





To all who were able to attend the 34th Annual Exhibition and to all who could
not . .. we invite you to go through this “second showing’ with us ... to enjoy

again, or for the first time, a viewing of the complete collection of the year’s best.

alberto paoclo gavasol



the president speaks...

For the past thirty-five years the Art
Directors Club of New York has been
responsible for exhibiting and preserving
in the form of its Annual, the only con-
tinuous history of Art and Design in the
publishing and advertising field.

Through the years, members and other
professional men have expended tremen-
dous amounts of time and energy to col-
lect, select, judge, exhibit and publish
entries that are considered the finest ex-
amples of art and design for commercial
and editorial purposes.

It has been a difficult and many times
a heartbreaking labor of love. Only when
you realize that every year throughout
the years, good times or bad, a probable
yearly average of forty-five art directors,
artists, and photographers, have spent
five, six, or seven nights, too often into
the small hours of morning, hammering
out the Exhibition and Awards from some

eight to ten thousand entries that the coun-
try’s top advertising, publishing, and pro-
motional men have first pre-selected and
submitted as their best efforts, do you
begin to appreciate the immensity and
importance of the job.

The advertising, publishing, educa-
tional, and commercial art professions
owe a debt of gratitude to these men and
to the Annual Committees who have given
so freely of their time, energies, and
talents, to make this record of applied
art and design an economic reality.

The business world, too, owes an added
debt to these men, for intelligently an-
alyzing, anticipating, predicting, pub-
lishing, and influencing trends in visual
communication that, properly applied to
the ever changing patterns of advertising,
have been largely responsible for solving
many of industry’s complex marketing

problems. -

#

julian m. archer



editor-designer of the 34th annual
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contents

advertising layout

MAGAZINES, FULL PAGE, 3 COLORS OR MORE, 1-31
MAGAZINES, FULL PAGE, 2 COLORS, 32-36
MAGAZINES, FULL PAGE, BLACK & WHITE, 37-52
MAGAZINES, LESS THAN PACE, BLACK & WHITE, 2 COLORS, 53-58
NEWSPAPERS, OVER 300 LINES, COLOR, 59-63
NEWSPAPERS, OVER 300 LINES, BLACK & WHITE, 64-70
NEWSPAPERS, 300 LINES & UNDER, 71-78
TRADE PERIODICALS, FULL PAGE, 3 COLORS, 79-82
TRADE PERIODICALS, FULL PAGE, 2 COLORS, 83-86

| TRADE PERIODICALS, FULL PAGE, BLACK & WHITE, 87-89
TRADE PERIODICALS, LESS THAN PAGE, 2 COLORS, 90-92

| TRADE PERIODICALS, LESS THAN PAGE, BLACK & WHITE, 93-95

2 I advertising art

| MAGAZINES, 3 COLORS, PRODUCT ILLUSTRATION, 96-115
GENERAL ILLUSTRATION, 3 coLoRs, 116-124
MAGAZINES, 2 COLORS, PRODI/CT ILLUSTRATION, 125
GENERAL ILLUSTRATION, 126-127
MACGAZINES, BLACK & WHITE, 128-131
FASHION OR STYLE ILLUSTRATION, BLACK & WHITE, 132-135
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GENERAL ILLUSTRATION, 146-151
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EDITORIAL PAGE, 4 COLORS, 163-166

EDITORIAL PAGE., 3 COLORS, BLACK & WHITE, 167-170

EDITORIAL SPREAD, 4 COLORS, 171-177

EDITORIAL SPREAD, 3 COLORS OR LESS, BLACK & WHITE, 178-182

EDITORIAL SECTION, 4 COLORS OR LESS, BLACK & WHITE, 183-192
MACGAZINE COVERS, GENERAL OR MASS, 193-195

l MAGAZINE COVERS, TRADE PUBLICATIONS, 196-198

COMPANY PUBLICATIONS, 199-203
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HOMEPLANNING, GENERAL, 283-288
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3 coLors, 335-343

2 COLORs, 344-348
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ART, 3 OR MORE COLORS, 352-355
ART, 2 COLORs, 356-363 advertising
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general Index
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LIVE COMMERCIALS, 16MM KINESCOPE. 364

FILM COMMERCIALS, LINE TECHNIQUE, 365-370

FILM COMMERCIALS, FULL ANIMATION, 371-380

FILM COMMERCIALS, LIVE & ANIMATION, 381-386

LIMITED ANIMATION, 387-389 ° ° ° ° ° ° °
STILL ART IN SERIES, 390-391
SHARED ID’s LIVE FILM, 392-393
SHARED ID’S ANIMATION, 394-395
SINGLE FRAME ART, 396-403
SHOW OPENING, 404-406



special awards

In 1954 the Art Directors Club was
proud to establish a group of

new awards, voted to men and
women who, while not themselves
art directors, have made outstanding
contributions to the presentation

of graphic art and design by
encouraging art directors to work in

the best possible creative climate.

We present
this year’s notables . . .

Congratulations!

dorothy shaver

President of Lord & Taylor,

for the inspiration and
encouragement given to the

Art Directors of Lord & Taylor,
resulting in the high and
consistent standard of
excellence in its adverlising

and promotion.

edna woolman chase
Editor Emeritus of V ogue,

for the inspiration and
encouragement given to the

irt Directors of Vogue,
resulting in the high and
consistent standard of excellence

in its visual appearance.



charlies g. mortimer

President and Director

General Foods Corporation,

for the inspiration and
encouragement given to the
Art Directors of General Food
advertising, resulting in the
high and consistent standard
of excellence in its visual

appearance.

staniey resor

President of ]. Walter
Thompson Company,

for the inspiration and
encouragement given to the
Art Directors of

J. Walter Thompson, resulting
in the high and consistent
standard of excellence in the
advertisements produced

for its clients.




“...good taste is a volatile thing”
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robert gage

art director
doyle dane bernbach, inc.

advertising layout

Good taste is a volatile thing. What is good
taste in one set of circumstances may be bad
taste in another. Taste is even affected by the
hands on the clock. Good taste in the morning
can be bad taste at night. An art director should
therefore, never be self-conscious about his
taste. It can paralyze his creativeness. He can
live in such fear of offcnding as to become
sterile and passive in his graphic efforts. And,
this to me is a greater sin than to be guilty
of an occasional lapse of manners. Working
within the confines of accepted good taste may
make an art director feel safe, but that very
feeling of safety may be his greatest obstacle
to vitality and originality. If he is to contribute
to the growth of graphic communications, he
must break through this prison of convention
and express himself freely. Good taste can (and

often does) make bad advertising.
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BIG GAME. Hant up » penell and jein thase detn
with Knes. Humah! You' mee Tony, the fameus Suger
Frasted Plakes tigar, showing how ferweionely fend
W o of & now kind of brenkfast that's fun & et

. .
-

Smart folks will finish this picture with a spoon.
Their starting point ia the flavor of these bigger,
crisper flakes of corn that sparkie all over with
Kellogg's secret sugar frosting. Gr-rreat!

Helloggs sUGAR FROSTED FLAKES
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art director NORMAN HOUK art director NORMAN HOUK
artists ALICE AND MARTIN PROVENSEN artist JACK KAPES
photographer E. VAN BAERLE photographer E. vAN BAERLE
agency LEU BURNETT COMPANY, INC. agency LEO BURNETT COMPANY, INC.

advertiser KELLOGG COMPANY advertiser KELLOGG COMPANY
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ALEXANDER MOHTARES

MARK SHAW

ANDERSON & CAIRNS, INC.
MELVILLE SHOE CORPORATION
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art director
artist
agency
advertiser

EPICTYETUS
on philosophy

WALTER REINSEL

LEO LIONNI

N. W. AYER & SON, INC.

CONTAINER CORPORATION OF AMERICA

ART DIRECTORS CLUB MEDAL

CONTAINER CORPORATION OF AMERICA
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*Grer-reat!"

Smart folks will finish this picture with a spoon.
Their starting point is the flavor of these bigger,
crisper flakes of corn that sparkie all over with

Kellogg's secret sugar frosting. Gr-rreat!

Helloggs sUGAR FROSTED FLAKES
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art director NORMAN HOUK art director NORMAN HOUK
artists ALICE AND MARTIN PROVENSEN artist JACK KAPES
photographer E. VAN BAERLE photographer E. VAN BAERLE
agency LEO BURNETT COMPANY, INC. agency LEO BURNETT COMPANY, INC,

advertiser KELLOGG COMPANY advertiser KELLOGG COMPANY




PROTECTION FOR THE WHOLE FAMILY

Prudental bafe insursnce can sssure the good things in life for yowr family if you aren't heve
» home, sa education, the comforn you provide tor them now
Ux it can make your own retirement years financislly carefree,

we your PRUDENTIAL AGENT
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art directors PAUL SMITH, MARCE MAYHEW
artist MARCE MAYHEW
photographer WILLIAM HELBLRN
agency CALKINS & HOLDEN, INC.
advertiser PRUDENTIAL LIFE INSURANCE COMPANY
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art directors PAUL SMITH, MARCE MAYHEW
artist MARCE MAYHEW

photographer TONY PAPPAS A ROOF OVER YOUR FAMILY IF YOURE NOT HERE
agency CALKINS & HOLDEN, INC.
advertiser PRUDENTIAL LIFE INSURANCE COMPANY Prudential life insursnce will pravide them with maney w pey dhe 500 o

mertpage when they need thels home most.

we yoo PRUDENTIAL AGENT
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But Prudential life insurance
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can guarantee your family — of you —
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LIFE INSURANCE - ANNUITIES « SICKNESS & ACCIDENT INSURANCE + GROUP INSURANCE + GROUP PENBIONS
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art directors PAUL SMITH, LESLIE SILVAS
artist LESLIE SILVAS
photographer 1INTAGLIO SERVICE CORPORATION
agency CALKINS & HOLDEN, INC.
advertiser PRUDENTIAL LIFE INSURANCE COMPANY

B AWARD FOR DISTINCTIVE MERIT




art directors
photographers
agency
advertiser

JACK ROBERTS. GLORIA KAMBERG
RENE AND BERYL WILLIAMS
CARSON ROBERTS, INC.

ROSE MARIE REID

NEW BABY? NEW BiLLS? Then, xee the Man from Manhattan for a Personal
Loan. Friendly service, no red tape al BANK OF THE MANHATTAN COMPANY.

9

art director
artist
agency
advertiser

" . mtvien comaaae

HOWARD WILCOX

HOWARD WILCOX

CUNNINGHAM & WALSH, INC.

BANK OF THE MANHATTAN COMPANY
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art director ROBERT GACGE
photographer WILLIAM HELBURN
agency DOYLE DANE BERNBACH, INC.
advertiser COLE OF CALIFORNIA
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art director ROBERT GAGE
photographer WILLIAM HELBURN
agency DOYLE DANE BERNBACH, INC.
adyertiser MAX FACTOR

all 21 picturesand cards on this page can be carried on view

m the Comvertible bn X
i art director ROBERT GAGE

e o e B U X TO N artist IRVING PENN
2 best por i imousy agency DOYLE DANE BERNBACH, INC.
adyertiser BUXTON, INC.
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SEE

they'll go mad over you when they




Looking for trouble? Wear “See Red”. . .

the maddening new lipstick color by
Max Factor. But careful—don't start
mnything you can’t finish! $1.10 pius tax.

RED’

a hot-tempered new red in_

Max Factor’s.ees

the only mos.ames: type iy oa e’

=
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art director ROBERT GAGE
photographer WILLIAM HELBURN
agency DOYLE DANE BERNBACH. INC.
advertiser MAX FACTOR

® ART DIRECTORS CLUB MEDAL
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art director
photographer
agency
advertiser

ALVIN CHERESKIN

DONALD MACK

HOCKADAY ASSOCIATES, INC.
DUMNBAR FURNITU'RE COKPORATION

AWARD FOR DISTINCTIVE MERIT
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Warinfey Detigng fof Donbar, Baoky, ndidne. SRowrooms: New York, Boston, Chicago, Kansee Cily, Los Angeted, Seattle .+ 1
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Presenting the new 1955 Lincoln-with striking new beauty all around

and new all around performance
new Turbo-Drive for the utmost 1n
smooth-but-quick acceleration —new
high torque V-8 engine for instant
response in every performance range

Wouldn't one of these Gorham steriing patterns
make a wonderful gift for a Christmas bride ?
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art director
photographer
agency
advertiser
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art director
photographer
agency
advertiser

e NEW 1988

LINCOLN

for modem living
for magnificent driving

GERALD LINK

GEORGE GREBB

KENYON & ECKHARDT, INC.

LINCOLN-MERCURY DIV,, FORD MOTOR COMPANY

WILLIAM BALDWIN

EDGAR De EVIA

KENYON & ECKHARDT, INC.
THE GORHAM COMPANY
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O Gold §

We perch our case on just one fact:

mecomn | For a TREAT instead of a
MUEE TREATMENT...enjoy Old Golds
fine and friendly tobaccos !
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art director
photographer
agency
advertiser
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art director
photographer
agency
advertiser

new! beautifull styled for years to comel

MAYTAG ADVANCED

New automatic washer New automatic drye

saves hot water...up to keeps your rooms fre
9 gallons per washing! from lint and moistur

HANS SAUER

IRVING PENN

LENNEN & NEWELL

P, LORILLARD CO., OLD GOLD

JAMES SHERMAN

WILLIAM PELL

McCANN-ERICKSON, INC, {CHICAGO}
THE MAYTAGC COMPANY
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Bekokt theae beaution! Yra'tr kurkiag of the
neaest of the new sashers and dryers  the
stribiugly handsome Mavisg Advanied
A iy ol

and cngineering they will war wen and o
cornt br years e rosme. And beneath the
bovely, Boming liors youlh find the Lot o
Suih.io vabor thet valy Maytag can dedives

Buyung & Moyteg hos born o hadt sith

name SWIFI'S PREMIUN on the peciig

matching washer
and dryer

Avmrtiian hommekers fur oves 40 yoars.
Iuriag thet time mers than 8 million
Man tags hine been sl o1 mere than sy
ither maky

MAYTAG
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art director

photographer

agency

advertiser
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JAMES SHERMAN
EDWARD VAN BAERLE
McCANN-ERICKSON, INC.
SWIFT & COMPANY
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art director ROLLIN C. SMITH, JR.
photographer pauL D'OME
agency OGILVY, BENSON & MATIER, INC.
advertiser CAMPBELL SOUP COMPANY

Iclena Rubinstam

~ 4 Wasnem
- ahrog FRANCO-AMERICAN AN R .
o B b o et et Spomhenti nance wini wer e’ presents the new
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art director
photographer
agency
advertiser
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art director
photographer
agency
advertiser
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art director
photographer
agency
advertiser

WILLIAM BINZEN, JR.

PAUL RADKAL

OGILVY. BENSON & MATHER. INC.
METROPOLITAN BOTTLING COMPANY

RALPH BRESWITZ
RICH ARD AVEDON

OGILY Y. BEANSON & MATHER. INC,
HELEN A RL BINSTEIN. INC.

EDW ARD ROSTOCK

BILL WARD

IRVING SERWER ADVERTISING, INC.
I. MILLER & SON. INC.

1. M.
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than ever!
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art director WM. TAUBIN
photographer WINGATE PAINE
agency DOUGLAS D. SIMON ADV., INC.
advertiser L’AIGLON
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art director WM. TAUBIN
photographer WILLIAM HOLBURN
agency UOUGLAS D. SIMON ADY., INC,
advertiser 1. A, WYNER, INC.
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art director WILLIAM H. BUCKLEY
photographer HERBERT MATTER
agency J. WALTER THOMPSON COMPANY
advertiser FORD DIVISION, FORD MOTOR COMPANY

27

art director HAROLD SMILEY
artists WHITAKER-GUERNSEY, SCHARON-SANDERS
agency J. WALTER THOMPSON COMPANY (CHICAGO)
advertiser PARKER PEN COMPANY

Hold this woaderful pes in your hand and you'l
marvel of its sleek simplicity. Uncap it and 'y
ready 1o writa on 2 besutifully contrived point you
Rardly see.. . point that writes bhe velvet on velvet;
that smooth. Writes 50,000 words on a single filling.
A pen with one moving part. A mitacle of eliminsting
the cbvious, concealing the ugly, empbasizing the
Important. Now it the time 19 gt one, for inside
thes pen 15 50 moch thet's brand new . .,

How New is New ?

neV ®
¥ &

T ———— o,
the pen nib i polished. Smoothest ever. »

. wirLe >rmess rLLnG - tabes I 50,000 *
- ord:

AC — 1O TUDDET pert fal
w rLow - essured by ink trap and
ther tube. —

Tha new Parker 51 Pams, §12.50 and up. Parkar
21% Puna, 55 00 10 310.00. s, wirw ecreg

S 1rn spewrs The Parkae Pan Company, Janesvills

Wiscansin, U.S.A | Toroma, Cansda
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R e @ would see that Jell-O_

N .

* . | delicious Jell-O_really
€. hits the spot
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Now’s the

¢
"' time for JH.I.'O

-----
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SIX DELCIOUS FLAVORS




28
art director JACK M. ANTHONY
artist JACK WELCH
agency YOUNG & RUBICAM, INC.
advertiser CENERAL FOODS CORPORATION, JELL-O

W  AWARD FOR DISTINCTIVE MERIT

29
art director CARL G. LINs
photographer IRVING PENN
agency YOUNG & RUBICAM, INC.
advertiser CENERAL FOODS CORPORATION, JELL-O

NOW ! PERFECT BANANA CREAM PIE

IN HALEF SETHIE TIMIE!

+ Make a pie shell

»

Add shced bananas

3. Pour in creamy fell-O Vmi!h
Pudding and Pic Filling

&

. Sit down and enjoy it

M it s s
st rebon




s ammsrn

sayigrae




= . . . °

3 . . . .
. ® . .
. ° ° .
° ° ° .
° ° . .
. ° . N
° . ° .
° . . °
e ° o »

30

art director

artist

agency

advertiser

=

31

art director

photographer

agency

advertiser

RICE

PRE-COOKED

HUGH E. WHITE
RAYMOND SAVIGNAC
YOUNG & RUBICAM, INC.
LIFE MAGAZINE

AWARD FOR DISTINCTIVE MERIT

CARL G. LINS

IRVING PENN

YOUNG & RUBICAM, INC.
GENERAL FOODS, MINUTE RICE

For easy days...
Y. Pcrfect Rice Without Cooking!
- MINUTE

1. It's prepared instantly. Just add Minute Rice to boiling water!

2. It's trouble-free. No washing! No boiling! No draining! No
sticky pans!

3. 1t's foolproof. White, fuffy delitions rice--perfect-every thee!

4. It's just plain good eating -the casiest way o round oul a
well-balanced mend! Pt} o e Fimebe
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sendine films to a darkroo

vou get a finished picture in a minute out of the

POLAROID Land CAMERA

32

art director HELMUT KRONE
photographer BECKER-HOROWITZ STUDIO
agency DOYLE DANE BERNBACH, INC.
advertiser POLAROID CORPORATION

33
art director GRACE JONES
artist V. BOBRI
agency J.R. FLANAGAN AGENCY
advertiser HANES HOSIERY, INC,

M T -

<y

34

art director LOUIS-MARIE EUDE
artists PAUL DANNHEISER, LOUIS-MARIE EUDE
agency MARGARET MACY ADY. CO.
advertiser SCHWARTZ & BENJAMIN, INC.







35

art director
artist
agency
advertiser

36

art director

photographer

llng On.,. v];‘len I'm

agency
advertiser

in a

BERNARD GOLDBERG

TOM MORROW

THE ROCKMORE COMPANY
THE BALANCE CORSETS, INC,

ARTHUR SELLER
BECKER-HOROWITZ STUDIO
YOUNG & RUBICAM, INC.
ROYAL TYPEWRITER COMPANY

AWARD FOR DISTINCTIVE MERIT



!th& * Ll&“[&*ﬂ
cerecee®®

F

We don't say that youll finish up the day  onsive of typewriters is easy and rewarding.
fresher than you began, if you use a Royal.  Ask for a free trial. Tell the boss Royal is p
But we do say that typing on this most resp- rred 4's to 1 by people in business who type.

Mﬂl- standard typewriter : =




37
art director MILTON ACKOFF
1 photographer PETER DIMITRI
agency WM. H. WEINTRAUB & CO., INC.
advertiser RONSON CORPORATION

38
art director LEONARD KARSAKOV
artist DAVID STONE MARTIN
agency THE BRESNICK COMPANY, INC.
advertiser SECURITY MUTUAL LIFE INSURANCE COMPANY

39
art director LEONARD KARSAKOV
artist DAVID STONE MARTIN
agency THE BRESNICK COMPANY, INC.
| advertiser SECURITY MUTUAL LIFE INSURANCE COMPANY

Ronson’s new table lighters

Euch design in the Ronson ""Award
Series™ is a signed ovigimal from the

Sleek and e/eqanl. = IIIIA/{D of ome of the world'’s oumandmg
r- =" designers. Each iy topped
by the revolutionary "Golden Plume”,
adding its gleaming degance tv the
lighter. And ¢ach will be issued omly
in a limited edition which will
never be repeased.

Designs shoun: by Hawold Sitterle,
m precious porcelain; executed in
; Europe by world-famons Rosenthal

Porcelain, 32.50 and 27.50,

%aﬁ athers from 20.00

%




FATHER'S DAY

Futhers Lilk tous rrevy dity and they Lalk a5 fathers They may be the fathere
of few-born children of of estabisdwd Bmudies, Bat they ok substantiailly Yhe
samie question : What'« U Leest pin o in~urance for my fumiy and mysci >

I you are 3 father our anseer may mtenet you. We have a new program
that helps you bunled o mdest “fannly mam’s extate ” Working within yeur
prosent income, oxd niahtng use nf y1sur proeent insarancoe and Soaal Soouriy
benctits, we can deyeh p with s 3 prgram thal il give pur fanl momsy
w meet final exprods and aatstandimg tlls; pay «off the nertgage and heip

Bl o i 4 ey 15 e g U Pesd e VY

The satire world 15 somtimes found 1a

ingie forn  awd | alewiine’s Doy

send your ukdnon (o coliege T 21w prossbes o neguler fuondy moowie whike
ywar chuletven 3me growing up

1 yem are disabiod Bacause of RSB ar weukenl, 1 pays S5u wn ncine,
15 yous feve, yiar “Lanly pum’s cotale™ prosndes o vour sin ftsn ment.

We call this new progeram “ The Comspalator ™ 14 Sty Matual lake
eprese ™At ne i+ Jntasd (0 o dnenton, plean b ool e will 100l om0 e
Attt O write o and we will Sevoriy Munsed Lo Inaamrm  Longreny,
Hinghamtin, New Vork

L v . ’ *

10 aper

for thows ko know o weil thes thie 1o v0. And. with he knawing, gors the aish

o Suild the fulure together W'y are Bave 3o help pow phnn for o
hest ewiied fo yows woshen. Seeursty Matual Life Insursscr Company, Binghamion,

o the wan

Nrw Vard



wr 1934

3 Television Inder Jannary-October 1984

art director WILLIAM GOLDEN
artist KURT WEIHS

prodicer CRS TELEVISION
advertiser CBS TELEVISION

B AWARD FOR DISTINCTIVE MERIT

41
art director WILLIAM GOLDEN
photographer ARIK NEPO
producer CRS TELEVISION
advertiser CRS TELEVISION



8 yvears of television

At the end of 1954, after just eight years of unprecedented expansion,
network television again demonstrated that it was the most effective sales
force in America by reaching larger audiences than any other medium

of mass communications.
During 1954 the number of U.S. television homes increased to 32,500,000.

In 1954 the network identified by this symbol

- won the highest average ratings’ of any broadcasting network —11% higher
at night, 85% higher during the day

—broadcast the most popular’ programs in television—an average of 6 of the
top 10 at night, all of the top 10 during the day

-grew from 157 to 202 stations, while the number of stations carrying the
average nighttime commercial program increased by 44%

reached its audiences at the lowest cost per thousand™ in network television

earned the largest investment ever committed to a single advertising
medium...The CBS8 Television Network

L 1 e ks e
0 oo s S pubiat 004
s debote ey G bt o 5
ettt metia.

W ctarvad mh the adeat of el and the

ety ol gy o ¢ et = b
L
And tn all i, the s Sk e

e b vl e
b gt o o1 ot oo
R et
B R
e b o CO Tobenen G o s
T —

V e Jasie . oo iat Caadhsdi Y .4':'-"3
FEIAPHTS TS T ety TS o




smile
pleasey

going
to see

vour
finished
picture
in
6 seconds
—_

'l B\
[ ar'd h-'
POLAROID L«1id CAMERA

42

art director
photographer
agency
advertiser

43

art directors
photographer
agency
advertiser

HELMUT KRONE
BECKEI-HOROWITZ STUDIO
DOYLE DANE BERNBACH, INC,
POLAROID CORPORATION

STUART W. WELLS, JR.,, BERNARD T. GRANT
ERWIN BLUMENFELD

J. R. FLANAGAN COMPANY

THE DAYTON COMPANY, PHILIP MANGONE
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art director
photographer
agency
advertiser

48

art director
artist
photographer
agency
advertiser

EDWARD ROSTOCK

WINGATLE PAINE

IRVING SFRWER ADVERTISING, INC.
M. SLOAT COMPANY

27 TURID BUN PLEATRS 1% 04

EDWARD ROSTOCK

MARY SUZUKI

DONALD MACK

IRVING SERWER ADVERTISING, INC
I. MILLER & SON, INC.

tivre dntn

"*1I--lIllllllIIIIlIllllllllllllllllllllllllll
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44

art director ARTHUR SHIPMAN
photographer TODD WALKER
agency MADDEN & SHIPMAN
advertiser FRANK BROTHERS

™

Thare are those wie -hioh W Sumabgm bn et gt .

Bt all agres the fHinees o

¥ carran Crmm Frank Beee

TOTALLY NEW! “SILVER SCULPTURE"
B8Y REED & BARTON

2000 Amaricnn bvs | smg Pt Cutrsea, Limg Snars & 8157 Prvatis & 370 . Gy Shating ot fiiing Sonsmngn wtl &

The renilt e & e of oy nnmrhe, W
b, Lewamenr 10 pavedy uibs the saver w2y
PRI S

vorberful b lia
v, Aol It

45

art director VINCENT DI G1ACOMO
photographer BEN ROSE

agency OGIL\Y, BENSON & MATHER, INC.
advertiser REED & BARTON, INC.

46
art dircctors BERNARD GILWIT, TED SANDLER
photographer CARL PERUTZ
agency ROBERT W. ORR & ASSOCIATES, INC.
advertiser THE PAN-AMERICAN COFFEE BUREAU

B AWARD FOR DISTINCTIVE MERIT




A tired nurse takes a “Coffee-break”

A surgenn’s eves. signalling. A tray of shining instruments
A nurse's hand, respnnding to each brief command. Sonn, tne
unxinds hour pas<e<. Her mask eomea down, revealing the
solemn lines of strain. Then sometwsdy says: " Waouldn't yowu bk
o cup of cofice?” ~ and the iiner lwcome a smile. Coffee’ Wh
dnesn't know what satisfaction it bringz? A cup s cheerful. &
lift #0 welewme, a taste so g that nothing takes 1t placs

Coffee’' Hearty, friendly, bracing, any hour of the day. During
weenr dday, too, “wouldn't vou like a cup of coffee”"? So mauch
pleasure - for only pennies a cup. At home, and on the job, enjoy
eoffee often — and make coffee 1.gh! Use 2 level tubiespoons (or
1 Standard Caffee Measure) for everv cup. Give sourself &
“Coffee-break™™ ! Think hetter, work hetter, feel better

PAN-AMERICAN COFFER BUREAU 120 Wall St New York 3, N Y

There i8 nothing so salisfying as @ cup of good coffee
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art director
photographer
agency
advertiser

48

art director
artist
photographer
agency
advertiser

EDWARD ROSTOCK

WINGATE PAINE

IRVING SERWER ADVERTISING, INC.
M. SLOAT COMPANY

EDWARD ROSTOCK

MARY SUZUKI

DONALD MACK

IRVING SERWER ADVERTISING, INC
1. MILLER & SON, INC.




BEHOLD

our brilliant aggregation

of Talent!

OF ORIGINAL COMICALITIES

SATURDAY NIGHT ON
NBC-TV

ER THRILLIV HOURS §

FEATURING

the Kings and Queens of Hilarity
guaranteed to Revive, Renovate, and
Revitalize the Sagging Spirits

The capers of @ moat clever couple

ETHHEL & ALBERT

The mersy mishops of « mighty mite

MICKEY ROONEY

Fabulous fun with a [rantic ex-fighter
SEtY Yyiey

—

reesistable. impulsive. incomparable

IMQGENE COCA
JIMMY DURANTE..

DONALD O'CONNOR |

GEORGE GORLL
And 1o play. sung and dunce 1o the favorite ballads uf the nation
YOURB HiY PABACE
S o e Y N T T Y 0 T T 5 N N Iy

And as a special added attraction
Every fourth Saturday, 8:00 to 10:30 pm, a stupendous SO minute
NAC “LIVE" COLOR SPECTACULAR  “MAX LIEBMAN PRESENTS'

W TN WO P T T I U N A I N e e

SOLO out!

49
art director BOB DOLOBOWSKY
artist 1RV BAHRT
agency GREY ADVERTISING AGENCY, INC.
adveru’ser NATIONAL BROADCASTING COMPANY




I’'m so mad I could cry!

l_‘?‘. ’

_*)

. -
- o | Ve b
{5 - L
". »

v";
& T

L

Did vou know that a cotton dress shrinks two «hole
sizes after a few washings?

Don't run this risk! Always be sure you see
“Sanforized” on your cotton with your very own
eyes. Make even vour favorite salesgirl show vou the

Sanforized

A “Sanforized” cotton can never, never shrink out
SAVES THE STYLE . ..

of fit . .. out of style. PROTECTS YOU AGAINST SHRINKAGE |
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art director
photographer
agency
advertiser

51
art director
photographer
agency
advertiser

52

art direciors
photographer
publisher
publication

CARL =, HARRIS

MILTON GREENE

YOUNG & RUBICAM, INC,
CLUETT PEABODY & CO., INC,

PETER MEHLICH

PETER MEHLICH

CECIL & PRESBREY, INC,
FORTUNE MAGAZINE

GEORGE KRIKORIAN, LOUIS SILYERSTFIN
ARNOLD NEWMAN

THE NEW YORK TIMES PROMOTION DEPT.
THE NEW YORK TIMES

The New Jork Times

Reporter in the Pew
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Ee-l-ee-1-oh! ]
And on this farm he had a house,
Ee-l-ee-1.0h! '
With cold drafts here, damp walls there, u u
Here a breeze, there a chill
Everywhere a fuel bill. I
Old MacDonald had a farm, .
Ee-I-ee-I-oh! U

T age) i $
b BIT By
ya, ? .,

&=
-t adi)
- | 8
! £ YA

™ Old MacD. rebuilt his farm
Fe-i-ee-i-on’
Now cold and damp can do no harm,
Fe-1-ee-1-oh!
With Temlok here and Temlok there,
Here it's snug, there it's tight

\ F.vervwhere it’s just right!

Y ’\ T Now Maclonald loves his farm,
' Fe-1-ee-1-0h!

54
art director LESTER BEALL
artist LESTER BEALL, JR.
photographers LESTER BEALL. WILLIAM H. JOLI
agency EDWARD GRACEMAN ASSOCIATES
advertiser THE TORRINCTON MANUFACTURING COMPANY

% AWARD FOR DISTINCTIVE MERIT

55
art director CENE FREDERICO
photographer WYN moRroz
agency DOYLE DANE BERNBACH, INC.
advertiser INNOCENTI CORP., LAMBRETTA DIVISION

Armstrong’s ‘Femlok * Sheathing builds valuable vear-round
insulation into a house. Made of Lough, asphalt-impregnated
wood fibers, it cuta fuel bills in winter. air-conditioning costs
in summer. And Temlok strengthens as it insulates. The large,
easy-to-handle boards are quickly nailed to the frumework,
gaving labor costs. Ask your building- 4
e materials dealer for complete information.

Send for free bookiet, “A Packuge of ldens for

= Your New Hume ™ 11’ filled with suggestsons on
- el N e e
| ser= AR na.
= i

ARMSTRONG'S TEMLOK

Onae of the building materials made by the mokers of Armstrong's Linolewm

L escesnsssecsisancoce tuy

you

o take
= the

car...

"
take
the
Lambretta!

cenrensnaneian bud

eesensevesssssssassat”

cecnsibued
art director WILLIAM H, GALE
artist AURELIUS BATTAGLIA
agency BATTEN, BARTON, DURSTINE & OSBORN, INC.
advertiser ARMSTRONG CORK COMPANY

Lambretts




The older and more experienced

a manufacturer becomes, the more he
appreciates that success is not solely

a matter of producing a fine product at a
fair price. Rather it is the sum total of

all the services, great and small, which ha
renders to his customers day by day

and throughout the years.

THE

TORRINGTON

MANUFACTURING COMPANY
TORRINGTON, CONNECTICUT
VAN NUYS, CALIFORNIA - OAKVILLE, ONTARIO



Modern Clocks
by Howard Miller
Make ldeal
Christimas Gifi-

Koyarsdy—

56

art director
photographer
agency
advertiser

57

art director
artist
agency
advertiser

58

art director
artist
agency
advertiser

GCEORGE NELSON

MIDORI

ALFRED AU'ERBACH & ASSOCIATES
HOWARD MILLER CLOCK COMPANY

EDWARD ROSTOCK

ANATOLE KOVARSKY

IRVING SERWER ADVERTISING, INC,
I. MILLER & SON, INC.

BERNARD GOLDBERG

TOM MORROW

THE ROCKMORE COMPANY
THE BALANCE CORSETS, INC,



|
|

% | feel I've got nothing on when 'mina °
g i S .»r:‘}j:-- —_

French reports of the Paris showings, yo
DALE! Nothing less will do. Girdles, corse
stores. Write Tru Balance Corsets, Inc., 136
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TAKL SAARKIING SAL NEPANCA
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LOOK AT LOUIE SWILE
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59
art director DANA CAIRNS
artist BUD SIMPSON
agency YOUNG & RUBICAM, INC.
advertiser SAL HEPATICA, BRISTOL-MYERS

art director ANN BRYAN
artist JUNE DICKSON
advertiser NEIMAN MARCUS

61
art director CLARK MADDOCK
artist TED GORKA
agency McCANN-ERICKSON, INC.
(CLEVELAND)
advertiser SOHIO




/



. . . the eve of excitement.

You can feel it in the air.
all over the area!

You can hear it echo everywhere:
Cox's opens tomorrow!
Opens tomorrow.
Tomorrow!
Cox’s

art director ARNOLD VARGA
artist ARNOLD VARGA

advertiser COX’s, INC.
ART DIRECTORS CLUB MEDAL



MASTER MOVE COMING UP
...and everything's set.

The planning’s a part of the past.
Dramatic anticipation fills the present.

And the fulure?

Very soon now, the big move.
It's yours to enjoy.

Check COXT'S

Wuiigur Crrmen dhove fgnes Bittmes Arbin dougn Arnehd | wya

art director ARNOLD VARGA
artists ARNOLD VARGA, THE BETTMAN ARCHIVES
advertiser C€OX’s, INC.

@ AWARD FOR DISTINCTIVE MERIT



Something fresh and wonderful !

all- new LYM OUTH | 5

ggest car .. Powerful new
ngines... new Metad-in- Medtion &t The-

o teess OB oW

y

BARTONS

Continental Chocolates

v et § Aoy wnd Foibed o roms
Aoy a4 S Coumtinal (o Mg b8 Mo St |yl
[rividghergboidh vy et T-Dea s U uy et
Ol = ol P, W8 U A o rhew | N ¥ ore Ay

64

art director
photographer
agency
advertiser

65

art director

photographer

agency
advertiser

DON KUBLY

IRVING PENN

N. W. AYER & SON, INC.

PLYMOUTH DIVISION, CHRYSLER CORPORATION

HELMUT KRONE

TONY FICALORA

DOYLE DANE BERNBACH, INC.
BARTON’S CONTINENTAL CHOCOLATES



- WLW radio
“immn . has the
AR ] et
advertising
~cost of any

‘medila

art director ANN BRYAN
artist JOHN ROGERS
advertiser NEIMAN MARCUS

CROSLEY BROADCASTING CORPORATION
sales offices:

New York - Cincinnati - Dayton - Columbus - Allanta - Chicago

douinn pcl!vinld Paris! Une chaussure

de style tres continental, talon fin, le bout
‘ﬂi.qunlquuonuodndaim nols,
faconnees a la main 45.00

veir=lmmd Tias i kere sadny emagh SatusdTy with Om meviewls fricste siede puns bmd eade o Pate—she 27 cher rew dectes Mee! km 1 oo Shae bl seeved (er deeswen anty




This is a picture of a distinguished grocer loading a case

of Schweppes Quinine Water into Commander Whitehead’s
Rolls. The old family retainer looks on with approval, because
as long as he can remember, Schweppes has been the only
mixer for an authentic Gin-and-Tonic. MORAL: Go buy your-

self a case of Schweppes, and celebrate the arrival of summer.



DALLAS-FORT WORTH ‘$7*  MEMPHIS 00"  NASHVILLE '94*

AMERICAN AIRLINES ~

€8

art director
typographer
photographer
agency
advertiser

=
*

69

art director
photographer
agency
advertiser

70

art director
advertiser

W AWARD FOR DISTINCTIVE MERIT

WILLIAM BINZEN, JR.
KURT H. YOLK, INC.
PAUL RADKAI

OGILYY, BENSON & MATHER, INC.
METROPOLITAN BOTTLING COMPANY

AWARD FOR DISTINCTIVE MERIT

TYPOGRAPHIC AWARD

SUREN ERMOYAN

BEN SOMOROFF
RUTHRAUFF & RYAN
AMERICAN AIRLINES, INC.

JEFF WILKS
J. W. ROBINSON

{




71

art director 1LOUIS DORFSMAN

0.‘00 pm C’Lty H Osp’[:tal typographer ADVERTISING COMPOSITION, INC.
artist CALVIN ANDERSON
producer CBS RADIO

0.'00, 0,‘00 pm Alla/n Jackson _*Vews advertiser CBS RADIO

% TYPOCRAPHIC AWARD

0:00 pm The Peter Lind Hayes Show

0:00 pm Let’s Pretend

0:00 pm Football Roundup

Dral 0000
CBS Rad?:o art dire-:tfr WILLIAM GOLDEN

producer CBS TELEVISION
advertiser CBS TELEVISION

*

TODAY AT 0:00 PM

WAAA-TV, CHANNEL 00 ®

NEBRASKA VS. DUKE

A GILLETTE CAVALCADE OF SPORTS PEATURE




Saturdays
00:00 PM
00:00 PM
00:00 PM

The worid — at your fingertips!
Weekend news coverage that’s fast, accurate, complete...
WAAA Dial 0000 CBS Radio

Sundays

00:00 AM
00:00 PM
00:00 PM
00:00 PM

73
art director 1LOUIS DORFSMAN
artist CALVIN ANDERSON
producer CBS RADIO
advertiser CBS RADIO

74

art director HERSHEL BRAMSON
agency LAWRENCE C. GUMBINNER
ADV. AGENCY. INC.
advertiser KOLMER-MARCUS

open until

Men’s Clothing « Hats « Haberdashery « Shoes
Open other days until 5:30 « B’'way at 37th St.




75
art director SARA GCIOVANITTI
L] ° L ° o ) ° photographer BEN SOMOROFF
publisher STREET & SMITH PUBLICATIONS, INC,
publication MADEMOISELLE

° . ° . ° . °

art director LOUIS SILVERSTEIN
) . . ] . . ° .

artist WALTER EINSEL
publisher THE NEW YORK TIMES, PROMOTION DEPT.

publication THE NEW YORK TIMES

. . . ) e . .
® AWARD FOR DISTINCTIVE MERIT

° ° . ° . ° °

Mademoiselle...
where the shoe
nlways fits the choice
young customer,

custom-made £75

for you! \:’

-

Mademoiselle

FOR SALE

Ce e e e Country Property

c o e e o e e See the big selection advertised
in The New York Times—New

e York’s leader in farm advertis-

. . . . . . . | ing Today and every day in the

. Classified Pages.



&mwy Soon

i The 55 FORD

THUNDEREBIRD STVLING-

T7
art director WILLIAM H. BUCKLEY
artist SAM MARSH
agency J. WALTER THOMPSON COMPANY
advertiser FORD DIVISION, FORD MOTOR COMPANY

78
art director ROBERT GUIDI
artist ROBERT GUIDI
producer TRI-ARTS
advertiser KNXT-CBS TELEVISION, L. A.

MON-CITY DETECTIVE, TUES—SCOTLAND YARD, WED—-INTERNATIONAL POLICE
THURS -THE ADVENTURES OF THE FALCON, FRI-TALES OF TOMORROW



Portrait of a Happy Art Director. 3\

The reason? It's B&C from start to finish.

' )
® ;

k start here



79
art director ADVERTISING DESIGNERS
artist KENNETH PARKHURST
agency HAL STEBBINS, INC.
advertiser BROWN & CALDWELL

B AWARD FOR DISTINCTIVE MERIT

80

art director HERBERT MATTER

photographer HERBERT MATTER
agency THE ZLOWE COMPANY
advertiser KNOLL TEXTILES, INC.

Knoll Toxtiles ine. 375 Madisen Ave. NY 22




one of
the hot

seats
In our
industry!

Prwbarer “Apocke
and “Vera Cruz" (which opesed to SRO business, Christmas Day ot the Capetel Theater) han wow ¢

eompletod ki asvignment @ producerdivecior of “Kiss Me Deadly” for United Artists roloass.

art director SAUL BASS
photographer sAUL BAss
advertiser UNITED ARTISTS FILM CORPORATION

84
advertiser HARRY ZELENKO, MARION ZELENKO
photographer MARION ZELENKO
agency WILLIAM D. McADAMS, INC.
advertiser CHAS. PFIZER & CO., INC.

art director SAUL BASS
photographer MAX YAVNO
advertiser CLEARY, STRAUSS & IRWIN

B AWARD FOR DISTINCTIVE MERIT
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art director
artist
agency
advertiser

80

art director
photographer
agency
advertiser

ADVERTISING DESIGNERS
KENNETH PARK HURST
HAL STEBBINS, INC.
BROWN & CALDWELL

AWARD FOR DISTINCTIVE MERIT

HERBERT MATTER
HERBERT MATTER
THE ZLOWE COMPANY
KNOLL TEXTILES, INC.

Knolt Taxtibes Inc. §75 Madisen AveNY 22
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81
art director
photographer
agency
advertiser
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art director
artist
producer
advertiser

LEONARD RUBEN

MAC BALL STUDIO

LESTER ROSSIN ASSOCIATES, INC.
LEDERLE LABORATORIES

JAY GENSER

JAY GENSER

RUDER & FINN ASSOCIATES
THE BETTINCER CORPORATION




The Most Respected Name in Architectural Porcelain Fnamel

ThP BPtling(’r (:Orporﬂlwm u,’ldl t’w FIRNT an pearcelain enaned curtain s all construction

' ’. L . . FIRST in prefabricated mes hanically assenbled porcetarn panels
most diversified equipment in FIRST i o faies enasel-om-stee] mmurste

o . FIRST in engineered poreelain for church aeeples

the architectural porcelain enamel field, Ao Saglh asmminiind -

ors ~hit a com Iew semice: FIRST e ccrar s magnetic steel chalkboard ¢ Armorply 1
offers architects P FIRST i poreclain-on-steed toofimg anel siding (V-CORR)
dpsig". (‘Olor (‘()Ilsult(ltwn. FIRST w architectural engineered poreclain en n aluminun

FIRST i establishing a separate architectural and color vagineering departnent

laboratory controlled production,
construction engineering and
product integration, installation.

The Bettinger Corporation Family of Companies

The Bettinger Corp Toledo Porcelain Enamei Porcelain Enamel Sico, Inc Halrick Inc Graham Bell L2
Waltham Mass Products Company Products Corp. Panel Coes) e i Alurs % e
Home Oftre edo. ON Rehobath, Ma Port mouth, N # o Canada




one of
the hot

N OUN
industr

@ seats
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fmonce and n th ilely ”~ v, F

and “Vera Crus” (whick opaned (o SRO basiness, Christwmas Dey ot the Capriol Thester) he
vmpletend By asvigniment ox preducevdivector of “Kise Me Uveodly” for United Artiote rel

art director SAUL BASS
photographer sAUL Bass
advertiser UNITED ARTISTS FILM CORPORATION

84
advertiser HARRY ZELENKO, MARION ZELENKO
photographer MARION ZELENKO
agency WILLIAM D. McADAMS, INC,
advertiser CHAS. PFIZER & CO., INC,

85

art director SAUL BASS
photographer MAX YAVNO
advertiser CLEARY, STRAUSS & IRWIN

B AWARD FOR DISTINCTIVE MERIT



HOLLYWOOD HAS HERALDED THE BIRTH

OF A WIDE VARIETY OF TECHNICAL
INNOVATIONS THESE PAST FEW YEARS...
SOME OF THESE HAVE BEEN GIMMICKS.
Gimmick ? . OTHERS WiLL ENDURE AS VITAL
AND STIMULATING CONTRIBUTIONS TO
THE ENTERTAINMENT INDUSTRY...
NONETHELESS, THIS IS A GOOD TIME TO

REMEMBER ONE INDISPUTABLE FACT ...

NOTHING IS AS VITAL, NOTHING IS AS
STIMULATING TO THE BUSINESS AND THE
ART OF MOTION PICTURE MAKING

AS THE BIRTH OF A NEW STAR ...

*RIOT IN CELL BLOCK 11’ INTRODUCES

A STAR. NO G!

SUCH

‘NEVILLE ERAND DOM
BROODINGLY POWERFUL PORTRAYAL ...
SHOWING THE LOOKS. PERSONALITY AND
ACTING ABILITY THAT MAKES STARS'..,
THE HOLLYWOOD REPORTER

‘NEWCOMER NEVILLE BRAND ESTABLISHES
HIMSELF AS ONE OF THE INDUSTRY'S
BEST YOUNG ACTORS’. .. FILM DAILY
‘BRANO'S ACTING IS NOT ONLY

EFFECTIVE SHADING OF FACE AND
VOICE BUT IN EVERY MOVEMENT OF HIS
BODY'... NEW YORK DAILY NEWS

*A BRILLIANT DELINEATION BY NEVILLE
BRAND"... NEW YORK DAILY MIRROR
*NEVILLE BRAND DOES A SUPERB JOB'...

JOHN McCARTEN,THE NEW YORKER

POOUD, ¥ AEFRESLUTED OV LESTER SAL20W ABGACY MNP REARY SIS & N
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FIRST AWARD FROM THE AMERICAN INSTITUTE OF DECORATORS TO GEORGE NELSON'S THIN-EDGE BED...A NEW DESIGN
WHICH ELIMINATES UNNECESSARY BULK WHILE RETAINING DEEP COMFORT. ON VIEW AT ALL HERMAN MILLER SHOWROOMS

HERMAN MILLER ZEELAND, MICHIGAN

SHOWROIMSE( NEW YORK, @NICAGO, GRAND RAPIDS, KANSAS. CITY, LOG ANGELES ' WRITK TO DEPT.i.84 FOR FREL COPY OF “*A CROSS SECTION OF NERMAN MILLER PURNMITURE"




.read as they will

{or can} most peaple
still find is easier o listen...

86

art director
photographer
agency
advertiser

GEORGE NELSON

MIDORI

ALFRED AUERBACH ASSOCIATES
HERMAN MILLER FURNITURE COMPANY

87

art director
artist
producer
advertiser

Onre upon ¢ fime. the world wm o much smaller
place. And whenever somesns hod ssmeshing 10 say,
ol he did wus speak up

Bui soen prople began to get out of carshot
And Communication becams mers end mare difficult

Till ene day ane e set down on bis sese,
and chipprd ot cemmthing calind writng. Thes
wmuime oioe posard alung, decoded ths aralpturs,
@nd reading came wio the world. Lo® The primitive
wse-ctop preees of kg snd bvscning had bva
repinced with semcthmg mure comples.

Pot it wasn't replaced afher oll. For reod oo thay
will (or con) most prople still find % coner 4o nton.
Asd pouple who namt W0 get & wemge screm still
find ot caswrr, snd marr effecnre, o talk

Eapuralty nun that ome medeem of cumemmnics
Lom coft Ty & mumage o evervone: Hadw. fo
115 milkien plorss. The costest, yrt ot foreatul
wwans of wilimg everyhody thel's ever bren dovied.

Redic » tummte, paranal, persuestve. Asd
whes it W J id trend. ponph et
what they bewr

Radvw = chythem. wnsic. sound effacts —sll the
things thet are k1o hoar over and owe. Thing
. . A

.4
-
.
e, As saan se the entrriainment

The meronsgr 1+ hard b0 mies And cance radeu mves
ome group of wonds at 4 tume, the ales puints aam't
be skipped oves.

Todev. there's ane place in radie whare seund
% ) 1 1h (BS Rodon. Prenasting man
o Awens's top pragrame . over more of the
astien’s beet statsoss . . CBS Radio i hened by
Ingges sudiences than sywhore clee  radse.
And cfieving the bowest cost for eveyy ssles mes-
capr dolivered, @'s CRS Radio where more of the
tap astivnal edrevissers sre heard. So musy, with oo
much 1 sy, that CBS Radw leads all ether wotwurks
w bilimgs for the Gfth consecmtive veas.

RAD i()

LOUIS DORFSMAN
OLD ENGRAVING
CBS RADIO

CBS RADIO
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art director
artist
producer
advertiser
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art director
artist
agency
advertiser

WILLIAM GOLDEN
KURT WEIHS

CBS TELEVISION
CBS TELEVISION

AWARD FOR DISTINCTIVE MERIT

HERBERT BRIGGS
KEN THOMPSON
YOUNG & RUBICAM, INC.
YOUNG & RUBICAM, INC,

All it takes is the right twist

An ingentous twist turns 8 piece of wire intn
a highly useful ohject

And an ingenious twist can often turn an ordi-
nary advertiang campagn into one that pro-
duces extraordinnrs sales results, B you know
how to make the twiat . and when.

YOUNG & RUBICAM, INC.

Advortung « mew et Co rge Duvut Sos foumeren Lae Anguls

P I S AP
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> ,,bg‘f“ ~ wirebounds by Martin. They
e 0 dress up the pack, protect, 3
~ perfeetly. Martin Wircbounds

© | cost less, deliver better

R e

- o R
Whittier, Calif.
! San Jose, Calif.

SALES OFFICES: | _Oakiand. Ore.
Seattle, Wash.

Toledo, Ohio

‘ Roseland, La.
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art director
artists
agency
advertiser

91

art directors
artist
agency
advertiser
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art director
arlist
publisher
advertiser

Puritind vorticet ropin wel

NATIONAIL

NATIONAL DRUG CONIPPANY
sowst Nongon Fvemue hifudelphic $1, 1

I

CAI. FREEDMAN

CAL FREEDMAN, ART GOODMAN
BYIRON H. BROWN AND STAFF
MARTIN BKOTIERS BOX COMPANY

AWARD FOR DISTINCTIVE MERIT

MATTHEW LEIBOWITZ, EDMOND G. THOMAS
MATTHEW LEIBOWITZ &
CHEW, HARVEY & THOMAS . s \
THE NATIONAL DRUG COMPANY M y
since 1302

N U /
~

SEYMOUR CHWAST
SEYMOUR CHWAST
PUSH PIN STI'DIOS
STERLING ENGRAVING COMPANY

. Ir
sterling /.
Engraving Company .
304 E. 45 Street, N.Y., MU 4-0715 to 0726
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art director
photographer
advertiser

Economy M})
and quality

dre built o
Glide sliding
aluminum windows
and doors.

Glide windows
and doors

are guaranteed
for the life

of the building.

In design.

engneering,
and craftsman-

ship. the
architect and
builder kiow
there is no
equal 10 Glide.

GLIDE

WINDOWS, INC.

SAUL BASS
SAUL BASS
CLIDE WINDOW COMPANY




art director SAUL BASS
photographer TODD WALKER
advertiser DICK DANNER & ASSOCIATES

B AWARD FOR DISTINCTIVE MERIT
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art director HERB LUBALIN
photographer LESTER BOOKBINDER
agency TED BATES & COMPANY
advertiser CBS COLUMBIA

NO VOODOO

{
a 00 NOT OROP i
SLASS FRAGILE \

+ disian of the Cotumbia Broadciugl Systom

EEEELL

e M. SERIAL M.
< TELEVISION
v . just plain talent and hard work solving prollen in wrt and g
design for industry. DICK DANNLR represennng. 3
o}
SAUL BASS. BRUCL BUTTE, GLF NN GROI o
12
M, HAI BLRSTADF. LOWILLL NERRI RO, Bl L 11YDI 8
STORYBOARD ASSOC.. & REN W ICKS.
ﬁ DO NOT DROP
605 Wushington Strect. San Francisco, Y Ukon 2-0665 SLSS S

» demnion of the Columble Bewsdunsing Syveem

We've got plenty
of something!

Inside these cartons is the hottest
new line of TV sets you ever did see.
We'll be unpacking them in Room
11-106, Chicago Merchandise Mart,
June 21-July 1. Better be there

CBS-Columbia Full Fidelity Television Sets




“advertising and editorial art is symbolic of the times”

jury members at work
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sdverticing wt
magazines & newspapers
advertising art
magazines & newspagers
advertising art
mapazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
mapazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art

mapazines & newspapers

advertismp art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
sdvestising ait
magazines & nevspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
mapazines & newspapers
advertising art
magazines & newspapers
sdvertising aff
magazines & newspapers
Mdvertising art
magazines & newspapers



frederick h. roberts

manager, art and production
shell oil company

advertising art

Ever since newspapers and magazines became
an integral part of our everyday life and times.
advertising and editorial art has reflected the
way we live. It has become symbolic of a way
of life. When life was more leisurely. we had
ample time to give this art our undivided at.
tention. Ads were almost story-vignettes with
lengthy copy and picturesque, detailed artwork.
They were to be followed from the first word
to the final period. As time went on, however,
everything speeded up. Scientific and technical
developments provided us with a variety of in-
ventions not only to improve our working con-
ditions but also to multiply our means of diver-
sion. The automobile, radio, motion pictures,
television-—all vie with one another for our
time and attention. Advertising art has changed
to keep up with the times. 1llustrations and de-
sign became more streamlined; copy brief and
more explicit. The idea was to catch the eye.
Visual appeal became a must. The message had
to come quickly, and right to the point. Today,
advertising and layout artists are developing
even more modern ideas, pioneering new tech-
niques. Photography. artwork, type and design
are being experimented with in fresh, unusual
approaches. The results are truly exciting. . . .

Progressive art directors have accepted the
challenge of changing times. Their work will
not only continue to keep pace with these
times; it will anticipate the mood and needs
of the audience of the future. As an art form,
it will make its position even more secure.
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art director BERT EMMERT
photographer RICHARD BEATTIE
agency McCANN-ERICKSON, INC.
advertiser CHRYSLER SALES DIVISION, CHRYSLER CORPORATION
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art director EDWARD G. JACCOMA
photographer 1RVING PENN
agency CECIL &<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>