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AGAIN

SCOE

Hotel Roosevelt-—a national broad- bardo’s deft hands—they’re packed with
i y P f

casting star—has made you another great his famous polish!

Columbid money-maker.

Two sure-fire dance numbers (one the nit the world you have them! They’ll splash lots

of Warner Brothers’ new talkie) come in of ink in the pleasant side of your bank-book! l

Record No. 2089-D, 10-inch, 75c¢

UNDER A TEXAS MOON (from Motion Picture, l
“linder a Texas Moon™) ‘

CAN'T YOU UNDERSTAND?

Fox Trots

Columbia Phonograph Company, 1819 Broadway, New York City

GUY LOMBARDO |

iy A NCOOF FOR YOU!

HE melody maestro of New York’s for some glorious treatment at Guy Lom- ¢
y g Y ,

Stock plenty of these sellers now—then tell

Guy Lombardo and His Royal Canadians I

Columbia &< Records {
S N....,.» Viva - tonal Recording ~ The Records without Scratch wHogic na.f..» ’

Canada: Columbia Phonograph Company, Lid., Toronto

—_




screen grid tubes

Exhaustive research hos proved that ‘‘Four
Screen Grid Tubes’” ore necessary to derive
the fullest efficiency from the ‘*Screen Grid"
circuit — to get power beyond any possible
need—ta insure perfect clarity of tane.

Three new Brunswick models—each an eight-
tube set, and each designed far 4 screen-grid
tubes—assure both the trade and the public
the most sensational values in the industry.

Model S-31, Panatrope with Radio

(pictured at the left) . $249
Model S-21, Brunswick Highboy Console $154
Model S-14, Brunswick Lowbay Console $129
Prices quoted are without tubes.

Just repeating “wonderful tone” —whether in advertising or
in sales-talk—isn't going to sell any radio sets in 1930.

Storm fiags are already flying. Unless, in this year of
strenuous competition, a dealer can prove his claims for
marvelous tone, he is almost certain to experience a Cold
Summer and a Hard Winter.

Fortunate, therefore, the dealer who has back of him the
House of Brunswick —schooled for more than twenty years
in producing musical instruments of the finest quality.

Fortunate, first, because the public has come to expect
great things of Brunswick . . . second, because in the new
1930 Brunswick sets (introduced almost 3 months ago and
equipped with four screen-grid tubes), its expectations
are completely realized.

In 1930 the most powerful radio-salesman will be TONE.
Assure yourself of sustained ond increasing radio sales
by lining up with Brunswick —now.

RADIO ... PANATROPE WITH RADIO ... RECORDS

THE BRUNSWICK-BALKE-COLLENDER COMPANY, Chicage, New York, Toronto — Branches in All Principal Cities

———
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Another Big Year for
VICTOR RADIO

:;\
LA
R

, HILE opinions differ about the
future for almost every make of
radio-talking machine product .

on the market, isn’t it significant when
everybody agrees that VICTOR’S enorm-
ous success last year was onlya beginning?

We know that thedealers in our territory
are not going to swap certainty for doubt!

GRIFFITH VICTOR DISTRIBUTING CORP.

Indianapolis, Ind.
31 East Georgia Street

Cincinnati, O. Louisville, Ky.
1102 Sycamore Street 817 W. Market Street




AUTIOUS, cold-eyed,
tight-lipped —enter, the
skeptic. Shy of words,

keenon facts, he judges shrewdly
the true worth of each set.
Prove the case and bind the bar-
gain; that is his way of buying.
And Grebe franchise-holders
meet him on level ground, be-
cause that is their way of selling.
Their formula for thawing him
out is simple: demonstrate the
new Grebe—let it replace his
doubt with confidence — watch
how quickly it brings his check-
book out of seclusion.

Here is a man who sces thru
meaningless generalities—finds
tinseled superla-
tives inane—bristles
at whoop-it-up
sales talk. He has
owned a set before
and, in addition, his
mind is a catalog of

A. H. GREBE & COMPANY, Inc., Richmond Hill, New York
Western Branch, 443 So. San Pedro Street, Los Angeles, California

Grebe

SUPLR- SYNCHROPMASE %

THE TALKING MACHINE and RADIO WEEKLY

those which hc has
heardinthe homes
of his friends.
But, tho hours of
radio listening
have made him
critical, they have given him an
established basis of compari-
son. So that, when he hears the
Grebe, he realizes that it is at
least a year ahead of the field.
Turn the dial under the
Grebe escutcheon—separate
the powerfullocal stations with-
out the smallest overlapping
fringe. Step across the conti-
nent and bring in feeble, dis-
tant broadcasts with local clar-
ity and volume. All the while,
let him enjoy Tri-toned radio—
reception so vivid, so warm,
that it melts away hislast doubt.
Newer than screen grid, the
Grebe sclls your “hard” pros-
pects. [tbringsback
the hesitant buyer,
turns the cynic into
a fan and converts
theskeptic. Itmeans

10 extra profit for the

franchise-holder.

Alfred|H. Crebe—‘‘From the
start, the techniciam, thru scien-
tific reasoning, has recognized thi
new set as an engineering achieve-
ment. To the public, it has made
its successful appeal thru the ear
and the eye. Now, in our news-
paper advertising, we chart its
performance-——make a comparison
of twenty of the mnst popular re-
ceivers for selectivity, sensitivity
and audio quality. Proving by
scientifically accurate tests that
the Grebe ranks first in every
quality essential to radio enjoy-
ment, we strengthen our appeal

to the senses of hearing and sight

with an address to common sense.’”
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500 TRADESMEN GATHER IN CLEVELAND FOR
- FOURTH ANNUAL CONVENTION OF FEDERATED;
INDUSTRY'S PROBLEMS THOROUGHLY AIRED

JOINT MEETINGS OF WHOLESALE AND RETAIL DIVISIONS
Howard J. Shartle Makes Address of Welcome—DMichael Ert, Feder-
ated I’resident, in Keynote Speech Outlines Possibilities of Radio

Sales in Auto Industry — J. Newcomb Blackman Presides at

Wholesalers’ Session in Absence of Peter Sampson, Unable to

Attend Due to Wife’s Ililness—Elaborate Social Program.

(By Wire to THE WEEKLY.)
Cleveland, Ohio, Tuesday.

The fourth annual convention of the
National Federation of Radio Associa-
tions opened auspiciously here Monday
with a joint mecting of the wholesale
and retail divisions of the organization
attended by five hundred tradesmen.
Michael Ert, the association’s presi-
dent, opened the meeting, following
which an address of welcome was made
by Howard J. Shartle, president of the
Ohio Radio Trade Associalion, and cx-
cculive of the Cleveland Talking Ma-
¢hine Co.

In his keynole specch, Mr. Ert out-
lined the vast opportunities for radio
sales there are in the automobile field.
He predicted that radios will be stock
equipment on cars, like bumpers and
headlights. .

“Radios kill the monotony of long
summer tours,” he said.  “They create
entertainment and no hazard.  They
shorten the distance from city to city.”

Ite told the delegates that last sum-
mer he had installed radios on cleven
different makes ol automobiles and that
every one has proved successful.  Five
radio manulacturers are making instru-
ments for aulo  installation, he said,
and motor car makers arce beginning
to put aerials in bhodies.

Two other speakers in the whole-
salers’ seetion sounded the “loud-speak-
¢r-in-cvery - room” note. They were
Harry  Alter, gencral chairman, and
Allan €. Forbes, both of Chicago.

Home-owners are now beginning Lo
sce the desirability of more than one
radio, or at least more than one loud
speaker in dwellings, they declared.

~ where Mors.

Mr. Forbes said the installation of
radios in servant quarters was an ex-
cellent method of keeping contented
cooks and maids,

Dr. George W, Allison, of Chicago,
deelared that the first thing to do in
solving the “trade-in” problem was to
recognize that it would be a perma-
nent factor in the business. He said
that the auto industry had solved it
and the radio men, through cooperation,
could do the same.

The RMA directors at their meeting
discussed plans for interchange of
radio patents to avoeid litigation in the
industry and reduce manufacturing
and selling costs.

Subsequent sessions on Monday and
today were marked by a series of in-
formative discussions led Dby leading
figures in the wholesale and retail
radio-music  industry. J. Newcomb
Blackman, president of the Blackman
Distributing Co., New York, officiated
al the wholesale conferences, in the
absence of Peter Sampson, president,
who was unable to attend due to the
necessity of his presence in Chicago
Sampson had undergone
an operation for appendicitis.

On Sunday, a mecling of the Mer-
chandise Committee of the Radio Man-
ulacturers Association, under the chair-
manship of Major H. H. Frost was
held, and factory executives who were
present were much impressed with the
confidence and optimism reflected in
parleys with jobbers and dealers.,

Social high-lights of the joint con-
vention were provided last night by an
elaborate banquet, inlerspersed with
entertainment, and this c¢vening a sur-
prise party will be held for the attend-
ing lradesmen,

Charges Dismissed
In DeForest Action

Declaring that no proof had been
produced to support the contention that
stockholder interests were endangered,
Vice-Chancellor Vivian M. Lewis, in
Paterson, N. J., last Wednesday dis-
missed the application of H. C. Von
Korff of Staten Island for the appoint-
ment of a receiver for the Del'orest
Radio Co., Passaic, N. J.

BANKRUPTCY PLEA
IS FILED AGAINST
GOLD SEAL SUPPLY

A bankruptey petition was filed
on Monday by the Gold Seal Supply
House, Inc., phonograph parts, at 15
West Seventeenth street, New York.
Liabilities were given as $13,896 and
assets at $30,841, main item being
stock, $30,000.

J. S, DAGNEY HEADS
DEGCA DISC SALES

Waynesboro, ’a., Friday.

J. S. Dagney, widely known for the
past half-dozen years in radio and radio
furniture merchandising, has become
sales manager for the Decca Dise
Phonograph Co., of this city, maker of
automatic phonographs. It is believed
that in addition to the standard line of
Decca Dise produet, record-repeating
mechanisms suitable for radio-combi-
nation and kindred uses will be market-
ed under expansion plans adopted by
the local concern. )

Stanley Dagney, as he is best known
among his friends in the trade, was the
first sales representative to join the
Pooley Co. for radio work and he cover-
ed special assignments throughout the
country for that concern in the mer-
chandising of Pooley cabinets for At-
water Kent radio. He is enthusiastic
over the opportunities presented in the
new field. The Decca Disc company has
been a member of the industry for some
years past.

Earl Creditors to
Gather on Friday

An order has been made by the Chan-
cellor of New Jersey on Friday in the
complaint of John A. Cozzone & Co.
and the Earl Radio Corp., New York,
returnable February 14th at the Chan-
cery Chambers, 763 Broad strel, New-
ark, directed to all creditors of the
Earl company to show cause why “the
Receivers should not consider, negotiate
and effect a modification made hetween
the Receivers and Walter L. Eckhardt,
ratified by the Chanccllor .on December
6, 1929, in respect to the particulars
sel out in the petition of the Receivers,
a copy of which is now lodged with the
Sergeant-at-Arms of the Clerk in the
Chancery at the Chancery Chambers,
1060 Broad street, Newark.”

The copy is available for inspection
by creditors.

ARTHUR WALSH, EDISON
OFFICIAL, POSTCARDS
“TOW” FROM JAMAICA

Arthur Walsh, vice-president in
charge of the radio division of Thomas
A. Edison, Ine., Orange, N. J., post-
cards the “Trade’s Only Weekly” from
Jamaica in the West Indies, where he
is spending a vacation, Mr. Walsh re-
ports that some of the natives of King-
ston anxiously await the arrival of the
“TOW” to the island.

R. E. SMILEY BECOMES
TUBE SALES MANAGER
FOR KEN - RAD GO,

[Special to THE WEEKLY]
CHICAGO, ILL., Friday.

It was announced here today that
Richard E. Smiley, sales manager of
the Bremer-Tully division of Bruns-
wick-Balke-Collender Co. until recent
changes governing that branch of the
Brunswick organization, has become
sales manager of the Ken-Rad Tube
Co., Owensboro, Ky., by appointment
of Roy Burlew, Ken-Rad vice-president.

Mr. Smiley has an extensive ac-
quaintance with radio and nation-wide
popularity in important distributing
circles. Before joining the ‘Bremer-
Tully Mfg. Co. prior to its absorption
by the Brunswick company he was
assistant general sales manager of the
Atwater Kent Manufacturing Co. of
Philadelphia for a period of years, en-
tering the Kent organization about the
time that it took up the manufacture
of radio in the early days of the art.
Mr. Smiley’s first radic work was as
an operator in the United States Navy
and he is regarded as being thoroughly
versed in the technical phases of the
science, while in commercial activities
his native ability and genial demeanour
have made for him a wide circle of
friends.

U 3. RADIO EXPORTS
SHOW NORMAL GAIN

Washington, D. C., Friday.

With exports of radio apparatlus
amouniing to $23,122,141, a gain of
$11,060,662 over the previous year, the
United States forcign trade in elec-
trical equipment of all kinds during
1929 reached the highest level in history
with a total value of $149,601,854, or
$38,880,354 in ‘excess of 1928, accord-
ing to the Electrical Division, Depart-
ment of Commerce. This lotal is ap-
proximalely $36,000,000 greater than
the value of exports for any previous

year.
Canada was the most important mar-
ket for radio apparatus although

some of the South American countries,
Argentina in particular, purchased con-
siderable quantitites. Australia and
New Zealand were fairly good markets,

During 1929 Italy purchased an in-
creasingly greater amount of radio
apparatus from the United States such
purchases consisting mainly of receiv-
ing sets, tubes and loud speakers. Other
European countries are relatively un-
important as markets for American
radio apparatus.
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DANGER LINES OF PROFIT

Apparently the only certainties that have been realized
in the uncertainties of the radio business thus far are that
list prices have gone as low and trade discounts have gone as
high as either or both will probably ever go. From such posi-
tion of extremity, the producing industry and the distributing
trades must now work toward permanence of profit. Other-
wise, a repetition of the bankruptey records which have just
disgraced “the most magical of American industries” will
recur every two or three years.

Perhaps it is asking too much of human nature to pre-
suppose that after the tempestuous events of the last few
months, the trade will settle in tranquil stability forever. On
the other hand, presumably intelligent men remain in the
guidance both of projects that are flourishing and are just
above water. To the survivors it must now be clearly appar-
ent that, outside of inferior product, inadequate price and
excessive discount are the quickest and deadliest means for
wrecking a radio business.

One premise clearly confronts the trade as a standard
against which to measure the inherent soundness of any sell-
ing practice. It is, that the enjoyment and benefit of radio
by the public are either entitled to profit or they are not. If
a man cannot reconcile himself to the belief that the radio
product or any radio service that he deals in should carry «
profit, and a healthy one, in its sale, there can be no room for
him in the business. Similarly, any practice or method of
salesmanship which cannot prove profit as part of it is worse
than useless.

Fixperience has clearly established that present price stand-
ards have been brought as low, for value reecived, within nine
years in this industry as are commonly arrived at in cases
of new invention after twenty. IExperience has even more
clearly established that the more of the list price there is
given to the wholesaler and the retailer as trade discount or
incidental allowances, the more will be given by these latter
interests gratuitously to the public. It is not wholly in sar-
casm but rather in a blundering effort at self-expression that
a group of dealers recently rexolved that any merchant giving
more than thirty per cent. discount for cash sales was a price-
cutter.

Radio has learned that there are limits of profit possi-
bility beyond which it dare not go, that there are risks of loss
which it dare not take, that there are fruitless fruits of labor
which are not worth winning. The truth has dawned upon
many in every walk of the business, manufacturing, whole-
sale and retail, for there is not a nook or cranny of the line
in which the fever for volume without benefit, for activity
without increment, for excitement without earnings, has not
penetrated.

The basic factors governing income and outgo in the sale
of radio or any other merchandise are retail price and trade

discount. From known minima as arrived at through the
most shocking period the business has yet encountered, the
course for the future can now be safely charted.

Anyone looking for a laugh out of last year’s operations
can get one by recalling the line that gave a $10,000 dinner
at a New York hotel and failed to get so much as a look-in at
the metropolitan market. No, it’s not the line you are think-
ing of. It was another one.

A liquidation operation has been conducted with the seller
buying at 50, 10 and 4774 off the list and re-selling at 50, 10
and 35, 1t is recorded that several dealders asked for an addi-
tional 5 per cent. for advertising.

Persons accustomed to the stage accent of many who
confront the microphone were unable, on the recent trans-
Atlantic broadeast of the opening of the naval parley, to
understand the king’s English. .

A Jersey radio store, window-displaying a closc-out of
one of the lines that were orphaned by the storm, used a pla-
card saying with some frankness, “This set was uncalled-for.”

Six makers of radio are reputed to be in a position to do
90 per cent. of the 1930 business. Any manufacturer will tell
you who are the other five.

Many a man could be very well satistied to do only ten
per cent. of a $500,000,000 husiness, but keep on doing it.

If the radio industry is serious about staging a fistic
“bhattle of the century” any one of several of last year’s mag-
nificos will take on this Carnera for the loser’s end, guaran-
teed. And for a preliminary, how about any of the lesser
bankrupts, versus a creditor?

A new type of tube, reported to be in laboratory develop- ’
ment, is described as being certain to stimulate sales. So it
was the tubes that kept set demand below supply all last year,
ways it?

An uptown dealer has prepared the prize of a parrot for
the first salesman who calls on him to show new models of
the 1930 line.

Ice cracking on the ponds and open cars on the Madison-
avenue line betoken that Spring is near. Time to make reser-
vations for transportation and hotel at the Trade Show, A
lot of new money will have been printed by then, so don’t fig-
ure on buying any more of your own meals than heretofore.

No. 6
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ROBT. H. STROUD NEW
GONVENTION MANAGER
FOR ATWATER KENT CO.

PHILADELPHIA, Pa,, Thursday.

The appointment of Robert 11, Stroud
as convention manager for the Atwater
Kent Mfg., Co. this city, was disclosed
taday at factory headgquarters, He sue-
coeds T Wavne MacDowell, who o ref
sighed recently.

Although Mr, Stroud is a new Hgare
in the radio field, he brings to Atwater
Kent a wealth of experience in organi-
zation work of a diversified charactor.
Ifor many years he was actively on-
gaged in organizing chambers of com-
meree inomany cities and towns about
the country.

AMr. Stroud has also participated c¢on-
siderably in civie movements and in
other organized activities in conncction
with his management of the Glovers-
ville, N, Y., Chamber of Conuneree,

(‘,ol(miiiz;mes 2
Radio Set Jobbers

The Colonial Radio Corp., Long Is-
land City, L. L, has appointed dis-
tributors to handle Colonial set sales
in two merchandising centers in the
East. Disclosure was made last wcek
by Fred G. Carson, sales manager, of
the appointments of the Vega Co., Inc.,
and Anderson & Co., as wholesalers.

The Vega Co. maintain headquarters
at 155 Colunbus avenue, Boston, Mass.,
and the Anderson organization at 81
Broadway, Buffalo, N. Y.

Sidney Finkelstein and John Wood
have been added to the Colonial fac-
tory’s sales staff, Mr. Finkelstein to
contact Brooklyn accounts and Mr.
Wood to do promotional work in Man-
hattan, it was further disclosed.

Bosch Dealers Promote
Amos 'n’ Andy Stunt

NORTHAMPTON, Mass., Friday.

Arel & Berube, Bosch radio dealers
in this city, have installed a Bosch set
on the stage of two local theatres,
where every evening at seven o’clock
the theatres’ programs are held up so
that the audience can hear the radio
performance of Amos 'n’ Andy.

The local dealers state that the pub-
licity attendant on the announcement
that the program is being received
through a Bosch set has resulted in a
fine demand for this product from the
eommunity.

RMA Members Meet
In Chicago Today

A meeting of the members of the
Radio Manufacturers’ Association will
be held in Chicago today, February 12,
at noon. H. B. Richmond, president of
the Radio Manufacturers’ Association,
has agreed to be present, coming from
Cambridge, Mass., to address the gath-
ering.

In addition to a discussion of topical

radio problems, President Richmond
will outline vecent activities of the
association.

Vernon W. Collamore, New Manager of Radiola
Division of RCA-Victor Co., Well Known in Trade

VERNON W. COLLAMORE

The photograph herewith is that of
Vernon W. Collamore, formerly gen-
cral sales manager of the Atwater
Kent Manufacturing Co., who last week
was appointed manager of the Radiola
division of the RCA-Victor Co., Inc.

In his new post, Mr. Collamore, who
has had twenty years of experience in

the specialty selling field, will be in
charge of sales and merchandising of
all RCA Radiolas and loud speakers
throughout the country. Mr. Collamore
succeeds E. A. Nicholas, who resigned
to head a new distributing company
which will handle exclusively the Radi-
ola line.

COURT DISMISSES ERLA
RECEIVERSHIF PET!TION

Cuicaco, ILn., Friday.

A reeent petition to put the Elec-
trical Rescarch Laboratories, this eity,
into receivership has been dismissed by
the courts after the company showed
assets many times greater than its
liabilities. At a meeting held last week,
creditors of the company approved a
composition settlement calling for the
payment of indebtedness over an ex-
tended period of time,

Officials of the Erla company re-
ported today that sales during the last
thirty days have exhibited a vemark-
able upward tread, and that the gen-
eral outlook of the company is decided-
ly optimistic. It was further stated
that the company’s financial condition
has been due principally to extensive
development work in equipping a new
manufacturing plant and establishing
a sales organization, combined with the
unusual chaotic conditions and heavy
price cutting during the peak of the
last radio season.

Erla will continue regular produc-
tion on the sereen grid models, it was
said. There will be no price reductions,
according to an official of the company.

R, H. WOODFORD RESIGNS
CROSLEY SALES CHARGE

CINCINNATE, O, Thursday.

Due to serious illness which will en-
force his retivement from active busi-
ness for a considerable time Raymond
H. Woodford, who on January 1 was
appointed sales manager of the Cros-
ley Radio Corp,, Cincinnati, has re-
signed and will take an extended rest
at his home in Evanston, Il Mr.
Woodford suffered an attack of acute
indigestion which almost proved fatal
soon after reporting to Cincinnati and
as a nervous collapse ensued he con-
cluded to follow medical advice and
seek  freedom  from  business duties,
though Powel Crosley, Jr., president of
the company, offered him an onlimited
leave of absence in which to regain his
health,

Mr. Woodford was formerly for five
vears sales manager of the radio divi-
sion of the Stewart- Warner Speed-
ometer Corp. and left that post in ex-
pectation ol entering radio with the
Baldwin Piano Co,, the latter concern
later deciding not to extend its activi-
ties. He was earlier for vears with
the American Piano Co. and the Co-
lumbia Graphophone Co,

GARSIDE STATEMENT
SHOWS DE FOREST GO.
IN STRONG POSITION

Commenting on the recent dismissal
ol charges against the DeForest Radio
Co., Passaic, N, J., James W. Garside,

president, stated on Friday that the
cotipany  has  progressed remarkably
i its expansion plans.  Mr. Garside

puinted oul that the company’s state-
ment for the lirst six months of re-
newed activity showed a net protit of
$176,%29.02. The following six months
showed a profit of $261,109.46.  Not-
withstanding the stock market condi-
tion, the eighteen months ending De-
cember 31 netted a profit of $626,424.-
U8, This period included three months
required for rearvanging the old plant,
obtaining the necessary new equipment,

and securing  additional personnel, as

well as other production delays, M.

Garside said. January, 1930, showed
)

a0 24 per cent. inerease over the pre-
vions tuonth’s  husin On January
20, 1930, assels were $79,95%.41 in ex-
cess ol diabilities, aceording to the De-
Forest president.

Mr. Garside coneluded by stating
that: “T'he Delorest company has no
matured and unpaid obligations, and
has the necessary working capital o
enable it to continue its business upon
a basisx consistent with the volume of
sales.”

ENTIRE BRUNSWICK
LINE TO BE SOLD
THROUGH JOBBERS

Cnicaco, ILL., Monday.

That with the coming of March 1,
all  Brunswick iwerchandise of the
Radio-Panatrope division of the Bruns-
wick-Balke-Collender Co., Chicago and
New York, will be handled by distribu-
tors rather than through branch opera-
tion, was stated by Arthur A. Trostler,
Radio-Panatrope sales manager for
Brunswick. The initial move in this
direction was made some time ago,
with the appointment of a New Eng-
land wholesaler, and last week distribu-
tors for New Jersey and New York,
respectively, were naned.

“It ix most gratifying,” said Mr.
Trostler, “to note the many applica-
tions we are receiving for our fran-
chise.  We have every reason to be-
lieve that the distributors today realize
the importance of connecting with a
concern financially responsible, a firm
with the background of years of mer-
chandising and manufacturing.”

H. G. Erstrom Back
From Trade Survey

Chicago, IIl, Friday.

I G, Erstrom, executive secretary
of the National Federation of Radio
Associations and the Radio Whole-
salers Association, has just completed
a southern trip, where he visited Cleve-
land, Cincinnati, Louisville and adja-
cent cities in the interest of the two
organizations,

He reports that business conditions
are greatly improved in the southern
territory and that the trade is highly
optimistic over sales prospects for this
year,



Personals

..Don Mackenzie, of the cabinet
manufacturing firm of Hawley & Mac-
kenzie, spent the week-end with his
family in Asbury Park, N. J.

..Major H. H. Frost, president of
the Utah Radio Products Co., returned
to the New York offices of the concern
from several days' stay in Washington.

..E. F. Stevens, Jr., in charge of
record sales for the Brunswick-Balke-
Collender Co., has returned to the
Windy City following an Eastern busi-
ness trip.

. .Richard Voynow, recording director
of the Brunswick-Balke-Collender Co.’s
Chicago laboratories, has returned to
headquarters following a recording ex-
pudition to Minnesota.

_.Ierbert A, Brennan, of the Strom-
berg - Carlson radio sales. agency of
Giross-Brennan, Inc., has gone to Flor-
ida to spend a short while with Mrs.
Brennan and their daughter.

..Alfred Jurjurian Bohn, the radio
escutcheon magnate from Utica-out-of-
Ogdensburg, New York, favored some
of his friends in New York and Phila-
delphia with a call during the past
week.

.. Walter L. Eckhardt, well-known
Philadelphia radio potentate, was in
New York one day last week, resist-
ing the temptations of a number of
neople who are urging him to get back
into the business.

..Nathan Abrams, sales manager of
the Electric Clock Corporation of Amer-
ica, returned to the firm’s headquarters
in Chicago last week after a visit to
the trade in the East, making his head-
quarters in New York.

..L. C. Wiswell, prominent Sparton
wholesale distributor in the Windy City
zone, and Mrs., Wiswell, sailed from
New York on the “Veendam” Monday
evening for Havana for a several
weeks’ vacation ‘neath Cuban sunshine.

.. Word from London, England, is
that the mid-Winter trip of Louis Ster-
ling, chairman of the board of the
Columbia Phonograph Co., to the New
York headquarters has been postponed
for a fortnight., Mr. Sterling was ex-
pected at about this time,

_.A. A. Trostler, sales manager of
the Radio-Panatrope division of the
Brunswick-Balke-Collender Co., has re-
turned to Chicago headquarters follow-
ing a three weeks’ trip through the
Last, Ile leaves shortly for a protract-
ed Southern sales tour.

..David F. Goldman and Herb Fink,
of the North Anmierican and North Ward
Radio corporations, who are sojourning
in the South with their wives, left Ha-
vana last Tuesday for Miami, Florida.
Fdward H. Davis, publisher of The
TALKING MACHINE and RADIO
WEEKLY, and Mrs. Davis were also
in Havana when the radio wholesalers
were there and the sextette took in the
night life in the Cuban capitol together.
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6,000 Attend Annual Seedman Club Party; 3,000
Turned Away as Radio and Automotive Industries
Join Hands and Frolic at Brooklyn Elks’ Club

GEORGE J. SEEDMAN

Some 6,000 members of the radio and
automotive trades attended the fifth
annual entertainment and dance held
Sunday night at the Brooklyn Elks’
Club by the Seedman Club, a social and

benevolent organization composed of
employees of the G. J. Seedman Co,,
Inc.,, 765 Atlantic avenue, Brooklyn.
The affair was held coincident with the
announcement of the appointment of
the Seedman company as distributor
in the metropolitan district of Bruns-
wick radio, Panatrope with radio and
records, products of the Brunswick-
Balke-Collender Co., Chicago.

In addition to the 6,000 who gained
admittance to the grand ballroom of
the FElks’ Club, it was estimated by
Seedman officials that at least 3,000
additional persons were turned away
for lack of space.

A gala entertainment was presented
by a colored revue, and Nathan Bris-
man, of the Hub Radio Co., Gotham
dealer, acted as master of ceremonies.

Representatives and officials of a
number of radio manufacturing organi-
zations were present as were represen-
tatives of numerous automotive sup-
plies manufacturers. Frank S. Horn-
ing, Louis Bucher, Fred McIntyre and
Thomas Dwyer, of the Brunswick-
Balke-Collender Co., represented that
company, and J. J. Steinharter, presi-
dent of the Cable Radio Tube Corp.,

Brooklyn, was there in behalf of his
organization.

In a short address, George J. Seed-
man, head of the large distributing
organization which bears his name, de-
clared that his firm’s slogan for this
year will be “Brunswick first in 1930.”
Mr. Seedman and officials of his com-
pany are unusually optimistic over the
prospects of the Brunswick line in the
metropolitan area.

The Seedman Club, which sponsored
the affair, is headed by Joseph A. Scoc-
co, president; Louis V. Levy, vice-presi-
dent; Magdalen Titus, treasurer, and
Rhoda Bernstein, secretary. Others on
the dance committee were Harry Klam-
kin, Harry Turk, Dave Kanarek, Harry
Karnow, George Gandenberger, Ger-
trude Kantoff, Leon Friedman, Dave
Adelman, M, Beltzer, Nat Hovowitz
and Rene Bloomfield.

The executive staff of the Seedman
organization is composed of the follow-
ing: G. J. Seedman, president and gen-
eral manager; J. A. Scocco, assistant
general manager; Dave Kanarek, radio
sales manager; Harry Karnow, equip-
ment sales manager; Harry Turk, ac-
cessories sales manager; Harry Klam-
kin, purchasing agent; S. M. Katz,
credit manager; Leon Friedman, assis-
tant agent, and Dave Adelman, head
counter salesman.

The Seedman company moved into
its new four-story home last fall.

.. Julien Loeb, president of the Spe-
cialty Service Corp.,, Brooklyn, has
completed arrangements for a Southern
trip which Mrs. Loeb will take, accom-
panied by Miss Kay, who is known to
the trade in Brooklyn, as “Specialty’s
Good Will Builder.” Mrs. Loeb and
Miss Kay will leave on the 21st and
will visit Miami, Havana and other re-
sorts in the South, Mr, Loeb accom-
panying them as far as Washington,
D. C.

NATIONAL UNION WILL
SHOW RELATIVITY FILM

A motion picture on the Einstein
theory of relativity will be shown at
the Stuyvesant High School, New York,
on Friday evening, February 21, under
the auspices of the department of edu-
cation of the National Union Radio
Corp., New York. This showing is one
of a series of talks and lectures on

Foster Auto Supply Co.
Giets Brunswick Line in
Rocky Mountain Area

Denver, Colo., Friday.

The Brunswick-Balke-Collender Co.,
Chicago, has appointed the Foster Auto
Supply Co., of this city. as distribu-
tor of its radio, Panatrope with radio
and record products in this territory.
The Brunswick company formerly oper-
ated its own branch office in this city
under the direction of William A. Hae-
fliger, who, together with his staff,
will be retained by the Foster company.

The territory to be served by the
local wholesale organization includes
Colorado, New Mexico, Wyoming and
Nebraska.

The second floor of the Foster build-
ing has been remodelled to house the
Brunswick division, M. J. Milton, gen-
cral manager, reported today.

Jos. E. Rudell Forming
New Canadian Company

Jos. E. Rudell, well known through-
out the talking machine accessories
field as the organizer of the former
Vitaphonic Products Corp. and more
recently sales manager of the Presto
Machine Products Co., of Brooklyn, N.
Y., left last week for Toronto, Canada,
where he is planning to organize a new
sales company. Mr. Rudell has arranged
to represent the Presto company and
will also handle the Superior line of
combination cabinets, manufactured by
the Superior Cabinet Corp., of New
York.

The headquarters of the new com-
pany will be at 505 Yonge street, Tor-
onto, and it is expected that a radio
chassis will be included in the products
distributed by Mr. Rudell’s new com-
pany. Other products will be added as
conditions warrant as it is Mr. Rudell’s
plan to represent several additional
radio and talking machine firms in the
Canadian territory, where he has been
selling for the past several years.

GENERAL RADIO DOES
TRADE SERVICE WORK

Newark, N. J.,, Monday.

Frank L. Kaltman, of the General
Radio Service, 48 William street, this
city, reported today that he is enjoying
an unusually fine season in his service
husiness and parts sales.

The General Radio firm maintains a
wholesale service station for dealers,
distributors and manufacturers. The
company is equipped to do all types of
service work and has a modern labora-
tory.

MAIDHOF BATTERY
FIRM IN DIFFICULTY

A petition in bankruptcy was filed
on Monday against Charles A, Maid-
hof, doing business as the Maidhof Bat-
tery & Ignition Service, radios, radio
batteries and accessories at 174 East
177th street, New York, by three local
radio firms, with claims totaling $2,331.

The Irving Trust Co., New York was
appointed receiver by Judge Goddard.
Liabilities of the Maidhof firm were
given as $6,000 with assets of $2,900.

radio tubes, electricity and other scien-
tific subjects given by National Union.
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AMERICAN SCHOOL OF THE AR INAUGURATED
BY GRIGSBY-GRUNOW CO.; AN EDUCATIONAL
EXPERIMENT; RAY S. ERLANDSON IN CHARGE

Members of the faculty and advisory
committee of the American School of
the Air met with representatives of
the press at a luncheon in the Hotel
St. Regis, New York, on Tuesday
{February 4) in celebration of the in-
auguration of the series of educational
programs to be broadcast every Tues-
day and Thursday afterncon under the
sponsorship of the Grigsby-Grunow Co.,
Chicago, maker of Majestic sets and
tubes. Following the luncheon, the
guests witnessed the first American
School of the Air broadcast from the
studio of the Columbia Broadcasting
System.

The luncheon was in charge of Ray
S. Erlandson, educational director of
the Grigsby-Grunow Co., and executive
director of the American School of the
Air. In an introductory address, Mr.
Erlandson explained the purposes of
the School and told of its service to
pedagogy. The educational programs
will be broadcast over a hook-up of
more than fifty stations, and it is ex-
pected that two million school children
will hear the programs every Tuesday
and Thursday from 2:30 to 3:00 P, M.
Eastern Standard Time.

Others present at the luncheon in-
cluded Dr. William C. Bagley, profes-
sor of education at Teachers’ College,
Columhia University, and head of the
faculty of the American School of the
Air; George Gartland, associate dean
of the American School of the Air;
Sam Pickard, vice-president of Colum-
bia Broadcasting System; Miss Alice
Keith, broadcast director of Grigsby-
Grunow Co.; Mrs. Edward Markum,
Miss Agnes Wynn, of National Edu-
cational Association; James E. West,
of the Boy Scouts of America, and
Armstrong Perry.

Mr. Erlandson was formerly secre-
tary of the National Educational Asso-
ciation and joined the Grigsby-Grunow
Co. last June., He has been in charge
of all educational activities of the com-
pany, including exhibits and demon-
strations at educational eonventions
and gatherings, and has also conduct-
ed other promotional activities for the
company with success. Mr. Erlandson
was the founder of the American
School of the Air., He conceived the
idea of the school as a means of giv-
ing educators throughout the country
something to experiment with of a na-
tional scope. The best methods of
teaching through radio will thus be
worked out, Mr, Erlandson declared
last week.

A special program will be broadcast
in connection with the convention of

Ray S. Erlandson

the National Educational Association
in Atlantic City from February 23 to
28, Educators in attendance there will
hear the program in the auditorium of
the Atlantic City Junior High School,
which will be turned over for their ex-
clusive use for the broadcast.

“The trend of radio programs of the
future will be both educational and
entertaining, and set manufacturers
must play a greater part in providing
such broadcasts for the public,” Mr.
Erlandson declared. “The Grigsby-
Grunow Co. is pionecring this project
of national educational programs, but
others will be obliged to follow. In our
broadcasts we will aim to build up our
American heroes.”

Hundreds of telegrams and other
messages were received by the Grigsby-
Grunow Co, following the initial broad-
cast last week. DMessages from Salt
Lake City and Denver disclosed that
75 per cent. of the school children in
these cities heard the first American
School of the Air program, while a
telegram from Seattle, Wash., revealed
that the program was rceeived by
every school in the city.

Members of the production staff of
the American School of the Air include
Iarold McGee, dramatic director of the
school; Henry Fisk Carlton and Wil-
liam Ford Manley, radio dramatists
and continuity writers, and Annette
Bushman, production manager. War-

ren II. Pierce, educational director of
the Columbia Broadcasting System, is
cooperating with the Grigsby-Grunow
Co. in sponsoring the movement.

Prominent Figures in Initial Educational “School of the Air” Broadcast

New United States Apex
Console $101, With Tubes

Marion, Ind., Friday.

Radio has at last followed the lead
of the automobile industry in manufac-
turing sets complete, according to an
interview today with J. Clarke Coit,
president of the United States Radio
& Television Corp., this city. In the old
days of the side-winder automobile, one
bought his car piece-meal, says Mr.
Coit. “Windshield, horn, lights, and
even occasionally front doors, were
extra in the palmy days of the one-
lunger. Finally motor car people saw
the great light, and began to sell their
cars complete, ready to take a drink
of gasoline and start off up to the
boulevard.”

There has been a definite tendency
among the radio-purchasing public,
says Mr. Coit, toward radio sets com-
plete with tubes. Manufacturers have
been loath to initiate such a move, but
our company recently introduced new
1930 United States Apex unified radio,
complete with tubes at $101.

The new United States Apex model
is a seven-tube super-screen-grid set,
in a console cabinet. It includes all
the regular features of the Apex line—
the multi-phase circuit, the full tone-
color electro-dynamic speaker, the Apex
super-screen-grid feature. The new
set is now on display throughout the
country.

The United States Radio & Television
Corp. manufactures a full line of radio
sets, including two battery models, one
a console and the other a table set.
Prices for the line range from $58 to
$155. Among other projects now well
under way at the local factory, is a
new radio set for automobile use. This
new set will shortly be introduced to
the trade.

J. E. Willis in Sales
Post for Trav-Ler Co.

St. Louis, Mo., Friday.

J. E. Willis has been appointed assis-
tant sales manager of the Trav-Ler
Mfg. Corp., this city, maker of portable
radio sets which have enjoyed wide
favor in the national trade. Mr. Willis
is intimately familiar with trade prob-
lems, and will devote his entire efforts
toward the promotion of Trav-Ler
trade contact and sales.

Mr. Willis severed his connection last
week as assistant sales manager of the
A. C. Dayton Co., Dayton, 0. with
which concern he had been connected for
the past three years.

CLAIMS MARATHON
RECORD WITH A-K SET

Long Beach, Calif., Thursday.

What is claimed to be a world’s
record in marathon radio performance
has been established by an Atwater
Kent model 55 screen grid set owned
by George Chamberlain, of this city.

Mr. Chamberlain’s Atwater Kent
has been in steady, continuous opera-
tion for 4356 hours, he declared yester-
day. He purchased the Atwater Kent in
August and has never turned off the
switch since that day. It has been in
constant use for twenty-four hours a
day all that time-practically six full
months! He is also using the same
set of tubes that came with the set,
he said.

He says that the reception has been
uniform first class from the day the
set was installed, and that the tone is
as good as ever.

Triangle Radio Supply
To Hold Fada Dealer
Luncheon Tomorrow

A gala dealer luncheon party will
be conducted tomorrow (Thursday) by
the Triangle Radio Supply Co., Inc.,
New York, Fada distributing organi-
zation, in the Southeast Ballroom, Penn-
sylvania hotel, New York. The affair
will mark the recent appointment of
the Triangle Radio Supply Co., Inc.,
as exclusive distributor in the New
York area for the products of F. A, D.
Andrea, Inc,, Long Island City, N. Y.
Heretofore, the firm was a co-distri-
butor of Fada radio in New York.

Herman A, Linde, head of Triangle
Radio, will outline a wmerchandising
plan, which, he declares, has unusual
merit, to the dealers in attendance, and
a record crowd is expected.

Russel_lieaile Co.
New Edison Jobber
In Southern Area

Memphis, Tenn., Monday.

The Russell-Heckle Co., wholesale firm
of note in this territory, and operating
in  Mississippi, Arkansas, northern
Alabama and eastern Kentucky as well
as in this State, has been appointed
distributor in the territory mentioned
for Edison Light-O-Matic radio set
product, it was disclosed today by Jo-
seph H. Hassel, sales manager of the
company.

Mr. Hassel was formerly in charge
of merchandising for the Edison Dis-
tributing Corp., wholesale organization
in this district.

Canadian Chain Stores
Feature Bosch Radio

OT1Tawa, ONT., Friday.

According to an executive of the
Radiocraft Corp., Ltd., this city, Cana-
dian distributor for American Bosch
Magneto Corp., of Springfield, Mass,,
manufacturer of Bosch radio, the
Mason & Risch, Ltd., chain of retail
stores extending from eastern Canada
to Vancouver, are featuring the entire
Bosch line,

WALTER O’HALLORAN
COMMENDS TONE OF
TRADE’S ONLY WEEKLY

The following letter was received last
week by THE TALKING MACHINE
and RADIO WEEKLY from Walter
O’Halloran, 1834 East Seventy-second
street, Chicago, sales representative for
All-American Mohawk Corp., maker of
Lyric radio. A check for a subscrip-
tion accompanied the letter:

“Editor,
“TALKING MACHINE

and RADIO WEEKLY:

“In order to be original, I am en-
closing a check for my subscription to
‘The Trade’s Only Weekly.’ Any one
can send a check upon the receipt of
a statement.

“Allow me to congratulate you on
the soundness of the information con-
tained in your late issues; the scholar-
ly tone of the articles, and the felici-
tous C. A. W. humor.

“Sincerely,

“WALTER O’HALLORAN.”
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H. E. Young, J. J. Davin
Return to Headquarters
After Two-Week Tour

Chicago, Ill., Friday.

A busy two-week period has just
been completed by Herbert E. Young,
general sales manager of the Grigsby-
Grunow Co., this city and James J.
Davin, sales promotion manager of the
Majestic organization, who arrived herce
several days ago after attending a
series of meetings throughout the cast
and in Canada.

When the two Majestic officials left
this city, the first stop was Boston,
where they attended a meeting Sun-
day afternoon. The following day they
were in Portland, Me., where another
Majestic meeting was held, after which
they returned to the Hub City.

A few hours at the Boston office and
then they boarded a train for Toronto,
Canada, arriving there Wednesday. A
conference was immediately held with
officials of the Rogers-Majestic branch,
and in the evening a meeting with 400
enthusiastic dealers on hand was con-
ducted in  Toronto. I‘ollowing this
gathering, Messrs. Young and Davin
took a sleeper tor Montreal, where an-
other successful dealer gathering was
held. On I'riday, the pair visited Mon-
treal dealers and in their tour of in-
spection, learned that two Montreal
retailers were ordering the new “pros-
perity models” in carload lots,

Saturday and Sunday was holiday-
time for the radio officials, and Sunday
night the pair departed for Boston.
Monday night they landed in New
York, and after a few hours in the
eastern meetropolis, they boavded a
train for Baltimore, where they at-
tended a dealer meeting sponsored by
the ISisenbrandt Radio Co., distributor
there. This session was attended by
some 450 dealers. The following day,
the travelers headed back to this city.

Mr. Young reports that distributors’
sales are running a few thousand a
week above production. He also de-
clared that the new line is meeting
with unusual success in each center
which they visited.

Northern Distributing
" Takes on Brunswick Line
In Jersey, Staten Island

Newark, N. J,, Friday.

The appointment of the Northern
Distributing Co., Ine., 235 Halsey street,
this city, as wholesaler for the Bruns-
wick line was reported yesterday by
Sidney Rogovin and Bernard Max,
heads of the local jobbing organization.

The Northern Distributing Co. will
handle the complete Brunswick line,
which inclydes radio, Panatrope, radio
with Panatrope and records. The com-
pany will cover the northern New Jer-
sey territory in addition to Staten Is-
land, N. Y.

Northern Distributing Co. has a staff
of experienced radioimusic salesmen
and officials are already planning an
aggressive campaign for the balance of
the winter season and for the spring
months. A service department will also
be maintained by the Brunswick whole-
sale house.

The company also distributes RCA
Radiotrons-and Speed tubes, the latter
being carried exclusively in this terri-
tory by Northern Distributing.
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DAVID SARNOFF, PRESIDENT OF RADIO CORP., : -
VISITS NEW STROMBERG-CARLSON FACTQRY ~ Covering More Compact

David Sarnoff, RCA Head, Photograpled With Stromberg-Carlson Officiuls
Whie an « Recent Visit to the Rochester Fuetory.

Rochester, N, Y., Friday.

David Sarnoff, president of the Radio
Corp. of Anmerica, was a recent visitov
at the
Carlson Telephone Mfg. Co., this city.

The photograph shows Mr. Sarnoff
with officials of the Stromberg organi-

new plant of the Stromberg-

zation, including W. Roy MeCanne,
president of the latter company.

Those in the picture reading from
left to right are: G. A. Scoville, sales
manager for Stromberg-Carlson; David
Sarnoff, W. Roy McCanne, E. Hanover,
vice - president of Stromberg - Carlson,
and R. H. Manson, Stromberg chief
engineer.

H. P. Seeger Gets New
Post With Ditson Co.,
Albany Victor Jobber

Albany, N.

Harold P. Seeger, formerly a field
representative of the Vietor Talking
Machine Co., has been appointed assis-
tant sales manager of the Oliver Ditson
Co., 1039 Broadway. this city. distri-
butor for the Vietor division of the
RCA-Victor Co., Inc., it was reported
today by Paul E. Carlson, general man-
ager. The Oliver Ditson Co. distributes
Victor radio and talking machine prod-
ucts in the Albany area and in Ver-
mont and Massachusetts.

Myr. Seeger was connected with the
Victor organization for three years
covering the Elmira, Syracuse and Al-
bany distributing areas. He attended
Cornell University.

Y., Satarday.

J. JOHNSON & SONS
QUIT RADIO FIELD
NEw HaveNn, CoNN., Friday.

The J. Johnson & Sons clothing store
at 85-80 Church street, this city, has
discontinued its radio section, which it
has maintained for several years.

JEFFERSON RADIO CORP. IN
PROCESS OF LIQUIDATION
Detroit, Mich., Friday.

The Jefferson Radio Corp., 8782
Grand River avenue, this city, is being
liquidated, H. J. Miller, general man-
ager, reported today. The Grand River
avenue office of the company will be
maintained until the liquidation is com-
plete, it was said.

Special School Discount
On Victor Radio Sets

CAaMDEN, N. J,, Friday.

A special drive to get Vietor radios
into schools, colleges and other educa-
tional institutions throughout the coun-
try is now being conducted by the Vie-
tor Division of the RCA-Vietor Co,,
Inc. In line with this effort, a special
discount of 30 per cent. off the list
prices on all purchases of RCA-Victor
products for bonafide use in the school
room is being allowed.

The educational department of the
RCA-Victor Co. is now prepared to
materially reduce the cost to dealers of
selling to the schools by inereasing the
promotional work involved. Help will
be offered to all retailers who require
assistance in closing important school
sales.

A Victor official fifteen years ago
said: “A Vietrola in the schools is
worth more in advertising value than
twenty-five machines in homes.,” This
statement is just as true today as then,
an official of the Victor organization
declared yesterday.

J. M. NASH JOINS
WILL A. WATKIN CO.

DaLras, TEx., Thursday.

J. M. Nash has recently joined the
Will A. Watkin Co., well-known retail
organization of this city. The Watkin
store features the RCA Radiola and
Majestic.

Will A. Watkin, head of the local
store, has been instrumental in the re-
cent formation of a Radio Club by local
Majestie dealers.

Weymann Firm Is Now

Territory for Victor
Philadelphia, Pa., Friday.

A smaller territory in the greater
Philadelphia area is now heing cover-
ed exclusively by H. A. Weymann &
Son, Inc., this city, distributing organi-
zation for the Victor Division of the
RCA-Victor Co., Inc.

“After
we have reached the conclusion that
we can render more efficient and satis-
factory service to our dealers if we
cover a smaller and more compact ter-
ritory,” H. W. Weyman, president of
the local wholesale organization, said
today in commenting on the change.

The territory now being covered by
the Weymann firm is as follows: Phila-
delphia, all west of the Schuykill River
to the Sixty-ninth street section ex-
clusive, covered by Roland Burrows;
Chester, Montgomery and Delaware
counties in Pennsylvania, excluding the
Sixty-ninth street section, covered by
Lawrence Urban; Bucks, Northhamp-
ton, Lehigh and Berks counties in Penn-
sylvania, covered by Williamt H. Doerr,
and Burlington, Camden, Gloucester,
Salem, Cumberland, Cape May and At-
lantic counties in New Jersey, covered
by FEd. J. Mc¢Cormick.

most careful consideration,

Atwater Kent Officials
Address Distributors
At Pittsburgh Meeting

Philadelphia, Pa., Thursday.

F. E. Basler, general sales manager
of the Atwater Kent Mfg. Co., and sev-
eral other factory executives addressed
a joint Kent distributors’ and distribu-
tors’ salesmen meeting last week at
the William Penn hotel, Pittsburgh.

Business trends in the radio industry
were discussed and various sales, ad-
vertising and service policies were out-
lined by the different speakers. The
general consensus of opinion seemed to
be that Atwater Kent is all set for the
biggest year in its history.

The five A-K distributors under
whose auspices the meeting was held
were the Esenbe Co., Pittsburgh; Johns-
town Auto Co., Johnstown, Pa.; Briggs-
Hagenlocher, Inc., Erie, Pa.; Gee Elec-
tric Co., Wheeling, W. Va, and Wil-
liams Hardware Co., Clarksburg, W.
Va.

Speakers, in addition to Mr. Basler,
were P. A. Ware, sales promotion man-
ager; E. E. Rhoads, central sales mana-
ger, and Leon Charbonnier, service
manager. 0. . Gasslein, Atwater
Kent district supervisor was chairman
of the meeting.

Charl(;s()‘llstein Is !
. Sanford Sales Manager

In a recent issue of THE TALKING
MACHINE and RADIO WEEKLY, it
‘was stated that F. A. Anderson was
sales manager for the Sanford Radio
Corp., Brunswick distributor in New
York. Charles Ollstein is Sanford’s
manager.

Mr. Anderson has jurisdiction over
the company’s sales of Brunswick rec-
ords.
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Are you “REGUSTED”
Mr. Radio Dealer?

In the language of “Amos and Andy,” many radio dealers are “regusted” with the “sit-shiation” and have reached a
point where it is time to “check and double check.” If you attended the Radio Trade Convention at Cleveland, you
experienced the value of an interchange of ideas and experiences, and have been able to “check and double check” on
many important trade matters.

Frankly speaking., in addition to the jolt that all business received through the sudden collapse of the stock
market recently, we find that the radio industry was due for a period of “housecleaning” because many Radio Manu-
facturers had become victims of over-production, too many changes, and sales subsidies which established bad prece-
dents and were disrupting the industry.

A “check and double check” will reveal that there are NOW but comparatively few dependable radio manuf:c-
turers. Those manufacturers will find it advisable to do business through dependable distributors. Those distributors
will have to be supported and reasonably protected if they are to establish and maintain a corresponding sales policy
among dependable dealers.

According to “Andy,” “Amos” lacks business experience and “edication.” But “Amos” has money in the bank
on which he gets interest and his “horse sense” philosophy causes him to question every “fool” proposition designed
to get his money. He (cels secure in the fact that he HAS his money and he GETS his income.

Mr. Radio Dealer, be like “Amos” and let the other fellow buy “distress” merchandise. Later that dealer cannot
give service because he cannot get parts. Do not hesitate to tell your prospective customer to BEWARE of such
purchases. Remove the bargain appeal by exposing the facts. “Check and double check.” hefore deciding upon the
radio line you handle, the distributor with whom you will do business, and don’t do business with any finance com-
pany that your trusted distributor does not approve. If vou select a dependable radio, the manufacturer and distribu-
tor will help you in your problems. Promises may be fewer and less alluring but pertormances will be dependable and
profitable.

There will be a LIMITED number of dependable manufacturers, distributors and dealers during 1930 who can
stand a “cheek and double check.” Outstanding among them will be

EDISON

The name EDISON commands the world’s respect and inspires the world’s confidence

The name EDISON on the EDISON Light-O-Matic Radio carries with it the responsibility of a reputation. This product
is among those of the Thomas A. Edison Lahoratories. Millions of prospective customers have only to know that a
radio bearing the name EDISON is available and they will immediately “check and double check” with you.

BLACKMAN, the EDISON Distributor for the Metropolitan Territory, has been “checked and double checked?
for a generation. EDISON the manufacturer and BLACKMAN the distributor, extend to dependable radio dealers
an opportunity to “check and double check” the EDISON Radio and to hecome EDISON Radio Dealers if the terti-
tory is not already adequately represented.

P J. NEWCOMB BLACKMAN

DISTRIBUTING CO. c.
28 West 23rd St. New York, N. Y.
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They Are Sending
Customers
Locking for You
If You're
Sylvania’s Dealer
The Sylvania Foresters
provide more than just
radio entertain-
ment. They are business
builders LOCALLY,
for every Sylvania Deal-
er — and their friendly
salesmanship makes cus-
tomers for him out of
hundreds who otherwise
would merely be passers-

by.

Wherever “the Flashing
S, on a green oak leaf”
appears on a Sylvania
Dealer’s window, it is
just as though his name
and address were men-
tioned in’ the radio
announcements of the
Sylvania Foresters. And
these announcements are
heard by millions cach
week over WJZ7, KDKA,
KWK, KYW, WIDZ,
WRZA, WHAM, WREN,
WBRC, WNBZ, KFAB,
WGY.

Sylvania Products Co.

Emporium Pennsylvania
Licensed Under RCA Patents

FORESTERS

GLEVELAND JOBBERS
REPORT INCREASING
DEMAND FOR SETS

A-K SET BUSINESS IS BRISK

Herman Lesser Re-enters Retail
Field — William Lang Dead —
LLyon & Healy Feature RCA
Model 33 for DC Users.

CLEVELAND, O., Iriday.

There was a very noticeable inerease
in the number of orders received by
several of the leading wholesalers dur-
ing the past week. A number of deal-
crs voluntarily incrcascd their orders
and the general feeling prevails about
the trade that conditions are steadily

The

tracting a lot of

improving, new models are at-

attention although

there is very little newspaper adver-
tising being done at the present time
by the manufacturers or jobbers. It
is noticeable that dealers are using
their neighborhood papers quite exten-
sively to call attention to new maodels
and that the more aggressive are can-
vassing for business.

Much interest is being manifested in
the new iceless refrigerators to be
brought out this Spring by several
radio manufacturers and a large busi-
ness is confidently looked forward to.

Atwater Kent dealers throughout the
territory have expressed themsclves as
very well pleased over the advertise-
ment of the Atwater Kent Mfg. Co.
relative to its business affairs. Inci-
dentally the advertisement has resulted
in a number of applications being made
for the Atwater Kent franchise. The
Cleveland Distributing Co., local dis-
tributors, report business is improving.
Much interest is bheing shown in the
concert of the Wooster Glee Club at
Music Hall in which Miss Rowe, recent
winner of the national audition of the
Atwater Kent Mfg, Co., will be fea-
tured.

Herman Lesser, former president of
the H. Lesser Co., now an Atlas unit,
is to engage in the retail business again
and will open o store on Prospect ave-
nue.

Withiam Lang, who conducted a re-
pair shop for small goods in Cleveland
for more than a quarter of a century,
died early Wednesday morning after an
illness of several weeks, He specialized
in repairing violins and other stringed
instruments and was widely known in
the local trade. He was around sixty-
five years of age and had been active
until taken ill. He was unmarried and
is survived hy two brothers.

A. L. Maresh and Rexford C. Hyre
attended the meeting of the Ohio Music
Merchants Association at Columbus, O.,
this week, which was held at the Dres-
ler Wallick hotel.  Otto B. Ieaton,
president of the association, presided
and appointed the various committees
to serve for the ¢nsuing year. It was
decided to hold the mid-year meeting
of the association at Cincinnati on
April Tth and a committee was ap-
pointed to select a hotel and make all
other arrangements. The delegates to
the meeting were entertained by Presi-
dent Heaton at his beautiful home on
the banks of the Scioto river following
the meeting.

The Cleveland Talking Machine Co.,
Vietor distributors, held a meeting for
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their dealers’ sales ladies, which was
well attended. Miss Yates presided.
great deal of interest was shown by
all those present in the talks and dem-
onstrations.

Lyon & Healy are featuring the RCA
model 33 with DC current, with good
results. Downtown Cleveland has only
DC current and this model is proving
a favorite among those living in hotels
and apartments in this area. The RCA
Theremin is also enjoying good sales.

Dealers  throughout the city who
carry the Keykord Jine of banjos and
guitars arce being given the opportu-
nity to have these instruments demon-
strated in their windows and many are
taking advantage of it. The demon-
stration at llerman Wodicka’s store on
Huron road and which is broadcast by
the Keykord trio, has proven unusually
successful and resulted in a number of
sales.

A committee consisting of Anthony
I.. Maresh and Robert L. White of the
Cleveland  Music Trades  Association
has been appointed to negotiate with
the Musicians Union regarding the ex-
cessive eost of furnishing orchestras
for various musical organizations who
wish to produce operas and other plays.
There are about 1400 union musicians
in the city and but 200 are working
at their profession, but the scale of
wages demanded prohibits the produc-
tion of privatcly produced operas. A
number of organizations have asked the
Cleveland Music Trades Association to
see il the wage scale cannot be modi-
fied and Mr, Maresh and Mr. White,
professional musicians as well as music
store owners, will endeavor to arrange
the matter satisfactorily to both sides.

W. Hagemeister, musiec merchant of
St. Clair avenue at E. 138th street, was
cleeted to the presidency of the East
End Kiwanis Club the past week.

—DIHM.

>

Motor Parts Co. in Big
Philco-Theatre Tie-up

PPhiladelphia, Pa., Thursday.

Philco
radio, product of the Philadelphia Stor-
age Battery Co. and the Stanley-Way-
ner Co, has been held in this city by

An claborate tic-up lLetween

the Motor Parts Co., Philen wholesaler,
here. The tic-up is in connection with
the local showing of (he picture “The
Love Parade,” [(eaturing Maurice Che-
valier.

Outdoor posters featuring photos of
the famous French matinee idol blur-
red and clear have heen posted through-
out the city. and on cach ol the boards
a smmall civele was pasted telling of the
run of the picture at the Boyd Theatre
for an extended period.

I*acing the lobby and entrance to the
theatre there is a large window in
which the Motor Parts Co. has mounted
a regular sized billboard, in addition to
one of each of the new Philco cabinet
models together with Neon lights.
Thousands of autographed photographs
of Mr. Chevalier are being distributed
by Philco dealers in this city.

Philco sets are also displayed in the
lobby and lounge of the theatre and will
remain there, as will also the window
display, throughout the complete run
of the picture.

A pre-showing of the talkie last Sun-
day afternoon was held for Phileo deal-
ers and their guests and for officials of
the Motor I’arts Co. and the Philadel-
phia Storage Battery Co. and their
guests. A special reel of the “Burning

MANUFAGTURERS MUST
REBUILD THE INDUSTRY,
SAYSR. M. KLEIN, FADA

The task of those remaining in the
radio manufacturing field will be to
rebuild the industry and put it back on
a prosperous basis, R. M. Klein, gen-
cral manager of F. A, D, Andrea, Inc.,
Long lIsland City, N. Y., declared in
an interview with a representative of
The TALKING MACHINE and RADIO
WEEKLY, last Mr. Klein is
back with the Fada organization after
having been “on the outside looking in”
during the past year, and draws his
conclusions on the conditions of the in-
dustry after having been

weels,

“on the in-

side  looking  out” during the past
month.

“The American public can reason-
ably be expected to absorb a good

quantity of radio sets. perhaps a rea-
sonably increasing quantity from year
to year, and a proper guage by the
manufacturer of the number of scts
he ean build with reasonable certainty
of selling them, not a blind progress
hased on the mere hope that he can sell
them offers indeed a basis for a firmer

foundation,” Mr. Klein stated.
“Several new faces drawn into the
picture during the past few years

prompted by prettily painted pictures
of ‘soft pickings’ prospered with the
super-prosperty of the country to dis-
cover a short time ago that ‘every-
thing wasn’t pcaches.”

“What have we today in the radio
industry? Tractically every depart-
ment store and every retail radio store
in the country is featuring ‘bargains.’
But is an ‘Orphan Anni¢’ a bargain?
It sure would seem so when the ‘was
$285 now $67.50° ix available to any
purchaser at $10 down and $2 a week,
or il you do not have the $10, ‘well, in
vour case we will make a special con-
cession and let it go for a little smaller
deposit.”

“All these things should cause the
purchaser  to hesitate  aml  consider
rather the purchase of a vadio set which
will continue to be backed and serviced
hy a manufacturer who is in husiness
to stay, but human nature has not bheen
re-molded to any considerable extent
since it was first invented, and the
prices now heing offered are sure at-
tractive.

“Sooner or later these 'bargains’ will
all have been absorbed and radio is, of
course, too hig and too permanent a
factor to be more than temporarily
affected by the existing sitvation, No
lesson has  ever been permanently
taught to the human race, but lessons
frequently do have their effect for an
appreciable period.

“For a newspaper reported to have
written a good article about the San
Francisco fire is commendable, but the
real praise and glory goes to those
staunch citizens who rebuilt the city
and put it on the prosperous basis as
it exists today, Those remaining in
the radio manufacturing industry have
a task of the latter character to per-
form.”

of Radio,” which took place in this city
some time ago under the sponsorship
of local Philco dealers, was also exhi-
bited at the special performance.
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THE NEW HOME OF SPRAGUE CONDENSERS - NORTH ADAMS, MASS.

ENTLEMEN

HAVE YOU A
CONDENSER
PROBLEM iz your
lab?

IF SO we can

help you.

WE HAVE

cery extensioe

RESEARCH LABS

headed by

CAPABLE ENGINEERS

specializing in the

application and production

of

ELECTROLYTIC and

PAPER CONDENSERS
TO

HELY DESIGN AND

PRODUCE A-1

FILTER SYSTEMS

AT A LOWER COST.

HOW ABOUT

PRODUCTION?

120.000 SQUARE FEET

in our new

PLANT devoted entirely
to the manufuctnre of

condensers.

WE ARE ONE SPECIALIST
it costs nothing

TO CONSULT.

YOU ARE boih

JUDGE and

JURY.

HOW ABOUT

A TRIAL?

SPRAGUE SPECIALTIES COMPANY |

QUINCY, MASSACHUSETTS

SOME SPRAGUE ELECTROLYTIC OR PAPER CONDENSER
WILL SOLVE YOUR CONDENSER PROBLEMS




14

@{/ma omcuz

THE N EW
surellENITHS

EVERY ZENITH DEALER IS
OFF TO A FLYING START
FOR 1930

NITH-

AUTOMATIC’V-—-

L RADIO

NORTH

AMERICAN RADIO CORDP.

1845 Broadway * New York

Distributors for Mapnhattan —

Brooklyn —

Long Island — Staten Island
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The

1225 Broadway

SAFE!

We know of no other make
of radio for which deal-
ers are clamoring, except

wo-RADIO

Best Buy for the Money Is
Always the Best that Money Can Buvy

MACKENZIE RADIO CORP.

Distributors for the Bronx, Northern Jersey,
New York State and Connecticut

Bogardus 0280-1-2-3-4-5

New York, N. Y.

FITTS HOLDS BANQUET
MARKING APPOINTMENT
AS RADIOLA JOBBER

Boston, Mass., Friday.

The F. 1) Pitts Co. recently held a
hanquet at the Hotel Statler for their
entire personnel.

The celebration was in honor of the
recent taking on of the Radiola line
by this company for New England dis-
tribution.

Among those present were: F. D.
Pitts, president, L. J. Pitts, vice-presi-
dent, W. J. Parker, sales promotion
manager, Samuel Kline, credit mana-
ager, and Tom Croke, service manager.
The Boston salesmen present were:
Lewis M. O’Connel, Sumner Chrimes,
Urbane Lamothe, A. D. Moulton and
Carl Root.

From Providence, R. J., were A. J.
(’Brien, manager, Dan Callahan and
Miles. From Portland, Me., Ralph Mec-
Kenna, manager, Charles Bigelow, Carl
Hunt and Ralph Woods. From Man-
chester, N. H., Edward Doherty, mana-
ger, and George Kidder. From Hart-
ford, Conn., Arthur Goodwin, manager,
Frank Robinson, Faul Klebe, Edward
Joslin and Walter Smith.

George E. Palmer, has been appoint-
ed vice-president in charge of the con-
denser division, of the Tobe Deutsch-
mann Corp., Canton, Mass. Mr. Pal-
mer resigned his connection with the
Dubilier Condenser Mfg. Corp., where
he had been for several years acting
as general sales manager.

The Milhender-Philco banquet which

was recently held at the Hotel Statler
was attended by more than 600 Philco
dealers.

Milhender representatives as well as
officials of the Philco factory addressed
the guests. The delegation from the
Tactory included Sayre Ramsdell, sales
promotion manager, Ralph Schneider,
service engineer, Harry B. Brown,
manager of the New England division,
Larry Cubb, division manager, and N.
C. Kennally.

Among the speal\us of the evening
were: Harry Brown, Sayre Ramsdell
and vepresentatives of the Commercial
Investment Trust Co. and officials of
the Paramount Theatres.

Guests at the head table included:
Larry Cubb, Sayre Ramsdell, William
Kennally, Harry Brown, Ralph Schnei-
der, Charles Nickerson, F. Aranico,
Joseph Milhender, Al Stone and Shel-
don H. Fairbanks.

H. J. Dillon, assistant general man-
ager of the Amrad Corp., recently re-
turned from a trip to Buffalo.

W. L. Dunn, formerly engineer of
the Colonial Radio Corp., recently
Jomed the Sprague Specialties Co., and
is in charge of the engineering de-
partment and research work,

Stern & Co., 285 Columbus avenue,
recently were appointed distributors for
the Silver radio line, covering the entire
New England territory.

Little Marion Hahn, seven year old
daughter of Maj. James E. Hahn, presi-
dent of the Amrad Corp., Medford Hill-
side, is recovering from an attack of
appendicitis. Marion was operated on
in a Toronto hospital about two weeks
ago.

C. C. H«nvey Co., 144 Boylston street,
reports good sales the sales past week
on the Victor radio set.

—C. W. JONES.

COLUMBIA ISSUES
NEW SERIES OF
“BUBBLE BOOKS"

With the cooperation of Dodd, Mead
& Co., the Columbia Phonograph Co.,
New York, is issuing a new series of
five - and - a - half - inch records of chil-
dren’s songs, to be sold exclusively as
inserts to four books of nursery rhymes
by Ralph Mayhew, the original “Bed-
time Story Man.”

This novelty of ‘“books that sing”
was inaugurated ten years ago by Mr.
Mayhew and Columbia, in a series of
books which at that time sold to the
number of 1,500,000 copies. The new
series comprises two entirely new vol-
umes, and two of the former series
that were especially popular. Addi-
tional appeal to the present issue comes
with the fact that it now offers the
first electrical recordings of these spe-
cial songs.

Ralph Mayhew has been for many
years a leading authority upon Mothgr
Goose folk lore, and has devoted his
life to the most painstaking, accurate
research in the field. Many of the
Mother Goose songs, he says, date from
1600 A. D. or earlier, and often there
are scores of versions of them, of which
the first-known written versions are
only to be had from manuscripts in
British and American museums.

Mr. Mayhew asserts that his new
Columbia “Bubble” records constitute
the most complete and authoritative

collection of these songs available in
recorded form.

These record books are said to have
greatly stimulated the sale of phono-
graphs, particularly portablcs. Many
people already owning a cabinet instru-
ment have bought a portable for extra
use in the nursery, it is stated.

Kelvinator Georgia Co.
Appointed Distributor
Of Brunswick Products

ATLANTA, GA., Friday.

The Kelvinator Georgia Co., 384%
Peachtree street, N, E., this city, has
been appointed distributor of the radio-

musie products of the Brunswick-Balke-
Collender Co., Chicago, tor the State of
Georgia.

The local wholesale house takes on
the Brunswick line with a background
of many years of merchandising ex-
perience and is now in the course of
establishing an extensive sales organi-
zation for its new radio-music product.
The Kelvinator Georgia Co. is taking
over a large portion of the personnel
of the former Atlanta branch of the
Brunswick-Balke-Collender Co.

Sidney Schwartz, special representa-
tive of Brunswick, is here at present
conducting a series of sales meetings
among dealers throughout the State
and among the workers of the Kelvi-
nator Georgia Co., familiarizing them
more thoroughly with the Brunswick
story.

The Kelvinator Georgia Co. is not
new in the radic field, having formerly
distributed Freed-Eisemann sets,
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NO “SIGNS OF SPRING”
IN THE ZENITH PICTURE

g

WITH THE NEW

60..

H

$ New Supsr Zenith
Model 61 -9 tubes,

including rectifier.

Advanced Screen-

Gridcircvit.Duuble

Pysh-Pull audio

LESS TUBES amplification, Lin-

ear Power Detec-

tion. Super size Zenith Syntonic-Dynamic type

Speaker. Charming low-boy console of Bult
Walnut in a distinctive Gothic design.,

Other new Super Zenith Receivers from
$145 to $495.

Western U. S, prices slightly higher

IT’S STILL MID-SEASON FOR
EVERY ZENITH DEALER

To Zenith Dealers everywhere 1930 has begun
like a mid-season, high-peak profit period...not a
pause, not a let-up in sight. See the new Zenith
60-Line and you'll know why. Zenith leads again...

and by an even greater margin than ever before.

ZENITH RADIO CORP.,, CHICAGO, ILL.

. ~LONG _DISTANCE «

o8& MAAK AEG.

“Automatic Radio” Owned and Controlled by The Zenith Radio Corp., Chicago, U. S. A., under the following patents—Vasselli 1581145, Re-issue 17002,
Heath 1638734, Marvin 1704754, Canada 264391, Great Britain 257138, France 607436, Belgium 331166. Also under other U. 8. and foreign patents pending.
Licensed only for Radio amateur, experimental and broadcast reception. Western United States prices slightly higher.
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Conducted by M. L. SEIDMAN, C. P. A.

OUR INCOME TAX DEPARTMENT “

[This is anather in « series of urti-
cles by Mr. Seidman on how to prepare
income tax returns that will appear
regularly in these columns. Mr. Seid-
man is a well-known tax expert and
has written numerous articles on taxa-
tion. He will answer all income tax
questions that might be directed to him
by our readers. Questions should be
addressed to him, ¢/o Seidman & Seid-
man, 2 Lafayette St., New York City.
All communications must be signed by
the inquirer, bat no names will be dis-
closed in published answers.—FEditor]

The number of inquirics received
from readers have been very large and
this article will therefore be devoted
exelusively to answering some of these
questions.

QUIESTIONS and ANSWERS.

Three Childven Supporting Mother.

Q. A friend of mine lives at home
with his mother and one sister and one
brother. All three contribute to the
support of the home, although my
friend turns in more than the others
as he carns more. Is it possible that
he can claim exemption as head of the
family even though his brother and sis-
ter contribute a little to the support of
the home?—H. (1.

A. Your mother would have to be
chiefly dependent on the person claim-
ing the exemption. This has been held
to mean that wmore than 50 per cent.
of the amount required for her support
must be paid by the head of the fam-
ily; otherwise, the cxemption is not
available.

Listing Stock Detuils,

Q. In reporting stocks, 1 have only
given the actual loss, incurred in the
stocks sold, the difference between the
cost of the stocks plus the dividends
less the amount sold for, which was the
actual loss. Was that O. K.?7 T did
not mention the stocks, but just gave it
in as losses on New York Stocks.—
G. L.

A. It is not necessary to list each
of your stocks. All that is required on
the return is the total cost of the stocks
sold, the amount for which they were
sold, and the resulting profit or loss.

Taw Free Covenant Bonds.

Q. What is the meaning as regards
an income tax payer when a bond issue
states it will pay a given per cent.
without deduction for any normal Fed-
eral income tax to an amount not ex-
ceeding 2 per cent.?7—E. A, 7.

A, Where a bond contains the pro-
vision referred t», the debtor corpora-
tion pays to the Government the in-
come tax for the bondholder up to 2
per cent. of the amount of the interest.
The bondholders. therefore, can take
credit in his return for the tax already
paid in that way.

Undrawn Officer’s Salaries.

Q. A corporation pays its officer,
say, $10,000, but he actually withdraws
only $6,000, the balance appearing on
the company’s books as a liability,
Must the officer report on his indi-

vidual return $6,000 or $10,0007 Is
the company. having charged $10,000,
to its expense account, allowed to de-
duct this amount from its tax report,
in spite of the fact that the officer has
actually only withdrawn $6,0007—W, J.

A. Where the corporation reports
on an accrual basis, it is permitted to
deduct the $10,000, even though the
officer has drawn less than that. On
a cash basis, only the amount actually
or constructively paid can be deducted.
So also in the case of the officer if he
prepares his return on an accrual basis
he is required to report the $10,000
carned by him, whether or not actu-
ally drawn. If he reports on a cash
basis, then he necd only return the
$6,000, unless the other $4,000 is con-
structively received by him. To be con-
structively received, the other $4,000
must be unrcstrictedly available to him
from the corporation at the end of the
vear, and the corporation must be in a
position to pay it on demand,

IReturn for Deceused.

Q. In the event of death of an indi-
vidual prior to date income tax report
is due, is it in order to ignore forms
mailed to party who had died?—T. P.
K.

A. The return must be filed on be-
half of the deccased by the exceutor
of administrator covering the inecome
{from the beginning of the year to date
of the death.

Profit on Stocks Bought Duck.

Q. I sold 1,000 shares of stock at
$68.00 per share, a total of $6800, and
bought back at $20.00, or a total of
3,400 shares, in the same year. Do I
show a profit on the $6800 or do I wait
until [ sell the 3,400 shares which may
le a yoae hence? —C. T.

A.  Tke profit on the $6800 must be
reported. The mere fact that the sam.
stock  was  re-purchased at less than
what it was sold for does not eliminate
the profit made on the prior sale.

Net fneome,

Q. Is net income the gross income
less expense of his business only, or
can one deduct contributiohs to church
and charity and exemption for depend-
ents o determine net income?—F, M.

A.  Charitable contributions are de-
ductible in arriving at net income up
to 15 per cent. of the income. In com-
puting the tax, the exemption for de-
pendents is deducted from the net in-
come previously determined.

Dalent Rogalties.

Q. Will vou please explain how
monies received for Patent Rights or
for Royalties are to be treated on In-
come Tax Reports?—C. L. T.

A. Royalties from patents must be
reported as income. You have the right,
however, to deduct depreciation on the
patent, which is normally one-seventh
of the cost of the patent.

Prior Depreciation and Profit
on Real Estate.

Q. Have sold a piece of real eslate
which I have held for 10 years. T have
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deducted 2 per cent. for depreciation
some years, other years none, it being
a brick building. In figuring income
tax will T have to add depreciation for
years that T did not take it to selling
price?—A, S.

A. Prior years’ depreciation will
have to be considered, even though you
did not claim it. The law says that
the amount you could have taken as
depreciation must be regarded in de-
termining the profit, not merely what
was actually taken.

Machinery Fully Depreciated.

Q. Recently I have heard much dis-
cussion as to Reserve for Depreciation
Account.  [For instance, machinery is
depreciated 10 per cent. per year. At
the end of ten vears, what then?—J. S.

A. Depreciation at 10 per cent. per
annum for 10 years amounts to 100
per cent,, so that the cost is fully re-
covered. After that point no more de-
preciation is to be taken on that par-
ticular machinery.

VAN HORNE (0. HAS NEW
TIPLESS TUBE PROCESS
Franklin, O., Friday,

The Van Horne Tube Co., this eity,
Is now in the possession of a tipless
tube process, which is a mechanical
one and utilizes a flexible metallic tube.
which when removed after the stem is
firmed, leaves a properly sized and
located apperture for exhausting.

Heretofore, the Van Horne company
has been obliged to use the old process
for providing the exhaust vent and com-
prises a jet of compressed air, which
when directed on the glass stem tube
when red hot blows a hole through it.

New Personnel Director
Appointed by Crosley

CINCINNATI, O., Thursday.

Fred G. Lange, former Director of
Safety of the Ohio State Industrial
Commission, has just assumed the posi-
tion as director of personnel of the
C'rosley Radio Corp., this city. Mr.
Lange will supervise employment, train
supervisors in the varijous factory de-
partments, handle compensation cases
before the Industrial Commission and
study industrial problems. He will ¢n-
deavor to maintain operating efficiency
at a high level and to keep the number
of accidents and eccupational diseases
at a minimum,

Mr. Lange’s work will bring hint in
close contact with the Crosley employes,
who number 4,000 under normal busi-
ness conditions.  Frequent conferences
will be held with workers to discu s
their problems.  He is
authority on safety and accident pre-
vention, and is the author of “Hand-
book of Safety and Accident Preven-
tion.”

“In taking up this work, the Crosley
Radio Corp. has made provision for
developing the human side of its busi-
ness,” Mr. Lange said today. “In-
creased efficiency of employes ultimate-
ly will result in reduction of operating
costs, a saving which in turn will be
passed on to purchasers of radio sets.”

Mr. Lange formerly was connected
with the Republic & Steel Co. and the
Youngstown Sheet & Tube Co.

a well-known

|

the testing laboratory.

production.

270 LAFAYETTE ST.

PERFECTION!

UPCO ELECTRIC PICK.-UP

TEP by step, from the analysis of the metal from which every part is made that
goes into the Upce Pick-up—the precision fit of every part—to the rigid final test.
on special frequency reading instruments covering the entire range from 50 to 5000
cycles. These are the standards demanded by Mr. A. Borsuk, designer and builder
of acoustic and electrical sound devices for over 13 years, before the Upce Pick-up leaves

The Upco Pick-up reveals almost uncanny faithfulness in voice and musical re-

It is a precision built inst}'ument and is invariably chosen in comparative tests.
A model for every purpose. Special models for auditorium and public speaking equipment.

UPCO PRODUCTS CORP.
A. BORSUK, President
Makers of Acoustic Instruments for over 13 Years

Canal 8523

nothing less

NEW YORK, N. Y.
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GentLEMEN... We'll gz've you fast sellers

in exchange for your slow ones

I'M NoT exactly an expert at writing
advertisements, but I know a bang-
up good sales policy when 1 see one.
And I know what such a policy means
to your business.

Now I could point out a dozen planks
in the Columbia sales platform that
any phonograph dealer in the world
would vote for. All of them have been
put there for one purpose—to make
Columbia dealerships more profitable to
you. Take for example, Columbia’s
regular record return privilege. . . .

This means that every three months you
can return records amounting to 10 %, of your
record purchases for that peried—and get
back what you paid for them in new
stock.

That's a fair sample of Columbia’s

policy toward its dealers. And that
policy was put into effect to prevent
you from accumulating a lot of past-
their-prime records that have seen their
best selling days.

Instead of letting these records (and
your profits) hibernate on your shelves,
Columbia gives you the privilege of
returning them—and getting, in their
stead, new hits and fast-selling numbers.

And I'll leave it to you, if an organ-
ization that cooperates with you to
that extent isn’'t a pretty good one to
tic up with!

Sincerely yours,

TR e

General Sales Manager
Corumpra PuoNoGrRAPH COMPANY
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SLIGHT PICK-UP IS
REFORTED BY TRADE
IN PHILADELPHIA

BRUNSWICK JOBBER SOON

Dickel Distributing Co. Holds
Hotel Exhibit of New Fada
Model {0—Majestic Sales Re-
ported at High Level.

Philadelphia, Pa., Friday.

There was a brighter side to the
industrry in the past week as
dealers reported a pick-up in demand,
but still far from the normal seasonal

radio

business.

Although no definite action has been
taken wiuth regard to the appointment
of a Philadelphia distributor for the
Brunswick - Balke - Collender Co.,
nouncement is expected shortly of the
jobber who will distribute the Bruns-
wick line. Melvin Ramsburg is acting
temporarily as supervisor of local sales.

The three local distributors of the
RCA Radiola, General Electric Corp.,
Westinghouse Eleetric Supply Corp.
Elliott-Lewis Co., announced re-
cently a price reduction in models 64,
66 and 47.

The Dickel Distributing Co., 1327 N.
Broad street, will next week have on
display for the dealers’ benefit the new-
est model added to the Fada line. This
new miodel, No. 40, will be exhibited
at the Majestic hotel.

The sales, service and shipping de-
partments of the A. C. Radio Corp., of
which C. A. Metzger and C. II. Mor-
rell are proprietors, will move late this
month to new quarters at 3500 Mar-
ket street, removing there from its
present location at 4728 Market street.
The corporation conducts nine retail
stores.

While the retail store of the Ameri-
can Piano Co., at 1108 Chestnut street,
has been open all through January, on
February 1, however, the doors were
closed. The piano lines of Ampico Hall
have been taken over by the John Wan-
amaker store and the various radios
are being liquidated under the receiver-
ship.

Motor Parts Co., through its Philco
distributing division, 818 N. Broad
street, is giving broad publicity to the
tie-in with “The Love Parade” now ap-

an-

and

pearing at the Boyd Theatre, Nine-
teenth and Chestnut. The Philco was
given prominence in 125 billboards

throughout the territory in a news-
paper campaign, in the demonstration
of the set at the Boyd, in the lounge
and in screen announcements. There
was also a street parade in Harrisburg
with costumed marchers and decora-
tive floats bearing streamers with
Phileo slogans.

C. J. Heppe & Son, 1117 Chestnut
street, has tied-in with “The Love
Parade” exploitation of the Philco and
featured a window display of the set
in the long entrance at the Boyd Thea-
tre. The receivers in the lobby were
from the Heppe store. The firm also
issued 10,000 circulars to customers
through the Army and Navy stores.

The Heppe company has again turn-
ed to outdoor work on sales of radios
and has recruited a staff of eight sales-
men to work in crews in door-to-door
canvass through the uptown branch at

Sixth and Thompson streets. Next week
the staff of outdoor representatives
will be increased to sixteen.

The Penn State Radio Distributing
Co., 40 N. Seventh street, has been
organized by A. Irving Witz. The firm
will distribute CeCo tubes.

The radio department buying for the
Pep Boys, operating automobile acces-
sory shops, is now being conducted by
Edward Peabody who is featuring the
Majestic. Bernard J, Munchweiler, who
long was buyer for the Lit Brothers’
piano, talking machine and radio de-
partments, is no longer connected with
The Pep Boys, having resigned re-
cently.

David Trilling, of Triling & Mon-
tague, was a guest speaker at the meet-
ing recently of the Zenith dealers at
the Douglass Hotel in Newark, N. J,,
at which the Mackenzie Radio Corp.
was host.

Sales of the newest Majestic radios
have been so heavy that the local job-
bers, Peirce-Phelps, Inc., merged with
Penn Phonograph Co., Fifth and Vine
streets, have cleaned out all available
supplies received from the manufac-
turer and already have a list of orders
ahead that indicate growing demands.
L. E. Hilduser, district manager for the
Grigsby-Grunow Co., reports the Ma-
jestic as having received a wonderful
welcome - throughout the entire terri-
tory.

O. H. Heyer, of the Columbia Phono-
graph Co. branch, here, 40 N. Sixth
street, returned recently from a tour
of the trade in the Harrisburg district
and in the coal regions where he found,
he states, Columbia dealers enjoying
a very gratifying business.

—CARR.

Electrolytic, Paper
Condensers Made by
Sprague Specialties

Quiney, Mass,, Friday.

Electrolytic and paper condensers
are being manufactured in the new
plant of the Sprague Specialties Co.,
in North Adams, Mass, Offices of the
Sprague company are in this city.

The new Sprague plant has 120,000
square feet of space devoted entirely
to the manufacture of condensers. Ex-
tensive research laboratories, headed by
capable engineers specializing in the
application and production of electro-
Iytic and paper condensers are main-
tained by the manufacturing cencern.

Officials of the Sprague company, all
well known in the industry, are: R. C.
Sprague, president; J. K. Sprague, vice-
president; . 1. Sprague, ‘mechanical

engineer; A. B. Ayers, general sales
manager; Dr. P. Robinson, research
engineer; C. Shugg, production man-

ager; W. L. Dunn, circuit engineer; R.
U. Clark, sales engineer, and F, W.
McNamara, purchasing agent.

Company officials claim to be pre-
pared to meet every condenser need in
the radio industry.

Jack Greenberg Wed
To Miss Anne Kremer

PHILADELPHIA, PA., Friday.

Jack Greenberg, advertising manager
for the Everybody’s Talking Machine
Co., 810 Arch street, this city, well-
known talking machine, accessories and
electric clock manufacturer and dis-
tributor, was married this week, to
Miss Anne Kremer, popular in local
social cireles.
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NEW CROSLEY EIGHT-STORY, MILLION-DOLLAR
FAGTORY ADDITION NOW ALMOST GOMPLETED

New Crosley Addition Rapidly Nearing Completion

CINCINNATI, O., Friday.

Construction of the new million dol-
lar factory addition to the plant of the
Crosley Radio Corp., this city, is now
practically completed.

The executive offices of the company
are located beneath the tower crown-
ing the eight-story factory addition.
The eighth floor of the structure

houses the broadcasting studios of Sta-
tions WLW and WSAI, owned and
operated by the Crosley Radio Corp.
The structure is modern in every ve-
spect and was planned for the most
efficient manufacture of radio sets.

The photograph shows the new addi-
tion together with the long assembly
building where radio sets are packed
and loaded into freight cars.

MADE POSSIBLE

GREAT GREATER
PHH.COS PHILCOS
IN FOR
1929 ALL-ELECTRIC RADIO 1930

WEEKLY BULLETIN

SINCE JANUARY 1st-—

line and were not behind it.

turer in the same period.

early in November.

With fairness and a square deal as our guage, we have gradually elimin-
ated most of the lukewarm dealers who have simply heen stocking the

The Most Valuable Set Franchise More Valuable
to the dealers who are with the line.
Philco was organized back in the last century.
company, and is still privately owned and operated by its principals, who
are spending and playing with their own money.
The company’s miraculous success as a leader in radio set sales has been
achieved after but two years in this particular field,
months of 1929, Philco delivered to consumers well over 500,000 Philco
sets—a record we personally believe unequaled by any other manufac-

Business on Phileco boomed, and is still hooming, since the stock erash
No price drops, no surplus stocks, no financial
difficulties, and no unreasonable demands made on the dealer.

Philco Is On Top and Plans To Stay On Top
Philco Consumer Time Payment Paper Is Safe
1930 Another Philco Year

\j/ %,
UNIVERSAL RADIO COMPANY

536 Bergen Ave.

Exzclusive “PHILCO" Distributors for Bronz,
Westchester, Queens, Nassau and Suffolk Counties

It never was a stock

In the last six

New York City
Ludlow 1800
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ERE’S the greatest profit opportunity in
radio history . . . six beautiful 1930
Majestic models featuring Majestic’s newest
achievement—the Colotura Dynamic Speaker. The
Colorful Tone that sold 2,000,000 Majestics now is
richer, truer than ever. Both voice and instrument

p are reproduced perfectly for the first time in radio.
ii H E y R E . . . New chassis design climinates half the sol-
dered connections formerly necessary—wipes out

service costs.

H E R E “ ... New 35% increase in over-all sensitivity
° results in amazing new performance.
. .« New cabinets of superb beauty—both in
design and cabinet woods— provide styles and
S i I N M i i sizes to please every taste.

6 en Sat iona ew a’ eSt Ic . Amazing new low prices make Ma]esuc eas-
ier than ever to sell. No other dealers in the whole

MOdels—a" WItI’I the amGZing NEW ficld of radio will be able to offer such pure, rich

tone—such power and performance—such beauty

of cabinet—at anywherc near Majestic prices.
@ @ I! @ ii M R A Majestic dealers will make the big radio profits
of 1930—just as they did in 1928 and 1929.

Phone or wire the nearest Majestic distributor

D Y N A M [I @ S P E A K E R now for information on the Majestic franchise.

GRIGSBY-GRUNOW COMPANY, Chicago, U. S. A.

World’s Largest Manufacturers of Complete Radio Receivers

<-Model 92— Jacobean bighboy
inWalnut and Lacewood, $146
less tubes, $167.50 complete,

Model 103—Radio-Phonograph.
Beautiful English treatment in Wal-
nut and Lacewood. Counterpoised
top. Doors faced on both sides with
Matched Butt Walnut. $203,50 with-
out tubes, $225 complete with guar-
anteed Majestic Matched Tubes.

Model91—FEarly English->
design fn Walnut and
Australian Lacewood, $116
less tubes, $137.50 coniplete.

Model 102—Same as Model 93, but
with marvelous new Majestic elec-
tric phenograph added. Counter-
boised Top. $134 less tubes, $205.50
with Majestic Matched Tubes,

Model 90—Compact Tudor cabinet
in American Walnut, Grained Butt
Walnut conterpanel. Specialbrocade
over speaker. Price less tubes $95.00;
with guaranteed Majestic Matched
Tubes, $116.50,

Modcl 93—Beantiful Lng-
lish design matched Walnut
and  Lacewood, $146 less
tubes, $167.50 with Majestic
Matched Tubes,

Licensed under patents and apyli.

cations of R.C.A.and R.F.L.,

by Lektiphons, Lowell & imors
and Hogan Liconse Associutes

M I G H T Y M O N A R C H O F T H E A | R
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“A Majestlc franchise &7 e 2ol 05

ALBANY, N. Y. CLEVELAND, O. D HUNTINGTON, W. VA.
ES & E Co. Majestic Distributing Corp. Air-Ola Radio Co.
278 Broadway OF CLEVELAND L
4608 Prospect Avenue Exclusive Majestic Wholesaler —\
625 Tenth Street
BALTIMORE, MD.
) i DALLAS, TEX.
Eisenbrandt Radio Co. Radio Equipment Co S INDIANAPOLIS. IND
10 Equipment Compan : , IND.
216 West Franklin Street HOUSTON EAM ul;a y 1o
; Axe Capitol Electric Co.

BOSTON, MASS.

Majestic Distributors, Inc.
Exclusively Wholesale
539 Commonwealth Avenue

“Capitol Quick Service’’

122-124 South Senate Avenue

DES MOINES, IOWA
Hieb Radio Supply Co.

1221-23 Locust Avenue

Established Since 1879

R JACKSONVILLE, FLA.

BROOKLYN, N. Y.

l Southern Hardware & Bicycle Co.

DETROIT, MICH.
Detroit Electric Co.

Specialty Service Corp.
““Service Is Qur Middle Name’’
651 Atlantic Avenue

20 East Fourteenth Street

101 East Jefferson Avenue B KANSAS CITY, MO.
CHHARLOTTE, N. C. ‘““Michigan’s Oldest Radio
Distributing Orgamization’’ Ster}ling Radio Company
y . 7N o
Shaw S’ lnc' Branches: Grand Rapids, Mich., Saginaw, Mich., Kal- U fansas City Mo @ Wichita Kans..
amazoo, Mich., Lansing, Mich., Iron Mountain, Mich.

Majestic Exclusively
314 Tryon Street

1515 GRAND AVE. 1st & ROCK ISLAND

— R T e > =

HARRISBURG, PA.

LINCOLN, NEB.

CHICAGO, ILL. . ST
The Harry Alter Company l S Ll R. S. Proudfit Co.
340 N. Dearborn Street “merged with O Established 1879

I)istrib::il::h(él;i;u::’:leilt;hﬁ;j2:3?: Radio Penn Phonograph CO. 720 O Street
C Established 1898 R
G 285 05 LITTLE ROCK, ARK.
Majestic Distributing Co. HARTFORD, CONN. Radio Sales Company
OF CINCINNATL Majestic Distributors, Inc. S
1042 Gilbert Avenue 217 Bast Markham Strest

For details, consult the ¢#gjestic distributor nearest you
WORLD'S LARGEST MANUFACTURERS
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nost generous discount, the fairest kind of a shake on operat-
he receiver that sells and STAYS sold."—Wm. C. Grunow

MARION, S. D. OKLAHOMA CITY, OKLA. D SOUTH BEND, IND.

Hieb Radio S upply Co. Harbour-Longmire Co. Radio Equipment Co.
— Superior Majestic Service Distributors 109 East Monroe Street

Oklahoma and Texas Panhandle l
MEMPHIS, TENN. TOLEDO, 0.
J. E. Dilworth Co. PHILADELPHIA, PA. The Roberts-Toledo Company
q q 9. . Adams and Jackson Sts.
Cooperation Service Efficiency Pelrce @ Phelps
Nashville, Tenn.—821 Ewing Ave BRANCHES
LIMA, OHNIO PIQUA, OHIO

merged with

M
A
] e
E
N
T
I

222 Se. Elizabeth St. Cor. Wayne St. & Penn Ry,
MARION, OHIO

Radio Sales Company

483 South Main Street 437-51 No. Fifth Street

WASHINGTON, D. C.

Eisenbrandt Radio Co.
1111 Seventeenth Street, N. W,

PHILADELPHIA, PA.

IHARRISBURG, PA. WILKES-BARRE, PA.

MILWAUKEE, WIS.
Badger Radio Corp.

PITTSBURGH, PA.

MAJESTIC for Profits WHEELING, W. VA,

Hamburg Brothers

480 Market Street Hamburg Bros.

1047 Main Street

963 Liberty Avenue

MINNEAPOLIS, MINN.

The Roycraft Company PORTLAND, MAINE

367 Plane Street C 117-119 West Fourth Street

LN O = C T o U -

WICHITA, KAN.
Specialized Wholesale Distributors Majestic Distributors, Inc. Cleriing Radio Compaay
25 North Third Street Kanzas Ciyta (@) wichutaams.
1515 GRAND AVE. 1st & ROCK ISLAND
SALT LAKE CITY, UTAH
VEWARK, N. J. b e
C United Electric Su 0. WILKES-B PA.
North Ward Radio Co. PPYY ARRE,

Peirce @ Phelps

{EW YORK, N. Y. SHREVEPORT, LA. merged with
Majestic Distributors, Inc. Radio Sales Company Penn Phonograph Co.

1775 Broadway 225 Crockett Street Established 1898

- GRIGSBY-GRUNOW CQ., CHICAGO, ILLINOIS

OF COMPLETE RADIO RECEIVERS
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of inventory—backed by

SCREEN-GRID

BOSCH
RADIO

Wide selling range—strong price advantages—flexibility
sound merchandising—Bosch

factory to dealer cooperation. Write for details.
AMERICAN BOSCH MAGNETO CORP.
Springfield Massachusetts
Branches: New York Chicago Detroit San Francisco
©Canadian Distributors: Radioeraft Corp., Ltd.,, Ottawa, Ontario

RADIO CORPORATION

BROOKLYN AND NEW YORK

RUN

THE OLDEST AND
LARGEST MusicaL
MERCHANDISE HOUSE

IN AMERICA

Exclusively Whalesale

ESTABLISNED 1834

C.BRUNO & SON,Inc.
351-53 Povrrn dve. NEwYork Crry

means
Security

Over 95 Years
of
DEPENDABLE
Service to The
Music Trade

RO

NORTH ERN

RADIO CORP.
380 Central Ave.
NEWARK,N.J.

PHONE
ITCHELL 10,000

\

\

RADI

NEWdERSEY ﬁévﬁ‘ﬂr BROOKLYN
\ |

BALANCED uRIT T

X

MANHATTAN

112 BleetkerSt.
NEW YORK N,

PHONE
SPRING 0800
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RADIO BUSINESS IS
NORMAL IN EL PASO

EL Paso, Tex., Friday.

Boom methods did not last long in
the sudden development of radio busi-
ness in this section. When the broad-
casting station was opened last year
there were a few weeks when everyone
who had the price was scrambling to
get a set. Nearly every merchant in
town either got an agency, or wished
he had one. EIl Paso looked like the
radio salesman’s paradise for a few
weeks. And business stayed good even
after the excitement died down, Now
radio merchandising is proceding in an
orderly manner. Agencies for leading

lines are held by local merchants who
have held on and grown through the
difficult earlier times before El Paso
became large and prosperous. They
are quick to discover and eliminate
wasteful practices. Store personnel and
the public are showing a more intelli-
gen attitude. The radio retailer has
taken off his Santa Claus costume and
put on his overalls and is busy culti-
vating his territory. Everyone seems
to think there will be plenty of sales
made this year.

Rogers Furniture Co., 209 N. Stan-
ton, has just rounded out its first year
in radio. T. H. Rogers has one of the
fine furniture houses of the Southwest,
in a finely equipped, centrally located
four-story building. The store person-
nel is trained to smooth and rapid
action.

Mayo C. Seamon, manager of the
radio department, which features Radi-
ola, Majestic and Edison, knows how
to make advertising produce business.
Big space and clean-cut layout are
found in all his newspaper copy. 1Ie¢
tells his story briefly, simply, clearly.
No frills are introduced. Every adver-
tisement talks straight business, lets
people know it is put there to sell
radio. This store uses what at first
glance appears to be merely conven-
tional copy; but when studied it shows
an improved method that is responsible
for its appeal, in a manner which is
the reflection of its creator’s person-
ality and conception of merchandising.

A high ratio of sales to inquiries is
secured by making no demonstrations
until eredit is passed, and a systematic
routine of following up house calls.

Lloyd Rothman, manager, Gem Elec-
tric Co., 612 E. San Antonio, who has
been building up a wholesale business
in electric refrigeration, with dealer
outlets through southern New Mexico
and extreme western Texas, has ex-
panded into radio. He began with Gul-
bransen in time to get a fairly good
start in the end of the year business
last Autumn, and hopes for a steady
increase this year, selling radio and
refrigeration through the same group
of dealer outlets.

Teddy Wiegel is working on the
proposition of making a larger propor-
tion of sales through store demonstra-
tions at Teddy Wiegel Radio Shop, 1020
N. Piedras. Crosley, Bosch and Tem-
ple sets are featured lines at this up-
to-date exclusive radio store in the Five
Points district.

C. Biggerstaff, 114 Texas street,
finds radic the ideal complement to his
old established business in cleetrie re-
frigeration. With Atwater Kent sales
resistance and service problems pres-

ent no difficulties. In selecting a sales
manager Mr. Biggerstaff took into con-
sideration the most important local fac-
tor in building a profitable business,
and departed from routine lines by put-
ting in this position Roy W. McDonald,
who came over here from the local
credit bureau.

Del Norte Talking Machine o, 311
So. El Paso street, has been selling
Victor phonographs and records, and
more lately Vietor radio, for about ten
vears, specializing in serving the people
of the large Mexican colony, who com-
prise almost half the total population
of this city., Mr. Luis G. Fernandez,
manager, notices that Victor Spanish
and Mexican recordings are praised not
only for excellence of reproduction, but
the durability of the Victor records is
a factor in their selection. Straight
phonographs, in cabinet models, find
their best sale to people who do not
understand English. Today, however,
even pecple of very moderate means are
inclined to buy combination Victors.

Mr. Fernandez observes that here
Mexican records outsell Spanish music.

=]

Mexican music is romantic, with a
touch of sadness; Spanish, gay and
brilliant.

Reports he has received recently from
friends in Mexico City state the people
there are making radio very popular.
On one street nearly every store has
a combination machine, kept going con-
stantly to attract and entertain cus-
tomers.

Will R. Shutes, proprietor, El Paso
Piano Co., 215 Texas street, operates a
live Victor record department. Mrs,
L. M. Smithson and Mrs. M. Potts, in
charge of this department, find that
selections played over the radio bring
out plenty of buyers, sometimes for un-
expected reasons, For example: “Bar-
nacle Bill, the Sailor” would not move;
then it was played over the radio, and
children saw the fun in it, teased par-
¢nts to buy, and in no time there was
a market. “Spring Time in the Rock-
ies” made such a local hit that it led
in requests for broadcasting and any
number of reeords could be sold. “If
any stores find record business slow,
the remedy is to study customers’
tastes, know the stock, and suggest,”
they say here. “We had a customer
come in the other day for a 25-cent
package of ncedles. This contact was
developed into a $17.795 record sale.”

Mrs. N, Sullivan, store manager, in
charge of sales in piano, phonograph
and radio, takes a firm stand against
sending out radio for demonstration on
mere telephone calls. Getting people to
come into the store and select the model
they would buy is the simplest way to
qual6ify intending purchasers and elim-
inate time wasters,

E. J. Mueller and W. B. Carroll,
doing a radio service business exclu-
sively at 714 N. Stanton, under the
firm style of Radio Sales & Service Co.,
say tubes have been giving a minimum
of trouble lately. The worst local inter-
ference troubles originate in the igni-
tion devices of automatic oil furnaces
and home violet ray machines.

—S8. F. PARKER.

F.J. BAYLEY HEADS
DETROIT RETAIL BODY
Detroit, Mich., Friday.

Frank J. Bayley was re-clected presi-
dent of the Detroit Radio Dealers’
Association at a meeting held here re-
cently,  James Hudson was named
secretary and Dave Fealk, treasurer.
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AN APOLOGY
To our 3,000 friends who found it

impossible to gain admittance to the
Brooklyn Elks Club on Sunday, Febru-
ary 9th, we offer a sincere and humble
apology. The tremendous popularity of
the Seedman show  attracted approxi-
mately 9,000 people. This was far in
excess of the huge ballroom’s capacity.
Of course, this was a condition over
which we had no control.

Seedman
NOW!
Metropolitan Distributors

of

Radio ~ Panatrope with Radio -~ Records

Ist in 1930
The G. ]J. Seedman Co., Inc.

SEEDMAN BUILDING

765 Atlantic Avenue
- Brooklyn, N. Y.
Phone STERLING 8100
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“Talkies” Increase

AL JOLSON

EARL BURTNETT

By AL JOLSON
(“Singin’ Fool” and “Say It With Songs”)

“Sonny Boy” and “There’s a Rainbow Round My
Shoulder.” 41033
“Little Pal” and “I'm In Seventh Heaven” 1400
«Used to You” and “Why Can’t You.” 1101
“One Sweet Kiss” and “Liza.” 1102
By NICK LUCAS

(“The Gold Diggers of Broadway’)
» “Tip-toe Thru the Tulips With Me” and “Painting
R GIES ' the Clouds With Sunshine.” 1118
LAWRENCEG n “1¢h Liebe Dich (I Love You)” and “My Song of
\é/ the Nile.” 4464
“Where Ave You, Dream Girl?” and “Sweet-
heart’s Holiday.” 4468

I «Until the End” and “I Don’t Want Your
BENNY RUBIN Kisses.” 4517

Radio ~ Panatrope with Radio  ~

THE

i
HARRY LLICHMAN

and Greatly
BRUNSWICK

Who Feature Records

Records

BRUNS\VICK—BALKE-COLLENDER

MARION HARRIS

By BELLE BAKER
(“Song of Love”)
«17] Still Go On Wanting You” and “Love, Your
Spell Is Everywhere.” 4624
“Pm Walking With the Moonbeams” and “Take
liverything But You.” 1558
('m a Dreamer) “Aren’t We All?” and “If T Had
a Talking Picture of You.” 1550
By HARRY RICHMAN
(“Puttin’ On the Ritz” Soon to be Released)
“)\akin® Whoopee!” and “It All Depends
On You.” 1626
“My Dear” and “Now I'm In Love.” 4420
By EARL BURTNETT & HIS LOS ANGELES
RILTMORE HOTEL ORCHESTRA
(“Broadway Melody” and “Hollywood Revue
of 1929")
“Look What Youwve Done to Me” and “My Fate

Is In Your Hands.” 4618
«At Last I'm In Love” and “Red Hot
Rhythm.” 4607

(I'm a Dreamer) “«Aven’t We All2” and “Turn On
the Heat.” 4573
«“Parade of the Blues” and “Reach Out For a

ainbow.” 4634

By EARL RBURTNETT'S BILTMORL TRIO
“Out of the Past” and “If T Can’t Have You.” 1619
«].00k What You’ve Done to Me” and “What o

I Care.”

4605

COMPANY
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JESSE STAFFORD JUNE P{jRSH.L

to the Profit of

DEALERS

by Brunswick “Talkie” Stars

STAFFORD & HIS ORCHESTRA
(“Close Harmony™)
“Feelin’ the Way T Do” and “Last Night Honey”

By JESSE

(I Only Wish 1 Had You With Me). 1627
“Campus Capers” and “Sophomore Pron.” 4519
“I Don’t Want Your Kisses” (If 1 Can’t Have

Your Love) and “Until the End.” 4548

“The Album of My Dreams” and “I Love
You.” 1661

“The Woman In the Shoe” and “A Bundle of Old
Love Letters.” 1659

“Should I’ and “Only Love Is Real.” 1658
“I'm Following You!” and “I'm Sailing On a
Sunbeam!” 1630
“My Sweeter Than Sweet” and “The DPrep
Stey 4629

By JUNE PURSELL
(“Hollywood Revue of 1929")
“Marianne” and “When 1 See My Sugar” (I Get
a Lump In My Throat). 4504
“From Sunrise to Sunset” (From Sunsel Tlll
Dawn) and “I'm Walkin® Around In a
Dream.” 4412
“The Alhum of My Dreams” and “Never Say
Die 1635

By BENNY RUBIN
(“Marianne” and “It’s a Great Life”)

“Feetball” and “Why Is Thanksgiving.” 1606

Radio

New York - Chicago -

CHARLES KING

Panatrope with Radio

Toronto -

DAVEY LEE

SCRAPPY LAMBERT

HARRY HORLICK
(A & P.Gypsies)

By SCRAPPY LAMBERT
(Short Sound Features)
“Ev’ry Day Away From You” 1560

“When the Real Thing Comes Your Way” and
“Like a Breath of Spring-time.” 4556

By DAVEY LEE

(“The Singin’ Fool,” “Senny Boy,” and
“Say It With Sengs™)

“Sonny Boy’s Bear Stmy—Palt 1” and “Sonny
Boy’s Bear Story—Part 2.” 1191
By LAWRENCE GREY
(“Marianne” and “It’s a Great Life”)
“I'm Following You!” and “I'm Sailing On a
Sunbeam!” 4631
By MARION HARRIS
(“Devil May Care” Soon to be Released)
“Nobody’s Using It Now” and ‘““Funny, Dear, What
Love Can Do.” 1663
By CHARLES KING
(“Broadway Melody,” “Hollywood Revue of 1929”
and “Chasing Rainbows”)
“Love Ain’t Nothin’ But the Blues”
Days Are Here Again.”
“h\@lvbody Tap” and “Lucky Me—Lovable

and “Ilappy
1615

1616
NICK LUCAS

Records

Branches in All Principal Cities
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1906 — 1930
24 Years
of ‘
LEADERSHIP

"’ THEN yon sell or recommend

bhaeked by a name that has set the

e Forest Audions, you are

world’s standard for radio tubes since
1906. Today all radio tubes are made
ander De Forest-owned patents but only
De Vorest Audions are made under the
direct supervision of the inventor.

The final test of any radio set is its
performance. Insure the success of your
demonsirations with *high vacuum?
e Forest Audions. They reduce the
hum of A-C operation and heating time
to a point whenthey can he disregarded.
Crackle is eliminated entirely. They
*t4oll” gets and help them stay sold—
climinating costly service calls and
complaints.

1{ you haven’t had the money-making
e Forest deualer proposition outlined
10 you, write us atonce and we will place
you in touch with 1he De Forest jobber

in your erritorv.

DL FOREST RADIO COMPANY

PASSAIC, N. J.

AUDIONS

Floyd D. Masters New
Majestic Booster for
Chicago Territory

Chicago, 111., Friday.

Floyd D. Masters, formerly with the
Jenkins Music Co., Kansas City, and
later with the American Piano Co., has
heen appointed territorial representa-
tive for the Grigsby-Grunow Co. In
his new post, Mr. Masters will work
with the Harry Alter Co., local distri-
huting organization covering this city
and northern Illinois,

Mr. Masters is a native of Kansas
City. While with the American Piano
Co. he covered the middle west and the
Pacific coast for six years and was later
transferred to the Chicago territory
where he looked after the Ampico in-
terests for another six years. He is
well known to the retail trade in this
city and suburbs,

C. & D). AUTO SUPPLY
MAKES DRIVE AGAINST
‘«ORPHAN’_RADIO SETS

CINCINNATI, O., Friday.

The C. & D. Auto Supply & Radio
Corp., this city, distributing organiza-
tion for the Steinite Radio Co., Fort
Wayne, Ind., has been conducting a
campaign during the past week cau-
tioning prospective buyers against the
purchase of cut-priced and “orphaned”
sets.

The warning points out that neither
service nor replacement parts will be
available in the future for these dis-
tressed sets. The company’s slogan in
this drive is “Don’t Buy Gold Brick
Radio Sets.”

SUPREME INSTRUMENTS
HAS 3 NEW PRODUCTS

Greenwood, Miss,, Friday.

Several new products have recently
been introduced by the Supreme Instru-
ments Corp., this city, it was reported
yesterday by Spencer Peirce, assistant
sales manager of the company. This
new testing equipment includes an
ohmeter, known as model 10; a tube
checker, known as model 17, and a
Supreme model 50 tube tester.

The new tube checker is equipped
with a two scale Weston miliameter,
which is said to insure accuracy. This
instrument draws its current from any
60 cycle, 110 volt line, and sells to the
dealer at a net price of $19.50. The
price of the ohmeter to the dealer is
$17.50. The Supreme tube tester lists
at $98.50.

The Supreme Instruments Corp. oper-
ates service stations throughout the
country.

MUSICAL STARS IN
KENT BROADCAST

A trio of musical stars, each of major
magnitude, participated in the Atwater
Kent radio hour of Sunday night.
Eugent Goosens, internationally cele-
brated director, appeared as guest con-
ductor. On the program with him, as
collaborating artists, were Mme. Kosh-
etz, star of the concert stage, and
George Cehanousky, Metropolitan Opera
baritone, who leaped from the quarter
deck of a battleship to the operatic
stage.

The concert was heard through a
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Powel Crosley, Jr.,
Warns Trade Against
“Orphan” Radio Sets

Cincinnati, 0., Monday.

The person who purchases a radio
receiving set manufactured by a con-
cern that is not firmly established in
the industry may experience difficulty
in obtaining repair parts and efficient
service in the future. This warning to
the trade and public is sounded hy
Powel Crosley, Jr, president of the
Crosley Radio Corp., of Cincinnati. e
pointed out that many small radio com-
panies have found the pace of competi-
tion too swift, just as many automobile
companies failed when that industry
was in its infancy.

“The radio business strangely paral-
lels the automobile business,” Crosley
said. “We all remember how many of
these motor car manufacturers failed,
discontinued, and disappeared from the
picture. It is recalled how the com-
mercial agency representatives showed
that eighteen thousand individuals and
companies entered the field of manu-
facturing radio apparatus in one month
in the spring of 1922, Where are most
of them now? The year 1928 was an
outstanding year for the sale of radio
apparatus which encouraged a new in-
fux of radio manufacturers in 1929,
Many companies found it possible to
sell stock to the public and thus obtain
liberal amounts of working capital in
the spring of 1929. Many such com-
panies have already faded from the
picture, paralleling the situation of the
automobile companies of the early days.

“These companies that faded from
the picture leave behind them orphan
sets that must be disposed of. Where
will repair and replacement of parts
come from for these sets? Who will
look after and service them, when the
parent company no longer exists? We
all well remember what became of the
orphan automobile after the manufac-
turers had disappeared—how difficult
if not impossible it was to obtain repair
parts.

“We think, therefore, that it behooves
the merchant or dealer handling radio
sets to be sure of the merchandise that
he passes on to his consumer. The pur-
chaser knowing little of radio has a
right to expect honest, truthful service
from the dealer who supplies him with
a radio set. The momentary profit of
the sale of a radio set when the dealer
knows that it is an orphan set or about
to become one, should weigh heavily on
the conscience of the dealer who sells
it for he is trading on his reputation
and good name when he stands in a
position of recommending a set to his
consumer,

“So it would seem that now would be
a good time for radio dealers to con-
centrate their selling efforts on lines
of radio sets manufactured by sub-
stantial companies, companies adequate-
ly financed with a reputation of years
of successful operation. The Crosley
Radio Corp. is one of these. Adequately

financed as it was in 1921 when the

Crosley interests first became interested
in radio, it has shown each year suc-
cessful and profitable operations down
to date. If history of performance is
any criterion, it will continue to go on
for years to come.”

coast-to-coast network of stations
served by the National Broadcasting
Co.

GINGINNATI RADIO
TRADE GROUPS MERGE

Cincinnati, 0., Saturday.

By a unanimous action, members of
the Radio Merchants’ Guild, Inc., voted
at a recent meeting to dissolve the cor-
poration and accept the offer of the Cin-
cinnati Electrie Club to merge with the
Radio division of that organization.
This action, following that of the Cin-
cinnati Radio Wholesalers’ Association,
makes complete the radio picture in
Cincinnati. Operating through a central
organization, made available through
the Electric Club, radio distributors and
dealers in this section anticipate such
cooperation that will result in making
Cincinnati stand out throughout the
country from a peaceful, prosperous
viewpoint.

The first and third Fridays of each
month will be meeting days for the deal-
ers, who now will operate as the Radio
Merchants’ Guild of the Cincinnati
Electric club. The jobbers, distributors
and factory representatives will meet
the second Friday of each month, and
on the fourth Friday, a joint meeting
will be held.

Such an arrangement, it is believed
by leaders in the industry, will develop
a fine spirit of cooperation. By meet-
ing twice each month as a unit, dealers
will be enabled to solve problems pecu-
liar to that branch of the industry, and
at the regular joint meetings, any dif-
ference which may arise between re-
tailers and jobbers may be brought up
and settled amicably.

In celebration of the consolidation,
which is viewed by all concerned as a
forward step, arrangements are be-
ing made for a joint stag party, great-
er even than the preceding ones for
which Cincinnati radio men are known
because of the novel entertaining fea-
tures developed at each succeeding
event.

In addition to the Howard radio, the
Julius J. Bantlin company recently has
taken on the distribution of the Apex
set. —RAINE.

AMERICAN EMBLEM CO.

UTICA, N. Y.
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GENERAL CONDITIONS
SLOWLY IMPROVING
IN SAN FRANCISGO

WHOLESALE VOLUME FAIR

James Barrett Resigns as Radio
Manager for Listenwalter &
Gough—J.. W. Yule Back from
East.

SAN Francisco, CaL., Thursday.

The general report among the retail
trade of San Francisco is that business
has settled down very quietly. The
reneral public appears to be quite lim-
ited in its spending capital. Notwith-
standing the repeated assertions that
unemployment is growing less, constant
instances arc being cited of old and
well-paid employes being replaced by
fewer numbers at lower wages, so that
the wage earning clement of the com-
munity, even those who retain their
employment, are going slower in ex-
penditures.  This is perhaps the natu-
1al course to pursue when the volume
of business begins to run light; yet it
is foolish to try to contend that it does
not further augment the difficulty.
Things, however, are not entirely stag-
nant, and most dealers believe that they
sce a better light ahead.

A fortunate phase of the situation
is that owing to the good run of trade
before the holidays, invoices are low,
The result is that distributing branches
are getting better orders for merchan-
dise than might be anticipated, and
things look a whole lot worse to them.

A. Aschenbrenner, general sales man-

An Added Sale

with each

Combination

SELL

this record filing cabinet
with every radio-phono-
graph combination. 200
record capacity. Exclu-
sive filing guide. List
price $35.

HORROCKS DESK CoO.

RECORD FILING DEPT.

HERKIMER, N. Y.

ager for Thompson & Holmes, distribu-
tors for Majestie, declares that the first
thing he looks for when he opens the
morning mail is that telegram telling
him that another car or two are com-
ing. They are so far swinging a little
behind on orders. The trade are great-
ly taken with the new models, and
pleased with the moderate price rangr.
They have so far been putting in a
mighty busy yvear. Instead of haviag
a great central pow-wow of all the
dealers, they have been going to them.
holding local gatherings. It has becn
hard work, but has been more satis-
factory in that they give the dealer
more time to understand better his dif-
ficulties and individual situation. It
leads to closer understanding.

[.. W. Sturdevant, Pacific coast man-
ager for the Brunswick, reports that
they have just closed a very satisfac-
tory year. They have been giving con-
siderable attention to the sale of the
combinations and their dealers have co-
operated with them well in this respect.
That is the set most of their dealers
try hardest to sell, not only because it
runs into higher sales average, but be-
cause it opens the way to record sales
to follow. In fact, those who make
an effort at record sales are generally
well pleased. One substantial San
Francisco dealer recently asserted that
his record and sheet music sales were
taking care of his overhead—and he
has considerable overhead.

Listenwalter & Gough are reporting
real success with their new Rola set.
A new number has been gotten out to
retail for $49.00. Besides an attrac-
tive cabinet, panel construetion with
matched burl walnut veneer, and maple
inlay, they offer a newly improved
speaker of the eleotro-dynamic type
with two screen-grid tubes.

James Barrett, in charge of the radio
department of Listenwalter & Gough,
has tendered his resignation. He will,
as soon as feasible, set up in business
for himself, with a partner, at 320
Fifth street. the old home of Listen-
walter & Gough, where he will conduet
a manufacturers’ agency business. The
separation from Listenwalter & Gough
can be easily believed to be the friend-
liest possible. as they have  become
aboul his first customer with some very
con<iderable orders, Barrelt & Walter
will merchandise, dealing with jobbers
only, the Hy-Vace radio tubes, also the
Simplex radio set. made in Los An
geles. The latter is partially desceribed
hy itz name, a simplified =ct of mod-
erate price and good tone quality, and
built as nearly fool-proof as possible
so that serviting is reduced to the
minimum. In addition, Barrett & Wal-
ter will serve the trade with a con-
siderable line of electrical accessories
and novelties, the sample fore-runners
of which are very new and attractive.
Mr, Barrett’s connection with the radio
trade has given him such an acquaint-
ance that he is getting a nice start-off
in his new undertaking.

The next radio trade gathering held
by the Pacific Trade Association will
be June 25, 26, 27, at the new Wn.
Taylor Hotel. Definite announcements
are being made, but already a num-
ber of reservations are being taken.
They have arranged for fifty booths
and limit the displays to two. In case
of any emergency further space can be
secured.

The Western. Music Trades Associa-
tion gathering will be concurrent, being
held at the St. Francis Hotel on the
25th and the 26th of June.

L. W. Yule, Pacific coast manager
for the RCA-Victor Co., is back from
the East where he attended an execu-
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tive session of the RCA-Victor officials.

1. P. Boyce is now acting as sales
promotion manager and advertising
manager in the San Francisco office
of Thompson & Holmes. He reports
that Grant Woodward and C. E. Chand-
ler of the Majestic sales force have
just returned from the sales school in
Chicago, as have the other ten who
were recently sent there at the expense
of the company, and they are very en-
thusiastic as to the merits of the school.
The entire force are also enthusiastic
over the great “Amcrican School of the
Air,” believing that it will work won-
ders in the way of sales helps. Their
tic-up with the Keith-Orpheum has in
San Francisco proven a mighty good
stunt. With the two theatres here, the
old Pantages and the Golden Gate, the
Majestic took part in the “Good Times
Jubilee,” following the suggestion of
President Herbcrt Hoover, and the pre-
sentation was most popular.

The Majestic distributors, Thompson
& Holmes, have secured new quarters
at 954 Mission street and will soon
move the Majestic headquarters there;
a little closer in and more convenient.

—ALLEN.,

ATLAS STORES CORP.
ADDS 5 DIRECTORS

IFive men were added to the board of
directors of the Atlas Stores Corp., re-
tail radio chain operating outlets
throughout the east and middlewest, at
a recent meeting of the hoard. The new
divectors are J. B. Warren, Luigi Cris-
cuolo, Paul Quattlander, Elias Mayer
and Harry Soper.

Other dircetors of the company are

Northwest Radio Sales
Show 12% Gain in 1929

MINNEAPOLIS, MINN., Friday.

Figures just completed on the TH29
sales of radio in the Northwest show
that the industry made a 12 per cent.
gain in 1929 ovar the year preceding.
Several weeks have been spent in com-
piling the figures from all the import-
ant jobbers in the States of Minnesota,
North Dakota. South Dakota, Wyo-
ming, Montana and parts of Towa, Wis-
consin and Michigan.

Jobber and dealer mumbers of the
Northwest Radio Trade Association are
optimistic ax to the prospects for radio
cales in 1930. An average of the per-
centages of increase expeeted in 1930
is 20 per cent. This would bring total
sales of radio at retail price to over
tifty million dollars for 1930 with a
radio set in at least half of the homces
in the Northwest. There is great in-
terest in radio in this territory. The
daily use of it is inereasing rapidly and
dealers report that once a family has
installed a radio they are never found
without one after that.

Outstanding programs of entertain-
ment, lectures and addresses of world
famous personages, farm talks, weath-
er repurts. daily cooking schools, bridge
games, the price of hogs and corn and
the daily features similar to back page
comic strips all are matters of conver-
sation in every social circle

11. M. Stein, president, A. Davega, N.
I.. Cohn, llenry Benjamin, Michael
Cohen and Leonard Cohn.

b2

YOU IF DESIRED.

62-70 W. 14TH STREET

Peerless Announces a Ne\;?);ality Record Albl;n_
For the Trade and Cabinet Manufacturers

A solid-back album that opens absolutely flat. Heavy brown
kraft envelopes, and exclusive patented loose leaf features
make this the finest and most exclusive album for the better
grade phonographs and combinations. Hand tooled gold deco-
rative backs, are a feature. DESIGNED ESPECIALLY FOR

Our regular line of albums has long been consid-
ered the standard of the phonograph industry.

PEERLESS ALBUM CO. |

NEW YORK CITY |
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SET SALES STRONGLY
FUSHED IN MARYLAND

MAJESTIC DEALERS GATHER

Herbert E. Young, Majestic Gen-
eral Sales Maanger. Addresses
Eisenbrandt Retail Assemblage
—Hammann-Levin Co. - Kranz-
Smith Co. Closes Doors,

BALTIMORE, Mb.. Monday.

Sales of radios ave being
vigorously at some of the stores., Many
dealers are featuring a trade-in offer,

which consists of allowing from $50

pushed

to 375 on an old radiv or phonograph.

Move than fifty
Majestic radio Maryland,
Virginia, West Virginia, Delaware and
the District of Columbia held their
third annual banquet at the Southern
[Totel, Baltimore, last week. The occa-
ston marked the close of the most suc-
cessful year of the Eisenbrandt Radio
Co., Inc., distributors of Majestic in
those sections.

Herbert E. Young, general sales
manager of the Grigshy-Grunow Co.,
of Chicago, makers of the “Mighty
Monarch of the Air,” addressed the
gathering. J. R. Hangartner, division
sales manager of the Grigsby-Grunow
Co., presided at the affair. In this
oftice he was assisted by Randolph D.

six hundred and

dealers  of

Decubell, gceneral manager and trea-
surer of the Eisenbrandt company.
Harold G. Stewart, sales promotion

manager of the local distributors, aided
with the entertainment features.

General Radio Corp., Ashland and
North Haven avenues, plans to open
a store in a newly erected building at
1907 St. Paul street.

Kuser’s Radio Shop has moved from
1307 West North avenue to 1222 on
the same thoroughfare, The shop fea-
tures the Philco.

Police Commissioner Charles 1. Gai-

ELECTRIC CHELSEA RADIO
List Price $89.50
Less 50—10
Dealer Price $40.27

Uses 245 Power Tube
Automatic Pick-up Jack
Built-in Socket Antenna
Inductive Dynamic
INluminated Drum Dial

Send for Circular

BARTY RADIO CO.

11-42 31st Ave. L.I.C, N. Y.

QUANTITY MANUFACTURERS
OF PRIVATE BRAND RADIO

and RADIO WEEKLY

ther, of Baltimore, favors radio sets
for auto-cruising policemen. He de-
clared that the cruising automobiles of
the department would bhe equipped with
receiving sets if the funds of the an-
nual  police appropriation permitted.
Cost of operation and the equipnment
used for a radio system in Baltimore
would be hetween $40,000 and $50,000.

The Dahlmer-Kennedy Co., radio and

piano retailers, have moved to 1300
North Central avenue from 742 North
Gay.

The Baltimore branch of the W. W,
Kimball Co., of Chicago, which carried
radios in addition to the Kimball line
of pianos, and which was located at
535 North Howard strect, has been re-
moved Lo 721 Eleventh stret, N. W,
Washington, D. C. The Baltimore
territory will be served from the Wash-
ington location.

The Dundalk Electric Co., retailers
of radiox and electrical equipment,
located at Dundalk, just outside of

Baltimore, has discontinued business.

One of the most modern radio salons
here is located on the second floor of
the Lexington building, operated by
the Gas & Electric Co. In this shop,
the concern carries an extensive line
which includes Crosley, Atwater Kent,
Radiola, Zenith and Phileo. The radio
business of this large public utility has
grown steadily since this department
was opened.

The  Hammann - Levin - Co. - Kranz-
Smith Co., 412 North Howard street,
a4 combination representing  outstand-
ing retailers of musical instruments of
the Monumental City of the past dec-
ade, has closed its doors. These con-
cerns were cach leading retailers of
pianos and phonographs.  When the
radio made its bow, sales of pianos and
phonographs began to decline. Radios
were added to the line of musical instru-
ments  carried. The Hammann  and
Levin interests joined in the formation
of the llammann-Levin Co. This com-
bination later merged with the Kranz-
Smith Co. Two stores were operated,
one at Charles and Fayette streets.
where a large five-story structure was
occupied by the Kranz-Smith Co. and
the other at 412 North Howard street
by the Hammann-Levin Co.  Charles
Levin was president of the combined
concerns and at the close of the husi-
ness he was virtually sole owner, his
former  associates  having  withdrawn
from the combine to open businesses
ol their own. Frederick B, Hammann
miaintains a radio and music store at
206 North Liberty street and Joseph
Fink, operates an exclusive radio and
piano store at 16 East Fayvette.

When it was seen that it was unprof-
itable to maintain two stores the com-
bine  transferred its  business  from
Charles and Fayette to 412 Novth How-
ard street, where the combined business
has heen maintained for the past two
vears. The stock will be sold at public
auction.

A. Burdwise, 11 North Howard street,
for the past quarter of a century one
of the leading musical instrument re-
tailers of this city, has closed its doors.
A. Burdwise died vrecently and his
widow has decided to discontinue the
husiness. A radio department has been
maintained in the store, in which lead-
ing makes were carried, under the pro-
prictorship of Albert Lissberger. The
stock of the store will be sold at an
administrator’s sale.

Sales of Silver radio, distributed in
this territory by Redding Radio, Ine.,
1726 North Charles street, are growing.
This is being helped by many more
dealers taking on the line.

~—-JOHN F. IGNACE.
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WISCONSIN RADIO TRADE ASS'N PLANS
CAMPAIGN AGAINST UNFAIR PRACTICES

INTENSIVE DRIVE TO

ATTACK

EXTRAVAGANT CLAIMS

Special Car Chartered for Milwaukee Delegates to Convention of
National Federation—Set Sales Holding Own.

MiLwauvkei, WIS, Friday.

In order to uphold a high standard
of business policies among local deal-
ers, and at the same time to safeguard
Milwaukee’s radio buying public, the
Wisconsin Radio Trade Association has
undertaken an extensive newspaper ad-
vertising campaign to warn against
unfair practices. These ads. attack the
use of extravagant claims made by
some merchants, and urge those pur-
chasing a new set to be on the watch
for statements which tend to mislead.

Michael Ert, president of the Na-
tional Federation of Radio Associa-

tions, will leave Saturday with a dele-
gation of fifteen to attend the national
convention of the organization in Cleve-
land, Ohio. A special car has been
chartered for the local delegates, which
is to be attached to other cars filled
with delegations at Chicago.

Mr. Ert has just returned from Chi-
cago where he attended the funeral of
John M. Redell, vice-president of the
National Federation of Radio Associa-
tions.

The Lemke Eleetrie Co., distributors
of Apex and Grebe radios, reports that
sales in January are equal to those of
the corresponding month a year ago.
Mr. Lemke will attend a convention of
jobbers at the factory of the United
States Radio & Television Co., at Mar-
ion, Ind.

Crosley model 234 is proving very
popular with the local public, according
to Mr. Purdy of the George C. Beck-
with Co., distributors.

Mr. Cannonberg, of the Interstate
Sales Co., reports that Bosch sales for
January are equal to those of Decem-
ber.

The Kreiter Piano Co., on W. Water
near State, has a unique display in its
windows this week, very appropriate
for this time of the year. A large
heart occupies the background, in the
center of which is an Atwater Kent
screen grid set. Ribbons radiating from
this receiver are attached to small
hearts on each of which some promi-
nent broadcasting station is listed. De-
tails of construction are shown through
a cleverly arranged mirror.

Jackson’s Radio Store, on Wisconsin
avenue, near Seventh, has taken on the
sale of Howard and Steinite sets. Ken-
nedy and Radiola are said to be enjoy-
ing brigk sales at the present time.

Kramer Radio Stores are eonducting
an extensive billboard campaign on
Philco sets. A tie-up with the “Love
Parade,” soon to appear at one of the
local theatres, is made in this adver-
tising. Maurice Chevalier, featured in
the ilm. appears on the posters used.

The Badger Radio Corp., Majestic
dirtributor, is planning an extensive
campaign on the new models. —E, S,

Keeping Pace
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GENERAL CONDITIONS
SHOW IMPROVEMENT
IN TOLEDO TERRITORY

MANY VALENTINE TIE-UPS

Dealers Exhibit Sets at Auto
Show — H. (. Schultz, Inc.,
Appointed Kennedy Jobber in
Michigan and Northern Ohio—
Increased Territory for Toledo
Automotive, Brunswick Jobber.

Toledo, Ohio, Monday.

In general, business conditions in this
market are improved. Employment is
hecoming more widespread. wholesalers
are receiving inquiries for quotations
and for shipping dates should certain
merchandise be needed. This better-
ment is trickling through inte the radio
stores where the call for sets recently
has taken an upward trend. Retailers
are making the most of Valentine Day,
Lincoln’s birthday and Washington's
hirthday by arranging window trims
and store hooths to conform with the
[estive spirit af these holidays.

In conjunction with the displays of
woveral radio-equipped motor cars in
Toledo’s Automobile Show this week
visitors are treated to a very complete
display of radio sets and accessories.
In convention hall where the show is
held one secction is set aside for this
exhibit of the air. Dealers and their

lines on exhibition include: J. W.
Greene Co., Victor products; Collins
Radio Co., and Toledo Automotive

Equipment Co., Brunswick; Union Sup-
ply Co., Gilfillan; Park Lane Radio Co.,
Zenith; Lamson Bros.,, Sparton; Jas.
MacDermott Co., Philco; the Majestic
is represented by H. G. Miehls Co.,
Collins Radio Co., Basil Radio Co.,
Parker Radio Co., Russell Radio Co.
and Whitney & Co. Retailers antici-
pate many sales from the prospects
among the large crowds which attend
the show.

At Grinnell Bros., the Victor line is
receiving wide publicity. Windows, the
house organ, newspapers and store dis-
plays are playing a part in this drive,
Thos. Taylor has been appointed gen-
eral manager of the store. He was
formerly manager of the Broadway-
Grinnell stove in Detroit. With him
has come Herbert Grinnell, who is in
charge of the radio department. Hel-
mer Pulkas is new service manager.
Wm. Ince is in charge of outside oper-
ations. W. F. Travis, formerly man-
ager of the small goods section, has
been transferred to the Flint Grinnell
store.

Chas. Bell, formerly with Grinnell’s,
has joined forces with the Collins Radio
(‘0. and Elmer Warner, radio expert,
has connected with the Victor branch
here.

At the Toledo Radio Co., Sparton dis-
tributors, the new 589 Sparton is scor-
ing. Dealers all over the territory are
taking to it with enthusiasm, accord-
ing to President Chas. H. Womeldorff.
Business is on the up grade, herc.

At the Columbus Radio Co., Colum-
bus, Ohio, of which Edgar A. Kopf is
general manager and which is a branch
of the Toledo Radio Co., things have
been happening recently. Three mem-
bers of the staff have such unbounded
confidence in the radio future that they

tucket,

neers.

Call your Jobber

or write us direct

for complete in-
formation on
TRIAD Tubes.

Now! TtriaD TUBES
LICENSED UNDER
R.C. A. PATENTS

In recognition of the quality of their
product,
R. 1,
license by R. C. A., General Electric
Co., and Westinghouse Electric Mfg.
Co., to manufacture TRIAD radio tubes
under all present and future patents
held by these companies.

New — TRIAD Tubes, Nos. T-24 and
T-27! Now definitely protected against
burn-outs and rendered completely non-
microphoniec.
TRIAD achievement by TRIAD engi-

TRIAD MFG. CO., Inc.

TRIAD

RADIO TUBES

TRIAD MFG. CO., of DPaw-
have heen granted a

Here is still another

Pawtucket, R. 1.
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have taken wives. Kenneth Frederick,
of the sales staff, was united in mar-
riage recently with Miss Jean Blau-
stein. F. M. Clark and Miss Mae Geyer
and B. T. Morse and, Miss Dorothy
Thompson made announcement of their
marriages which were celebrated re-
cently.

The Columbus Radio Co. has been
appointed distributor for the Evinrude
outhoard motor hy the Qutboard Motor
Corp. Leonard Murphy, radio expert of
the Toledo Radie Co., made a trip to
Columbus an dcentral Ohio points last
week.

At the Lion Store Music Rooms &
Radio Shop, the business improvement
has been felt to a considerable extent,
according to Lawson S, Talbert, man-
ager. Radio lines have been reduced
and newspaper advertising increased in
order to obtain the large volume on well
known lines. Victor, Sparton, Atwater
Kent and Zenith products among others
are dealt in. In the record section Miss
Betty Caperton reported numbers from
“Sunny Side Up,” “The Love Parade”
and “Saily” much in demand; also the
selections of Will Osborne and Rudy
Vallee.

H. C. Schultz. Inc.. Detroit, Mich.,
has been appointed distributor for the
Kennedy radio line in Michigan and
northern Ohio. €. H. Mauck will be
in charge of the Toledo terrvitory. 1or
the past several years this firm has
heen a jobber of musical instruments
and accessories.

Flightner’s Music Store has moved
from Ashland and Prescott to 2040
I"ulton street, in the Kenmore Manor
hotel building. Frank Flightner stated
the house will feature Brunswick and
Majestic.

Hoffman Bros., Adams and Seven-
teenth streets, will hold their formal
spring opening on February 15th. This
vear this date has special significance
for it also marks the opening of the
improved new store which was badly
damaged by fire in December. The
house has discontinued its jobbing de-
partment and will devote its entirve at-
tention in the future to retailing. Ma-
jestic. Kennedy, Philco and Atwater
Kent lines will be retailed. Geo. Hoff-
man, head of the enterprise, stated re-
cently that a eonsiderable improvement
in sales has been noted.

The Roberts-Toledo Co.. Majestic
wholesalers, recently held an exhibition
of the new Majestic models at the Com-
modore Perry hotel.  Besides Stanley
Roberts, president, each salesman had
a private office where he transacted
business with his customers. The list
included: Warren L. Kellogg, Clarence
Sheidler, Jay Armeier, Stanley Flet-
cher, Wm. Croke, H. M. Fletcher and
G. R. Graves.

The J. W. Greene Co has a most
artistic window showing of the Zenith
line. It also has a very attractive Vic-
tor booth at the Auto Show. Wm. W.
Baillie, manager, stated that both these
ventures have produced prospects and
sales.  The house also furnishes the
music for the show through the Cape-
hart speaker system. Leading records
here include “Aren’t We AlL” **You're
Always in My Arms” and “Crying for
the Carolines,” according to Miss Ilelen
Baumgardner.

Norman H. Cook, in charge of the
Toledo branch of the Cleveland Talking
Machine Co., Victor distributors, report-
ed demand considerably improved. He
stated also that Vietor will make no
model changes before May and that it
is pledged to the ideal of discouraging
model changes in the middle of the
season. He attended the mid-winter
sales conferences at the Cleveland head-
quarters recently.

The Toledo Automotive Co., distribu-

Rapid Growth Enjoyed
By A. A. Schneiderhahn
As Kent Distributor

Sioux City, Iowa, Thursday.

The history of the development of
the A. A. Schneiderhahn Co., Atwater
Kent distributors in Sioux City and Des
Moines. Iowa, horders on being a com-
mercial romance. Within the short
period of one year it became one of the
outstanding wholesale firms of Sioux
City, doing a large volume of business
and enjoying a high type dealer organi-
zation that reflected in a concrete man-
ner the ability and aggressiveness of
the Schneiderhahn organization, as well
as the soundness of judgment exempli-
fied in establishing Sioux City as a
major distributing point for Atwater
Kent radio in this terrvitory.

The Atwater Kent Manufacturing
Co., cognizant of the work done by the
Schneiderhahn company in the Sioux
City territory, later presented this firm
with a franchise for an additional ter-
ritory of thirty-nine counties, includ-
ing Des Moines and central Towa.

Mr. Schneiderhahn immediately went
to Des Moines and duplicated organiza-
tion work that he had done only a year
previously at Sioux City.

Governor John Hammill of Towa
welcomed the new distributing organi-
zation to the capital of Iowa, and the
late John MacViear, then mayor of
Des Moines, welcomed the company in
behalf of the city. Mayor Thomas B.
Huff, of Sioux City, also before the
microphone of Station WHO, compli-
mented the company on the success in
Sioux City which brought about the
expansion into the new field.

Both the Sioux City and Des Moines
operations have continued to expand.
The increased demand for Atwater
Kent screen grid radio and the en-
largement of the Schneiderhahn com-
pany organization made it necessary
to find a new location here and the
firm moved to its new modern and large
building at 1004-06 Fourth street, wherc
the offices. display salon, service de-
partment and warehouse arc now
located.

REVERE ELECTRIC CO.
MAKING NEW PPLANS
CHICAGO, ILL., ¥riday.
The Revere Electrie Co., distributing
organization of 757 W. Jackson boule-
vard, this city, is now formulating its
plans for this year, and expects short-
ly to take on the distribution of a well-
known set line.
Van N. Marker is president of the
company, and ¥. R. Eiseman, secretary
and treasurer.

tos of the Brunswick line in the Toledo
district, has recently received an in-
crease in territory from the factory.
Sixteen countiets in Ohio, Indiana and
Michigan have been added to the 33
already served by the house, Perry
White, sales manager, stated. Branches
are maintained in Fort Wayne, Ind..
and  Columbus, Ohio. Recently the
automotive division of the business was
divorced from the radio and record de-
partments.

Clifford Johnson, head of the Park
Lane Radio Co., is attending the con-
vention of the Federated Radio Trades
Association in Cleveland this week. He
recently returned from a business trip
to Chicago which included a visit to
the Majestic factory.

—SCHLACHTER.
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ATWATER KENT DISTRIBUTORS

BALTIMORE, MD.—

PARKS & HULL, INC.
Wholesale Distributors

Serving Radio Dealers With Promptness and Efficiency
ATWATER KENT — POOLEY — RED LION

MILWAUKEE, WIS.

RADIO SPECIALTY CO.

"WISCONSIN'S OLDEST EXCLUSIVE
RADIO HOUSE”

BOSTON, MASS.
J. H. BURKE COMPANY

Featuring Atwater Kent Product
For the New England Trade

221 Columbus Ave.

BOSTON, MASS.

HOWE & COMPANY

DISTRIBUTORS
EXCLUSIVELY

883-885 Boylston Street

Tel. Kenmore 0750

BROOKLYN, N. Y.

- E. A. WILDERMUTH
METROPOLITAN DISTRIBUTOR

1061-3 Atlantic Avenue

CHICAGO, ILL,

SAMPSON ELECTRIC CO.

ATWATER KENT EXCLUSIVELY
WHOLESALE ONLY

Michigan Ave. at 32nd St.

CINCINNATI, O.

B. W. SMITH CORP,

Central Parkway at Sycamore Street
ATWATER KENT EXCLUSIVELY

CLEVELAND, 0.

CLEVELAND DISTRIBUTING CO.
Serving NORTHERN OHIO, a Great State for ATWATER KRNT Radie
5205 Euelid Avenue

Toledo Branch: Cleveland Distribuing Co., 314 Sixteenth St.

COLUMBUS, 0.

COLUMBUS IGNITION Co.

Serving Central OHIO, in the Capitol of a Great
State for ATWATER KENT Radio

46 South Fifth Street

INDIANAPOLIS, IND.—

WAGNER RADIO CO.

615-621 N. Capitol Avenue
ATWATER KENT SALES AND SERVICE

495 Broadway

NEW HAVEN, CONN.

NEW HAVEN ELECTRIC CO.
SPECIALIZING IN ATWATER KENT SERVICE
296 Elm Street

NEW YORK, N. Y.

E. B. LATHAM & CO.
“LATHAM SERVICE
MUST BE GOOD”
250 Fourth Avenue

NEW YORK, N. Y.

E. J. EDMOND & CO.

METROPOLITAN SERVICE
ATWATER KENT RADIO

250 W. 54th Street

PHILADELPHIA, PA.

THE LOUIS BUEHN COMPANY
To the Radio Dealers in

THE PHILADELPHIA METROPOLITAN AREA
we offer

QUALITY SERVICE ON THE FASTEST SELLING
AND MOST PROFITABLE RADIO MERCHANDISE

835 Arch Street

ST. LOUIS, MO.—

BROWN & HALL SUPPLY CoO.
1504 Pine Street

Get Your Share of One Million and a Half A-K’s
for the “49th State™

SAN FRANCISCO. CALIF.—

ERNEST INGOLD, INC.
950 Van Ness Ave.

Service That Is Uncommonly Good

““Seven Years of Radio Leadership!’’
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CLASSIFIED SECTION

Six cents per word
Display fifty cents per line.
Ads in this section are payable in advance.

RADIO BUSINESS AT
SATISFACTORY PAGE
IN SEATTLE MARKET

IMPROVEMENT [S NOTED

RADIO SALESMAN-—Here is an un-
usual opportunity for a man experi-
enced in selling radios to the trade to
hook-up with one of the outstanding
lines of radin receiving sets; married
man preferred; must operate own car
and cover the following counties in
New York State:

Albany,
(Except City of Albany;)
Schenectady,

(Except City of Schenectady;)
Delaware, Greene,
Columbia, Berkshire, (Mass.)
Drawing account against commission;
write giving full details. Box 478,
TALKING MACHINE AND RADIO
WEEKLY, 146 Water street, N. Y. C.

RADIO SALESMAN—Here is an un-
usual opportunity for a man experi-
enced in selling radios to the trade
to hook-up with one of the out-
standing lines of radio receiving sets;
married man preferred; nwust oper-
ate own car and cover the follow-
ing counties in New York State:

Saratoga, Clinton,
Essex, Franklin,

Warren, Washington.
Drawing account against commission;
write, giving full details. Box 479,
TALKING MACHINE and RADIO
WEEKLY, 146 Water strete, N. Y. C.

RADIO ADVERTISING EXPERT—
now advertising director for promi-
nent tube concern, desires to change
before spring. He is thoroughly ex-
perienced in radio advertising, publi-
city, jobber and dealer promotion.
Has complete direction of prominent
national account, including net work
broadcasting. Address Box 468,
TALKING MACHINE and RADIO
WEEKLY, 146 Water street, New
York City.

RADIO SALESMAN—wholesale, 10
years’ experience, desires connection
with reputable concern. Brooklyn
territory preferred. Box 465, TALK-
ING MACHINE and RADIO WEEK-
LY, 146 Water street, New York.

MANAGER for one of New York City’s
largest retailers of Imported and
Domestic records. Please state age,
experience. Address Box 470, TALK-
ING MACHINE and RADIO WEEK-
LY, 146 Water street, New York.

RADIO RETAIL STORE MANAGER
—Executive, efficient, reliable, A-1
closer seeks connection in or near New
York. Extensive Experience. High-

RETAIL STORE MANAGER— THOR-

Am immediately available for sales

Sealtle Hardware Co. Reports
Good Aclivity in New Sparton
589 — Tom H. Phillips, Fada
Supervisor, a Visitor.

YOUNG LADY-—Desires position with
wholesaler as stenographer, telephone
operator and billing clerk. Familiar
with radio terms and knows the re-
tail trade in metropolitan New York
territory. Highest references. Ad-
dress Box 477, The TALKING MA-
CHINE and RADIO WEEKLY, 146
Water “street, New York.

Seattle, Wash., Thursday.

Seattle jobbers state that the radio
husiness in Seattle is very fortunately
not as hard hit by price slashing and
general unloading as are some other
localities. Business continues to be
satisfactory and theve is every evidence
that there will be a continuation of vol-
ume throughout the year. Local deal-
ers have been very active of late in

MANUFACTURER’S AGENT wanted
for exclusive territory in South East-

ern, Central Eastern and Middle association matters and seem to be
States to handle unconditionally taking their organization _serlously.
guaranteed radio tubes. Give refer- There will be no genera! spring 1‘8d1.0
ences and qualifications. Box 476 show but each dealer will display his

merchandise at the time and in the
manner best suited to his needs.

August Johnson, president of the
Transport Corp. of Seattle, Brunswick
radio distributors, is of the opinion that
the radio industry is showing a ten-
dency toward a more constant volume
of sales, month by month, rather than
extreme seasonal changes.

“Every new development of radio in-
creases this tendency away from sea-
conal use, and the corollary, seasonal
sales,” said Mr. Johnson. “In the past,
circumstances have conspired against
much late spring or summer use of
radio. Programs have slacked off; in-
terference and static have increased and
it has heen assumed that people do not
care for radio entertainment when there
are other things to do.

“As a matter of fact, there is just as
much radio news of interest in summer
as any other time, music is as good
then as in winter. The modern radio
quite successfully overcomes the diffi-
culties in transmitting which summer
weather causes. Furthermore radio has

TALKING MACHINE and RADIO
WEEKLY, 146 Water street, N. Y. C.

OUGHLY EXPERIENCED RETAIL
RADIO STORE EXECUTIVE; ag-
gressive, capable, responsible, busi-
ness builder, seeks connection with
retail organization in or near New
York where qualifications and ability
are recognized. Box 480, TALKING
MACHINE and RADIO WEEKLY,
146 Water street, New York.

work and can offer an acquaintance
with over 800 wholesale radio distri-
butors throughout the United States
and strong dealer acquaintance so
that I can work anywhere. My ex-
perience covers 9 years of satisfac-
tory radio selling with a few nation-
ally-known manufacturers. Box 487
TALKING MACHINE and RADIO
WEEKLY, 146 Water street, N. Y. C.

MANUFACTURERS

RADIO BUYER MANAGER WANTED

become a national habit, almost indis-
I S agents wanted pepsible for the successful summer
for excluslv.e territory in New Yorkvcamping trip, dance ,boat ride or auto-
Pennsylvania or New England states,
to handle a complete line of dry cell
radio batteries and radio tubes. Give
references and experience in detail,
Box 471, TALKING MACHINE and
RADIO WEEKLY, 146 Water street,
New York.

mobile tour.”

Seattle Hardware Co. reports excel-
lent success with their new Sparton
580. It is encased in a handsome high-
boy cabinet and contains ten tubes in-
cluding the rectifier. The set is re-
tailing at $169.50 and one-half of the
original shipment is exhausted caus-
ing considerable anxiety as to whether
the supply will be sufficient to last until
additional stocks can be received.

Leo Steinhauer has been enjoying
considerable success pursuing sales of
Kennedy radios via the “Full Dress”
route. Mr. Steinhauer, who is a member
of the staff of Schram & Ware, Inc,
carries his full dress suit with him
and before calling on his prospect dons
the evening attire. His argument is

by one of the largest radio stores
in Detroit. Since it will be necessary
to do all buying you must know how
to get the lowest prices and the
greatest discount. Must have the
ability to build around yourself the
sort of personnel that will satisfy
customers and put over sales; in
short, you must be a high-grade, all-
around man. The position is steady
and a good one for the right man.

Address Box 473, TALKING MA. therefore the utmost dignity and cere-

that Kennedy is the “Royalty of Radio,”

est References, Box 472, TALKING
MACHINE and RADIO WEEKLY,

146 Water street, New York. \Waizap G, o Mol

CHINE and RADIO WEEKLY, 146

YOUNG LADY-—Office manager, steno-
grapher, familiar with ecredits and
collections. Several years experience
in furniture and radio field, desires
connection. Box 1000, TALKING
MACHINE & RADIO WEEKLY, 146
Water street, New York.

1930. Milton Fischer,

FISCHER DISTRIBUTING CO. Mil-
ton Auster has withdrawn from this
partnership, and will not be liable
for debts incurred after January 18,

mony is appropriate for its proper pre-
sentation. Recently Mr. Steinhauer
sold Galvin Hopper, head of the Hop-
per-Kelly Co., in Tacoma, an exclusive
Kennedy franchise for that city. Mr.
Hopper was so favorably impressed by
the “Dress-up” idea of presentation
that he said: “Our organization is all
‘dressed up’ and ready to present the

t remaining Kennedy radio to the public of Tacoma.
partner, will continue the business

and will be solely liable hereafter.

It is truly the ‘Royalty of Radio’ as a
demonstration will convince you. All

the fincr things in radio have been put
into Kennedy receivers.”

Tom . Phillips, sales snpervisor of
P, A. D, Andrea, Ine., Long Island, was
a Seattle visitor last week, taking in
this ¢ity on his national tour of inspec-
tion. With him on his local visit was
11. S. Lyman, Washington-Oregon sales
manager. Announcement was made
by these gentlemen that Hunt & Mof-
fett, of Tacoma, of which H. D. Cowles
is vice-president and general sales man-
ager, has Dbeen selected as Western
Washington distributor of Fada radios.
A Seattle outlet is contemplated by the
new distributors, but announcement at
this time would be premature. Mr.
Lyman is planning an early removal
of his headquarters from Portland to
Seattle, taking up his residence at the
Olympic Hotel.

“We are making sales plans for the
new year far surpassing anything we
have done heretofore, in our relatively
long experience in the radio industry,”
said Mr. Phillips. “We are convinced
that business everywhere is going to
be better than ever before, particularly
in the Pacific Northwest.”

Charles W. Toner, president of the
Meyer-Toner Co., of Seattle, is now
selling pianos to the grand children of
his original customers. Mr. Toner says
of the music business, “I believe that
1930 will be the most prosperous year
in the history of Seattle. I have been
in business here for more than thirty
vears, selling pianos to three genera-
tions. Seattle is a great city—it has
a great and ever growing population—
and we have a great year ahead.” Mr.
Toner is regarded as one of the most
alert and progressive merchants in the
city, despite his advanced age. He was
a famous organist in Eastern cities, in
his youth. —PATTERSON.

E. PALMER, JR., WRITES
BOOK ON SHORT WAVES

What is believed to be the first book
on short waves and international radio
communications has been written by
Eric Palmer, Jr., son of the well-known
radio trade figure, and will soon be
published by Horace Liveright, Inc,
New York. Young Palmer is the oper-
ator of amateur station W2ATZ in
Brooklyn. The book is being published
under the title of “Riding the Air
Waves.”

=

TONE ARMS - SOUND BOXES
PHONOGRAPH MOTORS

All styles of Phono-
graphs, Tone-Arms and
Sound Boxes, made by
one of the most cele-
brated European manu-
facturers.

Write for Particulars

THORENS, Inc.

Sole Distributors for U. S. A.
450 Fourth Ave., New York City ‘
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Northern Distributing Co., Inc.

“Wishes to Announce its c%ppoz'ntment das

Wholesale Distributor
of

Radio ~ Panatrope with Radio + Records

IN NORTHERN NEW JERSEY AND
STATEN ISLAND, N. Y.

Northern Distributing Co., Inc.

Wholesale Distributors

235 Halsey Street Newark, N. J.
Tel: Mulberry 1831
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RADIO SITUATION
EASING UP IN THE
WINDY CITY ZONE

LYRIC FACTORY 1S MOVED

Silver-Marshall in Full Produc-
tion—Majestic Set Sales Show
Gain Over Same Month a Year
Ao,

CHicaco, ILL., Friday.

The local radio situation is gradu-
ally clearing and more cheerful com-
ments are beirg made as to the out-
look.

The manufacturing plant of the All-
American which has
to its new
N. Y., ex-
final shipment of
machinery, stock, ete,, this week, Mean-
while, decision as to what shall be done
with the cxecutive offices has not been
made, and the officials are to decide
within the next week or so.

The Triangle Electric Co., which for
some time has been Howard distributor
here, has discontinued that representa-
tion because of the Howard company’s
plans for conducting its own marketing
plans from Chieago. Meanwhile, Leon-
ard Cohen, radio sales manager for
Triangle, is loking around for a new
line to handle.

Silver-Marshall, Inc., is in full pro-
duction on a night and day schedule,
with orders now on hand to insure

Mohawk Corp.,
been in process of moving
base at North Tonawanda,
peets  to complete

steady operation until the middle of
March. Howard W. Sams, formerly dis-
trict manager for E. T. Cunningham,
Inc.,, who recently became affiliated
with Silver - Marshall, is cnthusiastic
over Silver radio prospects, and in this
he is borne out by D. S. Hill, assistant
sales manager, in Atlanta this week,
from which section he is reporting ex-
cellent prospects. Harold C. Bodman,
sales manager, has been visiting dis-
tributors in New York and other East-
ern cities including Philadelphia, and
when he returns to Chicago he is sched-
uled to leave for an extensive tour
through California.

An innovation in the form of a so-
called “luncheon cabinet” has been
formed of executives of the Kellogg
Switchboard & Supply Co., whereby the
department heads gather at lunch to
discuss problems. Lunch is served, the
service being arranged by William .J.
Leighner, works manager, and while
the first day only eight exccutives were
present, it was decided to invite the
assistant department heads so as to
give all an opportunity to participate
in the discussion.

Sam Schrager, who for ycars has
conducted the 8. & S. Phonograph Shop
in the Becker-Ryan department store,
which establishment has been pur-
chased by Sears-Roebuck & Co., has
given up the department and is now
with the City Radio Store at 6403 S.
Halsted street,

When stockholders of the Grigsby-
Grunow Co. met February 4, President
B. J. Grigsby stated that the company’s
sales for January were $5,668,788, as
compared with $5,255,975 a year ago.
In addition he announced that dealers’
requisitions for the month greatly ex-
ceeded production,

Decision is pending, according to

1o act as “pinch hitter.”

evening.

years’ of salesmanship.

146 Water Street

A “Pinch-Hitter” for You
In Metropolitan Territory

UE to changes of policy on the part of the famous
manufacturer whom I have represented for the
past 5 years, I am in a position to connect with a new
line—radio, phonographs, tubes or allied products—
with which a permanent future is assured.

From Westchester to Coney Island, I know the re-
tail trade thoroughly and they know me—in fact,
whenever my employers have had a “hard nut to
crack” they have called me out of my routine duties

Sixteen vears in the business, with experience in
every phase of retailing, jobber sales and factory sales
promotion. I am the sort of fellow who tops off a good
day’s work by helping the dealers sell my line in the

Fine references from some of the best people in
. the industry—only 3 previous employers in my 16

Box 475
THE TALKING MACHINE and RADIO WEEKLY

New York
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local officials of the Sonatron division
of the National Union Radio Corp,
whether to re-open the Chicago unit
for manufacturing purposes, or con-
tinue it as in the last few months as
a warehouse, This matter is expceted
to be settled shortly. D.J. Quinn, vice-
president and sales manager, has been
visiting dealers and distributors in the
South and Southeast, having been in
Louisville last week and early this week
in Detroit. T. W. Quilter, advertising
manager, becanse of the change in
manufacturing and office arrangements,
is now in the sales division and is cov-
ering local territory,

Production at Zenith Radio Corp.s
plant is right up to normal, and in fact.
plans are being made for a possible in-
creasc.  Right now 800 sets are being

* shipped daily, and with an excellent

January record, say company officials,
February is starting out just as good,
if not better,

Two young bandits, walking in on
Manager A. E. Shurr, of the Atlas
Radio Sttore at 226 8. Wabash avenue,
last Tuesday night, torccd Shurr and
two clerks into a rear room and took
the contents of the cash register, $800.

J. K. Utz, manager of radio sales for
the Kellogg Switchboard & Supply Co,
is on a short business trip to Kansas
City this week. Production at the Kel-
logg plant is about on a par with a
year ago this time, according to com-
pany ofticials.

Walter McGill, of the McMillan Radio
Corp., returned late this week from a
ten-day tour of the east, spending the
tinte in visiting the big distributors and
sizing up the future market for Me-
Millan radios.

C. 8. Tay, president of the firm bear-
ing his name, which is the local Bosch
distributor, reports a great deal of in-
terest has been manifested by the pub-
lic who visited the Reo exhibit at the
Stevens Hotel during the recent auto-
mobile show. Reo cars were exhibited
equipped with special Bosch radios,
and the manufacturers of the Reo have
announced that the Bosch radio will be
optional equipment on Reo cars.

C. R. Ward, of the local office of the
Magnavox Co., reports considerable
improvement in inquiry in the last few
weeks tfor Magnavox speakers by deal-
ers and manufacturvers, indicating that
business with the latter has taken a
turn for the better. F. T. Chase, sales
manager of the Chicago district, is in
New York and may visit Bostor before
his return next week.

After having completed his recent
tour of the local district and spent some
time at the office here of the Perry-
man Electric Co., R. B. Lacey has re-
turned to North Bergen, N. J., to re-
sume his new duties as general sales
manager. His office here reports a
quickened intevest in tubes, though
sales are made by intensive work.

Thé Harrison Wholesale Co., whole-
salers of auto parts, batteries and radio
cabinets and accessories, which has
been located for some time at Michigan
avenue and 18th street, will move about
February 18 te 851 W. Washington
houlevard, in the heart of the west side
wholesale district.

Henry C. Forster, of Utah Radio
Products Co., has been out of town this
week on company business, expecting
to veturn Monday. His office reports
local business very satisfactory.

L. P. Mack, of the Thorola Radio
Products and the Allen Manufacturing
Co., who has just returned from a ten-
day trip to New York and the east,
says business here is very good com-
pared with things east, where he found
activity very low.

0. P. Smith Is Appointed
Webster Sales Manager

Cuicaco, Ius., Saturday.

The Webster Co.. this city, maker
of electric pick-ups. power amplifiers,
variable faders and associated radio
accesories, has appointed O. P. Smith
as general sales manager.

Mr. Smith is well known in the radio
and electrical fields, and was formerly
head of the O. P, Smith Co., manufac-
turers’ vopresentative tirm. He is an
eleetrieal engineer by profession and
has been aetive in association work,
having been a member of the Electric
Club. Midwest Radio Trades Associa-
tion, and the Chicago Representatives
Association, which he headed last year,

ATWATER KENT JOBBER
STAGES MOVIE TIE-UP
Trenton, N. J., Friday.

Harry Hearnen, Atwater Kent radio
distributor, of this city, and the R. K.
0. Picture Corp. recently cooperated
in a radio-movie tic-up that proved a
suceess from every ang'e, according to
reports,

The special Kent motion  picture
trailer showing intimate glimpses of
the manufacture of the set in the Phila-
delphia plant, was shown on the screen
at the Trent Theatre and an elaborate
Atwater Kent radio display was staged
in the lobby of the theatre. The Atwater
Kent Radio Show occupied equal space
with the featured picture, “Sally” on
the lighted entrance canopy.

Attractive display cards tieing-up
A-K radio and “Sally” were shown in
the dealers’ windows.

Ohe
QERFECT
COMBINATION

NORTH WARD

RADIO CO./nc.
367 PlaneSt.Newark.N.J.
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VAN ASHE RADIO CO.
IS EXCLUSIVE FADA
JOBBER IN ST. LOUIS

FIRM IN NEW QUARTERS

Atwater Kent Dealers in Valen-
tine Day Tie-Up—Hundreds of
Obsolete Sets Burn in Spec-
tacular Bonfire.

St. Louis, Mo, Saturday.

been
the
The firm has opened for

The Van Ashe
appointed exclusive distributor of

Radio Ca. has

IFada line.
business in its new quarters at Walnut
and Tenth three blocks south
from the store at Pine and Tenth.

The new quarters are in a new huild-
ing ideally cquipped and adapted to
radio wholesaling. An elaborate repair
department is to be maintained, includ-
ing a laboratory and testing equipment,
%0 that any make of set can be serviced
for a dealer. The sound engineering
department of the company will he con-
tinued, and dealers will be assisted in
designing and installing reproduction
systems in schools, theatres and the
like.  The firm's kits, accessories and
replacement parts business will be con-
tinued.

The Van Ashe Radio Co. was estah-
lished nine years ago.  Its officers are:
W. W. Van Sijckle, president, and
George W, Van Sickle, seeretary-trea-
surer. It has been at the DPine and
Tenth streets corner since 1922, and
has heen one of the principal radio fans'
rendezvous in the Middle West. It pio-
neered distribution of several nationally
known radio lines, and developed a husi-

streets,

SONGS THAT
REALLY SELL

OUTSTANDING SELLERS IN
OUR POPULAR CATALOG

LITTLE BY LITTLE (from *“The Sophe-
more™)

LOOK WHAT YOU'VE DONE TO ME
(from “Why Leave Home")

I)\N(I‘ AWAY THE NIGHT (from
“Married In Hollywood"')
THE RIGHT KIND OF MAN (from

“Frozen Justice”)

'IAl\h FVPR\THIN(. BUT YOU (From
")

"Song of Love'

YOU'LL FIND YOUR ANSWER IN MY
EYES (From “Romance of Rio Grande™)

SITTING BY THE WINDOW (from “A
Song of Kentucky™)

A NIGHT OF HATPINESS (from *“A
)

Song of Kentucky™

Hits From ““Sunny Side Up”

IF I HAD A TALKING PICTURE OF
YOU

AREN'T WE ALL?
SUNNY SIDE UP
TURN ON THE HEAT

Hits From *Marianne”

MARIANNE

WHEN I SEE MY SUGAR (I Get A
Lemp In My Throat)

.
De Sylva, Brown and Henderson, Inc
Musle Publishers
745 Seventh Avemue, New Yerk

Fine Sale of Majestic “Prosperity Models”
Reported by Radio Equipment Co. of Texas

Radio Equipment Co, Evecutive and Sales Personnel

DavLLas, TEX., Thursday.
The new line of Majestic “Prosperity
Models” ig enjoyving an unusually fine
sale throughout Texas, according to
W. L. Cohn,
Equipment Co.

president of the Radio

of Texas. with head-
quarters in this city and branches in
Houston and San Antonio. Dealers in
this State recently attended a gather-
ing conducted here by the local dis-
tributing organization for the Grigsby-
Grunow Co.,, Chicago.

The accompanying photograph shows
the executives and sales foree of the
tadio Equipment Co. of Texas gath-
ered at the dealer meeting.

Those in the picture reading from
left to right are, seated: C. H. Vaug-
han, manager of San Antonio branch;
B. G. Powell, advertising and sales pro-
motion manager; C. K. Cohn, vice-
president and director of sales; W. L.
Cohn, president; Linwood Griffin, sec-
retary and treasurer; Dan F. Carey,
of the Houston branch.

manager
Standing: J. 8. Schloemer; Ruie
Nichels, A. K. Bain, G. . Weber,

(i. G. McBride, of the sales promotion
department; H. P, Spiegel. W. G.
Champion, W. T. Blythe, assistant
sales manager; W. D, McAnally, R. L.
Broyles, I*. F. Roach and I°. M. Gab-
bert.

ness with custom set builders and fans
who built their own reccivers that ex-
tended  even to Hawaii and  South
America.

In the last two years it has swung
more into the wholesaling of factory-
huilt sets, but its radio parts business
has heen maintained, especiallly be-
cause of the number of radio enthusi-
asts who have come to regard it as a
center of information ax we'l as of
radio -parts supplies.

A number of dealers throughout the
downtown section and in the West End
have installed Valentine window ris-
plays featuring the Atwater Kent 55.
These displays exhibit the radio in the
center of a large red cut-out heart.
I'rom this heart lead red and white
ribbons reaching to smaller hearts on
the window glass. These hearts carry
the letters of radio stations that enjoy
a considerable popularity in St. Louis.

Sheet music dealers, too, as well as
phonograph dealers are instilling the
Valentine spirit into the window dis-
plays and merchandising stunts.  un-
leth’s music shop on Locust street has
an entire window devoted to “Sweet-
heart Songs.” This window is decorated
with red hearts and comprises an at-
tractive display. with all the hrilliant
eolored covers of the sheet music. Kie-
selhorst’s installed a Valentine window
\\hn\y niessage was to “Say It With
" A placard in the window ad-
mnm\hul young swain< to carefully
select a number of titles whose titles,
when put togther, would, convey mes-
sages  of  love. Other  suggestions
nierely mentioned the titles of different
songs as Valentine gifts. in red Valen-
tine wrappers,

Hundreds of obsolete radio sets were
recently set afive by the officers of the
St. Louis Radio Trades Association in

its campaign to rid the air of man-
made static wherever possible, During
an inspection tour conducted by this

association last year it was found that
old  regenerative sets  were causing
serious interference with reception in
neighborhoods where they were being
operated, The result was the burning

of 1,200 old and obsolete sets on the
10th of last Oectober. The psychologi-
cal effect of this bonfire was so force-
ful that dealers recently held another
conflagration, this time of their own
aceord, in which hundreds of old bat-
tery sets were burned. These sets were
all accepted by dealers in trade.

The Hub Furniture Co. is employing
an unusual merchandising, or advertis-
ing idea which is producing results.
This company is located a little way
from the central downtown business
district, and consequently must rely
on its advertising to bring customers to
its doors. When the new Mark Twain
hotel opened recently at Ninth and
Pine the ground floor on Pine was
vacant. Shops will eventually oeccupy
these rooms bhut until they are rented
the Hub company is using the windows
to advertise its radio department. Five
windows are used, one cach for Atwater
Kent, RCA, Zenith, Majestic and Stew-
art-Warner. A bright modernistie back-
ground compells attention. One model
of each radio is exhibited.

—N. B. TERRY.

A-K SELECTIVE SALES
DRIVE SELLS SETS FOR
CALIFORNIA RETAILER

PPasadena, Calif., Wednesday.

Clare Brady. Atwater Kent dealer
of this city, has enjoved unusual success
in concentrating on sales with 200
nanmes on his A-K selective selling cam-
paign list—a direct mail drive consist-
ing of six pieces mailed at intervals
during two months. Out of this group,
Mr. Brady has already sold nineteen
Kent sets and has thirty live prospects
with whom sales are pending.

Mr. Brady is one of the thousands
ol Atwater Kent dealers throughout
the country who have been *cashing in”
recently on efforts expanded in the
selective selling campaign.  Almost a
million persons have received the sclec-
tive selling campaign literature sent
out by Kent dealers.

YOU CANT GO WRONG,
WITH ANY 'FEIST SONG

%zc}zlt/ ltsA HIT~ Sunéas Shootin’

UUST CANT BE
BOTHERED WITH ME’

Just A'Natural’ Hit/

‘FUNNY, DEAR., WHAT
LOVE CAN DO”-

%udy Vallee Picked Another Great Sy
LOVE MADE A Gypsy
OUT OF M.

The Waltz Hit Of The World’

'LOVE ME’

JoSire New Waltz Hit by the Wiiter of Romom,

T HAPPENED IN MONTEREY

vom PAULWHITEMANS Pcture” The KING 0£JAZZ

uﬂabel Haynes Delight{ul Fox Trot Sorg

'DO YA LOVE ME’

JUST A TINY BIT-DO YA

Diff vent and Unusual/

'WE LOVE US’

(ahns & Foritos Charming Waliz Song/!

ILOVE YOU SO’

Sensational Waltz Son
*YOU
IN MY ARMS”’

CThe Fox Qvot Hit From'RioRita’
\SWEETHEART, WE
NEED EACH OTHER

Bigder And Bez‘wr Than fver/
\ I'M JU

VAGABOND LOVED.

W\ One Of The Real Hits/

SATISFIED

Bright/ Snappy# Danceyt

'THE TALK OF
THE TOW

(Rube Blooms Descriptive Masterpiece

'SONG o= BAYQU
LEO FEIST i«

231 w.40t s, NEW YORKw

from RioRitd"

a2
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Atwater Kent Set That “Takes the Cake”
Was Christmas Memento to the Founder

[Special to THE WEEKLY]
PHILADELPHIA, PA., Friday.

One of the oddest “Atwater Kent
radio sets” that ever was built reposes
in the main ofTices of the Atwater Kent
Manufacturing Co., reflecting in many
colors of confectioner’s sugar the exact
appearance of the newest Atwater
Kent product. It is a cake, in the same
dimensions as a genuine set and made
by the chef at A. Atwater Kent’s estate
near Ardmore, Penna., as a Christmas

remembrance for Mr. Kent. By con-
spiracy with the factory, the chef se-
cured the dial, cover-plate and knobs
for official Atwater Kent production
and mounted them in the cookie.

Mr. Kent, as the soul of hospitality
to visitors, was reported to be all for
each man’s cutting himself a piece of
cake when the gift was brought from
the kitchen and it was decided to show
it at the main offices. He was pre-
vailed upon, however, to keep the cake
intact and it remains as a treat to the
visual no less than the gustatory sense.

Straus-Bodenheimer Co.
New Brunswick Jobber

Houston, Tex., Friday.

The Straus-Bodenheimer Co., whole-
sale radio organization of this city, has
lieen appointed distributor of Bruns-
wick radio, Panatrope with radio and
records for the south, southwestern,
southeastern and central part of Texas,
comprising a territory of about half
the State, it was reported here today.
In the past, the Brunswick-Balke-Col-

lender Co., Chicago, has conducted its
operations in this territory through its
own branches.

A Brunswick dealers’ meeting was
held recently by the Straus-Boden-
heimer Co. at which plans for the year
were outlined. The new 1930 line of
Brunswick radio is now ready for de-
livery and is now being exhibited by all
Brunswick dealers.

The company also maintains a branch
in San Antonio. Officials of the whole-
sale firm are enthusiastic over the pros-
pects of the Brunswick line.

651-653 Atlantic Ave.

MEET THE FAMILY

y [ ®
4
EXCLUSIVE DISTRIBUTORS
Richmond, Nassau, Suffolk and Queens

Counties, also Serving Kings County

Specialty Service Corporation
“SERVICE” Is Qur Middle Name

Tel: Sterling 7800

ELECTRIC
RADIO

Brooklyn, N. Y.

229-281 FRONT STREET
Put in 1, 5, 10, 25,

SPRING LUBRICANT

LEY'S GRAPHITE PHONO SPRING LUBRICATION
L8 MAKES THE MOTOR EFFICIENT
Now Being Used in_ Over 5,000,000 Spring Motors
Adopted as the Standard Lubricant by Leading manufacturers
PREPARED IN PROPER CONSISTENCY
in t Ri Out of Motor, Dry Up, or Become Sticky or Rancid
Will Not Run R:m:lnu in Original Form Indefinitely

ILSLEY - DOUBLEDAY & CO.

50-Lb. Cans for Dealers
Write for Special Proposition to Jobbers

New York
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QUERIES AND ANSWERS

Silver Mast Aerial
Editor,
TALKING MACHINE
and RADIO WEEKLY:

Please advise name of manufacturer
of Silver Mast Aerial and also name
of manufacturers of a good ball aerial.

W. G. Walz Co.,, °*
El Paso, Texas.

Ans.—Premax Products, Inc, Nia-
gara Falls, N. Y., makes Silver Mast
aerial. Try Yahr-Lange, Inc., Milwau-
kee, Wis,, for ball aerial.

Recording Sound Boxes
Editor,
TALKING MACHINE
and RADIO WEEKLY:

We are in receipt of an inquiry for
sound boxes for making phonograph
records as follows: Onc for orchestra;
one of instrumental solos; one for jazz
music; one for songs with guitar ac-
companiment and one for songs with
piano background. The Chas. H. Dit-
son & Co. has told us that you will be
able to advise our client.

Very truly yours,
Carr Bros,, Inc.
65 Broadway, New York.

Ans.—Western Electric Co., 90 West
street, New York, will probably solve
your inquiry for you.

Electric Troubles in France
Editor,
TALKING MACHINE
and RADIO WEEKLY:

We are very much interested in
communicating with American manu-
facturers of the following devices: 1.
to control the flow of the electric cur-
rent into AC or DC electric radio sets;
2. A filter to check noises in radio sets.
Will you kindly advise us of the names
of the manufacturers of the above pro-
ducts? Would you give our name to the
respective manufacturers to send us
their offers?

Yours very truly,
Maurice  Jacoviac,
Paris, France.

Ans.—The Ward-Leonard Co., Mount
Vernon, N. Y., in re query Number 1.
The Tru-tone Sales Co., 116 Worth
street, New York, and Electrad, Inc.,
175 Varick street, New York, for a
noise filter.

Wants to Establish Record Studio
Liditor,

TALKING MACHINE
and RADIO WEEKLY:

Will you kindly advise where record-
ing cquipment such as is being used
by Mrs. Enrico Caruso in her New
York recording studio, can be pur-
chased. I am interested in establishing
such a studio here.

Yours very truly,
C. E. Taylor,
La Dez Cigar Co.,
Denver, Colo.

Ans.—Speakeophone Corp., 55 West
Forty-second street, New York.

All of Whom Are Welcome

The TALKING MACHINE & RADIO
WEEKLY is in receipt of letters from
many prominent firms in the industry

thanking us for referring to them the
inquiry of Mr. Albert J. West’s for
electrical pick-ups. Among the firms
communicating with Mr. West, and who
wrote to this publication were: A. H.
Grebe & Co.; Ultraphonic Products
Corp.; F. A. D. Andrea, Inc., Grigsby-
Grunow Corp.; United Air Cleaner
Co.; Kellogg Switchboard & Supply
Co.; All- American - Mohawk Corp.;
Brunswick-Balke-Collender Co.; Chas.
Freshman Co., Inc.; Thomas A. Edi-
son, Inc.; American Bosch Magneto
Corp.; Colonial Radio Corp.; and the
Radio-Victor Corp. of America. Mr.
West’s letter follows:

My agent in Buenos Aires, Argen-
tine, who is a large handler of pho-
nographs and radios, has asked me to
mail him at once a very powerful elec-
tric pick-up. Would it be possible for
you to submit my inquiry at once to a
few good makers of this appliance and
have them give me details and lowest
jobber’s prices, so that I could order
a sample from the one whose article
most closely answers my agent’s re-
quirements.

Cordially,

Albert J. West,

35 So. Dearborn St.,
Chicago, Il

FAIR SALES REPORTED
BY MEMPHIS DEALERS

Memniphis, Tenn., Saturday.

Bright sunshine has taken the place
of the frigid weather. Spring seems
not far away and merchants and farm-
ers are getting ready for it. Radio
and phonograph shops are having fair
trade.

The Wayne Spinks Co., 182 Union
avenue, Atwater Kent radio dealer, was
among the firms that co-operated with
Braid Electric Co., Kent distributor, is
staging a radio show at Loew’s State
theatre, this week. Others participat-
ing in the show included Adams Radio
Co.; Armstrong Furniture Co.; New
Bry'’s; Belvedere Stores Co.; J. Gold-
smith & Sons Co.; Lowenstein’s; Meis-

ter Tire Co. and National Furniture
Stores.

Belvedere Stores Co., 1624 Union
avenue, reports lively business in

Brunswick Panatrope with radio.

Rhodes-Jennings Furniture Co., 8.
Main and Gayoso, devote a section of
the store to Philco radio in which they
report good activity.

Graham & Van Natta, 1359 Madison
avenue, and 13 South Cleveland, Cross-
town section, are among the leading
Edison radio dealers in the Memphis
suburban zone.

ATWATER KENT RADIO
INSTALLED IN SCHOOL

Chicago, 1., Friday.

An Atwater Kent radio model 66 has
recently been installed in the Cross
School, this city. The Reed Radio Co.,
dealer, here, made the installation. The
set is especially designed for school
purposes and is capable of serving fif-
teen loud speakers. All speakers may
be cut in or out at will. Three speakers
were installed in the auditorium of the
school.



THE TALKING MACHINE and RADIO WEEKLY 37

&7 K &5 . A0 X K177, 0 Y 2 parl %! X5 x5 AR 4 R, R P

In Connection with the Sixth Annual

=~ R.M.A. Convention and Federated Radio Trade Assn. Convention

HE fourth annual R. M. A. trade show will he roof, on one floor, making it casy to gel a comprehen-
i I held this June in Atlantic City, the playground sive view of the entire trade show.

f America, the country’s pre-eminent convention \ L .
k= of Americy, the ¢ vl The June trade show marks the begining of radio’s

= city. I will be the largest trade show in the history
of the radio industry, twice as large as last year's
Chicago show.

new vear. The most responsible manufacturers exhibit H
and demonstrate their latest models and accessoriey .
on this occasion. It behooves evervone connected with

Atlantic City offers more hotels. better accommoda- the radio industry to visit the trade show this year,
tions, more to sec, hear and do—this is the one trade which will be the most interestimg and important radio
show you cannot afford to miss. gathering ever convened.

© The Atlantic City Auditorium, facing the hoardwalk Hotel reservations should he made through the Atlan-
and cooled by the breezes of the Atlantie ocean, is the tic City Convention Bureau, Atlantic City, New Jersey.
largest convention hall in the countrv. All exhibition Invitation credentials for the trade show will be mailed
booths and demonstration rooms will be under one to the trade about May 1st.

Reduced round trip rates on all railroads.

RADIO MANUFACTURERS’ ASSOCIATION TRADE SHOW, ROOM 1904, TIMES BLDG., NEW YORK.

Under Direction of U. J. Hermann and 6. Clayton Irwin, Jr.




TRADE DIRRCTORY OF
LEADING FIRMS IN
THE INDUSTRY
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RADIO SET AND SUPPLY

MANUFACTURERS
sli-American Mohawk Corp. .......... Chicago, ML
Amrad Corp. ... .. veeene Medford Hillside, Mass.
Andrea, Inc., F. £ D.......Long Island City, N. Y.
dmerican Bosch Magneto Corp., Sglln:ﬂeld, Mass.
Atwater Kent Mfg. Co. ........... ladelphia, Pa.
Barty Radie Co.,, .......... Long Island City, N. Y.
Bremer-Tully Mfg. Co. ......ccovvvnnns Chicage, IIL
Brunswick-Balke-Collender Co. ........ Chieage, IIL
Colonial Radio Corp., 256 Wilber Ave, L. I. C, N. Y.
Crosley Radio Corp. .......ccvcvvvnns Cincinnati, 0.
Edison, Ine,, Thos. A. ............ Orange, N. J.
Grebe & Co., Inc., A. H. ...... Richmond Hill, N. Y.
Grigsby-Grunow Co. ......coveerieannns cago, 11l
Gulbransen Co., The ................ Chicago, Il
Howard Radio Co. .............. Chicago, Illinois

Kellogg Switchboard & Supply Co. .. Chicago, Il

Kennedy Corp., Colin B. .. South Bend, Ind.
Kolster Radio Corp. .......cccvvunne Newark, N. J.
Mills Novelty Co,, ... ............ .. Chicago, IlL

Philadelphia Storage Battery Co., Philadelphia, Pa.
RCA-Victor Co., Inc. . .. ... ... ... New York
Sentinel Mfg. Co., 9715 Cottage Grove Ave., Chicago

Silver-Marshall, Inc. .... ........... Chicago, It
Stewart-Warner Corp., 1838 Diversey Pky., Chioago
Sparks-Withington Co. ............. Jackson, Mich.
Sterling Manufacturing Co. ...... Clevelnn(i, Ohio

Stettner Phono. Corp., 669 Kent Ave., Bklyn, N. Y
Stromberg-Carlzon, 1060 University Ave., Rochester

Trav-ler Mfg. Corp., 3408 N. Halsted St., Chicago

Ware Manufacturing Corp. ........ Trenton, N. J.
Zenith Radio Corp. .......... 3620 Iron St., Chicago
TALKING MACHINE AND RECORD
MANUFACTURERS
Brunswick-Balka-Collender Co. ............ Chicage
Capehart Corp. ................ Fort Wayne, Ind.
Caswell Mfg. Co. .......cecvvecens Milwaukee, Wis.
Columbia Phonograph Co., 1819 Broadway, New York
Edison, Inc., Thos. A. ............... Orange, N. J.
Everybodys’ T. M. Co. .......... Philadelphia, Pa.

Okeh Phonograph Corp., 11 Union Sq. West, N. Y.
Radio-Victor Corporation of America ... New York

Sonora Phono. Co., Inc., 50 W. §7th St.,, New York
ELECTRIC PICK-UPS

Pacent Elec. Co. ...... ... 91 Seventh Ave., N. Y.
Upco Products Corp. 270 Lafayette St., New York
Webster Electric Co. ................ Racine, Wis.

RADIO CABINETS AND TABLES

Bogalusa Furniture Mfg. Co., ...... Bogalusa, La.
Eastern Cabinet Co., Ltd., Univ. Pl at 9th St. N. Y.
Ebert Furniture Co. ................. Red Lion, Pa.
Federal Wood Prod. Corp., 206 Lexington Ave, N. Y.
Hawley & Mackenzie ....56 W. 42nd St., New York

Pooley Co., The ................. Philadelphia, Pa.
Radio Cabinet Manufacturing Corp. .. ..Chicago, Il
Red Lion Cabinet Co. ............ Red Lion, Pa.
Radio Cabinet Mfg. Co. ............ Chicago, Il
Radio Master Corp. .............. Bay City, Mich.

Showers Bros. Co. . ... ... Bloomington, Ind.
Stettner Phono. Corp., 668 Kent Ave., Bklyn, N. Y.
Superior Cabinet Corp., 206 Broadway, New York

Udell Works ................ Indianapolis, Indiana

PHONOGRAPH NEEDLES

Columbia Phanoznah Co., 1819 Broadway, New York
Okeh Phonograph Corp., 11 Union Sq. West, N. Y.

gonora Phomo. Co., Inc., 50 W. 57th 8t., New York

Wall Kane Needle Co. ....3922 14th Ave., Brooklyn
TALKING MACHINE PARTS

Diehl Mfg. Co. .............. Elizabethport, N. J.

Beneral Industries Co. ................. g 0.

Thorens, Hermann, 450 Fourth Ave, New Y N. Y.

Pacent Elec. Co. ...... 91 Seventh Ave., New York

Upco Products Corp. .... 270 Lafayette St., N. Y.
United Air Clo:A.ner Co., Cottage Grove Ave., Chicago

RADIO, TALKING MACHINE AND
RECORD WHOLESALES
Aeolian Co. of Missouri ......... St. Louis, Mo.

Adirondack Radio Distributors .. Albany, N. Y.
Air-Ola Radio Co. .......... .Huntington, W. Va.

Alexanders, Inc. ..... ... 3 . 60th St., New York
Alter Co.,, Harry ......ocovvvvioninnes Chicago, Il
Auto Hardware & Equip. Co., 246 W. 5§6th St., N. Y.
Badger Radio Corp. .............. Milwaukee, Wis.

Beckwith Co., Geo. C. . .. Minneapolis, Minn.
Blackman Distributing Co., Inc., 28 W. 28 St, N. Y.
Bluefield Hardware Co. .......... Bluefield, W. Va.
Boley-Oliver Co. ............ 1440 Broadway, N. Y.
Brown & Hall Supply Co., 1604 Pine St. St. Louis, Mo.
Bruno & Son, C 351 Fourth Ave., New York
Buehn Co., Louis .......ccvovviuennne, P'hiladlm
Burke Co., J. H., 221 Columbus Ave., Boston. b
Bushwick Distrib. Co., 1765 Bushwick Ave., B’klyn

Canton Hardware Co. .........cevcveens Canton, 0.
Capitol Electric Co. .... ndianapolis, Ind.
Capital Flectric Co. ........... ...Atlanta, Ga.
Chase Engineering Co., W.E. ...... kane, Wash.
Chicago T- M. Co. ....ccovvrnernaonnss Chicago, Ill.
Cleveland Distributing Co, ........... Cleveland, O.
Cleveland T. M. Co., 4300 Euclid Ave., Cleveland, O.
Collings & Co. ....covvevrnerineenns Newark, N. J
Columbus Ignition Co. ............... Columbus, O.

Detroit Flectric Co. ............ . Detroit, Mich.
Ditson Co., Oliver, .. ....... 10 E. 34th St, N. Y.

Ditson Co., Oliver .... ........... Albany, N. Y.
Dilworth Co., J.E. ...covvvineeenns Memphis, Tenn.
Eastern Talking Mach. Co. ........ Boston, Mass.

Edmond & Co., E. J. ....250 W. 64th St,, New York
Eisenbrandt Radio Co., Baltimore and Washington
Electric Supply & Equipment Co. ....Albany, N. Y.

Elyea Talking Machine Co. ........... Atlanta, Ga.
Everybodys’ T. M. Co. .......... Philadelphia, Pa.
Franklin Elec. Co. .. . 50 N. Seventh St., Phila. Pa.
Frederick Co.,, W. F., ............ Pittsburgh, Pa.
Girard Phonograph Co., .... Philadelphia, Pa.
Grebe Sales Co., Inc.,, ...... .. 109 W. 57 St, N. Y
Griffith Victor Distributing Corp. . ... Cincinnati, O.
Grinnell Bros. ........cooeueceeecsss Detroit, Mich.
Gross-Brennan, Ine. ..... 205 E. 42nd 8%., New York

Halsey Supply Corp., 228 Halsey St., Newark, N. J.
Hamburg Bros. .............c.00000 Pittsburgh, Pa.
Harbour, Longmire Co. ...... Oklahoma City, Okla.
Hieb Radio Supply Co. .............. Marion, 8. D.
Howe & Co. ........ 888 Boylston St., Boston, Maass.

Ingold, Inc.,, Ernest ... San Francisco, Calif.
Kimberly Radio Corp. . Chicago, Il
Koerher-Brenner Co. ..........c.... St. Louis, Mo.
K. W. Radio Co. ... .. 350 Hudson St., New York
landon & Co., Inc, W. C. ... .... Rutland, Vt.
Latham & Co.,, E. B. .. ... 250 4th Avﬁ., New York
osto

Lewis Electrical Supply Co. ......... n, Mass.
Majestic Dist. Co. of Cincinnati, . Cincinnati, Ohio
Majestic Distributing Corp. .... .. Cleveland, Ohio
Majestic Distributors, Inc., .. 1775 Broadway, N. Y.
May, Inc,, D. W. ....... 308 New St., Newark, N. J.
May Distributing Corp. .... 112 Bleecker St., N. Y.
Macgregor Radio Corp. ....... New Haven, Conn.

Mackenzie Radio Corp., 1226 Broadway, New York
McPhilben-Keator, Inc., 68-84th St., Brooklyn, N. Y.
Motor Equipment Co. ........cc oot Wichita, Kan.

Nevada Auto SulrpgoCo ............... Reno, Nev.
New York T. M. Co., 460 W. 8ith St., New York
New York T. M. Co., 856 Livingston St., Brooklyn
New Haven Elee. Co., 298 Elm St., New Haven, Conn.
North American Radio Corp., 1845 Broadway, N. Y.
North Ward Radio Co., 867 Plane St., Newark, N. J.

Parks & Hul, Imc. .............. .. Baltimore, Md.
Peirce-Phelps, Inc. ......oovvennn, Philadelphia, Pa.
Penn Phonograph Co. ....918 Areh St., Idel;ﬁlhh
Phila. Victor Dist., Inc., 282-48 N. 11th St, .
Pitta Co., F. D. ... oiiieiiiiienen Boston, Mass.
Plymouth Electric Co. ........ New Haven, Conn.
Polk, Inc., James K., ................ Atlanta, Ga.
Proudfit Co., R 8. ....cccvvvnnnnnn Lincoln, Nebr.
Radio Distributors, Inc. .......... Baltimore, Md.

Where to Buy--—- Where to Sell

e
TALKING MACHINE  |r=em o

IS REFLECTED

Radio Equipment Co. of Texas ...... Dallas, Texas
Radio Sales Co, ................ Little Rock, Ark.
Hadio buguipment (o sSoutn Bend. Imd
Radio Specialty Co., 116 W. Water St., Milwaukes
Republic Radio Corp., ............ Detroit, Mich.
Roberts Toledo Co. .........ccveivnoes Toledo, O.
Rochester Auto Part & Radio Corp., Rochester, N. Y.
Royal Eastern Elec. Supply Co., 16 W.22 8t, N. Y.
Rochester Elec. Supply Co. ........ Rochester, N. Y.
The Roycraft Co. .............. Minnes;

Sampson Electric Co., Mich. and 82nd tl.z,efhlcagv

Saviers & Son, HLE. ..........ccoveveen 0, Nev.
Seedman Co.,, G. J. cooiieieiieinen Brooklyn, N. Y.
Sharar-Hohman, Inc. ............. Rochester, N. Y.
Shaw's, Inc. ......cooveeeereionnes Charlotte, N. C.
Smith, Inc., B. W, ... veeiiiiann, Cincinnati, O.
Sorensen Co., HLE. ................ Des Moines, Ia.
Southern Hardware & Bicycle Co., Jacksonville, Fla.
Southwestern Victor Dist. Co. ......... Dallas, Tex.
Specialty Service Corp., 651 Atlantic Ave., Brooklyn
Steelman, Inc. ....... 235 Fourth Ave., New York

Standard T. M. Co. ..306 Penn Ave., Pittsburgh, Pa.
Sterling Radio Co. .............. Kansas City, Mo.
Stern & CO. . v.vvveervrnreennraans Hartford, Conn.
Superior Distributors, Inc., 160 W. 52 St., New York
Tarr, McComb & Ware Com. Co., Kingman, Ariz.
Trilling & Montague, 7th & Arch Sta., ladelphis
20th Century Radio Corp., 104 Flatbush Ave., B'klyn
United Electric Supply Co. ....Salt Lake City, Utah
Universal Radio Co., 536 Bergen Ave., New York

Van Asche Radio Co. ..........c.... St. Louis, Mo.
Victory Elec. Sup. Co., 1207 Bedford Ave., Brooklyn

ahn Co., G. H. ..........cccvvott. Boston, Mass.
Wakem & W. (.;)ple, Inc. ..oevvvieeeres Chicago, Il
Weber Radio Corp. 200 Hudson St., N. Y.

Weymann & Son, H. A., 10th & Filbert Sts., Phila.
Wildermuth, E. A. ....1061 Atlantic Ave, Brooklys

RADIO LOUD SPEAKERS

American Bosch Magneto Corrp., Springfield, Masa.
Andrea, Inc.,, F. A. D Long 1sland Tity, N. Y,

Atwater Kent Mfg. Co. ........... Philadelphis, Pa.
Brunswick-Balke-Collender Co. ........ Chicago, L
Crosley Radio Corp. -.......ccvveene Cineinnati, O.
Jensen Radio Prod. Co. ............... Chieago, IIL
Kolster Radio Corp. .........c.c0nen Newark, N. J.

Pacent Electric Co., Inc., 81 Seventh Ave., New York
RCA-Victor Co.,, Inc. .. .. . .. .... New York
Rola Co.,, The .......cvveivnnnnas Cleveland, Ohio
Stewart-Warner Corp., 1888 Diversey Pky., Chieago
Stromberg-Carlson, 1060 University Ave., Rochester
Utah Radio Prod. Co. ........ovvvnnen, Chi

cago, IIL
RADIO TUBES

Arcturus Radio Tube Co. Newark, N, J.
.. Jersey City, N. J.

Brooklyn, New York
CeCo Mfg. Co., Inc. .. ...Providence, R. 1.
Cunningham, Inc., E. . 370 Tth Ave, N..Y.
DeForest Radio Co, ............. Jersey City, N. J.

Duovac Radio Tube Corp. .... ... Brooklyn, N. Y.
Gold Seal Elec. Co. ... .. ... 250 Park Ave., N. Y.
Hyvac Radio Tube Co., Inc. ...... . Newark, N. J.

National Union Radio Corp.

. New York, N. Y
National Carbon Co. .........

New York, N. Y

Perryman Elec. Co. ....... ... North Bergen, N. J
Radio Corporation of America .......... New Yori
Sylvania Products Co. ............ Emporium, Pa
Triad Manufacturing Co,, ........ Pawtucket, R. 1
Van Horne Tube Co. ............ Franklin, Ohi¢

LUBRICANTS
Ilstey, Doubleday & Co. .. 229 Front St.,, New Yori

MUSIC PUBLISHEkS

Berlin, Inc., Irving ...... 1607 Broadway, New Yor?

De Sylva, Brown & Henderson, 745 7th Ave, N. Y

Feist, Inc, Leo ......... 285 W. 40th St., New York

Triangle Music Pub. Co. .... 1658 Broadway, N. Y
MISCELLANEOUS

American Emblem Co. .....-.......... Utiea, N. Y.

Horrocks Desk Co. ............ Herkimer, N. Y.

Peerless Album Co. ...62-70 W. 14th St., New York
Q. R. S.-DeVry Corp. Chicago, T
RADIO BATTERIES

Bond Electric Corp. ...... Jersey City, N. J.
National Carbon Co. ...... Long Island City, N. Y,




1929’s Greatest Radio Success
Will Be Still Greater in

1930

Stick to

VICTOR RADIO

ALBANY, N. Y.

Oliver Ditson Co., Inc.,.
1039 Broadway

BOSTON, MASS.

Oliver Ditson Company
179 Tremont St.
The Eastern Talking

Machine Co.
85 Essex Street
BROOKLYN, N. Y.
New York Talking Machine Co.

CINCINNATI, O.
Griffith Victor Dist. Corp.
1102 Sycamore
CLEVELAND, O.
THE CLEVELAND TALK-
ING MACHINE COMPANY
4300 Euclid Avenue

Toledo Branch:
1217 Madison Avenue

IT’S SAFEST!

DALLAS, TEX.

Southwestern Victor Dist. Co.

912 Commerce St.

DETROIT, MICH.
Grinnell Brothers
1447 First St. Cor. State

HARRISBURG, PA.

Phila. Victor Distributors, Inc.

Exclusively Victor
10-12 South 4th Street

INDIANAPOLIS, IND.
Griffith Victor Dist. Corp.
31 E. Georgia
LOUISVILLE, KY.
Griffith Victor Dist. Corp.
815 W. Market
NEWARK, N. J.
Collings & Company
NEW YORK, N. Y.
C. Bruno & Son, Inc.

New York Talking Machine Co.

PEORIA, ILL.
Koerber-Brenner Co.
800 S. Adams Street

PHILADELPHIA, PA.

Phila. Victor Distributors, Ine.
EXCLUSIVELY VICTOR
240 No. 1Ith Street

H. A. Weymann & Son, Inc.
EXCLUSIVELY WHOLESALE
N. B. Corner 10th & Filbert Sts.

PITTSBURGH, PA.
W. F. Frederick Co.
525-527 Penn Avenue

Standard Talking Machine Co.
Exclusively Wholesale
305-7-9 Penn Avenue

ST. LOUIS, MO.

Koerber-Brenner Co.
1115 Pestalozzi St.




CROSLEY ScrREeN GRID—

You’re there

TontE TEsTED RADIO

—a Sensation at these

Prices!

EALERS all over the country report
record sales on Crosley Radio. And no
wonder! Screen Grid—Tone Tested radio
at these phenomenal prices represents
value never before equaled in radio history!

Month after month, Crosley advertising
in leading magazines and farm papers is
carrying the convincing story of Tone
Tested radio into millions of homes. Pro-
spective customers right inyour own town
are being told how world-famous musi-
cians “tone-test” Crosley Radio and give
their advice and suggestions directly to
Crosley engineers. And many of them go
to a Crosley dealer to hear this finer tone
and buy Crosley Radio!

But see the sets themselves. Compare
them point for point with sets selling at
double the price. And then you’ll see why
they’re selling!

Get in touch with your Crosley distrib-
utor today. Let him tell you the Crosley
story. Get your share of this profitable
business!

THE CROSLEY RADIO CORPORATION
Pouwel Crosley, Jr., Pres.
CINCINNATI, OHIO
Home of WLW—“The Nation’s Station”

with a

TUERANAVE ST £

Monotrad.

$5650

(without accessories)

CROSLEY 41-S, sim-
ilar to above, slightly
larger. 8 tubes (3
Screen Grid). $65.85

(without accessories)
L]

CROSLEY 33-S This graceful
Crosley 7-tube Screen Grid cab-
inet model, with Dynacoil Spealk:-
er, is beautifully finished in two
tones of sutiny walnut veneer.

$l l 2 (without

tubes)

Dynacoil Speaker.

“ @_lz
U 1! |
i , e |
' v 116 <o

CROSLEY 42-S, utilizing an 8-tube
(3 Screen. Grid) receiverin the same
cabinet, $126 (withowt tubes)

CROSLEY 82-S 4n artistic tri-
wmph in the modern trend is this
stunning cabinet of tico-tone wal-
nut veneer, incorporating the Cros-
ley 8-tube Screen Grid Unitrad and
the Dynacoil Speaker.

$ l 6 O (without
tihes)

Western Prices slightly higher

CROSLEY 31-S This clever
table model, with a rich burl
walnut finish on a metal
backing, incorporates the
7-tube Crosley Screen Grid

CROSLEY 34-S This handsome
cabinet model with double doors
of diamond-matched panels, in-
corporating the 7-tube Crosley
Screen Grid Monotrad and the



