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18 CLASSIC 

HITS! 
INCLUDING: 
JUST CAN'T G ET ENOUGH 
ENJOY THE SILENCE 
PERSONAL JESUS 
EVERYTHING COUNTS 
PEOPLE ARE PEOPLE 
THE NEW SINGLE MARTYR 
AND MANY MORE 

o f 

RELEASED 13TH NOVEMBER VOLUME1 

CD, DELUXE EDITION & DIGITAL DELUXE 

BRAND NEW SINGLE MARTYR 30TH OCTOBER 

"DEPECHE MODE ARE ONE OF THE BIGGESTAND 

MOSTINFLUENTIALBANDS IN THE WORLD TODAY" 
OVER 40 TOP 40 HITS IN 25 YEARS . OVER 400 COMBINED WEEKS IN THE IIK PHARK 

NUMBER 1 ALBUM SALES IN 25 COUNTRIES . GLOBAL RECORD SALES IN EXCESS OF 70 MlB 
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^Consultants' report points way forward with in-depth look at models for set-up and funding 

Study backs Music Council 
Peter Jamieson and EM1 Group emment cogently and clearly on ■ creating an executive organisa- als who are fiercely compétitive. A 

- the48-pageFeasibflityStudyForA ci^sertofbu"whichaiso^TbTeto powered to^'the î^d'Spol^y "nto^dô^nottlways speak by Robert Ashton Music Sector Représentative Body. build on the strengths of the indus- development and implementation. with one voice. It would certainly 
"r, out of fou^Sodels iîTdudfog Ah- in in the report, it rejects son Wenham, who backs an execu- bi of retainine the Music tive oreanisation. She savs. "The steps bjung rrom raious sectors of the of retaining the Music tive organisation. She says, "The However, some executives pri- 

anothe^possibility o'f cre- meeting m g^oltui'hut hhïno bng 

as Aim chairman and CECI Alison opportunity in the UK to create a 

u$/c usa USiC 

iy^nfs/c (s^fs/C m m USl 

A 
f 

Schools campaign ^^tuLT^sch" 
gets top marks ^rthteS a 1 
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Matt Willis is among the favourites to top the inaugural Schools Top 10, which will be broadcast next Tuesday on Capital Radio and GCap's 38 One Network stations as the conclusion to this year's inaugural National Music Week. s.r Ksrïirs:: 

Chart shows in 
Sunday battle 
The commercial radio sector 
is aiming to take on the 
Radio One Top 40 with a 
relaunchedHit40 UK 
chart programme p6 
Universal surges 
aheadof rivais 
Massive albums from the HkesoftheScissor Sisters 
helped the major extend 
its lead in the Q3 marketshares p8 
PR companies 
keep it tel 
Online promotion and 
exposure in the régional 
press are becoming an 
important part of the 
PRmix p9 
For the latest news 
asithappens, logonto 



© 'Don't expect USB to be an all-powerful 
format in 10 years' time' - Editorial, pl2 

To read ali the 
news as it 
happens each 
day, log on to 
musicweek.com 

Your guide to the latest news from the music industry „ U2, Red Hot Chili Peppers, At Monkeys and Lily Allen vying for thi accolades, Tlie show, which takes place on October 30 at London's GrosvenorHo 

of government affaire lias, in t; with EMI Group chairman Eric 
Apple's profits 
soar by 27% 

fund of 650m (£33m) company Bertelsmann Digital highestlî 
• Mobile firm 3 is 

Oasis up for top i—SSSt' 
• ^Tworld MuatTwards wili be held in LondWTOrthe first time since 

QuickStart MTV in 
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News 

is editecl by Pau) Williams 
More music éducation to reach school kids, as organisers plan next event 

School kids give thumbs up 

to National Music Week 
of these will go 

totop thechart. 
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The scone this Thescaleofthe 

secretary wan activity is scary. Tliere 
is so much going on, so 
: s™. 

weremir- Music Week beyond England to schools and so n Wales, Scotland and Northern Ire- BPI director of 
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imagination of the country.^Knott Week's My Music initiartve, in StreeUeatunng l,ve pcrtonnanccs 

£90mto 
boost music 
éducation 

.zzjl: the création of an 01 port" scheme, which 
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FISH GO DEEP TOIVI WATTS JAYZ JUSTIN EMILY HAINES THE SOFT MISTY'SBIG MADELEINE VANESSA COLD WAR KIDS FEAT. TRACEY K Long Way Home SilowMeWhat TIMBERLAKE DootorBllnd UGHTES ADVENTURE PEYROUX HUDCENS WcUsedTo (Anti) YouGot My Love (RCA) (LastGang) HeartMadeOf Fashion Parade TmAlIRlght Corne BackTo Vacation (V2) •-- - - ■ The solo album Sound (Modular) featNoddy (Rounder/UCJ) Mc(Angel) Emagingasa 
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QuickStart Music Programme to cover ail bases 

BMR to give students 

music industry skills 

I X'ce.twas 

cSckSlart^o hdps dXer^e ^^so^by^g a^ique points to pilotto ^the^irtfs^to whicMs curtèntly beTng ex^ected ne^ye^hf. 
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Island pushes Keane on 

memory stick format 

AEGbuys Artsstake ^ 

as taldng a 49% stake in AEG is the second laigest live will be Uie preferred choice. "We Tlte Iran Sea album, Nothinq Ir promoter/agency Marshall Arts. music business in the world behind hope to plan tours together and My Way, which will also be 
remains an independcnt company, built up a strong network of pra- venues? she says. "ButVo^r venue vi'nyUnd digital tarmatT'CD' 

remabi remain indépendant and work Tumer Lys^rm dtotad to real|y a considération because we 
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®'Législative sentiment needs to be 
matched by executive will' 
- Viewpoint, pl2 
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And Virgin Relail is expanding 
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   5 Galaxy North East (63%) l Real Radio (8.6%) 1Q Saga 1037 Scotland (153%) 6. Galaxy Yorkshire (6.4%) 2.100-102 Century (8.0%) FM (10.9%)    3.100.7 Heart FM 

Revamped Hit 40 UK chart to challenge Radio One Top 40 countdown 

Rivais in charts rat ings fight 

listeners expected to separate the Radio One Top 40 and Hit 40 UK chart shows following the relaunch yesterday (Sunday) of the commer- cial radio countdown. The flagship Hit 40 UK chart has bcen revamped with new pré- senter Lucio, a slronger communi- ly feel and more opportunity for artist promotion. Emaps Big City Network has switched from ' casting its own Smash Hits 

based on radio plays for dance and urban tracks. It will be broadeast i Galaxy and Kiss as well as smaller régional stations such as Juice and Pire. Along with The A List, an AOR chart broadeast by 64 stations in the 4pm to 7pm Sunday slot, the commercial sec- 
chart listenership is expected to tallv 3.58m. Radio One head of mainstream Ben Cooper, who oversees the BBC chart show, says the figures do not 

Battle of the chart shows 
Commercial radio Commercial radio vs 

i J 5 T. 40 UK 
and compétitive market place and 
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Century could 

reumtes Myers with the Century UTV to make it the fourth largesl brand, as hc launched the first such commercial radio group in the UK 

s Mu 

Former Xfm chiefto 

launch own venture 

GCap stations 
await laies! 
Rajar figures 
• Third-quarter Rajar figures will be unveiled this Thursday with a strong focus again likely to be on London's commercial market, where former leader Capital Radio has been slipping to historically low positions of late. 9 Xfm has launched its third nation- wide search for the UK's best school rock band. Tbe event promises to be even bigger than previous years, with the search running across the GCap 
chester and Scotland. • Figures released last Digital Radio D 

m, Man- 

suggest DAB radio growth is on track 
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Wednesday at ihe Savoy in London" Also being honoured at the event, 
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sssamast 



ALEXANDRA PALACE, LONDON 

14TH NOVEMBER 2006 
James Brown. Bon Jovi. Brian Wilson. Joss Stone. 
Patti La Belle. James Morrison. Wolfmother. The 
only place you'd expect to see ail these artists is 
in someone's CD collection. Right? Wrong. 
UK Music Hall Of Famé proudly honours the greatest legends of ail time. On 14th November 200G, Dermot O'Leary will introduce the most influential talent of the past 50 years, along with live tributes from current artists. Think of it as the best music compilation ever. 
And if that wasn't enough, there's an exclusive industry rate. If you fancy going large, ticket packages are also available including; red carpet entrance, seats among the stars and unrestricted access to the after party with a complimentary bar. 
Contact Keith Prowse for more détails 
and tickets on: 0845 602 8934 
Web site: www.keithprowse.co.uk Email: aafon.smith@keithprowse.co.uk 



Beggars 6.7% 
Beggars 6.9% 

Dominant major extends market leadership after bagging quarter threes top diree albums 

Universal surges ahead of rivais 
y 

by Paul Williams Univereals own magnificent seven rode into town in quarter three, vanquishing ail before them. Highlighting a remarkable run by the major with fresh, UK-signed talent, the combination of Snow Patrol, Scissor Sisters, Razorlight, James Morrison, The Feeling, Keane and Orson sold more than 2m albums in the period, to give Universal its biggest control of the sector since the end of2004. AU seven acts are UK-signed and either on their first or second albums for Universal, individuaUy seUing strongly enough in the quar- ter to finish among the period's 20 biggest sellets. Three of the acts - Snow Patrol (Eyes Open), Scissor Sisters (Ta-Dah) and Razorlight (Razorlight) - supplied the quar- terh three top artist album sellers and were only outsold over the three months by the latest Now! compilation, itself a joint venture involving Universal. Thanks to Snow Patrol, Scissor Sisters and othets, Polydor grabbed the top Company spot for albums with a 10.3%share. Besides Universal's seven UK 

Q3's Top 10 singles . WYCLEF JEAN Hips QS's Top 10 albums 
2. SNOW PATROL Eyes Open (Rctlon) 

5. JUSTIN TIMBERLAKE SexyBack (Jive) 6. CASCADA Everytime We Touch (Ali Around Tlie Worid) 7. CHR1ST1NA AGU1LERA Alnt No OUicr 
6. THE KOOKS Inslde In/Inside Out 

9. CHAMILLIONAIRE FEAT. KR 
8. LILY ALLEN Alright, Still (Régal) 9. NINA SIMONE The Vety Best Of (RCA/UCJ) 

signings in the quarter's Top 20, Rihanna ranked in 17th spot with A Girl Like You for the major, while another five of its releases finished between positions 21 and 40, including The Fratellis, Nelly Fur- tado and Pussycat Dolls. It added up to a 31.4% albums market share for Universal, stretch- ing its lead over the rest of the mar- ket to 12.2 percentage points. In one week, Universal claimed 58.1% of the artist albums market The story was a similar one on singles, with Universal grabbingan unrivalled, though declining, 

Snow Patrol; helped boost Universal 
33.9% share. While Universal's share slipped slightly from 34.9% in quarter two, runner-up Sony BMG's rose from 19.6% to 23.5%, its best score of the year to date. Its enduring hit, Hips Don't Lie by Shakira feat Wyclef Jean, was the quarter's biggest seller, having clocked up five non-consecutive weeks at number one and helping RCA to become the highest-ranked individual company with a 21.3% 

In the digital singles sector, Sony BMG sharply closed the gap on Universal, having been 15.3 per- 

centage points behind in quarter two - the first period in which download market shares were made available. This time it found itself 11.4 points behind, with Uni- versal claiming 33.5%, Sony BMG », Warr d EMI The highest-ranked pendent, the Beggars Group, was the ordy indie to claim more than l%ofthe market (1.1%). Like Universal, Sony BMG could also point in the albums mar- ket to some genuine homegrown successes such as Kasabian, The Zutons and Sandi Thom, but it 
Singles 

8 MUSICWEEK 28.10.06 

; heavily relied on US talent, including Christina Aguilera, Pink and Justin Timberlake to lift its share to 19.2%. EMI slipped from second to third place on albums in the quar- ter. with a 16.8% share, as The Kooks' Inside In/Inside Out fin- ished as its top seller for a second successive period. In a repeat of quarter two, it ranked as the sixth biggest seller of the period, adding 333,581 sales. It was joined at num- ber eight in the quarterly Top 10 by Alright, StiU by LUy AUen, who also claimed EMI's biggest single of quarter three, with her chart-top- ping Smile (second biggest seller). Warner, in fourth place on albums (13.3%), welcomed back Muse in quarter three as the band's Black Holes & Révélations sold 353,702 units to rank as the peri- od's fifth biggest album. Having had quarter two's top seller with Gnarls Barkley's Crazy, Warner was always going to strug- gle to match its performance in the next quarter on singles and so it proved, with its share slipping from 17.7% to 12.4% as EMI overtook it to daim third place. Among the independents, the growing domination of digital in the singles sector appears to be continuing to hit their collective market share. Although slightly up on the 16.9% claimed in quarter two, the indie's 17.4% stake achieved the following quarter is still significantly down compared to last year when the market share calculations were based only on physical sales. Then, its four quar- terly totals for 2005 were, respec- tively, 20.4%, 24.8%, 22.7% and 24.3%. Its décliné is even more évi- dent in the digital-only market where it claims only an 11.1% share, although 5.0% of the market here is nol attributed to anyone because of a lack of data information received by the compilers. Out of ail that. Ail Around The World finished as the top indie sin- gles player with 2.2% of the overall market, while Ministry remained top albums independent With Universal at one stage claiming nearly 60% of the artist albums market, the gap between the biggest and the smallest grew bigger than ever in quarter three. And, with Universal in the first week alone of quarter four manag- ing 268,946 sales for its new chart- topping Killers album and having two other albums in the top four, that situation is unlikely to change any time soon.  paulw@muslcweekcoin 
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Companies are increasingly turning to independent and local 
média to promote established and new acts, writes Anita Awbi 

Return to 

grassroots 

publicity 

FUSED 
MAGAZINE 

m 

n 
When a band hits the cover of the NME or appears on Later... With Jools Holland, it may seem that months of hard publicity work bas finally paid off. But, while such exposure can propel an artist into the big time, freewheeling round the national média is not a prerequisite for an artist's longevity. Often, in the chase for the ultimate front cover or national TV appearance, régional press and grassroots promotion is overlooked - and with it the building blocks for a successful and enduring PR carapaign. Many acts, from Lily Allen and The Fratellis, through to the Arctic Monkeys and The Darkness, have relied heavily on grassroots marketing, online networking and word-of-mouth promo- tion to kick-start their campaigns. And, with the rising influence of Web 2.0 social networking websites, the e-zine explosion and a régional mag- azine révolution, all-inclusive PR campaigns are more important than ever before. A prime example is Columbia's priority break- ing act Lorraine, who are currently being bol- stered through viral marketing campaigns and online exposure. The act's marketing team is investing heavily in building up an organic fan- 

base ahead of the band's album release in early 2007. Their mailing list has swelled to 30,000, as the band tours extensively round the UK. Région- al and student PR specialist Renegade is on board to make it happen. Renegade director Chris Smith says, "With Lor- raine, we were there from day one. They have hired us to back a 25-date tour and build up their fanbase. We have had a street team for a long time now and we've enough experience to know it's great for some bands and not for others" Through régional and student press and data- base management, Renegade is creating country- wide excitement for the Nonvegian act. "For us, it's ail about record labels that support a band for the duration of an album campaign, and dont get the jitters after one single and drop the band," Smith adds. Just a small handfid of acts dive straight into national radio and press and many national record labels are starting to realise it may be risky to only centre a new band's promotional cam- paign on the média big league. Infected PR's Mike Gourlay says, "What we are finding with the bands that go big slraightaway is, where do you go next? If you can maintain a 

When we started, the business was very London- centfic and it was hard to get the interviews, but we've been able to build it up since then D.wc OCoy, Fused 

national level then you're laughing. But there's no foundation to that, no rcal longevity to the fan- base. People may like the record but not the band. Grassroots campaigning créâtes longevity and a real fanbase." Although it is widely acceptcd that régional PR is the only avenue for many up-and-coming artists, many established artists releasing follow- up albums would also benefit from régional and student média coverage. In récognition of this, Wamer's imprint Maver- ick Records engaged student press aficionados Renegade earlier this year to oversee Madonnas local média push. Renegade worked with student press and radio to re-introduce Madonna to the campuses after a 15-year hiatus and, considering there are around 4m students in higher and fur- ther éducation in the UKat the moment, this was 
lan Cheek, of Leeds-based lan Cheek Press, says that, in each individual area the régional and student press is far more important than the national press in creating a buzz around a touring band or album release. "Collectively no," he says, "but for each area in tum they are indispensable. "If Tm honest, the London-based music indus- try does not perhaps understand or appreciate the régional press. They undervalue it In fact, I think when the London-based music industry refers to local press as smaller press, it is missing some- thing. In most towns, there is press which is doing really well, producing glossy magazines and weekly papers that are widely read." So, while régional and internet PR is being embraced, many companies reraain ignorant to its true potential. Contrary to général industry consensus, local papers and magazines can be instrumental to a successful PR push. Having been in the business for 10 years, Gourlay prefers the dedication and local buzz of régional PR. He says national labels and larger artists generally like to tick the box that says the régional press has been handled, leaving tlrem free to get on with the more high-profile end of the campaign. "In fact, a lot of labels pay scant attention to régional press," he explains. "But that's a fallacy. If a band is doing 30 dates regionally, why don't they put the effort in? It works like a snowball effect. I think there are so many bands that go out there ill-prepared and they're playing to two men and a dog. But there's so much more that can be done." You need look no further than The Fratellis to see the benefits of a strong régional presence. Having toured their native Scotland extensively, been covered by The Daily Record and aired on régional radio, the band worked up a flurry before ever stepping foot in London. The resuit was that, in their début album's first week on the chart a raonth ago, 18.1% of Costello Music's 71,000 sales came from Scotland; the album fin- ished as Scotland's biggest seller of the week, outselling the week's UK number one by Justin Timberlake, which shifted just 7.6% of its sales north of tire border. Unlike the national média machine, local and student press perform a public service fimction within local scenes, creating communities and generating sizable live music audiences - which ultimately translates to album and single sales. And peer-to-peer websites can offer an important platform to engage with the public on a more Per- sonal level, too. Pomona PR has concentrated exclusively on régional newspapers, magazines, student publica- tions, websites and fanzines for a decade, and insist that anything outside London is their shout. Director Rob Kerford believes régional promo- tion is routinely underrated. "It's basically what drives the industry in some respects," he says. ''From our point of view, it's not 



it and a lot of people do see it as 

Alright, Still, and first général Allen's release single Smilegoingto loyalty 
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But this doesn't mean 

1NFECTED 

Specialists in régional and student press promotions 

Assembly Now, Babyshambles, BoyKiiiBoy, Carina Round 
Goldplay, Growdeil House, The Departure, mmû Peoples, Dirty Pretiy Things. m Divine Gomedii Dr John 

Ortve By flrgumeK, The Fallout Trust, Rnn Brothers. The Gossip, Graham Coxon. The Holloways ifiiperîal ' 
The KBC, um Biscuit Time, Milburu, Morning Runner, Œmsm, The Noisenes ouersol 

îtger TaH. Protokoll, The Rapture. Razeifight, Richard flshcroft, The Rhiers, Robots In Disgi seau Lennon 
Sound Team, Snarklehorse, Strummervflle (charity single), tim Finn liy Dancers 

for (urther information please contact Mike Gourlay 
IVIike.infecieilOOO@btclick.com / 020? 272 9620 

IHFECTEO, 18 Eddison Court, 253 Sussex Way, London N19 4DW 



press is gaining momentum and the quality is liigh. Most UK cities now have competing glossy (nll-colour magazines TOth features. reviews, list- ings and beautiful photography and design. ' One such Birmingham-based publication, Fused, bas recently been snapped up for distribu- tion by Borders bookshop chain and is now sold throughout the UK. Fused editor Dave O'Coy says, "We don't see ourselves as so régional any more. Fused doesn't look like a typical régional 
"Wlien we started, the business was very Lon- don-centric and it was hard to get the interviews, but we've been able to build it up since thensays O'Coy. "We'd be ringing up the London-based PRs, but now it's the other way around." The aspirational quality of local press is, in tum, being picked up by regional-focused PRs, who are on tlie look-out for innovative avenues to publi- cise established and upcomingbands. And this, in tum, may tempt national labels and artists. Renegade's Smith believes record companies are starting to see the value of régional promotion. "The/re now realising that the NME is such a huge spot, so we start by helping the labels take it to the first base. We are the fist rung on the lad- der," he explains. For Renegade, every campaign is différent. "We have a huge database of people to work with, so we select the right ones to work with for each artist," says Smith. "Everything is handpicked and well targeted. It is this which he says makes régional press more cost-effective. Record labels forgetting about régional press may be missing the chance to re-engage with the music-buying public on their level, it seems. 

Scissor 
Sisters 
dontinate 
Q3 figures The Scissor Sisters' dominance of the early autumn is underlined clearly by the Q3 airplay figures, which shows I Don't Feel Like Dancin' gathering 20% more audience than the number two track, You Give Me Something by Polydor 
Morrisson's support from régional stations is underlined by the fact that his 561m audience came from 27% more plays than the Scissor Sisters. This was not the highest plays tally of the quarter though; that honour falls to Pink's Who Knew, which gathered 428m audience from 24,199 plays - incredibly, then, every one of Pink's plays was worth 17,700 listeners. This compares to 36,300 listeners for every one of the Scissor Sisters plays and 24,100 listeners for every one of James Morrison's plays. 

Top 25 airplay hits of Q3 2006 
1 SCISSOR SISTERS I Don't Fcd Like Dandn' (Polydor) 18 
3 ULY ALLEN Smile (Régal) 21,044 5! 4 THE KOOKS Shc Moves In Her Own Way (Vrrgin) 21,125 485,613 y 
7" SNOW PAIR01 Chasing Cars (nclion) ' 17,539 454,123 RCA/RCA 

10 LEMAR It's Not That Easy (RCA) 10,712 383.056 Ri 11 JUSTIN TlMBERLAKESexyBack(Jive) 9316 367,693 R< 12 DAVID CUETTA VS THE EGG Love Dont LcL. (Custo) 9,295 338343 S 
14 SHAKIRA Feat WYCLEF JEAN Hips Dont Lie (Epie) 15 KEANE Crystal Bail flsland) 16 NELLY nJRTADO Maneater (Geffcn) 313,426 Rapturc/lsland 

19 THE FEELING Rfl My Uttlé WoHd Qsland) 

23 PINK U & Ur Hand (Lafacc) 24 PAOLO NUTINI last Rcqucst (Atlantic) 8,878 268,105 Sony BMC/Sony BMG 

/ ! Ijj jj 9 / [il/// / ////// / ^ régional radio, Iv, specialist 

 " & sfudent radio promotions 
| /^// the^rimrose business centre 

THE SUBWAYS / CERYS MATTHEWS / BOB SINCLAR / BODYROX / JARVIS COCKER / JULIETTE & THE UCKS 
GOSSIP / TOMMY LEE/MR SKILiZ & HIS CRAZY GIRLS / CHERRY BLACKSTONE / IAIN ARCHER / THE HEDRONS 
JIM SCREECH / THE SHAKES / GLISS / MARIE MILLER / UPPER STREET / APARTMENT / JOOLS HOLUND / BATTLE 
BEN LEE TYLER / SEVENDUST / PAUL OAKENFOLD / THE CINEMATICS / DEACON BLUE / MATTAFIX / EAGLES 
JAMIE CULLUM / GARY JULES / JUSTIN TIMBERLAKE / EASYWORLD / BRIT & ALEX / ART BRUT 
BRITNEY SPEARS / MYLEENE KLASS / GEORGE BENSON / FREESTYLERS / KRAFTY KUTS / NAYO 
GROOVE ARMADA / A GIRL CALLED EDDY / INTENSO PROJECT / PERFECTO LABEL / IMOGEN HEAP / NATAUE COLE 
MOHAIR / COURTNEY PINE / JOHNNY MARR & THE HEALERS / BETA BAND / VOICST / THE HAZEY JANES 
SO SOUD CREW / PAUL CARRACK / WINTER ROBERTS / DIANA KRALL / STEVE BROOKSTEIN / LEVEL 42 
DANIEL O'DONNELL / FUTURE FUNK SQUAD / SUSY THOMAS / SAVANNAH KNIGHT / FREESTYLERS 
NIK KERSHAW / YING YANG TW1NS / MILBURN / RICKY ROSS / MISHA WILLIAMS / ROB SHARPLES 
AMBULANCE LTD / JC CHASEZ / TOWERS OF LONDON / LIL JON / THE SUFFRAJETS / EAMON 
ANNA KRANTZ / FAITH HILL / COSMIC ROUGH RIDERS / DAN SARTAIN / TEDDY THOMPSON / R KELLY 



Island's new USB format for Keane suggests that many formats will flourish 

Welcome to the mutti-format future 

f [ Over the years, new physical formats have proved to be the lifeblood of the entertainment business. The CD, through the Eighties and into the Nineties, is the prime example of this concept, as was the DVD in the opening years of this century. But the arrivai of digital distribution, the ability to pipe music along wires and over the airwaves, would appear to have put paid to that Music, after ail, does not need to be carried on a physical carrier any more. Or does it? The iPod is a physical carrier after ail. And, with or without CDs, even the kids of today and the con- sumers of yesterday store their music on some form of physical device, usually a hard-drive built into a desk- top PC or a laptop. Island's initiative, to partner with Kingmax to cro- ate a new single format - the USB format - to release limited copies of the Keane single is certainly smart. It lias generated plenty of publicity for the band, creat- ing a buzz around that most difficult of things to mar- ket, the third single from an established album. The média fuss around this création of a new for- mat, however, is perhaps misplaced. What is intrigu- ing about the Keane USB is not the fact that it heralds 

the arrivai of a new, market dominating format. Its power is that it further dilutes the domination of music by a handftil of formats. Don't expect the USB to be an all-powerful format in 10 years' time. Expect it to be one of maybe a dozen physical carriers on which consumers can buy music, and retailers can sell them. The kids who engaged in the inaugural National Music Week last week will buy and collect their music in a wide variety of formats, many of which we are yet 
It is an idea which few of us over the âge of 30 can conceive of. But we had better get used to it. 

National Music Week was, last week, a breath of fresh air. A truly proactive initiative, ail the early evidence is that it got kids into stores - many of them spending more than their My Music vouchers - and got artists Connecting with kids. The idea that anyone ever doubted the potential of such an initiative is a reflection of the lack of imagina- tion which remains in much of our industry. Next year it can - and should - be even bigger and even better. 
Taking a bite out 
oftheBig Apple 
Remember where you heard it Don't worry if Doole/s talking ail funny and trying to buy pizza by the slice, It's not that he's finally lost it - just that he was in New York this week, to check on a gig organised by those purveyors of hip-hop approved cognac, Hennessy. Goldfrapp, The Strokes, Pharrell Williams, Cari Cox. A-Trak and Kanye West were the draw cards alongside celeb guests including Kirsten Dunst, Jake Gyllenhaal, Carmen Electra, Drew Barrymore and Ewan McGregor. They certainly know how to throw a party, huh? A-Trak's set included a genius mix of Timberlake's SexyBack into Blur-s Girls and Boys - what can wesay? It worked - and more scratching than a flea-bitten alley cat.. Back to reality and on a signing tip here in the UK.it was a big week for publishing, particularly at EMI where Guy Moot and Kenny McGoff 

in A&R HQ n but two hotly c Rex Radio and The Enemy. The Enemy signing involved Kenny making a dash ûp the motorway to Coventry at 2am, to beat off a couple of other publishers making a very late bid, but the boys in the band stayed true and put pen to paper over a celebratory beer, The Rex Radio deal was reportedly concluded at Gopal's curry house in Soho... Over at Universel Publishing Mike McCormack and Dougie Bruce signed hotly tipped London talent Kate Nash, while at Stage 3 Publishing, A&R man Alan Pell returned to the UK last Thursday having successfully signed Brazilian group Cansei De Ser Sexy (CSS),.. On the records front. Dan Keeling and Angus Blair at Island have added a new act to their rester in the shape of Global publishing act The Rushes... Radio One's George Ergatoudis looks so innocent - but here is a photo of him in Sin. Sin nightclub that is, at the Aim Independent Music and Media event, which took place last Wednesday. Représentatives from the 

at the event including Ric Blaxill from 6 Music, Don Cook from MySpace and Katie Torrie from Xfm. Pictured (below, left to right) are Marie Henley from Get It Organised, Ergatoudis and Aim Project manager Remi Harris,. 

Music Week event at the Pimlico School last Thursday. Apparently, the MP used to be a budding musician and once played Sir Paul McCartney one of his compositions, featuring the immortal Unes "How can any girl want to be with ya'/When every kiss she gets just tastes of Nivea?" "He gave me a look. It must have been the same look he gave to John Lennon when they first met" Johnson claimed... We hear US rapper Rhymefest failed to perfonn his scheduled Koko date on Thursday, maybe he was disappointed that ' David Cameron failed to turn up to the gig, having earlier accepted the invitation... Dooley was among the friends and industry cohorts who crammed into the Hawley Arms in Camden for an exhibition of photographer Andy WillsheHs work last Wednesday night The work tracked the last three years of his work with Razorlight, who, incidentally, helped Blackberry launch their new organiser last Thursday, reportedly picking up a chèque for £90,000 for their efforts... We could hear the clink of Champagne glasses on Friday afternoi 
op of the top 

you know very little about, having heard very little music, and emerge from the gig completely blown away by their talents, Last night's performance by Connan And The Mockasins at the Water Rats in London - part of a three- week residency at the venue - was one of those occasions." WEDNESDAY; "Christina Aguilera used to work in the circus... In fact, she is actually a trained trapeze artist. Lucky for us, she lias used this experience to inspire the video for her new single, Hurt, which is released next month." THURSDAY; "Oespite our intentions to exit stage left and get on the bus home in time for an extended screening of The Last Samurai on Film4, il was sadly not to be. Instead, vulnérable after a few glasses of red wine, Dooley was persuaded to go to Koko for Cooper Temple Clause s headline show."  



Forum 1s edited by Jim Larkin 
Music Week talks to saxophonist rapper Sowet® Kinch (pictured), 
wno has been heavily invoived in National Music Week, and running 
jazz workshops in schools throughout the week 

Firstly, it was a great opportunity to get my music out to new listeners and it has also been about ercouraging connoisseurs. For our music, you bave to engage and focus, With My Music, the initial idea was to get people to listen to alternative types of music. Tliere is an idea that schoolchildren are only interested in pop music. Are we underestimating their nuisical tastes? Yes. While a lot of people have 
very cérébral, Uiey [the children in schools] have responded very well to the energy, They have understood very 

1 

DJing or MCing workshops. That will help them to be more rounded. 
take up jazz by seeing you play in schools? Certainly. A lot of people will t encouraged to go along t j They have been encouraged to tiiink about how they can apply dynamics and suspense. That has been really encouraging for me - seeing how we can change the patronising idea that kids won't like jazz. I hope that an opportunity like this - to just tum up 
schoolchildren to go to jazz gigs. But more work has got to be done to 

some easier pièces to help engage the children? Absolutely not A year ago I did a gig in New York. They were really difficult kids. I had a simple plan, like glvlng them a description of where the UK was on a map. They weren't having that Then I did a ftill sax solo and they were sold. Do you think people should leam music in school? Yes - there is the idea that it develops the left hand side of the brain, I think that we have a battle against the celebrity culture, which says that famé will just corne to your door. The tact is that people are just waiting for their 

And did you have any music teachers who inspired you? That happened both in school and 

community of musicians. The ta 

It has been stranç of the différent types of music, There is no type of music that making music won't help. I am really encouraged to see people still creating music in 
Have you found a lot of very talented children through National 

play, preferably in front of their peers. That encourages people. Have you been tempted to play 

If you could t of jazz to inspire schoolchildren, what would it be? It is hard to find the piece that will resonate with a whole group. This music is not about mass appeal. Every person will be drawn to différent things, but for me it would be [John Coltrane's] A Love Supreme or Giant Steps, or [Miles Davis's] A Kind Of Blue. Has it been strange, participating in National Music Week with these very différent artists, like Lil' Chris 

Many, many many. And not just in music. We usually do a drama raie play and there are great performers out there, people who have a hunger for art It breaks my heart that there are whole communities that are excluded from that There are huge irregularities. Art is encouraged in one 
something that you do to get out of 

The waiting game over Gowers Report 

The Conserv; The Treasury's réputation for maintaining a trappist silence on developingpolicyis holding finiras with the comr the Gowers team, based at HMT, their nears publication date. ^e te With the industiy having made its submissions and held its brief- 

ings, the time for influencing the content of the report is largely over. The case for extending copyright term must now shift focus from the report's writers (the Review team) to its readers (Ministère and MPs). In the same way that the music industry has achieved unity over the copyright term issue (with the BPI, Aim, Musicians' Union and PPL in accord over the need for extension), the political commu- nity - in Parliament at least - appeare to be moving to a similar 
re sticking 

manifesto. to extend Meanwhile, the Libéral Democrats have said that they see the case for extension, albeit with 

qualifications. Among Labour backbenchcrs there is a similar mood, with sup- portive comment for the industrys campaign from a range ofMPs. However, as any Whitehall- watcher knows, législative senti- ment needs to be raatched by exec- utive will. Whether or not the 
Législative sentiment 
needs to be matched 
by executive will 
Government supports the exten- sion will largely come down to the Chancelier himself, based upon the recommendations of the Review. So at this point, the industryk 

terra needs to be married with pos- itive political considérations. The core arguments in this phase of the debate go beyond the graphs of 
the UK record industry in main- taining ownership of its musical héritage. For a nation aspiring to be a "global créative hub", there is value in sending a signal that we protect and nurture creators. As Ministère and MPs préparé to receive the findings of the Gow- ers Review it is these points which the industiy, in its final push on the extending the term debate, should be making most strongly ird Mollet is BPI directorof 

companyl win £25,000! 

MW launches 
A&R Fantasy 
Mini League 
Fancy winning cash - and showing your friends just how good an A&R executive you can be? Then join MWs Mini League, as part of the OCCs new Fantasy Music Manager contest The Music Week Mini League is sponsored by Hit 40 UK, with the 
addition, each weekly winner will pick up £150 cash. too. Ail these prizes will be offered in addition to the overall FMM prize fund. Entering the overall FMM compefition costs £5, but there is no additional cost to joining the Music Week Mini League. • Go to www.fantasymusicmanager. co.ukregister for the game. 
rester name. You can choose three acts from each of four different grades - 5 Star, 4 Star, 3 Star. 2 Star - and two from the 1 Star sélection of up-and-coming artists. • Once you have finaiised your rester, enter it into the Fantasy Music Manager compétition. • Then enter your rester into the MW Mini League - using PIN 8000006. Click to join. • You can make changes through the weeks - you can add two additional 1 Star acts every week; if you dorft selcct them, they will be added randomly to your roster. You can also make up to 24 changes acrass the eight-week compefition, drapping acts and signing up new ones. • Prépare for the first week - starting October 30, with the first weeks results announced at the beginning of Monday Novcmber 6. • Ail changes must be made between 7pm on Sunday and 12am on Monday, • Watch out for your winnings. Each week, the strongest performing roster 
Mini League will win £150. If you are also the best performing roster within the overall Fantasy Music Manager League, you will pick up a further £500. These will be announced in MW every week. • On December 24, check out your finishing position. If you top tire Music Week Mini League, you will win £500. If you also top the overall Fantasy Music Manager compétition, you will pick up an additional £25,000. The Fantasy Music Manager League is sponsored by XBox 360 and will be 
chart show, hosted by Lucîo, from 4pni to 



Classifiedl 
Contact Maria Edwards, Musîc Week Group Sales, CMP Information, 3rd Floor, Ludgate House, 245 Biackfriars Road, London SEI9UR 1:02079218315 

iaria@musicweek.com 

Rates per single column cm Jobs: £40 Business to Business & Courses: £ 
Notice Board: £18 (min. 4cm x 1 co Spot colour; add 10% Fiill colour add 20% Ail rates subject to standard VAT 

Tlie latest jobs arc also available online evcry Monday at www,musicwoek.com Booking deadline: Tlmrsday lOam for publicalion tire following Monday (space permitting). Cancellation deadline: lOam Wednesday prier to publication (for sériés bookings: 17 days prior to publication). 

New Media Marketing Executive 
working aoross ail lists published by Transworld Publishers and Random House Children's Books. Based in Ealing. we publish a host of bestselting writers, including Kate Atkinson, Dan Brown, Bill Bryson, Jilly Cooper, Roald Dabi, Joanne Harris, Sophie Kinsella, Andy MoNab, Christopher Paolini, Terry Pratchett, Philip Pullman and Jacqueline Wilson. Reporting to the New Media Marketing Manager, we're looking for someone with proven, successtul experience of new média marketing. Primary responsibilities include: creating new média oampaigns, Including writing copy and art directing; liaising with digital agencies; promoting campaigns 

creating online promotions; analysing our digital marketing; liaising with staff across the Random House Group. You will be passionate about books and new média, with exceptional interpersonal and organisational skills, flexibility, creativity and infectious enthusiasm. Previous experience of the book publishing industry is not a requirement as we're looking for the right digital marketer. This will be initially 
To apply, please submit a CV and covering letter to Lynn Phillips, HR Manager, l.phillips@transworld-publishers.co.uk or apply online at www.booksattransworld.co.uk Closing date for applications is 3rd November 2006. 

[uEBSHiy Passionate about music business 
Features editor, Music Week Chief sub-editor, Music Week Music Week is looking for a new features editor, who will oversee the Music Week is looking for a new chief sub, to oversee a busy production initiating, commissioning and proofing of features for the magazine. The desk. The successful applicant will have solid stibbing experience, an eye for successful applicant will be a jouraalist with solid experience (as well as a well-designed page and the ability to work with a small team of one fuit- feature-writing and commissioning experience): he/she will be a self-driven, time sub and varions freelancers. He/she will be a highly organised and commetcially-aware individual who will work closely with the sales team, creative team player with a flexible, "can do" attitude and excellent to create éditorial properties witb both off- and on-line potential, which communication skills. As well as managing the production of Music Week, appea) to our wide audience. He/she also needs to demonstrate an ability to the successful applicant will oversee production of its monthly sister title think creatively, to write and edit copy to style and length, as well as an Promo and onekiif suppléments, imderstanding and passion for music and the music industry. Please send a CV and 500 words explaining what you could bring to the Please send a CV, 500 words explaining what you could bring to this rôle rôle to the addresses below, by October 31 and three feature ideas (with on- and offline potential) to the addresses below, by October 31. Applications should be sent to Tony Simmonds, recruitment manager, CMPi HR Department, Ludgate House, 245 Biackfriars Road, London SEl SUT or email asimmondsgcnipi.biz.  

Business Oevetoprcent Oirector Major Racord Co. Strong anaîysl 
^ l A (tTve nonon 

Live Nation, the UK's largest concert promoter is looking lor someone to join its busy marketing department: Marketing Manager - 8 Months Flxed Contract 
cmri,'onrnent and wiU ta aWe to «rate ^ 
* —:r: fl-aso send CV and a covering letter Including your top 3 bands and salary expectaUons to- 

b. ««ucw 2 ot l»6 todr„ 

immmÊÊÊm 
14 MUSICWEÉK 28.1006 

NEW MANAGEMENT COMPANY \ LOOKING FOR INDUSTRY EXPERIENCED 
MARKETING MANAGER 
TO HANDLE PLANNING, PROMOTION, & MARKETING OF HUGELY TALENTED 

SINGER/SONGWRITER. FANTASTIC OPPORTUNITY FOR CAREER FRUSTRATED INDIVIDUAL. MUST HAVE DRIVE, PERSONALITY AND ORGANISATIONAL ABILITIES. 
LONDON BASED. 

Or Write with CV and covering letter to REF Gt, Latham Entertainments Ltd, Canton Ht Cowbridge Rd East, Cardiff CF5 IJH 

1 \ 
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Classified i 
Contact: Maria Edwards, Music Wcck Group Sales, CMP Information, 3rd Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 1:02079218315 F; 0207 9218130 E; maria@musicweek.com 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min. don x 1 col) Spot colour add 10% Fuli colour add 20% Ali rates subjecl to standard VAT 

The latest jobs are also available online every Monday at www.musicweek.com Booking deadiine: Thursday lOam for publication ihe following Monday (space permitting). Cancellation deadiine: lOam Wednesday prior to publication (for sériés bookings; 17 days prior to publication). 
business to business 
replication AUDIO SYSTEMS 

, STANLEY TOISONS 
► Al types Of stock (Audio, Video, CD & DVD) ► HighSpeed duplication services t* Aud'O Conversions ( DAT, MlniDisc, Cassette, Vinyt, Micro casselfes, DA88 tracte (o separate I WAVorAIFFliles) m 

► Tetecine for SuperS, 16mm or 35nim ► CD & DVD on-body design and print ► Showreel and Promo video editing ► Video conveisionsfConverfaudio or video ' to any computer files for use on web or CD-Rom ) ► USA/European Video convereions ► Fta FJming services 

sede, 

IBP 

 Specialist   in Replacement Cases & Packaging items CD album cases available in clear or colourec CD single cases - ail types of double CD et 
le cases single & de cases ail colours & laslerbags CD, Vi 

cordable CD & /V 
r/ces glven. Next day defivery (in mosf cases) Phone for somples and fvll stock fis! 3:01283 566823 Fax: 01 283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE1 4 3SE 

□undswholesaleltd.ee 

S 

- Twochannel - Home Cinéma ■ Studio Monitois . - (8000 Coburs) 

Posting Records? 

the future is here! 

www.vividaudio.co.uk 

Wilton of London >.      Established 25 Years mediasourcing.eom 0845 686 0001H tel: 020 3341 7070 fax: 020 3341 n7& 

displays"" 

a & i 

A* Royalty Tracking 
r-jfi Monitoring Service 

Musical Sleuth Ltd provide Worldwide tracking of publishing and recording income for songwriters, publishers, 
£ 

Email: jay@musicalsleuth.com 
■ 

Attention! Ail A&R Departments 

Is Music Your 

Business? 
Advertise here weekly contact maria on 020 7921 8315 maria@miisicweel<.com 

.1 
provides vear-round visibility for your advertising needs. This is a great marketing opportunity for your company. To fiud out more contact Maria Edwards on 0207 921 8315 maria@musicweek.com 



GOB/E JSSCITY 

SQUARES SlM?iftY?9QCT 

^11 PETER STREET MANCHESTER M2 5QR 
ADMISSION OPEN TO ITC DELEGATES OR INVITATION 
MUSIC EXPORT NORWAY ■ ( ÊTO 

uuujjm 

FROST 

CALLTOMIND 
11.45AM 
WWW.GOEVENTS.INFO WWW.MUSICEXPORTNORWAY.NO 
I/h„A I L1 IMUSICWEEK7 ^ [] GH 

6< (gggViBMTS PRESENTS 
NEW ACTS - NEW SONGS - NEW SOUNDS 
VIVA MACHINE 

ÛBERNOISE 
GETHIN PEARSON&THE SCENERY 
FIRST ACT ON STAGE 2.45PM www.sugarstar.comwww.thepopfactory.com 

NORTHERN IRELAND SHOWCASE FEATORING 
V/FORMATION 
CLONE OUARTET 
REDSIRUS 
FIRST ACT ON STAGE 5.45PM IN ASSOCIATION WITH RORY MCCONNELL (RADIO 1 IN N.IRELAND) AND NORTHERN IRELAND MUSIC INDUSTRY COMMISSION www.movingonmusic.co.uk www.nimusic.com 

FORIMREMPOOOTOWWWGbeWEmS#» 
-<—MianHIi oitkial ne SHOWCASE 

lEASERSMONMiflOTHOCIOBBR3006 I YITVI WWW.JYROJETS.COM 
GREAT NORTHERN WAREHOUSE, 231-233 DEANSGATE, MANCHESTER M3 4NE 



charts service 

mm'; 

ARTIST ALBUMS 

ALBUMS THIS WEEK Tim Finn Imaginary Kingdom (Parlophone); John Legend Make Love Music (RCA); Meat loaf Bat Out Of Hell 3 (Mercury): Pet Shop Boys Concrète; Live At Memiaid Théâtre (Parlophone): Robbie Williams Rudebox (EM1); Rod Stewart Still The Same (RCA); My Chemical Romance The Black Parade (Wamer Brothers): The Ordlnary Boys HowToGet..(B-Unique)   OCTOBER 30 Amy Winehouse Back To Black (Island): The Deftones Saturday Night Wrist (Warner Brothers): Favourite Sons Down Besides Your Beauty (Atlantic); The Holloways So This Is Great Britain (TVD; Betty Corse Here Lies (Island): Girls Aloud The Sound Of Girls Aloud (Polydor) NOVEMBER 6 The Magic Numbers Those The Brokes 

(EMD: Moby Go: The Bèst Of Moby (Mute): The Long Blondes Someone To Drive You Home (RoughTrade); Jamiroquai High Times (Columbia); McFly Motion In The Océan (Island): Paul Weller Hit Parade (Island): Aluminium Aluminium (XL): We Are ScientistsCrapAttack (Virgin) NOVEMBER 13 Lucie Silvas The Same Side (Mercury); Depeche Mode Tlie Best Of (Mute): Sugababes Overload Jhe Singles Collection (Island): Jarvis Jarvis (Rough Trade): George Michael Twenty Five (Aegean): AH Saints Studio 1 (Parlophone)   NOVEMBER 20 Wesllife The Love Album (RCA): Oasis Stop The Clocks (Big Brother): Matt Willis Hey Kid (Mercury): Abba Number Ones (Polydor): Crowded House Farewell To The World (Parlophone) 

G4 retum with album three on November 27, aptly titled Act Tliree. The group, who emerged from Oie first séries of X Factor, take on modem classics including Boomtown Rats' I Don't Like Monday's and Gnaris Barkley's Crazy. The album is produced by Graham Stack, whose crédits include Rod Stewart, Rouan Keating and Kylie Minogue. 

SINGLES THIS WEEK Amy Winehouse Rehab (Island); The Magic Numbers Take A Chance (Heavenly): The Kooks Ooh La (Virgin): T Lorraine Heaven (Columbia): Graham Coxon Bloody Annoying (Parlophone): Rihanna We Ride (Mercury): Beyoncé Irreplaceable (RCA): McFly Star GM (Island); Girls Aloud Something Kind 01 Ooooh (Polydor) OCTOBER 30 Darkel At The End Of The Sky (EMD; Vincent Vincent And The Villains Johnny Two Bands (EM1); Moby New York New York (Mute): Panic! At The Disco I Write Sins Not Tragédies (Atlantic): The Good The Bad And The Queen Herculean (Parlophone): Matt i Willis Dont Lellt Go To Waste (Mercury): Keane Nothing In My Way (Island): Depeche Mode Martyr (Mute) 

Jamiroquai Runaway (Columbia): Klaxons Magick (Rinse): Gossip Standing In The Way OfControl (Back Yard) NOVEMBER6 George Michael This 1s Not Real Love (RCA); Christina Aguilera Hurt (RCA); Kasabian Shoot The Runner (Columbia); Lucie Silvas UstYear (Mercury): Madonna Jump (Wamer Bros): Sugababes Easy (Island): AH Saints Rocksteady (Parlophone): Westlife tbc (RCA): Alesha Dixon Fired Up (Polydor): Fatboy Slim Champion Sound (Skint): U2/Green Day The Saints... (Mercury) NOVEMBER B Captain Frantline (EMD: Justin Timberlake My Love (RCA): Boy Kill Boy Shoot Me Boy (Mercury): The Flaming Li|$ It Overtakes Me (Wamer Music): Ôrson Already Over (Mercury): Robbie Williags Lovelight (Chrysalis): Oasis 



Upfront 

George aims to 

rise to the top 

Commuters will be 
bombardée) by images 
of George Michael as 
they scale the 
at Oxford Circus Tube 

In keeping with the reveal theme, a two-week pre-release teaser mil ran featuring early images of Michael, with the final 
as  

mmmm Dizzee Rascal 

■o weeks from the day of release of the set Twenty Five on November 13 and plans to use each one to display a différent image of the star - cach 
his career - and concluding in a 
album. The Underground presence 
outdoor poster campaign to run ahead of the album's release. 

Is Not Real Love featuring ex- Sugababe Mutya Buena (released November S). Its release cornes as 
encompassing 13 shows across the UK. Worldwide co-manager on the 25 Live Tour Michael Lipman says the dates thus far have bcen going well. "Wc expècted it to be a big success, but it's beyond that," he says. "The incredibly interesting 

CAMPAIGN SUMMARY MANAGER; Andy Stephens, Andy Steplœns Management/Michael Lippman, Lippman Entertainment PRESS; Connie Fillippello, Connie Filippello Publicity. SENIOR MARKETING MANAGER; Simon Bamabas. RCA RADIO: Charlie Lycett, Lncid PR. Régional: Lynn Swindlchnrst, RCA TV: Jacqui Quaife, RCA CLUB: Craig Jones, Euro Solutions. DIGITAL SebWeller, RCA. 

Gnarls Barkley enter a tiny world 

in follow-up to their massive hit 

The task was daunting to start with: direct the American follow- up video to Gnarls Barkley's Worldwide hit Crazy. But then Chris Milk has a habit of setting himsclf big challenges when he makes a music video. Gnarls Barkley's Cee-Lo and Danger Mousc, together with their 

ln= 

This is a complété audio guide on what's needed to succeed in the music industry. Any new artist needs to hear this. Having constantly toured around the world, released two albums and 

i-able bitch-pop, who ar signed to the world's greatest record label (Sub Pop) and whose name translates to English as Tircd Of Seing Sexy. Miraculously, Cansei De Ser Sexy (CSS) are ail those things. And new single Alala (ail electro insouciance and an intemationally sing-able chorus) is 
From Above." 

The Horrors 
Countln Fives (Loog) 

(Sub Pop) 

LastFM 

lost-fm the social music révolution 
Ten years ago, tailoring a radio station to the individual tastes of its listeners would have been a near impossibility, but with broadband pénétration across the UK now above 50%, internet services such as Last FM have made the proposition a reality. Launched in 2003, Last FM is a music website whose primary goal is to create bespoke radio stations for each of its users, a goal it achieves by interpreting its users' listening habits and reactingto information which they input themselves. With 11m 

listening habits and a valuable marketing tool. Headof music and communications Jonas Woost says the service has had a significant take-up since August last year when it was te-launched following a merger with AudioScrobbler. "Everything really kicked off in August," he 
month." The s cover automatically-updated information about what Last FM's users are listening to, which helps to tailor their own preferred radio station stream. "We collect the information, but 

s 
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El Pmo Del Mar 
'Count In Fives' is a garage techno God KPOWS. (Mpn 

(l-MK idi) ogie tf*\ "wh—a S jRNilA Jl\/ Windows - Robbie Williams, My Cl 

s: 
We only do music FM Most Wanted.' Now Tliafs What I Call No ïs; Q^ssic FM MostWanted, ^0"™^ Last FM Top M we're not going to 

I^sçg 

VVHSmith ^Xes Milkshate 



Records released 06.11.06 
ALBUM OF THE WEEK 
Damien Rice 
14th Flooc 2564640422 He may hâve taken his time in making it, but the follow-up to Ricc's multi-million-selling début bas exceeded ail expectations. Five years aftcr the release of 0, Rice retunis with a confident, catchy record, destined to become the break-up album of 2007. His secret weapon, the gifted Usa Hannigan, enhances songs such as 9 Crimes and Sleep Don't Weep to fabulous effect, while Rootless Tree suggests a previously unseen aggressive side. Stunning stuff. 

SINGLE OF THE WEEK AH Saints Rock Steady 
c 

ri^?e^™-uTdSon!tl'e provÏÏ! t^b^dS'Tlost ite playing is refreshing, although unusual, and is destined to raake ^eSSur 

like Lloyd Cole meets Fittii rockabilly, and is bound to 

  sliceof commercial pop, 
SSTrssi. 
Ae 35-^Semo^phic ^dth to be ind^right"810011 

, Ka 

by Pul^s Steve Mackey, thisbng-   

Eighties styîines should see it crack the Top 20 at the veryleast. 

m Is a glammy, foot- pS^aciS single to raise crammfd pre-Christmas market ithem madc of the money for New Orléans thanks to the sextefs readings of 
— rzrSngxr; 



TV Airplay Chart 

n 
: JUSTIN TIMBERLAKE MY LOVF 

2 MY CHEMICAL ROMANCE WELCOME TO THF RI ACK PAPAPF «masE 341 3J 
m 

BEYONCEIRREPLACEABLE ~  RCA 335 ELUUt LE GRAND PU 1 VuUK HANDS UP FOR DETROIT 324 5 MADONNAJUMP ^„ 314 6 NELLY FURTADO FEAT. TÏMBALAND PROMISCUOUS 310 7 SUGABABESEASY 306 8 ROBBIE WILLIAMS LOVELIGHT 300 9 GIRLS ALOUD SOMETHING KINDA OOOOH PO™* 290 
10 LILY ALLEN LDN Rt(;AL 282 
11 RAZORLIGHT AMERICA ™noo 2/8 
12 CASSIE LONG WAY 2 GO 254 
13 THE KOOKS OOH LA 252 
14 RIHANNAWERIOE DEFJAM 245 
15 BODYROX YEAH YEAH ««miiv 239 
16 SCISSOR SISTERSI DONT FEEL LIKE DANCIN' POIVOOK 235 
17 THE KILLERS WHEN YOU WERE YOUNG «TICO 232 
17 BOB SINCLAR & CUTEE B ROCK THIS PARTY wm 232; 
19 TENACIOUS D THE PICK OF DESTINY ^ 219 
20 ALL SAINTS ROCKSTEADY 213 ! 

21 SIMON WEBBE COMING AROUND AGAIN A.1GEE 198 
22 JAMES MORRISON WONDERFUL WORLD ™™>« 195 
23 BASEMENT JAXX TAKE ME BACK TO OUR HOUSE 189 
24 GNARLS BARKLEY GONE DADDY GONE 188 
25 PINKU&URHAND USfACE 182 : 
26 JAMIROQUAIRUNAWAY « 180 
27 110 AKON FEAT. EMINEM SMACK THAT 178 
27 36 SEAN PAUL FEAT. KEYSHIA COLE ...GIVEIT UP TO ME «u»™ 178 
29 29 EVANESCENCE CAli ME WHEN YOU'RE SOBER 176 
30 37 OASIS ACOUIFSCF B,til 175 
31 P D1DDY FEAT. NICOLE SCHERZINGER COME 10 ME mmw.nt 174 
32 35 UPPER STREET THE ONE TOCEPT 162 
33 50 TNFFRNAI GFIF'CDNTRO) EUB0P4 161 
34 10 BFATFRFAKZ SI IPFRFRFAK DATA 153 
35 33 PAOI n NIITTNT .IFNNY DONT BE HASTY m 151 
35 31 PARTS MOTHINfi TN THIS WORLD 0,6805 151 
35 U THE ORDINARY BOYS LONELY AT THE IOP 151 
38 39 KASABIAN SHOOT THE RUNNER C0lfflBIA 150 
39 3! THFFFFITNGNFVFRRFinNEIY ,slA® 148 
39 .03 MUSE KNIGHTS OF CYDONIA AIE 148 

Justin Timberlake makes a 
massive climb into the number 
one slot, replacing My Chemical 
Romance, who drop to two 
ii'iiii'iiini'jym 
H I 1 ULYAUiWUM 

2 SUGABABESEASY 
32 | CASSIE LONG WAY 2 GO 

ROBBIE WILLIAMS L0VEL1GHT GNARLS BARKLEY GONE DADDV GONE 
FEDDE LE GRAND PUT YOUR HANDS DP FOR DETROIT RAZORUGHT AMERICA BOB SINCLAR & COTEE B ROCK TtilS PARTY GIRLS ALOUD SOMETHING KINDA OOOOH 

msmsma 
[115 I CREEN DAY M1N0RITY 1 | MY CHEMICAL ROMANCE WELCOMETO THE BLACK PARADE « ? 1 EVANESCENCECALL ME WHEN YOU'RE SOBER i | TENAC1QUSDTHEI 

5 | LOSTPROPHETS A TQWN CALLED HYPQCR1SY s | TRIVIUMANTHEMIWEARETHEFIRE) 

MY CHEMICAL ROMANCE WELCOME10 THE BIACK PARADE Pi KASABIAN SHOOT THE RUNNER TENACIOUS D THE PICK QF DESTINY THE VIEW SUPERSTAR TRADESMAN THE KLAXONS MAG1CK THE K1LLERS WHEN VOU WERE YOUNG 
THE RACONTEURS BRi 

SEAN PAUL FEAT. KEYSHIA COLE G1VE [T UP TO ME , NELLY FURTADO FEAT, TÏMBALAND PROMISCUOUS CASSIE LONG WAY TOGO 
THE GAME TT'S OKAY (ONE BLOOD) œ™ AVANT FEAT. NICOLE SCHERZINGER UE ABOUT US CLTOi/iiL» RIHANNAWERIOE  «ffM CH1NGY FEAT. TYRESE PULUN' ME BACK CAHTOI P DIDDY/NICOLE SCHERZINGER COME TO ME eau wwwiie 



/ 

m 
Razoïiight make it two weeks at number 
one, despite compétition from James 
Morrison, who climbs to two, and Madonna, 
who makes a massive jump from 46 to 5 

nj 2 I FEDDE LE GRAND PUT YOUR HANDS UP FOR DETROIT mm 27 2 7 } C1RLS ALOUD S0METH1NG KINDA OOOOHfavDOD 23 2; 8 ( THE ORDINARY BOYS LONELY AT THE TOP B usioo&mïDos 23 2L8 1 2; 1 : 
JAMES MORRISON WONDERFUL WORLD POEVK» 19 23 20096 MY CHEMICAL ROMANCE EVELCOME TO THE BLACK PARADE REPRISE 2o 23 19514 18 23 1850Î 7 | 4 I RAZORUGHT AMERICA vtRirco 21 7 3 I THE FRATEU.IS CHELSEA DAGGER rALioui 23 21 18728 7 18 i BODYROX YEAH YEAH re imiRicmiiv 14 21 17319 10[18 ! BEDOUIN SOUNDCIASH VWEN THE NIGHTFEELSMYSONGowiMAeiYWR 14 20 18050 U| 4 ILILY ALLEN LDNBEBI 19 11 13 PAOLO NUTINI JENNY DONT BE HASTY AUANHC 17 19 17035 11 26 KEANE NOTHING IN MY WAYISIAW 10 16558 14 Ol PAN1C! AT THE DISCO 1MTESINSN0T TRAGEDIES KcaMCEmtoevMsa 17532 15 13 NELLYFURTADOFEAT.TIMBAIAND PROMiSCUOUScEfFQl 17 16344 15 13 THE MAGIC NUMBERS TAKE A CHANCE HEAVEBIY 17 15347 15 13 1 THEKILLERS WHEN YOU WERE YOUNG romco 17 14534 

18 0 THE AUTOMATIC RECOVER B uuiWPOtYBOR 16 19 0 BEYONCE IRREPLACEABLERCA 7 15 14857 19 ©I JUSTIN TIMBERLAKE MY LOVETOMBA î 15 9033 21 ©î BEATFREAKZ SUPERFREAK DATA 9 14 12671 22 21 CASS FOX TOUCH ME ISIAVD 12 B 12197 22 23 j THE VIEW SUPERSTAR TRADESMAN1965 11 B 10557 24|oi JAMIROQUAI RUNAWAYoxumbia 12 25jOi SIMONWEBBE COMINGAROUNOAGAINancei 8 11 11131 25 ©j KASABIAN SHOOT THE RUNNERcouiUBIA 7 n 9364 25 211 HOT CHIP OVER AND OVER EUI 1 u 7763 25 pl THE GAME IT5 OKAY (ONE BLOOD) GEiFEs ; n 7036 25|Oi JAY-Z SHOW ME WHAT YOU GOTrocafeua/mercury 8 n 3740 3g ©j GNARLS BARKLEY WHO GARES WARNER 6S0S 2 10 8-182 ®0] Ail SAINTS ROCKSTEADY RynomoNE 10 
' ■ O:l20( 

D1 SCISSOR SISTERS 1 DONT FEEL UKE DANC1N' POLYDOR 2560 a*! 44641 2 2 THE FEELING NEVER BE LONELY ISIASD 1683 1903 ; 25774 3 i 5 RAZORUGHT AMERICA VERTIGO 1470 1739 25365 4' 3 SHOW PATROL CHASING CARS HCTION 1536 1679 27191 5 4 THE KOOKS SHE MOVES IN HER OWN WAY VIRGIN 1524 1596 28620 6 6 PINK U & DR HAND LAfACE 1362 1535 24884 7,13 JAMES MORRISON WONDERFUL WORLD POLYDOR 893 1323 17421 8 i 7 JAMEUA SOMETHING ABOUT YOU RARLOPHONE 1338 1306 19605 9 8 PINK WHO KNEW LAFACE 1214 ! 1283 23771 10 15 THEZUTONS VALERIE DELTASONIC 841 920 13248 11 10 ULY ALLEN LDNREGAI 1099 917 10602 12 18 JAMIROQUAI RUNAWAY COLUMBIA 690 903 14112 1312 JAMES MORRISON YOU GIVE ME SOMETHING POLYDOR 936 904 14 O ROBBIE WILLIAMS LDVEQGHTCHRYSAUS 420 896 9397 15 11 PUSSYCAT DOLLS 1 DONT NEEO A MAN mm «2 887 16521 16 9 LEMAR ITSNOTTHAT EASY RCA 1178 857 18588 17 26 MADONNA JUMP WARNER BROS 551 839 13098 18 17 DAVID GUETTA VS THE EGG LOVE DONT LET ME GO. cusio 823 795 13207 19 19 CORINNE BAILEY RAE UKE A STAR 0000 GRW/E/IMi 688 754 8141 20 16 SHAKIRA FEAT. WYCLEF JEAN H1PS DONT LIE EPIC B33 751 13223 21 23 SANDITHOM WHAT IF l'M RIGHÎ RCA 625 749 11071 22 22 23 14 PAOLO NUTINI JENNY DONT BE HASTY AILAMIIC 623 693 10312 NELLY FURTADO FEAT. TIMBALAND PROMISCUOUSGEFFEN 872 683 15898 24 25 THE KILLERS WHEN YOU WERE YOUNG VERTioo 594 632 90% 25 O JUSTIN TIMBERLAKE MY LOVE mm 428 626 10-138 26 O 27 O BEYONCE IRREPLACEABLERCA ,377 598 i GIRLS ALOUD SOMETHING KINDA OOOOH POLYDOR 318 568 5032 28 20 PAOLO NUTINI LAST REQUEST ATLAMTIC 645 579 11002 29 27 ■I i FEDDE LE GRAND PUT YOUR HANDS UP 4 DETROIT OAfA 512 554 11407 ! JUSTIN TIMBERLAKE SEXYBACK jivf. 638 541 9319 

The UK Radio Ai| 

À r 
i / â w / 

1955 / V 74.31 'i 9 
? 

! 
JAMES MORRISON WONDERFUL WORLD 1429 46 55,5 -2 

3 4 SCISSOR SISTERS I DONT FEEL LIKE DANCIN' ™r 2741 i;?: 48,67 ■20 
4 „ 50 THE MAGIC NUMBERS TAKE A CHANCE «« 566 73 47.61 16 
5 0 MADONNA JUMP 902 52 38.15 .166 
6 ,0 o SIMON WEBBE COMING AROUND AGAIN «e 482 81 37,88 23 
7 7 58 THE KOOKS OOH LA 613 13 37.24 14 
8 t B AMY WINEHOUSE REHAB lsu" 342 53 34.02 3 
9 s 15 NELLY FURTADO FEAT. TIMBALAND PR0M1SCU0US "f™ 730 -29 32.36 M 
10 » 0 ALL SAINTS ROCKSTEADY P®C™E 552 55 32.18 19 
11 M 0 FEDDE LE GRAND PUT YOUR HANDS UP FOR DETROIT o® 628 13 31.37 | 
12 12 20 SNOW PATROL CHASING CARS w™» 1735 7 31.35 8 

1 

16 16 THE KOOKS SHE MOVES IN HER OWN WAY «m 1645 4 29.96 8 

41 0 KEANE NOTHING IN MY WAY « 289 73 29.75 96 
2, 28 PINK U&UR HAND "FACE 1624 12 29.23 17 

16 5 18 ULY ALLEN LDN 1047 -19 28.96 -24 
1 17 .7 36 THE FEELING NEVER BE LONELY 1934 B 28.48 1 
i « "73 26 PAOLO NUTINI JENNY DONT BE HASTY ateanuc 760 12 27.46 13 
1 « 26 10 THE ORDINARY BOYS LONELY AT THE TOP mmmm* 566 21 26.64 W 

20 11 35 THE FRATELLIS CHELSEA DAGGER ww 674 4 26.55 -10 
21 30 5 GIRLS ALOUD SOMETHING KINDA OOOOH ««.veoe 614 82 26.21 29 
22 a 62 PINK WHO KNEW «face 1314 5 25.67 12 
23 2! 16 THE KILLERS WHEN YOU WERE YOUNG VERTICO 772 5 25.62 3 
24 17 CORINNE BAILEY RAE LIKE A STAR ™ 777 8 25.35 ■U 
25 18 1 MY CHEMICAL ROMANCE WELCOME TO THE BLACK PARADE «EMSE 557 5* 25.32 •11 

Madonna's back on track wlth fourth single 

rocketing 46-5 
Although Radio 

HEPLAYLI3 

To hear and view the fer 
week check ont wwwm 

mbcr 20 peak tliumbs-up from tire sales chart. radio again tliis i this, the week, wlth 19 plays from Radio band's 1 Nothing lu I Waygetsa Radio Two heiping liigiicst 

fl 
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irplay Chart 

À < 
/ 

-i / y. 
L26 Ji Ji. [bëyonceirreplaceable «CA 622 57 24.37 sïj 
EiL JL JL JAMIROQUAIRUNAWAY "929" 33 24.05 ~43 28 ji_ JL JAMEL1A SOMETHING ABOUT YOU pamphone 1384 -2 24.03 -20 ROBBIE WILLIAMS LOVELIGHT 949 Toi 23.87 79 

JL _L_ BODYROX YE AH YE AH M muBm£Min 255 19 a,94 61 31 JL J!L BEDOUIN SOUNDCLASH WHEN THE N1GHT FEELS MY SONG^iooew™ 233 T âw 76 
m JL JL DAVID GUETTA VS THE EGG LOVE DONT LET ME GO... gosto 838 ■3 20.80 

JL JL GEORGE MICHAEL FEAT. MUTYA THIS IS NOT REAL LOVE 73 20.69 
JL JAMES MORRISON YOU GIVE ME SOMETHING mm 935 ■5 20.30 11 

JL JL PANIC! AT THE DISCOI WRITE SINS NOT TRAGEDIES lÔb' T 20.18 149 0 JUSTIN TIMBERLAKEMY LOVE «a 711 50 20.07 120 70 0 SUGABABESEASY M 490 "49" 19.93 127 38 _L_ JL LEMARITS NOT THAT EASY RCA 872 •39 18,82 ~69 39 JL jj | PUSSYCAT DOLLSI DONT NEED A MAN «« 930 T 17.30 -3 40 [jL JL JUSTIN TIMBERLAKE SEXYBACK JM IsT ■18 16.41 ~2b 41 29 » JOHN LEGEND SAVE ROOM gonvbmg 110 15 "1630 -26 P H 0 CASS FOX TOUCH ME isund 164 -22 16.26 
: 43 64 THE ZUTONS VALERIE o™c 933 7 laos 22 
| 44 n 11 BEATFREAKZ SUPERFREAK data "lÔT -18 1553 85 

45 24 66 NERINA PALLOT SOPHIA h™fu»r 410 -15 15.01 -61 98 0 MCFLY STAR GIRL isu™ 439 41 14.98 150 
« 0 THE AUTOMATIC RECOVER msmvmm 135 -20 1465 ~78 

48 13 45 MUSESTARLIGHT mmwmxmm 507 -21 14,26 "98 
49 » 0 SETH LAKEMEN THE WHITE HARE RtiEimEss 195 15 14.14 ■27 
50 40 17 SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE epic 757 -11 13.92 -15 

ar 
Powered by 

& MUSÎC 

ten hottest tracks of the 
•tnusîcweek.coin/playlist 

mmm 
H ROBBIE WILLIAMS LOVELIGHT nitl 3 TAKE THAT PATIENCE 
5 RAZORUGHT AMERICA 
7 THE MAGIC NUMBERS TAKE A CHANCE X 
9 JAMIROQUAI RUNAWAY 10 BEYONCEIRREPLACEABLE -i 

THE MAGIC NUMBERS TAKE A CHANCE RAZORLIGHT AMERICA AMY WINEHOUSE REHAB JAMES MORRISON WONDERFUL WORLD SIMON WEBBE COMING AROUND AGA1N 
JOHN LEGEND SAVE ROOM 
GEORGE MICHAEL FEAT. MUTYA THISISNOT REAL LOVE «i ALL SAINTS ROCKSTEADY CORINNE BAILEYRAELIKE A STAR PET SHOP BOYS NUMB RAY LAMONTAGNE HOW COME YUSUF HEAVEN/WHERE TRUE LOVE GOES NERINA PALLOT SOPHIA KEANE NOTH1NG IN MY WAY BEN FOLDS LEARN TO LIVE W1TH WHAT YOU ARE BADLY DRAWN BOY NOTHINGS GOING TO CHANGE YOUR Mil 
TIM FINN COULDNT BE DQNE 

ïïïïT-^t 



New releases 
M 

A? 

Forever Changing - The Golden Age Of Elektra Records 1963-1973 (Elektra/Rhino 8122747462) 
- I - - ■ established in 1950, but this magnificent five- CD, 117-song boxedset focuses on the years behveen 1963 and 1973, when it evolved from a folk label with an artist roster including Judy Collins, Tom Paxton and Bob Gibson to a much more prominent label with a significantly broader and very successfhl stable of stars including the likes of Love, The Doors, The MC5, The Stooges, Phil Ochs and Tire Incredible String Band. The idiosyncratic brilliance of Tom Paxton and Nico, the smooth commercial pop of Bread, Harry Chapin's unique storytelling and many more make for a fascinating listen with nary a Aller in sight. 

Joshua Rifkin/Baroque Ensemble Of The Merseyside Kammermusikgesellschaft The Baroque Beatles Book (Collectors' Choice CCM684) Jack Nitzsche & His Orchestra Dance To The Hits Of The Beatles (CCM 688) ■ These two Beatles curios from the Sixties 
issued by the increasingly excellent Collectors' Choice label. The idea that Beatles songs would lend themselves to baroque interprétations seems unlikely, but Joshua Rifkin used his dassical knowledge and training to develop interestingly authentic sounding and grandiose variations on tunes such as I Want To Hold Your Hand and Ticket To Ride, as wcll as the less frequently covered Hold Me Tight and 111 Be Back. The original mélodies are sometimes a little too well hidden, but it's an engrossing and enjoyable listen. Producer Jack Nitzsche rounded- up his favourite sessionmen for Dance To The Hits Of The Beatles, an instrumental set on which just seven of the 12 featured songs were Fab Four originals from the Lennon/ McCartney songbook. Of the remainder, theres a couple of Nitzsche tunes inspired by The Beatles, plus Chains, My Bonnie and Twist & Shout - songs The Beatles themselves covered. The overall Sound is curiously daled, but oddly enjoyable. 

Albums 
FRONTLINE RELEASES DANCE □ AG CET OIRTY RADIO Grocw Altack (CD LKR 0008) □ BRONDY, JEAN PAUL FATH OF MOST RESISTDRS Compost (C0C0MP1992) 

)ME 70 MY WORLD Concept (CD SUAUBCD19) 
□ R0BB, SCOH AFR0 0DYSSEY Kirios (CD SR 0582) □ R0BERTS, EDDIE TREN7A Kudcs (CD SALV 001) □SM0KE. ALEX SCI FI HI FI VOL 3 Soma (CD SOMACO 052) 

(AS MUSCLES Exccptwvîl (CD EXLPCO 0602) 
□VAR10US CARL C0X GLOBAL Reâ □ VARIOUS SECRET LOVE 3 Sonar KoSektiv (CD SK123CD) □ VAR10US FOR THE LOVE 0F H0USE (2006) In Tl» House (0H FTL Û4D) □VARIOUS W0W (WHAT A RUSH) VOL U Stage One (CD WOWCO U) □VAR10US HAR0C0RE UNDERGROUND Krally (CD HUCD 01) □VARIOUS 0PEN AIR 4 YSE (CD YSE124C0) □ VARIOUS BARGR00VES B0XSET Rng W.tS (CD BARB0X 004) □VARIOUS FRIENDS AND FAMILY Fat Dty (CD FCCD 021) □ VARIOUS ElECTRACOUSTIC Rark Une (CD ILABELUKCD 04) □VARIOUS FOREVER BOND Rtmoor (CD C0K0PY169) □VARIOUS ESL REM1XED ESI (CD ESL100) □VARIOUS THE KINGS 0F TECHN0 Rapstc-r (CD RR 0063C0) □VARIOUS CABINET CIASS1CS Plus 8 (LP PLUS 8090LP) 

□VARIOUS THE ULT1MATE JAZZ CHR1STMAS Blue Note (CD3635272)' ' ' 

(THALLORAN. DUSTIN PIANO S0L0S VOL 2 Bella Union (CD BELLAC0127) 

□ APPLCT0N, JJ S0ME0NE ELSES AD Around The World (CD GL0BECD 51) ■ CIRLS ALOUD THE SOUND 0F GIRLS AL0UD Poiydor (CD FASC 7) □ 1AM KLOOT BBC RADIO 1 JOHN PEEL SESSIONS Sônny Dog (CD SKINNYI6C0) □ KANTINASJHE TIMELESS BHT (CD 3420052) □KUT, DAVID N0T FADE AWAY Roogh Trade (CD RTRADCO 281) 

ROCK □ABCOTT ARTEFACTS Of MADNESS Helvele & Hate (CD HH 001CD) □AOALLAHTHEDONBISHYOU  — □ A1DEN RAIN IN HELL Vctory (CD VR 334) □alleyne-johnson. ed r"    
□ ARENA10 YEARS ON Verglas (CD VGCD 029) 

■ CAMPBELL 1S0BEL MlUC WHITE SHEETS V2 (CD WR1043452) □ C0PELAND EAT SLEEP REPEAT The Mditia Group (CD TMG 049CD) QCROHOSHELLTOT—        
□DIRTY LOVE TRASHED Dirty Lo/e (CD SH0UTCD 002) 
□EUROPESECRET SOCIETY Sanctoy (CO H 00672) □FAMILY TREE MISS BUTTERS Cherry Red (CD CRREV185) □FLATIANDS VERMYDEN Sound Dévastation (CD S0 002) 
□ GLASS CASKET A DESPERATE MANS D1AR1ES Abat □HAUMTED, THE THE DEAD EYE Century Metfia (CD 775882) □HEOLTEUVEN AN DEIZ RUZ Code 7(C0 BSRC0 0003) □HOUjOWAYS, THE S0 THIS 1S GREAT BRIÎAIN TVT (CD H0LL0LPCD1) □ISIS IN ABSENCE Of TRUTH Ifecac (CD 1PC 81) □ JOHNSON, BUDO* & EI1A COHA G0 UPSIDO YOUR HEAD Cherry Red (CD CRBAND 6) □ KHYLST CHAOS 1S MY NAME Hydra Head (CD HH 666114) □K1D CONGO POWERS SOLO CHOLÛ Transsolar (CD MDM 44452) □KOLDBORN !HE UfiCANNY VALLEY Listenablc (CO POSH 089) □KYIESA TIME W1LL FUSE FIS V/ORTH Prosthetic (CO 10040 CO) □ LITTLE WALTER 5TRAY DOG BLUES Cherry Red (CO CRBAND 5) □LOVE, AU CAMERA ON A POLE I Lo/e (CD AL 00200) 

(US ENDANGERED SPEC1ES ESL (CO ESL 109) 

UE. BONNIE RA1TT AND FRIENDS Capitol (CO 3744352) 
RIGHTEOUS JAMS BUSINESS AS USUAL Alucus (CO REAL 5O4C0) SA1LB0ATS ARE WHITE FURBO Poptoncs (CD MC 5119CD) iNZER A CURRENT ARCHETYPAL Caskel (CD CSX 102C0) , NICK RESONANCE Digital Wings (CD 1EGOWCO1) ■S FACETIOUS FOLLY FEAT Révélation (CO REV142C0) LENCE SUICIDE SILENCE In At The Deep End (CO lAFDE 028)  XERS RAID Abstrad (CD ABT 5017CD) TAU. FIRS TALL FIRS Ecstalic Peace (CO ECSIP 004CD) TLAST TIME IWAS THERE Pink Hedgehog (CD SM1LE17) 

ROOTS □CONCOS SV71NGING BRIDGE NOCTURNE (CD MEC □ EARL SIXTEEN SPECIAL REQUEST Tamoki Wark' 

SOUNDTRACK 
Leftheld URBAN leftfie'd q mm kjuo nah NO MERCY BEST OF VP (CO VPCD1741) Lellfield □OEADUNETHE UFE AND TIMES OF JOE PUBLIC PowerhiB (CO PH 002) Avant Garde □ DJ JAZZY JEFF H1P HOP FOREVER 3 Rapslcr (CO RR 0065C0) □ DJ M1CHTY Ml ME VERSES THE GODS Real Time (CO ECR1024) 

□ SAS. STREETS AIL SALUTE Unils (CO SA 696731) □SARAMTIS MORE THAN MONEY EP Senseless 02" SR 002) □UPHYGH VENUS ALBUM Zobra Traffie (CO ZEBTRAFCD 033) 

□ BAGCAN, SELDA SELDA Fmdere Ksepere (CD FT(R 011C0) □ BASSEY, SH1RLEY THE GREATES! LOVE Newsound (CD NEW 224) 
□ CRUCIF1ED BARBARA IN DISTORTION WE TRUST Oays Of Glory (CD BECD 002) □ DAY, D0R1S JOURNEY OF LOVE Newsound (CD NEW 22U □ DESTINY FUTURE OF THE PAST Days Of Glory (CD PLRCD 011X) □ EVANS, G1L IN PERUGIA JAZZ OOOR (CO JO12156) □ FAli OF TROY FALL OF TROY Equa! Vision (CO EVR1302) □GIIL DANMY CLASSICAL GU1TAR FAVOURITES Quantum Leap (CO 02500899) □ GORDON, DEXTER JAZZ CAFE PRESENTS Galaxy (CD 3899352) □ HAMILTON. NICK GARRIE LOST SONGS OF Cherry Red (CD CRREC183) □ HAMMHL PETER A BLACK BOX EM1 Catalogue (CO PHSCOR U □ HAMMHL PETER OVER EMI Catalogue (CD CASCDR1125) □HAMM1LL PETER PH7 EMI Catalogue (COCASCDR 1146) □ HAMMHL PETER PH7 EMI Catalogue (CD CASCDR 1146) □ HAMMHL PETER THE FUTURE NOW EMI Catalogue (CO CASCDR 1137) □ HEART AHACKS HEUBOUND AND HEARTLESS Epilaph (CD 4852) □ HUMPERD1NCK. ENGELBEHT LAS VEGAS CABARET STARS Hwvon (CD HZTV 4518) □ IMPELUTTERICRUNCH Ranch Ufe (CD CRI DE 29X) □IMPELUTTERIEYE OF THE HURRICANE Ranch Ufe (CO CRIDE 4X) □ IRON MA1DEN THE DOCUMENT Chrome Dreams (CD CDDVD13) □JONES, TOM TV SHOWS IN CANADA Falcon (CO UN 35022) □KMD MR HOOD EleWra (CD TEG 75504CD) □ UFE ONCE LOSTA A CREAT ARTIST Ferrcl Music(C0 FER 075CD) □UND, BOB S1NCE THERE WERE CIRCIES Cherry Red (CD RPM 321) □ LONDON FANTASY ORCHESTRA THE WICKED COLLECTION Horizon (CO HZTV) 
□ MASTA ACE SLAUGHTAHOUSE Tralfic (LP OV14230) □MILLER. GLENN IN THE M000 Forever Gold (CO FG 214) □MONTE. MARISA UNIVERSO AO MEU REDOR Blue Note (CO 3591092) □MOMIE. MARISA INF1N1T0 PARTICULAR Blue Note (CD 3591052) □MULLICAN, GERRY JAZZ CAFE PRESENTS Galaxy (CD 3899302) □ MUHCO JERRY MUNGO JERRY Real Cold (CD RG 2038) □ MUSE THE DOCUMENT Chrome Dreams (CD CDDVD 12) 

□ RATS FIRST I □ RAZORUOH1  □RELOADRELOADEv 



Albums listed this week: 227 
Yearto date: 9,966 
Singles listed this week: B1 Yearto date: 6,325 

Records released 30.10.06 

□THIS HEAT DEŒIT ReR Mcgacorp (CD ïïlll □THIS HEAT HEALTH AND EFFICIENCY Rc-R Me^xorp (CD THIS1S 3) □JURA SATANA Ail IS NOT WEU. Sanctuary (CD NMRCO OU" 

□ VARIOUS SUMMER FEEUNGS Falcor □VARIOUS MEGA HITS Faicon (CD 220o« □VARIOUS PAPA A1NT NO SANTA OAUS. MAMA AINT NOCHR1STMAS T Viper 
)US 30 FAVOURITE HYMNS VOL 7 Autheniic (CD 8203522) 

□ WYMAN, BILL MONKEY GR1P Sanctuary (CD CMRCD1364) P □WYMAN, BILL STUFF Sanduary (CD CMRCO1365) P □ YU, YABBY DELIVER ME FROM MY ENEM1ES Btood & Rre (CD BAFCD 051) VS 
MUSIC DVD POP/ROCK □ ICED EARTH AUVE IN ATHENS talury MaSa (7760171 E □ PET SHOPBOÏS A LIEE IN POP Paitoptons (37115959) E □ CORlliAZ PHASE 7 Paiiophore 137W29I E Q NIRVANA THE DEFINITIVE CRmCAL REVIEW Claasic Rodt (CRP 2274) H Q THE BEATUS THE DEFINITIVE CRITICAl REVIEW Classe Rock(CRP 22751 M □ ELV1S PRESLEY THE DEFINITIVE CRITICAL REVIEW Classic Rûcl: (CRP 2276} Il □ BLACK SABBSTH THE DEf INITIVt CRITICAl REVIEW Ctosic Rock (CRP 2277) N □ THIN LIZZY THE DEFINITIVE CRITICAL REVIEW Cteac Rock (CRP 2281) IS □ EMERSON LAKE& PALMER THE DEFINITIVE CRITICAL REVIEW Classic Rock (CRP 2285) N □ JOY DIVISION UKOER REVIEW CtaM Drtams (S1DVD 5101 H 

Singles 
■AIR TRAEFIC SHE NEVER EVEN TOLD ME HER NAME EMI (CD COEM 7121 □ AP & DJ GRIFF FIJCK MACHINE MaStom Mnioaim 07 — □ AOSTIN. LOUIE DISCO DAIICER Klein 02' KL 082) 

IBASEMENT JAXX TAKE ME BACK TO VOUR HOUSE XL (CD X1S 253C01)  E CAU ME Reelsiocw (!2- REELG 001) BEAT PHARMACY WATA [kïp Spacc (IT DS 50169) 
BLACK GHOSTSTHE FACE Soulhem Friecl OE" ECB107) 

JCHIIDS, JAKE DUALETY Of HODRS Los! My Dog Q2- LMD OU) □CIRCUSIKNOW VOU Kudos (12-SR 0M1) 

□ SOUAD E PROMISED LAND Rawr Baby OR' BABY 043) □ SIUCER PlxaBIRD 3 Beat (IT JBOX 015) □HMEBUND GHOSTIFICATION Sool 02" SOOTRECORDS «10) □TRIO START TO HOVE EP Kuios 02" DR 017) □ ULTRA DJS ME AND U Nie (ir NICE 0431P1 □ UNKLE SELF DEEENCE Global Undeigroiiiid (12-GUUNBX MN) □ VANDALE FUTURE SOONDS EP Trancesvarei 112" TWZ 004) □VARIOUS DOMINION PART 1 Hua™!», nr ORNOKOOU □ VARIOUS STREET TECHNIQUE PART 3 Tectapse (12" TECH 0021P3) □ VARIOUS SPUT 3 Al (12' Al 0I6EP) □VARIOUS SALSOUL PRESENTS DISCO TRANCE Sussd (12' SA1SA120391 □ WHELANBt DISCALA SPACED JoUee (IT JUB OOU 
OTHER □ CHROME HOOF BEYONO ZADE Rise Aboie (00 RISEMCD 092) □ MARS DONT FEAR lest Space DO'OP 3) 
■ BABYSHAMBLES JANIE JOUES B Unigoe ICO BUN U6C0) 

Q CIEW2ITIMNEVEREEFL   □ COLUCUT TRUE SCHOOL Ninja Tire (ON ZENOLI78R) □ CRAZYP GANT CET DOWNSflM  
□DOPE SKIIEZ ALARMED EP Truc Playai (12' TPR120-17) □ED 209 HEU YEAH Hardcore Beats (12" HB 021) □ fflOCHSON, MARKUS DAY AN'O NIGHT Sonar KoHecliv 02' SK U4) □ ESO ESC SAVS DANCE 99 (12-9910 EP) □EVERETT, PEÏEN CANT 00 W1IH0UIYOU Soul Heaven (ON SUR 00901 

□ JAYTECH NEON VOID Vap» 02' VR 057) □JUNIOR JACK 5EE VWJ DANCIN Oefccleii (12* PIASBOMM □ KAIKBREMIER. PAUL REWORKS 2 Bpjch Cmlrol (12* BPC139) □ KROOS, STIPHEN JSADISTICK Anjunabeals (12* AUJ 038' 

□ DARKU AT 1HE ENO OF THE SKV EMI (CD COEM 706) 
■COSSIP STANDING IN THE WAY OF CONTROL Oackyatil (CD BACK19CSC1) □ HONEYSHOTDOITCanoiAndAbielCOthc) ■ ITS A BUFFA1D BROKEN TOY Akoostlc AnarfJty (7* AA2W /023) 
□ KLAXONS ATLANTIS10 INTERZONE Klsune 02* KIT3UNE 039) 

□MANUEL WITHOUT TAXI Souid 01 Habi □ MASÛN EXCEEDER Bcss II?' BOS 0431 
□meinyk F. ijj' y, 
□OAKENfOU) SEX AND MONEY Wecto ICO CDPER 0101 
posvainoi.j □ PART TIME 

□ MIUBURN WHAT VOU COULD HAVE WON Macurv (CO1701 □ MOBYNEWVORKNEWYORK Mole (COCOHUIE 371) □ PUBUCSYMPHONYBREAKIHROUGHPcbr   □ SUNSHINE UNDERGROUND, THE GOMMER (CD ROCKERS 37C0) □ VINCENT. VINCENT. AND THE VILIAINS JOHNNY TWO BANOS EMI (CD EMVWCO 001) I 
□ WHI7E ROSE MÛVEMENT LOVE IS A NUMBER IndefKfldsnte (ON ISOM1060) t H YORKE. THOM ANALYSE XL (12* XLT 252) ) 
ROCK HBORN RUFFIANS THIS SENTENCE WHERUIN XL (CD XLS 247CD) I □ BOY FROM BRAHL OUT OF THE (SST.INTO THE FUIURE Transsctlr (7* Stt 036) ; □ CLARK, NIGEl 21ST CENTURY MAN Hijack (CO JACK 001CDS) \ □ CSS ALAlA Sub Pop (CD SPCO 728) 1 3 ENTER SH1KARISORRY MXTRE NOT A WINNER AoitL-sIi (CO AM6R 002CD) ) 3F0110W MIMAS SMASHEDHEART JeepsIer(?*WCS006) î JOLASVEGASGOSOUASEGO'SVatelTi \ J COODBYE PIOUIHE THE SILENT FANFARE EP Wandering Star (CO WSRLCDM1) I IjlASTCANGBEATÛFBLUEIBCrasbfDNQSOTOTL) \ U LEFTOVER CRACK BABY PUNCHERS PaL WYedc Cbotds (T FAT 226) f JLR ROCKETS IONOOM G1RIS Mus! OesbtY (T DESTROYER 28) 1 

-=.- "nuun, KUDO, KUBIN BALL DUiI I PUI UPWII iwi UPHATJACK DIRTY MONDAY Enirare 02* EXT 016) U PINO PONC BITCHES ROC VA BOOY Umami (12* UMAMI004) U PROBSPOT HT ATSNIK Pnos-J (12* PRI013) 

URBAN □ BROKE N ENGUSH1RYIH Fai Wy 02* FC12020) □ E111S, RAYDAR SAMBO SONG Traîne HT TEGBRK 0711 □ J-LOVE RETURN OF THE IRON MAN FLpw (12* JlflVE 101) □ MASTIR JAY TSOB Traffic 02* TS100012) □ OVERFUO HEAVEN SOSOONeiill™ile(7*BR013) ■ PIAN B UVE AI THE PET CEMETERY Warner Brolbers (CD 6791142) □ ROCK, PETE 1RU MASTER laid 02* LDUO 65568) 

Various Mirwood Soul Story Volume 2 (Kent CDK£ND 264) 1 Los Angeles' | legendary I Mirwood label is best-known ^ong ■' S collectorsof Northern Soul and this, the second and last volume focusing on the labels late Sixties output, will not disappoint said collectors as it présents crisply remastered versions of classics such as The Duckby Jackie Lee, Dancin' Everywhere by Bob & Earl and The Olympics' Mine Exclusively, alongside more soulfid and sedate recordings, many of which were hidden away as B-sides. In the latter categoiy, Bob & Earl Band's My Little Girl and Baby It's Real by JW Alexander are both exceptional. 
Lou Reed Coney Island Baby (RCA/Legacy 82876782512) « ■ - Hansformer is aj^L \ thepopulist choice, but among Lou (f* Reed nft.Si aficionados, Coney Island Baby is perhaps bis most highly rated album. Hopefully its more général profile will be raised by this 30th anniversaiy édition, newly ' rd and remastered with Reed himself supervising. A fàirly stark and intimate album, it's fuli "intense, drug-related lyrics and jasts a handfid of excellent mes, of which Kicks is the best The eight original tracks are supplemented here by B-sides and altemate mixes, none of which are quite in the same league but which are welcome nonetheiess. 
Various The Shadows Of Love: Intense Tamla 1966-1968 (Motown 9837846) 1 Using only singles reieased in the UK and i USbetween I March 1966 and I October 1968, this uplifting compilation of 20 magnificent Motown memories is further limited by including only those singles with lyrical intensity in June" rhymes here 
fabulous with nothing that could -nsidered in any way disposable. Lyrical intensity is one thing, but many of these songs are also complex and intense melodieally. The Temptations confess they Ajn't Too Proud To Beg; The Four Tops plead for td the Miracles Second That Emotion. The highlight is Martha & The "'andellas' Honey Chile, an endearing taie which starts with imfully telling her lover "you're shiftless, and you're lazy" and really laying into him before eventually admitting "Td walk a country mile just to be with you, my honey chile". Classic. 
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Singles 

My Chemical Romance hold at number one, 
Girls Aloud score a high new entry at five, 
while Meat Loaf, James Morrison and The 
Ordinary Boys leap into the Top 10 

m RAZQRUGHT AMERICA MY CHailCfll ROMANCE WELCOME TP THE BLACK PARADE SCISSOR SISTERSI DONT FEEl 11KE DANC1N" BOB SINCLAR & COTEE B ROCK THIS PARTY (EVERYBODY DANCE NOW) SNOW PATR0LCHAS1NG CARS THE KIIIERS WHEN YOU WERE YOUNG JAMES MORRISON WONDERf Ul WORLD AMY WINEHOUSE REHAB P DIDDY FEAT. NICOLE SCHERZINGER COME TO ME L* CHRIS CHECKIN' IT PUT 
JUSTIN TIMBERUKESEXYBACK DAM1ENR1CE 9 CRIMES THE FRATELilS CHELSEA DAGGER NEUY FURTADO FEAT. TIMBALAND PR0M1SCIJ0US DAVID HASSELHOFF JOMP IN MY CAR PAOLO NUTINIJENNY DONT BE HASTY BEYONCE1RREPLACEABLE SHAK1RA FEAT. WYCLEF JEAN HIPS DONT LIE CASCADA EVERYTIME WE TDUCH 

SCISSOR SISTERS ! DONT FEEL LIKE OANCIN' t 2115 RAZORUGHT AMERICA 3, 2 JUSTIN TIMBERLAKESLXYBACK 4 20 BOB SINCUR & CUTEE B ROCK THIS PARTY. .. wwovmd 5 3 SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE ScrçATWtMl/PiwieMch e;© P. DIDDY FEAT. NICOLE SCHERZINGER COME TO ME mAtereJ 7 9 L1LY ALLEN LDN 8,10 SNOW PATR0LCHAS1NG CARS ifclJt 9 4 PUSSYCAT DOLLSI DONT NEED A MAN t 10 5 CAST OF HIGH SCHOOL MUSICAL BREAKING FREE cc 
12© CAST OF HIGH SCHOOL MUSICAL WHATIVE BEEN LOOKING FOR cc 13 U EVANESCENCE CALL ME WHEN YOU RE SOBER Umrol 14 13 CASCADA EVERYTIME WETOUCH toi» 15 13 FEDDE LE GRANDE PUT YOUR HANDS UP FOR DETROIT (te swemi 16 7 NELLY FURTADO FEAT. TIMBALAND PROMISCUÛUS tetovmnMma BHtNWnwOiwdKMI 
18.14 PINKU + URHAND E«14 19 17 INFERNAL FROM PARIS TOBERQN Cfc^WEMi 20 19 CHAMILLIONAIRE FEAT. KRAYZIE BONE RIDIN' (EXPUCFTl 

m 

RAZORUGHT AMERICA Oterai 2 14 MY CHEMICAL ROMANCE WELCOME TO THE BLACK PARADE 3 ; 2 SCISSOR SISTERS 1 DONT FEEL UKE DANCIN' 4 ; 5 DAVID BISBAL QUIEN ME IBA A OECIR uni-snai 5 8 SNOW PATROLCHASING CARS 6 6 JUSTIN TIMBERLAKESEKYBACK SoïBMO 7 4 THE KILLERS WHEN YOU WERE YOUNG 8 23 MANALABIOSCOMPARTIOOS 9 9 NELLY FURTADO FEAT. TIMBALAND PROMISCUOUS Uatoui 10© DAM1ENRICE 9 CRIMES w™. u . ; AMY WINEHOUSE REHAB «««I 12 10 JAMES MORRISON YOU CIVE ME SOMETHING ii™wi 13 24 JAMES MORRISON WONDERFUL WORLO 14 34 PADUNARUBIO M UNASOLA PALABRA uowsai 15; 13 PINKU'URHAND 16 15 P. DIDDY FEAT. NICOLE SCHERZINGER COME TO ME 17 12 BOB SINCLAR FEAT. CUTEE B ROCK THIS PARTY toi 18 7 EVANESCENCE CALL ME WHEN YOU RE SOBER S»/B.w 19 60 BEYONCE INVINCIBLE 20 18 SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE 

Wonderful World 

to 412,553. and îs now tiie fourth best-sclling 2006 début album, behind 

The Officiai UK 

L li ̂ i/ f/ 
p i 3 MY CHEMICAL ROMANCE WELCOWlt IU 1 HE BLACK PARADE  . .,o,. .... ' 

2 RÀZORLÏGHT AMERICA «6.1705368(11 
T BOBSIncur&CUTK^ O^OFTOHKOSMTO 
T SCISSOR SISTERS I DONT FEEL LIKE DANCIN' PQlv8ar 1705491(18 

mm GIRLS ALOUD SOMETHING K1NUA0UUUH q ^ m 
\ 6 « MEAT LOAF FEAT. MÀRION RAVEN 1T b ALL C0M1NG BACK 1U Mb NOVy 

7 5 P DIDDY FEAT. NICOLE SCHERZINGER COME TO ME 610.11. AT0760CD (TBO 
8 20 JAMES MORRISON WONDERFUL WORLD Mpte 1709432(111, 
9 6 JL'CHRIS CHECKINTT OUI PCASSWTOOMWM 
10 36 THE ORDINARY BOYS LONELY AT THE TOP   
11 7 3 3EATFREAKZ SUPERFREAK 
12 9 JUSTIN TIMBERLAKE SEXYBACK 
13 .7 7 JAMIE T IF YOU GOTTHEMONEY 
14 m BEYONCE IRREPLACEABLEo Cohimta (AUVl 15 17 B IIELLY FURTADO FT TIMBALAND P"ROMISCUOUS 
16 « A THE KILLERS WHEN YOU WERE YOUNG 
17 20 SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE Ed. 02876842702 (ARVJ 18 n 3 LILY ALLEN LON 
19 ML AMY WINEHOUSE REHAB o 
20 14 SNOW PATROL CHASING CARS 
21 13 13 CASCADA EVERYTIME WETOUCH 
22 17 3 CAST OF HIGH SCHOOL MUSICAL BREAKING FREE Waft Dtsnev HSHCDOl (El 23 m PET SHOP BOYS NUMB .    
24 18 PUSSYCAT DOLLS 1 DONT NEED A MAN 
25 .6 EVANESCENCE CALL ME WHEN YOU'RE SOBER 
26 21 PAOLO NUTINI JENNY DONT BE HASTY 6WcftTUK043CD(IE» 27 10 DAVID HASSELHOFF JUMP IN MY CAR 
28 PINKU&URHAND 
29 JAMELIA SOMETHING ABOUT YOU 
30 THE HOLLOWAYS GENERATOR IVTHOlLOœiVIW "IT l" CASSIE ME & U Brf Boy AT0251CD (TEM 32 X CHAMILLIONA BONE RIDIN' 
33 M ROCUE TRADERS WATCHING YOU 
34 26 8 

35 19 (mt FKAJ tLLIS CHELSEA DAGGER 
3b 25 9 Iht FtbLiNC NEVER BE LONELY (ThererimqyGftai) FMI (The fwlïig) .... 170c,yi7nn 37 28 U PflVTP.BUETTA VSTHE EGG LOVE DONT LET MF GO. 
38 / CASSIE LONG WAY 2 GO o 

MgracwEraM IfsmïïasÎM'6 



Singles Chart 

39 « 2 W1 m Y0U 
40 30 7 FERGIE LONDON BkfuGh - 
41 31 11 mommmcim when i he night feels my song 
42 27 3 HOT CHIP OVER AND OVER ^ 
43 65 2 LLOYD BANKS FEAT. 50 CENT li vir m. - - - - 
44 34 10 BEYONCE FEAT JAY-Z DEJA VU 
4!> 33 8 MUSESTARLIGHT 
46 37 18 IHEKUOKS l ■ OWNWAY 
4/ 32 CORINNE BAILEY RAE LIKE A STAR 
48 â ■ THE RIFLES PEAGE & QUIET (EfOudl;) Uimçnaf (C.-Ï.vth^iolw.'.ivyi/Tvw) Raj [n;. 82076897652 (PI 49 34 RAZORLIGHT IN THE MORNING 
60 /,- 

. THE MflGK NUMBERS TAKE A CHANCE o 
bl 41 17 PAOLOJUTINl LAST REQUEST 
b2 4, 15 RIHANNA UNFAITHFUL 
53 44 16 ROQUE TRADERS VOODOO CHILD Ml) Orert PadWBHG lAllliîVItoiV&slello) RCA 82876866312 «R« 54 5 CHRIS LAKE FEAT. LAURA V CHANGES 
55 w RIHANNA WE RIDE o ^ 

"56" 1 56 UONE^RICHIE I CALL IT LOVE 
57 45 17 ULY ALLEN SMILE 
58 4 f THEKOOKS OOH LA© 

"59" 
c CHRISTINA AGUILERA AIN'T NO OTHER MAN 

60 À THE VIEW SUPERSTAR TRADESMAN o 
61 8 ROBBIE WILLIAMS RUDEBOX 
62 52 22 PINKWHOKNEW (MarWDr Duke) EMI/Kobalt (Pinl/MartiiVCotlwald) 82876647012 (AfiV) 63 50 LUTHER VANDROSSSHINE Uam/lwM CHI/WjmerOiupPfll/Swiy APV/n-.lt T)m (EllvMnMod9m/HTO7U«S J 88697025032IARV) 64 63 19 THE ZUTONS VALERIE Gfred) EMI (MtCahe/The ZAons) M"0™ 01 'C®1' «S" 65 « 13 KASABIANEMPIRE COWUPARAOISDÔOTO 
66 « 8 NERINA PALLOT SOPHIA (FramldrysiIislMWl 1.JiH»,HFIS16C0(,EN. 67 â COOLIO FEAT. SNOOP DOGG GANGSTA WALK 
68 H 

8 0K ;0H 
(Jolunuon) OK Go IKulaih Jf) u&imtwUM 69 à 

EARTH MawnckW74iC01 (UNI 70 * 3 m™/»,... Tl ir.v'hi.TtfiTLmi i„/LiwO 71 61 27 SNOW PATROL 
72 67 THEKOOKS v^mWOmiKD 
73 BODYROX ' ■ H 
74, 4 IMOGEN HEAP HEADLOCK o ..Tr r.r ^ 
75 JAMIE TMILLA^^^^ toue ■s*,, ■ iteo 50» ■ ®njta«nlt00,000) ® SJ.K 1200.000) ■ ikgWCWw ©OOBMOttOOO) ONcwnilirtoMiaiilPMlMi»* 

SUPERSIARTRAOESUANOO V/QimTOM. 

singer Preston's 
the Cclebrity Big Brother house earlier this year, 

LacJy Soverelcjn, Tlie Ordiruvy Boys vault 36-10 wilh nely At Tlic Top, 
It's the first single fron» their thlrd album, How To 
n Tcn Easy Stops, vliich Is released oday (Monday) 

23 on sales of 5,758. Tlioir39tli Top '10 hit - mon 

19 in May, and 
sinallest hit in Uk 

l DONT FEEL UKE DANC1N' 

JAMES MORRISON WONDERFUL WORLD UL'CHRIS CHECKIN'IT PUT 
NELLY FURTADO FEAT. TIMBALAND PRQM1SCU0US 
THE FEEUNG NEVER BE LQNELY 
THEKOOKS SHE MOVES IN HER OVVN WAY JUSTIN TIMBERLAKE SEXYBACK 

CASCADA EVERYT1ME WE Ta 
AMY WINEHOUSE REHAB PAOLO NUTINIJENNY DONT BE HASTY JAMIE T IF YOU GOT THE MONEY DAVID GUETTA VS THE EGG LOVE DONT LET ME GO (WALK1NG AWAY) CAST OF HIGH SCHOOL MUSICAL BREAK1NG FREE PET SHOP BOYS NUMB 
THE FRATELUS CHELSEA DAGGER CHAMILUONAIRE FEAT. KRAYZIE BONE R1D1N PAOLO NUTINI LASTREQUEST THE ZUTONS VALERIE 

iT BEAI 

MY CHEMICAL ROMANCE WELCOME TO THE BLACK PARADE MEAT LOAF FEAT. MARION RAVENITS ALL COMING BACK TO ME NOW P D1DDY FEAT. NICOLE SCHERZINGER COME TO ME BOB SINCLAR & CUTEE B ROCK TtilS PARTY (EVERYBODY DANCE NOW) RAZORUGHT AMERICA SCISSOR SISTERSI DONT FEEL UKE DANCIN" PET SHOP BOYS NUMB THE ORDINARY BOYS LONE UL' CHRIS CHECKIN" IT OUT BEATFREAKZ SUPERFREAK 
CAST OF HIGH SCHOOL MUSICAL BREAKING FREE JAMES MORRISON WONDERFUL WORLD SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE THE HOLLOWAYS GENERATOR JUSTIN TIMBERLAKE SEXYBACK 
NELLY FURTADO FEAT TIf CASCADA EVERYT1ME WE TOUCH 
EVANESCENCE CALL ME WHEN YQURE SOBER 

LEMAR ITS NOT THAT EASY PJNKU&UR HAND THE RIFLES PEAGE & QUIET 
THE KILLERS WHEN YOU WERE VOUNG 



Albums 

/iA 
The Killers make it three weeks at number 
one, in an unchanged top three, while P. 
Diddy has the highest new entry at 11, 
followed by Patrizio Buanne at 15 
wm 

Tlie Officiai UK 

VA'!CO""bO']i l\_f 1 L l1 
! 1 IPWKFIOYDPULSE-2010.94 3 3 iLEOZEPPELIS IM.kE'.M 
b 5 I DEPECHE MODE T0UR1NG THE ANGEL - UV ? 4 Ithemoodybuiesclassicartists 
î 7 | UVE CflST RECORDIb m 12 I VARIOUSJERRYSFRli 

i | FREDDIE MERCURY LOVER OFUFE SINGER OF SO! 15 14 j THE WHO L1VE AT THE ISLE OF W1GHT FESTIVAL 19/ 
17 15 I THE EAGLES FAREWELl TOUR - UVE I 
19 16 I PINK FIOVD THE WE 

VAHI0U5DANCE MANIA VARIOUS M01PWH - THE ULT1MATE COUICTION VAR10US THE VERY BEST OF BACK TO THE MOV1ES 
ÏAMOUS NOW THAT'S WHATICALLMUSICIM US ULT1MATE D1RTY DANCING (OST) VAMOUS ESSENT1AL R&B - AUTUMN 20( VARIOUS THE COIlECriON AUTUMN 201 
ÏAMOUS TWŒ AS NICE - THE ULTIMATE URBAN VAMOUS THE VERY BEST OF POWER BALWDS VAMOUS FANTAZIA CLUB CLASS1CS VAMOUS aPORFlllERS - CLUB CLASS1CS VAMOUS JOHN PEa - RIGHT TIME WRONG SPEED 

debutedat 

A 
lT_ 

j / W 
HffiKILLERS SAM S 1UWN o  
SCISS0RSISTERSTA-DAH®2 

| 

3 3 14 RAZORLIGHT RAZORLIGHT ® 2 VeKigo 1701089 (U) 
4 8 12 JAMES MORRISON UNDISCOVERED ® M** 9878240(1)1 
5 6 25 SNOW PATROL EYES OPEN ® i 1^9853361(01 
6 4 3 EVANESCENCE THE OPEN DUUR 
7 " 6 THE FRATELLIS COSTELLO MUSIC ® Faltart 1707193(0) 
8 g PAOLO NUTINI THESE STREETS ® 
9 6 14 LILY ALLEN ALRIGHT, STILL ® «3670282® 
10 12 7 LUTHER VANDROSS THE ULTIMATE J 88697016102 (ARV) 

UÂ r P DIDDY PRESS PLAY 
12 17 JUSTIN TIMBERLAKE FUTURESEX/LOVESOUNDS JrB828;fOTœiwV) 
13 10 34 CORINNE BAILEY RAE CORINNE BAILEY RAE ® 2 ®, 
14 P 39 THE KOOKS1NSIDEIN/INSIDE OUT ® 3 VWoCIWOttAlO 15 / f PATRIZIO BUANNE FOREVER BEGINS TONIGHT UniïKial IV1707174 (0) 16 PINK FM NOTDEAD® 
17 BADLY DRAWN BOY BORN IN THE UK © 3113740472(0 18 DEACON BLUE SINGLES Cdumb-a 82876884872 (ARV) 19 19 6 LIONEL RICHIE COMING HOME ® M Jjm 1706602 (01 20 ROY ORBISON THE VERY BEST OF u n-n-rm-f-i-m 
21 21 8 KASABIAN EMPIRE® Cdjnibù W(ÎADIS£37 (ARVl 22 É w ROXETTE ROXETTE HITS 
23 TRIVIUM THE CRUSADE 
24 20 16 MUSE BLACK HOLES & REVELATIONS Costa/Muse Hdujl/VOrotrBitrs 2561635(195 (TEN) 25 16 8 BOB DYLAN MOOERN TIMES 
26 16 8 DANIEL O'DONNELL UNTIL THE NEXT TIME BP» BiJidltR05C[l2C60(P) 27 24 2 STING SONGS FROM THE LABYRINTH 
28 14 2 CONNIE FISHER FAVOURITE THINGS 
29 7 BREAD THE SOUND OFBREAD 
30 6 LEMAR THE TRUTH ABOUT LOVE ® 

20 |THE FEELING TWELVE STOPS AND HOME ® 14ml 985^110) 7 

THEIOLLERS HOT FUSS ® 4 
34 CHRIS REA THE ROAD 10 HELL & BACK 

19 KEANEUNUERIHLJRONSEA®!®, 
EVANESCENCE FALLEN ®3®3  i"JCiDX8k 

58 PySSYCATUULLS PCD®!®, 
38 26 



Albums Chart 

/ /> w M 39 28 m SCISS0R SISTtHS SC1SSUK S1STERS ® 7 ® i 
4U 19 NELLY FURTADO LOOSE 
41 36 39 KAIlt MhLUA PIECE BV PIECE ® 3 @ i 
42 41 10 CHRIS 11NA AOUllbRA BACK TO BASICS ® Pmy/DJ Pfenwr/Aquifera/Hjmscri/Rcane/Kwame/ 43 33 78 JACK JOHNSON IN BE1WEEN UREAMS ®, ®, 
44 29 27 THE ZUTONS TIRED OF HANGING AROUND ® 
4b 31 43 FLEETWOOD MAC GREATEST HITS ® 2 
46 CRADLE OF F1LTH THORNOGRAPHY OîNi,™ Rojjhinriï 9931137 0)1 47 43 80 JAMES BLUNT BACK 10 BEDLAM ®, ® 4 
48 47 23 FEEDER THE SINGLES® 
49 49 21 SHAKIRA ORAL FIXATION VOL 2 ® ® 1 Eotc SI1Y9770SZ (A9V) 50 54 15 NERINA PALLOT FIRES ® 
51 27 3 JET SHINE ON ® 
52 37 52 FÀITHLESS FOREVER FAITHLESS - THE GREATEST HITS ® 1 
53 56 30 MASSIVE ATTACK COLLECTED - THE BEST OF ® V 4 007X3017 Œl 54 THE DUBLINERS TOO LATE TO STOP NOW - THE VERY BEST OF 
55 44 " DIANA KRALL FROM THIS MOMENT ON 
56 64; 7 HOT CHIP THE WARNING® HoIClip EMI 3566407(5) 57 37! PINK FLOYD THE DARK SIDE OF THE MOON ®, EWC0aiD1064(H 58 JOHN MAYER CONTINUUM 
59 3 SETH LAKEMAN FREEDOM FIELDS 
60 460 QUEEN GREATEST HITS ®i. 
61 46 20 SANDITHOM SMILE...IT CONFUSES PEOPLE ® 
62 42 REM IN TIME - THE BEST OF -1988-2003 ® 3 © 7 9362433817 aiW 63 RAY CHARLES/COUNT BASIE ORCHESTRA RAY SINGS BASIE SWINGS 
64 5, ROBBIE WILLIAMS GREATEST HITS ® 6 ® 5 CKsmbers/Po'Aw/Wilkmi/Duffv/Stranae Ovyyyb 8668192 (E) 65 23 GNARLS BARKLEY ST ELSEWHERE .iinuOiaUyi-eurcriiM 66 59 21 ORSON BRIGHTIDEA ® 
67 'H 1, ELO ALL OVER THE WORLD - THE VERY BES1 OF EK 57017920™ 68 63 10 CHAMILLIONAIRE THE SOUND OF REVENGË ® 
69 32 PHIL COLLINS HITS ® 4 ® 3 vtel 70 60 25 NINA SIMONE THE VERY BEST OF ® Msmmxvm 
71 43 THE MAGIC NUMBERS THE MAGIC NUMBERS ® 2 UCJ.rnf/ HVS (75300 (El 72 40 2 LLOYD BANKS ROTTEN APPLE 1^1100948(18 73 43 DAVID BOWIE BEST OF BOWIE ® ® 1 EH15398717 (0 
74 56 KATE BUSH THE WHOLE STORY ® i £M1 CW 7464147 (El 
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celebrating 10 years of success 

ol 

National Press; Régional Press; Student Press & Radio; 
Street team campaigns; Online PR & Marketing; 

Project management 

www.quitegreat.co.uk 

T: 01223 410000 E: Harvey@Quitegreat.co.uk 

Warner • One Little indian • SonyBMG • Curb • Fiction • Red Ink • Halo 
Eastside • RCA* Bleach *72* Universal • Lavolta • Rykodisc 

Warner Platinum • Stella • Rosette • Levelsound • Démon 
Central Foundation 


