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COPYWRITER 

EDWARD McCABE 

E
dward A. McCabe is the youngest person 
ever to be named into the 13-year old 'Hall.' 
Still in his mid 30s, he has been a copywriter 
for 18 years. Brought up in Evanston, Illinois, 
he began his career in Chicago, moving to 

New York in 1959. While with Benton & Bowles, 
The Marschalk Company, and Carl Ally, he began to 
develop a reputation for writing advertising that people 
remember. By 1967, with his partners, he was ready to 
form Scali, McCabe, Sloves, where he is Vice President 
and Copy Director and has continued to create adver-
tising which has become household words. 
Among client companies he has helped make more 

famous are Volvo, Perdue Chickens, Salada Tea, Horn 
& Hardhardt, Vespa, Chun King, Hertz. Here are a 
few examples from many ads and commercials which 
have won him awards: For Volvo: "The roads of 
America are strewn with broken promises" . . ."Fat cars 
die young" . . ."Volvos last a long time. Isn't that bad for 
business?". . . "We've strapped John Cameron Swayze 
to this stock, standard Volvo to demonstrate just how 
much this man can take." For Perdue: "It takes a 
tough man to make a tender chicken". . ."My chickens 
eat better than you do." For Salada: "And you thought 
tea was just for weak old ladies." For Citizens For 
Clean Air: "Tomorrow morning when you get up, 
take a nice deep breath. It'll make you feel rotten." 
Awards include 12 Gold Keys from the Copy Club, 

One Show medals, honors in Venice Film Festival, Art 
Directors Club of New York, ADC Tokyo, Cork Film 
Festival, American Institute of Graphic Arts "50 Best." 
Additionally, for several years he was active as 
president of the Copy Club and now sits on its board. 
Ed McCabe quit school at 15 because he wanted 

to go to work in an ad agency. One of the headlines on 
one of his ads today reads "Keep Ahead of the Times." 
This would seem to symbolize what he has been doing 
all of his years in advertising and will continue to do. 
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COPYWRITER 

SHIRLEY POLYKOFF 

S
hirley Polykoff, said Time, "is a Brooklyn-
born mother who can write better advertising 
than most men in the business." She is one 
of America's best-known copywriters (and 
long-time 'liberated' woman). 

When Shirley Polykoff retired from 18 years at Foote, 
Cone & Belding in 1973, she left there as Senior Vice 
President, Creative Director, Member of the Board. Not 
content to sit at home, she immediately launched her 
own creative agency and began in again. Today, her 
growing agency, Polykoff Advertising, creates television 
and print advertising for such clients as Kimberly-Clark, 
Houbigant and Clairol. 

Although it is for Clairol that she has been most 
honored, her long and varied career includes writing 
on everything from cosmetics to food to airplanes. 
Her relationship with Clairol at Foote, Cone began 
the year she joined the agency. Her copy for this client 
has been recognized for its creativity as well as for the 
fact it was significant in changing attitudes about hair 
coloring. Her phrases now part of the vernacular— 

"Is it true blondes have more fun?" . . . "If I've only one 
life, let me live it as a blonde" . . . "The closer he gets, 
the better you look" . . . "So natural only her 
hairdresser knows for sure." 
FC&B President John O'Toole characterizes her 

and her work by saying "she is one of the great ones. 
She can pack more human understanding into one 
line of copy than most writers can get onto a page." 
He adds her capacity for work is unlimited. 

Additionally, her background has included Head 
Fashion Writer, Bamberger's and Kresge's, Harper's 
Bazaar staff, Merchandising Director-Copy Chief, 
Dorland, International, Copy Group Head, Frederick-
Clinton Advertising. 
A member of the Advertising Women of New York, 

she was the first honorary member of the New York 
University Chapter of Gamma Alpha Chi (National 
Professional Advertising Fraternity for Women). Among 
other top honors: National Advertising Woman of the 
Year (1967, American Advertising Federation), and 
Advertising Woman of Distinction (1972, Advertising 
Club of Washington, D.C.). She has received, in total, 
over 100 writing awards in recent years including a first 
prize at the Venice Film Festival and Cup of Venice 
at Cannes. 
To borrow a line from Ms. Polykoff s own advertising 

"She continues to get better, not older." 



"You can do your own thing with fun and with flair." 
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ART DIRECTOR 

WILL BURTIN 

W
ill Burtin was a formidable design talent 
who used his skills to explore the fron-
tiers of science and thus took design 
itself to new frontiers. Consider a talent 
equally at home art directing the two-

dimensional page of Fortune or a three-dimensional 
walk-through exhibition model of the human brain. 
This was Will Burtin. 
A German typographer, designer and printer, he 

arrived in the United States in the 1930s with a 
considerable portfolio of work for major clients— 
brochures, posters, trademarks, exhibits. While 
simultaneously expanding his scope, he continued to 
do this kind of work here throughout his career. During 
the war he developed new visual training methods 
for the U.S. Air Force. One of his first concepts 
to spread among the art director community was the 
idea of total communication design—later known as 

"corporate identity." Will Burtin was always thinking. 
Following several years tenure as art director of 

Fortune Magazine, in 1948 he opened a New York 
design office working for corporations such as Union 
Carbide, the Upjohn Company, McGraw-Hill, and 
the Smithsonian Institution. 

Will Burtin was primarily concerned with the 
relationship between spatial forms and their functions. 
With a designer's vision, he saw clearly how a molecule 
of a certain shape might be shown. Scientists were 

"eternally grateful for the interchange of visualizations," 
said a leading scientist. He exhibited The Cell, 
The Genes in Action, and other processes or micro-
structures never visualized before. Thousands came 
to the exhibits and learned things they could never 
grasp before. This work was publicized in world 
press and scientific journals. 

His work won many awards and was shown in the 
Stedelijk Museum, Amsterdam, Royal College of Art, 
London, and many more museums. An articulate 
spokesman for the tomorrow world of design, he 
experimented with the new technologies, holographic 
films and new television media forms. He helped 
organize congresses on design, among them "Vision 
65" and "Vision 67." He taught at Pratt for years and 
lectured at universities. He was a 21st century man. 
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ART DIRECTOR 

LEO LIONNI 

L
eo Lionni is what they call a renaissance 
man. Most recently applauded for his writing 
and illustrating of childrens' books, he has 
been a corporate art director, magazine art 
director, government consultant. He has 

continually refused labels or stri ctures during his 
career. In fact, soon after earning the "Art Director 
of the Year" award from the National Society of 
Art Directors in 1955 and the Architectural League 
Gold Medal in 1956, he retired at the age of 50— 
to be able to continue to "re-invest" his considerable 
talents. Today, he resides in Italy, where he creates 
his childrens materials, makes films, gets involved 
in architecture, draws, sculpts. 

Born in Amsterdam, he received a Ph.D. in 
Economics. His design skills were self-taught. He came 
to the United States in 1931 and was made art director 
for several firms, including N. W. Ayer & Son, the 
Container Corporation, the Chrysler Corporation, 
General Electric, Ladies' Home Journal, and Fortune. 
Then followed design director for the Olivetti 
Corporation of America, head of the Graphic Design 
Department at the Parsons School of Design and 
co-editor of Print. 
He earned national and international honors for 

his art direction and illustration. While in India on a 
world tour in the late '50s, he became consultant 
to their government. Later, he designed the "Unfinish-
ed Business" Pavillion at the Brussels World 's Fair. 
In 1967, he was appointed George Miller lecturer. 

His success and fame as a juvenile author-
illustrator has few equals. He has won four Caldecot 
Honors and The New York Times selections as one 
of the '10 best' for four years running. "Frederick," 
one of his favorites, has been a Book of the Month 
Club selection and is read everywhere. His books 
entertain young and old. 
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Al PROFESSIONAL 
ART DIRECTORS, COPY WITERS 
AND GRAPHIC DESIGNERS IN 
THE NeV YORK AREAWERE 
ASKEDTOTAKE PART IN AN 
OPEN JUDGING.420 PEOPLE 
RESFONDED, AND JUDGED THE 
1059 PIECES IN THIS YEARS 

SI:10W THE TOP VOTEGEIER 
IN EACH CATEGORY WON. 



cSaturde&view of 

FAILURE 

Death of a family 
By Bob Kuttner/ National Editor/The Village Voice 

One afternoon last winter, Nicolas H. 
Charney, editor-in-chief and chairman 
of the board of Saturday Review 
Industries, invited his staff to a slide 
show. The topic was not the charms 
of San Francisco, though most present 
were certainly new to the area. "Nick 
decided we should learn something 
about the look and feel of magazines," 
one senior editor recalls, "so he pro-
duced a sixth-grade audio-visual show. 
Don Wright, the art director was at 
the back of the conference room 
running the projector. Nick was on a 
folding metal chair providing the 
voice-over." 

Charney went on for nearly three 
hours, discoursing on good graphics 
and bad graphics, contrasting "old" 
magazines with new. Look had died 
because it was not with-it graphically. 
Charney told the audience, which 
included several former Look staffers. 
Other examples of yesterday's maga-
zines were ordered up: Harper's, 
Atlantic and The New Yorker, which 
would last perhaps 
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Art Director Steve Phillips 
Writer Charles Tannen 

Designer Steve Phillips 
Artist Ed Soyka 

Publisher Market Publications 
Folio 
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Art Director Steve Phillips 
Writer Charles Tannen 

Photographer Steve Phillips 
Publisher Market Publications 

Folio 
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Sam Haskins Alan Fletcher 
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Art Director 
Designer 

Photographer 
Publisher 

Sam Haskins 
Alan Fletcher/Pentagram 
Sam Haskins 
Thomas Y. Crowell Co. 
London 



THE 
AMERICAN 

FILM THEATRE 
PRESENTS 

EIGHT 
ENCHANTED 
EVENINGS 

his fall,in some 400 communities 
all across our land, the houselights will 
dim and the curtain rise on a new era in 
motion pictures. World famous actors, 
playwrights and directors have joined in 
an uncommon enterprise: to bring the 
great plays of Broadway and London on 
film to men and women everywhere. 
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Art Director Herb Lubalin 
Designer Herb Lubalin 
Agency Lubalin, Smith, Camase 
Client The American Film Theatre 
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Art Director Giorgio Soavi 
Designer Giorgio Soavi 

Artist Paul Davis 
Client Olivetti 



Is your coffee 
grounds for divorce? 

Do you draw a blank 
at lunchtime? 

' SeeMi16 
Better I laie,&Gardens Encclepedia d 

Better Homes &Gardens Enoidopedia d Cooking 

Ray Alban 235 Thomas J. Nathan 

Art Director Ray Alban 
Writer Thomas J. Nathan 

Photographer Michael O'Neill 
Agency Scali, McCabe, Sloves 
Client Funk & Wagnalls 



Rest keep warm and drink liquids. 
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Stan Jones Dave Butler 
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Art Director Stan Jones 
Writer Dave Butler 

Photographer Carl Furuta 
Agency Doyle Dane Bernbach 

Los Angeles 
Client American Airlines 

AMERICAN A1RUNES TOME CARIBBEAN 
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1972 WAS A RECORD YEAR 
FOR SCOVILL. WITH SALES 
UP 14 PER CENT AND PER-
SHARE EARNINGS UP 24 
PER CENT OVER 1971. THE 
MAJOR PART OF THIS IM-
PROVEMENT CAME FROM 
GAINS IN OUR CONSUMER 
RELATED PRODUCT LINES 
WHICH ACCOUNTED FOR 
APPROXIMATELY 90 PER 
CENT OF 1972 EARNINGS 
COMPARED WITH ONLY 20 
PER CENT TEN YEARS AGO. 

Leslie A. Segal 
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Art Director Leslie A. Segal 
Designer Leslie A. Segal 

Artist Richard Hess 
Writer Paul Beetz 

Agency Corporate Annual Reports 
Client Scovill Manufacturing Co. 
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Samuel N. Antupit 
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Art Director Samuel N. Antupit 
Designer Samuel N. Antupit 

Photographer Jack Ward 
Writer Phyllis Ward 

Agency Antupit & Others 
Client Midland Glass Co. 



To Shelley, the bail bondsman, 
who gets people ont from behind bars 

and keeps me in them. 

1 love to sing 
And 1 love to drink Scotch. 

Most people would rather hear 
me drink Scotch. 

The first advertisement for scotch 
by someone who doesn't touch the stuff. 

MU CD LUCE You to write an insiders' 
guide to London for all those 

globetrotting high-livers who read our 
adsertiuments, the Teachers' people 
said. 

-Delighted,' I told them -As long as 
you don't mind Me fact that I only dnnk 
wine and haven't touched a drop of 
Scach—even Teacher's—m sears.' 
They checked back.., no, the 

teacher's people back in Semiarid were 
very mlerant indovtduals the thought 
of publishing the first advertisement for 
Scotch by SOMMIG who doesn't touch 
the stuff quite appealed to them, and 
anyway they needed the guide to 
London 

So here goes: 
The capital of England s now in 

Switnerland—according to the gnomes 
But London still goes on I rom strength 
to strength ...London. city of Men mod 
beauties with long flooring hair. tight 
waists, ornamental handbags and rose. 
bud lips. And the girls look pretty good. 

American men always dunk that 
British girls arc reurved. That's not 
true. 

But n is difficult to book one at the 
LIst minute 
The great buildings and monuments 

of London seem more impressoe than 

There is Ckopatra's Needle which is 
69 ft. high ...Cleopatra had syry had 
eyesight... 

Covent Garden where with admira. 
ble town planning opera singers and 
tomatoes are placed side by side... 
The house in Grays Inn where 

Charles Dickens neme Little Dorm. 
And the house in Old Compton 

Street where Little Dorn, wrote him 
back again. 

Not to mention the memorials to 
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King Henry the Eighth. the original 
host of Queen for a Day. and to Anne 
Bokyn. the first English Queen to go 
tupleer 
And to Westminster Abbey where 

the lamous men of Britain's past to 
buned. And the Houses of Parliament 
where the (.10115 men of Britain's pres. 
mu he burkel. This is the center of 
London, ho model for constitutions 
which half the independent nations of 
Africa base merthrown. 
And then there's the food. 
Sometimes, when people say that 

English cooking is some of the best 
there is. they mean that London has 
some of the best French. Italian. and 
Chinese restaurants in the world .. hut 
that's tint altogether fair. 

Despite importing from the Stales 
the penchant for the fractionally over. 
descrtptive menu— 

"Rich succulent farrn,fresh dawn-
gathered dew-drenched sun.kissed" 
means "Frozen'. "From Me garden of 

England. royal King Edward potatoes 
dug from the rich 501Iof Kent and deep. 
frted in sin/ling Moe oil"means"chips". 
And -A tangy clustse vanilla sauce, the 
secret centuries-iild recipe of hooded 
monks" adds up to "custard". 

Neverthekst. food in London can be 
an unforetable experieme. 

It's din:nit to pick rho number one 
restaurant but, if any three from Keats, 
t.. Gavroche. Le Coy d'Or. Chen 
Solange. Parkes. Carrier's and the 
Connaught Hotel figure somewhere on 
your list, you will have eaten better 
iban answhere else in Europe. 

Europe inadentally. is not a subject 
you will fond on everybody's lips in 
London. 
The Market as such remains decid. 

edly Common. 
'Europe is still bs definition a place 

that does not include England, and 
ball to an Englishman ir still a place 
where the Germans are the puke. the 
Swedish are the c,,medians. the Italians 
arc the defense foece. Frenchmen dig 
the roads, the fklgians are the pop ting. 
ers, the Spanish run the railways. the 
luths cook the food. the Irish are the 
waiters, the Greeks run the govern. 
ment, and the common language is 
Dutch 
The number one exclusive store in 

London is still Harrods—though it's no 
longer true that you can walk in and 
Ivry an elephant. .you ean walk in and 
order. an elephaM. 

The number one tailor a Doug Hay. 
ward 
The number one department store 

is Marks and Spencer. 
The number one clubs are Anna. 

hers and the White Ekphant. 
And. whichever statistics you I.k 

at. the number one Scotch is Teacher's. 
And how's that for a happy ending' 

Nick Gisonde Neil Drossman 
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Art Director 
Writers 

Designer 
Photographers 

Agency 

Client 

Nick Gisonde 
Neil Drossman 
Jimmy Breslin 
David Frost 
George Burns 
Nick Gisonde 
Carl Furuta 
Anthony Edgeworth 
Cailor-Resnick 
Della Femina, Travisano 
& Partners 
Schieffelin & Co. 



Ed Thrasher 
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Art Director Ed Thrasher 
Designer Ed Thrasher 

Artists Peter Palombi 
John Cabalka 

Agency Warner Bros. Graphics 
Client Warner Bros. Records 
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Nach dem Grundvertrag: 

WAS WIRD JE'TZT 
ANDERS IN BERLIN 

DAS MÁDCHEN 
UND DER NIWONÁR 
Die Witwe und en Fotomodell 
streiten sich 
urn das Erbe emes Industriallen 

Wolfgang Behnken 
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Art Director Wolfgang Behnken 
Designer Wolfgang Behnken 

Photographer Christa Peters 
Publisher Stern 

Hamburg 



Robert Sadler 
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Art Director Robert Sadler 
Designer Robert Sadler 

Editor Louis Zara 
Publisher Mineral Digest 



Tom Gilday 161 Mike Marino 

Art Director Tom Gilday 
Writer Mike Marino 

Designer Tom Gilday 
Photographers Jan Czyrba 

Charlie Coppins 
Agency Griswold-Eshleman 
Client Penton Publishing Co. 
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Preuit Holland 
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Art Director Preuit Holland 
Designer Preuit Holland 

Artist Preuit Holland 
Client Tim Olive, Photographer 
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Charles Piccirillo 
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Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

-411 
Mike Mangano 

Charles Piccirillo 
Mike Mangano 
Charles Piccirillo 
Len Silverman 
Doyle Dane Bernbach 
Volkswagen of America Corp. 

Stephen Graff 
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Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

Stephen Graff 
Jane Talcott 
Stephen Graff 
Phil Marco 
Doyle Dane Bembach 
Volkswagen of America Corp. 



Wouldn't you really rather have 
a 1940 Buick? 
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How your children see the world depends on what you show them. 
This summer Like your family to Mexico. Eastern has 2 daily nonstops to Mexico City and through service to Acapulco. 

Call your travel agent or Eastern at 986-5000 in New York or 621-2121 in NewJersey. 

04 EASTERN The Wings of Man. 

S )I/ 
Bob Czemysz Richard Olmsted 
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Art Director Bob Czemysz 
Writer Richard Olmsted 

Photographers Gary Gladstone 
Gerald Healy 
Sovfoto 

Agency Young & Rubicam 
Client Fortune Magazine 

..Tbe Wings of Man" is a reeistered sermce mark uf Eastern Air Line, Inc. 

Matricia Haigood 
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Art Director Matricia Haigood 
Writer Matricia Haigood 
Artists Children at NY Day 

Care Centers 
Agency Young & Rubicam 
Client Eastern Air Lines 



NEXT 
REST AREA 
37 Miles 

All small cars solve the problems 
Our small cars solve the problems 
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Art Director Aaron Koster 
Writer Dick Wolf 

Photographer Joe Toto 
Agency Benton & Bowles 
Client Morton-Norwich Co. 

Diarrhea. 
It can make strong 

men weep. 
efe 

Pep,- ) 

Controls common diarrhea. 
USE AS DIRECTED 

inherent in the big cat 
inherent in the small car. 
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George Euringer Bill McCullam 
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Dave Altschiller 

Art Director 
Writers 

Designer 
Photographer 

Agency 
Client 

George Euringer 
Bill McCullam / Dave Altschiller 
George Euringer 
Hans Hansen 
Carl Ally 
Fiat 



WILL THEY EVER GET INTO 
GOOD HOUSING WITHOUT USING 
THE SERVANT'S ENTRANCE? 

Today, good low-income housing is one of the biggest problems the 
New York area has to deal with. And to the Black man. ifs an even bigger 
problem becaum he can't seem to deal with it at all. 

01 course, quality low-income housing is slow in coming to everyone. 
Black or while But incidents like Forest Hills and the present conflict al the 
proposed Kawaida Towers in Newark's North Ward are just two examples 
that the Black man's struggle for a decent place to live /S even greater 

This Sunday,Posrlively Black will look al low-income housing What's be-
mg done about it. And what Isn't. Co-hosts Gene Callender and Gus Honing-
burg will discuss the problem with Bill Wright. Housing Specialist lof the 
Model Cities Policy Committee of Central Brooklyn, and Edwin Greenridge, 
Diplomat Administrator of the Housing and Development Administration 

POIIITIVEIY BLACK. DIECRIIIMATION I NOUSINCI. 
WNIDC-TV 4 

Sunday 5.30-6'30 PM 

Old Age: 
Another Viewpoint «a.m. Oanu.e. o 

In sor Mr./r em-lines See comp/essnleel ////0 
/oh Coen, eennbei. cel /141 age S.. 
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Ken Berris 249 Stephanie Crookston 

Art Director 
Writer 

Designer 
Photographer 

Agency 

Client 

Ken Berns 
Stephanie Crookston 
Ken Berris 
Stock 
Della Femina, Travisano 
& Partners 
WNBC-TV, N.Y. 
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Andrew Kner 
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Art Director 
Designer 

Artist 
Photographer 

Writers 
Publisher 

Andrew Kner 
Andrew Kner 
Alan Cober 
Harvey Stein 
Carol Stevens! Martin Fox 
R.C. Publications 
Print 



BOB HOPE THEATRE •S 

USA FIL1 
FESTIVA 
APRIL 9-15.1 
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Al Zalon Larry Sons 
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Art Director Larry Sons 
Designer John Green 

Writer G. William Jones 
Agency The Richards Group 
Client USA Film Festival 
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Art Director 
Designer 

Photographer 
Writer 

Agency 
Client 

Al Zalon 
Al Zalon 
DPI 
Al Gerstein 
Kallir, Philips, Ross 
Ortho Pharmaceuticals 



Act of Congress Personnel 

(SFX: Fife and drum marching music throughout) 

Anncr: In nineteen hundred fifty-six. Volvo had 
padded dashboards. Twelve years later, all cars had 
them. Encouraged by an act of Congress. 
In nineteen hundred fifty-nine, Volvo became the 
first mass-produced car in the world with safety belts 
as standard equipment. Nine years later, all cars had 
them. Inspired by an act of Congress. 
All told, Volvo had six important safety features 
before Congress made them law. 
(SFX: Drum roll. Music continues) 

At Volvo, we don't wait for an act of Congress to 
make our cars safe. 

Michael Drazen 
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Writers Michael Drazen 
George Dusenbury 

Music Wamer-Levenson 
Production Co. National Recording 

Agency Scali, McCabe, Sloves 
Client Volvo of America Corp. 

Boy: Are you the Personnel Director? 

Man: I'm the Personnel Director! What do you 
want? And what does she want? 
Boy: That's my old lady. 
Girl: Hhhhiii. 
Man: That's your mother? 
Boy: No, man. . my chick . . . my squaw. 

Girl: I'm going to be his secretary. 

Boy: . . . when I accept that Senior Vice President's 
job. 
Girl: Beautiful. 
Man: (laughing hysterically): And I suppose you'll 
go to board meetings in dungarees and sweat shirts? 
Boy: Uh, they're not dungarees, they're Cheap 
Jeans. 
Man: Look Mr. . . . 
Boy: Flack. Fenmore Flack the II. 

Man: Er, Mr. Flack . . . 
Girl: If you're talking to him why are you looking at 
me? 
Man: Oh, I'm terribly sorry. Ahem . . . sorry . . . er 
. . . hmmm. Now Mr. Flack, what can you offer 
this company besides a revolution? 
Girl: Love. 

Boy: That's beautiful baby. 
Boy: Well, you see, once we put everybody in 
Cheap Jeans, they'll still look good, but they'd be 
more relaxed and . . . 
Man: Now I've heard everything! (Sound of 
typewriter) Hey, get away from my typewriter. 
Girl: I'm typing my first letter. 
(SFX: Sound of paper being removed) 

Man (as if reading): Mr. Flack's father is Fenmore 
Flack the II . . . Never heard of 'em. 
Girl: You will, he just acquired 51 percent of this 
company. 
Man: (laughingly obsequious): Oh, ha ha, Mr. Flack, 
er Fenmore, how do you like your coffee? 
Girl: Organic. 
Man: Just off the cuff, do Cheap Jeans come in blue 
. . . pin stripe? 
Boy: Hey man, your palms are wet. 

Girl: Heavy. 

Additional Commercials: Army. Court, Hospital 

Charles Rosner Wally Weis 
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Art Director 
Writer 

Producer 
Agency 

Client 

Charles Rosner 
Wally Weis 
Susan Cohen 
Martin Landey, 
Arlow Advertising 
Cheap Jeans 



Excuses 

Throughout vignettes of kids with broken 
toys. 

Dad: What happened to your toy? 

Boy: A giant gorilla came in my room and 
broke it. 

Girl: He ate too much. 

Boy: An airplane crashed into it. 

VO: At Tonka, every toy we build is built not 
to break . . . so your kid can use his imagina-
tion playing with the toy . . . instead of mak-
ing excuses for it 

Mother: Theresa, what happened to this doll 
house? 

Girl: Nothing. 

VO: A toy shouldn't break just because a kid 
plays with it. 

Dave Altschiller 
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Art Director Ted Shaine 
Writer Dave Altschiller 

Designer Ted Shaine 
Cameraman Steve Horn 

Director Steve Horn 
Producer Bob Schenkel 

Production Co. Hom/Griner Productions 
Agency Carl Ally 
Client Tonka Toy Corp. 



Recliner 

Woman is standing next to husband, who 
is relaxing in recliner. 

Woman: You're probably wondering where I 
found this handsome recliner . . . 
I got it at Robinson's! 

Additional Commercials: 

Rug 

Dining Room 

cPobinsms 

Joe Minnella Fred Doner 
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Art Director Joe Minnella 
Writer Fred Doner 

Cameraman Josef Sedelmaier 
Director Josef Sedelmaier 

Producer Marty Lieberman 
Production Co. Sedelmaier Film Productions 

Agency W. B. Doner 
Southfield 

Client Robinson Furniture 
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Ralph Ammirati Marty Puns 
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Art Director 
Writer 

Designer 
Director 

Producer 
Production Co. 

Agency 
Client 

Ralph Ammirati 
Marty Puns 
Ralph Ammirati 
Giacomo Battiato 
Bob Schenkel 
Politecne Cinematografica 
Carl Ally 
Fiat-Roosevelt Motors 

Stunt Driver 

Visuals show breathtaking ride through 
streets, down stairs and through un-
matchable hurdles. 

(SFX) 

VO: This is a man whose life depends on 
his car. 
He's Remy Julienne. 
Europe's greatest living stunt driver. 

(SFX) 

In Europe, there are 50 different . . . kinds of 
cars to choose from. Yet in the. . more than 
100 films Remy Julienne has made, he's 
done more stunts in Fiats, than in any other car. 

(SFX) 

VO: And the Fiat he prefers above all. is 
this one. The Fiat 124. A family car. 

(SFX) 

(Silent) 



Burt Purmell Alan Borman 
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Hans Kracauer 

Art Directors 
Writer 

Director 
Producers 

Music 
Production Co. 

Agency 
Client 

Burt Purmell /Alan Borman 
Hans Kracauer 
Rick Levine 
Hans Kracauer 
Burt Purmell 
Dick Laysky 
Rick Levine Productions 
Kracauer and Marvin 
Benihana of Tokyo 

American Couple 

Man and woman are seated at a Benihana 
hibachi table. 

He: Why did I let you drag me down here? I 
hate Japanese food. 

She: Benihana won't give you the usual 
Japanese food. 

He: Yes they will. I'm going to eat creepy, 
quivering masses of who knows what. 

She: No, you're not. 

He: Mysterious blobs wrapped in rice. 
Strange shapes that leaped out of the ocean 
only this morning. 

She: Will you stop it! 

He: Little pickles that set your nose on fire. 

Chef approaches, bows, starts slicing and 
cooking. 

He: Welcome to heartburn. I don' t trust a guy 
with a knife. 

She: Shhh! He's quicker than lightning. 

He: I don't think the chef likes me. 

She: He likes you Harry, he likes you. 

He: Mmm . . this steak is fantastic. I guess 
I'm really a narrow and prejudiced person. 

She: Narrow and prejudiced. 

He: But nice. 

Super: Benihana of Tokyo. 

Additional Commercials: 

Graduation 

Rookie 

Rocky 



Jon Fisher Al Hampel 
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Art Director 
Writers 

Producers 

Production Co. 
Agency 
Client 

Jon Fisher 
Al Hampel 
Sandi Butchkiss 
Danny Dayton 
Si Merrill 
E.U.E. 
Benton & Bowles 
Muscular Dystrophy 
Assoc. of America 

Ezzard Charles 

(SFX: Crowd noise) 

Open on Ezzard Charles sitting in wheel-
chair in empty boxing ring. As camera 
moves in on Charles. quick cuts of film 
clips of Charles' actual fights. 

VO: In 1949, Ezzard Charles was a fighter. 
He fought for the world's heavyweight 
championship . . . and won. 

In 1968, he contracted ALS. A neuro-
muscular disease related to dystrophy. 

It left him helpless as a baby. That's why 
Ezzard Charles is still fighting. But this time, 
it's for his life. 

Super: Help Our Fight. Muscular Dystrophy 
Associations of America. 

VO: Help Ezzard Charles and thousands like 
him in the fight against neuro-muscular dis-
eases. Give what you can . . . but give. 



Policemen 

Myriad candid-feeling shots of New Yor-
kers—begins with policemen. 

(Music: "Happy Birthday" in a rendition 
sung by various New Yorkers) 

VO: To the eight million people who live 
here, there's no place like home . . . 75 years 
ago the 5 boroughs got together and New 
York City was born. 

(Big music finish) 

Additional Commercials: 

Bar 

Fishmarket 

Luncheonette 

it 
Herb Passberger Julian Koenig 
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Art Director Herb Passberger 
Writer Julian Koenig 

Director Richard Heimann 
Producer Judy White 

Production Co. Ordet Productions 
Agency PKL Advertising 
Client New York City Diamond 

Jubilee Committee 



Chemical Freak 

(Note: This film runs three minutes, 28 sec-
onds. Portions are excerpted.) 

Open on series of shots of Chinese food in 
preparation. 

(SFX: Kitchen noises) 

VO: I first noticed it in a Chinese restaurant. 
There was a strange taste to the Shanghai 
shrimp. Unreal. I mean better than real food, 
you know. Found out it was monosodium 
glutamate, MSG, the stuff that causes brain 
damage in newborn mice, only !liked it. MSG 
turned me on. 
I was hooked. I was a chemical freak. 

Cuts show man eating shrimp, cheese, and 
crackers. 

(Music) 

Next I heard that cheese can have pesticide in 
it . . . Delicious . . . 

Oysters now close-up. 

Oysters, you love 'ern, right? Me, too. Espe-
cially now that Federal and State authorities 
are dumping tons of orthodichlorobenzene 
into the oyster beds. . have an oyster? 

Extreme close-up of hamburger . . . 

Eating a hamburger one night . . . I sensed 
something extra in there . . . Sure enough, 
that's what it was. Stilbestrol. Of course, stil-
bestrol has produced breast cancer in women 
and impotence in men, but to get this kind of 
hamburger . . . 

Man bites it. 

you gotta give up something. 

Dissolve to cherry being placed in whipped 
cream . . . 

Take BHT for instance. . It's in almost ev-
erything . . . That one lady whose eye hemor-
rhaged after she ate instant mashed potatoes 
. . . that was only one eye. 

Man close-up. 

As for me . . . I can't get enough BHT. Well, 
here I am waiting for new improved chemical 
goodies to titillate my tongue. I bet they're 
working on better ones right now. How do I 
know that? Let's put it this way: I just have an 
abiding faith in the Good Old American 
Know How. 

Cut to Title: What did you eat today? 

Mark Shap Donn Resnick 
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Art Director Mark Shap 
Writer Donn Resnick 

Cameraman Dennis Earl Moore 
Director Dennis Earl Moore 

Producer Dan Kahn 
Production Co. Seagull Productions 



Disney World Special 

(SFX: Singing and whistling "Zippity doo-da'') 

All of Walt Disney's characters get on 
plane to fly to Disney World. 

(Music continues throughout) 

VO: You can take your family to a place 
where dreams are born. 

Walt Disney World. On Eastern. The airline 
with more flights from more cities to Walt 
Disney World than any other airline. 

There's only one official airline at Walt Disney 
World and that's Eastern, the airline working 
harder for your dollar. 

Eastern . . . the "Wings of Man." 

(Music) 

John Lucci 448 Mara Connolly 

Art Director John Lucci 
Writer Mara Connolly 

Producer Mike Schapiro 
Produciton Co. Film Fair 

Agency Young & Rubicam 
Client Eastern Air Lines 



Looseball 

(SFX: Crowd) 

Man: Hmmm. ball. . 

Man walks off. 

Additional Commercials: 

Inflated Ball 

Basketball Handler 

Gorilla 

Basketball Guard 

Dribbler 

Lou Dorfsman Len Glasser 
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Art Director Lou Dorfsman 
Writer Len Glasser 

Designers Lou Dorfsman 
Len Glasser 

Artist Len Glasser 
Director Len Glasser 

Producer Len Glasser 
Production Co. CBS/Broadcast Group 

Agency CI3S/Broadcast Group 
Client CBS Television Network 
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Designer 
Writers 

Artists 

Cameramen 

Director 
Producers 

Production Cos. 

Agencies 

Gary Lund 
Joe CaveIla 
Don Sykes 
Vonnie Batson 
Ruth Kissane 
Gary Goldstein 
Jon lichner 
Murphy Carfagna 
Sam Weiss 
Nick Bosustow 
David Adams 
Stephen Bosustow 
Productions 
Pyramid Films 
Stephen Bosustow 
Productions 
Pyramid Films 

The Legend of John Henry 

Roberta Flack singing over art. 

(Note: The film carries the full lyric from the 
original sound track.) 

'This is the story of John Henry 
And I'll tell it like I heard the tale. 
Big Ben Tunnel 
Beat him down, oh yes. 
You can hear the train whistle wail. . . 

"As a young boy, John Henry took a 
hammer 
And said "Now here's a wondrous thing." 
He swung it down, 
On a rail he foun' 
Just to hear that hammer ring. 
Just to hear that hammer ring . . . 
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s 
"Iwas born in1948:' 
We were all born in 1948. 
To many of us then, Israel represented the simple concept that we 

might continue to exist. To others, it meant the miraculous fulfillment of 
some ancient Biblical prophecies. And to still others, Israel was the country 
we had fought for and won and was thus, very plainly, ours. 
Now 25 years have passed, difficult years, and the Land remains ours. 
The Land has been good to us, and we have been good to it. Where 

once only barren mountains loomed, great forests now grow. Valleys 
that were nothing more than malarial swamps now are lush with fruit. 
Even the desert has succumbed, grudgingly, to our labors. 

— 
We have (with the help of friends all over the world) opened our Land to 

many hundreds of thousands of people; people who could not stay where 
they were, and had no place else to go. We have fed them and clothed them 
and housed them and taught them to speak our language. 

We've built great cities in our Land, and highways to connect them. 
We've built universities, hospitals, libraries and concert halls. Starting from 
nothing, we've created entire industries. We even have our share of smog 
and pollution. 
What we've done, basically, is reaffirm a belief that we could not allow 

to perishllat belief was all we had, and it's why we're here now. 
Thus, when we laugh, we laugh too loudly; when we cry, we cry too 

much, and when even one of us dies defending our Land, we all die a little. 
Above all else, we know who we are and we remember where we've been. 
And so we all celebrate our 25th birthday, proud of our Land. 

EL 
AL 

The Airline of Israel 
EL AL Israel Airlines, n I 0 Fifth Avenue. New York. New York 10020 (212)751.7500 
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Art Director Alan Buitekant 
Writer Larry Levenson 

Designer Ted Shaine 
Photographer Gideon R. Lewin 

Agency Doyle Dane Bernbach 
Client EL AL Israel Airlines 



FOR THE PRICE OF SOMETHING SMALL 
AND UGLY, YOU CAN DRIVE 

SOMETHING SMALL AND BEAUTIFUL. 
If you've heen looking around for a sniall inexpensive car mal yourr. 

somewhat disheartened, we suggest you look at the Fiat fk50 Spider. 
It not Only qualifies as an inexpensive small car, it qualifies as the lowest 

priced true sports car in America. 
And if it doesn't look like the lowest priced true sports car in America, 

that's because it was desigmal by the same Nuccio Demme who designs $20,000 
Lamborghinis and Maseratis. 

Looks. however. aren't the only thing the Fiat 850 Spider has in common 
with sports cars costing considerably mom. 

Have you ever tried to shoehorn yourself into a small sports car? 
According to the experts at Road & Track magazine, the 8.50s interior is -near 
flawless, the seats comfortable. and I lie driving ixwition excellent:' 

llave you ever fumbled with an uncooperative convertible top? Oum is a 
new design you can actually raitie or lower one handed while sitting down in front. 

I lid your last sports tar ride remind you of a toboggan slide down a 
washboard? You should appreciate our merciful rear independent suspension. 

And when it comes to performance, you should also appreciate the Fars 
fmnt disc brakes and standard radial tires (usually a 8100 option I. Not to 
mention its sophisticated engine that zips through a fourspeed fullysynchro-
meshed gearbox to redline at 6900 rpm. 

In view ',fall this, tite &worm: of Car and Driver magazine have elected 
the Fiat 850 Spider the hest sports car in its class for iwo years naming. 

And we lind that even snore impressive than winning a beauty contest. 

The biggest selling car in Europe. 

2 

Since there's no difference in air fares 
you should look for the difference in airlines. 

PAN ANI 

3 
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Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

Ken Sausville 
Bill McCullam 
Ken Sausville 
Peter Papadopolous 
Carl Ally 
Fiat-Roosevelt Motors 

Art Director 
Writers 

Designer 
Photographers 

Agency 
Client 
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Mike Tesch 
Jim Durfee 
Dick Fitzhugh 
Mike Tesch 
Charlie Gold 
Ron Schwerin 
Tony Petrucelli 
Leon Kuzmanoff 
Carl Ally 
Pan American World Airways 



Wee made our seats to match yours. 
Beetles have rever been well 

known for their fashionconsoous-

But now you can get one with 
seats to match your pants. 

Its called the Jeans Beetle. 
Its seats are real blue deem. 

And, like all self-respecting eons. 
they're complete with contrast 
stitching and decorative metal 
rivets. 

4 

Barney % Rainmaker Room. Shop where the pros shop. 

Tea Araanc Imea maw. more Um. be 
seen at a deeper be, predicted. Ifs laa 
Yung.. 
Fa Um rraun Tex it a pa. to nuke 

luyonacmpabon pretgatabon ray Oi fir.. 
and ale Lie 

Arel fie thi. met Ten Rm.", 
karcreber Room 

Barne>, often. lam the brae. 
raalwrza anyesen• Nut,. Neu 

Even bock pockets. 
Accessories inside include o 

sports gearshift and 3-wave, push 
button rodio. 

Outside. ifs equally cool. 
The Jeans Beetle comes with 

sports wheels. in a bright Tunis 
yellow offset with uncompromie 
ing black trim. 

Block bumpers, door handles 
and headlamp rims. And brood 

York Cie. Napa the U noted Stale. Fla 
mamba, 
Fa ineaa e. Bainey'a tam rairoats deigned 

by hetref8adn 
We Am. al ale.« 

deragned by lb, Frkend Nip. <a...y.1y ,ar 
Barney,. 

Illate are,. caws ,to sue ka tbi, 
These arr ran,oata In wear ca,..Y. 

Baracy'a. xe no have cream wah 

black side stripes. 
We won't be making many of 

them. 
But we've o hunch that the 

few we do won't go unnoticed. 

barm. And oilcans laid,. fire. We ha, 
Imp can in del*. We haye cl:avc 
awe.. by Burber,... 
And We., a. of the test ramcee. 

.*abla,. Caudal xyl 
Haetaxmage ha, to offrr 
So *bathe you're a man or a xcatharman. a 

al comes do. to ane thrat b, an s , ba. 
yen. diyan .ols.oFmeoreis 
beer Nan Barney'. Raman., kraal, 

5 

• 1;1.e15,171.7... 



SOME STORES ARE FRESH OUT 
OF OREO. BUTYOU CAN 

STILL BUY THE SPARE PAM 
TO MAKE YOUR OWN. 

There's been a lot of 
disappointed faces around the old 
cookie counter lately. And all 
because of Oreo 
cookies. Some days 
there they were on the 
shelf, just like they 
should be. And some 
days you couldn't 
find a bag of Oreo • sr. 
to save your skin. 

It's not your 
store's fault though. -%‘," 
We at Christie Brown 
have had a few prob-
lems getting Oreo to 
you.Well, we've solved 
our problems now. But it's 
still going to take us a few , 
weeks before we get every: C e• 
thing back to normal. In the " 

Pick up a box of Christie 
chocolate wafers. (There's been no 
shortage of therm And, if you use 
your imagination, they taste almost 
like the chocolate wafers used in 

‘„Oreo cookies. Well, almost) Then 
N, to simulate the Oreo cookie 

vanilla filling, just take 
a cup of heavy-cream 
and whip it till it's 

stiff. Stir in one 
tablespoon of sugar 
/ and one teaspoon of 

vanilla. Now, put 
the filling between 
two chocolate 
wafers and you've 
ot yourself a"spare-
part" Oreo cookie. 
Now a "spare-part" 

cookie might not be as 
meantime, if your store is fresh / tasty as the real thing. But it 
out, here's an emergency measure will remind you that absence 
for all of you die-hard really does make 
Orco cookie lovers, the heart grow fonder. 

The 'spare part' Oren cookie. 
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Art Director 
Writer 

Designer 
Artist 

Agency 

Client 

Derrick Hass 
Dawson Yeoman 
Derrick Hass 
Christa Peters 
Bruce Brown 
Doyle Dane Bembach 
London 
Volkswagen (GB) Ltd. 

Brian Harrod 
Allan Kazmer 
Brian Harrod 
Tony Kew 
McCann-Erickson 
Toronto 
Christie Brown 

The man 
with his hands up is 
just our reporter 

covering a hold-up. 
In the news photo above. 

WCBS-TV correspondent Chris 
Borgen is seen leading the 
hold-up men out of the bank 
following last week's attempted 
robbery in Harlem. 

The robbers requested that 
Chris Borgen be the mediator 
between them and the police 
because as one robber said to 
Borgen,"I trust you; I know 
you're honest': 

Possibly they trusted him 

WCBSTV NEWS Ct 2 

because this was not the first 
time ex-cop Chris Borgen 
was called upon as a mediator. 

In 1970, during the Tombs 
riot, it was Borgen who was 
brought in to help negotiate. 

We've come to expect this 
kind of reporting from all our 
newsmen—which is what 
makes them so special. 

Especially Chris Borgen. 
See him weeknights 
at 6 and 11 on Channel 2. 
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Art Director Robert Reitzfeld 
Writer Frank Di Giacomo 

Photographer Ken Duskin 
Agency Scali, McCabe, Sloves 
Client Barney's Clothes 
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Art Director Paul Geller 
Writer Dan Bingham 

Photographer Allen Green 
Agency Scali, McCabe, Sloves 
Client WCBS-TV, N.Y. 



; 

With what 'null sane on our wash-and-wear suits, 
you can afford to hme them dry cleaned. 

bI 

tind Ile, %%huh n It. %nu 'nut dreilt nelt-
In p tut-nun,. .n.1 dui ne tutu, um, :auto, ter entry. tutt ha* 
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Itaireereb 

Introducing 
the ultimate concept 

in air freight. 

Men that fly. 
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Art Director Ray Alban 
Writer Hy Abady 

Photographer David Langley 
Agency Scali, McCabe, Sloves 
Client Barney's Clothes 
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n«t une.e 

tuinets 

n.a." 

w.Emery Alr Frey* 

Charles %chino 
Mike Mangano 
Charles FIccirillo 
Len Silverman 
Doyle Dane Bernbach 
Volkswagen of America Corp. 
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Art Director 
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Designer 
Artist 

Agency 

Client 

Ken Berris 
John Russo 
Ken Berris 
Tom Stoerrle 
Della Femina, 
& Partners 
Emery Air Freight 

Travisano 



Alitalia 

THE SWISS - 
SKI TEAM TRAINS 

ON THE BEST SLOPES 
' IN THE WORLD. 

ITALY'S. 

11 

How to open a $1000 savings account. 
With our money. 

wove acne the tomato... tlut tavula noon, teat, hunhet natantg natant,' ...ova tattoo 
!adv.:aunt of the tougheu la,ka whom faces; tomelune than dependmg on a wtshf uhtlunlung, huttet.mat, plan. 
therOs Away, .methtng linanclally -mom Important- Antlat any time o. can wtthdtaw anyamount front your 
at thc moment thanatithugtoyour slump account. savings account, ex.'', the balance due nn you, I,,,,. 

wevu oame up huh a guaranteed savIngs plan-a Sod you luve trouble soon, your moue, tee u, We'll 
reteum7thiokralltnd, unusual. And untuttally helpyou nathoor moot, 

lust stop by nut mom utfunot uncut our bunch 
Muss hunt holow. We'll goo you aone.year loan 

anyano son too meth up to S1000.1fiat 
mot. von dun be pixel nomechately no 
moon exonng liegulanSanings 

'tout hun roll be pant -111trother 
rnunthly Inttallmenh. Adoo the end 

on year axon have been pahltn lull. 
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Art Director 
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Designer 
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Alan Chalfin 
Joe O'Neill 
Alan Chalfin 
Roger Hane 
DKG 
Alitalia Airlines 

far funhcr trecemanon.cal1 , 16-0,11 (h unp by 
The Ceontsa Rank oft me neart-arau Men Office. 

( 

',le GEORGIA BANC 

Colonel Sanders 
is now offering 

courses across from 
C.C.N.Y. 

14.136 ST. 

W.1355T. 

111 

bU 

11 A lot of people are saying that opening a Kentucky Fried 
Chicken a block from C.C.N.Y. is the smartest move the 
Colonel's ever made. 

But it didn't take a college education to know that Colonel 
Sanders' "finger lickin' good" chicken would pass with flying 

.1 colors in the Broadway and 138th St. area. 
After all, with the high cost of eating, our new Kentucky 

MI Fried Chicken will be teaching a lot of people on the Upper 
West Side a lot about home economics 

Kentucky fried Chicken 
Inummummunialmnamiumm 
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Art Director Jerry Sullivan 
Writer Jim Cole 

Designer Jerry Sullivan 
Artist R O. Blechman 

Agency Cole, Henderson, Drake 
Client The Georgia Bank 
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Art Director 
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Designer 
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Agency 

Client 

Jim Perretti 
John Russo 
Jim Ferretti 
Simms Taback 
Della Femina, Travisano 
& Partners 
Kentucky Fried Chicken 
Trade Assoc. 



After 50 years in men's clothing 
Barney's has finally arrived 
at a fashion point of view. 

All of them. 
Once upon a tirne wra very easy for a man to be 

al WM.jc Ile siraly wore eau everybody else rage. 
Today. dugs no longer the cue. 
Today there are Bendy handreds of different ways 

in which a mat cal repress her.* 
And no one st.ie or look" is more fashionable don 

the other. 
11.1971 the ran win wears a trultional vested 

glen pkrod on ooh wrung slues and sin with brace 
down collar opt. as Betunatie as the man wra wears 
a Pierre Crain one rah suede shoes by Rosen. of 

And tcday. a's wry often the same mOe 

knew do rot/oven &welding goes? 
The id. NU you have 1.0 go to we store for the 

-conservame bra' and rather store for desamer 
uvrat or saw other store lor something else Is no 
knew butionatie. 
Blythe the lane? Or the patience? 
Today. the mou trUnonable store is the store dot 

has the most. 
And Mat Ojeen. Barnm's. 

We doramio le..you meat. Km we've go. h. 
Barriev's has never been a know.all when accrues 
men'efe.hen. Fur ray years our goal has been. 

Faye. all 
bol we ha, never teen closer to .« tbeving 

gal thin we are die fall 

The Market. Room at Barney s steeped in tradk 
tiara Idiom. Here you'll find the Belk« rameka1 
the softly constructed natwal shoukkr look. 

In designer dot/rag. muse tops liraugg 
Ingenue...0i Haw. Umiceo five stones tall. 

Nuther traciramist nor des¡ener devotee can fai 
fidenrat 11 the Wet defameed PhoIedcnc 

We'vegist opened al entire loe el stio. coats rad 
%Brauer by DAKS. %Bur. French & Sta-tury. 
Roden. Midterm and Aqua-Worn 

paur taste nus to somedang more far-out. you 
drat have to ao br to find ik Just go down to Banky's 
Undergrowth 

All 1. Ul. In. 21 shops and dens «hell 
contain tbe most unurdamtve collect.. of men's 
fashion you'll find anywhere in the world. 

°wawa whew liantey's mains wafarakerak. 
Mute. we're Beetle on rats. Barney's dor, 

taw a peratol.new you ...it find would oral 
anymore. 
by called trax. 
Peo Braiey's you ahem get your money's wonh 
lIbe pnce yOU pay. but 1 the rag. no 

getkr drudge. 
In the lade drags too. Lice bee geralem and free 

parkiw. 
Isn't it rice to lorav that a store that could be o. 

Wrangle al ore respect. ca. be so dd fashioned n 
mother? 

Barney's 
71%ertue arid IT'Street 

14 

15 

The price of food 
has gone up more in one month 

than the banana has 
in ten gears. 
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Art Director 
Writers 

Photographer 
Agency 
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Robert Reitzfeld 
Edward A. McCabe 
Frank Di Giacomo 
Ken Duskin 
Scali, McCabe, Stoves 
Barney's Clothes 

16 

Barnes Cardin Shop has more than Cardin's Cardin Shop. 
and mere only a little out of the um; 

t, s it 
I ',nil» SI1,11 VIII, k ',dud “ol Li11.11111. j 'eé• 

Roe du Taal Sr. I lon..K 
lberre Cardin Shout., Barn. 's loearal on a ibis, 

unw n hoe %to... ad- 7ilonon Soto 417111 
Inn hi•olohiin, dun 

.hor. hi•omo. hon. lotn. 
tvoinin Ihe told% coon 'Coll.: 

quail', a hi. fnlion 
ail 4.1 the lint place 

\oliotl> de.iwu mil or sport out ith trio. 1 11 ,1,111 \tat I hi. is thc 

ckeltinu 
I he loglas Jrnihole. tlw 

du rat .1111kr an-
oral aunt .1:knlin. 
ko.1 this .pring. cuni,...or 

in linen hklith. hand-mcnoi 
And tropic in ...c.d. 

and pd. uuo I An& 
a larger .ekoint...1 

Pion I ...Ill, toreii..Ising. Inn dun 
ngill tint in Paris. 

%bee of his shins. 
cufflinks. sonplass....1.... 
numbed, id. ¡ow as much llair. 

...rim?. 
kh.11-11. %MI in liarne. ,., 
lone. ourt in,,, ,an 

11.,....gor rum re het. 

Art Director Dick Lopez 
Writer Richard DePascal 
Artist Tom Daly 

Agency Young & Rubicam 
Client Chiquita Bananas 
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Photographers 

Agency 
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Sam Scali 
Ray Alban 
Edward A. McCabe 
Hy Abady 
Phil Mazzurco 
Chris Von Wangenheim 
Scali, McCabe, Stoves 
Barney's Clothes 



A GOOD PLACE 
TO SPEND 

THE HOUDAY WEEKEND. 
On a long weekend a knot dri‘un are so 

anxious to gut out to dupe country brume:stile 
they thmw age:union to the wind. 

Deca.e they're kss cautions. it may pay 
for )ou to hen link more cautious. By drrng 
Voho. lor instance. 

The Volso hod> Ls.. strong we've 
stacked seven Vohoe: on top ol one another 
without crushing the one on the KM... What 
gives Volvo t his strength are the six steel 
pillap. surrounding the pezenger compartment 
and the thou,ands of wol welds holding the 
!It'd y together. 

Thu trunk and eneine commtnimme 
an: t lesigned differently. They crumple on 
irnzmtat a prente:pored rate to alporh 
„  n math. the pamenger 
cempartment. 

the side, steel anii.intneion ham 
protect the Ir.:enter. from lateral impact. And 
an fnm and hack. hydraulic shock ohs. whet, 
on the Kanpur:absorb km.speed 

V>oh °dorm lee pnnnei on, from 
'the other guy:. It can keep sow from Ix:coming 
'thy other guy": 

Disc brakes are designed to resist lading 
even after repeated panic .om. So Volvo hos 
doe Inn kes on all lour w heck And Volt. 
&emit stop there. It kei a braking s),lem with 
two imkpendent ol threewheel disc bmke, 
If no set Iadi,rhillAnwyownIwnn 

Mr.01 your braking power. 
of coot...timer fatigue can he tust 

dungeon, as mo:hanical lailure. SO Volvo 
exiles with bucket peas that InI ),,uinnlcenlraln 
on the w ad instead of the pain in >our luck. 
The se:whacks are infinitely:141.W witha 
kineckd adjustment that al lows then. robe ma& 
firmer or softer. 

dindenosvouroallscariI concentrate.m 
what's ahead ors. whe'n you're monied about 
what's behind yini. Vol>p IL:pa rear window 
dolnnnon.Awenll :prey door kicks that children 
ouit open from inside. 

So n hen making ph.... ke a long 
weekend. mayhe you khoukl plan on Inning 
a Vol.,. 

There's not ling like being prepared tor 
the holiday.. 

SHAM. A UM 0111V1.1.1ORAL111.11,11,V0,11 PAM% ,,11,111, le I 
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All airlines charge you the same. 
All airlines don't give you the same. 

Pan. nih nponee,i Cooly...al in.,. Menem 

ArrnImdan• 

bane.. 

Bend 

franYlurl 

>keg.. 

110.101. 

tooPon 
PVIS 
Papeete 
tar/o 

.3. 

.931 

.55 

IA/ 

1165 

•214 
'325 

'315 

.572 

.76 

nno 

.76 

7 I .214 "IA 
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Art Director Duane Plants 
Writers Thomas J. Nathan 

Scott Wadler 
Artist Gene Calogero 

Agency Scali, McCabe, Sloves 
Client Volvo of America Corp. 
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Photographers 
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Mike Tesch 
Jim Durfee 
Mike Tesch 
Ron Schwerin 
Tony Petrucelli 
Charlie Gold 
Leon Kuzmanoff 
Carl Ally 
Pan American World Airways 



For $30 you can send an underprivileged kid 
out of the jungle and into the woods. 

For dine. to too csrs.sistr o loin 
to The Fresh Air Fund hase Os en summer 
sxations to almost a million unclerprinked 

I late given lakes and ponds te, kids oho 
would othensise spend summer bathing by a 
fire hydrant, 
I l'ase given kids operi spaces to play in instead 

of a street lined u kit garbage cans. 
Ananias< slalom ben., emus and deer to, 

mans kids ult.< only contact u ith animal life 
wfur finds in nay mu, their linls at nett. 
Ilarney's believes uholnhearrells in The 

19 

Fresh kn. kind 
And in the benefits that Ilse Fund snold 

am.. • rii these children beyond the Ins, 

That's why, eaeli sear ste supple Tsshins, 
shorn, mirk, iindentrar and sneakers for the 
kids you help send to the country by euntrin 
uting Sys 

About the price Ida dnigner shirt and tie 
at Flamey's 

lk'c would rathaT you Well nithout. 
And gave too sess.ks in the country to a 

child who, has gene without tor his mire life 

1,1 1,4, 
thc 

Loaned n shed for $ 
to in-deductible Mtn, sends a cm SA 

he couturs fir no, asst. 
it dollin snob a kit fie,. unk. 
tonkalan moist:air kkh fix too, meek. •-
Male clocks posit& ' 
-rw Froth Air Fund, ion U.kurd Sinn, 

\es York. \ soon . , 

Barneyls supports The Fresh Air Fund. 

If an 
air freight company 

can't fly on the ground, 
it doesn't matter 
how fast it flies 

in the air. 
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Ray Alban 
Hy Abady 
David Langley 
Scali, McCabe, Sloves 
Barney's Clothes 
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Art Director 
Writer 

Designer 
Artist 

Agency 

Client 

Ken Berris 
John Russo 
Ken Berris 
Rainbow Grinder 
Della Femina, Travisano 
& Partners 
Emery Air Freight 



Pan Am's new JFK terminal 
takes the walking out of flying. 

21 
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cm% So 24,448,477 

%he, IP" MID MIS 
TREASURY 

re 

FlinhEY AI 

Take the money and run. 
RCII hOW yOU tek last war when the 

goyernment startoJ taking a bigger chunk than 
usual out of your paycheck? 

Well how do you feel about it now that 
refund time is here? 

Do you feel like 8days in Jamaica for only 
S262? 

Or two weeks in London for from $424 to 
5491. depending on when you w-ant to go? 

Or two weeks in london and Paris for from 
$490 to S557. again depending on when you 
want to go? 

Or. if Uncle Sam's being extremely 
generous, two weeks in Japan. Thailand. Bali 
and I long Kong for $1223.10? 

All of our vacations include your round r 
air fare, and hotel accommodations based .ri, 

lamd.s 'Is Ion... 
Sus. Jul, and Aug 
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Art Director 
Writer 

Designer 
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Client 

slookle occupamy ccciii you filed stparate 
returns). 

If you like the idea of leaving with your 
return hut you're not sure where you want tug°. 
you can't come to a better airline than Pan Am 
for help. 

We have more sacat ions to more places in 
the world than any other airline. So there's a 
good chance that we have one that's right 
for you. 

Call your Fan Am trawl agent or call us for 
more information. 

The money's going to slip asray. But the 
.. .brit, of a tri t, :throat mat 

PieW ANI 
Il uorldslrioq ulpuc runt cAl 

Ile•svt Sts I On ri. Sumds dqvrsis 
SSIosstle dss 

Howard Benson 
Tom Messner 
Howard Benson 
Alen MacWeeney 
Carl Ally 
Pan American World Airways 
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Howard Benson 
Ron Berger 
Howard Benson 
Cailor-Resnick 
Carl Ally 
Pan American World Airways 



Barney's end ofyear sale. 
Read k and reap. 
Starting today,you'll find saviiigs of up to 50%. 

But while our prices are greatly reduced,our selection isn't. 

L 11... %at,. I:ha!, éls, eavnies, wre•ted.. 
Chalk ,tone.. pled, P.a.. alai, Value In 
$173. Raw. , pier .129.90. 14th 

2. Linen. Scott llamas and rh,on.hirr sportmah. 
Tweeds ertLineih plaids anpe., All 
Foil shoulder st• ling Value SAO to SI I:-.. Banryi 
• S69.91 P•41,19.) 

3. Bairn, nit, sane under:I:nett litinsh Flying 
%shah nude Iterben, overcoat, world 
reno•aned. lhe telonnt the tahne, the patenw. 

Burberte. through and through. Regularly 
$193 hi 5410. Raney, pn,S149.9o. (2nd 6.) 
Wartnjoln, by Camp. Ideal for winter weather 
ame andie .peetator soon,. 1.siteditsat 30 

41,0e.t. Ititraely $7.50. liarnei's pthe 
$7zfo. I NIan 0,1 

5. Fatten. &halter drea .hirt, 'minding PiattelL 
Cana. Mai, and Mani, hrentil& 
stabury. VAue to $27.50 Now 51110.(41am t) 

6. (99; I. uhinute in federin tainted far 
the prrf,onnl..1. Value front ern In 

Barne4•, 0.1 
7. Mantas hits. Eleatoth• designed. lunninuhly 

'adore!. Regularly $193. Baney's on, Sl'Atiel 
1.1tht , 

A Barton And-rhe moolgaturrine mane. A 
town. at am Ming bin top pnee. ion ,ave 
Value $13o. price $1,1.911. dint 11.1 

9. 1 tekon 'pet. eat.. It's hard to tell itlikh looks 
better..5 Ilehen pat. Or our mice on yaw 
Peso. Value hl35 to S165. BaneY, Free 
£99.1., t Ith ILI 

IA Baler heinous, Ye.. Baler tales more than iust 
SiAl amet his, Indiction.. tweeds. Valle $150 to 

Barney.> $9.99. (4610) 
II. DAKS pother, How Bruid, can yn.w. See thi, 

great gram., wie•tedh Revel, wallah 
Value A17.:010.$42.:0. once S)4.9n. 
Celt, 

12. Sven' group, sh Ileurnonton Park. EAe. 
Pettaelb hah oull be ses a haw./ group 
when .ta tits/erne. Woraedt. . he, ket. 
%due ;110 to .97n. flamey'e pn, 904 0) 

IL Grodere ,ponmath Hand shape(Ion 
thee enage. Valle S115 Barmy s pree S89.99. 
11h03 

14. St...La:ear. A few tales of Innate maker Whit 
.11190'. 1041 Jacquard.. plots and ends. 
Onana/I4 $11.50 $12.30. Noe Slat. iNlain 
Matelb teem...h. you'Ye never owned a 
▪ tha h your chance to Nun collection. 
Reel.* SII/i.931.$113. Bane> late $99.90. 
MAIL 

• 11 Phippe Verse nIal.. "Ile-a make env American Inol 
great. Vehie $210 to sc.3. B.«.ey'.. mite $I4990. 

17. ilarborroader angleameded mat. with pie 
ape« bar. A Una, weallennan thinks a lot 
et Mr, enc. Value $60. Barney's once sla9u. 
I Al., 1 

10. Sal,. Camp's wredirotnn nver.thehall hhe 
argyle and country checks. Imported from 
(Wee Britain ReadarlyS3roh4mm. 
• e$2.10. Olen ILI 

19 Nlinge Crian he... Knit. in had, pin doth 
and pllid.. Man xili, hacking dap peke. 
and iale erns. VA.. $117. I.. SIL,. Itantev's 
Ink,. $7191304 0.) 

2o. 'hart and OAKS an,. Erne Bruith maim, 
brae/ you Se tie.hes. In superb twxd.. 
gain, aorl worardh Readarly 0159.93 In 
417993. harnei 4 axe $129.90, 42nd FI 

21. Sweater•. Jaeger, NIrGeorge, Ragout-, ruttell 
and other heed deatneth Sledands 
weed hand.. At at leaarne-third. Regulate S18 
to $33. Raney', price $11.90.$21-91. litlan 1 ) 

r. Stefano mere., Baut•Y',. 
lang.Lating me. fie >ou Regularly $110 to $12.1 
liameek axe $79.91 (Ord M1) • 

23 Bey shoe, Leather preci.e1v cut. Fatties 
earthily iewn. Naturally. BAIsA from 
Switzerland. Value 940 97,n. Barney's pike 
$3190. (Nlain LI 

24. Ilaippe Venet speak-oath Maybe you danst go 
to Frasee. But you ors kink ike 1111 10.1 came 
tat. Regularly S149.95 to SPLi. Barney', pn, 
$109,11.111, 11 

23. Burberrys drable•breatted full-heied 
• all.weather mats. Every man has 
away. waned one. Now st's within mach. 

Veit"ii';^ t-5 
26. Fade lea •ponc... Sad.. plink heck.. Side and 

ern., vex, 101, r,ter. more Mai 90, ea. 
Valle SI, 041,1(0 kuney',prie Same,. 14.11 I 

r. fect are tram 
Sr,...,0.11.m... Value SI.: to Sllt. Ile 
pne Slat. 

:44 fkriern o shoat, Mliat tram larnm name. 
11, the ha mite. t utLin she, Iria tweed 
me. A n. del of aite and In,11 

vee a2in id21,. Banry's prie 
• 71,101 
19004 group .1.1r..i.er >pork-nee from 
Halal& Iran. Stake. An weinunon market a 
internat. gull> hie:haled spewed.. .51 as te 
our main, unonneadv pried. lbyguLartv 
$7993 I,, S(Ia. Barney.. pnte Ord O.) 

at Han. :vintner & Nla‘ new Famoth realer of few 
hits presents chtnicith waited, 
in, newest mode4(l. National, eh eni,ed at 
$150 to $(71 Barney's ate $99.90. i2nd IL) 

Tn 

e 

31. Pierre Cartin Ihnlinue Line hits. Bold it beautiful 
when tie .01 411 Cardin. Value (mm6'1351,5121 
Berry3 po, e S99.91 13rd 1 r 
Biu 81......portmath Ilere'..1 Wide ,aritty 
hest. Many with iftfr baton, Value $125 to 
$13.4. rri, 449.90.14th ti 

33. Nrchaelsi-Stern hins. lined tr. make the hard. 
nosed ramp« oonlr. Value SI 13 to 5131 
Barney's pnee $09 90.13rd ILI 

34, Pierre Cartin ma>. pnnellig what all Cardin 
&lemma lle Card., fah- Vahe $103 
to 52-i, Barney'. ewe $139.90. t I(h (L) 

33. Ilevondire. Sdat Thou,. Linen hot›. Fasene, 
00( 41 4004110101 .pe,ulet• es ha deader • 
Womb/. In 2. and 3-hana motel, Value $14II 
I,,$410. Barney'. s99.9.. (2nd t / 

36. lanixen hat, Tainted of costly worsted. In the 
naditensul2-lanon model. V.dur $IN I tn S190. 
Ramey.- pn, $139.at (71(5 I 

37. Stanley Ithker shied hint. Be., selter, men 
mien tlev•re not on hile. Valor 113.5 to 0155. 
Bane, pree Se09.90. 2nd 11.1 

14. Henn ,4 Pan, dielh 11eeor.1,. ,+-,"b,. tend. 
.5 Finneran I..sk with he n We. 
Regulalt $115 to 61:19.95. asmri pri,M9.99. 

39. 11,nte Cal 4. }bulgur rein,. it eleuhir. 
hred.ted trend, ut. Or, lam le. Al a &gain 
figure a downpour. alte.slat Barney's init. 
$71.1... Ird 

hi. Whey -.Ion- suit,. If there were 491n-tans to 
own nele. ,ne he el be our prim. In ,trites. 
enliik and pad. \ hue $130 $141 Harm 1 
one $89.9n. 13rd fis 

41. Coin P.datai hire. (Mere Palui lead, «hers 
O iime. 54102, may 1r why all road, >ad to 
Itoene. lane s2.1; Bamtd;... unce 
$119.90. (451.) 

42 1.9gour. French & Stadler>. . Fee Were, 
sultanate you. Idniustielv liarnm's. Clastig 

2 button end Brahhhatiant 1190,14,440e11,1.9:-.10 $103. Itamei. $I 71,91, f2nd t) 

ht. t im.h('t• ha, I Lsnd..luged comtre lion. rager 
the laud, aid eel what we srean. Value 

to.1191 Barnes's feire $119.91 4450) 
II. Iturivigh °mere.. Velma, and ,aunies. lathe 

anek-bninted tly bunt te the le.he 11rtndt 
wanner. N'alur $130 101149. pree 
S.99.9.1 11adt11 

45. Mhat :nee farnott 
miter .0 spin:oats do at knee?, hes.th 
In•edh 104k. tieeL....inele, 5 A. 575 (^ 
Ant Ildney's ptiee $39,90. tâxl FI 

41. Eclat. ,tencht.. lithinalive and rignifieil tainting 
and panrms. Valle 0139 to $1 Pl. !Limeys pie 

ea, 0.1 
47. 141111/a., envert math noulite.hte.,91. Fitted. 

ettl Value een. Paney's pi, $99.9n. mho.) 
40 fwg. and slat,. llohortien, and pule. ti hat 

tlet means-make. Suite nude. traditionally 
,khagned. Value Al2 to 147. Itieney's gate 
524.91 tMan IL i 

49, Idttour, Enneh& Slanbury sprortmath Foe thhe 
he :tonneau, Mgr.. Fetal & Sunbury 

meth '<mini:eh-11-1/.95 to suits:, Hanitiy., price 
$e..911. tad (LI 

tit 'lend nt Path sp Peehm Salina* 
pocket, Side or ...aerial.. Regularly 1115 to 

Baney's pnÉe t3nItl 
51. Botany -50ir andMente Cristo spew.... 

Styled be that ehu.d. weetendhn-thehotmlry 
11.4 In .innint. and tined,. Valle tan toe:, 
Barney, Prie 111.90.13rd 

7e. Burben, iporthats t. tam.. e 
ni.99,1Eneth Lades and anat... •di Imp...5nd 

›porteciat, caret. tbe 
Regularly 02 ILl,, $135. Barney4,nice 5119.90. 

53. Cardin Boutique line over, na.. Double. 
breede& Fitted. 1441.1rnah. haltarli 
loo. Cardin overuses at this price regai no 
urnichiaL Value *In to 515,,. lion,..'. pie 
Sati10.13n16.1 

tneeli epecnn.. You'd., a 'Lolling figure 
h there. And hne lone ItsmaiY., ha, ent Sr 
late. Snlidh limey knot and chetah. Value 
$1110 ,,o01IO. Riney'. ctd d.) 

r,3. Rode. overouth Sleepier., trail,. 0,514,4. 
male web bel can. saddle,leulder. Of fine 
hshne, and mignon, Regularly alli5 to en. 
Barney.> prie SI 19.90. and di 

5d. 4,4frry Ilene Ltd. Boutique Line meth Fame 
lionise. I e a peek. Value SIM 0,6110. 
flano.4. pre.v609.90. (Net) 

57. Matthew Peek hrhed tau-. Tr:mink...I 
2....1.1.buttint 'tiling. Andio,o, Ie.44, lool 
wa enema yott. Regularly $99.93 to >119.95. 
Belle prim I) 

50. Fatnat. &saw,. neckwear. Mafia 1101141. 
Canto, Itht and Eden, Frini•h& Nedra-, 
I hignallyaln.S15. N,ne 85.9n. (Main AL 

59. Bin.ted•Tes nit.. One tithe grd.it troelliingi 
elith•irs. Valle SLIOM SI II Banat'. tree 

(21.1414 

60. IL Freeman suit, Tle NItace in trekked 
eiting ha, panned a new ealection elaoher. 
2. asd3-buttm tom1/4. 501a,5143105175. 
Banal I pr..' SI 2,1tia. t 2nd ff./ 

61. Long him,. elreis llihe are (IT.» Mahar 
brand, Sal,. >trine, pat• rn, and decks 
Onarelly $14 Sld. N.n. 07.91 iSlant) 

62 Lantetti mercexith Double ewl ten.le-breaite& • 
firth.. velours. mean.. amines. Itegnian1 
S15010 $1715 Raney.. pre,. 1119.i.4, loth 6, 

fall. Freeman cheroot.. NIchitoh home, and 
twilh In traditional dondeatrahrel. My 1 en. Value 
$183 tuS195. BarneYs. Pae t2nd 0) 

64. Perre Can4n tanks ',hi. eared to 
thin-mire/he, u, S33. Iteum's 
¡gee S2e0 I, 141m1 1.1 

W.. You91 new intense...4d fe collection. 
from the Led an tunnal, a the C. huh a. Regularly 
SI 17,toh115. Baney's prier att.,. tea., 

66. Beer yelBronialair ha'. II mil Lehr/44dr 
rit hea trim, t. hear humid R.. on. 5 
50 Ml ,1:•. Barret'. pre« SI 111j, 01 

67. London C4urater\ohluthiewating.hoe 
II..'.,, s' an hiede welt m•sleed rmle 
it de. A'alle d.J2. ate 

60.11alnint kernel, mans., Elegate ...Wended 
veh lee.. In neltum. ,,hers. hisonieh denies, 

Setdaherl huhle-brrahed. Value $190 lo 
5223 (ek,01,,i.s. 11111 IL) 

69. Lebo« nits. Urge> s• and undenadernent 
ia tine noraed, aid Mmes. in 

pi:died stripe,. Vine dr9.1 Li eta. $º14,11 
pri,...31,...,11.11th 11 

70. It. and Metre Lein 'lei, I ;mot for mar 
1th. and Cantin eteiet• 
0.1 thr,ia. %ale tit...Sr, lien.- • urea 
.421,.. ,11111.1 

71. Kip.. French & stager, n ..h• •. 
drehlettreastedtiaths..., .ee 
and $15..9.1 (4010', 
400. it129.99,2tal I. i 

72. ISetre Caren Ihnnaue 
Pane Card., band. i-nt a kw. as.« 

n? tla prier. 1 eml, 
.h.nlandhehmioth Soule pea leth 'Value 
$0340, 01113. BanteY., reCr 0000,95' 'Idol 

73. OAKS :ea Wars 
ibettnel. and anions make der great 

$12:o 1,5153 
SWAM% Ghe il 

74. Pirrte Cardin sannowth AMse know. nene 
about tar. Min Me French? Who. al turn it 
inne a ea hater than Carifin? alie $13.4 to 
5143 Bane, prior 4,1190. t MIL) 

75..511.wool full.letteh daakilareded 1, sdi by 
Laden F,,-r. F. e See hildength inotkAh 
reaA let down Carpet,. Value e19. . Barney% 
p0.5044,101,llllAttl 

71.511tannul'anananyerenth underprice& 
15 ann. 14 able and .4nd...breasted. 

ht•ninghinea, e.t.a.-sand 'alas. 
Value 6140 to$155. lianey'spnee San,. r.Ird 

77. Imported loeber troth sae, Woo ••,'.1" 
$21.5. Hamm 'spit, SI 19.101.151.,11 

7.0. Storm me. by Zero King..51.s9 1,. 03.0(2 
...Aar to ktep4ou want durag Sal a, 1 wgger 

'So 
Slat Ramey s pn, e».eu. c*a 

79. Sim.h. taddouble.hrehted ideating hut. 
Ir.,, Nam A.dley, Callonea. Where ding 

Lede. %able S175 to .11>,,, flane4 s 
'MAI ILI 

BarilleY9S 
Al, Avenue end 17th Street 

• - • .• • •• 

' 
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Robert Reitzfeld 
Frank Di Giacomo 
Push Pin Studios 
Scali, McCabe, Sloves 
Barney's Clothes 



A rational alternative 
to rationing gas. 

Covered by VW Owner's Security Wonkm with Computer Analysis 

24 

All airline fares are the 
same. All airlines aren't. 

25 

24 

Art Director 
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Artist 

Agency 
Client 

Wally Arevalo 
Jane Talcott 
Wally Arevalo 
Charles McDaniel 
Doyle Dane Bernbach 
Volkswagen of America Corp. 
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Art Director 
Writers 

Designer 
Photographers 

Agency 
Client 

Mike Tesch 
Jim Durfee 
Dick Fitzhugh 
Mike Tesch 
Tony Petrucelli 
Ron Schwerin 
Charlie Gold 
Leon Kuzrnanoff 
Carl Ally 
Pan American World Airways 





What's the world coming teThe Russians have 
invited Pepsi Cola to The Party. 

They're getting ready to I ionic anti sell the capi-
talist elixir in the U.S.S.R.— but that's oak a straw 
in the wind. They're shopping for all kinds of tech-
nology in the U.S.. from fl t1I supermarket 
checkout systems. 

The new Fortune Magazine tells you why: the 
Russian economy is in a very tight ',hid. Its g.rowth 
rate is down to nearly ZATO. There isn't any more 
labor libitum', into it and greater capital investment 
can be made only at tin expense itf consumer prod. 

28 

sets. And that could he a risky business! 
Only inervased product y eau ml lit. lelmsian 

roman!, going again and Iii, elieick,,1 luny /0 WI il 
1.$ bIty il%min ii,. t:S. Ergo: Ra.,Mg.ould la•come 
a major IIMPAri for A Ifif•rifYIII bosincssme 

What's revolutionary here. says Fortune, is the 
U.S. Government's at to let it happen...to per-
mit inn» technology tii go to Russia's rescue. 

Fortune saw it coming way last May when we 
ran a story 011 the first major contract with a I...S. 
Firm —for the design ill' the work I's biggest foundry. 
MO miles east of Moscow. 

28 

Art Director Bob Czernysz 
Writer Richard Olmsted 

Photographer Sovfoto 
Agency Young & Rubicam 
Client Fortune Magazine 

Now the door is opening wider on both sides, 
and again you'll find the complete story only in 
Fortune. What it ;mounts to is u blueprint of new 
opportunities —of what the Russians need, and 
when, and why. 

It's ',lotions why business leaders depend on 
Fortune more than any other business publication. 
FOI'l Illle is the inn,' that leads. 

As reader or advertiser, pm'll proM from the 
out-front thinking that's... 

ONLY IN FORT1J1E 



—I -hung mach( ele 

tedr. Kind to 
fuel nod eehn .1.thren 
out herd lo la rund I I Si linden 
• ur deni 

Ili we•tdeui.hen 
Fern...hood. wurdro.t1h 
TV•Gru.th•erbreehen 
io:t Ile endeten tlidlieb. 

Dorf. %Aden wie dime 

29 

n 
%of-Adult clar. 

ober...efrhe hii.wirbustgen 
;ex altd, .1hingen haben. 

Mach, Grwalt im Fern-
....hen den Zo.chauer gewalt. 

(Si irmilutionr.These)? 
Oder. baut Crwidttütigkeit 
beindo•eli.neer aldbutharein-
These)? 

Inle• 1.11,••••• 7«lewneb.p.melttka •••••••••• 
.1.••••••1* .1»....1.111.. 

Utz?. 14.1:111•••••"••••1 41.••• 

••.moneee.1.1.:" eh* ...=11••• 1...geelo• 
•••1 é• 

...Amid. a« =te• ',et • kk 
Met nod wed* gnbee1...I.Ite * 

*dim ••• Imem *gm Mel ••••• 

1.1...../1•••••• ea/am Paid» 
rm... *um Awe Wm..» Imealdà 

oie ••••eu.tarIa• 

Für die ende The. 
• preehen Fun.rhungs. 
ergebnisse. - Fiir die ,,writ.. 
The. much. 

Fine Antwort out die 
Frog.. noels der Wirkung der 
TV.Gewsit Alt+, noeh ans. 
Fe. 'debt nur: Auchein Vrrbut 
derGewalt im Fernsehen 

DIE ZEIT 

knonte n1rf, In. Proldern der 
Gewalt in timer, Gesell...haft 

Wer über aktuelle 
Problem.. informiert sein 
bettor( sahlreieher Fukien. 
Dock owl wer über ruhlreiche 
Fukien ‘erfligt. i. nod, nieht 
vollstündig informiert. 
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DIE ZEITinformiert 
volistiinglig. Si.. gibt Meld nur 
Il. Fakir». modern 
Fukten nut den Grund. Sir 
ontersielit den Nachric 
ediegründlichria h. h..,,. 

Wed. for WorEe vet, 
mittelt DIE ZEIT ihrem Le.r 

die lllll  ... 
untrrrtclorg tabrr, II. 

VorgJragr.tra• ..11rn 

.rI hafq. 
und Kultur. 

DIE ZEIT 
Faker, bringen touch amine. irgehen den thliten onf den Creed 

Ben Oyne 
Michael Schkner 
Ben Oyne 
Ben Oyne 
Geilenberg, Kellner, 
Oyne & Schirner 
Hamburg 
Die Zeit 
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More New Yorkers with 
professional/managerial jobs 
read The New York Times 
than read both other 
New York newspapers 

combined. 

More weekday readers of 
The New York Times 

receive income from stocks 
and bonds than readers of 

both other New York 
newspapers combined. 
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Art Director 
Writer 

Designer 
Artist 

Agency 
Client 

The median household 
income of weekday 

New York Tunes readers 
is 54% higher than that 
of readers of the other 
New York morning 

newspaper. 

More college-educated 
New York women 

read The New York Times 
than read both other 
New York newspapers 

combined. 

Andrew Kner 
Leonard Wright 
Andrew Kner 
Gary Solin 
The New York Times 
The New York Times 
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Fiona Macintosh: 
the world's 
most hated 
stewardess. 

She never rrnerJsa moment to herself 
Never runs out of energy Patience Or time 
to get what you want Like more ice in a 
drink More were More 
pillows Or just blissful 
solitude 

No wonder other an 
lines hate our Fiona With 
her jaunty dan lot and her 
unspoiled ways. she seems 
to know what you want be 
fore you do 

British Caledicnan has 
over a thousand steward 
esses, each as individual 
as the dan kat she wears 
but each with a flair for r 
making every passenger 
ataard • - 

Portent person aboard 
Ara fa Snash Caledonian inaugurates 

flights from New York and Los Alyea to 
London June 1st they and 
flights to Glasgow and Man-
chester (No scheduled 
fares will be lower than 
ours ) That when Amer-
-, nswilandoutvehyBritish 

odonian is the aidine air-
hate and Mode love 
Call your Travel Agent 

or us at 212-697-3200, 
800-522-0466 or 800-221-
9756. You'll love us' 

British Caledonian is 
a member of IATA with 
ticket offices at 405 Madi-

nvenue N.Y 10017 

BRITISH 
CALEDONIAN 

The airline airlines hate. 

tycovAENtanr.; APtal_ !sr FROM THE UWE° STATFS TO THE UITED KNGDOM AMD ON TO 44 MIES IN 25 COUNTRIES 

Chester Brown: 
the world's most hated 
baggage handler. 

BRITISH 
CALEDONIAN 

The ...e.nnesnate 
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Art Directors Herman Davis 
Frankie Cadwell 

Writers Herman Davis 
Frankie Cadwell 

Designers Herman Davis 
Frankie Cadwell 

Agency Cadwell/Compton 
Client British Caledonian 

Captain 
Alec Mackenzie: 

the pilot 
other pilots hate. 

BRITISH 
CALEDONIAN 

Thearbree antres hale 



Look deep into our ryes. 

32 

Deep. Deep. Deeper. 
We know what you'll see 

Ilse vdicat. she pun,' Stingy dosser. the 1155551 flavorful rye flour. 
lieu anse sullen \VIgler.s nuke, rye hieail. we snake it wish she very finest ingredients 

fht she r leanist, most s,nslrrn equipment 
Aii,1 ilsoir'• slit way we 'stake t‘esvilsine. (tons takes to ...Le. and doughnut.. to d h 

huths ussihy roll* base tern ou.tulg \Vtglet ,81tv 1890. 

80 ray issu tissu arid t. vr Sir nu Ian so, sley.,1 a la x,10e. 

lilt lx. 1..ic at lust hut. 
Vhp,ler's hots stseut st is 

WIGLER'S 
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Art Director Steve Kasloff 
Writer Steve Kasloff 

Designer Deborah Bradford Thoens 
Photographer Dan Katz 

Agency Frieze Advertising 
Client Wigler's Bakery 

Wigler's 
P9 inspechon with 

fl  crullers. 

W1GLER'S 

The apple ofour pie. 
IA. dom. tee •À. 

Its. s 

• pine .1d•••-..o 
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For cats who like putting on the dog. 
There are those of us who always seem to do 

things in great style. And you are that kind of cat. 
You like fancy clothes, nights out on the town, 
perhaps a pinch of catnip, and, of course, good food. 

To you, good food means only one thing: 
Kitty Salmon with Sauce. Salmon with Sauce is an 
elegant repast to find in your cat dish. It not only 
tastes better than ordinary catfood. It also keeps 
you in fine shape and seems to improve your voice. 

So check your pantry today. And make sure 
It's well stocked with Kitty Salmon with Sauce. 

frilemos5 

hee. With giLile_Lie) 

Cats like Salmon. 

After a hard day in the tree, 
you deserve "Sa lmon with Sauce 

gym 
seeleamszsed 

Cats like Salmon. — 

(tn 

dP 

When things get you down, 1 
think of "Salmon with Sauce? 

rani Ora tralt tram 
It %Q.t. lot Imm 

than Ira a lent • 

33 

Art Director John Sapienza 
Writer John Swartzwelder 

Designer John Sapienza 
Artist Seymour Chwast 

Agency Van Brunt & Co. 
Client New England Fish Co. 

Cs Wœ Salmon. 



300 Kermans. 
290 Tabrizes. 
280 Kazaks. 
270 Chinese. 
260 Meshkins. 
250 Sarouks. 
240 Bokharas. 
230 India& 
220 Kashans. 
And a partridge 

in an Ispahan tree. 

2$41 handmade 
Orientals now on sale 
at Einstein Moomjy 

34 

A historical moment in the 
history of Einstein Moomjy! 

In honor of Veteran's Day, more plushes, velvets, marbles, 
plaids, shags, twists, Ryas, Orientals & Chinese rugs than ever before 
are all going up for sale (some are going down to $5.99 a sq.yd.) today 
through Monday at Einstein Moomiy,The Carpet Department Store. 

Attention. Shah,. Sheiks;Ehe British 
Museum New Immures. Neu Yorker,. 

AC'e have here at Einstan Moon*" what 
well may he .and ha, often been eilkd. the world% 
mom fantau lc collection of Kerman, and Karal. 
and Kash., md Turktrals and Isparta», and 
nun. oilier pedigreed ()fiend sosoSvidinadc• all 
un sale Mr Chnstmas. 

Anil why are they all on •ule if they're all 
that Great? 

Why not> We bought brim, prices wow 
room. so now we can allord to lane a side and snll 
nark.: mom,. You prolii. we moll,. IIN thiental 
hetivn. 

2.341 Handmade Orientals on sale for 
Christmas at Einstein Moomjy. 

New r Shards. U IOnentals. Anitque 
Onentals Semi-Antique Orientals. Wall Elmamlar. 

Ikrk your halls with rugs.« MoomIY. 
fatal:, Li la Oauladabid. 

I, vour true ovo m mink ? Now put berm 
Kerman. Is x Is 52395. uru., 5E995. 

A pure silk Tema. a museum piece. 
Ir timk 4 master craftsmen 4 years to weave ir. May 
he worth halla n,illirrntn halt a year. 0,7 x 10•10. 
Is 515.uoa S19.000. 

A rare little OM... 
Ivory with prnk medallions. 29 0. 1. 530. 
Was 545. 

A Hamad. à or!'' Una gorgeous? 
lr'nonrqoo' Floralsand,ernaernm 
Is 575.We 595. 

A rust-on-net Afghan. A colIceturN rug. 
Mo. Einstein may my to buy it bark. You don't have 
rose il  x 72' IN $4350. Was 5395 

A classic Sarouk. Tho Sarin& bold blue 
border. midi 'twitch...re inner dmign. 115- x 
Is 51.1.5. Was 5E295. vai 

A Turkbal elite of Persians. Even 
in To I. they're not making Torklxifs likc 
this mymore. 14" x 610-.1,5075. ühs S975. .• 

And (:hinew nig, the sum 
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colleen.. of the U.S.A. —And worehand-silk Naim. 
And Kurd, and Qonro And E.100,4.• 

and Shinty',r. And raraniula Afghans.Caueasun 
genre, rim. Turkish runner,. Pakisran prayer rugs. 
pine par nun Scraliends.,tered rug, from Ardabil. 
.And the hnnsn-wuntrul. ruby-beiked partridge 
of Omar Khayyam in an Ispahan tree. 

All with the tine wools or sdk... the 
mericultm, wee,. r he intrisaire patterns. the pure 
colon. Me a noent motifs-the welt and the ha and 
ho hltic chip look Mar re.mvore wit, Mat my 
(Menhir you buy al Einstein Moomiy mally 
blue chip. 

You'd like to have wmr Oriental lahue 
°tram.? We guarantee it. 

Yudd like to ham your Oriental hefore 
Chanukah? You shouldn't wrap 

You'd liken. KashancanYousurelyran. 
You'il hire marrange rmlit ?Wesurely 
You'd like us io ship? %ell Karak anv 

Onenud you 6ko ansuhere in the U S.A. 
You'd like to ask all 

kinds or-question. because 
mu haven't spent your entire 
lire studying Oriental rugs? 

Alë.1 like to answer. s, 
No question too large or too OF e 
Oriental expert..51r. George le!ép 
simdl. The Oriental experr's ey„ 

&Marian is one ol our staff. X. 
He'll men estimate Man your 
rug will be worth a war from . • 
now r which in almost every casewill be sularamially 
more han you're paying now,. 

Lrxik or à this nay. Perlume di.ppears 
and himks are pedantic and washing mehinm are 
not rep roman', And a fur Lliar gmws old and 
torrvworn grow, a sweater, but a rug Oriental 

grows better and (KUM 15 Oriemal shopping 
Jam left uruil Christmas at 

%Einstein Moorniy 
The Carpet Department Store 

CARPET LOVERS 
SALE AT 

EINSTEIN MOOMJY 

T°d" through Feb. 14, oh do not pine. 
Hundreds of sale carpets can be thine. Furries and 

marbles for which ladies swoon. Windswepts and wools all 
at Einstein Moom. Velvets and plushes and shimmers and 
shags. At sweet little neat little sale price tags. Some of these 
carpets, Valentine, once sold for $17.99. Some now from 
$5.99 so low, because Mr. Moomjy loves you so. Rye, 
Moroccans, Orientals divine, on sale too, oh Valentine. 
With kisses and hugs for your dear little floor. Signed: 

%Einstein Moomjy.The Carpet Department Store 

Harvey Baron 
Carole Anne Fine 
Nick Samardge 
Harold Krieger 
Baron, Costello & Fine 
Einstein-Moomjy 



Now Chinatown 
has an alternative 
to chopsticks. 
Drumsticks. 

The main othamlon.m the Lowcr East Side 'heed: ya 
iant the chicken chow man or thochickcncorcimorc. it' the 

wu Kentucky Fried Chicken oar Cenlre and Canal Sire.. 
And to du. yaaaa how happy., are about Nerving 

lunatemn ond link holy. our ncst main attraction is hatin 
penal addedwhim. A houses. arming. From n. thro 

.\ugust3thuithevery purchabe of ColonelSandcre-fingcr lickin' 
chicken. gcl .:an mxid. On the houe. 

InChiu... it,,,,, ha. he sedr ol the., but imCanal Street. 

>Wu' fried ekicktm. 

6 

• 

•enhur 

• 

Kentucky Fried 
Chicken spreads 

its wings. 
Kentucky Fr rad C bacri a pira ad to announcr 3 nth 

ad.htrons to the lioa. Onc Ln Grccn.Kh ShIlagc. °pc on the 
Cpper Wem Ssalc undo. Ln W.ish,npon WW1. 

Come arm, and hchlt“colchr,c T. don, arc on.. 
The ,of [Inn ,nhe Weh pun:hay:Maur -fingct 

goce dhcken you ga a free..., 
It may Iva srmtll gilt hut when you 

reany çhicken 

• 

Ktigtliekv Tried C. 
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Jim Perretti 
Mark Yustein 
John Russo 
Neil Drossman 
Jim Perretti 
Mark Yustein 
Della Femina, Travisano 
& Partners 
Kentucky Fried Chicken 
Trade Assoc. 



Since there's no difference in air fares 
you should look for the difference in airlines. 

Pan Art SAS Nortl.est Continental Alaska 

funsten.le. le 
Bangkok 
Beirut 

COoennagen 
Fairbanks 
Frankfurt 
Hong Itorg 
Honolulu 

London 
Pans 
Papeete 

Tokyo 

.336 

.977 

690 
.347 
.96 

'347 
.868 

.203 

.325 
'336 
'572 
'709 

'347 

'868 

.709 

.200 

96 

PAN ANI[ 

All airline fares are the 
same. All airlines aren't. 

<8,8* 
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8•••••• 

,840 

8,8 

8,18 

.48 

18 

'WO 
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Art Director Mike Tesch 
Writers Jim Durfee 

Dick Fitzhugh 
Designer Mike Tesch 

Photographers Ron Schwerin 
Tony Petrucelli 
Charlie Gold 
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YOUR PENSION PLAN 
MAY RETIRE BEFORE YOU DO. 

BETTER HOMES 

SEVENTY FIVE PERCENT OF ALL 
DIVORCES END IN MARRIAGE. 

THIS IS WHEN YOU NEED 
ST. CHRISTOPHERTHE MOST. 

ci drive into an unscrupu-
:,ation. it won't matter who 
>Oa kee.ining on your dashboard. 

Any skilled Old° repair gouger can 
easily end up taking sou for a ride. 

Ile can scare yon into spending 
sir needlesshli simpls lacking up 
s ear. Ns', thblitig our frtjrit wheels. and 
telling sou sou need rieti stillissints What 
he doeSn't la you is that sour front 
wheels are supptised ir,wolilule. 

He can c.,n stir ii ile into thinking 
her car needs an espcnsise new part. but 
all he really does is put duck Ille old part 
after washing it off with some solvent. 

Or while you're in the mens' room. a 
good gouger can quickly squirt a little oil 
over the steering box. tell you thc seal is 
broken, and you end up going for a big 
repair bill. 

But why does a magazine like Better 
Homes and 'Gardens think an editorial on 
auto repair gouging is important to talk 
about?* 

Because today more than ever, hus-
bands and wives not only want to know 
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about everyday thin, 
nishings. cooking and 
cure shaper rash, but tliej niant  
know :ghoul all the other things that could 
cuedg the lives of their family and their 
pocketbook. 

That's why 23 million readers don't 
think of us as just an ordinars magazine 
they think of us as we of a professional 
journal for husbands and wives who are 
making a home and raising a famils. 

Our readers hale Itu purl with 1.1s ints 
average issue is kept around the house 
for 22-montlea not only because of the 
amount of editorials we run. but also be-
cause of the kinds of editorials we run. 

We hare more ideas and informal ion 
on knits'. home furnishings. home kn-
provement and even tras-el than maga-
zines like Family Circle. Good House-
keeping. Ladies 'l tinte Journal, McCall. 
Redbook hr Woman's Din. 

We even has-e more husbands and 
wives who buy new cars. own their own 
homes and buy major appliances than 
they do?. 

Esterythingme talk about is close to home. 

Nick Scordato 
Ken Charof 
Nick Scordato 
Cailor-Resnick 
John Rockwell & Assoc. 
Better Homes & Gardens 

watl,. lit_trill iii 

Maybe Ibais win MIAS: is 111, 
niost ii idyis rea.I Ind ,t/iiit• in : 

BETTER HOMES 
:111,1 



Now you don't have to be Daddy Warbucks 
to have your own banker. 

39 

man 
bd.wanal taxman who ha. an eurnent a.b. and who 

al rwrlect malt taw+, ow+nwl 
...conmactraincaNualanounname 

havr onwno 
,rurno.I bnananatanang I, men busmen 

awn be snot laws,. a* 
Ilwrr ...ant am...a-taw maul., 

It a nateth, 
bankannhubcrn.hconht al ,a 

nun, worlarraclunwia 
nonnar-at leant, atm. hank 

...ner bane,. all the arunk. 
help that our 
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Next time your bank gets to you, maybe you 
should get to know us. 

' d'"' 'I'm."' ''''  u° "'" ',' .'.",IA7=',::,',." r..rt  
'' 

ere. ban a bank. any mer .ban wout,,r,.,.„. 7 ,I,tr .  ,.. Aram, that,.:‘, ,,,,,,n,, 
wl.1:eln'un'llr -1;a1.;;..... anll on lw much nouble-donl be ,I,,bnand.,1, .a.z. 

2;1 ter;`,",."', ow, ou,.,,i,,,..h..t,, Indent. whet VAuch mean., wr tz large enoze to  _  ....,,,,, ....,..., .....rt,,,,, . 
V.›. 

oane...... ... n 
.vb.'..-.''' an. na., 

Were., lout nacelle...Imam, :.\ 
In, ouukdoveln bnnaltre. at 
Anol,, own..,.P....b.... 
anawoaciewobankinnthnnn 
naull Woe hat maul. Yaw own . 

Iona, banker Aka, rrt,...b., 

Nano Mind, 1,Nonoilar, 
veal, Wand. :0011.,..1.. 

Northeaulls.a BI.111,1 
nivelwau Mr*. I, 

GEONOIA BANC 
aboubl gel toknow, 

www..Inabeho bne , a and:brand, bn'vr ora. wen male nuatarennowervoy.... aspn. 
.Kenk Ier untold.. the treatment of annwo owtonwn Of can bank., erne, dx,n, taw, loam boo 

theyanme tu.1.1,www anth us. 
1.1thatsalmannem,.... 

Leann.. Maul 
011,,,I.11wrra . 
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The price of food 
has gone up more in one month 

than the banana has 
in ten gears. 

When it comes to 
rising food prices, 

the banana hasn't been 
one of the bunch. 

— bet, 

eon* 
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Wouldn't you really rather have 
a 1940 Buick? 
,..timmumme 

7'. t 

'Wintry. a 1912 Simples. a 19:131.iiiroin? 
The ela.sic car... hlaq .NmerIcan male-

lime dreamed «I owning one.. of disc., ering 
rusty old wierk in -mile eahwebln 1•arn. and re. 
staring it. :nnl an ylw et ill ..howing ar racing Il. 

StIrr.,01411.1ii111 find your old car for Sinn. And 
then >on mold spend rnti.11oll and a few year. of 
your life putt ing it in inito o nun. a. Clr or, could 
buy smug hing like that one.af.a.kind Brewster 
Ittàrk in the Iiiettire for anetincl ein.o1111. 
Riqh/pl h,!.. Moe inNeio,moi. 

• pee.st4m all e, e,elum.77,4 ,e,ry d 
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Cana r:  at. oi Ceed, 
•bm'e 

Yootill me,: same fa-vitiating own and ...ann. 
fantastic machine,. Vans! learn wind make- a ear 
lint run and what t•Nimi•ite ion , he.> after. 
And in, try tanking t 1,ose picture. without 
bring tempted. , 

Winn aremIlly..• in the September 
FortuinCTIn y're,art ingot', a whole now Fortune 
deign., mein called "tin liar I /n-n Tina,: Every 
mom), vault I.. rra.lan, a new article.» the things 

own do when they're not .lana what 

1.111, ural inv. olserneng.Theit. human concern,. 
The derision-maker, Now Fortune h‘ going to 

look at the nip side of tlwir Wean, 
go harm. m night.They know how to inak. • •• 
—and how to sprnd it. Lao. If you 
ronsumerieroducts and serek,, think al 

A. reader or advertim, 
snipri,ing mileage am of Fortune in the 

minks ahead. 
The real! n Ian view I of Ine..iness? It 
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ONLY IN RNITILM 

Bob Czernysz 
Richard Olmsted 
Gary Gladstone 
Gerald Healy 
Sovfoto 
Young & Rubicam 
Fortune Magazine 

OM 'I IN FORTIM 

ONLY IN FOY11.1. 
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Hair can't mend itselF 
like skin can 

Skin mends itself noturaily Hair can't 
So when you damage your hair. 
it needs help to look healthy and 
beautiful Protein zr Shampoo helps 
take care of your hair 

Protein 21's exclusive formula 
allows protein rd. With 
your hair by taking 

noyautage ot a law of nature that 
causes opposite electrical charges to 
attract each other 

Everybody's hair has a certain 
amount of electricity Flair has d 
natural negative charge. arid the 
protein in if rt* 
Protein 21 

NIP 
has a - • 
positive cknrue'So 

Robert H. Petrocelli 
Marty Hansen 
Robert H. Petrocelli 
Robert H. Petrocelli 
Raul Carrasquillo 
Hiro 
Warren, Muller, Dolobowsky 
The Mennen Co. 

thcy naturally seek each other out 
and -marry" 

Furthermore, the more damaged 
hair is. the more protein it holds 
Up to a point Then it won't accent 
any more Its almost as though 
your hair knows exactly how much 
protein it needs 
Of course, most 

of what you do to 
your hair every day 
can take out protein 
osepri That's why 
you should use 
Protein 21 regularly 
to help keep your 
hair looking 
as healthy and 
beout•ful 

Protein 21 Shampoo 



Marshall McLuhan 
says the printed word 
is"obsolete:' 

To prove it, he wrote 
fifteen boolcs. rsi,„,,,,m 

Print Kiska Written off as a 
stale medium nu ire tintes Irian 
behind a typewriter than front 
behind a nuerophone. 

Yet were la' that CI ,Ileye kids 
now dream if writing the Coma 
American Double Feature. 

We're told that mini is 
too slim for the modem 
tempo. 

WE'RE TOW THAI* PRINT 
CANT EVOKE THE EMO-
TIONS OTHER MEDIA CAM!!! 

In advert isitw. txmple ask if 
anybody reads hod> e011y. 
Answer.- if >min: this far along. 
yes. You dik 

Evert nod> puts down print 
exessjst Me readers. 

MA, Lunt luir renkm don't 
Wean's, the.> fill our tttttiiiruis ss ith 
words stimulated by the words we 
sent! them. 

And the reader, of our maga-
zine value a reading esperienms. 

Sate unnamable percent-
age of them aver the magazine 
front front to sick. 

l5C pride oursutites ott the 
Mat a inship between or readers 
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Dont ruin 
her coo 

vviffi 
your 

She dom her ash 
And you proessed to indelicately 

inas.cre 
fir time you karned a new skill. 

Carving. And ifs unit proper hat we should 
he themes to teach it to von. 

Our carving knives and our steak 
knives (think et herir aslittle catving knives) 
are perhaps the best in the world. In fan. 
since IS95 Camel Hall has been one of the 
leading names in fine cutlery 

Our blades are made iisurgial 
stainless steel to take an awesomely 
sharp edge And are finiMml to 
perfection. We literally spend days 
hand grinding. double honing and butnoz 
them 

Our rtipk plated solid mewl handles 
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ow. quite Mnply.designeitislis,t ,k, i..1 
of an 

And now rirai you know a link about 
our knives, we would hke to teach you a link 
about what aid', with then 

A standby/ rib roast can get 
you a standing ovation. 

Firscarranm the meat on a planer 
with the largest end down to turns a solid base 

l'on a whole rib Nrving, cur beneath the 
firo rib. close to the bone. cueing the 

meat from the rib tip inward 
• (always icing 
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Peter Kingman 
Tom Messner 
Peter Kingman 
Denny Tillman 
Carl Ally 
World Magazine 

and editors. What has f 
resulted is a loyalty Itetweeit 
magazine and iviskr that is hard 
to lint' in any other medium. 

So while butait, and part issi-
patio', arc useful in refuting 
McLain,. they're men mi ire 
important its an inducement to 
ashertisers. 

For that reason we'se assem-
bled a media broattre that 
explains just who MI" huai, par • 
liciputinp readers are. 

And It turns i itit that the 
"class- we tklis er als has the 
right numbers. 

"to pit etc it. call luietoulil 
'air Ads mining Representanve 
at t31216934s-1-ks for a brochure. 

against the grain 
Then continue slicing across the mast 

until you come to the second MY With the tip 
of the knife cut along the rib hone to loosen 
the meat from the hone 

Repeat until nothing ts left to repeat 
with 

A well-carved 
porterhouse steak 
can bring you lame. 

Steaks appear 
easy to carve. And if 
son knew what you're 
doing, they are. 

To begin. unlike roans, always mrve 
with the grain. Stan at the torso( the hone and 
cut down and around it. Remove it Pep here 
and let everyone fight for it> Cut off the tail 
end Then. slice acme the fillet Nction and 
then amps the larger loin section. Trim off 
the far Then time wimp pet-hewing and 
skin 

Turkey. ft's too important not to 
came it right-

You don't want tribe responsible for 
ruining the big meal. do you! 

So stan by arranging the nokey ours a 
platter with the drumsticks pointing toivour 
right. Cut &wen between the thigh and the 
body. 

Push the leg away frwn the Ns& with 
the fork. and with the tip of the knife sever 
the leg from the boiy at the mini. 

Cut the leg in moat the smond Sant. 
Slice the drumstick downward into 

neat pieces diiirk mear Also slice the thigh 
ses-tion. Next remove the wing. Then cut 
through die lee of the breast horitontally 
Carve down the breast on an angle in this 
slices until you reach 'beside pan of Me 
breast. Thenmme from the front and hack 
ends alternate's- the slices are its tint large. 

Spoon the puffin from thecavity trio 
sneaking a taste allowed loom the sening 
planer 

Carve the second side in the time way 
e the hen 

Congratulations 
l'ou have just graduated from a 

shredder. a slasher, a ruiner of good turkey 
Carver 

Seafood. Chiciten.lomb. Hain. 
Pork.Veali All in a book 

i. lnilyunuias- all ills...Kw, we 
have an:ingot with Simon cndSchtircrnr 
make :wadable at 
a special ace The 
An ofCaning7by 
the editors of Dam 
Ea Garden. with an 
innoduction by 
lames A. Beard 

Its reguLir 
price is 55.95. But 
it you meinoe a 
check or money onkr for S2.75 to Lars-el Hall. 
Crisfield. kbryland 218I7, well Nnd the book 
Toyota. 

We figure the more you know about 
caning, the better our knives will have 

And thew deserve the bist dort in yo 
And sod«, your wife's caking 

1 
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IT SHOULDN'T TAKE 
AN ACT OF CONGRESS 
TO MAKE CARS SAFE. 

Volvo was committed to safety 
long before it became mandatory 

In 1956, for example. we installed 
padded dashboards: 12 years before 
the government insisted on them. 

In 1959. Volvo became the first 
mass-produced car in the world with 
safety belts as standard equipment. 
Nine years later all cars had safety 
belts, inspired by Federal regulations. 

We don't just settle for the legal 
minimum. either: 

The law says all cars must have 
two brake circuits. Volvos have two 
triangular circuits. each controlling 
three wheels. So if one circuit fails. 
you still have about 80% of your 
braking power. 

Volvos also have many safety 
features not required by law: 

Like front and rear ends which 
absorb the impact of collisions. Four-
wheel disc brakes with a pressure' 
proportioning valve to reduce the 
chances of rear-wheel lock-up. Child-
proof rear doors. Rear window 
defrosters. 

Now who would you rather buy a 
car from? 

A company that builds a safe car 
because someone else made them 
doit? 

Or a company that builds a safe 
car because their conscience made 
them do it? 

VOLVO 
SEE US FOR A TEST DRIVE OR FOR AL"I'llORIZED VOLVO PARTS AND SER VICE. 

Art Director John Danza 
Writer George Dusenbuni 

Photographer Malcolm Kirk 
Agency Scali, McCabe, Sloves 
Client Volvo of America Corp. 

No matter how long and hard your people 
work, at some point in the day they all go home. 

Unfortunately all your business problems 
don't go home with them. 
You still get calls when there's nobody around 

to take them. Service people needing pans. 
Customers needing help. Salesmen needing 
information. 
To help them (and yourself), put in an 

Ansafone telephone answering system from 
Dictaphone. 
The Ansafone will record all your telephone 

calls for you. and play them back to you as soon 
as you get in. 
You can even get a remote Ansafone unit 

48 

that'll lei you call in from wherever you happen 
to be and get your messages in the voices of the 
people who spoke them. (If someone says they've 
got a problem. their voice will tell you how big the 
problem is.) 
And the Ansafone will cover your phones 

when everyone's out to lunch. In fact, it'll cover 
your phones 24 hours a day seven days a week 

Find out what happens when you're open for 
business around the clock. Call us collect at 
(914)967-7405. 
And if your call comes in outside our working 

hours. our Ansafone take the message. 

Ansafone by Dictaphone 
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Nobody can write the 
story of a bank robbery 

like the guy 
who robbed the bank. 
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The way the other major 
New York newspapers reported an 
$80,000.00 bank robbery it was the 
some old story. 

The way The Village Voice 
reported it was unheard of. 

The difference was in who 
was doing the reporting. For the 
others, it was a professional reporter 
For The Voice, an amateur robber 

Was there o difference in the 
ULCOUI its? 

As the daily papers told it, 
the police called d a perfect crime. 
The bank sad it must have been 
trained professionals. In The Voice. 
the robber described himself and his 
fellow robbers os 'middle class college kids' who had the 
expertise of •frightened schoolchildren: 

Obviously you couldn't get o more inside story 
than The Voice's. The some way The Voice repr. ted 
another sensational robbery 

The famous robbery of a Chase Manhattan 
branch in Brooklyn you might remember because 
one of the robbers was o homosexual. 

The story was splashed all over the front pages 
of every major New York newspaper But again The 
Voice outsplashed them all. 

The bizarre story started when our reporter called 
the bank and experienced the following conversation, 
which he later reponed in The Voice. 

"Hello, this is Arthur Bell from The Village Voice. 
Can you tell me what's happening?" 

"Arthur am I glad it's you. This is Littlejohn: 
"Littlejohn, what the hell ate you doing down 

there?" 
"I'm one of the robbers: 
Bell so personal acquaintance of Littleiohn, the 

man who sad he needed the money for a sex-change 
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Duane Plants 
Karen Gray 
David Langley 
Scali, McCabe, Sloves 
The Village Voice 

operation for his transvestite wife 
'Erne: Bell was asked by both 
Littleiohn and Ernie to mediate 
with the FBI. Arid of course 
produced a story no other publication 
could equal. 

These are only two examples 
of the kind of reporting we do. 

When we ran a story on Viet 
Nom casualties, it was written by the 
first lieutenant who bad to break the 
bed news to their wives rind parents. 

When We ran stories on the 
conventions which nominated George 
McGovern for President and Bello 
Abzug for Congress— they were 
written by actual delegates. Jock 

Newfield. °so delegate toMiamt, hodoccess to 
meetings barred to reporters. while Fredenc Morton 
was able to report directly from the tensionf illed 
room where Ms. Along finally won her nomination. 

So if you want to keep up to date on the news in 
theatre, art, community events, 

movements, dance, moves, . 
read The Voice. ••••• 

You'll get the stories 
behind the stones you read 
everywheie else 

IT KEEPS YOUAMAD Of THE TIMES. 

r, 
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There is no such thing 
as a xerox. 
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They've been important to you 
since you were 12. 
Why don't you know more about them? 
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TIME WAITS FOR NO MAN. 
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Most women's shoes are designed 
by men who never have toweafthem. 

That's why must women's shoes are either so out. 
rageously fashionable that you can't stand up straight in 
them Or Inc downright old fashioned that you wouldn't be 
naught dead in them. 

Until now us girls have had a pretty raw deal. Either 
extreme fashion, or downnght dullness. If only there was 
something in behveen. 

We at Clarksimilex know how frustrated you must 
have felt. So we've made a whole range of shoes that look 
smart but feel comfortable. 

We call them ran' painless fashion shoes. There is a 
wide range of different styles in all the fashion colours ami 
materials. But every shoe has two things in common. It 
looks gond. And it feels good, 

Jusi like the shoe illustrated. It's called l'aloina and 
it canes in a range of three different fittings in White. Bone, 
Navy. Red tarif, and Black patent. $15.119 suggested retad. 

We've got some teen designers too, of muse, fort 
they're all working in the tradition of the nuts company. 
That a slwie that doesn't feel onnfortable isn't worth making. 

Yoll already know how Clark, feel about children. 
And now you know how they feel ahout us. 

Clarks Joyflex. Painless fashion. 

mu us" or 

Wie 
mmuirgi, 
mama 
What you see are 29 teeth 

in need of a good insurance company. 
Peoplecan timid! sornof niw.lor not 

visiting .1 dentist. 
ltey keep putting it oir anal purring it 

off. until what should have been a routine 
check-up turns ttttt to he an expensive. time-
consuming procedure. 

That's why. J few year, ago, the people 
at The Travel., tar down with practicing 
demise, front all over the country and dewl-
ap.' a Group Dental Insurance élan. 

A plan designed ro encourage people to 
adentist when thes should go. ,,,,, when 

they feel they cari alrOrà to ga. 
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Norman Schwartz 
Jane Talcott 
Norman Schwartz 
Steve Horn 
Henry Sandbank 
Doyle Dane Bernbach 
Bulova Watch Co. 

h‘lay thar group plan n 
lite 

It can benefit both you and your family. 
SO if you need &Ind care lion, trim' ro 

time. you ran now have wunedung more than 
good demist going for you. 

You can now have a good insurance 
company COO. 

1 111'' 

THE TRAVELERS 
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A 190 BOX OF CRAYONS CAN 
SAVE YOU FROM MAKING 

A $400 MISTAKE ON A COLOR TV. 

Gd your kicTs box of crayons and take cut three 
calm. 

Red. Blue. Green. 
These are the due colas that make up a color 

television patinae. 
II you wok microsropk porn,no of color television 

screens. blew them up and simplified ditim. they would 
look hke the diagrams chine. 

BOW CLIKOATION COLOR TO 
Cilia lid he cock, in the firm &swam. 
Do rag color the background. 
You haw got srmulated the way the flost generation 

of color .1-Va reproduced a color image. The colors 
look weak. soft. 

This proem was around beck in 195b. Unfor-
tunately. many color TVs on the market still use a today. 

SECONI OklIERATION COLOR TV 
Using the Lune three colors. color in tbe second 

hearts 
Compare the two. 
The cirrirs in the second &-

warn are nuala mote colorful. Shupe,. 
&an, 

.1k reason, Ile us black 
background 

This proem is also lining °Ltd In 
many inanotarturrits today And oleic 
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it may he far summit to gmesairan I. to a color 'TV expert 
no practically ancient. 

711111101111A7101111111117V 
Now we come to the mockm ore teixoducing a 

odor image. Stnpes. 
Noon. do not color mihe background. 
Notice how much mote odor you ran get IWO stripes 

than circles. Even du xigh the total atria rd the 111.1e.111. 
15 5151al. 

lie colors look brighter. More 
This 'rants n the newest method of nprorkicing 

coke image most manuf adorer, bee. 
But sr ng the news. "Fistulas has. 

TOSIIIIA INTRINIOCES Hen GENERATION COLOR TV 
V.Isen sou odor osk ham!, diagram. ...Lis haa 
be ads ail, ages id the mews,. two. 
The wealth of crI101 of a still.. 
I lus the abariesiss ;mil snap old Idack kickground. 

Resulting the brightest. clear. 
cssheseiescssspon.sblessolc 

hs system sss, owned by 
Toshiba. It, called 13lackurim: 

deorkd to Argo imitate us au-
prnimtv rosin, the Isis, way possible. 
/k lettibe see Ire vrauself. 

inluha lffockssnps 
If Lou low a cola that 

donut., KIVI. It. VC/51511dd lie nuking 
Sit/(11notaksi. 

TOSHIBA 
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Joe Tantillo 
Paul Singer 
Heinrich Herda 
Rudy Legname 
DKG 
Toshiba America 

You pay the phone company 
for 24-hour service. 

Dictaphone gets it out of them. 
11.1,0 thirdssil ttntaystorktnti t 

Lour office phones aren't isu 
Tol)ichiplume. taxi. been 

helping indusnyisperate nu ire 
efficiently for a half ter dull: this 
pure industrial wuste. 

Telephones slinukl work 
otertirne. not part time. Fickl 
personnel can't always phi me before 
500. Business rinses can erupt 
outside business lanum LVest Coast 
offices stay open after Fast Coast 
offices ckase. 

Besides. phone rases.. 
cheaper at night. 
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Aas,si 5555e telephime ¡unstrung 
systems by Didapla ine ran help 
you make the roost i Ar 'Lair me 
mitripment and rm., irds 
phr flICSSale,..d.11111, 5/1555 
an tut xi to recent. II ton I. 

It Wog a remote 
Arotaione non 
ta to can ttt 
onetime from 
anwthere. 
and get snot 
messages as they 
stew spoken III a 
branch manager phoned 

Ansafone 
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Art Director Earl Cavanah 
Writer Thomas J. Nathan 

Photographer Phil Mazzurco 
Agency Scali, McCabe, Sloves 
Client Dictaphone Corp. 

at nu. 10011,5 .ind issid ascas urgent. 
his Li iice will tell you how urgent it 

At lairs litan,. Asssndssne cocees 
you phlinis. In fact Ansalone 
cow,  lens seven days o nvek 
24 11051155 a stay 

Are your plaones delivering 
.111111' is full &wise's,* for a fun 

dans waties'Or could 
woo:ring room out 

rLf them?To find out. 
pick up Luitit phone. 

Mel call us. calk,. 
at 1914/ %7 7405 

by Dictaphone 



SONYAND f4v   CoMei 
There's blues on Joany's Sony. 
There's Vida Blue on Tony's Sony. 
Thanks to the pillow speakers, it works 

out fine 
Our Sony C-770 has other aids to 

marital peace 
Black light digits you can see with your 

eyes half open .A day-and-date calendar 
A 3-way alarm 
Superb sound from the radio But no 

sound from the clock 
5995 buys this Sony It's a lot less 

than alimony. 

e 

loPenber,....me 
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t-
\kk.i;dsraiir../ 
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Mike Lawlor 
Lore Parker 
Mike Lawlor 
Tony Petrucelli 
Doyle Dane Bernbach 
Sony Corp. of America 

Ironically. many ',Incl.,. 
work Om* replace one knit i.i nth 

ConsIder dictating machines 
Information mmt sit and stagnate on t 

cassettes until someone transcnbes 
And Mere are suitches indecator slips and 
nocrophonte bunon, to diddle wall. 

Dictaphone bought upsonoithing 
infinitely simpler. 

The Tlurught Tank ' 
flte Thoughslanhoo,bsalnnos,as 

easily as your thought process. 
There s a unit like a telephone on your 

desk And a unit with s ugnal light on your 
secretary's desk. (The Thought Tank (MI he 
anywhere between.) 

The instant yOLI lift the phone. 
her light lights Second, alter you 
stag talking. she can be toping 
Your thoughts can he on p.nninin 
before you re through dui tr., . 
them. 

A60 ronrow i.ntitn, 
Thought In t , 
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TheThoughtTank byLpictaphone  

than a pair of conventional dictating and tranuobing 
machines Or. you can lease a Thought Tank for as little as 
a dollar a day 

With the high cost of labor today. Detaphone 
beliews that whatever saves you work, ought 
to situe you money 

If you'd like to find out how Me Thought 
Tank can serw your paneular needs. pbone us 
collect at 1914)967/405 We'll send you 
addamnal information And, II you hke, set up a 
demonstratio,,. 

wrul tbr Th.boyht Tank —1 
to Irn,,,se FJ.0.(ume .rnmuria.nun,' 

0 PM anion I.., a free dern.nerabon of the 
Ilouffir Tank emraurmeomununKatunsemm. 
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A tuner and an amplifier 
should be mated somewhat more carefully 

than a husband and wife. 

f/ ally,1 none' wan an 

ano you Yaw, nol on., rene.ve• 

match two.tuat= f. 
mane heunt.ln rn.f • 
trey most to tve .n 
weth yot. 
Teals why tne Sen, ' 

recover fs a perte. f• 
has the sensannt, 
...onafs from eyer . 

locakonS 
• enougn C/OdB u•.,:u.k.ty 
,:ri caolure rah. to Out. k One s,g 

n‘d •-really from a crowded nand 
And ale 7065 s due, coupled 

arnold.or nr.non to th , un.on tne 
seeroth 0160 n 60 OMS «des .1/on, 

20Oil0 20k Ha at ohms win less 
than 0 2, P.stoo On] 0115451e con 
Yols Oyer a chOn.e ol three speaker 
Oa,r,l TIC meting and dual tape 

mondors Sw.tchable prearnp out/ 
amolder connecko, peon, in 
dependent use Oleacs sec ..on and 
aCchkon Of arces'sones 

Suchh a happy ',Ion seot, el spar 
Fie no«, ,.. Oef. n. lb, r.' o And 

our top al the I.ne renewer For 
those who feel a union can sorme 
wde fewer ketones no éndwator 
Wets stone, strength meter or nac 
meting control. we offe/ tee Sony 
SR 7055 It has 35 • 350/ RMS 
20H? lo 20k1-1, at Oceans «IMO 2, 
TOO Al 5429 fill man equally 
well mated ',en, Sonv ref.P 
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Larry Romorini 
Bill Irvine 
Larry Romorini 
Stanford Smilow 
Gilbert, Felix & Sharf 
Sony Corp. of America 
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VOLVO: 
IDEALLY SITUATED 

BETWEEN THE ABSURD 
AND THE RIDICULOUS. 
By not going to 

extremes, Volvo 
accomplishes more 
than cars that do. 

Up front,aVolvo h 
as much legroom as a 
Cadillac DeVillein back, 
as muchasa BuickElectra. 

Which gives Volvo the 
space andcomfort of bigcars 
the one on the right. Instead o 
squeezing you into the ridiculously 
small space of little cars like the 
one on the left. 

Yet a Volvo's turning radius k 
actually smaller than a NAY Beetle. 

Which means Volvo can maneuver 
in and out of parking spaces and traffic 
like little cars. 

To call maneuverability a big-car 
specialty would be absurd. 

And while a Volvo may not lease 
big cars behind in the dust, its fuel-
injected 2 liter engine lets you move 
right out in the fast lane. Something that 
can't be said as quickly about little cars. 

So instead of compromising by 
going to extremes, go halfway and get 
everything. Get a Volvo. 

To get anything else would be 
either absurd or ridiculous. 
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IF PARIS WERE TO VANISH,THIS IS ALL 
THAT WOULD BE LEFT OF FRANCE. 
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Stock 
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Ittittl.,hi, it L.til2td, and girintr AYamaha is less expensive. 

Everyone is better than us at something... 

But nothing in 
the world handles 
like the Triumph. 
Nothing. 
(And isn't handling what motorcycling is really all about?) 

\ I r.t•r> Ink, has .0 I I, AntiIle, 

"I" iW0.11, l•i'MUne other I like. 
(hte onti net s tut Irons arr., Ite NieY 

a traction ¡do nks owl silinser that, ant alter 
Others nun base fancier dials or 

snitches that bur; and lights that Ithnl, 
S. • machines shine num. than 

others,nne start with hws effort and soon. 
curry lower pros' togs. 

And so on. 
Ilse Triumph has its adsantakes 

hen Shiny people think that it, the mint 
Inktutiftd machine on the mad. A perfect 
Wend of limn:toil linietion. 

lint the most 'moonlitt thing al tout 
it van't he It 1111.1 Is felt 

The listture we speak di>. 11:mdlinz 
Nothing on the race ofthe 

earth tutees like the Triumph. 
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Ilandl >loll toll,. I tli• 
That's bou 111,1,./.1111' ‘h , t a 

hinnllingiint I bralluil.1,• 
insisible quality to the a, rragr t.nt ....I 
who mite not he einnIgh a a rider to 
siotkr the snlitletlifFerentrs that make the 
T ph a Inds superior 

TI.. len theother 
snlues hartillint,tInne all 'whir 
Ile doesn't choose his hike tor linttores he 
would like no I in e Inn 'emit',mkt 

Thi..espeo realizes wink Minis 
nulls' all about. 

And the expert is the man wn 
theTtnnophlitr. 

Awhole different feeling 

9 
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Bob Fiore 
Carl Stewart 
Mike Schiffrin 
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Five disturbing facts 
about loudspeakers no 
other manufacturer 
as the ts to tell you. 

1. 
1111 he 1.1III•ni the ,th 
an ineredihleclut ter of name, typm.claim,and 
counterelaims. 

I If Me hundred.. mom h.' n twenty are 
reletant. in Me mmm hut they reprment mme 
met of seridurerigillel`ring Pe'tt and manufae. 
luring i.hilomphy. whether sitem,eful or nat. 

The remaining eights' areommrtunietie 
marketing,enture, big end email. metmnding hr 
the memlmodising need> of morm rather than tu 
'h. ' ne fleets of the public. 

2. thb,conintermal jungle 
,,.., with nomher imalitieatioim than a 

,...1..1.1ollamean go in. the :•peaker 
hemenm... 

About nine .ut of ten steaker neanufae. 
tunen. the good gu eunnell ue the In,,1 guys. 
their drivers e twmtere. t,. fronton,. 
ideaulmlier, in the U.S.. Eun.pe and Japan. 

There areonly handful of th.,e -ran 
s,aker" house' and they Mand ready to nuke 
anything their eumomer, epeeify. from th..miet 
sophieti.teddrivem to theeheai.,. a hundrml 

mg every manta., • 

3. t he uppm, ¡man • 
ethi,,ail re,Mmal.b• 

mle, am only toa ir 

t meiatie or wheruneoment mind drim 
as well as diriphragine co!' unfannliar ..hape and 
construet ion 

Inmost 
expeneiv5,implitier.. and 

u 
thinking 
about un. 
mbedt.rnn5 

mleed 
engineering 
pr.,blesne. 

we have the high,: 
mgard for 

The Aram bra,. 
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ex,ramenter,:allieoneider il entirely pomible 
that the future hClung' tonne of them. 

But which 
'II, fo,t. elem vie automobile 

4. The thirteen 
.er fourteen 
mealier 
makem 

who are high 
eerie. and 
reamnably 

coneereative. 
and among 

xlcan weeing. 
Moldy ',nee 
ounelve, are 

hopeleealv,plit on 
the M.. hfsound 

- f ar we'reone of them. 
...alertly forward. 

.arioue drimm at the ha;.k wall or Nemiling. to 
bounce ofT themund before it re,.',hn'n hr limener. 

%feel that theargaMents for the latter 
approagh uneeientilie and that the ',whim, 
e..mnd niehony. N., guitar ie nine feet Idled 

different.even n thin 
heavily xreened group. 

There', the 
Weet Coast mund. for 
example, tutored mainly 
t al if. 

. — 
gu leg >ou ,h. 
pmbirms . • 

e‘mnd reproduction. in 
eehie.me 

rtoaudild, and Irma ji1:e 
me.aeuraUe. difference In the 
output of Me apeaker with Me 

otf 
But the foam material 

tht-i.e newfangled grillee are 11.3-D Grille 
tnadeof iethe,ame as the applianm twopleuee for 
taunt», the mechanical not., of airconditionere! 

lima reputable manufayt can use a 
fin, ',Ile in beyond un, 

hodyneemetobe doing it. 
Until aeons, irally transparent 

heee.dime.ional material,. become 

t 'linear...re Mermen> 
nonesot 1...,wakeremnpanom 
ard.rathat erg. permnality. 
...nailing w about 

One mlort th mg. 

There',...le.. the polite Neu F. agiand muntl. all th.. 
ith 1.origirm in the Hoe,. area. I,:emd an 

emooth. neutral. everything in ¡tel. -eIe. nothing a , • • 
ehrill, hut emnehow muffled and leo, oit id butt live faet.. 
real life. you through the 

We beiieve that. dont ite them ehai/rm. both haulepeaker; 
of three pereonalitiee are a mnit. Mly ',gall> And ',member 
ehameterle.areurar> reel, WE:item., inue  
emneout. mammy and note., I.. • .1..1...ow/lion. 
dueeremate the typeof mund>ou . not the 
,pea kee mama:Imam, 

Aectrae ti ha, a g.,it deal ....I.., ill. Ion 
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Can you stil get prime quality for $1.26 a pound? 

A pound of Volkswagen me, 

cheap co.00red es other con. Bel 
who? you pay lor . rhe quOldY. 

Jog?Prime pooh. 
iook ol ger far your 

money 

13 pounds of poet, some of it us 

places you can't even See. (So you 
sun leuve u Volkswagen out over-

night ond won't sport) 

A watertight. ontight. scored Peel 

bahare yo? proteCts ogees? rocks, 
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ram ts. and rot 

Over 1.000 inspections per One 

Beetle 
1,014 inscectors who ore so fe. 

day ear they rel.? Porh 0.0 en.id 

...nd`l "de armed min ord not even 
detect there urns on ythrig wrong 

EleCtronic Degnosis boyal s you 
whods het and wdong with imp.. 

lont ports of yes, Cle 
A 1600 cc aluminum -mogries 

engne Mat gets 25. mil. to o gallon 

The Volvo 164  

A CIVILIZED CAR BUILT FOR AN 
Yourkin, hisse mwatch 

the o'clock news... 
000000010l0100lA000,01,l 
idri he 

into sew rwr 
And lichee sisu knim 

seen...um incise world 
of inindlemilnvers. torn, ' 
reads melehsiestenres. 

trulhe asfar as rhemesdrisee „ 
'tilde Mel., CJIM1 

Mar seem tofu, hem 
detect, for nor. never 
never land. the Volvo OA 
was Jan...net, mnecilleally 
heh,ou wall reality 

hn oat, he rumple. 
aren't the Lustily. let the 
temne °la three•hour 
traffic jain create rension 
siour hack Becanne instead 
rd.,. diem designed h, 
+Oils,, ealledurnm an 
engineer with t. perfect 
haelground for the,. A 
bud heel.Wlur he de/eloped 
were mamoc hueket seats 
Mind in genuine Math. 
ewe, .4 genuine sins 

commas rd t. 
0j1001,000011000?0001001000 
back Ow 0550000pp.0000 
requires. 

citilinelnar. the lees inters. 
Sua 

al 10-outlet eir-oexhrten, 
...en/kw:km hot.a 
heated dri‘eribeaaor when 
,u pow. steering. 
and dime the...elm:mum 
um, trunk spice °flume rif 
the largeO 
made 

But .ee 
....et...an the 
onto, o onggrong 
combine». Au, 
protee,ou Iron. Otone 

rue we endow., the us. 
withd wed. id leuridesm 
help., vim., un 
occident 1. invinwe 

...dye reduce t. 

...OnInsol the Ice uncel. 
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of regular gosclire. 

Volkswagen's traditionally high 

merle value. 

Over 22,000 chonges and irn 

PrOvements on o cor rleil vros swell 
I.. to hegn wish 

Wt. uriM o'i rhe core we rake e 

building cvery s.ngle Volkswagen. 

we'd Hie to con it o Met 
mtg.:in of a car. Only 

one problem It's too 
rokgh. 

tievalingdelle waitresses eVellrewerese 

UNCIVILIZED 
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Volvo of America Corp. 

sed e mrine- reSr 
nr ...Wooer And 

uanuneounl, aeonuNe 
remit...the suit Is... 
turd., Me» Me hum., 

di handles< oemil lur the 
lushheamIrghh. Mr 
mum.. nksiseed .1 the 
weer, Mums,. west duel 
heur smtee remml dre 
dermseb hue hmv-

If drummer. an sodden. 
un.n.lolir. the 

Led he hem stemmed si 
mum,. itmerents maim 
e neuters monc. 

kke.. prese hds 
t rear end, that 
el, Mc energ, 
mon rather Oun 

et to ...men, 
otnnantne. W ,th 
mistimed ilissr panels mil 
ds M. larches deemed tr• 
p theduunsekned.m. 
ner whit. 
hen...sales and 
'Mon. it If Mew,. ru 
tome,. how ntmlne ghe 
n Woo., cnde 

hearin un.bne‘ohn 
Beedei 

rom, readd• 
ppreesa00 03 d yo ce 
miens through tv,ur 
rag... 
tuckingintei.. 

perking sr...her lin um 
canto:tors-or to mesh, 

innur, earl 
*In he 1114A leg mlothe the 
let will he meting 1,tias 

Lao. 000000000 
hnurenshom the 
enyor film pc.ern more, 
ele.,..01 the rm. 

popular .nnen. earn on na 

rnnln, 
tudo 'het 

allenportano quay>. 
I as:. who tattle 

hais a great deal .1 
rm.. Hui unless's.. 
isms in r land of make 
hr.., reline us en 
.4111e.e,liat cent 

VOLVO 



Fight cold four ways. 
It la a commonly known 

S. tentilo hut that loud will get told 
melee. mo do wITtlhillg in krep ilwarm. 

Whist. is why we insentml the 
Salton Ilmmt thr Food Warmer. 
Ir keeps lomlimring Wm it just t ante 
nut of Memento oll the ,,,,, tor I . 
And it kts ton seem an cootie meal 
with ,,,,, met leas irm tour thaw. 

Elms S hew in S.thon Moo, 
model on the upper kit. It will keep sour 
us omit as hm min firms. 

I,, Me ugh, o morkl 
out. a iltawer n. keep hot b hot. 
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while the teas tlom the mine tin the 
fro el the meal. 

Then there, out Salton I boom 
Ihnor. It • All enhance a meal just 
making it better. Outdoors. besidm 

sour lond warm. ir stops inset ti 
Imm ins ,,,, g to dinner 

Last. a Salton thimble lime 
tom main ttttt piping hemen top, and 
plate men Ming Irom appetimrs to 
dent. tut the ,,,,, age ir, below. Then 
wheel an moire meal to Me dint, cable. 
.%Iter tl .  brum the emit, dishes 
lot k um the kin hen de UMW es, oà,. 

Salton flotray models are 
limed from 5elt it.» S21OIt Stme are 
rquipped with a petit/I high brat area 

StemptiO to keep Itinerate, 
steaming lieu 

Ilimas h. keep  
meals 05005v long mkt Fin  

Inn& with 
gnu, Intl it.. get. oSe haling. 
12 -2, hem, Ate., Bron, Isv 

Salton Hotray 
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Director Michael O'Neill 
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Cutex would like to remind you: 
your toenails are showing. 

Please paint the,,,. Before 
you set one foot in those naked 
new shoes or samWs. And 
paint them with Cateo. 

We've got all the latest 
open-toe colors.Torrid reds, 
torchy plums, warm-blooded 
pinks. On the naked foot, or 
veiled in sheer hosiery, they're 
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tkg to end up looking pretty 
muy 
Coreo makes this ticklish ta shoe-in. Our patented 

tleneek pre-measures each 
brushful. So you're less likely to 
color outside the lin.. 

And Cutco nail colors 
have just the right consistency to 

Vince Salmieri 
Judy Blumenthal 
Charles Gold 
Waring & La Rosa 
Cheselprough-Ponds 

smooth ovex the flaws that 
toenails are pone to. Creamy 
coverage. No brushmarks. And 
lots of shine. 

So don't just dabble in fin-
' ting. At 65 and 75 cents 

a Cutos shade, you cari walk off 
with flying colors. 

%..AILCX 



But ow much will they 
e at auction?„ 
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Great and 
valuable original 
works of art always 
seem to be beyond 
reach, even when 
they are offered 
at auction. 

The reasons for this are many, but ti,, 
consequence of it may come as a shock. 

Who would have guessed that 
such-and-such a piece would have goo, 
for so little? 

Our expert appraisers. 
A great dealt if knowledge and 

experience permits them to estimate what .1 
particular lot is likely ti bring at auct it 

And they have always been 
willing to share this knowledge, experi-
ence, and judgment with you, whether you 
were buying or selling. 

But now, we include their estimates 
right in the catalogues as a guide to you, even if 
you can't make it t, ,,tir pre-sale exhibiti ,,n. 
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Our estimates are 
remarkably accurate. 

But sometimes, 
even we are surprised. 

A piece of eight from a sunken Spanish 
galleon, valued at $300 may go for $25. 

Or an original Albrecht Dürer etching, 
est Hii.ited at $3,00o might fetch something in 

he neighborlmod of $6,000. 
Auction atmosphere is electric. 
But our catalogues and price 

estimates add our expert appraisers' 
judgment to your own. 

Which gives you a 
,tttt,t. considerable advantage. 
lan, One judicious bid may 

well save you many times the price 
of a catalogue subscription. 

And the catalogues themselves are a joy. 
In fact, they often become standard 

references for entire collections, a by-product 
of the authority that contes front scholarly 
research :Ind documentation. 
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Art Directors Dick Calderhead 
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Writer Dick Jackson 
Agency Calderhead, Jackson 
Client Sotheby Parke Bernet 
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are illustrated 
efuseiy, iften in 

full color. 
And they have 

become an important 
part of many a library. St pick pitir specialty, 
and order the corresponding catalt igue. 

Auction treasures arc within reach. 
Seventy percent if the It its sold by 

Sotheby Parke Bernet during a season fetch an 
average price of $300. 

Which is less than y, tied expect h pay 
for a good reproduction. 

Sotheby Parke Bernet 

Sotheby Parke Bernet 
oito Madison Ave., New York, N.Y. 10021 
Dear Sotheby Parke Bernet: 

Please send me a Catalogue Subscription 
Form. 
•:••11. 



A TOY IS TO PLAY WITH. 
NOT TO GET YOUR KID INTO COLLEGE. 

The two-year-old mind has a very 
short attention span. (Theme-year-olds 
is even 'shorter. ) 

And,whilelinika think. child can 
always use educational toys, we believe 
that basically a toy is something a child 
should piety with. 

75 

So for todsllers(801onths to two years) 
Tonka makes a Imneh of nice, safe toys called 
Gigglers and Toddlers. 

Some of them are finger toys. Some 
are push and some are pull. All of them 
are just plain silly. and cost around 31 to $8. 

Gigglers ails' Toddlers were made 
simply to amuse a child. To let him use his 
imagination. To snake him laugh. Or giggle. 

Af ter all a child has such a little time 
tolmo child. 

We think you ought to 
help him snake the must of it. 'stamp/ 

TONICS TOYS FOR TODDLERS 
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Art Director Mike Tesch 
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Designer Mike Tesch 
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Agency Carl Ally 
Client Tonka Toy Co. 
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Phil Marco 
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If it doesn't look bad, 
its not as good as Buitoru. • e 
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Five words from V our wife that can Sal VC the worst day: 
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10g. 

BLENDED 
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"Don't give up the ship!" 
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Writer Edward A. McCabe 

Photographer Henry Sandbank 
Agency Scali, McCabe, Sloves 
Client Buitoni Foods Corp. 
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George Lois 
Ron Holland 
Dennis Mazzella 
Tasso Vendikos 
Lois Holland Callaway 
The Buckingham Corp. 
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DO WE HAVE TO PUT AN EIFFEL TOWER IN EVERY TOWN 
TO GET YOU TO APPRECIATE THE REST OF FRANCE? 

I love to sing. 
And I love to drink Scotch. 

Most people would rather hear 
me drink Scotch. 
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IT'S HARD TO KEEP YOUR 
MIND ON THE ROAD WHEN 
YOUR BACK IS KILLING YOU. 

33c spent Ii yea', designing and refining the 
Vohs, SO VOL, won't be fed up with it in 2 or 3. 

Ana among the things that will keep you from 
getting tired of a Volvo are our bucket seats. 

They don't just it there like living-room 
sofas. They actualls do thine to kœp you 

alert ana relaxed. 
The small of your hack gels special 

attention, because thars where pain 
often qarts. Note the fhe steel 

it iren in the hack of the wasAt 
the os Su of a knob. you can 

tune them ni give pat 
firm or soft support. 

A lever con-
trols the angle of 

the hack, front 
hilt upright to reclining. 

Non can van the height isl our rouis, too. 
And since they tun also he moved forwards 
or backwards, you can adjust thou precisely 

your vital statistics. 
If mitt have thon arms and long lep. 

kit eUunple. mini:the seat forward to 
reial the wheel, and mise it to make Ilion: 
legroom. 

So to Volvo's long list of sane 
standard features like fuel injeuthat 

fourwheel disc brakes, radial time 
and a rear window defrosteri you 
ton acid yet another 

A perfeet fit. 
And if your ear doesn't lit 

right.youcaritdriveright. 
voz.iro 

DON'T GET SO CAUGHT UP 
IN MAKING A UVING 

THAT YOU FORGET HOW TO LIVE. 
If you're like most guys 

reading this magazine, you • 
hardly have time to 

You're too busy run-
ning to catch planes, running 
to catch cabs and trying to 
stop running long enough 
to eat lunch. 

Well, it's time you . 
realized this isn't a dress ' 
rehearsal This is your life 

And an excellent first 
step to enjoying life is to mail 
the coupon in this ad It will 
bring you complete literature 
on Chet Huntley's Big Sky 
of Montana. 

Big Sky, Montana, is 
one of the few places left where 
you can buy a piece of land with 
all the beauty Mother Nature 
gave it. 

And, when you've 
had your fill of looking and you 
feel like doing, Chet Huntley's 
Big Sky has Such challenging 
mountains the US Olympic 
cross-country ski learn prac-
ticed on them. Trout streams so 
well stocked that you almost 
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can't call fishing a sport A golf 
course that even Arnold Palmer 
would erey playing Designed 
by none other than Arnold Palmer 

in collaboration with Francis 
Duane & Associates 

A piece of Big Sky 
can be yours in the form of a 
Big Sky hoinebite or condo-
minium So take pen in hand 

s. and fill out the coupon. 
Chet Huntley helped keep 

you in touch with the world. Now let 
him help you get away from it. 

Chet Huntley 
Big Sky, Montana 59716 
Chet: Help! 
Please rush me information on 
Big Sky homesites 
or condominiums D. 

Name 

Address  

City  

State Zip  

CHET Hureurs A 
BIG SKY use 

82 

Art Director John Danza 
Writer John Withers 

Photographer Phil Mazzurco 
Agency Scali, McCabe, Sloves 
Client Volvo of America Corp. 

84 

Art Director Allan Beaver 
Writer Larry Plapler 

Designer Allan Beaver 
Photographer Art Kane 

Agency Levine, Huntley, Schmidt 
Client Big Sky of Montana 

83 

Most false teeth 
are a sign of neglect. 
N e. 
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Jack Mariucci 
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Doyle Dane Bernbach 
Bulova Watch Co. 
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Xerox is ready 
to admit 

isn't all 
black antTwbite. 
We at Xerox have known as well as 

anyone that skies aren't always gray. 
But until now, there wasn't anything 

even we could do about it. 
Naturally, we were working on the 

problem. And now our work has paid off. 

.1-he Xerox 6500 color kj,oro huts 1.1,/ 
In all its glory. 

It gives you copies as sharp and dear 
as you'd expect copies made on any of our 
machines to be. 
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With one little exception: they're in 
Id color. Like the rest of the world. 
This ad was originally conceived in 

black and white. But you have to admit, you 
e st not have read all this if we hadn't used 

In fact, we've used color in this ad in 
some tithe ways we think you should use it 
in your business. Tommunmicate. To attract 
uttuntinuao make a point„) 

Now that the news about our new color 
sn"i a. is out, wee sum that many companies 
will be delighted. Of course, there are a 
couple who just may turn green. 

XEROX 

Xerov The duplicating,,,ornputrr rystens. triecommunic.aknc, 

And to did youlurr u• when. 

111**Ilkéme oremlulhe red 1....11 bottle end elf. bez. 

Prœluill of Fran. C100 Inporlers. LIU 745 FrOn Aran. N....York NV 1(.22 
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Xerox Corp. 
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Royal Doulton 
China and C rystal 

The Hatchback of Notre Dame. 
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There's a new face on cam-
Os this year. The Honda Civic:* 
From UCLA to NYU. more and 
more Hondas have been 
squeezing into parking places. 

Why? Well for openers. 
the Civic Hatchback costs only 
S2250* and gets up to 30 miles 
to a gallon. 

Pretty nice economics. 
But economy is only half the 

story. The Civic's performance is 
even more remarkable. 

In comparing the Civic 
against other economy cars, 
April Road Test magazine 
found that its 0-60 mph accel-
eration was bested only by the 
Mazda RX-3 (which lists at 
about a thousand dollars more). 

And March Car and Driver 
magazine reported:"Its accelera-
tion is not only better than that 
of VW's and oilier small dis-
placement competitors like the 
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Toyota Corolla 1200. but it also 
exceeds that of the standard 
engine Pinto as well. And with 
a top speed of 88 mph, the 
Civic is no sitting duck on the 
freeway either:* 

Road Test summed it up 
pretty well when they said: 

"Clearly, the automobile has it 
all: it provides the most im-
mediately viable solution to our 
traffic problems and does this 
with comfort.performance, 
economy and a low price. For 
center city commuters, the 
Honda Civic is the car of the 
future. And it's here now:" 

Test drive it yourself. 
And find out why we 

believe that new face on campus 
will soon become a very 
familiar sight. 

The New Hondo Civic 
II lull 1,11,4 1,11 It :;011,1! 

Hy Yablonka 
Jay Chiat 
Bob Sundland 
Hy Yablonka 
Amy Miyano 
Larry Willett 
Chiat/Day 
American Honda Motor Co. 



This old city has 
survived bombardments, 
invasions,earthquakes, 

and real estate developers. 
This is Charieston,SouthCarolina as it loolced in September era 

Aside from some inevitable intrusions of modem society this is much 
the way it looked to the people who lived here in September 1776. 

No other Colonial city in America has managed to withstand the 
ravages °fume so well and to adjust so gracefully to the 20th century 
Chaiieston today is a living museum complete with houses,churches 
and public buildings,some of them dating back as far as 1712. 
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A thrill 
a minute. 

$3495 
Every time you take a picture with your Polaroid 

Colorpack 80, the excitement starts again. 
Pictures for everybody while everybody's there. 
Color in one minute. Black-and-white in seconds. 
The $34.95" includes an 

electric eye for automatic 
exposures. (No other 
camera at this price has 
it.) Built-in flash for low-
cost flashcubes. And you use Polaroid's inexpensive 
square film. 

The fun starts in 60 seconds. 
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Charles C. McKinney 
Pat Holstein 
Harriet Frye 
Charles C. McKinney 
Michael Winslow 
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McKinney & Silver 
State of South Carolina 
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A number of the older buildings still bear the scars of the British 
ocenpationl During the RevolutionaryVvtar,Charleston was held by the 
British for over two years, from May 1780 until December 17821 

But through that war and two more, thmugh the years of change 
that have followed,Charleston has kept its histone past very much alive. 

When you visit Charleston,ofeourse, 
you don't have to spend all your time in the'-
past.Or even in Charleston. 

Within an hour's driveyoull find wide, 
vvhite.sand beachesW.irld,famous gaitlens. 
Golfing Fishing A little of everyth ing  The free SouthCamlinaTnp Kit (write  .... 
us for your copy) will tell you all about it SoudiCarolina 

Buuf yoy want tostep bad( intoa time • . 
before America was bom,walk on 18th-century cobblestones, and see 
a place whereGeorgeWashington ieallyslept,come toChaiieston.Sixin. 

Why should you wait until 1976 to take a trip back to 1776? 

Polaroid 
Prices start with the Zip for black-and-white pictures.$15: 
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THE MOST 
EXTRAVAGANT 

$11 PIECE OF JEWELRY 
EVER MADE. 

Frcenotx wunenn Hoc-. 
CO:et/rota earn,. reng.reperelar, 

TRIFARI 
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Our winter vacation 
gives you two more days in 

the sun instead of 
two more days in your car. 

Every winter thousands of people from the frozen North pick up 
their cars and head for the sunnybeiiches cf Florida. 

But 704 miles north of Miami Beach (a hard two-daydrive, round 
trip) is another place in the sun.South CarolinSs Grand Strand. 

The Canadians have already discovered this warmwinter place. 
Every year, two hundred thousand visit us. So many, we've started 
having Canadian-American Days at Myrtle Beach in March. 
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Trifari, Krussman & Fishel 

But Canadians dorit have it monopolyon cold weather. So cvery 
winter, more and more people come from places like Boston, Chicago. 
Pittsburgh, and 1pswic h. And not just to get warm,either. 

They playon our golfcourses and visit our plantationsThey listen 
to our folk music, and square dance to old tunes likéTudtey in the Straw'. 
and"Orange Blossom Speciar 

But most of all, they play on our wide 
and sandy beaches,where the temperatures 
average 59.7 in February. 

All the fascinating details about our 
fascinating state are included in the South 
CarolinaTripKit.Details on historic homes, 
world-famous gardens, state parks, fishing, South Carolina 
camping,speciil events,and mote. 

Vs€Il be glad to send you the Trip ICit fi r free.Just writeto us at the 
above address. But do it now Even if you c rit come visit with us this 
winter, we're still going to be just as close to you this summer. 
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It took 
a moonshot 
to show you 
the clearness 
of the waters 
of the 
Bahamas. 
We've been telling ,or yeal, that tl,.• 
more beautiful than any where else iiit he wall. lii, a intenshot 
let us show it to you.This incredible Apollo 8 Earth-Sky View outlines the 
southeastern United States, the Bahamas and the Caribbean Sea area. 
The distinctive aquamarine waters of the Bahamas contrast sharply 
with the rest if the Atlantic and all of the Caribbean.The Itahatnas stays 
amutiful while the rest of the world turns blue.The Bahamas. Almost 
2,10.000 miles from the M1100. Ihlly 50 niih'vmmff therOaSi of Florida. 

You'll 
never leave 
and always 
come back. 
UM, erget table is the tally un t hat descritas Exuma. Enmm'rahi rays in 
water so clear you ran see the ocean fluor 60 feet below. A golden 
stm garden that stretches for 22 magnificent miles. Spectacular caves den 
Compass Cay and Staniel Cay, Exquisite Stocking Island. Goombay awl 
sisal palms. And elbmfortable ocrm,ommmmmmmlutimsm. For all the facts on all 
the Bahama Out Islands tor as we call them. our Family Islandst. see your 
travel agent or write us polity. Well send you lovely wools anti lovely 
pictureson Exuma. Eleuthera, Abaco. Andros. the Berry Islands and mom 

EXUMA, BaHaMaS 
Betharna Out Islands. Not out of the way. Just out of this world. 
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The romance of ourpast 
can becialeuture. 

By I 
in Pans, sin, PJlho 

House ol Hennes has beer, creafing 
the finest fashions in Europe for the 
finest people in Europe 

On these pages. we prture 
but a few of our patrons 

Now Hennes oflers Calèche 
perfume to Amenca 

Calèche e contempwary 
Hermits fragrance Created with all 
frbe devotion that had mat ie us farnou.s 
for the past 136 yeus 

Calèchc It has a gredtpasi 
Yet, it's ire rexmci of as lieu, 

SEUlES 

rzeZICZelreer.:=1;=...% 
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Escape thy neighbor. 
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THE RICH 
NEED VOLVOS 

The rich 
have to travel the 
same roads as 
everyone else. 

Face the same pitfalls. 
Weather the same storms. 

So we've armed them 
with a Volvo of their own. 

The Volvo 164. 
It provides the luxuries 

people of wealth consider 
necessities. 

Infinitely adjustable 
seats that let them sit on 
leather, instead of 
enveloping them in vinyl. 
Air-conditioning with ten 
outlets. A tachometer. 
Power steering. A vanity 
mirror that allows the front 
seat passenger to be vain. 

About the only 
necessity the 164 doesn't 
give the rich is a suntan 
because the sunroof is 
about the only thing that 
isn't standard). 

Then there are the 
luxuries we consider 
necessities. 
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O n brakes on all four 
Like power-

assisted disc 

wheels. 
A fuel-injected 3 titer 

engine (the rich do, after 
all, travel in fast circles). 

And an electric rear 
window defroster. 

And to keep them in 
luxury, the 164 comes 
equipped with the 
following armor: 

A body welded in one 
piece—any one of its 
thousands of spot welds 
strong enough to support 
the weight of the entire 
body. 

A roof supported by 
six steel pillars. 

Plus six coats of 
rustproofing, primer and 
paint. And two different 
undercoatings. 

Just because a man is 
rich doesn't mean he 
shouldn't be prepared for 
the road ahead. 

THE VOLVO 164 

Jeff Cohen 
Lester Colodny 
Michael O'Neill 
Needham, Harper & Steers 
Jacqueline Cochran 
Pierre Cardin Div. 
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tison think a tulip has a long. 
straight stern with a big. red flower 
on top. %mire absolutels right. 

And altsolutels wrung. 
Stone tulips arr only huir inches 

high. Others grow to well ten three 
feet. 

There are tulips with beautiful 
waterfils -like petals. And some that 
have plirple-brown striped leaves. 

yussi,s1... slue 
These flowers aniit discosered. 

They're invented. 
Or. to be more accurate. they're 

scientifically bred. in Holland.' 
The Kas;fmanniana tulip, for 

instance, was produced b. crossing 
the wild T. Kaufmanniana species 
from Turkes with anothe wild 
species. T. Creigii. as well as with 
selected garden tulips. 

On11.111,,n 

lie uni one of 63 Kaufrnanniana 
varieties. 

Of he other hybrids shown, 
there are 228 Greigii varieties. 94 

NN.O .O. I II 
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l'.teriarsa varieties. and 65 Itarw in 
Hybrid sarieties. 
NO N O ore the eOMO. The, 

COMO indifferent colours, different 
shapes and different sizes. 

Mlle I hirwi n lis brid -Parade.' is 
the one with the loitg straight 'tins 
and the big. red flower.) 

Th., also bloom at different 
times: till Kau fmannia nas in early 
April. the Fosterianas in mid-April. 
and the Gnigiis and Darwin Hybrids 
in late %mil. 

You 'knit has.» green fingers? 
ou don't hase t,, worry. 

J11,4 plant the bulb, she Melt, 
deep. and inehes apart, and 
lease them. 

It's ay 'amide a, that. 
Thes will grow almost answhere. 

In rorktlies, Serrase tubs, window 
boxes, around shrulw or tree,. Non 
in grass. 

464 

PAw 
ONNII. T1 I li• 

You can't fail tort beautiful 
results. 

Because every batch of 
bulbs that leaves Holland carries a 
Certificate of Health. 

And a healthy tulip is a beau-
tiful tulip. 

Dutch Bulbs. 
The Urne in ripe to plant tulips now. 
Wishing you a beautiful spring. 
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feeder, and the Telecopier 410 does the rest. 
Meanwhile, the automatic answering device 

on your machine answers the phone, and the 410 
takes everything down exactly as it was sent. 

*Se 

Xerox 
introduces the 
insomniac. 

Thought you locked up your office for the 
night and everyone went home? 

Then how come information is coming in, 
right now, at one in the morning? 

Because you were smart enough to get 
yourself a new Xerox Telecopier 410 transceiver. 
The machine that never sleeps. 

Just like the original Telecopier, it lets you 
send copies from one place to another in minutes. 
With one big difference: It does the job by itself. 

To send, a person simply dials die number, 
places as many as 75 documents in the automatic 
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1 
Nej. del all él..skei kavn n. sned. 
1.3110 rund tea. bullig.ar den lunn .41 Wm. 
1)et (inn> inga 
Ingnnling kan ,k..11.. 
Ingent h..... ken wks....11er 
Inger pl...t.gkikl wren hin.len all and... 

Enkol1 ultryekl. ken man ....It S...n.ep, 
f bukpapper 
1 /en enter, upp. ulan tryckat m... 
Orh den ...ter tnpp nil denimm 
behover varah.111.... 4. 'Wk.,. And. 

Del r 
Onh oven mn du klyer 
de her lun v....Jowl. at. 
vela..111 Snnirept 

STILLES SANISEPT 

"e•elleir, h • 

- 

Even when there's no one in the office. 
The new Telecopier .410 transceiver. After 

putting in a hard day, it puts in a hard night. 
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A second-rate shoe 
can damage 1/4 of the 
bones in er body 

Yu!' Your daughter has 206 bones in her body. 
And the fate of 52 of them may be decided by 
her shoes. 

If they're poorly designed, seemingly harm-
less shoes can bend all 52 foot hones out of 
shape.The natural structure of your child's 
foot can gradually break down. And she can 
be left with lifelong foot problems. 

But the eeriest part of this crippling process 
is that you may never know it's happening. 
You see, it's painless. A child's bones are so 

soft they can bend to the shape of a bad shoe 
without any signs of discomfort. 
Only by knowing how a shoe is constructed 

can you be sure it's right for your child's foot. 
With Jumping Jacks. we make sure for you. 

... Our shoes are designed 
by experts to meet the needs of growing children. 
We make them almost as supple as your child's 

feet. In most cases, with no linings. So the shoe is 
that much lighter and softer, freer and more flexible. 
And we take these precautions with every Jumping 

Jacks shoe, boys and girls, from tots to pre-teens. 
We even hold special seminars and train our sales 

people to measure feet accurately and fit shoes 
precisely.Of course, no one can guarantee that 
your children will grow up with perfect feet. 

But with Jumping Jacks, you can increase 
their chances. 

• ' 

Jumping Jacks' 
Most feet are born perfect. They should stay that way 

Abad shoe 
is a slaughterhouse 
for lime piggies. 

We realize how awful that sounds. 
But if you could see what poorly-designed 

shoes have done to babies' feet, you'd use even 
uglier words to describe them. 
They misshape bones and distort the natural 

structure of a child's foot. And all too 
often, the crippling process goes undetected. 
You see, its painless. A child's bones are so 

soft, so moldable, they bend to the shape of a 
bad shoe without any signs of discomfort. 
Only by knowing how a shoe is constructed 

can you be sure it's right for your child's feet. 
With Jumping Jacks, we makesure foryou. 
Our shoes are designed by experts to give 

children greater stability when they're 
learning to walk. We use materials almost as 

5. supple as a baby's foot. 
We make most Jumping Jacks with no linings. So the shoe is that much lighter 

and softer, freer and inure flexible. 
And we take these precautions with every pair of 

Jumping Jacks, from the basic white shoes shown 
here to our colorful line of krinkle patents. 
We even hold special seminars and train our sales 

people to measure feet accurately, to fit shoes precise 
- They leave no margin for error. Neither should 
you. Consider Jumping Jacks shoes.When it's tin 
to have them bronzed. you won't be building a 
memorial to your baby s worst enemy. 

El Jumping Jacks' 
Most fee are born perfect. They should stay that way. 

The wrong shoe 
can do more harm 
than a rusty nail. 

The damage done l, .‘ior,.sty natiguei!ilY . 

\, way to i! . nllitrtetlritrnr.n;'''1n1:«•1.'5 I if 10.;cids at-era-Chi 

by I. 

j. 
he to meet t needs of gmwing children. 

We make them almost as supple as a child's foot. Most 
with no linings. So the shoe is that much lighter and 
softer. freer and more flexible. 
They let a child walk naumdly. the was he walks 

harefoot. And they let his foot We bbrreaeatthehe..even hold training seminars for the people who 
sell Jumping Jacks. We teach then specifically 
about children's feet, how to measure them, how 
to fit shoe: precisely. 
I In this day and age. there are still sale:men 

who actually measure only one WO Sobras 
careful with shoe: for sour children's feet 
as you'd be with glame's for their eves. 

Kids aren't quite. roue], rs they look. 

• male-designed shoes. 
Unlike a rusty nail. a had shoe is a sneak. 
It doesn't hurt. Even while it's misshaping 

bones and destroying the natural structure of a 
foca. 

The reason is frighteningly simple. A child's 
loot bones are so soft and so moldable. theell 
painlessly :idapt to the shape of any shoe yOu put 
them ih. 
- That's why mu should put them in Jumping 

asEer  Juinp.ing Jacks shoe. boys'or girls; 
11,111[0(s to pn-teerts. is 
design,' by an expert 
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Nltm fay, are horn perteo.They should stay that way. 
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SONYAND 
There's blues on Joany's Sony. 
There's Vida Blue on Tony's Sony. 
Thanks to the pillow speakers, it works 

out fine. 
Our Sony C-770 has other aids to 

marital peace. 
Black light digits you can ..,cc with your 

eyes half open.A day-and-date calendar 
A 3-way alarm. 
Superb sound from the radio. But no 

sound from the clock. 
55995* buys this Sony. It's a lot less 

than alimony. 

• 

4:? 

MARCONI, 
MEET SONY: 

Guglielmo Marconi, you'd be amazed The wireless 
Wu invented could receive only dot-dot-dash With a lot of 
hiss and crackle 

This Sony can receive Bach-F3acharach-Beach Bays 
With hardy any distortion 
We gave it a big 61f speaker and 5 watts of power (for 

the now sound of the Beach Boys) A resonant hardwood 
cabinet (for the beauty of Bacharach) And a loudness 
control (so no Bach pianissimo gets lost) 

All at a .rice that would have seemed reasonable to you 
even all: • . 
N6 baloney, Marconi 

PEPPERONI AND SONY. 
A screen almost the size of a kid's baseball 

glove. 7 diagonal inches. 
A playing time of over 4 hours without 

recharging. That's a ballgame and aWestern. 
A neat 15-1b. set. With space for the optional 

batteries right inside. 
Sony built it especially for outdoor pleasures 

like hot dogs or pepperoni. 
No baloney 
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Fashion or fit. 
And never the twain shall meet. 

Fashion shoes? Or fitting shoes? That is the 
question. 

Shall we choose shoes that look smart but are 
going to end up killing us? Or comfortable shoes that 
we know look like something out of the eighteenth 
century? Until now we could only get one or the other. 

Now, we canget both. With a very special range 
of shoes that has been developed by Clarks Joyflex. 
(You know, Clarks the children% shoe people.) 

Using all their experience of shoe design and 
fitting and working together with top designers, 
Clarks Joyflex have put together a range of painless 
fashion shoes. 

There are many different styles, many 
different colours, many different materials. But each 
shoe has at least two things in common. They all look 
good. And they all feel good. 

Just like the shoe illustrated. It's called Lygon 
and it comes in a range of three different fittings in 
navy, red, white, bone, and black calf. 

At Clarks Joyflex, the twain have finally net. 

Clarks joyflex. Painless fashion. 

Most women's shoes are &seed 
by men who newrhaye towear them. 

Clarks.bilex I ',unlem fashion. 

Art Director Gordon Trembath 
Writer Lionel Hunt 

Designer Gordon Trembath 
Photographer John Beale 

Agencies The Campaign Palace 
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Client Clarks Shoes 

Nie looking shoes 
don't have tokill you. 

'v.'s lea Olelmlbe tr 

eaaemonmlestortMem *maw ewe 

Clarks Jo (k's I 'aides,' fashiom 



All small cars solve the problems inherent in the big cat 
Our small cars solve the problems 

Tb, problems of Mc big gar. of course. are that it's Our Fiat 127 and 12R. for example. am shorter outside 
ecransise. hard lopal...d clumsy to dosc in today's leasy thin other eius in their el., >el roomler than .orm 

Anwrigun cars oser I m longer In feo. they can accommod. 
Ile problems id the smell on Met., hand. include lour fulhore husincssmen..ith 370 dmr left over fool'. 

knce cramp., .1,14 ..ert,in of moor', luggage 
performanse Such the mahilits tu pump., truelis tor merge Of sou ins. on ...hat larger ear. Mere, the Fun 
into fast moo, treffie 12.1 und 132 Built on the came imisidc.bm 'nude" 

11,,,, de ise et Foe .01, hoth these setsol problem,' preropk. Mes'm both shone, ...dnurd a.thing m their 
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01.00 111. 

The imoblem isn't 
merely the number of cars 

in our cities, 
ith the cars themselves. 
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inherent in the small car. 

cl oet roomier than vex ol I 11f., , Ill,11,, ..., sin. Including (rant dirk brakes. frontorhgeldrive. independent 
Space consider:alum aside, hat 11 >olio, l o mg t.> pess suspension all around, and mow. on the 120. mrvii-ausista 

one of those gum ti ueks".' The transscou.rnimmed engines brakes All of uhich means superior handling. Ami superior 

el thr 117 and I 2IS 'sill accelerate sou Wm.., ill to 110 traction in hz and slims. 
kni. h signilkonlls lister 'Ion eers 01th engines hundreds of In...neg. you no longer have to weigh the advantages 
cut. e.o.m.% logic and 'hods:magus of the sinr11 car versus the hig eer 

1,01y. the Elm 127 and 12n ere distinguished hy . All sou hit. to \II., is dot .r cars give sou Mc advan• 
unprccarnit, number of or.' reline.. lof cars of their ieues of hinh. And she disodvantages of neither.rn 

It not enough to build the kind ofcars society needs. 
They also have to be the kind ofcars society will want. 

rf--;11 
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THE MOST 
EXTRAVAGANT 

$15 PIECE OF JEWELRY 
EVER MADE. 

TRI FAR! 
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THE 
MOST EXTRAVAGANT 

$60 WATCH EVER 
MADE. 

THE MOST 
EXTRAVAGANT 

$11 PIECE OF JEWELRY 
EVER MADE. 

TRIFARI 

(e  
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Instant 
memones. 

$3495 
With the Polaroid Colorpack 80, your memories 

start before the fun's even over. 
Pictures for everybody while everybody's there. 
Color in one minute. Black-and-white in seconds. 
The $34.95'includes an 

electric eye for automatic 
exposures. (No other 
camera at this price has 
it) Built-in flash for low-
cost flashcubes. And you use Polaroid's inexpensive 
square film. 

The fun starts in 60 seconds. 
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The magic 
minute. 
$3495 

Think of the Polaroid Colorpack Silas your own 
magic act. 

Pictures for everybody while everyhodyk there. 
Color in one minute. Black-and-white at seconds 
TheS34.95'iridudes an 

electric eye for automatic 
exposures. (No other 
camera at this price has 
it Built-in flash for low- — - 
cost flashcubes. And you use Polaroid's inŒpensive 
square film. 

The bin starts in 60 seconds. 

Polaroid 
Prices start with the Zip for black-and-white pictures.Sle 
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Polaroid 
Prices start with the Zip for black-and-white pictures .$15*. 

A 
a minute. 

$3495 
Every time you take a picture with your Polaroid 

Colorpadr 80. the excitement starts again. 
Pictures for everybody while everybodyk there. 
Color in one minute. Black-and-white in seconds. 
TheS34.95'includes an 

electric eye for automatic 
exposures. (No other 
camera at this price has 
it) Built-in flash for low-
cost flashcubes. And you use Polaroid's inexperuive 
square fdm. 

The fun starts in 60 seconds. 

Jack Mariucci 
Jack Dillon 
Tony Petrucelli 
Dick Richards 
Doyle Dane Bernbach 
Polaroid Corp. 

Polaroid 
Prices start with the Zip for black-and-white. oirtures.51.7 
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Xerox shows you 
how to lower 

the cost of a pound 
of duplicating. 

There isn't much we can say about the cost of a pound of 
ground round, a head of lettuce or a dozen eggs. Or what's 
happened to the cost of living in general. 

But with so many thingsgoing up, you'll be happy to 
know we're bringing something down: The cost of 
duplicating. 

If you've been sending out for large numbers of copies of 
reports, memos and documents, you now have a way of saving 
time, money or both. 

With our new Xerox pricing plan, a Xerox 2400 or 3600 
duplicator can match—or may even better—outside 
duplicating prices. In your very own office. 

For more information on how Xerox duplicators can do 
long run jobs for very short money, contact your Xerox 
representative. 

At these prices, you may think they're the greatest thing 
since sliced bread. 

Xerox is ready 
to admit 

isn't all 
white. 

We at Xerox have known as well as 
anyone that skies aren't always gray. 

But until now, there wasn't anything 
even we could do about it. 

Natmally. we were working on the 
problem. And now onr work has paid off. 

The Xerox 6500 color copier is here.ef 
In all its glory. 

It gives you copies as sharp and dear 
as you'd expect copies made on my of our 
ma chi' nes to be. 

XEROX 

With one little exception: they're in 
id color. Like the rest of the world. 
This ad was originally conceived in 

black and white. But you have to admit, you 
2 t not ham read all this if we hadn't used 

In fact, we've used color in this ad in 
some of the ways see think you should use it 
in your business. Ta_txmnpunicate.'Itiattraet 
attenticmiTo make a poiritD. 

Now that the news about our new color 
copier bast, we're sine that many companies 
will be delighted. Of come, there are a 
couple who just may nun green 

XERIZO( 

%rm. Ile duplicating. nampuiter ,dernz, telecommunk ationa 
Moran, micrographics. comma-amp., 

And to dink you knew u• when 

feeder, and the Telecopier410does the rest. 
Meanwhile, the sutomaticanswering device 

on your machine answers the phone, audite 410 
takes everything down exacdy ask was sent. 
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Xerox 
introduces the 
insomniac. 

Thought you locked up your office for the 
night and everyone went home? 

Then how come infonnation room*. I*n , 
right now, at one in the morning? 

Because you wee smart enough to get 
yourself a new Xerox Telecopier 410 transceiver. 
The machine that never sleeps. 

Just Lice die original Telecopier, it lets you 
copies from one place to another in minutes. 

With one big difference, It does the job by itself. 
To send, a person simply dials the number, 

places as many as 75 documents in the automatic 

Ray Groff 
Jeff Cohen 
Roger Levinsohn 
Lois Korey 
Bill Stettner 
Needham, Harper & Steers 
Xerox Corp. 

Even when there's no one in the office. 
The new Telecopier 410 transceiver. After 

putting in a hard day, it puts in a hard night. 

XEROX 



1 You'll 
-71 never leave 

and alvvays 
come back. 

EXILIM/1, Baitaivias 
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Run away 
  from today 

ELEUTHERA, BaHamas 

Where 
the sun 
also rises. 
Bimini and Ernest Hemingway. Both in the Bahama Out Islands.The:, 
still talk about the time he lived and wrote und fished there. Bimini. 
Big-game fishing and more. One entire coast is a sugarsand beach. 
Alice Town is all pastel, with swaying palms and rolling lawns. And late 
at night, by Bimini moonlight, everyone flies to the Bat Cave. Presided 
over lw Bat Man, of course. For all the facts on all the Bahama Out 
Islands or as we call them, our Family Islands). see your travel agent or 
write us. Well send you lovely words and lovely pictures on Bimini. 
Abaco, Andros, Exuma, Eleuthera, San Salva Inc Long Island and more. 

BIMINI, BaHamas 
Bahama Out Islands. Not out of the way. Just out of this world. 

Reggie Troncone 
Richard Ferrelli 
Reggie Troncone 
Hiro 
NASA 
McCann-Erickson 
Bahamas Ministry of Tourism 



The first advertisement for scotch 
by someone who doesn't touch the stuff. 

I love to sing. 
And I love to drink Scotch. 

Most people would rather hear 
me drink Scotch. 

‘1 /MN AS. I AM to write this 
VY article. they said to be sure and 
mention Teacher's Scotch. but not to 
drag it in. make it wend natural. Well, I 
just mentioned it. and that sounded 
natural. It sounded so natural I'll 
mention it again—Teacher's Scotch. 

I'm a great writer. If I had a heard. 
lil he arether Hemingway. 

They told me the> wanted a fresh 
approach. Well. to tithe fresh you have 
to think fresh, and to think fresh >au 
haro to be fresh. I teen', been fresh 
January 20th will be 31 years Inn not 
going to tell you my age. but l'ye 
reached that point in life whom I catch 
tuld if 1 wooke a cigar without a holder 
onit. 

Bun don't worry. toter gins. up 
singing. In Got, I started ringing the day 
was bum. I remember the cknior kept 

slapping mc, burl wouldn't stop until I 
finished two choruses of ?Wait Till The 
Sun Shines Nellie And when I started 
the Yersett, Honeystickk Roser he put 
me in be incubator and turned off the 
heat. It's a good thing I was smoking a 
cigar or I'd have from to death. 
I never did like that doctor. He 

wittddn't put Teacher's Scotch in my 
bottk.—See how naturally I mentioned 
that without dragging it in. I'm a great 
writer even without a beard 

But he found out that a little think 
now and then helps my singing. It 
loosens my vocal chards. Sometimes 
my weal chords get to loose duit when-
oval hit a low note I step on them. 
And when I step on them. I hit a high 
note. I lead a eery nenom life. In the 
stunning I gez up a baritone and when I 
go to hod l'or a soprano. 

As you're reading this some of it 
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BY GEORGE BURNS 

may be funny. and then again some of 
it mm15000., read the funny stuff and 
skip rho rest id it. But if the rest id it 
hints out .1x the funny stuff, and the 
funny stuff without to he the rest of it. 
if I were you. Ed slop the funny stuff. 
too. 

That tasI paragraph has so much 
rhythm you could almou dance to it. 
Well. 1'0 have another little sip of 
Teacher's Scotch, then leek toile old 
pevaites —How alxtut that?—another 

natural mention. If I keep writing like 
this Ill win de Pulitizer Prim. 

Now that I've started writing. ir 
makes me mad after all these years to 
diusner Mat sometlung Ito neter done 
ts it hat Ido hint. There may be hut, 
dredsof things he west...al I'm 
gnat at. Tomorrow I'll take a crack at 
painting. lil gata hrush and same paint. 
and lie on my back and paint my bath-

room ceiling. I may even make my own 
paint 

And if that works out. 111 paint the 
Mona Lisa. But in ms version shell 
have a reason to smile. because I'll 
have her hokling a glass of Teacher's 
Soma in her hand —Another natural 
nention —and in oil. et. 

You kn.,a, there's an old saying. 
which I just made up: ?Don't do same. 
thing that you can't do. and then do if" 
'Sr wen an I gm Mona our of the wa,. 
legging into a now project. Ill take up 
heel dancing. 

No. I better inlet that. If I get up 
on my toes, I might any on m> yowl 
chords ar,am. I better stick towriting. 
I find that wntingisjust like singing. 

But on kind of hard to end an anick 
with a yodeling finish. But you's.: got to 
hate an ending. so !ere goys: I'm going 
to make this ending so subtle that yell 
won't men 1101 I'm being natural. 

Two nen wen. standing at a ha,. 
(het...drinking Tc-acherkSeetch with 

kft hand, and the other was dnnk-
ing Teacher's Syntch with his right 
hand. So I said to the one who was 
drinking Teacher) with his left hand. 
"Why a, you drink Teacher's with your 
left hand?" He said. "I always drink 
Teacher's with my left hard? 

Then hied tit the fellow who was 
drinking Teacher's with his tight hand. 
'Why do you drink Teacher's with >our 
right hand'?' He saki -Because if [didn't 
drink louchons with my right hand. 
you'd keepmistaking me for dud felkne 

drinis Teacher's with his left hand? 
Weli that's the article. and I'm glad 

I wrote it. It's opened a whole new 
career for me It rums our I write as 
good. hing. 
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To Shelley, the bail bondsman, 
who gets people out from behind bars 

and keeps me in them. 

Nick Gisonde 
Neil Drossman 
Jimmy Breslin 
David Frost 
George Bums 
Nick Gisonde 
Carl Furuta 
Anthony Edgeworth 
Cailor-Resnick 
Della Femina, Travisano 
& Partners 
Schieffelin & Co. 



"You've never needed my new Special Recipes 
as much asyou need them now" 

_ 
"There was a time, not so very long ago, when the air was 

pure and the rivers sweet and your skin's greatest enemy was the 
march of time and not the march of science. 

'Back then, when pollution was almost unknown, there was 
very little to hurt your skin. 

Sadly, though, it has become more and more difficult to 
keep the skin clear and clean. Hence my new Special Recipe 
lotions and cleansers. 

Like all my Special Recipe cosmetics, they are made with 
nature's ingredients. 

For•example, my Special Recipe Cold Cream is made with 
honey, wheatgerm oil, beeswax, almond oil, extracts of chamomile, 
coltsfoot, marshmallow and sage. 

It will clean your skin of make-up and city life as no other 
cold cream can. 

My Special Recipe Toning Lotion is also made with honey 
and almond oil. 

But to this I have added witch hazel and extracts of sage 
and chamomile and coltsfoot and marshmallow and milfoil. And 
all have been blended together to soothe and refine your skin. 

Then, there is my Special Recipe Morning Moisture, which 
is very light and very delicate. And because it is made from oils 
and herbal extracts and honey, it is rich in moisture. 

There isn't a better way to prepare your skin for the grit 
and grime of the day ahead. 

Finally, there is my Special Recipe Herbal Vaporiser and 
Face Pack, which will give your skin that really thorough cleaning 
and refining it needs every week or so. 

You should try my new Special Recipes. Because your skin 
has never needed them as much as it needs them now." , 
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"liitiw newt' needed nricw.Spxial Recipes 
as much asmxi need rhenium" 
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Mary Quant's Special Recipes. 
It's like giving your sk i n a week in the country. 

Cr 
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Bob Marchant 
Bob Marchant 
Wayne Garland 
Bob Marchant 
David Anthony 
Brian Jaquest 
Aalders, Marchant & Smith 
London 
Gala Cosmetics 
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Hie late eveni•n g nova easier to digest. 
Grand Marn ier k more than a liqueur It's a form of civilization in a relatively uncivilized world.To find out what more 

it can do.and what more you can do with it. write for our free gourmet booldet. 

Carillon Importers, Ltd., 745 Fifth Menue.NewYork. N.Y. 10022. Product of France. Made with fine cognac brandy. 80 proof. 



THE MOST 
EXTRAVAGANT 

90 PIECE OF JEWELRY 
EVER MADE. 

Fr011ele Fee p..e110 For Ire rrne 'ere rope, you vol. TrIrernbras1.1154neetndy Wulf. 

THE MOST 
EXTRAVAGANT 

$175D PIECE OF JEWELRY 
EVER MADE. 

TRIFARI 

THE MOST 
EXTRAVAGANT 

$11 PIECE OF JEWELRY 
EVER MADE. 
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Art Director Dennis D'Amico 
Writer Dick Tarlow 

Photographer Michael O'Neill 
Agency Sacks, Tarlow, Rosen 
Client Trifari, Krussman & Fishel 
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Introducing the 1974 Volkswagen. 
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Can you still get prime quality for $1.26 a pound? 
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Stephen Graff 
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Harold Krieger 
Phil Marco 
Doyle Dane Bernbach 
Volkswagen of America Corp. 
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Von drive into my station and I'm going to 
to everything I cm to turn you into a lifelong kiddy. 

I .1111N1.,..11 .1,..01,1.0.V. 

I run tito wankel. And I'm enting M- OK. But 
iso 4vx to do letter. I've got nvo boys I'm minim: 
through ei glege. And a wife l'in putting thnitigh golf 
lessons. And with thenoi of gem loo as high as 
'ley are, it would've teen a lot easier for me «she 
took up knitting. 

So when pm wow in hero, I'm going to be very 
friendly. I mean, I'm not only going to wieh your 
thin, ‘eindonv. I'm going month your hick window 
and hvir side-vim. mirror. 

I'm even going to wash 
your limds if I have to. 

DX And 'Om llama DX 
Credit Card, enroll get 

de-als from I3X en tires, hmeries and ium 
inns everything t sell here. 
Now I'm nui doing thine things because I'm 

MrAIKindcrful. I'm doing dent tecause I have to do 
tent, Like I viy, I've got the station, the two hoys 
in college and a wife with a pretty ingnowiiec hobby. 

Soo,. nw. I mn be very friendly. 

I CAN BE VERY FRIENDLY. 

117 

Art Director 
Writer 

Designers 

Photographers 

Agency 
Client 

These days, I need all the friends I can get. 
FRANK ( ;OMB( X QUEENS, 

This is a tough business I'm in. You really have to 
hustle to make a buck. And right now I need the bucks. 
I'm due for a new wrecker. A new car. And my wife's 
screaming for an avocado refrigerator. 

That's why,when you drive into my station, I'm going 
to come out smiling. 

I'm going to wash your front window. Your back 
window. And your side-view mirror. Then I'll check 
under your hood. 

And if you have a Sunoco Credit Card, you'll get 
special deals from Sunoco 
on tires, batteries and just 
about everything I sell here. 
Now to be honest, I'm 

not really crazy about ._ _— 
having to work this hard, but I need that new wrecker, 
the new car, and like my wife says, what's an avocado 
kitchen without an avocado refrigerator. 

Try me, I can be very friendly. 

I CAN BE VERY FRIENDLY. 

Julian Ryder 
John LaRock 
Bob Cox 
Julian Ryder 
Dan Wynn 
Carl Ascher 
Wells, Rich, Greene 
Sun Oil Co. 

liven if you pull inhere Mg to wash >our hands, 
I'm going to w.eh mur window, 

mom mum 

The way thingmre today, I need :di the friends 
I ean 
So when I see V01.1 corning into my station. I'm 

...wing to le very friendlne 
I'm not only going 10 Weal y011l from window, 

ni gning wwih your tradmindow and your 
side-vitm, mirror. 

I'll take a look at your tins, deck your inland 
our hanerp DI even cheek your hat and wat 

dii makes you happy. 
And if mis have a 

sums:of:min Card. 
,,oll gol spetial dents 
ton N11001.1,011 
IN111...61., and gist ahou everything I sell itere. 
NOW l'in iv,. di Wig all shis guff w win a 

popularity contest. I'm doing it 11.11.N., I have 
to make more friends. 

St-tin ne. I can le very frwridhe 

I CAN BE VERY FRIENDLY. 
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In Scandinavia, a face never looks 
like it was born yesterday 
Unless it was born yesterday 

kanon 
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In all the world, no place 
has hair like Scandinavia 
has hair. 

0 ). \c) in Scandinavia 
t t tnsider ourselves fortunate 
among men. 

LVe live a gorx1 outdoor life. 
With the sun. ()stew ise. cleanliness 
and stinntlatifull the body needs. 

When the lxxly gets all I hew 
things, the body looks better. 

Bec JUNe it k healthier. 
It is one reason we in St andi-

navia have unusually good looking 
hair. 

(what is good tor the lxxly, is 
grxxl for the hair. The two tire not 
separate.) 

Look at our haicand you will see. 
It looks clean and healthy and 

natural. It v\ en reflec ts the sun with 
good strong lustre. 

But you do not live where we 
live. So you must lake spec ial mea-
sures to have the look ot such hair. 

And, while nothing lEttled can 
repla«. gocx1 outdoor life, we have 
certain prrxlucts that can help. 

ThcA are called "Kanon 
Konseo era:' 

One is our Kamm Rich Sham-
poo. with protein and a numIxr of 
special Swedish essenc es we do not 
talk about. 

Arnold Arlow 
Guy Durham 
Hal Davis 
Phil Marco 
Martin Landey, 
Mow Advertising 
Scannon, Ltd. 

It is extremely lear, and ix me, 
very thic k. Like good chilled akt mu it. 

We also commend to yt tu our 
Kant-un Liquid Flair Croom o ith pro-
tein. Clear Hair Groom with protein. 
and Spray I lair Stay with protein. 

In hair, wearevery big c »I protein. 
There are. of course, man\ other 

Kant n proclucts tor the r ale and cele-
bration of the face and lxxlv. 

But we will discuss them at 
another Fit'' , 

kanon 
From Scandinavia, the look of health. 

In Scandinavia, men 
have developed self-respect 
into a fine art. 
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Lead us 
to temptation. 

The Salton 
Ice Cream Machine 

Meet yourYogurt Maker. 

Fight cold four ways. 
Ir un e ctount.tiels Litsut u, 

'ruffle, th.111..eni t, Ill gel ...hi 
unit', units chneouirllineng miteep', 

%\ h. uunn I iiiittuiititttlmitt 
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I. /1 , 1. 111,r\ 1111. N.11.11 
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Inn nun-night uni it a mmmii Uni 
with .itlt.o,rt 1,1111,111,c 
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Salton Hotray 



This year, take your convention to an 
unconventional place. Chet Huntley's Big Sky of Montana. 

You'll find 10,000 acres of the most beautiful 
mountain country in the world. That still hasn't been 
discovered by mountains of people. 

There's fishing. riding, tennis, golf, hiking. And 
skiing that's so good the U.S. Olympic cross-country 
team used Big Sky as a training site. 

We even make business a pleasure. We have 
three unique convention sites including one in an 
actual ranch. 

But just because our setting is rustic, don't think 
our facilities are. We can handle everything from small 
seminars of 25 people to large sales meetings of 500. 
With all the audio-visual equipment you'll ever want. 

To find out more, write: Chet Huntley, Dept. SM, 
Big Sky. Montana 59716. He'll send you additional 
reasons why there's no place to discuss business 
like our peaks and valleys. 

BIG SKY 
Chet Huntley's Big Sky Montana Convention Center MONTANA 

"vvvetile. 

Chet Huntley brought a lot of 
conventions to your home. 

Now he invites you to bring your 
convention to his home. 
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Allan Beaver 
Louis Collet 
Larry Plapler 
Larry Spector 
Allan Beaver 
Louis Colletti 
Art Kane 
Cailor-Resnick 
Levine, Huntley, Schmidt 
Big Sky of Montana 

AFTERYEARS OF CARING 
FOR OTHERS ,IT'S TIME 

YOU STARTED TAKING CARE 
OF YOURSELF. 

unr krew . 

OPee the, 

E,,,,3114zntens Chet %me rush neultonraten 
Bu Sky. lOtA0anc+nt the frost en 13ro Sky harem,. 0 cuodcamuns 

beenthA rountry m the 'arid With 
lennr and Mtn; that ereotiuDI 

Addreu   

A taern.ol Pp Sky can bal... a,' Stat. Zzp 
the bruit,/ a hornente concicœrmn 

CHET HUNTLEY'S 

,,,,nte tor v,ar. 
-e better care 

ani thc cuupor BIG SKY rx • 

DON'T GET SO CAUGHT UP 
IN MAKING A LIVING 

THATIMU FORGET HOW TO LIVE 
It you're hke most guys 'rung vrert A golf 

readan the magame, you course that even Arnold Palmer 
handly have time to. would emoy PlaYing. Desàgned 

You're too busy tun- by noneother than Artpk1 Palmer 
rang 10 Cilla planes, running in collet orahon with Francis 
scotch cabs and trying to Duane& Associates 
stop runiung 'cog enough A paced Big Sky 
to eat lunch can be yours in the forrn of a 

Well, ifs time you Btg Sky hornesate or condo-
reabzed this isn't &dress '. nunium So take pen in hand 
rehearsal This is your life and id out the coupon 

And an excellent fast Chet Huntley hdped keep 
step to enjoying life is to mail you In touch with the world Now let 
the coupon in this ad It vall him help you get away from it 
bong you complete hterature 
on Chet Huntley's Big Sky 
of Montana 

Big Sky Montana, à 
one of the few places left where 
you can buy a pece of land with 
all the beauty Mother Nature 
gave It 

And, when you've 
had your KI of lookup and you 
fee: 'Ike clang, Chet Huntley's 
Bp Sky has. Such challencang 
exvintains the U S Olympc 
cnàs-country sin team prac-
tv,vd on them Trout street. so BIG SKY 9CY. 
well stocked that you dime 

Alt tisotley 
Eifg Sky, Montana 59716 
Chet. Help, 
Please rush me mformati. on 
11; Sky homiates 
or condorrunrurns 
Name 
Address 

City  
State 

0E1' HUNTLEY'S deli 



A Guide 
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A Guide 
to Palo Alto 
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Art Director Joe Nissen 
Writer Ed Hanft 

Designer Joe Nissen 
Photographer David McCabe 

Agency Chalk, Nissen, Hank 
Client Fairfield Noble 

Palo Alto Div. 
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BULOVA ACCUTR011 

Yoe seed, hob dote you o open 
And em,b...ly'> up.illycure.toes 
To inezeo e9ner, mete ecoe rob. you need on 
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once odeel fad con geoebokrced 

e boo wino let maenad geoareeed ewn an 
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Art Director Jack Mariucci 
Writer Deanna Cohen 

Photographer Carl Fischer 
Agency Doyle Dane Bernbach 
Client Bulova Watch Co. 



Give him 
something 

he'll treasure 
for weeks. 

If thiN all our label ,us p111. 
you CATS iousl% ha,vdt tassed our Scotch. 

Not all the best things in life are free. 
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II PEARS OLD WORLDWIDE • RUNDE° SCOTCH WTOSICI • 66 PR., • DETTER6L WINE 6 SPIRITS CO. NEW TOR, N C. 

123 

Art Director Bill Harris 
Writer Mike Mangano 

Designer Bill Harris 
Photographers Marshall Henis 

Rudy Legname 
Agency Doyle Dane Bernbach 
Client General Wine & Spirits Co. 



These are our new, new 
colors, still wearing their working 
labels. By the time you see this 
page. they'll be all dressed up 
and ready to shine. 

But before Cutex presents 
a new nail polish we audition 
hundreds of shades. If a color's 
too flashy, too blab, faddish or 
simply pass& it never gets by. 
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Our finalists all have a 
special star quality. Wild Rose, 
is a vivacious, almost flamboy-
ant pink. Spark Pink is bright, 
warm and happy. (Because this 
is what pink should be this year.) 

Then there's Redwood, a 
whole new way to see red. 
Primrose, a frosty, far-from-prim 
rose. Orange Crush, which 

looks like it sounds. And sump-
tuous Silver Fox. 

All these newcomers must 
work with the famous Cutex 
formula. To glide on smoothly, 
evenly. Dry quickly to a jewel 
finish. And have staying power. 

At 65 and 75 cents a 
Cutex color, that's C .a. 
entertainment. 
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Art Director Vince Salmieri 
Writer Judy Blumenthal 

Photographer Charles Gold 
Agency Waring & LaRosa 
Client Chesebrough-Ponds 

Cutex would like to remind you: 
your toenails are showing. 
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reed, pkg. wren lelerdecl 
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eel • Joe m **led las elm 
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lendia So au* len INS en pecan* N te5 *I 75 ter. 
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Some of the nicest things about Cutex 
am said behind our back. 

-".111111111.01,Bill•• 

14. Mt, 
,, -,Weel.S1.11.re 

erac Ina NW*.., ad emee llmer" q.t., eclat.. 
antelred e. Ca. luccula I,eke 

1.1......fereaceeNt agree...ma* 
Care pee,* *ele. Se.. 'kw ban 

Irearceeloasianne eled 
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Der zEiT-Leser wallet nur darauf, von lhnenangesprochen zu werden. Er hat nicht nor 
ullidung undGeschmack.sondern ouch das nbfige Geld. Werben Sie im ZEITmagazin. 
Pa, /i umehe 50Sellert 'lash AndrrlarIngr Ilagazen "Mid, /I It a ,oht !bun,he 
dn /I I .1,"Nezumathen./künehr 'vice fizz fill loothnenenerhele Ls Ii Irenenyzen. 

..e,crhorenpnerentdengeholentenZeignepenanundhubmanausgrpramnInterrtte an erhoken et Annnancie,n. 
onnoeneitrrn und I hatetleietungnt. Mellionennees.dernereAnzregruunot. 
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Art Director 
Writers 

Designer 
Photographer 

Agency 

Client 

il unzip:in 

Ben Oyne 
Michael Schirner 
Helmut Sendlmeier 
Ben Oyne 
Ben Oyne 
Geilenberg, Kellner, 
Oyne & Schirner 
Hamberg 
Die Zeit 

Denim:bland si emus klüger got ordcn. I die•senet fah, hat nele do,• Inruhl ri r 
Lerer urn 27o.enne enlenht. Linn MA 73 hat /I jen:t Leer Inn leesMbe Ind rim' 
rerkenefie Auflage ms,, 334..576 Et-nowhere» (II 11.3 Queered '73). fl  gilt in, Delasehlaini 1..ennee 
iiberregionale meinungshildende Tagesreitung, die me/ir Leser hat als DIEZ/ir, 

Die 5E17'-Leser geUren fulmar gehobenen lielgruppen an and haben tin ausgeprügtes Interesse 
an eheehenen Konstongikern. Investitionsgütern tend Mostiriuungeet. Wenn Sie also mil Ihrer AmMite 
1.56 Millionen gescheite Deutsche erreichen Jana werben Sie doch in der ZEIT. 

DIE ZEF 

126 

Art Director 
Writer 

Designer 
Photographer 

Agency 

Client 

Sten-Ake Magnusson 
Christer Wiklander 
Sten-Ake Magnusson 
Tomas Ringqvist 
Hera Advertising 
Stockholm 
Ahlgrens 
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40 years ago. when Talon appeared in the first issue of Esquire. 
we alone were Inventing, innovating and working very hard to make 
the best zipper the world has ever known. 

40 years later, we're still InveMing, innovating and working very hard. 
But now there are others trying to do what we do. 

That's called leadership. 
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I .39.9e styles may come and go. but when your luggage upper 
always performs. thafs called dependalalay. 

Talon 
,Ketege hover your cuucerrt, c.tr ttepeh 

And that's called follow-the-leader. 

Talon 
The well-known ripper all others try to be, 

When al, idea has never been thought ot before, and things call never he the sane alter. that's originality. 
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Art Director Alan Goodman 
Writers Norma Stevens 

Barry Greenspon 
Photographers Richard Noble 

Klaus Lucka 
George Silk 
Pete Turner 
Del Mulkey 
Bill Binzen 
Elliot Porter 
Stanley Rosenfeld 

Agency DKG 
Client Talon 

Talon. 
r.hut-t•cl hp, t the v.', 
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We won't let you misuse an Olivetti girl! to plunk a tos or seven hundred dollar electric typewriter down in front of 

We think Ita lust plam ridiculous 

llar r  , e‘,r.ec,nep,tr..oni,,set rorro gray0 ,0 typesr,,,Onnl ,ey ., oc ts inodn :nil ey 

We won't sell you an electric typewriter unless That s why we heal a whole range ol Olivetti typewriters. 
to a secretary wholypes lust a few hours a day either 

it's exactly matched to the job she has to do. Sia different models. 
Each matched tea specific secretarial work load— 

(Mismatched typewriters are costing light medium. heavy. Priced I romS265 to V05. 

American business millions of EMI« 6 SO when yOu bey Olivetti Electric Typewriters for your °Mee. 
Y. don t haw to overequip. Or overspend. And as part 

dollars each year.) •r.rf ol Me barge., your secretaries become better typists, 
They becomeOlivelli girls. 

Which means they type fester. neater, sharper 
Because Olivetti typewriters haw a brain inside 

that makes the lour most common 
sow. c ...tee...ye, typing metal.. absolutely Impossible 

=ewe NNN o:sin,'hYrdro:caorpsrs:'hosc,n9ling. i 
No Crowding or prang. 

Now. . o  .,,,i m,.1 arl tn.0,1, yb Op .1 hew,r, ,yor. . 

V".771 And oyerequip your secretaries 

e''''''I=7;?;;':1:',".',°.°1 

True Confessions 
of an Olivetti girl. 

(or. Howa change 
in typewriters 

changed my life) 

olhoetti 
The An.erkard.... IA* 

Joe Namath is 
an Olivetti girl. 
Oostously. not all Cement ed. Ma gals. 
Joe Nemeth uses an Oteetti Electric Typewrite, 
Mot a  d t baypal ether 
Bals °Mae words o minute when he's in lop MOM) 
Lots el guys uso rt. 
Authors 
Journal's. 
Male sometimes. 
The copywriter who wow this ed. 
1 hey Irked because tt has a Wain inside 
that mreicems the tour most common typing mistakes 
Were Me Soya can slake. 

'N'o'i'ragiterjacono. 
1111.1, 

preen JO e am°. cameo., be made tow nemeses 
amt., ty.wriler compiled a record 
Mateo:Me be enema, by every ...all team 
lie ever laced. 
It',emcee. him 23 limes, 

ollvettl 

olivetti 
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Art Director George Lois 
Writer Rudy Fiala 

Designer Dennis Mazzella 
Photographer Carl Fischer 

Agency Lois Holland Callaway 
Client Olivetti Corp. 

t 
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Pink has lost its innocence. 

Our French Impressionist Prints. 
For a woman with a beautiful frame. 

lkaJalfa7." 
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Art Directors Ron Brello 
Dennis D'Amico 

Writers Dick Tarlow 
Joe O'Neil 

Photographers James Moore 
Hal Oringer 

Agency Sacks, Tarlow, Rosen 
Client Lady Manhattan 



Marshall McLuhan 
says the printed word 
is "obsolete:' 

To prove it, he wrote 
fifteen books. 

I he Edda) ot Slot ill ).1.1g:1/1111, 
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People are tired 
of waking up to the 
same old face. 
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IWO wake up al •ii, ..-••••• ..•• • • 
hour 
Ile Sony duck re IRIS 
They always bog 9..1 

and sound ooci In the 
momtej IL uni say that kir 
dye people who teat than 
They're always relent-tie 

(Settle-el for the6 30a rrl • 

new-card they won( cune-
en lasheonably kilo with ffig 
615 wcuther an‘ I sports 
The:faces an. always 

height (They'ru 
Emanated So asorrunreo 
sleepwalkers roam,n and 
vampuesetat sa the r.uht 
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Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

. r,TEM-C.:390 has a 
bar in case tla-day 

tin viorth %tang up for 
Ile away 
ne8FC-100wilawakegi 
lr•ydrearner or a nohl-
(-synth as2,1-hour 

•. and big lEspoaker 
• .• • TENIC77Uhas 

.g speak.. to takothe 
, • musrof the day nght 

bed.and naseetod 
calsnet to make a sound 
• -.ye. sweette Nut shown 

•--11-*M 06EO. last 
. :11011,C:777Q but 

.• tat a ptIktw speaker) 
. TFM-C-190 a lee 

ir .1 AM ckx-it reedta that 
tioeseverything a Leg 
FMJAMdot-k radgerkes 
in lass than Col spa,. 
The TR-CPUtlbsa small 

'I ie • Ir er: law a F. a AM ...de van. Wag 
toupk, WIY LI, t laoe 

y.k. cat ,11,. I, (ult And stnnti net tn the 
Lka mckee noddle. theTEMOEIO 
And the eilld1,411, For complete, the Sony wakc-
(twig think tiCirrk up wean waha clnun deal 
should1 r•k o eitrk lor tuning ',taunt Not 
liat• they are (1.1telavwc shown Is the TRC340 

aontlhe 111 .. How 4., AM only.ltutotherwma 
would y ,e show (hung) dead ringer tor the 
Tie 1 FM TFM.0140 

119: AM 'me; a VI-IF 7.4 Wen kat of revs lacy, But 
hour ,ewither tgagl teL d th-n.vanay ts the ste,..c 
(herby, worth ta-tato up ol Ige 
for /DOPEY RAI= lieW106 

Peter Kingman 
Tom Messner 
Peter Kingman 
Denny Tillman 
Carl Ally 
World Magazine 

131 

Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

Print has been written alas a viable 
medium mitre times front behind a type. 
writer than front behind a microphone. 

As Norman Cousins wrote on the cover 
of our first issue. 'Nothing yet invented 
meets the intellectual needs of the human 
brain so fully as prim: 

So if somebody wants to put down 
prim. what could Ee a better medium to do 
it in than print itsar! 

Our editors would answer that there 
Wet any. 

After all. one of them. Goodman Ace. 
was a great radio comedy writer. Now he 
writes a non, erhal humor column every-
' two weeks he us. 

And Cleveland Amory when he isn't 
critizing the new TV shows for TV Guide. 
is criticizing everything for World 
Magazine. 

Buckminsler Fuller considers future 
shock in his column. Gee, inn. lie often 
writes of the 21st century in a good old Ifith 
century keen, poetry. 

Ii Thant who once spoke for billions as 
Secretary-General of the UN now writes 
for himself. As Editor.At-Large for World. 

Hollis Alpert does film criticism. And 
we give hint the space to pursue things not 
often pursued. Such as considering a film 
while it's actually brine shot. (Recently, he 
did a piece on Élie &jurist and wondered 
what effect it would have on the little girl 
chosen to play the excruciating role of 
Regan. rbi...;ed hy- the Des i 

Katharine Kuh is mean critic. Sharon 
Fats chooses our cartoons, A magazine 
w it how a bright visual element it obsolete. 

For those who understand the beauty 
of the possibilities of P.M. P-K-It 

11.N5. we have o chess column con. 
ducted by Fairfield Hoban. For those who 
don't understand. we hase a printer on 
chess conducted by Fairfield Hoban. 

Even in the wake of Life. Look. and 
the Saturday Evening Post. magazines have 
a bright future. 
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Bob Hinden 
Ginny Stern 
Bob Hinden 
Rudy Legname 
Doyle Dane Bernbach 
Sony Corp. of America 

Provided they have a point of Viow and 
are independent. 

'Inward that end, we made a very hard 
tlecision even before our first issue on ate 
Fourth of Jul). 1972.iCan a magazine born 
on t Ian day he anything hut indepentknt? I 

We decided titere•sy mild be none of 
those cut-rate intrssluemi,rs sulYscript ion 
offers that force a magazine to can's its 
subscribers :a a deficit. 

In this may. the magazine. in O Sers real 
sense. belongs to its editors and readers. 

We in, ite you to he one of those reader.. 
Provocative reading. far from being 

olwolete. gi, es zest to the life of the mind. 
TO prove it. we suggest you fill out the 

coupon helots. 

WORLD, A Review. of Ideas. the Creative 
Ans, and the Human Condmon 
(SuIncription Depta 
1187 Vallty RoadScirling.Newlersey 07980 

Please begin my subscription to 
WORLD Magazine. 

Three years 525 0 Two years 520 
0 One yt;ar SE? 
Check enclosed Bill me later 

Schrader mufflers. 
Because the world is 

too damn noisy 
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Art Director 
Writer 

Designer 
Photographer 
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Everett F. Boykin 
Charles E. Glass 
Everett F. Boykin 
L.A. Lentz 
Howard, Merrell & Boykin 
Scovill 
Fluid Power Div. 



"MY CHICKENS 
HELP SELL BEEE 
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Did you know that you 
couldsell more red meat just by 
switching to Perdue chickens? 

Neither did I. Until I got 
the results of a phone survey 
conducted among 123 retailers 
who sell my chickens. . 

43"i of them said selling 
my chickens had increased 
their red meat sales. 34% said 
the increase was between 
5% and 15%. 

And, that's only a side 
benefit. 

The real achentage to 
selling my chickens is in 
increasing your chicken 
sales. And profits. I've got 
dozens of case histories 
showing stores that take on 
my tender, young chickens 

Frank Perdue 
sell more of them than the 
brand they were carrying 
before. (Just recently, Kings 
Super Markets, an II-store 
New Jersey chain, switched 
to Perdue and nearly tripled 
their chicken sales!) 

This is because people 
want mychickens.Thedemancl 
is so high, I'm in the process 
of building another processing 
plant. 

Want to start selling 
more beef, more pork, more 
lamb, more everything? 

You can start by selling 
more of a chicken. 

PE RD11-FL----, 
, 
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Art Director Sam Scali 
Writer Edward A. McCabe 

Photographer Phil Mazzurco 
Agency Scali, McCabe, Sloves 
Client Perdue Farms 
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Remember when aportable onlybadto be portable? 
Hey Daddy-o, like remember when portables brut came out In the 50's, Like ocol, man 

Muse you could hndy and slop to anywWreTlor trouble.. now people are used to the idea 
What was groovy twenty years back en't hmsolle today 

So we make portables that sound a lot better and do a tot more 
Model TFM-9100 Is a stele° vath 2 4W (max ) power output and not 2 but 3 speakers 
Want to know what's happetung, The ICF-55C0 has a FSB band that polis up poke, lare. and 

government broadcasts 
The TFM-8600 has an.- band for In.thght conversabons 

Ajeno  squelch control. manual gam control and a ammo neto 
TFM-7250 has a 4 speaker, contumous tone ountrui and hugh FM selectnnty 

Add a VHF weather band, and you've got the TFM-7350 
Model 1FM-8000 has a shortwaye band, ammo meter, and a world tone chart 
Mcdei TFM-8100 has a weather band that broadcasts forecasts ram or shave, day and rught 

11comes m a durable. rnolsture resstant case and has a dal hght wIth a leght errutang and.. tuner 
And the TFM-7150 has a lull watt 

of rnammum power output. slide rule 
torneo. and a 3-3/4 speaker 

All of these portables are FM/AM 
All of them are allsolestate 
All of them have earphones 
All in all, you won't find a line 

of portables we more to otter 
'fa dle sormportzuna 

'ADIOS 
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Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

Bob Hinden 
Patty Volk 
Bob Hinden 
Richard Noble 
Doyle Dane Bernbach 
Sony Corp. of America 
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You're looking at the Number 1 
in non-foods, in chain after chain. 

If you sailed the seven seas, you probably 
wouldn't find a better money-maker for your non-
foods department than Polaroid Colorpack film. 

Just one box of Polaroid film can pour as much 
money into your cash register as il bottles of your 
best-selling salad dressing (at typical prices). 
And quickly, too. 
A Southwestern chain of 150 stores sold about 

8000 packs of our film in one weekend! 
It's selling so fast, in fact, many store owners 

can pay for their film out of current sales. 
Which doesn't surprise us in the least. 
We always knew women were the biggest buyers 

of film (62%). And that they usually buy on 
impulse (7 times out of 10). 
So what better place than food stores to sell 

Polaroid Land film. 
Where women buy more on impulse than any 

place else. 

Polaroid Colorpaelc Film. 
The next best thing to food. 

WE NEVER SHOWA HOME 
THAT'LL MAKE ANYONE HATE 

THEIR OWN. 
For fifty ycals ai magazine ha:, been dealing in facts 

about making a home and 
raising a family. not in a lot of 
fantasy about the exotic life style 
of the rich and famous. 

You see. were Better 
Homes & Gardens—the third 
most widely read magazine , 
in America. And we think 

"'"-r• of ourselves as a professional 
journal for families. So we 
don't titilate our readers with 

stories about fairy tale homes inhabited by make believe 
people. In fact, like any good professional journal we never 
try to increase our circulation with borrowed interest 
of any kind. 

There's no sex. No gossip. No fiction. No news. And 
no sumptuous spreads of S250,000 homes in Beverly Hills. 

Which is why our 23 million 
readers take us so seriously. In fact 
each issue of BH&G is kept around 
the house for an average of 22 months. 
That means people are saving 
our ideas, re-reading our articles 
and referring back to us for infor-
mation help and advice. 

And this kind of loyalty comes 
from talking to people about their 
real lives—not their wildest dreams. 

137 

136 

Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

ond,ardcn, 

Everything we talk about is close to home. 

John Assante 
Brian Hennessy 
John Assante 
Steve Eisenberg 
Doyle Dane Bernbach 
Polaroid Corp. 
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Art Director Nick Scordato 
Writer Mike Bookman 

Designer Nick Scordato 
Photographer Cailor-Resnick 

Agency John Rockwell & Assoc. 
Client Better Homes & Gardens 
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No matter what it team 
railed. it would hare been 
a gum.. 

them.. whim Piern.etadin 
design. tona.thing, ht. nwat 
kn.n, what Iles,. glw-iwntna. 

et. when he erratwl 
frawrinceeolkwtaon men. 
ht. rrtaawl truly untatte 
wthatnr. a (ter alley., droilttrant. 

»having cnwen anti watt,. have lawn a worn,. 
The> were WI tw weetawnful hut wamit d a thud idea tw 

that hetkwitittl to intnaltaw Iut hie name "a the 'wane, 
a pray twitwew ands hand> 
Inwel kit. 

Nontatter what PWrn.twIled pierre cardin 
hi» (mamma. wdleetwn. ti wwohl Yete. rwiht tam I, 31.4t. 

,How to get results from your ads. 

Zee% ..nelmer nu me 

7tath-taatz, www, w. 
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Agency 
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Jeff Cohen 
Lester Colodny 
Jeff Cohen 
Lester Colodny 
Michael O'Neill 
Needham, Harper & Steers 
Jacqueline Cochran 
Pierre Cardin Div. 
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Art Directors 

Writer 
Art 

Agency 
Client 

Dick Calderhead 
Barbara Schubeck 
Dick Jackson 
Bettmann Archives 
Calderhead, Jackson 
Calderhead, Jackson 



RADIO WORKS. 
If you're really going to use radio, use Radio.: 

The radio-commercial creation and/or production company. 
Ring our recorded message system on either 01-5844643 or 01-589 2818 

and hear a totally new presentation of our work. 
Then ring or-58.4 7861 to tell us to call by. 
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make radio visual 
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Art Director Bob Marchant 
Writer Wayne Garland 

Designers Bob Marc hant 
Wayne Garland 

Photography Stock 
Agency Aalders, Marchant & Smith, 

London 
Client Radio Ltd. 



SEVENTY FIVE PERCENT °FALL 
DIVORCES END IN MARRIAGE. 
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Art Director Nick Scordato 
Writer Ken Charof 

Designer Nick Scordato 
Photographer Cailor-Resnick 

Agency John Rockwell & Assoc. 
Client Better Homes & Gardens 

AMERICAN 
CITIES ARE 

SUFFERING FROM 
HARDENING OF 
THE ARTERIES. 

Storor swims amarand 
sad fore den sametlin 
about it. 
In FA, there wete dan 
on A nurwon rim,. and puhlw 
pompon:train earaied billion 
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WE DON'T HEED 
SEX. 
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We don't have to promise hot little articles on the cover of our magazines, to get 
people to read the inside of our magazine. 

We don't have to tell husbands and wives how to keep 
each other happy in the bedroom, to get our magazine 
into their home. 

Better Homes and Gardens is the third most widely 
read magazine in America. 

And nobody buys it to curl up in bed with. 
Husbands and wives buy BH&G because they know - 

we help them with the toughest problems they face: 
making a home and raising a family. 

We show them how to handle the ever shrinking 
family dollar. We tell them whether or not health foods 

really make their children any healthier. We give them tips on how to keep the family car from becoming a gas eating 

monster. We let them know where to take great vacations 
with three kids and a dog. 

And we're still telling wives how to put meals together 
that won't cost an arm and a leg, or bore everyone to 
death. And we still tell husbands how to turn an old 
broken down fireplace into something that really works. 

And we think we're doing 
it just right, because the aver-

age issue of BH&G is kept around the house for 22 
months. That means our readers are thinking of us as 
more than just a magazine. They're thinking of us as 
sort of a professional journal for people who have to 
manage a home and family. 

They're saving our ideas. They're re-reading our 
articles. And they're referring back to us for informa-
tion. Help. And ideas. And they're buying what we 
have to say in a big way. Because every month our 
average paid circulation is over 8 million. 

So while most of our competition promises sex and 
excitement, we promise the thing we know best. Help. BETTER HOMES 

and Gardens. 

Everything we talk about is close to home. 
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Photographer Carl Fisher 
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Client Better Homes & Gardens 



VISII 'flame's lake furs os well as real warp knits in rooms 402 and 403 of he Stotler Hilton. Oct 28-31 
E F Time & Son. Inc 200 Madison Avenue, New York, New York, tcotO (212) M8 3-2580MM 

Fur-bearing animals 
eueriphere inn e qou to see 
Timmds Wilt] of fake furs. 
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There is no such thing 
as a xerox. 
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Jockey announces 
the latest in 

interior decorating. 
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lodrayDesignersColledion 

In January they dosed the shoe factory In June, they dosed the town. 
9,in-town Meone Pitpulatien 

9. tttIt 
Exactly 1.667 of that number 

were employed in the shoe factory. 
The rest work rd. earned and lived 
because of it. 

Then. on January 15, 1972 they 
closed the factory. In tune, they 
yertually closed the town. 

Italian, French and Spanish shoes 
were he reason. American shoemakers 
couldn't compete anymore. 

The unemployed blamed factory 
management. After all. everybody 
knows that American shoes are supenor 
And so ts A mencan workmanship 
And Amencan marketing skill. 

But you know better. don't you, 
That's why it's up to you to set Mr. 
Averse Amencan straight. 

To do it attentively, you rasen  
the best communications help you can 
get. As soon as you can get it 

We suggest you call your 
advertising agency. And your public 
relations counselors, too. 

They ore spectaltsts. Experts 
in communicattng Ideas. Positively. In 
words. Or pictures. In print. On radio. 
Or television 

They know how to inform. 
Excite. Sell. 

And the American free enterer', 
system neels to be sold. Now! 

It's nu, to concentrate your 
mane...men, skills and your agency's 
selling skills m explain ihe profit 
system flow it vrorks Why it works. 
And how o has maie our standard of 
living the highest in the world. 

Send for our tree information 
kit It's called NEEDED- Busmen 
Misssonanes And it's full of ideas you 
can use to help build an effective 
communications campaign. 

Write: Business Missionanes, 
Penton Publishing Company. 
Penton Plaza, Cleveland. Ohio. 44114 

%ton 
Industry Week, Foundry. Automation, 
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system lamas to b&. sold Now. 

Its tane to concentrate your 
mar,attement able and your agency's 
wIltrat Maen explatn :hot prot., 
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welfare like you, Dad. 

The first thing to learn around here, kid, is don't try to break any records. 

Fbnton 
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It's 6:50 a.m. and the first shift is getting ready for work. 

Fbnton 
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Gilbert, Felix & Shad 
Sony Corp. of America 



Life, Look 
and the pursuit of 

circulation. 
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The business press can learn a lesson 
from the great circulation race in the mass 
magazine field. 

"Look is bigger than Life' 
This is what the ads in the trade press 

said in 1964 when Look finally-passed 
Life in total circulation. 

Look was flying high, but given the 
resources of Time, Inc., they should have 
known the competition would retaliate. 

It took four years, but by 1968, Life's 
trade advertisements were heralding the 
fact that Life's circulation was now 8.5 
million. Life, again, was looking down on 
Look, circulation-wise. 

But how was this dubious achievement 
attained and at what price? 

Be they trade or consumer, big or 
small, all magazines have one thing in 
common. Editorially, they devolve to a 
common denominator. 

The more varied the interests and 
inclinations of the audience, regardless of 
the medium, the broader and the lower 
will be its common denominator. And 
when that common denominator gets 
below a certain point, readers lose interest 
which is the beginning of the end. 

Is history repeating itself? 
The signs are disturbing. 
Since 1960, the circulation rate base 

of Business Week, for example, has gone 
from 342,000 to 725,000. This is an 
increase of 110 percent. Yet in the same 
period, the number of people to be 
managed, (that is, the number of 
employees on non-agricultural payrolls) 
grew only 31 percent. 

And what happened to Business 
Week's advertising rates? As you might 

Al Beckerman 
Tim Fenton 
Al Beckerman 
Walter Herstatt 
Ries Cappiello Colwell 
Dun-Donnelley 
Publishing Corp. 

ABP 

suspect the increase has been substantial. 
From $3515 a page in 1960 to 58860 
today. An increase of 152 percent. 

In the same period, Forbes went 
from 300,000 to 625,000. Fortune from 
315,000 to 580,000. 

Other categories also show the same 
pattern. Yearly circulation increases with 
little change in the size of the industry 
or function covered. 

But don't take our word for it. Pick 
your own business publication category 
and see what's been happening to 
circulations. 

One publisher holds the line. 
Dun• Donnel ley publishes 16 business 

publications. Our policy is to avoid the 
numbers game. 

Circulation of our Dun's Review, for 
example, has gone up only 30 percent 
since 1960 and provides advertisers the 
greatest concentration of top business 
leaders at the lowest cost. 

In category after category 
Dun. Donnelley gives the advertiser the 
benefit of hard-core publishing. You can 
buy a tightly-defined, target audience at 
reasonable prices. 

And isn't this what you want your 
business press dollars to buy? Not 
circulation, but market coverage. 

Dun•Donnel ley thinks so. Write for 
our booklet, "The great circulation race 
and other foibles of the business press': 

Magazine Division, Dun•Donnel ley 
Publishing Corporation, 666 Fifth Avenue, 
NewYork 10019. Or phone 212-489-5778. 

Dun•Donnelley 
Hard-core business publ ishing. 



Introducing your 1975 dishwasher. 
Giant shredders this year will help turn 7.000.000 
eyesores into brand new steel But they will require 
150 million kilowatt hours of electricity to do it. 
Today, electricity is playing a vital role in nearly 

all our recycling and erwironmental clean-up efforts. 
Example: To keep our waters dean, a massive in-

vestment in sewage disposal facilities will be needed 
in the next 5 years...requiring an equally massive 
use of poseer. A typical sewage treatment plant for a 
small city will require as much as 35 million kilowatt 
hours of electric power. 

Example, Electrified transportation can help re-
duce air pollution and eliminate traffic congestion. 
The 16a mph Metroliner developed for the North-
east Corridor is both fast and dean. But a 10-car 
train over the course of a year requires 45 million 
kilowan hours. 

Example: To meet clean air standards, industry, 
is installing large numbers of pollution-control de-
vices. Just a single air scrubber for a steel smelter 
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can use as much electricity as a 10Anl of 10.000. 
During the next five years. large industrial custom-

ers vÁll use an average of 20 billion kilowatt hours 
annually for pollution control. ..approximately 10% 
of their total power requirements And that's enough 
power for about 2 V: million families. 
So you can see the pressure our electric utilities 

are under to meet the energy demands of the future. 
And in order for them to produce all the electricity 
required. they must be allowed to build new power 
plants now. 
With your understanding and support, there's no 

telling how far we can prognns toward a better life. 
After all. if electricity today can turn an old car 

into a new appliance .. think what It can do for you 
tallOntm, 

Ee COMBUSTION DIVISION 
COMBUSTION ENGINEERING INC 

They sat in the cold for 46 days to win higher prices. 
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IT'LL BE A LONG TIME BEFORE AD MAKEUP RUNS ANY MORE ADS LIKE THESE 
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Derrick Hass 
David Brown 
Derrick Hass 
Max Forsythe 
Stephen Coe 
Barney Edwards 
Doyle Dane Bernbach 
London 
Ad Makeup 

When we started running a few 
ads back in February we were& all that 
optimistic 

We thought.with a bit of Itack.we 
might pick up one or two new customers 
along the way. 

Neverdreaming for a moment 
that we'd pick up so many we'd have to 
hire a dozen new people to cope. 

Not that wère complaining of 
course 

On the contrary its nice to know 
art directors appreciate the sortof 
things v.e have to offer. 

Our three-shift.24 hour service 
for instance. 

Ourown Diatronic set-up 
Ourcharges (Reasonable at the 

best of timer.never unreasonable at 
the worst) 

And a delivery service that 
doestit leave any room foroccuses 

Wed lived with them all for so 
long.we thought everyone would know 
about them by now 

kseemswewerevery much 
mistaken. 

So much so.that weie having to 
calla halt to our ads-while the goingà 
good 

Otherwise.if %mark comes many 
fasterue might hase to tali, back all the 
things that we've been saying 

Wed hate to promise mote than 
v.e could actually perform. 

Ad Makeup Wells MewsWL 
Telephone 016377178. 
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Introducing A System 
That Keeps Your Hospital 
From Dying While Your 

Pa ts Are Being Cured. 

156 

or marines urol nmenne 
And Mere ere sum,. nd 
meropPnnebumen oohs. nab 

ssn Denuanne Moue', up owneth, 
unreel, um's,. 

The 'flume Tank 
The Tn.esla l'anamrk. Anon as 

emds as yam ...I puss, 
There's a uraihke neSnewase on your 

desk Amin ma nun a smse lola mom 

them 

nn sets 'nun 

ke Ire, hos Manua,' 

'es o'sairr'I'd'iTirsee's117..1'''''" 
‘adsl'Iannal tnInessesen And 

The Thought Tank by Dictaphone •  

156 

Art Directors 

Writers 

Photographers 

Agency 
Client 

hsnentel (hog Is ans number el 
Mans one In eons, 

I, And. hamel Ms-masons. 
It., same meshed reenrds realm 
pid.e amid It gems, km in the 
duel, 

glance when Orontes Managed. 
h.ka,glanaa,d hem many 
donna are deems.. no, Ç. 
you can sehedukumels anordargly 

You can estso Were dal 
reports instantly Fenno demesne 

rd b 

.. . ... her propess 
The sosomeor ran wila 
a elm, when one sid 

eh 

mom m hes 
dmk AI tal Counter 
busmen on the eneuml 
Pason keeps Pads of her 

produronn by outman:, hoe mam 
Imes Me's 'sped I: alas lath., 
the Incaannal 

WPIS Tarn seams 
h.e • lash speed 
15.1Super Scan 
search leature She 
ran hnduised she 
look,. lamer 
Fos* A mote's 
becomes word se ho,  
lam Isosplud 

Dictaphone Tanks Increased 
tearli output 425S. 

If Dictating Mactines Are So T ific, 
How Come People Don't Usel'hem? 
m em od lon1 s lately nos Inn 

make on nork no lord 
'Mere are knobs bunnns and beeps.. 

nsm Indicator dips (I allow 1.1, 
opes or ...nos to keep track se. And 

‘s1Zrostsr "SZ's'rt:;ss'll:71'ji't!Z 
In hansersbe Mom 

Si, we w insvisted sntnethIng dud 
Misc.-Are of all MOP/men 

'Ilse 'though, Tank 
II s somple ynu can can 
TI:te's a unil (Eason dmk dot lenks 

Ilke askpbesne And ann.*, unit Inr 
your secretary's desk The Mann. 
Tank itsell gam ansoinne 
belooen 
As soon as pm oak onhe 

sqlst, .f 
ng 

The Thought Tank by 1,?jlaphnne. 

meemly «mailed a Dtnaphene 
Tank son, Thee med., records 
depot's...Increased Pansmanon 
prcelmeonho2b, palledecreassna 

tr..rgr'esitaffoen"g::rngs 
don paid lot Me new 

epussensmon Me ant year 
lbe Unk concept 

ascaungebderlomto 
dictate on sew germ. 

Your dooms semi. raPmssa M 
Won pals tuallf them lu Xt. - 
became WIAS a so east, to sne 

h, enure hke telesdannmy than 
deanne, Ow WASS tanks ne 

ra, moronism., 

mu'd lase In raper, 
•-spurs record 
odltemscy and output 

III 

, Me enupnr below 
onnaoepressentame reline 

.usl, nah on Mel thus toss 
hen Ihoophones WIAS san 
dramealls mane oenplsottems. 
Paur mouton 

• 

The Thought Tank 
by Dictaphone 

_ -J 

John Danza 
Earl Cavanah 
Thomas J. Nathan 
Jon Goward 
Phil Mazzurco 
Jean-Marie Guyaux 
Alen MacWeeney 
Ron Schwerin 
Scali, McCabe, Sloves 
Dictaphone Corp. 

The only Musa lea ha on as 'In ',dunk rd 
enu're gomy se oas 

Non on nos non., lam somenInng that 
doesnh essen look kke &clams nodose 
ran des all Mat 
So we're gang la le,. find out 
Call 19141 967 MRS and well kl sou 

bormst, a Thought Tank for one steak Free 
And al ',send nI Ihe week lip,, wan, us 

Ies pullout The Thought Tank and leave you 
alone, see 

Sc you can akeass go back tolhe 
McIatIng madam,. dnnsl use  

a am I sore le saw 



TO SEE WHERE WE'RE GOING, 
SEE WHERE WE'VE BEEN. 
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Joe Ciccarone 
Peter Evans 
Joe Ciccarone 
Peter Evans 
Peter Evans Advertising 
Harman/Kardon 

111 I I 
1972 

Phase Wed tote meted", del... eteentres 
sesteralen HarmartMatclon,vms eel. loner von* 

1972 
Hannan tkardee was the Its1 to eel:nee Cord 

relate lee come/nett 

Flennen/Kaudon es the Ire 10 bid both SOMeno 
anttœ 4 'nettlesome owe mere« 

OTHERS 
WILL 

SURELY 

FOLLOW 



IL trench 

There are times when 
all a person wants to do is eat and run. 

-Atellireteraraw 
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Art Directors Jerry Berman 
Gene Icardi 

Writers Alex Cichy 
Jerry Berman 

Designers Jerry Berman 
Gene Icardi 

Artist John Coletti 
Photographers Marty Evans 

David Langley 
Agency Berman, Icardi 
Client Crown Zellerbach Corp. 



You're looking at the Number 1 
in non-foods, in chain after chain. 

If you sailed the seven seas, you probably 
wouldn't find a better money-maker for your non-
foods department than Polaroid Colorpack film. 

Just one box of Polaroid film can pour as much 
money into your cash register as I I bottles of your 
best-selling salad dressing (at typical prices). 
And quickly, too. 
A Southwestern chain of 150 stores sold about 

8000 packs of our film in one weekend! 
It's selling so fast, in fact, many store owners 

can pay for their film out of current sales. 
Which doesn't surprise us in the least. 
We always knew women were the biggest buyers 

of film (62%). And that they usually buy on 
impulse (7 times out of 10). 
So what better place than food stores to sell 

Polaroid Land film. 
Where women buy more on impulse than any 

place else. 

Polaroid Colorpack Film. 
The next best thing to food. 

You're looking at the Number 1 
in non-foods, in chain after chain. 

When it comes to putting cash in the cash 
register, one box of Polaroid Colorpack Land film 
can rival 18 cans of your best-selling dog food (using 
typical prices). 

And do it in a hurry. 
One midwestem chain of 105 stores sold about 

7500 packs of film in 13 days. Diat% about 530,000 
at their prices. 

It% selling so fast, in fact, many store owners 
can afford to pay for their film out of current sales. 

The reason is simple. 
Film is a genuine impulse item. (7 out of every 

10 supermarket sales arc on impulse.) 
And women, your best customers, arc the big-

gest film buyers. 
And our rainbow colored boxes sit in con-

venient pre-pack displays. 
Which makes it almost impossible not to get 

impulsive. 

Polaroid Colorpack Film. 
The next best thing to food. 

You're looking at the Number 1 
in non-foods, in chain after chain. 

One pack sil Polaroid Type 108 Colorpack 
filin can put as much cold rash in the cash register 
as 5 quarts of your best ice cream (at typical prices). 

And it doesn't waste time doing it. 
An Eastem chain of 100 stores sold over Imo° 

packs of film in just 20days. 
That's like selling 21,000 gallons of ice cream! 
What makes our film so popular? 
To start off with there arc millions of Polaroid 

Land camera owners. 
Then there's this. 
Most foixl shoppers are women. 
Most hIm huyersare women. (62% to beexact.) 
And 70% of the time they buy on impulse. 
With our rainbow colored boxes and handy 

pre-pack displays. is it any wonder many store 
milers can psi or their film out t)f current sales? 

Polaroid Colorpack Film. 
The next best thing to food. 
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We found a cure for hospital food. 
Now throe's moreo.o. loe onyoet. 

,otoreplomobow hosp 
beeoklost, lunch or d.nner 

Food SenKeSysterns hos 
oped liospdol Fore. o progrom 
desisted eo plea. ehe mot, 
rimmed', boson' odmnntrotor 
ond thews. potent 

Flogeeol 'PM is top,ovol.ty, 

porhon-comroaed meals: 
both general ond 5pec.a, de. 
Coe one fully cooked. frozen end 
pdepioted. memo, the need lor 
hphly dulled personnel. So 
hospeols save bme, lobo. 
ond space. 

Food Stmoce—one o4 the many 
woys ,e're mewing people's 
,e•deds 

lry ry Wt.,. Cry,Obel 
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7 

John Assante 
Brian Hennessy 
John Assante 
Steve Eisenberg 
Doyle Dane Bernbach 
Polaroid Corp. 

11 
Jededitt4  
tse,e. 

We're making the world a healthier place For lots of small reasons. 
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Art Directors Edward Nussbaum 
Nick Striga 

Writers Edward Nussbaum 
Joan La Mell 
Judy Goldstein 

Designers Edward Nussbaum 
Nick Striga 

Artist Sean Harrison 
Agency Grey Advertising 
Client The Greyhound Corp. 

THE CRETHOUND CORPORATION 
o people' need, o e hrned boo, ertryà . 



The dollars they put away in1942 are worth only 42 cents today. 
You wor'K. hard. 
You save as much as you can. 
That's the American ethic. The 

sure road to a carefree retirement. 
But for mar y Americans, the 

American ethic hasn't worked. 
For while their hair has turned 

to silVer, their dollars have turned 
to dimes. 

So who's responsible for inflation? 
They're blaming you, the fat cats 

of American industry. 
And to many, your greed for 

profits is the major cause of inflation. 
They think you raise prices on whim. 
Pay yourselves whopping salaries. And 
deliver obscene profits. At the expense 
of the little guy. 

Wrong, you say? Sure they are. 
But it's up to you to set them straight. 

To do it effectively, you need 
the best communications help you can 
get. As soon as you can get it. 

We suggest you call your 
advertising agency. And your public 
relations counselors, too. 

They are specialists. Experts 
in communicating ideas. Positively. In 
words. Or pictures. In print. On radio. 
Or television. 

They know how to inform. 
Excite. Sell. 

And the American free enterprise 
system needs to be sold. Now! 

It's time to concentrate your 
management skills and your agency's 
selling skills to explain the profit 
system. Flow it works. Why it works. 
And how it has made our standard of 
living the highest in the world. 

Send for our free information 
kit. It's called NEEDED: Business 
Missionaries. And it's full of ideas you 
can use to help build an effective 
communications campaign. 

Write: Business Missionaries, 
Penton Publishing Company. 
Penton Placa, Cleveland, Ohici 44114. 

Winton 
Industry Week, Foundry, Automation, 
Machine Design, New Equipment age,: 
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Thirty years ago these machines helped win aWorld War Now they losing one. I'm not a machine and be damned if Ili be treated like one. 

Fbnton 

Art Director Tom Gilday 
Writer Mike Marino 

Designer Tom Gilday 
Photographers Jan Czyrba 

Charlie Coppins 
Agency Griswold-Eshleman 
Client Penton Publishing Co. 



The day 
Sweetheart 
Bakeries 

had a big run 
on cupcakes. 
Blame it t. • r soots or may: , 

a worn tapehead. The fact remelt', 
when computer errors hit your pu • 
duction he, it could end up costa • : 
you a lot of dough. 

What you need is a way to ci: 
the possibility of these errors dow 
to a bare minimum. And the best 
time to start is when you place your 
next order for computer tape. Just 
specify BASF. 

At BASF. we produce tapes 
that are a lot better than they have to 
be. For example, we run a continual 
check on the quality of our tape 
coating so. no matter what your 
recording density, you can count 
a constant reading voltage. 

One more point Our tapes 
don't cost any more than the con, 
petition's. You're already paying loi 
BASF quality. . you might as well 
have it. Write today for the complete 
story of how BASF computer tapes 
stack up against the competition. 
Remember, nobody makes better 
tape than the people who invents,: 
it. BASF Crosby Drive. 
Bedford'Il • 
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When it's BASF...you know it's not the tape that goofed. 

When it's BASF...you know it's not the tape that goofed. 

The day 
the sled dogs 
arrived at 
Anchorage. 

When it's BASF...you know it's not the tape that goofed. 
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Art Directors Ken Amaral 
Ralph Moxcey 

Writer Peter H. Caroline 
Designer Ken Amaral 

Photographers Frank Foster 
Barry O'Rourke 

Agency Humphrey Browning 
MacDougall 

Client BASF Systems 



163 

Thanks to Emery Boris Spassk y made at least one good move. 

Emery Air Freight 

There isn't a country on earth that's foreign to anent 

barer mr Irearta oampanv on earM 
Onn or Me rearm. a Ma ae have more Mire. Mcm 

any caber air Irma. ammany mare marld >4 nr 
US And 2rr mars aramrd >ark. AS Way moil. 
mar Smary ragman,. AS all mrrmane on ha. 2.1 
Malaria, r,Mmram 
A. Emery paromml knew alert Mader, 'Me Me 

back. Mart hand larramm mare Ilam UM, MaY 

were ban a. rramdrinhl whom., m 
DM no mama whore en earth your•Mammr• 

A lot of air freight shipments can get grounded in customs. 

e Imes In Om 

.r.rram hke n mrslan r-n r; 

Emery Air Freight 
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Art Director Ken Berris 
Writer John Russo 

Designer Ken Berns 
Artists Bruce Stack 

Dick Anderson 
Agency Della Femina Travisano 

& Partners 
Client Emery Air Freight 

'mamas newer are durn IC amends away Tasks 
to Erman Salary, 'Adm.., corm:Mena. sysmar lar 
umbra, shaman, ware and. apart from MI other 
far jremhe mama.. Wall at leolp we ma MS Yr. 
manly where mar Mmmeng rr. From Meta, wr 
are.1 Mr. Ihe lira an MM., II In 101:mad 
yarirr mare US And rn SO 'mauler. el you're artme 
',Ea.-rya:male Memr Inner mamma, you 

Mould twdrem laraneamerM Mao ma call 
Waspy:A your loam., No malrer what lunauale 

EnteryAir Freight 



machines create the first 
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Experience counts. 
At the controls of a jet 
And in its tanks. 

Those daring young men and their flying 
pipeline in the sky 
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Art Director 
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Designer 
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We earned our wings. 

Salvatore Venti 
Jack Stringer 
Salvatore Venti 
Peter Yanchusk 
Bettmann Archive 
Marvin Koner 
J. P. Endress 
Creamer- Colarossi 
Texaco 

The two monoplanes roar through the 
morning air, the leading craft trailing a 
tendril that will shortly be a lifeline. 
A treacherous air pocket tries to pull 

them apart, but the skilled pilots manipu-
late stick and rudder to keep the ships 
in line. 
Then the connection —and life-giving fuel 

flows to the tanks of the lower aircraft. 
The year is 1929 and Texaco has com-

pleted the first air-to-air refueling and 
is making the first attempt at a non-stop. 
coast-to-coast flight. 
Even back then Texaco saw the need for 

fueling in the air if truly long-distance 
flying was to become a reality. 
One more step by Texaco to power 

man's gallant voyage toward the heavens. 
And today, with jet contrails cross-

hatching our skies. Texaco brings half a 
century of experience to the art and 
science of supplying you with quality fuels 
and lubricants at Texaco airport dealers 
all over America. 

Experience counts. 
And there's nothing better to fly with. 

Ten. o. We e00 0d our 
WO products you can tru,t 



WRANGLER' 
GETS JIM SHOULDERS 

TO TALK ABOUT 
JIM SHOULDERS. 

r•wgkr rtork muft. m.• 
rase in sour ad \Ni fiat I o as born with 

'nimbad enough. Then a hull I Lutgled n tin 
a v. hile back sort of change,' it around a lit-
tle. ',me folks thought it was a definite im-
provement. 

People. alums aft.: me boo a rider can 
keep coming back for more. Let me tell you 
one real dandy reason, It you dont ride. vou 
di in't eat. Other athletes have a contract that 
eat, the griser gets paid even if they sit out 
the oliole season. 

Can t .omplain tho'. I pulled in my 
share of r,,,g,..vertheycars,sol can't have 
been hurt ris bad. I run a riding school for 
youngsters. I alo ays tell them there's an in-
urynu aning hit t I rem down the road. Guar-
anteed. Bin ni hen they ride, thee got to ride 
like that bad spill is rd .1; doon the road. 

If you grab that rope thinking you're 
going to get hurt, then you till get hurt. 
Either vi ril go all init. Of you best stay home 
and polish yin" r boots. 

Nlaybe because of riding schools like 
mine there sure are a lot more good riders 
around today. Of course, they pretty much 
speeialiac in one or two events. 'When I first 
started riding. there o as maybe forte of us 
who rosined all Year long. And we did a 

little hit of everything. 
But you have to remember we lust 

didn't enter that many rodeos in a tear. %I 
had a lint intime betWeen 5110M S.50 Tent 

a li st of hours on the road tending to bruises 
and tryingtostay out of trriobIe. Irvin hen 
I first started lumping on planes from one 
nKleo to catch another one the same week, 
everybody thought t tas craze. Nine they 
all tly around catching shows. Many boys 
enter over a hundred a year. That comes to 
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tuoJinete Aild purses ate gotuiz big 
enough to make all old has-been oonder 
about having another pi at it. But Fm not 

drat crazy. 
Hardest thing I ridethesedays is a pick-

up truck. Might say t lost my riding cal-
louses on ont wit know \ilial. Oh I get up 
top no.n and again to shoo the youngsters 
something. but I din it overdo it. :sly boy 
Marviris the rider in the family now. And 
don't start in about Frev:k Brow h. td like to 
say I'm too old to compete. Except old 
Fre,t just keeps g ung on. That Mr. Brown 
is something else. 

Raisestock hu- rodeos no, And there's 
the school. II'S a good life. ( ouldnt nee any 
other. %lien I may younger I oorked in a 
factory for one Minn!, Felt more like one 
rear Couldn't figure out how in hell to ride 
a lathe. 

Not that I grew upon a pony. I just 
played cum boy like all the other cite kids in 
Tulsa. Older 1;rotlier Marvin got me. started. 
\Niin eighteen dollars o hen t nias just four-
teen years old. I na. hooked. It sure beat 
delivering nem spapers. 

I'm real happy to work with Wrangler. 
De-cri wearing them a long time. They're 
good mph, They care about us ...boys. 
And if sou got any e-yes at all. sou can see 
they care a m-lude kg about the clothes thee 
make. 'Wranglers and ',den got one big 
thing n common. A lot more people are go. 
ing to rodeos. And it seems I see a lot more 

Fel*PrIng tin 
But then ni hat do I lust 

another coo boy. 

Wrangler %Istern Wear. 2 m011 'Ytem 
moos Fretin an. Dal las. Texas "s2ir 

Blue Bell. liur 

WranglirWesternfflacWremensbar the"W" is Solent 

JIM AND MARVIN 

11-1ROVi THE mil. MIN 
YUAN.. 
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THE UNUNKABLE 
MIL CROWN 

5141X)TS THE IIRIEEZE 
IN1114 WRANGLER: 

wwwWWwW..* W nLow 

Mery Shipenberg 
Nat Russo 
Don McCaig 
Mery Shipenberg 
Irving Penn 
Altman, Stoller, Weiss 
Wrangler Western Wear 



No one has to know whether 
you've got a big portfolio in there or 
just a big salami sandwich. 

For $42.50 you can get our 3" 
deluxe attache, that'll make you look 
good whatever you're carrying. 

Reinforced throughout with fiber-
glass, the case has a stainless steel 
frame and bumper guards designed 

especially to protect the corners. 
And you can mind your own busi-

ness, thanks to a combination lock 
you can set to any three numbers. 

It's a classy bit of camouflage. 
The outside will 

smell of success, mi„.41119,11111.... 
even if the inside , Tbur 0isar 
smells of salami. emir 

American Tourister 
Attachés 

Carry your work to lunch or your 
lunch to work. 
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Al Big Sky were blessed with an 
over-abundance of great Alpine skiing 
and on under.abundance of skiers. In 
fact there isn't even a ski lifl yet After 
you ny down o rnountain. you ny up 
again by helicopter or drive up •in a 
12-passenger snow vehicle. 

And if you like cross-country our 
runs ore so deal the US 011•771PiC CFOSs-

Our slopes offer the perfect 
base of snow without the usual 
layer of people. 

if you can't 
find what 
you like to 
smoke here 
its illegal 

smokers world ltd 
126 I-ngle Street. Englewood. Neu Jersey 07631 (2011 S67-1 30% 

cleyee monde,. ()pen Sunday 10-1 
Free Parking Master Charge Hank Amerward. 
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Country Ski Team uses Big Sky os a train-
ing site. 

For a free ski tour brochure. 
write . Chet Huntley. Dept T. Big Sky. 
Montana 59716 He's o hie 
slow on skis, but hell be very 
quicktOonswer 

BIG SKY 
Chai Huntley', Dig Sky Ski %UM 
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Howard Brookstein 
Leslie Citron 
Edward Centner 
Doyle Dane Bernbach 
American Tourister 
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Alan Mitelman 
Lewis Petterson 
Alan Mitelman 
Hecht, Vidmer 
Smokers World 
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Rob Lopes 
Larry Spector 
Rob Lopes 
Stan Mack 
Levine, Huntley, Schmidt 
Big Sky of Montana 
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Diarrhea. 
It can make strong 

men weep. 

Pepto-
5-ep."7-(7111!3.Ism°1 
Filsmol =r-e ,0 

Controls common diarrhea. 

USE AS DIRECTED 

SHOOT YOUR WIFE, 
SHOOT THE KIDS, 

THEN SHOOT YOURSELF 

Our Minolta 
Autopak'-8 D6 is 
80 easy to use you 
might find yourself 
getting carried 
away. 

Because all you have to do is keep 
your 6-to-1 power zoom pointed in the 
right direction and your finger on 
the start button. The Autopak makes 
all the necessary adjustments. 

Super-8 film. You can snap any sort 
of cartridge into the Autopak including 
the new Ektachromee high•speed in-

1 

A. 
PROD. NO. 

SCENE 

DIRECTOR 
CAMERAMAN  
DATE  IEXT.  1INT. 
P Cletr.1 D 

TAKE SOUND 
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Art Director Aaron Koster 
Writer Dick Wolf 

Photographer Joe Toto 
Agency Benton & Bowles 
Client Morton-Norwich Co. 

door color (din. 
n addition. 

there's a v.11111,• va 
riety optic ,ii• ti it 

,11.11.ilr ir 

ontii 1111 • 

Autopak. Like remote 
control. Which 
helps you shoot 
subjects that 
aren't normall N 
80 easy to shoot. 

Like yourself 

Minolta Autopell.11 D6 
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Art Director Ron Kanter 
Writer John Wainer 

Agency ET. Howard Co. 
Client Minolta Corp. 
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Hank Aaron: Babe Ruth's Successor. 
Tonight at 630 on VVMAQ-TV, Iry Kupcinet interviews 
the man who speaks softly and carries a big stick. 

wool - 1: the soft wavy or curly hypertrophied under-
coat of various hairy mammals and esp. the sheep 
made up of fibers of keratin molecules within a matrix 
and covered with minute scales 2: a product of wool; 
esp: a woven fabric or garment of such fabric 3 a: a 
dense felted pubescence esp. on a plant. 

America. IrklbrairM is woolish CenDuTHROADS MALL THE FARM 
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Jim Cox 
Jeff Gorman 
Jim Cox 
Alex Murawski 
Zechman Lyke Vetere 
WMAQ-TV, Chicago 
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Jim Knight 
Bill Hinkle 
Knight, Walsh & Assoc. 
Jim Davies 
The Brothers Co. 
Orbach's 



Sometimes it takes a little capital to make a business straighten up and fly right. 

Santa Barbara National writes more Small Business Administration loans than any of the 6 largest hanks in town. Straight and true. SflInfl BfIRB(11111 Pf11101/11L Bfffilf 

If you placed all our SBA loans end to end, they'd be taller than the Empire State Building. 

10OopOO 00 0O0O0 O o O 
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Believe it or not, Santa Barbara National writes more Small Business Administration loans than any of the 6 largest banks in town. SEITTE BllRBIIRff INTIOREL Bff Dit 

The ladder of success is a mighty tough climb, if you haven't got a ladder. 

Santa Barbara National writes more Small Business Administration loans than any of the 6 largest banks in town. \ven loan you a ladder. SflI/Tfl BERBfInfl PfITIMMLI3f11/11 

Our loan officers do so much writing, we had to get them longer pencils. 

t 1E  
Santa Barbara National writes more Small Business Administration loans than any of the 6 largest banks in town. SfillTfl BfERBfIllf1 IitiTIOPEL Bflf/II 

With a little magic and an SBA loan, you could turn a small business into a big chain. 

Presto! Santa Barbara National writes more Small Business Administration loans than any of the 6 largest banks in town. StiPTE BllRBtlBll RfiTIOMIL BfIRK 
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Writer Marty Neumeier 
Designer Marty Neumeier 

Artist Marty Neumeier 
Client Santa Barbara 

National Bank 



We eater 
to man's 

second most 
intimate 

pleasure 

smokers"' world ltd 
126 Engle Slreet I ngIrm,),,d, he, terse, 076 11 (NW 56' I 105 

Cloyed Mnnday /pen Nunda, lo I 
I ran l'àrkIng 5.13ster t harge 11,013 s oteNtard 

"I would no sooner 
smoke another man's 
tobacco than use his 
toothbrush." Anon. 

One man's heaven is another man's inferno. 
We have an extraordinarily wide 

selection of pipes, tobacco, and cigars. 
And a staff of expert tobacconists 
to help you choose the right one. 

smokers world ltd 
126 Engle Street. Inglewood. New Jersey 07631 (201) 567 1.105 

Closed Monday, ()pen Sunday 10- I 
Free Parking Master Charge Hank Amertgard 

if you can't 
find what 
you like to 
smoke here 
its illegal 

smokers' world ltd 
I 26 Ingle Street. Inglewood, New Jersey 076.31 (201) 567 1.105 

(«loses) Mondas. Open Sunday 10.1 
Free ParkIng Master Charge Ran kA merwar d. 
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Art Director Alan Mitelman 
Writer Lewis Petterson 

Designer Alan Mitelman 
Agency Hecht, Vidmer 
Client Smokers World 



Buy this luggage and still have 
money to fill it. 

This luggage is priced so nicely 
that after you buy it, you can still 
afford a few new things to put in it. 
Made of durable, soap-and-

water washable vinyl, it has extra-
strength zippers and double-stitched 
edges. 

The tote bag, with an adjustable 
shoulder strap, is $30 and the 24" 

pullman is $37.50. These and seven 
other models come in strawberry, 
birchwood, bermuda brown and 
tourist gold. 
You're probably going on a vacation 

you can't afford any-
way, so you might 
as well take along 
luggage you can. 

American 
Tourister 

'WNW 
American Tourister 

- teigenieNdeueimites.„.Casual Luggage 
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Bags that take 10 minutes to pack 
shouldn't take an hour to claim. 

It you re taking a short trip you dont 
want to spend a long time claiming 
your luggage. You need bags that 
carry on and oll. 

Like our car bag. It's carried by ils 
handle, hung by os hook, and kept 
looking good because its scratch re-
sistant vinyl. 
And our club tote, which slips right 

under any seat. 
Floth come in olive. dusk and walnut. 
Our prices are as sensible as our 

luggage: the car bag and the club tole 
are $35 each. 

It you're not packing a bundle, you 
shouldn't have to spend a bundle. 

American Teurister 
Casual Luggage 

ti AMERICAN TOURISTER, WARREN , R. I. 

No one has to know whether 
you've got a big portfolio in there or 
lust a big salami Sandwich 

For Sa2 50 you can gel our 3" 
deluxe attache. Melt make you look 
goodrwhalever you're carrying 

Reinforced throughout with fiber-
glass. the case has a stainless steel 
trame and bumper guards designed 

ospecmlly to protect the corners 
And you can mind your own bust-

mess. thanks to a combination lock 
you coo ye,. Orly W OO numbers 

it's a classy bit ol 
The outside will A m ik 

smell ot success 
even if the rr- ,1,. -EN;NRie. 
smells of sa 111111.1111. 

American Tourister 
Attaches 

Carry your work to lunch or your 
lunch to work. 

174 

Art Director Howard Brookstein 
Writer Leslie Citron 

Photographer Edward Centner 
Agency Doyle Dane Bernbach 
Client American Tourister 
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How your children see the world depends on what you show them. 
I hi summer take your family to Jrunaica. Eaolem ha. daily connecting iairy ice no King.ton and \ loniego Hay. 

all your trio el agent or Ka rein at 621-8900 in SI Look. 

Oh EASTERN The Wings of Man. 

5trmucla t foun 
Shall& blétise 

-1)%t Shcça rolev•cci. o4 1dbI) 

54 E. put it 011 1.1 1-teihe 
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How your children see the world depends on what you show them. 
This summer take your family to Bermuda. Eastern has weekend nonstop service to Hamilton. 

Call your 'travel agent or Eastern at 965-82M in Detroit. 

all EASTERN The Wings of Man. 
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How your children see the world depends on what you show them. 
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" EASTERN The Wi ng.s of Man. 
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How your children see the world depends on what you show them. 
This kummer take vomir family ro Florida. Easlem has 3 daily no000po to Miami and 2 to Ft. Lauderdale. 

" Call your travel agent or Eastern al 467-2900 in Chicago. 

e EASTERN The Wings of Man. 
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How your children see the world depends on what you show them. 

e EASTERN The Wings of Man. 
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Art Director 

Writer 
Artists 

Ar Y1ent 

Matricia Haigood 
Matricia Haigood 
Children at NY Day 
Care Centers 
Young & Rubicarn 
Eastern Air Lines 



AMERICAN AIRUNES 10 THE CARIBBEAN 
176 

warm and drink liquids. 

"Cars shouldn't 
spend more time ire up and down 

to and frord 

178 

Bill Bruce of Bruce-Flournoy Ford 

176 

Art Director 
Writer 

Photographer 
Agency 

Client 

Stan Jones 
Dave Butler 
Carl Furuta 
Doyle Dane Bernbach 
Los Angeles 
American Airlines 
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Art Director 
Writer 

Designer 
Artist 

Agency 
Client 

Bill Kamp 
Larry Spector 
Bill Kamp 
Marvin Mattelson 
Levine, Huntley, Schmidt 
Bruce Floumoy Ford 



Eel:tic& 
TEAM 
ELECTRONICS 

179 

180 

à 

Cheap. Cheaper. better 

179 

Art Director 
Writer 

Designer 
Artist 

Agency 

Client 

Doug Risbrudt 
Mario Tosto 
Doug Risbrudt 
Doug Risbrudt 
Campbell-Mithun 
Minneapolis 
Team Central 

180 

Art Director Jim Lotter 
Writer Duane Johnson 
Artist John Keely 

Agency Carmichael-Lynch 
Advertising 

Client Metropolitan Transit 
Commission 



Many of his fellow officers considered him 
the most dangerous man alive 

-an honest cop. 

A PARAMOUNT RELEASE 
DINO DE LAURENTIIS 

presents 

AL IPACINO. 
33 SERPICII 39 

Produced by MARTIN BREGMAN Directed by SIDNEY LUMET 

Screenplay by WALDO SALTand NORMAN WEXLER Based on the book by PETER MAAS 

Music by MIKIS THEODORAKIS Color by TECHNICOLOR' A Paramount Release âijik. 
R dc Ongnal Soundtrack Album on Paramount Records and Tapes tire 
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181 

Art Director Ed Brodkin 
Writer Ruth Tarson 

Designer Walter Glinka 
Artist John Schaedler 

Photographer Lou Barrett 
Agency Diener -Hauser - Greenthal 
Client Paramount Pictures 



A turn for 
the bettor. 
woli Callahan Tunnel to Rt e.C-1 to Suffolk Downs.  

182 

183 

After you eat at 
Mamma Leones you wizmit 

fit throughthe tunnel. 
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Art Director Bill Murphy 
Writer Betsy Clark 

Designer Bill Murphy 
Agency Ingalls Assoc. 
Client Ogden Recreation 

CopleySquare/FreePeaking 
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Art Director John Pearson 
Writer Jack Wallwork 

Agency Pearson and MacDonald 
Client Restaurant Assoc. 



"We offer you 250 horses 
and no bull': 

Bill Bruce of Bruce-Floumoy Foal 

184 

185 

The snow's on Me. 

The Great State of Maine. 
186 

184 

Art Director 
Writer 

Designer 
Agency 
Client 

Allan Beaver 
Larry Plapler 
Allan Beaver 
Levine, Huntley, Schmidt 
Bruce Floumoy Ford 

Art Director 
Writers 

Designer 
Photographer 

Agency 

Client 

Paul Stephens 
Paul Stephens 
Tom Tracy 
Paul Stephens 
Gord Merci 
Cockfield Brown & Co. Ltd. 
Toronto 
Canadian Dairy Foods 
Service Bureau 
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Art Director 
Writers 

Designer 
Artist 

Agency 

Client 

Stavros Cosmopulos 
Stavros Cosmopulos 
Jay Hill 
Stavros Cosmopulos 
Dick Pantano 
Hill, Holliday, Connors, 
Cosmopulos 
State of Maine, Tourism 



Sneezin's Greetings. 

187 

Hugs iurves! 

190 

187 

Art Director Keith Hillmer 
Writer Alan Marr 

Designer Keith Hillmer 
Artist Bob McPartlin Studios Ltd. 

Photographer Bert Bell 
Agency Spitzer, Mills & Bates Ltd. 

Toronto 
Client Kimberly Clark Ltd. 

Canada 
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Art Director 
Writer 

Designer 
Agency 
Client 

Vito Incorvaia 
Allan Walsh 
Vito Incorvaia 
Dancer-Fitzgerald-Sample 
L'eggs 
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191 

Art Director Bruce Campbell 
Writers Alexander Cichy 

Fred Udall 
Designer Bruce Campbell 

Artist Chuck Eckart 
Agency Batten, Barton, 

Durstine & Osborn 
San Francisco 

Client Pacific Telephone 



«me The Great State of Maine.""m 

«MI 
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Think of Me. 
as a tax advantage. 

The snew's on Me. 

State of Maine. 

0  

(0z 
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Art Directors Stavros Cosmopulos 
Dick Pantano 

Writers Jay Hill 
Stavros Cosmopulos 
Dick Pantano 

Designers Stavros Cosmopulos 
Dick Pantano 

Artists Stavros Cosmopulos 
Dick Pantano 

Photographer Bob O'Shaugnessy 
Agency Hill, Holliday, Connors, 

Cosmopulos 
Client State of Maine, Tourism 

The Great State of Mains. 
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r.,:rerant".' 

James Montgomery Montgomery Band First Time Out 

194 
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196 

Expect a 
cold snap 
for the 

Fourth of July. 

FROM ONE BEER LOVER TO ANOTHER. 

THE STROH BREWERY COMPANY. DETROIT, MICHIGAN 48226 

MADE IN TAPP/LN 
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Art Director 
Writer 

Designer 
Artist 

Agency 
Client 

Phelps K. Manning 
Lloyd Skinner 
William R. Tobias 
William R. Tobias 
BirthdayBook 
BirthdayBook 
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Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

Ed Luiso 
Robert Saxon 
Ed Luiso 
George Cochran 
Doyle Dane Bernbach 
Stroh's Brewery 
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Art Director 
Writers 

Designer 
Artist 

Photographer 
Agency 
Client 

Ed Thrasher 
Bruce Steinberg 
James Montgomery 
Bruce Steinberg 
Bruce Steinberg 
Bruce Steinberg 
Bruce Steinberg 
Capricorn Records 
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Art Directors 

Writer 
Designer 

Artist 
Agency 

Client 

Bob Kwait 
Don Ozyp 
Bob Kwait 
Don Ozyp 
Ed Curilla 
Kwait, McClachty 
Chaisson & Buchman 
Tappan Air Conditioning 



On a boring evening 
TheVillageVoice can offer 
the following suggestions: 

what's on 

I.mod Sawa. .11 zi star, ...at; 
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1. Pick up The Voice and go 
straight to the Centerfold. There you'll find two 
full pages of goings-on in NewYork. In the theatre, 
music, dance, film, public hearings, debatesand 
discussions. Plus shopping and eating 
adventures you never knew existed. 

2. Place your Voice face down and feast 
your eyes on the back. Where you'll find the kind 
of activities that attract the kind of people you've 
always wanted to meet. Listed day by day. 

197 
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SHOPPING: 
amulets end IMP 
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3. Go through The Voice, page by 
page. Announcements you probably won't see any-
where else are on almost every page. 

4. If you don't feel like going out, spend the 
evening with The Voice. You'll have Feiffer to make 
you lough. Newfield to make you mad. 
Hentoff to get you excited. 
Jill Johnston to rile you up e.". 
about sex. Nichols to fill 
your mind with juicytidbits. 

IT KEEPS YOU AHEAD Of THE TUALS. 

"IF YOUR HUSBAND IS 
A BREAST OR LEG MAN, 
ASK FOR MY 
CHICKEN PARTS" 

Frank Perdue 

198 

197 198 

Art Director Duane Plants 
Writer Karen Gray 

Agency Scali, McCabe, Sloves 
Client The Village Voice 

Art Director Sam Scali 
Writer Edward A. McCabe 

Agency Scali, McCabe, Sloves 
Client Pere &eels 



'Fake some 
thicken home 
to the flock 

Mier >mite finished gobbling down the Colonerslinger licker 
gnocrehicken.wh> not treat >ourself m one of his dessenuThen take 
some chicken honte to Me FtimilyThat way.yrtur fasonte chick won't 
hose to spend an> tinte cooped up in the When. 
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Is your coffee 
grounds for divorce? 

200 

Better Homes & Gardens Encyclopedia of Cook' 

199 

Art Director 
Writer 

Designer 
Artist 

Agency, 

Clete 

Jim Perretti 
Stephanie Crookston 
Jim Perretti 
Simms Taback 
Della Femina, Travisano 
& Partners 
Kentucky Fried Chicken 
Trade Assoc. 

Kee Wei 
hied __c_4_licIi deng, 
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Art Director Ray Alban 
Writer Thomas J. Nathan 

Photographer Michael CrNeill 
Agency Scali, McCabe, Slows 
Client Funk & Wagnalls 

Art Director Ray Alban 
Writer Thomas J. Nathan 

Photographer Michael O'Neill 
Agency Scali, McCabe, Sloves 
Client Funk & Wagnalls 



The Norfolk Symphony Growth Fund needs your support. 

202 

203 

202 

Art Director 
Writer 

Designer 
Artists 

Photographer 
Agency 
Client 

Robert V. Stewart 
Leslie Trinite 
Robert V. Stewart 
Ed Conner 
Robert V. Stewart 
Studio Ill 
Arthur Polizos Assoc. 
Norfolk Symphony 
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Art Director 
Writer 

Designer 
Artist 

Agency 

Client 

204 

Mike Latta 
Donna Goldstein 
Mike Latta 
Larry Duke 
Honig-.Cooper 
& Harrington 
Levi Strauss & Co. 

Better Homes & Gardens Encyclopedia of Cooking 
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Art Director Ray Alban 
Writer Thomas J. Nathan 

Photographer Michael O'Neill 
Agency Scali, McCabe, Sloves 
Client Funk & Wagnalls 



ARROZ 
CON 

PERDUE. 
To make sure your polio abaays comes out 'Arch Inset on Perdue. 

And when you insie on Perdue chicken twice, mill have Imo 
Perdue wing-tags. Which you can send to Perdue. And Perdue will send 
you Th, Rolle Chicken Cookbook. 

h Pla containspver100 tort& chicken Including mrything from 
Ji in • , . 
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205 

Art Director Sam Scali 
Writer Edward A. McCabe 

Photographer Phil Mazzurco 
Agency Scali, McCabe, Sloves 
Client Perdue Farms 
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Art Director 
Designer 

Photographer 
Agency 
Client 

Brian O'Neill 
Brian O'Neill 
Joe Diamond 
Davis-Delaney-Arrow 
Young Readers Press 
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Art Directors Hans Buschfeld 
Winfried Holtz 
Heinz Lippert 

Designer Graphicteam KOIn 
Photographer Graphicteam %In 

Client Zanders Feinpapiere GmbH 
Germany 

Art Director Philip Gips 
Writer John Windahl 

Designer Philip Gips 
Photographer Lock Huey, 

Client Ris Paper Ce.. 
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Art Director Ron Spaulding 
Writer Thorleif Ha wi 

Designer Ron Spaulding 
Photographer Jan Fridlund 

Agency Hera Advertising 
Stockholm 

Client Semper AB 

Art Director George Osaki 
Designer Paul Bruhwiler 

Photographer Albert Watson 
Agency MCA Records 
Client MCA Records 
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Art Director Walter Kaprielian 
Writer Gene Tashoff 

Designer Walter Kaprielian 
Photographer Walter Kaprielian 

Agency Ketchum, MacLeod & Grove 
Client Air Jamaica 



ROLLING STONE 
WAS HERE 

f 
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Rolling Slone gels pinned. 

From hand-to-hand, Mary -M-Mary. and john-to-john. So each 

of our 305,000 copie, in seen by 4.77 people. %%lath giro, u. 

more than 1.5 million readen per issue. Call ton. He'll short you 

the Roper Research Study, »ell tell you why some of your clients 

really should he in Rolling Stone. and then %ell go array quietly. 

Laurel tionyaly, San Fmneiyen/ Riehard Lasky. Sao Yoh City/ 
Gar, Weer, los angely,/ Henry Ila.. Chicago/51ml. Dodge. Benton. 
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Art Director Chris Blum 
Writer Mike Koelker 

Designer Chris Blum 
Artist Gloria Baker 

Photographer Craig Simpson 
Agency Honig-Cooper & Harrington 
Client Rolling Stone 



Bring the money tii-Micorner 6f. 
MADISON Manzanita 

213 

With over 
100,000 jeans, 
we never get 

caught with our 
pants down. 

214 

Êtj d 

1562 THIRD AVENUE. BETWEEN 87111 '.Ni) 88TH STREEE 
111-06 QUEENS BOULEVARD. AT 7.511-1 .1\ TNUE. FOREST HILLS. 

n & I 
The largest selection ofjeans in the city 
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Art Director 
Writer 
Artist 

Agency 

Client 

Alan Small 
Dave Butler 
Studio Artists 
Doyle Dane Bembach 
Los Angeles 
United California Bank 
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Art Director 
Writer 

Designer 
Artist 

Agency 
Client 

Lois 
is a 

4-letter 
word. 

215 

Tom Stoerrle 
Mike Lichtman 
Tom Stoerrle 
Tom Stoerrle 
Levine, Huntley, Schmidt 
"Say Yes" 

Beetombe careful 

215 

Art Director 
Writer 

Designer 
Agency 

Client 

Stavros Cosmopulos 
Stavros Cosmopulos 
Stavros Cosmopulos 
Hill, Holliday, Connors, 
Cosmopulos 
Boston Art Directors Club 
Advertising Club of Boston 



GO TO TOWN 
ON 

YOUR HOME. 

1,001 Decorating Ideas, 149 Fifth Avenue, New York, New York 10010, F12)-6774E170 
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Art Director 
Writer 

Designer 
Artist 

Agency 
Client 

Louis Colletti 
Neil Drossman 
Louis Colletti 
Dave Willardson 
Levine, Huntley, Schmidt 
Conso Communications Co. 
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CRAP IS ÇRAP. 
Even if it's beautifully signed crap. 

PE:7. 
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Art Director 
Writer 

Designer 
Artist 

Agency 
Client 

I 

ee' 

Chris Blum 
Mike Koelker 
Chris Blum 
John Hyatt 
Honig-Cooper & Harrison 
San Francisco Society of 
Communicating Arts 
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Art Director 
Designer 

Artist 
Agency 
Client 

220 

McRay Magleby 
Michael Masato Kawasaki 
Micahel Masato Kawasaki 
Graphic Communications 
Brigham Young University 
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Art Director 
Writer 

Designers 

Artist 
Agency 
Client 

Spend a few nights with us. 
It may change the way you spend 

the rest of your days. 
•11,1;tut 71edu. %rt. laslemen.111•7.1, 

Fox- 171-1 /7.7071,n7,, ulphin .1%inItn..m77.7.7.111.7.lulvga 
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Silas Rhodes 
Dick Wasserman 
James McMullan 
Richard Wilde 
James McMullan 
School of Visual Arts 
School of Visual Arts 
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Art Director 
Writers 

Designer 
Artist 

Agency 

Client 

Mike Latta 
Kevin Collins 
Mike Koelker 
Mike Latta 
Nick Sidjakov 
Honig-Cooper 
& Harrington 
American Advertising 
Federation 
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Art Director Cap Pannell 
Designer Cap Pannell 

Artist Ron Sullivan 
Agency The Richards Group 
Client U.S. Film Festival 

EAUG -1, 

Lr-t_07 
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Art Director Joseph M. Essex 
Writers Joseph M. Essex 

Nikki Lewy 
Designer Joseph M. Essex 

Artist Joseph M. Essex 
Agency Center For Communication 

Planning 
Client Lucy Reynolds Dance Co. 
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Ibue too heavy for the Mets? 
You're too fight for the Jets? 
Ibu're too short for the Nets? 

223 

Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

224 

Spend a few nights with us. 
It may change the way you spend 

the rest of your clays. 
Degree and Non-Degree Progranl› 

Photography. Media Arts (Advertising. Fashion. Illustration. Design) 
Fine Arts (Pa i tit i ng. Sc pt Pri mak Cra s). Video Tape 
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Kurt Weihs 
Wally Weis 
Kurt Weihs 
Tom Weihs 
Lois Holland Callaway 
N.Y.C. Off Track Betting Corp. 

School of Visual Arts 
209 East 23rd Street. New York. N.Y. 10010 -079-7350 
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Art Director Kurt Weihs 
Writer Wally Weis 

Designer Kurt Weihs 
Agency Lois Holland Callaway 
Client N.Y.C. Off Track Betting Corp. 
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Art Directors 

Writer 
Designer 

Artist 
Agency 
Client 

Silas H. Rhodes 
Richard Wilde 
Dick Wasserman 
Richard Wilde 
Audrey Rack 
School of Visual Arts 
School of Visual Arts 



See the 
Kool-Aid posters ¡mide. 

Admission: 35 cents 
226 

Get it 
while you're 

hot. 

227 

226 

Art Director 
Writers 

Designer 
Agency 
Client 

Alan Kupchick 
Harold Karp 
Alan Kupchick 
Alan Kupchick 
Grey Advertising 
General Foods 
Kool Aid Div. 
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Art Director 
Writer 

Designer 
Agency 
Client 

Alan Kupchick 
Tony Angotti 
Alan Kupchick 
Grey Advertising 
General Foods 
Kool Aid Div. 
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1,001 Decorating Ideas, 149 Fifth Avenue, New York, New York 10010, (212)-677-0870 

Ciml-----"- 
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228 

Art Director 
Writer 

Designer 
Artist 

Agency 
Client 

Mike Latta 
Mike Koelker 
Mike Latta 
Dugald Stermer 
Honig-Cooper & Harrington 
Levi Strauss & Co. 
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Art Director 
Writer 

Designer 
Artist 

Agency 
Client 

Louis Colletti 
Neil Drossman 
Louis Colletti 
Dave Willardson 
Levine, Huntley, Schmidt 
Conso Communications Co. 
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Get World at the newsstand 
because nobody will leave it on the bus. 

World igeeNee' 
7/4/72 

A dramatization of 
the Tolstoy novel 
presented on PBS-TV 

Beginning November 20 
Mode possible by 
matching grants from 

National Endowment 
for the Humanities 
Mobil Oil Corporation 

WAR AND PbACh 
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Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

Peter Kingman 
Tom Messner 
Peter Kingman 
Denny Tillman 
Carl Ally 
World Magazine 
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Art Director 
Designers 

Artist 
Agency 
Client 

Ivan Chermayeff 
Ivan Chermayeff 
Edward Marson 
Ivan Chermayeff 
Chermayeff & Geismar Assoc. 
Mobil Oil Corp. 



Nobody 
on this bus 
is too old 

for Kool-Aid. 

232 

10 glasses 
of Kool-Aid 

cost less 
than one ride 
on this bus. 

See the 
Kool-Aid posters inside. 

Admission: 35 cents 
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Art Director 
Writers 

Designer 
Agency 
Client 

Alan Kupchick 
Harold Karp 
Enid Futterman 
Alan Kupchick 
Alan Kupchick 
Grey Advertising 
General Foods 
Kool Aid Div. 
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Art Director Chris Blum 
Writer Mike Koelker 

Designer Chris Blum 
Artists Ignacio Gomez 

Victor Moscoso 
John Van Hamersveld 
Ronald Croci 

Agency Honog-Cooper & Harrington 
Client Levi Strauss & Co. 



Where is the Bahamas? 

You're getting warmer. 
234 

BaHamas 
You could almost swim from here to there. 

Straight ahead. 
Pal-MAUS 

You've come too far to turn back now 
BaHaMaS 

You're almost there. 
BaHamas 

BaHaMaS 
Only 50 miles away. So what are you doing here? 

Turn left at Miami. 
BaHa/fflS 

234 

Art Director Reggie Troncone 
Writer Richard Ferrelli 

Designer Reggie Troncone 
Agency McCann-Erickson 
Client Bahamas Ministry of Tourism 



Is your coffee 
grounds for divorce? 

Better Homes &Gardens Encyclopedia of Cooking 

Jed' 
_ 235 

Art Director Ray Alban 
Writer Thomas J. Nathan 

Photographer Michael O'Neill 
Agency Scali, McCabe, Sloves 
Client Funk & Wagnalls 



Milton Keynes: the iety's past 

vote ̀-• 

Moolenne•On.....Consee,....«.11••••••••••.•••11....«fill...m.M.6300 

Where is Milton Keynes? 

ø...c «T.& 
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Milton Keynes 
The kind of city you'll want your family to grow up in 

MINH KMrs trill be thereat from the noisy, coareleti dad often ugh cities S011 knots 
loth, Vou'll be able to afford a place to lise..finSI thr kind of job you Irma and travel about 

in Vassar spare time ,rou'll hate plenty qf outdoor caul indoor activities to choose from, .1sal 
WWII& woodlands, hedgerows. rivers amd streams to raj'« (things you trouldn't anfaily 
find in a city). 
lii hauls af people are mooing In Milian Keynes. Mane alehren will be front 1.011,1011: people 

trying loges away front the problems ssfesreteroteduse anal homing Weimar, 
Maybe .1ssll're oat of Meow 

• Yr.-

• 

Milton Keynes Development Corpondlon,Wevendon lbwer,Wevendon, Milton Keynes, MK178Utiblephone Btetchley 4000 
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Art Directors Marcello Minale 
Brian Tattersfield 

Writer Linda McDonnell 
Designers Marcello Minale 

Brian Tattersfield 
Alex Maranzano 

Artists Marcello Minale 
Brian Tattersfield 
Ray Gregory 

Photographers Harry Scotting 
Brian Milne 
Derek Ritterband 
Alex Maranzano 
John Donat 

Agency Minale, Tattersfield, 
Provinciali Ltd. 
London 

Client Milton Keynes 
Development Corp. 



My brother died 
from smoking cigarettes. 

He only smoked a couple of packs a day. 
I still don't understand it. 

The doctor told him to quit, but you know 
how people are they never listen. And anyway 
he was so young. 

One day he woke up and couldn't breathe. 
So we took him to the hospital. They did some 
tests and things, and it fumed out he had lung 
cancer. A few months later my brother was 
dead. 

He was twenty seven. 

IWO 
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How 
ad the 

top man inVenice 
end up at the 
Morgan 

Memorial? 

There are over 2 million fascinating stories like this 
at the Boston Museum of fine Arts. 
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Art Director Harvey Shomer 
Writers Harvey Shomer 

Frank Young 
Designers Harvey Shomer 

Margot Zalkindshur 
Photographer Paul Bergwall 

Agency School of Visual Arts 
Client School of Visual Arts 
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Art Directors Ken Amaral 
Ralph Moxcey 

Writer Peter H. Caroline 
Designer Ken Amaral 

Photographer Bill Sumner 
Agency Humphrey Browning MacDougall 
Client Boston Museum of Fine Arts 
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If you can read this, 
come to our place. 
nearing Impaired Thing m a social and recreational program tor the deal or partially deal. Our tea is $1.00 a year. which includes access to 

basketball. ad, volleyball. pool. ping pong. cards. games and more. There's something lor everybody. Join tie for coffee. 
We meet at Junior High School 104. 20.21 Str.l. between 1st & 2nd Avenu.. Tuesday. Wednesday and Thursday, OPM. to 9:15 P.M. 

Sponsored by Office of Continuing Educed.. District II, 
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Art Directors 

Writer 
Designer 

Photographer 
Agency 
Client 

Ken Amaral 
Ralph Moxcey 
Peter H. Caroline 
Ken Amaral 
Phil Porcella 
Humphrey Browning MacDougall 
Boston Museum of Fine Arts 
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Art Director 
Writers 

Designers 

Photographer 
Agency 
Client 

Vincent Finnochiaro 
Vincent Finnochiaro 
Stuart Waldman 
Vincent Finnochiaro 
Louis Diaz 
Frank Young 
School of Visual Arts 
School of Visual Arts 
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Bacardi rum Except driving. 
mixes with 
everything. 
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Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

John Erickson 
Charles Dragonette 
John Erickson 
Henry Sandbank 
Ross Roy of New York 
Bacardi Imports 

Reponted from The New York Times Nlagtmine 

HIS MIND STILL WORKS WELL ENOUGH 
TO THINK ABOUT HIS FUNERAL 

241A 

Amymrophic Lateral Srknisis is kill. 
ing hint 

Aeuyerupb--II'ha?" 
A.MY-0.1•KCY.1a1111. LACER-AL 

SCLE.R1)..SIS. 
'llhn •au • rr emeur fur 

The people h., tr's k,Il,ng reinrinber 
Amyotrophi. Literal Sclerosis Very well. 

Tin,. know it's nor a rare disease. As 
many people get A in yorrophii Lateral 
Sckrosiseaili year A,' multirk sclerosis 
Four times as many people yen Amy. 
orrorhic Lateral &lentos eat h year as get 
muscular iltstroorhy. 

No doubt about it. Amisnrcorbic Lat. 
crol Sclerosis is a trite killer among killing 
discuts. 

Yoe.. how.ALS harness/ moved 
the oublic awareness it demon& Ill yes> 
plc knoW it at all. rhei lokely to know it 
as the "lam Gehrig" disease.) 

And.. consequently. keauie ids so 
anomymous, relatively link research is be. 
ing dome 

And so. Inn ¡work. that In hnllnng 
a bid, uninterrupted ride no the 
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Art Director 
Writer 

Designer 
Photograph 

Agency 
Client 

Mery Shipenberg 
Sandy Stele 
Mery Shipenberg 
Home Snapshot 
Altman,Stoller, Weiss 
ALS Foundation 

grass. Lot“pt al. along the way. they 
can wonder whwli ton .ol amine's, is 
going to die nest 

First. thei not.—altnom nothing. A 
ist.diow, on the hands Of 11.1,1 A kw 

most lc 
Then. aim,. umenneably. tom. big 

irixoble. The arms and legs don't wink so 
well Almon—deco McAdoo', wink at all. 
The spoe..ch thickens. dn. win. Is, "Ihn 
tongue In:comes too weak no move hood. 
Swallowing becomes imp noble. 

Then, at Liu. aim searching the body 
die. rises by piece over a period a( months 
in years. the person dies—morally ak.n ro 
theend. 

And. in hushed rows. the Atones 
ond friends confide. tueh a pity. The 
doston really within', do swy mueh." 

Thais why we're asking you to re. 
mendwr Ami.noithie Literal Selcrosis. So 
that nrurol,brs, immunologists, padmIn. 
odor. internists. and a whole healing army 
ian tno to work to elimonarorhis honor. 

Vt'c're asking yim to stmt. this sou-
ps. with your %bask'', money rnder in my 
.1111.1 to, 

ALS Foundation. Inn.. 915 It. 17th 
Sena, Suite I In. brood:1in. N.Y. I 1 230. 

Widre asking loryour money and your 
conorrn. no that. now. tam& who han.. 
Amentrophie Literal Merged, can alkiw 
therkw.l. o Mu*. "Finally. somebody is 
doing Ion,.:1,ixeg.."' 

ALS Foundation, Inc. 



What the Constitution of 
the United States giveth, 
NewYork State taketh away. 
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Change 
the 

Courts 

How would you 
like to sign the 
work you do? 
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%lay he tik shank' that most of us will never gui 
to sign our work. Became rugiraI as we are. it might 
make to better. And we can allord 10 he. Ni' matter 
what Lux! ol work we do. Neil hase more to khow 

lor 
lore money. fiw011e thaw licemse and he 

gaine each other our money,. worth lor the 
product., ihe crsuusznisl elan the goktlohttent 
we pay lor. 

Um moil. thing. well he going Ainerkys 
hetioranumaniion to slug riililiirili isur 1111‘11g11 

01111111,11101, 1.11111 should help hung the lopsidey1 
l'alanee 4 payment. hack onto our ktde. And help 
makeyour dollars worth more. 
lion 'I all. aune WI .nor ,trideutil be protecting 

mr job", here at home. And well get more cihslaction out 

el the johk,teke got 
You don't have 1,,,igo 1,, re all dime thine happen. 

And more. 
hot An he kind tule, liii limy:carry !.01.Ir 

America. It only works 
as well as we do. 
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Art Director 
Writer 

Designer 
Photographer 
« Agency 

Client 

Brett Shevack 
Karen San Andres 
Brett Shevack 
Joe Toto 
Daniel 8t Charles Assoc. 
Committee For Modern Courts 
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Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

Gavino Sanna 
Orne Frutkin 
Gavino Sanna 
Michael Tcherevkof 
McCann-Erickson 
National Commission 
on Productivity 

„rar, w --r 

1-"Pluit"11 
"efmlafjamsf"u 
"Mr 
r ,rryzr.rrtr." ‹,,,sg!eil ,a..., Ls, ,. il itko-rwte.orry 

lip, manitos to'lrebO leeeottl...eciy..o•yommuk.„ donne else* near 

243 

It took 
40 pounds of 

Parmesan cheese 
to bring this fresco 

to Boston. 

There are aver 2 million fascinating stories like this 
at the Boston Museum of Fine Arts. 
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243 

Art Director J. Charles Walker 
Designers J. Charles Walker 

J. Brett Buchanan 
Artists J. Charles Walker 

J. Brett Buchanan 
William Hanna 

Agency Tarragon Graphics 
Clients Tuesday Cinema 

Kent State University 

245 

Art Directors 

Writer 
Designer 

Photographer 
Agency 
Client 

Ken Amaral 
Ralph Moxcey 
Peter H. Caroline 
Ken Amaral 
Bill Sumner 
Humphrey Browning MacDougall 
Boston Museum of Fine Arts 



Your windshield 
is only two feet away 

from your face. 
Wear your seat belts. 
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If 
you find 
King 

Aspelt 
ncoalle, 

267-9377. 

There are over 2 million fascinatim stories like this 
at the Boston Museum of Fine Arts. 
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Art Director Alan Chalfin 
Writer Joe O'Neil 

Designer Alan Chalfin 
Agency DKG 
Client Outdoor Advertising Assoc. 

247 

Art Directors Ken Amaral 
Ralph Moxcey 

Writer Peter Fl. Caroline 
Designer Ken Amaral 

Photographer Bill Sumner 
Agency Humphrey Browning MacDougall 
Client Boston Museum of Fine Arts 



248 

248 

Art Director 
Writer 

Designer 
Artist 

Agency 
Client 

Ronald Kanter 
Don McCaig 
Ronald Kanter 
James Grashow 
Chalek & Dreyer 
Friends of Animals 

WILL THEY EVER GET INTO 
GOOD HOUSING WITHOUT USING 
THE SERVANT'S ENTRANCE? 

Today, good low-income housing is one of the biggest problems the 
New York area has to deal with. And to the Black man, it's an even bigger 
problem because he can't seem to deal with it at all. 

Of course, quality low-income housing is slow in coming to everyone. 
Black or white. But incidents like Forest Hills and the present conflict at the 
proposed Kawaida Towers in Newark's North Ward are just two examples 
that the Black man's struggle for a decent place to live is even greater. 

This SundayPosilively Black will look at low-income housing. What's be-
ing done about it. And what isn't. Co-hosts Gene Callender and Gus Hening-
burg will discuss the problem with Bill Wright, Housing Specialist for the 
Model Cities Policy Committee of Central Brooklyn, and Edwin Greenridge, 
Diplomat Administrator of the Housing and Development Administration. 

POSITIVELY BLACK. DISCRIMINATION IN HOUSING. 
VINBC-TV 4 

Sunday 5:30-6:30 PM 
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Art Director 
Writer 

Designer 
Photographer 

Agency 

Client 

Ken Berris 
Stephanie Crookston 
Ken Berris 
Stock 
Della Femina, Travisano 
& Partners 
WNBC-TV, N.Y. 
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Wee Running Out. 

Join The Red Cross Blood Program. 

This is a picture of a Lion. 
Someday it may be all you'll be able to 

show your children. 

help now nr 
'Re's kit we're M nog. 

The African Mlalife Loiters/tip Foundel inn it a non etwernmental. 
American orennual ion with the orimu> mimeo of amisting the 
African nation, tottnnerm their unique wildItte treasure. 

We purcham Lind. fund IWOMOM, nunntoinnalmnal mirk> 
and game teem>, 'mottle admmed wildlife management mint-aeon. 
maintain wildlife education center, tVe support two wildlife 
management colic...sand underwmte tweet& resturchtetjectenn the 
lamurtl. the elephant. the siettunga and other fineries. 

We maintain a >moll proteminnalsfidl in Arnim adminutee 
and implement action ',reran. tkxlimted Went, wildlife a future. 

We need your hell) 
The Fnundation dements entirely on donattnns. Your dollars 

ttomledortittei g.. O, rit» to nowt imal. week,. ,e 'hat mn 
ive the lewacy Attica, wildlife In all mk anind. 

Save their world. IS your world to. 
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Art Director 
Writer 

Designer 
Agency 
Client 

Don Ozyp 
Mike Faems 
Don Ozyp 
Griswold-Eshleman 
American Red Cross 
Cleveland Chapter 
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Art Director 
Writer 

Designer 
Artist 

Agency 
Client 

Chuck Kintzing 
Dan Abramson 
Chuck Kintzing 
Dan Abramson 
Warwick, Welsh & Miller 
Joseph E. Seagram & Sons 

thi,fi.i.e to q,,,te hcztoo /or mom  

r. Q't,r 
neneymll Ihe.le, Ce, he.  

lewnlober Pry Teleffice 
goof, 

Here% we check the them 

0 MO aknowleopme nementle. 
Send ler,y LOW, Teleihon. New Engle.Menbants Net:eel P• • 

P.0.13o, 65 BrIlon M032ii6 

1 

There are thousands of 
kids who would fill out this 

coupon for you, 
if only they could. 

HEAR YOUR NAME ON THE NEWJERRY LEWIS TELETHON 
FOR MUSCULAR DYSTROPHY. 
Mach Me stars come oo Lobo, Doy weekend, 

110.19 Sondo» Sept. 2. 1(>00 PM and r on r.n.no t.IIMondoy Sep, 3 or 630PM 

WKBG-TV,01.56 
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The party begins 

2 drinks later 

J . 
After 4 drinks 

j 
After 5 drinks 

C.) 
7 &mks in all 

The more you drink, the more coordination you 
lose That's a fact, plain and simple. 

Still, people drink too much and then go out and 
expect to handle a car 

When you drink too much you can't handle a car. 
You can't even handle a pen 

Seagram/distillers since 1857 

Fcr enterged repo. we. Adverteano Duo, F. Seagram Duellers Co. 375 Perk Ave. NY. NY ICO22. 
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Art Directors 

Writer 
Designers 

Agency 
Client 

Dom Farrell 
Dana Dolabany 
Joan McArthur 
Dom Farrell 
Dana Dolabany 
Ingalls Assoc. 
Muscular Dystrophy 
Assoc. of America 
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Art Director 
Writer 

Designer 
Photographer 

Agency 
Client 

Mel Rustom 
Mike Chappell 
Mel Rustom 
Kim Herter 
Norman, Craig & Kummel 
African Wildlife Foundation 



SMOKING 
POLLUTES 
YOU AND 
EVERYTHING 
ELSE 

American Cancer Society 
255 256 

 -=_------ Walla 

  le- i 

MAIM 

If you think _eaving the keys in your car 
is dangerous, try this sometime. 

255 256 

Writer Milton Glaser 
Designer Milton Glaser 

Artist Milton Glaser 
Client American Cancer Society 

Kaki,* ftlire141.7%-6311...limr. 

Art Director Everett F. Boykin 
Writers Charles E. Glass 

Everett F. Boykin 
Designer Everett F. Boykin 

Photographer L.A. Lentz 
Agency Howard, Merrell & Boykin 
Client Raleigh Police Department 



LEBEN 1ST ANDERS 
Buf3tag, 21. Nov.1973 
16 Uhr Kongref3halle 
Einlaf3 ab 15 Uhr 

Mit: Bischof Kurt Scharf, 
Heinz Oskar Vetter, 
Vorsitzender des DGB, 
Düsseldorf, 
Rolf Boiten, Amsterdam 

Gerhard Kiefel, 
Berliner Stadtmission, 
WDR-Dokumentarfilm, 
Beat Band der 
Berliner Stadtmission 

Fahrverbindungen: 
S-Bahn Bellevue, 
Autobus A69 
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Looking for a white collar job? 

257A 

257 

Art Directors 

Designers 

Artists 

Photographer 
Client 

Harry Suchland 
Reinhart Braun 
Harry Suchland 
Reinhart Braun 
Harry Suchland 
Reinhart Braun 
Harry Suchland 
Berliner Stadtmission 
Berlin 
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Art Director 
Writer 

Designer 
Artist 

Photographer 
Agency 
Client 

Tom Pfahlert 
Ron L Coffman 
Tom Pfahlert 
Terrence Lesniewicz 
Robert Packo 
Flournoy and Gibbs 
Catholic Diocese of Toledo 



For People 
Who Don't Brush Ever Day. 

\rnencan kulal 
\wwiat ion 

Niél like Mntl 
to uke care. Ir., 

Am=etDentml i011 

1% 4 
,,144 
t , 

e 

1%1, 
•. 

Your Smile Should Last 
A Lifetime. 

It Takes More Than Clothes 
To Make The Man. 
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258 

Art Director 
Writers 

Designer 
Photographers 

Agency 
Client 

Richard Brown 
Shelly Isaacs 
Richard Brown 
Richard Brown 
Joe Morello 
Ken Ambrose 
Steve Steigmann 
American Dental Assoc. 
American Dental Assoc. 

I I . 

,n1cri.n Mole 

Iktital 
Am..iation 



Join The Red Cross Blood Program. 
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Art Director Don Ozyp 
Writer Mike Faems 

Designer Don Ozyp 
Photographer Jan Czyrba 

Agency Griswold-Eshleman 
Client American Red Cross 

Cleveland Chapter 

PINCH 
YOURSELF 
Mow You Know Bow It Peels To Be A Donor.) 

loin The Red Cross Blood Program. 

We're Bunning Out. 

Join The Bed Cross Blood Program. 



They didn't go south last winter 
either. 

No, they didn't stake it. I hey 
didn't get away this year. 

Of course, they wanted more 
than a week or two in the sun. 
More than some vacation time on 
a warm beach to forget the cold 
and the kids and the bills. 

They wanted to go south... 
to freedom. South to Israel and 
away from oppression. South to 
Israel and a homeland that would 
allow them to live asJews. 

Today, despite the loss of 
jobs and personal liberty, despite 
the threat of imprisonment, over 
110,000 Soviet Jews wait for exit 
visas. Wait for a new life to begin 
among brothers and sisters. 

It can happen. But not with-
out your help. Money is needed 
for those who are pennitted to 

Appe.al ..111ren, N., 1 

inak.• the ji murney. i,lrn'v ir 
transportation to Israel after 
they reach Vienna. Once in 
Israel, more money is needed. 
For housing, training, schooling, 
medical care...all those things 
essential to people beginning a 
new life. 

This year, give to UJA. Give 
what you can, because it is needed. 
Give as much as you can, because 
these are your brothers who are in 
need. Help send them south this 
year. to Israel. To a new life. 

Give to UJA. 
Keep di...promise.  
a f.o.b. P, Knel 

Appea1.4 Grail.', New York 
12, Wegt ›[IStreet. New Ylek, NY 1001, glij  

One of these men gave ten thousand 
dollars, the other gave ten. 

Both are brothers. 
Brothers bemuse they cared 

enough to help. And help can 
never be het:Me or too much. It 
can only he isolate. 

es. t hrse men are bmtheis. 
linghers is all Jews thmughout the 
world whoare in need. 

For the scientist in Russi 
who has risked both his job and his 
liberty tiiiipplv for an exit visa fie 
Israel, the seed is great. 

For the mother and her 
children who have journeyed from 
Moscow to Vienna. and now wait 
to go ti! Israel. the need is grisa. 

For the family newly DITiMi 
iii 1,1,1 u in, fin- hon-nnv and 

hulped Ian ship at a Haifa dock, 
alone and afraid in a new land, the 
need is great. 

For the father of an 
joust:Ivan( family. who waits her 
teaching and training for a job. the 
need is great. 

For all of these,:ind for many 
others. the need is always greater 
than the gift. 

This year. gi re to tijA. Give 
what you can. But give. Because 
these are visir brothers whoare 
in need 

Keep the promhe. 
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This time, 
the trains are taking our people to freedom. 

We Jews know ut liii alx tut trains. 
Once, they tin )1( our people to 

places like Ausèliwitz, Dachau and 
Bergen-Belsen. 

This time it's different. 
This time the trains stand for 

hope, not despair. For a beginning, 
not an end. 

This time the trains are taking 
our people out. Out of oppression. out 

of povert v, away front tear and despair. 
Out of Russia. Into Israel. 

This year, in Russia, tens of 
thousands of Jews are waiting to start 
a new life, to be free to live as Jews, 
to go home. 

This is their dream. It can become 
reality only if you help. 

Keep the trains running. 
Give to the UJA. 

Keep the promise. 

*United Jewish Appeal of Greater New York 
2'20 West 7s8Street. New York. N.Y. 10019 

in behalf of the United Israel Appeal, Joint Distribution Committee.1Mited I lias Service. Ness liork ASS, xi for New Americans. 
and National Jewish Welfare lb iard 
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Art Directors 

Writers 

Photographers 

Agency 

Client 

Cathie Campbell 
Dick Thomas 
Cynthia Johnson 
Dick Lord 
Marvin E. Newman 
Nick Samardge 
Black Star 
Lord, Geller, Federico 
and Partners 
United Jewish Appeal 
of Greater New York 
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h oeThat was when my boss hit me with 4-shape up or ship out 
ultimatum. 

Well, l was lucky. I work for an enlight 
kind that doesn't turn its back on people's 
steered me to professional help, and that 
d my problem and come to grips 

see, technically I'm what they ,a problem drinker. 
to, in simple ten-ns means, I can't drin ['atonally. With guys 

.• me, one drink invariably leads to another ajl another. 
It's like an illness. Inectrit.is an. 
In my case, the cure was to give up di altogether. 

that's what I had to learn to do. ..,=, ., I used to think that drinking was the mark d a man. 

feel tridre like a man evetytime I turn down a drink 

Just about everyone I know drinks. 
e And I used to drink right along with the best of them. At, 

peh, after work, at parties. All the usual times. 
- eel But I wasn't like them. I used to feel my drinks more than 

(5thers did. The truth is, I always seemed to end up If badged: 
Strangely en2eh tim'clea.that I actu 

". lpnking problem rie ed my mind. 
rS,elf to think abó 

Whenever friends Mee'. ubjeçt; 
, 

[wouldn't listen. It wasn't until my drinkirecaught up wifrYne at 
work that I began to face facts. 

d company. The 
ems. The compa 
I learned to und 

Not everyone can drink Not everyone si  
Wethink everyone should know that. 
SeaWam/distillers since 1857 

epr enlarged reprints please write Adv. Dept. G, Se 

,s 

, 375 Pa*. 
»;t`.. 
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Art Director 
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Designer 
Agency 
Client 

Chuck Kintzing 
Dan Abramson 
Chuck Kintzing 
Warwick, Welsh & Miller 
Joseph E. Seagram & Sons 

Don't expect miracles 
from a cup of coffee. 
When you've had u o much to drink, a cup of coffee 

can sure feel eke 
But no amount of toffee, or anything else for that 

matter, can make your hold work better. Or et:share the 

coordination that too much drinking causes you to So free.when you're out having drinks, don't oxen on 

coffee to get you home safely. 
\ ' Count your drinks instead. 

Seagram/distillers since 1857. 

‘joivevi 

The Pare/ beg.. 

2 &inks later 

—9 
, 

After 4 drinks. 

After 5 drinks. 

7 drailts al all 



WHEN A PROBLEM DRINKER DRIVES, 
IT'S YOUR PROBLEM. 

, 
le last 

year..lbat iv your problem. 
Because they didn't kill only 

themselves. 1 they killed people they 
loved, people they'd never met. 
people like von. 

And dicy didn't only kill. 'hies 
crippled and maimed and destroyied 
lives without actually taking them. 

If your friend has a drinking 
problem, there are many ways you 
can help him. But first you must 
help him stay alive. So others 
may live. 

If you are really his friend. 
don't help him drink. Admittedly. 
you alone probahlv tan t stop a 
problem drenker.f from drinking. 

But you can discoume it. 
If he has been drinking. don't 

let him drive. Drive him yourself. 
Call a cub. Take his ear keys. 

It won't be easy. After all, he is 
your friend. You don't want to hurt 
him or insult him. But the alternative 
is perhaps losing him. 

Everything you think you can't 
do. you must do. 

vet se, lam le 

1,1111 

THE UFE 
OF THE PARTY 

IS DEAD. 

He killed himself. 
He didn't mean to. But he 

had lost control of his drinking. 
And after the party, he lost 
control of his driving and killed 
himself. 

Now his friends shake 
their heads and stare at the 
ground and wonder why. But 
the sad fact is his friends 
weren't friends. His friends let 
him die. 

They knew he didn't drink 
only at parties. They knew he 

WHEN A PROBLEM DRINKER DRIVES, IT'S YOUR PROBLEM.° 

was a problem drinker. And 
still, they let him drive. 

Last year,problem drinkers 
were responsible for 19,000 
highway deaths. If one of your 
friends has a drinking problem, 
there are many ways you can 
help him. But first you must 
help him stay alive. 

If you are really his friend, 
don't help him drink. 

If he has been drinking, 
don't let him drive. Drive him 
yourself. Call a cab. Take his 
car keys. Everything you think 
you can't do, you must do. 

We were lucky this time. 
The life of the party killed only 
himself. 

"DRUNK DRIVER 
ROX 2345 
ROCKVILLE, MARYLAND 20852 

I wan Itceimny bend. aim 
Mew .11 me Mu che I ran help 

name 
Adilreei 

State .p  

WHEN WOULD YOU RATHER DEAL 
WITH A PROBLEM DRINKER? 

262 

There is only one answer, of course. 
But there is another question. 
Will you deal with a problem drinker? 
It won't be easy. He's your friend. You 

don't want to hurt him or insult him. You 
don't want to lose a friend. But that is just 
what may happen. 

After the party, your friend is 
potentially a murderer. He's speeding and 
weaving, endangering his life and the 
lives of others. 

Problem drinkers were responsible 
for 19,000 highway deaths last year. They 
killed themselves. They killed innocent 
people. 

And they didn't only kill.They 
crippled and maimed and destroyed lives 
without actually taking them. 

If your friend has a drinking problem, 
there are many ways you can help him. 
But first you must help him stay alive. 

If you are really his friend, don't help 
him drink. If he has been drinking, don't 
let him drive. 

Drive him yourself. Call a cab.Take 
his car keys. 

Everything you think you can't do, 
you must do. At the party. 

'DRUNK 1)RIVEJI 
NOS 2345 
ROCKVILLE. NIARYI ANI) 214152 

I t.-Ar“ to JeaMh the detake 
14.e.gditleAred,elcanNir 

name a 

Addma 

WHEN A PROBLEM DRINKER DRIVES, 
IT'S YOUR PROBLEM.0 
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Art Director Tony Angotti 

Writer Harold Karp 
Designer Tony Angotti 

Photographers Joe Toto 
Ron Borowski 

Agency Grey Advertising 
Client National Highway Traffic 

Safety Adminstration 



gonorrhea. 
its worse than 

it sounds. 

Give it hall a chance and gonorrhea 
slehkee a woman What s realty 

scary s she anet know about .tured vs 
ae over DRill wad Asti your doctor for a 
test Or ask us 272-4110 The Rhode 
Island Department of Health 

gonorrhea h hiding In women. 
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you look like a gonorrhea doesn't 
woman who's give itself away. 
got gonorrhea. 

You ds I kg you ve pt.«, S. 
you Won'l Ind ce sad Ks been growng 
nside you kw yea. Don't wad si then 
Mk your drebr lei. at. 0, ie 
272-411a Ilse Mode esSe0 Dow.. 
drieadros 

gonierhea is hiding In women. 

lm Caes vegyquetly e memos Se 
gs, de. know es Pere Be. find. 
Mks's« delalor ...if you donl 
ws...adzasd ...nub b. 
2724514 The RIscele Wand Deparesrd 
ol Oestes 

gorderhea is hiring lawmen. 

How did the 
top man inVenice 

end up at the 
organ Metnorial? 

There ale over 2 million fascinating stories like this at the Boston Museum of Fine Arts. 

264 

It took 40 pounds 
of Parmesan cheese 
to bring this fresco 

to Boston. 
There are over 2 million fascinating stories like this at the Boston Museum of Fine Arts. 

263 
Art Director James Fitts 

Writers Jon Goward 
Erik Perera 

Designer James Fitts 
Artist James Fitts 

Agency Creamer, Trowbridge, 
Case & Basford 

Client Rhode Island Department 
of Health 

If you find 
King Aspelds 

nose, 
call 267-9377. 

There are oser 2 million fascinating stories like this at the Boston Museum of Fine Arts. 

264 
Art Directors Ken Amaral 

Ralph Moxcey 
Writer Peter H. Caroline 

Designer Ken Amaral 
Photographer Bill Sumner 

Agency Humphrey Browning MacDougall 
Client Boston Museum of Fine Arts 



There is only 
one thing that can stop 
impeachment now. 

Your silence. 

Congress is responding 
to your demand 

for impeachment. 

Slowly. 

Why it is necessary 
to impeach President Nixon. 
And how it can be done. 

Richard Noon has not left us indocta Ile means 
to bocke above the law If he is allowed to con-
tinuos then the destructor, of the Brit of Rights could 
follow. It alter all the Watergate revelations we allow 
him to continue we are accomplices to that 
destruction 

Consider what has already happened-
•On July 23. 1970. the President personally 
approvedlhe Hester, plan tor Political sundltance 
by such methods as burglary wiretapping eaves 
droppng marl covers and sleng no sturfere by 
the CIA and Other agences These rnefhod, were 
employed against dwoentcnS political oppOnents 
nEhve reporters and government empoyees 
• In 1971 the President established within the White 
House a personal secret police (re plumbers') 
operating outsde the restraints of law and engag 
mg in burglary Ilegal wiretaps espionage and 

PenitrY 
• While Danet Ellsberg was facing trial. hts C.Ycni 
atrec records were burglarized by White 140«ce 
aides and at the direction of the President a White 
Housa aide discussed the directorship at the FRI 
win the lodge presiding over Ellsberg e fret 
• Private deteCtives were heed by White House aides 
to spy on the sex life drinking habits and !amity 
PrOblerns of political opponents 
• Supporters Of possible Presidential opponents cil 
President Nixon were marked as enemies on a 
special list and targeted for harassment by the Inter-
nal Revenue Service 
• During three days in May 1971 over 13.000 
people were illegally arrested in Washington. DC 
The drag.t arrests. unprecedented in Arnencan 
history weredeclared unconstrutonal by thecourts 
To lustily the arrests a White House spokesman 
Writam Rehnquist, invented the doctrine of 'duet-
ted martial teW 
• In 1971 Me President bombed Cambode a neo 
tral country, without the authorpatqn of Congress 
We learned later that he had been bombing Can, 
boda tot three years and had deliberately concealed 
the bombing from Congress and Iront the Pegote 
thereby usurping the war-making powers of Con 
tress When the deception was revealed the Pow-

circumstances 
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• The President has tram-Torn-1w grand ion,: into 
insuurnents of political survollance and harassment 
and.used politically Motivated Indecimentsto.ste 
• The President has attacked the freedom ol the 
treas, and subtected new, reporters to illegal wire 
taps and hare.. FBI investgations 

ThedoetrIneot "Inherent' power 

Ream Nixon is not the first president to veleta 
constitutional rights and he will not be he last 
But no president has ever Pelure systematically 
claimed that the Bill of Rights, which limits other 
government °Moats. does not lient the President or 
his agents 
When he wiretapped in relation ol the Conshlu, 

bon. her:leaned an 'inherent power to do so 
When hesecreliybornbedCambodia. he damed 

an inherent' power lodoso 
When he directed thedragnel arrests of thou-

sands ot demonstrators in Washington. he clamed 
an inherent power to do so 

It the President is perrnited to use the doctrine 01 
'inherent'. power to override the Bd ol Fights one-
time he pleases civil liberties can be cancelled 
at whim 

The Presdent of the United Stales should symbol 
ire our system ol indedual rights under law Ele sets 
the precedent for future presidents As U S 
Supreme Court Justice Lou. Brandeis said in a 

• American Civil Liberties Union 
▪ 84 Fifth Avenue New York N.Y 10011 

I Enclosed is my contributœ OtS  ▪ to peip the impeachment Campaign 
I I am willing to were my Representative 
▪ and part create in the Impeachment 
▪ Campaign Pkese contact rne 
11 . I want to pin ACLU Credit my contribu , 

ton towards rnembestsp 
iS I 5 Individual f $25 Joint clIgne 

Name  

IAddress  

I CfN State Zo  

James M. Hallowes 
James M. Hallowes 
Ira Glasser 
Ellen Azorin 
Aryeh Neier 
James M. Hallowes 
American Civil Liberties Union 

1928 wirelaureng cac, 
lit a now,. fermi( re taws existence ol the que-
onnmntttaniltotirniPrrrillciititlaits ro observe Ile 
law scrupulously Old government os Moment 
the omnipresent leacher For good or ky tit it 
reaches the vilioepeopl e by ifs example Crime 
, contagious It the government bereave a 
law-breaker it breeds contempl for law divines 
eery man to become a law unto himself it 
invites anarchy To declare that itt the admit'ss. 
ratine el law the end toe*, the means 
woukl lying Itvrible retribution 

To preserve and protect our system al indiedt.1 
rights under law to restore the integrity ol the gill of 
Rights tor us and our children and lo make the 
lesson clear to all future presidents in wtese handS 
we pace our lives Richard Noon must stand Mal 

Huelo impeach President Nixon 

In order lb sand ma. before the Senate where a 
two-thirds mto rwirmssory tor coniacton. the Pre.. 
dent must first beaccu.d bya mapreyof the House 
of RepresentatNes This accusaten by, the House CS 

caned imlaeachment Impeachment itself does not 
result'', the removal of the President Like an intact-
amor. it Merely begins a Vol Impeachment. what 
the House ot Representatives does the actual trel 
seed by Me Senate We believe such a trial must 
take p'ace however unpleasant 
The country can withstand the reSgrolen of the 

Vice President 
The country can withstand the impeachment ol 

ice President 
the country cannot vothstand a seem of pies-

dental cower unlimited oy the Bis of Rents 
If you beleve that President Nixon should be 

brought to trel before the Senate for his violaterru 
of coil ricerses pin the campaign tor impeachment 
Makeyourunruecosnlirdelensest the Bald Rights 
Wrilwyour Regr.entat.in Congress in support 

of impeachment And it you are not yet a member 
of ACLU please use the coupon to pm We need 
mar nee, in Pm extraordinary campaign be .-
..When( and in the day in dayoul defense Pl the 
BP of Rohs 
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I'm Not an Actor Life of Igor 

Morgan: You know, I'm not an actor. I'm a 
73-year-old man in some financial difficulty. I was a 
top executive with 40 years of service for three of 
America's largest corporations. And I retired about 
10 years ago with what I thought was plenty to see 
me through my retirement in comfort. I had a small 
pension, and a considerable portfolio of stocks. But 
it just wasn't enough. For one thing, I had a lot of 
medical expenses and had to sell some stock, at 
about a third the price that I paid for it. 
(Pause) 
I've got one piece of advice for young folks. The time 
for them to start preparing for retirement is when 
they first start working. The company that asked me 
to do this commercial, USLIFE Savings, is a pretty 
good place to do it. 
(Pause) 
I'm glad that I had the opportunity to do this com-
mercial for USLIFE Savings . . . I needed the 
money. 
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Anncr: One day in the life of Igor Ivanovich . . . 

(Music: Sad, plodding) 
Igor: Morning. Go to gas station. Want map for to 
visit brother in Idaho. Got lots maps. No Idaho. Igor 
get mad. Igor leave. 
(Music: Modulate and speed up) 
Igor: Pick-up mother-in-law. Go to travel agency for 
to send her far away. Igor want on cattleboat 
Mother-in-law want first class 747. Igor get mad. Igor 
leave. 
(Music: Modulate and speed up) 
Igor: Go to parking lot. Car no start. Tow truck 
come. Igor can't pay. Tow truck go. Igor get mad. 
Igor push car. Car start. Igor leave. 
(Music: Modulate and speed up) 
Igor: Igor drive home fast Policeman catch fast Igor. 
Igor try reason with policeman. Mother-in-law try 
punching with policeman. Policeman arrest Igor. Go 
jail, can't make bail. Igor mad —Igor can't leave. 
(Music: Change to happy passion melody) 
Igor: Igor get smart. Join Triple-A. Make bail. Stay 
out jail. Get road service, lots maps, travel tickets, 
and more. All one place. Spend $20. Igor happy— 
join Triple-A. 
Anncr: Triple-A —We want to do more for you. 

Igor: Hey! 
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Contemporary Activ City 

Song: "Oh, we could sing all day about the taste of 
Dr. Pepper. Deep and refreshing, delicious Dr. 
Pepper. But don't you listen to our mouth. You gotta 
listen to your mouth. 

"Cause who introduced you to ice cream and candy. 
Pizza and french fries and all those other goodies. 
Wasn't it your mouth, your very own mouth. See, 
you gotta listen to your mouth. 

"Oh, we could sing all day about the taste of Dr. 
Pepper. That one and only taste, the taste of Dr. 
Pepper. But don't you listen to our mouth. No, you 
gotta listen, yeah, you gotta listen. You gotta listen to 
your mouth (It's gonna tell you). You gotta listen to 
your mouth (Dr. Pepper's not a cola or a root beer). 
You gotta listen to your mouth." 
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Don Marowski 
Vince Daddiego 
Ted Storb 
Joe Brooks 
Light and Sound Co. 
Young & Rubicam 
Dr. Pepper 

Clifton: Hey, New York! 
You've got clothes to go . . . Makeup to go . . . 
Nothing to slow you down. 
Women: Yeah? Pantyhose! 
Clifton: Not anymore. 
Singers: "Activs are here 
Activs are everywhere" 
Women: Activs? 

Clifton: Pantyhose to go. From Burlington. 
They move. 
Women: You bend low, they don't pull? 
Clifton: Activs cling like sin. Two slinky sizes that fit 
around your hips and down your legs. 

Women: You kick your heels, they don't bag? 
Clifton: Activs give. Activs move. They're from 
Burlington. 
Women: Hey, what if you need a new pair fast? 
Singers: "Activs are here . . ." 
Clifton: Supermarkets to news stands, in little boxes 
to go. 
Women: How much? 
Clifton: A dollar and a dollar twenty-nine. 
Singers: "Activs are everywhere. ." 

Clifton: They dance and fly to Rio and run for office. 
So get Activs. Pantyhose to go. From Burlington. 
They move. 
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Dick Duane 
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Muscle Ache Can-Can 

Arum% How do your muscles make a wink, or lift a 
baby in the air? Come inside your body and find out. 
(SFX: Transition music. The ambiance of a factory, 
electronically suggested) 
Each muscle works like a living engine. For fuel, it 
burns nutrients brought by your bloodstream. 

And there are waste products from the burned-up 
fuel. When you overwork your muscles, there may 
be more waste than your body can carry off 
tight away. 
And there may be pain. You feel stiff. Your muscles 
ache. Every time you move, there's pain. 
Take Excedrin. Excedrin relieves pain effectively. 
Many kinds of pain. 
In two different research studies on two different 
kinds of pain, Excedrin was significantly more effec-
tive than the common aspirin tablet. Significantly 
more effective. 
(SFX: Relief music) 
When you need effective pain relief, take Excedrin 
as directed on the label. Excedrin, the extra-strength 
pain reliever. 
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Woody Woodruff 
James Coyne 
Audio One 
Young & Rubicam 
Bristol-Myers Co. 

Customer: When I open Lipton Iced Tea in a can . . . 

(SFX: Pop-top can opening) 
Song: "It hasn't any bubbles and hasn't any fizz. It 
has great Lipton Iced Tea in a Can. That's what it is." 
Customer: . . . I get this singer. 
Anncr: He reminds you about Lipton Iced Tea in a 
Can . . . already lemoned and sweetened. 
Customer: Delicious. 
Anncr: So it goes where you go. 
Customer: Delicious. 
Anncr: In soft drink machines and supermarkets all 
over. Listen . . . 
(SFX: Pop-top can opening) 
Song: "It hasn't any bubbles and hasn't any fizz. It 
has great Lipton Iced Tea in a Can. That's what it is." 

Customer: Can he dance, too? 
Anncr: Just the can-can. 
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Accents Invitation—Telephone 

Man (with British accent): I'd like to suggest that 
you fly with my airline. We are now offering the 
lowest fares ever. We take you to London, Paris . . . 
Man (with German accent): Save money by flying 
with us. We are now offering the lowest fares ever. 
We will take . . . 
Man (with Italian accent): We now offer the lowest 
prices ever. We fly to Rome . . . 
Man (with American accent): Who's kidding 
whom? All airline fares are the same. 
So if you want to pick an airline on the basis of price, 
you can't. But if you want to pick an airline on the 
basis of help it can give you planning your trip, or the 
help it can give you once you're there, you can. Or if 
you want to pick an airline on the basis of actual 
experience flying people over thousands of miles of 
water to places they've never seen before, you can 
do that too. You can pick Pan Am. The world's most 
experienced airline. 
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World Airways 

(SFX: Phone being picked up) 
Man's voice on other end of connection: Hello, 
Francine? 
Woman on our end (warm): Yes? 
Man: It's Howard. 
Woman (cool): Oh. 

Man (insecure): I uh, I was wondering if you're busy 
from November 27th to December 16th? 
Woman: I am Howard, I'm expecting a headache. 
Man (seriously): Oh that's terrible! See, the Alvin 
Ailey City Center Dance Theater will be at my City 
Center 55th Street Theater for three weeks. And the 
tickets were so reasonable, $2 to $7.95, that I went 
to the box office, Bloomingdale's, A&S, and Ticket-
ron, and got tickets to everything! Well, hope you 
feel better Francine. Bye. 
(SFX: Phone being hung up) 
Woman (frantic): Howard? I think I've got a 
headache. 
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Bill Withers Pipple's Pineapple Palace 

(Music: "Sunshine") 
Bill Withers: Music to me is sound that I make as a 
result of how I feel. There are two things I need to 
make music that I like. I need to like the song, and I 
need to like the sound of my guitar. I like the sound 
of my Gibson flat top. And I would never be caught 
without it. 
Anncr: The warm, intimate sound of Bill Withers' 
guitar. Gibson makes it. 
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Charles Newman 
Bill Withers 
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Chicago 
Norlin Music 

(SFX: Dinner music, dishes, silverware, murmur of 
people) 
Interviewer: We're here with Mr. Peter Pipple, 
proprietor of "Pipple's pineapple palace" . . . 
Mr. Pipple: Pucker up nice, we'll shove in a slice . . . 
Interviewer: I wouldn't be surprised . . . Sir, your 
restaurant caters exclusively to pineapple people . . . 
Mr. Pipple: Right-o . . . everything made with 
pineapple. See my shoes? . . . 
Interviewer: (Ignoring that) Pipple, how do you 
do it? . . . 
Mr. Pipple: Size 101/2 pineapple, hollow out the . . . 

Interviewer: No, no, no, what's your secret to mak-
ing everything pineapply? 
Mr. Pipple: That I wouldn't tell my best friend . . . 
But, for a perfect stranger . . . 
Mardi Gras Pineapple Wine. 
Interviewer: So that's your tour de force? 
Mr. Pipple: No, that's our pineapple wine. We serve 
Mardi Gras chilled, on the rocks, mix it in drinks, 
serve it with Polynesian dishes . . . 
Interviewer: Can I get it on food? 
Mr. Pipple: Yeah, if you're sloppy. Otherwise we 
cook it in. 
Sure, we baste our ham with Mardi Gras Wine . . . 
spare ribs . . . pour it on ice cream . . . a hundred 
things! 
Interviewer: Sounds tempting. What're you push-
ing today? 
Mr. Pipple: The pineapple upside-down chicken is 
very nice. 
Anncr: Mardi Gras Pineapple Wine . . . made from 
whole, fresh pineapples for pineapple people . . . 
produced and bottled in Puerto Rico for Hunter 
Wilson Distillers. 
Interviewer: Pipple! This pineapple upside-down 
chicken . . . It's right side up. 
Mr. Pipple: Oh, the waiter dropped it. 
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Moving Procol Harum 

(SFX: Grunts, etc.) 
Mildred: (Struggling) . . . Over here by the door, 
Harold. 
Harold: (Struggling) Sigh . . . Mildred, this move is 
breaking my back. 
Mildred: And everything else we own. If you lis-
tened to me, we would have rented a truck from 
Avis. We would have had dollies . . . hand trucks . . . 
professional packing boxes . . . instead of these . . . 
(SFX: Glass shattering) 
Mildred: Okay, Harold. What was that? 
Harold: Just some books. 
Mildred: H-A-R-O-L-D. Books don't sound 
like that. 
Harold: They do when you put them on top of the 
crystal. 
Mildred: Now you've really done it. That was the 
lamp mother gave us for our anniversary. 
Harold: Good riddance. It was the ugliest thing I've 
ever seen. 
Mildred: I knew it. You hate my mother. 

Harold: I don't hate your mother. 
Anncr: The next time you need a truck, come to Avis 
. . . the try-harder truck people. Be it for occasional 
commercial renting, long-term leasing or a personal 
move, Avis has Fords and other dependable trucks. 
Everything from walk-ins, stakes and vans to refrig-
erated units and tractor trailers. 
(SFX: Muffled barking) 

Mildred: Harold. Harold. I think you packed the dog. 
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Anncr: A musical classic is one which has held its 
place as a masterpiece for a considerable length of 
time. It is usually the work of the great masters who 
have placed significant emphasis on the free inspira-
tion of the composer and who have been less re-
stricted in their systematic development of the 
melodic structure and the harmonic blend. A classic 
is always a classic and, in the same sense, a hit is 
always a hit. 
Song: "A Whiter Shade of Pale . . . Conquistador" 
Anncr: A Whiter Shade of Pale. . . . An album of 
classic Procol Harum . . . On A&M. 
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Long Distance Song Dress Warm 

Song: "It doesn't mean I love you less if I call you 
after five. 

"Waiting makes my love grow strong and brings the 
night alive. 

"Your lovin' voice when the sun goes down . . . 
"Melts away my lonely frown. 
"So I phone long distance after five, my love is 
stronger then. 

"And I save some dough we'll need some day when 
we're together again." 
Anncr: The Long-Distance Song —brought to you 
by General Telephone. 
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(SFX: Wind and storm sounds throughout) 
Anncr 1: In 1921 Silver Lake, Colorado had a 76" 
snowfall. In 24 hours. 
Anncr 2: During the winter of 1955-1956 Mt. 
Ranier, Washington averaged 575.1 inches of snow. 
Anncr 3 (through chattering teeth): On January 
20, 1954 the temperature in Rogers Pass, Montana 
was 70 degrees below zero. 
Anncr 4: This little reminder of the mischief winter 
can play was brought to you in belief of handsome 
and rugged Zero King coats. In closing, Zero King 
borrows two words of wisdom from your mother: 
Dress warm. 
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Caleche Rev-Up 

Anncr: Les Fleures, les chansons . . . (first portion in 
French —speaks lovely adjectives) . . . 
Anncr: Caleche. A perfume so French it hasn't quite 
learned to speak English. Caleche Parfum de 
Hermes, Paris, is available at Bonwit Tellers, New 
York City. 

281 

Writer 
Director 

Producer 
Production Co. 

Agency 
Client 

Larry Plapler 
Larry Plapler 
Sandy Sinclair 
Telegeneral 
Levine, Huntley, Schmidt 
Parfums Hermes 

(SFX: Phone) 

Sue: Is this Peter Revson, that cute auto racing 
champion? 
Peter: Yes. 

Sue: Peter, I'm Sue, this big fan of yours. What are 
you doing after tonight's race? 
Peter: I'm meeting you at 8 in front of the grand-
stand, Sue. 
Sue: Till 8 Peter . . . 
(SFX: Phone) 
Cathy: It's Cathy. What are your plans for after 
the race? 
Peter: See you up at 10:30. 
Cathy: Perfect. 
(SFX: Phone) 
Maryellen: Peter . . . Maryellen . . . What are . . . 

Peter: See you at 12. 
Maryellen (under as Anncr comes up): Peter, 
you've made me a very happy girl. I mean I'm 
walking on air . . . err . . . water . . . whatever you're 
supposed to walk on. 
Anncr: For the active person, Peter Revson, auto 
racing champion, recommends Rev-up vitamins. 
Rev-up vitamins are specially formulated for the 
tempo of today's life. Specially formulated Rev-up 
vitamins. 
(SFX: Phone) 

Sally: Hello Peter. Sally. 

Peter: What are you doing between 10 and 10:15? 
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Cruise Soda Giveaway 

Anncr: Stiller & Meara 
S: Excuse me, the cruise director assigned me this 
table for dinner. 
M: Say, weren't you the fella at the costume ball last 
night dressed as a giant tuna? With the scales, the 
gills, and the fins. 
S: Yeah —that was me. 
M: I recognized you right away. 
S: Were you there? 
M: I was dressed as a mermaid so I had to spend 
most of the night sitting down. Did you ever try 
dancing with both legs wrapped in aluminum foil? 
S: No, I can't say I have. Did you order dinner yet? 
M: I'm having the filet of sole. 
S: Humm. The Filet Mignon looks good. Would you 
like to share a bottle of wine. 
M: Terrific. 
S: I noticed a little Blue Nun at the Captain's table. 
M: Poor thing. Maybe she's seasick. 
S: No, Blue Nun is a wine. A delicious white wine. 

M: Oh, we can't have a white wine if you're having 
meat and I'm having fish. 
S: Sure we can. Blue Nun is a white wine that's 
correct with any dish. Your filet of sole. My filet of 
mignon. 
M: Oh, it's so nice to meet a man who knows the 
finer things. You must be a gourmet? 
S: No, as a matter of fact, I'm an accountant. Small 
firm in the city. Do a lot of tax work . . . 
VO: Blue Nun. The delicious white wine that's cor-
rect with any dish. Another Sichel wine imported by 
Schieffelin & Co., New York. 
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Interviewer: Sir, I see you just bought a barrel of 
Colonel Sanders' "finger lickin' good" chicken. 
Customer: Yeah. That's right 
Interviewer: Well sir, for buying that barrel of chick-
en, we'd like to give you 2 free quarts of Coca-
Cola. 
Customer: Two free quarts of Coca-Cola. Who are 
you kidding? Nobody gives you nothing for nothing 
in this town. What's the catch? 
Interviewer: No catch. The Cokes are yours. You 
bought the chicken, so you get the Cokes. Free. 
Customer: What is this, a contest Alright, what do 
you want to know? Colonel Sanders' last name? 
Right, it's Sanders. You wanna know why I like 
Kentucky Fried Chicken in 25 words or less. No? 
Oh, I know. 11! 
Interviewer: 11 what? 
Customer: Yeah. Yeah. There are 11 herbs and 
spices in Colonel Sanders' "finger lickin' good" 
Chicken. That's it right, No. 
Anncr: From now thru July 8th, buy any barrel item 
of Colonel Sanders' "finger lickin' good" Chicken 
and we'll give you two free quarts of Coca-Cola to 
go with it. Or if you go for a bucket, we'll go for a 
quart. No questions asked. 
Customer: Are you sure about this? 
Interviewer: Look, it's free. Just take the soda and 
go. Please? 
Anncr: Available at participating Kentucky Fried 
Chicken stores where even the price leaves a good 
taste in your mouth. 
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Peas and Cucumbers Good for you 

Anna: When we select fresh vegetables for BIG G 
Food Stores, we watch our peas and cucumbers. We 
check from A to Z to make sure everything's letter-
perfect. 
If a lettuce has rusty-looking ribs instead of clean, 
white ones, off with that head. If the stem of an onion 
is rubbery instead of firm, we firmly refuse it And a 
carrot with dark rings around it is N.G., not BIG G. 
To keep our vegetables fresh and crisp, BIG G re-
frigerates them from the time we buy them to the 
time you buy them. 
So whether or not you know beans about vegeta-
bles, buy them at the store that shops as carefully as 
you do. BIG G. 
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Anna: At BIG G Food Stores, we believe what's 
best for you is also best for us. So when BIG G buys 
beef, we know exactly what we're looking for. 
Leaner, more tender, younger beef. Young beef 
has less fat and less muscle than older beef. And 
BIG G goes halfway across the country to bring it 
to you. This way, when you buy a steak or a roast 
from us, you get more of what's good for you. 
And less of what isn't. Less fat on the beef. Less fat in 
your bloodstream. And less fat on the price. You 
can't be too careful when you shop for meat these 
days. And at BIG G Food Stores, we shop as care-
fully as you do. 
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Act of Congress Red Cheeks 

(SFX: Fife and drum marching music throughout) 
Anncr: In nineteen hundred fifty-six, Volvo had 
padded dashboards. Twelve years later, all cars had 
them. Encouraged by an act of Congress. 
In nineteen hundred fifty-nine, Volvo became the 
first mass-produced car in the world with safety belts 
as standard equipment. Nine years later, all cars had 
them. Inspired by an act of Congress. 
All told, Volvo had six important safety features 
before Congress made them law. 
(SFX: Drum roll. Music continues) 
At Volvo, we don't wait for an act of Congress to 
make our cars safe. 

Writer 
Music 

Production Co. 
Agency 
Client 

Michael Drazen 
Wamer-Levenson 
National Recording 
Scali, McCabe, Sloves 
Volvo of America Corp. 

Anncr: If you're unhappy with the quality of food 
you've been buying, try something else: A different 
food store. At BIG G Food Stores, we won't let you 
check out anything until we've checked it out our-
selves. Take apples. Healthy-looking red cheeks can 
mask a poor internal condition. 

So BIG G pulls apples from every batch, and takes 
their temperature. If an apple's overheated, it's not 
well. And we won't accept it. Then, so our apples 
won't get black and blue, BIG G packs them like 
eggs. 
You wouldn't shell out good money for damaged 
apples. Why should we? Next time, shop at a food 
store that shops as carefully as you do. Ours. BIG G. 
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Georgy Girl Clucking Like A Chicken 

Production Co. 

Anna: And now, an important message from Mr. 
George E. Girl of the Bronx. 
Man: My name is George E. Girl. And I have a 
problem. There's a movie that's making my life mis-
erable. Georgy Girl. My luck, Channel 7 is showing it 
on the 4:30 movie this Tuesday. Before this movie, 
my life was simple. Girls have been in my family for 
generations. My father was a Girl. And all my 
brothers were Girls. Now I'm the butt of every joke. I 
get crank calls from people who whisper "Life is a 
reality, you can't always hide away." Salesmen say 
to me "You're always window shopping, but never 
stopping to buy." And the next person who makes a 
remark about me swinging down the street so fancy 
free is going to get a fancy free right in their face. So if 
all of you out there would avoid watching this movie, 
maybe it would never come back on the air and my 
life could return to normal and I could just be one of 
the Girls again. Georgy Girl. Tuesday on Channel 
7's 4:30 Movie. 
(SFX: Georgy Girl music) 
Shut that thing off! 
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Anna: The people of New England aren't happy 
about the price of meat 
1st Woman: Well, I think they're terrible. I think 
they're disgusting. Well, I mean on Social Security, 
what can you do. 
2nd Woman: I mean, hey come on, they're not 
raising the price of . . . the pay's not going up, and 
yet they're charging these sort of outrageous prices. 
3rd Woman: We're living on french toast and pan-
cakes this week. I've had chicken up to here. Hot 
dogs and chicken. We're going to be clucking like a 
chicken after a while. 
4th Woman: I just . . . I don't know what to say. I 
really don't. It's got to go sometime. I mean 
something's going to happen. We're either going to 
starve or we're going to go broke. 
5th Woman: It just makes . . . it makes me furious. I 
don't buy it anymore. I used to be able to buy a 
pound of stew beef for like $1.05 a pound, so I buy a 
pound instead of two pounds, you know, so my 
husband says, "Where's the rest of the stew . . . 
there's no meat in the stew." 
Anna: If you're fed up with the high price of meat, 
there is something you can do about it. Go to the 
store that's doing something about it BIG G Food 
Stores have cut from 10 to 40 cents a pound off the 
price of over a hundred popular meats. 
We're willing to make less profit on meat so you 
won't have to go without it. 
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Outerwear International House 

Anncr: For $85 Barney's offers a coat that will win-
terize your body down to minus 40 degrees. For 
$515 more, Barney's offers a marmot fur coat that 
may not be quite as warm, but is fashionable to the 
nth degree. 
But we offer a lot more than coats for the very cold 
and the very rich. In fact, at Barney's we offer the 
largest selection of outerwear, anywhere. We have 
tweed storm coats with mouton collars and alpaca 
lining. We have fine imported leather coats. 
We have a huge selection of imported shearling 
coats that look great at home or on the range. 
There are melton and loden coats for casual wear. 
There are also luxurious lambskin coats and sheep-
skin jackets. With these coats, when you bundle up 
against the cold, you don't wind up looking like a 
bundle. 
The weathermen are predicting a bitter winter. The 
oilmen are predicting a heating crisis. Isn't it nice to 
know this winter there'll be absolutely no shortage of 
warmth at Barney's? Barney's, 7th Avenue and 17th 
Street, open til 9:30. Free parking. 
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Anncr: If you're a man who had the time, the money 
and the inclination to go on an international shop-
ping spree, your itinerary would read something 
like this: 
Rome. Shop at Rosetti and Martegani for the best 
shoes. Carlo Palazzi boutique for dazzling furnish-
ings. Bruno Piatelli's for suits and jackets. 
Next stop, Paris. Visit the Pierre Cardin shop to see 
the sophisticated styling of the Master. Ahh, Paree! 
Also must see Gilbert Feruch, Phillipe Venet and 
Givenchy. 
Next, London. Kilgour, French, and Stanbury on 
Saville Row. They are the masters of the understated 
look. Also see Jaeger, Rodex, DAKS, Aquascutum, 
and Burberrys for their complete collections. 
And finally, back home. Of course, if you're like 
most men and only have the time and money to go 
on a local shopping spree, but still want to shop all 
these great shops . . . then your itinerary would read 
something like this: 
Barney's, 7th Avenue and 17th Street. Barney's is 
open evenings until 9:30. Free parking and free 
alterations. 
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Speechless - Madison Room 164-Civilized Car 

Anncr: Within the confines of Barney's, the largest 
men's store in the world, resides the Madison Room. 
The third largest men's store in the world. 
It is a room that, over the years, has maintained an 
unflagging devotion to traditional clothing. 
A room so quiet you can hear a pin-stripe drop. It is 
in this room that many of the stockbrokers, advertis-
ing executives and bankers of New York do their 
shopping. 
For it is here they find an almost limitless selection of 
fashions in the subtle, natural-shoulder styling they 
prefer. And they find that styling in suits of shetland, 
fine worsted, elegant flannel and cheviots. By such 
respected traditional manufacturers as H. Freeman, 
Linett, and Stanley Blacker. 
There are sport jackets in heavy tweeds, district 
checks and camel hair. And slacks in cavalry twill, 
corduroy, and whipcord. Of course all of this could 
well explain why the Madison Room is such a 
quiet place. 
When men are confronted with a selection like this, it 
tends to leave them speechless. Barney's, 7th Av-
enue and 17th Street, open until 9:30. Free parking. 
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(SFX: Rhapsodic music throughout) 
Anncr: The Volvo 164 provides the stuff that 
dreams are made of. Massive seats that let you sit on 
leather. Air conditioning for when you are hot. A 
heated driver's seat for when you are cold. Power 
steering. Why, there's even a vanity mirror that al-
lows the front seat passenger to be vain. 
But above all else, the 164 is the first luxury car built 
like a Volvo. With Volvo brakes. With Volvo's han-
dling. With Volvo's body. And out in the real world 
(SFX: Thunder, music becomes threatening) 

you need all the Volvo you can get. 
(SFX Horns blaring, drivers shouting, pneumatic 
drills, etc.) 
The Volvo 164. A civilized car built for an uncivilized 
world. 
(SFX: Music out) 
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The Whole Story Rain Barrel Drain Pipe 

Anncr: Meat prices have become unreal. The BIG G 
Food Stores are bringing them back to reality. 
Not by freezing prices at current high levels, but by a 
massive defrosting of meat prices. 
Big G is cutting from 10 to 40 cents a pound off the 
price of over a hundred different meat items. On 
beef, pork, lamb, poultry. On everything from steak 
to breakfast sausage. In all of our 25 stores. 
By making this move, we expect to make less profit 
on meat. But we also expect to sell more meat to 
more people and do a better business overall. And 
when other stores begin to reduce meat prices, and 
we sincerely hope they will, we hope you'll keep 
something in mind. 
Remember who was there first when you needed 
help the most. BIG G Food Stores. We're willing to 
make less profit on meat so you won't have to go 
without it. 
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Mother: I've got three boys ranging in age from 6 to 
12. One of them is built like a drain pipe. Another is 
built like a round rain bucket. And the other is regu-
lar size but he has a bad overbite which is another 
problem altogether. 
Can you imagine what it's like trying to buy them all 
back-to-school clothes? Thank heaven there's 
Barney's Boystown. Before I started going to 
Barney's, it would take me two weeks to do the 
shopping and then two weeks to recover from it. 
One store for this, another store for that. 

Now I do it all in one day. The boys don't get 
aggravated. And neither does their mother. 
Anncr: This fall, no matter what size your son is, you 
can save yourself a lot of trouble by going to 
Barney's Boystown. There, you'll find a selection of 
boys clothes that include vested suits by Pierre Car-
din, baseball jackets, and cinch coats. No one caters 
to the little man on campus better than Barney's 
Boystown. 
Barney's is at 7th Avenue and 17th Street. Open 
evenings until 9:30. Free parking. 
Woman: As far as I'm concerned, there's no other 
boys store in the city like Barney's Boystown. And 
I've been in them all. 
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Comedy Week Magnificent Men 

Production Co. 

Anncr: Recent studies have found that the hostility 
level of the average individual rises drastically at 
4:30 in the afternoon. 
1st Lady: Can I get ahead of you, I only have two 
items. 
2nd Lady: Stay in line or I'llcreate a merger between 
your head and the frozen broccoli. 
Anncr: At this time of the day nerves frazzle and 
tensions build like in an aspirin commercial. It is for 
this reason that Channel 7 has made a comedy week 
on the 4:30 movie. 
Five films guaranteed to lift your spirits and give you 
the humor you need to make it through the rest of 
the day. 
On Monday be cheered by "Boy Did I Get the 
Wrong Number." 
On Tuesday be prodded into a smile by "On the 
Double." 
Chuckle on Wednesday at "Ladies Man." 
Giggle on Thursday at "It Happened to Jane." 

And on Friday end the persistent depression with 
"Whose Been Sleeping in my Bed?" 
All on channel 7's 4:30 movies. 
Where our motto is smile though your heart is ach-
ing, smile despite what the government's taking. 
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Production Co. 

Anncr: Back in the days before 747's and round trip 
excursion fares, before in-flight movies and out of 
tune pianos, there was a band of dedicated men and 
women who helped make aviation history. 
(SFX: Sputtering of planes, sound of mild crashing) 

Some called them crazy. Some called them commit-
ted. Others said they just got tired of walking long 
distances. 
But whatever else they were, they were "Those 
Magnificent Men in Their Flying Machines." 
(SFX: Propeller starting up) 
Man's voice: Prepare for take-off, prepare for 
take-off. 
(SFX: Propeller stops) 
Man's voice: Don't prepare for take-off, don't pre-
pare for take-off. 
Anncr: As a salute to these brave men who made it 
possible for you to fly, but impossible for you to get 
to the airport, Channel 7 presents "Those Magnifi-
cent Men in Their Flying Machines." It's in two parts, 
on Thursday's and Friday's 4:30 Movie. 
It stars Stuart Whitman and Terry Thomas as pilots, 
if you can call them that, in an airplane race from 
London to Paris. 
Watch it on Channel 7's 4:30 Movie, because you 
can be sure you'll never get to see it on a plane. 
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The Book of Hair Call Me 

Song: "I wonder, wonder, who . . . 
ba-do-do-who . . . 
wrote the book on hair. 
Tell me, tell me, tell me, 
oh how are you gonna act. 
Your hair's lost lots of protein: 
you need some protein back. 
Oh-oh Protein, Protein, Twenty-one Shampoo, 
the shampoo for a beautiful you. 

"In Chapter One you're teasing, 
teasing with all your might. 
In Chapter Two you're bleaching, 
your hair starts to look like an awful fright. 
In Chapter Three you're curling, 
bending your hair around. 
In Chapter Four you're drying, 
your protein's losing ground. 
"Oh you wonder, wonder, wonder how to act, 
put some protein back 
For beautiful hair, get . . . 
Protein 21 Shampoo." 
Anncr: Yes dearest, your pretty little angel eyes 
didn't read the Book of Beautiful Hair. You did bad 
things to your hair and messed up your precious, 
precious protein. But if you shampoo with Protein 
21 from now on you'll get back some lost protein. 
And your name will once again be inscribed in the 
Book of Beautiful Hair . . . soft cover edition. 
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Song: "If you're feeling sad and lonely 
there's a service I can render 
tell the one who loves you only 
I can be so warm and tender 
call me 
don't be afraid 
you can call me 
maybe it's late 
but just call me. . ." 
Flack: This is Roberta Flack for the Bell System. The 
words of love can always be shared with someone 
you miss. Long Distance is the next best thing to 
being there. 
Song: "Call me, call me, call me." 
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What A Miracle Carmen 

Anncr: The people of New England aren't happy 
about the price of meat 
1st Woman:1 haven't had a piece of meat this week 
because it's too expensive. Now I'm living on chic-
ken, and I say this, I thank God that I don't have no 
young children now. 
2nd Woman: I'm too miserable to even talk about it. 
I have five children and I can't even shop. 
3rd Woman: You just wonder what in the world to 
make for a meal because you don't know what 
to do. 
4th Woman: What I spend on food for three chil-
dren . . . a family of five . . . it's really unbelievable. 
You can't live. My husband's whole paycheck goes 
for food. 
Anncr: If you're fed up with the high price of meat, 
there is something you can do about it. Go to the 
store that's doing something about it. BIG G has cut 
the price of t- bone to $1.49 a pound, trimmed center 
cut pork chops to $1.19 a pound, flat bottom round 
roast to $1.39 a pound, chopped ground chuck to 
99 cents a pound. And reduced over a hundred 
other popular meat items. BIG G Food Stores. 
We're willing to make less profit on meat so you 
won't have to go without it. 
Woman: The price of meat going down—oh, what a 
miracle. 
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Anncr: I'd like you to pay attention to my voice. 
Listen to the inflections and the sound quality. 
Do you notice anything different or unusual? 
All right then, listen to this piece of music. 
(Opening music from Carmen) 

Did you notice anything different or unusual there? 
You didn't? You're right. 
But that in itself is unusual. 
Because this entire commercial was recorded on a 
cassette recorder. 
A Harman/Kardon HK 1000 cassette recorder. 
The HK 1000 gives you the same reproduction qual-
ity as professional studio recording machines. With-
out distortion, without coloring, without sounding 
electronic. 
Almost every high-fidelity magazine has raved about 
the Harman/Kardon HK 1000. You will too. 
This has been a recording. 
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Compare Tone 

Anncr: This is a commercial for Harman/Kardon 
and I'd like you to try something with me. 
Tune your dial to another station and listen for a 
moment to the music. 
Then come back and I'll continue. 
Off you go then. 
(SFX: announcer hums to himself) 

Are you back? 
What kind of music did you hear? Were there 
violins? 
If you had been listening to a Harman/Kardon 330B 
stereo receiver, those violins would have shimmered 
like silk. 
Was it rock? A Harman/Kardon 330B would have 
made that electric guitar talk to you. 
Did you hear drums? The 330B would have sepa-
rated every single stick beat of that drum roll. 
The Harman/Kardon 330B is a beautiful way to get 
into high-fidelity. It has the world famous 
Harman/Kardon sound. And a price you won't 
believe. 
So why are you listening to that thing? 
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Anncr: Listen to this tone. 
You can't hear it? 
Well right now it's below human hearing range. 
But a Harman/Kardon 800+ multichannel receiver 
can hear it. And reproduce it. 
(SFX: Low frequency tone becomes audible . . . 
gradually modulates into a high frequency tone as it 
runs throughout commercial) 

What good is the ability to reproduce what you 
can't hear? 
In a way you can hear it. It's a little known fact, that 
the frequencies you cannot hear have a tremendous 
effect on those you can. 
Harman/Kardon has known it for a long time. Which 
is why all our receivers test out with better square 
wave response than other receivers. And why the 
fidelity of Harman/Kardon sound is famous the 
world over. 
Now meet that sound in 4 channel. The new 800+ 
multichannel receiver from Harman/Kardon. 
The 800+ is the world's most advanced Quad-
riphonic receiver. The first with every kind of 4 
channel, stereo, and monaural capability built 
right in. 
(SFX: High frequency tone becomes inaudible) 

And the only one able to reproduce the tone you're 
not hearing now. 
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American Couple Texas Trio 

(Nervous man, calm woman converse quickly in 
whispers) 
He: Let's go. 
She: But we just sat down. 

He: So we'll just get up. 
She: But why? 
He: This is Benihana —it's a Japanese restaurant. 
She: That doesn' t mean you're getting the usual 
Japanese food. 
He: No? What's a Japanese restaurant going to 
serve? Comed beef and cabbage? Vermont roast 
turkey? 
She: What I mean is just because they're Japanese 
doesn't mean you're going to get sukiyaki. Or 
raw fish. 
He: Says who? 
She: Myrna. Myrna ate at Benihana. 
He: I could kill Myrna. Why . . . why did I let you 
drag me here! 
She: Why don't you believe me? Benihana won't 
serve you that usual Japanese food. 
He: Yes they will. I'm going to eat creepy quivering 
masses of who knows what. 

She: No, you're not. 
He: Mysterious blobs wrapped in rice. 
She: You're wrong. 
He: Strange shapes that leaped out of the ocean 
only this morning. 
She: Stop it 
He: Little pickles that can burn a house down. 
(Under: Cooking noises, appreciative sounds 
from man) 
He (sighing): Boy, that hibachi steak was fantastic. 

She: So was that hibachi shrimp. 
He: I guess I've been wrong about a lot of things. 

She: Yes you have. 
He: I'm really a narrow, prejudiced person. 

She: Yes you are. 
He: Maybe I've even been narrow and prejudiced 
about raw fish. 
She: Harry, I think I love you. 
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(Three men with Texas drawls. Brief laughter) 
1st Man: OK. Now that we've wrapped up business, 
let's all go out and have us a nice steak dinner. 
2nd Man: I know a great steak house. 

3rd Man: What about Benihana? 
1st Man: Benihana? That's a Japanese restaurant 
3rd Man: It's a hibachi restaurant They give you a 
hibachi steak that's so good it'll make your tastebuds 
want to get up and do a hoedown. 
1st Man: Hold on. What in tarnation is a hibachi 
steak? 
2nd Man: Yeah. How does this hibachi steak stack 
up against good old 100 percent American steak? 

3rd Man: Well, I'll tell you. You know what happens 
in your good old 100 percent American restaurants, 
don' t you? 
2nd Man: What do you mean? 

3rd Man: Well, some chef you never even see 
throws a slab of raw steak into the kitchen broiler. It 
sits there until it's rare, medium, or well-done. The 
waiter brings it to your table. You eat it. 
2nd Man: Sounds good to me. 
3rd Man: Sure. But here's what happens at Be-
nihana. 
(The following recited very quickly in manner of 
Famous Robert Preston "Music Man" speech. End 
of every sentence punctuated by incredulous 
sounds and whistles from the other two) 
The chef comes over to your hibachi table person-
ally. He bows. He sets the raw steak right in front of 
you. You can see for yourself you're getting the very 
finest prime cuts. He starts slicing and cooking with 
the speed of lightning. He adds all kinds of Japanese 
sauces and seasonings. He puts the sizzling steak 
directly on your plate. Then you eat it. 

1st Man: Let's have dinner at Benihana. 
2nd Man: Let's have dinner at Benihana. 
3rd Man: You go ahead boys. I'm not going. 
1st & 2nd Man in Chorus: You're not going? 
3rd Man: I had lunch at Benihana and well, I'm still 
kinda full. . . maybe tomorrow . . . 
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Hands Jug Band 

Song: "Hands we got hands 
Hands for baking, hands for building 
Hands for loving, holding children 
Hands la da da da 

"Our hands have got to be for helping 
Like planting trees along the way 
Like bringing Coke to someone thirsty 
On a hot and sunny day ooh 
La da da da da 
"When the sun is burning ain't it nice 
To give somebody Coke on ice 
Hands (it's the real thing - Coca-Cola) 
(It's the real thing) Coke is . . ." 

Additional Commercials 
Country Sunshine 

It's the Real Thing 

307 

Music Director 
Producer 

Music 

Production Cos. 

Agency 
Client 

Billy Davis 
Billy Davis 
William Backer 
Billy Davis 
Dottie West 
Sandy Mason Theoret 
G. Hill & Co. 
Sherman, Kahan 
McCann-Erickson 
Coca-Cola USA 

Song: "Never knew it could be so good 
Never knew it could be so wonderful. 
So many different things I've heard, 
I couldn't take nobody else's word. 
Couldn't believe nobody else . . . 
had to find out for myself . . . 

"Oh, Dr. Pepper, so misunderstood, 
if anyone would try you 
they'd know you taste good, so good. 

"Oh, Dr. Pepper, so misunderstood, 
if anyone would try you 
they'd know you taste good, so good. 
Oh, Dr  

Additional Commercials: 
Folk Guitar 
1950's 
Hard Rock 
Strings 
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Light and Sound Co. 
Young & Rubicam 
Dr. Pepper 



Levi's Legend Jeepers Creepers Christmas Bells 

(Music under throughout) 
Anncr. (in time with the music): "There's a legend 
in the land, millions of us know. 
A legend that began back in 18-5-0. 
Bout a guy who went west who was 20 years old, 
made a pair of pants for a dude diggin' gold. 

"Used the best of cotton, sewed double-stitched 
seams, put rivets in the pockets and called 'em "blue 
jeans." 
"Word of what he done spread quick from house to 
house cuz the diggers kinda' dug our boy Levi 
Strauss. Yeah. 
"Today you get Levi's in many different styles. Mr. 
Strauss smiles legendary smiles. 

"Long, long ago when the legend began, the legend 
lives on cuz Levi is the man who put rivets in the 
pockets, sewed double-stitched seams, made 'em 
outa' cotton and called 'em "blue jeans." 

"Levi's — they're a legend —yeah." 

Additional Commercial: 
Levi's Blues 

309 

Writers Ken Nordine 
Mike Koelker 

Producer Ken Nordine 
Music Ken Nordine 

Production Co. The Nordine Group 
Agency Honig-Cooper & Harrington 
Client Levi Strauss & Co. 

Song: "Mr. S. Claus has bagged his reds, he's now 
sporting Levis flair. His elves ixnaid their fairy 
threads in new yellow bells . . . they're not squares. 
He even sent his missus his spiffy and hep in her 
hip-hugging Levis bells. And stitched down jeans in 
crayon plaids are the bee's knees with all the swells. 
Jeepers, Creepers Christmas bells. Red and green 
suede satine, twills in true ultramarine. Cats' meow 
in Levis jeans. My flat foot floogie wants denim bells. 
Jack Armstrong wants denim jeans. Orphan Annie 
leaped her lizzards over Levis cords. Daddy War-
bucks wants maroon satines. And they're crooning 
jeepers, creepers Christmas bells, red and green 
suede satine, twills in true ultramarine. Cats meow in 
Levis jeans. Yea." 

Additional Commercials: 
Your Levis Have Made You Mine 
My Snuggle Bunnies Gone Bananas 
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Writers John Strachan 
Mike Koelker 

Producer John Strachan 
Music John Strachan 

Production Co. The Strachan Co. 
Agency Honig-Cooper & Harrington 
Client Levi Strauss & Co. 



Let's Make a Meal Three Little Words 

(SFX: Music, applause) 
Anncr: Howdy, everybody. Let's play Let's Make a 
Meal, brought to you by Howdy Beefburger. Here's 
our first deal. How much is a lobster dinner for 11 at 
El Franco's Sea Urchin? 
Man: $178.86 
Anncr: Exactly. Now, you can keep that dinner, or 
go on for the big meal of the day behind one of the 
oven doors our chef is pointing to. 
Voices from Crowd: Stay. Go on. Stay. 
Man: We'll go on. 
(Crowd: applause) 
Anncr: OK, pick your oven door. El Franco' s. Two 
weeks in Paris. Or the big meal of the day. OK, Radio 
Chef, open the door. 
(Couple reacts) 

Anncr: What does it say? 
Man: It says Howdy. 
(Music) 
Anncr: Congratulations. And what a big meal it is. 
Two pieces of mouth watering Howdy golden fried 
chicken, fantastic french fries, cole slaw and a but-
tered roll. Proving again, that now that they've 
added clam and chicken dinners, saying Howdy 
means more than ever. 
Man: You're a good person. 
(Music ou t) 

Additional Commercials: 
You Bet Your Lunch 
Howdy 
The Dining Game 
Newlyfed Game 
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Writers Tony Winch 
Seumas McGuire 

Director Harley Flaum 
Producers Tony Winch 

Seumas McGuire 
Production Co. Radio Band of America 

Agency Hill, Holliday, 
Connors, Cosmopulos 

Client Howdy Beefburger 

Man With German Accent: You think nobody loafs 
you? Hah! What about Bakers of Taystee Bread? 
They loaf you so much, they work at night, while you 
sleep, just to give you fresh loaf every morning. 
Taystee Bakers are By Loaf Possessed. They loaf 
their families. They loaf their neighbors. They loaf 
their city. They loaf their country. They even share 
their loaf with the proper strangers. They don't care 
if the one they loaf belongs to somebody else. Tay-
stee knows what the world needs now is loaf. Loaf 
from the bakers of Taystee Bread. Works as toast. 
Light or dark. Works alone or together with good 
things spread on. Works on both sides of things you 
like, as sandwich. 
So don't think nobody loafs you. Remember three 
little words from Bakers of Taystee Bread: We Loaf 
You. You and Taystee Bread. It's the greatest loaf 
story ever told. 

Additional Commercials: 
In the Mood for Loaf 
Where is Loaf? 
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Writer 
Director 

Producer 
Production Co. 

Agency 
Client 

Jack Byrne 
John Hood 
Ben Pizzuto 
Radioland Studios 
Jack Byrne Advertising 
American Bakeries Co. 



Three Voices Cop & Farmer 

1st Woman: I just get a nice warm feeling walking 
into my Sun Bank. I mean, they really make you 
feel good. 
2nd Woman:I love my Sun Bank. I feel so comfort-
able there, and they're so nice to me, and they never 
make me feel like a dummy. 
Man: Why do I like Sun Bank? Well, if you really 
want to know, er, there's this cute teller there. 
Song: "Just direct your feet, to the sunny side of the 
street. . . ." 
Anncr: Bank on the sunny side of the street . . . 
where the people are warmer and the banking is 
better. 

Additional Commercials: 
Dubrovnik 
Henry and Alice 
Leonard 
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Writers Dick Williams 
Richard Lynne 

Producer Patricia Layman 
Music Scott-Textor 

Production Co. Media Sound Recording Studio 
Agency F. William Free & Co. 
Client First At Orlando Sun Bank 

Song: "I'm a traffic cop in Queens 
and I heard some awful screams 
I thought it was a holdup from the sound 
the noise kept getting greater 
but there was no perpetrator 
It was just O'Brien's muffler as it scraped along the 
ground." 
Chorus: "Better get to Midas 
better get to Midas, 
take your car to Midas, and get your muffler fixed." 
Song:"I run a chicken farm in Maine 
and nothing's been the same 
since the muffler on my pickup gave me trouble 
my hens went into shock 
they have a mental block 
they can't lay eggs no matter how they struggle." 
Chorus: "Better get to Midas 
better get to Midas, 
take your car to Midas, and get your muffler fixed 
(by guys who are specialists)." 
Anncr: At Midas, we usually install a muffler in 30 
minutes or less. We're specialists. We have to do a 
better job. 

Additional Commercials: 
Romance & Politician 

Romance & Musician 
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Art Director Michael Ulick 
Writer Hal Altman 
Music Joe Brooks 

Agency Wells, Rich, Greene 
Client Midas Muffler 



Stewardess B. B. King 

(SFX The whine o f jet engines as heard in the 
passenger's cabin) 

Colombo: Excuse me, stewardess. But I couldn't 
help noticing that we flew over Kennedy airport 
more than an hour ago and . . . 
Stewardess: It's all right, sir. Nothing to worry 
about. 
Colombo: Well, when I saw that man with a ban-
dana over his face go into the captain's cabin, 
ma'am, I got thinking . . . here lama police Lieuten-
ant, and if I can help or anything, I could . . . 
Stewardess: We'll be turning back any minute now 
Lieutenant. The masked man tripped over a carton 
just inside the door and fell on it 
Colombo: Ah, ma'am, that's a carton of Colombo 
yogurt, the kind my people make—I was bringing 
that carton to headquarters for the people there. 
Stewardess: . . . And as he was laying there splash-
ing in that yogurt . . . 
Colombo: Well, you see, it's richer and creamier, 
ma'am, because it's made the original old fashioned 
way, that's why the people at headquarters asked 
me. . . 
Stewardess: . . . The co-pilot over-powered him, so 
we're all right now. The only casualty is the yogurt, 
I'm afraid. 
Colombo: Maybe it's not a total waste, ma'am. Ah, if 
you would just pass out some spoons, the other 
passengers and myself can help you take care 
of that. 

Additional Commercials: 
Landlady 
Chinese 
Dead Husband 
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Writers Ray Welch 
Christine Osborne 
Erik Petera 
Stephen M. Kravette 

Directors Ray Welch 
Christine Osborne 
Erik Petera 
Stephen M. Kravette 

Producer Richard Robbins 
Production Co. Fleetwood Recording 

Agency Marvin & Leonard Advertising 
Client Colombo & Sons Creamery Assoc. 

(Music: "The Thrill Is Gone," fade for . ..) 
B. B. King: Yeah, I've paid some dues. And when I 
sing about it, Lucille understands. And she sounds 
mean and low. She understands about bein' happy 
too. You see, Lucille is a part of me. She's a Gibson, 
brother. 
Anncr: The wailing guitar of B. B. King. Gibson 
makes it 

Additional Commercials: 
Roy Clark 
Bill Withers 

Writer Charlie Newman 
Director Charlie Newman 

Producer Charlie Newman 
Music Bill Withers 

B. B. King 
Roy Clark 

Production Co. Daystone 
Agency Bozell & Jacobs 

Chicago 
Client Norlin Music 



Raise Equipment 

Anncrs: Stiller & Meara 
S: Hi honey, I'm home. Guess what? 
M: Your mother's moving to Brazil. 
S: No Francine. I got a raise. 
M: Oh Winthrop, you know what that means? 
Stevies braces . . . Marcia's nose . . . that little cot-
tage at Lake Winapasakee. 
S: Now calm down dear, I was thinking more along 
the lines of a mink coat. 
M: Oh, Sweetheart, I don't need a mink coat. 
S: No Francine, it's for me. The liberated men's 
boutique is having its annual sale. 
M: Oh, Winthrop. 
S: Anyway, to celebrate I brought home a little 
Blue Nun for dinner. 
M: Honey, don't you think an extra dollar in the 
collection plate would have been thanks enough. 
S: No silly, Blue Nun is a wine—a delicious white 
wine. 
M: Winthrop, 1 have a roast in the oven. We can't 
have white wine with meat. 
S: Sure we can. Blue Nun is the white wine that's 
correct with any dish. It's great with meat and fish. 
M: I hope you weren't extravagant, honey . . . not 
that we have to worry about money anymore. 
S: Should the wife of a man clawing his way to the 
top of the corporation ladder drink anything but 
the best? 
M: Certainly not. By the way . . . did you remember 
to thank my father for the raise? 
Anncr: Blue Nun. The delicious white wine that's 
correct with any dish. Another Sichel wine imported 
by Schieffelin & Co., New York. 

Additional Commercials: 
Gourmet 
Cruise 
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Writers 

Producer 
Production Co. 

Agency 

Client 

Mark Yustein 
Kay Kavanagh 
Mac Anderson 
National Recording 
Della Femina, Travisano 
& Partners 
Schieffelin & Co. 

Anncr: Here are a few things you can do with a 
Carte Blanche card that, surprisingly enough, you 
can't do with American Express. 
With a Carte Blanche card you can order Moo Shu 
Pork, the Chinese equivalent of Mexican En-
chiladas, at the Hwa Yuan Szechuan Inn in New 
York City's Chinatown. With American Express 
you can't. 
With a Carte Blanche card you can get all the 
equipment you need for your first back packing trip 
from Big Mountain Outfitters in White Fish, Mon-
tana. With American Express you can't 
With a Carte Blanche card you can get $500.00 in 
Las Vegas if you ever happen to need some cold 
cash because you still feel hot. With American Ex-
press you can't 
So get a Carte Blanche card because as good as 
American Express is, it isn't enough. 
Carte Blanche. Accepted at over 250,000 fine estab-
lishments all over the world. 

Additional Commercials: 
Water Skiis 
A Dozen Escargot 
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Writers 

Producer 
Music 

Production Co. 
Agency 

Client 

Sara Bragin 
Mike Kay 
Ron Travisano 
Sid Wolshin 
Sid Wolshin Inc. 
Della Femina, Travisano 
& Partners 
Carte Blanche Corp. 



When You're Driving Atlas 

Anncr: When you're driving, an important part of 
your control of the road depends on the car you're 
driving. So we designed the Saab Sedan to give as 
much control over things as possible. 
We build every Saab with the precision of rack and 
pinion steering, for example, for the curviest roads 
you can find. 
We build every Saab with front-wheel drive, to give 
you excellent fraction and road holding on any kind 
of surface. 
We positioned the shift lever and hand break of our 
car in the most natural places, for fast, positive 
action. 
We located all the controls within easy reach. And 
we gave our car big sunny windows to help you keep 
track of other cars around you. 
We've engineered and designed control into every 
Saab we build. 
With all the things you've got to watch out for when 
you're driving, we think the people who build your car 
should help watch out for you. 
SAAB, It's what a car should be. 

Additional Commercials: 
Through the Years 
Blowout 
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Writer 
Producer 

Production Co. 
Agency 
Client 

Bob Wright 
Bob Wright 
Mediasound 
Cox & Co. 
Saab-Scania of America 

Anncr: The makers of Happy Day, a brand new 
candy bar, take you to a guy who hasn't had very 
many happy days. 
Interviewer: Why so glum, Atlas? 
Atlas: Are you my relief? 
Interviewer: No. 
Atlas:I'm standing here with the weight of the world 
on my shoulders. This thing doesn't get any lighter. 
You know I haven't had a happy day in the last 2000 
years. 
Interviewer: Well, I'd like to change all that sir . . . 
you see, we've just come out with something 
brand new. 
Atlas: That's all I need. Something else to carry 
around. 
Interviewer: No, this happens to be a candy bar. 
Just try it? 
Atlas: Ail right. . . but you have to take the wrapper 
off for me. My hands are full. 
Interviewer: Sure. 
Atlas: Hmmm . . . what on earth is this? 
Interviewer: It's cocoanut and nougat together for 
the first time in a pure milk chocolate candy bar. 
Atlas: Happy Day. They finally got something new 
under the sun. 
Interviewer: Funny, that's just what we call it. 
Atlas: What, something new under the sun? 
Interviewer: No, Happy Day. 
Atlas: With a few more of these, I could have the 
world on a string. Now you can have a Happy Day 
even when you're not so happy. 
Anncr: Happy Day. One of the three new candy 
bars from the Candy Maker at Checkerboard 
Square. Available in bars and treat size bags. 

Additional Commercials: 
Vampire 
Noah 
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Writers Neil Drossman 
Bob Kuperman 

Producer Linda Buonocore 
Production Co. National Recording 

Agency Della Femina, Travisano 
& Partners 

Client Ralston Purina 



The Ten Commandments Red Cheeks 

Song: "Thou shalt never tease to excess 
Over comb or over brush 
Use hot blowers with great caution 
Curl hair gently never crush 

"Thou shalt never use harsh chemicals 
Or swim in chlorine pools 
Too much sun steals protein 
And bleaching is for fools 
"Your hair will be beautiful 
When it's done 
When you shampoo with Protein 21 

"Protein 21 for Beautiful Hair . . ." 
Anncr: Goddess of Angels, you didn't read the Book 
of Beautiful Hair. Yes, you endured excessive ex-
posure to the sun's burning rays and baked out too 
much protein. But if you shampoo with Protein 21 
from now on, you'll get back some lost protein. And 
Protein 21 shall make your hair as beautiful as the 
sound of my heart when it goes doo-wah, ditty, ditty 
over you. 

Additional Commercial: 
The Book of Hair 
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Writer Harold Friedman 
Producer Tino Pelino 

Music Rod McBrien 
Production Co. McBrien Productions 

Agency Warren, Muller, 
Dolobowsky 

Client The Mennen Co. 

Anncr: If you're unhappy with the quality of food 
you've been buying, try something else: A different 
food store. 
At BIG G Food Stores, we won't let you check out 
anything until we've checked it out ourselves. Take 
apples. Healthy-looking red cheeks can mask a poor 
internal condition. 
So BIG G pulls apples from every batch, and takes 
their temperature. If an apple's overheated, it's not 
well. And we won't accept it. Then, so our apples 
won't get black and blue, BIG G packs them like 
eggs. 
You wouldn't shell out good money for damaged 
apples. Why should we? Next time, shop at a food 
store that shops as carefully as you do. Ours. BIG G. 

Additional Commercials: 
Beef Lovers 
Peas and Cucumbers 
Good for You 
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Writer Tom Nathan 
Production Co. Media Sound 

Agency Scali, McCabe, Sloves 
Client Big G Supermarkets 



Suits Personnel 

Song: "When the uptight faces 
in the uptown places 
seem far away and aloof 
as you walk around, 
and their clothes that never seem quite right 
are like the last bring-down, 
now it's nice to know 
there's a place where you can go, 
that's Barney's Underground." 
(Music under) 

Anncr: While you've been knocking around all 
summer in bathing trunks and sandals, Barney's 
Underground has been getting your suits ready 
for fall. 
We've got matching and unmatching vested suits 
and Cardin blazer suits, and plaided corduroy suits. 

If you can't find your suit at the Underground, 
you've probably had too much sun. Barney's. 7th 
Avenue and 17th Street Open 9 to 9:30. 
Song: "Whatever you're into 
you'll come out with 
at Barney's Underground." 

Additional Commercials: 
Blazer Suits 
Say Hey Kid 

323 

Writers Michael Drazen 
Scott Wadler 

Production Co. Media Sound 
Agency Scali, McCabe, Sloves 
Client Barney's Clothes 

Boy: Are you the Personnel Director? 
Man: I'm the Personnel Director! What do you 
want? And what does she want? 
Boy: That's my old lady. 
Girl: Hhhhiii. 

Man: That's your mother? 
Boy: No, man . . . my chick . . . my squaw. 

Girl: I'm going to be his secretary. 
Boy: . . . when I accept that Senior Vice President's 
job. 
Girl: Beautiful. 
Man: (laughing hysterically): And I suppose you'll 
go to board meetings in dungarees and sweat shirts? 
Boy: Uh, they're not dungarees, they're Cheap 
Jeans. 
Man: Look Mr. . . . 
Boy: Rack. Fenmore Flack the II. 
Man: Er, Mr. Flack . . . 
Girl: If you're talking to him why are you looking at 
me? 
Man: Oh, I'm terribly sorry. Ahem . . . sorry . . . er 
. . . hmmm. Now Mr. Rack, what can you offer 
this company besides a revolution? 
Girl: Love. 
Boy: That's beautiful baby. 
Boy: Well, you see, once we put everybody in 
Cheap Jeans, they'll still look good, but they'd be 
more relaxed and . . . 
Man: Now I've heard everything! (Sound of 
typewriter) Hey, get away from my typewriter. 
Girl: I'm typing my first letter. 
(SFX: Sound of paper being removed) 
Man (as if reading): Mr. Flack's father is Fenmore 
Flack the II . . . Never heard of 'em. 
Girl: You will, he just acquired 51 percent of this 
company. 
Man: (laughingly obsequious): Oh, ha ha, Mr. Rack, 
er Fenmore, how do you like your coffee? 
Girl: Organic. 
Man: Just off the cuff, do Cheap Jeans come in blue 
. . . pin stripe? 
Boy: Hey man, your palms are wet 
Girl: Heavy. 

Additional Commercials: 
Hospital 
Army 
Court 

Art Director 
Writer 

Producer 
Agency 

Client 

Charles Rosner 
Wally Weis 
Susan Cohen 
Martin Landey, 
Arlow Advertising 
Cheap Jeans 



Compare Page 7 

Anncr: This is a commericial for Harman/Kardon 
and I'd like you to try something with me. 

Tune your dial to another station and listen for a 
moment to the music. 
Then come back and I'll continue. 

Off you go then. 
(SFX announcer hums to himself) 
Are you back? 
What kind of music did you hear? Were there 
violins? 
If you had been listening to a Harman/Kardon 330B 
stereo receiver, those violins would have shimmered 
like silk. 
Was it rock? A Harman/Kardon 330B would have 
made that electric guitar talk to you. 
Did you hear drums? The 330B would have sepa-
rated every single stick beat of that drum roll. 
The Harman/Kardon 330B is a beautiful way to get 
into high-fidelity. It has the world famous 
Harman/Kardon sound. And a price you won't 
believe. 
So why are you listening to that thing? 

Additional Commercials: 
Tone 
Carmen 
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Writer Peter Evans 
Producer Peter Evans 

Production Co. Aura Recording 
Agency Peter Evans Advertising 
Client Harman/Kardon 

Man: I, Harold Globe, unemployed actor, will for 
want of something better to do and for want of $50 
now read page 7 of the new Qantas book. 
This page is not for you at all. 
It's for all those people who are jealous that you're 
going. For the people who love you so much that 
they'll do anything to make you stay at home. 
You'll find that these people are very ingenious. 
They'll give you a lot of reasons why you should 
never go. Your career will suffer. You'll never get 
another job. When you come back your friends will 
have the jump on you. They'll all have blocks of land 
and lovely houses. They'll all be married. There'll be 
no one left for you to marry. They'll only invite you 
to dinner because they feel sorry for you. 
Then there's the white slave traffic. Everyone knows 
it still goes on. Everyone knows of someone who has 
disappeared forever, snatched in broad daylight in 
Trafalgar Square and shipped away to God knows 
where. 
It's dangerous over there. And dirty. They'll tell you 
about someone who nearly caught smallpox, or 
dysentery, or myxomatosis. 
If none of this works, they'll play their trump card. 
The worry is going to kill your mother, or your father, 
or that nice little girl you brought home last Tuesday 
night. 
Let them read this book. 
They may still keep on saying the same old things. 
But they'll believe them even less than they do now. 
The book is called The How, Why, When and 
Where of Here, There and Everywhere. 
It's available now, free, if you call in at Qantas or 
Qantas travel agents. 
Uhh, was that okay? 
Do I get the money now? 

Additional Commercials: 
Page 22 
Page 27 
Where the Girls Are 
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Writer 
Director 

Producer 
Production Co. 

Agency 

Client 

Lionel Hunt 
Lionel Hunt 
Doug Davies 
Bill Armstrong Studios 
The Campaign Palace 
Victoria 
Qantas Airways Ltd. 



Dummy 

Real life Dummy on camera. 

Dummy: I was a real dummy. 

I couldn't add. 
I couldn't subtract. 
I couldn't multiply. 
I couldn't divide. 
Percentages made my head spin. 

Then they gave me America's No. 1 selling 
personal calculator, the Bowmar Brain. 

Dummy dissolves into man. 

Thanks to the Bowmar Brain, I'm no dummy 
any more, knock on wood. 

VO: The Bowmar Brain. 
A perfect gift for the little dummy in all of us. 
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Art Director Harvey Baron 
Writer Carole Anne Fine 

Director Dick Loew 
Producer Sue Smitman 

Production Co. Gomes-Loew 
Agency Rosenfeld, Sirowitz 

& Lawson 
Client Bowmar/ALI 



The Taxpayer 

Open on man figuring his taxes. 

VO: This is the Bowmar Brain. 

It can add. 
It can subtract. 
It can multiply. 
It can divide. 
It can do percentages. 

If you tell it the exact truth, it'll tell you the 
exact truth. Exactly what you owe Uncle Sam 
on April 16th. 

The Bowmar Brain. 
America's No. 1 selling personal calculator. 
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Art Director Harvey Baron 
Writer Carole Anne Fine 

Director Dick Loew 
Producer Ken Yagoda 

Production Co. Gomes-Loew 
Agency Rosenfeld, Sirowitz 

& Lawson 
Client Bowmar/ALI 



Paws 

(SFX: Dogs barking behind title) 

Title: Dinner Mix goes to the dogs. 

VO: Dogs, which part of Purina Dinner Mix 
do you like best? 
Everybody for the munchy red part, raise 
your right paw. 
Everybody for the crunchy brown part, raise 
your left paw. 

VO: Introducing Dinner Mix. The complete 
dinner that's two great dog foods. 
A munchy one. A crunchy one. Mixed. 

VO: Okay. Everybody for both parts clap 
both paws. 

(SFX: Applause) 

VO: Dinner Mix. Two great dog foods mixed 
together. 
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Art Director Frank C. Ginsberg 
Writer Marcella Free 

Director Rick Levine 
Producers Frank Ginsberg 

Lynne Kluger 
Music Gary Friedman 

Production Co. Rick Levine Productions 
Agency PGI 
Client Ralston Purina 
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Art Director 
Writer 

Directors 

Producer 
Music 

Production Co. 
Agency 
Client 

Don Michelson 
David McAneny 
Bill He'bum 
Ed Yuhas 
Ed Yuhas 
Arnold Eidus 
Chance 3 
Ted Bates & Co. 
Ocean Spray Cranberries 

Sweet-Tart 

Open on tranquil setting in forest. 

Mounty: Ah, Cranapple for breakfast — 
sweet, like apples. 

Maiden: I'd say tart—like cranberries. 

Mounty: Sweet, I'm afraid. 

Maiden: Actually, tart says it best. 

Mounty: Sweet. 

Maiden: Tart. 

Mounty: Sweet! 

Maiden: Tart! 

Both (in song): Sweet-Tart. Sweet-Tart. 
Sweet-Tart. 

Cut to product shot. 

VO: Ocean Spray Cranapple. Not too sweet. 
Not too tart. With lots of Vitamin C. Ocean 
Spray Cranapple for breakfast. It's . . . 

Couple (in song): Sweet-Tart! 



Bill Cosby 

Bill Cosby: You know you can watch the 
same exact movie on the ground, don't cha? 

And you can get the same terrific meal you 
can get on a plane on the ground. 

And you can even munch the same kind of 
nuts on the ground. 

Now, since airline fares are the same, I don't 
pick an airline for what I can get on the 
ground, I fly Pan Am. 

Because Pan Am's the world's most experi-
enced airline in the air. 

And that's where I'm gonna be. In the air. 

(Silent) 
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Art Director Ami! Gargano 
Writer Dave Altschiller 

Designer Ami! Gargano 
Director Bill Alton 
Producer Janine Maijollet 

Production Co. Alton-Melsky 
Agency Carl Ally 
Client Pan American World Airways 



David Niven 
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Art Director 
Writer 

Designer 
Director 

Producer 
Production Co. 

Agency 
Client 

Ami! Gargano 
Dave Altschiller 
Ami! Gargano 
Dick Clark 
Janine Marjo]let 
Z Productions 
Carl Ally 
Pan American World Airways 

David Niven: I have to fly thousands and 
thousands of miles a year. 

So I don't choose an airline just for its cuisine 
or its decor. That's nonsense. 

And the fares are the same anyway. 

When I have a choice, I fly Pan Am, because 
Pan Am is the world's most experienced 
airline. 

And when it comes to flying, David Niven, 
that suave, sophisticated, bon vivant, is the 
world's most experienced chicken. 

(Silent) 



Excuses 

Throughout vignettes of kids with broken 
toys. 

Dad: What happened to your toy? 

Boy: A giant gorilla came in my room and 
broke it. 

Girl: He ate too much. 

Boy: An airplane crashed into it. 

VO: At Tonka, every toy we build is built not 
to break. . so your kid can use his imagina-
tion playing with the toy . . . instead of mak-
ing excuses for it. 

Mother: Theresa, what happened to this doll 
house? 

Girl: Nothing. 

VO: A toy shouldn't break just because a kid 
plays with it. 
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Art Director Ted ShaMe 
Writer Dave Altschiller 

Designer Ted Shaine 
Cameraman Steve Horn 

Director Steve Horn 
Producer Bob Schenkel 

Production Co. Horn Griner Productions 
Agency Carl Ally 
Client Tonka Toy Corp. 
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Art Director 
Writer 

Designer 
Cameraman 

Director 
Producer 

Production Co. 
Agency 
Client 

Ted Shaine 
Dave Altschiller 
Ted Shaine 
Steve Hom 
Steve Horn 
Bob Schenkel 
Horn Griner Productions 
Carl Ally 
Tonka Toy Corp. 

Robot 

Open on kid who is bored with his new toy. 

VO: Today, all sorts of toys are being made 
that don't need kids. 

The toy plays by itself. 
If the kid would like . . . he can watch. 

At Tonka, we make toys quite different than 
this. 
Every one of our toys is made to let a child use 
his imagination . . . 
to keep him involved. 

You see, we've learned that when a toy 
doesn't need a kid . . . 
in a very short time the kid doesn't need 
the toy. 

(SFX) 
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Art Director 
Writer 

Producer 
Production Co. 

Agency 
Client 

Harvey Gabor 
Pacy Markman 
Lois Rice 
Larry Lindberg 
McCann-Erickson 
New York Racing Assoc. 

Secretariat 

High speed footage of Secretariat running 
during a workout. 

VO: If you'd been out at the track and seen 
the massive shoulders, the powerful hind-
quarters, the proud neck, you might not have 
cared that he'd lost his first race. 

You might have even spotted he was a great 
one. Of course, if you're not there to see it 
you really can't tell. That's the difference be-
tween picking a horse like Secretariat by 
number or letter. 

And being where the action is. 
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Art Director 
Writer 

Cameraman 
Director 

Producers 

Production Co. 
Agency 
Client 

Don Tortoriello 
Robert Meury 
Steve Horn 
Steve Horn 
Ann Curry 
Elio DiBiase 
Horn Griner Productions 
McCann-Erickson 
Coca-Cola USA 

Luncheonette 

Short order cook works furiously in the 
background, luncheonette counter in the 
foreground. Cashier answers phone, calls 
out orders, handles customers. 

Leo's Lunch-0-Rama. Speak to me . . . 
Meatball and anchovy on rye and a bottle of 
Coca-Cola. 

Cook puts Coke on counter. 

. . . Gladys, pick up. 

On phone again. 

. . A combo ham, chicken, swiss and raw 
onion on white and Coke. 

Cashier takes care of another customer at 
register, waves. 

See ya later, doll. 

VO: The way Americans eat these days, it's 
hard to tell what the number one sandwich is. 
But to go with it, it's obvious what the number 
one . . soft drink is. Coca-Cola. 

Close-up of Coke bottle on counter. 

Super: It's the real thing. Coke. 

(Cashier's voice in background) 

. . . a burger and mustard, ketchup and 
mayonnaise . . and Coke. Very rare. 

Cashier laughs and hangs up phone. 

I'll say it is. 
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Art Director 
Writer 

Cameraman 
Director 

Producer 
Production Co. 

Agency 
Client 

Michael Millsap 
Bill Lane 
Tony Mitchell 
Henry Knaup 
Michael Millsap 
Panel Films 
J. Walter Thompson Co. 
Eastman Kodak Co. 

Pony Express 

Old man shuffles toward camera. We see 
he's holding a Kodak pre-paid processing 
mailer. 

Man: Got somethin' ta show ya. This here's a 
Kodak pre-paid processing mailer. Jes' put 
yer Kodak film inside, stick on a stamp— 

In the distance thundering steed and rider 
approach. 

(SFX: Galloping and a shout from the rider 
as he latches onto mailer) 

—and hand it to the mailman. Then ya set a 
spell while Kodak makes yer film inta perty 
pitchers . . . Afore long . . . 

(SFX: Galloping again for rider's return) 

. . . mailman brings 'em back. Delivers 'em to 
ya personally. Ah them's pitchers. Get ya 
some Kodak mailers huh . . . 

Super: Processing mailer. 

Beats walkin' inta town. 



Kiddie Matinee 

Open on kids standing in front of movie 
theater. It's pouring. One by one each 
child is picked up until one boy remains— 
all alone. 

VO: Minutes hang like hours when 
someone's waiting for you. 
If you only had an Accutron watch, you'd 
have the right time within one minute a 
month. And you'd have him home by now. 
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Art Director Lester Feldman 
Writer Deanna Cohen 

Director Sid Meyers 
Producer Bob Nelson 

Production Co. Meyers & Eisenstadt 
Agency Doyle Dane Bembach 
Client Bulova Watch Co. 
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Art Directors 

Writer 
Director 

Producer 
Production Co. 

Agency 
Client 

Jerry Siano 
Gerald Pfiffner 
Gerald Pfiffner 
Jeffrey Metzner 
Judie Stone 
Wylde & Assoc. 
N. W. Ayer & Son 
Bic Pen Corp. 

Frog 

Open on young boy in seat of car. He has 
large jar with frog in it. Dad climbs into 
car. 

Son: Rived . . Rived . . 

Dad: Hey! . . . Buddy, that's a dandy frog. 

Dad rummages through glove compart-
ment. 

Dad: Better find something to poke some air 
holes, though, huh! Must be something 
around here— nothing . . . 

lie discovers pen. 

. . except Mom's Bic pen. Oh, heck, it's an 
emergency. Right? 

Son: Right. 

Dad punches several air holes in lid, gives 
jar to son. 

Dad: How's that? 

Son: Neat. 

Dad: Yeah —but how's Mom's ballpoint 
huh? 

Son: Still writes! 

Dad: That is some hardnose pen, eh? 

VO: The hardnose Bic. The ballpoint that can 
take it on the nose and come back writing. 
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Art Director Agi Clark 
Writer Libby Daniell 

Cameraman Steve Hom 
Director Steve Horn 

Producer Judie Stone 
Production Co. Horn Griner Productions 

Agency N. W. Ayer & Son 
Client Chapstick 
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Girl 

Open on close-up of girl applying lipstick. 

VO: This is a new kind of lipstick . . . Lip 
Quencher. By Chap Stick. 

Rain drops start rolling down her cheek. 

It's more than just a lipstick. Packed with 
moisture and creamy protective emollients. 

More and more rain. 

It doesn't just sit there looking pretty. It treats 
your lips . . . beautifully. Makes them soft, 
smooth and lusciously moist. 

Cut to product shot. Lipsticks standing in 
the rain. 

Lip Quencher. In 16 mouthwatering colors. 
Splash one on. 
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Art Director 
Writer 

Cinematographer 
Director 

Producer 
Production Co. 

Agency 
Client 

George Lois 
Rudy Fiala 
Timothy Galfas 
Timothy Galfas 
John Cholakis 
Famous Commercials 
Lois Holland Callaway 
Norton Simon 
Redbook 

Jogging 

Open on girl in park jogging. 

(SFX: Jogging footsteps) 

VO: It's not easy these days . . . 
keeping up with the changing young mamas. 
But we're trying. 

Dissolve to woman's hand putting down 
copy of magazine. 

Redbook . . . the magazine that is frankly 
written for young mamas. 



Typist 

Open on boss and typist in office. 

(Music throughout) 

VO: If you need your finger after you cut your 
finger, you need a cushioned bandage. 

Cut to close-up of typist at work. 

New Band-Aid brand clear strips, the only 
bandage with the cushion foam pad. 

Cut to close-up of typist's knuckle. 

The cushion foam pad protects your cut and 
gives it a better chance to heal. 

Pull back to show bandaged finger. 

New Band-Aid clear strips. 

Super: Protect your cut with the cushioned 
bandage. 
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Art Director Stew Birbrower 
Writer Mike Becker 

Director Neil Tardio 
Producer Tom Fenton 

Production Co. Neil Tardio Productions 
Agency Young & Rubicam 
Client Johnson & Johnson Co. 
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Art Director 
Writer 

Director 
Producer 

Production Co. 
Agency 
Client 

Stew Birbrower 
Mike Becker 
Bob Giraldi 
Tom Fenton 
Ampersand Productions 
Young & Rubicam 
Johnson & Johnson Co. 

Sliding Boy 

Open on boy in playground, about to slide. 

VO: Watch this boy's hand closely . . . the 
one that his mother took a bandage off yes 
terday. 

He's about to slide down on the very same 
hand today. 

Boy goes down slide. 

(Music) 

Without another Band-Aid Brand Adhesive 
Bandage . . . to protect it longer, the scab can 
get torn off, dirty . . . and have to start form-
ing all over again. 

And that hurts. 

Close-up of bandaging hand. 

Protect your child a little longer with a 
Band-Aid Brand Adhesive Bandage. 

Product shot. 

Super: It heals better when it's covered 
longer. 



Football 

Open on boys playing rough and tumble 
game of football. 

(SFX: Music throughout) 

VO: If you need your finger after you cut your 
finger, you need a cushioned bandage. 

(Music) 

New Band-Aid brand clear strips, the only 
bandage with the cushion foam pad. The 
cushion foam pad protects your cut and gives 
it a better chance to heal. New Band-Aid clear 
strips. 

(Music) 

Protect your cut with the cushioned bandage. 
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Art Director Stew Birbrower 
Writer Mike Becker 

Director Bob Giraldi 
Producer Richard McCarthy 

Production Co. Ampersand Productions 
Agency Young & Rubicam 
Client Johnson & Johnson Co. 



Theatre Red 

A crew unloads crates of heavy, odd-size 
stage equipment, props, scenery for 
small-town play. 

Broadway comes to some towns just once 
a year. 

When it comes, 200 costumes and 5 tons of 
lights and scenery come with it. 

For us at Eastern Air Lines, bringing all the 
things that people need to the people when 
they need them, is one of the most important 
things we do. 

That's what makes us what we are . . . the 
Wings of Man. 

Eastern Open Sky Freight, Let Us Be Your 
Wings. 
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Art Director Ed Ruggles 
Writer Peter McRobbie 

Director Bob Eggers 
Producer Geoffrey Mayo 

Production Co. Eggers, Bethune, 
Petersen Co. 

Agency Young & Rubicam 
Client Eastern Air Lines 
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Writer 
Cinematographer 

Directors 

Producer 
Production Co. 

Agency 
Client 

Steve Gordon 
Jack Horton 
Steve Gordon 
Gus Leodas 
Gus Leodas 
Elephant Studios 
Jack Byrne Advertising 
Seaman's Furniture 

Climb Mountains 

Couple dancing. Music in background. 

Benny: I love you . . . 

Marsha: Oh Benny . . . 

Benny: l' d climb mountains for you, Marsha. 

Marsha: Benny . . . 

Benny: I'd swim rivers for you . . . 

Marsha: Benny . . . 

Benny: I'd bring the world to you, Marsha. I'll 
lay the moon at your feet. I'll take the stars out 
of the sky and lay them at your doorstep, 
Marsha. You ask me . . . Marsha . . . ask me 
anything. 

Marsha: Benny, can we afford furniture? 

Benny: Now that's a problem. 

Super: Seaman's Furniture 10% Love Dis-
count Limited Time 
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Art Director deny Whitley 
Writer Bill McCullam 

Designer Jerry Whitley 
Cameraman Steve Horn 

Director Steve Horn 
Producer Maureen Kearns 

Production Co. Horn Griner Productions 
Agency Carl Ally 
Client IBM Corp. 

Office Products Div. 

Erasing Typewriter 

Open on typewriter typing the following: 

Watch carefuloy. 

(SFX: Sound of typewriter throughout) 

Carefully. 

See? 

This typewriter lifts off mistakes with the 
touch of a key. 

The new IBM 

(SFX) 

Correcting Selectric Typewriter. 

The typewriter that also erases. 

(Silent) 



Mr. Golf 

Mr. Golf on camera. 

Mr. Golf: You bought golf clubs without me? 

VO: You know your friend who thinks he 
knows everything about sports? 

Mr. Golf: I'm Mr. Golf! 

VO: At Herman's World of Sporting Goods 
there's a guy who really knows in every de-
partment. 

Mr. Golf: 1 coulda got you a deal! 

VO: Herman's is like a lot of different pro 
shops under one roof; with very unpro shop 
prices. 

Mr. Golf: Dummy! 

VO: And there's a Herman's pro in every 
department. 

Mr. Golf: What kinda clubs did they sell ya? 

VO: You know your friend who thinks he 
knows everything about sports? 

Mr. Golf: Hey, that's pretty good. 

VO: Herman's is the guy who really knows. 
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Art Director Joe LaRosa 
Writers Stu Hample 

Chuck Cohen 
Director Bob Giraldi 

Producer Pat McManamon 
Production Co. Ampersand Productions 

Agency Waring & LaRosa 
Client Herman's World of 

Sporting Goods 



Football Locker Room 

Open on girl in locker room with the team 
after a game. 

Victoria: Today, a girl can share a lot of things 
with a guy. Here's one. Vitalis Dry Control, a 
man's hair spray. Dry Control doesn't leave 
your hair brittle or lacquered looking. It was 
made to leave hair with that full, thick natural 
look. So come on girls, pick up some Vitalis 
Dry Control. 
Nice Game Bob. 

VO: It's not just for men. Come on girls. 
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Art Director Peter Berge 
Writer Bernie Schmidt 

Director Bob Giraldi 
Producer Torn Fenton 

Production Co. Ampersand Productions 
Agency Young & Rubicam 
Client Bristol-Myers 



Introducing the Slurp 

Open on 'Wipe' entering house. 

(Music up and under throughout) 

VO: Introducing The Slurp. A tough, reusa-
ble wipe with a spongy texture. It slurps up 
dirt. 

Woman's hands are seen rinsing out the 
Slurp under faucet. 

Woman: The Slurp seems indestructible. 
Even my greasy stove couldn't ruin it. 

Cut to startled little boy. 

Boy: Mom! 

Slurp now is cleaning up boy's spilled milk. 

The Slurp is drinking my milk! Mom? 

Slurp now washing dishes; woman talks on 
phone. 

Woman: Martha, now it's doing my dishes 
. . . I think it's friendly! 

VO: The Slurp. The spongy new reusable 
wipe. It slurps up dirt. 
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Art Director Frank Ginsberg 
Writer Michael Lawrence 

Director Bob Bean 
Producer John Palestrini 

Production Co. Wylde & Assoc. 
Agency PGI 
Client Nylonge Corp. 
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Art Director 
Writer 

Cinematographer 
Director 

Producer 
Production Co. 

Agency 
Client 

George Lois 
Ron Holland 
Timothy Galfas 
Timothy Galfas 
John Cholakis 
Famous Commercials 
Lois Holland Callaway 
Glenbrook Laboratories 
Sterling Drug Div. 

Faucet 

Open on close-up of woman. 

Woman: If I could turn off the drip. 

(Cough) 

I' d be a happy woman. 

Close-up of man. 

Man: If I could turn off the drip . . . 

(Cough) 

I'd be a happy man. 

Close-up of boy. 

Boy: If I could turn off the drip . . . 

(Cough) 

I'd be a happy kid. 

Dissolve to Breacol bottle. 

VO: Sometimes post-nasal drip makes you 
cough more . . . So while a strong cough 
suppressant in Breacol works away at your 
cough . . . the neo-synephrine in Breacol. . 
helps fight post-nasal drip. 

Camera shows bottle which has a faucet 
handle on it . . . woman turns handle. 

VO: Neo-synephrine . . . helps dry post-nasal 
drip . . . This year give your family Breacol's 
one-two punch . . . 

(SFX: Drip slows, stops) 

Super: . . . to help turn down the drip and 
help silence the cough. 
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Art Director 
Writer 

Cinematographer 
Director 

Producer 
Production Co. 

Agency 
Client 

George Lois 
Rudy Fiala 
Timothy Galfas 
Timothy Galfas 
John Cholakis 
Famous Commercials 
Lois Holland Callaway 
Sandoz-Wander 
Ovaltine Food Products 

Billy Williams 

Open on boy and his dog. 

Boy: Meet my five best pals. 
My old pal Napoleon. . 

(SFX: Boing) 

My old pal Michael McVey . . . 

(SFX: Boing) 

My old pal Mr. Mummy . . . 

(SFX: Boing) 

And my old pal. . . 

(SFX: Boing) 

Billy Williams disappears. Dissolve to pro-
duct shot. 

VO: Ovaltine . . . the chocolate sensation that 
tastes great in milk. 

Ovaltine is stirred. 

And Ovaltine gives you more of the vitamins 
you need all day than any other milk flavoring. 

Cut to boy with all his pals. 

Boy: My old pal Ovaltine. 
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Art Director 
Writer 

Cinematographer 
Director 

Producer 
Production Co. 

Agency 
Client 

George Lois 
Rudy Fiala 
Timothy Galfas 
Timothy Galfas 
John Cholakis 
Famous Commercials 
Lois Holland Callaway 
Sandoz-Wander 
Ovaltine Food Products 

Tom Keating 

Open on boy and his dog. 

Boy: Meet my five best pals. 
My old pal Socrates. 

(SFX: Boing) 

My old pal Adam Reed . . . 

(SFX: Boing) 

My old pal Gargantua. 

(SFX: Boing) 

My old pal Tom Keating . . . 

(SFX: Boing) 

Tom Keating disappears. Dissolve to prod-
uct shot. 

VO: Ovaltine . . . the chocolate sensation that 
tastes great in milk. 

Ovaltine is stirred. 

And Ovaltine gives you more of the vitamins 
you need all day than any other milk flavoring. 

Cut to boy with all his pals. 

Boy: My old pal Ovaltine. 



Summer Camp 

Open on boys in lunch line at summer 
camp. 

Boy 1: Man! This camp is dumb. 

Boy 2: Yeah. We have to go to dances. 

Boy 1: With girls! 

Boy 2: And the food. They never give you 
good desserts like at home. 

Boy 3: Yeah. Wish I had some of my mom's 
pudding. 

Close-up of pudding for dessert. 

Boy 1: Hey, pudding! 

Chorus: Wow! 

VO: Kids love pudding. 
And with Jell-0 Brand Instant you can make 
your kids rich, creamy pudding in just ten 
minutes. 

Boy 3: You know camp is really getting better. 

Boy 2: Yeah, but there's another dance this 
Saturday. 

VO: If you have kids, you better have pud-
ding. Jell-O Pudding. 
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Art Director Gary Carlisle 
Writer Phil Becker 

Director Mike Cuesta 
Producer Alan Pen taleri 

Production Co. Stan Lang Productions 
Agency Young & Rubicam 
Client General Foods Corp. 



Testimonial TV 

Throughout shots of various people giving 
testimony to product. 

Labor worker: Lay's Potato Chips, that's the 
best. 

Young Woman: I like them as a snack. 

Man: Just put a bag down in front of me and 
I'll finish them off, one by one. 

Young Girl: They're always fresh and crisp. 

Young Boy: Hey, this is terrific. 

Chorus: That's why we're number one, 

Man on bridge: we're number one, 

Man in workshop: we're number one, etc. 

Super: America's Number One Potato Chip. 

VO: Cause, no one can eat just one Lay's 
potato chip. 
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Art Director Matt Basile 
Writer Ray Dempsey 

Director Sid Myers 
Producer Ian Shand 

Production Co. Meyers & Eisenstadt 
Agency Young & Rubicam 
Client Frito-Lay 



Protein for Pennies 

Simple straight-forward shots of high-
protein produce (each with supermarket 
price signs) appear as announcer speaks. 

VO: With the way meat prices have been 
going up, you have to look elsewhere for 
other kinds of protein. 

So you should know that a pound of Buitoni 
has the same quantity of protein as twelve 
ounces of beef. And only Buitoni has 50% 
more protein than any leading brand of 
spaghetti. 

Of course, there are other foods with the 
same quantity of protein as Buitoni. A pound 
of fish, a pound of chicken, or sixteen eggs. 

Buitoni. Protein for pennies. 

Super 

-7 Buitoni. 
Protein for pennies. 
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Art Director Paul Guliner 
Writer Hy Abady 

Director Mike Cuesta 
Production Co. Stan Lang Productions 

Agency Scali, McCabe, Sloves 
Client Buitoni Foods Corp. 



Noilly Prat 

Various close-ups of product and good 
things to eat. 

VO: (slight French accent): Noilly Prat Dry 
Vermouth . . . 

Doesn't just stand there growing cold . . . 

It mixes . . Rocks . . . Blends . . . Sparkles. 

Noilly Prat . . . Starts things cooking. 

Don't stir without Noilly Prat . . . The extra 
dry vermouth imported from France. 
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Art Director Steve Zimberg 
Director Elbert Budin 

Producer Bruce Nadel 
Production Co. Ampersand Productions 

Agency Chester Gore Co. 
Client Noilly Prat 



George Washington 

Commercial demonstrates with series of 
vignettes, beginning with Martha and 
George. 

VO: For breakfast, the father of our country 
wanted wholesome wheat. But it was soggy. 

Martha: Don't lie to me, George. How is it? 

George: Bad. 

VO: Confucius wanted delicious rice, but it 
was soggy. 

Confucius: Soggy rice . . . Not taste nice. 

VO: And Geronimo wanted tasty corn but 
that was soggy too. 

Geronimo: No good. 

VO: Now we have Wheat Chex, Rice Chex 
and Corn Chex. Crispy little squares that 
taste as delicious as the natural grains they 
were made from. Because they don't get 
soggy. 
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Art Director Maurice Mahler 
Writer Jackie End 

Designer Maurice Mahler 
Cameraman Norm Griner 

Director Norm Griner 
Producer Lynn Lyons 

Production Co. Hom Griner Productions 
Agency Wells, Rich, Greene 
Client Ralston Purina 



Dude 

Open on Winters as sloppy guy, then cut to 
him in white palm beach outfit eating 
Good Humor. 

Sloppy Guy: Hey get a load of the dude. 
Wait'll that ice cream bar starts drippin' on his 
ice cream suit. Hee hee. 

Dude: Never fear, "No Drip" Good Humor 
here. 

Now into second Good Humor. 

Rich and creamy-tasting like old-fashioned 
ice cream. Quality all the way. 

Cuts back and forth from dude to sloppy 
Winters. 

Only Good Humor is "No Drip" — melts 
slow. Drips less. Doesn't mess ya up. Try "No 
Drip" Good Humor, messy person. Good 
Humor melts in ya. Not on ya. 
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Art Director N. Leslie Silvas 
Writer Ed Doyle 

Cameraman Chuck Wheeler 
Director Bob Larsen 

Producers Ed Doyle 
N. Leslie Silvas 

Production Co. Communications Network 
Agency Ross Roy of New York 
Client T. J. Lipton 



Boys & Girls 

Open on Winters as Grampa. 

Gramps: That boy, Chester's just wacky 
about Good Humor Ice Whammys. 

Cut to Winters as Chester licking an ice 
whammy stripe. 

Look at him lickin his little heart out. Ya haa 
haa! 

Chester: Good Humor Ice Whammy Stripes 
are nice, Grampa. Two natural fruit flavors on 
one stick. 

Gramps: I'm kinda partial to Ice Whammy 
Swirls. Two natural berry flavors on one 
lickin-good stick. 

Cut back to Winters as Chester. 

Chester: Aren't kids everywhere wacky 
about Ice Whammys, Grampa? Huh, huh, 
huh! 

Gramps holding a box of each. 

Gramps: You betcha, sonny. Good Humor 
stripes and swirls for boys and girls. Go get 
'em, kids. They're really cool. Cool? 
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Art Director N. Leslie Silyas 
Writer Ed Doyle 

Cameraman Chuck Wheeler 
Director Bob Larsen 

Producers Ed Doyle 
N. Leslie Silvas 

Production Co. Communications Network 
Agency Ross Roy of New York 
Client T. J. Lipton 
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Art Director 
Writer 

Director 
Producer 

Production Co. 
Agency 
Client 

Paul Guiltier 
Tom Nathan 
Bob Giraldi 
Bruce Martin 
Ampersand Productions 
Scab, McCabe, Sloves 
Big G Supermarkets 

Apple 

Young man demonstrates sitting behind 
crate of apples. He is aided simply by a 
knife and a thermometer. 

Spokesman: Before Big G buys fruit, we get 
the inside story. We take an apple's tempera-
ture to make sure it's healthy. If an apple's 
overheated, it's not well. 

Then, to make sure the taste will be perfect, 
we check the sugar ring. If it's white it's Big G; 
if it's brown, it's N.G. Oh, this is a very sick 
apple. 
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Art Director 
Writer 

Cinematographer 
Director 

Production Co. 
Agency 
Client 

Bob Wall 
Rudy Fiala 
Dick Richards 
Dick Richards 
Dick Richards 
Lois Holland Callaway 
Tetley 

Ice Cream Man 

Ice cream truck has broken down in the 
middle of nowhere. 

(SFX: Gurgling sound) 

VO: He's unquenchable . . . 
A thirsty soul. . 
Downing drinks by the gallon. 

Man walks down deserted road. 

(SFX: Gurgling sound) 

But still thirsty. 

Dissolve to product shot. 

One drink could quench his thirst. 
Tetley . . . Iced Tetley. 

Something about the taste of Tetley, with 
those tiny little tea leaves, just sipping a glass 
or two . . . satisfies the deepest thirst. 

Super: Iced Tea Quenches. 

(SFX: Gurgles) 



Seven Years Wasted 

Open on seven-year old Billy. Mother 
places Light n' Lively Yogurt in front of 
him. 

Mother (VO): (Coaxing) Billeee, I've got a 
nice new treat for you. Yogurt! 

(SFX: Typical seven-year old wriggling and 
room noises) 

He goes through antics—unwillingness to 
taste something new. 

VO: Look at it this way . . . 

Boy finally starts to taste just some . . . 
likes it . . . 

. . . this is Light n' Lively brand yogurt from 
Sealtest . . . the one that tastes like creamy-
smooth fruit pudding. 

Close-up of package to boy, who likes 
yogurt a lot. 

. . . the longer you take to try it, the longer 
you'll be without it. 

Super: Light n' Lively registered trademark 
Kraftco Corp. 

Billy: Seven years wasted. 
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Art Director Agi Clark 
Writer Cathy Snow 

Director Bill Hudson 
Producer Lou Georgaris 

Production Co. Wylde & Assoc. 
Agency N. W. Ayer & Son 
Client Sealtest Foods 



Emeraude by Coty 

16-inch Biceps 

Close-up of man and woman talking into 
camera. 

Man: Being more of a man used to mean 
having 16-inch biceps, or driving faster than 
anybody else. 

Man: Today, it means being strong enough 
to be gentle. 

Woman: Being more of a woman used to 
mean acting hard to get. 
Today, it means not acting at all. 
Want him to be more of a man? 
Try being more of a woman. 

Product shot 

VO: Emeraude Perfume. By Coty. 
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Art Director Mel Platt 
Writer Wally Weis 

Cameraman Steve Hom 
Director Steve Hom 

Producer Susan Cohen 
Production Co. Hom Griner Productions 

Agency Martin Landey, 
Arlow Advertising 

Client Charles Pfizer 
Coty Div. 



Wally Cox 

Wally Cox on camera. 

Cox: Everyone thinks of me as a bookworm. 
But I have another side. The inside. 

I'm clad in a grape fizz T-shirt and French blue 
hip briefs. 

I have Jockey underwear in almost every 
style and color. 

I may look like Wally Cox. But inside I'm 
Tyrone Power. 

Super: Logo 

VO: Jockey Brand Fashion Underwear. 
What the well undressed man is wearing this 
year. 
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Art Director Allan Beaver 
Writer Larry Plapler 

Designer Allan Beaver 
Cameraman Norm Griner 

Director Norm Griner 
Producer Sandy Sinclair 

Production Co. Horn Griner Productions 
Agency Levine, Huntley, Schmidt 
Client Jockey International 
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Art Director 
Writer 

Designer 
Director 

Producer 
Production Co. 

Agency 
Client 

Allan Beaver 
Larry Plapler 
Allan Beaver 
Mike Cuesta 
Sandy Sinclair 
Mike Cuesta 
Stan Lang 
Levine, Huntley, Schmidt 
E. F. Timme & Sons 

Lady and Tiger 

Woman and tiger on camera 

Woman: He's wearing a real tiger coat. I'm 
wearing a fake fur by Timme. 

Although, it's virtually impossible to tell the 
difference, a Timme fur costs far less money. 
Perhaps even more important it didn't cost a 
tiger his life. 

The beauty of a Timme fake is that you can 
wear a beautiful tiger coat and he can keep his. 

Super: Timme 

VO: Timme—Makers of Timme-Tation fake 
furs and fabrics for just about everything else. 
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Art Director 
Writer 

Designer 
Director 

Producer 
Production Co. 

Agency 
Client 

Rob Lopes 
Mike Lichtman 
Rob Lopes 
Jeffrey Metzner 
Maggie Durham 
Wylde & Assoc. 
Levine, Huntley, Schmidt 
Excello Shirts 

First Impression 

A man who is slovenly dressed slowly 
changes into a well-dressed business ex-
ecutive. 

Man: The first impression a person makes 
has little to do with the kind of person he is. 
How he feels. Or what he believes. It really 
has to do with the way he looks . . . Because 
people are judged by appearances. Right or 
wrong, it's true—if you don't make a good 
first impression, you may never get the 
chance to correct it. 



Yogi Berra 

Yogi Berra and sons on camera. 

Yogi: l' m Yogi Berra and I believe in haircuts. 

Sons: We're Yogi's sons, and we believe in 
hair. 

Yogi: I believe in tradition. 

Sons: And we think things need a lot of 
changing. 

Yogi: Take Yogi Berras advice: Stay on the 
ball. 

Sons: Take Yogi's sons' advice: Have your-
self a ball. 

Yogi: Jockey Brand White Underwear. 

Sons: Jockey Brand Color Underwear. 

Yogi: White. 

Sons: Color. 

Yogi: White. 

Sons: Color. 

Yogi: White. 

Sons: Color. 

Yogi: Where did I go wrong? 

Super: The choice is yours. 
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Art Director Allan Beaver 
Writer Larry Plapler 

Designer Allan Beaver 
Cameraman Norm Griner 

Director Norm Griner 
Producer Sandy Sinclair 

Production Co. Horn Griner Productions 
Agency Levine, Huntley, Schmidt 
Client Jockey International 
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Art Director 
Designer 

Writer 
Director 

Producer 
Production Co. 

Agency 

Client 

Ken Berris 
Ken Berris 
John Russo 
Dominick Rossetti 
Joanne Diglio 
MPO Productions 
Della Femina, Trayisano 
& Partners 
Emery Air Freight 

Disc Jockey 

Close-up of DJ at studio mike. 

DJ: And now kiddies, the big No. 1 record 
from England you've been waiting for. And 
here it is kiddies . . . Hey. 

(No record, only silence.) 

DJ: The big numero uno. Hey, kiddies . . . 
Alright . . . Hey . . . 

(Still silence.) 

Engineer holds up "No Record" sign and 
DJ starts to come apart at the seams. He 
makes an effort to continue smooth con-
versation with the audience. 

VO: Nearly every business depends on air 
freight. And the most dependable air freight 
company is Emery. With over 100 offices and 
a computerized system that tracks shipments 
in 10 seconds. 

Engineer leaves, shutting off lights and 
leaving DJ in the dark studio booth. 

DJ: Bernie. . Bernie . . . 

VO: Call your nearest Emery office. 

Super: Emery Air Freight. . We're the best 
because we're the fastest and the safest. 



Civilized Car 

Couple bid romantic, fairy-tale-like adieu. 
Man drives car down driveway of elegant 
mansion. 

(SFX: Rhapsodic music throughout opening) 

VO: The Volvo 164 provides the luxuries 
people of wealth consider necessities. 

Seats that let them sit on leather, air condi-
tioning, power steering. 

But above all else, the 164 is a Volvo. 

Car reaches gate, gate opens. Outside the 
weather is stormy. Traffic is murderous. 

(SFX: Thunder, music becomes threatening) 

And out in the real world, you need all the 
Volvo you can get. 
The Volvo 164. A civilized car built for an 
uncivilized world. 
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Art Director John Danza 
Cameraman Steve Horn 

Writer Michael Drazen 
Director Steve Horn 

Production Co. Horn Griner Productions 
Agency Scali, McCabe, Slaves 
Client Volvo of America Corp. 
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Art Director 
Writers 

Director 
Production Co. 

Agency 
Client 

John Danza 
George Dusenbury 
John Withers 
Joe De Voto 
N. Lee Lacy Assoc. 
Scali, McCabe, Sloves 
Volvo of America Corp. 

Wagon 

Open on a parking lot at a shopping center. 
People hurry to get to cars in pouring rain. 

(SFX: Torrential rain) 

Woman: Every morning men leave their little 
women to struggle with the biggest cars on 
the road —station wagons. 

Of course, we need space to carry the kids 
and dogs and groceries, but that doesn't 
mean we have to lug around a lot of car. 

There's enough space in a Volvo wagon to fill 
four refrigerators full of groceries. Yet the 
Volvo wagon is as easy to park and maneuver 
as a Volvo sedan. 

How are we going to get mobilized if we can' t 
even get out of the parking lot? 
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Art Director 
Writers 

Director 
Production Co. 

Agency 
Client 

John Danza 
Michael Drazen 
George Dusenbury 
Mike Cuesta 
Cuesta Productions 
Scali, McCabe, Sloves 
Volvo of America Corp. 

Act of Congress 

Volvo moves toward camera with view of 
Capitol dome behind. 

(SFX: Fife and drum marching music 
throughout) 

VO: In 1956, Volvo had padded dashboards. 
Twelve years later, all cars had them, encour-
aged by an act of Congress. 

In 1959, Volvo became the first mass-
produced car with safety belts as standard 
equipment. Nine years later, all cars had 
them, inspired by an act of Congress. 

All told, Volvo had six important safety fea-
tures before they were required by law. 

At Volvo, we were committed to safety before 
it became mandatory. 

(Music out) 
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Art Director 
Writer 

Designer 
Director 

Producer 
Production Co. 

Agency 
Client 

Charles Piccirillo 
Mike Mangano 
Charles Piccirillo 
Harold Becker 
James DeBarros 
Dick Miller Assoc. 
Doyle Dane Bembach 
Volkswagen of America Corp. 

Crazy Things 

Various vignettes of crazy sights through-
out. 

VO: To cope with the gas shortage. . one 
man we know of . . . 
. . figured out a way to harness windpower. 

Another devised a method . . . 
. . of making his own fuel . 
. . . from cow waste. 

And someone . . . 
. . . even went so far . . 
• . . as to create . . . 
. . a piston-driven pogo stick. 

Cut to a Volkswagen. 

Why are all these people doing all these crazy 
things . . 
. . . when all they have todo. . 
. . is one sensible thing. 



Nightmare 

Mr. and Mrs. Smith in bed. Mr. Smith is 
having a nightmare. 

VO: Last week, Mr. Smith's big new car and 
Mrs. Smith's new Volkswagen both reached 
12,000 miles. 

Which was a nightmare for Mr. Smith, since 
his warranty expired. 

But not for Mrs. Smith, because her warranty 
lasts for up to 8,000 miles longer. 

You see, she's covered by Volkswagen's 
Owner's Security Blanket. 

(VO reads full warranty.) 
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Art Director Charles Piccirillo 
Writer Mike Mangano 

Director Bob Giraldi 
Producer James DeBarros 

Production Co. Ampersand Productions 
Agency Doyle Dane Bembach 
Client Volkswagen of America Corp. 



Economy 
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Art Director 
Writer 

Cinematographer 
Designer 
Director 

Producer 
Production Co. 

Agency 
Client 

Jerry Delbert 
Bobby Smallheiser 
Jerry Cotts 
Rick Levine 
Rick Levine 
Paul Skidell 
Rick Levine Productions 
Cunningham & Walsh 
American Motors 

Open on Gremlin driving into a deserted 
gas station. 

VO: The Gremlin has always enjoyed popu-
larity because of its low price as well as its 
rather cute shape. 

Gas Attendant: Where's the rest of your car 
toots? Ha! Ha! 

VO: But today the Gremlin is popular for a 
better reason. It goes a long way on a gallon 
of gas. 

Girl: A dollar's worth please. 

Cut to gas attendant holding dollar. Girl 
grabs back the dollar. 

Gas Attendant: Are you sure you're gonna 
need all that sweetheart? 

Girl: Well maybe not . . . just give me . . . a 
gallon! 

Gas Attendant: A gallon. 

Girl: (Laughs) 

Cut to side view of Gremlin with attendant 
staring at car. 

VO: Backed by the AMC Buyer Protection 
Plan. 

We back them better because we build them 
better. 



The Wild Westerner 

Open on painters sneaking into shop. 

VO: One day . . . 
Volkswagen's yellow painter . . . 
and our green painter . . . 
and our blue man . . . 
went berserk. 

Painters roll out Volkswagen. 

Introducing . . . 

The lemony lime over grass green with a 
peacock blue stripe around the middle . . . 
Volkswagen station wagon. 

If you like this sort of thing. . 
better act quickly. 

Painters get caught. 

It isn't going to happen again. 

The limited edition Wild Westerner. Sold 
only in the wild west. 
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Art Director Charles Piccirillo 
Writer Stan Lee 

Director Bill Alton 
Producer Barbara Cowan 
Agency Doyle Dane Bembach 
Client Volkswagen of America Corp. 



Parts 

Super: Bill Bruce of Bruce-Flournoy Ford 

Bill Bruce: At Bruce-Flournoy, we have 
18,000 different Ford parts on hand. 

Bruce opens hand. Ford part drops into it. 
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Art Director Louis Colletti 
Writer Lan-y Spector 

Designer Louis Colletti 
Director Andy Jenkins 

Producer Maggie Durham 
Production Co. Jenkins Covington 

Agency Levine, Huntley, Schmidt 
Client Bruce Floumoy Ford 
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Art Director 
Writer 

Designer 
Director 

Producer 
Production Co. 

Agency 
Client 

Stephen Graff 
Tom Yobbagy 
Stephen Graff 
Fred Levenson 
Susan Calhoun 
Wylde & Assoc. 
Doyle Dane Bembach 
Continental Insurance Cos. 

Home & Car Policy 

Open on car before nice home. 

(SFX under) 

VO: Continental Insurance introduces a new 
way to cover you and your home. 

Camera moves to man inside car, then to 
two cars, sweeps to show happy family. 

VO: The Continental Personal Comprehen-
sive Protection Plan. Now all the things 
covered in your Home Owner's Policy, and 
all the things covered in your Automobile 
Policy. . 

Series of real car and home disasters end-
ing up with fire. 

. . can be covered in one policy . . . To cover 
all this, plus Hospital, Disability Income, and 
Mortgage Life Insurance in one plan, see 
your Continental Insurance agency. 

Super: Company logo. 



Bumper Car 

(SFX: Horn) 

Open on man inside house. Pull back to 
show house and car pulling up in front. 

VO: One of the nicest things about getting 
automobile coverage. . 
from a Continental Insurance agent is the 
special emergency number he gives you 
when he isn't around. 

(SFX: Car bumps into parked car) 

It lets you call for quick claim service at any 
time day or night, even on weekends. 

Telephone Operator: Dial-A-Claim. May I 
help you? 

Man: Yes. My wife is having an accident. 

Super: Your Continental Insurance Agent. 
When you're with him, he's with you. 
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Art Director Stephen Graff 
Writer Chuck Kollowe 

Designer Stephen Graff 
Director Bob Bean 

Producer Nancy Campell 
Production Co. Wylde & Assoc. 

Agency Doyle Dane Bembach 
Client Continental Insurance Cos. 



Comeback 

Woman on camera. 

Super: Actual Case History. 

Woman: I got restless. 
Things like uh. . security . . . dependability 
. . . I don't know. They. . they just weren't 
enough any more. So I left. 
For looks. 

(Cynical laugh) 

I found out pretty quickly how much looks 
are worth. So now I'm back. 
For good. 

VO: Another person who found out that 
inner goodness . . . is far more important than 
outward appearance. 
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Art Director Charles Piccirillo 
Writer Mike Mangano 

Directors Mike Mangano 
Charles Piccirillo 

Producer James DeBarros 
Production Co. Directors Studio 

Agency Doyle Dane Bembach 
Client Volkswagen of America Corp. 



Roll-Over 

• 
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Art Director 
Writers 

Cinematographer 
Producer 

Production Co. 
Agency 
Client 

Michael Jackon 
Michael Cox 
Bob Wright 
Art Kane 
Wylde & Assoc. 
Wylde & Assoc. 
Cox & Co. 
Saab-Scania of America 

Technicians push car off a hill. 

(SFX: Natural) 

VO: At Saab, safety has always been a major 
concern. 

That's why we built the Saab 99 with roll-
cage construction, 6 solid steel posts, roll-bars 
and door impact panels. 

It's also why we decided to test it over and 
over. 

We hope you never need it, but it's nice to 
know it's there. 

Saab. It's what a car should be. 
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Art Director 
Writer 

Designer 
Director 

Producer 
Production Co. 

Agency 
Client 

Amil Gargano 
Jim Durfee 
Amil Gargano 
Alan Green 
Bob Schenkel 
Wylde & Assoc. 
Carl Ally 
Pan American World Airways 

Runway/Landing 

Dramatic shot of airport runway. 

(SFX under) 

VO: Any airline can buy a 747. But have you 
ever wondered how an airline learns to fly a 
747 . . . and other aircraft? 

Well, 24 airlines have learned to fly at Pan 
Am. Pan Am trains other airlines. Yet you pay 
no more for a ticket on Pan Am. 

(SFX) 

Now . . . where are you going to find a bigger 
bargain than that? 

(SFX) 



Bedside Light 

Upper crust young English couple enter 
girl's bedroom. Davina is eager, Rodney, 
reluctant. 

Davina: Don't you think my new bed is abso-
lutely the bee's knees? 

Rodney: Well, uh, yes Davina, it does look 
extremely . . . 

Davina pulls Rodney down to sit on bed. 
She turns light off. 

Davina: But Rodney, darling, it's one of 
these new. . Soft Beds. 

Rodney (turning light on): Oh! Oh, it's one of 
those. 

Davina (turns light off): Hmmm. Isn't it just 
insanely romantic? 

Rodney (light on): Well, no, I'd say it was 
more sort of . . . neo-classical! 

Adoration in Davina's eyes. She turns light 
off, and pounces on Rodney. 

Davina: Oh, Rodney!! 

Rodney: Oh gosh!!! 

VO: The Soft Bed. From Vono. 
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Art Directors Bob Nisbet 
Colin Craig 

Writers Colin Craig 
Bob Nisbet 

Designer Brian Morris 
Cameraman Peter Suschitsky 

Director Alan Parker 
Producers Bob Nisbet 

Colin Craig 
Production Co. The Alan Parker Film Co. 

Agency Cogent Elliott Ltd. 
London 

Client Vono 
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Art Directors 

Writers 

Cinematographer 
Director 

Producers 

Production Co. 
Agency 

Client 

Morton Kirschner 
Bob Bemard 
Jim Prins 
Ben Rowold 
Ferenc Kálmán-Gáll 
Frans Weisz 
Jim Prins 
Morton Kirschner 
The Forum Film Makers 
KVH & Partners 
Amsterdam 
Sigma Coatings B.V. 

By. 

Rambo 

(Note: This commercial was produced in the 
Dutch language. It ran in The One Show with 
English subtitles.) 

VO: Standing by your water tap and you get 
a wet slap. Rambo, Rambo, that's really it. 
Closes holes. No bullshit. 

Hole in the bottom of your boat? That makes 
it hard to float. Rambo, Rambo, that's really 
it. Closes holes. No bullshit. 

When your window lets in air. It's difficult 
not to care. Rambo, Rambo, that's really it. 
Closes holes. No bullshit. 



Ekmnir Brains 
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Art Director 
Writer 

Director 
Producer 

Production Co. 
Agency 

Client 

Stan Block 
Adam Hanft 
Rick Levine 
Tom Fenton 
Rick Levine Productions 
Rosenfeld, Sirowitz 
& Lawson 
Bowmar/ALI 

The Newlyweds 

Young couple in bed in hotel on wedding 
night. Husband reads the amounts on the 
checks of their gifts; wife uses Bomar. 

Husband: Seventy-five dollars, Uncle Ned 
. . . Cousin Phyllis $35 . . . $50. . 

Bomar in close-up. 

VO: The Bowmar Brain, it unerringly adds, 
subtracts, multiplies, and divides. 

Bride: We're rich. 

They collapse on the bed. 

VO: So it can bring good news or bad news. 

They sit up. Husband begins subtracting. 

Husband: Wait! Now subtract $368 for your 
dress. . $315. . $52 for the room . . . 
leaving. . . 

Husband shows calculator up to show 
number. 

Bride: (Disbelieving) $1.85. 

VO: Dependability and accuracy . . . 

Bomar Brain—numbers flashing —stops 
on 1. 

make the Bowmar Brains America's No. 1 
selling line of personal calculators. 
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Art Director 
Writer 

Designer 
Directors 

Producer 
Production Cos. 

Agency 
Client 

Ami! Gargano 
Dave Altschiller 
Ami! Gargano 
Dick Clark 
Bill Alton 
Janine Man°Ilet 
Z Productions 
Alton-Melsky Productions 
Carl Ally 
Pan American World Airways 

Chocolate Mousse 

Open on man sitting in window at airport. 

Man: I've been a fighter pilot, a test pilot and 
I've even trained pilots. 
But when I'm sitting back there with the pas-
sengers I'm just as up-tight as the next guy. 

So when I pick an airline, it isn't because of 
the meals or the movies. 
And the fares are the same. 
When I have a choice, I fly Pan Am. 

Pan Am is the world's most experienced air-
line. And that means more to me than 9 
channels of stereo and a chocolate mousse. 

(SFX) 

Additional Commercials: 

Bill Cosby 

David Niven 
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Art Director 
Writers 

Director 
Producer 

Production Co. 
Agency 
Client 

Vin Scheihagen 
Norm Saxer 
Peter Rosier 
Bob Gipps 
Billy Ray Smith 
Film Fair 
Tracy-Locke Advertising 
Frito-Lay 

Pianist 

(SPX: Piano) 

Avery appears at piano as camera moves 
around to show stage hand reaching into 
Doritos bag. 

VO: When people eat Doritos brand tortilla 
chips . . . 

Hand bites chip sending Avery (now into 
inspired playing) flying off piano. 

. one good crunch leads to another. 

Next Avery gets up and piano lid crashes 
down. 

That's because Doritos taste as good as they 
crunch. Try Doritos. 

Avery walks up to stage hand, takes 
Doritos bag, crunches. 

Super: Taste as good as they crunch. 

Additional Commercial: 

Bartender 
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Art Director 
Writer 

Director 
Producer 

Production Co. 
Agency 
Client 

Tony DeGregorio 
Jerry Silverman 
Ross Lowell 
Dan Kohn 
Shaller Paperno Shaller 
Warwick, Welsh & Miller 
Piel Bros. 

Going Steady 

(SFX: Music throughout) 

VO: Remember when everybody used to go 
steady? 

(Music) 

I'll never forget the day I decided I would too. 
Just like everybody else. 

Later those drafts tasted so fresh and smooth 
it made draft beer special for me. 

Our romance didn't last but I still drank draft. 

Piel's Real Draft. 

Singers: Piel's Real Draft. The kind of beer 
you first loved. 

Additional Commercials: 

"Cha Cha" 

"Bowlers" 
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Art Director 
Writers 

Director 
Producer 

Production Co. 
Agency 
Client 

Jim Ross 
Mike Drazen 
Lesley Teitelbaum 
Jerry Ansel 
Mike O'Halloran 
Ansel Productions 
Warwick, Welsh & Miller 
Brooke Bond Foods 
Red Rose Tea div. 

Little Old Lady 

Open on spunky old woman in cluttered 
livingroom. 

Little Old Lady: I'm sorry, honey, after all 
these years. But you don't have what it takes. 
You're too weak. You fade when you should 
be gaining. 

Camera pulls back. 

You're not my cup of tea anymore. I've 
found Red Rose. 

VO: For a stronger cup of tea, with a flavor 
that'll never let you down, switch to Red Rose 
. . . . It's a potent cup of tea. 

Super 

Additional Commercials: 

Spitfire Pilot 

Scarlett O'Hara 
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Art Director 
Writers 

Director 
Producer 

Production Co. 
Agency 
Client 

Vince Salmieri 
Judy Blumenthal 
Monique Citron 
Barry Brown 
Pat McManamon 
Brillig Productions 
Waring & LaRosa 
Fisher-Price Toys 

Caboose 

Penguin waddling along pond. 

VO: Fisher-Price Toys help a child make all 
sorts of discoveries. 

Mother's hand squeezing bulb of toy. 

Like the difference between waiting for things 
to happen. And making things go. 

Cut to train rolling along stone wall in park 
. . . Boy pulls train on wall as mother 
watches. 

How life looks one way if you're the engineer. 
And another if you're the caboose. 

Cut to close-up of boy putting monkey on 
caboose. 

He discovers that in a world where everyone 
is bigger than he is, there's lots he can dream 
up on his own. 

Super: Fisher-Price Toys 

Additional Commercials: 

Camper/Houseboat 

Puzzle/Playdesk 



Art Director 
Writer 

Photographer 
Director 

Producer 
Production Co. 

Agency 

Client 

Joe Minnella 
Fred Doner 
Josef Sedelmaier 
Josef Sedelmaier 
Marty Lieberman 
Sedelmaier Film Productions 
W. B. Doner 
Southfield 
Robinson Furniture 

Recliner 

Woman is standing next to husband, who 
is relaxing in recliner. 

Woman: You're probably wondering where I 
found this handsome recliner. . 
I got it at Robinson's! 

Additional Commercials: 

Rug 

Dining Room 



Southwestern Bell 

Movers 

Open on movers filling truck with house-
hold goods. 

John: Frank, lemme take my jacket off and 
we'll get ya moved. 
Let's put the love seat in first. 
Gotta fill up every spot, Frank. 

(SFX: Scrunch) 

VO: When you want the job done right . . . 
you need the Yellow Pages. Businesses tell 
you where they are, when they open, how 
long they've been in business. It's all in the 
Yellow Pages . . . because you need to know 
about the people you need. 

John: The key's in my jacket! 

Frank: And the jacket's on the love seat! 

Additional Commercials: 

Karate 

Carpet 
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Art Director James Million 
Writer Larry Richardson 

Photographer Josef Sedelmaier 
Director Josef Sedelmaier 

Producer Larry Richardson 
Production Co. Sedelmaier Film Productions 

Agency Gardner Advertising 
St. Louis 

Client Southwestern Bell 
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Art Director 
Writer 

Designer 
Cinematographer 

Director 
Producer 

Production Co. 
Agency 
Client 

Jerry Whitley 
Bill McCullam 
Jerry Whitley 
Steve Horn 
Steve Horn 
Maureen Kearns 
Horn Griner Productions 
Carl Ally 
IBM Corp. 
Office Products Div. 

Waiting 

(SFX: Natural copier sounds) 

Copier in limbo. One secretary after 
another appears, has to wait on line. 

VO: If you've ever stood around a copy 
machine waiting to make copies, you should 
appreciate this, the IBM Copier II. As you can 
see, it lets you feed in your originals continu-
ously. And there's no waiting for your copies 
to appear either. The IBM Copier II. 

The copier that waits for you, instead of you 
waiting for it. 

Additional Commercials: 

Erasing Typewriter 

Correction 
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Art Director 
Writer 

Directors 

Producers 

Production Cos. 

Agency 
Client 

Stew Birbrower 
Mike Becker 
Neil Tardio 
Bob Giraldi 
Tom Fenton 
Richard McCarthy 
Grant Murtaugh 
Ampersand Productions 
Neil Tardio Productions 
Young & Rubicam 
Johnson & Johnson Co. 

Typist 

Open on boss and typist in office. 

(Music Throughout) 

VO: If you need your finger after you cut your 
finger, you need a cushioned bandage. 

Cut to close-up of typist at work. 

New Band-Aid brand clear strips, the only 
bandage with the cushion foam pad. 

Cut to close-up of typist's knuckle. 

The cushion foam pad protects your cut and 
gives it a better chance to heal. 

Pull back to show bandaged finger. 

New Band-Aid clear strips. 

Super: Protect your cut with the cushioned 
bandage. 

Additional Commercials: 

Sliding Boy 

Football 



396 

Art Directors 

Writers 

Director 
Producers 

Production Co. 
Agency 

Client 

Bob Kuperman 
Ron Travisano 
Neil Drossman 
Dick Raboy 
Ron Travisano 
David Langley 
Linda Buonocore 
Bob Kuperman 
David Langley 
Della Femina, Travisano 
& Partners 
Ralston Purina 

Cats 

Fast cuts of various cats throughout. 

VO: We asked cats all over America what cat 
food they like best. 

Super: Muncie, Ind. 

Cat: Meow. 

Super: Boston, Mass. 

Cat: Meow. 

Super: Atlanta, Geo. 

Cat: Meow. 

Super: Pittsburgh, Pa. 

Cat: Meow. 

Super: Seattle, Wash. 

Cat: Meow. 

VO: The answer was unanimous. New Meow 
Mix from Purina. It's a tasty combination of 
three separate flavors. Tuna, liver, and 
chicken. 

Product shot. 

Each flavor a separate bite size morsel. So 
your cat gets three separate foods instead of 
one. 

Cut to another cat. 

Super: Brooklyn, New York. 

Cat: Bow-Wow. 

VO: Wise guy. 

Super: New Meow Mix Tastes So Good, 9 
Out Of 10 Cats Ask For It By Name. 

Additional Commercials: 

Package 

Caveman 

Singing 
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Art Director 
Writer 

Designer 
Director 

Producer 
Production Co. 

Agency 

Client 

Ken Berns 
John Russo 
Ken Berns 
Dominick Rossetti 
Joanne Diglio 
M.P.O. Videotronics 
Della Femina, Travisano 
& Partners 
Emery Air Freight 

Customer 

Executive at desk on phone. From confi-
dent beginning, he gradually comes apart. 

Man: Hi, my name is Knowles . . . 
I shipped something with you from Cleveland 
to Rome . . . 
Knowles . . . K . . . as in kangaroo. 
My number? PL-5-0, oh, my waybill number. 
I don't have it. I'll hold. 

He searches through desk. 

VO: This couldn't happen at Emery Air 
Freight. Thanks to a computerized system for 
tracking shipments in less than 10 seconds. 
Without a waybill number. 

Close up of man on phone, starting to 
relax. 

Man: Arrive in Rome today? 
I was beginning to . . . Rome, New York? 

Man's face bewildered. 

VO: Call your nearest Emery office. 

Super: Emery Air Freight. 
We're the best because we're the fastest and 
the safest. 

Additional Commercials: 

Disc Jockey 

Theater Manager 
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Art Director 
Writer 

Directors 

Producer 
Production Cos. 

Agency 
Client 

Alan Kupchick 
Enid Futterman 
Phil Marco 
Steve Horn 
Norm Griner 
Patty Wineapple 
Phil Marco 
Horn Griner Productions 
Grey Advertising 
No Nonsense Fashions 

New Side by Side 

Open on young woman standing between 
two hosiery displays. 

Anncr (OC): This is us. No Nonsense 
Panty-Hose. This is them. L' eggs. 

Cut to close up of anncr. stretching panty-
hose waistband. 

We have a sewn-on waistband. They have a 
knitted-in waistband. 
We have two sizes and they're both rein-
forced here. 
They have two sizes, and only their queen 
size is reinforced. Their regular size isn't. 

Cut to anncr. between racks. 

So which is a better value? L' eggs Panty-
Hose at $1.39. Or No Nonsense Panty-Hose 
at 99c? 

Additional Commercials: 

Side By Side 

Split Set 
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Art Director 
Writer 

Directors 

Producer 
Productions Cos. 

Agency 
Client 

Mike Withers 
Barry Greenspon 
Bill Alton 
David DeVries 
David DeVries 
Petersen Co. 
Alton Melsky 
DKG 
Dollar Savings Bank 

Land Baron 

Man and woman in car. 

Myron: Myron Doyle, land baron. 

Emma: Barren land is more like it, Myron. 
You really think you're going to resell this to 
somebody? 

Man in car wiping brow. 

Myron: It gets nicer, Em. Doesn't the 
brochure say lush, rolling hills? 

Emma: It also says we can make money from 
our land. 

Man and woman standing outside of car. 

Emma: What's cactus selling for on the open 
market Myron? 

Myron: That's not funny Emma. 

Emma: There's gotta be a better way. 

Super: Dollar Savings Bank. The Better Way. 

VO: Dollar Savings Bank. Maybe we're the 
better way. 

Additional Commercials: 

"Get Rich Quick" 

"Oil" 
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Art Director 
Writers 

Directors 

Producers 

Production Cos. 

Agency 
Client 

Don Tortoriello 
Pacy Markman 
Robert Meury 
Nick Pisacane 
Norm Griner 
Steve Horn 
Don Tortoriello 
Elio DiBiase 
Ann Curry 
Lois Rice 
Horn Griner Productions 
E.U.E. 
McCann-Erickson 
Coca-Cola USA 

Drugstore 

Interior of old-fashioned drugstore. 
Spokesman on camera. 

In 1886 in a drugstore like this, they sold the 
first glass of Coca-Cola. It must have tasted 
pretty good, because before long people 
began to imitate its taste. 

He walks over to table with old-fashioned 
dispenser and Coke glass. 

They came up with drinks that looked like 
Coca-Cola . . . but never one that tasted like 
Coca-Cola. That's why 150 million times a 
day, people all over the world turn to coke. 

(Music up: "Real Thing" theme) 

Drinks. 

That's one reason they call it the real thing. 

Logo 

Additional Commercials: 

Prophet 

Luncheonette 



Account Transfer 

Bankers and man. 

Banker No. 1: You want to open a checking 
account? 

Man: Yes sir, that's my check to open the 
account right there. 

Banker No. 2: What is your address here? 

Man: l' m not exactly settled just yet . . . 

Banker No. 1: Addresses of your last three 
employers? 

Man: I'm self-employed. 

Banker No. 2: References? 

Man: Uh . . . my neighbor in Whistling Moun-
tain. 

Banker: Whistling Mountain? 

Man: Here's my driver's license. 

Bankers look at each other. 

Banker: It's expired! 

Banker: Ever been arrested. 

Man: No sirs, not that I remember . . . Look, 
when can I open an account? 

Banker: After your check clears . . . in a week 
or so . . . 

Man: What'll I do in the meantime? 

Banker: Wait . . . 

Man walking down street, dog barking at 
his heels. 

VO: Too bad he wasn't with Bank of America 
. . . he wouldn't have had to open a new 
account. With our statewide system of offices, 
we can transfer your account right near your 
home or job anywhere in California. Bank of 
America Account Transfer Service—for the 
business of living. 
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Art Director Celso Barroso 
Writer Bob Emenegger 

Director Bob Gips 
Producer Grey Staff 
Agency Grey Advertising 

Los Angeles 
Client Bank of America 
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Art Directors 

Writer 
Director 

Producers 

Production Co. 
Agency 
Client 

Burt Purmell 
Alan Gorman 
Hans Kracauer 
Rick Levine 
Hans Kracauer 
Burt Purmell 
Rick Levine Productions 
Kracauer and Marvin 
Benihana of Tokyo 

Graduation 

A Japanese graduation ceremony for 
Benihana chefs. One graduate recalls his 
schooling. 

Dissolve to flashback. 

Graduate: At first I didn't think I'd make it. 
I kept asking myself —was I good enough to 
earn the title of Benihana chef? 
Oh, those long hours in the classroom! 
Those Benihana teachers! 
They were tough. 
They were hard. 
They kept pushing me till I thought I'd drop. 
But one day by George I got it. I was ready to 
go forth and cook amongst the Americans. 
It was a great moment. 

Dissolve back to the present on the word 
"moment." Graduate clutches diploma. 

Super: Benihana of Tokyo. 



Civilized Car 

Owner of the Estate: Good morning, Wal-
ter. It's a glorious day to be alive, eh? 

(SFX: Rhapsodic music throughout opening) 

Woman: Oh Jonathan . . . come home 
quickly. I miss you already. 

Couple bid romantic, fairy-tale-like adieu. 
Man drives car down driveway of elegant 
mansion. 

VO: The Volvo 164 provides the luxuries 
people of wealth consider necessities. Seats 
that let them sit on leather. Air conditioning, 
power steering . . . And, since the rich do 
travel in fast circles, an aggressive 3 liter, fuel-
injected engine. But above all else, the 164 is 
the first luxury car built like a Volvo. And out 
in the real world, you need all the Volvo you 
can get. 

(SFX: Thunder, music becomes threatening) 

Car reaches gate, gate opens. Outside the 
weather is stormy. Traffic is murderous. 

And out in the real world, you need all the 
Volvo you can get. 
The Volvo 164. A civilized car built for an 
uncivilized world. 

rer-
._, • zer, 
403 

Art Director John Danza 
Writer Mike Drazen 

Designer John Danza 
Cameraman Steve Horn 

Director Steve Horn 
Producers John Danza 

Mike Drazen 
Production Co. Horn Griner Productions 

Agency Scali, McCabe, Sloves 
Client Volvo of America Corp. 
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Art Director 
Writer 

Director 
Producer 

Production Co. 
Agency 
Client 

Joy Greene Markoff 
Sharon Hartwick 
Bob Giraldi 
Alan Pentaleri 
Ampersand Productions 
Young & Rubicam 
General Foods Corp. 

Candlelight Dinner 

Chester: 1 always say—there's nothing like a 
good home-cooked meal. 

Emily: I got this recipe from my nutritionist's 
cookbook. 

Chester: I bet it's supposed to be good for 
me . . . 

Emily: Da da. Isn't it beautiful? 

Chester: Da da. What—what is it, Emily? 

Emily: It's stuffed fish braised in skim milk 
and smothered with raw cashews—It's a 
good source of vitamin A and protein. 

Dissolve to a few minutes later. 

Emily: So, how do you like it? 

Chester: I really like the coffee. 

Emily: It's Sanka Decaffeinated Coffee. 

Chester: This is San ka Decaffeinated Coffee? 

Emily: I drink it all the time . . . It's better for 
you if caffein bothers you. They take the 
caffein out of it, so you can drink as much as 
you want . . . 

Chester: . . . In that case, I'll have another cup. 

Emily: Chester, I've been thinking . . . 

Chester: I need someone to take care of me. 

Emily: You really need someone to take care 
of you. 

Chester: I know . . . Shut up. 
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Art Director 
Writer 

Photographer 
Director 

Producers 

Production Co. 
Agency 
Client 

Dominick Rossetti 
Tom Attea 
Mario Capriotti 
Dominick Rossetti 
Lou DiJoseph 
Noel Campbell 
M.P.O. Videotronics 
Young & Rubicam 
Dr. Pepper 

Silent Movie 

Take-off on old-fashioned melodrama, be-
gins in typical sinister style with black-
cloaked evil person trying to make sweet 
young thing give in. What evil is he after? 

(Suspense music swells.) 

Man: Consent . . . 

Heroine: No, no—anything but that! . . . 
Help . . . Help! Oh, someone save me! 

(Music builds to sinister climax) 

Man: . . You can't know 'til you try it . . . 

Surrender and doom. Her virtue seems 
lost. 

Heroine: What treachery! I'm lost! Lost! 

(Chorus up: "Dr. Pepper, so misunderstood 
• . •") 

Heroine: Oooh . . 

(Chorus: . . . "If anyone would try it. . .") 

VO: Dr. Pepper . . . it looks like a cola but it 
tastes different and millions of people who've 
tried it love the difference. 

(Chorus fades: "Dr. Pepper. . . once you try 
it, you'll love the difference . . .") 



Testing 

(SFX: Natural sounds, rain) 

Investigator: '61 Valiant. That's the one 
we're after this time. 

Junk Man: I got no Valiants. 

Investigator: Ya sure? 

Junk Man: Sure I'm sure. 

(SFX: Crane smashing car) 

Investigator: '63 . . . '63 Bel Aire? '63 Fal-
con, that's on our list, too. 

Junk Man: Heya wait. I got one in last week. 
Hey Lenny! That '63 Falcon? 

Lenny: Over in parts. 

Junk Man: Gee, uh, what're ya lookin' for, 
anyway? 

Investigator: Little plastic part. Slightly used. 

VO: DuPont is after a ten-year old plastic 
part. A part made of DuPont Delrin. 
This carburetor throat. DuPont wants to 
test it. 
To see how it stood up to almost 60,000 miles 
of heat and vibration and gasoline fumes. 
Testing a product before you sell it isn't un-
usual. But following up on it, is. 
Looking into a product's past, can help make 
it even better in the future. 

Junk Man: Is that all ya want? 

Investigator: That's all. For now. 

(SFX: Music effect) 

VO: DuPont. There's a world of things we're 
doing something about. 
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Art Director Joe Tranchina 

Writer Tom Rost 
Director George Gomes 

Producer Les Collins 
Agency Batten, Barton, 

Durstine & Osbom 
Client E. I. du Pont 

de Nemours & Co. 



I CAN BE VERY FRIENDLY 
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Art Director 
Writer 

Director 
Producer 

Production Co. 
Agency 
Client 

Bob Cox 
Peter Murphy 
Tim Newman 
Jim Spillane 
WRG/Dragoti Ltd. 
Wells, Rich, Greene 
Sun Oil Co. 

Tough Business-Sunoco 

Middle-aged man is at work in his service 
station. Blond boy rides in on motorcycle 
while he's talking. 

Spokesman: This is a tough business m in. I 
really gotta dig in to make it. I gotta wife, kids. 

Here's one of 'em. Now Roger here, he says 
he's a free spirit. Well, you ought to see that 
spirit eat. That's why I gotta do more to make 
it. I gotta make friends and I gotta keep 'em. 
When you come in here, I'm gonna wash 
front and back windows, and your side view 
mirror. I' m gonna take a look at your tires, 
your battery, your oil. l' m gonna give you a 
few tips on how to get better gas mileage, too. 

(To his son: Get a haircut.) 

. . . Why, I' m so friendly, I'll check your teeth 
if it'll keep you comin' back. Tell you some-
thin' else. You get a Sunoco Credit card, 
you'll get special deals from Sunoco on just 
about everything I sell. Now, I'm not too 
happy about havin' to work this hard, but like 
I say, I got the wife . . . then there's the free 
spirit . . . 'n I gotta have more friends. Believe 
me, I can be very friendly. 

Super: The spoken line fades to Sunoco logo. 



Act of Congress 

Volvo moves toward camera with view of 
Capitol dome behind. 

(SFX: Fife and drum marching music 
throughout) 

VO: In 1956, Volvo had padded dashboards. 
Twelve years later, all cars had them, encour-
aged by an act of Congress. 

In 1959, Volvo became the first mass-
produced car in the world with safety belts as 
standard equipment. Nine years later, all cars 
had them, inspired by an act of Congress. 

All told, Volvo had six important safety fea-
tures before they were required by law. 

At Volvo, we were committed to safety before 
it became mandatory. 

(Music out) 
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Art Director John Danza 
Writers George Dusenbury 

Michael Drazen 
Director Mike Cuesta 

Production Co. Cuesta Productions 
Agency Scali, McCabe, Sloves 
Client Volvo of America Corp. 



Rome 

Visitor at bar. 

(SFX: Juke box & bar) 

Visitor: Excuse me, Excuse me. May! have a 
Budweiser? 

Bartender: Hey sonny, come here. When in 
Rome, you do as the Romans do. 

Cut to medium shot of people at bar. 

VO: We brew Utica Club just for the people in 
this part of the country. And they kind of think 
of it as their own. So if a stranger to these 
parts doesn't order a Utica Club he better be 
able to take a little kidding. 

Utica Club, we know what you like because 
we live where you live. 

Customer: What do you do? 

Visitor: What do I do—I sell swimwear. 

Chorus of Customers: Swimwear! 

Super: Utica Club. 

"We know what you like, Utica Club 
We live where you live, Utica Club 
We know what you like, Utica Club 
We live where you live, Utica Club." 
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Art Director Ron Travisano 
Writer Jerry Della Femina 

Designer Ron Travisano 
Director Dominick Rossetti 

Producer Linda Buonocore 
Production Co. M.P.O. Videotronics 

Agency Della Femina, Travisano 
& Partners 

Client The West End Brewing Co. 
of Utica 
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Art Director 
Writer 

Director 
Production Co. 

Agency 
Client 

elL 

Robert Reitzfeld 
Frank Di Giacomo 
Bob Giraldi 
Ampersand Productions 
Scali, McCabe, Stoves 
Barney's Clothes 

17, 

Fifty Years Ago 

Open on the first Barney's—with all its 
local color. Sign 'Home of Famous 
Brands' prominent. 

VO: Fifty years ago, he opened a little store 
on Seventh Avenue and 17th Street. 

(SFX and 1920's music) 

He opened that store with a grand total of 
forty suits. He sold his suits during the good 
times, and he got by on the seat of his pants 
during the bad times. 

Throughout first portion of commercial 
Mr. Barney is shown hard at work. 

He worked long, and he worked hard. 

(SFX and music) 

But if he did anything, he always gave the 
people of this town what they wanted—their 
moneysworth. 

His name was Barney, and today his store is 
still giving people their moneysworth. Only 
now, Barney's has a lot more to give. 

Reveal current store. 

Today that little hole in the block is not only 
the whole block, it's the single largest men's 
store in the world. 

Barney's has changed a lot in fifty years, but 
Barney hasn't. 

Mr. Barney with mother and son. 
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Art Director Allen Kay 
Writer Lois Korey 

Director Jerry Shore 
Producers Allen Kay 

Lois Korey 
Syd Rangell 

Production Co. Jerry Shore Productions 
Agency Needham, Harper & Steers 
Client Xerox Corp. 
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The Tablecloth 

Two businessmen in an Italian restaurant. 

1st Man: George, did you ever figure out 
where to put the main elevator shaft? 

2nd Man: . . . To tell the truth, I just can't 
seem to lick it. 

2nd Man unconsciously begins drawing on 
tablecloth. .. continues throughout meal. 

. . I tried moving it over here but it was too 
close to the laundry room . . . and the plumb-
ing pipes kept giving me trouble. 

1st Man: Pass the butter, please. . Did you 
ever think of putting it over here right oppo-
site the olives—then you could move the 
service elevator to the left of the bread sticks. 

2nd Man: . . . then there'd be room for the 
circuits. Yeah, terrific. You did it . . . 

1st Man: Yeah, but the solution is under your 
lasagna. 

Cut to them walking, tablecloth under 
arm, up to office where they put tablecloth 
on copier. 

VO: For small businesses on their way to 
becoming big businesses, Xerox introduces 
the 3100 compact copier. A little copier that 
does things you'd think only big Xerox 
copiers could do. . . . 

Two re-enter restaurant and sit at clean 
table. 

Gino: Gentlemen, would you care for dessert 
now? 

2nd Man: Thanks a lot, Gino. 

Returns tablecloth. 

1st Man: Here's the storage room . . . Move it 
over here . . . 

Man reaches for his pen. 

Gino's face says "Here we go again." 

Super: Xerox. 



Chorus 

Open on teacher playing piano, empty 
grammar school stage. Seven-year old boy 
enters, holds up paper, sings: 

"I am . . . 

Little girl comes in next. With each suc-
ceeding line of the song another child is 
added to the group until the stage is full of 
singing children holding copies of the 
song. 

. . He is . . . she is . . . we are . . . the kids 
. . us kids . . . from Henry Barnard Elemen-
tary School. 

"The Blue . . . the gold . . . so brave, so 
bold . . ." 

(Singing in roundelay) 

VO: Xerox is in the business of communica-
tion. In government, medicine, science, in-
dustry and education, Xerox is constantly 
working to make communication faster, 
easier, more efficient . . . and more fun. In all 
fairness to class 2F, Xerox had a lot of years to 
get in tune. 

(Song up) 

. . . "We're proud to say . . . with luck, some-
day . . . us kids will be . . . the kids . . . of 
Albert Leonard Junior High School." 

Super: Xerox. 
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Art Director 
Writer 

Director 
Producer 

Production Co. 
Agency 
Client 

Bill Weinert 
Jeanne Chinard 
Tibor Hirsch 
Jack Hubler 
Weiner/Berman Productions 
Needham, Harper & Steers 
General Motors 
Frigidaire Div. 

Tech Center 

(SFX: Car) 

Man, unseen, in car pulls up to Tech 
Center, past security guard and inside. We 
tour with camera various professionals at 
the center and research rooms. 

VO: You are entering the research and de-
sign center of General Motors . . . the people 
who brought you the first Hydramatic trans-
mission . . . who introduced the legendary 
Corvette, and designed the fabulous Cadillac 
Eldorado. 

Before opening doors. 

And now, you are about to see a revolution-
ary new development. Something you've 
never seen before . . . The Frigidaire 
Touch-n-Cook Range. 

Dramatic white cloth unveiling. 

. . That's right, Frigidaire . . . because for the 
last 54 years, Frigidaire and General Motors 
have been working together. And now we're 
bringing you the first range with solid-state 
controls. It has no buttons, no knobs, no 
dials. Just touch it on . . . touch it off. 

Close-ups demonstrate each point. 

To bake. . just touch 'Bake' . . then the 
temperature you want. Touch the panel to 
get everything from the temperature to the 
time of day. Our ceramic top has no seams to 
catch dirt . . . you just wipe it clean. And, of 
course, the oven can clean itself. 

White-coated researchers in view with new 
Frigidaire. 

The Frigidaire Touch-n-Cook Range . . . one 
of the easiest ways to cook since people 
began to eat. 

Super: Frigidaire Home Environment. Divi-
sion of General Motors. 



Color Me 

Little boy in field. 

Boy: I like a whole bunch of colors. My favo-
rite is blue . . . it used to be green. . but I 
switched to blue . . . because my new sneak-
ers are blue . . . and the sky is blue . . . and 
my sister has a new dress with blue polka 
dots. 

My next favorite color is green . . . 'cause 
grass is green, trees are green, and I have a 
green pussycat 'cause I spilled green paint on 
him. He used to be orange. 

I like orange, too, 'cause oranges taste good. 
And I like purple, pink, yellow. 

VO: At Xerox we like colors too. Because the 
world isn't black and white and gray. So why 
should all our copies be? 

Boy from limbo, up to copier. 

. . That's why we're introducing the Xerox 
Color Copier. 

Boy puts in drawing. 

Color to highlight, color to enhance, color to 
teach, color to improve understanding. A 
range of functional colors. The Xerox Color 
Copier. 

Boy holds up original of his drawing and 
the copy. 

VO: It can color your business and it can also 
do this. 

Super: Xerox. 

XEROX 
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Art Director Allen Kay 
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Mr. Insecurity 

Typical 'little guy' on camera. 

Mr. Insecurity: I admit I' m insecure about a 
couple of things, like women . . . thunder, 
grasshoppers . . . sleeping without a night 
light. But there is one thing I am secure about, 
and that's my new VW. 
Because it's covered by the "Owner's Se-
curity Blanket". 

That means I'm covered for 12 months or 
20,000 miles (which ever comes first) or 
roughly 10,000 trips to Mother's house. 

If anything goes wrong with any part (except 
for tires & filters, which is only fair) they'll fix 
it free. 

And to make sure I stay secure, they recom-
mend that I undergo analysis. Three free ses-
sions of computer analysis. That's how they 
can tell if things are normal or if I' m heading 
for a breakdown. 

And they'll even lend me a VW by appoint-
ment free. 

So I'll never be left out there in the cold . . . 
with the thunder, grasshoppers. 
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Million Pintos I 
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Producer 
Production Cos. 

Agency 
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Jerry Caggiano 
Charles De Simone 
Robert Phillips 
Joe Pytka 
John Keown 
Wylde & Assoc. 
Sandler 
Grey Advertising 
Ford Motor Co. 

VO: The basic, durable Ford Model A: After 
more than 40 years, it's estimated there are 
nearly a million still registered. The basic, 
durable Ford Pinto. After just three years, 
there are over a million Pintos already on the 
road. Seems like going back to the basics of 
America's original, economy car wasn't a bad 
idea. 

And, now for '74, we've improved the basics. 
Pinto comes with standard front disc brakes 
. . . a refined suspension. . and a gas-saving 
4-cylinder engine that's a little peppier than 
last year's. Not to mention attractive options, 
from sun roofs and luggage racks . . . to 
steel-belted radial tires. . automatic trans-
mission . . . air-conditioning and more. The 
Model A of yesterday. You could call it the 
grandfather of today's Pinto. 

Living proof that, when you get back to 
basics, you get back to Ford . . . Pinto. . at 
your Ford Dealer's. 



Charlotte 

Man rides up to southern mansion on 
horse, dismounts, and runs inside house. 

Man: m home, Charlotte. Ya hear me Char-
lotte? 

Woman: It's about time you got back! 

Man: Magnolia. Where's Charlotte? Where is 
she? 

Woman gestures toward room. 

Woman: She's been in there for days. 

Man: Is that true Charlotte? 

Woman: She won't come out. She won't eat! 

Man: I'm com' in in. 

He walks toward bed. 

Man: Charlotte, I'm giv' in you your choice. 

Cat: Meow! 

VO: It's "Choice Morsels", a delicious new 
recipe that only Purina has. It's moist and 
different for cats with discriminating taste. 
This easy to serve, it's a full nutritious meal. 
And it comes in six varieties. New "Choice 
Morsels" from Purina. 

It's the cats choice. 

Man: Charlotte, my pet. 

Cat: Meow! 
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Hallway 

(SFX: Doorbell) 

Deliveryman: You J. J. Middleman? 4B? 
You put a deposit on a new Olds? You en-
tered the Olds Family Contest? O.K., you 
won. Sign here. 

He signs sleepily, then realizes the some-
thing he signed for must be outside. 

VO: New York, you know you're gonna buy 
a new Olds. Sooner or later. And right now, 
sooner's a good time. Because the car you 
order now can be the car you win. Free. 

(Music up) 

Oldsmobile just became the number three 
best-selling car in the whole country. And 
your local dealers —the Olds family—is 
celebrating. So come in and put your money 
down on a new Olds. Then you can enter the 
Olds Family Contest. Every week, for five 
weeks, we're giving away a new Olds free. So 
come on. New York, your family's waiting to 
hear from you. 

Super: Your Family's Waiting To Hear From 
You. The Olds Family. 
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Art Director Amold Arlow 
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Director Andy Jenkins 
Producer Susan Cohen 

Production Co. Jenkins Covington 
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Stunt Driver 

Visuals show breathtaking ride through 
streets, down stairs and through un-
matchable hurdles. 

(SFX) 

VO: This is a man whose life depends on 
his car. 
He's Remy Julienne . . . 
Europe's greatest living stunt driver. 

(SFX) 

In Europe, there are 50 different. . kinds of 
cars to choose from. Yet in the . . . more than 
100 films Remy Julienne has made, he's 
done more stunts in Fiats, than in any other car. 

(SFX) 

VO: And the Fiat he prefers above all. . . is 
this one. The Fiat 124. A family car. 

(SFX) 

(Silent) 
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Art Director Ralph Ammirati 
Writer Marty Puns 

Designer Ralph Ammirati 
Director Giacomo Battiato 

Producer Bob Schenkel 
Production Co. Politecne Cinematografica 

Agency Carl Ally 
Client Fiat-Roosevelt Motors 
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Art Director 
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Cameraman 
Directors 
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Production Co. 
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Gary Carr 
Doug Linton 
Alison Argo 
Zale Ma gdar 
Zale Magdar 
Harry Hamburg 
Evelyn Arthur 
Ed Zemla 
Canadian Cinegraph 
Goodis, Goldberg, 
Soren Ltd., 
Ontario 
London Life Insurance Co. 

Birth 

(Note: These are excerpts from a 120-second 
commercial.) 

Open on girl's face and pull back to show it 
is in labor room. 

VO: If you could pick a country to be born in, 
Canada would be a good one. You could 
take advantage of its resources and oppor-
tunities, you could shape it . . . help it grow. 

Husband holds her hand. Nurse ap-
proaches and girl is wheeled to delivery 
room. 

VO: At London Life, we've been believing in 
Canada for about a century now . . . 

Inside delivery room seen from wife's eyes. 
Doctor works. 

. . The roads this baby will travel. . . the 
university he attends . . . this hospital. . . all 
represent a London Life investment attitude 
which is deeply concerned with Canada and 
Canadians. At London Life we don't believe 
it's enough just to sell someone something 
and leave it be. No matter how good the 
product. It's for this reason we always try to 
apply the utmost integrity to the ways in 
which we invest money.. . At London Life, 
we're concerned with living. 

Doctor's hands hold newborn babe. 

Mother's face smiling. 

The next time someone from London Life is 
in contact with you, give him a good hearing 
.• . London Life. To us, Life is more than 
insurance. 

Additional Commercials: 

Car Wash 

Ghost Town 
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Art Directors Harvey Gabor 
Al Scully 

Writer William Backer 
Directors Phil Messina 

Peter Israelson 
Producer Phil Messina 

Music William Backer 
Billy Davis 
Roger Cook 
Roger Greenaway 
Billy Ed Wheeler 
Sandy Mason Theoret 

Production Cos. Roma Films 
E.U.E. 

Agency McCann-Erickson 
Client Coca-Cola USA 

Hands 

Open, kids in street. 

"Hands, we got hands 
Hands for baking 
Hands for building 
Hands for loving, holding 
children, 
Hands, la la la la 

Kids fixing up lot. 

"Our hands have got to be for helping, like 
planting trees along the way, 

"Like bringing Coke to someone thirsty 
"On a hot and sunny day clear: 
on a hot and sunny day 
la la la la 
When the sun is bright and ain't it nice . . 

Old lady giving flowers. 

"Give somebody a Coke alright . . 
hands (It's the real thing) 

"Coca-Cola. It's the real thing . . . 
(Coke is)." 

Additional Commercials: 

Getting This World Together 

Surprise Party 
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Burt Purmell 
Alan Gorman 
Hans Kracauer 
Rick Levine 
Hans Kracauer 
Burt Purmell 
Dick Laysky 
Rick Levine Productions 
Kracauer and Marvin 
Benihana of Tokyo 

American Couple 

Man and woman are seated at a Benihana 
hibachi table. 

He: Why did I let you drag me down here? I 
hate Japanese food. 

She: Benihana won't give you the usual 
Japanese food. 

He: Yes they will. I'm going to eat creepy, 
quivering masses of who knows what. 

She: No, you're not. 

He: Mysterious blobs wrapped in rice. 
Strange shapes that leaped out of the ocean 
only this morning. 

She: Will you stop it! 

He: Little pickles that set your nose on fire. 

Chef approaches, bows, starts slicing and 
cooking. 

He: Welcome to heartburn. I don't trust a guy 
with a knife. 

She: Shhh! He's quicker than lightning. 

He: I don't think the chef likes me. 

She: He likes you Harry, he likes you. 

He: Mmm . . this steak is fantastic. I guess 
I'm really a narrow and prejudiced person. 

She: Narrow and prejudiced. 

He: But nice. 

Super: Benihana of Tokyo. 

Additional Commercials: 

Graduation 

Rookie 

Rocky 



426 

Art Director 
Writers 

Designer 
Director 

Producer 
Production Co. 

Agency 
Client 

Mike Tesch 
Ed Butler 
Jim Durfee 
Mike Tesch 
George Gomes 
Vera Samama 
Gomes-Loew Productions 
Carl Ally 
Travelers Insurance Cos. 

Coffee Shop 

(SFX: Street sounds) 

VO: To most people, this is just another 
neighborhood coffee shop. 

To that man behind the counter, it's his life. 
He opened it on a shoestring almost twelve 
years ago . . . and, every year, when business 
was good, he put a little money aside to im-
prove the place. 

He's like a lot of small businessmen who work 
12 to 14 hours a day to make a success of 
something. 

And he's like too many people who worry 
about the future of their business, and forget 
they have a future of their own. 

These are the people Travelers is trying to 
help through a plan, enacted by Congress, 
called HR-10. It can save a small business-
man money he might otherwise pay out in 
Federal Income Taxes. 

It's a tax break, a legitimate tax break, de-
signed to provide a decent retirement benefit 
for restaurant owners, shop keepers, doctors 
and lawyers . . . 

In fact, any self-employed person, and the 
people who work for him. 

Because the day will come when the man 
who runs his own business might like to slow 
down, or step aside . . . and when that time 
comes, he ought to be able to do it. 

(Silent) 

Additional Commercials: 

Factory 

Dental Insurance 
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Art Director Jerry McPhail 
Writer Larry Norman 

Designer Jerry McPhail 
Artist Jerry McPhail 

Producer Kevin Van Fleet 
Production Co. MCI Productions 

Agency The Bloom Agency 
Client Mohawk Tires 

Two People 

VO: This is the Mohawk Warehouse. Where 
you can buy famous top quality Mohawk tires 
that we manufacture ourselves for a lot less 
than comparable tires from other stores. 
Now, how can we do this? Simple. We cut out 
everything that adds to the cost of tires. Mid-
dlemen, fancy stores and anything else that's 
not absolutely necessary. 

Meeting our staff may help you understand 
exactly what I'm talking about. This is our 
manager. And this is our assistant manager. 
Moving right along, this is our salesman. And 
this is our maintenance man. And this is our 
delivery boy. What else can I say? The 
Mohawk Warehouse. The sensible way to 
buy tires. 

Additional Commercials: 

Sky High 

What We Didn't Do 

Two Tires 



Listen Smokers 

Young Man:! started smoking when I was about 15 
and no matter what anybody said I just kept on 
smoking. 

Then one day I saw William with a cigarette in his 
mouth. (William's my dog; he's an English sheep 
dog.) 
I couldn't believe it. 
There is nothing anywhere that looks as dumb as a 
dog with a cigarette in his mouth. And I told him. Boy 
do you look dumb I told him. And he says "All my 
friends smoke." I told him what it was doing to his 
heart and his lungs, not to mention the carbon 
monoxide. 
That got him; he almost dropped his cigarette. 
Sure, I said, the carbon monoxide in the smoke 
replaces oxygen in your blood. That's why you're 
always out of breath; you try to chase a car and 
you're so winded you can't even bark at it. 
I quit smoking soon after that. 
You just can't smoke if you're going to worry about 
cigarettes hurting your dog. 
Anncr: The Public Health Service can send you 
some surprising facts about smoking. Write: Listen 
Smokers, Rockville, Maryland 20852 
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Writer Peggy Courtney 
Producer Green Dolmatch 
Agency Green Dolmatch 
Client U.S. Public Health Service 



I Love You 

(Open with clear concise sound . . . mother and 
child laughing) 
Mother: I love you . . . 
Anncr: With a moderate high frequency hearing loss 
this same tender moment would sound like this. 
(Repeat above dramatization using muffled or dis-
torted effect) 
Anncr: With a severe high frequency loss this is what 
you would hear. 
(Repeat above with further distortion) 
Anncr: And to the totally deaf . . . this tender mo-
ment would not be heard at all. Can you imagine 
going through life never having heard "I love you." 
(Pause) 
Anncr: How much a deaf child hears depends on 
how loud your money talks. The American School 
for the Deaf in West Hartford desperately needs an 
evaluation center to psychologically and physiologi-
cally test . . . and orient the deaf to deafness  
break the silence  
(Child's voice: "I love you too, Mommy") 
Send your dollars to Deaf, Box 7777 (West) Hart-
ford. 
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Writer 
Director 

Producer 
Production Co. 
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Barbara Bodnar 
Paul R. Jacobson 
Sound Concepts 
Sound Concepts 
American School 
for the Deaf 



Ezzard Charles 

(SFX: Crowd noise) 

Open on Ezzard Charles sitting in wheel-
chair in empty boxing ring. As camera 
moves in on Charles, quick cuts of film 
clips of Charles' actual fights. 

VO: In 1949, Ezzard Charles was a fighter. 
He fought for the world's heavyweight 
championship . . . and won. 

In 1968, he contracted ALS. A neuro-
muscular disease related to dystrophy. 

It left him helpless as a baby. That's why 
Ezzard Charles is still fighting. But this time, 
it's for his life. 

Super: Help Our Fight. Muscular Dystrophy 
Associations of America. 

VO: Help Ezzard Charles and thousands like 
him in the fight against neuro-muscular dis-
eases. Give what you can . . . but give. 
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Art Director Jon Fisher 
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Producers Danny Dayton 
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Client Muscular Dystrophy 

Assoc. of America 
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Stan Block 
Adam Hanft 
George Gomes 
Celina Obregon 
Gomes/Lowe Productions 
Rosenfeld, Sirowitz 
& Lawson 
WABC-TV, N.Y. 

Orphanage 

Boy sitting on bed writing to Santa. Bully 
walks in, grabs letter, reads mockingly. 

Bully: Dear Santa Claus. . I was a good boy 
this year. I made my bed and cleaned my 
room, so I would like a puppy . . . 

(Laughing) Santa Claus . . . a puppy . . . 

. . . a puppy . . . even if there was a Santa 
Claus, he wouldn't bring no puppy to an 
orphanage . . . 

VO: Santa Claus really does exist . . . but he's 
not just one person, he's thousands of people 
. . . he's all the volunteers, including this one, 
who go to the Post Office and pick up the 
letters children write to Santa Claus . . . and 
then do their best to make Christmas come 
true. 

Bully: Hey, there's something downstairs 
for you. 

(SFX: Music and boy's chatter and laughter) 

Super: There Is a Santa Claus. 
Seasons Greetings, WABC-TV, New York 
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Art Director 
Writer 

Director 
Producer 

Production Co. 
Agency 
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Herb Passberger 
Julian Koenig 
Richard Heimann 
Judy White 
Ordet Productions 
PKL Advertising 
New York City Diamond 
Jubilee Committee 

Policemen 

Myriad candid-feeling shots of New Yor-
kers—begins with policemen. 

(Music: "Happy Birthday" in a rendition 
sung by various New Yorkers) 

VO: To the eight million people who live 
here, there's no place like home . . . 75 years 
ago the 5 boroughs got together and New 
York City was born. 

(Big music finish) 

Additional Commercials: 

Bar 

Fishmarket 

Luncheonette 



Leopard 

Baby leopard plays with log. 

VO: This leopard's grandchildren may never 
be born. 
After another 40 years, there may not be a 
leopard left in Africa. 

Leopard starts to fade. 

But there will be in the North Carolina 
Zoological Park. 
We want to become the largest natural 
habitat zoo in the world. Join today. 

Leopard disappears. 

Animals are running out of time. 

Membership kit. 

When you join the Zoo, you get this member-
ship package. 

Super: Send $10 to 
Zoo 
Asheboro, N.C. 27203 

Annual membership is ten dollars. 

Additional Commercials: 

Ocean 

Jungle 
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This Week's Republican Scandal 

(SFX: Hokey trumpet-type fanfare) 

Anncr: This week's Republican scandal is brought 
to you by the Republican Town Board of East 
Hampton. 
The Town Board will appear before the Supreme 
Court in Riverhead to answer charges of malfea-
sance and misfeasance of office. Simply stated, the 
members of the Board are accused of approving a 
lease on Town-owned property that shouldn't have 
been approved. 

A real estate broker in Town was given the right to 
purchase the lease for $100,000 and then turn 
around and sub-lease the property to BOCES, a 
N.Y. Institution, for a period of 3 years at a profit of 
almost $20,000. But that's just the beginning. When 
the 30-year lease finally runs out, the broker will 
have had the opportunity to pocket a $500,000 
pre-tax profit. A profit that should be shared with the 
Town because the land and the building belong to 
the Town. 

But there's still time. On November 6 you can either 
vote for our present Town Board and support a 
scandal, or you can vote Row B. 

Democrats for East Hampton. It's about time. Paid 
for by East Hampton Democratic Committee. 
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Interviews 

Cuts show couple in each 'period' starting 
with 1955. 

(Music: "Shake, Rattle and Roll") 

Anncr: What radio station do you listen to? 

Guy (complete with D.A.): W.I.B. G. Real 
cool, man! 

(Music: "Peppermint Twist") 

Anncr: What radio station do you listen to? 

Guy (this time in '61 Princeton haircut): Oh 
. . . W.I.B.G. . . 

Girl: O00000, it's the ginchiest! 

(Music: Beatles' "I Love You, Yeah, Yeah, 
Yeah") 

VO: W. . . . I. . . . B. . . . G. . . . The number 
one rock statdon. . 

Couple in dune buggie now in hippie dress 
on motorcycle. Announcer is in beads. 

(Music: "Woodstock") 

. . in the hearts of Philadelphia since 1957. . . 

(Music: "Let's Get It On") 

Anncr: What radio station are you listening to? 

Couple in '70, then '73 styles. 

Guy: W ... I ... B. . .G. . . 

Girl: Sure, we've been listening for years . . . 

VO: All hits . . . all the time! 

Super: Logo 
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Barry Vetere 
Norm Griner 
Jan Zechman 
Norm Griner 
Janet Collins 
Horn Griner Productions 
Zechman Lyke Vetere 
WMAQ-TV, Chicago 

Gorgy 

Open on diplomat in Kremlin office stand-
ing near T.V. set. 

Russian: Corne 10 o'clock in the Soviet 
Union, we do exactly what you do. Turn on 
the T.V. for the late news. 

Turns on set to Floyd Kalber beginning his 
usual newscast. 

Kalber: '.3ood evening, this is Floyd Kalber. 

(Newscast continues under action) 

Russian covers T.V. with one hand, his 
eyes with the other hand. 

Russian (nervously): Of course, in the Soviet 
Union, we don't watch Floyd Kalber. We 
look at Gorgy Podgorny Reports. 

He sneaks a few peeks at Kalber's show. 

It's more fun to watch Floyd. But, if s more 
healthy to watch Gorgy. 

Super: NEWSFIVE 

VO: Floyd Kalber. A legend in his own time, 
which is 10 pm. and now 5:30 pm. as well. 
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Barry Vetere 
Norm Griner 
Jan Zech man 
Norm Griner 
Janet Collins 
Hom Griner Productions 
Zechman Lyke Vetere 
WMAQ-TV, Chicago 

Moshe & Golda 

Open on Moshe Dayan and Golda Meir 
look-alikes sitting in office watching 
newsman Floyd Kalber on T.V. 

Kalber: Good evening, this is Floyd Kalber. 

(Newscast continues under action) 

Golda: Moshe, look how nice and straight 
this Floyd Kalber sits. Never slouches. He 
must come from a wonderful home. Besides, 
look at the lovely news program he puts on 
every night. 

Moshe studies Kalber more closely. 

Moshe: Personally, I prefer our local boys, 
Huntley and Berkowitz. 

Golda shakes her head in disagreement. 

Super: NEWSFIVE. 

VO: Floyd Kalber. A legend in his own time, 
which is 10 pm. and now 5:30 pm. as well. 



News History 

On camera a news announcer —a replica 
of the 1930s. 

Announcer: It's 8:00 o'clock and time for the 
news. 

VO: Over the years, newscasters have 
changed almost as much as the news. 

Announcer (late '30s version): Headline 
New York—from deep within the canyons of 
this great teeming metropolis comes the story 
of one forgotten citizen. . 

VO: They were dramatic. 

Another Announcer (a replica of the 'serious 
announcer' type): And now, skipping from 
continent to continent on the international 
scene, we cover today's news, tornon-ow's 
history. 

VO: They were important. They were very 
solemn. . 

Announcer: What may have been the 
greatest natural phenomenon in the history 
of civilization occurred today . . . but more 
about that in a moment. 

VO: Everything but themselves, till. . . 

Flynn: How do you do, ladies and gentle-
men, m Fahey Flynn. 

VO: . . . along came a team of Chicago pro-
fessionals who were just themselves. 

Daly: Now the city of big buildings. . 

Coleman: . . . Great big ole snowball. . . 

Frink: Carl, what are you gonna do, win? 
Carl? 

VO: And they became the most popular 
news team in Chicago. Flynn, Daly, 
Coleman. 

Frink: And Drury. They take the news seri-
ously. But not themselves. 
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Bus 

Bill and Roger on bus (unrecognized). 

VO: When the Eyewitness News Team just 
came to New York, no one predicted success. 
But gradually their popularity grew. 

Woman: Hey don't I know you guys? You 
used to work in A&S. 

People on bus eye Bill and Roger. 

VO: They begin to get noticed more and more. 

Man: Ugh, hello. 

VO: Because people like the idea of profes-
sionals who are also human beings. 

Man: Hey, Roger Grimsby.I'm a smarter 
man since you've been on the air. 

Roger and Bill are mobbed. 

VO: So today the Eyewitness News Team is 
the most recognized News Team in New 
York. 

Woman: Hey tell me what's really going on in 
the Middle East. It it safe to go to Israel? 

Man: Bill Beutel—you know what's happen-
ing. Are the fares going up? 

Woman: Roger, what are you doing on the bus? 

Roger: Waiting for a little old lady to give my 
seat to. 

VO: Nice guys can make it in a tough town. 

Super: 7 Eyewitness News, 6 and 11 pm. 
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Stan Block 
Adam Hanft 
Bob Giraldi 
Sue Smitman 
Ampersand Productions 
Rosenfeld, Sirowitz 
& Lawson 
WABC-TV, N.Y. 

Bar and Grill 

Open on bar with a T.V. set on. 

VO: When the Eyewitness News Team first 
appeared on the scene, the scene didn't care 
too much. 

T.V. Set: Hello, I'm Roger Grimsby, here 
now the news. 

Man: Hey, who wants to watch the news. Put 
the game on. 

All: Yeah, put the game on. 

Same scene, a year later. 

VO: But things changed as people realized 
that a news show could be a warm and 
friendly place. 

Man: Hey, leave them on. Those guys are O.K. 

All: Mumble in agreement. 

Same scene, still later. 

VO: Then they realized the most important 
thing—that, all kidding aside, the Eyewitness 
News Team could turn you into a more in-
teresting, well informed person. 

Man: Hey hold it down buddy. Don't you 
have any respect for the news? 

VO: Nice guys can make it in a tough town. 

Super: 7 Eyewitness News, 6 and 11 pm. 



Chicken Plucking 

VO: The record for chicken plucking was set by 
Etta Hassen who plucked 851 chickens in 48 
hours. That's an actual record. But how 
about this for a record? For 17 years in a row 
CBS is America's Number One network. 
Seventeen years! 
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Lou Dorfsman 
Lou Dorfsman 
Jerry Cotts 
Rick Levine 
Chuck Pfeiffer 
Rick Levine Productions 
CBS/Broadcast Group 
CBS Television Network 

Chinning 

VO: In 1918 Lillian Leitzel chinned 27 times with 
one hand. A world's record for women. 
That's an actual record. But how about this 
for a record? For 17 years in a row CBS is 
America's Number One network. Seventeen 
years! 



Brick-Breaking 

VO: In 1971 Bill Corbett set the record for brick-
breaking by hand. Fie broke 3,500 bricks in 
13 hours. That's an actual record. But how 
about this for a record? For 17 years in a row 
CBS is America's Number One network. 
Seventeen years! 
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Joel Siegel 

Assignment Editor: Wilson, the mayor has a 
statement. Get down to City Hall. J. J., a 
school boycott in Canarsie, you get on it. 
Borgen, a bank holdup, cover it. Siegel, 
they're holding a Mah Jongg tournament at 
Grossinger's. 
Do a story on it. 

VO: Joel Siegel's stories don't make head-
lines, but they do make people feel good 
about people. 

Assignment Editor: Uh, Siegel, there's a 
caterpillar race on Canal Street. I want you at 
the finish line. 

VO: Weeknights at 11:00 on Channel 2. 
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CAT STEVE/i5 

A&M On The March 

In a style reminiscent of the classic "March of 
Time" films—with announcer after the man-
ner of Westbrook Van Voorhees—this indus-
trial film covers A&M's growth from 1972 to 
late 1973. A huge spectrum of visuals are 
used. Excerpts are below. 

VO: This past year A&M staff and talent from 
New York, Hollywood, London, San Fran-
cisco, (and even Boston), travelled to such 
diverse points as New York, Hollywood, 
London, San Francisco, and all the way back 
to Boston . . . 
Men and women . . . real people on the 
move. 

There she is . . . resplendent in her historic 
movie past—loved, caressed, and slightly 
changed into the home of A&M records. 

Like any other modem institutions, A&M 
Records has the everyday headaches of too 
much travel, plenty of gold, enough returns, 
unpaid bills, heavy taxation, petty frustra-
tions, and the everyday benefits of more ex-
posure through television and film, backed 
up drains, greatly expanded tour arrange-
ments, late lunches, great new artists to work 
with, and especially the constant comfort of 
old friends . . . 

Straight through the front gate, past the pro-
jection room, up to the A&R department, 
down through recording, across the lot to 
creative services, into graphics, up to ac-
counting, past reception, into production and 
sales . . . and tapes, data processing, through 
the photo department, past the carpenter 
shop, into the back lot, and back into public-
ity . . . from Hollywood, New York, Toronto, 
Montreal, London and Paris, A&M is on the 
move . . . 
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Art Director 
Writer 

Director 
Producer 

Production Co. 
Agency 
Client 

Gennaro Andreozzi 
Paul Margulies 
Gennaro Andreozzi 
Dale Bell 
Brillig Productions 
Primaute 
Guerlain 

Les Histoires de Guerlain 

1899 - Jicky —A bridal couple at a 
photographer's studio posing for their formal 
portrait. 

1914 - L'Heure Bleu—A World War I officer 
in a bombed-out farmhouse, recalling sweet 
romantic memories of his beautiful wife. 

1919 - Mitsouko —A beautiful Japanese girl 
performing the aria "Un Bel Di" from 
Madame Butterfly, on the stage of the 
Theatre de la Renaissance . . . 

1925 - Shalimar —The Roaring 20's era. A 
couple riding along the country roads in an 
open car. The music: "Le Jazz Hot". 

1933 - Vol d'Nuit —A young beautiful 
woman anxiously pacing at an airport in the 
still of the night, waiting for the sound of her 
lover's plane. 

1962 - Chant d'Arome —A young couple 
meeting on a sightseeing cruise along the 
Seine. 

1965 - Habit Rouge—A handsome couple 
in red formal riding outfits, galloping over the 
French countryside seemingly chasing each 
other. 

1969 - Chamade —A beautiful young 
woman in her apartment, with the mood of 
the liberated '70s . . . 

These sequences were connected by the 
common thread of a contemporary spokes-
man who walks through Guerlain's history. 
Visual transition between each story se-
quence is an extreme close-up of the perfume 
bottle pertaining to the preceding sequence. 
. . . A 20-minute sales film which communi-
cates emotionally in the same way a fra-
grance does. . 



Art Director 
Writer 

Photographer 
Director 

Producer 
Production Co. 

Mark Shap 
Donn Resnick 
Dennis Earl Moore 
Dennis Earl Moore 
Dan Kahn 
Seagull Productions 

Chemical Freak 

(Note: This film runs three minutes, 28 sec-
onds. Portions are excerpted.) 

Open on series of shots of Chinese food in 
preparation. 

(SFX: Kitchen noises) 

VO: I first noticed it in a Chinese restaurant. 
There was a strange taste to the Shanghai 
shrimp. Unreal. I mean better than real food, 
you know. Found out it was monosodium 
glutamate, MSG, the stuff that causes brain 
damage in newborn mice, only !liked it. MSG 
turned me on. 
I was hooked. I was a chemical freak. 

Cuts show man eating shrimp, cheese, and 
crackers. 

(Music) 

Next! heard that cheese can have pesticide in 
it . . . Delicious . . . 

Oysters now close-up. 

Oysters, you love 'em, right? Me, too. Espe-
cially now that Federal and State authorities 
are dumping tons of orthodichlorobenzene 
into the oyster beds . . . have an oyster? 

Extreme close-up of hamburger . . . 

Eating a hamburger one night . . . I sensed 
something extra in there . . . Sure enough, 
that's what it was. Stilbestrol. Of course, sfil-
bestrol has produced breast cancer in women 
and impotence in men, but to get this kind of 
hamburger . . . 

Man bites it. 

you gotta give up something. 

Dissolve to cherry being placed in whipped 
cream . . . 

Take BHT for instance . . . It's in almost ev-
erything. . That one lady whose eye hemor-
rhaged after she ate instant mashed potatoes 
. . that was only one eye. 

Man close-up. 

As forme. . I can't get enough BHT. Well, 
here lam waiting for new improved chemical 
goodies to titillate my tongue. I bet they're 
working on better ones right now. How do I 
know that? Let's put it this way: I just have an 
abiding faith in the Good Old American 
Know How. 

Cut to Title: What did you eat today? 



446 

Art Director 
Writer 

Designer 
Director 

Producer 
Production Cos. 

Agency 
Client 

Roy Grace 
Evan Stark 
Irene Trevas 
Henry Sandbank 
Suzanne DePlautt 
Sandbank-Abbott 
Phos-Cine 
Gilbert Advertising 
Standard Milling Co. 

Boy 

(Sung to the tune of "Banks of Wabash") 

Boy: "Have you tasted cakes and pies baked 
with Heckers. 
The flour that's as natural as can be. 
It's not bleached and yet it's white . . . 
as white as snow is. 
It's made naturally since 1843. 
Oh . . . yeahhhhh." 
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Art Director 
Writer 

Designer 
Producer 

Production Co. 
Agency 
Client 

Gregory Weinschenker 
Mike Bookman 
Jackie Morgan 
Suzanne DePlautt 
Phos-Cine 
Gilbert Advertising 
Standard Milling Co. 

Strawberry Boats 

Boy: Know why I like hot Maypo Oatmeal? 
Because I can melt butter on it, 
and make roads in it, 
and turn the roads into rivers with milk. 
And float strawberry boats in 'em, 
and make it snow sugar. 

But the best thing to do with Maypo Oatmeal 
is eat it. 
I want my Maypo. 



Disney World Special 

(SFX: Singing and whistling "Zippity doo-da") 

All of Walt Disney's characters get on 
plane to fly to Disney World. 

(Music continues throughout) 

VO: You can take your family to a place 
where dreams are born. 

Walt Disney World. On Eastern. The airline 
with more flights from more cities to Walt 
Disney World than any other airline. 

There's only one official airline at Walt Disney 
World and that's Eastern, the airline working 
harder for your dollar. 

Eastern . . . the "Wings of Man." 

(Music) 

Art Director John Lucci 
Writer Mara Connolly 

Producer Mike Schapiro 
Production Co. Film Fair 

Agency Young & Rubicam 
Client Eastem Air Lines 
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Art Director 
Writer 

Designer 
Director 

Producer 
Production Co. 

Agency 
Client 

Larry Dalton 
Nancy Markel 
Dolores Cannata 
Dolores Cannata 
Larry Dalton 
ECA Animation 
J. Walter Thompson Co. 
Holiday Inns 
Worldwide System 

Kids Drawings 

Open on child's drawing of car driving up 
to Holiday Inn. 

(Music) 

Girl 1: This is us on a vacation at the 
Holiday Inn. 

Cut to drawing of children playing. 

Girl 2: We had fun. 

Cut to family in restaurant. 

Girl 1: That's me in the restaurant. 

Cut to close-up of child eating. 

Girl 2: Me too. 

Cut to children playing in pool. 

Girl: And here's me making a giant wave in 
the pool. 

Girl 2: Me too. 

Parents and children in bed. 

Girl 1: Mommy and Daddy like the Holiday 
Inn cause we're under 12. 

Girl 2: So we stay in the room free. 

Girl 1: Next vacation we're going back. 

Girl 2: Me too. 

Drawing of logo. 

Girls 1 & 2:. . to the Holiday Inn. The most 
accommodating people in the world. 
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Art Director 
Writer 
Artist 

Producer 
Production Co. 

Agency 
Client 

Bert Steinhauser 
Edie Mann 
Fred Wolfe 
Lucky Bigbe 
Murikami-Wolfe 
Doyle Dane Bembach 
Miles Laboratories 

Lady in profile with "Big Blue." 

Big Blue: You say you love me for your pots 
and pans . . . and, honestly, I know you do. 

Woman: "Big Blue. ." 

Big Blue: But just in case you didn't under-
stand . . . the hundred other things I do— 
watch! 

He begins demonstrating around corners 
of kitchen and house . . . 

. . stoves . . . woodwork . . . whitewalls, too 
. . boats . . . golf clubs . . . even barbecues. 

Oh, I know you love me for your pots and 
pans but there's a hundred other things I do! 

She holds him in the palm of her hand. 

VO: S.O.S. —the number one selling soap 
pad in the U.S.A. 

Super 



Looseball 

(SFX: Crowd) 

Man: Hmmm . . ball . . . 

Man walks off. 

Additional Commercials: 

Inflated Ball 

Basketball Handler 

Gorilla 

Basketball Guard 

Dribbler 

Art Director Lou Dorfsman 
Writer Len Glasser 

Designers Lou Dorfsman 
Len Glasser 

Artist Len Glasser 
Director Len Glasser 

Producer Len Glasser 
Production Co. CBS/Broadcast Group 

Agency CBS/Broadcast Group 
Client CBS Television Network 



The Legend of John Henry 

Roberta Flack singing over art. 

(Note: The film carries the full lyric from the 
original sound track.) 

"This is the story of John Henry 
And I'll tell it like I heard the tale. 
Big Ben Tunnel 
Beat him down, oh yes, 
You can hear the train whistle wail. . . 

"As a young boy, John Henry took a 
hammer 
And said "Now here's a wondrous thing." 
He swung it down, 
On a rail he foun' 
Just to hear that hammer ring. 
Just to hear that hammer ring. ." 

Designer Gary Lund 
Writers Joe Cavella 

Don Sykes 
Artists Vonnie Batson 

Ruth Kissane 
Cameramen Gary Goldstein 

Jon Richner 
Murphy Carfagna 

Director Sam Weiss 
Producers Nick Bosustow 

David Adams 
Production Cos. Stephen Bosustow 

Productions 
Pyramid Films 

Agencies Stephen Bosustow 
Productions 
Pyramid Films 





JURY 
DON ADAMEC 
BOB CIANO 
VICTOR CLOSI 

RUDY DE HARAK 
LOU GLESSMAN 
IRWIN GLUSKER 

BEN MAPP 
HARRY REDLER 
JERRY SMOKLER 

CHAIRMEN 
JERRY DEMONEY 
CIRO TESORO 
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Art Director 
Designer 

Artist 
Photographer 

Editor 
Publisher 

Bob Banks 
Bob Banks 
Mike Brown 
Bob Banks 
Nancy Hild 
Press and Publications 
U.S. Information Agency 
al-Majal 
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The Rise and Fall 
Of the Taxi 

An Illustrated History by Edward Sorel 

American ingenuity gave us the golden 
age of taxis, then ended it too soon. 

We have come to expect schools, subways and public li-
braries to deteriorate. After all, they are used by the poor, 
and the poor can't afford lobbyists. But taxis are used by 
the well-to-do, who as a rule know how to protect their 
privileges and comforts. So it à surprising to see our City 
Fathers conferring taxi medallions on fiendishly uncom-
fortable vehicles and issuing hack licenses to rude and 
slovenly drivers. Perhaps this governmental unconcern 
with the haves as well as the have-nots means, as the Pres-
ident has suggested, that democracy is better than ever. 
God knows, taxis aren't. 

I. Origin of Species 
The first motorized taxis, at the turn of the century. retained much 
of the look and feel of horse-drawn hansoms, including the comfort 
of having the driver outside the cab. A good start. 

4. The Enlightenment 
Sun roofs (right/ were standard in 
Europe by the time De Soto brought 
out its version in 1936. The lore is 
that New Yorkers called them ''sun. 
shine cabs" because the largest fleet 
of them (2,300) was the Sunshine 
Radio Systems Association. 

2. Disarmament 
Above: By the twenties, having just 
finished fighting "to make the world 
safe for democracy," Americans de-
cided to let the driver share the cab 
space with the passenger, raising 
serious questions as to whether the 
war was really worth fighting. 
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Art Director 
Designer 

Artist 
Writer 

Publisher 

Michael Newfeld 
Carole Jean 
Carole Jean 
Mark Pines 
Dell Publishers 

3. Theory of the Leisure Class 
Below: Ironically. taxis were to reach 
the height of comfort and luxury in 
the depths of the Great Depression. 
The 1934 Checker seated five com-
fortably, had leather seats and a glass 
panel for a compatible separation of 
Oriser and passenger. 

NM YORK. 30 
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Art Directors Milton Glaser 
Walter Bernard 

Artist Ed Sorel 
Writer Ed Sorel 

Publisher New York 
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Art Director Don Menell Art Director Gilles Daigneault 

Designer Velveteen Rose Writer Staff 
Publisher Playboy Enterprises Designer Gilles Daigneault 

Oui Photographer Marcel Blondeau 
Publisher Perspectives 

Montreal 
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Art Director Bob Banks 

Designer Sam Burlockoff 
Photographer Nik Wheeler 

Editor Richard von Glatz 
Publisher Press and Publications 

U.S. Information Agency 
al-Majal 
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Art Director Mike Salisbury 

Writer Mike Salisbury 
Designer Lloyd Ziff 

Photographers Fred Valentine 
Alan F. Blumenthal 
Mike Salisbury 

Publisher Rolling Stone 
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Art Director Mike Salisbury Art Director Herb Bleiweiss 

Designer Lloyd Ziff Designer Bruce Danbrot 
Publisher Rolling Stone Photographer Jerry Abramowitz 

Editor Arlene Wanderman 
Publisher Downe Communications 

Ladies Home Journal 
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Art Director Alvin Grossman 

Designer Alvin Grossman 
Photographer Irwin Horowitz 

Publisher McCall Publishing Co. 
McCall's 
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Art Director Alvin Grossman 

Designer Alvin Grossman 
Artist Ron Becker 

Publisher McCall Publishing Co. 
McCall's 
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Art Director Alvin Grossman 

Designer Alvin Grossman 
Photographer Otto Storch 

Publisher McCall Publishing Co. 
McCall's 
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Art Director Alvin Grossman 

Designer Alvin Grossman 
Photographer Otto Storch 

Publisher McCall Publishing Co. 
McCall's 
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Art Director Alvin Grossman 

Designer Alvin Grossman 
Photographer Bill Binzen 

Publisher McCall Publishing Co. 
McCall's 
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Art Director Alvin Grossman 

Designer Alvin Grossman 
Artist Guy Fery 

Publisher McCall Publishing Co. 
McCall's 
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Art Director Al Braverman 

Writer Pete Gent 
Designer Paula Hollander 

Artist David Wilcox 
Publisher Mac-Fadden Bartell 



Sunealistyczne wizje i konkret fotografiki 

.'K'S BOOKSHELF 

THIS MONTH'S BEST BUY: 

Cooking 
Cgsaerole 
BY ROBERT ACKART 

To Robert Ackart. the word "cas-
serole" connotes a whole collection 
of delicious taste combinations, front 
delicately flavored veal and pears in 
a minty sauce, to succulent lamb 
chops. to a creamy fish chowder. 
Here he presents over 100 one-dish 
discoveries from around the world. 
along with ideas for side dishes. 
salads and desserts. The hook is 
thoughtfully organized, giving both 
cooking and working time for each 
easy-to-read recipe: moreover, most 
of these tummy-warming suggestions 
confirm the traditional reputation of 
the covered dish for economy and 
ease of preparation. 

!tom tne book COOKING IN A CASSEROLE 
by Rote., C. ACOSO. %binned 1973 by 

Dunlop. Inc. (0eigi 572 6110: TO 
,er BEFORE THE KING. CRCY,,C,t •D 196? 
ty Rube, C. Ackert.) 
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Art Director David Moore 

Designer Dorothy Fall 
Picture Editor Lee Battaglia 
Photographer Ryzard Horowitz 

Editor Leonard Reed 
Publisher Press and Publications 

U.S. Information Agency 
America Illustrated 
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Art Director Jerry C. Demoney 

Designer Jerry C. Demoney 
Photographer Henry Sandbank 

Editor Margaret Happel 
Publisher Triangle Publications 

Good Food 
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These are the women of the California Institution for Women at Frontera 

They agreed to be photographed for this essay but, to protect their pri 
vacV, none is identified by name. They all must live with one common 

truth: they have been classified as .criminals..... 
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Life in Frontera Prison 

A
camera is a "gun" to some people. You point it at 
them and they freeze: they assume the protection 
of an artificial self. 
But the 585 women at the Frontera California 

Institution for Women do not protect themselves. 
They look into the camera's eye. They stand be-

fore this gun without masks, without deceptive aids and frills. 
They all must live with one common vulnerability and truth: they 
have been classified by society as "criminals." 

In this imperfect but still very exceptional prison, they are not 
criminals. 
warden. 
Carlson, 
a mini-soci-
out the de-
inq devices 
Hollywood 
numbers. 
forms, bul-
an ultimate 

treated like 
Here. the 
Virginia 
has created 
ety with-
humaniz-
and the old 
clichés of 
prison uni-
lying, and 
unapproachable authority. As a "minimal security women's cor-
rectional institution." Frontera is unusual. Still, it represents a 
slow trend toward humanizing the criminal-iustice system. 
Inmates live in cottages, with access to telephones, a full-time 

medical staff, and visits from family and friends. (To understand 
how unresponsive most penal institutions are, see page 61.) Ms. 
Carlson is sensitive to the tensions and hostilities that build up 
when communication is minimal and honesty is not encouraged, 
whether between staff members and prisoners, or between both 
those groups and herself. She has set up weekly rap sessions 

•-••• 

`. 

01 

480 
Art Director Les Mason 

Designer Les Mason 
Artists Les Mason 

Bill Kwan 
Sandie Clarke 

Editor Allan J. Holdsworth 
Publisher Lawrence Publishing 

Co. Pty. Ltd. 
The Epicurean 
Melbourne 

481 
Art Director Bea Feitler 

Designer Carl Bartle 
Photographer Lynn Davis 

Publisher Ms. 



 'NA» 

Socio-Gastronomie Notes on a 

Chinese Grocery 
If you want a cold can of Rheingold. you can go 
to the neighborhood deli; if you want hok obey. 
you'd do well to try Chinatown. If you want both. 
United Supermarket, a well-stocked and authenti-
cally Chinese emporium with the inexttable city 
touches. is the place to go. But unless you speak 
fluent Cantonese, or are already a master of Chi-
nese cooking, you may need some help. Milton 
Glaser. New York's design director, and writer 
Frank Ching have come up with a guide to Chi-
nese food shopping that is also a small-scale study 
of the effects of New York City on an ancient for. 
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cign culture. Since all you may be looking for at 
United (84 Mulberry Street) is some dried sea-
weed, you might not notice the employees (who 
work a twelve-hour day ) having a coffee break in 
the back. If you're in line at the checkout minter 
behind a Cantonese couple, take note—in China, 
shopping is the exclusive province of women; in 
New York, however. men and women shop at 
United seven days a week. And, along with their 
imported won ton wrappers or six-month-old thou-
sand-year eggs. they may be buying the mainstay 
of their diet: 25-pound bags of Texas-grown rice. 
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errs TO 
MEE THE HOUSE A HOME 

This Christmas might be a good time to bur-
row in at home—where at least it'll be warm. 

— 
If Thank‘givings gone, can Christmas be far behind? This Christmas, 

heatless and hot-watcrless as we may be, will be a toed time ro harrow in 
at home, where it's warm Hence. these Christmas gift suggeations for 
every room of your own--or. because it is more bkssed to give than to 
receivc—someone ehe's home. We've divided the gifts. roughly. into $5. 
$15. $25. $50. and $100 price ranges. And, to really cozy up your igloo 
in styk, we've added a sky lim 's-the-it present in each category. 4,„/„.„,„„/A. This section photographed by Armen Kachaturian 
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THE GARDEN 
Good eating, good seating, an open palm, and things for the birds. 
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THE SALIM 
Christmas feats of cloth and clay, etchintri, a radish, and a vase. 
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Was ist ergentlich en Paradies?Ab-
geschredenhert. Stille. Naturern-
samkert9',Fur mich, schreibt Horst 
Kruger, ''1st diese Bananenwston 
blanker Ouatsch, Krü er. der treff-
. sichere oft ironische rosaschrei-
1 berist ener der werzehn deutschen 
Drchter, die fur den STERN auf die 
Suche nach einem 
Parades gongen. Der 
!Autor der Reisebü-
, cher 'Deutsche Au-
gentalicke,undrfrem-
deVaierlanderiignhOrt 
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Golden-Gate-

Brucke, 
ernes der green 

Monumente 
des technischen 

Zenalters, 
yerschwIndet 
schernbar rn 

Nichts 

nicht zu penen, die die Welt zwang-
haft nachFehlernabsuchen.Krüger 
teilt auch nicht den Zivilisationspes-
simismus, dem sich viele sealer 
Kollegen hingeben. In perfekter Zt-
yilisabon liegt I ür ihn vielmehr das 
Glück der Menschen. Der Dichter 
fanddieseverführerischeWelt, »die-

sen herteren Ort, rund 
urn die Wolkenkratzer 
von San Francisco 
»Portrat ener paradie-
sischen Stadt" nennt 
Krüger semen Bench! 
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Erdbeben re! 
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Dahmter spannt 
slch die Skyline 
erne, super-
modernen City 
Neben der 
Pyramide des 
Transamerica-
Building 
beherrscrn 
nor Block der 
Bank of America 
die Szene. 
nla semen 52 
Stockwerken 
das hochste 
Bankgebaude 
der Welt 
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Eighteen 
Ways 

Your Family 
Can Prepare 
For Christmas 

Six pages 111 Advent activrtro, compiled for 
Ali by !Mello Rcruntree MiCarthy. 

The penod ad the liturgical year known as 
Advent bongs a frantic ru,11 for mod lamb 
he, But tho does not have to be. Time can 
Ire made for doing and reflecting as families. 
luir ',rooming for Christ's coming The 18 
suggestions given here may help the mem-
bers id your family come to a deeper appre 
c lawn of this holy seamen and to a deeper 
sense of unity with one another. Some or 
the activities can bed be irme,t silt at home 
by the tumide in one household Others 
need the none vaned talents nt the church 
benuly, gathered ro n Sund.o, morning or 
Wednesday night Most oi the aka,. though. 
are suitable tor both a one-family unit and 
a gathered churi h fond, childre0. young 
people. younger out older adulb. all work-

1, 14.111. i red ',dub; thv tin of f 
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bar 011A11 A II tkl 1111, 
A hroa n wry boo 
Worth dot n 

'turd lot loolda drt.h. 

the ark kw 

hneola latOoM rho Um I. 

VAR, 

104,4 A 4WD 

tat 4. req.., 

mreetou1vondrot 
Po porn. el rho lun. not 

oolmbon You ••• 
tifailet• *e”.. arr mat. 

imt re.mrmrite on. 

too dook lo auk, • wrangle a...odor 4.no root le Imo 

ol rht • le PIA Owed donee maulk, ram el she oars one 

493 
Art Director Raymond Waites 

Designer Raymond Waites 
Artists John O'Leary 

Lou Brooks 
Bea Widener 

Writer Estelle Roundtree Mc Carthy 
Editor Mary Ann Gehres 

Publisher AD. Publications 
AD. Magazine 

costeokt hoori 

• r g same 
to by the poetry horn loom às 

Illure morel rota elan words 

lour Ilorm ward. droarrhes a 
laal, ahem the tare • tare 

nema 

wet...creme ton..., 

hlark1 k<1011 
thRIStk. CARLO 

Wm tree, tenons lanà knom 

(Y1 We., and lat• 
ra.h and baser smog, tam 

poems sou ham rut tn.', 
thntol sod. may I, used, too 

harm ,rmr ,rarr, 

p m , am m oo ra,,,,uo, 

darrudarar ol the perm ol to-
tat, corm rpm, pool on 
• perm rod or pd., then il, 

Aka..., Mel Ado .1,01‘... hare tom rohkorrd km one m mote 
al she haloormt rhumb., in Narrator raortal Unarm tradarkdaY 

Ounb US and Una. Forkbarrn Church 
Urreterl000k.l. Qua. Warm, (berth or the Pr, 

rm, worm., or, rma aimr ma berm, ed.untaN. 

lamoktale. Akaokand hlotheo. Women. kierfanth and 

re 51 rohtdr Unto/ (hu h h M oar., lon 

Sr woe Adool Week radm the ...Orel parker Fr dramià 

add an ono dollar Or* aorn Cohn Idemorral Sent, iloa 

am acme« 'mows 



494 

494 
Art Director Ahmad Sadiq 

Designers Frank Devino 
Hector Marrero 

Photographer Art Kane 
Writer Peter Hauck 

Publisher Viva 



495 

e• - ,; ,-;,›J 

495 
Art Director Ahmad Sadiq 

Designers Frank Devino 
Hector Marrero 

Publisher Viva 

o 



"A Refusal 
to Live on 
the Surface 
of Lite" 
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   J Pomerance - 

Why Do We 

Continue Nuclear 
Testing? 

"There is a helpless 
acceptance of these 
fearful weapons as part 
of our daily lives and a 
complacent acquiescence 
in the pernicious concept 
of the balance of term-7 

T., years ago President Kennedy 
succeeded in concluding the Partial at 

Ten Ban Treaty (PTB) with the Sovret 
Union, banning nuclear tests in three 
environments. and he al. obtained Sen. 

atc ratification for the pact. In retro-
spect. the President's triumph lay not 
only In concluding the first arms control 
agreement since World War II, but in 

overcommg the rt-ustance of Indira, 
hard-liners m the United States. 

In 1963, as today, 'lather the Amer-
ican nor the Sore. palmy makes could 
go much further in arms control than 
the mditary permitted. Certainly m the 
Senate whete the traditional "eicilian 
control of the military" was a ranty in 

nuclear defense affairs, the support of 
the Joint Clnefs (ins essential for ratif 
cation of the Treaty. But the Praident's 

persistence and courage were successful. 
Senate approval was intensely snislyrreg 
to President Kennedy. It was expected 
that, as pledged in this Treaty, all nu-
de-at tesas wouW soon be halted. prole 
nation would be checked, and the arms 
not retarded. 

Today, a decade later, there are plans 
for Senate vote te tins session on a 
Resolution urging suspension of under-
ground tests by the U.S. and the USSR. 

The Resolution comes as & reaffirmation 
(-wax 
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On Replacing Lost Gods 

Is there some profound ;;;',:,:r,„, 

mnntxt ion between the 
deaf h of the idea of 
inns tain>,' progress and 

hoeull,enten emtne In mho ....t.g.An 
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The 
interesting, 
important, 

multinational 
companies 

In the business world there is perhaps no subject more fashionable than the alleged "problem" 
of multinational companies. As an American delegate obseri.ed bitterly during a recent confer-
ence at Versailles, multinationals have become "the West fad for study at the universities and 
the latest bugaboo for attack by labor." 
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ONION SOUP 
SHRIMP-MUSHROOM SAUTÉ 
BROWN RICE WITH PINE NUTS 
LETTUCE—TOMATO SALAD 

PEARS AND GRAPES, BRIE CHEESE 

For gals who work, midweek en-
tertaining can be just another chore 
in an already overloaded schedule— 
or it can create a special pride in 
one's ability to successfully inter-
weave home and office duties. And 
the key to this difference in attitude 
may well be your menu. The one 
above is especially designed for 
those evenings when you must enter-
tain your husbands boss (or your 
own), when out-of-town guests drop 
by, or when you badly want to steal 
a few quiet hours to celebrate an all-
niversery or birthday amid the crush 
of a busy week. Its secret is simple 
but elegant ingredients all prepared 
in a deceptively elaborate way within 
30 minutes. For an extra touch of 
festivity, the shrimp may be sautéed 
at the table, Japanese style, in a 
chafing dish. Serves 4. 

STEP I. Make salad (PC IJFV). I. 
Wash and pat dry I medium head let-
tuce. Arrange in bowl as pictured. 
Cut 2 tomatoes into wedges. Add to 
salad. 2. Cover. Chill until serving 
time. Toss with th cup bottled yin-

aigrette dressing. 
STEP 2. Make dessert (PCSFV). I. 
Wash 2-3 pears and I lb. green seed-
less grapes. Par dry. 2. Arrange on 
board with 3/4  lb. Brie cheese. 3. 
Cover and chill but as soon as meal 
begins, remove to let cheese warm to 
room temperature. 
STEP 3. Make soup (PC UF V). I. 
Mix 1 pkg. onion soup with 31/4  cups 
water. Cook according to label dilée-
t ions. 2. Add Mt cup dry sherry. 
Cover and keep warm. 
STEP 4. Make rice (PC UFV). I. 
Cook Ith cups brown rice accord-
ing to label directions. 2. When all 
water is absorbed, add Va cup pine 
nuts or slivered almonds. Toss, cover, 
and keep warm. 
STEP 5. Make shrimp sauté 
(PC UF V). I. Heat 1/4  cup butter or 
margarine in large skillet or chafing 
dish. 2. Add 2 clones garlic, crushed. 
Cook 2 minutes. 3. Rinse 2 lbs.froren 
cleaned shrimp under hot water to 
separate. 4. Add to skillet; stir-fry 
over high heat until pink. 3. Add I 
(6-or.) can mushroom crowns, 
drained; 2 Tb. lemon juice and 2 Tb. 
rum (optional); I Tb. chopped pars-
ley; 1/2  tsp. salt and tis tsp. pepper. 
6. Heat and stir; garnish with lemon 
slices if desired. Serve over rice. 
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NUM:MAN 
WITHOUT CARS? 

In his own style, each individual 
New Yorker trim to solve the problem of congestion. usually by 

adding to it himself. Heretofore, the collective solutions 
to congestion also have been partial and ineffective. But the 

Manhattan Auto Study, summarized here, finds that Manhattan 
à ideally suited by nature to a coherent program 

of limitations on vehicular travel, leading ultimately 
to a Manhattan without cars. 
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PLAYBOY 
"Why don't you relax while (Zzip!) Tennessee Williams (Strretch!) 
spins a tale, skin-flick pioneer Russ Meyer (Peed!) shoots his 
actress wile. Edy Williams, in the altogether, PLAYBOY plays (Snnap!) 
backgammon—and t slip into something (Wheee!) comfortable?" 
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TheTreeThat Couldn't Fly 
by Marcello Minale 

585 

The tree replied tearfully 
that he longed to be able to fly 
like his friends the birds. 
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Designer Willy Fleckhaus 
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Pete Turner 
Tassilo Trost 
Will McBride 
Erich Lessing 
Marc Riboud 
Ernst Haas 
Ernst Klemm 
Brian Seed 
Rudy Meisel 
Bud Lee 
Susanne Esche 
Various 

Writer Thilo Koch 
Publisher A. Wyss & Co. 

KG CH-Zürich 
Oberrieden 



587 

IR AYER OF NIE. \ moirr \i. 

non-en.r. I am Inman. 

I hove a movable thumb and Ilie power of speech. 
I thank linee. 1..ord. 

Became l are human. 
I want it Inoue, and better. 
Foraise me. Lord. 

Iterallge lam IIIIM11111. 
I ran build cities. 
I thank linee. I .ord. 

Reroute I am human. 
I litter and 'White. 
Forgive me. Inn'. 

Ill 1\1/ \\I) II. \I- \RI "II \ 

'v on wits standing 
In. the wa 
Standing. standing next to me 
And I leaned over 
Asked him if he heard 
About the oil spill 
qncl the death of the birds 
tint did not hear me. 
Ile did not listen 
And though he was near me 
fie saw not the shore 
With sands of paper. 
He looked out to sea 
And that was all. 
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Zeig Mal! 

Ein Bilderbuch für Kinder und Eltern. 
Fotografiert und ?.,etextet von Will McBride. 
Erklârt von Helga Fleischhauer- Hardt. 
Vorveort von Helmut Kentler.,lugenddienst. 
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Mensch, bin ich froh. Endlich bin ich aufgeklart. Ich auch 

Dieses Buch haben mir für Kinder und Eltern grmac "9Ei mn in jitter 
Hand cine Hulk für die sexuelle Aufklârung sein. Vor nil aber müch .e 
den Eltern zeigen, da8 cine natürliche Sexualisas sich nur dann entw. 
wenn die Kinder von der Geburt an in einer liebevollen, die Sex 
unterdrückenden Familie und Umwelt aufwachsen. Wir glauh 
Kind noch night aufgeklârt ist, wenn es aile Bader M di rn Buch 
has. Zu emer guten Aufklarung gehort vselmehr das 
Gesprâch mit den Eltern, das dem Kind hills, sein 
cur Sexualitât nu âuffern und zu verarbeiten. Per 
daher ais Grundlage und Anregung für die Eltern 
des Keepers stattfindenden Vorginge mie Befruc 
schaft sowie anatomische Einzelheiten sollten dem Kind 
selbst in einfachen Women erklârt werden. Hierzu 
Anregungen und Vorschlâge. Er vermittelt den Eltern 
nisse von der Entwicklung der Sexualisât und der s 

auliche und wirklichkeitsnahe sexuelle 
und Schuldgefühle im Zusammenhang :nit 

Ans diesels, Grund wâhlten wir ais Bildmittel 
uhe und unter grolien Schwierigkeiten gelang es, 

, da8 ihre natürliche Haltung zum Ausdruck 
dern und Eltern für ihre Hilfe bei der Gestal-
enure au den Bildern sind spontane Aullerun-
dergeben. Wir hoffen, da8 dieses Such Kindern 
nformationsquelle dienen und ihnen den Wag eu 

Zârtlichkeit und Verantwortungsgefühl pe-

Will McBride 
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Wit McBride 
Wil McBride 
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"WHERE 
DID I 
COME 
Fit  ?" 

The facts of life without any nonsense and with illustrations. 
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What the differences are. 
This is important, because it's the different 

parts that make it possible for your mother and 
your father to make you. 

In fact, it's so important that we've done two 
big pictures so that you can see just what's what. 

Don't worry if the pictures don't look too 
much like your mother and father. The important 
parts are the same on all of us. (Even you.) 

Let's start at the top of the pictures and 
see what the differences are. 

First of all, you'll see that the man has a 
flat chest But the woman has two round bumps 
on her chest. 

These bumps have a lot of names. Some 
people call them the bosom (which you say like 
this: boozum). Other people call them tittles, or 
boobs. (Don't ask us why) 

Ç2 sç2 

(;2 

By this time, the man wants to get as 
close to the woman as he can, because he's 
feeling very loving to her. And to get really 
close the best thing he can do is lie on top of 
her and put his penis inside her, into her vagina. 
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Flying Saucer 

Confidential. 

Compiled and Illuminated by 

Don Weller 
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In the minus', Norm Goldbyn rs 
norIng to trap a flyrng sauce 
Zonorninr orcles of blue lights 
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and a bIlk doh of cat fond handy. 
He la grateful that tiro informanon in 
being published and want*. 
annoarnce that he dom. wan, to 
harm anyone from outer spare. full 
be f ITIi. • 
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GOLLY.nr- WIT 
ARCuND. NOBODY WC:AFT 
NEVAM HAFT', WORK ND 
MORE fl ALL wOOMANITY 
miLI NOV LIVE ore TN' FAT 

Œ TN LAND - 
NAMELY 
ISIIMOOS 

• 

Don Weller 
Don Weller 
Don Weller 
Don Weller 
The Weller Institute 
for the Cure of Design 
Don Weller 

Ikedlemled %me*. •ep 



606 

Art Director 
Designer 

Photographer 
Writer 

Agency 
Client 

B. Martin Pedersen 
B. Martin Pedersen 
Pete Turner 
Howard Mihls 
Pedersen Design 
Volkswagen of America Corp. 
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Art Director 
Designers 

Photographer 
Writer 

Agency 
Client 

George Tscherny 
George Tscherny 
Sandy Wheat 
Bruce Davidson 
Stanley E. Rubenstein 
Rubenstein, Wolfson & Co. 
Morgan Stanley & Co. 
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Art Director Richard Danne 
Designer Richard Danne 

Photographers Various 
Agency Danne & Blackburn 
Client Mead Paper 
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We are 
Ecklund & 
Swedlund. 

609 

We're gong to tell you that will 
do anything. Anything. We have 
pilou, home sites throughout the 
western. northern and southern 
suburbs. Including lakeshore. Well 
sell you a home you ran move into 
tomorrow. Will rent you a home. 
Will take your home in trade. 
Well build a house on your land. 
Will build you a palace or a 
cottage. 

Were going to tell you there will 
he nii surprises. When you build 
with Erklund and Swedlund. you 
get the home you order. If our 
subcontractor's price to us ou reines 
while were building. that's our 
problem. Not your closing day 
surprise. 
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Art Director Ned Tieche 
Designer Ned Tieche 

Artist Pete Bastiansen 
Writer Al Fanden 

Agency Fanden as in Cat 
Client Ecklund & Swedlund 

Custom Home Builders 



Willcox. Baringer Co., Inc. 
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As your reinsurance brokers, we're your advisors in the 

complex world of reinsurance. It's our job to help guide your 

company to the right solutions of your reinsurance problems. no 

matter how large or how small. 
Knowledge and experience. of course, are the prerequisites. 

Where your executives may not have the time to devote all their 

attention to reinsurance. we've made it our lifeS work. 

At Willcox. Baringer we begin with a thorough study of 

your company Its individual lines. Its markets. Its competition. The 

compatibility of your existing commitments to your current and future 
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Art Director Alfred Willard 
Designer Victor Gialleonardo 

Artist Lou Myers 
Writer Tom Atkinson 

Agency Doremus & Co. 
Client Willcox, Baringer & Co. 
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AL FRIEDMAN: 
"I think the biggest kick in my particular 
field of management is to 
TAKE OVER A TURKEY AND TURN IT 
INTO A PEACOCK. 
Its an exciting challenge to take 
something over that's losing money ....and 
through diligent, hard work and expertise 
in management start turning the whole 
thing around. Along the same line, we 
believe in spending the necessary money 
in a project to upgrade it rather than to 
run it into the ground. In the field of 
management, service is the big thing. 
Service to the owner and service to the 
resident. In meeting this requirement, 
we retain happy clients: 
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Art Director Peter K. Meyer 
Designer Peter K. Meyer 

Artist Lia Alcalay 
Photographer Douglas C. Green 

Writer James T. Orgill 
Agency Robert S. Block Advertising 
Client Nadler-Levin Co. 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Murray Jacobs 
Murray Jacobs 
Jerry Pinkney 
Cay Gibson 
Wells, Rich, Greene 
Spelman College 
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Designer 
Artist 
Writer 

Agency 

Client 

Richard Hess 
Richard Hess 
Edward Chasms 
Muller, Jordan Hemck 
Producers Row 
Xerox Corp. 
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Counting lip lout 

eics behevec ,à1thlry,,, Plan of them yerill find 311 the 
New and Old Turoments. some in the Soma Cub Bulletin and the 
rest at many a way-station in between 
There aro four copecte of our philasopsty about our business and 

out people Nat Imp,. some deqrse ode/ligation on You 
Knovang that a part of cur understanding 

nest thin you are a whole person No pun of your life. no part of 
your personality disappears when you show up or work Tora have 
many concerns outside y.r work That to Xerox_ us the way 
It ought lo be 

Sports or gardening or politics. music or copentry =nerds -it 
doesn't matter When does matter te that yoro have mimesa that take 
you out ol yourself pot y. in touch with the world. engage your 
imagination. break you out of the grooved chuM between 
home and work 

Is Xerox presuming to tell you hew to hve your life, what to do 
with your own time, 
Nat a bit of si Tour hie is your own of costae But the whole 

person, the rounded person, the involved cmd aware and developing 
person tends to be a more el teeny° person-and a more effective 
conMbutor at Xerox 
Xerox looks lor this and values it and you should know that 

aro Sorttng facts ftom fancies in your dealings with your boss, peers. 
subordinates Respecting not rum each rndrvidual-but the rught to 
inclaiduahly. the right to aspirations and salislacbons and problems 
that may not be your own. 

Fair enough, 

Somewhere in this ethic is an counlial decency--a sort of 
humanity and humility in boaness that isn't say to define But it says 
that there are long.torm values hut outweigh mere expediency. 
That there e a responsibility component in profit That we're all 
passengers in the some small boat in the end 
You could name more Devotion to pnnaple C,aring about 

consequences Socralconcern 
Add it all up Call it integrity. Integnty that can como only from 

the character ol the people who are Xerox-character Xerox 
leeks for in you 
There is roe area of our boldness where all thu amen together so 

• crurcally that ',stands here epee arc and alone. lo be understood 
without the smallest qualthcation 
Xerox Is determined to draw consistently. freely, permanently and 

without limit on the abilities of blacks Or arty other minonty 
Xerox te determined to draw consistently, freely. permanently and 

without limit on the abilities of women 
That determination is fueled with initiative the polices and goals. 

the programs. and Me performance standards are in place The 
execution is on stream 

There meioses that say this should be so For Xerox a lot more than 
law is involved It is a matter of conscience and convIction. of will 
and commument 
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Art Director Woody Pirtle 
Designer Woody Pirtle 

Artist Jack Unruh 
Photogapher Greg Booth 

Writers Lyn Zanville 
Mary Langridge 

Agency The Richards Group 
Client Southwestern Dynamics 
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Lancer 5, 
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Art Director Dennis S. Juett 
Designer Dennis S. Juett 

Artists Dennis S. Juett 
Dave Candioty 
Bill Millikan 
Van Noy & Co. 

Photographer Dave Holt 
Writer Howard Krivoy 

Agency Dennis S. Juett & Assoc. 
Client James B. Lansing Sound 
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Art Director 
Designers 

Photographers 

Writer 
Agency 
Client 
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Lawrence Zink 
William Orr 
Lawrence Zink 
Lawrence Zink 
Don Nesbitt 
Corson Hirschfeld 
Walt Bukton 
Jean Solmn 
Lawrence Zink 
Patricia Corbett Pavillion 
University of Cincinnati 
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The Growing Years 
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Art Director Bob Salpeter 
Designer Bob Salpeter 
Agency Lopez Salpeter 
Client Childcraft 
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Art Directors Jack Summerford 
Stan Richards 

Designer Jack Summerford 
Photographer Greg Booth 

Writer Cap Pannell 
Agency The Richards Group 
Client Deal Development Co. 
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T5heSuperior'Dimenstons of 
'Jeoliday cCelevision 

T
he advertiser, feeling the onset of Holiday Hia-
rusitis, doesn't need the analyst's couch to ascer-
tain the therapeutic value of holiday television 

audiences. AC. Nielsen, as fine a diagnostician as ever 
counted the red cells in a corpuscle, tells the story clearly 
and concisely: no matter in which area Holiday and 

619 

Art Directors 

Designer 
Artist 

Writers 

Agency 
Client 

'average' television are compared, the superior dimen-
sions of the former are immediately evident. 

The tables on the following rages illustrate this corn-
parison on several levels and with rare exception, the per-
cent of Homes Using Television over the Holiday period 
is appreciably more substantial. Further, and to no one's 
surprise, people spend more time watching during the 
holidays-11% more in Daytime, l0`1, more in Prime 
Time. 

Lou Dorfsman 
Ira Teichberg 
Ira Teichberg 
Marty Norman 
Bernie Saperstein 
John Wilkoff 
CBS/Broadcast Group 
CBS Television Network 



620 

Housekeeping—Weekly Maid Service 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Tom Wood 
Dan Pruitt 
Dan Pruitt 
Pat Huffman 
Creative Services 
The Big Canoe Corp. 
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Art Directors 

Designers 
Photographers 

Writer 
Agency 
Client 

Ivan Chermayeff 
Thomas Geismar 
Chermayeff & Geismar Assoc. 
Various 
Steven Fineberg 
Chermayeff & Geismar Assoc. 
Art Planning Consultants 
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Art Director Brian Sadgrove 
Designer Brian Sadgrove 

Artist Brian Sadgrove 
Photographers Various 

Writer Ron Burke 
Agency Brian Sadgrove Inc. 

Victoria 
Client Comalco Ltd. 
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Art Director Tony Palladino 
Designer Tony Palladino 

Artist Tony Palladino 
Writer Tony Palladino 

Agency Acme Communications 
Client Collier Engraving 
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Sand Castles: 
$33,500 and up. 

624 

\\*)‘it Most 
people think it's a great spot to vacation. 

Which makes it an even better 
place to live. 

Brewster has seven miles of ocean 
beach along Cape Cod Bay, a semi-
private golf course I an easy chit, shot 

.'jut across the street). twenty-five fresh 
water ponds for fishing and swimming, two museums, a 
marine aquarium, a wild animal farm. a state park and 
Near-round campground, an authentic grist mill, and a 
herring run, of all things. And of course, Chillingsworth. 
which many people call the gourmet restaurant on 
the Cape. 

Those are a few aesthetic reasons why Brewster is 
a prime location. 

Here's a practical one. 
Brewster is Mid-Cape, just 30 miles from the Canal 

and 30 miles from the tip of Provincetown. Giving ready 
access to all parts of the Cape. 

There's one more thing to consider. 
While the snowplows are out in Boston, the golfers 

are out on the Cape. It's almost always warmer down here. 
Brewster is only 80 miles from Boston, so we're 

not that far away. 
Just far enough. 
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Art Director 
Designer 

Photographer 
Writer 

Agency 

Client 

Paul Regan 
Paul Regan 
Stock 
Craig Walker 
Hill, Holliday, Connors 
Cosmopulos 
Corcoran, Mullins, Jennison 
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Art Director 
Designer 

Artist 
Photographer 

Writers 

Agency 
Client 

Bill Freeman 
Bill Freeman 
Don Moss 
Pederson/Erwin 
Karl Ludvigsen 
John Dugdale 
Freeman Design Group 
British Leyland Motors 

BREVSTER STORE 
GROCERIES GENERAL MDSE. 
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Art Director Brian Sadgrove 
Designer Brian Sadgrove 

Artist Brian Sadgrove 
Photographers Various 

Writer Ron Burke 
Agency Brian Sadgrove Inc. 

Victoria 
Client Comalco Ltd. 
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Art Director John Milligan 
Designer John Milligan 

Artist Stan Malcolm 
Photographer Mel Goldman 

Writer Adrian VanDorpe 
Publisher Polaroid Corp. 

Client Polaroid Corp. 
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Art Director Robert P. Gersin 
Designers Murry Gelberg 

Roger Davidoff 
Artist Roger Davidoff 

Photographer Melabee M. Miller 
Writer Schneider & Rich Assoc. 

Agency Robert P. Gersin Assoc. 
Clients Schneider & Rich Assoc. 

Brooklyn-Cumberland 
Medical Center 

CBS Sports' 
Pat Summerall 

Defines The Officials' 
Sign Language For 

Super Bowl VIII 
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Art Director 
Designer 

Photographers 

Writer 
Agency 
Client 

Lou Dorfsman 
Jim Udell 
Steve Horn 
Norm Griner 
Ronald Thow 
CBS/Broadcast Group 
CBS Television Network 

630 

Art Director Brian Sadgrove 
Designer Brian Sadgrove 

Artist Brian Sadgrove 
Photographers Various 

Writer Ron Burke 
Agency Brian Sadgrove Inc 

Victoria 
Client Comalco Ltd. 
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PERSONAL, 

PARENTAL AND PEER-GROUP 

VALUE CONFLICTS 

AS CATALYSTS OF COMPLEX 

EDUCATIONAL 

AND PSYCHOLOGICAL ISSUES 

CONFRONTING CHILDREN 

IN A CONTEMPORARY SOCIETY 
OR.-
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Art Director 
Designer 

Artist 
Photographer 

Writer 
Agency 

Client 

James Miho 
James Miho 
James Miho 
James Miho 
David Brown 
Champion Papers 
Marketing Services 
Champion Papers 
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Art Director Lou Dorfsman 
Designers Lou Dorfsman 

Ted Andresakes 
Artists Jack Adler 

Murphy Anderson 
Writers Lou Dorfsman 

Naomi Andrews 
Agency CBS/Broadcast Group 
Client CBS Television Network 
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Art Director Denis Larkin 
Designer Ann Lee Polus 
Agency Fulton & Partners 
Client Fulton & Partners 

Art Director Louis Portuesi 
Designer Louis Portuesi 

Artist Peter Cross 
Writer Donald Horton 

Publisher Reader's Digest 
Client Reader's Digest 
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Art Director 
Designer 

Artist 
Writer 

Publisher 
Client 

R:OuuniisasldP SP°°1r1tuucheieffssii 
Guy Bfflout 

Reader's Reader's 
Digest 
Digest 
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Art Director Ivan Chermayeff 
Designers Ivan Chermayeff 

Sandra Erickson 
Artist Ivan Chermayeff 
Writer Bennett Schiff 

Agency Chermayeff & Geismar Assoc. 
Client National Endowment 

for the Arts 
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Art Directors 

Designer 
Artist 

Writer 
Client 

Philip Despo 
Dave Raymond 
Philip Despo 
Philip Despo 
John Lamb 
Digital Equipment Corp. 

Comp der Spt;cal System, 

!OnION 

SOLUTION: 

NOW OM-RAJ/NO AT 1461MROM,TNE TOTAL PACRAGE CONSISTS OF TILE 

COMM/'Tt! SUBSYSTEM, SEVERAL SArezi CONVEYORS WRIER Eoz.eerr Pes-
t-NEER BAbGeIGE 'Rom VARNlos popvis,Amo 4 MAIN CONVEYOR WHICH 
SERI/ICES ES SO/II/NO PIERS IN 7« HANGAR AREA. THe COmPuTER suo - 

SYSTEM /4'C/ LIDES A pop-8, sYsrem SOFTWARE, ANDHARow4RE 
bvre,e,AcEs watcle CompecT THE comPurEe TO nee oPe-eoroe CoN-
Soze LIMO TO Pos,noNAZ CHEEP P0//ITS. THE POP-9 mebees ALL OF 

ROorip& DECISIONS AND ACTIVATES A .0/SCLIOWL;E Alec/elm/se 
went, 4 EMG ARRIVES .AT THE PROPER LOADING &N. 
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Art Director Stephen Bums 
Designers Stephen Bums 

Richard Bums 
Artists Jim Reeves 

Bill Johnson 
Photographer Gerry Campbell 

Writer Kalvin Platt 
Agency SWA Communications 
Client Oakland Redevelopment Agency 
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City Center 
A Quality 
Urban 
Environment 
for Oakland 

1.1.1.4.1.4-4-nrn1 OW, 

41. 

1.10.414«.1“. NM 7010 

The dry el Odute.Calgeno. 
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Art Director Steven Jacobs 
Designer Steven Jacobs 
Writers Gordon Lindstrom 

Steven Jacobs 
Agency Steven Jacobs Design 
Client Simpson Lee Paper Co. 
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Art Director Steven Jacobs 
Designer Steven Jacobs 

Artists Dennis Ziemienski 
Norman Orr 
Steven Jacobs 
Nancy Freeman 

Photographer William Arbogast 
Writer Maxwell Arnold 

Agency Steven Jacobs Design 
Client Simpson Lee Paper Co. 
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Art Director Steven Jacobs 
Designers Edward Jaciow 

Steven Jacobs 
Artists Edward Jaciow 

Norman Orr 
Dennis Ziemienski 

Photographer William Arbogast 
Writer Maxwell Arnold 

Agency Steven Jacobs Design 
Client Simpson Lee Paper Co. 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Henry Epstein 
William D. Duevell 
Robert Cunningham 
Jeffrey Schadlow 
ABC Corporate Art Dept. 
ABC News 
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Art Directors 

Designer 
Artist 

Photographer 
Writer 

Agency 
Client 

Harry Sehring 
Chris Julia 
Arthur Kaufman 
Harry Sehring 
Irwin Fleminger 
Murray Shear 
Alexander Wolf 
William Douglas McAdams 
Roche Laboratories 
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Art Directors Stephen Burns 
Richard Burns 

Designers Stephen Bums 
Richard Bums 

Photographers Robert York 
Sirlin Studios 
Jeremiah Bragstad 
Stephen Bums 
Morley Baer 
Ezra Stoller 
Gerald Campbell 
Richard Bums 
John Andersen 

Editor Lynn Becker 
Agency SWA Communications 
Client Sasaki, Walker Assoc. 
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Art Directors Stephen Burns 
Richard Bums 

Designers Stephen Bums 
Richard Bums 

Photographer Gerald Campbell 
Editor Lynn Becker 

Agency SWA Communications 
Client Sasaki, Walker, Roberts 



UNIVERSITY OF MISSOURI PRESS 

CALENDAR OF EVENTS 

1;In (CATALOG) •It 

SEPTEMBER THROUGH DECEMBER 

1973 

Containing. besides the large number of Astronomical Calculations. 

and the Farmer's Calendar for every month, 

as great a variety as any other Publisher's Almanark 

land mom than most) 

of 

NEW, USEFUL. AND ENTERTAINING MATTER. 

With commentary and observations drawn from: 

The Batton Almanac for the year 1848 
The Nlissouri State Almanac. 1873-1874 

Old Farmer's Almanach. 1848-63 
l'rofessor Tice's Meteorological Almanac, 1877-1879 

The Tribune Almanac, 1863-70 

Catalogue No. 117. The Great Price Maker 

Sears. Roebuck di Co. 

COLUMBIA, 

Published by the University of Missouri Press 
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: -d'The OldTime Fiddler's it 
211 Te,ttiit ionat Tunes 
By R. P. Chrisletion 

Fiddle music In a firm part of the Amen- 
ran folk tradition, vet little has been avail- 
Mk in formal notation. This collection, baited 
on recordings and notes made by R P Chris- 
teem over thane decades offers mllable 

for 245 traditional fiddle tunes as 
played by artists in the Midlands and South- 
west. 

Old-time fiddling is one of the oldest 
and. at the same time. least investigaterl 
facets of American folklore. The literature to 
dnM has been limited.out-of-prin public.. 
fions on the subject are collectant' iMms, and 
many fiddlers of the old school are now de- 
ceased. 

In this volume Christeson presents the 
scores for traditional tunes as played by 33 
different fiddlers from nine Mates Many a 
the tun., divided into categories of break- 
downs walls, quadrilles. and .. pieces," have 
never I mn published nor armaren  on Mm- 
mermal recordinEs. 

Old-timer fiddlers who were active in the 
1920s. 30, and .10e are representative of the 
bnrad spectrum a Om music played for co.- 
Icy dances and entertainments. Chriateson's 

recollections of hia meetings with the . ere 
warm and colorful, 

George Morris, who was living in St. 
Louis in the Wins. wax originally fimm Co- 
lumbia, Boone County. Minnouri, where Ile 
was widely known as "the Fiddling Sher- 
i ff." George was a very skillful fiddler but 
did not gain prominence until after begin• 
ning a term in Ille Mnsouri St Peniten-
tiary for a violation of a tench parole in 
the 1920s and there came to the attention 
or the governor who enjoyed good fiddling. 
George became a Monty, served as chauffeur 
for Ore smver nor. and achieved wide pub- 
licit,- playing over WOS radio in Jefferson 
City. wI ere the prison is located. It was 
a member of the old Blue Goose String 
Band. which played regular': r tl 
radio at Columbia. Missouri. in thew early 
1930, It I rother Dave Mso at a good 
fiddler. and Imth were characterized to me 
I e Tate Gilmore as heing "tough an shoe 
leather" in a fiddlers contest. 

Although the fiddler and his music for 
• time retired backstage. where the devotton 
of a dedieated few kept the tradition alive 
they are now moving again into the spot 
light. 
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Art Director 
Designer 

Art 
Writer 

Publisher 

Edward D. King 
Edward D. King 
Old Publications 
Sue Allcorn 
University of Missouri Press 
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Art Director 
Photographers 

Writer 
Agency 
Client 

John Littlewood 
Ron Villegas 
George Bennett 
Bill Kurth 
Littlewood Kurth & Roller 
Littlewood Kurth & Roller 
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Condominiums 
For greener pastures 
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II"'simple pleasure is greener pastures. A combination of rustic elegance 
tailored to the expectations of the 

A front porch for rocking and watching 
the sun disappear. A total-electric kitchen 
with conveniences that make the tedium of 
work disappear. 

An evening in front of the woodburning 
fireplace with the quiet roar of orange flame. 
Or, the warmth shared with friends over in 
the barn center during a weekend 
get-together. 

troll nearby on 
Allen, barefoot bliss across the deep-

the grassy pasture land. 

carpeted rooms of home. 
The well-being of knowing that where 

you live is what you own. And if the time 
comes to move on, your stake in Farmstead 

I is not lost in the wind, because value and 
i equity growth, dear traveler, is all a part 

of the Farmstead story. 
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Art Director Tom Wood 
Designer Stepe Parks 

Artists Bruce Young 
Steve Parks 
Robert Solomon 
Creative Services 
Home & Assoc. 

Writer 
Agency 
Client 
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Art Director Joe Mackenna 
Designer Gabe DiFiore 

Artists Bob Layport 
Gary Cooley 

Photographer Dave Kennedy 
Writer Art Zimmerman 
Client Brown-Mackie School 

of Business 
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650 

Art Directors Dennis S. Juett 
Don Weller 

Designers Dennis S. Juett 
Don Weller 
Dan Hanrahan 

Artists Dennis S. Juett 
Dave Candioty 
Bill Millikan 
Van Noy & Co. 

Photographers Dennis S. Juett 
Don Weller 
Various 

Agencies Weller & Juett 
Dennis S. Juett & Assoc. 

Client Ticor Relocation Management 

individuality of 
company is reflected 

fa all of its 
personnel programs. 

Therefore, the 
professional relocation 
services We offer 
become a natural 
extension of 
the company itself. 
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Art Director Peter Bradford 
Designer Peter Bradford 

Photographers David Hirsch 
James Brett 

Editor Susan Braybrooke 
Agency Peter Bradford & Assoc. 
Client Gruzen & Partners 
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Family Network 
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Art Director Rene Vidmer 
Designer Rene Vidmer 

Artists Roy Carruthers 
Tim Lewis 
Gil Stone 
Don Punchatz 
David Maffia 
James McMillan 

Writer Lewis Petterson 
Agency Hecht, Vidmer 
Client MGM Television 
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Art Director 
Designers 

Photographers 

Writer 
Agency 
Client 

Drayton & Blackford 
Architects & Planners 

II 1., 
lerefer, 

o Ill 11111 

Richard Burns 
Richard Burns 
Stephen Burns 
Joshua Freiwald 
Ronda! Partridge 
Jim Mazzuchi 
Sirlin Studios 
Mary Anne Poole 
SWA Communications 
Dreyfus & Blackford 
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Art Directors 

Designer 
Photographer 

Writers 

Agency 
Client 

Bob Paganucci 
John De Cesare 
Bob Paganucci 
Sandor Acks 
Don Storch 
Deane Hogan 
Joe Saunders 
Geigy Pharmaceuticals 
Geigy Pharmaceuticals 
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Designer Joseph Boggs 
Photographer John Benin° 

Writer Paul M. Canada 
Agency Ivy Graphics & Planning 

M.R. Grove Div. 
Client The Dering Harbor Inn 
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Art Director John De Cesare 
Designers John De Cesare 

Don Millar 
Bruce Walk 

Writer Lou Ares 
Agency Geigy Pharmaceuticals 
Client Geigy Pharmaceuticals 
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MANAGING 
THE 

DISTURBED 
ELDERLY 
PATIENT 
IN FAMILY/ 
PRACTICW 

658 
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Art Director 
Designer 

Photographer 
Writer 

Agency 
Client 
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Marty Minch 
Marty Minch 
Marty Minch 
Al Petrone 
Kallir, Philips, Ross 
McNeil Laboratories 

Art Director 
Designer 

Writer 
Agency 
Client 

George McCathern 
George McCathern 
Louis Ehrenkrantz 
Century Expanded 
Rosenkrantz, Ehrenkrantz, 
Lyon & Ross 



A CATALOGUE OF 
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Birds 
Beams and 
Dishes 
The 
TelePromrirer 
SpaceCast 
Project 
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Art Director 
Designer 

Artists 

Photographer 

Writer 
Agency 
Client 

premieres. In time programs aimed at very specialised interest audiences 

can be as near as the home televise. set. 

Linking locale.. 'elev.,. systems lo satellite by means al. 

eardbreceivIng station .11 greatly increase the u.lulness and 

productivity of sets already connect. to the cable. Interconnected cable 

',terns. in turn..11 foster a national net.. capable of providing 
program al eeeee lives to current local and naltonat television tare. thus 

enhancing. broaden, specializing programming. 

Broadcasting loday is characterized by a scarcity of radio 

reg.ncies. Networks are confined to a single channel each—suggesting. 
et nol dictating. Ina» programming. 

The new cable/salellite technology MO be governed by dinerent 

ground rules. 11 can add new choices lo existing TV programming. seek out 

or develop new sources of onalerial end prov,de other comman.cn,.onn 

services to the horne. Many &these improvements are close at hand. 
OM!, are 'tanner tn I. future. but they too .11 come about 

Services that will be offered via cable television in the future .11 be 

made more generally available. over greater distances because of space 
...leg, it,,,. terminate 'including spectal onn.rs and keyboardd 

soon will permit...Ian, access to tnforrnaltop reproduction...Om.. 

electronic del., of mail. attendance al a college ..nsion course. and 

shopping facilities via the cable and In, satellite. By these means. 
businesses can be linked to branch Mlle.. lo primary customers or 

suppliers. IndivMuals can ask computers their questions—About Cr.,' 

checks at.ne reservations a. bentrtng. They can retrieve informed.. 

born 1.raries and oMer reference sources ...me.. talking only to 

computers Satelltles will expand these applicabons of cable technology 

.910.1 and national scale 

Pat Crone 
Pat Crone 
Pat Crone 
Ann Lee 
Martha Barrett 
Ken Berry 
Jerry Segrest 
Eric Lindstrom 
Martha Barrett 
Judy Hahn 
Unlimited Concepts 
Unlimited Concepts 

Art Directors 
Designer 

Artist 
Agency 
Client 
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Danne & Blackburn 
Bruce Blackburn 
Alan E. Cober 
Danne & Blackburn 
Teleprompter Corp. 
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Art Director Henry Epstein Designer Jerry Mancini 
Designer Rex Wilson Artist Al Sugimoto 

Writer Al Hirschman Writer Ed Aarons 
Agency ABC Corporate Art Dept Agency IBM 
Client ABC-TV Sales Development Client IBM 

unerped reenerm 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Dick Boland 
Kathy Palladini 
Wilson McLean 
Stephen Fenton 
Friedlich, Fearon & Strohmeier 
Shearson, Hammill & Co. 
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Art Directors 

Designers 

Artists 

Photographer 
Agency 

Client 

Rick Thrun 
Ed Beck 
Rick Thrun 
Ed Beck 
Rick Thrun 
Ed Beck 
Red Johnson 
It's Tits! Workshop 
Goose Soup Graphics 
It's Tits! Workshop 
Goose Soup Graphics 



A is for apple. 

It also for affection. a degree 

of which the classroom teacher will 

probably always have for the 

apple. That legendary gift may be 

given by student to teacher less 

frequently these days. Neverthe. 

less. it remain. something of a 
symbol of appreciation. respect. 

gratitude—all the intangibles that. 

when found. make teaching that 

much more meaningful. 

Toward the turn of the century. 

however, it became increasingly 

obvious that apples alone were not 

enough. Teachern needed more 

tangible things to get their teeth 

into. 

PreSidents 
913-14 Florence Rood 
914-15 Nellie Hinchan 
915, 16 Mary E Adkisson 
916-21 Sara H. Fahey 
921-23 Ethel M. Gardner 
922 23 Effie MacGregor 
923-24 Ida Christine Iverson 
924-25 Julia A Spooner 
925-26 ham E Sullivan 
926-27 Antic. M 11101,.. 
927-28 lean L. Sautes 
928.29 Edith B. lances 
929-30 hula F. Hunter 
30.31 Miriam D Eisner 
931.32 Sara H. Fahey 
932-33 F Blanche Preble 
933-34 Faye Read 
934-35 Daisy Lord 
935.36 Mary Halls Brislon 
936-37 Albert M. Shaw 
937-38 Einar Torbell Barhydt 
938-39 Myrtle Hooper Dahl 
939-40 Elphe IC. Smith 
940-41 Mary D Barnes 
941-12 Katy V. Anthony 
912.43 Harold H. Blanchard 
943-44 Mabel Studebaker 
944-46 Beulah Keeton Walker 
946-47 Mary Titus 
947-48 Marie A. Ernst 
948-49 Sarah C Caldwell 
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In 1897, elementary teachers in 

Chicago, making a maximum ol 

5800 a year, and that only after II 
years of service, organized lo reg-

ister their dissatisfaction. 

Five years later. in 1902. scat-

tered local associations of class-

room teachers banded together at 

the NEO convocation to form the 

National Federation ol Teachers. 

in 1912, classroom 

teachers petitioned for the creation 

of a Department of Classroom 

Teachers in the NEA. The follow-

ing year. they got it. From that day 

to this, classroom teachers have 

spoken with a stronger voice. for 
themselves and for better educo-

949-SO 
1950-S1 
1951-52 
1952-53 
1953-54 
1951• 55 
1955-56 
1956-57 
1957-58 
1958-59 
1959-S0 

Philip Word"'' 
Mary Virgin,. 
lame Alesandet 
Alice Lana 
Nell Wtkosen 
Lucille Carroll 
Elizabeth A. Yank 
David C. Guhl 
Vivian Powell 
Ewald Turner 
Richard D. Batchelder 
Buena Stelberg 

1961-62 Anna Rutting 
1962-63 Rita C. lacoby 
1963-64 Henry E Goebel 
1964-65 Thelma F. Davis 
1965-66 Elizabeth D. Kciunic 
1966-67 Charles F. Deubel 
1967-68 Ruth Trigg 
1968-69 Bruce P Eckman 
1969-70 Betty Buford 
1970-71 Donald F Wilson 
1971-72 lier A. Ready 
1972.73 Alma Barfield 

Executive Secretaries 
1942-56 Hilda Maehling 
1956-72 Margaret Stev•nson 

Association of Classroom Teachers 
National Education Accocientan 
1201 Sixteenth Street N W. 
Washington. D.0 20036 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Pete Traynor 
Pete Traynor 
Pete Traynor 
Doug Forsyth 
Ashton-Worthington 
National Education Assoc. 
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MARK H 
SPECIFICATIONS. 

Model: Mark II V.C.E. Color: Red, white silk-
screened lettering with a clear urethane coat-
ing, inlaid aluminum tip symbol, inlaid white 
P-tex undertip symbol. 

Lengths: 
Approximate Weight of Single Ski 

CM. grams pounds CM. grams pounds  

215 2220 4.89 195 1980 4.36 
210 2160 4.76 190 1920 4.23 
205 2100 4.62 185 1860 4.10 
200 2(140 4.49 180 1800 3.97 

CONSTRUCTION: The Mark II V.C.E. is built with two 
sheets of cured fiberglass laminate bottom skins, a cured 
fiberglass laminate top skin and a lightweight wood core. 
The ski has a layer of phenolic plastic for top surface pro-
tection, aircraft aluminum alloy top edges, a full width 
rubber layer. phenolic sidewalls and a P-tex Special poly-
ethylene running base. The bottom edges are of variable 
cracked edge design, and are covered by a strip of rubber. 
The full width rubber layer serves to isolate the aluminum 
top edge in compression, allowing it to slide or float, pre-
venting the edge from affecting the flexural properties of 
the ski. Hardened steel tip protectors are built into the tip 
curve of the ski. The aluminum tail protector is seated 
against a section of phenolic and fiberglass which extends 
into the structure. 

28. 

Tarje Overland, 1972 Lange Cup competition, Vail, Colo. 
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Art Director Pasquale DelVecchio 
Designer Pasquale DelVecchio 

Photographers Frank Moscati 
Barry Stot 

Writer Jim McLaughlin 
Agency McLaughlin, DelVecchio 8c Case 
Client Olin Ski Co. 
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872 KENNEDY, A. G., A bibliography of writings on the 
English language. From the beginning of printing to 
the end of 1922. London, Collier-Macmillan. 1927. 
Reprinted 1961.517 P. £ 8.00 
TIPS bibliography has a twofold purpose: lo proWde for all 
students of English a simple but complete book of reference. 
and at the same time, to assist those special students, who may 
denim to follow the history of linguistic Investigation n this 

873 KIRCHNER, J., Bibliographie der Zeitschriften des 
deutschen Sprachgebiets bis 1900. Bd. 1: Von den An-
fângen bis 1830. ( Bibliography of periodicals in the 
german speaking regions till 1900. Vol. 1, From the 
beginnings until 1830.) Stuttgart, Hiersemann. 1966-
1969. 504 p. DM 220.00 
The first comprehensive bibliography of all periodicals published 
in German from the 17th century until 1900. 

874 KISCH, G. and K. ROEPKE, Sdvilten zur Ceschidlte 
der luden. Eine Bibliographie der in Deutschland und 
in der Schweiz 1922-1955 erschienenen Dissertatio-
nen. (Texts of the history of the lews. A bibliography 
of the thesis' of the year's 1922 -7955 in Germany and 
Switzerland.)Tübingen, I. C. B. Mohr. 1959. 60 p. 
DM 5.80 
This is a complete bibliography of ail dissertations dealing with 
jewish.scientific tonies, regardless to the fact whether or not the 
authors are leva; the individuel essays am systematically com-
piled according to contents. Anti.semitic and nalionahsocialist 
publications have not been preluded. 

875 KLAUS, W., Crossmasstâbliche Karten vom Gebiet der 
DDR. /599-1945. Kartographische Bestandsverzeid7-
nisse der Deutschen Staatsbibliothek. Bd. 1. (Large 
scale maps of the COR territory. 1599-1945. Carto-
graphical inventory of the German Stage Library. 
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fohannes Gutenberg, 

citizen of Mainz in Germany le. 1400-14681, inventor ol printing 

with movable type in he western world. This invention with its 
deep and widespread ineuente on all levels of lite means the 
beginning of oui area ni mankind. The portrait nomes (rom an 
illustration engraved in Pari,1584. 
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Polaroid inve nts The SX-70.  
It can reveal 

the world to you 
as you have never 
seen it before. 

I ..,.• 'lone sonic eter known mow cleg...ntly wrapped in torerain leather. 
. avant or otherwise. seareelt hintsat the wondern a can iterf, 

lls., wd,anwranheiv. One motion and itS open. ready m a 
luldnong in your fingers hatch. propel into your hands me. 

wand. du. 111.4‘. 11401 20I1 trams. our afterpictureof a workl SOU SS ill fml you 
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hate sully haffweenshall.felt until nosy. Became now Sn, tan almost with the 
As set111,0 on. remernher the. Remark- picture and have it. because Me photograph, 

able as the SX-7tlis what is important is not am of such piereang beauty they seem more 
what it Can do. Inn what it enables you real than life. the SX-70 can sharpen your 
to do. senses and tet your imagination free. 

How The SX-70 makes the impossible possible. 

sag 

highly stable dyes that make pomilac photograph small objects. actual size 
printS it{ a brilliance and intensity that when you're only foe inches away from 
create a nest standard for amateur yoursuhject. 
photomaphw Notice the extraordinary. But to talk only of technical won-
reds iodic tine and sIntwberries den is kl miss what itS all about: the 

Incidentally. the picture of the owe discovery of the world around you. 
wastakenxithanoptionalSX-70siostwup in new ways that can stimulate and 
lens attachment which enables you to delight pm. 
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• - Markeeng Deugn Alex. uRSerede Dove. NewYark, Mat TeL.21t. itutota 

7he 6M vs the 70k: 
a no-holds-barred dialogue 

on corporate identity. 
In 

thesimplification was the thing. 
It was the age of acquisition- Of 

diveralication- Of conglomerates. And of 
confusion. 

Who knew what a company rear/Jew-as'? 
How conk' you possibly know when from 
every company. you heard an ever growing 
number of voices_ Often saying conflicting 

And then came He Who Was Thought 
To Have The Answer: thecceporate design 
consultant. Ffis answer, uniformly. was that 
halkated umbrella—the mark or the logotT1.— 
that would cover everything. idmtify 

everything.unify eyerydUng. 
But in thisdnve for corporate conformity.. • 

a not so funny thing began to happen- As 
intended, all thedifferetu voices in each 
cotporation began singing the same tune_ 
Tmuble was. you could hardly lotion, 
corporation's tune from another's. 

Su. what waned con,orme idamitY 
ended as corporate anonymity. 

Which bring, us to the 7Cfs and beyond. 

Q.x of us met tacendo. 10 taken fresh look 
at corporate idenuty.We hope youll Taxi 

this sometime, heated dialogue uunguing.And 
more important. wo hope you'll find it usefuL 

Dialogue 
I:Strafed 
from 
Edited 
7èmes 
e Kilted our cnvn 

tapes totaling out the 
mc. important ideas. 

It you am really 
interested and would 
like to regal our 
complete 40-page 
typed transcription. iplease omit on your 
company letterhead. 

_Or NI in the rePlY card 
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A closer look at the 
benefits of single 
daily dosing... 

a single nighttime 
dose of 
Tofranil-PM• 

provides therapeu-
tic equivalency 
of a Lid. regimen. 
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Art Director 
Designers 

Photographers 

Agency 
Client 

Peter Bradford 
Peter Bradford 
Wendy Byrne 
Carl Fischer 
DeWayne Dalrymple 
Peter Bradford & Assoc. 
Zographos Designs Ltd. 
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Art Director 
Designers 

Artist 
Writer 

Agency 
Client 

Peter Coutroulis 
Charles White III 
Michael Doret 
Charles White III 
Howard Krakow 
Leibson, Kirk & Lightle 
Harbor Point 
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Art Director 
Designer 

Photographer 
Writer 

Agency 
Client 

Bob Paganucci 
Bob Paganucci 
Bob Paganucci 
Grahem Wynne 
Geigy Pharmaceuticals 
Geigy Pharmaceuticals 
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THE HOW,VVHY. 
WHEN AND WHERE 
OF HERE, THERE 

AND EVERYWHERE. 

682 

681 

Art Director 
Designer 

Photographers 

Writer 
Agency 
Client 
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David Enock 
David Enock 
Peter Eco 
Ernest Miceli 
Paul Gardner 
Eisenman and Enock 
PepsiCo 
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Art Director 
Designer 

Artists 

Photographers 

Writers 

Agency 

Client 

Gordon Trembath 
Gordon Trembath 
Bruce Bowers 
Con Aslanis 
Trevor Ruth 
Elizabeth Chandler 
Bob Boume 
John Ashenhurst 
Colin Beard 
Paul Tremelling 
Lionel Hunt 
Peter Carey 
The Campaign Palace 
South Melbourne 
Qantas Airways Ltd. 
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1 WHEN we set out 
to build our 
new apartment 

tower at 245 East 40th 
Street, we decided to call 
it Marlborough House M 
honor of John Churchillist 
Duke of Marlborough 
Now this Marlborough 

really knew how to live. His 
'place in the country was 
bigger and richer than the 
royal palace So much for 
history. 

But the glorious spirit 
of Marlborough's life 
style lives on here in New 
York_ In New York's latest 
definition of the stately 
horne. 

Buildings of this calibre 
don't happen very often. 
But when they do, some-

thing very interesting 
occurs. They become im-
mediate landmarks, known 
by their names instead of 
their street addresses. 

Ta, PROVE it, ask any knowledge-
able New Yorker 

or cab driver to take you to 
The Dakota. Hampshire 
HouseThe Churchill River 
Home, Manhattan House. 
The Carlyle or the handful 
of other apartment build-
ings that are recognized by 
saws. They'll know exactly 
where you want to go. 
And this is the dec-

ade that the name of 
Marlborough House ¡gins 
this very exclusive list. 
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Art Director 
Designer 

Artist 
Photographer 

Writer 
Agency 
Client 

Edward M. Cottingham 
Edward M. Cottingham 
Allan Mardon 
Martin Shames 
Charles Culp 
Fairpax Advertising 
Rose Assoc. 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Dave Van Gieson 
Dave Van Gieson 
Dave Van Gieson 
Al Fanden 
Fanden as in Cat 
Trestrnan Music Center 
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Art Director 
Designers 

Photographers 

Writer 
Agency 
Client 

John Anselmo 
John Anselmo 
Thomas Bloch 
John McLendon 
Ken Biggs 
John McLendon 
John Anselmo Design Assoc. 
Astrodata 
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Art Director Mark Packo 
Designers Debra Goldstein 

George Moy 
Mark Packo 

Artists Maria de Oro 
Claire Counihan 
Louis Falcon 
Neil Johnson 
Susan Niles 
Diane Robinson 
Ned Sonntag 

Photographers Ray Herrmann 
Alan Newman 
Lee Nadel 

Agency Mark Packo Design 
Client Pratt Institute Student 

Presence 
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Art Director 
Designer 

Photographer 
Writer 

Agency 
Client 
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Paulette Kaplan 
Paulette Kaplan 
Bill Pappas 
Mike Atwell 
Griswold-Eshleman 
Keller Furniture 
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Art Director 
Designers 

Artists 

Writer 
Agency 
Client 

John Vise 
John Vise 
Jerry Cosgrove 
Jerry Cosgrove 
Nelson Greer 
Jim Kuhe 
Cosgrove Assoc. 
Xerox Corp. 
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TECHNOLOGIES 

Alll °MOTIVE 
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Heels of ablomohles 
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WEAPONRY 
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Art Director 
Designers 

Photographer 
Writer 

Agency 
Client 
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John Anselmo 
John Anselmo 
Thomas Bloch 
Alan D. Walker 
Ann Crowell 
John Anselmo Design Assoc. 
Lincoln Property Co. 

693 

Art Director 
Designer 

Artist 
Photographers 

Writers 

Agency 
Clients 
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Art Director Robert Reitzfeld 
Designer Robert Reitzfeld 

Artists Seymour Chwast 
Barry Zaid 
Haruo Miyauchi 

Photographers David Langley 
Bob Bracco 

Writer Frank Di Giacomo 
Agency Scali, McCabe, Stoves 
Client Barney's Clothes 
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The NewYorklimes Op-Ed Frage• 
America's most efficient 
corporate advertising sh 
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Art Director Andrew Kner 
Designer Arnold Kushner 

Artist John Sorge 
Photographer Al Wegener 

Writer Martin Broder 
Agency The New York Times 
Client The New York Times 
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N Y 10030.1312155131201 

- 



Milton Keynes 

The kind of city you'll want your family to grow up in 
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What's it going to be like to live in Milton Keynes? 

Art Directors 

Designers 

Artists 

Photographers 
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Marcello Minale 
Brian Tattersfield 
Marcello Minale 
Brian Tattersfield 
Alex Maranzano 
Marcello Minale 
Brian Tattersfield 
Ray Gregory 
Harry Scotting 
Andrew Cockrill 
Marcello Minale 

Writer 
Agency 

Client 
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All.« all 11shon k, V.1 11011b. derent konr.lhe 
num. enesled and otirn « me, von hon. tosla, 
Voi-t. II On able to aIPoJa pinch' bi •. find On kind °lints 
von Cant. !Par el «hoist I omit In t,tor spare use 1.4'11 
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Alex Maranzano 
Derek Ritterband 
John Donat 
Penny Tweedie 
Brian Milne 
Linda McDonnell 
Minale, Tattersfield, 
Provinciali Ltd. 
London 
Milton Keynes 
Development Corp. 



Nestled between the powder snow of the Sierra Nevadas 

and the indigo waters of Nevada's Lake Tahoe is PineWild. 
A beautiful condominium development in a beautiful land. 
A land of the winter sun. A place where the mountain 

daisy, the alpine heath and the Sierra primrose follow the 

melting mountain snows in the spring. A summer plue 
where children build sand castles beside the lake water. A 

winter land where waxed skis glide down the worlds finest 
ski runs. A magic place surrounded by magic words and 

phrases— the Comstock Lode, baccarat, banco, the Christie. 
This is PineWild. 
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Art Director Jack Summerford 
Designer Jack Summerford 

Photographer Greg Booth 
Writer Cap Pannell 

Agency The Richards Group 
Client Deal Development Co. 
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Art Director 
Designer 
Writers 

Client 

Michael Solazzo 
Michael Solazzo 
Wayne Hanley 
John Mitchell 
Massachusetts Audubon 
Society 
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Art Director Robert Gage 
Designer Robert Gage 

Photographers Dick Richards 
Edward Centner 

Writers Phyllis Robinson 
John Noble 

Agency Doyle Dane Bernbach 
Client Polaroid Corp. 



Polaroid inve nts The SX-70. 
It can reveal 

the world to you 
as you have never 
seen it before. 

Now you can forget everything you transistors, elegantly wrapped in top-

hase ester known about photography. in. grain leather.scarcely hintsat the wonders 

slant tuotheruise. it can perform. 

The SX-70 Land camera is here. One motion and ifs open. ready al a 

Slim. graceful. balancing lightly in lingers touch to propel into your 111111d, 

your hand. this package of nutre than 200 picture after picture of a world you will 
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Hoe can a picture of something be Besnine the pictures are framed 
more beautiful than the tibject well? against:, bights reflective chemical 

There are sound technical reasons background. Mey have a remarkaNe 
The 55.11 can search out beauty luminous quality. as if lit from behind. 

wag me alone ean only guess at. Ire. llar photographs seem almost three-
some Me camera ear actually record dimenssonat. 
far mee detail than you can see with. The dyes themehm are totally 
out a nesgathiag elms. . flea. a whole neve spectrum of Owen,. 

A nay counter es located on the hack of the camera. 
linen a film pack and the counter reags .10". After 
each shot, that number decreases. te tell you how many 
pictures you have left. 

rç 

A totally new brushed-chrome metal-plank body mate. 
rial. a luxurious wrap of top.grain leather, and a form 
hut regents its rernarkabk capabilities. create an ele. 
gant. lightweight camera of striking design. Each slender 
10-exposure film pack contains a waferdhin battery. so 
you provide fresh power to operate the camera every 
time you load fresh film. 

feel you hat c only half-seen. half kit until 

As )1,11 read on. remember this. Re-

markaNe as the 5X-70 is. what is impor. 

tant is not .5.5 to can do. but what it 

enablesyou t0,10. 

highly stable dyes hat nuke possible 
mints of a brilliance and intensity that 
create a new standard for amateur 
photography Notice Me extraordinary 
reds in the rcees and strawberries. 

Incidentally. extreme close-ups of 
small objects can be taken with an op-
clonal SX.70 cluse.up lens attachment. 

which makes sou to phoeograph soul 
subject faith in without fiashi. :moat 
sire. when you're only five inches away 

But to talk only ol technical won. 
den is to miss what hi all about, the 
discosery of the world around you. 
in new ways that can stimulate and 
delight you. 

The film appears magically. 
outside the camera 1.5 sec. 
ends after you press the 
button. The picture, with 
an image area of 34 We 
inches, is hard, dry, shiny 
and flat. There if nothing 
en peel apart. nothing to 
throw away. Ir times its 
own development. Auto-
matically. You have noth-
ing to do but watch and 
enjoy te. 

1 
In minutes the picture de-
velops Icily before your 
ex-m. even in the brightest 
daylight. An opaque chem. 
cal, spread inside the film. 
Stocks the light daring de. 
velopment. As this light 
harrier becomes transpar. 
est you are the image that 
has been formed. The pic. 
lures are exceptionally 
durable. You can handle 
them. stack diem, all them 
in your pocket. 

Because now you can almost wish the 

melon: and her it. hecausc the phi«, 

graphs are of such piercing beauty the) 

seem more real than life. the SX.70 can 

sharpen your senses and set your imagina-

tion free. 



In February1968, 
in Harlem; right up on 
125th Street something 
wonderful happened... 
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Art Director Harvey Gabor 
Designer Harvey Gabor 

Photographer Harvey Gabor 
Writers Harvey Gabor 

Sheila Franklin 
Client Malcolm King 

Harlem College 

important is the setting in which this core offering is 
obtained. A family environment like Malcolm-King 
bathes our students in the kind of self-confidence 
that will be an asset to their continued academic 
development and success. 
Our accomplishments 
Increased student enrollment from 14 in 1968 to 
over 6oa currently Well over 350 students have 
surr...sfully transferred to affiliated colleges, 
private, city and state colleges. 

Increased careec salary and job mobility of former 
and current students of Malcolm-King. 

Malcolm-King has been instrumental in initiating 
change as a result of instant feedback into the com-
munity of the skilled manpower it has produced. 

Early Childhood Education: A planning seminar 
with day care personnel has been implemented to 
develop a 60-credit core curriculum in early child-
hood development uritha concentration on urban 
minorities. 
Community Leadership Prognam: This program 

aims to help community leaders already serving in 
Harlem to relate mom successfully to their com-
munities. A planning seminar has been instituted 
involving ministers who represent various church 
affiliations to develop a 60-credit core cuniculum in 
urban pastoral counseling. 

Drug Abuse A local agency known as Skill 
Advancement in cooperation with the Division of 
Community Psychiatry from Harlem Hospital. and 
Malcolm-King have jointly proposed a training 
program specifically aimed at increasing the knowl-
edge and skills of workers who already are, or will 
be. helping with the treatment and rehabilitation of 
drug addicts in the Harlem community. 
The proposed program is expected to combine 

the skills and expertise of the professional ¡physi-
cians. nurses, social workers) and the non-pro-
fessional (thosealreadyworking with addicts. but 
who do not possess the academic background) 
in a way that would make the presently existing 
drug treatment programs and future programs as 
effective as possible. 
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Art Director James Miho 
Designer James Miho 

Artist James Miho 
Photographer James Miho 

Writer David Brown 
Agency Champion Papers 

Marketing Services 
Client Champion Papers 
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New Reveille Botanicus Splendiferous 
is a tremendously satisfying plant for the adverliser'sgarden. 

Blooms rapidly,bursting in an abundance of sales, 
and has a long flowering life. 

Available in the giant size (full page) 
down to most effective dwarf varieties (from 1 inch s.c.). 
A hardy perennialSow weekly for best results. 

Book advertisement space NOW 
for our Spring gardening features. 

Contact John Robinson on 01-822 3947. 

11P•eokl....e*, Mend 

• e.......m.a.••=v...• 

•• 
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Art Director David Stanfield 
Designer David Stanfield 

Writer Jack Langley 
Agency Daily Mirror Design Group 

London 
Client Reveille Newspaper 
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Art Director Robert E. Vogele 
Designer R. Joseph Hutchcroft 

Artist R. Joseph Hutchcroft 
Photographers Various 

Writers Various 
Agency RVI Corp. 
Client Sudler & Co. 
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Art Director Michael Reid 
Designer Michael Reid 

Photographer Daniel Morrill 
Agency Michael Reid Design 
Client First National Bank 

of Chicago 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Roy Freemantle 
Roy Freemantle 
Burt Groedel 
Sam Exler 
Gaynor and Ducas 
Keuffel and Esser 

Art Director 
Designer 

Photographer 
Agency 
Client 

Ron Scott Art Director 
Ron Scott Designer 
Ron Scott Artist 
Ron Scott, Writers 
Ron Scott 

Agency 
Client 

Graphicsgroup 
Graphicsgroup 
Graphicsgroup 
Brian McKenna 
Carol Caldwell 
Graphicsgroup 
Graphicsgroup 
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mirdifiraiori 

In a meld of commit orraprranise. rampant prostitution of ethic and ralue) where only the 
ilick and propedy coined survbe —be glad mid of good digestion that Mere n mill non thing 
of quality no may hold dear. One hones and upright. dliptica/ and/or oral Itleugh sometimes 
spherical) member of die taxed family genus citudlus) species radgaris. Ile proud possessor 

the flume of culinary pulcluittak and delight: ihat 'anointing roiling annual with hairy 
long-running stems and branching tendrils—the common watermelon. A shameful pseralonpn. 
Because that sonsilled common watermelon A. to cratreirmeurs of haute cuisine. acknowled-
ged as uncommonly good."And they radled Him King of Comestibles...of vegetalAk of fruits!" 

- 
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Art Director Jerome Schuerger 
Designer Jerome Schuerger 

Artist B.U. Graphic Design Office 
Photographers A. Moscatel 

J. McFarland 
B.U. Photo Service 

Writer Jack Star 
Agency B.U. Graphic Design Office 
Client Boston University 
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Art Director 
Designer 

Artist 
Photographer 

Writer 
Agency 
Client 

Larry Alten 
Larry Alten 
Graphic's Group 
Bert Corman 
Edmond Cohen 
Alten, Cohen & Naish 
Robert Bruce 
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Art Director Dick Boland 
Designers Dick Boland 

Ken Howard 
Artist Bill Basso 
Writer Stephen Fenton 

Agency Friedlich, Fearon 
& Strohmeier 

Client Y & S Candies 
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Artist 
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Publisher 
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William Field 
William Field 
Stan Malcolm 
Fritz Goro 
Inge Reethof 
Edwin Land 
Peter Wensberg 
Polaroid Corp. 
Polaroid Corp. 
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Art Director 
Designer 

Artist 
Writer 

Agency 

Client 

Les Mason 
Les Mason 
Wes Walters 
K W. Schultz 
Les Mason Graphic 
Design Pty. Ltd. 
Melbourne 
Philip Morris Ltd. 
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Richard Moore 
Richard Moore 
Richard Moore 
John DeVisser 
William P. Muir 
Muir, Weiss 
Wood Gundy, Ltd. 
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Tom Wood 
Tom Wood 
Rhoda Hunt 
Graphic Assoc. 
Don McKelvey 
Lowe & Stevens 
Spartan Food Systems 
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A number of our plans have been implemented 
since the beginning of 1972 and our company 
has been strengthened. Of particular significance 
is the. development at our 98,000 square foot 
facility in Weaverville, North Carolina of a fully 
operational knitting plant with 70 high speed 
double knit machines operating 24 hours a day 
six days a week. This compares to 30 machin, 
which were in operation at this time last year. 
The completion in March. 1973 of our model n 

finishing plant is another important recent devel-
opment. We hope to have this facility operating 
profitably by the end of June, 1973 and expect 
to finish a large percentage of our fabrics in it. 

In our opinion. Quorum has established itself 
in the double knit industry and is recognized as 
a design and style leader. Our customers include 
leading companies in the men's and women's 
apparel fields as well as retail over-the-counter 
fabric outlets. 

Recent 1973 forecasts for our industry have 
been optimistic and our first quarter bookings 
and sales justify this optimism. In the first quarter 
of 1973, our sales and bookings were substanti-
ally higher than in the first quarter of 1972. We 
arc confident that this trend will continue and 
enable us to look back at 1973 as one of the most 
gratifying years in our company's history. 
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Kit Hinrichs 
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'Even before we opened our new 
plant here in Greece. we domi-
nated Athens with Pepsi-Cola 
identif icarien That helped us win 
almost instant public acceptance 
for a totally new product*: 

Ratify Mahmoud 
Area Vice President 
PepsiCo Inlet rat unit 
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from an engineering and cost 
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closed by independent attorneys 
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follow and service the loan 
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Trust ProteCts are scheduled let 
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rusecte in construction or value 
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1972 WAS A RECORD YEA 
FOR SCOVILL. WITH SALES, 
UP 14 PER CENT AND PER-
SHARE EARNINGS UP 24 
PER CENT OVER 1971 THE 
MAJOR PART OF THIS IM-
PROVEMENT CAME FROM 
GAINS IN OUR CONSUMER 
RELATED PRODUCT LINES 
WHICH ACCOUNTED FOR 
APPROXIMATELY 90 PER 
CENT OF 1972 EARNINGS 
COMPARED WITH ONLY 20 
PER CENT TEN YEARS AGO 
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“The newspaper occupies a special status in American 
society. Its rights protected by the First Amendment, it 
informs, reflects, comments and monitors international, 
national and local events that affect and shape the li 
of individuals. 

"It is a product of people about people, and more than 
any other communications media, it serves to mirror 
the political, sociological, economic and 
of the times. 
It is a guide for entertainments moni 
through its columnists,tonclieshoth tbe 
humorous in life. It is alsoa key to elltPloYrnetit, 
for shopping and a vehicle fur sales.” 
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"Ridder Publications strives to produce news-
papers that are accurate, responsible and in 
good taste. N% it hin the frameuork of these 
standards, its editor,. are granted almost 
complete autonomy." 
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Art Director Tartak/Libera 
Designers Donald H. Tartak 

Joan D. Libera 
Photographer Gerald Socher 

Writer Warren Northwood 
Agency Tartak / Libera 
Client Ridder Publications 
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VO nwle Square Shot« 2 Ine 
number one selleng camera last 
Chrstmas AS a mull, Type 88 
Colorpacl, tam sates are mare 
tlmn double last year's Wes 

THE 
AMERICAN 

FII/v1 THEATRE 
PRESENTS 

EIGHT 
ENCHANTED 
EVENINGS 

741 

Art Director Sheila Smith 
Designer Sheila Smith 

Artist Sheila Smith 
Writer Norm Toback 

Agency Sheila Smith 
Client Associates & Toback 
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Art Director John Milligan 
Designer John Milligan 

Artist Stan Malcolm 
Photographer Mel Goldman 

Writer Bill Cherry 
Publisher Polaroid Corp. 
Agency Polaroid Corp. 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Art Director 
Designer 
Agency 
Client 

And xe knew SOMP Sh00. 2 
ash te a huge suct est agam 
ths year. Retad taRs see run 
n.ng ahead o. last tea, 
We e•kpect you'll sell more 
Soute Shot, 2 cameras Ihr.. 
Fal''ha you 0 d las• year 
yOur lope 88 tdm sales she, 
mcrease actordrhvy 

THE 
AMERICAN 

FILM THEATRE 
PRESENNTSJOH Œ 8 S 

Mel Skriloff 
Jeffrey Engel 
Joseph R. Denaro 
Suzanne Undy 
Product Presentation Group 
Vogue Patterns 

Herb Lubalin 
Herb Lubalin 
Lubalin, Smith, Carnase 
The American Film Theatre 
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Art Director 
Designers 

Artist 
Writer 

Agency 
Client 

Aubrey Lee 
Aubrey Lee 
Dennis Moran 
Francis R. Esteban 
Aubrey Lee Assoc. 
Francis R. Esteban 
Aubrey Lee Assoc. 
Pittsburgh Real Estate 
Services Corp. 
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Art Director 
Designer 
Writers 

Agency 
Client 

Frank Roth 
Marilyn Worseldine 
Jim Hayes 
Mark Shyres 
Frank/James Productions 
Missouri Pacific Railroad Co. 

• 
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Art Director 
Designer 

Photographer 
Agency 

Client 

Brian Sadgrove 
Brian Sadgrove 
Athol Shmith 
Brian Sadgrove Inc. 
Victoria 
National Gallery Society 
of Victoria 
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Art Director 
Designer 

Artist 
Writers 

Agency 
Client 

Frank Roth 
Becky Venegoni 
Becky Venegoni 
Mark Shyres 
Tim Hogan 
Frank/James Productions 
Missouri Pacific Railroad 
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FROZEN 
CONCENTRAFED 
ORANGE MINT 
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Art Director 
Designers 

Writers 

Publisher 
Agency 
Client 

Herb Lubalin 
Herb Lubalin 
Alan Peckolick 
Bosley Crowther 
Harriet Dryden 
1350 Publishing Co. 
Lubalin, Smith, Carnase 
The American Film Theatre 
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Art Director 
Designer 

Artist 
Photographer 

Agency 
Client 

Wallace Walker 
Wallace Walker 
Wallace Walker/Design 
Terry McGinniss 
Lopez Salpeter 
Is°Axis 
Wallace Walker 
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Art Director 
Designer 

Photographer 
Writer 

Agency 
Client 

Donald Adamec 
Donald Adamec 
Donald Adamec 
Scott Michel 
Adamec Assoc. 
Adamec Assoc. 
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Art Director 
Designer 

Artist 
Photographer 

Writers 

Agency 
Client 

Dick Loader 
Dick Loader 
Jim Hutchinson 
Jim Elmore 
Tom Hall 
Pete Brock 
Carol Dyches 
Ensslin Advertising 
Lykes Pasco Packing Co. 
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Art Director Herb Lubalin 
Designers Herb Lubalin 

Ellen Shapiro 
Artists Gerry Gersten 

Seymour Chwast 
Gil Stone 
Roy Carruthers 
Hedda Johnson 
Allan R. Fleming 
Josef Muller-Brockmann 
Paul Rand 
George Lois 
Tom Carnase 

Ed Sorel 
Victor Caruso 
Chas. B. Slackman 

Writers Aaron Burns 
Herb Lubalin 
Jack Anson Finke 
Ernie Smith 
Ed Rondthaler 
Roger Ferriter 
Willem Sandberg 
Jo Yanow 

Agency Lubalin, Smith, Carnase 
Client International Typeface Corp. 
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Art Director Thom LaPerle 
Designer Thom LaPerle 

Artist Thom LaPerle 
Photographer Paul Chan 

Writer Diane Balough 
Agency Graphic Communications 

Center 
Client Bank of America 
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Simmons 
Review The Life of the Mind 

MIIIMMBRIVO 
MBIle" i. 
IlleUh. 
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Art Director Thom LaPerle 
Designer Thom LaPerle 

Artist Thom LaPerle 
Photographers Various 

Editor Susan Crosier 
Agency Graphic Communications 

Center 
Client Japan Air Lines 
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Art Director Dietmar Winkler 
Designer Dietmar Winkler 

Photographer Bradford Herzog 
Writer Dorothy F. Williams 

Publisher Simmons College 
Simmons Review 

-rn 

LONDON PUBS theLTETTE 
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Art Directors 

Designers 

Artists 

Photographers 

Editors 

Client 

Stanley Mason 
Eugene V. Epstein 
Pit Günter 
Tobias Windlinger 
Hans-Georg Rauch 
Hans Küchler 
Walter lmber 
Richard Schilder 
Stanley Mason 
Hans Jürgen Rau 
Hans Kasser 
Ulrich Kemmner 
Eugene V. Epstein 
Stanley Mason 
Dow Chemical Europe S.A 
Elements Magazine 
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Art Director 
Designers 

Photographer 
Writer 

Agency 
Client 

Olaf Leu 
Olaf Leu 
Frit Hofrichter 
Walter Sack 
Bodo Rieger 
Olaf Leu Design 
Druckfarbenfabriken 
Gebr. Schmidt 
Frankfurt 
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Art Director 

Designer 

Photographer 
Writer 

Agency 

Client 

Mervyn Kurlansky 
Pentagram 
Mervyn Kurlansky 
Pentagram 
Jean Louis Bloch-Laine 
Mervyn Kurlansky 
Pentagram 
Pentagram 
London 
Roche Products Ltd. 
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Art Director Wolfgang Heuwinkel Art Director Malcolm Grear 
Designer Gunther Murr Designer Michael Glass 

Client Zanders Feinpapiere GmbH Agency Malcolm Grear Designers 
Germany Client Raytheon Co. 
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Art Director Susan Jackson Keig 
Designer Susan Jackson Keig 

Artist Susan Jackson Keig 
Photographer James L. Ballard 

Writer Susan Jackson Keig 
Client Shakertown at 

Pleasant Hill 

Art Director Giorgio Soavi 
Designer Giorgio Soavi 

Artist Paul Davis 
Client Olivetti 
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Sememter 

Ju ly, August, September, October. November, December 

Nineteen hundred and seventy three 

EditaGraphics,Inc. 
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Art Director Malcolm Grear 
Designer David Chapman 
Agency Malcolm Grear Designers 
Client The Fogg Art Museum 
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Art Director Gerard A. Valerio 
Designer Gerard A. Valerio 

Photographer Robert Llewellyn 
Writer Robert J. Armbruster 

Publisher EditaGraphics 
Client EditaGraphics 
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Twelve tuition-free, 
full-time scholarships to high school students. 
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Art Director Harris Lewine Art Director 
Designers Herb Lubalin Designer 

Ellen Shapiro Agency 
Photographer Paul Weller 

Writer Harris Lewine Client 
Client Harris Lewine 

David Stanfield 
David Stanfield 
Daily Mirror Design Group 
London 
Daily Mirror 

768 

Art Directors 

Designer 
Artist 
Writer 

Agency 
Client 

Richard Wilde 
Silas H. Rhodes 
Richard Wilde 
Hiroko Tsuchihashi 
Silas H. Rhodes 
School of Visual Arts 
School of Visual Arts 



769 

770 

769 

Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Patrick Peduto 
Patrick Peduto 
Patrick Peduto 
Patrick Peduto 
Dancer-Fitzgerald-Sample 
Alan Brooks Productions 
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Art Director 
Designer 

Writer 
Agency 
Client 

Richard Manzo 
Richard Manzo 
Richard Manzo 
Richard Manzo & Co. 
Richard Manzo 



Bund Deuscrer G,a1,Despner 
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Art Director Bruno K. Wiese 
Designer Bruno K. Wiese 

Artist Bruno K. Wiese 
Agency B.K. Wiese/ 

Visual Design 
Hamburg 

Client Bund Deutscher Graphic 
Designer BDG 
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Art Director 

Designers 

Artists 

Photographers 

Marcello Minale 
Brian Tattersfield 
Marcello Minale 
Brian Tattersfield 
Alex Maranzano 
Marcello Minale 
Brian Tattersfield 
Ray Gregory 
Harry Scoffing 
Marcello Minale 
Andrew Cockrill 

Writer 
Agency 

Client 

Brian Milne 
Derek Ritterband 
Alex Maranzano 
John Donat 
Linda McDonnell 
Minale Tattersfield 
Provinciali Ltd. 
London 
Milton Keynes 
Development Corp. 
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We want to 
give you a piece 

of our mind. 
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A great mind for business. 
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Art Director 
Designer 

Artists 

Writer 
Agency 
Client 

John Kuchera 
John Kuchera 
John Kuchera 
Adolf Jeff 
Vistec 
Michael Kenny 
Hutc hins/Darcy 
Mobil Chemical Co. 
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Art Director 
Designer 

Artists 

Writer 
Agency 

Client 

Robert Burns 
Robert Burns 
Heather Cooper 
Dawn Cooper Tennant 
Don Hewson 
Burns & Cooper Ltd. 
Toronto 
MAI Canada 



The more his disease advanced, the 
more (t. • • devoted tints& to his work 
He was a disciplined man Every minute 
et tes day was caretunc" llyii every rnof 

scheduled He 
weld 0h15 ,o pu  
mg. In the eventngs, after a game of 
dommoes or checkers wen (vs wde he 
would go lo bed early leanng that a late 
night might interfere with his art the 
next day 

• loved towed( in the sun and, at 
fines he would go outstde in his wheel. 
chao to pant Or. he would have (tons& 
corred in an armchair to the rosebushes 
when they were ro bloom. to his vine-
yard or to the olive grove where the 
gnarled trees were centuries old. A 
model would always follow htm carrying 
a box full of pants. 

Renotes entire household was geared 
lathe master and his art His vote vied 
veth the melds for the loor uf cleantng 
his brushes When the maids were pos-
ing for a canvas. Mme. Renoir would 
lake over the household chores, the 
cooling and the chddreanng Knoveng 
how much he loved flowers she would 
have fresh ones sent le the house every 
day She arranged them and placed 
them where she knew they would catch 
his eye. Many of her arrangements, 
transformed by his brush are among 
Renotr's most outstandng master-

Thee hates. sehold maids were chosen not 
for their slull at cleaning or cooling, but 
for theo skin. As ftr-tet. gimett ..1 
had just as soon paint the krSt old dock 
that comes along, just so long as her 
slim takes the light " As far as he was 

COhCeo10:1 -SOCkity wornoreworo owe-
bred, and a wornan's hands were lone-
lest when marked by Ix:use...ors 

One of are maids. Gabrielle, posed for 
some Of Renores most celebrated 
nudes Ho paintings of flesh were in-
fluenced by Pie Venetian'. by Rubens 
and by Fk,,her. 

Ambrase Vollard. an art dealer and ore 
of Renoir's most ardent patrons once 
observed the master at work According 
to ten. Renoris command of painting 
was so assured that he coud stains 
canvas voth no apparent forepLarovng 
-patches of color woutd aPPear, then 
mere Parches Orel, suddenly sic,e 
strokes of the brush and the subiect 
would come out." 

Renorr's command of panung was so 
masterful that he could also execute oor-
tratts with amazing speed. In sore ot his 
crippled state he once finished a Pertratt 
offlagner withn hall an hour 

Apart from his mastery of painting. 
''.." m a sense, mastered arthnns by 
never permItting it to dim his perception 
of beauty or to thwart his progress as a 
person For the physcian of today it may 
be of interest to note that Ft, never  
succumbed to being a cripple and that 
he exercised his pairSul swollen hands 
every day These two lactcrs may well 
have helPed Renoir to rnaster his 
disease. 

Though the genius of Renoir cease be 
Pœserned, the physician of today can 
help his patents with acute a:dyne in-
flarnmation to lead more useful lives 
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Art Director 
Designer 

Writer 
Agency 
Client 

Bob Paganucci 
Bob Paganucci 
Graeme Wynne 
GeigY Pharmaceuticals 
GeigY Pharmaceuticals 

Art Director 
Designer 

Artist 
Writer 

Publisher 
Client 

Louis Portuesi 
Louis Portuesi 
Guy Billout 
Ronald Schiff 
Reader's Digest 
Reader's Digest 

Art Director 
Designers 

Artists 

Photographer 
Writers 

Agency 
Client 

Petter K. Thoen 
Petter K. Thoen 
Elwyn Mehlman 
Elwyn Mehlman 
Elaine Wozniak 
Dorothy Wozniak 
Ted Rudnak 
Jan Czyrba 
James J. Johnston 
James Clark 
Griswold-Eshleman 
B.F. Goodrich 
Engineered Systems 



B.E Goodrich proudly 
presents the three 
most important letters 
in industrial rubber 
marketi ng! 
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Art Director 
Designers 

Artist 
Writer 

Agency 
Client 

Peter Coutroulis 
Charles White Ill 
Michael Doret 
Charles White Ill 
Elaine Kremnitz 
Leibson, Kirk & Lightle 
Harbor Point 

HARIM3,20INT 
Famous Chicago landmarks. Buckingham Fountain. 
The Water Tower. The meeting clock at Fields. 
And the most beautiful glass and steel tower in town. 
Harbor Point. 

For further information contact: Harbor Point Infor-
mation Pavilion, 155 North Michigan Avenue, 
Chmago, I II inois 60601 Telephone. (314)565.1133 

,DOST 
_1;1 

779 
Art Director John Milligan 

Designer John Milligan 
Artist Stan Malcolm 

Photographer Inge Reethof 
Writer Ted Voss 

Publisher Polaroid Corp. 
Client Polaroid Corp. 
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Art Director Rick Horton 
Designer Rick Horton 

Artists Mark Napoleoni 
Syl Cetra 
Tony Stephens 

Writers Jack McNamara 
Al Van Dine 

Agency Van Dine Horton McNamara 
Client Television Production 

Center 

781 

Designers 

Photographer 
Writer 

Agency 
Client 

Kurt Weihs 
Tom Courtos 
Tasso Venkidos 
Clive Chajet 
Lois/Chajet Design Group 
The Buckingham Corp. 
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Art Director 
Designers 

Artists 

Writer 
Agency 
Client 

John Kuchera 
John Kuchera 
Irena Osmolowski 
David Harriman 
Insight Graphics 
Chris Rugh 
Hutchins/Darcy 
Mobil Chemical Co. 

If what you've 
learned about-Deirin" 
has given you some 
bright ideas, we'd 
like you to share them 
with your Du Pont 
representative. 

783 

Art Director Richard Nava 
Designer Richard Nava 

Writer Brandy French 
Agency Image Communications 
Client E.I. Du Pont de Nemours & Co. 
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Art Directors 

Designer 
Artists 

Writer 
Agency 

Client 

ivort, tibout 'Pe 
_nett) 

Don Ozyp 
Bob Kwait 
Elwyn Mehlman 
Elaine Wozniak 
Dorothy Wozniak 
Don Smetna 
Kwait, McClachty, 
Chaisson & Buchman 
Tappan Air Conditioning 

HARBJOWOINT 
Chicago, looking North. Chicago, looking South. Qi P O7 )    

In either direction, by day on night, les an incredible 
view from HZ Point. 
For further information contact: Harbor Point Infor-
mation Pavilion, 155 North Michigan Avenue, 
Chicago, Illinois 60601 Telephone (312)565-1133 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Peter Coutroulis 
Charles White Ill 
Michael Doret 
Charles White Ill 
Elaine Kremnitz 
Leibson, Kirk & Lightle 
Harbor Point 
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Art Director Walter Lefmann 
Designers Walter Lefmann 

Seldon Dix 
Joe Johnson 

Photographer Henry Groskinsky 
Writer Milton Orshefsky 
Editor Alan Martin 

Agency Time, Inc. 
Client Time, Inc. 
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Art Director 
Designer 

Artists 

Writer 
Agency 
Client 

John Kuchera 
John Kuchera 
John Kuchera 
Adolf Jeff 
Vistec 
Michael Kenny 
Hutchins/Darcy 
Mobil Chemical Co. 
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Art Director 
Designer 

Artist 
Agency 

Client 

Bruno K. Wiese 
Bruno K. Wiese 
Bruno K. Wiese 
B. K. Wiese/Visual Design 
Hamburg 
Bruno & Ruth Wiese 



THIS BOX HAS 
BEEN BROUGHT TO YOU 

FROM THE WORLD—FAMED \ 
BLUE ROOM 

OF THE ROOSEVELT HOTEL \ 
IN NEW ORLEANS. 

789 

.,4 
í 

"Some for everyone, 
plentu C)/ 
and more coming — 

fresh, dainty, airily arriving 
everywhere at once, 

transparent at first, 
each faint slice — 
slow soundlessly tumbling, 

then quickly, thickly, a gracious fleece 
will spread like youth, like wheat, 
over the cie 

May Swenson, Snow By Morning" 
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Art Director 
Designer 

Artist 
Writers 

Agency 
Client 

Charles Clark 
Charles Clark 
The Workshop 
Ralph McGill 
Brian McKenna 
Cargill, Wilson & Acree 
The Fairmont Hotels 

790 

Designers 

Writer 
Agency 
Client 

791 

791 

Eric Small Art Director Seymour Robins 
Herman L. Vander Berg Designer Seymour Robins 
Larry Elegant Client Seymour Robins, 
The Marschalk Co. Sheffield 
The Marschalk Co. 



11' handy ideas are worth the paper the 're printed on... 
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MAY 
On Moy1st,1973, Burns, Cooper 

8i Weotherstone Ltd. will be moving 
into a bright new studio in 

Lothian Mews. 

As a consequence, our mailing 
address will change to: 
96 Bloor Street West, 

Toronto MSS 1M6, Canada 

However, you can contact us by 
telephone at the same old number 

964-3818 (area code 416). 

From 

To 

Pass. 
Sig.  
Parcel 
Rec'd by 

Time am.' Driver's No. 
P.^1•1  

CO-OP CABS 364-8161 

Date 

Car No. 

Account No, 

Amt. 

TOTAL 

We're having on open house 
(studio) on Friday May 4th, 

from 3 p.m. on. 

We're looking forward to seeing 
you at that time. 
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Art Director 
Designer 

Artist 
Writer 

Agency 

Client 

793 

Robert Burns 
John Speakman 
Fritz Kesting 
Robert Burns 
Bums & Cooper Ltd. 
Toronto 
Burns & Cooper Ltd. 

793 

Art Directors 

Designers 

Artist 
Photographer 

Writer 
Agency 

Client 

Ralph Moxcey 
Jim Witham 
Ralph Moxcey 
Jim Witham 
Gary Fujiwara 
Phil Marco 
Nelson Lofstedt 
Humphrey Browning, 
MacDougall 
S.D. Warren Paper Co. 
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Art Director Torbjárn Lenskog 
Designer Torbjárn Lenskog 

Artist Bengt Nystrom 
Writer Mark Twain 

Agency Linn, Lenskog & Co., 
Stockholm 

Client Typografen AB 
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Art Director Robert A. Gale 
Designer Bruce McIntosh 
Agency Siegel & Gale 
Client West Point Pepperell 
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Art Director 
Designer 

Artist 
Writer 

Agency 

Client 

Robert Burns 
Robert Bums 

Cooper 
Dawn Thompson 
The Aspen Heathe&rc Cooper Ltd. d Burns 
Toronto 

Planners 

797 

Art Directors 

Designer 
Artists 

Writer 
Agency 
Client 

William F. Finn 
James Wilkins 
William F. Finn 
Paul Davis 
James Wilkins 
William F. Finn 
William F. Finn & Assoc. 
Citizens National Bank 
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VAD HANDER DA? 
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798 

Art Director 
Designer 

Artist 
Photographer 

Writer 
Agency 

Client 
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Thorleif Háwi 
Hera Advertising 
Stockholm 
Dagens Nyheter 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

nev on« 
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Nunn, 

Judie Mills 
Mark Rubin 
Mark Rubin 
Mary Ann Rice 
Mark Rubin Design 
American Institute 
of Graphic Arts 

800 

Art Director 
Designer 

Writer 
Agency 
Client 



Obesity '73 

tut r,,ductitni 
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urrent ii.n.tracts 4,11 the problem. 4,1 ohe,its around the u, Irk! 

pe Chrls'rnas card. Merry Charmas from InaaUs. 
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801 802 

Art Director John De Cesare Art Director Bill Gustat 
Designers John De Cesare Designer Bill Gustat 

Don Millar Artist Ron Carreiro 
Artist Mark English Photographer Fay Foto 
Writer Barbara Ramm Writer Betsy Clark 

Agency Geigy Pharmaceuticals Agency Ingalls Assoc. 
Client Geigy Pharmaceuticals Client Ingalls Assoc. 

1..111,11 ,of the 
I, I ...11,111111 
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The toughed thing about 
TAME adhesives was 
coming up with a test 
tough enough to show 

son strong and resilient they 
really are. 

Because TAME systems art 
among the most advanced structural 
adhesives on the market. 

We finally chose a white water 
test. Not that TAME is only a 
marine adhesive—it's a multe 
purpose adhesive.) But we figured 
if TAME could stand up to the wet 
and wild torture of mile.a.minute 
white water. it could stand up to 
most anything. 

We started with an Old Town' 
fiberglass kayak. And sawed it in 
half with a hacksaw. 

moSI T NIC You. euz.III•mal 

• /le Imp domr.e•te am. • 1•••• 
, nnumeme - me 

803 

Art Director Paulette Kaplan 
Photographer Robert Bender 

Writers Ed Froehlich 
Geoff Ehrlichman 

Agency Griswold-Eshleman 
Client B.F. Goodrich General 

Products 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Louis Portuesi 
Louis Portuesi 
Peter Cross 
Donald Horton 
Reader's Digest 
Reader's Digest 

HARB2L1301 NT 
Chicago's most controversial lanc,ii• Trin 

And Chicago's newest landmark. Horn. Point A 
towering spectacle of gloss and steel. And the best 
way to live in town. 

For liether information contact Harbor Point Info, 
motion Pavilion, 155 North Michigan Avenue, 
Chicago, Illinois 60601 Telephone: (314)5654133 
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Art Director 
Designers 

Artist 
Writer 

Agency 
Client 

Peter Coutroulis 
Charles White III 
Michael Doret 
Charles White Ill 
Elaine Kremnitz 
Leibson, Kirk & Lightle 
Harbor Point 
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Art Director 
Designer 

Artist 
Writer 

Agency 

Client 

Robert Burns 
Robert Burns 
Heather Cooper 
Don Hewson 
Burns & Cooper Ltd. 
Toronto 
Abitibi Provincial Paper 

807 

Art Directors 

Designer 
Artists 

Writer 
Agencies 

Clients 

Ron Sullivan 
Lan-y Sons 
Ron Sullivan 
Ron Sullivan 
Larry Sons 
John Green 
Mary Langridge 
Larry Sons 
Glenn Advertising PR 
The Richards Group 
Mr. & Mrs. Bill Brice 
Mr. & Mrs. Richard Bramblett 
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Are your sales 
going to shrink 
right along with 
the newsprint 

supply? 

809 

808 

Art Director 
Designer 

Photographer 
Writers 

Agency 
Client 

Newspapers are giving you 
the best reason ever to use radio. 

Rimeml, the good qt1 tlas u hen e, er> 
newspaper in town fought for your advertising? Now 
those same newspapers are lighting for newsprint. 

The Canadian paper striki, are driving the 
price of newsprint sky high and driving newsppers 
against the wall. By the and of WM. the cost of news-
print will have reajJhed S200 per um. That's a 1.5% 
increase in one year alone. 

Newspapers are facing this crisis by reducing 
sines. newsstand sales. advertising. editorial. and in 
some cases. even the comics. 

• Right now you should be concerned about 
what's going to happen to your advertising and your 
sales. 

The hare fact is that as much as the papers 
need your advertising. you're going to suffer. !low bad 
and for how long. nobody knows. 

lf you haven't felt the pinch yet. you will. 
Already. a lot of retailers are twit getting the positions 
they want. the day they want, and worse. as much 
space as they need. 

Alreadsc a lot a major retail stores have 
developed alternate advertising plans.When ypu do. 
remember that WABC Musicradior has plenty 
of time. air and retail advertising experience. 

Ray Murakami 
Ray Murakami 
John Super 
Gordon Rothwell 
Rich Kaneko 
Kaneko-Murakami 
Kaneko-Murakami 

809 

Art Director 
Writer 

Agency 
Client 

R:ullo in kc, a iro,ible iy v‘si I' liche t 
message to the right age. ses, income and time el jay. 
And you can get on fast. WABC Musicradio 77 gives 
you the advantage of knowing retailing. We can show 
you creative success stories and sties success stories. 
And well sit down with you and &scion a contingency 
plan that mixes broadcast with a reduced print schedule 
to make both effective. 

If you've ever wondered how radio might 
perform for you. now's the perfect time to find out. Fill 
in the card below and well prove that retail radio can 
work for you. 

Ilas,ren Interested In retairadlœ 

T. 

Mau 

.one 

ABC OM RI11 XI MOTIONS. 
11••••••••••... 

Peter Barbieri 
Charles Sawyer 
Warner, Sicking & Fenwick 
ABC A.M. Radio N.Y. 
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813 

OGRESS ¡hall make no Law Crefpeaing an Ettabliffirnent of 
Religion, or prohibiting the 

free exercife thereof, or abridging the 
Freedom of Speech, or of the Preto ..• 

812 

Art Director 
Designer 

Artist 
Agency 
Client 

Walter Lefmann 
Walter Lefmann 
Walter Lefmann 
Time, Inc. 
Time, Inc. 

813 

Art Director 
Designer 

Artists 

Agency 
Client 

Herb Lubalin 
Herb Lubalin 
Gil Stone 
Roy Carruthers 
Lubalin, Smith, Carnase 
Lubalin, Smith, Carnase 
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ON 
OCT. 
1112,  

AVERY 
FAMILIAR 
NAME 

815 

WILL BE 
THE SAUNDERS. BIGGEST 

THING IN 1 
WALL ST. 

814 

Art Director John Waters 
Designer John Waters 

Artist John Waters 
Photographer Jeff Smith 

Client Wechsler/Waters Design 

815 

Art Director 
Designer 

Writer 
Agency 
Client 

816 

Kent Puckett 
Kent Puckett 
Lu Cruce 
Cargill, Wilson & Acree 
Saunders Leasing System 

816 

Art Director 
Designers 

Artist 
Writer 

Agency 
Client 

Peter Coutroulis 
Charles White III 
Michael Doret 
Charles White Ill 
Howard Krakow 
Leibson, Kirk & Lightle 
Harbor Point 



o ttuatj 
-oh,ct.1Àbt x- -telepLC., 

vow, w•oço Citnidd ,téte 

eed:rtd • 
ntecx_ ann, 

./rItfetir6t euruyertd 
c,,ct 

817 

flA-414;11- .-

41",431, 4.43.15e-
,,k71 
,t 

CA,„" 4/Letn.4-, 

et4.-/2-ec 
c- AP-re-

alnin 
powvt.0-

o 

ed. 

819 

817 

Art Director Bob Paganucci 
Designer Paganucci Family 

Artists Jean Paganucci 
Bob Paganucci 
Bill Paganucci 
Donna Paganucci 
Ann Paganucci 
Bobby Paganucci 
Frank Paganucci 

Client Paganucci Family 
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818 

Art Directors 

Designer 
Photographer 

Agency 
Clients 

/deed LtOrery 

Poster LISA 73E•11.1.on 

200 Pd. Avenue 

4J. rbor Put An, 130e,..9 

910.110 SPNI 

November 38 tOne,0111.21) 

818 

Joe Messina 
Danne & Blackburn 
Bruce Blackburn 
Ken Kay 
Danne & Blackburn 
Mead Library of Ideas 
Print Magazine 

819 

Art Director Eugene J. Grossman 
Designer Stephan Geissbuhler 

Artist Stephan Geissbuhler 
Agency Anspach Grossman Portugal 
Client Anspach Grossman Portugal 
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McClatchy. Chaisson 
& Buchman. Inc. — 
the ad agency that got its 
start on the street where 
a lot of guys finish last — 
is pleased to announce 

821 

820 

Art Director 
Designer 

Photographer 
Writer 

Agency 

Client 

that they have quit hanging 
around uith Bolivar Road 
types. at least for the 
present. and have moved 
to new clean 
rather nice offices at 

Raymond Lee 
Raymond Lee 
Viktor Von Madespach 
John Dymun 
Raymond Lee & Assoc. Ltd., 
Toronto 
Perma-Flex Industries Ltd. 

Euclid Ninth Tower. 
where they'll be acting 
very important, doing 
great work, and looking 
remarkably like their 
favorite movie stars. 

821 

Art Directors 

Designers 

Photographer 
Writer 

Agency 

Client 

On Dec. 8 at 4 p.m. 
they'll be having a party 
and you're one of the lucky 
121 or so friends out of 
23.084 all over the U.S. to 
actually be invited. 

Bob Kwait 
Don Ozyp 
Bob Kwait 
Don Ozyp 
Bob Bender 
D. Smetana 
Kwait, McLlachty, 
Chaisson & Buchman 
Kwait, McLlachty, 
Chaisson & Buchman 



IC* YOU YOU CANT SO, CALL 111 

822 

823 

822 823 

Art Director Allen Osofsky 
Designer Allen Osofsky 

Artist Art Director's Workshop 
Writer Allen Osofsky 

Agency Bill Skollar Inc. 
Client Bill Skollar Inc. 

Art Director Bob Salpeter 
Designer Bob Salpeter 
Agency Lopez Salpeter 
Client Lopez Salpeter 



824 

825 

824 

Art Director Vance Jonson 
Designer Vance Jonson 

Writer Ross Rosenberg 
Agency John Rockwell & Assoc. 
Client Wisty Co. 

825 

Art Director John Funck 
Designer Marget Larson 

Artist Marget Larson 
Agency Diamond's 
Client Diamond's 



826 

827 

826 827 

Art Director Marlon Chapman 
Designer Marlon Chapman 
Agency Joseph Magnin 
Client Joseph Magnin 

Art Director Douglas Kato 
Designer Douglas Kato 

Artist Douglas Kato 
Photographer Don Lauritzen 

Agency Douglas Kato 
Client Day-Zee Line Originals 



828 

830 

829 

828 829 830 

Art Director Annegret Beier Art Director 
Designer Annegret Beier Designers 

Photographer Jacques Olivar 
Agency Delpire Advico, Agency 

Paris Client 
Client L'Oreal 

Vance Jonson 
Vance Jonson 
Lancey Saunders 
John Rockwell & Assoc 
NanCraft 

BAKE 

Art Director Henry Epstein 
Designer William D. Duevell 

Writer Dick Connelly 
. Agency ABC Corporate Art Dept 

Client ABC Public Relations 



831 

832 

831 

Designer Robert Haiii Assoc. Staff 
Agency Robert Hain Assoc. 
Client Major Electronics Corp. 

832 

Art Director 
Designers 

Artist 
Writer 

Agency 
Client 

Joe Fazio 
Ken Jordan 
Ron Vareltzis 
Bob HaveII 
Louis Ares Jr. 
Geigy Pharmaceuticals 
Geigy Pharmaceuticals 



833 

834 

833 

Art Director William J. Lloyd 
Designer William J. Lloyd 
Agency Butch McGuire 
Client Butch McGuire 

834 

Art Directors 

Designers 

Artist 
Writer 

Agency 

Client 

Teisuke Mura 
Teruo Nishihara 
Takeshi Mura 
Sumiko Honte 
Etsuro Wakita 
Shoichiro Morimoto 
Dentsu Advertising Ltd., 
Tokyo 
Meiji Seika Kaisha Ltd. 
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835 

836 

835 

Art Directors 

Designer 
Agency 
Client 

y.„ 
',":>•¡'f • 

BLE1` 
oTS 
0% scolè 

Scottandi t 

86 Proof 

George Lois 
Tom Courtos 
Tom Courtos 
Lois/Chajet Design Group 
The Buckingham Corp. 

¡MED 
HISK 

836 

Art Director 
Designer 

Artist 
Writer 

Agency 

Client 

Whisk;es 
est Ins tilterii 

4/5 Quart 

Massimo Vignelli 
Massimo Vignelli 
Massimo Vignelli 
David Brown 

ServicesPapers  

Papers 
CCMhhaaarkmmepptiiinoogn n 



837 

838 

837 

Art Directors 

Designers 

Agency 
Client 

Herman Davis 
Frankie Cadwell 
Herman Davis 
Frankie Cadwell 
Cadwell/Compton 
Braxton 

838 

Art Director 
Designer 

Artist 
Agency 

Client 

Bruno K. Wiese 
Bruno K. Wiese 
Bruno K. Wiese 
B. K. Wiese/Visual Design, 
Hamburg 
Kristinus Cigaretten KG 



839 

840 

839 

Art Director 
Designer 

Artist 
Photographer 

Writers 

Agency 
Client 

Henry Epstein 
William D. Duevell 
William D. Duevell 
William D. Duevell 
John Nees 
Rose Marie Daw 
ABC Corporate Art Dept. 
ABC Insurance Dept 

840 

Art Directors 

Designer 
Artist 
Writer 

Agency 
Client 

Don Weller 
Dennis S. Juett 
Don Weller 
Don Weller 
Roy Musick 
Weller & Juett 
Southern California Edison 



841 

842 

841 

Art Director 
Designer 

Photographer 
Writer 

Agency 

Client 

J. Robert Parker 
Bruno-Mease 
Len Cohen 
Andrea Leventhal 
Smith Kline & French 
Laboratories 
Smith Kline & French 
Laboratories 

842 

Art Director 
Designer 

Artist 
Photographer 

Writer 
Agency 

Client 

When 
neurotic anxiety 

is a 
constant 'chain 

Thorazine 
chionscontacine 

to lower the 
emotional pitch 

Peter J. Murphy 
Francis R. Esteban 
Aubrey Lee Assoc. 
Aubrey Lee Assoc. 
Dan Bauer 
Ketchum, MacLeod & Grove 
Pittsburgh 
Westinghouse Electric Corp. 



844 843 

843 

Art Director 
Designer 

Artist 
Photographer 

Agency 

Client 

845 

Brian Sadgrove 
Brian Sadgrove 
Brian Sadgrove 
Specialized Photographic 
Brian Sadgrove Inc., 
Victoria 
F.H. Faulding & Co. 

844 

Art Director Ed de Martin 
Designer Ken Marey 
Agency de Martin-Marona & Assoc. 
Client Boise Cascade 

845 

Art Director Wilford Low 
Designer Wilford Low 
Agency Soyster and Ohrenschall 

San Francisco 
Client Soyster and Ohrenschall 



846 

847 

846 

Art Director 
Writer 

Designer 
Artist 

Agency 

Client 

J. Robert Parker 
Richard Kennerly 
Ronald Baum 
Bruno-Mease 
Smith Kline & French 
Laboratories 
Smith Kline & French 
Laboratories 

847 

Art Director EAnn Thut 
Designers Tomoko Miho 

Karen Kutner 
Agencies Omniplan Design Services 

Center for Advanced 
Research in Design 

Client Neiman Marcus 



848 

850 

848 850 

Art Director Douglas Boyd Art Director David Reid 
Designers Douglas Boyd Designer Primo Angeli 

Gordon Tani Artist Primo Angeli 
Artist Gordon Tani Design Co. Primo Angeli Graphics 
Client Robinson's Client Browne Vintners 
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851 

852 853 

851 

Art Director 
Designer 

Artist 
Design Firm: 

Client 

John K. Sallinen 
John K. Sallinen 
John K. Sallinen 
J.K. Sallinen 
Toronto 
Upper Canada Soap 
& Candle Makers 

852 

Art Director Richard Gerstman 
Designer Juan Concepcion 
Agency Gerstman & Meyers 
Client Uniroyal 

853 

Art Director Roger Ferriter 
Designer Roger Ferriter 

Writer Ann Haggerty 
Agency Dancer Fitzgerald Sample 
Client L'eggs Products 
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Peaches 

for weight 
watchers 

tip 
856 

854 

Art Director 
Designer 

Artist 
Photographer 

Agency 

Client 

Choice 

No ad 
sugar 
cale 
per 0', 

7: . 

Ag, 

le 

Brian Sadgrove 
Brian Sadgrove 
Andrew Fowler-Brown 
Brian Brandt 
Brian Sadgrove Inc. 
Victoria 
S.P.C. Ltd. 

856 

Art Director 
Designer 

Artist 
Photographer 

Agency 

Client 

Brian Sadgrove 
Brian Sadgrove 
Andrew Fowler-Brown 
Brian Brandt 
Brian Sadgrove Inc. 
Victoria 
S.P.C. Ltd. 

855 

857 

855 

Art Director Les Mason 
Designer Les Mason 

Artists Les Mason 
Bill Kwan 

Writer Noel Delbridge 
Agency Massius Wynne Williams Pty Ltd. 

Melbourne 
Client Cadbury - Schweppes Ltd. 

857 

Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Frank Roth 
Marilyn Worseldine 
Leslie Wolf 
Mark Shyres 
Frank/James Productions 
Bardenheier's Wine Cellars 



858 859 

860 

SAINSIlUlt1 
FINO SI-II It in 
PALE I )It1 

858 

Art Director 
Designer 
Agency 

Client 

NSHUR1 
AN ILLA 
PALI. I )R1 

Peter J. Dixon 
Peter J. Dixon 
Sainsbury Design Studio 
London 
J. Sainsbury Ltd. 

859 

Art Director 
Writer 

Photographer 
Artist 
Client 

Dieter Zembsch 
Dieter Zembsch 
Dieter Zembsch 
Dieter Zembsch 
Mann und Schroder KG 
Germany 

860 

Art Director 
Designer 

Writer 
Agency 

Client 

Ron Spaulding 
Ron Spaulding 
Christer Wiklander 
Hera Advertising 
Stockholm 
Barnangen AB 



861 

863 

861 

Art Director Brian Sadgrove 
Designer Brian Sadgrove 

Artist Brian Sadgrove 
Agency Cowcher Coudrey 

Dailey Pty. Ltd. 
Victoria 

Client G. Sutherland Smith 
& Sons 

863 

Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Herb Lubalin 
Herb Lubalin 
Tom Carnase 
Herb Lubalin 
Lubalin, Smith, Carnase 
Lubalin, Smith, Carnase 

862 

864 

862 

Art Director Les Mason 
Designer Les Mason 

Artists Les Mason 
Sandie Clarke 

Agency Gordon White & Assoc. 
Melbourne 

Client Peter Beattie's Riverboat 
Restaurant 

Designers Eric Small 
Herman L. Vander Berg 

Artist Allan Leff 
Agency The Marschalk Co. 
Client Heublein 



865 

867 

865 866 

Art Directors Herbert R. Nubel 
Edward C. Kozlowski 

Designer Edward C. Kozlowski 
Agency Edward C. Kozlowski Design 
Client Sterling Products International 

twee mInnoc, 
DINNER 

IN /10NOUROF 
PUB, WILSON 

866 

Art Director David Stanfield 
Designer David Stanfield 
Agency Daily Mirror Design Group 

London 
Client Daily Mirror 

867 

Art Director 
Designer 

Artist 
Agency 

Client 

Heinz Grunwald 
Heinz Grunwald 
Neish Tutt Grunwald Pty. Ltd. 
Neish Tutt Grunwald Pty. Ltd. 
South Melbourne 
Prue Acton Cosmetics 
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868 

869 

868 

Art Director 
Designer 

Photographer 
Writers 

Agency 
Client 

Joe Schindelman 
Joe Schindelman 
Alan Dolgins 
Ray Myers 
T. Glynn 
Scali, McCabe, Sloves 
Volvo of America Corp. 

869 

Art Director 
Designers 

Artists 

Writer 
Agency 
Client 

870 

870 

Frank Roth Designers Brian Walker 
Jeanette Mueller Mike Goatley 
Dan Sindelar Design Firm: Brian Walker & Assoc. 
Maris Cirulis London 
Maris Cirulis Client Golden Ltd. 
Bill Simon 
Mark Shyres 
Frank/James Productions 
Seven-Up Co. 



871 

871 

Art Director 
Designers 

Artist 
Agency 

Client 

873 

e • • e • ' • •4 • e ' d 
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872 

Brian Sadgrove 
Brian Sadgrove 
Lyndon Whaite 
Brian Sadgrove 
Brian Sadgrove Inc. 
Victoria 
F.H. Faulding & Co. Ltd. 

872 

Art Director 
Designer 

Artist 
Photographer 

Writer 
Agency 

Client 

Al Navarre Jr. 
Al Navarre Jr. 
Al Navarre Jr. 
Robert Packo Photography 
Gil Wingate 
Owens Illinois 
Lily Div. 
Owens Illinois 
Lily Div. 

873 

Art Director 
Designers 

Artists 

Agency 

Client 

Brian Sadgrove 
Brian Sadgrove 
Andrew Fowler-Brown 
Brian Sadgrove 
Andrew Fowler-Brown 
Brian Sadgrove Inc. 
Victoria 
F.H. Faulding & Co. Ltd. 



874 

875 

QUESADILLA III 

MEXICAN PIZZA I 75 

MEXICAN COCKTAIL£ 55 

GUACAMOLE 65 

CARNE rn SERAPE, 1:5 

ALSONDIGAS SOUP AM 

SOUP Or THE DAY .5 
•4. 

COMBINATIONS 

TACO 

ENCHILADA 

CHILE RELLENO 

TAMALE 

874 

Art Director Bill Weinstein 
Photographers Alan Dolgins 

Hal Davis 
Hy Abbott 

Writer Karen Beth LeBow 
Agency Scali, McCabe, Sloves 
Client Savin Business Machines Corp. 

`. AL ADS 

3031,13A 115 

MIX. CD", SALAD 

VEgITATL'I SALAD 

LAESAD SALAD 1 IS 

875 

Art Directors 
Designers 

Artist 
Photographer 

Writers 

Agency 
Client 

HOUSE SPECIALITIES 

ENCHILADAS H CMOS 
DE MACHO'S 425 RANCHEROS 

ARROZ 
CON CAMARON 165 

ARROZ CON POLLO 3.45 

CHILE COLORADO 5.95 

315 

CHILE VERDE 

BURRITO ESPECIAL 5.50 

CHORIZO 
CON HUEVOS 175 

SPANISH OMELETTE 315 

CARNE ASADA 5.95 

CAMARDS en POLL,/ 495 

MACHO'S 
OMELETTE GRANDE 3.45 

POLED rn MOLE E45 

BEVERAGES 

Tartak/Libera 
Donald H. Tartak 
Joan D. Libera 
Joan D. Libera 
Gerald Socher 
Donald H. Tartak 
Joan D. Libera 
Tartak/Libera Design 
Tex Peeples 



876 

Askance office in the sky 

Ain ca office In the sky 

877 

876 877 

Art Director John Waters 
Designer John Waters 

Artist John Waters 
Client Jeff Smith 

Art Director Bill Arzonetti 
Designer Bill Arzonetti 

Artist Bill Arzonetti 
Agency Doyle Dane Bernbach 
Client Avianca Colombian Airline 
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878 

880 

878 

Art Director Jerry Sullivan 
Designer Jerry Sullivan 

Photographer Randy Miller 
Agency Cole, Henderson, Drake 
Client Peachtree Corners 

Art Director Preuit Holland 
Designer Preuit Holland 

Artist Preuit Holland 
Client Tim Olive, Photographer 

879 

A1.1.10...1111.1,1 rournnve N !AMAX . AM., I I, c 

881 

879 

Art Director Woody Pirtle 
Designer Woody Pirtle 

Artist Woody Pirtle 
Agency The Richards Group 
Client Robert H. Pirtle, D.D.S. 

Art Director 
Designer 

Artist 
Agency 
Client 

fr 
Rose Farber 
Rose Farber 
Rose Farber 
Hy Farber & Assoc. 
Adstat & Adprint Co. 
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882 883 

884 

882 

Art Director Bob Salpeter 
Designer Bob Salpeter 
Agency Lopez Salpeter 
Client Exhibit Graphics 

883 884 

Art Director Andrew J. Zito 
Designer Andrew J. Zito 

Artist Andrew J. Zito 
Client Andy Zito/Visuals 

Art Director Herman Aronson 
Designer Herman Aronson 

Artist Nick Fasciano 
Writer Joel Azerrad 

Agency Herman Aronson, 
Graphic and Interior Design 

Client D.D. Germaine 
Tobacconist Ltd. 
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,naland VAT Nrevand 

The San Francisco Sunshine Company, 3934 Clay Street, San Francisco. 94118. (415) 922-0323 

887 

885 

Art Director Advertising Designers 
Designer Carl Seltzer 

Artist Carl Seltzer 
Agency Advertising Designers 
Client Advertising Designers 

886 

Art Director 
Designer 

Writer 
Agency 

Client 

Arnold Schwartzman 
Arnold Schwartzman 
Jim Baker 
Designers Film Unit, 
London 
Designers Film Unit 

887 

Art Director Thomas J. Gericke 
Artist James W. Murray 

Agency The San Francisco Sunshine Co. 
Client The San Francisco Sunshine Co. 



889 

888 889 

Art Director John Kosh Art Director Allan Wash 
Designer John Kosh Designer Allan Wash 

Artist John Kosh Photographer Jerry Swanson 
Agency John Kosh Agency Allan Wash, Copywriter 

London Client Allan Wash, Copywriter 
Client John Kosh 



BREN)VArtists Model 

213 SW Jefferson Fbona Oros 61602 / Pe Ob-7178 

.11,,lison Avenue Bookshop 
Madison Avenue 

(hrtuyen 69th & 70th So.) 
Nell York, Nov York 10021 
LE 5.6130 

890 891 

Bare 

890 

892 

Paintings. Prints. Pottery 
53 South St. 

Hingham, Mass 
749-3143 

Paintings, Prints, Pottery 
53 South Street, Hingham, Mass. 
749.3143 

891 892 

Art Director Lawrence E. Pelini Art Director Kurt Weihs 
Designer Lawrence E. Pelini Designer Dennis Mazzella 

Artist Lawrence E. Pelini Photographer Tom Weihs 
Client Brenda Writer Barbara Brenner 

Agency Brenner, Mazzella, Weihs 
Client Madison Avenue Bookshop 

Art Director Tom Courtos 
Designer Tom Courtos 
Agency Lois Holland Callaway 
Client Bare Cove Gallery 



o 
NUTRITIONAL DIETS 

893 

895 

893 

Art Director Jerry Matejka 
Designer Jerry Matejka 

Artist Jerry Matejka 
Agency Sherin & Matejka 
Client Nutritional Diets 

895 

Art Director Bill Bundzak 
Designer Bill Bundzak 

Artist John N. Schaedler, Inc. 
Agency Bill Bundzak Design 
Client Weather Routing 

894 

ELECTRIC 
CHAR-B-CtIdE 

896 

894 

Art Director Norman Takeuchi 
Designer Norman Takeuchi 
Agency Some Group Studio 

Ottawa 
Client Some Group Studio 

896 

Art Director Alan Chalfin 
Designer Alan Chaffin 

Artist Alan Chaffin 
Writers Martin Warshaver 

Walter Nachtigall 
Agency Sacks, Tarlow, Rosen 



1310f4er 
897 898 

899 

897 

Art Director 
Designers 

Artist 
Agency 

Client 

Mike Salisbury 
John Kehe 
Mike Salisbury 
Jim Wood 
United Artists Records 
Art Dept. 
Sound Productions 

899 

Designer The Company 
Agency The Company 
Client Institute of Trichology 

bALTIMORE 
ACTORS' 
ThEATRE 

900 

898 

Art Director Eugene J. Grossman 
Designer Stephan Geissbuhler 

Artist Stephan Geissbuhler 
Agency Anspach Grossman Portugal 
Client Blazer Financial Services 

900 

Art Director Adler-Schwartz Graphics 
Designer Adler-Schwartz Graphics 

Artist Adler-Schwartz Graphics 
Agency Adler-Schwartz Graphics 
Client Baltimore Actors' Theatre 
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901 

903 

901 

Art Director 
Designer 

Artist 
Agency 
Client 

Murray Smith 
Michael Doret 
Michael Doret 
Jon & Murray 
Twentieth Century Fox 
Film Corp. 

903 

Art Director Wayne Kosterman 
Designer Wayne Kosterman 

Artist Wayne Kosterman 
Agency Wayne Kosterman Design 
Client The Brown Eye 

902 

WORLD SPORTS 

FOUNDATION 

904 

902 

Art Director Advertising Designers 
Designer Richard Krogstad 

Artist Richard Krogstad 
Agency Advertising Designers 
Client New Perspective Fund 

904 

Art Director Barry Ostrie 
Designer Barry Ostrie 

Artist Barry Ostrie 
Agency John Heiney & Assoc. 
Client World Sports Foundation 



Q  
CHANNEL 2 
AUCTION 

905 

905 

907 

906 

Art Director Gerry Kano Designer Ron Couture 
Designer Gerry Kano Artist Ron Couture 

Artist Gerry Kano Agency Channel 2 Design Dept. 
Client Archdiocesan Youth Client WGBH Educational Foundation 

Commission Boston 

906 

907 

Art Director 
Designers 

Artist 
Writers 

Agency 
Client 

Tartak/Libera 
Donald H. Tartak 
Joan D. Libera 
Joan D. Libera 
Donald H. Tartak 
Joan D. Libera 
Tartak/Libera Design 
Tex Peeples 



Harn tons 

908 

909 

908 

Art Director Stephen Snider 
Designer Stephen Snider 

Artist Stephen Snider 
Agency Snider/Lampton Design 
Client Harrington's Barber Shop 

909 

Art Director 
Designers 

Agency 

Client 

910 

John Casado 
John Casado 
Barbara Casado 
John and Barbara 
Casado Design 
Center for Educational 
Renewal 

910 

Art Director Tony Palladino 
Designer Tony Palladino 

Artist Tony Palladino 
Agency Acme Communications 
Client Steve Korn 



911 912 

913 

911 

Art Director Alan Chalfin 
Designer Alan Chalfin 

Artist Alan Chaffin 
Client Mike O'Neill 

913 

Art Director 
Designer 

Artist 
Agency 

Client 

Stavros Cosmopulos 
Stavros Cosmopulos 
Stavros Cosmopulos 
Hill, Holliday, Connors, 
Cosmopulos 
Cosmo Industries 

3SU SSES 

914 

912 

Art Director Herb Levitt 
Designer Herb Levitt 
Agency Wells, Rich, Greene 
Client National Multiple 

Sclerosis Society 

914 

Art Director Herb Lubalin 
Designer Herb Lubalin 

Artist Tony DiSpigna 
Agency Lubalin, Delpire Cie 

Paris 
Client 3 Suisses 
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915 

915 

Art Director 
Designer 

Artist 
Agency 
Client 

917 

Robert L. Willis 
Robert L. Willis 
Robert L. Willis 
Design Assoc. 
The Yarn Shop 

916 

Art Director 
Designer 

Artist 
Agency 
Client 

St.Charles Communities 

Tom Courtos 
Tom Courtos 
Tom Courtos 
Lois Holland Callaway 
St. Charles Communities 

916 

917 

Art Director 
Designers 

Artist 
Agency 
Client 

Stephen Linden 
Patricia Farrell 
Wyman/Cannan 
Patricia Farrell 
WCVB-TV 
WCVB-TV 
Boston 
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918 

919 

918 

Art Director 
Designer 

Artist 
Agency 
Client 

Tom Wood 
Tom Wood 
Tom Wood 
Creative Services 
Marketplace 

919 

Art Director Walter Lefmann 
Designer Seldon Dix 

Artist Seldon Dix 
Agency Time, Inc. 
Client Time, Inc. 



920 

921 

920 

Art Directors 

Designers 

Photographer 
Agency 

Client 

Marcello Minale 
Brian Tattersfield 
Marcello Minale 
Brian Tattersfield 
Harry Scotting 
Minale, Tattersfield 
Provinciali Ltd. 
London 
Octopus Productions Ltd. 

921 

Art Director Pete Coutroulos 
Designer Michael Doret 

Artist Michael Doret 
Agency Kwait, McClatchy 

Chaisson & Buchman 
Client Tappan Air Conditioning 



922 

Newne F Bloch F CA 
Chartered Accountant 
6 De Walden Court 
85 New Cavenchsn Street 
London W181 7RA 
Telephone 01.580 5387/8 

Your Reference 

Our Reference 

Neville F Blech 
Chartered Accountant 
6 De Walden Court 
85 New Cavenchsh Street 
London W1M 7FtA 
Telephone 01-580 5387/8 

A 

923 

922 923 

Art Director Robert Shelley 
Designer Robert Shelley 

Photographer Burgess Blevins 
Client Burgess Blevins 

Art Directors Marcello Minale 
Brian Tattersfield 

Designers Marcello Minale 
Brian Tattersfield 

Agency Minale, Tattersfield, 
Provinciali Ltd. 
London 

Client Neville Blech 



924 

DAYTIME 

IMIGHTTIME 

CICHILDREN'S 
PROGRAM 

VEMNEws 

...âVk SPECIAL 

alar A SUPER 
SPECIAL 

926 

924 

Art Director Lou Dorfsman 
Designer Akihiko Seki 

Artist Akihiko Seki 
Agency CBS/Broadcast Group 
Client CBS Television Network 

925 

925 

Art Director 
Designer 

Artist 
Photographer 

Agency 
Client 
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Anderson/Hellmuth 
C. Anderson 
Anderson/Hellmuth 
Ralph McCrea 
Anderson/Hellmuth 
Tropica 

' '301, nSt 0397 
oltdiPlantirp 

- 

926 

Art Director Preuit Holland 
Designer Preuit Holland 

Artist Preuit Holland 
Client Tim Olive, Photographer 



927 

928 

enelgtOol; 111011010111000i,- 

927 

Designer Mayers & Schiff, Architects 
Architect Mayers & Schiff, Architects 

Client Mayor's Office of Midtown 
Planning and Development 

928 

Art Director Muts Yasumura 
Designer Victoria Cero 
Agency Young & Rubicam 

285 Assoc. Div. 
Client Gino's 



929 

Art Director Malcolm Grear 
Designer Malcolm Grear Designers 
Agency Malcolm Grear Designers 
Client City of Boston 



930 

931 

930 931 

Art Director Les Mason Art Director Fred Craig 
Designer Les Mason Designer Fred Craig 

Artist Les Mason Agency Brown & Craig 
Agency Les Mason Graphic Client Southern Ohio Bank 

Design Pty. Ltd. 
Melbourne 

Client Victorian Arts Centre 
National Gallery of Victoria 



o 
ART & 

PHOTOGRAPHY 

JURY 
VINCENT AIOSA 
MARTY FOX 
PHIL GIPS 

ISADORE SELTZER 
DICK HESS 

MAUREEN LAMBRAY 
JOE MESSINA 
JIM McMULLAN 

BEN ROSE 
OTTO STORCH 

CHAIRMEN 
RUTH ANSEL 
J.C. SUARÈS 
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933 

932 

Art Director Ernest Scarfone 
Photographer Tetsu 

Publisher Billboard Publications 
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THE CAFETERIA 
Photographs and Text by Bruce Davidson 

"..:Heaven, I thought, was the Garden Cafeteria, where you could 
sit all day with friends, eating, and never pay the check'..." 
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It's 6:50 a.m. and the first shift 
Two fingers of bourbon. Neat. 

With a beer chaser. 
That's what it takes these days 

for some workers t-i lace the blasted 
boredom of the assembly line. 

The duller the job, the stronger 
the need for a fix. Drinks or drugs. 
Either or both. 

More than 5`; of the Arnencan 
bluecollar workforce have become 
alcoholics. Even more may be hooked 
on something stronger. 

And a lot of people think you're 
to blame. Industry management. 

But no one's telling your side of 
the story. 

To do it effectively, you need 
the best communications help you can 
get. As soon os you can get it. 

We suggest you call your 
advertising agency. And your public 
relations counselors. too. 

They are specialists. Experts 
in communicating ideas. Positively. In 
words. Or pictures. In print. On radio. 
Or television. 

They know how to inform. 
Excite. Sell. 

And hie American free enterprise 
system needs to be sold. Now! 

It's time to concentrate your 
management skills and your agency's 
selling skills to explain the profit 
system. How, it works. Why it works. 
And how it has made our standard of 
living the highest in the world. 
• Send for our free information 
kit. It's called NEEDED: Business 
Missionaries. And ifs full of ideas you 
can use to help build an elfectiv. 
communications campaign. 

Write: Business Missionan. 
Penton Publishing Company. 
Penton Plaza, Cleveland Ohio. 44114 

Penton 
Industry Week, Foundry, Automation, 
Mr10:1r, Deign. New Equipment Digest 

957 

956 

Art Director 
Designer 

Photographer 
Writer 

Agency 
Client 

Sue Forman 
Sue Forman 
John Lawlor 
Bill Irvine 
Gilbert, Felix & Scharf 
Ehrenreich Photo Optical 
Industries 

is getting ready for work. 

957 

Art Director 
Designer 

Photographer 
Writer 

Agency 
Client 

Tom Gilday 
Tom Gilday 
Jan Czyrba 
Mike Marino 
Griswold-Eshleman 
Penton Publishing Co. 



959 

958 

Would you trust 
this moment 
to anything 
less than 
KOdak im 

.1. 40.:Y7e0*111 

11 \id I 1'1\ 1,1 

958 959 

Art Director Fred Kittel 
Designer Fred Kittel 

Photographer Tom McCarthy 
Writer Bill Lane 

Agency J. Walter Thompson 
Client Eastman Kodak 

Art Director Chuck Brodek 
Photographer Michael O'Neill 

Agency Harry Viola, Inc. 
Client Piaget Watch Corp. 



960 

Whenyouronlybusinssisputtin. g togetheronesirgle 

961 

960 961 

Art Director Randy Miller Art Director Tony Anthony 
Designer Bill Sweney Designer Tony Anthony 

Photographer Randy Miller Photographer Randy Miller 
Writer Bill Sweney Writer John Davis 

Agency Randy Miller Inc. Agency Tucker Wayne Advertising 
Client Randy Miller Client E-Z Go-Textron 



Talon 

962 

963 

962 

Art Director 
Photographer 

Writer 
Agency 
Client 

Richard Murnak 
Michael Geiger 
Thomas Atkinson 
Doremus & Co. 
American Re-Insurance Co. 

963 

Art Director Alan Goodman 
Photographer Elliot Porter 

Writer Norma Stevens 
Agency DKG 
Client Talon 



964 

965 

964 965 

Art Director Chokichi Hataya 
Designer Shinichiro Nagata 

Artist Shinichiro Nagata 
Photographer Chokichi Hataya 

Writer Yoko Nishiyama 
Agency Photo Studio GP. 

Osaka 
Client A-Tel Co., Ltd. 

Art Director 
Photographer 

Writer 
Agency 
Client 

Alan Goodman 
Del Mulkey 
Norma Stevens 
DKG 
Talon 



Talon 

Talon 

966 

967 

966 

Art Director Alan Goodman 
Photographer Stanley Rosenfeld 

Writer Barry Greenspon 
Agency DKG 
Client Talon 

967 

Art Director 
Photographer 

Writer 
Agency 
Client 

Alan Goodman 
Pete Turner 
Norma Stevens 
DKG 
Talon 



968 

969 

968 969 

Photographer Sam Zarember Art Director Thom La Perle 
Client Sam Zarember Inc. Designer Thom La Perle 

Artist Thom La Perle 
Photographer Larry Keenan, Jr. 

Writer Robert England 
Agency Graphic Communications Center 
Client Itel Leasing Corp. 



971 

970 

QIADROPHENIA 

SHALL COMPARE THEE TO A SUMMER'S DAY' 

Skill I anymore h,,, to a summer's day? 
Thon art more lovely and more temperate. 

Rough minds do shake the darling Mods of May. 
And summer's lease bath all too then t a date: 

Somanne too hot the eye of heaven Antes, 
Md 'tien IS hi: gold complexion Aimed, 

And imam fair from tàir sometime drain, 
Ny donee o. natures ehanging coarse tottrionn'tl, 
Bill thy eternal suminershall not lade 

Nor Mee possession of that lair thou invest, 
Nor shall Death bray Mon usender'st in ho ,had,. 
When in dome hoe. to time them grote'st. 
So long as nien.01 intlithe, or eyes enn see. 
Si long In, Ill!, and this gilt, life to Mee. 
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The Dollar: 
Why the Worst 

Is Over 
By John Kenneth Galbraith 

"... In economics, as in love, nothing is permanent. An inter-
esting collation of forces is now working for the dollar ..." 

For people who stay at rt. 
cent clemy of the Mlle. in relais, ro 
Menue, t. Suies franc. , end 
men Fre.h fane leu lead only 
indirect. thetwenal. or moral signit• 
ceme Sm,' fore, eutomoln. ham 
ceued ro be much of • bergain. There 

been borne &ai eous. 
but this has been contes,. ends' Me 
mors cornpre.nseve ecummic 
arment And on the une., of ehe.n 
rency.0 on 'huilier proclaimed Repu, 
lien vine... Richard Nixon has shown 
Isis rem•rkable inerme, for epostasy. 
As à moufte of hard money he sua 
nink in de hier, books tell below 
William lenninge Preun But Mec con. 
,ucncee une, Me two deviluitions 
of the daller and Me fun.r Fabian re 
mets hate not rnuch illreed Me men 
in the AinnUarl se, 

For Ove amer. Anseicans 
who lie or navel in fureur, lande Me 
cirera lus ben •nwhing but acadenk 
They hue tete • P•infei 
which hae ben made worse Ity the in 
cru« in priera the werld fuound. A 
ve, la, number feel. no, MM,' Me 

Met they hue hen sut., to 
mmeMing renurkably &ken to came,. 

elvevem. 
Numerous of Mec es• 

ibn rank well below lonn Mitchell and 
Chuck Cotton ma euh,. kW (01n,Y. 
sice. /Amy per the eue have devel. 
oped on extreme mue of elf <stemm 
bu. on Meir unique intelligence in 
exempt 1. bord. rems end high crime 
rates in ihe Ameritan Remit. and 
their a.., to mol°, Penn. nu. 
A depreseing num.r. white in exile. 
uled their leisure ro m'Out more deep 
ly Ore fabric of Americ•n socle, and 

identify the n•we. the result wu • 
Chnsl.bielen boer Th. mesent an. 

^ 
977 

guish cul only be • muse rejoicing. 
titane, the who (Inde. tete 
Perm restaura, expennte 'tete •ri 
«lient momie. thy rem*. ut., 
fren such deedlelli and probebly 
should hate d'etc tu belote Bue Oum 
•re rahert fur tarait content is en or• 
der—eulihers ire tunnel,. even 
tome are unneeded. navel, 
on • hudget. teathers. teudents. Nui 
long ego in • gelleu in Paris I staw one 
of Mme Americen pub can study 
• pieure for sin houe mer am o, 
book belote motu,' on Thi• raw 
counted monme elter Me had fin. 
ished and looked worned For ail eu,. 
the cloner Mbule h.% been se, sed 
.naior Pente,. be righe belee 
mg Mai Foreign tratel Mes summer lus 
ben. mot, compelling pensible edu. 
cation un the inatlemmy of the Nixon 
Adminitirmien 

tould a, h Mat the »torse is 
now over No one tan br mu. in 
cconomics. es in fureign polit,. men M. 
geneitely coter dwir Mule% u ru Me 
coneequences of • given thein of evenis 
MM kind of belligerent terrai, et 
to whig will occur Bue the 'Jonchai, 
jus, menrion. mgr,. • laid, mir 

mon. of Arnericeen. Britieh. French. 
Stalle end Beluan banIsing end finan. 

pemendra. end it hes been con-
finord. leu momegarily. by re 
rem rite dollar in relation to the 
magot currenmes and gold. truil lerat 
mon. I had muer consort. MM 
tankers in eny mue,. way. I un 
imputai. by how well and alto how 
much Me, c•t 

Any view of the future of the don... 
hua tu begin with a textbook reminder 
of the It11.1. fer the recel. troubles 
Penly e.y ers • Issacy of the yen 

ad, the dot. was a fine,. won 
of unique power Our. World War 
II. atone renoua num uorenews. 
te tomme. Io tomme. • mari, 
complet. ungc of much end servi", 
And tmilarly in Mc man follow, 
In Me lue fort, and early Mies. 
'Men. es a sunduel of talue • 
medium uf exthanu. the rnuk and 
Ou franc mie /cw well regard. Man 
• package of tuent,. dollars me 
corded etc, ne only tu commue, 
goods but ais° eu Mc cmiial m'Ume. 
on which rem, Mended and trait-
s. th Untel bu,' ro sole' as Wen. 

¡yods being Mundene end 
Furepee •M lapence mode warce. 
Arnentm melons commed eo . peu-
1, in 

.rvoa suppeemel my sen 
de, eu ...mutage dullar balances 

Beginning eierin Mec wu • 
muer elunge Th Emmen counders 
and Iman lud. of conne. by now fully 
remue, and in moyenne, they hed 
pue cher repu. ego new end effmeni 
«plument for their expon industrie 
Menwhile ths Cold Wu par., 
eumnirling our cm., te misg. 
F.I I and me, Lo motus. none 

expert performance We were still 
spending subsunnally for Eurupean de. 
feue. end the Vietnem munit, wu 
now upon us And. en th lue 1111,1<1. 
eau-once inflation Iserane senuos in 
the United Stette—il was nombly more 
unau. hem Men in Gennep h 
came tu peu the, t. favorable balance 
on nerchedies accoune. which had 

a.ve amen billion in IPM. 
dropped ro leu the a bIllion—fer 
Man the ne fortran oeleye on milita, 
ecourd •lorte. There aleo an epi. 
sodic end imperfecely controlled mg. 
Io* of capital. A' Mie sus, horteter. 

Israeli Notebook: 
Thoughts With the Cease-fire 

By Nora Ephron 

"...'We're just buying time,' said one young Israeli. 'That's the 
most we can hope for.' When has there ever been peace?. .." 
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THE CITY POLITIC 
SHOWDOWN VOTE IN NORTHERN WESTCHESTER 

In Me tumultuous spring of IOU. ge 
Nell. Rockefeller was underpin/ his 
metimotphosi. from noneandidare to 
molatexcandidate for Me Preeidency. 
he lobbied fermiouely ern,' Me Legitle 
lure for a new concept in bourn,. the 
Urban De•elopment Corporation The 
Gmernor even telephoned A.m.', 
men from funeral of Mania Ledher 
King Ir. in Adel,. pnenising 
hex fuoes and withhold old orem The 
U.U.0 . Me (epee/nor prornieed. would 
.1 thmugh In. imperectuble hoer. of 
red um rit recry level" to build houe 

whert wee 
The Governor was proodof I./D.C.. 

the nation's meet ambirious homing 
ageno.11e hired Fdward I. Logue. fœ. 
ono renewal .31 in New Hmen a. 
Boston. exho received • pledge due. to 
cut ihr.gh the red upe. U.D.C. would 

big citin mumbled about U.D C.'. 
power. but egteed to on Hong became 
of,. agency's unique beetling power 
that meant financing of major projecie 

Then. in r. spring of 1971.1ive yowl 
after Martin Lui.r King'. funeral. 
U.D C. was potud to build hoes. 
whets 1k rwed wale... nine town. 
Pudding the emerhan belt of northern 
Westcheeter. where incluoriet Met fled 
the city hew landed Rockefeller... 
Previously vetoed anon. so remove 
UDC'. overt. powers. estonio. 
friends and fore of the *gm, by cha, 
ing his mind not two week. before 
town elections in Weichester. "lib an 
unlonunare uid tht 
emor he agreed ...wish. of Me 
ten-mcneter Weetc.ster delegation in 
Albany m clip U.O.U., wing.. 
T. situation wee indeed unfornaute 

for the few politician, in Worcheret 
whb h. acknowledged • housing More 
age and bod supported 1.1 D.C... propo-
sal. Their showdown with their con-
sume...ell 
that the Governor is appmenily tryi, 
to •void—who thould ohm, 

The itsue erretallized in town of 

decision to support UDC:. housing 
plans resulted in • Umperative Once 
say nee for the Wee. Founded by Cnn. 
necticut former.. le.M. Bedford. th. 
and • bell hornles—.ford 
ford Vill•ge.Katoneh end Pert ol hi mini 
Rho—amble in rolling. idyllic ...int. 

I,. poliiice k. woolly been no 
deep, as to be nonexterent. with • coo. 
orsiedelection foe Town Summitor only 
•n uneure memory for moer modems. 

BY MARTIN F NOLAN 
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The Dannermie apron.. le à laugh. 
ing 'natter. elms Republicane doming. 

IV, 

the voting lists. S.o the c.ice the, 
.1,400 Republison eorers make among 

thmecinehdates for Town Super. 
visor in t. lone 4 primary will prob-
ably decide ebe foie of the U DC. pro, 
ea—tind the deetiny of town gov• 
crnment in Bedford for Me next mo 
years. 

flan Cladding is driving me an hie 
rtoyearold Ford from du home of 
Town Supervisor Erwin Uellendahl in 
Bedford to his me, stand at the Penn 
Central el•lion in B.f. Born 
and raised In Bedford 11111.. Cladding 

neut rems to be • muleeme 
viny -I've gam nothi, ibme 
people who'll live hem if U DC builds 
Met thing. II hey don't bot., me. I 

tbryw drfinliely your bw.lau pp... 
definitely towergrede people.- -How 
can you be so sure," I uked. -Well," 
M replies. Mhey're from New York 
City. men't they,-
The major. indeed Me only. iseue 

Me Bedford town eked= i. Me UM. 
Development Corporation's plen 
build 200 town hour, for elderly. low. 
mome and moderate.incorne feud. 
on Ilirri• Road in Bedford 11'111. The 
1.113.C's Men to scatter eeo unite 
'hough.. northern Weetchrsrtr I. 
ea. "Fair S..- à phrase admitting 
the the nine towns choeen will eufler 
burdens. among them the fear of 
unknown. e the identity of Me new 
might,. The ..troveny comet down 
to -them.- the ...Ir.. of an IRT 
ruin.. of black end Puerto Rican 
d.$ (rein artier. end 
welfare morher.. Th controvert, had 
made U.DC poison rnaniOnram in 
Westchester polirics. In minds of 
Westchuter reelelents. and deep, ell 
are., dime.. -0.e ere, . 
code word for ceponing New York'. 
Problem to Westc.ner. rni 
connoversy C... of t. corn. 
mulen It le For. Hills among real 
fore, a. re. hills. 
Erwin Uellendehl el t. end 

of a winding road beyond Redford VA 
hige Hie living room window over-
look, hie own thin,,, am. of lunged' 
Wetchnter prtnery Uellend•hi morel 

Bolford from Nees York in 1.6. 
after gudu•tion from Cohn. Lew 
hhool and • Hint in the Navy. "A kInel. 
ly judge advised me to avoid the law 
feeorin. the big firm. in Manhattan. so 
moved here and practiced in Mount 

▪ I don) practice anymort becaule 
problems take up most al my 

Whee Uellend•hl melted in Bed' 
ford. the town h.e ru.i, II., exam 
people. moo of whom commuted to 
New York. Now Me town ha, almost 
doubled in ppulanon. with newer 
residents wort. ar rhgett 
Pleasantville. I 11.,1 an Arrnonk.or 
ere, Foals in White Plains Uelloulald 
was eh. Supervisor in 1.1 end 
heenl brtn seriously comm. ter.. 
His current trouble with lo hdford 
elector. from his euppon of 
U n.C, plans. but the nrou no.ek 

dcm on, from du older 
resIdeme of Me mown. to. of whom 
live in 1.75.cent of Me town rt. 
he four mom or mom. In ...moo 
▪ mooly newcomers. with only • kw 
country suulre. lucking his two oppa 

As in m many sock., cowmen.. 
rho« e.g. I, In. middle of change 
are at Me margin of e. middle eleu 
The ce.onike of real estate dictated 
thin the Bohn, Hill. me be • former 
junky. near lb, mod01 homes of 
people in Me $15.000ii.,11..000 
tarts, ',Mande work ovrttime, 

00111010  

wivm work overtime. bah m000light. 
and even to. monsage payment> often 
rec. 25 per um of their imam 

à worth it. th, uy. Witte 
of its ruul chem., Bedford is •'emod 
for Me kids.- T., ere joined in op 
position to UDC by •orne of Mr Old 

t. eouponelipmn in huge 
Bedford crate, whose yearni, for the 
tutus quo hoe different rrimirations hui 
is no le. intense 
"What we've tried to poini out time 

and time agoan le the Me hour, le 
primarily for Bedford retiderne and for 
'Westchester resident, ways liellenclahl. 
"The slate and Federal emimes eitY 
Mat priority het mur gas. to 
%bedlam VtleTnris. Men to reidents of 
Me mum, hen to who work in 
the town. then to Mom who he or 
work in the county And we need the 

have to drive milm to gob.. eny 
are people opposed to ir" They'rt 
ifroul al Mange. dry can't or won't 
recogn, the need here, end. oh. I'm 
trying to think of • word mho' then 
bigotry"' 

In Bedford during the put mar. the 
quiet Marna hes. exemplified blerk Van 
Doren's defini. of à rrigedy—• man 

in which bah ode. are right For 
many -new- rmidents. Bedford mark. 
e. third or men fourrh move out. 
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mimeo. iiineweduilehomeranmpuom 

rem- limaren. 

ward Horn du city. A hopuorth pat. 
tern of the BronAhNewhaelleto 
WhimPlens often precede. • new 
mident's artival in Bedford. Here. 41 
mile from Broadway. V, feels eak 
not only from the overall 
urbaniunen. but from the urbaniution 
of soinhern Were.. Here he le 
no. likely to be Brockner•Boulevarded 
or Crose-Coum,Parkw•yed or oven 
whelmed in • hart of mi. ham 
beg. end Ron... When resident. 
of Bedford helped battle an intent. 
hew, planned to h., Me county'. 
open sp.. boy were regarded by 
mho planner. ae doughty. .enelble 
berms. If they now oppose what rho 
PerttHe as another r.ndermion of 
"enures.- end when... ere di, 

conlidered fauinie 
T. other half .  quand 

—Me 'the, in the imagine... of 
UDC opponents—xi. Mr ener 
horde of city Rickert It it Me fire. 
or de rue. who work, in Bedford 
and trim to live Mere Or Me middle 
mted couple user to get rid of Me nine 
bedroom house Or Me newlywed. M. 
would like to Me in Bedford. 
With • populatioe projetted to reach 

1 indikm Wohhester is no 
longer • ...on of sleepy uburban 
towns In foo. Wes...« is no longer 
joel one Hue bedroom. hut an in. 

a I giant with 21 mojor 

MR Venn 
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Art Directors 

firms headquartered them. ...nth 
plants of 47 where and 51 more plan. 
minim build the county. At nea, 
cornmulen-116.000 daily—commute 
into Weetc.ster es commute from 
Mere. Precisely Mouse the glow of new 
indent, obscure, neve probkm. On 
Rendered by blight. Woichemer seems 
serenely unaw•re of problems until 
.y arrive 1.dly. 
The crisis itmaphere of de leue 

sixties, with Re Kerner Gummier. 
retuning+ of reciel polaration. ho• 
helped make the iesue of job, school. 
or houai, Facie, ones. despite pro 
leered. on boih eides of each ergo. 
nrenL The number of huh 1,1, 
Ikellord it infinitesirmil. just on ir 
in the other eigh town. Hem. by Me 
u n.c. -Fair Share"—Corelanch. 

Hterrison. I emetimo. hew 
Caner. North Cash. Somers •nil York. 
rown But in northern Weetchuter. 
-Fair Slure" monde like -f•ir 

" At the fine U.DC hearing In Bed 
ford. Hrs. Suzan D'Allura was diem.. 
I, one by Me main poi. of U D.C. 
.ponennt. the added harsh, on chu 

slss On*, ..da 
mean. She dimmed U.D.C. 
11131 the promo w.ld add only 00 new 
children to hdford who.. say.. 
-They .ene In with one child and be, 
fort y. know it, they bring in mort 
whole famolim from C•roline." One of 

Milton Glaser 
Walter Bernard 

Designers Milton Glaser 
Walter Bernard 

Artist Robert Grossman 
Publisher New York 

teu.re et school. Mrs. Ix.. Clay. 
tor of Botonelt a lifelong resident of 
Bedford..polte foe ....ern«, Blocks of 
WeRcheutr. uying. lull a houe-
log problem my 0. lik hid I •drni. 
that so0 of Ib. problems nuy hart 
been eco.mk. but I Mink Mc mil 
hardeorc bnis of my hoeing problem 
wee because I wao black . finding 
housi, in northern Welichester end 
being blmle is • compounded problem. 
I her Mat someone tome up from 
Carolina and hough. niece led neph, 
ern. end I ten, help but uy Out MI. 
waz • mist rem.b." 
As with every refertme to racism. 

•lio.ts filled the auchurrium "The ha. 
reaching to do with t. mooing.- one 
niOni•n ''Webe not talking 
abour hacks.- shouted • man. hrs. 
Clay. concluded after uproar. 
saying. -A decent home med • suitable 
living environment is more Man merely 

oared Federal leaning goal. it hap. 
• ol0 to be bask to one'. pride 
end one's dignity and rai•Ing • family 

Mg in this very building right 
and I have gotten better behavior from 
ten.ye•nold. in In filth gude who 
hare more ropeet for yea other in the 
way thy e.ak ach 
The hiring corgi und the next week 

at Fox Lime Hig School. The 'ter of 
the hearing wet Cad Velvo. • portly. 

pp 510 ow, 

00 
A, A 

werePon 
taleggeey! 
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TOKEN 
GENIUS 

fro Ihere', en wpm., • (roe N 
man e eye, w Inew11 He, a 
emery man wnh .1..11, *lure her. 
e ...M.', ear. Mel re., I abut Mr 
...Ilan far, I ran, Or reel, el Ike 
who 'M...4,0, 0.11.1 O• . 
111. NIX, I U., JO•le, ,0.4 run. eet 
'.• mele n wk. lee, ewer the 

ere unreel re Inn moron, 'he 
Inepan e the norm 'Mac ere ung,eer, 
ire, erne, NnIaleh nhe, 
',a., •Itnn aerne... • the nurà 

-You 'bend he. enel Inr 

xer. Ihera ner Ore wire here 
Ireece nwe. end wrIl wollKe ' 

«04 \edam, net her. ‘er Net r, 
Inn hnnwenne and ...trek , 

worn,. Innreeehle nof.lwen 

Anne nelll hen wàeme entente., 

ware ol elthnneh ere. .rer' 

Ned rhe ,non. la re ',rent gwe•ra 
'we ender.: roe, 111,1., an1 I 
waver a 4« 'he Leger, rderer•. 
elm, he um, th, -.1 word wend thro•It 
Oh. an. whoa, we now tn.,. me 'ha-
red>, 1h,. rweer onalernand genre 

len 'arc 
are r‘a eer, ro 

see' • behen nun ler 
pee. l'nern du. 

I,,ro rear. se. 

wee I rn p.m," rweerinn ,reurni 
I rend 

• 



e.e. 0eyee sense see sus. 

17. Llel MSS 05. • Cass* seek sd pet as 
Use So Se. Se es.* so* Ise 
sel set lean Is lee den Geed op lee pees esel essble 
see esely a. ewe. Cs des Oe yes ledy. de. be se 
elebs. by es. So-, de /as, Se »re.* be seer 
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led 
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sprees« See ess ps se, sees 
OS Se de esle 55 yes Ss. e 

a *See Ye» nos sew Is Is en 0. se* 
e oe. seeped., se Ms". Se Ss. bees. 

osprey sees. So Is., Ise bee So*. 

IN TEN YEARS, 
NIGERIA MAY HAVE 

A 130ARDWAUC _ 
Fry AI.. ht.xch. 

• . 

el delse Seel I. metes 

1.. . we..., • • 

...le eel 

de Ile seas Zet."'S.r:te7.1 

eS. 

, 
...es es. 

IN SEARCI1 Of 
LOVES SURE THING 
harinc troublt e thr grade., try a poweln, an 
hrrh, or maybe a platypus heart mill turn th r (rid 

leeee eb•-• •••••• ••••• .••••• be. 05 des Ds Jos • eel., see. 
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CONVERSATION 
WITH 

the spartans of inclochhia 
to the grunts. the north oietnamese soldiers were ¿Mk 'eon. 

men in ambush saes; to the generals. they seer, On ;mg.a 

be ten tesehl.y 
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Divorce: 
Make Sense, Not War 

For most Americans. there are 
nvo kinds of divorce: expensive. 
and disastrously expensive. Only 
earnest ountFrourt negotiation 
can limit the damage.. 

toryemnal drum. yerne tan. h. N. that more 
and mare.. ue that ...de,. le 

deure. •Inch tether tutu. held tenuemble .  Je 
and then. arnund Jr tee.. n the 

See .es hate add. a A... a,und met. groan. 

a deer, out. hut teen ktolly ere's,4 he a uen 
dy. per. An. Almon, e ,e.n.nong ray, remena.. 
enee d I. frequently wed &yarn.. A nun.. a 
Vey game J. Jed.. ye, AOr 

lam_ ma., me Om. TrINin• tn.«. 
, Ammon, there ate tnly uto duo. ea 

th put ra 
• te maw. peaerhA neuttated or and. 
ter nun. 

-T. woe« e bet, Jun 'be ....mt.-
., an amane Id.. Manhattan chat,. math Koren In 
bow Itratle ew come t., e banal understandau. yhe and 

teneyeaunan boalend went Aret. At t. any 
elverefinamoble.leenent roded. C., ran eee morel 
bus A ale., and but they can. ret 
wined ch. td each manna aa tern.. A hie 

«des... c.a.. Th. hld «an meth a ouple A 
nuten bui oure neuld oNy auwAnetaasen lhat 
nere pointy Iltew,ben ette to Ir. hee 
...WM,. bum re..., ernatah J., to pe. Me mart 
OW and ...rem yayn."he Jerk, ere ar 
...tend et (MU $150 en, tant I ank my. lawyer to 

caume The ca. ye Ile man May 'tear, our -at ale 

afro 22 ...I num., aa,.. earth- h., ilemands 
nut to rn. the emennal want A a leg 'She bok e, 
end», A mrne. men Ad lama, Iteryeaben Pertrarty fun 
neue - dung. .elt my realbrth aendrrn Oyu, mY 

" hon. hntt men he el,. hatt remar 
tad▪  ant he Maui whether the hre.....11 

Atty.. Nhene. a pan. ne lauhe Ian ent A Hu. 
d. Y the autad, A ibe tyhture 

sak-yetut I tenth,. a don. me, .01 they tn., Ye1 th. 
In Me O., ea.. Mar tnohnuyehe.ced 

more In ran Jan au. h arennd tb 
viektle«peennek...•gometnhme leer tler. when 
they sere bagel. Ile**. Ah, ,!, 
do. Aad.nt thne are Wed tand• 

$I:..(1 He., Fonee. a Jena& tn dnute b. at 
VertUrneeruty.Lawyees du. 

and $100 hner. and frem11100 a...11 a al. he court an-
pear.. In edant nu, mu, a robot .4 between 
$1.01:0.A1NO. 

14 a welhaneern la,« to med.... rar. run mech hut. 
$10.000....e nuade.betit e, 

mi. me the lirm a nanenum ne. 

Fe., «h. rd. Ayr.. ,I, beus WM. meth 
A Ilea, rt... partehn and nee. Main.. In 

er. UM., and urn., busband td tea clam. rhea call try 
Jr td the nel am thar hayband plum,. 
Jr do, down. that tun, tun Arm paited tar Pee.,  
A man.. and Me tbe nett-, en. In oeneed 
canyy .1d,, Jr lund an Ir.., -.Ad dye. he a,. 

ure, two lea Sure 
Irahe beth the Wwleved and du a...mad want.' aayor 

Wurne. -14 .1 law, al.., fight Int thett nal, but eh. 

lgra,114,1 - gle addy eet lynnband unlade Jould beet 
eh, ere then., of the Jr, Ian. an, an. be da-
b.. ht mamma the bear Inter., of lah »Au 

998 

997 998 

Art Director 
Designer 

Artist 
Publisher 

Arthur Paul 
Gordon Mortensen 
Don Ivan Punchatz 
Playboy Enterprises 
Playboy 

Art Director 
Designer 

Artist 
Editor 

Publisher 

a'arkrne on the rtuta 'quad', 
retpaurbtlay: your fare $s 

MII I  ala nfpeiple 2(221(1 

AL?, 
i21 milI 11:ÁiSt.'..!: 

.e 
tuned I. wan me tet the «an.. 

Peter Rauch 
Peter Rauch 
Ed Sorel 
Peter Bird Martin 
Time Inc. 
Money 



999 

1 
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• Olk Inn I mein sell noi• I think 

II 'SOU nun.... en.. Ilen let al 

•Dion't >on man, ine 
men,' aeaneted 'I tleenglel   

en mule, tun nonen ark., and 

• neel tee neon,. Inend.ol 

IT11.11 i.e.rliqttetr it'll r 

r" 19 

()Y MAUPASSANSfrj 
tC Ï Í'IC[ 

Ihenepunn..kannineyoun, 
Wen Fen, d among,. .,ten .4 dentin, wee a lam,!, ol 
del, kW had union,. no h•neek no rneanun Kunming liknut. 
appreualul. am, married In a nun calm reek en elnkin• 
anudienl: and du allowed henell wine, a pen> clerk gluelike 
in Ileutel eel I dn.,. 

She na• nork. on hen,: al.. adarn hmell • Ind 
'he na.tenlune,inene out of he. elan for stamen Meng tee no 
eane. raec. then ,ine. their luaesn. and Olen .er•ing 
Ilkon en the i4...4 Midi and laud. Ikea inSone linen, then 
inninente ek,anee. then nnneeekn• •4 senate then end> }(1•10C 

Sl In.,,togh.leelnep keen. kern fee. all 
deheaer. ark, lunneen She ndleied Ilene...kneel, el Inn :nun 
men,. die 4u141, nalk. Tb, ...tent-bairn:end Ihe 10104 .0nIn Sil 

anothei h• natiare naiad 00 Ikee 
.100,J.1011elled and ar,red her. 1" .i,111 411111,110 11,en. 
nhe eluded,. humble bum, anole in Inn •nl regret, and den 
penne dream.. She anneele .4 nine, areedianikern nigh 'hen (F 
ental hangin, IOW Non, teielkn. and .4 the 
geeal feknneen tonnen de, oOho ainknain. 
nu& •Jes.ny h. Ihe luek fnen the hear, aiyanden. MW 
thought .4 large th.11.11,101.111, hune edd .111.. .4 'ann., 
non, el ...nine came, Ink a N.., nuninunle•alne. and 
el Ilk. Ind, volumed enelehnidi.nunnienin nude kw Inv enlekt 
than...ale neon nminune nun krknen and mug. Ale, 

lk en Menu. ...nun vim:eland denied 
nben.ln.eatedluonit len eknockSelene 'he zound 
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foot et.shoos—hore we 
gol news lor you, 

1.1.41.• 

• ...got 

Sergi» 
OFF au 

Tue MIR 

1000 

Art Director Arthur Paul 
Designer Fred Nelson 

Artist Guy Fery 
Publisher Playboy Enterprises 

Playboy 



1,M.,OPO S 111' X 
  D  

The Battered Child Deserves a Better Deal 

Physicians must commit themselves to an even more intensive fight to insure 
that children of maladjusted parents receive adequate protection. 

It was rely a bit more than a dec. 
ade age that C. Henry Kempe. MD . 
of Denver directed our attention to 
the battered child syndrome Suite 
then, more than one physician. reflect-
ing on a puzzling case of infantile cor-
tical hypero,tosis. thought of it in 
light of new knowledge and exploded 
with. "fly Cod. they were beating that 
child," The physician remembered 
the +welling of the extremity. Me tup. 

teal x-ray findtng, ef this medical di. 
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by JAMES H RYAN M D 

lemma. the peculiar propensity of 
bruising that the infant had exhibited 

With chagrin. he reiulled he. ,are 
fully chosen explanation to the par-
ent, of the vague tothological 
pubes, ''We siopert. Mr. and Mr.. 
Creun"—unconstiously Me editorial 
au crept into Me analyos—"that coni-
cal hyperostoso, this bone thing your 
little one has, is sonie ,ort of defi-
ciency disease. We don't have all the 
answers wt. but...." 
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Thinking about it anew. ht. became 
infuriated. Those barbarian,. en-
dowed with thr title of parents. knew 
the etiology of their child's illness all 
Mont They sat there. hoened atten-
tively le the discussion. nodded. and 
took the child home. with instruc• 
non§ for elaborate symptomatic ther-
apy. Three week, later. they returned 
with the pronouncement that treat-
ment wasn't working. "Look. Doctor, 
the swelling and funny color has 

spread to ho other cam:t 
• 11.xtors don't like to be diddled 
any more than anyone else and Dr. 
Kempe liked d even less. Ile gave 
yen, to his anger in an article on the 

The Oa* :ame, F• .0 D a wee, 

red, . •^4, of elect eVIO 
Ihr re..., bore, ere Let. Cxh, ,sma,exel 
accoum render wens, 
Au.on• 
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Mastering the Art 
of Choosing a 

French Cooking School 
I, mom en armoire amateur del. 

,  minionon er a French 
orokort serrooI reprearror Me ultimate 
dream. ham e'rold. America, Aeo. 
ramie eurnority orr French 'meteor,. 
after. mom whirr an Mot »reject »I 
Mr 'ono. me arnele 

Not long ago, my hinhand Paul and 
I were naying in an apartment in 
Pant .énd thought we had It1 replam 
the trove Sis I asked a French friend 
what she would recommend. lier 
little ley .aid. -Ilon't trust her. the 
only cooks absaut once a month.' 

We're all inclined to he romantic 
about the French and their expenke 
weth l,IeId lila truth of it ts that. 
although schools are available to 
her. the typical Frenchwoman of 
middle clam and middle age knows 
ray link about cooking She was 
brought up with a conk or a maid to 
lake care of that pan el her life, and 
ro. obviously. her daughter never 
learned either. And almost no 
French husband ever enters It, 
kitchen. There is. perhaps. a very 
slight budding of culinary Mena, 
among the yierng I b0Pe no. Bear 
until ram, it is preponderantly the 
humane's. m«cially the Arisen. 
cam, who hare kept the traditions-
:6nd the schools- alive. 

What's left now are IWO very 
small rebook in Paris, plus erne 
"-Am rn,rageres for soling home-
makers, and a tiny numher of poi. 
vale indisiduals teaching tn their 
own homes. Nobody in France 
reem. to have caught on to the fact 
that thee are vast numben of Amer-
earn panting tofind cookingehooLa. 
Fremh «isine iét the only one that 

has Itchy taught in any formal way, 
teem,na it'a the only ore with a &-
Brume re of rules. Once you 
learn the lundamentals of French 
cooking. you can apply tbern to any-
thing elm. even Choice cuisine. 
Vim would have already karned Wc 
hare ways to chop things up. and 
you'd tun hare to change your tech. 
oldie a Mt to chop it ',Chinese. 

BYJ LIL IA CHILD 
as di, tat ea to IM Stanger 

f he French method of teaching 
ta inductive. You watch it, chef 
and imitate what he dom, in much 
the same way a child barre to s«ak. 
A great teacher. besides knowing his 
wheel thoroughly and having bro-
ken a down into emenrials in hes 
own mind. can communicate in the 
language with which he is dealing-
. hether words, music or cooking. 

II you plan to enroll in a school. 
ti ia terribly important that you 
know as much about il as possible 
releen you sign up Remember. 
thee rchook want your nio«Y for 
an entire session. And since many of 
them charge a pretty penny, à would 
Inc a ahem if you began only to 
discover you haled the school. What 
I would advise ir that you see them 
in operation. and then make plant 
to take the course you want on your 
next trip. If Mat's not possible, try 
to find some former Musk,nia and 
talk to den. Whatever you decide. 
you rcacrec your place some 
months ahead. If you can. lot some 
place with access to a stove. where 
you can pul into practice what 
yiwire kerning. or you'll find your-
self wins jun a pile of nmes. And 
if you don't already apeak French, 
learn as much ar you can, or the 
court« will be wasted an you 
Above all, don't he fooled by out. 
dated and overinflated reputations. 

After I got out of college. I lived 
en New York and shared an apart. 
men, with three friends In those 
dim. faraway day. we made about 
SIP a Work, lived on tuna fish and 
lettuce and hoped to find some 
beau, who had enough money to 
invite us out to dinner. Ncedksa to 
say. 1 didn't do a great deal of think. 
ing about how or what to cook. But. 
when I married. Paul and I were. 
and mll ate. «genially hungry. 
and I discovered I enjoyed beeping 
house and cooking. We were in the 
diplomatic service, and within a very 
Mon tune we were posted lo %tit 
i Y. hooked by fond and had the 

LLUSTRATED BY PAUL DAVM 

lime to really ilelve into it. I was 
riser 10. end since I was approaching 
the soh,' with a certain maturity. I 
was very analytical about what I was 
taught. 

In 1950. I vent to the Cordon 
Bret. which was m hilly roomy 
quarters on the Faubourg St.-
llonoré and had four fine chef, on 
ita teaching staff. Sin« then, they've 
moved into du« cramped rooms in 
a narrow building 124, rue du 
(bampale.Mars. Paria 75007, wk. 
phone 015.00771 They say with 
pride that they're hooked solid un-
01 1475. Well, naturally- it's so tiny 
they can lake only eight students 
two or three times a day fur prac. 
teal cookery. !he demonstration 
room KW's thirty al most. 

The woman who own% Me school. 
Mine Brassard. in elderly and would 
like to get our. Chef Names, who 
had been the school'a mainstay for 
twenty years, has now retired and 
when tau I heard in lune, a new 
chef from Nice had taken bra place 
the friend I talked to liked him. 
said he was patient and spoke 
Frnlrchrloalyenoicghrmchcctcdeo. 
mood by lomeone with a moderate 
facility in the language Our friend, 
however, was enraged that stmknts 
were never allowed to Male the 
dishes that were Mown , the school 
ells therm even though they are 
made with margarine. 
What the Cordon liku nemb is to 

have embody well-organized take 
it over and move it onto an adequate 
building. However. il appearn that 
they're asking an er10/MOU, aMOUnt 
of matey for it-nwire than hall a 
million dollars- But is the Cordon 
Rkii worth that? I wonder, unce il 
also appears Mat your ball TM., 
.11,1 MI), only thc name and pun-

c.anine. because they've frittered 
away their rights lo une the name 
on cookware and load. For Mat 
amount el money. 411/1.1e could 
elan a «ally great school in Parks. 
and if the, could nick à out for two 
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Les Beaux Gestes 
You aoe p.n. in • Par_ café, you have just 
a1een your waiter • Iwo-franc 1•6. and you bus. 
pect that hig gooiculations and facial 1witeh.o 

of the hand are al ren flour too:remove Own 
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6 The dental equorahei oi 
Literally. — Mai* eo e1uno1dro•11,•111, 
teeth haw, 

r, 

rePeareelly . uhur up 

11 The eurloulert horns_ 
Pronanly 'taken. hut 
oho eeen sn rhesourh ol 
Franee. 

ckerk. eyebrow. omeed end 
lowered. regeenvelv. Ile., de 
la Jacque,. •• 

tOO-eireaiharnne thr 
PU•orr--
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1h. Tu memo... 
der, alorlese 
chin-pat. another 
rurpremion 
elorabi. 

..... re LuerallY. 
'17-ihihnoe oae 

18 The ownhownual ',pressrun el approv, 
numenifirsuel Lhnah Shoo. made • warwroon of rho 
grouure • houo-hold ward the nine. 11dwah 1 
(Not to be conlue, wok Moll) 

,1/  Connor«, a eurfert 01 



Thinking the Unthinkable 
By Edward Sorel 

In an age in which Elizabeth Taylor proves that this time it's for 
keeps, when Nixon wins by a landslide, and the Metropolitan 
Museum may be showing a hot vase, anything seems possible. 
Hence, the following imaginary events and confrontations you 
wouldn't believe, but may, in time, accept without a qualm. 

Ziegler, Ruckelsham. Kleindienst, ShuKs, Ehrlichman. Klein, Haldeman and Kissinger march in 
New York's Sleuben Day parade. 

Ma« • 
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Bob Hope Forever 
by Michael Roger. 

And ever. and ever.and erev.and ever 

Tend, •arded After enure three Indtra 
m Amen. helmet dual. tu ere NIA, IluO, 

ha. at Ina, here usher., to • sem enl, • /Peels 
Walt In Mayer> pre 

National munurnents. 

rem..., Meer • Veg. banlque eddl•Ilerked nun, nnemerneifironna in rment vear, hag red been 
rarer to sneak tu the preen Onee the and l'ansnn. 

Ibipr arum+ In a betel em‘erulain Clad tit •lute 
Rpm before the big reur earner. are 'mimed de Itanbei golf Wet the. hennl ehletie melm 

• wange ender. Anny, termed, and inedenly net* .1 I, the liver aled• ••• the h• 

Ow...eery. andnes.1 • .. y.fne leleviaion miller mee- alleged thal he wall awn he • 

the rtehnst man In idhin, t with atep *On murk, ...Id laugh like he wa‘ea dme here --like 
'me, rner. Pet...lent .« le Mill radiant, thin, pen-veld Itme. will all 

•h I. dalf ern in one merges, ones 

rell-ahne that otaria the apeatne all ueee day• meet, h• 1werrly•••nal 1-endir•ry 
dinner.larltetee thnoks the melenee deem, • hder tans feign Pespennee renege 

mesh My DI yean..41. Ile cuuld pa• fur dreamt, Yeatenlay he Wee, editing hia final 
n't, and at fitly. the smald emont themaehee i.perial a the ye. the third rear •if ht. fifth 

te.m.ittmee 'he wiener fr.. tenn• nor. • nma hum, Om l•rge• 
idler. ht. nr• mite 

-11m. l•Mes sentlemm, taya. Kt deliver, Fame,- 11,e inzemmualy derenhen mdliiin.dellar 
....lee and nurglealh quirk ¡tn. Yuma what you villa c.inenna rily I•le. It will be larger than dine 

Me earn, fn. a brief tmnelmenes. then gum our aetable fur hilllerelable Wm... with the Inert 
head-on. eye,. Innorently wide...Hen Gay." he lella end me mighty. 

Fr,int somewhere behind no. Ihe laughter *laid» ever nine Md. Ito, ha...nettled permanently Mtn hi. 
seine.. numb line The lady fn. Darten hag bee nap a. Grand Ohl Man a Amen,. »IT Ile en.. 
rmiulli half »pen be in nut laughing Me elm 'edam, at an endle.• and tantehrig ,,,,,, el hardY 

MD.« Samsun. 
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Norwegians 
h) Paleiilia idler 

In a land .rangers. Men, s always room form. more 

n.. I,,,. Mr and Mr. Jewoupenat mmeentrated il,. ..1 • 

log gourmet, >eh- Mr. le•aup amid Nor. rear a.ed 
way before it turns 'Moe Ventre - iàr beef may reel • 'eft,  

• Nat in the lawlemm of thee tnn. The tape were Met., had tedd him thi. one IT the 1. a, 

• Mr I....op wed he th...ht a war. good for 

r he T.11 delmted a lark, tame her life 

▪ weemii an Ilmaten The man held n.n. 

. I...k help.whre le Mr Team. had tor. 

Imennating tree. on Num.-mean for., 
hr er near.> one fourth of the real. 4, flr •nd 
ne. I hin'h and other deedumin tree. are found 
n n mountain... elioarieta.- the hook 'mid 
Mrs. Jewaug. change. 'hie when ...he talked to the 

nwelione. t.• make et nound more like .r men %Ole. 

After .eeng what Ilr called the -men uttnoc• 
Ilr Team. had gr.. to a Mompatam.- teaseling 

agent en then. 0.1. hotel and WM horn they earthed te. 
week. duon for week in • mull ....try village woth 
it. own intlirem. unenemled with the tourie trade. 

place where they rould real and -walk among the 
-rm..- Mr lewee Fmk.. Me. le., Ma the 

-ere nee rem ia • pordrurromf re ran ror e smell Pamir 

euii eaul ui 4e nnehtne. while M, unNekeel. 

evamrea 
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herd lo the machine hhe ',Me in a how eve. mo an mT 
...lieu. her hu.hand, -The wee., o• 

She »topped. rememlaering die had wed that wont 
heron. eraried the tape end went 

Mee !mango glantwal at Mr. Jemmy. hie erea wen. 

,gen -lathe water a fjtoreIT' eMe.ked 
-Wehe men our 'p.a.' lux. Mr. dmauP with an 

emenoragIng 'It, mote of • 
"II eriftulead I . miire 

iiere.- said Iln.. anion,. the machine 
When Mr had Branheel hm reel penmd. the, 

le. little hem, and Mang h.. amera Lag over hi• 
xlmukler. They went downeaire again. Mr. lemon 
waked 1.41.4 nt the deek if there wen anything 
ly worthwhile reenter,. the erne.. They were partren• 
UHT ...resole. in .•rthiteeture. he otaid. 

Pape -What 1 might emaider wurth seen, nught 
not emaider emrth weeng People differ. 
"The Norwegian,. are red aeniente.- amd Mr 

the> went mot 4e front dome fur ther walk 
'There, tar 'yea. air: nu. Mr.' No erg and empIng. 
No ...and pulmh. like. Engl., 
"The English do • lut of tmlifthmg.- Mee lemon, 

»greed. meaning 4e glowing alher tea wet. and the 
'Mining lira. hardware. 

-It hut tu du with courage in the free of when, .' 
Mr. lemup amid. 

'Polishing,- »Id Mris daweeh 
-Keeping up appearance, &wane Mr le., 

"The Norwegian...n.1 .Cenem, 1.1t 

ROCK taf. POP 
The Iiightsong of 
Wolfman Jack 

-... Now that radio's hit the big finie again. Waltman Jack is out 
for all he can get. Tin what they big business, he explains.. .- 

Ir =u7.=1 
The red .rb lath" up. and burning into cwt., member of r. Tagawn gang I was • men weds • 

kahher, bleheccemed peter and rnsi 

en 'wiener up here where 
doe eetteadh 

1lnI.gl,gs,,mina'GT., Me,  and 
Waltman Irk poets up Mc phone 

Until Amehun (hue,. upnel We month 
whets Wolin,. Iml play, hmen. the Wes 
pekeyitturu—le perre enial. nWeeh 

all he can get -I'm what the ...II bra bonne". 

1.65, mho wane» In Me Lod. St.. and on MO sr 
glom rn firrn count.. 'let lent al T. 

.11enii he, at W Mgr ea., h,. II owes • net. 

NBC ved es power and delayed de hew Turk re[M1(1{ 
Or Men." Graffiti coincide wehlhe New York pre-
miere uf hotline. I, T. show monad on Augue 6 A 
week before Mae demw•P•Pre ninntng 
in Brumes dam are numbeed. Wien.. I, so on t. per. You underarm, what I mean` I preaeh lote When 
• and three 4, be.« weht• ^TM When ,ou kwe. ̀ou Irte 
mg pr.:mammal welcome tap, for free..., he Nelfman's —rag* 

s Minn. Bober W brim. m.ed to Len. 
worked .n Irrni bra! with 

feud. man and rough. eatreolhoard tech.,. at a twoad 

.ane to Bolen W Smith In Newport hew• To 
hee ...ame Sena. Woh geed, and 
. ewer, mom, e tee naps, • cowbell 
dation ...eased m mum. Iron. el, .1, .1 to 

eta Big Smith changed he name te Rope Gorden 
Neu le welt ta Shreveport. Loam.. where . ran t. 

'T.. were dmng mail order program. Therd sell sung-
hole, retold pelages I went to the sureon—et was In 

nigh, to a n. Igoe no salary. hut I mete a commis.. 
nerl.ordee 

af problemt and • gun 
wen, to htlYr tn 

re• When . 1M m 

who me Me., -Alm,. they women.- Koffman me 
"I get • lot of women heave I'm hone. I don't ru 
reallt appeal to men A la of 'wane et wt.", me The, 
call me ro talk adart Mer problem I don, tale adramage 
I into help 
T. Wolf en. hat 
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SEX 
Fr.! 
AND LIMA Di MEL, ,t) 

comm•or three Un 

duo In Mr 
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.a.wie.r. e.941.3.1, 
11,1S 

111.114 

...Wt.,. I ner.., 

hewer 01 mho, Nr mew.. .1.prev 

rob hm.le, • wa•hk h 

o due nun the ht••• 

•phi up ye eerie •• nee, 

lue re. ell ne UP • meal 

+hr. .emed 

, Pad, en•rrel., nehml, and ho .ern Jo 
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met mum 11, ...do 

m a non. •Mmull• *here 11.,,tand pa. flannel, %bar 

1,,me lt •a•agrw,Irmee mr, , IIS / rdwonnot Rem/ I Jed the dlr.., 

mluelr ma, a Item, /nand., mad Illarlonnyue ate. mmt 

medure 01...dur. and tIthe she11•1.6.. at all I edn'i kno.• nadm, 

oIhe %elm net», Ike Woodfield N. 

'a., dame Ile .1.1 th. mate Plu.hea 

whd ',ern and peu1,I•1, atlmr, you mere rwatInall, %re, on tun me a eln.1.1,1 I, a m..d.rn, m 

mew Where were me' 

- Nnd ..... Intelteu m an and ann. oteu lhe nun. 
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fet 1141411111113311.14, 
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Oui 
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Art Director 
Designer 

Artist 
Publisher 

Don Menell 
Jean-Pierre Holley 
Alex Ebel 
Playboy Enterprises 
Oui 
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Art Directors Erhard Giittlicher Art Directors Milton Glaser 
Rainer Wiirtmann Walter Bernard 

Artist Erhard Giittlicher Designers Milton Glaser 
Writer (Moravia) Walter Bernard 

Publisher Playboy Artist David Levine 
Bauer Verlag Writer Fred W. Friendly 
Germany Publisher New York 
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Far Wilmont and 
Unston, this b what 

you do after school. 

ilmoica's everything you Could want in a 
Caribbean vacation. And Samoich's opt Samaicons- Sere 

of the mast beautiful peopie in the -world. 
maybe qc...ect hoe to 3tOtf In 9our own Irononnre 

Eytede apartment towntrouse n fronteqo Rol+ Far 8 cloys 
and / ni9hts, you'll have maid 5erece, your own cooK, 
and a nanny to play with tote Kic15. (format 4100v you' 

One C704 COMplirnenterti service, char9es Ordt./ $500 a clasi. 
and ape prende her with lunches.) 

Plus a free welcome drinK for the Otowniups, 
oncl a slam bottom boat ride for' elieryOne.pnct doe 

unlimited miect3e on IDUr OviSfar(9aS and insurance &tea} 

Lidd can staiiin _uour own .T2fIlDica 10110. 
In li'VflOWay eay,œho Res Diacovery Bay or 

Montego eel. (lour family will heNe teaur own completely 
furnieed vi la oath full Kitchen and Oir -ConchhOnecg 
bedrooms on beach or Pesicte. (Same deluxe apartment 
villas even hove their Otean pnuate tentlo Court) 

fEw 8 c1a4v and -/ hiqhts,you'll have a maicto 
cook, even a 9a ragner. tilhdt mcre caria you aole for 

bricks a rental car with unlimited rndeaqt (alas and 
maurance extra) and reasonably - paCed tbl sittin3 

or nonnts Serv,ce5? 

Hesp's What it ensfr, 
Easterrea qot all 30, 5of pooKoqe5 to help your 

family bet to Knouf the people of irnaiea. These /We.i 
coot fr6m Seo.co to Seaola ;Or to *b peopte,defXrclin9 
on accommodations selected. Prices are effective. 

ti airIrCaeroe..15,1‘1/3, and don't elude Meals, toles 

O ,,,,ric4-trip tourist excuroon ficKet to natal° 
1304 costo sm2.00 for On adult, and 671.00 fagJ 

child between the ages of a and 12. rnter, 
national travel tax and .5eCurtty CharegeS 

S.444 1,1013, subject tdülfS aeoval) 
Ore extra, ohci you Can eat' up to el days 

Fare m applicable when 40e go and return 
Tutadal  through Friel UhtilFOr  Dece,R73. 

Eastern airlines or year travel 

etantor Infeerna en, call 

agent 

l-low your children see the world depends on what you show them. 
raster, has over 200 way, tot them to expenencitalrer.d,%hets ,,agene,r,,,,,,,I.1,11:e,rse3n5t.iriininthLiannei.t11.ey live in. each chargeable on mayor credit cards. 

e EASTERN The Wings of Man. 
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Art Directors 

Artist 
Writer 

Agency 
Client 

Ed Bianchi 
Hazel Goldgell 
Nich Gaetano 
Mara Connolly 
Young & Rubicam 
Eastern Air Lines 



Puerto Rico. 
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Good reasons for staying. 
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Art Director John Lucci 
Artist Mel Furukawa 
Writer Ken Schulman 

Agency Young & Rubicam 
Client Eastern Air Lines 

Fora-men. onner grermaHon 
VH..noe 14and paid, call Hwr trawl 

armor FaHrn 1nal whr Her 
San Juan and Vacawn land onthenvion 

rac.árclIconeboDeE 15.1973 near. 
HztroHdErEges.“... udders:1,1Hr utc.. 
End wrske done.. He endulnl 

Art Director 
Designer 

Artist 
Writers 

Agency 
Client 

THE FIRST VACATIOH usuwo 

Good reasons for leaving. 

Pete Coutroulis 
Pete Coutroulis 
Richard Hess 
Howard Krakow 
Jim Weller 
Jim Weller & Partners 
Florence Eiseman Clothes 



MT.WAVERLY, 
MT. PLEASANT, 
VAUCLUSE. 
THEY'LL STILL 
BE THERE WHEN 
YOU GET BACK. 

When itm Mate Me emir,. ton 
Irate more than,Oimilielmts hehind 
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You leer tour Mends. tout 
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There don't seem to be as 
many trolls under bridges 

as there  used to be. 
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Art Director 
Designer 

Artist 
Writer 

Agency 

Client 

Gordon Trembath 
Gordon Trembath 
Con Aslanis 
Lionel Hunt 
The Campaign Palace 
South Melbourne 
Qantas Airways Ltd. 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 
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Andrew Kner 
Andrew Kner 
Edward Gorey 
Louise Francke 
The New York Times 
The New York Times 
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Art Director 
Designers 

Artists 

Writer 
Agency 
Client 

Jack McKee 
Jack McKee 
Gene Wilkes 
Gene Wilkes 
Graphic Group 
Mike Koelker 
Honig-Cooper & Harrington 
Levi Strauss & Co. 
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Art Director 
Designer 

Artist 
Writer 

Agency 

Client 

Walter Kaprielian 
Walter Kaprielian 
Judy McGuggart 
Lynda Giantorte 
Ketchum, MacLeod & Grove 
New York 
Newark District Ford Dealers 
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Art Directors 
Designer 

Artists 

Agency 
Client 

Herb Lubalin 
Herb Lubalin 
Roy Carruthers 
Gil Stone 
Lubalin, Smith, Carnase 
Lubalin, Smith, Carnase 
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Art Director Andrew J. Zito 
Designer Andrew J. Zito 

Artist Andrew J. Zito 
Client Andy Zito Illustration/Design 
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Art Director Louis Portuesi 
Designer Louis Portuesi 

Artist Guy Billout 
Writer Ronald Schiff 
Client Reader's Digest 
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oCOW0SOW0HEN 

CNATIONAL BANK 
HENDERSON, TEXAS 

ITIZENS 

Ír 
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Art Director 
Designers 

Artist 
Writer 

Agency 
Client 

Pete Coutroulis 
Charles White Ill 
Michael Doret 
Charles White III 
Elaine Kremnitz 
Leibson, Kirk & Lightle 
Harbor Point 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

James Wilkins 
William Finn 
Paul Davis 
William Finn 
William Finn & Assoc. 
Citizens National Bank 
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— 
Scovill 1972 Annual Repo.  

1972 WAS A RECORD YEAR 
FOR SCOVILL, WITH SALES 
UP 14 PER CENT AND PER-
SHARE EARNINGS UP 24 
PER CENT OVER 1971. THE 
MAJOR PART OF THIS IM-
PROVEMENT CAME FROM 
GAINS IN OUR CONSUMER 
RELATED PRODUCT LINES 
WHICH ACCOUNTED FOR 
APPROXIMATELY 90 PER 
CENT OF 1972 EARNINGS 
COMPARED WITH ONLY 20 
PER CENT TEN YEARS AGO. 
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Art Director 
Designer 

Artist 
Writer 

Agency 
Client 

Leslie A. Segal 
Leslie A. Segal 
Richard Hess 
Paul Beetz 
Corporate Annual Reports 
Scovill Manufacturing Co. 

are. Sorting facts from fancies in your dealings with your boss, peers. 
subordinates. Respecting not out each individual—but the right to 
individuality. he right to aspirations and satisfactions and problems 
that may not be your own 

Fair enough, 
Somewhere in this ethic is an essential decency -a sort of 

humanity and humility in business that isn't easy to define But it says 
that there are Innry.term values that outweigh mere expediency . 
That there's a responsibility component in profit That we re all 
passengers in the same small boat in the end. 
You could name more Devotion to principle Caring about 

consequences Social concern 
Add it all up Call it integrity Integrity that can come only from 

the character of the people who are Xerox- character Xerox 
looks for in you. 
There is one area of our business where all this comes together so 

critically that it stcmds here specific and done, to be understood 
without the smallest qualification 
Xerox Is determined to draw commie:My. freely, permanently and 

without limit on the abilities of blacks. Or any other mmonty 
Xerox is determined to draw consistently. freely. permanently and 

without limit on the abilities of women. 
That determination in fueled with initiative the policies and goals. 

the programs, and the perlormancr standards are in place The 
execution is on stream. 
There are lows that say this should be so For Xerox, a lot more than 

law is involved: It is a matter cl conscience and conviction. of will 
and commitment. 
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Art Director 
Designer 

Artist 
Writer 

Publication 
Agency 

Client 

Ed Chason 
Richard Hess 
Richard Hess 
Ed Chason 
Xerox-Understanding 
Muller Jordan Herrick 
Producer's Row 
Xerox Corp. 



Play it close to your vest. 

1033 

1034 

1033 

Art Director 
Designer 

Artist 
Writer 

Publication 
Agency 

Client 

Ed Chason 
Richard Hess 
Richard Hess 
Ed Chason 
Xerox-Understanding 
Muller Jordan Herrick 
Producer's Row 
Xerox Corp. 

urs is an open society. Xerox is all lar that 
Ours is an open company We redirect and informative with our 

customers, stockholders, news media, the general public, and among 
ourselves 
The world a not populated by spies, mformers. con men and 

thieves Deliver us from paranoia 
And yet there is the problem of security 
Some things simply belong inside the company, not outside it. It's 

part cl your obligation, whenever you're involved. to see that they 
stay inside 

In one sense, security is physical American industry each year 
loses an extraorchnory dollar volume of matenols through plain theft 
-•electric typewriters that somehow evaporate from offices, tools 
that walk off cordruction sibs, supplies that leak from stockrooms. 
products that load themselves off the dock. 
A sickness not to be tolerated. Not at Xerox. The antidote is 

vigilance and prudence, and thai is what Xerox expects of you. 
Prudence in safeguarding materials in your care, vigilance in 
looking after them 

But even more important are less concrete things knowledge. 
information, data. plans Your prudence and vigilance-your initvdive-
are critical here 
Some company documents are marked as being confidential So 

are other information sources-computer taper, files, records. 
correspondence Xerox expects you to respect that designation It's 
part of your lob, whatever your fob. 
Other aspects of company business aren't expressly designated 

confidential-perhape they can't be from a practical standpoint in the 
course of cur daily work And yet your good tudgment tells you to 
play lacio close to your vest 
When you hear that wire inner voice. listen Xerox relies on that 
Certain kinds ot information obviously need restraint product 

introductions, future price changes, new technology. unit and dollar 
sales, issues in litigation. organization or re-organization plans. 
financing. 

Your undivided attention. 

. croe expects that you will not engage in any activity outside 
Xerox that competes or conflicts with what Xerox is paying you for 

In other words, no "conflict cl interest." No advice or service to any 
firm or any body or any person doing the same kinds of research 
or business os Xerox 

Fail? Nothing but Serious? Xerox corsiders it so serious an 
obligation on your part that it's in !he agreement you sign 

(The one you sign and give Xerox ism a pocket at the back of this 
book: the copy you keep is on page 9) 

There's a second aspect to loyalty safeguarding and keeping 
confidential any in lormation that Xerox considers a 'trade secret " 
This means essentially. anything Xerox knows through its own efforts 
that other people don't know and that is important to its business. 
This includes all so.s of technology. know-how, research data. 

perfcmmance results It means market research, customer lists, 
formulae-everything Xerox considers proprietary, anything that 
gives Xerox a competitive edge over these without the information 
Reasennble? Quite. Important? Absolutely To the point that Xerox 

includes this obligation your part in the agreement you sign 
And its a two-way street If you bring somebody else's proprietary 

information or trade secrets into Xerox with you, you must agree not 
to disclose them to Xerox nor cause Xerox to make any use of them 
Ethics-and law-are involved here and take precedence over 
competitive advantage 
Your loyalty may be so indivisible, your discretion so much second 

nature that you take these obligations completely for granted: why 
should they have tc be a matter of signed agreement? • 

Well. pretty much because until you have an agreement you don't 
have one. Most of the legal aspects actually exist at common law.. 
the rights of the company are real and recognized even without a 
signed document What's needed u something very personal and 
precious your informed, thoughtful deliberate decision dud dus is 
how you also want it to be between you and Xerox_ 
We need that act of volition That agreement That mutual 

understanding, confirmed 
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Art Director 
Designer 

Artist 
Writer 

Publication 
Agency 

Client 

Ed Chason 
Richard Hess 
Richard Hess 
Ed Chason 
Xerox-Understanding 
Muller Jordan Herrick 
Producer's Row 
Xerox Corp. 
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Art Director 
Designer 

Artist 
Writer 

Director 
Agency 

Client 

John Kosh 
John Kosh 
Ian Beck 
Terry Condon 
Ian Walker 
John Kosh 
London 
Polydor Records Ltd. 
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STEVE LIMN - 
McQUEEN HOFFMAN - 

"PAPILLON" - 
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Art Director 
Designer 

Photographer 
Artist 

Agency 
Client 

Larry Lurin 
Larry Lutin 
Morecraft/Oliwa 
Richard Amsel 
Rosebud Advertising Corp. 
Allied Artists 
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Art Director Harry Chester 
Designer Harry Chester 

Artists Marshall Arisman 
Michaela Barasky 
R. O. Blechman 
Zevi Blum 
Eugene Calogero 
Roy Carruthers 
Seymour Chwast 
Jean-Michel Folon 
Mel Furukawa 
André Francois 
Edward Gorey 
Brad Holland 
Stan Mack 
Eugène Mihaesco 
Ardeshir Mohasses 
Mark Podwal 

Michael Mathias Prechtl 
Robert Pryor 
Paul Psorakis 
Hans-Georg Rauch 
Ronald Searle 
Jean-Jacques Sempe 
Anita Siegel 
Pravoslav Sovak 
Ralph Steadman 
JT.INIC. Suarès 

Murray Tinkelman 
Roland Topor 
Tomi Ungerer 
Philippe Weisbecker 

Editor J. C. Suares 
Publisher Darien House 

Ar 



HIS OWN EXECUTIONER 
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MEDICINE JANUARY 974 Se   
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Art Director Ira Silberlicht 
Designer Tom Lennon 

Artist Richard Hess 
Publisher Emergency Medicine 
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Art Director 
Designer 
Publisher 

Agency 

Alan Zie Yongder 
Alan Zie Yongder 
Van Lau, 
Art Quarterly 
LTZ Ltd. 
Hong Kong 
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fashion 
beauty 
people 
reading 
ideas 

Why Can't a Woman Be More Like Margaret Mead? 
by Gail Sheehy 

The Myth of the Killer-Cop, by Robert Daley 
50 CENTS AUGUST 13. 1973 
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Art Director Jan Thornley Art Directors Milton Glaser 
Designer Barry Zaid Walter Bernard 

Artist Barry Zaid Designers Milton Glaser 
Editor Eve Harman Walter Bernard 

Publisher Vogue Artist Paul Davis 
Australia Publisher New York 
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Art Director Jerry Alten 
Designer Jerry Alten 

Artist Paul Davis 
Publisher TV Guide 

o 

Art Director Norman S. Hotz 
Designer Norman S. Hotz 

Artist Fannie Lou Spelce 
Publisher American Express Publishing 

Travel & Leisure 

Where Are You, 
Gary Cooper, 
Now That We 
Need You? 
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Art Director 
Designer 

Artist 
Writer 

Publication 
Agency 

Client 

Ed Chason 
Richard Hess 
Richard Hess 
Ed Chason 
Xerox-Understanding 
Muller, Jordan & Herrick 
Producer's Row 
Xerox Corp. 
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Art Director David Krieger 
Designer David Krieger 

Artist Charles White Ill 
Agency Davis, Fried, Krieger 
Client Chess/Janus Records 



ebr Xclu nork hnti 

1047 

JULY 1, 1973/SECTION 6 

Happy birthday! ntv TENTS PAGE 4 

--- 1047 

Art Director Stan Mack 
Designer Stan Mack 

Artist Richard Hess 
Editor Lewis Bergman 

Publisher The New York Times 
Magazine 

apazin 



THE RAVEN SPEAKS 

yypppy HERMAN 
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Featuring 
Charlie Father 

Jazz At Massey Hal The Greatest 
A (buy, GIllespie 
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Art Director Tony Lane 
Designer Tony Lane 

Artist Tony Lane 
Client Fantasy Records 

Concert Ever 

Art Director Tony Lane 
Designer Tony Lane 

Artist Phil Carroll 
Client Prestige Records 



ete André Previn 
‘-•-„„;,i, ST. LOUIS SYMPHONY ORCHESTRA 
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Zbe Netu pork gimo 
OCTOBER 21, 1971/SECTION 6 

The inzomniac,r. r PAGE 19 
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Art Directors 

Designer 
Artist 

Publication 
Client 

John Berg 
Henrietta Condak 
Henrietta Condak 
Richard Hess 
Copland: The Red Pony 
Columbia Records 

apaine 
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Art Director 
Designer 

Artist 
Editor 

Publisher 

Stan Mack 
Stan Mack 
Richard Hess 
Lewis Bergman 
The New York Times 
Magazine 



SKITCH & COMPANY. 

Presented by The US Army Reserve 
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Art Director Bill Oliver 
Designer Charles Santore 

Artist Charles Santore 
Writer Steve Jackson 

Agency N.W. Ayer & Son 
Philadelphia 

Client R.O.T.C. 
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Art Directors 

Designers 

Artists 

Writers 

Editor 
Agency 
Client 

Ed Thrasher 
James R. Silke 
John Casado 
Barbara Casado 
John Casado 
Barbara Casado 
Rory Guy 
Rudy Behlmer 
James R. Silke 
Leslee Productions 
Warner Bros. Records 
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Art Directors 

Designers 

Artists 

Writers 

Editor 
Agency 
Client 

Ed Thrasher 
James R. Silke 
John Casado 
Barbara Casado 
John Casado 
Barbara Casado 
Rory Guy 
Rudy Behimer 
James R. Silke 
Leslee Productions 
Warner Bros. Records 





AL I IVITIES 



THE ART DIRECTORS 

An old designer I know once told 
me he could determine the entire 
cultural history of an era by ana-
lyzing a lower case letter "a" from 
the period in question. When he 
saw that I was somewhat skeptical, 
he showed me how a Didot or 
Bodoni "a" could express 18th 
century rational Classicism; how 
a Garamond "a" encompasses the 
whole Baroque period; and how 
a Futura "a" says as much about 
the early 20th century as Frank 
Lloyd Wright's buildings or Freud's 
books on psychoanalysis. 

If so much can be seen in the 
way one letter in the alphabet is 
designed, then the contents of 
this book should keep students 
of our time busy for decades to 
come. All our hopes, fears, desires 
and obsessions are represented 
in the approximately 1,000 pieces 
chosen for this year's One Show. 
The designers, art directors, and 
writers represented are among 
the most creative people in Amer-
ica today. Their accomplish-
ments represent not only superior 
work for their clients but a record 
of our time. 
Not that the pieces were chosen 

for their value as cultural artifacts. 
The only criterion the judges used 
in choosing these pieces from the 
more than 10,000 entries was 
excellence: excellence in concept 
and execution as tested against 
the individual judges' absolute con-
cepts of excellence, and against 
the other pieces in open competi-
tion. If you don't always agree with 
the judges' choices . . . well. . . 
they didn't always agree with each 

other either. But the fact that only 
one out of every eleven pieces sub-
mitted is included in the show 
makes this a very select group 
indeed. 

In the introduction to the 51st 
Art Directors Club Annual two 
years ago, Carl Fischer stated that 
the work in 1971 did not repre-
sent "a vintage year." I don't think 
1973 was a vintage year for our 
profession either . . . or for our 
country for that matter. But if 
the exhuberance and optimism 
of the recent past is gone, and no 
visible direction or trend can be 
seen in this collection, it still 
represents the very best work 
that was done. It shows that even 
when working in a less than ideal 
climate, under less than ideal 
conditions, creative people can 
produce work that is innovative, 
clever, and above all, honest. 

Andrew Kner 



THE COPYWRITERS 

At a time in our business when 
more and more is becoming worse 
and worse, how on earth can you 
justify a One Show? Is the whole 
thing an infantile self-aggrandize-
ment? Has the Golden Age of Adver-
tising and Design ended and left us 
this relic of better times? 
Over the last year a lot of people 

have asked me these kinds of ques-
tions about the Show and award 
shows in general. And frankly, I've 
asked them of myself. 

I've come to the conclusion that 
we needed The One Show this year 
more than last. And if our business 
continues this way we'll need it 
more in future years than we need 
it now. 

It's no news to you that right now 
American business is afraid. And 
when business is afraid, advertising 
is afraid. And fear in our business 
fortells the certain death of 
creativity. For creativity is, after 
all, nothing more than seeing some-
thing in a way that it hasn't been 
seen before, saying something in a 
way that hasn't been said before, 
creating something that wasn't 
before. And this kind of intellectual 
pioneering requires courage more 
than anything else. 

Very simply, I think that's what 
an awards show gives us: courage. 

It gives us work to look up to. 
And the knowledge that somebody 
out there is fighting the good fight. 
And sometimes winning. 

At a time when "pulling in your 
reins" is becoming a way of life, safe, 
secure, vaguely mediocre work is 

far easier to sell. Why tilt windmills 
then? Why take chances? 

If all advertising agencies, copy-
writers, designers and art directors 
could disavow any connection with 
their work, there'd probably be a 
lot more mediocre work. But we 
can't do that. There's a need in us 
to be proud of what we do. AndThe 
One Show gives us an opportunity 
to be proud. Not just in private, 
mind you, but out in front of 
everybody. 

Infantile? Perhaps. Self-indulgent? 
Perhaps. Not very professional? 
Maybe. But at least with some stars 
to shoot for. And a feeling of not 
being alone. 

David Altschiller 



The One Show 1974 began with the culling of 
over 10,000 entries which came in from the United 
States, Europe, the Far East, Australia, even the Iron 
Curtain countries. Each category was screened 
by panels of copywriters and art directors for 
the advertising portions, and by art directors or 
designers or photographers and artists in editorial, 

THE ONE SHOW: CREDITS 

Joint Disectors: David Altschiller, Lou Dorfsman, 
Dick Jackson, Andrew Kner, William Taubin 
Presentation Co-Chairmen: Allan Beaver, Frank DiGiacomo 
Presentation Art Director: Hoi Ling Chu 
Competition Coordinators: Jo Yanow, Jackie Weir 
Logo Designers: Alan Peckolick, Tom Camase 
Exhibition Designer: Peter Bradford 
Exhibition Assistants: Wendy Byrne, Ken Carbone, 
Barbara Egan, Amy Freedman, Judy Garlan, Henry Jakobson, 
Jonette Jakobson, Sabrina Jakobson, Steve Orant 
Judging and Show Assistants: Beverly Brown, Robert 
Dougherty, Fay Eng, Peggy Flaxman, Jennifer Gallagher, 
Sandy Geis, Bobbi Goldin, Peter Katz, Steve Lance, 
Rhoda Marshall, Glenda Spencer, Stewart Stoltz, Gary Teixeira, 
Peter Toth, John Weinberg, Tony Yee 
Art Director Assistance: Bob Weissberg, 
Eisenman & Enock, Larry Miller 
Film Editing: Joan Chaber, Jack Finke, Bob Smith 
Photo Credits: judging—Jay Good; 
presentation—Steve Hopkins, Gilles Larrain, John Bright; 
exhibition—Simone Cherpitel 
Judging: Parsons 
Data Processing: Amic 



design, and art groups. Winners were selected in a 
two-week long open voting participated in by 
eligible creative people. Four hundred were involved 
in the combined judgings. Scores were tallied by 
computer. The black-tie Awards Ceremony was held in 
Alice Tully Hall at Lincoln Center. Thirty-seven gold 
and 51 silver two- sided pencils were awarded. 

Presenters were top people in the business. 
Hall of Famers were inducted. The Show was 
viewed at the Mc-Graw- Hill Building in July. Next, 
it tours the globe going to museums both 
independently and under the auspices of the 
United States Information Agency. 



The Art Directors Club runs a 
Communications Conference every 
year to consider the creative prob-
lems of the day: speakers explore 
a subject; people attend the Awards 
Show and art directors (hopefully) 
learn something. 

This year we didn't run a Con-
ference. We ran something even 
bigger. We ran XPO I. 
XPO I was the First Communica-

tions Exposition. Why Exposition? 
The primary reason: no one in 
communications in this country is 
communicating anymore. Our 
profession is made up of more than 
Art Directors. To succeed today a 
graphic designer, art director, copy-
writer, photographer, illustrator, or 
client must understand the melding 
of all phases of communications. 
Success depends upon the accep-
tance of the fact that he makes 
it his business to become knowledge-
able in every area. 
The day of the specialist working 

in his own vacuum is over. But 
nobody's facing this fact and work 
is suffering. 
We all know a poorly designed 

package can quickly kill the sale no 
matter how great the ad. Converse-
ly, a great package can make bad 
advertising look good. Yet, in 
today's communications chain 
everyone thinks his aspect of the 
link is the only viable one. The 
"experts" don't understand each 
other. The left hand doesn't know 
what the right is doing and what's 
worse doesn't care. For example: 
the package designer has lithe or 
no respect for the product developer 
or his ad agency. It's common 



knowledge that agency people only 
talk to themselves. This leaves the 
point-of-sale people out in the cold 
to shift for themselves and it looks 
it. Then there's the client who 
thinks he knows everything and 
talks to nobody. 

So, we went out on a limb with 
XPO. We tackled the noncommuni-
cations problem from the widest 
possible perspective gathering to-
gether experts from all the disciplines. 
We communicated with the 
communications organizations and 
got them working with us. We 
said, in effect, why don't we look 
at what's going on outside our own 
small sphere. So we all got together. 
What we came up with—and only 
some of the many contributions— 
are described in this section. We 
scheduled an in-depth week using 
three formats—morning lectures, 
afternoon 'courses' taught in the 
working environments, and varied 
shows. And, we added some 
wrinkles to the plan—an entire day 
for the TV and Film media and a 
Greco-Roman Roast (for fun). 
So that we could get maximum 

advantage of our support from 
the other organizations, shows 
were run at their premises. 
At the American Institute of 

Graphic Arts, whose members rep-
resent every field of design, visitors 
saw their award-winning "50 Best 
Books" Show. The Copy Club 
of New York—with whom we share 
The One Show—ran ad-writing 
clinics and the copywriting lecture. 
The Society of Photographers in 
Communications put on Edition 
No. 2 of a unique Slide Bazaar 
which the ADC and that group had 
begun earlier in the year. The Bazaar 
allows art directors to view works 
by photographers in an informal 
atmosphere: holding a cocktail, 
they walk to rotating carousels. 
The Society of Illustrators—whose 

membership represents a broad 
spectrum of talent which other 
communicators urgently need to 
explore—had a retrospective show 
as did the Type Directors Club. 
And, of course, the Art Directors 
Club and Copy Club contributed 
to the total effort with their One 
Show. We even added a mini-show 
of Graffiti lettering from city tene-
ment walls by ghetto youngsters. 
I began talking about commu-

nicators in this country not commu-
nicating. For this reason, XPO I 
greatly expanded its international 
participation above and beyond 
previous ADC Conferences. 
International people were represent-
ed on two panels. One of the best 
XPO shows was the "Best of the 
World" —with examples from Japan, 
Europe, South America, and the 
U.S.A. outside New York City. 
These pieces were judged by the 
local experts. At XPO we saw (if 
we hadn't seen earlier) we have a 
lot to learn from visual and verbal 
cultures unlike ours—that we may 
be getting complacent in America, 
that we can't sit back and contem-
plate our successes anymore because 
the rest of the world is fast catch-
ing up creatively and is where we 
were five to ten years ago right now. 

Thus, individually, each program 
was integral to the XPO plan to 
engender new thinking; together 
they provided a wealth of exciting 
creative concepts all in one town 
in one week in one exposition. 
Programs were scheduled all 

over New York—at Carnegie Hall, 
Lincoln Center, the Beekman 
Theater, the Art Directors Club, the 
School of Visual Arts, AIGA, etc. 
To some this traveling was 'too 
much moving.' Perhaps. But XPO' s 
creators envisioned the cultural 

and atmospheric elements of 
New York as a communications 
experience. The City agreed— 
naming the first week in June 
"Communications Week" for the 
second year running. 
The list of talented people who 

gave so freely of themselves to 
make XPO come together could 
not be contained on this page. It's 
enough to say they believed in it. 
What's the consensus? Was it a 

test-case experiment only? Do 
communicators follow in the path 
of governments (and most people) 
in continuing a dismal record— 
that they cannot sit down and come 
to grips with their problems and 
solve them? One remains optimistic. 
No one is perfect. XPO had its 
problems. But also had its success-
es. It seemed to prove there is 
hope that communicators who are 
so skilled at reaching and moving 
millions will be able to reach 
within and each other. It was a 
healthy start. It was gratifying to see 
that by the last day, people were 
talking to people whose existence 
they had never acknowledged. 
People who attended XPO came 
from Brazil, England, Japan, France, 
Sweden, even Trinidad and Israel, 
as well as outside New York. 

In a way, it was an interesting 
success. Communicators can learn 
to communicate with each other. 
But it won't be easy. And there 
always will be parochial, chauvin-
istic, egotistical, ultraconservative 
people who will protect their own 
small sphere at any cost. But 
they're in the minority. XPO 2 will 
tell the story. 
See you there. 

Herb Lubalin 



Where but at XPO was there such a gathering of minds 
and display of work? Lectures were given at Carnegie 
Hall four mornings. This was the cast of experts: Herb 
Lubalin, R. O. (Bob) Blechman, Milt Glaser—Graphic 
Design; Carl Ally, Jerry Della Femina, Bob Levenson, 
Ed McCabe, Dick Jackson—Creativity in Advertising 
Copywriting; George Lois, Helmut Krone, Onofrio 
Paccione—Creativity in Advertising Art Direction; 
Edward Booth-Clibbom, Michael Wolff, Olaf Leu, 



Annegret Beier, Herb Lubalin—International Graphics. 
These leading communicators opened the doors 

of their agency offices and studios to host 'courses' for 
head-to-head communications for four afternoons: 
George Lois, Daniel Chamas, Ron Holland, Tom 
Messner, Barney Melsky, Daniel Aron, Bryan Wells, 
R. O. Blechman, Pete Turner, Bernard Zlotnick, Ivan 
Chermayeff, Thomas H. Geismar, Roger Ferriter, 
Massimo Vignelli, Onofrio Paccione, David Deutsch, 

Paul Keller, Dick Jackson, Bo Gehring, Carl Fischer, 
Rudy De Harak, Seymour Chwast, Lou Silverstein, Art 
Kane, Helmut Krone, Stavros Cosmopulos, Neil Calet, 
Bob Pasqualina, Howard Cohen, Gil Stone, Hedda 
Johnson, Anne Raymo, Dick Hess, Bob Grossman, 
Jim McMullan, Tom Camase, Alan Peckolick, David 
Kaestle, Andy Kner, Richard Gangel, Michael Gross, 
William Baker, Al Stahl, Arnold Saks, David Enock, 
Stan Eisenman, Herman Aronson, Keith Kramer, 



Michael Corey, Klaus Schmidt, Ed Benguiat, Mitzi 
Morris, Laurel Cutler, Marty Solow. 
TV and Film day at the Beekman Theatre: Richard 

Avedon, The Maysles Brothers, Elliot Erwitt, Jordan 
Morganstem , Jerry Rosenberg, Ralph Ginzburg, 
Gennaro Andreozzi, Rod Allen, Tom Swafford, Henry 
Wolf, Barney Melsky. 

Evenings: two shows a night at the leading commu-
nications organizations, companies, a school—pro-



vided a wealth of creative ideas to think about: AIGA 
("50 Best Books of the Year"); Society of Illustrators 
(Parks and Members Shows); Pioneer-Moss ("Do Your 
Own Thing"); The Composing Room (Photography of 
Art Kane): TGI Gallery (5 Year Retrospective of Type 
Directors Club Shows); School of Visual Arts ("Slide 
Bazaar" of the American Society of Magazine Photo-
graphers and "Best of the World"). So many talents 
assisted and we thank them all. 
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XP0.1: CREDITS 

Creative Director: Herb Lubalin 
Chairman: David Enock 
Producer Director: Robert Heady 
Assistants: Nancy Berghiat, Lilly Filipow, 
Ellen Kiernan, Steve Pechnick 
Best of World Exhibition & ADC House Shows: Bob Ciano, 
Carveth Kramer, Len Fury, Harvey Gabor, Elly Griffon 
Roast: Bernie Zlotnick 
Art Direction: Lubalin, Smith, Camase Inc.: Herb Lubalin, 
Mark Johnson, Tom McGlinchy, Tony Di Spigna. Eisenman & Enock, Inc.: 
Stan Eisenman, David Enock, Norma Benitez, Marla Milne, 
Peter Richardson 
Photos: John Bright, Steve Hopkins, Simone Cherpitel, 
Gilles Larrain 
Typography: Typographic Innovations, Inc. 
Paper: Mead Paper Company 
Printing: Rigby Corporation, Kansas City, Sanford Graphics, Inc., N.Y. 



HERB 
LUBALIN 
ROAST 

On the evening of December 12, 1973, we began 
the first of many roasts by ripping apart Herb Lubalin. 
And on the dais, was his son, brother, Chwast, Della 
Femina, Dorfsman, Dougherty, Ginzburg, Rothman, 
Lois, Smith and Zlotnick. Guys who always wanted 
to "give it to Herb." Like . . . "You know, Herb is the 
oldest living designer in the world.. . So old, that if you 
look at The Last Supper—Herb is third from the left." 



STEVE 
FRANKFURT 

ROAST 

The second roast was held April 24th, 1974, and 
this time, Kane, Wolf, Slosberg, Lois, Giraldi, Fowler 
and Zlotnick roasted, fried, boiled and grilled one 
Frankfurt named Steve. Lines like . . . "Steve was so 
young, when he became president of Y&R, that we 
never had meetings at 3:30 PM, it was Steve's nap." 



GEORGE LOIS, 
JERRY DELLA FEMINA 

ROAST 

The third roast of the season was a "biggie." As part 
of XPO I week, twenty friends gave it to George Lois 
and Jerry Della Femina at the United Nations. People 
like Bill Bradley of the Knicks, Mayor Lee Alexander 
of Syracuse, Jimmy Breslin and others. The hit of the 
evening was Della Femina's son, who said the reason 
he was on the dais was to prevent George Lois from 
saying (expletive deleted!). 



BUSINESS 



PRESIDENT'S MESSAGE 

HERB 
LUI3ALIN 
1973-1974 

There are two schools of opinion 
as to the purpose and function of 
The Art Directors Club: the 
prevailing one, which I share with 
the majority of our membership and 
the State of New York, is that 
we are a not-for-profit professional 
corporation organized for educa-
tional and charitable purposes, 
with a clear-cut obligation to the 
professional community within 
which we exist. As such, we 
are obligated to inform and enlighten 
government, industry, educational 
institutions—all the disciplines 
of our profession and society in 
general—as to the nature and 
substance of our work, and to 
elevate our profession and its mem-
bers to the stature they rightfully 
deserve. It is also incumbent upon 
us to make sizable financial 
contributions to educational schol-
arships to help achieve higher 
standards in education and, thus, 
produce better students and 
better professionals. 

That's one opinion. The other is 
that The Art Directors Club should 
function primarily in the interest 
of its membership, industry-wide 
involvements being secondary. 
The feeling is that, during the past 
few administrations, the members 
themselves have been neglected. 
Well, they have a point. But let 
me qualify it in proper persepctive. 
Admittedly, our attention to 
members of late has been of less 
concern to us than the larger picture, 
our functions having been combined 
with wide-ranging educational 
programs. Perhaps we have 
been remiss in not taking a more 
personalized view. Agreed, a 
primary interest of a professional 
club should be in its members, but 
not, we feel, the primary interest. 
It's all in the way you look at it. 
Perhaps it comes down to a 
question of choices, of sacrificing a 
certain emphasis on local interests 
to amplify and focus on the 
broader ones. 

During the last administration, 
a group of highly-motivated and 
dedicated people on the Board of 
Directors have freely given of 
their valued and expensive time 
and abilities to try to make The Art 
Directors Club the most respected 
spokesman for the communications 
profession, the most effective 
and influential force in creating a 
better understanding and higher 
degree of respect for our contribu-
tions to society. In this effort, we 
had the complete cooperation, 
advice, and invaluable counsel of 
our Advisory Board— every 
one of whom I want to thank for 
their enthusiasm and approval. 
Lou Dorfsman, who has succeed-

ed me as President, just completed 
his term as first Vice President. 
He is therefore knowledgeable as 
to the progress of the activities 
he helped to create and is in 

agreement with them. In furthering 
our plans, he will be aided and 
abetted by a hard-working Board 
of Directors, many of whom are 
also continuing in office or have 
been re-elected. We welcome as 
well our new Board members, and 
look forward to their participation 
and to the impetus their contribu-
tions will no doubt provide. 
To gain the stature we believe 

we deserve, however, takes more 
than the efforts of the dedicated 
few who contribute so generously: 
it takes a concerted effort by the 
entire membership. I can assure 
you that we will now take a more 
personalized interest in you. 
We hope you will take a renewed 
interest in us. 
We can be important. And, in so 

being, you can be important. 
Lend us a hand. 
We are in need of all the help we 

can get in many areas. Please let 
us know of your interest. The 
activities of the past year are described 
in the Club news on the 
following pages. We look forward 
to hearing from you. When I 
became President last year I said: 
"This membership comprises more 
talent, more creativity, more ability 
to influence people and make 
them react than any other creative 
group I know of." 

Herb Lubalin 

Herb Lubalin 
Lou Dorfsman 

Bill Taubin 
Marilyn Hoffner 
Gene Milbauer 
David Deutsch 

Gennaro Andreozzi 
David Davidian 
Gene Federico 

George Krikorian 
George Lois 
Henry Wolf 

President 
1st Vice President 
2nd Vice President 
Secretary 
Treasurer 
Vice Treasurer 
Executive Committee 
Executive Committee 
Executive Committee 
Executive Committee 
Executive Committee 
Executive Committee 



PRESIDENT'S MESSAGE 

LOU 
DORFSMAN 
1974-1975 

The Art Directors Club elections 
this year were most interesting. It 
was a surprising upset victory even 
though I was the only candidate 
for President on the ballots. 
The successful programs that 

were set in motion by the last two 
administrations require continuity, 
which I plan to provide. Although 
I think a little re-thinking is called for. 
The Presidency of this Club has 

become a much more complex and 
active office than in the past. The 
Club continues to grow and expand 
its activities in very imaginative 
ways. Our shows and conferences 
get bigger and more varied. 
They've developed a welcome 
international scope and flavor. The 
Lecture Series has grown to greater 

dimensions; our charitable activities 
continue and will do so depending 
on our future financial health, 
of course. Without question, the 
Art Directors Club for the 54th 
year has fulfilled its mandate of con-
tinually raising the standards of the 
Communications Industry. 

In recent memory, Art Directors 
have become so sophisticated in 
their work that they look far beyond 
the sometimes surface aesthetics 
of design and layout to search first 
for concepts. In fact, many of us 
have found that we can write as 
well as draw, direct film better than 
we can letter space, plan entire 
campaigns more efficiently than we 
can do mechanicals, and talk to 
clients more effectively than the 
Account Exec. In fact, the name 
"Art Directors Club" is very limiting 
in terms of the actual spectrum 
of the members' professional activ-
ities and talents. 
So much for the good news. Now 

the bad news. One does not need 
to turn to the financial pages to 
discover what's going on in our 
economy. Not just our economy— 
the world's . . . at least the Western 
world's. Our business is married 
to the GNP and she's not putting 
out like she used to. 
Where do we fit in an economy 

of recession, inflation, devaluation, 
and stagflation? (I'd like to hire 
the guy who came up with that one 
and then immediately fire him). 
The advertising business is a 
natural extension of highly indus-
trialized technological societies . . . 
systems with production capacities 
that can make more products 
than needed. This production 
capacity needs advertising to move 
products to the marketplace. 

How does advertising logically 
function in a world of coming 
(and already here) shortages? And 
in a tightening economy how are 
you to keep your standards up 
when you're bound to get caught 
with your budgets down? 

We'll all survive I suppose, as 
long as this membership doesn't 
suffer a critical shortage of our 
stock in trade, ideas and 
imagination. 

Lou Dorfsman 

Lou Dorfsman 
Herb Lubalin 

Eileen Hedy Schultz 
Marilyn Hoffner 
Gene Milbauer 
David Deutsch 

Bruno Brugnatelli 
Bob Bach 

Walter Kaprielian 
George Lois 
Henry Wolf 

Gennaro Andreozzi 

President 
1st Vice President 
2nd Vice President 
Secretary 
Treasurer 
Vice Treasurer 
Executive Committee 
Executive Committee 
Executive Committee 
Executive Committee 
Executive Committee 
Executive Committee 



LUNCHEON 
ACTIVITIES 

&SPEAI<EM 

How to: Get a job. Be an art director in a small 
agency. Save money on typography. Save money 
on TV production. Get better quality in photographic 
color prints. Prepare for the paper shortage. Match 
client to agency. Reach the college audience through 
video tape programs. Live better through astrology. 

Films of: Elinor Bunin. Seymour Chwast. 
Milton Glaser. Len Glasser. Bob Godfrey. David 



Langley. Dick Luden. Rod Roderick. Bill Fertig. 
Thoughts of: Marya Mannes on the sociological 

effects of TV commercials. Pauline Kael on current film 
and filmmakers. 
Just plain fun with: The comics—Yellow Kid to 

Broomhilda. Lee Lorenz on The New Yorker cartoon-
ists. Mike Gross and David Kaestle and The National 
Lampoon. Talent Lunches with performers from stage, 

PHOTOS: 
Camera One 

'd. Ben Kubasik 
Carol Lazar 
Martin Schreiber 
Sepp Seitz 
Hoyt Spelman 
Harold Zipkowitz 

screen and TV. Naked Lunch with male and female 
life models. Annual Secretaries' Lunch. 
The Committee: Chairperson, Meg Crane. 

Dick Lord. Dick Luden. Larry Miller. Pete Spelman. 



COMMITTEE 
REPORTS  
1973-1974 

CONSTITUTION 

Three years, 3 lawyers, plus 150 
meetings equal 1 constitution. 

In the fall of 1971, we learned we 
needed a re-drafted Constitution 
and we met for the first time to 
review the old one. 

Although the document was 
splendid, we needed a new one to 
conform to the new Not-for-Profit 
Corporation Laws established by 
the State of New York (in early '70). 

Creating a Constitution for an art 
director is as difficult a task as the 
creation of an ad would be for a 
lawyer. For us it was a challenge of 
immensity—interesting and worth-
while—and it taught us a great 
deal about our organization and, 
not surprisingly, the law. 
By 1972, with a new adminstra-

tion at the Club's helm, a new 
attorney, Adam Walinsky, present-
ed a completely revised version 
to the Board and membership 
(in April). A series of changes were 
made. The Committee met 
weekly until November to complete 
its study and then presented 
recommendations to the Board. 
Meetings continued with attorney 
Ira Rcodand and the Board of 
Directors through July of 1973. And 
we weren't through even then. 

In August, a newly-elected Board 
retained attorney Tennyson Schad 
who, with the cooperation of the 
Committee, presented a new draft 
(October of 1973). Weekly meet-
ings again began. The Committee 
prepared a special comparison 
study chart showing the original, 
the second, and third proposals 
from the lawyers along with the 
Committee's reviewed versions. 
This was completed 
in January. 
The final Constitution was also 

presented to the Board in January, 
and was approved by the Member-

ship at a Special Meeting held at 
the Club February 28, 1974. 
The time and dedication given 

by this Committee can not be 
measured, but it is the hope of all 
its members that they have fulfilled 
their obligation to the Membership 
to the very best of their abilities. 
Members: 
Chairman: Jack Jamison, Arnold 
Holeywell, Allen Hurlburt, Eileen 
Hedy Schultz, Robert Smith, 
Robert Reed, Board Liaison 
(1971-72), Eugene Milbauer, 
Board Liaison (1973-74). 

ADVISORY BOARD 

The Advisory Board is made up of 
presidents—past and present. 
The title is descriptively accurate. 
Its function is to advise. 
The premise is that individuals 

who served as presidents have 
gained some miscellaneous wisdom 
from the experience and that this 
knowledge might be helpful to the 
Club in solving problems today. 

There's nothing like experience. 
Yet members of this board recog-
nize the built-in limitation—times 
change and experience gained 
may or may not be applicable. It 
usually can be helpful. An organiza-
tion without knowledge of its past 
is like a man with amnesia. 
The Advisory Board, however, 

is an active organization of the 
present. It regularly reviews 
committee activities, from educa-
tion to entertainment, making 
recommendations to the Executive 
Board. Members serve in the Hall 
of Fame selection and the election 
process. Under the new Constitu-
tion the board has an enlarged role. 
The chairman or a member serves 
on the Appeals Board. A 
member now sits in on all the week-
ly meetings of the Executive 
Board. This has increased remark-
ably the ease and opportunity 
for the exchange of ideas and 
experience. 

The Advisory Board represents 
the continuity of the past, but the 
proper measure is its contribution 
to the future. 
Chairman: John Peter 

EDUCATION 
1973 saw the continuation of some 
long-standing programs of the 
Education Committee and a few 
new beginnings. 
Our evening Encounters featur-

ing various professionals in their 
areas of expertise were widely 
attended and greedily consumed 
by the students. A growing 
number of schools are now seeing 
to it that their students take 
advantage of this unique forum. 
The schools generally seem to 

be looking to us more for activities 
and expressions of what the de-
mands of our field and members 
are. A number of schools have 
actively sought our thinking on 
specific questions of policy and 
curriculum. In the Fall we are plan-
ning a seminar in conjunction 
with Syracuse University in 
relation to their Masters Program 
and its direction. 
The Fall should also mark the be-

ginning of the so-called Adoption 
program. This could grow to be a 
major influence in the shaping of 
people who will before long be our 
assistants or colleagues or co-
members in this club. 

It's a simple idea—each member 
who chooses to participate will be 
given one or two students who will 
look to that member for all the little 
extras that cannot be learned in 
school. Not for a week or one term, 
but over the balance of their years 
in school. There are no rules or 
•hours or guidelines—see what they 
need and try to help them find it. 



If each member took only one 
young person, the number we 
could reach would be estimable. 
The rewards will be apparent as 
soon as you get involved. 
I would like to thank those who 

helped so much this year . . . and 
Dave Epstein whose shoes I have 
been wearing. He told me it would 
be a lot of work and he told me I 
wouldn't be sorry. He wasn't lying. 
Chairman: Stan Bloom 

MEMBERSHIP 

The Art Directors Tribe increased 
this year by 75 new members. As 
with similar organizations, the ADC 
has its own high school drop-outs 
—members whose activity dimin-
ished into virtual nothingness and 
resigned, members who unfortu-
nately let their dues lapse too long, 
and, regrettably, members who 
are no longer with us. 

Fortunately, however, we have 
some talented, interesting and 
interested new members, included 
among them some talented, 
interesting and interested women 
communicators. 
The membership committee 

worked long and hard, but at the 
top of the list must be their work on 
the new membership classifications. 
Much more will be done on these 
in the season ahead but here are 
the basic structures for the new 
categories now written in the new 
ADC Constitution. 
Now there are three additional 

available kinds of membership: for 
Corporate, meaning corporations 
in the communications or graphic 
arts industries; for Institutional, 
relating to universities or college 
or college level art schools with 
programs in the graphic arts, or art 
museums; for Professional, relating 
to associations in communications 

or in the graphic arts industries. 
The member organization is 

allowed to nominate two from its 
staff to attend and participate in 
Club functions. Philosophically, the 
new memberships reinforce the 
ADC's premise of continual growth 
which has been integral to its 
function for 54 years. Today we 
mean that the art director definition 
may no longer serve as an adequate 
expression for what many of us 
do—the scope of our work having 
expanded. Additionally, these 
different qualities of memberships 
coming from the gamut of commu-
nicators should enhance us all. 
For the uninitiated, our other 

memberships are Art Director (two 
years experience is required), 
Associate (writer, journalist, photo-
grapher or others in related creative 
fields), Junior (under 21 but 
working for a year), Non-Resident 
(outside the 75-mile New York limit). 
Geography is in no way restrictive 
and members are from the U.S. 
and all over the world. We look, 
additionally, to increasing our 
International membership roster. 
The membership's committee's 

report must also include the fact 
certain of our fees were cut this year 
initiation fee cut to $50 for Regular 
memberships with proportionate 
cuts for other memberships. All 
information on costs is available 
from the Art Directors Club. 
Committee: 
Chairman: Bruno Brugnatelli 
Donald Adamec, Chuck Bua, 
Morty Dubin, Marilyn Hoffner, Nick 
Giammalvo, Nancy Greenberg, 
George Krikorian, Dick MacFarlane, 
Larry Ottino, Alan Peckolick, 
Gerald Phillips, Ray Robertson, 
Mort Rubenstein 

SCHOLARSHIP 

The Club's expenditures and in-
volvement with the new, expanded 
conference and XPO plans, this 

past year, prevented as great a par-
ticipation in scholarship activities 
as the previous George Lois Admin-
istration scholarship programs. 
The new Board expects they can 
more than make up for this as 
these programs are now on a more 
solid footing. 

Fortunately, the seed-money 
contributed last year for a new 
degree course at The Philadelphia 
College of Art started a program 
drawing such accolades and 
response across the country that it 
came to the attention of a Fund 
with great resources. Now, to quote 
PCA's President George Culler, 
"A major grant received from the 
Van Amerigen Foundation will 
completely fund the program 
through 1976 . . . 30 students are 
carrying the concentration which 
was established under your aegis . . . 
our new affiliations have produced 
a program, providing direct access 
for graduate study, and bringing 
the programs into concert with 
possible future Pennsylvania pro-
fessional licensing requirements . . ." 
The New York City Community 

College homework-assignment 
reserve for disadvantaged students, 
established last year, continued 
to be disbursed, this academic year, 
on the recommendations of the 
commercial design teaching staff 
of the college. Our grant permitted 
talented youngsters to enlarge 
the scope of their creativity and 
imagination, by removing consider-
ations of great expense in the 
development of their ideas. 

Ruth Brody, Meg Crane, Marilyn 
Hoffner, George Lois, Walter Van 
Bellen, and Arnold Roston served 
on a jury to select five high school 
students worthy of scholarships 
this year, at art schools and colleges 
of their choice. 



SHOWS 
AND 

EXHIBITS 

During the past year, the ADC Gallery became a 
reality. Beginning in December and running through 
June were seven exciting and diversified shows. 
The "season" began with a preview of "Off My 

Chest, On My Mind," an invitational show sponsored 
by Print and coinciding with its publication in the mag-
azine. Next a show of paintings by Roy Carruthers 
and Gilbert Stone. This was followed by type face 
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designs and posters by art directors, and this was fol-
lowed by a retrospective of the best "Big A" and 
Belmont Park posters by McCann-Erickson. Ark 74, 
the next exhibit, proved to be the highlight of the 
year. This was an invitational show where 80 artists, 
designers and photographers interpreted in their own 
styles the animals found on Noah's Ark. (CA has fea-
tured the show.) Push Pin Studio next transformed 

the gallery into an exhibit of their latest from their 
enormous output. Finally, in conjunction with XPO, 
an exhibit of the 26 letters of the alphabet, each in-
terpreted by 26 top illustrators, was coupled with a 
show of pages and spreads from a recent book on 
N.Y.C. graffiti. 
The Committee: Len Fury, Harvey Gabor, Bob 
Ciano, Kit Hinrichs, Carveth Kramer 
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A 
Adamec, Donald 
Adams, Gaylord 
Adams, George C. 
Adler, Jane 
Adler, Peter 
Adomey, Charles S. 
Agha, M. F. 
Aldoretta, Warren P. 
Allen, Lorraine 
Allner, Walter H. 
Alston, Robert 
Ammirati, Carlo 
Anderson, Rae 
Andreozzi, Gennaro R. 
Andresakes, Ted 
Ansel, Ruth 
Anthony, Al 
Anthony, Robert 
Arlow, Arnold 
Asano, Tadashi 
Aster, Jeanne 
Aymar, Gordon C. 

Bach, Robert O. 
Baker, Frank 
Barbini, Edward 
Barron, Don 
Bartel, Clyde W. 
Basile, Matthew 
Bastian, Rufus A. 
Batlin, Leon 
Beaver, Allan 
Beckerman, Jay 
Bee, Noah 
Belliveau, Peter 
Belsky, Murray 
Bennett, Edward J. 
Benson, Laurence Key 
Berenter, William 
Bernstein, Ted 
Berg, John 
Berkowitz, Seymour 
Berliner, Saul 
Berry, Park 
Biondi, Aldo 
Biondo, Frank 
Birbower, Stewart 
Blank, Peter 
Blattner, Robert H. 
Blend, Robert 
Block, David S. 
Blod, Francis 
Blomquist, Arthur T. 
Bloom, Stan 
Bode, Robert W. 

Boothroyd, John Milne 
Boroff, Sanford 
Bossert, William T. 
Bostrom, Thor F. 
Boudreau, James 
Bourges, Jean 
Bowman, Harold A. 
Boyd, Douglas 
Braguin, Simeon 
Brandt, Joan 
Brattinga, Pieter 
Brauer, Fred J. 
Braverman, Al 
Brockmeier, William P. 
Brody, Marc 
Brody, Ruth 
Brooke, John 
Brugnatelli, Bruno E. 
Brussel-Smith, Bernard 
Brzoza, Walter C. 
Bua, Charles 
Buckley, William H. 
Buksbaum, Hal 
Bums, Aaron 
Burns, Herman F. 
Burtin, Cipe Pineles 

Cadge, William 
Campanelli, Rocco E. 
Campbell, Stuart 
Cappiello, Tony 
Carlu, Jean 
Camase, Thomas 
Cavallo, Joseph 
Cerullo, C. Edward 
Charney, David H. 
Cherry, John V. 
Chessman, William O. 
Cheverie, Hollis M. 
Chiesa, Alfred F. 
Chin, Kay 
Church, Stanley 
Chwast, Seymour 
Ciano, Robert 
Civale, Frank, Sr. 
Clark, Herbert 
Clemente, Thomas F. 
Cline, Mahlon A. 
Clive, Robert 
Closi, Victor 
Coiner, Charles T. 
Collins, Benjamin 
Confalonieri, Giulio 
Conrad, Ernest 
Cook, John 
Cook, Verdun P. 
Costa, Ernest 

Cotler, Sheldon 
Cottingham, Edward M. 
Counihan, Thomas J. 
Craddock, Thomas J. 
Craig, James Edward 
Crane, Meg 
Cranner, Brian 
Crozier, John Robert 
Cummings, Richard 
Cummins, Jerry 
Cupani, Joseph 
Cutler, Charles 

D 
Dadum, Royal 
Danar, Nat 
Dane, Norman R. 
DaRold, Thierry L. H. 
Davidian, David 
Davis, Herman A. 
Davis, Philip 
Dederick, Jay G., Jr. 
Del Sorbo, Joseph R. 
Del Vecchio, Pat 
Demner, Marius 
Demoney, Jerry C. 
Deppe, Florian R. 
Deutsch, David S. 
Dickens, Madlyn 
Diehl, Edward P. 
Dignam, John F. 
Dixon, Kenwood 
Doe, Gerald 
Dolobowsky, Robert 
Donald, Peter 
Donatiello, Michael 
Dorfsman, Louis 
Dorian, Marc 
Doyle, J. Wesley 
Dubin, Morton 
Duffy, Donald H. 
Duffy, William R. 
Dusek, Rudolph 

E 
Eckstein, Bernard 
Edgar, Peter 
Eidel, Zeneth 
Eisenman, Stanley 
Elton, Wallace 
Emery, Rod A. 
Engler, Elliot 
Enock, David 
Epstein, David 
Epstein, Henry 
Epstein, Lee 
Erikson, Rolf 
Ermoyan, Suren 

Essman, Robert N. 

Farber, Bob 
Farrell, Abe 
Federico, Gene 
Fenga, Michael 
Fernandez, George R. 
Fertik, Samuel A. 
Finegold, Rupert J. 
Fiorenza, Blanche 
Firpo, Gonzalo 
Fischer, Carl 
Fitzgerald, John E. 
Flack, Richard 
Fliesler, Alan 
Flock, Donald 
Flynn, J. Walter 
Foster, Robert 
Fraioli, Jon M. 
Francis, Robert D. 
Frankel, Ted 
Frankfurt, Stephen O. 
Franznick, Philip E. 
Freedman, Mel 
Freyer, Fred 
Friedman, Martin 
Frohlich, L. W. 
Frost, Oren S. 
Fujita, S. Neil 
Fury, Leonard W. 

G 
Gabor, Harvey 
Gage, Robert 
Garlanda, Gene 
Garner, Bill 
Gatti, David 
Gauss, Joseph T. 
Gavasci, Alberto P. 
Geoghegan, Walter B. 
Georgi, Carl H. 
Gering, Joseph 
Germalrian, Michael 
Giammalvo, Nick 
Gibbs, Edward 
Giglio, Salvatore 
Gillis, Richard B. 
Giuliani, Wendy 
Giusti, George 
Glaser, Milton 
Glessmann, Louis R. 
Gluckman, Eric 
Goff, Seymour R. 
Gold, William 
Goldberg, Irwin 
Goldgell, Hazel 



Goldman, Edward Jaggi, Moritz S. Louise, John 
Golub, William Jamison, John Lowry, Alfred 
Grace, Roy Jones, Bob Lubalin, Herbert 
Graham, John Joslyn, Roger Lucci, John 
Greenberg, Albert Jossel, Leonard Ludekens, Fred 
Greenberg, Nancy Julia, Christian Luden, Richard B. 
Greene, Bert Luria, Ricahrd 0 
Greenwell, Robert K Lyon, Robert W., Jr. O'Dell, Robert 
Griffin, John J. Kambanis, Aristedes S. O'Hehir, Joseph 
Griner, Norman Kanai, Kiyoshi M Oldadek, John 

John ld Dona, Grossman, Alvin Kaprielian, Walter Mac Olden, Georg 
hd Ri l Farane, Richard Grotz, Walter Karsakov, Leonard Mac Olivo, Gary 

David Innes,H. Gruppo, Nelson Katzen, Rachel Mac On, Garrett P. 
Guild, LureIle V. A. Kaufmann, M. R. Macri, Frank 

Osborn, Irene Charles ia, AGuild, nthonyS. Rollins Keil, Tom S. Ma Otter, Robert David 
B  i Gunn, William Kelly, Kenneth Roy Madrs, Ira B. Ottino, Larry 

ffl Magdo, Samuel Kent, Nancy V. Owett, Bernard S. 
H Kenzer, Myron W. Magnani, Louis A. 

J 
Martin Malone, J. Hack, Robert H. Kittel, Frederick H. Ma P no, Haiman, AnthonyKurt Kleckner, Valerie Manc Paccione, Onofrio 
hd Ricar Halpern, George Klein, Gerald Manzo, Paces, Zlata 

Jack Marinelli, ac Halvorsen, Everett Kner, Andrew Marine Pachman, David 
Al F ll ha, F. Handelman, Michael Knoepfler, Henry O. Mars Palladino, Tony 
Daniel ll ha, Hanson, Thurland Komai, Ray Mars Palmer, Edward A. 

M tin,RaymondM. Harris, Kenneth D. Kosarin, Norman Mar Parker, Paul E., Jr. 
rtino Hartelius, Paul V., Jr. Krauss, Oscar Matt, Robert T. Paslaysky, Ivan 

John Hautau, Janet Krikorian, George Massey,Pastorini, Frank 
S d Theoore S. Havemeyer, Mitch Kumit, Shep Matyas, Pearl, Leonard 

Maximov, George Hawkins, Arthur Peckolick, Alan 
Hayes, Dorothy L Mayhew, Marce Peltola, John J. 
Heff, Saul LaGrone, Roy E. Maudla, Dennis Pento, Paul 

A Willi ff Caery, am A. Heiffel, Eugene Laird, James E. Mc Peter, John 
b R ll C Mcaum, Robert Hemmick, Bud Lamarque, Abril Petrocelli, Robert H. 
G i K Coy, Kevin G. Herman, Harvey Lambray, Maureen Mc Peyton, Phillip 
h K dd Faen, Keith Heyman, Wesley F. Lampert, Harry Mc Pfeffer, Elmer 
ll P h i Ostrc, ricia Hipwell, Grant I. Larkin, John J. Mc Philiba, Allan 
V dler,James V. Hirsch, Peter M. LaMicela, Sebastian N. Me Philips, Gerald M. 

Don ll, Hodes, Ronald LaRotonda, Anthony MeneF k lice, ranz Philpotts, Randy 
Hoffner, Marilyn LaSala, Anthony C. Mer Pioppo, Ernest 
Hoffman, Wallace R. Lavey, Kenneth H. M esnick, Eve Pittmann, Stuart 
Holeywell, Arnold C. Lazzarotti, Sal Messina, Joseph Platt, Melvin 

N ina,Vincent N. Holtane, George Leonard, Jack Mess Pliskin, Robert 
Lyle f d t Mezor, Hopkins, William P. Leslie, Dr. RobertPodeszwa, Raymond 

Horn, Steve Leu, Olaf Milbauer, Eugene Pompiean, Thomas Larry ller, Horton, John Levine, David T. Mi Popcorn, Faith 
William ko, Hovanec, Joe Levine, Richard Min Portuesi, Louis 

d Al htares, Alexander Howard, Hoyt Levinson, Julian P. Mo Posnick, Paul 
E Morang,KennethE. Hungerford, Robert Leydenfrost, RobertPost, Anthony 

Hurlburt, Allen F. Liberman, Alexander Morgan, Burton A. Pride, Benjamin 
Morgan, Wendy Jo Lipton, Shelli Prueitt, Gerald 

I LiPuma, Sal Moriber, Jeffrey M. Prusmack, A. John 
Irrera, Paul Littmann, Bert W. Morrison, William R. Pulise, Santo 
Irwin, William A. Lockwood, Richard Morton, Thomas Throck 

Lois, George, Moss, Tobias 
J Longo, Vincent R. Murray, John R., Jr. 

Jaccoma, Edward G. Longyear, William L. Mutter, Ralph 
Jacobs, Harry M. Lord, Ricahrd N R 
Jacques, Helleu Lotito, Rocco Nappi, Nick Rada, George A 

Nelson, Andrew K. 
Nichols, Mary Ann 
Nissen, Joseph 
Noda, Ko 
Nussbaum, Edward 

Queyroy, Anny 



Radtke, Gary 
Rafalaf, Jeffrey S. 
Raffel, Samuel 
Rand, Paul 
Redler, Harry 
Reed, Robert C. 
Reed, Samuel 
Reeves, Patrick A. 
Reinke, Fred 
Reinke, Herbert O. 
Reisinger, Dan 
Ricotta, Edwin C. 
Ries, Thomas W. 
Ritter, Arthur 
Rizzo, Dominic G. 
Robbins, Morris 
Roberts, Kenneth 
Robertson, Raymond 
Robinson, Clark L. 
Rocchio, Robert 
Rocker, Harry 
Rockwell, Harlow 
Romagna, Leonard A. 
Ronde11, Lester 
Rose, Jacqueline 
Rosenblum, Morris L. 
Rosenthal, Herbert 
Rosner, Charles 
Ross, Andrew 
Ross, Dick 
Ross, James Francis 
Roston, Arnold 
Rothman, Irwin 
Rothstein, Arthur 
Rubenstein, Mort 
Russell, Henry N. 
Russo, Vincent, Jr. 
Rustom, Mel 
Ruther, Donald 
Ruzicka, Thomas 

S 
St. Louis, Leonard A. 
Saks, Robert 
Salpeter, Robert 
Santandrea, James, Jr. 
Sattler, Ernest 
Sauer, Hans 
Scali, Sam 
Scarfone, Ernest G. 
Scheck, Henry 
Scheuer, Gustavo 
Schleider, Irene 
Schneider, Richard M. 
Schneider, William H. 
Schreiber, Martin 
Schultz, Eileen Hedy 

Segal, Leslie 
Seide, Allan 
Seide, Ray 
Seidler, Sheldon 
Sellers, John L. 
Settle, Raoul 
Shakery, Neil 
Sheldon, William 
Shipenberg, Myron 
Shomer, Harvey 
Shutak, Sandra 
Siano, Jerry J. 
Silverberg, Sanford 
Silverstein, Louis 
Simkin, Blanche 
Simpson, Milton 
Skolnik, Jack 
Sloves, Matt 
Smith, Paul 
Smith, Robert Sherrick 
Smokier, Jerold 
Snyder, Jerome 
Solomon, Martin 
Sosnow, Harold 
Spelman III, Hoyt 
Spiegel, Ben 
Stabin, Mel 
Stapelfeldt, Karsten 
Stauf, Alexander 
Stech, David H. 
Stehling, Wendy 
Steinbrenner, Karl H. 
Stenzel, Alfred B. 
Stem, Charles 
Sternglass, Lila 
Stevens, Martin 
Stone, Bernard 
Stone, Loren B. 
Storch, Otto 
Streisand, Sheldon Jay 
Strosahl, William 
Suarès, Jean-Claude 
Sunshine, Norman 
Sutnar, Ladislav 
Sweret, Michael 
Sykes, Philip 

Tanaka, Soji 
Tarallo, Joseph 
Tashian, MeIcon 
Taubin, William 
Tesoro, Ciro 
Thompson, Bradbury 
Thorner, Lynne 
Tillotson, Roy W. 
Tinker, John Hepburn 

Todaro, John 
Toland, Truman 
ToIlin, Helaine Sharon 
Tompkins, Gilbert 
Tora, Shinichiro 
Tortoriello, Don 
Toth, Peter 
Trasoff, Victor 
Travisano, Ronald 
Treidler, Adolph 
Troop, Roger J. 
Trumbauer, J. Robert 
Tsao, Alex 
Tuzzo, Ralph 

U 
Urbain, John A. 

V 
Velez, Miguel 
Venti, Tony 
Versandi, Robert 
Vitale, Frank A. 
Von Collande, Constance 

Wagener, Walter A. 
Wagman, John 
Waivada, Ernest 
Wall, Robert 
Wallace, Joseph O. 
Wallace, Robert G. 
Wallis, Harold 
Wassyng, Sy 
Watt, James C. 
Watts, Ron 
Weber, Jessica Margot 
Weihs, Kurt 
Weinstein, Stephen 
Weithas, Art 
Wells, Sidney A. 
Welti, Theo 
Wheaton, Ned 
White, Peter A. 
Wickham, Ronald V. 
Wilbur, Gordon M. 
Wilde, Richard 
Wilkison, David E. 
Wilvers, Robert 
Winnick, Karen B. 
Witalis, Rupert 
Wolf, Henry 
Wollman, Michael 
Wurtzel, William K. 

Y 
Yablonka, Hy 
Yamamoto, Hidehito 
Yonkovig, Zen 
Yuranyi, Steve 

Zalon, Alfred 
Zeidman, Robert 
Zlotnick, Bernard 





Art Directors 

Adamec, Donald, 751 
Adler-Schwartz Graphics, 
900 

Advertising Designers, 
885, 902 

Alban, Ray, 8, 16, 19, 
200, 201, 204, 235 

Alderfer, Joseph, 590 
Alten, Jerry, 1043 
Alten, Larry, 711 
Amaral, Ken, 162, 238, 
239, 245, 247, 264 

Ammirati, Ralph, 422 
Anderson/Hellmuth, 925 
Andreozzi, Gennaro, 444 
Angotti, Tony, 262 
AnseImo, John, 685, 
692, 733 

Anthony, Tony, 961 
Antupit, Samuel N., 520, 
555, 575 

Arevalo, Wally, 24, 63 
Arlow, Arnold, 76, 87, 
114, 118, 421 

Aronson, Herman, 884 
Arzonetti, Bill, 877 
Ashton, David, 598 
Assante, John, 136, 159 

Banks, Bob, 454, 460, 
485 

Barbieri, Peter, 809 
Baron, Harvey, 34, 327, 
328 

Barroso, Celso, 401 
Basile, Matt, 355 
Battaglia, Lee, 535 
Beaver, Allan, 84, 96, 
120, 184, 365, 366, 
368 

Beck, Ed, 664 
Beckerman, Al, 152 
Beier, Annegret, 828 
Behnken, Wolfgang, 526 
Benson, Howard, 21, 22 
Berg, John, 570, 571, 
1050 

Berge, Peter, 349 
Berman, Jerry, 158 
Bernard, Bob, 384 
Bernard, Walter, 456, 
482, 488, 530, 531, 
935, 948, 977, 978, 
983, 988, 1007, 1010, 
1018, 1042 

Berris, Ken, 10, 20, 163, 
249, 369, 397 

Bianchi, Ed, 1019 
Birbrower, Stew, 342, 
343, 344, 394 

Bleiweiss, Herb, 463 
Block, Stan, 384A, 431, 
438, 439 

Blum, Chris, 212, 217, 
233 

Boland, Dick, 663, 712 
Boyd, Douglas, 848 
Boykin, Everett F., 132, 
256 

Bradford, John, 940 
Bradford, Peter, 651, 
678 

Braun, Reinhart, 257 
Braverman, Al, 472 
Brello, Ron, 72, 88, 119 
Brodek, Chuck, 959 
Brodkin, Ed, 181. 
Brookstein, Howard, 97, 
165, 174 

Brown, Jim, 420 
Brown, Richard, 258 
Bundzak, Bill, 895 
Burns, Richard, 644, 
645, 653 

Burns, Robert, 774, 792, 
796, 806 

Burns, Stephen, 638, 
644, 645 

Burton, Jim, 85 
Buschfeld, Hans, 207, 
539 

Butera, Gene, 486 

Cadge, Bill, 937, 1002, 
1003 

Cadwell, Frankie, 31, 
837 

Caggiano, Jerry, 419 
Calderhead, Dick, 68, 
74, 139 

Campbell, Bruce, 191 
Campbell, Cathie, 260 
Carlisle, Gary, 354 
Can, Gary, 423 
Casado, John, 909, 
1053, 1054 

Cavanah, Earl, 48, 57, 
156 

Centatiempo, John, 142 
Chalfin, Alan, 11, 46, 
246, 896, 911 

Chapman, Marlon, 826 
Chason, Ed, 1032, 
1033, 1034, 1045 

Chermayeff, Ivan, 231, 
621, 636, 724 

Chester, Harry, 986, 
1038 

Ciccarone, Joe, 157 
Clark, Agi, 340, 363 
Clark, Charles, 789 
Cohen, Jeff, 86, 99, 110, 
138 

Colletti, Louis, 120, 146, 
216, 229, 377 

Company, The, 599 
Condak, Henrietta, 1050 
Coro, Ron, 573 
Cosmopulos, Stavros, 
186, 192, 215, 913 

Cottangham, Edward M., 
683 

Courtos, Tom, 835, 892, 
916 

Coutroulis, Peter, 679, 
778, 785, 805, 816, 
921, 1021, 1029 

Cox, Bob, 408 
Cox, Jim, 170 
Craig, Colin, 383 
Crone, Pat, 659 
Czernysz, Bob, 28, 43 

Daigneault, Gilles, 459 
Dalton, Larry, 449 
Danne & Blackburn, 
660, 818 

Danne, Richard, 608 
Danza, John, 47, 59, 65, 
71, 82, 98, 156, 370, 
371, 372, 403, 409 

D'Amico, Dennis, 92, 
108, 115, 119, 129 

Davis, Herman, 31, 837 
De Cesare, John, 654, 
656, 801, 810 

DeGregorio, Tony, 388 
Deibert, Jerry, 375 
DelVecchio, Pasquale, 
666 

Del Visco, Maryann, 715 
de Martin, Ed, 844 
de Moei, Dick, 516, 518, 
952, 954 

Demoney, Jerry C., 474, 
512 

De Simone, Charles, 419 
Despo, Philip, 637 
Dixon, Peter J., 858 
Dolabany, Dana, 251 
Dorfsman, Lou, 440, 
441, 442, 451, 619, 
629, 632, 924 

Eisenman, Stan, 719 
Enock, David, 681 
Epstein, Eugene V., 758 
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Design Assoc., 915 
Designers Film Unit, 886 
Diamond's, 825 
Diener-Hauser-Greenthal, 
181, 825 

Doner, W. B., 391 
Doremus & Co., 610, 
962 

Doyle Dane Bernbach, 
1, 4, 9, 24, 50, 54, 58, 
60, 63, 70, 81, 83, 91, 
97, 104, 109, 116, 
122, 123, 131, 134, 
136, 155, 159, 165, 
174, 176, 195, 213, 
278, 338, 373, 374, 
376, 378, 379, 380, 
418, 420, 450, 673, 
699, 877 

Eisenman and Enock, 
681, 719 

Ensslin Advertising 
Agency, 753 

Evans Advertising, Peter, 
157 

Fanden as in Cat, Inc., 
609, 684 

Fairpax Advertising, 683 
Farber & Assoc., 881 
Finn & Assoc., William 
F., 797, 1030 

Flournoy and Gibbs, 
257A 

Frank/James Produc-
tions, 746, 748, 857, 869 
Free & Co., F. William, 
313 

Freeman Design Group, 
625 

Friedlich, Fearon & 
Strohmeier, 663, 712 

Frieze Advertising, 32 
Fulton & Partners, 601, 
633 

Gardner Advertising, 392 
Gauger Sparks, 550 
Gaynor & Ducas, 67, 
142, 689, 702, 707 

Geigy Pharmaceuticals, 
654, 656, 680, 775, 
801, 810, 832 

Geilenberg, Kellner, 
Oyne & Schimer, 29, 
125 

Gerstman & Meyers, 852 
Gilbert Advertising, 446, 
447 

Gilbert, Felix, & Sharf, 
61, 151, 955, 956 

Glenn Advertising PR, 
807 

Goodis, Goldberg, Soren 
Ltd., 423 

Gore Co., Chester, 357 
Gorman Assoc., W. 
Chris, 597 

Graphic 
Communications 
Center, 218, 602, 755, 
756, 969 

Graphicsgroup, 709 
Grear Designers, 
Malcolm, 762, 765 

Green Dolmach, 428 
Grey Advertising, -160, 
226, 227, 232, 262, 
398, 401, 419, 670 

Griswold-Eshleman, 147, 
148, 149, 150, 154, 
161, 250, 259, 687, 
777, 803, 957 

Hain Associates, Robert, 
831 

Hecht, Vidmer, 166, 
173, 652 

Heiney & Assoc., John, 
904 

Hera Advertising, 101, 
126, 209, 798, 860 

Hess Inc., Richard, 498, 
504, 537, 600 

Hill, Holliday, Connors, 
Cosmopulos, 186, 192, 
215, 311, 624, 913 

Honig-Cooper & 
Harrington, 203, 212, 
217, 220, 228, 233, 
309, 310, 1024 

Hoffman-Edwards 
Advertising, 598 

Howard Co., E. T., 169 
Howard, Merrell & 
Boykin, 132, 256 

Humphrey Browning 
MacDougall, 162, 238, 
239, 245, 247, 264, 793 



Hutchins/Darcy, 773, 
787 

IBM, 662 
Image Communications, 
783 

Independence Television 
Productions, 434 

Ingalls Assoc., 182, 251, 
802 

It's Tits! Workshop, 664 
Ivy Graphics & Planning, 
655 

Jacobs Design, Steven, 
639, 640, 641, 691 

Johnson & Simpson, 
715 

Jon & Murray, 901 
Juett & Assoc., Dennis 
S., 615, 650 

KVH & Partners, 384 
Kallir, Philips, Ross, 657, 
672 

Kaneko-Murakami, 808 
Kato, Douglas, 827 
Ketchum, MacLeod & 
Grove, 211, 842, 1025 

Kosh, John, 888, 1036 
Kosterman Design, 
Wayne, 903 

Kozlowski Design, 
Edward C., 865 

Kracauer and Marvin, 
305, 306, 402, 425 

Kwait, McClatchy, 
Chaisson & Buchman, 
196, 821, 921 

LTZ Ltd., 1040 
Lampert Agency, The, 
275 

Lawrence, Michael, 273 
Leber Katz Partners, 52, 
103 

Lee Assoc., Aubrey, 554, 
745 

Lee & Assoc., Raymond, 
820 

Leibson, Kirk & Lightle, 
679, 778, 785, 805, 
816, 1029 

Leslee Productions, 
1053, 1054 

Leu Design, Olaf, 759 
Leverett Peters Assoc., 
549 

Levine, Huntley, 
Schmidt, 84, 96, 144, 
146, 167, 178, 184, 
214, 216, 229, 280, 
281, 282, 365, 366, 
367, 368, 377 

Linn, Lenskog & Co., 
794 

Lock/Petterson, Ltd., 
675 

Lois/Chajet Design 
Group, 781, 835 

Lois Holland Callaway, 
78, 128, 223, 224, 
341, 351, 352, 353, 
362, 582A, 892, 916 

Lopez Salpeter, 617, 
728, 823, 882 

Lord, Geller, Federico 
and Partners, 260 

Lowe & Stevens, 717 
Lubalin, Delpire Cie., 
914 

Lubalin, Smith, Carnase, 
744, 750, 754, 813, 
863, 1026 

McCann-Erickson, 6, 64, 
69, 94, 95, 111, 234, 
244, 307, 335, 336, 
400, 424 
McCoy & McCoy, 545 
McGuire, Butch, 833 
McKinney & Silver, 90, 
93 

McLaughlin, Del Vecchio 
& Casey, 666 

Magnin, Joseph, 826 
Manzo & Co., Richard, 
770 

Marketing Design 
Alliance, 667, 677 

Marschalk Co., The, 
790, 864 

Martin Landey, Arlow 
Advertising, 76, 87, 
114., 118, 324, 364, 
421 

Marvin & Leonard 
Advertising, 315 

Mason Graphic Design 
Pty. Ltd., Les, 714, 930 

Massius Wynne Williams 
Pty. Ltd., 855 

Miller Inc., Randy, 960 
Minale, Tattersfield, 
Provinciali Ltd., 236, 
585, 696, 772 

Muir, Weiss, 716 
Muller Jordan Herrick, 
Producers Row, 613, 
668 

Murrie-White & Assoc., 
720 

Needham, Harper & 
Steers, 51, 66, 79, 86, 
99, 102, 110, 138, 
145, 412, 415, 416, 
417 

Neish Tutt Grunwald 
Pty. Ltd., 867 
New York Times, The, 
30, 701 

Norman, Craig & 
Kummel, 107, 254 

Omniplan Design 
Services, 847 

Owens-Illinois, 872 

PGI, 329, 350 
PKL Advertising, 432 
Packo Design, Mark, 
686, 693 

Pearson and MacDonald, 
183, 726 

Pedersen Design, 606 
Peter Evans Advertising, 
302, 303, 304, 325 

Photo Studio GP, 964 
Polaroid Corp., 743 
Polizos Assoc., Arthur, 
202 

Pratt Institute Student 
Presence, 686 

Primaute, 444 
Pritchard Wood-
Quadrant Pty., Ltd., 53, 
105 

Producer's Row, 1032, 
1033, 1034, 1045 

Product Presentation 
Group, 742 

Pyramid Films, 452 

RVI Corp., 705 
Reid Design, Michael, 
706 

Richards Group, The, 
221, 614, 618, 697, 
731, 807, 879 

Ries Cappiello Colwell, 
152 

Rockwell & Assoc., 
John, 26, 27, 38, 137, 
141, 143, 824, 829 

Rosebud Advertising 
Corp., 1037 

Rosenfeld, Sirowitz & 
Lawson, 289, 297, 
298, 327, 328, 384A, 
431, 438, 439 

Rosenthal & Co., Albert 
Jay, 271 

Ross Roy of New York, 
241, 359, 360 

Rubenstein, Wolfson & 
Co., 556, 607 

Rubin Design, Mark, 799 
Runyan & Assoc., 
Robert Miles, 725 

SWA Communications, 
638, 644, 645, 653 

Sacks, Tarlow, Rosen, 
46, 72, 88, 92, 108, 
115, 119, 129, 730, 
735, 896 

Sadgrove Inc., Brian, 
622, 626, 630, 747, 
843, 854, 856, 871, 
873 

Sainsbury Design Studio, 
858 

Sallinen, John K., 851 
Salpeter, Lopez, 752 
San Francisco Sunshine 
Co., 887 

Scali, McCabe, Sloves, 
5, 7, 8, 16, 19, 23, 47, 
48, 49, 57, 59, 65, 71, 
77, 82, 98, 133, 156, 
197, 198, 200, 201, 
204, 205, 235, 285, 
286, 287, 288, 290, 
291, 292, 293, 295, 
296, 301, 322, 323, 
356, 361, 370, 371, 
372, 403, 409, 411, 
442A, 694, 868, 874 

School of Visual Arts, 
225, 237, 240, 768 

Scott, Ron, 708 
Sherin & Matejka, 893 
Siegel & Gale, 795 
Skollar, Bill, 822 
Smith Kline & French 
Laboratories, 841, 846 

Smith, Sheila, 741 
Snider/Lampton Design, 
908 

Some Group Studio, 
894 

Soyster and Ohrenschall, 
485 



Spitzer, Mills, Bates Ltd., 
187 

Steinberg, Bruce, 194 
Stockwell-Marcuse, 267 

Tarragon Graphics, 243 
Tartak/Libera Design, 
740, 875, 907 

Thompson Co., J. 
Walter, 337, 449, 958 

Time Inc., 604, 786 
800, 812, 919 

Tobias Design, William 
R., 732 

Tracy-Locke Advertising, 
386 

Tucker Wayne 
Advertising, 961 

Unimark International, 
723 

United Artists Records 
Art Dept., 897 

Unlimited Concepts, 659 

Van Brunt & Co., 33 
VanDine, Horton, 
McNamara, 780 

Viola Inc., Harry, 959 

WCVB-TV, 917 
Walker & Assoc., Brian, 
870 

Waring & LaRosa, 73, 
124, 348, 390 

Warner, Bicking & 
Fenwick, 809 

Warren, Muller, 
Dolobowsky, 44, 299, 
321 

Warwick, Welsh & Miller, 
252, 261, 388, 389 

Wash, Allan, 889 
Weller Institute for the 
Cure of Design, 605 

Weller & Juett, 650, 840 
Weller & Partners, Jim, 
1021 

Wells, Rich, Greene, 
314, 358, 408, 612, 
912 

Wendell Minor Design, 
580 

White & Assoc., Gordon, 
862 

Wiese/Visual Design, 
771, 788, 838 

William Douglas 
McAdams, 643 

Williamson/Clave, 676 

Young & Rubicam, 15, 
28, 41, 43, 175, 268, 
269, 270, 308, 342, 
343, 344, 345, 349, 
354, 355, 394, 404, 
405, 448, 1019, 1020 

Zechman Lyke Vetere, 
170, 435, 436 

Zink, Lawrence, 616 

Clients 

A&M Records, 277, 443 
AT&T-Long Lines, 300 
ABC-AM Radio, 809 
ABC Insurance Dept., 
839 
ABC News, 642 
ABC Public Relations, 
830 
ABC-TV Sales 
Development, 661 

Abitibi Provincial Paper, 
806 

Acme Communications, 
671 

Adamec Associates, 751 
Ad Makeup, 155 
Adstat & Adprint Co., 
881 

Advertising Club of 
Boston, 215 

Advertising Designers, 
885 

African Wildlife 
Foundation, 254 

Ahlgrens, 126 
Air Jamaica, 211 
Ailey City Center Dance 
Theater, Alvin, 273 

Alan Brooks 
Productions, 769 

Alasco & McLaughlin 
Enterprises, 455 

Alitalia Airlines, 11 
Allied Artists, 1037 
Amalgamated 
Lithographers of 
America, Local One, 
503, 510 

American Airlines, 176 
American Advertising 
Federation, 220 

American Bakeries Co., 
312 

American Business Press, 
597 

American Cancer 
Society, 255 

American Civil Liberties 
Union, 265 

American Dental 
Association, 258 

American Film Theater, 
The, 744, 750 

American Honda Motor 
Co., 89, 670 

American Institute of 
Graphic Arts, 799 

American Motors, 375 
American Red Cross, 
Cleveland Chapter, 
250, 259 

American Re-Insurance 
Co., 962 

American School for the 
Deaf, 429 

American Tourister, 165, 
174 

Anspach Grossman 
Portugal, 819 

Archdiocesan Youth 
Comm., 905 

Alistar Management, 734 
Art Planning 
Consultants, 621 

Aspen Planners, The, 
796 

Associates & Toback, 
741 

Astrodata, 685, 733 
Audubon, 698 
Automobile Club of 
Michigan, 267 

Avianca Columbian 
Airline, 877 

Avis Trucks, 276 

BASF Systems, 162 
BP Chemicals 
International Ltd., 675 

Bacardi Imports, 241 
Bahamas Ministry of 
Tourism, 94, 95, 111, 
234 

Baltimore Actors' 
Theater, 900 

Bank of America, 401, 
755 

Bank of 
Virginia-Potomac, 598 

Bardenheier's Wine 
Cellars, 857 

Bare Cove Gallery, 892 

Barnangen AB, Lena 
Kellerman, 860 

Barney's Clothes, 5, 8, 
16, 19, 23, 694 

Beattie's Riverboat 
Restaurant, Peter, 862 

Becket Paper Co., 690 
Benihana of Tokyo, 305, 
306, 402, 425 

Berliner Stadtmission, 
257 

Better Homes & 
Gardens, 26, 27, 38, 
137, 141, 143 

Bic Pen Corp., 339 
Big Canoe Corp., The, 
620 

Big G Supermarkets, 
285, 286, 288, 290, 
295, 301, 322, 361 

Big Sky of Montana, 84, 
167 

BirthdayBook, 193 
Blazer Financial Services, 
898 

Blech, Neville, 923 
Blevins, Burgess, 922 
Boise Cascade, 844 
Boston Art Directors 
Club, 215 

Boston Museum of Fine 
Arts, 238, 239, 245, 
247, 264 

Boston Museum of 
Science, 726 

Boston University, 710 
Bowmar/Ali, 327, 328, 
384A 

Bramblett, Mr. & Mrs. 
Richard, 807 

Braxton, 837 
Brenda, 890 
Brice, Mr. & Mrs. Bill, 
807 

Brigham Young 
University, 218 

Bristol-Myers Co., 270, 
349 

British Caledonian, 31 
British Leyland Motors, 
625 

Broadway-Hale Stores, 
725 

Brooke Bond Foods, 
389 

Brooklyn-Cumberland 
Medical Center, 628 

Browne Vintners, 850 
Brown Eye, The, 903 



Brown-Mackie School of 
Business, 649 

Bruce Flournoy Ford, 
178, 184, 377 

Bruce, Robert, 711 
Buckingham Corp., The, 
78, 781 

Buitoni Foods Corp., 77, 
356 

Bulova Watch Co., 54, 
83, 122, 338 

Bund Deutscher 
Graphic-Designer, 771 

Burlington Industries, 
269 

Burns & Cooper Ltd., 
792 

CBS/Television 
Network, 440, 441, 
442, 451, 619, 629, 
632 

Cadbury-Schweppes 
Ltd., 855 

Cadwell/Compton, 837 
Calderhead, Jackson, 
139 

Canadian Dairy Foods 
Service Bureau, 185 

Capricorn Records, 194 
Carillon Importers, 76, 
87, 114 

Carte Blanche Corp., 
318 

Carvel Hall, 46 
Catholic Diocese of 
Toledo, 257A 

Center for Educational 
Renewal, 909 

Champion Papers, 631, 
703, 836 

Chanel, 107 
Chapstick, 340 
Cheap Jeans, 324 
Chesebrough-Ponds, 73, 
124 

Chess/Janus Records, 
1046 

Childcraft, 617 
Chiquita Bananas, 15, 
41 

Citizens National Bank, 
797, 1030 

Clarks Shoes Ltd., 53, 
105 

Coca-Cola USA, 64, 69, 
307, 336, 400, 424 

Cochran, Jacqueline, 99, 
138 

Cole and Weber, 727 
Collier Engraving, 623 
Colombo & Sons 
Creamery Assoc., 315 

Colonial Penn Group, 
556 

Colt Industries, 735 
Columbia Records, 570, 
571, 573, 1050 

Comalco Ltd., 622, 626, 
630 

Combustion 
Engineering, 153 

Committee for Modern 
Courts, 242 

Continental Insurance 
Cos., 378, 379 

Conso Communications 
Co., 216, 229 

Corcoran, Mullins, 
Jennison, 624 
Cosmo Industries, 913 
Cousins Mortgage & 
Equity Investments, 
721 

Cranbrook External 
Affairs, 545 
Crown Zellerbach Corp., 
158 

Dagens Nyheter, 798 
Daily Mirror, 767, 866 
Day-Zee Line Originals, 
827 

Deal Development Co., 
618, 697 

Deere & Co., 720 
Del Lab, 282 
Democratic Committee 
for East Hampton, 433 

Dering Harbor Inn, 655 
Designers Film Unit, 886 
Dictaphone Corp., 48, 
57, 59, 156 

Diamond's, 825 
Die Zeit, 29, 125 
Digital Equipment Corp., 
637 

Dollar Savings Bank, 
399 

Doulton & Co., 88 
Dow Chemical Co., 506, 
758 

Downs, Mr. & Mrs. R. J., 
587 

Dreyfus & Blackford, 
653 

Dr. Pepper, 268, 308, 
405 

Druckfarbenfabriken 
Gebr. Schmidt, 759 

Dun-Donnelley 
Publishing Corp., 152 

du Pont de Nemours, E. 
I.,407, 783 

Eastern Air Lines, 175, 
345, 448, 1019, 1020 

Eastman Kodak Co., 
337, 958 

Ecldund & Swedlund 
Custom Home 
Builders, 609 

Ecodyne Corp., 723 
EditaGraphics, 765A 
Ehrenreich Photo Optical 
Industries, 956 

Einstein-Moomjy, 34 
El Al Israel Airlines, 1 
Electric Bar-B-Que, 896 
Emery Air Freight, 10, 
20, 163, 369, 397 

Excello Shirts, 367 
Exhibit Graphics, 882 
E-Z Go Textron, 961 

Fairfield Noble, 121 
Fairmont Hotels, 789 
Fantasy Records, 1048 
Faulding & Co., 843, 
871, 873 

Fiat-Roosevelt Motors, 2, 
106, 422 

First at Orlando Sun 
Bank, 313 

First National Bank of 
Chicago, 706 

First National City Bank, 
601 

Fisher-Price Toys, 390 
Florence Eiseman 
Clothes, 1021 

Fogg Art Museum, 765 
Ford Motor Co., 419 
Fortune Magazine, 28, 
43 

French Government 
Tourist Office, 66, 79 

Friends of Animals, 248 
Frito-Lay, 355, 386 
Fulton & Partners, 633 
Funk & Wagnalls, 200, 
201, 204, 235 

Gala Cosmetics, 113 
Geigy Pharmaceuticals, 
654, 656, 680, 775, 
801, 810, 832 

General Foods, 226, 
227, 232, 354, 404 

General Motors, 416 
General Telephone, 278 
General Wine & Spirits 
Co., 81, 123 

Georgia Bank, The, 12, 
39 

Germaine Tobacconist, 
D. D., 884 

Glenbrook Laboratories, 
351 

Goodrich, B. F., 777, 
803 

Graphicsgroup, 709 
Greyhound Corp., 160 
Gruzen & Partners, 651 
Guerlain, 444 

Harbor Point, 679, 778, 
785, 805, 816, 1029 

Hallmark Crown 
Editions, 971 

Harman/ Kardon, 157, 
302, 303, 304, 325 

Harrington's Barber 
Shop, 908 

Harris, B. W., 280 
Hartung, Walter, H., 693 
Herman's World of 
Sporting Goods, 348 

Heublein, 864 
Holiday Inns, 449 
Home & Assoc., 648 
Howdy Beefburger, 311 
Hunter Wilson Distillers 
Co., 275 

IBM Corp., 347, 393, 
662 

ITEL Leasing Corp., 
602, 969 

Ingalls Assoc., 802 
Institute of Ttichology, 
899 

International Flavors & 
Fragrances, 739 

International Typeface 
Corp., 754 

Iso Axis/Wallace Walker, 
752 

It's Tits! Workshop, 664 

Jantzen, 52 
Japan Air Lines, 756 
Jockey International, 
146, 365, 368 

Johnson & Johnson Co., 
342, 343, 344, 394 



Kaneko-Murakami, 808 
Keller Furniture, 687 
Kentucky Fried Chicken 
Trade Assoc., 13, 36, 
199, 284 

Keuffel and Esser, 707 
Kimberly Clark, 187 
Korn, Steve, 910 
Kosh, John, 888 
Kral's Kiddie Korner, 
811 

Kristinus Cigaretten, 838 
Kwait, McClatchy, 
Chaisson & Buchman, 
821 

Lady Manhattan, 129 
Lansing Sound, James 
B., 615 

L'eggs, 190, 853 
Levi Strauss & Co., 203, 
228, 233, 309, 310, 
1024 

Lewine, Harris, 766 
Lincoln Property Co., 
692 

Lipton, Thomas J., 271, 
359, 360 

London Life Insurance 
Co., 423 

Lomas & Nettleton Mort-
gage Investors, 731 
Lopez Salpeter, 823 
Los Angeles Dept. of 
Airports, 599 

Lubalin, Smith, Camase, 
750, 813, 863, 1026 

Lucy Reynolds Dance 
Co., 222 

Lykes Pasco Packing 
Co., 753 

MAI Canada, 774 
McGuire, Butch, 833 
McNeil Laboratories, 657 
MCA Records, 210, 970 
MGM Television, 652 
Magnin, Joseph, 826 
Maine, State of, Tourism, 
186, 192 

Major Electronics Corp., 
831 

Malcolm King Harlem 
College, 700 

Mann und Schroder KG, 
859 

Manzo, Richard, 770 
Marketing Design 
Alliance, 667, 677 

Marketplace, 918 
Marschalk Co., The, 790 
Mead Paper, 608 
Meiji Seika Kaisha Ltd., 
834 

Mennen Co., The, 44, 
299, 321 

Metropolitan Transit 
Commission, 180 

Midas Muffler, 314 
Midland Glass Co., 555 
Midlantic Banks, 715 
Miles Laboratories, 450 
Miller, Herman, 722 
Miller, Randy, 960 
Minolta Corp., 169 
Milton Keynes 
Development Corp., 
236, 696, 772 

Missouri Pacific Railroad, 
746, 748 

Mobil Chemical Co., 
773, 787 

Mobil Oil Corp., 231 
Mohawk Tires, 427 
Morgan Stanley & Co., 
607 

Morton-Norwich Co., 
168 

Muscular Dystrophy 
Assoc. of America, 251, 
430 

Myers, Richard, 243 

NanCraft, 829 
National Commission on 
Productivity, 244 

National Education 
Assoc., 665 

National Endowment for 
the Arts, 636 

National Gallery Society 
of Victoria, 747 

National Highway Traffic 
Safety Administration, 
262 

Nadler-Levin Co., 611 
National Multiple 
Sclerosis Society, 912 

Neiman Marcus, 847 
Newark District Ford 
Dealers, 1025 

New England Fish Co., 
33 
New Perspective Fund, 
902 

N.Y.C. Diamond Jubilee 
Committee, 432 

N.Y.C. Off Track Betting 
Corp., 223, 224 
New York Racing Assoc., 
335 
New York Times, The, 
30, 695, 701, 1023 

Nikon, 955 
No Nonsense Fashions, 
398 

Norfolk Symphony, 202 
Norlin Music, 274, 316, 
724 

North Carolina 
Zoological Society, 
432A 

Norton Simon, 341 
Nutritional Diets, 893 
Nylonge Corp., 350 

Oakland Redevelopment 
Agency, 638 

Ocean Spray 
Cranberries, 330 

Octopus Productions 
Ltd., 920 

Ogden Recreation, 182 
Oldsmobile Advertising, 
N.Y., 421 

Olin Skin Company, 666 
Olivetti Corp., 128, 764 
Olive, Tim, 880, 926 
O'Neill, Mike, 911 
Orbach's, 171 
Ortho Pharmaceuticals, 
672 

Outdoor Advertising, 
246 

Owens-Illinois, 872 

Pacific Telephone, 191 
Paganucci Family, 817 
Pan American World 
Airways, 3, 18, 21, 22, 
25, 37, 272, 331, 332, 
382, 385 

Paper Maker's 
Advertising Assoc., 549 

Paramount Pictures, 181 
Parfums Hermes, 96, 
281 

Peabody Galion Corp., 
732 

Peachtree Corners, 878 
Peeples, Tex, 875, 907 
Penton Publishing Co., 
147, 148, 149, 150, 
154, 161, 957 

Pepsi Co., 681, 719 

Perdue Farms, 133, 198, 
205 

Perma-Flex Industries, 
820 

Pfizer, Charles, 364 
Phillip Morris Ltd., 714 
Piaget Watch Corp., 959 
Piel Bros., 388 
Pirtle, Robert H., 879 
Pittsburgh Real Estate 
Services Corp., 745 

Polaroid Corp., 91, 109, 
136, 159, 627, 673, 
699, 713, 779 

Polydor Records, 569, 
1036 

Precision Industries, 554 
Prestige Records, 976, 
1049 

Print Magazine, 818 
Procter & Gamble, 85 

Qantas Airways, 326, 
682, 1022 

Quorum Industries, 718 

R.O.T.C., 1052 
Radio Ltd., 140 
Raleigh Police 
Department, 256 

Ralston Purina, 320, 
329, 358, 396, 420 

Raytheon Co., 762 
Reader's Digest, 561, 
634, 635, 776, 804, 
1028 

Rectilinear Research 
Corp., 68 

Restaurant Assoc., 183 
Reveille Newspaper, 704 
Rhode Island Dept. of 
Health, 263 

Rickman, 689 
Ridder Publications, 740 
Ris Paper Co., 208 
Robinson Furniture, 391, 
848 

Roche Laboratories, 
643, 760 

Rolling Stone, 212 
Rose Assoc., 683 
Rosenkrantz, 
Ehrenkrantz, Lyon & 
Ross, 658 

S.P.C. Ltd., 854, 856 
Saab-Scania of America, 
319, 381 

Sainsbury Ltd., J., 858 



St. Charles 
Communities, 916 

Salton, 72, 119 
Sandoz-Wander, 352, 
353 

San Francisco Society of 
Communicating Arts, 
217 

San Francisco Sunshine 
Co., 887 

Santa Barbara National 
Bank, 172 

Sasaki, Walker Assoc., 
644, 645 

Saturday Review Press, 
582A 

Saunders Leasing 
System, 815 

Savin Business Machines 
Corp., 874 

Scannon, Ltd., 118 
Schieffelin & Co., 80, 
112, 283, 317 

Schnitker, Max T., 693 
School of Visual Arts, 
219, 225, 237, 240, 
768 

Scott, Ron, 708 
Scovill Manufacturing 
Co., 132, 736, 1031 

Seagram & Sons, 252, 
261 

Sealtest Foods, 363 
Seaman's Furniture, 346 
Semper AB, 209 
Seven-Up Co., 869 
Seymour Robins, 
Sheffield, 791 

Shearson, Hammill & 
Co., 663, 728 

Sigma Coatings B.V., 
384 

Simpson Lee Paper Co., 
639, 640, 641, 691 

Skollar, Bill, 822 
Smith, Jeff, 876 
Smith Kline & French 
Laboratories, 841, 846 

Smokers World, 166,173 
Some Group Studio, 
894 

Sony Corp. of America, 
58, 61, 104, 131, 134, 
151 

Sotheby Parke Bernet, 74 
Sound Productions, 897 
South Carolina, State of, 
90 

South Carolina Tourism, 
93 

Southern California 
Edison, 840 

Southwestern Bell, 392 
Southwestern Dynamics, 
614 

Soyster and Ohrenschall, 
485 

Spartan Food Systems, 
717 

Spelman College, 612 
Standard Milling Co., 
416, 447 

Sterling Products 
International, 865 

Stille-Werner, AB, 101 
Storer Broadcasting, 142 
Stroh's Brewery, 195 
Sudler & Co., 705 
Sun Oil Co., 408 
Sutherland Smith & 
Sons, 861 

Talon, 127, 963, 965, 
966, 967 

Tappan Co., The, 196, 
921 
Team Central, 179 
Teleprompter Corp., 660 
Television Production 
Center, 780 

Tetley, 362 
Texaco, 164 
Ticor Relocation 
Management, 650 

Time Education 
Program, 604 

Time Inc., 786, 800, 
812, 919 

Timme & Sons, E. F., 
144, 366 

Tonka Toy Co., 75, 333, 
334 

Toshiba America, 56 
Travelers Insurance Cos., 
55, 426 

Trestman Music Center, 
684 

Trifari, Krussman & 
Fishel, 92, 108, 115 

Triumph, 67, 702 
Tropica, 925 
Tuesday Cinema, Kent 
State University, 243 

Twentieth Century Fox, 
901 

Typografen AB, 794 

Uniroyal, 852 
United California Bank, 
213, 676 

United Jewish Appeal of 
Greater New York, 260 

United Steel Workers of 
America, 596 

University of Chicago 
Press, 590 

University of Cincinatti, 
616 

Unlimited Concepts, 659 
Upper Canada Soap & 
Candle Makers, 851 

U.S. Film Festival, 221 
USLIFE Savings & Loan 
Assoc., 266 

U.S. Public Health 
Service, 428 

U.S. Shoe Corp., 103 

WABC-TV, N.Y., 289, 
297, 298, 431, 438, 
439 
WCBS Newsradio 88, 
603 

WCBS-TV, N.Y., 7, 
442A 
WCVB-TV, 917 
WGBH Educational 
Foundation, 906 

WIBG, Philadelphia, 434 
WLS-TV, Chicago, 437 
WMAQ-TV, Chicago, 
170, 435, 436 

WNBC-TV, N.Y., 249 
Wallace-Murray Corp., 
730 

Warner Bros. Records, 
1053, 1054 

Warren Paper Co., S.D., 
793 

Wash, Allan, 889 
Waterside 
Redevelopment Co., 
674 

Weather Routing, 895 
Wechsler/Waters Design, 
814 

Weise, Bruno & Roth, 
788 

Weller, Don, 605 
West End Brewing Co. 
of Utica, 410 

Westinghouse Electric 
Corp., 842 

West Point Pepperell, 
795 

Wigler's Bakery, 32 
Wilcox, Batinger & Co., 
610 

Wisty Co., 824 
Wood Gundy Ltd., 716 
World Magazine, 45, 
130, 230 

World Sports 
Foundation, 904 

Wrangler Western Wear, 
164A 

Vander Schoot Assoc., 
Charlie, 100 

Victorian Arts Center, 
National Gallery of 
Victoria, 930 

Village Voice, The, 49, 
197 

Vogue Patterns, 742 
Volkswagen (GB) Ltd.., 4 
Volkswagen of America 
Corp., 9, 24, 50, 60, 
63, 70, 97, 116, 373, 
374, 376, 380, 418, 
606 

Volvo of America Corp., 
17, 47, 65, 71, 82, 98, 
287, 294, 370, 371, 
868 

Vono, 383 

Xerox Corp., 51, 86, 
102, 110, 145, 412, 
415, 417, 613, 668, 
688,738, 1032, 1033, 
1034, 1035 

Y & S Candies, 712 
Yarn Shop, The, 915 
Young Readers Press, 
206 

Zanders Feinpapiere 
GmbH, 207, 538, 539, 
761 

Zerember, Sam, 968 
Zito/Visuals, Andy, 883, 
1027 

Zographos Designs Ltd., 
678 



ADVERTISING 
SECTION 

AMERICAN ARTIST MAGAZINE 
BALDWIN PAPER 

M.J. BAUMWELL TYPOGRAPHY 
BEBELL, INC. 
BERKEY K + L 

CRAFTON GRAPHIC COMPANY, INC. 
CRESCENT CARDBOARD 

FABER-CASTELL CORPORATION 
M. GRUMBACHER, INC. 

INDUSTRIAL DESIGN MAGAZINE 
JOANNA WESTERN MILLS CO. 
LUBALIN, SMITH, CARNASE, INC. 

MEAD PAPER 
NATIONAL COLORGRAPHICS, INC. 

PIONEER MOSS 
PRINT MAGAZINE 

STERLING LITHOPLATE 
WATSON-GUPTILL PUBLICATIONS 





Another Grumbacher exclusive... Non-tarnishing 

HYPLAR® "METALLICS" 
THALO GOLD • THALO®SILVER • THALO®BRONZE 

THAW GOLD ZNALO SILVER 'MALO BRONZE INALO GOLD ¡HALO srunn TMALO BRONZE 

¡HALO GOlD & HOOKER S GREEN THAI, SILVER HOOKER S GREEN 

',HALO SOLO A TRUCO GREEN 

THAL° GOLD • GRUMBACNER PURPLE 

¡HALO GOLD & MANGANESE BLUE 

10410 ORONZE 8 HOOKER S GREEN ¡HALO GOLD & TNALO CRIMSON 

THAL° SILVER & TNALO GREEN TH•LO BRONZE & THAL° GREEN 

¡HALO SILVER & GRUMBACNER PURPLE TNALCI BRONZE & GRUMBACNER PURPLE 

THAW SILVER & MANGANESE BLUE 

TNALO GOLD & GRUMBACNER REO 

irreklID u01 

TN•LO BRONZE & MMIIG•NESE BLUE THALO GOLD . 

The printed paintouts above give you a suggestion of the brilliance and 
textural potential of Grumbacher's new Hyplar "Metallics." They are 
shown mixed with conventional Hyplar paints. 

!The new colors are distinctly non-tarnishing and produce a startling 
' range of luminous, metallic effects not previously available to the 

rtist. These unique formulations add a whole new dimension to 
crylic painting. By their very nature these exciting colors invite 

-experimentation. Example: make "copper" with a mixture of Thalo Gold 
nd Burnt Umber. Make "pewter" with Thalo Silver and Raw Umber. 

merous possibilities and applications challenge artist and 
aftsman alike. Example: "bronze" a piece of sculpture or "antique" 

li• icture frame. 

alo Gold, Thalo Silver, Thalo Bronze—permanent, quick-drying and 
ater resistant, are available in tubes and jars at art supply 

. ores everywhere. 

eRUMBACHER, INC., 460 West 34th Street, New York, N.Y. 10001 

ranada, M. GRUMBACHER OF CANADA, LTD., 723 King Street West, Toronto M5V 1N2, Ontario 

¡HALO SILVER & TOGO GOINGS THALO BRONZE & THAL° CRIMSON 

Tonto SILVER & GRUMBACNER RED TRAMS BRONZE A GRUMBACNER RED 

IWPLA 

CAT. NO. HO7, 

THALOII 
GOLD 

Acme POLYMER 
COLOR FOR 
ARTISTS 

IILIMBAOIQ 

CAT. NO H In, 

EHALO, 
SILVER 

ACRYLIC POLYMER 
COLOR FOR 
ARTISTS 

;1111.1111,1CHER 

HYPLAV 

04 
CAT. NO. H260) 

THALO• 
BRONZE 

ammo POLYMER 
COLOR FOR 
ARTISTS 

11/111140103 

1096 B090 



Joanna Introduces the 
convenient way to buy. 

Joanna's new sample book program 
makes it possible for you to see our com-
plete line in one space-saving binder. 
Each grade is in its own distinctive 
folder, for quick and easy reference, plus 
quality, color and style comparisons. It's 
the sensible new way for you to check our 
samples. Write or call Joanna today for 
your copy of our new sample book. ()ANNA Western Mills Company 

Book Cover Materials 
2141 South Jefferson, Chicago, Illinois 60616 
(312) CA 6-3232 

151 West 40th Street, New York, New York 10018, (212) 695-5360 
Plymouth Street, Halifax, Massachusetts 02338, (617) 293-9251, (617) 523-0198 



What would you call a printer 
who, for the second straight year, 
won more AIGA* awards than any 
other printer in the United States? 

a) the best 
b) a very uncommon printer 
c) Crafton Graphic Company 
d) all of the above 

*American Institute of Graphic Arts 

"Communication Graphics 1973/74" exhibition. 
Samples available on request. 

C;110111 
d) all of the above 
Crafton Graphic Company, Inc. 
229 West 28th Street 
New York, New York 10001 
Telephone: (212) 565-3143 



RC PUBLICATIONS, INC. 

Publishers of 

PRINT 
America's Graphic Design Magazine 

$14 one year—$22 two years 

PACKAGING DESIGN 
The Magazine for Packaging Decision Makers 

$11 one year—$18 two years 

DESIGN 8z 
ENVIRONMENT 

The Interprofessional Magazine for Architects, Engineers, 

City Planners, Landscape Architects, Designers 

$11 one year—$18 two years 

SUBSCRIPTION OFFICES: 6400 Goldsboro Road, Washington, D.C. 20034 



From the first king to this priest of 
Vulcan who last reigned were 341 
generations of men; and during these 
generations, there were the same number 
of priests and kings. 

Now 300 generations are equal to 10,000 
years, and forty-one remaining 
generations make 1,340 years. Thus 
they said, in 11,340 years, no god 
assumed the form of man; neither 
had such a thing happened before 
or afterwards in the time of the 
remaining kings of Egypt. 

During this time they related that 
the sun had four times risen out of 
his usual quarter, and that he had 
twice risen where he now sets, and 
twice set where he now rises.* 

*There are no phenomenal 
data known by which this 
assertion of Herodotus 
can be interpreted except 
those of the equinoctial 
precession. In no other 
circle or cycle does the 
sun ever rise at one time 
in the quarter it sets in 
at another. Therefore, he 
holds that the Egyptian 
priests did verily claim to 
have made chronological 
observations during a 
period, in round num-
bers, of 52,000 years. 

Many factors go to make up the 
royal service customers come to ex-
pect from National Colorgraphics. 
One is the way our technicians per-
form in the tradition of artisans of 
bygone days; for they desire only 
that you be pleased by the faithful-
ness with which they reproduce 
your artwork and follow your in-
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structions. Another is the excep-
tional manner in which these tal-
ented "magicians" are represented 
by our staff of experienced sales-
men. Advertising agencies are rare-
ly disappointed, even when they 
ask for the impossible. Be a king. 
Call 889-3241 for superior color 
separations. 

National Colorgraphies. Inc. 
10 EAST 39TH STREET NEW YORK, NEW YORK 10016 

• 

S
 •
 C
O
P
Y
 
F
R
O
M
 A
 B
O
O
K
 O
F
 T
H
E
 
B
E
G
I
N
N
I
N
G
S
 

B
Y
 R
I
C
H
A
R
D
 L
E
P
S
I
 

cc 



The Greeks had a word for it 

EIAOY, 

206 

July/August 
sue 

INDUSTRIAL DESIGN 

Materials 
Product planning 
Product design 
Packaging 

European lairs 
Plastics in products 
People in design 
Computer graphics 

DESIGN! Good design was a way of life for the 
residents of ancient Athens. It was manifest 
in their architecture, the interiors of their 
homes and public places..., even in the pro-
duction of everyday, utilitarian goods. 
They created an ambiance of good taste and 
beauty that set a timeless example. If striving 

for good design is part of your job you should 
be reading INDUSTRIAL DESIGN. Take an 
informed, active role in that never ending quest 
through the pages of the only publication that 
addresses the functional artist in you. Start your 
subscription by writing to us today. If you wish, 
we will be happy to bill you later. 

INDUSTRIAL DESIGN Dept. A40900 
P.O. Box 2153 Radnor, Pa. 19089 

1 YEAR /$20 



ART WORK IS DEAD! 
Change Art Work to Art Pleasure with... 

The NEW = ILLUSTRATION BOARD 

it takes an infinitely 

sharper pen & ink line 

and incorporates the following features: 
• Pencil lines come up blacker. 
• Transfer letters work beautifully. 

• Rubber Cement removes with ease. 
• Tape picks up easily without picking 

up the surface. 

• Pens will not clog on this coated sheet. 

• Use an abrasive ink eraser, and you can 
rework over the area. 

• You can scratch off ink lines cleanly and effortlessly. 
• Electric eraser works well on Line Kote. 

• Blue-White surface gives a much sharper, 
cleaner appearance and ink appears blacker. 

emee.ese 

Unretouched o gmîied 8 times 

LINE 
OTE 

OT 
PRESS 
BOARD 

FIND OUT FOR YOURSELF 
Send for your FREE LINE KOTE Packet 

To: 

CRESCENT CARDBOARD COMPANY 

100 West Willow Road (AE) 

Wheeling, Illinois 60090 

QUALITY I CRESCENT CARDBOARD COMPANY 
CARDBOARD 100 W. Willow Road, Wheeling, Illinois 60090 



Sure we love good typography. 
But that doesn't make us typo-
graphers. We consider good type 
design as essential to graphic 
production as a good photograph 
or a good illustration. It is but 
one of the means by which we 
achieve the results that have earn-
ed us an enviable reputation in 
corporate design, architectural 
graphics, packaging, product 
development, promotion design, 
point-of-sale, advertising for print 
and television, film, magazine 
design and newspaper formatting. 
To satisfy the needs of today's 
market place, it takes all types, 
working together under one roof. 
We call ourselves creative market - 
ers. You can call us anything you 
like. Just call us. (Herb Lubalin, 
Tom Carnase or Alan Peckolick.) 

UBAL JITHR4SE. 
223 E31S7RUT 

e5\CE'l rYOREM 10016 
@N3ó 



ANNUAL REPORTS 
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ILM 8( TELEVISION 

«SB 

PUBLIC 
BROADCASTING 
SERVICE 

ARCHITECTURAL GRAPHICS 

POINT OF SALE 

PRODUCT DEVELOPMENT 

ADVERTISING 

EDITORIAL DESIGN 

la41 

PACKAGE DESM  

SALES PROMOTION 

Thi s fall,in some 400 communities 
all across our land. the houselights will 
dim and the curtain rise on a new era in 
motion pictures. World famous actors, 
playwrights and directors have joined in 
an uncommon enterprise: to bring the 
great plays of Broadwayand London on 
film to men and women everywhere. 

U.S.Virgin Islands Extended Forecast for: 
Jan.. 
Feb.. 
Mar. 
Apr. 
May. 
June. 
July. 
Aug.. 
Sept.. 
Oct.. 
Nov.. 
Dec.: 
Fair and warm. 
Temp. range 72-84. 

LOCOS 

CORPORATE IDENTITY 

LPB 
11 
coming 
  CŒlliera 



BAL 
PAPER BRAN 

Simftdk PIERS ARE SOLD 
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Hocus Pocus, 
There Go 
Your Chromes. 

There are a lot of magicians in the color lab 
business. But when your C Prints come back, does it 
look I i ke The Great Rudolpho made the chromes dis-
appear? When it's time to deliver the job, has he 
disappeared? 

At K & L, salesmen don't do a vanishing act. 
They stay with us. They stay with you. And when it's 
time to deliver, they have your Type C's, not excuses. 

K & L has meant quality for a long time—prints 
that match chromes, and service that's as knowledge-
able as it is fast. As far as we're concerned, every 
job we do for you is the first. Because if you're not 
satisfied, we know how hard it is to get the second. 

So next time somebody promises you darkroom 
tricks, or tells you he'll saw bills in half—hang onto 
your chromes! 

K&L. 
We were here last week. 

We'll be here next week. Depend on us. 

Berkey K + L Custom Services inc. 
222 East 44th Street, New York, N.Y.10017 (212) 601-5600 Photo hc 



• • 
photographic 
Laboratories 
iimmaysimW 

szinrs 
16mm•35mnri 
super8mm 

FILMSTRIPS 

beben 
PIC. let 41:1L-ICII, 

416 West 45 St. New York 1003E 
PHONE: (2121 245-8900 
( ABLE: LAUSBEBEIA.. NEW 1 0111( 

WRITE, WIRE, PHONE FOR PRICE LIST 
• 

Some of the mos 
relevant characters 

in New Yor 
hang oull 

here. 

Take, for instance, the comma, hail 
sister to the period. Or again, thei 
cousins, the colon and semi-colo 
How shall we dispose of the hyphe 
the quotation mark or apostrophe. 
"Give them their very own place i 
the sun. Nourish their hungry ego 
plead those of more gentle persu 
sion. "Hang them, hang them al 
demand the hard liners. Here, a 
Baumwell, we daily (and most e 
pertly) reconcile the warring points 
of view. Fearlessly and without favor 
—be it with Korinna, Souvenir, Seri 
Gothic, Friz Quadrata, Avant Garde 
Olivette, or any of the faces you see 
in U&Ic (along with many more) 
we staunchly, albeit carefully, march 
down both sides of the road, arm-in 
wing arm with a host of ha 

py designers. Care t 
AvA%nDIE join the ranks? Start b 

t asking (on your lette 
head, please) for ou 
expanded Catalog o 
Available Faces. 

n10_ 

Mi 
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HAARLEM HOLLAND 

ONE U. S. PINT 

IiINGRED 

HUNGARIAN 
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There's a little 
Artist in every 
Art Director 
Unlike commercial art magazines, 
American Artist is edited to inspire 

the artists we reach. 

Feature articles describe how 
top-flight fine and commercial 
artists work, and the techniques 

and media they use. 

We are the only magazine 
that devotes itself 

entirely to improving the 
skills of artists. 

Preserve the artist in you! 

Subscribe to American Artist. 

,zlmericaiArust 
2160 Patterson Street, Cincinnati, Ohio 



Watson-Guptill Publications 

is proud to be selected 

as the publisher of the 

58rd Annual of Advertising, 

Editorial and Television 

Art te Design with 
the 14th Annual Copy Awards 

Here's a medium 
to raise 

your spirits. 

Faber-Castell 

sic tans 

America's leading drawing in. 

Faber-Castell Corporation 
Newark, N.J. • Lewisburg, Tenn. 
Los Angeles, Calif. • Toronto, Canada 



11WIFIO 
TO BE PAULI' 
OF TEHE 2N1) 

SHOW 

RE 

Because art directors and designers 
have specified Mead Papers for some 
of the best quality work year after year. 
But now we are proud to be part of 

all the best work done in 1973,because 
this annual is printed on Mead. 

nebodPaper 



Sterling „Lupo 

reproduces more than 

fine art paintings. 

We combine our talents 

with that of 

our brother-sister company, 

Atlantic ino, 
to produce quality products 

for both the 

Publishing and Commercial 

Art Fields. 
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