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Will Leave WNEW
April 20 To Join
NBC Staff

Ted Cott, vice-president in
harge of programming for
VNEW, New York, and wide-
vy known in indie broadcast-
ng circles for his leadership
n NAB activities, has resign-
'd effective April 20th to join
VBC as manager of WNBC
nd WNBT, New York. Cott
vill also serve in an advisory
(Continued on Page 6)

ANA Coniab Joins
4A In Final Session

Hot Springs, Va.—The Association
f National Advertisers’ spring
1eeting came to a close on Friday
s members journeyed to White
wulphur Springs to hear an address
:elivered by Secretary of Commerce
‘harles Sawyer at the meeting of
he American Association of Adver-
ising Agencies.

One of the final acts at Hot

(Continued un Page 8)

Irewster Buys WEAT:
Will Move To Florida

Sale of WEAT, Lake Worth, Flor-
1a, for $60,000 was announced last
reek by Blackburn-Hamilton Com-
any. Buyer is Warren H. Brewster
f Laconia, New Hampshire, promi-
ent in New England broadcast acti-
(Continued on Page 4)

Plan Convention

Plans for the annual conven-
 tion of the Armed Forces Commu-
. nications Association have been
onnounced by the host chapters,
New York City and Fort Mon-
mouth, N. J. Scheduled for May
12th- and 18th, at the Hotel Com-
modore in New York, the conven-
tion will draw leaders in elac-
tronics, communications, and pho-
tography.

ADVERTISING LEA

Cott Joins NBC As Manager Of WNBC,. WNBT

ERS EVALUA
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thing about ‘Capital Cloakroom’.

‘Capital Cloakroom’ Capital Show—Johnson

Washington—Chairman Edwin C. Johnson of the Senate Intersiate
Commerce Committee congratulated CBS Friday on the second anniver-
sary of its “Capitlal Cloakroom’ television program aired 10:30 p.m..
each Friday from Washington. Johnson, who was the first atiraction on
the program and was also featured last Friday, wrote that he felt as if
“homecoming week.” He wrote that he liked the “friendly,
homey way” interviews are conducted, and said, “frankly, I like every-

Wilmofte Proposes
Improved FM System

Washington Bureaw of RADIO DAILY

‘Washington — Engineer Raymond
Wilmotte asked the FCC Friday to
authorize a new development in FM
broadcasting which he calls “bisig-
nal.” It would permit the sending of
two signals simultaneously on an
FM channel, with receivers design-
ed to bring in either without inter-
ference. Wilmotte is also the ori-
ginator of polycasting, a special TV
technic to blanket metropolitan
areas.

Wilmotte points out that the abil-

(Continued on Page 2)

Two Sponsors Signed
For Half Hours On CBS

Three new time purchases at CBS
include a return to the air of two
half-hour weekly shows sponsored
by Longines-Wittnauer Watch Co,,
and alternate sponsorship by Pills-
bury Mills of a quarter-hour seg-

(Continued on Page 2)

Radio Aid Praised
By Brotherhood Wk.

The cooperation -of radio and tele-
vision during Brotherhood Week
was termed “magnificent” by Frank
Stanton, president of .CBS, in a re-
port to board members of the Na-
tional Conference of Christians and
Jews on March 30th. Stanton, who
has been acting as committee chair-
man for radio during Brotherhood
Week, commented that it’s difficult
to compare one year's record with
another, since this cooperation has
apparently reached a saturation

(Continued on Page 6)

NARND Board To Meet
In Chicago, April 22-23

Jack Shelléy of WHO, Des Moines,
Ia., who is president of the National
Association of Radio News Directors,
has issued the call for the mid-year
meeting of the board of directors to
be held at Hotel Sherman, Chicago,
April 22 and 23. Chief business of

(Continued on Page 8)

RMA Launching Campaign
To Aid Distributor Service

Philadelphia—One of the most in-
tensive national distributor educa-
cational projects in the history of
radio and television will commence
in the near future, it was announced
Friday by R. C. Sprague, chairman
of the Town Meeting Committee of
the RMA. Total cost of the project,
which will be handled by Howard
Browning, public relations counse-
lor, will exceed $100,000.

The basis purpose of the project

¢
A e

is to educate retail distributors of
radio and television appliances on
how to improve sales on merchan-
dising methods, and advertising and
business management practices..
The project will cover more than
60 major markets and will be fi-
nanced mostly by 15 cooperating
manufacturers on a non-competitive
basis.

Known as the Town Meetings of

L —
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4A Spéakers Gi e
Progress Repor: s
To Convention

White Sulphur Springs,
West Virginia — A critical
evaluation of advertising’s role
today was made by speakers
at the 1950 annual meeting of
the American Association of
Advertising Agencies whirh
wound up its sessions at e
Greenbriar on Saturday nixu..
One speaker, George C. Reeves,

(Continued on Page 6)

Sales Record In Feb.
For Large TV Tubes

Washington Burcan of RADIO DAILY

Washington — RMA said Friday
that sales of large-type TV picture
tubes to receiver manufacturers
reached a new peak in February, as
96 per cent of all cathode ray tubes
sold for new receivers were 12
inches or larger in size. Reports by
RMA member-companies also show-
ed that 35 per cent of TV picture

(Continued on Page 8)

Chas. Baltin Promoted
To Veepee At WHOM

Charles Baltin, associated with
WHOM, New York language station
for the last ten years, has been
named vice-president of WHOM,
Generoso Pope, Jr., executive vice-

(Continued on Page 2)
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To Discuss Marketing

Armo H. Johnson, v. p. in
charge of media research of J.
Walter Thompson agency. will
journey o Boston, Wednesday to
address the Radio Executives
Club on “Marketing Opportuni-
ties of 1950.”” The luncheon of the
Boston REC group will bo held
at the Touraine Hotel, Marie Hou-
lahan of WEEIL reported last

(Continued on Page 7)
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FINANCIAL |

(March 31)
NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC ............ 12 M7 134 +
Admiral Corp. .... 3134 3034 314 4+ 5%
Am Tel. & Tel....15435 153% 154 — 1
BS A .......... 3¢ 3515 3574 — 3
CB_S B .......... 36 3534 36 4+ W

Philco ........... 4434 4335 43 4+ 1
RCA Common .... 19Y, 1834 1875 ......
Stewart-Warner . .. 167( 1635 1615 ......
Westinghouse 7 3308 3314 3
Woestinghouse p 0 104 104 4+ Vi
Zenith Radio .. ... 6855 66V4 6634 4+

NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 2014 193/ 20‘/5 + B
Nat. Union Rodio.. 414 4i + Y
OVER THE COUNTER

] Bid Asked
DuMont Lab. ...... ... .. ... 227 237%
Stromberg-Carlson ........ .. 1534 174

Kriptin Cited By FTC

A third anti-cold drug company
has been charged by the Iederal
Trade Commission with using ‘false
and misleading” advertising. The ac-
cusation against Kriptin, manufac-
tured by Whitehall Pharmacal Com-
pany, follows similar action against
Bristol-Myers Company and the
Anahist Company, Inc.

., PLATTSBURG, N.

AMERlCAN BROADCASTING_

CONSISTENTE]’ SELLING THE
COUNTR!"S RICHEST MARKET

| _JQS H HERSHEY McGILLVRA, Nat. Rep

H- = TANe

Monday, April 3, 19!1
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FRANK STANTON, president of the Colum-
bia network, and JOHN KAROL, sales manager
of the web, down to White Sulphur Springs
last week for the AAAA meet.

MARTIN CAMPBELL, managing director of
WFAA and KBTV, Dallas, and AMES MOR-
ONEY, vice- prcndent of the Dallas Morning
News, are visiting television centers in St
Paul, Omaha, Salt Lake City and Los Angeles.

JAMES CONNOLLY, of the Amecrican net-
work’s stations dcpurtmcnt who had been
away on a_trip visiting affiliates, hos returncd
to Radio City.

OTTO BRANDT,
for ABC, is back at his desk after having
attended the CAB convention in Niagara Falls,
On the way home he called on network affili-
ates in Eric, Buffalo and Syracuse.

national stations director

PHIL BEAN, staff writer in the. press de-
artment of NBC, has left, accompanied by

is wife, for a vacation in Havana. They'll
be back in a week.

KENYON BROWN, president of KWFT,
Wichita Falls, Tex., in New York last wcck

on station busmess

JACK CARNEY, producer of the two Arthur
Godfrey programs for CBS, is back from a
period of leisure in Florida.

HELEN SIOUSSAT, dircctor of talks for CBS,
today will go down to Washington on business.

PHIL ALAMPI, farm news cditor for the
American network, on Wednesday will go to
Philadelphia, where he will address the mem-
bers of the Eastern Federation of Egg and
Poultry Co-operatives.

Chas. Baltin Promoted
To Veepee At WHOM

(Continued from Page 1)
president of the Atlantic Broadcast-
ing Company, announced Friday.

Baltin joined WHOM in 1940 as an
expert in the file of foreign lan-
guage programs. He has served in
various executive capacities in-
cluding director of public service
broadcasts, program director, and
assistant general manager. In his
new post, Baltin will supervise the
station’s sales and program depart-
ments.

Prominent in ‘Language’ Field

Currently Baltin is active in de-
veloping a number of important
foreign language public service pro-
grams for the station. He is respon-
sible for *“Operations Naturaliza-
tion,” an experiment in Americani-
zation training and has also pro-
duced a series of foreign language
safety jingles for the National Safe-
ty Council. The safety jingles are
being distributed to language sta-
tions throughout the country.

A native of New Brunswick, New
Jersey, he is a graduate of Rutgers
University and Mercer Beasley
school of Law. His brother, Will
Baltin, is executive secretary of the
Television Broadcasters Association.

Nils Granlund Signed
For TV Series On KTSL

West Coast Burcan of RADIO DAILY

Hollywood — Veteran showman
Nils T. Granlund has been signed to
produce and star in two program
packages on KTSL, it was announ-
ced by Charles L. Glett, vice-presi-
dent in charge of Don Lee Televi-
sion. This move expands KTSL’s
daily operation schedule by an ad-
dition of six hours.

The two new packages involve
six individual one-hour shows, Mon-
day-through-Saturday, from 10:00-
11: 00 p.m. The first is “Backstage
with N.T.G.,” an informal, behind-
the-scenes-flavored amateur variety
show held five nights of the week,
and on the sixth, the winners of
each night will compete for top
honors on a program called “Holly-
wood Road to Fame.” Granlund will

emcee both,
N
.\\

\\\.

Wilmotte Proposes
Improved FM System

(Continued from Page 1)

ity to transmit an additional signal
would permit broadcasters to pro-
vide a number of services to be paid
for by a rental or a subscription ar-
rangement; such as programs fitted
to minority tastes or special needs,
and communication to mobile units.
It would also provide “beep” type
of operation without danger of
pirating.

The petition suggests that the
means of obtaining this result and
the services to which it can be ap-
plied be left to independent initia-
tive and normal competition, with
the one limitation that the maxi-
mum permissible strength of the
weak program be limited to a suffi-
ciently low value that it has no ap-
preciable affect on the reception of
the main regular program.

Two Sponsors Signed
For Half Hours On CBS

(Continued from Page 1)

ment of Arthur Godfrey’'s five-a-
week morning show. Effective April
16th, Longines-Wittnauer will air
“The Choraliers” on Sundays 2:00-
2:30 p.m. and ‘“The Symphonette”
also on Sundays, 4:30-5:00 p.m., EST.
Both programs were broadcast pre-
viously in 48 and until December of
’49, The contract was made through
Victor Bennett Agency.

Pillsbury Mills will be alternate-
sponsor with Wildroot Co., Inc., of
the 10:15-10:30 a.m. portion of
“Arthur Godfrey Time.” Pillsbury
replaces the Toni Co. which had a
specific 25-week contract with the
knowledge that Pillsbury would as-
sume this alternate-sponsorship on
April 10th. Agency is Leo Burneft
Co., Inc., Chicago.

Pearson Gets New Spot

Leon Pearson, NBC specialist at
the UN, has been moved to the 9 to
9:15 a.m. Sunday world news round-
up over the network, replacing
James Fleming. Fleming's regular
program, Voices and Events, was
switched from Saturday at 3 p.m. to
Sunday at 5 p.m., necessitating his

leaving the morning roundup.

www americanradiohistorv com
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"B. B. D. & 0. say|
they're inferesfed"’

Yes sir! ‘The big boys are mb|(
bling! The blue chips are fallingy -
on the table because big adverd-
tisers insist on low-cost resnlts. |

Have you got a pet account i
your shop that would like to makd;
a killing in the rich Baltlmor(o
market? There’s a sure fire Wa}]‘
in radio.

You just buy W-I-T-H, the BIGL‘.
independent with the BIG audih:
ence. Then you're sure to get moreb:
listeners-per-dollar than from anyit:
other station in town. W.IL-T-H:

delivers what the blue chip ace
counts really want—those lowin
cost resnlts! i

Call in your Headley-Reed mans:
for the whole W-I.T-H story. |

Baitimore 3, Maryland )

TOM TINSLEY, Piesident
Represented by Haadley-Reed



www.americanradiohistory.com

L

-

fi
it
a0’

4

241

- How electromic “painthrushes” create
- ictures m our newest art form

There's not a single
moving part in a Kinescope
—but it gives you pictures
' in motion

No. 4 in a series outlining high
points in television history

Photos from the historical collection of RCA

® Ever watch an artist at work—seen how his
brush moves over the canvas to place a dot here,
a shadow, a line, a mass, or highlight there, until
a picture is formed? )

Next time you're asked how television pic-
tures are made, remember the paintbrush comparison. But
the “brush” is a stationary electron gun, and the “paint” is a
highly refined coating of fluorescent material made light or
dark in orderly pattern by electrons.

Developed by Dr. V. K. Zworykin, now of RCA Labora-
tories, the kinescope picture tube is one of the scientific ad-
vances which gave us all-electronic television . . . instead of
the crude, and now outmoded, mechanical techniques.

b B B ST RRN P e i PV ia

New 16-inch RCA glass-and-metal kinescope picture tube, alinost
5 inches shorter than previous types, incorporates a new type of
glare-free glass in its faceplate—TFilterglass.

of RCA Laboratories—is seen undergoing laboratory tests.

Today, through research at RCA Laboratories, these com-
plex kinescope picture tubes are mass-produced at RCA’s
tube plants in Lancaster, Pa., and Marion, Indiana. Industrial
authorities call this operation one of tlie most breath-taking
applications of mass production methods to the job of making
a precision instrument.

Thousands of kinescope faceplates must be precisely and
evenly coated with a film of absolutely pure fluorescent ma-
terial . .. the electron gun is perfectly synchronized with the
electron beam in the image orthicon tube of RCA television
cameras . . . the vacuum produced in each tube must be
10 times more perfect than that in a standard radio tube—
or in an electric light bulb!

Once it has been completely assembled, your RCA kine-
scope picture tube is ready to operate in a home television re-
ceiver. In action, an electrically heated surface emits a stream
of electrons, and the stream is compressed by finely machined
cylinders and pin-holed disks into a pencil-thin beam. Moving
back and forth in obedience to a radio signal—[aster than the
eye can perceive—the beam paints a picture on the face of
the kinescope. For each picture, the electron beam must race
across the “screen” 525 times. To create the illusion of motion,
30 such pictures are “painted” in every single second.

Yet despite these terrific speeds, there are no moving me-
chanical parts in an RCA kinescope. You enjoy the newest of

our drts because electrons can be made to be obedient.

Radio Corporation of America
WORLD LEADER IN RADIO—FIRST IN TELEVISION

www americanradiohistorv com
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L0S ANGELES |

By ALLEN KUSHNER

OW that Garry Moore is sel with
CBS for the next five years he
will be able to make his move to
New York. Garry has been unhappy
here and it is certain that he will
find his best spot back cast.

Tele-Que, new Teevee rating firm
in Hollywood, has done such a good
job out here that the agencics are
buying their services like mad.
During the month of March 16, new
accounis were added, mostly among
the big name agencies.

Bob Crosby has organized a
"Brothers of Famous Brothers”
Club and following his nitely “Club
15” broadcasts over CBS, gives his
after-show audience a special seven-
minute song introduction to the
unique organization. Bob claims he's
lined up the brothers of President
Harry S. Truman, Al Jolson, Milton
Berle, Bob Hope, ete., so far!

Maestro Frank DeVol has pro-
posed a unique plan to music boss
James C. Petrillo whereby the Mu-
sician’'s Union would hold an an-
nual awards aflair to present their
own-styled ‘‘Oscars”—or “Batons”
as DeVol calls them, 1o the best new
band of the year, top arrangers of
radio shows, television programs,
radio house bands, symphony or-
chestras and name bands. . . . Frank
feels that it's high time that the
musicians and arrangers received
recognition for their efforts in show
business as well and believes that a
yearly award system will give the
music boys more stature.

J. R. Myers has been appointed
assistant to the director of televi-
sion operations for NBC. . .. “Bat-
ter Up,” a new audience participa-
tion show, emceed by Wally Sher-
win, began on KLAC-TV, Sunday,
April 2nd, from 7:30 to 8:00 p.m.

NBC's newest singing discovery,
Creg Mitchell, has been elevated to
status of star when it was an-
nounced that henceforth his Satur-
day a.m. show will be known as
“The Greg Mitchell Show.”

Brewster Buys WEAT;
Will Move To Florida

(Continued from Page 1)
vities and stockholder in WLNH.
Brewster plans to move to Florida
and devote his entire time to the
management of WEAT.

Owner of WEAT is R. W. Rounsa-
ville, who has broadcast properties
in Georgia and Tennessee. The sta-
tion operates with power of 250
watts fulltime on 1490 ke. It is NBC
for Lake Worth, West Palm Beach,
and Palm Beach.

ERENCH RESTAURANT

RADIO DAILY
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By SID WHITE

Man About Manhattan. . .!

® ® @ WEEK-END CUFF NOTES: Wally Duncan, sales manager
of WPIX, N. Y. Daily News TV stalion, believes that commission sales-
men produce the most business—soooo, starting this week, the WPIX
lads go to work on a commission basis. . . . Hot batlle on in Pittsburgh
for the one remaining open TV channel. Seven companies, including
Westinghouse, are seceking the channel. . . . AM siations throughout
the country are planning musical tributes to BMI on its 10th ann'y
which falls during the week of the NAB convention in Chicago. . . .
New roster of the membership of Radio Execs Club of N. Y. just came
olf the press. thanx to Claude Barrere and M. H. Shapiro, who did the
editing. Directory is a reqular “who’s who” of radioc and TV in Man-
hattan. . . . Bill Hedges will turn his crepe paper beard over to Frank
Mullen on Tues. nite when latter succeeds him as president of the Radio
Pioneers at the annual dinner to be held at the Ritz Carlton Hotel. . . .
Wayne Coy. chairman of the FCC, may be asked when he's gonna lift
the TV freeze, what's happened to FM and a few more touchy questions
when a panel interviews him on “Meet the Press” at the Radio Pioneers
dinner. . . . 10-Inch screen sets at $100 or less will be offered to the re-
tail trade during the summer months by several manufacturers. Battery
operated portables are said to be among them. ... C. E. Arney. secre-
tary-treasurer of NAB, already on hand at the Stevens Hotel in Chicago
to carry out the thankless task of trying to keep every NAB‘er happy
during the forthcoming convention.

* w x w
® @ e Ed Fitzgerald, male half of the beloved FitzG’s, Ed
& Pegeen, left his usual breakfast chatting to appear in the role
of Mr. Kelso opposite Peggy Wood on CBS-TV’s “I Remember
Mama™ Friday nite. Ed had played the same role several months
ago and scored such a personal hit that he was brought back
again. Which only proves that our boy is an asset to any show—
dramatic or discussion.

* w * w
® ® @ ONCE OVER LIGHTLY: The Bob Hope-Jane Russell smash
at the Paramount paved the way for many more personal appearcances
by big names who now want to get into the act. . . . How Rich Can
You Gel? Al Jolson just turned down a $100,000 offer to do one week
of one-niters. . . . Economists debunking optimistic reports of auto manu-
facturers for sales in the coming year. They say the medium- income
brackets have TV sets first on the list. . . . The town of Front Royal,
Va., will name its new stadium after Der Bingle. . . . A price war, of all
things, is raging in the B'way record shops between the Occupied
Japan ond Occupied Germany harmonicas. (Japan’s imports sell for
one-third the price of the German). . . . Billy Eckstine, who goes into
the Paramount April 12th at $7,.500 a week, is being set for a very
beeg network series. His personal manager, Milton Ebbins, is huddling
with Wm. Morris’ radio dep’t on the deal. . .. Dean Carpenter rates a
deep bow for coaxing Rudy Vallee back to the p.a. spotlite. Rudy’s
Roosevelt Grill opening on April 8th is assuming ““So. Pacific’’ proportions
in its advance reservations. . . . Geo. Shearing, the blind British pianlst,
inked for a “We the People” shot. . . . Ken Murray planning a weekly,
instead of twice-monthly, telecast next fall.

pAd pAd * RAd
® @ o Harold Stein points out this bit of coincidental trivia:
On March 30th, Rapio Damwy’s “Words & Music” col'm item’d:
“Harold Stein buys wife Ethel a Ford.” The front page of the
same edition carried this banner: “Flord Resumes Web Campaign.
MBS Gets Lion’s Share of Billing.,” Well, at least that's Loyalty!

2 S A S A S ¢

wanny americanradinhicion, cono

series over WENE-TV Thursda?
‘evenings, beginning with Benny 1

K
CHICAGO.

By HERB KRAUS

ENE McDONALD and his phongj:
vision baby were cffectivelf::
profiled in this week’s Sun Time/:
by ace writer Keith Wheeler. Whe(|
ler revealed that McDonald got h
start as a plonccr used-car dealer
TV Forecast is sponsoring a fili:

“Trans Atlantic Merry-Go-Round.’}.

Hobart Grimes, member of th
WBBM orchestra, and his wife ax}
the parents of a son born Frida
(17). Other new children wen
visited on three members of th'
WBKB staff—Wade Parmelee, cam:'
eraman; E. C. Upton, Jr., engineexi
and Orion Arnold, transmitter staf:" i

|
i

DAYLIGHT
and
OVERNIGHT

DC-6
MAINLINER |
300s |

112 hrs. onestop

to LOS
ANGELES

s Hollumoods

Leave noon, arrive 8:30 pm

"ths Lo Angeles.

\ Leave 9 pm, arrive 5:40 am

Call
UNITED AIR LINES

OR, AN AUTHORIZED
TRAVEL AGENT
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Give your Convention Advertising
the Impact of Today's News Today

1200 copies of Radio Daily will be delivered
- by hand daily to the 28th annual convention

of the National Association of Broadcasters

at the Stevens Hotel, Chicago, April 12th to
19th. This means your advertisement will
get full display during the convention’s
coverage as well as the regular circulation

of the industry’s daily newspaper.

Get Your Convention Message Across day
and date with spot news coverage of the

Engineering and Management Conferences.

Advertising forms close for all RADIO DAILY convention issues on April 10th

www americanradiohistorv com
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Coff To NBC As Mar.
0f WNB(C And WNBT

(Continued from Page 1)
capacity of James Gaines, director
of the network’s owned and opera-
ted stations.

The appointment of Cott to the
managership - of NBC’s key radio
and TV stations
came shortly af-
ter the announ-
cement that
Thomas B. Mec-
Fadden is leav-
ing WNBC-
WNBT to be-
come manager
of KNBH, NBC'’s
Hollywood TV
outlet. Both
changes are in
line with the re-
organization of
operations of '
NBC owned and operated stations.

Cott entered radio as dramatic di-
rector of WNYC, municipally owned
New York station, in 1933 and re-
mained with the station until 1939.
From 1939 to 1943 he was producer
and emcee of “You Think You Know
Music” over CBS, the RCA Victor
Sounding Board over WEAF,
“What’'s The Good Word?” over
Mutual and also directed dramatic
serials on CBS.

Joined WNEW Seven Years Ago

He joined WNEW, as program di-
rector seven years ago and during
his association there has been re-
sponsible for many program awards
which have come to the station. Last
year the station won the George
Foster Peabody awards for United
Nations songs and over a period of
five years the station has won 11
awards from the Radio Conference
of the Ohio State University.

Cott’s versatility has not been
confined to the field of radio. He is
the author of four books and has
written and produced 33 children’s
record albums. Cott has also taught
radio and script writing and direc-
ting at CCNY and Fordham.

In the role of chairman of the un-
affiliated stations committee of NAB,
Cott will conduct the one-day ses-
sion of the indie station owners at
the coming NAB convention at the
Stevens Hotel in Chicago on Sun-
day, April 16.

Will Sell National Spots
Between Rounds Of Fights

Philadelphia—Jack Rensel, gener-
al manager of the Sports Broadcast
Network, has announced that the
network has decided to sell national
spots between the rounds of each
fight. “Fight of the Week” will be
broadcast every Monday at 10:00
p.m. and fed to 32 stations in Md.,
Pa., N. J, and N. Y. through WPEN,
key station of the network. Later,
the broadcasts will be extended to
all of the web's 146 links. Regardless
of the location of the fights (any-
where on east coast) the broadcasts

COTT

DAILY

Monday, April 3, 195
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Progress Reports Given 4-A;

Gamble Re-elected President By Brotherhood Wk

(Continued from Page 1)

J. Walter Thompson Company vice-
president, in his speech on “Adver-
tising” pointed out deceptions used
by advertisers. However, this type is
only a small part of advertlsmg, he
said.

Looking at the better forms of ad-
vertising, J. L. Watkins, H. B.
Humphrey Company vice-president,
cited ads which had a long time
pull. Outstanding on radio and tele-
vision were Old Gold commercials,
Fred Waring’s “Green Giant” and
General Electric commercials, he
said. The United States Tobacco
commercial on the Martin Kane TV
show also rated high in Watkins’
opinion. “And of course, in any dis-
cussion of radio and TV today,” he
said, “you must mention Arthur
Godfrey. So I do—Arthur Godfrey.”

Speaking on radio serials was
Elaine Carrington, serial writer.
Daytime radio, she said, “needs no
defense,” though it varies widely.
“Some make little pretense of being
more than mechanical commercial
setups. Others are sincere attempts
to give meaning and content to a
story while nevertheless keeping
within the decided limitations of
this medium.”

Goshorn Speaks

Keynoting the opening of the
AAAA meeting, retiring chairman
Clarence B. Goshorn spoke on ad-
vertising’s responsibility in an ex-
panding market. Said Goshorn:
“The job of advertising in our ex-
panding economy is to help make
sure that the expansion is growth,
not bloating; that the growth is in
muscle, not fat; in goods, not dol-
lars; in better living, not softer liv-
ing; in ambition, not greed; and in
the vital capacity to produce more,
sell more, and enjoy more, and keep
on growing. That job I am sure we
can and will do. We’re used to it—
it’s the one we have been doing.”

Other speakers at the meeting
were: Louis N. Brockway of Young
& Rubicam, Inc., Sidney Giellerup
of Marschalk and Pratt, Inc., B. C.
Duffy of BBD&O, Fairfax M. Cone,
James H. S. Ellis of Kudner Agency,
Dr. Virgil Reed of J. Walter Thomp-
son, Frank Dunigan of the Brink-
man Corporation, Albert Dempe-
wolff of the Celanese Corporation of
America and Gordon E. Hyde of
Federal Advertising Agency.

Secretary of Commerce Heard

Secretary of Commerce Charles
Sawyer delivered the principal ad-
dress at the formal dinner on Fri-
day night. Sawyer spoke on the role
of advertising to sell the American
way of life. He was introduced by
Stuart Peabody of the Borden Com-
pany.

Election of Fairfax M. Cone of
the board of Foote, Cone & Belding,
Chicago, as chairman of the board
of directors of the American Asso-
ciation of Advertising Agencies and
the re-appointment of Frederic R.
Gamble as president for a two-year

will originate from the ringside.

term, highlighted the AAAA board

meeting at the Green brier Hotel
here on Thursday.

Louis N. Brockway, executive
vice-president of Young & Rubicam,
Inc., New York, was elected vice
chairman.

Ralph L. Wolfe, president of
Wolfe ~ Jickling - Conkey, Inc.,, De-
troit, was elected secretary-treas-
urer.

Mr. Cone, vice chairman of the
AAAA for the past year, succeeds
Clarence B. Goshorn, president of
Benton & Bowles, Inc., as head of
the association.

Directors Listed

Others elected were:

Directors-at-Large: John P. Cunningham,
executive vice-president of Cunningham &
Walsh, Inc.,, New York (re-elected to fill
Mr. Brockway’s unexpired term).; Gordon
E. Hyde, president of Federal Advertising
Agency, Ine., New York; Earle Ludsgin,
president of Earle Ludgin & Company, Chi-
cago: Henry M. Stevens, vice-president of
J. Walter Thompson Company, New York.

Directors Representing AAAA  Secctlonal
Councils: New York Councll: J. Davis
Danforth, execntive vice-president of Bat-
ten, Barton, Durstine & Osborn, Inc., New
York: New England Council: Edward F.
Chase, vice-president of Harold Cabot &
Co., Inc., Boston: Atlantic Council: Wesley
M. Ecoff, president of Beoff & James, Ine,,
Philadelphia; Michigan Council: J. L. Me-
Quigg, vice-president of Geyer, Newell &
Ganger, Inc., Dectroit; Central Couneil:
Henry H. Haupt, vice-president of Batten,
Barton, Durstine & Osborn, Inc., Chicago:
Pacifie Council: George Weber, vice-presi-
dent of Mac Wilkins, Cole & Weber, Scattle.

Continuing in officc are the dfollowing
Directors-at-Large:

Robert D. Holbrook. president of Comp-
ton Advertising, Ine., New York; Winthrop
Hoyt, chairman of the board of Charles
W. Hoyt, Company, Inc., New York: Ab-
bott Kimball, president of Abbott Kimball
Co., Inc., New York; Lawrence L. Shen-
field, president of Dolierty, Clifford & Shen-
field, Inc., New York: Albert W. Sherer,
vice-president of Me-Cann-Erickson, Inc.,
Chicago.

Cone Comments

In accepting the board chairman-
ship, Mr. Cone said in part:

“The American Association of Ad-
vertising Agencies seems to me to
be not only in the healthiest condi-
tion of its life, but also to have
reached, in recent years, its highest
peak of usefulness—-to its members,
to the business of advertising gen-
erally, and to all business.

“Advertising is a vital force in the
economic system that we call the
American way. Mass distribution
would be possible without advertis-
ing. But mass accumulation—with
free choice of goods, which is the
basis of our way of living and the
thing that keeps our standards
steadily rising, would not be possi-|s
ble without it.”

Final session was a luncheon on
Saturday at which the new chairman
was introduced.

Gagsters Plan ‘Double-Bill’

The Gagwriters Luncheon at the
Headquarters Restaurant tomorrow
will be a double-feature—Miriam
Marx, daughter of Groucho, will ac-
cept a scroll from the National
Liaugh Foundation honoring her
father, and Herb Sheldon, radio wit,
will be cited as the comedian-of-

Radio Aid Praised

{Continued from Page 1)
point.. “If anything,” he said, “radi

was even better in its cooperatios.

this year, and television certainl

far exceeded anything it had doni |

before.”
In citing the work of radio an
TV stations during Brotherhool

Week, he told of dramatic and dJs'

cussion programs on local statnon.

and of the network shows and ex; ‘
tensive use of spot announcements
One station, he said, broadcast 1T:

such announcements, and fifty or .

hundred for a station was not un::

usual. ) i
“No report,” said Stanton, “cal
say anything of the impact resuli:n;\,J

from the constant plugging day by’

day, sometimes hour by hour o:
better, of radio stations coast-to

coast. T am proud of the industr; |’
which made this possible.” His re!{
port was made by Sig Mickelson:

CBS director of public affairs.
Sullivan Chairs Board Meet

The board meeting, which too] iG

place in the Waldorf-Astoria, wa!{
presided over by John L. Sulhvan
former Secretary of the Navy ant
general chairman of .Brother.hooc'

Week. Other reports were given by{.

John Farrar, of Farrar, Straus and
Co., reporting for magazines; Le¢
Bristol, of Bristol-Meyers, for ad
vertising; Edwin Canham, editor o
the Christian ‘Science Monitor, fo:
newspapers; Ted R. Gamble
Gamble Enterprises, for motion plc‘

tures; Dr. Harold C. Hunt, Supt. o’}

Chlcago public schools, for school!

and colleges, and Rev. Dr. Juliu’

Mark, of Temple Emanu-El, fo!
books for Brotherhood. Madelemc
Carroll, stage and screen star, rel

ported on Brotherhood Week in th(l’

New York area. G. Howland Shaw'
former Assistant Secretary of thek
Navy and chairman of the NCC.
community organizations <commis

chairman of the Brotherhood Weel
activities for that commission.

New Comedy Team

A new radio comic team, Jim
Kirkwood and Lee Goodman de
buted over WOR-TV April 1 and or:
WOR on Apr11 6. The team wh1cl

has appeared in the Broadway re#

view, Dance Me A Song, and at :
nightspot, will feature
songs and antics.

They will be heard on AM ox
Thursdays from 9:30 to 10 p.m. anc;

video on Saturdays from 7:30 to lru

p.m. Mende Brown is producing th(l
show
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| TeLe ToPics

) OLLYWOOD HAPPENINGS: KLAC-
TV expects a gross income this Sum-
o mer from baseball coverage to exceed
 $200,000. . . . ‘A seven-station TV asso-
y ciation for the Los Angeles area is being
of planned. . . . KTLA claims eight of the
o top ten rated shows in the current LA
7 TV Hooperating. . . . Harlan Thompson
« has been named a CBS West Coast pro-
n.duction supervisor. . . . KTTV suspends
remote operations temporarily pending
completion of their move to new quarters.
. . . Pollack and Rogers, a new firm, has
 optioned 26. original one act plays by
i Harry Ackerman, . . . CBS has purchased
I 23 feature movie films for TV showing
% in New York over WCBS-TV, . .. KTTV
% has installed a life-size giant TV screen
by in the 800-seat El Patio theater to study
i:audience reaction to programs produced
]

0

{

— Lo

by the station.
' [}

JIMMY POWERS, Daily News Sports ed.,
p turned in another excellent job of fight
reporting during the ABC-TV coverage of
") the Golden Gloves. finals from Chicago.
Y Powers was assisted by Bob Elson, Chi-
cago’s favorite sportscaster. . . . Tele-
Test Exchange has come up with a natu-
ral for the presentation of video talent to
casting directors et al. They circulate a
series of film strips made up of 20-second
1 takes of the talent under discussion. Gim-
| mick offers directors a much better idea
« of the talent’s possibilities than the ordi-
o nary call card. . . . The Cathi Norris shop-
i3 |
‘| per program over DuMont has been
% chopped by the web to a half-hour a day
¥} starting today. . . . Stan Halperin has re-
signed from the William Morris office to
join Roberts and Carr as vee-pee in charge
of sales and program development.

ET'HEL GILCHRIST has been signed by
j ¢ NBC as a writer in the web’s TV ad-
jic] vertising and promotion department. . . .
i} John Shannon just escaped being bitten
44 by a rattlesnake during a video safari for
! WKY-TV outside of Oklahoma City. . . .
WPIX undergoing a flock of resignations,
| @@ according to Alex Courtney. . . . Cannon
3 Mills are offering dealers free one-minute
i film commercials. . . . The Murine Com-
g pany has signed for a heavy spot campaign

ju:
v

;
i

over WABD, WNBT, WOR-TV and
WCBS-TV. . . . Forster Bowen has been
;/‘ clected a director of Starlight Televised |

' Productions. , . . “Vanity Fair’” has been
S.v renewed by Maiden Form.

[
# \WOR-TV PREMIERES “Clubhousc
|

Quiz"” on April 14. ... Robert Scott,

’ story chief at Television Features, has had

Z

a play produced. . . . “What's My Line"”
resumes April 12 over CBS-TV sponsored
by Stopette.. Program will be heard on
alternate weceks with “Toni Twin Time,”

tinue the job in hand.

Underwater TV

Video, which to date has been considered primarily an entertainment
and advertising medium, has many industrial, educational and miiitary
applications as well. The latest development to reach public notice is
the completion of a four-year Navy TV research project which shows
that videec may be used in aerial reconaissance, underwater photog-
raphy and engineering research and training. The Navy first nsed video
successfully during the war to guide pilotless planes to bombing objec-
tives in the Pacific. Currently, the Navy uses to keep divers on deck
informed of the progress of other divers underwater which resulls in
considerable savings in time when relief divers go under water to con-

Kalmus, Richmond To
Make TV_Receivers

West Coast Burean of RADIO \DAILY

Los Angeles—A “Natalie Kalmus
Television” receiver will be pro-
duced by the Richmond Television
Corporation as a result of an agree-
ment between Mrs. Kalmus, of
Technicolor, and J. A. Richard,
furniture designer and builder, it
has been announced. Plans of the
pair call for the unvieling of their
new product this week here.

Pegged to retail at $395 to $1,000,
the Kalmus receiver will be a “high
quality product” with a screen of
either 16 or 19-inches. The manufac-
turers expect to produce a 23-inch
screen set in the near future.

According to spokesmen for the
new partnership, the Kalmus re-
ceiver is easily converted to color
if and when the FCC approves color
transmission.

All sets will be of modern design
and distribution, according to a
company spokesman, will be limited
to a selected list of dealers.

AER To Hold Meefing
On Educ_a@nal Tele

Philadelphia — The Philadelphia
Chapter of the Association For Edu-
cation By Radio will hold a two-
day -conference on “Television and
Education” in Philadelphia on Ap-
ril 20-21, it has been announced. The
conference will be held in conjunc-
tion with Bookman’s Week at the
University of Pennsylvania.

Sam Serota, WIP president of the
Philadelphia AER, will open the
conference at the University Mu-
seum. Following the opening, ses-
sions will be held on Classroom
Utilization of Television, Workshop
On Television Techniques For Edu-
cators, and School Station Cooper-
ation in Television.

In addition to Serota, conference
speakers include Senator Francis J.
Myers, R. V. Tooke, WPTZ; Donald
W. Thornburgh, WCAU-TV; Roger
W. Clipp, WFIL-TV, Ruth Weir
Miller, WCAU-TV and a host of
educators and television minded
teachers.

Press-Time

“Man Bites Dog” Gimmick
Hollywood—The entry of the Wynn Oil Combany into TV adver-
tising was marked by the “man bites dog” gimmick. Wynn, in search for
prime advertising time availability and top local programs invited
station time salesmen to lunch to discuss their needs. Luncheon re-
sulted in Wynn getting two spots on KTLATV,
Belgians Move To Imstall TV
Brussels—The Belgian government is currently wegotiating with
gronps representing U. 8., British and Freuch TV manufacturers for
the installution of video throughout the country. The French seem to
have the inside track in landing the lucrative business.
Sects Selling Fast In Philly
Philadelphia—Philco reports that TV set production and sales have
reached 20,000 receivers a week., Combany expects to hit 25,000 a week
for an annual dvroduction of 800,000 sets.
Video Ups Power Consumption
Los Aungeles—TV sets in use in this area have added abont 14 per
cent to the normal power consumption, according to local utility offi-

which bows Wednesday.

N, )

cials. Average consumption is 1,600 KW hours using 225 KW hours.

Paragraphs

RMA SPONSORS RETAILER PROJECT

Major Educational
EffortTo Cost
$100,000

(Continued from Page 1)
Television Dealers, the projeot stems
from the recent successful RMA
program of stimulating radio tech-
nicians to upgrade themselves to
the servicing of video receivers.

Toward the end of this program,
the RMA authorized research into
the possibility of using the same
technique of meetings, on a wider
scale, to help the dealer in his con-
version from radio to handling tele-
vision sets of far greater complexity,
cost, and value.

Following approval of the re-
search by the RMA, the resulting
plan was submitted to set manufac-
turers for their approval or rejec-
tion. They were asked and agreed
cooperatively to underwrite nation-
al expense of preparing four edu-
cational slide-film presentations for
use in the 60 marketing areas in the
two months just prior to this 1950
fall season. Local expenses will be
borne by cooperating distributors.

Mr. Sprague announced that the
initial list of participating manu-
facturers includes Raytheon Manu-
facturing Company; Crosley Divi-
sion, Avco Manufacturing Corpora-
tion; Allen B. DuMont Laboratories,
Inc.; Emerson Radio and Phono-
graph Corporation; General Electric
Company; Hoffman Radio Corpora-
tion; Industrial Television, Inc.;
Motorola, Inc.; Noblitt-Sparks In-
dustries, Inc., Packard-Bell; Philco
Corporation; RCA-Victor Division;
Stromberg-Carlson Company; West-
inghouse Electric Corporation; Ze-
nith Radio Corporation.

Gordon Elected Chairman
Of General Business Films

Larry ‘Gordon has been elected
chairman of the board of General
Business Films which his studios
recently ourchased, it has been an-
nounced. Other officers elected in
GBF include: William Van Praag,
president; Otto H. Suiter, executive
vice-president; Philip de Mun, sec-
retary; Arthur Otto, general sales
manager; Bert Lawrence, head of
story department; W. Robert Wood-
burn, head of documentary depart-
ment.

New TV Program
Gifford Phillips' Teevee Film ('o.
(TFC) put its new television prop-
erty, Veronica, on the air over
KNBH, Hollywood, at an unsched-

www americanradiohistorv com
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ANA Confab Joins
4A In Final Session

(Continued from Page 1)
“Springs was the issuance of a joint
ANA-AAAA Committee on Econo-
mic Education report. The commit-
" tee -affirmed its continued support
of the work being done by the Ad-
vertising Council and endorsed the
American Credo of Freedoms Foun-
_dation, Inc.

Among the speakers heard on Fri-
day was Cyrus Ching, U. S. Media-
tion and Conciliation Director.
Others heard were: Fred Wilkie,
v-p of Joseph E. Seagram and Sons,
Guy Berghoff of the Pittsburgh
Plate ‘Glass' Company and David
Tibbett of the New England Mutual
Life Insurance Company.

NARND Board To Meet
In Chicago, April 22-23

(Continued from Page 1)
the meeting will be the mid-year re-
ports of NARND committees and of-
ficers and the selection of the exact
dates and hotel headquarters for the
1950 NARND convention in early
November. Charles Sebastian,
WEJL, Chicago, president of the
Chicago Radio News Association,
will confer with the board to coor-
dinate the final arrangements for
the convention in Chicago. Tentative
program arrangements for the con-
vention will be placed tefore the
board by first vice-president Ben
Chatfield, WMAZ, Macon, Ga.

- New Literary Program

A new literary discussion pro-
gram, Tips to Readers and Writers,
will be added to the WEVD schedule
on April 4. The Tuesday show from
9:30 to 10 p.m. will be conducted by
Gorham Munson, author of The
Written Word. Authors and editors
will discuss new books together
with a reader who is not connected
with the writing or publishing busi-
ness.

Doebler Returns To KMOX

C. W. Doebler, veteran radio sales
promoter, has been appointed sales
promotion manager of CBS affiliate
KMOZX, St. Louis, Mo., according to
an announcement by Erwin H.
Shomo, station general manager.
ThlS is_the position held by Doebler

in 1945 and "46 when he 16ftto open |

the partnership advertising agency
of “Ford and Doebler” in Shreve-
port, La.

Guesting On WRNL

Vivian Della Chiesa, opera and
concert soprano, will be guest artist
during April and May on “The
Sauer Show,” half-hour variety mu-
sical heard Tuesdays and Fridays
over a network of 36 Southern sta-
tions originating at WRNL, Rich-
mond. Continuing on the program
are the regular stars: musical com-
edienne Ruth Clayton, baritone Wil-
son Angel, and tenor Roy Caudle.
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. . . Annual CAB Convention Held

By BOB GREBE

ADIO may one day become a

second stringer to the video in-
dustry as was suggested at a lunch-
eon of the American Marketing As-
sociation last week, but headlines of
the past seven days gave little in-
dication of that event. Take Cana-
dian radio which was heralded as
the second largest advertising med-
ium in the dominion and still
growing by Pat Freeman at the 25th
annual convention of the Canadian
Association of Broadcasters. Or look
at the decision of the - Campbell
Soup Company to enter into the
daytime AM market. Participations
were purchased on two New York
stations by the soup maker in addi-
tion to doubling the amount of time
on NBC for the Double or Nothing
program.

Another note of optimism was the
resumption of a radio campaign on
the four networks by the Ford
Dealers of America. Other favorable
signs: the expansion of radio cover-
age by G. F. Heublein & Brothers,
Inc.; spot campaigns for Junket,
Tru-Val shirts, Clark’s Teaberry
Chewing Gum and the Manufactur-
ers Trust Company through Mec-
Cann - Erickson; A Pulse survey
showing that radio sets-in-use had
increased in the past year; and FCC
approval of five new radio stations
and sales of three others.

On the other side of the slate
were: decline in Philco sales report-
ed for 1949 and the dropping of the
two FM operations of The Journal
Company of Milwaukee.

The convention circuit also had a
busy week. The CAB convention
was first on the list. Following were
the ANA get-together at Hot
Springs, West Virginia, where Fair-
fax M. Cone of Foote, Cone and
Belding was named the new chair-
man of the board. Plans for future
dates included two additional ses-
sions at the NAB convention this
month and the naming of April 5 as
Brand Names Day by New York’s
Mayor William O’'Dwyer.

In programming, WNEW prepared

a new peace series for distribution|. .

to more than 600 stations; Emerson
Drug Company dropped Inner Sanc-
tum and picked up the tab for Hol-
lywood Star Playhouse on CBS; ra-

dio support for the 1950 Cancer Cru-
sade; and Passover programs on
networks and indies.

Personalities makin g headlines
were: Emerson Foote, president  of
Foote, Cone and Belding, who step-
ped down for a year’s rest; Donald
W. Thornburgh, who was named to
the board of directors of WCAU in
Philadelphia; Wayne Coy, FCC
chairman, who was named as a
guest at the annual Radio Pioneers
dinner; and Dario L. Toffenetti, who
regained control of the board of
WMOR in Chicago following dis-
agreement with executives of the
station.

Other items of incidental intelli-
gence were: a report by A. C. Niel-
sen that former Hooper clients were
supporting enthusiastically the new
national rating; the arrival of dele-
gates from 13 countries abroad to
look over the American broadcast-
ing industry; the revelation by the
Better Business Bureau that com-
plaints were being received on ra-
dio and television sales and servic-
ing; the fight for control of the
newly organized BA M between
broadcasters and agencies and ad-
vertisers; rejection by the FCC of a
permit for a second station in Cull-
man, Alabama, on the grounds that
there is insufficient advertising to
support two stations; and the an-
nouncement by Muzak that 45 rpm
dics manufacturing facilities were
now available.

Also, the Veterans Administration
disclosed that 15 per cent of the
vets taking courses below the col-
lege level were in radio and televi-
sion fields. . . . CBS held down the
top ten positions in the latest na-
tional Nielsen ratings. . . . CBC’s
board of governors put a ban on
bingo, lotteries and giveaway shows
on their air waves. . . . The Marx
Brothers new movie, Love Happy,
will get a $450,000 ad campaign on
radio and television through a tie-
up with the show and sponsors. . . .
RMA figures reporting 88 million ra-
dio sets in use at the end of 1949.
. and an indication from the FCC
examiner that the hearings on the
renewal of the license for KMPC in
Los Angeles might be recessed until
September.

Heads Seal Appeal

‘Deems  Taylor, narrator of the
transcribed “Deems Taylor Concert,”
has again accepted the Honorary
Radio Chairmanship of the annual
Easter Seal Appeal for crippled chil-
dren throughout N. Y. state. In ac-
cepting the invitation to serve from
Judge Raymond J. Knoeppel, presi-
dent of the N. Y. State Association
for Crippled Children, Mr. Taylor
said that more radio stars and N. Y.
radio stations had offered coopera-
tion in the 1950 campaign than ever
before. Among the stars who have
recorded special appeals are: Jack
Benny, Lum and Abner, Art Link-
letter and Arthur Godfrey.

Joins NAB Labor Panel

NAB 'said- Friday --that-- Chet
Thomas, president of Transit Radio
and KXOK, St. Louis, will replace
ABC General Counsel Joseph Mac-
Donald at the labor-relations semi-
nar to be held Monday, April 17, at
the NAB management conference
in Chicago.

The association announced also
that Howard Lane, head of radio for
the Field Enterprises, has replaced
Gilmore Nunn of WLAP, Lexington,
Ky., as radio chairman for the joint
radio-pix committee on freedom of
expression. Joseph Hazen of Wallis
Hazen productions is film chairman

 Sales Record In Feb. L

For Large TV Tubesjq

(Continued from Page 1)
fubes sold to set manufactureri
were 14 inches or larger.

February sales of TV receiver
type cathode ray tubes to manufac
turers totalled 427,189 units valueg
at $10,685,295. A slight decrease uni
der January sales of 436,252 tube
valued at $11,454,186, RMA saidf
Sales in February to users and dis
tributors for renewal purposes total-§
led 16,783 valued at $389,719.

All types of cathode ray tubes, in-
cluding oscillographs, camera pick¥
up tubes, ete., sold in February agyi
gregate 449,501 -units valued aff
$11,294,417. 1;

RMA said also that sales of radlod
transmitting and communicationsi
equipment, including radar, to th
U. S. Government in 1949 increaseds
by more than $28,000,000 over thet
previous year’s sales. Federal pur-y
chases of transmitier equipment inl
1949 totalled $141,288,860, accordingg
to reports of RMA member-com-1
panies.

Radar apparatus, mcludmg search Pl
navigational and fire control, con-fy
stituted $97,798,244 of the total gov-}
ernment transmitter purchases dur-j’
ing the year. :

e
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ARiding Cancer Drive  |!

To aid the cancer drive, WAAM,R
Baltimore, will stage a dally TV?
show from Apr. 3rd-29th (4:00-5:00(
p.m.) titled “WAAM’s Cancer Cru- ;
sade.” Emcee Tomms Dukehart be- ¥
gins the show with an ante of $1001
and asks viewers to phone in bar-
gains that he can purchase at a sav-!
ings. Next day, the $100 is regained ;
and increased by auctioning the)
items via TV and phone calls to the V‘
highest bidders. This buy-sell pat--
tern will continue to build the fund
throughout the month until all final
proceeds are turned over to thes;
Cancer Fund. :

M=

Listening On Upgrade

Radio sets-in-use in the Hemp- ¢
stead, Long Island, area have in- |
creased by 13 per cent, according to \
a Conlan survey just released by &
WHLI, Hempstead. The reporttl
showed 20.3 per cent radio sets in {
use during the daytime hours of
February, 1950, against 18.9 per cent
for February, '49. These percentages
were figured for the period between {.
7 am. and 5:30- pm.,- the station’s-
operating hours in February.

Richards Hearing Dated

Washington—The FCC yesterday
released a letter to hearing exam-
iner J. Fred Johnson directing him |
to rearrange his schedule so as to
continue the Richards hearing -in |
Los Angeles. Johnson had indicated
that he might adjourn the hearing
until the summer, but the Commis-
sion said it feels it would be in the
public interest to get the Commis-
sion’s entiré case on the record be-

of the body.
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TEN CENTS

$2,500,000 Budget
Amwunced By
: MecAllister

Plans for a $2,500,000 ad-
vertising campaign employing
radio, television, national mag-
i azines, co-0p newspaper space
| and display and point of sale
material was announced yes-
terday by Ken McAllister, di-
rector of advertising and pro-
motion for Columbia Records,
Inc. The campaign includes a

{Continued on Page 6)

Cost-Contfrol Program
Sent NAB Members

Washington Bureau of RADIO DAILY

Washington—NAB yesterday sent
its member stations a 12-point cost
. control program for broadcasters,
! prepared by Richard P. Doherty, di-
. rector of the NAB’s Employee-Em-
¢ ployer Relations Department. On
. the basis of last year’s survey, a new
© survey is being made. The cost con-
¢ trol program, in the form of a sup-

(Continued on Page 3)

4 WINS Drops House Band:
i Local 802 Pickets March

8¢ A decision by the Crosley Broad-
i casting Corporation to drop its stu-
dio orchestra at WINS resulted yes-
i terday in a picket line in front of
¢)! the station and a charge by the
%t American Federation Musicians Lo-
! (Continued on Page 3)
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Silver Offering

Bkron, Ohio — Allen T. Sim.
mons, owner ond operator of
WADC, Akron, omnounced he
will give a 52-plece set of silver-
ware to every person who can
prove he was born in Summit
County, Ohio, on April 8, 1925.
It was on that day that the sta-
tion began operations. Each per-
son must prove by birth certifi-
cate his claim, by April 8,

e

being interviewed by the press.

Will Honor Memory Of Ldison

The memory of Thomas A. Edison will be honored at the annual
banquet of the Radio Pioneers at the Ritz-Carlton Hotel tonight when
Charles Kettering of General Motors will receive in behalf of the Edison
foundation the plaque naming Edison to the Hall of Fame. Mark Woods,
vice-chairman of ABC and Hall of Fame committee chairman of the
Radio Pioneers will make the presentation.

Two hundred are expected to attend the dinner which will be presided
over by retiring President, William Hedges. The program will include
induction of Frank Mullen as incoming president and the presentation
of Mutual’s “Meet the Press” program with Wayne Coy, FCC chairman,

Big NAB Registration
For Engineer Confah

Chicago—Heavy reservations are
reported for the fourth annual NAB
Engineering Conference has been
scheduled for April 12-15 at the Ste-
vens Hotel in Chicago immediately
preceeding the NAB convention’s
Management Conference. Chairman
of the convention committee is
Howard Lane of station WJJD, Chi-
cago; other members are Charles C.
Caley, WMBD, Peoria, and James D.
Shouse, WLW, Cincinnati.

Opening of the conference is offi-

(Continued on Page 2)

Roy Witmer Dies;
Was NBC Veteran

Roy C. Witmer, vice-president of
NBC until his retirement in 1948,
died at the age of 63 on April 1 at
his home in Westport, Conn. Wit-
mer, who crusaded for better com-

(Continued on Page 2)

TV Relay Innovation
Functioning On Coast

West Coast Bureau of RADIO DAILY

Hollywood—An innovation in re-
lay television was undertaken this
week in California when a San Di-
ego station—108 air miles from Los
Angeles—began rebroadcasting pro-
grams from KNBH, the NBC TV
outlet in Hollywood. No microwave
towers or coaxial cables are in-
volved. The San Diego outlet mere-
ly picks out of the air and re-trans-
mits it. Reception, according to

(Continued on Page 2)

Doty Named Manager
Of WJZ Operations

Clarence L. Doty has been named
manager of WJZ and WJZ-TV,
Murray Grabhorn, ABC vice-presi-
dent and manager of the owned and
operated stations of the hetwork,

(Continued on Page 3)

Hooper Has Mechanical Device

For Measuring TV Audiences|

West Coast Bureauw of RADIO DAILY

Los Angeles—C. E. Hooper, who
recently sold out his network ser-
vice to A. C. Nielsen whose claim
to fame is the audiometer system of
mechanical ratings, now comes up
with a new automatic TV audience
measurement system termed, “Hoop-
erecorders,” which will be tested in
the Los Angeles market.

Hooper disclosed plans for instal-
lation of Hooperecorders in 500 sci-

INDUSTRY-WIDE EASTER PROGRAMS SET

Col umbia Records Seits Big Advertising Fund

Networks, Indies
Start Programs
At Day’s Dawn

Major networks and New
York’s indies have prepared
many outstanding programs
for the 1950 Easter season, a
RADIO DAILY survey revealed
yesterday. At ABC, Easter
Sunday services will include:
the Washington Cathedral
service from WMAL, Wash-
ington, D. C. (7:30 A. M.);

Five Ziv ngr;ms
Scheduled By WGN

Chicago—Five new shows pro-
duced by Frederic W. Ziv Radio
Productions are being added to
WGN's spring schedule, according to
program director Bruce Dennis.
They include The Guy Lombardo
Show, Meet the Menjous, Philo
Vance, Favorite Story starring
Ronald Colman, and Lightning Jim.

WGN has signed an exclusive Chi-

(Continued on Page 6)

llinois “U"* Plans Tower
For Radio And Television

The University of Illinois at Ur-
bana has voted funds to build a 400-
foot AM-FM-TV tower on its cam-
pus to be utilized by WILL (its AM
outlet), WIUC (its FM station), and

entlﬁcally selected Los Angeles
homes at a meeting of the Televi-
sion Committee of the Los Angeles}
Chamber of Commerce last Friday.
The recorders will be attached to}
TV receivers—and later to radio sets}
—in homes giving a representative|
cross-section of the typical Ameri-}
can family, Hooper explained. The}
recorders when activated by a signal}
sent through special phone w1res
(Continued on Page 7)

(Continued on Page 4)

REC Speaker p
Howard Morgens, vice - presi
dent of Procter & Gamble, will
speak at the luncheon meeting of
the Radio Executives Club of
New York on Thursday, April 6th,
in the Hendrick Hudson Room of |
the Hotel Roosevelt. Lowell Thom- 1}
as will ",‘

introduce the speuker. 48
whose topic is slated to be “An ‘
Advertiser Looks at Radio and

TvV.”

‘v

e )
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Named WHBC Program Head

Canton, O.—James R. Roberts,
senior announcer, has been named
program director of WHBC, suc-
ceeding Gervis S. Brady, now man-
ager of the news bureau for Timken
Roller Bearing Co.

Massce-Barnett Co. Inc.

Established 1887
723 - 7th Ave,, N.Y.C. Tel.; Cl. 5-6080
INTERNATIONAL FILM FOR-
WARDERS AND CUSTOMS
BROKERS FOR THE TELEVI-
SION AND MOTION PICTURE
INDUSTRIES.

——= Agents in all parts of the world, ==
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Heavy Reservations Reported
For NAB Engineering Confab

(Continued from Page 1)

cially Wednesday, the 12th, though
that day’s calendar includes no
events except registration and a
meeting of the NAB Engineering
Executive Committee headed by A.
James Ebel. Exhibits will officially
open in the Exposition Hall and on
the “Magical Fifth” Floor. In the
early evening, a reception for con-
ference registrants takes place.

Poppele to Preside

The Thursday morning session
will be presided over by Jack R.
Poppele, WOR, New York. J. A.
Wright of CBS, New York, will
speak on “Adjacent and Co-Channel
Television Interference,” and Ray-
mond F. Guy, NBC, New York, will
speak on “Objectives of the NBC
Bridgeport, Conn., UHF Installa-
tion.” Luncheon session of that day
features a welcoming address by
Judge Justin Miller, NAB president,
and a talk on the “History of Broad-
casting” by Raymond Guy (NBC)
president, Institute of Radio Engi-
neers. Presiding at the luncheon is
Neal McNaughton, NAB director of
engineering.

The Thursday afternoon session
will be presided over by Oscar C.
Hirsch, KFVS, Cape Girardeau, Mo.
Among the talks of that afternoon
will be one by Ernest L. Adams,
WHIO, Dayton, Ohio, entitled “A
Moderate Size Television Studio and
Transmitter Installation.”

John DeWilt to Preside

The meeting on Friday morning
will be presided over by John H.
DeWitt, WSM, Nashville, Tenn. An-
other representative of WSM is
Lucien Rawls, who is to give a talk
on “Selecting a Television Transmit-
ter Site for 600 mc and Channel 4,
Using Pulse Technique.” Other high-
lights of that morning are the topics
chosen by Robin D. Compton,
WOIC-TV, Washington, D. C., speak-
ing on “Television Economiecs” and
Robert Bigwood of the DuMont net-
work, speaking on “Theater Televi-
sion Control Facilities.”

NAB Engineering Executive Com-
mittee Chairman James Ebel pre-
sides at the Friday luncheon, when
G. Emerson Markham, NAB direc-

Camn. Students to Graduate

Toronto—Graduation of the fifth
class of the Academy of Radio Arts
in Toronto is scheduled for April
14th. In reaching this climax of their
studies, the students have been
groomed by a teaching staff of such
acknowledged experts as: Andrew
Allan, supervisor of drama for CBC;
Esse Ljungh and Terrence Gibbs,
producers; radio writer Lister Sin-
clair; Mavor Moore, a Canadian ra-
dio and stage actor and a member of
the radio division of the UN Secre-
tariat; Lorne Green, Canadian news-
caster and director of the Academy;
W. H. Brodie, CBC supervisor of
broadcast language; and Andred Mec-
Lellan, member of the Television
Society of Great Britain.

tor of television gives the luncheon
address.

‘AM radio topics are on the agenda
for the Friday afternoon session
presided over by K. W. Pyle of
KFBI, Wichita, Kans. A talk of
especial interest at that time will be
“Magnetic Reccrding Advances in
1949 and 1950” given by W. Earl
Stewart of RCA Broadcast Audio
Engineering, Camden, N. J.

Final day of the conference, Sat-
urday, will be concluded by the
FCC - Industry Roundtable. This
wide-open airing of common prob-
lems will be conducted by Stuart L.
Bailey of Jansky & Bailey, Washing-
ton, D. C. Representing the FCC on
the panel are: John A. Willoughby,
acting chief engineer; James E.
Barr, chief, standard Broadcast divi-
sion; Cyril M. Braum, chief, FM
broadcast division; Curtis B. Plum-
mer, chief TV broadcast division;
Edward W. Allen, chief, technical
research division; and Edward W.
Chapin, chief, laboratory division.
Participants in the panel taking the
side of industry are to be announ-
ced later by Neal McNaughton.

There will be no technical session

of the conference on Saturday after-
noon.

TV Relay Innovation

Functioning On Coasi:

(Continued from Page 1)

early reports, has been exceptionall;’
While many persons are of the opin-':

ion that San Diego and Los Angeles

are separated by strings of moun-:

tain ranges, a direct line between

the two actually follows a path tend
miles out in the Pacific Ocean fori

about 90 per cent of the way.

Boy Witmer Dies;
Was NBC Veteran

(Continued from Page 1)

mercials, joined the network in 1927¢

and in 1931 was named vice-presi-
dent in charge of sales.

His campaign to introduce enter-fi:

tainment in advertising eventually}
brought about the singing and dra-

matized commercials. Following ali:
funeral service yesterday, Witmer’s{:(
body was sent to the West Coast forfi:

internment.

Choral Recordings

Recordings of the International
Festival of Choral Singing to be
held on May 28 and 29 in Lille,¢
France, will be made and distribu- |}

j
ted in America through the Frenchyj

Broadcasting System, Pierre Crenes- |.
se, director, announced yesterday.

New Gnu

Mother Gnu poses for her first

tuned to W-I-T-H!

girl. It was a big event in the Washington Zoo.

There’s something new in the Baltimore radio market, too. It's about
the big plus audience that W-I-T-H delivers.

You probably know that W-I-T-H produces more regular home listen-
ers-per-dollar than any other station in town. Now -a recent survey
made under the supervision of the Johns Hopkins University shows
that, in addition, 34.6% of all the radlos playing in drug stores were

This means that a little money goes a long way on W-I-T-H, It
means that from W-I-T-H you get real low-cost results. So call in your
Headley-Reed man and get the whole story today.

SWITH

BALTIMORE. MARYLAND
Tom Tinsley, President - Represented by Headley-Reed

picture with her brand new baby
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AGENCIES

. H. HADLICH has been named
public relations and promotion
director of Walter McCreery, Inc.,
advertising firm with offices in Bev-
erly Hills, San Francisco and New

1 York.

EDWARD T. WERTHEIM has left
Wertheim Advertising Associates to
' form a new agency, Yates, Wertheim
and Babcock, Inc. There will be no
connection between the two agen-
cies. Wertheim’s father, Edward L.
Wertheim, will continue as head of
Wertheim Advertising Associates.

THORNTON CANNING COM-
PANY of Thornton, California has
named Roy S. Durstine, Inc. Ac-
count executive is Robert England.

PATRICK J. SWEENEY has been
named advertising manager of
Claude Leon, Inc. He will handle
advertising on the Waring Blendor
and the Durabilt line of irons.
Sweeney was formerly with Dancer-
Fitzgerald-Sample, Inc.

GMC TRUCK AND COACH
DIVISION of General Motors Cor-
poration to Kudner Agency, Inc.

DEERING, MILLIKEN & CO.,
INC. to Young & Rubicam for pro-
moting the company’s new fabric.

KOHLER & CAMPBELL, INC. to
Edwards Advertising Agency of
Hackensack, N. J. :

ROY NEIL WILLIAMS has joined
the John Mather Lupton Company,
Inc. as an account executive. He was
previously manager of industrial ad-
vertising at Armour and Company.

Doty Named Manager
Of WJZ Operations

(Continued from Page 1)
announced yesferday. Doty, who
joined the ABC web in 1942, has
been sales manager of WJZ since
January, 1947. In July, 1948, he as-
sumed the additional duties of ex-
ecutive assistant to Grabhorn. Prior
to joining ABC Doty was a2 member
of the national advertising depart-
ment of the Scripps-Howard news-
papers in New York.

WANTED
BY A NEW YORK
STATION

An executive who has the follow-
: ing qualifications:

‘ Programming, Sales, Know-how
to handle large staff and
know how to run a productive,
successful Radio Station,

Information will be kept in strict
confidence,

BOX No. 123

RADIO DAILY
! 1501 Broadway, New York 18, N.Y.

RADIO

WINS Drops House Band;
Local 802 Pickets March

(Continued from Page 1)
cal 802 that their men had been
“locked out.”

‘Company oflicials reporl that their
musicians were nolified i1wo months
ago thal no new contract would be
signed by the station. The contiract
expired on March 31 and the pickets
were established this morning. At
first, station engineers who were
members of the International Broth-
erhood of Electrical Workers re-
fused to cross the line. Early morn-
ing broadcasts were handled by
company engineers from Cincinnati
who were in New York to work on
a 50-kw. construction permit for
WINS. Later, however, the techni-
cians resumed their normal duties.

The union says that eight other
stations (WMCA, WHOM, WNEW,
WMGM, WEVD, WQXR, WOV, and
WBNX) also had contracts which
expired on the March 31 date, but
that no strikes were called since
all stations were negotiating. Some
of the stations have since signed
agreements, the wunion said. The
new contracts called for the same
basic pay scale, a welfare fund and
in some instances, reduction of per-
sonnel numbers.

A statement issued by Crosley on
the dispute said that their decision
was based “upon the realization
that for its type of operation there
was not sufficient public or adver-
tiser acceptance or preferance to
justify the -continued acceptance of
such an orchestra.”

The local union was also consid-
ering a plan to set-up pickets at
remote broadcasts of WINS. This
would affect shows from the Bel-
mont Plaza by Earl Wilson and a
remote from Hickory House.

The station was understood to be
considering an injunction against
the pickets.

Cost-Control Program
Sent NAB Members

(Continued from Page 1)
plement to the NAB’s weekly mem-
ber service, was one of a series
based on the study of station opera-
ting costs conducted last spring by
the NAB research department and
Doherty.

The major points suggested as a
guide to better internal station man-
agement were: increased sales reve-
nue, better utilization of manpower,
reduction of cost of.services, quality
performance, better supervision,
employee participation, better facili-
ties and arrangement, budgetary
control of costs, standards for cost
operation, better union agreements
and adaptation, meticulous atten-
tion to detail, executive leadership.

The new survey, for which the
questionnaires were mailed last
week to NAB member stations, will
produce similar studies next Sum-
mer and Fall for the use of station
managers in measuring their opera-
ting costs and cost control programs
against averages for stations of all
classifications, sizes and incomes

throughout the United States.

929853

DAILY

He “beats” as he sweeps
as he sells

Scoring news beats is an old habit of his. Selling customers
for his sponsors is another, equally well-established
custom. Says Mr. J. C. Thompson of The Southland
Corporation, Texas grocery organization which spon-

sors him on WRR, Dallas; KIJZ, Fort Worth, and KVET,

Austin:

“We value our Fulton Lewis, Jr. program very highly.
As you know, we have the program 100 percent of the
time in Dallas and Fort Worth. . . . I would not take
$25,000.00 for the program.

“I hope this does not encourage you to raise your rates,
but we feel the IFulton Lewis, Jr., program is most
successful.”

Encouraging indeed—Dbut the rate structure remains un-
changed! The I‘ulton Lewis, Jr. program, currently
sponsored on more than 300 stations, offers local adver-
tisers network prestige at local time cost, with pro-rated
talent cost. Since there are more than 500 MBS stations,
there may be an opening in your locality. Clieck your
Mutual outlet—or the Co-operative Program Department,
Mutual Broadcasting System, 1440 Broadway, NYC
18 (or Tribune Tower, Chicago 11).
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By ALLEN KUSHNER

L, JARVIS is introducing a mov-
ie column, scripted by Jack
Lawson, on his KLAC-TV show.
Jimmy Wakely, Capitol Recording
star, will m.c. the 24-hour-long
Cancer Fund show over all radio
stations in Oklahoma, beginning
Saturday, April 15, with the pro-
gram originating in Oklahoma City.
All talent will be Oklahomans, and
Wakely himself formerly lived in
that state. Purpose of the plug is to
raise 170,000 for the Oklahoma can-
cer fund

“The Ben Blue Show" which will
soon be seen over CBS-Television,
is said to be an outstanding teevee
show. A closed circuif audition was
shown Thursday, March 30th and
the word is out that the show is
“Hot.” . . . The show will feature
Gale Robbins and William Shirley.
Ralph Levy, director of “The Ed
Wynn Show” and the “Alan Young
Show” will direct the Blue show.

ABC-TV, Hollywood has added
11 new employees to its payroll at
ABC Television Center since going
on seven nights a week.

Jackie Gleason is being packaged
for a new starring half-hour video
show by managers Jack Philbin and
“Bullets” Durgom, to follow Glea-
son’s current “Life of Riley” series.
New. TV effort will have a variety
format with Gleason as emcee-
comic.

KECA's “Star (Gazer,” Frances
Scully, celebrated. ther tenth anni-
versary on the air Monday, April
3rd. Ten consecutive years on one
station and one network is quite a
record about Frances’ favorite wvil-
lage. . . . Hollywood. . . . and the
girl is taking some well deserved
bows.

llinois “U” Plans Tower
For Radio And Television

(Continued from Page 1)

as a future TV antenna. The main
reason for the tower, according to
Wilbur Schramm, dean of communi-
cations, is to increase the power of
the FM operation from 100 to 10,000
watts in order to beam educational
programs from the Urbana and Chi-
cago campuses to commercial sta-
tions all over Illinois. On television,
the university plans to produce non-
commercial, educational programs
such as dental and medical lectures
and experiments to benefit students
and doctors over the state, and pro-
grams on the university’s farm ex-
periments to benefit farm advisers
and aid their extension meetings.

EXPERIENCE
FOR
SALE

wnth Radlo-TV know-how from secretary
to “‘on the air’”. Experience includes net-
work, ogency and talent offices.

Box No. 117, RADIO DAILY
1501 Broadway New York 18, N. Y.

By SID WHITE

Man About Manhattan. .. !
o o Q:, " ONCE OVER LIGHTLY: Max Liebman is a talent among the

-TV prod-uce‘r%—#bul someone oughia please tell him how to lead into

a spol-coinmerc'i‘gl. That “roving reporter” in the trench coat ain’t the
answer, chum. . . Sudden thawt: What keeps a lot of TV shows on is
Evéry time a new town is added (with a single station)
every program on lhe lmeup gets a terrific shot in the arm, raling-wise.
. One of the easy to-listen to whodunits is the Sunday afternoon
“True Detective Mysler ; . Every other day or so you read in
this col'm or that lhal % ch r.md such a show has gotta be amother
‘Info, Please.’ So howcum they don‘t bring back ‘Info, Please’ itself.
DuMont's new Televxs:on Shopper—MinaBess Lewis— fits the bill to «a
TV and got the new series off to a galloping start with her sparkling

simply this:

wit and savvy. Here's a gal thal’s custom-built for the show and quar-
anteed to knock the merry housewives right on their dishpan hands.

. Charlotte Manson looks good and sounds ditto on those 20 Ques-
tions” TV Ronson commercials. . CBS’ new air series, “Up For
Parole.” which has drawn such critical raves, is a Jimmy Appell-Wally
Gould creation. . . . One of the most convincing middle-aged voices on a
soap opera belongs to Ed Jerome. . . . ‘Sheriff’ Bob Dixon has almost as
many products under his name as Roy Rogers and Gene Autry., Add
Look-alikes: Bob Hope and Bob Brewster. Oscar Levant and Sylvan Green.

w w w w
If a sportscaster I were choosing,
I would pick out a guy named Husing.
: .. ..drv Cahn

w w w w

® ® © AROUND TOWN: A Congressman is readying an investi-
gation (a la Sen. McCarthy) against FCC which will have wide reper-
cussions. . . . Contrary to reports, inside info is that Lever Bros.,’ new
top brass has no intention of slicing firm’s radio advertising expenditures.
In fact, they may be increased. . . . To prevent usual lacklustre sum-
mer replacement schedule on both radio eand TV, top web is ready to
announce new fabulous-salaried program mogul. His duty will be ‘o
conjure up off-the-beaten-path ideas. . . . Bob Hope, who makes his
one-shot TV debut on NBC's Easter Sunday “Star Spangled Revue,” has
told his pal, Charles Sanford (who'll be his musical director) that out-
come of this show will determine his future video work. . . . Dick Todd
in a Philly hosp. Auto accident, . . . Joey Fay starts his new show on
CBS-TV with Audrey Christie tomorrow nite. Barry Wood will produce
with Paul Munroe directing. . . . Francois Grimmard oif to H'wood for
a Universalllnternational assignment. . . . The Goldman’s new $150,000
niteclub (Pleasantdale, N. J. hotel resort) will serve as a remote this
summer. Harold Goldman negotiating with two webs, . . . “Society for
Cultural Advancement of Television” has nominated Ving Merlin’s “En-
chanted Strings” as the “loveliest sight and sound program on TV.”
Opens at the New Yorker April 13th. . . . Jim Sheldon, producer of
We the People, broke his leq on a skiing trip during his honeymoon last
week. . . . Andy and Della Russell signed by Oilman McCarthy for his
Houston Shamrock Hotel starting on the 28th.

w w * *
® e o Claude Barrere postcards the following: “On March
31st, the Herald-Trib. carried an ad which fills me with fear of
what the country may be going to. It reads: ‘If you want to sell
wiomen, let WOR sell them.” Ain’t there a law against that sort
of thing?”

Pome:

* X K 0K
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CHICAGO

EN PARK of NBC addressed the.

plans to go on the air two hours:
earlier on Easter Sunday, April 9,/
to bring its listeners the special
Easter Morning Sunrise Service..
The station will sign on at 5:00 a.m..

. Bill Ray, new NBC overall press:
and news chief, Julian Bentley,,
WBBM news head, and Bob Hur--
leigh, news director of WGN, have:
been named to the national radio:
committee of Sigma Delta Chi an-
nual journalism awards competition.

Indiana U. is planning to take:
over publication of the newsletter:
of the Indiana Radio Newsmen.

The Crosby - Godfrey - Como re-
hearsal conflicted with The Chicago
Radio Management Club luncheon
on FM this week . .. and guess who
won out? . .
story is still untold. . . . Johnny and
Penny Olson in town to tape a
couple of shows this week, during
the Tobacco Dealer convention. . ..
They renewed many old friendships
both here and from Wisconsin, the
spot from whence they came. . . .
Milton F. Allison, sales manager of
WLW-TV, Cincinnati, new assistant
sales head at WBBM.

WMAQ planning a new series of
programs 12 times a week under the
supervision of the National Home
Institute. Beginning today, it will be
heard from 6:00-6: 15 a.m. and 12:30-
12:45 p.m. daily, featuring news and
information for homemakers.

Versatile is the word for Tony :
Parrish, actor, emcee, and disc jock- -
ey. His new disc show on WCFL
three mornings a week is a clever
change of pace from his emceeing
duties on “The College Inn Story”
at the Sherman, and his acting
chores on several soap operas and
adventure shows.

H7-119W. 46 St

HENRY GREENFIELD, Mg. Director N.Y.18

]\_

i
By HERB KRAUS l

Chicago Publicity Club last}-
week on the relationship betweent -
video and publicity. . . . WBBMI

. As a result the FM
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THEY'RE AT YOUR SERVICE
FOR PUBLIC SERVICE

WHEN YOU USE
THE AMERICAN CANCER SOCIETY’S
1950 "RADIO CAMPAIGN KIT"'!

FIGHT CANCER!

JOIN THE 1950 CANCER CRUSADE

BY GIVING GENEROUS USE

TO THE FOLLOWING. MATERIAL:
Transcriptions: Musical, dramatic, human interest narration, 1-minute appeals and 20-second sta<

- tion breaks starring:

FULTON LEWIS, JR. & CARY GRANT A’ CASEY STENGEL = ROY ROGERS X LORETTA YOUNG
GEN. WM. J. DONOVAN Jk MOLLY McGEE »&  EVELYN KNIGHT A  JOAN FONTAINE

DORIS DAY 7A EDWARD ARNOLD 4 GUY LOMBARDO Y& XAVIER CUGAT 7 FREDDIE MARTIN

SONS OF THE PIONEERS & TONY MARTIN * MARION ANDERSON A and ten of nation’s
foremost announcers.

Scripts: Short and long “tailor-made’’ scripts for twenty different program categories. |

?or j elevision

Use the American Cancer Society’s special “TV Campaign Kit'*

A

starring Academy Award Winners Walter Huston and Gene Lockhart!

NOW AT YOUR SERVICE — FOR PUBLIC SERVICE

Three minute, two minute, one minute and twenty
second black and white 16mm sound film trailers.

One minute black and white 16mm sound ani-

mations.

AMERICAN CANCER SOCIETY, INC.
47 BEAVER STREET « NEW YORK 4, N.Y.

www americanradiohistorv com
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Webs And Indies To Start At Dawn

In Couniry-Wide Salute To Easter

(Continued from Page 1)
and “National Vespers” conducted
at 1:30 p.m. by Dr, John Sutherland
Bonncell. Programs of music on the
network that day will be: a special
program at noon by the 80-picce
U. S. Air Force Concert Orchestra
and the Armed Forees Mixed
Chorus, and the “Robert Shaw
Chorale” (7:00-7:30 p.m.) presenting
Baclh's “Christ Lag in Todesbanden.”
A dramatization of the Easter story
entitled “The Resurrection” is slated
for the “Greatest Story Ever Told”
program at 5:30 p.m.

CBS Has Caroling Program

Services on CBS during Easter

Sunday are from: The Moravian
Church in Winston-Salem, N. C.
(6:00-7:00 a.m.); the Garden of the
Gods, Colorado Springs, Colo,
(7:30-8:00 am.); the Hollywood
Bowl, with baritone John Charles
Thomas singing with the California
Woman's Symphony Orchestra and
a Hollywood choir, a presentation
of the annual Hollywood Passion
Play, an Easter sermon, and hymns
rendered by a 300-voice children’s
choir directed by Hugo Kirchofer
(8:00-9:00 a.m.); the Church of
Jesus Christ of Latter-Day Saints of
Salt Lake City, Utah, (10:00-10:30
a.m.); and the First Presbyterian
Church of Bay City, Mich. (10:30-
11: 00 a.m.). Special Easter music
programmed for the day lists: the
Shrine Choir, Montreal {rom
CKAC, Montreal, 7:00-7:30 a.m.); E.
Power Biggs, organist, with Rene
and Roger Voisin, trumpeters, pre-
senting the music of Bach and Gab-
rieli from the Germanic Museum,
Harvard University (Irom WEEIL,
Boston, 9:15-9:45 a.m.); the Salt
Lake City Tabernacle Choir (11:30-
12:00 noon); and the Philharmonic
Symphony performing Mahler's re-
ligious Symphony No. 8 (3:00-4:00
p-m.). Commencing a series of dra-
mas to be sponsored on holidays
during 1950 by Hotpoint, CBS will
premiere the “Hotpoint Holiday
Hour” on Easter Sunday (5:00-6:00
p-m.) with an adaptation of the
George S. Kaufman-Edna Ferber
hit “Dinner at Eight.”

Full Holy Week List on NBC

During Holy Week preceding

Easter, NBC has scheduled daily 15-
minute programs of music and reli-
gious messages by choirs and clergy
of Washington, Chicago, Cleveland,
Denver, and San Francisco. Five
half-hour services are set for Easter
Sunday including: Sunrise Service
from Walter Reed Hospital, Wash-
ington, D. C. (7:00-7:30 a.m.); the
Radio City Sunrise Servicé in New
York (7:30-8:00 a.m.); Sunrise Ser-
vice of the Grand Canyon of Ariz-
ona, from the South Rim of the
Shrine of the Ages (8:00-8:30 a.m.);
the Great Lakes Naval Training
Center service from Chicago (8:30-
9:00 am.); and the service {from
Yosemite National Park (origina-
ting from KMJ, Fresno, Cal., 12:30-

1:00 p.m., EST). Seasonal music by
the “D and H Miners,” a wvocal
quartet, will be heard from 9:45-
10: 00 a.m. And from 2:00-3:00 p.m.
“NBC Theater” prescnts a dramati-
zation of Sholem Asch's novel of
Jesus, “The Nazarene,” which re-
places Maude Adams' drama, “The
Saviour,” originally scheduled {for
this period.

“Triumphant Hour” To Have 19

“The Triumphant Hour,” annual
Easter Sunday program on the
Mutual network presents 19 stars of
stage, screen, and radio in a drama-
tic reading of the Rosary with spe-
cial musical sclections, 9:00-10:00
a.m., EST. Ann Blythe, Bing Crosby,
Ann Jamison, Gordon MacRae, Jane
Powell, and John Charles Thomas
will be heard as soloists on the pro-
gram, while dramatic roles are
taken by: Dan Dailey, Jimmy Dur-
ante, Mona Freeman, Ruth Hussey,
Fibber McGee and Molly, J. Carrol
Naish, Margaret O'Brien, Pat
O'Brien, Rosalind Russell, Robert
Ryan, Lizabeth Scotf, and Loretta
Young. In cooperation with the Sal-
vation Army, Mutual is presenting
Colleen Townsend in a recitation of
“The Easter Story” from 2:00-2:30
p.m.; music on the show will be ren-
dered by the Salvation Army’s
Congress Hull band and the Alan
Lannome Choir. Four programs are
slated to air special music on Mut-
ual; the first two on Good Friday
will feature: the Miami Senior High
School Chorus of 100 Mixed Voices
(4:30-5:00 p.m.); and the 400-voiced
Adult Chorus of Los Angeles ac-
companied by a symphony orchestra
giving the music to be woven with
a story of the Easter holiday as nar-
rated by Vincent Price. On Mutual’s
regular “Happy Am I” program
(9:00-9:30 a.m.) on Easter Sunday,
Elder Michaux will tell the story of
the Easter holiday and have the
Heavenly Echo Chorus of 75 voices
in addition to the usual “Happy Am
I” choir on the program. Anton
Bruckner’s “Te Deum Laudamus” is
to be aired at 12:00 noon by the
Oberlin Musical Union, composed of
students {rom Oberlin College, Ohio,
along with a symphonic orchestra
and featuring four soloists {rom the
college.

“The Three Hours” on Indies

Church services to be broadcast
by indies include a portion of the
“Three Hours of Agony” service
from the Church of the Sacred
Hear! and St. Stepliens in Brooklyn
over WHOM from %:30 to 9:30 p.m.
on Good Friday; the three hours de-
votion on Friday from St. Patrick’s
Cathedral over WFUV-FM from 12
noon to 3:00 p.m.; a program of re-
ligious music from St. Paul’'s Epis-
copal Church in Brooklyn from 8:05
to 9 p.m. on Good Friday over
WQXR; and a broadcast of the Sol-
emn High Mass in the Church of
Sacred Heart and St. Stephens in

Brooklyn over WHOM on Sunday,

April 9 from 11 am. to 12 noon.
Three regular WMGM broadcasts
from churches on Saturday and
Sunday will also feature special
Easter programs.

"Sunriso Services” on WINS

Sunrise services on Easter morn-
ing will be carried by WINS from
6:30 to 7:30 a.m. when a children’s
chorus will be featured over WNYC
from 7:00 to 7:55 a.m. on which
Mahler's Song of the Resurrection
will be featured; and on a broadcast
by WOR from the Flushing Park
Ampitheater, 7:30 to 8:30 a.m.
WWRL will present the Ottile Chil-
dren’s Choir {rom Jamaica, L. I,
from 8:00 10 8:30 a.m.

In a special foreign language fea-
ture, WOV will present on Good
Friday from 3 to 4 p.m. a special
one-hour show in Italian in cooper-
ation with the radio department of
E.C.A. The show was produced in
the capitals of Europe.

Among other special events are:
a Sunday program prepared by the
Prolestant Council over WBNX
from 4:45 to 5 p.m.; a rendition of
the Brahms Requiem oy the Long
Island Choral Society over WHLI
on Thursday from 2 to 2:30 p.mn;
and a dramatic presantation of the
legend of Johnny Appleseed with
Kate Smith as narrator over WOR
on Good Friday {from 8 to 8:55 p.m.

Parsifal” on WQXR

WQXR'’s Easter programs include
many of ‘the classic Easter selec-
tions. Wagner’s music-drama, Par-
sifal, will be aired on Easter Sun-
day from 8:05 to 10 p.m. while
Bach's St. Matthew Passion will be
featured on Good Friday over
WQXR from 1:30 to 4 p.m. The lat-
ter also will be carried by WNYC
from 2 t0 6 p.m. on Good Friday.
Excerpts from these works and
many others will be run during the
three days over most other stations.

One novelty item for the season
is a contest run on the Children's
Playhouse over WNEW. Foliowing
the playing of the record Peter Cot-
tontail, children were asked to draw
a picture of what they thought Pe-
ter looked like. Six live rabbits and
50 other prizes will be awarded the
winners on Easter from 8:30 to
9:30 a.m.

Plan Dramatic Readings

WSTC and WSTC-FM, Stamford,
Conn., will program what it terms,
“a direct, adult answer to the domi-
nation of the evening airwaves by
television” in the form of dramatic
readings of great novels. The pro-
gram, titled, “Let’s Read,” will be
broadcast three nights weekly at
10: 00 p.m. Voicing his feeling for the
program, station manager Julian
Schwartz stated, “We feel that the
world’s greatest literature in its ori-
ginal form—undramatized and un-
edited—can be more than a match
for television with adult listening
audiences.”
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Big Advtg. Budget qu
By Columbia Record

(Continued from Page 1)
half - hour television show, “TI
Show Goes On,” starring Robert i
Lewis, which will begin on Thui;
day, April 20, 8:30 to 9:00 p.m., ¢}
nine CBS TV stations and will co*{
tinue through June 18th. In the f&f
the program will be resumed on l
TV stations beginning September Zf}

Radio plans call for the rcncwl'\
{4
J

.

of “The Columbia LP Record Paff
ade” now heard on CBS on Sund:)
afternoons. Columbia began spoy:
sorship of this series on February {,
In addition Columbia Records w.\’
institute a spot campaign on CEg"
outlets. This campaign will get us
der way in the fall and will be time
to coincide with the approach ¢
the Christmas holidays. Magazit
advertising will also be used.

Five Ziv Programs
Scheduled By WG 3

(Continued from Page 1)
cago area coniract with Ziv, suppl:
menting a similar tie-up made wii}:
Metro-Goldwyn-Mayer Radio Prit
ductions last fall. All the new pri}~
grams will be transcribed. i

The Guy Lombardo stanza beg:
last Sunday from 1:30 to 2:00 pa1
Yesterday, the five-a-week “Me
The Menjous” bowed in at 2:30 p.x}
2:45 p.m. with Adolphe Menjou, hf;:
wife, Verree Teasdale, and the|
son, Peter, doing a family skj.
Philo Vance will become a Wednet...
day night feature from 9:30 to 10:!
p.m. beginning tomorrow. Jacksc
Buck will portray the famous fi
tional supersleuth.

Ronald Colman in Favorite Sto:
starts Thursday at 9:00-9:30 prx
Colman will present an entertai
ment figure each week to star :
dramatizations of famous books ar,
legends. Lightning Jim, a half-hot
Western frontier series, is schedulg
for the near future.

The MGM shows over WGN in.!
clude MGM Theater, The Harc}"
Family with Mickey Rooney, Mais|,
with Ann Sothern, At Home Wif[{"
Lionel Barrymore and Dr. Kildare|':

TN

%
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NEW MEASURING DEVICE OFFERED

TELE TOPICS

TARLIGHT THEATER,” which prem-
jiered over CBS-TV on Sunday night,
as enormous possibilities as a commercial
ackage. The initial stanza featured Meg
fundy and Barry Nelson in leading roles
iith Nelson doing a sock job of interpret-
1g the role of a concert pianist who has
iven his life to perfecting his art only
3 have all the work wiped out in a second
s a result of an accident. The strongest
art of the show was its story, which was
suspense type offering. The directors
itergrated - studio shots with outdoor
uper-impositions and the pace was lively
nd interesting throughout. Miss Mundy
id a capable acting job but Nelson was
. standout. What the future editions of
he program have to offer remains to be
een, but the first program had nothing
(rong with it that couldn’t be worked out
“ith additional rehearsal time.
3 [ J
JORTENTS OF THINGS TO COME
. DEPT.: Ted Cott and Jim Gaines hud-
'hng over lunch at Toots Shor’s with every
,ye in the joint focused on them. Cott’s
love to the NBC OGO setup came as a
‘remendous surprise to most insiders in
he trade. The story currently making the
lounds is that Cott took this opportunity
;S an entre to TV (through WNBT).
_VNBC WNBT staffers are all aware of
‘he possibilities of a complete reshuffling
if the set-up there and presently look on
.orts arrival as, to say the least, a mixed
lcsslng One thing is certain—Cott’s en.
‘rance is sure to cue some lively program-
!ning changes over NBC’s New York flag-
jrarions.

: [ J
,’B(UKLA, FRAN AND OLLIE have just
returned to Chicago from a tour of
jive video stations including WTMJ-TV,
IVNBW, WNBT, WPTZ and WLW-T,
. WBAL-TV's “Candy Corner” has
\abbcd a sponsor. . . . DuMont's “Kitchen
pare” has been movcd to 2 p. m. ..
farl Hammond, Eva Marie Saint and Harry
;outhern have been added to the cast of
:Buck Rogers™ over ABC-TV. . . Colum-
ia Records will sponsor “The Show Goes
/In” over CBS-TV. . . . KDYL-TV has
received a certificate of merit from the
falt Lake City Ad Club for its commer-
tials for Wheeler General Tire Co. The
’/tahon incidentally, has just issued a new
’povcragc map.

L]
DTV, WPTZ and most other video
stations are schcduling plenty of
Epecial programming in honor of Holy
Yeek. Jimmy Powers has picked up
'w!oward Clothcs as his sponsor for the next
742 weeks over WPIX, KECA-TV's “In
he Morgan Manor™ is. according to the
s:ponsor, doing a sock job of selling deep
“srecxe units, KTLA has added an-
ither 12 sponsors to the roster during the

|TV-Use Widespread

In Big-Income Group

West Coast Burcau of RADIO DAILY

Hollywood — Television penetra-
tion in the Los Angeles area is
greatest in the upper income brack-
ets, according to the results of a
survey which has just been com-
pleted by the ILios Angeles Times
Audit. The Times, along with CBS,
is the owner of KTTV, Los Angeles.
The Times survey shows that
based on home valuation and stan-
dard of living measurements, 29.9
per cent of the wealthy and well-
to-do group own video receivers,.
This compares with 21.9 per cent in
the “below average” group. The
survey showed that in the exclusive
Beverly Hills - Westwiood section,
25.8 per cent of homes are equipped
with television.

An additional finding of the Times
Audit was that 75.4 per cent of Los
Angeles video owners also own their
own homes. These findings conflict
sharply with the previously widely
held opinion that most video set
owners were in the lower income
brackets.

Europecan Video Activity
Heavy In France, Italy

Paris—Television activity on the
continent carries on apace with
special emphasis in France and
Italy. In addition, the CIRR confer-
ees are due soon to return to Eu-
rope with meetings scheduled in
the Netherlands, Paris and London.

A surgical operation was televised
recently for the first time in France
at the Hospital for Children and
was witnessed by 500 medical stu-
dents using six video receivers.
With more than 10,000 TV receivers.
in operation in and around Paris,
the French are trying-out their 819—
line system.

Stratovision Patent

A Stratovision antenna instal-
lation for aircraft which claims
many advantages over previously
developed antennae has been
patented by Carroll H. Matson.
a Mariin Company inventor. The
Stratovision program is temporari-
ly inactive while waiting for an
FCC approval o opening of UHF
transmission band. The Commis-
sion must also make basic policy
decisions on the use of Strato-
vision.

DiscussesB& W TV
From Color Signal

Washington Burcaw of RADIO DAILY

Washington—There is no scientific
reason for the apparent superiority
of black-and-white television when
received from a color signal, Dr.
George H. Brown, RCA expert, told
the FCC yesterday. Commissioner
George Sterling asked him during
a day of technical testimony, as the
color-TV sessions resumed, what the
explanation is for the general feel-
ing that the monochrome video
shown by RCA last week while it
was demonstrating its color tube
seemed much better than the black
and white ordinarily received.

“I have never been able to figure
out any scientific reason for it,”
said Dr. Brown. He ventured that
the answer might lie in the excel-
lent camera work at transmitter.

The Commission was told by Hugh
Beville of NBC that by the end of
this summer nearly 46 million
people will be within the reach of
TV stations which could be lined by
microwave relay. This information
was furnished in response to ques-
tions asked NBC president Joseph
McConnell two weeks ago. RCA
color cannot be networked through
present cables, but can go via relay.

Candy And Cako............un...

Music Music Music
Rag Mop

Little Girl

Sidewalks Of Now York

tast week.
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SONGS WITII THE LARGEST TV AUDIENCES
Survey Weelk Of Marceh 24-30, 1950
THE TOP 5 SONGS OF THE WEEK

If 1 Knew You Were Coming.....

There's No Busincss leo ' Show ‘B.u.siness
THE 5 FAVORITE STANDARDS OF THE WEEX
Dont Fence Mo In...............

Papa Won't You Dancoe With Mo...

1T 1T D - S -2 N T. B. Harms.

i Copyright, 1950, Office of Research, Inc.

Berlin

..................... E. H. Morris
. .Plonoer

“Hooperecorders”
To Be Placed In
L. A. Homes

(Continued from Page 1)
would “read” the set and send back
a report on which TV channel each
set was receiving.

It was further explained that the
information, printed on tape and
compiled in 3% seconds for each re-
ceiver, could be fed into special
machines which would come up
with information vital to telecasters
and advertisers on the share of the
audience their programs were cap-
turing.

“The Hooperecorders means that

Another Viewpoint

The Hooper annonncement
on the west coast came al a
time when attorneys for both
the C. E. Hooper, Inc., and A.
C. Nielsen Co., were preparing
to answer the $2.5 million
damage suit filed against them
by Sindlinger & Co., Philadel-
phia. Sindlinger charges them
with con.v{nracy to monopol:ze
trade, The suit was fled in
United States District Conrt in
Philadelphia.

every broadcast of every program
can be rated,” Hooper said. “House-
holders would never know when
their TV habits were being sampled.
These devices would cause no beep,
no squeak, no click, no snow.”

Precise costs, as well as exact time
for starting the test, cannot yet be
announced, Hooper said, but should
be known within a few weeks. Costs
should be comparable to the present
service, considering improved re-
sults to be expected, he added.

Speed of compilation is a primary
benefit from the Hooperecorder, the
research official emphasized.

Info In 24 Hours

Figures on size of a program's
audience should be on the sub-
scriber's desks the morning after a
show, he predicted. Additional
breakdowns—such as size of audi-
cence during any part of a show,
what shows were seen before and
after a particular program, propor-
tion of audience by income groups,
family size, etc.—should be available
in about 24 hours.

Such information often took
weeks to compile by the personal
telephonic method.

The Hooperecorder will report on
100 homes in 15 minutes. Although
500 homes is the number chosen for
the basic plan, it could be expanded
if subscribers mneed special data
which could not be sclentifically
established without a larger samp-

www americanradiohistorv com
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COAST-TO - COAST

Boot Training Of A WCSC Staffer

Charleston, S. C.—WCSC has a
new copywriter, Bill Ellis. Bill has
seen active duty in the Naval Re-
serve Corps in various places, in and
out of the country, has studied to
be an undertaker, has acted as sec-
retary, has been a male nurse in an
insane asylum (Morganton State
Hospital here), has written poetry
and is now writing copy for WCSC.

WEFCI Sells Two Shows

Providence, R. I.—The “Jerry
O'Brien Sports Show” on WFCI has
been sold to the James Hanley Com-
pany, brewers of Hanley’s Ale and
Beer. Jerry O’Brien is heard Mon-
day through Friday at 6:15 to 6:30
p.m. Another recent sale was the
“Cisco Kid” on Monday, Wednesday,
and Friday at 7:00 to 7:30 p.m. to
the New England Bakery for Har-
vest Bread.

College Forums Aired

Hartford, Conn.—A weekly series
of forums on topics of the day, fea-
turing members of its faculty, is be-
ing broadcast by Hillyer College of
Hartford over WDRC. The forum,
arranged and conducted by the col-
lege, is heard every Friday night at
10:30 p.m.

’Needle Club’* Dinner Planned

Hartford, Conn. — The annual
Spring dinner and broadcast of the
“Needle Club,” will be held on Tues-
day, April 11th. Leading local politi-
cal figures, including Gov. Chester
Bowles, are being invited to attend
the dinner which will be held at
Scoler’s Restaurant here. Master of
ceremonies at the affair will be Jack
Zaiman, political writer for the
Courant and president of the
‘Needle Club.” WDRC will carry the
broadcast.

Presenting Easter Series

Cleveland, O.—In commemorating
the coming Easter Season, WERE
will present a series of dramatic
programs based on the original
scripts of the “Greatest Story Ever
Told.” Produced, directed and nar-
rated by Guilbert Gibbons, WERE’s
chief announcer, this series will tell
the story of the Passion from the
Entry into Jerusalem through the
Resurrection. The episodes will in-
clude such well-known radio names
as Les Damon (Thin Man), Barbara
Luddy (First Nighter), Les Trey-
mane (The Falcon), Marvin Mueller
(Buellah & Parsons) and Ken Grif-
fin (Dr. Brent).

~Why huy 2 or more...
do 1 hig sales job

on “RADIO BALTIMORE"

WBAL

Contact l
EDWARD

NETWORK SONG FAVORITES

The top 30.songs of the week (more in case of ties), based
on the copyrighted Audience Coverage Index Survey of
Popular Music Broadcast over Radio Networks. Published
by the Office of Research, Inc., Dr. John Peatman, Director.

Survey Week of March 24-30, 1950

TITLE PUBLISHER
A Dream Is A Wish Your Heart Makes........coovnvvunn. Walt Disney
Ask Me No Questions..........veveiviiieinrnenenennenss Witmark
Bye Bye Baby............... e e J. J. Robbins & Sons
Candy And Cake......... ittt Oxford
Chattanooga Shoe Shine Boy.......covivivivinvinnnivnn. Acuff & Rose
Cross Your Heart.......oiiiiiiiiiiniii it iiiiiieeneennnnnn, Harms
Daddy’s Little Girl.......coo . iiirii ittt iieriinnnennnns Beacon
D= o 1 O Laurel
Don’t Do Something To Someone Else.........co0ven . nuun Fred Fisher
Enjoy Yourself...... ...ttt iiianann, E. H. Morris
I Gotta Have My Baby Back.........coiiiiiiinnnnivinnnnnnn. Peer
I Said My Pajamas. .........cceuevieenereronnensnseannnaanenn Leeds
If I Knew You Were Coming.....coveeuern s iorrnrnenensnnoesnn Robert
I'm Gonna Paper All My Walls With Your Love Letters.......... Goday
It Ism't Fair. .. ittt iinieatnennennns Words & Music
It's So Nice To Have A Man Around The House............ E. H. Morris
Monday. Tuesday, Wednesday........cvveeirvennnnnenenanannn. Leeds
Music Music Music......covveviinenenntenrnnnsanonaeenns Cromwell
My Foolish Heart....... ...ttt iiniiannrsnseas Santly-Joy
Peter Cottontail. ..........ciit ettt iiennenreeannns Hill & Range
Quicksilver..... et ettt ara et e e E. H. Morris
Rag Mop....... P Hill & Range
Save A Liftle Sunbeam...........ccoi ittt Capitol
Sentimental Me....o.viiiiniiienirrnsnsanrarosensnns Knickerbocker
Some Enchanmted Evening...........ccciiieiiin . ivneiannnes Chappell
Sunshine Cake.............ciiiieeiinnnnnn Burk-Van Heusen Assoc.
There's No Tomorrow..............covvunnnn.. e e, Paxton
Wilhelming .....vititt ittt iie it ieeeenecaaasonensnannas Feist
With My Eyes Wide Open.........c.civeiiiieneeneronanss Crawford
Why Remind Me......oiiititiiiniiiiiniitinernresansnananss Barton
Youre Wonderful.............o i iivnann [P Famous

Second Group

TITLE PUBLISHER
Bs We Are Today......veieririeieenseanrenssaanrnnreenenns Remick
But Me, I Love You....... F S Campbell
Copper CamMYOn. . ..vuiutninnroiarorsunuosoroeeseanasososnnns Famous
Don‘tcha Go Way Mad. ... .oovriiiiiniiaiie s ivieieenns Harms
Girl That I Marmy....ccoriierien i iietarinrateroanineneenannns Berlin
God's COoUMIIY. .t eiiee s i tierereaeneeacensoenscneesansnans Robbins
I Don’t Know Whether To Laugh Or Cry Over You.............. Porgie
In Santiago By The Sea. ........cciiiiiiiiiriiriennnenanans Life Music
Johnson Rag........coviiiiiiin i iiiiteienenenasnenssieeioeenns Miller
D 3 T P e E. B. Marks
50 G Y Miller
Rain Or Shinme.........civiiiriieniineniiniienacnannnren Lombardo
Sitting By The Window............covviiiiiarannn .. Shapiro-Bernstein
SO In LOVe. .. itiiiiiiiiiie i etteneaeatannnannonnsn T. B. Harms
Spaghelti Rag......... . cceiiiiiriiiririnnnenannnns Shapiro-Bernstein
Sugar FOoot Rag....ovveen s iiiienineneenvanensonnaannnsn Preview
Sweetest Words I KnOow. ... ..iiiieiinenennnronaesnennns Life Music
There’s An X In The Middle Of Texas.................. Simon House
They Say It's Wonderful. ... et Berlin
Third Man Theme. ...ttt iiirearearas Chappell
Wedding Samba.. . . ....c.oiureiieiarireratraiescararasananas Duchess

Copyright, 1950, Office of Research, Inc.

‘PETRY CO.
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PRomoTion!

Fashion Tieup
Daytime radio serials and wor
en’s fashions are merging for 4
moment in a promotion campais

liams Co., dress manufacture:
Dresses in the popular price fie
will be created and named aft
ten Procter & Gamble shows: “Ro:
of Life,” “The Right to Happiness
“Life ‘Can Be Beautiful,” and ‘Pe;
per Young’s Farn.lly"—a]l of NB
“Young Dr. Malone,” “Big Sister

launched by the McKettrick—WiL

“The Guiding Light,” “The Bnght{
“Rosemary,” and “Ma Pe!

Day ”

l

f

‘ﬁn

kins”—all of CBS. Designed to cat

ture the mood, theme, or feeliill

created by the story or its leadii

female character, “Daytime Dramj
dresses are expected to stir eveil.
woman who has ever listened to}

daytime serial or bought a dres
The line of dresses will be first &1
troduced at a Stork Club lunchet
on Ampril 10th.

Special For Children

With the help of the San Fra1
cisco SPCA and a department stor:
The Emporium, station KNBC, Si
Francisco, has launched a contest
sketches by kids of their pets. Af.tr
“Jolly Bill” (Bill Steinke, a ca?
toonist) asked his audience of kit

§m1

‘e

e

b

?4

to submit the sketches, other prni

grams, newspaper columns,
sign posters in the store alsles if

The Emporium quickly heralded t}*mw

idea, and soon KNBC received ovn
400 sketches. Judges were Steink:
Charles W. Friedrichs, secretar
manager of the SPCA, and Rul
Anderson, who uses the name Ba

bara Lee on her nighttime di z

show sponsored by The Emporiur
The SPCA and The Emporium pry]
vided prizes, including 1950 d¢
licenses and two puppies.

"Helpful Hints"”

’

ki

Plttsburgh—-Statlon KDKA mac
one mention of a 25 cent booklet ([
1,000 “Helpful Hints” and the st(g
tion was flooded with 2,650 order}
The mention was made on Pat;
Long's Saturday newscast at 6:0:
but the station was unprepared ¢

the avalanche of orders that pouref:

in from all over the KDKA are:
Pa., Ohio, W. Va., and Md.

USE MY COPYRIGHTED
AUCTION AUDIENCE RATING
PROGRAM TO:
Make money for your statien.
Break all sales resistance.
. Rate your audience daily.
. Have a most interesting program.
. Contract for articles, or merchandise

AW~

certificates; auction them off from
studio or before an audience. Givo bld.
der limited time to go to store after ¥
which first come gets article at bid.

6. Prove your station’s value by agreeing
to take payment wholly or In part from
the amount of the highest bid, taken
via phone or mail.

. Collect customer lists for your sponsors.

. Increase your audience, and show the
rate of increase,

. Insure that your station can compete
with any other media. :

10. Have the most talked of radio program

on your station.

For full detalls contact
"LEE HOLLINGSWORTH

© oN

H:
lr
I

¢
i

77

S —

WKBS, Oyster Bay, Long Island.
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P. I. BUSINESS CRITICIZED BY B

Annual R. P. Fete
i Attraets 250
Old Timers

i Frank E. Mullen, who pres-
fented the first farm news pro-
gram on XDKA, Pittsburgh,
‘and later became a national
ilfigure in radio as the execu-
Ttive vice-president and gen-
ileral manager of NBC, was
flinstalled as president of the
$ Radio Pioneers at their annual
1|dinner last night at the Ritz-
-° (Continued on Page 8)

{NAB Head Permitted
3-Yr. Employee Pads

Y Washington Burcau of RADIO DAILY

t{ Washington—The NAB member-
ship has voted by mail referendum
to allow the association president to
Emake contracts with staff personnel

ifor periods of three years, with the
jlapproval of the NAB board. Con-
it tracts have heretofore been limited
1to one year.

There were 819 “yes” ballots, and

22 “no.”

:

‘Ensign Joins ABC Sales;
Kerr Takes Tramsit Post

3

1

"
[
A

\

/i  William H. Ensign, eastern sales
h manager for Transit Radio, Inc., has
5‘5 resigned to accept a post as an . ac-
) count executive in ABC network
H sales department. Allen W. Kerr

¢ succeeds Ensign as eastern sales

] (Continued on Page 2)

Tenth Anniversary

H. V. Kaltenborn will celebrate
ten vears as commeniator on the
Pure Oil Company news program
over NBC May 1 with a 52-week

renewal of his coniract. The time

—6:45 to 7:00 p.m.—has re-
mained unchanged during the ten
years, although for a while Kal-
tenborn was heard five days a
week instead of Monday, Wed-
nesday, and Friday.

== ———

Talking Water Tower Silenced

Fort Lauderdale, Fla.—The mystery radio voice which kept Fort
Lauderdale residents awake the past few nights has been silenced and
the sleeping habits of the townsmen have returned to normal. It seems
that an old speaker alop the water tower had been broadcasiing police
reports throughout the night. Investigation revealed that the speaker
which had been disconnected by the police department had suddenly
resumed ‘“‘talking.” Yesterday it was dismantled.

Nafionwide Survey
Launched By Mutual

In an effort to catalogue the lis-
tening habits in communities where
there is only one network station,
Mutual has inaugurated a survey on
the local level in 116 cities in 42
states, it was announced yesterday.

The survey is being conducted by
Crossley, Inc., in behalf of the net-
work, Richard J. Puff, MBS director
of research, said. During the course
of the survey which will be carried
out this month, over 500,000 tele-
phone calls will be made in areas

(Continued on Page 3)

KTLA Claims Record
Coast Transmission

West Coast Bureau of RADIO DAILY

Los Angeles—Latest Hooper sur-
veys of Southern California broad-
cast audiences report one-third of
San Diego’s televiewers tuning di-
rectly to KTLA, the Paramount sta-
tion in Los Angeles. Satisfactory re-

(Continued on Page 6)

Government Officials
To Address AFA Meet

In an effort to achieve closer re-
lationship with governmental agen-
cies on the subject of advertising,
the program committee for the an-
nual convention of the Advertising
Federation of America has invited
H. B. McCoy, Director of the Office
of Domestic Commerce, and Federal
Trade Commissioner James M.
Mead, Senator from New York, to
address the convention on Friday,
June 2nd. The convention, which is
to be held at the Statler in Detroit

(Continued on Page 3)

Delay Track Broadcasts,
D. Of ]. Asks Congress

Waslington Burcanw of RADIO DAILY

Washington—The Justice Depart-
ment has asked Congress to outlaw
broadcasts of horse races until one
hour after the end of the races. In
a new measure offered to help com-
bat the gambling racket, Attorney

(Continued on Page 3)

DeMille Says SDG Claims
Directors Of All TV Shows

Disclaiming that his statement
would lead to a jurisdictional labor
dispute between the Screen Direc-
tors Guild and the already estab-
lished Radio and Television Direc-

tors Guild, Cecil B. DeMille saidf

late yesterday afternoon that the
SDG claims jurisdiction over “all

directors of both live and filmed|

television shows” and has already
started immediate action to bargain
for them. DeMille refused to elabor-
ate on why this far reaching state-

ment would not cause a full-scale
labor war between the SDG and ex-
isting TV directors guilds. He just
said that he did not believe it would
happen.

He said that certain adjustments
would have to be made in effecting
a completion of the SDG’s initial
jurisdictional move, but refused to
elaborate on what the adjustments
were.

DeMille stated that the 500-plus

(Continued on Page 7)

www americanradiohistorv com

Mullen Installed As President Of Pioneers

Better Business
Group Cautions
Broadeasters

Radio offers—some mail or-

‘der business and others P. I,

or both—drew a blast from
the Better Business Bureau
of New York City yesterday.
“More than a few” complaints
have been received in recent
months, according to the bu-
reau general manager, W. P.
Collis. He called many of the
(Continued on Page 3)

Whife, Mitchell 0
Brand Names Board

T.he .Brand Names Foundation
which is marking Brand Names Day
at the Waldorf-Astoria today has
annqunced that Frank White, MBS
president, and Maurice Mitchell,
BAB director, have been named di-
rectors. White will serve as a
Fqundation director while Mitchell
will be an industry representative.

Frank M. Folsom, RCA president,

(Continued on Page 2)

Washington Outlet
Reports Business Up

A 28.5 per cent increase in busi-
ness of station WWDC, Washington,
D. C, during the month of March,
1950, as compared with the same
month last year has been announced
(Continued on Page 3)

Nominated

Ruth Crane, former head of the
association of women broadcast-
ers, has been nominated for the
Advertising Woman of the Year
award by the Woman's Adver-
tising Club of Washington. The
nomination is primarily for her
“shop by television” program,
whereby telephone orders for

merchandise are faken as models i
display them via TV,
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Hozeltine Corp. ... 2014 20V 2014 ......
Nat. Union Radio . 414 4 4% Vg
OVER THE COUNTER

Bid  Asked
DuMont Lab. ... ... ........ 2134 2234

Stromberg-Carlson .......... 1515 17

Walter E. Poor

Walter E. Poor, president of Syl-
vania Electric Products, Inc., died
yesterday in St. Luke's Hospital,
New York, at the age of 69. He had
been associated with the Sylvania
organization since 1911.

IF YOU WANT PUBLICITY
THAT PAYS OFF BIG
CALL THE PUBLICITY AGENCY THAT
PROMOTES AND MERCHANDISES (TS
CLIENTS
SAUL KRIEG ASSOCIATES
126 West 46th Street N. Y. C.
LU 2-1815

i

|
|
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DAILY:

FRANK WHITE, president of the Mutual
network, has returned from a three-weck busi-
ness trip durinﬂ which he visited affiliates in
North and South Carolina, Georgia and Florida.

W. P. WILLIAMSON, owner and gencral
manager of WKBN, Youngstown, has arrived
from Ohjo for conferences at CBS, with which
the station is affilioted.

ELMER DAVIS, Amcrican nctwork commen-
tator, in town from Waoshington to partici-
pate in o panel discussion at the Radio Pio-
neers dinner.  He broadcast yesterday’s pro-
gram from Radio City.

MRS, HELEN KELLEHER, president of Em-
pire Broadcasting Corp., will lcave this Thurs-
day for a vacation in historic Williamsburg,
Va. She plons to return in about two weceks.

FRANK COOPER is expected in New York to
confer with CBS on Possibilitics of having
“The Alan Young Show emanate from New
York instead of Hollywood.

BEN GRAUER, cmcee, commentator and an-
nouncer on NBC, is cxpected back today from
Washington, D. C., where he was guest of
honor and principal speoker at a dinner in

the Library of Congress.

LARRY LESUEUR, United Nations correspon-
dent for CBS, will leave today for Columbus,
Ohio, where tomorrow he will address the 12-
state delegation of the Farm Burcou Mutual
Insurance Co. representatives.

EARL GAMMONS, Columbia nctwork vice-
president in charge of the Washington office,
was welcomed yesterday at the New York
headquarters of the web.

DAVID SUTTON, sales manager of CBS-TV,
?::s '(}cﬂ New York for o short vacation in
orida.

= COMING ARD GOING =

BING CROSBY is in town. He'll tape four
of his Columbia network shows within the
next four days.

MICHAEL ROSHKIND, special events director
for the American network, left Monday for
Au ustu, Ga., where he will supervise the

‘s coverage of the Masters Golf Tourno-
mcnt which will run from Thursday through
Sunday,

BENEDICT GIMBEL, JR., president and gen-
cral manager of WlP Phlludclphlu, is in Flo-
rida for scveral wccks of deep-sca fishing,
after which he’ll go to Chicago for the NAB
convention,

GENE KRUPA is spending a five-day vaca-
tion in New York. He'Hl rejoin his band and
his drums on Saturday in Collinsville, Ill.,
from which point they’ll head for a tour of
Texas.

MARTY GLICKMAN, sportscaster for WMGM,
whose description of CCNY’s basketball con-
quests culminated a scason of 100 cage broad-
casts, on Friday will leave for a 10-day vaca-
tion in Bermudo. He will be accompanied by
MRS. GLICKMAN, and will return in time for
his bascball- buckground commentarics through-
out thc coming scason.

MARY V. JADEZ, sccretary to Thomas Vel-
otta, vice-president of ABC in charge of spe-
8}(3' cvents, left yesterday for o vacation in

io.

GOEFF DAVIS, sportscaster and emcee on
"’Singing Battle Royal” over WINS, has re-
turncd from a threc-weck vacation in Florida.

HARRY WISMER, ace sportscaster of ABC,
today is in Spurtonburg, S. C., where he will
be guest at a luncheon glvcn by Walter J.
Brown, president and general manager of
WORD, affiliate of the web.

White And Mitchell
On Brand Names Board

(Continued from Page 1)

will continue to serve as a director.
Also, Donald B. Douglas, vice-presi-
dent of the Quaker Oats Company,
was re-elected to a second term as
chairman and Henry E. Abt, presi-
dent since 1947, was again chosen.

Speakers at the meeting today in-
clude Louis B. Mayer of MGM, Dr.
Robert Millikan of the California
Institute of Technology and Austin
S. Ingleheart, president of General
Foods.

WADC Will Celebrate
25th Anniversary, April 8

WADC, 5000-watt CBS affiliate in
Akron, Ohio, reaches its 25-year
mark on April 8th. The station is
owned and operated by Allen T.
Simmons, who is also known by his
interests in transportation, theater,
gold mining, and as a breeder of
first-class race horses. Simmons ac-
quired the station from a group of
automobile dealers who had estab-
lished it with a 5-watt power to
promote the 1925 Akron Automo-
bile Show. Shortly thereafter,
WADC launched its programming
with a 100-watt power and has pro-
gressed to a system including: 40
miles of wire, 100 electrical relays,
four different antenna sites, eight
transmitters, and its present power
of 5000-watts. It was one of the ori-
ginal sixteen stations in the begin-
ning of the CBS network in 1927.

During the 9,132 consecutive days of

Ensign Joins ABC Sales;
Kerr Takes Transit Post

(Continued from Page 1)
manager for the Transit Radio op-
erations.

Ensign was a member of the net-
work sales staff of CBS for 18 years
prior to joining Transit Radio a year
and one half ago. Earlier in his
career he was sales manager of the
Blue network and first director of
radio sales for J. Walter Thompson
Company.

Kerr has a background of 15-
years in radio sales. He was former-
ly with Free & Peters, Inc., and the
Rambeau Co.,, and with stations
WCBS and WOV.

Peter Sulliven

Peter Sullivan, 89, father of Ed
Sullivan, died yesterday in Port-
chester, N. Y. Funeral will be held
Friday.

The CBS-TV commentator and
emcee will not be heard on his Sun-
day night “Toast of the Town” pro-
gram. His place will be taken by
Milton Berle, Ken Murray and Rob-
ert Q. Lewis, all of whom wvolun-
teered their services following news
last evening of the elder Mr. Sulli-
van’s death.

broadcasting, WADC has moved
from the Portage Hotel, to the Ca-
dillac Building, to the old Beacon
Journal Building, to Tallmadge,
Ohio, and now back to Akron in its
present modern building which is
located at the corner of Main and
Mill Streets.
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Ever seen
a Kudu?

You're locking at a picture of

il

one now. And those big horns of
his were to help him fend off
trouble as he roamed the deserts
of Abyssinia.

There’s a good way for you to
fend off any sales troubles you

may be having in Baltimore. You |

just buy W-I.T-H, the BIG in-
dependent with the BIG audience.

W-I-T-H regularly delivers
more listeners-per-dollar than any
other station in this rich, compe-
titive market. That’s why you can
get such BIG results from so
LITTLE money on W-I-T-H.

So if you’re interested in get-
ting low-cost results from radio
in Baltimore, call in your Head-
ley-Reed man and get the full !
W-I-T-H story today. ;

Baltimore 3, Maryland

TOM TINSLEY, President
lopmo!tod by Headley-Reod

iy
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Government Officials
To Address AFA Meef

(Continued from Page 1)
from May 31-Junc 2, will be atlend-
cd by advertising men and women
representing 25,000 members, ac-
cording to the joint announcement
made by Elliott Shumaker, Detroit
general chairman of the convention,
and Elon G. Borton, president and
general manager of the Federation.

MeCoy, who is head of 15 divisions

‘of the Cominerce Department, has
chosen as his topic: “What govern-
ment material and services are
available for advertising pcople and
! how to get them.”
i Among the other important speak-
ers at the convention are: Eric
Johnston, President of the Motion
Picture Association of America,
speaking at the luncheon session of
May 31; and W. Paul Jones, presi-
dent and general manager of Servel,
Inc. The three-day program is built
- on the general theme: “Advertis-
ing’s Responsibilities in a Dynamic
Market.”

Charles B. Lord, retail advertising
manager of the Detroit Times, and
- Edythe Fern Melrose, of the House
v of Charm, have headed an enter-
tainment committee to arrange an
elaborate program of sightseeing
trips and the annual banquet follow-
ed by special feature attractions.

S e
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| Delay Track Broadcasts,
"D. Of ]. Asks Congress

{Continued from Page 1)
General McGrath has asked Cong-
ress to force both aural and video
broadcasters to wait a full hour be-
fore broadcasting results. Although
other proposals - 'would deal with
foothall, baseball and basketball,
the Justice Department bill appar-
ently does not affect the broadcast
of these sports.

The Washington Star commented

editorially yesterday that “well-
intentioned as such legislation may
be, it would inevitably lead to en-
forcement complications of serious
nature. The hour-delay rule against
television or radio broadcasting of
gambling information could be con-
strued as precluding the broadcast-
ing of the finish of horse races. If
so construed, the ban would bring
a howl from the millions of non-
betting race fans.
" “The radio stations would have a
d distinct advantage over television
stations, too, for they could broad-
cast reoordings containing all the
color and excitement of the original
it event. Television, however, would
have {o rely on films for a re-broad-
cast, and films are never so realistic
to the TWV fan as the live broadcasts
direct from the track.

“The purpose of the one-hour de-
lay, according to the Attorney Gen-
eral, is to eliminate radio and tele-
vision broadcasts as means of cir-
cumventing the ban on transmission
of information wuseful to gamblers.
The racketeers would probably find
a way to readjust their operations.”

i
i

DAILY

P. I. Radio Selling Blasted
By Better Business Bureau

(Continued from Page 1)

offers “shoddy stuff” and “nol
much credit to the broadcasting in-
dustlry.” Spccifically, he named a
balloon offer which brought a host
of lellers 1o the burcau during the
Christmas holidays and a bank clock
which “was not a clock.” Another
offer considered ‘very poor mer-
chandising” by iCollis was a pass
book which served as a bait to bring
customers to various businesses. The
general manager said stations had
been cooperative with the burcau
in making adjustments but added
that practically every station in the
area had been involved in the trade.
Overall however, he said, the P. 1.
business seems to be on the decline.
P. I. Decline Reported

The latter comment is borne out
by a survey of the radio offer busi-
ness made by Rapro DaiLy. In addi-
tion to deals which have backfired
on broadcasters, the following rea-
sons among others are given for the
decline: better business conditions
in general which have existed in
radio since the Fall of 1949; the
tendency of P. 1. firms to pay cash
for advertising where the rate
would become less; and the falling
out of many small fly-by-night P. I.
concerns. However, the mail order
business still continues to gnow, the
survey showed.

One agency which handles a mul-
ti-million-dollar mail order busi-
ness, Huber Hoge & Sons, says that
they no longer handle P. I. business
as such today. A spokesman for the
agency said that the P. I. is out not
because of NAB or any other group
but because it is smarter to buy
time.

Very few stations will turn down
a good M. O. deal, the Hoge spokes-
man continued.

Revenue Eslimates Vary

Estimates of the revenue for sta-
tions from radio offers varies from
five to 30 million dollars yearly
with best bets in the neighborhood
of $12,500,000. Offers vary in price
from one to six dollars. Whereas a
few months ago, 600 or 700 stations
would accept P. I, the number has
now fallen to about 300 or 400. Sta-
tions not carrying M. O. are very
rare, the survey showed.

BAB points out that while P. L.
has proved that radio can help di-
rect sales, it is still cheaper to mer-
chandise through regular channels.

M. O. products to go over must be|

unique, have universal appeal, low
cost and be a product not generally
available is another fact brought out
by BAB.
M. O. Network Thrives

One organization still strong in
the P. I. field is the Mail Order
Network, headed by Hal ZXaye.
Some 60 stations are included on
their Iist with so-called *“fringe”
time being used. Kaye says that all
M. O. business might be considered
P. 1. in that it either pays off or is
dropped by the time buyer. Noted

especially by Kaye is the tendency

of many in {lic radio offer ficld to
oversell their ilems. The false im-
pression crealed by the ads brings
many complaints that would not
occur with copy carecflully prepared,
he added. All copy of the Mail Or-
der Network is re-wrillen and no
unsupportable claims made, Kaye
concluded.

Among the leaders of the P. I
ficld lfoday are WRVA, Richmond,
WWVA, Wheeling, West Virginia
and WCKY, Cincinnali. The latier
has been in the P. 1. business for
nearly two ycars. WCKY howecever,
operates as a “mail order cataloguc”
for rural areas of the South and de-~
pends on satisfied customers to buy
again and again. Items handled
range from baby chicks to the Holy
Bible with some onec million orders
taken by ihe station last year alone.
All P. 1. offers are made on a jam-
boree from 8 to 12 midnight and
programming is carefully planned.

NAB Against Methods

NAB’s stand does not change
however, even for the more credita-
ble operations which attempt to
handle only bonafide items. NAB
believes that P. I. rates are “unfair
discrimination” toward other adver-
tisers ion the air. However, mail
orders are not condemned by NAB.

Nafionwide Survey
Launched By Mutual

(Continued from Page 1)
served locally by one nelwork sta-
tion and by two or more network
stations from points outside such
localities. The reports will be pre-
pared weekly with a  completle
study for cach of the four wecks
from April 2 to Apri] 29.

At Mulual headrguariers in New
York yesierday it was said thal the
resulls are expected to fill a long
standing nced by advertisers {for
more adequate information on lis-
tening in markets beyond the met-
ropolitan centers.

Washington Outlet
Reports Business Up

(Continued from Page 1)
by Ben Sirouse, v-p and genl. mgr.
of the Capital Broadcasting Co. The
boost reflected the first full month
of 5000-watt operation for WWDC
and a switch in dial spot from 1450
to 1260. Previously a 250-watt indie,
WWDC became a 5000-watt on Feb.
20th, when they purchased the fa-
cilities of the Cowles Broadcasting
Co. The announcement said the in-
crease was shown in both local and
national business, with national spot

business of the station being parti-
cularly good.

BOSTON

50,000 WATTS
NBC AFFILIATE

No School Today!

When Old Man Weather keeps school doors
closed, how does Teacher notify the kids? Up
in New England, around Boston town, the
answer’s easy. Telephone WBZ, and let the
airwaves spread the word. Why WBZ? Be-
cause in surveys, students voted WBZ their
“most listened to” station! And if the children
are listening, it’s as clear as 2 + 2 that the

parents are listening too. For availabilities,

check WBZ or Free & Peters.

WESTINGHOUSE RADIO STATIONS Inc
KDKA » WOWO ¢ KEX ¢ KYW o WBZ ¢ WBZA « WBZ-TV
National Representatives, Free & Peters, except for WBZ.TV,
for WBZ-TV, NBC Spot Sales

www americanradiohistorv com
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| CHICAGO |

By HERB KRAUS

AROLD STOKES, veteran radio

man, and for the past five years
program manager at WENR, has re-
signed because of ill health. He is
being replaced by Leonard Blair,
radio and TV director of ABC in
New York. A. J. Koelker rejoins
ABC’s midwest office in the sales
department.

Something new and big in promo-
tion is scheduled from the press
closet of ABC soon. It is an out-
sized, elaborate brochure on their
successful show, “Super-Circus” al-
legedly the first press book issued
by a network TV show.

The Quiz Kids, seen on NBC-TV
Friday at 7:00 p.m., will be telecast
every other week during the sum-
mer months starting June 9. On
September first, the show will re-
vert back to the one-a-week slot.

Dynamo Dave Garroway has
launched a new network morning
radio show from 9:30 to 10 am.
Monday thru Friday. In addition to
his regular stable of talent, the show
will employ a studio audience and
partictpation gimmicks. Scripter
Charlie Andrews will also join the
talent line-up with Connie Russell,
Jack Haskell and the rest of the
Garroway regulars.

Matthew J. Miczek, district census
supervisor, appeared on “Listen to
Cliff,” on WBBM April 1, during the
early morning show broadcast direct
from the Johnson family home in
Oak Park. He *“counted” all the
Johnsons and explained the work-
ings of the census to the listening
audience.

WOAK, Oak Park, will broadcast
“The Seven Last Words of Christ,”
on Good Friday, April 7, at 9:00
p.m. The program was first broad-
cast on Good Friday last year over
the same station. Staff member
James A. Wimmer wrote the script
after months of research.

“Life With Luigi” originates from
WISN, Milwaukee, Tuesday, April
11, in honor of Milwaukee’s Pro-
gress Week. Author Cy Howard is a
native of the city that made beer
advertising famous. More than 13,-
000 people are expected to be on
hand at the Milwaukee arena to
watch the show. Howard, a former
WBBM salesman, sets the locale of
the Luigi show in the Windy City.

Virgil Reiter of Hammond, Ind., a
20-year veteran of Chicago radio,
joined the Mutual central division
sales staff this week, as an account
executive. He was formerly midwest
manager for WCAU, Philadelphia,
and later headed the new business
dept. at Ruthrauff and Ryan.

DAVID ROSS

Radio — Televisio'n —Films

By SID WHITE

Man About Manhattan. . . !

® © @ BIGTOWN SMALL TALK: Things Ain‘t Tough Enough Dep’t:
The television “talent well,” so they say, is running dry here, so an
S.0.S. has been sent out to the coast agencies and studios to round up
unemployed H'wood performers who might be interested in video careers
here. Hmi! . . . Rumored that Dick Pack may get Ted Cott's vacated
berth as program director of WNEW, N. Y. Pack, public relations director
for the station, has had considerable experience as a program producer
and scripter. . . . Bob Monroe’s "High Adventure” embeorks on a star
policy April 16th with Burgess Meredith as the leadoff celeb. . . . Bill
Slater takes over the emcee chores on Bill Gernannt’s “County Fair”
starting this Sat. . . . Amold Michaelis has joined MCA s radio dep't.
. « » Five-and-a-half-year-old Red Roger Kunkis joins “Juve Jury” April 9th.
. . . Gracie Fields planning to become a reqular in TV. ... John Tillman
being set for a series of lecture dates on TV news. . . . Alan Benson sez
his TV screen is so small that Hopalong Cassidy comes out as Hopa-
short. (Which inspires Harold Stein to the following bit of prose: I hope
that I shall never see, another gag on small TV). . . . Frank Gallop is
just what “Lights Out’’ needed. . . . The radio version: Winnie Garrett
overheard one radio wriler's son bragging to another: "My father’s
ulcers are bigger'n your father s!”

i e i e i e i e
® ® o One thing newspapermen like the most about John
‘Camenon Swayze (aside from his high-grade newscasting) is his
never-failing note of thanks no matter how obscure the item or
how anemic the circulation. Too bad more performers don’t
follow John’s lead. Gratitude may be merely an expression of
appreciation fior favors yet to come, as some skeptic wrote many
years ago, but it’s still better than none at all. None of us is too
big or too small not to be warmed by appreciation. We remember
some years ago when Mark Hellinger was covering the B’way
beat for the Daily Mirror. One day he turned over an entire
col’'m to a B'way leading man. Meeting him on the street a few
days later, Mark was fully prepared for a hearty demonstration
of the fellow’s gratitude. Instead, the latter fixed Mark with a
fishy eye and snapped: “What's the matter, didn’t you have room
for a picture?”’
i e i e i e i e

® © e THAWTS WHILE THINKING: Remember way back when
the vamishing Americans were Indioms—instead of sponsors? .. . Car-
toonist Joe Calcagno’s catch-phrase, “Yeeps and Yipes,” from his
Sunday Herald-Trib. comic strip. “Skimpy.” has been converied into a
pop song by Morton Downeys nephew, Jack, who's a disc jock at
‘WONS, Hartford, Conn. Jack will Decca-rate it. . . . When is story-dry
H'wood gonna discover that a “Kate Smith Story” would be another
million-dollar box-office picture? It took Sidney Skolsky years to sell ‘em
on the Jolson Story. Kate's life is just as fabulous—starting as a choir
girl from Washington she has reigned as the Nation’s No. 1 femme
singer for 20 years. . . . Noro Morales, the portly Puerto Rican piano
marvel, has polished off some Dixie-land rhumba music for his return
to his old CBS and WOR wires. Wanna good title, Noro? Call one
“The Jefferson Davis Rhumba.’ . . . The Publicists Guild is off to « flying
start with Eddie Weiner as president. Ed is respected by his own col-
leagues and newspaper guys alike. It's about time, too, that the press
agents recognized their own imporicmce. Every big benefit for years has
depended upon the p.a.s—who usually wind up with none of the
credit. . . . What's the sense of worrying about color in television. The
only color video needs nowadays is the color of some sponsor’s money.
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SAN FRANCISCO |

By NOEL CORBETT

TPV sets in the Bay Area now num-

ber 43,442, according to the San
Francisco Television Stations Com-
mittee.

Sandy Spillman, a mind-reader by
profession, is now sponsored on
KPIX by the Lock-Tite Safe Com-
pany. His TV act includes reading
minds of people out of the studio
audience, and a telephone mind-
reading gimmick.

Bill Minette, who helps beat the
publicity drums for Johnny Thomp-
son at KNBC, was bedded down
with the flu bug for a week.

The Les Vogel Chevrolet Com-
pany now sponsoring telecasts of
“Boys’ Club Boxing” on KGO-TV.
Battlers who participate range in

or three rounds. Winners get two-
week vacations at boys’ summer
camps. Ira Blue gives the blow-by-
blow descriptions.

Adelaide Hawley, editor and com-
mentator of “Women in the News,”
sponsored by Home Containers
Corp. on KGO-TV Thursdays, had
to wait for television to come along
before she could face a camera. For
years she was the editor-narrator of
women’s subjects for the movie
newsreel, “News of the Day,” but
never appeared on the screen.

Grant Holcomb, director of news
for KCBS, has been . invited by
Mayor Robinson to serve on a Citi-
zens’ Committee for the taking of
the 1950 Census in San Francisco.

HERE "N’ THERE. . . . Arthur
Hull Hayes, CBS vice-president,
entered Palo Alto Hospital Mar. 27
for an operation. . . . Packard-Bell
radio and television, through Gold-
thwaite-Smith Ad Agency of San
Francisco, have signed to sponsor
the KGO-TV coverage of the 'Coli-
seum wrestling matches. Vincent
Francis, KGO-TV sales manager
closed deal. . . . Dude Martin, KiYA's
hillbilly band leader, is mow with
Mercury Recording Company. First
out is “Boogie Woogie Cowboy.”
.. .J. G (Gil) Paltridge, general
manager of KYA, has announced
that Wallace (Wally) Brazeal, has
joined the station’s sales staff. Bra-
zeal was for sixteen years with
KXI/Y in Spokane, Washington and
three-and-a-half years with KHQ
there.

Moving To WHYN

Syracuse, N. Y.~—Herb Carneal,
sportscaster for WSYR, local NBC
affiliate, has resigned his post to
become sports director for WHYN,
Springfield and Holyoke, Mass.
Carneal is now in Haynes City, Fla.,
with the Springfield Cubs (Interna-
tional League) "and will remain
there until the middle part of April
when they return to Springfield.
Carneal’s radio career started at
WMBG, Richmond, Va., and he
joined the staff of WSYR in October,

1944.

age from 8 to 15. Rounds are l1-min-~ |3
ute each, and each fight is for two .
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gAdvertising Ageh-c.y.N eWs And N dtes I'rom Here And There

—_—

NHR]S LYKKE & ASSOCIATES,
s public relations, and William J.
ilkin Company, advertising, have
crged in San Francisco. The new
‘m will be known as Lykke-Wilkin
Associates.

THE ATLANTIC CITY RACING
SSOCIATION, of Pleasantville,
. J., has named W. Wallace Orry,
we. of Philadelphia and New York,
Yective April 10. Radio, video and
-her media will be used.

WILLIAM J. ROSSER has joined
1e sales staff of WWDC-FM in
7ashington as an account executive.
‘e was formerly of the directory
dvertising division of the Chese-
eake and Potomac Telephone Com-
lany.

)

' THE MONARCH - SAPHIN de-
‘artment store chain to Blaine-
‘hompson Company of New York.

; ALBERT LOOMIS has been
ramed director of service of Duane
iones Company, Inc. He was for-
perly of C. J. LaRoche & Co., Inc.
|

F

{ INTERNATIONAL HARVESTER
'"OMPANY through Young & Rubi-
jam (for International Harvester
'rucks) launching a 10-week cam-
‘aign on the Midnight Sun Broad-
asting Company stations, KFAR in
‘airbanks and KENI in Anchorage,
\laska. 50-word. (live) spot an-
louncements are scheduled five
imes weekly on both stations.

E PHILIP G. LASKY of The Asso-
iated Broadcasters, Inc,.and vice-
‘resident and general manager of
KPIX, San Francisco, has an-
jounced the appointment of The
latz Agency as its national tele-
'ision representative.

| LAWRENCE B. BURWELL has
reen appointed media- director of
$’harles L. Rumrill & Co., Inc.

't SCHUYLER PATTERSON has
libined Wilhelm - Laughlin - Wilson
ilnd Associates as account executive.
'k BOB SCHULTZ has been named
virector of television for the Her-
aan Fialkoff Theatrical Agency. He
#3 a former MCA rep and was TV
:irector for W. B. Doner of Detroit.
'he agency has also announced that
5 will move to 1560 Broadway from
45 Fifth Avenue on April 10.

F GROTON WATCH COMPANY,
NC., to B. D. Iola Co., Inc.

e

‘¥ ATLANTIC CITY STEEL PIER
"EFOMPANY to Rolley & Reynolds,
nc. of Philadelphia. Radio and
1edia will be used.

- v v

} ALEXANDER H. MOSSMAN has
een celected to the board of direc-

CORNELIUS D. CROWLEY, JR,,
formerly with the law firm of
Harper and Matthews, has joined
the legal stafl of RCA Communica-
tions, Inc.

SIDNEY ASCHER ASSOCIATES
have been signed Lo handle the pub-
lic relations and publicity for The
Goldman, New Jersey hotel resort.
George Schreier is the account cx-
ecutive.

STANLEY HALPIERN has been
named vice-president in charpge of
sales and new program develop-
ment for Roberls & Carr Produce-
tions, an independent radio and T'V
package firm. e was formerly with
Willinm Morrls Agency.

II-R REPRESENTATIVES, INC,,
have been engaged by KXXX, Col-
by, Kansas, 5,000-watll independent
station broadcasting on 790 kc.

WILMER S. ROBERTS and Anita
S. Goldberg have formed a new
agency, Wil Roberts Advertising at
1627 Walnut Street, PPhiladelphia.
Roberts was formerly production di-
rector of Adrian Bauer Adverlising
Apency, Inc.

JOIIN A. CASIIMAN, vice-presi-
dent of O'Brien & Dorrance, Inc,
has been clected seeretary-treasurcr
of the ageney.

MONDAY-FRIDAY
6:00 AM-6:00PM

SATURDAY
6:00 AM-6:00 PM

SUNDAY
6:00 AM-6:00 PM

FACTS ON CHICAGO’S
OUT-OF-HOME AUDIENCE

W-I-N-D IS SECOND

WITH 19.5% OF THE TOTAL AUDIENCE

W-I-N-D IS FIRST

"WITH 18.6% OF THE TOTAL AUDIENCE

W-I-N-D IS FIRST

WITH 18.3% OF THE TOTAL AUDIENCE

*kPULSE OF CHICAGO, OUT-OF-HOME SURVEY, JANUARY-FEBRUARY, 1950

"tars of Wendell P. Colton Company.
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560 KC-5000 WATTS e CHICAGO, ILLINOIS 24 HOURS A DAY e KATZ A’GENCY, INC,, 'REP,
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Bobby Benson Days

A series of personal appearances
have been scheduled for Bobby
Benson, whose radio adventures as
a twelve-year-old cowboy are heard
on Mutual network three days week-
ly (Mondays, 8 to 8:30 p.m.; Tues-
days and Thursdays, 5:30-6:00 p.m.)
Highlight of the campaign will be
Bobby’s appearance with the Ring-
ling Bros., Barnum and Bailey Cir-
cus at Madison Square Garden on
April 14th.

Officially, his tour gets under way
with an appearance in Paterson,
N. J., on Apr. 12th; then goes to
Richmond, Va. on April 15. Wilkes
Barre, Pa., has declared Sat. April
22nd, as “Bobby (Benson Day,” when

it will hold a parade and celebra-|,

tion in his honor. Bobby will lead
the parade while riding his horse,
“Amigo.” Plans are also being made
for an appearance in Philadelphia
during the early part of May.

U. N. Record Album

An album of phonograph records,
giving the story of the origin, scope,
aims and achievements of the Unit-
ed Nations is being produced at
Lake Success by Mrs. Eleanor Gard-
ner and Saul Carson, who have
formed a documentary record album
company under the name Tribune
Productions. The album will be call-
ed “This Is The U. N.” and will be
released by the end of summer, ac-
cording to Benjamin Cohen, Assist-
ant Secretary General of the U. N.
Dept. of Public Information. Among
those of the U. N. who will assist
and control the editorial content of
the album are: Peter Aylen, direc-
tor of the U. N. radio division;
Walter B. Harris, chief of the U. N.
education section; Mrs. Dorothy
Lewis, coordinator, U. S. station re-
lations, United Nations radio; and
Gerald Kean, English language ser-
wice, U. N. radio.

KTLA Claims Record
Coast Tremsmission

(Continued from Page 1)
ception of KTLA, which is 125 miles
distant, is attributed to two factors,
an exceptionally strong signal and
the location of the KTLA transmit-
ter on 5,800-ft. Mt. Wilson.

KTLA and San Diego’s only TV
station, KFMB-TV, on the occasion
of the latter’s opening, scooped West
Coast television with the first tele-
vision network hookup on May 15,
1949. The network hookup was ac-
complished without benefit of
“booster” relay transmission towers
or coaxial cable. KTLA’s strong Mt.
Wilson transmitter signal was pick-
ed up by KFMB-TV’s Mt. Soledad
tower and, in turn, beamed to the
San Diego area. Since May, 1949,
hundreds of hours of KTLA pro-
gramming have been supplied in
this fashion to KFMB-TV. NBC’s
Los Angeles outlet, KNBH, this
week began supplying programs to

KFMB-TV by the same method.

California Commentary

NEW BUSINESS

By ALLEN KUSHNER

® ® @ Those old Laurel and Hardy films on television have injured
considerably interest in the pair for @ new “live” series and this situation
may result in some suils being filed to determine whether a man's
livelihood can be injured by re-showing of his old
HO]_]_YWOOd films. . Microwave towers and coaxial cable
will supplement each other, rather than run as com-
petition, the experls say. . . . At this wriling, the Jerry Fairbanks firm
in Hollywood appears to be occupying the Number One position in
film-making for television. Hal "“Great Gildersleeve” Peary is latest to
schedule a test production for Fairbanks. . . . First large screen tele-
vision for Los Angeles is going to be installed in the famous Orpheum
Theater—and the announcement was made at a meeting of 400 exhibi-
tors called by 20th Century-Fox, At all sales and exhibitor meetings
these days, the big topic is what to do about TV. .. . Pal Branceaux,
former Schubert dance director, will be musical director for the Pollack
and Rogers Television weekly show, “Hollywood Skyroom,” featuring
Broadway and Hollywood stars, Max Pollack announced this week.

bXq bXq bXq bXq

® o @ Meredith Willson, smashing records for the Iowa In-
dustrial Fair in Des Moines, planed back to Hollywood this week
to do another series of recordings on his thrice-weekly air show.
Willson’s program was launched this week in 48 major cities with
Paulena (Carter, Walter Reed and Tex Williams as guests. . . .
The fact that one network is making “top brass” personnel
changes in its television departments here indicates that the fight
is on between the two major networks for the top spot in Holly-
wood television. . . . It is agreed that Hollywood soon will be the
country’s television center and both networks are marshalling
their strongest forces in the fight for TV supremacy here. . . .
Price bags on real estate within a two-mile radius of Hollywood
and Vine are going up and there’s a distinct feeling that another
land boom is on the way. ... CBS’ purchase of a full city block
at Sunset and Bronson is the first move. . . . Watch for a third
network to grab real estate close to Sunset and Vine. . . . Holly-
wood’s critics, having seen Garry Moore and Alan Young on TV,
are predicting that these two comics are deﬁnitély video’s “fair-
haired” boys during the 1950’s. . . . TV guest appearances currently
range from $50 to $500 but the price, within the next six months,
will be doubled or trebled. . .. Bob Shannon, Milwaukee’s gift to
radio, is about to sign a contract with a major cartoon studio to
do voices for several cartoon characters.

¥ K 0w 0%

® @ ©® Opening night of Coast League baseball in Hollywood was
a distinct disappointment to club owners. Litlle more than 5,000 fans
were on hand, which is 60 per cent under the usual season’s opener
here. . . . It's being blamed on the fact that the games were televised.

. . Frigidaire’s big one-time splash in television with Bob Hope as
emcee may lead other sponsors to feel that an occasional ““Colossal™”
on TV is better than a weekly show on radio. . . . Ex G-Man Joe Graydon,
now one of Hollywood’s brightest television stars, has built up such «a
strong following among leen agers and housewives alike that he’s now
negotiating with two major networks for @ TV radio show, too. . . .
Walter O’Keefe’s “Double or Nothing” program over NBC today
will have as a special guest, A. ]J. Croity, who is president
of the National Restaqurant Association. In addition, two winners of
the “Hollywood Weekend’ trip from Seatile will vie for cash prizes in
the "“Seattle Against The World”’ contest. . . . Jackie Gleason, currently
starred as “Riley in the “Life of Riley” video series, has just been
signed by Universal-International for a top comedy role in the "Desert
Hawk.” . Frank DeVol, of the “Jack Smith Show’ has been set to
play a string of College dates on weekends, beginning May 18 with
the Whittier College Jr-Sr prom at the Beverly Hills Hotel. . . . Natalie
Kalmus of Technicolor fame is now associated with a swank Television
set maker.
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Dealers of Metropolitan New Yoi
will sponsor wrestling bouts fr(i
Hempstead, N. Y. The 13-week co.
tract was placed by Roche, Willial
& Cleary Inc., of Chicago. Arth!
Guinness Sons Co., Inc, for Gui
ness Stout, sponsoring the “Gui
ness Telecade of Sports,” a 15-mi
ute sports reel, beginning March |

Hewitt, Ogilvy, Benson & Math
advertising agency.
The New York News who w!

minute forum program at 8 p.l
Thursdays. The 52-week contr“
was placed directly. Dynamic EleT

remote program Saturday, Mal‘lk

tion with the opening of a new D,
namic store at 1926 Broadway.
Spot business included: Standas

second spots beginning April 14. TI|
52-week contract was placed I
Compton Advertising. Jamaica Rai

ing 20-second spots beginning Mart.

Inc., for Nestles Candy Bar, renew.
ed thelr 20-second spot contract fi

agency is Cecil & Presbrey.
Participating sponsors includ!

who will use participations in tl
“Gail & Bill”
through Friday;

program, Mond:
“Little Old Ne:

days; and “The Art Ford Show
Fridays. The agency is Scheck Ac
vartising.

WXYZ, Detroit: Sun-Filled O,

early morning disc show heal
Mondays through Fridays. L. ¥
Ramsey

for the same program on a tw

chain breaks a week. Both orde:
were effective March 13, for thrc
weeks. Young & Rubicam is tk
agency. The Goebel Brewing Con
pany, of Detroit, this week launche||
a new spot campaign by orderin|l:
on WXYZ, 10 chain breaks a weel

Inc. is the agency.

Plug Easter Record
Hollywood—Capitol Records he

Cottontail.”
planted with all disc jockeys in 1«
Angeles area within two hours afte
they were sliced. Capitol also :

cards, plugging Wakely and “Pete:
Cottontail” to its entire list of dis
jockeys. throughout the Unite

States.

1
NN TT— T T

WPIX, New York: Studebak::

Or.

The 13-week contract was placed |

sponsor “Voice of the People,” a 4 |&

tronics Inc. sponsored a one-ho

25, beginning at 11 p.m,, in conne

Brands, for Instant Tea, will use 2:;

Track, through Al Paul Lefton u:!

25 through April 29. Lamont Corliglix
13-weeks beginning April 1. TIg

Shop By Mail, for nylon hosiery,

York,” Mondays; “Your TV Repori;
er,” Tuesdays, Thursdays and Sw

ange Juice has purchased five pall-
ticipations a week effective March :§
for 39 weeks, on Ross Mulholland}

is the agency. Generi;
Foods, Devils Food Mix has signe s

week participation basis, plus twy

The contract will run until April 1}
Brooke, Smith, French & Dorranci:

just placed in general release, Jin:
my Wakely's recording of ‘“Pete}'y,
The recordings well:

sending out 2,000 special Easte|

§

\\

cpge et
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DeMILLE CLAIMS ALL DIRECTORS

TeLE TOPICS |

ELEVISION, AS A MEDIUM, has pro-

duced a crop of assorted critics who
iink the easiest way to get a free pub-
city hike, is to find fault with the video
rt. Latest of the critics is an art educator
tho takes the podium to proclaim that
10ws which purport to teach children art
re really stifling the youngsters creative
bility. He offers no constructive sugges-
:ons for improving art programs and lets
is comment drop for whatever pickup may
sllow. This is only one of several forms
f publicity-seeking criticism that has
een leveled at TV recently. They range
rom opticians who dramatize the harm of
iewing TV programs to the reformer who
iews with alarm modern sophistication in
ress.

] .
l"‘BS TV HAS SIGNED United Fruit as
w sponsor of their two-hour telecast of
he Fifth Avenue Easter Parade. . .. ABC-
"V is currently distributing a hlm cata-
nague to affiliates. The catalogue, 119
rages of it, lists more than 1,000 films
uitable for TV presentation. NBC-
"V has snared Faye Emerson, ‘who will
nove over from CBS-TV on April 22 under
ponsorship of Arnold Bakeries. ... WNBT
lebuts “Spot The Sponsor” on April 17.
. WIZ-TV has signed four sponsors for
‘Mr. Magic” which bows next week. . ..
:BS will show the CIRR delegates their
TV system in operation on Thursday in
IWashington. . . . WDTV comes up with
he vital information that their staff mem-
hers represent 35 different trade schools,
-olleges and universities.
| .
JDAT MEIKLE, of DuMont’s “Magic Cot-
!l tage,” has been booked into a Loew
{Theater for a personal appearance. . .
Ralph Giffen has been appointed WOR-
$TV's sports field director for baseball. .
1don Goddard of WINS bowed on WNBT
Jvith his own news show on April 2. . ..
1.ionel Hampton does a guest shot tonight
Avith the Kirby Stone Quartet. . . . Hud-
ton' Faussett has joined the production
Jtaff of NBC-TV with the title of pro-
lucer. . . . William l. Kaufman, NBC-TV
:asting- director, has-penned.a book which
vill be brought out in May. He's also
vorking on an anthology of TV's “best”
ays.

[

WPIX SIGNED 47 advertisers during

March. . DuMont will premiere
[! ‘Starlit Time" next Sunday. . . . WCAU-
’l'V has rcncwcd Erlanger Brcwmg Co. as
“ponsor of “Fame and Fortunc.” . and
WTMJ -TV has signed Schlitz Beer as
“Lponsor of the "Schlitz Saturday Night
heater.” The Masquers Club and
»,’!crnard Schubcrt will soon present a new
fideo show, "The Masqucrs Theater,”
»vhrch will utilize the services of the more
"han 400 actors and professionals who com-

B

to throw plenty of questions.

last week.

Color-TV Cross-Examination Today
Washinglon—Cross-examination in the color-TV hearings gets under
way this morning, with Editor Donald Fink of “Electronics,”
the Joint Technical Advisory Committee, the first witness to go on the pan.
CBS has waived its right to cross-examine, but other parties are expected

IYesterday saw the introduction of a technical description of the RCA
single tubes for color by Dr. Elmer W. Engstrom, with Commissioner Rob-
ert F. Jones asking for legal testimony regarding the patents and picture
on the tube. Jones and CBS Attorney Richard Salant both leveled fire on
Engstrom, with Jones holding that he was predicting higher set prices for
single-tube color sets than RCA Chairman David Sarnoff predicted

spokesman for

Tele Webhs, Stations
Plan Easter Programs

More special television program-
ming than ever before has been ear-
marked for presentation this year in
honor of Eastertide by the major
video webs and independent sta-
tions.

Highpoint of the day’s special
programming by the webs will be
the presentation, by NBC of an hour
and one-half special variety show
to be emceed by Bob Hope under
sponsorship of the Frigidare divi-
sion of General Motors. Also high
on the viewers list will be the pres-
entation, over NBC-TV and the Du-
Mont web, of Father Peyton’s hour-
long “Triumphant Hour.”

In addition to these standout pro-
grams, the webs and stations have
scheduled a variety of special reli-
gious and entertainment programs
including the usual Easter Parade
coverages and other stand-bys.

NBC has scheduled a total of 111
hours of Easter programming.

Theater TV Growing,
Says Nathan Halpern

Oklahoma City—Theater video has
begun to grow rapidly and “with a
little luck and a lot of hard work”
the first exclusive theater TV pro-
grams may be launched before the
end of the year, Nathan L. Halpern,
television consultant to TOA, Fa-
bian, ATC and Century, said before
the Theater Owners of America,
now meeting here.

Looks Into Future

Pointing out that six months ago
there was only one theater TV in-
stallation, Halpern declared there
are 16 installations in theaters or on
order with manufacturers. Within
the next few months equipment will
be operating in Manhattan, Brook-
lyn and Flushing, New York, as well
as Boston, Albany, Toronto, Detroit,
Chicago, Milwaukee, Kansas City,
San Francisco and Los Angeles.
Other theaters and cities are con-
sidering theater video installations,
he said.

Hollywood—In order “to offer the
greatest advantage possible to spon-
sors,” KTLA has adopted-a-new_spot
announcement policy which was ef-
fective Apr. 1, it has been announced
by Klaus Landsburg, west coast di-
rector of Paramount Television,
owners of the Los Angeles station.

According to Landsburg, the new
policy calls for the acceptance of
one-minute live or film commercials
only if cither the preceeding of fol-
lowing programs is sustaining or in
the preceeding presentation is a fea-
ture motion picture.

In addition: “Between all other
programs, spot announcements shall
not exceed 20 seconds in length.

brise the club's membership.

;
i
§

Coupled with these 20 sccond spot

KTLA Adopts Commercial
Policy Banning Spot Gang-Up

announcements, 10 second station
breaks are now available on KTLA.

“Thirteen week spot announce—t

ment contracts entered into before
February, 1950, will be honored to
their expiration date; contracts for
a period exceeding 13 weeks and en-
tered into prior to February 1, 1950,
shall likewise be honored only to
the expiration of the first 13 week
period. Contracts entered into after
February 1, 1950, must be modified
prior to April 1, 1950, to conform to
the 20 second limitation, or in event
advertiserr cannot present spot an-
nouncements of this maximum
length, the contract automatically
shall be cancelled as of April 1,
1950.”

www americanradiohistorv com

Wants Juri: urisdiction
Over Live, Film
By The SDG

(Continued from Page 1)
membership had a right to represent
all video directors and said that
since these directors are directing
action moving across a screen, this
right was inherent.

DeMille’s statement was pretty
much a reiteration of a statement
made last week by George Marshall,
president of SDG in Hollywood. Its
significance was mainly that it was
stated in New York where the Radio
and Television Directors Guild,
AF of L, is the recognized bargain-
ing agent for video directors in New
York.

DeMille said that “negotiations”
between the various directors
groups are currently under way, but
he refused to specify which organi-
zations are taking part in the dis-
cussions.

Half-way through his press con-
ference, DeMille veered from the
knotty discussion of jurisdictional
rights, and stated that TV would
bring the motion picture to its full
flower as an industry. He said that
Some mechanical system (like
Phonevision) would provide Holly-
wood's film industry with its biggest
box office to date. DeMille said that
to achieve such proportions, video
and the motion picture industry
must work hand in hand.

Want Larger Discounts

Television dealers queried by the
John Meck industries regarding
their opinions of discounts on TV
receivers have voted almost unani-
mously for greater margins. The
survey was made by Frank C.
Nahser, Inc.,, a Chicago advertising
agency which withheld Meck’s
name until the replies had been re-
ceived. Of 5,000 dealers queried, 704
replied; 672 said higher margins are
necessary; 17 were satisfied with
present margins; 15 indicated no
opinion. Meck has gone on record
offering discounts up to 40 per cent
and stating that prevailing discounts
of other manufacturers range be-
tween 23 per cent and 28 per cent.

NBC Uses ‘Rear-Screen’

For the first time on NBC Tele-
vision, motion picture rear screen
projection was utilized in a com-
mercial during Admiral Corpora-,
tion's “Lights Out” program, Mon-
day, April 3. The Kudner Agency’s
client presented a close-up of tle
Admiral television selt with a mov-
ing scene of a bathing beauty cou-

test on the screen.
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WERE Signs For Football Sked

Cleveland, O. Arrangements
were set recently for WERE to carry
the Cleveland Browns football
games for the next three years. Bob
Neal, sportscaster who has handled
the airing of the games for the past
four years, will continue to do so in
his new capacity as sports director
of WERE. According to Sidney An-
dorn, station’s director, an Ohio net-
work will be set up to make it pos-
sible for the games to be heard all
over the state.

WCRB’s Boner For March

Waltham, Mass.—Recently WCRB
began a public service series, “The
Mayor Reports to the People” for
one of the dozen communities
served by the station. In the third
broadcast His Honor explained why
it was going to be impossible to re-
duce the tax rate substantially.
Dropping his quarter-hour short,
the control room filled out with an
orchestral selection that happened
to be on the turntable. The tune?
“Don’t Blame Me™!

Covers Airport Dedication

Richmond, Va—WMBG gave wide
coverage to the formal dedication of
the new million-dollar airport ter-
minal of this city when ceremonies
took place on Saturday, April 1. A
half-hour of broadcast direct from
the scene was presented on opening
day. To prepare the state for the
opening, two simulcasts were pre-
sented featuring the manager of the
airport, the chairman of the dedica-
tion committee and members of lo-
cal civic clubs here who worked on
dedication day projects.

Ambrase To Air Schoo! Program

Worcester, Mass. — WTAG (and
FM) sports editor Johnny Ambrose
will conduct a special broadcast of
stations’ regular “Know Your
Schools” series on April 22nd. The
series, presented with co-operation
from the City School Dept., features
instructors, students and board
members in school discussions.

Celebrating 15th Anniversary

Hartford, Conn.—Program man-
ager Harvey Olson of WDRC is ob-
serving his 15th anniversary with
the station. Olson joined WDRC in
April, 1935, after an acting career
which included appearances in
Broadway productions.

Appointed Production Supervisor

Cleveland, O.—WERE has announ-
ced the appointment of John
Saunders as production supervisor.
Saunders has been associated previ-
ously as director, producer and ac-
tor with other radio and television
stations here. He is well-known
here as the Coco-Cola Santa Claus,
which he played for three years on
WGAR, three years on WJW, and
last year on television for WEWS.
He has also worked at WLW, Cin-
cinnati; WFMJ, Youngstown, and
WGAR as producer and writer.

Mullen Installed As Pres.

Of Radio

(Continued from Page 1)

Carlton Hotel in New York City.
Mullen, now chairman of the board
of the Jerry Fairbanks TV produc-
tion studios, was presented by Will-
iam Hedges, retiring president of
the Pioneers.

The installa-
tion of Mullen
was one of sev-
eral highlights i
of an evening -
which brought
together a veri-
table ‘‘*who'’s
who” of broad-
casting. Wayne
Coy, chairman
of the FCC, was
heard answering
questions at a
Meet the Press
session;

[Eaiptos prmas g mia o imen)

‘MULLEN

Hans V. Kaltenborn, first
president of the RP’s, used doggerel
to give a progress report on the
club; and radio veterans from near
and far spun tales of the early days
of broadcasting.

Thomas Edison Honored

A hush fell over the grand ball-
room of the hotel when the name
of Thomas Alva Edison was announ-
ced as the first to grace Radio’s Hall
of Fame. The tribute to Edison was
read by Mark Woods, vice chairman
of ABC, and Hall of Fame commit-
tee chairman, who enumerated the
achievements of Edison. In a sum-
mation, Woods stated that Edison’s
great achievement of providing the
first methods by which electrical
energy can be distributed through-
out the world has contributed as
much as any other single factor £
all time to the radio industry.

The Edison award was in the form
of a bronze plague and a scroll
which were presented by Hedges to
Charles F. Kettering of General Mo-
tors, who received them on behalf
of the Edison Foundation. Later,
when a site for the proposed Radio
Hall of Fame has been selected, the
plaque will be mounted in the hall
and surrounded with an exhibit of
Edison’s inventions. In the annual
report, Woods summarized the work
of the Hall of Fame committee
members.

Among those attending last night'’s
dinner were:

Mr. & Mrs. Willinm Hedges, v-p NDBC,

Now York, president of the Radio Pioneers;
Carl Illaverlin, pres. BMI, Neow York; Ida

MeNcil, Pierre, S. D.; Lilinn Okun, New
York; J. E. Baudine, KDKA, Pittsburgh,

Pa.; Andrew Xaley, Washington, D. C. (&
Mrs.) ; Clair McCollough, WGAL, Lancaster,
Pa.; W. DI, Willinmson, WKBN, Youngs-
tfown, Ohio; Mr. & Mrs. Georgo Jaspert,
Boston llerald Traveler; II. J. Zane, Now
Jorsey; Julinn Skinnell, WLBR, Lobanon,
Pa. (& Mrs.); Mr. & Mrs, II. . Ilildrcth,
Mohawk Carpet DMIlls, Amsterdam, New
York; R. J. Swanecamp, NBC, New York;
Mr. & Mrs. doseph Lang, WIBG, Philadel-
phia, Ya.; James Wallen, Mutual, New
York; Mr., & Mrs. R. S. Keller, Now York;
Gerald Harrison, YWDMAS, Springficld, Mass.;
Ed Otis, Mutual, New York; Sam Ross,
New York; Victor Diehm, WAZL, Xazleton,
Pa.; I1. V. Kaltenborn, NBC, New York (&
Mrs.) ; 0. H. Caldwell, New York (& Mrs.) ;
Sol Taishefl, \Vns]nnglon, D. C.

Also, E. {. Gammons, CBS, Washlngton;

Ford; Joo Laurle, Jr.; Wayne Coy; Mr. &
Mrs. M. II. Shapiro, BMI, New York;
| Frank_Silvernall, New York: George John-
ston, NAM, New York, (& Mrs. }: Edward
Obrist, “Pl“\, Philadelphin;  Paul W,
Moreney, WTIC, Ilartford; Syiney Kuye,

‘E. B. Lyford, N BC, New  York; Irene
Wicker, New York; V. Ilanmmer; B. K,
Kellom, WVNJ, Newark, New Jersey;

Herbert Rice, Mutual, New York; D. A.

DAILY

Pioneers Club

Myor, Westinghouse, Washington, D. C.
Mrs.) s A. Lowis King, New
Bremor, Nownrk, New Jersey; Mr. & Mrs,
Frank Russell, WRC, Washington, D, C.;
Mr. & Mrs, Mark Woods, ABC, New York;
Doris Warwick, ABC, New York; llcnrlctlc
Harrison, Now York; Dorothy (‘ordon. New
York Times; ]lnrr) Ilershfield; Senator

(&
York; Irank

BMI, New York (& Mrs.); “llllnm Ensign,
New York; Thomas Cownn, WNYC, New
York.

Also, Ilnrry Wilder, WSYR, Syracuse; 0.
I'. Soule, Salt Lake City; Martin Codel,
Washington, D. C.; Mr. & Mrs. \'m(un
IInyworth, New York; Mr, & DMrs. Tom
Shirley, Now York; Jack Weldon, WWOD,
Lynchburg; Oliver Grambling, Assocm!cd
Press, Nowark; LeRoy Iinrlow, BMI, New

York; DMllton Cross, ABC, New York;
Chnrlc% A. Wall, BMI, New York; Mr. &
Mrs. Joseph l!nrnclt, New York; ]l Aker-

berg, CBS, New York; Frank Slnnton CBS,
New York; Edgar l\obn](, New York; Pat
Barnes, ABC, New York (& Mrs.); M E.
Tompkins, AMP, New York (& Mrs.); I.
R. Lounsberry, WGR, Buffalo; Mr, & Mrs.
k. C. Wentworth, BMI, New York; Agnes
Law, CBS, New York; B. E. Stahl, Wash-
ington, D. C.; Yaul Spccht, New York; Mr.,
& Mrs, Ray Gu), NBC, New York; George
Nixon, \l!C New York; J. ;\cnn New
York (& Mrs }; Waller Prcslon, New York;
Mr. & Mrs. J. Poppele, WOR, New York;
Frank DMarx, ABC, New York; Ilubl»c]l
Robinson, CBS, New York; Rol)crt Kintner,
ADBC, New 1ork Norman Reed, WWDC,
Washington, D. C ; Ben Strouse, “nﬂhim:-
ton, D, C.; Clure 0“cn, ABC, New York;
Raymond Gaul, WRAW, Reading, Pa.

Also, Joseph A. Bier, WO, New York;

George Frey, NBC, New York; Isabell
ShafTer, “SJQ Winston-Salem, N, C.; Idel-
In Grindlay, Mutual, New York; II. Neu-

mann, WNYC, New York; A, L. Alexander,
Mutual, Now York; Russ Johnston, Jerry
Fairbanks, New lork Bruce Robcrtson
Broadeasting, New lork Dorothy Lewis,
U. N.; Kurt Jadassaling H N. Stovin, le-
ada; Glenn D. Glllett, Washington, D, C.;

Arthur Daly; John V. L. Iogan, Now lork
J. D’Apostino, NBC, New York; Ed\\nrd
Cullen, NBC, New lork- Kenneth Cooks,
WGBJ, Seranton; Clyde Wagoner, General
Electric, Schiencetady.

Also, Choster Rackley, NBC, New York;
d. Woods, Jr., NBC, New York; Ilarvey
Haye; Carleton Smith, NBC, New York;
Clmrlos F. Kettering, Edlsnn Foundation;
Trank White, Mutual; Abe Schcchtcr
Mutunl; Arthur I‘cldmnn. Mutual; Martha
Rountree; Larry Spivak; Elmer Davis; Jobn
Kennedy; Larry Lcsueur,. Mike Dann, NBC
press dept.; Charles Rutterfield, Assocmtcd
Press; Snm Knufmnn, NDBC; Ben Gross,
Daily News, New York; Gerry Franklin,
Billboard, New York; Tom Kennedy, Times,
New 1ork Frank Burke, RADIO DAILY,
Now York; Louis G. Cnld\\oll Washington;
and Jim Logan, Elliott Sanger, Clnronce
Doty, Edith Dlck, Ted Streibert, Ben Lar-
fon, Robert J. Burton, Al Micol, represen-
tatives and gncsls of BMI, New York.

Revival Time On WJZ

On Easter Sunday, WJZ will be-
gin the first in a 52-week series of
religious broadcasts titled, Revival
Time, under the sponsorship of the
General Council of The Assemblies
Of God, Springfield, Mo. Revival
Time, a half-hour broadcast each
Sunday morning from 7:30-8: 00 a.m.,
EST, will feature music and singing
by a choral group as well as a week-
ly sermon. Walter F. Bennett Com-
pany of Philadelphia is the agency
representing the General Council Of
The Assemblies Of God on this 52-

} BEHIND THE MIKE

ALPH NARDELLA WHOM”'/

sales manager, rounding out hl-?ﬁ
21st year in the foreign languagi¥
sales field this month. :

Bobby Colt, Admiral Record;
singing star, appeared on 9 dis
jockey shows and 6 vet hospita
dates during a three-day stay frf!
Chicago.

Bill Tabbert'’s name for the dlS(
jockey audience: Radiowls.

Bill Callahan, who clicked on thd
Milton Berle show has been red
signed for another appearance nex:
month, j

In honor of the ‘regulars’ fromi|
WPIX, McCarthy’s steak house
which is located near that stationi
has designated one of its corners al
the Wpixie corner. [

Mel Freud, president of TO) k
Guidance Council, rates a nod foil
his enlightening interview on Bar-;
bara Welles’ WOR program regard-
ing the importance of the propel! B
selection of toys for children every-"
day, all year round, and not only on
Christmas.

Harlem’s Club Baby Grand Jam-{ :
ming 'em in with WHOM’s Willie[.
Bryant and Ray Carroll’s “After—f_',
hour Swing Session” originating:ir‘
from there.

The Lee Norman Trio, currently],,
featured at Kenneth MacSarin’|.
supper club at the Headquarters)™
Restaurant, will make their videof
bow on Arthur Godfrey’s Talent)v
Scouts. 4y

- Nancy Donovan turning ’em away"“
‘at the Persian Room of the Plaza. i

Herb Sheldon’s ten weekly pro-w
grams via WJJ two-a-day are win-
ning a top niche in the comedy spot-‘

);
il 7

=_w =

-

light for the lovable wit. He’s come!
a long way since the days he was-ai
semi straight man on Ransom Sher-
man’s “Club Matinee” in the 1ong|
ago.

Alan Benson, H’'wood - satmst’; :
making his local nite club bow at
the Three Deuces, is a natch for tee-
vee—handsome and funny. l

The Fred Elden PR outfit has'l
been hired by G. A. Richards, of,
WJR, Detroit, to present his side oI
the story to the public and, indi- H
rectly, to the FCC. '

— I
European Trip Offered f%z
A trip to Europe and a visit to thef
One World meeting on the Itahan* N
Riviera in August, 1950, are bemg(“
offered by the One World Commit-:
tee to the person submitting the[f
“most intelligent question” in thel
first six weeks of a new program,; u‘~
Stop the News, which began Aprxl‘
1 from 9:30 to 9:45 p.m. over WINS.
Em-cee of the show is Lisa Sergio
who will read bulletins from thel]
news wires. Three panel members
will ring a buzzer whenever they!
have questions callmg for additional
comment. f
Miss Sergio may be queried also
by mail or phone with the prize go-!
ing to the best question. Sponsor of}
the show is the Workmen’s Mutual!

/

week contract.
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NBC SELLS NIGHTTIME RADIO SERIES

Brand Names Leaders Hold N. Y.

Dver 1 000 Attend
Waldorf Confab
Yesterday

Over 1,000 top names from
;he business and entertain-
‘nment world gathered in the
‘Waldorf-Astoria’s Grand Ball-
soom yesterday to mark the
ifth annual “day” sponsored
y the Brand Names Founda-
[tion. Principal addresses were
wiven by Louis B. Mayer, vice-
vpremdent of Loew’s Incorpo-

(Continued on Page 3)

Hearmg g Tues. On Bill
Hiffing Track Reports

i Washington Burcan of RADIO DAILY
. Washington—Sen. Ernest W. Mc-
Farland of Arizona, chairman of a
special Senate Interstate Commerce
“sub-committee to investigate the use
of interstate facilities in gambling.
rannounced last night that he will
begin hearings Tuesday on the new
‘bill offered last week by the Attor-
‘ney General. The bill would ban the
; (Continued on Page 3)

Network Radio Billings
= Declined In February

Radio billings for February, this
year, have showed a loss of almost
a million dollars over web billings

~in the same period last year, it has

‘been revealed by the Publishers In-

{formation Bureau. 1950 February
(Continued on Page 3)

3,000?

Washington — Forecasting an
attendance greater than that of
last year, NAB Secretary-Treas-
urer C. E. Armney, Jr., revealed
yesterday that 514 broadcasters
have already registered for the
management conference of the
NAB convention April 17-19 at
Chicago’s Hotel Stevens. It is
very likely the total attendance
will run close to 3,000.

United Nations Radio Code Planned

A United Nations code for radio which will glve both siations and
neiworks the privilege of soliciting commercial sponsorship of programs
originating at U. N. headquarters or during the Geoneral Assembly is
nearing completion and will be presented to the NAB convention for
acceptance. The Code, subject to the approval of the broadcasters, will
define types of sponsorship acceptable to United Nations and will offer
some suggeslions for good taste in presentation. The prospect of com-
mecial sponsorship of U. N. activilies is expected to
domestic use of the organization’s programs.

increase the

Benny Staying Puf
At (BS, Says Weh

Jack Benny is under exclusive
contract to CBS and reports that he
might move over to NBC as a tele-
vision performer are ‘“out of the
whole cloth,” a CBS spokesman said
yesterday. His statement was in re-
ply to a story which appeared in
the trade to the effect that Benny
and Edgar Bergen were moving
back to NBC.

The CBS spokesman said that
Benny, the American Tobacco Com-

(Continued on Page 7)

Rivers Repeats Charge
Re Georgia 'Monopoly’

Washington Bureau of RADIO DAILY

Washington—E. D. Rivers, Jr., re-
turned to the battle with the Savan-
nah Radio Council this week as he
charged the five existing Savannah
stations with “trying to perpetuate
a monopoly. . To keep further

(Continued on Page 2)

Nash Buying Spofs
On Radio-TV Stafions

Placement of a four-week spot
campaign by the Nash Motors divi-
sion of the Nash Kelvinator corpor-
ation, Detroit, on ABC owned and
operated radio and TV stations was
announced yesterday.

Geyer, Newell & Ganger, Inc. of
New York is the agency for all the
Nash Motors schedules, each of
which cover a four-week period.

On the West Coast, Nash Motors
will use both KGO and KGO-TV,

(Continued on Page 2)

BAM Incorporation
Papers Being Circulated

Incorporation papers for the new-
ly established Broadcast Audience
Measurement, Inc., successor to
Broadcast Measurement Bureau, are
now being circulated amongst those
individuals who will serve as in-
corporators. The papers have been

(Continued on Page 8)

Suppose We Up TV To UHF,
Muses Coy At Color Session

Washington Bureait of RADIO DAILY

Washington FCC «Chairman
Wayne Coy threw the TV hearings
into a tizzy yesterday as he asked
Chairman Donald Fink of the Joint
Technical Advisory Committee how
he would like a decision to move

all of television out of the VHF to|

the UHF. No other member of the
Commission pursued the same idea,
and it was generally believed that

Coy was merely testing Fink for a

reaction, without seriously planning
to try to lead the Commission to
such a course.

Coy announced that the Commis-
sion will go to New York on April
26 as guests of CBS to view the
operation of the new <CBS dot-
interlace system in the laboratory.

He also called upon CBS, RCA
and CTI to supply the Commission
with information on the cost to

Conference

General Mills Buys
Summer Sked
Of 65 Shows

Purchase of 65 summer
nighttime half hour periods
over the full NBC network at
an estimated time and talent
cost of around $2,000,000 by
General Mills was revealed
yesterday. The deal, marking
the largest block sale of night-
time radio of 1950, was con-

sumated by Niles Trammell
(Continued on Page 3)

De Mille, SDG Plans
Bring RTDG Comment

Cecil B. De Mille and the Screen
Directors Guild are in “for an all
out fight” if they attempt a jurisdic-
tional raid on the Radio and Televi-
sion Directors Guild, A.F. of L.,
Lester O’Keefe, national RTDG
president, said yesterday in reply to
De Mille’s sweeping jurisdictional
claim over TV directors, issued the
previous day.

A RTDG spokesman said that be-

{Continued on Page 7)

Cottone Protests Further
Extension Of Hearing

Washington Burcau of RADIO DAILY
Washington—FCC General Coun-
sel Benedict P. Cottone asked the
Commission yesterday for a second
time to take steps to speed up the
(Continued on Page 3i

Will Discuss Lincoln

BMI president, Carl Haverlin
will be one of several speakers
taking part in a discussion of the
book. Lincoln Collector, on the
final broadcast of the Algonquin
Roundtable over WNEW on Fri-
day. April 7 from 10 to 10:30 p.m.
Others taking part in the findle
of series on famous books are: k
Rheinhold Luthin, Columbia ‘U'; I
Roy Meredith, Lincoln biographer.

(Continued on Page 7)
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NEW YORK STOCK EXCHANGE Net

e

High Low Close Chag.
ABC ............ My N N ...,
Admiral Corp. .... 30 29% 2975 + 3%
Am Tel. & Tel.. 1547{5 15415 15434 ......
CBS A .......... 5% 35/4 35l —
CBS B .......... 3574, { 3514 ......
Philco ........... 4234 4% 421, 4+
RCA Common .... 18V 1733 18 -+ 14
Stewart-Warner ... 1575 155% 1555 ......
Westinghouse 343 34 343 + 34
Zenith Radio .. ... 65% 637 64% -+ %

OVER THE COUNTER

Bid  Asked
DuMont Lab, ............... 2134 2234
Stromberg-Carlson . ......... 1534 174

Lattimore Testimony On ABC

Highlights from the testimony of
Owen Lattimore before a Senate
sub-committee in which he seeks to
refute the charge of Sen. Joseph
McCarthy that h is prno~Communist
will be broadcast tonight in a spe-
cial half-hour show on ABC from
10:30-11 p.m.

RCA INSTITUTES, INC.

A Service of
Radio Corporation of America
One of the leading and oldest schools
of Radio Technology in America, of-
fers its trained Radio and Television
techniclans to the Broadcastlng In-
dnstry.
QOur graduates  have
1st Class Telephohe License.
Address inquiries to
Placement Director
RCA INSTITUTES, Inec.

850 W. 4th St,, New York 14, N. Y.

'« COMING AND GOING =

ALAN REED, featured on “'Life With Luigi”
and My Friend Irma’ over CBS, arrived in
New York yesterday. He'll spend a short vaca-
tion here.

RAY TROTTER, crstwhile station rcr who
now is active in thc television field, will leave
this cvening for a weck-end at Candlewood
Lake, Conn.

ART FORD, disk jockey on WNEW, and the
ubiquitous BUDDY BASCH, publicist, returncd
this week from Paris, via BOAC.

CHESTER BERGER, assistant news cditor in
the television department of CBS, has left for
Los Angeles on business.

ANDREW " M. WISWELL, vice-president of
Associated = Program Service in chur?e of
recording, is in Chicago to tape scveral Dick
Jurgens tunes and some jazz numbers.

NAT GREEN, Chicago representative of the
Ringling Bros. -Burnus & Bailey Circus, was_ in
New York yesterday for last night’s opening
of the big show now holding forth at Madison
Square Garden.

JOHN CLEARY, producer of “Duffy’s Ta-
vern,”’ s cxpcctcd in town today to sclect
pluycrs who will return with him to Puerto
Rico, where the show is produced.

HELEN SIOUSSAT, director of talks for the
Columbia nectwork, is back in town following
a trip to Wushmgton, where she spent a week
on business.

FRED de JAAGER, chicf engincer of Empire
Broadcasting Corp, tomorrow will be in Chi-
cago to attend the special NAB deliberations
secking to establish recording standards for
the industry.

Nash Is Buying Spots
On Radio-TV Stations

(Continued from Page 1}
ABC’s San Francisco owned and op-
erated radio and television stations,
respéctively. The radio schedule on
KGO starts on April 13 and covers
a total of 36 announcements, and on
KGO-TV, the four-week schedule
calls for ftwo spois a week startmg
April 14.

In Chicago, two separate schedules
have been placed on WENR-TV,
both covering four participations
each week, with the first schedule
starting on April 15 and the second
on April 18.

A total of 32 spots will be used by
Nash Motors on WXYZ-TV, Detroit,
under two separate contracts placed
on the station. The first schedule be-
gins on April 13 and the second
starts on April 17.

Good Friday Programs

Bach chorales and other seasonal
music have been programmed by
NBC and Mutual on Good Friday,
rendered by four outstanding choral
groups from across the nation. The
Los Angeles Adult Chorus wof 400
mixed voices will weave music
throughout a story of the Easter
holiday, narrated by Vincent Price,
10:30-11: 00 a.m., =and the Miami
Senior High School Chorus will fill
a half hour slot at 4:30 on the Mu-
tual network. Picked for NBC pro-
grams are the South Denver High
School Choir (6:20-6:45 p.m.) and
the Concordia College Choir of Riv-
er Forest, Il., (11:30-12:00 mid-
night).

Plan Chicago Meeting

Heading a contingent of top ABC
execs who will attend a meeting of
the network’s Stations Planning &
Advisory Committee in Chicago on
April 16th will be: Edward J. Noble,
chairman of the board; Mark Woods,
vice-chairman; Robert E. Kintner,
president; Robert H. Hinckley, vice-
president; Ernest Lee Jahncke, v-p
in charge of stations, and Joseph H.
McDonald, v-p, secretary, and gen-
eral attorney. This date has been
selected for the convenience of net-
work wofficers wishing to attend the
NAB convention afterwards.

Rivers Repeats Charge
Re Georgia ‘Monopoly’

(Continued from Page 1)
competition out of Savannah.” The
council asked the FCC t{o hold a
hearing on its grant of a new con-
struction permit for Savannah +fo
Rivers, son of a former Georgia
Governor and licensee npf WEAS,
Decatur, Ga. )

Counsel Philip Baker for Rivers,
pointed out that none of the Savan-
nah stations has filed individually,
and charged that the council has no
standing before the Federal Com-
munications Commission.

In his petition, Baker included an
affidavit by Robert W. Mann, Jr,
vice-president of the Savannah Ju-
nior 'Chamber of Commerce. Mann
said he appeared before the Savan-
nah Radio Council in February on
another matter and that while there
“he heard certain discussions about
the (Rivers) application.” Deponent
avers that he heard Harbin Daniel
of WSAV and a member of council,
tell the chief engineer and another
engineer from WTOC to contact
other radio broadcasting people out-
side Savannah, and attempt to get
them in some manner to protest the
Savannah application of E. D. Riv-
ers, Jr, on any kind of g technical
interference basis.”

Will Air Awards

The annual gathering and award
ceremonies of the American Theater
Wing on Sunday, April 9 will be
aired by Mutual from the Grand
Ballroom of the Waldorf-Astoria
Hotel. Helen Hayes will make the
presentations in the fields of acting,
music, crafts and others. Mrs.
Eleanor Roosevelt will also take
part, presenting a “surprise award.”
Broadcast will be from 11:30 to
11:45 p.m.

For Fishing Fans

A daily report on fish and fisher-
man will be given over WINS in a
new series of programs, beginning
Monday, April 10 from 6 to 6:30 a.m.
Ray Hayes will write the half-hour
show, The Fish Are Running, while
Art Scanlon will do the broadcast
featuring popular records and ang-
ler’s items.
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Sparrow

Bird experts say that this is not
the normal way for a sparrow to
take a nap. = But this smart little
sparrow is happy as a lark on the
special bed made for him by the
kind lady who adopted him.

If you’re a time buyer, you can
.be happy as a lark about radio
advertising in Baltimore. It’s so
simple! Although there are many
stations, there’s just ONE BIG
BARGAIN BUY.

..And that buy is W-I-T-H, the
big independent with the &ig audi-
ence. W-I-T-H delivers more
listeners-per-dollar than any other
station in town. That means that
just a LITTLE money goes a
LONG way on W-I-T-H.

So if you want to be happy as
a lark about low-cost radio results
in Baltimore, use W-I-T-H. Call
in your Headley-Reed man and
get the full story today.

WITH

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Haadley-Reed
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NB( Sells Gen. Mills
Summer__NiIe Series

{Continued from Page 1)
and Harry Kopf, representing NBC,
with Lowry R. Crites, dircctor of
media for General Mills.
~ Plans call for devoting the 65
half-hours to plugging cereal foods.
The scries will extend over a period
beginning May 1 through Septem-
ber Tth.
{ Several NBC half-hours are ecar-
marlked for the General Mills spon-
isorship, Among them are Radio City
iTheater, Night Beat, Dangerous As-
'signment, The Falcon, Christopher
London and the Henry Morgan
show. Other half-hour programs,
currently sponsored, but available
for summertime sponsorship will be
included in the General Mills sched-
ule.

The deal is regarded important in-
asmuch as it marks NBC’s imple-
menting of a plan conceived by
Kopf to do some aggressive low cost
package selling. It indicates too that
General Mills, a major user of all
media, has faith in nighttime radio
as a medium of producing cereal
sales.

Network time costs for the series
are estimated at around $1,500,000
with another $500,000 going into tal-
ent and production. Six half-hour
programs will be heard weekly dur-
ing the summer series.

Cottone Protests Further
Extension Of Hearing

- (Continued from- Page 1)
Los Angeles hearing on qualifica-
tions of G. A. Richards to hold radio
licenses. Richards is controlling
stockholder in KMPC, Los Angeles,
WGAR, Cleveland, and WJR, De-
troit.

The hearings were adjourned Sat-
urday until September 6 by FCC
Hearing Examiner J. Fred Johnson,
but Cottone has asked that he re-
verse that decision. This would pave
way for appeal direct to the Com-
mission when and if Johnson denies
the motion. Commission counsel
Fred Ford had also asked a 30-day
recess, but was overruled by John-
son. Cottone said in his petition yes-
terday that Richards counsel had
not indicated any need for so much
time as would be provided by the
five-month delay to prepare the di-
rect case for Richards.

Johnson had indicated two weeks
earlier that he might adjourn the
case until after the summer, and
Cottone petitioned the Commission
then to instruct him not to do so.

Mueller Gets Award

A Headliners’ Club Award for 1949
has been presented to Merrill Muel-
ler, manager of NBC’s London news
| office. Mueller was given the sole
. award in radio while 16 others were
awarded to leaders in fields of news
dissemination. Mueller’s award was
for “consistently outstanding foreign
news broadcasts from London dur-

rated and Dr. Robert A. Millikan of
tlie California Institute of Technol-
ogy.

Especial praise for radio’s role in
awakening the American people o
threats from within and without
was given by Mayer who declared:
“Thank God for the vigilance of the
American press and radio, that they
have awakened us, I hope, before it
was too late.” The Locw’s official
asked for further support of the
media to tell the people the truth of
our form of government. Calling
upon business to protect our way of
life, Mayer concluded: “Let us not
be so occupied with our own indi-
vidual interests that we have no
time to-look out for the perilous
shoals ahead. It may be later than
we think.”

Millikan, speaking on atomic ener-
gy, said that we were closer to col-
lective security “than we have ever
been in my lifetime,” and urged
business to extend its industrial
concept of voluntary cooperation to
the realm of international relations.

Calvert. Honored

In addition to twenty-one awards
which were made to manufacturers
at the luncheon, James H. Calvert,
president of Joske's of San Antonio,
Texas, was given the second annual
“Brand Name Retailer of the Year”
award.

Presiding over the session was
Henry E. Abt, president of the
Foundation. It was announced that
he had been re-elected for the com-
ing year and that Donald B. Doug-
las, vice-president of The Quaker
Oats Company was re-elected chair-
man. Major General Julius Ochs
Adler of The New York Times and
W. T. Holliday, chairman ;of The
Standard Oil Company of Ohio were
also re-elected vice-chairmen while
John W. Hubbell, vice-president of
the Simmons Company was re-elec-
ted chairman of the executive com-
mittee and Galvin K. MacBain of
the Bristol-Myers Company was re-
named treasurer.

New Directors Elected

Announcement of election of new
directors to the board was also
made. They are: J. Davis Danforth,
executive vice-president of BBD&O;

Mayer And Millikan Guests
Of Brand Names IF'oundation

(Continued from Page 1)

‘| sultant and president of the newly
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Palmer Hoyt, publisher of the Den-
ver Post; Barry T. Leithhead, presi-
dent, Cluelt, Peabody & Co., Inc.

Rudolf J. Schacfer, president, T &

M Schacfer Brewing Company; Ed-
ward A. Schirmer, executive vice-
president of Crowell-Collier IPub-
lishing Company; Frank K. White,
president of MBS; and William G.
Werner, public relations manager of
Procter & Gamble. New directors
named by trade associations to the
board arec: IEdward T. Batchelder,
ANA vice-presideni; William Eaton,
president of American Home Mag-
azine; Harold P. Kurzman, presi-
dent of Lily of France, Inc.; Maur-
ice B. Mitchell, BAB director, and
Emil B. Sorenson of Sorenson &
Davis, San Francisco.

Others representative of their par-
ticular fields continuing on the
Foundation’s board are: Roy W.
Peet, manager, Association of Amer-
ican Soap & Glycerine Producers,
Inc.; Paul S. Willis, president, Gro-
cery Manufacturers of America, Inc.,
and Holliday, representing the pet-
roleum industry.

Directors Re-Elected

Incumbent directors of the Foun-
dation who were re-elected to the
Board for two years are: Mr. Hub-
bell; Charles T. Lawson, vice-presi-
dent, Nash-Kelvinator Corporation;
Richard H. Lippincott, vice-presi-
dent, Holeproof Hosiery Co., Mil-
waukee; George S. McMillan, vice-
president, Bristol-Myers Company
and W. W, Wachtel, president, Cal-
vert Distillers Corporation.

Directors previously elected whose
terms continue until 1951, include:
Mr. Douglas; Frank M. Folsom,
president, Radio Corporation of
America; James Hill, Jr., president,
Sterling Drug Inec.; Theophil H.
Mueller, president, Julius Kayser &
Co., New York; and George E.
Frazer, president, National Transi-
tads, Inc.

General Adler was re-elected for
one year to fill out the term of A. O.
Buckingham, merchandising con-

formed advertising service, “Memos
for Men.” Mr. Buckingham, former
chairman of BNF’s Board, became a
life-time, honorary director.

Stars Signed For Special
Crosby Broadcast On CBS

Bob Hope, Dorothy ILamour and
Pittsburgh Pirates slugger Ralph
Kiner have been signed for “Wel-
come Back, Baseball,” the special
one-time broadcast emceed by Bing
Crosby which will be presented over
the CBS radio network, Saturday,
April 15, 10:00-10:30 p.m., under
the sponsorship of General Mills.

Also featured on the broadcast
originating from Hollywood, and
which is planned as an annual fea=
ture by General Mills, will be John
Scott Trotter’s orchestra and the

i ing 1949.”

Jud Conlon Rhythmaires.

WHDH Reports Sellout
Of Baseball Adjacencies

‘Boston — Indie station WHDH,
Boston, has announced a sell-out of
all ballgame adjacencies weeks be-
fore the season gets under way.
Contracts by 13 national and local
advertisers calls for several sports
features accompanying the coverage
of 200 games. “Play Ball,” a fifteen
minute sports quiz has been set-up
to capitalize on pre-game listeners.
Before games in Hub ball parks
Community Opticians and Wash-
burn Candy will alternate sponsor-
ship; this slot before out of town

Hearing Tues. On Bill
Hitling Track Reporis

(Continued from Pago 1)
broadecast of any information on
race resulls until at least one hour
after the finish of the race. McFar-
land declared, as he announced the
hearings to the Senate yesterday,
that:

“Scrious constitutional as well as
practical legal questions are hrought
to the fore in the consideration of
any legislation such as this which
involves, directly or indireetly, the
First Amendment to the Constitu-
tion. To help clarify these guestions,
our committee will call before it for
testimony initially the Attorney
General of the United States and the
lIon. Wayne Coy, chairman of the
Federal Communications Commis-
sion. Thereafter, we expect to call
other witnesses, including represen-
tatives of press services and others
who are directly interested in the
transmission of news.”

Network Radio Billings
Declined In February

(Continued from Page 1)

gross billings amounted to $15,373,-
547 as compared with $16,118,658 last
year.

According to PBI, CBS was the
only web to show a gain over the
year with $5,599,079 billed during
February this year compared with
$5,315,910 in the same 1949 month.

Revenue drops in February gross
billings at the other networks
amounted to: ABC, 1950, $3,168,391
as against $3,845,658 in 1949; Mutual
showed a revenue of $1,401,403 this
past February as compared with
$1,677,258 last year; and NBC drop-
ped from $5,279,832 in February,
1949 to $5,204,674 in February, 1950.

For the first two months of 1950,
the combined web billings amounted
to $32,458,587 compared to $33,833,-
744 for the first two months of last
year.

AP Broadcasters
Elect In Alabama

At a recent meeting of the Ala-
bama Associated Press Broadcasters
Association in Montgomery, Howard
Martin, newscaster of WALA, Mo-
bile, was elected president to suc-
ceed W. Emmett Brooks of WEBJ,
Brewton. C. O. Liles of WDMLS,
Sylacauga, copped the vice-presi-
dency, and AP radio staffer Lamar
Mathews, secretary. Named direc-
tors were: Bert Bank, WTBC, Tus-
caloosa; Eloise Hanna, WBRC, Bir-
mingham; Henry P. Johnston,
WSGN, Birmingham; and F. E. Bus-
by, WKRG, Mobile. Martin’s first
move as president was to name a
News Study Committee composed of
Bill Needham, WTBF, Troy, Elmer
Salter, WAUD, Auburn, Gene Plum-
stead, WSGN, Birmingham, Daven-
port Smith, WBRC, Birmingham,
and Lee Gooch, WSFA, Montgom-

games was bought by Stormaster.
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Jack Berch atop some of the
5 million Charistmas cards
which were sent to one of his

NBC morning listeners.
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IME IS BIG TIME

JACK BERCH, Prudential’s Singing Star, is perched on a mountain of

mail—proof of the power of radio in moving people to action.

A Canadian listener wrote Jack: Berch telling him of her need for used
Christmas cards. She wanted the cards for scrapbooks which are sent to

African leper colonies.

Berch’s brief, one-time stirring appeal on his morning NBC program

@ ‘ went straight to the hearts of listeners all over America.

More than 5,000,000 Christmas cards were contributed by over half-a-

mallton people. The cards arrived via 370 bags of mail and thousands of
pounds of freight and express packages. .. and the mail is still coming
at the rate of 6 to 8 bags daily.

Such is the POWER AND APPEAL of network radio today. Such is the

--~----listener loyalty advertisers can depend upon when they use NBC.
]

America’s No. 1 Advertising Medium

THE NATIONAL BROADCASTING COMPANY

A service of Radio Corporation of America
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By ALLEN KUSHNER

GENT Scrappy Lambert is audi-

tioning a new audience partici—
pation show, “Grandma’s Holiday,”
within the next two weeks with
Bob (Shamrock) Shannon as the
emcee. Lambert is readying it for a
summer replacement sale.

Cy Howard will proceed fo New
York after leaving Milwaukee on
April 12th. “Life with Luigi,” which
is produced by Howard and directed
by Mac Benoff will be broadcast
live from Milwaukee on Tuesday,
April 11th.

The Pat O’Brien family, Mrs. Bob
Hope and children and Roddy Mec-
Dowell are being filmed at Jerry
Fairbanks Studio in the “The Tri-
umphant Hour” ielefilm which is
being readied for Easter showing.

Norman Corwin’s Documentary
“UT"” which was previewed at Don
Lee-KHJ last Wednesday night to
an audience of big-name film and
radio stars made a terrific hit. The
program which is sponsored by the
United Nations and will be released
on MBS will again call attention to
Corwin’s genius in producing and
directing these fine presentations.

Drop In Revenue Reported
By Stewart-Warner Corp.

Chicago—A million-dollar drop in
profits from a net of more than $3-
million in 1948 has been reported by
the Stewart-Warner Corporation in
a letter sent to stockholders over the
past weekend. The net for the year
was $2,163,106 amounting to $1.67
per share of $5 par value common
stock while sales for the year end-
ing December 31, 1949, were $54,-
609,713, falling from $72,534,085 in
1948.

The decrease was “due in part to
the mild weather that marked the
winter season in most parts of the
country,” according to James S.
Knowlson, president. He also re-
ported that the low level of inven-
tories resulted in an increasing per-
centage of new orders being sup-
plied out of current production.

Get Power Increases

Two of ABC's Pacific Coast sta-
tions—KPQ, Wenatchee, Wash., and
KUGN, Eugene, Ore.—will increase
their power under permits received
from the FCC. KPQ increase is
from 1000-watt operation fulltime to
5000-watt fulltime on 560 kilocycles.
KUGN step-up is from 250-watt
power to 1000-watts, and a change
from 1400 kilocycles to 590 kilocy-
cles.

“KNOW HOW"” FOR HIRE

Radio-Ty assistant, 30; production, direc-
tion, programming, talent management—
casting, advertising background; seeks po-
sition with advertising agency or radio-Tv
station. Write RADIO DAILY, Box 124,
1501 Broadway, New York 18, N. Y.

By SID WHITE
Man About Manhattan. . .!

® ©® ¢ ONCE OVER LIGHTLY: A new low in plunging necklines
was reached on a wellknown TV show last week during a “guessing
game” program, In acting out a charade, a famous H'wood beauty's
neckline took such a plunge that the cameraman blanked out just in the
nick of time. . . . Greatest conference room wit in the music biz is
Kate Smith’s mentor, Ted Collins, Ted's way with a story and “takeoffs *
on the showbiz giants he deals with are legendary—when you catch
him away from his microphone role as a serious commentator. . . . The
best television show that people never get to see is Milton Berle rehears-
ing his Tues. nite Texaco program. Milton, a combination of director,
producer, writer and comic, gets more applause from the dozems of
watchers than the performers. He even tosses in a strip tease as he
bounces openly from his street clothes into his director’s windbreaker
and corduroy pants. A versatile gent, that Berle, . . . The town’s buzzing
about the new success of the romantic gypsy violinist Emery Deutsch,
who is bringing his band into the Rondez-vous Room of the Plaza.
Emery. whose WPAT classical disc jockey stint Is clicking big, attrib-
utes it all to the upsurge of gypsy music among the continental set and
predicts it may elbow the declining rhumba craze right out of the spotlight.

Ad Ad Ad Ad
You can have Bing, Frankie & Dick,
Gimme the crooning of Uncle Nick.
. JIrv Cahn

Ad Ad Ad Ad
® ©® ©® ABOUND TOWN: Cyril Armbrister has signed Dorothy
Kilgallen to play the role of Dorothy Kilgallen for the April 22nd broad--
cast of “Chandu, the Magician,” which is prelty good type casiing.
{Dorothy is featured in the scripts plot that day). . . . Johnny Morgan
will emcee “Detect and Collect” when it returns to the air via TV on
the 17th on NBC. Deal was packaged by Mildred Fenton. If the network
approves the one-shot audition, which will be seen by home viewers,

Pome:

the stanza will get going shorlly thereafter on a sustaining basis. . . .
Beatrice Kay was dynamite on the Berle show Tues. nite. The little lady
is one of the grealest entertainers around today. . . . Harvey Stone set
for a Palladium date in Sept. . . . Robert Q. Lewis starts an informal
once-a-week 15-minute TV series on the 14th for Ammident. (This is ihe
2nd sponsor he’s snared in a week. Columbia Records just bought the
2nd half of his “Show Goes On” TV'er). ... Its an 8 and 12 lb. daughter
for the John Coburn Turners. He's manager of ABC’s script and program
promotion dept. . . . That zingy piece Ben Gross wrote for Collier’'s on
“American Forum of the Air” is being tramslated into Japanese and will
appear in a flock of periodicals there. Incidentally, that handsome time-
piece the dean of radio eds is sporting these days is a gift from the
Ddily News management on Ben’s 25th year with the paper.
looking forward to the next 25, Ben.

Ad Ad * *
® o o Buddy Rogers plays his first New York niteclub date
in years when he opens Easter Sunday nite at the Latin Quarter.
The last time Buddy headlined a bill at a local nite spot, the
Latin ‘Quarter was the site of the famous Cotton Club. A lot of
water has passed beneath that well-known bridge since then, but
Buddy is still the ‘“peepul’s cherce” and a top favorite, thanks to
a whole new generation of fans he won through his “Pick a
Date” air show and frequent TV appearances. A smart sponsor
could do a lot worse than grab our Buddy for a television series.

A A ¢ A

Here’s
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CHICAGOD

By HERB KRAUS

!
OMETHING new will be added tlfl"
WBKB's programming next wee;
when women wrestlers take to th
cathode tube. Banned by law in 1111
nois, the lady grapplers will b ‘
kinescoped in from Cmcmna?j
through the courtesy of Belmor:;
Radio and TV. Beaumont and Hohd
man is the agency. The gals can b’
seen from 10:45 to 11:45 p.m. evers
Wednesday begmnmg the 12th. f

’/

Charles A. Pratt joins the salef}
staff of WAAF this week fresh frorph?
the display advertising departmer: u

f
mer amateur heavyweight boxin]l|.
champion and cow-poke, two attrii;.
in good stead selling space. .

WIND will broadcast the Cubsi;
Sox City Series April 14-15-16 wit
Chesterfields behind the tab. Al
games will begin at 1:25 p.m. OD,
Tuesday, April 18, the. Cubs wily,
give a play-by-play account dlrec}i
from Crosley Field.

“The Loyalty Investigation — ! l
be WIND’s Forum of the Air subi
ject this Sunday. It will featur
three members of the America:
Roger Baldwin, retiring national diy
rector. |

WGN-TV-will show a special pub,:
lic service film on how to vote or:
the new voting machines this Sun
day from 5:00 to 5:30 p.m. Approxi
ing places will use machines at thif;
primary April 11. '

$121.50 - Plus Tax

of the Chicago Tribune. He is a for
butes which will no doubt serve hlr[i(
Bert Wilson behind the mike an:
kick-off in Cincinnati and Bert wily!
Challenge to Civil Liberties,” wil
Civil Liberties Union headed by
A
mately one-fifth of all Chicago polllj:
$97.20 - Plus Tax

33
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R. OOM,” an NBC-TV two - shot
audition-on-the-air which premiered
huesday evening, opens with an ethereal
.-ene during the course of which Charles
jorvin begins a philosophical narration on
ine vagaries of life’'s experience. From
tis the cameras seque onto a series of
aree illustrative vignettes which are held
.lggether by a continuation of the Korvin
'Oommentary Each vignette has a surprise
Jnding—one a tragedy, one a thing that
hight have been expected, and one of
yomical proportions. The camera work and
roduction are excellent, and the wgnettes
rell written and directed. As an experi-
JHental, non-commercial video offermg,
aMr. Oom” definitely has a place in tele-
tision programming—if only to relieve the
teady diet of crime and variety and panel
frograms.

[
ETWORK TV BILLINGS for January-
X February this year amounted to $3,-
120,898 against $1,002,250 for the same
Jeriod last year. . . . Allen Roth, Milton
verles TV musical director, has been
‘figned as musical consultant to Roberts
r Carr Productions. . . . John Griggs, the
/rdlo actor, has galned exclusive rights

| Sl s

> what he says is the only remaining print
f the Babe Ruth six-reeler, “Headin’
lome.” Griggs says that Ruth himself is
2atured in the flicker. . . . Sam Laine,
ho assists Dennis James in the latter's
~Toxing and wrestling telecasts, has been
f:gged ‘the male Mug Richardson.” Laine
it also a CBS engineer. . . . Tommy Duke-
*art has kicked off a month long auction
wer WAAM in behalf of the 1950 Cancer

' rusade

)

H-HE METROPOLITAN JOCKEY CLUB
is promoting the Jamaica Track sea-

_)n via heavy spot campaign over WOR-
iV, . NBC-TV has also grabbed a
tr)onsor for its telecast of the Easter Pa-
lpdc on Sunday. . . . WJZ-TV has sold
Bur weekly parhcnpahons in “Market
lielodxcs to Bird & Son, the floor cov-
Yrers. . The latter has nlso signed to
H"artlctpntc in Kathi Norris’ “Television
J;,hoppcr via. WABD three times weekly.
i{i .. WATV has snagged the Capitol
mghtmg Compnny as sponsor of “The
¢larch of Talent” for the next 26 weeks.

t:o « WPIX has inked Harvey Weeks, re-
red vee-pee of the Central Hanover Bank

. Trust Company, to emcec “Wall Street.”

. WCAU-TV will telecast 26 Sunday

,ome games of the Athletics and the
s “’H”ICS

®
h;AMUEL GOLDWYN will make his TV
debut Monday nizht as a guest on
'BC TV's “Who Said Thal‘ "L WLW-T
15 signed a 52-week contract to push
vhorobred dog food. The station says the
!mlracf represents the majority of the

De Mille, SDG Plans
Bring RTDG Comment

(Continued from Page 1)

fore the SDG could invoke Section
9 of the Labor Relations Act calling
for a membership election on who
should represent directors in col-
lective bargaining, the SDG would
have to be certified by the Labor
Relations Board. The spokesman
said that he had no knowledge of

“discussions” between the two
groups.
O’Keefe’s statement follows in

full:

The Radio and Television Dlrec-
tors Guild has a charter from the
American Federation of Labor as an
international union with jurisdic-
tion for directors in the field of ra-
dio and television. The working
television directors in New York,
Chicago and Hollywood are mem-
bers of the Radio and Television Di-
rectors Guild. The Radio and Tele-
vision Directors Guild in New York
has contracts with the major televi-
sion networks, which recognize the
Radio and Television Directors
Guild “as the sole and exclusive
bargaining agent for all TV staff di-
rectors, TV staff associate directors,
and TV staff floor managers.”

If Mr. De Mille and the Screen Di-
rectors Guild do not attempt a raid
on the established and recognized
jurisdiction of the Radio and Tele-
vision Directors Guild, there will be
no trouble. However, if Mr. De Mille
and his organization attempt such a
jurisdictional raid, they’re headed
for an all out fight.

Benny Saying Puf
At (BS, Says Web

(Continued from Page 1)

pany and CBS have recently signed
an agreement calling for the renew-
al of Benny’s radio show over Col-
umbia for the next two years. The
spokesman continued that, while
CBS did not have Edgar Bergen un-
der exclusive contract, both he and
Coca Cola, his current sponsors,
“are more than satisfied at CBS.”

NBC Spokesman Comments

A spokesman for NBC, however,
said that both Joseph McConnell
and Niles Trammell had spoken
with Benny on the West Coast re-
garding the possibilities of Benny
doing a TV show for NBC-TV,
These conversations, said NBC's
spokesman, would not have taken
place unless there was some possi-
bility that Benny could be taken
away from CBS.

WPTZ Contracts For 200
Motion Picture Features

Philadelphia—WPTZ has just con-
tracted with Associated Artists Pro-
ductions for 200 feature films which
will be exhibited via tele in the
near future. Calling the deal the
largest TV film deal ever consum-
mated in this area, WPTZ says the
200 pictures represent more than
$100 million in production costs and
are largely features produced by the
Monogram and Eagle-Lion organiza-
tions.

Chicago — “We will have ‘first
class’ and ‘second class’ Americans
from a television point of view if
various modifications now being ad-
vocated are accepted before they
become economically practical,”
John Meck yesterday told the Ju-
nior Association of Commerce and
Industry here. He said that video
was currently in its kindergarten
stages of development as a medium
of mass entertainment and educa-
tion.

Whether it realizes its tremen-
dous potential, he continued, de-
pends on whether it is allowed to
remain a mass medium or is con-
verted to the interests and enter-
taimment of only the well to do.

;3% food company's advertising.

!
i
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Color video, he said, which is

Color TV Now Would Inhibit
Medium’s Growth, Says Meck

made available before it is econom-
ically practical would take it out of
the reach of the majority of the
American viewers.
Points to Higher Seti-Cosis

“Color television is not new. I{
was invented before the war. It is
not something we have to have this
minute. When it has been developcd
to the point where it is commer-
cially and cconomically profitable
for everyone concerned—including
the audience—then we should have
it. Right now, it is reasonable to
assume that it would increase ihe
cost of a set by 50 per cent and,
conceivably, it might be as much as
100 per cent,” he said.

Programming, too, would increase

COY ASKS FINK ABOUT TV IN UHF

FCC To New York
April 26 To See
CBS System

(Continued from Page 1)
broadecasters of changing their TV
facilities over to permlt color-cast-
ing.

Specifically, he asked that each
tell the Commission what items
would be needed, what changes in
equipment are indicated, the cost
of each new item needed and the
cost of labor for the changeover.

Wants 40-50 New Bands

‘Fink was taken aback by the
question about shifting to the UHF,
but finally countered with a declar-
ation that TV really needs 40 to 50
more VHF channels. He spoke of
the greater coverage possible in the
VHEF. In the event of a shift to the
UHF, he said he was fearful that
unless the changeover period during
which VHF service is available
were adequate, the entire future of
TV as a commercial service might
be jeopardized.

General TV Reports
Additional Program Sales

West Coast Bureau of RADIO DAILY

Hollywood—Two additional deals
for the sale of the “Strange Adven-
ture” video series was consummated
Friday by Gordon W. Levoy, Presi-
dent of General Television Enter-
prises, Inc. Twenty-six of the video
subjects will be paired into 13 half-
hour shows for Chicago, WGN-TV
with Aaron Heating Services as
sponsors. The series will be run on
a second run basis, Procter & Gam-
ble having purchased first run rights
for its “Fireside Theater.” The new
run starts April 20th.

The Citizens Fidelity Bank &
Trust Company of Louisville has
purchased 26 subjects for telecast-
ing. First run station WAVE-TV
series gets under way March 30th
on a quarter-hour basis.

So What?

Scott Douglas, who announces
the George Puinam ’“'Headline
Clues” show over DuMont daily,
generally closes the program
with the words, “The views ex-
pressed on this program are not
necessarily those of this net-
work.” As usual, he closed the
show yesterday the same way.
What makes it interesting is the
fact that Putnam’s guest yester-
day was Mortimer Loewi. direclor
of tho DuMont web.

in cost, he added.

www americanradiohistorv com
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Installs Two-Way Phone Systein

Worcester, Mass.—New telephone
attachment enables WTAG (and
FM's) “Julie ‘n’ Johnny” listeners
to hear both ends of “Party Line”
calls to winners of the show’s “Good
Neighbor” contests. Previously, lis-
teners could hear only studio end of
conversations; now they will be able
to catch winners’ initial reactions to
prizes.

Airing Public Service Program

Salt Lake City, Utah—A quarter-
hour public service program, “You
and Your Lawyer,” designed to bet-
ter acquaint the public with its
rights and duties under the law has
been started by KDYL in co-opera-
tion with the State Bar Association
and State University law school.
The program is aired over KDYL at
6 p.m. Friday evenings.

WLOW Now On Full Time
Norfolk, Va—WLOW began its
24-hour-a-day operation on April
3rd. William Carpenter, station man-
ager, reports 10 new national and
local advertisers have signed al-
ready for the evening hours.

Joins WIS Announcing Staff

Columbia, S. C.—Bob Raiford
joins the WIS announcing staff on
April 10. Formerly with WSOC,
Charlotte, and WABZ, Albemarle,
N. C., he comes to WIS from WEGO,
Concord, N. C.,, where he served as
program director.

Unveils New Air Theme

Lawrence, Mass.—Bob Perry, em-
cee of the “Melody Merry Go
Round” show, broadcast over
WLAW every afternoon, unveiled
his new air theme for the first time
this week. Recorded by his long-
time friend, Johnny Long, at his
latest recording session for King
Records, the tune was composed for
Perry by Bob Merrill and Johnny
Andrews. Merrill is the author of
“Candy and Cake,” while Andrews,
who got his start in Boston radio as
a Bob Perry protege, is now star on
his own NBC TV show in New York
with Francey Lane, former vocalist
with Johnny Long.

WHEB Announces Staff Changes

Portsmouth, N. H.—Charles F.
Johnson, Jr., has been appointed as-
sistant in the operation of WHESB, it
is announced by Charles M. Dale,
president and general manager of
the station. Roland A. Jenkins will
be chief of the studio’s news bureau,
and John F. Williams was appointed
director of programs and production
in the Dover studios.

SPECIAL SOUND EFFECTS!

Instruments and special effects for your jinples
and limericks. Everything from a bird call to
2 wolf whistle. For sale or rental. We service
all major networks. Write, wire or phone:

CARROLL DRUM SERVICE

339 W. 43rd St., New York 18, N. Y.
COlumbus 5.4922

NEW BUSINESS

WGN-TV, Chicago: Felt and Tar-
rant Manufacturing Co., Chicago,
sponsoring “A Job Looking For
You,” 3:45-3:50 p.m. for 24 weeks
thru Fitzmorris and Miller, Chicago.
Special Foods Co., Chicago, for Jay’s
Potato Chips, will sponsor “Windy
City Jamboree,” 8:00-9:00 p.m. for
52 weeks, through Kaufman and As-
sociates, Chicago. The program is
fed to the DuMont Network for co-
op sponsorship. Paul F. Beich,
Bloomington, Ill., sponsors “Small
Fry Club” from 5:00-5:30 p.m. for
13 weeks from March 30. Biddle Co.,
Bloomington, handles the account.
Beltone Hearing Aid, Co., Chicago,
sponsoring “Coming Attractions
with Ed Prentiss, 1:25-1:30 p.m.
Monday, Wednesday and Friday, for
31 weeks effective March 27 thru
Ruthrauff and Ryan, Chicago. Ori-
ental Theater in Chicago sponsors
“Coming Attractions of the Orien-
tal” 6:40-6:45 p.m., Monday, Wed-
nesday and Friday, for 13 weeks
from March 29 thru Lawrence S.
Stein, Chicago.

WNBQ, Chicago: The Citizens
Committee for the Election of Sher-
iff Elmer Walsh for Cook County
Treasurer, four one-minute political
announcements. The campaign com-
mittee for Carl A. Schroeder, candi-
date for Cook County Sheriff, four
station breaks. Minute Mop Co.,
thru Herbert S. Laufman, one sta-
tion break weekly starting April 1.
The Great Atlantic and Pacific Tea
Company has ordered direct 66 sta-
tion breaks. A political announce-
ment was ordered by John B. Bren-
za Committee for Cook County
Treasurer.

WMA®, Chicago: National Ice
Cream Co., through Frank C. Nah-
ser, Inc. purchased the 11:00-11:15
a.m. portion of Here’s Norman Ross
on Monday, Wednesday and Friday
for 26 weeks. Bulova Watch has con-
tracted for a 52-week renewal of 21
station breaks weekly, through the
Biow Agency.

WCBS, New York: Bristol Meyers
for Ipana purchased three partici-
pations per week, Tuesday, Thurs-
day and Saturday in the Jack Sterl-
ing program for a 52-week period
starting May 2 through Doherty,
Clifford & Shenfield. Griffin Manu-
facturing Co., Brooklyn, also pur-
chased Jack Sterling announcements
for its Shoe Polishes. Contract is for
37 weeks for Monday, Wednesday
and Friday participations. Agency is
Bermingham, Castleman & Pierce.
LaChoy Food Products renewed for
13 weeks its three participations per
week on alternate days on the
Housewives Protective League
program through Foote, Cone &
Belding, Chicago. Beltone Hearing
Aid Co., Monday and Friday an-
nouncements in the Starlight Salute
series for another 13 weeks. Ruth-
rauff & Ryan, Chicago, is the agency.
S. O. S. Company renewed its day-
time station break announcements,
two daily, one Saturday, for another
13 weeks through McCann-Erickson,
Inc., San Francisco. The Simoniz
Company, Chicago, purchased day-
time station Dbreaks, Monday
through Saturday, for a 52-week
period through John H., Sampson
Company, Chicago. Philip Morris &
Co. through The Biow Co. pur-
chased Class “A” station breaks

Monday through Friday and on}|

Sulldays for 52 week_s.

WENR-TV, Chicago: “Top Views
on Sports,” now sponsored by the
Towne Motor Sales, Chicago,
through the Marman Agency. Jos-
eph Triner Corporation, Chicago, for
Amstel Beer will sponsor the girls
baseball telecasts from May 27
through August 2, through Allan
Marlin and Associates. The Carlay
Company of Campana Sales, for
Ayds, began sponsorship of the first
quarter-hour of “Our Gal Toni” Fri-
day from 9:00 to 9:15 p.m., through
H. W. Kastor and Sons. The second
quarter-hour will be sponsored by
Campana for Solitair Cake Make-
up, through Wallace, Ferry and
Hanly, Chicago.

Parents Will Report
On Long Island Schools

Long Island schoolmen and wo-
men will give reports and make
surveys of schools in the area on a
new series, Our Schools—1950, be-
ginning over WHLI in Hempstead
on Wednesday, April 12. The pro-
grams will be heard from 2:45 to 3
p-m., and will be broadcast through
June 7th.

The phenomenal growth of the
island’s population and the impact
on school life, problems of building
and facilities and modern methods
of education will be dealt with. First
guest on April 12 is the superinten-
dent of schools of the second super-
visory district of Nassau County,

Harry W. Gross.

BAM Incorporation
Papers Being Circulated

(Continued from Page 1)
distributed by mail for signatures
and all details are expected to be
complete before the NAB manage-
ment meetings in <Chicago begin-
ning April 17.

Handling organizational details is
Don Petty, general counsel of the
NAB.

Available by Day, Week
or Month
Modern Sound Studios for
TV and Commercial Production

Sound, Lights, Cameras, Sets
Mannon Sound Stages

112 W. 89th St. TR. 3-1800
Geo. Orth, Mgr.

www americanradiohistorv com
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ED PALMER. has been appomte

3

assistant advertising manager 0i
the Pepsodent division of Level
Brothers Company. He was formera
ly radio and television director ¢
Kastor, Farrell, Chesley & :Cliffor¢

\\:5\\!3\\::

ED CALLAHAN has joined th‘l
sales staff of Edward Petry & Co i
Inc. He was formerly an accoun
executive at Ellington & Co., Inc.

CP—

C. M. SEAGRAVES has joined thj
copy staff of Meldrum & Fewsmitlf
Inc.

ALLEN W, KERR has been name
eastern sales manager of Transit Ra
dio, Inc.

LEE BATLIN has been nameg:
vice-president of Altman-Strolle}i.
Advertising, Inc. Mildred Fields hay
been named an account executivij
and copy chief for all fashion acjfy
counts at the same agency. b

FEDERAL LIFE & CASULTY
CO., New York, has just added th[
Ted Steele Show, WMCA, 11:15]:
11:30 a.m., Mondays through Fri
days, to its broadcasting schedul
The contract was placed througl?
William Warren, Jackson & Delane)
Stevens P. Jackson is account exec
utive.

GEO. A. HORMEL & COMPAN?Y
of Austin, Minnesota, sponsor of th:
“Music with the Hormel Girls” ra
dio program on the ABC network
has signed a two-year agreement.
for National Nielsen Radio Inde:
“Complete Service.” i

B. S. BERCOVICI has been nameq *
director ‘wof the New York an¢
Washington offices of Julius Klein]
public relations. Erin Singer haj-
also been named assistant to Ber,
covici and Roy Lundy to the Chica
go office.

117-119 W. 46 St.

!| HENRY GREENFIELD, Mg. Directar

N.Y.18

Vi
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RADIO’S EFFECTIVENESS EMPHASIZED

ﬂ:C'Jg'arette Manufacturers Cited By Commission

Orders To Refrain
" From Certain
Adv. Claims

The Federal Trade Commis-
1 sion yesterday issued ‘“cease
: and desist” orders against the
HR. J. Reynolds Tobacco Co.
Yand the P. Lorillard Co. for
¢ alleged “false and mislead-
ling advertising.” In addition,
¥ similar orders are said to be
Il in preparation against the
Ei makers of Lucky Strikes and
i (Continued on Page 3)

Theater Trust’ Briefs
To FCC On Week-End

Washington Burean of RADIO DAILY

Washington—Briefs will be filed
i with the FCC over the week-end
# by Paramount, Fox, Loew’s, United
¥ Paramount Theaters and numerous
¢ other entertainment-industry firms
¥ which have been at odds with the
{1 Federal Government on anti-trust
1 matters in the past. The briefs will
outline their arguments against con-

(Continued on Page 3)

- Add Words "Of America’
" To Official Name Of SDG

West Coast Burcant of RADIO DAILY

Hollywood — The Screen Direc-
. tors Guild, with headquarters in
' Hollywood, in line with expanding
activities in motion pictures, televi-
sion and commercial films, changed

1
1

{Continued on Page 3)

Bill Boyd. Hopalong Cassidy of
TV movie fame, will make his
debut as «a circus owner at the
Chlcago Stadium on Aprll 21st
when the Cole Brothers clrcus
opens the scason there. Boyd has
bought a controlling Interest In
the circus and will make porson-
al appearances whenover the

' show plays a date in a key cen-
it ter city.

\ Circus Minded
i
|

vesterday to hear Owen Lattimore

Cover Lattimore Testimony
The Senate Foreign Relations Committee which met in Washington

McCarthy got full-scale television and radio coverage. NBC.TV and
CBS-TV televised the action from 10:30 a.m. to 4 p.m. while major radio 4
networks made recordings for future mse. MBS and ABC both presented
a condensed version at 10:30 p.m. and CBS and NBC used paris on
regular news shows. WOR ran a portion at 11:30 p.m. while WNYC
carried a two-hour edition from 4 to 6 p.m.

answer charges made by Senator

RCA Claims Color-TV
Ready For {oaxial

Washington Burean of RADIO DAILY

Washington—RCA told the FCC
Thursday that it can send its color
system through- the 2.7 coaxial
cables, even though it still feels that
better results can be gained by use
of wider-band radio relay. Because
the cable was busy carrying the
Owen Lattimore telecasts during the
official demonstration before the
FCC or RCA’s single color tubes,
the demonstration was only simula-
ted. RCA technicians said, however,

(Continued on Page 7)

Saudek Nominated
As President Of REC

Nominations for new officers of
the Radio Executives Club were re-
ported at the meeting by Carl Hav-
erlin, BMI president and chairman
of the nominating committee.
Named for president is Robert Sau-
dek, ABC vice-president; for vice-
president, Ralph Weil, WOV head;
for treasurer, Lewis Avery of Avery-

(Continued on Page 2)

Eiges Stresses Value
0f TV In Education

Boston—Television is destined to
be the greatest single tool in the
field of public relations, Sydney H.
Eiges, vice-president in charge of
press and information for the Na-
tional Broadcasting Company,
pointed out yesterday in an address
before the Boston University School
of Public Relations.

“Leaders in the practice of public
relations are already engaged in
elaborate research to determine the
most effective means of utilizing

(Continued on Page 7)

Gulf Oil Co. Buys
Ross On Mutual Web

Gulf Oil has contracted to sponsor
the five-a-week Lanny Ross show
(12:15-12:30) eflfective May 1st, ac-
cording to yesterday’s announce-
ment by the Mutual network. The
contract was routed through Young
& Rubicam, agency for Gulf Oil. In
an extra audience-grabbing effort
under the new sponsorship, Ross

(Continued on Page 3)

Pittsburgh—In what was believed
to be an unprecedented municipal
and county action, the City Council
of Pittsburgh and the Board of
County Commissioners yesterday
passed a resolution calling for the
immediate allocation of additional
TV frequency allocations to appli-
canis in the Pit{sburgh area. The
municipal and county petitions seck

Pittsburgh TV Interests
Petition FCC On Channels

frequency allocations in both VHF
and UHF.

The local governmental action
backed a joint frequency allocation
plan which has been agreed to by
five license applicants.

The applicants are Allegheny
Broadcasting Corporation (KQV),
Matta Broadcasting Company

P. & G, Presulent
Addresses REC
Funcheon

Discounting scare talk about
television’s effect on radio,
Howard J. Morgens, vice-pres-
ident in charge of advertising
of The Procter & Gamble Com-
pany, yesterday forecast at a
Radio Executives Club of New
York meeting a long and
bright future for both media.
Speaking specifically of his

(Continued on Page 2)

Lever Bros. Manager
Urges Merchandising

“Advertising without merchandis-
ing is like Damon without Pythias,
Amos without Andy,” declared Fred
A. Schneller, general merchandise
manager of Lever Brothers, at a
luncheon welcoming his company to
New York, staged by the Advertis-
ing Club on Wednesday. Schneller
reported that Lever operates its

(Continued on Page 3)

Advg. Budgets For 1950
Expected To Equal 1949

Indications that the advertising
outlays for 1950 will hold up to the
record 1948-49 levels of nearly $5
billion dollars and may be even big-
ger are contained in a survey article
in Tuesday's Wall Stireet Journal
written by J. Howard Rutledge fol-
(Continued on Page 2)

Peace Preachment
Bing Crosby will introduce Car-
los P. Romulo, president of the |
U. N. General Assembly, on the (
|

first 1 Speak for Peace program
over WNEW on April 9 from 5
to 5:15 p.m. The series will also |
be transcribed for presentation |
by Lang-Worth Feature Programs. -
Inc.. over 600 stations in all soc-
tions of the United States from
coast o coast,

(Continued on Page 7)
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NEW YORK STOCK EXCHANGE Net

¢

High Low Close Chg.
ABC ............ M4 N 11K+ 34
Admiral Corp. .... 3135 30 31, + 134
Am. Tcl. & Tel... 155 15455 155 + V4

CBS A .......... 36V4 3514 36V + 1
CBS B .......... 355 351, 351 + U4
Philco ... ... ... 4535 43V, 4515 + 2%
RCA Common .... 19 18 18% + %
RCA 1st pfd. ... .. 7815 78 18Vs + V4
Stewart-Warner .., 16V 15% 16l 4+ 14
Westinghouse . 343 341 34'& —_ Vs
Zenith Radio ... .. 6735 65 6715 + 204

NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 21V4 21V 2114 4+ V4
Not. Union Radio . 4l 4 4 — W
OVER THE COUNTER

Bid  Asked

DuMont Lab. ... ... ... ... ... 22 23
Stromberg-Carlson . ... ... .. 1534 174

Tenth Anniversary

Kermit J. Moss, WNEW account
executive, this week celebrates his
tenth anniversary as a member of
the WNEW sales department. Before
joining the WNEW staff in April,
1940, Moss was with the Henry
Souvaine Company, and Cecil War-
wick and Legler, and before that
with a Wall Street investment bank-
ing firm.

‘Ave Maria Hour
WMCA — Sunday — 6:30

15th  year as the number one

Religious drama of the Americas.

IT'S A DONALD PETERSON
PRODUCTION

company’s plans, Morgens said it did
nol “intend to be panicked by any
of the figures now appearing which
show the effect of TV's impact on
radio listening,” nor did it look for-
ward to dropping radio properties.
In appraising the situation the
vee-pee declared: “We look forward
just as confidently to lower time
costs, in arecas of relatively high
television development, as we do to

Heads Commitice

Howard ]. Morgens, vice-
prresident in charge of advertis-
ing of Procter & Gamble Com-
pany and guest speaker at the
REC Iluncheon yesterday, bhas
been named to head the Radio
and. Television Comnmittee of
The Advertising Council. New
vice-chairman of the committee
is Niles Trammell, NBC board
chairman, Theodore L. Bates is
another new member of the
committee and he will join
Gordon Kinney, secretary and
radio director of the council,
Lee H. Bristol of Bristol-Myers,
Mark Woods of ABC and Will-
iam R. Baker, Jr. in working
ont radio and television alloca-
tions and other plaus for the
conncil.

higher television time costs in those
areas. We also look forward,” he
continued, “to working with our ra-
dio talent at lower program costs—
particularly on our higher priced
programs.”

Shows which didn't pay ofl would
be dropped, he said, but *we think
that too, is helpful to radio.” It
would be a disservice to radio to
continue shows which ceased to be
eflective, Morgens reported.

Procter & Gamble expects most
advertisers to follow a similar ap-
proach and he called for the coop-
eration of networks, stations and
talent. He believed it would be “in
the interest of radio generally.”

“Although radio has lost to tele-

DAILY=

Effectiveness Of Radio
Emphasized By Speaker

(Continued from Page 1)

vision some of the glamour that
goes with the new and with the pub-
lic spotlight, the problems involved
in stecering radio as an efficienl ad-
vertising medium into the fulure are
extremely vital, important and chal-
lenging. They call for just as much
—and perhaps more—skill, ingenuity
and sound judgement as any prob-
lems in television.

“Television as an advertising med-
ium has a bumpy, uneven road in
front of it,” Morgens went on to say.
The 7vrelationship belween results
and cost “simply must be maintain-
ed on a sound basis. The whole fu-
ture of the medium depends on it.”

Procter & Gamble, he declared,
knows relatively little about video.
As an example, he said “We must
learn how much television to use in
a given market in order to get
maximum efficiency out of the dol-
lars that we spend on it.

Experiments to Be Made

Experiments will be made by the
company to help in the learning, but
only for “straight business-like ad-
vertising.” Television would not be
used because it was intriguing or
popular, he added. “Television’s job
is to sell merchandise to the con-
sumer.” Procter and Gamble will
only use video in keeping with the
broad public interest, he continued.

“It will take work, and lots of it,
if we're going to make sure that
both radio and television deliver
advertising messages effectively and
efficiently in these difficult years
that lie before them. If we do that
job well, both radio and television
will be great and constructive forces
in America for many years to come.”

Morgens was introduced by Low-
ell Thomas, who though unable to
attend the session, made a tape re-
cording.

No meeting for the club is sched-
uled for the April 20 date because
of NAB meetings in Chicago. At the
May 4 luncheon, however, the an-
nual Peabody Awards will be made.

Saudek Nominated
As President Of REC

(Continued from Page 1)
Knodel, Inc.; and for secretary,
Claude Barrere.

Election will be held at the May
4 meeting.

Out-of-town guests at yesterday’s
REC meeting were: A. H. Morrison,
Bob Lilian and Dick Peck of Procter
and Gamble, Cincinnati; Edgar H.
Twamley of Buffalo; O. P. Soule of
KDF1, Twin Falls, Idaho; Guy Yel-
dell of KSD, St. Louis; Mrs. Alice
Mayo of KLER, Rochester, Minne-
sota; Leonard Versluis of WLAYV,
Grand Rapids, Mich.; Mr. and Mrs.
Julian Skinnell of WLBR, Lebanon,
Pa.; Millicent O’Toole of Australian
Broadcasting Ltd., Melbourne, Aus-
tralia; and Arnold Nygren of Fred

W. Ziv Company, Boston.

Advg. Budgets For 1950
Expected To Equal 1949

(Continued from Page 1)
lowing the Four A’s convention at
White Sulphur Springs, Va.

Fairfax Cone, chairman of Foote,
Cone & Belding and new board head
of the 4-A’s is quoted as saying:
“In my own firm, billings in the first
quarter were equal to those in the
like 1949 period. For the second and
third quarters, it now appears cer-
tain that they will run ahead of a
year ago.”

A similiar note of optimism was
expressed by Abbott Kimball, presi-
dent of Abbott Kimball, Inc. He
said: “There is no slackening in the
advertising pace. I think advertisers
are prepared to spend even more if
agencies can show them how to do
it and get results.”

www americanradiohistorvy com

Fisherman’s
Luck

These twin beauties have just
been hauled onto the dock after a
big day of tuna fishing. Some-
times, when luck is running good,
as many as fifty of these giant fish
are captured in one day,

But time buyers don’t have to
depend on luck in picking radio
stations—not in Baltimore, any-
way. Here there is one big bar-
gain buy. It's W-I-T-H, the BIG
independent with the BIG audi-
ence.

W-I-T-H delivers more listen-
ers-per-dollar than any other sta-
tion in this rich city, the nation’s
sixth largest market. W-I-T-H
covers 92.39% of all the radio
homes in the Baltimore trading
area.

So if you're looking for a sta-

" tion that produces low-cost sales
in Baltimore, call in your Head-
ley-Reed man and get the full
W.I-T-H story today!

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Hesdloy-Roed

i
Friday, April 7, 195}
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f%(igarelle Mirs. Told
 To Clean Up Ad Copy

% (Continued from Page 1)
Phillip Morris. The advertising
tpractices of the makers wof Pall
(Malls have also been placed under
;close observalion. The charges stale,
in essence, “All cigarettes contain
‘varying amounts of nicotine and
{throat irritants, and there is no re-
I liable basis in fact for advertising
; claims that one brand is superior to
¥ another in these respects.”
_li An orlgmal complaint agamst the
)l two companies ‘was lodged in 1942
1.and amended. the following Febru-
\l ary. Most abuses actually had becn
idiscontinued at that time, the FTC
commented, ‘but there is still some
doubt as to whether either com-
yipany is still making false claims
about its brand. .

13

Reynolds Co. Comments

A quick retort from the R. J.
Reynolds (Co. in Winston Salem,
N. C., said the advertising themes
complained about by the FTC were
“discontinued more than five years
ago.” And a similar countercharge
y| from the Lorillard Co. denied its
,} guilt of using “any intentional false
or misleading advertising,” and ac-
.} cused the FTC of being “unjustified”
"I in its allegations. The Lorillard Co.
h also echoed the phrase of the
" Reynolds Co. that the complaint was
1t in regard 1o “advertising matter
yi discontinued long ago.”

FTC OHers Explanation
‘ To substantiate its charges, the
'Y FTC turned to the Food and Drug
"} administration for a test of six lead-
ing brands. “The reason that the
makers of the two brands in ques-
tion cannot truthfully claim a lower
nicotine content is that the tobaccos
used by the manufacturers of all
.the leading cigarette brands con-
tain nicotine in substantially all the
same gquantities and forms.” The
Commission added that the wvast
differences in weight of cigarettes
of the same brand prove that it is
impossible for a manufacturer to
produce such a large volume of
cigarettes with a standard content
of nicotine and throat irritants. And
furthering its point, the Commission
said, “The nicotine content of the
smoke of a cigarette is in direct pro-
portion to the nicotine content of
the tobacco contained in the cigar-
ette itself.”
Get 60 Days to Report
The Reynolds Tobacco Co. and
the P. Lorillard Co. are given sixty
days to report on compliance with
the FTC orders, or they may appeal
the charges in a Federal Circuit
Court of Appeals.

DAVID ROSS

: Radio — Television — Films '

“|'describe the

Lever Bros. Manager
Urges Merchandising

(Continued from Page 1)
merchandising as a counterpart to
advertising in order to complete the
“sales cycle.”

“Advertising is the first lialf of the
sales eycle that stimulates interest
and moves consumers loward our
brands,” he said, while “merchan-
dising, on the other hand, is the sce-
ond half of the sales cycle thatl uses
a special selling inducement to move
our brands closer to the consumer.”
Lever contests and lie-ins for their
products used to accomplish the job
have included mail premiums, of-
fers to send soap to Europe and
many others, Schneller said.

Gulf Oil Co. Buys
Ross On Mutual Web

{Continued from Page 1)

will do a special Mother's Day
broadcast on May 12th in coopera-
tion with the Fraternal Order of
Eagles, representing 1,300,000 mem-
bers, whose organizations across the
nation are being sent special notice.

Gotham Signs Saturation
Pact For Easter Parade

Gotham Hosiery iCo. has made a
one-shot purchase of the ABC tele-
vision network’s special hour-long
coverage of the Easter Sunday pa-
rade down Fifth Avenue from noon
till 1:00 p.m., EST. Ted Malone,
ABC commentator, has been set to
proceedings as TV
cameras sweep the scene at various
vantage points throughout the “line
of march” on the avenue. Handled
through Sterling Adv. Agey. Inc,
the purchase calls for a hook-up of
six affiliates: WJZ-TV, New York;
WENR-TV, {hicago, and WXYZ-
TV, Detroit—all ABC owned and
operated; plus WFIL-TV, Philadel-
phia; WMAL-TV, Washington, D. C.,
and WAAM in Baltimore.

Two Ad Men Join NBC

Harold W. Shepard and Norman
W. Glenn have been appointed sales
promotion writers in NBC’s radio
sales advertising and promotion de-
partment, 'Charles P. Hammond,
vice-president in charge of radio
advertising and promotion for the
network, has announced.

For the past year Shepard has
been. advertising manager for the
‘Concord and Jerus Sales Company.
Glenn was an advertising salesman
for Crowell - Collier Publishing
Company from 1947 to March, 1950.

WIJR Program Sponsored

“Pie Plant Pete and Bashful Joe”
who wake up listeners of WJR, De-
troit, five days weekly with folk
songs and humor, will be sponsored
for an additional quarter-hour seg-
ment by Farmcrest Bakeries, giving
them a total air time of an hour and
a half daily. Announcement of the
additional segment was issued by
Harry Wismer, assistant to the
president and general manager of

stations WJR, WGAR, and KMPC.

DAILY

Bdd Words ‘Of America’
To Official Name Of SDG

(Continued from Page 1)
its name to Screen Directors Guild
of Amecrica yesterday.

The announcement was made by
Mabel Walker Willebrandi, legal
counscel {o the SDG, who stated,
“This change was made so thal the
name will properly refleet the
Guild’s current activities. Our pres-
ent charter embraces broad enough
powers of activity on behalf of our
members, allowing us to do all we
arc now doing. Also powers {o allow
us to aid in the advancement of the
arts of the indusiry in relation to
the direction of action pictures that
move across the screen.

“Since we have come Lo be known
as the Screen Directors Guild, in
Hollywood, where our activities un-
til recently were centered, applica-
tion has been made to the Secretary
of State of California for the en-
largement of our name from Screen
Directors Guild to Screen Directors
Guild of America.

“That application,”
brandt concluded, “

Mrs. Wille-
is now pending.”

Wallach Leaving WNYC

George Wallach, director of pro-
grams and operations for WNYC,
New York City’s Independent outlet,
has handed in his resignation to re-
turn to commercial radio and tele-
vision.

Theater Trust’ Briefs
To FCC On Week-End

(Continued from Page 1)
sideration of their anti-trust rec-
ords in determining their fitness to
hold radio and television licenses.’
A hearing on the question of adopt-
ing a uniform policy has been sel
by the FCC for April 24, with briefs
due Monday.

The hearing will bring to a cli-
max the uncertainly of these com-
panies regarding their standing be-
fore the Commission, an uncertainty
which has existed for several years.
The matler came {0 a head during
the hearing on competitive appli-
cations for San Francisco TV sta-
tions, with both Fox and Paramount
parlicipating. Their past records of
anti-trust violation were made an
issue in the hearing, but there still
is no definite FCC policy.

Heads TV Department

J. Arthur West, one-time New
England representative for Harry S.
Goodman transcription library and
most recently head of sales and ad-
vertising at Television Cartfoons,
Inc, has been named to take charge
of the new TV film department be-
ing set up by Frederic House, Inc.,
leading training aid and commercial
film producers.

(6:30 TO

$1

FOR ONLY

WINS offers top

year-round news
coverage with

DON GODDARD

(12 NOON TO 12:15 PM)
AND

CARROLL ALCOTT

u 0.0
s

PER 1000 RADIO HOMES

6:45 PM)
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 SOUTHUEST

JBAP-TV, Fort Worth, continues

the steady increase of local live
talent programs by adding “Dancc
Parade.” 8:30-9:00 p.m. Fridays,
featuring Mary Parker, former
Broadway and Hollvwood actress.
“Dance Parade™ is built around the
native dancers of all countries and
the complete cast is costumed. Stafl
orchestra provides the music and
the show is sponsored by Strom-
berg-Carlson and Gibson Electric,
through Rogers-Leche-Wickman.

To overcome a mistaken idea in
the minds of their customers, the
Chef Restaurant's new Farnham
House has contracted for a hali-
hour Sunday program of finc music
over KXYZ, Houston, at 1:30 p.m.
The original Chef was a waflle and
sandwich shop, and customers had
the same idea regarding the new
and exclusive Farnham House.

Zack Hurt, ABC Roundup cmcec
over the Texas State Network, an-
nounces that two more stations have
been added to his nightly request
scries of programs sponsored by
Chesterficld Cigareties. These sta-
tions are KBST, Big Spring, and
KTRN, Wichita Falls. Total of 14
Texas State Network stations now
carry the 9:30-10:00 p.m.. CST strip.

Julie Benell, writer and mistress
of ceremonies on a half-hour, cross-
the-board woman’s program on
WFAA, Dallas, now has a list of
eleven participating sponsors—
headed by six national acounts, in-
cluding Standard Brands, Inc.
(Fleischmann’s Yeast), DuPont
(Nylon), Scott Paper Company
(Scotties), Drackett Company (Dra-
no, Windex), Armour & Company
(Cloverbloom Margerine), and Cur-
tiss Publishing Company (Ladies
Home Journal). Also on Miss Ben-
ell’s sponsor roster are Wm. Cam-
eron & Company (Ideal built-in
fixtures, et al), Fort Worth Macor-
oni (O. B. Macoroni), Marshall Can-
ning Company (Brown Beauty).
Schedules for early entry into the
Benell fold of backers are Spring
Mills, Inc. (textiles) and Ireland
Chile Company (canned Chile and
barbeque products).

RADIO DAILY

By SID WHITE

Man About Manhattan. .. !

® ©® @ TFRIDAY-DREAMING: Just to prove thal Irv Cahn has no
monopoly on the rhyming dictionary, here’s Spencer Hare's effort for
today: Television’s finest joka is a gal named Imogene Coca. And
Ade Kahn wonders if a midget composer won't pul some of Cahn’s
lyrics to music. . . . Wm. Boyd planning to produce o flock of new Hopa-
longs, and it's about time. . . . Johnny Thompson sez if he had as much
money as Jolson, he 100, would get down on his knees everytime he sang
"Mammy.’ ... CBS building a new situallon comedy with Bill Goodwin,
.+ « Nick Kenny's desquiption of Marlin Block: That ol’ Block magic. . . .
What's going on between Hank Morgan and Herb Sheldon? . . . Merely
an opinion, but a couple of TV producers we know could do themselves
a lotta good if they‘'d give one of Lou Waller's Latin Quarter productions
the double o. . . . Edward Redding, who recently composed the Decca
album, “Golden Palimino.’ has been signed to @ management contract
by Gale, Inc. The tunesmith is currently working on songs for Jane
Pickens and her Escourtiers. . . . Eileen Bartion gets a gold copy of her
“I'd’ve Baked A Cake” record this week as a reward for its having
passed the million mark in sales. . . . Our boy., Frank Gallop, doing
“Lights Oul” again this week. (Say., he's enuf {o scare anyone).

* AS AS A
®@ ® o Bob Hope sez he’s not the only ham making his TV
debut this Sunday. (Bob will be on WNBT's Easter Sunday show
at 5:30 p.m.). There's also “Dirty Eddie,” a little black pig created
by Ludwig Banelmans in his satire on H'wood who will be fea-
tured on Philco’s Playhouse Sunday at 9 p.m.

pid pid T w
® ® o S5MALL TALK: When you see, ad exec. Mickey Alpert
walkin’ down 5th Ave. Easter Sunday don‘t be surprised if there's just
a little bit extra in his strul. It's his birthday—first time it ever fell ¢n
Easter Sunday. . . . Dennis James plays himself as a wresiling an-
nouncer is “Mr. Universe,” which Laurel Films is shooting in N. Y.
starring Jack Carson. . . . Ed & Pegeen Fitzgerald have snared Sir Wm.
Rootes, the British automobile tycoon, as their breaklast quest tomorrow
morning. . . . Frank Albertson and his missus, Grace Gillen, have been
signed by Scheck Adverlising for a new three-times-weekly series via
WPIX tagged “H'wood Tele-movie Theater.” . . . This looks like Sammy
Kaye's biggest year. His RCA-Victor recordings of “It Isnt Fair' end
“Wanderin’’ are in the lop ten, he’s broken several box-office records
on the road and his “Sunday Serenade’ is back on ABC. He opens al
the Capitol this week. . . . Father Peyton's “Triumphant Hour” will be
on all four TV webs Easter Sunday.

pid pid e pAS
@ © o Starting April 15th, Jack Barry’s “Life Begins At
80" switches to the 7:30-8 p.m. slot on WNBT, which brings about
a highly irregular situation. It seems that Jackson at that very
same time is on NBC with his transcribed Joe DiMaggio show
thus being in the unique position of supplying his own competi-
tion. It has its good points, tho.! At least this way he can't lose.

e e * %
® ® @ The other day we referred to MinaBess Lewis as DuMont's
new Television Shopper. Kathi Norris siill relains that official title with
MinaBess' stanza being called Merchandise Mart., Kathi leaves DuMont
at the end of the month when she shifts her talents over to WNBT from
11 to 12 noon daily. Kathi, incidentally, made a personal appearance
the other nite at her sponsor’s store (Saks 34th St.) eand her viewers
charged for autographs like a Notre Dame backiield.

<

THE ONLY STATION
THAT ACTUALLY DELIVERS

GCOMPREHENSIVE
COVERAGE

in the
Fastest Growing
Market in the Nation

. .. agriculturally rich
e

Diversity is the keynote of the
Chehalis employment "“family”, and
with this diversity goes stable buy-
ing pawer . . . GROWING buying
power YOU can tap through KGW's
COMPREHENSIVE COVERAGE,
Consider these representative facts
about Chehalis: Svurrounding re-
sources of ,timber, minerals, and
cheap power . . . lumber mills, o
crude drug plant, a cannery ... well
on its way to becoming the Turkey
Capital of America ... 85 per cent
of homes owned by occupants.
KGW's COMPREHENSIVE COVERAGE
delivers Chehalis . . . as it delivers
the rest of the fastest-growing
market in the nation.

7 PORTLAND
OREGON

AFFILIATED WITH NBC

RFPRESENTID NATIONALLY BY EDWARD PLTRY CO . INC

At HILIATE
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Aajestic Head Hits
Color Tele Tesis

" Severely criticizing chief propon-
‘1ts of the few color television sys-
»ms that have been demonstrated
2fore members of the FCC, Leon-
.:d Ashbach, president of Majestic
‘adio and Television, Inc.,, Brook-
in, termed the entire controversy a
tactic struggle for a future monopo-
istic control of the TV industry. In
tis statement, Ashbach likened the
iresent Washington color tests and
zatements to a‘poker game in which
ne high “ante” invited only big
:layers to the exclusion of all other
aanufacturers in the industry who
nay have an opinion about the pro-
ased color system. He bitterly de-
ounced some of the industry titans
or rushing to Washington with new
jaily developments on various color
i7stems.

Offers Suggestions
Offering suggestions as to how TV

{»lor should be developed, Ashbach

aaintained that all systems submit-

14d to the FCC should be entered in
{ a elimination test for a period of at
1tast a year, to definitely determine

vhich is the most practical system,
:ad the one which will prove of
host value to present set owners. He

LS -5 N Y . T VY

'l rlevision purchases.

'l McNARY & WRATHALL

nnsider the question of permitting
i1 members of the industry to share
't the new color system if and when

§: is adopted. He emphasized thatf

iir and equal treatment is a neces-
ary requisite to healthy competition
aroughout the industry.

~Ashbach further pointed out that
xrrent color TV propaganda is de-
initely hindering present day sales,
nying “It is high time the govern-
ent put its foot down and made a
2finite statement which would
wrve to guide the public in their
This would
trve to clear the atmosphere.

ENGINEERS —
CONSULTANTS

; RADIO ENGINEERS

906 Natl. Press Bldg. 1407 Pacific Ave.

%Washington 4,D.C. Santa Cruz, Cal.

i Member AFCCE

L. W. ANDREWS, INC.
RADIO CONSULTANTS
219 WHITAKER BLDG.

DAVENPORT, IOWA
Phone 2-7824

so suggested that the Commission | :

Admiral To Make New 16-Inech TV Console

Admiral Corporation has announced that it is puiling into immediate
production a new 16-inch, rectangular tube console in modern cabinet
design to retail at $299.95. According to Richard A. Graver, vice-presi-
dent in charge of electronics, the new set will be @ modern-styled version
of the company’s present 16-inch rectangular console in period design.
In addition to the walnut finish, the new set will be manufactured in
mahogany to list at $319.95 and in blond at $339.95. All sets will house
a 10-inch speaker and Admiral’s built-in rotoscope antenna.

Heavy Space Sales For
National Electric Show

Chicago—More than $60,000 in
space to exhibitors for the third an-
nual National Television and Elec-
trical Living Show, scheduled for
September 30-October 8 in the Col-
iseum, have already been sold,
Harry Alter, chairman, announced
this week. The annual event is spon-
sored by the Electric Association.
Practically every exhibitor of last
year has increased his space for 1950,
Alter added. In addition, many new
electrical goods people have entered
the field, and are planning to take
space. A big name entertainment at-
traction will again headline the
show this year, he said. Last year’s
program featured Eddie Cantor, The
Mad Russian, and Lou Breese's
orchestra.

RMA Of Canada And U. S.
Meet Jointly April 20-21

RMA leaders of this country and
Canada will hold their seventh an-
nual conference, April 20-21, at the
Chantecler Hotel, Ste. Adele, Que-
bec. With President R. C. Cosgrove of
the. American Association presiding,
the RMA directorate will hold a
meeting Thursday afternoon, April
20, with the Canadian RMA officers
and board as observers. The Cana-
dian board meeting, with their Pres-
ident Frank R. Deakins, presiding,
will be held Friday morning, April
21, with the American visitors as
observers. Chairman Max F. Balcom
of the RMA television committee
and President Cosgrove will make a
full report to the board of directors
on RMA activities in connection
with the color hearings of the FCC.

PRODUCT

New Emerson Models

Emerson Radio & Phonograph Co.
is introducing a new 16-inch console
model television set to sell for
$329.50; an AC-DC table model ra-
dio to sell for $22.95 (walnut plas-
tic) and $24.95 (ivory); and three
portable models ranging from $24.95
to $44.95. At present, Emerson is
introducing the new models at dis-
tributor showings across the coun-
try and informing distributors that
shipments on the new models will
begin within two weeks.

New Generator For TV Servicing

A new sweep signal generator,
specially designed for servicing FM
and TV receivers, has been announ-
ced by the radio tube division, Syl-
vania Electric Products, Inc. The in-
strument incorporates electronically
controlled sweep circuits and pro-
vides excellent sweep linearity and
consequent distortion - free scope
patterns. The instrument measures
113" x 83" x x7” and weighs 121%
pounds and is supplied with pearl-
gray crackle finish.

New Switch Offered

La Pointe-Plascomold Corp. of
Unionville, Conn., is offering a new
low-loss switch for the VEE-D-X
3-way antenna which prevents leak-
age. A terminal sirip is located in
the rear and will accommodate
three separate leadins as well as the

G. E. White Clock Radio

A porcelain white clock-radio,
with the company’s latest “electronic
servant” feature, has been added to
the General Electric line. The unit
(Model 509) is designed specially
for the kitchen, and will list at
$35.95. The “electronic servant” fea-
ture is an appliance timer and con-
venience electric outlet. Various ap-
pliances up to 1100 watts total cap-
acity can be operated automatically
by the unit. It will turn these on or
off at a time predetermined by the
housewife.

output line to the receiver.

RADIO
ELECTRONICS
SCHOOL OF NEW YORK

COMPLETE, PRACTICAL
TRAINING IN ALL
PHASES OF RADIO,

FM AND TV

LICENSED OPERATORS,
TECHNICIANS AVAILABLE

ADDRESS INQUIRIES TO:
REGISTRAR

RADIO ELECTRONICS
SCHOOL OF NEW YORK

Exiensive TV Exhibit
For Chicago Museum

An educational exhibit of televi-
sion, which will be operated by
visitors to the exhibit and reported
as the most comprehensive of its
kind ever made available to the
public, will be opened on April 25
at the Chicago Museum of Science
and*Industry by RCA.

According to RCA, the magic of
TV will be explained in terms the
public can understand through the
operating exhibit of TV equipment
and displays, which are now being
installed in the Chicago Museum.

Buttons and levers will enable
visitors to the exhibit to run the
demonstration units themselves and
will be so designed as to enable the
layman to penetrate the mysteries
of the new medium. The display
will be permanently located on the
first floor of the museum, immedi-
ately to the right of the entrance.

The exhibit comprises 18 units,
ranging from reproductions of the
mechanical spinning discs with
which primitive TV images were
first created to modern electronic
facilities permitting visitors to see
themselves on video.

The exhibit will include a panel
containing four TV screens on which
programs from all Chicago TV sta-
tions may be viewed at once. An-
other display unit will show what
happens from the time a TV image
is first picked up by the camera to
the time it reaches the receiver.

ENGINEERS —|
CONSULTARTS

RALPH B. AUSTRIAN

Television Consulfani

1270 AYENUE OF THE AMERICAS
NBW YORK 20, N. Y.

Tel.: CO. 5-6848

A. R. BITTER

Consulfing Radio Engineers

4125 MONROE STREET
TOLEDO 6, OHIO

Tel.: Kingewood 7631

WILLIAM L. FOSS, Inc.

Formerly Colton & Foss, Inc.

927 15th St., N.W. REpublic 3003
WASHINGTON, D. C.

52 B'WAY 4 BO 9-1120
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AGENCIES

Smash Revival Hit!

WHY DO THEY
ALWAYS SAY “"NO”

STASNY MUSIC CO.

1619 Broadway N. Y. C.

"(HUG-A-LUG™

Recorded by KAY KYSER

New York City Gen. Mgr.

a hit — A Hit — A HIT

MICHAEL MUSIC CO., INC.

1619 Broodway Jerry Johnson

Nothing Can Stop This!

by the writer of "My Happiness”

"FOREVER WITH YOU"

FORSTER MUSIC PUB., INC.
1619 Broadway, New York 19, N. Y.
216 S. Wabash Avenue, Chicago 4, 1H.

from

‘Gentlemen Prefer Blondes’

DOROTHY SHAY ..... Columbia
CAROL CHANNING. . .Columbia
ETHEL MERMAN ... ... Decca
JANE HARVEY.........

recorded by

Diamonds Are A
Girl's Best Friend

JO STAFFORD.......... Capitol |

J. J. ROBBINS & SONS, Inc.

. 1619 Broadway., .. . N Y. C,

TONI ARDEN Columbia §

BILLY COTTON ... London
LARRY FOTINE
DAVE HAMILTON

HONEYDREAMERS ... .RCA Victor §

DEAN MARTIN Capitol

EDDIE ‘PTIANO’ MILLER Rainbow

FRANK PETTY TRIO

PAUL WESTON ...Capitol

GENE WILLIAMS Mercury
and more coming

4

¥ |
'3
3

§

® ©® @ Juanita Hall, singing star of RCA-.Victor (and ‘“‘Bloody
Mary’ in “So. Pacific”). opens at the Shelburne Lounge next Thursday.
marking her second appoarance at the East Side nitery. . . . Leo De
Lyon’s celebrity party at Leon & Eddie’s this Sunday nite will serve as
a “bon voyage’” blow-out for the young comedy star who leaves im-
mediately afterward for his London Palladium opening on April 24th.
. “International Merry-Go.Round,’ a TV variely show based on a
story line and wrilten by Alan Sands. is being pitched by MCA. Alex
D'Arcy, of the films, is starred. . . . Now that he has shaved off his
Van Dyke beard, ABC's Gene Hamilton is having trouble with the L. I.
Railroad conductors who don’t recognize his identification picture when
he boards the train daily at Massapequa, L. I. . . . Jean Carroll has put
Coleman Jacoby and Arnie Rosen on the payroll to prepare a TV
series for her which GAC is set to peddle at high.gear. . . . Joe Hoviss
{Joey Lee), the Bronx cabbie who scored so solidly on Abe Burrows
show a weck or two ago, will liven up Eddie Cantor's session Sunday.
.« . Chas. Sanford, musical director for "“Show of Shows,” is the same
Sanford who conducted at B. S. Moss’ B'way Theater in 1921 at the age
of 15. . .. Quick magazine prediclions included this one: Elaine Malbin,
19.year-old B’klyn television soprano, will be singing at the Met within
two years. Her assels: an amazing operatic range, good stage peréonality.
¥ ¥ * *
® ® o What do you have to do get a hit? Stasny Music
Corp. dug into the catalogue. Result: records by Victor, Colum-
bia, Capitol, M.G.M, Coral Signature and Abbey, the latter cre-
ating a “new sound” thru its piano roll style; sheet music is sell-
ing merrily; and disc jockeys are doing their little bit. Looks
like all the symptoms of success are present. . . . Talk about
combinations of talent to turn out a tune: Art Waner, maestro at
the Latin Quarter, and Ed Weiner who wrote THE DAMON
RUNYON STORY, put their heads together. . . . result, “It’s the
Little Things That Count,” Regent Music's current plug. .
Bound to cause a stir: the recording of “On The Alamo” by the
Harmonicats (Mercury), just released.

* * * *
® ® @ Radie Harris is negotiating for the rights to “H'wood Hotel,’
agired some years ago. New series will be written and directed by
Mervyn Nelson with Fran Warren as singing star. Radie would acl as
mistress of ceremonies. . . . Since the tremendous click of her “I'd've
Baked A Cake,” Eileen Barton has been inked by Gen’l Foods lo sing
all the radio commercials for their Swansdown cake {lour, a neat pub.
licity stunt.
* * * *

® ® o Jeannie Markham, added starter on Bill Gargan’s
“Martin Kane” TV session, is the daughter of the publisher of the
Van Nuys News in Calif. . . . BBC has requested Carlton E.
Morse to send them technical information on the rear view pro-
jection he’s introducing on the TV version of ““One Man’s Family.”
.. . Jody Miller (Miss Washington of '48) who gave up barrister-
ing for a singing career, peddling a novel TV idea to the agencies.

. . Evelyn Knight has readied a new television series tagged
“Lonely Knights,” which she’s also scripting. . . . When Nick
Quattrichocci appeared on Robert Q. Lewis’ show to audition a
violin player for his El Borracho Club, Lewis mentioned that his
name was a very odd and unusual one. “Why?” queried the bistro
owner, “I know a lotta people named Nick.” . . . Herb Jeffries
will do a U. short with Sarah Vaughan. . . . Wm. Rafael, member
of ABC's script and production dep’t for the past three years, has
become program manager of Radio Free Europe, a newly-blue-
printed broadcast activity of the National Committee for Free
Europe that will begin channeling recorded shows in six languages
to Europe from its main office in N. Y. shortly. ... Reason Arthur
Godfrey’s breezy chats with his TV guests sound so spontaneous
is because they're just that, He doesn’t rehearse anyone before
the show but starts gabbing with them when they actually face
the camera.

www americanradiohistorv com

AMES W. BLACKBURN has bee;

appointed a vice-president of Me!
Cann-Erickson Inc., it has been an:
nounced by Marion Harper, Jr|
president of the agency. B]ackburr,j[
who has been with McCann-Erick
son for ten years, is a copy grou;(
head.

ECLIPSE SLEEP PRODUCTS
INC. to E. T. Howard Company, Ind;
Radio and other media will be usecs:

IRVING WEISFELD has bee:

named vice-president in charge Ojc

production for the Ray-Hirsch Com
pany, Inc.

AMBASSADOR CLOTHES to Raj;;

Austrian & Associates, Inc.

GORDON CHEMICAL COM¢.
PANY, INC. of Philadelphia, haf-

S T

N A W N

e

<
J

named Peter Hilton, Inc., effectivi},

May 1, for Plasta-Starch.

WILLIAM T. MALONE has joined;;

Victor van der Linde Company. H:
was formerly with Raymond Spec;
tor Company, Inc.

DAVID R. ALTMAN and MA2

STOLLER have formed Altmant..

Stoller Advertising, Inc. at 38 Eas|
57th Street. {

CHARLES H. MACMAHON, heaq

of advertising and publicity for th{:

Norge division of Borg-Warner Cor

poration, has been named chairmaifn
of the advertising and sales pro}x

motion committee, refrigeration sec
tion of the National Electrical Man
ufacturers Association.

J. LEWIS AMES has been electe:
a vice-president of Ruthrauff
Ryan, Inc,

JAMES RESOR has resigned al‘

time buyer in McCann-Erickson'{:
radio and television departmen-

He will move to San Francisc v

where he expects to do simila
work.

DICK SPITTEL has joined V.P.
Service, Inc.,, as an account execul
live. He was formerly with NBC!
~Nest relations.

R

Heads Ind. Broadcasters}

Indianapolis, Ind.—Daniel C. Par}l
general sales manager of WIRE, In
dianapolis, has been elected presi
dent of the Indiana Broadcasterf
Assn. Other officers elected werel"
Martin Leich, WGFB, Evansvillc
AM vice-president; Ted Vernascc
WFML, Washington, FM vice-presi
dent; George Higgins, general man
ager of WISH, ‘Indianapolis, secre
tary-treasurer; Carl Vandagriff
program director of WOWO, For
Wayne, assistant secretary; and E. F
Herkner, WIMS, ‘-Michigan City, as
sistant treasurer. Elected to th
board of directors were Higging
Harry Bitner, Jr., general manage
of WFBM, Indianapolis; O. E. Rich
ardson, WASK, Lafayette; Donalj
Burton, WLBC, Muncie, and G. E
Albright, WCBYV, Richmond.
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PITTSBURGH AREA PETITIONS FCC

TEI.E TOPIGS

ELEBRITY TIME,” which last Sunday

switched from ABC-TV to CBS-TV,
a video show that suffers—of all things
from being topheavy with talent. Sun-
‘ay's stanza, emceed by Conrad Nagel,
Ltfered viewers a million dollars worth of
’::Ient in the persons of Phil Silvers, Joey
‘aye, llka Chase, Joan McCracken and
‘ohn Daly. With a cast like this, a spon-
or, and web production facilities, the
how should have been a knockout—but,
Infortunately, it wasn’t. The production
Lras informal almost to the point of non-
existence. Silvers and Faye are top-flight
tausical and cafe comedians, McCracken
: first-rate musical star, Chase a sophisti-
-ated woman of the world, and John Daly
h crack newscaster—none of which was
”;roved on Sunday.

UBY KEELER comes out of retirement
: for the first time in ten years to do
) guest shot with Ken Murray on the 15th.
. Dizzy Dean is getting a heavy play
the metropolitan press prior to his New
Hork debut as baseball commentator for
MVABD on the Yankee home games this
-roming season. . . . Larry Gordon has in-
fented a new hghhng system, ‘Filtelite,”
vhich he says cuts TV lighting time by
. »6 per cent. . Ken Murray, Robert Q.
‘ew:s and Mllton Berle will substitute for
id Sullivan on his Sunday night CBS show.
|Sullivan will be out because of the death
{f his father, Peter Sullivan of Port Ches-
er.

o
FIL-TV'S “TELEPHONE GAME" hit
a new record last week with 7,638

E !
phone calls, according to Franklin Pulaskl,

; ts emcee, . Emerson radio has signed
*V's sponsor of "The Clock” over NBC-TV
n alternate Friday nights starting April
L. .. WNBT will start telecasting Jack
Harry's “Life Begins at 80" in the 7:30 to
¢ p. m. slot starting the 15th. . . . WGN-
« 'V shuffles its broadcast schedule around
“htarting next Monday. . . . WLW-D’s
Swap Shop" premiered on Tuesday. . . .
VMAL-TV is now telecasting *“Crusade
'1 Europe” twice weekly. . . . WTJV re-
lorts the reception of $3 '594 worth of
‘ales of the advertised product last week
nllowmg a half- hour show.

UREAU OF LABOR statistics show that
vidco scts outsold radio sets last year
;’y two to onec in dollar value. TV sales
s:mounted to $850,000,000. . . . An infor-
1ation center on TV reception problems
*']et up anonymously by WSYR-TV drew
lumc 4,238 phone calls from viewers in
‘ Lhc Syracuse arca during its first month
:f operation. , . . Tele-Que surveys show
hat there are an average of 243,800 scts-
1-use in the ‘Los Angeles arca on any
ening. . . . The sets supposedly have

for the fighters in main events,

Fighter’s Fifty Per Cent?

Fight managers, in the person of the Boxing Managers Guild of New
York, have demanded a 50 per cent cul of radic and ielevision receipts
it has been announced. Currently,
fighters get a flat $1,000 of the radio-TV income as a Tresult of an
agreement with the International Boxing Club., which promotes the
boxing evenis at Madison Square Garden and the St. Nicholas Arena.
The new demand, if granied, would supplant the current arrangement.
The 50 per cent figure was aimed at any club whose bouls are carried
on the co-axial cable, the so-called "big money boys,”
Charlie Johnson, guild president. An LB.C. spokesman refused to com-
ment on the demand uniil his organization was ‘officially notified’, ’

according to

Eiges Stresses Value
0f TV In Education

(Continued from Page 1)
television as a force for improving
public relations. Educators, govern-
ment and civic leaders in this coun-
try and everywhere, are engaged in
similar studies and research,” Eiges
said. “The people, who are the mass
corisumers, are becoming increasing-
ly inquisitive concerning the most
intimate aspects of the social be-
havior of those whose goods and
services they buy.”
Eiges told of the increasing fre-
quency of studies and surveys of
television and its effects, in elemen-
tary, junior high and high schools
throughout the country. He said that
the television industry welcomes
and encourages the interest of
teachers and educators, and stands
ready to make its facilities available
for the best which can be devised
to utilize television for education.
How television is drawing the
American family back into the
home, reversing the characteristic
trend of other modern inventions,
also was discussed.

DuMont Revenue Up;
TV Net Shows Loss

Washington Burcan of RADIO DAILY

Washington—The Allan B. Du-
Mont Laboratories, Inc. showed a
net income of $3,269,880 last year,
according to figures released by the
Securities Exchange Commission
here. The DuMont TV network,
however, showed a loss of $2,564,491
for the year.

The net income for the overall
DuMont operation was equivalent
to a profit of $1.49 a share on com-
bined shares of Class “A” & “B”
stock which amounted to 2,101,597
shares. DuMont Laboratories show-
ed a net profit of $2,701,767 in 1948
which was equivalent to a profit of
$1.29 per share.

DuMont is currently offering
250,000 shares of ten cent par Class
“A” common stock for sale through
Kuhn, Loeb & Co. and Van Alstyne
Noel Corp.

In its registration statement filed
with the SEC, DuMont said that its
Television Receiver Division was
charged $535,597 by broadcasting
division for advertising services.

that they have tested actual perfor-
mance.

A series of slides was shown, first
as sent directly from the WNBW
camera to the transmitter and then
as sent through special terminal
equipment and a frequency limiting
circuit. The sampling was at 2.4 mc
rather than the 3.6 width usually
used. There was a loss of resolution,
but Dr. C. B. Jolliffe, RCA labora-
tory head, said the loss was identical
to the loss experienced by CBS color
when it goes over the cable.

Until now RCA color fed to the

average audience of three viewers per
. That's a big audicnce.

cable had been receivable only in

RCA Tells FCC Its Color-TV
Is Ready To Send Via Cable

(Continued from Page 1)

black and white. The new develop-
ment is looked upon as of only tem-
porary value by RCA engineers,
who believe that TV networking is
bound to be a wireless affair event-
ually.

Special equipment has been de-
vised to permit immediate sending
of RCA-type color pix in full color
but with the reduction in detail to
be expected from the narrower
band width. When the terminal
equipment of the coaxial cables has
been increased in frequency band-
width, the special equipment will no
longer be needed, RCA said.

www americanradiohistorv com

Urge Commission
To Grant More
TV Licenses

(Continued from Page 1)
(WLOA), Pittsburgh Radio Supply
House Inc. (WJAS), WCAE Inc.
(WCAE), Westinghouse Radio Sta-
tions, Inc. (KDKA), WWSW Inc,
(WWSW), and United Broadcasters,

Presently, the FCC proposes to
give Pittsburgh two VHF channels
and two UHF bands, but Ilocal
Chamber of Commerce studies pur-
port to show that because of the
hilly terrain in the Pittsburg area,
the video UHF channels would not
provide satisfactory coverage.

The joint applicants allocation
plan which has been submitted to
the Commission requested the as-
signment of VHF frequency chan-
nels 3, 7, 9, 11, and 13 in the Pitts-
burgh area. Channel 3 is occupied
by WDTV of the DuMont network.

The resolution passed by the gov-
ernmental bodies cited the fact that
broadcasting “was born in Allegh-
eny County, that many local resi-
dents were employed by the broad-
casting industry, that Pittsburgh is
constantly growing as an industrial
and commercial center and that
‘adequate’ television broadcast fa-
cilities are a basic essential to the
growth and progress of all indus-
tries relating to and dependent on
broadcasting.”

It also said that other, smaller
cities had more frequency alloca-
tions, and called upon the Commis-
sion for immediate action in grant-
ing the VHF channels sought by the
license applicants. The bodies sent
copies of the resolution to the two
Senators from Pennsylvania and
also to the state’s representatives in
Congress and sought their assistance.

"Mul-Tel” Introduced

“Mul-Tel,” a multiple distributer
device which enables one video an-
tenna to service as many as sixteen
video sets, was introduced yesterday
in Newark, N. J., by the Brach
Manufacturing Company. A four.set
“Mul - Tel” distributor retails at
$19.95 and will be sold through
normal jobber channels. The device
needs no expert installation, and
was designed primarily for use in
public places, multiple set homes
and garden apartment develop-
ments.

To Speak On Video
Caroline Burke, NBC-TV produ-
cer, and Jerry Danzig, assistant di-
rector of CBS-TV programming, are
scheduled to speak before the Pro-
fessional Women’s Club of New

York on April 11 at the Warwiclk.
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HAS. HARRELL starting his . " , " L
third 13-week cycle directing Receives National Guard Award ‘'WNJIR Member In Newsreel Father's Day” Pamphlet
Chevrolet’s “Famous Jury Trials” St. Louis, Mo.—A <Certificate of| Newark, N. J. — Alois Havrilla,| A detailed pamphlet and ordj#
which is consistently racking up Commendation was presented re-|newscaster and announcer of WNJR, | catalogue of Father’'s Day prom ?0]

solid ratings.

Chas. Collingwood, moderator of
CBS-TV'’s “People’s Platform,” now
with the Truman entourage in Key
West, reports the newsmen are go-
ing in for those loud outboard shirts
the President sports.

Next issue of Radio Best gives
“County Fair’s” lovely production
ass't, Vivian Kennedy, a lavish lay-
out. She’s one of the town’s top
models.

Toni Charmoli, choreographer for
“Stop the Music” TV, reports this
Goldwynism: Let’s go in the other
room where we can talk with a free
hand.

Magazine Digest will reprint Ezra
Stone’s article, “The Care and Feed-
ing of a TV Set.”

Judy Parrish, currently in “As
You Like It,” featured on Philco’s
“Dirtie Eddie.”

As the result of the responses on
the Martha Deane and Pat Barnes
shows, in which he discussed mod-
ern beauty treatments, Dr. Gregory
L. Pollock, N. Y. plastic surgeon,
has been offered a TV series of his
own.

The Mariners have recorded their
popular version of “Stars Are The
Windows of Heaven™ for Columbia.

Doug Edwards being urged by his
listeners to bring his youngsters on
his TV program again.

28 Stations Carrying
Philadelphia Boxing Bouts

Twenty-eight stations are slated
to carry the Sports Broadcast Net-
work’s “Fight of the Week,” beamed
on Monday nights at 10:00 p.m.
The program, which is experiment-
ing with a new sales approach, re-
ported successful results from the
sale of national spots between the
rounds during the April 3rd broad-
cast of the Robert Villemain vs. Otis
Graham fight. A second airing will
earry the Luaro Salas and Percy
Bassett fight on April 10th, when the
network feeds the bout from WPEN,
key station in ®hiladelphia. Other
stations participating in the hookup
are:. WAEB, Allentown; WEEU,
Reading; WLAN, Lancaster; WSPA,
York; WARM, Scranton; WBAX,
Wilkes-Barre; WPAM, Pottsville;
WIS W, Altoona; WLEU, Erie;
WIBPZ, Lockhaven; WILAB, Leba-
non; WMRF, Lewistown; WISL,
Shamokin—all of Pa.; WAMS, Wil-
mington,, Del.; WFPGQG, Atlantic City,
N. J.; WSNJ, Bridgeton, N. J;
WITH, Baltimore, Md.; WJOY, Bur-
lington, Vt.; WEPM, Martinsburg,
W. Va,, and the following of N. Y.—
WMBO, Auburn; WOKO, Albany;
WHCU, Hudson; WWSC, Glens Falls;
WEAV, Plattsburg, WGAT, Utica;
WJTN, Jamestown; WOLF, Syra-

‘cently to KXOK by the National

Guard of the United States. The
award, signed by Kenneth F. Cra-
mer, Major General, Chief of the
National Guard Bureau, was given
to the station “In Recognition of
Patriotic Service to the National
Guard of the United Slates During
1949."

Wilder Elected To Pioneers Club
Syracuse, N. Y.—Col. Harry C.
Wilder, president of WSYR and
WSYR-TV, has been elected to
membership in the Radio Pioneers
Club. Colonel Wilder became presi-
dent of WSYR in 1932 and since
that time, the station has grown
from a 250-watter to a complete
broadcast institution, woffering AM,
FM and television.

Bradford Promoted At WCOL

Columbus, O. — Phil Bradford,
formerly an announcer -and disc
jockey, has been advanced to pro-
gram director of WCOL, according
to an announcement made by Lloyd
A. Pixley, general manager of the
station.

WNBC Using WORZ Broadcast

Orlando, Fla.—On Easter Sunday
from 12:30 p.m. to 1: 00 p.m., WNBC
will repeat the broadcast of the
Bach Mass in B Minor as performed
by the Bach Festival Society of
Winter Park on March 4th and fed
to the NBC network through the
facilities of WORZ. The broadcast
was produced by Jeff Baker of WRC,
Washington, and announced by
Tony Chastain of WORZ. The re-
broadcast on April 9th was sched-
uled in response to an unusually
large demand by New York metro-
politan listeners.

Airing Music School Series
Hartford, Conn.—The School of
Music here will start a series of
programs featuring its pupils on
Saturday, April 15th, over WDRC.
The recitals will be heard each
week from 4:30 to 5 p.m., and will

be arranged by school officials.

appears as commentator on the
M-G-M newsreel which was re-
leased April 1st. Havrilla has had a
wide experience as commentator on
travelogues, educational and com-
mercial films as well as hundreds
of newsreels. He has been a mem-
ber -0of the WINJR staff since the sta-
tion opened in November, 1947, and
before that time he served. as an-
nouncer and newscaster on the four
major networks. In 1937, in recog-
nition of the “finest voice in radio,”
he was given the National Diction
Award.

Rogers Heads Industrial Corp.

Lawrence, Mass.—Irving E. Rog-
ers, president and treasurer of
WLAW and WLAW-FM has been
elected president of the newly
formed Greater Lawrence Indus-
trial ‘Corporation, which will aid
and support the Greater Liawrence
Chamber of Commerce in the pro-
motion of the economic, financial
and industrial welfare of the people
in the four communities which com-
prise the area. President Rogers
said that the new corporation will
be non-profit and will have no
capital stock, and will not compete
with any existing agency or busi-
ness, but will serve as a safety mea-,
sure for the future should any prob-
lem arise which cannot be handled
by any existing organization.

Named WPTR General Manager

Albany, N. Y.—W. Russell David,
Sr., vice-president in charge of en-
gineering, has been appointed gen-
eral manager of WPTR.

WTIC Aiding Fund
Hartford, Conn. —~ The Marjorie
Mills Hour, heard daily over WTIC
at 12:30 p.m., will originate at Bush-
nell Memorial on Friday, May 5th.
Admission to the broadcast will be
free, but a collection will be taken
for the benefit of the local Art
School’s scholarship fund. Miss
Mills’ visit coincides with Hour and
Garden Week, conducted by the art

school in behalf of the fund.

Will Air Awards

The presentation of the annual
New 7York Drama Critics Circle
Awards will be beamed again this
year by ABC tomorrow night, 6:45-
7:15 p.m., EST. Top honors go to
Carson McCullers’ “The Member of
the Wedding” as the best Broadway
production during the 1949 -50
season, while T. S. Eliot’'s “The
Cocktail Party” will receive the
award for the best foreign play.
During the broadcast, ABC’s George
Weist will produce and direct a 20-
minute dramatization. Mrs. McCul-
lers will accept the Drama Critics
Award from John Chapman, N. Y.
Daily News critic and president of

cuse, and WEBR, Buffalo.

the Critics Circle.

Lemmon Named Emcee

Chicago—Jack Lemmon will em-
cee “Toni Twin Time,” premiering
over- the iCBS-TV network Wed-
nesday from 8 to 8:30 p.m., Central
Standard Time. WBKB will be the
local outlet. The new variety show
will feature young professional tal-
ent. Lemmon, who is only 24, is
currently starring in “That Wonder-
ful Guy.” The show will be written
and produced by Sherman Marks,
wlio did several of the College Inn
“Salute” shows, and will be tele-
cast from New York.

Seen every other week, the pro-
gram will be kinescoped in some
areas including Atlanta, Boston,
Milwaukee and Indianapolis:
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tional material has been sent -
100,000 retailers and departme
stores throughout the country

the Father’s Day Council. Besic
listing posters, displays, streame
and pennants for sale, the pamph!
describes how retailers might tie-
with a national publicity campai
covering all media. Further, t
pamphlet announces that a’ cont¢
for advertising men will be launc
ed, a free newspaper mat servi

may be obtained, and encloses a 1}
of the 500 cities where the Countff

has City Chairmen. ¢

WOWO Gets Power Boo)

A tentative okay for the boost
WOWO power from ten to 50 kil
watts has been granted by t
FCC, with engineering conditior
The Fort Wayne, Ind,, station, whii
operates on the 1190 band, is ownr
by Westinghouse. The Commissi
said the boost is not absolute pen
ing determination of whether
blanket policy should be adopted |
the Commission with - reference
licensees with records of anti-tru
law violations. Hearing on this pr
posed policy has been scheduled
April 24.

Sena/ girl%c[ay.
g)reefingd jo—

April 7
Tyler Davis Walt Framer
Bert Wheeler Walter Winchell
Fred B. Cole Lillian Stewart
Irving Weiss
April 8
Frank E. Hurt
Martin Gunther
Thornton Fisher
Frank Roth

r

Arthur Allen
Bert Gordon
Bill Curtis
Lulu McConnell
Bob Dixon
April 9
Jim Bannon  Franklin Bingman
Brewster Morgan Gilmore Nunn
Oliver Smith Mickey Alpert
April 10
William B. Dolph Fred Hall
Haven Mac Quarrie Eddie Rubin
Sigmund Spaeth Hy Freédman
Eugene Patterson )
April 11
Caroll Carroll Paul Douglas -
Johnny Welsh Alvina Vogel
Stephen Chase Ed Darlington
April 12
Leo Miller Henry Peterson
Howard Phillips
Margaret Gardner
Herman Bess Bill Edmonds
April 13
A. L. Ashby Bob Stanley
Cecil H. Hackett Lily Pons
Catherine Witfield

fif

B e T A2 Ly TR V5 B

TENENS NS NEE NN NN NN NN NN NN

o



www.americanradiohistory.com

WWOL. 51, NO. 6

NEW YORK, MONDAY, APRIL 10, 1950

TEN CENTS

FOX ‘ANTI-TRUST’ BRIEF FILED AT FCC

"Full Day Day Session
- Planned For
| Sunday

 Advance reservations indi-
icate that more than 300 in-
idependent broadcasters will
iparticipate in the Unaffiliated
Stations conference of the
v.NAB convention at the Hotel
}iStevens in Chicago on next
fiSunday, April 16, Ted Cott,
ichairman on arrangements,
Yannounced Friday. Opening
it (Continued on Page 2)

i

IU. 5. Appeals Court
iGets Cullman Dispufe

Washingéon Burean of RADIO DAIL™

Washington — WXUL, Cullman,
Ala., has carried to the United States
JiCourt of Appeals its battle to force
.flthe FCC to consider the financial
N possibilities for existence of radio
It stations before licensing them. The
station was repulsed by the Com-
mission last month as it sought a

(Continued on Page 8)

L Name Salmon Sales Mar.,
’ Of WJZ Radio And TV

Earl Salmon, eastern sales man-
i ager of ABC spot sales, has been
I named sales manager of the net-
1 work’s key station WJZ and WJZ-
i TV, New York, Clarence L. Doty,
station manager, announced Friday.
Salmon has been with ABC since
(Continued on Page 6)

Scasonal

Saluting the opening of the
1950 baseball season, CBS-TV's !
“People’s Platform” on Friday,
Aprll 14, will present a debate
on the subject: “Which League
Is Stronger—the American or !
National” with Red Barber and
Charlos Collingwood a5 ‘“‘um. !
piros” and the debators includ- :
ing Branch Rickey, Dodgers
president. '

vision at the same time.

a television set.

One Man’s Viewpeint
Montreal—The advantage of radio over television was explained in
the Canadian House of Commons by Rev. E. G. Hansell, (S. C.-McLeod):
“You can get more work out of your wife with a radio.”
During debate on a proposed Radio Committee, the Social Credit
Member pointed out that the housewife could go about her work in the
house and listen to the radio; but she could not work and look at tele-

“l therefore propose to honorable gentlemen who are married that
if they want to get more work out of their wives, they should not install

Army Radio Policy
(larified For NAB

Denying reports that the Army
and Airforce recruiting service up-
held buy-no-more radio time, Major
General T. J. Hanley, Jr., chief of
personnel procurements for both
services, on Friday offered a new
statement of official policy to Presi-
dent Justin Miller of NAB and
Charles Batson wof Broadcast Ad-
vertising Bureau.

In the statement wof policy “fifty

(Continued on Page 8)

Walter Huston Dies;
Was Theater Guild Star

West Coast Bureaw of RADIO DAILY

Hollywood—Walter Huston, veter-
an stage, screen and radio actor died
on Friday in Beverly Hills. Huston,
who was 66, was the victim of a
blood clot. He made his last public
appearance in a featured role on the

(Continued on Page 2)

Riggio ATC Chairman;
Paul Hahn President

Vincent Riggio, president of the
American Tobacco Company, was
elected_chairman of the board at a
meeting of the directors on Friday.
Named to succeed Riggio as presi-
dent was Paul M. Hahn, executive
vice-president.

American, heavy spender in radio,
and television, does not contemplate
any changes in advertising policy,
Riggio told Rapio DaiLy from his

(Continued on Page 2)

Alex Rosenman Resigns
As Head Of WCAU Sales

Philadelphia — Alex Rosenman,
vice-president in charge of sales for
the WCAU stations, Philadelphia,
announced his resignation on Fri-
day, effective May 1st. Rosenman,
oldest employee in point of service,
joined WiCAU in January 1927 as a

(Continued on Page 2)

Beginning Sunday, April 30th,
and continuing through the period
of New York Daylight-Saving Time,
the four major networks will again
employ the system of furnishing
stations that remain on Standard

ice over special sets of lines from
Chicago. When the change is made,
stations remaining on Standard
Time would ordinarily hear the net-

work programs one hour earlier if

Time with a one-hour delay serv-

Daylight-Saving-Time Plans
Announced By Major Webs

the netwworks did not employ this
system of tape recording the pro-
gram in Chicago and relaying them
from there at the regular times.
This policy, which was begun three
years ago and gradually adopted by
the four major networks, has been
adopted in the public interest, and
will exist throughout the 22-week
period. Sections of the country sla-
ted to go on Daylight Saving Time
(Continued on Page 2)
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‘Three Hundred Indies To Atitend NAB Meet

Schine’s Ple Plea Also
Entered For
WPTR

Washington Burcaw of RADIO DAILY

Washington — The anti-
trust provisions of the Com-
munications Act of 1934 are
designed solely “to prevent
monopoly in radio communi-
cations and it was not
intended to accord to the Com-
mission any peculiar authority
to deal with violations of law
in general,” 20th-Century-Fox

(Continued on Page 3)

Power Firms Asked
To Aid TV Sef Sales

Chicago—Leading power compan-
ies throughout the country should
join forces with electrical appliance
dealers in promoting the sale of
television sets, Eugene S. Thomas,
WOIC general manager, told the
16th annual sales conference of the
Edison Electrical Institute here.

He said the increased sale of

{Continued on Page 7)

RCA Declares Extra
Common Stock Dividend

An extra dividend of 25 cents per
share on the common stock of Radio
Corporation of America was de-
clared Friday, David Sarnoff, chair-
man of the board of directors, an-
nounced following a regular meet-

(Continued on Page 2)

Harvey Calls
Thanks to Harvey, the staif of
WQXR believes in the Easter '
bunny again. On Good Friday °
moming, before the office per-
sonnel arrived, a package con-
taining five dozen eggs. each
marked with the f{irst name of
sixty employees, was delivered
to the studios. Poster showing a
white rabbit carrying a banner

read, “"Harvey was here.”
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CHICAGO BUREAU
Herbert M. Kraus
188 West Randolph St.
Phone: ANdover 3-6050

SOUTHWEST BUREAU
Paul Glrard, Manager
Tower Petroleum Bldg.,
Dalles, Texas
Phons: Riverside 3518.8

ROME BUREAU
John Perdicarl
Ludovisl 16

Entered as sccond class matter, April 5,
1037, at the postofhice at New York, N. Y.,
under the act of March 3, 1879.

Riggio ATC Chairman:
Paul Hahn President

(Continued from Page 1)
home in Chappaqua. He refused re-
clection as president because of his
age. No such post as chairman exist-
ed previously.

The board also elected Edmund A.
Harvey. vice-president in charge of
sales. He has been treasurer since
1936. Harry A. Hilliard, assistant
treasurer, was named treasurer.

Gallagher and Sisson
In New Posts At WINS

Joe Gallagher has been named
news director of WINS, succeeding
Joe Durso. who has joined the New
York Times. Gallagher assisted Don
Dunphy in pre-season baseball
broadcasts last year and also
worked with Dunphy on telecasts
over WABD.

Another WINS staffer, Richard
Sisson, who served as promotion
manager. has been named sales pro-
motion manager of Criterion Serv-
ice, Inc. Sisson joined WINS in Oc-
tober. 1946 and was appointed to his
present post in January, 1948,

DAVID ROSS

Radio — Television — Films

Ardent Fan

One listencr to John Gambling's
carly morning show on WOR
doesn’t believe in dolng things
in a small way. When Gambling
oflered a set of piclures taken at
his recen! 25th anniversary show
for 15 cents and the Hudson
brand label from a napkin pack-
age: tho listener malled john a
three-foot by 18-inch section ol a
Hudson napkin cardboard car-
loon.

Daylight-Saving Plan
Announced By Webs

(Continued from Page 1)
are New England, Pennsylvania,
New  York, Delaware, Maryland,
Washington, D. C., California, Ore-
gon, half of Ohio. and the western
half of Washinglon.

The Mutual network will have
the additional problem of {eeding
to a third network of those stations
within the baseball major-league
arca who are not cligible to carry
Mutual's “"Game of the Day' pro-
grams.

RCA Declares Exira
Common Stock Dividend

(Continued from Page 1)
ing of the board of directors. It is
payable on May 29, 1950, to holders
of record of such stock at the close
of business April 21, 1950.

On the outstanding shares of first
preferred stock, 87'% cents pér share
was declared for the period from
April 1, 1950 to June 30, 1950. 1t is
payable July 1, 1950 to holders of
record of such stock at the close of
business on June 12, 1950.

Walter Huston Dies;
Was Theater Guild Star

{Continued from Page 1)
Theater Guild's presentation of “All
That Money Can Buy,” which was
an adaptation of *“The Devil and
Daniel Webster.” Huston, over a
period of years, rose to the top of
his profession in cach of the three
aforementioned mediums of enter-
tainment. He is survived by a son,
John Huston, a film director.

Frank To Join WSGN

Philip Frank, formerly executive
secretary of Broadcast Measurement
Burcau, will join WSGN and
WSGN-FM, Birmingham, Ala. on
April 24 as director of research and
sales promotion, it was announced
by Henry P. Johnston, general man-
ager.

Vandeventer Signed

The tab for Vandeventer's news-
casts on WOR, New York, (6:30-6:45
p.-m., EST, Tues.,, Thurs., Sat.) has
been picked up by the Dolcin Corp.
Contract details were handled
through the Victor van der Linde
Co. of N. Y.
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NAB's Regisirafion
Includes 300 Indies

(Continucd from Page 1)
the morning session is an address by
Lee Jacobs, of KBKR, Baker, Ore-
gon, who is chairman of the Unaf-
filiated Stations Convention Sub-
Committee.

On the general topic of “The Out
of Home Audience,” Sydney Ros-
low, president of The Pulse, Inc,
will give a research report illustra-
ted with color slides, Hugh Feltis,
of radio station KING, Secattle, and
Norman Glenn, editor and publisher
of “Sponsor” magazine, will share
in a discussion of “How to Promote,
Program, and Sell the Out of Home
Audience.”

The last half of the morning ses-
sion will be an analysis and discus-
sion of the “Mail Order Business”
by Cecil Hoge, senior partner of
Huber-Hoge, Inc., and Ralph Weil,
v-p and general manager of WOV,
New York.

Justin Miller, president of the
NAB. will be chairman of the lunch-
con scssion when Edgar Kobak is
the principal spcaker.

First half of the afternoon session
is slated as: “How to Develop and
Secll New Program Resources.”
Speakers of the afternoon are to be:
Edward Gruskin, chief radio officer,
ECA; Arnold Hartley, v-p and pro-
gram manager, WOV, New York;
Carl Haverlin, pres, BMI, Inc.;
Charles E. Rynd, pres., The Ampex
Co.; Foy Kohler, of Voice of Amer-
ica; Pierre Crenesse, director, North
American Service, French Broad-
casting System; Scllman C. Schulz,
v-p, Decca Records, Inc.; Joe Csida,
director, Popular Artists and Reper-
toire, RCA-Victor; John Sinn, pres.,
World Broadcasting System; Maur-
ice Mitchell, director, BAB; Jerry
Franken, radio cditor, *“Billboard”
magazine.

Concluding the afternoon session
is a sports clinic, broken down into
discussions of the sports audience,
gates, legalities, and promotion.
Patt McDonald, WHHM, Memphis,
is chairman of this discussion; while
the Iegal aspects are to be discussed
by Leonard Marks, atty.; and pro-
gramming and selling sports adjacen-
cies will be taken up by Ben
Strouse, v-p and general manager,
WWDC, Washington, D. C.

Alex Rosenman Resigns
As Head Of WCAU Sales

(Continued from Page 1)
member of the sales staff. He was
made commercial manager in 1940
and clected vice-president in 1946.
During Rosenman’s term as sales
administrator WCAU became one
of the most successful stations in
the country commercially and he
enjoyed a wide reputation through-
out the industry as one wof radio’s
foremost sales executives. Donald
W. Thornburgh, president of WCAU
accepted Rosenman’s resignation
with regret and said that no plans
have been made for a successor.
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Are you huymg'f f
lots of

WATTS

or listeners? !

Sure, there are stations in Bal- |}:

timore with more wattage than
W-I-T-H. And to hear some of ;|-
them talk, you'd think nobody in '

this rich market ever listened to |
any station but theirs.

But those claims won’t stand ;
up in the face of facts. We make %
no such claims for W-I-T-H, '

But we do claim this:

W-I-T-H delivers more listen- ;!:
ers-per-dollar than any station in
Baltimore. It covers 92.3% of the ‘{°
radio homes in the Baltimore i

trading area. -

So if you want to make every |-
penny count, buy W-I-T-H, the i
BIG independent with the BIG ’
audience. If you want low-cost-
in the
Headley-Reed man today,

sales in Baltimore, call

and

put W-I.T-H on your schedule. :

WITH

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Hudhy_-l.o‘
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“told the FCC in a brief on the sub-
rject to be presented this morning.
i Records of anti-trust violation or
iiviolation of other federal laws are

ito be considered by the Commission
ronly as bearing on the character of
¢ applicants—and as a minimum
character qualification only.

WPTR, Albany, New York, made
the same argument. .

The pleading was filed in connec-
tion with hearings slated for April
24 before the Commission, to de-
termine whether it should adopt a
uniform policy for weighing records
of violation of other Federal laws
by broadcast licensees and appli-
cants. Filing deadline for ithese
briefs is*today. o

Attorneys Welch Mott and Mor-
gan for Fox, argued that the long
record of anti-trust violations by
their client does not indicate any
inability to operate in the public
interest: As a matter of fact, the
brief points out, the company has
‘been adjudged guilty in civil rather
than criminal proceedings; further,
whereas in the film industry there
is no Government agency constantly
policing, with minutely-drawn reg-
-ulations, to define what is permis-
sable and what is not, firms in the
motion picture industry have not
had the same sort of guidance.

“No Moral Turpitude'’

No moral turpitude or criminal

factors are involved in the Para-
- mount case, the F'CC was told, and
- it was pointed out that the Govern-
-ment has dropped its original
charges against the production end
of the film business. The relation-
ship between production of films
and broadcast programming was
stressed.

The brief said of the pix case
that “no public interest, in the real
sense of that term, was involved.
The litigation involved the question
of restraints within the industry
and their effect upon exhibitors in
the industry. No claim was made
that the public was not adequately
served by the existing system or
that the irade practices adversely
affected the movie-going public.

On the contrary, the court found
that there was no exclusion of any
picture from the public: that the
defendants, in the theaters in which
they were interested, provided not
only adequate but the best in thea-
ter facilities and that the system of
distribution was one which made it
possible for all members of the pub-
lic to see all pictures which they
desired to see in a series of stag-
ge}-ed runs at decreasing admission
prices.”

That the law calls upon the Com-
mission to determine if particular
applicants are qualified to serve in
the public interest need not mean
that the Commission must in each

- case seek “the best qualified appli-
cant” . . . said Fox. An applicant is
cither qualified to do what he pro-
poses or he is not. If the latter, his

(Continued from Page 1)

application should be denied; if the
former, then his proposal should be
compared with others to see which
would best serve the public interest.
Deciding between two applications
on the basis of character compari-
sons, whether good, bad or indiffer-
ent, would be analogous to judging
a contest designed t{o dectermine
which of several participants can fill
a glass the fullest.” :

At another point the brief de-
clared that “the Congressional man-
date is that the Commission must
keep monopoly out of radio. There
is no requirement, need, or author-
ity for the Commission to exert
feeble and indirect efforts to elimi-
nate the possibility that some pros-
pective applicant, because of activi-
ties unrelated to radio, may at some
remote and future time, attempt to
engage in monopolistic activities in
radio. If he does attempt to do so
the Commission can, and must, take
the necessary steps to stop him.”

Schine Asks “Crilical Analysis”

A “responsible critical analysis of
the substance of the violation to
determine its bearing on proposed
radio operation should be given any
record of violation of laws of the
United States other than the Com-
munications Act,” WTPR held. The
station is controlled by the Schine
motion picture circuit.

“The almost infinite variety of
possible U. S. law violations, run-
ning the gamut from trivia to trea-
son, whether civil or criminal,
makes it impossible to enunciate
any broad policy covering violation
of U. S. law in general,” wrote at-
torneys Leonard Marks and Bernard
Koteen for Schine. Each violation of
law other than the Communications
Act should be considered “only on
a case-to-case basis,” they said. So
far as protecting the public from
monopoly in broadcasting, they said
specific rules of the Commission—
including those on multiple owner-
ship, network contracts and others—
are directed to that end. As did Fox,
Schine maintained that the anti-
trust laws are primarily remedial
rather than punitive, “and no char-
acter blemish can be imputed from
isolated cases of their violation.”
They said that a study of the Schine
case itself “demonstrates how unjust
would be any conclusion that such
a violation constituted a taint upon
character.”

Marks and Koteen held also that
“television development will be re-
tarded if a ‘uniform policy’ is adop-
ted holding United States laws gen-
erally, or anti-trust and related laws
specifically, to be disqualifying or
even adverse to broadcast appli-
cants. Such an uncritical test would
discourage that group which has the
financial resources for television.
That discouragement would prevail
even among those who had not been
anti-trust violators, since a subse-
quent violation would place any
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Fox Files Brief With FCC

 Answering “Trust’ Charges

broadcast licenses in jeopardy.”

WCFL's puLse

is beating faster
.« » and faster!

*Chart shows percentage of increase
or decrease, for 50,000 wait and full-
time stations, Pulse Period of Jan.-
Feb., 1950, as compared to Jan.-Feb.,
1949. (Averages, 6 a.m. to midnight,

Monday through Friday.)

Network Station A

et e > o e - o —— o ——

' BASIS OF CHANGE Jan.

50,000 Watt Independent
—5.88%

L L Ty ———

Network Station B
—9.52%

s et e o —— ——

5,000 Watt Independent

Still Going Up! This chart* shows —12.5¢

WCFL's ratings more than ever or?\
the upbeat in Chicago radio.

Audience-tailored programmingy
highlighted by sports toppers and
the finest in music —all spiced by

LH.
thy

ABC network features and station

Network Station D
—22.88%

specialties — readily explains the
gains. Time rates, moreover, are as
inviting as the programs presented

~ WCFL

50,000 watts ¢ 1000 on the dial

The Voice of Labor
666 Lake Shore Drive, Chicago, 1.
Represented by the Bolling Company; Int
An ABC Affiliate ;
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WORLD BROADCASTING SYSTEM, INC,,

An Affiliate of Frederic W. Ziv Company
501 MADISON AVE., NEW YORK 22, N. Y,
Cincinnati « Chicaga + Hollywood

Already Released'

HGLES « LYN MURRAY SHOW

K COMMERCIAL JINGLES

ll, Stevens Hotel, Chlc:@g@
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| CHICAGO

By HERB KRAUS

ONY WEITZEL, The Chi Daily

News popular and personable
columnist has initiated another
show over WBBM. In addition to his
nightly comment at 10:20 p.m. Tony
now emcees a news and live music
show Tuesday and Thursday at 3:45
p.n.

Skee Wolff, WBBM writer-produ-
cer, will be a busy boy the next
couple of weeks. On Friday, April
21 he will be honored at a CBS em-
ployees party for his new novel,
“The Friend,” which is being pub-
lished April 25 by Crown Publish-
ers. On May 12 he will address the
Society of Midland Authors at Ric-
cardo’s ‘Restaurant on “Radio and
Television Writing.”

George A. Hormel and Company,
Austin, Minnesota, sponsor of “Mu-
sic With the Hormel Girls” on ABC
has signed a two-year agreement for
National Nielsen Radio Index ser-
vice.

Ira Morton, local free-lancer, is
doing a bang-up job with his new
syndicated television column. It ap-
pears every Sunday in The Chicago
Herald-American and many other
papers serviced by John F. Dille.

June Davis, who in real life is
Mrs. James O. Bengston of Glen-
view, began her new homemaker’s
program over WGN on Monday.
Heard across-the-board from 12:15
to 12:30 p.m., the show will be spon-
sored by the Borden Company be-
ginning April 17. June is a familiar
voice to the radio audience, having
been heard as Helen Trent in the
soap opera of the same name, and
as Virginia Gale in a similar opus.

Art Linick, 28-year veteran of
Chicago radio who goes back even
farther than Amos and Andy, has
been appointed management ‘doc-
tor” to FM station WMOR. Linick
is the second oldtimer to become af-
filiated with WMOR, one of Chi-
cago’s newest comers. The other is
Dynamo Dave Edelson, a mere 25-
year wireless veteran.

Truesdell Named VP Of
Zenith Home Radio Dept.

Chicago — Leonard C. Truesdell
has been elected v-p in charge of

hou,sehol radio , by Zemth Ra 10
Corrh, it Lbas an duncedsrby H>

Bonfig, and Hirectdr” of sales.
The ‘romotlon is a bogst for Txues-
dell fFom the posmoni}of sales fhan-

ager [of househ radio and t fevi—
dvhich he fhas h d since goin-
ing te compagiy ’49. Mlav-
i o sin é 1923 THues-
as gained ex aprxence rom

such [fhositions as: mgnager of§ the

dealef: developrrremr\dﬂusmrrof- pgrp?

idairgg at the home office m Da

Hsales mdﬁ'ﬁge‘ éﬂ‘

rectoﬁfof homes# 6r*antL tél

Gk

for ndix Aviation at the start of

that Bmpanys entry in the field;
and . vip in charge of marketing for
Hotpou‘%‘c .

\,,

L\".
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By SID WHITE

Man About Manhattan. . .!
® @ & WEEK-END CUFF NOTES: James D. Shouse, of the Crosley
Corp., denies New York reports that WINS has been sold for around
$500,000. Shouse lelegraphed: “We are not at present time in negotia.
tions with anyone concerning the sale of WINS.” . .. With the movies
going in strong for so-called, “adult Westerns” (with Alan Ladd, Rob’t
Taylor, etc.), waich for radio and TV to hop on the bandwagon follow-
ing through on the same idea. As a maiter of fact, a couple of radio
and TV Western characters are already in the preparation sfage.

Joan Crawford. who takes to a microphone the same way Leo Durocher
cuddles up to an umpire, may be talked into doing a 15-minute tran-
scribed series. . . . If youre six-footdfour, handsome, with a 54.inch
can swim underwater, chin five times with one hand and lift
560 1bs. of dead weight, hustle right over to Laurel Films, 200 W. 57th
Street, and you’ll be their next star. . . . With all this talk about the
H-Bomb, they're reviving Goody Ace’s old crack (made when ihe
A-Bomb first appeared) that they oughta drop one on one of the larger
talent agencies in lown because there’s certainly no radioactivity up
there. Goody still remains one of the town’s favorite wits. Running into
him the other nite at the Astor, we naturally hailed him with a “Hello,
Goody.” Fastening a fishy eye at us, he snapped:

chest,

“Don't be « name-

dropper!”

A e 7 * A e

Pome: Richard dotes on notes

While Oscar waxes lyrical;

Their songs, their shows,

Their vehicles. . . .miracles.

. .. .Al Saphin

w w w Yo

®@ ® o IN ONE EAR: John A, Gambling, son of WOR’s veteran

John B. Gambling, who recently celebrated 25 years on his early ayem
show, has been moved up from production manager to station manager
of WDBS, Dartmouth College broadcasting station. Starting April 18th,
young Gambling will hold the position for the coming school year. . .

Bob Monroe will do a televersion of his “High Adventure” thriller. . .

Tommy Henrich and sporiswriter Tom Meaney guest on Joe DiMaggio's
new series which tees off on NBC April 15th. . .
an offer to star on «a radio whodunit, .

. Kirk Douglas nixed
« «» Jean Carroll told one of her
TV writers: “Your head rattles so much I can get you « job with Cugat.”
. Hal Roach doing a flock of TV commercials for Ivory Soap. . . .
Sudden thawi: Amazing, but we've never heard of a TV show blowing
apari—altho’ we’ve personally seen many a big B'way show break
wide open during « dress rehearsal. . . . Paul Denis asked Jack Gilford
what his last TV appearance was. ‘20 Questions,” replied Jack.
home very, 1cx1e last nite and, my wile . qsked 20 questions.”
& g e Sige My w
e e o THE MORNING MAJ L: “Dear Sid,” writes Dan
G enpaul “Al‘t,hough radio ¥ olum ists have had a fabulous num-
bef of uéi;mrles'@from lxsten S r;fardmg the status of ‘Informa-

"I came

ti Plegse,” none of t em, to my knowledge, has asked the logical

eshonfvthat you posed §n yoursScol’'m the other day. (Ed. note:

i item’d that®'since they're afways bragging about this show

qthat bemg”‘yanother nfo, ease,” howcum they don’t bring
back the ougmal) The many attempts to imitate the series have
nces, tho’ they ‘Hallelujah’ on the
e has emulated ‘Info, Please.’” The
efforts of ’che nets to carbon copy the show is comparable to ask-
ing someone to bat for Joe DiMaggio just because he happens
to like me.” - ‘ s &)::
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‘| night operation. Other new spor

Aprily 44, and has held his presen!

SAD FRANCISCO

By NOEL CORBETT !

GO-TV'’s sales staff,

10 days of March, brought :!
nine new local sponsors with pre
grams on XGO-TV ° totaling
hours weekly. Sales manager Vil
cent Francis and his two TV salc
aides, Gil Freeman  and Julic
Kaufman did the trick, all of whic
was a flurry of sales activity w
matched in the Bay Area TV hi!
tory. KGO-TV now has program

urday. The Admiral Magic Mirrd
Revue and San Francisco Theate
latter for Federal Savings and Los;
Association, opened up the Monds?

sors in line-up are: Packard-Be
for Tuesday night wrestling; Lk«
Vogel Chevrolet for Boys’

for Pontiac Golf Clinic; Hale's Ay
pliance Stores for afternoon fili
package; Home Containers Corj

half hours and Bell-Brook Dairie
Inc. for an evening half-hour.

teen-ager show on KPIX, is causin
interest. Produced by Patrick Mick
ael and written by Marcia Drake
it’s a low budgeted show which fes
tures teen agers. Barbara Drak«
Tom Welch and Joe Mirkovich, kid:
with a movie background, are th
stars and each week (Thursdays &

on.

Arthur Hull Hayes, KCBS veepe
is recovering from his recent opera
tion in the Palo Alto Hospital.

“Copper Kitchen” is a new shoy
on KGO-TV, featuring famed res
taurant-man Al Williams. Setting i
a barbecue pit with doo-dads, an:
each week Al runs in some famou
chef. First guest was Paul Zeibig
formerly with Waldorf-Astori:

Pacific Tele and Tele signed fo

52 weeks on KCBS for
br‘Eaks.'

Name Saﬁﬁon Sales Mar.,

(Conhnued from Page 1)

position sinde June, ’48, which he re

in the fir .

RN

W\

ming running Monday through Sa:i

Clut,
Boxing; Bay Area Pontiac Deale1}.

for “A Woman in the News”; Emj.
porium Department Store for tw.

“Rag Tag and Bob Tail,” a nevj’

7:30) kid professionals are broughf:

They talked about -crepe suzette"

chairg*

of WIZ Radio And TV).

- .

N

- TN T

e
N

i,

—
—_—

mon held account executive position
with two station representativ:
firms, Headley-Reed Co. and Josepl
Hershey McGillvra, Inc. In addition
he’d also been an account exec ir:
the recording division of WOR, Nev
York. :

linquishes to take over the nevj.
duties. Prior to joining ABC, Salpw

Thought for Today

HERISH THE SPIRIT of our

people and keep alive their
attention.

—THOMAS JEFFERSON.

—
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ROSS REPORTS PROGRAM COST UP

_TELE TOPICS

rHE ACTION last week by two munici-
palities—Pittsburgh and Chicago—in
etitioning the FCC for additional tele-
ision channel allocations in their respec-
ive cities once again underlines the cry-
1g need for a’ lifting of the freeze.
‘hroughout the country, video’s impact is

It is reasonable to assume that the gov-

frnmental bodies which have asked imme- |:

iate Commission action do not represent
rivate interests. It is also reasonable
to assume that they honestly feel that
kideo is important to the economic, social

1nd educational lives of their communi- |:

ties. It is therefore important that the
bommission. give every consideratiop to
their requests and to the requests of

[

AAM REPORTS the addition of 13
; new sponsors, . . . KPIX will tele-
|'ise 28 home games of the San Francisco
eals. . . . WPIX added “Triple Feature
heater” to the program schedule yester-
lay, and adds *“Night Owl Theater” this
Avening, . . . KRLD-TV has named Gerry
ohnson, ex-L. A. deb, a member of its
roduction staff. Also, the station an-
.founces the signing of Byron Nelson for a
feries of three telecasts. . . . WNBT re-
:rorts that the “Kathi Norris Show,” which
‘hows on May 2, has signed three sponsors
Jhus far, . . . CBS-TV added Francis Car-
Jdlinal Spellman to its list of special Easter
ittractions just before the holiday.
! [

1DAT MEIKLE will be visited by a group
of high school seniors from Ann Arbor,
Mich., today. The seniors are in town on
tin annual Ann Arbor Senior trek. Ex-
ictly ten years ago, Pat was one of the
itarry-eyed kids that visited New York as
znembers of the senior class at Ann Arbor
S. . .. Herb Sheldon reports the re-
seption of a letter from a fan who says
‘We sce and hear you cvery night.” In-
-eresting part of the story is that though
sheldon does ten radio shows weekly, he
{oes no tele. . . . Charles H. Singer and
Newland F. Smith, both of WOR-TV, will
1ddress a joint meeting of the AIEE Com-
““|nunication Division on “WOR-TV-Station
Zonstruction Problems.”

[ J

i BAL-TV HELPED the Baltimore
¥ News-Post get a photo scoop on the
1-attimore hearings by having a News-Post
photographer take a picture of Lattimore
‘rom the Monitor Screen as his Senate

~ommittee appearance was being tele-

el Wil

4

dnised. . . . Douglas Leigh has designed a
13iant  flying spectacle, “Ali Baba,” to
Jromote interest in Sylvania products. . . .

WTMI-TV will televise three of the fea-
‘ure attractions in connection with the
bpening of the Milwaukee Arena starting

veing felt by individuals and by business|.
yrganizations to an unprecedented degree. | .

+rould-be licensees throughout the country. |:

Pitisburgh Stafion

' Cancels Crime Shows

-
Pittsburgh — A new station policy
which “is cool” toward the further
scheduling of mystery shows and
crime programs and which thus far
has resulted in the cancellation of
two programs,
has been an-
nounced by
Donald A. Ste-
wart, general
manager of
WDTV in this
city. The crime
shows, says Ste-
wart, are especi-

early hours of
the evening
when large
numbers of chil-
\.STEWART dren are among
the station’s audience.

Stewart said that WDTV has a
listening audience of 420,000 and
feels double the responsibility, be-
cause it is the only video station in
the local area.

“We are aware of the responsibil-
ity of the television industry,” he
said, “and also the impact a visual-
audio medium has on the minds of
the younger generation, especially
since television comes right into the
living-room. We have already can-
celled two mystery and crime shows
and in the future, we will endeavor
to schedule, in so far as possible,
only those programs which will ex-
ert a healthy influence on the
younger generation.

“Although financially it is some-
times tempting to schedule a crime

ally bad in the|}

Power Firms Asked
To Aid TV Set Sales

(Continued from Page 1)

video receivers meant not only an
increased use of power from the op-
eration of the set itself—but also of-
fers a “richer life, closer family re-
lationship, more effective education
of children, and
a closer view of
what is happen-
ing all over the
world.”

Thomas point-
ed out that tele-
vision would
provide an ad-
vertising and
merchandising
stimulus to the
sales of other
heavy applian-
ces.

A board direc-
tor of the NAB,
Thomas said that there are already
five and a half million TV sets in
operation and said that another 50
homes are being television equipped
every minute of the working day.

He said that video is changing
“our habits at home, at sechool, at
work and at play.”

THOMAS

or mystery show,” Mr. Stewart con-
cluded, “WDTV will not take this
short-range view. Those who are the
leaders of the television industry to-
day will be setting the patterns for
television tomorrow, and when you
realize the tremendous impact of
this new medium, even in setting
social habits, you will find that in

[T

the end, ‘crime does not pay’.

Press-Time

this city.

Philadelphia—WPTZ,

‘onight,

Paragraphs

Classroom-Experiment At WLW-T

Cincimnati—WILW-T will embark on the first sizeable experiment
to test TV as an aid to classroom teaching this week with the introdic-
tion of a series of four special balf-hour telecasts which will be received
by sets installed in 14 local high school class rooms.

Chicago Area Has 418,366
Chicago—The Electric Association reports that, as of March 1, there
were in operation 418,366 video reccivers within a 50-mile radins of

Three Stations Get Philly Teams
WCAU-TV
again this year to present 92 home games of the Phillies and the Athlet-
ics. Deal calls for WPTZ to pick-upr all games for transmission to the
individual stations. WPTZ will carry Saturday games, WEFIL week-day
and boliday games, and WCAU Sunday games. Ballentine Beer and the

and WFEIL-TV will cooperate

Survey Shows Rise
Of Five Per Cent
Since August

Video program production costs
have increased about five per cent
since last August, according to a
Wallace Ross survey, just released
in the current issue of Ross Reports.
The rise, the survey showed, was di-
rectly traceable to the increased
quality of TV programming, and to
higher priced talent, more complex
sets and larger script appropriations.

Time costs, the survey revealed,
have increased by 15 to 35 per cent
in the past seven months.

The Ross survey lists itemized
budget breakdowns for 15 “basic
television program types and, after
compiling and averaging production
costs for each type, Ross says that a
typical program cost to the sponsor,
exclusive of time costs, amounts to
$13,840 for a one-hour drama, $18,-
545 for a full-hour comedy-variety
show, $7,577 for a half-hour drama,
$7,854 for a half-hour comedy-vari-
ety and $6,920 for a half-hour who-
dunnit.

Other averages listed by Ross in-
clude: $6,781 for a half-hour situa-
tion comedy, $11,588 for a half-hour
musical program, $3,529 for a half-
hour audience participation segment,
$4,118 (per week) for a daily kids
show, $5,640 (per week) for a daily
musical show, $2,941 for a forum,
$2,331 (per week) for a daily wo-
men’s show, $2,061 for a half-hour
interview, $2,317 for a night sports
remote and $1,431 for a 15-minute
news program daily.

The Ross survey goes on to break
down the costs of the hour-long
drama and says that the increases in
many cases are offset by greater ef-
ficiency of operation and storage
facilities.

Ross says that, generally speaking,
neither package producers, ad agen-
cies or webs are making more out
of TV than they were seven months
ago. Significant, he says, is the up-
surge in the filming of programs.

Macy's Will Sponsor
New Show Over WOR-TV

R. H. Macy & Co., will make its
debut as a television sponsor on
April 14 over WOR-TV with the
premiere performance of a program,
“It’s Smart To Be Thrifty,” which
also marks the entrance on WOR-
TV into daytime video program-
ming. The program, which will
originate from a newly completed
studio on Macy's eighth floor, will
be conducted by Barbara Welles,

Atlantic Refining Company will spousor the ganies of all three stations,

www americanradiohistorv com
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AGENCIES

HE LIONEL TRAIN COMPANY,

New York, announces the ap-
pointment of the Buchanan and
Company agency to handle all fu-
ture advertising. In celebration of
its Golden Anniversary, the Lionel
Company contemplates the largest
advertising and sales promotion
budget in its half-century history.
Centermg on an advertising cam-
paign that will embrace national
magazines, comic supplements, radio
and television, the total expenditure
is expected to exceed $500,000.

VINCENT R. BLISS, JR., has
joined the Chicago staff of H- R Rep-
resentatives, Inc. as salesman. He
was formerly with the Fred W.
Amend Company, and Grant Adver-
tising, Inc., in Chicago.

HAZEL BISHOP, INC., manufac-
turers of Hazel Bishop Lasting Lip-
stick, announces the appointment of
Raymond Spector Company, Inc., as
its advertising and merchandlsmg
counsel. An extensive campaign in
television and newspapers is sched-
uled.

KENYON & ECKHARDT, INC.
has resigned the Chesepeake & Ohio
Railway and The Greenbrier Hotel
accounts. Kenyon & Eckhardt has
been named the agent for the Com-
petitive Transportation Committee
of the Eastern Railway Presidents’
Conference, of which Walter Touhy,
president of the C & O is chairman.

JOHN J. GRONFEIN, LOUIS M.
COTTIN and MARVIN I. RUD-
WICK have joined Joseph Katz
Company. They were formerly with
Gordon & Rudwick, Inc.

VENLO WOLFSOHN has been
named copy editor of Wil Roberts
Advertising of Philadelphia.

Plan Civic Salute

Milwaukee — Lawrence Welk's
touring musical caravan (ABC,
Wed., 10:00 p.m.) makes a stop in
Milwaukee—home of the sponsor,
Miller Brewing Co.—on May 12th
for a tribute to Milwaukee Civic
Progress Week. Guest of honor will
be Harold J. Fitzgerald, president
of the Civic Progress Commission.
Highlight of the show will be the
Miller Co.’s added attraction, Gloria
Rodriguez and her Romany Singers.

Grauer Bows Out

Ben Grauer will drop his NBC-
TV show on Tuesdays at 11 p.m,,
because of the pressure of other
programs and will make his final
appearance on April 11. The Dou-
bleday Book show on which authors
were interviewed MNas not selected
a successor as yet. Other TV pro-
grams on which Grauer appears are
the Kay Kyser program, the Eleanor
Roosevelt show and Say It With

_ PICTURE OF THE WEEK

Wayne Coy, chairman of the FCC, chats with William S. Hedges
(center), NBC veepee and retiring president of Radio Pioneers, and
Frank Mullen, new president of Radio Pioneers.

Army's Radio Policy
Clarified For The NAB

(Continued from Page 1)
per cent of the advertising funds
allocated to the local armies will
continue to be expended for the
purchase of radio. The detailed
statement follows:

“1. Recruiting advertising is pur-
chased upon the merits of the indi-
vidual media and consistent with
the particular procurement objec-
tive to be accomplished. Radio ad-
vertising will continue to be given
the same fair consideration in the
allocation of funds as any other me-
dia.

“2, Recruiting advertising funds
expended for public service time
program production will not be in-
cluded with funds expended on paid
time programs in reporting recruit-
ing advertising expenditures.

“3. The greater portion of all ra-
dio advertising funds will be ex-
pended for the purchase pf time.

“4, Budgetary limitations and
sound advertising practice preclude
the purchase of radio time simulta-
neously on every station. But radio
time will be purchased on a long-
range basis calculated to give each
station supporting the recruiting
programs of the Army and of the
Air Force an opportunity to obtain
a portion of the national or local
advertising.

“5. Fifty per cent of the advertis-
ing funds allocated to the local
Armies will continue to be expand-
ed for the purchase of radio time.

Acting.

These local funds will be expended

U. S. Appeals Court
Gets Cullman Dispute

(Continued from Page 1)
hearing on the application of the
Voice of Cullman for a new station
in the town of less than 10,000. The
new station has been granted, but
WEKUL has asked a stay of the CP
while the appeal is pending.

Attorney Paul Spearman filed for
WEKUL an appeal arguing that the
Commission has no right to disre-
gard economic considerations when
it is obvious that an area offers in-
sufficient possibility of advertising
revenue to support two stations
properly. The public interest is
bound to suffer, he told the Court.

First-year operating expenses for
the new station were estimated to
go to $36,000, with that figure plus
the annual expense of WKUL said
to exceed the available revenue in
the town.

The brief quotes liberally from the
Sanders case as it attempts to con-
vince the Court of the importance
of considering economic fundamen-
tals from the standpoint of public
interest. The Commission held that
WKUL was seeking to protect its
own economic position when it
sought a hearing on the Voice of
Cullman application. This was not
denied, but Spearman argued that
this* fact alone is not of controlling
importance when the public interest
in quality service is so clearly in-
volved.

in such a manner as to supplement
the national radio advertising.”
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THE WEEK IN \
DADIO

"Names" to the Fore %_‘

By BOB GREBE

RAND names and big name:

stepped into the spotlight for i
major portion of the headlines lasi.
week. To begin with, General Milljj
bought 65 summer half hour period: jli

d

over NBC at a cost of about $2-mil};
lion. Then, Procter & Gamble’s v-)~i

—

in charge of advertising, Howard J
Morgens, said his company did no#
intend to be panicked by surveyh
showing video’s impact on radio no:
did it intend to scrap radio proper:
ties. And of course , The BranJ
Names Foundation itself had a bij P
splash at the Waldorf-Astoria  as i
staged a “day.” {

Other big businesses doing big}
things were: Columbia Record:
which planned a $2.5 million adver}
tising campaign in radio, tele an(if
other media, and Nash Motors an'LL
nouncing a radio and TV spot cam:
paign over ABC.

Individuals taking bows were:
Ted Cott, vice-president in charge
of programming for WNEW, New
York, named to head WNBC anc
WNBT; Frank E. Mullen, NBC vice:
president, installed as president 03)-
the Radio Pioneers; Frank Whitel;
MBS president, and Maurice Mitch:i}:
ell, BAB director, chosen to servt’
on the board of the Brand Name:!
Foundation; Robert Saudek, ABC
vice-president,- nominated as presu1
dent of the Radio Executives Clulp
of New York; Clarence L. Doty
named manager ‘of WJZ and WJZ/|
TV; and Charles Baltin, namec:
WHOM vice- -president. One sombr(,
note during the week was the deatl {
of Roy C. Witmer, former vice:
president of NBC.

The FCC added tobacco compan-
ies to its list of advertisers agains:
which charges have been leveled. R §
J. Reynolds and P. Lorillard Com- t’
pany joined the anti-histamine com-
panies, Ipana and others whose ad:;
vertising isn’t what the governmen:
thinks it should be. Cross-town ir
Washington, the FCC occupied it
self with color television.

NAB readied and steadied itseli;
for the conventions which will oper )
in Chicago this week. Advance reg:-J:
istrations, panels and speakers for
the get-together were announced.

The bookkeepers looked overy.
their records and came up with the
following: network billings in Feb+
ruary dropped about $1,000,000 since i
last year; WWDC in Washington, re-#
ported business increases of 28.5 pel
cent since last year; and advertising
budgets for 1950 were expected tct
equal those of last year. I3

Other items: Raymond Wllmottee)
asked the FCC to authorize a new
development in FM which would
permit the sending of two signals.
together; Mutual decided to makeds
its own survey; NAB members voted
to give staff  personnel three-year
contracts; and WINS dropped itsi
orchestra and got a picket in front:

T ey

)
i
\

_.vmw——:—-_.;-nu-v o

of its studio from the A.F.M. d
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TEN CENTS

FCC ASKED NOT TO

. XCEED AUTHORITY

*S’enes Of Belzg:ous Films Planned For TV

’Protesttmt Comm.
Will Produce

! 13 Subjects

|

i Utilizing, a new concept in
sthe teaching of religious mat-
Eter to children, the Protestant
iRadio Commission currently
ihas in preparation a series of
13 motion pictures baséd on
Biblical stories, according to
an announcement yesterday
by Everett C. Parker, direc-
“tor of the commission. The
(Continued on Page 7)

\Color-Tele Sfandards
{Should Be Sef—Smith

Washington Burecan of RADIO DAILY

t Washington — David B. Smith,
t Philco vice-president, told the FCC
AV yesterday he now believes broac
} standards for color TV can be set.
4 A dot sequential multiplex system
) seems good enough now to standard-
} ize, he said, approving the single di-
¢+ rect-view tube as the development
| (Continued on Page 6)

_' Knodel Named Chairman
Of Chi. Council NARSR

Election of William Xmnodel , of
4 Avery-Knodel, Inc. as chairman of
/) the National Association of Radio
Station Representatives was an-
st nounced yesterday by T. F. Flana-
¢} gan, managing director of NARSR.
! Directors who participated in the

;:i (Continued on Page 2)

I Commends Theme

An idea to have May L desig-
nated as Prayer for Peace Day
started by Big Joo Rosenfield on
& his nightly Happiness Exchonge
1 l program over WHOM has been
' |i givon the support of Now York's
5, ; Mayor O’'Dwyer. Said His Honor
" | in a lottor to the station: I {cel
Hhal Mr. Rosenfield’s campaign
' should be oncouraged and Sta-
, lon WHOM congratulated.”

Soap Opera Fashion Note

Ten Procter & Gamble soap operas were the inspiration for McKetirick-
Williams’ line of spring and summer dresses, called “Daytime Drama,”
which were introduced to the press at a fashion show and luncheon
held at the Stork Club yesterday. The dresses, designed with the heroine
of each show in mind, are named “The Road of Life,” “The Brighter
Day.” ““The Right to Happiness,” “The Guiding Light,”
Perkins,’ “Life Can Be Beculiful.” and “Rosemary.”
dress was named in honor of “Young Dr.
Young dress represents “Pepper Young’'s Family,”

Big Sister,” ‘Ma
The Anne Malone
Malone,” and the Peggy

Mutual Board To-Act
On "Sale’ Rumors

Chicago—Mutual’s board ineeling
which will be held here next Satur-
day is expected to put to rest ru-
mors that the network is for sale,
a spokesman for the web said Fri-
day.

The board, headed by Theodore
Streibert, president of WOR, New
York, is reponted anxious to scoich
trade rumors that the network has
been on the block. These reports, it

(Continued on Page 2)

Another FM Station
Turning In License

Winston-Salem, N. C. — Another
FM operation has bit the dust. In a
letter to T. J. Slowie, FCC secretary,
Gordon Gray, owner of WMIT, has
informed the Commission that the
station will discontinue operations
on April 13.

Gray said that attempts had bden

(Continued on Page 2)

Toni Profits Soar,
Gillefte Co. Reporis

The Gillette Safety Razor Com-
pany, heavy spenders on network
sports events, has reported to its
stockholders that the profits of the
Toni Company since its purchase in
January, 1948, have more than
equaled the $8-million paid for the
good will and name of the company.
J. P. Spang, Jr., Gillette president,
said that profits for the Toni Com-
pany for the first two years were
$7,550,567 and that together with

(Continued on Page 2)

Egner Named V.-P.,
Of H And M BRailroad

C. Lloyd Egner, formerly vice-
president of NBC, has been elected
vice-president in charge of commer-
cial enterprises for the Hudson and
Manhattan Railroad. Egner will di-
rect advertising for the Hudson
tubes and the company’s program to

(Continued on Page 2)

Sun Oil Buying TV Spots
In New $200,000 Campaign

A Spring promotional campaign
by the Sun Oil Company, using
spots on 47 television stations and
supplementary radio coverage at an
estimated cost of more than $200,000,
will be launched next week.

Between 1,100 and 1,200 video
spots have been scheduled for a two
week period in cities cast of Chi-
cago while radio is being used in
more than 12 areas which are poorly
covered by the regular Sun Oil

newscasts over NBC. Storrs J. Case
of Sun Oil reports that the spots
may be extended beyond the two-
week period depending upon the
success of the drive. Advertisements
in newspapers throughout the Sun
Qil market area along the east coast
will also be used.

New York stations carrying the
tele spots are: WABD, WJZ-TV,
WPIX, WOR-TV, WATYV and

NAB And Theatre
Briefs In ‘Trust’
Dispute Filed

Washington—The FCC was
told forcefully by leading in-
dustry lawyers yesterday that
it does not have the authority
to establish a uniform policy
for treating applicants wio
have violated Federal ‘iaws
other than the Communica-
tions Act. Leading broadcast-
ing and motion picture firms

(Continued on Page 6)

Top Twenty Programs
Include 12 Repeaters

National Nielsen-Ratings, marking
their first anniversary, report that
12 programs in the top 20 a year ago,
have repeated in the latest ratings
released yesterday. Shows holding
on are: Mystery Theater, Mr. Keen,
Crime Photographer, Mr. District
Attorney, Suspense, Amos and Andy,
My Friend Irma, Fibber McGee &

(Continued on Page 2)

BRadio Reports Expands;
Open Three More Offices

Radio Reports, Inc. has opened of-
fices in three additional metropoli-
tan areas, Edward F. Loomis, presi-
dent, announced yesterday. The new
offices are located in San Francisco,
Cleveland and Philadelphia.

The company which records radio

(Continued on Page 2)

I
Disapproval

Vancouver, B. C.—Admitiedly
"fed up” with austerity and high
taxation in Britain, British radio
star Cyril Levis was back home
today planning to enter the real
estate business here on the West
Coast. Levis said he had earned
over 4,000 pounds sterling last [i
year, “’but the Government let me 3
keep only 12 cents out of every
five dollars.”

(Continued on Page 7)
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FINANCIAL

(April 10)
NEW YORK STOCK EXCHANGE N
ct
High Low Closec Chg
ABC ............ 115/ MY, 1134 —
Admiral Corp. .... BIé 31 1% ......
Am. Tel. & Tel....15514 155‘(5 155% 4 Vi
CBS A .......... 3634 3614 36% — 34
CBS B .......... 3635 36 36;/ ......
Philco ... 0.0 a6V, 447 453 4%
Philco pfd. ....... 92 92 92  ......
RCA Commen .... 20 19% 1934 4 V4
RCA 1ist pfd. ..... 78 773 718 4 Vl
Stewart-Warner ... 157 1534 157 — 1j
Westinghouse .... 3414 34 34V ......
Westinghouse pfd.. 10334 10334 10334 - ;/z
Zenith Radio ... .. 67% 67V 61V — 34
NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 217 213 2134 4 34
Nat. Union Radie.. 3334 35 35 — 4
_OVER THE COUNTER

Bid  Asked
DuMont Lab. ............... 223 2334
Stromberg-Carlson ...... .. .. 1534 17V,

Jessup On ABC

Washington—Dr. Phillip C. Jes-
sup, U. S. Ambassador-At-Large,
who recently returned from a tour
of the Far East, makes his first pub-
lic address since his return on an
ABC exclusive broadcast Thursday,
the 13th, 10:30-11:00 p.m., EST.

Massce-Barnelf Co. Inc.

Established 1887
723 - 7th Ave., N.Y.C. Tel.: Cl, 5-6080
INTERNATIONAL FILM FOR-
WARDERS AND CUSTOMS
BROKERS FOR THE TELEVI-
SION AND MOTION PICTURE
INDUSTRIES.

——= Agents in all parts of the world, ==

RADIO

Top Twenty Programs
Include 12 Repeaters

(Continued from Page 1)
Molly, Godfrey's Talent Scouts, Jack
Benny, Lux Radio Theater and
Walter Winchell.

The top programs for the week of
March 5 to 11 showed CBS taking
14 positions, NBC, five, and. ABC,
one, Five CBS shows, Lux Radio
Theater at 23.7, Godirey's Scouts at
19.7, Amos ‘n' Andy at 18.6, Jack
Benny at 18.6 and Mystery Theater
at 18.4 held the leadership.

Following were ABC's Walter
Winchell with 17.6, My Friend Irma
(CBS), also 17.6, Mr. Chameleon
(CBS) at 16.5, Mr. Keen (CBS) at
16.2 and the Gene Autry Show at
16.1.

Filling out the tep twenty were:
Charlie McCarthy (CBS), 16.0; You
Bet Your Life (CBS), 15.7; Fibber
McGee & Molly (NBC), 15.3; Great
Gildersleeve (NBC), 15.2; Crime
Photographer (CBS), 14.9; Bing
Crosby Show - (CBS), 14.8; Mr. Dis-
trict Attorney (NBC), 14.6; Break
The Bank (NBC), 14.6; Truth or
Consequences (NBC), 14.6; and Sus-
pense (CBS), 14.5.

Knodel Named Chairman
Of Chi. Council NARSR

(Continued from Page 1)
recent election were: John Stebbins
of The Bolling Company, Inc.; C. E.
Peterson of The Branham Company
and Mr. Knodel.

Knodel has announced that Geo.
Clark, Chicago manager of John E.
Pearson Company will head a com-
mittee to arrange speakers and dis-
cussion topics for the 1950 series of
meetings.

Radio Reports Expands;
Open Three More Offices

(Continued from Page 1)
and television shows now has out-
lets in nine cities. Headquarters are
located in New York City with other
offices in Washington, Los Angeles,
Boston, Chicago, and Detroit.

Radio Reports has also prepared
a promotional piece which explains
their operations. Included are de-
tails on their surveys, clients and
other data.

Egner Named V.-P.,
Of H And M Railroad

(Continued from Page 1)
obtain new riders. Egner started in
with Victor Talking Machine Com-
pany in 1917 and later joined NBC,
some time after Victor had been
purchased by RCA.

Toni’'s Profits Soar,
Gillette Co. Reports

(Continued from Page 1}
profits at the end of the March
quarter, were better than $8-million.

A loan of $5-million to Gillette at
the time of purchase has been re-

paid in full, Spang added.

Tuesday. April 11, 195

DAILY-
Another FM Station
Turning In License

{Continued from Page 1)
made to find a buyer for the station,
but the effort had failed. Gray told
Slowie that high hopes had been
held for FM and when these did not
materialize, WMIT was forced to
discontinue broadcasting.

“I still feel,” he said, “that the
Frequency Modulation system of
broadcasting is the superior form of
sound broadcasting and sincerely
hope that some day this feeling,
which is shared by quite a few other
broadcasters, will prove to be right
from a financial as well as a techni-
cal standpoint.”

Mutual Board To Act
On ‘Sale’ Rumors

(Continued from Page 1)
is said, have been based on a New
York broker attempting to promote
a deal acceptable to the Mutual net-
work.

Mutual board members will also
consider plans for the web’s partici-
pation as a TV network at the ses-
sion this week. Plans to link key
stations of the web now operating
television stations are being blue-
printed. These include operations
in New York, Washington, Boston,
Chicago and Los Angeles.

i

COMING and GOING |

m

s
kS

KENYON BROWN, gcneral manager o
KWFT, Wichita Falls, Tex., in town Friday fo
conferences at CBS, with which the statioii
is affiliated,

IVOR KENWAY, vice-president of the Amer.
ican network, on Friday was in Boston to at)
tend the convention of the Trimount Clothinf;
Co., onc of the sponsors of “’Stop the Music
over ABC on Sundays.

HANK GILLESPIE, Southeastern sales repre.
scntative for Thesaurus, is en route to the
NAB convention in Chicago by way of Virginia

where he’s making a field trip.

ANDREW M. WISWELL, vice-president o
Associated Program Service, off to Hollywood
where he’!l record Ted Dale and his orchestra
He'll be back April 17,

CY HOWARD, creator of “’Life With Luigi’
on CBS; J. CARROL NAISH, star of the show,
and MARY SHIPP, featured player, tomorrov
will arrive from Hollywood for a short holiday)
in New York. Today they’ll breadcast from)
Milwaukce. They’ll be bac
Tucsday

HAROLD E. FELLOWS, manager of New Eng.
land opecrations for CBS, was in New York
Friday on business.

JOHNNY OLSEN, PENNY and the rest of
the American nctwork’s ‘“’Ladies Be Seated”
program personnel, are in Springfield, Mo.,
for the Exposition of Progress which is being
staged there.

SILVER, and his master, THE LONE RANGER;
accompanied by JACK PERLIS, their publicist,
are in Washington, D. C., for the Variety
CIuI;( Welfare Fund Rodco being held all this
week.,

on the Coast next

Secrets
of Love

the puppy dog.

full W-I-T-H story.

§
/

This pussycat is pretty lavish with her affections for her pal,
And she looks for all the world as if she’s:
whispering sweet secrets into his receptive ear.

Let us whisper a great big fact about Baltimore radio into
your ear. The big bargain buy for low-cost sales is W-I-T-H.J.
Yes, sir! W-I-T-H delivers a BIG audience to you at LOW cost!}

W-I-T-H regularly provides more listeners-per-dollar than
any other station in town. That’s why you can do so MUCH §
on W-I-T-H for so LITTLE money.

So if you're in the market for low-cost results from radio in
Baltimore, call in your Headley-Reed man today and get the;

AWITH

BALTIMORE. MARYLAND
Tom Tinsley, President - Represented by Headley-Reed
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I¥’s still bargain
day at WLW

The number of radio stations competing for listening within
the WLW Merchandise-Able Area has increased from 153 in
1946 to 258 in 1949 ... an increase of 69 percent.*

Nevertheless, during February-March, 1949, WLW received
20,046,400 Home Hours of Listening per week —compared
to 20,315,137 during the same period in 1946 . . . a decrease
of only 1.3 percent.*

Further, on a cost-per-thousand basis, WLW delivers adver-
tising impressions at slightly more than half the cost of using
a combination of the best local stations in each of the 21 major

markets of WLW-Land.

And that’s why we repeat . . . it’s still Bargain Day at The
Nation’s Station!

*Nielsen Radio Index

WLW congratulates BMI
...and the authors and com-
posers who have contributed

the nation's most merchandise-able station so much to its success.

CROSLEY BROADCASTING CORPORATION

www americanradiohistorv com
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A new suit of statistics f

www americanradiohistorv com

This month, all across the land, 140,000 Censuy i
Enumerators are ringing doorbells . . . count !
ing people, incomes and radios . . . measurinj !
America for size. E

They will find a colossus — bigger than eve
before. Busier, lustier, richer. e

Clearing many hurdles, they will discover whal
research men already know:

that our population is now over 150,000,000

which 1s 20,000,000 more than in 1940

that we now number 43,000,000 families —
nearly 7,000,000 more than 10 years agdq

The Census-Takers will learn — that our famik:

ilies in 1950 have an average real income olf;

$2,647 — a ten-year increase of 219, ; that oux;
savings total a staggering $12,000,000,000.

And another fact: our whole standard of living|

has gone up, with 719, driving autos; 719 oft
our families now owning refrigerators; andj

619 having washing machines.

New suit for Radio, too

The enumerators will re-discover another giant
— 959, as big as America. And that’s Radio

— with its fabulous influence on the lives of |

our people. Here are more facts that will be
confirmed:

that there are today 40,700,000 radio fam-

Pt
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lies (in 1940 there were only 28,500,000)
that 41% of them have more than one ra-
dio, so that today owr people own some

86,000,000 sets, including those in cars and
L the portables you see everywhere.

he Census-Takers will learn too, if they ask,
lat more people are listening more to their
hdios today. Everybody — greybeards and
cown-ups, teenagers and tots. City and small
rwn and farm people.

There the average family used to spend less
:han 314 hours per day listening — now it'’s 4
burs and 44 minutes. And at any hour be-
treen 6:00 and 10 :00 in the evening yow’ll find

:li(an to the endless parade of programs on the
v

i . .
& you are a national advertiser

16{\ you are a manufacturer of products or serv-

os people want and buy — this Census will
it new emphasis on two facts basic to your
ixsiness:

it America is a bigger, richer and more re-
W warding market-place for you than ever
it before - :
tf To sell the millions who are this market,
- you can have no medium bigger, more pow-
vl erful, more economical than network radio.

e 45T

1,700,000 people happily giving their atten-

(Incidentally you will notice that radio is
the only major advertising medium in-
cluded 1 the Big Count.)

And these two facts will bring to your mind,
inevitably and immediately, America’s No. 1
Network — NBC.

Like America, NBC has grown. Tt is bigger,
busier, more economical than ever before —

Bigger — The stations of the NBC network
have the largest combined weekly audience in
all America — larger than any other network,
larger than any other advertising medium —
according to radio’s own census, the Broadcast

. Measurement Bureau.

Busier — NBC is selling more products and
services for advertisers, day and night — and
in 1949, advertisers invested more money in
NBC than in any other network.

More Economical— Reaching more people,

- selling more goods — you’d think NBC would
- cost more. The opposite is true. NBC today

costs considerably less per 1,000 homes reached
than it did ten years ago — and NBC today

- reaches more people at lower cost than any

other national advertising medium including
the other networks.

Now, more than ever, to sell America you need...

N B c America’s No. 1 Advertising Mediuwm.

A service of Radio Corporation of America

www americanradiohistorv com
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Theater Firms, NAB
File Briefs With FCC

(Continued from Page 1)
filed detailed briefs in preparation
for oral argument on the matter to
be heard April 24.

Among the statements were those
from NAB, Westinghouse, Warner
Brothers, Paramount Pictures,
Loew's, and others. )

NAB held that establishing a uni-
form policy based upon violation of
other Federal laws would “establish
a new licensing criterion never in-
tended by Congress and therefore
.. .invalid.” In each case that comes
to it the Commission must deter-
mine whether the public interest
would be served by a grant, NAB
said. “Therefore, any uniform policy
would be the arbitrary exercise of a
quasi-judicial function in a legisla-
tive manner.”

Not only would the adoption of
such a policy be without the author-
ity of the Communications Act, but
NAB held also that it would violate
the Administrative Procedures Act,
which “forbids any agency to im-
pose a sanction except within the
jurisdiction delegated to such agen-
cy by law.”

Certainly, said Loew’s, Inc.—own-
er of the licensee corporation of
WMGM, New York, and KMGM,
Los Angeles—“If additional penal-
ties are to be imposed upon a de-
fendent in an anti-trust case, they
should be imposed by Congressional
mandate and not by the unlawful
extension of the authority of an ad-
ministrative agency.”

Paramount, Warners File

Paramount Pictures argues both
for Paramount singly and against
the general proposition of a uniform
policy. Paramount is licensee of
KTLA, Los Angeles TV station, and
applicant for several other stations.

Warner Brothers pointed out that
the Commission has until now treat-
ed each case where there is a his-
tory of law violation individually.
“It is difficult to perceive how else
such applications can be adjudged
under the Communications Act,”
wrote counsel John P. Southmayd.

Warner Brothers is licensee of
KFWB, Los Angeles, which manager
Harry P. Maizlish is negotiating to
buy for $350,000. The company is
also applicant for several TV sta-
tions.

Another Exclusive!

Rodd Reportd
PROGRAM COST SURVEY
with
[TEMIZED BUDGETS

for 15 types of shows

Send $5 per copy, or FREE with a
3-Month trial of our’ complete weekly
service at 3$15.

ROSS REPORTS ON TELEVISION
551 Fifth Ave,, N. Y. C. MU 25910

Man About Manhattan...! '

® ® o THINKING OUT LOUD: Don’t know who’s winning so far
in WJZ disc jockey Joe Franklin’s “Record Shop” contest to find the
most popular male and female vocalists af all time, but wanna bet it
boils down to a photo finish between Kate Smith, Al Jolson and Bing

Crosby? . . . Ermnie Lehman’s novel in the current Cosmopolitan is «
powerful portrait of a press-agent. And if it has an ambarrassing cuthen-
ticity, blame it on Ernie’s own years of service in a B'way flacktory.
. . « Leo Fuld never dreamed when he waxed his plaintive plea for
tolerance for Jewish DP’s via his London disc, “Where Can I Go,” that
he would get his greatest support from oan Italian lad, Vic Damone.
who's waxed it for Mercury, and the great Celtic songsiress, Kate Smith,
who is about to record it. Ted Collins likes the tune so much it will be
Kate’s first release when she shifts from MGM to a new label, . . . All
that fuss over the low-cut necklines of our TV glammer gals seems «
little bit ridiculous in the face of the appalling lack of censorship of a
couple of top male personalities who have habitually offended listeners
with their off-color material. . . . Even if it weren't Spring, you'd have to
feel good about the new success of Emery Deutsch’s gypsy music at the
Plaza—the return of B. Vallee at the Rooseveltl—and Will Mchoney,
the cherub-{aced Irish Jester who has moved his bag of vaude tricks
in town for niteclub and TV engagements.

PAY * PAY PAY
POME: The guy who evokes a ‘‘Wotta-man!”

Is that genial gent, Walt Kiernan.
... Jrv Cahn

* * * *
® ® O WHATS NEW: Is ex-Lever Bros. Luckman taking over a
top spot with one of the major webs? .. . If Bob Hope will consider a
figure in the nabe of $25,000 per show. two sponsors are ready to talk
TV business. . . . NBC seriously concerned about Eddie Cantor's idea
that he’ll just concentrate on TV in Sept. Top brass would like him to
continue on radio as well. . . . Quick mag. predicis this week that NBC
will groom disc jockey Jerry Strong for a fall TV show to compete with
Arturo Godirey. Strong had the same ayem time as Godfrey in Wash-
ington for 12 years. . . . Aside to Dan Golenpaul: Qur printer ceriainly
loused me up on that Joe Dimaggio line. What we meant lo say was:
“The efforls of the nets to carbon copy ‘Info, Please’ is comparable to
asking someone to bat for Joe DiMaggio just because he happens to
look like him.”

* * * *
® ® o TV viewers will have the opportunity of seeing for
the first time tomorrow nite a public demonstration of how the
Veterans Administration makes new hands for disabled vets.
Chuck Tranum, on his DuMont show, “Manhattan Spotlight,” will
interview Dr. M. C. Cleaver, one iof the many specialized doctors
working for the Administration.

* * * *
® ©® o [SMALL TALK: Not satisfied with singing in six languages.
Jeanne Garry is now studying up on four more. . . . Andy & Della
Russell heading for Houston’s Shamrock Hotel to open for two weeks
starting April 28th. . . . Burl Ives touting “The Men of Song” as the
finest quartet he’s ever worked with. Very telegenic group, foo. . . .
Ralph Paul announcing “Lights Qut.” . . . Chas. Sanford’s click as
musical direclor on “Show of Shows” has nelted him three offers for
variety programs. . . . Four mag. layouts in the past month and three
more coming up next month on Sheriff Bob Dixon. . . . Bobby Colt just
bought an interest in a trucking company that fired him for singing on
the job last year.
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Color-Tele Slandards;‘g
Should Be Sei—Smiths

(Continued from Page 1) igech
which makes commercial color=
feasible. He continued to voice his;
opposition to the CBS color system!
as he underwent protracted ques-;
tioning by the FCC. His testimony.|}
added up to general agreement with:
the RCA stand, although he saidie
Philco has been working on its own!
color system, which apparently dif-’{
fers in some details from the RCA
system. !

Smith said he does not believe thel®
radio industry would be content toﬂifp
sit back and sell black and white] i
sets to the saturation point simplyl.
because a compatible color system: l-é
might be adopted. He was askedf'
by an FCC staff member if he saw)
any chance that manufacturers
might push black and white sets for/
the next 10 years if the RCA sys-
tem adopted and the color pro-y
grams can be received in black and:
white.

Sees Color Pushed Strongly

“I can’t conceive of the industryy
not pushing color once we have it,’J}
Smith said. i

Adoption of broad general stand-“"
ards would be followed by a rapid; .
working out within the industry off
system details for color, Smitht
thought. But he made it plain thati®
he thought the setting of single’
standards is the only possible solu-j
| tion. !
- If the standards for the CBS sstL'f"
tem should be pronounced, he said;i
Philco would offer some sets to]:
bring in CBS-type color signals. But/
he stressed that the important det-itl|
erminant would be public demand. |#

Being careful to avoid absolute;:
endorsement of the RCA singlej
color tubes, Smith said such direct-f!
view tubes ‘“are going to be used on; u
all future color receivers.” He ad-jh!
vised the Commission to set itsp¥
standards on the basis of this type}
of tube. B

117-119 W. 46 Sty

HENRY GREENFIELD, Mgr. Director  N.Y.19
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BIBLE BEING TAUGHT BY TV PUPPETS

|_TELE TOPICS |

‘IF EVER THERE was any doubt about
Il the potentials of television program-
‘ming, the events and features of last Sun-
Jay should have.laid them aside for all
isime to come. Starting early in the morn-
:ng, video webs and indies kept a steady
itream of top-flight programs moving
‘icross’ countless screens throughout the
‘:ountry. The entertainment programs sur-
assed anything that has been tried to
{ate; the special events coverages of the
iestive Easter parades were thoroughly en-
:oyable and informational; and the religious
orograms, which featured all sects and
taiths, were marked by a solemnity that
as yet to be equaled by any medium.

i ®

IIN FIRST PLACE on anybody's list .of
N entertainment programs for the day
‘was, of course, the Bob Hope video debut
‘yia Frigidaire’s “Star Spangled Revue” over
“NBC-TV. Hope was superb, joining be-
‘ore the video cameras the best facets of
: his radio, screen and stage personalities.
i His material was first-rate and his support
: was magnificent. Douglas Fairbanks, Bea-
f trice Lillie and Dinah Shore each contrib-
jated to the hilarity at hand and, indi-
|'ridually, each might well have carried the
} show alone.

[N ®

} IZATHER PATRICK PEYTON'S “The Tri-
} U umphant Hour,” which was filmed by
i the Fairbanks Multi-Cam system and
I'which was aired by four TV networks, was
i mnother highlight of the day’s special pro-
‘ gramming. Aside from being excellent
) ‘Easter programming it proved that Fair-
t:banks can, at amazingly low cost, pro-
lf:luce technically first rate pictures via
l:his patented three-camera system. Father
|:Peyton’s hand, and a good, steady lIrish
hand it is, was evident throughout the
| film, as the cameras’ moved effortlessly
I'from a church scene which featured 2
4 group of Hollywood stars at prayer to a
{ series of scenes which depicted the Resur-
7 'rection and Ascension of the Christ to
i Heaven, and the Assumption of the Blessed
it Virgin to His side. The story segments
{i were authoritatively produced, well writ-
?)i ten and excellently photographed.
. °
i!-‘ALMOST ALL of the major networks
- and many of the independents cov-
J&_ered the Easter Parade in New York, but
" 'to CBS-TV must go the credit for having
n-'done the best job. With cameras spotted
da on Fifth Avenue and Slst Street and at
4 the Hotel Plaza, the CBS-TV commenta-
e-tors did a sock job of rounding up a con-
i stant stream of interesting guests for in-
- terviews, The CBS crew, which included
: Dorothy Doan and Kyle McDonald teamed
”.\‘with lgor Cassini, John Daly and Gil Fates,
“" stayed in front of the cameras with inter-
| - viewees from the theatrical, social and
zafe society world for two solid hours, nary

It I Knew You Were Coming....

SONGS WITII THE LARGEST TV AUDIENCES
Survey Week 0f March 31-April 6, 1950

THE TOP 5 SONGS OF THE WEEK
Chattanooga Shoe Shine Boy.......
........... Vieeeseseese.....Robert

It Isn't Fair. .. viiiiiiiiniiinnioenaeeninacnsonsnnnnnns Words & Music
Music Music Music.....civiniineiiiiieieneenrenceneneenn. Cromwell
Peter Cottontail. .. ....coiiitriinn it tretenoenonnns Hill & Range
THE 5 FAVORITE STANDARDS OF THE WEEK
Easter Parade..........cieeieneneneerecsnssenentneoreeannanns Berlin
I Can’t Give You Anything But Love, Baby........... ........... Mills
B o - - Harms
Temptatlon ... .. .icitiinin ittt it ittt Robbins
You Oughta Be In Pictures...........ciiiiiririinrnnnrnnennnn Harms

Copyright 1950, Office of Research, Inc.

..................... Acuif & Rose

Sun Oil Co. Buying
Heavy TV Spof Sked

(Continued from Page 1)
WCBS-TV. In Philadelphia, WPTZ,
WCAU-TV and WFIL-TV will carry
the spots while in Boston, WBZ-TV
and WNAC-TV have been lined up.
For Washington, WMAL-TV,
WNBW, WTTG and WOIC have
been set and in Baltimore, WMAR-
TV, WAAM and WBAL-TV.
Detroit video stations listed are:
WXYZ-TV, WIBK-TV andWWJ-TV.
Others carrying are: WDTV in
Pittsburgh; WHAM-TV in Roches-
ter; WHEN in Syracuse; WJAC-TV,
Johnstown, Pa.; WMBR-TV in Jack-
sonville; WNBF-TV, Binghamton,
N. Y.; WXEL, WEWS and WNBK in
Cleveland; WBNS-TV, WTVN and
WLW-C in Columbus; WCPO-TV,
WKRC-TV and WLW-T in Cincin-

nati;” WTVJ, Miami; WDEL-TV,
Wilmington; WSPD -TV, Toledo,
Ohio; WLAV-TV, Grand Rapids,

Michigan; WICU, Erie, Pa.; WBEN-
TV, Buffalo, N. Y., WJAR-TV,
Providence, R. 1I.; WNHC-TV, New
Haven, Conn.; WRGB, Schenectady,

Okla. U. Will Hold
Six-Day Video Clinic

Norman, Okla. — A Television
Clinic for station personnel and
other qualified people to be held in
cooperation with WKY-TV was an-
nounced this week by the Univer-
sity of Oklahoma featuring Hoyt
Andres and the staff of WKY-TV.
The clinic will be held June 25th
to July 1lst in Oklahoma City and
Norman. Enrollees will get daily ex-
perience in the WKY-TV television
theater and personalized instruction
from the Oklahoma “U” staff.

Topies scheduled include produc-
tion, script writing, sales, and gen-
eral programming.

The clinic is being planned for
people now employed by radio sta-
tions, teachers, and others whose
backgrounds qualify them for ad-
vance instruction.

Registration fee for the training is
$15.00. Housing at the TUniversity
will be available at nominal cost.

N. Y.; WLW-D, Dayton, Ohio; and
WGAL-TV, Lancaster, Pa.

sets in the Miami area up to 22,000.

for the coming season. .

bows on WPIX on April 15.

1 minute of which was dull.

The News Im Brief

WOR-TV will telecast an address by Carlos B. Romulo on April 13.
. . . Dick Rychtarik, Al Ostrander, Haljamar Hermanson, Henry May and
Bill Cecil will display their work at CBS’ first TV Scene Design Exhibit,
which opens in New York on April 20. . . . Byron Rash, special events
director for WMAL-TV, will emcee the ceremonies honoring Gabriel
Videla, President of Chile, tomorrow in Washington. .
Saturday night rating has jumped from 20.5 to 26, according to the latest
advance TV Neiwork Hooperatings. .
two NBC-TV co-op shows “Leave It To The Girls” and “Who Said That.”
. . . KDYL-TV has completed a new 1,800 square-foot studio. . . .
.. . ABC has renewed both Admiral
and P. Lorillard as sponsors of segment of “’Stop The Music,” .
Beer has been signed by KPIX as sponsor of the Seals baseball games
. . Norman Woodford has been appointed TV
division sales manager for North American Phillips Co. . .
Puzzles of the Air” bows on WGN-TV on April 13. ... “We The Pets”

. « Ken Murray’s
. . WPTZ has signed sponsors for
vV

. » Regal

. "Crossword
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First Film In
Series Has
Screening

(Continued from Page 1)
films, Parker said, feature puppet
characters and have been prepared
especially for television presenta-
tion.
Shown At Modern Art Museum

Unveiling the first in the initial
13-film series at a press screening
yesterday at New York’s Museum of
Modern Art, Parker said the cost of
the undertaking, production-wise,
would “approximate about $100,000."
He said if the initial series were
well received, the commission was
prepared to film additional pictures
to the total amount of 52.

The film shown yesterday, based
on the parable of The Good Sam-
aritan, was photographed in full
kodachrome color “to prepare for
the introduction of color television”
but may also be televised in black
and white. Other parables now in
the process of production include
“The Prodigal Son,” “The Lost
Sheep,” and “The Ten Talents.”

Completion This Summer

Parker said the entire first 13
films should be completed sometime
this summer and should be ready
for distribution not later than Octo-
ber 1. He said the films would be
distributed to local church councils
upon whom would fall the job of
placing the films with video stations
for airing. Parker said that each
council would decide the method of
presentation, but pointed out that
all the films were available for
sponsorship provided the sponsor-
ship was of. an institutional nature.
The films could not be sponsored,
he said, by merchandising advertis-
ers.

Parker said that the commission’s
decision to use puppet films for re-
ligious education was based partly
on the succéss enjoyed by such com-
mercial video puppet shows as
“Howdy Doody,” “Lucky Pup,” and
“Kukla, Fran and Ollie.”

Created by The Beatons

Leslie and Mabel Beaton created
the marionettes and the settings.
Beaton designed and created the
sets, and Mrs. Beaton, a sculptor,
created the puppet figures. For “The
Parable of the Good Samaritan,”
Mrs. Beaton made eleven 22-inch
figures and an ear-twitching, leg-
pawing donkey. The figures include
a lawyer and a friend, who try to’
trap Jesus, a priest, an innkeeper
and the Samaritan who finds the
traveler beaten by thieves. For the
face of Jesus, Mrs. Beaton drew her

inspiration from several well-known
paintings.
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COAST-TO-COAST

New Quiz Series On WBRK
Pittsfield, Mass.—WBRK has ad-
ded a new half-hour Sunday pro-
gram, “Forum For Living,” spon-
sored as a public service by the Cas-
ualty Insurance Company of this
state. Quizzer is Peg Holmes and
quizzees are six high school seniors.
The winner ecach week receives a
U. S. Savings Bond, while the final

winners get college scholarships.

KNBC Member Joins Opera Company

San Francisco, Calif. — Joan
Trangsrud, KNBC mail clerk, has
won a spot in the chorus of the Los
Angeles Civic Light Opera Com-
pany here. Joan was one of three
girls selected out of 200 who com-
peted in an audition here March 22.
She has resigned at KNBC and is
now in Los Angeles for rchearsals.
The Civic Light Opera Company
will bring “Chocolate Soldier” and
“Rose Marie” to this city later this
year. Miss Trangsrud will appear in
both productions.

Broadcaster Engages Postmaster

New Haven, Conn. General man-
ager James T. Milne, of the Elm
‘City Broadcasting Corporation,
which owns and operates WNHC,
WNHC-FM, and WNHC-TV, has an-
nounced that Patrick J. Goode has
retired as postmaster of the local
postal district and will assume ac-
tive duties wilh the Eim City Broad-
casting Corporation, where he will
be in charge of public service pro-
grams and station relations.

To Sponsor Va. League

Petersburg, Va.—For the third
successive year, the Globe Brewing
Company of Baltimore, brewers of
Arrow Beer, have contracted to
sponsor all the home games of the
Virginia League Petersburg Gener-
als, over WSSV. Jack Laflin, WSSV
sports director, will handle the
play-by-play assignment.

" Named WHK Publicity Director

Cleveland, O.—J. B. Maurer, com-
meércial manager of WHK, has an-
nounced the appointment of Louis
Oswald as publicity director of
WHEK. Oswald is filling the position
of C. T. Christensen, who will take
up duties at the Philco appliance
division of Strong, Carlisle and
Hammond. Oswald. has been with
WHK for more than three years,
holding the position of FM announ-
cer on WHKX and, more recently,
has been working in the transcrip-
tion department.

WBMS Signs Joseph Dinneen

Boston, Mass.—Joseph F. Dineen,
columnist and author of “Purple
Shamrock” has joined the staff of
WBMS as news commentator.
George Lasker, station manager, an-
nounced last week. Kineen is spon-
sored six days weekly from 11:00 to
11:10 a.m. by a local brokerage firm.
Dinneen has been staff writer and
columnist for the Globe for more
than 25 years.

NETWORK SONG FAVORITES

The top 30 songs of the week (more in case of ties), based
on the copyrighted Audience Coverage Index Survey of
Popular Music Broadcast over Radio Networks. Published
by the Office of Research, Inc., Dr. John Peatman, Director.

Survey Week of March 31-April 6, 1950

TITLE PUBLISHER
A Dream ls A Wish Your Hear! Makes............cocnuu.. Walt Disney
Ask Me No Questons.........cciiiiiiniiinnienriinennnnensn Witmark
Bewitched ................. ittt et e et e Chappell
Candy And Cake................. ereeiaaes et reeeaaaniaes Oxford
‘Chdu.a_'nooga Shoe_éhiné fioy ......... Cerenaaerees e Acuff & Rose
Cross Your Heart:....:.... e P Harms
Daddy's Little Girl....... .. iiiiiineninririnnneonnenennnnas Beacon
Dear Hearis And Gentle People.......ccovvivivenenennnns E. H. Morris
Dearie ..... ......... e e Laurel
Did Anyone.Ever Tell You Mrs, Murphy.............. Johnstone-Montei
Dontcha Go Way Mad.......c.oviiiiiiiiiiiinneenannnenns Advanced
Enjoy Yourself....... ... ittt ittt E. H. Morris
Girl That I Marry....... e Berlin
God's Country. oottt iit it ettt s Robbins
Have I Told You Lately That I Love You.................... Duchess
I Gotta Have My Baby Back..........0oviiiiiiiiennnnninnenn.. Peer
If I Knew You Were Coming......v.veviiirerrnonnnneennnens Robert
) -3 /0 B - & PO Words & Music
Music Misic Music. ... ... . ciiiiin i it iieieeannn S Cromwell
My Foolish Heart. ..uuuuiuneuneenerneeannnnsineennnnnenn. Santly-Joy

. On The Outgoing Tide............. R I Shapiro-Bernstein
Peter Cottontail. ................0. .0t i Hill & Range
Quicksilver. ... ...ciiiiiii i it i i i e E. H. Morris
B30 2 B v =3~ T Hill & Range
30 3 PPN Miller
Save A Little Sunbeam. ...... . ... iiiieiiiieriieriitrenenan Capitol
Sentimental Me.. ... ..o iiiiin ittt iiiiiiaranenns Knickerbocker
Sugar Fool Rag........vuiiiiiiiiiiiininieneneeen cvronnnaes Preview
Sunshine Cake...., e e Burk-Van Heusen Assoc.
There’s An X In The Middle Of TexXts......cvuevueennnn-. Simon House
Wilhelmina . ...vetiiiiieieiennernroesesnrnnisennnaronnaras Feist

Second Group

TITLE PUBLISHER
Bibbidi Bobbidi Boo...........c.cieievenann, e Walt Disney
But Me T Love You..........coiiiiinn i inninnrnneonnennnns Campbell
Bye Bye Baby......ooviiiiiiiiiiinii i ]. J. Robbins & Sons
{0007+ < T=F i 0] ¢o 3 = « Famous
I Don‘t Care If The Sun Don't Shine..............ccivivnnn... Famous
In Santiago By The Sed........civiiiiiiiiiiiniieiiinnennn, Life Music
Leave It To Love............cciiniininen. T Broadcast Music
L3 4 U P E. B. Marks
Monday Tuesday Wednesday..........covvuinn . vinn. S Leeds
Muskrat Ramble........ ..ottt iiiie s George Simon
Out Of A Clear Blue Sky.............. e e e, Dreyer
Rain Or Shine..........iioiiiiiiiiiiiiiiiiiin s, Lombardo
Sitting By The Window...........ccvive ... Shapiro-Bernstein
Sweetest Words I Know. ... ...iiiiiiiiiiiiininrnnnnenennn Life Music
That's A Plenty. ..ot iiiiniiieniarnnnn . iearnaennnn George Simon
There’'s No ToOMOITOW. cuvtnt it iietoeeeeasorenroennsasoaneas Paxton
They Say It's Wonderful...............coviiiiiiiii i, Berlin
Third Man Theme.......ooviiivernnirateneenneronsonenans Chappell
Wedding Samba............ e e e e e Duchess
With My Eyes Wide Open......ccoviiirienrrninennrevenn. Crawford
You Missed The Boal......cieveiiiiinniiinninnniinvannn Advanced

Copyright 1950, Office of Research, Inc.

AGENCIES.

. GORDON LANE will take full
charge of all operations of The
James T. Chirurg Company in the
New York-Middle Atlantic area, ef-
fective May 1. He has been general
manager of the Boston office for
several years.

THE MUSIC PUBLISHERS
HOLDING CORPORATION has

New York. ’

THE PEPSODENT DIVISION of
Lever Brothers Company has trans-
ferred its account from the Chicago
office of Foote, Cone & Belding to
the agency’s New York office. The
division moved from Chicago to the
new Lever headquarters in New
York last January.

GENERAL CELLULOSE CO.,
INC,, to Lee Ramsdell & Co., Inc.

WQXR Planning To Move

Opening of the new WQXR studi-
os in The New York Times Building
at 229 West 43rd Street has been set
for this Sunday, April 16. Station
operations at 730 Fifth Avenue will

Sunday morning, the moving will be
started.

of the Times which owns the station,
commenting on the new facilities of
WQXR—AM and FM—said: “The
new plant we have built is further
proof of The New York Times’ con-

WQXR and its faith in radio.”
Speaking of future plans for the
station, Sulzberger said rebroadcasts
of WQXR programs by other FM
operations would continue and he
reported that “the enthusiastic re-
sponse we have found in Pennsyl-
vania has encouraged us to extend
the service to other areas and the
station management is now making
plans which we hope will result in
spreading WQXR programs over a

The new studios of the station are
double the floor space of the pre-
sent quarters and include plans for
a large auditorium. Five studios
will be ready for operation next
week. Offices will be located on the
10th floor of The Times Building
while studios will be on the ninth.

‘Joining Web Sales Staff

Edwin S. Friendly, Jr., formerly
radio and television director for Al
Paul Lefton Co., Inc., joins the TV
sales staff of ABC on April 24th, ac-
cording to an announcement by the
web’s eastern television sales man-
ager, Slocum Chapin. Besides his ex-
perience with the Lefton agency.
Friendly is also credited with two
and a half years as time buyer and
account exec for BBD&O, and an
Army service record of three and a

www americanradiohistorv com

half years as a captain in the Pacific.

moved to 488 Madison Avenue in}};

To Times' Studios Sunday|®

cease on Saturday night and early['“

Arthur Hays Sulzberger, publisher|.

fidence in the continuing growth of |

large part of the Eastern seaboard.” |
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. Kintner has again been chosen as
;. president.

‘. politan New York area, both day-

complete domination by one net-

Hikes Rate Card
For Daytime

Minneapolis, Minn.—Raises
in daytime rates and a special
campaign to boost summer
sales were announced yester-
day by WCCO, local 50 kw
CBS owned and operated out-
let. In a revision of time clas-
sifieations, - WCCO extended
Class A to include the 6 to
6:30 p. m. segment and the

(Continued on Page 6)

Re-elect ABC Board:
Also Rename Officers

All ABC board members have
been re-elected by the stockholders
and in turn, the directors re-elected
all officers of the company at a
meeting yesterday. Continuing as
chairman of the board is Edward J.
Noble while Mark Woods has been
renamed vice - chairman. Robert

Other board members chosen by
(Continued on Page 8)

Pulse New York Ratings
Has CBS Leading Field

Latest Pulse ratings for the Metro-

time and nighttime, show an almost

(Continued on Page 8)

Co-op News Sale

Cecil Brown's news commen-
taries on Mutual reported to have
brought in co-op contracts with
49 stations in 17 states during
the first two weeks of April. Ac-
cording to B. I. Hauser, director
of the Mutual Broadcasting Sys-
tem’s co-ops. the newscasts over
the additional stations will be
paid for by a total of fifty-five
new local sponsors.

April 17 from 5:30 to 6 p.m.

Salute To Baseball

Welcome Back Baseball will be the cry over three networks this
weeltend when General Mills presents a special show starring Bob Hope.
Bing Crosby, Dorothy Lamour and Ralph Kiner, among others. Crosby.
part-owner of the Pitisburgh Pirales and Hope, stockholder in the Cleve-
land Club will team up on songs and toss curves at each other on
prospects of their teams. CBS will carry the show on Saturday April 15
{from 10 to 10:30 p.m. (EST); MBS will air the presentation on Sunday,
April 16, 7 to 7:30 p.m., and ABC will broadcast the program on Monday.

NABET Labor Dispufe
Forces Show Erasure

A dispute over the functions of
certain TV technicians which arose
on Monday between the National
Broadcasting Company and the Na-
tional Association of Broadcast En-
gineers and Technicians forced the
cancellation of the Robert Mont-
gomery program on Monday even-
ing. The dispute, according to NBC,
was settled but not in time to permit
adequate rehearsals to put the pro-
gram on the air as scheduled.

Viewers were informed that the
program would not be heard as

(Continued on Page 7)

Florence Warner Resigns
Radio Post With GOP

Washington Burears of RADIO DAILY
Washington—Florence Warner, as-

sistant radio director of the Repub-
lican National Committee resigned
yesterday with the resignation be-
coming effective on Awpril doth.
Rumored that her resignation fol-
lowed a curtailment of the radio
(Continued on Page 2)

Engsirom, Cosgrove,
Chapin Talk Color-TV

Washington. Burcanw of RADIO DAILY

Washington — Elmer Engstrom,
head of RCA color-TV research,
was unable to tell the FCC yester-
day what his company would do if
the Commission should order adop-
tion of the CBS color system. RCA
was asked to have President Frank
Folsom or Brig. Gen. David Sarnoff,
board chairman, come here Monday
to tell the Commission authorita-
tively what the company’s policy
would be.

Engstrom could not say whether

(Continued on Page 6)

Richards May Be Aided
Through Press Campaign

Washington Bureau of RADIO DAILY

Washington — Causing speculation
that an all-out press campaign on
behalf of G. A. Richards may be in
the making, the Washington Post
yesterday held in a lengthy editor-
ial that the FCC should drop its
move to yank the licenses of KMPC,

(Continued on Page 2) -

The Speidel Corporation has been
signed by NBC-TV as sponsor of
time segments of the Chicago ori-
ginated portion of the big Saturday
night revue, it was announced yes-
terday by George Fry, NBC-TV
sales chief. He said Speidel would
bankroll the second half of the pro-

gram staring May 6 and the entire

NBC-TV Announces Signing
Of Saturday Night Sponsors

I

program starting May 27 for an “in-
tensive six-week promotion.”

The Chicago portion of the Satur-
day night revue will be continued
for an additional three weeks as a
result of the Speidel deal, it was re-
vealed. Previously, the network had
announced that the program would

ADVANCE GUARD ARRIVES IN CHICAGO

CBS Outlet

WCCO, Minneap’ls

Increases Daytime Radio Rales

NAR Engineers Set
For Opening
Tomorrow

By Staff Correspondent, R. D.

Chicago The advance
guard of radio and television
engineers began arriving at
the Hotel Stevens yesterday
for the opening session of the
Broadcast Engineering Con-
ference of NAB which gets
under way tomorrow morning.
It is estimated that upwards
of 700 engineers will be on

(Continued on Page 8)

Coff Vacationing:
Pack May Succeed

The $64 question in New York ra-
dio circles still continues to be the
name of the successor to Ted Cott
as program director of WNEW. Cott,
newly appointed general manager of
WNBC and WNBT. will leave
WNEW on Friday for a vacation in
Miami before taking over his new
post on April 20.

Reported to be leading the field of

(Continued on Page 2)

Report ‘This Is Your Life’
Will Move, NBC To CBS

“This Is Your Life,” starring
Ralph Edwards, now on NBC, Wed-
nesday nights at 8 p.m., was report-
ed yesterday to be shifting to CBS

(Continued on Page 8)

Will Represent Radio

Judith Waller, public service
director of NBC’s Ceniral Divi-
sion, has been chosen to repre-
sent radio at the annual award
dinner of the Women's Press Club
in Washington next Saturday.
April 15. Inauqurating a new
program this year, the Women'’s
Press Club is selecting seven
women outstanding as special
guests. i

(Continued on Page 7)
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| FINANCIAL |

(April 11)
NEW YORK STOCK EXCHANGE N

et
) Low Close Chg.
ABC ... ........ MY 1235 4+ 134
Admiral Corp A 30 3054 — %4
Am. Tel. & 15454 1547 — 1
CBS A ... 36‘2 361 — g
CBS B 36l 361, ......
Phjlco 441y 45 — 3
RCA Common . 197% 19 193 — 33
Stewart-Warner 153, 1515 1515 — 34
Westinghouse . ... 341 3314 3354 — 1%
Zenith Radio .... 67% 651, 663 — 34

NEW YORK STOCK EXCHANGE

Hazeltine Corp. 2134 2134 2V35 ...,
Nat. Union Radio . 37% 3% 33 — W
OVER THE COUNTER

Bid  Asked
DuMont Lab. ... ... 2234 233;
Stromberg-Carlson 153 17V

North’s Returning In Fall

Setting at rest rumors that Col-
gate would cancel “Mr. and Mrs,
North” on CBS, it was announced
yesterday that the program, follow-
ing a three-month Summer hiatus,
will definitely return to CBS in the
Fall under the same sponsorship.
The announcement also stressed the
likelihood of a video version of the
show starting in the Autumn.

DAVID ROSS

Radio — Television — Films

~
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PRESIDENT GONZALEZ VIDELA of Chile is
in Washington, and today will mcet with
HOWARD HOCHNER, -chicf of the production
scction of the ‘'Voice ot Amecrica,” who left
New York yesterday for the Nation's Capital
to arrange a tour of the country for the
Chilean leader.

WALTER WINCHELL, - American network
luminary, lcft yesterday for Washington, D. C.
He'll return tomorrow.

AL JOLSON is visiting bncfly in Gotham.
Paid a call yesterday at the_hcodquarters of
CBS.

ARTHUR CHURCH, president of KMBC, “Kan-
sas City affiliate of *CBS, left New York ifor
Missourt yesterday. LR

MARTIN AGRONSKY, Washington correspon-
dent of ABC, is.coming up.to.New. York late
tomorrow and will broodcast Fnduy und Sulur-
day from Radio City. .

BABS DONIGER, co-ordinator of the Kuﬂu
Norris television show, leaving for a vucuhon
in Puerto Rico and Haiti.

CAROLINE BURKE, producer in the Icleylsnon
department of NBC, today is in Wushlnglon,
C., on business.

> COMING AND GOING = |

LUIS FERNANDO AYORA, director of Casa
de la Cultura, Quite, Ecuador, is in Washing-
ton as gucsf of the State Department, He'jt
spend three months here studying American
radic methods.  He'll citics
throughout the- nation.

JINX FALKENBURG, featured on NBC, is in
Washington to participate in the festivities
connected with the lunchcon of the Women’s
National Democratic Club.

JOSEPH BERNARD, general manager  of
KOMA, Columbia. network outlet in Oklahoma
City, arrived in New York yesterday on busi-
_ness.

visit various

PAULA CARR, of Roberts & Care Produc- |;

tions, has' completed d tour of middle west
udverhsmg agencies, where she outlined the
current R&C video pockages.

ROBERT H. REID, teclevision manager for
INS-INP, and JOHN M. COOPER, director of
radio " for INS, left yesterday for Chicago,
where he will head lNg functions at the con-
vention of the NAB.

H. R. EVANS, gencral manager of WBAY,
Green Bay, WISC, in conference yesterday at
the offices of CBS, with which the station is
affitiated.

Ted Cott Vacuationing; -

(Continued from Page 1)
candidates. for. the WNEW - position
is Dick Pack, cur;ently publicity di-
rectof 61 the statxon Pack has work-
ed with Cott on many of the WNEW
productlons and ‘his famlharlty with
the” operation makes ‘him a strong
contender.

Cott was scheduled to take charge
of the Independent’s Day meeting at
the NAB convention this Sunday in
Chicago,; but he has-decided to take
a few days rest and will turn the
proceedings over to Lee W. Jacobs
of 'KBKR, Baker, Oregon. Cott,
champion. of the indies and promo-
ter of the first indie day at last
year's convention, will not take part
in any of the NAB proceedings.

Florence Warner Resigns
RCIle Post With GOP

(Conhnued from Page 1)
budget and the merging of the radio
division with the speakers bureau of
the RNC.

Mrs. Warner is widely known in
radio. After an association with the
Cowles radio stations and newspa-
pers in Iowa, Mrs. Warner became
midwest educational director for
CBS. Later she moved to New York
and was associated with the Biow
agency. Upon joining the GOP ra-
dio division, Mrs. Warner handled
the radio and TV promotion of wo-
men’s affairs before and after the
national convention.

Gagsters Shift Luncheon Site

Johnny Morgan, who has been set
as emcee for the new “Detect and
Collect” TV show, will be guest of
honor as the Gagwriters Association
luncheons move tomorrow to larger
quarters at Trader Tom's Steak
House, 128 W. 48th St. Luncheons
hereafter will be held every Thurs-

day at 1 p.m.

Dick Pack May Succée&i’

o= (Continued from Page 1)

Richards May Be Aided
Through Press Campaign

Los,, Angeles; WJR, Detroit, and
WGAR, Cleveland. The three sta-
tions- are controlled by Richards,
whose admitted instructions to
newsmen to slant news broadcasts
arfe now bemg investigated by the
Commission in a Los Angeles hear-
ng:

Post Owns WTOP

The Post, politically an independ-
ent, is owner of WTOP, Washington
CBS outlet, in which the network
holds 45 per cent of the stock.

- The paper conceded that ‘“no
broadcaster is free to operate his
station, using public facilities, solely
as he may see fit.” On the other
‘hand, the paper held, the record of
broadcasters over the years ‘is not
such as to warrant the disciplining
of broadcasters by the back-door
method of finding them unfit per-
sons to operate a radio station unless
their activities fall hopelessly below
the minimum standards of public
service.

“If Mr. Richards should be put off
the air for trying to slant the news
against the persons and groups that
are anathema to him, where would
such a policy end? To be consistent,
the Commission would then have to
withdraw the licenses of stations
slanting the news against other poli-
tical figures and organizations. We
do not believe the Commission has
any standards that would be a safe
guide in such a venture, and if it
did the enforcement of such a policy
would go seriously against the grain
of our traditions.”

Wedding Bells

Beverly Hills, Cal—Bob Hawk,
master of ceremonies on the Bob
Hawk Show over CBS, was married
here yesterday to Mary Rechner, as-
sistant to Dore Schary, vice-presi-
dent of M-G-M in charge of produc-
tion.

T
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Goiddbye,
Mr. Chip

Chipmunks
trained animals, But this one’s
owner built him a little house.
When Mr. Chip gets through his
day’s foraging, he says good-
bye and goes “home
unusual, eh?

There’s something unusual, too,

. in the Baltimore radio market— |~
a BIG independent station that :|!:

delivers a BIG audience at amaz-
ingly low cost.

The station is W-I-T-H, and

it regularly delivers more listen-
ers-per-dollar than any other sta-
tion in town. That means yon
can accomplish BIG results from
very SMALL appropriations.

So if you’re looking for low-
cost sales in Baltimore, call in
your Headley-Reed man and get
the full W-I-T-H story today.

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Headley-Reed

are not usually

Pretty

T ———
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 BEHIND THE MIKE

“TNTHEL AND ALBERT"” rcnewed
an additional 13 wecks on ABC.
Blanche Gaines, writers’ rep,
moving her offices on April 15th o
Fenton Productions, 40 E. 49th St.
She will still handle her own ex-
clusive list of writers and combine
with Mildred Fenton in the repre-
sentation of writers handled by lat-
ter..

Vocalist Cathy Mastice designing
her own clothes for nite club and
TV appearances starting in May.

The entire population of Glasco,

"N. Y. (1,168) turned out to welcome

home-town boy, Bobby Colt, the
other nite.

Current issue of *“Fortune at
Work” (house organ for Fortune
Mag staffers) has fascinating cover
piece on Geo. W. Trendle, origina-
tor of “Lone Ranger.” Mr. Trendle
is the only “perpetual” subscriber to
Fortune. This unique subscription
was presented to-him at-a -testimon-
ial dinner given in his honor in.1939
at the Hotel Statler, in Detroit, by
leaders of the movie industry.

Edith-Fellowes and Tommy Dix
set for Ed Sullivan’s “Toast of the
Town” May T7th.

" Install ‘Audio Equipment-

Hollywood — Equipment for re-
cording the audible portions of TV
programs has now been installed by
Radio Recorders, G. Howard Hutch-
ins, president of the company an-
nounced yesterday. Growing de-
mands of sponsors, actors, musicians
and others required additional fa-
cilities to service the seven local TV
stations, Hutchins said.

',b

TO

HONOLULU
$121.50 - Plus Tax

$97.20 - Plus Tax

harter Flights to all points.
pecial attention in handling
iven to Radio Show troupes.
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Yelephone: - )
% Loy Angeles - - - - Stanley 7-1829
77, Oakland-SF - - - LOckhaven 9-3223

New York REctor 2-5835

4-Engine Government
Licensed Douglas Skymaster

U.S. Government Registered

Non-Scheduled, Non-Regular
Commor Carrler

TRANSOCTEAN
AIR LINES

-

EAN R. AVERY has been ap-

pointed vice - president - general
manager of Young & Rubicam,
Mexico. James B. Stanton has been
named vice-president in charge of
plans and merchandising while Luis
Gurza has been placed in charge of
radio and television as a vice-presi-
dent.

FLO-BALL PEN CORPORATION
to the Joseph Katz Company.

JOHN J. FREELEY has joined the
Fred Wittner Advertising Agency
as an account executive. He was
formerly advertising manager of L.
W. Bliss Co.

ELEANOR WINSLOW has joined
Maude Lennox Personnel in charge
of placements for advertising, radio
and television.

DON DOBKIN has been named
copy chief of Lancaster Advertising.
He was formerly with Wiley, Frazee
and Davenport, Inc.

PARFUMS CORDAY to Peck Ad-
vertising Agency, effective May 1.
Radio, television and magazines will
be _used.

PETER ZANPHIR, formerly ad-
vertising manager of Publix Shirt
Corp., has opened his own offices at
542 Fifth  Avenue. The firm will
specialize in. sales promotion and
presentations for advertisers, agen-
cies and media.

UNITED STATES ATTORNEY
GENERAL J. HOWARD McGRATH
will speak at a luncheon of the Ad-
vertising Club of New York on
Monday, April’ 19. Other spéakers
scheduled by the club' for future

of General Motors on May 3; H. V.
Kaltenborn on May 17; and Virgil
Pinkley, formerly European director
of the United Press on June 7.

RICHARD DEXTER has been
named director of merchandising in
the Chicago office of Sherman and
Marquette.

KSFO, San Francisco, has ap-
pointed William G. Rambeau Com-
pany as its national sales represen-
tative.

LANSING B. LINDQUIST has
been named director of radio and
television for Ketchum, MacLeod &
Grove, Inc. Lindquist previously
was an independent producer and
has served with WHO in Des
Moines, Jowa, WSYR-FM in Syra-
cuse and WOL in Washington.

SIDNEY LIGHTSTONE has
opened his own office as a sales pro-
motion and advertising consultant.
He was formerly with Grey Adver-
tising Agency. He will continue as

% AGENCY NEWSCAST -

SOUTHUJEST |

JOHN J. CARROLL, JR. has join-
ed the staff of John Shrager, lnc. as
iraflic manager. Norton A. Newman
has been named art director.

JOHN McTIGUE, productiion
manager of WINS, has announced
his resignation to join the National
Commitice for Free Turope. He will
become associated with Radio Free
Europe, the commitiee’s transmitier.

HAL HACKADY has joined the
WNEW continuity department as a
writer. He was formerly with CBS.

JOHN A. NORLING and Wil Mar-
cus have been elected president and
vice-president, respectively, of
Loucks & Norling Studios, Inc,, tele-
vision motion picture production
firm.

ROGER SMITH HOTELS COR-
PORATION to Norman D. Waters
& Associates, Inc.

DYNAVOX CORPORATION of
Long Island to A. D. Adams Adver-
tising.

DON ANDERSON has joined the
Biow Company as an account exec-
utive. He was formerly with BBD&O

OUNG talent will be aired week-
ly from Houston [rom Varsity
Maltince in the Emerald Room of the
Shamrock Hotel through the facili-
ties of KXYZ. Beginning on March
12, the last half of the regular Sun-
day afternoon ecvent was broadcast
over KXYZ from 3:30 to 4:00 p.m.
Bandlcader Henry King featured
threce or four young entertainers
from the audience, along with his
regular dance music. Auditions for
the program arc held in the Sham-
rock Room for youngsiers wanting
to appear on the Sunday broadcasi.
The entertainers will include instru-
mentalists, singers, comics and other
entertainers, including dancers.
Henry King will emcee the show
and Bill Frey will be the announcer.
Red Stagg Fertilizer (leaf-mold
product) has begun a weekly series
of gardening talks over three Texas
State Network stations, KTHT,
Houston; KFJZ, Fort Worth, and
KABC, San Antonio, in Sunday
morning series of programs titled
“‘Garden Club of the Air,” featuring
Mrs. Ralph Conselyea, noted garden-
ing authority.

A thirty-minute broadcast from
Dallas’ celebration for Southern
Methodist University’s 35th Found-
ers Day, March 24 was aired over
KRLD, Dallas, and major portion of

on the Bromo Seltzer account.

Texas State web, 8:30-9 p.m.

dates include: Charles F. Kettering| .

consultant to D. A. Schulte Stores.

acceptance throughout

& Peters.

" KDK

" Neck-and-Neck!

In the rich Pittsburgh market-area, there’s
a neck-and-neck race for second place in the
latest Hooper area coverage
second place? Because first place, in all six
daily rated periods, goes to KDKA.. the sta-

tion whose broadcast services find unusual

counties. This outstanding acceptance of a sin-
gle station makes KDKA your obvious buy in
this important market. Check KDKA or Free

WESTINGHOUSE RADIO STATIONS Inc
WBZ » WBZA « WOWO o KEX ¢« KYW ¢ KDKA ¢ WBZ-TV
National Representatives, Free & Peters, except for WBZ-TV;
for WBZ-TV, NBC Spot Sales

index. Why

more than 100 BMB

PITTSBURGH

50,000 WATTS
NBC Affiliate
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(BS Station Ups
Summer Radio Rafes

(Continued from Page 1)
10 to 10:15 p.an. slot. The rate for
Class A remained the same at §600.
Class B from 10:15 {o 10:30 p.m.
stayed at $400 an hour, but lost the
two periods to Class A.

Class C, from 8 a.m. to 6 p.m., was
boosted from $300 an hour to $360 an
hour while Class D, from 7 to 8 aam.
ang 10:30 to 11 p.an. was raised from

Another Imstance

Action of WCCO is the sec-
ond instance in recent weeks
where a network affiliate in-
creased its daytime rate sched-
ule. WEIL, ABC affiliate in
Philadelphia, recently increased
its daytime rates but at the
same time reduced the uight-
time charges, WCCO made the
daytimme bike without altering
the nighttime rates.

$240 an hour to $300. Class E, from
6:30 to 7 a.m., went from $180 an
hour to $240.

The station will put the new rates
into effect on May 1, but advertisers
under contract at that timc may
-elect to continue on the old rates
for six months.

In a special summertime pitch,
WCCO has published a booklet
titled “Send Your Sales Up With
The Temperature.”

Included are list of advertisers on
Twin Citics newspapers, lists of
successful summer advertisers on
the station, local advertisers not on
WCCO. magazine advertisers not on
the station and those on it, national
spot prospects, program availabili-
ties, and comparative BMB survey
figures on WCCO and other stations.

Plan Roosevelt Documentary

A dramatic documentary com-
memorating the fifth anniversary of
the death of the late President
Roosevert hits the WNYC, New
York. airwaves today at 8:30 a.m.
Titled, “The World Stood Still,” the
25 min. program is written and pro-
duced by Lyon Weir, and directed
by Jerry Brownstone.

ANIMATION HOUSE, Inc.

535 Main St. New Rochclle
N.R, 2-8184 New York

Finest Television Spot Commercials
On The Air Currently

RONSON VICERQY
PHILCO LEE HATS
WONDER BREAD KOOLS
PALMOLIVE

$150. FOR 1 MINUTE
TV FILM COMMERCIAL

TV ADVERTISING
FILM FOR LOW

BUDGET ACCOUNTS |
FILMACK

1327 5. Wabash Ave., Chicago 5, Il
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By SID WHITE

Man About Manhattan. . .!

® ® ® WHATS NEWS: Our H'wood correspondent reports that
Howard Hughes has made a definite offer to Edw. Noble for the pur-
chase of the ABC web. In New York, the nelwork execs. refuse 1o
comment. . . . NAB insiders predict that Wayne Coy. chairman of the
FCC, will attempt to lake himself oft the hook with NAB'ers by saying
some nice things about radio at next week’s convention. (Coy virtually
wrote off AM broadcasting at the last NAB convention and suggested
that one and all get on the TV bandwagon). . . . American Airlines
report heavy reservations this weck-end by broadcasters who are
Chicago-bound. Ditto Twentieth-Century. .
moters closely watching effects of the TV ban on So. Calif. matches. To

.+« New York wrestling pro-
date. ban has increased aitendance. . . . Henny Youngman, who's
murdering them at the Paramount, sez he’s been married 21 years and
is still in love with the same gal. “If my wile ever finds out about it,
she’ll kill me,” he adds.

pAY pAg e pAg
The stufl of Ed and Pegeen FitzG
Makes the kinda show for you and me. -

... .Irv Cahn

EA ¥ EAY A
® @ e ONCE OVER LIGHTLY: Even the best of them fluff. “Mr.
1. Maginatlon” had P. T. Bamum alive in 1642 on last Sunday’s show.
while Clifton Fadiman introduced Geo. S. Kauiman last Sunday as being
on the right whereas he was on the left, facing the viewing audience.

. . On the praiseworthy side, acting in Philco’s *Dirty Eddle” was

. . Ad.ib interviewing of Dan Seymour

Pome:

incomparible; show hilarious. .
on “We the People” behind-the-scenes circus show last week ranked
with the greatest ever on tlelevision. Program, too, was extraordinary,
demonstrating that you can always score if you are on top of events
which reflect true public interest, . ., . Connie Mack and Cy Young,
incidentally, will be on “We the People” this week. Some ball clubs
could use the 83.year-old Cy Young even now. A gquy who pilched and
won 511 games in his career should have a few triumphs left in his
system. . . . We didn't think that Sid Caesar’s contribution was up to
snuff last Sat. The sad truth is that however wonderful the comedian
(and nobody can top Caesar on felevision today) any performer, we
repeat, is only as good as his material. And the material cannot keep
an even level week after week. The brain trusts of the business will
have to solve this problem eventually,
g pAd w w
® @ o Everett Parker, dynamic young director of the Protes-
tant Radio Commission, whose religious radio shows have won
most of the worthwhile radio awards, has done it again. Now
stepping into the video field, Parker this week unveiled a TV
puppet film—first of a series of 13—that drew cheers from a
preview audience. Parker's puppets enact Bible stories and their
“acting” is little short of sensational.. T
e e e hA¢
® @ @ SMALL TALK: Our boy, Sid Paul, demonstrated some high-

grade ‘doubling’ Monday nite on “Murder by Experts,” via. Mutual

(written & directed by Dave Kogam). Sid played 'a cold, relenlless cop
and then doubled inlo a very dignified bank president. . . . Jim Boles
playing the male lead in “The Romantic Young Lady.” the EL.T. show
playing at the Lenox Hill this week-end. . . . Rudy Vallee, a real click

at the Roosevelt with a smart, well-presented act, plugged both NBC

and CBS in his material. He’s on Mutual ddily, in case he forgot. ., . .
Because of the pressure of other commitments, Ben Grauer has bowed
out of Tues. nile “Ben Grauer Show” as of last nite.

www americanradiohistorv com

| $3,500 monthly, Cosgrove said.

Engsirom, Cosgrov
Chapin Talk Color-Ti-

(Continucd from Page 1)
his company would voluntarily | 5
gin putting adapters into sets
make them convertible to CBS co
and compatible for the reception
CBS color in black and white. -
also would not try to say what
company'’s attitude would be if 1
FCC took steps to compel manuf:
tfurers to put adapters in black a
white sets hereafter.

FCC Attorney Harry Plotkin s:
the FCC nceded such information
help it reach a decision, since b
would be useless for it to adopt},.
non-compatible system (CBS) aj.;
then be frustrated by the manuf:)..
turers. .

Cosgrove Non-Committal .

RMA President Raymond C. Cd.:
grove said he could not predict wk};
RMA members would do if col}i,
standards should be adopted. He w T
also unwilling to say whether RV Ed
would retain the service of a pubj..
relations counsellor to help mai4
the public ready for color. Selval:
& Lec, retained by RMA to help st o
its campaign against early introduli,
tion of color standards, is drawiif.

A

T Y

" The RMA’ presidernt “was “followr|.
to the stand by the FCC laboratoy,
chief, E. W. Chapin, who present¢
laboratory findings on the vario
color receivers. Chapin warned thpy
oscillator radiation problems wil:
probably be intensified as TV movi,.
into the UHF.

He said that “the- cconomics ai;
such as to tempt manufacturers .
build cheaper and cheaper receive »
without regard to theinterferend.
they may cause by oscillator radic},
tion. It is especially unfortunate thil.
the oscillator radiation causes thy;
interference to somebody else’s ref.
ceiver and does not degrade the pei}.
formance of the offender.” T

Chapin was not impressed by thj:
CTI color pictures as received ol
monochrome sets at the FCC lalf
They were “so degraded,” thely
“there is serious doubt whether th|.
system is either compatible of:
adaptable,” he said. .

=k

COMING



www.americanradiohistory.com

ction of REDIO DAILY, Wednesday, Bpril 12, 1950 — TELEVISION DBILY is fully protected by register and copyright

TeLE TOPIS |

"BS-TV and the Esso Company have
4 come up with a smash comedy pro-
‘hm in “The Alan Young Show,” which
f:miered last Thursday evening over the
lumbia network. As a radio comedian,
ung never quite lived up to his early
pmise; but introduced quietly into video
shows to full advantage as a hapless
d wistful character with whom the view-
ix audience immediately feels an affinity.
ghlight of the new program is that
"bung dominates the action 'throughout
@th musical and vocal numbers being
ded only to bridge his skits. The debut
Hogram was well written and directed
8" was expertly filmed. If succeeding
Nograms live up to the standards that
e first one set, “The Alan Young Show”
rtainly should be around for sometime
1 come,

k Y

it}
MY WAY of additional comment on the
77 Bob Hope debut program over NBC-
RV on Sunday afternoon it should be noted
at Beatrice Lillie was particularly good
& she employed several of her time-tested
:toadway revue skits including the now
#{gendary “two dozen double damask
shpkin® routine. And it is to producer
i¥ax Liebman that credit must go for
itesenting a perfectly balanced hour-and-
Bhalf of top video entertainment. . . .
st rate were the antics of Messrs. Ken
iurray, Milton Berle and Robert Q. Lewis
they subbed for Ed Sullivan on Sunday
#ght. . . . Molly Goldberg has been pacted
& Paramount to star in a film, “The Rise
I} the Goldbergs.” . . . “Telefax News,”
/OR-TV’s video newspaper, has been ex-
finded to a fulf ‘hour nightly in the 11 to
idnight time slot. . , . CBS is auditioning
new video package entitled “Grab Bag
_Ppnes.” Show is about—of all things—
!:kimoes! . Columbia, incidentally,
y:diﬁoped the new Bert Lahr show last
,{r\,ght.
i

y

i
%f’:’EKE MANNERS debuts on video April
/j:" 12 with a two-hour, four-times-a-
/ﬂeek program with a group of participat-
/;gg sponsors. First to ink a contract is
//g?pperell. . . . The cancellation Monday
/ix}ght of the Robert Montgomery Show
%;Je to labor difficulties once again under-
/flnes the fact that one of video’s major
troblems, which will probably grow with
.1c medium, is the problem of labor juris-
iiction. . . . The Keystone Auto Club
% 3s begun sponsorship of a series of ten-
2s)inute programs cntitled “Let's Go” on
/x}mday evenings. . . . Madison Avenue

|

Cm i o

/“imarﬁes talk is that the recent rise in
%{(cn Murray’s national TV rating is only
*1 1e start of the bite into NBC-TV's Satur-
//‘iay night rating monopoly. . . . Tony Pas-

Jr guests with the Kirby Stone Quintet

Noifre Dame Games
To DuMﬂeb Again

For the sccond successive year,
the DuMont video network has
gained exclusive rights to televise
all Notre Dame home football games
for the 1950 season, it was announ-
ced yesterday by Mortimer W.
Loewi, network director. DuMont
also gained rights 1o televise pre
and post game activities including
such collegiate perenials as rallies,
alumni meetings, gridiron club gath-
erings and other connected events.
Loewi said the contract has been
negotiated at a series of conferences
between Leslie G. Arries, the web’s
sports director, and the Rev. John
Cavanaugh, and Rev. Theodore M.
Hesburgh, the university's president
and executive vice-president, re-
spectively.

Father Hesburgh said prior to the
conferences that Notre Dame want-
ed *“to make our rights available ex-
clusively to the network that has
the best coverage, the best program-
ming and the best bid.”

Games scheduled to be played at
South Bend by Notre Dame during
the 1950 season include North Caro-
lina, Purdue, Michigan State, Navy
(at Cleveland) and Pittsburgh.

Twenty-one DuMont affiliated sta-
tions carried last season’s games.
More are expected to handle this
year’s.

Bobby Benson Bows As
WOR-TV Video Feature

“Bobby Benson and the B-Bar-B
Riders,” a Mutual radio feature,
bows as a television production over
WOR-TV on Tuesday, April 18, in
the 7 to 7:30 p.m. time slot, it was
announced yesterday. Herb Rice

SDG Signs

Hollywood—Directors and as-
sistant directors at XTLA, Para-
mount’s video outlet here. have
chosen the Screen Directors Guild
of America to represent them.
The KTLA men voted unanimous-
ly to go over to the SDGA after
a meeling attended by a madjority
of local TV directors.

Announcements ' from mega-
phone men of other video sta-
tions regarding a switch are
expected shortly.

NABET Labor Dispuie
Forces Show Erastre

(Continued from Page 1)
scheduled at 9 p.m. (EST), the time
the program should have gone on
the air. The announcement explain-
ed the cause of the cancellation but
emphasized the fact that the dispute
in no way involved either Mont-
gomery or his sponsor, the Ameri-
can Tobacco Company.

The dispute, according to a net-
work statement evolved around the
question of who should give instruc-
tions to the technicians present on
the set.

The program scheduled for pres-
entation was an adaptation of Thor-
ton Wilder’s “Our Town,” with Bur-
gess Meredith in the leading role,
The program will be presented next
Monday, jurisdictional settlement
permitting.

will produce and the show will be
directed by Bob Novak and Hal
Cranton. Pete Dixon will collabor-
ate with Cranton on the script and
no sponsor has yet been announced.

take a summer hiatus starting May
20, to return in the fall.

NBC also announced the signing
of the Magnavox Corporation as
sponsor of the 9 to 9:30 p.m. (EST)
portion of the Saturday night revue
starting April 15.

In other new business the network
announced that a new “Hopalong
Cassidy” film series will be telecast
over the web starting April 16 under

sthat's five, boys) tonight.

i

sponsorship of General Foods. The

NBC-TV Announces Signing
Of Saturday Night Sponsors

(Continued from Page 1)

General Foods deal, however, is not
applicable in the New York market
where “Hopalong” will continue un-
der sponscrship of Silvercup until
the Spring of 1951, The. General
Foods order was for 52 weeks,

NBC-TV also announced that the
Admiral Corporation has extended
the 26-week contract of “Lights Out”
for an additional eight weeks with
options. The extension is eflective
May 8.
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'V CIRCULATION TOPS NAT. MAGS

Bonus Viewer TV
Strongest Point,
Says Weaver

Pittsburgh — Television's circula-
tion now surpasses the circulation
of major magazines in the United
States in the number reached, Syl-
vester “Pat” Weaver, NBC-TV vee-
pee, yesterday told the Pittsburgh
Advertising Club. Weaver said that
the new medium’s “‘amazingly rapid
growth” was responsible for this
phenomena.

Television, said Weaver, is always
ahead of the many predictions that
are constantly being made regarding
its future. “In the major markets,
the number of television sets avail-
able are considerably in excess of
the circulation of any major mag-
azine in the same market,” he
asserted.

He said that video offers advertis-
ers a ‘“tremendous” bonus circula-
tion and asserted that TV is current-
ly available in three out of every
five families in the nation. He
pointed out that of the 20 million
viewers who watched television at-
tractions over NBC in February of
this year, ‘nearly half actually did
not own their own sets,” but watch-
ed video programs at the homes of
friends or in public places. This sit-
uation, he continued, represents a
“highly productive” market for ad-
vertising.

Weaver asserted that general TV
circulation figures are “considerably
higher in audience reached regular-
ly than any individual rating will
show.” He alleged that cumulative
audience habit studies reveal that
individual ratings range ‘“anywhere
from only one-half to one-third of
the actual total number of people
who watch a program regularly.”

Para. Not In Control
Of DuMont, FCC Told

Washington Burcan of RADIO DAILY
Washington—The Allen B. Du-
Mont Laboratories, in a statement
made public yesterday by the FCC,
reasserted that the company is not
and never has been controlled by
Paramount Pictures. Therefore, said
DuMont, it is not and has not been
an anti-trust defendant, and would
not be affected should the FCC
adopt a uniform policy with regard
to applicants who have records of
anti-trust violation.

The statement was filed in con- °
nection with the April 24 hearing on
the advisability of adopting a uni-
form policy. Other statements have
been filed by major motion picture
companies, as well as NAB, CBS,

Yankee, Westinghouse and others.
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NAB Advance Guard
Arriving In Chicago

(Continued from Page 1)
hand for the three-day conference
which will precede the annual Man-
agement Conference of the broad-
casters.

Interest yesterday centered in the
installation of heavy radio and TV
equipment in the Exposition Hall of
the hotel. These exhibits include ra-
dio and TV transmitting cquipment,
studio installations and other cquip-
ment used in broadcasting.

Among the exhibitors on hand
yesterday were representatives of
Andrew Corporation, Broadcast Ad-
vertising Burecau, Broadcast Music,
Inc., Collins Radio Company, The
Daven Company, Allen B. DuMont
Laboratories, Federal Telecommuni-
cation Laboratories Division, Feder-
al Telephone and Radio Corporation,
Gates Radio Company, General
Electric Company, General Pre-
cision Laboratory and Radio Corpor-
ation of America, Engineering Prod-
ucts Department.

Fifth Floor Activity

On the fifth floor of the hotel an-
other group of installation men were
at work putting exhibits in order
for both the Engineering and Man-
agement conferences. The exhibitors
who have taken space on the fifth
floor include: Altec Lansing Corpor-
ation, Amperex Electronic Corp.,
Ampex Electric Corporation, Capitol
Records, Inc. Broadcast Division,
Columbia Transcriptions, Bruce
Eells & Associates, Federal Tele-
phone and Radio Corporation, Harry
S. Goodman Radio & Television
Productions, Gray Research & De-
velopment Company, Graybar Elec-
tric Company, International News
Service, Keystone Broadcasting Sys-
tem. Lang-Worth Feature Programs,
London Library Service, C. P. Mac-
Gregor Electrical Transcriptions.
Machlett Laboratories, Magnecord.
Inc. McIntosh Engineering Labora-
tories, Charles Michelson, Inc., Pres-
to Recording Corporation, Radio
Corporation of America Engineering
Products Department, RCA Record-
ed Program Services, Raytheon
Manufacturing Company, SESAC,
Standard Radio Transcription Ser-
vices, Westinghouse Electric Corpor-
ation, World Broadcasting System
and Frederic W. Ziv Company.

Arney Oplimistic

C. E. Arney, secretary-treasurer of
NARB,. is rounding out his third week
of preparations for the convention.
Yesterday he forecast that the com-
bined attendance of the engineering
and management conferences might
reach 3,000 and that he was already
sold out for the annual banquet
which will be held Tuesday night.

Available by Day, Week
or Month
Modern Sound Studios for
TV and Commercial Production

Sound, Lights, Cameras, Sets
Mannon Sound Stages
112 W. 89th St. TR. 3-1800
Geo. Orth, Mgr.

[ WINDY CITY WORDAGE

By HERB KRAUS

® @ @ ] Carrol Naish and Cy Howard, star and producer respec-
tively of the highly.rated “Life with Luigi" program over CBS, enter-
tained various segments of the press last Thursday at the Ambassador

and kept the group in stitches with their unrehearsed
Chicqgo and definitely un-broadcastable remarks. They were

on their way to Milwaukee, Howard’'s home, for the
dedication of the 15.000-seat Arena in Beertown, where the Tuesday
show was to be broadcast. . . . While in the Windy City, Naish appeared
in costume on several TV shows including the Bob Elson-Roy Topper
Five Star Final over WBKB. . . . Incidentally, Naish, who portrays an
immigrant Italian in Chicago in a refreshing and inoffensive manner, is
Irish. . . . Descended from the Phoenicians, he maintains.

PAY PAY PAY PAY

® ®© e WBBM is the only Chicago network radio station
which has gained both day and night audiences since 1946, accord-
ing to BMB. ... The State of ({llinois has a very successful and
informative radio series called “Know Your 1llinois,” which is
transcribed free to any Illinois stations which want it. Chicago
outlets usually include WBBM, WJJD, WMOR, and WFJL. . . .
Although a group of local Negro citizens recently protested to
various radio stations concerning the Al Benson type jump and
be-bop shows which have been beamed to the South Side for
‘many years, this type of program seems to stay for awhile. Walter
Spritz, veepee of Bond TV, who formerly sponsored Benson
when he sold autos as “The Angel of Broadway,” says: “We dis-
covered that swing, jazz, and be-bop music appeals to the 21 to
31 age group and the same group spends about ten times more
on luxury ifems than any other.” Bond TV is planning a huge
sales force of Negroes and whites, including models and demon-
strators of both races.

PAY PAY w W

® ® @ WGN-TV is beaming iis morning programs toward the
housewife, to compete with the Paul Gibson type shows which seem to
be popping up all over. . . . Beginning last Monday at 10.00 a.m., The
Tom Wallace show, Chicago Cooks with Barbara Barkley, Adventures
in Sewing, Individually Yours. Dr. Theodore Van Dellen’s Health Talk,
and several more will be seen. The afternoon hiatus will be filled by
baseball, of course.

PAY A PAY PAY

® @ o Another clinic comes to TV-—this time an animal
clinic, It is being viewed over WENR-TV Saturday at 4:15 p.m.
Dr. 'Wesley A. Yioung, head of the Chicago Anti-Cruelty ‘Society,
and his daughter, will team up to bring you the latest woes in the
lives of our infra-human neighbors. First week spotlighted a
tearful boy whose puppy lost a tooth. The dogs-with-problems
show is being produced by Louis Cowan, whose stable includes
“The Pet Shop” and “The Quiz Kids.” . .. Jim Ameche will sell
cars for Supreme Motors on the new WBKB variety hodge-podge,
“Follow The Fun,” initiating today. . . . Special attraction will
be shapely models who will drive.the shapely cars right into
video range. . . . The Quiz Kids celebrated their 500th broadcast
Easter Sunday. . . . Don McNeil’s Breakfast Club marks its 5000th
broadcast April 21. . .. Both are going mighty strong.

e e e e
® @ @ Leonard C. Truesdell has been elected veepee in charge
of household radio by Zenith Radio Corp. . . . Judith Waller, NBC Chi.
head of public affairs and education, a guest at the annuai dinner
party of the Women’s Nat'l Press Club in Washington Saturday. .
Jack Ryan, NBC local press chief, will host a press party for Bill “Life of
Riley” Bendix at the Ambassador tomorrow. . . . One of the most
refreshing and informal interviews this year occured Tuesday, April 4,
when Tommy Bartlett wandered into Jay Trompeter's “Rush Hour” over
WMOR.
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Re-elect AB( Board:
Also Rename Officer\

(Continued from Page 1)

the stockholders for another te
are: Earl E. Anderson, Alger
Chapman, Robert H. Hinckley,
Nicholas Priaulx, Franklin S. Wo
Owen D. Young, and William Zec.
endorf. Anderson, Hinckley a:
Priaulx will also serve as vic
presidents,

Other officers of the company 1 Q
clected but not on the board ar
Charles Barry, Murray Grabho:
Ernest L. Jahncke, Ivor Kenws
Frank Marx, John H. Norton, Ro
ert Saudek, Frank Samuels, Fr.
Thrower, Jr., Thomas Velotta a:
Paul Whiteman—all vice-presiden f
Joseph A. McDonald, v-p, secreta
and general attorney; Ernest Fel
and Anthony Hennig, assista
treasurers; Walter C. Tepper, co
troller; and Geraldine B. Zorbaug
assistant general attorney and =
sistant secretary. Priaulx is also t
treasurer.

L .~ N . U

.

—.

Pulse New York Ratindss
Has CBS Leading Fiel

(Continued from Page 1)
work in the top ten shows. In t}
evening hours, CBS held eight spc
while ABC and NBC took one eac
CBS had all ten places in the da:
light hours.

On top at night was Jack Bem
at 18.7 with Lux Radio Theater
18.0, second. Godfrey's Talent Scou
were third at 15.0 with Walter Wi
chell on ABC at 14.0 and Amos *
Andy at 137 following. Othe
placing were: You Bet Your Lif
13.3; Suspense, 13.0; Bob Hope ¢«
NBC at 12.9; My Friend Irma at 12.
and Inner Sanctum at 12.0.

Daytime shows, all CBS, were 1d}:
by Arthur Godfrey with 10.1, Grar{j®
Slam at 8.0; Our Gal Sunday at 7.{i:
Helen Trent at 7.8; Rosemary at 7::
Aunt Jenny at 7.6; Big Sister at 7.
Ma Perkins at 7.3; Young Dr. Mij:
lone at 7.3; and Wendy Warren ||
7.1 filled out the list.

Report 'TMur Life’ |
Will Move, NBC To CB

§
(Continued from Page 1)~ ils
on Tuesday, May 9 in the 9:30 to |
p.m. slot. Philip Morris, which w:
reported to be dropping the pr/
gram, will remain .as sponsor
CBS, it was understood. Ith
Edwards is expected to retain h
Truth or Consequences
over NBC.
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Why buy 2 or more...
do 1 big sales job

on “"RADIO BALTIMORE’'}

WBAL

Contact
EDWARD
PETRY CO.
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‘Romule Replaced
As Key Speaker
At Confab

Chicago — Warren Austin,
permanent U. S. representa-
tive to the United Nations,
will deliver the major address
at the National Association
of Broadcasters’ Convention
Monday at 1:30 p. m. in the
Bighth Street Theater, in
place of Carlos Romulo, head
of the Philippine delegation

(Continued on Page 6)

' Sen. Group Kills Bill

Hitfing Liquor Advig.

Washington Burcau of RADIO DAILY
Washington — The Senate Inter-
b state Commerce Committee yester-

b day killed the Langer bill to pro-
4 hibit advertising of liquor on the

i air or by other media in interstate

commerce. The vote was 6-3.
Chairman Edwin C. Johnson also

p called upon the Senate yesterday

5:3 to reject the reorganization plan for

(Continued on Page 5)

Spencer, Krim, Leathem
Promoted By Raytheon

Promotion of three officers of the
Raytheon Manufacturing Company
' was announced yesterday by Chas.
F. Adams, Jr., president. Percy L.
Spencer was named vice-president

4 In charge of the power tube divi-

(Continued on Page 2)

4
.
f

“ traditional Institute dinner on May

Kaltenborn Speaks
An address by NBC’'s H. V.
Kaltenborn will highlight the 1950
Institute for Education by Radio
to be held in Columbus, May 4
thru 7. it has been anmnounced.
Kaltenborn is scheduled to de-
liver the principal speech at the

7. when the IER formally marks
the twentieth anniversary of the
Institufe’s orgamization.

Subsidized TV

Montreal—A suggestion that the Canadian government establish «
program producing center in Montreal and Toronto for video and allow
private stations to operate there, has been made by S. M. Finlayson,
general manager of the Canadian Marconi Company. Finlayson says it
will lake some 50 fransmitling stalions and 7,000 miles of wiring for
relays to cover Canada with tele and he emphasized
operation would serve the community most effectively.

Finlayson would, however, have the government subsidize stations in
Halifax, Winnipeg, Oltawa and Vancouver.

that private

(atholic Chariies
Starfs Radio Drive

Radio and television support of
the -31st Annual Appeal of New
York Catholic Charities opening
Sunday, April 23 has been scheduled
for the week preceding and during
the drive. Featured event is a talk to
be delivered by His Eminence
Francis Cardinal Spellman over
WOR from 6:15 to 6:30 p.m. on the
eve of the campaign, Saturday,
April 22,

Other programs spotlighting the
drive include: the Sammy Kaye

(Continued on Page 2)

Riddell Named President
Of WXYZ, Inc. By Kintner

James G. Riddell has been named
president of WXYZ, Inc. in Detroit,
Robert E. Kintner, ABC president
announced yesterday. Riddell has
served as general manager of the
ABC-owned station since 1946 when
it was purchased from the King-

(Continued on Page 2)

ABC In Black During
First Quarfer Of 1950

ABC operated in the black during
the first quarter of 1950, according
to a report made to the web’s board
of directors by Edward J. Noble,
chairman. He said that the network
showed a loss of $64,000 during a
comparable period in 1948, but that
increasing television revenue
brought the overall operation into
the black during the first three
months of this year.

Noble said the company’s five video
outlets still are losing money, al-

(Continued on Page 5)

Illinois Station Assumes
Election Editorial Stand

Pekin, Illinois—A stand against
the candidacy of a nominee for
county judge has been taken by
WSIV, thus utilizing the editorial
prerogative granted stations last year
by the FCC. The station charged
that Clifford E. Schmidgall hdd used

(Continued on Page 5)

Eight Even-Numbered AW B

District Chairmen Named

Washington Burean of RADIO DAILY

‘Washington-—Eight women broad-
casters have been elected district
chairmen of the Association of Wo-
men Broadcasters, the National As-
sociation of Broadcasters, parent or-
ganization of AWB, announced yes-
terday. The chairmen werc elected
for the eight even-numbered dis-
tricts of NAB and AWB, following
a pattern to choose chairmen of

JUSTICE DEPARTMENT RULES ON FCC

Austin To Address NAB Chicago Convention

Commission Must
Consider History
Of Applicant

Washington Burcaw of RADIO DAILY

Washington—If the FCC is
to properly discharge its obli-
gation to guard the public in-
terest, it must give serious
consideration to the previous
record of broadcast applicants
who have run afoul of the
anti-trust laws, the Depart-
ment of Justice told the FCC
this week. A memo from An-

(Continued on Page 8)

Paramount Elects 2
New DuM Directors

Paramount Pictures Corporation,
holder of all outstanding Class B
stock in the Allen B. DuMont Lab-
oratories, Inc., has elected Barney
Balaban, president of Paramount
Pictures Corporation, and Edwin L.
Weisl, member of Simpson, Thacher
and Bartlett, general counsel for
Paramount Pictures Corporation, to

(Continued on Page 7)

Decca Sales Stay Level
But Earnings Increasing

Decca Records’ sales for the first
quarter of 1950 were almost the
same as sales for the same period of
1949, Milton R. Rackmill, president
of the company, reported at an an-

(Continued on Page 2)

even-numbered districts in even
years and odd districts in odd years.

Doris Corwith, director of talks
and religious broadcasts for WNBC
was chosen from district two cover-
ing New York and New Jersey
while in district four in Washington,

Virginia, West Virginia, North and

South Carolina, Alice Brewer

White, director of women'’s activities
(Continued on Page 5)
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Israel Anniversary

The second anniversary of the |
State of Israel will be commem- |
orated by a special half-hour |
broadcast, Israel—Year II, to be
heard over CBS., Sunday, April |
23 from 5 to 5:30 p.m. (EST). ‘
Journalist Quentin Reynolds will ¥
be starred on the program which
will present highlights of the
state’s struggle during the first
fwo years. i
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BING CROSBY suails today aboard the Queen
Elizabeth for Europe.

THE MARINERS QUARTET, featured on Ar-
thur Godfrey’s radio and television programs
over CBS, arc in South Bend, Ind., making a
three-day personal appearance at the Shrine
Club Charity Show for the Cerebral Palsy
Center.

RICHARD A. WILSON, vice-president of
Muzak’s transcription division, and EDWARD
G. ROGERS, newly-appointed director of sales,
arc on a midwest business trio en route to
the NAB convention.

RAYMOND F, GUY, dircctor of radio and
allocations engineering at NBC and president
of the Institute of Radio Engineers, left last
night for the NAB convention in Chicago,
where he’ll speak on UHF and participate in
the FCC Round Table.

MARGARET CUTHBERT, supervisor of public
affairs at NBC, is vacationing this weck at
Buck Hill Falls, Pa.

BETTY WHITE, honcymoon consultant, has
left for radio guest appearances in Baltimore
and Washington, D. C.

" COMING AND GOING = |

EDWARD T. NETTLETON, travel director of
the Charles W. Hoyt Advertising Agency, has
left New York via Roval Dutch Airlines on a
business trip to Holland, Cuba, Brazil, Uru-
guay, Argentina, Chile and Dutch Guiana,

PHIL ALAMPI, farm news editor for WJZ,
today is in Boston attending the mecting of
the Agricultural College Editors.

STANLEY HALPERIN, sales vice-president of
Roberts & Carr Productions, is in Washington,
D. C., sccking radio and television rights to
official police records.

MAURICE J. McGARRY, program director of
WBEC, Pittsfield, Mass., is spending this week
in New York.

LARRY LESUEUR, United Nations correspon-
dent for CBS, has returned from Columbus,
Ohio, where he addressed the 12-state delega-
tion of the Farm Bureau Mutual Insurance Co.
representatives.

CHARLES UNDERHILL, director of programs
in the television division of CBS, this week
was in Baltimore to address the video class
at Johns Hopkins University.

Andrew H. Otder, Chief 6417 Dahl
Phono: Wlsconsin 3271

CHICAGO BUREAU
Herbert M. Kraus
188 West Randolph St.
Phono: ANdover 3-6050

SOUTHWEST BUREAU
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Phone: Riverside 3518-9
ROME BUREAU
John Perdicari
Ludovisl 16

Entered as second class matter, April 5,
1937, at the postoffice at New York, N. Y.,
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 FINANCIAL |

(April 12) —
NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC ............ 13-%; 1234 13 + Y
Admiral Corp. .... 3115 31 3134 4+ 34
Am. Tel. & Tel... 15575 15474 15534 + 74
CBS A ....... . .. To 36y 3634 + V4
CBS B .......... 364 36 36V ...
Philco ......... .. 4575 4474 4534 + 3,
RCA 1st pid...... 79V, T8V, T9Va + 1V,
Stewart-Warner ... 1575 153 1555 + W
Westinghouse 3415 3335 34 4+ 34
Zenith Radio ..... 66 64 66 - 134

NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 2134 2134 2134 4+ 3
Nat. Union Radio.. 3% 333 3% 4+
OVER THE COUNTER

Bid  Asked
DuMont Lab, ............... 2215 2314

Stromberg-Carlson .......... 151, 17

Mrs. Roosevelt To Speak

Mrs. Eleanor Roosevelt will be the
second speaker on WNEW'’s I Speak
for Peace series, this Sunday, April
16 from 5 to 5:30 p.m. Frederic
March, star of stage and screen, will
make the introduction.

RCA INSTITUTES, INC.,

A Service of
Radio Corporation of America
One of the leading and oldest schools
of Radio Technology in Amorica, of-
fors its trained Radio and Television
tochnicians to the Broadcasting In-
dnatry.
Our graduates have
1st Class Telaphone License.
Address inquiries to
Placemeut Director
RCA INSTITUTES, Ine.
850 W. 4th St.,, New York 14, N, ¥

Spencer, Krim, Leathem
Promoted By Raytheon

(Continued from Page 1)

sion; Norman B. Krim was given
the post of vice-president in charge
of the receiving tube division and
Ernest F. Leathem was appointed
assistant to the president.

Spencer, who first joined Raythe-
on in 1925, has served as assistant
vice-president since 1948. Krim was
also made an assistant vice-presi-
dent in 1948 and has worked in
various capacities in engineering
and sales since coming to the com-
pany in 1935. Leathem has been
with the company since July, 1947
and was assistant vice-president
since January, 1948.

Riddell Named President
Of WXYZ, Inc. By Kintner

(Continued from Page 1)
Trendle Broadcasting Corporation.
He served with the latter previous-
ly. WXYZ, Inc. operates WXYZ,
WXYZ-FM and WXYZ-TV.

WXGI To Carry Ball
Games Of N. Y. Giants

Richmond, Va.—All New York
Giants baseball games will be car-
ried by WXGI this year, the station
has announced. The deal, marking
the first time that Richmond has had
major league baseball broadcasts on
a regular basis, was set through The
Eastern Baseball Network.

Luella Engel New
WPFB Farm Director

Middletown, Ohio—Luella Engel
has been appointed WPFB farm di-
rector, according to Paul F. Braden,
station owner. In radio since 1935,
Miss Engel is well-known through-
out the state, having served five
years as farm director with neigh-

boring Mutual stations.

Decca Sales Stay Level
But Earnings Increasing

(Continued from Page 1)
nual meeting on Tuesday. Earnings
however, are expected to be higher

‘because of operating economies put

into effect, Rackmill added. Net
earnings for the first quarter last
year were $280,098, or 36 cents a
share.

Catholic Charifies
Siaris}idio Drive

(Continued from Page 1)
show over WOR, Saturday, April 15
from 9 to 9:30 p.m. when John A.
Coleman, executive chairman of the
special gifts committee of the Card-

inal’s Committee of the Laity, will |}

speak; the Hollywood Celebrities
show on WNBC on Thursday, April
20 from 7:30 to 8 p.m. when Bing
Crosby, Joan Leslie, Fred Allen,
Ann Blyth, Bob Hope, Jimmy Dur-

ante and Harry Von Zell will ans- ¢

wer the query “What is Charity?”;
and the Eddie Dowling “On Stage”
program. over WJZ at 10:30 p.m.;
Thursday, April 20 with Broadway
stars taking part.

Mary Margaret McBride will in-
terview Catholic Charities person-

nel over WNBC on Tuesday, April

18 in another presentation.

Also,
will speak over WNYC on Friday,
April 21 from 6 to 6:30 p.m.

WMGM’s Sam Taub will have an
interview on Saturday, April 15
from 12:30 to 1 p.m. while WFUV-
FM, WQXR and WLNA will run
special entertainment shows for the
drive. WABD-TV and WPIX will
carry chapel programs.

Spot announcements on radio and
tele have been running since the
first week in April and these will
continue until May 3.

can | go

[

Swimming?” |

That seems to be the question the baby polar bear is

whispering to its mother. The cub is just two months old,
and feels that it's high time to take the first plunge.

Are you ready to plunge into the rich Baltimore market
for profitable sales? There’s an easy, economical way to do it,
you know—by. advertising on W-I-T-H. -

A little bit of money goes a long, long way on W-I-T-H.
For this is the station that delivers more listeners-per-dollar
than any other station in town.

Your Headley-Reed man will glady give you all the dope.

SWITH

BALTIMORE. MARYLAND
Tom Tinsley, President - Represented by Headley-Reed

www americanradiohistorv com

Mayor Willilam O'Dwyer. }
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B Sets new standards of performance, utility and econ-
' omy for TV. siai on: operation. ‘Provides a means of film
" that approaches’ the contrast and clarity char-
actensnc -of siudlo producnons

_\:,Used wnh a Du Moni Specml Image—Orih.lcon film plckup to
:gwe sludloﬁclamy to movies and teletragscrxptxons.

BACKGROUND PROJECTOR

;Bnngs dramahc moving seis and backgrounds mio any
~siud10. Eliminates cosily and cumbersome sets and back-
’ 'drops.

For information on the Superspeed Projector or other
Du Mont Telecasting Equipment write, phone, or visit. d

© ALLEN B. DU MONT
LABORATORIES, INC.

FLYING SPOT SCANNER

ACORN TRANSMITTER

RF WAVEFORM MONITOR

.
1 it
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Neighborly

“Meet Your Neighbor,” a program
celebrating its first anniversary on
KVOE, Santa Ana, California, has
proved to be a substantial boost in
station good will. Each week the
program has originated in a differ-
ent business, industry, or organiza-
tion by means of KVOE’s mobile
unit. As an unrehearsed ad-lib
show, “Meet Your Neighbor” is a
combination of man-on-the-street,
public service, and prolonged com-
mercial. During the past year, some
of the shows originated from: an
airplane over the county, a deep sea
fishing boat off the coast, a potato
chip factory, the office of the Santa
Ana Chief of Police, the fire depart-
ment, a chinchilla ranch, many re-
tail establishments, the Fair grounds,
and the new plant of the Santa Ana
Register. As a result of the regular
Wed. night broadcasts, dozens of
business and professional firms have
gained new recognition, and towns-
people have become better acquaint-
ed.

Emphasis On Spots

KF RO, Longview, Texas, has
found a simple, inexpensive method
of increasing both the popularity of
the station and the sale of adver-
tised products. Fcrmerly disillu-
sioned by the knowledge that copies
of spot commercials furnished to
clients often went completely un-
noticed, KFRO has promoted new
interest by adorning their clients’
copies with paper stickers in the
shape of a pointing “hand” and
trimmed in bright red. On the stick-
er is printed: “Get more sales!
Please put this on your bulletin
board so that your sales staff may
know. Station KFRO-—I1370.
Longview, Texas.” By thus encour-
aging store clerks to push advertised
products, both clerks and customers
have become more conscious of
KFRO advertising.

Summertime Pitch

A special effort to sell summer-
time radio has been started by
WCCO in Minneapolis, Minnesota.
A booklet published by the station
and sent 'to prospective buyers and
agencies is titled “Send Your Sales
Up With The Temperature” and
contains an unusual assortment of
facts.

WMGY Spot Beports

Montgomery, Ala—A daily broad-
cast of the spot markets will be
given by WMGY each noon Monday
through Friday, beginning April 17,
sponsored by the Montgomery Live-
stock Exchange.

SPECIAL SOUND EFFECTS!

Instruments and special effects for your Jingles
and limericks. Everything from a bird call to
2 wolf whistle. For sale or rental. We service
all major networks. Write, wire or phone:

CARROLL DRUM SERVICE
339 W. 43rd St., New York 18, N. Y.
COlumbus 5-4922

hsare o
By SID WHITE
Man About Manhattan. . .!

® ® @ THERE'S “HOPE” FOR TELEVISION: The long awadaited,
much talked about, widely heralded debut of Bob Hope on TV came to
pass on Easter Sunday. The verdict is in. Bob Hope is made to order
for TV and vice versa. He's been hailed by the critics as the greatest
boon yet seen for the new medium. To a man, all those viewing this
hour and « half musical comedy-variety show granted that this was
not only Bob Hope at his best but television itself at its very finest. Bob
Sylvester, for instance, a hardened veteran reporter of the main stem,
said: “Bob Hope has done for television what ‘The Great Train Robbery’
did some 47 years ago for the movie indusiry.” Ben Gross, an important
judge of radio and TV for the past 25 years, had this to say: “Bring
out the Posies! That's what I feel like doing this moming. For a bunch
of them should be presented to all concerned in that ‘Star Spangled
Revue. This offering was by far the breeziest and brightest type of
show I have seen on television. The big question, of course, is: How was
Bob Hope? The answer is ‘greal’ Telegenic, easy-going and graceful,
his personality somewhat subdued yesterday is suited 1o TV beiter than
radio. From now on Hope is cerlain to be a big factor in television.”
More praise was heaped on him by Uncle Nick Kenny. “He holds out
new ‘hope’ for television,” enthused Nick. ““He is telegenic, humorous
and his magnetic personality warms up your living room as if he were
there personally. He is easily the top man to video since its inception.”

w w w w -

® ® o Someone in describing Bob Hope once said that he
embodies humor, humility and heart. And no wonder, for only
Hope, coming by screen in person to the millions of homes, would
think of saying: “When you lit up the screen you invited all of
us into your living room to have Easter with you and your family
and, believe me, we appreciate it deeply. It’s a great honor, some-
thing we’re mighty proud of. And tomorrow, when I get home,
people are going to ask me what I did on Easter Sunday. And
I can say: ‘Well, we spent Easter with the family, a big family
that believes in the American way of life. Those folks that have
never pulled down an iron curtain between their hearts and the
Christian ideal called brotherhood of man’.”

S A S * S % ¢

® ® © AROUND TOWN: NBC quditioning Lili Palmer for com-

mentary series. . . . Martin Block taped a halfhour interview with Der
Bingle and will have it on his stanza tonite. . . . John Roeburt, who used
to script for the “Inner Sanctum,” which goes off the air on the 17th,
has been pacted to write the screenplay, ““Saint Benny the Dip,” a
movie to be filmed in N. Y., starring Dick Haymes, Roland Young,
Beatrice Pearson and Allen Jenkins. . . . Buick mulling an hour-long
TV'er for the fall. Not with Olsen & Johnson. . . . What gives with the
Burns & Allen stanza? . . . Colleen Ward left for Nashville, Tenn.,
where she’ll spend the next 7 or 8 months doing the recordings of the
femme lead in the Second Spring shows by Cliff Thomas. Shows are
. . . The Bill Tabbert CBShow will renew
in 4 weeks at a later hour than the previous 1:30 slot, . . . Jimmy

booked on some 63 stations.

Powers, the busiest sportscaster in television right now, picks up «
third sponsor Monday for his 15-minute ddily stanza on WPIX. . . . A
H'wood film studio sent this memo to its execs: Executives without sec-
retaries may take advantage of the girls in the stenographic pool. . . .
Two package firms have offered Betty Hutton a fabulous fee to emcee
a weekly variety program. . . . Burgess Meredith liked the Bob Monroe
“High Adventure” script so much he wants Monroe to write a radio-TV
series for him, . . . Tommy Dorsey set for a 10-week European tour in
Sept.
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CHICAGO

By HERB KRAUS

year as WBKB baseball sports-
caster Friday, when the Cubs open
at Wrigley Field. WBKB started
televising the Baby Bear games on
an intermittent basis in 1946 and
since 1947 has telecast them regu-
larly. Chrysler Corporation and At-
las Prager Beer, through Olian Ad-
vertising, will alternately sponsor
the games.

WMAQ’s Elizabeth Hart addresses
a dinner meeting of the Elgin
chapter, American Association of
University Women April 19.

Frank Golder, veteran NBC en-
gineer, became a grandpappy for
the first time March 22 when his

Aurora.
The press is paging John Meck on

bring out a very low priced TV set
this summer. . .. Meck predicts that
a 10-inch set to sell for less than
$100 will be a reality by summer.

“I. N. S. Newsreel” premiered on
WGN-TV yesterday at 6:30 pm. ...
The films are produced by Telenews
in co-operation with INS. The City
National Bank and Trust sponsors,
with George Hartman Company
handling the account.

Some purely personal preferen-
ces: Lois Fischer’s “Lois and Looie,”
which debuted over WENR-TV 5:30
p.m. last Saturday. It should blos-

Morgan’s big bright spot on NBC
Sundays at 5:30. . . . His “We Wuz
There” should make CBS turn over
in its groove. . .. Edgar R. Murrow’s
consistently concise and uncompro-
mising comments. . . . WCFL’s late
night programming.

WCFL presents its annual Radio
Frolics tomorrow and Saturday with
half of the proceeds to be divided
among the cancer, heart, and infan-
tile paralysis funds.

117-119 W. 46 St.
HENRY GREENFIELD, Mgr. Director  N.Y.19

OE WILSON will begin his fourth

daughter gave birth to a baby in F

the rumor that a manufacturer will -

som into a top kids show. ... Henry’
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ight Dist. Leaders

| Appointed By AWB

j {Continued from Page 1)

r WTAR and WTAR-TV, Norfoll,
2., was clected.

rIn disirict six covering Arkansas,
;!1551551pp1 Louisiana and Tennes-
;e Elizabeth Alford, program di-
Yetor and contmulty cditor of
YRMD, Shreveport, La., was named.
istrict eight for Michigan and In-
tana selected Edythe Fern Melrose,
ady of Charm,” WXYZ and
TXYZ-TV, Detroit.

Doris Murphy, women’s program
rector at KMA, Shenandoah, Iowa,
las elected in dlstnct 10 covering
‘wa, Missouri and Nebraska and
blhel Jane King, director of wo-
ken’s activities at KFH, Wichita,
has selected in district 12 for Kan-
s and Oklahoma.

District 14 for Colorada, Idaho,
rlontana Utah, Wyoming, New
{exxco and part of South Dakota
hose Evadna Hammersley, program
srector of KOA, Denver, and dis-
hict 16 for Arizona and Southern
‘alifornia, Anita Chester, adminis-
lative assistant, public affairs de-
?Frtment KNX, Los Angeles.

1t Balloting By Mail
{|Balloting was handled by mail
élth a committee of three members
£ the association meeting with NAB
resxdent Justin Miller and AWB
.ecretary Bette Doolittle to certify
‘Eie elected chairmen. Committee
hembers were: Mary Pauline Perry,
fublicity director ‘and Ruth Crane,
‘,Pirector of women’s activities for
.\:IMAL-TV and WMAL, and Nancy
‘vsgood, director of women’s activi-
ies for WRC, both in Washington.
he chairmen will take office fol-
‘)wmg the AWB “convention, June
to 3 in Cleveland.

INJBR Receives Award
:] From Amer. Legion Post

Detroit—WJR was presented a
pistinguished service citation by
‘Je Detroit Alger Post of the Amer-
pan Legion, Wednesday night for
Pe station’s outstanding support of
atriotic projects and Americanism
rogram. The award resolved that
he Frederick M. Alger Post No. 86
r.memcan Legion highly commends
ne outstanding contributions o
The award further recognized
ne- many ways WJR served the
nterests of the. fighting forces of
e returned service men and wo-
nen of organized veterans’ societies
nd is continuing to provide enter-
Ainment for hospitalized veterans.
The citation was accepted Dby
Vxlham Siebert, WJR director and
ecretary—’treasu.rer at a dinner at-
*-*nded by 200 of the Alger Post.

‘ANIMATION HOUSE,

¢ 535 Main St. New Rochclle
; N.R, 2-8184 New York

Finest Television Spot Commercials
i On The Air Currently

Inc.

Illinois Station Assumes
Election Editorial Stand

(Continued from Page 1)
“{rickery and deception” in gaining
advance knowledge of a speech by
his opponeni over WSIV,

The stalion said Schmidgall broad-
cast by transcription an answer tlo
his opponent’s speech within a half-
hour of the talk. Rcbuttals by
Schmidgall were also aired by ihe
station threce times.

WPFBR Staff Changes

Martha Ross, who recently re-
signed as direclor of women’s pro-
grams on WFBR, Baltimore, will be
succeeded by Helen Brooks, who
was previously a teacher of home
economics and home management. A
past president of the Women's Ad-
vertlsmg Club of Baltimore, Miss
Ross is also a well-known member
of the Association of Women Broad-
casters of the NAB.

DAILY

ABC In Black During
First Quarter Of 1950

(Continuod from Page 1)
though they are expected {o break
cven lale this year or carly in 1951
ADBC {clevision gross revenues in the
first quarter of 1950 were in ihe
neighborhood of $750,000, the chair-
man reporied. Lasl yecar the gross
revenucs were only $50,000.

Commenting on rumors thal ABC
would be sold, Noble said there
were no negoliations taking place.

Toni Company Renews
Daytime Serial Program

Toni Company, Chicago, has re-
newed its sponsorship of the CBS
daytime drama, “This Is Nora
Drake” for another 52 weeks cflfec-
tive with the program of Monday,
May 7. Series is presenied Monday
through Friday, 2:30-2:45 p.m., EST.
Agency is Foote, Cone & Belding.

Sen. Group Kills Bill
Hitfing Liquor Advig.

(Continued from Page 1)

the FCC offered lasi monih by the
President. He was nol available to
explain his stand, bul it is belicved
that he felt il centers too much
authority over the Commission in
the White House, by expanding ithe
power of the chairman.

Unless voled down hy Congress,
the bill will become law.

Morgan Signed For Film

Henry Morgan has been signed for
an imporiant role in “Dark City,”
Hal Wallis production at Paramount.
He will play the part of an ex-
prizefighter in the film, which co-
stars Wendell Corey, Lizabeth Scott,
Viveca Lindfors, Don DecFore and

| Charleton, Heston.

MIGHTTIME
‘#/ .
PAYTIME

SRS IRI Sy

RS T vvecu...r.,w“@
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NAB ENGINEERING REGISTRATION

Below is the advance registration
list of the NAB Engineering confer-
ence which opens today at the Hotel
Stevens in Chicago and continues
throughout Saturday. The list of
engineers represents leaders in both
the radio and TV fields who are in
Chicago to view the industry ex-
hibits and to participate in panel
discussions.

A

Adams, Ernest L., WIIIO, Dayton, Ghio.

Adler, Ben, Adler Engincering Co., New
Rochelle, N. Y.

Allen, Walter H., KALB, Alexnndrla, La.

Amoo, Lloyd R., KIOA, Des Molnes, Iewa.

Artman, Robert G., KMBC, Kansas City, Mo.

Babecock, W. L., RCA Victor, Camden, N. J.

Back, Dr. F. G., Televlsion Zoomar Corp.,
New York, N, Y,

Bain, D.,, RCA Yictor, Camden, N, J.

Bartlett, F. E., KSO, Des Moines, Towa.

Bates, Al, KFAB, Omalin, Neb.

Bevllle, Ross H.,, WWDC, Washington, D. C.

Binns, . D., WLAC, Nashville, Tenn.

Bloom, J. D., WWL, New Orleans, La,

Boundy, Glenn G., WJBK, Birmingham,
Mich.

Browning, Elliot A., WTAG, Worcester,
Mass.

C

Caldwell, Ken, KCRG, Cecdar Rapids, Iown.

Carlson, IToward C., KAYL, Storm Lake,
Yowa,

Cassens, G. J., WLDS, Jacksonville, 1.

Caudle, L. L., Jr., WSOC, Charlotte, N. C.

Chismark, Albert H., WTRY, Troy, N. Y.

Church, Artbur B., KMBC-KFRM, Kansng
City, Mo.

Clammer, E. S., RCA Vietor, Camden, N. J.

Clarke, Fred C., KAAA, Red Wing, Minn.

Cook, Kenneth H,, Knnsas City, Mo.

Cooke, Kenneth R., WGRBI, Scranton, Pn.

Courchene, ITomer, WLS, Chicago, Illinois.

Craven, T. A. M., Crnven, Lolines and Cul-
ver, Washington, D. C.

Cross, Robert, KROC, Rochester, Minnesota,

Curtls, James R,, KFRO, Longview, Texas,

Dal!, Don, KGVO, Missouln, Montana,
DeWitt, John 11, WSM, Nashville, Tenn,

Dieringer, Frank, WFMJ, Youngstown,
Ohlo.
Dowdell, John T., WIBX, Uticn, N. Y.

Duszak, II.,, RCA Yietor, Camden, N. J.

Ebel, A, James, WMBD, Icoria, IIL.
Engle, Snm W., KWBRE, DBeatrice, Neb.

TFallain, Frank D., WIFDF, Flint, Mich.
Felts, T. R., WT'III, Terre Ilante, Ind.
Fiedler, Leroy F., WKBW, Buffalo, N. Y.
Findley, Lauren K., Collins Radio Company,
Cednr Raplds, Iowa,

Fox, Robert A., WGAR, Cleveland, Ohlo.
Ylorence, Nerbert C.,, KDIFC, Snusalito, Cnl.
Froke, Lester, KFLO, Sioux Falls, S. D.

Gardner, Kenneth J., WIIAM, Rochester,
N. Y.

Gillett, Glenn D., Glenn D. Gillett & Assoc.,
Washington, D. C.

Glanton, Roy, WOW, Omnha, Ncb.

Green, John A,, Collins Radio Company,
Cedar Rapids, Towa.

Grove, William C., KFBC, Cheycnne, Wyo.

JIadloek, W. 0., RCA Victor, Camden, N. J.

IInmrick, Wm, II,, WWNC, Asheville, N, C.

IInneock, Robert I.,, KDTH, Dubuque, Iowa.

IIarmon, Ralph N., Westinghouse Electric
Corp., Washington, D. C.

IIayden, J. Roger, Int’l Derrick & Equip-
ment Co., Columbus, O.

Hedriek, TPThil F., WSJS,
North Carolina

Winston-Salem,

AM-FM - TV

W N =

4.

RAYTHEON

IN FRONT AGAIN

You are cordially invited to visit

BOOTH 1A

for a look at 1950's finest

. RTR-1C—50 watt Magnetron TV Link

. RG-12—New Studio Console for AM-FM-TV

. RRC-10A—New Versatile Equipment Rack Cabinet
MTV-12—Startling TV “off line” Monitor

5. RL-10A—LIMITING AMPLIFIER

and many other new and interesting items.

RAYTHEON MANUFACTURING COMPANY
Waltham 54, Massachusetts

MICROWAVE

Ilerold, Joseph, WOW, Omaha, Neb.
Hirsch, Osear C., KFVS, Cape Glrardeau,
Mo,
Hixenbaugh, George
Raptds, Town.
IHofTman, Knrl B,, WGR, Buflfalo, N. Y.
Ilolbrook, R, II., WSB, Atlanta, Gn.
Ilolsington, Duane W., KAYS, linys, Knns.
Hopkins, A. R., RCA Vietor, Camden, N. J.
Iilick, Nenry, Jr., WPTF, Raleigh, N. C.

., WMT, Cecdnr

Jnekgon, A, ll
Pn,

Blaw-Knox Co., Pittsburgh,

K

Kelley, ¥, J.,, WTSP, St. Petersburg, Fla.

Kessler, Robert E., Allen B. DuMont Labor-
atories, Inec., Clifton, N, J.

Kilpatrick, Leroy, WSAZ,
W. Va.

Klein, Glen, KAUS, Austin, Minnesota.

Kralil, Kenneth, KMBC-WFRM, Knnsas City,

Mo.
L

La Marque, J. W., Graybar Electric Co.,
Ine., Now York, N. Y.

Leeman, Alvin, WKBII, La Crosse, Wis.

Lewis, C. M., RCA Victor, Camnden, N. J.

Lewis, Louie, WOI, Ames, Towa.

Lexdorf, G. F., WIR, Detroit, Mich.

Lorber, John T., Raythcon Manufncturing
Co., Watertown, Mass.

M

Magin, Theodore G., WDAN, Danville, 111,

Marty, Roland H., KIJV, Huron, So. Dak.

Mnthiot, J. E., WGAL, Lancaster, Pa.

McConnell, Thane E., Colllns Radio Com-
pany, Cedar Rapids, Towa.

McCracken, Art, WFAII, Alliance, Ohlo.

Meyers, Wnl(cr, WJJID, Chicago, IIL.

Miller, J. A., Lnng-\\'orth Feature DIro-
grams, Inc., New York, N. Y.

Minor, M. J., WBT, Charlotte, N. C.

Moler, A. R., KMBC-KFRM, Kansas City,
Mo.

Motley, Lyle, WBTM, Danville, Va.

N

Neary, John F., Lehigh Struetural Steel Co.,
New York,

Necly, Hal G., Allicd Record Manufacturing
Co., Hollywood Calif,

Nelson, Ivar, KFYR, Bismarck, N. Dak.

Nenby, ITarold, KAKE, Wichita, Kans.

Nopper, Carlton G., WMAR, Bnltimore, Md.

P

I’eglor, Jnck A., Televislon Zoomar Corp.,
New York, N. Y.

Perry, Roger L., WPOR, Portland, Me.

Toppele, J. R., WOR, New York, N. Y.

PYratt, D.,, RCA Vietor, Camden, N. J.

I'ratt, Roy, WHO, Des Moines, Iowa.

I'vle, K. W., KFBI, Wichita, Kans.

Huntington,

Quentin, Charles, KRNT, Des Molnes, Towa.

Rawls, Lueien, WSM, Nashville, Tenn.

Reetor, Chester, WIOU, Kokomo, Ind.

Reed, Elmo, WIPG, Green Bay, Wis.

Reid, Robert H., Internatlonal News Servico,
New York, N. Y.

Rekart, Arthur T,, KXOK, St. Louls, Mo.

Risk, J. E., KSD, St. Louls, Mo.

Rissler, Ilarold ., WHO, Des Moines, Towa.

Rowe, Thomas L., WLS, Chiecago, IlI.

Ruston, John, Allen B. DudMont Labora-
tories, Inc,, Clifton, N. J.

Sawyer, E.,
Iowa,

Schooley, C. E Ameriean Tel. & Tel. Co.,
New York, N. Y.

Shelby, Robcrt h NBC, New York, N. Y.
Sheridan, C]m.rlcs J., Transit Radlo, Inc.,
Cineinnatl, Ohlo.
Sinelair, David G.,

Dodge, Iowa.
Smith, Ken, Allied Record Manufacturing

Co., Jlollywood, Calif.
Snedcker, M, L., WERE, Cleveland, Ohio.
Snider, Robert, KTUL, Tulsa, Okln,
Snyder, Reed E., WHO, Des Moines, Towa.
StafTord, Leo, KOAM, Pittshurg, Kan.
Stantz, L. ¥Y., WNBF, Binghamton, N. Y.
Staufrer, Ray, WIIO, Des Moines, Iowa.
Straub, Nevin L., WJAQ, Johnstown, Pa.
Stuekwish, Milburn ., WSOY, Deecatur,

Tii.

Roger KGLO, Mnason Clty,

KVID-KFMY, Fort

X

Austin Wil Addressx"'l'
Chicago NAB Meefin:

(Conhnued from Page 1) I
to the U. N., who has been call|f
back to the Philippines on urge
government business, Justin Mill
NAB president, revealed today.

Sen. Austin will speak on the san
subject Gen. Romulo was suppos:
to have discussed, “American Broa:
casters Responsibility in World A
fairs,” before the 28th annual se¢
sion of the group.

Registration for both the eng
neering and management phases -
the convention was heavy late Tuel
day, according to Miller. Betwecj
350 and 400 technical men wes
expected for the engineering sefy
sions, while advance registraticfil
Tuesday, for the management pane j:
exceeded 700. 4

Early birds at the Exhibition Hefi
who had their elaborate displa:
constructed and working late Tue
day afternoon included: ;

General Precision Laboratorief"
General Electric Transit Radio, Gells.
eral Electric Television, RCA, Qo
lins Radio, Broadcast Advertisirfy
Bureau, Broadcast Music Incorpo:}
ated, SESAC, Raytheon, and Di}y
Mont. 1

Art Stringer, who is in charge 1}
the Nation’s Number One Broadca
Equipment Exhibit, ‘“spruced” v
the registration desk in the heart f:
the hall with $50 worth of Dogwoc §:
blossoms.

More than 72 exhibits and receys
tion headquarters of Associate men:
bers will be in operation during th goz
week-long exposition. ‘

Dance Film For TV

Harry S. Goodman Radio Produc
tions, New York City, has been ar¥f’
pointed exclusive distributor of th
television films, “You Can Dance:?
The films, produced by Telecra:
Films Inc., are available for 15 mir
ute television programs. 2

Symons, Wm. E., WSAI, Cinclnnati, Ohlo:

Taylor, Herman D., WTIC, Hartford, Coni
Taylor, J. P., RCA~ Vletor, Camden, N. J. f'*&
Tharpe, James B., DudMont Laboratorie
Clifton, N. J.
Thomas, M. W,,
Okla.
Trney, E. C.,, RCA Vletor, Camden, N. J. |{,
Trainor, M. A,, RCA Victor, Camden, N. «¥
Treman, R. A., Blaw-Knox Company, le g

burgh, Pn.

Walker, Johin, KIIQ, Spokane, Wash.
Wehrman, Ilarvey E., KLZ, Denver, CoL
Whitinan, Urlin, WTAD Qumcv, 1.
Wilson, Georgo A., WKRC, Cincinnatl, ot
Wingard, Lloyd C., WGAR, Cloveland, OhI}!®

KOMA, Oklaloma Cit Tiﬂ

Yandell, Ryburn, WJPY, Herrln, Illinois
Yarger, C. R., KSD, St. Louis, Mo.

AVAILABLE |

For Television Field U

Male secretury and motion picture
booker, 10 years’ experience. Excel-
lent correspondent, capable of tan-
dling all office detail and motion pic-
ture booking- problems. Write RADIO
DAILY, Box 120, 1501 Broadway, New
York ]8 . Y.

Swaringen, E. C., WTAX, Springfleld, 11l.

www americanradiohistorv com
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DuMONT DIRECTORS SHUFFLED

jr_ee TOPICS |

HE FIRST REPLIES (605 of an esti-

mated 100,000 questicnnaires) to the
\*Ievmon survey currently being conducted
1 New York by the United Parents Asso-
iation have been received by that group,
1d add up to another small black eye for
e industry. An analysis of these thus
ar returned indicate, says UPA, that video
ad “an adverse effect upon a small but
ignificant number of children who watch
" The replies showed that kids in the
‘ve- to six-year age bracket spend an

tith little effect on video habits, that 13

ut of 111 kids seven years reported ad-
jersely on video's effect on study, as did
ve of 73 eight-year-olds, eight of 46
t2n-year olds and 23 of 249 eleven-year-
ilds to thirteen’s. Officials of the survey
Yroup declined comment, pending addi-
‘r'onal survey returns but nonetheless re-
‘frased preliminary figures to the general
bress. No returnees indicated what parents
#rere doing while the kids watched TV.

B ®
HBOB WHITE, DuMont page boy and
former Broadway actor, turned down
¢ role in “South Pacific” because he wants
o learn video production. . . . The “Faye
.pmerson Show” bows on NBC on the 15th,
“hoving over from CBS. . .. Ed Sullivan’s
#Toast of The Town” adds seven new
Jftations to its audience including WKY-TV,
XVDAF-TV, KOTV, KLRD-TV, WMCT,
SKLEE-TV and WDSU-TV. Program is now
“leen over 31 stations. . . . “Handy Man,”
Jthich WPTZ claims is the oldest spon-
sfored show on video, begins its fourth year
f telecasting on April 21. . . . “The
_liohn Feeney Show” premieres on WJZ-TV
he same day.

3. e T

®

HE LATEST PULSE SHOWS “Texaco
Star Theater” on top of the pile, rat-
ng-wise, in New York, L. A., Washington,
Mdoston, Cleveland and Cincinnati. . . .
{BC-TV's Caroline Burke seems to be on
he stump for public office. Last week
he addressed a video group and on Friday
light she is going to tell an NYU mer-
“handising class all about television’s mer-
lhandlsmg role. . . . WTVJ celebrates its
Lirst year of telecashng starting today. .
NNBT premieres “Meet Me In Manhat-
an” as an hour-long feature on May 2.

. Schaefer Beer has renewed as radio-
V sponsor of the Dodger ball games for
the coming season. Telecasts will be aired
ia WOR-TV.

®
2 =:RED WARING now has his girl musi-
cians wearing gowns that feature
% Ybuilt-in costume changes.” . “Alkali
#tke™ starts as a regular CBS-TV twice-
“ tveekly feature on April 17. The program
catures Al Robinson and  his Western
Hummy, both of whom recently appeared
's guests of Arthur Godfrey on his
ifriends” video show.

yverage of four hours a day viewing video |

of the Goldbergs.”

Gerirude Berg’s Media

Gertrudo Borg, author and star of ““The Goldborgs,” has coniractod
to do a book for Simon & Schustor for publicatlon lato this year, and
also contracted with Paramount Pictures for a movie, ontitlod “The Riso
The movie is to bo scripted by Mrs. Borg in collabora-
tion with Richard Nash. The entiro radio-TV cast will star in tho plcture.
including: Mrs. Berg as Molly, Philip Loeb as husband Jake, Eli Mintz
as Uncle David, Larry Robinson as son Sammy, Arlene McQuade as
daughter Rosie, and Betty Walker as Mrs. Cramer. With the completion
of these two projects, the characters established by Miss Berg will have
run the gamut of a wide varlety of media, having been long established
on radie, TV and the Broadway stage.

TV Survey Added To
Northwestern Course

A TV survey course has been
added to the curriculum of the
eighth annual NBC-Northwestern
University Summer Radio Institute
which will open in Evanston, Ill,
and ‘Chicago on June 26. Problems
of small and medium-sized stations
and the growing importance of vi-
deo will be given special consider-
ation. ‘George Heinemann, NBC
‘Chicago TV operations supervisor
and guest instructors will give the
course.

KTTV Selects SDGA

Hollywood—The Screen Directors
Guild of ‘America has been selected
to represent the TV directors and
assistants at KTTV. SDGA had been
chosen earlier this week as bargain-
ing agent for the meg. men at
KTLA, here.

Commercials’ Impact
Drop Over 2 Months

The Television Section of Ad-
vertest Research has announced
that its analysis of television spot
commercials now in use revealed a
general lowering of impact ratings
during February and March, with
impact ratings down for most top
rated spots.

Positions Practically Unchanged

Because the decrease was general,
most top rated spots retained their
relative position during February
and March. The top six spots were
the same for both months and these
are; Bulova, Hi-V, Pall Mall, Lucky
Strike, Tide and 'Chevrolet. From
7th to 20th position there was a
general shifting, but the only new
entry in the top 20 spots was ‘Chi-
quita Banana commercial.

The analysis was based on a sam-
ple of 1200 interviews.

Local Shows Best Seller
At Baltimore Video Station

Baltimore — A station policy of
local-live studio programming for
video on a low-cost package basis
has proven to be commercially suc-
cessful, WAAM, local ABC-DuMont
outlet reports.

The station says programs pro-
duced by their own staff have good
sale-ability and some 30 hours a
week are now being presented. Aim
of the shows is to gear them to the
people in the Baltimore audience,

said Norman C. Kal, station man-|.

ager.

“Firsts” Listed
Among the firsts claimed by
WAAM are: a three-hour daily

sports and variety show in the after-
noon; “This Is Your Zoo,” which

presents the zoo director and zoo

animals; college and high school
talent programs; and a dog session
with an outstanding dog handler
and breeder.

In addition to commercial tele-
casts, WAAM screens shows for the
Red Cross, the March of Dimes and
other public service organizations.
One outstanding effort was the
raising of more than $10,000 to save
the Baltimore pro-football team
from financial disaster.

One special feature in the public
service field was a half-hour class-
room session which dealt with such
subjects as heart trouble, geology
and Arctic exploration. The latter
has brought commendations from
PTA'’s, the Board of Education, and

Paramount Elects
2 New Board
Members

(Continued from Page 1)
the DuMont board of directors, a
spokesman for the tele firm reveal-
ed yesterday.

Balaban and Weisl will succeed
Bernard Goodwin and Arthur Is-
rael, Jr. who resigned on April 10.
Goodwin will continue as secretary
for DuMont and Israel will remain
as assistant secretary.

Also elected as assistant treasurer
of DuMont by Paramount was Ir-
ving Singer. He will succeed Rich-
ard Hodgson, who has resigned.

Both Goodwin and Israel are
Paramount lawyers and they have
served on the board since Para-
mount bought into DuMont in 1938.
The move to put the top Paramount
officials on the DuMont board was
interpreted as meaning either that
the film company has no intention
of selling its stock and wishes to end
talk to that effect or that it was
putting its top men on the board in
a preparatory move to sell its stock.

Chicago City Council
Calls For FCC Aclion

Chicago—The City Council passed
a resolution Friday requesting the
FCC to issue TV licenses for the
three remaining Chicago channels.
Chicago now has four television sta-
tions operating—WBKB, WGN-TV,
WENR-TV, and WNBQ—while New
York and Los Angeles both have
seven channels assigned and in op-
eration. An FOC freeze order in
September, 1948, prevented alloca-
tion of Chicago’s three remaining
outlets. Four companies have ap-
plied for the three local TV outlets
—WIND, WJJD, CBS, and Zenith
Radio Corp., Warner Brothers,
which had filed an application, has
withdrawn.

Red-Black Fashions

A plunging skirt, considered to
be far ahead of current fashions,
was modeled recently by an em-
barrassed contestant on WBAL-
TV, Baltimore., when her dress
fasteners suddenly gave way
and sent her skirt plunging to
the floor. The deflaling incident
occurred during a balloon-burst-
ing contest on “TV Shoppers Re-
vue,” at which point the cameras
went “black” and red-faced em-
cee Brent Gunts rushed the lady
offstage.

adult education groups.
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RADIO

COAST-TO-COAST

Special Easter Broadcasts On WCOP

Boston, Mass. — In commemmor-
ation of the Easter holiday spirit,
WCOP and WCOP-FM presented
three special broadcasts on Easter
Sunday. The dramatization of a ser-
mon delivered by the Rev. Roy
Pierson of the Lexington Congre-
gational Church a few years back,
.called “Jesus Comes To Our Town”
was heard from 2:15 to 2:30 p.m.
The transcribed dramatization
starred Fredric March, Florence El-
dridge, Ralph Bellamy and Arthur
Kennedy and was produced and di-
rected by Gene King, WCOP pro-
gram director. Following this pro-
gram, the choir of the First Church
was heard, and at 5:00 p.m. “The
Greatest Story Ever Told” presented
a drama, “The Resurrection.”

Welcomes ‘'Met"’ Stars

Cleveland, O.—WERE joins the
state this week in playing host to
the Metropolitan ‘Opera :Company.
On “Call for Classic,” recorded clas-
sical music show 9:00 to 10: 00, vari-
ous opera stars will visit the station
for brief interviews. Recordings iof
the operas and singers who are
scheduled to be heard will make up
the musical portion of the program.
And as a preview for opera-goers,
the main part of each program will
be devoted to the opera being given
the following night.

Speaking On College Series
Hartford, Conn. — Prof. Roger
Shaw of ‘the history department of
Trinity College will speak on, “Rus-
sia and the Seven Pillars of Wis-
dom,” over WDRC, Sunday, Apr_il
16th at 12:45 p.m. The program 1is
one of the weekly Trinity College

series broadcast over WDRC.

Twenty-Seven Stations
Sign World Renewals

The World Broadcasting System
has announced renewals and exten-
sions of World Broadcasting Sys-
tem’s contracts for 27 radio stations
for continued use of World’s tran-
scribed library service. The stations
are: WBEX, Chillicothe, Obhio;
WASA, Havre De Grace, Maryland,;
WKRC Cincinnati, Ohio; KIOA,
Des Moines, Iowa; KICM, Mason
City, Towa; KWIL, Albany, Oregon;
WMCA, New York, New York;
WKOZ, Kosciusko, Mississippi;
WMNB, North Adams, Massachu-
setts; WWSC, Glens Falls, New
York; WCSS, Amsterdam, New
York; KNEW, Spokane, Washington;
WKOP, Binghamton, New York;
KIEM, Eureka, California; WDBO,
Orlando, Florida; WTWA, Thomson,
Georgia; WABJ, Adrian, Michigan;
WCJU, Columbia, Mississippi;
WQBC, Vicksburg, Mississippi;
KMBC, Kansas City, Missouri;
WHLI, Hempstead Long Island;
WDOS Oneonta, New York; WLTR,
Bloomsburg, Pa.; WSVS, Creuc, Vir-
ginia; WRVA, Richmond, Va.; KODI,

Cody, Wyoming; CINB, North Bat-|. . .

tleford, Sask., Canada.

ti-Trust Chief Herbert A. Bergson
and John C, Stedman, Special As-
sistant to the Attorney General,
says that no uniform policy seems
practical, but on an individual basis
the Commission must carefully
weigh actions of applicants in other
lines of endeavor which point to-
ward a desire to monopolize and re-
strain competition.

Such consideration in no way en-
croaches upon the duties of the Jus-
tice Department or the Federal
Trade Commission, said Justice—it
is simply ‘“ascertaining, pursuant to
its statutory duty, whether the ap-
plicant is likely to render the best
possible service to the public.”

Statement by Department

Said Justice, ‘the possession of a
license to operate a broadcasting
station carries with it great econo-
mic power, a power that may be
capable of being used to the detri-
ment of given members of our eco-
nomic society if the operator is so
inclined. The operator of a radio
station may not only be in a position
to compete unfairly against other
vehicles for advertising, but to pre-
fer certain businesses to the detri-
ment of their competitors by dis-
criminatory advertising practices, to
use their radio facilities to advance
their own competitive position in
fields unrelated to communications,
and in various other ways so to act
as to frustrate and obstruct the pur-
poses and objectives of the Com-
munications Act.

“In view of the great power that
a broadcast station can wield in
these respects, it becomes of the
greatest importance that licenses for
such stations be awarded to those
who will exercise the proper self-
restraint and avoid misuse of their
powers. It is against this backdrop
that the Commission must consider
and weigh the prior actions of ap-
plicants if it is to discharge proper-
ly its statutory duty to protect the
public interest.

“Public Obligation” Cited

“Where the prior acts of an appli-
cant are such as to indicate a like-
lihood or probability of misuse of
the types described, the Commis-
sion’s public obligation requires that
it deny a license unless there are
over - riding considerations from
other standpoints that call for a
conclusion that a license should be
granted in the public interest not-
withstanding the applicant’s objec-
tionable character.

“The task of the Commission thus
becomes one of evaluating the past
practices of the applicant from the
standpoint of his possible or prob-
able future conduct.”

The Justice Department said it
cannot lay down “hard and fast
rules” to guide the Commission in
reaching such decisions. It did say,
however, that *a history of continu-
ing disregard for the anti-trust laws
consistent efforts to eliminate

competition or attempt to monopo-

Thursday, April 13, 19

Rty el prroiroanissacs domvwr |

DAILY

Applicant’s Previous Record
Relevant, D. Of J. Tells FCC

(Continued from Page 1)

lize, or repeated acts of an unfairly
competitive or predatory nature
would indicate a callous disregard
for legal obligations and especially
of the obligation to conduct one’s
self responsibly in the economic
field.”

The Commission was told—and
this was directly contrary to the
arguments of motion picture firms
filing briefs in the uniform policy
proceeding—that it should “draw no
distinction between criminal and
civil actions as such. While the
bringing of a criminal case may
sometimes indicate a more flagrant
and willful disregard of the anti-
trust laws than does the filing of a
civil complaint, so many factors en-
ter into determination of the type of
action to be brought that whether
the suit was civil or criminal has
little relationship to the question
whether the defendant’s act was in
deliberate disregard of the anti-
trust laws or whether his violation
was flagrant or persistent.”

The anti-trust office held that “in
the absence of overriding ‘public
interest’ considerations. . . the Com-
mission should deny an application
where the applicant’s conduct has
been such that the Commission can
reasonably conclude that applicant’s

future conduct is likely to be of a

|

RAGENCIES

ONALD W. SEVERN has join
the television department of T

William Esty Company in an ex

utive capacity. He was previougy

with Kenyon & Eckhardt_.

OLIVER M. PRESBREY has 1|

joined Batten, Barton, Durstine

Osborn, Inc. to head up the accou

group on Curtis Publishing Co

pany. He was with the agency frqg

1944 to 1946.

A. S. HARRISON CO., INC.
South Norwalk, Conn., maker

Preen wax, J. M. Mathes, Inc. Rad
tele and newspapers will be usec

W. ROBERT MITCHELL has joi

ed Lawrence Boles Hicks, Inc.
vice-president. He was
with Grant Advertising, Inc.

formerp

e aE

€

28

N\

b}

)

nature inconsistent with the objg
tives of the anti-trust laws.” It a

vised against “slavish” adherence
any rule, however.

Urging attention to anti-trust rex:
ords both on renewal and new a
plications, the Justice Departmey:
said it might be in the public inte
est to keep applicants with bad a
ti-trust records on the air tempoj
froz
others who on a comparative bas

arily, pending applications

appear to offer a great public int
est standing.

The stars of
today and
tomorrow

are

www americanradiohistorv com
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The new Thesaurus brings you bigge
and better programming packages wit;
top sponsor-appeal...top name artist
You get comprehensive programming:
4 promotion, publicity . . . a steady ﬂoxé i
of current tunes and material . . . nel
work-quality production. Wire or writi
today for full details!
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FCC OKAYS SALE OF SCHIFF STATION

Hhchor-ﬂ'ockzng To Spend $4,000, 000 InTele

1

Total Sum Is Top
f Expenditure In

. TV To Date

" What is alleged to be the biggest
~ime and talent order ever placed
0. television, has been signed by
y’he Anchor-Hocking Glass Company
nand NBC-TV, it was announced
westerday ‘by the William Weintraub
ﬁgency The order calls for a $4,-
100,000 a year expenditure by An-
.i:hor-Hocking and requires an hour
hf TV programming a night, five
laights a week, fifty-two weeks a
#rear.

4 According to David Carr, Wein-
(Continued on Page 7)

IFCC Raps WLIB For
| FEPC Editorial Stand

. Washington Burcaw of RADIO DAILY

i Washington — Whether there
should be a national Fair Employ-
ment Practices Commission is suffi-
iciently controversial a question so
ithat broadcasters should take steps
t0 present arguments pro and con if
tthey are to treat of the matter edi-
1tor1a11y, the PCC said yesterday. It
1} (Continued on Paze 4)

'WNOP In FCC Protest
On MBS Ball Games

Newport, Ky.—Because it was not
Jgpermitied to carry Mutual’s baseball
t“Game of the Day,” WNOP reports
; 'that it has filed a protest with the
"YFCC. The station is not an MBS af-
i{filiate, but since WCPO, regular
(Continued on Page 3)

That’s An Idea

One way of being 100 per cont
correct on weather reporis has
1|t beoen turmmed up by Bob Van
“1]. Camp of WSB, Atflanta. Boing
, | |. more than slightly disturbed by

:|' the froquent inaccuracy of official
Bob has re-

"], sorted to giving olficlal “past-
.| casts” on his “Morning Melodles”
g program—tolling what weathor
was llke. . . . yesterday.

woathor forocasts,

into movies on NBC’s Voices oand

Said Goldwynm:

A Matter Of Opinion

Three top Hollywood producers will comment on the inroads of video

5 to 5:15 p.m. Frank Capra who was interviewed by James Fleming,
narrator of the show, made the following remarks which were taped
for rebroadcast Sunday: ‘“Movie grosses have gone down, but motion
pictures will survive. This is just another challenge.” Says Hal Roach:
“If you cant lick ‘em, join ‘em.” The third producer, Sam Goldwyn, was
quoted on the subject on the Who Said That show earlier this week.
“I'm positive that Hollywood and television can work
together. We lmow how in Hollywood. Television needs it.”

Evenis program this Sunday from

Nash Starts Radio-TY
Multi-Spot (ampaign

A one-month campaign on radio
and television in all major markets
throughout the country was begun
yvesterday by the Nash Motors divi-
sion of Nash-Kelvinator Corpora-
tion. Cost of the drive to introduce
one new line and push other models
is estimated at more than $250,000.

The drive will be keyed to dealer
zones and is the most extensive run
by Nash in many years. More than

(Continued on Page 8)

New Public Service Series
Set By West Coast Web

West Coast Burcanw of RADIO DAILY

Hollywood—The Pacific Regional
Network will inaugurate a new
weekly series of programs designed
to promote better understanding of
America’s Democratic legacy. The
series entitled “Let Freedom Sing”
will begin on April 11 at 8:15 to 8:30

(Continued on Page 3)

Robinson, Trammell
Awarded Citafions

‘Winners of Freedoms Foundation
Medals in the New York area will
be honored at special ceremonies to
be held in Town Hall on Friday,
April 21. Top awards in various
categories were presented by Gen-
eral Eisenhower during ceremonies
dedicating the Freedoms Foundation
headquarters at Valley Forge last
Fall.

In radio, Hubbell Robinson, CBS

(Continued on Page 4)

Rand Sells New Mexico
Stations To Syndicate

St. Louis, Mo.—Four New Mexico
stations, previously owned by the
Rio Grande Broadcasting Company
headed by Frank Rand, Jr. have
been sold, Rand announced yester-
day. Taking part in the transaction
were Albert Buck and Merle

(Continued on Page 3)

(By Staff Correspondent, R. D.)

Chicago — Broadcasters from ac-
ross the nation are gathered here at
the 1930 convention of the NAB to
discuss, ostensibly, international re-
lations and radio. But the corridor
talk in the massive Stevens Hotel is
anything but that.

Upwards of 400 cngineers and
cquipment people heard ten papers

3 e« e o et A=t e s vt

read at the engineers conference of

Engineering Conference

Gets Underway In Chicago

yesterday’s convention, including
reporls of latest developments in
UHF installations, studio lighting,
theater television, and advanced
equipment.

As many as 70 new channels in
the UHF range between 500 and
900 MC might be a step nearer as
the result of development of prac-
tical transmitting and receiving

(Continued on Page 8)
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Comm. Also OKays
Other Stations’
Transfers

Washington Burean of RADIO DAILY

Washington—The FCC yesterday
announced its okay to the sale of
KYA, San Francisco, by Dorothy
Schiff, New York Post publisher, to
J. Elroy McCaw and John Keating
for $155,000 plus. Transfer of con-
trol of several other stations was
also approved, along with the re-
lease of permits for three new FM
stations in Baltimore and eight for
Los Angeles.

The license of WKNY, Kingston,
N. Y., goes to the Monadnock Radio

(Continued on Page 6)

CAB Would Aid (BC
Out Of Public Funds

Montreal—The Canadian Associa-
tion of Broadcasters has placed be-
fore the Royal Commission on Arts
and Sciences plans providing for the
financing of all CBC activities out
of public funds and for co-operation
among private stations and CBC in
the field of television. CAB, whose

(Continued on Page 3)

Cabot Celebrates 7.000th
Broadcast Over WEEI

Celebrating her 7.000th broadcast
for her present sponsor, Caroline
Cabot, femcee of the “Shopping Ser-
vice” daily program on WEEI, Bos-
ton, has been presented with a baum

{Continued on Page 3)

Kukla Eleeted

Burr Tillstrom’s creation, “Kuk-
la,”” the whimsical, bulb-nosed
impressariec of NBC's ‘Kukla,
Fran and Ollie,” will be made an |
honorary member of the Aclors
‘ Club of Chicago on Friday, April |].
| 21st. I'll be the first time in club |
I history that any but a flesh-and-
blood actor has been so honored.
Tillstrom is already a full-fledged
momber.
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Allon Kushnor, Manager
6425 Hollywood Blvd. Phone: Gladstono 8436
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Andrew H. Older, Chlef 6417 Dahlonega Rd.
Phone: Wisconsin 3271
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Herbert M. Kraus
188 West Randolph St.
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(April 13)
NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC ............ 13 1234 1234 — V4
Admiral Corp. .... 3434 3115 345% -+ 3%
Am. Tel. & Tel....156V5 15534 156 4+ 14
CBS A .......... 37V, 367 37 4+ 4
CBS B .......... 37% 3615 37 4+ 34
Phileo ........... 4634 4534 464 1+
RCA Common .... 20 1934 1934 ......
RCA 1st pfd. ..... 79% 9% 79% ......
Stewart-Warner ... 163 1534 16 -+ 34
Westinghouse ... 3434 3433 345 4 5/3
Westinghouse pfd.. 103% 10335 10335 ......
Zenith Radio ..... 6735 66 661, + 1

NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 217 217% 21% + W

Nat. Union Radio . 4 3% 37 ......
OVER THE COUNTER
Bid  Asked
DuMont Lab. .. ... ... ... 2214 234
Stromberg-Carlson .......... 15V3 17

Ad Council Recruiting

A campaign to recruit nurses to fill
demands of many hospitals has been
renewed by The Advertising Coun-
cil, Samuel C. Gale, chairman said
yesterday. The board voted to ap-
prove this project in addition to
approving a campaign in behalf of
the United Nations in October, and
a Religion in Life drive in No-
vember.

oF
MATION'S FASTEST-GROWING MARKIT

POR'I'I.AHD

AFFII.IA'IED WITH NBC
RIPRESENTED NATIONALLY BY EDWARD PETRY & €0..{

RADIO DAILY:

 NAB Independents Day

9:30 a.m.

10:00 a.m.

11:30 a.m.
12:30 p.m.

2:30 p.m.

4:15 p.m.

APRIL 16, 1950
STEVENS HOTEL, CHICAGO

OPENING ADDRESS OF WELCOME
Lee Jacobs, KBKR, Baker, Oregon
Chairman, Unalffiliated Stations
Convention Sub-Committee
THE OUT OF HOME AUDIENCE—ITS SIZE, MEA-
SUREMENT, WHO HAS IT?
A. A Research Report illustrated with color
slides: Sydney Roslow, President of The
Pulse, Inc.
B. How to Promote, Program and Sell the Out of
Home Audience:
Hugh Feltis, Radio Station KING, Seattle,
‘Chairman Norman Glenn, Editor and Pub-
lisher, SPONSOR Magazine
MAIL ORDER BUSINESS
‘Cecil Hoge, Senior Partner, Huber-Hoge, Inc.
Ralph Weil, Vice President and ‘General Manager,
WOV, New York
LUNCHEON
Chairman—Justin Miller, President NAB.
Edgar Kobak, Business Consultant
“LET’S FACE IT”
HOW TO DEVELOP AND SELL NEW PROGRAM
RESOURCES
Edward Gruskin, Chief Radio Officer, ECA.
Arnold Hartley, Vice President and Program Man-
ager, WOV, New York, 'Chairman
iCarl Haverlin, President BMI, Inc.
Charles E. Rynd, President THE AMPEX Co.
Foy Kohler, Voice of America
Pierre Crenesse, Director, North American Serv-
ice, French Broadcasting System
Sellmann |C. Schulz, Vice President Decca Rec-
ords, Inc.
Joe Csida, Director of Popular Artists and Reper-
toire, RCA-Victor
John Sinn, President, World Broadcasting System
Maurice Mitchell, Director BAB.
Jerry Franken, Radio Editor, Billboard
SPORTS CLINIC—ITS AUDIENCE, SALES, LEGAL-
ITIES, PROMOTION
Patt MacDonald, WHHM, Memphis, Chairman
The Legal Aspects—Leonard Marks, partner in
Cohn & Marks, attorneys
Programming and Selling Sports Adjacencies—
Ben Strouse, V. P. and General Manager WWDC,
Washington, D. C.
GENERAL DISCUSSION

_\

Now Covering 17,000,000
Population Area in 5 States!

Adam J. Young Jr., Inc. *

Guardian Building
National Detroit 26
Representative Michigan

J. E. Campeav, President

They work
for peanuts

Always a big attraction at the: -
circus are the performing ele-.
phants. But they do a lot of hard l.'.
work for their owners, too. And!
they do it all for peanuts,

Sounds like a story about! |
W-I-T-H. It's a big af:tracf:lom1 a
for listeners and advertisers iny; "
the rich Baltimore market. Andl N
W-I-T-H works for you like ai:
Trojan—for peanuts!

Yes, for very little money your ',
can do real b&ig things oni iy
W-I-T-H. For W-I-T-H delivers/ |
more listeners-per-dollar L
any other station in town.

So, if you want to make your",ljlﬁ
advertising dollar go far in Balti-|i:¢
more, buy W-I-T-H. Your Head-/1%
ley-Reed man will gladly giver ‘s
you the whole story.

Baltimore 3, Maryland |

TOM TINSLEY, President
Represented by Hocdliey-Reed

wwWw americanradiohistorv com
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{AB Would Aid (BC
(Out 0f Public Funds

: (Continued from Page 1)
'r.llembcrship includes about 100 of
e 120-0dd privalely-owned stations
‘11 Canada, came out flatly against
' license fee in television receiving
- +¢s and called for abolition of the
.. resent $2.50 annual license fee on
. vdio receiving scts.

“iWilliam  Guild, chairman of the
v oard of directors of CAB, said the
gsociation felt that CBC activitics
wuld be financed out of the public
i seasury. Harry Sedgwick, CFRB,
i 'oronto, and CAB director, outlined
- -ow the CBC’s activities in the radio
leld might be financed.

) Would Vacate Ad Fleld
.-]Thé plan . called for the CBC to
i-racate the commercial advertising
~leld. Instead of using the revenue
lrom commercial programs and
i;om annual license fees to finance
l}::tivities, the CBC would be paid
jin annual grant based on the num-

i er of radio receiving sets in homes

:nd in motor cars. The grant would

i 2 equivalent to $2.50 for every ra-

ii0 set in Canadian homes and in

Lumtor cars. This would give the

{iBC about $2,000,000 a year more
ygan the $7,000,000 it now receives
ovom license fees and commercial
& dvertising.
11t was estimated there are 3,200,000
Lradios in Canadian homes and about

100,000 in cars. On Sept. 30 less than

11000,000 radio licenses had been
3ld. This indicated that only about
e ‘alf of the radio owners were pay-
m; 1g their license fees.

* There now are radios in about 95
er cent of Canadian homes. The
lti {AB considers it would be fairer to

‘ave the CBC funds taken out of

ae treasury than to have a system
7% nder which only half of the radio
3 ¢ wners paid for the license.
it See Year-to-Year Increase

gj' The CBC’s revenues would in-

. rease from year to year as the
. ‘umber of radio receiving sets in
| Fz'omes and cars increased. Collec-
Hc ion costs of $600,000 a year would
1} e saved the taxpayer. The CBC
i 7ould be assured constant revenue
'Yﬁ 1 bad years when more and more
'",eople were inclined to avoid pay-

glg-their license fees. The private

«lations would benefit through the

- BC's withdrawal from the adver-

;'sing field, which they then would

‘ave to themselves.

(” T

i he views of the CAB were heard
| broug_hout the day’s sitting “of the

tommission, which is hearing rep-
i:esentations prior to making a re-
ort and recommendations to the
i ‘ederal Government.

,Ee?{?ﬁcials of the CBC will testify

ARNT]

,‘}'-’ KNOW HOW" FOR HIRE
) ‘IR.udio-Tv assistant, 30; production, direc-
Lk rtion, programming, talent management—
| ¢asting, advertising background; secks po-
Iog' ‘Slllo‘n with advertising agency or radio-Ty
" sstation. Write. RADIO DAILY, Box 124,
1501 Broadway, New York 18, N. Y.

Rand Sells New Mexico
Stations To Syndicate

(Continued from Page 1)
Tuclker, who with Rand owned all
stock of the company.

One siation, KGAK in Guallup,
New Mexico, was sold to Tucker,
former general manager of the
chain. The others—KTRC in Santa
Fe, KOAT in Albuquerque and
KRSN in Los Alamos—were bought
by a syndicatec made up of II. W.
Bumpas, Herbert Wimberly and A,
M. Cadwell of Balon Rouge, La.
Bumpas is presenily manager of
WIBR in Baton Rouge, bul will re-
sign to manage the New Mexico
chain. All stations involved are 250
walts.

Purchase pricec was placed at
about $150,000 for the three stations.
FCC approval will be sought.

Rand, heir to a shoe manufactur-
ing fortune, at one time took an ac-
tive part in New Mexico polilies
and merged the Sante FFe newspaper
field.

Cabot Celebrates 7,000th
Broadcast Over WEEI

(Continued from Page 1)
martin fur neckpiece from her spon-
sor, the Kussell Furriers, who coin-
cidentally were marking the com-
pany’s 50th anniversary. In turn,
station WEEI’s ass’'t. gen. mgr. Wil-
bur S. Edwards presented Kussell
with a scroll containing the opening
words of the 7,000th broadcast which
paid tribute to the company.

\S)ena/ girféalay
graefingé jo—

April 14

Al Kavelin
Robert Stanton

April 15
Dave Alber Philip Porterfield
Oliver W. Nicoll Dave Driscoll
Marian Jordan Earl Ferris

April 16
Milton J. Cross George Ludlam
W. Wright Esch Les Tremayme
Joseph C. Meehan Norman Weill
Joe McCauley Jack Negley
Bessie Blouin

April 17
Margaret Espy Jack Nedell
Lawton Campbell

April 18
Edgar Kobak Muriel Haynes
Chas. La Torre Page Gilman
Leopold Stokowski

April 19
John Sinn Ronny Sherwood Liss
Louis Katzman Murray Salberg
Ann Shelley Ge Ge Pearson

Kpril 20
Merritt W. Barnum Arthur Pine
Marshall Neal Lionel Hampton
Ann M. Wright Sid Shalit
Bud Linn Matt Barr
Betty Lou Gerson

Al- Cormier
Bill Green
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DAILY

New Public Service Series
Set By West Coast Web

{Continucd from Page 1)

pam. and will feature “the rich musi-
cal reservoir of Amerlecan culture.”
The first program will contaln a
messagze by Superlor Court Judpge
Stanley Mosk, chairman of the Re-
rional Advisory Board of the Anti-
Defamation Leajjue of the DB'nai
Brith. The narrator will be Michael
Grainger.

GE Announces Six New
Electronics Appointments

Syracuse — Six appointments to
castern and mid-west district sales
offices of the Electronics Depart-
ment of the General Electiric Com-
pany here have been announced by
A. A, Brandt, general sales manager.
Those named to new positions are
T. E. Sansom, C. G. Turner, H. W.
Granberry, G. R. Odom, J. H. Chry-
sler, and R. P. Fisher.

Dodger Games

Sportscaster Johnny Most, home-
grown Brooklyn athlete, has been
named to do the play-by-play de-
scription of the Dodgers 1950 ball
games for the Baseball Broadcasting
Company’s supplementary New
York State network. The announce-
ment was made yesterday by James
Stevenson, network administrative
executive.

WNOP In FCC Profest
On MBS Ball Games

(Continued from Pagc 1)
Mutual station across the river in
Clneinnali, was carrying the Cincin-
nati Reds games, WNODP soupht the
rights. Individual permission al var-
jous prices from major league teams
was oblained, but Mulual {turned
them down, a spokesman for the
station said.

Violation of Pact Claimod

A Mutual spokesman in New York
reported that its original agreement
wilh baseball carried no provision
for broadcasts in the Cincinnati area
and hence no rights could he given
to WNOP. Games, however, have
been given to non-Mutual afiiliates,
the network reporied. WLW, MBS
and NBC station in the area, had
also sought some of the games, it
was learned.

Shifts Advertising

Monroe-Greenthal Adv. Agency is
shifting advertising of the movie
‘Red Shoes” from newspapers to
radio on three New York indies on
an experimental basis. The movie,
which has played at the Bijou Thea-
ter, New York, for 81 weeks, is °
slated {for several spots daily on
WNEW, WQXR, and WFDR, New

York.

(6:30 TC
FOR ONLY

WINS offers top
year-round news
coverage with

DON GODDARD

(12 NOON TO 12:15 PM)
AND

CARROLL ALCOTT

$1.

PER 1000 RADIO HOMES -

§:45 PM)

WINS

50KW NEW YORK
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FCC Raps WLIB For
FEP( Editorial Stand

(Continued from Page 1)
chided WLIB, New York, for one-
sidedness in programming on the
matter this past winter, and asked
the station to notify the Commis-
sion concerning its future policies.

The station “erroneously inter-
preted” the Commission policy on
editorializing, it was told because it
editorialized for FEPC but “did not

take affirmative steps to seek out|’

and present points of view with re-
spect to these matters which dif-
fered from the point of view ex-
pressed by the station.

“The licensee has an affirmative
duty to seek out, aid and encourage
the broadcast of opposing views on
controversial questions of public
importance. . . . It is clear that the
establishment of a national Fair
Employment Practices Commission
constitutes such a controversial
question as to require of the licensee
the exercise of the duties and re-
sponsibilities set forth above.”

FEPC is clearly a matter of Con-
gressional controversy, the ¥FCC
said, and the very fact of the sta-
tion’s editorializing extensively “in-

" dicates an awareness of its impor-
tance and raises the assumption
that at least one of the purposes of
the broadcasts was to influence pub-
lic opinion.”

The station had held that because
discrimination against Americans in
employment is itself out of line
with American beliefs the matter
was not controversial. At any rate,
the station felt that it should not
have been required to seek out anti-
FTEPC spokesmen.

Reached in New York, Harry No-
vik, general manager of WLIB, said
that he had not received the official
FCC statement and would make no
comment until he did. However,
another spokesman for the station,
commenting on the story, said that
the FCC had completely ignored the
station’s contention that the issue
was not controversial. He claimed
that though FEPC was debatable in
other parts of the country, it was
not so in this area since an FEPC
law was passed many years ago. The

question of what is and what is not
a controversy and who shall deter-
mine it was also raised.

ANIMATION HOUSE, Inc.
535 Main St. New Rochelle
. N.R.2-8184 New York
Finest Television Spot Commercials
On The Air Currently
RONSON VICEROY
PHILCO
WONDER BREAD
PALMOLIVE

Ave Maria Hour
WMCA — Sunday — 6:30

15th year as the number one
Religious drama of the Americas.

IT'S A4 DONALD PETERSON

PRODUCTION

By SID WHITE

Man About Manhattan. .. !
® ® @ Phil Carlin, ex-Mutual program chief and one of the most
beloved guys in this biz, dropped in at our desk the other afternoon to
tell us he's taken offices with Doug Storer in the RKO Bldg., where he’ll
handle a few radio and TV properties, plus some syndication work and
will also act as consultant or advisor to agencies who haven’'t a radio
or TV dep‘t. As Phil was expounding his theories on how he intended
to advise producers and writers, we couldn’t help but reflect that here
was a guy custom-built and tailored for the work he was planning. In
his 20 years as program head of three webs, Phil has prob’ly bought
more properties than any man in radio. (He's personally responsible for
having brought in “The Goldbergs,” “Info, Please,” “Queen For A Day.”
“True Story,” Tom Brenaman, Dinah Shore and « flock of others. You
name ‘em and he’s prob’ly bought ‘em). As Phil sat across from our
desk musing on the difficulties of switching from « buyer to a seller,
we couldn‘t help but feel there wouldn’t be any necessity for any such
switch here. Between the twin posts of buyer and seller, Phil has built
up a bridge of more friendship, more -loyalty.-more-faith .and more ‘conti-
dence than any man we know. There won’t be any gap for Phil to cross.
We realize we're making this sound like a yes-man’s diary, but you
name a guy who has a fairer, squarer end cleaner rep in this business
than Phil Carlin. In his 20 years as a ‘big shot. he never slighted, hurt
or crossed anybody and doesn’t know the meaning of throwing a curve.
Phil Carlin is strictlly as you know him—a four-square guy, solid as
Bing Crosby's future with savvy and know-how to spare. We’ve got only
one thing left to say about Phil. He should’ve done this ten years ago.
w w w w
® ® o FCC grant of an FM license to WBAL in Baltimore
yesterday may be construed as approval of the station's AM
operations, as the new FM outlet would rebroadcast AM pro-
gramming. . . . maybe the Commission is giving the WBAIL, opera-
tion a renewal of their AM license too. . . . Filler-Dillers: Eli
Lloyd Hoffman’s description of Eliz. Taylor: Taylor-vision. .
Valaida Snow sez the Russians are taking credit for inventing
TV because they were the first to screen people. . . . Jack Durant
claims his psychiatrist cured his insomnia. Only mow he lays
awake nites wondering how he’s gonna pay him. . . . Warren Hull
has so many video shows that Buddy Rogers observes that TV
has its ace in the Hull. . . . Video’s detective stories prompts Joe
Ricardel to note that in TV, every Tom and Harry is a dick.

* PAe w Ao
® ® O AROUND TOWN: Mae West nixing video offers (presuma-
bly until screens are made of asbesios). . . . CBS-TV dropping ’Stage
Door” and “The Girls.” . . . Paul Manning, news analyst whose articles
are distributed to big city papers around the country by NANA, yester-
day had one of his stories on Pres. Truman’s Point Four Program picked
up from the Washington Star and read into the Congressional Record
by Sen. Lehman of N. Y. . . . Heinz planning to test daytime TV. (They
oughta call their series “57 Varieties of ‘50”).
' * * w *
® ®© o APPLAUSE DEP'T: Larry Storch’s sensational im-
pressions at the Copa. . . . Dick Kollmar’s fast-climbing rating
on his “Talent Search” TV’er . Eddie Davis’ society band at
Coq Rouge.. . . . Bill (Callahan’s terp at the Roxy. . . The show
the Loone Ranger and his hoss, Silver, put on this week in Wash-
ington’s Nat’l Guard Armory for the Variety |Club Welfare Fund.
. Herb Sheldon’s nitetime WJZ sessions. . Joe Franklin’s
nitely nostalgia via the same station. Larry Green’s music at the
Roosevelt Grill.

www americanradiohistorv com

Robinson, Trammell
Awarded Cifations

(Continued from Page 1)
vice-president, will be given $500
and a fourth place medal for the
“You Are There” program. Niles
Trammell of NBC will be awarded
an honor medal for the show “Liv~
ing 1949.” ‘

A special award will be made toj?
Richard L. Scheidker, vice-presidentj*
of the joint ANA-AAAA group pro-j*
ducing This Is Our Problem. For am{"
advertising campaign, The Advertis-|®
ing Council will be awarded $75 andy®
ninth place medal. Robert S. Peare;
v-p of General Electric will get $2004-
and seventh place medal in the same3*
category. ’

CBS Daytime Serial
Renewed By Toni Co.

N

e

I
o [z
The Toni Co., Chicago, has re-|i
newed its sponsorship of the CBS|&
daytime serial, “This Is Nora}u
Drake” for another 52-week cyclelt!
effective with the broadcast of Mon-]| ¢
day, May.8. Show is aired across-|!
the-board - at- 2:30-2:45- p.m. with{«
Foote, Cone & Beldmg the agency|t
for Toni Co. “‘1-

,
b

New Audiotape

A new professional size plastic-{s
base Audiotape (magnetic recording|;
tape) is now being produced inf.
2500-foot rolls by Audio Devicesy|y
Inc. to make possible longer con-fc
tinuous recordings. According to thel;;
firm’s veepee, Bryce Haynes, the}t.
new tape sells for comparatively}:

method of handling and storage. -

Halln

% HONOLULU
%RﬁﬂLW-PMTu
_ ReruRN=
59720 - Plus Tax
%

/ Charter Flights to all points.
pecial attention in handling
iven to Radio Show troupes

,X

r i

U

NN

o3 Angeles - - - - Stanley 7-1829
Oakland-SF - - - LOckhaver 9-3223
New York - - = = = REctor 2-5835

7
4-Engine Government
Z Llcense:glgzuglus Skymaster

% U.S. Government Registered

Non-Scheduled, Non-Regular

/ Commor Carrler
/ TRANSOCEAN
AIR LINES

BN ik

A\

&\\\\\



www.americanradiohistory.com

;

-1~ | B QNP NEN I ~rorr

Section of RADIO DAILY,

Friday, April 14, 1950

%lorola Announces
First 14-Inch Tele Sef

£ Motorola has announced delivery
‘to its distributors of a new table
(model television set with a 14-inch
crectangular tube. The new set,
;available in mahogany and limed
loak will list for $229.95. Also an-
inounced was a new 12l-inch con-
Jsole and a 12%-inch table model,
Histing at $249.95 and $189.95 respec-
Mively.

[ The tube used in the 14-inch set is
of the wide-angle type and consid-
erably shorter than conventional
ftubes of comparable size, which has
lenabled Motorola to house the
ichassis in a cabinet no larger than
the average 12% set. The company
tclaims no loss or distortion of pic-
fiture value at the outer edges of the
itube.

Cabinet for the 14-inch set is made
l'of straight grained mahogany ven-
weer-with-figured’ veneering-for the
¥front panel. A gold colored bezel
‘frames the tube. As in other Motor-
lola sets, two controls handle all
tnormal tuning operations.

! The 123-inch console is enclosed
#in a simple modern cabinet having
3 flush  straight - grained mahogany
't panels on sides and top and an inset
t panel on the front. The Broadview
¥ screen is enclosed in a gold bezel.
r Two plastic control knobs with
# transparent outer rings are all that
Jiis required for normal tuning. The
k cabinet is held about four inches
{ above the floor by tapering legs.

| EnGInEERS——I
CONSULTANTS

—

McNARY & WRATHALL
RADIO ENGINEERS
906 Natl. Press Bldg. 1407 Pacific Ave.

'] Washington4,D.C.  Santa Cruz,Cal.
( Member AFCCE

L. W. ANDREWS, INC.
RADIO CONSULTANTS

219 WHITAKER BLDG.
DAVENPORT, 1I0WA
Phone 2-7824

GEORGE P. ADAIR

Radio Engineering Consultants

EXecutive 1230
EXecutive 5851
1833 M STREET, N.W.

WASHINGTON ¢, D. C.

and ambitious.”

Here To Stay, Says RCA

Any rumors that RCA Viclor would cease production of either 331/3
or 45 rpm records was definitely spiked this week when at a luncheon
at the Warwick Hotel, Paul Barkmeier, vice-president and general mema-
ger of RCA Victors record department stated as RCA Victor's “unequi.
vocal policy” that it was in both the 45 and 33 1/3 rpm record business
“to stay.” Rumors had been prevalent recently that the company might
drop production on its 45 rpm system, which RCA Victor developed, in
favor of the 33 1/3 system, or drop the latter system in favor of their
45 rpm system. As further evidence that RCA Victor had no such inten-
tions, Barkmeier poinied out that since the iniroduction of their 45 rpm
system, the company has sold 1,000,000 record players and is currently
producing 45 rpm discs at the rate of 30,000,000 annually. Relative to
the 33 1/3 rpm system, Barkmeier said the company’s plans are “serious

Trade Name Billboard
For EP & EM Show

Chicago — An *“Aisle of Trade
Names” at the coming 1950 Parts
Distributors Conference and Show
to be held here May 22-25, is being
planned to dramatize the industry’s
stake in its product trade marks, ac-

.cording--to Helen .Staniland Quam,

chairman of the EP and EM publi-
city committee. Sponsored by the
Association of Electronic Parts and
Equipment Manufacturers in coop-
eration with the Show Corporation,
the display is expected to be in the
form of a giant billboard flanking
the entrance to the Hotel Stevens
exhibition hall. Space on the huge
billboard is to be made available to
all manufacturers exhibiting at the
show, on an equal basis, one square
foot to each, with a choice of colors
and not to exceed five words of copy.

Two New Philco Radios:
Novel Aerial Developed

Philco Corp. has announced two
new radio receivers, a new personal
portable featuring the novel “Mag-
necor” long-distance aerial, and an
FM-AM table radio with new
double-sensitive circuit, according to
Albert J. Rosebraugh, radio sales
manager of the corporation. Feature
of the new model 631 “personal”
portable is a tubular built-in aerial,
(the “Magnecor”) which makes ear-
lier extended rods, lift-lid and
raised loop designs obsolete. The
“Magnecor” is an integral part of
the plastic cabinet and is designed
to operate with a new circuit, on
AC, DC or battery, to bring in dis-
tant stations. Price of the new set
(less battery) is $34.95. The new
FM-AM table model 934 will list for
$59.95.

PRODUCTI

Stewart-Warner Portable

The “Turnabout,” described as
equally at home in the living room
as an AC/DC table model radio or
on a beach picnic as a battery-op-
erated portable, has been announced
by Stewart-Warner Electric, the ra-
dio and TV division of Stewart-
Warner Corporation, Chicago. To
convert the light-weight radio from
a portable to a table model the car-
rying handle is folded back, making
it an integral part of one end of the
case, and the set is turned on its
side. List price of the Turnabout is
$39.95.

Electronic Values—Book IV

A valuable technical book of 467
pages and containing 256 illustra-
tions, which has been translated
{from Dutch into English, has just
been released. Titled “Book IV—Ap-
plication of the Electronic Value In
Radio Receivers and Amplifiers” and
writien by Dr. B. G. Dammers, J.
Haantjes, J. Otte and H. Van Such-
felen and published by Philips’
Technical Library, this book has re-
ceived wide atiention from scientists
and engineers engaged in the prob-
lems of design in radio and allied

fields.

Heads Zenith Household Radio Dept.|:
Leonard C. Truesdell has been|.

elected vice-president in charge of

household radio by Zenith Radiof

Corporation, it has been announced

by H. C. Bonfig, vice-president and|

director of sales. Truesdell joined
the company in September, 1949, as
sales manager of household radio
and TV.

RADIO
ELECTRONICS
SCHOOL OF NEW YORK

COMPLETE, PRACTICAL
TRAINING IN ALL
PHASES OF RADIO,

FM AND TV

LICENSED OPERATORS,
TECHNICIANS AVAILABLE

ADDRESS INQUIRIES TO:
REGISTRAR
RADIO ELECTRONICS
SCHOOL OF NEW YORK
52 B'WAY ° BO 9-1120

Wilcox-Gay Inferests
Acquired By Ashbach

A substantial equity interest in
the Wilcox-Gay Corp. has been ac-
quired by Leonard Ashbach, presi-
dent of the Leonard Ashbach Com-
pany, parent company of Garod Ra-
dio Corp., manufacturers of TV and
radio receivers under the Garod and
Majestic trade names, it was an-
nounced yesterday.

The Wilcox-Gay Corp., Charlotte,
Mich., are manufacturers of TV and
recording devices and Ashbach will
assume chairmanship of its board of
directors under the terms of the
transaction.

Ashbach revealed that plans are
under way for full production and
expansion in the Wilcox-Gay plant
for the manufacture of TV receivers,
recorders, and TV cabinets along
with plans for a continuous full
production in Gared’s Brooklyn

plant. Under the new management,

full exploitation of the cabiriet fa-
cilities of the Charlotte plant will
be made in order to considerably in-
crease the output of Majestic sets,
which up to now has been a serious
bottleneck in the production of their
TV receivers.

It was not revealed how much of
a cash consideration was involved
in the transaction, but according to
the announcement “a large cash
consideration has been deposited as
working capital for the Wilcox-Gay
operation.” Stockholders in Wilcox-
Gay will be offered an opportunity
to exchange their present stock for
shares in the parent company.

ENGINEERS —
CONSULTANTS

RALPH B. AUSTRIAN

Television Consultant

1270 AVENUE OF THE AMERICAS
NEW YORK 20, N. Y.

Tel.: CO. 5-6848

A. R. BITTER

Consulting Radio Engineers

4125 MONROE STREET
TOLEDO 6, OHIO

Tel.: Kingawood 75631

WILLIAM L. FOSS, Inc.

Formerly Colton & Foss, Inc.

927 15th St., N.W. REpublic 3083

WASHINGTON, D. C.
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-a hit — A Hit — A HIT

"(HUG-A-LUG™

Recorded by KAY KYSER

MICHAEL MUSIC CO., INC.

1619 Broadway Jerry Johnson
New York City Gen. Mgr,

'WORDS anp MUSIC

From Six to Sixty
THEY’LL LOVE

ME AND MY TEDDY BEAR

MUTUAL MUSIC SOCIETY
R.K.O. BLDG. N. Y. 20, N, Y.

Nothing Can Stop This!

"FOREVER WITH YOU™

by the writer of "My Happlness”

FORSTER MUSIC PUB., INC.
1619 Broadway, New York 19, N. Y.
216 S. Wabash Avenue, Chicago 4, 1H.

| WISH | KNEW
ASK MY HEART

RCA-Victor Records by DOLPH HEWITT

ADAMS, VEE & ABBOTT, Inc.
216 S. Wabash Ave. Chicago 4, I,

d by Spifzer

publishe
Recorded bY

From 20th Century-Fox's
“WABASH AVENUE"
recorded by
JAN GARBER
EDDY HOWARD ..
DANNY KAYE

Capito!
Mercury

2 BENNY LEE

FREDDY MARTIN ...RCA Victor
LED FEIST, INC.

By TED PERSONS

|

® ©® o BMI sired by the delegates to the 18th Annual NAB con-
vention, celebrates its tenth anniversary at the curront 28th Annual
Convontion. Noedless lo say. the ton-year-old !s making much of the
occasion, especially since it can point to a huge “birthday cake” even
pounded of the combined publishing efforis of BMI itself, its subsidiaries
AMP and BMI Canada and the hundreds of alfiliated publishing firms—
richly studded with "hit” plums, . . . A couple of lads who couldn‘t
sce that “Stars Are The Windows of Heaven,” because they were
“Looking At The World Thru Rese Colored Glasses,” aro Tom Malie and
Jimmy Steiger. They wrote both songs in 1926; bul the former remained
an unknown quantity because of the success of the latter until not many
weeks ago. Then the Androws Sisters gave STARS just onoe ‘‘shot”
because they liked it. The Mariners did likewise on the Arthur Godirey
Show. And today, encouraged by the following records, The Andrews
Sisters with Guy Lombardo’s Orchestra on Decca, The Mariners on

"Columbia, Fran Allison on Victor, Johnny Desmond on MGM and Honry

Brandon on London, Pickwick Music, the publishor. has lagged the tune
“top plug.” Who wouldnt? . . . Jimmy Wakely, Capitol recording star,
is in the music publishing business again thru the formation of Win-
chester Music Corp. Capitol, thru its publishing alffiliates, will act as
selling agent. The firm’s firs! exploitation will be “Let's Go To Church
Next Sunday Moming,” which Margaret Whiting recorded with Wakely.

W W w w

e o o Milion Katims, NBC conductor, will direct a series of
seven weekly “Spring Conceris” of light classical music begin-
ning Saturday, April 15 (6:30-7:30 p.m.). The programs will take
the time period usually occupied by the NBC Symphony Orches-
fra. Katims will include in his programs works of American
composers. . . . Raymond J. Cheney in addition to his chores as
program and production director of WCSS, Amsterdam, N. Y.,
will assume those of assistant manager.

w W w W

® O o You-Could-Have-Knocked-Me-Over-With-A-Feather Dep’t: Leo
Talent, after a career of plugger plus publisher has branched out a
little more to become a song-writer. All three talenis are brought to
bear on “Me And My Teddy Bear,” (Mutual Music), which he wrote
under the name of Jack Winters with J. Fred Coots. The release. a couple
of weeks ago, of the recorded version by Rosemary Clooney on Columbia
started very favorable trade and public reaction. Subsequent releases,
Mervin Shiner and Frank Luther both on Decca and Jack Rivers on Coral
are not going to do the prospects of the tune any harm at all, at all.
.+ . That trends are started abroad by American jazzmen is in the
accepted order or things and no news: but thal the process has been
reversed definitely is news. Today probably the most copied man in
the record business is Eddy ‘‘Piano” Miller who came from England two
years ago to make a name for himsell as a song-writer. The name he
was trying to make was that of Eddie Lisbona under which he wrote
such diverse compositions as “Juke Box Annie” and "“Symphonie of
Spring.” But it wasnt until an association took place with Eddie Heller
of Rainbow Records that Miller, somewhat under protest, applied his
honky tonk piano style to a recording. “Music Music Music,” “Daddy’s
Little Girl.” “She Wore A Yellow Ribbon,” “Juke Box Annie,” ond
“Chug-A-Lug.” followed—and were followed. Now, for the first time in
his lile he has a manager, Holiday Afiractions, Inc. Furthermore, he is
looking forward lo bringing his wife over from England. He can afford
it now.
w w w w

e o o “Chug-A-Lug” (Michael Music) chugging along in
the “Beer Barrel” Polka groove and gaining momentum all the
time. The Kay Kyser recording figures to make the coast-to-coast
juke hook-up. . .. A new recording of “On The Alamo” (Forester
Music) by the Harmonicats on Mercury has just been released
and may very well start something.
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Commission Okays
Sfation Transters

(Continued from Page 1)
FotGndation for $80,100, with Com-
mission okay, while 94 per cent of
WCAP and WCAP-FM, Asbury
Park, N. J., go for $75,200 to the
Asbury Park Press, with Mise
Hennock dissenting. The Commis-
sion approved the sale of conirol of
WCPM, Middlesboro, Ky., by Elmer
Dennis Smith and others to A. G:
Barton, J. H. Brooks, C. K. Brosheer;
R. L. Kincaid and U. G. Brumett
for $50,175. The buyers will prob-
ably surrender the license to WMIK,
also in Middlesboro, although a sale.J
might be permitied..

Price tag for WWNS, Statesboro,
Ga., was $27,500, with dthe station
going from Alfred Dorman to Rob-
ert H. Thompson, Sr., and Virginia
P. Bowen. KVON, NAPA, Calif,
went from six partners to Luther
E. Gibson for $15,000, and his half]
interest in KWNO and XWNO-FM,
Winona, Minn., will go {from H. R.
Wiecking to his present partner,
M. W. White, for a cash considera-
tion equal fo half the net book value:
at the end of last month.

The license of KOFO, Ottawa,.
Kans.,, was sold for $2,073 by five:
pariners including James N. Jones,
to a new group of three partners:
also including Jones.

Eight FM Stations Approved

The FCC also okayed eight new
Class B. FM stations for the Los;
Angeles area, of which only one:
will duplicate present AM program-
ming to any great extent. One of'
the new permits goes to KFOX,.
Long Beach, with half the FM pro-
gramming to be identical to the
KFOX schedule. Some duplication
is indicated also for the new FM
station permiited yesterday to
KWOL, Santa Monica.

The other applicants okayed yes-
terday include Don C. Martin, one-
time KMPC announcer and pro-
ducer now operating as the School
of Radio Arts, Beverly Hills; Law-
yer Willlam H. Haupt, who will
operate in Englewood and is owner
of KVVC, Ventura; Edwin ‘'W. Dean,
Chicago publisher operating with
others as the Centinela Broadcast-
ing Company in Englewood; Al-
hambra Broadcasters, Inc., Alham-
bra; Angeles Broadcasting Co., Tem-~
ple City, and Whittier Broadcasting
Co., Whittier. John B. Jacobs, for-
merly with XTSA, San ‘Antonio and
KYSM, Mankato, Minn., is head of
the Alhambra group, with A. T.
Nunnamaker, Temple City Realtor,
head of the Angelus Company. As-
sociated with him are Scriptwriter
Gomer 'Cool and Radio Producer
Blaine O. Bender. Marc H. Spinelli,
formerly in radio positions with
GE, ABC and MBS, is head of the
Whittier group.

The three new Baltimore stations
were assigned to WBAL, Hearst
station in Baltimore, WAAM-TV,
and the Tower Realty Company,
licensee of WQCUM, Cumberland,
Md.
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NBC-TV SNAGS BIGGEST ACCOUNT

| TeLe TOPICS

MJ-TV will not, as in the past,
televise the baseball games of the
,Mllwaukee Brewers this Season because
%ocal viewers object to “so much base-
dball,” particularly the Sunday double
4neaders, Station plans to telecast only
ertain games were discarded due to the
rohibitive single game fees demanded
{oy the club. All of which leads to two
abservations: WTMJ-TV is to be hailed
or reacting to the public preference, so
many stations just keep grinding stuff out
ecause its easier than working out good
tlocal program ideas. And second, almost
Teverybody outside the industry has an
{finflated opinion of the economics of the
ymedium, which fact is gradually building
3 never, never land reputation for tele-

i

Jivision much as was built around Holly-
wood in the early days of motion picture
factivity. And, public relations wise, this
isn't good.

i

. e
WOR-TV meanwhile, in a baseball
y town, is conducting an all out news-
‘ilpaper. poster, TV and radic promotion
icampaign to hypo interest in their tele-
e\casfs of the Brooklyn Dodger Home games
5wh|ch commence next week. Newest
'nglmmlck in press relations is the rec1pe
‘ifor “Shrimp Lamaze” which WPTZ is now
lcirculating to news desks. It looks good
?enough to try. . . . GOP politicos have
ibought time on WFIL-TV for a series of
five minute films boosting their candi-
dates in the coming elections. . . . WCPO
*Hpreviewed the 1950 baseball season with
ila series of telecasts of four Cleveland
"Hindians ball games as announced by Waite
Hoyt. Interesting is the number of ath-
letic “names” who have made radio and
“livideo commentary their profession after
dropping out of active participation. . . .
“NWCAU-TV premiered a new type of news
‘tishow, “Headlines and Headliners,” last
‘Hevening with John Corcoran at the mike.

®
BZ-TV premieres “Teen Time,” fea-
turing local Boston kid musical talent
on May 6. . Arnold Horwitt has been
Finked as Mel Dlamonds scripting aide on
*|“Joey Faye’s Frolics.” Ethel Waters
“lthas been signed for the title role in the
TV version of “Beulah.” . . Jimmy

“t{Powers now doing three shows a week.

:
.

Edythe Melrose, WXYZ’s “Lady Of
:Charm. nominated for the Ad Woman
]of the Year title by Detroit’s Women’s
iAd Club. . The *“Rosalie Allen Show”
Abows on WPIX April 19, . Same sta-
'mon has increased Art Fords time to 90
‘liminutes. . Ruth Crane, WMAL-TV
igabber, is being besieged by televiewers
‘who want to buy her clothes. . That
gstation. incidentally, will air a special pro-
igram “Strike Back” on behalf of the Can-
icer Society. . . . “Watch The Ladies”
ipremicres over WMAR-TV as a twice-

traub publicity vee-pee, Anchor-
Hocking will occupy the 11 p.m, to
12 midnight time slot with an NBC
packaged program, details of which
are not yet forthcoming. The glass
company’s sponsorship will start
initially in 14 cities on May 15, and
will be expanded ‘“as quickly as
possible to all TV markets,” he said.
In Co-Op With Brewers

Anchor ~Hocking’s sponsorship
will be in co-operation with local
brewers who use “one-way” beer
bottles, but the glass company will
foot the entire bill. The $4,000,000
represents the complete Anchor-
Hocking advertising expenditure for
the next year.

The heavy TV splurge on the part

Anchor - Hocking To Expand Entire Advertising
Budget, $4,000,000, With The Network On
Across-The-Board Programming

(Continued from Page 1)

of Anchor-Hocking is primarily in-
tended to merchandise the “one-
way” beer bottles which compete
for buyer approval with cans and
plastic beer containers.
Program Plans In Work

NBC-TV’s programming depart-
ment is currently working on pro-
gram plans and it is expected that
the program aired will be ‘“a light,
Garroway-type program,” an NBC
spokesman said. The program se-
lected will originate in New York.

Anchor-Hocking’s last experience
in a broadcast media was conducted
almost two years ago when the
company dropped the “Crime Pho-
tographer” program which it had
sponsored.

8 AB( Shows Made
Locally Available

Eight ABC television programs
will undergo alterations of their for-
mats to make them available for lo-
cal spot sales by the web’s affiliates
on May 3rd. Ludwig Simmerl, man-
ager of co-op program sales, said
that programs embraced by the plan
would then become known as ABC-
TV “spot sustainers.” Affiliates using
the programs will be charged 5 per
cent of their local or national even-
ing hour rates per announcement,
depending on the type of adviser to
whom the spot is sold. Programs in-
volved in the plan are: “Art Ford on
Broadway,” Wed., Thurs., Fri,; “On
Trial,” Wed.; “Author Meets the
Critics,” Wed.; “My True Story,”
and “The Little Revue,” effective
May 5th; and “In The Morgan Man-
ner,” Dr. Fix-um,” and “Majority
Rules,” effective May 7th.

Berle Out To Break
Cancer Fund "49 Take

Milton Berle wil attempt on Sat-
urday, April 29th, to top his record
of last year when he recruited over
$1,100,000 in pledges for the Damon
Runyon Cancer Fund in a 16-hour
television marathon. This time, his
non-stop performance will last from
noon Saturday until 10:30 a.m. Sun-
day, April 30th. Stage, screen, ra-
dio and TV stars will guest on the
NBC-TV show while Berle person-
ally takes phone calls from all who
volunteer to pledge contributions to
the fund.

Since he’s before the camera for
a longer time this year, and since
NBC’s TV network has more than
doubled in the past year, Berle
hopes to top the record with ease,
with calls coming in on the 60
phones backstage from viewers of
29 network stations.

Labor

A juridictional dispuie between
Screen Actors Guild over lelevision
Associated Actors and Artistes of

cide the issue. TVA adds that the

iweckly feature.

former unions, TVA informed SAG yesterday. SAG's plan, TVA reports,
gives it absolule control over film tele while granting TVA jurisdiction
over live video. TVA denies the authority of SAG over film video and
has asked for a ruling from the 4 A’s, which it says has the right to de-

joint membership meetings of the two bodies be empowered to settle
deadlocks by a 75 per cent vote. SAG rejected this proposal, TVA says.

Hassle

the Television Authority and the
performers will be submilted to the
America, parent body of all per-

real issue involves a proposal thal

www americanradiohistorv com

BBB To Recommend
Video Ad Standards

Recommendations of standards for
advertising, selling and handling of
television service are expected to be
made to the trade within the next
two weeks, Hugh R. Jackson, presi-
dent of the Better Business Bureau
of New York City announced yes-
terday. Meetings have been held
with more than 18 leading television
service organizations and substan-
tial agreement has been reached on
the majority of noints in the pro-
posed standards, Jackson said.

The purpose of the code is to pro-
tect the buying public and to elimin-
ate unfair competitive practices, the
BBB official continued. The advertis-
ing code was prompted. he said, by
an increasing number of complaints
from consumers regarding the sale
and servicing of TV sets.

Included in the standards under
consideration are: the definition and
extent of advertised “service”; what
advertised prices include; mention
of extra charges; claims regarding
speed of service; free replacement
of parts as an inducement to enter
a service contract; the nature of
parts replacements; inaccurate
claims by a dealer that his service
is the only available one; and re-
sponsibility for performance of sets
converted from a smaller to a larger
picture tube.

Big Ten Meets To
Discuss Video Policy

Chicago — Television policy for
college fiootball will be discussed
by Big Ten, Notre Dame, Pitts-
burgh, Nebraska and Marquette
representatives at a meeting this
weekend. The session will work on
possible action in preparation for
an NCAA meeting next January in
Dallas.

The athletic association took no
action at its meeting this year, but
asked member colleges to sign video
agreements on a one-year basis.
Tom Hamilton of Pitt and Willis O.
Hunter of Southern (California,
members of an NCAA committee to
study television problems, are ex-
pected at the Chicago meeting.

Guy Wallace Appointed:

Guy Wallace has been named to
handle live studio commercials on
the Amalie Magic Theater on
WCBS-TV, Tuesdays at 11:00 p.m.
(EST), sponsored by L. Sonneborn
Sons, Inc., refiners of Amalie Penn-

sylvania Motor Oil.
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Engineer Meet Starts In Chicago;
Four Hundred Hear Papers Read

(Continued from Page 1)
equipment by RCA engineers in
Bridgeport, Conn., it was pointed
out.

T. M. Gluyas and O. O. Fiet, RCA
engineers from Camden, N. J., dis-
cussed the tests in progress in
Bridgeport where programs have
been beamed 1o 50 specially -
equipped receivers in the area. Be-
ginning the first of the year, they
constitute the first field tests to
demonstrate the potential of UHF
broadcasting. The FCC has given
tentative approval {0 35 new chan-
nels in the UHF bracket, which
should make possible TV reception
in many areas now unable to re-
ceive pnograms.

A TUHF survey conducted by
Ralph Harmon of Westinghouse at
KDKA, Pittsburgh, disclosed that
large metropolitan areas having hil-
ly terrain like Pittsburgh will have
difficulty in getting adequate cov-
erage at UHF frequencies until
higher transmitter powers are ob-
tained.

The survey also pointed out that
capital investment and operating
cost of a UHF transmitting plant
will be greater than the lower pow-
er VHF plant which could give
equivalent coverage. Harmon also
stated that highly directional re-

ceiving antennas will probably be
necessary in many locations which
are shadowed in order to reduce
“'ghost” signals. Tests were made
at 508 MC, which is well above the
beginning of the UHF spectrum at
470 MC.

Dr. Frank G. Back, vice-president
of Television Zoomar Corporation,
discussed optical requirements for
a good TV broadcast and recom-
mended to cameramen the video
analyzer to check the color, light,
and contrast range ,of the camera;
the SEI exposure photometer, to
measure light reflected by individ-
ual subjects, and the television
Zoomar lens.

On theater TV, Robert Bigwood
of the DuMont network pointed out
that most AM studios will be too
small for conversion and that spe-
cial auditoriums will have to be
rented in most instances. Problems
which will be encountered include
equipping the halls and local build-
ing codes.

This year’s conventioneers are
searching, more than ever before,
for ways to increase business and
offset the rapid inroads of television.
They don’t seem especially encour-
aged by various reports out of
Washington forecasting continued
prosperity.

Wednesday night’s reception for
engineers gave some indication of
still another sentiment. Most of
them seemed preoccupied with tech-
nical developments, the hors d’oue-
ves running a close second. Youwd
never guess they had the NAB in
mind. The notion uppermost in the
minds of many here is that the NAB
has capped its past shows with the
biggest circus yet—and, appropri-
ately enough, in the world’s largest
hotel.

The feeling seems to be that such
an ambitious convention as this
wastes much too much time, ac-
counts for little good, and shapes up
as little more than a debutante’s
coming out party. Industry members
here—or at least the majority—ap-
pear to favor less conventioneering
and more clinical attention to the
wants and needs of American radio.
This is especially true today with
the spectre of television looming
larger than ever.

Interest at the conference centers
around the FCC Industry Round-
table discussion slated for Saturday
morning at which time the Commis-
sion engineers will be asked to give
a program report relative to the lift-
ing of the TV freeze. The TV en-
gineers attending the three-day con-
ference feel strongly on the subject

Nash Staris Radio-TV °
Multi-Spof (ampa|g|)

[
{
(Continued from Page 1) ‘

5,000 one-minute spots and static'
breaks will be used on 241 statior’
in 173 cities. On tele, 1,298 annour"
cements on 83 statxons in 56 citi¢'-

will be run. b

In New York, WCBS, WOR an’
WNBC have been bought for rad:
coverage. WNBT, WABD, WCB¢
TV, WPIX and WOR-TV w111 hand1
the television side.

McNair Appointed

Charles G. Nichols, president (6§

the National Retail Dry Goods Acg |
sociation, has announced the ag'
pomtment of Professor Malcom I ;
McNair as chairman of a speciz: |

committee for the study of emez ]

gency controls.

of the freeze and will have som:
questions for the Commission grou: '_

during tomorrow’s session.

FCC members scheduled to partl
cipate
Plummer,

Wb

1

ooy

in the session are Curtll"
John A. Willoughbyy |

b !

e

\\ \\ o g

paty
S

e

‘\\

e

James E. Barr, Cyril Braum, Ed!

ward W. Allen and Edward W.|"
Chapin. Representing industry wil!{
be E. K. Jett, WMAR-TV, Baltimore: |
Raymond F. Guy, NBC; E. M. John:!{,
son, MBS; William B. Lodge, CBS; ¥
Frank Marx, ABC; Neal McNaugh: |’
ten, NAB and Robin D. Compton
“WOIC-TV. :

Television Talk of the Year!

A Code of gooc[ Oaste for the E(I]ﬂnc[udtry? 7

You Are Invited to the Most Important

HOTEL ROOSEVELT

FOR RESERVATIONS, PHONE MR. BRAUNFELD, MUrray Hill 7-7250
AMERICAN TELEVISION SOCIETY, 17 EAST 45TH STREET, NEW YORK

By JOSEPH I. BREEN

12:15 P. M.

Members, $3.50

VICE PRESIDENT, MOTION PICTURE ASSOCIATION OF AMERICA J
and ADMINISTRATOR OF THE MOTION PICTURE PRODUCTION CODE _

At the APRIL 20, 1950, LUNCHEON of the AMERICAN TELEVISION SOCIETY /]
I

Guesté, $4.00
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TEN CENTS

SPEAKER CRITICAL ON NAB MATTERS

Stations Offered UN Shows For Sponsorslup

Every _Program In
Future Will Be
‘Open End’

The United Nations will
:make all UN radio programs
‘available to U. S. stations for
-commer cial sponsorshlp pend-
ving the stations’ acceptance
'of specific UN conditions,
:Benjamin Cohen, Assistant
:Secretary General said in a
'letter which has been mailed
‘to 1500 radio stations in the
U S. Mr. Cohen alluded to

(Continued on Page 37)

RMA Ouflines Drive
g For 3-Speed Players

Washington Burean of RADIO DAILY

Washington—A ‘broad-gauge pro-
. motion campaign to sell the public
i"l‘V and radio receivers with pho-
nograph combinations or modernize
 present phonographs for operation
' at three speeds was outlined at an
i RMA stdering committee meeting
1 last week.

-Embracing all segmenis of the
xphonograph and record manufac-
(Continued on Page 36)

1

| Baltimore's Five-A:Week
i Major League Coverage

Baltimore—For the first time in

. its history, the city of Baltimore

will have available five afternoons

i a week of regularly scheduled ma-
(Continued on Page 37)

|

l British TV

,3 Big time British sporls promo-
! ters have held a secret meeting
‘5 to urge a complete ban of tele-
I vising all current British sports.
. &ir Arthur Elvin, boss of Wem-
! . bley Stadium, and Frank Gentle,
' a greyhound racina boss, called
. the meeting for the purpose of
|! bringing the BBC around to the
' promoters’ way ol thinking about

Your baby is 10 years old!

man first frightened her.
Haverlin, and Sydney Kaye.
Makes Perfecl.”

birthday celebration.

This Is Baby’s Birthday

Yes, your baby, Broadcast Music, Inc., who learned to
creep back in 1939, toddle in 1940 and walk in 1941 is to-
day a grown up youngster who can hum, sing and play
such hit tunes as “Chattanoogie Shoe Shine Boy.”

Your baby has come a long ways since the boogie
the guidance of such professional baby sitters as Carl
casters by name and still remembers the lyrics of “Practice

This is your baby’s tenth birthday.
is significant. This one, however, is more than an ordinary
It is a getto-gether of broadcasters
who fathered and mothered BMI through turbulent days
of the early forties and saw BMI blossom into a living ex-
ample of the American spirit of free enterprise.

She has developed under

She now calls all the broad-

Any 10th birthday

{anadian Sef Sales
Show 22% Increase

Montreal — Twenty-two per cent
more radio receiving sets were sold
in Canada last year than in 1948 the
Bureau of Statistics says. Reporting
sales of 728,680 Canadian-produced
receiving sets worth $55,323,941, com-
pared with 596,467 sets valued at

{Continued on Page 2)

Coy Will Address RMA
At Convention In June

Washington FCC Chairman
Wayne Coy will address the 26th
RMA convention banquet at Chi-
cago’s Stevens Hotel June 8, RMA

(Continued on Page 8)

Would Unife Amer.
(able & RCA Comm.

In an effort to solve the problem
of international communications,
proposals have been made to unite
RCA Communications and Ameri-
can Cable & Radio Corp. in a com-
bined concern that would acquire
the cables of Western Union Tele-

(Continued on Page 35)

Oklahoma Association
Completes Organization

The election of officers has com-
pleted formal organization of the
Oklahoma Broadcasters Association.
By mail ballot 25 AM and TV broad-

(Continued on Page 2)

Commission Denies Petition

Of KTHS To MoveTo Arkansas

Washington Burcau of RADIO DAILY
Washington—The FCC has de-

nied the application of KTHS to

move from Hot Springs to West
Memphis, Ark., increasing its power
on the 1090 band from ten kilowatts
limited, one kilowatt night to 50

] © payment for TV rights.

‘BMI Tenth Annlversary Section Im This Issue [

kilowatts day, 25 kilowatts night.

Also turned down was the applica-
tion to build a new station in Hot
Springs, replacing KTHS, to operate
on the 550 band with one kilowatt
night and five kilowatts day.
Necessarily rejected also was the
application of the Hot Springs
(Continued on Page 35)
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Kobalk Gives Ind.’s
Appraisal Of
Indusitry

By FRANK BURKE
(Editor, RADIO DAILY)

Chicago — Edgar Kobak,
former president of MBS,
member of the NAB board
and practicing business con-
sultant, took the rostrum at
the convention of Unaffiliated
Stations at the NAB conven-
tion at the Hotel Stevens yes-
terday, and gave the indies his
appraisal of a few ills which

(Continued on Page 4)

Name Pack Program
Director At WNEW

Richard Pack has been appointed
program director of WNEW, effec-
tive April 17, according to a Friday
announcement by Bernice Judis, ex-
ecutive vee-pee and general man-
ager of the station. Pack succeeds
Ted Cott, who in turn was recently

(Continued on Page 36)

FCC Approves 7 New
Radio Station Operations

Washington Bureau of RADIO DAILY
Washington—The FCC announced
okays for seven new stations on
Friday, along with changes in
the operating assignments of two.
Okayed for day-time operation with
{Continued on Page 36)

‘i —
" 100 Years Of History |
Gen. Ulysses S. Grant, III, and !

Gen. Robt. E. Lee, IV, met yes-
! terday at Appomattox Court-
house, Va., for the dedication of

restored McLean House in which
the original Generals Lee and
Grant signed the peace between
the states. Broadcasts were car-
ried by WFLO. WRNI, WTON,
WHLF, WLVA, WOOD and
WSVS.

| SR
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FINANCIAL

(April 14)
NEW YORK STOCK EXCHANGE Net
[
High Low Close Chg.
ABC ............ 133, 125 133 4 Sk
Admiral Corp. .... 36 37% 4 34
Am. Tel. & Tel.. 156% 15534 15534 — U
CBS A .......... 373 3615 37 + A
CBS B .......... 37V, 3633 37  ......
Philco ........... 497, 46V, 493, 4 31(
Philco pfd, ....... 9214 9214 9215 4 /;
RCA Common .... 21V 19% 21 4 11}
RCA 1st pfd. ..... 191/z 197 9% + 14
Stewart-Warner ... 7% 16V 175 4 134
Westinghouse .. 3434 34V, 3457 ......
Westinghouse pfd 1035/ 103% 103% — V4
Zerith Radio ..... 707, 66 70 + 3“);
DON'T
Radio o Television
Transcriptions
|
Harry S. Goodman
515A - 517A
Stevens Hotel

Oklahoma Association
Completes Organization

(Continued from Page 1)
casters elected J. J. Bernard, man-
ager of station KOMA in Oklahoma
City, president of their group. The
other officers of the newly formed
association are L. F. Bellatti, man-
ager of KSPI, Stillwater, vice-presi-
dent; George Tarter, manager of
KCRC, Enid, secretary; and Proctor
Sugg, manager of WKY, Oklahoma
City, treasurer.

The officers were elected from the
board of directors, chosen in an
earlier ballot by the original mem-
bership. The board of directors in-
cludes, other than officers, Miss
Helen Alvarez, manager of KOTV,
Tulsa; Allen Page, manager of
KSWO, Lawton; Harold King, man-
ager of KHBG, Okmulgee; John
Esau, manager of KTUL, Tulsa; and
Albert Riesen, manager of KVSO,
Ardmore.

Purposes Outlined

President J. J. Bernard outlined
the purposes of the Oklahoma
Broadcasters Association as an af-
filiation of AM and TV stations to
represent the industry before gov-
ernment and business, He pointed
out that newspapers have been or-
ganized in the state for years, but
never before have broadcasters al-
lied to present a common front for
the advancement of the industry and
general benefit of AM and TV bu51-
ness.

In further defining the aims of the
group, Bernard said that in cases of
discrimination against radio as an

DAILY

i1
!
1

Monday, April 17, 19.\

Canadian Set Sales
Show 22% Increase

(Continued from Page 1)
$49,351,338, sixty per cent of the sales
were table models, 13 per cent con-
soles, eight per cent portables, and
19 per cent automobile radios, the
report said.

WBBM On Apr. 30 Offers
One-Hour Delay Service

A one-hour delay service for CBS
stations remaining on Standard
Time on April 30 will be furnished
by WBBM in Chicago and CBS. A
special set of lines will carry the
transcriptions for the stations not
going on Daylight Saving Time,
William A. Schudt, Jr., CBS direc-
tor of station relations said.

The service was first set up in
1948, prior to which, all stations re-
maining on Standard Time were
forced to move up their schedules.

MGM At Blackstone

Sonny Werblin of Music Corpora-
tion of America, and Bert Lebhar of
MGM Radio Attractions have taken
quarters in suite 704-5-6 at the
Blackstone Hotel in the interests of
MGM’s transcribed radio programs.
Other executives of MGM and MCA
will also be on hand to greet visiting
broadcasters.

industry, the OBA would speak with
the authority of 25 stations, whereas
in the past such matters were con-
tested by only a few.

Come over and

Tom Cunningham
Mark Knight
Sam Morton

Al Stine

To
All AP Members—and Others

time—or any time !

AP

HEADQUARTERS
THE CHINESE ROOM

Floor Number One

BLACKSTONE HOTEL

(Just across the street)
Open Sunday, Monday and Tuesday

OLIVER GRAMLING
Assistant General Manager

Telephone:
Harrison 7-4300

visit at cocktail

Jerry Swisher
Paul Breining
Jerry Gill
Red Mason
Frank Stearns

Big Treat

Andy, the little Orang-outang;
from Borneo, is celebrating hiss
second birthday by eating. a fa--
vorite American delicacy — a
vanilla ice-cream cone. The wayi; |
Andy’s gobbling up that cone,,
you can bet he’s enjoying his:
big treat. ’

There’s a big treat in store for:
radio advertisers who are inter-.
ested in the Baltimore market.
That treat is station W-I-T-H,
the BIG independent which treats
you to more listeners-per-dollar:, |
than any other station in town..
W-I-T-H carries your message:
to 92.3% of all the radio homes!
in the Baltimore trading area.

That means you can do a LOT::
with a LITTLE money onr
W-I.T-H. So if you're looking;
for low-cost results, call in yourr
Headley-Reed man for the wholer
W-I-T-H story. :

e —

Baltimore 3, Muryland :

TOM TINSLEY, President ;
Represented by Headloy-Reed i

www americanradiohistorv com
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LANCASTER
PENNA,

N
NSyivamia

'@
Rehed with RofiTi...

These eight stations are foremost in the markets they

serve. Every advertising dollar you spend on them gives

you goodwill, profits. Write for sales facts and figures.

Represented: by
ROBERT MEEKER ASSOCIATES . Chicago « San Francisco s New York s« Los Angeles
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INDIES, ENGINEERS HOLD FORTH AT NAE

Markham Address
Cites Technical
TV Problem

(Continued from Page 1)
beset the broadceasting industry. Ko-
bak, principal speaker at the one-
day session which attracted 300
broadcasters, didn’t offer a cure-all
for industry ailments but did give
the indies a
straight forward
insight into his:
thinking. !

The ex-net- |
work president |
and veteran of
many years
broadcasting
thinks that there
can be some im- ;
provement in | -
N A B’s service,
he admonishes
broadcasters to
“don't sell radio KOBAK
short” and urges self regulation in
good taste. On the subject of re-
search Kobak doesn’t think opera-
tions controlled by tripartite boards
with administration in the hands of
buyers of advertising to be the best
system.

G. Emerson Markham, director of
the NAB’s television department,
speaking before an engineering con-
ference luncheon, said that it may
be up to the engineering division of
television stations to bring program
costs more in line with what the ad-
vertiser’s budget can stand. Since
the average crew necessary to pre-
sent a television program is “four
or five times as much” as that used
on a comparable radio show, Mark-
ham suggested that a sort of “tight
little operation” by the engineering
department could reduce operating
personnel to a point where costs
could meet budgets.

Urges More Versatility

Presumably referring to the oper-
ations of an average independent TV
station with a fairly ambitious
schedule, Markham went on to sug-
gest “the need for versatility on the
part of (all) the personnel. Illness
and vacations are inevitable, and the
maximum amount of interchangea-
bility is clearly indicated.” He also
suggested that “wage scales as be-
tween technical and non-technical
personnel may be the determining
factor in deciding what production
positions should be manned by the
engineers and which may be hand-
led by non-technical personnel.”

Continuing, Markham cited the
color squabble, channel allocations,
and the “freeze,” as but “incidents
along the road. They are merely
background considerations. Televi-
sion is here for just one purpose—to
entertain, to inform and to serve the
public. The end product of all the
engineering effort is the show,”
which, he said, is the payoff.

Aside from the luncheon in the

RADIO

Monday, April 17, 195!

DAILY

Boulevard Room of the Stevens
Hotel, the engineering conference
was presented with several recent
technical developments during the
sessions. They were told that about
8,700 miles of television network
lines and 8,400 miles of audio chan-
nels are used in sending TV net-
work programs to 62 television sta-
tions in the northeastern section of
the nation. The figures were reveal-
ed by Charles E. Schooley, engineer
for the American Telephone and
Telegraph Co.
Other Developments

In other developments at the
morning session presided over by
John H. DeWitt, Jr. of WSM, Nash-
ville:

A new five-kilowatt air-cooled
video transmitter for very high fre-
quency television was explained. Its
features are low operating and re-
placement costs.

Robin D. Compton, of WOIC-TV,
Washington, pointed out that engi-
neers should be thoroughly familiar
with stations’ budgets, which are
largely engineering costs.

L. J. Woolf, of RCA engineering
products, presented a paper on new
supergain antennas for very high
frequency television stations.

Pulse Spokesmon Heard

Sydney Roslow, director of The
Pulse, Inc., speaking on The Out of
Home Radio Audience, said that in-
die stations should be proud of their
out of home audience. “It should not
be relegated to the status of a bonus
audience, but should be measured
regularly in all markets,” he de-
clared.

Various surveys, showing that the
non-home audience listened to indie
stations whereas people at home
were more inclined to tune in net-
work stations, were cited by Roslow.
However, “most of broadcasting’s
audience—radio or TV—is still the
home listening audience,” he de-
clared.

Pointing to the radio industry’s
strengthened confidence that *‘radio
will weather the television storm—
that radio is here to stay,” Roslow
said “the out of home audience has
some bearing on the powerful new
vigor shown by radio broadcasters.”

Kobak Would Move NAB

In referring to NAB, Kobak made
some suggestions for improvement
of the service. Among them was that
consideration be given to moving
the main office to New York with a
branch office in Washington to take
care of the various matters relating
to government.

“NAB is primarily a trade and
business association and should be
nearer to the business of broadcast-
ing,” Kobak said. “Too close proxim-
ity to Washington often colors the
thinking of the leaders. New York
or even Chicago would be better lo-
cations_for the main functions and
services to be rendered. And each
place would be handier and more
convenient for those having business
with the headquarters staff.”

Commenting on the regional meet-

ings of NAB, the speaker, said they
had proven successful and most
helpful to the stations “But some-
how the annual meeting seems to be
steering clear of controversial mat-
ters.”

Critlcal of Convention Agenda

“Sectional meetings are important
to cover operational problems, but
this business has national problems
that must be thrashed out at the an-
nual meetings, i.e., standards of
practice, research and relations with
other associations, broad operating
matters, a real program clinic for
both broadcasting and TV,” Kobak
said. “We need more than a few in-
spirational top level speeches at the
annual convention, we need forums,
a few free-for-alls, some discussion
on editorializing and how to to bet-
ter broadcasters.

“The annual meeting is the one
place where men and women from
all parts of the country can meet
and exchange ideas and work for
the broader problems that face us,”
he continued. “We must swing back
to these matters or else the annual
convention will turn out to be a dull
annual business session. The engi-
neers manage to hold constructive
annual business meetings, why not
the program, sales and other
groups?”

“Don’t Sell Radio Short”

Admonishing the broadcasters to
“don’t sell radio short,” Kobak said
that the fact that TV is developing:
is no reason for development of a
defeatest attitude in radio.

“There is new life today compared
to a year ago when many men
seemed to act as if doomsday for
broadcasting had been announced,”
Kobak declared. “Don’t be stamped-
ed by rate pressure blocs; on the
whole radio is still by far the cheap-
est advertising buy, but more data
must be used to get that point over
to the buyer.”

Rates, if anything have been too
low, but don’t be priced downward
so that you go out of business and
the advertiser loses a great means
of selling his product. He will be the
first to complain if the media is not
available. Magazines and newspa-
pers and outdoor are doing well and
radio did not put them out of busi-
ness or lower their rates. Study your
product more thoroughly and sell it
stronger, with intelligent marshal-
ling of facts and results. Study the
basic rate structure and modernize
it. That is more important than a
wholesale reduction of rates. The
present structure is outmoded and
needs an industry study with a new
pattern of rate making.

Wants “Big Selling”’

Kobak made the point that the
buyers in many cases are thinking
bigger than the sellers. Too few
sellers of the media are going out
with big program and time pack-
ages. He remarked that in a number
of recent cases the buyer of adver-
tising or his advertising agenczy
came up with big ideas and bought

DeWitt Descmbe‘
Awr=Cooled TV
Transmitter

was done was the selling of eac:
network or station on its values ove:
its competitor. This is the time fo
men with big ideas to go out and 4 ;
some big selling.
Discusses Code Enforcement
On the subject of self regulatio: {
within the industry, Kobak said:
“Self regulation is the secret c¢
successful business operation in thi:
country and self examination is a1
important phase of making a busi {
ness or an industry a success. Per’
haps our industry ought to get ou’
its own shade of blue book and tak
a good look at itself. Let’s not wai
for some ambitious group in th: !
District of Columbia to get out :'§
new edition. Beat them to it. Anc
then you will have something to dis:
cuss at your next convention. 1
“From time to time, we witness ;. &
lapse into bad taste on the part osf
certain people in radio and TV. A
“This brings up the question o.}
self-policing. It’s something we mus-
do—or others will attempt to do i’
for us. And no one wants that.
Calls Offenses Few ]
“We have Standards of Practlce i
Management has the duty to see tha: {
the Standards are lived up to by all :
Sometimes it is not easy. But it mus: }
be done. The time has come whet &
the idea of self-policing should b
taken seriously. A few bad offence: |
should not be allowed to destro; i
the many good programs. i
“What is there in radio or TV pro:}
gram material of bad or doubtfu.}
taste that appeals to a small minor: |
ity so that these people return to it! i
use from time to time? {
“It must be the mistaken notior )
that there is enough humor or shocli )
value so that it will attract a certair:’
type of listener and help build audi. |
ences. 3
“The idea is obv1ously mlstakeng
because it never works in the long y
run. Sooner or later comes the!
crack-down — from the listening
public in the form of tune-outs anc {x
complaints. z
“The harmful part of crackdown: |'
and their attendant publicity is tha: i
the majority of broadcasters whe {
make it a point to be always in gooc¢ 5
taste are made to suffer along with [1
the of’fenders And the industry getf £
a black eye.”
. Proposes Organizational Setup
Kobak sees no reason for conflict ¢
between AM and TV. In fact, he
recommends the development of one
broad association in which strong'p
AM, TV and FM divisions functior:
in behalf of the entire industry.
“After trial if NAB cannot serve
as a federated service then two sep- |
arate associations will ‘have to be
built to work for their particular i
membership,” Kobak said. “How-V
ever, let’s first give the idea a fair

big packages. The only selling that

www americanradiohistorv com
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Yes... X is the new Associated

AProgram Merchandising Service

A complete modern package of unique (1) powerful sales helps,

(2) dynamic promotion aids, and (3) profitable merchandising tips.

Another plus value for all Associated library subscribers.

1 THE SHOW SELLER

. .. it sells shows

your own personalized sales presen-
tation for your Associated shows.
There is a special spot for your price
quotation. Open the Associated Show
Seller on your prospect’s desk and fol-
low the lead of this dynamic sales aid,
a powerful “assist” to the closing of
your contract. Each page emphasizes
and points up your own sales pitch.

A terrific NEW income-producing mediuvm

from .

2 THE SHOW PROMOTER

... it builds audience

a special kit chock full of audience-
building promotion aids to back up
your sale. The Show Promoter —
there’s one for each Show Seller —
includes ad mats, publicity releases,
teaser spots, star biographies, star
glossies, streamers, carcard, mail
stuffers, post card, window card and
counter card layouts.

Write for details about the Associated PROGRAM MERCHANDISING SERVICE

3 THE ASSOCIATED

PROGRAM MANUAL
... it creates profits

a complete and continuing clearing
house for profit-building sales ideas,
program and production aids, talent
news, special events coverage. and
scores of other features of vital in-
terest to radio Sales, Program, Pub-
licity, and Promotion Departments.

Assoctated < e,

ASSOCIATED PROGRAM SERVICE /7 r 151 WEST 46th STREET JJJ NEW YORK 19, N. Y.
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o ' BOUGHT BY STATIONS LIKE THESE:
ADOLPHE
MENJOD: WBSM New Bedford 100 W. Ind.
Gl WMNB North Adams 100 W. Ind. _
KORE Eugene 250 W, MBS |
KROC Rochester 250 W. NBC 1
WFPG Atlantic City 250 W, ABC 'l
WEIM Fitchburg 250 W. MBS
WWWB Jasper 250 W, Ind.
WRDO Augusta 250 W. NBC
KXLJ Helena 250 W. NBC I
WCOS Columbia 250 W. ABC ([l
WCLTY Newark 500 W. Ind. i
WJCD Seymour 500 W, Ind. H
WSLS Roanoke 1,000 W, ABC %
KXRO Aberdeen 1,000 W, MBS
WELI New Haven 1,000 W. ABC
WKOP Binghamton 1,000 W. MBS ’
WIOD Miami 5,000 W, NBC b
KOTA Rapid City 5,000 W. MBS 1
WNDR Syracuse 5,000 W. CBS ,
WEBC Duluth 5,000 W. NBC it
KJR Seattle 5,000 W. ABC it
WNOX Knoxville 10,000 W. CBS . )
WOR New York 50,000 W. MBS 3
KCMO Kansas City 50,000 W. ABC lt
KEX Portland 50,000 W. ABC ;
WSB Atlanta 50,000 W. NBC i
... AND HUNDREDS MORE! i.
|
3

THESE ZIV' SHOWS SHOU
o ADDITIONAL CURRENT ZIV HIT SHOWS: ¢ The Cisco Kid o [t's'Show /
~Wayne King Show ‘e Barry Wood Show e Smcoroly-l(onny Baker o Ple.
Manhunt e Easy Aces e Forbuddon Diary e Dearest Mother- ¢ Cares

Adolphe Menjou and Yerree They talk about movie greats ' Peter, their |2-year old son,

| . and musie—fashions and food completes the family group.
Teasfia.e have terrfic and -~ teen-agers and travel — Their charm and personality, e Paunh Mlgaxmo On m
continuing appeal for house- problem parents and pets— keep audience interest at a
wives, timely headline topics! boiling point, e e et 4 el

www americanradiohistorv com . I
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BOUGHT BY ADVERTISERS LIKE THESE:

© E. W. Edwards Dept. Store

" Younkers Dept. Store

Sealy Mattress

- Sealy Mattress

Spring-Air Mattress

"~ Spring-Air Mattress

- Pure Sealed Dairy

~ Banner Dairy
* Hemenway-Johnson Furn. Co.

Awrey Bakeries

. Omaha Public Utility

Akron Savings & Loan
Forbes Coffoe

¢ Gill Coffee
. Gill Coffee
* Hafner's Coffee

Griffin Grocery Co.
White Lily Flour

. General Electric Appliances

Philco Appliances
erx Seap

i Albers Super Markets
© Cherry & Webb Dept. Store

Trask's Dept. Store
Eavey's Super Market
Taylor Hardware

... AND HUNDREDS MORE!

WGR
KTR{
WBAP
WMPS
KPHO
KCNA
WGL
KWKC
KENT
WJBK
KBON
WHKK
KXOK
WMBG
WTAR
KQV
KOMA
WAPO
WAAB
WGAL
WKRC
WLOK
WPRO
WERC
WHBU
KTRE

g o Korn Kobblers o

.ON YOUR STATION!
iHollywood © Guy Lombardo Show o Favorite Story (with

Buffalo
Sioux City

Phoenix
Tucson

Fort Wayne
Abilene
Shreveport
Detroit
Omaha
Akron

St. Louis
Richmond
Norfolk
Pittsburgh
Oklahoma City
Chattanooga
Worcestor
Lancaster
Cincinnati
Lima
Providence
Erie
Anderson

Lufkin

" Dallas-Fort Worth
" Memphis

Ronald Coleman)
C > Songs Of Good Cheer © Boston: Blackia © Philo Yance -
iMale & Calling All Girls o Old Corral o Lightning Jim . Spdrly,And\Dud:.

v o e S i ey 308 e il

VERREE
TEASDALE
- MENJOU

S0 Hhe Amazing Suj_c:ces#"!.““‘Sfory At
- ZIV's N.A.B. EXHIBIT
‘Suite 500-501, Stevens Hotel, Chicago
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MEET THE NETWORK
THAT WAS MOTHERED

‘ / BY NECESSITY. ..
THE PACIFIC REGIONAL NETWORK

Newcomers to California since 1940 alone represent a
LARGER consumer group than the ENTIRE population of 38
other states. This fast flowing tide of new residents (3,833, -
000 in ]0\);\601’5) has boosted California to second place
in r;eluil sales.™

ThiS mass population shift has created new problems for
national and regional advertisers, requiring reshuffling of
‘advertising allocations and the development of new ad-
~vertising channels to SEEK OUT and sell the consumer.
Existing California media lacked the flexibility, the exten-
‘sive and INTENSIVE statewide coverage to cope with this
vast and ever-expanding consumer group. That's why we
+say the Pacific Regional Network was mothered by necessity.

*SRDS CONSUMER MARKETS 1949-50

RETAIL SALES POTENTIALS:
NEW YORK

CALIFORNIA . . . .

PENNSYLVANIA/. . e .
ILLINOIS . .. . .

$13,792,000,000
$11,080,000,000
$8,504,000,000
$7,771,000,000

ey

EXACTLY WHAT IS PRN?

A network of standard broadcast stations in virtually every
significant market in California, linked by high fidelity Fre-
quency Modulation transmission, and united SOLELY to
provide national and regional advertisers with complete
coverage of this rich state.

’\ WHAT ARE THE ADVERTISERS’
. ADVANTAGES IN USING PRN?

® Economy—a saving of 20 percent of time costs
and elimination of line charges

® A single, easy-to-control, easy-Io-pronidie
program )
® Local station listening loyalty
® Sales impact through *“where to buy it” cut-ins
from the local announcer
® Flexibility, free selection of stations, tailor-made
coverage
® Time-saving convenience through a smgle pur-
chase and single blllmg
If you are looking for a better way to reach and
SELL the 10,730,000 consumers in the nation’s sec-
ond retail sales area, write or wire for list of sta-
tions and complete details. ./

&

PACIFIC REGIONAL NE'I'WORK

6540 SUNSET BOULEVARD, HOLLYWOOD, CALIFORNIA

CLIFF GILL . TED MacMURRAY
General Manager Hlllside 7406 Sales Manager

l _ _RADIO DAILY

Monday, April 17, 198

PICTURE OF THE WEEK |

Chicago—RCA’s Thesaurus reversed the honors yesterday when the
recorded program service presented Chicago’s Mayor Kennelly with
a key to the NAB Convention which is being held this week at the
Stevens Hotel. Presentation was made by Maribelle Pickell (left)
and Betty Dutter, both of whom are stationed at RCA’s Thesaurus
exhibits at the Stevens this week and have been distributing the keys
to Room 512. '

World Broadcasting Head
Sees ET-Use Increasing

We are entering a phase in the
radio industry where programming
sales are falling back to the local
and regional level and the use of
transcriptions will increase at a
more rapid rate than ever before,
declared John L. Sinn, president of
World Broadcasting, Inc., reviewing
the transcription picture in connec-
tion with the NAB Convention.

“Pin-Point Merchandising”
“Advertisers are withdrawing dol-
lars from network programming and
transferring their budgets into pin-
point merchandising in specific
areas,” Sinn declared, and added:
“this trend will become more and
more marked during the forthcom-
ing months and as a result, advertis-
ers are becoming markedly depend-
ent on transcriptions for compre-
hensive radio coverage.

“The World transcription library
is steadily expanding with new ser-
vices being constantly added. The
latest World feature, to be announ-
ced officially at the NAB Conven-
tion, is titled ‘Forward America,” and
is radically different from any other
library feature ever offered before.
This is in addition to one of the
greatest array of stars available in
any one library service.”

www americanradiohistorv com

Coy Will Address RMA
At Convention In June

(Continued from Page 1)

said Friday. It will be Coy’s first 3

appearance before the manufactur-
ers. The convention will cover foun
days, beginning June 5, and will in-
clude meetings of all major groups:
including the annual membershir;

meetings of all five RMA divisions: [

and the annual membership lunch-
eon. New officers and directors:
where terms will expire, also will
be elected.

The convention arrangements are
under the direction of Treasurer
Leslie F. Muter as chairman of the‘
convention committee. :

Theta Sigma Phi Honors
Misses Frederick, Berg;

J

J

!
!
i
b
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Theta Sigma Phi, national frater-, N

nity for women ‘
made special awards to ABC com-;
mentator Pauline Frederick, for ra-:

dio, and Gertrude Berg, of CBS, for‘ ‘

television.
Miss Frederick was honored “for
her able coverage and interpretation”

of events of national and interna-;!
tional significance.” Gertrude Berg,: |
author and star of The Goldbergs, }

was cited for outstanding TV work.: !

journalists, has‘ |
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-2 IE n recognition and appreciation of -
oufsfm}qupublic SeYLICE in encoura ing 7.{:
promoting and developing Omevican ideals

of freedom and for loyal devoted service to
. the nation and to the communitg it serves

~ BaodieStofin @O |
‘ &D e‘troit.@mchig an

has been Pre,sul{e,d a

“Radio §ta’gon Award
- One Ghisusand Bollars

for the year

194.9
b
OThe @ommitrt%. of Cwards
: of the
Ulfred & du“Pont

adio AQwards%oundation

WWJ], Detroit’s

First Radio Station,
proudly acknowledges
receipt of the coveted
Alfred 1. du Pont
Award for 1949

Advertisers can assure themselves impressive
results from sales messages on WWJ, whose
prestige and community acceptance lends

immeasurable value to any campaign.

FIRST IN.DETROIT ... Owned and Operoted by THE DETROIT NEWS

Natienal Representatives: THE GEORGE P HOLLINGBERY COMPANY
d Associate Television Station WWJ.TV

7
f Baosic NBC Affiliate
I\,

AM—950 KILOCYCLES—5000 WATTS FM—CHANNEL 246—97.1 MEGACYCLES

www americanradiohistorv com
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REGISTRATION MANAGEMENT CONFERENCE

Below is the advance reservations
for the NAB Management Confer-
ence which opens Monday and con-
tinues throughout Wednesday atl the
Hotel Stevens in Chicago:

A

Akerberg, Ierbert, CIS, New York, N. Y.

Albertsan, Fred W,, Dow, Lohnes nnd Al-
bertkon, Washington, D. C.

Aldridge, Mahlon R., dr., KFRU, Columbla,
Mo.

Alexander, John, KODY, North Tlatte, Nebr,

Allen, Wnller H., KALB, Alexandrin, L.

Allman, Frederlek 1., KSVA, lHarrlsonburg,
AXIE

Anderson, Elwood C., WEST, Easton, Pn,

Armand, Jean, Bruco Ecllr & Assoclates,
Inc., Ioliywood, Callf.

Arnoux, Cnmpbell, WTAR,

Ashenhurst, John, Edwnard
Chleago, I11,

Atteberry, Ellig, WIBC,

Autenrieth, J. W., Jr.,
Ind.

Avery, Lewis 1L, Avery-Knodel,
York, N. Y.

Radle Attorncy,

Norfoll, Vn.
Tetry & Co,,

BloomIngton, Ml
WEKAM, Warxaw,

Inec.,, New

Baker, P’hllip M., Wash-
Ington, D, C.

Baldwin, 0. Kelth, WERE, Cleveland, Ohlo.

Banks, Bert, WTBC, Tuscaloosn, Ala.

Barnes, Maurice R., Barnes & Nellson,
Washington, D. C.

Barnes, Wade, RCA Vietor Dlvislon, New
York, N. Y.

Barnhart, Charles E., WMBRD, Iecorln, Il

Baxter, E. V., KOAM, Pitteburg, Kans.

RBentty, Richard V., WOIII, Enst Llverpool,
Ohlo.

Bollattl, I. , KSri1, Stlllwater, Okln.

Bennett, Smu ll.. KMBC, Kansns City, Mo.

Bernard, J. 3., KOMA, Okinhomn Clty, Okla,

Blngham, George W., WKIP, Poughkeepsie,
N. Y.

Blshop, Burton, KTEM, Temple, Texas,

Bishop, Lee, KORE, Eugene, Oregon, -

Blackburn, James W,, Blackburn-Ilamilton
Co., Washington, D, C.

Blaclonan, 15, G., WLAQ, Nnshville, Tenn.

Blndr, Forrest, Edward I'etry & Co., Chieago,
1.

Binir, John I',, John Bilalr & Co., Chicago,

Rlink, M. M., Standord Radle Transcription
Serviees, Inc., Chiengo, il

Blisxx, C. Everett, KCIM, Carroll, Town,

Bloomberg, Herbert, Allen B. Dumont lLab-
orntories, Ine., Clifton, N, J,

Bondurant, Iale, KFBI, Wichita, Xan,

Boelee, Jdr., llugh K., WEMDP, Milwnukee,
Wis,

Bowden, J. L., WKIBN, Youngstown, Ohlo.

Brechner, Jokeph L., WGAY, Silver Spring,
Md.

Itreen, Edward, KVED, Yort Dodge, Iown.

DBrennan, 110 K., WHTB, Greenshurg, a.

Bridges, Loren ., KTIS, Minncapolis, Minn,

Bromnan, E., J., Frederle W. Ziv Co., Cln-
clunatf, Ohlo.

Brown, Cnrleton D., WTVL, Watervllle, Me.

Burke, Frank, Rnadle Dally, New York,
N. Y.

Brown, R. M., KI'OJ, Portland, Oreg.

Bruzek, Walt, KLER, Rochester, Minn,

Bryant, Bruce, Edward Petry & Co., Chl-
eago, 11

Buchhelt, dJohn 1I., WIIIB, Greensburg, Pa.

Bunler, larry S., WKII’, Colorndo Springs,
Colo.

Bunn, Willilam Josepl, WDSC, Dillon, S. C.

Bnrbnch, George M., KSD, S§t. Louls, Mo,

Burke, Harry, KIFABR, Omnaha, Nebr,

Burow, Robert J.,, WDAN, Danvllle, Il

Burrell, M. W,., Collins Radio Co., Cedar
Raplds, Iown.

Burton, Robert J., Broundeast NMusle,
New York, N. Y,

Caley, Charles C., WMBD, I'coria, 111,

Caldwell, Louls G., Kirkland, TFlemlng,
Green, Martln & ElNis, Washington, D. C.

Campbell, Don D, WBRC, Blrmlngham,
Aln.

Inc.,

Cnrey, Saom, WRYA, Richmond, Vn.
Carman, Frank €., KUTA, Salt Lake City,
Utah,

Carroll, Jenn, Compton Advertising, Inc,,
New York, N, Y,

Corroll, Robert. E,, WHAY, New Britain,
Conn,

Carpenter, 11, K., WHK, Cleveland, Ohlo.

Cartwright, Willlnm, Edward I’etry & Co.,
Detrolt, Mich,

Caxper, Cy, WBBZ, Ponen City, Okla.

Cassill, IHarold W., WLEOK, Ioughkecpsie,
N. Y.
Chamller, Gearge C., CJOR, Vancouver,

B. C., Canadn.

Chatterton, C. 0,, KWLK, Longvlew, Wash.

Chiristal, Menry I, Edward Yetry & Co.,
New York, N. Y.

Christinn, L. II.,, WRIC, Athens, Gu.

Church, Arthur B,, KNIRC, Kansas Clty, Mao.

ClmrrhIII Dr. Clinton I, WKDBW, Ruflale,
N. Y.

Clarkron, Robert J., Columbla Transcrip-
tions — A Dlvlsion of Columbian Ree-
ords, Ine.,, New York, N, Y.

Clay, Henry B., KWKII, Shreveport, La.

Clochesxy, Ienry, Compton  Advertising,

New York.

Cobb, Wilton, WMAZ, Mnacon, Ga.

Cohin, Mnarcus, Waghington, D. C.

Coleman, George D., WGRBI, Scranton, I’a.

Coley, Lem, WRES, Alexander City, Ala.

Colling, J. M., ASCAD’, New York, N. Y.

Cook, Charles R., WII'TF,, Ilerrin, III,

Cook, George R., “ 1.8, Chiengo, Il

Cooper, Virglnla N., WILS, Beckley, W. Va,

Cornette, Virglnin, WIIOP, IHopkinsville, Ky.

Covington, J. R.,, WBT, Charlotte, N. C.

Cox, I, Quenton, KGW, Portland, Oregon.

Cox, James L, Brondeast Musle, Inc., New
York, N. Y.

Craddock, Douglns L.,
N. C.

Cragston, Barney,
cinnatl, Ohlo.

Craven, T. A. M., Craven, Lohnes & Culver,
Whashington, D. C.

Crlbb, Wnyne W., KIIMO, Hannibal, Mo.

Crockelt, dJoc I'., WBOR, Gnlax, Va.

WLOE, Lenksvllle,

Frederie W, Ziv Co., Cln-

Crolter, Wm, 4., KDEC, Decoral, Towa,
Crosby, Wnie, Bruco Fells & Assoclati
Ine.,, Nollywoad, Calif. :
Crowther, Franlk, WMAZ, Macon, Ga.
Curnutt, Allan, KICM, Mason Clty, Town
Curtis, Jnmes R., KFRQ, Longview, Text

D

Debadie, J.

Dahl, lloward, WKBII, La Crosse, Wilse.

Davix, Edwnrd, KDEC, Sausallito, Calif.

Davis, James I’.,, RCA Victor Division, Ne.
Yorlk, N. Y.

Dennts, Walter 1., Allied Stores Corp., N¢
Yorlk, N. Y.

DeRussy, Johin 8., NBC, New York, N. Y |

Dewey, Jr., Charles E., WAJR, Morgantow
W. Vi

Dibble, Murien, Compton Advertising, Toa

New York, N, Y.
Dietrich, Georgo S.,
eago, Il
Dillon, Bob, KRNT, Des Molnes, Towa.
Dirks, Dietrich, KCOM, Sioux Clty, Town
Dobberteen, I1. I1., Benton & Bowles, In¢
New York, N. Y.

Doheny, C. W. Toby, Standard l(ule & Do

Service, Chleago, 111

Dolberg, Glenn, Broadenst .\(uslc, Inec., Ne |

York, N. Y.

Dolph, Robert M., KFTM, Ft. Morga
Colo. ’
Donato, Nat V., C. I'. MacGregor Co., Ne~

York, N. Y.
Dorrance, Dlck, O'Rrien & Dorrance, Ne-
York, N, Y.
Dorrell, W. Ward,
York, N. Y.

C. E. Iooper, Inc., Neo-

Duckett, Carl E., WBOB, Galax, Va.
Duvall, T. W., KGBX, Springfleld, Mo.

E

Eagan, R, Russell, Kirkland,
Green, & Martln, Washlngton,
LEell, Bruce G., Bruce & Eclls
ates, Inec,, Ilollywood, Callf.
Eggleston, 4. C., WMC, Memphls,
Ellas, Don S., WWNC, Asheville,

D. C,

Tenn,
N. C.

RALPH N. WEIL, General Manager »

for the 8th time for

FOR THE 8“
: AND9 TIMES!

® st Award —to Stahon WOV

. PUBLIC SERVICE PROMOTION

® 2nd Award—the %th B|IIboard
»Cltahon for SALES and ,
. AUDIENCE SALES PROMOTION

@ Inthe '|2II1 NaIlonaI Compehhon
iconducted annuaIIy by BILLBOARD
for Non-Network Stations.in the .

5000-20,000 Watts Group.

JOHN E. PEARSON COMPANY, National Representatives

ARNOLD HARTLEY, Program Director »

www americanradiohistorv com

ANNE C. BALDWIN, Director Press Relations

Roy, WJIDO, Bnton Rouge, La. .

Radletime, Inc.,, CL [

Flemlny

& Assoc-

|
i
p
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"*SOMEBODY'S STEALIN' MY BABY'S SUGAR™

words & music by: VYic J. McAlpin
- Recorded by:—DECCA—Bob Eaton

FOUR STAR—Benny Leaders

LONDON—Casanova Boys

MERCURY—Doye O’Dell

TENNESSEE—Ricky Riddle

"IF 1 HAD YOU ON A DESERT ISLAND"’

words & music by: Roberts-Piller-Katz
Recorded by :—COLUMBIA—Arthur Godfrey-janette Davis

VICTOR—Larry Green

"I DIDN'T MEAN TO (RY"'

words & music by: Louis Innis

Recorded by:—CAPITOL—Oklahcma Sweethearts
MERCURY—Judy Perkins

""SMOKE (OMES OUT OF MY CHIMNEY JUST THE SAME""

words & music by: Yic J. McAlpin

Recorded by:—CAPITOL—Bob Atcher

TENNESSEE—Ricky Riddle

SIS G S S SR ¢

MORE FOR MAY 1st RELEASE;

Jimmy Dickens (COLUMBIA) “F-O-O-L-1-5-H M-E ME”

Hy-Lo Trio (LONDON) “HARD AS ROCK—COLD AS ICE”

Red Kirk (MERCURY) “IT’S RAININ’ IN MY HEART” \
Primo Scala (LONDON) “AN OLD FASHIONED HAY RIDE” [{ %

Qi

D. DREYER & CO., INcC.

TENNESSEE MUSIC CORP.

— BARNHILL MUSIC CORP.,
1650 BROADWAY, N. Y. C.

HOLLY\YOOD e NA_SNVILI.E L]

CHICAGO
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TEN CENTS

BMI—A STORY OF FREE ENTERPRISE

Industry Salutes 10th Anniversary of Progress

NEW YORK, MONDAY, APRIL 17, 1950

'BMI Publishers Dine
As Guests Of The NAB

Strong representation of some of
the leading BMI affiliated publishers
will be the guests of the NAB at
luncheon tomorrow at the Stevens
Hotel, when the indusiry trade as-

. sociation pays tribute to the radio

owned music licensing and pub-
lishing organization.

Along with other BMI officers,
Robert J. Burton, vice-president in
charge of publisher relations for
BMI, will host the music men dur-
ing the course of their stay «at the

. NAB’s 29th Annual Convention.

Among the publishers attending
are:

Jean Aberbach, Hill and Range
Songs; Nick Campbell, Campbell
Music, Inc.; Murray ‘Cole, M. M.
Cole Corp.; Joe Davis, Beacon Mu-

. sie; Dave Dreyer, D. Dreyer and

Co.; Bob Gilmore, Peer Interna-
tional Corp.; Happy Goday, Goday
Music Co.

Harry Goodman, Regent Music
Corp.; Jerry Johnson, Michael Mu-
sic Co.; Jack Johnstone, Johnstone-

. Montei, Inc.; Dave Xrengel, Repub-

. lic Music Corp.;

Herbert Marks,
Edward B. Marks Music Corp.
Bobby Mellin, Mellin Music, Inc.;

Harold Moon, BMI, Canada: Al Por- T

gle, Porgie Music Corp.; Fred Rose,
Acuff-Rose Publications; Arnold
Shaw, Duchess Music (Corp.; Henry
Spitzer, Spitzer Songs; Nat Tannen,

* Tannen Music, Inc.

Nz e

United Front of Amer. Broadcasting
Made Industry History In Music Field

By FRANK BURKE, Editor, RADIO DAILY

Ten years ago the broadcasting industry organized a new
music and licensing and publishing firm, with the brave hope
that it would in some way ameliorate a monopolistic condi-
tion which had beset them throughout the 20 years of the
existence of commercial radio. Performing rights costs for
the use of copyrighted music had mounted consistently and in
1939 the dilemma was the most serious to date.

Today, the broadcasting industry is sole owner of Broad-
cast Music, Inc., an organization owning and controlling the
copyrights of several hundred thousand compositions of every
possible category ; more than 130,000 of which is recorded and
in active use throughout each broadecast day, in accordance
with a station or network’s programming, for that day. These
recordings, on records and transcription do not include the
copyrighted arrangements of public domain works, and are
all copyrights in the strictest sense of the word. During the
yvear of 1949, actual logged performances of BMI music ex-
ceeded 18,500,000 usages on station and network.

The most important part of this success story is, however,

(Continued on Page 15)

Indusiry Leaders Salute BMI

HE broadcasters of America, beneficiaries of BMI’s successful
operation, join heartily in congratulating it upon its tenth
anniversary.

Ten years may be a very short time comparatively speaking,
but a decade such as the one now closing for BMI would occupy
as much space in the story of our times as many

Canadian Brothers

BMI's anniversary is being
celebraled by BMI Canada, Lid.,
and its many subscribers through-
out the Dominion. The BMI di-
rectors in Canada are Ernest
Bushnell, Canadian Broadcasting
Corporation; Phil Lalonde, CKAC,
Montreal; Donald Mason, Cana-
dian Broadcasting Corporation;
Marcel Ouimet, CBC: Harry
Sedgewick, CFRB, Toronto and
Jack Slatter, Radio Representa-
tlves, Lid., Toronto.

a quiet century does in recorded history. It has
been a decade filled with tensions and dangers
which ripen and mature; embracing as it has a
great world war, followed by a period of difficult
but successful reorganization of the world’s econ-
omy. It has been a decade in which music and the
ready availability of music have been of primary
importance to men and women everywhere. The
flood of fine music poured into broadcasting by
BMI during those years has been a magnificent
contribution.

American broadcasters will not soon forget
the beginning. of those ten years nor the begin-
ning of BMI. Conceived in a time of great need BMI has more

MILLER

Headlines Tell Sfory
Of Formiion 0f BMI

The story of the birth of BMI and
the formative period of 1939 and
1940 is best told in the Rapio DaiLy
headlines of that period. Following
are some of the lead items from day
to day which chronicled the prog-
ress of the organization:

NAB COPYRIGHT MEET MARCH 13

Washington — NAB convention is
slated for Atlantic City, July 10, at
the Ambassador Hotel. . . . and can-
vass the suggestions covering the
copyright field which have been so-
licited from several attorneys study-
ing the question. . . . March 13, 1939.

OKAYS COPY'T ACTION
Chicago—Ninth NAB district of
the NAB unanimously adopted a
resolution endorsing the copyright
action taken by the NAB committee
in New York last week ... March
28, 1939.

OK COPYRIGHT RESOLUTION

Atlantic City—Report of the NAB
copyright committee with President
Neville Miller as chairman, was
heard yesterday afternoon with the
result that a resolution was adopted
which may bring a fall meeting of
the NAB next September . . . July
13, 1939.

TAX-FREE MUSIC SENTIMENT
With the outcome of the NAB-
Ascap negotiations a problematical
affair, the general sentiment among
broadcasters and transcription com-
panies is for a more extensive tax-
free library ... July 20, 1939.
{Continued on Page 29)

Reminiscing

The old gquard of BMI gathering
in Chicago. have been spinning
many yarns reminiscent of the
days of “Jeannie With the Light
Brown Hair.”” Among those who
can recall some of the earlier
experiences in fighting the good
fight is Neville Miller, Washing-
ton attorney, who was president
of NAB during the days of the’
ASCAP batile.

(Continued on Page 23)
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CHUGALUG "TWO-FACED

THE DRINK IT DOWH SONG

ICHAEL MUSIC COMPANY, INC.

1619 BROADWAY NEW YORK 19, N. Y.

JERRYJOHNSON, Gen. Mgr. p  LARRY TAYLOR, Prof. Mgr. -
NEW YORK - MURRY SPORN ® CHICAGO -/PHIL MILLER ® CALIF.-EDDIE SHAW

a
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‘Summer 2 OF 1939
Brought First
Music Confab

(Continued from Page 13)

¢ that 'all this vast store of musical
« repertoire and its use in radio field
7. may be set down as having cost the
1. industry nothing. For the simple fact
I is, the industry is paying less in mil-
l:lions of dollars under current con-
i tracts with both BMI and Ascap
i than it would have paid (and would
be paying) under the terms of the
i proposed Ascap license fee of more
i than seven per cent. Thus the com-
[r bined payments now are less than

,the single Ascap payment would
i’ have been, had there been no effort
fon the part of the broadcasters to
i set up their own independent source
‘of supply of music. In other words,
i the introduction -of competition into
| the performing rights field for use
‘tof copyrighted music effectually
i lowered the cost, expanded the rep-
j - ertoires available and created en-
u;tire new catalogs in all classifica-

tions
}‘ The broadcasters actually now re-
ceive more music for less money.
And yet, writers and publishers are
:receiving higher compensation for
- their efforts than ever before.

It does this because of BMI, long
since an internationally known or-
. ganization and one of the largest of
i its kind in the world. It has reached
its current status via hard work and
vision on the part of its “guiding
geniuses” in the form of its officers
- and board of directors, the latter
It . representing a cross section of the
i, broadcasting industry’s representa-
e | tives.
Perhaps it is well at this point to
3 note the circumstances surrounding
£ and leading up to the organization
I of BMI

* * *

I“~ The broadcasting industry felt it
# was in a vise and actually it was—
H ', at the mercy of a monopolistic vise
ft ' at that—for there was no other vise
11 i to turn to, just o see if it squeezed
i --any the less. Many efforts to break
> the hold took place, many stormy
L. NAB conventions centered its en-
11| tire sessions to such ways and
¥:1 means. Somehow the formula and
¢ | the right man or group was lacking,

» nor was there the forsight and
i know-how. As far back as the early
1920’s a group of broadcasters set
i up a loft filled with orchestrations
and other music, all stamped “tax
t . free,” Likewise the motion picture
*'i exhibitors sought to issue their own
" i music similarly stamped — all
‘i doomed to failure as money and or-
i pganijzation ran out.

» - »

' So it went until the summer of
- 1939, The National Association of
Broadcasters held its annual con-

15
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Up-to-the-Minute Statisties

Indicating the expansion of BMI services, the research department of
the Industry music organization yesterday released some new statistics.
The Information includes: BMI serves 22 networks: 2082 AM radio sta-
tions; 394 FM stations; 94 television stations; 150 Canadian radio sia-
tions; 1362 music publishers and their composers and authors.

mittee appointed by the trade asso-
ciation to negotiate a new contract
with the American Society of Com-
posers, Authors and Publishers, re-
ported that it had been unsuccessful
in obtaining a proposal from that
organization. Proposal was sought
on the terms to be met when the
current pact between Ascap and the
broadcasters ran out on December
31, 1939. Nearly 400 stations repre-
sented at the Convention (there
weren’t as many stations nor NAB
members then) all went on record
as endorsing the position of an equi-
table payment for the use of music
by radio and at the same time au-
thorized its negotiating committee
to continue its efforts to set a new
agreement. Also, the broadcasters
sought a clause permitting such
stations as wanting it, a per-piece
or per-program license, should they
not desire a costly blanket license,
based on all their revenue and pro-
grams, whether or not it was all
music.

At the same time the Convention
authorized its Committee to take
steps to provide music other than
Ascap in the event further efforts at
a new pact failed and a special con-
vention was to be called in Chicago
not later than September 15, 1939,
to vote such funds as were needed
for such measures. Meanwhile the
NAB Committee was to meet with
an Ascap committee on August 3.
On that date a lone Ascap official,
the late John G. Paine, general
manager, stated that the president
(Gene Buck) had gone off on an
extended vacation and that he him-
self (Paine) had no authority to
discuss a proposal, since there
wasn’t one to discuss. This was an
affront that the NAB group could
not afford to laugh off. They did not
want a repetition of the 1932 con-
tract signing which came off at the
very last minute and there was no
alternative but to sign up or play
no popular music on the air.

* * *

Without ado the committee set
the proposed special convention
in Chicago for September 15, and
there the machinery was set in mo-
tion to set up “an independent
source of supply of music.” At the
same time, a young New York at-
torney and copyright expert, Syd-
ney M. Kaye, was appointed as
special counsel and he quickly pro-
ceeded to crystalize what the broad-
casters had in mind. He came to
the September 15 meeting and pre-
sented a plan for setting up a music
licensing organization that would
be the property of the broadcasters,
all prepared within the month.

i vention in Atlantic City. July 10-
13. and there the NAB Music Com-
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In Chicago, some 250 broadcasters

3

who meant business, were in at-
tendance at the NAB special meet-
ing and they put the bite upon
themselves for 50 per cent of their
1937 Ascap {fees, pledging them-
selves to a minimum of $1,500,000
to get the proposed new music or-
ganization under way. One month
later, October 14, 1939, the State of
New York granted a corporate char-
ter to Broadcast Musie, Inc. Almost
coincidental, the president of Ascap,
Gene Buck, set up a new committee
to draft a radio contract. The newly
born BMI under the leadership of
Sydney Kaye was now <closing
ranks in its drive to organize and
on February 15, 1940, BMI was de-
clared operative. Exactly 246 sta-
tions pledged $1,140,375 as a starter.
Ten years ago April 1, 1940, BMI
began licensing radio stations.

* * *

For the first time all broadcasters
presented a united front on a spe-
cific issue, without exception. Five
weeks previous on March 21, Ascap
had suddenly called to its offices
special group of hand picked broad-
casters, network and station men,
and presented to them its new terms
for use of its music on and after
January 1, 1941, It was a 100 per
cent increase in Ascap revenue from
radio, particularly from mnetworks
and large stations. Some almost
bankrupt small outlets who were
barely weathering the depression
and had little income anyway, were
going to be let off lightly. The sal-
vation of most of these outlets was
in joining a network, but the pro-
hibitive fees placed on networks
would have precluded money being
available for them if they joined.
Thus it was perceived that a “divide
and conquer” method was afoot and
the new Ascap {erms were rejected.

A * *

Objective of BMI and the broad-
casters was to build up a huge stack
of mon-Ascap music to keep sta-
tion and mnetwork on the air after
December 31, 1940. BMI went about
coordinating an ample body of good
music of every classification not
controlled by Ascap. This non-As-
cap. music was obtained from three
principle sources:

(1) Popular songs by independent
authors and composers, (2) music
of non-Ascap publishers and per-
forming rights societies, and (3}
new copyrighted arrangements of
music in the public domain.

In August of 1940, at the NAB
Convention in San Francisco, BMI
was able to report it had pledges
from 336 stations comprising about

__I'ormat:ve Years of 1939-40 Were Evenitful

BMI Orqanzzauon
Gets Underway
In 1940

volume. During the same month,
BMI had ils first song on the Lucky
Strike I{it Parade, “Practice Makes
Perfect.” Activity at BMI continued
at a feverish pace for the broad-
casters knew that Ascap’s proposal
for 3% per cent for small stations
to 7% per cent for the major net-
works, payable at the source of
clearance would ‘“save” some sta-
tions money but add millions to the
total cost to the industry. It was
held that the new rates would mean
economic destruction to an impor-
tant section of the industry and the
nroposed new Ascap contracts were
rejected by the majority of stations
including the networks.

* * *

By now, as 1940 rolled along, BMI
found itself the wvorld’s largest
music publisher, and as the new
center of this industry was shipping
100,000 units per week. It was occu-
pying 25.000 square feet of office
space and had a payroll of 275 full-
time employees. The Production
and Arranging Department em-
ployed more than 100 arrangers,
copyists, proofreaders and autogra-
phers, including all the members
~f the New York Autographers
Union.

* ® *

Of course, BMI was functioning
primarily as a performing rlghts
organization and not as a music
publishing firm, For the first time
in the history of the United States,
a system was set up whereby com-
posers and publishers could be
compensated on a basis proportlonal
to actual use of their music. Previ-
ously only network performances
had been checked. In cooperation
with Dr. Paul S. Lazarsfeld, direc-
tor of Columbia University’s Office
of Radio Research, a sampling sys-
tem of radio station performances
was set up, which proved an accur-
ate guide to the use of music by the
broadcasting industry.

In December of that year BMI
made a deal with the E. B. Marks
Music Corp., one of the initial cata-
logues along with Ralph Peer En-
terprises, Mexican, Cuba<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>