Paul
Manship at the Salamagundi Club, courtesy of PD.
At the luncheon on January 11, Norman Rockwell was
both speaker and recipient of the Club Gold Medal.

There were eight fine issues of the A.D. Newsletter
last year published approximately once a month
under the editorship of Robert M. Smith, chairman
of the committee. The Newsletter had dignity, a most
attractive format, and newsy items about all of the
important events of the Club. A job beautifully han-
dled and well done.

The ““Bernard Baruch” of the Club, our senior citizen
and beloved chairman of the A.D. Fund Raising Com-
mittee, Arthur Hawkins, notes that his committee,
which deals only with disasters, was completely inac-
tive this past year! Not so, Arthur, for he had dozens
of new ideas, some daring, but most of them very
workable and long overdue. He has reached a new
high in “benchmanship.”

To guarantee the smooth operation of the weekly
luncheons, and to stand by for the most unexpected
eventuality, the House Committee, headed by Ernie
Schwabe and assisted by Anthony La Sala, Roy La
Grone, and Louis Magnani, was always on call. This
group did an outstanding job last year.

Ed Diehl continued his photographic recording of the
activities of the club. Chairman of the Committee
and photographer—one and the same—Ed was ever-
present at all the Club functions with cameras ready.

Vince Trotta, Committee Chairman of the Traveling
Exhibit guided the traveling section of the 39th An-
nual Exhibition through 14 cities around the coun-
try. The 1960 Local Traveling Exhibit, monitored by
Harold Sosnow, received a wide circulation and ex-
posure to the art students of New York City.

In an event of growing popularity, 80 items were
displayed in the Annual Members Exhibition held in
the gallery of Lever House. With an estimated attend-
ance of over 4800, committee chairman, Arthur
Rothenberg, felt that the art director as a painter
was finally receiving his just recognition. Gold medals

were awarded to King Rich and George Elliott, sil-
ver medals to Jack Leonard and Les Silvas, bronze
medals to Arthur Hawkins and Peter Edgar. Four
Awards of Merit were given to Andy Nelsen, Peter
Helck, Donald Deskey, and Irving Trabich.

The layout Show was held this year at the crossroads
of New York—especially for Art Directors—at the
Eastman Kodak Exhibition Hall in Grand Central Sta-
tion. Eugene Milbauer, chairman, and Leon Romag-
na, co-chairman, assisted by Otto Storch and William
Bowman assembled a show describing in words and
pictures the inner workings of Esquire, Holiday, Look,
Seventeen, American Home, McCall’s, and Harper's.

The “last but not least” tag does not apply to our
Executive Secretary, Marie Archer. She was usually
first with the most on about every occasion. Working
closely with the Club Treasurer, Mahlon Cline, she
contributed in no small part to an economical Club
operation. She smoothed ruffled feelings with great
tact and a cherubic smile. She was everywhere at
once quietly functioning as manager and secretary
and doing it all so unobtrusively that few saw the
hard work and long hours involved. The officers of
the Club, and certainly all committee chairmen, are
most grateful for her selfless concern for everyone.
The Club is richer by far for having her with us.

Santina Hack, Marie Archer’s assistant, was an able
“stand-in” for her. Santina’s quiet efficiency helped
tremendously with the heavy work load and we are
grateful for her services.

Reggie Horton, the third member of the team, turned
in an important accounting of herself before she re-
signed to go on an extended tour of Europe.

Summing up the year is not easy, because turn where
| may, my heart is filled with gratitude to all who gave
so much to make our Club important. Men like Suren
Ermoyan, George Krikorian and a host of others will
just have to take my deep-felt thanks for granted. The
luncheons and extra curricular affairs were superb.
The Awards Luncheon and Conference were con-
ducted with a touch of greatness. My President’s
Party was absolutely thrilling. And that Executive
Board!! The best in the world. Thanks, all of you
wonderful people.

ROBERT H. BLATTNER PRESIDENT
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OFFICERS 1960-1961

PRESIDENT
ROBERT H. BLATTNER

FIRST VICE PRESIDENT
ANDREW K. NELSEN

SECOND VICE PRESIDENT
A. RUSSELL HILLIER

SECRETARY
BERT W. LITTMANN

TREASURER
MAHLON A. CLINE

EXECUTIVE COMMITTEE
STEPHEN BAKER

ED GRAHAM

MITCH HAVEMEYER
JOHN JAMISON

FRANC RITTER

JOHN A. SKIDMORE

ADVISORY BOARD
GARRETT P. ORR, CHAIRMAN
M. F. AGHA

JULIAN M. ARCHER
GORDON C. AYMAR
FRANK BAKER

ROBERT H. BLATTNER
WILLIAM H. BUCKLEY
STUART CAMPBELL
WALTER B. GEOGHEGAN
WALTER GROTZ
ARTHUR HAWKINS
WILLIAM A. IRWIN
JOHN JAMISON

LESTER JAY LOH
HARRY F. O'BRIEN
JOSEPH B. PLATT
NATHANIEL POUSETTE-DART
LESTER RONDELL
PAUL SMITH

LOREN B. STONE

ROY TILLOTSON

DEANE UPTEGROVE

EXECUTIVE SECRETARY
MARIE ARCHER

ASSISTANT SECRETARY
SANTINA O. HACK

COMMITTEES 1960-1961

AD FUND
ARTHUR HAWKINS, CHAIRMAN

ADVISORY
GARRETT P. ORR, CHAIRMAN

40th ANNUAL OF ADV. ART
EDWARD WADE, CHAIRMAN

40th ANNUAL EXHIBITION
DAVID DAVIDIAN, CHAIRMAN

AWARDS LUNCHEON
WILLIAM H. BUCKLEY, CHAIRMAN

6th CONFERENCE
WILLIAM SCHNEIDER, DIRECTOR
SAL TAIBBI, CHAIRMAN

CONSTITUTION
GARRETT P. ORR, CHAIRMAN

DESIGN
MAHLON A. CLINE, CHAIRMAN

EDUCATION
ROY W. TILLOTSON, CHAIRMAN

ENTERTAINMENT
LOUIS MAGNANI
WILLIAM BOWMAN
JOSEPH CAVALLO

ETHICS
MITCH HAVEMEYER, CHAIRMAN

GOLF TOURNAMENT
NORMAN MULLENDORE, CHAIRMAN

HISTORIAN
NATHANIEL POUSETTE-DART

HOUSE
ERNEST SCHWABE, CHAIRMAN

HOUSING
MAHLON CLINE, CHAIRMAN

LAYOUT SHOW
EUGENE MILBAUER, CHAIRMAN

LIBRARY
KARSTEN STAPELFELDT

MEMBERS' EXHIBITION
ART ROTHENBERG, CHAIRMAN

MEMBERSHIP
HENRY EASTLAND, CHAIRMAN

NEW MEMBERS SURVEY
WILLIAM DUFFY, CHAIRMAN

NEWSLETTER
ROBERT M. SMITH, CHAIRMAN

PERSONNEL
ROBERT H. BLATTNER, CHAIRMAN

PHOTOGRAPHY
EDWARD DIEHL, CHAIRMAN

PUBLICITY & PUBLIC RELATIONS
EDWARD WADE, CHAIRMAN

RECEPTION & MEMBER RELATIONS
HOYT HOWARD, CHAIRMAN

RESEARCH
ED CERULLO, CHAIRMAN

SCHOLARSHIP
ARNOLD ROSTON, CHAIRMAN

SPEAKERS
ROBERT S. SMITH, CHAIRMAN

TRAVELING EXHIBITION
VINCENT TROTTA, CHAIRMAN



MEMBERS AS OF JUNE 30, 1961

A

ACKERMAN, RICHARD S.
ACKOFF, MILTON
ADAMS, GEORGE C.
ADORNLEY, CHARLES S.
AGHA, M. F.
ALBREKTSON, EVALD J.*
ALLARD, AL

ANTHONY, AL

ARCHER, JULIAN M.
ATHERTON, ROBERT C.
AVERY, DEAN R.
AYMAR, GORDON C.

BACH, RICHARD F.
BACH, ROBERT O.*

BAG, IRWIN

BAILEY, HUGH

BAKER, FRANK*

BAKER, STEPHEN
BARBUTO, PAUL J.
BARRON, DON

BASILE, MATTHEW
BASS, RUDI

BASTIAN, RUFUS A.*
BATLIN, LEON

BAUM, ROLAND L.*
BAUMGARTEN, CECIL*
BEALL, LESTER

BECK, CHARLES W., JR.*
BECK, WOLFGANG
BENNETT, EDWARD J.
BENSON, LAURENCE KEY*
BERRY, PARK

BINDER, JOSEPH
BIONDI, ALDO

BIRNIE, JAMES, JR.*
BISHOP, JAMES D.*
BLATTNER, ROBERT H.
BLEND, ROBERT
BLOCK, DAVID S.
BLOMQUIST, ARTHUR T.
BODE, ROBERT W.

BOHMAN, ROBERT J.
BOOTH, GEORGE W.
BOOTH, PHILLIPS D.*
BOOTHROYD, JOHN MILNE*
BOUDREAU, JAMES*
BOWMAN, HAROLD A.
BOWMAN, WILLIAM R.
BOYD, DOUGLAS
BRAGUIN, SIMEON
BRAMSON, HERSHEL
BRAUER, FRED J.

BRAVO, EDWARD J.
BROCKMEIER, WILLIAM P.
BRODY, MARC

BRODY, RUTH

BROOKS, ROBERT H.
BROWN, DEE CARLTON*
BRUNO, GREGORY S.
BRUSSEL-SMITH, BERNARD
BRZOZA, WALTER C.*
BUCKLEY, WILLIAM H.
BURNS, HERMAN F.*
BURTIN, CIPE PINELES
BURTIN, WILL

c

CADGE, WILLIAM
CALKINS, EARNEST ELMO
CALLUORI, MICHAEL E.
CAMPBELL, STUART
CARLU, JEAN*
CAVALLO, JOSEPH J.
CAVANAGH, PAUL B.*
CERULLO, C. EDWARD
CHARM, GERALD
CHARNEY, DAVID H.
CHERRY, JOHN V.
CHESSMAN, WILLIAM O.
CHRISTLE, LEO
CLARKE, MAISON C.
CLARKE, RENE

CLINE, MAHLON A.
COBBLEDICK, CARL
COINER, CHARLES T.*
COLLINS, BENJAMIN F.*

CONRAD, ERNEST

COOK, JOHN A.

COSTA, ERNEST
COTTINGHAM, EDWARD M.
CRAW, FREEMAN

CROLL, GEORGE B.
CUTLER, MERRITT
CZUFIN, RUDOLF*

D

DADMUN, ROYAL*
DAHLMANN, WILLIAM F.
D'ALEO, JOSEPH F.
DANAR, NAT
DAUGHERTY, HERBERT L.
DAVIDIAN, DAVID
DAVIS, HERMAN A.
DEDERICK, JAY G., JR.
DEGEN, JEAN A.*

DE KOLB, ERIC

DEL SORBO, JOSEPH R.
DENARDO, PETER E.
DENNIS, ANDREW
DEPPE, FLORIAN R.*
DE SANTIS, MICHELE
DESKEY, DONALD
DEUTSCH, DAVID S.
DIEHL, EDWARD P.

DI GIACOMO, VINCENT
DIGNAM, JOHN F.

DI MARCO, ROCCO*
DIXON, KENWOOD

DOE, GERALD
DOLOBOWSKY, ROBERT
DONALD, PETER
DONATO, LOUIS N.
DONDERI, HECTOR A.
DORFSMAN, LOUIS
DORNE, ALBERT
DOYLE, J. WESLEY
DRAVNEEK, HENRY
DUFFY, WILLIAM
DUNTON, MARY JANE
DURANT, GEORGE E.*
DUSEK, RUDOLPH

* NON-RESIDENT MEMBERS
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EASTLAND, HENRY
EBERMAN, EDWIN
ECKSTEIN, BERNARD
EDGAR, PETER

EISER, JOSEPH
ELLIOTT, GEORGE
ELLIOTT, JAMES PARK
ELLSWORTH, RALPH O.
ELTON, WALLACE W.
ELTONHEAD, FRANK
ENGLER, ELLIOTT E.
ERMOYAN, SUREN
EUDE, LOUIS-MARIE

F

FAILES, GEORGE M.
FALDI, CHARLES
FARRAR, LOUIS*
FAULK, GUNNARD H.
FEDERICO, GENE
FELDEN, FRANK J.
FENGA, MICHAEL
FERNANDEZ, GEORGE R.
FERTIK, SAMUEL A.
FLORA, JAMES R.
FLORIAN, HAROLD
FLYNN, J. WALTER
FOGELMAN, JAMES K.
FORZAGLIA, JOHN J.
FOSTER, ROBERT

FRANKFURT, STEPHEN OWEN

FREERICKS, CHARLES J.
FROHLICH, L. W.
FUJITA, S. NEIL

G

GAGE, ROBERT
GAMBAL.E, EDWARD
GARLANDA, GENE
GAUSS, JOSEPH T.
GAVASCI, ALBERTO P.
GELB, DONALD

GEOGHEGAN, WALTER B.

GEORGI, CARL H.

GEORGI, EDWIN A.
GEYER, JOE

GILLIS, RICHARD B.
GIUSTI, GEORGE
GLENN, WALTER
GLUSKER, IRWIN
GOFF, SEYMOUR R.
GOLD, WILLIAM
GOLDBERG, IRWIN
GOLDMAN, EDWARD
GOODMAN, JUKE
GRAHAM, ED
GRAHAM, JOHN
GREENBERG, ALBERT
GRIFFIN, JOHN J.
GRONER, JOSEPH
GROTZ, WALTER
GRUEN, CHUCK
GRUPPO, NELSON
GUILD, LURELLE V. A.
GUILD, S. ROLLINS

H

HACK, ROBERT H.
HAINLINE, WALLACE F.
HALPERT, A.

HANSON, THURLAND*
HARRIS, CARL S.
HASSOLD, EUGENE
HAVEMEYER, MITCH
HAWKINS, ARTHUR
HAWKINS, ARTHUR H. Il
HEIFFEL, EUGENE
HELCK, PETER*
HEMMICK, BUDD
HERBERT, JAMES D.*
HERMAN, ALBERT
HEYMAN, WESLEY F.
HIGGINS, GEORGE W.
HILL, JOHN J., JR.
HILLER, LEJAREN A.
HILLIER, A. RUSSELL
HIPWELL, GRANT I.
HOFFNER, MARILYN
HOLEYWELL, ARNOLD C.*
HOLTANE, GEORGE
HORTON, ROBERT J.

HOWARD, HOYT
HULLEY, JAMES J.
HUNTINGTON, A. M.*
HURLBURT, ALLEN F.

IAPALUCCI, JOHN
IMHOFF, HOWARD C.
IRWIN, WILLIAM A.
IVERS, WILLIAM F.

J

JACCOMA, EDWARD G.
JACOBY, WILLIAM
JAGGI, MORITZ S.
JAMISON, JOHN
JANSON, HARRY
JENSEN, HOWARD C.
JENSEN, ROLF*
JOHNSON, RICHARD W.
JONES, BOB

JOSLYN, ROGER
JOSSEL, LEONARD

K

KALMAR, GEORGE O.
KANE, ART

KARNER, DAVID A.
KAUFMANN, M. R.
KEIL, TOM S.
KENNEDY, AMBROSE J.
KENT, NORMAN
KENZER, MYRON W,
KINNEY, CLE

KISS, MICHAEL N.
KITTEL, FREDERICK H.
KNIGHT, FRANK E.
KNUDSEN, WILLIAM
KOLLIKER, WILLIAM*
KOMAI, RAY

KRAUSS, OSCAR
KRIKORIAN, GEORGE

* NON-RESIDENT MEMBERS



L

LAFFERTY, THOMAS M.
LA GRONE, ROY E.
LAMARQUE, ABRIL
LANG, PAUL R.
LARKIN, JOHN J.

LA SALA, ANTHONY C.
LASHER, ELMER
LAWLER, PAUL G.
LEHMAN, ACY R.
LEINDECKER, JAMES J.
LEONARD, JACK A. D.
LESSIN, ANDREW
LESTER, BERTRAM
LIBERMAN, ALEXANDER
LIMEBURNER, REEVE
LINK, JAMES
LITTMANN, BERT W.

LIVINGSTON, FRANK A, JR.

LOCKWOOD, RICHARD
LODICO, SALVATORE
LOH, LESTER JAY
LOIS, GEORGE
LONGYEAR, WILLIAM L.
LOUGEE, ARTHUR T.*
LOVEDAY, B. RAY
LUBALIN, HERBERT
LUDEKENS, FRED*
LUNDEN, OSCAR

M

MAGNANI, LOUIS A,
MAREIN, EDMUND
MARENGO, BRUCE J.*
MARKS, WALTER
MARSHALL, AL
MARTIN, CARROLL
MARTIN, RAYMOND M.
MATHIEU, JAMES A.
MATYAS, THEODORE S.
MAYHEW, MARCE
MAYSHARK, C. B.*
MAZZOLA, ANTHONY T.
MECIR, GEORGE
MENNA, LOUIS
MEYER, PHILIP

MILBAUER, EUGENE
MILLER, CHARLES F.
MILLER, IRVING
MOHTARES, ALEX
MOLDOFF, STAN

MORANG, KENNETH E.*
MORRISON, WILLIAM R.
MORTON, THOMAS THROCK
MOSER, LESTER A.

MOSS, TOBIAS

MOSTAD, WILLIAM
MULLENDORE, NORMAN B.
MUNCH, JACOB A.*
MURAY, NICKOLAS
MURPHY, WILLIAM T.
MURRAY, JOHN R,, JR.
MUSCARI, ALFRED
MUSSER, BYRON J.*
MUTTER, RALPH

Mc

McCALLUM, ROBERT
McKQY, IRWIN

NEARY, THOMAS C.
NEEBE, JOE H.
NEGRONE, WILLIAM
NELSEN, ANDREW K.
NIELD, WALTER K.
NISSEN, JOSEPH
NITSCHE, ERIK

NODIFF, ARNOLD

NOLL, VERNE
NOSWORTHY, GEORGE A.

0

O'BRIEN, HARRY F.
OKLADEK, JOHN
OLDEN, GEORG
OLSEN, ERNEST M.
ORR, GARRETT P.
OSTBERG, NILS
OTTER, ROBERT DAVID
OWETT, BERNARD S.

OXBERRY, SYDNEY

P

PACCIONE, ONOFRIO
PAGAN, FRANK A.
PALAZZO, TONY
PALMER, EDWARD A.
PARKER, PAUL E., JR.
PETER, JOHN
PETROCELLI, ROBERT H.
PFEUFER, CARL T.
PHILIBA, ALAN

PIOPPO, ERNEST

PLATT, JOSEPH B.
PLISKIN, ROBERT
PORTER, J. ERWIN*
POUSETTE-DART, NATHANIEL
PRIDE, BENJAMIN

a
QUINN, TOM

R

RAND, PAUL

REED, SHELDEN
RETHORN, EDWARD
RICH, KING

RICOTTA, EDWIN C.
RITTER, FRANC

R1ZZO, DOMINIC G.
ROAN, HERBERT*
ROBBIE, ALEXANDER WILLIAM
ROBERTS, FREDERICK H.
ROBERTSON, JAMES CAMPBELL*
ROBINSON, CLARK L.
ROCKER, HARRY
ROCKWELL, HARLOW
ROMAGNA, LEONARD A.
RONDELL, LESTER
ROSENBLUM, MORRIS L.
ROSS, ANDREW
ROSTOCK, EDWARD
ROSTON, ARNOLD
ROTHENBERG, ART
ROTHMAN, JACK

* NON-RESIDENT MEMBERS




RUBENSTEIN, MORT
RUSSELL, HENRY N.
RUSSELL, JACK

RUTHER, DONALD
RUZICKA, THOMAS

RYAN, WILLIAM LAWRENCE

S

SAHRBECK, EVERETT W.
ST. LOUIS, LEONARD A.*
SAMERJAN, GEORGE
SANDLER, TED

SAUER, HANS

SAUTER, EDWIN C.*
SAVAGE, W. LEE
SCARFONE, ERNEST G.
SCHERR, ALFRED J,, JR.
SCHMIDT, RICHARD F.
SCHNEIDER, WILLIAM H.
SCHREIBER, MARTIN
SCHRODER, RICHARD
SCHWABE, ERNEST W.
SCHWEITZER, ALVIN
SCOPPA, FRANK R.
SEIDE, ALAN

SEIDLER, SHELDON
SERIO, WILLIAM
SHELDON, WILLIAM
SHERWIN, STANLEY
SIEBER, RICHARD E.
SILVAS, NORBERT L.
SILVER, CHARLES
SILVERBERG, SANFORD
SILVERSTEIN, LOUIS
SIMPSON, MILTON
SKIDMORE, JOHN A.
SKOLNIK, JACK

SMITH, EDMUND J.
SMITH, JACK J.*

SMITH, PAUL

SMITH, ROBERT M.
SMITH, ROBERT SHERRICK
SMITH, ROGER McELHONE
SMITH, ROLLIN C.
SMITH, SIDNEY
SMOLLIN, MICHAEL J.
SNEIDER, KENNETH P.
SNIFFEN, ALEX D.

SOLOWAY, ALAN M.
SOSNOW, HAROLD
SPIEGEL, BEN
SPIERER, WILLIAM McK.
SPOONER, HARVEY A.*
SPRETER, ROY F.
STABIN, MEL
STAPELFELDT, KARSTEN
STAUF, ALEXANDER
STECH, DAVID H.
STEIN, WILLIAM B.
STENZEL, ALFRED B.
STEVENS, MARTIN
STOLL, HAROLD P.
STONE, BERNARD
STONE, LOREN B.
STONE, ROBERT WILSON
STORCH, OTTO
STROSAHL, WILLIAM
SUTNAR, LADISLAV
SUTTON, J. GILBERT
SWITZER, CLARENCE
SZALAY, LOUIS

T

TAIBBI, SALVATORE J.
TANNAR, HAROLD D.
TASHIAN, MELCON
TATE, NORMAN*
TAUBIN, WILLIAM .
THOMPSON, BRADBURY
THOMPSON, SEYMOUR
TILLOTSON, ROY W.
TINKER, JOHN HEPBURN
TOLAND, TRUMAN
TOMPKINS, GILBERT
TORRONE, DONOLD J.
TOWNSEND, HUBERT F.
TRABICH, IRVING
TRASOFF, VICTOR
TREIDLER, ADOLPH
TROTTA, VINCENT
TRUCHSESS, FREDERICK
TRUMBAUER, J. ROBERT*
TUDOR, CHARLES W.
TURANO, EDWARD

U

UPTEGROVE, DEANE

v

VACCARI, ANTHONY J.
VALENTINE, CHRISTIAN, JR.
VAN BELLEN, WALTER
VANDA, ERNEST

VAUGHN, DANA

VENTI, TONY

VITALE, FRANK A.

VOLK, KURT H.

w

WADE, EDWARD R.
WAGENER, WALTER A.
WALLACE, JOSEPH O.
WALSH, EVERETT
WARD, HARRY E.
WEIHS, KURT

WEIL, TYCHO R.
WEISBORD, ABBOT A.
WEITHAS, ARTHUR
WELLS, SIDNEY A.*
WEST, ROBERT
WHEATON, NED
WHITNEY, ELWOOD
WILBUR, GORDON M.*
WILLIAMS, RICHARD D.*
WILSON, RONALD L.
WITALIS, RUPERT
WOHL, JACK

WOLF, HENRY
WOLLMAN, MICHAEL

Y
YOUNG, ROBERT W.
4

ZASORIN, JACK

ZEIGLER, JOHN
ZIEGLER, CHARLES

*NON-RESIDENT MEMBERS
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THE
NEW

VISION:

Among modern artists who have attempted to see our modern world today with new vision, Richard Lippold
is "the only one to bring a really original contribution to contemporary sculpture,” says the leading French
art journal, L’Oeil m Of Lippold's major works now on view in New York City, one called "The Sun,” a great
golden burst of metal, is at The Metropolitan Museum of Art; “The Moon™ is at The Museum of Modern Art

m A trilogy is now completed with the sculpture construction at J. Walter Thompson Company ® This repre-
sentation of earth, sea and sky is the visual focal point of our 11th floor reception hall at 420 Lexington
Avenue m We invite you to examine it at your leisure ® It is well worth a few calm moments in a busy day.

J. WALTER THOMPSON COMPANY
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The

finest

and most

complete
Graphic
Arts

Service
of its
kind
in

America

Philadelphia 6, 105 S. 7th St.

PHOTOENGRAVING . Plants in New York and Philadelphia to pro-

vide the finest in service to Agencies and Publications.

GRAVURE POSITIVES . Complete facilities to service Eastern Sea-

board Agencies.

ROTOGRAVURE CYLINDERS - Completely integrated facilities to

service Package Printers and Converters anywhere in America.

DYCRIL PLATES - A modern Dycril department to service Agencies

and Letterpress Printers.

OFFSET SEPARATIONS AND PLATES - A wholly owned subsidiary,
Colorcraft Corporation, to service Lithographers in the Middle

Atlantic states.

LETTERPRESS PRINTING - A well-equipped plant specializing in

fine quality color printing.

SHEET-FED GRAVURE PRINTING - America’s largest sheet-fed

gravure plant devoted to fine quality commercial printing.

A BECK REPRESENTATIVE can help you with any graphic arts
problem with which you may be confronted. May we have a rep-

resentative call?

THE BECK ENGRAVING COMPANY, INC.

New York 17, 305 E. 45th St. - Holliston (Boston), Mass.
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Niustrator: Stephen Deutch, a photographic
illustrator with a wide-ranging ability to dram-
atize ideas and merchandise, who serves
many clients at his Chicago studio.

Print is our business because we are a prime
national source for fine photoengravings for
letterpress and gravure. Many of America's
leading advertising agencies and advertisers,
from coast to coast, have learned to depend
on us for the highest quality of reproduction
in national magazines. And many of the
nation’s leading art directors, illustrators, and
photographers look to ¢s to do full justice
to their copy. As an expression of their in-
terest and faith in print, they have collabo-
rated with us in preparing this series of ad-
vertisements to honor the basic values
of America’s national magazines.

America's finest photoengraving plant
for letterpress and gravure
333 West Lake Street, Chicago

the turning of a page

"

COLLINS, MILLER & HUTCHINGS, INC.

-

He's a little young to read a magazine, but he is on his
way to a great discovery . . . and an American privilege:
the right to read. Hundreds of millions of people in many
parts of the world do not know how to read. They are
hungry, for knowledge as well as for food, and dream of
the day when they and their children will be taught to
read print.

The rights of man, first published in America in the
Declaration of Independence in 1776, were expressed for
public knowledge in print. The American Republic was
based, at birth, on the right to publish and to read in print.
The basic medium of communication in America . . . for
the transmission of knowledge to children and adults, for
advertising and marketing . . . is print.
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For this latest “torture test” of Penn/Brite Offset’s printing
qualities, German teacher-designer Hans Hillmann was asked
simply to “employ the combination of techniques which you
consider to pose the ultimate in pressroom difficulties.”

How well Hans Hillmann succeeded is evidenced by his use of solid
blacks in close proximity to delicate vignettes . .. in a range of

line and halftone subtleties rarely encountered in a single job

... in overprinting of colors and intricate register.

How well Penn/Brite Offset, the value sheet, came through his
“torture test” is here for your own eyes to see and judge. For
additional convincing evidence, why not choose Penn/Brite Offset
for your next job? Penn/Brite Offset, the white, bright, value

sheet, comes to you moisturized and double-wrapped. Write for
new swatch book and name of your nearest distributor.

New York & Pennsylvania Co., 425 Park Avenue, New York 22, New York

New York and Penn

Pulp and Paper Manufacturers

Designer: Hans Hillmann, freelance

designer of Frankfurt a.M., is also a teacher

of graphic design at the Werkakademie

in Kassel, Germany. In charge of all

graphic design for Neue Filmkunst since 1953,

he has won many awards for his posters.

He participated in the 11th Triennale di Milano
and did work for the Brussels World Fair.

He is also known for his contributions to Graphis,
Gebrauchsgraphik and ldea.

Buscop: ‘@,:
: 3 00075

This is Penn/Brite Offset - the value she

fie

4

i

et

Lithographed on Penn/8rite Offset Mark IV, 100 smooth finish
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pratt people thrive in the field

pratt institute’s art school has a 74-year history of dynamic education for the
professional artist e programs lead to the b.s. and b.f.a. in art education e b.f.a.
in advertising design, graphic arts and illustration, and interior design e b.i.d. in
industrial design e m.s. and m.f.a. in art education e m.i.d. in industrial design

pratt institute, the campus, brooklyn 5, new york e main 2-2200




a have been worn

since ancient times for various purposes that
required the change of identity and character.
In modern color photography for pictorial
reproduction, masking is employed for the opposite
purpose —to maintain character and all the
delicate nuances of the subject to be reproduced.
In the Sterling-Regal plant, contact or camera-back
masking is standard procedure in all four-color
photoengraving assuring truthful interpretation of
color transparencies or reflection-type originals.

®
04\' SERVING ADVERTISING AGENCIES, THE PACKAGING INDUSTRY

\ AND PRINTERS SINCE 1902

[ ]

STERLING-REGAL ENGRAVING COMPANY, NEW YORK

304 EAST 45th STREET...TELEPHONES: MURRAY HILL 4-0715 to 0726

‘
BEFORE THIS HAPPENS CALL

CARU....

93 NASSAU STREET, NEW YORK 38, NEW YORK e BE 3-5527
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- This Week

MAG AZINE

Bob Peak Erwin Blumenfeld Charles Saxon Bill Bridges Witham A Smith

The editorial and advertising illustrations in This Week )agazine say things to more
American families every week (14,100,00 to be exact) than those in any other single
publication and in This Week they share the power and prestige of these forty-three

greal newspapers:
BALTIMORE SUN / BIRMINGHAM NEWS BOSTON HERALD / BUFFALO NEWS / CHARLOTTE OBSERVER / CHICAGO NEWS

CINCINNATI ENQUIRER / CLEVELAND PLAIN DEALER / DALLAS NEWS / DENVER POST / DES MOINES REGISTER ," DETROIT NEWS / GRAND RAPIDS PRESS / HARTFORD TIMES
HOUSTON POST / INDIANAPOLUS STAR / JACKSONVIUE TIMES-UNION / KANSAS CITY STAR / LOS ANGELES TIMES / MEMPHIS COMMERCIAL APPEAL / MIAMI NEWS
MILWAUKEE JOURNAL / MINNEAPOUS TRIBUNE / NEW ORLEANS TIMES-PICAYUNE / NEW YORK HERALD TRIBUNE , NORFOLK VIRGINIAN PILOT / OMAHA WORLD-HERALD
PHILADELPHIA BULLETIN / PHOENIX REPUBLIC / PITTSBURGH PRESS / SUNDAY OREGONIAN / PROVIDENCE JOURNAL / RICHMOND TIMES DISPATCH , ROCHESTER DEMOCRAT
& CHRONICLE / ST. LOUIS GLOBE DEMOCRAT SALT LAKE CITY TRIBUNE / SAN ANTONIO EXPRESS / SAN FRANCISCO CHRONICLE / SPOKANE SPOKESMAN-REVIEW
SYRACUSE POST-STANDARD / TAMPA TRIBUNE / WASHINGTON STAR / WICHITA EAGLE & BEACON
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19 21 1961

SOOSSPOSIOPOSSODEPODIDIOIDPIPDDOODODILIILIILIIIIILLIICC It

THE READER’S DIGEST, ON
THE EVE OF ITS{FORTIETH
ANNIVERSARY OFFERS WARM
CONGRATULATIONS TO THE
ART DIRECTORS CLUB OF
NEW YORK ON THE FORTIETH
ANNUAL OF EDITORIAL-AND

ADVERTISING ART

B e P i L I I S I S S i OIS

1922 196 2
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“Every Wall is a Door”

Emerson

School of Visual Arts

Advertising Design, Illustration, Fashion, Journalistic & Audio-Visual Art, Technical Illustration, Fine Arts.

209-213 East 23rd Street, New York 10, N.Y. MUrray Hill 3-8397

Ausdyosy






When a teen-age girl smiles this brightly, there's usually a good reason. It's either a boy, or Se’/e”leg”
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-« American N Artis

SEPTEMBER 1961

For the past quarter century American Artist has enjoyed a close communion with the Art
Director’s Club and numbers many of its members among its valued readers and contributors.

WATSON-GUPTILL PUBLICATIONS, INC.
American Artist and Quality Art Books
111 Fourth Avenue, New York 3, New York



¢ Y The Composing Room, Inc. announces

/ The Phioto-Composing Room

Type-on-film...new flexibility
for typographic designers

Beautiful English Monotype faces,
o a 4 point to 144 point and larger

LTS Mogiticatio”

For specimen book, write us at

\ ‘ fﬂ - 130 West 46 St.,New York 36, JU 2-0213
T n Th&(}omposing Room tradition of fine typography
A S U
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/tEADING'e
 PHOTOGRAPHERS. ;
KNOW!

”~
MODERNAGE'S COMPLETE »
SERVICE SATISFIES - A
ALL OF THEIR N

i

PHOTOGRAPHIC NEEDS.

CALL %,

PHOTOGRAPHIC SERVICES. INC :_- ?

319 EAST 44 STREET, NEW YORK » LEXINGTON 2-4051
480 LEXINGTON AVENUE, SUITE 847 » VUKON

.
- - ‘

a corporate image
that art directors
have recognized
as a symbol of
fine typography.

KURT H.VOLK, Inc.
Typographers

228 East 45 Street,
New York 17, N.Y.



Photography and Ektacolor print by Jon Abbot

No other single medium so accommodates itself
to the art director's desires or offers him a means
to so many ends as the Kodak Ektacolor negative

..source of all things photographic

EASTMAN KODAK COMPANY, Rochester 4, N. Y.
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New course in
today’s art techniques

can help you

achieve success

in the 1960s

Today’s artist needs thorough training in the new creative techniques
that are in such great demand. And there’s an easy, practical way to
acquire new skills in the principles of experimental and advertising
design . . . fashion illustration . . . television art . . . studio production
and procedure . . . all the professional know-how that separates the men

from the boys in the art field.

Here, in digest form, is a lesson-by-lesson briefing on the new and
exciting contemporary course in Commercial Art, Illustration and
Design offered by the Famous Artists Schools.

The artists’ materials
and how to use them

Use of pencil, pen or brush and ink, wash,
opaque. Creating textures with the
pen and other mediums. Combining
pen and brush in a drawing. Creating
different effects with wash. Creating a
variety of effects with a pencil. Ma-
terials for opaque blending, etc.

Form—the basis of drawing

Form defined. Sphere, cube, cone and
cylinder—the basis for all existing forms.
Combining basic forms. Using light
and shade to emphasize form. Cre-
ating the illusion of form in space. Se-
lecting the most characteristic view of
aform. Arranging formsinspace. How
to draw forms so they look solid, etc.

Composition—how to
make pictures

Four main elements of composition:
area, depth, line and value. Overlap-
ping. Size variation. Composing in
depth. Controlling values in a compo-
sition. Using line to control the move-
ment of a viewer’s eye, etc.

Drawing the human form

The basic-form figure. Proportions of
male and female figures. Relative pro-
portions at various ages. How differ-
ent parts of the body move. Putting
the basic-form figure to practical use
in illustrations, etc.

Artistic anatomy and the
human figure in motion

How to block in the bones and muscles
of the head, torso, arms and hands, legs
and feet. The joints and how they
work. Sitting, bending, kneeling, run-
ning and reclining, etc.

Constructing the
head and hands

Blocking in the head. How to draw the
head in diflerent positions. The eye,
nose, mouth, chin, ear. Facial char-
acter and expression. Blocking in the
hand. Construction and action of the
hand and wrist, etc.

Drawing clothes,
draperies and costumes

The seven types of folds. Drawing folds
in action. Costume to establish char-
acter. Drapery as an element in com-
position. Drapery as it reveals struc-
ture and form.

Figure composition—arrang-
ing figures in a picture

How to use people in a composition.
Selecting the most descriptive pose. Re-
lating figures to setting. How to make
the figures dominate the picture. Con-
trolling the figure’s movement, etc.

The human family—

creating people of all types
The ability of the human face to convey
a visual message makes it the foremost
means of communication in the graphic
arts. This lesson covers: Variety in ex-
pression. Attitudes, mannerisms and
gestures. Creating characters and types.

Creating variety in forms,
textures and surfaces

The metallic skeleton of a skyscraper.
A man’s coarse tweed and a woman’s
shining silk. The wet bodies of children
scampering over the rocky walls of a
swimming hole. This lesson shows you
how to put form, texture and surface
to work in creating picture poetry.

Perspective for the artist

How to draw in perspective. Measure-
ments in perspective. The perspective
of interiors, exteriors and figures, etc.

Landscapes and interiors

The changing forms of nature. Atmos-
phere. Selecting and organizing the
view. The character of interiors. Con-
structing the scene. Lighting. Con-
trolling texture and pattern, etc.

P \
Animal drawing —
the animal in action

Animals in art and history. The struc-
ture of man and animals compared.
How to draw the four basic animals,
horse, dog, cat and cow, as the basis for
all animal drawing. Animal pictures
with meaning. Drawing birds, etc.



Advanced pictorial
composition

The symbol and the picture. Using
symbols in different ways. Communi-
cating feeling. Mood in composition.
Using the senses of touch, sound and
scent in pictures. Rhythm and design.
Selecting a theme, etg.

Lettering

Spacing letters, words and lines. The
basic alphabet. How to do layou* and
comprehensive lettering. How to iden-
tify and draw different type faces. How
to do finished lettering. Broad-pen and
brush lettering. Show-card writing.

Advanced line drawing
and tonal painting

Many different approaches. When and
how to use pens, brushes, speedball pens,
crayon, scratchboard tools. Using tones
to interpret light and shadow and local
values. Importance of design. Paint-
ing in casein, colored inks and other
tonal mediums, etc.

Color—the theory and
practice of painting

The many dimensions of color. Ad-
vancing and receding colors. The
emotional effect of color. Color pro-
portions. Ways to use color to center
attention. Painting in color. Painting
a still life. Painting a portrait.

Principles of
experimental design

Dominance and balance in geometrical
and non-geometrical divisions of space.
Variations on a theme. Basic layout
designs. How to simplify the motif and
the design. The importance of black
and the use of color. Choosing the right
technique. Collage. How to use huinor
in design. The effect of backgrounds.

Fashion illustration

Strong-sell and high-fashion illustration.
Drawing from the model. Posing and
styling the fashion figure. Textures in
fashion. Accessorizing. Drawing hats,
lingerie, print fabrics, etc.

Advertising and editorial
design and layout

The evolution of ideas into designs.
Stylizing heads, figures, objects. How
to design symbols. Trademarks. Con-
temporary layout. Using type as a
major design element. How to design
record-album covers, etc.

Specialized design

The magazine cover: its function and
design. Paperback book covers. Mail-
ing pieces. Posters. Twenty-four
sheets. The value of simplification.
Designing small-space ads, etc.

Studio procedures

Timesaving and waste-preventing tech-
niques in the essential mechanics of
studio work. Type composition. Copy
fitting. Retouching. Airbrushing.
Thorough grounding in all of these
important procedures offers a real op-
portunity to break into the field.

Studio production

A course within a course to make the
artist knowledgeable in all the facets of
production that affect the final repro-
duction of his work. Line and halftone
plates in offset and letterpress printing.

Television art

How to develop and finish a storyboard.
Live, animated, abstract. Character
creation. Casting. Timing. Simpli-
fication. Figure detail and action. Pic-
turing the product. Story emphasis.
TV terms. Relating characters to back-
ground. TV lettering. How many
panels in a “talking” storyboard, etc,

Hundreds of today’s professional artists all over the country developed
their art skills as Famous Artists students—right in their own homes—
and in their spare time. This large, accredited, home-study school
was founded more than a decade ago by the most successful artists
in America, who still conduct the Famous Artists courses today.
They’ve devoted more than four years to creating the new ideas,
techniques and contemporary directions that make up this exciting,
new course in Commercial Art, Illustration and Design.

Famous Artists Schools is Accredited by the Accrediting Commission of
the National Home Study Council, a nationally recognized accrediting
agency as defined by the United States Office of Education under the
terms of Public Laws 82-550 and 85-564.

Send for free booklet. Art directors have already found this new
Famous Artists course to be a quick and practical way to upgrade the
work of promising young additions to their staffs . . . and to bring entire
staffs up to date on today’s changing art techniques. Should you be
interested, we invite you (or any member of your staff) to send for our
free, illustrated booklet, which gives a complete, lesson-by-lesson
description of the new course. To receive this comprehensive brochure,
simply mail your request to: Famous Artists Schools, Studio 5504,
Westport, Connecticut.

NORMAN ROCKWELL GEORGE GIUSTI ROBERT FAWCETT
JON WHITCOMB PETER HELCK AUSTIN BRIGGS
AL PARKER FRED LUDEKENS HAROLD VON SCHMIDT
STEVAN DOHANOS BEN STAHL ALBERT DORNE

FAMOUS ARTISTS SCHOOLS
Westport, Conn.
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Comet is Capable
as well as Versatile

OFFSET
DRITONE
LETTERPRESS
LINOTYPE
MONOTYPE
LUDLOW
FOUNDRY
REDIMAIL
BINDERY

WEB OFFSET

ART DEPARTMENT

NEW YORK’'S
MOST VERSATILE

PRINTING PLANT

200 VARICK STREET
NEW YORK 14, NEW YORK

WAtkins 4 -6700

PRINTERS OF THIS
40th ANNUAL OF
ADVERTISING AND
EDITORIAL ART

AND DESIGN



POLYFILM

i, »_ This top scoring ad caught and heid @
» the interest of top management in one of

the nation’s leading business books.

Shows how effectively creative

packaging ideas can be translated
into communication
that commands

attention.

POLYFILM —a superior polyethylene film, product ot Dow's packaging research. is now available to you through The
Dobeckmun Company. Whether you package textiles, produce or hardware, large or small, your product will benefit from
Polyflim’s unrivaled clarity and crystal transparency. POLYFILM offers you the advantage of constant uniformity of gauge
and roll formation with consequent eye-level machinability. And, too, its control wind-up and running speeds are unequaled.
When you specify POLYFILM for your packaging. other advantages are yours. DOBECKMUN, by reason of its experience,
is a recognized authority in flexible packaging. This experience is freely yours and is likely to prove invaluable. For the full
story, call the source that delivers the service as well as the goods.

THE DOBECKMUN COMPANY <>

A Division of The Dow Chemical Company, Cleveland 1, Ohio + Berkeley 10, California + Offices In most principal cities.
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After
the

fade

- ?

. « keep selling with the

persistence

of Outdoor!

I'V and Outdoor—a smart combination! Work them together
in your media mix. TV for demonstration impact. Qutdoor
for persistence. Outdoor’s persistence. . .its continuity of sell
turns your TV idea into a 30-day commercial. Outdoor does
this in full color and big size, close to the point of sale.

The reach: 94% of car-owning households.

The frequency: 21 times a month.
You reach more people, more often at less cost in Qutdoor
than in any other primary medium. Ask an OAI man to show
you how a small shift of your media dollars can add the per-
sistence of Qutdoor to your marketing plan.

OUTDOOR

ADVERTISING
INCORPORATED

With offices in: Atanta, Chicago, Dallas, Detroit, Los Angeles, New York, Philadelphia, St. Louss, San Francisco, Seattle.



Provocative illustration compels the reader to take more than a casual glance at an
ad; it stimulates the development of the advertising message and retains product
identity in the readers mind.[JOur illustration group is sales minded—and is constantly

striving to develop new, fresh styles to aid the advertiser in his sales promotion [J

THE ROSSIN CREATIVE GROUP 369 LEXINGTON NYC TN-70170

A COMPLETELY INTEGRATED, CREATIVE STUDIO FOR DESIGN ILLUSTRATION AND PHOTOGRAPHY

MCDANIEL ALK HOOT vZ GROEDEL

Just a
few weeks left
to go to Europe e
and back for

as little as
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Advertising Agencies' Service Company has been
A‘t 41 the typographer for many perceptive agencies,
studios and advertisers ever since 1920.

We7ve . u St ... And now, we've added another useful service
J — one of the same high quality our customers
are accustomed to expect from us.

a d d ed Headliners of New York, providing the best

in process lettering, is now an affiliate
t th of Advertising Agencies’ Service Company.
0 e Headliners service is distinctive — as
. vastly superior over ordinary process lettering
fa m I | I as Advertising Agencies’ Service Company typography
y ¥ is over ordinary typesetting. Headliners superiority
begins with superb lettering designs . . . and follows

through with meticulous, sensitive attention to the
subtleties that really make the difference.

Now, under one roof — top-level advertising
typography . . . and process lettering to match!

Advertising Agencies’ Service<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>