E HUSKY RIGHT ARM OF THE CHAMPIONS ,
ONG DEALERS.JOBBERS AND MANUFACTURERS.—~ i ,
THE SEVEN ASSOCIATED INDUSTRIES ; Ed |tor

RS -APPLIANCES -RADIO TUBES - RECORDS MUSIC

AGIC BRAIN" is §

'rgvelled’ The new 1936 RCA Victor

iszram” line features the astounding new “Magic

“Magic
7( =
{

; "k’Eye in all models with 9 tubes or more. For the
p,g' &

What the "MAGIC EYE"” is—How it works
UBES' I‘OOk where yeul Wl“’_ you find no radio Itactually seems to “see”. Shows you when the

station is tuned in properly, gives an indication
of strength of signal and of interference, makes
it possiblc to tune with hitherto unapproached
accuracy—all in complete silence! At left,
above, ap scarance of the “Magic Eye” when
station is >roperly tuned; atright, out of tune.

me like this, none so full of tremendOus sure-

profit pOSSIbIhtleS .The 1936 RCA V1ctor line is

{._.' absolutely complete—home, automobile and farm RCA Viczor "MAGIC BRAIN" Model 11-1
o3

This is a master member of the great "Magic
Brain” linc for 1936 and is sure to be a
leading seller. Has 11 tubes. The “Magic
Eye”, of <ourse. Chassis and special selector
dia} tileed slightly for casy tuning. 12-inch
de Juxe speaker. Higher fidelity. A really
aristocraric cabinet. List $150.00, and a
tremendcus value. 'i'

.+ radios and combinations, at prices from $19.95 to

2 CAMDEN, NEW JERSEY




RAYTHEON

TRADE MARK b

presents

"33 DEALD FOR YOUT

Raytheon’s 33 New Tube Deals

offer a wide range of service equipment,
designed to meet 1935-36 conditions
including the special requirements of
metal tubes and octal sockets.

“TUBE TALKS" Modern Radio Serv-
ice and Merchandising (including tube
complements). This 48-page book is hot-
off-the-press, full of sales ideas, service
tips and constructive suggestions, which
have been tried out and proved in actual
practice. Subjects cover not only radio
tubes but also include sound methods
applicable to all radio products.

Finally, 30 of the 48 pages are devoted
to a tube complement section which lists
the types and numbers of tubes required
by various model receivers of 25 well- _ : i
known radio manufacturers. This data I S """.‘.gf-:f,"!’t‘f."’.gf" CoRvORAT
covers over 2,000 models. This informa- '
tion should be available for reference,
in all dealers’ sales and service departments and by all independent service men.

This is the start of a service reference library. The binding, designed especially
for this book, permits the addition of supplementary pages which we will supply
periodically . . . We believe this book is unique and is worth many times the price
placed upon it. First edition is limited . . . . . Mailed prepaid for 50c

i i L
e S
W

Ask your Jobber for complete details of Raytheon’s New Tube Deals or write to

RAYTHEON PRODUCTION CORPORATION

General Sales Office: Dept.B-3, 30 East 42nd Street, New York




VERY PROGRESSIVE RADIO DEALER—
every widc-awake radio buyer—knows the sure
way to judge a radio: look INSIDE!

Looking INSIDE is more important than ever with
the new metal-tube receivers,

Every Awwater Kent metal-tube chassis is built
with the same fine malerials and precision work-
maunship that have been so essential a part of every
radio receiver manufuctured by Atwater Kent for

ATWATER KENT MANUFACTURING €O,

A. Atwater Kent, Pres.

RADIO & Electric Appliance JOURNAL for August, 1935

over 14 years. 1t is the famous Atwater Kent quality.

Atwater Kent engineers have done more than
merely adopt the new metal tubes. They have created
Atwater Kent precision-built quality receivers to
get the uwtimost out of them.

Look at the Atwater Kentmetal-tube chassis. Show
them Lo prospective customers, Compare them with
any other receivers at any price. We'll abide by
the results.

PHILADELPIIA, PA.




Console WR-303. Standard, Police and
Europcun Short Wave Bands.

Table Model, WR-203. Standard, Police
and European Short Wave Bands.

Contole WR-3(4. Standard, Foreign and
Police Bands. With Precision Tuner and
Metal Tubes.

PRICES

[N

START

Table Model, WR-204. Standard, Foreign
and Police Bands. With Precision Tuner

every buyer...at

fits every purse!

Just take them as they come, with
big bankrolls or litile bankrolls,
you’ve got the right radio to sell
when you handle the new Westing-
house line. You can talk features —
every worth-while feature — without
going out of sight when it comes to

and Metal Tubes.

WI1TH THE

Console, WR-306. Four Bands, Weather,
Stapdard, Police and European Short Wave.
With Precision Tuner and Metal Tubes.

sl i GHTY

price. Or you can talk PRICE—just
plain price—and still offer radio’s
biggest values.

Check over the new Westinghouse
models, shown here for the first
time. (A five-tube, two-band Midget
for only $19.95 ... a beautiful six-

Midget, WR-100. Five tubes. Standard
and Police Bands.

Midget. WR-101. Six tubes. Standord,
Police and European Short Wave Bands.

estinghou

MIDGET?



tube Console for only $59.50!) Can
you think of a customer you couldr’t
sell . . . with one of these fourteen
models to choose from?

FEATU

New
“PRECISION
TUNER”

An amazing development
that gives true tone, true b
quality on every broadcast band. Rules out
variables that distort tone, introduce noise,
affect dial settings.

Auto Radio, WR-500,

Steering wheel, dashboar.i
or ash receiver controls

Auto Radio, WR-501.

$19.95 upPpP T O

Farm Set, WR-601. Standard and
Police Band.s.

SUPER

Now is the time to decide . . . on
Westinghouse. You’ll be set for sales,
set for profits, set for a big volume
year in radio.

RING

ALL-METAL
TUBES

Westinghouse has them,
of course . . . just as it
has every other worth-
while improvement in radio reception science.

For complete descriptions and information see your nearest job-
ber or write Westinghouse Radio. Merchandising Headquarters.,
150 Varick Street, New York City.

an

Firm Set, WR-602. Battery Set. Standard
and European Short Wave.

DELUXE AT

Table Model, WR-201, «The Mighty
Midget”—Standard and Police Bands.

ol

e g M

E I lied =@ A
Table Modek, WR -205. Weatber, Siand.
ard, Police and European Short Wave.
With Precision Tuper and Metal Tabes.

Console, WR-305. Four Bands, Weather,
Standard, Pelice and Earopean Short
Wave. With Precision Tumer and
Metal Tubes.




Grunow Mdel 520—A really amazing performer
for the AC-DC prospect, in a cabinet that sets a
new style mandard in this field. Lists at 32955
F.O.B. Fac.ory R e om . a% A B 4

e

Grunow Model 580—A distinguished
roll-over-top cabinet in walnut, housing
a fine 5-tube all-wave ceceiver with full

545-18,000 ke. coverage. Lists § 95
at F.O.B. Factory R 39

- -
i Grurow Model 470—A surprisingly
t powerful and selective 4-tube chassis
witlt full 8-inch dynamic speaker in
cabimet with front of matched half-
rouni walnut. Lists at 8225Q
F.O.8. Factory . . . . .

Left: Grunow Model 701—A
pnwcrfu”-gluﬁﬁ-(nheull-wuvo
radio, including weather band,
in a cabinet of outstanding
beauty. Lists at 58750
F.O.B. Factory 9

Grunow Model 641—Another outstand-
ing Grunow value is this 6-glass-tube
all-wave radio covering 545-18,000 ke.,
in a beautiful roll-over top con- 359 [
sole. Lists F.O.B. Factory . .

PRICES are slightly
higher on the West Coast

RADIO & Eleetric Appliance JOURNAL for August, 1935

RADIO’S GREATEST TONE DEVELOPMENT—
A REAL IMPROVEMENT THAT PROSPECTS
CAN TOUCH, SEE AND HEAR—HEADS
LONG LIST OF SPECTACULAR FEATURES.

The 1934 Grunow made radio history.
This 1935 line has twice the sales and
profit possibilities! Beauty,

. ks

Grunow Model 1211—A superb 12-tube Super 8 |
Hi-Fidelity radio— true all-wave, including i
weather hand —that challenges comparison
with sets selling ar $200.00 or 516750
more. Lists at F.O.B. Factory

P m—
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anece, value . . . yes! But bigger still is
the magic of true Super Hi-Fidelity
tone perfection offered in the amaz-
ing new Tone-Tested Resonator. And,
again we ask you to look inside before
you buy! Because real value is built
all through every Grunow set.

Grunow Model 581 —A geniiineall-wave
Teceiver—mat a skip-band eirenit, in a

‘Grunow Model 640—The same powerful Tull-sized coxsole worthy of a radio sell-
all-wave chassis used in Model 641, 3@9 95 g for at least 525 to 345 more. 84 9 95
Lists at F.O.K. Factory . . Lists at F.OB. Factory . . |

Grunow Model 680—Same chassis as 681
in same cabinet as 610, Lists at 35950
F.O.B. Factory . . . . . . . . n

= i - ’
o il e, : e = o
Grunow Mocel 1171—A cabinet of coatly |
woods housing a powerful |1-tube Super Hi-
Fidelity true ill-wave receiver with 15 watts

output and Al Grunow advane- s'l 3750

ments. Lists =t F.O.B. Factory .

T

Grunow Model 681-—Sis metal tubes

in a world-range radio covering 515- -
Rl ik S

Frka DSk el 6 950 1 Grunow Model 871—Eight mietal
A ’ tubesin a truz all.wave radio cover-

ing weather reports, and including

Tone-Tested  Resonator, Aladdin

Also a complete line :' Color Flash dal, stv. l,is(ssgggo
of fine battery radios | | T /il
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% LONG DISTANC

TRADE MARK REG.

ASK FOR THE
'RADIO WITH .

; '}TH E Bi G
BlA(K DAL

...IN NEWSPAPERS,
MAGAZINES, TOO!

ZENITH RADIO CORPORATION

3620 IRON STREET, CHICAGO, ILLINOIS
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A NEW PRODUCT
*

A\

Ir s appropriate that Tung-Sor's newest prcduct, the metal

radio tube, should be the first manufactured in the new Tuna.Sor factory.
e World-wide acceptance of Tuna.Sor Radio Tubes combined with loyal and
efficient cooperation by Tuna-Sor wholesalers and retailers have necessitated

the present expansion. Another milestone in 32 years of steady progress. -

TUNG-SOL
(JOWQF low radio Julses

TUNG-SOL RADIO TUBES, INC.

SALES OFFICES . Atlanta . Boston . Charlotte . Cleveland . Chicago . Dallas . Detroit - Kansas City - Los Angeles * New York
GENERAL OFFICE: NEWARK, N.J.
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a‘/ow do tﬁey look to gou, men 7 ... Fine enouy’ﬁ
for anyone to get enthused about, we believe.
But wait till you see—hear—and compare
them. Then you will realize what a strong bid
Arvin is making for a share of the home radio
business this fall.

The small pictures on these two pages can’t possibly
express the true beauty of the new Arvins. They can only
give you an idea of the good taste which is reflected in
every line of the five cabinet designs. Modern in appear-
ance, without being modernistic — pleasingly propor-
tioned, and embellished just enough—finely made of
walnut and other woods—they have all the style that
anyone could wish for...And the performance of
the new Arvins is as thoroughly fine as their appearance.

MODEL 81. Walnut console, shown at left,
4034 high, 22147 wide, 12" deep. An 8-lube
all-wavesuperheterodyne covering all broad-
cast service. Three band dial—540 10 1750
KC—1.75 (o 5.5 MC—5.5 to 18.0 MC.
Tube compliment: 2-6D6, 1-6A7, 1-6B7,
1-76. 2-6133, 1-80. Oversized, full-range 127

dynamic reproducer.
List, price with tubes........ $89.50

A few of the many features of this
and other Arvin models include:
Double action automatic volume
control and logarithmic manual
control— mulli-point tone control
— center-poised tuning mechanism
—double-ratio tuning control—
new type, easy-to-rcad dial which
sets all stations farther apart—
“hand-beam” station finder which
tells at a glanee where you are —and
many other Arvin inpovations in
chassis construction.

MODEL 81M. Same as Model 81 except
that 9 melal Lubes are used instead of glass

illli::;rice with tubes. ..., $ 9 9 . 5 @

Prices sligheds frighes

Desiver und B est

MODEL 41. A 4-tube AC superheterodyne
in aitraclive, porlable-sized cabinet 1334"
high, 103{” wide, 834" deep. lrequency
range 1750-510 KC. Cevers standard and
high fidelity broadcast, police and amateur
band. 5 ! +” dynamic reproducer. Tube com-
pliment: 1-6A7, 1-6F7, 1-t1, 1-80. A really
dependable low priced set, built so well that
you can sell it with contidence and assurance

of customer salisfaction.
List price with tubes......... $1 9. 95




- THE NEW
RADID
LINE BY

There are nine mrodels in five different cabinets—two
all-wave consoles and one table model with six and cight
glass tubes or seven and nine new metal tubes—also four
and five tube table sets and a battery model. Modern in
every mechanical detail —with many new Arvin innova-
tions in tuning controls, dials and chassis construction.
Features and qualities that will attract customers for you
and assure their satisfaction — absolutely everything that
most people want and can afford to buy in radios.

For many years, the name Arvin has meant millions
of dollars in profits for dealers. Now it’s going to mean
even more profit—with this new radio line, backed by
the dependable Arvin trade policies. See and hear this
new line. Arvin jebbers will have their showing soon.

NOBLITT-SPARKS INDUSTRIES, Inc., COLUMBUS, INDIANA
Also Makers of ARVIN CAR RADIOS with Overhead Speakers

MODEL 51. A 5-tube skip-band superhet- MODEL 61 A 6- lube all-wave superhet-
erodyne, Covers all standard high 1idclil.y

and shorl, wave broadcasts ar d many avia-
tion, police and commeru'ﬁs Two band
dial—540 to 1750 KC—5.5 to 180 MC.
Tube complirment: 1-6A7, 1-6D6, 1-75, 1-41
1-80. Full range 6147 dylldﬂ]AL o] pm(lu T.
Walnut cabinct shown below, 1434” high,

I‘)"Z.c ?\ 1{111 (llubcs ....... $3 2 -95

MODEL 51B. A 6-volt battery setin Model
51 cabinel.
List price with tubes

g all broadcas! s 1 Three
i L0 to 1750 KC 5
MC—5.5 to 18.0 MC, Tube cmnplnne
2-6D6, 1-6A7, 1-75, 1-42, 1-80. Full range 8
dynamic reproducer. Walnut cabinel shown
below 2115” high, 153{” wide, 1034” deep.

$49.95

MODEL 61M. Same as Model 61 except
that 7 metal tubes are used instead of glass
tub

price with tubes

List price with tubes

ARV

MODEL 62. Walnut cousole, shown
above, 3634” high, 2014”7 wide, 12¥
deep. A 6-tube all-wave superhetzr>-
dyne covering all broadcast servics.
Three band dial

75 to 5.5 MC—5.5 to 18.0 T1C.
Tube compliment: 2-6D6, 1-6A7, 1-753,

1-42, 1-80. Full range 10” dynamic

epeod
;:E‘Y:Oprli::c w th tubes $ 5 9’ 50

MODEL 62M. Same as Modei 62 ex-~
cepd that 7 metal tubss are used in-

1 of gla bes
;5::( [):')lbc \;L tshtil,lu;es $6 7 5 o




Extra performance from new
metal tubes! That is only one
. of many new definite advances
which CentrOmatic Unit engi-
neering—exclusive in American-
Bosch Radio—enables you to
offer your customers for 1936!

MODEL 595P —High Fidelity 10 tube,
11 tubeperformance, American, policcand
foreign, plus U. S. weather band, super-
heterorjynu Console radio, with exclusive
combination of new metal tubes and
American-Bosch CentrOmatic construc-
tion. Range includes American broadcast
and police 548 to 1800 Kilocycles, police
and short wave 1800 to 6000 Kilocycles,
*short wave 6090 to 18500 Kilocycles and
long wave U. 8. weather band 150 to 350
Kilocycles $139.50

MODEL 595M—High Fidelity 10 tube,
11 tube performunce, American,policeand
foreign, plus U. S. weather band, super-
heterodyne Console radio, with exclusive
combination of new metal tubes and
American-Bosch CentrOmatic construc-
tion. Rangeincludes American broadcasr
and police. 540 to 1800 Kilocycles, police
and short wave 1800 to 6000 Kilocycles.
short wave 6000 to 18500 Kilocycles and
long wave U. S. weather band 150 t0 350
Kilocycles. De Luxe. $169.50

io! unit ©
RO(cj;\ctuo\\\/ a separate insulated

ot ract
sitive
n ion, wher

se
audio sect o
ordinarily occtt:

Metal t Co iden Pro tive
<ales stimulator: Bosch offers the ‘: omple descrip
is why American® Write of wire O
5 this year
in radio RATION
proadside: BO CORPO DETRON
C CHICAGO :
N“ ED AMES NEW YORK rR.CA :\m\ﬂame\t'\w oy
55- Jreatiors oL
1ELD, MA ateard T I
SP‘“NGF n ed under pate ”
Radiois licens




MODEL 510 (Left)—5 tube, 8
tube performance, standard an

police bands, superheterodyne
Consolet radio. Range: 540 to
1500,and 1500 to 3600 Kilocy-
cles. Full Automatic Volume
Control, Illuminated Airplane
Dial calibrated in both Kilocy-
clesand Meters. full floating coil
dynamic speaker. $34.95

MODEL 575F (Right)—7tube,
9 tube performance, American,
police and foreign superhetero-
dyne Consolet radio with exclu-
sive combination of new metal
tubes and American-Bosch
CentrOmatic construction.
Range includes standard broad-
cast and police 540 to 1800
Kilocycles; police and short
wave 1800 to 6000 Kilocycles;
and short wave 6000 10 18500
Kilocycles. $65.95

MODEL 04—4 tube plus 1 ballast tube, two wave
band Personal radio for AC-DC operation. Range;
540 to 1500 Kilocycles; Police Calls 1500 to 3000
Kilocycles. Portable. New full vision Compgsls D19a15

Full floating coil dynamicspeaker.

MODEL 05— ¢ tube, plus 1 ballasttube, 8 tube performance
American and Foreign Personal radio for AC-DC operation.
Improved superhetero

Range; 540 to 1600
Kilocycles; Short wave 5800 to 1500¢C Kilocycles. $29.95

MODEL 585Y (Right)—8& tube,
9 tube, performance, American,
police and foreign, plus U. S.
weather band, superheterodyne
Consolet radio, with exclusive
combination of new metal
tubes and American-Bosch
CentrOmatic constraction.
Range includes standard broad-
cast and police 540 to 1800
Kilocycles; police and short
wave 1800 to 6000 Kilocycles;
short wave 6000 to 18590 Kilo-
cycles; and long wave U. S.
weather band 150 to 350 Kilo-
cycles, $79.95

MODEL 505—5 tube. 8 tube petformamce, stand-
ard and police bands Perzonal radio for AC opera-
tion. Larest improved superheterodyne. Rax;g;: 540

to 1500 and 1500 ta 3609 Kilocycles.

MODEL 5852Z—8 tube, 9 tube performance, Amer-
ican, police and foreign plus U. S. weather band,
superheterodyne Console radio, with exclusive com-
bination of new metal tubes and American-Bosch
CentrOmatic caastruetion. Range includes standard
broadcast and police 540 ro 1800 Kilocycles; police
and short wave 1800 to 6000 Kilocycles; short
wave 6000 o 18500 Kilocycles; and long wave U. S.
weather band 150 to 350 Kilocycles. $99.50

MODEL 575Q—7 tube, 9 rube performance, American.
police_and foreign superheterodyne Console radio, with
exclusive cambination of new metal tubes and American-
Bosch CentrOmatjc comsiruction. Range includes standard
broadcast and police 540 to 1800 Kilocycles; police and
short wave 1800 to 6000 Kilocycles; and short wave 6000
to 18500 Kilocycles. $85.95

MODEL S10E—5 tube, 8 tube performance, stand-
ard and police bands superheterodyne Console radio.
Range 1ncludes 540 to 1500, and 1500 to 3600
Kilgcycles. Full Automaric Volume Conerol, illumin-
ated Air{gl\aue Dial calibrated in both Kilocycles and
Meters, full floating coil dynamic speaker. $49.95
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INTER-
CHANGEABLE
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KADETTE

ALWAYS IN STEP ’ :

MeTaL orR Grass TuBEes

The 1936 Kadette Met-octal receivers are designed to use either metal tubes or the newly
developed octal base glass tubes. This gives Kadette dealers the opportunity for choice, as
well as a distinct price advantage where glass tubes are still preferred. Before you open your
season, you owe it to yourself to get complete information on the amazing new Kadette line
and the powerful Kadette merchandising plan. Write your nearest jobber or direct to factory.

FULL PROFIT KADETTE LINE—MOST ATTRACTIVE IN HISTORY

HKADETTE MET-OCTAL MODEL S2. Uses
metal tubes or OCTAL base glass tubes inter-
changeably. Covers complete domestic and foreign
broadcast = bands, S5-tube, AC superheterodyne,
electro-dynamic speaker, ball-bearing condenser,
fully illuminated airplane dial. Exquisite cabinet
in curly maple, oriental walnut and contrasting
woods, hand-rubbed to lustrous piano finish. Size
1414 " high, 11" wide, 734" deep

with metal tubes $33.95—with glass tubes $29.95

SERIES

KADETTE JEWEL. The original AC-DC com-
pact, still on its record-breaking run of popularity.
Numerous improvements and refinements in the
chassis and 2 new de luxe plaskon cabinet models.
Size only 5% x 7% x 3% inches; weight only 3% lbs.
yet gives coast-to-coast reception with full rich tone.
Gleaming bakelite and plaskon cabinets with Jewel
grilles.

Model 41—Walnut Bakelite, agate grille...$13.50

Model 43—Deluxe Ivory plaskon, alabaster
P SR 16.50

Model 44 —Deluxe red plaskon, coral grille 16.50

Model 47—Deluxe black pearl plaskon, sil-
vergrille............... 16.50

Model 48—Deluxe marble plaskon, black

onyx grille............a 16.50 ’

Suede zipper carrying case for Kadette
ewel. .. e 1.50

Factory ServiceGuarantee “One Year—One Dollar.”
Owner returns set to factory, parcet post. One dol-
lar per vear covers all servich except tubes and cabi-
nets, and set is returned to owner postpaid.

KADETTEMET-OCTAL MODELS3.Usesmetal
tubes or OCTAL base glass tubes interchangeably.
5-tube, AC superheterodyne, covering all broadcast
bands from 13 to 555 meters. Latest type ball-bear-
ing condenser; large airplane dial, 2 pilot lights;
electro-dynamic speaker. Beautiful cabinet, hand-
rubbed to lustrous piano finish. Size 164" high,
121" wide, 84" dcep

with metal tubes $42.00 —with glass tubes $37.50

(for Underwriters’ approval)

KADETTE MET-OCTAL MODEL 26. Power-
ful, selective, 4 tube compact AC recciver with large,
all-enclosed chassis using metal tubes or OCTAL
base glass tubes. Lalest type, bar construction,
ball-bearing condenser. Hand-rubbed cabinet with
solid ends, matched butt walnut front panel. Size
914 high, 1214” wide and 6” deep

with metal tubes $25.75— with glass tubes $22.50

(for Underwriters’ approval)

The complele Kadette line contains console
and battery-set models not illustrated. Full
information on request.

KADETTE MET-OCTAL MODEL 61. Uses
metaltubes orOCTAL baseglass tubes, interchange-
ably. Six tube, AC-DC superheterodyne covering
complete broadcast ranges from 13 to 550 meters. 3
gang, ball -bearing condenser, extra-large airplane

.dial, brilliantly lighted, indicating principal short

wave ranges by countries. Large electro-dynamic
speaker. Hand-rubbed cabinet of selected oriental
walnut with matched butt walnut center, top and
front. Size 174" high, 134" wide, 9" deep

with metal tubes $42.50—with glass tubes $39.95

KADETTEMET-OCTALMODEL120.Thelarg-
est and finest chassis ever offered by Kadette. 7-tube,
AC supcerheterodyne, using metal tubes or OCTAL
base glass equivalents. 3 gang condenser, bar con-
struction, ball-bearing and mounted on live rubber.
Airplane dial (2 pilot lights) 1007 alt wave: 13 to 555
meters. Sensational new cabinet design; choice ve-
neers of figured walnutand maple, piano finish. Table
model, size 13}4” high, 21" wide and 104" deep

with metal tubes $56.00—with glass tubes $49.50

Here is a quality line, priced right—every model designed for volume sales.
For full information write your nearest jobber or direct to the factory.

ORIGINATED AND MANUFACTURED BY

INTERNATIONAL RADIO CORPORATION
ANN ARBOR, MICHIGAN

Licensed by . €. A.. Hazeltine, Latowr and AC-DC putent No. [,900,628

)
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THE RADIO & Electric Appliance J O U R N A L with TH E
Glad Hendarson, Editer: Daniel Webster, Managing

RADID MERGCHANT and Central Station Hstall Sheps
Yalerigs. Eastern Editer; Dick Burrill, Woestern Editor

THE CONCLUSIONS OF YESTERDAY THE INTERPRETATIONS OF TODAY
THE PREDICTIONS OF TOMORROW

N 20 DAYS RECENTLY I TALKED TO
over 1,600 aisiributors and dealers at
various convenbons (1 regrel missing
several conventions) and with the magnifi-
cent new radio lines presenied, with the
optimism of the trade as evidenced by the
order bookings, average up about 259 in
dollars over last year, radio is in for a “sea-

son’ of profitable business. It will be a

dealer’s own fault if he doesn’t make
money, for the radio sets this year are the
best ever produced by manufacturers. De-
sign, performance, price and discounts are
practically ‘‘perfect” and the new finance
plans thrown in for good measure. Manu-
facturers have done their part, and done it
well. Distributors, who are experts in their
own terrilories, back up their enthusiasm
with bookings 259, over last year. Show-
ings to dealers so far show similar response
from dealers, who are happy that the con-
sole is again taking the head of the pro-
cession and who are determined to keep it
there. Revive the art of demonstration,
gentlemen, as he who demonstrates most
will enjoy the fattest profit stocking on
Christmas Eve.

VEN A DEALER WITH ONLY ONE
salesman can afford to spend more
time in promoting business. Our spe-

cialties business is not the cut and dried
affair of many other lines. We visit stores
where the salesman comes in, stands before
the boss with his hat off like an Abyssinian
subject, and ‘““makes a report.’> Such non-
sense. The salesman has a job; he gets so
much a week salary, maybe a bonus but
most likely the “job is worth so much a
week” and no more, regardless of what a
salesman does—and so he does just that
much. Every other week, a campaign
should be on; this week on $100 radio sets;
week after next, on 7 foot refrigerators;
week after next on $100 washers; week
after next on record albums sets. Not every
week, but every other week. Let them
“waste” every other week, for a while, and
before one knows it, the ‘“‘preparation
week’ will be almost as profitable in the
closing of ‘‘post-poners” and the tip off
sales for the following week special.

VERY SALESMAN ON “STRAIGHT
salary” should either resign on the
spot to go on a commission basis, or get

ey B el RadicJaurnal

ELECTRICAL HOME EQUIPMENT—~MUSICAL PRODUCTS—TELEVISION

Published by Henderson Publications, Inc., Radio City, Rockefeller
Center, 1270 Sixth Ave., New York. Chicago: Richard E. Burrill,
664 No. Michigan Ave. 50c a copy, $5 a year. Vol. XXXIX,
Number 2, August, 1935.
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some deal whereby they are rewarded
properly for sales — in dollars not with
pink ribbons, badges or a benign smile. By
the same token, dealers will get rid of the
punk whose two ambitions are to draw his
salary and his breath. Store hour cards
should be tossed out. the window, for if a
salesman can work 2 hours a day, and can
sell $500 a week, what does a dealer care
from the dollar angle? The salesman who
“puts in his hours” and doesn’t sell any-
thing—without seed as the Bible says—
isn’t even a store-stooge. Even the good
men need “pepping up’’ thru the lure of
special campaigns on special extras,
preferably every other week, and a dealer
will find nearly all problems of his business
solved with the trite ‘“sales exceeding ex-
penses.” You can’t make a profit until you
make a sale, regardless of the factory litera-
ture of ““make more profits”. Also no mat-
ter what the discount is when you buy, the
discount doesn’t become effective until you
sell the set, or the refrigerator or washer.
It is your own sales that determine every-
thing with your own results, first, middle
and last, so stop belly-aching and go to
work—more intelligently—even if today
happens to be an August dog-day.

A NEW YORK JOBBER’S SALES-

man calling on one of the large
dealers but twice in six months reveals an
odd situation, recognized by some manu-
facturers but seemingly impossible of solu-
tion. How does a manufacturer know his
jobbers contact dealers? A jobber may
have such a fine automotive supply busi-
ness withi a dealer, to whom he sells radio—
enough volume so the dealer prevents the
jobber from selling refrigerators to the
dealer down the block, although the first
dealer won’t handle boxes. How does a
manufacturer solve this? Many jobbers
have personal prejudices—they have a cer-
tain amount of “established trade” and no
amount of factory pep will increase the
number of that jobber’s outlets. Solve this
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one? Sometimes, a big dealer buying the
line, even if not doing a good selling job,
prevents the jobber from opening new deal-
ers on the threat of *“if you sell them, you
don’t sell me.” Another problem. Sales-
men play ‘“favorites” too and dealers are
kept “exclusive” in cities because in 1928
they sold 115 consoles in 3 weeks, altho in
late years the star salesman went into busi-
ness and now does ‘‘the radio business of
the town.”

SOME MANUFACTURERS PREFER

“bell cow” accounts, which is OK if
the sales are PLUS but mighty expensive
if it prevents a dealer who has but little
“prestige” but sells a helva lotta stuff from
getting the line. Typical bell cow radio
account is Marshall Field, Chicago. Hlinois
dealers regard this endorsement seriously
even if M-F sells but little radio.

AT ALL MANUFACTURERS’ CON-

ventions this season, great stress
was placed on dealers in secondary
markets, and activity desired for MORE
dealers. More trade paper space is being
used to talk to dealers; less so called na-
tional advertising but great gobs of co-
operative newspaper work. Year after year,
The JOURNAL emphasizes the fact that a
dealer can sell any set, refrigerator or
washer. With dealers selling two or more
radio sets, refrigerators and washers, the
objective is to get dealers TO PUSH a line.
Ever hear this: *I handle ‘A, ‘B’, ‘C’ and
‘D’ radio sets, but I push the ‘C’ line.”

MUGWUMPERY IN NAME GAGS:

“General” radio, which may be a
registered name, but the salesman says:
“Yes, this is a ‘General’ electrie radio,”” and
one has to be a nuance expert to distinguish
between the two pronunciations. And 90%,
of the people entering a store ask to see the
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“Frigidaires,” to which the salesman says:
“Which frigidaire would you like to see,
the Esquimo frigidaire, the Yankee frigid-
aire or the Kentucky Colonel frigidaire?”
Such a valuable trade name being used as
a concept shows an exploitation job so well
done that thousands of people think they
have the product—an amazing situation
not duplicated in cars, washers, radio,
pianos, ranges, ete.

REFRIGERATORS TOOK A SPURT

in July due to the new financing of
nothing down, 3 years to pay, and hot
weather. It was a boom-boom month, and
the warehouse stocks of about 200,000
boxes were reduced so that manufacturers
can breath more freely. Radio financing
by C. I. T. and others came to life, and is

going to be a big aid this fall.
HIGH MARK OF ACTIVITY:

A Saltzman boys took 53 car-loads of

Stewart-Warner refrigerators during July,

and sold them.
HIGH MARK OF ACTIVITY:

A Morris Distributing Co., Syracuse,

N. Y., is over 1009 above last year’s sales

with Grunow refrigerators,
HIGH MARK OF ACTIVITY:

A Warren-Norge Co. formed at New

York, taking over Norge branch. Nearly
$300,000 involved. Charles B. Warren,
formerly biggest Nash car distributor in
couniry, now thoroughly “‘sold” on future
of refrigerators, washers and appliances
. and Norge. A big bow to John H.
Knapp, Norge general sales manager.

P

the Bridgeport General Electric radio

ERFECTION OF A LIVE ORGAN-

ization functioning in ensemble is

group. On February lst the schedule of
operations was outlined on radio, and the
first part of August found this schedule just
six days behind—an astounding record in
radio. This included the creation of a fac-
tory, with its machinery; a line of radio; a
factory organization; extension of the mar-
keting organization, and the correlation of
everything. ‘‘Precision functioning man-
agement’’ seems a mild expression for ac-
complishing such a formidable task.

As A CLUE FOR A GOOD BUSINESS
this Fall, and to make you feel that
$100 sets can be sold *‘offhand”—40,000
accordions are being sold this year at an
average list price of $275. Accordions run
as high as $750. Seventy thousand new
pianos (plus 50,000 second-hand pianos)
will be sold at an average list of $400.
Prices on good guitars run from $100 to
$275. Great success was achieved for many
years by music dealers (now radio dealers)
showing the highest priced model FIRST—
a form of flattery and disarmament to price
—and then “working down.”” In the urge

_ to make a sale, thousands of buyers never

get a chance to see the higher-priced sets,
so if you don’t show em, how can you sell
’em? And if you don’t have the higher-
priced models in your store, how can you
show ’em? With the companies back of
you with adequate finance plans, there is no
excuse, except lack of ability, for not doing
your customers the favor of owning ‘‘the
best’ in radio sets.

SO MANY PEOPLE ARE WONDER-

ing what ‘national advertising’’
means, perhaps the expression from Duane
Wanamaker (Grunow advertising expert)
covers it: “National advertising is a helva

lot of local advertising.”

)y
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worth of radio and refrigerators will
be sold in Brooklyn this year

by 150 dealers

ORTY per cent of the radio sales
credited on most manufacturers’ charts
as going to New York, actually are
made in Brooklyn. This is the con-
sidered estimate of those New York
distributors who sell the whole market.
Better showing even is made by re-
_ frigerators. Sixty per cent of the
“New York” retail refrigerator sales are made in Brooklyn.

Nationally little known, this giant of Brooklyn sprawls
out beside Manhattan, overshadowed by skyscrapers but
providing the population, the buyers, the homes and the

dealers that make it one of the greatest radio and refrigera-
tor markets in the world.  Actually, Brooklyn has a larger

population than Manhattan and five times as many one

and two family houses. There are almost 650,000 wired
homes in Brooklyn.

New York stores may be nationally famous, but it is
amazing how Brooklyn dealers more than hold their own
against such competition. Of course, to the manufacturer,
Brooklyn is Manhattan, for most of the New York dis-
tributors scll the whole territory. Many of them have
found Brooklyn so important that they have opened
branches.

Brooklyn is many citics in one. The main shopping
district is centered around the junction of Court St., I'lat-
bush Ave., FFulton and Hoyt Streets, but therc are many
highly individualized sections. For instance, Pitkin Avenue
is a market in itself, where stores arc open Sunday and
where compctition is between local stores and only in-
cidentally with the down-town shops. Department stores

BROOKLYN DEALERS
Members, Electrical Appliances Deal-
ers Association of Brooklyn, Inc.

A. Electric Co.

Arlington Radio Service, Inc.
Aronowitz, David

Arrow Credit Co.

Atkinson, R. J.

B & B Auto Supply Co.
Becker, J. J.

Benson Radio Shop, Inc.
Birnbaum, Sam

Brooklyn Radio Stores Corp.
Brown, H. P,

Brown Furniture Co.
Callahan, J.

Cappiello’s Radio

Carroll Radio Co.

Chinitz Bros.

Christy’s Radio Shop
Crystal, M.

Culver Radio Co.

De Rosa Hardware Co.
Dietz Electric Co.

Dunne, P, & C.

Econemy Refrigerators, Inc.
Edco Electric Co.

Edisco Appliance Co.
Electrical. Necessities Shop
European Phonograph & Radio Co.
Ferms Music Shop

Fifth Ave. Music House
Finegoid Radio

Fiust & Woznicki

Forker, J. 0. Sons
Friedberg, Nat, Inc.
Friedman Music Shop
Goodwill Radio Service
Grafenstadt, A. H.

Graham Electric Appliance, inc.
Guaranteed Radio

Hagen & Helmers

Hanssen, C. A.

Harry’s Hardware

Hayes Electric Co.

Hcrn, Henry W.

Edward A. Holmberg,
Brooklyn Edison Co.

Horowitz, Sam

Hygrade Stove & Refrigerator Co.
Isiand Music Shop
Jones, J. J.

Joseph Sons

Keller, Ernest

Kings Highway Electric Co.
IKiein Bros.

L & P Electric Co.

Le Winter Radio Stores
Lesser, A.

Lincoln Radio

Malmad, J.

Moskowitz, G. & Son
Norge Fuiton Corp.
Owens, J. T.

Parnes Radio Shop
Peter’s Radio

Plaza Radio Shop
Pravder, P.

Prussack Electric Co.
Raffer’s Radio

Roberts, E.
Rosen, I. & E.
Roy’s Radio
Royal Electric Co.
Sagey, Inc.

. Scalzo Radio Service

Scandia Radio Shop
Schoenfeld

Schweiger, H. E.
Settani, Inc.

Service Electric Co.
Settani’s Radio
Sherman, L. R.
Sifverman, |I.

Sobel Electric Co.
Solotoff Electric Co.
Stapen’s Radio

State Refrigerator Sales Co.
Stillwell Music Co.
Swire Bros., Inc.
Sylvester’s Electric Shop
Tarzian, P. J.

Tarzian Bros.

Tendler’s Radio Corp.
Tollner Electric Co.
Tomkins & Hart, Inc. -
Vogt, H. A. & Sons
Weiderman Electric Co.
Wilhelm, Mrs. J.
Wwolkoff Electric Co.

DEPARTMENT AND FURNITURE
STORES

Abraham & Straus

J. Kurtz & Sons

Loeser’s

Ludwig Bauman

C. Ludwig Bauman & Co.
Mason Furniture
Michael Bros.

Michaels & Co.

J. Michaels, Inc.
Mullins, John & Sons. Inc.
Namm’s

John A. Schwarz

Spear & Co.
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in order of their importance today in ecleetric appliances
arc Abraham ‘& Straus, Namm’s and Locser’s. New York
chains of Vim and Davega both have six branches in
Brooklyn. Important in the Brooklyn picture are the large
furniture stores.  Thirty-five stores are represented by
J. Michaels, Inc., Michael Bros., Michacls & Co., J. Kurtz
& Sons, Mullins, Mason, John A. Schwarz, Spear & 'Co.,
C. Ludwig Bauman & Co., Ludwig Bauman. Independent
dealers with several stores include Le Winter’'s Radio
Stores, Brooklyn Radio Stores Corp., Nat. Friedberg, Inc.,
Fiust & Woznicki, Finegold Radio and Sobel Electric Co.
Several refrigerator companies have their own Brooklyn
showrooms. Sears Rocbuck, with a couple of stores, is
figured to sell a thousand refrigerators this year.

Fstimate of radio-refrigerator sales for 1935 by
Brooklyn dealers is $2,500,000 worth of radio and $3,000,-
000 worth of refrigerators. Sales of clectric refrigerators
are running almost fifty per cent ahead of last year, but
with a recent spurt which may boost the year’s sales to
over 20.000 units. This is cxclusive of apartment sales.
Approximately sixty per cent of the refrigerator sales arve
made by dealers associated with the Brooklyn Edison and
about half of the radio by the same dealers.

Adding sales by the twelve stores of Davega and Vi,
plus such other New York organizations with Brooklyn
stores as Spear’s. Acolian and Wanamaker’s, brings
the total radio sales for Brooklyn this year to approximate-
ly $4,100,000. With refrigerators must be added all these
outlets plus the very important apartment house business,
which gives a total refrigerator sale in Brooklyn for 1935
of $5,100,000.

Vital to a review of the Brooklyn radio and refrigerator
market is the- activity of the Brooklyn Edison Co., Inec.
Worthy of the consideration of every central station is
the plan worked out by this utility, for it has won the
enthusiastic approval of distributors and dealers in the
territory.  “One of the most efficient methods of home load
building we have tried.” is the utility’s satisfaction.

Brooklyn Edison maintains cight showrooms and em-
ploys sixty salesmen, whom it pays twenty dollars a week
each, but it does not sell appliances. The salesmen actually
sell for the dealer.  They are divided into a group for the
department stores and a group for independent dealers.
For department stores. the men spend some time on the
floor as well as outside.  For the dealers, they devote all
their time to following up leads which have been uncovered
in the store. Each salesman works for three to five dealers
and only for thosc dealers, doing no “cold” canvassing
but only following up hot store leads to the home. The
dealers pay them 674 on sales, of which 1% goes to the
supervisor, an astonishingly cheap cost for such high-
trained men. Sales from the Fdison showrooms are credit-
ed in full to dealers.

Under the direction of Fdward A. Holmberg, manager
of appliance promotion bureau, and Thomas J. Collins, his
assistant. onc hundred of the leading Brooklyn dealers, in-
cluding the department stores, have taken advantage of this
selling aid.  Proof of its value is shown in the 509 in-
crease in electric refrigerator sales this year, in the strong
approval by all dealers and by the upward swing to the
utility’s load.

Almost as important as the selling value of this “free”
sales crew is the cooperative spirit it has created among
Brooklyn dealers. When the dealer is sharing a salesmen
with Sam and Harry down the street, he realizes his in-
terests are the same as other dealers. The salesman is
dropping in his store three or four times a day, following
home prospects for him and for the man he once eonsidered
his biggest competitor.

IN THE
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GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headquarters . . . Atlanta, Ga.
Branches . Chattanooga, Tenn.

" . +« . Jacksonville, Fla.
" . . . Knoxville, Tenn.
" e e e . Miami, Fla.
" . . . Nashville, Tenn.
" « « + « Tampa, Fla.
" s e e Savannah, Ga.

Says C. R. Pritchard. Mgr.. Appliance Sales:—

‘“The dealers throughout our dis-
trict state that General Electric’s
1936 line i1s a symbol of progress
— the newest and latest develop-
ments in radio design. This coup-
led with beautiful cabinets of dis-
tinctive design, plus metal tubes,
cause dealers to hail G-E Radio
as the ‘Wonder Line’.”




GENERAL ELECTRIC SUFPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headquarters . . Baltimore, Maed.
Erxranches e <« « Charlofte, N. C.
" e o o Greensbore, N. €.
' « o « o« Norfolk, Va.
" A 4 RBichmmond, Va.

Says B. J. Dischinger, District Manager :—

“The overwhelming and immediate ac- 7

ceptance by our dealers after reviewing
the new program of GCeneral Electric
Radio, convinces us more than ever that
we are presenting a franchise that will
make Radio history. Frankly, the en-
thusiastic acceptance by the dealers was
anticipated by us, but hardly to such a
degree. If you missed cur presentation
in your locality, write us for details as

franchises are closing rapidly.”
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AN DIEGO’S census listed population
is only 148,000; yet the Radio Doc-
tors have sold as high as 300 radio
sets in a single month. It’s true that
they weren't expensive machines—in
fact they were all midgets—but never-
theless, they yielded a nice profit.

This store has founded its business
almost entirely on sales of midgets and service. The firm’s
history in the midget business dates back to 1931. In
1929 and 1930, Anthony (Tony) Misuraco, head of Radio
Doctors, visited New York when manufacturers were first
seriously considering mass production on midgets. A
pioneer of the radio business in New York and former
associate of such men as Jules M. Smith, Louis Sach,
Joseph Frank and Duke Wellington, Misuraco was in close
contact with leaders of the business. At that time, he made
every effort to discourage the midget idea. But, a year
later, they proved to him that he was wrong and he came
back to California to do one of the nation’s outstanding
merchandising jobs on small merchandise.

Through the years, Misuraco has done about 75 per cent
of his total volume in midgets, the remainder in service.
In the last 60 days he has added 'a line of consoles and
refrigerators to meet demand. He continues to feature
midgets and do his big volume here.

“Qur sole reason for adding some of the larger merchan-
dise is to meet demand,” says Misuraco. “When an old cus-
tomer wants to buy a larger set, we feel it is well to be in
a position to serve him. We aren’t very much interested
in instalment selling.

“As we see it, if a store is going to feature midgets at
all, it should really specialize in this business. There are
several reasons. First, the buying angle. Because we are
in a position to guarantee volume sales production, we have

M0 DOCTORS Sthgy, — ®

ﬂ “B'rmn ; ‘. mvsal], j}_—u

UBES RADIO DOCTO!

BES

iV

The store front rerveals the storeinterior
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demand to add
and consoles

IN THE

MARKET

been able to get exclusive franchise of many fine items.
Second, public demand is created by a reputation built on
specialization. After a few years of specialization in
midgets, a store becomes mentally associated with this
line in the public mind. When a person wants to buy a
midget, he just naturally thinks of this place.”

The store has been established in the public mind as the
place to buy midgets, more through unusual store appear-
ance and clever publicity “stunts” than through straight

r W
AT

MATTHEWS ELECTRIC SUPPLY CO.
WHOLESALE DISTRIBUTORS

Headguariers . Birminghass, Als.
Bramek . . . HMontgomery, Ala.

Says C. R. Matthews, Vice-President;—

“The dealer meetings held im Birming-
ham were by far the most successful
ever conducted by our Company in our
. fifteen years of radio distribution. The
line was received with genuime enthusi-

A radio doctor in his “operating room”

advertising. One of the most productive publicity stunts

ever used was the installation of a midget on a roller coaster
at a resort near San Diego. Of course, the amusement park
was glad to have the equipment and it brought the store a
great deal of comment. The idea was to demonstrate the
practicality of the midget for every type of usage.

The company- name also has a lot of publicity value.
which is taken advantage of with novel type umiforms.
The salesmen wear white coats—similar to those worn by
doctors.  The store front is of black glass. Both large
windows featurc midgets almost exclusively. Numbers of
different models are shown on small, glass stands. Interior
decoration, which is made visible from the outside by the
absence of window backgrounds, is modernistic. The side
walls are trimmed in the center with huge circles in varying

(Continied on Page 23)

‘ble. Each model in the line was acclaimed

asm and without exception every dealer
to whom we offered the G-E Radio Fran-
chise was anxious to sign up and to have
merchandise delivered as soon as possi-

as unusual and outstanding in styling
and performance.”




GENERAL ELECTRIC SUPPLY CORP.
WEHOLESALE DISTRIBUTORS

of General Electric Appliances

Headeariers . .
Branches . . . .

Boston, Mass.
Eangorz, Me.

" e « o o Portland, RMe.
" 5 6 Providence, X. I.
& . « . Springfield, MMass.
# . & m Worcester, Iass.

% s « o HManchester, . Ei.

Says W. H. Kaiser, District Manager :

“The ‘House of Magic’ has deliv-
ered again—with the greatest line
of receivers in Radio history! And
with these unusual receivers goes
a sales promotion program as out-
standing as the radios themselves.

“We anticipate a happy, busy and
profitable season for all fran-
chised G-E Radio dealers in New
England.”
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CENTROMATIC

unit and tone range expander in

new American Bosch line

Centromatic Unit is in-
troduced for the first time
in the new American-
Bosch radio for 1936. As
Roy Davey, sales manager
of the United American
Bosch Corporation points
out, the Centromatic Unit
is actually a separate unit
on which are centralized
all the sensitive radio ele-
ments. insulated and iso-
lated from the audio-sec-
tion where the usual in-
truding “feed-back” noises
ordinarily occur. All coils,
condensers and switches
are assembled into rigid
armored groups that
guard against electrical
interference and electrical
losses.  As a result 90 per
cent of all wiring is elimi-
nated and there are 104
fewer  soldered ¢ o nnec-
tions. A1l American-
Bosch Centromatic models
are equipped with the
new metal tubes that will
he emphasized in Fall sell-
ing plans.

Two models, 595P and
595M are 10 tube bigh fi-
delity receivers  with a
tone range expanding de-
vice. 'This mav be used
in the home to modulate
the reception according to
the room, program, sta-
tion quality, signal
strength and  individual
taste, and by the dealer
in the store to demon-
strate high fidelity. Two
consolets and one console
are designed for the bat-
tery-type market exclu-
sively.  Prices start at
$17.95 for the Model 04
Personal.

The new American-
Bosch 1936 line includes
the following models:
Model 04 — 4 tube plus
ballast tube standard and
police band. Personal radio. 540 to 1500 Kilocycles and police
calls 1500 to 3000 Kiloeycles. $17.95. Model 05—3 tube plus
ballast tube American and foreign superheterodvne Persenal
radio. 540 to 1600 Kilocyveles and short wave 380G to 15000
Kiloeveles. $29.95.  Model 505 —5 tube, 8 tube performance
standard and police band superheterodyne Personal radio. 540
to 1500 Kiloeveles and 1500 to 3600 Kilocyeles. $2995  Model
510—5 tube, 8 tube performance standard and police band su-
perheteradyne Consolet. 540 to 1500 and 1500 to 3600 Kilocy-
cles. $31.95. Mode! 510FE—5 tube, 8 tube performance stuned-
ard and police band superheterodyne Console. 540 to 1500 and
1500 to 3600 Kiloevcles, $49.95.

Model 375F—7 tuhe, 9 tube performance Amerizan, puolice
and  foreign superheterodvne Consalet  Centromatic construc-
tion and new metal tubes. 340 to 18,500 Kilocyeles. £79.95.
Model 5857—8 tube. 9 tube perrformance American, police and
foreign superheterodvne Conscle.  Centromatie construetion and
new metal tubes. 540 to 18,500 Kiloceveles.  $99.50.

Model 585Y—8 tube, 9 tube performancs American, police
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(Continwed from preceding Page)
and  foreign supcrheterodyne Consolet.  Centromatic construc-
tion and new mectal tubes. 540 to 18,500 Kilocyeles. $65.95.
Model 575Q—7 tube, 9 tube performance American, police and
foreign supcrheterodyne Console,  Centromatic construction and
new metal tuhes. 540 to 18,500 Kiloeveles.  $85.95.

Models 5951 and 595M—10 tube, 11 tube performance Amer-
ican, police and forcign plus U. 8. Weather band superhete-
rodyne  Consoles.  Centromatic  construction  and new  metal
tubes. 540 to 18,500 Kilocyeles and long wave U. 8. weather
band 150 to 350 Kilocyeles. Model 395P, $139.50. Model 595M,
$169.50.  Model 480D—10 tube, 12 tube performance American,
police and foreign superheterodyne Console. 540 to 22,500 Kilo-
cveles.  $155.00.

Model 430J—5 tube, 8 tube performance American, police
and foreign superbeterodyne Console. 540 to 1750 Kilocycles,
extra police calls 2000 to 2600 Kilocyeles and short wave 35800
to 18,000 Kilocveles, $54.95. Model 430T—5 tube, 8 tube per-
formance American, police and foreign superheterodyne Con-
sole. 540 to 1750 Kilocycles, extra police ecalls 2000 to 2600
Kilocyeles and short wave 5800 to 18,000 Kilocycles.  $39.95.

Model 385—5 tube, 6 tube performance battery-type super-

heterodyne  Consolet. 540 to 1620 Kilocyeles. $39.95.  Model

Lower left illustration shows the new American Bosch
Centromuatic unit

386—6 tube, 8 tube performance hattery-type superheterodyne
Consolet. 430 to 1720 Kilocycles, police 2300 to 2600 Kilocy-
cles, short wave 5800 to 19,000 Kilocyeles. $59.95.  Model 376N
—5 tube, battery-type superheterodyne Console. 540 1o 1600
Kilocycles.  $69.90.

WARREN

Norge Co. takes over distribution
of Norge in New York

The Warren Norge Company, a new organization headed by
Charles B. Warren, former president of the Warren Nash Mo-
tor Company, took over ihe distribution of the entire line of
the Norge Corporation of Detroit in the New York Metropoli-
tan territory, with executive and sales offices at 331 Madison
Avenue.

The Norge Corporation of New York, which has been the

distributing company for Norge products, ceased to vperate

with the formation of the new unit.  General offices and the
warchouse in Long Island City, however, will be continued.

Organization of the new company was completed yesterday.
Frank Hughes, vice-president of the Norge Corporation of New
York, was clected vice-president of the Warren Norge Company,
and W. J. Connally, who has been treasurer of the old distrib-
uting company, was named secretary-treasurer.

Directors of the Warren Norge Company include I.. R. Cran-
dall. president of the George A. Fuller Company; C. J. Reid,
of C.J. Reid & Co., insurance brokers: George W. Naumburg,
a former member of Naumburg & Son, private bankers, and
M. J. PHara, vice-president of the Norge Corporation of
Detroit.

IN THE
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GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headquarters . . . Buffalo, N. Y.
Branches . . . . . . Erie, Pa.
r” ST Rochester, N. Y.
" ¢« . Niagara Falls, N. Y.

Says D. B. W hite, Manager, Appliance Sales :—.

“To say that the dealers in our territory are going for
the new G-E Radio line in a big way is putting it mildly.
Never have we experienced such sincere expressions
of appreciation for the new sales opportunity as were
heard at our dealer meetings. The General Electric
Radio dealer franchise is all that was claimed — the

biggest profit opportunity for dealers in five years.”
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GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headquarters . . .

Chicago, Ill.

Branches . < . Indianapolis Ind.
" . « o« Milwaukee, Wis.

144
[ [ L] °

y

fSa.ys A. J. Millington, Jr., District Manager :—

‘“Fhe 1936 General Electric Radio receiv-

ers were enthusiastically previlewed by *
practically every worth-while dealer in
our entire territory. The above photo-
graph of our Indianapolis meeting is |

typical.
‘The new G-E Radio receivers featuring
the ‘tube that is sealed in steel’ and

Rockford, Ill.
Appleton, Wis.

other revolutionary developments from

the ‘House of Magic,’ were welcomed by

the dealers as the pace setters for the |j

__coming season.”
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400

dealers attend music meet

and order $500,000 stock

Over four hundred dealers from all parts of the coun-
try attended the conventions of the several associations
July 22, 23 and 24 in Chicago, and placed orders for half
a million dollars worth of musical instruments, pianos,
radios and accessories. The National Association of Mu-
sic Merchants, the National Association of Retail Musi-
cal Imstrument Dealers, the National Association of Sheet
Music Dealers, dealers of C, G. Conn, Ltd., as well as the
jobbers” and manufacturers’ associations, all held meetings
and attended the joint convention. In addition to over
a hundred musical instrument and piano manufacturers,
several radio manufacturers took advantage of displaying
their newest models.

Meetings of the associations were characterized by the
business-like attack on retail sales problems by the deal-
ers. Most of the first meeting was given over to a discus-
sion of the place of electric appliances in the music store.
A hand-showing vote proved that over half of the conven-
tion delegates already sell radio or refrigerators. Many
of the country’s foremost dealers took an active part in
this discussion. Jay Grinnell, of Grinnell Bros., Detroit,
revealed that his refrigerator sales were much better in
his small neighborhood stores than in the main store. Fd-
win R. Weeks, of Binghamton, N. Y., revealed that re-
frigerator sales in his store have been big. A. D. La
Motte, of the Thearle Music Co., San Diego, Cal., said
that he had been able to show a profit in refrigerators.
but that electric appliances must be departmentized from
music. 'W. W, Smith, head of J. W. Greene Co., Toledo,
O., said that his net profit on refrigerators was better than
on pianos, due to the fewer repossessions, his charge
against refrigerators for repossessions being but a frac-
tion of one per cent. E. B. Baker, of Ottumwa., Iowa,
confessed that he had practically pushed his pianos out in
favor of refrigerators and appliances. FE. E. Forbes, of
Birmingham, Ala., who has been keeping abreast of the
newest trends in merchandise since 1888, defended appli-
ances and added that the way his company did business
was to get out and get it. Other speakers on this subject
included: A. J. Daveau, of the Stone Music Co., Fargo.
N. D., and C. E. Hollenbach, of Spokane, Wash.

Highlight of the convention was the annual banquet.
Originally scheduled for the North Ballroom, so large was
the convention attendance that it had to be moved to the
largest ballroom.

As toastmaster Edwin R. Weeks welcomed the guests
in his usual breezy manner and then introduced the “Pi-
ano Twins,” Miss Ruth Noller and Miss Ada Straub, who
appeared by special permission of Frank O, Wilking, of
the Wilking Music Co., Indianapolis, Ind., and through
the courtesy of the Wurlitzer Grand Piano Co., DeKalb,
1. Playing on two grand pianos these artists delighted
their audience with two classical and one popular number.
They were followed by Charles Magnante, who through
the courtesy of Excelsior Accordions. Inmc.. New York,
played five scheduled numbers and two others due to the
continuous applause. Miss Adelaide Abbott, soprano, ac-
companied by Miss Isabel Durfev at the Steinway piano,
appearing through the courtesy of Rudolph Ganz, presi;
dent of the Chicago Musical College, entertained the audi-
ence with three numbers and one encore.
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{Continued from Page 19)
pastel shades. Out from this extend decorative lines of
alternate strips in painted pastel shades and chromium
bands. Floors are also modernistic. Even the counters
carry out the some motif. Tube testing equipment is lo-
cated on a back counter at the center of the store. The
indicators are on a wall behind this. About the instrument
board is a red Neon sign veading: “1009, Test”. 'This
attracts a lot of attention f{rom the outside. At the back

Modern, attractive and efficient, this store interior ties up per-
fectly with the “hospital” idea suggested in the store’s title and
greatly aids selling.

of thc sales room are two small, practically soundproof
demonstration rooms. The space available for this use
was split so that two different customers can be served at
the same time. .

A variety of cabinets is carried on the demonstration
room shelves—a means of suggestion. When a customer
decides on one model, the salesman inquires if he would be
interested in another set for another room. One customer
recently bought six midgets for different rooms of his home.
Many sales of three or four units have been made to the

same parties.

income doubled for 6 months
by Stewart-Warner Corporation

Net income of the Stewart-Warner Corporation and subsidia)ries
for the six months ended June 80, 1985, after all charges, includ-
ing depreciation, Federal Taxes and reserve for year-end adjust-
ments, was $1,020,491, equivalent to 82c a share on the 1,246,847
shares of common stock outstanding in the hands of the public,
which constitutes the entire capitalization. In the six months to
June 380, 1934, net income was $540,260, or 43c a share on the
outstanding capital stock.

Sales for the six months ended June 30, 1935, were $11,005,560,
as compared with $9,240,684 in the first six months of 1934, a
gain of 19 pcr cent.

For the three months ended June 380, 1935, net income after all
charges was $524,428, or 42¢ a share on the capital stock. In the
threc months cnded June 30, 1934, net income was $372.765, or
30c¢ a share on the capital stock.

Consolidated balance sheet at June 30, 1985, reveals a strong
position with a working capital ratio of 6.06 to 1, and with cash
in excess of $2,000,000. There are no bank loans.

Commenting on operations for the six months of 1935, officials
stated that every subsidiary of the company had shown a profit
during the period. Showing in the radio and refrigeration
divisions is understood to have been particularly favorable, with
substantial cash losses in the first six months of 1934 changed into
modest gains in the first balf of 1935.

IN THE

G AN G LN N AT

MARKET

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headquarters . . . Cincinnati, O
Branches . . . . . Dayion, O.
" « + < <« Louisville, Ky.

Says R. R. Hand, Manager, Appliance Sales:—

“Dealers throughout our territory agree that the new
General Electric line of radio receivers lives up to all
advance promises, and that the advertising and sales
promotion program are second to none. This, together
with the fact that we are now making stock shipments
and that all advertising materials are ready, means
that G-E Radio dealers are off to a good start for a
season of record sales, volume and a fair return on
their investment.”




IN THE

CLEVIELAND

MARKET

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headquarters . . . Cleveland, O.
Branches . . . . . Akron, O.
” . <« « =« Columbus, O.
"’ e « « « +« Toledo, O.

e,

Says R. J. Lewis, Manager, Appliance Sales:—

“Dealers in attendance at the Cleveland, Akron, Colum-
bus and Toledo G-E Radio Presentation meetings
abound with enthusiasm over the new G-E Radio line
incorporating the metal tube. The promotional plans,
franchise, and advertising policies were accepted by
all dealers as outstanding and beyond competition.
Initial orders placed far exceed expectations. Addi-

tional factory shipments required at once.”

RADIO & Electric Appliance JOURNAL
Page 24 August, 1935

ARVIN

of car radio fame announces

line of home radio receivers

Dividing its line into
standard-band, skip - band
and all-wave groups, No-
blitt-  Sparks Industries,
Inc., announces its Arvin
home radio models  ihbis
month. This follows the
suceess  attained by the
Arvin  car radios in the
past  several years and
many dealers have looked
forward to the addition
of home models. The new
line includes table models,
consoles, and battery re-
ceivers and both metal and
glass tube models.

Model 41 is a four-tube
AC  superhet tuning do-
mestic  stations  covering
standard and high fidelity
broadcasts, encased in a
small table cabinet. Model
51 and 51B (B denoting
battery) are skip-band re-
ceivers, funing 540-1750
ke, and 5.5-18 meg. 51 s
a five-tube and 51B a four-tube set, both superhets, with auto-
matic radio frequency gain control and two-point tone control.
Featured is the mounting of the different sealed units so that
each is readily accessible for serviee.

The all-wave models are offered in one table cabinet and two
console styles and are available in ecither metal or glass tubes.
They are truly all-wave, tuning 540-18,000 ke, with many spe-
cial sales features. The baund-beam station finder gives a mov-
ing beam of light to show exactly the band in use and the
reading on it. A secondary dial controlled by the same dual
knob separates and accurately logs short wave stations.  Special
mounting of the speakers eliminates wall echoes and projects
the true tone into the room. 'The logarithmic manual volume
conlrol varies the audible signal strength in logarithmic pro-
portions to the adjustment.  The wave band switch cuts in
the proper series of coils to establish the most efficient relation-
ship between antenna and receiver cirveuit.  The tuning unit is
floating mounted to absorb vibration from the speaker.

The name Arvin is well established among radio dealers and
their prospects,

MURPHY

formerly of Tatro joins Zenith

to direct farm radio campaign

B. C. Murphy, formerly sales manager of L. Tatro * Radio
Company, has, according to a rccent announcement by E. AL
Tracey, vice-president in charge of sales for Zenith Radio Cor-
poration, of Chicago, associated himself with Zenith to be in
charge of sales of the new Zenith farm radio line under the
direction of E. A. Tracey. Mr. Murphy has a reputation of
over twelve years’ standing in the radio industry and Is morve
currently known for the special work he has been conducting
in the major turm markets having to do with the successful
merchandising of  radio receivers for farm use without elec-
tricity.

In Mr. Murphy's new capacity, his work will take him to
every major farm radio market contacting Zenith radio distrib-
utors and laying plans and special merchandising promotions
for Zenith's new 1935 farm radio line with Frepower.
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PROMOTIONS

of Griffin as Eastern manager

and Roth made by RCA-Vietor

M. F. Burns, merchandise man-
ager for the RCA Victor division
of the RCA Manufacturing Com-
pany, announced the appointinent
of John W. Griflin, as manager
of the Eastern sales division, and
of Louis K. Roth, in charge of
sales to large retail outlets na-
tionally. Both Mr. Griffin  and
Mr. Roth bring to their new du-
ties a4 wealth of merchandising
and sclling experience gained in
the retail, wholesale and manu-
facturing ends of the radio busi-
ness, over a period of many ycars.
Mr. Griffin, who will be respon-
sible for the territory extending
along  the Atlantic Coast  from
M:uine to South Carolina, and
westward lo Pittsburgh, recently
John Griffin completed  the super_vision of a

successful merchandising and pro-

motion  campaign  on  “Magic
Brain™ radios, which involved in-
tensive field work in most of the
key markets.  He first attracted
altention in the radio industry as
president  of the Haynes-Griffin
Company, which was at that time
engaged in the manufacture and
wholesale  distribution of radio
parts. Mr. Griffin is also a noted
vachtsman and motorboat racing
enthusiast.  He organized the first
Albany - N. Y. motorboat race
which has since become a vearly
classic, and he is co-donor of the
famous trophy in this competition.
Mr. Roth will direct the opera-
tion of a new RCA Victor affili-
ated  distributor plan.  He was
formerly FRastern division mana-
eer for the sale ot radio and re-
frigeration products of Stewart- - - F
Warner Corporation.  Fe  began Louis K. Roth
his radio activities as special rep-
resentative for the  Continental Radio & Electric  Company.
Four years later, he joined the George I.. Patterson Company,
wholesale RCA  distributors, as <ales manager. When the lat-
ter company merged with the N. Y. Talking Machine Company
and Bruno-New York, Mr. Roth was appointed sales promo-
tion manager of the new company.

LS -

FADA

appoints Moto Radio distributor
for Pennsylvania-WestVirginia

Moto Radio Distributing  Co., with headquarters in Pitts-
burgh, Pa., lias been appointed exclusive Fada distributor for
the important territory embracing Western Pennsylvania and
Northern West Virginia, according to L. J. Chatten, gencral
sales manager of Fada Radio & FEleetrie Co.

Moto Radio is headed by J. W. Bryson and Mr. McCutcheon,
who confine their activity entirely to radio products. They
were previously connected with the Pittsburgh Auto FEquipment
Co.. distributor of Fada radio, so thev are thoroughly familiar
with the value of the name in this territory. s

IN THE

IDYANNIVANS

MARKET

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headquarters . .« . Dallas, Tex.

Branches . .+ < . Abilene, Tex.
" S Amarillo, Tex.
" S Houston, Tex.
" « ¢ « « New Orleans, La.
" . e s San Antonio, Tex.

” . e Shreveport, La.
" . « « « Fort Worth, Tex.

Says H. R. Worthington, District Manager :—

‘A wonderful line; well presented.’
A Furnitire Man

‘“Here’s what a few dealers told us: -

‘Finest showing I have ever witnessed. Glad
that G-E is now really in the radio business.’
A Radio Dealer

‘A well designed line, complete in eye appeal,

and favorably priced.”
A Hardware Dealer

‘The greatest showing | have ever attended.”
Electrical Specialty Dealer

‘Give us that complete line—we will sell 1000
units for you before 1936." -
A Department Store




LENERAL ELECTRIC SUPPLY CORE.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headguaziers . . . Defroit, Mickh.
Bramches . . Grand Rapids, Mick.

= s o o KRalamazoo, Mick.
s o o o Lansimg, Mick.

t44

Says C. D. LaMee, District Manager :—

“Without exception the comments

-heard at our eight dealer meet-
ings were most favorable and
enthusiastic. Substantial orders
placed by dealers at these meet-
sings are proof of their hearty ac-
ceptance and approval of our line
and program. We pledge to our
franchised dealers a typ= of serv-
ice in keeping with a line they
thave called HOT.”

Cr/.CHisHoLm

RADIO & Electric Appliance JOURNAL
Page 26 August, 1935

Sy o

En. Svasor

A bt A kBt St s

From the General Electric Co. merchandise departmeat, these are
some of the men working with radie dealers throughout the country.
They are: A. G. Chaffer, district appliance sales manager, Pittsburgh,
Pa.; F. M. Slasor, district appliance sales manager, Detroit; H. W.
Bennett, radio field specialist, Minneapolis, Minn.; F. A, Ray, radio field
specialist. Cleveland. C. V. Chisholm, radio field specialist, Buffalo,
N. Y.; L. T. Ronan, radio field specialist, Detroit; H. M. Salzer, radio
field specialist, Dallas, Texas; A. C. Samger, district appliance sales
manrager. Philadelphia; J. A. Ramsey, district appliance sales manager,
Buffalo, N. Y.; R. P. Van Zile, district appliance sales manager, Atlanta,
Ga.: S. W. Bartlett, district appliance sales manager, Minneapolis.
Minn. D. W. May, Metropolitan radio sales manager, New York; L. W.
Yule, radio field specialist, Boston, Mass.: R. V. MacDonald, district
appliance sales manager, Kansas City. Mo.: B. F. Guttenberger, radio
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J.3. Stazcker

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headguariters . . Hariford, Conn.
Branches a s New Havem, Conn.
" . . Waterbury, Conn.

’r . @ Bridgepori, Comnn.

Says R. L. Hanks, Manager, Appliance Sales :—

“Our enthusizasm over the new General
Electric Radio has been fully justified
with the unanimous acceptance of our
dealers throughout Connecticut.

“Cabinet styling, sliding-rule tuning, sen-
try box, permaliner and metal tubes were
the features responsible for a landslide
of initial orders. Qur new policy of fran-
chising has met with universal approval.
Qur dealers recognize it as the basis of
sound merchandising.

“The G-E Bandwagon, loaded with dealer

profits, is rolling on its way.”

H.E. Young

field specialist, Atlamta, Ga.; R. A. Shackleford, district appliance sales
manager, Cleveland; M. F. Donochoe, radio field specialist, Atlanta, Ga.;
M. B. Connolly, disirict appliance sales manager, Boston, Mass.; G. S’.
West, district appliance sales manager, San Francisco,fCalif.;'H, A
Spokesfield, radio field specialist, Kansas City, Mo.; F. W, Wheeler, dis-
trict appliance sales manager, Dallas, Texas; J. S. Strecker, district
appliance sales manager, Chicago; R. J. West, radio field specialist
Atlanta, Ga.; G. J. Lynott, radio field specialist, Pittshurgh, Pa.; E. H.
N!ch_lrthy. Meﬂropolutan radio sales manager, Chicago; Earle Poorman
dlstr.‘lct_ appliance sales manager, New York; L. B. Bundy, radio ‘ﬁeld
specialist, Dallas, Texas; C. M. Wilson. radio field specialist, Philadel-
ElhuE ?c;uwé Llfhuilghdml);)'h!lmtgﬁt tapplifar:]ceLsales manager, Portland, Qre.:
. E. g ade ia. olos o N il S
AT Pronge anaaerar Buchanan, Lee Williams and




IN THE

IKANSAS CIIY

MARKET

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headgquarters . . Kansas City, Mo.
Branches . . . . . Joplin, Mo.
" . . Oklahoma City, Okla.
" 5 4 6 5 Tulsa, Okla.

says M. J. Huie, Manager, Appliance Sales:—

‘General Electric Radio has surpassed dealer expec-
ations as evidenced at our dealer meeting held recent-
y in this territory. If you do not have a General Elec-
ric Radio franchise, write us now for full particulars.
"he magnitude of the profit possibilities of the G-E

Radio Bandwagon is beyond conception.”
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G-K

100-per cent metal tube

models win wide acclaim

General Electric’s new
radio line of eight receiv-
ers featuring 100 per cent
metal tube complements,
include four consoles and
four table models. Devel-
oped, designed and manu-
factured by General Flec-
tric, the sets incorporate
five major developments,
in addition to many im-
provemcnts aver  conven-
tional “types of radio re-
ceivers,

All offer both standard
and short wave reception
features and several have
extended tuning ranges
for nltra short waves. One
has five bands, two have
four bands, two have three
bands and three have two
bands. Outstanding among
the  developments is  the
new metal tube, used en-
tirely in these new sects.
Other exclusive G-E  ad-
vances are the sentry box,
the permaliner, the stabil-
ized dynamic speaker and
the  sliding-rule  tuning
scale,

The sentry box is a sub-
assembly  containing  the
radio - frequency circuits
of the receiver. Tt selects
and aligns  the recciver
with  the various tuning
bands.  Tts design has
made it possible to elimi-
nate connecting leads al-
most entirely, except those
necessary for vacuum tube
connections. This  has
greatly simplified the un-
der ~ chassis wiring. The
coils are mounted direct.
Iy on the selector switch,
assuring shortest, possible
paths and connections.

The permaliner is o new type trimmer capacitor. Sealed
against  moisture and dirl, it s unaffected by temperature
changes, and assures proper and permanent alignment of the
circuits of the receiver. '

The siiding-rule tuning scale is a horizontal rotary sca_le p.r}nt—
ed on an opaque cylinder, upon which onlv one scale is visible
at a time. It protrudes slightly into the front of the p;m(‘l. {md
may be seen plainly from ecither a standing or S"lttll'l{_': position.
A vertieal pointer, operated in ecach case by the right ha.nd knot
on the receiver, indicates the frequencies.  The seale is softly
iNuminated over its entire length, A turn of a knob ()n‘the
extreme left brings a new scale into a visible position and aligns
the receiver to another reception band.

The new G-F stabilized dynamic speaker is projection-weld-
ed—a process which fuses all parts of the metallic frame work
into one integral piece, thereby insuring accuracy and permi-
nency of alignment of every part of the speaker, and improv-
ing it both cleetrically and mechanically: electrically because
there ave no magnetic obstructions or losses due to gaps in
joints; mechanically  because all parte remain rigid and true
throughout the life of the set. The voice coil at the end of t.hc
cone operates in a limited cylindrical air space and never varies
from its path. This makes possible more faithful reproduction.
longer life and greater stability.



RADIO & Electric Appliance JOURNA L
Page 29 August, 1935

CROSLEY

distributors are all smiles after
viewing new lines at factory meeting

After viewing the new Crosley line at the annual convention
in Cincinnati, 150 Crosley distributors cheered the news that
production capacity had been stepped up to 5,000 sets a day
in addition to the factory’s production capacity of 2,000 vefrig-
erators a day. New Crosley line includes such features as:
Mectal tubes, five tuning bands, shadow tuning, three-gang con-
densers, triple-tuned I-F transformers and a new tvpe antenna.

Smiles caught by the camera during the convention show:
Top, left to right: Lewis M. Crosley, vice-president and gen-
eral manager of Crosleyv Radio Corp.; Jack Gridley, sales man-
ager of Frank H. Clay Co., Kalamazoo, Mich.; Frank H. Clay,
president of the same company; Jack Rogers, assistant general
manager of Crosley; Ervin Spicse, of the Clay company: Clar-
ence Tay, manager of Crosley Distributing Corp., Chicago, and
Fielding Robinson, manager of Crosley Distributing Corp.,, New
York.

Second row, left to right: Marshall Bond, Bond Rider Jack-
son Co., Charleston, W. Va.; J. G. Avent, Kentucky Mine Sup-

»

ply Co., Harlan, Ky.; H. R. Perkinson, manager of Tower

Smiles at the Croslev convention

Binford El. Mfg. Co., Richmond. Va.; John J. Hope, Jr., cred-
it manager of Crosley Radio Corp.; O. L. Griggs, Marshall
Wells Co., Billings, Mont.; Rudy Browd, wanager of H. A.
McRae Co., Troy, N. Y.; Ray Healey, manager of Erskine-
Healy Co., Rochester, N Y.; Jack Allen, Crosley district man-
ager for N Y. State, and Mr. Noss, of Rogers & Baldwin Co.,
Springfield, Mo. .

SHORT-WAVE

newspaper published by General
Electric for its radio dealers

Volume One, Number Onc, of the General Electric “Short
Wave News,” has been welcomed by radio dealers as an excel-
lent method of stimulating interest in all-wave receivers as well
as focusing that interest on their stores. On the last page
there is plenty of room' tor the dealer to add his own imprint.
The first number starts off with an article by Capt. Horace L.
Hall giving informal hints about tuning short waves and a
wealth of other information about bringing in the elusive for-
vign stations.

EN THE

LANCASUER

ARKET

‘RAUB SUPPLY CO.
WHOLESALE DISTRIEUTORS

Headquarters . . . Lancaster, Pa.
Branches . . . . Harrishurg, Pa.
" e + <« Wilkes-Barre, Pa.

Says G. H. Hartman, Sales Manager :—

“Undoubtedly t'he most successful
radio dealer meeting ever held in
Harrisburg. Over 300 dealers ex-
pressed their acceptance of the
new revolutionary line of G-E
Radios with a spirit of enthusiasm
by placing immediate orders. All
predicted that G-E Radio will
make radio history this year.” |
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Via ithhe cam
that signalizes ‘ﬂ’l@
— and the me

Gerard Swope, at right, president of the General Electrie Company, visiting the
Bridgeport, Conn., factory, receives a distinguished ‘“‘present” from Charles E. Wil-
son, in center, G-E vice-president in charge of the Merchandise Department — the
first Bridgeport-made production model radio receiver. At the left is Ralph J. Cordiner,
G-E assistant appliance sales manager in charge of radio. The radio set is a table
model A-63, one of the eight models in the new line of General Electric all-metal tube

radio.

Presentations of the General Electric all-metal radio line have been made in the
major centers of the country, creating a remarkable enthusiasm with dealers, who
“proved” their delight with orders beyond the expectations of the G-E organization.
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WINCHARGER

battery charger incorrectly

pictured in recent description

Cuts have the unfortunate habit of getting misplaced on a
printer’s stone, and for that reason the illustration which ac-
companied the story about the Wincharger in the July JOURNAL
actually was that of another wind-driven generator. The Win-
charger is rapidly becoming a well-known sight to radio dealers
interested in selling the unwired market and indications are that
this battery-charger is greatly helping sales of radio throughout
the farm market.

As explained in last month’s JOURNAL, the Wincharger is
provided in two models, one providing ample power to charge a
radio battery and the other with spare power to charge a number
of batterics. Only a ten-mile-an-hour wind is required to start
current flowing into the battery and the annual cost is insignifi-
cant. To the dealer, the Wincharger means an attractive profit
in its own sale and the material lessening of sales resistance

SEARLES

advertising and sales promotion

manager for Kadette radio

Announcement is made by W. Keene Jackson, general sales
manager, International Radio Corporation, Ann Arbor, Mich.,
of the appointment of V. A. Searles, as advertising and sales
promotion manager.

Searles is well known in the radio business—hundreds call him
by the nickname “Molly”—for he was connected with the Sparks-
Withington Company, where, as advertising manager of Sparton
radio and refrigerators, be did one of the outstanding jobs in
advertising of the industry.

This appointment of Mr. Searles is in line with the energetic
policies of the International Radio Corporation, Charles A.
Verschoor, President, whose progress this year has been conspic-
uous by new records covering volume of set sales and dollar sales.

BRIDGEPORT

' Les ILL\AMS J.L. BucHanaw AC.Prance

From Bridgeport to radio dealers everywhere in the country
comes real sales aid from these men. Left to right, Lee Williams,
manager appliance sales, General Electric Supply Corp.; J. L.
Buchanan, president, General Electric Supply Corp.; A. C.
Prange, assistant manager supply sales, General Electric Supply
Corp. DPictures of district appliance sales managers and radio
field specialists will be found on pages 26 and 27.

IN THE

LOS ANGELES

MARKET

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headcquarters . Los Angeles, Calif.
Branches . . . . ElPaso, Tex.
- S Phoenix, Ariz.
. . . San Diego, Calif.
. . Long Beach, Calif.

Says F. C. Todt, District Manager :—

“Every one of the 850 dealers who attended the
Los Angeles meeting acclaimed the 1936 G-E line of
radio receivers with revolutionary metal tubes and
other outstanding features. Those present expressed
the conviction that the new G-E Radio program has
established a new era in radio merchandising. Actual
dealer orders received indicate the sincerity of their
beliefs.”
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MODEL A-65 ... An inexpensive two-band
console that receives all standard broadcasts
as well as short-wave, clearly and with excel-
lent tone. New metal tubes. Its apartment-
size walnut-veneer cabinet is dignified and
simple, and represents the finest of modern
design.

MODEL A-75 ... A three-band conscle that you
will be proud to own. The entire broadcasting
and short-wave bands, as well as police calls and
amateur signals are within its receiving range.
New metal tubes. Brilliant performance. The
beautifully modern walnut-veneer cabinet pos-
sesses a full measure of eye-value.

MODEL A-63 ... A |

table model ]

covers the entire standard broad.-
cast band and also I'gh:brt-wave
stations. New metal tubes. Clear
reception. Excellent itone. The
walnut-veneer cabinet is quietly
but beautifully designed.

This is the metal radio tu
Electric engineers, that a
FORMANCE and has mad

radio receiver design. It’

IN STEEL.”

MODEL A-82 .. . A four-band table
model of rare cabinet beauty and
superior performance. The tuning
range of this receiver embraces all
standard broadcast frequencies as well
as foreign short-wave, police and
amateur signals. In addition there is
an extra long wave-band on which
weather and ajrcraft signals are heard.
New metal tubes. It is housed in a
walnut veneer cabinet that adds im-
measurably to the charm of any room.




-2, developed by General
ds so greatly to PER-
possible an entirely new

hermetically “SEALED

MODEL A-53 . .. A table
model that provides excellent
reception of standard police
and short-wave transmissions
at an unusually low cost. New
metal tubes. Its walnut-finish
cabinet possesses a distinctive
charm that has met with wide-
spread approval.

MODEL A-70 . .. A three-band
takl: mo>del covering the entire
standard broadcast band and
also the foreign short-wave fre-
quemcies. New metal tubes. Its
walnut-veneer cabinet has a r.ch
and colorful:.design that lends a
tone of conservative modernism
to any home interior.

MODEL A-125 ., .. A supreme instrument.

five bands bring in practically everything that’s
on the air more clearly, more beautifully than
any radio set heretofore developed. It is a re-
ceiver covering all standard broadcasts, foreign
short-wave frequencies, amateurs, police, weather
and aircraft PLUS an ultra-short-wave band on
which 2-way police conversations may be heard.
New metal tubes. The modern console cabinet
possesses a dignified simplicity that will harmon-
ize with any style of interior decoration.

MODEL A-87 ... A four-band console for those
who demand above-the-average radio reception
and distinctive lines. The frequencies covered by
the receiver are similar to those covered by
Model A-82. New metal tubes. Unusual cabinet
beauty makes this set a highly desirable addition

to the furnishings of any home.
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RER YNE

chassis for metal tubes

EIN THE

offered by Stewart-Warner

M& Featuring the Ferrodyne
: chassis, Stewart - Warner
Corp. claims that metal

GENERAL ELECTRIC SUPPLY CORP. iIpes EEaping e new P>

of circuit to operate at

WHOLESALE DISTRIBUTORS highest efficiency and that

the Ferrodyne  chassis

of General Electric Appliances moets this  requirement.

] i ) ) Outstanding distinctions of
gﬁ@dgﬂﬁk‘!@l‘ﬁ ® é New y@gﬁ@, ®, Y. the Ferrodyne chassis are:
2 S rigid, all-metal, rust-proof,
Branches . . . . Newark, N. J. cadium-plated frame. Im-
11 ) - proved original magic dial.

. ° o ° E»E@g@x, M. ¥. Automatic station register.

ar P | Dual tone control. Over-
® & O %g@@klm, B, Yo sized speakers. Volume

control, automatic and

144 . . Ehe 5
= ® < @stev @1@, Mo aﬁe manual.  Built-in short-
e s wave aerial terminals. Two-
" ° ° E?aie.'S@g@’ N, 3. speed, variable gear driven

condensers. Sound diffusion
for three-dimensional tone.
Second-hand pointer for
logging short-wave sta-
tions. The  Ferrodyne
chassis is used in the seven-
tube, nine-tube and eleven-
tube models, including
1361, 1362, 1365, 1866, 1375,
1376, 1385, 1386, 1388.

The Stewart - Warner
line is made up of sixteen
models. Particularly un-
usual is the Model 13888,
which is a console with
doors three feet high by
about three and one-half
feet wide in beautifully
matched and patterned
domestic and imported
woods. Utility shelves are
provided back of the side
doors, and the set operates
twin speakers.

Model 1401 has a five-
Says H. C. Calahan, District Manager :— s S‘;gi;he;aggcmtﬁ;n;}lgj

Models 1301, 1302 and
1806 employ a five-tube

“Nothing that we have ever presented as G-E Distri- circuit with a short-wave
. . . band that tunes the most

butors has been so enthusiastically received as the important channels of 49,
. . 39, 81, 25, 18 and 17

new G-E Radio program. A large number of dealers meters. Model 1345 is a
six-tube superhet in an Art

who had never handled any G-E products before have Moderne cg)nsole and tunes,
. 7 a = in addition to broadcast
recognized the news value and profit opportunity of bands, from 44 to 136
- meters. The seven-tube
this new program and are now enthusiastic G-E Radio Ferrodyne chassis appears
in four models with three-

dealers — well on the road to a successful season.” band tuning up to 18,000

ke. Two of these models
are table cabinets and two
are consoles. Models 1375
and 13876 are both console
cabinets with a nine-tube
Ferrodyne chassis and
four-band tuning, ranging
from 140 to 18,000 ke. The
eleven-tube chassis used in three models has a pre-selector input
stage and two I. F. stages of amplification. Its fourth band
covers the 140-400 ke, stations. Color dot on the switching knob
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tells which band is being tuned. Curvilinear cone shape claims a
full octave extension in response.

Stewart-Warner also offers two baltery-powered receivers for
the important farm market. One is a table model and the other
a console, both with a seven-tube chassis, operating on either
8-volt dry battery, 2%4-volt air-cell or 2-volt storage cell. These
sets tune standard broadcast range and one police band.

MUTER

offers new free catalog

The new Muter Co. tree catalog is now being mailed radio
dealers on requesi, and many have applied for their copics be-
cause it contains a listing of much important replacement
material for service men. Particularly important today are the
interference filter, all-wave tuning selector and all-wave tuning
coupler.

Fealured by Muter is the new Wheatstone resistance bridge.
Heretofore resistance bridges have been dclicate, extremely ex-
pensive, measuring instruments which made them impractical for
general use on factory production lines, in service work, or for
student nse in technical classes. And scldom was it practical
for a laboratory to have more than one or two of them for
design work.

The Muter Resistance Bridge not only has the accuracy of the
most expensive, but simplicity of operation, an unusual degree
of ruggedness and extremely low cost. It is recommended for
use by Service Engineers to replace the comparatively inaccurate
“ohmeter”.  Commercial laboratories find that its low cost allows
the simultaneous use of individual bridges in various experi-
ments. Radio and electrical apparatus manufacturers are find-
ing that its rugged construction makes it especially adaptable
for use on production lines. And its price and ruggedness make
it practical for the technical departments of high schools and
universitics to have a sufficient number of them for individual
student instruction.

The internal construction of the new Muter Certified Resistance
Bridge is unusual. The resistor elements are wound in strip
form, the taps being set to an extreme degree of accuracy.
Thorough vacuum impregnation insures freedom from variation
due to change in humidity. A special alloy resistance wire is
employed to maintain constant resistance regardless of reason-
ahle change in temperature.

MORFORD

appointed field specialist for
Hotpoint refrigerators

Erle Morford, formerly with the Stewart-Warner Corporation.
has been appointed a field specialist for the Hotpoint refrigerator
division of General Electrice Company’s specially appliar?ce de-
partment.' He will have headquarters at Nela ?ark, Cleveland.
The appointment was made by Harry C. Mealey, manager of the
Hotpoint refrigerator division, ) ° A

Morford was connected with Stewart-Warner for twenty-four
years, ‘covering the north central states on refrigerators and
radios. For five yeas he was Cleveland distibutor bfor Stewart-

Warner. In his new positi i j
. sition he will cover jobber sal -
izations. ! Tes organ

IN THE

NIEWY WOLRIK

MARKET

ROYAL EASTERN
ELECTRICAL SUPPLY CO.

WHOLESALE DISTRIBUTORS

Headquarters . . . New York, N. Y.
Branches . . . . . Brooklynm, N. Y.
" . . Leoeng Island City, N. Y.
" « « . New Rochelle, N. ¥.

Says S. D. Goodman, General Sales Manager>—

"THEY CAME
THEY SAW
... AND . ..
THEY SIGNED”




IN THE

©)NVIEANHIRA

MARKET

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headquarters . . . Omaha, Nebr.
Branches . . . . Des Moines, Ia.
" « <« « .« Sioux City, Ia.

Says G. W. Clark, District Manager:—

“When any manufacturer produces a line of receivers’

as outstanding as the new General Electric Radio
receivers, and a merchandising plan as comprehensive
and sound — that manufacturer is destined for leader-
ship. The G-E Radic line for 1936 and the merchan-
dising plans for it, incorporate every sound and profit
making feature that could be asked for. The new

G-E Radio line ‘goes over’ in this territory.”

RADIO & Eleciric Appliance JOURNAL
Page 36 August, 1935

MITCHELL

appointed advertising and sales
promotion director of Kelvinator

Appointment of S.
C. Mitchell, formerly
advertising manager
of the Leonard Re-
frigerator  Company,
as director of adver-
tising and sales pro-
motion for Kelvina-
tor Corporation, has
been announced by H.
W. Burritt, vice-pres-
ident in charge of
sales of Kelvinator
Corporation. Mr.
Mitchell succeeds
Vance C. Woodcox,
who recently resigned
to take a position
with Montgomery
Ward & Company.

In his new position,
Mr. Mitchell will be
in charge of advertis-
ing and sales promo-
tion activities for all
of Kelvinator Corpo-
ration’s products, in-
cluding domestic and
commercial refrigera-
tion cquipment, oil
burners, electric
ranges and air conditioning.

In annpouncing the appointment, Mr. Burritt said that Mr.
Mitchell’s knowledge of both advertising and sales work ad-
mirably fits him for the duty of supervising Kelvinator’s varied
advertising program. The company’s continued success in the
refrigeration field, togcther with its rapid rise to the frent
ranks of the country’s air conditioning industry provides a
wide field for the application of Mr. Mitchell’s experience and

ZENITH

finance plan with opportunities for
many more small radio dealers

S. C. Mitchell

Zenith Radio Corporation recently announced a new finamce
plan for Zenith radio dealers, enabling instalment sales con-
tracts for retail sales of Zenith radios to be discounted by deal-
ers with Walter E. Heller & Company, Chicago. A special
feature of the plan is that it includes hundreds of Zenith deal-
ers never before eligible for collection-by-dealer finance plans.
Under the Zenith-sponsored plan, dealers with as little as $1,000
total worth may be accepted for finaneing on a very low rate
basis.

There is no minimum finance charge per contract. and the
plan is offered without any cost to dealers or distributors,

HERTZBERG

sales engineer of Electrad

Robert Hertzberg, who has been engaged in technical pub-
licity, editorial and sales promotion work since the early days
of broadcasting, bas joined Electrad, Ine., 173 \'ariFk Street,
New York, in the capacity of sales engincer. He will contact
the radio and amateur fields in particular.
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Then youw'll want to read all that’s going on
in the piano industry, with its new styles of
uprights (just announced), the early Ameri-
can models of grands, as well as the general
news and progress of piano activity.

Fill out the coupon below, enclose check for
$2, and start a year’s reading of

o REVIEW

wmmmmmmm%mgﬁw
' To—The Music Trade Review
Radio City, 1270 6th Ave., New York
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IN THE

MARKET

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headguaxters . . . Pitishurgh, Pa.

EBranch e o« « o Youngsiown, O.

Says R. M. Davis, Manager, Appliance Sales :—-

“The advance publicity on the new General Electric
Radio line and the early promises made by the General
Electric Company, have heen more than fulfilled by the
new line of radio receivers and the sales promotion
program supporting them. Radio dealers have been
quick to recognize the truth of this statement and
have indicated their sincerity by placing substantial
inifial orders. Watch the G-E Radio Bandwagon go.”




IN THE

PERITLAID B L 2 Rl

MARKET

ELLEOTT-LEWIES ELECTRICAL C@., Inc.
WHOLESALE DISTRIBUTORS

Headguariers . . Philadelphia, Pa.

Says F. R. Elliott, President:—

“The dealer interest in Philadel-
phia hit a new high when 1027
dealers attended thez announce-
ment of General Electric’s new
radio line at the largest meeting
of its kind in the Bellevue-Strat-
ford Hotel. Dealer enthusiasm
ran even higher when orders
were counted, guaranteeing posi-
tive dealer support and success

for G-E Radio.”
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AVIATION

center at Camden provides full
information for airplane radio

Spacious hangar accommodations, radio installation and servic-
ing facilities, office and resting spaces, as well as a working
demonstration of all the newest types of aviation radio appar-
atus, are placed at the disposal of itinerant pilots by the RCA
Manutacturing Company, at its newly established aviation radie
headquarters, located at Camden’s Central Airport, according to
Dave S. Little, in charge of RCA’s aviation radio sales. All of
the above facilities and equipment are housed in a modern hangar
building, 120 feet long by 80 feet wide.

Simultaneous with the opening of RCA’s aviation radio head-
quarters building, Mr. Little announced the introduction of the
most complete and advanced assortment of aircraft apparatus
in the Company’s history. Each unit is a product of that special-
ized type of engineering which modern aviation’s special require-
ments make necessary. Outstanding among the new instruments
is an extremely compact, light-weight and low-cost receiver which
should prove especially attractive to sportsman pilots. It is
available in a choice of two wave-band reception combinations,
either to receive the beacon and entertainment bands (RCA
Model AVR-T), or the beacon and communication bands (RCA
Model AVR-7A). Each is a highly efficient superheterodyne re-
ceiver equipped with four multi-function RCA tubes giving the
equivalent of six-tube performance, with a resultant lower pri-
mary power drain, Mr. Little said. The receiver case, with built-
in “B” and “C” power supply unit measures only 8% in. by
6% in. by 914 in, and weighs only 16 pounds, 10 ounces. It is
remotely controlled by mechanical cable from a unit which fits
easily into the small, unused spaces on the instrument panel. It
requires only standard aircraft dry cells or storage batferies
for its low, economical current drain. Ease of operation, rugged-
ness of construction and simplicity of installation are some of
the many features to recommend the new receiver.

Then there is a new aircraft transmitter (RCA AVT-8A), of
20 watts power output and weighing only thirty-eight pounds,
which Mr. Little described as a “single package” equipment of
exceptional capabilities. It is a small, single-unit transmitter
especially designed and constructed to meet the severe require-
ments of aircraft communications. During flight, it offers the
pilot a choice of three types of high-quality emission, including

This photo, taken at Schenectady, shows G-E radio field engineers with
members of the Research Laboratory staff. Left to right, front row:
W. 8. Farrell, Los Angeles, L. Peine, Sult Loke City, and H. C. Hill.
Houston, field engineers; Larry Hawkins, erecutive engineer, and Dr.
7. F. 1. 4lexanderson, consulting engineer, of the Research Laboratory;
H. R. Shaw, Bridgeport, H. W. Royer, Celeviand, amd G. Sauerbrun.
Detroit. field enaimeers. Center row: P. . Hadlock, Radio commercial
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teleplione, continuous-wave-telegraph (CW), and tone modulated
continuous-wave-telegraph (MCW )—assuring reliable and efficient
communication with ground stations in all kinds of weather and
under all operating conditions. The entire equipment, including
dynamotor supply, is housed in a single, durable, metal case 3

m}easuring onll;rp 1014 in. by 10 in. by 1634 in. Reception is IN THE
provided in the frequency range of from 2000 to 6500 kilocycles

and a simple switching arrangement permits rapid selection while . '
in flight of any of three pre-determined frequency channels within P A
this range. Power is supplied by a standard 12-volt storage bat- @ m n E & @ E m r /E2 9
tery or other direct-current source. Accessibility to the chassis is
provided by an ingenious mechanical arrangement by which the
catire chassis slides out for inspection. MARKET

| Included in the newly developed RCA aviation radio apparatus ‘
are a complete and impressive variety of airport communication
instruments. Provision against rapid obsolescence is one of the
many ingenjous engineering features of the equipment, Mr. Little
said. For instance, an airport starting with one of the lower
powered communication transmitters can add additional power,
and provide for speech amplification systems and radio-beacon
service, by adding other apparatus especially engineered for
adaptation, and using the original transmitter as a foundation.
In addition to the ruggedness, ease of operation and adaptability
which the airport manager should expect from present-day ad-
vanced aircraft radio design and construction, the new RCA
apparatus represent a marked improvement in appearance. Trim,
smart lines and two-toned finish serve a decorative as well as
utilitarian purpose.

HOLELAN

appointed Stewart-Warner
St. Louis distributor

Announcement has just been made that the Electric Lamp and
Supply Co. has been appointed as distributor in the St. Louis

territory for Stewart-Warner radios and refrigerators. H. S. GEMERAL BLECTRIC SUPPLY CORYP,

Hollander and his entire sales force attended the recent Stew-

art-Warner Convention at Chicago and expressed their enthusi- 3 i 3
asm over the new Stewart-Warner line by placing a large initial - WHOLESRLE DISTRIBUTORS
order for radios as well as refrigerators. Final negotiations
were completed at the convention by L. L. Kelsey, factory rep-
resentative. Eleetric Lamp and Supply Co. will continue to

of General Electric Appliances

handle the distribution of Electrolux in which they have been B : Phi i £ )
highly successful in the St. Louis territory. Open house was ﬁeaﬁ@%mag‘lers 2 = @hﬁiaﬁeﬁphga’ Pa'
" held for dealers the first week of August. Bramneches ﬁllemfﬁ@wn, Pa
4 &> - - L £ A L]
" ¢f 5 & @ Scranton, Pa.
” « ® = ou Reading, Pa.

Says W. H. Coleman, District Manager :—

“It is hard to select any one phase of the
new General Electric Radio line for spe-
cial commendation, but if 1 were asked
to do so, I would say that the design
features of the new G-E Radio receivers
are worthy of special attention. The
metal tubes, sentry box, permaliner, slid-
ing-rule tuning, projection welded speak-
‘ er, cabinets — these are not merely gad-
gets added for advertising appeal but are
genuine contributions by the General
Electric Company to greatly improved
radio reception.”’

engineer, Bridgepert; G. F. Metcalf, Research Laboratory; end R.

Obrecht, dtlanta, H. Van Alstine, Syracuse, E. Reihman, New York, G.

Devine, Boston, and W. H. McKnew, Minneapolis, field engincers. Back

row: C. ¥, Bateholts, Publicity Department; 0. E. Ager, Research Labora-

tory: H. A. Croaeland, supervisor Field Service, Bridgeport: P. R. Butler,

Chicago, M. d. Feldstein, Philadelphia, and J. W. Brennan, Kansas City,
field engineers, and Gene Darlington, Research Laboratory.
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MARKET

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS
of General Electric Appliances
Headquarters . . . Portland, Ore.
Branch . . - . Spokane, Wash.

Says G. A. Boring, District Manager :—

“Dealers throughout our territory recognized in the
advance publicity on the metal tube that here was a
new opportunity for them. We have signed franchise
agreements with leading dealers throughout the terri-
tory and they report the metal tube, sentry box, per-
maliner and other features to be of unusual sales

value.”
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KADEKTTE

features interchangeable metal or
glass tubes in new radio models

Featuring  sets  which
are  equipped so  that
cither metal or glass tubes
may be used interchange-
ably, International Radio
Corp. presents its new line
of Kadette receivers. Un-
usually  wide range of
models is included, prices
running from $13.50 to
$49.50.  The Jewel Model
40 series, which has heen
cclling  steadily since -last
September  is continued
with important refine-
ments in chassis and two
new de luxe plaskon eabi-
nels.

Top of the new line is
the Model 120, which is
presented  as  the largest
and finest chassis cver of-
fered by Kadette. It is
seven-tube superhet, three-
eang condensers, airplane
dial with two pilot lights,
tuning 13 to 555 meters.
It is encased in a beauti-
ful and original cabinet of figured walnut and mabogany with
4 piano finish.  Another leading model is 61, which lists for
¥39.95 with glass tubes.  This is a six-tube AC-DC superhet
with three-gang ball bearing condensers with airplane dial il-
luminated indicating principal short wave ranges by countries.

Other “Met-Octal” models include the 53, a five-tube AC su-
perhet, tuning 13 to 555 meters. Model 52, a five-tube super-
het AC covering domestic and foreign broadcast bands. Mod-
el 26, a four-tube AC for domestic stations. The Jewels are
listed for $13.50 in bakelite and $16.50 in colored Plaskon.

MODERNISTIC

carton designed for National
Union tubes with seal

National Union radio
tubes are being shipped to
d the trade in a new carton
of modernistic design and
incorporating a radically
different method of seal-
ing. The design developed
el in cooperation  witha
"*lvading New York com-
. mercial artist incorporates
both the modernistic tech-
“ nique and the effectivencess

of Continental European

art.

The package construction, instead of tollowing .the lead. of
hollow end staple sealed cartons was perfected with the idea
in mind that a tube could readily be extracted from the pack-
age and rteplaced without tearing. mutilating or dest.ro‘ving the
general appearance of the box. Sealing is.accor.nphsh.ed b_v_ a
simple turn-back of the end flap lift and insertion ot a wire
staple by means of a specially constructed mandrel.

National Union reports that jobbers and dealers have enthu-
siastically acclaimed the new package from both appearance
and construction standpoint.  Colors of H‘(j new .Cart(m are
turqueise blue, silver and black, a combination which sueccess-
fully implies quality merchandise.
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For the first time—a Laboratory instrument
practical fer service worlk!  Its accuracy far ex
coeds the best “ohmmeter." 1ts compactness
makes it easy 1o carry. Tts appearance is highly
desirable.  And its price makes it a pecessity!
Write Dept. B-8 for details and FREE Re-
sistance Caleulation Tables also complete new

List Price *
$49.50

s STOP WORRYING ABOUT SALES s

What are your plans for the next twelve months? Do you know
that the sale of musical instruments and merchandise is way
ahead of last year, particularly with accordions, guitars, flutes,
mandolins, harmonicas, mutes. band instruments and accessories?
Don‘t you know that in our trade paper, Musical Merchandise, we
zive all the latest happenings and ‘“‘goings-on” in our trade, from
Coast to Coast, covering all the ecssentials of for doing a larger
and more profitable musical merchandise business?

Don’t forget we are panning the evile of our trade such as sell-

ing over vour head to schools, supervisors at phoney discounts;
that we are after chiseling jobbers and manufacturers who are not
co-operating with you, and that our constructive effort in your
behalf is worth $3, for a subscription for 2 years. You need
an organization like us working all the time to better conditions.
Find out what is going on 1 Association work in all the cities,
aimed to stop the tactics that must have hurt your profits during
the past year.

Not only do you get the livest news, information, data and aids
for more profits, but you get all the announcements from all the
manufacturers in the business . . . over 125 houses using our
paper, Musical Merchandise. to inform the trade of their new
goods, policies and co-operation.

Let’s get acquainted, for we want you to feel that we are for
the dealer’s success, first, last and evermost. And $3 for 2 years
is a trifle . . . you could drink it up in a few hours.

COUPON

Musical Merchandise & Music Trade Review
Radio City, 1270 6th Ave., New York.
Glad. Henderson, Editor

If half of what you say Musical Merchandise will do for me is
right. I'm sport enough to enclose %3 for a 2 years test. and I'll
promise to read the paper regularly.

My name is .............. 86060000050 Ba00aa00D0

FIrMm NAME . cvcve e rvnnnootue anone - e e
Street and Oty . ... ... . . e e

IN THE

SALT LAKE CIIY

MARKET

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headquarters . Salt Lake City, Utah
Branches . . . . Billings, Mont.
i . . . . Butte, Mont.
" e ¢ « « Denver, Colo.

Says J. A. Kahn, District Manager :—

‘“Presentation of the 1936 line of General Electric
Radio receivers with new metal tubes has not merely
astounded all dealers, but has caused them to express
the most extravagantly favorable opinions of perfection
of sound, beauty of design, completeness of advertis-
ing and sales promotion plans, and attractiveness of
prices. Our most serious problem is to try to pacify
the great number of good dealers to whom we cannot
give dealerships.”




IN THE

S, PAUL,

MARKET

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of Genaral Electric Appliances

Headquarters . . . St Paul, Minn.
Branches . . . . Duluth, Minn.
" .« . Minneapolis, Minn.
" e« « +« o« LaCrosse Wis.

Says L. C. Mample, District Manager :—

“The response of over 200 dealer rep-
resentativea at our dealer meeting more:
than verifies our own opinions of the
acceptance, salability, and profit possi-
bilities of General Electric Radio. This
enthusiasm, which was duplicated at
Duluth and LaCrosse, was backed by
actual commitments, which again makes
us believe that G-E Radio is the out-

standing line from now on.”
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WHEREK

to get what you want when
youre at the show

Youve been hearing a lot about the National Electrical and
Radio Exposition held at the Grand Central Palace this year,
September 18th to 28th, under the auspices of the Electrical
Association of New York, Ralph Neumuller, secretary. The
show manager is Joseph Bernbardt, and Joe has been tearing
things wide open to present the greatest exposition that the
New York public has ever seen.

Naturally, this show attracts thousands of dealers and job-
bers from the Eastern section of the country, so you might like
some clues on what to do and where to go.

One of the main things to see is the city from the top of the
RCA building; then take a tour through the NBC studios.

If you like to see an example of capable management, run
into Longchamps restaurant, 49th St., and Madison Ave., where
you get the biggest cocktail in town and an assortment of food
that will be treating your palate right. Manager Fritchie, who
works from around 7 o’clock in the morning until 12 at night,
has never heard a radio set. so he’s something new for you.

Another example of efficiency in store work is Finchley's,
46th St., and 5th Ave. If you want a swell suit of clothes or
haberdashery, ask for Ponce de Leon—I have made a deal with
him whereby I get half of the change you leave in your old
suit.

If you feel like a good mint julep, go into the Cocktail Room
of the Waldorf. You'll get a mint julep that will put life into
a wooden leg.

If you feel like some good roast beef, go into Lindy’s, 52nd
St., and Broadway. They also have kosher ham.

If you like marvelous chicken, go into Caruso’s, 42nd St., near
the Wurlitzer store, between Broadway and 6th Ave. They
roast it on a spit. Get a side dish of spaghetti with Caruso
sauce.

If you crave cuisine of a combination French and Greek type,
drop into Rumpelmayers restaurant, street floor of the St.
Moritz Hotel, 59th St., near 6th Ave.

If you want to sec a whale of a good show with food some
night, try the Casino de Paree and the Folies Bergere, 50th St
and 7th Ave.

If the thought turns to Swedish hors d’oeuvres, try the Stock-
holm, 51st St., and 6th Ave., north side of the street.

If you want an Italian meal that will keep you bolted to the
chair, go to Leone’s, 48th St., near 8th Ave. Tell Mr. Leone you
are from Yonkers, and you will make a big hit, or tell him Va-
lerius sent you in.

If you feel like good hamburger, or ham and cabbage, go
into Dinty Moorc’s, 46th St., between Broadway and Sth Ave.

If a steak appeals to you, try Jack Dempsey’s restaurant, 50th
St, and 8th Ave. Make a kick to Jack if the service isn’t good
and he’ll sock a waiter on the jaw—just for your enjoyment.
If Jack isn’t there, ask for Steve Christie.

If you want the best ice cream in town, go into Shrafft’s. They
may even have blueberry ice cream (with apologies to Judge
Van Allen of Buffalo.) The judge js a great blueberry picker.

If you are rarin’ to go on spaghetti and tomato sauce, go
over to Barbetta’s, W. 47th St., between 8th and 9th Aves.
They also make a mean Zabionne if you want a good Italian
dessert.

If you want to sec some fine radio and music stores, drop
into Haynes-Grifin, in the IHotel Roosevelt building; the Lib-
erty Music Shop, 50th St., and Madison Ave.; the Gramophone
Shop, 46th St., near Madison; Marconi Bros., 679 Madison Ave.,
Schullstrom Music Shop, 30 E. 59th St., etc.

Oysters will be in season when you hit here, so if vou want
a good oyster stew go down to the Oyster Bar, Grand Central
Station. If you want good oysters on the half shell, go into the
Hotel Commodore. They have a special brand that will ‘even
make a Baltimore distributor happy.

If yvou feel like scrambled eggs, go to the B. & G. restaurants,
there are about a dozen of them around town—and get what the
Greek waiter calls “scromle.”

If you want fish handled marvelouslv, drop in at the Restaur-
ant Crillon, Manager Baumgarten will give you special atten-
tion.

If you are in the mood for hot hors d’ceuvres, the only place
to get them is the Hotel Marguerv, 47th St., and Park Ave.
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Bacon, like you can’t get it any other place, is found at
shrafft’s in the morning. The old Beech-Nut brand grilled de
huxe.

If you've only got a nickel left and want the best nickel coffee
in town, go into an Automat.

This brings you all the way from a $3 steak to a 5c. cup of
coffee. If there is anything that we have omitted, that your
fond heart desires, just phone Circle 7-5842, make your wishes
known, and any of the muggs in the office will handle your in-
quiry in a 100 per cent manner. '

We hope you enjoy the Radio Show, and get some good ideas
around New York, and that vour Fall business will be the best
vow’ve had since ’29.

PIONEER

wind-power 6-volt generator
to charge radio batteries

To provide a simple means of charging the storage battezies
used by a half million or more farmers throughout the country,
the Pioneer Gen-E-Motor Corporation of Chicago has brought
out, for  the dealers, a wind-powered 6-volt generator wunit
providing 5 amperes of direct current which may be used in
keeping the batfery charged for radio set operation or for light-
ing operation.

The generator unit is said to be completely weather-proof and
is provided with overload relay and cut-off as well as a tip-
ping arrangement which is thrown into operation by too great
a wind velocity and which throws the unit out of operation.

The unit may be mounted directly on the house or barn roof
or it may be supported by means of the small steel tower which
is sold separately. ’

SAY, JACK—DON'T TIE UP WITH
ANYBODY TILL YOU SEE THE
NEW STEWART-WARNER
FERRODYNE RADIO — BELIEVE

ME, IT'S A KNOCKOUT /

IN THE

SAN FRANCISCO

MARKET

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headquarfers . San Francisco, Calif.
Branches . . . Sacramento, Calif.
" e« <« o« <« Fresno, Calif.
” . e e Oakland, Calif.

Says Chas. W. Goodwin, Jr., Dist. Mgr.:—

“In the Pacific Coast district alone over 2,000 dealers
attended the presentations of the 1936 line of G-E
Radio receivers, which are equipped with the new all-
metal tube. We are convinced that as a result of the
enthusiasm and interest displayed, General Electric
Radio will shortly attain the position of leadership.
We are therefore organizing our sales forces so as to
capitalize, to the greatest degree, the opportunities

which are ahead.”
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SHAPIRO
distributes Grunow in Baltimore

and Washington, D. C.

Extension of distribution on Grunow products to Baltimore

and Washington territories is announced by Shapiro Distribu-
tors, Inc.,, with headquarters established in both cities. Initial
introduction to the trade was made at dinners in Baltimore at
the Maryvland Country Club and in Washington at the Ken-

Shapiro’s service organization

wood Country Club. Officers of the corporation include Hyman
Shapiro, president, Sam Kreisel, vice-president, Harold Gabri-
love, secretary, and Moe Kreisel, treasurer.

Harold Gabrilove, who has been selling Grunow products
since the company’s inception, is general manager of the new
organization with Moe Kreisel as sules manager, and Lawrence
Mezz, credit manager.

GENERAL ELECTRIC SUPPLY CORP.
—— :
WHOLESALE DISTHIRUTORS IF YOU'RE FED UP WITH BUNK

f G 1 El 1 i

o enera ectric Appliances AND BALLYHOO, TALK TO |
STEWART-WARNER. | LIKE THE
WAY THEY TELL THEIR STORY.

-

Headguariers . . . Seaiile, Waslh.

Says F. A. Block, Manager, Appliance Sales :—

"OUR MEETING SEATTLE
GRAND SUCCESS STOP AT~
TENDANCE EXCEEDED THREE
HUNDRED DEALERS INCLUD-
ING HARRY SMITH OF KETCH-
IKAN ALASKA STOP GREAT-
EST ENTHUSIASM REGIS-
TERED AND ORDERS ARE
ROLLING IN STOP WE ARE
GOING PLACES WITH THE
NEW G-E LINE THIS YEAR."

| See Story

on Page 53

)
-
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BE SURE OF
MY PROFITS”

So said this retailer when we asked
why he sold so many Sylvania Tubes!

p“T'll tell you why I sell so many Sylvania
tubes! I push Sylvanias . I recommend
them to my customers, and I recommend them
because I make an extra profit on Sylvanias!

“My bread and butter depend on my profits . .
1 can’t afford to pass up a good bet. And
I know that when I do sell Sylvanias, my
customers will be satisfied. There’s not a
better tube made than Sylvania . . . it’s as
good as the best and my extra profit is my
reason for putting it out front!”

This retailer knows a good thing when he sees
it . . . and he knows a good tube when he sells
it! He pushes Sylvania tubes, and sells them
for the full profit that is his due.

Find out how such profits can be yours. Write
for information on Sylvania’s sales policies. A
card or letter will bring this information within

a few days. The Hygrade Sylvania Corporation,
Emporium, Pa.

SYLVANIA

THE SET-TESTED RADIO TUBE

© 1935, Hygrade Sylvania Corp.

GENERAL ELECTRIC SUPPLY CORP.
WHOLESALE DISTRIBUTORS

of General Electric Appliances

Headguariers . . . 5t Louis, Me.
Branches . . . . bvamsviile, ind.
" g w» = Memphis, Tenn.
r . <« =« « Springfield, IIl.

Says L. C. Arnold, District Manager :—

“The 400 dealers attending our
St. Louis meeting, plus the record
attendance at Evansville and
Memphis, tell us G-E Radio will
establish new sales records this
year. We are gratified that so
many of the important dealers
have already taken on the G-E
line. We are on our way!”




IN THE

WASEIINGTON

MARKET

George Wasserman, of George’s Radio, Washington, D. C., signs an
order for 450 sets immediately following the Washington dealer
meetirg. Says Mr. Wasserman —

At last we have found a line with a suffi-
cient number of features to put it in the spe-
cialty class. This means more profit for me.”

NATIONAL ELECTRICAL SUPPLY CO.
WHOLESALE DISTRIBUTORS

Headqguarters . . Washington, D. C.

Says F. N. Chase, Mgr., Radio & Marine Dept.:—

“At our meeting in Washington
the new line was received with
impressive enthusiasm by our
dealers. And, furthermore, they
confirmed their belief and confi-
dence in the future of G-E Radio

with many substantial orders.”
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24 TUBES

in new Midwest line of
custom-built radio

Royale Radio Crafters, a division of the Midwest Radio Cor-
poration, announced the development of a line of 24-tube custom-
built export radios, built to the highest standards of quality and
precision. This new line includes three beautiful, hand-made
Acousti-Tone, V-Spread models: the Fleetwood, the Avon, and
the Victoria. These models are characterized by the new Acousti-
Tone, V-Spread design. The Acousti-Filters, which are a fea-
ture of the Acousti-Tone design filter out booming, blasting and
artificially tuned audio effects, resulting in a new richness of
tone reproduction.

It is interesting to note the unusual processes through which
the chassis are put, over a period of from five to seven weeks.
These processes eliminate all effects of aging, temperature
changes and vibration. It is aged until all “drift” has stopped,
and then the vibration test is carried out to see that all parts
are “seated”. Time and temperature tests are then made. The
set is carried through repeated cycles of temperature changes
with intermittent readjustments until no further change can be
produced by additional temperature and time cycles.

The 24-tube 6-tuning range chassis is made up of two units:
the tuning chassis which has 18 tubes, and the power amplifier
chassis .which has 11 tubes. The delicate tuning chassis, contains
the R. F. stages, mixer and oscillator, the I. F. amplifier, the
first audio stage and phase rotator and various complementary
devices, such as interstage noise suppressor, the automatic vol-
ume control, amplifiers and filter network, the automatic tone
compensation, tunalite and beat frequency generator or whistle
tube. The other chassis contains the rugged dual power supply,
all rectifiers, filters and the audio power amplifier. The power
supply is divided into two electrically separate units. One
supplying the plate voltage to the output tubes alone. Voltage
fluxuation in this power supply due to the extremely large out-
puts are therefore not reflected into the rest of the set. The
second power supply furnishes voltages to the first chassis.
which is extremely well filtered with a three-stage filter.

OLIVER
Kadette representative
in Metropolitan territory

Fred P. Oliver has been
appointed Eastern district
sales representative for
International Radio Corp.,
makers of Kadette radio,
according to W. Keene
Jackson, sales manager of
the Ann Arbor corpora-
tion.  Mr. Oliver spent
some time at the factory
immediately after his ap-
pointmnt, to become thor-
cughly familiar with the
Kadette production meth-
ods. He will cover Met-
ropolitan New York and
has already been wel-
comed by leading dealers
interested in the new
Kadette line described
elsewhere in this issue.

Mr. Oliver will make

his headquarters at the Fred P. Oliver
Crescent  Athletic  Club,
Brooklyn.

Mr. Oliver is well known to the Meclropolitan trade, having
been in the industry since its growth from the talking machine
business.
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KELVINATOR

sales department changes
precede aggressive campaign

Important changes in sales department executive personnel
were announced recently by H. W. Burritt, vice president in
charge of sales for Kelvinator Corporation. These changes, com-
ing co-incident with the appointment of Geyer-Cornell & Newell,
Inc., as advertising counsel, are first steps in formulation of plans
which will sece the most aggressive advertising and sales drive
ever attempted by Kelvinator, during 1936, Mr. Burritt said.

Godfrey Strelinger, who has served with Kelvinator for many
years in varied capacities, has been appointed gencral assistant
to the vice president in charge of sales. He comes to his new
position from the sales managership of Lconard Refrigerator
Company, to which position he was promoted from the man-
agership of the Kelvinator Detroit branch.

R. L. Petrie, who two years ago resigned as sales manager for
Leonard,, to take over the position of domestic sales manager
for Kelvinator, returns to the post of sales manager for Leonard.
Mr. Petrie is a veteran of both the Kelvinator and L=onard
organizations, with a long and successful record of achievement,
and a thorough knowledge of the Leonard organization for
which he will direct sales, effective immediately.

V. J. McIntyre is appointed to the position of domestic sales
manager for Kelvinator, Mr. MclIntyre also has spent many
years with Kelvinator. During the past few years he has been
manager of the department store division, in which capacity he
set the extremely fine record which earned for him this new
responsibility.

PUPPET

show draws crowds for
Norge refrigerator dealers

“All in a Wifetime,” a unique puppet show, has been pro-
duced by Norge Division of Borg-Warner Corporation under
the* direction of James A. Sterling, advertising and merchan-
dising manager. Following through on the success scored earlier
in the year by the elaborate stage production, “The Freedom
of the Shes,” this puppet show carries a dramatic sales story
with the added advantage of being easily put on in any retail
location. The largest marionettes in existence, five-twelfths
human size, are utilized, with miniature reproductions of Norge
Rollator refrigerators, ranges, and washers forming the basis
for an attractive and entertaining demonstration of Norge use
values. FEach demonstration, a complete playlet, requires thirty
minutes. The troupe carries complete equipment, scenery and
eight-foot stage. Additional short comedy features are avail-
able for presentation, requiring threce to four minutes to per-
form. Department stores and specialty decalers have found this
puppet show to be invaluable in pulling crowds into their stores
during the summer season, particularly when used as an added
attraction at cooking school demonstrations. The stage can be
easily erected in stores, theatres, booths or at summer fair,
and Norge dealers have experienced its potent sales-building
power with a minimum of investment.

Mrs. Rose E. Wanamaker, wife of Duane L. Wanamaker, ad-
vertising manager of General Household Utilities Co., Chicago,
was recently killed when the automobile in which she was riding
near Coloma, Michigan, left the highway and crashed into a tree.
Funeral services were held at the Wanamaker Park Ridge,
Illinois home, with interment at Cobban, Wisconsin.

Mrs. Wanamaker was but 32 vears old. She was very popular
in Chicago society and was well known to many distributors and
dealers in the countrv for she was hostess to many at her Park
Ridge home. Vivacious. full of animation, and with everything
to live for, her early and untimely passing created unusual sym-
pathy in her circle of personal and business friends.

T A e T P R e e T LT e TR R,

IN THE

WUCELLT

MARKET

SUTTON ELECTRIC SUPPLY CO.
WHOLESALE DISTRIBUTORS

Headquarters . . . Wichita, Kans.

Says R. M. Sutton, President:—

“With a new line that is —
Designed beyond competition . . .
Competitively priced . . .

Adequately advertised . . .

Delivered on time . . .

the General Electric Company is making a business

out of the radio business.”




distributors and their

RCA-Victor

184

salesmen o the bourdwalk at Atlantier Cily

Enthusiasm marked the launching
of the new RCA-Victor 1935-1936
line of radio receivers at a two-day
sales convention at Atlantic City on
July 18 and 19. More than 180 dis-
tributors and members of their or-
ganizations  cheered the  dramatic
presentation of the new models and
predicted that the outstanding fea-
tures of the new line und the many
solidd sales helps embodied in  the
planned advertising and sales pro-
motion campaign would result in the
bigeest sales in the company’s his-
torv.

Following the meetings, distribu-
tors plnccd orders for a total volume
far exceeding the August-September
quota previously set by RCA-Victor
executives.

Under the direction of Tom .
Joyce and his assistants, the new re-
ceiving set models, phonographs and
various sales helps were presented
by the heads of the departments
concerned.  E. T. Cunningham. pres-
ident of RCA-Viclor, wus the ir)(’:Ll\A
er at the opening meeting. After

£ gﬁ&
\§‘8&

Man porwer of distingwished quality—aot 1il/h Elmer T'. Cun-

winghew . president, RCA Victor Co., Ine.

i

A snupshot of some of The big shots men of huge calibre-—
left to right: RCA Dept. of Information Manager, Frank k.
Mullen; Ntylisl John Vassos: Lord & Thomas wvice-president,
Sheldon  (oons, advertising expert; RCA-Vietor president,
E. T. Cunninghan, a man wha rates the tille of executive” !
Ben Gaidner, ex-pres. RCA Vietor Co., Lid., Canada; RCA
Vietor exeeutive wice-president, (f. K. Throckmorton, cho
doesu™ own o arateh, and Radio Merchandise Manager, M.
Frank Biorus, vepresenting the waolion picture director’s ideu
of “‘persovialily.”

Following luncheon, the atternoon meeting was devoted
to the introduction of the new 1935 receiving set models.
These were effectively presented by E. H. Vogel of the
RCA-Victor advertising department.
It was explained that this was a pre-
showing of the line and that details
were not to be made public until late
in August, when factory production
will he in tull swing. John Vassos,
noted consultant designer, described
the style and workmanship in the new
cabinets, followed by Lou Sullivan,
who gave an inspiring talk on the
same subject. J. W, Griffin spoke on
distributor sales management and
development.

The afternoon  session  concluded
with a presentation of the music tra-
ditions fostered by Victor, including
an effective series of tableaux depict-
ing the development of the phono-

w center, Judd M Uldph from the early “checsebox and

Seeyre. vecently appointed assistant to DPresident Cilymingligm horn™ model to the new mode] 1-22

(Nerwrre wis sales muanguer of Kelvinaloy

frr

7 ogears), and af with its almost life-like reproduction.

Teft. Euwniond Rosen, Philadelphia {]I\/Ii/)!ll()l For f.(l Vietor

radio, with o Mpu/m‘mn fonr /Irmw business.’

reviewing conditions during the past
vear. he touched on some of the high
spots of the new line and discussed
markets not being  fully  developed,
giving an analysis of sales figures
which  showed uneven distribution
efforts.  He outlined the develop-
ment of the metal tube and announc-
ed that 22 leading set manufacturers
will use them in their products this
vear. Mr, Cunningham introduced
the new RCA-Victor execntives and
welcomed to  the distributor group
A. Graham, Sioux Falls, S. D.; W,
L. Englebrecht, Des Moines, Ia.: W.
D. Rowlands and K. D. Halleek.
Lima, O.: E. A. and Louis Ham-
burg. Pittshurgh, Pa.; C. B. and H.
Savage, Ft. Worth, Tex.; and A. J.
MeCall and W,  Frazier, Kansas
City, Mo,

(Continued on Page 49)

In divect center of this wind-bDlown group is Elmer Hamburg
ot Hamburg Bros., Pittsburgh, Pa., the e RCA Victor
distributor.



SOURCES OF

SUPPLIES

FOR RADIO,REFRIGERATORS AND WASHERS

 REPLACEMENT PART

VELVALAC

wax for tramscriptions from

Allied Phonograph Co.

The Allied Phonograph and Recording Co., Hollywood, lat: in
July placed on the market its new “Velvalac” wax substance for
clectrical transcriptions.

The new preparation is said to have a minimum surface noise,
non-warping, non-breakable and of lighter weight than the usual
laminated and solid transcription stock.

The Velvalae dises have been taken by the Freeman Lang
Sound Studios for its usual recording service, but with option
of laminated or solid stock on order.

The Velvalac process has been in the Allied research laboratory
the past ten months under the direction of Archic Josephson,
vice-president.

They will come in a varicty of colors, including desert brown,
royal blue, black, sunkist orange and emerald green.

Though distributed at a slightly higher cost than the previous
material, Velvalac will he cheaper to ship because of the light

weight.
1 Al Dl %_g
e g)SEE‘A i

Milton Auster has been elected president of IFederated Pur-
chaser, Inc., mail order radio parts house, succeeding Samuel
Roth, who recently resigned. Herbert Levinger has joined the
company as treasurer, in charge of sales, and John G. Wolfe ix
comptroller. William A. Strack continues as advertising mana-
ger. Mr. Auster and Mr. Levinger both come from Wholesale
Radio Service Co., while Mr. Wolfe was at one time with North
Amecrican, New York distributors.

Unusual in washing machines is the ideu
of lighting the tub. In {wo models of its
line, Horton Mfg. Co. use this floodlight as
standard equipment.

(Continued from Page 48)

The mectings on the second day were devoted to talks and dis-
cussions of RCA-Victor products other than receiving sets. Mr.
Joyce also spoke at length on sales promotion and advertising
methods and on the plans of RCA-Victor for the coming sales
campaign. Others who were heard at these meetings were J. P.
Jeter, on battery set plans; G. P. Allen, on parts and test equip-
ment: F. B. Ostman, on service; F. R. Deakins, on engineering
products; W. L. Rothenberger, on sound equipment; E. Waller-
stein, on records.

The two-day business session concluded with a banquet on Fri-

dayv evening at which David Sarnoff, President of RCA, was the
speaker.  More than 350 guests were present, including the

wives and daughters of many of the visiting distributors and
RCA-Victor representatives. Music was furnished by the big
1D-22 madel phonograph. and barber-shop harmonies were led
by R. E. Ormerod of the advertising and sales promotion de-
partment.

Among those who attended the convention were G. K.
Throckmorton, Dr. W. R. G. Baker, Lewis Clement. Lawrence
B. Morris. M. F. Burns, E. N. Deacon, E. C. Grimley, Julius
Haber, Henry P. Kasner, N. A, Mears, F. J. Schneider, Walter
H. Stellner, and F. E. Walters, of RCA-Victor; Sheldon
Coons, T. M. Keresv and T. Wells, of Lord and Thomas ad-
vertising ageney; John B. Kennedy, C. . Campbell and Dan
Russell, of National Broadcasting Company; and Frank I
Mullen and B. 8. Colling, of RCA.

POINTS THE WAY..
TO GREATER PROHITS

IBellen s

FREE!

You owe it to yourself
to write for a copy of
this new Profit Guide.

The Most Complete

RADIO PARTS CATALOG
Ever Published

The New Radolek 1935 Fall Edition of the Profit Guide is the
most complete Radio Parts Catalog ever published-—new. bigger
and better. Everylhing in radio—at the right prices. Over
160 pages of valuable, money-saving ‘“‘radio-buying’ information.
Over 3000 separate Repair Parts—hundreds of new items—a
complete, new =election of Radio Receivers and Amplifiers. Con-
'tains the most complete, exact duplicate. replacement parts list-
ings. of volume controls, condensers, transformers, vibrators
evey compiled.  Nowhere. ever, has there bheen a Radio Parts
Catalog cowmparable to this superb book. Fvery page brings
you extra protits. ‘This is your book—it’s FREE. If you want
the best Radio Parts Catalog—if you want to give better service
at biggzer profits—then send for this New Radolek Profit Guide.

RADOLEK restricts distribution of this catalog to active and
legitbnate Radioc Men. Please enclose your business card or
letter-head—

THE RADOLEK COMPANY

628 W. Randolph St,, Chicago
Send me FREE the Bin. New RADOLEK GUIDE

Name
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JOURNAL HOME RADIO

..« eyelopedia --.

The following three pages give the data on 370 home radio models offered by twenty-
five manufacturers, most of which will be found pictured on other pages in this same issue.
Amazing growth of short-wave popularity is found in this year’s classifications, with exten-
sions of many lines into the long-wave band between 150 and 400 kilocycles. Increasing im-
portance of the farm market is shown in number of companies who have added battery sets to

their lines.

Metal tubes are found in most lines, particularly in models with more than five

tubes. Although not shown in this cyclopedia, the cabinets which encase these radios, in many
instances designed by the finest artists in the country and built of the most beautiful woods
obtainable, are tributes to the @sthetic taste of the radio manufacturing industry.

AMERICAN BOSCH

04—$17.95. Five tubes. 540-1500 and 1500-3000 kc.

05—$29.95. Six tubes. 540-1600 and 5800-15000 ke.

505—%$29.95. Five tubes. 540-1500 and (500-3600 ke.
510—$34.95. Five tubes. 540-1500 and 1500-3600 kc.
510E—$49.95. Five tubes. 540-1500 and (500-3600 ke.
575F—$79.95. Seven tubes. 540-18500 kc.

585Z—%$99.50. Eight tubes. 540-18500 kc.

585Y—$65.95. Eight tubes. 540-18500 kc.

575Q—$85.95. Seven tubes. 540-18500 ke.

595P—$139.50. Ten tubes. [50-350 and 540-18500 kc.
595M—3$169.50. Ten tubes. (50-350 and 540-18500 ke.
480D—$155. Ten tubes. 540-22500 kc.

430J—$54.95. Five tubes. 540-1750, 2000-2600 and 5800-18000 ke.
430T—$39.95. Five tubes. 540-1750, 2000-2600 and 5800-18000 ke.
385—$39.95. Bat. Five tubes. 540-1720 ke.

386—$59.95. Bat. Six tubes. 430-1720, 2300-2600 and 5800-
19000 ke.
376N—$69.50. Bat. Five tubes. 540-1600 ke
ANSLEY

6—%$49.59. AC-DC. Five tubes. 175-550 m. Phono.
7—$59.50. Five tubes. 175-550 m. Portable.

9—$79.50. AC-DC. Six tubes. 19-50, 175-550 m. Portable.
D10—$84.50. AC-DC. Six tubes. 19-50, 175-550 m.
U10—8$44.50. AC-DC. Six tubes. 19-50, 175-550 m.

ATWATER KENT

184—Four tubes. Table. 540-1712 kc.

545—Five tubes. Table. 540-1712, 2300-7500 kec.
435—Five tubes. 540-1712, 2300-7500 kc. Console.
856—Six tubes. Table. 540-18000 kec.

976—Console. 540-18000 ke. Six tubes.

317—Seven tubes. Console. 540-18000 kc.

337—Seven tubes. Table. 540-18000 kec.

328—Eight tubes. Console. 540-18000 kc.

649—Nine tubes. Console. 540-18000 kc.

509—Nine tubes. Tuneomatic. 540-1600, 5500-15500 ke.
810—Ten tubes. Console. 540-18000 ke.

412—Twelve tubes. Console. 540-18000 ke.

237Q—Bat. Tahle. Seven tubes. 540-18000 ke.
467Q—Bat. Console. Seven tubes. 540-18000 kc.
415Q—Bat. Table. Five tubes. 540-1712 kc.
285Q—Bat: Console. Five tubes. 540-1712 ke.-
305Z2—Table. Five tubes. 540-4800, 5300-(6000 ke. DC.
565Z—DC. Console. Five tubes. 540-4800, 5300-16000 ke.

ARVIN

41—$19.95. Table. Four tubes. 540-1750 kc.
51—$32.95. Table. Five tubes. 540-1750, 5500-18000 kc.

61—$49.95. Table. Six tubes. 550-18000 kec.
6i{M—$57.95. Tahle. Seven tubes. 550-18000 kc.
62—$59.50. Console. Six tubes. 550-18000 ke.
62M—$67.50. Console. Seven tubes. 550-18000 kc.
81M—$99.50. Console. Seven tubes. 550-18000 kc.

AUTOMATIC

840-Table. 5 tubes. 175-550 m. AC-DC.

850—Table. 5 tubes. 175-550 m.

852—Table. 5 tubes. 120-550 m.

860—Table. 6 tubes. (5-550 m.

870—Table. 7 tubes. 15-2000 m.

973—Console. 15-2000 m. 7 tubes.
BELMONT

401M—$22.50. Table. 4 tubes. 540-1720 kec.

404—3$39.95. Table. Bat. 4 tubes. 540-1720 kc.

540-—$25. Table. AC-DC. 5 tubes. 530-1720 kc.

585—$37.50. Table. 5 tubes. 530-1720, 2350-19000 ke.
777T—$49.95. Table. 7 tubes. 525-18100 kc.
7771.—$74.50. Console. 7 tubes. 525-18100 kc.
1077—$94.50. Console. 10 tubes. 525-18100 kc.

. CROSLEY

Data to be released for next issue.

DETROLA

4WG2-—-AC-DC. Table. 75-550 m. 4 tubes.
4WM3—AC-DC. Table. 70-550 m. 4 tubes.

4XGi—Table. 75-550 m. 4 tubes.
4XM2—Table. 75-550 m. 4 tubes.
5XG(—Table. 75-550 m. 5 tubes.
5XM9—Table. 75-550 m. 5 tubes.
5XMI|—Table. 75-550 m. 5 tubes.
5XM4—Console. 75-550 m. 5 tubes.
6XMI—Table. 75-550 m. 6 tubes.

6XM5—Console. 75-550 m.
6WGI—Table. 75-550 m. 5 tubes. AC-DC.
6WMI|—Console. 75-550 m. 6 tubes. AC-DC.
6WM3—Console. 75-550. 6 tubes. AC-DC.
6XM9—Table. 75-550 m. 6 tubes.
62Z(-—Table. 75-550 m. 6 tubes.
6Z3-—Console. 75-550 m. 6 tubes.
7Z1—Table. 75-550 m. 7 tubes.
7Z23—Console. 75-550 m. 7 tubes.
10Z1—Table. 75-550 m. (0 tubes.
{0Z23—Console. 75-550 m. (0 tubes.
2B(—Table. Bat. 75-550 m. 5 tubes.
32V{—Tahle. 32v. DC. 75-550 m. 7 tubes.

6 tubes.
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EMERSON

109—$14.95. 540-1650 ke.

106—$34.95.

AC-DC. 4 tubes.

AC-DC. 6 tubes. 530-1530, 1490-4300 kc.

107—$44.95. AC-DC. 6 tubes. 540-16000 kec.

111—$39.95. AC-DC. 6 tubes. 540-16000 kc.

36—$19.95. 5 tubes. 540-3200 kc.

108—$24.95. AC-DC. 530-4000 kc. 5 tubes.

110—$29.95. AC-DC. 5 tubes. 530-4000 kc.

34G—$44.95. 6 tubes. 540-16000 kc.

104—$69.96. 8 tubes. 540-19000 kc.

105—$129.95. i tubes. 540-19000 kc.

10{—$59.95. 6 tubes. 540-16000 kc.

101U—$69.95. 6 tubes. 540-16000 kec.

102—$89.95. 8 tubes. 540-19000 kc.

10l F7—$69.95. Bat. 7 tubes. 540-1750, 5500-19000 kc.

103—$34.95. Bat. 5 tubes. 540-3950 kc.

34F7—$49.95. Bat. 7 tubes. 540-1750, 550-16000 kc.

102LW—$94.95. 8 tubes. 135-375, 540-1800, 5500-19000 kc.

105LW—$134.95. |1 tubes. (35-375, 540-1800, 5500-19000 ke.

104LW—$74.95. 8 tubes. (35-375, 540-1800, 5500-19000 kec.

107LW—$49.95. AC-DC. 6 tubes. 135-375, 540-1660, 5500-16000
ke.

108LW—$29.95. AC-DC. 5 tubes.

110LW—34.95. AC-DC. 5 tubes.

[11LW—$44.95. AC-DC. 6 tubes.
16000 kc.

150-450, 530-1550 kc.
i50-450, 530-1550 kc.
135-375, 540-1660, 5500-

FADA

150C—$59.95. 5 tubes. 535-1540, 5750-15800 kec.
150T—$39.95. 5 tubes. 535-1540, 5750-15800 kc.

155—$19.99. 5 tubes. AC-DC. 540-1750 ke.

157—%$32.95. 5 tubes. AC-DC. 540-1740, 2100-6500 kc.
160C—$69.95. 6 tubes. 535-1740, 5700-18500 kc.

160T—$52.95, 6 tubes. 535-1740, 5700-18500 kc.
170C—$82.95. 7 tubes. 535-1740, 5700-18500 kc.
170CK—$99.95. 7 tubes. 535-1740, 5700-18500 ke.
170T—$62.95. 7 tubes. 535-1740, 5700-18500 kc.
190C—$124.50. 9 tubes. 540-24000 kec.

190CIK—$144.50. 9 tubes. 540-24000 kec.

190T-—$84.50. 9 tubes. 540-24000 kc.

192C—$99.95. 9 tubes. 535-1740, 5700-18500 ke. AC-DC. .. ..
192CK—$124.75. 9 tubes. 535-1740, 5700-18500 ke. AC-DC.
1462D—$39.95. AC-DC. 6 tubes. 530-1540, 5700-15800 kec.

FAIRBANKS-MORSE

4015—$24.95. 4 tubes. 540-1720 kc.

- 5619—$34.95. 5 tubes. 540-1750, 2350-7500 kc.

5416—%$44.95. 5 tubes. 540-1720, 2400-2500, 5600-18200 kc.
6317—$54.96. 6 tubes. 540-18200 ke.

8218—$79.50. 8 tubes. (40-360, 540-18200 kc.

4115B—$29.95. Bat. 4 tubes. 540-1720 kc.

6416B—$49.95. Bat. 6 tubes. 540-1720, 2400-2500, 5600- 16500 kc.
5645A—$49.95. 5 tubes. 540-1750, 2350-7500 ke.

5445—$59.95. 5 tubes. 540-1720, 2400-2500, 5600- 8200 kc.
6346—$77.50. 6 tubes. 540-18200 kc.

8247—$99.50. 8 tubes. 140-360, 540-18200 kc.

8248—$112.50. 8 tubes. 140-360, 540-18200 kc.

10049—$150. 10 tubes. 140-360, 540-18200 ke.

10050—$175. 10 tubes. 140-360, 540-18200 ke.

6445B—8$69.95. 6 tubes. Bat. 540-1720, 2400-2500, 5600- 16500 kc.

GENERAL ELECTRIC

A53—$34.50. Table. 5 tubes. 540-1600, 2400-6800 kec.
A63—847.50. Table. 6 tubes. 540-1600, 5400-16000 kec.
A65-—$64.50. Console. 6 tubes. 540-1600, 5400-16000 kc.
A70—$74.50. Table. 7 tubes. 540-19500 ke.

A75—$100. Console. 7 tubes. 540-19500 kc.
A82—$94.50. Table. 8 tubes. 140-410, 540-19500 kc.
A87—$125. Console. 8 tubes. 140G-410, 540-19500 kec.

A125—$185. Console. 12 tubes. 140-410, 540-40,000 kc.
A67—$82.50. 2 bands. 6 tubes.
A66—$115. 2 bands. 6 tubes.

A64—$59.50. 2 bands. 6 tubes.

A86—$150. 4 bhands. 8 tubes.

A88—$275. Combination. 4 bands. 8 tubes.

A205—8400. Combination. 5 bands. 3 speakers. TRF and Super-
het. 20 tubes.

A208—$550. Combination. 5 bands. 3 speakers. TRF and Super-
het. 20 tuhes.

- 623B—$59.95. Battery. All-wave.

GRUNOW

Table. 4 tubes. 545-1720 kc.

AC-DC. Table. 5 tubes. 545-1720 ke.
Table. 5 tubes. 540-18000 kc.

Console. 5 tubes. 540-18000 kc.

Table. 6 tubes. 540-18000 kc.

Console. 6.tubes. 540-18000 kc.

Console. 6 tubes. 540-18000 kc.
761—$87.50. Console, 7 tubes. 540-18000 kc.
871—$99.50. Console. 8 tubes. 540-18000 kc.
(171—$137.50. Console. 11 tubes. 150-410, 545-18000 ke.
1241—8$167.50. Console. 12 tubes. (50-410, 545-18000 kec.

470—$22.50.
520—$25.95.
580—$39.95.
581—%$49.95.
640—$49.95,
641—$59.95.
681—$69.50,

KADETTE

41—8§13.50. AC-DC. 3 tubes. Broadcast and police.
43, 44, 47, 48—$16.50. 3 tubes. AC-DC. Broadcast and police.
26—8$22.50%. 4 tubes. Table. Broadcast and police.
52—8$29.95%. 5 tubes. Table. Broadcast and Foreign.
53—$37.50*. 5 tubes. Table. Ali-wave.
61—$39.95%, 5 tubes. Tahle. AC-DC. All-wave.
120~—-$49.50*. 6 tubes. Tablie. All-wave.
1200—$69.50*, 7 tubes. Console. All-wave.
72—Bat. Table. Broadcast and foreign.
*Price with glass tubes.

MIDWEST

AAI18—$87.50. Console. 18 tubes. 4.5-2400 m.

BB18—$89.95. Console. 18 tubes. 4.5-2400 m.
CC18—$97.50. Console. (8 tubes. 4.5-24000 m.
DD18—$106.50. Console. [8 tubes. 4.5-2400 m.
EE(8—$129.50. Console. 18 tubes. 4.5-2400 m.
FF(8—$159.50. Console. 1| tubes. Combination. 4.5-2400 m.
MM (1—$57.50. Console. 9-2400 m. (| tubes.

GGI1—$52,85. Table. 9-2400 m. (| tubes.
HH7—$29.95. Table. 9-2400 m. 7 tubes.

8S87—$39.50. Console. 9-24000 m. 7 tubes.
RT18—$77.45. Chassis. 450-2400 m. (8 tubes.

RTI1-—$47.85. Chassis. 9-2400 m. 1| tubes.

PHILADELPHIA STORAGE BATTERY CO.

116X—$175. All-wave. 1| tubes.
116B—$97.50. All-wave. || tubes.
680X—$250. All-wave. 15 tubes.
660X—$137.50. All-wave. 10 tubes.
660L—$150. All-wave. [0 tubes.
650X—$100. All-wave. 8 tubes.
650B—$79.50. All-wave. 8 tubes.
650MX—$125. All-wave. 8 tubes.
650RX—$137.50. All-wave. 8 tubes.
650H—$125. All-wave. 8 tubes.
650PX-—$175. All-wave. 8 tubes.
640X—$89.50. Al-wave. 7 tubes.
640B—$69.50. All-wave. 7 tubes.
630X—$75. All-wave. 6 tubes.
630B—$59.50. All-wave. 6 tubes.
620F—$65. All-wave. 6 tubes.
620B—$49.95. All-wave. 6 tuhbes.

611 F—$57.50. All-wave. AC-DC. 5 tubes.
611B—$45. All-wave. AC-DC. 5 tubes.
610F—$49.95. All-wave. 5 tubes.
610B—$39.95. All-wave. 5 tubes.
89F—$39.50. Broadcast and Police.
89B—$39.50. Broadcast and Police.
60F—$42.20. Broadcast and Police. 5 tubes.
60B—$29.95. Broadcast and Police. 5 tubes.
548S—$35. Broadcast only. AC-DC. 5 tubes.
54C—$29.95. Broadcast only. AC-DC. 5 tubes.
598—$29.95. Broadcast only. 4 tubes.

59C—$25. Broadcast only. 4 tubes.

84B—$20. Broadcast only. 4 tubes.

643X—$100. Battery. All-wave. 7 tubes.
643B—$79.50. Battery. All-wave. 7 tubes.
623F—$75. Battery. All-wave. 6 tubes.

6 tubes.
38F—$65. Battery. Broadcast and Police. 5 tubes.
38B—$49.95. Battery. Broadcast and Police. 5 tubes.
32F—$79.50. 32-volt. Broadcast and Police. 6 tubes.
32B—$65. 32-volt. Broadcast and Police. 6 tubes.
641 X—$100. DC. All-wave. 7 tubes.

641B—$75. DC. All-wave. 7 tubes.

(Continued on Page 52)

6 tubes.
6 tubes.
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Cyeclopedia
(Coutinwed from Page 51)

PIERCE AIRO

804C—Console. [6.7-555 meters. 8 tubes.
805C—Console. [6.7-2140 meters. 8 tubes.
610—%$59.95. 18-560 meters. Console. 6 tubes.

18-2000 meters. 6 tubes.
18-560 meters. 6 tubes.
{8-2000 meters. 6 tubes.
6 tubes.

610LW—Console.
611SC—Console.
611 LW—Console.
804A—Tabhle. [6.7-555 meters.
805A—Table. [6.7-2140. 8 tubes.
610SA—$44.95. Table. 18-560 meters. 6 tubes.
610SALW—Table. 18-2000 meters. 6 tubes.

61 ISA—Tabhle. (8-560 meters. 6 tubes. AC-DC.
611SALW—Table. 18-2000 meters. 6 tubes. AC-DC.
6128B—$31.50. Table. [-55, 180-560 meters. 6 tubes.
612SA—$33. Tahle. (7-560 meters. 6 tubes. AC-DC.
609SA—$27.95. Table. 75-560 meters. 6 tubes. AC-DC.
506R—Table. 75-560 meters. 5 tubes. AC-DC.
505R—$31.50. Table. 17-560 meters. 5 tubes. AC-DC.
505RLW—Tahle. 17-2000 meters. 5 tubes. AC-DC.
506R—$22. Table. 75-560 meters. 5 tubes. AC-DC.
510B—$19.95. Tab-e. 175-560 meters. 5 tubes.
403A—$17.95. Tahble. 175-550 meters. 4 tubes. AC-DC.

PILOT

1770-545 ke. 4 tubes.
545-1680, 5700-18800 kec.
545-18800 kc. 6 tubes. AC-DC.
545-1680, 5700-18800 kc. 5 tubes.

5 tubes.

4{—$29.95. Table.
43—$33.50. Table.
123—$42.50. Tabhle.
103—$42.50. Table.
108—$45. Table. 545-1680, 5700-18800 kec.
X63—$67.50. Tabhle. 545-18800 kc. 6 tubes.
X68—$72.50. Table. 545-18800 ke. 6 tubes. DC.
X73—$64.50. 545-18800. Table. Bat. 7 tubes.
X114—$99.50. 530-23500 kc. Table. |1 tubes.
183—$49.90. 545-1680, 5700-18800 ke. Table. 6 tubes.
213—%$69.90. Tahle. 545-18300 ke. 7 tubes.
303—$99.90. Table. 530-23500 ke. {1 tubes.
CX63—%$89.50. Console. 545-18800 kec. 6 tubes.
CX68—$94.50. Console. 545-18800 kc. 6 tubes.
PX63—$150. Console. 545-18800 ke. 6 tubes.
PX68—$165. Console. 545-18800 ke. 6 tubes. DC.
CX[14—$149.50. Console. 545-18800. I tubes.
PX114—%$395. Console. 530-23500 kc. 11 tubes.

4 tubes.

DC.

RCA-VICTOR

T48—$20. Table. 540-1720 kc. 4 tubes.

T49—$24.95. Table. 540-1720. 4 tubes.

T410—$19.95. Table. AC-DC. 540-1720. 4 tubes.
T52—$26.95. Table. 540-3500 kc. 5 tubes.

117—$32.95. Table. 540-1720, 2250-6850 ke¢. 5 tubes.
214-—$44.95. Console. 540-1720, 2250-6850 kc. 5 tubes.
125—$39.95. Table. 540-1720. 5400-18000 kc. 6 tubes.
225—$54.95. Console. 540-1720, 5400-18000 kc. 6 tubes.
T814—$76.95. Table. 540-18000 kc. 8 tubes.
C815—$100. Console. 540-18000 ke. 8 tubes.
C94—$118.50. Console. 540-18000 kc. 9 tubes.
TI01—$99.50. Tahle. 540-18000 kc. 10 tubes.
CI11—$150. Console. 540-18000 ke. 1! tubes.
C132—8$189.50. Console. 140-410, 540-60000 ke. 13 tuhes.
C153—$250. Console, 140-410, 540-6000 kc. 15 tubes.
D919—Combination.  140-410. 540-1800, 6000-i8000 kc.
DI12—Combination. 140-410, 540-1800, 6000-18000 Kkc.
D221—Combination. 140-410, 540-60000 kec. 22 tubes.
BT63—$39.25. Bat. Table. 540-6900 kec. 7 tubes.
BT64—$58.50. Bat. Console. 540-6900 kc. 7 tubes.
BT65—$64.95. Bat. Table. 540-1720, 5400-18000 kc. 7 tubes.
BC66—$83.95. Bat. Console. 540-1720, 5400-18000 kec.
BT78—$62.95. Bat. Table. 540-1720. 5400-18000 kc. 8 tubes.
BC79—78.95. Bat. Console. 540-1720, 5400-18000 kc. 8 tubes.

SENTINEL
30A83—$18.50. Tahie. 75-550 m. 4 tubes.
20A73—$29.95. Tahle. 49-129, 175-550 m. 5 tubes.
20A71—$49.95. Console. 49-129, 175-550 m. 5 tubes.
[9A68—$34.95., Tahle. 16-52. 67-550 m. 5 tuhes.
19A71—$54.95. Censole. 16-52. 67-550 m. 5 tubes.
40A—$39.95. Tahle. 560-183, 176-18.7 m. 6 tubes.
25A74—$49.95. Table. 16-550 m. 7 tubes.

AC-DC.

9 tubes.
I'l tubes.

7 tubes.
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25A72—$69.95. Console. 16-550 m, 7 tubes.
14A86—$69.95. Table. 15-550 m. 9 tubes.
14A72—-$89.95. Console. 15-550 m. 9 tubes.
32B70—%29.95. Table. [(75-550 m. Bat. 7 tubes.
33B71—$59.95. Console. [75-550 m. Bat. 7 tubes.
35B70—$49.95. Table. 16-550 m. Bat. 6 tubes.
35B72—$69.95. Console. 16-550 m. Bat. 6 tubes.

34B73—$49.95.
34B71—$69.95.
31B74—$59.95.
31B72—$79.95.
36L.73—8$39.95.
36L.71—$59.95.

Table. 48-130, [75-550 m. Bat. 4 tubes.
Console. 48-130, 175-550 m. Bat. 4 tubes.
Table. 16-550 m. Bat. 4 tubes.

Console. [6-550 m. Bat. 4 tubes.

Table. 49-123, 175-550 m. 32-V. 6 tubes.
Console. 49-123, 175-550 m. 32-V. 6 tuhes.

SPARTON

Models to he announced.

STEWART-WARNER

Broadcast and Police. 5 tubes.
Broadcast and short-wave. 5 tubes.
Broadcast and short-wave. 5 tubes.
{306—Console. Broadcast and short-wave. 5 tubes.
1345—Console. Broadcast and short-wave. 6 tubes.
1362—Tahble. 7 tubes. Ferrodyne. Four bands.
1361 —Table. 7 tubes. Ferrodyne. Four bands.
1365~—~Console. 7 tubes. Ferrodyne. Four bands.
1366—Console. 7 tubes. Ferrodyne. Four bands.
1376—Console. 9 tubes. Ferrodyne. Four bands.
1375—Console, 9 tubes. Ferrodyne. Four bands.
1385—Console. || tubes. Ferrodyne. Four hands.
1386—Console. {1 tubes. Ferrodyne. Four bands.
1388—Console. [ tubes. Ferrodyne. Four bands.

{401—Table.
{301—Table.
1302—Table.

STROMBERG-CARLSON

58T—$59.50. Table. 540-18000 kc. 6 tubes.
58L.—$78.50. Console. 540-18000 kc. 6 tubes.
58W-—$92.50. Console. 540-18000 kc. 6 tubes.
61 T—$66. Table. 540-18000 ke. 7 tubes.
61L—$85. Console. 540-18000 kc. 7 tubes.

6 1W—$99. Consofe. 540-18000 kc. 7 tubes.
62-—$132.50. Console. 540-18000 kc. 8 tubes.
63—3$145. Console. 540-18000 kc. 8 tubes.
82—%187.50. Console. 520-23000 kec. 10 tubes.
70—$%$495. Console. 510-23000 kc. |3 tubes.
72—%$795. Combination. 520-23000 kc. |3 tubes.

WESTINGHOUSE
Five tubes. 5340-3200 kec.
AC-DC. Five tubes. 540-4700 kec.
WRI0{—Table. Six tuhes. 540-16000 kc.
WR203—Table. Six tubes. 540-16000 kc.
WR303—Console. Six tubes. 540-16000 kc.
WR304—Console. Seven tubes. 540-18500 ke.
WR204—Table. Seven tubes. 540-18500 kc.
W R205—Tahle. Eight tubes. 120-370, 540-18500 kec.

WR20(—Table.
WRI00—Tabhle.

WR305—Console. Eight tubes. [120-370. 540-18500 kec.
WR306—Console. Eight tubes. 120-370. 540-18500 ke.
WR60!—Tahle. Bat. Five tubes. 540-3900 kec.

WR602—Table. Bat. Six tubes. 540-1750. 5500-16000 kc.

ZENITH

4T26—%$20. Table. 4 tubes. 540-3700 kec.

4T51—3$39.95. Console. 4 tuhes. 540-3700 kc.

5829—%$39.95. Table. 5 tubes. 535-18500 kec.

5856—8$59.95. Console. 5 tubes. 535-18500 ke.

6827—$59.95. Table. 6 tubes. 535-18500 ke,

6852—$69.95. Console. 535-18500 kc. 6 tubes.

7528—$75. Tahle. 550-1780, 2100-23000 kc. 7 tubes.
7853—489.95. Console. 550-1780, 2100-23000 kec. 7 tubes.
9854—%99.95. Console. 550-1780. 2100-23000 ke. 9 tubes.
9855—%$119.95. Console. 550-1780, 2100-23000 ke. 9 tubes.
9830—$85. Tabhle. 550-1780. 2100-23000 kec. 7 tuhes.
[2A57—$ 1390 95. Console. 550-1780. 2100-23000 kc. 12 tubes.
[2A58—$1590.95. Console. 141-375, 550-23000 ke. 12 tubes.
16A61—$375. Consele. 141-375, 550-23000 kc. (6 tubes.
I6A63—$450. Console. [41-375. 550-23000 kec. 16 tubes.
Stratosphere—$750. 535-63600 kec. 25 tubes.

4V31—$39.95. Bat. Table. 550-1800 kc. 4 tubes.
4V59—8$5¢.95. Bat. Console. 550-1800 kec. 4 fubes.
6V27—3$69.95. Bat. Table. 550-1780, 2100-2307" kec. 6 tuhes.
6V62—5%89.95. Bat. Console. 550-1780, 2100-23000 kc. 6 tubes.
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FERRODYNE o

CIRCUIT

Designed Especially for the All-Metal Tubes
—A New Line You Can Sell—PROFITABLY!

ERE itis—the newest thing in radio! Stewart-

Warner—originators of Round-the-World
reception—now pioneer with Ferrodyne, another
achievement that means widespread public inter-
est and increased sales.

When the all-metal tube was still only an 7dea,
Stewart-Warner began to prepare for it. The re-
sult is the new Ferrodyne chassis —an exclusive
Stewart-Warner feature—designed expressly for
the metal tube.

There will be many “makeshifts”” on the market
. . old-type sets will be hastily switched over to
accommodate the new tubes . . . last-minute

changes,belated compromises and franticattempts

to catch up with the procession will be made.
But you can be sure you're on the ground floor—
and that you’re in right—with the Stewart-Warner
Ferrodyne. It’s a new set, new from the ground
up, built especially to take full advantage of every
superiority the all-metal tube has.

For 1935-36, Stewart-Warner offers a line that
you can se//—and a line that will stay sold. The
Ferrodyne is deliberately engineered . not

arranged overnight . . . for the all-metal tube!

Just look at the Stewart-Warner Ferrodyne mod-
els shown on the following pages. See for your-
self that the Stewart-Warner line offers an oppor-
tunity for you to profit by!



1 !-ﬁubf; Ferrodyne Round-t e-World re-
ceiver with metal tubes. Mew Diffusalite
Magic Dial. Automatic:statian register.

“(Above)6 fu be-R'ana—fh.en

World receiver.

(Below) 9-tube Ferrodyne Round-
the -Werld receiver with metal
tubes. New Diffusalite Magic
Dial, Automatic station register. -
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GENUINE STEWART-WARNER s, - x

LafT b1ecér tABINETS! @ F 0 11 R A

® Your prospects will certainly “zc fer”

these new s2ts. INct only do they have 2vesy-
thing in “ear-appeal”—as a Fermonstration
will quickly prove—but thew have =vezy-
thing in “‘eye-appeal,” too They have been
planned br some of the fines: cesigoers in
the country. You will have 1o see them in
realityin o-der to appreciare fully 20w much
beauty, grece aad distinction have been at-

tained by the marvelcus matching of woods

and the taste?ul color harmonies.

In additios, the >eauty of these cabiners has
been enhaced by the new, imp-cved Ditfa-
salite Mag.c Dizl, whose soft, luminous riys
cast a beartifal lighting over the mulficclor

wave bands.

iy {(Above) 7-1‘5u.be_ Terrodyne re-
ceiver with all mesaltubes. New

Diffusa ite Magic Dial.




rodyne 'e::ewer with- cﬂL metal

uba New Dlﬁus-hte Maglc Dlal

Board the Bandwagon
that Plays the Music
the Public Wanis!

HE Stewart-Warner line is bazked by an intelli-

gen:, vigorous mzrchandisicg program that is
geared 8o help you sel. more sets at more profit. It'sa
sound plan, worked out by men who knzw sales gro-
mction, men who kncw your problems znd can help
sofve them. It induad=s powerful new:>aper zdver-
tisements; a radio progam of YOUR CWN, mzde to
tie in your name with a cast of the biggest starsin redio
entertainment; attractive mailing p_eces, window and
store displays—evzryth_ng to get pecple ir "o your store.

We belizve you'll fnd this program one of the most
interesting you’ve evzr hzard. Ther2’s no obligatica if
vou’ll Jetus tell youaboarit. Write, wire or phone today.

STEWART-WARNER CORPCRATION
:825 Diversev Pirkway, Ch:cago, linois
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Valuable listing of tube complements of all radio receivers
in Raytheon book

TUBES

for all radio sets listed
in new Raytheon book

Sample pages from the new Raytheon book feature ideas for
selling tubes and cmphasizing the merit of 4-pillar Raytheon con-
struction. A list of all radio sets with their tube complements
appears in the back of the book—a very valuable feature to
service men and dealers, and well worth the 50 cents that this
book costs. A copy may be obtained by writing to Raytheon
Productions Corp., 42nd Street and Madison Avenue, New York.

It is amazing to note that the Raytheon campaign this Fall
for radio dealers, includes 33 special deals with instruments
of all kinds, all of which are given to dealers.

WELLING

moves business to Paris

Leonard C. Welling sailed for Paris and his address there is
care of Hotel George The Fifth. Len expects to live there for
some time to come and has already organized a fine selling com-
pany, and is interested in obtaining American lines of radio,
radio parts and refrigerators for representation in France. Mr.
Welling is well known in the business as an expert merchandising
man, and what intrigues him to live in France is still being de-
bated by his American friends. The only conclusion reached so
far is that he wants to learn the latest angles on French mar-

QUOTAS

for year broken in June

by 4 Norge distributors

Four Norge distributors have exceeded their entire 1935 re-
frigeration quota in the first six months of the year. This
impressive record has becen achieved by the Leo J. Meyberg Com-
pany, San Franciseo, Calif.; Tidmarsh Engineering Company,
Tucson, Ariz; Salt Lake Hardware Company, Salt Lake City,
Utal; Midland Implement Company, Billings, Mont. These dis-
tributors have experienced an unusually successful selling season
through concentrated eflort on complete dealer coverage with
particular emphasis on the small town market.

el

McCARTHY

aids Chicago dealers for
General Electric

T.. . McCarthy, who has been prominently identified for years
with the radio and phonograph industries, has been appointed
Metropolitan General Electric radio sales manager for Chicago,
where he will be associated with J. S. Strecker, district appliance
manager, G-E Merchandise Department.

Early in his career, Mr. McCarthy was connected with Colum-
bia Phonograph and later beecame general sales manager of the
Hygrade Sylvania Corp. More recently he was vice-president of
Adler Royal

BAUMGARDNER

distributes Stewart-Warner
in Toledo Ohio, area

Baumgardner Distributing Company, of Toledo, Ohio, have
been appeinted as distributors of that territory for Stewart-
Warner radios and refrigerators, according to a recent  an-
nouncement. Jim Baumgardner, president, was highly enthu-
siastic when shown the new line of Stewart-Warner radios for
the first time and placed a substantial initial order for the new
reccivers as well as refrigerators.

ZATULOVE

joins Emerson to serve

large national outlets

Martin Zatulove has been appointed by the Tmerson Radio &
Phonograph Corp., to contact special accounts nationally in the
interest of the new Emerson radio line. Mr. Zatulove is well
known to most of the country’s largest radio operators, having
‘specialized particulayly in this field. His experience in the
field dates back to the Chas. Freshman Co., and more recently,
he conducted the Martwell Sales Corporation in New York.

EBONY
Zenith cabinets displayed
by Marshall-Field & Co.

Beautiful display of Zenith radio in de luxe Ebony cabinets
in the windows of Marshall-Field & Company, Chicago, one of
America’s leading department stores. Particular attention is
called to the de luxe “bareness™ of this window with just enough
furniture to “fl1”, thus emphasizing the sets and producing an
artistic display that is an example to radio dealers.




INTERFERENCE

located and cured with

new analyzer

The Sprague Interferemce Analyzer, just introduced by the
Sprague Products Co., of North Adams, Mass., makes possible
the prompt location and eclimination of all types of radio inter-
ference, as well as affording an easy and inexpensive means of
demonstrating to radio set owners Just where and how annoying
interference originates.

The Analyzer is a compact, professional instrument, 414 inches
wide, 7 inches high, and 3 inches deep, contained in a sturdy
Bakelite case. With it you can tell exactly what condensers or
chokes are needed to climinate noise from small appliance motors,
oil burners, electric motors, beer-parlor equipment, flashing traf-
fic lights, dentists’ and physicians’ appliances and a host of
others. By connecting the analyzer into the circuit the service-
man can show his customer how interference may be eliminated
by use of the proper filtering equipment.

It is only necessary to connect the Analyzer into the circuit of
the electrical appliance suspected of causing interference. Then
with the customer's radio (or the serviceman’s own portable set)
turned on, different filter banks are automatically connected in-
to the circuit by means of the Analyzer switching device until
the one is found that eliminates the noise most effectively. By
noting the position of the Analvzer switch, the serviceman can
refer to his instruction card and learn the part numbers of the
condensers or chokes needed to get exactly the same filter com-
bination. Upon installing these parts he is then assured of get-
- ting the same results obtained when using the Analyzer. There
is no guesswork—no necessity of buying more parts than will
actually be used.

The Analyzer will also prove helpful to those who install ap-
pliances, oil burners, and other electrical equipment. By testing

METAL RADIO TUBES! &t -a.ciir

when installations
National Union gives

are made they can
also install the neces-
sary filter material
then and there.

A Massachusetts

M iceman  who nh-
Service-Dealers new {yigmn whe o
y first Analyzers t

testers to test them. Iefve trllqiyvgrpgragl‘x(;
——— factory used it to

land the job of fil-
tering a large num-’
ber of traffic lights in
his city. By showing
set owners living
near one of these
lights just how much
interference it was
causing he had no
difficulty in getting
them to sign a peti-
[ ) tion which brought
immediate action on

Send coupon

New .
the part of city offi-
Rliziéw’le";dble cials. Homes, apart-
Type 6C5 ments, restaurants,
Actnal city traffic depart-
Size ments, professional
offices are prospects
® for servicemen
equipped with this

Analyzer.
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Display of Raytheon Production Corp. at recent convention of the
Institute of Radio FEngineers featured rugged four-pillar con-
struction.

RADOLEK

offers 165-page catalog
of radio parts

The Radolek Company, wholesaler of everything for radio, of-
fers a new catalog which is one of the most complete radio service-
man’s “Buying Guides” cver published—165 pages in all

This Profit Guide has 16 pages of exact replacement volume
controls, enumerating over 5,000 separate volume controls in its
listings and three pages of exact duplicate electrolytic replace-
ment condensers, covering replacements for practically every re-
ceiver now in use. KFach condenser is listed separately, with all
the necessary data, including manufacturer’s part number—capac-
ity—rvoltage rating—fibre or aluminum container—size-——list and
wholesale prices. Also has seven pages of general condenser list-
ings and three pages of exact replacement auto radio vibrators—
over 1,000 separate vibrators are listed and 18 pages of all the
latest test equipment, including the testing of metal tubes. Over
10,000 separate items are always in stock. FEvery listing on every
page is more complete than ever before.

C.LT.

finances radio and refrigerator
sales for Grunow dealers

C. I. T. Corporation has been sclected by Grunow to finance
time payment sales on Grunow radios and refrigerators for
Grunow dealers throughout America. H. C. Bonfig, vice-presi-
dent and general sales manager, declared himself pleased to be
able to offer Grunow dealers everywhere the facilities of C.I.T.'s
large nationwide organization and financing service on both
radio receiving sets and refrigerators.

NEWI Book—Cathode Ray Oscillograph
" in Service Work. Send 15c.

National Union Radio Corporation of N. Y. :
570 Lexingion Ave., New York City 5
Tell me about new testers for all metal

radio tubes.

All the Leaders Can’t Be Wrong!

The leading phonograph record manufacturers come to
the leading flock manufacturers for their supplies of

COTTON FLOCKS OF SUPERIOR QUALITY
CLAREMONT WASTE MFG. CO., Claremont, N. H.

Write for samples and quotations
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$5,000

Cooperative

duction” prices

gain Days . .

Refrigerator

longer keepin

Advertising o
Campaign

To Test Sales
Possibilities
in Milwaukee | '
T ety

No Operating Cost
until October

will buy y

Full-page newspaper space featur-
ing the necessity of a modern electric
refrigerator in the home today is be-
ing used in the joint campaign of
eight distributors and the Milwaukee
Electric Railway & Light Co., in Mil-
waukee, Wis. Present campaign calls
for an expenditure of approximately
$5,000 in the months of July and Au-
gust. Launched as an experiment to
determine the potential market in this
territory, early results proved so suc-
cessful that already steps are planned )
for a much biggér campaign to be b -
staged early in the Summer next year. CROSLEY

all the more reason for you
to start your savings NOW

The first full-page advertisement,
shown herewith, stressed the savings
possible on food costs, savings which i N

would actually pay for the electric re- R P

frigerator. It will be seen that the .
copy was wide enough to sell the gen- 455 AN
eral idea of home electric refrigera- ; ’
tion. “Seleet from one of the ap-
proved makes shown below” was the

Buying at “quantity re-
Buying on Special Bar-

Saving because of beiter,

-~
€

‘ “\\’/ T an’t we make you realize
Madam. that your feod savings actually

FRIGILAIRE '35

-‘L SR oL . ’ tL

THERE 1S A STYLE-AND PRFE

g of food

“01-207
/.Sc.wmgonjoodoom

—wasted unless you have
ELECTRICAL REFRIGERATION

e

our Eleetric Refrigerator!

LEASE jook at the figures above. They tell an tisement we" have mentioned nothing about the mod-
important story of the “paying-savings” at electri- ern beauty. conveniences and many other advantages
«al refrigeration. There 1s no denying the simple arith- that go with electrical refrigeration.

imetic. The 20% —or more —you can save on your
monthly food bill when you have an relectric™ wll
pay for your refrigerator many times over

These and other individual features youc dealer will
glagly demonstrate when you call. But right now.
understand this: No matter which refrigerator you
Realize 1t now —and don't go on a single day longet select from those listed below—whether as an outright
without the electric refrigerator that you are paying cash buy or on convenent terms—it will come into
for but not enjoying! your home as an investment that will pay for itself and

Purposely in this strictly “facts and figures” adver- garn dividends Desidest

Don’t let another wasteful day go by without full investigation

Solect from one of (he approved makes shown below

General Electric QUUW
KELVINATOR

== = = NORGE

’
v

EVERY HOME .

only tie-up to individual makes, with
pictures shown of Crosley, Fairbanks-

Morse, Frigidaire, General Electric, Full-page newspaper space in Milwaukee is the jobbers’ cooperative move to speed sales

Grunow, Kelvinator, Norge and West- of electric refrigerators. If
inghouse boxes.

campaign this year proves profitable, next Spring will see a much
bigger appropriation.

SYLVANIA

gives service hints for
handling metal tubes

Suggestions to the service man testing sets equipped with
metal tubes are made by Hygrade Sylvania Corporation in its
always-helpful house organ, “Sylvania News.”

“Always remember the tubes may be operating although the
receiver appears to be dead,” is the first tip, “and that precau-
tions should be taken in working around the tubes with bare
hands, as they develop considerable heat. Since it is impos-
sible to see the internal elements of the tube, it is advisable al-
ways to check the tubes for shorts and remember that these
tubes should not be misused just because the outer shell is of

metal construction. If any receivers are encountered using wafer
type sockets, the tubes should be carefully inserted, making sure
that the locating key is not forced through the thin material,
thereby cutting a new key-way in the socket. It is always best
to instruct set cwners not to remove tubes, as they are liable
to replace tubes in the wrong sockets, since the pin arrangement
makes this error possible. In no case are standard glass tubes
end metal tubes interchangeable.”

LINDSEY

Most interesting postcard from Brussells, from A. G. Lindsey,
Crosley export manager, who is touring Europe in the interests
of Crosley radio. On this postcard, W. A. Coogan postscripts
that they have to drink liquor in teacups, as prohibition exists
m Brussells.




distributors in Chicago greet
new exclusive-feature radios

Largest and best attended in its history was the Sixth Annu-
al Convention of Grunow distributors at the Edgewater Beach
Hotel, Chicago, July 26 and 27, when the new radio line was
demonstrated and explained. Over seventy-five distributing or-
ganizations placed orders against the production schedule which
the company intends to follow.

The meeting opened with a review of the past performance
of the company and its distributors by H. C. Bonfig, vice-pres-
ident in charge of sales. Mr. Bounfig paid the distributors high
compliments for doing a masterful job last scason on radio
and also for putting Grunow refrigerators in the forefront of
the procession. He called attention to the fact that last sea-
son Grunow radios were up among the three or four leading
brands despite being comparatively new on the market and he
figures that with this season’s improvements and sensational
values, there is no reason why Grunow should not attain even
greater heights this year. Mr. Bonfig introduced William C.
Grunow, president of General Household, who personally ex-
plained the new Grunow receivers.

First of all, Mr. Grunow pointed out that as the originator
of the so-called rolled-front type of cabinet, the company had
gone itself one hetter this season and made its cabinet even
more strikingly beautiful. After devoting a brief period tlo
desceribing how the Grunow line has been improved from an
engineering standpoint, Mr. Grunow hore down upon the fact
that in his opinion, the Grunow line this season at the prices
placed upon the Grunow sets will be the outstanding value for
both the dealer and the public this vear.

Mr. Bonfig laid stress upon the crux of Grunow develop-
ment, the tone-tested resonator, which, as he said, is something
the public can see, touch and understand. The tone-tested
resonator combined with super hi-fidelity speaker doubles the
number of tone frequencies reproduced-—revealing the richness
and overtones hitherto lost in many instances. The tone-tested
resonator is revolutionary and no longer is the speaker simply
mounted on a bhaffle board that adds its own tone to every
sound. Tnstead, a skilfully graduated tier of resonance rings
made of carefully selected wood replaces the old mounting
board—ends baffle board distortion—enables radio to give ab-
solutely pure. uniform reinactment of the entire range of musi-
cal sound.

With the slogan “The Tast Word in Modern Radio,” Grunosw,
this season, features six principle improvements as follows:
First, tone-tested resonator with triple speakers.  Sccond, the
Signal Beacon which stops vou at the stations of the sworld.
Third, the Alladin Color-Flash Dial. This dial is really an in-
novation, in that when any band is turned to, a differcnt colored
light flashes on to show the person who is tuning in the set
exactly what band he is operating on. Fourth, of course Gru-

Fifth, bcautiful new
sets are true

now is featuring metal tubes this season.
series of streamlined cabinets. Sixth, Grunow
all-wave sets, not just skip band sets.

Duane Wanamaker, advertising director of the company ex-
plained at some length the advertising policy for the coming
radio season which fundamentally will consist of powerful, hard-
hitting, highly localized newspaper advertising. In addition
there will be electrical transcription advertising for radio sta-
tions throughout the countrv. and Mr. Wanamaker pointed out
that the most eclaborate and carefully thought-out series of
dealer helps yet used will be on tap to help retailers get more
business for Grunow. One thing that is fcatured in this con-
neetion Is the large kit complete with all advertising matcrial,
even mats and folders which will put the Grunow dealer in
business advertisingly the minute he places his order for mer-
chandise.

J. J. Davin, sales promotion manager, talked about franchis-
ing and pointed out the necessity for wider distribution in
smaller cities. In fact he stressed throughout the meeting that
this year’s Grunow will be much more widely distributed through
increasing the distribution in smaller towns throughout the
countryv  where good potentialities have too often been
neglected.

After the first busy day was over with, distributors, their
men, and executives of General Household Utilities Company,
got together and a grand time was had at the Fdgewater Beach
for an evening of relaxation, during which an excellent floor
show was put on by Mel Richmond Productions of Chicago. At
the conclusion of the festive side of the cvening, those assem-
bled in the banquet hall listened to an inspiring address by
“Bo” MacMillan, Coach of Indiana University football teams.

Leonard E. Woolams, chairman of the executive and finance
committce of General Household Utilities, said that the com-
pany was in excellent shape financially and that there were
many plans on foot to strengthen the company’s financial status
and make it a real power in the specialty business. Mr. Wool-
ams pointed to the gains made in prestige and sales in the past
vear and assured the distributors that they could look forward
to a stable organization and a successful expericnce with Gen-
eral Household TUtilities Company. Mr. Woolams® address,
which was given at one of the morning sessions, was listened
to attentively bv distributors who commented on his knowledge
of business and his confidence and optimism as to prospects
for General Household.

Other Grunow executives who helped make the convention a
success, were Homer Kunkler, assistant general sales mana-
ger: James H. Rasmussen, assistant general sales manager; M.
W. Kenney, chief engineer; Fred H. Schnell, short wave engi-
neer; James JJ. McBride, assistant general sales manager.,
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WESTINGHOUSE

model for every buyer at
price for every purse

Claiming a model for
every radio buyer, priced
in a range to fit every
purse, Westinghouse has
announced a full dozen
home radio sets in a price
range from  $19.95 to
§H139.50. Feature of the line
Is  the new “precision
tuner,” and of course
metal tubes are used.

“Mighty Midget” is a
ﬁve—tubc AC table model
in a Jlarge-size cabinet.
Companion to it is “Mighty
Mite,” a five-tube AC-DC,
covering complete police,
amateur and aircraft bands
as  well as  standard.
Another  AC-DC  table
model is the WR101, which
covers three bands, tun-
ing  540-1650, 1600-4700
and 5500-16000 ke, 1t is a
six-tube  receiver, using
three metal tubes. Similar
in AC only is the WR203,
a six-tube table model
using four metal tubes, and
tuning the same three
bands.

First console is the
WR303, a six-tube model,
using four metal tubes and
tuning the three bands of
540-1750, 1700-4700 and
5300-16000 ke. It has a
ten-inch dynamic speaker,
stands three feet high, and
the chassis s fully rust-
proof.  First model with
the  precision  tuner s
WR304, a seven-tube
superbet  with  all-metal
tubes. It has a ten-inch
dvnamic speaker, three-
gang condenser, dual ratio
seleetor  drive and  an
auxiliary  micro-precision
second hand for accurate
tuning. Bands covered in-
clade  540-1800, 1800-6000
and 6000-18500 k¢, Similar

model in iable cabinet is the WR204, with the same chassis and
an eight-inch dynamic spzaker.

Fully all-wave is WRS05 console and its companion table model
WR205. This is an eight-tube superhet, using all-metal tubes,
with a separate oscillator tube to eliminate the necessity of re-
tuning on short-waves and Increase the sensitivity with minimumn
noise. The console has a large fourteen-inch dynamic speaker
and the table model has an eight-inch with full floating coil. It
has the precision tuner, micro-precision second hand, shadow-

graph indicator, full automatic volume control and continuously
variable tone control.

Feak of the line is the De Luxe all-wave, controlled high fidelity
WRS06 with ten tubes. Operator may select the degree of
fidelity to match local broadeasting conditions and his taste.
Ona battery model is provided for 6-volt storage battery only,
with six tubes and two bands, covering 540-1750 and 5500-16000
ke,  Another battery model with five tubes may be used with a
dry “A” pack for filament power and adapters to allow the use
of air cell, 2-volt storage cell or 6-volt storage battery. It tunes
540-1700 and 1650-3900 kc.

GAMBILL

wins Crosley gold emblem
for six months’ sales

Wheless Gambill, Gambill Distributing Co., Crosley distributor,
Nashville, Tenn., was awarded an engraved gold emblem for
having made the largest volume of sales of Crosley Shelvador
electric refrigerators to date in the 1935 season. The presentation
was made by Neil Bauer, field sales manager, at the banquet of
Crosley distributors at the Netherland Plaza Hotel, July 12.

Mr. Gambill reports the outlook in his territory as very good
for a continuation of refrigerator sales through July and August
and probably later. Business conditions, he reports, are highly
favorable and farmers are in a better position than they have
been for years.

HOWARD

new Ohio distributors

Howard C. Briggs, general manager of Howard Radio Co.,
Chicago, announces the appointment of new distributors in Day-
ton and Cincinnati, Ohio.” The Auto-Rad Supply Co. will handle
Tloward sales in Cincinnati and the H. C. Haenggi Co. will cover
the Dayton territory.

“| HEAR STEWART-¥¥ I'LL SAY THEY HAVE/
| THINK THEY VE
STOLEN A MARCH ON
THE OTHER FELLOWS
WITH THAT NEW
FERRODYNE CReuiT/

WARNER HAVE
SOMETHING
PRETTY HOT

B
ry on Page’ 53
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A COMPLETE DIGEST OF THE NEWS OF ADVERT]SING)
AND SELLING, COMPILED FOR QUICK AND CONVENIENT
REFERENCE. THE EDITOR WILL BE GLAD TO RECEIVE
ITEMS FOR USE IN THIS DEPARTMENT. ADDRESS ADVER-
TISING & SELLING, 9 EAST 38TH STREET, NEW YORK.
b
{ISSUE OF AUGUST 15, 1935 i*
CHANGES IN NATIONAL ADVERTISING ACCOUNTS L
Name and Address g Product Now Advertising Through o
Benjamin Electric Co., Des Plaines, IIl. ..... .............. Reflectors, Lighting Equip-
Ment .................... Foster & Davies, Inc., Cleveland, Ohio
Breitenbach, M. J., Company, New York.. ................. Medicine . ............. .. Brooke, Smith & French, Inc., New York
Brown, Wright & Co., Inc., New York. .. .................. Liquor ........... ... .. Alired Rooney Co., Inc., New York
Cadillac Motor Car Co., Detroit, Mich.. ................... Automobiles ... .. ... .. .. MacManus, John-& Adams, Inc., Detroit, Mich.
Central Breweries, Inc., East St. Louis, Ill. ... .. ... ....... Beer, Ale, ete. ........ ... Beecher .Ady. Co., St. Louis, Mo.
Childs Company, New York ........ L Chain Restaurants ....... Kelly, Nason & Roosevelt, Inc., New York
« Crystal & Crystal, New York............................. ~Real Estate .............. Alfred Rooney Co., Inc., New York-
Dill Company, Norristown, Pa.............. .. ........... - Drugs, Toilet Articles...... Gotham Adv. Co.,-New York
Dutchess County Cider Corporation, Pleasant Valley, N. Y.... Liquor .. ........ ... .. .. Wm. H. Rankin Company, New York
Farm Journal Magazine, Philadelphia, Pa............... .... Publication ... ... .. .. ... Jerome B. Gray & Ce., Philadélphia, Pa.
Guastavino, T., Co., Boston, Mass.. ... ....... ............ Masonry Material......... Luckey Bowman, Inc., New York
Halitosine Co., St. Louis, Mo.. .. ........................... Deodorant ............. .. Jimm Daugherty, Inc., St. Louis, Mo.
Hoover Company, Chicago, Ill. .. ... ... . ... ... .. ......... Electric Cleaners ......... Burnett Company, Inc., Chicago, Il
(*) Hotel Lexington, New York..................... ...... Hotel .................. - Swafford & Koehl, Inc., New York
bl o i vis, LU, i T T e T Chro: dare e Datdaliiss r1y & Mathews, Chicago, 111,
At Fx_‘igidéire_s i ... lreyer-Cornell Cor.p;;any;ﬂlc., New Yorl
I arch Meta bl P . ) ... Weatherstrips S mm }aughery, Inc., St. Louis, to.
Reproduction of an amazing error by one of the advertising journals, which doesn't seem possible, but there it is. No wonder the public uses
the word “Frigidaire” incorrectly.
———— STOP WORRYING ABOUT SALES s
* *
You owe it to yourself to know what is going on in the Radio,
Refrigerator, Washer, and Record Business. JOlnS New York CrOSley
Here is a glreat big lindUSt{:y re;iewed etvery t{:nmiut] t;y Jguxt*’n:: . .b . C
writers, culling out the junk, and presenting the latest an e
information on this vast growing business. DlStrl utlng 0.
I'm sure you’d buy us a lunch were I to visit you so why not
Joseph H. Mayers, well known for years in the talking ma-
chine and radio industry, has joined the Crosley Distributing
Co., New York, in a special sales capacity. Mr. Mayers was at
one time with the International Phonograph Co., pioneering in
: radio with the Argus Radio Co. and later with the Settner
i i Mfg. Co.
take that lunch money and send it in f. i : 1 subseri
£5 o o Jourmai? Tl Se veu's el Sonr T S BARTLETT
the coupon below. . i i
1935 has every “ear-mark’ of being a splendid year for dealers
”flf rz;dio_.nr(ke)frlgeratcvésh washers, and records, but the individual
effort wi e rewarded just in proportion to the proper use of L4 : :
the Jatest and best information. In 1929, the boom year, there appOIHted dlStl‘lbutOr fOl‘ Fada
were plenty of “flops” in the radio business, so don't forget the .
impO(;t{mce ol;i k}e]zepintgh up to tge minute on what suceessful men d tl t . M . N
are doing an ow ey are doing it.
If the $8 we ask gives you ONE idea that makes only a few as secon outie mn ame area
g?l]ags. I;lrou'v: (il(one betteé than yt()iu could have done in Wall
reet when stocks were *' -wild™.
Take my woid for it; maie]:ugels :;’:e three dollars and see if we Bartlett Radio Co. has been appointed Fada radio distributor
are right. At the end of a year, tell us The Radio Journal in Maine, according to J. J. Chatten, general sales manager of
;asni'vtew?;‘}ha;'l% ther ~,eaaf;,d fye'g‘” send ;heotthtrgebsim;ﬂ;ogg back the Fada Radio & Flectric Co. Bartlett’s headquarters are at
forgit isy your faith Sin The Journal thgt e S:”pt‘:’) sour'w'd-' 620 Congress St., Portland, and will travel four men over the
vertisers. State. This company will operate jointly with the Darling Auto-
Here is the coupon, and it is an expression of your printed hand- mobile Co., Fada distribhutor at Lewiston, Me.
grasp towards many years of friendship.

COUPON

Glad. Henderson, Editor

The Radio & Electric Appliance Journal

Radio City, 1270 6th Ave., New York

All right, you old schmoozer, I enclose the $3, going for your
ll(r)x:d of junk. But remember. The Radio Journal had better be
good.

assists ABC advertising

My name s ........ ... ...

Firm name William H. Kinsall, secretary-treasurer of the Peoria Advertis-
.......................................... ing Club and former automobile editor of the Peoria Star, has

Street and City ...... ... ........ e e been appointed assistant advertising manager of Altorfer Bros.

Co., Peoria, maker of ABC household washers and ironers.
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CLEMENT

FRIGIDAIREKE

RCA vice-president in charge
of engineering

July sales break previous
high records for month

E. T. Cunningham, president of the RCA Manufacturing Com-
pany, announced the appointment of Lewis M. Clement as vice-
president in charge of research and engineering for the RCA
Vietor Division of the company.

Mr. Clement is one of the most widely known engineering execu-
tives in the radio art. He held his first important radio posi-
tion in 1914, as assistant chief engineer of the Bolinas, California,
and Kahuku, Hawaii, transoceanic radio communications stations
for the Marconi Wireless Telegraph Company, predecessor of the
Radio Corporation of America. Two years later he joined the
Bell Telephone Laboratories, for whom he supervised the estab-
lishment of the first radio-telephone link, between Catalina Is-
land and Los Angeles. During the war he was in charge of the
design and development of all electrical-radio apparatus for use
by the U. S. Government services.

In 1925, Mr. Clement became chief enginecr of the Fada Radio
Company, and three years later vice-president and chief engi-
necr of the Kolster Radio Company. Following this, he was for
a vear assistant manager of the radio department of the West-
inghouse Electric and Manufacturing Company, when he became
chief engineer for radio receivers, for the International Standard
Flectric Company, the manufacturing organization of the Inter-

L. M. Clement

national Telegraph and Telephone Company. His duties in this
capacity, which he maintained until his new RCA Victor appoint-
ment, consisted of engineering the radio receivers for eight for-
eign factories located in South America, Australia, Budapest, Vi-
enna, Antwerp, London, Paris, and Berlin.

IGNITION

Service & Supply appointed
FFada distributor

Exclusive distribution of Fada radio has been granted Ignition
Service & Supply Co., Albany, N. Y., in Eastern New York
State and Berkshire County, Mass., according to L. J. Chatten,
general sales manager of Fada Radio & Electric Co. In addi-
tion to serving dealers with the new Fada line, Ignition will han-
dle service requirements on Fada sets sold in this territory in
the past.

Head of Ignition is Henry J. Zehner, president, who has ex-
pressed great enthusiasm over the outlook for radie in his terri-
tory this vear. He has already launched an aggressive Fall cam-
paign. Field organization of Tada specialty men and two tech-
nical men are already travelling the territory, greatly aided with
a specially equipped truck which brings the complete Fada line
to the dealer’s door for demonstration.

Houschold refrigerator sales of Frigidaire Corporation were
greater in July than in any previous July in the corporation’s
history, E. G. Biechler, president and general manager, stated.
The previous high July was in 1929.

July selling activities nationally, so far as Frigidaire was con-
cerned, maintained a trend that has gone upward steadily since
January 1, Mr. Biechler said. He credited intensely hot weather
and buving power that was held back during the cool spring
months for the record volume.

All indications, according to Mr. Biechler, are that the late
summer and fall months will result in material increases over the
same periods in former years.

Backing up this forecast, the two Dayton plants of Frigidaire
will operate under decidedly better manufacturing schedules the
last half of August and in September, as compared with the
same six-week periods in previous years. Shifts have been length-
ened from 36 to 40 hours a week in many departments.

AUTOMATIC

adds washer distributors in
Indiana and California

1. F. Woodrow, vice-president of Automatic Washer Co., New-
ton, Ind., announces the addition of two new distributors. Herbert
H. Horn, Los Angeles, will handle Southern California and
Capital Paper Co., Indianapolis, will serve Indiana.

| HEAR YOU'RE : i
TAKING Pyou BET! THAT NEw
ON THE NEW ¥ STEWART-WARNER
STEWART-WARNER j& FERRODYNE RADIO
LINE — IS“GOING PLACES”
: —AND I'M GOING
WITH 1T /

See Story on Page 53




STEWART

Distributors

TEWART - WARNER WHOLE-

salers, at a recent Chicago conven-
tion, were so pleased with the greatest
line of radio presented under the Stewart-
Warner insignia, that many of the quotas
asked for by the factory were increased
voluntarily by the jobbers, up to as high
as 200%. Thus in brief is expressed the
net results of the officers of the Stewart-
Warner Corporation who, with a renewed
vigor, have been creating and developing
the Ferrodyne Radio Chassis for using all-
metal tubes. This chassis is designed
primarily for all-metal tubes, and the un-
usual tonal results were a revelation to
the Stewart-Warner wholesalers.

—_—

I HE NEW STORY ON STEWART-
Warner radio centers around the
- phrase: “The Iron Age of Radio.” They
brought the trade back to “The Crystal
Age of Radio,” and then through “The
Glass Age of Radio” with vacunm tubes,
and now the new all-metal tubes with the
slogan: “The Iron Age of Radio.”

LL STEWART-WARNER RADIO

sets are manufactured in genuine
Stewart-Warner craft-built cabinets of
original styling, using costly domestic and
imported rare woods, inlays and hand
carvings to develop an cye-appeal for
enthusiastic selling.

N BOTH RADIO AND REFRIGERA-
tors, Stewart-Warner has forged
steadily ahead since the new management

took over the reins in spite of the rumors

and gossip, so that today the Stewart-
Warner program is the greatest ever
presented. The wholesalers are most en-
thusiastic and a great reward is assured
based upon the practical working of the
theory: “Good radio is half sold.”

FRANK A. HITER, VICE-PRESI-

dent and general manager, wel-
comed the guests at the opening of the
meeting giving some of the highlights of
Stewart-Warner achievement during the
past few months; the policies of the con-
cern as applied to radio and refrigerators
and the clarifying of rumors. His sincerity
and enthusiasm was the pacemaker for
the entire group of meetings. Following
Mr. Hiter, John F. Ditzell, radio sales
manager, presented the new sets, with
great. showmanship. The stage was
elaborately built, each set hidden by a
fan, and through electrical means, the
entire display was presented at the start,

WARNER

Praise Line

and then cach model reviewed individual-
ly. The stage presentation was designed
by Al Jenks and built under the super-
vision of R. K. Torson in the Stewart-
Warner plant.

S5 THE LINE WAS PRESENTED,

model by model, the delight of the
jobbers grew until the presentation of
Model No. 1388, listing at $275, and then
the applause was tremendous. Orders on
this model far exceeded expectations. All
the higher priced numbers are backed by
a most remarkable advertising coopera-
tion including practically every known
“dealer help” and some of them never be-
fore used, giving the jobbers a story on
Stewart-Warner as in one case, for
example, where the quota was 500 sets,
the orders totalled 2,000 sets. Ditzell’s
past experience in merchandising and the
carrying out of his policies, as outlined
in the January JOURNAL, are reflected
not only in the musical instrument design
portrayal but in the ramifications of
marketing which aid dealers to do a
profitable business,

RED CROSS, ADVERTISING

manager, followed Mr. Ditzell with
an outline of everything created for ad-
vertising power, from little folders up to
huge electrical window displays costing
$150 — taking in the whole formula of
printed business development activity,
with all theoretical stuff eliminated.

PLEASING INCIDENT WAS THE

awarding of the Executives’ Cups.
Four of these being secured by Harry
Ellis, a Philadelphia distributor; Harry
Lever of Capital Electric, Atlanta, H. C.
Noll of Omaha, and L. E. Buteow of
Morley Brothers, Saginaw. The big prize
was sccured by Morty Saltzman winning
the President’s Cup (Wholesale Radio
Equipment Co., New York), and was Ed
Rutledge happy, the Stewart-Warnper
eastern ambassador.

THERS SEEN AND HEARD AT

the meeting were Cliff DeWees
and  Tommy Thompson, advertising
genies, and Gus Treffeisen, E. J. Stan-
meyer, T. T. Sullivan, vice-president and
treasurer of Stewart-Warner,

Stewart-Werner execufives “hand’ it to the Distribu-
tors—top Fronk A. Hiter, vice-president and general
manager, wilh mnotes dn  his hand; Next, John F.
Ditzell, general sales manager, using both hands on
notex: hen, Fred (ross, adverlising manager, wsing
bolle Dands to show the huge mail broadside: then,
Kd Rutledge, S. W. Eastern mandager, and  Morty
Seellznen (Wholesale Radio Equipment Co.) using o
lewnd each to supporl the President's cup.
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STEWART-WARNER
"DEALERS

Are in a Position to reap a

Harvest this Coming Season —

with the B
NEW | =

FERRODYNE

&

@®  With the exclusive new
Ferrodyne chassis, with the

beautiful |Craft-built cabi-
nets, with Round-the-World
reception, with all the other
improvements and advan-
tages Stewart-Warner makes
possible, you will be in one
of the best competitive posi-
tions in the field!

No dealer could 'possibly
offer more! Most will have
to offer less! We have an in-

teresting story for you. | o B “
= R ‘

e One Person Tells dnotherl Just let one
customer hear this 11-tube Ferrodyne Round-the-

LT racd B
Pmm—

World receiver! Just one—for he'll be so im-
pressed that soon the whole town will know ’E
about it! Ferrodyne is a set that's going to be

admired, talked about—and demanded!

[
il
Get the Facts Now — Phone, Wire or Write!

Mooney - Mueller - Ward Co.

W holesale Distributors in Central Indiana

INDIANAPOLIS * * K IND.
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Photos conrtesy of Music Trade REVIEW. . y

New Models in Pianos as Shown
At the Musie Convention

Radio dealers who are afraid to look at de luxe consoles and combinations should carefully study
these new-style pianos presented at the recent music convention. With prices beginning about where
the super radie models leave off, dealers at the first showing of these instruments ordered a quarter of
a million. dollars’ worth.
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Crosley speaks with a background of yeurs in electric refrigeration . . .many more years in radio
During all these years the Crosley business philosophy has been this:
Crosley cannot succeed wilhout the loyal supporl of dealers;
Crosley cannot afford to do anything that will alienale this support;
- As dealers profil, so Crosley profits.

» NO CUT PRICE SALES ON CROSLEY SHELVADOR MODELS

How many dealers in other lines have worked
hard, spent a lot of money, time, and cnergy
developing a profitable local market. . . . only
to find themselves in the position of competing
with their own line in the hands of someone
else who is underselling them?

Crosley dealers have never suffered this han-
dicap because Crosley has never been com-
pelled to dump last season’s models in a
desperate effort to change them into accounts
receivable.

* CROSLEY HAS NO OVERPRODUCTION!
*CROSLEY HAS NO LAST YEAR'S MODELS!

Foven if we would, we could not dump older models on
the market . . . because we haven't any!

The demand for Shelvador relrigerators more than
absorbs our peuk production. Afl Crosley Shelvador
models are current —sold to the trade at regular prices.

* DEALER'S MONEY SAFE WITH CROSLEY

Dealers can confidently stock Crosley Shelvador models.
They will continue to be sold only through dealers

holding the Crosley franchise—the mast profitable
in the field.

* LOOK AT THE RECORD

Starting from scratch some four years ago, the Crosley
electric reliigerator line has climbed in sales until now
it is high among the leaders in the industry. This is
due to a number «f things:

Crosley has never dumped obsolete models, or any
models.

Crosley has consistently sold through established
deuler channels.

Crosley has protected the dealer franchise.

Cmsley has, of course, produced the one outstanding

value in the field—the best money’s waorth.

Crosley has introduced new features (such as Shel-

vador) that made Crosley refrigeralors stand out

from competition

Crosley has given the dealers a degree of coopera-

tion that has helped to give them local dominance

of the market.

7 Crosley has made Shelvador a national household
word by means of advertising.

Ap}l these, we submit, are reasons why you cannot

afford not to haodle Crosley!

D Ghwh -~

THE CROSLEY RADIO CORPORATION - CINCIHNATI

POWEL CROSLEY, Jr., President

(Pioneer Manufacturers of Radio Receiving Sets)

Home of ““the Nation’s Station”—WLW--500,000 watts—most powerfulin the world—70 on your dial
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Here's the second in a series of powerful national magazine adver-

tisements that will carry the General Electric Radio selling mes-

sage into every worthwhile home throughout the nation. j j

Thuilling sers thar s

G-E Radio dealers will be supported by a national advertising /ar’"‘l‘“';ifdfllzﬁf.",’;’;‘,f‘;{’
campaign of extraordinary forcefulness . . . a series of national

magazine and key city newspaper advertisements as exclusive as

the design features of the new General Electric Radio receivers

. . . a schedule covering the country so evenly that every G-E

Radio dealer gets his proper share.

This huge national advertising program is only part of General L i . X

Electric’s sound merchandising plan and extensive sales promotion i

assistance. Learn without delay WHY G-E Radio dealers are ¢
W

“making radio history” with greater sales and profits. See
your local General Electric Radio Distributor — or write today
to Section R-148, Merchandise Department, General Electric
Company, Bridgeport, Connecticut, for additional information.
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