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To all who were able to attend the 34th Annual Exhibition and to all who could 

not . . . we invite you to go through this "second showing" with us . . . to enjoy 

again, or for the first time, a viewing of the complete collection of the year's best. 

iilberto patolo gavasci 



the president speaks... 

For the past thirty-five years the Art 
Directors Club of New York has been 
responsible for exhibiting and preserving 

in the form of its Annual, the only con-
tinuous history of Art and Design in the 

publishing and advertising field. 
Through the years, members and other 

professional men have expended tremen-
dous amounts of time and energy to col-
lect, select, judge, exhibit and publish 
entries that are considered the finest ex-
amples of art and design for commercial 

and editorial purposes. 
It has been a difficult and many times 

a heartbreaking labor of love. Only when 
you realize that every year throughout 

the years, good times or bad, a probable 
yearly average of forty-five art directors, 
artists, and photographers, have spent 
five, six, or seven nights, too often into 
the small hours of morning, hammering 
out the Exhibition and Awards from some 

eight to ten thousand entries that the coun-
try's top advertising, publishing, and pro-
motional men have first pre-selected and 
submitted as their best efforts, do you 

begin to appreciate the immensity and 
importance of the job. 
The advertising, publishing, educa-

tional, and commercial art professions 
owe a debt of gratitude to these men and 
to the Annual Committees who have given 
so freely of their time, energies, and 
talents, to make this record of applied 
art and design an economic reality. 

The business world, too, owes an added 

debt to these men, for intelligently an-
alyzing, anticipating, predicting, pub-
lishing, and influencing trends in visual 

communication that, properly applied to 
the ever changing patterns of advertising, 
have been largely responsible for solving 
many of industry's complex marketing 

problems. - 

Italian m. archer 
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advertising layout 

MAGAZINES, FULL PAGE, 3 COLORS OR MORE, 1-31 
MAGAZINES, FULL PAGE, 2 COLORS, 32-36 
MAGAZINES, FULL PAGE, BLACK & WHITE, 37-52 
MAGAZINES, LESS THAN PAGE, BLACK & WHITE, 2 COLORS, 53-58 
NEWSPAPERS, OVER 300 LINES, COLOR, 59-63 
NEWSPAPERS, OVER 300 LINES, BLACK & WHITE, 64-70 
NEWSPAPERS, 300 LINES & UNDER, 71-78 
TRADE PERIODICALS, FULL PAGE, 3 COLORS, 79-82 

TRADE PERIODICALS, FULL PAGE, 2 COLORS, 83-86 
TRADE PERIODICALS, FULL PAGE, BLACK & WHITE, 87-89 

TRADE PERIODICALS, LESS THAN PAGE, 2 COLORS, 90-92 
TRADE PERIODICALS, LESS THAN PAGE, BLACK & WHITE, 93-95 

2 advertising art 

MAGAZINES, 3 COLORS, PRODUCT ILLUSTRATION, 96-115 
GENERAL ILLUSTRATION, 3 COLORS, 116-124 
MAGAZINES, 2 COLORS, PRODUCT ILLUSTRATION, 125 
GENERAL ILLUSTRATION, 126-127 
MAGAZINES, BLACK & WHITE, 128.131 
FASHION OR STYLE ILLUSTRATION, BLACK & WHITE, 132-135 
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FASHION OR STYLE ILLUSTRATION, 142-145 
GENERAL ILLUSTRATION, 146-151 
TRADE PERIODICALS, 3 COLORS, 152-156 
TRADE PERIODICALS, 157-162 

editorial layout 

EDITORIAL PAGE, 4 ( ()wits, 163-166 
EDITORIAL PAGE, 3 COLORS, BLACK & WHITE, 167-170 
EDITORIAL SPREAD, 4 COLORS, 171-177 
EDITORIAL SPREAD, 3 COLORS OR LESS, BLACK & WHITE, 178-182 
EDITORIAL SECTION, 4 COLORS OR LESS, BLACK & WHITE, 183-192 
MAGAZINE COVERS, GENERAL OR MASS, 193-195 
MAGAZINE COVERS, TRADE PUBLICATIONS, 196-198 
COMPANY PUBLICATIONS, 199-203 
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ART, 204-223 
FICTION, 2 COLORS, 224-232 
FICTION, BLACK & WHITE, 233-236 
NON-FICTION, FASHION, STYLE, 237-243 

FOOD, 244-251 
HOMEPLANNING, 252-258 
GENERAL, 259-266 
ART. NON-FICTION, 2 COLORS, 267-268 

Foot), 269 
GENERAL, 270-275 
ART, NON-FICTION, BLACK & WHITE, FASHION, FOOD, 276-282 
HOMEPLANNING, GENERAL. 283-288 
MAGAZINE COVER ART, GENERAL OR MASS, 289-294 
TRADE PUBLICATIONS COVER ART, 295-297 

COMPLETE PUBLICATION ART, 298-302 

posters - 

point of sale 

24 SHEET, 303-313 
POSTERS, ANY SIZE, 314-320 
3 DIMENSIONAL DISPLAY, 321-323 
RECORD ALBUM COVERS, BOOK JACKETS, PACKAGES. 324-334 

direct mail-

booklets 

3 COLORS, 335-343 
2 COLORS, 344-348 
BLACK & WHITE, 349-351 
ART, 3 OR MORE COLORS, 352-355 
ART, 2 COLORS, 356-363 

television art 

LIVE COMMERCIALS, 16mm KINESCOPE, 364 
FILM COMMERCIALS, LINE TECHNIQUE, 365-370 
FILM COMMERCIALS, FULL ANIMATION, 371-380 
FILM COMMERCIALS, LIVE & ANIMATION, 381-386 

LIMITED ANIMATION, 387-389 
STILL ART IN SERIES, 390-391 
SHARED ID'S LIVE FILM, 392-393 
SHARED ID'S ANIMATION, 394-395 
SINGLE FRAME ART, 396403 
SHOW OPENING, 404-406 
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special awards 

edna woolman chase dorothy shaver 

President of Lord & Taylor, 

for the inspiration and 

encouragement given to the 

Art Directors of Lord & Taylor, 

resulting in the high and 

consistent standard of 

excellence in its advertising 

and promotion. 

In 1954 the Art Directors Club was 

proud to establish a group of 

new awards, voted to men and 

women who, while not themselves 

art directors, have made outstanding 

contributions to the presentation 

of graphic art and design by 

encouraging art directors to work in 

the best possible creative climate. 

We present 

this year's notables . . . 

Congratulations! 

Editor Emeritus of Vogue, 

for the inspiration and 

encouragement given to the 

Art Directors of Vogue, 

resulting in the high and 

consistent standard of excellence 

in its visual appearance. 



stanley resar 

charles g. martimer 

President and Director 

General Foods Corporation, 

for the inspiration and 

encouragement given to the 

Art Directors of General Food 

advertising, resulting in the 

high and consistent standard 

of excellence in its visual 

appearance. 

afflimigsminuM 

President of J. Walter 

Thompson Company, 

for the inspiration and 

encouragement given to the 

Art Directors of 

J. Walter Thompson, resulting 

in the high and consistent 

standard of excellence in the 

advertisements produced 

for its clients. 
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robert gage 

art director 
doyle dane bernbach, inc. 

34 

advertising layout 

Good taste is a volatile thing. What is good 

taste in one set of circumstances may be bad 

taste in another. Taste is even affected by the 

hands on the clock. Good taste in the morning 

can be bad taste at night. An art director should 

therefore, never be self-conscious about his 

taste. It can paralyze his creativeness. He can 

live in such fear of offending as to become 

sterile and passive in his graphic efforts. And, 

this to me is a greater sin than to be guilty 

of an occasional lapse of manners. Working 

within the confines of accepted good taste may 

make an art director feel safe, but that very 

feeling of safety may be his greatest obstacle 

to vitality and originality. If he is to contribute 

to the growth of graphic communications, he 

must break through this prison of convention 

and express himself freely. Good taste can (and 

often does) make bad advertising. 
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NORMAN HOUK 

ALICE AND MARTIN PROVENSEN 

E. VAN RAERLE 

LEO R1RNTT COMPANY, INC. 

KELLOGG COMPANY 
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Smart folks will finish this picture with a spoon. 

Their starting point is the flavor of these bigger. 

crisper flakes of corn that sparkle all over with 

Kellogg's secret sugar frosting. Gr.r.reat! 

earderfie SUGAR FROSTED FLAKES • 
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art director 
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agency 
advertiser 

NORMAN HOUK 

JACK K APES 

E. VAN BAERLE 

LEO BURNETT COMPANY. INC. 

KELLOGG COMPANY 
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000 
art director ALEXANDER MOHTARES 

photographer MARK SHAW 
agency ANDERSON & CAIRNS, INC. 

advertiser MELVILLE SHOE CORPORATION 
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EPICTETUS 

o,, pholosophy 

art director WALTER REINSEL 

artist LEO LIONNI 

agency N. W. AYER & SON, INC. 
advertiser CONTAINER CORPORATION OF AMERICA 

• ART DIRECTORS CLUB MEDAL 
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crisper flakes of corn that sparkle all over with 

Kellogg's secret sugar frosting. Gr-r.reat! 
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NORMAN HOUK 

ALICE AND MARTIN PROVENSEN 

E. VAN BAERLE 

LEO BURNETT COMPANY, INC. 

KELLOGG COMPANY 
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art director 

artist 
photographer 

agency 
advertiser 

NORMAN HOUK 

JACK K APES 

E. VAN BAERLE 

LEO BURNETT COMPANY, INC. 

KELLOGG COMPANY 



PROTECTION FOR THE WHOLE FAMILY 

5 
art directors PAUL SMITH, MARGE MAYHEW 

artist raARCE MAYHEW 
photographer WILLIAM HELBURN 

agency CALKINS & HOLDEN, INC. 

advertiser PRUDENTIAL LIFE INSURANCE COMPANY 
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art directors PAUL SMITH, MARCE MAYHEW 

artist MARCE MAYHEW 

photographer TONY PAPPAS 

agency CALKINS & HOLDEN, INC. 

advertiser PRUDENTIAL LIFE INSURANCE COMPANY 
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7 
art directors PAUL SMITH, LESLIE SILVAS 

artist LESLIE SILVAS 

photographer INTAGLIO SERVICE CORPORATION 

agency CALKINS & HOLDEN, INC. 

advertiser PRUDENTIAL LIFE INSURANCE COMPANY 

II AWARD FOR DISTINCTIVE MERIT 
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8 
art directors JACK ROBERTS, GLORIA KAMBERG 

photographers RENE AND BERYL WILLIAMS 

agency CARSON ROBERTS, INC. 

advertiser ROSE MARIE REID 

raw ram paw SAW Then, see the Man from Manhattan for a Personal 

Loan. Friendly service, no red tape at mot or THE MANHATTAN COMPANY. 
0.1•1•111••• ml••••• MUM.» 
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art director HOWARD WILCOX 

artist HOWARD WILCOX 

agency CUNNINGHAM & WALSH, INC. 

advertiser BANK OF THE MANHATTAN COMPANY 
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art director ROBERT GAGE 

photographer WILLIAM HELBURN 

agency DOYLE DANE BERNBACH, INC. 

advertiser COLE OF CALIFORNIA 
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art director ROBERT GAGE 

photographer WILLIAM HELBURN 

agency DOYLE DANE BERNBACH, INC. 

advertiser MAX FACTOR 

12 
art director ROBERT GAGE 

artist IRVING PENN 

agency DOYLE DANE BERNBACH, INC. 

advertiser BUXTON, INC. 
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Looking for trouble? Wear "See Red"... 

the maddening new lipstick color by 

Max Factor. But careful—don't start 

anything you can't finish! $1.10 pius tax. 

a hot-tempered new red in 

MAX Factor's Wor-fait lips 
the only non-smear type lipstick voitk "ektrom LOW 

13 
art director 

photographer 
agency 

advertiser 

ROBERT GAGE 

WILLIAM HELBURN 

DOYLE DANE BERNBACH. INC. 

MAX FACTOR 

• ART DIRECTORS CLUB MEDAL 



&Mel MOM, Deigns for Dunbar, Bern*. Indina. Showroc;ms: New York, Boston, Chicago, Kansas City, Los Angetes, Seattle 

14 
art director 

photographer 
agency 

advertiser 

ALVIN CHERESKIN 

DONALD MACK 

HOCKADAY ASSOCIATES, INC. 

DUNBAR FURNITURE CORPORATION 

R AWARD FOR DISTINCTIVE MERIT 



Presenting the new 1955 Lincoln-with striking new beauty all around 

•. and new all around performance 

new Turbo Drive for the utmost in 
smooth-but.quick acceleration—new 

high torque V 8 engine for instant 

response in every performance range 

Wouldn't one of thee, Gorham eterling pattern, 
make, a wonderful gift for a Christmas bride? 
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15 

NEW 1955 

LINCOLN 
for modern living 
for magnificent driving 

o 

art director GERALD LINK 

photographer GEORGE GREBB 
agency KENYON & ECKHARDT, INC. 

advertiser LINCOLN-MERCURY DIV., FORD MOTOR COMPANY 

16 
art director WILLIAM BALDWIN 

photographer EDGAR D EVIA 
agency KENYON & ECKHARDT, INC. 

advertiser THE GORHAM COMPANY 
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17 
art director HANS SAUER 

photographer IRVING PENN 

agency LENNEN & NEWELL 

advertiser P. LORILLARD CO., OLD COLD 

18 
art director JAMES SHERMAN 

photographer WILLIAM PELL 
agency McCANN-ERICKSON, INC. (CHICAGO) 

advertiser THE MAYTAG COMPANY 

.«-

441 

411111 

new! beautiful! styled for years to come! 

MAYTAG ADVANCEC 
New automatic washer New automatic dr, 

saves hot water... up to keeps your rooms frei 

9 gallons per washingl from lint and moisture 



You get only the tender center slices 

in Swift's Premium Bacon .. 

slow-smoked the old-fashioned way! 

UTOMATICS 

7 

Abet • 

matching washer 

and dryer 
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19 
art director JAMES SHERMAN 

photographer EDWARD VAN RAERLE 

agency McCANN-ERICKSON, INC. 

advertiser SWIFT & COMPANY 
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20 
arl director ROLLIN C. SMITH, JR. 

photographer PAUL D'OME 
agency OGILVY, BENSON & MATHER, INC. 

advertiser CAMPBELL SOUP COMPANY 

I IL 1(.11:1 

prs nI's I I lu 111.•\% 
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21 
art director 

photographer 
agency 

advertiser 

22 
art director 

photographer 
agency 

advertiser 

23 
art director 

photographer 
agency 

advertiser 

WILLIAM BINZEN, JR. 

PAUL RADK AI 

OGILVY, BENSON & MATHER, INC. 

METROPOLITAN BOTTLING COMPANY 

RALPH BRESWITZ 

RICHARD AVEDON 

OGILVY. BENSON & MATHER, INC. 

HELENA RUBINSTEIN, INC. 

EDWARD ROSTOCK 

BILL WARD 

IRVING SERWER ADVERTISING, INC. 

I. MILLER 8, SON, INC. 

I lis First Schweppes 
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our *mart] hymnl that fell ono t rx.ohou 111111 41.1111. tip sN sib more colorn than it ,, eedsl 
ehodueldetn' A handful of et rope ti. taise to the entearetre j., bruiront blue, yellou . red. peirpg. 

ra-
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24 

art director 
photographer 

agency 
advertiser 

25 
art director 

photographer 
agency 

advertiser 

WM. TAUBIN 

WINGATE PAINE 

DOUGLAS D. SIMON ADV., INC. 

L'AIGLON 

WM. TAUBIN 
WILLIAM HOLBUBN 

DOUGLAS D. SIMON ADV., INC. 

I. A. WYNER. INC. 

r 

1.4. M.., • Cm, Illeme•Fe. • I. 

the charm of SAG-NO-MOWiersey byer 



26 

thow VA... Ma ortoéno lo 1.• *Moron. *a-

eon 

CMlo to. nt on. t.1 may fool.e...ot oro »pond 

on, coo en at tom» mt. oo moo, • ronMeottot. otoormo• Ond, CU. ..••• tom *um o»on moo. ».••••• 

»no. to. Congo.» Irt I..., ....mote <sere 

• • • • • • 

• • • • • • 

• • • • • • 

• • • • • • 

• • e • • • 

• • • • e • 

• • • • • • 

• • • • • • 

e • • • • • 

• • • • • • 

• • • • • • 

• • • • • 

art director WILLIAM H. BUCKLEY 

photographer HERBERT MATTER 

agency J. WALTER THOMPSON COMPANY 

advertiser FORD DIVISION, FORD MOTOR COMPANY 

27 
art director HAROLD SMILEY 

artists WHITAKER-GUERNSEY, SCHARON-SANDERS 

agency J. WALTER THOMPSON COMPANY (CHICAGO) 

advertiser PARKER PEN COMPANY 

How Now lo New? 

Ihrld thos 'wonderful pen .n your hand sod Ywell 

mervel al ds stet* wmplicity. Uncap d and ifs 

ready to write on a beautolulty contrived point you 

hardly on. a point that writes Ake velvet on reeve; 

that smooth. Writes 50.0W words on a single filling. 

A Den with One moving Part A miracle of elomonatme 

the obvious. concealing the ugly. emphasizing the 

imputent Now is the lime to gel one, tor 'nude 

lbws pen is s1:1 much that's brand new ... 

Wee. 

oerm•—eren Me Mot én 

the pen nib is P011111.1. taboothint row. 
b. mime •-••••• ont.unro —Wm in 50.000 

words et • Onno 

et•erre «me—no tubber parts lo fee 

1. boie.obre nee now —•••ured by 14kIreand 

street breibtner 
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•21 .. bens. $5 00 to 110 CO ....neemo 

meson rpm Tne Pe. Comm,. J•nesv.ne. 

Webbobin. U.SA . T000POO. Can.. 
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ight Om/ SIMI Om. 

• • When I'm eating Jell-O 
• g I wish I were a leopard 

...because then everyone 

would see that Je11-0_ 

delicious Jelt(Lreally 

hits the spot 

Now's the 
time for al.! 0 mun 

st:me7uc7?Zas 



28 
art director JACK M. ANTHONY 

artist JACK WELCH 

agency YOUNG & RUBICAM, INC. 

advertiser GENERAL FOODS CORPORATION, JELL-0 

U AWARD FOR DISTINCTIVE MERIT 

29 
art director CARL G. LINS 

photographer IRVING PENN 

agency YOUNG & RUBICAM, INC. 

advertiser GENERAL FOODS CORPORATION, JELL-0 

o 

MAN! PERFICI' \ ‘NA CREAM PIE 

I \ II \ LI '1111. l'IME! 

I. Make a pie shell 

2. Add sliced bananas 

3. Pour in remi le11-0 VinIIa 

Pudding and Pk hiling 

4. Sit down and enjoy it 

JELL:0 
PUDDING 
PIE FILLING 



LIE 
U GET FUN 
OUT OF 
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For easy days... 
\1111111.11.1111111.- Perfect Rice Without Cooking! 

MINUTE 
RICE 

• • • • e • • • • • 

30 
art director HUGH E. WHITE 

artist RAYMOND SAVICNAC 

agency YOUNG & RUBICAM, INC. 

advertiser LIFE MAGAZINE 

MI AWARD FOR DISTINCTIVE MERIT 

31 
art director 

photographer 
agency 

advertiser 

CARL G. LINS 

IRVING PENN 

YOUNG & RUBICAM, INC. 

GENERAL FOODS, MINUTE RICE 

1. 11% Pr.P•red hutaatly. i.e add Minute Rice to boiling water! 

2. Ii. trouble-free. NI. Waf.hmie No boiling No dramIng! Nu 
.litlyy 

g. It'. foolproof. White. fluffy delyeiou, rue perfect every tínbe. 

4. It. Mot plain good eating the eavest way to round out a 
well-balanced meal'. Nwedert 



you get a finished picture in a minute out of the 

son(lin,r (11mQ fo a darkroom 

POLAROIDnLanC/ CAMERA 
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32 
art director HELMUT KRONE 

photographer BECKER-HOROWITZ STUDIO 

agency DOYLE DANE BERNBACH, INC. 

advertiser POLAROID CORPORATION 

33 
art director GRACE JONES 

artist V. BOBRI 
agency J. R. FLANAGAN AGENCY 

advertiser HANES HOSIERY, INC. 

34 
art director LOUIS-MARIE EUDE 

artists PAUL DANNHEISER, LOUIS-MARIE EUDE 

agency MARGARET MACY ADV. CO. 

advertiser SCHWARTZ 84 BENJAMIN, INC. 
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35 
art director BERNARD GOLDBERG 

artist TOM MORROW 

agency THE ROCKMORE COMPANY 

advertiser THE BALANCE CORSETS, INC. 

36 
art director ARTHUR SELLER 

photographer BECKER-HOROWITZ STUDIO 

agency YOUNG & RUBICAM, INC. 

advertiser ROYAL TYPEWRITER COMPANY 

II AWARD FOR DISTINCTIVE MERIT 
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We don't say that you'll finish up the day 
fresher than you began, if you use a Royal. 

But we do say that typing on this most resp-

onsive of typewriters is easy and rewarding. 
Ask for a free trial. Tell the boss Royal is pre-

ferred 4', to 1 by people in business who type. 

CIYAL standard typewriter World* laciest tr.uutactat,er of typrwriterb 
,tandard. kartable. electaaa. makers of Raytype Stmt.** Suppl.* 

o 



Sleek and elegant... 

37 
art director MILTON ACKOFF 

photographer PETER DIMITRI 

agency WM. H. WEINTRAUB & CO., INC. 
advertiser RONSON CORPORATION 

38 
art director LEONARD KARSAKOV 

artist DAVID STONE MARTIN 

agency THE BRESNICK COMPANY, INC. 

advertiser SECURITY MUTUAL LIFE INSURANCE COMPANY 

39 
art director LEONARD KARSAKOV 

artist DAVID STONE MARTIN 

agency THE BRESNICK COMPANY, INC. 

advertiser SECURITY MUTUAL LIFE INSURANCE COMPANY 

Ronson's new table lighters 

Each design in the Ronson "Alvan' 

Series- is a signed original from the 

studio of one of tlx urorld's out  

designen. Eaeb is topped 

by the retolutionary -Golden Plume", 

adding lis gleaming elegance to the 

lighter. And each will be issued only 

in a limited edition which will 

never be repeated 

Designs shown: by Harold Sitterle, 

in precinuf porcelain: executed in 

Europe by world-famous Rosenthal 

Porcelain, 32.50 and 27.50, 
others Imm 20.00 

o 



FATHER 'S DAY 
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40 
art director WILLIAM GOLDEN 

artist KURT WEIHS 

producer CBS TELEVISION 

advertiser CBS TELEVISION 

AWARD FOR DISTINCTIVE MERIT 

41 
art director WILLIAM GOLDEN 

photographer ARIK NEPO 

producer CBS TELEVISION 

advertiser CBS TELEVISION 



8 years of television 

At the end of 1954, after just eight years of unprecedented expansion, 

network television again demonstrated that it was the most effective sales 

force in America by reaching larger audiences than any other medium 

of mass communications. 

During 1954 the number of U.S. television homes increased to 32,560,000. 

In 1954 the network identified by this symbol 

— won the highest average ratings of any broadcasting network —11% higher 

at night, 85q higher during the day 

—broadcast the most popular' programs in television— an average of 6 of the 

top 10 at night, all of the top 10 during the day 

grew from 157 to 202 stations, while the number of stations carrying the 

average nighttime commercial program increased by 44°4 

reached its audiences at the lowest cost per thousand" in network television 

earned the largest investment ever committed to a single advertising 

medium. The CBS Television Network 

o 
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art director 
photographer 

agency 
advertiser 

43 
art directors 
photographer 

agency 
advertiser 

HELMUT KRONE 

BECKER-HOROWITZ STUDIO 

DOYLE DANE BERNBACH, INC. 

POLAROID CORPORATION 

STUART W. WELLS, JR., BERNARD T. GRANT 

ERWIN BLUMENFELD 

J. R. FLANAGAN COMPANY 

THE DAYTON COMPANY, PHILIP MANGONE 
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47 
art director EDWARD ROSTOCK 

photographer WINGATE PAINE 

agency IRVING SERWER AD% IRTISING, IN( 

advertiser M. SLOAT COMPANY 

48 
art director EDWARD ROSTOCK 

artist MARY SUZUKI 

photographer DONALD MACK 

agency IRVING bERWER ADVERTISING, INC 

advertiser I. MILLER & SON, INC. 
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o 44 art director ARTHUR SHIPMAN 

photographer TODD WALKER 

agency MADDEN & SHIPMAN 

advertiser FRANK BROTHERS 
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45 

TOTALLY NEW! "SILVER SCULPTURE" 

BY REED 8. BARTON 
111.r. I. • dr.....1r mr. •...11, 11.1 aragually I. .r»Iplureal 

•11,rr. II. 414 and duula.... Ike gdar, purr mrgal. leek ..dl..1111rreut err, yen re. 14 Noble. 

,hrt 11...1 • Kul. • •,...er I,, -forr -11r ...oh ao • pal... of nun, Ileerselerful t.,lnr 

tairier11111, ulpior•II••••1, •••rh 1.1.1he ram. •“, I... 1.1, r. 

tl 11, h. tor ',milli...14,e, II> Indium orb. *t4.tt h, 11rrd 11.1.urr. lawn* 

t. ,..*.tht. ,tt...t.t more. .iher . NM. 11.1.e.1..1.m..«,, r•-, 1...r, .é. 
"Lg.. a. • •..1.1 

"Jek.......,et. ,111•1 who« Noli ON. 'Dew 11.•4 ion.. pre I'll bmatto. Me. • 

-En• E.' 

art director VINCENT DI GIACOMO 

photographer BEN ROSE 

agency OGILVY. BENSON & MATHER, inc. 
advertiser REED & BARTON, INC. 

46 
art directors BERNARD GILWIT, TED sANDLER 

photographer CARL PERCTZ 
agency ROBERT W. ORR & ASSOCIATES, INC. 

advertiser THE PAN-AMERICAN COFFEE BUREAU 

• AWARD FOR DISTINCTIVE MERIT 



A tired nurse takes a "Coffee-break" 
A surgeon's eyes. signalling. A tray of shining instruments. 
A nurse's hand. responding to each brief command Soon, the 
anxiotis hour pa=se-‘. lier mask comes down. revealing the 
solemn lines of strain. Then somelpody says: Wouldn•t 

of efei.e?" - and the lines become a smile. Coffee' Who 
doesn't know what satisfaction it brings? A cup so cheerful, a 
lift g0 welcome, a taste so good that nothing takes its plate. 

Coffee! Hearty, friendly, bracing, any hour of the day. During 
day-. too. "wouldn't vou like a cop of coffee"? So rmich 

pleasure-for only pennies a cup. At home, and on the job, enjoy 
toffee often - and make coffee I, uht t.",.e 2 level tabiesp.sins tor 
I Standard Coffee Measure) for every cup. Cive yourself a 
"Coffee-break".! Think better, work better, feel better. 
PA sZ—AMERICA\ COFFFI. litSKAU. 12o Wall SI.. Ncw York 5, N 

There is nothing so satisfying as a cup of good coffee 



47 
art director EDWARD ROSTOCK 

photographer WINGATE PAINE 

agency IRVING SERWER ADVERTISING, INC. 

advertiser M. SLOAT COMPANY 

48 
art director EDWARD ROSTOCK 

artist MARY SUZUKI 

photographer DONALD MACK 

agency IRVING SERWER ADVERTISING, inc. 
advertiser i. MILLER a, SON, INC. 

L - (4‘éc'ei it ."1 

s 

ii1.•. I•et rogriel 



Ltd-
the Kings and Queens of Hilarity 

guaranteed to Revive, Renovate, and 

Revitalize the Sagging Spirits 

¡are., pl., nun, rkvf, ,00ple 

ETHEL & ALBERT 

MICKEY ROONEY 

ivlb CT E NE "bkacA 
JIMMY DURANTE ... 
DONALD O'CONNOR 
e,. 

GLY)11(;/•,. (;()/1/..1, 
Awl to play. »rog und dame o ihe Anwar bead, nation 

IOUS Mil MOM 
Neirlaiiledgglegleglitieli›.11,111411,M.INCOMMO.LICAMIXtleiirdeld 

And •• • altecial added attraction 

Every fourth Saturday. *AO In 16.30 pm.. dupe...mu 00 minute 

NU( -LIVE" COLOR SPFCIA(.121411 MCX 111.16.1,4 Pelt, SIS' 

49 
art director BOB DOLOBOWSKY 

artist IRV BA HRT 

agency GREY ADVERTISING AGENCY, INC. 

advertiser NATIONAL BROADCASTING COMPANY 

SOLD OUT! 

..... 



I'm so mad I could cry! 

Did you know that a cotton dress shrinks tv,() 

sizes after a few washings? 

Don't run this risk! Always be sure you see 

"Sanforized" on your cotton with your very own 

eyes. Make even your favorite salesgirl show you the 

"Sanforized" label before you buy. 

A "Sanforized" cotton can never, never shrink out 

of fit . out of style. 

Sanforized 
SAVES THE STYLE... 

PROTECTS YOU AGAINST SHRINKAGEI 



50 
art director 

photographer 
agency 

advertiser 

51 
art director 

photographer 
agency 

advertiser 

52 
art direciorc 
photographer 

publisher 
publication 

CARL S. HARRIS 

MILTON GREENE 

YOUNG & RUBICA M, INC. 

CLUETT PEABODY & co., iNr. 

PETER MEHLICH 

PETER MEHLICH 

CECIL & PRESBREY, INC. 

FORTUNE MAGAZINE 

GEORGE KRIKORIAN, LOUIS SILVERS1 FIN 

ARNOLD NEWMAN 

THE NEW YORK TIMES PROMOTION DEPT. 

THE NEW YORK TIMES 14 04 .4. re re ...re., rrorra oroir 

... wooer... • roroeé '44 

Mr 

...4 réar ye. 

rerra. • ror r•rroreoroerr. 

oroo.e ,..... née if> sal? «re or...4 .11.0 

•drebii.r. M. WI 4 /144. 

• ., e go rIre rerlerro ere 

prep W.. are or. -e ,n Il ear re.. 

14 la . .14 h-. • 

•. • .1' 

. •• • I r•rorefar.. 

4 to.44.... 

cara. teralmor er. eat 0.1* 

geoar 144444. Pall oram. ard 

• orrere• rod .1 .0., • re -.fr., 41 

10 P... • rueds ,ele 

Imyrewe'.1.go aorro ea 14 'rye 

▪ . ear row ere were.* t 

V. ... r..v • 

r. • ....a o • reeérr• 

ér 

.tooproom• armer4144 14.4*. 

Mr.ror or .4 •• redWor. li,. "r. 4..444 

••• • r. .44/1. orte. /la tar 

• • orra. .11., • • , "••••• 

• • •••• 7.011 ea . • • re 

4.. ep a. arearrete.4 1.4 14, frfA In. 

era.. marl 1144r onare Airor 

rorr.rleéro • rrourrealae Itrat ..orro orlar. 

re....414 en., 1e. •444. 

pro' SI th. 

I . ore• er • 4 /4 Tu... 

ne New fork time, 

Reporter in the Pew 



JA.11. 3.•.O.IL4rh.r.L.r> r."1-1.1.111‘1. 111.4,C.1 

0 i  

Ee-I-ee-l-oh! 
And on this farm he had a house, 
Ee-I-ee-l-oh!  

With cold drafts here, damp walls there, 1118 IS 
Here a breeze, there a chill— 
Everywhere a fuel bill. 

Old MacDonald had a farm, \./ •4 

'el  sa 111k 

Ee-I-ee-l-oh! . 
11 de• 

l'f1410°  Alleilitjiii; '4110eseime 
'. •r. 7 . 

..• 

Old MacD. rebuilt hie farm, 
Ee-l-ee- I -oh! 
Now cold and damp can do no harm, 
Ee-I-ee-l-oh! 
With Temlok here and Temlok there, 
Here it's snug, there it's tight-
Everywhere it's just right! 
Now MacDonald loves his farm, 
Ee-l-ee-l-oh! 

Temle Sher 

*.irilokSheothing 

yirTemlolish..,,fin 

:ext-
Armstrong's 'remlok Sheathing builds valuable year-round 
insulation into a house. Made of tough, asphalt-impregnated 
wood fibers, it cuts fuel hills in winter, air-conditioning costs 
in summer. And Temlok strengthens flO it insulates. The large. 
easy-to-handle boards are quickly nailed to the framework, 

saving labor coots. Ask your building- A:t 
materials dealer for complete information. 

elifeli for frog booklet, "A Package of Ideas for 
Your New florne " filled with sws 
huddle,g moteruda ond met /buds. Write Armet no.« 
Can 4'0111pr:1y, .,410 ('kirk St.. lonraster, l'ennot. 

ARMSTRONG'S TEM LOK 
One of the balding materials made by the makers of Armstrong's linoleum 

53 
art director WILLIAM H. CALE 

artist AURELIUS BATTAGLIA 

agency BATTEN, BARTON, DURSTINE & OSBORN, INC. 

advertiser ARMSTRONG CORK COMPANY 

54 
art director LESTER BEALL 

artist LESTER BEALL. JR. 

photographers LESTER BEALL, WILLIAM H. JOLI 

agency EDWARD GRACEMAN ASSOCIATES 

advertiser THE TORRINGTON MANUFACTURING COMPANY 

• AWARD FOR DISTINCTIVE MERIT 

55 
art director GENE FREDERICO 

photographer WYN MOROZ 

agency DOYLE DANE BERNBACH, INC. 

advertiser INNOCENTI CORP., LAMBRETTA DIVISION 

you 
take 
the 
car... 

take 
the 
Lambretta! 

Push a button and off you 
to the club, to the 8:02. to Math class, to the suparnarkit 
You'll be the smartest thing on wheels whets you 
drue the Lambretta, Italy's darling, America's newest love , 
For /Moo-nation or your nearest de., ryll or roar 
Laarbretta Do Innocenti COrp, 15( Fift ri Avenue. N. Y . BR 9.847E, 



The older and more experienced 

a manufacturer becomes, the more he 

appreciates that success is not solely 

a matter of producing a fine product at a 

fair price. Rather it is the sum total of 

all the services, great and small, which he 

renders to his customers day by day 

and throughout the years. 

F-i r 

Clb FR MINIM lr ea 
IIYI A Pi ILO IFIIL 111 Pi CI Ct 0 NI PA. PI V 

TORRINGTON, CON NI ECTICUT 

VAN NUYS, CALIFORNIA • OAKVILLE. ONTARIO 



o 

422219. 219.,0: ,1124” ,' PO; -22221: 114.7s: ,gt-?214, 41,16,, $2, 
At better stores everywhere. Write Dcpartmeat NY-124 for free brockere. 

Prkes gutsiest to 10% Federal Erresse T.« 

Modern Clocks 

11•...ar.1 Miller 

Make Ideal 

Cliri-insa- Gift-

58 
art director GEORGE NELSON 

photographer mIDORI 

agency ALFRED AUERBACH & ASSOCIATES 

advertiser HOWARD MILLER CLOCK COMPANY 

57 
art director EDWARD ROSTOCK 

artist ANATOLE KOVARSKY 

agency IRVING SERWER ADVERTISING, INC. 

advertiser I. MILLER & SON, INC. 

58 
art director BERNARD GOLDBERG 

artist TOM MORROW 

agency THE ROCKMORE COMPANY 

advertiser THE BALANCE CORSETS, INC. 

THE HOWARD MILLER CLOCK COMPANY, ZEELAND, MICH. 

Lampe, axe', FM( 1V b Gewe Nelson 



I feel I've got nothing on when 'm in a 

France's most famous girdles now in America! 

ft you've reed the French reports of the Paris showings, you know that all the new silhouettes 

cell for a SCANDALE! Nothing less will do. Girdles, corselettes and culotte—$8.95 to $22.50. 

At fine stores. Write Tru Balance Corsets, Inc., 136 Madison Avenue, N. Y. 16. 
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LONE All, A00.1114 

end 1,, 

1.0.1.1 WU ALL THUMBS . 
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••• ILA -IA, A.. ma.Apti 14.0 

YAW MAW AIST LOG« AT iGAA« S.Ao.8 

59 
art director 

artist 
agency 

advertiser 

60 

DANA CAIRNS 

BUD SIMPSON 

YOUNG & RUBICAN1, INC. 

SAL HEPATICA, BRISTOL-MYERS 

art director ANN BRYAN 

artist JUNE DICKSON 

advertiser NEIMAN MARCUS 

61 
art director CLARK MADDOCK 

artist TED GORKA 
agency McCA NN-ERICKSON, INC. 

( CLEVELAND) 

advertiser somo 

So*. 

Aella[1•1 

SAWA 'AG AAA AROMICA 

AMA 

A ,11.mr11.•Awee 

ANEW 

111 



Xiiiedotig 
.r, delocénus flavors 

pappenv,ra strawberry 

met avocanu lernoneale Ern...et orange. 

ftlahrann Blt, saddle Inn navy or black. 

Its N key ...wade babe., cown ...ea./ coffted calfstun 

w.th an evan•nanow heel and Illse en:Moons' or. the wine 

eionderr... 1 ed.e. Elerrntadas and long...wits. your s.ontseenne 

srerterrome remnon -.1» , ty rt.!' IWO natty -they're 

Ion. A? Preston C enter no ••••• . tbet• Set %/Vona 

Itonr nowntnwn 

IN 
SOHIO j ERV10E 
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tia 

... the eve of excitement. 

You can feel it in the air.. . 

all over the area! 

You can hear it echo everywhere: 

Cois opens tomorrow! 

Opens tomorrow. 

Tomorrow! 

Cois 

art director ARNOLD VARGA 

artist ARNOLD VARGA 

advertiser cox's, INC. 

• ART DIRECTORS CLUB MILDAL 



UCE.A.STER, MOVE COMING- T—T1=e 

...and everything's set. 

The planning's a part of the past. 

Dramatic anticipation fills the present. 

And the future? 

Very soon now, the big move. 

Irs Yours to enjoy. 

Check COX'S 

63 
art director ARNOLD VARGA 

artists ARNOLD VARGA, THE BETTM A N ARC HI% ES 

advertiser cox's, INC. 

AWARD FOR DISTINCTIVE MERIT 



Something .frrsh and ironderfil 

all- me PLYMOUTH '55 
gigire ear of the low-pice .. Powerful new and fi 

engino$... new chnsAis. new Idctal-in. .t ion St 

all-new lapnouth n+ the car to measure ;amnia' This year. 

uf all years. look nt al: 3. 

ca nma IMO POINOMMII 

Oti Nmember I. at eta l'hmouth 

4s great New ,isr for do toil %I. I% 

RARTONS 
Continental Chocolates 

64 
art director 

photographer 
agency 

advertiser 

65 
art director 

photographer 
agency 

advertiser 

DON KUBLY 

IRVING PENN 

N. W. AYER & SON, INC. 

PLYMOUTH DIVISION, CHRYSLER CORPORATION 

HELMUT KRONE 

TONY FICALORA 

DOYLE DANE BERNBACH, INC. 

BARTON'S CONTINENTAL CHOCOLATES 



66 
art director LAWRENCE ZINK 

artist WILLIAM meLvIN 

agency THE RALPH H. JONES COMPANY 

advertiser CROSLEY BROADCASTING CORPORATION 

67 
art director ANN BRYAN 

artist JOHN ROGERS 
advertiser NEIMAN MARCUS 

WLW radio 
has the 
lowest  
advertising 
cost of any 
media 

dessine par Esmi ; Pans! Une chaussure 

de style Ires contrnental. talon lin. I. bout 

;aile, quelques once, de claim noir, 

façonne., à la main 4503 

CROSLEY BROADCASTING CORPORATION 
sales effIctes. 

New Yuck • Cincinnati • Daytun • Columbus • Atlanta • Chicago 

N. • .1y—Gamd Eneu len 1.11.7 &magie mewnleudy made puas', bemerl.u.d• . Pan•—oke. 210 «dm em dama'Meet 5. 05ex ike. leddra »ami se. o 



This is a picture of a distinguished grocer loading a case 

of Schweppes Quinine Water into Commander Whitehead's 

Rolls. The old family retainer looks on with approval, because 

as long as he can remember, Schweppes has been the wily 

mixer for an authentic Gin-and-Tonic. MORAL: Go buy your-

self a case of Schweppes, and celebrate the arrival of summer. 
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art director WILLIAM B1NZEN, JR. 

typographer KURT H. VOLK, INC. 

photographer PAUL RADKAI 

agency OGILVY, BENSON & MATHER, INC. 

advertiser METROPOLITAN BOTTLING COMPANY 

IN AWARD FOR DISTINCTIVE MERIT 

* TYPOGRAPHIC AWARD 

69 
art director SUREN ERMOYAN 

photographer BEN SOMOROFF 

agency RUTHRAUFF & RYAN 

advertiser AMERICAN AIRLINES, INC. 

70 
art director JEFF WILKS 

advertiser J. W. ROBINSON 

• AWARD FOR DISTINCTIVE MERIT 

r iv's, pine me s• 

equal the effectiveness of the RED CROSS 

) / . 
;if! i r.Purrir 



Today on RADIO 
0:00 pm City Hospital 

0:00, 0:00 pm Allan Jackson-News 

0.00 pm The Peter Lind Hayes Show 

0:00 pin Let's Pretend 

0.00 pm Football Roundup 

Dial 0000 
CBS Radio WAAA 

o 

71 
art director LOUIS DORFSMAN 

typographer ADVERTISING COMPOSITION, INC. 

artist CALVIN ANDERSON 

producer CBS RADIO 

advertiser ces RADIO 

* TYPOGRAPHIC AWARD 

72 
art director WILLIAM GOLDEN 

producer CBS TELEVISION 

advertiser CBS TELEVISION 

TODAY AT 0:00 PM 

WAAA-TV, CHANNEL 00 e 

NEBRASKA VS. DUKE 



Saturdays 

00:00 PM 

00:00 PM 

00:00 PM 

The world—at your fingertips! 

Weekend news coverage that's fast, accurate, complete... 

wAAA Dial 0000 CBS Radio 

Sundays 

00:00 AM 

00:00 PM 

00:00 PM 

00:00 PM T 

73 
art director LOWS DORFSMAN 

artist CALVIN ANDERSON 

producer CBS RADIO 

advertiser CBS RADIO 

74 
art director HERSHEL BRAMSON 

agency LAWRENCE C. GUMBINNER 

ADV. AGENCY, INC. 

advertiser KOLMER-MARCUS 

isetolmer- Marcus 
Men's Clothing • Hats • Haberdashery • Shoes 

Open other days until 5:30 • B'way at 37th St. 
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Mademoiselle— 

where the shoe 

always fits the choice 

young customer, 

custom-made 

for you! 

'Mademoiselle 
for the j in .f0.30 "'ark , t n Str. et and Smith l'ublicatiort 

• • • 

• • • 

• • • 

• • e • 

• • • • 

• 

75 
art director SARA CIOVANITTI 

photographer BEN SOMOROFF 

publisher STREET & SMITH PUBLICATIONS, INC. 

publication MADEMOISELLE 

76 
art director Lows SILVERSTEIN 

artist WALTER EINSEL 

publisher THE NEW YORK TIMES. PROMOTION DEPT. 

publication THE NEW YORK TIMES 

• AWARD FOR DISTINCTIVE MERIT 

FOR SALE 
Country Property 

See the big selection advertised 
in The New York Times—New 
York's leader in farm advertis-
ing. Today and every day in the 

Classified Pages. 
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78 
art director ROBERT CUID1 

artist ROBERT CUIDI 

producer TRI-ARTS 

advertiser uurr-cus TELEVISION, L A. 

77 
art director WILLIAM H. BUCKLEY 

artist SAM MARSH 
agency J. WALTER THOMPSON COMPANY 

advertiser FORD DIVISION, FORD MOTOR COMPANY 

o 

MON —CITY DETECTIVE, TUES —SCOTLAND YARD, WED—INTERNATIONAL POLICE 

THURS—THE ADVENTURES OF THE FALCON, FRI—TALES OF TOMORROW 



... .e..•••• ..••••••••• oe....... , ... . 

e,\ 

Portrait of a Happy Art Director. 

The reason? It's B&C from start to finish. 

start here 

e 



79 
art director ADVERTISING DESIGNERS 

artist KENNETH PARK HURST 

agency HAL STEBBINS, INC. 

advertiser BROWN & CALDWELL 

M AWARD FOR DISTINCTIVE MERIT 

80 
art director HERBERT MATTER 

photographer HERBERT MATTER 

agency THE ZLOWE COMPANY 

advertiser KNOLL TEXTILES, INC. 



one of 
the hot 

tmed seats 
11- 1 in our 

industry! 

A aent,•••• f,•••,Ame fn.ry, many 4.arts. A eloaroltedor, h,, eh, se.ehrol film 

owl ...knit:Ado Me respomobilay rreetive Mbar fa. partiriptm. Frao• 

P•ndorrr r. brf e arr irapOrMai. I, II 1131, II, Aim leaie Mr el.rrcten el .Aperke 

ao.fl (re... opened en SRO bainoorae, ch,iehr• Deg et IA , repeal Theater) Am ana 

reamplerni hie eeeirtment roduerr.direrter of "Ktes .V. Molly," for Undoof Art)ote reins«, 

83 
art director SAUL BASS 

photographer SAUL BASS 

advertiser UNITED ARTISTS FILM CORPORATION 

84 
advertiser HARRY ZELENKO, MARION ZELENKO 

photographer MARION ZELENKO 

agency WILLIAM D. McADAMS, INC. 

advertiser CHAS. PFIZER & CO., INC. 

85 
art director SAUL BASS 

photographer MAX YAVNO 

advertiser CLEARY, STRAUSS & IRWIN 

• AWARD FOR DISTINCTIVE MERIT 



79 
art director ADVERTISING DESIGNERS 

artist KENNETH PARKHURST 

agency HAL STEBBINS, INC. 

advertiser BROWN & CALDWELL 

M AWARD FOR DISTINCTIVE MERIT 

80 
art director HERBERT MATTER 

photographer HERBERT MATTER 

agency THE ZLOWE COMPANY 

advertiser KNOLL TEXTILES, INC. 

o 

dlle 
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o 
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art director LEONARD RUBEN 

photographer MAC BALL STUDIO 

agency LESTER ROSSIN ASSOCIATES, INC. 

advertiser LEDERLE LABORATORIES 

82 
art director JAY CENSER 

artist JAY CENSER 

producer RUDER d FINN ASSOCIATES 

advertiser THE HETTINGER CORPORATION 

PA L ITY 

acceptance, combined with broad-

spectrum effectiveness. Each teaspoon-

ful contains 125 mg. AUREOMYCIN. 

ILLTR.EOWYCIN` 



MO %Ike 

MUM Mel!!!'el 
muilmimmill Mae roe 
mumilianamIl MI; 1111 

101 11111111111111111111  

The Bettinger Corporation, with the . 
most diversified equipment in 
the architectural porcelain enamel field, 
offers architects a complete service: 
design, color consultation. 
laboratory controlled production, 
construction engineering and 
product integration, installation. 

AP" 

The Most Respected Name in Architectural Porcelain Enamel 

FIRST in porcelain enamel curtain is till conatriaction 

FIRST in prefaliricateil mechanical' resembled porcelain pond. 

FIRST in port Ilan, miamel•on-stiel murals 

FIRST in engineered porielain for church steeples 

FIRST in cera aaa i a ok,i ipi. I Vein. 

FIRST in cerainic.coateil magnetic sied chalkboard t Arisiorp1,1 

11 It ST in portelaiimocsleel roofing and siding V4:0111{ I 

FIRST in architectural engineered porcelain enamel on lll i ll 

FIRST in estalel fig a separate architectural am' radio engineering ibpartment 

The I3ettinger Corporation Family of Companies 

M.r Settings, Corp. Toledo Porcelain Enamel 
Products Company 

01. • Ludo 05,0 

Porcelain Enamel 
Products Corp. 
Sesor,t. 

Saco. Inc. 
(Parril Conn 

Pod mouth. N 

Halréck Inc 
r n on AltOn.e.10 
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83 
art director SAUL BASS 

photographer SAUL BASS 

advertiser UNITED ARTISTS FILM CORPORATION 

84 
advertiser HARRY ZELENKO, MARION ZELENKO 

photographer MARION ZELENKO 
agency WILLIAM D. McADAMS, INC. 

advertiser CHAS. PFIZER & CO., INC. 

85 
art director SAUL BASS 

photographer MAX YAVNO 

advertiser CLEARY, STRAUSS & IRWIN 

• AWARD FOR DISTINCTIVE MERIT 



Gimmick? 

HOLLYWOOD HAS HERALDED THE BIRTH 

OF A WIDE VARIETY OF TECHNICAL 

INNOVATIONS THESE PAST FEW YEARS.. • 

SOME OF THESE HAVE BEEN GIMMICKS. 

OTHERS WILL ENDURE AS VITAL 

AND STIMULATING CONTRIBUTIONS TO 

THE ENTERTAINMENT INDUSTRY... 

NONETHELESS. THIS IS A GOOD TIME TO 

REMEMBER ONE INDISPUTABLE FACT... 

NOTHING IS AS VITAL, NOTHING IS AS 

STIMULATING TO THE BUSINESS AND THE 

ART OF MOTION PICTURE MAKING 

AS THE BIRTH OF A NEW STAR . 

'RIOT IN CELL BLOCK II' INTRODUCES 

SUCH A STAR. NO GI ICK THIS... 

TORY... 

'NEVILLE BRAND DOM TES WITH HIS 

BROODINGLY POWERFUL PORTRAYAL,., 

SHOWING THE LOOKS. PERSONALITY AND 

ACTING ABILITY THAT MAKES STARS..., 

THE HOLLYWOOD REPORTER 

'NEWCOMER NEVILLE BRAND ESTABLISHES 

HIMSELF AS ONE OF THE INDUSTRY'S 

BEST YOUNG ACTORS'... FILM DAILY 

'BRAND'S ACTING IS NOT ONLY 

EFFECTIVE SHADING OF FACE AND - 

VOItE BUT IN EVERY MOVEMENT OF HIS 

BODY'. . NEW YORK DAILY NEWS 

'A BRILLIANT DELINEATION BY NEVILLE 

BRAND... NEW YORK DAILY MIRROR 

'NEVILLE BRAND DOES A SUPERB JOB'... 

JOHN McCARTEN,THE NEW YORKER 

«P«èfit• ,/• V «et. 44.0* M.bhtV 4%0 • 3/..,S • W M* 



FIRST AWARD FROM THE AMERICAN INSTITUTE OF DECORATORS TO GEORGE NELSON'S THIN•EDGE BED .. A NEW DESIGN 

WHICH ELIMINATES UNNECESSARY BULK WHILE RETAINING DEEP COMFORT. ON VIEW AT ALL HERMAN MILLER SHOWROOMS 

HERMAN MILLER ZEELAND, MICHIGAN 

SHOWROOMS, NEW VONKAANCAOCL GRANO RAPIDS. KANSAS CITY, LOS AMOURS • WRITS To DART. Lers roR FREE COPY Of ''A CROSS SECTION Or HUNAN MILLER FURNITURE" 
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86 
art director GEORGE NELSON 

photographer mIDORI 
agency ALFRED AUERBACH ASSOCIATES 

advertiser HERMAN MILLER FURNITURE COMPANY 
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87 
art director Lows DORFSMAN 

artist OLD ENGRAVING 

producer CBS RADIO 

advertiser ces RADIO 
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88 
art director 

artist 
producer 
advertiser 

11.4 

t3i-1 

I  
11  

WILLIAM GOLDEN 

KURT WEIHS 

CBS TELEVISION 

CBS TELEVISION 

• AWARD FOR DISTINCTIVE MERIT 

89 
art director 

artist 

agency 
advertiser 

HERBERT BRIGGS 

KEN THOMPSON 

YOUNG & RUBICAM, INC. 

YOUNG & RUBICAM, INC. 

‘‘, 

All it takes is the right twist 

40 Ingenuma twnet turns a plea, ot woe ',do 

Inahly useful ohn.et 

Sod an ongenunts IwIat fall often turn an orch. 

nars. advertnung compeogo uto• !hot pro. 

docen oxl.nogriumrs solo. rreult.. IF you know 

Feou t,, make the twist .. and when. 

YOUNG & RUSICAM, INC. 
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...?ehen they're shipped i*"! 
wirebounds by Martin. They 

dress up the pack, protect, ice 
perfectly. Martin Wirebounde 

eoNt less, deliver better 

IIVIAIRT1h1 
ESCIX 

SAL ES Off ICESI 

Whittier, Calif. 

San lose. Calif. 

Oakland. Ore 1 Seattle, Wash. 
Toledo, Ohio 

Roseland, La 
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art director CAL FREEDMAN 

artists CAL FREEDMAN, ART GOODMAN 

agency BYRON H. BROWN AND STAFF 

advertiser MARTIN BROTHERS BOX COMPANY 

IR AWARD FOR DISTINCTIVE MERIT 

91 
art directors MATTHEW LEIBOWITZ, EDMOND G. THOMAS 

artist MATTHEW LEIBOWITZ 

agency CHEW, HARVEY & THOMAS 

advertiser THE NATIONAL DRUG COMPANY 

92 
art director SEYMOUR CHWAST 

artist SEYMOUR CHWAST 

publisher PUSH PIN STUDIOS 

advertiser STERLING ENGRAVING COMPANY 

STRESS 

90 

ruriti,,I tolrorin 

THE rvt 
sit NI.o, to eau. Phobpb/phm I I. Po 

since lan, 

sterling 
• 

Engraving Company •  

304 E. 45 Street, N.Y., MU 4-0715 to 0726 



Economy. beauty 

and quality 

are hail: into 

Glide sliding 

alumintim windows 

and doors. 

Glide windows 

and doors 

are guaranteed 

for the life 

of the building. 

In design, 

engineering, 

and craftsman-

ship, the 

architect and 

lS builder know 
there is no 

equal to Glide. 

Sit GLIDE 184.. 
WINDOWS. INC. 

art director SAUL BASS 

photographer SAUL BASS 

advertiser GLIDE WINDOW COMPANY 

93 

Ft Det , ft01. *..F or o e, 



...Put plain tcdcnt and hard uork soloing probleniA in .irt and 

design for industry. DICK DANNLR representing. 

SAUL BASS. BRUCE DUITF, WV GROW'. 

M. HACIMRSIADI. LOWiLL 11E881 RO. 8111. 11YDI. 

STORY80.4121) ASSOC.. & teLN UICkS. 

605 Washington Street. San Francisco, YUkon 2-0465 

94 
art director SAUL BASS 

photographer Tom WALKER 

advertiser DICK DANNER & ASSOCIATES 

• AWARD FOR DISTINCTIVE MERIT 

95 
art director hum LUBALIN 

photographer LESTER BOOKBINDER 

agency TED BATES & COMPANY 

advertiser ces COLUMBIA 

4,1 
DO NOT DROP 

CUSS FRAGILE 

...on of the Co•uneeot ...... 1.6 Syt.r. 

nn nnnnn 

NOOEt NO. SEMAI NO. 

TELEVISION 

it. 00 NOT DROP A& 

CUSS FRICKE 

G'Ci â 
MOM. NO. SIM NO. 

We've got plenty 

of something! 

Inside these cartons is the hottest 

new line of TV sets you ever did see. 

We'll be unpacking them in Room 

11.106, Chicago Merchandise Mart, 

June 21—July 1. Better be there. 

CBS-Columbia Full Fidelity Television Sets 



"advertising and editorial art is symbolic of the times" 

jury members at work 
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advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines di newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 
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advertising art 

magazines & newspapers 

advertising art 

magazines di newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines dr newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 

advertising art 

magazines & newspapers 



trederick h. roberts 

manager, art and production 
shell oil company 

advertising art 

Ever since newspapers and magazines became 
an integral part of our everyday life and times, 
advertising and editorial art has reflected the 
way we live. It has become symbolic of a way 
of life. When life was more leisurely, we had 
ample time to give this art our undivided at-
tention. Ads were almost story-vignettes with 
lengthy copy and picturesque, detailed artwork. 
They were to be followed from the first word 
to the final period. As time went on, however, 
everything speeded up. Scientific and technical 
developments provided us with a variety of in-
ventions not only to improve our working con-
ditions but also to multiply our means of diver-
sion. The automobile, radio, motion pictures, 
television—all vie with one another for our 
time and attention. Advertising art has changed 
to keep up with the times. Illustrations and de-
sign became more streamlined; copy brief and 
more explicit. The idea was to catch the eye. 
Visual appeal became a must. The message had 
to come quickly, and right to the point. Today, 
advertising and layout artists are developing 
even more modern ideas, pioneering new tech-
niques. Photography, artwork, type and design 
are being experimented with in fresh, unusual 
approaches. The results are truly exciting. . . . 

34  

Progressive art directors have accepted the 
challenge of changing times. Their work will 
not only continue to keep pace with these 
times; it will anticipate the mood and needs 
of the audience of the future. As an art form, 
it will make its position even more secure. 
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97 
art director BERT EMMERT 

photographer RICHARD BEATTIE 

agency McCANN-ERICKSON, INC. 

advertiser CHRYSLER SALES DIVISION, CHRYSLER CORPORATION 

98 
art director EDWARD G. JACCOMA 

photographer IRVING PENN 

agency CECIL & PRESBREY 

advertiser INTERNATIONAL BUSINESS MACHINES CORPORATION 

EVER SEE A BETTER-LOOKING CAR . AT ANY PRICE ? 
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96 
art director DON KUBLY 

photographer IRVING PENN 

agency N. W. AYER & SON, WC. 

advertiser PLYMOUTH 

• • •••••.a. 
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fidfANY NAPPY 

RETURNS * 

Just a tap of your little finger 

on the IBM return key, and the 

carriage gl.des back swiftly, smoothly. 

electrically .. 400 times easier 

than on a manual typewriter' 

This is one of the many energy-saying 

reasons why a whole hour's typing 

on an IBM requires less energy 

than 3 minutes on a manual. 

IBM 
electric typewriters 

less work per word 

•For th• aaaaa typist. 2613.000 tIrricps a year 
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99 
art director 

photographer 
agency 

advertiser 

100 
art director 

engraver 
photographer 

agency 
advertiser 

DORIS BRINKERHOFF 

TOSH MATSUMOTO 

OGILVY, BENSON dr MATHER, INC. 

STEUBEN GLASS 

CARL LINS 

KNAPP ENGRAVING 

IRVING PENN 

YOUNG & RUBICAM, INC. 

GENERAL FOODS, INC., 

JELL-0 PUDDING AND PIE FILLING 

* EXCELLENCE IN ENGRAVING 

101 
art directors EDMUND J. SMITH, BERNARD S. OWETT 

artist JOE KAUFMAN 

agency J. WALTER THOMPSON COMPANY 

advertiser UNITED STATES PLAYING CARD COMPANY 



• • • • • e 

• • • • • • 

• • • • • • 

• • • • • • 

• • e • • • 

• • • • • e 

• • • • • • 

• • • • • • 

• • e • • • 

• • • • • • 

• • • e • • 

• • 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• • • • 

• • • • • 

• • • • • • 

-V‘iria4moct arturzitlg L• • . y :4 4. » • • '• • ' 1 , 

WIWIAINM ENT . 4,4 .4, 4,!: • ér • 

Mt, 
.• - 

Bargain! 1 t 4 
.4: , ';#4: . 41.1 $ ..., 

'¡°% :. 4 . • • 4 ál 

4 ., iire • , I , e fr 0 

i• • '‘. + .71 4 :4: --... 
• * . • f> *ff'S i °Jr!' 

r> • 4 
4, 41 • •7‘. 714 , be . 

Of all reelenee. 
6.41 11•.• .anl• • •••••.1 10 Ile 

r••••• y.ort oil- ter awl 

ate rn•fk•-••• 1,•• b• 

p4in• nu. ¡to., a -reriato: 

••••••elt" afn..ernr.' 

or perl,• teoia it* 

hog•-•, ••nteeueogrooni bor,! 

••• 

rdte•••• ...mar 
doodl 

e 
1 5 

.•• •,» • ”.••••••••••• Ltd.. 

•fe. eadee.,Imme 

4 

it 4 

onat eani.••• 

••••• .1111eal Ilde• of 
Swel 

••••••...— n.,••• 

CON-GRESS andBICYG1 ,F, Playing cards 

102 
art director 

artist 

agency 

advertiser 

WILLIAM H. BUCKLEY 

LESLIE SAALBURC 

J. WALTER THOMPSON COMPANY 

FORD DIVISION, FORD MOTOR COMPANY 



103 
art director WALTER P. GLENN 

photographer IRVING PENN 

agency YOUNG & RUBICAM, INC. 

advertiser FRANKFORT DISTILLERS, FOUR ROSES 

• ART DIRECTORS CLUB MEDAL 
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104 
art director THOMAS W. HECK 

photographer H. FOSTER ENSMINGER 

agency YOUNG & RURICAM, Inc. 

advertiser BORDEN COMPANY 

Which ? lad nr der neck," e .e..L 
I be-ei fen. u and tne11 ined 
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then wad- pr. .•...41 
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FOUR ROSES 



105 
art director ROBERT WHEELER 

photographers RENE AND BERYL WILLIAMS 

agency YOUNG & RUBICAM, INC. 

advertiser HUNT FOODS, INC. 

106 
art director JACK M. ANTHONY 

photographer ANTON BRUEHL STUDIO 

agency YOUNG & RUBICAM, INC. 

advertiser GENERAL FOODS CORPORATION, 
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certainly shape-making... 

art director ELIZABETH EYERLY 

artist ROBERT YEMME 

agency BOTSFORD, CONSTANTINE & GARDNER 

advertiser JANTZEN, INC. 

e certainly red f 

•001*., Mr, u ,.dru 

' weal ereIr • 

and ea,. ee,,ederfiel 

• need en lute*, WOO Cpleeem 
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art director MARTIN STEVENS 

photographer soon RAWLINGS 
agency ELLINGTON & COMPANY 

advertiser CELANESE CORPOR h.TION 
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109 
art director RALPH BRESWITZ 

photographer RICHARD AVEDON 

agency OGILVY, BENSON & MATHER, INC. 

advertiser HELENA RUBENSTEIN 

110 
art director ART ROTHENBERG 

engraver CENTRAL PHOTOENGRAVING 

artist TOD DR AZ 

agency LEBER & KATZ 

advertiser FAR MERS CHIN CHILLA COOPERATI% E 

OF AMERICA, INC. 

ez EXCELLENCE IN ENGRAVING 
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111 
art director ALEXANDER MONTARES 

photographer JOHN RAwLINGS 
agency ANDERSON & CAIRNS, INC. 

advertiser THE DOBECK M UN COMPANY 

The thread of the story is LUR \ 

Ail:EssontEs To Ti IE TIME in fabries woven of gold 1.tireN*—holida splendor. P'''''' ing ''pi he 'Aire>. 

trend dial runs through all fashion. L %Idler shoe in Celanese areiate. Coblentz bag in silk 'weed by 

Hirsch. liraceiet by Zeman in a Dorothy Liebes fabric. both at I.onl to Taylor. Emily W...111..rby 

scarf ia 1)aKay ernbrablrn at Henri 11..adri. s. iaii - garnishing tartallir ant. mail, ..a4 by 

77of Doberkmun Company. Cleveland 1,1'MM • .1••••• / ark: 350 Fifth Ave. • Landon • Amsterdam 



112 
art director DANIEL W. KEEFE 

photographer MARK SHAW 

agency McCANN-ERICK.ON. INC. 

advertiser AMERICAN RAYON INSTITUTE, INC. 

1 no, el hgln •.intn..  II ¡I 

It • 



113 
art director VINCENT DI GIACOMO 

photographer MARK SHAW 
agency OGILVY, BENSON & MATHER, INC. 

advertiser C. F. HATHAWAY & COMPANY 

• ART DIRECTORS CLUB MEDAL 
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115 
art director 

photographer 

agency 

advertiser 

VINCENT DI GIACOMO 

MARK SHAW 

OGILVY, BENSON & MATHER, INC. 

WM. HOLLINS & COMPANY o 
English nannies swear by Viyella® 

FA ITH FIJI. English nannies feel about ‘'iyella rather the may an English 
butler feels about the family silver. Being 
able to show a nursery- wardrobe full of 
this limn-ions, si eft, light flannel sets them 
up a notch in Nanny diim. 

Viyella (rhymes with hi-fella) is woven 
in England from a mixture y a rn of lamb's 
wool and long-staple Egyptian cotton. It 
wears and washes wonderfully. Clothes 
of Vis ella can he handcd il. w n from elder 

brother or sister to ioungrr —in neural 
sneer:scion, tear after year. 

Nlany American youngsters are to ov 
getting tn kn,w the name VI% y.n 
before they tan say "spat-c cadet.'' lour 
children si. ill los e" the bright colors and 
cozy warmth of this imported fabric. 
Here's how nursery Viy vita tomes:Mt-tan 
shorts, sizes I -4, $3.95-3-6 v, 
Solid ,'dot' sh;rts, sizes t-4, $4.95 
$5.9s. Tote, skirt.. Silt, 1-4, $4.115-

3-6x, $5.95. 'fartan is eslots, 1-, 
and 6N, 2.9;. rtan AA. ks, 5,/, • 1-4, 
$5.95 —1-6v, $t,.q;. pr;,t's 
ann.\ un 'rt.'. ;Id rill', Vt 
berets and capes. 

All styles arc avalable in solid 
and a hand. bine •4cc t,f tartan,. 

For the name of your nearest store, 
write 11"illiam hums 1‘ In, ., 
347 Nladis,,n .‘s v.' lc, w 1;,r1:, • .r felt:-
1'11one \l Cera) 11 4-7 Z Zo• 
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The greatest wealth ix to lire content with little. 
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art director 

photographer 
agency 

advertiser 
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art director 

artist 
agency 
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118 
art director 

photographer 
agency 

advertiser 

WALTER REINsEL 

HERBERT MATTER 

N. W. AYER & SON, INC. 

CONTAINER CORPORATION OF AMERICA 

WALTER REINSEL 

ANTONIO FRANSCONI 

N. W. AYER & SON, INC. 

CONTAINER CORPORATION OF AMERICA 

PAUL DARROW 

MING PENN 

N. W. AYER & SON, INC. 

DEBF.ERS CONSOLIDATED MINES 

• ART DIRECTORS CLUB MEDAL 

Container Corporation of America -tt 
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/jellies (SI lee r ragalet me or din mood. 

• MMI lb 1,115 It 51:', bo 
I ca., sao le SIM tee», ea. 111..15415 
54S fI,i* SIS bn rude eno•tomel 

«emte. 014,5^ O. ,11•,•••••, 
*In. ewe, en Joey elnsl Its t.. 

.‘ DIANI()NI) IS 1.'()I: EVER 



119 

o 
art director HARRY PAYNE 

artist ROBERT HALLOCK 

agency BATTON, BARTON, DURSTINE & OSBORN, INC. 

advertiser NATIONAL CITY BANK OF NEW YORK 

11/ AWARD FOR DISTINCTIVE MERIT 
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art director 

photographer 
agency 

advertiser 

121 
art director 

photographer 
agency 

advertiser 

Good news or everyone 

who saw the Coronation 

on Television 

WILLIAM BINZEN, JR. 

PAUL RADKAI 

OGILVY, BENSON & MATHER, INC. 

METROPOLITAN BOTTLING COMPANY 

VINCENT DI GIACOMO 

BRITISH TRAVEL ASSN. PHOTOGRAPHIC UNIT 

OGILVY, BENSON at MATHER, INC. 

BRITISH TRAVEL & HOLIDAYS ASSOCIATION 
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art director HERSCHEL BRASISON 

photographer BERT STERN 

agency LAWRENCE C. GUMBINNER MW. AGENCY 

advertiser s1111RNOFF VODKA 
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art directors 
artist 

agency 
advertiser 

124 
art directors 
photographer 

agency 
advertiser 

ARTHUR T. BLOMQUIST, PAUL SHIVELY 

JOHN GANNAM 

J. WALTER THOMPSON COMPANY 

UNITED STATES BREWERS FOUNDATION 

WILLIAM B. WOOD, SCOTT RUNGE 
JAMES G. KARL 

N. W. AYER & SON, INC. 

CATERPILLAR TRACTOR COMPANY 

In this friendly, freedom-loving land of ours ... Beer Belongs—Enjoy It! 

C AT ER PIL L AR --
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Beauty tricks and beauty treats 
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art director 

artist 
agency 

advertiser 

126 
art director 

artist 
agency 

advertiser 

127 
art director 

photographer 
agency 

advertiser 

THOMAS W. HECK 

BETTY BRADER 

YOUNG & RUBICAM, INC. 

PERSONAL PRODUCTS, COETS 

HARRY PAYNE 

CLARENCE CARTER 

BATTEN, BARTON, DURSTINE & OSBORN, INC. 

NATIONAL CITY BANK OF NEW YORK 

ARTHUR CADY 

STUDIO ASSOCIATES 

YOUNG & RUBICAM, INC. 

JOHNSON & JOHNSON, BAND AID 

Aluminum... and The National City Bank (f New eni 

fr km none how on emperor'. table 
to your °narked n/ •Ifetnray 

Aluminum • the mar abundant metallic 
element in the earth'. mad Yet for 
many »in. after it err fur extracted in 
1025 à w.aat hard In iefine that a oat 
more thin 'Yid In fart Seoul...T. Ill 
armed hi. rmutt important guru on 
Metes of aluminum. muter than gold. 
river or porcelain and leading Fifth 
Avenue JeWete« doepinyed bits of il.,,. 
float in than window. 
Today. aluminum ma the enrich, raeond 

metal ni »lame 'cube fort . and lifth 
tonnage. being outranked only by grid, 
copper. lead and girl. In it,. last furty 
err. North American production him 

expanded ors ninety time. from 21,500 
tom in 1210 to 1.900.000 tone in 1%3' 
Key to tin, phenomenal growth or 

the dim-more in latin of to electrolyte 
method for ',fining aluminum Thie prt, 
am require tan kilowatt hour of ter-
med, to produce 00P pound earning be 
aluminum the title of "mackerel electric 
power- Aluminum's hardening re tn 
trantportation. u home building and 
other temetruction u, hourete,k1 ape, 
arr. and on the faon,, and throughout 
anduetry add. to the nanfor. wormy 
and convenience of oit dad> ida 

National City provides banking we. 
Y.« file aluminum producer. and lutai 
mu» r for all elerninta of American 
Ironer Our other, re fitted by train-
ing end experience to help you loth your 
vaned burner robber.aa well ma to take 
owe of your day-to-day lambing needs. 

When you make National City "your 
banker." you draw on worldlinde teeth 
liea and on more than 110 year of bank 
ing »perm» In this country we ha» 
correspondent h•nlul 11, every mar. end 
60 Menefee in Greeter New York To 
err» you overarm we ha» 57 hennas.. 
end corroyeindent bank. meter> flInlellef 
noSy onportant ray of the bee meld For 
naire about the advantages of marrying the 
world through one hank mount write: 

'flrn N.iorn.li ity Flank of N•411 Yeek 
L5 Wall Street. New York, N.Y. 

Never before a bandage that sticks like this! 

with Super-Stick BAND-AID 
Plastic Strips No milen bandage 

stays as so Well. 
0, stays so neat 
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128 
art director LEO LIONNI 

photographer BEN ROSE 

agency GEYER ADVERTISING, INC. 

advertiser OLIVETTI CORPORATION OF AMERICA 

129 
art director DAVE MANN 

photographer RICHARD AVEDON 

agency J A MIAN ADVERTISING 

advertiser JENS RISON DESIGN, INC. 

130 
art director VINCENT DI GIACOMO 

photographer BEN ROSE 

agency OGILVY, BENSON & MATHER, INC. 

advertiser REED & BARTON 

Rub.. II, I 



131 
art directors JACK SKOLNIK, TED SANDLER 

photographer RICHARD AVEDON 

agency ROBERT W. ORR & ASSOCIATES, INC. 

advertiser THE ANDREW JERGENS COMPANY 

• AWARD FOR DISTINCTIVE MERIT 

Direiner t  pulls you wall) ! Neu %Noodisury Soap 
ir enriched %jilt 7 face main oils 

: ".ty99 
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132 
art directors KAY KERR, BERNARD T. GRANT 

engraver KNAPP ENGRAVING co. 
photographer ERNST BEADLE 

agency J. R. FLANAGAN 

advertiser NEIMAN-MARCUS 

er EXCELLENCE IN ENGRAVING 
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te Wk, buow weber 

de fanner 14ii 

eu uequu.. 

onenme de ume, 

,"per•p.. per.' per Idueriça• 

J. femur 179i 

. roper a.le 

Die:Mein 

44-efla* zetvine.. 
led Se sae 1tenue. I.. I aril& r. 

art directors STUART W. WELLS, JR., BERNARD T. GRANT 

photographer EDWIN BLUMENFELD 

agency J. R. FLANAGAN 

advertiser THE DAYTON COMPANY 

134 
art director HOWARD K. RICHMOND 

artist RUTH KATZ 

photographer HERBERT LOEBEL 

agency BOZELL & JACOBS, INC. 

advertiser HERBERT LEVINE, INC. 

135 
art director WILLIAM TAUBIN 

photographer WINGATE PAINE 

agency DOUGLAS D. SIMON ADVERTISING, INC. 

advertiser L'AIGLON APPAREL, INC. 

AWARD FOR DISTINCTIVE MERIT 
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who's the lady In the L'Aiglon? 
man Le *MY so .1.11•nir. 
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HERE 

COMES 

THE BRIDE... 

REMEMBER? 

The years do slip by. Shortly after you were married, 

you bought some insurance to protect your wife. 

Maybe you added more when your first child was born. 

But look — your family is growing up, and the girl 

you married is now also a woman with many 

responsibilities. We can help you make use of 

your present insurance to build a new program that will 

make it possible for your wife to meet those responsibilities 

and take care of herself and the children. 

This program gives you a modest "family man's estate." 

If you should die, your family gets money for 

immediate needs. Then the program takes care of 

the mortgage on your home. It pays your family an income 

over the years while your children are growing up. 

And it provides for their education. 

If you are disabled because of sickness or accident, 

it pays you an income. If you live, it becomes 

your own retirement program. 

We call this new program "The Cotnpilator." 

If a Security Mutual Life representative is listed 

in your directory, phone him. He wiU tell you more about it. 

Or write to us and we will. 

Security Mutual Life Insurance Company, Binghamton, New York 

Would you like a reproduction of this memorable Ihn id Stone Martin Aran one It n printed 
without alr Olnuage. on tine paper notable fur framing. ;Oft orate toy,. Thtft. Is nu ublotalion 



136 
art director 

artist 
agency 

advertiser 

LEONARD KARSAKOV 

DAVID STONE MARTIN 

THE BRESNICK COMPANY, INC. 

SECURITY MUTUAL LIFE INSURANCE COMPANY 

• AWARD FOR DISTINCTIVE MERIT 

137 
art director 

photographer 
agency 

advertiser 

138 
art director 

photographer 
agency 

advertiser 

TOM ROSS 

CLYDE HARE 

KETCHUM MACLEOD & GROVE, INC. 

AMERICAN GAS ASSN. 

Ow 
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HOWARD HENRY 

BEN ROSE 

N. W. AYER & SON 

ELECTRIC LIGHT d POWER COMPANY 

Throughout America. industry improves production ... thanks to ats 
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139 
art director J. ALAN ROCKMORE 

artist WHITNEY DARROW 

agency BENTON 8 BOWLES, INC. 

advertiser GENERAL FOODS CORPORATION, POST TOASTIEs 

II AWARD FOR DISTINCTIVE MERIT 

140 
art directors JAMES O. RANKIN, DANIEL LOIZEALX 

photographer IR WIN BLUMENFELD 

agency HILTON AND RIGGIO, INC. 

advertiser COCA-COLA BOTTLING COMPANY OF NEW YORK. INC. 
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141 
art director GENE HOOVER 

artist THOMAS E. HUTCHENS 

agency HENRY J. KAUFMAN & ASSOCIA1F‘ 

advertiser H AR ver's o 



CHANEL N93 

its history now. 

the impact of the 

Chanel look and 

how its going to 

influence your he 

here we-re still unfolding 

all the facets of d . 

now we've come to the 

sheath and the way 

she would have it 

move towering thin you 

probably remember it. 

black jersey that 

recalls a dignity that 

has been missed. 

or this same jersey 

sheath with. a chanellike 

tailored white shirtwaist, 

a clean kind of look. 

simple succinct, 

overwhelmingly female. 

to to 18. 22.95 

sPcord floor and all 

JOSEPH 

MAGNIN 

143 
art director mARGET LARSEN 

artist BETTY BRADER 

advertiser JOSEPH MAGNIN CO., INC. 

142 
art director MARGET LARSEN 

artist BETTY BRADER 

advertiser JOSEPH MAGNIN CO., INC. 
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introdu, no MOod, o. he ..,4 ”en, two h c.c.s 

crested etoec.ol y for Bono,. Blues 'MOM toeivond For the 
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how ho apply re4,4 new head., •.<therte. 

8, Preston Center. or Taker., Shop, 

Imo Moor. downtown 

art director ANN BRYAN 

designer EETTY FRASER 

artist m EG NEAL 
advertiser NEI MA N-MARCUS 

145 
art director SILAS SPITZER 

photographer BERT STERN 

advertiser WEBER & HEILERON ER 

• ART DIRECTORS CLUB MEDAL 





Tonight at 10:30 on channel 2 

"SEE IT NOW; edited by Edward R. Murrow 

and Fred W Friendly, presents the first of a two-part 

Report on South Africa 
Sponsored by ALCnA THE ALUMINUM COMPANY OF AMERICA 
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146 
art director WILLIAM GOLDEN 

artist BEN SHAHN 

producer CBS TELEVISION 

advertiser CBS TELEVISION 

• AWARD FOR DISTINCTIVE MERIT 

147 
art director HERSHEL BRAP.ISON 

photographer BERT STERN 

agency LAWRENCE C. GUMBINNER 

advertiser G. F. HEUBLEIN & COMPANY, 

ShIIRNOFF VODKA 
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148 
art director ARTHUR SHIPMAN 

artist ARTHUR SHIPMAN 

agency MADDEN & SHIPMAN 

advertiser FRANK BROTHERS 

Ruport on Men's Wear 
I tom ideli• magazine ilevcileil to new. and informal •  

idiom 111111 ... elOilling and furiai•diinu,. If wire ita diaL» 

trade. wake -tore s op see il. 1 011E lersi ‘,.% ill 
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149 

art director LOUIS SILVERSTEIN 

artist BILL SOKOL 

advertiser THE NEW YORK TIMES, 

PROMOTION DEPT. 

150 
art director ARNOLD VARGA 

artist ARNOLD VARGA 

advertiser COX'S, INC. 

Next Sunday in The New York Times 

• 
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art director 

photographer 
agency 

advertiser 

152 
art director 

photographer 
agency 

advertiser 

HUGH WHITE 

WAYNE MILLER 

YOUNG & RUBICAM, 

LIFE MAGAZINE 

LEONARD RUBEN 

WALTER SILVER 

LESTER ROSSIN ASSOCIATES, INC. 

LEDERLE LABORATORIES 



blood stream 

is of primary importance 

in establishing effective 

antibiotic concentrations 

at the site of the infection. 

• • • • • • • • 

Capsules . Pediatric Drops — Oral Suspension - Teblets — 
SKRSOIDS° Cisperuble Posielee —Intravenous —Soluble Tabled 

• • • • • • • • • • o 
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For the finest reproduction... 
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CAST COATED PAPERS 

153 
art director ALGER B. scorr 

photographer ALBERT GOMMI 

agency CAMPBELL-EWALD COMPANY (DETROIT) 

advertiser CHAMPION PAPER AND FIBRE CO. 

154 
art director ALGER B. SCOTT 

photographer ALBERT GOMMI 

agency CAMPBELL-EWALD COMPANY (DETROIT) 

advertiser CHAMPION PAPER AND FIBRE COMPANY 

-..rezzeksti• 

THE CHAMPION PAPER AND FIBRE COMPANY 

HAMILTON OHIO 
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o 
art director ERADBURY THOMPSON 

artist FREDERIC JAMES 

publisher WEST VIRGINIA PULP AND PAPER COMPANY 

publication WESTVACO INSPIRATIONS FOR PRINTERS 

156 
art director LEONARD RUBEN 

artist IRVINE KAMENS 

agency LESTER ROSSIN ASSOCIATES, 

advertiser LEDERLE LABORATORIES 

Wee,. Insprahan foi Prudery 4 1- C.••••1 



fluid can be controlled ... 

In cardiac disease the control of body fluids 

is of paramount importance in therapy. DIAMOX, 

by inhibiting carbonic anhydrase and thereby 

increasing urinary output, is a new diuretic principle . . . 

effective orally . . . for prolonged use. 

r) \\ I( )N. 
Aceetasaleamide Led/iris 
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157 
art director RICHARD HURD 

photographer RALPH BARTHOLOMEW 

agency J. WALTER THOMPSON COMPANY 

advertiser EASTMAN KODAK COMPANY 

158 
art directors WALTER GEOGHEGAN, CHARLES ADORNEY 

photographer DON ALLEN 

agency CALKINS & HOLDEN, INC. 

advertiser FIRMENICH OF CANADA, LTD. 

159 
art director WILLIAM GOLDEN 

photographer DON BRIGGS 

producer CBS TELEVISION 

advertiser CBS TELEVISION 

II AWARD FOR DISTINCTIVE MERIT 

etio4t-

imitation vanilla bean flavor by Firmenich 

the direei and authentic 

ropy aehaered by origino? research 

Venda Bean need, by Idnenen nun, In• t•rtel• Ode. tee nrennel 
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Come closer, won't you? 

There, just close enough to see inside your suit customers' pocketbooks. Where the bankbooks fatten while the hunt for 

a good buy goes on. (Which, this fall, could be till clearance.) Now, go see the new suitings woven with rayon: 

menswear grays, chalk stripes, frosteds. In suits that are more than likely to start your customers spending early. 

Sure to! They're big fashion news. At all the important resources, too. Atol backed in August and September by 

the Americun Rayon Institute's new, powerful, national ad campaign. And magazine and newspaper editorials 

And some of the finest stores in the country. You can tie in \\ ith any one of the nationally advertised suits. Or all. Or others 

of your choice. The campaign base is broad. Any way you go about it. it will bring you closer to a big season. 

A suit promotion of the American Rayon Institute, 350 Fifth Avenue, New York 1, N. Y. 

'f 'I Plan Iblea lie-in, or get resource iniormation, call Jeanne ¡'serre at OX 5.6390 
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DANIEL W. KEEFE 

LUDWIG BEMELMANS 

McCANN-ERICKSON, INC. 

AMERICAN RAYON INSTITUTE, IN(.. 
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WM. TAUBIN 

JEROME SNYDER 

DOUGLAS D. SIMON ADV., INC. 

EINIGER MILLS, INC. 

CARL FISCHER 

CARL FISCHER 

SUDLER & HENNESSEY, INC. 
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"magazine design today -a transition from word thinking to visual thinking" 

indecision 
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The target is to make the layout as obvious as possible, which is what LOOK and 

the other magazines above did with their prizewinning designs. 



EDITORIAL LAYOUT 

\ 

due ........«..•••••••••••• 

I 

•••.,  

The  magazine design and layout of today re-

flect the big change in the editorial field in the 

last 25 years—a transition from word think-

ing to visual thinking. 

While editors of the past thought in terms 

of the message only, today's editor and art 

director know that the contents, while still all 

important, must be presented in a visually at-

tractive form. 

There has been a definite change in the rela-

tionship between illustration and text. The 

trend today is to illustrate the message visually 

where possible and to use supplementary text 

to expand the message for those who want more 

details. 

Why does this change in emphasis from 

words to pictures assume such importance now? 

In the first half of the Twentieth Century we 

(continued on following page) 



wallace f. halnlIne 

art director 
house beautiful magazine 

34 

editorial layout 

have had a period of technical development 

unprecedented in history. We are living in the 

period of the automobile, the radio and tele-

vision, and these and many other technical 

achievements consume a certain amount of the 

potential readers' time. 

Therefore, with all the competition for the 

readers' interest, it is imperative that the 

magazine editor and art director plan their 

publication for the fast, comprehensive com-

munication of ideas. 
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art directors SIREN ERMOYAN, GUIDO JAMES 

photographer PAUL D'OME 

publisher HEARsT CORPORATION 

publication GOOD HOUSEKEEPING 
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art director HENRY WOLF 

artist BOTTICELLI, BETTMANN ARCHIVES 

publisher ESQUIRE, INC. 

publication ESQUIRE MAGAZINE 
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art directors SI REN ERMOYAN, GUIDO JAMES 

photographer PAUL D'OME 

publisher HEARST CORPORATION 

publication GOOD HOUSEKEEPING 

166 
art director CHARLES TUDOR 

photographer TOM YEE 
publisher TIME, Inc. 

publication LIFE MAGAZINE 
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I REMEMBER 

CHURCH 
First in an occasional series of articles about different churches, 

by different people who hare loved them 

O. Sunday at rhumb I oat behind • woman whou devotion. were hampered In tfie. 

mill and li•ely tons who mewmpanted her. The bu,. out buide each other o fir.t. Ind It 
giddy became evident that Mi. war an arrangunent milt,» to this enother'e peace of mind. 
OA to mention thr other wouhipero in the vicinity So We planed Amen between them. a• 

abater. That worked • link. Ion... but no much. I oatehed lb.. mitten* tooth intent.l mil 

fell to wondering whether I had been aio unruly when my mother first took me to dwelt. 

Probably, ,no. although I had no lumber nd on... rollaborme with in miaelhier. I 
do not remember the incident. but I hove been told that the firm time nty mother took me to 

Mn.., at the me of four or fi.e. I mine to doe point i. otu-dime!, lo, &eking. in a loud wake. 
"Where God?" I already Imew mid puyert to Him earl, night and now that!had 

eon. to •t Hint at home. it erected only fair that Ile should appear and weleame nte. 
Ma mother whimered dial Ile was in ti.. tuber-aim-le on the altar. and .he prohahly addled 
that I gm. to be quiet. like a good bay, and not drop lb. fi•e rent* ohm haul torn me to put 
in the plate whom Mr. Mulyneen or Mr. Shea paeowl it. 

Going to church wee not • there. h wu • new and earning experience There wnle about 

oemelliing going on that na. humming anal colorful. The flower. mil lighted rend], on the 
tilt. and die remmento of the priori %tiered on, imagination. mid 111111IMIIII 

flY .FMLAILINIBC. 

Awl Ifi,000foromfocIrreireal9M ifliollfetote rimmed era* 

.• ....,77^rbew.""w . . 

Little 

Squirrel 

Lost 

—ffluidelligapred  

A little girl found a tout tun> wen. gel in the wooedn and wog him 

honor o ah her There. In gren “1•• Merman., except 

people Not harm. a neahel to au.. hten h. wa. Ut11.Ware. 'hat 

tho enratonment wa, one for grordng %burl-rein In 

feet onle.o he had peek...1 In too on nhen noon.. nee k,. ladle 

he couldn't hare know,. moth about puttee> at all. there weren't 

any other, in the Attie nolo neighborhood So. he bed to mane do 

troth ,uat pe,iple The Idrle equ.rrel e-emed tuapp enough Fe ate 

peanut... clambered over du rtoldret and p0.....und th. hotter 

But en/wt.-no, Jul the even., • eoltnee, he ;nod ad on the doe-

'dep. wIth loa hu lower. end a (Brown> loon in M. eyes 
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art director SUREN ERMOYAN 

photographer BEN ROSE 

publisher HEARST CORPORATION 

publication GOOD HOUSEKEEPING 
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ALEXANDER LIBERMAN, 

PRISCILLA PECK 

IRVING PENN 

CONDÉ NAST PUBLICATIONS, INC. 

AMERICAN VOGUE 

II AWARD FOR DISTINCTIVE MERIT 

169 
art director ALLEN F. HURLBURT 

photographers JIM AND PAT POND 

publisher COWLES MAGAZINES, INC. 

publication LOOK MAGAZINE 
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THE WOMAN'S DAY 

1954 

CooY13o 
62 MENUS pages 62 and 75 

10 APPETIZERS. RELISHES page 64 

10 BEVERAGES page 64 

11 BREADS page 65 

28 DESSERTS page 65 

43 MAIN DISHES pages 67 and 75 

25 SALADS. DRESSINGS page 70 

18 SANDWICHES. SPREADS. SAUCES page 71 

16 SOUPS page 72 

27 VEGETABLES page 73 

PLUS - 1 DAY'S COOKING: 3 DAYS EATING page 75 
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KIRK C. WILKINSON, PHILLIP DYKSTRA 

ARNAUD MAGGS 

WOMAN'S DAY, INC. 

WOMAN'S DAY 

III 
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art director HENRY WOLF 

artist CLAYRE DURANI 

publisher ESQUIRE, INC. 

publication ESQUIRE MAGAZINE 
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PARFAIT COLORS 

art director HENRY WOLF 

photographer BEN SOMOROFF 

publisher ESQUIRE, INC. 

publication ESQUIRE MAGAZINE 
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art director HENRY WOLF 

photographer BEN ROSE 

publisher ESQUIRE, INC. 

publication ESQUIRE MAGAZINE 

• AWARD FOR DISTINCTIVE MERIT 
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ART KANE 

PETER DIMITRI 

TRIANGLE PUBLICATIONS 

SEVENTEEN MAGAZINE 
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Forrver-Bui Not Enotioh 

WREN ERMOYAN 

CORY WHITMORE 

HEARST CORPORATION 

GOOD HOUSEKEEPING 
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art director ALEXEY BRODOVITCH 

photographer RICHARD AVEDON 
publisher HEARST CORPORATION 

publication HARPER'S BAZAAR 

179 
art director ALEXEY BRODOVITCH 

photographer FERENC BERKO 

publisher HEARST CORPORATION 

publication HARPER'S BAZAAR 

11 AWARD FOR DISTINCTIVE MERIT 
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o art directors ALLEN F. HURLBURT, LEONARD JOSSEL 

photographer DOUG JONES 

publisher COWLES MAGAZINES, INC. 

publication LOOK MAGAZINE 

• ART DIRECTORS CLUB MEDAL 
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art director ANTHONY T. MAZZOLA 

typographer CUNEO PRESS 

artist ANDREW WYETH 

publisher HEARST CORPORATION 

publication TOWN dr COUNTRY 

* TYPOGRAPHIC AWARD 
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art directors ALEXANDER LIBERMAN, 

PRISCILLA PECK 

photographer WILLIAM KLEIN 

publisher CONDÉ NAST PUBLICATIONS, INC. 

publication AMERICAN VOGUE 
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art director CIPE PINELES 

photographer WILLIAM HELBURN 

publisher STREET AND SMITH PUBLICATIONS, INC. 

publication CHARM MAGAZINE 

The nillion-Dollar Look 
of Minim Peo-oleum 
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art director LEO LIONNI 

artist  FREDERICK FRANCK 

publisher TIME, INC. 

publication FORTUNE 

»Wee Mu...Neal a. Patty 
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art directors BERNARD QUINT, CHARLES TUDOR 

photographer GJON nin.1 
publisher TIME, INC. 

publication LIFE MAGAZINE 

• AWARD FOR DISTINCTIVE MERIT 
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art directors ALEXANDER LIBERMAN, PRISCILLA PECK 

photographer ALEXANDER LIBERMAN 

publisher CONDE NAST PUBLICATIONS, INC. 

publication AMERICAN VOGUE 

• ART DIRECTORS CLUB MEDAL 
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art directors 
photographer 

publisher 
publication 
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art director 

artist 
publisher 

publication 

Design Portfolio 
III 

5•1te Tmotowl.. Clemnuo•CM.1. Aden 
.. der, b, laml. Ctn.& 

e-books taught reflected this concern 
ilk the path» tg. /1 parent', paradiee 

Little gentlemen don't spit at their 
MI ethers Ns.. 241. said lone. Gentlemen 
don't go around looking like porcupines 

211. 'If, do they hoist their snack 
through the chimney 1No. 161. E, en 
m hen children mere introduced tu fan-
ta..y. that feigns> involved a shift of 

happeninge in the real world. 
I h an lugs and engravingo were faithful 
la the rules of the tale. The Cheshire 
at oat with his grin in /1 real tree. 

I'doechio, in a real whale's gullet and 
the wind in the willows. though it car-
fied the voices of itat and Mole. wag 
like any wind in a real tree. So with 
illustration» for Aesop and Grimm. for 
Miss Muffet and Tom Thumb. 
But in recent decades, art made for 

rhildren has changed. It hag become 
Juvenile Art. The trend may have 
begun with Gauguin. hut it hag far 
more to do with professional Creative 

2 

CHARLES TUDOR, BERNARD QUINT 

W. EUGENE SMITH 

TIME, INC. 

LIFE MAGAZUSE 

BRADBURY THOM PSON 

CHILDREN'S BOOK ILLUSTRATORS 

THE ART FOUNDATION PRESS, INC. 

ART NEWS 

Children's Book 
Illustration 
By Eleanor C. Munro 

If the child is really father to the mart, 
It would be hard to, tell from the Moira 
of the world he lives In today. It II% die 
tinctly labeled for children" and only 
grown-ups must keep off the gnus. The 
industries which keep it a stylish world 
keep it stylishly childish, and this ap-
plies' to the picture, which are made for 
the books for the children. 

Children's booke and their illustra-
tions used ti, he cast in terms of the 
adult world. to which their reader' 
aspired. Most people had fewer theories 
about the nature of childhood. Children 
mere lienked at as rather eeriotti begin-
ners at adulthood; the lemma their pie-

1 

A Man of Mercy 
Africa's misery turns saintly Albert Schweitzer into a driving taskmaN,,T 
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art director ALLEN F. HURLBURT 

photographer GENE KA M MERMAN 

publisher COWLES MAGAZINES, INC. 

publication LOOK MAGAZINE 

190 192 
art directors ALEXANDER LIBERMAN, PRISCILLA PECK WI directors ALEXANDER LIBERMAN, PRISCILLA PECK 

photographer HERBERT MATTER photographer CLIFFORD COFFIN 

publisher CONDÉ NAST PUBLICATIONS, INC. publisher CONDÉ NAST PUBLICATIONS, INC. 

publication AMERICAN VOGUE publication AMERICAN VOGUE 

AWARD FOR DISTINCTIVE MERIT 
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art directors ALEXANDER LIBERMAN, PRISCILLA PECK 

artist ERIC (CARL ERICSON) 

publisher CONDÉ NAST PUBLICATIONS, ING. 

publication AMERICAN VOGUE 
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Fortune's Twenty-Fifth Anniversary Year 

Beginning Three Series on eThe American Breakthrough" 
The New Economy The New Management The New Goals 

Also in this issue, twenty other timely articles- See page 1 
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art director LEO LIONNI 

artist FLORENCE BEZRUTCZYK 

publisher TIME, INC. 

publication FORTUNE 

194 
art directors ALEXANDER LIBERMAN, PRISCILLA PECK 

photographer CLIFFORD COFFIN 

publisher CONDÉ NAST PUBLICATIONS, INC. 

publication AMERICAN VOGUE 

• AWARD FOR DISTINCTIVE MERIT 

195 
art director RALPH PATTERSON 

artist ERIK NITsCHE 

publisher NATION'S BUSINESS MAGAZINE 
publication NATION'S BUSINESS M AGAZI 

o 
Nation's Business 
A MAGAZINE FOR BUSINESSMEN PA AY 1904 
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o 196 art director HERB LUBALIN 

artist HERB LUBALIN 

publisher sUDLER 8. HENNESSEY, INC. 

publication ART IN ADVERTISING 

197 
art director ALDO GIARGULA 

artist SALVAToRE LUDIC° 

publisher WHITNEY PUBLICATIONS 

publication INTERIORS 

198 
art director DONALD R. RUTHER 

artist WALTER H. ALLNER 
designer WALTER H. ALLNER 

publisher MODERN PACKAGING CORPORATION 

publication MODERN PACKAGING MAGAZINE 

11 AWARD FOR DISTINCTIVE MERIT 



FEBRUARY 1933 

IN THIS ISSUE: Canning is America's biggest 

and most widespread packaging industry 
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Featuring SECURITY and the GOOD THINGS in LIFE 

Cast of more than 
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People 

138th ANNUAL STATEMENT 
Jan. THE PHILADELPHIA 
1 SAYING FUND 

1955 SOCIETY 

199 
art director VINCENT BENEDICT 

artist BORIN DRUCKER 

agency GRAY & ROGERS 

advertiser THE PHILADELPHIA SAYING FUND SOCIETY 

200 
art director ROBERT L. STEINLE 

artist KENNETH PARKHURST 

agency ARTHUR FORISTALL & COMPANY 

advertiser DOUGLAS OIL COMPANY OF CALIFORNIA 

201 
art director J. K. FOGELMAN 

artist EUGENE KARLIN 

photographer KETIJRAH BLAKELY 

advertiser CIBA 
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'TERAPIA 

art director BRADS( Hi THOMPSON 

artist BRADBURY THOMPSON 

publisher WEST VIRGINIA PULP AND PAPER CO. 

publication WESTVACO INSPIRATIONS FOR PRINTERS NO. 198 

• ART DIRECTORS CLUB MEDAL 

203 
art director WILL BURTIN 

artist WILL BURTIN 

photographer BODO WUTH 

publisher LABORATORIOS LIFE (QUM, ECUADOR) 

publication TERAPIA (LIFE) 

al AWARD FOR DISTINCTIVE MERIT 
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"recognizable images - a pre-requisite of editorial art" 



lester beall 

designer 

editorial art 

Editorial art has primarily long manifested 

itself as a literal translation of the written 

message it accompanies. This manifestation 

has been characterized in the main by careful 

delineation of detail, often carried to such ex-

tremes that the basic purpose of the illustration 

has been forgotten, and, therefore, the intended 

mood-image is blurred or nullified. 

Although some illustrators have used the 

naturalistic idiom to achieve expressionistic 

impressions clearly defined from this tradition, 

they are unfortunately still in the minority. 

Oddly enough, it is the camera, the instru-

ment of supreme and incisive picturization, 

that today, in the hands of the creative photog-

rapher, is leading in the search for a new phi-

losophy of editorial visual projection. For the 

photograph, even though distorted or surfeited 

34 

with unnaturalistic colors, still retains a sense 

of contact with the realistic world around us. 

This contact, with at least partially recogniz-

able images, appears to be a likely prerequisite 

of editorial art for some time to come. 
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art director 

artist 
publisher 

publication 

CIPE PINELES 

DORIS LEE 

STREET AND SMITH PUBLICATIONS, INC. 

CHARM MAGAZINE 

• AWARD FOR DISTINCTIVE MERIT 
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art director JOHN C. PELLEW 

artist JOE BOWLER 

publisher THE CROWELL-COLLIER PUBLISHING CO. 

publication COLLIER'S 

\( 1 Or I I( )\ " 
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206 
art director JOHN C. PELLEW 

artist ROBERT FAWCETT 

publisher THE CROWELL-COLLIER PUBLISHING CO. 

publication COLLIER'S 
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art director ROBERT C. ATHERTON 

artist AUSTIN BRIGGS 

publisher HEARST CORPORATION 

publication COSMOPOLITAN 

208 
art director HENRY WOLF 

artist JOHN GROTH 

publisher ESQUIRE, INC. 

publication ESQUIRE MAGAZINE 
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art director 

artist 
publisher 

publication 

210 
art director 

artist 
publisher 

publication 

J. WALTER FLYNN 

GUSTAV REHBERGER 

EVERYWOMAN'S INC. 

EVERYWOMAN'S MAGAZINE 

SUREN ERMOYAN 

WALTER SKOR 

HEARsT CORPORATION 

GOOD HOUSEKEEPING 
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art director 

artist 
publisher 

publication 
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SUREN ERMOYAN 

BERNARD LA MOTTE 

HEARST MAGAZINES, INC. 

GOOD HOUSEKEEPING 

• AWARD FOR DISTINCTIVE MERIT 

212 
art director 

artist 
publisher 

publication 

SUBEN ERMOYAN 

JOHN GANNAM 

HEARST CORPORATION 

GOOD HOUSEKEEPING 
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art director CIPE PINELES 

artist BEN SHAHN 
publisher STREET AND SMITH PUBLICATIONS, INC. 

publication CHARM MAGAZINE 

• ART DIRECTORS CLUB MEDAL 
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art director SUREN ERMOYAN 

artist JOHN CANNA M 

publisher HEARST CORPORATION 

publication GOOD HOUSEKEEPING 

215 
art director SUREN ERMOYAN 

artist AL PARKER 

publisher HEARST CORPORATION 

publication GOOD HOUSEKEEPING 

216 
art director SURER ERMOYAN 

artist COBY WHITMORE 

publisher HEARST CORPORATION 

publication GOOD HOUSEKEEPING 

Cats Know - 
r, Who Hate Them 

Maple a Oda wft ¡title like ttis havin g a hügii ending. 
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art director FRANK KILKER 

artist JOE DEMERS 

publisher CURTIs PUBLISHING COMPANY 

publication SATURDAY EVENING POST 

218 
art director GENE ALIMAN 

artist JAMES HILL 

publisher MACLEAN-HUNTER 

publication MACLEAN'S MAGAZINE 

219 
art director ART KANE 

artist DORIS LEE 

publisher TRIANGLE PUBLICATIONS 

publication SEVENTEEN MAGAZINE 

• ART DIRECTORS CLUB MEDAL 

Welcome Home. Marie 
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220 221 
art director ART KANE art director EDWARD F. O'CONNELL 

artist SOL LEWITT artist LUDWIG BEMELMANS 

publisher TRIANGLE PUBLICATIONS publisher UNITED NEWSPAPERS CORPORATION 

publication SEVENTEEN MAGAZINE publication THIS WEEK MAGAZINE 

• AWARD FOR DISTINCTIVE MERIT 
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art director CIPE PINELES 

artist EVALINE NESS 

publisher STREET AND SMITH PUBLICATIONS, INC. 
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art director ART KANE 
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artist JEROME WITK1N 

publisher TRIANGLE PUBLICATIONS 

publication SEVENTEEN MAGAZINE 
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publisher CONTEMPORARY PUBLICATIONS, INC. 

publication CHICAGO 
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art director ALEXEY BRODOVITCH 

photographer RICHARD AVEDON 

publisher HEARST CORPORATION 

publication HARPER'S BAZAAR 
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publisher CONDÉ NAST PUBLICATIONS, INC. 
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Evening changes: 

make them up 

On these pages. evening dresses 

for faces—the idea, a change from everyday. 

Above, el.:dour set in platirium— 

Helena Rubinstein's night lights dazzler. 

A sapphire eye-pencil draws a half circle 

over the blue-mascara-ed lashes, and 

the arc is filled with blue shadow. 

The same pencil draws a well-defined 

outline for brilliant lipstick which 

then blends into it. And the platinum? 

" It's an eye shadow, all shimmer, 

to go over the blue lids. 

but also out-of-bounds: to mix 

with the rouge, to shine over 

the lipstick. Effect? Glowing. 

Right -- that's right. green powder. 

It's lightly filmed over the usual 

complexion makc-up- and the change 

is immediate. Suddenly, the skin 

shows a translucent brilliance, 

not green. but whiter than white. 

Marie Earle's "Lotus Lily.-
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STREET AND SMITH PUBLICATIONS, INC. 
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JAMES VILES 

STREET AND SMITH PUBLICATIONS, INC. 

CHARM MAGAZINE 

J. WALTER FLYNN 

GEORGE LAZARNICK 

EVERYWOMAN'S MAGAZINE, INC. 

EVERYWOMAN'S MAGAZINE 
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er>one Imes m the char of 
--st the old•fashioned Italian 
—i4grocery, where cheeses. sa• 

oi. sauces. and rpicea are displa>ed in 
rich and appetizing variety along with 
pastas of even shape and size. Hut to-
ilm's homemaker can find the same wide 
selection of all these foods in cornesiimit 
fainily•size packages al her neighbor-
hood grocer store or supermarket. 
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art directors SUBEN ERMOYAN, GUIDO JAMES 

photographer PAUL D'OME 

publisher HEARST CORPORATION 

publication GOOD HOUSEKEEPING 
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photographer PAUL D'OME 

publisher HEARST CORPORATION 
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publisher COWLES MAGAZINES, INC. 

publication LOOK MAGAZINE 
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publisher HEARST CORPORATION 

publication HOUSE BEAUTIFUL 
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publication HOUSE & GARDEN 
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photographer ERNEST SILVA 

publisher STREET AND SMITH PUBLICATIONS, INC. 

publication LIVING FOR YOUNG HOMEMAKERS 

• ART DIRECTORS CLUB MEDAL 
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art director OTTO STORCH 

photographer EZRA STOLLER 

publisher McC ALL CORPORATION 

publication McCALL'S MAGAZINE 

257 
art director CHARLES TUDOR 

photographer BEN ROSE 

publisher TIME. INC. 

publication LIFE MAGAZINE 

• AWARD FOR DISTINCTIVE MERIT 

258 
art director ART KANE 

artist LORRAINE FOX 

publisher TRIANGLE PUBLICATIONS 

publication SEVENTEEN MAGAZINE 
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art director 

photographer 
publisher 

publication 
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art directors 
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art directors 
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publisher 
publication 
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IRWIN GLUSKER 

BRADLEY SMITH 

AMERICAN HERITAGE PUBLISHING CO. 

AMERICAN HERITAGE 

AL ALLARD, NORMAN KENT 

PETER HELCK 

FAWCETT PUBLICATIONS 

AUTO YEARBOOK 

CHARLES TUDOR, BERNARD QUINT 

ELIOT ELISOFON 

TIME, INC. 

LIFE MAGAZINE 
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262 
art director CHARLES TUDOR 

photographer RALPH CRANE 

pu blishci TIME. INC. 

publication LIFE MAGAZINE 

• ART DIRECTORS CLUB MEDAL 

263 
art director CHARLES TUDOR 

photographer J. R. EYERMAN 

publisher TIME. INC. 

pu blication LIFE MAGAZINE 

o 
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art director CHARLES TUDOR 

photographer Euvr LLISOFON 

publisher TIME, INC. 

publication LIFE MAGAZINE 

265 
art director JEROME SNYDER 

photographer HY PESKIN 

publisher TIME, INC. 

publication SPORTS ILLUSTRATED 

266 
art directors ALEXANDER LIBERMAN, PRISCILLA PECK 

photographer ALEXANDER LIBERMAN 

publisher CONDÉ NAST PULICATIONS, INC. 

publication AMERICAN VOGUE 

II AWARD FOR DISTINCTIVE MERIT 





o 267 art directors ALEXANDER LIBERMAN, PRISCILLA PECK 

artist RENE BOUCHE 

publisher CONDÉ NAST PUBLICATIONS, INC. 

publication AMERICAN VOGUE 

268 
art directors ALEXANDER LIBERMAN, PRISCILLA PECK 

artist NENE BOUCHE 

publisher CONDÉ NAST PUBLICATIONS, INC. 

publication AMERICAN VOGUE 
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artist 

publisher 

publication 
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270 
art director AUGUSTIN° PENNETTO 

artist FRANKLIN WEBBER 

publisher ESQUIRE, INC. 

publication CORONET MAGAZINF 





271 
art director ALLEN F. HURLBURT 

artist AUSTIN BRIGGS 

publisher COWLES MAGAZINES, INC. 

publication LOOK MAGAZINE 

• AWARD FOR DISTINCTIVE MERIT 

1114. Exeruti aaaa of Pris II. 
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272   .   
art director CONRAD W. WIENK 

photographer GARY WIN OGRAND 

publisher HILLMAN PERIODICALS, INC. 

publication PAGEANT 

o 



\o‘ Light On 

IaIi ng PnIleum 
UT.. the, •nuona aid anuleal e fnmul erdie 

ino. Nan et. Ne• nor Care when me n/ nee U. 
crumb, /N tonl In nu bite ud ere Nun.. 
augur. N.. • pnund u1 hdd me Ninnur Nee 

Ne ees no.. T. FN. a NI 1 an 
niher who rs slur. rn .ni n1 Ninninua rue,. 

MIN I. areNt ne•er ea. • bile nt meal én IN II, And 
Nri ii•IN ine ne anti eld WINN. 

«in ma.. a. eau pue no ten pm. in the pad ennead 
All ire rn Nue INN pervel.11, re INN.-

•11, germ to eel n•.• our n1 Pfrget1.1111, Mini. la nut el 
phyrunl .0. ref. in eat ,,nr lh.. IAS apprerie hue 
ro tut. eure na..1 •hel eutr. for all 
al la are ...eat, ,"o• •••• 
frd nu. neveray Nair .1Y/Onlart aa erli ea an end in ...wee 

hunter For ardent& and ...INN ....ell. luid mean. .e 
•nd in 1•• . mun• lo be IN. u • amour - Pair. 

*5th lh*A NIN Al'' Tne fn." éraid nor ni on. r 
Teed. In Mr du, al ealind dn... • na. 

.0 «N. in • *NM own. krue of all of 4.1, WW1 rem.. 

Trar enue.r al • hrldru eNn ender linen ennee o• 
••••eni dinunilee. ea drartiNinall lorde Teens. roué pm.. or 
di ...Née ,••••4 te• reire....a. Ilneteee 
ie Tula. and T.. 11 Tranion n1 tree 

entotbo., deer...ma eat. ar. N. , le ••••.m 
an. AM.t el.. ',tut 

ISAI .&AIMAW*AAl.tAA,*.lS4de.lAII..t..'. in rot.« ld 

a id-nere ar Tn lind Nat inke • ène, 

ine eian N.. and 1..1 enema.. due. 
Ne ••••• trw. N. re NintreINI iluri an inl•ni. •• le u. 

o 
274 

If you worry because you feel your 

child is not twang as he should toe stern, 

that you try out the there 

sum" estions unstained in this article 

Mt matey Pt •sa 
....ow •b. 

273 

✓ e ea a eNeluen.Il IS reurd erienud 

II We Nan. (run. Mr. la 511 IA n5 5 hoh. 
homes» o 'ampler Nan upeal lileet, eaInea 

When lw • le.inern Id% me.. a. • >ear old ne 
Nen fr. pie rn men. eon • land lee,. it. 

IN.. At,.; IlIn enInuriNnia. ri 
weaving. In no plp.AI. *15th h.II.4 leer., al Ihe 

lude n- Ilatua orrn menu Ir•elli 
Neu. Puma •re treeing more Or •Inma Wrap. And. 

5.41111 al • nrtumi tweirminall del. It. d•••••dul. 
rull lard. end u• StA 11111.. ea... Ter...Nu 
N e Ow ne. • •Uri mil. in Nu puseneleari I. 
h null dui.. e• ••• me, en mop 11re AtA rend III 
11.• ien1 nod. men a no0r nod Irre.. 
Al IS. enue re If we Med.., eltd 

.• ye, e. nu., •nd ue nee de• 

• 'Take aue e. ourlue •eneet. • 

N.11 uen• 

ny eernieNern• •Al wame. re Ire. 

art directors RALPH O. ELLSWORTH, MATTHEW H. BASILE, 

artist THOM LAFFERTY 

ART SEMEN 

publisher PARENTS' INSTITUTE, INC. 

publication PARENTS' MAGAZINE 

is ilNin ma% ? 

art directors RALPH O. ELLS WORTH, MATTHEW H. BASILE 

artist ROBERT C. OSBORN 

publisher PARENTS' INSTITUTE, INC. 

publication PARENTS' MAGAZINE 

• ART DIRECTORS CLUB MEDAL 





275 

Giati-Carlo Nt en ()t_t_ ; „, cosoporri., larreti-t. orna tfirmlor of thr• rcursordinary liker4e, See«, 

art directors ALEXANDER LIBERMAN, PRISCILLA PECK 

artist RENE BOUCHE 

publisher CONDE NAST PUBLICATIONS, INC. 

publication AMERICAN VOGUE o 
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art director 

photographer 
publisher 

publication 
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CIPE PINELES 

DAVID VESTAL 

STREET AND SMITH 

PUBLICATIONS, INC. 

CHARM 



277 
art director ALEXEY BRODOVITCH 

photographer RICHARD AVEDON 

publisher HEARST CORPORATION 

publication HARPER'S BAZAAR 

• ART DIRECTORS CLUB MEDAL 
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278 
art director ALEXEY BRODOVITCH 

photographer GLEB DERUJINSKY 

publisher HEARST CORPORATION 

publication HARPER'S BAZAAR 





279 
art director BERT STERN 

photographer BERT STERN 

publisher NORMAN K. WINSTON 

publication FASHION & TRAVEL MAGAZINE 
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A N D . . . 
art director BERT STERN 

photographer BERT STERN 

publisher NORMAN K. WINSTON 

publication FASHION & TRAVEL MAGAZINE 
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282 
art directors ALEXANDER LIBERMAN, 

PRISCILLA PECK 

artist ERIC (CARL Ducsori ) 
publisher CONDÉ NAST PUBLICATIONS, INC. 

Publication AMERICAN VOGUE 

rrrrr 
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281 
art director BRADBURY THOMPSON 

photographer MARK SHAW 

publisher STREET AND SMITH PUBLICATIONS, INC.. 

publication MADEMOISELLE MAGAZINE 

• AWARD FOR DISTINCTIVE MERIT 





283 
art directors BERNARD QUINT, CHARLES TUDOR 

photographer MARGARET BOURK E-W HITE 

publisher TIME. INC. 

publication LIFE MAGAZINE 

11 AWARD FOR DISTINCTIVE MERIT 

284 
art director MICHAEL LOWE 

photographer JOHN NICHOLS 

publisher STREET AND SMITH PUBLICATIONS, INC. 

publication LIVING FOR YOUNG HOMEMAKERS 
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art director MICHAEL LOWE 

photographer JOHN STEWART 

publisher STREET AND SMITH 

PUBLICATIONS, INC. 

publication LIVING FOR YOUNG HOMEMAKERS 
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art director 

photographer 
publisher 

publication 

ALLEN F. HURLBURT 

PAUL SIEGEL 

COWLES MAGAZINES, INC. 

LOOK MAGAZINE 

• ART DIRECTORS CLUB MEDAL 
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art director GIL WALKER 

artist GIL WALKER 

publisher JOHNS HOPKINS 

publication JOHNS HOPKINS 
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289 
art director BRADBURY THOMPSON 

artist HANS HOFFMAN 

publisher THE ART FOUNDATION PRESS, INC. 

publication ART NEWS 

• AWARD FOR DISTINCTIVE MERIT 

290 
art director HENRY WOLF 

artists BEVERLY WEINER, HENRY WOLF 

photographer DAN WYNN 

publisher ESQUIRE, INC. 

publication ESQUIRE MAGAZINE 

291 
art director BERT STERN 

photographer BERT STERN 

publisher NORMAN K. WINSTON 

publication FASHION & TRAVEL 
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A lien Serle.siM 

In this issue: 

The Dynamic Market for Capital Goods Ford's Fight for First 

Boom on the Delaware The Duke of Nevada 

Neu. Cosolincâ: Boon or Ballyhoo? Anil twenty other timely articles —see page 1 
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292 
art director 

artist 
publisher 

publication 

LEO LIONNI 

GIORGIO GIUSTI 

TIME, INC. 

FORTUNE MAGAZINE 

• ART DIRECTORS CLUB MEDAL 

293 
art director 

photographer 
publisher 

publication 

294 
art directors 

photographer 
publisher 

publication 

ALEXEY BRODOVITCH 

RICHARD AVEDON 

HEARST CORPORATION 

HARPER'S BAZAAR 

ALEXANDER LIBERMAN, 

PRISCILLA PECK 

CLIFFORD COFFIN 

CONDÉ NAST PULICATIONS, INC. 

AMERICAN VOGUE 

14.mber 1%41 

The \merle/in Co!Inches The Paris 

.dh Utes, Stockings, and Aceesserie; • 
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art director 

artist 
publisher 

publication 

296 
art director 

artist 
publisher 

publication 

297 
artist 

publisher 

publication 

MADELAINE THATCHER 

ADRIAN TAYLOR 

TIME, INC. 

HOUSE & HOME 

BRADBURY THOMPSON 

BRADBURY THOMPSON 

WEST VIRGINIA 

PULP AND PAPER COMPANY 

WESTVACO INSPIRATIONS 

FOR PRINTERS NO. 198 

PAUL RAND 

SEIBUNDO-SHINKOSHA 

PUBLISHING CO., LTD. 

IDEA, THE MAGAZINE 

OF INTERNATIONAL MW. ART 

AWARD FOR DISTINCTIVE MERIT 
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298 
art director PAUL MAYEN 

artists LILA KRONSTADT, HERBERT M. ROSENTHAL, 

CAROLYN GOLDBERG 

publisher THE COOPER UNION ART SCHOOL 

publication THE COOPER UNION ART SCHOOL PUBLICATION 

• AWARD FOR DISTINCTIVE MERIT 

299 
art director ERIK NITSCHE 

artist ERIK NITSCHE 

agency GOTHAM ADVERTISING 

publication GENERAL DYNAMICS 

300 
art director 

artist 
advertiser 

WALTER BANDELOW 

WALTER BANDELOW 

DOBECKMUN COMPANY 
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art director 

artist 
publisher 

publication 

BRADBURY THOMPSON 

BEN ROSE 

WEST VIRGINIA PULP AND PAPER COMPANY 

WESTVACO INSPIRATIONS FOR PRINTERS NO. 198 
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IadIsIav sutnar 

designer 

posters - point of sale 

"Answer to automation" a recent Young & 
Rubicam, Inc. advertisement asserts that auto-
mation holds the promise of greater production 
at lower cost, but presents as great a problem 
as business has ever faced in how to sell all we 
can make.—"For its answer to automation, 
advertising offers the creative human brain. 
From its lumps and creases will come the fresh, 
clear convincing selling ideas that will help 
American business move all the goods automa-
tion can turn out—and have people asking for 
more." 

In the new impersonal mass selling era, the 
burden to manufacture customers will not be 
limited to strong preselling done by advertis-
ing. It will also necessitate, more than ever 
before, planned tie-ins of a product's promo-
tion in mass selling inedia outside of the point 
of purchase, and all sorts of devices of new 
potentials that will be used as selling aids at 
the actual point where a product is sold. 

But, even in view of the new developments, 
the fact remains that all the point-of-sale de-
vices, the display, the package, the poster, are 
physical things apprehended by the eye. 
The commercial success of such devices, 

therefore, depends chiefly on the quality of 
their visual presentation. However, point of 
sale design has a more immediate appeal, to 
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convert such attention into on the spot buy-
ing action. So visual directness is of utmost 
importance. As in advertising, new factors of 
retailing of tomorrow will offer the designer 
and the art director new challengeing oppor-
tunity. Creative minds will meet the challenge. 
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303 
art director SAUL BASS 

artist AL KALLIS 

advertiser TWENTIETH CENTURY FOX FILM CORP. 

• ART DIRECTORS CLUB MEDAL 



OTIHY DANDI -.;GE HA 
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o 

Next time 
try the train 
SO LI thern pacific 

namevnet-mm,,,, 

TWIN PINES MILK 

art director FREDERICK COLE 

artists ROBERT GUIDI, DON HAMF.R 

agency FOOTE, CONE 11 BELDING (SAN FRANCISCO) 

advertiser SOUTHERN PACIFIC COMPANY 

305 
art director RICHARD KOZLOW 

artist RICHARD KOZLOW 

agency LUCKOFF d WAYBURN, INC. (DETROIT I 

advertiser TWIN PINES FARM DAIRY 



306 
art director GENE FOSTER 

artist DON MOSS 

agency BATTEN, BARTON, DURSTINE & OSBORN, INC. 

advertiser CHRYSLER CORPORATION, DE SOTO DIVISION 

307 
art director JAMES N. HASTINGS 

artist JIM HANSEN 

agency CAMPBELL-EWALD COMPANY (DETROIT) 

advertiser CHEVROLET DIVISION, GENERAL MOTORS 

The new 

DE SOTO 

nimble 

as the new 

Chevrolet 



o 308 
art director DAVID ROSE 

artists DR. SEUSS, BOB POOLE, HARRY JACOBS 

designer DR. SEUSS, DAVID ROSE 

agency MOGGE-PRIVETT, INC. 

309 
art director ARTHUR SELLER 

artist JACK WELCH 

agency YOUNG & RUBICAM, INC. 

advertiser BORDEN COMPANY, DRAKE'S 

L KERWIN H. FULTON MEDAL 

"Won't be any crumbs?. 

Drake's 
) POUND CAKE 



14 Million 
V•8 FORDS eel 

'You sure you've got enough ? 

310 
art director WALLACE W. ELTON 

artist SCOTT JOHNSTON 

agency J. WALTER THOMPSON COMPANY 

advertiser FORD DIVISION, FORD MOTOR COMPANY 

311 
art director HERBERT NOXON 

artist ROY SPRETER 

agency McCANN-ERICKSON, INC. 

advertiser NATIONAL BISCUIT COMPANY 



312 313 
art directors SAM FINK, ROBERT TOMPKINS 

artist TED WRIGHT 

agency YOUNG & RUBICAM, INC. 

advertiser UNION OIL COMPANY 

art director HUGH WHITE 

artist RAYMOND SAVIGNAC 

agency YOUNG & RUBICAM, INC. 

advertiser LIFE MAGAZINE 

a AWARD FOR DISTINCTIVE MERIT 
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314 
art director ROBERT STOLLER 

photographer WIN MOROZ 

agency GILBERT ADV. AGENCY 

advertiser M LI F:RS MAKE GLOVES 

315 
art director JAMES FREW 

artist J A NI ES FREW 

agency CARSON ROBERTS. INC. 

advertiser KoltET OF CALIFORNIA 



Buying a home? 

You'll find more to 

choose from 

in The New York Times 

316 
art director LOUIS SILVERSTEIN 

artist WALTER EINSEL 

publisher THE NEW YORK TIMES PROMOTION DEPT. 

publication THE NEW YORK TIMES 

317 
art director RICHARD E. BYE 

artist ROB GII.L 

publisher R. R. BOWKER COMPANY 

publication PUBLISHERS WEEKLY 

o Promote them in the Spring Children's Book Number 

PUBLISHERS' WEEKLY FEB. 12 



LÀT I et•CVS1 

GIANTS CAGE EAGLEF 
RANGERS RIP littiVáMIEF Ceese l 

Fes-m ¿DM 



o 
Ford sales , 

are we_ up! 

318 
art director HOWARD WILCOX 

photographer HOWARD ZIEFF 

agency CUNNINGHAM d WALSH, INC. 

advertiser THE DAILY NEWS 

• ART DIRECTORS CLUB MEDAL 

319 
art director WILLIAM H. BUCKLEY 

artist FRED sIEBEL 

agency J. WALTER THOMPSON COMPANY 

advertiser FORD DIVISION, FORD MOTOR COMPANY 

320 
art director FRITZ BROSIUS 

photographer FRANKLIN WEBBER 

advertiser TIME, INC. 

AWARD FOR DISTINCTIVE MERIT 
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321 
art director UDELL S. MADDEN 

artists UDELL S. MADDEN, CARLOS DINIZ, 

TODD WALKER 

MAX YAVNO, LICHTY PHOTOGRAPHY 

agency MADDEN & SHIPMAN 

advertiser KEMBO CORPORATION 

322 
art directors CHARLES KRATKA, DEBORAH SUSSMAN 

artist DEBORAH SUSSMAN 

designer CHARLES EAMES 

agency CARTER & CALANTIN 

advertiser HERMAN MILLER FURNITURE CO. 

323 
art director VERABEL TREMBLAY 

designer JOHN LEE 

photographer JOHN LEE 

advertiser COLE OF CALIFORNIA 

W AWARD FOR DISTINCTIVE MERIT 
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324 
art director SAUL »Ass 

artist SAUL »Ass 

advertiser FRANK HOLMES LABORATORIES, INC. 

W AWARD FOR DISTINCTIVE MERIT 

325 
art director S. NEIL FUJITA 

photographer ALFRED GEISCHEDT 

producer COLUMBIA RECORDS 

326 
art director S. NEIL FUJITA 

artist BEN SHAHN 

producer COLUMBIA RECORDS 

327 
art director Burr GOLDBLATT 

photographer BURT GOLDBLATT 

publisher BETHLEHEM RECORD COMPANY 

IW AWARD FOR DISTINCTIVE MERIT 

THE LOU STEIN TRIO-
featuring Jimmy Crawford on Drums 

Milt Hinton on Bass 

V. 

GOODY GOODY CREW, MIT DO t LOTS TOD, 411 OP In 

01111.11 MIDI • LI DI S011i CSAJIOII YD. 

TRIS ODD • T OD LOVE TOO« Ili • .ef, 

DOI Ile MONT SIDE OP TOD MOIR Lees 

MY ROIS 11001 = EC 1=33E0 =  

ni t% 

Triple Chorus, Solo Tenor and Orchestra, ROYAL PHILHARMONIC 
ORCHESTRA, SIR THOMAS B14-ECHANt. Bart., Conductor. ALEXANDER 
YOUNG, Tenor. LONDON PHILHARMONIC ('HUIR (Chorus Master: Frederick 
Jackson) and the DULWICH COLLEGE BOYS CHOIR. Denis Vaughan, Organist. 
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,The Old 
Country Store 

BY GERALD CARSON 

CARI. CARNIS .ay. 

••• elm% ahau. •I•1 Cara., rift OLEI 

(III ATRA RTORk. TA. 6•A • • ma, re•••••••••• rm. 

e• h. AreAreqe •••1 •1•••••.. •••••I 

Tla rarn-al A Aehrh...., 'mil IA.... Am.-LA.» 

whet* .1. •91., pr.altAaaa ma, h• 1.•• 

01AVOIRD CRIAEHo.iITA PUNKS 

iII Pile .6•••••. Neu 'fun I I. se.. Root 

art directors MATTHEW LEIBOWITZ, EDMOND G. THOMAS 

artist MATTHEW LEIBOWITZ 
agency CHEW, HARVEY & THOMAS 

advertiser THE NATIONAL DRUG COMPANY 

• ART DIRECTORS CLUB MEDAL 

329 
art director JOHN BECG 

photographer PAUL D'OME 

publisher OXFORD UNIVERSITY PRESS 

publication THE OLD COUNTRY STORE 

330 
art director JOAN KAHN 

artist EDWARD SOREL 

designer EDWARD SOREL 

publisher HARPER BROTHERS 

publication GIDEON'S DAY 
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331 
art director 

artist 
producer 

Nat Oa., 

ERIC DE KOLB 

ERIC DE KOLB 

HELENA RUBINSTEIN, INC. 

A 14.. High Fidelity Rageebas 

••• 1,1.• 111.14.4 

r.à• . One C ‘• 

t..•••• • lab ICia. 1441 

.44 

332 
art director 

photographer 
designers 

publication 

.., ,\ 1,4‘ w..................„........... 11••••11 CY l'.. T••••,,,• ', WY 

R. M. JONES 

IRV BA HRT 

HERB LUBALIN, CARL FISCHER 

R.C.A. VICTOR 

1. 11••••••11, 11•• t.we, 

14 li•a•• Te•.• ••••• 

rm. ••••••••• 



333 
art director GEORGE TSCHERNY 

artist GEORGE TSCHERNY 

publisher F. A. PRAEGER 

334 
art directors ROBERT GUIDI, HARRY PACK 

artist ALEX D PAOLA 

photographer PAULINE ANNON 

producer TRI-ARTS 

advertiser CONTEMPORARY RECORDS, INC. 

MAURICE BURTON D.Sc. 

DIG MEL HENKE 



o 
* 
o 

la direct mail-booklets ...versatile, imaginative tools In telling and selling" 

viewing the show 
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alberto paolo gavasol 

consultant art director 

direct mail - booklets 

"Here's your birthday card, Daddy," said my 

little son, then four years old. Taking the en-

velope he extended, I opened it to find the draw-

ing you see reproduced on the previous page. 

There in a simple, warm, visible way my son 

presented me with a birthday greeting I have 

never forgotten. Young as he was, he felt to 

express his love and birthday message in an 

impressive way. Out of the need he discovered 

a form of direct mail. His child-like drawing 

spoke volumes. It was direct mail in all its 

values: it interpreted his thought, conveyed 

a message heart-warmingly to me and sold me 

on my place in his regard. It also sold me on 

the unique characteristics of direct mail. Here 

is a medium unrivalled by any other in per-

sonal appeal. A direct mail piece or booklet 

is distributed directly to an individual to be 

looked over out of normal curiosity, to hold 

his attention by its power of presentation, plus 

of course, the extent of his interest in the infor-

mation it contains. Here is an opportunity to 

appeal to many senses simultaneously through 

34 

the use of arresting design and artwork, per-

fumed inks, sample enclosures and a host of 

other provocative, compelling means which are 

being created constantly by art directors today 

to inform, persuade and motivate the sponsor's 

market. Consequently, this form of advertising 

offers us one of our most versatile and imag-

inative tools in telling and selling ideas, serv-

ices and products. 
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335 
art director WILLIAM GOLDEN 

artist DAVID STONE MARTIN 

producer CBS TELEVISION 

advertiser CBS TELEVISION 

336 
art director WILLIAM GOLDEN 

artist BESE ROBERT BOUCHE 

producer CBS TELEVISION 

advertiser CBS TELEVISION 

• ART DIRECTORS CUIR MEDAL 



A 

TELEVISION 

NOTEBOOK 

with drawings by René Bouché 

CBS TELEVISION 

1955 



SUMMERTIME 
AND THiE 

LISTENING 
IS EASY 

337 
art director LOUIS DORFSMAN 

photographer SOL MEDN ICK 

advertiser CBS RADIO 

338 
art director WILLIAM GOLDEN 

artist Bun BASS 

designers RUDI BASS, KURT %mils 

advertiser ais TELEVISION 
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How the average dealer 
would allocate 

a million advertising dollars: 
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How the average dealer 
ranks advertising media in 

sales efficiency: 



339 
art director JAMES R. POWELL 

artist sEYMOUR ROBINS 

publisher CURTIS PUBLISHING COMPANY 

publication HOLIDAY MAGAZINE 



340 
art director 

photographer 
producer 
advertiser 

ARNOLD ROSTON 

JOE ROSENTHAL, U. S. MARINE CORPS 

GENERAL TELERADIO, INC. 

GENERAL TELERADIO, INC., FILM DIVISION 
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UP...from the floor 

ik,","4 a 10 year .se:es Se, - 

Se tt4 rXatt :Pawed an ;5k 

name after 00 Seal on MUTUA1.4 
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UP... to the listeners 
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'mugs steuld S =Ingo! w 
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Grtt3 tr Only one -anew ne 

yu tUt e 

Weep .X.X10.ânewal 

MUTUAL BTIOADCASTIING SYSTEM 

art dire•rtor ARNOLD ROSTON 

typographer FREDERICK NELSON PHILLIPS 

artist ROY McKIE 

agency GENERAL TELERADIO, INC. 

advertiser MUTUAL BROADCASTING SYSTEM, INC. 

UP... to their ears 

71w prawn we -of el. lamga 5101 
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342 
art director HERB LUBALIN 

artist ED KYSAR 

agency SUDLER & HENNESSEY, INC. 

advertiser KIPE OFFSET PROCESS CO., INC. 

• AWARD FOR DISTINCTIVE MERIT 
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343 
art director RICHARD CANCEL 

artist SEYMOUR ROBINS 

publisher TIME, INC. 

publication TIME MAGAZINE 

o 

344 
art director WALTER VAN BELLEN 

artist WALTER LEFMAN 

photographer BETTMANN ARCHIVES 

producer GRAPHIC WORKSHOP 

advertiser M. H. LAVORE COMPANY 

• AWARD FOR DISTINCTIVE MERIT o 



345 
designer TOM COURTOS 

artist TOM COURTOS 

publisher STREET AND SMITH 

PUBLICATIONS. INC, 

publication CHARM MAGAZINE 

PROMOTION DEPT. 

W AWARD FOR DISTINCTIVE MERIT 

346 
art director LOUIS SILVERSTEIN 

artist LOUIS SILVERSTEIN 

publisher THE NEW YORK TIMES 

PROMOTION DEPT. 

publication THE NEW YORK TIMES 
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me de sevigne 

george bernard shave 

archy the cockroach 

 and several thousand others 

art director RICHARD CUMMINGS 

artist COURTESY OF DOUBLEDAY & COMPANY 

publisher TIME MAGAZINE 

advertiser TIME 

In the first six months of 1954. The New York Tinl•S Tarried mom liquor adverts's,* than any other Nov York nevoqmper 

here's the record: 

348 
art director LESTER RUSSIN 

artist LEONARD RUBEN 

agency LESTER ROSSIN ASSOCIATES, INC. 

advertiser LEDERLE LABORATORIES 
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349 
art director LOUIS DORFSMAN 

advertiser ces RADIO 

350 
art director SARA GIOVANITTI 

designer BEN ROBINSON 

artist EUGENE KARLIN 

publisher STREET & SMITH 

PUBLICATIONS, INC. 

publication MADEMOISELLE 

• AWARD FOR DISTINCTIVE MERIT 

351 
art director BEN ROBINSON 

artist BEN ROBINSON 

advertiser BEN ROBINSON 
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352 
art director 

artist 
publisher 

publication 

F. W. COESSLING 

HANS MOLLES 

ABBOTT LABORATORIES 

WHAT'S NEW 

• 
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353 
art director 

artists 
advertiser 

354 
art director 

photographer 
advertiser 

LOWELL HERRERO 

LOWELL HERRERO, BILL HYDE 

DICK DANNER 

atuat Moo welled, .10 

SAUL BASS 

TODD WALKER 

BRETT LITHOGRAPHING COMPANY 

__ — 
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Doctors report on a 

recent medical discovery 

of vital importance to 

women who are dieting 

355 
art director GUSTAVE SIGRITZ 

artist AGNES POTTER LOWRIE 

agency MUMM, MULLAY & NICHOLS, INC. 

advertiser THE IRONSIDES COMPANY 

• ART DIRECTORS CLUB MEDAL 

356 
art director HERB LUBALIN 

photographer SOL MEDNICK 

agency SUDLER d HENNESSEY, INC. 

advertiser MORSE INTERNATIONAL, INC. 
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357 358 
art director WORTH BRIGGS 

artist HOWARD STABIN 

advertiser NEW YORK DAILY NEWS 

art directors STUART WILLIAMS, FRANK WAGNER 

artist ALBERT GAY 

agency SUDLER & HENNESSEY, INC. 

advertiser GEORGE A. BREON & COMPANY 
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Physician-supervised conception control 

optimal inethod: phviial barrier plus chemical barrier 

optimal mcan.: flal spring diaphragyn aml jelly 

o Jelly' --' 
Or I Él• • •••• -"rag 

eara....emeamigaanage 

LANTEEN® 
' formula: k “Inoletr am et 

I le, Irmon 
(1,1orolI,s mol  
Sodium Benzoate and Glycerin in a Tragacanth Base 

n 50,4 
O 10,4 

. 0.0077% 

Time-tested products for the most effective method 
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359 
art director ARTHUR HARRIS 

artist ARTHUR HARRIS 

agency YOUNG & RUBICAM, INC. 

advertiser YOUNG & RUBICAM, INC. 

• AWARD FOR DISTINCTIVE MERIT 

360 
art director HERB LUBALIN 

artist ROY McKIE 

agency SUDLER & HENNESSEY, INC. 

advertiser THE WM. S. MERRELL COMPANY 
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Like Grey knew anatomy . . . 

11 

• 

COMART KNOWS PROMOTION! 

Like the good doctor who authored the 
bible of the biceps, we realize 

it's often necessary to probe under the surface 

to get to the real meat of a subject. 
We are professionals at uncovering 

a publication's strong points — and strengthening 
its weak ones. Let us put muscles on your media messages. 

361 
art director ALFRED PELL 

artist MARILYN MACKLIN 

agency WILLIAMS ADVERTISING AGENCY 

advertiser STYLE UNDIES 

362 
art director WILLIAM BACKALENICK 

artist JEROME SNYDER 

advertiser COMART ASSOCIATES 

363 
art directors JOSEPH CARPINI, TONY SCHWARTZ 

artist JOSEPH CARPINI 

advertiser FOLK WAYS RECORD AND SERVICE CORP. 

• ART DIRECTORS CLUB MEDAL 

CP•0061,10 AllSOCIATIL• • • CAST •IND SYNC CT 0150,0 TOSS a l SY.PLAIA 111•01111 
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al ... this year's crop of winners ... exciting television art" 

TV panel discussion 
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Advertising 
and 
Editorial Art 



'FEU\ ISIO"N CON1 NI ERCI ‘LS 



georg olden 

director of graphic arts 
cbs television 

television art 

When television art made its bow in the 

Annual a scant six years ago, the judging of 

59 entries, I am told, required a mere two days. 

This year a haggard but happy jury wound 

up in a shade under two weeks after wading 

through 647 entries to arrive at the following 

43 exhibits. I don't really know whether or 

not they were happy but they should have been 

judging by the fruits of their labors. This 

year's crop of winners are unusually exciting 

television art. In nearly all exhibitions of this 

type great design, even "precious," art is abun-

dant but one has grounds for breaking out the 

heralds and trumpets if a single real honest-

to-goodness pace-setting departure is detected 

in any category. This year in television I feel 

there are no less than three. So that the reader 

shall not be deprived of the pleasure of dis-

covering them for himself when he sees them 

"on air," they shall remain nameless. 

34 
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364 
art director CHAUNCEY F. KORTEN 

producer BLAKE JOHNSON 

agency KENYON & ECKHARDT, INC. 

advertiser FORD MOTOR CO., LINCOLN DIVISION 
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365 
art director S. ROLLINS GUILD 

producer ELLIOT UNGER ELLIOT 

agency McCANN-ERICKSON, INC. 

advertiser NATIONAL BISCUIT CO. 

• AWARD FOR DISTINCTIVE MERIT 

366 
art director ROBERT DAVIS 

producer M.P.O. PRODUCTIONS INC. 

agency OGILVY, BENSON & MATHER, INC. 

advertiser HELENA RUBENSTEIN 
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367 
art director DAN CONTENT 

producer AUDIO PRODUCTIONS 

photographer VICTOR LUKENS 

agency BENTON & BOWLES, INC. 

advertiser PROCTER & GAMBLE-CAMAY 

368 
art director RICHARD REINS 

producers WALT DISNEY, WILLARD SMITH 

photographer WALT DISNEY STUDIOS 

agency BROOKE, SMITH, 

FRENCH & DORRANCE (DETROIT) 

advertiser HUDSON MOTOR CO. 

369 
art director DIRK CONTENT 

producer sTumo CITY TELEVISION 
PRODUCTIONS INC. 

photographer JACK RUSSELL 

agency YOUNG & RUBICAM, INC. 

advertiser GOODYEAR RUBBER CO. 

I-1 
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370 
art director S. ROLLINS GUILD 

producer CARAVEL FILMS, INC. 

agency McCANN-ERICKSON. INC. 

advertiser NATIONAL BISCUIT (LORNA BOONE) 
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371 
art directors JOHN HURLEY, LEO LANGLOIS 

producer STORYBOARD, INC. 

artist ART BABBITT 

agency MAXON, INC. 
advertiser H. J. HEINZ CO., WORCESTERSHIRE SAUCE 

• ART DIRECTORS CLUB MEDAL 



C> 

374 

372 
art director JOHN HUBLEY 

producer STORYBOARD, INC. 

artists EMERY HAWKINS, ARNOLD GILLESPIE 

agency W. B. DONER AND COMPANY 

advertiser SPEEDWAY PETROLEUM CO. 

MI AWARD FOR DISTINCTIVE MERIT 

373 
art director JOHN HUBLEY 

producer STORYBOARD, INC. 

artists ART BABBITT, PAUL JULIAN 

agency W. B. DONER AND COMPANY 

advertiser FEINGENSON BROS. 

III AWARD FOR DISTINCTIVE MERIT 

art director JOHN HUBLEY 

producer STORYBOARD, INC. 

artist STAN WALSH 

agency W. B. DONER AND COMPANY 
advertiser TOP POP PRODUCTS, E-Z POP POPCORN 



375 

376 
art directors ROBERT O. BACH, NORMAN TATE 

producer STORYBOARD, INC. 

artists BOB GUIDI, STAN WALSH 

agency N. W. AYER & SON, INC. 

advertiser HILLS BROS. COFFEE, INC. 

art directors JOHN H. BAXTER, JOHN H. WILLMARTH 

producer FIVE-STAR PRODUCTIONS 

agency EARLE LUDGIN & COMPANY 

advertiser MCLAUGHLIN'S INSTANT COFFEE 

377 
art directors JOHN HUBLEY, BOB GUIDI 

producer STORYBOARD, INC. 

artist BILL MELENDEZ 

agency J. WALTER THOMPSON CO. 

advertiser FORD DEALERS ASSOCIATION 

OF SOUTHERN CALIFORNIA 



378 
art directors LEO SALKIN, NORM FERGUSON 

producers STEPHEN BOSUsyow, 

UNITED PRODUCTIONS OF AMERICA 

photographer JACK ECKES 

agency GARDNER ADVERTISING COMPANY 

advertiser GROVE LABORATORIES, BROMO QUININE 

379 
art directors BOB GUIDI, JOHN HURLEY 

producer STORYBOARD, INC. 

artist C. L. HARTMAN 

agency CHARLES R. STUART 

advertiser BANK OF AMERICA, NATIONAL TRUST S SAVINGS 

bank of 2mcrica 
ii_NOME IMPROVEMENT TUNS 

380 
art director WILLIAM T. HURTZ 

producer SHAMUS-CULHANE PRODUCTIONS 

agency CARSON-ROBERTS 

advertiser MITCHELL BEER 



381 
art directors GENE DEITCH, JACK SIDEBOTHAM 

producer UNITED PRODUCTIONS OF AMERICA 

agency YOUNG & RUBICAM, INC. 

advertiser GENERAL FOODS, JELLO INSTANT PUDDING 

• AWARD FOR DISTINCTIVE MERIT 

382 
art director MARVIN KUNZE 

producer RAY PATIN 

artist FRED MADISON 

agency YOUNG & RUBICAM, INC. 

advertiser POSTUM 

383 
art director MARVIN KUNZE 

producer STORYBOARD, INC. 

artists C. L. HARTMAN, STAN WALSH 

agency YOUNG & RUBICAM, INC. 

advertiser PIELS BEER 

384 
art director LAWRENCE BERGER 

producer UNITED PRODUCTIONS OF AMERICA 

agency BATTEN, BARTON, DURSTINE d OSBORN, INC. 

advertiser PAL BLADES 



o 

385 
cul director 

producer 
artist 

agency 
advertiser 

JACK SIDEBOTHAM 

UNITED PRODUCTIONS OF AMERICA 

GENE DEITCH 

YOUNG & RUBICAM, INC, 

MIN1T MAN FROSTING 

386 
art directors 

producer 
artist 

agency 
advertiser 

JACK S1DEBOTHAM, GENE DEITCH 

UNITED PRODUCTIONS OF AMERICA 

GENE DEITCH 

YOUNG & RUBICAM, INC. 

ELGIN WATCH CO. 



387 
art directors ALEX ANDERSON, DAVE BASCOM, SAM MOLLIS, DAN BONFIGLI 

producer TV SPOTS 

agency GUILD, BASCOM & BONFIGLI ADVERTISING 

advertiser ROSEFIELD PACKING COMPANY—SKIPPY PEANUT BUTTER 

• ART DIRECTORS CLUB MEDAL 

SKIP Y 1;1 



388 
art director 

producer 
animation director 

agency 
advertiser 

S. ROLLINS GUILD 

T. V. GRAPHICS 

KEN WALKER 

McCANN-ERICKS0›, INC. 

NATIONAL BISCUIT CO. (RITZ) 

389 
art director 

producer 
artist 

agency 
advertiser 

GEORG OLDEN 

DEPICTO FILMS 

WILLIAM RINCE 

COLUMBIA BROADCASTING SYSTEM TV 

WCBS-TV NEW YORK 



390 
art director WILLIAM R. DUFFY 

producer TELEVISION MAT SERVICE INC. 

artist RAYM ASSOCIATES, INC. 

agency McCANN-ERICKSON, INC. 

advertiser CHRYSLER CORP., CHRYSLER DIVISION 

• AWARD FOR DISTINCTIVE MERIT 

391 
art director HERB LUBALIN 

producer FRED POLANGIN 

artist GERRY GERSTEN 

agency TED BATES & COMPANY 

advertiser CBS COLUMBIA 

392 
art director LAWRENCE BERGER 

producer FILM GRAPHICS 

agency BATTEN, BARTON, DURSTINE & OSBORN, INC. 

advertiser SCHAEFER BREWING CO. 

393 
art director ROBERT GAGE 

producer FILMWRIGHT PRODUCTIONS, INC. 

photographer BURGI CONTNER 

agency DOYLE DANE BERNBACH, INC. 

advertiser HENRY S. LEVY & SON, INC. 
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394 395 

o 

art director GENE DEITCH art director GENE DEITCH 

producer UNITED PRODUCTIONS OF AMERICA producer UNITED PRODUCTIONS OF AMERICA 

artists LU GUARNIER, FRED CRIPPEN artists CHRIS ISHII, LU GUARN1ER 

agency DANCER-FITZGERALD-SAMPLE agency KENYON & ECKHARDT, INC. 

advertiser BAB-0 advertiser mENNEN 



396 
art director ANDREW ROSS 

artist BYRON COTO 

agency ABC TELEVISION NETWORK 

advertiser ABC TELEVISION NETWORK 

397 
art director ANDREW ROSS 

artist BYRON COTO 

agency ABC TELEVISION NETWORK 

advertiser UNITED STATES STEEL HOUR 

• AWARD FOR DISTINCTIVE MERIT 

398 
art dire( tor GEORG OLDEN 

producer COLUMBIA BROADCASTING SYSTEM TV 

artists THIRTY ARTISTS 

advertiser CBS STUDIO ONE 

11 AWARD FOR DISTINCTIVE MERIT 



Burns 
and 
Allen 

CBS TELEVISICiisi-

400 
art director GEORG OLDEN 

producer COLUMBIA BROADCASTING SYSTEM TV 

artist ALBERT KAYTOR 

advertiser COLUMBIA BROADCASTING SYSTEM TV 

399 
art director GEORG OLDEN 

producer NATIONAL STUDIOS 

artist ELEANOR BUNIN 

advertiser COLUMBIA BROADCASTING SYSTEM TV 



401 
senior graphic artist MY BLEY 

producer NATIONAL STUDIOS 

agency ABC TELEVISION NETWORK 

advertiser ABC TELEVISION NETWORK 

402 
art director GEORG OLDEN 

producer COLUMBIA BROADCASTING SYSTEM TV 

artist JAMES CARAWAY 

advertiser CBS STUDIO ONE 

403 
art director GEORG OLDEN 

producer COLUMBIA BROADCASTING SYSTEM TV 

artist JASON KIRBY 

advertiser COLUMBIA BROADCASTING SYSTEM TV 
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404 
art director 

producer 
animation director 

agency 
advertiser 

• 

• 

o 

• 

S. ROLLINS GUILD 

UNITED PRODUCTIONS OF AMERICA 

GENE DEITCH 

McCANN-ERICKSON, INC. 

NATIONAL BISCUIT CO. 

• AWARD FOR DISTINCTIVE MERIT 
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405 
art director 

producer 
artist 

agency 
advertiser 
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WILLIAM R. DUFFY 

TELEVISION MAT SERVICE INC. 

RAYM ASSOCIATES INC. 

McCA NIN-ERICKSON, INC. 

MEN NEN CO. 



406 
art director GENE DETTCEI 

producer UNITED PRODUCTIONS OF AMERICA 

artists CHRIS ISHII, JACK GOODFORD 

advertiser FORD FOUNDATION-RADIO TV WORKSHOP 
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art directors club of 

RICHARD S. ACKERPAAN 

GEORGE C. ADAMS * 

M. F. AGHA 

CLARK AGNEW 

AI. ALLARD 

J EWETT ALLEN 

ALFRED A. ANTHONY 

JULIAN M. ARCHER 

MERLE ARMITAGE 

GORDON C. AY M AR 

RICHARD F. BACH 

WARD S. BADMAN 

HUGH BAILEY 

FRANK BAKER 

STEPHEN BAKER 

PAUL J. BARBUTO 

DON BARRON 

MATTHEW HENRY BASILE 

RUDI BASS 

RUFUS A. BASTIAN 

LEN BASTRUP 

CHARLES BAUER, JR. 

ROLAND L. BAUM * 

CECIL BAUMGARTEN 

LESTER BEALL 

CHARLES W. BECK. JR. * 

WOLFGANG BECK 

HAL JOHNS BENSON * 

LAURENCE KEY BENSON * 

PARK BERRY 

JOSEPH BINDER 

JAMES BIRNIE, JR. * 

JAMES D. BISHOP 

ROBERT H. BLATTNER 

ROBERT BLEND 

DAVID S. BLOCK 

ARTHUR T. BLOMQUIST 

ROBERT W. BODE 

GEORGE WARREN BOOTH 

PHILLIPS D. BOOTH * 

JOHN MILNE BOOTHROYD • 

JAMES C. BOUDREAU 

HAROLD A. BOWMAN 

WILLIAM R. BOWMAN 

DOUGLAS BOYD 

SIMEON BRAGUIN 

FRED J. BRAUER 

EDWARD J. BRAVO 

FRANCIS BRENNAN 

WILLIAM P. BROCKMEIER 

MARC BRODY 

DEE CARLTON BROWN * 

BERNARD BRUSSEL-SMITH 

WILLIAM H. BUCKLEY 

WALTER J. BUDD 

CARL BURGER 

HERMAN F. BURNS * 

WILL BURTIN 

ROD BUTTER WORTH 

o 
J. H. CAHALIN 

EARNEST ELMO CALKINS 

JOSEPH CAMPANARO 

STUART CAMPBELL 

JEAN CARLU 

PAUL CARLYLE 

HENRY J. CASTELLO 

PAUL B. CAVANAGH * 

C. EDWARD CERULLO 

JOHN V. CHERRY 

WILLIAM O. CHESSMAN 

CHRISTIAN G. CHRISTENSEN 

LEO CHRISTIE 

JAMES E. CLARK. JR. 

JOSEPH A. CLARK 

RENÉ CLARKE 

MAHLON A. CLINE 

CARL COBBLEDICK 

CHARLES T. COINER * 

EUGENE F. COLE 

W. ARTHUR COLE 

BENJAMIN F. COLLINS * 

JOHN P. CONEEN 

ERNEST CONRAD 

JOHN A. COOK 

W. GLENN COOPER* 

ROBERT W. COWAN 

DEAN COYLE 

FREEMAN CRAW 

GEORGE B. CROLL 

JOHN H. CURRIE, JR. 

RUDOLF CZUFIN * 

d 

RALPH DADDIO 

ROYAL DADMUN * 

WILLIAM F. DAHLMANN 

W. FREELAND DALZELL 

NAT DANAR 

HERBERT L. DAUGHFJ1TY 

LUIS DAUSSA 

DAVID BAVIDIAN 

ERIC Da KOLB 

JOSEPH R. Dn. SORBO 

DON Ds MARCO 

PETER E. DEN ARDO 

FLORIAN R. DEPPE * 

MICHELE DE SANTIS 

DONALD DESKEY 

EDWARD P. DIEHL 

VINCENT Di GIACOMO 

ROCCO DI MARCO* 

KEN WOOD DIXON 

GERALD DOE 

PETER DONALD 

LOUIS N. DONATO 

HECTOR A. DONDERI 

ALBERT DORNE 

HENRY DRAVNEEK 

EARLE A. DREWRY 

WILLIAM DUFFY 

VINCENT J. DUNN 

RUDOLPH DUSEK 

HENRY EASTLAND 

EDWIN EBERMAN 

BERNARD ECKSTEIN 

PETER EDGAR 

JAMES PARK ELLIOTT 

RALPH ELLSWORTH 

WALLACE W. ELTON 

FRANK ELTONHEAD 

ROBERT J. C. ENGEL 

GEORGE D. ERBEN 

SUBEN ERMOYAN 

LOUIS-MARIE EUDE 

GEORGE M. FAILES 

CHARLES FALDI 

GUNNARD H. FAULK 

JACK FEATHERSON 

LEONARD FELLOWS 

MICHAEL FENGA 

EDWARD LEE FISCHER 

CHARLES K. FITZPATRICK 

JAMES R. FLORA 

J. WALTER FLYNN 

JAMES K. FOGLEMAN 

ROBERT FOSTER 

CHARLES J. FREERICKS 

ERNEST FREY 

L. W. FROHLICH 

ROBERT GAGE 

EDWARD GAMBALE 

JOSEPH T. GAUSS 

ALBERTO P. GAVASCI 

DONALD GELB 

WALTER B. GEOGHEGAN 

CARL H. GEORG' 

EDWIN A. GEORGI 

JOSEPH GERING * 

JOE GEYER 

RICHARD B. GILLIS 

GEORGE GIUSTI 

WALTER GLENN 

SEYMOUR R. GOFF 

JUKE GOODMAN 

ED GRAHAM 

JOSEPH GRONER 

WALTER GROTZ 

CHARLES GRUEN 

NELSON GRUPPO 

GERARD GUARCH 

LURELLE V. A. GUILD 

ARTHUR L. curnu. 

h 

ROBERT H. HACK 

SYD HAHNER 

WAI.I ACE F. HAIRLINE 

A. HALPERT 

THURLAND HANSON * 

HENRY MITCHELL HAVEMEYER 

ARTHUR HAWKINS, JR. 

ELDRIDGE D. HEDGES 

EUGENE HEIFFEL 

BUDD HEMMICK 

EVERETT W. HENCKE 

JAMES D. HERBERT * 

IRA HERRICK 

GEORGE W. HIGGINS 

JOHN J. HILL, JR. 

LEJAREN A HILLER 

A. RUSSELL HILLIER 

GRANT I. HIPWELL 

FRANK HOCTOR 

HOYT HOWARD 

A. M. HUNTINGTON * 

ALLEN F. HURLBURT 

HOWARD C. IMHOFF 

WILLIAM A. IRWIN 



new york 

EDWARD G. JACCOMA 

JOHN JAMISON 

HARRY JANSON 

ROIS JENSEN 

JOHN B. JOHNSON 

PEIRCE JOHNSON 

BOB JONES 

ROBERT A. JONES 

ROGER JOSLYN 

GEORGE O. KALMAR 

M. R. KAUFMANN 

LESLIE MICHAEL KAY 

TOM S. KEIL 

AMBROSE J. KENNEDY 

NORMAN KENT 

MYRON W. KENZER 

JOHN KIELY 

CLE KINNEY 

FRANK E. KNIGHT 

WILLIAM KNUDSEN 

WILLIAM KOLLIKER 

OSCAR KRAUSS 

GEORGE KRIKORIAN 

ABRIL LAMARQUE 

PAUL R. LANG 

ORESTES S. LA POLLA 

JOHN J. LARKIN 

ELMER LASHER 

W. STUART LEECH 

ACY R. LEHMAN 

JAMES J. LEINDECKER 

ANDREW LESSIN 

ALEXANDER LIBERMAN 

REEVE LIMEBURNER 

BERT W. LITTMANN 

FRANK A. LIVINGSTON, JR. 

RICHARD LOCKWOOD 

LESTER JAY LOIS 

JACK LOHMAN 

JACK G. LONG 

WILLIAM L. LONGYEAR 

ARTHUR T. LOUGEE * 

FRED LUDEKENS • 

OSCAR LUNBEN 

LAURENCE LUSTIG 

EDMUND MAREIN 

BRUCE J. MARENGO 

AL MARSHALL 

RAYMOND M. MARTIN 

JAMES A. MATHIEU 

C. B. MAYSHARK * 

ANTHONY T. MAZZOLA 

LOUIS MENNA 

CALVIN !VIERRICK 

WILLIAM MESSERSCHMIDT 

EUGENE MILBAUER 

CHARLES F. MILLER 

HEAVEN W. MILLS 

PHILIP T. MITCHELL 

EDWARD F. MOLYNEUX 

JAMES L. MONLEY 

KENNETH E. MORANG * 

WM. R. MORRISON 

THOMAS THROCK MORTON 

LESTER A. MOSER 

TOBIAS MOSS 

EDWARD F. MOTTERN 

NORMAN B. MULI.ENDORE 

JACOB A. MUNCH * 

NICKOLAS MURAT 

GERALD M. MUSCOTT 

BYRON .1. MUSSER 

RA LP II MUTTER 

LLOYD B. MYERS • 

ROBERT McCALLUM 

CHARLES E. McCURDY 

JOHN T. McGOVERN 

IRWIN McKOY 

THOMAS F. McMANUS 

THOMAS NEARY 

JOE H. NEEBE 

ANDREW K. NELSEN 

JEROME S. NIBLETTE 

WALTER K. NIELD 

ERIK NITSCHE 

VERNE NOLL 

HERBERT R. NOXON 

o 
WM. OBERHARDT 

HARRY F. O'BRIEN 

GEORG OLDEN 

ERNEST M. OLSEN 

LAWRENCE OLSON 

GARRETT P. ORR 

NILS OSTBERG 

SYDNEY OXBERRY 

TONY PALAZZO 

PAUL E. PARKER, JR. 

WILLIAM PAXTON * 

JOHN PETER 

WALTER R. PETERS 

JACK LIONEL PFEIFFER 

JOSEPH B. PLATT 

ROBERT PLISKIN 

WILLIAM T. POMPILIO 

J. ERWIN PORTER • 

NATHANIEL POUSETTE-DART 

CARL F. PRIBUS 

DANIEL J. PURFIELD 

TOM QUINN 

PAUL RAND 

SHELDEN REED 

WM. H. REINHARDT 

EDWARD RETHORN 

PAUL D. REUSCH 

KING RICII 

EDWIN C. RICOTTA 

FRANC RITTER 

HERBERT ROAN 

ALEXANDER WILLIAM ROBBIE 

CRUCE E. ROBERTS 

EDWIN A. ROBERTS 

FREDERICK H. ROBERTS 

JAMES CAMPBELL ROBERTSON * 

GEORGE ROCHE 

HARRY ROCKER 

JULIAN ROCKMORE 

HARLOW ROCKWELL 

LEONARD A. ROMAGNA 

PAUL ROMAN 

LESTER RONDELL 

MORRIS L. ROSENBLUM 

RICHARD ROSS 

ARNOLD ROSTON 

JACK ROTHMAN 

HENRY N. RUSSELL 

DONALD RUTHER 

RUSSELL F. RYPSAM 

EVERETT W. SAHRBECK 

LEONARD A. ST. LOUIS * 

GEORGE SAMERJAN 

TED SANDLER 

HANS SAUER 

EDWIN C. SAUTER * 

BERNARD SAXON 

RICHARD F. SCHMIDT 

WILLIAM H. SCHNEIDER 

RICHARD SCHRODER 

BARNEY SCHULTZ 

FRANK R. SCOPPA 

HOWARD SCOTT 

RALPH H. SEBERHAGEN 

MARK SEELEN 

ARTHUR SELLER 

FRED SERGENIAN 

WILLIAM SERIO 

GEORGE SHEALY 

WILLIAM SHELDON 

CHARLES SILVER 

JOHN A. SKIDMORE 

JACK SKOLNIK 

WILBUR SMART 

EDMUND J. SMITH 

FREDERICK A. SMITH 

GEORGE L. SMITH 

JACK J. SMITH 

LANN B. SMITH 

PAUL SMITH 

ROBERT SHERRICK SMITH 

ROGER McELHONE SMITH 

ROLLIN C. SMITH 

MICHAEL J. SMOLLIN 

ALEX D. SNIFFEN 

CARL R. SODI 

ALAN M. SOLOWAY 

BEN SPIEGEL 

WILLIAM MCK. SPIERER 

HARVEY A. SPOONER 

ROY F. SPRETER 

LEE J. STAHL 

KARSTEN STAPELFELDT 

ALEXANDER STAUF 

WILLIAM B. STEIN 

ALFRED B. STENZEL 

ROBERT K. STEPHENS 

MARTIN STEVENS 

WALTER STOCKLIN * 

HAROLD P. STOLL 

LOREN B. STONE 

ROBERT WILSON STONE 

OTTO STORCH 

WILLIAM STROSAHL 

LADISLAV SUTNAR 

J. GILBERT SUTTON 

CLARENCE SWITZER 

LOUIS SZALAY 

SALVATORE J. TAIBBI 

HAROLD D. TANNAR 

MELCON TASHIAN 

NORMAN TATE 

LOUIS THOMMES 

BRADBURY THOMPSON 

SEYMOUR THOMPSON 

ROY W. TILLOTSON 

JOHN HEPBURN TINKER 

GILBERT TOMPKINS 

HUBERT F. TOWNSEND 

IRVING TRABICH 

VICTOR TRASOFF 

ADOLPH TREIDLER 

VINCENT TROTTA 

FREDERICK TRUCHSESS 

J. ROBERT TRUMBAUER S 

ROBERT J. TUCKER 

CHARLES W. TUDOR 

EDWARD TURANO 

u 
DEANE UPTEGROVE 

ANTHONY J. VACCARI 

WALTER VAN BELLEN 

ERNEST VANDA 

ROBERT VELDE 

KURT H. VOLK 

EDWARD R. WADE 

WALTER A. WAGENER 

JOSEPH O. WALLACE 

EVERETT WALSH 

RICHARD J. WALSH, SR. 

JOHN WEDDA * 

TYCHO R. WEIL 

ABBOT A. WEISBORD 

ARTHUR WF.ITHAS 

GEORGE A. WELCH * 

SIDNEY A. WELLS * 

ROBERT WEST 

NED WHEATON 

JERE H. WHITEHEAD 

WALTER WHITEHEAD 

ELWOOD WHITNEY 

GORDON M. WILBUR * 

KIRK C. WILKINSON 

FRANK CHAPMAN WILLIAMS * 

RICHARD D. WILLIAMS* 

GEORGES WILMET * 

RONALD L. WILSON 

EDMUND WITALIS 

RICHARD H. WOOLFOLK 

y 
FRANK YELINEK 

ROBERT W. YOUNG 

JACK ZASORIN 

THEDOR Z1ESMER 

• Non-Resident Members 
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THE CONDÉ NAST PUBLICATIONS INC. 

VOGUE • HOUSE & GARDEN • GLAMOUR • VOGUE PATTERN ROOK 

THE CONDÉ NAST PRESS • CONDÉ NAST ENGRAVERS 

Detail froto a photograph of Ronald t s Parts StudIn— by Alen:tot,. I .I.,rman 



Kurt H. VoUc, Typographers 

Telephone: MUrray Hill 2-1839 

228 East Forty-fifth Street, New York 17 
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get 

Some plain talk 

from Austin Briggs 

about studying Art 

at home ... 

THINK that most artists who feel the need for 
1 more art study don't realize that the only practical 
answer to their need is home study. The practicing 
artist just can't afford to spend his time going 
to and from and attending classes during his 
valuable working hours. But hours spent with a 
"morgue" and clips alone don't make the brilliant 
performer. It's the knowledge and thinking that 
go into producing creative pictures that separate 
the men from the boys in advertising and 
editorial art. 

That's why home study with the Famous Artists 
Schools makes so much good sense for the artist 
who wants to move up. Here, in one school, you 
benefit from the combined creative know-how and 
skill, the techniques and short cuts of America's 12 
Most Famous Artists. You work in your own home or 
studio—as fast as you want and when you want. 
We don't work overnight miracles. But the Famous 

Artists Career Course gives you the most return 
for your time. And that makes it the easiest thing 
you can do to help your talent and skill to mature. 

If you work for a living ... if you'd like to 
earn a better living through better pictures... 
write us today. 

FAMOUS ARTISTS SCHOOLS, INC. 
Westport, Connecticut 



we are proud of the many 

4  

lasting friendships 

made with our clients 

4  

during twenty-five years 

4  

as an art service 

#rfitIlirer;tflit 
HARRY WATTS ASSOCIATES, INC. 

50 EAST 42nd STREET, NEW YORK 17, N. Y. 

3 III 
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The Crowell-Collier Publishing Company 

great color-bearers 

KODAK (Mt (011901 'ATMS 

• 

Broad strokes of imagination, plus 

the finest 4-color gravure 

reproduction processes in publishing 

today, enable Crowell-Collier 

magazines to lead the industry in 

the graphic presentation of 

editorial content in color. 

Publishers of The American Magazine, Collier's, Woman's Home Companion 

640 Fifth Avenue, New York 19, N. Y. 202 West Nigh Street, Springfield, Ohio 



HANZL • HANZL 
INC. 

420 LEXINGTON AVE., NEW YORK 17, N. Y. 

ADVERTISING ART 

Jan Balet 

Ruth A. Boshler 

Joseph R. Crapanzano 

Thomas W. Ecay 

Margaret Fleming 

Walter Frame 

Baldwin Griffin 

John E. Isom 

Henry Luhrs 

Albert E. Nolan 

Jane Oliver 

A. S. Packer 

Albert J. Pucci 

Charles Rosner 

Louise Rumely 

REPRESENTATIVES 

William F. FIanzl 

Frederic H. Hanzl 

MUrray Hill 5-8065 
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"Nobody 

has an option 

on an idea" 

The man who said that is on the right. 
Jim Hastings. He's a top-drawer art 
director in any book, and he works at 
Campbell-Ewald. 

Both men are working on an idea. The 
man at the left, Pete Booth, is a copy 
group head. 

The picture illustrates graphically 
what Jim means when he says: 

"Ilere's fun in this business when you 
get the right people together . . . then 
you get the right freedom of expression." 

For no one has an option on an idea. 

"An idea," says Jim, "can come from 
copy or from art. No difference. They 
both deal with images, either words or 
pictures. 

"A real good ad comes along when the 
transition from picture to copy is so 
smooth you don't notice it. It's a unit. 
One image." 

And that's why he says: "Copy and 
art ought to fall in love with each other. 
We're dead without them . . . they're 
dead without us." 

But Jim's world of creativity is tem-
pered by statements like this: 

"We're in business. We have to be 
practical . . . we sell merchandise. We 
can't be precious about our words and 
pictures. 

"The best picture—or the best ad— 
isn't worth a dime if it isn't focused 
on the selling problem." 

Jim believes all that. We brought him 
here two years ago to make his beliefs 
part of ours, to help create advertising 
built on that creative philosophy. He was 
in the vanguard of our new creative 
group. We want their challenging ideas 
—they want the challenge. 

They're quite a bunch to have working 
for you—we know it, and so do our clients. 

CAMPBELL-EWALD Advertising 

Detroit • New York • Chicago • Los Angeles 
San Francisco • Washington 
Atlanta • Dallas • Kansas City 



Talented artists backed by fine studio service 

Jim Borna 

Teasdale Barney 

Albert Baxter 

Sheilah Beckett 

Edward Berkovitz 

Arthur Blanc 

Wayne Blickenstoff 

Joe Bowler 

Barbara Briggs 

Lynn Buckham 

Robert Chambers 

John Cornick 

Arthur T. Cooper 

Charles E. Cooper 

Donald Crowley 

Bernard D'Andrea 

John Del Gotta 

Joe DeMers 

James Dwyer 

Freeman Elliott 

Kenneth Fagg . 

Lorraine Fox 

Nino Giarratano 

Remie Hamon 

Robert Handy'lle 

John Hickler 

Alfred Jaeger 

Robert Jones 

William Kautz 

Henry Koehler 

John Kuntz 

Anton Kurka 

Robert Lavin 

Mary Lou Lenger 

Robert Levering 

Mitchell Marcone 

Robert Meyers 

Mark Miller 

Robert McCall 

Spencer Perlstein 

Philip Pizzi 

::••P•••••e: 

Aelgambeirsaer= 
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Advertising Art 8t Photography 
Daniel Price 

Jack Randall 

Kendall Rossi 

James Schaeffing 

Hans Schmidt 

Richard Schwarz 

Robert Smith 

Leonard Steckler 

Robert Swanson 

Stanley Wagner 

Robert Watkins 

Jon Whitcomb 

Coby Whitmore 

Thomas Whitmore 

William Whittingham 

Whitney Williams 

Ben Wohlberg 

Robert Young 

136 EAST 5 7TH STREET • NEW YORK 22, NEW YORK • PLaza 3 - 6880 
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James Dwyer has been with our organization 

for ten years, a tribute to harmony that brings you 

the best in Advertising Art. 
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\\ e 

it 

every 

day 

Pulling the rug out from under the established concepts and preconceived ideas of advertising 

is healthy exercise for any agency. And it's surprising (or maybe it isn't) how often it results 

in better advertising for that agency's clients. 

Young V Rubicam, Inc. 

Advertising • New York • Chicago Detroit • Ban Francisco • Los Angeles • Hollywood • Montreal • Toronto • Mexico City • London 
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ALL THIS—AND 11 OF NEW YORK'S 

TOP PHOTOGRAPHERS, TOO! 

If it's the New York touch you want, 
Feldkamp-Malloy's got it. We are exclusive Midwest 

representatives for 11 of New York's finest. The 
names tell the story! We can arrange to have them 

handle your assignments in the East, or 
bring them to Chicago so you can oversee the shooting 

on location or in Feldkamp-Malloy's magnificent 
new photographic studios. 

HORST P. HORST 
High fashion and still life 

FRANCESCO SCAVULLO 
Young fashions 

PEDRO GUERRERO 
Interiors and exteriors 

INGEBORG DEBEAUSACQ 
Romantic situations 

GEORGE KARGER 
Theatrical personalities 
JOHN STEWART 
Foods and beverages 

VICTOR KEPPLER 
Hard goods 

LESLIE ROUSSEAU 
Intimate apparel 

STUART BECKER 
Young fashions 

TOM PALUMBO 
Young fashions on location 
ALFRED GESCHEIDT 

Interpretative photography 

You are 
now looking at the 

2-story main salon of 
Chicago's most modern pho-

tographic studio. Here at 
Feldkamp-Malloy you'll find the 
newest equipment, the most 
advanced lighting and camera tech-
niques. Add to this, that combina-
tion of ingenuity and flair known 
as "The F-M slant" and you P, have ...photography that 

., brings the selling 
point to life! 

FELDKAMP-MALLOY, Inc., ANNOUNCES 

A NEW SERVICE... PHOTOGRAPHY 

that brings the SELLING POINT to life! 

You're familiar, of course, with "The F-M slant" in art . .. it's that 
restless, driving urge always to seek out the fresh approach. 
Well, now you can have it in photography, too! For Feldkamp-Malloy 

now offers complete photographic services under the supervision of 
Mr. Jack LaBash. 
Jack LaBash has devoted better than half his life to his art. Former 

affiliations read like a Who's Who of photography. Art directors 
know him as a tireless experimenter. 
Jack, as you might expect, has surrounded himself with a staff of 

aces and the most modern equipment and facilities. Result: photography 
that brings the selling point to life. 
We'd like to show you what "The F-M slant" can do. For Foods, 

Fashions, Still life, Appliances, Special effects, Location shots. 
Just give us a call. 

FELDKAMP-MALLOY, Inc. 
186 NORTH WABASH AVENUE 

CHICAGO 1, ILLINOIS 

TELEPHONE: ANdover 3-0639 

Complete Photographic and Art Services 

Ektachrome 
Dye Transfer 

Flexichrome 
Black & While 

Advertising Art 
Displays 

Point of Sale 
Direct Mail 

Television Art 
Package Design 



A MONTHLY MAGAZINE OF DISTINCTION. 

PUBLISHED CONTINUOUSLY SINCE 1846. 

GRATEFULLY ACKNOWLEDGES THE AWARD 

OF 

sktfiktm CLt&cMfd1a1 
FOR EDITORIAL ART 

AND THE 

61rialk gee 
FOR THE YEAR 1955 

ART DIRECTOR • ANTHONY MAZZOLA 
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PHOTOGRAPHY BY CHARLIE KERLEE FOR CADILLAC 

Green fields, city lights, and the beginning of a sale. Color 
photography is the realistic way 

to believability .... catching 

the eye, setting the mood, and 

implementing the raison d'être 

of all advertising. 

EASTMAN KODAK COMPANY 

Rochester 4, N.Y. 



a completely 

integrated stall 

, 

*DISTINCTION 

14 BESTS 
in the 34th Annual 

Exhibition of the New York 

Art Directors Club 

119 BESTS 
in the past 12 annual 

exhibitions of the New York 

Art Directors Club 

* DEPENDABILITY 

In the past 12 months 

we have designed and 
L. produced 'art for 

2106 advertisements 

1551 mailing pieces 

872 point-of-sale units 

LESTER ROSSIN 

ASSOCIATES INC 
369 Lexington Ave., New York 17 

NILlrray Hill 3-9729 

* more Important than 

our renown for 

DISTINCTION 
we prize our 

reputation for 

DEPENDABILITY 

13 

illustrators 

SLOSSOH 

CACCIOLA 

COLE 

DAUBER 

GAST 

GILL 

GORSL ,NE 

HAHNE 

HURST 

KIDD 

KOVARSKY 

MAC MINIGAL 

D. STONE MARTIN 

V. MARTIN 

MEDVEY 

J. MEOLA 

MUTT 

PESE IDA 

PERL 

PROHASNA 

R. SCHMIDT 

SCHWINN 

SNYDER 

VICKERY 

WHEATLEY 

WILLARD 

E. A. WILSON 

WINZENRCID 

doolifoiara 
KAMENS 

POWERS 

RUBEN 

WOOLHISE II 

fettiaihimis 

LAPIDAS 

HERNOFF 

retouchers 

hexichrome 

color toning 
dye transfers 

FOR1Ns 

FREITA, 

prodrialloar 
frank) 

snaffle 

°ELFIN° 

HAAS 

AAAAA ONS 

STUBBS 

FERRUZZI 

ROSS IN 

A. SCHMIDT 

PROtOURRIBM 

grOUR 

BREITEN•ACH 

SUBLET 

CALLAHAN 

COFFIN 

LIBSOHN 

ROTHSTEIN 

mats« 

MOOS 



HERE Type Can Serve You.. 
"here" is J. M. Bundscho, Inc., leaders in 

Advertising Typography for nearly forty years ... 

Here TYPE Can Serve You. 
the faces to fit, the sizes to suit, 

and the experience to choose right... 

Here Type CAN Serve You ... 
because we follow your instructions 

with understanding and we love our work ... 

Here Type Can SERVE You. 
because letters and words, put together 

right, are the strongest way in the 

world to influence people into action ... 

Here Type Can Serve YOU.. 
you are the man who made the layout 

...the one who has the biggest 

professional stake in the right type job. 
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FOR FINE TYPOGRAPHY 

s-aidor 
TYPOGRAPHERS 

MUrray Hill 5-1042 

305 EAST 45th STREET • NEW YORK 17 
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Stephan Lion 

Richer: Hollander 

Jim Anderson 

Boo Fiscrter 

Jim Fuller 

Detroit 

p- w: 

Mack Stanley 

Exclusive 

Representation: 

Na.verIt. Aiirer 

Everett Barclay 

Bradford Boobis 

Doe* Brun 

Peter Dimitri 

Hans Emi 

Ernest Fairhurst 

Simon 6reco 

6erd erimm 

Pete Hawley 

Stan Wmley 

Herbert Leupin 

Walter Linsenmaier 

Athos lienaboni 

Jean Pages 

Weimer Pursed 

Paul Rabut 

Walter Richards 

Bob Riger 

Jean Van Saws ie 

eeorge Slur« , • . 

Frank Saltesz 

René Willaurnez (RBW) 

stephan lior, incorporated 
advertising art... 

serious or gay 

sophisticated or simple — 

and always 

commanding 

•45 East 52r: Street. New York 22. New York. Telephone Plaza 9-3490 



WILL IT SIZZLE OR FIZZLE? That depends. 

Depends on your insight into what makes people tick. 

On your courage to be different. 

On your skill to be graphically distinguished. 

When all three wind up in the creative solution—look out. 

The impact will be felt for miles around. 

CALKINS 8. HOLDEN, INC. 2 ,17 PARK AVENUE NEW YORK 17 ADVERTISING 



It's not in the bag... 
Nowhere in a camera bag is the real key 

to a good picture. For good pictures depend on the 

talent of good photographers 

—the kind of talent LOOK photographers draw on 

to breathe drama and warmth and 

originality into LOOK photographs. 

And talent is never in the bag. 

1,0()K 

Camera bag used by Look photographer Frank Bauman during 18 years of assignments involving a total of 1,100,000 travel miles. 
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Sarra specialists in visual selling in black & white and color... 

Photographic Illustration 

TV Commercials 

Motion Pictures 

Sound Slide Films 

I N' 

Sarra always shoots to sell 

New York 200 East 56th Street 
Chicago 16 East Ontario Street 

• 
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From our very beginning our aim has been high . . . 

to produce only the best possible photoengravings. It gives us great pleasure to 

think of our plant with its fine equipment and superb craftsmen, a combination that is unsurpassed. 

Our greatest reward is the smile of complete satisfaction on a client's face. 

Collins, Miller & Hutchings, Inc. 
America's finest photoengraving plant for letterpress and gravure 

333 West Lake Street, Chicago 6 
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Berkeley said there are as many worlds as there are observers. 

We think there are as many ways to illustrate an idea as 

there are illustrators -- or photographers. Whether you are a 



No, this isn't our reception room -- but we do have a bowl of apples. If you don't get an order, at least you can eat! 

latter-day Leonardo or a pre-school finger painter -- please 

bring those samples in! 

LEO BURNETT COMPANY, Inc. 
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WE LIKE THE FEELING 
We like the feeling of winning the coveted 1955 Art Directors Club Medal for Non-Fiction Edi-

torial Art...We like the feeling of knowing that our art, no less than our editorial guidance, gives 

Parents' Magazine's 1,675,000 mother-readers the best there is...We like the feeling of being told, 

as this award so generously does, that our readers are getting the best. PARENTS' MAGAZINE 



67 WEST 44th STREET 

CONTACT 

CELIA MENDELSOHN 

SIDNEY MENDELSOHN 

RICHARD MENDELSOHN 

ALBERT SIRIANNI 

TELEPHONE 

MURRAY HILL 2-2462-3 

NEW YORK 18, N. Y. 

A/wore/diet 

harold anderson 

waiter baumhofer 

erik blegvad 

francis chase 

ernest chiriaka 

john clymer 

wm. pene du bois 

gwen fremlin 

herman giesen 

lionel gilbert 

hardie gramatky 

robert g. harris 

george hughes 

fletcher martin 

john mc clelland 

perry peterson 

arthur sarnoff 

1. frederick smith 

peter Stevens 

andrew wyeth 

maxwell copian 



Service, 

(1 1/1/ 

Correct Costs 
111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111ffiff 

are all yours when you use a member of the 

Advertising Typographers Association of 

America, Inc. on your typographical work. 

Service with intelligent handling from mod-

ern well-equipped shops that use their type 

and equipment to your advantage always! 

2ceality with sound experience to inter-

pret your most complicated layouts and ad-

ditional type counsel at no extra premium 

to you! 

Correct Costs that are genuine because 

of accurate cost methods and type experience, 

billed to you at lowest practical charges. 

If you are not using one of our members 

on your work, it will pay you to get in touch 

with the one nearest you for full information. 

Why not do it now? 

Advertising Typographers Association 

of America, Inc. 
Ex•cutive Officies: 461 EIGHTH AVENUE, NEW YORK CITY 1 

GLENN C. COMPTON, Executive Sect'estat'Y 

Advertising Typographers 
Association 
of America, Inc. 
AKRON, O. 
The Akron Typesetting Co. 
ALBANY, N. Y. 
Composition Corporation 
ATLANTA, GA. 
Higgins-McArthur Company 

BALTIMORE, MD. 
The Maran Printing Co. 

BOSTON, MASS. 
The Berkeley Press 
Machine Composition Co. 
H. G. McMennamin 
BUFFALO, N. Y. 
Axel Edw. Sahlin Typographic Service 

CHICAGO, ILL 
J. M. Bundscho, Inc. 
The Fairborn Corp. 
Hayes-Lochner, Inc. 
Runkle-Thompson-Kovats, Inc. 
Frederic Ryder Company 

CINCINNATI, O. 
The J. W. Ford Company 

CLEVELAND, O. 
Bohme & Blinkmann, Inc. 
Schlick-Barner-Hayden, Inc. 
Skelly Typesetting Co., Inc. 
COLUMBUS, O. 
Yaeger Typesetting Co., Inc. 
DALLAS, TEX. 
Jaggars-Chiles-Stovall, Inc. 
DAYTON, O. 
Dayton Typographic Service 
DENVER, COLO. 
The A. B. Hirschfeld Press 
DETROIT, MICH. 
Arnold-Powers, Inc. 
The Thomas P. Henry Co. 
Fred C. Morneau Co. 
George Willens & Co. 
INDIANAPOLIS, IND. 
The Typographic Service Co., Inc. 
KALAMAZOO, MICH. 
Claire J. Mahoney 
LOUISVILLE, KY. 
The J. W. Ford Company 
MILWAUKEE, WIS. 
Arrow Press 
MINNEAPOLIS, MINN. 
Duragraph, Inc. 
NEW YORK, N. Y. 
Ad Service Company 
Advertising Agencies' Service Co., Inc. 
Advertising Composition, Inc. 
Artintype, Inc. 
Associated Typographers, Inc. 
Atlas Typographic Service, Inc. 
Central Zone Press, Inc. 
The Composing Room, Inc. 
Composition Service, Inc. 
Diamant Typographic Service, Inc. 
A. T. Edwards Typography, Inc. 
Empire State Craftsmen, Inc. 
Graphic Arts Typographers, Inc. 
Huxley House 
Imperial Ad Service 
King Typographic Service Corp. 
Lino-Craft Typographers, Inc. 
Master Typo Company 
Morrell & McDermott, Inc. 
Chris F. Olsen 
Frederic Nelson Phillips, Inc. 
Philmac Typographers, Inc. 
Royal Typographers, Inc. 
Frederick W. Schmidt, Inc. 
Harry Silverstein, Inc. 
Supreme Ad Service, Inc. 
Tri -Arts Press, Inc. 
Typographic Craftsmen, Inc. 
The Typographic Service Co. 
Vanderbilt-Jackson Typography, Inc 
Kurt H. Volk, Inc. 
NEWARK, N. J. 
Barton Press 
William Patrick Co., Inc. 
PHILADELPHIA, PA. 
Walter T. Armstrong, Inc. 
Alfred J. Jordan, Inc. 
Progressive Composition Co. 
Typographic Service, Inc. 
PORTLAND, ORE. 
Paul O. Giesey Typographer 
ST. LOUIS, MO. 
Warwick Typographers, Inc. 
SEATTLE, WASH. 
The Deers Press 
Frank McCaffrey's 
SYRACUSE, N. Y. 
Syracuse Typesetting Co., Inc. 
TORONTO, CANADA 
Cooper & Beatty Limited 
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Quality 
studio Color process engraving direct from merchandise is known to result in 

superior quality of tone, maximum clarity, sharp detail and excellent pho-
tographic rendition of color value. The combination of studio and engraver 
under one management with undivided responsibility is producing color 
process work unequalled for fidelity of reproduction. 

ENGRAVINGS BY QUALITY REPRODUCED HERE BY COURTESY OF MONTCOME ,, Y WARD & COMPANY 

PHOTO ENGRAVING COMPANY, INC. 
21(1 AST 45 STREET L \\I YORK 17. MURRAY HILL 2-2620 





SURER 8i, 
HENNESSEY'S 
REPUTATION 
IS BUILT LJ ON 
A  PRACTICAL 
APPROACH 

TO CREATIVE 
ADVERTISING 
PROBLEMS 

Sudler & Hennessey, Inc., 130 East 59 Street, New York 22, NY, Plaza 1-1250 
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Book jacket of The Fiction Factory, Or From Pulp Row to Quality Street, 

by Quentin Reynolds, Random House. 

This is the story of too years at Street and Smith, 

the oldest publishing firm under original family ownership in the United States. 

Cover illustrations, above, include those 

by J. C. Leyendecker and Howard Chandler Christy 

swre, 
e 4-4Se 

eee 19Z z 

42Î's or puf3-1" 

STREET & SMITH PUBLICATIONS INC 

MADEMOISELLE 

CHARM 

LIVING FOR YOUNG HOMEMAKERS 

YOUNG MEN 

ASTOUNDING SCIENCE FICTION 

FOOTBALL ANNUAL 

BASEBALL ANNUAL 

WOMEN'S MODERN HOME ALMANAC 

AIR PROGRESS 

MODEL ANNUAL 

368 



SUMMER DAY, a lithograph by Adolf Dehn. 

tel-1-1 it; Cr  t cf4,--1> Cover 

CeT er (AIM 

With the unmistakable quality of a genuine felt finish and the luxury 

of a wide, feather deckle edge, the clear white and seven delightful 

Artemis colors can add an extra note of distinction to booklets, 

brochures and business announcements.. . Text and cover weights... 

deckle or plain edge . . . for finer printing by letterpress and offset. 



Jack 
John A. Cairns, President of Anderson & Cairns. 
started his advertising agency in July 1930—right 
on the downshoot of the Depression. Appropri-
ations were small in those times: a service organi-
zation really was a service organization. Jack 
Cairns learned the hard way how to get the most 
for his clients' money. He's never considered ad-
vertising as an end in itself. Regards it as a manage-
ment tool on a par with other tools of management 
for the dual purpose of increasing profits and adding 
to the advertiser's stature as a business enterprise. 
At Anderson & Cairns, advertising plans are al-
ways made in the perspective of the over-all sales, 
merchandising. public relations and profit picture. 
A one-time copywriter, Jack Cairns believes that 
some of the be-st "copy" today is being written 
in research laboratories and that the impact of 
science is constantly changing the relationship 
between buyers and sellers in most industries. If 
you'd like to know more about Anderson & Cairns 
and what we can do for your advertising, call MU 
8-5800 and ask for Jack Cairns. 

ANDERSON 6. CAIRNS. LIIC. 

ADVERTISING 

ISO East 59th Street • New York if, N.Y Y. 

Abe 
Abe Fisher, Treasurer of Anderson & Cairns, 
came to the company "in a temporary capacity" 
... 25 years ago. In all that time, the agency has 
never failed to discount a bill. Its sound financial 
structure is built on careful cost-analysis. Profit 
and loss statements are prepared every month, on 
every account. Treasurer Fisher always knows 
how things stand—and maintains working capital 
sufficient to the agency's needs... and its clients'. 
Credit Abe with Aézé's solid credit! Abe Fisher 
doesn't believe in one-man agencies—or even five-
man agencies. At present, 15 of Anderson & Cairns 
employees are stockholders. Eventually, all with 
more than two years' service can be part owners 
of the company. If you'd like to know more about 
us at Anderson & Cairns, and what we can do for 
your advertising, pick up the phone and ask for 
Abe Fisher. The number is MUrray Hill 8-5800. 

ANDERSON & CAIRNS. INC. 

ADVERTISING 

ISO East 59th Street • New York tf, N. Y 

Julia 
At Anderson & Cairns, Julia Morse is an 
eloquent spokeswoman for the woman's point 
of view. An account executive who is strictly 
accountable for making sales for clients, a fashion 
expert who is never frivolous about fashion, Julia 
knows that beauty and the search for beauty 
are compelling factors in a woman's life and in 
her buying. In retail stores, in promoting a 
fashion publication, in creating acceptance for 
a new textile fiber, she has demonstrated that 
good taste goes with good sales figures. Julia 
gets a big bang out of working for clients like 
Lurex, Dyne!, Hadley Sweaters, International 
Silk Ass'n., Lanella, and Cranston Print Works. 
If you'd like to know more about us and how we 
can add the "woman's angle" to your adver-
tising, pick up the phone and ask for Julia 
Morse. The number is MUrray Hill 8-5800. 

ANDERSON & CAIRNS. INC 
ADVERTISING 

IJO Eno! .59th Street • .Veee York if, N. Y. 

Ev 
Everett Hencke, Director of Art at Anderson & 
Cairns, heads up one of the most talented and 
talked-about art departments in the agency field 
today. His versatile group won the first awards 
for advertising in national magazines, newspapers 
AND trade magazines in a recent art directors' 
competition. But Ev doesn't believe in art solely 
for art's sake. His love of line and design is accom-
panied by a passion for mathematics.., the simple 
arithmetic of clients' sales. Hencke was a protege 
of the late, great Dick Chenault, who pointed to 
Ev's success as a tribute to his teaching. A prize-
winning water colorist in his spare time, Ev once 
taught advertising layout at Columbia. Ran his 
own art service for two years. serving top adver-
tisers. Typical Hencke day: Eight to eight. If you'd 
like to know more about Anderson & Cairns and 
what we can do for your product, give us a ring. 
fhe number is MU 8-5800. Ask for Ev Hencke. 

ANDERSON & CAIRNS. INC 

ADVERTISING 

I Ut East .59th Street • Neu Yod 1.!... 5. 
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The readers 
can't appreciate 

the saving... 
No doubt about it . . . you can usually 

get some processor to do your gravure 
production at a lower cost than Intaglio. 
But if the positives and plates do not 
deliver full value on the press, the readers 
can't appreciate your production saving. 
Your client, his salesmen and his dealers 
won't be happy about it, either. 

Gravure processing is a matter of time 
—and judgment. Our cameramen, 
developers, printers,etchers, finishers and 
proofers have the judgment developed 
by nineteen years of experience. Nobody 
at Intaglio will skimp the extra few 
minutes or half hour that add up to the 
best possible job. And with preparation 

and space costs what they are today, 
only the best production is good enough 
for gravure. 
As a matter of fact, Intaglio first 

established, and still maintains, the 
reproduction standards of gravure. And 
Intaglio standards still bring us the lion's 
share of gravure production — in excess 
of 15,000 orders last year! 
More than three hundred experienced 

craftsmen, working three shifts in three 
strategically located shops, ensure quality 
production and the fastest service. 
When you entrust the job to Intaglio, 

you get the best! Our six offices are at 
your service. 

Intaglio Service CORPORATION 
America's First Gravure and Letterpress Servicers 
Executive offices: 305 East 46th St., New York: New York plant: 33-01 Hunterspoint Ave., 

Long Island City, N. Y.-731 Plymouth Court, Chicago-

1835 Lewis Tower Bldg., Philadelphia—Intaglio-Cculillac, Inc., 4240-14th Ave., Detroit-

369 Pine St., San Francisco-1932 Hyperion Ave., Los Angeles 
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PHOTO" RAP BY PHOTOGRAPHY PLACE 

The door is always open to new ideas 

in the Kenyon & Eckhardt Art Departments 

KENYON & ECKHARDT INC ATLANTA • CHICAGO • DETROIT • LOS ANGELES • NEW YORK • PHILADELPHIA • SAN FRANCISCO • TORONTO 



INTERIOR DESIGN 
Editor and Publisher 

HARRY V. ANDERSON 

Managing Editor 
LEE CANNON 

Executive E 

Art Director 

ALBERTO PAOLO GAVASCI 

Produc ton 
ARTHUR J. LILIENTHAL 

Circulation 

RUTH M. ROGERS 

Staff Photographer 

JAMES VINCENT 

Business Manager 

AUGUST R. PASSETTI 

Advertising Manager 

LESTER DUNDES 

Advertising Representative 
HAL LIEBER 

West Coast Representative 
The HUNTER-

TEWKSBURY CO. 
155 Montgomery Street 
San Francisco 4, Calif. 
Tel: EXbrook 2-0167 

638 South Van Ness Ave. 
Los Angeles 5, Calif. 

Tel: DUnkirk 4-7352 

London Correspondent 
HENRY G. DOWLING 

211 Tottenham Court Road, 
London W. 1., England 

VOLUME 26 NUMBER 1 2 DECEMBER 1 9 5 5 

Interior Design magazine is 

proud to have had its 

Art Director 

ALBERTO PAOLO GAVASCI 

chosen to design 

the 34th Annual of Advertising 

and Editorial Art and Design. 

I'd I jr,1 1,1 1,I11,11%/1 4, 

TO THE INTERIOR DESIGNING PROFESSION ONLY COVERING RESIDENTIAL 

NONRESIDENTIAL OR CONTRACT INTERIORS • NO NEWSSTAND CIRCULATION 

INTERIOR DESIGN, founded in 1932 by Harry V. Anderson. published monthly by Interior 
Design Publishing Company. Inc.. 34 North Crystal 8t., East Stroudsburg. Pa. Address all commu-
nications to: Executive and Editorial Office: 201 East 56th Street, New York 22, N. Y. Telephone 
PLaza 5-7291. Cables: ANDD EC New York. Teletype: New York 1-2034. liarry V. Anderson, 
President; Samuel C. Park. Jr., Vice-President: Lester Dundes, Vice-President; Frank S. Streeter, 
Treasurer; John J. B. Shea, Secretary. Subscription $4.00 for one year; $7.00 for two years, $9.00 
for three years. in U. S. and Possessions, and in Canada; Foreign: $10.00 for one year. Single 
copies, to subscribers 75 cents. Contract Design issues $1.00 each. When changing address, give 
the old and the new with postal zone number, if any and allow live weeks for change. Manuscripts are 
sent at owner's risk and will he returned only when accompanied by a stamped self-addressed envelope. 
Entered as second-class matter June 25, 1954 at post office at East Stroudsburg, Pennsylvania. under 
the act of March 3rd, 1879. Title Registered U. S. Patent Office. INTERIOR DESI GN , The 
Decorator's Digest. Copyright tj 1955 by Interior Design Publishing Company, Inc. All rights reserved. 

c)o Member of Audit Bureau of Circulationa 

Member of The Associated Business Publications 



National Studios all your tee 
flip cards 

enlargements 
hot press, slides, telops 

animatics, crawls 
mailing facilities 

145 West 45th Street, New York 36, N. Y. JUdson 2-1926, 7, 8 
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keeping pace with progress! 

OCIOCIC ODD 
00   n 
P..70010 n 

78 individual creative talents working as an organization 

to fulfill the needs of today's business 

PHILADELPHIA 

2009 CHESTNUT ST. • LOCUST 7-7600 

NEW YORK 

270 PARK AVENUE • PLAZA 5-0946 
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141-55 East 25th Street, New York 10, N. Y. 
Murray Hill 9-5353 WALKER ENGRAVING CORPORATION 
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114 EAST 3211d STREET, NEW YORK 16 
MURRAY HILL 5-5791 

SPECIALIZING 
IN WINDOW DISPLAYS 

LIGHT and NOTION 
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Like the lovely egg, 

so mysteriously pregnant with promise, 

so wonderfully simple in form, 

an idea 

cannot be handled too carefully! 

For there is nothing 

so exquisitely painful 

as the hollow anguish that is left 

when an idea, 

from its fragile perfection 

is suddenly just a mess. 

. S 0 ! 

to all of you, who help us handle the 

fragile raw material of our business...ideas! 

thanks for your brilliant and thoughtful 

cooperation in 1955. 

McCANN-ERICKSON, INC. New York, Boston, 
Cleveland, Detroit, Chicago, Louisville, Houston, Dallas, San Francisco, 

Los Angeles, Portland and offices throughout the world. 



SELECTED STUDENTS 

PROFESSIONAL FACULTY 

THOROUGH TRAINING 

PROFESSIONAL GRADUATES 

THE ART SCHOOL 

ADVERTISING DESIGN 

ART TEACHER EDUCATION 

ILLUSTRATION 

INDUSTRIAL DESIGN 

INTERIOR DESIGN 

CALL THE PLACEMENT OFFICE 

MAIN 2-2200 

BROOKLYN S. NEW YORK 

JUNE GRADUATES AVAILABLE FOR INTERVIEW 01,1111NO MONTH OF MAY 



CAT, by CHARCO 6B 

BACKGROUND: by CHARCO 4B 

HEADLINE LETTERING: by CHARCO 28 

SUBHEAD LETTERING: by CHARCO HD 

AT LAST! 

A SMOOTHER, BLACKER 

CHARCOAL PENCIL 

that takes and holds 
sharp points! 

NO HARD SPOTS . . . no knots . • . no grain. 
Powdered charcoal, scientifically purified, 

makes this lead amazingly smooth 
even in the firm HB grade! 

THE BLACKEST BLACK you've ever seen! 
Aipecial process changes the normal brownish cast 

of charcoal to true jet black! 

UNBELIEVABLY STRONG, long .wearing leads! 
Even the extra-soft 6B will point in a jiffy 

in your pencil sharpener and 
withstand pressure on the flat! 

UNIFORM GRADING, perfectly spaced! 
Four separate formulae create four distinct, 

dependable degrees of hardness. 

WRITE FOR FREE SAMPLE, 
naming this magazine, your dealer, and the degree you desire. 

III 111". 

Ingle Pena Company 

New York • London • Toronto 
Mexico City • Sydney   

Chaiwo 
383 



Sam: Listen Grace, let's not make people of ourselves in this ad. 

Grace: OK, Sam, OK! We'll just say that Tony Venti makes good pictures. 

152 East 40th St., N Y 16, Murray Hill 3-5048-9 
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DAY-GLO! 



...a new outlet for the creative spirit! 
The picture you saw on the preceding page 

was printed by offset lithography on Fire Orange Crocker 

DAY-GLeCoated Paper. * Perhaps you saw in it 

other exciting possibilities for creative expression. 

We invite you to try them. 

There's high satisfaction in working with DAY-GLO. It lets 

your creativity flow in new, adventurous channels. Of course, 

this holds true not only for Crocker DAY-GLO Coated Paper, 

but for all these other DAY-GLO products as well: 

Bulletin Color System 

Screen Process Colors 

Cardboards 

Gummed Papers and Labels 

Pressure-Sensitive Papers 

Blotting Papers 

Spray Paints 

Flock 

Banner Satin 

Water Colors 

Art Layout Papers 

We'll be glad to send you color charts and detailed 

information about any and all of these DAY-GLO products. 

Write, wire or phone Switzer Brothers, Inc. 

(the originators of daylight fluorescent colors), 

4732 St. Clair Avenue, Cleveland 3, Ohio. 

*Manufactured under Switzer patents Nos. 2,198,592 and 2,475,529. 



Here was a new kind of paper napkin de-
veloped by the Scott Paper Company. It 
was strong even when wet. Creative imagi-
nation devised a series of tests to dramatize 
this "wet strength." But, which of these 
tests would be most dramatic to TV audi-
ences? Experiments were made on a "live" 
camera in the Thompson TV Workshop... 

While these tests were being made 
in our Workshop they were being 
viewed under actual broadcast condi-
tions on television sets in J. Walter 
Thompson Company's office. Thus, 
it was possible to pick the most effec-
tive demonstration . . . the famous 
Scotkins "apple dunking" test 

The J. Walter Thompson Company TV Workshop 
helps give the answer 

—how best to dramatize the product's advantages 

The J. Walter Thompson Company 
Television Workshop is now over a 
year old. 

A fully equipped studio, the Work-
shop has a Dage television camera, 

sound motion picture cameras and 
projectors, and sets lighted by bat-
teries of Kleigs. 

A closed-circuit cable connects the 
Workshop with sets in the Thompson 
office. Thus, when a new commercial is 
being created in the Workshop, the whole 
group of J. Walter Thompson people 

concerned can watch its development. 

On sets in the office they see the com-
mercial as it would appear in an actual 
television broadcast. This saves time and 
money, since each step is checked by the 
group as work progresses. 

The group can make sure the product 
looks right on television. They can help 
select models. Any flaws in the commer-
cial can be picked out and quickly elimi-
nated—before incurring the costs of fin-
ished production. 

Because the Television Workshop 

serves as a "proving ground" where the 
creative minds and the technical minds 
can work out problems together, even the 
best ideas are given an additional lift. The 
end result is more effective commercials, 
made to a higher standard of quality. 

J. W ALTER THOMPSON COMPANY 
New York, Chicago, Detroit, San Francisco, 
Los Angeles, Washington, D.C., Miami, Mont-
real, Toronto, Mexico City, Buenos Aires, 
Montevideo, Rio de Janeiro, São Paulo, San-
tiago (Chile), London, Paris, Antwerp, Frank-
furt, Milan, Johannesburg, Cape Town, Bom-
bay, Calcutta, New Delhi, Sydney, Melbourne. 



WE'RE NEVER TOO BUSY to see new faces, to look at new ideas. Mathes art 

directors belong to the "let's try a fresh approach" school. This is not art for art's sake. 

It is art for advertising's sake. You can see the results in sound advertisements ... and 

sales records. J. M. MATHES, INC., Advertising, 260 Madison Ave., New York 16, N. Y. 
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Mary Baker 

Ward Brackett 

Melbourne Brindle 

Paul Calle 

George de Lara 

Harry Devlin 

Rowland Emett 

Eric (Carl Erickson) 

Robert Geissmann 

*Leslie Gill 

Jack Hearne 

Everett Henry 

Richard Howard 

*Photography 

45 East 51st Street, New York 22, N. Y 

ELdorado 5-0910 

Gene Jarvis 

Gordon Jones 

Birney Lettick 

*Frances McLaughlin 

Walter Murch 

Michael Ramus 

Robert Riggs 

Harlow Rockwell 

Leslie Saalburg 

Noel Sickles 

Kenneth Thompson 

James Williamson 

• Scottie Gardner 

• Virginia Rowland 
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STERLING PHOTOENGRAVINGS 
have been made for more than fifty 

years. In that time great changes 

have come about in advertising, 

especially in the physical appearance 

of the publication ad and in the 

publication itself. A degree of excel-

lence has been attained unequalled 

in any other country. Credit for this 

improvement must go to the art di-

MIDTOWN SKYLINE FROM EAST RIVER .1, UNITED NATIONS GROUP ... 2, STERLING ENGRAVING COMPANY 

rector. It is his knowledge and fine, 

taste that make advertising attractive, 

readable and result-producing. His 

interest goes beyond the clients' ap-

proval of finished art. It extends to 

the printed page and comparison of 

the reproduction with original copy. 

Selection of high quality photo-

engravers by production executives 

assures the art director that the 

printed page will match his art 

with the greatest fidelity. Sterling's 

reputation is built on this motive: 

"Photoengravings of Sterling quality." 

STERLING ENGRAVING COMPANY 
Specialists in Photoengraving for 

Advertising Agencies and the Packaging industry 

304 EAST 45th STREET, NEW YORK, N. Y. 
(Adjacent to the United Nations Group) 

PHILADELPHIA OFFICE: 1015 CHESTNUT STREET 
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equipped for quality... 

We see things in their worst light so they'll always look good to you. 
Our Macbeth Overhead Lamp illuminates press proofs with both true 
"north light" and ultra-high-red incandescent light. When we compare 
press sheets to engraver's proofs and color swatches, by day or by night, 
we check color-match under both lighting extremes. Only this way can 
we be sure the colors will match under any conditions. Constant Macbeth-
checking of sheets assures you of color accuracy throughout your entire 
run. The Macbeth Overhead Lamp helps us to produce quality color work 
every time. It is another reason why you should call Davis, Delaney when 
you want "Better Printing for Better Selling." 

Urnard Hoffman Photo 

4 DAVIS, DELANEY, INC. ;I‘ 

A 

141 E. 25th St., New York, 10, MUrray Hill 6-2500 • In Philadelphia: 1518 Walnut St., Phila. 2, PEnnypacker 5-1877 

389 



EST 
BY TEST 
PHOTOS BY 



MAXIMUM 
"SEE-POWER" 

In Outdoor Advertising, maximum "SEE-POWER" is achieved 

through simplicity and strength of design and brief word copy 

that gets right to the point. 

We, in Outdoor Advertising Incorporated, are ready to assist 

National Advertisers and Advertising Agencies in getting 

maximum "SEE-POWER" in their Poster and Paint designs. 

This assistance is rendered by specialists experienced 

in creating Outdoor Advertising.., and is free of charge. 

Ideas and rough color sketches are yours for the asking, 
to help you present your basic message with the strength 

and simplicity that Outdoor Advertising affords. 

O A I 
OUTDOOR ADVERTISING INCORPORATED 
NATIONAL SALES REPRESENTATIVE OF THE OUTDOOR MEDIUM 

60 EAST 42ND STREET, NEW YORK 17, N.Y. 

ATLANTA • BOSTON • CHICAGO • DETROIT • HOUSTON • LOS ANGELES 

PHILADELPHIA • ST. LOUIS • SAN FRANCISCO • SEATTLE 
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Tri-Arts 

Press, Inc 
331 East 38 Street 

New York 16, N.Y. 

MUrray Hill 64242 

*for people 

A Miss is a Mess 
don't mks . . . call WECO 

for Flexichrome 

WECO STUDIOS • 14 EAST 39th STREET • MU 5-1864 

ea/4 
FLEXICHROME 

AGYeeee 

SERVICE 

DEPENDABILITY 

UNLIMITED PRINT SIZE 

SAVE TIME WITH 
THE RIGHT PRINT 

TECH PHOTO LABS. 
14 EAST 39m ST., N.Y.C. • MU 3-5052 



across the board... 
'ES SERVICE COMPANY 

•••• I ma met . .; 
eilieekheteeiameindliti«sifiviteePeteffleetieletikbettiffletemtdettieteeekreree 

.er A Ills 

--made* 

THE ORGANIZATION: 

FRANK CECELIN 

ROBERT DAY 

ED GRESSLEY 

JOHN HARRINGTON 

JAMES JORDAN 

DOM LUPO 

HARRY MACE 

GURNEY MILLER 

DICK MORRILL 

HARRY O'BRIEN 

BUD PARKE 

GIL SUTTON 

PAUL WEBB 

GEORGE WITHERS 

the complete 

art service 

:se 

Pe-Ate 

1» Four Roses 

30 YEARS' EXPERIENCE in supplying art to direct, 

editorial and agency accounts 

A CREATIVE DEPARTMENT headed by Harry F. O'Brien 

THE SERVICES of a smart, practical and complete staff 

THE TALENTS of nationally known artists 

A HIGHLY SKILLED CONTACT GROUP, all with 

an experienced art background 

GILBERT SUTTON, INC. 
370 Lexington Avenue, New York 17, N. Y. 

MUrray Hill 3-7525 



(1.43.x.rgmt- . . ...Ueettvt4_3 ART FOR ADVERTISING 

115 WEST 4511 STREET • NEW YORK 36, N Y • JUDSON 2.5083 

TIME 
the expert knowledge, good taste, 
unique sources, and excellent 
facilities of this studio and its 
skilled staff can save you this 
most precious of all things ... 
Try us on your next layout and see 
why our reputation is growing 
so steadily ... 

salbert gcommi studios 
I» I-I OTC) G Ft .AL I-I 'V 

305 EAST 47th ST. N. Y. 17, N. Y. 

ELDORADO 5-7650 
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AD 
21 Awards 
1954 Televis 
ion spots Story 
board, Inc., 35 West 
53rd St., N. Y. 19, 8490 Mel 

rose Ave.. Hollywood 46. John 

Hubley, Bob Guidi, Les Goldman. Bill 

Perna'. Art Bobbin. Gene Deitch, Stan Walsh. Arnold 

«Wee. C. L. Hartman, Emory Hawkins. Bill Little 

W M Charles 14cElmurry, Jerry No•ia, R. O Ri.ckn,,,n 

a creative studio full of talent 

specializing in sales promotion and 

merchandising arts— 

designers and planners of special booklets— 

distinctive annual reports— 

effective point of sale material— 

outstanding package design— 

Unusual displays and posters and 

complete production services 

STOESSEL STUDIO 

21 west 45th street 

circle 6-3968 
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QUESTION 

Is a focusing cloth 
an absolute essential 
in taking good photographs? 

r ef 

ANSWER 

A focusing cloth helps 
but the real essential is 
who is underneath it. 

ikt Reprints of this questionnaire and a brochure of samples may 
be obtained by phoning or writing to Henry Dravneek Associates 
214 East 41 St., N.Y.C. 17, Oxford 7-2166. Ask for Bill Stone or Henry D. 



everyone reads advertisements set in type by Advertising Agencies' Service co., inc. 

creative typographers 

phone 

VAnderbilt 6-0590 

216 east 45th street 

new york 17,n.y. 
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What's different about this prize winner? 

The color separations for this full-color, 
halftone illustration were MADE BY THE 

ARTIST with Bourges color overlays. 

With these materials he was assured of 
faithful reproduction—while their exciting 

transparent color qualities helped him create 

this unusual work of art. 

We at Bourges are proud of young Canadian 
artist James Hill who has won his first 

major awards with Bourges illustrations in 

both this year's and last year's show. 

Give new scope to your talent with Bourges art materials. 

Available at all Leading Art Dealers 

PRIZE WINNING ILLUSTRATION ART DIRECTOR'S SHOW '54 

"The Race foc the Donkerbos Diamond- illustration for Maclean's Magazine, by JAMES HILL 

140 East 39th Street 

New York 16, New York 

MUrray Hill 3-8625 

aim 

Art Departne t Incorporated 

A complete studio service 

Design 

Illustration 

Lettering 

Retouching 

Mechanicals 

401 



two publications which are 

read by Art Directors 

and designers 

in 52 countries 

of the world — 

and 51% of t hem are in the U.S. alone! 

GRAPHIS 
(magazine) 
Every issue of GRAPHIS magazine is filled with inspiring 

ideas so that Art Directors and designers in almost every 

country have come to rely upon it as the standard refer-

ence guide to contemporary trends in advertising and the 

graphic and applied arts all over the world. They know 

that whenever good, and exciting, work is being produced, 

«APHIS will be there to record it for them. A year's sub-

scription (6 issues) costs $14; two years (12 issues) $26; 

single copies $3. Order from your bookseller, the Swiss 

Bank Corporation, 15 Nassau Street, New York 5, or (in 

case of difficulties) direct from the publishers. 

GRAPHIS ANNUAL 
GRAMS ANNUAL presents an animated report of a world-wide survey of 

the printed publicity of 19 countries. GRAPHIS ANNUAL throws into relief 

the asset of the introduction of art into advertising, not only the purely 

pictorial, but the skilful coordination of image, text, form and balance. 

The editorial essay analyses and summarises current trends; the 755 

illustrations, 66 of which are reproduced in colour, are accompanied by 

a running commentary in English, French and German. GRAPHIS ANNUAL 

is not a "Digest" of GRAPHIS but a complementary volume exclusively 

devoted to Advertising Art. Only a very few of its illustrations have 

been shown before in URANUS magazine. 210 pages, cloth bound, size 

91/2 " x 12", $12.50. 

Distributed world-wide by: 

USA: Hastings House, 41 East 50th Street, New York 22 

ENGLAND: Sylvan Press, Museum House, Museum Street, London W.C.1. 

BRITISH EMPIRE: Amstutz & Herdeg, 45 Nüschelerstr., Zurich (Switzerland) 

FRANCE: Editions Parallèles, 172 rue Pelleport, Paris XXe 

GERMANY: Carl Gabler, GmbH, Kaufingerstr, 10, München 

All other countries, the Publishers: 

AMSTUTZ & HERDEG • GRAPHIS PRESS • ZURICH • SWITZERLAND 

102 



COMBINATIONS 

OF ALL KINDS 

?"4  TRANSFER 
DYE 

CIRCLE 7-1747 

149 WEST 54TL' STREET, NEW YORK 19, N. Y 

CARBRO 

GRAPHIC ARTS 

SEPARATIONS 

DUPLICATES 
FROM 

TRANSPARENCIES 
OR 

ARTWORK 

our 

creative design 

provides a 

graphic emphasis 

for solving the 

problems of visual 

communication 

consultant designers 

to Business, Advertising, Industry 

HAL ZAMBONI & ASSOCIATES 

218 madison avenue, new york 16 

MURRAY HILL 4-1692 • 4-1720 
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Creative layout for sales 

Careful planning for production 

Creative Art Direction for design 

Careful supervision for accuracy 
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has been scoring with comic strip : 
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375hnséone, gcCushirs • 292 Madison Ave., N1>(C. • LE-Z-1980 
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A GROUP of men with the taste and knowledge to design 

type layout in advertisements of all kinds . . . Good compositors—enough of 

them to set all the advertisements you need in less time than you would expect 

. . . Type, machines, equipment, messenger service—everything that helps to 

promote the speed you demand in the time we need to produce good composition 

THE TYPOGRAPHIC SERVICE COMPANY 

305 EAST FORTY-FIFTH STREET 

NEW YORK 17, N. Y. 
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ANERTISING 
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EDITORIAL 

ART 

O 

again 
COMPOSITION 

PRINTING AND BINDING 

by American Book-Stratford Press, for over a half century 

the foremost book manufacturer in America. A complete 

plant, designed to fulfill the utmost in quality and service. 

AMERICAN BOOK-STRATFORD PRESS, INC. 

75 VARICK STREET • NEW YORK 13, N. Y. • WALKER 5-7600 



STATE OF MIND 

Proficiency in craftsmanship springs from a 

state of mind. In our case a well-balanced, scientific 

approach to the problems of engraving and printing provides 

production economies for our customers without loss to 

the standard of quality for which we are known. 

The Beck Engraving Company 

Philadelphia 6, 7th and Sansom Sts., New York 17, 305 E. 45th St., Boston 16, Statler Office Bldg. 
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Cut retouching and engraving  

costs...with Kurshan & Lang 

reproduction quality color prints. 

Extra copies for presentation or 

exhibition can be obtained at a 

fraction of original print cost. 

A41lie-,_ 

e'l 
e' 

color service 

for dye transfer 

color prints 

Color prints for comprehensives 

and finished art made directly 

from your transparencies or art 

work and enlarged or reduced 

exactly to your specifications. 

Quantity prints for display, distri-

bution, salesman's samples ...We 

have one of the finest color 

laboratories in the east plus the 

facilities to produce quantities of 

color prints at reasonable rates. 

We invite inquiries Our complete ser-

vices include Custom Ektachrome Process-

ing, Flexichrome, Duplicate Transparencies, 

Color Slides, copying art work, Carbro 

Prints, Ektacolor, Separation Negatives. 

Associate: Leonard Zoref 

KURSHAN I& LANG 

COLOR SERVICE 
10 EAST 46th ST., N. Y. 17 • MU 7-2595 telephone COrtlandt 7-8790 

hagstrom's 
services 
Odvertising Art 

()hot° Retouching 

Gommercial Photography 

Ohotographic Murals 

oeneral Drafting 

Oechnical Manuals 

08.M. and Varityping 

C)hotostats 
(Displays and M ounting 

(Daps and Map Printing 

311 BROADWAY 
 EST: 

Publishers of • 
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America's Finest... 

DOHANOS 

A partial list of 

satisfied purchasers: 
Albert Dome 

Jon Whitcomb 

Coby Whitmore 

Bernie D'Andrea 

Kudner Agency, Inc. 

Benton & Bowles, Inc. 

Roy S. Durstine, Inc. 

J. Walter Thompson Co. 

N. Y. Life Insurance Co. 

The Milwaukee Journal 

Charles E. Cooper Art Studio 

MacManus, John & Adams, Inc. 

The Philadelphia Inquirer 

John Henry Topp Studio 

New Holland Machine Co. 

Biow, Beirn, Toigo, Inc. 

D'Arcy Advertising Co. 

Joe De Mers 

Alex Ross 

Al Moore 

Artist Cabinet 

DESIGNED BY A 

FAMOUS ARTIST FOR ARTISTS 

Holds all standard Art Supplies, full-size sheets 

Strathmore, Whatman Board, large tissue and lay-

out pads. 

Accepted by artists, art directors, studios and agencies 

as the most Practical and Modern piece of furniture 

that has ever been designed for the artist. 

Dimensions: Length 44 in. Height to Formica Top 

20 in. Top 36 x 25 F2 in. Drawers inside 23F2 x 30 x 3 

in. Solidly built of selected walnut veneer in natural 

hand rubbed finish. Ideal for the office or home studio. 

Also available in natural Korina finish. 

MANUFACTURED BY 

HAMILTON DWIGHT CO., Inc. 
Artists' Materials 

254 East 57th Street, New York 22, N.Y. 
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cloth bound 
books 

People respect cloth-bound volumes so highly that they keep them 
on their shelves for years — for ready reference, rereading or attrac-
tive appearance. 

So always design cloth-bindings for fine books — distinctive bro-
chures — superior catalogs — distinguished annuals — and for all 
messages destined to be treasured. Cloth-bound volumes demand 
attention — never are ruthlessly discarded. 

Holliston offers you the widest and choicest selection of grades — 
colors — and finishes of binding fabrics. We'll be happy to send 
you samples. 

This 34th ANNUAL OF ADVERTISING AND EDITORIAL 
ART is bound as always in a HOLLISTON BINDING FABRIC, 

THE MAKING OF BOOKBINDING FABRICS 

You will enjoy this picture story of how cotton is transformed into 
colorful — durable — desirable Book Binding Fabrics. 

THE MAKING OF 

BOOKBINDING 

FABRICS 

Write us for your 
FREE ropy of this 
cloth-bound book. 

HOLLISTON MILLS 
INC. 

NORWOOD • MASSACHUSETTS 
NEW YORK • PHILADELPHIA • CHICAGO 

Manufacturers of Bookbinding Fabrics 

Tracing Cloths, Coated and Impregnated Fabrics, In. 
sulating Cloth Base, Rubber Hollands, Map Cloth, Photo 
Cloth, Reinforcing Fabrics, Sign, label and Tog Cloths. 
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ADVERTISING AGENCIES' SERVICE CO., INC.: 397 
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artists available 

archer ames associates 

501 Madison Avenue, New York, N.Y. 
Murray Hill 8-3240 

Retouching in color, and black and white 
for reproduction in all media 

herbert I. claugherty 

200 East 66th Street, New York 21, N.Y. 
Templeton 8-6119 

Art Direction—Layout 

len bastrup 

Turtleback Road, Wilton, Conn. 
Porter 2-7865; Plaza 9-4946 in N.Y.C. 

Product and Advertising Design Consultant. 
Packaging, Promotion, Point of Sale 

milt 'lambing') 

327 South 17th Street, Philadelphia 3, Pa. 
Penn ypacker 5-2334 

Designer-Consultant Art Director. Ideas, 
thinking for space, TV and promotional print 
campaigns. 32 Annual Report awards 

hoed J. brauer 

125 East 57th Street, New York 22, N.Y. 
Plaza 3-1450 
5 rue de l'Echelle, c/o Expandia, Paris 1, France 

Advertising and Industrial Design; Packaging; 
Consultant Art Director. Annual European assign-
ments in Design; Product and Fashion Research 

Ion a. tetco 

6419 Law iidale Avenue, Philadelphia 11, Pa. 
Pilgrim 5-5038 

Designer for Advertising and Industry. 
Illustrator of abstract, imaginative, realistic, 
still life 

Joseph catalane studios 

207 East 43rd Street, New York 17, N.Y. 
Murray Hill 2-1579 

Specializing in Art for the Advertiser; 
Packaging, Sales Incentive Campaigns, Sales 
Presentations, Catalogs, Direct Mail Promotions 

alberto p. gavascl 

60 Rossiter Avenue, Yonkers, N.Y. 
Yonkers 5-4120 

Designer of this 34th Art Directors Annual. 
Consultant Art Director, Advertising 
Campaigns, Annual Reports 
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abner graben 

19 East 48th Street, New York 17, N.Y. 
Plaza 1-1844 

Designer 

charles vv. north studios 

381 Fourth Avenue, New lurk 16, N.Y. 
Murray Hill 6-5740 

Experienced general art service in tune 
with the times 

peter helch 

10 East 53rd Street, New York 22, N.Y. 
Plaza 3-7204 

Art Directors Medals 1931, 1936, 1941, 1944, 
1951 

caul paulson 

60 East 42nd Street, New York 17, N.Y. 
Murray Hill 2-2800 

Posters, Displays, Still Life 

larry Mein 

157 East Erie Street, Chicago 11, Ill. 
Whitehall 3-1139 

Art Direction, Ideas, Copy; Design 
Illustration for Editorial, TV, Advertising, 
Exhibitions 

charles r. peters studio 

9 East 45th Street, New York 17, N.Y. 
Murray Hill 7-7320 

Retouching in color, black and white; 
pictorial and mechanical; illustration, 
drawing, lettering and mechanicals 

henry r. martin 

17 Charlton Street, Princeton, N.J. 
Princeton 1-4357 W 

Book Illustration, Cartoons and Spot 
Drawings 

lane peterson 

1007 Fifth Avenue, New York 28, N.Y. 
Butterfield 8-1007 

Paintings in oil and water color 

john j. metzger 

736 Riverside Drive, New York 31, N.Y. 
Foundation 8-5811 

Art Director and Designer 

vv. shrewsbury pusey 

806 Hawthorne Drive, Urbana, 111. 
7-8047 

Animated figures, sketches, cartoons, 
architectural renderings in black and white 
and color 

charles a. morgenthaler 

5950 DeGiverville Avenue, St. Louis 12, Mo. 
Parkview 5-7726 

Illustrations, Sketches, Layouts, Portraits 

paul rebut 

110 West 54th Street, New York, N.Y. 
Circle 7-0762; Capital 7-6014 Westport, Conn. 

Illustration in color and black and white 
Art Directors Club Medal 1942, 1946 
Award for Distinctive Merit 1943, 1951 
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alexander robbie 

associates, inc. 

16 West 45th Street, New York 36, N.Y. 
Murray Hill 2-0825-6; 2-4398-9 

Product and Advertising Design; Mechanicals, 
Retouching, Lettering, Booklets, Sales 
Promotion, Story Illustration 

vie van ceulebroeck 

2219 St. Clair, Detroit 14, Mich. 
VA 2-4970 

Ad illustrations, interiors, marine, other; 
black and white, color. Layout; Design 

wallace saaty 

Wellington Hotel, 7th Ave. & 55th St., 
New York 19, N.Y. 
Circle 7-3900, Ext. 646 

Human Interest, Glamour, Realistic Fashion; 
Advertising and Magazine Illustration; color 
or black and white 

ethelyn wesser 

664 Madison Street, Brooklyn 21, N.Y. 

Water color 

de forest sackett 

220 South Michigan Avenue, Chicago, Ill. 
HA 7-7269 

Package design, Advertising design, Printing 
design 

bob williams 

116-39 170th Street, Jamaica 34, N.Y. 
Laurelton 7-1351 

Storyboards and decorative drawings for 
Television 

ken saco 

185 Madison Avenue, New York, N.Y. 
Murray Hill 5-5958 

Package design; editorial and advertising 
promotion layout 

williamson associates 

315 Alexander Street, Rochester 4, N.Y. 
Baker 7825-6 

Complete advertising art service, including 

display and packaging design 

george samerjan 

80 West 40th Street, New York 18, N.Y. 
Longacre 4-7257 

Editorial art, packaging, advertising 
campaigns, TV, annual reports, booklets from 
layout to finished art 

lean winik 

24-31 77th Street, Jackson Heights, L.I., N.Y. 
Havemeyer 6-0452 

Humorous and decorative illustration; 
booklets, posters, cartoons; TV slides, comics, 

sketches, spots. Ideas; Campaigns; Record 
Albums; Children's Books 

John I. sullivan 

15 Bryant Crescent, White Plains, N.Y. 

White Plains 6-0166 

Art Director, Consultant. Layout, Design, 
Booklets, Direct Mail, Packaging 

alvin woftenden 

1321 Arch Street, Philadelphia 7, Pa. 
Locust 8-1286 

Advertising art studio; artists representative 
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general index 

art directors and 

designers 

ACKOFF, MILTON: 37 
ADORNEY, CHARLES: 158 
ADVERTISING DESIGNERS: 79 
ALBERS, SIGRID: 223 
ALIMAN, GENE: 218 
ALLARD, AL: 260 
ALLNER, WALTER H.: 198 
ANDERSON, ALEX: 387 
ANTHONY, JACK M.: 28, 106 
ATHERTON, ROBERT C.: 207 

BACH, ROBERT 0.: 376 
BACKALENICK, WILLIAM: 362 
BALDWIN, WILLIAM: 15 
BANDELOW, WALTER: 300 
BASCOM, DAVE: 387 

BASILE, MATTHEW H.: 273, 274 
BASS, RUDI: 338 
BASS, SAUL: 83, 85, 93, 94, 303, 324, 354 
BAXTER, JOHN H.: 375 
BEAU., LESTER: 54 
BEGG, JOHN: 329 
BENEDICT, VINCENT: 199 
BERGER, LAWRENCE: 384, 33 
BINZEN, WILLIAM, JR.: 21, 68, 120 
BLEY, HY: 401 

BLOMQUIST, ARTHUR T.: 123 
BONFIGLI, DAN: 387 
BRAMSON, HERSHEL: 74, 122, 147 
BRESWITZ, RALPH: 22, 109 
BRIGGS, HERBERT: 89 
BRIGGS, WORTH: 357 
BRINKERHOFF, DORIS: 99 

BRODOVITCH, ALEXEY: 178, 179, 237, 277, 
278, 293 

BROSII'S, FRITZ: 320 
BRYAN, ANN: 60, 67, 144 
RUCKLEy. WILLIAM H.: 26, 77, 102, 319 
BURTIN„ WILL: 203, 301 
BYE, RICHARD E.: 317 

o 
CADY. ARTHUR: 127 
CAIRNS, DANA: 59 
CARPINI, JOSEPH: 363 
CHERESKIN, ALVIN: 14 
CHERRY, BURTON: 236 

CHWAST, SEYMOUR: 92 
COLE, FREDERICK: 304 
CONTENT, DAN: 367 
CONTENT, DIRK: 369 
COURTAS, TOM: 345 
CUMMINGS, RICHARD: 347 

d 

DARROW, PAUL: 118 
DAVIS, ROBERT: 366 

DEITCH, GENE: 381, 386, 394, 395, 406 
DEKOLB, ERIC: 331 
DIGIACOMO, VINCENT: 45, 113, 114, 115, 

121, 130 
DOLOBOWSKY, BOB: 49 
DORFSMAN, LOUIS: 71, 73, 87, 337, 349 
DUFFY, WILLIAM R.: 390, 405 
DYKSTRA, PHILLIP: 170 

EAMES, CHARLES: 322 
ELLSWORTH, RALPH: 273, 274 
ELTON, WALLACE W.: 310 
EMMERT, BERT: 97 
ERMOYAN, SEMEN: 69, 163, 167, 174, 210, 

211, 212, 214, 215, 216, 225, 226, 227, 
228, 247, 248, 251 

EUDE, LOUIS-MARIE: 34 
EYERLY, ELIZABETH: 107 

FERGUSON, NORM: 378 
FINK, SAM: 312 

FIsCHER, CARL: 162, 332 
FLYNN, J. WALTER: 209, 246 
FOGELMAN, J. K.: 201 
FOSTER, GENE: 306 
FRAsER, BETTY: 144 

FRF:DERICO, GENE: 55 
FREEDMAN, CAL: 90 
FREW, JAMES: 315 

FUJITA, S. NEIL: 325, 326 
FYLER, WOLFGANG: 250, 253, 254 

GAGE, ROBERT: 10, 11, 12, 13, 392 
GALE, WILLIAM: 53 
CANCEL, RICHARD: 343 
CESSER, JAY: 82 
GLOGHEGAN, WALTER: 158 
GIARGULA, ALDO: 197 
GILWIT, BERNARD: 46 
GIOVANITTI, SARA: 75, 350 
GLENN, WALTER P.: 103 
GLUSKER, IRWIN: 259 
GoEssLING, F. W.: 352 
GOLDBERG, BERNARD: 35, 58 
GOLDBLATT, BURT: 327 

GOLDEN, WILLIAM: 40, 41, 72, 88, 146, 159, 
335,336.338 

GRANT, BERNARD T.: 43, 132, 133 
GUIDI, ROBERT: 78, 334, 377, 379 
GUILD, S. ROLLINS: 365, 370, 388, 404 

h 

HAINLINE, WALLACE F.: 252 
HAMMOND, JEANNE: 232 
HARRIS, ARTHUR: 359 
HARRIS, CARL S.: 50 

HASTINGS, JAMES: 307 
HECK, THOMAS W.: 104, 125 
HENRY, HOWARD: 138 

416 



HERRERO, LOWELL: 353 
HOLLIS, SAM: 387 
HOOVER, GENE: 141 
HOUK, NORMAN: 3, 4 
HURLEY, JOHN: 371, 372, 373, 374, 377, 
379 

HURD, RICHARD: 157 
HURLBURT, ALLEN F.: 169, 180, 189, 249, 

271, 286 
HURTZ, WILLIAM T.: 380 

JACCOMA, EDWARD C.: 98 
JAMES, CUIDO: 163, 165, 247, 248, 251 
JONES, GRACE: 33 
JONES, R. M.: 332 
JOSSEL, LEONARD: 180 

KAHN, JOAN: 330 
KAMBERG, GLORIA: 8 
KANE, ART: 175, 176, 177, 219, 220, 235, 
258 

KARSAKOV, LEONARD: 38, 39, 136 
KEEFE, DANIEL W.: 112, 160 
KENT, NORMAN: 260 
KERR, KAY: 132 
KILKER, FRANK: 217 
KORTEN, CHAUNCEY F.: 364 
KOZLOW, RICHARD: 305 
KRATKA, CHARLES: 322 
KRIKORIAN, GEORGE: 52 
KRONE, HELMUT: 32, 42, 65 

KUBLY, DON: 64, 96 
KUNZE, MARVIN: 382, 383 

LAFFERTY, THOM: 273 
LANGLOIS, LEO: 371 
LARSEN, MARGET: 142, 143 
LEE, JOHN: 321 
LEIBOWITZ, MATTHEW: 31, 328 
LIBERMAN, ALEXANDER: 168, 182, 186, 190, 

191, 192, 194, 238, 240, 241, 242, 243, 
250, 253, 254, 266, 267, 268, 275, 282, 
294 

LINK, GERALD: 16 
LINS, CARL G. 29, 31, 100 
LIONNI, Leo: 128, 184, 193, 292 
LOIZEAUX, DANIEL: 140 
LOWE, MICHAEL: 255, 284, 285 
LUBALIN, HERB: 95, 196, 332, 342, 356, 

360, 391 

in 
MADDEN, UDELL S.: 321 
MADDOCK, CLARK: 61 
MANN, DAVE: 129 
MATTER, HERBERT: 80 
MAYEN, PAUL: 298 
MAYHEW, MARCE: 5, 6 
MAZZOLA, ANTHONY T.: 181, 230, 231 
MEHLICH, PETER: 51 
MONTARES, ALEXANDER: 1, 111 

NELSON, GEORGE: 56, 86 
NITSCHE, ERIK: 299 
NOLL, VERNE: 249 

NOXON, HERBERT: 311 

o 
O'CONNELL, EDWARD F. 221, 222 
OLDEN, GEORG: 389, 398, 399, 400, 402, 403 

OWETT, BERNARD S. 101 

PACK, HARRY: 334 
PATTERSON, RALPH: 195 
PAUL, ARTHUR: 234 
PAyNE, HARRY: 119, 126 
PECK, PRISCILLA: 168, 182, 186, 190, 191, 

192, 194, 238, 240, 241, 242, 243, 266, 
267, 268, 275, 282, 294 

PELL, ALFRED: 361 
PELLEW, JOHN C.: 205, 206 
PENNETTO, AUGUSTINO: 270 
PINELES, CIPE: 183, 204, 213, 224, 233, 

244, 245, 276 
POWELL, JAMES R. 339 

QUINT, BERNARD: 185, 187, 261, 283 

I. 
RANKIN, JAMES 0.: 140 
REINS, RICHARD: 368 
REINSEL, WALTER: 2, 116, 117 
RICHMOND, HOWARD K.: 134 
ROBERTS, JACK: 8 
ROBINSON, BEN: 351 
ROCKMORE, J. ALAN: 139 
ROSE, DAVID: 308 
ROSS, ANDREW: 396, 398 
ROSS, TOM: 137 
ROsSI, FRANK: 229 
ROsSIN, LESTER: 348 
ROSTOCK, EDWARD: 23, 47, 48, 57 

ROsTON, ARNOLD: 340, 341 
ROTHENBERG, ART: 110 

RUBEN, LEONARD: 81, 152, 156 
«UNCE, SCOTT: 124 
BUTNER, DONALD R.: 198 

as 
SALKIN, LEO: 378 
SANDLER, TED: 46, 131 
SAUER, HANS: 17 
SCHIA ARTZ, TONY: 363 
SCOTT, ALGER B.: 153, 154 
SELLER, ARTHUR: 36, 309 
SEUss, DR.: 309 
SHERMAN, JAMES: 18, 19 
SHIPMAN, ARTHUR: 44, 148 
SHIN ELY, PAUL: 123 
SIDEBOTHAM, JACK: 381, 385, 386 
SIGRITZ, GUSTAVE: 355 
SILVAs, LESLIE: 7 
SILVERSTEIN, LOUIS: 52, 76, 149, 316, 346 
SKOLNIK, JACK: 131 
SMILEY, HAROLD: 27 

SMITH, EDMUND J.: 101 

SMITH, PAUL: 5, 6, 7 
SMITH, ROLLIN C., JR.: 20 
SNYDER, JEROME: 265 
SOREL, EDWARD: 330 
SPITZER, SILAS: 145 
STEINLE, ROBERT L.: 200 
STERN, BERT: 279, 280, 291 
STEVENS, MARTIN: 108 
STOLLER, ROBERT: 314 
STORCH, OTTO: 256 
SUSSMAN, DEBORAH: 322 

TATE, NORMAN: 376 
TAUBIN, WILLIAM: 24, 25, 135, 161 
THATCHER, MADELAINE: 295 
THOMAS, EDMOND G.: 91, 328 
THOMPsON, BRADBURY: 155, 188, 202, 239, 

281, 288, 289, 296, 302 
TOMPKINS, ROBERT: 312 
TREMBLAY, VERABEL: 323 
TSCHERNY, GEORGE: 333 
TUDOR, CHARLES: 166, 185, 187, 257, 261, 

262, 263, 264, 269, 283 

VAN BELLEN, WALTER: 344 
VARGA, ARNOLD: 62, 63, 150 

WAGNER, FRANK: 358 
WALKER, GIL: 287 
WALKER, KEN: 388 
WEIHS, KURT: 338 
WELLS, STUART W., JR.: 43, 133 
WHEELER, ROBERT: 105 
WHITE, HUGH E.: 30, 151, 313 
WIENK, CONRAD W.: 272 
WILCOX, HOWARD: 9, 318 
WILKINSON, KIRK C.: 170, 223, 232 
WILKS, JEFF: 70 
WILLIAMS, STUART: 358 
WILLMARTH, JOHN H.: 375 
WOLF, HENRY: 164, 171, 172, 173, 208, 290 
WOOD, WILLIAM B.: 124 

z 
ZELENKO, HARRY: 84 
ZELENKO, MARION: 84 
ZINK. LAWRENCE: 66 

artists and 

photographers 

o 

ALLEN. DO:\ . 158 
ALLNER, WALTER H.: 198 
ANDERSON, CALVIN: 71, 73 
ANNON, PAULINE: 334 
AVEDON, RICHARD: 22, 109, 129, 131, 178, 

237, 277, 293 
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BABBITT. ART: 371, 373 
BAHRT. IR%: 49, 332 
BANDLLOW, WALTER: 300 
BARTHOLOMEW, RALPH: 157 

BASS, RUDI: 338 
BASS, SAUL: 83, 93, 324 
BATTAGLIA, AURELIUS: 53 
BEADLE, ERNsT: 132 
BEALL, LESTER, JR.: 54 
BEATTIE, RICHARD: 97 
BECKER-HOROWITZ STUDIO: 32, 36, 42 
BEMELMANs, LUDWIG: 160, 221 
BERKO, FERENC: 179 
BETTMANN ARCHIVE: 63 
BOTTICELLI, BETTMANN ARCHIVE: 164 
BEZRUTCZYK, FLORENCE: 193 
BLEGVAD. ERIE: 223 
BLUMENFELD, ERWIN: 43, 133, 238 
BLUMENFELD, IRWIN: 140 
BOBRI, N.: 33 
BOOKBINDER, LESTER: 95 
BOUCHE, RENE: 243, 255, 267, 268, 336 
BOURKE-WHITE, MARGARET: 283 
BOWLER, JOE: 205 
BRADER. BETTY: 125, 142, 143 
BRIGGS. AUSTIN: 207, 271 
BRIGGS, DON: 159 
BRITISH TRAVEL ASSN. PHOTOGRAPHIC 

UNIT: 121 
BRUEHL, ANTON, STUDIO: 106 
BUNCE, WILLIAM: 389 
BUNIN, ELEANOR: 399 
BURTIN, WILL: 203 

o 
CARAWAY, JAMES: 402 
CARPINI, JOSEPH: 363 
CARTER, CLARENCE: 126 
CHILDREN'S BOOK ILLUSTRATORS: 188 
CHWAST, SEYMOUR: 92 
COFFIN, CLIFFORD: 192, 194, 240, 294 
COLHOUN, STEPHEN: 239 
CONTNER, BURGI: 392 
COURTOS, TOM: 345 
CRANE, RALPH: 262, 264 
CRIPPEN, FRED: 395 

DANNHEISER, PAUL: 34 
DARROW, WHITNEY: 139 
DzEVIA, EDGAR: 16 
DzKOLB, ERIC: 331 
DEMERS, JOE: 217 
teome, PAUL: 20, 163, 165, 247, 248, 251, 
329 

DzPAOLA, ALEX: 334 
DEITCH, CENE: 385, 386 
DERUJINSKY, GLEB: 278 
DICKSON, JUNE: 60 
DIMITRI, PETER: 37, 175, 177 
DINIZ, CARLOS: 321 
DISNEY, WALT, STUDIOS: 368 
DOUBLEDAY & CO., COURTESY OF: 347 
DRAZ, TOD-CENTRAL PHOTOENGRAVING: 

110 

DRUCKER, BORIS: 199 
DURANI, CLAYRE: 171 

• 
ECKES, JACK: 378 

EINsEL, WALTER: 76, 316 
ELISOFON, ELIOT: 261 
ENSMINGER, H. FOSTER: 104 
ERIC I CARL ERICsON I : 191, 242, 282 
EUDE, LOUIS-MARIE: 34 
EYERMAN, J. R.: 263 

FAWCETT, ROBERT: 206, 222, 226. 227 
FICALORA, TONY: 65 
FISCHER, CARL: 162 
FOX, LORRAINE: 258 
FRANCK, FREDERICK: 184 
FRANSCONI, ANTONIO: 117 
FREEDMAN, CAL: 90 
FREW, JAMES: 315 

GANNAM, JOHN: 123, 212, 214 
GAY, ALBERT: 358 
GEISCHEDT, ALFRED: 325 
CENSER, JAY: 82 
GERSTEN, GERRY: 391 
GILL, BOB: 317 
GILLESPIE, ARNOLD: 372 
GIUSTI, GIORGIO: 292 
GOLDBERG, CAROLYN: 298 
GOLDBLATT,BURT: 327 
GOMMI, ALBERT: 153, 154 
GOODFORD, JACK: 406 
GOODMAN, ART: 90 
GORKA, TED: 61 

GOTO, BYRON: 396, 398 
GREBB, GEORGE: 15 
GREENE, MILTON: 50 
GRIGSBY, WILLIAM: 253 
GROTH, JOHN: 208, 231 
GUARNIER, LEE: 394, 395 
GUIDI, ROBERT: 78, 304, 376 

h 
HALLOCK, ROBERT: 119 
HAMER, DON: 304 
HANSEN, JIM: 307 
HARE, CLYDE: 137 
HARRIS, ARTHUR: 359 

HARTMAN, C. L.: 379, 383 
HAWKINS, EMERY: 372 
HELBURN, WILLIAM: 5, 10, 11, 13, 183 
HELCK, PETER: 260 
HERRERO, LOWELL: 353 
HILL, DAVID: 249 
HILL, HOMER: 225 
HILL, JAMES: 218 
HOFFMAN, HANS: 289 
HOLBURN, WILLIAM: 25 
HUTCHENS, THOMAS E.: 141 
HYDE, BILL: 353 

INADA, KOYO: 301 

INTAGLIO SERVICE CORPORATION: 7 
IsillI, CHRIS: 394. 406 

JACOBS, HARRY: 308 
F.S, FREDERIC: 155 

JoHNsTON, SCOTT: 310 
JOLI, WILLIAM H.: 54 
JONES, DOUG: 180 

JI LIAS, PAUL: 373 

K ALLIs, AL: 303 
KAMENS, IRVINE: 156 

KAMMERMAN, GENE: 189 
KAPF:S, JACK: 4 
KARL, JAMES G.: 124 

KARLIN, EUGENE: 201, 350 
KATZ, RUTH: 134 
KAUFMAN, JOE: 101 

KAYTOR, ALBERT: 400 
KIRBY, JASON: 403 
KLEIN, WILLIAM: 182 
KOVARsKY, ANATOLE: 57 
KOZLOW, RICHARD: 305 

KRONsTADT, LILA: 298 
KYSAR, ED: 342 

LAMOTTE, BERNARD: 211 
LAZARNICK, GEORGE: 246 
LEWITT, SOL: 220 
LEE, DORIS: 204, 219 
LEE, JOHN: 323 
LEFM AN, WALTER: 344 

LEIBOWITZ, MATTHEW: 91, 328 
LEONARD, TOM: 254 
LIBERMAN, ALEXANDER: 186, 266 
LICHTY PHOTOGRAPHY: 323 
LIONNI, LEO: 2 
LODICO, SAL%ATORE: 197 
LOEBEL, HERBERT: 134 

LOWRIE, ACNE> POTTER: 355 
LUBALIN, HERB: 196 
LUKENS, VICTOR: 367 

MAcBALL STUDIO: 81 
MACK, DONALD: 14, 48 
MACKLIN, MARILYN: 361 
MADDEN, LYDELL S.: 321 
MADISON, FRED: 382 
MAGGS, ARNAUD: 170 
MARSH, SAM: 77 
MARTIN, DAVID STONE: 38, 39, 136, 229, 
335 

MARTIN, FLETCHER: 232 
MATSUMOTO, TOSH: 99 
MATTER, HERBERT: 26, 80, 116, 190 
MAYHEW, MARCE: 5, 6 
McKIE, ROY: 341, 360 
McLAUGHLIN, FRANCES: 241 
MEDNICK, sot.: 337, 356 
MEHLICH, PETER: 51 
MELENDEZ, BILL: 377 
MELVIN, WILLIAM: 66 
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nuom: 56, 86 
MILI, GJON: 185 
MILLER, WAYNE: 151 
MOLLER, HANS: 352 
MOROZ, WYN: 55, 314 
MORROW, TOM: 35, 58 
MOSS, DON: 306 

NAGATA, ISSHU: 301 
NEAL, MEG: 144 
NEIMAN, LEROY: 234 
NEPO, ARIK: 41 
NESS, EVALINE: 224 
NEWMAN, ARNOLD: 52 
NICHOLS, JOHN: 284 
NITSCHE, ERIK: 195, 299 

o 
OSBORN, ROBERT: 269, 274 

PAINE, WINGATE: 24, 47, 135 
PAPpAS, TONY: 6 
PARKER, AL: 215, 230 
PARKER, MAYNARD: 252 
PARKHITRST, KENNETH: 79, 200 
PELL, WILLIAM: 18 
PENN, IRVING: 12, 17, 29, 31, 64, 96, 98, 

100, 103, 118, 168, 250 
pERUTZ, CARL: 46 
PESKIN, HY: 265 
POND, JIM: 169 
POND, PAT: 169 
POOLE, BOB: 308 
PRESTOPINO, GREGORIO: 233 
PROVENSEN, ALICE: 3 
PROVENSEN, MARTIN: 3 

RADKAI, PAUL: 21, 68, 114, 120 
RAND, PAUL: 297 
RAWLINGS, JOHN: 108, Ill 
RAYM ASSOCIATES, INC.: 390, 406 
REHBERGER, GUSTAV: 209 
ROBINS, SEYMOUR: 339, 343 
ROBINSON, BEN: 351 

ROGERS. JOHN: 67 
ROSE, BEN: 45, 128, 130, 138, 167, 173, 

176, 244, 257, 302 
ROSENTHAL, JOE, U. S. MARINE CORPS: 340 
ROSENTHAL, HERBERT M. 298 
RUBEN, LEONARD: 348 

RUSSELL, JACK: 369 

o 

SAALBURG, LESLIE: 102 
SAVIGNAC, RAYMOND: 30, 313 
SCHARON-SANDERS: 27 
SEIDEN, ART: 273 
SEUSS, DR.: 308 
SHAHN, BEN: 146, 213, 326 
SHAW, MARK: 1, 112, 113, 115, 221 
SHIPMAN, ARTHUR: 148 
SIEBEL, FRED: 319 
SIEGEL, PAUL: 286 

SILVA, ERNEST: 255 
SILVAS, LESLIE: 7 
SILVER, WALTER: 152 
SILVERsTEIN, LOUIS: 346 
SIMPSON, BUD: 59 
SKOR, WALTER: 210, 228 
SMITH, BRADLEY: 259 
SMITH, W. EUGENE: 187 

SNYDER, JEROME: 161, 362 
SOKOL, BILL: 149 
SOMOROFF, BEN: 69, 75, 172, 288 
SOREL, EDWARD: 330 
SPRETER, ROY: 311 
STABIN, HOWARD: 357 
STERN, BERT: 122, 145, 147, 279, 280, 291 
STEWART, JOHN: 285 
STOLLER, EZRA: 256 
STUDIO ASSOCIATES: 127 
SUSSMAN, DEBORAH: 322 
SUZUKI, MARY: 48 

TAYLOR, ADRIAN: 295 
THIRTY ARTISTS: 397 
THOMPSON, BRADIll RY: 202, 296 
TlioMPsON, KEN: 89 
TSCHERNY, GEORGE: 333 

VAN BAERLE, EDWARD: 3, 4, 19 
VARGA, ARNOLD: 62, 63, 150 
VESTAL, DAVID: 276 
VILES, JAMES: 245 

WALKER, GIL: 287 
WALKER, TODD: 44, 94, 321, 354 
WALsH, STAN: 374, 376. 383 
WALTER, HAROLD F. 236 
WARD, BILL: 23 
WEBBER, FRANKLIN: 270, 320 
WEIHS, KURT: 40. 88 
WEINER, BEVERLY: 290 
WELCH, JACK: 28, 309 
WHITAKER-GUERNSEY: 27 
WHITMORE, COBY: 174, 216 
WILCOX, HOWARD: 9 
WILLIAMS, BERYL: 8, 105 
WILLIAMS, RENE: 8, 105 
W1NOGRAND, GARY: 272 
WITKIN, JEROME: 235 
WOLF, HENRY: 290 
WRIGHT, TED: 312 
WUTH, BODO: 203 
WYETH, ANDREW: 181 
WYNN, DAN: 290 

YAVNo, MAX: 85, 323 
YEE, TOM: 166 
YEMME, ROBERT: 107 

o 

ZELENKO, MARION: 84 
ZIEFF, HOWARD: 318 

agencies, publishers, 

television producers 

and directors 

o 

ABC TELEVISION NETWORK: 396, 397, 401 
ABBOTT LABORATORIES: 352 
AMERICAN HERITAGE PUBLISHING CO.: 259 

ANDERSON d CAIRNS, INC.: 1, 111 

ART FOUNDATION PRESS, INC., THE: 188, 

289 
AUDIO PRODUCTIONS: 367 

ERBACH, ALFRED, d ASSOCIATES: 56, 86 
AYER, N. W., d sON. INC.: 2, 64, 96, 116, 

117, 118, 124, 138, 376 

BATES, TED, 8. COMPANY: 95, 391 
BATTEN. BARTON, DURsTINE d OSBORN, 

INC.: 53, 119. 126, 306, 384, 392 
BENTON & BOWLEs, INC.: 139, 367 
BETHLEHEM RECORD COMPANY: 327 
BOWKER, R. R., COMPANY: 317 
BOZELL & JACOBS, INC.: 134 
BOTsFORD, CONSTANTINE d GARDNER: 107 
BREsNICK COMPANY, INC., THE: 38, 39, 

136 
BROOKE, SMITH, FRENCH & DORRANCE 

DETROIT): 368 
BROWN, BYRON H., AND STAFF: 90 
BURNETT, LEO, COMPANY, INC.: 3, 4 

o 
CAMPBELL-EWALD COMPANY I DETROIT) : 

153, 154, 307 
CALKINS & HOLDEN, INC.: 5, 6, 7, 158 
CARAVELL FILMS, INC.: 370 
CARSON-ROBERTS: 380 
CARTER S. GALANTIN: 322 
CBS RADIO: 71, 73, 87 
CBS TELEVISION: 40, 41, 72, 88, 146, 159, 

335, 336, 389, 398, 400, 402, 403 
CECIL S. PRESBRF:Y, INC.: 51, 98 

CHEW, HARVEY S. THOMAS: 91, 328 
COLUMBIA RECORDS: 325, 326 
CONTEMPORARY PUBLICATIONS, INC.: 236 
COOPER UNION ART SCHOOL: 298 
COWLES MAGAZINES, INC.: 169, 180, 189, 

249, 271, 286 
CROWELL-COLLIER PUBLISHING CO., THE: 

205, 206, 229 
CUNNINGHAM & WALSH, INC.: 9, 318 

CURTIS PUBLISHING COMPANY: 217, 339 

d 
DANCER-FITZGERALD-SAMPLE: 394 

DEPICTO FILMS: 389 
DISNEY, WALT: 368 
DOPIER, W. B., AND COMPANY: 372, 373, 

374 
DOYLE, DANE, BERNBACH, INC.: 10, 11, 12, 

13,32,42,55,65,393 
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• 
ELLINGTON & COMPANY: 108 
ELLIOT, ELLIOT UNCEN: 365 

ESQUIRE, INC.: 164, 171, 172, 173, 208, 
270, 290 

EVERYWOMAN'S, INC.: 209, 246 

FAWCETT PUBLICATIONS: 260 
FILM GRAPHICS: 392 
FILM WRIGHT PRODUCTIONS, INC.: 393 
FIVE-STAR PRODUCTIONS: 375 
FLANAGAN, J. R., COMPANY: 33, 43, 132, 

133 

FOOTE, CONE & BELDING (SAN FRANCISCO): 

304 

FORISTALL, ARTHUR, & COMPANY: 200 

GARDNER ADVERTISING COMPANY: 378 

GENERAL TELERADIO, INC.: 340, 341 
GEYER ADVERTISING, INC.: 128 
GILBERT ADVERTISING AGENCY: 314 
GOTHAM ADVERTISING: 299 
GRACEMAN, EDWARD, ASSOCIATES: 54 
GRAPHIC WORKSHOP: 344 
GRAY & ROGERS: 199 
GREY ADVERTISING AGENCY, INC.: 49 

GUILD, BASCOM & BONFIGLI ADVERTISING: 

387 

GUMBINNER, LAWRENCE C., ADVERTISING 

AGENCY, INC.: 74, 122, 147 

h 

HARPER BROTHERS: 330 

HEARST CORPORATION: 163, 165, 167, 174, 
178, 179, 181, 207, 210, 211, 212, 214, 
215, 216, 225, 226, 227, 228, 230, 231, 
237, 247, 248, 251, 252, 277, 278, 293 

HILLMAN PERIODICALS, INC.: 272 

HILTON AND RIGGS°, INC.: 140 
BINH PUBLISHING COMPANY, INC.: 234 
HOCKADAY ASSOCIATES, INC.: 14 

JAMIAN ADVERTISING: 129 
JOHNS HOPKINS UNIVERSITY: 287 
JOHNSON, BLAKE: 364 

JONES, RALPH H., COMPANY, THE: 66 

KAUFMAN, HENRY J., & ASSOCIATES: 141 
KENYON & ECKHARDT, INC.: 15, 16, 364, 
395 

KETCHUNI, MacLEOD di GROVE, INC.: 137 

LABORATORIOS LIFE (QUITO, ECUADOR) : 

203 
LEBER & KATZ: 110 

LENNEN & NEWALL: 17 

LUDGIN, EARLE, & COMPANY: 375 
I uKOFF & WAYBuRN, INC. (DETROIT) : 

305 

1111 

M. P. 0. PRODUCTIONS, INC.: 366 
MacLEAN d HINTER: 218 
MACY, MARGARET, ADVERTISING COMPANY: 

34 
MADDEN & SHIPMAN: 44, 148, 321 

MAXON, INC.: 371 
McADAMS, WILLIAM D., INC.: 84 
McCALL CORPORATION: 256 
McCANN-ERICKSON, INC.: 19, 97, 112, 160, 

311, 365, 370, 388, 390, 404, 405 
McCANN-ERICKSON, INC. (CHICAGO) : 18 
McCANN-ERICKSON, INC. (CLEVELAND) : 

61 
MODERN PACKAGING CORPORATION: 198 
MOGGE-PRIVETT, INC.: 308 
MUM M, MULLAY 8, NICHOLS, INC.: 355 

NAST, CONDÉ, PUBLICATIONS, INC.: 168, 
182, 186, 190, 191, 192, 194, 238, 240, 
241, 242, 243, 250, 253, 254, 266, 267, 
268, 275, 282, 294 

NATIONAL STUDIOS: 399, 401 
NATION'S BUSINESS MAGAZINE: 195 
NEW YORK TIMES PROMOTION DEPT., THE: 

52, 76, 316, 346 

o 
OGILVY, BENSON & MATHER, INC.: 20, 21, 

22, 45, 68, 99, 109, 113, 114, 115, 120, 
121, 130, 366 

ORR, ROBERT W., & ASSOCIATES, INC.: 46, 
131 

OXFORD UNIVERSITY PRESS: 329 

PARENT'S INSTITUTE, INC.: 273, 274 
PATIN, ROY: 382 
POLANGIN, FRED: 391 
PRAEGER, F. A.: 333 

PUSH PIN STUDIOS: 92 

ROBERTS, CARSON, INC.: 8, 315 
ROCKMORE COMPANY, THE: 35, 58 
ROSSIN, LESTER, ASSOCIATES, INC.: 81, 152, 

156, 348 

RI BENSTEIN, HELENA, INC.: 331 
RUDER & FINN ASSOCIATES: 82 

RUTHRAUFF & RYAN: 69 

SERWER, IRVING, ADVERTISING, INC.: 23, 
47, 48, 57 

SHAMUS-CULHANE PRODUCTIONS: 380 
SIEBUNDO-SHINKOSHA PUBLISHING CO., 

LTD.: 297 
SIMON, DOUGLAS D., ADVERTISING, INC.: 

24, 25, 135, 161 
SMITH, WILLARD: 368 

STEBBINS, HAL, INC.: 79 
STORYBOARD, INC.: 371, 372, 373, 374, 

376, 377, 379, 383 
STREET AND SMITH PUBLICATIONS, INC.: 

75, 183, 204, 213, 224, 233, 239, 244, 
245, 255, 276, 281, 284, 285, 288, 345, 
350 

STUART, CHARLES R.: 379 
STUDIO CITY TELEVISION PRODUCTIONS, 

INC.: 369 
SUDLER & HENNERSEY, INC.: 162, 196, 

342,358,360 

TELEVISION MAT SERVICE, INC.: 390, 405 
THOMPsoN, J. WALTER, COMPANY: 26, 

77, 101, 102, 123, 157, 310, 319, 377 
THOMPsON, J. WALTER. COMPANY 

I CHICAGO I : 27 
TIME. INC., 166, 184, 185, 187, 193, 257, 

261, 262, 263. 264, 265, 269, 283, 292, 
295, 343, 347 

TRIANGLE PUBLICATIONS: 175, 176, 177, 
219, 220, 235, 258 

TRI-ARTS: 78, 334 
TV GRAPHICS: 388 
TV SPOTS: 387 

u 

UNITED NEWSPAPERS CORPORATION: 221, 
222 

UNITED PRODUCTIONS OF AMERICA: 381, 
384, 385, 386, 394, 395. 404, 406 

UPJOHN COMPANY, THE: 301 

WEINTRAUB, WILLIAM II., & CO., INC.: 37 
WEST VIRGINIA PULP AND PAPER 

COMPANY: 155, 202, 296, 302 
WHITNEY PUBLICATIONS: 197 
WILLIAMS ADVERTISING AGENCY: 361 
WINsTON, NORMAN K.: 279, 280, 291 

WOMAN'S DAY, INC.: 170, 223, 232 

YOUNG & RUBICAM, INC.: 28, 29, 30, 31, 
36, 50, 59, 89. 100, 103, 104, 105, 106, 
125. 127, 151, 309. 312, 313, 359, 369, 
381, 382, 383, 385, 386 

ZLOWE COMPANY, THE: 80 

advertisers and 

publishers 

ABC TELEVISION NETWORK: 396, 401 
AMERICAN AIRLINES, INC.: 69 
AMERICAN GAS ASSOCIATION: 137 
AMERICAN HERITAGE: 259 
AMERICAN MAGAZINE: 229 

160 
AMERICAN RAYON INSTITUTE, INC.: 112, 

AMERICAN vocue: 168, 182, 186, 190, 191, 
192, 194, 238, 240, 241, 242, 243, 266, 
267, 268, 275, 282, 294 

ARMSTRONG CORK COMPANY: 53 
ART IN ADVERTISING: 162, 196 
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ART NEWS: 188, 289 
AUTO YEARBOOK: 260 

BAB-O: 394 
BALANCE CORSETS, INC.: 35, 58 
BANK OF AMERICA, NATIONAL TRUST & 

SAVINGS: 379 
BANK OF MANHATTAN COMPANY: 9 
BARTON'S CONTINENTAL CHOCOLATES: 65 
BETHLEHEM RECORD COMPANY: 327 
BETTINGER CORPORATION, THE: 82 
BORDEN COMPANY: 104 
BORDEN COMPANY, DRAKE'S: 309 
BREON, GEORGE A., & COMPANY: 358 
BRETT LITHOGRAPHING COMPANY: 354 
BRITISH TRAVEL & HOLIDAYS ASSOCIATION: 

121 
BROWN & CALDWELL: 79 
BUXTON, INC.: 12 

o 
CAMPBELL SOUP COMPANY: 20 
CBS COLUMBIA: 95, 391 
ces RADIO: 71, 73. 87, 337, 349 
CBS STUDIO ONE: 398, 402 
CBS TELEVISION: 40, 41. 72. 88, 146, 159, 

335, 336, 338, 399, 400, 403 
CATERPILLAR TRACTOR COMPANY: 124 
CELANESE CORPORATION: 108 
CHAMPION PAPER AND FIBRE CO.: 153, 154 
CHARM MAGAZINE: 183, 204, 213, 224, 

233, 244, 245, 276, 345 
CHICAGO: 236 
CHRYSLER CORPORATION 

CHRYSLER DIVISION: 97, 390 
DE SOTO DIVISION: 306 
PLYMOUTH DIVISION: 64, 96 

CIBA: 201 
CLEARY, STRAUSS & IRWIN: 85 
CLUETT PEABODY & CO., INC.: 50 
COCA-COLA BOTTLING COMPANY OF NEW 

YORK, INC.: 140 
COLE OF CALIFORNIA: 10, 323 
COLLIER'S: 205, 206 
COLUMBIA RECORDS: 325, 326 
COMART ASSOCIATES: 362 
CONTAINER CORPORATION OF AMERICA: 2, 

116, 117 
CONTEMPORARY RECORDS, INC.: 334 
COOPER UNION ART SCHOOL PUBLICATION, 

THE: 298 
CORONET MAGAZINE: 270 
COSMOPOLITAN: 207 
cox's, INC.: 62, 63, 150 
CROSLEY BROADCASTING CORPORATION: 

66 

d 
DAILY NEWS, THE: 318 
DANNER, DICK, d ASSOCIATES: 94, 353 
DAYTON COMPANY, THE: 43, 133 
UsBEERS CONSOLIDATED MINES: 118 
GOBECKMUN COMPANY, THE: 111, 300 
DOUGLAS OIL COMPANY OF CALIFORNIA: 

200 
DUNBAR FURNITURE CORPORATION: 14 

EASTMAN KODAK COMPANY: 157 
EINIGER MILLS, INC.: 161 
ELECTRIC LIGHT & POWER COMPANY: 138 
ELGIN WATCH co.: 386 
ESQUIRE MAGAZINE: 164, 171, 172, 173, 

208, 290 
EVERYWOMAN'S MAGAZINE: 209, 246 

FACTOR, MAX: 11. 13 
FARMERS CHINCHILLA COOPERATIVE OF 

AMERICA, INC.: 110 

FASHION d TRAVEL MAGAZINE: 279, 280, 
291 

FEINGENSON BROS.: 373 
FIRMENICH OF CANADA, LTD.: 158 
FOLKWAYS RECORD AND SERVICE CORP.: 

363 
FORD DEALERS ASSOCIATION OF SOUTHERN 

CALIFORNIA: 377 
FORD FOUNDATION, RADIO TV WORKSHOP: 

406 
FORD MOTOR COMPANY 

FORD DIVISION: 26, 77, 102, 310, 319 
LINCOLN DIVISION: 364 
LINCOLN-MERCURY DIVISION: 15 

FORTUNE MAGAZINE: 51, 184, 193, 292 
FRANK BROTHERS: 44, 148 
FRANKFORT DISTILLERS, FOUR ROSES: 103 

GENERAL DYNAMICS: 299 
GENERAL FOODS CORPORATION 

BIRDS EYE: 106 
JELL-O INSTANT PUDDING AND PIE 

FILLING: 28, 100, 381 
MINUTE RICE: 31 
POST TOASTIES: 139 

GENERAL MOTORS, CHEVROLET DIVISION: 

307 
GENERAL TELERADIO, INC., FILM DIVISION: 

340 
GIDEON'S DAY: 330 
GLIDE WINDOW COMPANY: 93 
GOOD HOUSEKEEPING: 163, 165, 167, 174, 

210, 211, 212, 214. 215, 216, 225, 226, 
227, 228, 247, 248, 251 

GOODYEAR RUBBER CO.: 369 
GORHAM COMPANY, THE: 16 
GROVE LABORATORIES, BROMO QUININE: 

378 

h 
HARPERS BAZAAR: 178, 179, 237, 277, 278. 
293 

HARVEY'S: 141 
HATHAWAY, C. F., & COMPANY: 113, 114 
HAYNES HOSIERY, INC.: 33 
HEINZ, H. J., CO., WORCESTERSHIRE 

SAUCE: 371 
HILL BROS. COFFEE, INC.: 376 
HOLIDAY MAGAZINE: 339 
HOLLINS, WILLIAM, & COMPANY: 115 
HOLMES, FRANK, LABORATORIES, INC.: 

324 

HOUSE BEAUTIFUL: 252 
HOUSE & GARDEN: 250, 253, 254 
HOUSE & HOME: 295 

HUDSON MOTOR CO.: 368 
HUNT FOODS, INC.: 105 

IDEA, THE MAGAZINE OF INTERNATIONAL 

ADVERTISING ART: 297 
INNOCENTI CORP., LAMBRETTA DIVISION: 

55 
INTERIORS: 197 
INTERNATIONAL BUSINESS MACHINES 

CORPORATION: 98 
IRONSIDES COMPANY, THE: 355 

JANTZEN, INC.: 107 

JENS RISON DESIGN, INC.: 129 
JERGENS, ANDREW, COMPANY: 131 
JOHNS HOPKINs MAGAZINE: 287 
JOHNSON d JOHNSON, BAND-AID: 127 

KELLOGG COMPANY: 3, 4 
KEMBO CORPORATION: 321 
KIPE OFFSET PROCESS CO., INC.: 342 
KNOLL TEXTILES, INC.: 80 
KNXT-CBS TELEVISION, L.A.: 78 
KOLMER-MARCUS: 74 

KORET OF CALIFORNIA: 315 

L'AIGLON: 24, 135 
LAVORE, M. H., COMPANY: 344 
LEDERLE LABORATORIES: 81, 152, 156, 348 
LEVINE, HERBERT, INC.: 134 
LEVY, HENRY S., INC.: 393 
LIFE MAGAZINE: 30, 151, 166, 185, 187, 

257, 261, 262, 263, 264, 269, 283, 313 
LIVING FOR YOUNG HOMEMAKERS: 255, 

284, 285 
LOOK MAGAZINE: 169, 180, 189, 249, 271, 
286 

LORILLARD, P., CO., OLD GOLD: 17 

MAcLEAN'S MAGAZINE: 218 
MADEMOISELLE MAGAZINE: 75, 239, 281, 

288, 350 
MAGNIN, JOSEPH, COMPANY, INC.: 142, 

143 
MARTIN BROTHERS BOX COMPANY: 90 
MAYTAG COMPANY, THE: 18 
McCALL'S MAGAZINE: 256 
McLAUGHLIN'S INSTANT COFFEE: 375 
MELVILLE SHOE CORPORATION: 1 

MENNEN: 395. 405 
MERRELL, THE WILLIAM S., COMPANY: 360 
METROPOLITAN BOTTLING COMPANY: 21, 

68, 120 
MEYERS MAKE GLOVES: 314 
MILLER. HERMAN, FURNITURE COMPANY: 

86, 322 
MILLER. HOWARD, CLOCK COMPANY: 56 
MILLER, I., & SON, INC.: 23, 48, 57 
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MINIT MAN FROSTING: 385 
MITCHELL BEER: 380 
MODERN PACKAGING MAGAZINE: 198 
MOGGE-pRIVETT, INC.: 308 
MORSE INTERNATIONAL, INC.: 356 
MUTUAL BROADCASTING SYSTEM, INC.: 

341 

NATIONAL BISCUIT COMPANY: 311, 365, 

404 
LORN A DOONE: 370 
RITZ: 388 

NATIONAL BROADCASTING COMPANY: 49 
NATIONAL CITY BANK OF NEW YORK: 119, 

126 
NATIONAL DRUG COMPANY, THE: 91, 328 
NATION'S BUSINESS MAGAZINE: 195 
NEIMAN MARCUS: 60, 67, 132, 144 
NEW YORK DAILY NEWS: 357 
New YORK TIMES: 52, 76, 149, 316, 346 

o 
OLD COUNTRY STORE, THE: 329 
OLIVETTI CORPORATION OF AMERICA: 128 

PAGEANT: 272 
PAL BLADES: 384 
PAN-AMERICAN COFFEE BUREAU: 46 
PARENTS' MAGAZINE: 273, 274 
PARKER PEN COMPANY: 27 
PERSONAL PRODUCTS, COETS: 125 
PFIZER. CHARLES, & CO., INC.: 84 
PHILADELPHIA SAVING FUND SOCIETY, 

THE: 199 
PIELS BEER: 383 
PLAYBOY MAGAZINE: 234 
POLAROID CORPORATION: 32, 42 
POSTUM: 382 
PRAEGER, F. A.: 333 
PROCTER & GAMBLE. CAMAY: 367 

PRUDENTIAL LIFE INSURANCE COMPANY: 

5, 6, 7 
PUBLISHERS WEEKLY: 317 

R.C.A. VICTOR: 332 

REED & BARTON: 45, 130 
REID. ROSE MARIE: 8 

ROBINSON, BEN: 351 
ROBINSON, J. W.: 70 
RONSON CORPORATION: 37 
ROSEFIELD PACKING COMPANY, SKIPPY 

PEANUT BUTTER: 387 

422 

ROYAL TYPEWRITER COMPANY: 36 
RUBENsTEIN, HELENA, INC.: 22, 109, 331, 

366 

o 

SAL HEPATICA, BRISTOL-MYERS: 59 
SATURDAY EVENING POST: 217 
SCHAEFER BREWING COMPANY: 392 
SCHWARTZ & BENJAMIN, INC.: 34 
SCOPE: 301 
SECURITY MUTUAL LIFE INSURANCE 

COMPANY: 38, 39, 136 
SEVENTEEN MAGAZINE: 175, 176, 177, 219, 

220, 235, 258 
sLOAT, M., COMPANY: 47 
SMIRNOFF VODKA: 122, 147 
SOHIO: 61 
SOUTHERN PACIFIC COMPANY: 304 
SPEEDWAY PETROLEUM CO.: 372 
SPORTS ILLUSTRATED: 265 
STERLING ENGRAVING COMPANY: 92 
STEUBEN GLASS: 99 
STYLE I NDIEs: 361 
SWIFT d COMPANY: 19 

TERAPIA (LIFE): 203 
THIS WEEK MAGAZINE: 221, 222 
TIME MAGAZINE, INC.: 320, 343, 347 
TOP POP PRODUCTS, E-Z POP POPCORN: 374 
TORRINGTON MANUFACTURING COMPANY, 

THE: 54 
TOWN 8. COUNTRY: 181, 230, 231 
TWENTIETH CENTURY FOX FILM CORP.: 

303 
TWIN PINES FARM DAIRY: 305 

u 
UNION OIL COMPANY: 312 
UNITED ARTISTS FILM CORPORATION: 83 
UNITED STATES BREWERS FOUNDATION: 123 
UNITED STATES PLAYING CARD COMPANY: 

101 

UNITED STATES STEEL HOUR: 397 

WCBS-TV NEW YORK: 389 
WEBER & HEILBRONER: 145 
WESTVACO INSPIRATIONS FOR PRINTERS: 

155, 202, 296, 302 
WHAT'S NEW: 352 
WOMAN'S DAY: 170, 223, 232 
WYNER, I. A., INC.: 25 

YOUNG & RUBICAM, INC.: 89, 359 
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exit 34 

We trust that your extended tour through 

these pages has been a rewarding experience, 

giving you a graphic insight into the ever-

advancing American advertising scene . . . 

34th annual oommItte• 
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o 
o 
o colophon coated paper 

jacket paper 

end leaf paper 

type faces 

display type 

engravings 

type, setting, binding 

presswork 

cover 

cover cloth 

PERKINS AND SQUIER CO. 

WARREN WHITE OFFSET COATED 

HAMILTON VELLUM 

TEXT, BODONI BOOK 

NUMERALS, LINOTYPE GOTHIC NO. 25 

MERGANTHALER LINOTYPE, INC. 

ANNONCE GROTESQUE 

NUMERALS, ANNONCE GROTESQUE 

TYPEFOUNDRY AMSTERDAM 

CAPPER ENGRAVING CO., INC., TENNESSEE 

AMERICAN BOOK-STRATFORD PRESS, INC. 

AMERICAN BOOK-STRATFORD PRESS, INC., COATED STOCK 

HALLMARK PRESS INC., JACKET AND ENDLEAVES 

HOLLISTON MILLS, ROXITE LS VELLUM 

TRIGGS COLOR PRINTING CORP., CLOTH COVER 

production 

advertising 

H. D. VURSELL, MANAGER 

JANE SNEYD, MANAGER 
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